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NARTB Fiddles Crisis Tunes
While Network Radio Burns

Changing Web

All Webs Seen

Following CBS

Rate-Cut Lead

NBC Will Wait and
See; ABC Slash
Looms; Mutual?

NEW. YORK, .-'tp:i] 14. -Dtl:.pim
a professed wait-and-see attitude
onn the part of other networks, dis-
closure vesterday by Frank Stan-
ton, president of Colurmitia Broad-

casting System, aof a 10 to 15 per |

cent AM network rate cut, ungues-

tionably will sét up g “chain"
reaction thruout the Industry
That's the consensus of trade ob-
servers, who fesl that thHe CBS
cut wvirtually will force the other
webs to follow =ult within short
nrier

Altho the CBS rate chop does
not affeect national spot or local
rates of 1ts affiliate=s. 1t also 18
believed - that it iz & guestion of

time before these rate: too must
react downward to advertiser and

economic pressure. A few hours
after the CBS cuts were made of-
ficinl, Harry Bannister., peneral
manazer of WW.JI. Détralt. rated
one of the most pstute operators

{Continued on poge 4) |

H'w'd Red Jig-
Saw Shapes Up

WASHINGTON, April
Planning no let-up next wesk in

an already fast pace reached at
this week's heading, Houge un-
Amencan  Activities Committee
members Indieated satisfaclion

that testimony so far has produced |
soIME malor missing fragmente in |
n steadilv-widening picture. of |
Communist activities n Holly- |
woogd. That pleture was Tilled out |
with particularly candid :a1ruke=
yesterday [(13) by Mre. Mela R
Roserbergy, a7 Tormer assistant
story editor at Paramount, and on
the previons dav by screen writer
Richard J, Collins.

mitted he sad been a Communist
for 10 vedars and named 24 others
in the film c¢olony as  ooe-time

Comimunists,
The commitiese
the witness sand next weak
(Continue®. on page 50)

BB'S COLLEGE
POLL, PART Il

Resulits of Part 2 of The
Billbonrd's 12th Annual Col-
lege Pall, the trade aspects
Jdivision which inoudes come-
plainls and supgestionz .di-
rected at band men and their
arencies, will be found in the
Music Department. The price
priblem, how it curtails name
band activity on the college
level, fallings of pname band
maestirt (o deliver reasonable
value, poor merchandising
and selling tactics of some
ngencies, are facets of this part
of the survev,

tl1

14, —|

The latter ad- |

Intends to bring |

I (Continued on

CIRCUS TO BE
TELECAST BUT
AS WHODUNIT

NEW YORK, April 14—A
TV dramatic program with a
circus background will be
alred from  Madison Square
Garden May 1 while Ringling
Bros. and Barnum & Bailey
Clreus is giving a perform-
ance on its own. It's believed
1o be the first time a combo
stunt of this nature has been
worked. Dramatic show will
be nired on the Columbia
Broadrasting System,_ TV
Danger scries, sponsoréd by
Ammi-Dent. Walter Bernstein
will seripl, with the idea based
on research by Juliet Bridge-
man, whao worked on the idea
at the Big Show's winter head-
quarters

Agents, AGVA
Pass "Pipe”

NEW YOREKE, April
soclotled Asents of

1" +n-||r""

in the midst of making its peace
with' the Americsn Guild of Vi-
riely Artists on the same terms

latler signed
resenlatives

with the -Artists Rep-
of America last weok

| The Three A's consists mnstly
of club date ngent=. about B0 in
all, Bul ynlike the deal with ARA.

the Three A's will not get blankel
approval on the proposed contract
| AGVA's Henry Dunn has let it be
known that at least six Three A
members will have to apply for|

their frunchises direct to the union, | Broadeoasiing Company, AM and
“Some of these guys are such| TV, and CBS, AM and TV). RCA,
| {Continued on poge 45) {Continued om page 4)
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Picture Cued

Hytron Move |

NEW YORK, April 14.—Aequisi-
tion this week af Hytron Radio &

Electronies Corporation by Colum- |

bia Broadcasting System is one of
the most meaningful developments
in vears, Most Important Is that
it is graphic proof that n company
engaged in both radio and TV net-
working, at a time when AM webs
are on the decline and TV webs
vet unable to pay their own way,
must have non-broadeasting inter-

ests as A necessary part of iis
set-up. |
CBS has been aware of this

situation for some years and has
been pursuing a noncomitant pol- |
iy, The first. step in this direc-

| tion was CBS's acqulsition of the |

Hpusewives" Protective League |
operation, followed by its acguisi- |
tion of major program assets thru |
capital gaing deals and by all-out |
emphasis on packaging AM and TV |
programe. None of these, obviously,
substantial enough to play the

all CBS income picture.

CBS now an=sumes 3 complexion
much " more aokin ta that of itas
major cosnpetitor, Radio' Corpora-
tion aof America, with many subsid-
Iary aptrations such~ as |‘Jhﬁ|:|ﬂ-—|
records (CBS's Columbia
Records, Inc., and RCA's Viclor),
5ot
King).

tubes (RCA

Rand), and broadeasting {National

manufacturing (RCA 'and Alr|
j ; and Hytron), | American Federalion
industrial (RCA and Remington- |

L by

sinaTra wants CBS Rate Cut,

TO TOUR HIS
CBS TELESHOW

NEW YOBRK. April 14—
With the renewal of the Frank
sinatra TV sianxa by Bulova
next zeason reporied assured,
the Columbia Broadeasting
aystem this week was weigh-
ing a plan: submitied by the
crooneér to tour his program
around the East next fall.

Sinatra believes the video
caravan would have two ma-
jor wvirtues; it would enable
him to . present talent  from
thase citles not ordinarily seen
on TV and would also allow-
him to pick up Important coin
from night eclub bookings in

those towns, I would also
have major publicity and
dealer promotion values
Meanwhile, the American
Safety Razor Company this
week bought the Saturdayv
night 9:30-10 pm. slot on
CB5-TV for The Show Goes
On beginning In June. The

Robert Q). Lewis show will
cantinue all thru the summer
and stay in the slot during the
winter months.

All-Radio Meet

For Smearees

14.—The

of Radio
Artista this week sal plans to call
an all-broadcasting  industry con-
ference to consider a plan where-
performers accused of Com-
(Continuwed on page 10)

NEW YORK, April

Show Business Up 300% to
600% in Last 10 Years

R BEN ATLAS

WASHINGTON,

tripled, and in =some
goared six times higher, in the
gpan belween the last U. S, busi-
ness census in 1948 and the are-
vious one in 1949, the Bureau of
final officlal tabulation of
business census réturns
The 1astest survey, covering the
| broadest range of amusement serv-

Ole & Chic May
‘Join Cole Circus

i By TOM PARKINSON
| CHICAGO, April 14. — Zanles

| Olsen and Johnson My

liners for Cole Bros.' Circus
they do, thev will join after the
show ends itg Chiecago Stadium

stand (April 20-May 6)
Negotiations have been wunder
way between the comics and
Arthur M. Wirtz, king-pin of the
paage 51

April 14—Re-|
ceipts in the amusement indusiry| parks,

SeEments |

cabarets, ballrooms, coln-operated
amuscement d evices, amusement
rinks, ecircuses, carnivals,
exhibitions, beaches, race tracks,
dance bhalls and miscellancous!
others. Since Lthe census is cen-

Census reported last week in its|
1948 |

To Set Film Price

lices in history, includes bands,
| orchestras, entertainers, legit the-|
aters, drive-ins, movie thealers,|

switeh 1o case i
| the big top this season as head- | cantrolled
Il | bought ' a serles of

|

| stations have paid unusually high
| prices

Pic Firms Jockey

HOLLYWOOD, Apri® 14—Cer-
tain film companies, it is believed,
are maneuvering to establish the
highest possible  prices for [ilm|
usage in TV, . building toward the |
day when most, if not all, picture
mikers will be ready to unload |
their product on the video market |
_SL--.'L']':L' instanced have been found |
in recent  months  wherein video

for old film product. A
example of this was the
which KTLA, Paramouni
video station here,
26 Monogram
8" pictures for a total guaran-
teed price of $520,000, The deal
was for Lhe station to pay §5.000
per [ilm per showing, and to guar-
antee a minimum of four showings
for each film, Ior a total cost of
£20,000 each for the 26 films.

potalile

lpun?d with

tered on service trades, absent
from the survey are such major

piirts of the amusement industry
ns radio, televizion,
and the like. |
Receipts for all amusement serv-
wes covered in the census aggre-|
gated $2,723.497.000 in 1948, com-|
£008,.079.000 in 1939
| Bands, orchestras and entertainers
rolled up the heaviest inerease in
revenue in the decade between
the two censuses. Receipts in this
categary totaled $28.5632 000 in |
1938, compared with $4,046,000 in
1038, according to the Census Bu-
{Continued en page 51)

“Pink Tights“New
Romberg Musical

NEW YORK. April 14 —Sig-
mund Romberg has completed a
new musleal play, The Girl in Pinl: |
Tights. The book was written by |
Jerome  Chodorov and Joseph
Fields. with lvrics hy Len Robin.
Michael Kidd is 'doing the|

choregraphy

No producer has yet been desig-
nated, This is Romberg's lirst stage
My Romance ihri'fel

effort since
Yearsa ago.

disk-making | ¢

ieriron Deal
Significant

Tip-Off on Decline
Of AM Networks as
Future 3% Makers

CHICAGO. Anril
anntal eonvention of the National
Aszoclntion of Radio and Tele-
vision Broadeasters—the first con-
vention held since the assncintion's
name was clongated—egels rolling
hiere today (Mondav),  Earlv In-
dications are it may be the biggest
confab In industry history.

While there {5 no burnineg jssye
on the convention arenda. the ges-
sion finds broadeasters meeting af
a critical time, under unpreece-
dentedly eritical conditions for at
least one major branch of the in=-
dustryv—national networks. TUn-
questionahly the Columbia Broad-
casting Svstem's dizelosure af an
across-the-bhonrd cut in its AM
niwork rates will be the major
tapic of corridor conversations durs-
ing the convention. for the CBS
cut will not anly affect other not-
works but is bound, eventuallw,
to touch on practically every AM
operation In the U. 8.

If the convention develops any

{Continued on poge 1)

Senate "Voice”
Rap Readied

WASHINGTON, April 14—The
senate Appropriations Commities
18 readying to concur in 5 Housc-
passed 80 per cent cut in Voice of
America’s supplemental £97 mil-
lion outlay.

It was learned that a subcom-
mittee of the Senale Appropria-
tions Committee recommended
concurrence in the record-sized
slash soon after the House early
this week voled the cut
Bitter crificism of Voice for its
mismanagement” echoed thruout
debate on the fund slash in the
House this week. Rep. John J,

(Continued on

SING, OR SOLON
WILL GETCHA

NEW YORK,
Sinp, Everithody
York State Sen.
tune, has been chosen as the
first and- permanent theme
song of National Music Week,
which this year begins May
8. RCA Viector iz bullding a
promotion around the nominp-
tion of the tune, alerting dis-
tribs and field men by wire,
and notifying all deejavs on
the diskery's lists. The Victor
push is designed to hypo the
recently released Jan Peerpe
disking of the tune. The disk-
ery has also donated 150 cople
of the platter to the Vetera
Administration for distrib
tion to wvet hospltals duri
MNational Music Weelk.

April 14—
Smg. New
Fred Moritt's

16.—The 29th.
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Billboard Backstage

By JOE CSIDA

This is being written with one hand on the typewriter, the Inther
ffing shirts in a bag, preparatory to making a plane for Chlca_gn.
ere are many problems besetting the guys in the radie-television

siness these davs, and such problems will occupy the time and
sughts of most of the gents at the convention of the National Asso- |
ition of Radio and Television Broadeasters in the Windy City. Al
hst a handful of those men, for at least a couple of hours Sunday |
rht, however, will say nuts to business problems.
These men will spend those few hours breaking a little rye-crisp
id having a few soft drinks together, and yarning about a happier
e, and a time of big promise. It was the summer of 1945, and these
jve. were in London. The Nazis had thrown in the sponge in May,
d the Hirohito crowd was on the ropes. Indeed, they were still in
sndon when, at midnight of this particular day, over the British
oadeasting Corporation microphone, a dignified, solemn woice
nounced briefly that the Japanese had unconditionally surrendered.
ost of the group were at a party at the home of Jack Hylton, legit
oducer, and erstwhile ranking British bandleader, at the time of
¢ BEC announcement. They rushed out into the gay insanity of the
pndon streets, and slapped people and kissed people, as people did
kewise to them. It was a happy time, and nobody had much doubt
at, from here on, for long, long years, the world was going to be a
ight, smile-on-evervbody's-face place.

> Brave New World,
ve Azure Riviera . . .

The bunch went on to Paris and Rheims, and Berlin and Ham-
urg and Wiesbaden, and Rome and Brussels, and Luxembourg
nd the French Riviera, to a hunk of heaven called Juan Les Pins,
pving between Cannes and Nice. Somehow it seemed symbolic that

{Continued on page 42)

| Washington Once-Over

BEN ATLAE

By

WASHINGTON, April 14 —It came as no surprise this week
when National Production Authority finally unveiled its program
» put industry under a controlled materials plan, starting J ¥I'1L

at's likely to surprise NPA, however, is an upcoming Capitol Hill
ow over fate of the Defense Production Act under which NPA
pperates. The law expires June 30, eve of launching of controlled

aterials plan. Congressional committees aren't planning to hold
hearings until next month on legislation (o EKtEl‘Ig the law, That
pives little time for a floor vote before the expiration date. Because
of a backstage fight brewing on the issue, congressional leaders are
discussing possibility of seeking a temporary extension of the act
it least to carry it thru July, pending final action on a new measure,

fis Master's Voice in
i Hallowed Halls . . .

At Library of Congress, which has some 300,000 phonograph
records from Bach to bebop, staffers tell a story of how Dr. Luther
Evans, head of the library, recently impressed on them that life
would be empty without phono disks. Assembling for a routine
confab on library problems, the staff was surprised to find no speak-
ers on the platform. Suddenly the recorded voice of Dr. Evans called
the meeting to order and announced the day's topic: The Place of
Recordings in the Library Program. The subject proved so big that
the session went into an extra day. The group listened to a recorded
outline of disk history and heard samples from the library collection
ranging from Bing Crosby crooning, Carl Sandburg reciting and the
voice of Kaiser Wilhelm IT to ballading by lumberjacks, Indian wyells
and a Mosque chant. Quipped a member of the audience afterward:
“Dr. Evans couldn't have impressed us more if he had turned on a
{Continued on page 49)

! Picture Business

By LEE ZHITO

-

HOLLYWOOD, April 14.—Dean Martin and Jerry Lewis hold a
six-month option to buy out Abby Greshler's third interest in York
Pictures. Comedy-song duo and their former manager each own a
third of the indie firm which made the Martin-Lewis starrer, At ‘War
With the Army. - .

“Undar terms of an agreement made this week by M&L with
Greshler, thereby settling the long smoldering dispute, Greshler
will serve as producer on one more Martin-Lewis film. Duo is under
contract to make six pix for York. If M&L do not exercise their option
to buy out Greshler, he remains as partner in the firm but will not hold
its production reins after their next film has been completed. Battle
between the team and its former manager flared up last summer when
M&IL signed with Music Corporation of America and informed
Greshler his contract with the pair had been terminated.

Spotlight Ready for

Paftriotic Angle . . .

%ﬂ convince the theater-going public that Hollywood's record of
patfioiism should not be blemished by its handful of Red sympathizers,
Motion Picture Industry Council is currently preparing a public
relations campaign highlighting the many anti-Commie pix produced
here. MPIC is currently studying production skeds and recent re-
leases to compile what promises to be an impressive array of films
treating life under the iron claw of Communism.

Nefes on Production
And Personalifies . . .

Peter Lawford and Janet Leigh will pair for the third time in
Metro's Just This Once, comedy produced by Henry Berman and
directed by Don Weis. . . . Good example of combining top b. 0. with
a message can be found in Warners’ gripping I Was a Commaunist for
the FBI, now going into national release. = . . Puerto Rico will send
flags flying tomorrow (Sunday) to officially salute its native son, Jose
Ferrer, for winning the Academy Oscar. Ferrer will attend the
festivities at San Juan today before a joint session of the republic’s
senate and House of Representatives. . . MGM Producer Arthur

eod starts pre-production confabs with Director Vincent Minelli
poripter Alan Jay Lerner on Huckleberry Finn, musical based
e Mark Twain classic. . . . Story department exec Marion

s boolk, I Took It Lying Down, goes into its second Random
inting prior to its release. Advance orders have been that

. Look for Metro to set a new musical b.-o. high with its
-released Show Boat, . . . Now that United Artists has

cr distribution of Eagle Lion classics, UA expects to release 28

d 17 B pix during the 1951-'52 period.

i

No Scalper’s Prices
For This Big Show!!

Tuesday, May 29. 11 p.m..
at the Center Theater, New
York, one of the greatesi
banefit shows of all time,
“Blood Bank Night on
Broadway,” will be run.
This is a show for show
people only. Tickeis going
at only one price: A pint of
your blood.

further an-

Watch for

nouncements., Get ready to
roll up your sleeve and join
in New York show busi-
ness’s drive to help the
American Red Cross get
blood for our armed forces,
and for show business's own
unfortunates.

|
%

e A e | o | - || e -}

"Blood Bank™
Plans Congeal

NEW YOREK, April 14—Blood
Banle Night on Broadway moved
another step forward organiza-
tionally Tuesday (10) when top-
pers from virtually all phases of
show business held a general meet-
ing at Blair House here. Sparked
by Tex MeCrary, Mrs. Dorothy
Rodgers and Radio Corporation of
America Veepee Manie Sacks,
plans were laid to have every
show business union (performers
and technicians), and all other
show business organizations set up
committees to take on blood guotas
for their individual groups, to
amass the total of 3,000 pints,
which 15 the drive's goal.

The Red Cross, In the meantime,
set up plans to handle blood dona-
fions from show people at times
most convenient to them, Marlo
Lewis has agreed to take on the
headache of producing the gala
benefit show to blow off the drive
Tuesday, May 29, at the Center
Theater. It was agreed at the
meeting that Lewis would not be
asked to donate any blood, since
he would need all he has to get
thru show time.

The individual commiitees of
the warious organizations and
unions will meet in the near fu-
ture to determine further szteps
i: the drive.

NEW CHARITY

Duchin Fund

Established
Vs. Leukemia

NEW YOREK, April 14 —The
opening night of the Waldorf-As=-
toria Roof here May 31 will be
a charity event. The evening's
take will be the foundation of a
fund initiated in memory of the
late Eddy Duchin. The fund is
being set up to provide money for
more extensive research of causes
and cures for leukemia, the di-
sease which struck down Duchin,
The fund will be known as the
Eddy Duchin Leukemia Fund.

Opening-night festivities are
being sold at $100 per plate.
Xavier Cugat's organization will
provide dancing and entertain-
ment. Cugat will take over on
the following evening for the of-
ficial opening of a four-week en-
gagement.
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MAN BITES

Star Hosts

Web Execs
And Sponsors

CHICAGO, April

14.—TUnusual

| instance of a TV star hosting execs

from the network airing his show,
and from his multiple sponsors,
occurred here this week-end. Burr
Tillstrom brought together repre-
sentatives of five agencies, four
sponsors and the National Broad-
casting Company, to cement their
mutual interest in Tillstrom's
Kukla, Fran and Ollie show.

More than 20 guests were pres-
ent. NBC was host at a luncheon,
then the representatives attended
a rehearsal and show, and then
were guests for supper at Till-
sirom’s Coach House.

The show is sponsored by RCA
Victor Mondays, Procter & Gam-
ble Tuesdays and Fridays, Ford on
Wednesdays and Life Thursdays.
Tillstrom and Producer Beulah
Zachary particularly wanted to get
across the idea that, while only
one sponsor is on during a partie-
ular show, all of them should feel
they are part of every show and
that when the troupe goes on the
road it is representing all the
SPONSOrs,

SAG Seeks End
To Double Tax
On Acts Abroad

WASHINGTON, April 14, — A
demand for an end of double taxa-
tion on professional entertainers
performing abroad was urged last
week at a hearing on several tax
treaties before a sub-committee of
the Senate Foreign Relations Com-
mittee. The demand was made by
Adrian MecCalman, spokesman for
Screen Actors’ Guild and Artists
and Managers' Guild.

The Senate Foreign Relations
Sub-Committee, headed by Sen.
Walter George (D., Ga.), is de-
liberating on a number of tax
treaties up for ratification. These
include treaties between U. S. and
Norway, Greece, Canada, New
Zealand, Ireland and South Africa.
Under the treaties, U. 8. citizens
are subject to payment of taxes to
U. S. in the first six months they
are abroad, and after that they
are subject to the taxes of the
nation in which they are employed.
Likewisze, citizens of the foreign
nations with which the treaties

are negotiated are given mutual
treatment. However, the treaties
do not specify that professional
entertainers be given this treat-
ment. As a result, pro enter-
tainers are subject to double tax-
ation.

MeCalman wurged the George
sub-committee to give its atten-
tion to this omission in the tax
treaties. He pointed out that pro-
fessiopnal entertainers touring
abroad are subjected to serious
financial hardship as the result of
the requirement to meet the tax
demands of their homeland as
well as the foreign nations in
which they are performing.

RCA Gets Awards
For Aids to ECA

NEW YOREK, April 14.—Radio
Corporation of America Labora-
tories and RCA Communications,
Ine., received Marshall Plan
Awards last Tuesday night (10) in
recognition of aid to the technical
assistance program of the Eco-
ﬁumie Co-Operation Adminisira-

on.

The awards were presented by
Maj. MacKay Sturges, of Prince-
ton, to Dr. E. W. Engstrom, re-
search veepee, and Sidney Sparks,
commercial activities veepee.

Referring to RCA lab confer-
ences with Atlantic Pact nations’
scientists, and to ccmmunication
courses for ECA specialists, Ad-
ministrator William C. Foster, who
signed the certificates, stated, “The
lessons which the Europeans must
learn can best be learned in the
United States—from organizations
such as vours.™

London
Dispatch

By LEIGH VANCE

—ONDON, April 14.— Motion
pieture exhibitors—whose ban on
anti-British Ben Hecht still boy-
cotts his films gover here—have been
b;undjng over Sir Laurence Oli-
vier's January speech criticizing
them for taking too much out of
box-office receipts. Now one of
them has burst out with a demand
to ban all Olivier's pictures, too.
Said he: “Sir Laurence didn’t do
too badly out of Hamlet himself. [
estimate he got around $280,000
f:I:ur producing, directing and star-
ring.” .

Du Monl Chiel Hunfs
Brif. Films Talent . . . .

Du Mont's Comdr. W. Loewi is
i here on a three-point mission to
the British Broadcasting Corpora-
tion. He is here to arrange ex-
change of filmed TV shows with
the BBC; to start production of
half-hour TV shows in British
studios; to buy British films and
talent.

Savs he: "Bob Hope gets 828,000
for a 20-minute TV spot. And the
cheapest variety shows cost around
the same. It's too much.,” Lured
by low BBC budgets of $1,400 for
a J30-minute variety caper, and
payment of $280 a show to top TV
comedian Terry-Thomas, Loewi is
scouting for talent, says “I want to
break the high-priced monopoly
in the State=. . ., ."

If he 15 searching for top home-
grown acts he won't have far to
look. They're all shuttling back
and forth along the Moss Empire
Circuit, For young comedian Max
Bygraves, who rocketed to fame
last year when he stole the Pal-
ladium show from a dreary Ab-
bott and Costello turn, that's no
joyride. From the Palladium he
went straight into a long-running
pantomime, When that show
closed last month, he planned to
get together a new act and lose
himself in the sticks for a while
to perfect it. But Moss Empire
booker Val Parnell, desperate for

{Continued on page 49)

Paris -
Peeks

By ART ROSETT

PARIS, April 14.—The industry
breathed a deep sigh of heartfelt
relief when Paris resumed Its
normal aspect as buses and sub-
way trains started operaling again
after a transportation strike that
lasted 19 days, completely para-
lizing surface transportation thru-
out the ecity. It was the city's
longest strike of its kind and
threatened at times to spread into
a general strike thruout the na-
tion. The French Cabinet, to pre-
vent future strikes, is considering
guestions of salaries, prices and
budgetary balance. In order to
meet the necessary pay raises,
mail, telephone and telegraph rates
have gone up by about 20 per
cent. Heavier taxes on tobacco,
alcohol and gascline are also being
considered. One Frenchman
shrugged his shoulders, spread his
hands depreciatingly, and said,
“The pay goes up, and so does the
cost of living—so0 we're right back
where we started.” "Yep, added
an American actor, sympatheti-
cally, “vou people are getting no
where—but quick.”

Showbiz Dough Comes
Mainly From Tourists”. . .

As far as amusement goes, the
Frenchman still does not make
enough money to justify spending
any for entertainment. Organiza-
tions like the Pinder Circus which
offers a top guality show at a top
price of $1.26, with most seats
selling in the neighborhood of 25
cents, do good business catering
to the natives, but occasionally
when some impresario attempts *
up his prices, like Cirque Medrano,
for instance, selling tickets at
around $3.50, big wide open spaces
greet the visiting fireman. Pierre
Louis-Guerin, owner of Club Lido,
who recently brought the Skating
Vanities of 1951 over, told The
Billboard, that he would never in
a million years think of bringing
over any expensive entertainment
from the United States, if he had

{Continued on page 49)
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NPA May Puf
Crimp in Vital
Showbiz Metals

Allocations To Be
Split 50-50 for

Government, Industry

WASHINGTON, April 14.—The
amusement industry may have
relatively tough going in getting
steel, aluminum and copper when
the controlled materials plan goes
into effect July 1, but National
Production Authority, in announc-
ing CMP this week, cautioned
against pessimism. Said NPA in
effect: Nothing's final yet; Every-
thing is “flexible” and subject »
change,

CMP will supplant individual
controls order on copper, steel and
aluminum, and will apportion an
estimated 50 per cent of these
metals on a priority basis. The
NPA has issued two separate lists
of products, both list* underscored
as “tentative,” in connection with
CMP. One list covers products
for which application forms will
be required under CMP. List A
includes several score “essential”
civilian items, manufacturers of
which can apply for copper, steel

and aluminum according to their|

requirements and NPA allotments
under CMP. On this first list are
such essential products as radio,
radar and television equipment
“except home type.” Others ar:
radio tubes, phone and telegraph
equipment, agricultural machinery,
fire-fighting equipment, and the

e,

List B is a tentative list of pro-
ducts for which applications are
not required because these pro-
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Video Pix Pull

Biggest Sales
As Local Fare

NEW YORK, April 14.—Selling
film, exclusively made for TV, to
local stations or sponsors is ex-
pected to be more profitable than
peddling the same ptoduct to net-
work advertisers. The Columbia
Broadcasting System expeects to
gross at least $1.000,000 this year
from the leasing of such film, ac-
cording to a spokesman for CES
radio-sales, which distributes the
film for the web.

Several other video film ped-
dles—notably the Frederic Ziv
Company, the recently c:-rgaqu.ed
United Television Productions,
Consolidated TV Productions, Jer-
ry Fairbanks and General Artisf.s
Corporation—will either approxi-
mate or top this figure.

The thinking behind the push to
distribute film locally is that local
advertisers can better afford high-
er fees, because they can make
greater profits out of their home

(Continued on page 10)

CASE HISTORY (2)

Young Gals and Old
Torture Chic's Ear

® Continued from last week

By OLE OLSON

Everything is quite smooth for
a while after that publicity stunt.
We make Chicago without any-
thing worse than a little prickly
heat catching up with Chic. We
are breaking a new girl into the
show.

“Perhaps,” he says, “T should run
thru the marshmallow routine
with her before we open.

The marshmallow routine doesn't
make any special sense. I never
really know why we have it in.
Anyway, he is supposed to keep
feeding her the sticky things—and,
each time he gives her one, she
slaps him. A little harder each
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Secv- | the new girl.

time. Of course, these are prop
slaps, which Chic is very careful
to explain.

It doesn't matter how the pgag
ends, because this new girl gets
her signals mixed and lands a
crack on his ear you can hear up
in the second balcony.

“This is the end,” he howls.
"Now my eardrum is busted."”

He is running between a doctor's
office and the theater for the rest

of the week. Then we head west, |

and for a month Chic's anguish is
terrificc. He claims he is5 com-
pletely deaf in one ear. By the
time we get to Portland, he's even
got me worried, too. So 1 drag
him to a specialist,

“It's no use, Doc,” he moans.
“I'll never hear again."

“Oh, I don't think it's as bad as
that,” grins the Doc, peeking into
Chic's ear. Then he reaches in
and pulls out two feet of gauze.
Chic had forgotten to take it out
when we left Chicago.

Well, Chic is very pert again,
and even if he will not do the
marshmallow number, he forgives
The germs in Port-
land are giving him a break, and
barring an earthquake or an epi-
demiec of spotted fever I figure we
are going to have a nice visit.
Then comes Wednesday matinee

We have another routine in the
show. It is called the “hide and

(Continued on page 50)

Kurlander Heads
H'wood USO Shows

HOLLYWOOD, April 14—
Armed Forces Advisory Com-
mittee has installed Jack EKur-
lander as camp show co-ordinator-
producer for the local USQO. Posl-
tion was created because of in-
sufficient appropriations to carry
out large-scale camp operations.
Kurlander wutilizes both profes-
sionals and non-pro's,

Local camp routes extend from
California to San Diego and east
to Victorville. Such acts as the
Western Mello Dears, Dave Hud-
kins, Dick Taylor, Memory Lane
Revue, Don Levy, Chuck O'Brien,
Bea Jay, Victoria Reyes and Chee
Chee Ware are among the scores
of performers working with the

Uso.

Highlight Reviews

MOTION PICTURES

Great Lanza Makes “Great Caruso”
Great; Pic Will Hypo Disk Sales

Enrico Caruso lives again in
MGM's technicolor tribute to
opera's greatest voice. With Mario
Lanza in the title role, The Great
Caruso should prove a box-office
smash and send Lanza's popularity
soaring to new heights. The film,
first ever to be based upon the life
of Caruso, provides Producer Joe
Pasternak welcome opportunity to
flood the soundtrack with the
choicest arias of opera literature.

Flanked by the shimmering
voices of Dorothy Kirsten, Blanche
Thebom, Nicola Mascana, Giusep-
pe Valdengo, Lucine Amara and
Marino Koshetz, Lanza emerges
at his best. Of the 27 numbers
crammed into film's hour and 50-
minute running time, Lanza is
heard in 22 selections. They in-

| and

By LEE ZIIITO

clude La Donna E Maobile, Celeste
Aida, Vesti la Giubba, Sextette
from Lucia and M'Appari. Light-
er songs are Because, Sweethearts
and Loveliest Night in the Year,
the latter two sung by Dorothy
Kirsien and Ann Blyth respec-
tively.

Film goes into national release
next month, breaking at a time
when Lanza is riding the crest of
personal appearance b.-o. grosses
record sales. According to
The Billboard's Music Popularity
Charts (April 14), Lanza's Be My
Love is in second place under Best
Selling Pop Singles, with his Love-
liest Night of the Year, from the
Caruso pic, hitting the chart for
the first time. Instead of climbing
from 30th place, disk started in

the 20th slot. In Best Selling Pop
Albums, Lanza's Great Caruso LP
album hit for the first time in
10th place, and in the same chart’s
45 r.p.m. division is listed in sixth
place. The same album under
Best Selling Classical Titles is in
third place as an LP and jumped
to No. 1 in the list's 45 r.p.m.
calegory,

It's unprecedented for one artist
to straddle the musical fence,
registering high both in classical
and pop sales, Since The Great
Carufo climbed the sales ladder
on its own, dealers can expect it
to zoom even higher immediately
following the release of the pic-
ture. Similarly, exhibitors can
look to his sales record as irrevoc-

(Continued on page 50)

NIGHT CLUBS

Blunderful Production Mars
La Mistinguette La Martinique Bow

Mistinguette, the octogenarian
toast of Paree, can make money
for night club and theater oper-
ators in the United States. Her
opening - night ' performance at
Dario’s La Martinique in New
York clearly demonstrated that.
But the lady who opened the
Folies Bergere in 1888 ran some
horrific risks of jeopardizing her
box-office future at her preem
showing, due to one of the most
blunderful production and staging
jobs this reporter has ever seen.
The fault is no doubt largely her
ovn, partially her management's,
and somewhat the club’s. An in-
sufficient excuse is that she came
in only a day before opening and
there wasn't enough time to rou-
tine and rehearse the show.

To beggin with, the production

By JOE CSIDA

runs an hour and a half. Tt could
easily be trimmed to 45 minutes.
The pacing is wvirtually non-
existent. Following warm-up pat-
ter, consisting of some smart,
Continental-flavored comedics by
suave emsee James MacColl, Mis-
tinguetie's partner, Lino Carenzio,
comes on and does three French
songs. He is a limited-talent Gal-
lic version of Tony Martin, and
oneé coyv French ditty by him In
this spot would be plenty. Then
comes the lady.

With the lights full up, her rust-
colored hair framing a face which
looks not a day over 82 and which
specializes in rather pink gums and
somehow desperate light blue eves
—all this makes a fairly gruesome
picture. The pitiful efforts of
rouge, mascara and eyvebrow pencil

to ereate a Parisian glamour girl
are laid bare. The least this
courageous and ancient female de-
serves is some merciful and adroit
lighting. The ecruel failure of the
switchboard in this direction per-
sisted thruout the show.

In her many songs, too, the lady
errs by making a serious effort
to sing the notes. It would be
80 easy for her to talk-sing the
tunes in the Dietrich manner and
thus heighten their eflectiveness
and camouflage to a considerable
extent her tendency to sound like
she may, at any moment, choke,
Her more energetic dance routines
are reminiscent of your grand-
mother after her fourth straight
shot of ryve.

Her gowns are impeccable and

(Continued on page 44)

LEGIT

“Flahooley

Cheryl Crawford definitely has
something in Flahooley—but just
what she has remains to be seen.
The show unfolds as a {rothy, typi-
cal musical comedy, with lavish
production, a very pleasant score
and some excellent dancing. How-
ever, it is severly handicapped by
an almost top-heavy book, which
bogs down badly in the middle and
never guite recovers itself, despite
a fast start.

The story, whimsiecal in the ex-
treme, has a cute premise and
shows great promise. The authors,
sad to relate, let it escape, and it
lapses into a series of scenes that
border on boredom. The bulk of
the work between its run In New

1_117

S

By SIDNEY GOLLY

Haven, Conn., and Broadway must
be done in this department.

What te do about the famed
Yma Sumac is another problem
that must be settled, or eclse the
long-heralded Broadway debut of
the wvoeral phenomenon will de-
velop into a distinet disappoint-
ment, Miss Sumae has virtually
nothing to do in the show, and her
infrequent appearances are [ar
from satisfving to the audiences,
who have been built up to expect
something very special,

Yma Sumae Problem

Only three songs are allotted la
Sumac, and while she demonstrates
the marvelous flexibility of her

Book Bordering on Boredom Hurts
Broadway Chances

vocal chords, there is a deflinite
sameness to all her projection. She
sings only the barbarous chants,
which are wordless, and to the un-
initated, they sound very much like
a series of vocalizations. Her cos-
tumes, however, are exquisite and
definitely point up the great beauty
of her face and figure.

The story concerns itself with the
attempts of a huge toy manufac-
turer to find a “Christmas special,”
which is supplied by the juvenile
in the form of a doll, called “Fla-

hooley," which not alone doesn't-

wet, but laughs instead of crieés
and offers a great commercial
point in the fact that Flahooley

{Continued on page 47)

RADIO

Voice's “Darkness” a Weighty But
Commendable Propaganda Effort

The Voice of America canceled
its regular programing for one
hour this week in order to air an
English language radio version of
Arthur Koestler's Darkness at
Noon, marking the first time the
VOA_ has given primary interna-
tional coverage to a literary or
dramatic work. The overseas
broadeast is the result of long-

range planning, since VOA of-
ficials requested permission to air

r P
"

| — . u——h_._- - -
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By JUNE BUNDY

the story while Sidney Kingsley’s
legit adaptation of the novel was
still in rehearsal.

The hour-long radio dramatiza-
tion was a smoothly produced,
commendable work, Gladys Conry
did an admirable condensation job
on the Kingsley script, retaining
the play's emotional high spots,
and mending sizable line cuts skill-
fully with a few brief but concise
narrative explanations. Censor-
ship is evidently more lenient on

the VOA. At any rate, most of

Kingsley's parthy language, which
give the legit play an added lift,:

was left intact in the radio wer- ..

gion,

Darkness at Noon is

a heavy vehicle for Broadway, i;.?

spite of an ingenious set and.
erally imaginative staging. -
radioc presentation was
weightier, altho an excellent
sical score kept the drama &
(Continued on page
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CBS Rate Cut a Forerunner
To Slashes by Other Webs

® Continued from page 1

in the industry, revealed that his
station also is cutting AM rates.
The move by WWJ {an NBC affili-
ate) hits what was formerly prime
network radio time—8 to 11 p.m.
and retroactive to April 1, calls
for a 20 per cent cut from $800
to $640 per hour. This, of course,
does not affect network rates,

New Maneuver

The CBS move cuts its 1 to 8
p.m. rate by 10 per cent, the 8 to

10:30 p.m. rale by 15 per cent and
the 10:30 to 11 p.m. rate by 10
per cent. However, the web hopes
to get back some of this revenue
decline by a maneuver in its 9
a.m. to 1 p.m. rate structure. Here,

a 10 per cent gross cut goes
into effect, but simultaneously CBS
is reducing sponsors’ aggregate
discounts up to 10 percentage
points. This means that each spon-
sor's discounts will be cut propor-
tionately so that the final net

McFarland Bill Gets
Support of NARTB

CHICAGO, April 14.—The board
of directors of the National Asso-
ciation of Radio and Television
Broadcasters unanimously voted
today to support the McFarland
Bill, which has passed the Senate
and is waiting action in the House.
The meeting was the first under
the name of NARTB, with both the
radio and television divisions rep-
resented.

The board also voted that the

Dagmar To Quit
Lester Show

For ABC Sfint

NEW YORK, April 14.—Dag-
mar, the blond comedienne of the
Jerry Lester National Broadecast-
ing Company TV stanza, will shift
to the American Broadeasting
Company shortly. This means
that she will go off the Lester late
hour TV show.

ABC plans are to star the six-
foot ex—chorine in a half-hour TV
situation comedy in a night time-
slot. Show may get under way
this summer or early fall. Dagmar
has been engaged in a dispute with

r over the merchandising
rights to her name and other
matters.

1952 convention will be held in
New York, from April 26 to May 2.
The convention has been held in
Chicago for three' consecutive
years.

The motion backing the McFar-
land Bill was made by Frank U.
Fleteher, of WARL, Arlington, Va.
The resolution stated that the
board especially endorses Section
17 of the bill, which is “designed
to assure applicants and litigants
(before the Federal Communica-
tions Commission) that the record

of testimony and exhibits will be
the sole basis on which an initial
decision will be entered and on
which a review of initial decisions
will be made by the Commission
itself: thereby excluding from
exercising any influence on the
decision any person other than the
hearing officer, or, on review, the
commissioners themselves or their
personal assistants.”

Forty-three members attended
the board meeting, held in the
Stevens Hotel the day preceding
the opening of the NARTE con-
vention. The board decided to ap-
point a new membership commit-
tee for both radio and TV which
will screen all applicants for as-
soviate memberships.

They also voted to pay to zend
Neil McNaughton, director of en-
gineering of NARTB, to Geneva,
Switzerland, this summer for a
meeting to consider international

allocations.

charge is identical with that in
effect today. Thus, while the
affiliates’ take is cut by 10 per
cent, the difference will be re-
tained by CBS.

In addition, CBS is cutting its
Sunday afterncon rales for the
second time., Instead of poing at
two-thirds the nighttime rates, it
now will be one-half that card
rate, a 25 per cent reduction. How-
ever, industry circles maintain that
this merely formalizes what CBS
and NBC, too, have been offering
for this period since last summer.

Affiliates’ Stand

Altho CBS Prexy Frank Stan-
ton maintained that the web was
empowered to put the rate changes
into effect without further con-
sultation with the affiliates, man-
agers of some CBS affiliates denied
this and said that the standard CBS

(Continued on page 15)

NARTB TRIBUTE
TO JOHN GILLIN

CHICAGO, April 14—The
late Johnny Gillin, who was
president of WOW, Omaha,
will long be remembered by
the industry in which he
played a prominent part for so
many years, and next week's
convention of the National
Aszsociation of Radio and Tele-
vision Broadcasters here will
pay tribute to his memory in
more than one way. Gillin,
always seen with a rosebud in
his lapel, will be emulated
by the 1,500 industry execs at
the sessions, who all will wear
boutonnieres, air-expressed
especially from Omaha.

During the conclave itself,
plans will be shaped on an in=-
dustry-wide John J. Gillin Jr.,
memorial, which probably will
take the form of a scholarship
or research project at Creigh-
ton University, his alma
mater. Gillin was a director of
NARTD for 14 years, the
longest tenure of any radio
exec.

NARTB To Appoint
G. M. at June Meet

CHICAGO, April 14.—The tele-
vision board of the National Asso-
ciation of Radio and Television
Broadcasters held its first official
meeting here today, prior to open-
ing of the NARTB convention. The
board covered a lot of business, but
put off until June the naming of a
general manager for the new tele-
vision organization of NARTB.

The committee to select a gen-
eral manager will meet June 2 at

Williamsburg, Va. The full TV
board will meet June 4 in Wash-
ington. George B. Storer, Fort In-
dustry, Detroit, is chairman. Mem-
bers are Campbell Arnoux,
WTAR-TV, Norfolk, Va.: Clair R.
McCollough, WGAL-TV, Lan-
caster, Pa.; Paul Raibourn, KTLA,
Los Angeles, and Harry Bannister,
WWI-TV, Detroit.
The board had hoped to be able
(Continued on page 15)

CBS Rate Cut,
Hytron Deal
Significant

® Continued from page 1

unofficial theme, CBS will have
provided it, partly thru its rate
reduction and partly by its deal,
consummated this week subject to
stoclkholder ratification (known to
be a certainty) to acquire Hytron
Radio & Electronics Corporation
{(see separte story). That unof-
ficial theme can only be—'"Where
is radio—especially network radio
—heading?™

No combination of events could
be more eloguent as to where the
networks stand today than the CBS
rate-Hytron parlay. The rate cut
means just what it says, and con-
firms what has been common
knowledge—that network radio
has lost much of its salability; the
Hytron deal means that, between
the AM web decline and TV op-
erational losses, an outfit like CBS
must have non-broadeasting inter-
eszts and non-broadecasting revenue
if, in this transitional period, it is
to survive. That's the real mean-
ing of the CBS activities.

While the corridor comment may
focus on CBS and effects of the
CBES actions, the convention itselfl
has a busy schedule. Delegates will
meet Harold Fellows for the first
time as their new president; they
will hear the all-important defails
of Bill Ryvan's plans to get rolling
on Broadcast Advertising Bureau
and, in all likelihood, they will
learn who is to be named TV di-
rector of the NARTE.

Changing Web Picture

® Continued from page 1

however, went into broadecasting
to sell receivers, both in aural and
video operations. CBS has done
just the reverse. The CBS em-

phasis on color TV invelves vast
potential income via patent royal=
ties. -

For years it has been a boast
of CBS execs that “we can move
quickly., We don't have to worry
about a manufacturing operation.”
This no longer obtains, Whether
the CBS expansion will affect
broadcasting policies, and how, if

they do, is an interesting conjec-
ture for the future.

Hytron stock is to be acquired
by CBS under an arrangement giv-
ing Hytron stockholders 31 CBS
shares for 100 Hytron shares, sub-
ject to stockholder approval—
known to be assured. Hytron also
owns Air King and Royal Wood
Product Manufacturing Corpora-
tion. Hytron makes radio re-
ceivers, TV and special purpose
tubes, sun lamps, electronic equip-
ment, ete., and is said te have
considerable government business,

I. is said to be the sixth largest
tube maker in the U. S.

Both Hytron and Air King have
enjoyed skyrocketing revenues the
past 15 months. Hytron's 1949
gross was $16,227.000, with a net
of $565,171. In 1950 the gross was
$41,500,000 and net profit around
$3,500,000 with an extra 10-cent
dividend declared in December,
1950. Sales for the first guarter
of 1951 are estimated as 100 per
cent above 1950, Air King's first
quarter production has been a
complete sellout.

Lloyd and Bruece Coffin, chair-
man and president of Hytron, and
David Cogan, Air King president,
are to become CBS directors, and
the Coffins also are expected to
become CBS vice-presidents. Hy-
tron stock, an over-the-counter
jl:srggg, 15 selling around $9. Par
5 $8.

NARTB Directors and New
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Bill Ryan Outlines
New Concept of BAB

By WILLIAM B. RYAN

President, Broadeast Advertising
Bureau

Broadeast Advertizing Bureau,
Inc., became an autonomous or-
ganiration, completely independ-
ent of its parent organization, the
NARTB, on April 1 of this wyear.
As such, it became the first organi-
zation of its kind in the history of
radic. It has become clear that
the real purpose of BAB was to
perform for radio much the same
sort of services and sales promo-
tion that the newspapers get thru
their Bureau of Advertising, and
magazines thru Magazine Adver-
tising Bureau. This point is Im-
portant because for the first time
it was made apparent to the radio
industry that to be effective,
radio’s bureau would have 1o be
supported by the whole industry,
would have to produce for all
segments of the industry and
would have to be supported on a
scale that would permit it to
compete without embarrassment
with the mightly bureaus of the
other major media.

BAB plans to operate major
field offices in at least two metro-
politan centers outside New York,
probably Chicago- and either Los
Angeles or San Francisco. Tenta-
tively, the operation ecalls for
Eastern, Central and Western
field directors. In the New York
headquarters will probably be, in
addition to the president, a na-
tional sales director and a retail-
local sales direclor, plus <1l of the
ordinary business departments,
including production, auditing,
publicity, ete, This iz the nucleus
organization necessary to perform
effectively on all levels of adver-
tising—local, regional, spot, na-
Lional.

While BAB has been enormously
effective and helpful on the local
and retail radie levels, it is our
belief that the new expanded or-
ganization must be equally useful
and effective on the national and
regional levels, too. BAB on the
national level, for. example, in=-
tends to build a presentation that
will be different from anything the
industry has to show. With no
axes to grind on behalf of any one
network, or special interest in
radio, the BAB presentation will
be impartial. BAB's usefulness to
the industry lies largely in the
fact that it is the only place in
radio whence an impartial pres-
entation of radio’s positive values
possibly can emerge.

Locally, on behalf of stations, to
gid them in selling in their re-
spective eities and towns, BAB
will expand and increase services.

It is safe to say that any bureau
which attempts to develop for
radio a wide variety of services
Eerfurmed for other media by their

ureaus will eventually have to
get into a really diversified group
of activities of which the follow-
ing may be taken as potential
types of services rather than as
gpecific ones which BAB now
plans to supply to its clients:

1. Clearing house for sales
success stories on all fyvpes of
advertisers and for current facts
and figures on radio listening, ad-
vertising budgets, ete.

2. Basic research studies pro-
viding advertisers and broadcasters
with new information about radio
listening, including walid figures
on how many and what kinds of
people listen to radio; in-home and
out-of-home listening; listening in
TV and non-TV homes, ete.

3. Retail radic advertising
studies providing broadeasters and
advertisers with advertiser-en-

Burrows’' CBS

Excl. Termer
Ends in June

NEW YOREK, April 14 —Exclus-
ive contract between the Columbia
Broadcasting System and Abe Bur-
rows will be terminated in June,
with the writer-comic going on a
free-lance basis at that time. He
will continue to appear on a num-
ber of CBS shows, including both
versions of We Take Your Word
and Lucky Strike's This Is Show
Business.

Burrows' CBS deal was as pro-
ducer-writer-performer and the
network had complete eontrol over
all hig activities, In view of his
current smash as co-author of
Guys and Dolls, Burrows now
wants room for greater scope.

dorsed facls and figures about
radio’s ability to create store traf-
fic and move merchandise from
different tvpes of retail stores;
with information showing radio's
advertising cost-to-sales in moving
merchandise, and comparisons of
gsales results in radio with results
in other media.

4. Personal contact and service
system to promote to retail asso-
ciations, chain stores and major
advertisers, and an adegquate field
staff for service and consultation
in individual markets.

Financially BAB now has the
support of - virtually all members
of the NARTB via an automatic
diversion of 30 per cent of NARTB
dues to BAB. In addition to this
revenue BAB is rapidly gaining
financial support from non-mem-
bers of NARTB which it is already
signing for membership at a sat-
isfactory rate. Additional finan-

CASTING BREAD
ON WATTERS

CINCINNATI, April 14.—
Pamela Dixon, four-year-old
daughter of Paul Dixon,
WCPO's top AM and video
disk jockey, set Poppa Dixon
back on his heels Monday
night (9).

Pam, who has appeared on
a number of her daddy's TV
shows, was saying her night
prayers prior to being tucked
intoe bed and wound up her
aspirations with: “Keep every-
body well, including Mort
Watters (WCPO's general
manager). Amen and FM!"

cial support comes from networks
and station representatives who
are classed as full members, and
from service or associate member-
ships which are open to all other
businesses deriving revenue di-
rectly or indirectly from radio
broadcasting, including transcrip-
tion companies, package program
producers, research companies and
the like.

OPERATION LOX

NBC Seeks Bagel Champ
To Find Borscht Comics

NEW YORK, April 14 —National
Broadcasting Company is develop-
ing a plan whereby it will scour
borscht belt shows this coming
summer in a search for new talent
—primarily young comics the web
feel: may develop for AM and
TV. The plan will probably be-
come known as ‘‘operation lox.”

NB(C’'s idea stems from the ever-
present shortage of sueccessful
comics, and video's seeming In-
ability to develop such performers
from existing talent sources. What
the web has in mind is to send
some of its talent execs to the
Catskill ecircuit and have them
.come back with comies and a sun-
burn.

Any performers located In this
fasion will be given a team of
writers to work with so as to de-
velop both material and possible
show formats. Rather taan throw

the newcomers into the problem

of coming up with regularly sched-
uled shows, NBC would spot them
on current shows, both as a means
of testing their ability and develop-
ing some name wvalue.

Reported the NBC exec who'll
head operation lox will be known
as vice-president in charge of
bagels.

How every phase of the
amusement industry has in-
creased iis grosses wvasily in
the 10-year span between
1939 and 1948, as shown by
United States census figures,
is shown in a special article
in this week's issue. The ar-
ticle, by Ben Atlas, Washing-
ton Bureau chief for The
Billboard., starts on Page 1

and continues on Page 5l.
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BMI has brought to this year's NARTB Convention a rare collection of
American Musicana. It is the first time these valuable original manuseripts,
holographs, rare documents and antique American-built musical instru-
ments have been gathered together to be shown in a group.

Many of the manuscript rarities, includjﬁg an original of “Dixie,” are from
the archives of BMI. Others such as “Home Sweet Home,” “Ben Bolt,” and
Stephen Foster originals have been loaned to BMI for this exhibit by noted

collectors and libraries.

An important outgrowth of BMI's American Musicana is the
publication of a new series of limited editions. Known as the
BMI “Autograph Series of Our Country’s Favorite Songs,” each
printing will contain a facsimile of an original manuseript, signed

by the author, suitable for framing,

F. Smith.

Qlict BMIl’s ”.%ﬁt’ﬂﬂﬂ MM T

en e

Tifte Slhovens

First of the “Autograph Series,” which will be introduced at the
Convention, is a special printing of “America” containing a fac-
simile of the autograph poem written by the author, Samuel

Gativbieteon Hall

If you are not attending the
NARTB Convention write to BMI
for your souvenir copy.

BROADCAST MUSIC, INC. » 580 FIFTH AVENUE, NEW YORK 19, N. Y.
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Aver Report
Shows Need of
Standardization

Gives Details for
101 TV Stations;
-8 Screen Designs

NEW YOREK, April 14.—Re-
quirements Station
Identification campaigns on vir-
tually every TV station in the
U. 5. is listed in the chart on
these two pages. This information,
because of the great demand on
such availabilities, is of particular
value—but at the same time it
points up, in graphic fashion, a
lack of standardization prevalent
in video which not only makes the
work of advertising agencies need-
lessly more difficult but which,
worse yet, raises the cost of TV
to advertisers.

The data on these pages was
collected and collated by N. W.
Ayer & Son, Inc, thru whose co-
cperation it is published in The
Billboard. The agency began col-

for Visual

lecting the information late in
1950 and finished the job early
this year.

Don MeClure, then with N. W.
Ayer, initiated the study at that
agency, and several months ago,
when he moved over to McCann-

Erickson, began a similar survey
there. MeClure's MeCann-Erick-

gon study is current as of the mid-
dle of April, with 90 stations re-
porting to date. MeCann-Erickson
is making its survey available to
The Billboard and findings will be
published in an early issue.

There is no doubt that some of
the specifications in this N. W.
Ayer study have changed. The
Billboard re:que:;"r.ﬁ those stations
whose specifications are not as
represented in these charts to ad-
vise The Billboard accordingly, so
that the compilation may be
checked against the later McCann-
Erickson study and be brought up

to date.
101 Siations

The chart lists details for 101
TV stations of the total of 107
operating Those not
listed were omitted for one of two
reasons: Either they did not ac-
cept this tvpe business or they
did not reply to the N. W. Ayer
requests for data. The wide dis-
parity in standards, however,
leads to this obvious conjecture—
what sort of nightmarish agglom-
eration of conflicting standards 15
going to develop when the lifting
of the freeze permits construction
of additional TV stations?

It will be noted that at the bot-
tom of the chart there are eight
TV screen designs. These are the
basic patterns which envelved out
of the Aver gueries as to the de-
signs reqguired by stations for
identification breaks. The shaded
areas refer to the space on the art
work which is to be kept free of

ad copy for call letter or other
identifications. The fractions
shown in the shaded areas refer
to the approximate part of the
screen reserved for the station.

stations.

Video

Stations List YSI Needs

AUDIO

VIDEO

Ve

Davenport, la.

WWW americanradionisforny com—— &= &= r=

2/ 32x1%

[=].4
STATION VISUAL  LAYOUT MNEEDED PROJECTION SIZE AND COMMERCIAL BEFORE
MAME HEh E- OF L D. ON REQUIREMENTE SAFETY AREA TIME ALLOWED TiME AFTER OR
EQDED LAYOQUT ON WORD COUNT ALLOWED OPTIONAL
l‘li'l'r:‘m;;.‘:'n Yes 1 No Slide Transparency 2x2x3:32 @ IZmmaxdmm -II1 secands SOF 2 seconds SOF  After
fe over § see.  Line 2 seconds
WEWS : il T
Clevalani No 8 No Eﬁ:ﬂp _F;:q’-;:"m, EHFL I!l I\!mﬁiﬂh & meconds % seconds Optional
WPTZ 10 second 3 Yen Opague Slide Gxf with 14" bleed added all 10 seconds
Phlllﬂ!‘ﬂhl. Tes 2" hLlh around ‘““ AptcbningplF s ygeol e 5 5 Belore
ln.i:“:-r:.:i. . 'D]',’df:“fld 8 Mo Slide Ix2 @ 3Imm. scanning area IE munvﬁrlln 1 bercads SOF can be
(7} seconds after
byt  Yes 5 Yen Slide ixd @ 20mm x35mm. 7 d
Atlanta Transparency i et LATET, EEEE:'.
wnﬁﬂa? e 4 ™A MA 8 seconds 7 seconds S0F, before
KPIX Yeos 7 Yes \6mm, film (sile th also  Flgud 2%ixd 231 T
San Francisco reqmu-T :lidg:“ !;'E hxdls & I%xd4 & {12 ay - ﬁ:dt:nda EOF gﬂtnnﬂl BOF Optional
Jamm,
WHMAL-TV Yes B No 2 coples 2x2 & 15/ 18"x15/16" 4 seconds i
_-__Wlihniﬂrl-url ® Slide 2x2 transparent SOF or live %u"".’” e g?llgﬁnsaér
WHAS-TV
Louisville, Ky, Yes 2 Yes Balop Opague i;ﬁ;: :Eﬂ;ﬁ::h e 4 seconds 4 seconds Optional
WMCT Yean 1 Ma I5mm. slides x2 @ B5Smm. alide B seconds [
Memphis No Balop tine, STy rim“mi&lf:!unﬂ Before
KGO-TV Mo 8 Yes Balop xd 6 seeonds 5 :
San Francisco Stide Ixt @ 15/16x15/18 § SOF 3 rpcnda e
Sk After
EAMTY %y ST secnnds”
Omaha - . i Eﬁh‘gv'rflli!l!klmﬂﬂ z - c o et
1Tex2 letiering
WTVH 10 pecamnd 4 Yes Slide Ix2 25mm.x 18mrm. 1a P | 4
Calumbus, O Vag Balon 3“!:‘.. T E :‘:‘:‘E“;’_.d! 4Eli‘m After
top & I::ﬁ'lum L imside 3 S50OF
W‘I?:ID;I" Yes | Yes Slide transparent Zx% @ I5mm, & RN1I16 5 eeconds 4 seconds Belore
[ 2
WIBK.-TV 10 secand Full & eall MA Balop Flip eards 12x16 owverall 10 see. spot 4 seconds Adter
Detrait spolt letiers TxB Arl ares 6 seconds
Yies FUPEr Ovel Balop: 4x4 & 135xlls 110 wards
GVEF S0m-
mercial last
during 4
seconds
WLW.-C Y om ] No Stide %2 @ Thuty 6 saconds 3 srrond ti I
Colombug, O. Balop Opsgue TxBx3 16 @ AlexI% " Ontivna
KING-TV Yes 4 M Bal Iigadxals 18 2y xd 4 second
seattle, Wash, " e axdx L] nds Hemalnder Belore
WEYR-TV Yes a A Slide Jaxd print and 35mm. print 4 peconds SOF T seronids Aftar
Svyracuse; M, ¥ or ‘2 x 6 line =0F
Jgxd @ 1Texih 2 line
KFIL-TV 10 secand B MA Fmm, =lide I5mm. slide 10 seecomnd
Loz Angeles eommercial commercial only
only 10 speconds
Mo
wWicu Yau i Mo Balap Faxdxiy @ 235x3l4
Erie, Pa. Slide Ix2 @ Ixllg e I1/3Ex1Y & seconds 2 seconds Ogptional
WHET WEs 1 Yes If slide, muslt have =i 25mm.x]l8mm. 4 seconds W SOF 2 seconds Afusr
Hew York lent fllm in both 16mm. Slide or silent film  Line copy—2
and 3ISmm. with line eopy & ol
sEC
WTVR Yes T N Shid 9x2 transpareni I5mm. i second a
Richmond, Va. . . ?-1:-':‘ cannot be used 11%xE% @ 11%x8% iz ReConRds Belore
or
WBAL Yes 4 WA Slide iransparent Ixd w» Ixllg
Baltimors Card 12x18 & 10.4x14.8 8 seconds Mol necessary
WATY Yeu 7 —gtation makes slate— Dptional
Mew Yark Yes Il Standard Hodak 8 =econds T seconds Prefer sfter
WKETY Yes § MA Balop 3 yxd @ 2145xd
Utice, M. ¥. Chpagn i seconds I seconds Optional
WHAP-TV 10 sec. spot - 10 sec. spot -
Fort Warth Yes L Yes Telop 474164 @ 4 5/16x3 7/18 8 seconds 2 epeonds Optional
WENR-TV Yes T A IS5mm Ixi2 @ ThxlDlg 6 mee, islide) 2 meconds I(slides After
Chicapo 4 see, (Hilm) & seconds  (Film
WHNS- TV 0 s, wpal A5mm. or lantern slide JI5mm. or 3G xd &lide 10 sec. spat
Columbus, O, Ves Mo ar Telop Telop: 4x5 @ IGaxdts @ F4Gx33; 8 zeconds 2 seconds Aftler
WMER-TY Yes L [ dSmm. elide ix @ Ix1.33 74 seconds 2 seconds Optional
Jacksonwville, Fla, FASS ' o
WYEL Yes 4 Multiseopes Ayixd opague & ZHEIE & seconds 2 seconda Alter
Cleveland 1agudly
WGHN-TV 10 set. spol 3 Yes Balop—Transparent or Jgxd & 2lax2i I sec, spot 2 seconds After
Chicann Ves Batiom Cpaguie & seconds
only
WA OB W Mol necessary 8 Mo Slide transparcncy Ix3 g Hmm. & seconds 2 mpconds Oplional
Baltirmare
WKY TV Yies 4 Mo Slide x% @ Ix1.33 i sfoonds 3 reconds Belore
Okishoma City
WHEE-TV" Yes 4 Mo If slide, must alsn have IxZ g 1x1.33 BOF—4 seg, E0F—2 seconds Afler
Binghamton, N, ¥ 18mm, silent Film Line—& see. Line—32 seconds
WHID-TV Yea 4 Ma 2x2 slide 1x1.33 5 secands 3 secondn Optional
Davton, D
WEBM-TY Yes 4 Projectall Jxdxl B4 g 295x384 B saconds 2 seconda Optional
Iindianapalii Balop Gxlxis @ 4iguiiy
WAVE-TV L] 5 Yies d3mm. slide Iagpxi™ Jimm. slids Slkife—4 spconds If SOF, AfLErF
Lowisville, Ky axd & =econds Film—35 seoomnds
l8mm, film
3 roconds
KOTY Yes 4 Mo in2 Taxlle & reconds 1% seponds Optional
Tulea, Okia.
WEMY Ves 4 Rep can Slide transparency xdx3. 32 a Wx13/33 3 seconds 3 =econds Cplinnal
Gresntbharo, M. €. approve
WTCHMN NA 7 Yeu Balop BxB @ 5x7 8 seconds 1 seconds Alier
Minneapolis Blide Ix2 o 145x%
WOSL.-TY Yes 4 Yes Balop Iiind @ 204x3 6 spconds 2 sevands Before
New Crieans Jmm Ix2 @ 1%WHx%
WDEL-TV Yes L] Yes Balop Topxd i seconds I peconds Before
Wilminatan, Del. or Ix2 Ixig
WTTG Yes 4 Ma Elide transparency x2lp @ 1x1 0132 6 seconids 1 seconds Belore
washingten 8 on iatest check
sheet
KFMB Yas 1 Mo Silde transparency g o4 @ B4x3 & meconds 4 eeconds Optional
San Dieas, Calif Balop digxd @ 24x3
WLW-T Yes 4 Y es Balop station makes Blation makes 5x7 i seconds Line servica After
Cincinnati 14x15 Tax13y 2
Slide 2x2
WEAT-TW Not neces Yea I5mm. lransparency x2 g Ll2xn9
Huntington, W, Va, 10 sec. spot sary on Balop . Sxdly @ d4x3 10 sec. spot 3 seconds After
slide B T seconds
. ¥ d Mo Bal JLg=xdts g 1TpxINY 8 seconds 2% seeonda After
1':!:]%? b Slide Zxdxly (A5mm.) @1 5/16x1%G i
KTLA Yes ] Ves Balop Faxd e Blgud B seconds 3 seconds Belore
Hallvwaod Slhde 22 & Wxl
B sec. com- Full Slide x2 Emm. & l3mm.xl6mm. 8 seconds .
mercial spot BCTEET Double frame negalive
WXYI-TY Mo ¥EI
Detrait Ko B
KECA.-TV Yes on slide 7 slide Yes Slide x3I @ 1 15/16xi5/ 16 Slide—5 secs, Elide; 2 seconds  Alter
Hollywood Mo on film 8 film S0F—5 sees. 2 seconds
WARD Can be sudio 4 Yes Standard IxZ ix1 g 115/ 16x15/18 6 seconds 3 secands Before
Mew York 4 50F
Yes 9 2x1 dlide Film—4 eecs. Film; 3 seconds Before
WKZIO-TV | Line T Line arl; 2 sec-
HKalamazoo, Mich, onds
KTSL Yes 4 No I5mm. We have layout 6 seconds Z scconds After
Hollywood o+ o
WOC-TV Mo B Yea Blide transparency Ix2ts @ 163/64x1 63/64 @ B seconds 2 seconds Optional
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e VIDEO o Pa AUDIO— Breakdown of
ViSUAL LAYOUT HNEEDED PROJECTION EIZE AMD COMMERCIAL B. I. .
. D. . D. A TIME ALLOWED TIME AFTER OR
AR "!1E Em OF 1. D Lnﬂgu-r REQUIREMENTS SAFETY ARE ON WORD COUNT ALLOWED OPTIONAL Chu rt Dutu
WBRC 10 see, spot L] Yes Standard 33mm. or mul- 3mm. e 3x4 centered @ 10 sec. spol 3 seconds COptional o .
irmingham Yes 8 or 10 tiscope Thpx14 7 seconds The chart is divided into two
main sections, one giving info on
w34 B ds b ds Befora (end of : R
\-;W.Iﬁﬁ}.l;:n i $ o EE;';., %‘:EJ .Hﬂf; :ul 1/ 18x214 T ot tfll_l-:rntﬂ‘tnﬂlelil visual requirements and the other
on audio specifications. Where the
WHAM- TV Mo B No Slide axd @ Figxd & seconds 2 seconds | letters “N. A." appear it indicates
Rechasiur, .Y the information called for was
KOB-TV 10 see. spot 1 No 2x? slide 1171629 32 10 sec. spol 2 secands Before not furnished or not awailable.
Albuquerque, N. M. No Balop 4x31} S xa% i The first column, following the
KPHO Yes 4 Yes Slide transparsncy 2x2 & 3IS5Mm. i spconds 2 seconds Optional station call letters and city, is
Pheanix, Ara, headed *Visual I. D. Needed"” and
KNBEH Yas 7 Yes Slide transparency Ix? & 25mm.xlBmm, 1 seconds 2 seconds After shows whether agencies must sup-
Hellyweod - ply call letters on their slides. If
KETR-TV Yas i NA NA MA SOF—4 see EOF—2 seconds Optlonal any _Eﬂ'Ef_‘.lﬂf_‘ time rEqu‘i.rEI'ﬂI.Enlﬂ
Minneapolis-5t. Paul Slide 6 secs Slide—32 eeconds were indicated by the station, they
lop are shown in this column.
. Yes 4 by | slid %2 @ 25mm.x]Bmm, A secands T seconds Before [
J..."'.'.’:‘:‘E.I" Pa. ¢ ‘ The second column is headed
Y“Layout of 1. D." and refers, as
i 5 M Bal Iigxd @ Zvixd @ 2lpxiia i seconds 2 seconds Optional
H;::*: &8 o alop ¥ n;}tﬂd‘ to the TV screen l.ﬂ.}fﬂlltﬂ
shown below the chart. In the
) 10 dx3 Jx2L Taxly 0 see, spot 4 d Bef
o ERE-T i'-'g'.:.“d ¥ %ﬁﬂm TN & seconds o R i case of pattern No. 8, the screen
AT — i+ blank, meaning that call letters
P ol . ! il S e Taxld 16 reeanae T.omoote e need not be included. Actually,
: N. W, Ayver founda that there were
KLACTY 10 gee. wpot | No 2x? el @ 30mmy @ SNRAERI | iD 2ee. el A Mptonal more designs than these eight
; shown, but that with minor varia-
yinea Ves ? Yes  Slide et STt s BHAe-8 seconds; Afer tions, they reduced to those illus-
irated. Final confirmation with
1 ‘16x16° 16 Slide—a& - . . .
il Ee o " L gﬂ"ﬂ"{ﬂ:ﬁmd' g“u;;:?a ;£ 'x:;:i:: SOF—Conts.  BOU b aecands Al stations might be advisable,
e s & dui i Column three is self explanatory,
under the heading “0OK Needed
WeBS-TY Yes 4 Ves NA MA & 2 After on Layout.” Except where it is
W e noted that a station representative
WHBE-TV Yes 4 Mo Blide 2x2 @ 1x1.33 % seconds I seconds After can approve the ja]ru.ut* the Dkar
g must come from the station itself.
HHﬁH-T}I" 10 seo. spol [g ::&n :\I 3 seconds After Column fuur. headed "ijeuti_un
San Francisco Requirements,” is also self-ex-
. Mo B sec B Yeu Balop iy xd Pyl Mo B seconds 1 seconds Belors planatory, and demonstrates again
WoEAL-TV
Lancaster, Pa Yes Slide ix2 @ laxl % seconds uarian-:esltu Gitiin aesitioe.
4 @ 1%x2 Neo [.D,
Eflll-ﬂ " finion ciaeiB M lnlEI'.'ﬂl'ldI. Help! Help!
- 2 = = e i . 3 ” = Column five might have a sub-
WLAV.TV £ o elop o0 Moun soconds BECON Before . R
Grand Rapids, Mich. I5mm ;:.‘.52:.-.3: 18 . stitute heading E“:"ll"l]:“:-"|i f'l:}l' the
Loony Wagon." Its actual title is,
NOTY Yes 4 Na Balop Standard 8 seconds 2 secands After “Size and Safety Area." The size,
Ames, la. Slide ixl » 13 1Exlk of course, refers to slide size: the
F—— 10 sec, Yes 4 Yes  Telop ixS @ 3ex2ly 8 seconds 2 Opticnal safety area refers to that portion
New York 8 sec. No Slide 22 & Wmm -Jimm. of the slide on which art work
WOTV 10 see. Yes N Yes Slide—metal holder %2 @ L/33x1 @ 1.13x.8 8 seconds 2 Before may be included with the assur-
Pittsburgh ance it will be received. Copy
WHAC-TV Yes i Yes Balop Transparent Ii;xd 6 seconds 2 peconds Before extending beyond the safety area
AT 174 x2%; could bleed off-screen on the home
WRGE Yes i Yei Slide %2 g 25mm.xifmm. i spconds 1 seconds Alfter I‘E[.‘-EI?E:‘I:‘S.
Schenectady, M. ¥ It will be noted that in some
T Vs . = e St S N N aiciadi it i cases this column gives two di-
washingten mensions and In  others tpree.
WBI Yes L] Yeoa x? slida FAmm.xdImm. & seconds 3 After Where th_ETE are two dlmen?.iunm
Pk S8 Balop T x2th the first indicates over-all size of
WHBK Yes 1 Yes Slide 2x2 o 23mm.xlBmm. 8 seconds 2 seconds After slide and the second, the Eﬂﬂﬂj‘lit‘{g
Cleveland area. Where there are three di-
s . = e e mensions, they translate as fol-
WASATY Slide transparent 17/32x29/32 @ 13/32x26/32 8 2 Before lows: The top figure gives over-all
dimensions of slide; the second
Yea 4 No Slid 2x2 @ 15/16x1 5716 : 1
:Lmnw:gwn_ i, Frnd:-:tll.l 23x3% mat ¢ 235:3% B i Optional fieure gives scanning area and the
Y 4 N Stide 2x2 15/16x157 16 8 {12 words thind, sulety sran: -Agencysct de.
ey 0 ® 115/16x15/ words) 2 Optional o ot z
T, partments provide aspirin.
T Yes 1 Yes Slide — Lefea or Esco 2x2 @ 1lhx% 4 secs. fllm 3 After , Audio Standards
Chicage metal mount 4 secs. “line® First of the columns dealing
T = Yes Batoo P e Y 5wt 5 o with audio requirements is headed
mﬂ“{?ﬂﬂm Slide 52 @ 19n150 e BALI el “Time Allowed or Word Count"
and means just what it says. It
WTAR Yea 1 Yen Slide transparency (2 %2 & 35mm. 3 {10 wordah 3 Aflter 1i 1
Norfolk, Va. llida for each an. FILM: 16mm.  pos prints. d applies only to the commercial
i Sl x part of the VSI, not the station
—— Yes 4 Yes Slide transparency Px2x132 m 1xith [ 1 After identification, which is accounted
Mew York for in the next column, headed
WEAL-TV Yes :hﬂq_;m Yes Slide transparency & F Before “Time Allowed.” This refers to
Philadelphis e the specific number of seconds
WIAR-TV Yen Hlﬁthnm NA Slide 2x3 necessary to do the audio station
Providence identification. Contrary to re-
] 10 e spat 5 Yes Slide transparency 2x2 & 3I5mm, i e !gmt Optional cently published reports, combined
Balt Lake City audio-video station identifications
KSL-TV Yes 8 Vs Balon Waxdth 8 2%xd 8% (15 wardn Before are not required hourly, but must
Salt Lake City be made at sign on and sign off.
W IM-TV Yes 5 L[] Slide transparsncy Tx2x1/18 & 1WGxTh & secands 2 seconds After Final column on the page shows
Lansing, Mich. whether there is a fixed rule for
— Yes 7 Yes Balop i e 8 a After doing the audio station break in
Lo drigabis relation to the commercial—before
or after. The letters “SOF” in this
L";;TJ.',"'."..'..“' None Available column refer to “sound on film™
ce for identification purposes.
WLW-D i e . Ves Slide 2x2 1) B Spot 4 Optional Among stations not listed in the
Dayton, Q. chart are WDAF-TV, Kansas City,
WS m-TY Yes 4 Mo Slide transparency 2x2 @ Pmm.x35mm. 6 seconds % ar 3 After L'IEI'.. which did not HEEEP’L eight—
Nashville ey P L . second breaks at the time the com-
pilation was made; KSD-TV, St
KEYL Yes 5 Yey Slide ix? @ Ixidg & seconds gr Optional Louls; KPRC-TV, Houston (no
San Antanio eight-second spots accepted at the
time); WNHC-TV, New Haven,
WESNTY b ! I - ’ J Vafore Conn.; WOAI-TV, San Antonio;
paque Wxdt KRON-TV, San Francisco, WBEN-
WFIL-TV Yes Ibottom  Yes  Slide 314x4x1716 & 1%x2% 4 3 After TV, Buffalo, and WTMJ-TV, Mil-
Philadelphia only waukee,

The above screen designs refer to the patterns used by TV stations for their visual station identifications.

6,

The fractions in the shaded areas

refer to the approximate space to be set aside for the station’s call letters. The numbers refer to the different styles in these patterns, with the chart
above showing the different station requirements,

e
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Eacu FisH on this string represents half a month in

1950 (day or night) when Mutual landed a larger share

- —

e,

ol the total U.S, radio audience than it had in 1949.
Nielsen credits our Mister Izaak W. PLUS with 23 out
of a possible 24—far more than anybody else brought
home—but one did get away.+
As for total gains in actual listening during 1950, our
creel is full to the brim. Day and night, all year round,
Mutual alone has built larger audiences, 's0 over '4q.
In fact, this gain amounts to 397,485,000 more family-
hours of listening to Mutual in 1950 than in 1949.
And 1950 was the year of television’s greatest growth,

Care to use our tackle?

WWW amercanradioRistorny Cofm—-=—f— =" | =g ————
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"I‘.Dﬂ_}l!fme, October, is the one that
got away. Tune-in to the World
Series, MBS exclusive, was less for
the 4-day Yanhee-Phils in ' 50 than

for the s5-day Yankee-Dodgers in "49.

PISCATORIAL PIN-UP
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TV Pix’ Local Station Sales
May Outstrip Web Profits

@ Continued from page 3

areas. Accordingly, products with
only local and regional distribu-
tion such as bakeries, beer outfits,
candy companies and department
stores have proved the best sources
of revenue, Such a method of sell-
ing makes nationwide distribution
organizations mandatory, but it
seems to pay off in results.

Autry's Tops
The top property in the CBS TV
film stable is Gene Autry, which

Lucky Strike
Names Summer
Replacements

NEW YORK, April 14—Lucky
Strike Cigarettes this week bought
three summer replacement shows
—two for TV and one for radio.
Guy Lombardo and his ork will
sub for Jack Benny on the Co-
lumbia Broadcasting System radio
network beginning in June for 14
weeks,

In TV, Lucky Strike purchased
a quiz show packaged by Lou
Cowan to replace This Is Show-
businezs during the warm weather,
The program will probably fea-
ture Phil Silvers and will be on
CBS-TV. The cigarette company
has also signed to bankroll Man-
hunt in place of Hit Parade on the
National Broadcasting Company
TV web, Drama is packaged by
Al Levy.

Crosley Exhibits
New UHF Tuner

BRIDGEPORT, Conn., April 14,
—Crosley division of Aveo Manu-
facturing Company this week
demonstrated its new ultra high
frequency tuner, a device which
will enable some existing TV re-
ceivers to tune in both existing
very high frequency stations as
well as UHF stations. The Federal
Communications Commission has
pending an allocation plan which
would authorize almost 2,000 UHF
stations.

Croslev’s tuner, should it reach
the market, will probably =ell for
around $40. For a number of rea-
sons it will not be placed in pro-
duction for some time, reasons in-
cluding lack of UHF stations now,
other than experimental operations
and restrictions on necessary ma-
terial. It gives the company, how-
ever, a strong selling point for its
current VHF models.

Crosley receivers now using an
electronictuner (continuous tuner)
can use the new ultratuner after
simple connections. Coil (elick)
tuners which are more prevalent
will present much more difficulty
in being connected.

Demonstration here picked up a
EKC-XAK UHF rebroadcast of a
WNEBT, New York program, on sets
using both built-in and outdoor
aerials. Quality on both was vir-
tually the same and in each in-
stance completely satisfactory.

Fromkess to
MCA Videopix

HOLLYWOOD, April 14—Mu-
sic Corporation of America this
week signed Leon Fromkess to
join its videopix department.
Fromkess was a veepee at Samuel
Goldwyn during the past five vears
after serving as production veepee
at PRC. Fromkess will work with
MCA’s Karl Bramer, who hereto-
fore supervised agency’'s TV film
activity.

Agency at present produces
Stars Over Hollywood thru its
subsid firm, Review Productions.
Furthermore, several top MCA
clients—among them, Edgar Ber-
gen and Ralph Edwards—have
been active TV film production of
their own. Fromkess will serve
as film consultant to these and
other members of the MCA talent

stable anxious to invade video via
film.

‘not only is sold network in nine
cities, but is sold locally in at least
25 other ecities. Range Rider, a
new CBS-TV film oater and only
recently put on the market, now
is on 10 local video stations. Cisco
Kid, the No. 1 Ziv film, has been
sold in 55 markets. United Tele-
vision Produclions has sold its
Royal Playhouse, first run under
the title of Fireside Theater on TV
network, in 35 cities. This was the
gsecond series of Fireside Theater
films.

Strange Adventure, the first of
Firezide Theater films, is now on
its third run in some cities. This
bears out the contention of many
TV film producers that advertisers
will buy second, third, fourth and

CBS-TV Sells
Daytime Segs
To 3 Sponsors

NBW YOREK, April 14. —The
Columbia Broadeasting System TV
network this week sold three
quarter-hour slots to Standard
Brands, three half-hour time pe-
riods to Colgate and one guarter-
hour to Junket—all daytime shows.
Standard Brands is buying Monday,
Wednesday and Friday 1:45-2 p. m.
of the Garry Moore Show: Junket
has taken the 1:30-1:45 Thursday
afternoon segment of the same
program.

Colgate will take over sponsor-
ship of the Monday, Wednesdayv
and Friday 11:30-12 p. m. time
period. The show haz not been
selected, but it will not be Steve
Allen, whose hour show will be
cut in half. He will be on 12-
12:30 when Colgate takes over.
One of the reasons for the Col-
gate acquisition of the early time
slot is that the potent Mr. Godfrey
is expected to be on CBS-TV day-
time come fall. Colgate, naturally,
would get the audience carry-over
from his early show,

The Garry Moore sponsor align-
ment with his new clients leaves
Monday, Tuesday, Wednesday and
Friday 1:30-1:45 and Tuesday
1:45-2 p. m. open., Otherwise Corn
Products is in Thursday 1:45-2;
Procter & Gamble has the 2-2:15
strip; Cavalier Cigarettes has Mon-
day, Wednesday and Friday 2:15-
2:30 and Quaker Oats Tuesday and
Thursday 2:15-2:30 p. m.

Borge Show Solid,
Option Picked Up

NEW YOREK, April 14.—Reports
that Victor Borge video show is
shaky were denied this week by
representative of the Danish pian-
ist-comic. Borge's option for his
National Broadcasting Company
TV show actually was picked up
by the sponsor, Kellogg's, only
three or four weeks after the airer
bowed, but the infro was not re-
leased until considerably later. The
current Kellogg-Borge contract is
said to bind the sponsor for 13

| weeks beyond May 5, with a 28-

day notification clause.

The Borge contract also is re-
ported to have a clause by which
Borge can lay off for the summer
to fulfill other commitments.
Should he do so, the unexpired
time would apply to the fall

even fifth run, if the product is
enterfaining. It was previously
thought that advertisers would
only go for first-run film. CBS-
TV, for example, has so much
faith in the fact that it can con-
tinue selling its TV film indefi-
nitely that it has leased Range
Rider for 50 years and the Gene
Autry film for 10 years. These
films are produced by Flying A
Productions, but CBS owns a half
interest in them.

Price-Market Quota

The wvideo film is priced ac-
cording to the number of TV sets
and, in some instances, retail sales
in each cityv. Range Rider, for ex-
ample, costs $1.040 in New York
for a local adwvertiser, but only
%140 in Charlotte, N. C. Autry
costs $1.850 in New York and 5175
in the cheapest market.

The fact i= that these TV film
distributors also are looking for-
ward to an even larger stake when
new TV stations are built and are
in need of programing.

CBS Ups Pay
10% for HCL

NEW YORK, April 14. — The
Columbia Broadcasting System
this week granted a 10 per cent
cost of living wage hike effective
immediately to all its emplovees
earning under $10,000 a vear. The
move was made, according to the
network, because the government's
wage stabilization regulations
made the CBS annual salary
review plan difficult.

Organizers for the Newspaper
Guild, however, which is on the
verge of holding an election at
the web next Wednesday (18),
are claiming that the raise was
inspired by the threat of unioniza-
tion.

Snader Converts
Films to Color

HOLLYWOOD, April 14 —Loui,;
Snader will convert all future film
productions to color. Snader this
week completed 400 of his Tele-
scriptions and will resume pro-
duction June 1 when he switches
to tinted stock. Snader refused to
divulge what color film process he
will employ, stating only that his
18950 sked will demand approxi-
mately doubling his existing pro-
duction budget.

Cost will be absorbed by the
more expensive color filming plus
his stab at more names. This week,
he inked pianist-actress Diana
Lynn and songstress Connie Bos-
well. Snader will keep his color
films on the shelf until TV con-
verts to a tinted signal and will
service stations with black and
white dupes of his hued negatives.

During production lay-off be-
tween now and June 1, Snader will
wing to New York to renew his
contract with American Federa-
tion of Musician's Prexy James C,
Petrillo. Snader, who was the first
to sign the § per cent rovaliy TV
film agreement with AFM, expects
the existing pact to be renewed
without changes. Snader-AFNM
contract expires in mid-May.
Telescriptions currently are in 36
major markets,

CBS Plans Godfrey

Simulcast

NEW YORK, April 14 —Colum-
bia Broadecasting Sysiem expects
to program the Arthur Godfrey
m.orning radio show as a TV
simuleast beginning in September,
and next week will present its
pitch to his various AM sponsors
to get them to bankroll the video
side of the program. It is virtually
assured that all of them will go
for the proposal.

The current line-up of Godirey
morning clients includes Toni and
Monarch Foods alternating 10-
10:15; Lever PBros, 10:15-10:30;
Pillsbury, 10:30-10:45; National
Biseuit, 10:45-11, and Chesterfield,
11-11:30. What would happen

in Fall

should any of his advertisers re-
fuse to go into TV is not known,
but Godfrey has been such a potent

pitchman that such an eventuality

iz not even considered. If, how-
ever, a radio client does not wish
to play with TV, insiders believe
CBS would cancel the contract
after the cvcele.

It is also believed that CBS-TV
will have little trouble in clearing
time for Godfrey. He can and has
delivered such imposing ratings
that the National Broadcasting
Company will have to come up
with at least an equally strong
property to be able to batile for
availabilities,
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| Short Scannings

Brief but important video news

Chi Grand Jury Refuses
To Indict ABC's Harvey . . .

The Chicago Federal Grand
Jury which heard the case of Paul

Harvey, ' ABC newscaster who |

climbed the fence of an atomic
lab to test its security and was
nabbed, refused Wednesday (4) to
return an indictment.

Brand Exec Producer
For ABC Ceniral Div. . . .

Jack W. Brand, independent
producer, has been named execu-
tive TV producer for the ABC
central division, replacing Phil
Patton, who will devote full time
to producing “Super Circus."

Fairbanks Films Combo TV,

Commercial Pic for Heinz . . .
Jerry Fairbanks will film "The
Big Delivery Wagon," a combined
TV and commerical film for H. J.
Heinz Company. Budget is esti-
mated at $50,000, with film to be

shot in color from which black |
“% [ the baseball season. The cartoon

and white prints will be duped
for TV. Story deals with develop-
ment of America's system of
national food distribution. Loca-
tion shooting kicks off this week
at Tracy, Calif. Heinz's Alvin J.
Adams will supervise filming.

Mardyn Has Film Fable

Series Fealuring Ives . . .

Folk balladier Burl Ives, thru
his film company, Mardyn Films,
Ine., is peddling a series of TV
film fables beamed at adults and
children and starring himself.
Pilot film, “Blue Beard," is cur-
rently making the rounds. Series,
tagged “Famous Tales,” is offered
on a l3-week open-end basis,

rices ranging from §750 to
2,750, Top is in New “York.
Mardyn Films is co-owned by
Marion Gering, film and legit
director.

Dick Gottlieh, Bruce Layer
Call Houston Buifs Games . . .

Dick Gottlieb and Bruce Layer

will announce the play-by-play
accounts of the Houston Buffs
over KPRC-TV, Houston. The

26-week telecasts will be spon-
sored by Henke & Pillot, food
chain. . , . Don McGee, formerly
with WBAP-TV, Fort Worth, is a
lieutenant at the Carswell Air
Force Base Public Information
Office there. . . . William A. Rob-
erts, commercial manager, and
Roy M. Flynn, technical super-
visors of KRLD, Dallas, have
been named assistant general
managers. Hoberts is in charge of
AM, arnd TV sales and has
been with the outlet for the past
20 years. Flynn has been with
KRLD since 1926.

Heads Jam Handy
TV Operation . . .

- Jam Handy organization, lead-
ing producer of commercial mo-
tion pictures, is branching into
video on a stepped-up scale of
operation with the establishment
of a separate television depart-
ment. WVincent L. Herman, a di-
rector at Jam Handy for several
years, has been named head of
the new section, which will have
separate production facilities in
the New York branch as well as
in the main studios in Detroit.
Staff will include William Uskali
production executive, and Frank
Seaver, account executive.

AVA Signs To Spensor
"Tele-Teen Reporler”. . .

American Vitamin Association
last week inked *“Tele-Teen Re-
porter” with Al Burton to a 26-
week pact, kicking off Thursday
(18). Show is currently viewed
on KLAC-TV. “Reporter's" first
project under the new contract is
a search for “Miss Thyavals of
1851," tying in with AVA's prod-
uct, Thyaval. Seg will eminate
from KLAC's Music Hall Theater.

Jean Carroll May Gel
(BS-TV Summertime . . .

The Columbia Broadcasting
System expects to program a
half hour TV stanza featuring
vaude and nitery Jean Carroll
this summer. The format for the
show is not set. Miss Carroll was
tried out in a radio format several
months ago, but the show aever
pot past the audition stage,

By Way of
Personal Mention . . .

Cornwall Jackson, J. Walter
Thompson's head man on the
West Coast, was in New York
last week. . . . Dick Doan. WCBS-
TV program director, has created
a new film department, which
will handle all aspects of WCRBS-
TV's feature movie pmglraming.
David Savage, ex-Official Films,
will head up the new division,
with film editors Sidney Chatten
and Charles Hinds named as as-
zsistants. . . . Terrance McGuirk
and Marion Lonsberry have been
transferred from CBS network
operations to WCBS-TV's service
department.

Producer-scripter Larry Men-
kin buving a house in Yorktown
Heights, N, Y., and WPIX's John
Tillman has picked up residential
real estate in Stafford, Conn....
The American Jewish Committee
has produced an animated ballad-
cartoon on film tagged “Base-
ball,” and will make it available
free of charge to stations during

was written and directed by
Lynne Rhodes. with artwork and
antmation by Fred Arnott, Milton
E. Krents produced. . . . Don Rus-
sell. DuMont's chief announcer,
celebrates his 10th vear in the
radio-TV industry this month.

Hank Sylvern, musical director
for “Suspense” and “This 1Is
Showbusiness,” pacted for a spe-
cial newsreel radio show for the
. 5. State Department. . . .
Charles E. Dillon, radio-TV chief
of the Office of Public Informa-
tion, U. S. Department of Defense,
will speak at the American Tele-
vision Society luncheon Wednes-
gay (18). . . . Ray Morgan signed
to do the commercials on “Kreis-
ler Bandstand"” for Hirshon-Gar-

field. . . . Einar ©. Petersen Jr..
last week, joined the WOR-TV
vales department. . . . Alexander

March is new production advisor
for TV and radio programing at
William Morris Agency. ]
Schepp-Reiner Company,  New
York, appointed East Coast reps
for Consolidated Television Pro-
ductions. Hollywood. . . . Edward
L. Smith has joined Fdward
Petry's San Francisco office in
TV sales.

Gruen Shopping
For New Agency?

NEW YOREK, April 14, — The
Gruen Watch Company this week
was reported shopping for a new
agency. The watch company’s pres-
ent agency is Stockton, West &
Burkhart of Cincinnati, the home
office of Gruen.

Watch outfit execs are said to
have been here all week talking
to different agencies. Grey Adver-
tising was Stockton, West & Burk-
hart's predecessor. The account is
supposed to be worth over $1,000,-

000. Gruen sponsors Blind Date
on TV

All-Radio Meet

® Continued from page 1

munist activity would have 3
chance to defend themselves.

Already accepted by the sub-
committee of the industryv-wide
group and the performer unions,
the scheme is for artists reputedly
tainted with the Commie tag to
file statements setting forth their
position with labor orgs. These
replies will then be kept on file z0
that broadcasters, agencies or ad-
vertisers who wish to buy the tal-
ent can get the American Associa-
tion of Advertising Agencies to
get them the statements for their
consideration.

The AAAA will not make known
the employers requesting such in-
formation. In this way, it is be-
lieved, potential buyers of talent
would give the entertainers a
chance to defend themselves with-
out being involved in controversy
or creating incidents,

AFRA would be in the position
of a funnel, but the union makes
clear that it is not admitting the
truth of any of the allegations
against performers nor is it at-
testing to the veracity of any of
the statements which will be filed.

It is expected that the all-indus-
try conference will accept the plan
and that it will become standard
procedure in radic and TV for
dealing with charges of Com-
munism.

|
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Outlook Better
For TVA-KFI-TV
Confract Talk

HOLLYWOOD, April 14.—After
Television Authority presented ils
side of the KFI-TV strike case
over the station's facilities lhiE:
week the station showed signs of
melting its firm no-contract stand
in favor of resuming contract
negotiations. Altho no official con-
firmation of this was forthcoming
from Earl C. Anthony, station's
owner, general feeling at the out-|
let indicated he was impressed by
TVA's arguments and can be ex-
pected soon to agree 1o a peaceful
settlement of the controversy.

Ken Carpenter emseed. the pa-
rade of TVA tatlent, reading from
prepared script. He explained that
KFI-TV had requested a script be
presented in advance and that any
deviation from the seript could re-
sult in presentation being cut off
the air. y

Carpenter told wviewers TVA
had inked contracts with all the

nets and local stations in New
York, Chicago and L. A., with the
exception of KFI-TV. Anthony, he
said refused to sign with TVA
until the union could prove by
a National Labor Relations Board
election that it represented KFI-
TV performers. Carpenter then
staged most of the station’s per-
sonalities, with each agreeing that
they are TVA members. To con-
vince viewers of TVA's hold,
performers from other stations (Al
Jarvis, Art Linkletter, Space Partol
and Time for Beany casts, among

others) came on to add weight to
the presentation.

Carpenter also' explained to
viewers that TVA is composed of
memberships of five entertain-
ment unions, that Lawrence Tibbet
was its prexy, and then read a
series of top showbiz names af-
r:llxcated with TVA for prestige's
SAKe,

Again a

GIVE TH' MAN A
BABY BROWNIE

WASHINGTON, April 14—
Station folk are chuckling
over a tiff between WNBW-
TV commentators Morgan
Beatty and Robert McCormick
as an aftermath of the han-
dling of the announcement of
the ouster of General Mac-
Arthur. A direct wire from
the White House to the WNBW
studio was being held open
for McCormick, who, while
waiting for the news break,
decided to use the direct wire
to put in a eall for a camera-
man. When he flashed the
signal, Beatty, at the studio,
put him on the air and Mc-
Cormick was heard over
the network saying ‘Hello,
hello, let me talk to my
cameraman.” Beatty cut him
off fast and apologized over
the air for “uninitiated news-
men."

Joseph  Short, President
Truman's radio-press secre-
tary, announced yesterday (6)
that spot news broadcasts
direct from the White House
will need prior clearance on
each occasion hereafter.

Out-of -Home
Poll by SCBA

HOLLYWOOD, April 14—
Southern California Broadcasters
Association Thursday (12) began
prepping an oul-of-home survey
to follow on the heels of its recent
auto research program. Plan is
expected to cover effectiveness of
brand-name products and a listen-
ers’ poll of store and office radios.
Announcement of the survey came
at an SCBA meet where all asso-
ciation incumbents were returned
to office with the exception of two.

Newly elected are Gene W. Lee,
KEFXM (San Bernardino) general
manager, veepee, and KFWB's
Prexy Harry Maizlish, board of
directors. Lee replaced Ernest L.
spencer, KVOE (Santa Ana), and
Maizlish takes over from William
J. Beaton, KWEKW (Pasadena).
Incumbents voted in were A, E.
Joscelyn, CBS director of opera-
tions, prexy; Clff Gill, KFMV
general manager, secretary-treas-
urer, and directors. Robert O

nd Ag

‘Station WMAQ proves ifs leadership in station and

Sen. Benton Submits D. C. Bill for
Thoro TV Probe; Freeze Continues

WASHINGTON, April 14.—An
additional 80-day continuation of
the TV freeze pending a congres-
sional probe of television to de-
termine programing trends and
needs was proposed here in a reso-
lution by Sen. William Benton
(D., Conn.). Benton said he has
received assurances from Chair-

Coast CBS Slates
Casts, Auditions
For TV, AM Shows

HOLLYWOOD, April 14—Co-
lumbia Broadcasting System’s
Coast programing Veepee Harry
Ackerman this week set casts and
audition dates of several new TV
shows. Hal Peary Show will be
auditioned May 4 and will be
written by Paul Henning. Keith
Fowler, Nate Monaster and Stanley
Shapiro. Dick Linkervan will di-
rect. Marie Wilson in My Friend

Irma will be auditioned the latter
part of next month with Iy
Howard and Hank Levy handling
writing-production. Currently in
preparation are TV scripts for The
Line-Up and Johnny Dollar for
auditioning in early June. No cast
or writers have been set as yet

For radio, auditions are being
cut with Audrey Totter in the lead
of Frank Galen's Meet Millie. Cy
Howard's The Three of Us will
feature Ed Max, Sandra Gould and
Marvin Kaplan. Vera Vague will
be femsee of Meet the Boys, par-
ticipation show devoted to G. L's,
to be directed by Larry Berns.
New comedy panel series, The
How-To Show, will feature Roger
Price, Stanley Adams, Leonard
stern and Anita Martell

Reynolds, KMPC; Calvin J. Smith,
ﬁﬂﬂ. and Haan J. Tyler, KFI-

Altho elections technically will
not be held until assoeciation’s May
meet, ballots will be a formality
as no opposing nominations were
made at this week's confab.

man Edwin C. Johnsony of the
Senate Interstate and Foreign
Commerce Committee, that hear-
ings on the resolution will be held
FOOI.

Benton introduced his resolution
two days after the Federal Com-
munications Commission an-
nounced deferment of hearings on
its proposed new TV allocations
table opening up ultra-high-
irequencies. The hearings are
postponed from May 23 to June
11, and the deadline for filing com-
ments i= put over from April 23
to May 7. Deferment of the hear-
ing delays that much more the
possibility for lifting the {reeze,
a step which can be taken only
after FCC issues a final allocations
table.

Benton in introducing his reso-
lution told the Senate that the
iecent telecasts of the Kefauver
crime hearings have pointed up
the wvast role of video and the
urgency for more public service
television. The senator said that
“one of America's most distin-
guished advertising leaders” who
is now making a study of TV has
informed him that within five
years "there will probably be an
expenditure for time and talent
of a billion dollars a year for com-

mercial broadeasting,” and tha
consequently TV's publie interes
is all the more important to ad-
vertisers.,

Nuestions Educational Time

Recalling that the FCC has pro-
posed to reserve “only 10 per cent’
of the available TV channels fo
educational institutions, "“con-
trasted with the 15 per cent askec
for by many educators,” Bentor
described the 10 per cent as i
“pre-Kefauver percentage.” Hut
said he has no criticism of com-
mercial {elecasting and sees neec
for thz “Bing Crosby and Bol
Hope" kind of programs, but hd
said the educational reservatior
issue should be explored mord
fully. His resolution proposes i
probe of the following: Current
TV programing, commercial and
non-commercial; criteria now be-
ing used by FCC for assignment
of TV channels; types of control
over programing now being exer-
cised by commercial sponsors;
prospect for financing public serv-
ice and educational programs from
State, local and federal sources,
and character of legislation neces-
sary to insure maximum develop-
ment of educational and public
service potentialities of TV.

5 s
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Four Hot Union Issues On
Roster of Network Worries

NEW YORK, April 14 —Four
hot potatoes in the form of labor
union jurisdictional hbattles cur-
rently are being juggled by the
television broadcasters. Two of
them, particularly, are of an im-
mediate nature, calling for guick
solutions with the alternative of
effective progress being stymied.
Rear projection telecasts, and the
production by networks of filmed
shows for TV, will remain future
projects only until intra-labor
squabbles are ironed out.

The web film operation, for ex-
ample, i1z most likely to hurt
American Broadcasting Company,
should no agreement be reached.
The network has been planning to
start film operations on the Coast
gome time next month, after long
planning. However, it all depends
on the outcome of a feud between
the National Association of Broad-
cast Engineers and Technicians
and the International Association
of Theatrical Stage Employees.
The former says that its contract
with the web covers any camera
work done for the broadcaster,
while IATSE claims it holds sway,
not only over electronic and mo-

Lang-Worth Files
Suit To Enjoin
AFRA Arbitration

NEW YORE, April 14 —Lang-
Worth Feature Programs, Inc,, this
week filed suit in the Federal
Court, Southern District, to enjoin
the holding of arbitration proceed-
ings instituted by the American
Federation of Radio Artists against
the company. AFRA started these
proceedings more than a vear and
a half ago, alleging that Lang-
Worth's feeding of a transcribed
Fred Waring show to the National
Broadcasting Company radio net-
work was contrary to the AFRA
transeription code,

Lang-Worth contends that the
contract between AFRA and the
broadcasting industry iz a wviola-
tion of the Sherman Anti-Trust
Act. This being the case, Lang-
Worth claims the former transcrip-
tion code signed by the company
was not valid.

Lang-Worth also charges that
the AFRA pact with the networks
resulted in a monopoly because it
stifled competition in the use of
live and recorded performances.

This move by Lang-Worth is the
latest in a running battle with
AFRA over the transcription com-
pany’s refusal to sign the newly
negotiated AFRA code. The first
round was won by AFRA when
the Supreme Court here recently
dismissed a Lang-Worth petition
to restrain the radio artists’ union
from picketing. Lang-Worth, how-
ever, expects to appeal to the State
Supreme Court.

tion picture cameras, but for film-
ing for TV as well.

The network, in this casze, is the
mnocent bystander, but is éffec-
tively prevented from proceeding.
Should the unions fail to reach
peace between themselves, ABC
may shortly request action [rom
the National Labor Relations
Board. It's entirely unlikely that
ABC would, on its own initiative,
recognize one group, thus inviting
the enmity and possible counter-
action of the other, but will let
NLRB settle the warfare for it.

Is It Seenery?

Similarly, in the use of rear
projection and similar devices, the
webs likewise are stymied. Here,
NABET and IATSE's Local 1 are
the interested parties. NABET
claims its contract covers the han-
dling of all electrical equipment,
while IATSE's stagehand local
holds that the equipment involved
falls into the “scenery” category,
and its men should handle Iit,
Again, the webs won't designate
one union for fear the other won't
work as a result.

A third beef is that between the
Screen Actors’ Guild and Televi-
sion Authority over which should
represent talent in filmed TV
shows. The NLRB already is act-
ing in this case, but it is far from
settled. Hearings were held in
New York, and currently are wind-
ing up on the West Coast, follow-
ing which a recommendation will
be made. '

The underlying guestion, how-
ever, is whether talent should be
grouped into one organization,
whether working live or film
shows, or whether there should be
two separate units, Should NLRB
hold for a single unit, SAG un-
doubtedly. would participate in the
election which would follow, tho
the odds would be strong against
it. Should two units be the solu-
tion, SAG likely would withdraw
from the election for the live show
talent, but would throw its entire
weight into the film unit election,

MR. MICKELSON,
‘SCUSE THE SLIP

NEW YORK, April 14.—In
the red faces department The
Billboard was recovering from
the error it made last week
when it had Sig Mickelson be-
ing replaced by Stuart Novins
as director of public affairs at
the Columbia Broadcasting
System. The fact of the matier
is that Novins will move In
as director of discussion pro=-
grams at CBS from KNX, Los °
Angeles, where he was direc-
tor of public affairs,

Mickelson will remain as
head of public affairs for the
CBS network.

Kaye Sees TV Mail-Order Biz
“Headed for the Junk Pile”

NEW YORK, April 14, — Mail-
order business in TV, according to
its No. 1 operator, Harold Kaye, is
“headed for the junk pile” As a
result, Kaye is changing his em-
phasis in TV to film packaging and
and has set up a unit to assemble
specially edited “movie-jockey"”
?i.huws for cross-country syndica-

Onn.

Kave, whose mail-order netwaork
is considered tops in the wvideo
pitchman field, =says the market
went into a decline two months
ago and has been dropping steadily
ever since. He attributes the drop

THAN QUE
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happy months! And for letting me
accept new offors, starting with
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Hallywaod, Calif.
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to the current economic squeeze,
public resentment of phony claims
and inferior merchandise, and the
fact that mail-order pitches are no
longer a novelty to audiences.

Kaye's “movie-jockey” idea
stems from his experience as a
mail-order sponsor of TV flicker
programs here and in other cities.
He plans to “personalize” low-
budgeted “C" pictures via cutting
and integrated narrations by movie
names on film, The hour packages
will be peddled to stations across
the country at a price only slightly
higher than they pay now for mo-
vies “as is."

Kaye's regular production crew
includes TV director Alex Court-
ney; assistant director Bill Dema-
rest; writers Gene Hurley, Eric
Author and Al Goldman and re-
searchist Miriam Geer. To facili-
tate film cuts and major changes
in plot outlines, Kave is buving as
many movies outright as possible
and tying up others on long-term
exclusive deals, Since the crime
films are handled as “cases,” mo-
vies with unknown actors will be
assets,

The same production crew will
shortly ready a similar series on
Western movies featuring Elton
Britt as the movie-jock. This show
debuts over WOR-TV next Mon-
day (23) across the board. Kaye
plans to set up licensing operations
on appropriate products in the near
future,

A fourth beef also involves TVA,
this time pitted against the Amer-
lean Federation of Musicians. This
concerns which should have the
membership of a singer who also
plays a musical instrument. A
similar fight a few years ago at
WEEM, Chicago, had the AFM
victor in arbitration against the
American Federation of HRadio
Artists, one of TVA's participat-
ing groups. However, in TVA's
recent agreements in Chicago and
New York, the wording carefully
avolided exclusion of musicians
from coverage, and AFM is gird-
ing itself to prevent any inrcads
being made on its membership,

The latter two disputes, Tortu-
nately for the industry, are not
in the flare-up stage at present.
Altho the first two are holding up
developments pending their set-

TV TRAVELOG
ALL FOR TEXAS

SAN ANTONIO, April 14—
The State of Texas, as every-
one who ever talked to a
Texan knows, is simply tre-

mendous. It's so big, in fact,
that a film travelog TV series
is being devoted solely to
the Lone Star State. The
series is airing over WOAI-
TV, San Antonio, and other
Texas TV outlets under the
sponsorship of Prize Beer, a
Texas brew.

Each weekly show runs 15
minutes and spotlights a dif-
ferent city or locality in the
State, highlighting the travel
story, scenic beauty, historiec
spots, industiry, agriculture,
community celebrations and
sports, Following the TV
showing, films will be made
available to service clubs, fra-
ternal organizations, historical
societies and other groups.
Seems the Texans never get

tlement, the talent involved in the
last two battles continues to work

peacefully,

tired of getting whinnied up
about Texas.

Hawk, Camels

3 Years More,
But Not Excl.

NEW YORK, April 14. — Baob
Hawk this week was signed to a
new three-year non-exclusive pact
by Camel Cigarettes. After 10
yvears of working exclusively for
the cigarette company, Hawk, be-
cause of his own recent stepped-
up packaging activity, has decided
to make himself available for
other assignments,

The new pact, however, un-
doubledly portends a continuation
of the Bob Hawk show on radio
next season, Hawk is now on the
Columbia Broadcasting System
Monday evenings 10:30-11 p.m.
The quizmaster's newest packag-
ing property is Win Lose or Draw,
which already is being shown to
SPONSOTs.

BERLE, “COMEDY HOUR" TOPS

Music-Yaude-Revue March Videodex
Shows January Leaders Still Ahead

NEW YORK, April 14.—Milton Berle and the Comedy Hour still run one-two in ratings for TV
shows in the musical-vaudeville-revue category, according to Videodex ratings for March, 1351.
This is the second comparative survey of shows in this field, the first covering January ratings,
having been published in the issue of March 10.

This week's feature is the initial one in the second go-round on current sponsored network shows
according to category, including comedies, kid and Western shows, mystery stanzas and dramas, and
published exclusively in The Billboard.

‘The list below shows, beside ratings, the network, time sponsor, agency, homes reached and
estimated talent-production costs.

Homes E:zL

Vidapdey Resched Mo, of Prod,
Rank Program Met Time Cronsor Agency® Rating®®  (000°s} Cities®**® Cost
1 Texaco Star Theater NBC Tues, B-3 Texaco K 60.3 GBBD 61  $40,000
2. Comedy Hour NBC Sun, 8-9 Colgate TB 45.0 4773 57 50,000
(Tony Martin) SM
3. Godfrey & Friends CBS Wed. 8-9 Liggeit & CaW 40.6 4107 49 17,500,
Myers
Toni FC&B
Pillsbury LB
4. Am. Applauds NBC Sun, 9-10 Red Cross SW&B 405 3849 47
(Richard Rodgers) Shoes
5. Show of Shows NBC Sat. 9-10:30 Benrus T 37.9 3977 o6 18,000
Crosley B&B per
Minn, Min. BBDO 15 hr.
Swift JWT
; S085 McE
8. Ken Murray CBS Sat, 8-8 Budweiser D'A 348 3458 48 21,000
7. Hit Parade - NBC Sat. 10:30-11 Am. Tobacco BBDO 32.5 2727 a7 22,200
8. Toast of Town CES Sun, 8-9 Linc.-Mere, K&E 29.7 2027 40 17,500
9. What's My Name? NBC Mon, 8-8:30 Speidel SSC&B 255 2523 45 12,000
{Winchell-Mahoney)
10. This Is Show Biz CBS BSun. 7:30-8 ‘Am. Tobacco BEDO 252 2529 52 10,500
11. Alan Young CBS Thurs. 9-9:30 Esso M&P 248 2304 42 15,000
12. Four Star Revue NBC Wed. 8-9 Motorola R&R 23.7 2385 31 50,000
(Ed Wynn) Norge JWT
Pet Milk G
13. Ford Star Revue NBC Thurs. 9-10 Ford - JWT 225 2308 48 15,000
14. Frank Sinatra CBS Sat. 9-10 Bulova B 222 2070 36 22,000
15, Musieal Comedy NBC Mon. 8:30-10:30 P&G B&RB 220 1673 29 25,000
16. Jack Carter NBC Sat. 8-9 Tintair Cé&P 20.8 1817 31 35,000
i Lehn & Finch L&NM
Reynolds E
17. Fred Waring CBS Sun. 9-10 Gen. Electric BBDO 19.7 1988 49 34,500
18. Garroway Show NBC  Sun. 10-10:30 Congoleum  McE 189 1898 55 9,000
19. Show Goes On CBS Thurs: 8:30-9 Am. Safety R&R 179 1545 139 7.000
Mon. 8:30-9 Razor
20. Voice of Firestone NBC Firestone S&J 17.0 1601 38 5,000
21. Cavalcade of Stars DuM Fri. 10-11 Drugstore Prod Ad 164 1291 18 8,500
22. Henry Morgan NBC Fri. 8-9:30 Campbell wWwW 14.8 1224 31
23. Paul Whiteman ABC Sun, T7-7:30 Goodyear Y&R 13.9 1375 40 20,000
24. Vaughn Monroe CBS Tues, 8-8:30 Reynolds E 13.7 1236 33 13,500
25. Cavalcade of Bands DuM Tues, 9-9:30 Drugslore Prod Ad 132 1073 21 8.500
26. Don MeNeill ABC Wed. 5-10 Phileo H 12.1 1059 @? 6.000
27. Star of Family CBS Fri, 10-10:30 MNash GCN&GC 11.2 1146 54 12,800
28. Showtime USA ARC Sun. 7:30-8 Dodge R&R 10.8 1074 46 22,000
29, Peter Lind Hayes NBC Thurs, 8:30-8 Bordens K&E 9.9 716 19 8,500
30. Holiday Hotel ABC Thurs, 9-9:30 Packard Y&R 9.3 861 38 14,000
31. College Bowl ABC Mon. 9-9:30 Am. Safety R&R 6.4 482 17 13.500
Razor
32. Penthouse Party ABC Fri. 8:30-9 Best Foods L 5.7 446 I 3,500
33. Arthur Murray DuM Sun. 9-5:30 Art. Murray R&R 3.0 176 4 7,500
34. At Home CBS Mon, 11-11:15 Masland AC 4.2 342 32 3.000
MULTI-WEEELY Mon. 7:45-8 Chesterfield C&W 16.9 1493 39 22,000
Perry Como CBS Wed. 16.0 1382 39
Fri. 14.7 1310 40
Mohawk Showroom NBC Mon. T7:30-7T:45 Mohawk GN 12.4 1296 50 4,500
Wed. 13.0 1306 47
Fri. 11.3 1146 48
B'way Open House NBC Mon. 11-12 Anchor Hock. W 4.4 382 40 15,000
Tues. 7.4 704 42
Wed, 3.9 360 39
Thurs, 1.7 637 38
Fri. 11.3 1077 43
Little Show NBC Tues, 7:30-7T:45 Stokely- C&HCMcS 8.7 a08 55
Thurs, Van Camp 7.9 B47 56

®The names of adveriising agencies for

AC—Andersocn  Cairns
B—Eivw

which abbroviations &re (sed above are a5 Tollows:

GH&G—Geyer, Hewell & Ganger
GN=—0eoroge Melson

B&B—Benton & Bowles H—Hutehing
BEDO—Batten, Barton, Durstine & Dsborne JWT—J, Walter Thompsen
CAHCMcS—Calking & Molden, Carlock, McClinton K—Kudmer

& Smith KLE—Kenyon & Eckbardt
CAW—Cunningham &  Walsh L=Ludgin
b &=—D" Arcy LE—Len Burnett
E—Esty LEM—Lennen & Mitchell
FC&B—Foote, Cone & Belding McE=—McCann Erickscn
E—5ardner WM& P—Marshalk—Frait

Prod Ad Product Advertising Corperation.
R&R—~Ruthraw & Ryan

LS8 )—Sweenay & James

SM=—=Sherman Marguetis
CeraB—Sullivan, Stauffer, Colwell & Bayles
SWaB—>5tockion, West & Burkhardt
T—Tarcher

TB==Ted Baley

W—william "‘Weintrauh

Wily—'\Ward Wheelock

YhR—Young & Rublcam

"ePating weed % Videodex National Rating, which i3 & rating projected ogalmt 301 TV zets In the markels In which the program s
ectually tefecast, live or via kinescope,

Ratings are for March, 1951.
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TV CAN SELL ALL BY ITSELF

Books at 15¢, 69¢c a Throw
Moved in WTMJ-TV Drive

MILWAUKEE, April 14. — A
six-month experiment has just
been concluded by WTMI-TV,

Milwaukee, in which 840,773 15-
cent cookbooks were peddled via
an afternoon cooking show. But
the entire promotion was con-
ceived, not as a high-pressure
device to move the books, but as
a soft-pedal operation kept under
rigid control to provide walid
statistical proof of the station's
pulling power, The 24-week deal
also moved 14,364 69-cent covers
in the span between October, 1950.
thru March, 1951.

The station’s topper, Walter J.
Damm, said that *“the primary
purpose of the cook-book promo-
tion was not to sell cook-books or
time or even to make money, but
to show definitely what one pro-
gram on one TV station can do in
selling one item over a D{;:Eriud of
time, unaided by any other me-
dium.” Show used was What's
New in the Home?, featuring
Breta Griem and Connie Daniell.
Cook-books used were Encyclo-

pedia of Cooking, product of Con-
solidated Publishers of Chicago.
No special plugs were used on the
show, altho each Monday a recipe
from the text was demonstrated.
Closing copy on the show said
merely that the books were avall-

able at 15 cents per throw, and

this was the only mention on the
station.

Local grocery stores partici-
pated by displaying the books for
gsale on special racks, but without
pushing the volumes otherwise. In
the beginning, 192 shops were in-
volved, and at the end 306 stores
were taking part. Virtually all
the stores called the station and
asked for the books in response
to demands of video-viewing cus-
tomers. - Damm pointed out that
as a result, all the grocers involved
have been convinced of TV's
power to move food-related items.
Results show he said, that WTMJ-
TV has proved what TV can do
in selling, not only in Milwaukee,
but in any TV market. The record
is based on legitimate and not on
commercially overloaded wuse.”

Air Checks

Briel buf importanl radio mews

Round-Up of News
from Texas ...

Rex Preis was named radio
sales manager of WOAI San An-
tonio. . . . Coit Butler has joined
KITE, San Antonio, replacing an-
nouncer Frank Fallon who has
been called into the service. . ..
Stanton Morris, sales staffer at
KCOR, San Antonio, was upped
to assistant manager post. . . .
Mrs. Virginia Wade HRyder, pro-
gram director of KRIC, Beau-
mont, was named State radio and
TV chairman for the Texas Fed-
eration of Business and Profes-
sional Women's Clubs., , . . Pat
Michaels, ex-MBS newsman in
Korea, was appointed director of
news and special evenis for
KUNO, Corpus Christi. . . . Harold
F. Savery moves into WOAI, San
Antonio, as statf announcer. . . .
Gregory, formerly with
Ziv's Cincinnatl office, has been
elected veepee and sales director
of Colson & Company, Ine., Dal-
las radio transeription outfit, . . .
Glenn Callison, chief engineer of
the Liberty Broadcasting System,
Dallas, was upped to veepee in
charge of engineering.

Horfon To Head (BS
Coasi AM-TV Sales . . .

King Horton, assistant Colum-
bia Broadeasting System network
TV sales manager, last week was
upped to West Coast network
AM-TV szales chief effective June
1. No replacement has been
named for him as yet. The move
15 being made in an effort to hypo

CBS sales in that area of the
country.

Weed & Co. To Rep
Boston's Station WLAW . . .

Weed & Company has been ap-

inted mnational representative
or Station WLAW, Boston, effec-
tive May 1. The contract, which
renews a former affiliation, fol-
lows in the wake of the station’s
recent deal with the American
Broadcasting Company. Begin-
ning June 15, WLAW, a 50,000
watter, will operate as ABC's
Greater Boston outlet,

Royal Crown "Jamboree"
For MBS on May 5. ..

Royal Crown Cola will sponsor
“R. C. Jamboree" over the Mu-
tual Broadcasting System begin-
nmng Saturday, May 5, from 9 to
9:30 pm. The hillbilly musical
airer will originate from Nash-
ville. The agency is Batten, Bar-
ton, Durstine & Osborn, Inc.

Production Noles and
Personal Infelligence . . .

National Broadeastin Com-
pany’'s Sid Eiges: WNEW boss
lidy Bernice Judis and sales head
Ira Herbert all trekked west last

[} L

week to Chicago. . . . Jeff Davis
has replaced Gene Kirby as sports
commentator for WINS, Bew

York. Davis will handle WINS's
pre and post-commentary spots
for the Yankee games. Kirby
has joined Al Helfer on the Mu-
tual Broadcasting System's

“Game of the Day" assignments.
. . . Hank Sylvern has landed the
musical conductor post for the
transcribed “Lady Hamilton
Show" series.

George F. Firsstone, ex-NBC
sales, has joined the Chicago office
of WOR, New York, as an account
exec, . . . Wallace Stone, former
manager of KILO, Grand Forks,
N. D., was appointed field-repre-
sentative for Standard Radio
Transcriptions, Stone will han-
dle Standard’s southeastern terri-
tories. . . . Edythe J. Meserand.
assistant director of news and
special events, WOR, New York,
was elected first prexy of the
newly formed American Women
in Radio and Television last weck.
. . . Nick Rabicki, ex-WAVZ, New
Haven, Conn., has joined sales at
WEKNB, New Britain, Conn. Jua-
nita Keene is another new staffer
at latter station in the advertis-
ing copywriting depariment.

L. A. COUNCIL
OPENS TO TELE

HOLLYWOOD, April 14.—
Los Angeles City Council yes-
terday (13) voted to throw
apen its doors to TV coverage
of its sessions. Lawmakers,
however, had previously
turned thumbs down on a re-
solution to permit Paramount’s
KTLA to scan proceedings one
l_iig}r per week, starting April

Feeling was to make sessions
available to all tele stations,
not restricting them to any
single outlet. Motion to permit
televising of proceedings,
made by Councilman
Davenport, was carried, op-
posed only by a single vote.
At press time, none of L. A's
seven tele outlets had decided
:p accept the council's invita-
ion. -

Coy Suggests
Movie Studios

Make TV Films

WASHINGTON, April 14—
Chairman Wayne Coy of the
Federal Communications Commis-
sion wvoiced hope this week that
major movie producers will put out
more films designed for TV, along
with customary product for the-
aters, it was disclosed by a The-
ater Owners of America delegation
after a confab with the FCC chair-
man. The delegation consisted of
TOA Prexy Gael Sullivan, legalist
Marcus Cohn, and Nathan L.
Halpern, television consultant to
Fabian Theaters and TOA.

The TOA group said Coy, In
expressing hope that Hollywoed
will “produce more films especially
made for TV while continuing to
produce feature flms designed
solely for theatrical exhibition,"”
recognized “that the television
broadcast needs for film to fit
advertising time segments call for
special film product rather than
the film feature designed specifi-
cally for theaters.”" TOA Prexy
Sullivan said:! “These separate and
distinct film requirements between
television broadcasting and the-
atrical exhibition, whick Chair-

Broadcasters May

Expand BMI Clinics

Prexies To Talk Major Increase at Chi ‘
Confab; Experiment Proves To Be Need

NEW YORK, April 14.—A
meeting of the presidents of the
various State brpadcasters’ asso-
ciations, to be held April 16 in
Chicago, will take up a major ex-
pansion of the program clinies
which have been held in various
cities under the auspices of Broad-
cast Musie, Inc. (BMI). Eight
BMI clinics already were con-
vened in the South and Far West
since March 12, with three more
skedded for mid-May in the Mid-
dle West. Response has been ex-
traordinary, with attendance aver-
aging about 100 at the sessions,
held the day following meetings
Et the State broadcast organiza-

ons.

The clinies thus far have proved
the need for what started out as
an experiment — bringing major

man Coy recognized, have prompt-
ed TOA on frequent occasions to
urge those film producers inter-
ested in television to make special
films for television, while the
production of fine feature films
be maintained for theatrical ex-
hibition purposes."

The TOA delegation in a post-
conference statement asserted that
Coy told them the Commission's
recent policy report urging movie
producers to lift film and talent
on TV “was not intended to . . .
have any connection whatsoever

with theater television and the
hearings to be held on the alloca-
tion of a portion of the radio
spectrum for theater television.

The commission, in answer to a
letter from Sen. Alexander Wiley
(R.,, Wis.) explained the timing
of its recent report on TV movies
as designed rather *to bring these
problems to light while there is
still a freeze on television appli-
cations than to wait until the con-
clusion of hearings on individual
applications and raise it then for
the first time." Wiley had asked
the FCC why it had issued the
order at this time and asked for
a procedural explanation, which
FCC gave.

industry personalities to each Té-
gion to discuss with local broad-
casters techniques for he*ttering‘
programs and to answer specific
guestions. The April 16 meeting,
held just prior to the National As-
sociation of Broadcasters (NAB)
convention, will discuss amplify-
ing the clinics into a parmanent|

cperation, to develop in scope
progressively. .
BMI Plans

BMI! execs, who sponsor ‘tha!
clinies without plugging their own,
organiration, expressed pgreat
pleasure at the broadcasters’ reac-
tions thus far., The plan is to
wind up 1951 with clinics at all
State meets not yet covered. In
1852, BMI hopes to expand the
clinics into two-day affairs. Some
time during that wyear, a special
national convention, covering three
days, and devoted entirely to pro-
graming- mechanics, is being b ue-l
printed for a central point. Head-
lining this meet will be some of|
the top programing brains from
web, indie and transcription out-
fits. Even more ambitious ns
are in the works for the future
beyond that point, but are not yet!
wrapped up.

The idea started over two years
ago, when BMI began holding, in
New York, periodic “Program Di-
rectors’ and Librarians’ Clinics.”
Fifteen of these were given. Then
four clinics were given the “road-
show" treatment, in Los Angeles,
San Francisco, Chicago and Louis=|
ville, still with no thought of a
permanent caravan. So hepped up
did station execs become, however,
that BMI decided to make the
rounds of State broadcasters' con-
ventions, paying all expenses of
the execs who addressed the ses-
sions. |

Ready acceptance of the idea
stems from the great number of)
new AM outlets which have be-
come airborne within the past few
years, and the willingness of their
programing chiefs to admit their
need for expert advice. Also, the
tightening competitive situation,
with wvideo becoming a greater
threat to AM, has forced many.
radioc execs lo seek streamlined
programing methods as a counter.

S e ol arekeliil. - -
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O'Hara

RADIO—Reviewed Saturday
(7). 9:35-10 p.m. PST. Sustaining
via KNX-Columbia Pacific Net-
work. Packaged by Columbia Pa-
cific Network. Producers, Everett
Tomlingon and Sterling Traey.
Writer, Gilbert Thomas. Cast: Jack
Mouyles, supported by Byron Kane,
Jack Kruschen, Larry Dobkin,
Constance Cavendish, Harry Bar-
tell and Lou Krugman, Announcer,
Bill Anders. Music, Richard Au-
randt with combo.

Latest whodunnit entry can de-
velop into a winner provided
scripter Gilbert Thomas sharpens
his quill. ©'Hara (Jack Moyles)
is a foreign correspondent who
finds his fist is mightier than the
typewriter. During the 25-minute
seg he brings the villain to justice
and has enough time left to file
his storv. Kick-off show finds
O'Hara in the Far East on the trail
of a lost gold-laden transport
plane. He discovers that a couple

of black-hearted ex-Nazis, unwill-
ing to concede the fall of the Reich
shot down the plane for its cargo.

Despite the double-dealing ef-
forts of a sultry-voiced cutie In
cahoots with the Swastika boys,
O'Hara saves the life of the downed
pilot, the gold and captures the
Nazis. All this is accomplished
while he's unarmed and cornered
by the Hitler helpers. He unmasks
the ring leader and proves that he's
not a Nazi general as claimed, but
just a deserting storm trooper with
a craving for life’s material things.
Disillusioned, his cause-minded co-
horts turn upon the phony gen-
eral, and from then on its easy
as pie for O'Hara.

Tho the plot is implausable and
the writing compartively bland,
mystery-minded dialers will find
this seg passable. Jack Moyles and
the cast handle their parts con-
vineingly. General structure of
’Hara lends itself to more sus-
penseful treatment. Greater atten-
tion to foreign locale—as in CBS's
Rocky Jordan —would sharpen
interest. Furthermore, stronger but
less involved plots, coupled with
punchier dislog could make the
O'Hara by-line count.

Lee Zhito.

Q. E. D

TELEVISION—Reviewed Tues-
day (10), 9-9:30 p.m. EST. Sus-
taining via American Broadcast-
ing Company Television. Producer,
Hal Hackett; director, Seymour
Rohbhie; writer, Bernie Dougall;
moderator, Fred Uttal. Permanent
panel, Nina Foch, Hi Brown, Har-
old Hoffman. Guest, Binnie Barnes.

A drearily executed parlor com-
petition is before the cameras un-
der the title Q. E, D.—derived, if
memories of high school mathe-
matics serve, from quod erat dem-
onstrandum, meaning “which was
to be proved." Nothing was proved
on this show except that photo-
graphing a dublous radio show
doesn't necessarily make television.

Sketchily, which is enough in this
case, here's the format: Listeners
send in conundrums, or something,
which, if chosen for use on the
program, earn the sender 10 pounds
of chocolate, hot weather or cold. A
proctor reads the riddle to the
panel of three regulars and oge
floater, who are allowed two min-
utes of cerebreation. If they fail
to produce the answer, the riddle-
sender gets a watch. Familiar?

Fred Uttal ringmastered with
the haunted joviality of the morn-
ing radio gentlemen who pilot
those housewives remotes from
the supermarkets, Of the panel, Hi
Brown, radio-TV producer, proved
out a handsome, articulate yvoung
man with a ready mind; Nina Foch,
actress, was clever, fast with the
ratiocination, and, of course, beau-
tiful. Binnie Barnes, actress, the
guest artist, was beautiful, too, but
apparently under a vow of silence.
Harold Hoffman, ex-governor of
New Jersey, a bluff-and-hearty
type with third ward elocution,
shoulda stood in Trenton,

Sample of material: Question—
A deep sea diver survives in the
water 45 fathoms below sea level.
How come? Answer—He was tak-
ing a bath in a Death Valley hos-
telry. There was no shortage of
this comical stuff, and an almost
visible aura of desperation set in.
Brown essayved a tiny jape to
lighten the gloom, but Uttal wasn’t
having any and stepped all over it.

Q. E. D. would do well to make
some cast improvements and in
the material, as well as injecting
some flash and sight values into
the format—and do it p.d.q.

Jerry Wexler.

Television—Radio Reviews

U. C. at Home

| The Hawthorne Show

I In Record Time

TELEVISION — Revietwed Stun-

day (8), 12:30-1- pm., EST. Sus-|

taining via WKRC-TV, Cincinnati.
Directed by Rod Miichell, Con-
ducted by Herbert Weaver, B.A.,
MA., Ph. D,

catalog name of a course offered
at University of Cineinnati, kicked
off the first of a series of courses
which will be conducted by
WEKRC-TV, in co-operation with
U.C., for the remainder of the
spring and next fall. Patterned
after University of Michigan's
Television Hour, which won for
Detroit's WWJI-TV top honors in
the public service division of The
Billboard's recent 13th Annuoal
Promotion Competition, WERC-
TV execs announced that UU.C. at
Home is beamed primarily as a
public service. Unlike the Detroit
telecast, the local program does
not give college eredit for com-
pletion of a course

Because of a 10-minute intro-
ductory discussion between Pro-
gram Director Rod Mitchell and
Dr. Raymond Walters, U. C. presi-
dent, a seant 20 minutes remained
for Dr. Herbert Weaver, U. C. as-
sociate professor of psvchology,
who conducted the class, to get his
teeth into his subject. However,
on the basis of what was seen, the
stanza definitely marks a new high
for the station in this type of pro-
Eraming,

Since it was announced that the
program is not a show and that it
would utilize classroom atmos-
phere (which it did with large
blackboard and instructor’s desk),
it may be unfair to say that Dr,
Weaver was a bit on the stiff side
in driving home a few funda-
mentals of psychology in the de-
but program. Possibly that may
have been because of a certain awe
in which he held the TV cameras.

Dr. Weaver could use a bit of

- humor with dramatic force in deal-

ing with a subject so complex as
the human mind. He passed by an
excellent opportunity to de so
when he debunked some erroneous
ideas the public has of psychology,
viz.: Psychologists read minds, an-
alyze dreams, practice phrenclogy.
A bit of “sugar" perhaps will
make the "pill" more palatable.
On the plus side, and most im-
portant, is the fact that Dr. Weaver
got his fundamentals across to the
audience with elarity, doing so
with the ease of the person who is
thoroly familiar with his subject,

In the remaining portion of the
program Dr. Weaver defined psy-
chology, gave a list of journals of
psychology to illustrate the wide
field it covers; explained away the
public confusion between psychol-
ogy, psychiatry and psychoanaly-
515, and conducted a brief true-or-
false classroom quiz on statements
often believed to be true, such as
people are born with fear of
snakes, character can be analyzed
by handwriting, redheads are
maore fickle than brunettes, ete.

All in all, U.C. at Home shows
promise of being a worthy addition
to local programing and seems cer-
tain to catch its share of viewers,
dealing as it does with subjects
that attract wide interest.

Al F. Schneider.

Darkness at Noon

RADIO—Reviewed Wednesday
(11). Pre-hearing of “Voice of
America” broadcast Saturday (14)
to En:rupe. 2=3 p.m, EST: Latin
America, 8-9 p.m. EST and Sunday
ll"!_EJ to the Far East, §-9 p.m. EST,
Director, Frank Papp. Writer, Sid-
ney Kingsley, Radio condensation,
Gladys Conry. Musical score, Viad-
imir Selinsgky. Cast: Claude Rains,
Kim Hunter, Walter Palance, Al-
exander Scourby, Philip Coolidge,
William Kuluva, others.

® Continued from page 3

up to a series of successively
higher emotional peaks.

On the air, as on Broadway,
Claude Rains's masterful under-
playing as the imprisoned old-
guard revolutionist completely
dominated the drama. Kim Hunter,
Walter Palance, Alexander Scoru-
by and others in the cast gave
Rains solid support thruout. Wil-
liam Kuluva was particularly out-
standing as the bewildered Italian
dock worker, who was turned over
to the Fascists when he dared to
question the party line.

Altho the play was cut to an
hour, the radio version followed

|  RADIO—Reviewed Friday (),
mitdnight to 1 a.m. PST. Partici-
Cpation sponsored via KNX, Holly-
twond, Producer-arnouncer, Tom
i Hanlon. Emsee, Jim Hawthorne,

TELEVISION—Reviewed Tues-
day (10) §:30-9 pm. EST. Sus-
taining via WPIX, New York. Pro-

ducer, Art Ford: difector, Lou
Florence; moderator; Art Ford.
Panelists: Al (Jaz-bo) Collins,

Ever since Steve Allen aban-| Jerry Marshall, Ted Brown. Guest:
Psychology, 501, titled after the | doned his midnight to 1 a.m. six-| Lisa Kirk.

(a-week KNX show for Gotham's

iT‘uF gold, station has had a rough
time {filling the slot.
KNX was wise o set Jim Haw-

it's only on Friday and Saturday
nights, for if there's one that can
be screwier than anyone else, Haw-
thorne’s the boy.

As a strait jacket variety of radio

zanies, Hawthorne can be called a
pioneer. For vears as a KXLA
{(Pasadena) disk jockey, he
strummed and tooted homemade
instruments, cut in with recorded
voice tracks, pronounced names
backwards at the drop of a disk
and distorted record speeds long
before anyone dared touch thumb
to turntable. Since then Haw-
thorne has inflicted his madness
upon the unsuspecting wvia the
American Broadeasting Company
net and locally on KLAC-TV. He
had subbed for Allen on this show
{ upon numerous occasions and held
| his own. In taking over this show,
| Hawthorne evidently intends to use
(it as a springbhoard, as did Allen.

Judging by the first of his KNX
series, Hawthorne is a surefire
click. Fully armed with his time-

to milk laughs. Thruout the show
he was haunted by Steve Allen
voice tracks—transeribed snatches
from Allen's old shows—ordering
him to back up against the wall,
get back to work and similar
chuckle-spurring nonesense.

To assure himself of a solid kick-
off show, Hawthorne fortified him-
self with Mel Blane as a guest.
Multi-voiced Blane, plugging his
latest Capitol platter, displayed his
trick talents to everyone's delight,
vocks with everything from Jack
Benny's Maxwell to Bugs Bunny
and Tweetie Ple. At times Haw-
thorne showed touches of restraint,
seldom found in his usual unpre-
dictable style. Lee Zhito.

The Judy Splinters Show

TELEVISION-—Reviewed Thurg-
day (12), 5:15-5:30 p.m. CST. Sis-
taining via WENR-TV, Chiecago.
FProducer, Grace Dinsdale. Director,
Dan Schuffman, Cast: Shirley
Dinsdale and Alan Grant, pianist,

After originating shows from
Los Angeles, Chirago and New
York, Shirley Dinsdale and her
Judy Splinters ventriloquist dummy
‘are back in Chicago with a local
sustainer across the board. On
show reviewed, Miss Dinsdale car-
ried on some banter with Judy, in-
terviewed a couple of kid guests,
one of whom sang and one of whom
read a story he wrofe, and then

Miss Dinsdale read a nursery
rhyme,

It was all pretty simple, relative-
Iy quiet for a kid show, and cer-
tainly the kind that parents object
to the least. A very handsome
alley cat and a well-behaved
poodle are regular members of the
cast, providing Some motion and
f{n{d{:ﬂhnr point of interest for the

ids.

Miss Dinsdale not only is the
best looking ventriloguist in the
business, but also is technically
good. She is not condescending to
f'l'E'l: audience and seems to have
built a good sound 15 minutes
which is lively enough to attract
youngsters and quiet enough to
win parents. This latter guality is

becoming one of conseguence, at| @ : -
least around Chicago, where par-|Aro did a capable job on the show

ents, trapped by the daily 30-min-
ute din of Howdy Doody, are be-
coming - extremely cautious about
what shows they let the kids get
in the habit of watching.

Jack Mabley.

essentially the same plot line as
the legit drama, opening with the
1937 Moscow “purge" trials. An
old-guard Commie (Rains) had
been framed by his fellow Reds
and imprisoned for ‘“deviations™
from the party line. Action cen-
tered around his ex-friend's at-
tempts to force him to “confess"
at the public hearing and Rains’s
final capitulation. Motivations were
pointed up via a series of flash-
backs to Rains’s past,

&
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tested tricks, he playved to the hilt! i
 For instance, Ford played a fem

Art Ford, dean of the all-night

\radio disk jockeys, has hit upon

Therefore |

thorne in the old Allen time, altho |

et

a new twist for a TV panel show |

via a panel of platter =pinners
from Manhattan AM outlets who
match their musical knowledge
against a rather formidable array
of guestions.

In the latter respect, thiz airer
ranks with wvideo’s most astute
panel programs, since =ome of the
queries are obscure enough to
puzzle the most irade-wise music
business character, Production-
wice, tho, the series is =still on the
rough side. Camera work on the
show caught was handicapped by
the fact that the panel was
sprawled over a foo large area,
and the set itzelf was a distracting
jumble of photo blow-ups, record
streamers and cother disk display
material.

The show itzelf, however, was
a good one. Ford was a pleasant
quietly persuasive moderator, and
the panel members (Ted Brown,
WMGM; Jerry Marshall, WNEW;
Al (Jazzbo) Collins, WINEW) were
all bright lads with the standard
d.j. flair for relaxed conversation.
However, the boys didn't make
much of a showing with the ques-
tions, which were on the tricky
gide and far from easy {0 answer.

voral disk, and asked the panel
to identify the singer, who retired
in 1943 and iz currenily making
a comeback. Guesses ranged from
Lee Wiley to Helen O'Connell, but
the gal was the comparatively
little known Lily Ann Carol. In
the same vein, Ford played a
Margaret O'Brien record and
asked the boys to identify the
voice and name the title of the
moppets' first picture. The flicker
was Babes in Arms, and the panel
didn’t get it either.

Miss Kirk Guests

As guest panelist, RCA Victor
canary Lisa Kirk was decidedly
telegenic, but appeared rather non-
plussed by the uninhibited antics
of Al Collins. Jazzbo, in an ob-
vious altempt to ouishine Ford's
familiar checkered jacket wore
dark glasz=es, a turban and an exotc
jacket iInscribed with Dali-like
designs. At one point he vied for
the camera's attention by slamming
his turban on top of Miss Kirk's
‘flowing locks to the lady's obvious
annovance. With his beard and
distinetive facial features, Collins
iz a natural for video, but right
now he's over-doing the person-
alitv-plus routine "till he borders
on the obnoxious.

The show's chief wvisual gim-
mick was a toy race track, de-
signed fo represent the panel's
status on the questions and pre-
sided over by a shapely, none-too-
sure-of-herself blonde.

June Bundy.

Giant Jottings

RADIO — Reviewed Thursday
f12), 6:45-T p.m. Broadcast Mon-
days thru Saturdays, Sponsored
by the New York Giantz baseball
club via WMCA, New York. Pro-
ducer, director, writer and sports-
caster, Sam Aro.

Steve Ellis, who handled this
gshow for the past five years, has
heen replaced by Sam Aro, a young
gabber who has been sports di-
rector of WDNB, Daytona Beach,
Fla. Possessed of a good voice and
quiet, matter-of-fact delivery,

caught. .

With spring training bringing the
local badeball clubs home, Aro
quite naturally plugged the week-
end exhibitipns &t the Pole
Grounds to be plaved by the
(Giants, which sponsor this year-
round stanza. Aro ran down the
resulis of the day's exhibition
games and then turned the :
light on Monte Irvin, Giant first-
sacker, giving a brief run-down
of his career with the club and his
prospects for the coming season.
As a sidelight, he noted that the
umpire who iraveled north with
the team this spring has been with
the pennant winner for the past
four seasons,

Aro also discoursed a bit on

events in basketball, tennis, hockey

Hawkins Falls,
Pop. 6,200

TELEVISION — Reviewed Fri=
daey (i3), 5 to 5:15 p.m. EST.
Broadeast Mondays thru Fridays.
Sponsored by Lever Bros. for Sarf
thru N, W. Ayer via NBC-TV.
Producer, Ben Park; writer, Doug
Johngon. Cast: Bernardine Flynn,
Frank Dane, Phil Lord, Hope Sum-
mers, Bruce Dane, Elmira Roess-
ler, Norm Gottachalk.

Video soap opera, Chicage =ivle,
as exemplified by Hawking Falls,
seems to have some definite char-
acteristics of its own, and thev're
all to the good. For one thing, the
story line seems to depend very
little on the old woe-and-weep
routine. The cliff-hanger seems o
have been eliminated. Good se-
lection was made of actors for be-
lievable facial types, rather than
mere prettiness. And, finally,
Ben Park's production calls for
good use of the intimate close-up,
bringing the viewer right into the
action and offering some siriking
studies of thesps' countenances.

Doug Johnson's script is a mite
on the rambling side, but places
great emphasis on characteriza=-
tion, which after all, in a continu-
ing series of this type, is perhapa
the major consideration. It is cer-
tainly true that even from one
viewing, something of the major
characters’ personalities begins to
come thru.

Alsp in the show's favor is that
that characters seem to be the sort
who will wear well. The super-
charged histrionics - of AM zoapers
is lacking here; instead, the lives,
backgrounds, feelings and out-
looks are scrutinized almost in
novel form. In fact, NBC has
dubbed this series a video novel,
and this really is not too extrava-
gant. '

The current situation being de-
veloped seems to concern the tem-
porary residence of an orphan lad
in the home of the Drewer family,
consisting of a childless wife and
husband. His stay has had such a
profound effect upon the three of
them that the wife would like to
adopt him permanently. However,
the husband is recuperating from
a serious illness, is bedbound, and
naturally has sbme doubts about
his own ability to furnish the
quantity and gquality of family
heading that he believe neceszary.

Thus far, at any rate, no evil
orphanage official has come over
the threshold to demand custody
of the child. The situation seems
gquite believable in the context de-
veloped. The aitmosphere of the
show itself catches admirably the
flavor of small-town existence.
Consequently, the program as a
whole makes for pleasurable
viewing,

Bernardine Flynn and Frank
Dane, as the couple in the case,
are competent thesps who are en-
dowed with just the proper physi-
cal requisites for the roles, looking
the parts of unsophisticated, whole=
some-type folks. Miss Flynn, in
particular, was most convincing.
Young Bruce Dane, as the orphan,
has a winning look and an expres=
sionful face, and does not fall into
the usual moppet brat-type sticki-
ness, Phil Lord, playing the local
judge, is another actor who looks
the part, altho he bumbled a line
or two along the way. Rest of
the cast was suitable,

Commercials for Lever Bros'
Surf also were easy to take and
effective. Major plug was via a
demonstration- of the cleansing
qualities of the product, with a
soiled handkerchief squished abo