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Another Showbiz
Rep.Setin Primary

For Capitol Hill

WASHINGTON, June 29.— Arch
McDonald’s victory in the primary
election this week for Democratic
nomination to Congress from Mary-
land’s 6th district is considered tan-
tamount to election in November—
and that means another man from
the show world on Capitol Hill along-
side of Sol Bloom, Helen Gahagan
Douglas, Glen Taylor and others.

McDonald, veteran sportscaster,
whose programs are aired on WPIK
and WWDC, is campaigning, on a
platform of “applying the fair play
of sports to the halls of Congress.”
He defeated his primary foe by a two-
to-one ratio and is favored by an
even bigger ratio to win the election.

G.I. “Claudia”

Denmark Click

CCPENHAGEN, June 29.—Claudiq,
performed by G.I. cast, the first sol-
dier show to play this country and
the only Yank legit production to play
in Denmark, clicked solidly with a
plush audience at the Staerekassen
Theater May 22. Packed houses in-
cluded members of the Danish royal
family, nobility, statesmen and biggie
longhair names. The show was done
in English, but most of the audience
was hep to the tongue and so under-
stood the piece. Reviews were favor-
able.

Show was produced by the USAFE
Theater Workshop and has been play-
ing an extended ETO tour. Among
the cast are Sgts. Walter Craig, Jack
Hamilton and Corp. Les Mason. Title
role was played by Marjorie Todd.
Other fems were Harriet Eells, Shir-
ley Albert, Jeane Arnold and Eliza-
beth Newman.

Conn.Elbow-Benders
To Call Their Shots
With New Labeling

HARTFORD, Conn, June 29—
State Liquor Control Commission, in
an effort to familiarize the public
with many new brands of liquors,
imitation Scotch whiskeys, and al-
leged Scotch blerids which are now
appearing in the whiskey market,
has issued a set of regulations which
will govern all labels on such liquors
and other alcoholic beverages which
wholesalers plan to distribute to
State-wide markets.

Chairman Russell L. Paterson, of
the Commission, said that the new
regulation requires all wholesalers
and distributors to have labels calling
to the attention of the prospective
buyers the types of liquors and con-
tents of each bottle. New ruling
states no alcoholic beverage shall be
imported into the State nor manu-
factured and sold within the State
until the brand label shall have been
submitted to the Commission for ap-
proval. Regulation will have an ef-
fect on Connecticut night spots and
other locations serving liquor.

The Billboard’s 8th Annual

(Cap and Gown Survey Orders
Band-Singer Reshuffling

Big Upset Has Harry James Sliding From First to Fourth

NEW YORK, June 29.—The Billboard’s eighth annual poll of college
music favorites wound up this week with some drastic changes indicated in

the three key over-all categories:

Favorite bands (regardless of style),

favorite male vocalists and favorite girl vocalists. Big upset in the band
picture was the drop of Harry James from a 1945 tie for first

present poll.

place with Tommy Dorsey to a not-so-hot fourth vlace in the
TD, unhampered by the James competish,
breezed into the No. 1 slot. The Woody Herman ork which
ran a fair fourth last year, leaped right into the place position
behind the tromboning Dorsey, and Stan Kenton, who was
voted the “newer band most likely to make the grade’” by the
cap-and-gown kids last year, proved they were right in this
year’s tab by snatching the No. 3 over-all band slot. Another

surprise is the fast and solid hold on the college kids grabbed

by the Glenn Miller band with Tex
Beneke. Not yet on the scene for a
year, the Beneke - Miller- combo
walked off with No. 5 position in what
can only be looked upon as the high-
est kind of tribute to the Glenn Mil-
ler name and musical reputation.
Benny Goodman, in spite of a couple
of good disks in the past year, slipped
from the No. 4 to the No. 6 slot, while
Duke Ellington, Les Brown, Vaughn
Monroe and Sammy Kaye made up
the remainder of the top 10.
Bing-Frankie 1-2 Again

In the boy warbler category, old
boy Bingo walked off with the honors
as per usual, and much to no one’s
surprise, Frank Sinatra coasted in

(See Colleges’ Band-Chirp, page 21)
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College Toppers

NEW YORK, June 29.—Here
they are. Top band, male singer
and fem singer as voted by
America’s colleges in The Bill~-
board’s Eighth Annual Poll of
College Music Preferences:

No. 1 band, Tommy Dorsey
and his orchestra.
No. 1 male

Crosby.

No. 1 fem singer, Jo Stafford.

For full tabulations in these
three categories see the Music
Department.

singer, Bing

Caracas Can Be

l By Comics Who Gab Too Mucho

By Dennis Landry

CARACAS, Venezuela, June 29.—
Efforts are being made to bring more
night life to Caracas, a city of 500,000
crammed with oil dollars but with no
place to spend them. Opening gun
was fired by Rosario Carrillo, fem-
scribe for El Universal, leading daily,
who likened the present Caracas to
the “London of the Oliver Cromwell
period—just as Puritan.” She pointed
out that theaters and movie houses
close at 11 p.m., streetcars and busses
fold at 11 also, bars hardly are open
after midnight, and the town’s two
cabarets are of the B-girl variety.

Had, But Not

She urged that theaters and movies
stay open at least until midnight and
that streetcars and busses run until
12:30 to care .for these crowds. “We
need some decent night clubs, and
bars should remain open until the
crowds go home of their own ac-
cord,” she wrote.

High Prices, Top Salaries

Caracas has 2lmost doubled its
population in the last 10 years, and
money was never more plentiful.
Because of high prices, salaries are

(See Caracas No Good on page 4)
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Jersey City Group
Moves To End Ban
On Public Dancing

NEW YORK, June 29.—A drive to
break up the Jersey City ban against
dancing in public places, which has
been in effect for 33 years, has been
started by a group of people fronted
by Joseph S. Mans. Campaign is
well handled and has the support of
The Jersey Journal. Newspaper is
running a daily story and asks
readers to sign printed coupon call-
ing upon the authorities to have a
special referendum on the ban.

Mans started his campaign about
two months ago. The Journal came
in about two weeks ago and has
collected some 350 names. An appeal
for a referendum requires 12,000
signatures from qualified Jersey City
voters.

A request has been made by Mans,
a discharged war vet, to Public
Safety Commissioner Daniel Casey
for a permit to have a booth in
Jersey Square to solicit passers-
by for signatures. Names must be
in by September in order that the
referendum may be included in the
November elections. If drive is suec-
cessful Jersey City can have cafes
and ballrooms.

Jay Finn Charged
With Rubber Checks
By H’'wood AGVA

HOLLYWOOD, June 29. — Bad
check passing charges have been
leveled against Jay Finn, Hollywood
personal manager of several orks
and bands, by American Guild of
Variety Artists and union’s local rep,
Florine Bale has turned the case over
to the Los Angeles district attorney

for prosecution. AGVA stated that
Finn had paid off Step Brothers,
Negro dancing duo, in rubber cur-
rency, and that he owned back pay
to Gloria Fisher and fem magician
Frances Hess. Total amount involved,
according to Miss Bale, is $1,250. Acts
in question worked for Finn earl

this month in special show put gpn
under sponsorship of Las Vegas
Nev., Veterans of Foreign Watg post,
AGVA further charged that Fipnn had
neglected to secure advance ¢learance
from talent n anf that he had
no'State license to Cperate as talent
agency. Union rep  Florine Bale,
stated first she heard of Finn’s book-
ing show was when performers in-
formed her about bad checks.

Upon investigation, Arttur Kaye,
AGVA regional director, learned that
Finn, meanwhile, had moved on to
Salt Lake City, where he was re-
ported to be producing another show.

According to Miss Bale, Finn wired
the local office to hold off any action
on case until Monday (24) at which
time he promised to call at AGVA
headquarters to straighten matters
out. When Finn failed to appear as

pledged, Miss Bale turned the case
over t¢ the d.a.

1y,



4

GENERAL NEWS

The Billboard

July 6, 1946

D. C. Sees Show
Boom Ridin g
Beyond 1946

WASHINGTON, June 29.—Latest
figures from Commerce Department
and Bureau of Internal Revenue in-
dicate an extended lease of life for
current showbiz boom with Treas-
ury Department seeing continued
“good times” beyond end of 1946.
Latest statistics in Commerce’s run-
ning survey of business conditions re-
veal that while over-all retail sales
for May showed no increase over
April, eateries-niteries picked up 3
per cent last month and sale of radio
sets and phonograph records jumped
4 per cent over April figures.

Internal revenue’s tax report for
May also showed that all fields ex-
cept coin machines equaled or ex-
ceeded April returns. Admission
taxes on theaters, niteries, fairs, etc.,
continued their usual monthly in-
crease, hitting $39,499,268 in May as
compared with approximateiy
$3,000,000 less in April.

No Building for
Showbiz, Says CPA

WASHINGTON, June 29.—Civilian
Production Administration is now
hinting its readiness to put the final
ax to showbiz construction plans,
with one key spokesman informing
The Billboard this week that arrange-
‘ments have been completed to “haul
into court” any showbiz operators
who persist in continuing construc-
tion in violation of the building ban.

CPA said that showbiz folk were
10 per cent of 2,350 firms to which
orders were sent last May to halt
“illegal building.” Fine and impris-
onment are in store for persistent
violators, said CPA.

Among showbiz construction proj-
ects ordered halted by CPA during
May were roller skating rinks in
Washington, California and New
York; a swimming pool in New Jer-
sey; four bowling alleys in New York
and two in California; night clubs in
California and Rhode Island, and a
half-dozen motion picture theaters on
the West Coast.

The few showbiz applications that
received a go-ahead, CPA said, in-
volved “hardship cases” where the
project had already been contracted
for, and where a financial loss would
have followed cessation of building.
Spokesmen added that the transition
period of the building ban is now
considered over and that practically
no permits for amusement construc-
tion will be made for the duration of
the ban.

Fisher Thi'eatens
“Friendship” Suit

NEW YORK, June 29.—Trouble is
bré&wing on the Stem over the pro-
ducing of Winston Clewes’ play The
Violent. Friendship, currently in the
hands of Guthrie McClintie, with Sir
Cedric Hardwicke due to play the
jead in a fali preem. Dan Fisher,
general manager of the Fred Fisher
Music Company, is threatening suit
to recover the play nefore McClintic
puts it into operation. .

According to Fisher and his attor-
ney, Arnold Weissberger, the Clewes
script was given to Fisher by the
author’s agent, Curtis Brown, Ltd,,
with an oral option dependent upon
his being able to get a top thesp name
for the lead. Fisher claims he gave
the Ms. to Hardwicke, who in turn
handed it over to McClintic. The
latter, Fisher alleges, went to Curtis
Brown, without consulting him and
got production rights. ~

Fisher now says he is preparing a
suit within the next two weeks nam-
ing McClintic and Hardwicke:

Bilbo Race Stance
Stirs Washington

On ABUse of Radio

WASHINGTON, June 29.—Irate
over “abusive language” hurled by
Sen. Theodore (The Man) Bilbo over
the air in his race for renomination
in the Democratic primary in Missis-
sippi, Senate committee on privileges
and elections is planning an emer-
gency session next week to see if any
remedial legislation can be rushed to
the floor before Congress winds up
for the summer. Committee is hurry-
ing to explore the problem at the be-
hest of Sen. Glen H. Taylor (D.,
Idaho) who this week charged that
an investigation was urgently needed
to curb the practice of using political
campaigns, and particularly the pub-
licly owned airwaves, for dispensing
racial discriminatory invective.

With Federal Communications
Commission taking a hands-off atti-
tude, the Senate group has decided to
carry the ball. FCC stood pat on its
neutrality despite a strongly worded
request Tuesday (25) from Sidney
Hillman, chairman of CIO’s Political
Action Committee, urging FCC to in-
vestigate Biibo’s remarks made re-
cently over a Jackson, Miss., radio
station “calculated to incite white
Mississippians to use violence against
Negro citizens. to prevent them from
voting.”

Meanwhile PAC’s school for “po-
liticians,” which opened here this
week, is giving plenty of thought to
instruction in use of radio to counter-
act anti-race and anti-religion pres-
sures in political campaigns.

The furore over the Bilbo incident
has not reduced interest here in the
recent complaint of Homer Rainey,
candidate for the Texas governor-
ship, that he has been barred from
use of radio in his campaign. Wen-
dell Berge, chief of Department of
Justice’s anti-trust division, told The
Billboard that “it is safe to surmise
that this case lies in the jurisdiction
of FCC.” Rainey had wired FCC and
Justice Department protesting that
he was restricted in buying time on
Texas’s chief radio station.

Judge To See Sally’s
Act; Police Aim at

Dance-Drink Permit

SAN FRANCISCO, June 29.—Ar-
rested twice in 24 hours on charges
that her night club performances
were lewd and obscene, Sally Rand
made a brief appearance in court here
yvesterday. At the hearing, Municipal
Judge Daniel Shoemaker decided to
see for himself whether Miss Rand’s
fan and bubble dance is as naughty
as the cops say. He said he would
visit the club today and view a com-
mand performance.

Miss Rand answered multiple
charges of indecent exposure, but
after hearing three police witnesses,
the judge adjourned the session in
favor of a full-dress performance.
Even if the judge finds her innocent,
the police department has the final
say. It has ordered the owners of
the dance permit—Syd Wolfe and
Eddie Fox-—to show why it should
not be revoked. Fox and Wolfe rent
the dance and liquor permit to Miss
Rand for 10 per cent off the top. The
permit case comes up Monday (1).

Sue S. F. Spot for 50G

SAN FRANCISCO, June 29.—A
$50,000 damage suit is on file in Su-
perior Court here against the Manda-
lay Club, charging that Patricia
Mance, 19-year-old dancer, died as
result of injuries received while em-
ployed there last February. The ac-
tion, taken by the girl’s parents, states
that the dancer’s costume caught fire
from an open electric heater in her
dressing room.

Double Taxation

OutinU.S., G. B.

NEW YORK, June 29.—President
Truman’s signature on a treaty elimi-
nating the double tax on entertainers
who perform both in England and
America is all that remains before the
countries should see talent exchange
that will probably be unprecedented.
The boom should come just as soon
as the showfolk and the 10-percenters
realize that they have to pay only
their own governments.

The old system was to pay 50 per
cent tax to the English and 30 per
cent to Uncle Sam. Many top-drawer
scripters, actors and musicians who
have been performing or have had
their work performed in both coun-
tries will be getting a financial wind-
fall big enough to make them think
there really is a Santa Claus. Since
the agreement is retroactive to Janu-
ary, 1945, Mg. Whiskers and John
Bull will owe entertainers a tidy bit
of change for taxes collected since
then.

Beatrice Lillie, who played in
Seven Lively Arts thru May, 1945,
has a nice hunk of dough coming to
her from U. S. The author of Arsenic
and Old Lace, Joseph Kesselring, is in
for the same sort of a surprise, since
his play is still holding forth at the
Strand Theater in London.

Entertainers taxed by the British
will probably get their dough back
sooner than those who have a claim
against the U. S. English have put
taxes collected in escrow while the
treaty was being worked out.

Mpls. Radio City,
Lyric Theaters Sold

MINNEAPOLIS, June 29.—Minne-
sota Amusement Company last week
bought full ownership of the Radio
City and Lyric theaters here, which
it operates, in the largest theatrical
transaction in local history. Radio
City, vaude-film house with 4,000
seats, was in danger of being torn
down less than four years ago be-
cause it was shuttered and no one
was interested in the big barn. Then
MAC which had operated the house
as the Minnesota Theater in pre-de-
pression Yyears, reopened the place
and it has been going big guns ever
since.

Lyric is an all-ilm house, while
Radio City was all film until two
months ago when, in quick succes-
sion, the Woody Herman and Frankie
Carle orks were booked in for stage
appearances. Tex Beneke and the
Glenn Miller band are the next flesh
show inked for the house. Amount
involved in obtaining land and build-
ings was not disclosed. Radio City
orginally cost $1,500,000 to build and
is carried on assessor’s rolls at $500,-
000.

Eatery Fights Conn. Law
On Fem, Kid Night Work

HARTFORD, Conn., June 29.—Lo-
cal police are permitted to enforce
a State labor law prohibiting the em-
ployment of women and minors in
restaurants from 10 pm. to 6 am.
Superior Court Judge John Conley
has denied a petition filed by the
Restaurant Liquor Dispensers’ Asso-
ciation, of Connecticut; the Lobster
Restaurant, Inc.,, of Hartford, and
Helen Kane, of East Hartford, a
Lobster Restaurant waitress, in which
the petitioners asked for a temporary
injunction restraining State and local
enforcement authorities from push-
ing the statute which forbids such
employment. Lobster has show and
Lou Holtman’s band. The statute was
suspended by the governor under his
special powers during the war and
lifted in January. Suit will be
tried in the fall.

Caracas No Good
For Gab Comics

(Continued from page 3)
higher than anywhere else in the
Americas. An average boxing show
ticket costs $10 U.S., and movie
prices average $1 U.S. The town’s
first flesh show in many months was
the Fu Manchu magic show which
played five straight weeks at El}
Nacional to packed houses at $2 a
throw. It could have stayed for
weeks longer, but had to leave be-
cause of previous commitments.

The Chamber of Commerce and
the Venezuela Tourist Club are co-
operating with the government in a
$12,000,000 project for some new ho-
tels. Daily plane runs are being made
from New York and Miami to Ca-
racas, and the present hotels are
loaded with tourists and people who
come here to work and are awaiting
permanent places to live. All the new
hotels will be modern, with spots for
night clubs and theaters. Two of the
present hotels have “Saturday night
dances,” and a few minutes after the
opening tune it’s practically impos-
sible to get into the rooms.

Keen observers of the entertain-
ment situation believe that an Amer-
ican show with plenty of girls, jug-
glers, animal acts, roller skates, acros,
dancers and comedians who do not
talk to much could play three or
four solid months at top prices. An
ice show or an American circus
(Latins go for clowns, trapeze,
horses, etc.), would do equally well,

‘Widow’ Cracks 1-Nite Mark
In Pitt Series; ‘Robin’ Fair

PITTSBURGH, June 29.—Merry
Widow, with Wilma Spence and
Ralph Herbert in the lead roles, drew
30,365 to Pitt Stadium for the third
week’s presentation of Pittsburgh’s
Civic Light Opera Association. Show
rained out Wednesday (19), but drew
record attendance for one night
(8,495) on Friday (21).

Robin Hood opened fair on Mon-
day (24) with 2,739, but built up to
3,254 Tuesday (25) and 3,855 Wednes-
day (26).
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World Radio

Org With UN
TieProposed

U. S. Contacts 30 Nations

WASHINGTON, June 29.—A
world-wide radio communications
commission working in co-operation
with United Nations is being proposed
by the United States, high-ranking
State Departments officials disclosed
this week. Officials stated that tele-
grams suggesting an international
radio conference to establish the com-
mission have been sent to approxi-
mately 30 nations, and favorable
replies are beginning to come in.
According to the State Department,
such a conference cannot be called
under international law until 20
countries have signified willingness
to participate. Confidence was ex-
pressed that sufficient responses will
be received in time to hold the con-
ference next April, probably in
Washington or San Francisco.

Functions and power of proposed
commission will be decided by the
participating nations at the confer-
ence, officials said. They expressed
belief, however, that registration of
present radio frequencies and allo-
cations of disputed frequencies are
certain to be among the commission’s
functions, along with providing an
international clearing-house of tech-
nical “know-how.”

Countries which expressed interest
include Great Britain, France and
China, while Soviet Russia is con-
spicuous by its absence.

Expected to head the American
delegation to the radio conference is
Federal Communications Commis-
sioner Ewell K. Jett.

Need of a world regulatory com-
mission to control frequencies is be-
coming increasingly apparent, State
Department spokesmen said, especial-
(See WORLD-UN TIE on page 20)

NBC ‘Parade’ Pitch
Becomes 3-D. Plan

NEW YORK, June 29.—NBC’s
Parade of Stars has been extended
so that it has become a joint pro-
motion-publicity-program depart-
ment operation for the first time
this year. Last year Clarence Men-
ser was brought into the operation
actively, not only in. working out
the program details, but actually in
appearing on the closed-circuit pitch
to the affiliates. This year Syd
Eiges, flack head of the web, will
be in on the promotion, signing let-
ters, jointly on the publicity slants
of the Parade with Charlie Ham-
mond, promotion and advertising di-
rector under whose aegis the program
has done considerable marching dur-
ing the past few years.

It is said to be Hammond’s plan
that every department that contribs
to the annual promotion operation
should be actively identifed with it
and not second-hand, i. e, if it’s
a program matter with which the
giant pitch is concerned, then it
logically falls into the Menser lap
to front it to the stations; if it’s pub-
licity, then it’s Eiges, and if it’s pro-
motion or advertising, then that’s
the Hammond baby.

ABC Publicity-Promotion
Shifts Start With Oberfelder

NEW YORK, June 29.—With the
announcement that Ted Oberfelder
had been tagged assistant director of
advertising and promotion made this
week, the long-talked-about shifts in
the publicity and promotion staffs of
the American Broadcasting Company
are expected to get under way. Nam-
ing of Oberfelder is the first step in
upping him to the head of the depart-
ment when Ivor Kenway makes a
shift, which is said to be in the brass
works.

About the same time that Ober-
felder becomes assistant director and
promotion boss, Earl Mullin, publicity
department boss, will move into an
administrative position, with Art
Donegan stepping up as manager of
the publicity department and with
Jack Pacey, trade news flack, step-
ping up to assistant manager. While
these shifts are said to be in the blue-
print stage of the fall departmental
plans, they may not go into effect

MBS Chi Sales
Snags 3 Clients

CHICAGO, Junre 29.— Busy two
weeks of sales on the part of the
Mutual staff here culminated Friday
(28) when the network signed its
third customer in the past 14 days.
Culminating deal called for sponsor=-
ship of Cecil Brown and the News on
MBS Sundays from 8:25 to 8:30 p.m.
(EDT) by the Murine Company (eye-
wash makers), Chicago. Other two
sales were the buying of Vic and
Sade by Fitch and the purchase of
Nick Carter by the Cudahy Packing
Company. All three sponsors are
Midwest firms.

In making the Cudahy deal Mu-
tual’s salesman George Clark was
able to get the sponsor to discontinue
a program on CBS to buy time on
MBS, and in making the Murine
sale Walter Holden got the account
just when it was ready to make a
deal to take the five minutes follow=
chthe Sammy Kaye program on

B

until January 1 if organization plans
in other departments are delayed.

Among ABC skedded shifts will be
the addition of two new men to the
program department.

Colwell Joins

Ex-R. &R/ ers;
Take Real Biz

Noxzema & Smith Bros. Set?

NEW YORK, June 29.—Millions of
dollars in billings are expected to
exit from Ruthrauff & Ryan, Inc., as
a result of the ad agency set-up being
formed by Raymond F. Sullivan, Don
Stauffer, S. Heagen Bayles, all of
R&R, and Bob Colwell, of J. Walter
Thompson. Exit of Vice-President
Colwell from JWT had not yet been
announced late this week, but it was
learned on good authority that he
would be in with the new organiza-
tion as an employee.

Trade conjecture on the accounts
which may move from R&R centered
around the possibility that American
Tobacco and Lever Bros. may give a
sizable chunk of their business to the
new company. Stauffer is expected
to be the key man in this switch, and
according to inside sources, the trans-
fer is “already in the bag.”

Noxzema & Smith Bros. Move

Definitely skedded as switching to
the new group are Noxzema Chemical
Company and Smith Bros. accounts.
The former, on CBS for nearly four
years, currently sponsors Mayor of
the Town, Saturdays, at 8:30~55 p.m.,
and is a heavy spot buyer. Smith
Bros., too, is a good account on spots.

R&R Lever and ATC Biz

R&R’s cut on the Lever Bros. and

American Tobacce Company business

is in the heavy-money class, and loss
(See COLWELL JOINS on page 20)

E SPOT

Hypos Impact

First attempt to measure
spot recognition shows sky-
high figures
L]
By Joe Koehler

NEW YORK, June 29.—First ate
tempt to bring to spot broadcasting
an accepted rating system was re-
vealed to all New York station and
net spot reps Thursday (27) by one
of the most successful of the per-
centers, Ed Petry, at the Dorset Hotel.
Petry’s Hank Ringold presented the
pitch on the “new type of audience
measurement,” the yardsticking of
commercial acceptance of spot broad-
casting by the consumer.

Device—which was developed by
Matt Chappell (ex-Hooper and Co-
lumbia University researcher) and Al
Politz, whose development of “ran-
domness” is said to have reached a
new high in research accuracy—is
supposed to be able to check just what
a commercial can do. To #void con-
fusion between program id: ntification
and commercial recognition only
spots were used as the basis of tests.
The spots ran the gamut from one-
minute jingles to live station breaks.
Spots were broadcast for two months
(in most cases) and at the end of
each month a “researcher” (in this
case, a high-school teacher) visited a
number of ordinary consumers se-
lected by the Politz “random” meth-
od. With him the researcher carried
an electric phonograph. He played
the spot commercials for the respond-
ent and asked if the plug was recog-
nized. The “yeses” and “nos” were
tabbed and impact was reported. A

“confusion” factor was arrived at by
testing a panel of the same size as the
research sample before the spots hit
the air. This was necessary to de-
termine the percentage of honest
liars, i.e., beople who recognize some=
thmg they never heard before, the
idea being that a solid portlon of
those who said “yes” without ever
having heard the ad pitch would nat-
urally say “yes” after they had the
opportunity of hearing the advertise-
(See Petry’s Spotting On on page 14)

STEALING

WLKY Sells First
NBC-Farmed
Talent to Utility

NEW YORK, June 29.—Farm-out
plan which some time ago was an-
nounced as part of NBC’s $100,000
program development has actually
started, with WKY, Oklahoma City,
taking the first of the lend-leased
and actually selling the talent to a
public utility, Oklahoma Gas &
Electric Company. Performer
“farmed” by NBC is Tommy Allen,
baritone vet who won a web con-
tract when he was heard on the NBC
Welcome Home Auditions. Deal has
(See WKY SELLS FIRST, page 20)

Rest With Phones?

PINE ORCHARD, Conn., June
29.—Phone exchange here has
been thrown into an uproar by
a subscriber request for three
direct lines to New York, an un-
heard of piece of biz in these
parts. It seemed that Ed Kobak,
Mutual web prexy who will be
vacationing here for the next
three weeks, wants to keep in
direct touch with the MBS sales
department, MBS program de-
partment and MBS publicity-
promotion departments.

Kobak, however, realizing
that his Australian bull whip
can’t reach from Pine Orchard
to 1440 Broadway, New York,
Mutual headquarters, has left
the whip behind.

Stone Loses to

Station WHN

Jurist nixes ‘confidential’
pleas also-—rights to air
ideas still undecided

®

NEW YORK, June 29.—Books on
Trial has been held not guilty of
stealing from The Author Meets the
Critics, and the jurist, J. Botein, who
handed down the decish, added a per-
sonal postscript to his Judgment that
“the impression gained by the court
was that both programs, Author and
Books, serve a highly useful and in-
(Audience Stcaling Legal, page 20)

[}



The Billboard

July 6, 1946

All Ai'. eas 1in
NewsRoundup

Suburban and borough
newspapers co-op in city’s
most complete coverage

®

NEW YORK, June 29.— WEAF’s
coming of age, as part of metropolitan
New York in place of being sim-
ply the key station of the National
Broadcasting System, will be sym-
bolized during the first week in Sep-
tember by the preem of its Metro=
politan News Round-Up, a daily re-
port of New York to New York at
noon. WEAF will be the first web
key to try to cover New York, altho
CBS’s WABC covers special human-
interest stories with its own report-
ers, and Station WLIB (New York
Post’s voice) has its own newsroom.

Six-Way Deal

Difference between the Jim Gaines
(WEAF topper) operation and the
others (credit for the daily seg must
be given to its daddy, Gaines, altho
all the staff has worked with the
boss on the plans and Tom Mc-
Fadden, WEAF news and special
events director, will head up actual
operations) is that contracts have
been signed with each of the im-
portant newspapers that cover sec-
tions of the metropolitan area. The
Brooklyn Eagle will cover the bor-
ough of churches; The Bronx Home
News, the borough of universities;
Long Island Daily Press, Queens;
Newark Star-Ledger, North Jersey,
and the Westchester County publi-
cations, thru the county news bureau
located in White Plains, the north of
the city area. Each of these publica-
tions or bureaus will have a direct
line to WEAF’s newsroom and will
have a paper staffer assigned to cover
the news front for radio. WEAF will
have a man assigned to cover Man-
hattan itself and will be able to call
upon the entire NBC news staff in
case a big story breaks on the island.

Thinking at present is that there
will be four areas called in each day,
with McFadden checking the spot
news with each local broadcast man
and weighing the relative news im-
pact of the area pre-broadcast. Each
spot picked up locally will be han-
dled by a WEAF engineer, with ten-
tative plans being set to assign a man
to each area who lives in that area.
Gain Riders will handle the suburban
stint and then come into the main
office at Rockefeller Center, thus
avoiding a lot of traveling. Deal now
is for the noon slot alone, altho part
of the contract involves special-
eventing if something happens in the
area which requires on-the-spot air
reporting. How this will be handled
from an engineering basis is some-
thing that’s tabbed “future” and will
be left until the regular daily cov-
erage problem is licked.

Each little pick-up will be a pack-
age all its own, signed-on with full
credit to the originating newspaper
or bureau, and signed-off with full
credit also. Co-ordination will be
handed at WEAF, with the voice to
do the job still not selected by Mc-
Fadden.

To start with at least, plans are for
this being a pubserv package, altho
if it goes over anything may happen.
WEAF staffers realize also that the
coverage is still spotty for a station
with WEAF’s primary area, but this
is a problem that time can lick. If
the dialers spin ’em, another Met
News Round-Up can be adaed in the

/

&

Nielsen Radio Index

*Ratings Report Summary by Content Type
CBS Vs. NBC
March Vs. February, 1.46

Average Audience Total Audience
Program Types CBS NBC CBS NBC
Mar, Feb, Mar Feb, Mar, Feb. Mar Feb.

Music .......... 6.9 .2 6.7 .3 11.8 124 10.4 11.2
Drama ......e.. 10.4 10.8 9.0 9.8 13.5 14.0 11.4 12.3
Varfety ......... 0.8 10.2 147 15.9 143 15.3 20.1 21.7
Quiz and

Audience

Participation .. 9.8 9.9 11.4 11.8 13.4 13.4 15.8 16.1
News .....couva 9.8 9.9 [ %] 5.5 11.3 118 6.5 .5
Sports and

Other News .. -_— — 5.8 5.5 - —_ 1.9 9.9
Talks .......... 5.0 8.1 2.6 2.3 7.0 3 4.2 8.7
Average All

Types ....u.n. 9.8 10.0 10.1 11.0 13.2 13.6 13.8 14.9

network coverage.

*Unadjusted ratings—based on radio families In total NRI area, not adjusted for

“The Shadow’ on 208
MBS Outlets in Fall;
85 E.T. B.R.s, Too

NEW YORK, June 29.— The
Shadow, Charlie Michelson’s pot of
gold at the end of the rainbow, will
hit a new high in airings this fall,
when it returns to MBS September
8, with a web of 208 stations, and
three sponsors, Blue Coal, in the East;
Balm Barr and Cream Shampoo in
the Midwest, and Pacific Coast and
Carey Salt in the Northwest, South-
west and Southeast.

The whodunit will air on e.t.’s for
85 sponsors at the same time in areas
not covered by Mutual that it’s being
webbed on MBS. The Shadow hit
new audience research highs this
past season due to the fact that MBS
built up an audience ahead of it thru
mood programing, i.e., plenty of cops
and robbers stuff. His theme this fall
is expected to bear extra dividends
in Shadow, establishing a new high
in Hooperatings for an inexpensive
seg.

Rainey Charges
IY’s Conspiracy

NBC AudienceLead
Thru CBS Glasses
Just Ain’t Hooper

NEW YORK, June 29.—CBS vs.
NBC audience figures based upon
Nielsen Radio Index, distributed in-

termurally to CBS top staffers, show
the over-all lead of the senior net-
work over Columbia as being (using
average audience figures) 0.5 in
March and 1.0 in February of this
year, the two months of top dialing.
Figures delivered to subscribers by
the C. E. Hooper organization for the
same period gave NBC a 2.6 margin
for both months.

Nielsen’s figures are broken down
by program types, but the Hooper-
ating Chartbook source does not fur-
nish this data. Figures are arrived
at in the Hoop study by taking the
daytime figures and the nighttime
figures and averaging them out,
weighing the individual figures by
the numbers of program they repre-
sent. Nielsen’s chart is reproduced
on this page.

Since Hooper has no figure to com-
pare with Nielsen’s “total audience”
figure, only the average audience fig-

WASHINGTON, June 29.—Homer
Rainey, having been rebuffed by the
FCC in his previous appeal on the
subject of being barred from the air
in his race for Democratic nomina-
tion as governor of Texas, will make
a direct frontal attack on at least
four stations in the Lone Star State.

Plans have been laid for a special
attorney to place before the commis-
sion charges of conspiracy against
four of the stations who “no-ed” him
on time during the primary. Charges
will be filed Monday, July 1. Rainey
feels that while the FCC might have
ignored his protest against the “no
time for sale” answer of the stations,
it can’t ignore, what he feels to be,
actual conspiracy.

The charge will no longer be dis-
crimination.

afternoon and an evening slot, for the
men of the family will be made avail-
able.

Idea of Gaines is that this is top
local pubserv and he’s sold it to web
brass to the tune of a minimum of
25G and with the knowledge that the
25 may grow to 50 without inflation-
ary effort.

Publishers are co-opping with two
thotghts in mind. First there is the
(See WEAF TO PROVE on page 15)

ures are compared. Trade points out
that the distribution of the NRI fig-
ures by CBS is made naturally be-
cause they present a better Columbia
pic than CEH’s. NRI -computations
give CBS an edge in drama (Lux
helps here), music, news and talks.
NBC has the edge in variety, quiz
and audience participation and sports.

MBS’s D.C. News-Spec Events
Set-Up Big Time With Paige

WASHINGTON, June 29.—Jack
Paige has been named Washington
head of Mutua] Broadcasting System’s
special events and publicity, in keep-
ing with MBS-Cowles expansion
plan in the Capital. According to
Abe Schechter, v.-p. in charge of
Mutual’s news, special events and
publicity, the appointment puts the
Washington outlet (WOL) on a par
with New York, Chicago and Holly-
wood as a web originating center.

Paige plans to build a complete
press info set-up as well as concen-
trate on a series of special shows to

originate from Washington this fall.

Mutual plans also call for added
space at WOL with Charter Heslep,
MBS Washington manager, moving
into WOL quarters July 15.

“Talent Scout”
Copied Before
CBS Net Bow

Chrysler Interested B.R.?

NEW YORK, June 29.—Potential
socko angles in CBS’s Talent Scout
program, slated for a debut Tuesday
night, have caused more than a ripple
of aggravation among competitive
webs, and imitative shows are ex-
pected to pop up shortly. Recent
audition of the show was attended
by NBC reps, and inside report is.
that the senior web is preparing two
“similar” programs. Agencies have
also contacted Columbia, asking for
copies of scripts, records, etc., and
Chrysler, thru Ruthraff & Ryan, is
known to be casting an interested eye
at the CBS package in the hope that
it may develop into another Major
Bowes show.

First the B. R.

NEW YORK, June 29.—Arthur
Godfrey show, Talent Scout, will not
travel until it is sold—if as and
when. If the opus grabs a bank-
roller it’s expected the show will keep
on the move, using talent in the dif-
ferent cities.

Program, however, differs in im-
portant respects from the Bowes
format. Primary angle is to “put the
listener into showbiz as a talent
scout”’-—that is to cater to the yen
of the average person who believes
he knows a hitherto undiscovered top
performer. Producer-Director Irving
Mansfield, explaining this deep urge
in the average radio listener, also
points out that the show will not be
slanted at amateur talent, but is in-
tended to give a break to all per-
formers, professional or otherwise,
who have something on the ball but
have missed the big time.

No Gongs!

There’ll be no gongs or gimmicks
which might tend to cast ridicule up-~
on the performer, and an honest ef-
fort will be made to launch the win-
ners into profitable show-business
fields. In line with this Mansfield
has secured okays from all major
clubs and screen companies whereby
the winners will be given auditions
or screen tests. Club auditions will
cost CBS a minimum of $15 per man.
Additionally, winners, as determined
by an audience reaction indicator on
emsee Arthur Godfrey’s desk in the
studio, will receive $200 plus a shot

(Sce ‘Talent Scout’ Aped on page 12)

Aria Da Capo

NEW YORK, June 29.—-1t may
turn out to be more than just
a coincidence. Talent Scout,
CBS opus presenting performers
who have not yet clicked, will
originate at CBS Playhouse
No. 3, the same theater the
Major Bowes show was housed
in from September, 1936, until
April, 1945. Bowes went off the
show in December, 1944, because
of illness.

Bessie Mack, who supervised
the ams for Bowes and is audi-
tions chief on the current opus,
hopes ' there’s something occult
behind it all.
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Cleveland No

Longer Bali

Desert; Indians, Percolators

Get Together in 24 Hours

Standard Oil of Ohio Bankrolls Week-End Games

CLEVELAND, June 29.—Recent
change in management of the Cleve-
land Indians ball club here resulted
in an immediate anschluss between
the club, WGAR and Standard Oil
of Ohio. Standard will sponsor all
Saturday and Sunday games, and also
parts of any night games the station
can carry. Jack Graney, local base-
ball broadcaster, and Bob Neal,
WGAR sports editor, will do the com-~
ment. These developments were ex-
tremely rapid and of top interest to
radio and sports execs inasmuch as
Cleveland had been the only major
league city without baseball airings.
This situation obtained during last
season as well as up to the present.

Break in the local radio-baseball
picture occurred last week-end when
the club changed hands. Bill Veeck
Jr., new prexy, called a meeting of
radio station reps Thursday (27) and
threw rights open to all for the bal-
ance of this season and in addition
offered an exclusive arrangement for
next year. Altho stations had other
plans and committments, great inter-
est was shown and John F. Patt,
WGAR general manager, indicated
intention teo carry parts of all night
games plus Saturday and Sunday
afternoon games. In cases of double-
headers, Patt will broadcast only the
first game, owing to prior commit-
ments.

This deal opened Friday night (28),
the station carrying from Chicago the
first of a three-game series.

According to present indications,
WTAM and WHK are not likely to do
much baseball this year, but WJW
will probably be in the picture for the

NAB’s FM Battle
Talk; FCC Adamant

WASHINGTON, June 29. — As
NAB prepares to conduct a referen-
dum on whether to oppose the pro-
posed FCC rule withholding every
fifth FM channel for one year, FCC
is determined to remain adamant
on the rule whether NAB decides to
fight or not. NAB decish t» test
attitude of its members came as a
result of resolution passed by its
FM exec committee condemning the
rule as “holding up FM develop-
ment” and calling for NAB opposi-
tion.

FCC's answer was to publish a
list of FM stations now operating
or preparing to operate in the next
few weeks. Pointing with pride at
“very rapid FM development,” com-
mission announced that 47 FM sta-
tions are now on the air with 10
new ones “about to begin.” In ad-
dition, FCC announced during the
week the granting of CP’s to two
more non-commercial educational
broadcasters, College of the Pacific
at Sockton, Calif.,, and Santa Monica
School Board, Santa Monica, Calif.

FCC’s list of active FM stations
included 13 for the State of New
York, eight for Pennsylvania, five
for Massachusetts, four for Illinois.
No one broadcaster, according to the
FCC list, holds more than two li-
censes for active or near-active sta-
tions.

remainder of the season.

Veeck, Indians’ manager, issued a
statement following meeting with sta-
tion execs, expressing appreciation of
the “generous and original attitude
of the new Indians’ management.”
Veeck explained that because of
“lateness” in coming to a decision on
broadcasting, it was impossible for
some of the stations to modify pre-
viously made plans. He added, how-
ever, that the “stations signified great
interest, and at least one (WGAR)
is making arrangements to start
broadcasting immediately.”

Veeck also requested Cleveland
fans to understand stations’ problems
in clearing time, and “to appreciate
the fact that stations are trying to
carry the broadcasts as a public in-
terest and in doing so are entitled to
the commendation of all baseball
fans.”

[ ]
4th Estate Build-Up
L] [ ]

Via Competing Segs

HOLLYWOOD, June 29. — Two
new program ideas, both dealing
with exploits of American news-
men, and each containing practically
the same gimmicks, are being read-
died for sponsor presentation. One
seg is promoted by the Newspaper
Guild, while the other package,
owned by NBC, is tied in with Editor
and Publisher, trade mag.

Situation came to light when the
local guild headquarters announced
appointment of actor’s agent Daniel
M. Winkler to peddle The News-
paper Guild of the Air—The Story
Behind the Front Page. Seg was con-
ceived by Winkler and screen-radic
scripter Robert Andrews. Coinci-
dentally, it was learned that NBC’s
Hollywood production manager Ho-
mer Canfield and Staff Writer War-
ren Lewis had worked up a similar
package. called The Fourth Estate,
featuring Mark Hellinger as nar-
rator, with screen actor Edmund
O’Brien doing the first dramatic part.

It boils down now to a race to
get packages in marketable shape,
with NBC out in front. Whereas the
Guild show is still in the talking
stage, NBC has plattered its audi-
tion script.

Segs offered a prize of about
$1,000 to the reporter whose story
is dramatized. Newsmen, regardless
of union affiliation, will be eligible.

Johnson, A&S Coast Chief,

Dies of Heart Attack
HOLLYWOOD, June 29.—Walter
Johnson, 39, general manager of A. &
S. Lyons agency, died suddenly of a
heart attack at his home Friday (28).
Johnson joined Lyons Agency in
November, 1945, after serving as pro-
gram director of Don Lee Broadcast-
ing System following his return from
service in the marine corps. He had
been elevated to his new post last
week and was in charge of all radio
screen activities.

Prior to his service as a marine
captain, Johnson had been associated
with Music Corporation of America.
Prior to this he had been an early
pioneer in Don Lee net programing.

For the Record

NEW YORK, June 29.—With the Mid-
west showing of ““The Billboard Ninth
Annual Radio Promotion Exhibit and
Competition” hitting a new high in at-
tendance for a one-day presentation of
web and station promotion, the period
to be covered in “The Billboard’s Tenth
Annual Radio Promotion Exhibit and
Competition” has been announced. Any
and all promotion, flackery and adver-
tising created and distributed from May
1, 1946, to April 30, 1947, will be eligible
for entry in the indusiry’s outstanding
judging of radio’s selling of itself to the
public and trade. Deadline for entries
at The Billboard New York office will
be May 15, 1947,

Announcement of rules and regula-
tions will be mailed at least two months
before the closing date of the competi-
tion, althe in general they will be much
the same as they were in 1946, Strikes,
mail failure and a number of other fac-
tors forced a number of stations to miss
1946 deadlines. Among these were last
vear’s Firsi-Prize Winner, New York’s
WOR, Kansas City’s KMBC and A. E.
Joscelyn’s WCCO, CBS Twin City perco-
lator

“Ninth” down, *“Tenth” coming up.

CBS Program
Splash Debs 7
Between July 1-6

NEW YORK, June 29.—CBS starts
its first big summer splurge of pro-
graming the first week in July, seven
programs being set to debut between
July 1 and 6. From now on as spots
open, programing chief Dave Taylor
will throw in sustainers from a
numerous backlog built up in the past
months, and indications are that New
York and Hollywood won’t be the
only origination points.

Taylor has already stated his desire
to develop the web’s programing on
a national basis, and in view of this
it is interesting to note that one of
the newcomers is an opus titled
Oklahoma Round-Up, a hillbilly piece
of business set to bow Saturday (6)
in the 10:15-45 slot. Origination for
this program, which replaces the
canceled Continental Celebrity Club,
will be Oklahoma City. KNOX (Los
Angeles) originates three of the new-
comers. These are the revived Jack
Kirkwood Show, set for a bow in
the 9:30-10 p.m. slot Monday (1);
Sweeney and March, comedy replace-
ment for Kate Smith Sings, debuting
Friday (5) in the 8:30-55 slot, and
The Whistler, a Pacific Coast success
coming into the Wednesday (3) 8-8:30
p.m. slot vacated for the summer by
Jack Carson. The Whistler, strictly
speaking, is not a sustainer. It de-
buted on the Pacific Coast net in
May, 1942, and since December, 1943,
it has been sponsored on the Coast
by Signal Qil. Show hit a rating of
21.3 in March of this year, but never-
theless CBS will carry it on the new
time as a sustainer.

Other programs are Milton Berle’s
Kiss and Make Up, coming into the
place of the Lux show (taking hiatus)
Monday (1), 9-9:30 p.m., and Arthur
Godfrey’s Talent Scout, moving into
the Tuesday (2), 9-9:30 p.m. seg,
replacing Inner Sanctum which in
turn replaces Jackie Coogan for
Bromo-Seltzer.

Ernie Martin, CBS Coast program
chief, has been in New York for 10
days checking programs with Taylor.

William R. Christian joins Fred-
eric W. Ziv Company as account
exec; Howard A. Otte associates
with the Chi office of the firm,
and O. R. (Jim) Bellamy with the
Cincinnati office.

ABA Pl.'epping

New Service

|
Open-end e.t. segs to be in-
cluded as bank org follows
members into field

By Paul Ackerman

NEW YORK, June 29.—Use of
radio by banks is definitely on the
upswing. Co-op programs are cash-
ing in heavily, and from the view=
point of the local angle, trade expects
business to bounce upward for some
time to come. Bearing out this view
is a report by the American Bankers’
Association to the effect that banks’
interest in radio, as compared to 10
years ago, shows great progress. In
line with this, the ABA plans a new
radio service which will include pro-
duction of open-end transcribed pro-
grams suitable for local sponsorship.
The waxes, which will be five-miniite
dramatizations dealing with financial
problems, are expected to be avail~
able within a few weeks.

In the meantime, however, the co-
ops are carrying the ball and getting
a good part of the bank advertising
dollar with news programs—the in-
stitutions apparently going for this
type of show in preference to any
other. Mutual Broadcasting System,
for instance, has its co-op gabbers
sponsored by some 300 banks thruout
the country and intends to cultivate
the field thoroly. “Some banks,”
comments Bert Hauser, in charge of
Mutual’s co-ops, “have an ethical out-
look and refuse to use advertising.
We’ll break that down.” Such an
agreement, for instance, is in effect
among banks in Memphis. In New
York, too, some such feeling exists
among banks, altho both the National
City, the Chase and other companies
use newspapers to plug their dime
check service. Generally, tho, the
picture is lucrative, as evidenced by
the line-up of sponsors carried by the
top co-op news programs.

Lewis’s 18 Bank Sponsors

Mutual’s Fulton Lewis, top co~oper
in the biz, leads all competitors in
the bank field with a list of 18 bank-
rollers. These include the Auburn
Trust Company, over WMBO, Au-
burn, N. Y.; City National Bank &
Trust Company, WHKC, Columbus,
O.; American National Bank, KFEL,
Denver; First Federal Savings &
Loan Association, WGGA, Gaines-
ville, Ga.; City National Bank,
KHAS, Hastings, Neb.; Manchester
Federal Savings & Loan Association,
WFEA, Manchester, N. H.; Union
National Bank, WDMJ, Marquette,
Mich.; First Federal Savings & Loan
Association, KVOX, Moorhead,
Minn.; Oklahoma City Federal Sav-
ings Association, KOCY, Oklahoma
City; First Federal Savings & Loan,
WSAY, Rochester, N. Y.; First Fed-
eral Savings & Loan, WTSP, St
Petersburg, Fla.; First Federal Sav=~
ings & Loan, KALL, Salt Lake City;
Washington Trust Bank, KFIO, Spo-
kane; City National Bank, WFEB,
Sylacauga, Ala.; Victoria Bank &
Trust Company, KVIC, Victoria, Tex.;
Trumbull Savings & Loan Company,
WRRN, Warren, O.; National Bank
of Commerce, WBTH, Williamson,
W. Va., and Household Finance Cor-
poration, WFHR, Wisconsin Rapids,
Wis.

One of these—the American Na-
(See Bank Rolls Hot on page 20)
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KNOCKOUT ~ovccom

“a revolution as sweeping as sound pictures...”

®From the standpoint of viewing sports, last night
marked a revolution as sweeping as sound pictures
« « « television won all eight rounds.”

~PHILADELPHIA DAILY NEWS

‘“every detail could be followed...”

“The action was clear and every detail of the fight
could be followed : :

*“During the preliminaries, most of the guests: s
seemed somewhat awed by the occasion. There was
a feeling of “What hath God wrought” in the
room: But when the main bout went on, all seemed
to forget they were watching a screen.”

--PHILADELPHIA RECORD

ételevision history was made.”

“Television history was made last night.

33 : the presentation : : : evoked words of praise

far beyond anything yet heard regarding the al-
most limitless possibilities of video.

*“The NBC—WNBT transmission of the fight was
magnificently achiéved by the use of the RCA
image-orthicon tube in three cameras. Viewers
were able to catch every motion, every scowl or
grimace, with as much ease as that provided by
good quality motion picture photography.”

=—RADIO DAILY, NEW YORK

“wonderful stuff, this television.”

¥, s.Television : : . looked good for a thousand-year
ru: Many of Washington’s highest dignitaries—=
some who couldn’t get away for the actual Yankee
Stadium scrap; and some who preferred to see the

battle the easy way—turned out: Louis’ victory
was almost overshadowed by the new mediums

*Wonderful stuff, this television.”
- WASHINGTON POST

¢ ..a hundred dollar seat.”

*. « « When the camera focused : : : on the actual
battle you were there in a hundred dollar seat.”

=THE BILLBOARD

“ . ..a better seat than the front row.

*With RCA’s new image-orthicon camera, installed
only recently and used almost for the first time fop
the heavyweight championship fight, television
brings you a picture almost as sharp, although
much smaller, than a newsreel. But, unlike a newss
reel; you can sit three feet away if you like:

“Television gives you a better seat than the frons
row. It was as if you were sitting in an armchair at

o ..
ring level 3 :. ~N. Y. HERALD TRIBUNE

“action like that on a movie screen.”

“The images were in black-and-white, of course;
and clear: The fight action appeared like that on @

movie screen.”
=N, Y. UP RADIO CORRESPONDENT

“the fight...came in clearly...”

*The fight picked up by five cameras in the stadium
came in clearly and it seemed as though you were
sitting in an elevated chair about three or four rows
away. Those at the fight may have been disappointed

- . o 2
but not those via television. —UNITED PRESS
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NBC’s exclusive telecast of the
title fight hit the press:

‘‘television’s rooters ... optimism justified.”

*“. . . television’s rooters predicted that its success

in handling the Louis-Conn fight would do for the
new medium what the Dempsey-Carpentier bout in
1920 had done for radio. Based on what we saw last
night, their optimism was justified. The camera
work was excellent and the close-up telecast of the
action in the ring was sharply defined, better than
wehaveeverseen...Theringside pictures were tops.”

=N. Y. NEWS

“yideo has hit the bigtime”

“It took Joe Louis zight rounds to stop Billy Conn
but television required considerably less time to
establish its own lethal wallop. : : : Video has

. g G 2
finally hit the bigtime. —~VARIETY

“doubters kayoed by fight telecast”

“Billy Conn wasn’t the only fellow knocked out
at Yankee Stadium last Wednesday night. There
was a clean left to the jaw scored against many of
those who doubted that television is ready for the
public. ..

“B-W video had been given its greatest impetus
since the visual art sprang from the lahoratory a
score of years ago. The reception was practically
perfect. Every blow, every move about the ring
was followed.”

~BROADCASTING

NATIONAL

‘ieveryone there was sold”

“I saw the Louis-Conn exercises last night from all
the best angles, in distinguished company and
utmost comfort, as a guest of NBC-WRC and RCA
at their demonstration of network television at the
Statler Hotel. . . . In fact, any of you who have been
withholding decision on television as an entertain-
ment investment, pending word of this demonstra-
tion, may get in line at your nearest dealers, be-
hind me or one of the 600-odd assorted Congress-
men, Cabinet members and other top Government
officials. Everyone there was sold.”

—WASHINGTON DAILY NEWS

¢ . ..a booster for television”

“Speaking of the fight, we saw it televised : : : and
must admit it made us a booster for television 5 3 3
we attended Louis-Nova several years ago, rings

side seat, and saw Louis-Conn a lot better . . .””

~SCHENECTADY UNION-STAR

NBC’s Louis-Conn telecast was seen through facilities of

WNBT (NBC) New York

WPTZ  (Philco) Philadelphia

WRGB  (General Electric) Schenectady
W3XWT (DuMont) Washington

LN

television

BROADCASTING COMPANY

A SERVICE OF RADIO CORPORATION OF AMERICA)

RADIO
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Sensitive to

NBC Policing

MGM, other film companies
talk retaliation —threaten
to yank stars’ guest shots

®

HOLLYWOOD, June 28.—Current
NBC clamp on granting film credits
on air shows starring screen per-
sonalities has brought wave of re-
sentment from pix studios, with un-
derlying threats of nixing future
radio shots for film stars unless web
relents. Sitpation came to light last
week when NBC refused to plug
MGM'’s Easy to Wed at end of Frank
Morgan’s Sunday seg The Fabulous
Dr. Tweedy. Since Morgan doesn’t
appear in Wed, NBC held that credit
lire must read “Frank Morgan ap-
pears thru the courtesy of MGM”—
omitting phrase, “producers of Easy
to Wed.”

Ruling on picture plug is result
of recent wire from Clarence Men-

ser, NBC v.-p., in charge of net
programing, reminding West Coast
officials of long-standing policy

against cuffo plugs. Edict was never
tightly policed before, but web now
seeks to put teeth in ruling to elimi-
nate over-abundance of plugs deemed
objectionable by listeners, NBC af-
filiates and net execs. Included in
this category are product and mer=
chandise plugs on give-away shows
whereby show producers get free
gifts in return for air plugs.

In the Morgan case, NBC relented
and permitted Easy to Wed plug to
remain when it was pointed out that
contractual clauses with Morgan,
Ruthraff & Ryan, Berg-Allenberg,
and American Tobacco specifically
call for such plugs.

Pic Plugs—Or Else

Meanwhile, Sid Strotz, NBC v.-p.,
in charge of the West Coast, con-
ferred with MGM execs, L. K. Sid-
ney and Les Peterson, in an effort
to effect a permanent settlement,
replacing current week-to-week ar-
rangement. After confab with Niles
Trammell, NBC prexy, Stortz gave
okay to include another Easy to Wed
plug in June 30 seg.

While stressing that relations with
NBC are still friendly, MGM execs
pointed out that from their stand-
point, one of most important bene-
fits film studio gets from loaning
stars to radio is picture plugs on the
air. While not discounting box-of-
fice build-up to be gained by radio
shots for pix stars, film execs held
that it’s the immediate return that
counts—and that return is measured
in number of pix plugs aired. MGM
has loaned an average of 20 per-
sonalities to four radio nets each
week during past six months.

Other studios also have gripes.
Several studios feel that they get
a better deal on CBC, ABC and Mu-
tual, where plugs are passed out
more freely. At CBS, for example,
one plug is given to studio deliver-
ing story property and a plug each
goes to film factory whose 'stars
are used. Thus it is possible for a
picture firm to receive more than
one plug per air show.

Radio exploitation chief for one
pic firm, who asked that name be
withheld, declared flatly that he will
use radio only if it helps pic ex=-
ploitation. If “proper” credits are
not given, he said, stars and prop-
erties will not appear.

C SQUAT

WGN Busts FM
Network Plans

CHICAGO, June 29. — Further
proof of a stalemate in the develop-
ment of FM broadcasting was seen
here this week when WGN, Mutual
station, withdrew “without preju-
dice” its applications for three FM
stations, one each in Grand Rapids,
Mich., Fort Wayne, Ind., and Peoria,
I1l. These stations were to have been
key points of The Chicago Tribune
(owner of WGN) play for a five-
station FM chain to be known as
Midwest FM Network, Inc. Other
stations would have included WGNB,
the FM station WGN now has in op=-
eration, and a station for which it
made application in Milwaukee. The
Milwaukee application will be re-
tained.

Paul PBrines, assistant manage} of
WGN, in commentmg about the ap-
plication withdrawals stated that un-
certainty of the present FM picture
was responsible. He said that at some
future date the applications might be
reinstated, but that with set manu-
facturers indicating that they would
be building only a few FM receivers
this year, there seemed little reason
for going ahead with FM expansion
plans. WGNB will continue in op-
eration, he said, as an experimental
(See WGN Busts FM on page 17)

Army Gets MBS’s
‘Spotlight Bands’in
C-C 8-Wk. Hiatus

NEW YORK, June 29.—Spotlight
Bands will not leave the air, despite
Coca-Cola’s shelving of the three
half hours a week starting July 12
for eight weeks.

Deal has been worked out so that
the Cugat-James-Lombardo Mutual
half hours will be devoted to army
recruiting. Thus, Mr. Whiskers gets
a series that reaches the age group
the recruiters are after, and C-C
keeps its musical series intact for the
fall when the soft drink org will
again put dough on the line,

N. Y. Daily News
Pushing FM Ap

NEW YORK, June 29.——While The
Chi Tribune was pulling in its FM
expansion plans and dropping three
of its five station FM chain applica-
tions, The New York Daily News was
putting plenty of steam behind its
pitch for an FM’er in New York.
Publisher took Ben Gross, radio edi-
tor of the sheet for nearly a genera-
tion, off the radio beat, and put him
revising the planned programing of
the paper’s station application.

Feeling that Gross would turn out
an acceptable application in keeping
with the Pub-Serv demands of the
FCC, the broadcast activities depart-
ment next turned its efforts towards
implementing its application polit-
ically. During the past week, it’s
said, Mayor O’'Dwyer issued a memo
to his city commissioners requesting
that they do everything within their
power “to help The Daily News FM
station application along.” Since the
city has its FM percolator and has as
yet done nothing about appointing a
topper for WNYC or its sister FM’er,
the note has caused a lot of raised
eyebrows among the city hall family.

After issuing the memo, O'Dwyer
left for the West Coast before he
could be reached for comment.

Dealer Tie-Ins
Top in Station
Ear Promotion

BOSTON, June 29. — WCOP,
Cowles’s Boston station and local out-
let for the American Broadcasting
Company, is seeing to it that the re-
cent uppage in power won’t be
missed by any listener in the cover-
age area. Besides a sock newspaper,
car card and mailing campaign, the
station has worked out a reciprocal
deal with the Radio Technicians’
Guild (an org comprising all radio
repair stores in metropolitan Boston)
whereby all sets coming into their
stores are automatically calibrated
for the best reception to WCOP.

Besides this shrewd and practical
way of plugging the call letters, the
guild is servicing free of charge all
radio sets in the WCOP coverage area
which are having trouble getting
WCOP reception. A call to the sta-
tion complaining about reception
rates a visit from a radio repair man
pronto.

In the first four weeks of the agree-
ment the guild served 20,000 sets
and inserted more than 5,000 WCOP
call letters on push-button sets. The
agreement calls for two announce-
ments per day Monday thru Saturday
for the guild, with the arrangement
continuing indefinitely. And with
radio sets needing plenty of servicing
after the war years, the set-up looks
good to impress WCOP on a flock
of radios.

Philly Teo

PHILADELPHIA, June 29.
~—WPEN snared a rich two-way pro-
motion in tying in with the newly
organized Philadelphia Appliance
Dealers’ Association, comprising
about two-thirds of the local electric
and radio appliance merchants. As-
sociation will feature station call let-
ters in its advertising and merchants
are urged to do likewise. And in sale
of push-button radio sets member
dealers guarantee the placing of
‘WPEN on limited button sets.

Sounding a note for things to come,
agreement carries a television clause
granting WPEN exclusive right to
present television broadcasts from
association stores. In return the
association gets air time to bring be-
fore the public salient facts about
appliance use, care and selection-——
as well as getting across the name of
the new association.

WPEN recently made a similar
deal with the Philadelphia Retail
Record Dealers’ Association, giving
station preem playing of new plat-
ters, and not too long ago WEAF,
with an RCA assist, distributed win-
dow cards to radio dealers in metro=-
politan New York.

CBC’s Pre-Empting
Station Channels

Questioned by MP’s

MONTREAL, Que., June 29.—
Members of the Radio Broadcasting
Committee of the House of Commons,
yesterday drew from G. . W.
Browne, acting controller of the radio
division of the department of trans-
port, an apparently reluctant ad-
mission that the three privately
owned broadcasting stations at To-
ronto, Winnipeg and Calgary, which
have been ordered by the CBC to pre~
pare to vacate the “clear channel”
wavelengths which they now occupy,
(See MP’s Query CBC’s on page 17)

Helluva Station?

WASHINGTON, June 29.—
Most picturesque location of the
week for a new station is offered
in an application to FCC from
a Newport, R. I., outfit which
lists its address as “P. O. Purga-
tory Road.” Applicant is “Scenic
City Broadcasting Company.”

Winsor Exits From
D.-F.-S.; Directs
Vie & Sade on MBS

CHICAGO, June 29.—Further
break-up of the radio department of
Dancer-Fitzgerald-Sample here took
place this week when Roy Winsor,
vice-president and radio director of
the agency, resigned to become direc-
tor of Mutual’s new Vic and Sade
program for Fitch (The Billboard,
June 22) and to devote his time to
free-lance program producing and di-
recting. Winsor was slated to go to
New York as radio chief for the
agency when it switches its head-
quarters from here to Manhattan
about August 1 and lumps all its radio
and television activities there under
the title Show Production, Inc., but
instead decided to try his hand at
free lancing here.

Dancer-Fitzgerald-Sample will still
have a radio department here after
the switch in headquarters, but policy
making, etc., will come from New
York. Charley Hotchkiss, who had
been doing television work for the
agency here, will go to New York,
where he will be television chief for
the agency. Radio head has not yet
been set, but it undoubtedly will be
Dancer himself, it is said here.

Altho the agency had at first de-
cided to call its radio-television out-
fit Features Production, Inc., this
week it changed the name to Show
Productions after it became known
that there was a radio packaging
company here using Feature title.

When Windsor takes up his free-
lance work he will be managed by
MCA, which owns the Vic and Sade
package. MCA is also selling a half-
hour family show written by Winsor.
This is known as The Incredible Al-
bert, and is intended as a network
airing. A local publishing company
(See Winsor Quits D-F-S on page 17)

Seeds Vs. Groves
In $160,000 Suit

CHICAGO, June 29.—Negotiations
between the Russel M. Seeds Agency
and Grove Laboratories (The Bill-
board June 15) have definitely fallen
thru and the agency will shortly file
suit for $160,000 plus undetermined
damages, it was learned this week.
That figure represents the amount the
agency would collect if the company
hadn’t suddenly pulled out of the
contract which, according to agency
execs, still had a year to run. Dam-
ages will be based on the amount of
adverse publicity the agency feels is
entailed in a lawsuit.

Interesting complication developed
this week when it was learned that
Harry B. Cohen, now with the J. B.
Tarcher agency, designated to handle
Four-Way Cold Tablets, after Seeds’s
ouster, originated the idea for the
tablets himself while working for H.
W. Kastor, agency which formerly
held the Grove account. Payoff is
that Kastor Agency was ousted and
filed suit. Cohen was a leading wit-
ness, and the court awarded the
agency $15,000 damages.
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GILLETTE GIVES Al
HOOPER EVER HONED ...

61.2

Q_ B C’s broadcast of the Louis-Conn fight, sponsored by the
Gillette Safety Razor Company, drew the highest

Hooperating of any program on any single network in radio history!

According to the figures, 71.6% of the nation’s radio sets were in
use at the time of the fight—and ABC’s share of the listening audi-
ence was 93.8%!

That means, figured very conservatively, 45,000,000 people lis-
tened to the broadcast over their ABC stations.

Proof again that it’s programs that draw the crowds. .. programs
that build audiences. .. programs that make a listener out of a radio
owner. Proof again that on ABC, with a good program, your available
audience is perched on listening stools in miilions of radio homes, and
if you whistle the right tune they’ll come a-running.

They’re there; you can reach them; you can count them. You
can sell them.

merican Broadcasting Company

A NETWORK OF 207 RADIO STATIONS SERVING AMERICA

WWW.americanradiohistorv.com

3 THE SHARPEST
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Paul Porter Stands
On Truman Orders

WASHINGTON, June 29.—Paul A.
Porter, whose old job as chairman of
the Federal Communications Com-
mission is still technically open to
him if he wants to return, has defi-
nitely promised President Truman
that he will be a “good soldier” and
handle any job Truman has for him
in the growing inflatjon crisis, it was
authoritatively learned today. Porter
made what amounted to a reiteration
of the pledge at a White House con-
ference with Truman late Friday
(28) as the Senate was passing the
emasculated Office of Price Adminis-
tration law.

It has long been known that Tru-
man has been planning bigger things
for Porter, but it has been known
too that the President had wanted to
keep the permanent chairmanship of
FCC open until the present phase of
the price~control crisis resolved it-
self. Rumors have been current that
Porter might move up to the spot va-
cated by Economic Stabilization Di-~
rector Chester Bowles, but the White
House has been silent about that.
Significant has been Porter’s plea to
OPA aids to stick to their posts.

NBC’s Tip Sheets
Ease Fevered Brows
Of Affiliate Flacks

NEW YORK, June 29.—Syd Eiges,
NBC’s top flack, came up with an idea
last March which has eased his ach-
ing relations with station affiliates.
In the past Eiges and his predecessors
have been beset by screaming station
flacks who felt hurt when they read
stories about network programing
first in the trade press. For years
there was no way out of this dilemma,
since “iffy” stuff had no part in the
senior chain’s operation and besides
no news could possibly be released
officially until a regular sales order
was ‘written.

The Eiges routine takes the form
of a tip sheet to station flacks, with
plenty of Confidential items slugged

“Talent Scout’ Aped
Before CBS Bow

(Continued from page 6)
on a CBS variety show the next day
such as Night Life or the Danny
O’Neill program. Losers, too, will
pick up $100.

There are other cash giveaways
and gimmicks. Each act is repre-
sented by a ‘“talent scout” who gets
$25, whereas the scout who brings up
the winner drags down $100. Web
also pays for such items as arrange-
ments, having already plunked down
$160 for this purpose for one act on
the opening show. All in all, pro=-
gram cost is estimated at $3,500.

Mack Keeps ’Em Local

Bessie Mack, supervising the au-
ditions, will restrict these to local
people on the angle that there’s too
much heartbreak involved when out-
of-town people make special trips for
such a purpose. Out-of-towners who
happen to be in New York, however,
will get a prompt hearing. Miss Mack
late this week was already in pos-
session of some 300 out-of-town ap-
plications from such far-flung States
as Mississippi, Rhode Island, Massa-
chusetts, Connecticut, New Hamp-
shire, etc. She is also known to have
thousands of names of amateurs
never used on the Major Bowes show,
but, according to current plans, these
people can only take their place in
line with others.

Mansfield plans to use four acts on
each show, and it’s believed the com-
edy angles will come from Godfrey’s
interviews with the “scouts.”

Show, in addition to Godfrey as
emsee, Mansfield as producer-direc-
tor and Mack handling the auditions,
will include Hank Sylvern’s ork and
scripter Ken Lyons.

First winner gets an audition at
the Latin Quarter.

MGHTTIME TALENT COST INDEX

Based on “FIRST EIGHTEEN” HOOPERATINGS for Evening
Programs and the “FIRST THREE” Sunday Afternoon Segs.

In the absence of continuous data on non-toisphone home llstenership, The Biliboard
takes the lliberty of projecting telephone home-based

2 radlo audlence measurement
to total urban familles. ents

in every mailing. Since the material
is strictly FYI (For Your Informa-
tion) and hasn’t leaked up to date,
the Tip Sheet has taken plenty of heat
off the NBC publicity operation. Re-
action to the TS has been sock, and
its acceptance permits Eiges to un-
derline flack campaigns with ex-
planations that just wouldn’t go in
any form of release.

890 Kilocycles
50,000 Watts
American Affiliate

Vof. 11 No. 11E (Report June 30, 12486)
P Len%th
St an e Talent G
Sponsor, Woeeks = Cost Perm1 ,03 3
Agency, Hooper- to Talent Per Urban
Net & Stat. Rating  Date Opposition Cost Point Listeners
MR. D. A. 158 % bhr. Lead a Band—ABO 4,500 284.81 .
Bristol-Myers 361 Bob Crosby—CBS U EE ~ sfaz
Ipana and Vlitalls Spotlight Bands—MBS
D. C. & S. £ s OFT S| JEE
NBC 131 e
EDDIE CANTOR 14.7 Y2 he. Court of Missing Helrs— $13 o o
Bristol-Myers 5202 ABC SRR RS st Srog
Trushay-Sal Hepatica $ad Sack—=CBS
Y.&R. NBC 131 G. Heatter—-MBS T
Real Storles—MBS T
FRED ALLEN 14.3: Y2 hr.  Sun. Eve. Hr.—ABC 12,000 838.16 o
Standard Brands 492  Crime Dr.-—GBS "z, * Dl
Tender Leaf Tea Speclal Investigatore——
Blue Bonnet Mar’ine TN T
J. W. T. NBC 141 G. Heatter—MBS
RADIO THEATER 13.2 1 hr, | Deal In Crime—ABOC $16,000 $1,212.12 $1.32
Lever Bros.—Lux 543 Forever Tops—ABC
J.W.T. €BS 151 Varlous—MBS
Telephone Hr.—NBC ARG
Benny Goodman—NBC
WINCHELL** 12.6 Ys hr. Corllss Archer—CBS $ 6,000 $ 476.19 $ 48
Jergens 660 Exploring Unknown— ]
L. & M. ABC 183 mas
M.-Go-Round—NBC
SCREEN GUILD 11.7 % hr. Ed Haher—ABC $10,000 § 854.70 $ .97
Lady Esther Powder 263 Fantasy——~ABC
Blow CBS 149 Fight of Week-—~MBS
Contented Hour—NBO
JACK HALEY 11.4 Y hr. Detect & Collect—ABC 3 8,500 $ 745.81 vee
Sealtost B0 Hobby Lobby-——~CBS
McK. & A. NBC 69 Treasure Hour——MBS
SUSPENSE 10.8 15 hr. Lum & Abner—ABC $ 6,000 $ 556.68 ase
Roma Wina 83 Earl Goodwin—ABC
Blow Carrington Playhouse—
€B5-82 MBS ) -~
Olmstead Playhouse— s
NBC
ALDRICH 10.6 145 he. Woody Herman——ABC $ 8,500 $ 801.89 s .81
FAMILY 378 Passport to Romance—
Qeneral Foods MBS
Y. & R. CBS8-145 Cltles Service—NBC
TAKE IT OR 10.6 Y% hr. Mystery Hour—ABC $ 4500 ___ $ 424.53 $ 44
LEAVE IT 310 Freedom of Opportunity
Eversharp -—mMBS
Blow CBS 150 Hour of Charm-—NBC
JUDY CANOVA 10.5 %, hr.  Boston Pops—ABC $ 5,500 $ 523.81 $ 568
Col.-Paimollve 66 Sat. Serenade——CBS
Bates NBQ 138 Celebrity Club—-CBS
Chl Theater—MBS
FRED WARING 10.5 15 hr, Doctors’ Talk—ABC $ 7,600 $ 714.20 Py
Johnson's Wax 2 Encore Theater——CBS
L.L. & B. NBC-143 American Forum—mMBS
TRUTH OR 40.3 1 hr. Famoucs Jury Trials— $ 7,000 $ 679.61 [T
SEQUENCES 311 AB
coguz & N Mayor of Town—-CBS
Compton NBC-74 Sat. Nlght Revue—MBS
Aésorr & 10.2 ‘% hr. Curtain Time—ABC $13,000 $1,274.61 $1.3%
COSTELLO 203 That’s Lifc—CBS
R. J. Reynolds You Make News—MBS
Camels -
Esty NBC 140
LIFE OF RILEY 9.6 15 hr. Dark Venture—ABC $, 6,500 $ 684.29 $ .78
P. & Q. 38 Hollywood Star Time-—
Blow NBC-132 cBS
Twenty Questlons—MBS
INNER SANCTUM 9.6 1% hr. Henry Morgan—ABC $ 4,500 §$ 473.68 $ B2
Lipton 279 Ted Malono—ABC
Y. &R. CBsS-144 Grand Marquee—NBC
Heatter—MBS
Real Storles—MBS
PEOPLE ARE 9.5 14 hr. Alan Young—ABC $ 3,000 $ 316.79 $ .34
FUNNY 254 It Pays To Be Ignorant
Raleigh CcBS
Seeds NBC-144 Heatter—MBS
Real Storles—MBS
MAN CALLEDX 9.5 1 hr.  Concert Time—ABC $10,000 $1,052.63 e
Pepsodent 12 American Forum—MBS
F.C. & B. Upton Close—MBS
NBC-126 Crime Photog—CBS Sunday Afternoon ]
ONE MAN'S 7.6 1% hr. Sam Pettenglil—ABC $ 4.500 $ 5982.11 $ .68
FAMILY 872 CBS Workshop—CBS
Standard Brands Vera Holly Sings—MBS
J. W. T. NBC 142
JOHN CHARLES 8.3 V2 hre. Nat'f FVespers—ABC $ 8,500 $1,349.21 $1.668
THOMAS 188 Weekly Nows Review—
Westinghouse cBS
McCann-Erlckson Varlous—--MBS
NBC-145
CARMEN 64 Y2 _hr.  Elmer Davis=-ABC $ 6,200 $1,016.39 $1.48
CAVALLARO 27 Galen Drake—ABC
Sheaffer Pen CBS Workshop—CBS
R. M. S. NBC 142 Open House—MBS

*Insufficient data.

®Includes second broadcast on Pacific Coast. ***The network In this case Is not extsnsive enough
to permit of the projection of Hooperatings and Iisteners-per-listaning sets upon the urban clty popt{;
lation on the same basls as networks of over 100 statlons. Tho *'talent cost per urban thousand listeners
Is therefers not reported.

LN—Limited Network. MA-—Moving Average. CH-—Computed Hooperating.

L. & M.—Lennen & Mitchell. F., C. & B.—Footes, Cons & Belding. Y. & R.—Young & Rublcam.
J. W. T.—J. Walter Thompson. R. M. 8.—Russell M. Seeds. N., L. & B.—Nesdham, Louls &
Brotby. McK. & A.—McKee & Albright. R. & R.—Ruthrauff & Ryan. D. C. & S.—Doherty,
Clifford & Shenfleld. 5. & S.—Schwimmer & Scott.

Average evening audlience rating ls 6.3 as agalnst 7.6 last report, 6.3 a year ago. Average sots-in-
use are 21.9 as against 23.9 last report, 20.5 a year ago. Average available audience Is 75.5 as
against 77.0 last report, 73.9 a year ago. Sponsored network hours roported on were 70 as
agalnst 723% last report, 7412 a year ago.

The “Talent Cost Index” is protected by the copyright of The Billboard
and infringement will be prosecuted.
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DAYTIME TALENT COST INDEX

Based on “FIRST SEVENTEEN” HOOPERATINGS for Week-day
Daytime

in the absence of continuous data on non-telephone home Ilistenership, The BIiliboard \J
takas the Ilberty of projecting telephone home-based radlo audlence measurements to
total urban famifies,

Vol, I No. 11D° (Report June 30, 19486)
Program Talent Cost
Sponsor Weeks Cost Per 1,000
Agency Hooper- to Talent Per Urban
Net & Stat, Rating Date Opposition Cost Polrt Listeners
WHEN A GIRL 7.2 270 Terry & Plrates—ABC $2,300 $319.44 »an
MARRIES Feature Story—CBS
Qenera! Foods Pete Howe—MBS
Maxwell House Coffee
B. & B. NBC 78
MA PERKINS 7.0 177 Powers Charm—ABC $1,300 $186.71 500
P&QG, Oxydol Lopez Lunctwon—MBS
D.-F. & 8. CBS 73 Skatches in Molody—NBG
BREAKFAST IN 8.5 236 Qodfrey & Hawk—CBS $1,600 $230.77 $ .39
HOLLYWOOD Elsa Maxwell—MBS
Kellogg Pep Fred Waring—NBO
K. & E. ABC 193
DR. MALONE 8.3 258 But Not Forjotten—ABC  $2,600 $396.83 000
P&G Crisco Loper~=MB3
Compton CBS 42 A Miss & 3 Half—NBC
PORTIA FACES 6.0 270 Dick Tracy—-ABO $2.780 3468.33 o &
LIFE Woman’s Club—-CBS
Qeneral Foods Superman—MBS
Post Ralsin_Bran
. . NBC 87
LOFRENZO JONES 6.0 493 Our Singing Land—ABC $2,000 $333.38 $ .55
Bayer Give and Tzke—CBS
D.-F. & S. This Is Your Country~—
NBG 141 MBS
RIGHT TO 59 392 Ladles Bs 8weated—ABC $2,260 $381.38 $ .75
HAPPINESS Cinderella, Inc.—CBS
Ivory 8oap Lady Be Beautlful—MBS
Compton NBO 138
JUST PLAIN BILL B.7 508 Jack Armstrong—ABC $2,000 $350.88 000
Anacin Cimarron Tevern—CBS
D.-F. &8 NBC 63 Captain Midnight—MBS
QUIDING LIGHT 5.6 No Co-ops—ABC $3,000 $536.71 $1.01
Qeneral MIlls . Weeks 2nd Mrs, Burton—CBS
K.R. to Cedrlc Foster—MBS
NB8C-126 Date
BREAKFAST IN 6.6 237 Godfrey & Hawk—CBS $1,500 $272.73 $ .44
HOLLYWOOD Cecll Brown—MBS
Ivory Flakes, P&Q Fred Warinj—NBC
Compton ABC 184
WIDDER BROWN 5.5 398 Hop Harrigan—ABC $1,800 $290.91 $ .45
Phlllips Toothpaste Glve and Take—CBS
D.-F. & 8. Mutual Melodles—MBS
cBs 140
TODAY’S 6.6 182 Ethel & Albert—ABC $2,500 $454.65 $ .80
CHILDREN Perry Masor—CBS
General MIlls smile Time—MBS
K. R. €BS 127
MA PERKINS 5.4 662 Al Pearce—ABC $1,300 $240.74 $ .42
P&Q, Oxydol Winner Take All—CBS
D.-F. 8, Trus Confessions—-MB8
NBC 138
OUR GAL B.3 490 At Your Request—ABC  $1,750 $830.19 $ .60
SUNDAY This Is Your Country—
Anacin » MBS
D.-F. & 5. NBC 142 Maggl McNells—NBO
STELLA DALLAS 5.3 414 Try 'n’ Find Me—ABGC $1,760 $330.19 $ .60
Phillips Milk of Mag- House Party—CBS
nesla Johnson Famlly—MBS
t.-F. & 8§ NBC 140
KATE SMITH 5.2 378 Qlamour Manor—ABC $5,000 $961.54 $1.70
SPEAKS Lyle Van—M¥BS
Bran Fiakes Words & Muslc—NBC
Y. & R. CBS 133
BREAKFAST CLUB 5.1 154 O°'Nell & Seuart—CBS $3,000 $588.24 S .89

Swift shady Valley—MBS
McC-E & J.W.T, Daytime. Classics~~NBC
ABC 237

**+*gince these shows employ a network of less than 100 stations, it Is not possible to project thelr
Hooperating and listeners-per-listening set flgures upon a population base that would not be open
to question. Therefors cost per thousand flgures are not reported In these cases.

D.-F. & S.—Dancer-Fitzaerald & Sample. Y&R—-Young & Rublcam, R&R——Rushrauff & Ryan.
B&B—Benton & Bowles. B,, B., D. & 0.—Battzn, Barton, Durstine & Osborn. K&E—Kenyon &
Eckhardt. P&R——Pedler & Ryan. KR—Knox Reeves. Mo-E——McCann-Erickson, L&F—Lam-
bert & Feasley.

The “Talent Cost Index” is protected by the copyright of The Billboard
and infringement will be prosecuted.

Gillingham Returns to FCC

Ear] Minderman, who has been filling
the job, moves to a new one which
WASHINGTON, June 29.—With he calls “special assistant” to Chair-

the return from the army of George man Charles R. Denny. Minderman
O. Gillingham to his old post as di- said he will do writing and research
rector of the information for FCC, jobs.
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Outdoor Aquatics

Red Benson Show

Reviewed Saturday (22), 2:30-3:15
p.m. Style—Swimming and diving and
Style Show interview. Sustaining on
W6EXAO (Don Lee), Hollywood.

Viewers today got a look at what
they can expect from daytime out-
door scanning and should be thoroly
satisfied by the prospects. Tele-head
Harry Lubcke for the first time used
the swimming pool in front of Don
Lee’s mountain-top studios, tying in
the show with Occidental College’s
alumni day activities.

Three cameras (two would have
been sufficient) focused on campus
cuties going thru aqua antics. In-
terest also was kept high by exhibi-
tions of various diving and swimming
techniques, with gabber Byron Pal-
mer calling strokes and plunges.
Background music was disked in
thruout the scanning, providing rest-
ful accompaniment for the action.

Fortunately, no attempt was made
at strict production, giving seg an
easy, informal air which suited the
Saturday afternoon mood and mak-
ing for enjoyable eyeing. Couple of
gag divers added chuckles, breaking
the monotony of straight stuff. In-
terviewers of songwriter — swim-
booster Jimmy McHugh—was inter-
esting and was capably handled by
Palmer. Swiin.suit style show proved
eye-appealing.

Lensing, for the most part, was
down pat, lads framing the divers
from board to water with ease. Slip-
ups occurred during McHugh’s gab
session and the style parade. In the
former, cameraman was unable to
group both interviewer and subject,
so decided to slice Palmer in half. In
the style show, lenser lost his fem
models a couple of times.

Sunlight scanning presented prob-
lems. Palmer’s pained squinting into
the sun and some silhouette close-up
shots resulted from improper place-
ment of subjects. Despite these faults,
seg came out on the plus side. Also,
considering this was first outdoor
attempt made here in years, diffi-
culties of uncontrolled lighting were
taken in stride.

Secrets of a Gourmet

9-9:15
(Para-

Reviewed Thursday (27),
p.m. Sustaining over W6EXYZ
mount), Hollywood.

Tasty tele dish was whipped up to-
night to give Gourmet fresh ear-eye
appeal. Instead of the usual kitchen
set, Gordon Wright (Klaus Lands-
berg’s sub) gave the seg a picnic
pitch. Mountain scene backdrop pro-
vided the realistic touch, while skit
format was welcome change from
former Here’s How presentation.
Radio gabber, Michael Roy, proved
sock video material as gourmet, ap-
pearing opposite a Paramount star-
let.

Seg is tabbed sustaining because
nobody pays for it, altho J. Walter
Thompson’s Coast telehead, Ted
Smith, is using it to plug three J.W.T.
accounts (Safeway Meats, Avocados
and California Wines) as experiment
in commercial video. Roy used plug-
ged products in prepping delicacies
showing labels and naming brands.
Patter was very good in that he
didn’t limit himself solely to subject
at hand but threw in varied dishes
to spice show. This, plus his fast
action, kept things moving at zippy
pace,

Judging by tonight’s demonstra-
tion, video is top food peddler. Sound
of pouring wine plus sight of ice-
filled punchbowl can stimulate any-
one’s thirst. Close-ups of the meat
and avocados had appetizing effects.
Camera crew worked smoothly, pan~
ning and dollying at high level
Wright, who during his first week
marred effects by flitting too often
from one camera to the other, this
time retained continuity by holding to
one camera, switching only when
necessary.

Reviewed Wednesday (26}, 9:10-
9:40 p.m, Style—Variety. Producer—
Caples Agency. Station—WABD (Du-
Mont), New York.

There were good, dancing moments
in this scanning. Pauline Oner was
the responsible artist. Red Benson
hammed up the aifwaves with mate-
rial that was almost as bad as his
delivery. Dave Lewis, the director,
cleverly brought on the first act, the
Denis Sisters, who were seen dancing
in Benson’s hands. That's a good
visual stunt, and the girls weren’t too
bad with the heel and toe move-
ments. It would have been better if
the entire routine had had something
to do with the intro, but even tho it
didn’t Lewis can be credited with not
forgetting that he’s presenting air
pix. .

Benson’s “comedy,” with which he
was “assisted” by Fred Udall, didn’t
have a clever twist on it. His mono-
log with music, on audience partici-
pation shows, was ear stuff. Sight
didn’t lend a thing to the entertain-
(See Red Benson Show on page 51)

Mr. Parkinson’s Umbrella

Reviewed Thursday (27}, 8:30-8:45
p.m. Style—Narrative cartooning. Sus-
taining over WCBW (CBS), New York.

This could have had all the charm
that has marked many a CBS cartoon
story-telling session in the past.
What destroyed the out-of-this-world
quality of a Mr. Every-Day-in-the-
Week-Nothing-Happens sort of guy
was the lack of a sense of humor in
the fingers of the illustrator, Marion
Kos.

The story, scripted as well as di-
rected by Philip Booth, had a never-
never land quality that was swell.
The audio part of the show was
definitely okay, but the visual part
might just as well not have been
iked—and no video is better than its
sight quality.

Bob Harris narrated the tale of the
husband who fell on a flying um-
brella one day on his way to work
and landed kaput on top of the
Chrysler Building in the exact matter
of fact voice that makes such a story
grand. If the denouement wasn’t
particularly sock, that happens all
too often with a never-never land
tale.

There’s no question but that a
quick inventive sketcher and a facile
story-teller will make an inexpen-
sive 15-minute scanning. Just be-
cause this didn’t come off is nothing
against the formula—it’s against the
talent.

The Magic Touch

Reviewed Monday (24}, 9-9:30 p.m.
Style—Variety. Sustaining on W6XAO
{Don Lee), Hollywood.

There was enough entertainment
in tonight’s variety scanner to keep
set owners amused. Seg opens with
two Walt Disney animators, Bill
Justice and James Norwood, recreat-
ing the all-familiar Disney charac-
ters, with a running commentary on
how it’s done at Walt’s place.

Magician John (The Great) Scott
held the spotlight for 10 minutes with
an amusing array of hocus-pocus.
With his comical silent partner, Tiger
West, Scotty smoothly ran thru his
bag of tricks, using cleverly made
masks of such well-knowns as Der
Bingle, Frank Sinatra, Jimmy Dur-
ante, and W. C. Fields. Act suffered
somewhat, however, from slow cam-
era work and failure to dolly in at
the right time to focus on the magic-
maker’s hands. Better lensing would
have made it sock video.

Singer Warren (Nibs) White and
monologist Eleanor Steele also were
on the bill. Miss Steel’s bit was on
the heavy side and suffered from too
much close-up.

Scripting was by Brad Atwood and

Petry’s Spotting on the Spot;
Rating System Inflates Impact

(Continued from page 5)
ment broadcast whether they had
heard it or not. Since this is so, any
accurate researcher would develop an
“exaggeration factor” which Politz
calls “confusion factor” and uses it
to adjust a favorable report to obtain
greater accuracy. The Petry survey
does this.

“Inflated” Recognition

A great deal of time and effort
went into developing this ‘“‘new” type
of radio audience measurement, but
despite all the ingeniousness, re-
search-minded sponsors generally
find it impossible to accept the “in-
flated” recognition figuces which the
tests reveal. Typical of the sky-high
recognition factors which are re-
ported in the survey (made in St.
Louis because Petry reps no station
there) is the following tabulation:

over a ﬁeriod of time it was almost
impossible to establish a margin for
error that could be defended as being
too big or too small. Politz also
pointed out that this spot survey was
“far too costly to be a continuing
study such as Hooper’s or Nielsen’s.”

Individual reaction to the release
of the Petry spot survey included
following comments:

“This is not a time to stress selling
of spots as being less expensive than
any other form of radio advertising
... don’t forget the FCC blue book.”

“Only value that the survey can be
said to have is to prove that some-
body listens to jingles, and even if
Petry didn’t know that, advertisers
using the medium effectively discov-
ered it a long, long time ago ... and
there’s little doubt but that the Petry
org knew all about it too.”

Sponsor Stations Type and Recognition
and Freq. Time One-Month Two-Month
Net> Net*
Mennen .. ............ KXO0K—3 2-Voice E.T. (Noon) 3% 37%
KWK—5
Adams Gum ......... KMOX—5 Station Break 50% 61%
Jingle (Eve.)
Beechnut Gum ....... KSD—6 Station Break 49% 51%
KMOX—1 Live (Daytime)
KXOK—6
Marlin Blades ....... KXOK—3 1-Min, Jingles 27% 26%
WEW—2 {Early a.m.)
Colgate Hand Cream.. KWK—10 2 Voices E.T. 51% 51%
KMOX—3 (Daytime)
Goodvear Soles ...... KMOX—2 Station Break R0% Not Aired
KWK—-3 Talk (Eve.)
Luden’s <i.:c:eauep. i KMOX—5 Station Break 51% 51%
Talk (Eve.)
Chiclets .............. EKMOX -3 Station Break 18°% 58%
Jingles (Early a.m.)
*Minus confusion factor. '

Since the figures of recognition rep-
resent not share of audience but ac-
tually the percentage of the total
population, it can be seen at a glance
why audience - measurement re-
searchers say the figures are “out of
this world.” Early a.m. audience-
measurement figures frequently run
below a one for many stations, and in
the case of Chiclets, for instance, it's
questionable whether total audience
for KMOX for the 20 jingles, five a
week for an entire month, would add
up to 48. It’'s admitted that a solid
portion of the daily audience is re-
peat.

“Aided Recall”

What the trade is asking is why
figures like these were ever evolved
by such a reputable researcher as
Politz, and tho one researcher seldom
will cut the ground from under an-
other, most audience-measurement
experts trace the inflation to the
method used in making the check-
up. This “aided recall,” i. e. the
asking of a respondent whether
or not he has ever heard a jingle or
ad message, after playing the mes-
sage for him, researchers claim, can
inflate as high as 100 per cent, i. e.
The figure of 48 might actually be a
24 in advertising impact. In fact,
Politz admitted that without studies

Fred Herbst, with Jack Stewart han-
dling production.

Of more than passing interest was
a 16mm. featurette called I Dreamed
of Murder, produced by Philip Su-
dano for Associated Artists. Experi-
mental short used a rarely attempted
technique of telling the entire story
by a series of well-planned close-ups.
Result was highly effective and
especially good for video presenta-
tion. Seg proved that drama, sus-
pense and interest can be sustained
simply by close-ups, if the script,
acting and lensing are superior.

Video Review of “Lights Out” on
Page 51

“If the survey proved anything it
proved that station KMOX (CBS)
can do the spot job alone in St. Louis,
since the two-month top recognition
(61 per cent) went to Adams gum
using this station alone, and the sec-
ond slot on the second-month tab
went to Chiclets using KMOX alone
—and none of the top ranking spots
vxiere without KMOX in their sched=
ule.”

“50 Many Variables”

‘““There were so many variables in
the survey that neither the impact of
the individual spot nor the station,
nor the time of day, nor anything, was
a_ctually measured by the survey. Sta-
tion breaks are no better than the
programs which they break—and
thus any station-break survey which
doesn’t indicate the programs in-
volved is whistling in the dark.”

“The field of measuring commer=-
cial impact has been so little touched
in radio that it's good to see Petry
bust in, but it’s a shame that a pub=-
lic relations research expert hadn’t
looked over the figures first and de~
cided that some further research was
necessary before the almost naked
tabulations were revealed to an un-
suspecting industry.”

“If the results are acceoted at their
face value it would indicate that fre-
quency of impact (number of broad-
casts) ceases to be economical after
a certain point. (Tep ranking spot
was broadcast five times a week.)

Since there were some 30 station-
time peddlers repped at the meeting,
there were at least twice that number
of comments, but they all ran in the
pattern indicated in the previous few
paragraphs—plus one all-important
comment: “We expected that Ed
(Petry) was going to proposition us
(the station reps) on taking over the
spot-survey idea, and we were all
ready to consider it seriously, but
now—who knows?”

Agency menand sponsors were
shown the survey before it was un-
veiled for the trade press and reps,
and they, to quote a gagster, “love
those figures.”
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Hughes & Don Lee Holding
Up Hollywood Licenses;

FCC Okays 2d L. A. Hearing

28-Hour Rule Deferred Until October 31

WASHINGTON, June 29.— The
myriad pies in which millionaire
Howard Hughes has fingers is forcing
more delay in Federal Communica-
tions Commission settlement of the
Los Angeles video scramble. FCC
reluctantly agreed yesterday (28) to
reopen hearings in L. A, July 24 to
permit Hughes to present his testi-
mony. Off - the -record comment
among the commissioners is that
Hughes and another tardy applicant,
Thomas Lee, of Don Lee Broadcast-
ing System, will either show up at
next month’s hearings or have their
applications thrown out of the busi-
ness.

Riz Pressure

Hughes has missed the video hear-
ings so far because of what he told
FCC was “the pressure of other busi-
ness.” Lee, FCC spokesmen say, has
claimed to have come down with
“sudden illness,” preventing his ap-
pearance. The continued scheduling
and re-scheduling of hearings in the
L. A. docket, according to one FCC
official *“is disturbing the commis-
sion’s timetable.” It was pointed out
that FCC has originally hoped to have
all testimony out of the way well in
advance of the next session of the
clear channel hearings slated to start
Monday (1).

On the other hand, FCC was able
to speed things in the San Francisco
video docket since only six applicants
remain for the six channels avail-
able. Commission announced yester-
day that hearings slated in San Fran-
cisco have been canceled. Remaining
applicants, FCC said, are Chronicle
Publishing Company, American
Broadcasting Company, Associated
Broadcasters, American Broadcasting
Company, Dorothy Thackrey, Don
Lee Broadcasting System and Hughes
Productions. Television Productions
had pulled out of the race May 31.

FCC’s hearing Monday (24) was
devoted chiefly to sharp examination
of varied activities of Paramount
Pictures, whose wholly owned sub-
sidiary, Television Productions, is an-
other applicant for a Los Angeles
channel. Paul Raibourn, Paramount
v.-p., and head of television produc-
tion, testified that Paramount owns
three additional firms which are ap-
plicants for video stations, United
Detroit Theaters Corporation, New
England Theaters, Inc., and Balaban
& Katz, Paramount, Raibourn stated,
also “has an interest” in a dozen other
video applicants. It also developed
during the hearing that Raibourn is
treasurer and a director of Allen B.
DuMont Laboratories, applicant for
several television stations. In addi-
tion, Raibourn testified that Para-
mount owns all of the “B” stock and
sbout 6 per cent of the “A” stock of
DuMont. One of FCC’s lawyers spent
about 10 minutes trying to add up on
his fingers the number of video ap-
plications that Paramount has wholly
or partly in its pocket, but gave it up
as too complicated.

Continuing a hectic television
week, FCC yesterdav granted the re-
quest of Television Broadcasters As-
sociation to defer, until October 31 its
rule requiring a minimum of two
telecast hours per day and 28 hours
per week. At the same time, FCC
announced that it is denying TBA’s
request to modify the rule so as to
grant new licensees a graduated mini-
mum telecasting sked for the first of
operation. This denial, FCC stated,
does not prevent individual licensees
from asking for the graduated mini-
mum on their own account.

FElsewhere on the video front, FCC

this week permitted Lancaster Tele-
vision Corporation and WGAL to
withdraw their applications fors Lan-
caster (Pa.) stations and accepted for
filing, applications to make engineer-
ing changes in their video bids from
WLIB (New York), Bremer Broad-
casting Corporation (Newark), and
William Penn Broadcasting Company
(Fhiladelphia).

Hammond Tele Eye
Jest Near Reality

NEW YORK, June 29.—Suggestion
that an electric eye be added to every
television receiver so that the fact
that somebody was actually looking
in can be researched this week was
made as a gag by Charlie Hammond,
NBC promotion and advertising chief.
Hammond, who formerly had re-
search under his wing, will be sur-
prised to learn that the idea already
is in the blueprint stage of at least
ore manufacturer. Latter realizes
that a sponsor will have to have
proof of viewing or else, so he’s
building the checking device into his
receivers.

All that’s missing is a magic eye
that counts, records and delivers the
info direct to a tabulating headquar-
ters. Altho A. C. Nielsen is working
on an adaptation of the radio audi-
meter to video, trade feels that it
won’t satisfy anyone to get a report

that a television receiver was
switched on. Sponsors are already
asking, “Did anyone look?” During

the interim period of air pix webs
feel that a telephone recall audience
measurenient, such as was made by
the C. E. Hooper organization for The
Billboard last week, is the answer.
For at least a few years only about
three hours per night per station will
be programed and a maximum of
28 hours a week will be raquired by
the FCC. Recall, it’s felt, can meas-
ure a limited number of segs ac-
curately. Even first test revealed
that video fans have better memories
than radio tuners.

Short Scannings

Herb Lyon, WBKB, Chi, flack
chief, will resign August 1 to move
ta Hollvwood, where he will work in
pic publicity. Successor not yet
picked. . . . ABC scanned The Fitz-
geralds, mushmouth seg, June 21 and
928 over WPTZ, Philly. . . . Talent
agent Ken Dolan and screen-radio
actor William Gargan have an-
nounced plans to build a video sta-
tion in San Jose, Calif. Duo will go
into venture with other unidentified
backers and are expected to shell
out $250,000 for initial buildings and
operating costs. Site is still to be
selected, and ap for license will
be filed with FCC as soon as location
is set.

Ellis Sard, who recenily joined

La Roche & Ellis, will spacialize in

tele. . . . Band leader Lloyd Shaffer

is hiring a staff of artists for his
newly formed company t> produce
animated cartoons exclusively for
video. . . . Louis-Conn fight scanning
convinced William H. Rankin and

Bernarr Macfadden that tele is here

commercially. . . . Patricia Vane has

opened a video school in Chi to train
talent,

RDG Wins at CBS
Tele, But IA Balks

NEW YORK, June 29.—Vote in the
Radio Directors’ Guild-IATSE strug-
gle over tele directors at CBS has
finally been counted, but situation re-
mains as jumbled as ever. Tally was
six to five in favor of RDG, with two
votes challenged by IATSE. Meyer
Reiness did the tab for NLRB.

IATSE tossed its latest monkey
wrench into the proceedings by re-
fusing to sign a document stating the
election was fair and the counting ac-
curate. Both CBS and RDG put their
signatures on the paper.

Even by challenging the two votes
IATSE found itself behind the eight
ball because in spite of the fact that
the two directors objected to—Lel
Swift and Leo Hurwitz—cast their
ballots the RDG way, RDG has
enough votes any way. IATSE’s last
maneuver is figured as a stall for
time.

Trade talk is that JATSE is licked
and knows it, but with the national
convention coming up in July at Chi-
cago, their New York organizers are
trving to prolong the contest. That
way results won’t be final at conven-
tion meeting and organizers won't
have to face top union execs screams-
ing for their scalps.

Meanwhile RDG emerged from the
scrap with ranks closed and unity
stronger than ever. AFL and IATSE
had Ed Byron, RDG prexy, under fire
for three hours trying to work out
arbitration deal but he stuck to his
guns and refused to play ball with
them. TUnion held a unity confab
Monday (24) and backed their leader
to the hilt. Once this matter is set-
tled, RDG will continue organizing
pilots at agencies and indie stations.

Webs Give Telecity
Quick Brusheroo

NEW YORK, June 29.—Announce-
ment Fridav (28) of a $60,000,000
video and film center, tagged Tele-
citv, by Lawrence B. Elliman, of the
real estate firm of Pease & Elliman,
received the chill brusheroo by execs
of the four networks here. Web
video execs, all of whom are anxious
to co-ordinate their own television
and radio operations, feel it would be
foolish to use someone else’s facili-
ties. unless absolutely necessary. And
they doubt such necessity exists.
Webs have built up facilities over a
long period of experimentation, ditto
scripters and general video know-
how, and to shelve all this just
wouldn’t make sense, according to
current thinking.

Elliman, who said that three years
of research had gone into the pro-
posed video center, added that fi-
nancing and expert business and
technical management had been ob-
tained. Plans call for construction
on a 1,000-acre tract in the metro-
politan area, according to de-
signs drawn up by John and Drew
Eberson. Details include provision
for 24 motion picture studios .lus
maintenance buildings and labora-
tories to process film. Personnel on
the spot would include a staff of
producers, directors and writers for
companies which might require such
services.

While designed as a production
center offering facilities to film pro-
ducers, networks, radio and video sta-
tions, advertisers, agencies and pro-
ducers, it is believed that the ulti-
mate development of Telecity is likely
to be mostly along film production
lines, particularly 16mm.

Elliman said construction of the
center within 25 miles of New York
would begin as soon as building ma-
terial became available,

Don Lee Equipment
Splurge Prelude to

Rapid Expansion

HOLLYWOOD, June 29.—Orders
for nearly $250,000 worth of equip-
ment have been placed by Don Lee’s
tele outfit, W6XAO, in anticipation
of rapid expansion once application
for commercial channel is approved.
Don Lee outlet, on the air since
1931, appears certain to get FCC
okay.

According to video chief Harry
Lubcke, equipment will include six
G-E postwar cameras and ope RCA
“cat’s-eve” camera which will give
outlet total of 11 lense boxes. Also
included will be revamped control
room set-up and complete new
transmitter, as well as additional
number of mercury lighting set-ups.

Station has been operating solely

on outmoded pre-war eguipment,

which has been rebuilt and re-
designed. Latest rebuilding program
under which cameras and power
equipment were overhauled is near=
ly completed and new hand-built
electronic view finders are shortly
to be installed in existing cameras
replacing present hit-or-miss viewers.

WEAF To Prove
Local Identity

(Continued from page 6)
prestige factor. Giving the suburban
and borough newspapers complete
metropolitan acceptance and stand-
ing is one thing that direct reports
aired by WEAF from its news-
rooms is certain to do. Second, there
is a direct financial return thru in-
creased circulation. It's known that
a substantial part of the areas cov-
ered by “local” newspapers still don’t
buy their home area rag. Fact that
WEAPF has to go direct to that news-
paper to truly report what’s going on
there is certain to make more locals
want to buy the sheet.

Indoctrination Plan

Part of the deal is a training period
for the area newscasters. Men se=-
lected by their publishers will be
brought down to WEAF and indoc-
trinated both on mike technique and
how to write news for broadcasting.
Program will have all the bugs of a
World Round-Up, with just as much
margin for error in calling in local
news desks thruout the metropolitan
area as there is calling in foreign re=-
ports from all over the world. First
few weeks will be dry runs in order
to check the bugs, but nobody is kid=-
ded that the dry runs will take ’em
all out. It'll be six months or~so
before that’s done.

Equipment is ordered and barring
unforeseen incidents the due date
(sometime in August) will be met.
One unusual slant of the deal is that
two of the publishers own stations
themselves, The Post (WLIB), Brook-
lyn, and the Westchester (Macy
chain) group (WFAS), White Plains,
However, no conflict was seen be-
tween clear-channel WEAF and the
daytime operation WLIB or the local
operation WFAS.

“WEAF’s There”

Basic idea on the part of WEAF
is to get across that “WEAF was
there,” and it’s in keeping with an
underlying thought that the key sta-
tion of the senior net must be the
key local station of the area it serves
—or else it’s not fulfilling its obliga-
tions to listeners.

Just as an indication that Gaines
isn’t addicted to ideas with expensive
broad sweeps, like Metropolitan
News Round-Up and Hi, Jinx, he’s
been looking for a personality disk
jockey, too, and has located a platter
twister up in Buffalo named Bob
Smith, WBEN’s gift to dialers with
disk yens. Smith will get golng on
WEAF before the MNR starts calling
in reporters.
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No. Central-Miss.
Valley Net Shuffle
Planned in $ Hunt

CHICAGO, June 29.—Plans for
reshuffling and refinancing the Mis-
sissippi Valley Network and the North
Central Broadcasting Company are
expected to be completed next week,
a spokesman for the organization
said. John Boler, who controls both
organizations, was in Washington
Thursday and Friday (28-29) trying
to promote capital to underwrite the
refinancing. It’s known that some of
the big-money boys are interested,
but it remains to be seen whether or
not they’ll come across with the nec-
essary cash.

Rumors about the financial situa-
tion at the two orgs have been wide-
spread. NCBC has been showing a
profit, while the more top-heavy
MVN (34 stations) is said to be
operating under too much overhead,
and lack of selling power has been
dragging the parent organization
down.

Under Boler’s proposed new align-
ment the organization would be more
streamlined, with a key station in
some city, such as Chi or St. Paul,
which would feed a good majority of
programs to the affiliates. NCBC
stock would be transferred to MVN
under the new deal. Boler is known
to have long held the opinion that
good commercial shows could also be
pub-serv, and is expected to put his
theories into practice for full network
if given the green light by his East-
ern backers.

Reported sale of WAIT, local indie,
to be key station in MVN, appears
to have fallen flat, tho no official
confirmation has come from either
party. However, same spokesman
said WAIT deal was still a definite
possibility.

‘Boston Globe’ Links
With Cowles’s WCOP

BOSTON, June 29.—Latest local
newspaper to get radio-wise is The
Boston Globe, a metropolitan daily
with a circulation of more than
310,000. A co-operative agreement
with WCOP, Cowles’s Boston station
and ABC outlet, makes available to
WCOP the services of staff members,
special events and news. A WCOP-
Globe newscast is already on the air,
Monday thru Saturday, from 6:15 to
6:30 pm. From 830 to 9 am.
Sundays, the station broadcasts the
paper’s comic strips.

WCOP is running daily ads in The . . .

Globe, plugging programs, sponsors
and the station. Agreement is set to
run for at least a year.

G.I. Inspired Biz

PHILADELPHIA, June 29.—
With the housing shortages still
critical it’s more than unusual
to find a realtor buying radio
time. But this week found
KYW adding to its account list
the local realty firm of Heyman
& Brother, participating weekly
in the early morn Musical Clock
show; placing until September
10 thru Abner J. Gelula & Asso-
ciates, local ad agency.

However, instead of listing
apartments, ' houses or office
space, the Heyman firm pur-
chased the air time to advertise
special service for veterans—
particularly financing. Com-
mercial copy is aimed solely at
G.I’s, and this is believed to be
one of the few times that a real
estate concern has used radio
for such purposes here.

Too Short for a Head

CHARLES B. BROWN, former

RCA-NBC ad manager in New
York, replaces Don McNamara as
program director of KFI, Hollywood,
NBC affiliate. Brown, vice-prexy of
Colonial Film Productions, com-
mercial and video film outfit, will
devote a good portion of his time to
tele-FM activities at KFIL. . . . Kay
Kyser reported anxious to get out of
the G. W. Hill contract for a new
deal with Colgate. Fly in the oint-
ment is that GWH pact is for five
years, permitting cancellation at end
of any year, but barring Kyser from
any other air show during the five-
year stretch.

Drew Pearson turned down an offer
to appear on Superman because his
other air contract wouldn’t let him.
Idea was for Pearson to visit the
metropolis and have Clark (Super-
man) Kent interview him about the
Ku Klux Klan. More names are be-
ing queried on the same idea. . . .
KOY, Phoenix, Ariz., readying a new
market data book and rate card,
. . « E. B. Berlinrut has bagged the air
rights to the Damon Runyon stories
and will present same with Levene
and June Havoc in a half-hour series.
Runyon will supervise all scripts.

Strikebound Vancouver Daily
Province asking CKWX to air the
newspaper. Typogs are out. ... Leo
J. Fitzpatrick has nixed an offer from
Gen. Douglas MacArthur to become
civilian director of Jap radio. . . .
Two-day radio education institute
will be held in Omaha at Creighton
University July 12-13.

WIND, Chi indie, linking singer
Don Reynolds with reps of Red
Cross, army, Chi Council of For-
eign Relations, OPA and Com-
munity Fund to show thdat pub-
serv need not be dull. . . . Kenny
(Senator Claghorn) Delmar will
stage a sit-down strike in Chi
July 9 to flack his westward trip.
He will declare that he will con-
tinue west only on trains having
word “South” in the road name
and will head for New Orleans to
board a Southern Pacific stream-
liner.. Claghorn will ask mayors
of towns along the route to
Hollywood to sign a petition ask-
ing that the White House be
turned around so that the front
no longer faces north.

Office workers and publicists at
WMCA have joined the Radio Guild,
UOPWA (ClO), as a result of the
Guild’s apparent victory at CBS-New
York in the NLRB election June
14 and are asking for recognition.
WCKY, Cincinnati, starting a
series, The Hour of Truth, presenting
the Catholic point of view. ... NAB
board of directors has appointed an
advisory committee to co-operate
with a Hollywood producer planning
a motion pic based on the history of
the broadcasting industry.

KLX, Odakland, Calif., has added a
\ Piper Cub plane to its equipment for
news and special events coverage.
. . . Joe Di Natale, commercial man.
ager of KODY, North Platte, Neb., has
sparked a census that indicates city's
population has increased 25 per cent.
+ + « » Ralph Edwards will emsee Take
It or Leave It July 21 and 28 shows.
His own Truth or Consequences re-
turns to the air September 7.

RKO has granted Don Lee another
year lease on property now housing
web’s HQ in Hollywood. Net expects
to have its new $1,500,000 building
completed by time lease expires. . . .
Frank Danzig has cut his first dra-
matic seg, starring Francis X. Bush-
man and Gloria Blondell. Show is
called Justice and dramatizes stories
of American courts of law. . . ., In-
creasing stress at CBS on bank-rolled
segs is noted in the appointment of
Herschell Williams Jr. to the position

of director of commercial program
development at the web.

Reginald T. Townsend, v.-p.
at Lennen & Mitchell, has been
made a Chevalier of the National
Order of the Legion of Honor of
France. . .. Robert J. Enders Ad-
vertising Agency plugging its
services via a 15-minute seg on
WRC, Washington, called “Radio,
Old and New.” ... In an effort to
discover new wvoices and stimu-
late choral singing, WJR, Detroit,
is sponsoring a summer choral
clinic for high-school students.

Self-critic? CKNW, New West-
minster, B. C., skeds among its pro-
grams one provocatively titled Golden
Bantam Revue. . . . CBS, July 3,
starts a series of cuffo net political
broadcasts which will run 15 weeks.
. .. WOWO, Fort Wayne, Ind., has
instituted a G.I. college series, aired
each Tuesday and Thursday for bene-
fit of G.I’s crowded out of regular
colleges. . . . Because passage of the
Lea-Vandenberg Act caught many
members unawares, Hollywood AFRA
has picked a committee to study the
pending State and federal legislation
affecting radio artists and to make
regular reports. . . . Al Pearce Gang
seems set for a new ABC show for
an Armour five-a-week daytime
strip.

The Revolving Door: Jack Odell has
been upped to production director of
WCFL, Chi. ... James Sandison is to
become manager of the Boston office
of Peiry reppery. . . . Moerritt
Schoenfeidl has left the Detroit-ABC..
manager post which he held for six
months, Clarence T. Hagman, Minne-
apolis, said to be replacing. . . . Bob
Bright has opened his own ad agency.
Public Service, at 509 Fifth Avenue,
New York. . .. Barry H. Keit heading
San Fran office of Universal Radio
Sales starting July 7. . . . Edgar H.
Twamley, general manager, and Rob-
ert M. Scholle, v.-p. in charge of sales,
have resigned from WLIB, New York.

Bill Wilson Jr, promoted to WENR
(Chi) local and ABC national spot
sales post. . . . B. R. Proctor elected

. controller of Lennen & Mitchell. . . .

Carl L. Baker has joined the Chicago
sales staff of William G. Rambeau
Company. . . . Ed Content leaving
WOR, New York, to go into business
for himself as an acoustical consultant
and studio design specialist. S o
Charles G. Burke upped to the sales
manager slot at WJR, Detroit.

Phil Malloy and Bob Walsh,
spielers; Ruth Lawson, continuity
writer; Charles (Whitey) Wal-
lace, engineer, new at WJIM,
Lansing, Mich. . . . Herman Gold-
stein back at WDRC, Hartford,
Conn. . . . Larry Stevens named
head of publicity for Owen &
Chappell. . . . John Conrad join-
ing NBC-Chi spieling staff. . . .
Art Frimm has established Radio
Productions, Inc., program pro-
duction org, at 732 Fulton Street,
Fresno, Calif. . . . Sydney Mason
has joined WIBC, Indianapolis, as
producer-announcer-actor.

Foster May has shifted from ABC’s
Hollywood office to San Francisco,
where he takes charge of KGO-ABC
special events. . . . Harry Tranis and
Wayne Robinson back at WSDS,
Kalamazoo, Mich. . . . Bill Day head-
ing news-special events at KOA, Den-
ver. . . . Francis M. Fitzgerald named
manager of WORD, Spartanburg,
S. C. .. . Sgt. Joe O’Brien, chief
spieler far AFN-Frankfurt, returning
to the States.

Pau! Lucas upped 1o assistant pro-
gram manager at WTIC, Hartiord,
Conn,; George Bowe to promotion
manager; Bernard Mullins, manager
of special programs; Fred Wade, man.
ager of auditions; Albert Jackson
back as supervisor of studios.

Turner Takes Over

As Chi Sun Radio Ed

CHICAGO, June 29.—Ulmer Tur-
ner, radio editor for the now defunct
Chi Herald-Examiner from 1926 to
1939, and since then a free-lance
newscaster in town, this week was
named radio editor of The Chicago
Sun, effective July 6. Turner will
replace Betty Burns, The Sun’s pres-
ent radio ed, who is leaving to be-
come top continuity writer for the
Smith-Mansfield Advertising Agency
in Honolulu. Miss Burns has been
radio editor at The Sun for the past
three and one-half years.

While working as radio editor of
The Sun Turner will continue his
network newscasts on ABC and will
also continue as the newscaster on
The Sun’s news program on WJJD,
station owned by Marshall Field, who
also owns The Sun.

Young Show Switch
To Y&R Tipped by
Agency-B-M Meet

NEW YORK, June 29.—Additional
shuffling of the Bristol-Myers business
for the fall is expected to be an-
nounced momentarily and will prob=-
ably include return of the Alan
Young program to Young & Rubicam,
agency which had control prior to
Doherty, Clifford & Shenfield, Inc.,
which now has the show. Late this
week B-M and Y. & R. execs were
talking it over, and the switch was
indicated. This will salve Y. & R. for
the Yoss of the Eddie Cantor show,
nabbed by Pabst, Also in the works
is a new fall program for D, C. & S.
making up for the loss of the Alan
Young show to Y. & R.

Early this week B-M announced
its fall line-up. Duffy’s Tavern re-
places Eddie Cantor Wednesdays on
NBC. Alan Young show, previously
heard Fridays on ABC, will move to
the Duffy Friday spot on NBC.

Religious Segs Get
Ax From KFOX

HOLLYWOOD, June 29.—Spon-
sored religious programs will get the
ax from KFOX (Long Beach), one
of the last outlets to still accept
them. Station informed bankrollers
their contracts will not be renewed.
KFOX daily devotes belween four
and five hours to Bible segs.

However, new policy won't mean
total elimination of religious broade
casts. Outlet expects to retain some
of its church remotes, but won’t
spare the knife when it comes to
radio evangelism.

Remote Ear

SAN FRANCISCO, June 29.—
Getting the ear of Sid Strotz,
busy NBC v.-p. for West Coast
operators, is a man-sized job
and requires patience and in-
genuity. For example, Homer
Canfield, production director,
tried for a week to get Strotz to
listen to a platter of a particu-
larly hot show prospect.

When all else failed, Canfield
decided it was time for outside
help. He composed a four-line
jingle, a la radio’s.singing com-
mercial, with the idea of putting
the heat on Strotz—musically.

Plot died aborning when
Western Union refused to send
a messenger to croon the ditty
in Strotz’s ear. Reason given
by WU was that a new (altho
vague) union ruling prevented
the boy from taking on the sing-
ing chore.
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UAYV Seeks Probe
Of Radio M’fers;

Claims FM Sluff

DETROIT, June 29.—A demand |

for an anti-trust investigation of the
radio manufacturing industry was
made here Tuesday (25) by the
(CIO) United Automobile Workers’
radio-minded union which has fig-
ured in numerous station applications
and programs during the past three
years. Union is concerned over the
scarcity of FM receivers, which is of
special interest because of UAW’'S
intention to establish a number of
FM stations.

Norman Matthews, chairman of the
radio station committee of the UAW
executive board, sent an official wire
to the current session in New York
of the FM executive committee of
the NAB asking for:

(1) An information campaign on
FM receiver production, beamed to
the public, and (2) an anti-trust in-
vestigation by the Department of
Justice as proposed by Sen. Glen
Taylor. Matthews said that “figures
just released by the Census Depart-
ment show that out of a total value
in March receiver shipments of
$20,000,000, less than $30,000 was
for receivers that included FM. This
FM production level is about one-
sixtieth of the 10 per cent FM pro-
portion figure reported by radio
manufacturers to the FCC in jts sur-
vey in March of this year. Independ-
epnt FM broadcast operators face
economic starvation unless prompt
steps are taken to speed up FM
receiver production. Millions of
prospective FM listeners will be
penalized by the purchase of AM
only receivers.”

WINSOR QUITS D.F-S
(Continued from page 10)

had been just about ready to buy this

program a few weeks ago, but at the

last minute some important members

of the firm got sick, and the deal is

still pending.

MCA is also going to peddle a new
daytime serial, a five-a-week 15-min-
ute program that Winsor has worked
up.

Ken MacGregor has joined
NBC as a senior producer. . . .
Eric Johnson has replaced Chuck
Crosby as sportscaster of WNHC,
New Haven, Conn. Crosby goes to
KMOX, St. Louis, as a spieler.
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WKY’s VD Series
Brushed Off by
Non-Comm’l Ops

NEW YORK, June 29.—Condition
which finds WKY’s VD series on 40
stations (24 more are auditioning it)
with only one non-commercial oper-
ation skedding it is without parallel.
New York’s WNYC is the single non-
pro percolator skedding the series,
while strictly commercial WINS and
WWRL have it in the works too. Fact
that the stations say what the plat-
ters cost the Sugg station operation
to press ($65 for the series of 13)
isn’t the factor that keeps the series
off the outlets, since it’s known that
WKY will cuff any for-free station
that hasn’t a budget.

WOSU (Ohio State U.’s station),
WKAR (Michigan State College),
WHA (U. of Wisconsin), WHCU
(Cornell U.) and the many other edu-
cational ops thruout the nation are
not airing the series despite the fact
that the colleges have long felt the
need for a widespread info program
of this type. Absence of any web-
owned outlets in the list of stations
programing the series is also noted
by the trade, which doesn’t under~
stand why stations such as WABC
(New York, WEAF (New York) and
the other big audience reachers
haven’t picked up the oifer. Missing
also are any stations in Boston,
Philly, Washington, Chi, Buffalo and
a host of other big cities where the
campaign could be useful. Program
execs still are of the opinion that the
series is strictly pro-produced and
as excellent summer replacement
€. t’s as money can buy, and the pro-
graming, they underline, will look
good on any FCC report.

Tintex Air Plugs
Rapped by FTC

WASHINGTON, June 29.—Federal
Trade Commission is giving the
thumbs-down sign to Park & Til-
ford’s radio commercials for Tintex.
FTC has given P&T until July 186
to answer a complaint azainst the
plugs which, FTC says, mislead pur-
chasers to believe that perfect dye
jobs may be obtained from Tintex
regardless of the materials or fabrics
to be dyed or the colors desired, that
the work may be done for the same
price or less than is required with
competitive dyes and that all dyeing
with Tintex may be done safely,
quickly and to perfection. “Tintex,”
says FTC, “is not materially differ-
ent from other competitive household
dyes.”

WGN BUSTS FM

(Continued from page 10)
station where program techniques
can be worked out.

Since The Tribune always has been
a power in Milwaukee and at one
time published special editions for
circulation there, retentjon of the
Milwaukee FM application is feas-
ible.

Original application for operation
of the Midwest natwork was made
about a year ago.

MP’s Query CBC’s
Pre - Empting on
Station Channels

(Continued from page 10)
will suffer
move,

The meeting revealed details of the
corporation’s actions to secure the
Class 1-A channels now occupied by
CFRB, Toronto; CKY, Winnipeg, and
CFCN, Calgary, for use with three
new CBC 50,000-watt transmitters on
or after June, 1947,

The division controller told the
committee that the CBC’s board of
governors, at its 46th annual meeting
last March, applied for the use of the
three channels concerned and recom-
mended that the three stations still
using them be so notified. He added
that CFRB, CKY and CFCN had been
given to understand previously that
such action would be taken by the
corporation when it so decided, and
that it was this understanding that
licenses to operate on these frequen-
cies had been issued. He produced
documents substantiating his testi-
mony.

Fleming Asks for Nou-Tech Language

“None of the members of our com-~
mittee are technical experts,” Donald
Fleming, opposition M. P. stated.
“Could not Mr. Browne give us some
idea of the significance of such a
change to the stations involved? I
notice that the board of governors
had recommended the use of other
frequencies, specifically denoted, for
these stations. What will be the
practical effect of such a change on
them?” Mr. Browne replied cau-
tiously that since the new frequencies
which had been suggested for use
by the three private stations were not
“clear channels” but were already in
use by other stations in certain areas,
the range would require these stations
to install directional antennae of an
approved type. Mr. Fleming inter-
rupted him impatiently, “I have al-
ready pointed out to the controller
that we are not technical experts.
Now what will all this mean?”

Louis R. Beaudoin, M.P., went far-
ther and asked if it would mean any
change in the area covered by each
of the three private stations. Would
coverage be the same? “No,” Mr.
Browne replied, after some hesitation,
“that is true.”

After another pause he went on to
suggest that it might not be an al-
together unfair change in coverage
power, however. There might be
gains here as well as losses there.
‘When asked to ¢pecify the nature of
these alterations he said that he could
not do so. Engineers were holding
consultations on the matters now and
their reports had not been issued. He
agreed somewhat dubiously that it
“might”’ be possible to secure copies
of this report when it was submitted
to the government department.

E. G. Hansell, opposition M.P., was
not satisfied. Surely before such
changes could have been recom-
mended, studies had been made to
determine what effect they would
have on the coverage and consequent
existence of the private stations,” he
said.

The acting controller agreea that
such studies had been made but they
had, he pleaded, been “tentative”
studies only and, as a result, insuffi-
ciently authoritative to place before

in consequence of the *

this crusher:

Man.Who Won’t Come to Dinner

NEW YORK, June 29.—Letter from an agency promotion man
thanking web and station personnel for .co-operation and inviting
them to “drop in and see me next time you are in New York” brought

“Thank you for your letter . . .
whenever I come to New York. Just between us, you wouldn’t mind
if I continued to stay in New York, would you?”

Signature was the punch line, the epistle coming from D. L.
Provost, WEAF (New York) program manager.

inviting me to call on you

| Broadcast Rebirth

In New Britain
Cues Freq. Battle

HARTFORD, Conn., June 29.—Lo-
cal radio circles see cut-throat com-
petition in the offing for the New
Britain market. City, which has had
no station since WNBC (now WONS)
moved to Hartford several years ago,
will get a percolator when WKNB
begins operation in August. In addi-
tion, other applications are already
in, with two outfits apparently seek-
ing the same wavelength.

Instrumental in one of the groups
seeking a wavelength is Larry Ed-
wardson, former sales manager for
the old WNBC operation. This group
requested a 5,000-watt day and night
permit on 910 kilocycles. One week
ago, however, WTHT, Hartford out-
let, requested the same wavelength.
WTHT’s original request was for -
1,230 kilocycles. Reports of other
operators trying to break into the
New Britain radio picture are numer-
ous, altho local execs are wondering
just what audience would be avail-
able in these parts. Hartford’s four
stations, WTIC (NBC), WDRC
(CBS), WTHT (ABC) and WONS
(MBS-Yankee) cover the area.

WKNB is operated by the New
Britain Broadcasting Company, head-
ed by Julian Gross, Hartford ad
agency exec. Station will beam on
the 840 kilocycle channel.

Wilder Stations’
Nat’l Promotion by

O’Brien & Dorrance

SYRACUSE, June 29.—Move to-
wards making the operation of Col.
Harry Wilder stations a unit, whi.ch
was tipped lately by the colonel hir-
ing Morris Novik (ex-WNYC) as
pubserv counselor, took another step
this week with the appointment of
(Harry) O’Brien and (Dick) Dor=-
rance to handle the national promo-
tional efforts of WSYR here; WIRY,
Troy, N. Y., and WELI, New Haven,
Conn,

Effective August 1, WSYR and
WTRY will be represented nationally
by Headley-Reed, which has repped
WELI, thus co-ordinating the time
peddling for the three stations. Ket«
tell-Carter will remain, however, as
the Bgston peddler.

Next step is said to be the co-ore
dination of advertising promotion of
the three percolators despite the fact
that WSYR is NBC and the other two
outlets ABC airers.

the committee. “It seems to me that
if they were good enough for the de=
partment and the corporation to use
as a basis for important change, they
should be good enough for us,” Han=
sell observed.
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Take a million dollars worth of music and tal-
ent. Etch them into Vinylite with brilliant clarity
and depth, Add the smartest job of program-
ming yet seen. Result: the new Capitol Trans-
cription Service! Ready now for radio station

directors who know the sponsor appeal of big-
name artists and top-hit tunes.
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A RECORDED DEMONSTRATION SAMPLE FOR YOU
To show just what the Capitol Transcription Service can do for
you, Capito! will be glad to send you a recorded demonstration.
Hear many of the features that make the Capitol service different.
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Audience Stealing

Legal; Stone Loses

(Continued from page 5)
formative public function.”

Station WHN was cleared of
charges of “unfair competition” and
abuse of “confidential relationship,”
and thus, likewise, was established
a precedent that stealing an audience
is as legal on the air as it is in any
other form of showbiz. In the broad-
casting world, audience larceny is re-
garded as standard practice, it being
part of the birth of the Columbia
Broadcasting System which built
audience acceptance for air slots with
Arabesque, the Yolande Langworthy
escapist seg, and then moved the
play-within-the-play free steal from
the Thousand and One Nights (Ara-
bian Nights) to build an audience for
another time segment. Judge Botein
ruled that as long as the program was
clearly labeled as being different, and
he decided that it was in this case, the
fact that it appealed to the same
audience was no infringement upon
the rights of the program that oc-
cupied the slot previously. This has
been known for eons, but it has for
the first time been given the blessing
of a court.

No “Iceberg”

Ruling on the fact that Martin
Stone, producer of The Author Meets
the Critics, claimed that the produc-
tion of his program was so secret and
confidential that like “an iceberg, 80
per cent is not readily discernible,”
Botein stated that ‘“details of the
technique which he (Stone) has
evolved over a period of years would
be readily apparent to anyv experi-
enced radio expert upon hearing that
program.” Naturally, therefore, since
it was open to anyone to hear, it could
not be confidential.

Mailing list which was built by
both the program and the station was
held to be a joint property and there-
fore WHN did not violate any “con-
fidential” arrangement by using it for
announcing a new program.

No Idea Theft Decish

There was no contest on the theft
of the program idea which Martin
Stone claimed but about which the
lawyers on his behalf stated, ‘“The
plaintiff is not maintaining that he
can enjoin any radio station other
than Station WHN from broadcasting
a program which appropriates the
distinctive format, however repre-
hensible such conduct may be.”

The field of “ideas” on the air is
still as ungoverned as it was the day
on which the first word was <ent forth
on a carrier wave. Station WHN did
not iltegally steal either an audience
or intrude upon anv confidential re-
lationship, and the decision as to what
constitutes stealing ears and what’s
confidential in the matters of pro-
grams joins the slim Blackstone
library on radio jurisprudence.

WORLD-UN TIE

(Continued from page 5)

ly in Europe, which is called “a
hodgepodge of conflicting radio sig-
nals.” Any agreement reached at
the conference, it was stated, would
supplement rather than cancel the
NARBA meetings. Duplication of
signals between North American sta-
tions and European or Asiatic broad-
casters, officials said, is virtually im-
possible because of the distance
involved.

Just what attitude Congress will
take toward any proposed world com-
mission is something officials are
refusing to predict, but a rough-and-
tumble battle on Capitol Hill is prac-
tically certain.

Helen Louise Morris has joined the
copy department at WFAS, White
plains, N. Y. ... Dick Tucker promoted
to program director, WEIM, Fitchburg,
Mass. . . . Frank Blair back as spieler
during the summer vacation of the

staif at WBRY, Waterbury, Conn.

Bank Rolls Hot for Air Segs;
ABA Prepping New Service

(Continued from page 7)
tional Bank, Denver—is Lewis’s
oldest sponsor and recently renewed
him for an eighth year on KFEL,

Second among the MBS co-ops is
newsman Cedric Foster, bank-rolled
by banks over WEBR, Buffalo, N. Y.;
WSIX, Nashville: KLO, Ogden,
Utah; WTAL, Tallahassee, Fla.,, and
KGBK, Tyler, Tex.

Cunningham’s Four

MBS’s Bill Cunningham has four
bank sponsors over WCNC, Elizabeth
City, N. C.; WASK, La Fayette, Ind,;
WMOZX, Meridian, Miss., and KWYO,
Sheridan, Wyo.

Frazier Hunt, another MBS co-op,
has been sold to banks airing over
KGKB, Tyler, Tex., and WBHF,
Cartersville, Ga.

ABC co-ops also have been sold to
about 30 banks, loan associations, etc.,
with the financial houses choosing
news commentators predominantly.
Leading the list are Raymond Gram
Swing, Elmer Davis, Baukhage, Mar-
tin Agronsky, John B. Kennedy and
Walter Kiernan. Ethel and Albert,
the family sketch, also has some
representation on the ABC bank list.

Bank sponsorship of the ABC shows
runs Coast to Coast, with stations in
these cities, among others, repre-
sented: Knoxville; Phoenix, Ariz.;
San Diego, Calif.; South Bend, Ind:;
Charlottesville, Va.; Rocky Mount,
N. C.; Baton Rouge, La.; Nortolk,
Va.; Dayton, O.; Houston, Nashville,
Miami, Los Angeles; Shreveport, La.;

Poughkeepsie, N. Y.; Brownsville,
Tex.; Stamford, Conn.; Winona,
Minn.; Waterville, Me., and Little
Rock, Ark.

17 Buy NBC-Co-Ops

NBC co-ops have been successfully
peddled to some 17 banks, the leading
shows being such news programs as
World News Round-Up, Richard
Harkness; News From NBC, Robert
McCormick and H. V. Kaltenborn.
NBC’s Veterans’ Advisor also
snatched a bank sponsor—the Central
Bank & Trust Company, Denver.

Other cities where banks air NBC
co-ops include Seattle; Phoenix,
Ariz.; Washington; Rochester, N. Y.;
Lima, O.; Winston-Salem, N, C.; Fort
Wayne, Ind.; Bluefield, W. Va,;
Pocatella and Boise, Idaho; Cumber-
land, Md.; Kansas City, Mo.; Lake
Charles, La.; Miami, and Clarksburg,
W. Va.

Networks thus far have not been
able to make much of a dent in the
bank advertising dollar, some web
execs questioning the suitability of
network programs for institutions
which are so largely localized. Not-
withstanding this, the American
Bankers’ Association has in the past
considered a web show, the cost of
which would have been borne by
ABA members. Idea was discarded,
however, when it was felt that banks
which did not contribute would bene-
fit as much as those which did. owing
to the industry-type commercials
which the ABA planned to use on the
show.

However, a large banking associa-
tion is understood to be considering
a web show currently. This was in-
dicated recently by George Frey,
NBC’s Eastern sales service manager,
who stated one ad agency was ap-
parently mulling a symphony pro-
gram for such a sponsor. Frey,
discussing the problem of banks using
web programs, expressed the opinion
that such a show might logically be
an association job (ABA), with the
first commercial being a general one
and the remaining plugs localized.

5143 Banks Use Radio
ABA’s recent report on banks’ use
of the Kkilocycles does not mention

network programs, not even co-ops. It
just ment'ons radio generally, point-
ing out ‘hat “the 303 stations supply-
ing information in our 1946 survey
listed 543 banks that were using
their stations currently.” That is an
average of 1.9 banks per station.

ABA’s study of 308 bank programs
on which ABA received data indicates
that 153 plug their .services in gen-
eral, 99 stress loans, 25 institutional,
13 savings, 13 checking, 3 safe deposit
and 2 trust,

ABA analysis also showed that
news is the program type most spon-
sored, music second (pop and classi-
cal about even), and sports, dramas
and other types far behind.

Pub-Serve Keynotes
FCC-Don Lee Quiz

WASHINGTON, June 29.—Long-
slated inquiry into operation of the
four stations controlled by the Don
Lee Broadcasting System will get
under way in the next few weeks
with FCC promising sharp investi-
gation into programing and man-
agement. Issue has been hanging
fire since February 15, 1945, when
commission first announced it would
look into the Don Lee stations when
their licenses came up for renewal.
Stations are KXGB, San Diego; KDB,
Santa Barbara; KFRC, San Francis-
co, and KHJ, Los Angeles.

FCC will quiz the stations on “the
character of public service to be
rendered,” the legal and financial
qualifications of the stations’s offi-
cers, and the dealings of the indiv=
idual stations with respect to network
operations. On the latter point, FCC
wants to be assured that none of the
stations has been violating rules
regarding options with the network.
Regulations state that no license may
be granted applicant who makes ar-
rangements with a network which
prevents the station from refusing
network programs considered ‘“un-
satisfactory or contrary to local pub-
lic interest.”

During the week, FCC granted
CP’s for 10 new standard statons,
all except one to be 250-watters. Ex-
ception was a grant for a 1,000~
watter to Purchaz2 Broadcasting
Company, Mayfield, Ky. Five sta-
tions were granted renewal of li-
cense until 1949, while nearly 50 re-
lay station licenses were renewed.

COLWELL JOINS

(Continued from page 5)

of a good part of this will really hurt.
On NBC, for instance, American To-
bacco, thru R&R, sponsors the Frank
Morgan Show, Sundays, 7-7:30 p.m.,
and Lever Bros., thru the same
agency, sponsors Bob Burns, 7:30-8
p.m., on Thursday, and Amos %’
Andy, 9-9:30 on Tuesday.

On CBS Lever Bros.” business, thru
R&R, includes soap operas such as
Aunt Jenny’s Real Life Stories and
Big Sister.

No announcement of accounts mov-
ing over has been made, but a blurb
is expected soon inasmuch as the
new agency is likely to begin func-
tioning between July 15 and Au-
gust 1.

In the meantime R&R has reshuf-
fled its radio department with the
appointment of Merritt W. Barnum
and Willson Tuttle as co-directors.
Barnum, who joined the agency in
1937, went to the OWI during the
war and recently was elected vice-
president in charge of programs.
Tuttle has been with R&R since 1938
and prior to that was head of the
New York office of A&S Lyons, tal-
ent peddlers. He’s been in charge of
talent for R&R for three years.

WKY Sells First
NBC-Farmed Seg

(Continued from page 5)
Allen skedded for a three-a-week,
13-week, 15-minute program. WKY’s
part of the deal calls for Allan
Clark, station’s musical director, to
work with Tommy Allen an hour a
day aside from the latter’s rehear-
sals. The bary also agrees to study
an additional hour.

Sclection of the singer was rmade
from four audition disks which Clar-
ence Menser, NBC v.-p. in charge of
programs, sent to P. A. Sugg, WKY
manager. Menser chose the four from
a library of hopefuls which is said
to run into the hundreds. On the
basis of the first three weeks (nine
broadcasts), the sponsor is said to
be completely satisfied with the plan
and Allen likes the guinea pig role.

If other affiliate stations find it
possible to sell the “give-talent-a-
chance idea,” it may serve not only
to develop a new source of perform=
ers who are worth-while, but with
a minimum of cost to NBC and the
affiliate stations. Outlets can play
up the stunt with plenty of pres-
tige, i.e., “We’ve been chosen by NBC
to develop new network talent, etc.”
Idea can work four ways—for the
talent, the station, the network and
the sponsor.

Trade, however, points out that
the stations involved naturally will
have to have musical directors
(plenty don’t) and that m. d’s will
have to have enough on the ball
actually to help the tyro talent. Men
such as Jimmy Rich (ex-WNEW),
who worked with Dinah Shore and
the Andrews Sisters before they be-
came known, are not too plentiful,
but there are a number of them
thruout the country—and what hap-
pens to the idea (when musical tal-
deal on them.

20-Second Dash

NEW YORK, June 29.—It's
not recommended for the hot
weather, but Peter Van Steeden
can’t escape it. Peter batons
McGarry and the Mouse, the
Cantor replacement, Wednesday
nights on NBC. Immediately
following, he has the baton as-
signment for Mr. District Attor-
ney, and to make it in time, he
must get to a studio up three
fioors in 20 seconds. He does it
via special elevator.

You'll score a big hit with
Moss genuine Photo Repro-
ductions made from your
photo or negative. Typical
prices: 8x10's, 50 for $4.13;
100 for $6.60; postcards, 2c.
Mounted blowups, 20x30, $2.50; 30x40, $3.85.

Write for FREE samples, price list B.

MOSS PHOTO SERVICE

155 W, 46th St., N. Y. C. 19. BRyant 9-8482

" HOME WANTED

Former Naval Officer, Wife and
Children need 4 bedroom home
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(OLLEGES' BAND

D, Bing, Jo
Stafford Get
Rah-Rah Nods

Glenn Miller-Beneke Rise

(Continued from page 3)
behind Crosby. Perry Como, on the
stretch of a series of smash hit Victor
disks and his Chesterfield Supper
Club stint, jumped from the No. 6
position in ’45 to No. 3 this year, and
Dick Haymes skidded one notch from
three in ’45 down to four this semes-~
ter. Johnny Desmond proved that he
is the most successful of the G.I.s
who came back to the swoon ranks
by taking the five spot with a not-
too-heavy total ballot, and Andy Rus-
sell edged into No. 6.

Jo Stafford Does It
Among the canaries, that Jo Staf-
ford gal finally did it. After crowd-
ing Dinah Shore for No. 1 in 1945 by
piling up 165 points to Dinah’s 297,
this year la Stafford edged just ahead
of Dinah to grab the queen chirp

— 8TH ANNUAL COLLEGE POLL™]
FAVORITE BANDS
(All Styles)

1. Tommy Dorsey ....... 340
2. Woody Herman ....... 276
3. Stan Kenton .......... 219
4, Harry James ......... 175

5. Tex Beneke and the
Glenn Miller Band..... 154
6. Benny Goodman ...... 150
7. Duke Ellington ....... 72
8. Les Brown ........... 64
9. Vaughn Monroe ....... 47
10. Sammy Kaye ......... 38

—8TH ANNUAL COLLEGE POLL—
FAVORITE MALE

SINGERS
1. Bing Crosby .......... 559
2. Frank Sinatra ........ 462
3. Perry Como .......... 341
4. Dick Haymes ......... 133
5. Johnny Desmond ...... 54
6. Andy Russell ......... 27

(Only a scattering of votes
for the next four places).

Judge Nixes
Finley’s 595G

DamageAward

Case Not Yet Over

HOLLYWOOD, June 29.—In a
surprise move, Judge Paul McCor-
mick, who officiated iIn ballroom
operator Larry Finley’s recent anti-
trust suit against Music Corporation
of America, reversed the decision of
the jury’s award to Finley of $55,000
in damages as too speculative altho
he considered there was ample evi-
dence of conspiracy and monopoly.
Altho Finley loses the $55,000, Judge
McCormick ruled the jury ver-
dict valid, and since the conspiracy=
monopoly elements remained in the
case, MCA has to pay the lawyers’
fees of $7,500 and court costs running
around $1,500. McCormick’s decision
came after action brought by MCA
Attorney Clore Warne in a last min-
ute maneuver to kill case before
moving on to higher courts for appeal,
since new trial has been denied MCA
recently by Judge McCormick.

Lack of Proof
Lack of proof of damages was a
vulnerable point in Finley’s suit
against MCA, as reported exclusively
in The Billboard, in which he con-
(See Finley Award Nixed, page 25)

ASCAPapas Okay 4,750 for
Berlin, Hold Leeds Down
To 750; Latter Is Miffed

Lou Levy’s Firm Plenty Burned; Fireworks Due?

NEW YORK, June 29.—American
Society of Composers, Authors and
Publishers’s board of directors this
week voted to sustain the decison
of the board of appeals on the avail-
ability rating of the Irving Berlin
catalog at 4,750 points. At the same
time, the board upheld the publish-
ers’s classification committee which
had overruled the board of appeals
in the Leeds Music availabilty rat-
ing case, thus holding Leeds at a
750 point rating. (The board of ap-
peals had upped Leeds to 1,006 aft-
er the classification committee had
voted them a 250-point jump from
500 to 750, but then the classifica-
tion committee reheard the case and
knocked out the appeals board de-
cision.) The directors’ meeting this
week was the most fiery seen in the
board room in a long time, with
key members calling each other liars,
etc.

Berlin Happy, Leeds Not

While Berlin had requested a 5,500
rating, Dave Dreyer, the firm’s gen-
eral professional manager, told The
Billboard they were satisfied with
the present decision, at least for the
time being. Leeds, however, is far
from being satisfied with the board’s
750 point decish, and does not in-
tend to sit still for it. Just what
the firm wll do or can do is another
question. In their plea for a better-
than-750 rating, Leeds pointed out
that not only had they built a strong
domestic catalog with many val-
uable copyrights (Leeds has ab-
sorbed 11 other Yank catalogs since

its inception), but they had done
ASCAP a tremendous service by their
set-ups in France, England, and not-
ably their arrangement wth the Rus-
sian Government whereby they set
up the Leeds-Am-Rus Agency to rep
all Soviet music here.

U. S.-Russky Reciprocal

Leeds pointed out to the board that
Helen Black, of Preslit Music Agen-
cy, which is the Russian equivalent
of ASCAP, had told them after her
recent return from a visit to Mos=-
cow that it was likely that before
the end of the year Russia and
America would be working under
reciprocal copyright arrangements.
Leeds also called attention to the fact
that the Soviet government had com-
mitted itself to doing business with
ASCAP, and not Broadcast Music,
Inc., strictly because of its (the
USSR'’s) satisfaction with the manner
in which the Leeds-Am-Rus deal had
developed. When Leeds asked the
board whether it wouldn’t be a nice
thing for ASCAP to collect from
Preslit for all Yank music performed
in Russia, Max Dreyfus said he didn’t
care whether the Russians played
American music or not, or whether
they paid for it or not. Some board
members took the stand that Leeds
was lucky to collect anything at all
on its Am-Rus material, since the
Russky stuff, unprotected by recip-
rocal copyright deals, is in the Pub-
lic Domain.

As a matter of fact, Leeds only
collected $344 from ASCAP for its

(See ASCAP Papas Okay, page 25)

crown. She did it by just exactly
eight points. Dinah’s No. 2 440-point
total was way ahead of the No. 3
thrush, Peggy Lee, who came up out
of nowhere in 45 to grab this coveted
’46 spot. Also new to the top 10 are
Helen Forrest, who grabbed No. 4;
Billie Holiday, who took Slot 5; June
Christy in six, and Doris Day in
eighth. Big drop in the fem corps
was taken by Ginny Simms, who fell
from a good No. 3 in ’'45 to a poor
No. 10 in ’46. Georgia Carroll, who
landec¢ in No. 4 in '45, disappeared
from the first 10 entirely this year.

As per usual, the collegers voted
on many other facets of the music biz
this year which will be interpreted in
a series. So next week, more results,
and analysis on who the rah-rah set
pickeé and why.

——8TH ANNUAL COLLEGE POLL™]

FAVORITE GIRL
SINGERS

1. Jo Stafford ........... 448
2. Dinah Shore .......... 440
3. Peggy lee ........... 123
4, Helen Forrest ........ 103
5. Billie Holiday ........ 82
6. June Christy ......... 64
7. Joan Edwards ........ 51
8 DorisDay ............ 43
9. Anita O'Day .......... 39
10. Ginny Simms ......... 33

ALL WARNER L}

Auld Pulls Out of
Frederick Bros.;

Rumored to Glaser

NEW YORK, June 29.— Georgie
Auld, who signed a new contract
with Frederick Bros. about two
months ago, gave notice to the book-
ers today that he was winding up
the deal.

When last pact was set it was for
an indefinite period with Auld having
the right to pull out on four weeks’
notice. At that time, Auld paid FB
$3,500 on account of a total item of
$12,000 he owed the org. Now that
he is pulling out, he must pay Fred-
erick Bros. $200 per week every week
(except for a 13-week stretch when
he’ll be playing location dates, during
which time payments will be sus-
pended) until the balance of the 12G
is cleared up.

The Auld band opened tonight for
a five-week run at the El Grotto, Chi.
Tho a new affiliation hasn’t been an-
nounced, rumors are the band will go
to Joe Glaser’s Associated Booking
Corporation.

Shellac Prices
Soar; Diskers

Fret Plenty

NEW YORK, June 29.—Reports
circulated around the trade this week
that the price of shellac, which has
gone up about 50 per cent in the past
couple of months, is due to continue
to jump.

Reason is that a group of specula-
tors is said to have gotten control of
the shellac output in India and is
maneuvering to squeeze sky-high
prices out of all trades using the
stuff. Shellac has always been a
product subject to speculator manip-
ulation.

Camacho to E. B. Marks

NEW YORK, June 29.—Johnnie
Camacho, who worked with Bernie
Prager in Robbins’s Latin-American
department, joined the L. A. depart-
ment of Edward B. Marks Music
Corporation this week. He will con-
centrate on Ernesto Lecuona’s stuff
for the Marks firm.

10 ENGEL

Will Us.e These
AsFoundation

For New Mag

Price will be 15 cents and
‘Song Hits’ will jump from
dime to 15 cents

L

NEW YORK, June 29.—Herman
Starr, Warner group pub head,
switched his lyric magazine tie-up
from the Charlton Publishing Com-~
pany, Darby, Connecticut, outfit this
week, to Lyle Engel’'s newly or-
ganized affiliated Lyric Publishing
Company, Inc. Deal gives Engel
exclusive rights to publish in lyric
magazines any and all tunes of
Harms, Witmark, Remick, Advanced
and New World pub firms. Dough
paid by Engel to Warners was not
disclosed, but it .is known that the
(See All Warner Lyrics on page 26)
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Drug Chain Sets Up Disk [4int What It Used | APC&Receiver Want
To Be — in Philly, ForeignPerformance

Department in Four Key
Stores; Dealers No Like

e e e

Some Retailers Feel Idea Cooked Up, Pressed by Majors

PHILADELPHIA, June 29.—The
Nevin-Sun Ray Drug Company,
which operates the giant chain of
Nevins, Sun Ray and Media drug-
stores thruout this territory, has set
up full-scale record departments at

key stores. And with the five-and-
dime chain stores running record
counters for many years now, €en=-
trance of the drug chain into the disk
mart is creating much concern among
the regular local retail dealers. How-
ever, while the drug chain specializes
in cut-rate items, the platters are
peddled at the regular retail price.

Drug chain first interested itself
in records several years ago at the
height of the record shortage era.
With shortages in all lines of mer-
chandise, the drug chain set up used
record counters at some of the stores,
and in the words of one of the com-
pany heads, the used records were
grabbed up so fast they couldn’t get
enough to meet the demand. For a
starter the Nevin-Sun Ray chain has
set up record and radio departments
in four key stores. One in the center
of this city, another in West Phila-
delphia, a third in Frankford and a
fourth in Germantown—all main
shopping centers. And with the drug
chain operating several hundred
stores along the Eastern Seaboard
and extending south, Nevin-Sun Ray
looms potentially as one of the big-
gest merchandisers of disks in the
country. For with sales satisfactory
at these four stores it was learned
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that the chain is readying record
counters for many more of its stores.
Co-Op Ads Plug Disks

As with cosmetics, the drug chain
has already scheduled large display
advertisements in local newspapers
to direct disk traffic to its stores.
With the number of stores selling
records increasing, it is expected that
the company will expand its ad
schedule as it has with cosmetics.
Ads, of course, are co-ops with man-
ufacturers. In addition to records,
stores handle all musical accessory
lines, along with radio models, a
compact music store in itself. Apart
from competish to retail shops,
Nevin-Sun Ray set-up means com-
petish to the five-and-dime stores as
well. Some dealers charge that en-
trance of the drug chain into the
retail record biz was cooked up by
the big platter firms to hit back at
stores who have been carrying heavy
stocks of the independent labels.
Many large retail shops today are
spending more money with the small-
er waxworks than with the major
firms. And the big boys don’t like
it one bit-——even going as far as to
open up new dealers in the imme-
diate vicinity to hurt the established
dealer.

Eastern M. S. Countersues

Regis Diskery for $3,000

NEW YORK, June 29.—Eastern
Music Sales, in answer to suift in-
stituted against it by Regis Record
Company for $4,686 for goods sold
and delivered during the month of
April, 1946, filed a general denial
of all allegations, asked for dismis-
sal of the complaint and filed a
counter suit for $3,000 against Regis.
Eastern claims that it had an ex-
clusive agreement with Regis, where-
by Eastern was to have exclusive
right to distribute and sell Regis
Records thruout the city of New
York and the State of New York.
Also claim that Eastern represented
that it would not assign sales rights
in these territories to any other
firms. Eastern claims Regis did as-
sign such rights to others and thereby
made it impossible for Eastern to sell
its Regis records. By reason of this
breach, maintains Eastern, they suf-
fered cancellations and had to pay
salesmen’s commissions, advertising
expenses, etc., and hence want the
3G.

MCA Subs Young for Hill
In 1st-Since-Suit Booking

HOLLYWOOD, June 29.—Summer
band-booking pic at Mission Beach
Ballroom, San Diego, Calif., is taking
a different hue, with MCA-booked
Tiny Hill heading east instead of

! playing the dancery in July after

much ballyhoo about “first direct
MCA booking into spot since the
Larry Finley anti-trust suit against
the agency.”

MCA subs Sterling Young for first

| week of two weeks Hill was to play

Mission Beach, with Jimmy Dorsey

b slated for three days of the remaining

week. Dorsey was slated to go into

"Mission Beach for two weeks in Au-

gust, but date of picture on Dorsey
brothers has been moved up to Au-
gust and therefore conflicted with
Mission Beach stand. Stan Kenton
is current at Mission Beach Ballroom,
with Woody Herman skedded
shortly.

Indie Diskers Find

PHILADELPHIA, June 29.—If the
local disk picture is a true indication
of what is happening, then the fight
for survival among the waxworks is
already on, for the past two weeks
saw the mail coming to distributing
houses, dealers, salesmen and even
counter clerks, literally flooded with
letters from the independent record
companies seeking local distribution.
It’s a far cry from a year or two ago
when local firms or individuals seek-
ing distributor franchise for a small
label were told to go fly a kite. At
that time the smaller firms figured
they could sell personally all the
records they can produce and figured
there was time enough to seek out a
distributor. That time is definitely
now as far as the local picture is
concerned. And adding to their woes,
there are no takers.

Area Salesman Gag

Such letters are coming in from
record manufacturers all over the
country. Also indicating that the
honeymoon is over is the fact that
the record firms in their letters state
that if the party is not interested in
a distributor franchise they will take
you on as an area salesman, paying
a straight commission for all records
sold and no need to load up with in-
ventory. Loaded-up inventory has
become a major concern with some

of the new record distributors,
weighted down with an inventory
that refuses to move. What hurts

most is that they are mostly the $1
platters aimed for the rich race mar-
ket which isn't so rich anymore.
Dealers in Harlem sectors are now
wooing paleface patronage and to-
day some of the town’s smartest look-
ing record shops are in colored sec-
tions of the city.

Dealer Resistance

Moreover dealers have built up a
sales resistance to the small labels.
Apart from the fact that record sales
are dropping, complaining the mar-
ket is being overflooded by un-
checked production, dealers do not
dare get in bad graces with the big
distributing houses handling the big
labels and frowning on the lesser
lights. Since the big distributing
firms also handle radios and electric
appliances, record dealers depending
on such merchandise must go easy
on cutting out the major labels. Al-
ready it is noted that store window
space is once again going to only the
big record labels. And under no cir-
cumstances are the dealers interested
in turning distributor at this stage
of the game. As a result franchises
go begging here. Smaller labels are
so hungry for local outlets that they
are allowing some counter clerks
around town to sell their records un-
der the counter.

Shosty’s 9th Gets

Here for July Preem

NEW YORK, June 29.—Am-Rus,
Leeds’ subsidiary handling all Soviet
Russian music in the United States,
this week had score of Shostako-
vitch’s 9th Symphony flown over.
Sympth was dubbed on to microfilm
and microfilm print was flown here.

Preem Yank performance for the

Ninth will be that given by the Bos-
ton Symphony at Tanglewood, Mass.,
July 25. Boston longhair ork will,
of course, be led by Koussevitsky,
With the longhair world getting all
het up over Shostakovitch’s new
piece, and The Gypsy still holding its
grip on the No. 1 slot in the Honor
Roll of Hits, Leeds is feeling pretty
cocky. Just sitting back now and
wajting for Atomic Power to blow the
lid off folk best seller lists.

Payoff From ASCAP

NEW YORK, June 29.—Federal
Judge Alfred C. Coxe reserved
decision on motions for summary
judgment by Harry M. Propper as
receiver of AKM, Austrian composer
society, and by the Alien Property
Custodian in connection with the
claim by both that they are entitled
to royalty money supposedly held by
ASCAP for AKM. Proper claims
rights as receiver under a temporary
appointment by the Supreme Court
in 1941 and charges that APC had
disregarded the New York State
laws in brushing aside his claims and
making its claims as the proper party
to the funds which allegedly were
frozen in 1941 by proclamation of

war. APC claims the funds under a
1943 vesting order.
At this motion for summary

judgment, ASCAP, represented by
Schwartz & Frohlich, is third party
in the APC suit in Federal Court and
sides with APC as the proper party
to receive funds, if any are due them,
and further asserts that by reason
of an offset, there is no royalty due
AKM. Meanwhile the receiver’s
action in New York Supreme Court
against ASCAP for the royalty money
is awaiting trial. Suit seeks triple
damages of $150,000. APC has re-
cently filed a suit against ASCAP for
title to the AKM (Austrian), SACEM
(French) and the STAGMA (Ger-
man) society money under the 1943
vesting order. Propper in the Fed-
eral Court suit was named as defend-
ant for claiming rights to the Austrian
composers’ society royalty money.

Walled Lake AIl Set

DETROIT, June 29. — Bookings
have been set for the remainder of
the season at Walled Lake Casino,
Walled Lake, Mich., by the MCA of-
fice. Freddie Nagle was slated to
open last night, following Will Os-
borne. Other bookings for the season
are: July 12, Clyde McCoy; July 286,
Ray Anthony; August 2, Art Kassel;
August 9, Jan Garber, and August 23,
Eddie Howard, closing the season on
September 2.

ANDY RUSSELL

His Fans, “Russell Sprouts”

HE “"Russell Sprouts” are the more than

300 Andy Russell fan clubs, who voice
the widespread approval of the crooner,
They even publish a monthly magazine
called Della’s Fella (Rus.
sell's wife is the former
Della Norell), The cata.
pault speed with which
this singer has risen to
the next-to-closing spot is
remarkable when com-
pared with others who
had to inch their way up
year by vyear. Russell
was a 19.year-old skinbeater in 1939
when Gus Arnheim hired him. For three
years he lambasted the drums in the Arn-
heim ork, getting offers from ].D., T.D..
Glenn Miller and Charlie Spivak, but
turning them down because he wanted to
sing. Finally he got his chance to croon
for Alvino Rey. “Pops” Whiteman heard
him and put him on the ABC network on
his own show,

Capitol Records joined the bandwagon
and began a platter jamboree. Next Rus.
sell bagged a featured singing slot on the
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