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Day of Lush Disk
Contract on Wane

Industry

in Changing Cycle, With Only

Top Popular Artists Getting Guarantees

By PAUL ACKERMAN

NEW YORK, July 30.—The day
of the large financial guarantee to
pop recording artists. may not be
over—but it has certainly reached a
low ebb, RCA Victor has but six
artists on the roster whose contracts
nclude guarantees. Columbia has
a similar number, and will likely
have seven when the Doris Day
pact is renewed. Decea has about
four, and Capital has. two.

The statistics are more intriguing
than the names of those holding
guarantees, for the statistics indi-
cate that a cycle has come upon
the pop business, This cycle has
been marked by the rise of un-
known artists; by the capacity of
relatively small labels to come up
with hits; by the failure of many
top, or once-top, artists to  hold
their hit-maker status with any
consistency,

This situation, unparalleled in
recent years, has drawn a number
of more or less pithy comments
from disk exees on osrtists and

| every

repertoire and administrative levels. |

Decea’'s Leonard Schoeider
erisply remarked that the facile
granting of big goarantees are a
thing of the past. Certain of the
label’s stalwarts, as Bing Croshy
and Cuy Lombirdo, have them, of
course, and the Four Aces are
asking for a lush one (The Bill-

board, July 23), Schneider claims |

Descens works just as hard on records
by artists without guarantees, and
it 15 freely admitted in the trade
that the label in the past year has
proved itself well able to huild
new talent.

Big Labels Agree

Victor's Joe Carlton states the
label is definitely cutting down on
guarantees, exoept in the case of
what might be ealled “institutional
artists"—artists 'who are proven
over severil VIArs.

“If-a guarantee is merited, we
will pay, but it is unfair for an
artist who has had one or two hits
to expect a goarantee,” he said.

Columbin’s Miteh Miller concurs
in thix general point of view, and
niotes that the fast talent turnover
in the disk business has necessarily
reduced the number of artists on
guarantees, “"Some  artists,” says
Miller, “even wiant complete choice
of materinl.” Miller noted that

ustic Stars
liding Steadily

NEW YORK, Tuly 30, — As
hmli.:d m thié ;11111.':1.'13 sh}r}', sales

stemcy  has become a will-o-
W (IMists
At may

Columbia  artist with a
guarantee has made it the past year
—including Rosemary Clooney, Jo
Stafford, Frankie Laine, Sammy
Kave, Mahalia Jackson and Ken
Griftin.

Eup[lu! Records’ execs are of the
opinion  that big guarantees are
over. "Even established mnames
don’t have glhlliuﬂt_’t"h,“ one  sadd.
A&R Chief Alan Livingston stated
“artists go up and down so fast,
one can't lake the risk.™

Dissenting Voices

A number of dissenting wvoices
point out, however, that the cur-
rent situation does not necessarily
roprosent a troend.

Mercuryv's Art Talmadge holds
to the view that the disk businese
is experiencing a cvele rather than

a trend, that it = a matier of Iiu'.i]u;_['

and artist availability rather than
anvthing else. Manv new artists
have been bmlt, and when contract
time comes up some of these will
be of sulficient stature to com-
nmumd  guarantees, in Talmadge's
opinion. Too, a pumber of artists
have stuged strong comebacks, and
whereas they ||uj__'i||: have been ac-
quited by their presént labels at
I':'I.Itl\t-]} 4"i|':-. r!'rllb:'-:, S0 ”.I' [ill‘."::{‘
artists are likelv to command heavy
guarantees at  the expiration of
present  pacts.

Frank Sinatra., for instance, is
an outstanding example. He was
cold for several vears at Columbia,

(Continued on poge 36)

EEVERYONE WINS
'ON CBS TALENT
WHIRL-AROUND

NEW YORK, July 30. —
CBS - TV reportedly has
worked out a neat plan lor
grabbing top record numes on
its 7:45-8 p.m. “Upbeat™ sum-
mer sustainer at moderate
fees. The web gives the artists
considerable leeway on pro-
duction ideas, and afterwards
lets them use kines of the pro-
gram for agency and spomsor
showings.

It's a convincing clincher
since, in effect, it gives the
artist a “pilot” audition [ilm
for a prospective TV series ol
their own, either live or film,
vet doesn’t involve any pro-
duction expense on their part.
To date “"Upbeat” has spot-
lighted Mindy Carson, Don
Comell, Georgia Gibbs and
Teresa Brewer in the Tuesday
and Thursday segs, with Joan
Weber, Tony Bennett, Connie
Russell, and the Four Lads
scheduled for upcoming
shows.

In addition to helping the
web get names at sustainer
prices, the plan also benefits
CBS - TV production - wise,
since it follows that the artists
are bound to give their best
performances and use their
effective material for the
shows, whereas they would
usually save their top routines
and new costumes for guest
shots on better p.:].ill-f.-: <P
sored telecasts. Upbeat™ is
the summer sub Fnr CBh-
TV's Jo Stafford and Jane
Froman shows, and huas al-

ready pulled better ratings
than either of the two regular
airers,

el

'NEWS OF THE WEEK

Third TV

By LEON MORSE

NEW YORK, July 30.—Disngy-
and,” Jack Webb and Loretia
Young we-e the three top winners
| in the balloting for The Billboard's
| Third Amnual TV Film Program
'and Talent Awards. “Disneyland”
was voted TV's top Hlm show
while Webb and Miss Young re-
peated last year's victories as best
actor and actress respectively.
The season was notable for the
number of pew properties it pro-
jected into top places. Unques-
tionablv the show that hit the me-
dium with the power of a block-
buster was “Disnevland,” which
added stll another feather to Walt
Disney's coomnskin cap. The pro-

than any other show.
top as best over-all series, best new
series, series contributing the most
toward raising eultural TV's stand-
ards, best network series, best new
nietwork and best "other”
network series,
|  Second-place winner for best
I'V film series on the air was
“Medic,” which won over "1 Love
Luev,” a remarkable showing since
it has only been on TV & season
land is slotted against the program
it r:igwl oult,

!-.r'l"il'"&

a notch from its showing of last |

gram won  first-place awards in |
sevens  individuoal Eilll.'g{:'liﬂ-". maope |
It hit the |

“Lucy” moved down |

CBS-TV Blockbuster Spectaculars

In Palev-de Rochemont Deal . . .

CBS-TV this week was on the verge of a deal
with Louis de Rochemont to produce three full-
length features for showing on its spectiaculars
next season. Deal is being personally handled
by William S. Paley, the chairman of the
hoard of CHS Inc. ..viassnnsnsnanaas Page 2

Hard-Sell Fight for Spot Money
Is Hot Despite GT-RKO Deal . . .

The entry of the RKO pictures into TV dis-
tribution is not expected to make any radical
changes in the nature of the market. Features
will probubly continue to be sold in limited
size packuges topped by high-quality titles,
The feature distributors are now embarking
on a hard-sell campaign, and taking on the
half-hour syndicators in  Fighting for spot
e T T T R A A S R Page 31

spokesmen for all workers at an amusement
yark occurred last week when Willow Grove
]P.lr]v..'_f. 1_'u||1.]|,nq-_'|_t!.. and concession agents m
Philadelphia signed with the Seafarers’ Inter-
national Union, AFL. A two-yvear contract was
agreed on, keved to 4 minimum wage increasoe.

......... Page 77
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Supermarkels Eved By Cain Ops

In Music, Ride, Yending Fields . . .

Some 975 new supermarkets opening for busi-
ness this vear will fumish twop locations [or
operators of background music, kiddie rides
and vending machines. The Billboard charts
poiit oul mitrkets opening Lo the trade this
ORI, 5 b s aliih 5 bleid e 5 5 T Page 97
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Feoture Film.

New Stars, Shows
Zoom to Top In

Film Poll

‘Disneyland’ Sweeps; Jack Webb, -
Loretta Young Top All Talent

vear. Fourth place was oceupied
by “I Led Three Lives,” a program
that is in syndicution snd whose
anti-Communist dramatics has bui
it a solid following of wviews,
around the country. =
In fifth was a new properts
Bolby Cummings Show, whivg
verv well for a program™
started late in the season and .
much less time to deveiop auw -~
ences. Last season’s winnéh_ T
“Dragnet,” moved down into sisth ‘
position to be followed by the .
Loretta Young Show. “It's a Great
Life,” another new TV vehicle, was
in seventh, and three other pro-
' grams all of which are in svndica-
tion—Liberace, “Science iction
Theater” aned “Stories of the Cen-
tury” [illed out the first 10, The
last two progmms wore bied for 3
10th place in the voting. -
The fact that four syndigsted vid-
film properties did so well against
the strong competition gived thon
by network filin stanzas marks a \
further stage in the growth in pop-
ularity of this type ol progrun.
These shows are sold regions
ally and locally and do not have
the tremendous promotion behind
them ihat networks and network
sponsors give their programming.
In spite of “Dragnet’s” moving
' back in the voting for best film :
Jack Webb's popularity »
seems to be as high as ever. The b
actor has been concermned this sea-
son with the making of feature {ilin
pictures, Nevertlieless, his [ollow- :
ing seems as great as ever and he
more than doubled the number of
votes of hiz closest competitor,
Robert Cummings, whose retum i
to TV is in the pature of 2 come- L
back, for his first video wventure, i
“My Hero,” did not e too well :
Provided with a better vehicle,
Cummings has soared into o top
spot in the video horizon rapidly.
Third place was won by Dann

(Continued on PUE

HONORS POU. >
ON FIVE STAR,
AND 8 SHOWS'

“It never riins but it pml*, !
is an adage that might
deemed true for some ol |
winners of The Billboard
Third Annual TV Film Fro-
gram and Talent Awards.

Eight programs and five
performers were popular
enough with the voters to cop
more than one Hrst plice
award for themselves, Head- :
ing this list of the select few
is ABC's “Disneyland,” which
camée¢ off with no less than
soven awards—Best  Over-All
Series, Best Over-All Series
Contributing the Most Toward
Raising . Cultural Standurds,
Best Uver-All New Series,

(Continued on page 3)
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CBS

-TV Skeds Blockbuster

Million-Dollar Features

Video Shaping Up as Competitor
To Hollywood as Movie Purveyor

By LEON MORSE

NEW YORK, July 30.—CB5-TV
this week was getting ready to sign
another major deal in its race [or

roperties to be used on spectacn-
E.rs. William S. Paley, chairman
of the board of CBS, Inc., is per-
sonally handling negotiations with
film producer Louis de Rochemont
for three full-length features to
cost  between 500,000  and
$1,000,000 each.

The network several weeks ago
made a similar blockbuster tvpe
deal with Orson Welles. The actor
is to star in two features in color,
which are to be shot in England
and which will cost an estimated
$300,000 to $500,000 per picture.
E«’Elles inay make more such films

ter.

The properties that de Roche-
mont will make for CBS are nat
known. It is speculated, however,
that included in the deal will be
“The Cardinal,” de Rochemont's
newest feature which is about to
ﬁu into production. The flm pro-

ucer decided to release the pic-
ture without a major distribution
tie-up, after negotiating unsuccess-
Fully with Columbia Pictures. “The
Cardinal” is an adaptation of Henry
Morton Robison’s best sellers,

CBS thus is mm’inﬁ‘ swiltly to
re-stake its claims to. the big pro-
gramming resentations  which
were the sole province of NBC's
E{!ESHE"L Pat Weaver, last season.

eaver has already captured a
major feature
IIL" a deal w was Firmed up
this week. The three-hour spec-
tacular is still slated to be pro-
grammed Monday, January 1,
under the sponsorship of an impor-
tant institutional advertiser.

UA to Distribute

United Artist will distribute
"Richard” here. UA, at [irst,
screamed when it heard about the
“Richard” TV deal, but has evi-
dently since reconsidered. Onee
the CBS features are shown on
TV, the web will also make deals
with important distributors to han-
dle its new properties theatrically,
The network will probably own the
rights in the Western Hemisphere,

is kind of arrangement will
will allow theatrical release to
make uF the difference in the cost
of the features to the network, If
CBS owns world rights, it can, of
course, also realize a great deal of
revenue  abroad, ranging from
-$250,000 up, depending on the
quality of the picture.

Consequently, theatrical release
abroad and in American, plus spon-
sors. revenue, will allow the net-
work to come out with a tidy profit
on most pictures, unless thev turn
out to be low-grade—which is the
risk any movie financier must take,
De Rochemont is a good risk be-
cause his last feature picture,
“Martin Luther,” was a sleeper that
ran up a gross of several millions,
mainly on the strength of its press

notices,
In Flicks Now

And de Rochemont has turned
out several other profitable pie-
tures, among which was “The
House on 92d Street,” The TBS
deal with de Rochemont puts the
networks squarely in the movie
business in a manner such that
they are now beginning to com-
pete with the top movie companies.
The major Hollywood studios this
season jumped into TV on a whole-
sale basis. The reverse has now
occurred, and next season will see
feature properties owned, in part
or whole, by TV companies com-
peting for the movie theater pa-
trons buck with thase owned by
Hnllfmnnd studios.

The TV companies will also
have the benefit of the tremen-
dous promotion that the medium
can engender to back these pie-
tures. The "Richard, III" yremiere
on NBC-TV will be as clise to a
Hollywood version as can, be de-

‘ Laurence Olivier and other

L
§

mﬂﬂﬁ}f in “Richard
ic

o —

English stars may be on hand for|
the premiere and, probably, for
weeks in advance, there will be a
tremendous amount of on-the-air
promotion to build audiences. Rex
Harrison, star of “The Constant
Husband,” another [eature NBC
bought for a one-shot deal, will be
here for its premiere.

It goes without saying that TV
15 now out to capture every top
star unaffiliated with a studio, and
every top independent film-maker,
and put them to work making big
features for use on spectaculars. In
the next several years, conse-
ruently, the movie companies will
have to meet the competition of
the networks both for talent and

for producers, and they may won-
dec why they were asleep at the
switch and didnt move into TV

guicker so as to stake ou! a maore
substantial piece of the video pie.

Where CBS will slot the
de Rochemont pictures, when its
agreement is concluded with the
production firm, is a guess. It will
probably be, however, on a week-
end, so that maximum audiences
can be reached. ;

The next big picture deal to be
concluded will probably be with
Harrv Allan Towers, who has pre-
sented “Horatio Hornblower,” star-
ring Michael Redgrave, to NBC

| for its consideration.

DAWN-DUSK PARLAY

Alcoa Saturates
8 NBC-TV Shows

NEW YORK, July 30. — Some-|
thing new in the way of saturation |
TV advertising has been devised |
for the Aluminum Corporation of
America by Fuller, Smith & Ross, |

guarter-hours on  Fridavs, NBC
has estimated that, when a sponsor
buys three different programs on
the same day, 30 per cont more
homes are reached than when the

its agency. The sponsor is buving |same program is used on three
18 participations on eight different | days,

shows on NBC-TV, Tuesday, De-
cember B, at an estimated cost of
$140,000. The participations will
begin in “Today,” and continue]
thru most of the web's daytime
shows, finishing with “Tonight.”
The advertiser will thus get the
benefit of an extensive pre.
Christmas promotion for all of its
aluminum products by the top
salesmen at the neowork—Dave
Carroway, Arlene Francis and
Steve Allen. It will also be in a
strong position to reach different
viewers and different homes be- |
cause of the larger number of |
programs it will be using.

Furthermore, the buy will be
made at the four-brand rate which |
means that Alcoa will be paying |
25 per cent of the hour rate mstead |
of 40 per cent which the purchaser |
of one gquarter hour pavs. Vertical
contiguity as a buying principal is
not new in TV, but smaller spon-
sors are just now beginning to take
advantage of it, and Alcoa is|
plaving it to the hilt

Jnhnsun & Johnson, and Stand- |
ard Brands are also buving the!
vertical contiguity, but on a more
regular basis than Aleoa. ]. & |.
is buying three Tuesday quarter-
hours for seven weeks this fall,
and Standard Brands two alternate |

GRAHAM MAY
HIT TV TRAIL

NEW YORK, July 30.—
Colgate is playing aro
with the idea of presenting
Billy Graham on its Sunday
“Variety Hour” this fall in a
special one-shot, The evange-
list's spectacular successes
abroad have made him one of
the top personalities in the
nation. The advertisers Ffig-
ure that his large following,
plus the number of viewers
who might tune in just out of
curiosity would be Sul'firien_t to
guarantee it a strong rating,
Details are being worked on.

Two Webs Sef
Split Deals

NEW YORK. [ulvy 30.— Both
CBS-TV and NBC-TV made ma-

jor alternate-week deals this week.

of “Wanted” on CBS, Thursday,
8-8:30 p.m. And Pond's bought
alternate week of Fridav, 9:30-10
p.m. on NBC-TV. It will share the
new MCA-TV dramatic anthology,
“Star Stage,” with Campbell Soup,
which has owned that time period
for the past three vears. The new

by Walter McGraw, and
agented by CBS-TV Film Sales.

Pond’s, which is dropping its
hour-long “TV Theater” on ABC-
TV, is represented by ]. Walter

Thompson.

Whitehall Pharmacal bought half

show will replace “Dear Phoebe.”

The alternate week of “Wanted”
is still open. The show is produced
WS

COLOR COMICS

Roach, NBC
Mull Laurel,

Hardy Specs

HOLLYWOOD, July 30.—Hal
Roach Jr. will produce three
Laurel and Hardy spectaculars for
NBC-TV this year if present
negotiations culminate successfully.
The trio will each be one and one-
half hours long and be Flmed in
color.

It's understood that NBC would
underwrite most of the production
cost of the pix. The net already
has signed to air two British films,
“Richard TII" and “The Constant
Husband,” on TV prior to their
theatrical exhibition. Orson Welles
will produce at least one, and
probahly two or three, spectaculars
for CBS.

After the TV screening Roach
will distribute the pix overseas for
theatrical showing. There seems to
be at least some possibility, tho,
that they'll be shown in theaters in
the U. S., too (the “Davy Crockett”

only for foreign release).

E. Beckjordan
Reps KROC-TV

NEW YORK, July 30.—Eliza-
beth Beckjordan, who has been

NBC Near Closing

Fat Sunda

NEW YORK, July 30. - NBC-
TV this week was a shade away
from two of the most luecrative
sales achievements in its historv.
CGeneral Motors has optioned all
of “"Wide, Wide World,” a
54,500,000 20-show spread, alter
buving the initial third of the Sun-
day afternoon program. The net-
work is also a bare 13 partivipa-
tions away from a sell-out of
“Color Spread,” and has seven of
those under option to an unnamed
sponsor. There were 80 participa-
tions available in the show.

Should NBCL sell out, it would
oross 83,680,000 from that prop-
erty alone, of which $4.657.00 is
already under econtract. “"Color
Spread” will run for 13 Sunday
nights thru the season. An indica-
tion of the sponsorship interest in
the program is the buy of four
participations by the United States
Savings and Loan Foundation, the

y Deals

First time that the banking industry
has gone into network video,
The sale of “Wide, Wide
World,” to run Sunday afternoons
next. season, is even maore of an
achievement because it is not in
what is considered prime time.
Getting $240,000 each hour and a
half for time which bwo seasons

ago was only partinlly sponsored

on NBC is a tribute to the pro-
gramming and sales acumen
Weaver, Samoff & Company.

The order that put this show
over the top was the United States
Rubber purchase ol 29 participa-
tions at a cost of close to $2,000, -
000, Add to this the major Sun-

beam !}u}-' of 15 P rl‘j'::il].'liinnﬁ. e

eral by Standard Brands, Tums |

and Mavbelline, and the network
is in terribic shape.
The “Wide, Wide World™ sales
interest was stimulated by is suc-
(Continued on page 27)

of

acting as network representative
here for KELO-TV, Sioux Falls,
5. D., takes on the same assign-
ment for another NBC-TV affiliate
next week, KXROC-TV, Rochester,
Minn. In situations where network
sponsors do not order these sta-
tions, Mrs. Becljordan makes a di-
rect pitch to the sponsor on the
market values of these stations.

Mrs. Beckjordan doubles

s
head of the radio-TV desk of Per-
sonnel  Associates, employment
agency.
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Speed Preparations for Jan.
Probe of Network B'casting

WASHINCTON, July
While hearings have been put off |
until January, 1955, on government
probes of network broadeasting,
preparatory steps have speeded up
in both the Senate and the Federal |
Communications Commission. The |
Magnuson Subcommittee on TV
Investization is apparently chang-
ing horses in midstream, with Sen. |
John D. Pastore (D., R. L) to be
strongly featured inm prospective
hearings, and the ailing majority |
counsel, Sidney Davi, dropping|
out, Pacing the Senate Interstate
and Foreign Commerce investi-
gation, the FCC has announced
(22) appointment of a committee
staff of four commissioners to lead
off its own nebtwork study, for
which it recently received an
$80,000 appropriation.

Bumors multiplised about a

Pastore slated to preside at a good
portion of the hearings on network

TV, but Sen. Warien C. Mag-
nuson (D., Wash,), chairman of the
full commerce committee, dis-
avowed any intention of losing
close touch with the investigation.
He gave reporters this ruondown on
the situation at an informnl press
talk this week (27):
Magnuson Explains

1. Hearings based on the TV
subcommittee’s staff studies would
not begin until January, 19586,
when Congress reconvenes. 2. The
Magnuson Special Engineering
Committee will proceed with its
allocations study (Billboard, July
2} on the UHF-VHF situation, re-
porting to the full nvestigating
committee in the fall- 3 Liaison

WwWww americanradiohistorv com

a0 — [ tougher network investigation, with  will be maintained between the
and the|

Magnuson investigalors

FCC group in its network inguiry. |

Magnuson gave no  detailed

rundown as to precisely what the

subcommittee investigation wonld
eover, but emphasized the intention

|of the staff study to cover “the|
entire field of broadeasting, UHF |

and network problems.” Thip 15
understood to include monopoly
aspects of the wetworks' role in
broadcasting Concerning the
stepped-uy assistance he wr:rqu:'l ask
of Eia hardhitting Democratic col-
league, Magrison pointed out that
the job of alter.ate in the hearings
would naturally 2ll to Pastore as
next majority runcing member of
the committee. A head of the
Senate Communicikions Subcom-
mittee, Pastore has been a vigorous
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AUGUST 6, 1955

THE BILLBOARD

TELEVISION

502 TOP EXECS PICK

FILM AW ARD

Voting in The Billboard’s

WINNERS

Third Armual TV Film Program

and Talent Awards wag again on an all-industry basis this v oar,
with 502 of the foremost executives in television selecting the

Willers,

The wvoting was restricted to one hallot per company,
with the officiil ballots going 10 the leawding organizations
involved in the buying, selling wiul aining of progrums. A total

of 2067 ballots were muiled

to the puor nativnal, regional

and local sponsors and their advertising agencies, to TV stations
and networks, and to TV [ilm producers and distributors. The
2U2 responses constituted a return of nearly 25 per cent.

OfF those voting,

I8 were top ofliciuls of TY stations

and networks, 139 were key executives of wlvertising agencies
and 84 were top men mmong Lthe sponsors who foot the bills.

From the TV Hm industry, the
twrned ballots, and 49 produce

represented.

A2 leading distributors  re-
s, dibs und suppliers also were

The ballots contained a list ol every oligible show in each
program category, as well us the stars ol those shows, wherever

practicable. Voters marked the

on the ballot, and these votes

ir hirst, second and third choices
were weighted, A Hiest place

vote was worth Bive points, a secomd plice vole wis worth three
points, and a third place vote was worth une poiut.

Voting for best performers and best new programs, as
well as for the over-all bests, was strictly by write-in vote, with

no listing of nomes.

Each such vote was worth one point.

To illustrate, in winning lirst plice as best series in the
[~ ] T - i [ T
other” or miscellaneous category ol netwaork shows, “Disney-

land” racked up a total of 2,005 puints,

total of first, second and thivd

This is 13_:{- cumulative
ljlu{:lj' voles cast for the show.

But in winning the grand award as best series of any kind on

the air, “Disneyvland” secured

138 points,  This is the exact

number of the 502 voters who marked their ballots for “Disney-
land” for the top award. -OF course, not all voters participated

in the balloting for all awurds.

‘Disneyland,’

Cummings

Top New Shows, Talent

Of all the new TV filin shows
that hit the air last season, either
on network or in  syndication,
ABC’s "Disneyland” far and away
beat all competition as the show
that deserved being ecalled “best,”
according to the votes cast in The
Billboard's Third Anuual TV Film
Frogram and Talent Awards. Simii-
larly, Robert Cummings, star of
the Robert Cummings TV film se-

ries, won top honors as the best |

performer or emsee appearing reg-
ularly in a new TV filin series,
either on network or in syndica-
tion, last season.

The wvotes that “Disneyland”
racked up were almost twice the
number that the show winning
the No. 2 spot, NBC's “Medic,”
garmered. “Disneyland” pulled in
171 votes, while “Medic” got 84.
The roce for best performer, how-
ever, was o much closer one, Cum-
mings pulled In 80 wvotes (o re-
celve the first place award, only
eight votes more than Ronald Rea-

j.{-_l-rl. who ook second position for
s stind s slar of CBS “Ceneral
Eloctric Theater.™

Other winners in the new pro-
gram cileégory saw the Bob Cum-
mings Show Hiish up in third place
with 64 votes: Ziv’s “Seience Fie-
tion Theater.” with 40 votes, fol-
lowed i tourth place, while NBC's
“Is w Great Lile” scored fifth with
2b voles,

It'r:; miteresting to note that of
the Jive top new TV film shows
| hitting  the air last season, four
lof them came [rom the ranks of
|l|l:'i'-.1'1ill'l~: stanzas. The mll}f excep-
tien was “Science Fiction Thea-
ter,” which was put into syndi-
catiom by Ziv,

On the perdoridng side, the net-
works scored even more solidly,
All five of the best performers
starring  in new TV film  series
vame from shows that were on the
(11 8% l]l'!\ L Hﬂ”]l: ij t}]fll‘ WS
dravn Fronn the shows in syndica-

| (Continved on poge 6)

OVER-ALL WINNERS ARE

TOPS IN WEB

NEW YORK, July 30.—The
power of several new TV properties
—such as “Disnevland,” “Medic”

and the Bob Cummings Show—was |

well in evidence in the voling for
the top network shows in The Bill-
boards Third Annual TV Film
Program and Talent Aswards.
Equally in evidence was the loyvalty
that Jack Webb and Loretta Young
have built up over their veurs in
TV, for this season, as last, they
won first honors as the best actor
and actress, respectively, to appear
regularly in network film shows.
“"Disnevland” won as best film
show on a network, network TV
series coutributing the most to
raise cultural standards, and best
new network series,  "Medie” was
second as best netwerk series, and
as network TV series contributing
the most to raising of 1.."111[:“'.":1
standards. It was first for network
TV film series performing the
greatest publie service and second
in best new network series. The
Hobert Cummings Show was third
for best new network film series,
tirst for best performer appearing
regularly in a2 new network fho
series, and fourth among best net-
work film series, barely being edged

out for third place by "I Love|
Lucy.”
Two other mnewcomers which

seored high in the balloting for hest

network series are the Ceneral Elec- | three of them are highly success- TV's “1 Led Three Lives,” which

iric Theater, which placed seventh,

and “It's a Great Life,” which I..'J]]|

RACE, TOO

pnewenners to the top 10 list are
Ronald Colman, Leon Ames, Rich-
ard Boune and Bonald Reagan, In
the best wctress category, neweoms-
ers are Jane Wyatt, Spring Bying-
ton, Polly Bergen and Marcia Hen-
derson, all of whom have only been
on TV one seuasul,

In the best new network TV

(Continued en page 6)

Disneyland,” Loretta Young,
Jack Webb Top Third TV Poll

Medic,” Cummings Multiple Bests;
* Disneyland’ Scores Seven Firsts

® Contir. 04 from page 1

==

Thomas, ""”L“:] .r- the best com- '.I.i::] pfu_’x'.ﬁ_uppn_l-kitr:' Danny Thomas
edy find ol las, S€4s0N '.Llli]. '\‘.Ipij:«ir_'l]“ Vake Room for Dad v The
program coulinues 1o Provide fop licerbic Eve Arden confinues to

ey Ead - e
Dean,” a syndicated show, and
| ine . Wyatt of “"Fatlier Knows

|Best.” Tied for 10th spot were

Harriet Nelson and Gail Davis,
whao stars i “Annie OQukley.”
New shows ran so strong in the
voting that six out of the top 11
were seen for the [lirst season on

situation oounedy week and captivide her public in “Our Miss
week out,  Robert Youny, who e Brooks”™ and this yvear she won
just [inished his fivst season on IV, foerth v the aetress category. Bet-
[‘n‘»ﬁn fourth place for Lis work in o W, o persemality made thru
“Father Knows Best.," aud [ilth the svotlication of “Lite With Eliz-
place wes occupied by  1novid beth.” voos fitth, while sixth wasg
Niven, one of the acting quarlct Ethel Burryvewne, 4 great mune in
entertaining on “"Iour Stur Play- (the American heater,  She s fea

r

tired in Uhe el Barrymore Thi-
ater, another svudicated property,

Pert and nopular Ann Sothern
wiin qu‘-.'w_lllh place for bEil‘qg TV's |
version of @ "Private Secretary”™ for
many vears on CBS-TV. Eighth
cand  ninth  respectively  in  the
awards were Ella Raines, of “Janet

house,”

Richard Carlson, the star of *1
Led Three Lives,” was wvoted the
sixth most popular actor, and one
vote behind him was veteran ae-
tor Thomas Mitchell, the lead in
“Mavor of the Town.” The ever
i':ld!;:lt:l-.ir Ronald Colmun  was
eighth, a ribute to his populurity

'su short a pcriur.] of Hme

TV, a remarkable indication of
their power to build audicnees i
Hu'!r'
were  Disneyvland,” “Medic,” Bob

Cummings Show, "Ity Coresil
Life, HE‘-‘“‘“‘?'_-‘ Fiction  Theater™
and “Stories of the Cenlury,”  Six

of the best film series are straight
drama, thre: are situalion-com-
edies, one is musical, and “Disney-

(Continued on page 27)

since his sh~w, "Hall of Ivv,” has
clready been canceled on CHS-TV.
In ninth place is one of the top |

NON-NETWORK RACE

<omedians on TV, Groucho Mary,
the mustacheoed langhmuaker, |
whose work in “You Bet Your Life” |
continues to make this program & |
favorite. Tenth place was won by |
another newcomer, Leon Ames,
who portrays the paterfamilias in
“Life With Father,” another show
which has been canceled on the
network, buc which will go into
syndication this season,

Runnerup to Loretta Young was
the dynamic Lucille Ball, as pop-
ular an actress as has appeared on
video. ILa third spot among the

“I Led Three Lives™ scored a
smashing vietory over "Badge 714"
45 the best syndicated program in
' The Billboard’s Third Anoual TV
ilm Program and Talent Awards,
reversing ils stunding of last year,

It was an impressive showing for
| CZiv-TV.  For, while its “Three
top actresses appeanng regulardy | Lives® which is just completing
in TV film series is Jean llagen, |jis second veur of production, won
— | first, Ziv's new “Science Fiction

o [P | i el ki
HON ORS POURED !tl.|,:‘i;!;]_ir}-hjl':"l”1§“_“1;::‘%1‘4{{.1 place
ON FIVE STARS | “scitnce Fiction” won fist place a8
AND 8 SHOWS

| the best "new” syndicated series.
® Continued from page 1

“Stovies of the Century,” which

ran a weak three-way tie for

_ | seventh place last year, moved into

Hourth place, followed closely by

L Official Fibns' dramatie “Star and

thie Story,” which was not on the
boards last vear.

Best Network Series, Best Net-
work Series Contributing the
Most Toward Raising Cultural
Standards, Best New Network

Series, Best Other Nelwork Another :_Ira.r.tic move-up  wag
Series, “Waterlront,” which last year got a

The other programs that lew stray votes to place it in a
won more than one first plice | broad tie for 16th, : This year “—l
award wers tha Robert Cum- |[T8n & Fairly close sixth,

Stars and Programs
Play Musical Chairs

An vnusual turm occurre? in vot-

ing for best actor in the syndicated
division. Thomas Mitchell zoomed
into first place, tho his show,
“Mayor of the Town,” did not place
in any of the over-all voting.

Richard Carlson, star of the first-
place “Three Lives,” held second
place, while Jack Webb moved
down from first to third., “"Waler-
front” had a big improvement in
this category too, for its stur, Pres-
ton Foster, moved up from 12th 1o
fourth place. Robert Cummings,
star of "My Hero,” moved up [rom
10th to fifth.

The woting for hest actress fol-
lowed closely the order of List year.
Again it was Betty White First and
Cail Davis second. But whereas
the latter last year tied second with
Ella Raines and Lilli Palmer, she
had it all to herself this year. Ethel
Barrymore, as hostess of the Inter-
state dramatic series, wmoved up
from fifth to third, Miss Raines, star

(Continued on page 8)

mings show, which won three
such awards: “"Medic,” which
copped four; “Victory at Sea,”
three; “Dragnet” ("Badge
T147), twoy “Lassie,” two; "l
Led Three Lives,” two. and
“Science Fiction ‘Theater,”
two,

The f[ive perlormers who
waon more than one first place
award were Lorella Young,
whmer of three such honors:
Nobert Cummings, who simi-
larly took three fist places;
Thomas Mitchell, stur of
“Mayvor of the Town,” who
won two; Jack Webb, who
won four, and Tommy Hettig,
star of “Lassie,” who won twuo,

New shows again dominated the
voting m network category of The
Billboard’s Third Annual TV Film
band  Program  Awards,  Winning
| shiows were "Lassie,” the Roberl
Cwnmings show, “Medie,” “Drag-
net,” Rov Rogers and  “Disney-
b, Four of the programs are |
un SBC-TV, ene en CB3-TY and |
one on ABC-TV,

In the voting for best adventure

This yvear The Billboard’s TV | "Disneyland” and “Medic” in
Film Awurds have gone bevond the | ticular were the most honorec
| copmereid andd entertamment mer- | these categories.

its of TV flm shows, Six cate-

gories ul the competiion were de- | “the most toward raising the cul-
signed to give recognition o pro- | tural standards of filin program-
priins thut have helped raise the  ming” were all network shows, with
cultural standurds of TV hiln and | “Disneviand”

have performed a public service,

The results prove more signifi- | performed
canl than unvone might have an- | service,”
For they made clear | work, with “Medic” the winner and |
that culture and public service can | "Disneyland”™ tied for second with
Three of the “The Search.”

ticipaled.

be guod business.
top vole getters in these categories

were also top whmers in the com- | show that placed in the over-all|
Furthermore, all | public service calegury wus Ziv- |

| petition over-all,

ful shows commercially.

‘Disneyland’ and ‘Medic’ Win
New Cultural, Pubsery Kudos

The networks made 4 Far stronger | as the best syndiecated show. :
tenth. In the best actors category. | showing than syodicated shuw&i The other top public scrviee j show s,
]

show wus “This s the Life” Lhe
dramatic serios sponsored by ihe
Lutheran Church-Missouri g}'mnf
and pliced m virtually every TV
city m the ecountry by the Wesli-
hemner and Block ad agency.

Io the neiwork voting on these
subjects. “Disnevland™ and “Medic”
were  followed by “The Search,”
“You Are There” und "Cavaleade of
.'III ”IL']'i‘i.'i.l.. v

In the noen-nelwork coakegorics,
“Victory at Sea” won on both
Lscores, Y ictory” was the best docu-
wentary seres both this year and
fast,  Odidly envugh, “Three Lives,”
the oulv syudicated show to place
‘m the over-all voting for public
service, ran second to “Viectory”
among  syndicated pubbc service

Fﬂ.l.’-
i

The five shows that contributed
the winner  and
“Medic” second, Of the bHve that

“the - greatest public
the top three were net-

The one commercially syndicated

this year also zoomed to the top

ANe anraglianicio

New Shows to Fore
In Web Balloting

series, two dog shows run neck and
neck, with “Lassie” wimung the
steak bone by a mere 219 voles
over “Rin Tin Tin." Third plice
winner here was "Captaim ﬂ::]f;mt,"
and fourth place winner, surpris-
mgly Elmuglfl. was “The Hunter,”
now goimg into syndication.  The
same three shows placed i the

| same position in the best new net-

work adventure series classificition,
The HRobert Cummings show
bested “1 Love Lucy” among net-
work eomedy presentalions, wav-
mig the latter out of the Frst place
position it had eccupied m this
classification last year. “Lucy sun
second, “Make Hoom for Daddy”
third, “Our Miss Brooks™ ftourth
and Bums and Allen fifth. Cumn-
mimgs also led "Father Knows Best”
and “It’s a Great Lite” us the best
new network comedy film servies.
“Medie” and "General Electrie
Theater” were the First and second
place wimners among best network
dramatic TV film series. The same
shows duphicated their suocess by
a wide margin m the new dramalic
show category, “TV Reader’s Di-
west” took third place. “Dragnet”
still retained its populirity among
best network mystery TV flm
serres, winning by a kirge uuwinber
of votes over “The Lime-Up.”
Among best network Western TV
{ihm series, Roy Rogers led the pa-
rade, ' Second plice winner was the
old radio and TV property, “The
Lone Ranger,” sud third, Geue
Autry, “Disneyland,” of course,
(Continued on paye 37)



www.americanradiohistory.com

* TELEVISION THE BILLBOARD AUGUST 6, 1955

The 'Bi"bOUrd’S 3d A““UG' TV Film Progjrum and Talent Awards

The Top Programs and Talent of the 1954-1955 Sear o Selected by All-Industry Vote

OVER-ALL WI;NERS

(Including Network, Natidnally Spot-Fiooked and Syndicated Series)

W " o . y " - . » M
® Best TV Film Series on the Air Best Actor jn Any TV Film Series ® Best Actress in Any TV Film Series
1. DISNEYLAND, ARBC ...... sasssasnsnennssasis LK WEBB, DRAGCNET,NBC .............. 111 1. LORETTA YOUNG, LORET NG w
138 | 1. JAC ; ‘ TA YOUNG SHOW,
8 Medic. NBC . ovvvrnenes e e e e 64| 2. Robert Cummings, Bob Cummings Show, H!‘.‘.C . B3 L 2 R R R e 124
3. 1 Love Lucy, CBS v.vuvevanrssenss PR e 52 | 3. Danny Thomas, Make Room for Daddy, ABC . 42 | 2. Lucille Ball, I Love Luey, NBC ......... e.... BB
4 1 Led Three Lives, Ziv o vcvveeancessssssss RpE Ty . 4. Robert Young, Father Knows Best, NBC ........ 99 3. Jean Hagen, Make Room for Daddv, ABC ...... d3
ummings Show, NBC 50 | 5. David Niven, Four Star Play] CBS 4. Eve Arden, Our Miss Brooks, CBS ............. 30
5. Bob [.llm"'f“'ﬂﬁ W, NesmmrRasLERILLESE v, eI AN SV, LU SR AARYIODER, LI v e va v 28| s, Betty W hite, Life With Elizabeth, Guild ....... 23
6. Dragnet, NBC ...........+¢ s sissssasssanns iﬂ 6. Richard Carlson, | Led Three Lives, Ziv ........ 24 6. Elihe! Barrvmore, Ethel Barry more Theater,
7. Loretla Young Show, NBC ....coiavenernnenss 23| 7 Thomas Mitchell. Mavor of the Tawn MCA 91 aberelate TV Livoneiovisinemaei SRR .
T T pa - ik i, R 7. Ann Sothern, Private Secretary, CBS ... ........ 15
8. I!‘. a [-rf-.ut_ ]:.I[I.. INBE o coiiienves wueasnpeesin 8. Ronald Golman, Halls of Tvy, CBS ... ......... 91 8 B R nwt'l_‘;.m:f rﬁ 1.5: CREL o 2
9. Liberace, Guild 19 Janet Dean, R. N., UM&M ,....... ]
ty _. : u .‘I L] ; l-. ........ e 4y g- . :l,._ . ‘-. T _— g‘ JI“F ‘1;'1._‘. I-H. ] Jtl'"_u.r Rnﬂ-“ﬁ EF"’-l {"BE:. ....... ]n
10. Science Fiction Theater, Ziv .. ..ccivvinnnnens 17 | e ln‘x.. ?HHPEI Xaur lf?’ NBC xwnmenas 4 10. Harriet Nelson, Ozzie and Harriet, .’H.Hf_.' ........ 9
10. Stories of the Century, Hollywood TV ....vvee.. 1T 1 10. Leon Ames, Life With Father, CBS .....000... 15 | 10. Gail Davis, Annie Oukley, CBS Film ,.......... 9
® Best Performer ® TV Film Series
in a New TV Series Contributing the Most ® TV Film Series Performing
® Best New TV Film Series 1. BOB CUMMINGS, BOB Toward Raising the the Greatest Public Service
1. DISNEYLAND, ABC 1T CUMMINGS SHOW_ _NBC .... 80 Cuf‘turﬂl Sfﬂndﬂrds Df .
2 Metic, NBC .o .vviverinnnnns 2 Id Reagan, G. E. Theate Eilm P - 1 NOEONG NBE o oimnsinswsis 156
2, Medic, NBC ....covviiieas . 84 2 Rorald Reagan, G. B, Theater, Inm Frogramming 2. The Search, CBS . ....covunen. 54
3 BRG tlnlzmllln~1‘ﬁi!rnw \gf‘ ----- E; GBS ........o.unns Sermeees F 1§ NSRS, AR 2. Disneylund, ABC ............. 54
Sl ',ggg Weeee 30 | 3 Richard Boone, Medic. NBC ... 6] 8 Molis sot ABL . .vanienn 12‘: 4. | Led Three Lives, Ziv ........ . 24
3. [t>a Great Lite, ! cumsanan 3. Walt Disnev. Disnevland, ABC,. 61 3 l['hr' :::;["rt‘rr:h CRs T Gl Iﬁ"}. ' 3. This Is the Lite, Westheimer &
5. Robert Young, Father Knows Best, 4, You Are There. CBS . . . " & | BIOER: v v o e n o dmnbinin e mbs o 21
MBE e 15 2. Cavalcade of America, ABC .... 43 |
= e e
® Best Network Film Series ® Best Non-Network Film Series
1. DISKEYLAND, ABD . iiueivevissiniivmsiinissississsssvsivvnsssaliil L VEED THREE EIVES, ZIV o iilicvissmadimesvaivess vis R Rl
B A0, DI o i o i e A R R A N AT e A e T R 64 2. Badpge 714, NBC Film . .ovvivanvnrsaassnvasss T A R 15
L 1 Love Luev, CBS ....c consnesnssnsrnsssssnssssrnansgnssnsnannmesns 48 3. Science Ficton Theater, Ziv .. ..ot ieneorerosssssssanasasasansnn 45
4. Bob Cummings Show, NBC ..icivivnesinnas s s etisne RO P P g 4, Stories of the Century, Hollywood TV .. ... iiniiiiiiinnnannnsannsnss 39
5 Diragnet, DeBR o nia sl iaien i n i b e e e R e e ek e a4 o starand the Bopyy OFbietad s d o s e R S R R e 34
ﬁ' I?'::lr'd ‘Hlt'ill‘!.']', HEC ..... BB R B R B R B R F W BB B E B W R R B R B E B B e B oE e B R EE W R R R R s 3! 6, 1lrr“lfrfrﬂ“tqqh1(:ﬁﬁ.}:‘;] 1.F-r1--|.-r.r ..... i+.r1.|. ......... B R F @B VR R FE R B S a1
i 1 S g - = Tq r[{_"l.nq' Fll'-.E'i'l. i ?Emr---lll-lri-.- --------------- FB S OSE RS E W ER R P T
':l.- G. L _Ih.ﬁm'n EBS '''''' g Y T s oAl s 2? 3, kcrnbe Ciakdey RS B L i s n s e ae s niis sahans e dsmsiasanssrennss 19
8. Loretta Young, NBC ...ovviuiiiniiiaiiannianiiiaa. srssrasasasaasan. 22 R BT T e R i R E L e G R 18
B. Our Miss Brooks, CBS ...ceunievsnnsas e e e o e et 22 10, Douglas Fairbanks Presents, ABC Filin .......... e raecaaeeeaaeneeaes 14
10. Itsa Great Life. NBC . .. oiuessns T e Y7 10, Amos n" Andy, CBS Film,..couive cosvnnsnscassana Ry e e R 14
® Best Actor ® Best Actress ® Best Actor ® Best Actress
1. JACK WEBB, DRAGNET, NBC.. 88 | 1. LORETTA YOUNG, LORETTA 1. THOMAS MITCHELL, MAYOR L. “H’{“LE‘*}!{JP{FFHE WITH =
2. Danny Thomas, Make Room [or YOUNGC SHOW_NBC ........ a5 ' OF THE TOWN, MIA-TV ... T2 e 'linl'l't" “.-,. :I-,JD. klev fﬂ-"} 1
Daddy. ABC ...\ 0o ..<v. 56 | 2 Lucille Bull, I Love Lucy, CBS .. 61 i i ™ = e S
3. David Niven, Four Star Plavho 5e, 3. Eve Arden, Onr Miss Hr-;mk_q. Aves, TV e i 1 O 8 A R T S e e B
Ll_-:.‘:\ .v: r1 " m " .lI:.' CH ‘1.1- i e i 48 3. Jack Webb, Badge 714, NBC Film 51 3. E!._:_I]l 1--IE.~”n|mtT.-tnat ril]HF Barrvmore i
4. Rohert "I-:11II'I|I Father Knows Best 4. Jean Hagen, Make Room for 4 PTHE"” Foster, Waterfront, MCA- 4. E11111I";.t15|:ﬁi “_Tlm‘tl. li-'f"ll;'l. ﬂ N 4
CRS . hi . - l.]ldf!"l. e I 45 o T LR SR L T B AL I. ......... 44 UM&M .. ... l...l.r. .”.... 41
5. Ronald { Fln n, [Id.llt. nf ft} = Al[l:p %mhé 0, Privite Secretury, = H{E—E}ﬁr! f.:l.“umrnmgs, My Hero, o| 2 Barbara Britton, Mr. and Mrs
R ' B i e e gl e 36 Haki] v b i 1 T Nt B ¢ R
R T e S 13 5 A i e ; et North, ATPS coiaiivinveiiees 37
6. Dk P, o i o, | & Jopg vt Fuir K Bl | 0 Adelph Meso, Fasorie $60 |, pg e, et Coris Arci,
CBS ...o.iviiiiina cevernes 31| 7 Shring Byington, December Bride 7. Henrv Fonda, Star and the Story ol A T st ol the e T
& II'.'.':'r_m:_-_hn Marx, You Bet Your Life, [EEI‘E !L_II,IF,-:H:- - Lf‘ﬂl‘i T _!_I[,E_I‘ 18 Official ,....... r S i - }"r;‘t"{_”:”_%t*_: H{_“r_lﬂ_ of the City, a3
P 2B | 8, Polly Bergen, Pepsi-Cola Play- 8. Ronald Howard, Sherlock Holmes, 8. Lilli Palmer, Lilli Palmer Show,
3. L{"r.'m Ames, Life With Father, TR - S A O SR 15 R i e e i s 24 NBCEEm sy B s 25
[..Br"' .......... " ... L EI Q. Hﬂl'l't[‘t h{"'!"-ﬁl'l. Ozzie and [‘IH.FI'iEt, 0, D-q_}"g]n__r, Fﬂirha|]k5+ Dﬂ“g Fair- 9. Ethel “l‘ldtf‘l‘i BF'I'I]‘11I [].’Imlﬂl'.',l-.l‘ s 2:]
9. Richard Boone, Medie, NBC ... 25 ABCE i e e 12 banks Presents, ABC Film..... 23 | 10. Joan Weldon, This Is Your Music,
10. Ronald Reagan, G. E. Theater, 10. Marcix Hendersan. Dear Phoebe 10. William Bendix, Life of Riley, Official .................... 18
CRS 19 NBC . 11 NBC Film . a0 10. I'-.nln H]é_l Boss Lady, M&A 3
= R R i : R R = Alexander .........oouen.n, 1
® Network Film Series ® Non-Network Film Series | ® Non-Network Film Series
Cﬂﬂffibﬂti’ﬂg fhE Must 8 Netwnrk Fifm SEH'EE Cﬂﬂtflb"flﬂ.g. thE MDS‘I PErfﬂrmmg thE GrEﬂtESt
Toward Raising the Perfarming the Greatest Toward Raising the Public Service
Cultural Standards Public Service Cultural Standards of 1. VICTORY AT SEA, NBC FILM .108
of Film Programming i o8 o % Film Programming 2. I Led Three Lives, Ziv ......, .. 68
1. DISNEYLAND, ABC .......... 153 | 2. The Search. CBS ... .. .. ... 93 1. VICTORY AT SEA, NBC FILM . 75| > Uscommon Valor, General 47
2 Medic. NBC . .....cvveen. 121 3. Disnevland, ABC ............. 50 2. Liberace, Guild ............... 59 | 4 CRS Newsfi ’ FES"F*ii’”""" e
3. You Are There, CBS . "**""an | 4. You Are There. CBS ........... 44 3. Mayor of the Town, MCA-TV ... 55| - 72 xewsum, LU el Vi 2
4. The Search, CBS ... ... ....... 61 | 5. Cavalcade of America, ABC ..,.. 28 3. Science Fiction Theater, Ziv ..... 55| 5. This Is the Life, Westheimer &
5 Cavaleide of ﬁume.ri::nh apc .l 8 5. This Is the Life, Westheimer & BLOCK . isasiis sa i svi e e v 33
- BOBK. oivwdion s ysmma s 39 3. Science in Action, TPA . ....c0en 33
® Best Performer in a
® Best Performer in a New Series
® Best New Seri New Series I ® Best New Series |. CHARLES BICKFORD, MAN
eries _ B - ; BEHIND THE BADGE, MCA
1. BOB CUMMINCS, BOB CUM- 1. SCIENCE FICTION THEATER, TV an
1. DISNEYLAND, ABC ......... 181 MINGS SHOW. NBC . ....... 108 A e 9 | 9 Eddie Cantor 7 7070 =9
E. Heldl{t' hm.“' """" Rt Rl 76 2. Ronald Reagan, C. E. TFH‘“H-‘r 2, Sherlock Holmes, UM&M ...... 73 3, Ronald Howard, Bi‘ltll-h:.lt‘k HDlmE*-. L
4. Bob Cummings 5}"-“"- h‘"B':: ------ ol T 2 Y .. 78 3. Man Behind the Badge, MCA-TV. 68 UMEM . 54
4. You Are lel]':"l'l:_', CBS . St L BLACE B 32 3. Richard Boone. Medic, NBC ST 4. Captain Gallant, TPA .......... 66 4. Florian ?.'In-.J;'I.I- l_[ﬂrlm? lr:'t'l.['h '
5. Father Knows Best, CBS ....... 32 | 4. Walt Disnev, Disnes . ind, ABC.. 43 3. Florian ZaBach, Guild ......... o7 Show, Guild .. ouisieseens . 48
0. []Dl!:‘ﬂd []'Er}_ulmr_ f’;l'-_m-I:]u' 5. Eddie Cantor, Z1v «.corensss - 57 5. Cesar Romero, Passport to D‘:?Illfi{:?r
O'Connor Show, NBC ........ 36 ABC Film . ....oovvinnnn., 45
5. Eddv Amold, Eddv Arnold Time,
Walt Schwimmer .ceevessses. 45

www americanradiohistorv com


www.americanradiohistory.com

AUGUST 6, 1955

THE EILLBOARD

TELEVISION 5

The Winners in the Balloting on Each Program Category
NON-NETWORK FILM SERIES

NETWORK FILM SERIES

@ Best Adventure Series
]. LASSIF FH" llllllll l‘i.il.lll'.llll|‘|!'l'l.-- 11*4
A 1N i T T X e e S e e e T 1125
3 Gﬂptﬂ.’lll {-lll]]lt”[ ‘\H‘.J A FE g R e R E R EE Eaﬁ

4. ThE‘ I'I[Illh F OVBILS  awion o a0 L 429
o Captain Midniglt, CBS ..versaarsancnsnssessissses 299
@ Best Adventure Performer
1. TOMMY RETTIG, LASSIE, CBS ......co0vsssas0:s 123
2. Buster Crubbe, Caplain Gallant, NBC ......... vesns 102
3. Barry Nelson. The Hunter, NBC ..vvverenarassnases 18
4. Lea Anker, Bin Tin Tin, ABC | .ieeiiiinnsnansuoens ol
85, Jan Clavton, Loassle; CBS: . ..uiseisssnvnnapassnasss 3l

@ Best New Adventure Series

l!L.I*S‘S]-F::,, [:BS s FEE E R RN N R E R E R ER R E RS R Ee R IEE
2. Rim Tin Tine ABG Liveiveienénivannenassarsse e 134
3. Captain Callunt, 3BC . iccecenssesssssnsnrscoanse 69

@ Best Comedy Series
1. BOB CUMMINGS SHOW, NBC .................. 0626

L T LovE Lucy BB v s e e e 604
3. Make Room for Daddy, ABC . .eneininnreneranens 503
4. Dur Miss' Brooks, UBS . .ccsssssivassssasans cassns 200
2. Burmns and Allen. CBS . ...iciciensassnansasass case 20l
8. Father knows Best, UBS . icisocivassnsearansssses 203
7. It's a Creat Lilc, NBC . ..... T .
8. Donald OCinnor Show, NBC .icievcicunncsancasans 163
9. Privabte: Secretary, CBS ... ..iciiciciisasancanasns 154
T Lifs-af™ Bilev, NBU cisiianeines et s dneni sae s AOR
® Best Comedy Performer .
1. BOB CUMMINGS, BOB CUMMINGS SITOW . ....... 141
2. Danny Thomas. Make Room for Daddy, ABC .,,..... 102
3. Lucille Ball. 1 Love Lucy, CBS ... viciiiiiivins &4
4. Donald OConner, Donald O'Connor Show, NBC L. ..., 49

5. Eve Arden, Our Miss Brooks, CBS .....ccvevunsees 40

@® Best New Comedy Series

1. BOB CUMAMIINGS S5HOW, NBC ... - . iiivininns . 188
9, Father Kuows Best. CBS L ...t eernsssrssnnsnsansss T8
3. It's a Great Life, NBC ...... eI S e i .. B3
4, Donald OCommor Show, NBC .....cciineersrenanses 60

@R F A R R R E R EFE R AT N 51

5. December Bride, CBS

@ Best Dramatic Series

I!LIEDIE, -’i.ﬂc LA EFEREFRA AR PSR FA R PR AR R a R 532
Eu E’l E- Th!‘-‘.tll-‘!’, {JHH BB 4 E BB HE BB EEEEEEH R RS EEE W EEEE N 496

3. Four Stir Plavhouse, CBS ..euvesvnsnsonesnanssnuns 470
4. Ford Theater, NBC ..., ... R S VA AR R A A 458
5. Loretta Young, Show, NBC . ... cciivniiinncsasnnnns 443
B Wou Are There: CIBE ..o iseseveis s shsisees s 375
7. Schlitz Plavhouse, CBS o vieivinriesesnnana SN . 244
8. Reader’'s Digest, ABC .. .cucerrevencincicnsncnins 190
0. The Millimnuire, CBS .o i s s sl s el lddanaes . 168
IE BEE Town: NBLL sac v ene siemivne b s e . 155

@ Best Dramatic Performer
1. LORETTA YOUNG, LORETTA YOUNG SHOW, NBC . 165

2. Ronald Reitgan, G, E, Theater, CBS . ....cciieninnns . 121
3. Richard Buoone. Medic, NBC .......coicicvainasns i
4. David Niven, Four Star Plavhowse, CBS . ..o vvvnnn. 55

5. Walter Cronkite, You Are There, CBS .....civeveess 49

® Best New Dramatic Series

1. MEDIC, NBC ......... N —— 225
L thel o S e T e I o - 129
3. TV Readers Digest. ABC . ....cviicaivnaniscnansns 51
d: The Milllonaire, GBS i wsmsssss e isise s 46
5. You Are There, CBS ....vuvne e creenses 39

@® Best Mystery Series

R DRAEINE T B - ooswra i o s i e w e e .1,736
L Ihe LIl UBS i vvinvmvevmimmnsimanssns siimeiae aLs
3, Public Defeuder, CBS ......ivveiirirnnnrnnannnes 489
4, T-Men in Action, ABC ......cciceeunnns cecsanssa 480
@® Best Mystery Performer
1. JACK WEBB, DRAGNET, NBC ................ ... 263
2. Reed Hadlev. Public Defender, CBS ................ 29
3. Tom Tullv, The Line-Up, CBS ............ R e 41
4. Wamer Anderson, The Line-Up, CBSY ............. 28
3. Walter Graeza, T-Men in Action, ABC ... ........... . 13

® Best Western Series

Lo ROY ROGERS, NBU .0 sevvvevssrsemmanvsessss 1,923

2. Lone Ranger, ABC-CBS ....viriiiiiiinninnnncnnns 1,538
3- G’c:luhull:.] E:‘“SIII"II'III'lIl'l‘"IIIF‘IIIFIIIII'II gﬂg

® Best Western Performer

1. ROY ROGERS, NBU ... . ccovenvanssanssaciss 228
2. John Hart, Lone Ranger, ABC-CBS ............... 147
3. Gene Autry, CBS . ... cieviviaiaiarane R v A

@ Best Other Series

1. DISNEYLAND, ABL ... uiiiiattesasaitensnscnnsss
o Yon Bt Your Lifle, NBU acosnenvsnsnsnssnnsssins DR
3. The Search, CBS ......oevesncscssscsannsnen-=aa S04
4, People Are Fumny, NBC ....cesescescssasssassnsss J18
'5!- HH-T “Bmiﬁ l:ﬂ.l:t.ﬂl]ﬂ.ﬁ, EBE A RS RN e R R R EE S 95

® Best Adventure Serles
1. 1 LED THREE LIVES, ZIV........::.. 1379
& Wabterfront, MUATV: .. i iveasasins 746
3. Foreign Intrigne, Official . ......... I 675
4. Dangerons Assigoment, NBC Film. ....... 301
2. lassport to Davger, ABC Film. ,....000.. 374
6. Soldiers of Fortune, Seven-Up, . ...ccve.. 311
T, Captain Gallunt, TPA. ... .. ... couiusn 306
8. Rumar of the Jungle, TPA. . .......ccuun. 145
9. The Faleon. NBC Film...coovrvensvanie 171
8. Supcrman, Ilamingo. ceeseves ey PR i o
® Best Adventure Performer
1. RICHARD CARLSON, I LED THREE
| o 241
2. Preston Foster. Waterfront, MCA-TV..... 78
3. Uesar Romero, Passport to Danger, ABC
Ililln-rrl-i--liuu-i-i ------------------- 3'?
4. Brian Donlevy, Dangerous Assignment,
e b AT e e e R Mo 23
3. Robert Alda, Secret File, U.5.A, ﬂl-'hn.a] 19
5. James Daly, Foreign Intrigne, Official. . 19
® Best New Adventure Series
I. CAPTAIN CALLANT, TPA..... T B
2, Soldiers of Fortune, Seven-Up.....evve. 109
3 The Falcon, NBC Film. ...... consnngaan 0
Jet Jackson. Sereen Gems. ... ... ... seaes 3
5. Passport to Danger, ABC Film........... 65
® Best Children’s Series
I. LITTLE RASCALS, INTERSTATE. ..... 571
2. Art Linkletter und the Kids, CBS Film.... 726
3. Mans Christiun Andersen, Interstute. ., .,.. 531
4. Crusader BRabbit, Consolidated . .......... 513
5. Time for Beany, Consolidated.......... 476
8. Junior Science, UMEM. ... . ... covueenn. o
T. Captain Z-Ro, Atlas. ............ censses 1BR
8. ]-.*:luln}"-ljniaill:r, Associated Artists. .. ... ... 103
9. Jim and Juwdy in Teleland, Lowis Weiss, .. 72
10. Animal Time, Sterling. ... oviiinvnnenns 47

® Best Dramatic Series

1. SCIENZE FICTION THEATER. ZIV.... 987
2. Star and the Story, Official. ............. 639
3. Douglas Fairbauks Presents, ABC Filin. .. 558
4. Favorbe Story, Ebv . o i va aha
5 Mayor of the Town, MCASTV.......... 525
6. All Star Theater, Sereen Geme. ... ....... 852
7. Lthel Barrymore Theater, Interstate. ..... 181
8, The Unexpecled, V. . ccvsscinsccanses 156
9. Your Star Showease, TPA . ... ccvvennens 153
10, Conrad Nuagel Theater, CGuild. .. oovvennne 147

® Best Dramatic Performer
1. THOMAS MITCHELL, MAYOR OF THE

TOWN, MCA-TV . .. eresninssnanens 192
2, Adolphe MMenjon, Favorite Storv, Ziv, ..., i
3. Douglas Fairbanks, Douglas Fuirbunks

Presents, ABC Pilths o o 65

4, lenry T'n-ndt Star and the Storv. Official.. 49
5. Ella Raines, Jmct Dean, R. N.. UMa&M. 37

® Best Comedy Series

1. LIFE OF RILEY, NBC FILM........... 04
2 Amos n’ Andv, CBS Film. ......o0vueenn R58
SNy Her, (BBelRl. .. i iiva s cinninsnns 633
4. Life With Elizubeth, Guild. ............. 504
3. Meet Corliss Archer, Ziv. . ......ccn0ees 393
6. ddie Cantor Comedy Theater, Ziv...... 3584
7. Abbott and Costello, MCA-TV........... 264
8, Lawrel and Hardy, Governor...... - 1
8. Stn Erwin Show, Official. . P - |
10, His Honor, Homer Bell, NBC Filn, cawais AT

® !asr Comedy Performer

. WILLIAM BENDIX, LIFE OF RILEY,
NBO FILM ... iiianns 153

2. Bob Commings, My Herao, Official. ...... 126
3. Betty White, Life With Elizabeth. Guild., 86
4. Eddie Cantor, Eddie Cantor Comedy

RO s v e T 65
5. Gene Lockhart, His Honor, Homer Bell,

hﬁf] Fiii“-"“lll‘l"‘ll lllllllllllllllll ‘13

® Best Music Series

L. LIBERACE, GUILD .........ccc0iauas 1,362
2. Gy Lombardo and His Roval Canadianes,

MCA-TV ...... R e T Tand
3. Frankie Laine Show, Guild........ eensas 371
4, Plorian ZaBach Show, Guild. ....... aiwas DEG
5. This Is Your Music, Official. ... ....... .es 458
8. Eddy Amold Time, Walt Schwinner. ..., 327
7. Stars of the Crand Ole Opry. Flaminge. .. 282
8. Bandstand Review, Paramounl TV ... .. 168
9. Ames Brothers. Royal Crown Cola....... 129
10. Horace Heidt's Family Night, :

George Bagoall. . ... o iieiivanasansa 102

@® Best Musical Performer
1. LIBERACE, LIBERACE SHOW. CUILD., 244
2. Frunkie Laine, Frankie Laine Show. Guild.. 65
3. Florian ZaBach, Florian ZaBach Show,

Guoild Lo i 50
4, Eddy Arnold, Eddy Arnold Time, Walt
SR IIIMT | isvan s s 41

4. Joan Weldon, This Is 1?n.'nl.l.l' Muosic, Ofbicial,, 41

® Best New Music Series
1. CUY LOMBARDO AND HIS ROYAL

CANADIANS, MCA-TV. .......covnvnne 1158
2, Frankie Laine Show, Guild. ............. 108
3, Florian ZaBach Show, Guild. ... .00 0us eun NG
4. Eddy Armnold Time, Walt Schwiomer. ..., &1
B. Stars of the Grand Ole Opryv. Flamingo. .. 60

® Best Series of Drama, Mystery, Adven-
ture or Readings, "4 hour or less.

1. JAMES MASON SHOW, NTA.......... 567
1. THIS IS CHARLES LAUGHTON,

STEBLING . ... conpivsnevneessesnsmnes 567
3. Plavhouse 15, MCA .....ccccivicecnianas 339
4. The Passerby, NTA. ... .covevievvsorans 261
5. Public Prosecutor, Consoliduted ... ..... 258
8. Top Secret, Fla.mmgq ................. . N
7. Invitation I‘ii!}rhmlsﬂ Sterling. . c.covcses e 11 .4
8. Pulse of the City, Telescene Productions. . 135

9. On Stage with Monty Woalley, Dynamic. . 126
10. Armchair Adventure, Sterling. ... ccvvve.. 124

® Best Mystery Series
I. BADGE Tl4, NBO FILM. .o vvenvnness. 1004
3. Mr. District Atlorney, Ziv. . coeeeueas es.. OGS0
-3. Clt}' J.]"'[f"li'“'l-"'. "I-"‘-:"II ‘l'F qqqqqqqqq REEEE E‘B'E
4. Sherlock Bledinneidy Lo TMeM o e s s nnson s s 527
5. Racket Sepnacd, ABC il o oo eeiviiennnes 450
6. Lone Walf, MOATY . ... oue... eannese 408
7. Man Behind the B, MCA-TV........ 365
8. Mr. and Mrs, North, ATPS. ... iveietian.. o316
9 Pang Provinel, UAMEN oo ciaeesonnssi 279
10, Inner Sanctum, NHC Film. oooe... e 237

® Best Mystery Performer

1. JACK \WEBB, BADGE 714, NBC FILM.. 153
2. David Brian, Mr. DJistrict Attorney, Ziv.. 81
3. Ronald Noward, Sherlock Holmes, UM&M. 68
4. Louis Hoyward, Love Wolf, MCA-TV.... 64
5. Rod Cameron, City Detective, MCA-TV.,., 43
5. Reed Hadley, Rachet Squad, ABC Film.., 43

® Best New Mystery Series
1. SHERLOCK HOTMES, UMAM......... 181
2, Man Behind the Badee, MCA-TV........ 159
3. Paris Precinct, UMGM.....c.c00e. 66
4, Fabian of Scotlind Y.ard, Telefilm Enlﬂr. I 1 )
3. New Orleans Polive Department, UM&M.. 29

® Best Western Series

1. ANNIE OAKIEY, CBS FIIM.......v.. 691
2. Wild Bill Hickek, Flamingo. . ........c... 649
Jd. Stories of the Contury, Hollywood TV..... 557
4. Death Villev Davs, Pacific-Borax........ 523
5. Cisco Kid, Ziv. ... . 0vireeurrnnes cesnss AT4
ﬁ Hange E'Idlr r! t HH Fi']m- 4 F R B AR FEE R RN 3?’5
7. Hopalong Cuassidv. NBC Film....ovves.. 268
8. Buffalo Bill Jr.. CHS Film...oevevvrnnne. 194

9, Gene Autry, CBS Film. ...cvveensnasnnss 183
10, Kit Carson, Cova-Cola. ccovassssssssnss 138

® Best Western Performer
1. GAIL DAVIS, ANNIE OAKLEY,
i N o i sowns Bt o e 144

2. Guy Madison, Wild Bill Hickok, Flumingo. 123
3. Jim Davis, 'Hlnnn of the Century,

T I b, e P I BT
4. Duncan Re rllldu Cisco Kid, Ziv..... . 49
5. Bill Boyd, Hopalong Eassidy. NBC I*llm.1 .. 43

® Best Religious Series

1. THIS 15 THE LIFE, WESTHEIMER &
BLOCK ............ T PO ET T Y Y 1.478

2. Man's Hentiage, NTA... coevssnsisvaes 581
3. Living Book, Yiv. ... coiieinniiaprenees 213
4. Thrilling Bible Drumas, Major TV........ 192
5. Oral Roberts, Kling. ... ..ovueiinnrnenens 188
6. The Bible. Lakeside.......vonunecnsnses 147
7. Lavman's Call to Prayer, NTA....vvvnves 135
8. Out of the Past, Lukeside. ........ crisee B0
E. Reading the Bilsle, Lukeside. ..oveeeennsns 32
10. God's Animialg, H. Hack. .o cvvevnvnenenes O35

@ Best Sports Series
1. ALL AMERICAN GAME OF THE
WEEK, SPORTSVISION ........ ] 1

8. Championship Bowling, Walt Schwimmer. . 5608
4. Greatest Fights of the Century, Craftsman

] T e e R e S Tl e R RS ) 520
4. Big Playback, Svreen Cems....vvevianans 447
5. Madison Sq. Gurden, Winik Films. ....... 441
B. Telesports Digest. MCA-TV......ccuuc.. 299
7. Big 10 Highliglis. Sportsvision......... 253
K. Football This Week, Du Pont........... 248

9. Jimmy Demaret blmw. Award TV....0... 244
10, This Week in Sports, INS...ciivvvanees 218

® Best New Sports Series
1. CHAMPIONSHIP BOWLING, WALT

SCHWIMMER .......ccicivencnnnsns . 233
2. Bill Corum's Sports Show, NTA....cevvee 132
3, Sports Mirror, George Bagnall ....... .ea 49

® Best Quiz Series

1. PANTOMIME QUIZ, NTA....covvuves. 1,353
2. Beat the Experls. Sterling.............. 561
3. Look FPhotoguiz, Flamingo......covveaes 378
4. Professor Yes 'n’ No, Screen Cems....... 363
5. Sportscholar, United World. . ..o v eiees 136
El \mtrﬂ' thﬂ H. iﬂj.d? Stﬂling! FFE R RFERERARETR ] 17
7. View the Clue, Cheryl TV.....c.c0uue .« 108
8. Headlines on Purade, United World. ... . 96
9, What's Wrong With This Picture?

qt&r}lng B &R a BEEEEEEE SRR SR RE @ ﬁl
Viz Quiz, Flammgﬂ e m AR s e e i

—
=

@ Best Documentary, Commentary, or

Instruction Series
1. VICTORY AT SEA, NBC FILM........1.627

2. Crusade in Europe, Unity.......ccainaa 624
3. Crusade in Pacific, NBC Film........... 415
4. Uncommon Vulor., General Teleradio..... 387
5. Where Were You? MCA-TV.......000. . 250
6. Movie MIHNII]I, Sterlng. . covosvssnnnne 251
7. Candid Tamera, Associated Artists. ... .. 218
B, Kieran's Kal::d{wmpm ABC Film........ 175
0, Abe Lincoln's Story. Walt Schwimmer. . ... 168
10. Seience in Action, TPA. . ..o iaranas 164
® Best Filmed News Service
1. CBS NEWSFILM, CBS FILM.......... 592
3. NBC News of the Week, INS-Telenews. .. 568
3. Telenews Duailv, INS-Telenews.......... 498
4, Washington Merry-Go-Round, UME&M. 356
5. . P. Maovictone News, Umted Press. ... 349
6. Exclusive, Generil Teleradio. ... ..c.i00e 1586
7. Telenews Weoklv, INS-Telenews. . ....oe 128
E. Washington ‘:1'.urlT|g..ht Standard. ... .00w.. G
9. Adventures in the News, Sterling. . cvvvee 43
10. Pathe Hy-Lights, Du Mont. . ............ 39

® Best Women's Series
1. LILLI PALMER SHOW, NBC FILM.... 958
9 Eva Gabor Show, NTA.....coooaansnes G645
3. Etiguette, NTA.....cccrenrsesnnssosnss 601
4. For the Ladies, Sterling. . cvovesvncrsss.. 569
5. Feminine ‘Toudh, Stel]%ng............... 2568
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Vet Shows Retain
Non-Network Honors

‘Little Rascals,” “Annie Oakley,’
‘Science Fiction’ Among New Champs

Last year’s winners repeated
their victories in most of the cate-
gories of syndicated shows in The
Billboard’s Third Annual TV Film

and Program Awards. In only three
major categories did the accolades

change hands. The new victors
ranged from very new film to very
old.

The very new was “Science Fic-
tion Theater,” which ran off with
the best dramatic award. It was
followed by another new entrant,
“Star and the Story.” Between them
they pushed last year's first and
second place winners down to third
and fourth, the latter two being
“Douglas Fairbanks Presents” and
“Favorite Story.”

The very old film was “The Lit-
tle Rascals,” which won as best
children’s show. Made up of the
old “Our Gang Comedies,” this
series has since last fall proved one
of the fabulous sleepers of the
business.

The third major new winner was
neither very new nor very old. At
last year’s voting “Annie Oakley™
had been on the air six months, It
came in fifth place in the voting for
non-network \Western series. This
year “Oakley” won top spot among
syndicated \Westerns.,

Sports Victor

This vear also saw a new victor
in the sports category., “All-Ameri-
can Game of the Week” moved up
from second place last year to be
tops in this category.

A new syndicated category was
created this year, replacing the
miscellaneous  grouping in  last
vears poll. The new category was

for shows of a quarter hour or less
whose formats were drama, mys-
tery, adventure or reading. As it
tumed out, two reading shows—the
only two of their on the air—
tied for first. They were the James
Mason and Charles Laughton
shows,

For the rest, last year’s winners
prevailed again., In adventure,
comedy, mystery, music, news, re-
ligious, women's and documentary
there were repeat winners. For the
rest of the hot new blood in svn-
dication, one must look to the “new
show” categories created for this
year's voting.

“Caplain Gallant of the Foreign
Legion” was voled the best new
adventure show in syndication,
with “Soldiers of Fortune” close
behind. A great deal of "Gallant’s”
impression apparently spilled over
from its network booking. It is on
B0 stations via NBC-TV and is sold
via syndication in the remaining
citics.

Lombardo Wins

“Cuy Lombardo and His Royal
Canadians™ was voted the top new
music show in syndication. It ran
second to Liberace in the over-all
voting for syndicated musie shows.

The best new mysterv series was
“Sherlock HD]mEE,;’ which ran he-
hind three veteran shows in the
mystery category. In the sports di-
vision a good showing was made
by “Championship Bowling,” which
ran second, and then was voted
best new sports show.

The only other new switch was
in the voting for best performer in
a dramatie series. Thomas Mitehell,
star of “Mayor of the Town,” was
runaway winner here, grabbing the
prize away from Adolphe Menjou,
As in the over-all voting, Mitchell
ran ahead of his vehicle. “Mavor”
was fifth in the voting for best
dramatic series, even running be-
hind Menjou'’s “Favorite Story.”

FILM DISTRIBS AND THEIR
WINNING PROGRAMS AND TALENT

Following are the TV film distributors whose series and falent wom first
place awards i The Billboard's Third Anousl TV Film Program and Talent

Awards:

CBS TV FILM SALES

Aanle Dakley — Best MNon-Metwork
Western Series.

Gall Darls, Anale Dokley—Best Per-
former Appearing HRegularly in =
Mon-Network Western Serics,

CBS Newsfllm—Best Non-Network
Filmed MNews Series

GUILD FILMS COMPANY

Betty White, Life With Elimwbeth—
Best Actress Appearing Regularly in
n Mon-MNetwork Series.

Liberace—Hest MNon-Melwork Muosic
Series, Best Performer Appearing

RBeaulady in a MNon-Metwork Musd-
cal Series. .

INTERSTATE TELEVISION
Little Rascals— Best Non-Network Chil-

dren's Series.

MCA-TY

Thomzas Mitchell, Mayor of the Town—
Best Actor Appearing Regularly in a
Mon-Metwork Series, Best Performer
Appearing Repgularly in o Non-Met-
work Dramatic Series,

Charles Bickford, Muon Behind the
Badge—Beit Ferformer of Emses Ap-
pearing Bepgularly inm a Mew MNoo-
Meiwork Series.

Guy Lombardo Show—Hest New MNon-
Metwork Musical Series.

NEBC FILM DIVISION

YVictory st Sea—Hest Mon-Melwork Se-
ries Contributiog the Most Toward
Raising the Culiural Standards of
Film Programming, Best Non-
Metwork Series  Performing  the
Greatest Public Service, Best Non-
Metwork Documentary, Commentary
or Instruction Series.

® Life of Riley—Best Non-Network Com-
edy Series,

William Bendix, Life of Riley—HRest
Performer Appearing Regularly o a
Mon-Metwork Comedy Series.

Badpe T14—Best Non-Metwork Mys-
tery Serles.

Jack Webb, Badee TI4—Rest Performer
Appearing Resulurly in a Mon-Met-
work Mystery Series, Best Actor
Any Series.

Lilli Palmer Show-—Hest Non-Metwork
Women's Series,

NATIONAL TELEFILM ASSD-

CIATES

James Mason—Best OQuarter-Hour or
Less Mon-Metwork Series of Drama,
Mystery, Adventure or Readings,

Pantomime Quiz—Best Non-MNetwork

Quiz Series,

WALTER SCHWIMMER FPRODUC-
TIONS

Championship Rowling — Best New
Mon-Metwork Sports Series.

SPORTSVISION

All American Game of the Week—
Best Mon-Network Sporls Serics.

STERLING TELEVYISION

Thiz Is Charles Lawghion—Best CQuar-
ter-Hour or Less Non-Network
Series of Drama, Mystery, Adven-
ture or Headings,

TELEVISION PROGRAMS OF
AMERICA

Lassle—Best Metwork Adventure Se-
ries, Hest New Nebtwork Adveniore
Series.

Capiaim Gallant—RBest MNew Mon-Met-
work Advenlure Series,
Tommy Heitlg, Lassle—Best Performer

Appearing Hegularly in a Network
Adventure Series.

LIMEM

Sherlock Holmes—Best New Non-MNel-
work Mystery Series,

WESTHEIMER & BLOCK

This Is the Life—Best Non-Nerwork
Heligivus Series,

ZIYV TELEVYISION PROGRAMS

1 Led Three Lives—Best Mon-MNetwork
Series, Hesl Mon-Metwork Adveniure
Series.

Flichard Curlson, 1 Led Three Lives—
Best Performer Appearing Regularly
in & Mon-Metwork Adventure Series,

Science Fictlon Theater—Heat MNew

_ Non-Metwork Series, Best Non-Met-
work Dramatic Series.

BESTS IN 1954

WIN AGAIN IN
23 CATEGORIES

The fﬂ"uwing programs and
performers, winners in The
Billboard’s Third Annual TV
Film Programs and Talent
Awards, repeated their vie-
tories of last year in the fol-
lowing categories:

Best Actoc, Over-All. .....
censesneessassJack Webb
Best Actress, Over-All .. ..
s sasssssssLoretta Young

Best Actor, Network. .....
............. .Jack Webb

Best Actoess, Network, . ...
e ~uoretta Young

Best Performer (Actress) in
a Network Dramatic
Show.......Loretta Young
Best Mvstery, Network. . ..
Dragnet
Best Performer (Actor) in a
Network Mystery Show. .
...... Jack Webb

Best Performer (Actor) in a
Network Western., . ., .,
«earsrasassss Doy Rogers

Best Actress, Syndicated
Program. ..... Betty White
Best Adventure, Syndicated
........ I Led Three Lives
Best Performer (Actor) in a
Syndicated Adventure
Show. ... .Richard Carlson
Best Comedy, Syndicated. .
R R R .Life of Riley
Best Performer (Actor) in a
Svndicated Comedy Show
vaseessssWilliam Bendix
Best Mystery, Syndicated. .
N A Badge 714
Best Pe:former (Actor) in a
Syndicate! Mystery Show
...... veaeereJack Webb
Best Musical Series, Syndi-
cated ...........Liberace
Best Performer (Artist) in a
Syndicated Musical Show
Liberace
Best Pecformer (Actress) iua
Svndicated Western
Show. .........Gail Davis
Best Documentary, Syndi-
cated . ..... Victory at Sea
Best News, Syndicated. . ..
e CBS Newsfilm
Best Quiz, Syndicated. . ...
essueassPantomime Quiz
Best Religious Program,
Svndicated . This Is the Life
Best Women's Show, Syndi-
cated. . . . Lilli Palmer Show

Over-All Winners

® Continued from poge 3

film series voting, “You Are There”
and “Father Knows Best,” in that
order, fill out the first five shows,
On the talent side, following Cum-
mings as best performer or emsee

to appear regularly in a new net-
work TV film series, are Ronald
Reagan, Richard Boone, Walt Dis-
ney and Donald O'Connor, in that
order. 1
Two network programs which
figured prominently in the voting
for the cultural standards category,
and for public service were “The

Search,” and “Cavaleade of
America,” They placed fourth and
fifth among the mnetwork shows

which have contributed the maost
toward raising the cultural stand-
ards of film programming. And
among the network series which
have performed the greatest pub-
lic service “The Search” was second
to “Medic,” and "Cavalcade of
America” ran fifth.

Non-Network Race

® Continued from page 3

of “Janet Dean,” held fourth this
Vear.

Charles Bickford ran ahead of his
show in the voting for new syndi-
cated product. Bickford, host of
“The Man Behind the Badge,” was
elected best performer in a “new™
syndicated show. The show itself
ran third in the wvoting for best
new series.

Sheldon Reynolds' “Sherlock
Holmes” was second among new
shows., But its star, Ronald How-
ard, was third in the voting for per-
formers in new shows. Eddie Can-
tor, placing second in this category,
also ran ahead of his show, for the
“Eddie Cantor Comedy Theater”
was tied for fifth.

www americanradiohistorv com

FILM PRODUCERS AND THEIR
WINNING PROGRAMS AND TALENT

Following are producers whose film series and talent won first place awards
in The Billboard's Third Annwal TV Film Program and Talent Awards:

WILLIAM F. BROIDY PRODUC-
TIONS

Pantomime Quiz—Best Non-Network
iz Series.

Cas

CRS TWewdllm — Bezt  pon-nelwork

LOlmed news service.

DISNEY PFRODUCTIONS

Disncylond—Best Over-All Series, Se-
rics Contributing the Most Toward
Raising the Cultural Standards of
Film Programming, Best Ower-All
MNew Series, Best MNetwork Series,
MNetwork Series Contriboting the
Most Toward Raising the Cultural
Standards of Film Progromming, Best
Mew Metwork Series, Best Other Met-
work Series,

FAMILY FILMS

This Iz fhe Life—Best Mop-Meiwork
Relliginus Series,

FLYING A PRODUCTIONS

Annle Oakley—Resi Non-MNeiwork
Western Series.

Gall Davis, Annie Oakler—Best Pers
former Appearing Repgularly in a
Mon-Metwork Western - Series.

FRANTEL, INC.

Capinin Galtanf-—Rest Mew MNon-MNet-
work Adveoture Serics

CUILD FILMS

Betiy While, Life Wilh Elirnhelh—Best
Actress Appearing Repgolarly in a
MNon-Metwork Series,

Libernee—Best  Mon-Metwork  Music
Series,
Liberace—Rest Performer Appearing
Bepularly in a Mon-Metwork Musical
Series,

CHARLES KEBREE

Liti Palmer Show—Best Non-Meiwaork
'M:_rmen's Series.

LEWISLOR PRODUCTIONS

Lorctin Young—Best Over-All Actress
Appearing Hepgularly in a  Series,
Best  Actress  Appearing  Hegularly
in & MNetwork Series, Hest Per-

former Appearing Regularly o a
Metwork Dramatic Series,

CUY LOMBARDO PRODUCTIONS

Guy Lombardo and Hisx Hoyal Cans-
dians—Hest Mew Mon-Metwork Mu-
sical Series.

McCADDEN PRODUCTIONS

Bob Commings, Bob Commings Show
—Best  Ower - Al Perlormer or
Emsee Appearing HRegularly in a
Mew Series, Best Performer or Emsee
Appearing Repularly in a Mew MNet-
work  Series, Best Performer Ap-
pearing Repularly in a MNelwork
Comedy Series.

Bob Commings Show—RBest MNetwork
Comedy Series, Besl New MNeiwork
Comedy Series. )

MEDIC TV PRODLIICTIONS

Medic—0Over-All Series Performing the
Greatest Public Service, NMetwork Se-
rics Performing the Greatest Public
Seevice, Best MNetwork Dramatic Se-
ries, Best Mew Mework Dvamalic
Series.

NBC

Yictory at Sea—Non-MNetwork  Series
Contributing the Most Toward Rais-
ing the Cuolturad Standards of Film
Programming, MNon-Metwork Series
Performing the Greatest Public
Scrvice, Best Non-Metwork Docu-
meniary, Commentary or Imsinuc-
tion Series.

PORTLAND PRODUCTIONS

James Mason Show—Rest
Hour or Less
of Drama,
Beadings.

FYRAMID PRODUCTIONS
Charles Rickford, Maa Behind the
Badge--Best Performer or Emses Ap-

pearing Repufarly in a New MNope
Metwork Series.

EAWLINS-GRANT PFRODUCTIONS
{with Gross-Krasae)

Thomas Miichell, Mayor of {he Towh-—
Best Actor Appearing Hegularly in a
MNon-Metwork Series, Best Performer
Appearing Regularly in a Non-Nets
work Diramatic Series.

SHELDON REYNOLDS PRODUC-
TIONS

Eherlock Holmes—Best NMew Mon-Mef-
work Mystery Series,

HAL ROACH JR.

Life of Riley—Best Moop-Meiwork Come-
edy Series

Willlam Bendix, Life of Riley—Best
Performer Appearing Repularly in a
Mon-Metwork Comedy Series.

ROY ROGERS PRODUCTIONS

Hoy Hopers—HBest Wetwork Wesiemn
Series, Hest Performer Appearing

Ouarters
Mon-Metwork Seried
hivstery, Adventure of

Regularly in a MNetwork Western
Serics.
WALTER SCHWIMMER PRODUC-
TIDNS

Championship Bowlinge— B e st MNew
Mon-Network Sports Series.

SHERRY TV

Jack Webb, Dragnel-Badpe 714.—HRest
Actor Appeating Resmilarly in any
Series, Best Actor Appearing Reg-
plarly in a Nelwork Serics, Best
Periormer Appearing Repgularly in a
Metwork Mystery Series, Best Per-
former Appearing Repolarly in &
Mon-Metwork Mpystery Serics.

Dragnel-Badge TI14—Best Metwork

Mystery Series, Best MNon-Meiwork
Mystery Serles,

SPFORTVISION

All-American Game of the Week—
Best Mon-Metwork Sports Serles.

TELEVISION PROCRAMS OF

AMERICA (with Bob Mavwell)

Lassie—Best Metwork Adventure Se-
rieg, Hest Mew Network Adventurs
Beries,

Tommy Retlip, Lassie—Rest Performer
Appearing Kegulardy in a3 Nelwork
Adveniure Series.

ZIV TELEVISION PROGRAMS

1 Led Three Lives—Best Mon-Network
Serien, Hest Mon-Metwork Adven-
fure Series,

Richard Carlson, | Led Three Lives—
Best Performer Appearing Regulacly
in a Mon-Motwork Adventure Series

Belence Fiction Theater—Best MNew
Mon-Meiwork Series, Best Moo-Net-
work Deamatic Series,

VIDEO NETWORKS AND THEIR
WINNING PROGRAMS AND TALENT

Following afe the networks whose Him programs and talent won first place
awards in The Billboard's Annual TV Film Program and Talent Awards:

ABC

Disneytand—HBest Over-All Series, Se-
rlea Conlributing the Most Toward

Raoizsing the Cultural Standards of
Film Programming, Beat Mew Serics,

Best Metwork Series, Network Series
Contributing the Most Toward
Raising the Cultural Standards of
Film Programming, Hest Mew Met-
work Series, Best Other Metwork
Series,

CBS

Lassie—Best Metwork  Adventure Se-
ries, Hesl Mew MNeiwork Adventure
Series.

Tommy Rettie. Lassie—Rest Performer

Appearing Hegularly tn a Metwork
Adventure Scries.

NEC
Dragnet—Bes! Network Mystery Serles

Jack Webb, Dragnel—RBest Over-All
Actor Appearing Repularly in a Se-
rles, Best Actor Appearing Regu-
larly in a Metwork Serics, Best Per-
former Appesring  Repularly in &
Metwork Mysiery Series.

Loretia Young, Loretin Young Show—
Best Ower-All Actress  Appearing
Pegularly in a Series, Besi Actress
Appearing Hepularly in a Network
Beries, Best Terdformer Appearing

Regularly in & Metwork Dramalic
Series.

Medle—S5S¢ries Performing the Grealest
Public Service, Metwork Series Per-
forming the Greatest Public Service,
Best Metwork Dramatic Series, Best
Mew Metwork Dramatic Series.

Roberi Commiogs, Bob Cummiogs
Show—Hext Owver-All  Performer or
Emsce Appearing Regularly in o New
Series, Best Performer or Emses Ap-
pearing Regularly in a New Metwork
Serice, Best Performer Appearing
Regularly in a8 MNetwork Comedy
Serics,

Bobh Commings Show—HRest Metwark
Comedy Series, Hest New Metwork

Comedy Series.
Roy Ropers—Best MNetwork Wesiern
Series, Best Performer Appearing

Regularly in a MNetwork Westem

Beries,

Disney, Cummings

® Continued from page 3

tion. Following Cummings and
Reagan, winners of first and sec-
ond place awards respectively,
Richard Boone, star of “Medic,”
and Walt Disney, host of "Disney-
land,” tied for the third place spot
with 61 wvotes each. The fifth

place position was filled by Rob-
ert Young, star of “Father Knows
Best,”  which was on CBS last
season but which will be on NBC
this fall.

One of the reasons, perhaps,
that the network shows and per-
formers pulled more votes than
the programs and talent in syn-
dication is that the network stanzas
are seen in more markets usually
than most syndication shows.
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THE BILLBOARD

Official Sees
Big Profif in
First Quarter

HOLLYWOO®D, July 30—
Profits for the quarter ending
September 30 of this vear are
expected to exceed profits before

AUCUST 6, 1955
| THE BILLBOARD SCOREBOARD

New TV Spot (ampaigns—
Who Bought Them Where

A quide for TV stalions and adverfisers
on new confracls sef from July 10-16

The following data is mbolated from a weckly sarvey of all
0. 5 TV stations made by The Dillboard. It shows 1the new
natlonal spod commercial campagns set on those stations during
ihe survey week, regaridless of the siariog alr date of those
CAMpPalgns,

TELEVISION
THE BILLBOARD SCOREBOARD

Sponsor and Industry Breakdown
Of New TV Film Commercials

Produced Since Jume 1

This weekly chart is one part of a month-long study of TV [ilm
commercials produced during a full month, [t offers a significan
guide to lorthcoming spol TV campaigns and program sponsorshif,
Each week, the commercial production of a different industrial group
of pponsors is listed. J

The following symbols are osed to designate fypes of commer-

L a : clals listed: LA—DLive Aciion: FA—Full Animatlon: SA—Semi-
tﬂ-'-'-'E-E for the entire Fiscal year end- Animation; SE—Special Effect; J—Jingles; M—Music; 5—Slides;
N A T l O N A L s u M M A R Y ing ]';me 30, Harold L. Hackett, ID-—Station Break; NA—Noi Available.
esident of Official Fil - T C retaly
(Campaigns pliced In more than one region) ﬁrﬁlﬂd Itju ﬁl'i:]cl‘:_hulé?r:; th]:; :::‘Ek_re Sponsor, Produel & Apency ishow, W any) MNo. Seconds m-n:r:fm :'.';T...
T PR PT Hackett indicated 11'1':.“: much of *%I;EELE}TF&;:M*H[?“PE#IM@DS
z ; the reason for this rasy financial ' Benton & Bowies.. — = seas LA, FA ,,..Lalley & Love
Duz, Procter & Gamble LiE}?LE:TISduEIS' Libby, McNeil ﬁicmm is the success Official is | AUTOMOTIVE (CARS, TIRES, ' :
: : ing in its i : ACCESSORIES
Eleemfn Spray Kit, Labor Sav- | , "o ;:a Ejj'raml;-,r, M & M Co. |lin the mmllt:iul:m and L.::'::i'ie];g_fg g Moors Paul Page ] 18 .. 75, 40 Video P
By Mor‘on Frozen Foods, Morton || fields. ' American Motors, Nas, Geyer 0+ " e 0t MR e S
Folger Coffee, |. A. Folger Packing Official b et ooy v (Disneyland., = vuse = s.. LA, FA ....Lallcy & Love
ek icial more than guadru
Fﬂ:'fr E’E & "txuda, Fend Mo F“E:::pl.dlﬂmfi Trend, Pures its 1953-'54 profits for '—Eﬂ '954;:'55 T Y enkine s § 0 LA, | Transfile
Criffi .Shn lish  Criffi Roto-Broil, Roto Brail Corp. fiscal year. Earnings for the latter 2 iive 20 ... NA  sevessnenss. Transfilm
L i e Folish, 1 Vel, Colgate-Palmolive were $317,172.67 as against $76,- 1oeae Tooew NA Loipecuse. Trandilm
Mig. Co. Viceroy Cigarettes, Brown & ||882.04 for the previous year. The atad M wnsa N sesantniove T HNINN
Hostess Cake, Continental Williamson Hﬂlﬂﬂﬂ still are subject to a final | NON-ALCOHOLIC BEVERAGES
A r e - 3 it, Coca-Cola, Coca-Cola, D'A pavasanaer Lwwws P awen Bl - svinnsnane 8¢ - e
I Bﬂ]{;lgk ﬁ G bl E'E.rPﬂu‘i-EEF‘ ex A‘nt] FIEEIIEI, D'u_ & lt Cn:l-cgl:_. E:i:-czlzu wu::EEEI-L" TrmEEEE | . . Eﬂ & t:, S-Il-. P g ':.EF:EM"_
vory Flakes, Procter & Gamble ont Co. Altho in comparison to Ziv-TV e T i~ . Ko
nz ME‘&'W t:hE'SIE rig‘[]!"ﬂ are AND icmgmn!u dEEE aww . FEEEEEEE RS
REGIONAL SUMMARIES probably quite small, the over-all| Robert Hall Clothes, Clothes, -
the of Ofticial in the film distr-| o Do Shoss Wiler T am00R.: Sasie Sl b O L o
butiun fiE]d is bﬂmmii'lg mﬂrﬂ and mHI-F ﬂlﬁ - EE R R RN aEE RS m L] M CRECE I B R I
Eastern more evident. The company has| Ob Henry, Candy Bars,
added four network reruns (“My Mhrﬁhﬂ&ih;iﬂgnuh I:l;l-l:ldim.. 1.ooee B ovas FA cavvannne Rling Fiks
Beech-Nut Chewing Gum, Le High Acres, Grant Co. Little Margie,” “Stu Erwin Show,” DTmm ete.) it
Beech-} .. Packing - Libby ]Dﬂhlf'ammu Fﬁi;i [I.:'ﬁ?- ':&’illy" and “The Hunter”) and| Dairy Dell, Dairy Frﬂdu:lﬁ . : . - Kilig Fie
Blue Bonnet Margarine, Stand- ucts, Libby, McNei ibby ||three new series (“Robin Hood,” ernard King.. 1 ... 8 ... nh A4n
ard Brands M x M Candy, M & M Co. “The Scarlet Pimpernel” and “Sir|rRoGS AND DRUGSTORES —— or-wr 1ores 80 o LA covneeceenn ST
Cabett Beer, John Cabett, Ltd, Morton Frozen Foods, Morton ||Henry Morgan™) to its showease in| Block Drug, Senirol, Grey Adva. ... .. 2 .... 60 .... LA . Video Pictons
Duz, Procter & Gamble Packing recent months, and is offering the| Sterling Drug, ”“"’m‘gn ”Ift:,_ 'I;’f i "k ATV Film Prodm
Electric Spray Kit, Labor Sav- | Mounds Candy Bar, Peter Paul, || largest variety of new product of | vicks, Cough Drops, BEBD&O ..o o 1 oo 10 00 Fa 0000 Nt G
i:-is. Ine., Ys. Ford GII]nE. bile M Ca old ill"li" E}M{lifﬂtﬂf this fall. H. F. Riichie, H“’E::'m" & Corri 2 &0 LA Bill St Studies
Ford Cars & Trucks, For dsmobile Motor TS, 5- n an interestin sidelight, enon NS S R L
Motor Co. mobile Div. Hackett points out th.;gsa]ahﬂitgh of “?;ﬂml:::ﬂ;”";gﬁf*;:ff & BANKS
Frozen Foods, Mrs. Paul's Quaker Puffed Wheat, Quaker ||costume and adventure dramas on 4 Campbell Mithun., 1 .... B ... 5A ..cooinnn. Kling Film
Kitchen Oats Co, the current market, I:HT:!FI:EE Fire and Casuslly Co, Direet.. ssns 20 .as. FA ... Richard H. Ullmas
GTEEH Shoe Polish, Griffin Mig. Rﬂggéi r Ems Cigar, General General Mills, Betty Crocker Ca;;nhliaﬂ X " pEe -
1 F 1 4 " m e A ' EEREEE R -.-H-
f T P . i 2 - . [ | [ | Mm. Baird's Bread, Bread, Tracey,
Hﬂlli:f.i&h?;erM“EaszI Curtis Fab- g?ﬁinsﬂ]?.{:“h]ﬁ?::h ﬁ-nﬂng%ﬁ Of'ICIal F'Ims Gricer’s Ba;inl, Bread, ﬂuuﬁndl;?:ﬁ::j: : :”: g .:" II?:: fﬁ,,lﬁl:g:uﬂ::: Filmm
“It Came From Beneath the | Salad Mixer, A. Meyerhotf National Biscuit Co., Milk Bove,
Sea” (Movie), Loews Theaters Sealy Mattress, Sealy, Inc. d Kenyon & Eckhardt., ; . gﬂn I[_j . ;m Gemn
Krueger Beer and Ales, Krueger | Super "st Paint Sprayer, Power . T m———— e e Teen Gems
Brewing FProducts as erles Thins, McCann-Erickson (Halls of Ivy),. 2 .... 20 ...0 SA ... Bill Surm Studieg
; ldesl Bread, Bread, Win. F. Fien ...... 10550 wsxsns FA ... Richard Ho Ulloseay
Southern (Continued next week)

Anacin, Whitehall Pharmaeal

Buster Brown Shoes, Brown
Shoe Co.

Coca-Cola, Coca-Cola Co.

Duz, Procter & Camble

Ivory Flakes, Procter & Gamble

M & M Candy, M & M Co.

Ma's Candy, Mars, Inc.

No Bugs M" Lady Shelf Paper,
Paper Products

Obelisk Flour, Pillsbury Mills

Rn(‘h:in Hood Shoes, Brown Shoe
Q.

Roto-Proi, Roto Broil Corp.

Vel, Colgate-Palmolive

Vigofa.o, Charles Plizer

White Rain Shampoo, Toni Co.

Zerone-Zerex Anti-Freeze, Du-
Pont Cao.

Midwestern

Canada Dry Beverages, Canada
Dry, Inc,

Clorets, American Chicle Co.

Crean of Wheat Cereal, Cream
of Wheat Corp.

Electric Sprav Kit, Labor Sav-
ers, Inc.

Falstaflf Beer, Falstaff Brewing

Folger Coffee, J. A. Folger

Ford Cars & Trucks, Ford
Motor Co.

Criffin Shoe Polish, Criffin Mfg.
Co,

Hostess Cake, Continental
Baking

Kool Cigarettes, Brown &
Williamson

Libby Products, Libby-MeNeil

& Libby
M & M Candy, M & M Co.

Meats, Obise Meat Co.

Miniature Muarshmallows, Kraft
Foods

Pleiffer Famous Beer, FPleiffer
Brewing

Fillshbury Cake Mix, Pillsbury
Mills, Inc.

FPurex Ligquid Trend, Purex
Corp., Ltd.

Ringling Bros. Circus, Ringling
Bros,

Salad Dressing, Kansas City
Wishbone, Salad Dressing Co.

Salad Mixer, Ratmer Co.

Tenderleal Tea, Standard
Brands

Vel, Colgate-Palmolive

Viceroy Cigarettes, Brown &
Williamson

Zerome-Zerex Anti-Freeze, Du-
Pont Co.

Southwestern

Aﬂﬁg"almt Hunt, Enox Reeves

Y.

Fluffo Shortening, Procter &
Gamble

Huostess Cake, Continental
Baking

Salad Mixer, Grant Co.

In Svndication

NEW YORK, July 30.—Official
Films this week put its 13th half-
hour series into svndication. The
new show is “Crosscurrent,” pro-
duced by Sheldon Reynolds and

starring Cerald Mohr. There are
39 episodes.

This is the show that Ballantine
Beer has had in 12 markets this
past season under the “Foreign In-
trigue” title. Its format actually is

uite different from the original

Foreign Intrigue.”

Official, of course, also has the
117 episodes af the first three vears
of “Intrigne.” The 78 with Jerome
Thor are now titled “Dateline Eu-
rope,” and the 39 starring James
Daly are titled "Qverseas Adven-
ture,

With Official’s take-over of the
Mohr group, the “Foreign In-
trigue” title, after four vears, Ffi-
nally disappears from the program
logs., It was one of the }iﬂit TV
Film shows prpduced in Europe. It
was one of the first big regional
film deals. For a long time it was
one of the highest ruted syndi-
cated film shows.

TV Rights to
Bromf'd Works
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Rocky Mountain & West Coast TO Premlnger | MONEY-SAVING SUBSCRIPTION ORDER
Art Course, Art Instruction, Inc. Plumite Drain Cleaner, Ivano, HOLLYWOOD, July 30.—T} I R i '
Burgermeister Beer, San Fran- Ine, Ingo Preminger Age{i E this “ﬂ;{* i Enter my -subscription to The Billboard for @ full year
cisco Brewing [ Foli-Grip, Block Drug acquired TV rights to all of Louis I (52 isswes) ot the rate of $10 (a saving of $3 over
Crackers, American Biscuit Co. | p., .\ 1iquid Trend, Purex Bromfield's works. Mal Stewart, |;  single copy rates). Foreign rate $20.
Fisher B_lﬂndmﬂlﬂ;:“, Fisher GIJTD-., Lid. wrh'r_'r is handling the deal, said he I
Hm[ ]m“",m winoy Moiibeian Rosarita Mexican Foods, Rosita gr‘ip‘ﬁ;ﬁ':m]ﬂj“‘L‘l‘lt”;;j:tl”’t‘;‘ﬂ [ e e .. sie
e erhg;u -::E; su:;henr;n En;::j,ﬁﬁuib?:; All of these are available for live || Occupation or Title
Maxwell House Coffee, General Products TV. Film rights to a number, in- || Company
Foods ’ Tramsistor Rading, Raytheon cluding “The Rains Came” and |}
Miller High Life Beer, Miller | Viceroy Cigarettes, Brown & “Night in Bombay,” had previous- || Mdiess
Brewin ’ Williamson r ]}tr :E;E;:ﬂ'n f]l_lﬂquir&d [}}- énn:t:-]ii(m [:||i.1:.'tl.1|r1l.=.r i tﬂT lone State
Morton Frozen Foods orton Zerone-fe i-Freeze . || Ftudios, however, an e5€ Canno
P;él:iug & PmTﬂnr,ﬂ Aty T l:.;; utilized for TV film presenta- : Send te: The Billboard, 2160 Polterson 5t., Cincinnofi 22. @ :
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EDITORIAL

ADYIS50RY

Consisting of one key exects
tive fromm each of 550 lead-
ing advertisers, advertlsing
agencies, TV broadcasters and
[ifm companies.

COLOR TV

Bahette ].
Doniger

Philip
Merryman

John W.

Haley

Will Cost 20 to 25 Per
Cent More, But Worth It

Color TV will most likely
cost the sponsor 25 pér cent
more than a comparable black
and white show. But, despite
the increased cost, color will
attract more advertisers to TV.

This is the consensus of the
TV Editoria! Advisorv Board, A
mere 28 out of 108 respordents
denied that color will attract
more business to TV. Almost
every member who replied pre-
dicted that advertisers such as
fashions and fumishings, to
whom color is so essential, will
be attracted to TV by the tint

far behind that was 10 per cent.

The stations were the most
bearish, ' spreading their votes
almost equally among these
three figures. It was the skation
voting that weighted the 10 per
cent prediction so high.,

The ad agencies, on the other
hand, gave proportionately as
big a vote to 15 and even 30
per cent. The agencies, however,
were the one category in which
25 per cent did not get the
biggest wvote. Slightly more
agencies voted for 20 per cent.

After the 10 per cent pre-

diction, the curve was up and
then down again, In close order
came predictions of 30 per cent
greater cost than béow, 50 per
cent and then 15 per cent.

The upshot of the trade’s
expectations of the costs and
values of color TV, then, is: look
for color to cost 20 to 25 per
cent more—both time and pro-
Emm—than the same show in

lack-and-white. If it is anything
outside this, it will more likely
be less than more. However
much color costs, it will be
worth it,

News in Brief

‘MATINEE’ PRICES:
$0.927-818853 . . .

NBC-TV this week set the rates on ils upcoming hour-long
dramatic daytime skrip, “Matinee,” There will be eight participations =
r show. The cost of one will be $9,927. The cost of two will be
gﬁﬂ,ﬂﬁﬁ. It is expected that some of the shows will originate in the
East because of ﬂ!ljﬂ shortage of facilities on the West Coast. “Matinee”™

will be slotted 3-4 p.m.

THEY'LL T.OVE LUCY’
SATURDAY NIGHTS . . .

CBS-TV is expected to move the reruns of “I Love Lucy,”
which have been running early Sunday evening since ear
summer, to Saturday evening, either 6 p.m. or 6:30 pom. It is
likely that Lehn & Fink will continue sponsorship.

SCRIPTERS TRIPLE -

{PAY IN 9 MONTHS . . .

Earmnings of TV film writers tripled during the past year,
hitting $2,400,000 in the nine months ending June, 1953, compared
with $800,000 over the 1953-1954 season. It is estimated that the
average TV Film writer will earn close to $12,000 this year. Some, of
course, are doing much better.

STATIONS GET CO-OP
BREAK ON FOOTBALL . . .

After selling three-fourths of its college football schedule
for the coming season, NBC-TV has decided to turn the remain-
ing fourth over to the stations for co-op sales. The three
network sponsors are Schick, General Cigar and Crosley.

‘HOME" XMAS FESTIVAL
SET FOR NOV. SUN. ...

NBC-TV will air a speciul edition of “Home"” on Sunday, November
%ﬂ* as :; Christmas promotion. It will be called a Christmas Shopping
estival,

NBC-TV, MERMAN CANT

r

conversion,

Of the 80 stations replying,
10 mentioned that retailers and
department stores will be in-
duced TVward by color. (Last
week the Board predicted that
1957 will see t?lﬂ big color
swing.) :

A couple of members pointed Networks &
out that new gimmicks will have | Stations .- 3 16

1 How much
you believe an
color show?

Per Cenl B | ]

to be found to spread the cost Agencies, . — 3
of sponsorship thinner because Network
few companies can afford TV Fi':i'ﬂ'ﬁ:;"' 1 1
even at black-and-white costs. socal &

Tho the consensus of the Spot

HOW THEY VOTED

more than a comparable black-and-white program do
advertiser must expect to pay for sponsorship of a
More

than
12 15 3 23 M 3 35 40 45 50 &0 B 100 100%
- S I . e I I e B 3 -
— 4 % ¥ 5 1 1 1 = 2 —= 1 2 1
1 2 1 & = = = == = i e e S
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Board had 25 per cent as the | fuers ....— —
added cost of color, the curve Diistrib-
of opinion was downward rather | o -...— .
than up. The next most Favored Tt
figure was 20 per cent and not Equip-
ment ....— |
Grand Total 4 26
NEXT WEEK
- 2 Will the e

The TV Editorial

xpansion: of color telecasting altract more or fewer

advertisers to TV?

Maore Fewer Same

L Metworks and SialionE ....c.ecveeemnscnns. 4 1
Advisory Board will tell . .. R TRRRRALER. s Sy e e 6 6
N:tmﬂﬂpﬂﬂiﬂﬂ..uu.n;..-.”.;.“ -.l--i-.ﬁ I. —

"'s moual.“'s 0" Begional, Local and Spot Advertisers ....000.18 7 e

BT f ot | o S L A P SR CE R ER A | 1 1

monn [onlnol Producers, Labs, Equipmeml .ocouveensssans A2 | 5
Orand Total .ocvvinessnsnns AR 180 15 13

FOR QUOTATION

ADVERTISERS AND AGENCIES SAY . . .

FUGENE COLIN, TV director, PHIL GORDON
ACENCY, Chicago: “l can't see it attracting someons
"unsellable” now."”

GARY LEE, TV production manager,
STOCKTON, WEST, BURKHART, Cincinnati:
“It will attract more, but that attraction will be
short lived, I believe, unless provisions are made
for co-sponsorship enabling the increase in tele-

casting costs to be spread among more sponsors.
Fewer will be attructed to coler if each sponsor

must carry the full load alone. Few TY adver-

tising budgels are that expandable.”

JOIIN W, HALEY, advertising manager, NARRA-
CANSETT BREWING, Providence: “"Color TV when
perfected will be the ultimate for both entertainment
and advertising. The quicker it comes the better for
myv product—malt beverages. A Eunming glass of
sparkling beer is most photogenic in color.”

HEBRMAN C. CENTLIVRE, advertising
manager, CENTLIVRE BREWING, Ft. Wayne,

Ind.: “Understand cost is $70,000 for one 20-

second spot announcement on national chain

hookup, Sounds possible but improbable. Con-
versely, if color TV rates are lower than expec-
tations but still attractive enough for large
budgets, the local black and white TV may
reduce their rates (as local radio stations did with
mminﬁ of TV) and there could be a climate
created for more b&w TV advertising. Local

radio station sales have skyrocketed from 172

million to "268 million or more since the

advent of TV. Contrastedly, national radio
chains have lost sales since the advent of TV.”

STAN COLBERSON, advertising manager, LANC-
ENDORF BAKERIES, San Francisco: “Costs almost

rohibitive now. Extra cost will force more advertisers

ack into other media where they can compete more
evenly at less cost. This, I think, will be especially true
of lotal and regional advertisers.”™

PRODUCERS AND DISTRIBUTORS SAY. . .

REUB KAUFMAN, president, GUILD FILMS, New
York: "Color will give more impact to programs thus
enabling the sponsor to expect a higher intensity of
results. This alone should induce more advertisers to
use the mediom.”

BABETTE ]. DONIGER, TELEVISION
SNAPSHOTS, New York: “Most fashion people
have expressedly waited for color altho cosmetic
companies and food companies have managed to
do an excellent job in h&w. T feel the entire
field of fashion and home furnishings (draperies,
rugs, ete.) will join the army wﬁu color is
within easy reach.”

WALTER SCHWIMMER, president, WALTER
SCHWIMMER C0O., Chicago: "Everything will move
up. High budget advertisers will move to color and
in turn new advertisers will be developed for black
and white at lower cost,”

MAURICE BECK, manager, TEXAS RASS-
LIN' FILMS, Dallas: “More at first, until
novelly wears off. Color will not replace
quality, There is still & demand for quality
stories, plots, production and telecasting.’

STATIONS SAY. . .

GEORGE T. IFRECHETTE, general manager,
WSAU-TV, Wausan, Wis.: “Believe added costs will
dispourage rather thun encourage advertisers.”

ROBERT F. SCHENKKAN, director of
television, WUNC-TV, Chapel Hill, N. C.:
“dales effect of color will be s0 tremedous, cost
will not deter new advertisers.”

HABRMON L. DUNCAN, president, WI'VD, Dur-
ham, N. C: "It will do a superior’ product and
package identification job for sponsors,”

A. 1. MOSBY, president, KGVO-TV,
Missoula, Monl.: “"Look at the slick magazines
and vou have the answer to this one,”

PHILIE MERBRYMAN,  president, WICC-TV,
Bridgeport, Conn.: “Shouldn't affect it. Other factors
far more important such as covernge and circulation,
Real problem fucing industry is  how to increase
competition by increusing number of operating stations
with L:I-i‘h[lt:l-l'tlll‘l:it:r' o compete on cqua] terms. |

JOHN J. KEENAN, commercial manager,

WSIB, Elkhart, Ind.: "Department stores and

women's apparel shops alone should increase

TV revenue tremendously., Think of a style

sh:?w"in color and the impact on Mrs. House-

wife.

www americanradiohistorv com

AGREE ON SPEC $§'S . ..

NATIONAL AM-TV WEEK
READIED BY NARTB. . ...

The National Association of

and TV stations and nebworks.

Negotiations between NBC-TV and Ethel Merman to air a
spectacular celebrating the star’s anniversary in show business
broke down this week., It was reported that Miss Merman was
demanding more money than the network was willing to put up.

Radio and TV Broadcasters is

sponsoring “National Radio and TV Week,” September 18 thru 24,
It is preparing a kit of institutional spots for distribution to all radio

BIG PAY-OFF

TVFilm Sells
Chinchillas in
Jacksonville

TV film has produced impressive
results in the current chinchilla
breeding promotion. Alton White-
side, salesman for Television Pro-
grams of America, went into Jack-
sonville, Fla., recently, where he
found that the local agent was
using radio spots, This advertising
was drawing an average of 135 in-
quiries a week, which produced an
average of 10 per cent sales.

Whiteside sold the agent “Your
Star Showcase” hosted by Edward
Amold. After the show's first week
on WMBR-TV there the agent re-
l:-elived 40 inquiries and closed 20
sales.

Each deal was for a pair ol
chinchillas, male and female, They
went for a minimum of $1,800 the
pair and as high as $2,500. Thus,
“Showecase” produced a minimum
gross of $36,000 for the local agent.
The show for that one week cost
the agent $225, the time cost $500
for a total ad expenditure of $7235.

New ‘See If’
Cost: 100-1256

NEW YORK, July 30. — When
“See It Now” returns to CBS-TV
next fall in its new hour and hour-
and-a-half length, it will cost spon-
sors $100,000 in its shorter version,
and $125,000 for the lengthier
time. There will be at least four
of these shows, which the net-
work is calling, “See It Now,"” in
depth. ;

It is not known what day of the
week they will be slotted, but
the chances are they will be pre-
sented on Wednesdavs. Tuesdavs
and Thursdays are reserved for
mid-week spectaculars at thé web.

WABD Signs 7
Film Deals
In Six Weeks

NEW YORK, July 30.—In the
past six weeks, WABD here has
signed seven half-hour deals on
syndicated film shows. Heinz,
which last year had its “Studio 57"
[:nsu-i:llg.-r on the Du Mont network,
partly spot, is now going all spot
with the MCA-TV dramatic 5erg;.
and for its New York outlet it
bought WABD. ,

Tafon Distributors, which hought
“The Hunter” nationally, is placing
it on WABD. 0Old Dutch Coffee is
sponsoring “The Goldbergs™ on this
station, The Finley Strauss Stores
have taken the Bulova Watch co-
op deal on the “Ford Theater” re-
runs, and is showcasing it on
WABD. Canada Dry placed “Mr,
Executive” on WABD, which will
televise it in color. Petri Wine

bought alternate weeks of “Water-
front,” which La Rosa has already

been carrving on this station.

The General Electric dealers

II bought the “Star Playhouse” dra-

matic series, which the station had
bought from ABC Fjlm Syndica-
tion. Most of these deals were on
the sponsors’ packages rather than
the station's. Six more such half
hour buys are in the works.

KOWL Block Prugrums.
Negro, Mex., L-A Segs

HOLLYWOQOD, July 30—
George Baron, vice-president of
indie Radio Station KOWL, this
week announced a switch to block
programming of its Negro, Mexi-
can and " Latin-American shows,
Largest forcign-language station
in this area, Baron explained the
KOWL position in declaring, “The
trend by advertisers toward spe-
cialized markets demands that its
tup shows have the additional
time.”

Baron aired the view that for-
eign-language programming was
.on a downhill trend, and predicted
the eventual demise of such radio

 presentations.
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THE BILLBOARD TV FILM

The Top Tl

The TV SPORTS CHAMP is “Championship Bowling”—now racking up ratings
that can only be described as astonishing. Not even baseball, fights or pro
football can compete. Sounds almost unbelievable, but it’s true!

Look over just a few of our typical ratings, and bear in mind
these are for “slots” in fringe times.

WKJG-TV F. Wayne, Ind. - 5:30 sat. at. 40.4
WHAM-TV Rochester, N. Y. - 2:30 Sal. aff. 300
WDAF-T\, Kansas City, Mo. - 1:00 Sun. afi. 18.0
WKRC-TV cincinnati, Ohio - 1:00 Sun. att. 22.4

CHAMPIONS

A "NATURAL"
for Breweries

Now sold in a big list of
markets to such outstanding

firms as Hamms, Genesee,
Griesedieck Bros., Schlitz,

A-1 Beer and others. They

get a big “merchandising

plus” thru tie-ins with the

bowling alleys.

Is a one-hour film show (shot specifically for Television)-52 now in the
can—featuring match elimination games between champions of the
bowling world for major cash awards. America’s top stars under our
exclusive contract. This show will build a big rating overnight in any
time slot regardless of competition—even the best feature films.

For descriptive brochure, prices, and
audition film, write, wire or phone

ACK RECORD®
for @ Sports Show

HIP BOWLING

WALTER SCHWIMMER CO.

75 E. Wacker Drive, Chicago 1, lill. Franklin 2-4392

New York Office: Howard Henkin, 16 E. 41st St., LExington 2-1791
Hollywood Office: Tom Corradine, 5746 Sunset Bivd., HOllywood 2-4448
Canada: Spence Coldwell, 447 Jarvis, Toronto, WAlnut 2-2103
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| TWO FIRST RUN NATIONAL PROGRAMS

JUNE, 1954

I 6 5 1/2-HOURS OF FILM ENTERTAINMENT

hE | 1
EIGHT FIRST RUN NATIONAL PROGRAMS
JUNE, 1955
| 27 1/2-HOURS OF FILM ENTERTAINMENT
Screen Gems 1955-1956 Production Schedule

PROGRAM SPONSOR ADYERTISING AGENCY
Adventures of Rin Tin Tin...ABC-TV...Fri, 7:30 p.m..  National Biscuit Co: Kenyon & Eckhardt
Captain Midnight...CBS-TV...Sat,, 11:00 a. m. Wander Co. Tatham-Laird
Celebrity Playhouse. .. National TV Spot Falstaff Brewing Dancer-Fitzgerald-Sample
Father Knows Best... NBC-TV...Wed.. 8:30 p. N, Scott Paper Company J. Walter Thompson
Ford Theatre... NBC-TV...Thurs.,, 9:30 p. m. I'ord Motor Company J. Walter Thompson
Patti Page Show...National TV Spot Oldsmobile D. P. Brother & Co,
Damon Runyon Theatre...CBS-TV...Sat., 10:30 p. m. Anheuser-Busch D’Arcy Advertising

Tales of the Texas Rangers...CBS-TV...Sat., 11:30 a, m.  General Mills Tatham-Laird

wWwWw americanradiohistorv com
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The Billboard Spotlight on Fall TV Program and Time Buying

TV Filmin

g Heads

Toward the Coast

Majors Entry, New Shows, Death of Old

Types in Trend; Full

The trend toward the pwnership
and production of TV properties
on the West Coast was stepped up
this season when the major film
companies enfered the medium,
Out of the 19 new vidfilm series
to be offered to viewers this fall
only two will be filmed in New

York, which will continue to build |

Hollywood's financial stake in the
video industry.

Almost two-thirds of the new
properties will be on lm since the
medium will be presenting, in total,
28 wirgin programs for the new
FEASOT.

The casualties this season were
great. TV will start the new year
with about one-fourth of the net-
work shows exposed to audiences
for the first time. The reason for
such a high death rate was ap.
parently the satiety of the video
Euhlin with such old properties as
Danger,” “Fireside Theater” in ils
old version, "1 Married Joan” and
“My Little Margie.” And the
saticty with situation-comedy, at
least in its old form.

Majors Smiling

The major film outfits jumped
into TV with both feet this season.
Metro-Coldwyn-Maver, 20th Cen-
tury-Fox, Wamer Bros. and Puara-
mount Pictures, thrn Yorke Pro-
ductions, a subsidiary, took the
]f:lungc: and came up smiling as they
ound sponsors. Screen Gems, a
subsidiary of Columbia Pictures,
has been muking a name for itseif
DVET t}lﬂ' pﬂﬁt HL"!\'EI"'.I]. SEHRSONS, ﬂnd
its “Ford Theater” is one of the
top-rated shows in the medinm,

The trend away from situation-
comedy encouraged a trend toward
adventure. Since film is a certain
tool for broadening video horizons.
it naturally has come into greater

use. Such shows as “Navy Log"|

*My Friend Flicka,” "Sergeant Pres-
ton of the Yukon” and “Brave
Eagle” go after not only kid audi
ences, but adults, too, and they of-
fer scenic values which go bevond
the living-room set. Adults, too, will
be offered something new in the
way of the adult Western, a tyvpe of
video programming not seen previ-
ously on TV. Such shows as "Gun-
smoke” and “Frontier™ are good
examples,
Live Demise

The trend toward Hollywaood
production has been encouraged by
the wvirtual death of the live half-
hour dramatic show. There are only
a few remaining—the long-running
“Big Story,” “Star Tonight” and
“Appointment With Adventure.”

ese shows usuvally offer a low
cost per thousand, but many ad
vertisers and networks believe this
is not enough. They want impuact
and names both of which can bet-
ter be supplied by [ilm or by the
hour and hour-and-a-half  spec-
tacular stanzas.

The quiz and audience-partici-
pation show is another program
type that has been having trouble,
Tho spansors get plenty of mileage
out of them, few such new proper-
ties have been bought. The
“$64,000 Question” is the only new
show of this type to be brought to
the medium, and it has supplied
plenty of impact via the biggest
money giveaway in the history of
TV.

The higgest single packager of
new programs is CBS-TV, which

‘Three Lives’ Gets
21 Cincinnati Rate

NEW YORK, July 30.—In the
American Research Burean charts
of the July 23 issue, Ziv-TV's "]
Led Three Lives” was aceidentally
omitted from the listing [or Cincin-
nati. In ARB's June report for this
city, “Three Lives” had a 21.0 rat-
ing, which ranks it third among all

Move- Involves Ifs

will have four new TV wvehicles—
"Navy Log” “You'll Never Get
Rich,” “Gunsmoke” and the Johnny
Carson show—already being pre-
sented to get an early start. It also
owns an important part of the
Dorsey Brothers’ show, which
Jackie Cleason Enterprises controls,
One film package is coming here
from Great Britain, Sa .Phire Pro-
duections” “Robin Hﬂl}d{]

It All Depends

The trend toward Hollywood
praduction and ownership depends
on whether film continues to play
| such an important part in TV. Live
shows still have a place in the
medium, but live packagers must
find some new ideas indigenous to
this program form.

Then again there is the impor-
tant question of color and how it
will look on film. There is a con-
siderable body of opinion which
feels that adequate color for TV
film will take many years to de-
velop, But with the Hollywood
companies producing for the me-
dium, it may be expected that they
will throw the weight of their finan-
cial resonrces into solving what-
ever problems color video [ilm now
presents, Since the money is there
to be made, they will make cer-
tain that they make it

Agencies, Talent

An analysis of the ownership of
the nighttime programs to be pre-
sented during the coming season
reveals that there is not as much
concentration of econtrol of TV
properties as is generally believed.
The networks, of course, are the
dominant group of owrners.

However, by far the vast major-
ity of programs are independently
owned. The networks actually have
title to only 18 out of the approxi
mately 97 regularly programmed
shows., And CBS-TV by far ount-
string its competing webs, NBO-TV
and ABC-TV, in the ownership of
properties. Tt has 12 such shows,
NBC-TV has three, as has ABC-TV,

But the networks have contral of
many more video properties thru

trols the Ralph Edwards video
stanzas, “This Is Your Life” and
“Truth or Consequences, thru its
contract with Edwards. And it has
similar contracts with Alilton Berle,
Martha Raye, Worthington Minor,
Jim Maoser, Ray Singer and Dick
‘Chevillat which adds another six
shows to its domination.
CBS-TV, of course. has a con-
tract with Arthur Goolfrey which
ties his two TV programs to its net-

| shows under the same kind of con-

their pacts with talent, NBC con- |

work, and ulso Jackie Gleason’s two |

Also Hold Shows

'trol. ABC has a contract with Walt
Disney, its single strongest pro-
gramming asset, which gives it firm
reign on “Disneyland.”

Talent Control

Otherwise, the strongest trend
in packaging in the past several |
seasons is for talent to control their
I:}\\'II TV shows. In no other en-
tertainment  mediom  has  their
ownership interest been as strong,
probably becavse they were never
ahle to work as harmoniously with
the sources of distribution.
Jackie Gleason, Milton Berle,
Martha Bave, Bob Hope, George
Cobel, Edward R. Murrow, Arthur
Godfrey, Tony Martin, Loretta
Young, Danny Thomas, Robert
Cummings, Robert Young, Robert
Vontgomery, Lucille Ball, Desi
Armaz, 5id Caesar, Ann Sothern,
Perry Coma, Jimmy Durante, Dick
| Powell, Charles Boyer, Jackie
Cooper, David Niven, Ida Lupino
and James Paige—all control in part,
or in full measure, the shows on
which they star, In many cases,
iheir services are so much in de-
mane that they contral and pack-
‘age the programs to replace them
during the summer. Jackie Glea-
| son, George Gobel and Sid Caesar
own their summer replaicements,

The same is beginning to be true

ARCrs,

Packaped by CRS-TV
Toasi of the Town
(F) Burns am! Allen
*F) Mavy Log
(Together with Sam Gallu)
= F} You'll Mever Get Rich
(Tegether with Phil Silvers
Hikszn}
CAF] See It Now
i Together with Edward R, Murrow and
Fred Friemdliyv)
{F) ur Miss Brocks
= F) Gunsmike

iFy The Lineup
(Toegether with Lawrence
Frunk Cooper Associales)
sfohnny Carson Show

Fed Skeliton Show
iTogether with Hed Skelton)

Persom {0 Person
(Together with Murrow, Joho Arons
and Jesse LOUSMMER)

Jack Benny Show _
shaperday Might Spectacular

Packaged by NBC-TY
(Fi Life of Hiley
Dinah Shore Show
You Bet Your Life
Satwfday Might Spectucular
Sundoy Might Speciacular
*Sunday Alternoon Spectacular
Producer’s Showcase, Monday night spec-
lacular

Fackaged by ABRC-TV
{F} Make Room lor Daddy
= F) Wyait Earp
{Fy Dezie and Harriet
iTojether with Ozele and Harriet Xel-
womj

Packuged by GOODSON-TODMAN
I've Giot & Secrel
What’s My Ling?
The Mame's the S5ame
Beat the Clock
Two for the Moncy

Packapged by EDWARD WOLF
Peany to o a Million
Masguerade Parly
Break the Bank

Packaged by 1OUIS COWAN
Down You Go
“The 564000 Quesltion

and MNat

Klee and

| Packaged by COWAN-GOODSON

Soop the Music

Packaged by JOHN GUEDEL
Feople Are Furnny

Puckiged by RALPH FDWARDS
Truoth or Conseqeences
This Is Your Life

Puchaged by TALENT ASSOCTATES
i F} Joe ond Mabel
Appoiniment With Adventurs
Philco-troodyear Flaybouse
Armslrong Theater

Pachaged by MeCADDEN PRODUCTIONS
{Fi Robert Cummings Show

syndicated shows there

(Tegeiber wilh Cummings)

WHO OWNS WHAT NEW
SHOWS ON THE TV WEBS

Herewith we present & complete line-up, 1o this date, of
the programming entries for the coming seazon and thelr pack-
New programs have been designated by an asterisk ()
and vidfilm series by (F) Immediately preceding the name of the

iy ikl

*Fi People's Choice
Brecher)

Packaged by SCREEN GEMS
(Fy Ford Theapter
{F) Father Knows Heat
(F} Damon Runyon Theater
(F} Rin Tin Tin

Packaged by 20TH CENTURY-FOX
*F) My Friend Flicka
*(F) Hour General Eleviric dramatic show

Packaped by METRO-GOLDWYN-MAYER
*F) M-G-M Parade

Puchaged by WARMER BROS.
*(F) Warner Bros, Presenis

Packaped by WALT DISNEY
{F) Disneyland

Packaged by YORKE PRODUCTIONS
*Colpaie Variety Houor
{One-ihird owned by Paramount P
tures and fwo-théirds by Jerry Lewis
and Dean Marting

Packaged by PYRAMID PRODUCTIONS
Big Story
{F} TV Reader's Digest
{Together with Chegter Erskine)

Packaeed by DESILL FRODUCTIONS
{(F3} 1 Love Lucy
{F) December Bride

Packaged by MCA
(F)} Drignet
(F) Crusader
{F) GE Theater
{F} Campbell Slarsiage
{F) Stwdio 57
Packaged by JACKIE GLEASON ENTER-
PRISES
*Nnrsey Brothers' Show
{Fj The Honeymooners
Puckuged by UNICORN PRODUCTIONS
{Ormned by Arthur Godires)
Friends
Talent Scouis

Pockuged by LEVER RROTHERS

Lux Video Theater

iF) Big Town
Packaped by DU PFONT

(F1 Cavalcade of Americs
Packazed by AMERICAN TOEACCD
COMPANY

Hit Farade

Firestone Tire Company

Firestone Howr

Puckuged by 1. WALTER THOMPSON
Kraft TV Theater
(Together with Kraft Foods)
Star Tonight
ahfedical Horizon
Peckaged by PROCTER & GAMBLE
#(F) Fireside Thealer
Packoped by HAL ROACH JR.
() Screenm Director’s Playhouae
Packaged by LEWISLOR FRODLUICTIONS
{F} Lorcita Young Show
Packaged by DON SHARFPE
(Fi Four Star Playbhoose
(Together with Dick  Fowell,
Miven, Charies Boyer und lda Luping)

show, There hus been no sitempt to List all the owners of in-

IV packages, bt only thoze whe cowstrol an im-
pariagnt parl ©of ihese shows,

(Topether with Juckie Cooper and Iving |

David |

| Pachaged by WORTHINGTON MINOR
*(F) Frontier ’
{Togeiher with NBC)

Fackaged by DANZIGER BROTHERS
iF) The Vise

| Packaged by RAYDICK PRODUCTIONS
iFy Ii"s 3 Great Life
{Together with NBC)

Facliaged by SHELLART PRODUCTIONS
*iF) W's Always Jan
(Dwned by Arnie Stander, Sheldon
Leonard and Janks Palge)

Packaged by JIM MOSER
iF) Medic
(Topether with NBC and Worthingten
M impr)

Puckaged by TELEVISION FPROGRAMS
OF AMERICA
{F1 Lazsie
iTogeiher with Robert Maxwell)

Packaped by DON FEDDERSON
iF) The Millionaire

| Packaged by JACH CHERTOK-ANN
SOTHERN
{F) Private Secreiary

| Packaged by TRENDLE-CAMPRELL
#F) Sergeant Preston of the Yukon

Fackoped by JACK WRATHER
iF1 Lone Ranger
Packaged by SAPPHIRE PRODUCTIONS
“1F} Robin Hood
Fackaged by ROY ROGERS
*iFi Hrave Eagle
Fackaped by RERNIE SCHUBERT
*IF} Men in Black
. Packaged by CAROL IRWIN
Wama
Pachaged by BOB JENNINGS
Chance of a Lifetime
Packaoged by JOHMN GIBBS
Hobert Montgomery Presents
iTogeiher with Monigomery)
Fackaged by BLONDEAU-VITAL
Cioller & Second
| Puckaged by GOMELCO PRODUCTIONS
George Gobel Show
pwined by Gobel and Hal Kanter)
Packaged by JIMMY DURANTE
| iF} Jimmy Durante Show
Packaped by SHELLRIC PRODUCTIONS
Sid Caesar Show
Packaged by MARTHA RAYE
Manha Have Show
! Pachagped by MILTON BERLE
| Derle Show
Packaged by BOB HOPE
Hoth Hope !-.,}a-w
| Packaged by W /NIMED STATES 5STEFL-
THEATER GUILIY
L. 5. 5Sieel Hour
Packiped by TONY MARTIN
Tony Martin Show
Packnged hy PERRY COMO
Perry Como Slow
Packaged by REMACK FRODUCTIONS

Many Hands Split the Melon
On Ownership of Programs

Independent Control Outweighs Nets;

of writing talent. Waorthington

Miner, Jim Maoser  Ray Singer,
Dick Chewillat, Hal Kuanter, Nat
Hiken and Artie Stander possess
substantial pieces of properties they
have created even as netwaork hire-
lings. This is a trend which will

very likely continue, because talent
i« irreplaceable and vital to TV.
Outside of the netwaorks the maost
important packagers are Goodson
and Todman, with [ive shows
(Goodson  actually  owns  hall of
another show, “Stop the Musie, )
MCA. which controls five vidfilm
series; Screen Gems. the owner of
of four vidfilm properties, and Tal-
ent Associates. The last-named is
the most important packager of live
drama on the networks. It has
three dramatic programs and one

new situation-comedy, “Joe and
Mahel.”

The agencies and  sponsors,
another important group, also own
nine programs. |. Walter Thompson
i« the most active packager of pro-

rams among the agencies. To its
ong-run “Kraft TV “Theater” and
“Star Tonight,” it has added “Medi-
eal Horizons.” And Lever Brothers
still owns “Big Town™ and "L
Videa Theater,” two of its radio
properties it has converted to TV
use. The movie companies, of
eourse, this fall will become an
important owner of TV properties,
(See other story this issue.)

Stiff Battle

Selling a TV show is a major
achievement because of the spir-
ited competition for the fast buck
that the medivm can guarantee,
Packagers can make anywhere
from 5 to 10 per E-i!E'ﬂt per u-ﬂll_:lv:
on programs, depending vpon the
kin o%r show TE::,I' sell. %}uver a
39-week season, consequenily, the
packager of a dramatic program
whose take is closer to 3 per cent
stands to make about $43,000. The
usual dramatic show which is on
film runs about $25,000 per week,
The packager of a quiz show
makes closer to 10 per cent on a
program whose weekly cost rons
about $15000. He should net
about $48,000.

Opportunities [or packagers will
be opening wp, and are at the
moment. However, they are on a
one-shot basis. Packagers who can
sell networks spectaculars  can
make as high as $20,000 each
show. The possibility of making
this kind of coin with just an idea
is enough to attract a wew host of
idea men who wamt a crack at the

TV puckaging sweepstakes.

GAC -Ageﬁting
Football Loop

NEW YORK, July 30-The
National Football Leapue has

named GAC-TV its exchisive agent
for a package of eight games next
season, seven of them Saturday
nights plus Thauksgiving morming.
Les Arries Sr.. formerly  sports
director of ABC, i now
consultant to the NFL and s
serving as Haison with GAC-TV,
They may assemble their own net-
work for the games, sel up directly
with AT&T.

For the past several seasons D
Mont carried the pro  football
games on a vast network with an

intricate  system of  coting for
regional sponsors,
i = — —

SOMEWHERE IN THE WORLD ..,

There's a buver [or yawr
jalenls — services =— orF
merchandise.
Chances Brr you'll Find Bim  among
the 67000 whe read THE BILLBOARD
clasaified columing ewery week, And find-

ing him this owich, tafy way chm Cosl MO
Itle 2 33 — |

*Original Amaliur HoOuE
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MORE

§ MORE MERCHANDISING
FOLLOW-THROUGH

nal 11,

the way along the line.

Dealers steck up when WMBY's
merchondising gives advance notice
of up-coming campaigns on Chan-
WMBY makes your TV
dollar move more merchandising all

Studios in

Creen Bay & Marinette
Wisconsin

In Green Bay Packerland

Your Dﬂﬂﬂﬂ Buys
on 1l

$ MORE VIEWERS PER DOLLAR

Over 10% more unduplicated TV
homes per dellar in  primary
coveroge area. The ideal comple-
ment to your Milwoukee.Chicage
TV coverage.

§ MORE PROGRAM POWER

Unusually high percentoge of top
MBC shows gives you well-rated
odjocancies.

Studios in both Gresn Boy ond
Marinatte are finest in Packarlond,
moke possible unprecedenied live
shows of regional interest,

Phone

VENARD, RINTOUL & McCONNELL

New York, Chicogo, Los Angeles, San Francisco

WMEBV-TV

Bl

——acnw

NO W! — A Second Printing

"32 TELEVISION TALKS’

transcribed from the

BMI TV CLINICS-1954

Combines the knowledge and
experiences of 32 TV leader:

in every phase of TV

programming and production

. . » factual, informative and
down-to-earth talks by men

who have been in the

industry from the ground up.

Fublishad by BMI of $7 and
mads ovoilobls oa an Inﬂnﬂrr
service at the covt of iranscribing
snd printing — $4.20 pow palkd.

' ilrm

)| Green Bav or Columbus.

(Note:- The following was the
address delivered at the TV Film
Panel staged at this year's National
Associution of Radio & Television
Broadcasters’ Convention by The
Billboard’s TV Editorial Advisory
Board. Because of the widespread
comment it evoked, we herewith
reprint it in Full).

By JEROME R. REEVES
Program Manager, WBNS-TV,

Columbus, O,

Since the announcement in The
Billboard of this film panel and
my subject, “What TV Film Dis-
tributors Should Provide in For-
mats and Price Policies,” I found
in discussions with station associ-
ates that I was charged with a
crusade. If I neglect this duty, it
is because having been involved in
filin production, I am aware of the
problems that prevent immediate
answers  to requests for more
imaginative programs, new for-
miats and standard pricing.

Thus in answering “what distri-
butors should provide . . . T will
stick to what distributors can pro-
vide in formats and price policies
without immediate reorganization
or 4 trip to the Bank of America.
|1 shull also add, as a postseript,
a provision for the stations.

REEVES TICKS OFF
DUTY OF DISTRIBS

Evaluates What They
. Programming, Aid Station Co-Operation

The important consideration of
the distributor should be to de-
|velop an  awareness of station
'needs, In an analytical appraisal of
;.~.-t-.|tlinn.pmgmm logs, he might dis-
cover a few golden nuggets that
cgleam  in Pittsburgh, Lubbock,

In this
search he will find that there are
program  ideas that have been
developed in answer to an imme-
diate need of client, time, audience
or service and do attract a large
audience.
‘Fun to Reduce'

Cuild found the simple but
effective “It's Fun to Reduce” in
Pittsburgh, and it's dynamite in
Portland, Ore. Atlas discovered an
exciling combination of adventure
and education in “Captain Z-Ro”
on KRON, San Francisco, and it's
pulling ratings in New York.

In addition to ideas, the logs
' will reveal the voids in type of pro-
grams needed. Hollywood Tele-
\vision recognized the lack of—and
(vet the popularity of—the adult
Western wnd produced the award-
winning “Stories of the Century.”
Flamingo with the “Stars of the
Corand Ole Opry” is corralling sales
in  the neglected country and
wostern music  department, and
Official gives every station its own
hit parade with “This Is Your
Musie,”

He might have found the need
that prompts Ted Cott’s experi-
ment in late evening programming
WABD, titled “Featurama,”
consisting of a provocative wrap-

Can Do to Bolster

homes are making these time peri-
ods important sources of revenue
for stations that need program de-
velopment ., . . particularly in mar-
kets where television has aged and
diseriminating viewing has set in.
The use of film for programming,
other than features, in these peri-
ods has scarcely been etplnitef
This is pointed out in the

NARTB Film Manual, 1955, in the | f

section dealing with the daily
breakdown of film programming,
Currently 50 per cent of the film
programming is shown in the eve-
ning, 38 per cent in the afternoon
and 9 per cent in the moming. Of
the film being used, 53 per cent is
feature, 28 per cent svndicated and
the rest is free film. short subjects
or loecally produced.

Real Needs

There is a need and a market
for programs expressly designed for
these time periods that have an
aggressive, imaginative approach.
And the needs run a gamut From
service shows, personalities, sports,
human-interest features, panels,
women's specialties, news reviews,
seasonal or special interest shows.
And there’s a continuing need for
stronger children’s programming in
all age brackets.

gramming, for it gives flexibility to
syndicated film comparable to the
current use of feature film. This
elasticity for some stations would
be a combinztion of first-run "A"
and possible single or strip reruns
in “B.” For others it would be all
“B" or "C" daytime stripping,.

This is a responsibility and a
challenge with the same oppor-
tunity for success that opened loeal
and regional sales for syndicated
Film, children’s programming and
the use of features as late evening
fare.

In a discussion of pricing in this
short a time, the only safe assump-
tion that can be made is that “it is
refative.” It has improved so much
in the past four years—at least as
ar as our market is concerned—
that I can only say that they are
stabilizing into a standard, predict-
able seale.

Half Hours

That there are fluctuations is
understandable, just as changes in
station rates are acceptable. The
first-run half hours are perhaps the
most stable of all. And the only
exceptions are the unusual types
of program packages.

I mentioned earlier that 1 would
add a postscript for stations. And
altho very simple, it's a very im-
portant one. All film salesmen
should be seen and all products
should be screened. In working
with a number of stations in an
advisory capacity, 1 found it rather
amazing that they had so little
knowledge of the field. Last year
trade journals reported the most

At this point we might note that
the original development of good
children's (and familv) program-
ming came thra svndicated film.
“Wild Bill Hickok,” “Ringe Rider,”
“Ramar,” “Cruosader Ribbit,"”
“Tocky Jones,” “Laurel and Hardy,”
to name but a few. This scheduling
set the sales pattern for the late
afternoon or earlv-evening periods.
This awareness of the child as a
purchasing agent for the family
viewing is now recognized by all
as a potent factor in audience ac-
ceptance.

Library Plun

Another important development
is the use of current svindicated |
shows in a strip pattern, as the
Library Plan previously discussed.

This plan is perhaps one of the
greatest innovations of Hlm pro-

consistent shortcoming of appli-
cants appearing at competitive TV
hearings before Federal Communi-
cation Commission examiners is
in the film buying fHeld. Observers
commented upon lack of indoc-
trinization on how to buv and ex-
hibit films for television. In pro-
gramming a station vou must be
fully aware of what is available in
order to mateh the factors of need,
time and sponsor in the over-all
station program Iﬂii You can't af-
ford to make blanket rejections.

Proof: The “Little Rascals” series
was opened for sales in March,
1954, and even tho Interstate had a
strong sales push starting in July
of that year, it was eight months
later, with the success storv of
WXYZ, Detroit, that stations and
their reps reversed the push and
started getting in line,

BOTH TV AND RADIO

Spot Sales

to Reach

New Heights in Fall

By TOM McIFFADDEN
NBC Viee-Preside wt in charge of
NBC Spot Sales

There is every reason to believe
that this fall will initiate an in-
crease in spot advertising equal to,
if not greater than, the meteoric
@iing ot past years.

The basis for spots favorable
prospects 15 its  unmistakable
eimergence as a primary advertising
medium.  An ever-increasing num-
ber of agencies and clients have
come (o k upon spot, not as a
supplementary tool, a filler-type ap-
propriation, but as a basic selling
medium.

Spot TV and spot radio have
won their spurs by meeting the |

and better color spectaculars . ., .
and nighttime adjacencies will be

SRO,

Logically, we can expect to see
more spot advertisers in daytime
television. Time and time again
sponsors whose prospects are avail-
able in the moming and afterncon
liours have found it a verv fertile
sales ground.

The Ffuture is bright for spot

' radio, too!

Led by the new
NBC weekend radio service, pro-
gramming changes are Sliﬂlﬁl“:vf
guicing radio closer to today’s liv-
ing habits and are making spot
rudio a better buy than ever ﬁefﬂrﬁ.

There is a new sense of imme-

“Monitor,”

. . twistz in production aromid of filmed short subjects,
(cartnons, newsreels, At the moment,
i”H‘ bulk of production for svndi-
cation is projected to showing in
promo- | “A” time periods. In shooting for
tion and public relations . . . ideas | this H"H? hI‘H.L'lCEl‘,.ﬂ'IE distributor is
e e e Fuced with three important factors:
Three Factors

Lack of time availabilities.

*49 Television Talks™ ls an entlrely
fresh and stimulating report of the |
BMI TV Clinic sesslons conducted In
Mew York, Chicago and Los Angeles
during 1954 . . . & new and up-to-date
book which follows up “"Twenty-Two
TV Talks,” published Im 1852.

eial events .

‘needs of a wide varicty of adver-| :11'.::]:]}*; df;eﬁfﬂ;?h};s{fﬁr}iﬁimTﬁl::
tisers, large and small, and by evok- |4 " S
et _ ’ service” approach that presents
lI.'I‘Ig Sl.lﬂl:j e POTse ko !'-LHIE'.E I'E'I:li'.‘!HHI.lEE'F news h'“u.l.ffi‘ﬂ H.Tld W'E:lthll'.'r orts
:lsatfgﬂ justify the medium’s new frequently E;'m“t the day, is draw-
i i isteners back to radio
This means that seasoned spot g Mo
sponsors, particulurly those in the |’ ° and, with them, more spat ad-

ST verlisers.
food, drug and automotive indus-

. . cdpeational and eommereial pro-

gramming . . . low cost produchtion

. - « local programming . . .

and imagination . . .

of other essentlal elements in TV,

“How to do it” 15 the theme of "32 ! iend g vy Lnowite Doy ma
(&4 0 o -] =

TV Talks"™

film programming .

with complete data on
gttch wital toples as: film buying and
. « MEWE and spe-

f1] you attendsd one of the BMI TV Clinicsy
you only heard abou! I/} of the falfks )

In pdditlon to the 32 talks, the book |
includes transeripts of the QUESTION
and ANSWER periods of the CUnies | nrovions success,

BROADCAST MuSIC, INC.

589 FIFTH AVENUE, NEW YORK 17, N.Y.
NEW YORK @ CHICAGO @ HOLLYWOOD & TOROMIG & MONTREAL

2. Stiff competition from other
wideo  films  that are currently
running in a cycle sparked by a

3. And the advertiser who ecan
wfford the market price, wanting
the largest possible audience as a
guarantee of cost per 1000, de-
manding the station that has no
lLime,

In this concentration on the
“survival of the FEittest,” distributors
are overlooking the potentialities
of “B” and “C” time. Increased pro-
gramming and number of TV

www americanradiohistorv com

tries, will in all likelihood expand
their spot schedules this fall . . .
and that more and more new ad-
vertisers will be coming into spot
for the first time.

Even at this earlv dute it is ap-
parent that the limited number of
choice spot television availabilities
will ecause an allocation problem
rather than a selling problem for
most major stations.

Bigger Yet

The excitement that NBC in-
stilled in network television during

the past year will be still more
intense in the fall, including bigger

least competitive with TV, are the
spot radio buys most in demand.
The preoccupation with television
is diminishing, however, and this
fall will see a trend toward other
perinds of the day and night.
With complete freedom in the
selection of markets, stations and
time periods, and with the rela-
tively low cost of spot radio, there
is no question but that more ad-
vertisers will use saturation sched-
ules, aware that the repetition of
their sales messages will help build
the brand recognition that makes

| customers.
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Both Net, Local Operations
Set for Hottest Race Yet

TV st ions are aware that next |
Fall will usher i the hottest eom
pelitive programming race on both
the network and local levels that
the industry has yet seen. In an
elfort to meel the increasing com-
petition. they are putting renewed
vigor and ingenuity into the task
ol coming up with attractive pro-
rramming buvs for advertisers.

One of the factors responsible
bar staltinons moking ereater use of
their creative [aculties than ever
before is the heightened competi-
tion they will be facing from net-
wiork programming in time periods
newly programmed by the webs.
Non-ABC-TV outlets, for instance,
will for the first ime be up against
A Illl“"l:'l.l-\.l.hll' .'iI.I.II{: \'l‘-El[L:I'F ill I.hf"
shape of “Mickey Mouse Club” in
in the 5-6 p.m. period across the
|.'-I.ITI.J.

Additionally, ABC's rapid
growth has resulted in the web's
?‘ll'lll'll'.:l-';ll_l.[ |‘IH'J;|IF;Lr||III|'||g rfl]’ EH‘xt
season in several prime time peri-
ods which lust season ABC had
lett for its stalions to program
locilly.

Kiddie Front

somewhat similar is the height-
ened competition non-CBS outlets
will he facing on the early evening
kicldie front from CBS-TV's line
up of children’s shows in the 7:30-
& p.m. spot four nights a week.
| ; the only network
competitioe for the kiddie audi-
ence that stations faced in  that
time siol camée from ABC on three
nights a week.

The continuing increase in the
number of TV stations FoINng  on
the air is another important factor
confributing to the |_l_l|'n1..1.sf||;_1 M=
petition in loeal programming and

B AT,

il AL,

As a result of this heavy com-
petition, TV stations today are
more selective than ever in the
programs they are airing. So far
as lhilm is concerned, stations are
buving only the best product avail-
able at the lowest prices thev ean.
rlrll"'\I .E.Il":_':" r||||'uf:|r*1' !':IF ri'm Shrl'-'l.:'s
—both [irst-run and rerun—in dis-
tribution has helped put the sta-
tions in n unigue position to do
this, And a4 a consequence, adver-
tisers who are buying local film
programs are today getting bet-
ter value for their money than
wer bolore. There is no douhbt
this situation will continue thru
next season and probably for some
seasons to come,

Locals Film

Oue programming area in which
stutions are showing increasing in-
genuity is in the use of film ma-
terial in creating loeal shows, em-
seed by live local personalities.
Such shows combine the advan-
tages of using a local ersonality
who ecan win a loval following on
his own, with film programming
material which a station could nev-
er duplicate in live form.

Perhaps the most successful ex-
amples of this tyvpe of progran® are
the shows thut local stations this
season have created From “The
Little Bascals” shorts that Inter-
stute  Television Corporation has
been distributing, Over 75 stations
have bought the “Ragéal” ﬂilt']i-‘dl'.!r".
which consists of old "Our Cang"
theatricul hfll1|'L."~., from Interstate
thus far.

Ralings that the stanzas have
been pulling in most of these mar-
kets are little short of phenomenal,
In all cases, the shorts are used ag
the backbone of a show which fea-
tures a local live personality as em-
see, In most of these shows, groups
ot local small fry appear on the
show live,

Jungle Shows

Another example of station in-
genuity in the development of live
shows  whose backbone is  the
the "Captain Safari” and “Captain
Nemo stunzas on WCBS-TV, New
York, and WCAU-TYV, Philadel-
phia, respectively,

Both shows consist of jungle

footige being distributed by Ster-
ling Television. The live emsees
act as narrators and are so ted in-
to the format of the show that

they: cun almost be considered as

P;mif'il‘-'ﬂﬂ*i of the jungle action |

weing shown on the Hlm
The growing trend that's seeing
more and more stations develop-

ing their own shows from film is

arain F.*.;t'rnj'-“,rir-_i I‘I:‘:." the “Fea-
turama” shows which Ted Cott
has ereated from TV short sub-
jects for WABD, New York, and
WTTG, Washington.

11

Next year, stations will have an

| even greater opportunity to use

their imaginations in ereating new
shows from film when Associated
Artists makes available 199 old
Monogram features which stations

cin cut up and program in any

way they desire,

There's no doubt that stations
taday are striving harder than ever
belore to provide their advertisers
with programs, both live and film,
that will sell products at a reason-

able cost per thousand.

Tele-Cine Changes
Name to Bandelier;

Preps 100G Studio

ALBUQUERQUE, N, M, July
el Productions, TV
m commercial  studios here,

me o |'=-'|'.*IEI'I|.""|" [:i]l'“
Compuny, effective July 15. The
neme was changed because it con-

i.—ele-Line

changed it na
L4

flicted with that of another [irm.

Bandelier also announced plans
for a new S100.000 studio, con-
struction of which bepgins in the
fall. President Robert Stevens said
the firm hans outgrown ite original
studin. The new one will contain
10,000 square feet of [loor space,
housing sound stages, photographic
Facilities and art and animation de-
F.i[’tl'l'lt’!'ll.i'.

Hwd. TV Sets
Hillbilly Pkg.

HOLLYWOOD, July 30.—Holly-
wood TV Service, which last week
announced a new  13-feature
"Emerald” package, is this week
readying  still
package for release. In what is
believed the first attempt by a
distributor to put together a series
of features that will appeal to a
specific type of audience, Holly-
wood TV is placing 13 hillbilly pix
in one package.

Composing the group are seven
Judy Canova pix, two or three each
by Roy Acuff and Jim Warren, and
one or two others,

another [eature

/

/

/

!

/
/
/
. EXCITING! |

AWARDS — "for demonstrating

/
/

! . . .
! A commercial, public service,

!
/

1 award-winning program which will add

/ prestige and profits to every
/' station and sponsor

an ideal situation between
public service and commercial

i sponsorship.™
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FAYORITE local television pro- =

geam, for five successive years.
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ABC-TV Racks|Barbet Gets

Up First Sale
For ‘Sheenah’

HOLLYWOOD.

sale on the new “Sheenah, Queen
of the Jungle” vidseries. The net's
film syndication division signed up
Mother's Cakes aud Cookies [or
seven Western markets in a region
al deal.

Included are San Francisco, San | ywwisn.Tv,

Diego, the Sacramento- "-.InL'Hu'nIlrl
grea and four smaller markets, |m!
not Los Angeles. The Hoenig-
Cooper agency, San F'r-.i!n_'[:u.n
handled negotintions,

lllr‘r“ a0.—<ABC- . Bid Buarbet's Buvers
TV this week racked up its first| : vt has L
| gun placing orders for WXEX-TV,

| The

WXEX Qutlet

NEW YORK, Julv
gL Iilil". ]_‘-l _|_’I|I| 1!!'.'& ih':_‘_ Fj:FFI 'L'Lil'll
Associates, il
was reported here. Barbet has be-

VHF station that
around August 15,
is expected to
have some coverage in Richmond.

B bet e ||l1:. added
Milwaukee, to

I3-1|-|-:|||||"..'. Va.
roes on the an

feww  stabion

only

L -
raster, when the Hearst Corpora-

| tion |I||'|||v'||l it. He has i* T Llll ng
[ilm for Hearst’s WBAL- . Balti-
for

|H"|!'. a [n'z}:;l ol j.i.

30.—Another

his |

By JAMES LUCE
Supervisor of Time Buyers
]. Walter Thompson

The one thing that attracts an
agency placing national spot is a
good ]'mv Foremost in its mind is
the aim of reaching the greatesi
number of people at the lowest
|'Iﬂ55-111-]l-_' cost. Thig is true whether
it be in the purchase of announce-
ments or programs.

Most stations are aware that
much national spot revenue could
just as well be placed on a net-

work basis. Notliing 1 have to say

from this pant on s nite nded to |

sugrest thiit stalions and their net-

| %
works do not have a natural alfin- |

| & "
| 1ty of interests,

| am sure everyone
agrees that it is the networks that
made television a national medium
by their ability to produce the big
shows and spread the cost over a
large number of stations. This fall,
however, if stations are anxious to |
maintain their volume of national
spot, they are going to have to
gIVE Serious consideration to

Ideal program—

A for hard-to-sult prospects like

banks, publie utilities and
institutional odvertisers.

INFORMATIVE! "

OUTSTANDING guests on each
program; leaders in science, in-
dustry and government — includ-
ing five Nobel Prize Winners.

A proved success—

continvously sponsored for the
past 5 years in San Francisco by
the American Trust Company.

POPULAR!

Produced in association with the fomed Ceali-
fornia Academy of Sciences, “‘Science in Action”™
is @ program which wins unanimously enthu-
',,-,,,;t endorsement of viewers, educational
groups, stafions and sponsors.

It boasts an eye-popping rating history—as well
as @ mosl impressive collection of owards and

citations. It's a tremendous asset for any sto-

Call, write or wire for full detoils.

Television Programs of Ameriea, Inec.

477 Madison Avenve, New York 22, N. Y.

WWW americanradiohistorv com

tion, any sponsor, anywhere.

New Programming Concepts
Prompt Review of Nat’l Spot

conditions, [hievy  will
to study whadt

¥
f I|.I||'.’,"-|

i
]II"r it lu-l'-.||.|:li

l]n.l e done in the w; 1y u'-f sales |..]-.

They'll have to compare
it costs an advertiser to use
some of these network programs
on a fairly wide list of stations
against what it would cost on a
spot basis. They may find that
the advertiser can do much belter
on a nebwork.

miats
whint

Rate Adjustment
Over the years,
announced periodic rate increases.
These generally have been
semi-annual basis,. The base
these increases has alwavs
their opening rate which, they e
knowledged, was not based on cir-
culation but was simply an
trary [igure to cover part of the
operating expenses. i
well be that we are

TV stations have

o i
for
been

it

ey =y

approaching a

time when a number of these rates
will have to be adjusted.

IT'I l'i_l.[“‘l'l‘ Tﬂt!'!‘i CLTTES ?'l"lll]' |E VIETY
closely to potential []u-lur.-. But
this is certainly not the case today
in television,

We were doing some [liguring
the other day as to what the cost
would be to have five evening an-
nouncements in each of the top
cight markets, ﬁ-rﬂ*nl On  Eross
rates, the cost for 52 weeks would
be in the neighborhood of $1,700.-
000, It is nh very well to point
out how these eight markets em-
brace a large percentage of total
U, S. sales, but the [act is thal
there still remains a tremendous
potential completely untouched by
television, and if any dealer or
trade groups are important in the

sale of the. product, they are mot
being reached.
New Look
Whether one agrees with this

concept or not, the networks today
are rapidly changing the old radio
concept of 52 programs a year
sponsored by one advertiser. Net-
work users of FHlm are having o
rewrite their contracts to tike this
into consideration., It certainly
seems the same thing eventually
may have to be done with FHlm
used for national spot. Many sta-
tions still have a long way to go
in building local programs that can
attract a large enough audience to
make them pay. There seems to
have been a gnm] deal of success
in developing kid programs and
local news following the netwaork
sign-off. There has not been nearly
g0 much success in developing
local daytime programs and get-
ng an adult audience
early evening station time.

This fall should, by far, be the
most interesting one we have ever
had in the history of broadeast ad-
vertising., It will bring even more
headaches than we have had to
date, if that is possible. It is a chal-
lenge to all of us—advertmers, agen-
cies and media—to prove our ability

i
aurmg

to adapt and grow with this great
force known _I:EE_'-__'H—I
TPA Adds to
Sales Staff

NEW YORK, July Ted

fu..n.l.-_ulnl"'. reputed to be one of
'3

the op b..-ll:_“n:li'&l'll m  lilm  syndi-
cation, has resiened rom Ziv-TV
to join Television Programs of

America. Two i.'II.EH_'J' account execs

land a new promotion co-ordinalor

===

also joined TPA this week.

Jim Bonfils, former sales
ager of K'TVI, St. Louis, and belore
that with Ziv-TV, will cover that
area for TPA, taking over from
Jim Eells, who has moved to TFA's
Chicago oftice. George Clark,
tormerly of WLS, Chicago, and
WLW, Cincinnati, will werk oul of
Kansas City for TFA.

The new promotion co-ordinator
is Eleanor CGardiner, formerly dsi-
rector of the metropolitan division
of the American Association lor the
United Nations.

These appointmenis make &
total of 11 salesmen that TFPA has
hired in the past two months,
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6040 Sunset Blvd., Los Angeles
Tih Anniversary Feature Package—10 Fes-

It's & Wonderful Lifa
(Fames Stewart, Donna Reed)

THE NEW FEATURE FILMS

On Washington's Birthday, 1954, Tom
O'Neil, head of Ceneral Teleradio, made a
deal with the Bank of America which was
destined to produce a new look in feature
film programming on TV. CT acquired the
rights for four years to 30 motion pictures the
likes of which had not come into TV in years.

This group of pictures so re-vitalized movie
shows on TV that the stations went out on the
prowl for more that would keep the ratings
up after those 30 played out.

The distributors came thru, and they have
been doing it quite regularly since then. Hygo
got its “Big Ten” and followed it a year later
with its “Showmanship Package.” Interstate
released a group of 28 Allied Artists pictures.

Associated Artists was formed with a group of

55 first-run features. Hollywood TV Service
released its 26-title Diamond group.

M. & A, ALEXANDER
PRODUCTIONS, INC.

Withomt Warning

Try and Get ble

{Meg Randall, Adam Williams)

The Man on the Eiffel Tower
{Charles Laughton, Burgess Meredith)

[(Frank Lovejov., Richard Carlson)
Queen for a Day (Jack Bailew)

Last week, O'Neil did it again with his deal
to take over RKO Radio Pictures, and with it
the 650-odd features in the RKO vaults, The
Billboard lust week (July 30 issue) carried the
entire list of these features. But what about
all the others that came to TV between the
two O'Neil deals?

Herewith is a list of all the feature-length
films (as complete as we could make it) that
went into TV distribution in the 168 months
between March 1, 1954, and July 1, 1955.

There are 522 titles in all here. The distrib-
utors list 174 as Westerns (there are others,
of course, with Western locales), Of these, 115
are British made. Another 52 were produced
abroad and dubbed.

Of the English-language pictures in this list
170 were produced since 1950,

Gilory at Sea

{(Trevor Howard, Sonny Tufts)
The Sword of Monte Carla

[(George Montpomery, Paunla Corday)
The Lady Says Mo

{David Niven, Joan Caulfield)
Tokva File 212

(Florence Marly, Robert Peyion)

Now in production on
the outstanding

CBS-TV series

“GUNSMOKE”

Starring James Arness
as "Matt Dillon”

Produced and Directed
by Charles Marquis Warren

On the air over the CBS-TV
network this fall, sponsored
by Liggett & Myers—
Chesterfield Cigarettes

Filmed in Hollywood

Flaming Urge

{(Harald Liayd Je, Cathy Downa)

Features—4

Cry Danger

(Dick Powell, Rhonda Fleming)
Black Beauty (Mona Fresmbnd
Tender Years (Joe B, Browa)
Secret Commoand

(Fat O'Briea, Carole Laadia)

AMERICAN-BRITISH
TV MOVIES, LTD.
200 W, 57th 5t, New York

British leafures—23]1
Edge of DMvorce (Valerie Hobson
Scoich on the Rocks
Murder Will Out (Valerie Hobaoa)
The Horse's Moath
Miss Robin Hood (Margaret Rutherford)
Brandy for the Pacson {Joseph Donald)
Wherever She Goes (Eileen Joyce)
MNothing 10 Lose
(Eddie Byrne, Hermione Badeler)
Meet Mr. Callaban
The Runmaway Bus [Margaret Ruthscford)
Scarler Weh
Worm's Eve View
Folice Doz
Radio Cab Murdsr
Mo Smoking
Ships With Winga
House of the Spaniard
Little Big Shot
San Demetrio: Landoa
The Bells Go Down
Big Blockads
Gay Dog
Mo Resting Place

HIMASTER PRODUCTIONS ae

650 North Bronson,
Hollywood M 4, Calif.

Robert Stabler, President

i - V- N —— S — —
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Second Mate

Fiddlers Three

Take Me to Paris

Ii's In the Alr

Windfall

Return of the Vikings
High Command
Undercaver

Black Sheep of Whitehall
Judgmend Deferred

ASSOCIATED ARTISTS
PRODUCTIONS, INC,
345 Madison Ave., New York 17

Features—55%

An Inspector Calls—1954 (Alastair Sim)
Alpiers—1938

(Hedy LaMarr, Charles Bover)
Appointment in London—1953

{Dick Bogarde)
Babex in Bagdad—1952

{(Paulette Goddard, Gypsy Rose L=z
Belles of St Trinlans—1954

{Alasinir Sim)
Rizg Might—1951

(John Baroymore Jr., Preston Fostet)
Captain Blackjack—1952

(George Sanders)
Captive City=—1952 (John Forsythe)
Caze of the Frightened Lady—193%
{Marins Goring)
Chicago Calling—1932 (Dan Duryea)
Christmas Carol—=19%51 [(Alastair Sim)
Confidence Girl=1%52 (Tom Conway)
Conflici of Wings (Color}—1953

(John Gregson)
Cure for Love—1949 (Robert Doaat)
Derhy Day—1952

{Anna Neagle, Michael Wilding)
Devil on Horseback—1954

(CGoogie Withers)
Dudly of San Quentin—1953

(JoAnne D, Paul Kelly)
EBight o'Clock Walk—1953

[Cathy O'Donnell)
The Fighter—1932 (Richard Conte)
Forbidden—194T (Douglas Montgomery)
Four Sided Triangle—15%53 .

(Barbara Payton)
Front Page Story—1953 (Jack Hawking)
Game of Danger—1954 (Jack Wamnec)
Green Scarf (1934) i

(Michael Redgrave, Ann Todd)
Crolden Marie=—1952 [(Claude Dauphin)
The Groom Wore Spurs—1951

(Ginger Bogers, Jack Carson)
Happiest Dave of Your Life—195(

(Alastalr Sim, Margaret Rutherford)
Heart of the Matter—1953

(Trevor Howard)
The Inmtruder—195)3

(Yack Hawkins, Dennis Price)
Lady With a Lamp—1%52

(Anna Neagle, Michael Wilding)
Large Rope—I1953 (Donald Howuston)
Long Dark Hall—1951

(Rex Harrizson, Lilli Palmer)
Lucky MNick Cain—1951 (George Rafi)
The Maked Heart—I1950

(Kieron Mopore, Michele Morgan)
Might of the Full Moon—1951

(Dermal Walsh)
Cace a Thisf—1950

(Cesar Romero, June: Havoc)
e Big Affair—1952

(Evelyn Keyes, Dennis O'Keela)
COrver the Rainbow—1938

(full-length animated carton)
Pardon My French—1931

(Paul Henried, Merle Oberon)
Park Row—1952 (Gene Evans)
Rapiure==1951 (Edunrdo Ciamelll)
Fed Planet Mars—1952 (Andrea King)
5t, Benny ihe Dip—I1931

(Dick Haymes, Ning Foch)
The Scarf=——195]

(John Ireland, Mercedes McCambridz2h
The Sccond Face—1950

(Ellz Ralmes, Bruce Bennett)
S50 Young, S0 Bad—1950 (Paul Henrzid)
Speed Limited—1936

{Ralph Graves, Evelyn Brent)
Straw Mian—1953

(Dermot Walsh, Clifford Evana)
syncopation—1%41

{Adolphe Menjou, Jackie Cooper)
Teckman Mystery—1954

{Morgaret Leighton, JYoha Justond
They Who Dare (Colory—1954

{Dick Bogarde, Akim Tamiroff)
Three Cazes of Muorder—1953

{Drson Welles, Alan Badel)
Tom Hrown's School Days—I1951

{Robert Mewion)
That Winslow Boy—1950

{Hobert Donat, Sir Cedric Hardwicke)
Woman on the Kun=—1%50

(Ann Sheridan, Dennis O"Eeefe)

Sherlock Holmes [eatures—I12
1942-1946 (Basil Rathbone, Nigel Brucad

Hall of Fame Classles—11

S5on of the Sheik (Rudolph Valeniino)
Reaching for the Moon

(Douglas Fairbanks Sr.)
Be Yourself (Fanny Brice)
The Lottery Bride

(Jeanetle MacDonald, Joe B Brown)
Corsair (Chester Morris)
Big House for Glrls (Maoreen O"Sullivan)
The Swan (Lillian Gish)
Indiscreet (Gloriza Swanson)
The Bad One (Dolores Del Riod
Mew York MNights

{Morma Talmadge, Gilbert Roland)
Du Barry

{Morma Talmadge, Conrad Nagel
Abrahom Lincoln (Walter Huston)

Thuldonr Action feafures—=E§

Midnight Phantom (Reginald Deany)
Milliohaire Kid (Betty. Compson)
Step on It (Richard Talmadge)
Fhe Live Wire {Richard Talmadge)
MNever Too Late (Richard Talmadge)
The Speed Reporier (Richard Talmadged

Westerng—32
18 Tom Tyler
6 Jack Perrin
% Rin Tin Tin
} Bob Cusier
| Rex Lenss

ATLANTIC TELEVISION
CORPORATION
130 W, 46th 5t., MNew York
Fea i ]
Bofn to the Saddle—19%0 (Leil Ericksaa)
Captain Scarface—1951
(Barton MacLane, Virginia Grey)
Country Parson—I1950 (John Beal)
iGreat Dan Patch—1949
(Dennis O'Eeefe, Gail Russell)
Love Island=—1950 (Eva Gabor)
Pagliacci—1950
(Gina Lollobrigida, Tito Gobbi) English
Tiiles
Return of the Plainsman—1954
(Chips Rafferty)
Robol Monster—1953 (George Nader)

| (Continued on page 20)
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. . top quality fall pmgmmm@'ng

.....

S6

HOUR-LONG FEATURES

Hand-picked, top budget Republic Pictures
Corporalion feature films (53 min., 20 sec.)
starring Gene Autry and a cast of top supporting
players. Immediately available for local or
regional sponsorship.

&7

HOUR-LONG FEATURES

Republic Pictures Corporation high budget
productions (53 min., 20 sec.) starring Roy Rogers
and featuring a well-known supporting cast
Immediately available for local or regional
sponsorship.

HALF-HOUR FILMS :

A brilliant new series of dramas taken from the'
best seller by Lloyd C. Douglas, internationally
famed author of “Magnificent Obsession” and
“The Robe.” Immediately available for local
or regional sponsorship.

T W S S S T S . S S I S T ST L S S T I I S S S e e S e e e S S S S

starring lﬂHN HﬁWARD

HALF-HOUR FILMS
: S First-run in over 100 markets. Hilarious comedies
: : : featuring Ray Milland, one of America's most
- popular actors. Sponsored for two straight years
by General Electric. Immediately available for
_ local or regional sponsorship,

comedy to it syndicated TV

A SHOW FOR EVERY PRODUCT...EVERY MARKET...EVERY BUDGET!

Guy Lombarde and His Royol Canodions ® Mayor of the Town ® Man Behind the Badge
Waterfront ® The Lone Woll ® Abbot ond Costello ® Where Were You? ® Fomous Playhouse
® Pride of the Family ® Spoce Ronger ® City Detective ® Heart of the City ® Biff Buker, U.S.A. ® Curtain Call ® Follow That Mon ® Hellywood
Off-Beat ® I'm The Low ® Playhouse 15 ® Royal Playhouse and Coynterpoint ® Soldiers of Fortune ® Telesports Digest ® Touchdown ®

;

= T

wWwWwW_americanradiohistorv. com
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THE NEW FEATURE FILMS

® Confinued from page 16
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AUGUST 6, 1955

Seeds of Destroction— 1952
(Gene Lockhart, Kent Tavlork
Thief in Silk—1053
(Philip Reed, Jean Bradiey)

ATLAS TELEVISION CORPORATION

15 W, 44th 5t.,, New York

Continental Growp—é features (English

spund iracks)

The Eerie Hour

The Crown Jewels

The Secret of the Orplid

The Trial of Dr. Jordan

Death Had Black Eyes

City in the Fog

CEORGE BAGNALL ASSOCIATES
8827 Olympic Bivd.,

Beverly Hills, Catif.
Featureg—5
Johnny Come Lately—1944
(James Cogney, Marjorie
I Swiand Condemned—1937
{Laurence Olivier)
The Barbarian and the Lady—I1939
(Harry Bauer)
D, Fim—1947 (Stu Erwim)
Windjammer—1946 (Bob Burns)

CHERYL TV CORPORATION
639 9th Ave., MNew York

Features—23
Battles of Chiefl Pontine—1953
(Lex Barker, Lon Chaney Jc.)
Run for the Hills—19353
{(Sonny Tufts, Barbara Paytoa)
Hannah Lee—1953
(MacDonald Carey, Joanne Dru, John
Ireland) %

FLAMINCO FILMS
509 Madison Ave., New York 22

Frincess featores—123

Feckless Moment=—1949

{(Jpan Bennett, James Mason)
The Sundowners—1950 [Robert Presion)
The Torch—I1950

(Paulette Goddard, Gilbert Roland)
I Love Trouble—1947

(Franchot Tone, Janer Blale)
Journey Into Light—1%95]

(Thomas Miwchell, Viveca Lindfors)
The Capiure—1950

(Lew Ayrea, Theresa Wright)
shadow of a Man—1%54 (Paul Carpenter)
High Lopesome—1950

(John Barrymore Jr.)
Japamese War Bride—I1952 (Don Tavior)
Nancok of the NMorth—1939 [Documentary}
Sherlock Holmes Features—2

{Arthur YWonler) made in England

FORTUNE FEATURES, INC,
1501 Broadway, New York

Iatian (eatures—41 (English soundiracks)

Adventures of Fra Diavolo

(Enzo Fiermonte)
Alina (Gina Lollobrigida)
Barrler of ihe Law

(Rossano Brazri, Lea Padovani)
The Black Mask (Cesare Danova)
Brigand's Band {Amedeo Nazzari)
Chained {Amedeo MNarzarl)
Conllict With the Law (Lulsa Rossl)
Thie Counterfeiters (Fosco Giachettd)
Desert Legion (Alberto Famese)
Double Cross (Yittorio (Fassman)
58 Via Del (Delia Scala)
Fighting “rince (Peter Trent)
The Flame (Eleanora Rossi Drago)
Frontier Woll (Plero Lulli)
Gemnogse Dragnet (Lianella Carell)
Hawk of the Mile

(Silvana Pampaninl, Vittorlo Gassmaf)
The King's Guerrilla (Amedeo Mazzoard)
Legend of Love (Armando Francioll)
Lovers of Toledo

(Alida Valli, Pedro Armendarlz)
Magnificent Melody (Pierre Cressay)
Milady and the Musketeers

(Rossano Brazei)
Mountain Smuagglers (Amedeo MNarzarl)
My Beautiful Daughter (Gina Lollobrigida)
Might Cab (Beniamino Gigli)
Morma (Lord Randi)
Prince in the Red Mask

{Armando Prancioli)
Prisooer in the Tower

(Roszano Brazzi, Milly Vieale)
Secret Assignment (Massimo Serato)

Sign of the Crocodile (Milly Vitale)
ainging Town (Madin Gray)
Slaves of Venice [(Armando Francioll)
Son of the Hunchback

(Rossano Brazzi, Milly Vitale)
Sword's Edge (Milly Vitale)
Ten Love Songs (Jscques Sernas)
The Three Points (Mpssimo Girottl)
Torment [(Amedeo MNarzarl)
Tosca (Rossano Brazei)
Toto the Shiek (Toto)
Treachery (Steve Barclay)
Twelve Hours to Live (Jean Gabin)
¥iva Capataz (Silvana Pampanini)
We Two Alone (Walter Chinci)

CENERAL TELERADIO
1440 Broadway, MNew York

Bank of Amerlca Group—M [eatures

Arch of Triumph=—1948

{Ingrid Bergman, Charles Boyer)
Body and Soul—1947

(John Garfield, Lilli Palmer)
Casbah—I1948

(Tony Martin, Yvonne de Carlo
Force of Evil—1948 (Joha Garfield)
Double Life—1948

{Ronald Colman, Shelley Winters)
Mr. Peabody and the Mermald

{William Powell, Ann Blythe)
The Fabulows Dorseys—1947

Mommy and Jimmy Dorseyl)
Mucbeth—1948

(Orson Welics, Jeanetie Nolum)
One Touch of Vemuis—19%48

{Ava Gardner, Dick Haymes)
Ramrod—I1947

(Joel McCrea, Veronica Lake)

440 SOUTH BEVERLY DRIVE_* BEVERLY_HILLS, CALIF.: CRESTVIEW_4-7357

GOODSON:-
TODMAN

PRODUCTIONS

www americanradiohistorv com
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3 L g
The Senator Was Indiscrect—1948
(William Powell, Ella Ralnes)
S0 This Is MNew York—1948
(Henry Morgan, Rudy Valleg)
Live a Litile=—1938
(Hedy LaMarr, Robert Cummings)
Lula Belle—1948 (Dorothy Lamour)
Magnificent Doll—1946 (Ginger Rogemn)
Four Faces West=—I1948
(Joel McCrea, Frances Dee)
The Dark Mirror—1946
{(Mivia DeHavilland, Lew Ayers)
The Other Love—I1948
{Barbara Stanwyck, David Niven)
The Lost Momeni-—1947
{Susan Hayward, Robert Cummings)
The Countess of Moote Cristo—1948
(Somja Henie)
Caught—194%
{Jumes Mason, Barbara Bel Geddes)
Prvate Affairs of Bel Ami—1947
(George Sanders, Angela Lansbury)
Letter From an Unknown Woman—1948
(Joan Fontaine, Louis Jourdan}
Ruthless—1%48
{Zachary Scott, Louis Hayward)
The Scar—1948 (Paul Henried)
Northwest Stampede—1943
{James Craig, Joan Leslie)
Mo Minor YVices—1948
{Dana Andrews, Lilli Palmer)
Magic Town—1947 (James Stewart)
Secret Beyond the Door—I1948
{Joan Bennetl)
Moulin Group—17 Features
Along Came Jones—1945
{Gary Cooper, Loretta Young)
Casanova Brown—1944
{Gary Cooper, Teresa Wright)
Woman in the Window—1944
{(Edward G. Robinson, Joan Bennett)
Belle of the Yukon—I1%44 '
{Randolph Scott, Gypsy Rose Lec)
Movie Crazy (Harold Lloyd)
Strangers
{Ingrid Bergman, George Sanders)
The Siranger—I1%46
{Edward G. Robinson, Lorctia Young)
Cariboo Trial (Randolph Scott)
Canadian Pacific (Randolph Scott)
Tomorrow [s Forever—[94b
{Clandeite Colbert, Orson Welles)
It's a Pleasure—1945
(Sonja Henie, Michael O"Shea)
Kill Him for Me
{Ariuro de Cordova, Leticia Palma)
Fighting Man of the Plains
{Randolph 5cott, Bill Williams)
Three [or Bedroom *C"—I1952
{Glorla Swanson).
Bordertine— 19560
{Fred MacMurray, Clalre Trevor)
Boy From Indiana—1950
(Lon McAlllster, Billle Burke)
Rogue River—1950 (Rory Colhoun)

GOVERNOR TV ATTRACTIONS

151 W, 46th St., Mew York 19
Bullidog Dmimmond leatures—E8
1937 to 1939
{John Barrymore, John Howard, Ray
Millimad)
British featares—18&
Let the People Sing—19%4%
{Patricin Roc, Allstair Sim)
Condemoed o Death—1940
{Edmund Gwenn)
It Happened in Soho—1949 (Patricla Rain)
The Street Singer=—15%40
{Margaret Lockwood, Arthur Tracy)
Death Is a Number—I1951
(Terrance Alexander)
Accidentul Spy—1946 (Neil Hamilton)
Beauty and the Barge—1%40
{CGordon Harker)
Laugh It Off—1944
(Tommy Trinder, Jean Collin)
Becond Besi Bed—1944
(Tom "Valds, Jane Baxter)
Honsymoon Merry-Go-Round—1944
(Sally Gray, Montyr Banks)
Who Is Your Father?—1938 :
{Lupino Lane, Jean Kent)
Meet Mr, Peomy—I1946
(Vic Oliver, Kay Walsh)
The Second Mr. Bush—1947
(Kerrick DeMarney, Kay Walsh)
Room for Two—19%44
{(Vie Oliver, Frances Day)
Musie and Milllons—1944
{Claude Danipier, Jean Caollin)
A Sister to Assist "BEr—1941
(Michael Howard, Muoriel George)

HOLLYWOOD TV SERVICE, INC.

4020 Carpenter 5t., North Hollywood
Diamond Groamp—24 fealures
Hit Parade of 1941
(John Carroll, Suzan Hayward)
Hit Parade of 1937
(Frances Langford, Phil Repan)
Someone to Remember
iMabel Paige, Richard Crame)
Murder in the Music Hall
(Vera Ralston, William Marshall)
Earl Carroll Sketchbook
(Constance Moore, William Marshall)
Calendar Girl
{Jane Frazee, William Marshall)
Brazil {Tito Guizar, Virginia Bruce)
In Old Sacramento

(William Elllott, Constance Moore)
Rendezvous With Annile

(Eddizg Albert, Faye Muarlowe)
That Brennan Girl

(James Dunn, Mona Freeman)
scntterbrain (Judy Canova, Alan Mowbhray)
Sis Hopkins (Jody Canova, Bob Crosby)
Puddin® Head

(Judy Canova, Francis Lederer)
Slespytime Gal (Judy Canova, Tom Brown)
Sleepy Lagoon (Judy Canova, Dennis Day)
Joan of Ozark

iJudy Canova, Joc E. Brown)
Chattarbox (Judy Canova, Joo E. Brown)
Willuge Barn Dance

{Doris Diay, Richard Cromwell)
In OId Missouri

(The Weaver Brothers and Elviry)
Headin® for God®s Country

{Williem Lundigan, Virginia Dale)
Oh, My Darling Clementine

(Frank Albertson, Irene Ryan)
Big Bonanzra

{Richard Arlen, Robert Livingston)
Hitch Hike to Haoppiness

{Al Pearce, Dale Evans)
Might Train to Memphis

(Roy Acufl and Smoky Mouontaln Boys)
Scotland Yard Investigator

i5ir C. Aubrey Smith)
Campus Honeymoon

(Les and Lynn Wilde)
1 Sparkler

Bill and Coo (narrated by Ken Murray)

HYCO TELEVISION FILMS, INC.

60 W. 46th 5t., New York 19
Big Ten—I18 fealures
The Black Book

{Robert Cummings, Arlene Drahl)

(Continued on page 28)
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Los ‘Angeles—12] 5. Lapeer Drive
San Francisca—150 Font Blvd.
Boston—419 Boylston Streel :
51, Louis— 415 North 12th Bivd..
Dallas—Second Unit Santa Fe Bidg.

‘starrng GALE STORM s CHARLES FARREL

OFFICIAL FILMS. Inc.

25 WEST 45th ST., NEW YORK 36, N. Y.

PL 7-0100 .

Chicago— 3460 No.. Michigon Ave.
Minneapolis— 3100 Raleigh Ave.
Atlonta—333 Condler Bldg. -
Philodelphia—1420 Waolnut: Strest
Memphis—2254 Madison Ave,
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MOVIE RATINGS |

The ratings of Individumd Feature fllms have oot been chared to any extent
keretofore. Hecognizing the emphasis on quality that has dominafed the features
film market [or the pasi year, The Billboard hns organized ithe following st
of plcture ralings oa 14 major stallons. The playdates mnd ratings were provided

by the statlons,

Two warnings are necessary. This char does mot tell how the pletures rated
against the compefition om other siatlons In the same clty. That type of com-
parison bas been given in previons issues of The Billboard and will be given agais.
Also, this charl does nol give any basls (or comparing one morked wilth another.
The sole purpose of this chard k& (0 show the mling Auctuations from one pictare

to annther on & single siatlon.

WSB-TY, Atlania
"ARMCHAIR PLAYHOUSE™
Sunday, 12:30 p.m.-conclusion Palse
Jon. 9...Arch of Triumph (GT)..seen.17.5
Feb, 6...Magic Town (GT).ceeersn-asd2b
March 6...Private Affairs of

Bel Aml (GT)..ucensnsrann 184

WHMAR-TV, Baltimore
"FPREMIUM PLAYHOUSE®

Saturday, 10-30-Midaight ARB
Jan, 15...Countess of

Munlrﬂmmtﬂ-‘n S
F:hl SIl M“mh [GI} FEFEFAENS Ii---ls;]
Hﬂﬂh 5--:El!bﬂll {ﬂ'nl-l--lui-iil-i-ii:-auz
March 31,..Let's Live a Little (GT)...20.6
May 7...The Macomber

Alfalr (Quality) . cv.vavanns- 4.8

lm 4.. A Diouble wﬂ {ﬂ“illllllll”

WNAC-TY, Boston
"CINEMA SHOWCASE"™
Sunday, 11 p.m.conclusion Pulse
Jan, 9...Arch of Triumph (GT)u.uas-14.9
Feb. 6...0ne Touch of Venus (GT).....15.7
March 6...The Other Love (GT)......14.8
Aprill 3...The Senator Was

Indiscreet (GT)icsesnnsssssss 132

WBEN-TY, Buffalo

"SATURDAY PLAYHOUSE"

Saturday, 11:30 p.m.-conclusion Pulse
Jan. 8...Arch of Tricmph (GT)ieuaana 143
Feb., §5...Dooble Life (GT)..sssssnnnsal2 'E
March 5...0ne Touch of YVeous (GT)...17.4

April 2...Countess of
Monte Cristo (GT).ccessass.11.8

WEN-TV, Chicago
“COURTESY THEATER™

Sunday, 10-11:30 p.m. ARB
Mov. 7...Arch of Triumph (GT):.sss.29.0
Dee. 5...Force of Evil (GTlessssssss 2?8
Jan. 9...The Dark Mirrof (GT).ezsss..314
Feb. 6...Double Life (GT).acucssessa20.B
March 6.,.Cry Danger (Alcxander),,.25.8
April 3.,.The Scar (GT)

WGN-TY, Chicago
TMAGES' MLAYHOUSE™
Monday, 10-11:30 p.m.
Nov. 8...Heartheat (Standard)..cecss.. 8.8
Dec, 6...Black Mapie (TPA).....ccu...1017
Jam. 10 City of Violence (Fortung)....11.9
Feb, 7...My Beautiful

Daughter (Foriune). ... ... N
March 7...Tender Years (Alexander)... 9.3
AI"“ "- & .Brﬂ-ﬂdﬂ“ [":hﬂ‘l}'l]u- R !rﬁ‘

ARB

WEGN-TV, Chicage
“*FOUR LEAF CLOVER THEATER"™

Tuesday, 10-11:30 p.m. ARB
MNov., 2...Love [Island (Aflantic)..esssl2.9
Dee. 7...Fighiing Rats of

Tobrak m:r“mnju&{IIllllillh
Jan, 11...Dancing With

CTEI‘IHI {Stl'ﬂ'ﬂi:ﬂm-----nt- 1-5
Feb. 1., .Checkered Coat (NTA).sess.12.2
March 1...¥Vicioos Years (MTA).eesnsa T3
April 5...Bugalow 13 (MTA). .... sesss BA

WGEN-TV, Chlcago
“REQUEST PLAYHOUSE"™
Wednesday, 10-11:30 p.m.
MNov, 10, ..Man From
Yesterday (Screencraft).....12.9

ARB

24.2 | Thursday, 10-11;30 p.m,

Dec. 1...Death Is & Mockery (Cheryl). .10.0
Il‘h 11---(:“"=r UF tqll.lilrl!llllrllilll1
Feb, 2...Letter From an Unknown

YWoman (GT) cecearscnsssnnns 1Bl
March 2.,.Almost a Bride (Quality)... 9.8

WEN-TV, Chicapo

“BEVANS MOTION PICTURE ACADEMY™
ARB
MNov. 11...The Big Fix (Golld)...csees 1.9
Dec. 2,..The Chinese Ring (Gulld)..... 7.5
Jan. 11...Lost Honcymoon (Hygod. se.. 9.2
Feb. 3...Four in & Jeep (Quality).....10.3
March 3...And Then There

"Wers Mone (Quality)....... 6.8
April 6. ..Piccadilly Incident (Guild)... 6.5

WOEN-TV, Chicago
“COMMUNITY THEATER™
Friday, 10-11:30 p.m.
MWov, 12...If This Ba Sin {Qunlim.....lu
Dee. 3. . .Bulldog Drommond [n

M:.k‘-ﬂ [ﬂﬁ"rnm}!ll-illilllll‘ll
Jan. 13...Whispering Smith va.

Scotlend Yard (Major)......16.6
Feh, 4., . Another Man's Poison (Major). 16.9
March 4...Bulldog Drummond

Comed Back (Governor), se..11.3

April 1...8ecret Command........ PR N

WHNBE, Cleveland
“MAINLINE THEATER™
Saturday and Sunday,

11 p.m.=conciusion ARB
Jan. 9...5ong of My Heart JInterstate)..10.7
Jan, 15,..5cuthside 1-1000 (Interstate)...32.4
Feb, S5...Black Book (HYEO)......s:.29.8
Feb..6..:Port of New York (Hygo)....15.2
March 5...Hollow Triumph (GT)......22.7
March 6...Yukon Manhunt (Interstate).13.9
April Z...Tropped (HYEO0)...vsuees wa T8
April 3., . Amazing Mr. X (Hyzo).......1L5
May 1...Let's Live a Little (GT)...... 1348
May 7...Miracle of the Bells (GT)....24.4
June 4.,.Gung Hol (HYEO)..ccusssess.300
June 5...Incident {Interstate)......s....16.9

WIVN, Columbus, i
“g O"CLOCE THEATER"™
Tuesday, 9-10:30 p.m.
Jan. 4...Fabulous Dorseys (GT)...... 02
Feb, 1...Let's Live a Little (GT)......20.1

WNERK, Cleveland

HONE O'CLOCKE PLAYHOUSE®

Sunday, 1-2:30 pm. ARB
Jon. %...Tulsa (HYED). . .c.wiccisaasss 21.0
Feb, &...Four Faces West (GT)...oeu..26.7
March 6. ..Strike It Rich (Interstate).,.17.6
April 3...5¢cotland Yard Inspecior (T-P).15.6
May 1...0Gambler and the Lady (T-F).. 9.1
Jupe J...Captain Fury (Governot)s.se. &7

EDDIE CANTOR

EST. 1898

XX

WM. MORRIS

March 1...Northwest Stampede (GT)...28.3
April S...Ruthless (GT).oowesecerssss243
KCMO, Kansas City, Mo
"MILLION DOLLAR MOVIE™
Saturday, 9:30:]1:15 p.m. Pulse
Jan. B...Mr. Peabody and the

Mermaid (GT) .coersmrannnss 19.1
Feb, 5...Caught (GTh...ssnercnsanses 189
March 5. ..Fabulous Dorseys (GT)...... 17.9
April 2...Body and Soul (OT)..cvenenn 16.0

SSATURDAY NIGHT THEATER"™
Saturday, 9:30-11 p.m.

Jan. H-....I...m MEIIIIEI'“: {Gnur-lu-ll .-135-’!‘
Feb, 5...Four Faces West (GT)..... ves IR
March 5...Force of Evil (GT)........M.8
ﬁ.pl'i.l 2-- r'-.-“lu Belle [ﬂT]---I-lll . ----}I-nll'

WCCD-TV, Minneapolis-St. Panl
“MASTERPIECE THEATER"

Sunday, 9:30-11 p.m. Pulss
Jan. 2, . .Dpuble Life (GTY.. 216
Feh, 6...Miracle of the il:l‘u {G’I‘,l 4.2-“
March 6...Dark Mirror (GT).........2L6
April 3., I_tl.t:r From an Uﬂ.‘hﬂnwn

Woman (GT) scisscnnanacsns 201
WCRS-TY, New York
CEARLY SHOW'™
Monday-Friday, 6:15-T:25 p.m. Pulsa
Jan. 3...Return of the

Plainaman [(Atlanbie).. ... ... 10.3
Jan, 4...The Amazing Mr. X (Hygo)... 8.9
Jan. 5...Riack Book (HyEo). ccevenvans 10.3
Jan. 6. ..Bulldog Drummond

'EI:II'“E: Back {G'L'Il‘l'-j----ilnli-l i-‘
Jan. 7...Frontier Horizon

{Hﬂtlj’wm m-ii-!l!I--lll T !-1
Feb,. 7...Journsy Into

Light (Flamingod......eee...10.0
Feh. 1...Buffale Bill Rides

Again (Bagnall) ......cconan. i0.2
Feb. 2...S5cotlond Yord lm'l:iﬂlalnr

MHwd, TV} ... .o 104
Feh. 1...That Brennan Girl {de'.. T"'-"'} 105
Feb. 4...Bulidog 'Drumml:md':

Bride (Gov.) . 107

March 7...5is Hopkins fl-l'wd T'J:I- 08
Maorch 1...The Suollivans (Hygo)...... 10.3
March 2...The Tungle (T-P)....ccc... 9.8
Murch 3...Eve Witness (Quallivy...... 104
March 4...Big Bonanza (Hwd. TV)....10.2
April 4., Elnt'tﬂﬂ (T-P).. . 99
April 5...1 Love Trouble {'Fla.mlnim] ..10.5
Aprll 6., .Joan of Dzark {(Hwd. TV)...10.2
April 7...Woman in Green (AAP)..... 11.0
April 1...The Tall Texan (T-Fl....... 9.9
May 2...Buffalo Bill in Tomahawk

Territory (Bagnall) ......... 9.3
May 3...5herlock Holmes in

Washington (AAPY .......... 9.7
May 4...Unknown World [{}uulEl:f‘_ln . 9.2
May 5.. . The Torch (Flamingo).. ees 0.9
May 6...The Caplure {I-‘lnmlngnj.. T, . |
June 6, ..Reckless Moment (Flamingo).. 9.1
June 7...High Lonesome tFlnmInnrn:r] . B.1
June 1...017 Get Yoo (T-P)....ccoueee 30
June 2...Project Moonbase (T-P)...... 8.5
Tune 3...The Sundowners {FE:mimu} . BB

WPTZ. Philadelphia

TAWARD THEATER"™

Monday-Friday, §:30-7:30) p.m. ARRB
MWov. B, .. .Champagne for Caesar (NTA). 15.7
Moy, 9. ..Capiain Kidd-Part T (Major). . 16.0
Nov, 10, .Cnplaln Kidd-Part 11 (Major). 18.1

Maov. 11...Andther Man's
Paison (Major) . ve 13,4

Moy, 11, ., .Daring Rogue i'.n'.!le:mnduf‘.l-_..ﬂ.ﬁ
Dec, 6...5ccond Chorus (Atlantic)....14.0
De 7. ,.Lavm of Toledo {Fnﬂu.u-e}, i
ez, 1, . .00r Town-Part 11 (Major)....11.5
Dec. 2. ,.Major Barbara (Major).......14.2
Der, 3. . .Fighting Stallion (Bagnall)...13.2
Jan. 10...Martin Eden-Part 1 (Hygo)...11.5
Jan, 11, . Martin Eden-Part 11 I:'H]rnaj..li.ﬂ
Jan, 12...Angelo (Fortune).. s | .
Tan, 13,.._Fire Dne [FilJ'nJJ:I;u-‘.II 1
Jan., 14...Tulsa [Hvgn).. ,.l'?.'!
Feb, 7...Heartbeat-Part [ {Smnduﬁ}..ll.ﬂ
Fetr 1...Rlpck Magic-Part T (TPA)...19.1
Feb, 2. ..Black Magic-Part 11 l'.TPA‘.I L |
Feb, 3...Charlie Chan in

Shanghai (Unaitv) ...........20.10
Febh, 4,..In Old New Mexico

(Alexander) .... o L

March 7...The Pretender -[E-uildj ”-.IT.-E
March 1...Hurricans at Pilgrim

Hill (Unif¥) ...ocvvenains..20.9
March 2...Prisoner in the

Tower (FortUne) .owewvansns 16.4
March 3. .. According to Mrs.

Hovle (Interstated .........1%2
bMarch 4...The Daring Adventore

{Alexandery ..... .. 19.8
April 4...Southside 1-1000 :‘Inltn-tatnl AT1

April 5...Brigand’s Band {Fnrtl.r.naj A52
March _’II:I'_ Untamed Fory (HYE0) .o .. . 197
March 31...Harpoon (Hygo).. l'F.E

April 1...50m of Davy Cruet:tt {Hnn} 16.3

KTLA, Los Angles
“PREMIER MOVIE"

Sunday, 7:30-9 p.m. ARB
Jan. 9...Algiers (AAP). . ...ievvnaea 200
Feb. &...Lucky MNick Cane (AAPY...... 19.2
March 6...The Happlest Days of

Your Life (AAPY).........1T7.3
April 3. . .Park Row [(AAP). ..coiieea 199
May 1...Captive City (AAPF)..........167
June 5...Red Flanct Mars {AAP)..... 200

KHBEQ-TY, Memphis
“MILLION DOLLAR MOVIES™
Sawrday, 9:30-11 p.m,

Jam. 15...Red Planet Mars (AAP)Y..... 20,7
Feb, 5. ..5vncopatlon (AAP) ... coauiay 1.2
barchh 12...Chicago Calling {AAP). .. 180
April 9.. Thn Big Wight [(AAP)....... 1.5
Muy 7...The Winslow Boy [(AAFP).. :."I:I'D
June 11...50 Young, So Bad [..-h'I-J‘L 0.9
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ASCAP MUSIC
WINS APPLAUSE!

The ASCAP membership is constantly creating and adding new musical works
to the Society’s repertory which covers every field of our nation’s musical literature,
This ASCAP music helps build your audience. It provides the nostalgic
music of éésterday, as well as the currently popular songs

of today and tomorrow,

The American Society of Composers, Authors and Publishers i1s proud
to provide the vast radio and television industry with its basic

program material — MUSIC.

ATTENTION: Program Directors

Be sure you are receiving your °
copy of ASCAP Music on Records
(Your Program Guide).

& THE AMERICAN SOCIETY OF COMPOSERS, AUTHORS AND PUBLISHERS
“ 576 MADISON AVENUE, NEW YORK 22, N. Y.

WWW-americanradiohistorv com
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RERUN RATINGS

In the pait The Rillboard published muony studics of the
ratings garnered by ceéruns of TY film programs.  Durlog 1933
we published one such study 3 month. The gist of {hess re-
porrtd Bag bBesa (bal reruns can get very fine rotings, and on
many accasions can actwally get bigger awdiences than ia the
[irse showina,

A recent survey of The Hillbooard's TV Bditorlal Advisory
Board wvdicated that in the smaller markets sponsors are  slill
pUiting Wi redisdanes ta bavipg feruns, Uws depriving themseives
of & economicd! [orm of advertising. As long as this sales and
programming techmigue 15 stll a problem in the country, continued
data is meeded o order 10 show what this form of programming
zua do.

"Rerun.,™ like many n trade term, has more tham ons
meaning, There are actually four different situations that can
cause a film ta be rerum in any murkel, First, oa lis neiwork
g 8 shoy mav be repeated, especially doring the summer.
Second, & nelwork film show may and tswally does ga 6l
svndicalion sales affer 8 network run la compleled. Third, a
new  syndicaled show during s first year will be repsated,
especially during the summer. And fourth, a syndicated show
may be sold for 8 second or subsequent yeur alter oaly one
year's worth of production.

The following charts give examples of all four of these
situaiions,

® Continued from page 20

THE NEW FEATURE FILMS

I. Metwork Herun Birmingham ceessssss 149§ run Sept. "53-Feb, "S54 151
The show: “LASSIF™ 2d run  March "S4-Sept. "S54 15.7
CB5-TV, Sunduy. 7:50-8 pom. BosloB ...owsmssse=s 180 FUA April "54-0ct, 54 10.5
Dhistobuior: Vetevison Programs of America 2d run Nov, "54-Fch, "33 11.0
Ratings: A C, Miglsén Chatlolle .essssssses 180 TUIR Sept, "53-Feh, "54 20,7

Episonde Hun Duite Share Rig. 2d run Murch "54-Jan, "S55 8.8

THE INHERITANCE .oives: I8t nim  Sept. 12 M35 162 | Cincionnt] ciccasseas 180 run Ot "S4-March 55 1.1

2d rum March 13 47.7 293 2d run April "53-June *53 13.7
Cleveland ,,ounnsnsns 131 run Jan, "S4-Jung "54 8.9
IHF- ':ﬂ'[.-T n----r-i-h;ll-il--l“l rim -S'EI"L 1" .‘4‘1 3“.9 Id min Julr I"-""'Df'cp "4 EII
2d rum  Murch 20 470 JLZ | Columbus ..seceecses 150 Tun Oct, 'S4-Murch "S55 12.3
2d rum April "S55 June "S55 11,9
MR FE.‘\.H[”J‘I' i--illi-lll--lll---:‘it run l'}l:'t. 1'“ H"' H-.l. nnnﬁ."FL "i'l’l.iﬂh...... It rum Feb, "Sd-Jumne "S54 11.4
2d rum  Murch 27 472 330 2d run MNov. "S4-April *55 10.0
nl.l"l'ﬂ'ﬂ FR IR EEEE R LT run Ll r—"""hlﬂ-tih .5" 'j.!
fl, Sendicaied Reron of 8 Network Show 2d rum Apcil "3%-June "S53 14,8
The show “DEAGNET™ and “BAIMGE TH™ Plttsborgh covssnssss I8 rin Muv "Sd-Mov, 54 “17.0
NBC-TY, Thursday, 9930 p.m, Zd Tun Dee. "S4-May %5 18.%
Distribuins; NBC Film Division San Alomio ...eeees 180 TURN Muy 'S4-Aprcil "5% 15,0
Rutimgs: American Research Burcau—average over run 24 run May "55-June '5% 1.8
City Dragnei Badge 7id Washingload ...ecesss 18t run Jun, "S4-May 'S4 12.2
Series B Berles C Series B 2d run Oty "SdaJune "853 108

1953."54 1954755 Time Rating

BOMON ,.uuvuas ssusus ALE i ; W, 630 221 IV. Subsequent vear syndication

Dayton cosssssnsnses 491 344 5, T:00 274 . B "

Detroil ....coessiasi (505 4.9 5 T&I0 251 :?c .:L“'_ ;MT?H it

Los Angeles .oviveees 573 42.1 Sa, 130 28.7 wiribtitac; Eiv Telcvision Programe

Minneapolis-Sr Paul,, 444 ixo M, 910 24 .8 The Ratings: American Heseirch Bursai

Phoemit ..ivasesanss 4.2 4.1 W, &30 7.3

Portlind ....cssanane 520 3.9 M. 700 306 Cuy Run Thaie Huting

Salt Loke Cill¥ewswwes 3D 441 T, #:0 362 Daylofl vovcisisasness T80 rUn Feb,, 1953 1.9

Son Francisco ...esss 367 9.0 W, 930 6.7 d run Feb.. 1954 10

Seblile ... sasane .0 il 4 F, 930 28.4 fal ruam Aarch, 1941 28

(. Fi v " Syndi I R ) Ad men March, 1954 8.2
. rrsl car Sayndicaled srun .

The show: “RAMAR OF THE JUNGLE" i Sl Moy, 1043 s
Dhistributor: Televidlon Programs of America gL L ay, 1¥32 | -
Rutings: Videodes—average over mn Average Chicagd coviavsnneass 2d run Murch, 1954 1.8

Ciir . Hin Dules Rating dith un March, 1955 1.9

Aantd cosesesssenas 15t TUR Sept, 'S1-Feb, "S54 o Id run April, 1954 7.0

2d run  March '54-Sept. 54 123 4ih rua April, 1935 9.3
Baltimore .ecssssess 1% TLA Jan, "S8.000, "5y 11.8 Columbus ..coesneins  ETI AT Mlarch, (9353 M2
2d  run Moy, "J4-May '35 129 3d run Mlarch, 1954 226

Cusa Mumana—195] =

(Robert Clurk, Virginia Welles)
Fealore-length documentury—1
Tictuban—195]

The Man From Teuaa
(James Cruie, Lyon Barl}
Tiilsm (Suzan Haywurd, Robert Preston)
Mickey (I ois Butler, Bill Goodwin), Color
The Big i
{Preston  Foster,
Lest Honeymoon
{Franchot Tone. Ann Richards)

Loa MuoCallister)

(Scott Hrody, Yul HBrraner)
Down Memory Lane
{Bing Crosbhy, W. . Filelds)
Trapped [Llovd Bridges, Burburn Payion)
The Amating Mr, X
(Turhan Bey, 1ynn Barid
Showmanship Package—I3 Fealures
The Sullivans
(Thomas Mitchell, Anne Buaxter)
Operation X
(Edward (., Robinson, Pepgy Cumming
Crenighiz Kahn
Munuel Conde, Elvira Reyes)
Ladies Courageos

Stumpede—19%%0

Bud Boy—1%49

(George Rall, Muarie Windsor)
We've Mever Been Licked

(Richiard Ouine, Hobert Milchim)
Spitlire {Leslie Howurd, David MNiven)
Salome. Where She Danced

(Yvonne DeCuarlo, Robert Cumeron)
A Lady Tukes a Chanuve

(John Wayne, Jean Arthur)
Eilﬂ.'; !-.'qu;:..ln'm

(Robert Stack., Fddie Albert)
Bight in Paradise=

(Merle Oberan, Turhin Bey)
Smash-up (Susan Havward, Lee Bowman)
Gung Hua!

{Randolph Scotf, Robert Mitchuom)

Westerms—I1&

Feajurong Bill Elliett and Tex Ritier

INTERSTATE TELEVISION
CORPORATIOM

1560 Broadway, Mew York

Featnres=—18
I Wus an American Spy—1051]
(A Dwvoiak, Gene Evams)

Incrdenl—1949

{Faula Dale)

It Happencd on Filth Avenue—I1947
(Gule Storm, Victor Moore)
According 1o Mra. Hoyle—1951
ispring Byinglon)
Sierra Passage—1951
{Wavne Morris, Lola Albrighti
The Hunted—1948 {Preston Fosper)
The Dude Coes West—1948
Port of New York {(Eddie Albert, Gate Storm)
D=k Jockey—1951]
(Liinay Simme, Tommy Dorsev)
Badmen of Tombsione—15949
{Barry Sullivan, Broderick Crawlord)

(Gale Siorm, Rod Cameron)
Giyprsy Fury—195]
(Vivees Lindlors, Christopher Keat)

il loyd MNolan. Audie Murphy)
Yellow Fin—1931 (Wayne Morcis)
Morihwest Terriory—1931

iKirby Grant, Clorla Saunders)

The Gangster—I1948
iBarry Sullivan, Belitah

Father Tukes the Air—I1951
iRaymond Walburn, Walter Callett)

(lune Fruzes, Warren Douglas)
The Longhorn—I1%51 (Wild Bl Elliot)
Southside—1-1000— 1950

iDon DeFore, Andrea Kingd
It's & Small World— 1950

Smart Woman— 124§

(Uonsionce Renneit, Briaan Aherns)
Song of My Heart—1948

(Frank Sundstrom, Sir Cedric Hardwicke | The Fubilous Forfv—dA1 Fealures
Yukon Manhuni—I1951

iKirby Gramt, Gail Davis)
There's a Ciiel in My Heari— 1949

{lee Bowmaun., Elyse Knoaj
Muavy Bound—195]

(Tom Meal, Wendy Waldroa)
I6 Fathoms Deecp—I1948

iLon Chaney Jr., Arthur Lake)
Rhythm Inn—1%51

(lufé Frupes, Kirby Grant)

MAJOR TELEVISION
PRODUCTIONS, INC,
1270 Avenue of the Americas,

Mew York
Fealures—ia

Anoiher Man®s Poigog— 1052

(Hetle Duavis, Gary Meredll)
Whispcring Soith ve, Scotlund Yurd—1952

(Richiurd Cartson, Cireta Civmid
Viennu Waltres (Anton Walbrook)
TVarrreani—1950

{Fene Deligen. Gustay Frolich)
Mister Druke™s Daock —19%1

(Ddokiglas Fuirbynks Jr., Yolinde Donland
Soulh Sed Adventure—I1933 (Leo Cugley)
Capluin Kidd— 19458

{Charles  Lauglion, Randolph Scott)
The Piassing Stranger— 1954

{Lee Maticrson. [ane Cilenioa)
The Years Beiween

(Michael Rederave, Valerle Hobhsom)
CHrseased [(Geraldine Fitegersldy

: T a—— Strike It Rich—1949 Claicy stuvving Shousins. Fabanks. $r—4
u,.ﬂ':-.ﬁ“.‘n "In:::;r:i::;rmumr Filegeruld) iRod Cameron, Bonita Granville) Mir, Ruobinson Crusoes

Blick Pirale
The Craucho
Man in the [ron Muask

MCA-TY, LTD.
398 Madison Ave,, Mew York °

Western features—I123
&7 slarfimg Rov Rogers
Sk stlrrime Gene Auify

MATIOMNAL TELEFILM
ASSOCIATES, INC,
625 Madison Avenue, New York

The Captain’s Paradise— 1953
[AREe Civmmess, Y vonne De I:'_'..r'.a}
Breaking the Sound Barrier—1952
(lailph Richardson, Ann Todd)
The Alan Berwesn—Fas
idames Moason, Claire Bloom)
Tales of HolTman—185]
iblikiea  Shearer, Robert Wounseville)
Cry the Beloved Country—1952
(Canada Les)

The Great Gilkert and Sullivan—I9%53

(Robert Morley, Maurice Evans)
Outcart of the Islands—19%2

(Ralph Richardson, Teever Howard)
Three Husbands-—1950

(Eve Arden, Hownrd DeSilva)
The Magic Box—1952

(Robert Donat, Laurence Olivier)y
Pickwick Fapers—1953

Migel Patrick, Yames Donald)
flunche Fory—1948

(Stewnrt Gronger, Valerie Hobson)
Dead of =Nlghi—1946

iMichael Redgrave, Basil Radford)
Man of Evil—1%48

{lumes Mazon, Stewart Granger)
Pussport of Pimlico—194%

(Stanley Hollowsy. Margaret RuCerlord)
The Adveniuress— 1947

(Deborah Kerr, Trevor Howarcd)
Capiunin Bavooli=—1947

{Siewart Granger, Alastale Sim)
The Trie and the Falje—1255

iSigne Hazso, Willimm Langford)
Cage of Gold—1952

fdean Simmons. David Farrar)d
The Smugglors— 1048

iMichael Redprave. Jonn Grecnwoad)
Highly Dangerous—1951

iMDune Clark, Muargacet Lockwood)
Rad Dord Byron—I1952 {Jloan Grecawood)
The Secret People— 1953

iAudrey Hepbuarn, Yalentine Conlzsa)
Sleeping Car to Trigsic—1249

{Jean Kenl, Paul Du Puis
Blackmailed—1951

iMia Zewterling, Robert Fleming)
Womun Hater—1949 (Stewari Granger)
The Overlanders—1%48 (Chips Raflerigd
Train of Events—1952

{(Valerie Hobion., Susan Shaw)
The Blus Lamp=—I1%5Q

{Jack Wamner, Jimmy Hanlepd
Diamond Ciiy—1951

[David Farrar, Mervyn Johns)
Vallew of the Eagles—I1052

(Jack Warner, Madia Gray)
The Dark Man—1952
IMaxwell Reed, Nulnshan Parry)
Tony Draiws a8 Horge—[95]

(Ann Crawlord, Derek Bond)
Johnny-on-the-Spol— 1955

iHugh MceDermott, Elspeth Gray)
Dewth Tide—1954

(Beisy Palmer, Frank Silvera)
Flannellool—1958 (Ronald Howard)
Johnny in the Clouds—1%45

{Feun Simmons, Michael Redgrawe)
Walerlromi—1%4-4

{Richard Burton, Hoberi Mewiond
Chsession—1 950

{Hobert Mewion, Sally Gravd
Pink String and Scaling Wax— 050

iMervvn Johns, Gordon Jackson)
Might Withouwt Siars—19%3

{David Furrar, Nadis Gray)
Fallen ldol

iRalph Richardson, Michele Morgan)

Addivkonal Teatures—

Hundred Hour Huoni—18953
Coastul Command—1943
Mest of Kin—1943 .
1 Became o Criminal— 1948

{Trevar Howardi
Sulution by Phone—1954
A Girl in oo Million-—1950

{Joun Greeowood)

QUALITY FILMS, INC,
1040 M, Las Palmas, Hollywood

Features— 18

Mavajo—1952 (Doctim,)
Fitehull—1950

{Mickey Rooney, Pal O°Hrien)
Millionaire for Chrisiy—1951

(Fred MacMurrav., Eleanor Parker)
Evewiiness— 1950 (Roberi Monlgomeryd
Unknown World—1%51
Isianbul—1953 (Vieginia Broce)
First Legian=1951 (Charles Boverd
Serpenl liland (5onny Tults)
Key Mun {Anpela Lansbury)
Mucomber Alffair

(Liregory Peck, Joan Benneli)

STAMDARD TELEVISION
321 S. Beverly Drive,

Baverly Hills, Calif,
Feaiures—4
Litike Fupgitive
Hearibeat (Ginger Rogers)
Love Happy (Morx Broihers)
Mimi [(Douglas Fairbanks Jr.)

UNITY TELEVISION CORPORATION

1501 Broadway, New York 36
Lucky 13 packoge—11

Hiuse nl Blackmall (Mary Germaine
Disnperowus Cargo (Jack Watlings
Clug From a Corpse (Dermol Walsh)y
This Wus o Woman (Sonia Dresdel)
Protile (John Bentlev)
Final Appomiment (John Benlley)
Ohperulion Diplomsl (Guy Rolle)y
Biue Parrol {Dermot Walshy
Men Against the Sun (John Beniley)
Frivaie Inltormatian (Jill E_Ern-:lndll
Burnt Evidence (Jane Hylion)
Murder s Mews (Peter Reynolds)
The Mysiery Man vs. Scolland Yard

To *‘tie-up’’ bigger television
audiences ... get in touch with

1

wsmememny = and Toast of the Town.

X

Fast action of ZIV-TV's CISCO KID ropes in a rec-
ord-breaking 56.3 in New Orleans (* Telepulse May
1953) beating shows like Groucho Marx, Milton Berla

e e CINCINMNATI, NEW YORK, HOLLYWOQOD

e
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‘Disneyland,” Young, Webb

® Continucd from page 3

land™ iz a hybrid which contains
most evervthing, but which empha-
sizes nature.

Five of the top 11 shows are
on NBC, one is on CBS, two are
Emduc;;d and distributed by the

rederic W. Ziv Drﬁanizatiun, one
produced by the Hollywood TV
Service, anothes by Guild Films
and “Disneyland” is shown on
ABC. The success of the last show
should do a great deal to curtail
the argument that a program can-
not be entertaining and vet con-
tribute toward lic enlighten-
ment, s uwnnFs for raising cul-
tured standards are striking evi-
dence of the job it has dore along
those iines,

The impact of shows like “Dis-
neyland,” "Medi~" and Cummings
indicates that TV producers more
and more are learning how to at-
tract’ viewing in relatively short
periods of time, This, of course, is
necessary because of the large cost
of TV, but up to this season noth-
ing has hit with the power of “Dis-
neyland,”

The attraction that such person-
alities as Loretta Young, Jack
Webh and Lucille Ball hold for
viewers is another indication that
TV makes friends like no other me-
divm. - These people have re-
mained at the top in The Bill-
board’s. TV Film and Program
Awards virtually since the incep-
tion of the voting.

In each of the three classes the

NBC Sund uy_D.enls

® Continued from page 2

cess as a one-shot on “Producer’s
Showcase.,” United Distributors,
the parts subsidiary of General
Motors, bought the tirst third, The
further interest.-was stimulated this
week by a trip by President Pat
Weaver to Deltroit in which the
truck division and the Frigidaire
division of the company said they
wanted to move in,

NBC's next major project is the
sale of a “Book-of-the-Month
Club” Sunday afternoon spectacu-
lar to go with “Wide, Wide
World,” L:md :‘.}1{ Maurice Evans
spectaculars. is am  can
be bought [or !llﬂrif each
week, time and talent. The pack-
age is owned by Ceorge Wolf,
Ruthrauff & Ryan radio and TV
director. If it is sold, the NBC
operas will be moved to 2:30-4
p.m. With the kind of top
gramming that NBC is ruvig?g_
next season on Sunday afternoons,
the day may become must viewing
for video audiences around the
country.

January Probe

® Continued from page 2

chairman, known for his searching
questions and his insistence that
the public interest come first. No
anmouncement of a replacement
for Magnuson's majority counsel,
Sidney Davis, hospitalized with a
slipped spinal disk, has yet been
made, It is felt that someone with
a communications background will
b’l:." E‘I’Iﬂ!&:mr
Pastore Tougher?

Current opinion in Washington
on the outcome of the large-scale
network  probes is  that under
Pastore’s questioning, a good deal
of heretofore soft-pedalled mon-
opoly activities on the part of net-
works will be brought into the
open, Included in the scope of the
hearings may be such touchy sub-
jects as network affiliates shuttin
out  local  competition; netwm'E
dominance of programming, talent
and advertising rates, and network
lie-ins  with  multiple-ownership,
(FCC is currently petitioning the
Supreme Court for a review of a
Washington Appeals Court ruling
in Favor of Storer which knocked
out the Commission’s rule restrict-
ing the number of singly owned
stations to five VHF and two
UHF),

The FCC committee appointed
fo head up the Commission’s net-
work ™ investigation consists of
Chairman George C. McConnaug-
hey and Commissioners Hyde,
Bartley and Doerfer,

winners won by very large mar-
gins. “Disneyland,” for example,
got 164 votes to “"Medic’s” 64 for
best TV film series; in the actors’
category Webb got 111 votes ta
Cummings’ 66, and in the actresses’
group Loretta Young received 124
votes ‘o Lucille Ball's 66,
Altogether the season was a de-
cided success. It was an important
one for bringing new blood and
programs into TV. Since both are
so important to video, which chews
up talent quicker than any other
form of entertainment, 1954-55
can be chalked up as a year which

has successfully contributed its
measure of new programs and tal-

ent to the viewing audience. They
are waiting hnﬁgtﬁﬂ}f for the new
year, a year which promises even
more in the way of entertainment.

) New Shows Lead

® Continued from page 3

does not fit into any of these cate-
gories. But in best other network

film series it won in a walkaway
by more than doublinz the number
of votes received by its closest com-
petitor, “You Bet Your Life."”
Performers, generally speaking,
duplicated the success of their
shows in the network category clas-
sitication. Tommy Rettig of “Las-
sie” won as the best performer to
appear regularly in a network ad-

venture series. Bob Cummings won
best performer to appear regularly
ir a network comedy TV Flm
series. Fluck Webb repeated the suc-
cess of “Dragnet” in its classifica-
tion, Roy Rogers in the Western
TV film category. The sole excep-
Hon was Loretta Young, who won
tulent honors in spite of the fact
that “Medic” topped her series as
network dramatic film fare.

Guild Negotiating Own
National Deal for ‘Spy’

NEW YORK, July 30.— As a
result of the modification of its
agreement with the Vitapix Cor-
poration, Guild Films this week
was negotiating a national deal for
one of its major new properties—"1
Spy,” the Ruvmord Massey vehi-
cle, The Guild-Vitapix tie was re-
cently modified to allow the
syndicator to sell its vidfilm series
thru other national channels—
network principally.

The agreement was weakened
because Guild has already had na-
tional offers for some of its shows,
but found itself unable to accept
them, The potential sponsors
wanted to go network. Guild, of
course, found itself unable to
oblige.

Guild has solc one of its proper-
ties to Bardahl O©Oil alternate
weeks on a Vitapix line-up of sta-

tions and has gotten fairlv good
clearances, Most big sponsors,
however, prefer to use the estab-
lished nationai networks because
they offer stronge: stations in many
of the top markets and because
their publicity and promotion is
better,

The modification of the Vitapix
agreement with Guild marks a fur-
ther setback to the concept of sta-
tions grouping together to bypass
the networks by the use of pro
erties brought to them by outside
woducers. The problem seems to
Le that most stations are too de-
pendent upon the webs for the
major share of their income to risk
throwing out this security.

Guild, meanwhile, passed the 60
station market in sales for its popu-
lar “Loony Tunes” cartoon series.

DANNY THOMAS

“MAKE ROOM FOR DADDY”

AB(C-TV

THE AMERICAN TOBACCO CO.

THE DODGE DEALERS OF AMERICA

Sponsored by

and
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WIDE FALL SELECTION

Biggest Choices in History
Scheduled for Film Industry

HOLLYWOOD, Julv 30.-TY
stutioms  this fall will have the
grivatest offtering of programs to
choose from in the history of syn-
dicated film  Dhistributors are com-
ing up with some 38 shows, 75
per eent more than last year and
J00 per cent more than in 1952,
the Birst real vea of the syndicated
fiimn industry.,

Of the programs, 27 are being
produced for svndication, the re-
miining 11 are net reruns. It is
signilicant that of those 11, nine
are situation comedies. Whether
such a lurge aumber will flood the
market —the svndicated fHeld has
nol in the past been top-heavy
with comedy as have the nets—

is problematical, but the facts are | kid shows, as well as of mysteries,

that there are more thun bwice as
many comedies as anv other single
type of program or the fall market.
Also getting a heavy play are
adventure .»d documentury-type
series, while musicals, after a sud-
den outzroppirng last season, will
definitely on the shy side, a
fact not too suprising since most
of the 1954 vintage failed to make
any grea' dent in the audience.

Kid Shows

Top dramatic programs and
adult Westerrs are, as in the past,
few and far botween, tho the situ-
ation does appear to be imaroving

the latter Favirg the most stable
record ia the business,

From pre-rclease reports the
shows to most closely waltched
should

Pruhthy be MCA's “Dr.
Hudson’s S=cret Journal,” CBS’
“Long {nhn Silver,” Guild’s “Con-
fidential File” and "1 Spy,” Offi-
cial’s “The Serar'et Pimpernel” and,
for a series aimed at the young-
sters, Sereen Gems' “Jungle {imd"

Top reruns include Ray Milland,
“San Francisco Beat (The Line-
Up),” "Margie” and Ray Bolger,
It is significant that out of the
entire offer.ng there is not one
show that coulc be tagged as a

slightly. There’s a new crop of| “dog.”

e e e e e e e i g s

ey e L e —

MCA and Ziv, the giants of the
field, each will have two series,
but their position is being chal-
lenged to some extent by the CBS
Film divisior: and Guild Films, the
former of which will have six
shows and the latter five. During
the past few months Official Films
seems alsa to be making its move
and is coming up with five offer-
ings.

Strong .Survivors

These, plus the NBC and ABC
film divisions, have survived as
the major distributors. Secreen
Gems, which is taking the prece-
dental step of syrdicating two of
its First-rum  properties, “Jungle
Jim“ and “Tales of the Texas
Rungers,” may become anoth.
The status of TTA, as far as svn-
dicated film is concerned, is still
up in ths air.

Thus, in three vears the industry
has developed from a mish-mash
of small operations into a patiern
of big d.s*-ibutors with large sales
staffs and multiple shows (MCA
leads with 70 salesmen, 26 series).
Against such [ormidable competi-

= e — —_— e L

| spot

| “Soldiers of Fortune” an

B e ———
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tion it has oecome almost impos-
sible for a producer or a small
distributor to take a major pro-
gram and sell it successfully, and
those who do nearly always turn
it over to one of the majors after
a short period of time.

On the other hand, certain small
syndicators, notably Sterling TV,
can compete successfully because
they carry a less pretentious type
of programming,

Mergers, Etc.

The syndicated film industry ac-
tually did not become a recognized
entity until the 1951-'52 seasom,
with the various parts not jelling
till 1953. That it is still in a state
o« flux is ‘ndicated by last season’s
purchase of United Television Pro-
grams by MCA, and Motion Pic-
tures for Television moving out of
production and distribution, thus

| wiping two major syndicators off

the market.

What may become one of the
more significant trends in the his-
torvy of syncication is the increas-
ing Emetine of national advertisers

ooking series; for example, as
Shoes has done
Cang,” Seven-U

with
with

Tafon

Brown
"Andy's

with “The Hunter.”

A complete list of shows offered
during the fall presentation of each
of the last four years follows. It
must be remembered that in many
cases series debut in the spring
and these are not included. Those
listed have either made their pre-
miere in the fall, been announced
at that time tho releasec later, or
had made their debut earlier but
not as vet been sold in a significant
number of markets by September.

1955
Ziv-TV—Highway Patrol,
| Christian.*

MCA—Dr. Hudson's Secret Jour-

nal. Ray Milland Show.
| NBC-=The Great Gildersleeve,
Steve Donovan, Western Marshal,
' Hey Mulligan,®
CBS-Long Johr Silver, Tales of
the Foreign Legion, Champion,
Red Rvder, San Francisco Beat,
' Life With Father.
| Guild Films—Confidential File,
1 Spy, Brother Mark,® The Gold-
bergs. Ina Ray Hutton.
TPA—Science in Action, Count
of Monte Cristo,® Halls of Ivy.*
Official Films—The Scarlet Pim-
pernel, Margie, Stu Erwin Show;
Willy the Hunter,

ABC—Ray Bolger Show,

Screen Gems—Jungle Jim, Tales
of the Texas Rangers.

UM.&M.—New Orleans Police
Department.

NTA—Police Call

General Teleradio—Uncommon
Vialor, Gang'susters,*

Douglas-Lesser—I Search for Ad-
venture, Kingdom of the Sea, The
Colden Voyage.

Wm. & Edward Nassour—Shee-
| na, Queen of the Jungle,
| Ed Beivin—So0 This Is Holly-

wood,®
| *Indicates no definite release
clate set.

| 1954

| Ziv-TV—Meet Corliss Archer,
Eiddie Cantor Comedy Theater.
| MCA—Man_Behird the Badge,
Pride of the Family., Touchdown,
Telesports Digest, Guy Lombardo.

UTP—Where Were You?

CBRS—The Whistler.

Cuild Films—Florian ZaBach,
Frunkie Laine.

MPTV—Paris Precinct, Sherlock
Holmes.

Officiai Films—The Star and the
Story.

ABC—rassport to Danger,

TV Co.—Tales of Tomorrow,
This Is Charles Laughton.

Telefilm Enterprises—Fabion of
Scotlund Yard.

Jan Productions—This Is Your
Susic.

Hollywood TV Service—Stories
ol the Century.

Walter Schwimmer Associates—
Championship Bowling, Eddy Ar-
nold Time.

Dr.

1953

Ziv-TV=I Led Three Lives.
MCA—Follow That Man.

| NBC—Badge 714, Captured, In-

ner Sanctum, Watch the World,
| The Visitor.

UTP—Waterfront; Rocky Jones,
Space Ranger; Lone Wolt
|  CBS—Art Linkletter and the
Kids, Amos 'n" Andy, Annie Oak-
lev.

(Continued on page 33J)
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\!;idfilm Strike Set for Aug. 4
As SAG, Producers Deadlock

Film Men Call Second-Run Payment
Economic Suicide, Remain Adamant

By BOB SPIELMAN

HOLLYWOOD, July 30.—The
TV film strike situation took a tum
for the worse this week. A pro-
tracted work stoppage now seems
a delinite possibility. If this occurs.
shows [or some sponsors will un-
doubtedly not be ready for Septem-
her delivery. Members the
Screen Actors’ Guild will walk oft
the job at midnight Thursday (4).

Whereas until this week both
sides had indicated that some
settlement would probably be
reached before too much time
elapsed, attitudes changed con-
siderably during the past few
days. Primarily responsible is the
fact that producers are turning
thumbs down on compromise. They
say that theyre not being wn-
reasonable, that there is un-
doubtedly some merit in the SAG
position, but that to make payments
on the second run would be eco-
nomic suicide.

On the SAG side, the wvote,
heaviest in the 22-year history of
the Guild, is running 96 to 97 per
cent in favor of a strike.

Cue Other Demands
The ramifications involved are
innumerable. Perhaps the one of
greatest importance is the fact

Two Stations
For One Rafe

SIOUX FALLS, §. D., July 30—
KELO-TV here is going to offer
national spot advertisers a more
than 20 per cent boost in coverage
at no additional cost, come Octo-

" ber. This sudden pick-up is bein

made possible by the operation o
what President Joe Fiovd ealls his
sister station, KDLO-TV in nearby
Florence, 5. D.

The sister station will start test
patterns on  September 15, and
start programming with the World
Series. It will be connected to
KELO-TV by microwave relay.
Network and national spot adver-
tisers will get exposure on both
stations for the card rate of KELO-
TV alone.

Despite the combined airing of
nationally sponsored shows, I
TV will be a completely independ-
ent station. About 25 per cent of
its time will be strictly local pro-
gramming.

Ziv Location
Work Up 46%

HOLLYWOOD, July 30. — Ziv-
TV has increased its location shoot-
ing 48 per cent in the Ffirst six
months of 1955 over the similar
period in 1954, emphasizing the
ever-widening search for reality by
?;ih;iﬂix producers (Billboard, June

Even more impressive is the fact
that Ziv spent 1,158 hours on the
road on just three series, “Mr. Dis-
trict Attorney,” “I Led Three Lives”
and "Cisco Kid,” during the First
half of this vear. In the case of the
former two at least 50 per cent of
the shooting is now on location,
with whole episodes sometimes
filmed entirelv off the lot.

Location filming adds about 15
per cent to production costs, ac-
cording to Executive Producer Babe
Unger, but is worth it in terms of
wider scope and movement, varic?r
ol locale and better all round qual-
ity.

Westinghouse Outlets

Raise TvB List to 153

NEW YORK, July 30.—Westing-
house Broadeasting Company this
week put its four TV stations into
the Television Bureau of Advertis-
ing. This raises TvB's active mem-
bership to 153 stations.

that the SAG is running inler-
ference for other guilds. Once the
principal of payment on the second
run is established—and it doesn't
matter whether this is 1 or 100
per cent—writers and directors will
make the same demands, and
others will not be far behind,

It is more and more evidence
along this line that is causing pro-
ducers to dig in [or a long fight,
For instance, tre cameramen, team-
sters and laborers have indicated

"Hudson’ Sales
Confinue Brisk

NEW YORK, July 30.—Sales by
MCA-TV of “Dr. Hudson's Secrel
Journal” this week continued brisk,
with more than 40 stations already
inked for the vidfilm series. In-
cluded in the sules were two small
regional deals.

Heidelberg  Beer bought  the
show for Yukima and Speokane,
Wash.; Eugene and Medford, Ore.,
and Idaho Falls, Idaho. The South
Carolina Power and Light Com-
pany bought it for Ashville,
Raleigh and Wilmington, N. C.,
and Florence, 8. . Other sales
were made to Rochester, N, Y.,
Boston;  Minneapolis;  Wichita,
Kan.; Fort Wavne, Ind.; Roanoke,
Va.; Nashville; Sult Lake City,
and Lake Charles, La. Bowman
Biscuit has already bought the
drama for 17 cities in the South-
wesl.

that they will fight for a 5 per cent
of the gross, the same formula that
now applies to the AFM. One pro-
ducer, Jack Denove, estimates that
these four unions make up only 10
per cent of the labor Force in pic
production. In other words, he
hypothesizes, if they get 20 per
cent of the gross, and everybody
else goes after the same deal, a
producer would wind up paying
200 per cent of the gross.

In the forefront of the battle
are the syndicators, depending pri-
marily on the second run for their
profits. They feel that to give out
any slice of the pie would be like
cutting their own throats. Further,
they are in a better position than
anvone else to weather a long
strike.

MCA Sitting Pretty

MCA, for instance, has 28 half
hours of its fall offering, “Dr. Hud-
son's Secret Journal,” already in
the can. With 27 different shows on

(Continued on page 33)

KCOP Boosts
Al Fishler

HOLLYWOO0D, July 30, —
KCOP, Los Angeles indie TV sta-
tion, this week promoted account
executive A' Fishler to assistant
sales manager. Fishler had pre-
viously been a Billboard staffer on
the West Coast. _

At the same time the station
named Joe Coffin, one of the
founders of Teleque, as head of the
newly created department of re-
search and sales development.

‘Long John Silver’
To Blanket South

NEW YORK, July 30.—I.ay Po-
tato Chips this week bought "Lon
Jahn Siﬁ:er" from CBS-TV Film
Sales for its 23 markets, spread
thru the South, including all the
major markets there, Lay got into
TV a vear ago with “Ramar of the !

ungle,” and backed it up with a|
eavy merchandising campaign
thruout the South. Its buy of “Long
John" seems to indicate it is drop-
ping “Ramar.”

This deal j.i:'[i CBS Films' sales
on “Long John” off the ground.
This week it also made a four-
market deal in the Midwest with
Dean’s Milk. This deal is for Chi-

cago, Rockford, TI1.; Madison, Wis.,

g land South Bend, Ind.

“Long John" was produced in
Australia by Joseph Kaufman, si-
multaneously with the production

| of the motion picture, which is just

now going into second-run thea-
ters. Both the movie and the TV
show have Robert Newton in the
title role. Both are based on the
character in “Treasure Island.”
Both were produced in color.

A heavy merchandising cam-

ign on "Long John" has already
een started by the Mitchell Ham-

ilburg Agency.

THE BILLBOARD SCOREBOARD

Top 25 Non-Network Vidfilm
Series and Their Pulse
Multi-Market Ratings

This monthly [eature of The Rilthoard’

s TV Film department shows the relative

standing of the 25 top-rated TY Film scrics sold on a réegional or national-spot
basis, The Average Haling is based on the raling scored by each show in the 21
basic markets siudied monthly by The Pulse, which markets account for the bulk of

U, 5. set circulation,

Each market is weighied in proportion to its TV population,

For additional information on sudience size and coverage pleass consuli Tha
Pualse, Tnc., 15 West 460h Street, Mew Yok,

Viewers Funs

Rank Per 1 AT,
Drder Tile and Dvsiributor of Series Homes L g
| CH— Badge 714 (NBC) . ....cocvuvirsnnnnse . 233 18.8
s ks Life of Riley (NBC) ........... abnntene BB 16.1
B en I Led Three Lives (Ziv) ...vvviennsnnss 218 15.9
4. ....Douglas Fairbanks Presents (ABC) ....... 193 14.9
L S— Passport to Danger (ABC) ......00vanees 168 14.9
.....The Whistler {CBS] ------------- P, | ) | 14.3
Teso. Waterfront (MCA-TV) .....ccccciennens 192 14.2
B.....5tar and The Story (Official) .....cvneae. 194 13.3
¢ LA Superman (Flamingo) .......... P 1. - 13.1
10..... Mr. District Attorney (£iv) .. .ooevvnvrans 195 13.0
B P, Stories of the Century (Hollvwood TV) .... 183 12.9
& Annie Oakley (CBS) ........ciccinvnnes 211 12.5
13. ....City Detective (MCA-TY) civavvranronne 192 12.3
14, ... Little Rascals (Interstate) . ....cvevannnas 213 12.1
2 PR Liberace (Cuild) .....coivrsesnrsssanes 178 11.8
168.....Lone Wolf (MCA-TY) ..ivovvasnsssnsss 198 11.7
16. . ... Meet Corliss Archer (Ziv) ..cvvvuneassss 197 1L.7
15.....The Falcon (NBC) ......ciiinrnnnnnanns 191 11.5
19..... Eddie Cantor (V) veeirarsansnssbbsss 211 11.2
19. ... .Racket Squad (ABC) ............ P 1 11.2
{1 B Amos 'n" Andy (CBS) covivennereacsssans 206 11.2
2. ....Boston Blackie (Ziv) ..o iinnneses 221 11.1
23 ....Man Behind the Badge (MCA-TY) ...... 203 11.1
22.....Mavor of the Town (MCA-TV) ......... 1698 11.1
25.....5cience Fiction Theater (Ziv) .....00v0.. 191 15.8

SUDSY ‘PATROL’

Ballantine Beer
Buys ‘Highway'

NEW YORK, Julv 30.—Bullan.
tine Beer this week bought Ziv-
TV's new “Highwav Patrol,” star-
ring Broderick Crawford. It is ex- |

ted to place it in 30 markets, a
arger spread than it has used on
the “Eddie Cantor Comedy Thea-
ter” or “Foreign Intrigue.” The
spread includes all the major East-
ern markets, This deal puts Ziv's
sales of “Highway" at 75 markets.

Ballantine is the second “Cantor”
sponsor to buy “Highway.” The
latter is expected to debut around
October 1. According to a Ziv
spokesman, after that date Ballan-
tine will be.carrving both shows.
During the past season, the brew-
ery carried “Foreign Intrigue” as
well as “Canfor.” But it had the
former in only 12 maorkets, and its
deal is now expiring.

Following the formation last
week of a separate and autonomous
national sales staff, Ziv this week
made a few changes in its syndica-
tion sales staff. Jack Cregory was
named Western division manager,

Vidfilms Might Go Overseas
As Stop-Gap If Strike Hits

NEW YORK, July 30.—With the
Screen  Actors” Cuild readv to
strike (see other story) almost im-
mediately, producers and syndica-
tors of wvidfilm series this week
were moving to readv themselves |
for filming abroad. There are a!
large number of organizations
which have produced in Europe
and are in a_good position to start
shooting there should the necessity
arise.

Official Films® "Rohbin Hood” is |
being shot bv Hannah Weinstein
in England, Douglas Fairbanks Jr.
is shooting his vidlilm series in
England and has a tie-up with
Don Sharpe. Television Programs
of America has filmed “Captain
sallant” in North Africa. CBS-TV
Film Sales has contracted for
“Tales of the Foreign Legion,” the
Errol Flynn wvehicle, much of the |
footage of which has been shot in
Spain, and the rest in England. |
And Sheldon Revnolds is shooting
“Sherlock Holmes™ in Paris but has |
extensive experience all over the |
Continent. Guild Films also has |

its “Brother Mark” in production
in Germany,

All of these countries easily
could be used. In addition, France
and Italy have large amounts of
untapped studio space. UM&M.,
of course, had “Paris Precinet” shot
in France, Another country which
could easily be put into use is
Mexico, wiem l!I)]E Churubusco
Studios are now partially owned
by Ceneral Teleradio as the result
of its buv of RKO Radio.

It would not be too difficult to
use London, Paris and Berlin as
backgrounds for mystery series.
Westerns could be shot in Spain
and North Africa; situation come-
dies almost anvwhere. The major
tilm companies are in a strong po-
sition to move their production to
Europe because of their great ex-
perience  with these facilities,
Sereen Gems recently appointed
Jack Cron, head of its Interna-
tional Division, and he is now in-
vestigating filming in London,

Unions Would Yell
There is no question that, should

www americanradiohistorv com

the producers and svadicators try
to shift to filming abroad, the un-
ions would muke a big noise as
they have in the past when theatri-
cal producers were producing too
much Ffilm outside the United
States. And their influence s
strong enough with sponsors so
that it will not be possible to shoot
film promiscuously in foreign eoun-
tries unless there is a justifiable
reason for it being done.

The fact is also that foreign film-
ing facilities can only handle a

limited amount of programming |
because of a dearth of techniciuns |
acquainted with American meth- |
ods and physical facilities, Holly-
wood has the greatest number of
studios in the world, and thev are
being taxed to handle all the vid-

film which is being produced
currently.
Consequently, filming abroad

would only be in the nature of a
stop-gap until the union’ comes ta
terms with TV producers and svn-
dicators. It will never be able to

replace American TV production.

filling the spot vacated by Walter
Kingsley when he was made na-
tional sales manager. Al Martini
was upped to spot sales manager,
filling Gregory's former post.

In addition, three new salesmen
were added in the Western divi-
sion. Panl Scheiner, former sales
manager of KGO, San Francisco,
has joined Ziv to cover that city.
He replaces Allen Johnstone, who
is working on national sales in the
West. Also, Jack Martin, formerly
of KOPO, Tucson, Ariz., and Terry

:Hatch, formerly of KOMO, Seattle,

have joined Ziv,

In the Eastern division, Paul
Kemper, formerly of the Richard
Ullman Company, Buffalo, and
Ralph Baron, former general man-
ager of WAMS, Wilmington and
WTT%—{. E:nlti::nt'ﬁ:nrue+ have joined Ziv.

Following the promotion pattern
it set with "Scfienpge Fiction Thea-
ter,” Ziv has designed an Enthuse
Kit for “Highway,” by which the
sponsor can stimulate interest in
the show within his own company.
[n addition to this and the standard
promotion kit, Ziv has made a
Safety Kit to guide the sponsor in
making public service promotions.

Besides the Ballantine deal, Ziv
also recently sold “Highway” to
Pfeiffer Brewing for 11 markets,
mostly in Michigan.

The Ballentine deal was made
thru the William Esty agency.
When the sponsor bought the
“Cantor” show from Ziv, it was still
with J. Walter Thompson,

Desilu Preps
1 Properfies

HOLLYWOOD, July 30.—Desilu
Productions has started work on
two new properties,” “The Black
Arrow” and “Fast Freight,” Pilots
will probably not be shot until late
this lEa'l] or early next vear,

“Fast Freight” is based on the
adventures of two truckers and was
created by Desilu Executive Vice-
President Martin Leeds.

“Black Arrow,” created and
written by Ralph Rose and Charles
Smith, follows the lines of the
Robert Louis Stevenson story but
is being transplanted to a Western

setting.



www.americanradiohistory.com

—_—

__AUGUST &, 1955

THE BILLEOARD

TV FILM 3

New Les-Mary Strip
Set for 150 Stations

NEW YORK, July 30.—Les Paul
and Mary Ford will get another
yun on a five-minute strip this sea-
son but on a greatly expanded line-
up of stations. Wamer-Lambert
Laboratories, thru Lambert & Fees-
ely, have signed to carry the
show on 150 stations for 39 weeks
with an option for 13 weeks of
summer reruns. The show will go
into production via Du Mont's
Electronicam on August 22.

Last vear, before the merger of
Warner Hudnut and Lambert
FPharmacal, the latter sponsored a
five-minute series of Les and Mary
on about 70 stations. It was
dropped after 13 weeks,

The five-minute show is pack-
aged by the Instructo Corporation,
which is ownea by Les and Mary
and Gray Gordon, their manager. It
was sold by GAC-TV. This is GAC-
TV’s second big national spot deal
for the coming season. Earlier it
sold the Patti Page show, a quarter-
hour now showing twice weekly,
to Oldsmobile. The Page show is
being filmed by Screen Gems.

For the new Les and Mary show
the sponsor is aiming for early
evening slottings beginning around

Beloin ‘Hollywood’
Going Theatrical

HOLLYWOOD, July 30.-Ed-
mund Beloin has completed edit-
ing of three segments of his “So
This Is Hollywood” series, tele-
scoping them into a theatrical fea-
ture titled “It Happened in Holly-
wood.” TV show was a last-min-
ute replacement for Claudette Col-
bert last fall and never could ﬁEI
off the ground against Jackie
Cleason.

QUALITY

IS OUR BUSINESS

 For COMPLETE
FILM_ PROCESSING -

ROUND The CLOCK SERVICES ~
] Negative Developing [T
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.
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.
45 Cutting ond
Editing Rooms

for color it's
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'MOVIELAB FILM LABORATORIES, INC.

619 West 54th Street, New York 19, N. Y.

A = e ———. —

October 1. Due to the speed of
Electronicam production, they ex-
pect to complete all 39 wecks of
shooting in eight davs.

The show will be used to plug
Listerine and Antizvme toothpaste.
However, there is still a possibility
the sponsor will give a ride to the
Hudnut products also,

Vidfilm Version
Of President”

HOLLYWOOD, July 30-TV
film wversion of “Mr. President.”
Edward Armold starrer on the ABC
radio network for several vears, is
being prepped by Stuart Reynolds.

Reynolds is having scripts on
the lives of U. S. presidents pre-
F:IL‘E{] now, and will film a pilot
ater this vear. The program is not
intended for airing until the 1956-
,5?' SEHS0N, hﬂ\\'E‘\'E‘[’.

WABD Buys
Classic Fights

NEW YORK, July 30.-WABD
is ‘going to try to buck the first
half of “Disneyland” with some-
thing different, classic fight films.
It just made a deal with The Big
Fights, Inc., for the half-hour ver-
sions of 30 famous fights, which it
will slot Wednesdavs, 7:30-8 p.m.
The station also got the rights to
1se shorter versions of the Ffight
‘ilms in its Jate night “Featurama,”

our 25th
ANNIVERSARY

JUdson 6-0360
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HARD SELL IN CELLULOID

Feature Films Brings Biz;
GT’'s RKO List No Threat

By GENE PLOTNIK

NEW YORK, July 30.— The
news of General Teleradic’s pur-
chase of RKO Radio made no im-
mediate impact on feature film dis-
tributors here, Most of them have
just acquired or are about to ac-
quire new packages of pictures,
They are all girding their loins to
sell harder than ever for the com-
ing season.

Most competent observers main-
tained that, even in the long run,
the release of RKO pictures to TV
will not have as drastic an effect
on the feature business as General
Teleradio’s first 30-picture break in
the spring of 1954. They ex-

ected that the eventual sale of

KO titles to TV stations will onlv
intensify the pattern that was
then set,

This was confirmed to an extent
by a statement this week bv Tom
O'Neil, GT president, In discuss-
ing the future of features on TV,
O'Neil denied the possibility of any
floodgates opening or logiams
breaking, the traditional nightmare
in this business. Rather, he de-
scribed the prospects as a steady

lacement for run-out pictures,

is, of course, is aside from the

possibility of selling features as
network deals, which O'Neil ac-
knowledged.

He further hinted that he will
weed out the weak product in the

RKO catalog before selling to TV
stations.

The pattern of feature sales that
has been established in the past 18
months has brought the feature
distributors close, but not all the
way over, to the mode of sellin

ursued in the syndication of hall-

our series.

Like Program Buy

For sponsors, features are no
longer strictly a media buy, They
have some but not all of the as-
pects of a program buv. This is
true to the extent that the show-
manship values, prestige and pro-
motion potential are now a factor
in getting local and spot advertis-
ers into teatures,

The feature distributors now
recognize that they are to a great
extent in direct competition with
the half-hour syndicators. This
prevails not only in station library
selling, The movie bovs are show-
ing a growing inclination to take
their sales story directly to spon-
sors. They believe they can prove
that 99-minute features are their

best programming bet. Thev main- |

tain that the latest programming
moves of the three networks sup-
port this,

Oue mujor feature  distributor
told The Billboard this week that
feature films can stack up against
the bhest  svndicated alf-hour
shows in the top markets, as shown
in the weekly American Research
Bureau charts. A check of ARB
reports for May on eight major mar-
kets did in fact show top feature
programs placing second to 16th
on these charts.

Some Examples

In Chicagno, the “Courtesy TV
Theater”™ on WGN-TV T.I:LII ed a
two-hour average of 23.5, which
would rank it second on the syndi-
cated show chart.

In New York, the first play of
[!hE 16-run “Million Dollar Movies”
on WOR-TV drew a 90-minute
average of 6.5 in May, which
| woul have placed it 11th, right
' behind “Mr. District Attorney.”

In Los Angeles, "Sunday Maov-
jes on KTLA drew a 90-minute
raverage of 16.6, which would
' place it eighth, behind the 17.0
of “Stories of the Century.”

In Cincinnat, the Snturﬁfa
“Million Dollar Movies”
WCPO-TV pulled 16.1, which
would have heen sixth on The
' Billboard's ARB chart.

In Minneapolis-5t. Paul, WCCO-
TV's “Masterpiece Theater” drew
153.2, which would have been
seventh,

Ll

y night
on

“Better Buy”

This distributor further asserted
that, on the basis of the premium
Furtiuiml-inn rates by which these
eatures are wsually sold by sta-
tions, they turn out to be a far
better buy than half-hour films.

For example, he pointed out, in
Cincinnati a fairly typical top rated
half-hour svndicated show costs a
sponsor $770 a week for both time
and program. In the same city he
can buy the same amount of com-
| merciul time in a half hour of the
“Million Dollar Movies” for $260.

In New York a half-hour film

vsually costs around  $2,000 a
week., A half-hour in Class A ensls
at least $900, and on the top sta-
tions it goes over $2.5300. In the
face of these costs, WCBS-TV <ells
one-minute pnrticipati:ms in its
“Early Show" for $900, meaning
an advertiser can get a half hour
for 82700, On a good night, the
“Early Show” will pull around a
6.5 ABRB, which is tantamonnt to
being among the top 10 syndicated
shows in New York.

Warner Hypos
Tele Activi

HOLLYWOOD, Julv 30.-A
censiderable upbeat in TV activity
at Wamer Bros. was indicated by
Jack Wamer Jr. this week. While
declining to go into detail, he said
that a number of properties are al-
ready under consideration for film-
ing next year. One of these would
probably utilize the same set—tho,
of course, completely done over—
on which the “Casablanca” series is
now being lensed.

Alcoa still has an option on War-
ner’s “High Venture” series, a 16-
minute presentation which was
filmed with Wendell Corey in the
starring vole. One of the prime
stumbling blocks is a time period,

Warner Bros. is consolidating
all its TV production companies
under one aegis, Warner Bros. TV,
indicating a change in previous
thinking, which would have had
each series produced under a sep-
arate banner. For instance, Sun-
set  Productions, which [filmed
“High Venture,” has ceased to ex-
i as a production company, altho
it is still registered in New York
as sales organization for the show.
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THE BILLBOARD SCOREBOARD-AMERICAN RESEARCH BUREAU RATINGS

The Nation's Top Television Programs

THE TV INDUSTRY'S MOST COMPLETE GUIDE SHOWING TOP 10 PROGRAMS
The Following Hatings Are Based Upnn ARR's June Heports
OMAHA ......... T R R TR ..2 STATIONS

THE TOP 18 TV SHOWS IN OMAHA

.33.9
. 48,7
verssane 470
L45.0

1. Georpe Gobel, WiOW i iiiiinins
2. Jackic Gleasom, BEMTY . ... ocveiiines
4, Toast of the Town, KEMTV...
4. Two for the Money, KMIV¥ . convrnnes

5, Person to Person, KMIV. o ineeenens 445

6. 1 Love Locy, KMTV..

9. *Waterftontl,

(* Indicates Mon-MNeiwodk)

}lll!lllll;-'--lapl1
7. Private Seccretary, KMTV . vvsassnasns396
E. '!'l.'.lur I-'Il.t F.l.f"i" Wﬂw..... EEE -illj‘g"‘
“'ﬂw lllllllll B EmEn r‘ilagz
0, This Is Your Life, WOW.seeeeanspnesJ00

LOCALLY DRICINATED FILM SERIES IN HANK ORIMNER

June
ARB
Raling

b. Waterfront (Adw.), MULTY . .. .ivvnnnrnan B WOW_8 M, esr s essess Yarious, 4.8

2. 1 Led Three Lives (Adv.), Ziv. .ooiveninnnns 364 ., WOW—T, 3:30-900_ . .oneswsnse 500 1L Mow, 1BT7

3 Lone Woll iMys.), MCA-TY ... ociinannnnns 0., WOW—=F, %30=10:00. ..00uuus LSoldier Parade, 9.0

d. Life of Riley (Comedys, NBC. .. ...nviinnn- T, WOW=M, 9300000, ...........Halls of Ivy, 129

5. Racket Sqoad (Mys.), ABC. .....covvevvnn.- 200 L WOWSF, 9:00-9: 3. ..000ninan.. . Mr Citizen, 22.4

6. TSoldiers of Foriune (Adv.). Seven-Up...... 278,  KMTV—M, 8:30-9:00............China Smith, 16.1

7. Lone Wolf (Mys.). MUCA-TY, ....... 26T L WODW W 3 - L Wed., Might Fights, 16.6

E. Champloonship Bowling {(Spori., ‘irin'?—.-tr 3B WOW—T, %:009:1, .,.....Life With Foather, 25.8

%. Hopalong Cassidy (West.), WBC. . wa o BTl WOW=5, $:10-5). s v vvennnscnnnnsr . ¥arious, 2.5

I His Honoer, Homer Bell I.‘[-III:I'II!‘I'H. hlt ..... 16.6. ... WOW—Th, 'J:!]lH:ju“... Brtalr. the Bank, ZI.1

11, China Smith (NTAj), WOW, M9:00.,...,..161 | 23, Dangerous Assipament {NHEL WOW, F-6:30. 7.8

1. Wild Bill Hickok (Flamingo), S-5:00........15.5 24, :fﬁﬂirl.] and tha Picates (Official), KM’T‘H’ '

13, laner Sanctum (NBOC), WOW, F-10:30..,...141 25, Texas Ramlu:t ['Tr:n.i I’l.uahn’} I{MT\"

13. Grand Ol Opry (Flamingo), WOW, 5-6:00. . 14,1 WolDe3 L. .|

15. Cisco Kid (Liv), WOW, Th-6.340,, . L1368 26, Call the Play fStl I.'.'Ii:l-trlh.}. WDW. 5-1 I:'Ii.. 53

15, Buffplo Bl Jr, (CBS: WOW, 5- 330 s 13.4 27, Coionel March (Ofhiciafy, EMTY, T-6:30.... 4.1

17. Biff Boker, U.S.A., (MCA-TV), WOW, 28, Secret File, US.A, (Official), KMTY,

M-I . iisnncnrrmnrrsassisininennsharins 124 su-lk13 .... A A K
18. Wild Bill Hickok (Flamingo), I.-LMT\-' 29, Famous FJM'hnuu {HE‘_A-T"-’L Wﬂw

Su-11:308.m. ...... R W-E00 ... - &7
19. Imspector Mark Snbl:r ![Tl'nmpsun Rtn:hl. 29, er:!-l.llng-l:-lullrwwd. {Fnramnunu I':MT\I"

WOW, M-11:00.. wnsss BB T-11:00 ... R |
. Supr.rma.n {ﬂm:.u;u}, EM‘n’ T-ﬁnﬂ . B6 | 3 Paul Ith!hnm tﬂl.erlina.}. Khﬂ“u’ 5934] o Nk
21, Famous Playbouse (MUA-TV), ‘li"ler 31, 15ky King (Mabisco), WOW, M-4:00., . 30

Bu-2:30 ... weaosh 33 This I3 ithe Life (Westheimer & Hlnct}.,

11. Heart ul'th.el:iu' I:',H'l‘;ﬁ-'[\";. KM"H" WOW, Su-9:30am, .... REPRE IO ©
Flid) ,.ovvnvnnuns it R MM, My Hero (Dfficialy, [MT‘H’ 5u 1045 sauss Lol
TUI!SA R oE OB oE O EOE O EE E® R @ @ omoE @ @ EoW d--liil-l-l---l-i-illl+l-|l|--|ll-la-3ST-AITIDNS‘

THE TOFP 19 TY SHOWS IN TULSA [* Indicales Moo-Metwork)

LI Love Lucy, KOTV...oiuivnursansddd 6. Your Hit Parade, EVOO. . ....c00vvass 136

2. What's My Line? KOTV. .. .onvesnesen 43.0 7. December Bride, KOTW...occcecena-.33

3, Jackis Gleason, EOTWV.....oveeesese 417 R. *The Whistler, KOOIV ....... P LR |

4, Toast of the Town, KOTY ., .icenvinnas 40.8 g, Swdio One, KOTV . . ciacibaiinnss 2%.6

5. George Gobel, KVOOD. ., ... ... e 353 9. Life of Riley, KOTV...seonssnnsensss 200

LOCALLY ORIGINATED FILM SERIES I RANK ORDER

1. The Whistler (Mys.), CBS_ . capsssenens LD L KOTV—Th, %:30-00000...............Variows, T.5

L Life of Riley (Comedr), HBE .............. 6., KOTY—T, %:00-9:30.... Million Dollar Movie, 13.6

1 City Detective (Mys.), MCA-TV ... cvvvunee-- 294, .. KOTY—Th, 3:00-9:30. ... Front Puage Detective, 2.3

4. Bosion Blackie (Mys.), Fiv.......... srneec 2Bl . KOTY—F, 9:30-10:00. . Unexpected, 9.6

5. I Led Three Lives (Adrv.), ZIv.....c00wee 206, .. KOTY—Th, 2:30-9:00...... Lux "-"Jdm Theater, 18.4

6. Science Fiction Theater (Adv. :,, Fiv, LRLE L KOTV—M, mi-9:30, .. Million Dollar Mowvie, 14.6

% Ioner Sanclom (Mys.), NBC, . -+....IIJ....EGTV—M. o 30-10:04, , Milhion Dollar Movie, 24,8

§. D. Falrbanky Fresenis {IJ'nmuu .ﬂ-m: 95, KOTV—S8u, 9:00-8:30, .., .. Soldiers of Fortune, 15.0

. Grand le Qpry (Musle), Flaomingos. . s ,.“.1 e WO, QR 00:00, ., Million Dollar Movie, 17T.8

18, Efgr smd the Story [(Dramaj, Dl'l'll:l:l LR KOTYV—M, 10000-00:30, . ... ........ Tooight, 103

i, Overseas Adveoture (Mficialy, KOTY, 29, Range Hider (CBR5) EKTOV, T-5000...,.... 81
Th-10:03 ... , L 184 M., Eddy Arnold Time {Wall SI:h'I-'iH‘II'I'II!.'J.

I3 Victory at 5:: NBCL L’.EIT‘-" '1'-11 ~'-‘l 1n .16.5 KTVX, Th-B:30 ... uuns . B

13. Dateline BEurope (Odficialy, KOTY, T-% :m 6.2 30, Mest Corliss Archer -[Iur]- K\I’m M- Qﬂﬂ 79

14, Buffalo Witl Je. (CBS), KOTY, 5-10: 3 a,m, .-15-9 . Cisco Kid (Ziv), KTVX, Su-4:M). ..., Saaats .l 7.9

i5. Wild Bill Hickek (Flamingo), KOTY, M-5:00,15.4 33, Wild Bill Hickok (Flamingo), H.I]T"n",

16, Watetfront (MCA-TVY, KVOO, F-2:00.....15.2 Su-101:3) am. ... S

(7. 1Soldiers of Fortune (Seven-Upi KVOO, 3. Favorile Siory l:.hv:l KTVX, Su-'!il W & 73
| R e S R G et U e R 15.0 35, Guy Lombardo (MCA-TV), KTVX, Su-8:30.& 6.4

3. Dangerous Assignment (MBC), KOTY, M. Rocky Jones, Space Hanger (MCA-TYY,
=R o a4 i e o i 14.0 KTV X, Su-5:0iy , veaa o 61

19, Captured (NBC), KOTV, T-10:00, . ....,...132 | 36 tAmes Bros, (K. C. Colal, EOTY, Th-5:45.. 6.1

M), Mayor of the Town {MCA.—TH I't':lT"'" 34, Floran ZaBach (Gubldy, KOTY, W83, .., 5.7
T-Td ..., 1.4 | 38, Grand Ole Opry (Flamingo), KVOO, 5-6:00. . 5.7
Hopalong E:i!mr {HBE‘} F.T\-'x T-6:30. . &10.3 d40. Tim McCoy (UMEM), KOTY, W-4:45_..... 5.3

!:L Superman (Flamingo), KOTV. WS, . ..... 10.1 | 41. Ramar of the Jungle (TPA), KTVX,

L}, Wrestling From Hollywoeod (Paramownt), Sa-4:Wy ... .. T |

" ;ﬁﬂ,fﬁl{;ﬂé. : ]{‘l.l'[}t HI‘.‘H‘} ........ .3 g; 42, My Hera LﬂrﬂLLm Ir.‘.T\.-'!{ Th-v: JI:L- . X
; 4= 1 A MR MY, i iaeee W

24, The Upcxpected {(Ziv), KTVX, Fa2, .. ... & 9.6 4z E’E..,'!l"'.l 1,:5 ;h: 11;112;:] T::,:,Emﬂm“ & B!ml:}. 4.4

26. Eddle Cantor (Ziv), KVOO, S5-9:00......., L T i S

21. Your Star Showcase (1PA), So-9:00 ... .. & §§ | 4 Mr Districe Atloraey “1'*1 KTV,

18, Front Page Detective {Conzolidaied:, KVOO, Th-T:00 e ressns.d 42
BRI = e e e a Er e B soisve Ia 43, Ames Bros. (R C. Enlu‘.l, ['.'..T"u’x. F—T:Dﬂ.-& 1.5
HARRISBURG .......... P Sy P P N - 2 L .2 STATIONS

THE TOF 10 TV SHOWS IN _HARRISBURG (* Indicates Mon-DNetwork)
L. I'Love Locy, WOAL, .. .vvurrnnnn e 54,1 G, YWour Hit Parads, WGAL, T

L, Creorge Gobel, WOAL, . oL ey .&50T7 7. Television Playhoase, WGAL Sid 1.2

3. Jackie Gleason, WHIP, | 1 (M1 5. Varieiy Hour, WGAL. : --JL-II'I.'J'

4, Fireside Theater, W[-AL ............ &44.2 9, Milton Berle, WGAL., o 0B

3. Godirey’s Talent Scouis, WGAL. ., ... de43.7 10, Raobt, Monizomery J,-m.-,..,-ﬂ“ WL-M el |

LOCALLY DHIGCINATED FILM SERIES IN RANK DRDER

L. Buffalo Bill Jr. (West), CBS ... ....... AIBE . WHAL=S, 301000 am. . .oisiinninnrrais Mane

I Led Three Lives (Adv., Fiv. . ...oo... &89, WGOAL—S, T:00-7:30. . ..... . Satafday Theater, 6.8

3. Waterfront (Ady.), MOCA-TY .. .. .cvvvwe 02LE, O WHP—S, 2 10-10:00. ... .. Texaco Star Theater, 210

4. Mr, Disivlct Attoroey (Mys.h fivo . oo o0 &I1%4 . WEAL—W, 10:30-10:00.,,...., ., . Wed, Fights, 136

5. tDeath Valley Days (Weskh), Paciflic Borax &1B.3 , .. WGAL—5u, SH-T:00........ ¥You Aré There, 3.4

& Superman (Adv.), Flaminge . ..., ......... 180, WGAL—M, 00830, ..., 5% Gun Playhouse, 9.0

7. The Whistler (Mys.), CBS. ... ... ..o nldh® . WHP—F, 10:00-10:30_ . ... . Cavalcade of Sports, 24.4

8. Science Fledon Theater {Adv), &iv. . ...... wldl, L WHP—M, ZM-000, . L e. Talemt  Scours, 43,7

#. Liberace (Musie), Guild. ., ... ... .......... 06, .. WOEAL—W, 70T M. ..co00iineena Various, 3.0

9. This Is the Life, (Rel.), Westhelmer &

Bkl ..ccvnnirnnnrcnsronncarnesinmsnns Elod, .. WGEAL—Su, £30-500. ..., coieiinans Bosehall, 106
11, Eddie Cantor {(Ziv), WGAL, Th-3.30, ... & 9.7 | 27, Orlem Express (NTA), WOME, S09:3. .. u 2.3
12. Eddie Centor (Ziv), WHP, T-9:00. ., .., ... 9.0 | 29 Oral Roberts (Klingd, WOMB, Su-T:M0.,,...0 L8
I3, Files of Jeifrey Jones (CHS) WHP, M-9:0, .u 7.7 . Wild BilE Hickok (Flamingoy, WGAL,

14. 15oldiers of Forune {Seven-Upl. WGAL, b T TN 1 & 1.6
T L e e e T & 7.2 | 3. Oricot Express (NTA), WOMB, T-7:00. .. u 1.4

4. Hopulong Cassidy (MBC), WTPA, 5530, 0 7.2 32, Little Rascals (Intérstate), WHUM, M o

14, Art Linkietter and the Kids (CBS), WGAL, Fb:M) .ovnicnnssasnnascssnessnnnsinssan &uo 1.3
1, B E) b R A PR S fir 33, Pride of the Family (MCA-TY), WHP,

17. Amos "'n" Andy [CBS), WP, .‘_-.1:45 00, .a 7.0 Su-T0k L. PP e

I3, Wild Bili Hickok (Flamingzos, WGAL, 13. This Is the L:I: I’W-:.-nhﬁmcr .!. Hll.r!...'dl.

AN i i S = AR b e A & 6.3 WHUDM, Su-10:M 200 weovvsinaasraivns e 0.9
19. Craig Kennedy (L. Weiss), WOMB, Su-9:00.u 6.1 35, China Smith INTA), WOMB., M-7.00... ... u 9.7
20, Hopalong Cassidy (NBC), WTPA, M 10 M. Play of the Week (NTA), WHUM,

F-6:00 . . o, o T N A A PR &u 0.5
21, Boston HL&-:I‘.H- {ﬁﬂ. W‘I’I‘"ﬁ. "'-‘[ [ﬂ Jl|.1- Ju 54 3. The Passechy (NTAy WOMB, 'lha'."m ...... (TR
21, Liberace {Guildy, WTPA, T-T:3. ..., o 54 | 36 l.mlu Comments (L. Weiss), WCMB,

23. Favorite Story (Ziv), WIPA, T-8:00.,...... u 4.1 " b [REATEES vananes TR

23, YAmes Bros, (R, C, Cola), WGAL, Th-T:15.& 4.1 3. Emn.n 'irrulh t'ﬂ[l‘:‘n, WEILF".'I T.h .|I.

15, tAmes Bros, (K. C. Colz), WIPA, F-8;0, .0 3.2 BEOME i iarin o i s b i &u 0.5

26, Wirestling From Hollywood {P.;mmmm.u, A, Play af the Wee i (MTAL WHUM, 5-9:M, &u 0.5
WOAL, 12:45 am. ..... . N | 41. H. Christizn Aodersea (Interstae), WHUM,

7. Ceaig Kennedy (L. Weiss), WCMB, E-7:00..u 2.3 SU-TiD0 ..vusvsavnnsnscsnnnnsorcasnenses kil

IN EACH CITY AND

ALL TV FILM S5ERIES

IN ALL MAJOR MARKETS

MINNEmm+5Tl PﬂIJL .'I‘l‘i'i‘--'-.“"“l"“--*."d STATIDNS

THE TOF 10 TY SHOWS IN MINNEAPOLIS-ST. PAUL (* Indicates Non-Network)

l. You Bet Your Life, KSTP............ 398
1! [ L‘}"'t L“-l:}r, w’c(::l-]-|r-‘l-"l!-'II'-'I"“'!"".t-d
3. Our Miss Brooks, WOOO, . .eeeeceeanse 30T
4. Ferson to Person, WCCO. . .vcurssness. 3603
5. Disnevland, WTCN....cccosssassssnsIid

6, "Todav's Headlines, ESTP....ccvwueec 3

3
7. Line-Up, WCCO..,...cvaverarsnensnns .3
B. Your Hit Parade, KSTP.....ccvnnnues. 9.3
9. Jackin Gleason, WCCOD. .. ...cvvnnraa 288
10, Toast of the Town, WCCO....cavaune. .8

LOCALLY ORIGINATED FILM SERIES IN RANK ORDER

WwWww americanradiohistorv com

I. Mr. District Attoroey -[?fl]'l.]n. BN i eans 149, .. K5TP—Th, 9:30-10:00..........Corlisa Archer, 10.8
L Badge 714 (Mys.), MNBLC., persansanessedilad, KSTP—M, S:30-10000. ccncnnaun Burns & Allen, 149
2, 1 Led Three Lives {Adv. :r, Ziv. g 229, KSTP—T, B350, . ociaar vnane See Tt Now, 117
4. Follow That Man My, MCA-TVY, . ........ I3, .. KSTP—F, 9:30-10:0. .. .....Pathway to Peace, 10.8
5. Sclence Fiction Theater (Adv.), FTiv, . .oo0e.. 2B, WOCD—F, $:00-%:30. . ienvenincnanns Various, 12.2
. Cily Detective [Mys.)s !Hl:.i-'l"h" ............. 19.8. ., EKSTP—=W, B:30-%:08. ....... Carions, 163
1. Lone ¥Yoll (Mys.), MCA-TY .. crssssssns IER, .  WOOCO—5u, B:30-9:00,....... Shn:rlncl; Holmes, 12.0
A Lite of Riley (Comedy), HH[‘. .....IS.T-.,.K‘:‘TF Su, O:00-9:30..... ..Siar Showcase, 11,2
9. Bandstand Revue (Music), memnl A5 L L KSTP—S, So00-9:30, . . JWrestling, 12,7
0. Hopalone Cassidy (West.), WNBC.. ....IJJ-.‘ WOCCOD—S, 8:00-#: 3-& L:I Lit'bman Presents, 14.9
11, Ramar of the Jungle (TPAY WE‘EG. Suﬁ!:tﬂ].ll.-i 46, This Is the Story {Sterling), 5-12:00 noon .., 1.8
12. [, Faicbanks Pressnts (ABRC), KSTP, F-2:00.122 | 46 Call the Play (5ta, [Msrrib ), K5TP, 5-10:30_, 1.8
13. Sherlock Holmes (UM&M), KSTP, Su-g:30, 120 46, Passport to Danger (ABC), KEYD, T-7:30... 1.B
14. Ltfe of Riley (NBC), ESTP, Su-S:00........11.2 i, Dangerous Assignment (MBC), WTCHN,
14, Rocket Squad (ABC), KSTP. T-10:3),,....112 M-I eevrnpitwaiss R
6, Meet Corliss Archer (Ziv), WCCO, Th-9:30., . 108 46, Mr. and Mrs, Hurrh HLTPE'I. I':E"l"[.'l
17. Annie Dakley (CBS), KSTPF, M-G:00........102 S=-800 ,....- 24
17. Little Rascals (Interstate), WCCO, 46 Man Christian And-:un:- I'[nl#rslnlt]-. WTﬂH
S8:30am. .... vemas J02 Su=5:3 ..... 21
9. Superman rlr-laminnu}. WTL‘H W 5 .'H:! ...... 96 | 46 Stories of |.h= ("-nmur_v I'Ilnll:w:md 'l"'-' Ean"l
20. Liberace (Gulldy, WOCO, T-10:400. + 92 WITCH, Bu-800 . iiivrrsrrrisasransrnssa 12
21, Wild Aill Hickak (Flamingal, WCEﬂ 5-4 3-1] B 46, Joe Palooka (Guoild), WOCOD, Su- Iﬂﬂ ...... 2.4
2. Eddie Contor (Ziv), WICHKH, T-8:30.. R 1 ] 34, Ringside With Rasslers I:Cunr.uhdil:dp. WICH,
23. Heart of the City {(MCA-TY), WCC{J M-T:0 ...... e I
Th-%:00 | FoR PR (g 5. The Yisitor {HHC}. W'ECG Su" 1-1] ; +-..+I.4
24, tSoldiers of Fnrmn: [5:v:n-Up]. wccu. 56, Little Roscals (Interstate), WOOO,
R | e e S e e o b 1.0 SU-T0ED A, o emae s e i W |
24, Liule Rascalg (lmtrﬂate} Wooo, M ta §h. The Visitor (MBC), WOCOO, M & F-Il N PR |
F500 .... ceisnnas O | 58, This Iz the Life {Westheimer & Hlock),
36 Buffalo BI“ .lr H'.‘BS}, 5-11 ',!-l‘ln.m a5 WCOCD, Su-9:30am. ....ociivriccnsonine L |
27, 1Death Yalley Draya (Pacific Borax), WTCH 58, Colonel March {Officialy, WTCMN, Th-9:30... 20O
Su-10:00 .. ... .56 #). Cowboy G-Men (Flamingo), WTON, Su-4:30.. L6
28 Frankie Laine f{iuﬂuﬂ ‘ilil'l:{!ﬂ 5-1“ 1-'[} < 5l 6. Beulah (Flamingo), WTCOH, Su-6:30 ....... 1.6
29, Wrestling From Hollywood -[Paramnunr.] 60. Hollywood Off-Beat (MCA-TY), KEYD,
REYD, T-R0 ... s 5T ... . 1.6
30 Inncr Sanctum fHE{:}. WTE'H h—! |]EI ...... 4.3 6. Paragon Pi:j*huuse |_‘HH1':'| wn:{ L.‘r H d:
. Paris Precinct (UMEM), WTCHN, T-9:30. 4.8 T-11:30 .... . 1.}
30, Tospecior Mark Saber rrhnmr-mn-ﬂ.nch}, fd, How Duooes ‘k"mlt Enrdm l..:r:w-‘ rlnu:f-
WTOM, w-m:a0 ..., i c.. AR national Film Boreaw), KEYD, Su-6:00.... 0.8
13. Hl:lpu.!nng Cassidy ENBC). WLC(!I 64, The Visitor (NBC), WLCO, W-10:15 _....... 0.8
Su-11:Mlam. .... siewa T 64, Herbert Marshall Presents Ei.".h"l KEYD,
32 My Hero [I‘.‘rfflcul}. WTGH Eu'." W, . o dd e | I R N R P A e .8
3. Boston Blackie (Eiv), WOCOD, Su-3-14, . 44 64. Roval Flayhnux {MC!‘.-‘I "n-"], h.F"r'l‘l
35 Wild Bill Hickok (Flamingo), WC{'U, W-Th-F-6:30 ..... cevs BE
SU=I0 ... iciiiiisnncaninnciasnsiaasa. 2 | BB. Opient Express {"'ITA.! H;STF Su-5:00. .. ... 0.4
37 Secrer Flle, LS AL mrﬁctnu WTCH, 68, Top Secret (Flaminga), WTCMN, Su-A:15.... 0.4
M-k, L P N | 4. Frankie Lamme [(Guild), WCCOO., Su-11:15.... 04
8. Joe Palooka iL-uild}, WE‘CD '-.-Hm « L2 ] 8B Jimmy Demaret (Award), WITCN, W10 ls.. ]
AR, Play of the Week, (MTA) KEYDD, 51.15 'H] 1.8 68, Playhowss 15 (MCA-TV), WOOCO, W-11:45., 0.4
40. Waterfront (MCA-TY)Y KEYD, T-T:dH. . 34 G8. The Falcon (MBC), KEYD, Th-T.04,....... 0.4
4l. Ethel Barrvmore Flajhuu!-: {Inlerxl nl.e}, 6%, Championship Bowling {(Walt Schwimmer),
WOOD, Su-3:04 ..., AR [y WwWoOO, F-an:1s ..., ; . 04
41, Caplured (NBC), K.E"r'l'.‘l WBM ........... iz 6%, Joe Palooka (Guild), ‘ii.l'TC"-T 5 -t 15 ans Ol
41. BMiyor of the Town (MCA-TY), KEYID, T6. Bill Corum Sports (NTA) KEYD, FJ }I].,.D.d-'
ThT:3 oviin P P e e, M - T6. The Passerby A KEYD, F-T:45, | I
41. Terry and the Ptrut:u :ﬂ[l}ﬂah Wl’.‘Eﬂ. T6. Fultom Lewis Jr. (Gen. Tl:lv:mdmil ILEY[}
b L Az A7 111 R |, NS e N S
41, Curtaip Call (MCA-TVY, KEYD, 58:00...... 3.1
PHG“TIDENCE @ B R R & B d bR FE R EE R E R E R FE RN SR RRER RN 4 S'T-inﬂﬂs
THE TOF [0 TV SHOWS IN PROVIDENCE (¥ Indicates Non-Neiwork)
I, Television Plavhowse, WIAR. .. ......48.4 6. Caesar's Hour, WIAR. . 4 1)
2, This Is Your Life. WIAR, ... ... ... 98.0 7. You Bet Your Lile, "-‘r.lﬂll. PR 1 A |
1, Hobert Montgomery Preseénts, WIAR.  47.5 B, Toast of the Town, WFHU w0 T
d, Fireside Theater, WIAR ... . .......... 461 9. Medic, WIAR, i ......-,,,,“,.-35.5
5 Mihon Befle, WIAR. .. e essonsns 431.9 14. I:lﬂ.m Star T]:H.l:r. WIAR . oo dAT
LOCALLY ORIGINATED FILM SERIES IN RANK ORDER
f. T Led Three Lives (Aded, Iir .............. 6., .. WIAR—Su, 10:00-10:30. App'. Wah Advenmure, 14.0
2. Eftery OQueen (Mys), TPA, i .--*,...:Ii-.ﬂ. WIAR—Su, 10:30-11:00, . ... . Whats My Line? 118
3. Air. District Aflorney {\111.}. i"i-r 230, .. WIAR—M, 10:M-101:00........... 8tudioc One, 17.3
4, Range Rider |(Wesk), CBS. Eiai VIR L WIAR—So, 6:30-TeD . L., L. You Are There, 9.1
5 My Hern (UComedy), {H"I'I:Inl .............. 9. .. WIAHR—5u, T:00-7:30.,. Pride ol the Family, 8.1
6. i Death Valtey Thays (West.), E‘:u:ﬁﬂ: Borax. 163 .. WIAR—=S, T:30-R:00..............Early Show, 12.4
7. Balfalo Bill Jr. (Wesld, CBS. . ... 0vonaas BS54, . WIAR=S, 1230000, . ..0i0vunvinran Big Top, 2.9
B Eddie Cantor (Comedyd, Fiv. ... ....0000000. 40... WIAR—T, 10:30-01:00..,.........52e li Now, 11L&
9, fuy Lombards (Muste), MOATY . ..., .. A6, .. WPRO—T, H:00-8:30_. . ........ Milion Berle, 41.1
18, Randstand Revae (Music), Paramount TY ... 130, .. . WIAR—5u, 5:30-6:00........ Captain Gallant, 4.5
11, Duffy's Tuavern (UMEM), WIAR, 5-8:00...12.4 | 43 tAmes Bros, (R, C. Cola), WMAC, Su-4;15,.%1.7
11, Superman  (Flamingo), WIAR, M50, . ...12.4 43, This Ia Your Music [ﬂ“i-‘iul} WAL,
13, Ramar of the Juagle {TPA) WIAR, Su-5: ..., 1T
e B N s e e P e o i g s 12.2% 43 Ellery Queen rer WHAC lm-m m .&.H
14 Waterfront (MO AT'-']. WPRO, T-T:0d..... 8.2 41, Stories of the Century [(Hollvwood TV El:n' 1
15, Grene Aurry (CHS), WPRD, M-3:40, . ..., 8.7 WAL, Tl it sanr s inaddbesssd b oy &1.T
16, Pride of the Family {MOA-TY), WPRL, 43, Hopalong Casaldy (NBC), WHZE, S5-1:30_ ., . &1.7
| | TR e e ok sl e L R B A.1 4y TAmes Bros. (K. C. Cola), WHAC, F-T:15. .&1.7
16. Terry nad the Pirates [(OFFicial), WIAR, 4}, Badee 714 (KBC), WHNALC, W30, ..., LT
Folizdd . ..... " . 51 50. Playhouse 15 (MOA-TY ) "r'r'l."]ti..lr
18, &fr, Ddistrict .&.ltnm:r tl".u-} W‘*JAL M oo F-1:00 . AP
B T2 51 Clﬁcn K {Zﬂ}, Wh.-’l.[: \'r-ﬁthl.'l ............ &1.2
i Secret ||Ie, L5 A, f{)l‘!‘lcmh WIEAR, %1. Sciepce Fiction Theater (Fiv), WHZ,
MG I0 ... - = . T i3 T e R e T - e |
19, Wild Bill I-Iu.l::nk LF]nmlnnn'_l. "n"r'IAH. 53, Greatest Deama (Gen. Trltrmilm ‘Pﬂh.ﬁ.ﬂ
L R e 7.7 el T e e s &0.8
19, Laurel and Hardy {G-nve-mm] “JAR 53, Parls Precinct (TIM&MD), WINKAC, S5u-5:300 .. &0.8
< T.7 53. Foreign Intrigpee [Officiall, WHRE, M- 10300-—&0,8
22, Range Rider ¢CHS), WHE So-70 L. b8 53 Dick Tracy (Combined), WNAC, F-3:20..,..%0.8
23, Grestest Drama [Gen. Teleradio), WIAR 53 Hopalong Cassidy (MNBC}), WEBZ, 5200 g.m, &8
(o EE o L - R . =N SRR I L] 53, Mr, and Mrs, Morth {(ATPS), WNAL,
24, Dulfy’s Tavera (UTREM), WIAR, F-8:0,,.. 612 Mo F-B:MY B, it ceain bonniea banaas &R
25. Famous Plavhouse (MCA-TV), WFPRO, 59. The Whistier (CBS), WBE, 511:00, — N
ThBHHY i comnis s wn g i . B0 ]| 60, Greatest Ddrama (Gen. Teleradiod, \'rhAE
I, Wild Bill Hckok {F'Jammn;uh "n‘rl‘ftﬂ T-T:lF . aia ; k0.4
Su-11:20 a.m. . . 3 &0, Eddie Cantor El'ﬂl. WBE. T !I} "H.I -&ﬂ 4
2T, Seience Ficiion It‘u:::'u:r I.’Iw:l WF‘R{'.I. &0, Roval Playhouse (MCA-TY), "I'LRI..
WSO e e e N e e e 45 L 1 | e P RN &4
27. Sherlock Holmes (UM&EM), WNAC, 6, My Hero (Official), WNAC, Th-6.00 ....... &4
Th-10:30 B e N T A T B o W &4.5 f. Toner Sancium (NBCY), WBHE, F-10:00.......804
27. FDesth Valiey Da.h fP:l.uilt: B-'.:ﬂ:l. G, Rocky Jones, Space Ranger [\-ICA-'] "'.-"]
WAL, Fall:d0 L. nnice e iieccrinanans 4.5 S-12:00 | L D4
M. tAmes Bros. (R, C, Cola), WIAR, T-H:4% 4.1 &, Terry nnd ll:m P‘uatu. [{Jlflnuh WEI
31, Your Star Showcase (TPAY) WNAC. Su-4; J-I:l 11 5 B O i T e Doy AR e o s &4
32 I Led Three Lives {fivy, WHAC, M-7:00....&%73 6, Meet Codliss Archer (Fiv), WHNAL, 5530, .. .404
32 Bulfalo Bl Ir, (CBS), WNADC, 5-11:00 am.. %33 | 68 This Is Your Life ﬁh’tslh:lmﬂ & Block),
3. Colomel March (Officiall, WIAR, W-63).... 29 WhALC, Su-8:45 o.m. ... ot
3 Lone Wolf (MCASTV), WMNAC, S-1030. ... &9 B, Wild Rill Hickok {Fiammgn‘: WNH{Z
M Grand Ol Opry (Flamingo), WEZ, 5-5:00, . . &2.7 Su-11:3 a.m. : R 1t X
36, Wild B Hickok {(Flamingo), WMNAC, 54, Armchair Adv:nl.utn I{E«I!-:J'ILn.jl:.lr WBE
10 T | &7 So-12:00 Meon . ... .- T
38, Rovel Plavhouse (MCA-TV), WBZ, Su-2:3, .&Z.1 68, Gens Autry (CBS), WNM: M6 'lJ'I:I' ..... ¥+ %04
38. This Is the Life {(Westheimer & Block), fd. Hopalong Cassidy (MBC), WBE, W-6:45 . &04
WIAR, Su-9:M am ..... e A o ] G4, Royal Plavhowse (MCA-TV), WBE, W-2:15. . &0.4
40. 15ky King (Mabisco), WHﬂr S-Z:EEI ...... -tHl 68, Armchair Adventure (Sterling), WBL,
40. Superman (Flamingo), WNALC, F-6:3 ,,.... &1.9 s e T e B L o P PR R PR K04
). Aunnie Oakley (CBS), WBZ, M-6:45 ........&L9
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_ 46, Abbont & Cosiello IMEA ‘l\r}T KTvVWw, 54. Dick Tracy ;uu-rt.-med]. KIVW, M 1o
.y T h!:"ir}n' TR N N BoEdE e :15 S'Tm EEEm NN awE 15
EEAI I]_nE‘TJlEDMA T T A R B R EEEEE EE R oEE o E [ |-4 ST-’l 1 I{}:\-S d6, King's Crossrouds |E1=[!1'n } KING, Su-6; _ﬂr1 1.5 i-?j- ];f‘}'hf::‘lﬁfql{ I:'-“;. III. Tvg:_ HIH% Sll ﬁ'l‘fi % « 14
e % ; - L1 tar Thearer (hereen Gomdl, K w
THE TOP 10 TV SHOWS IN SEATTLE-FACOMA (* Indicates Non-Network) A e i e e S T Bl e A s e .4
_ = 50. Duffy's Tarern (LM&M), KING, Su-5:30.... 21 | $7, [ Am the Law (MCA-TV), KIVW, Th-7.30., 1.1
1. Disnevland, KING......cccvavniaaas 509 6. *Movie of the Month, KOMO......... .54 50. Renfrew of the Mounted (Geo, Bagnall), £7. Inspector Mark Saber (Thompson-Kach),
2. This Is Your Life, KOMO...... coans.d3d 7. Loretta Young, Kﬂ““n-m-m--- 326 RINT. Pl i ciianis rsiiassas 2.1 RTVWL PI, [ Ci ra  o 1.1
3. You Bet Your Life, KOMO..........31.5 8 Your Hii Parade, KOMO.. -2l 82, Mr. and Mrs. Nofth (ATPS), KTVW, H 10 59 Roller Derby (NTA), KTVW. ThS00 ..., .7
4 The Medie, KOMO. . ....cocinssssnnnaadld 4, Bob Cummings, EOMO, . LG T 1 T T S a0 60. Hollywood OFff-Beat (MCA-TV) KTVW,
5. Big Town, KOMO. ,.eerisscssssresns .36.7 10, Robert Monigomery, KOMO. . .30.8 53, Oral Roberts (Kling), KTVW, Su-10:00...... 1.6 e R L T
1. mﬂl 1t"' {H.‘Iﬂ'!q‘p HB':-,-..” sEd @ EE N ..-H#.--.hl]"-ﬁ-—]' 9 M- II--I'I..I'!Ih B e "l"iﬂlﬂrr al ‘-;'r-'l] 153 . =
Z. Mr. Digirbct Atforney (Mysl, ZI¥. . covvviree 32 L KING=F, 9:00-9:10, SLime-L'p, 1:3 Q-U"ln (-ITY ...................... AR R AR R E R R e R m R 2 STATIONS
A Liberace 'M“Fk}p G““d-.r-- PERAEEREE R r-d-IPT-JJ-KIhﬂ_w 3 1'}'9 || RN ll'.l! Eﬂt a '."rh"rpr 5 &= iga . ' 4 m
& Waterfront (Adv.), MCATV...............272 .. KOMO=F. 7:50-8:00, . . Topper, 12.1 THE TOF 10 IV SHOWS IN THE QUAD-CITY AREA {* Indicates: Non-Network)
& Passport 1o Danger (Adv.), ABC............ 269 ..  KING—5u 10:00-10:30. -+ - -Various, 8.1 . . ’ 4% 3
6. tAmes Bros (Muske), R. C. Cola ..........263 ... KOMG—S, 10:00-10:30........ Dollar & Sccond, 8.8 b Goweers Talent seaie  WIRR. ... S0 SR MN Do S mnae RS
3. tSearch for Adventore (Adv.), Amer. i Skl Kb R e o G WHEE 12
M R e I e M o Iﬂ.!,.hihﬁ—ﬂ, '.r:m-._':?ﬂ............Im."li'ilt G:‘E-Ihl."'ﬂ.l 17.5 e T.l'lﬂ"h.t l.'ll. lhe Towmn. I'|.r !'.'IHF ........... K3 K. Vg ; i | eCiel, WHRE .,  siivenrwast L
e . 3 o Yoair 1 Parwdes, WO . oo cvbiaionsns 4h.3 9, JYackie Gleason, WHHF ... ..eiivanee. L3
E.-City Deiective (Mys.), MCATV. . .......... 100 . KING—F. B:30-%:4%. . .....o.Our Miss Riooks, 17.4 5 Fwo Tor the Money. WHEBE 459 10, Person to Person, WHBF gi, 2
9. Science Fiction Theater (Adv.), Ziv........ 084 .. KAING—T, E00-8:30, . ...o..0. . Steve Donovan, 13,2 L B W e ) ! RN ER b :
0. Simr and the Story (Dramaj, Official....... 8L RING—M,  WM-I00. ... & 3 b R A
................. co B Monigomery Presents, 1L6
17, 1 Led Three Lives (Ziv), KTNT, M-9:00....17.9 JE. Wild Hllf Hivkok (Flamingn), KING, F-6:00, . B.4 LOCALLY ORICINATED FILM SERIES IN RANK ORDER
¥1. Life of Riley (MBC), EIIHE. ;h;gﬂg}:; 30, 1ene Woll (MCA-TY), KING, Th-E:M.. ... - 8.1 s Gk
12. The Whistler {CBS), MO, F-llid, .. T o -l rl i il 1. Racvkel Sguad (Vvsdh, ABRC .. ... oneo.o M8 WOC—T, B:30W00. .o cevuaea o 11 Saw, |
14, Racket Squad (ABC), KING, Su-8:00........ 176 | M Ibirice Amkofney. Lo, ":"_qcf' TR, 8 2. Walerfront | Adv.l, MCATV. .. ..0000onn. M2 ... WOC—5, ::009:30. ... ......Lifc With Fuiber, 159
15, Supermun (Flamingo), KING, M-6:00,.....165 | 32 v5hy King, (Nabisco), KING, 32:00........ 1.2 3, tDealth Valley Dass (West.)h, Pacifle-Boras. 329 ., WOC—W, 8:0:9:00. ., .., . Front Row Cenfer. 154
15, Ellery Queen (TPA), KING, M-10:00., ... ,.. 163 33 Mhis Honor, Homer Bell (NBC), KOMO d. 1 Led Threee Lives oAb FIv. .0 00 innennsns 19.6.... WHHF=W, %:00-%30...... Penny 1o a Mithian 7.1
17, Victory at Sca (MNBC), KOMO, F-9:30......163 T . e S B PRy 1 | £ {Soldlers of Fortone (Ady.p, SesensU'p. ..., 290 .... WHBF=F, %:0-%:M . ..... Masquerade Mariy, 1
16, Liitle Mascals (Impersigie), KING, M io . Buifale Bl Jr. (CBRS), KIMNG, 54:-3_,.,.., 70 6, Badge 714 (Mash, NBOC. ..o iiniiaan 270 ... WOC—W, 30-1000. , . .oeeeves.-Bay Bolper, ®A
F-4:30 | . R . 35. 13, Fairbunks Presents (ABC), KTHMNT, 7. Bl Baker, U.5. A, iAds.), MOATV......., 3132, WOC=5, :30-10:00. . ... ess dou Asked for B, 077
19, Sreve Dunmnn. "-\-':s.t:m Marsh.ﬂ iNBC':. 11 O L | cesiisas BT B. LHe of Riley (Comedsi, NBC. ... .......... 229 ... WOC—5, 10:00-I0:3h oo oiviicannanai Warious, 11,8
KOMO, T-E:00 ,.... PR G L 13.2 35, Hanpe Hider -:Lﬂh'r l-:Tr-rT Thﬁnn IETTRRN 1L | 9. Inner Sanclum (Mysh, NBC..........0....213... . WOC—Th, %:30-10:00. ....... Break  the Bank, 171
EIJ Frankie Laine (Guild), KD‘H{], We IDW 130 ¥, Hupalvng Cassidy (NBC)H KOMO, Su-504, ., 6.5 19. Favorite Stors (D rmmat, 0% .00 ieeinnnns 198 ... WHRF=T, 9:00-9:3.,...... s a CGrear Dile, 25,7
- tholdiers of Foriupe (Seven-Up), KING, 38, The Falvon (NBCYL KING, M-9:00. . ....,.. v B3 11, Meet Corliss Archer £iv), WHRF, Th-8:30,, 18.1 1. Wild Bill Hikok (Flamingo), WIUHHBF,
T-6:0H ..,.. LS. |- 1 | W, Muvhouse 15 (MOATYEL KING, M7, .., 4.9 11, Follow That Wan iMOASTVE WOL, Tha4-00, 18,1 S e e e s e 1.3
22. Life With Elizabeth {Guuld]. KﬂMﬂ 40, Uiweo Kid (fivy, KOMO, Th-T:00, .., .. ...... 4.6 13, Ramur of ihe Juigle (TPA), WHEBF, 5-4:30, ,17.7 2} Texas Rasslin® (Texas Rasslin'y, WllHF,
M-T:00 ... (S | i, Tim MoCoy (UM&M), KOMO, F-545, ..., 4.6 14, Superman (Flamingo), WHBF, F-f:30......17.1 B I e oo o R W L A, B o B .l
21 Bandstand Revue {Far:mnum}* H.DMG, 41, Wrestling From Hollywood (Paramoun i, 15. Buffalo Bill Jr. {CBS), WHBF S9%00 a.m, ...170 | 23 Litle Rascals {Interstate), WHBF,
b L P s T L A Y LT e 1.4 BANVW, BB, i i ke i s i 4.4 16. Call the Play 151 Distrib), WOC, Su-9:15. . 16.1 Nl o e e e e P i R
24, Enlluw That Man (MCA-TV), KING, T-7:30.104 | 43, Paris Precing (UM&EM), KING, Su-500 ., 3.2 17. Life Witk Fuaiher {CBS), WIIBF, %900, ..,..159 | 4. Ray Bolger (ABC), WHBF, W-9:%0......., . kB
25, Eddie Cantor (Ziv), KING, 5-8:30, EATEAR. | 44, woar All Star Theater (Screen Gems), e 1) P Py W S 25, tAmes Bros. (B, C. Colal, Wi, T-%44 ., 7.9
76 Annie Oakiey (CBS), KING, Th-T:00....... 9.3 KIVW, T-7:30 .. ... Pt 7 | i Geand'Ole Opry tF aminged. WOC, 5-6:00..13.8 | 50" This Is the Life (Westheimer & Block),
27 Bif Baker, U.S.A. (MCA-TV), }:THT 45, Hopalong Cassidy (NBCY, KTVYW. M 1o 19, Pride of the Family (MUA<TAVY, WHEF. WHEF, SU-T12:30 0 svernessessnnroeeennes 48
W00 L..... ! , 8.8 F-bo00 ..... —1 SU500 L0 ran s 130 | 27. This Is the Life (Westhcimer & Block), :
2k Wilda Rl llll:l:ui EF]ammIa}, KT\""W 46 This 14 the |lFl.‘ !W:qlhtlmtr & BlnLLJ-, 200 Wild Bl Hivkok (Flamingo), WHHRE, BI " a  aS f R R S b 4.3
11T | PR WU . T R TR o RS SRt SOS 25 TETPIN |-t o e i o e i 11.5 | 28. Facis Forum (Facis Fan.Im}, WHBF, Su-2:00), |.B
= KINGS CROSSROADS
WIAD, Johnstown, Pa.: Dugucsnc Brew- V'df'l S 1'k S f
ing
TV FILM SALES roic nAzZARD idfilm Strike Set for Aug. 4
SR [I-ﬂh IHllil.,'ﬂﬂ., .ﬂrlﬂ.: KEFA: Furt ﬁlliilh ”."I‘" ”Ed TG
— = e Ark.: Adv, TBA Lo jro = _-I:thHE 30 il =
. MOYIE MUSEUM v . i :
ABC FILM SYNDICATION NATIONAL TELEFILM WDAK, Columbus, Ga.: Adv. TBA  hanl "ﬁﬂ -Fresitent d“‘}"“ "‘"“.11’*]'1“ i 5‘1‘;’“ "“hf'"““:’,‘.* l’“,' Wt
SMEENA, QUEEN OF THE JUNGLE | POLICE CAIL LITTLE THEATER mive, AVCRe Y good shape. he)tie 9AG case hins merit—when a
WJEQ, Fresno, Calil,; Mother's Cakes| KK1V, Colorado Springs. Colo; KPIX, | KFSA. Fort Smith, Ark: Adv. TBA siluation ut Ziv-TV is more or less | film is rerun an actor i not work-
& Cookies San Franciwn: Adv, TRA TALES OF TOMORROW the sine. ing because of it. On the other
IMILGLAS FAIRBANKS JR. NEW ADVENTURES OF CHINA SMITH | KFPSA, Fort Smith, Atk Adv, TBA Simall wrsducers almios i ]:.ugnd ayvment on the seccomd rin
WXYZ, Detroit; WNEM, Bay City, Mich.; [ WOW, Omuaha; K11V, Colorado Springs, | ANIMAL TIME . amall priducers almost  unani- |2 » Payl i il
WWTV, Cadillac Mich.: WNDU, South Calo.: Ade. THA WKAR. E, Lansing, Mich.: Adv. TBA mously back the syndicators to the | is economically impractical.
Bend, Ind: WBNS, Columbus; WHIZ, | CHINA SMITH FOR THE LADIES SAG Executive Secretary Jolin

Zanesville, 0.; WNBK, Cleveland: Sirok
Brewery Companoy
RACKET SQUAD
WM, Chicago; Ady. THBA

CBS TV FILM SALES
ANMDS 'N' ANDY

1¥ markets incheding: WPRO, Providence;
WAGA, Atlanta: WHNAC, Hoston; Mew

York, Chicapo, Wishington, Miami,
Mew Haven, Philadelphia, Pittsburgh,
Detroit, Cleveland, Cincinnati, Chas-
botie, Buffalo, Baltimore, Schenectady,
Syracuse: Duffy-Mott

WiPD, Toledo: Bargain Center Floor
Covering

GENE ALUTRY
KFWM. Joplin, Mo,: Adv, TRA
ICASES OF EDDIE DRAKE
WisH, Indianspolis; KGMC, Amardllo,
Tex.: KCIS, Shreveport, La: Adv. TBA
FILES OF JEFFREY JONES
KC15. Shrovepor, Lo Adv. TBA
LIFE WITH FATHER
KOB, Albuguergue, N, M. Chief Pontinc
WISE, Ashville, M. C.;: KGMB, Honolulu:
Leneral Electric

¥TVA, Anchorage, Alaska; KPIX, Sun
Francisco: Adv. TBA
NEWSFILM
WIDHS, Rosnoke, Va.: Adv. TBA
AMNNIE DAKLEY
KLIX, Twin Falls, Idaho: Continental

Buking
KIVA, Yuma, Arie: Adv, TODA
RANGE RIDER
K5D, 5t Lowis: Quality Daodry and St
Louis Independent Packing Company
EAN FRANCISCO BEAT
hLAS, Las Vepas, BNev.:
ture Company
WIDSU., New Orleans: Progresso Foods
WM, Chicago; KGMNC, Amarillo, Tex.:
Adv, TRA
THE WHISTLER
WM, Chicogo: Adv. TBA
BLFFALD BILL JR.
WXEL, Cleveland: Brown Shoe and Mars
iy
EYE ON THL WORLD
KEBC, Abilene, Tex.: Las Vegas Marker

FLAMINGO FILMS

GHAND OLE OPRY
ETAG, Lake Charles,
Bread

GENERAL TELERADIO FILM
DIVISION

MILLION DOLLAR MOVIES
KVTY, Sloux City, Ta.: Adv,

CUILD FILMS
FRAWKIE LAINE
RUTY, Salt Lake City: Adv,
ONHAD NMAGEL THEATER
kKUTY. Salt Lake City; Adv. TBA
LIFE WITH ELIZABETH
RUTY, Salt Lake City: Adv. TRA

IMPERIAL WORLD FILMS
CHICAGDO WHFSTLING
WEVA, Harrisonburg,

Beer
MCA-TV
CUY LOMBARDHD
WETV, Steubenville, O.:
iributing Company
WIBW. Topeka, Kuam.:
havings
WHEX. Rocklord, [il.:
Specd Queen Washers
CITY DETECTIVE
KYTY, Springfield, Mo.:
HOVAL PLAYHOUSE
kALE, Alexandria, La.: Builders Lumber
Company
CUHTAIN CALL
KTYE, Phoernix, Arir.:
FTOLUCHDODWN
KIVE, Phocnix, Ariz; Adv. TBA

Morther Furnd-

La.: Sheppord's

THA

TBA

Va.: Richbraw

Iron City Dis-
Capitol Federal

Ripon Foods &

Falstaff Heer

Adv. TRBA

KETY, Colerada Spfings, Colog WSM,
Mashwiile: &dyv, THA
ROLLEER DERRBY
KTVYW. Tacoma, Wasli;  Adv. TBA
THE PASSERRY
KK A, Pisbureh: Adv, TRA

FEATUHE FILMS ' ~NOT FABRULOUS
FORTY)

KGG

lumibia, S5, (.
WIETEL, Terre e,

hil%

M. Albngeergue. ™, M. WIS, Co-
kOMNCE Seatiie, Wash.:
fid: KMBC, Koan-
City,  Mo: KRIK, Hochester,

Minn.: KKTY. Colorade Springs, L"::nlu.:

WPIE,

M,

Providende:, KOYA, Rapid City,
and WEMNS, Mulsburgh:

Fhdudelplida: WRDW, Albany,
WINMN, Columbia, O WIAR,
5 D,
Adv, TRA

B

NBC FILAM DIVISION
GREAT GH.DFRSILFFEYVE

WDAY, Farpo, N, I; KCBY, Lubbock,
Tee.: Adv. TBA
STEVE DMINOY AN
KWK, 5. Lowis:  Kige Saussge and
O'Heéney Candy
KGLL., Hopsion: Adv. THA
HIS NMOMNOR. HOMER BEEL
WHEC, Rochester, M. Y. Adv. TBA
THE FALCON
WHEC, Rochesier, ™, Y.

Pu

Adv, THBA

V.3

BATHGE T4 (A}

WEFIE., Evansiille, Inmdl.: WKA(, Kalama-

o, Michs: Aagdy, THA
BADGE 714 iRj

EOML.  Columbia. Moo Muanhatian
Coflee

KOCMO. Kansas iy, M WFIE, Evans-
ville, Imb; Wkt Koulamaron, Mich.:
Milv, THA

BADGE T4 107)

WIIAY,

Farpa, M, DB Al

v. TRA

INNER SAMCTL W

WHELC, Rochosicr.

oY Ade, TRA

CAPFTURED

WIHEL,

DA NG

WHEC. Rochosiee, N, % .2

Hiwhe=ter. . %.: Adv, TBA
EROLUS ASSIGCNWIENT

Adv, TRA

VISITOR

WHELC, Howvhester,
real:
LIFE F
WIAY, Fargo,

1

,0h UBMT, Mont-
Adv, THA
RILEY (™
N, D KR

FEA

. Rowhester,

Ly Ay,

LIFE OF RILEY (id

WIDAY,

My He

WIRL.

l:_-l.!

I: Adv, TBA
OFFICIAL FILMS

I arg (L,

L]
Ul madan,
FRUPGITE S

Fla.: Echoaly Hedding

PARAMOUNT TELEVISION
WRESTLING FROM HOLLYWOOD

ROHL, Astel,

Mebo Top Hat-TV

SCREENCRAFT PICTURES
JUDGE ROY REAN

KLOD

R, Poriland, Oire Adv, TRA
SCREEN EE?&-IS, INC.

RIN TIN TIMN

KF3A, Fon Smiiih, Ala.  Acee Milk
Company
KLFY, Lafuvelie, L Adv. THA
YOUR ALL STAHR THEATER
KTTY, Los Angeles: KLUTY, Salt Lake
Cily; WABRI. Birmingham; KEEY,
Lafusciie, Lus Adv, TBA
TOF PLAYS OF °55
WhFA, :"i-II.THlFI"“IL'I:'\-. Ala.: KILFY, I'_nrn,;r-
elle, La,: Ads, THA
JET JACKRSON
KLFY, lalwiene. 1a.: KIE(Y, Fresno,
Calif,; WW I, Cadillies, Mich.:  Ady,
THA
JUNGLE JIM
KUTY, Sah §ake Ciy: Adv, TBA
STEBRLING TELEVISION CO.

ARMU

EDkA, Fuabargh:

HAIR AINENTLHRE
Iuguesne Brewing

—— =

WFRM., Indinapolis: Adv. THA

, TELEVISIOM PROGRAMS OF

AMERICA
RAMAR OIF THE JUNGLE
Wi, Chicagn: Adv, THA
YOUR STAR SHOWCASE
EALB., Aleaandria, La.: Lanssion  ana
Ingram, Inc., amd Hurricane Feoce |
L ompany

ZIV TELEVISION PROGRAMS |
EDDIE CANTOR

WISY, Steubenville, O.: Fort Pilt Brow-
| I':ILlL1HIiI[-ZE LIYES

KIVE, Phovnix: Adv, TRA
CISCO kI
KiIvK, Phoenin: Adv. TRA

SCIENCE FICTION THEATER

BHOA, Cuincy, Il Chevrolel Thealers
EKLGED, Enid, (kln.: Evan's Drug Lu.-nu:r

Syndlcuted Films

® Continned from page 28

f"l.ulr] Films—Life With Elizi-

KZTV, Reno, | beth. Joe Palooka.

TPA—-Ellery Queen.

MPTV-=Flash Gordon,

Ofhicial Films—My Hero, Terry
and the Pirates.

ABC—FRacket Squad.

1952

Liv-TV=Favorite Story.
: MCA-City Detective,
W,

UTP—Hollvwoad Off Beat.

CBS—liles of Jelfrey Jones.

Louis Snader—Dick Tracy.

Arrow  Productions—Ramar
the Tvngle.

William Boyd Enterprises—Hop-
along Cassidy.

Guild  Films—Invitation
honse,

Explorer Pictures, Inc.—The Big
CGame Hunt,

Louis Weiss & Co.—Craig Ken-
nedy,

Bing Croshy Enterprises—Crovwn
Theater, Hank MeCune Show:.

Interstate TV—Ethel Barymore

Tlicater,
SMYNSIMCATED FILM BY TYFES
{Firsi flgure indicated new show;
second, et reramns),

i the

of

Play-

852 1953 954 [9%%
Drama peagss =3 X1 1.0 30
Sit, Comedy
& Eum!d;r g-0 1-3 X0 2.9
MISE, .eninn.. 3-8 S8 5.8 8.0
Alusiculs vee- -8 G- 8 50 -0
Adsventure ..... 10 B8 1-0 &0
Rinsiery ........ 40 2-5 60 42
Weslerng . ...... -0 @0 1-9 -0
Kid Programs... 38 31 ©8-8 4-8
Documentaries .. 8= @ 1-8 @-0 L
Toifals ......11- 3 §11 Z2I- @ 127-11
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Chilt, But, and this is significant,
reven the TV lilm companies which
| standl 1o lose the most are, at the
"moment, positive that they will
hold out.
| Primarilv it is the new telefilm
programs scheduled for fall airing
Vthat will soffer. Most producers,
however, lave at least three or four
of these in the can (and some a
|f‘umf many more) and with most
starting cltes set for late September
cor  eurlv  October they could,
theoreticallv, hold out for as long
a5 two months without too much
Charm o themselves.
The great anknown in this sito-
ation is the majors. TCF-TV has
ﬂul". ane lilm for GE and two
“Flickas” in the can. Wamer Bros.
1»‘. in a better position with about
six. woeeks” programming  ready.
Their Finamcial status being what
it is, thev mav well decide that
25 per cent second-ran pay {and
the SAG would probably settle for
that) is not worth jeopardizing their
LTV entry [or. Should thev sign
wilh the Guild. other producers
Swonld  almost  certuinly have to
[osllean,
ITurt Small Producer

Basically it is the small prnuu:_Er
who wonld be ot most. There is
o danger that the residual formula
s proposed would kill off syndica-
Liom, but there is definite possi-
bility that it would be the end of
the small Tilm maker shooting one
‘or two series for spot beoking.
Oune of them this week said he
Swonld go back into feature produe-
tion if the SAG won.

Despite the intensity of the con-
troversy, it has been remarkably
[ree of recriminution. Martin Leeds,
eaceulive vice-president of Desilu,

L. Dales said no attempt will he
made to interfere with the live
production of a film show if the
strike lasts into the [l and a
sponsor decides that this is his way
out. Pickets will be throwe up,
however, if a pic producer tries
to keep on filming alter August 4,
The only other strike in the his-
tory of the SAG, aguinst producers
of commercials in 1952, lasted
three months. The present strike
does not affect either commercial,
industrial or feature production,
films

1 1 available from

M. C. Pictures, Inc.

a) 45 FEATURES
b) 35 WESTERNS

-available In 15 Ke. vErsians)

SPECIAL—SPECIAL!!
Now Ready-—

"ACTION THEATRE~

imade In Hollywood)

Comprising 39 hall-hour  fea-

turettes with a host of star
names such as:
Alan Ladd g Bela Luscsi g Buster

Crabbe g Forrest Tucker @ Marjoris
Reynalds a Mary Healy s James Bunn
s Frances Gifford @ Wallace Ford,

Distribuied by

C. PICTURES, INC.

Jerome Balsom, Exec. V. P,
1501 Bway., New York, N.Y. LOngacre 3-6187

ARTISTS AND PROGRAMS UNDER DIRECTION

Premiere (rtists & Production ageucq

s YAN ALEXANDER

BILL BALLAMNCE

JERRY BOWEN

SUE CARSCN

| MATT DENNIS SHOW
HAWTHORNE

i The HOOSIER HOT
! SHOTS

IHA RAY HUTTOMN
SHOW

| JAMES HOBSOM

kg e ———— ) — — e |G

e CEORCE LIBERACE
® CURT MASSEY

& BILLY MAY

® VIRGINIA MAXEY
@ CLYDE McCOY

& DAL MeKENHON
ICAPTAIN JET)

| ® PHIL MOORE
' & LUCILLE NORMAN
e LOUISE O'BRIEN

e PETER POTTER (JUKE
BOX JURY PROGRAM )

—— .

OFFICE of HAROLD JOVIEN

EBrown Derby Building, 1626 Morth Vine St., Hollywesod, Calif.

@ CALE ROBBINS

® ROBERT ROCKWELL
(MR, BOYNTOM|

e DEL SHARBUTT
e BOBEY SHORT

# JERI SOUTHERHN
® MEL TORME

® ARTHUR WALSH
s HANK WEAVER

s WRANGLER 1M
FROGRAM

— g e i

R ey e bl e L Sl = L

e . i T g

M ey w— b

— T TEEEL B W . —

e

TR T -
= i T e i e ——— e



www.americanradiohistory.com

34

REVIEW DIGEST

THE BILLBOARD

AUCUST 6, 1955

LEGIT

-

‘Boy Friend, ‘Unwilting,
Zips Thru in Great Style

By BOB FRANCIS

Any hit pley after a prolonged
wure s likely te have a tendency to
le: down. With dressing rooms,
which managements thoughtfull
neglect to hook up to an air-cool-
ing svstem, at dog-day tempera-
tures, actors could easily be for-
given a tendency to get sﬁ::ppy and
hoke matters up stape-wise. With
a show with a premise based on
delicate sulire, the result can be
horrendous. Matters can degener-
ate inlo slapstick burlesque, and
charm is out in the alley,

It is therefore partieularly pleas-
ant to find “The Boy Friend,” after

Wally Brown
Palace Theater, New York

An over-all entertaining bill this
week, with six out of eight spots
tenanted by returnees to tﬁe house,
and Pulace fave Wally Brown in
next-to-closing.  Brown  spots  his
standard comedy routine for an-
other suck reception.

James and Jardine Williams get
malters off to a sharp start with
their superior stepping, Pair sparks
cliss and projection-plus. Youthful
Cene Jimae is on hand again with
his harmonica virtuosity, Lad is
headed to be one of the best in his
line befare he gets thin. Roberto
and Alicia contribute samples of
their spirited flamenco dancing,
Rex Ramer and Eilene zre back
auii.  Bumer can imitate about
any instrument vocally and, alon
with his partner, gets a lot of g&nﬁ
clowing into the doing. His one-
masi Spike Jones band bit is a
stand-out. Landon’s midget tum-
blers again provide a satisfactory
wind-up.

Two acts are new to the house,
Ricki Dunn's pickpocket routines
(wsing audience stoo es) are sock
with the customers, Dunn is extra-
ordinarilv clever and has developed
a gond brand of patter to set off
his nonsense.  Billy Field, singer,
bas u power-liouse voice, but for
these ears goes in too heavily for
over-arrangement and projection,

Franeis.

Ann Sothern
New Frontier Hotel, Las Vegas

Televisions "Susan MeNamara,”
Aun Sothem, returns to the Strip
at the New Frontier’s Venus Room
with much the same rontine, es-
conts and all, as she displayed in
her last Vegas stint at El Rancho
N coas,

While the act is no Sammy Da-
vis Jr.. who preceded her,” Miss
Sothern nevertheless is an old pro
at  this  business, and is well-
received in a series of novelty num-
bers bucked by the five handsome
ooy,

Buacking up the main act are
Bumbi Lynn and Rod Alexander,
whese dance routines, particularly
with the chorus in a setting of an
old-lashioned Old World rawing
toom, are fine and entertaining,

Opener is Bob Williams and his
pair of [our-legeed canine COMICS,
wha bring enough laughs to make
them the envy of many of their
human rivals wha plav Vepas,

Chorus numbers aré lavish and
well done. Musie is by Garwood
Van and ork. Oncken

Johanie Rav
Salisbury Beach Frolics

The weeper whipped a big
crowd into a frenzy with a 50-
mintte act in a broiling night that
didnt stop him from kissing the
gicls and whooping it up in a
rough and tumble ﬁmt even took
the sturch out of the customers,
It seems as tho he can go on
tor ever, doing the same numbers
and drawing terrific response. His
“Little White Cloud,” “Cry” and
“All of Me™ might have been brand
new offerings the way the crowd
serea ned. He introduced his new
recording, “'ve Got So Many Mil-
bion: Yeurs” which left the patrons
pleading for more, With his gim-
micks, Jolmnie's aet becomes more

ot a spectacle cach time, but he |

a 10-month plaving grind, and in
the most torrid ";'I.’-E{'ﬁ of summer
doldrums, is still the same spritely
bit of song-and-dance fluff that it
teed-off to be last September. As
4 great many people know by now,
“Boy Friend” is that tongue-in-
cheek, British lampoon of those
idiotic musical comedies that some
of us still hold nostalgically dear
from the Turbulent Twenties, when
gal met-lost-and-retrieved boy in
two acts, and the chorus line

uealed helpfully to the rhythm
3? the Charleston. To be success.
ful, such an item has to be playved
as if the actors believed com.
pletely in what they are doing,
There is a very narrow chalkline
between satire and burlesque, and
it takes a Tot of skill not to rub it
out.

But "Boy Friend's” cast ANAZES |

it beautifully, It behaves toward
Sandy Wilson's nonsensical book,
lyrics and derivative, period tunes
as if they were doing a “Show
Boat” or an "Oklahoma!” The re.
sult is always rib-tickling, and [re-
quently  hilarious.  Young  Julie
Andrews is as delightful as ever as
the bemused poor little rich gal
who falls in love with ingenuous
John Hewer, her musquerading
messenger bov. Eric Berrv and
Ceoffrey continue solid contribu-
tion to the heavy futher, comedy
relief  department. Dilvs  Lay'’s
screaming Flapper is still a high
spot, and Anne Wakelield and Bob
Scheerer provide a  top-drawer
team-up.  Evervbodv, right down
the line, is guing al it with ham-
mer-and-tongs enthusiasm,

“Boy Friend” packs the same
zip and zest, when the mercury
is hanging around the nineties, as

it did when the steam wus on jn |

the Royale Theater.

never seems to lack for admirers,
Estrellita & Raul carrv off their
Spanish dances effeclively; Lenny
Maxwell got a big hand for 4 clean
comedy turn, and the Karpis Trio
provided some theills with their
balancing act, Dewar.

The Typewriter
Tempo Theater, New York

This willing and considerably
able downtown group is wrestling
with a translation of Jean Cocteau’s
excursion into Irench provineial
skullduggery, Program credits the
English text to Ronald Duncan,
How closely he sticks (o the origi.
nal, one wouldn't know: but. if ji
is an aceurate translation, M.Coc-
teau wrate one of the longest de-
tective plays on record—and, ingi-
dentally, an exceedingly dull one,

Whiﬁe there is never much lin-
gering doubt as to who wrole some
poison pen letters, which set g
French village by the ears (it sim-
ply takes three terrifically talky
acts to get to the point), some com-
petent players are concemed along

the way, Katherine Segava, who |

used to be one of our excellen
ballerinas, has turned actress. and
a right good one, too, in the lead
stint. Bemard Tone plavs a soft
hearted detective with under.
standing, and Tom Holland makes
a character bit sound better than
it is written,
adds a good moment or two as g
slightly wacky villager.
Franeis.

Mel Torme
Crescendo, Hollywood

If Mel Torme ever hangs up his

vocal cords he can get himself a |

job as doummer in any band of the
land. From the way he's belting
them out these days. however,
that's not likely to happen. Full
house at the Sunsct Stiip nitery
gave him a sock reception,

A superb showman, the mellow
crooner used a lot o) special ma-
tertal, such as “April in Paris” sHng

in “occupied French.”  His ad lily

were timed just right, Overull se-
lection gave the crowd u little hit
of everything,

Winding up, Torme did a stint

Nancy Ponder also |

BROADWAY
SHOWLOG

Performances Thrn
July 30, 1955

DRAMAS

Anndversary Waliz .. ... 4- 7,'54 549
Bus Siop .......0...... % 2's§ 173
Cat on h Ho Tin Roof,. 3.24,'55 147
" Inherit the Wind, ., ... ven #2155 116
Lunatics and Lovers. . s 1212, "54 254
The Bad Seed.,,.......12 8 'S4 I5%
The Desperate Howrs, o, . 2-10, '55 195
The Seven-Yesar lch.,,.11-2 RTO1,128

The Teahouse of the
August Moon ., L, T0LTS, Y 78]
Wilness for Prosecution, (1215, '54 a0

MUSICALS
Ankles Aweizh . .,,..... 4-18, 55 170
Arabian Mighis _....... 6-21, "88 4
Dumn Yankess ........ 5. 5, '35 10D
Fanmy ... .oiiviinn.. 1= 4.'54 08
Pajama Game _, ...,.. 5-13,'54  s02
Piuin and Fancy ... ... .. 1-27. 55 212
SHE Stockings ... .. ..... 274, 3% e
The Boy Friend ,....... 8-10, '54 348
RECESSING

ARASEASTE Ll ees,.. 12220, %Y 19
Comedy m Music, .. .... 10- 2,754 &TO

on the droms, beating out “Hawai-
fan War Chant” that had the ring-
siders jurrping and staving for the
seaond show, Spielman.

Ella Fitzgerald
Basin Street, New York

The carriage trade and the
Lindy sel turned out en masse for
Ella  Fitzgerald's opening here
Tuesduy (26}, with evervbody from
Margaret Truman to Fddy Amold
on hand to accord the thrush a
sock reaction for her first show,

Altha she's a vet performer, Miss
Fitzgerald still flutters engagingly
on the stand. Voeally, nfg course,
she's tops—warm, sweetly expres-
sive and above all sincere. How-
ever, one feels she is erring mate-
| riukwise, by opening on a high
note (“Almost Like Being in Love™
and “Here 1 Co Again”) only to
wind up her stint with a pair of
less effective show tunes from her
new movie, "Pete Kellys Blues.”
| While she handles them nicely,
| neither wus as strong as her earlier
KOS,

The Oscar Peterson combo and
the Calvin Jacksen combo round
out the hill, Bundy.

e

[ Erroll Garner
 The Blue Note, Chicaga

Il Er-oll Tarner ever decides to
give up plaving the piano, which
he .uh::-ulfu't, he can always write
a book entitled “How to Win
Friends and Cuptivate Audiences”
and make a fortune. Playing to
what seemed to be a rather cold
Blue Note andience, Garner, with
lis eustomany ease, nimble fingers
and pure entertuinihg  arrange-
ments, soon had the crowd raw-
palmed from applauding.

When he Tiaished his last aum-
ber, a medley of “Swesl  and
Lovelv™ and “I Remember April,”
The audience seemed convineed
that thev had just heard the best
piana perlormance in the country.
Other tunes such as “First You
Do and Then You Dont,” “Mam-
bo Cuarner™ “Tenderly,” I Cover
the Wautefront™ and “More Than
You koow” All added up to an
evening ol solid Gamer entertain-
ment.

Chet Baker and his guartet
rounded ou’ the show, with Buker
receiving a fair hand on a few

 —

logey tipe vocals.  Wickman,
|
Dick Shawn
Chez Paree, Chicago
Any  similurity  between  the

standurd brand of joke-telling and
Dick Shawn is strictly accidental.
He proved that in his second ap-
pearance here in showing an un-
usually refreshing and sometimes
uncanny tulent tor humor, “Schizo-
phreni” and “Mastah Richard” are
bwo skits in which he demonstrates
a lively, off-beat comedy style, In
the course of his act, he reverts
buch to the elimax of first one and
then the other with telling effect,
His singing ranges from mimickry
o comic version ob such a number
as "Ihy Bones”™ to a bona fide
rendition of the “Vesta la Juba”
arvia trom “Pagliaeed”

Jane Morgan, billed “The Ameri-
can Cirl  From  Paris,” appears
equally at home singing in French
cor English, and whether it's a blues

www americanradiohistorv com

NIGHT CLUB

All's Well at La Vie

With Miles, La Mosier |

By BOB FRANCIS

Evervthing is verv pleasant at
Monte Proser’s la Vie. The p.a.
system has got the frogs out ulpit;
throat and settled down to behave
itself; ditto the air-cooling gadgets,
which seem finally, harmoniously
svnchronized. All of this is very
helpful te Jackie Miles, who heads
up the entertuinment,

Miles was in top form for open-
ing night show, easy, relaxed and
building steadily [or kiughs to keep
the table gentry in stitches, His is
just the brand of nonsense to tickle
a cooled-off funnv bone when the
temperature outside is swealing it
out. He could have gone on for
another half hous and had the
customers still lapping it up. Jackie
is a verv funny guy, indeed.

Sharing bill honors is songstress
Diahann Carroll. What with Enid
Mosier at the Villuge Vanguard,
this seems to be a local ex-“House
of Flowers" week. The Negro
thrush makes a goed cate appear-
ance with a rep of stundurd and
show tunes. The ballad is obvi-
ously her forte. Nuturally she in-
cludes her own particular “Bee
Song” from  the :E-m*f--mrutiuned
musical. Platform-wise she is lik-
able, and her voice has quality, It

number, a ballad or a risque ditty,
she's able to handle it with ease,
T Love Paris)” “Wh" and “Buse-
ball” were amang he items cov-
ered. The Rudenko Brothers, a
juggling act, ecompleted the bill,
Launcing Ly Chez Puree Adorables.
Lietmeier

Barbara McNair, Enid Mosier
Village Vanguard, New York

Room f=atures completelv oppo-
site projection approuches by two
excellent fem Negro singers, Bar-
bara McNair, svelte, modest, and
playing down a sex appeal that
could easily be emphasized, does
splendidl- with a program of stand-
ards and a couple of specialty bal-
lads, Personally, I think she does
“Come by Sundav” better than
Eartha Kitt, She is certainly a
voung singer o be watched,

On the other hand, Enid Mosier,
backed by the Trinidud Steel
Dirums (male trio), vho scored a
personal hit in the lute “House of
Flowers” on Broadwav, bells out
her Calvpso rhivthms with all the
enthusiasm of a Martha Rave. The
gal is personalitv-plus, has o real
flair for comedy timing and show-
manship, Her “Satan’s Little Dar-
ling” number is a house-rocker,
The boys get a great brand of
novelty harmony oul ol the tops
of old gasoline ecans and give her
top-Elight support. It's an act that
grows on you by the minute.

The combination of the divessi-
fied talents of the Nlisses MceNair
and Mosier shiould do Fine summer
business for the Vanguaed,

Francis.

Rita Haves, Renato Rossing
Cafe Pierre, New York

Hotel Pierre’s hol-weather ren-
dezvous features a new, voung
singer, Rita Hayes, with Stanley
Worth and lis orchestra, The lass
has eve-appeal and an ingenuous,
likable projection. She verv evi-
dently knows how 1o sell a show
tune. She could appeur to far
ﬁ‘reuter advantage in a room where
the emphasis is less dominent on
dancing and peared to the enter-
tainment beam. Given the right
kind of program with the inclusion
of some specialty material, she has
plenty of promise for intimate spots
where her brand of clunting could
be really spotlighted.

Also on the agenda is Benate
Rossini, who can make a guitar
really sing with anvithing from a
Bach fugue or guvolte to pops in
table-to-tuble  requests.  Signor
Rossind is likewise something of a
newcomer Lo the local scene, but
his musicunship should build him o
steadily increasing popularity.,

Franeis.

—

seems o this reporter, however,
that she is going to fall into the
pit of over-wrrangement if she is
not careful. She has all the equip-
ment to work with, Why not keep
it simple and warm?

Baker Sisters
Bradford Roof, Boston

Thelma and Bébbi Baker, who
did singles until recently, may
some day give the Kean Sisters a
run for it. That may be a little
while away, bul right now, even
with the newness still showing in
spots, thev are a highly entertuin-
ing pair. Thelma might be what
Sophie Tucker was many vears
ago. Bobbi is the inpish tvpe, but
not too much so. In white-beaded
sheaths, they warm up with a
"Hello and Hov Are You™ rouline
invelving some prettv good clown-
ing that routed anv chill which
might have existed. Thev harmon-
ize well on “Smiles” and go into
a rousing “Butcher Boy™ with gags
a la Rose Marie,

Their “Private Secretary™ routine
could stund some new business,
but the customers were pleased.
When thev g ito impressions of
Sophie Tm_ie.r_. Ethel Merman,

Edith Piaf and a host of others, the

place really rocks, With a few
more months of polishing this could
be a fast-stepping act,  Dewar,

Cy Coleman
The Composer, New York

Cv Coleman, now in the second
of two long stanzas in this room
this season, has helped build a
solid clientele of regulur patrons
for the spot. They keep coming
back for Fresh helpings of his witty,
musically inventive brand of piano
playving, Coleman, like Barbara
Carroll and other sophisticated
modern kevboard artists, sacrifices
harmonic richness for the virtuosic
possibilities of a styvle that concen-
trates on pure melodic line. The
Fast finger work makes a duzzling
mental impression, tho some might
find it lacking in lvric sentiment.
Coleman exploits the formal qual-
ities of this idiom with considerahle
aplomb, both in standards and orig-
inals, In the latter, he throws in a
vocal or  twe  with  unnecessary
modestyv: he does them well and
would please his audience if he
offered them more.

Eddie Heywood and his trio al-
ternate with the Coleman three-
some.  Pianist Hevwood, at one
time one of the bright hopes of the
modermsts, now has a dated sound
—which, nevertheless, has a meas-
ure of nostalgic association  that
has appeal for many. Abetted by
a swingier rhyvthm section than
Coleman’s, Hevwood runs thru a
group of perennials that offer few
new  kicks to the discriminating,
bt still have a comfortable, old-
Hllnw I:'I'I-'].E'TI:I... l':.l'l'l."“:f.

Vie Hyde, Charlivels
Chat Noir, Oslo, Norway

Vie Hyde, the American “one-
man~ band, is sharing top billing
with the (3) Charlivels, acro-
musical gagsters, and both acts are
wowing audiences., Meribeth Old,
supple American contortionist, is
also on this bill and proving that a
“bender” can remain good-loeking
even when tied into knots. Line-up
ircludes Donald B. Stuart, Eng-
lish magician; Rayros Trio, acro:
Canadian Cowboy Trio and Twe
Marthys, in a novelty act

Wolfram

DRAMATIC &
MUSICAL ROUTES

FOwily Cart Opera Company: (Gearyi San
Francisco,

Cen-Can; {(Shuberti Chicago,

Eing and I iNatlons!ll Washington.

Eismei: (Philhnrmonic) Los Angelps.

Pajama Cinme: (Jurtani San Franecisea.

Skin of Our Teeth: (Blackstone: Chicags,

Solld Gold Cadillac: (Templer Tacoms,
Wash., 2-3; (Auditorium; Portiand, Ore.,
i-G

Teanouse of the August Moon: (Bilimore)
Los Angelos,
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Mail Sales

ldea

Gets Second Look

Rumors Buzz; Columbia Vetoing
By-Passing of Dealers, Distribs

By BILL SIMON

NEW YORK, July 50.—A new
spproach to the problem of in-
creasing packaged record distribu-
tion thru the use of some mail-
order techniques is reported near
the launching stage bv a second
major diskery. The first such plan
was set in motion two months ago
by RCA Victor.

Columbia's interest in using the
mails to speed record sales has
been known by insiders for some
time. However, it could not be
established that Columbia is the
diskerv in question. No confirma-
tion of any plans invelving such
merchandising methods was forth-
coming from the label.

A top Columbia spokesman did
state that, when -.HIL? it auv such
plan is ready to break, "our deulers
and distributors will be the First
to know about it.”

Past declarations by the diskery
brass, reiterated vesterdav, have
made it clear that Columbia will
not undertake any mail-order oper-
ation, or variant, that will not in-
clude established dealers and dis-
tributors within its  operational
framework.

Tho details remained sketchy at
week's end, certain industry listen-
ing posts were buzzing with rumors
that the dealer problem mav have
been solved and that the plan was
only three weeks -awav from its
public debut. -

Erratic Vinyl
Troubles LP
Disk Makers

NEW YORK, Julv 30.—=The rash
of blistered LPs which has
}:]agued some deulers in the past
ew months is now under control,
pressing executives reported this
week. The faultv disks, which suf-
fered from small bubbles, origi-
nated with a number of producing
firms,

One factory exec asserted that
situation was “the toughest in three
years,” But, he added, “it is now
under control.”

Al least one manufucturer, West
minster Records. this week in-
formed its distributors that it will
permit returns of bubibled LP's and
it set down a procedure for making

(Continued on page 40)

Valjo Files
‘Henry’ Suit

HOLLYWOOD, July 30.—Ac-
tion for copyright infringement of
“Dance With Me Henrv™ was filed
in U. 8. Federal Court this week
(26) by Valijo Music Corporation
against Modern Muosic Publishin
Corporation, Modern Becords :mﬁ

the brothers Jules, Joseph and Saul
Bihari,

_ Suit marks the third action [iled
in connection with the pop hit,
previous charges having been made
by Lois Music in New York and
by Frank Kelton here.

Valjo seeks $150.000 in damages,
an accounting of ull rovalties and
an injunction restraining the de-
fendants from further exploitation
of the song. Action charges that
disk jockey-band leader Juhnny Otis
wrote the tune while under con-
tract to Valjo, and that the de-
fendants “appropriated . the com-
position for their own benefit and
are unlawfully representing them-

selves as the owncers.”

—

Ambitious in , it was said
to involve & major advertising
splash, flashing the details to con-
sumers via simultaneous pitches in

more than 80 Sunday newspapers

late in August.

Reportedly, one of the best
known mail-order ad agencies has
been retained, as has an industrial
engineering firm, which had been
instructed to set up the system to
accommodate uwp to a half-million
accounts.

Companies aware of these moves
are manifesting considerable curi-
osity as to the role of the retailers
and the nature of repertoire to be
issued. It is expected that the lat-
ter will consist of general catalog
material,

RCA Victor's plan, recently ex-
panded to encompass more than

(Continued on page 40)

Robison Denies
DeCastro Team

Going fo RCA

HOLLYWOOD, July 30.—Fabor
Robison, president of Abbott Rec-
ords, this week vehemently dis-
puted reports that the DeCastro
Sisters had been signed to an RCA
Victor recording contract (The
Billboard, July 30), adding that
such a pact “would be in violation
of a contract they hold with Ab-
bott."

“The DeCastro Sisters have not
been released from their contract,”
Robison said, “nor will they ever
be granted such a release.” Ac-
cording to Robison, the singing
group still has another two vears
to go on the present agreement,

In New York, Victor execs said
they had been led to believe the
DeCastro  Sisters were available
and that a proposed contract with
the label was now being studied
by the girls. The William Morris
Agency, which handles the act,
declined to comment on the hassle
at this time,

Robison. meanwhile. continued
adding to his talent roster, inkin
girl vocalist Lafawn Paul, Art anﬁ
Dotty Todd, Lonnie Coleman and
Jesse Robertson.

BILL HALEY WINS
3 CROWNS, PLUS

NEW YORK, July 30.—Bill
Halev this week won a Triple
Crown Award, but it wasn't
the onlv cause for celebration
in the Haley household. On
Thursday, Mrs. Haley gave
birth to Bill Jr., the fourth
Halev voungster,

The winning record, of
course, was Haley's Decca
smash “Rock Around the
Clock.,” which this week
topped all the pop survey lists
—retail best seller, juke box
and disk jockey,

E. B. Marks
Wins Suit on
Howard Songs

Many Standards on
List; Victor May
Seek 100G Damages

NEW YORK, July -30.—Owner-
ship of the renewal rights to 152
Hﬂnlgs co-authored by Jﬂe Howard,
including such standards as 1
Wonder Whao's Kissing Her Now?”
is vested in E. B. Marks Music
Corporation, according to a deci-
sion this week by Judge Sylvester
Ryan in U. 8. District Court. Other
tunes imvolved are "What's the |
Use of Dreaming.” “Honevmoon,”
“Blow the Smoke Away,” “The
Umpire 1s a Most Unhappy Man,”
“I Don’t Like Your Family” and
“Be Sweel to Me, Kid."

A major legal aspect of the de-
cision is the court’s statement that
the right renewal is not a continu-
ation of the old or original copy-
right, but the granting of a new
one; and that the assignment of
renewal rights cannot be inferred,
but must, instead, be specifically
stated in a contract,

Julian T. Abeles, attorney for
Marks, estimated this week that his
client would ask for approximately
$100,000 in damages. The suit for
declaratory judgment was filed in
1944, and estimates for damages
would be based upon uses — syn-
chronizations, mechanicals, per-
formances, ete.—covering the inter-
vening vears.

Charles K. Harris, one of the
Ralph Peer publishing enterprises |
had originally published the 132
tunes, After the original publica- |
tion agreement, Harris obtained a
separiate document from Howard |
in 1916 transferring rights to Har- |
ris, The defendant claimed this

{Continued on page 42)|

Decca Fall Sked

Includes 43 New
Album Packages

Promotion, Discounts, Phono Line
Embraced in Firm’s Biggest Drive

NEW YORK, lil“hr 30.—Decea

Records’ new fall program, un-

veiled this week, includes an ex-

l:ﬂptiun-'.i.]]%( heavy schedule of new
e

album releases, an intensive pro-
motion campaign, a ial dealer
discount plan, and the launchin

of a complete phonograph line o
11 models. ;
Titled “Fill Your Home With
Music” and considered one of the
largest over-all programs in the
history of the company, the plan
draws heavily upon the label’s vast
pop and standard catalog. The
new album product totals 43 pack-
ages. Additional material will
swell this figure, for the diske
will also re-release eight show al-

' bums dressed up in new covers.

This latter material, which will re-
tail at $4.98. has not been serviced

for some time.

The new albums include a de
luxe edition, "Old Masters”™ by
Bing Crosby, to retail at $17.50,
and including selections of Croshy
masters whick have been unavail-
able for a long time. Choice of
material was predicated upon re-
quests of consumers who had pur-
chased the original “Bing” album
last vear. The new packages also
include eight mood albums, fea-
turing Carmen Cavallaro, Cordon
Jenkins, Bill Snyder, Vic Schoen,

Yox Drops LP

Price fo $4.98

NEW YORK, July 30. — Vox
Records is preparing a letter to its
distributors nutifying them that the
new suggested list price of its 12-
inch vin}% will henceforth be $4.98.
Tho the firm has been one of the
last 5595 holdouts, it is known
that recent allowances to the trade
permitted some adjustment of that

' price level on Vox merchandise,

Exceptions to the $4.98 price
will occasionally be released in de
luxe format by the diskery. Iis
special DL Series, for instance, will
carry a $19.95 tag for three-disk
sets. while two-diskers in this series
will list at $14.95.

ITALIAN DISK ACTIVITY ON UPSWING

Round-Up Shows Demand High for
U. S. Labels, But Costs Excessive

By BETTY REEF

MILAN, Ttaly, July 30.—Amer-
ican popular music. artists and disks
have stimulated Ialian record sales,
a series of interviews with radio
and recording representatives dis-
closed here this week. The opinion
was repeated by officials at RAI
{Radiotelevisione IMaliana), Voce
del Padrona (His Master’s Voice),
Italy’s top record company, and
leading music dealers in Rome,
Naples and Milin. They also
pointed to the growing trade in
music exports from Ialy,

Record sales now total over
5,000,000 units a vear, a phenom-
enal figure in view of the ex-
tremely high price of disks in this
low-income country,

Translating lire into dollars, 10-
inch 78's (light music and dance
tunes) sell for between %1.10 and
$1.30; 12-inch classical records cost
between $1.50 and $£1.75. Unbreak-
able 45’s (popular) are priced be-
tween $1.10 and $1.50, and EP’s
run around $2.10. Classical 45’

run higher. Eight-inch LPs of
dance music range in price from
$4.15 to $5.25 each. with classical
disks running about $6. Twelve-
inch LP's are entirely out of reach
of even middle-income Italians—
$7.90 to $8.530, In addition, a num- |
ber of cities put a special tax on
disks, upping the prices still further,

In contrast to the U. S., Italy|
has only four manufacturing firms |
which alse stamp for other Italian
labels, Top manufacturer, with
headquarters and plant in Milan,
is La Voce del Fm:‘rune—{_".‘ﬂlumhi-.l-
Marconiphone, which has rights to
His Master's Voice, Victor and
M-G-M Jabels. This material ar-|
rives by way of British EMI (Elec-
tric Musical Industries) on matrices
made in England. Voce del Padrone
now produces 60 per cent of all
records sold in Italy. The company
also has rights to the English Co-
lumbia label, from which it man-
ufactures an important line.

Next comes Fonit of Milan,
which produces Italian labels Fon-

it and Cetra and has the U, 5.
Capitol label concession which it
stamps in Italy with the Capitol
mark. Fonit, which makes 25 per
cent of the records sold here, also
stamps the Decca Italiana label
from matrices shipped in from
England.

Third company is Durium, also
ol Milan, with 10 per cent of the
market, and finally RCA Italiana
in Rome with 4 per cent. RCA here
is no longer associated wilh Victor.
It set up its own Italian branch
about a year and a half ago.

The remaining 1 per cent is pro-
duced in tiny [factories. These are
Fonital in Milan, which makes 78's
for Upim, Italy’s version of the
five-and-ten, and Rinascente, a de-
partment store chain; and Esposito
in Naples, which records only Neo-
politan music.

Columbia, U. 8., is on the Philips
label here, and the disks come in
from Holland. Recently Philips es-
tablished its own press in Milan

(Continued on page 40)

Andre Previn, Alfred Newman,
Florian ZaBach and Wayne King.
A group called Dance Sets, 12-
inch LPs at $3.98, will include
such packages as “Enjoy Yourself”
by Guy Lombardo, “Dancing in
the Dark™ by Carmen Cavallaro;
and albums by Woody Herman,
Jerry Grav, ete. There will also be
a group of seven converted 10-inch
albums by such Decca staples as
the Mills Brothers, Ink Spots, ete.
Also included are a series of new,
live-concert packages by Louis
Armstrong, Lionel Hampton, Steve
Allen, Marais and Miranda, ete,
“Personality” Series
The Personality Parade series will
include new recordings by name
artists, such as Sammy Davis Jr.’s
“Just for Lovers,” Crazy Otto’s
"Crazy Otto Rides Again,”™ “The
Fabulous Mae West,” a package
by Lenny Dee, a Gay Nineties type
album of “Memories” by Ethel
(Continued on page 70)

New Remote
Trend Hypes
Dance Bands

‘Monitor’ Pick-Ups
Aid Niteries, Help
Featured Combos -

NEW YORK, July 30.—Network
radio, niteries and dance bands
have had the “Business Ain't What
It Used to Be Blues” for some time
now, but in recent weeks NBC's
new weekend radio series “Moni-
tor” has brightened the picture
considerubly via its extensive re-
vival of dance band remotes from
key cities,

“Monitor” currently carries 20
separate dance band remotes every
weekend, Once the series
nightly (as expected shortly), it
should air a minimum of 40 band

(Continued on page 40)

PHILIPS DEAL

Epic Records
To Showcase
British Talent

NEW YORK, Tuly 30. — Johnny
Frinz, pop artist and repertoire
chief of Philips, has completed ne-
goliations whereby his British art-
ists will be released on the Amer-
jcan market via Epic Records,
Franz, who made his trip to the
United States at the suggestion of
Jim Conkling, president of Colum-

(Continued on page 40)

CBS Acquires
‘Hot Mikado’

NEW YORK, July 30—A TV
version of the "Hot Mikado™ re-
portedly is in the works, with Louis
Armstrong, Lena Home and Eartha
Kitt in the running for the top
spots.

CBS-TV is understood to have
acquired the TV rights to the jazz
version of the Gilbert and Sullivan
operetta this week. It will be pre-
senited as part of the web’s 90-
minute color tacular line-up

during the 1955-3?;3 SEASOIL
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DAY OF LUSH DISK PACT WANES

Changing Market Restricts
Guarantees to Few

® Continued from page 1

Pop Vets

then, on the heels of his film
successes, proved a smash singles
seller at Capitol. It is generally
believed that come contract time,
Sinatra will take his place with Nat
(King) Cole and Les Paul and Mary
Ford as an artist meriting heavy
guarantee.

As Talmadge points out, plenty
of labels are still waiting to corral
big sellers, and every case must be
judged individually, Like many
others, however, Talmadge gues--
tions the general wisdom of the
guarantee theory. “What does it
prove for an artist? It often means
pouring good money after bad.”

Other Considerations

At Coral, three pop talents are
under guarantee—Don  Tornell,
Teresa Brewer and the McGuire
Sisters. Sales chief Norm Wien-
strorer notes that “most guarantees
don't guarantee.” The artists, he
feels, are more interested in having
the full co-operation of the com-
pany, and he adds that the label

works just as hard on non-
guaranteed artists,
M-G-M’s Harry Meyerson, altho

his label has only two pop artists
under guarantee, believes, as Tal-
madge does, that no sweeping
generalizations can be drawn, “If
you want the artist badly enough,
you go for a guarantee,” Meyerson
stated, adding that sometimes it is
~ necessary ‘to take the plunge in
order to keep distributors happy, to
show them you mean business.

Yet, there is no gainsaying the
fact that a much more cautious
attitude prevails today than years
ago. Even the mE artists lack the
consistency which big sellers of
previous years had, and which big
sellers in the cpuntry field still do
have, Victor's Perry Como and
Eddie Fisher, for instance, surely
rate their guarantees, and their
records are avidly sought by
publishers, but even in their cases
there is no assurance each release
will be a smash.

The risk, of course, is infinitely
greater with other Victor artists, as
Eay Starr, Dinah Shore, Vaughn
Monroe, ete. Even such a topflight
star as Mercury’s Patti Page, now
gelting a lot of action with
“Piddily Patter Patter,” has had
sparse periods. Her four sides prior
to the current release were very
quietly received,

The ‘Fabulous’ Deals

Not so many years ago, guaran-
tees accorded disk artists were con-
sidered as virtual annuities. They

‘New Mailer,

Classic Club,
Makes lfs Bow

NEW YORK, July 30.—A new
mail order operation, the Classic
Record Club of the American Re-
cording Society, made its debut
in nationally circulated publication
ads last week,

Actually, this is the fifth record
club sponsored by the partners,
Milo Sutliffe and John Stevenson,
their other enterprises including
American Recording Society (Mu-
sic of American Composers), Youn
People’s Records and Children’s
Becord Cuild, and Music Treas-
ures of the World. The latter op-
eration produces only 12-inch clas-
sical LP's, while the new Classics
Club produces only 10-inch reper-
toire. All clubs offer a record-of-
the-month plan.

The new club mails, at the sub-
scriber’s option, two 10-inch plat-
ters per month at $1.65 per disk,
whereas the Music Treasures deal
is for one disk at $2.958. The latter
disks carry the names of the per-

(Continued on page 38)

were part of the vast talent pro-
jects developed by such diverse
personalities as Manie Sacks in his
various capacities at Columbia
Records and RCA Victor, by attor-
ney Lee Eastmar and others.

The acquisition of Sacks by RCA
was followed by several large
talent acquisitions in the early years
of LP, including such artists as
Dinah Shore, who had long been
a Columbia staple, and, of course,
Ezio Pinza, whose stock was at a
peak owing to the outstanding suc-
cess of his “South Pacific” album.
Some of these contracts, naturally,

were negotiated with the lure of
TV as added bait.

Eastman set many of the “fan-
ciest” deals in the business, includ-
ing Vaughn Monroe’s $100,000 per
year guarantee at Victor, Sammy
Kay's 12-year Columbia deal in-
volving what has been called a
“fabulous” amount, ete. Eastman
feels Tommy Dorsev had some of
the greatest puaranteed deals. At
Victor years #go the maestro was
guaranteed $2,000 per side, When
he later went to Decca he was
guaranteed $52,000 per year and
the label was obliged to release 50
sides during the year. A similar
compulsory releasing clause was in-
cluded in Louis Jordan’s old con-
tract. Eastman recalls that some of
the old pacts had advertising

clauses making - available to the
artist a large sum of money for
promotion purposes.

Still in Force

Many of the old deals are still in
force, altho regarded as “relics.”
Dinah Shore, who was getting
$30,000 on her Columbia guaran-
tee, supposedly is receiving the
same terms at Victor. Kay Starr is
also in the $30,000 class at Victor,
for a five-year period plus a five-
vear option.

Fewest of these guarantees
exist, it is believed, among the
bandmen—once a group which
commanded lush coin on the line,
Harry James, out at Columbia, has
a one-album deal with Capitol. He
had sought a $25,000 annual
guarantee at Mercury., Fred War-
ing, whose term has expired at
Decea, is understood to be negohi-
ating elsewhere. Les Brown,
Tommy Dorsey, Duke Ellington
are others available,

In the classical field, and in the
country Ffield the practice of
guarantees has undergone little
change. The day is not necessarily
past in the pop field, either; it may
merely be a matter of "avail-
abilities ™ But for one reason or
another—rise of new artists, success
of indie labels, inconsistency of old
artists—the pop a.&r. landscape has
suffered a major change.

Epic Label Driving

For Major

Status

Erstwhile Subsidiary of Columbia Diskery
Launching Full Scale Ad & Promotion Drive

NEW YORK, July 30. — Epic
Records, known heretofore as a
subsidiary label of Columbia Rec-
?rds, this wti{:k Ir:iunl:he:!d a set of
ong-range plans designed to give
the laheF distinct and major status.

According to Columbia Viee-
President Paul Wexler, who over-
sees the Epic operation, a huge
institutional advertising campaign
is being instigated this fall to es-
tablish the names of the diskery's
album artists — classical, ‘pop and
jazz—in the minds of the public at
arge.

In line with the program to es-
tablish Epic as a separate entity,
all Epic merchandise and advertis-
ing henceforth will ecarry the
legend, “A Product of CB5." The
ads, in tone, will be similar to
those Columbia has been using for
such artists as Bruno Walter, Sir
Thomas Beecham, Andre Kostel-
anetz, ete. The artists available to
Epic thru its connection with
Philips in Europe will be played
ug to  illustrate the e, A
World of Music,” This theme will
be carried in major consumer mag-

M-G-M Preps
2 Pic Albums

HOLLYWOOD, {u]y 30.—

I M-G-M Records will release two

new sound track albums in the near
future from features currently be-
ing produced at the parent com-
pany s film studios here.

Both packages are slated to get
plush album treatment, with appro-
priate studio promotional tie-in be-
ing prepared. Firm is currently
working on “It's Always Fair
Weather,” starring Gene Kelly, Dan
Dailey, Dolores Gray and Cyd
Charrise, with music by Andre
Previn and lyrics by Betty Comden
and Adolph Green,

Other album will be “Kismet,"”
the film version of the Broadway
musical, starring tenor Howard
Keel. Both albums are being pre-
pared under the direction of Jesse
iljiziv(e, Coast repertoire chief for the

ery.

or pacted

azines and down to the local news-
paper and radio levels,
Distributors will get mats for
dealer co-op ads, and will be given
five times the normal two per cent
allowance, or a full 10 per cent
allowance on purchases from now
to the end of the year. This may
be spent in newspapers, radio or
direct dealer mailings,
Epic itself is buying time on four
(Continued on page 38)

PIERCE WINS 2D
3.CROWN AWARD

NEW YORK, July 30—
Webb Pisrce this week be-
came the fist artist to win
two Triple Crown Awards
when his Decca waﬁ;ag of
“I Dont Care” topped all
three country and western
charts,

Earlier this year Pierce
won the nonor with his click
“In the-ra]ni]hmlse Now.” The
Billboard accolade is given
any artist whose record racks
in at the No. 1 spot =n best-
seller, juke box and disk jock-
ey charts in any one week.

Am-Par Builds
Toward Debut
By Early Fall

NEW YORK, July 30.—In a
move to build good will for Am-
Par among publishers, the label
prexy, Sam Clark, has decided not
to set up any publishing companies
within the Firm itself. At the same
time, Am-Par’s artist and repertoire
chief Syd Feller reports that, once
he lines up an artist roster, he
intends to veto any preferential
treatment for songs published by
Am-Par talent.

The move, of course, is designed
to encourage publishers to give
Am-Par a first listen to new mate-
rial. Altho no name artists have
been signed as yet, Feller has been
dickering with several performers
{includjng Vic Damone), and the
abel is still shooting at mid-
October for its first reﬁruse. Con-
ductor-arranger Don Cosfa is offi-
cially set to join the a.der. depart-
ment in September as a partner
to Feller.

Meanwhile, Clark is lining up
distributors (with an initial goal of
35) and reports considerable dealer
interest in handling the line, main-
ly because Am-Par is also set to
carry the new Walt Disney Mickey
Mouse Club label, with its first re-
lease set for late September. Once
the distributor line-up is finalized,
Clark believes Am-Par will be in a
much stronger position. to negoti-
ate with any top record names that
happen to be available. Am-Par
has already put out feelers to a
couple of major artists, and in one
case reportedly offered an annual
guarantee that tops any figure cur-

rently paid out by other diskeries.

Victor Moves to
Ink European Ties

Sacks Leads Junket to Strengthen
Foreign Operations, Sign on Talent

NEW YORK, July 30.—Manie
Sacks, RCA Victor vice-president
and general manager, leaves next
week on & Buropean trip that is
expected to accomplish much to
define the pattern of the diskery’s
operation aEm&d,

In addition to oa-the-spot check-
ups of the functioning of the ¢om-
pany’s new plants in Rome and
Madrid, the Sacks junket has
stop-offs scheduled in a number
of European countries where Vie-
tor has licensing and distribution
deals. He and accompanying execs
also plan visits in England, Bel-
ginm, Switzerland and Germany
during their six-week trip,

Included in the Sacks :ntourage
are  Howard Letts, operations
chief: Al Waters and Pat Ken-
nedy, of the interationa division;
Alan Kaves, classical artist and
repertoire exec.

Inclusivn of Keyes in the group
gains inteiest since it points to the
probability that Victor may toss
contract “ids at a number of for-
eign classical artists now at liberty
to competing labels.
Such activity is to be expected as
Victor strengthens its operations
abroad.

In general, the trip has signifi-

www americanradiohistorv.com

cance in view of the continuing
trend of record manufacturing
majors to seek to own and operate
their affiliates in other countries,
This has been highlighted here
with the entry of Electric & Mu-
sical Industries (the British com-
bine) in the American market as
owner of Angel Records and Capi-
tol, British Decea has iong oper-
ated London here. And Victoo's
plants in Madrid and Rome al-
reacdy are producing disks in those
countries.
It is known, for instance, that
Victor is faced with problems re-
(Continued on page 38)

Camden in Tie-Up

NEW YORK, July 30. — The
Record Chest Company, of Atlan-
tic City, N. ]., has set a He-in pro-
motion with RCA Camden Rec-
ords calling for free giveaways of
disks to distributors who help push
Record Chest's “45 Coverette,”
Latter i5s a plastic cover for 45
r.p.m. plavers or attachments and
lists at $2.85.

The company will hand out one
free Camden EP with each Cover-
ette ordered, so long as the dis-
tributor agrees to include mention

of the device in consumer ads.

Judge Yankwich
Disagrees With
lgoe Decision

Says Finding Not
Fed. Law, May Be
Negated Elsewhere

HOLLYWOOD, {lul}r 30.—The
Hon. Leon Yankwich, chief jurist
of the U. 5. Federal Court here
and an eminent authority in the
field of copyright law, this week
declared he disagreed with the far-
reaching Igee decision at a meet-
ing of the California Copyright
Conference here (28), :

Judge Yankwich, who addressed
the group on the subject titled-
“What Does Copyright Protect?™
indicated that it was a popular
misconception that the Igoe deci-
sion was federal law. He averred
that jurists in jurisdictions other
than Judge Igoe’s could hiold that
a recording of an uncopyrighted
somg does not constitute publica-
tion, and as such would not fall in
the public domain.

The Yankwich opinion, tho pre-
viously published in legal circles,
gave vent to hope among publish-
ers attending the conference meet-
ing that the judge would, for all in-
tents and purposes, upset the Igoe

Continued on page 38)

Wiswell Named
For Cap’s N. Y.

Pop Rep Post

HOLLYWOOD, July 30.—Capi-
tol Records’ long dormant reper-
toire post in New York was filled
this week with the appointment
of Andrew M. Wiswell, named to
head the firm's popular repertoire
division in the East. Move, dis-
closed by Capitol Vice-President
Alan W. Livingston, is effective
August 1.

Wiswell will produce record
dates for Cap artists living in the
East, as well as conduct sessions
of Coast and Midwest talent when
they are in New York. Livingston
averred that Wiswell will expand
the pop roster for the company
and will act as liaison between
Capitol and Main Stem music pub-
lishers.

Wiswell

joins Capitol with a
lengthy and] varied experience in
the music business, having served
as a vice-president of Muzak and a
director of its Associated Program
Service division,

Since Sid TFeller exited the
Gotham repertoire post for Capitol
more than a year ago, Coast rep-
ertoire staffers have rotated be-
tween their home office here and
New York. Dick Jones continues
as the firm’s classical director in
New York.

‘SATISFIED'

Click Ditty

Gets Rush
Among Pops

NEW YORK, July 30.—A sud-
den rush developed this week to
cover the country and western |
click ditty, “Satisfied Mind,” pop-
wise. The tune, a Peer Interna-
tional copyright, has hit in the folk
Field, witri'z three diskings currently
riding the charts—Porter Wagoner,
Red and Betty Foley, and Jean

Shepard.,

Alix{‘ead pop coverage debuted
this week with cuttings by Jack
and Betty on Teen Records, a Phil- |
adelphia label, soon followed by a
Mercury slicing by Hugo and
Luigi and Their Family Singers.
Cut or committed are versions by
Mahalia Jackson on Columbia,
Ronnie Gaylord on Wing, Bill
Carey on Coral, and Ella Fitz-
gerald on Decca.
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YOX JOX

By JUNE BUNDY

DEEJAY DIZZY: Sandy Singer, KCRG, Cedar Rapids,
la., recently interviewed Buddy Blattner, who assists Dizzy
Dean on play-by-play telecasts of the baseball “Game of the
Week" series. During the interview, whica centered around
the new Cactus Pryor parody of Dean-Blattner report on a game
tagged “What's the Score Podner?” Blattner told the following
yarn sbout a time Dizzy guested or a pop deejay show and was
asked to ‘ntroduce a few records on the air. Dean picked up
the first record, looked at the label and then said confidently,
“Here's one of my favorite vocalists. HE'S really got a great
voice—Jo Stafford.” .

RECORD HOPS: Hilary Bogden, WJAS, Pittsburgh, visiting Man-
hattan this week on vacation, tells us that Pittsburgh deeiﬂti;s are very
record-hop-conscious, He himself emsees a hop (tagged the ]“m:fin'
‘!’ive Bee Hive) on alternate Saturday nights at Charleroi, Pa. Bogden,

illed as “The Old Timer,” broadcasts over WJAS from 7:45 p.m. to
12:30 a.m. Monday thru Friday and pulls an average of 1,500 mail
requests a weck. He attributes a great deal of his current popularity
to the personal contact he estab.shes with teen-age listeners at the
record hops, at which he not only handles the mike, but also dances
his young fans, and mixes with the crowd generally.

Jim O. Smith, deejay-program director of WHLL, Wheel-
ing, W. Ya., writes, “I have read gripes from ‘ocks who complain
that disk artists never get to their towns. We had much the
same problem here in Wheeling, but Donn Caldwell, Fred
Grewe and I decided to do something about it. We began book-
ing acts into Wheeling for teen hops back in December of "54,
and we have had successful and profitable engagements by the
Harp-Tones, Fontane Sisters, Four Freshmen, Bill Haley, Eddie
Grady and the Four Aces. Wheeling is not a great big city
(population 75,000), so jocks in cities of similar size may be
interested in what we've done for pop music here in the West
Virginia Hills.”

THIS 'N' THAT: Norman Wayne, WDOK, Cleveland, has started
a regular record broadcast from Randall Park .race track, which,
according to Norm, makes him the only one at the track riding records
instead of the nags. Wayne's daily show is slotted opposite Bill Randle’s
WERE program, which gives his current Randall Park assignment a
certain ironic aspect. . . . Johnny Fairchild, Orlando, Fla., paid a quick
visit to Manhattan last week. Johnny considers Nat Cole a prime
example of a “common-denominator” artist, in that he appeals to an
unusually wide market. For instance, Johnny points out that whenever
he receives a request for a thythm and blues disk that's {ust too wild to
play the listener is always willing to settle for a Cole platter.
(Continued on page 70)

DEALER DOINGS

- By GARY KRAMER

COUPON CRITICISM: A few letters critical of the RCA Victor
Coupon plan have been received, Lura C. Wine, of The Record Shop,
Richmond, Ind., voices this attitude: “Why should record dealers
any more pleased with RCA Victor's Coupon plan than with other
club plans? Any gimmick that takes the customer out of the store is
against the interests of the record dealer. If orders are sent directly
to the customer, the store loses the additional sales that it usually gets
when the customer comes in to pick up an order. A record franchise
uwsed to mean something. Today it seems that the record manufac-
turer is doing almost anything but protect their dealers.” If the coupon
will expedite shipment of records not currently in stock, it might help
a dealer, but only if the records are sent to the dealer, not the
customer directly.’

Mary Jane and Rod Reid opened a new shop in Daytona
Beach, Fla., this week and report excellent first-week sales. The
store boasts a well-appointed hi-fi listening room, said to be
one of the few of its kind in that area., A live I5-minute
“Teen Time” show will originate at the store, and will be aired
over radio Station WNDB. Youthful cusfomers will select the
gmﬁmm and will be interviewed. A straight platter program fo

e heard over WROD is also in the making.

Audrey Jennett Jolley, who runs the Record Rack in Detroit with
her hushand Bill, puts in a d word for her teen-age customers.
“When Detroit teen-agers latch on to a pop record,” she writes, “they
generally send it straight to the top of the nation's best seller charts.
They're strictly on beat when it comes to picking hits. Keeping pace
sometimes leads to sheer madness; for, onee a pop record hits the air,
it isn’t always ertsl;.r to get it in stock right away. The kids keep
flocking in, asking tor it, and we keep spinning around like an old 78."
Mrs. Jolley is also pleased with the receptivity of today’s youngsters
to classical music and to jazz. “When the young buy LP's they
instinctively turn to better music,” she maintains,

Harold Reeves, of Reeves Music, Lebanon, Ore., recently
had Tex Williams as guest in his store. He writes: “We had a
good supply of his Decea records on hand, and many of his fans
in this area tumed ouf to meet him.” . . . Stan Platzer, of the
Tri-Boro Record Shop, Jamaiea, L. 1., N. Y., is the proud papa
of a baby boy, whom he has named William. . . . Spotts Music
Center, Punxsatawney, Pa., is understandably elated over the
publicity (and resulting sales) their town has gotten in connection
with Lenny Dee’s waxing, "Punxsatawney Boogie.”

JUKE BOX WRAP-UP

The Rudolph Wurlitzer Company has launched a new premium

merchandising campaign to stimulate juke box sales during the summer |

months. The premiums consist of mink stoles, mink jackets and three-
quarter length mink coats. Wurlitzer arranged for all minks to come
from New York furrier Milton C. Herman, :

Thirty-second advertising records on the nation’s juke boxés
is being considered by the executive officers of Music Operators
of America, The original plan called for two half-minute com-
mercials, but national advertisers seem to be favoring the much
shorter jingle these days,

A mational nccident and sickness insurance plan is about to get
under way for MOA. Chicago group insurance administrators are ready

Lspecial LP of piano solos

Capitol Offers
Dealers 3-Fold

Discount Deal

HOLLYWOOD, July 30.—Capi-
tol Records will offer record deal-
ers a three-fold discount dating
plan in lin: with the company's
fall merchandising program.

Firm is extending a 100 per cent
exchangg policy on all new LP
merchandise (The Billboard, July
23), and a blanket 10 per cent
discount on all catalog LP goods
purchased during the mcnth of
August except on 10-inch pop LFPs,
which reeently were reduced to a
%1.98 list.

In addition, Capitol will offer
dealers a 30-60-90-day deferred
payment plan  thru December,
1955.

Lou Krefefz
Back in Sales
For- Atlantic

NEW YORK, July- 30.—Lou
Krefetz, sales manager for Atlantic
Records in 1953, returns to that
diskery this week in the same ca-
pacity. In addition to handling
Atlantic, he also will direct sales
for the subsidiary Cat label, and
for the projected new indie affili-
ate, a5 yet unnamed.

The diskery, which had desig-
nated the name “Atlas™ for the new
lubel, discovered that the name
wias already attached, and cur-
rently is looking for another tag.

Krefetz, who departed Atlantic
last year to devote time to his “Top
10 Rhythm and Blues Shows” and
to management of the Clovers, has
those operations rnIlin% on an es-
tablished basis now, freeing him
for sales chores in the expanded
Atluntic setup.

Coral Giving
Build-Up to
Steve Allen

NEW YORK, July 30. — Coral
Records this week inked a new
two-vear contract with Steve Allen.
The label plans to build the NBC-
TV “Tonight” star as the mainstay
artist of its album department, in
hopes of dcveluping a counterpart
to Ezlfn'h‘.:l's successful Jackie Glea-
son album series,

Allen’s first mood-music album,
“Music for Tonight,” made the
best-selling charts in record time
for the label, and Coral’s artist and
repertoire chief Bob Thiele is now
readving three more mood pack-
aFE.ls for the comedian-pianist, in-
cluding “Tonight at idnight,”
“Jazz for Tonight” and “Steve
Allen Sings.”

Allen is in Hollywood making
“The Benny Goodman Story” al
Universal - International, Chances
are the sound-track version of the
movie will go to Coral's parent
company Decca. However, Coral
plans to cash in on Allen’s appear-
ance in the title role by issuing a
by the
star on tunes from the picture, with
the album cover featuring stills
trom the film.,

Epic Label

® Continucd from page 36

major classical disk stations:
WOXR in New York; WXHR, Bos-
ton; WEMP, Chicago, and KFAC,
Los Angeles. The noted critic,
Edward Tatnal Canby, is writing
seripts and programs which will be
sent to 1,000 stations, along with
white label classieal LP's, starting

‘with the new releases in Septem-
ber, Wexler said, Key jazz and pop

to mail applications to every member-operator in the country. Plan a| albums will get similar treatment.

biz 90-day charter enrollment campaign beginning August 1. Plan
pkayed by music operators during the MOA convention last March.

For full details on these stories see Music Machines de-
partment on Page 102

-

Tradewise, on Thursday (28),
Wexler and the Epic sales staff
kicked off the first in a series of
distributor meets here, inviting the

www americanradiohistorv com

Senate OK'’s Fisher
Copyright Act Study

WASHINGTON, July 30.—De-
spite vigorous protest by the juke
box industry, the Senate Appro-
priations Committee this week
okayed Copyright Register Arthur
Fisher's request for $20,000 for a
study of the revision of the Copy-
right Act of 1909. The bill incor-
porating the .appropriation, re-
ported to the Senate floor (28) by
Sen. Earle C. Clements, chairman
of the subcommittee on Legislative
Appropriations, was passed yester-
day (29).

With Congress trying for a
Wednesday (3) adjournment, other
copyright legislation, introduced by
both senators and representatives
to repeal the juke box operators
exemption from royalty payments,
is apparently slated to be held over
until after the recess. A lull in ac-
tivity on these bills has been
singularly noticesble, with inter-
est centering in two competitive
copyright investigations: The Copy-
right Office study and the Thomp-
son study recently completed by
the American Law Division of the
Library of Congress.

The Copyright Office study will
run a close parallel to the exhaus-
tive history of copyright revision
reported by Rep. Frm:E J. Thomp-
son (D., N. ]J.), which is ground-
work for his proposed bill to set up
an impartial fact-finding commis-
sion to study the Copyright Act
{Billboard, July 2). Telegrams pro-
testing the Copyright Office study
as “biased” were sent to chairmen
and members of the Appropriations
Committee and Subcommittee by
top officers of Music Operators of
America, George Miller and Hirsh
De La Viez (Billboard, July 23).
Other protests were wired by mem-
bers of the industry and the Music
Guild of America. A committes
sEukesmﬂ.n acknowledged receipt of
the telegrams and said they “had
been called to the attention™ of the
committee, but declined to esti-
mate the number of wires received.

To Ask for More

The $20,000 represents an intial
appropriation for the Copyright
Office’s three-year study of the
Copyright Act, which has had no
substantial revision in 50 vears.
Further increases will be sought by
the Copyright Office as it becomes

Victor Moves

® Continued from page 36

quiring resolution in the expected
loss of EMI reciprocai benefits
when their current pact run out in
less than two years,

It is speculated in trade circles
that the HMV wing of EMI,
which has for many years dis-
tributed its wax here thru Victor,
will move its product then thru
the Capitol-Angel set-up, with
Cap to exploit EMI pop talent
ang Angel to handle classical ma-
terial. :

Expiration of the pact will leave
Victor unrepresented in England,
a situation which the diskery can-
not, of course, tolerate. Whether
Victor plans to set up its own manu-
facturing operation there, or fune-
tion thru another licensing arrange-
ment, is not known at this time.
It's certain, however, that the Sacks
trip will concern itself with this
problem.

At the present time, Victor
records are distributed in France
and the Benelux countries thru a
licensing deal with the firm of
Pelgrims di Bigard, which operates
plants in delgivm and France,
Other European countries, includ-
ing Western Germany, are serv-
iced thru importers.

Ecrsnnnf.] in from the indie Epic
istrib firms in New York, Hart-
ford, Philadelphia and Newark.
Distributors were offered a 30-60-
90 day dating plan for August and
September package purchases,
which they may pass on to dealers.
The diskery has prepared a new
LP-EP catalog, along with a com-

plete new batch of easel-back |

and other

COVETS

point-of-sale
material.

necessary to cover the costs in-
volved, a committee spokesman
said. A House Appropriations
Committee cut the original re-
quest, which was for close to
$£40,000.

While action has speeded ahead
on these studies, the copyright
legislation to yatinp&&l the juke box
operators’ rovalty exemption came
to a halt with the bill introduced
in mid-June by Rep. James ]J. De-
laney (D., N. Y.). A rundown on
legislation to repeal the juke box
rovalty exempton would include:
A bill by Sen. Harley M. Kilgore
(D., W. Va.) and co-sponsored by
nine ' other senators; House bills
would include one hoppered in
January by Rep. Frank Thompson
at the same time he introduced his
fact-finding proposal; three exemp-
tion repeal bills were introduced in
June by Reps. James C. Murray

(Continued on page 97)

KTLA, Welk
In Hassle

HOLLYWOOD, July 30.—Maes-
tro Lawrence Welk found himself
in the middle of a minor imbroglio
this week when Klaus Landsberg,
vice-president of television Station
KTLA, Los Angeles, took the band-
leader’s show off the local air-
WAVES. :

Both Landsberg and Welk’s per-
sonal manager, Sam Lutz, of the
Guabbe, Lutz & Heller office,
charge each other with breachin
Welk's pact with the station, whic
had aired the nationally Dodge-
sponsored show here, while the
ABC station was blacked out. Lutz
charges Landsberg with imserting
commercial spots other than Dodge
on the show, “A breach of con-
tract.”  Welk’s representatives
claimed they offered to appear on
a week-to-week basis until a eourt
could arrive at a decision.

Orrin Tucker band has been
"ﬂn;ﬁd by Landsberg to replace
Welk.

Mailer, Classic
® Continued from page 36

forming artists, while the former
do not.

The repertoire of the new club
label will consist mainly of stand-
ard classics, many of which were
recorded in Europe. As with the
other classical clubs, however
some of the tapes were obtained
on lease from other diskeries, for
mail order use only.

Many of these 10-inch offerings
are reported the same as those
which FHgured in the recent circu-
lation-building promotion spon-
sored by The Chicago American.

Oddly, according to present
trade trends, the first-week rate of
sale for the 10-inch disks ran
noticeably ahead of the rate for
the 12-inch club. A test was made
by advertising both clubs in the
same media, sometimes pitchin
one club in half an edition, an
the other in the second run of the
same edition.

Judge Yankwich

® Continyed from page 36

decision were a similar action tried
in his court.

Ben Oakland, chairman of the
West Coast division of the Song-
writers Protective Association, spe-
cifically addressed such an appeal
to Judge Yankwich. Initial query
relating to the Igoe decision was
broached by Mickey Goldsen, pres-
ident of Criterion Music, who told
the meeting that the Copyvright
Office had ruled against the copy-
right of a recording he had sent
them, indicating that no facilities
or machinery were available to
conform with the Igoe Jecision. -

Yankwich told the group that
only the U. §. Supreme Court
could sustain or overrule the Igoe
decision, and until such time as
the Supreme Court dealt with the
question, no law in the matter
existed.
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FOLK TALENT & TUNES

By BILL SACHS

Around the Horn

Slim Whitman, in a deal just consummated with the exees of WSM,
Nashville, joins “Grand Ole Opry” as a regulur. He does his first show
with the “Opry” October 29, Meanwhile, Slim will play a string of
dutes in the Pacific Northwest until mid-October. . . . Hank Thomp-
son's album of 12 powerhouse e.&w. ditties on Capitol is reported
shaping up as one of the top-selling albums of its kind ever to hit
the field, Album is available as a single LP, as well as in three low-
price, extended-play records, each containing four of Hank's best.”

Nelson King, national prominent country & western deejay,
who repeatedly has been voted the nation’s No. 1 man in his line
by the country disk jockeys themselves in The Billboard's annual
voting, will be honored August 10 with a gala testimonial cele-
bration by Station WCKY, Cincinnati, on the occasion of his
10th anniversary with that radio works. On that date Nelson will
be dubbed King for a Day, and will participate in all of the
station’s programs, either live or via tape. At noon music men,
record executives, hrother deejays and civic dignitaries will
sather at Ciney’s Sheraton Gibson Hotel to pay special homage
to the King of the country deejays. King, who is also president
of the Country Music Disk Jockeys' Association, last vear won
dual honors in The Billboard's annual poll, being selected as the
No. 1 ¢.&w. deejay by both the deejays and the artists.

Cuarl Stuart, feature WVOM’s, “Downeast Hoedown,” Brookline,
Mass., and his personal manager, Herb L. Shucher, are in New York
this week on business. Last Saturday (9) Stuart and his cowboy
contingent, including Joe Dragun, Eddie Dyer and Cowboy Bator,
hopped to Belfast, Me., for a personal. . . . Little Jimmy Dickens
takes his show to Clevelund; August 3, for a leature shot on “Circle
Theater Jamboree.” . . . Crandpa Jones set for next Sunday (17) on a
park date at Reading, Pa. . . . Cowboy Copas highlighted the Prince
Albert portion of "Grand Ole Opry” last Saturday (9), when Hunk
Locklin was special guest of the “Opry” program itself.

Sonny Houston has taken a leave of absence from WORC,
Worcester, Mass., to team with Barney Dorscy, one of his Trails-
men, for an extended personals tour, opening at Jackson Hole, »
Wyo., August 1. The rest of his band will remain in Worcester
for the summer, . ., . George Morgan was honored in his home-
town of Waverly, Tenn., July 28, which was officially designated
George Morgan Day, and which had George headlining an am-
bitious program of folk entertainment. . . . Emie Tubb's newest
on the Decca label is “Yellow Rose of Texas™ b.w. “A Million
Afiles From Here,”

Rov Acuff and the Smokey Mountain Boys, Kitty Wells, Jolinny
and Jack and the Tennessee Mountain Boys, along with Ken Marvin
and Benny Martin, racked up bang-up business at the 3,300-seat
Auditorium at Norfolk July l%-]ﬁ_ according to Sheriff Tex Davis,
director of e.few, operations for Station WCMS, which promoted the
appearance. Unit did one show a night. On the First night, Davis
suvs, the house was jummed to capacity. On thé second night, the
unit plaved to a s.r.o. crowd, with some 500 being turned awav, . . .
Wanda Jackson appears as guest with “Big D Jamboree,” Dullas,
August B.

Ked Killen's [irst release with the Mountain All-Stars on the new
KYVA label has just been released. It's “Let Another Love Move In”
b.w. "Lonesome Blues.,” Kellen is still appearing with "The 920 Show”
over WTCW, Whitesburg, Ky, . ., . Linvil Ball, new 19-vear-old coun-

(Continued on page 68)

RHYTHM-BLUES NOTES

By PAUL ACKERMAN -

There's no end to the amount of new talent cropping up
in the r.&b. field. Last week's Best Buys and Review Spotlight
columns contain four talents who—if not new-—have certainly
just entered the runks as strong contenders for the disk buyer’s
dollar. There's Little Willie John, for instance, spotlighted as
one of the most stylized and individual warblers to come along
in some time. It's no secret all deejays and labels are watching
the action on his King etching of “All Around the World.”

Bouncing into the Best Buys were the platters on Mercury, with
“Only You"; Chuck Berry on Chess, with “Maybellene,” and the Jacks
on RPM with "Why Don't You Write Me?” The Jacks, incidentally,
moved into the Disk Jockey chart for the current week (August 8) and
would seem to be heading for bigger things in the near future. All the
aforementioned artists had no recent disk action of consequence.

The Billboard’s Best Selling r.&b. chart this week contains
two added contenders. One is Berry's “Maybellene,” which
moved into 10th position. There's guick action! The other is
the seemingly immortal Johnny Ace, whose latest Duke etching,
“"How Can You HBe 50 Aean? is 1lth.

The noted New Yok jazz spot, Basin Street, goes r.&b, for two
weeks starting August 11. Booked are Roy Hamilton, the Buddy John-
son ork and Ella Johnson, IU's a return date for Hamilton, . . . Muarve
Holtzman, Epic and Okeh a.&r. exee, is reissuing some sides cut [or
Okeh in 1952 by Joe Williams when the chanter was with the Red
Saunders band in Chivago. Williams, hot new Count Busie singer, is
currently riding with “Lvery Day.”

Lou Krefetr, once again Atlantic Records’ sales manazer
(see story in Music Department), has added the Charms to the
line-up of his top 10 r.&b. show. With Jack Archer, of Shaw
Agency, booking, the unit opens August 20 in 5t. Louis. . . . The
Cale Agency has signed the Sweethearts (formerly the Copper-
ettes), Groove Records artist, and blues singer Al Savage, of
Herald Records.

Atlantic Records’ Lavern Buker is. keeping busy on personals, She
opened July 24 at the Lord Culvert Hotel, Miami, closing August T;
thence into Gleason’s for a week, followed by another engagement at
Week's Tavern, Atlantic Citv, August 8. . . . Phil Rose, of Glory Records,
has signed Betty McLaurin to a pact. . . . Baton Records’” Saul
Rabinowitz homeward bound from a trek thru the South on behalf of
the Hearts' new disk, “All My Love Belongs to You.” Their last, “Lonely
Nights,” has seen action a long time and s still coming into the
territorials.

—————— o

London Setfing
Up Distribs for
Foreign Labels

NEW YORK, July 30.—London
Records is lining up a group
distributor-selling agents to handle
its London International roster of
lubels, This represents a switch in
policy from the firm's earlier prae-
tice of handling all sales thru dis-
trict managers.

Several months ago London took
away the L.L lines, comprising
Telefunken, Oiseau-Lyre, Durium
and London International, from its
distributors on the theory that the
bulk of package material on the
regular London  lubel was  suffi-
vient to occupy their full attention.
Limited distribution to selected re-

Under the new plan the distrib-
utor-selling agents (10 or 12 are
projected) will handle selling
chores, but London will drop-ship
to stores and handle all billing.

Meanwhile, London has begun
printing the prefix “X” before the
record number on all regular-line
| wulti-LP sets listing at $4.98. Lat-
ter consist of opera and Gilbert &
Sullivan packages. All other Lon-
don LP’s continue to list at $3.98,
while 12-inchers in the London In-
ternational series remain at the

higher $4.98 peg.

Remote Trend

® Continued from page 35

pick-ups each week. The band
remotes, which are under the su-
pervision of producer Parker Gibbs,
average from 10 to 20 minutes on
the air at a stretch.

Niteries currently covered by
“Monitor” remotes include Basin
Street, Birdland, The Embers,
Hickory House, Nick's, and The
Waldorf from New York; Pleasure
Beach, Conn.; The Palladium,
Hollywood, and the Blue Note,
Chicago. Bands and combos fea-
lured to date are Stan Kentom,
Muvier Cuogat, Ralph Marterie,
Dave Brubeck, Pee Wee Irwin,
Van Damme Quintet, Count Basie,
- Whitey Berquist, Les Brown, Louis
Armstrong, George Shearing, Mar-
i MeParland, Jimmy McPart-
land, Dizzy Gillespie, Hurry James,
Sauter-Finegan, Dorsey Brothers,
and others. -

Niteries Pay Tub

An interesting aspect of the situ-
ation is the nitery owners” willing-
ness to pick up the American Fed-
eration of Musicians' tub of %3 a
man Eer remute, with a separate
fee charged every time the show
leaves and returns to a spot during
the evening.

In line with this, Morris Levy, of
Birdland here, notes that the
Broadway jazz spot concentrates
the bulk of its promotional budget
(four to one) on radio and TV,
with radie doing a good job par-
ticularly on pulling in patrons, In
addition to the “Monitor” remotes,
| Birdland buys nightly multi-hour
segments over WINS and WOR
here.  Birdland also picks up the
video union fee whenever talent is
bovked on Steve Allen's NBC-TV
show “Tonight” while appearing at
the ¢lub, '

Bubble Busts

| ® Continued from _age 335

the exchanges [t told the outlets
to send back the LP%s in inner
sleeves for prompt  replacement,
retaining the jackets to prevent
dumage to the latter.

The problem has recurred
rindlically and is still shronded in
mystery. No one scems to know
lor sure what causes the bubbles
to appear, sometime as late as two
months after the disk has been
pressed, Many Lheories have been
advanced: changes in the vinyl
mix, excessive lemperature, ete.,
tte.

A special brochure published by
the Bukelite Corporation, suppliers
of vinyl, recognizes the problems
inlerent in this unstable com-
'pound. In a technical discussion
of the bubble trouble, the Bakelite

ihﬂuklulll::ﬁs its product as “subtle,
| erratic elusive in nature.”

tuil outlets was then undertaken.

ltalian Disk Business Booms

® Continued from page 35

in order to cut down on shipment
of records rom Holland. U, §, label
Mercury appears here as Music,
and is stamped in Italy,

Leading Italiun labels are Cetra,
CCD (owned by Teddy Reno, the
singer called Italy's Frank Sinatra),
Fonit, Vis Radio, Odeon and Para-

of ghun (associated), Voce del Pa-

rone, RCA Italiuna, and Pathe,
which is an Italian branch of the
French house,

Today Voce del Padrone holds
a near monopoly of Italian-made
LPs and 45s. This is due to the
company s head start in this line
and to the [act that, so far, few
other organizations have been able
to afford the required investment
in speciul presses.

Since vinvlite is not available in
Europe, Italy uses polisterol for its
unbreakable records. Europeans
claim that this material is better,
anyway, since it is reputedly easier
to  work, more urable, and
EhE‘EFE‘f.

Armerican Pops

While there is a lot of commercial
music interchunge between [aly
and U. 5., the material going East
is mainly American popular musie
and jazz, with Itulian [-lla.ssics head-
ing West. This is not surprisin
from the home of classics an
opera. U, 5. jazz has had a more
difficult time catching on here than
in other countries (notubly, Ger-
many, France, Seandinavia) because
unlike these conntries, Italy has its
own strong tradition in light musie.
Italian  songs., emanating  mainly
from music testivals organized by
RAL and by certain music pub-
lishers, are still tops in popularity,
Ballads and novelties in Neopolitan
dialect are highly favored, tho
Naples is not, as supposed, merely
a city of folk music. Afler an un-

creative Ferinﬂ during Fascism,

Naples bloomed again musically
after the war. American style pop-
ular music and some juzz are com-
osed there now. The big Italian
it, “Anima e Core,” introduced
last i-e;;r in the States, came out of
Naples four years ago and started
a trend in vocals which has had
enormous effect on public taste,

In jazz there is little creative
work in Italy, but jazz aggregations
here are just beginning to record
for home consumption. Columbia
Italisna recently produced 78's of
a group called Milan College Jazz
Society and another known as the
Flavio Ambrosetti Quartet. A com-
bo in Rome, New Orleans Roman
Jazz, recentlv won some acclaim
and the distinction of having Louis
Armstrong, on a recent Italian tour,
drop in to compliment them.

There are a number of good vo-
calists, tho many tend to sing in the
slightly Horid stvle which ias ac-
ceptance mainly with an Italian
audience. Top girl singers are Julia
de Palma, Nilla Pizzi, Katyna
Ranieri, and Carla Boni. Miss Boni
was heard in the U. 8§, last vear,
and Miss Ranieri, whose forte is
an intimate. whispered stvle, has
been heard in the U, S. on an RCA
Victor 12-inch LP,

Best-known male singers are
Achille Togliuni, CGino Latilla, and
Teddy Reno.

Classical Music

As is to be expected in this home
of the classics, there is a good busi-
ness in the export of Italian classical
recordings, Voce del Padrone, for
example, records compositions  of
the 17th and 18th Centuries in per-
formances by special  orchestras
using nn]y instruments of that pe-
riod. One is “1 Musici,” sold on the
Angel lubel in U, 5., and another
is "1 Virtwosi i Roma,” and sells
on the Victor lubel. Operas at La

- | Scala and the Teatro del Opera are

also recorded for export. La Seala
performances appear on the Colum-
bia label in Italv, which is sold in
U, 5. as Angel. In the last two
vears, Columbia Haliana has cut
“Tosca,” “Cavelleria,” “Norma,”
“Forza del Destion,” and Verdi's
“Requiem Mass,” etc., at Angel's
request, British Decca holds record-
ing rights at the Florence opera
house, Dutch Philips has the Naples
Teatro San Carlo. A second rank
opera house, Massima di Palermo,
and others which are not considered
top rank, are still free for recording

rights tie-ups.
The Itali market for U. S.

www americanradiohistorv com

music has expanded both in clus-
sical recordings and in the populur
field. Even cool jazz has achieved
a certain amount of acceplance,
under varied stimuli—an RAI pop-
ular disk jockey; tours in Ituly by
top U. 5. combos; jazz clubs in
major cities. One of the main proh-
lems interfering with the rapid
development of the market for
American popular music has been
the fact that this material appeals
to young people; in Italy these are
the people with the least money
to cope with the exceptionally high
price of records.

Nevertheless, record shops in
major centers carry EP’s imported
directly from the U. S. on a big
assortment of U, 8. labels, and sell-
ing for the same 1,300-1400 Lire
($2.10-52.35) as the home stamped
product. These are in [uirly high
demand.

Mail Sales ldea

@ Continued from page 33

20 cities (The Billboard, July 23),
is unlike anv of the current cluly
plans, in that it merely uses the
mails to speed delivery directly to
consumers of out-of-stock items
which are, however, paid for in
stores,
Columbin Statement

Columbia President Jim -Conk-
ling this week repeated his state-
ment published in that issue, con-
cerning mail order, but weighting
his emphasis on the dealer-partici-

ation angle. His statement fol-

WE:

“Mail order record business is no
subject to any record company.
Columbia management, for one,
his been watching very carefully
for many months—years, in fact—
the development of various record
clubs. We have been approached
by organizations with mail order
plans, Our artists have been ap-
proached, too. We presume that
the same has been true for other
record companies. One of the
newer labels recently made one of
its recordings available.

“We have been discussing such
ideas with the widest possible num-
ber of people—including our own
artists, our distributors, and many
of our record dealers. We feel that
any major company faces a serious
problem in such discussions: How
can mail order business be con- .
ducted so that distributors and
dealers, who do our regular busi-
ness, can participate? Columbia
would not consider an TOEram
which could not provide for such

rticipation, and would notify its

istributors and dealers first if such
a program could be developed. But
no one seems to have come up
with a feasible plan,”

" Philips Deal

® Continued from page 35

bia Records, savs these releases will
include sides by vocalist Frunkie
Vaughan, orkster Wally Stott, vo-
calist Robert Farl, pianist Bill Mc-
Guftie, and muny others.

Franz, who leaves for Enclund
in & few duavs, states the British
disk industry and market has de-
veloped tremendously in the last
five yvears; that LP's are very pop-
ular, althe a Lirge segment of the
population still lack three-speed
machines.

TV, Franz notes, is becoming a
tremendously  important song  ex-
ploitation medivm in Engl'.luﬁ and
will be even more so beginning in
September, when commercial TV
debuts. Manv  American  kine-
scopes, he stules, are being sched-
uled for commercial repeat in
England. :

Disk shows on the BBC and via
Radio Luxembourg continue o
constitute the general, chief ex-
ploitation medinm—and, altho Brit-
ain has few deejays in the Ameri-
can sense of the term, a plug Iper-
formance on a BBC disk show
reaches massive audiences. Most

pular disk show currently is the
g%ﬁ's “Family Favorites,” a re-
quest program aired Sunday at
12-12:15.
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PEARL BAITEY FOR
‘KING OF HEARTS'

Singer Pear: Bailey was signed
o star in the upcoming Paramount
picture, “King of Hearts,” this
week, along with Bob Hope. Eve
Marie Saint and George Sanders
A comedy with musie, film assign-
mient s Miss Bailey's first since
doing “Carmen Jones.," She re-
cently sturred in the Broad-
wayv stage production, “THouse of
Flowers.”

One of the Winners
ai the San Remo
Musie Festival of 1955

“CHEE
CHEE-00
CHEFE”

Recorded by
DEAN MARTIN ................Capital
THE MARINERS sussa.Olumbia
THE JOHNSOY BROS. ...........London
DENNIS HALE ........ s usss s -LONdON
THE GAYLORDS ........

PERRY COMO anu
JAYE P. MORGAN.........RCA Vidor

rpecords  (lsied  alphabetically by companies.
HILL & RANGE SONGS

BIG HIT!
Eddie Fisher's

o
STA
100 LONG

136 W. 51 51,
N.Y.C, N. Y.

BOURNE, INC.

CLOCK™

Theme of MGM's ;
“EBLACKBOARD JUNGLE!" -

: Recorded by BILL HALEY.
i nnd his Comets, DECCA: :

Still Going Strongl,

" "MAMBO ROCK”

MYERS MUSIC, INC.. -
122 M. 12tk 5t., Phila,, Fady e

EVERYBODY LIKES:..

MILLS MUSIC, INC,

MILLS SKEDS HEAVY
FOREIGN TUNE PLUGS . . .

Copyrights acquired by Mills
Musie during the recent trip
abroad by prexy Jack Aills are
now arriving Stateside, and several
have been earmarked [or heavy
plug action by the pubbery,
Among them is a ditty titled
“Habanera,” written by the same
tearn responsible for “All My
Love,” Contet and Durand. Rights
te: this tune were purchased From
the French Ffirm of Editions
S..DEEM. Another song slated
for a push is the French import
“"Heart of Paris.”

Richmond O to Hyvpe
Essex Activilies . . .

Publisher Howard S. Riclunond
left for England this week to set
? a Emfessimml department for

ssex Musie, Ltd.. which has now
acquired membership in the British
Performings Rights Society. The
Firm’s initial activity will be in con-
nection with severul songs of Brit-
ish origin, one of which is Jack
Tylor's “Band of Gold,” Another
Essex project will be exploitation
on “Song of the Dreamer.” War-
bler Johnnie Ray, who cut the disk
here for Columbia, his a wide
following abroad.

‘SOLDIER BOY' BOUGHT
BY SHAW FOR MARKS . . .

The Rhvthm and Blues hit, “Sol-
dier Boy,” which has broken out
via the Four Fellows' Glory disk-
ing, has Leen acquired by Arnold
Shaw for Edward B. Marks Music
from Brvden Music. Shaw, who
previously picked up “Piddly Pat-
ter Patter” and “Two Things |
Love™ in the same idiom, already
has landed severul pop covers on
his new acquisition,

New York

Lou Blum, a maiushiy at Com-
modore Music Shop here for the
past 12 vears, and a producer ol |
many a jam session on 52d Street. |
at the Central Plaza, and CGlen
Island Casino, has joined the music

BREAKING WIDE OPEN
FOR A SMASH HIT

"EATIN'
GOOBER PEAS”

RUSTY DRAPER

MERCURY 70819
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| Arthur Fishbein. defendunts at-

Joe Howard

® Continued from page 335

covered the renewal rights. This |
document was not recorded in the
Copyright Office.

In 1933, Murks mude ar agree-
|l ment with Howard whereby the
Litter assigned the renewal rights,
This was not recorded within three
months, as is stipuluted o the |
Copyright Act. but was entercd |
some time later. The court held
that Marks had the renewals l}r-I
cause, regardless of the origina
agreements, the separate assign-
ments to Harvis—while duled prior
to the assisnments to Marks—were
not recorded within three months,
Therefore the Muarks assicnments
had precedence.

Harns' Side

Harris contented that Marks had
knowledge of the 1916 agreement;
and that, altho it was not recorded.,
it was binding on Murks, Aurks
contended he did not have soch
knowledge, Dbut that Hurris had
knowledge of the 1933 agreement,
Court hgld this was so; that the
1933 agreement was binding upon
Harris.

Harris had contended that the
1916 agreement, huving been ex-
ecuted subsequent to the original
publication agreements, should be
construed as assigning the renewal
rights. In the words of the court:
“The right of renewal is not a con-
tinuation of the old copyvright. but
is the grant of a new one. Thus,
any assignment in 1916 to defend-
ant . . . could not eonvey anyv inter-
est in his renewal rights unless
specific mention of them were
made in the 1916 agreement.”

tomey, late this week was study-
ing the decision and, us of the
moment, was of the opinion he
would file an appeal.

The suit originally listed 2032
compositions. Prior to triul, plain-
tiff withdrew claim to renewals on
28 songs, These belong to Hurris.
Of the remaining 174, defendant
withdrew claims to 19, Concern-
ing three of the remaining 155, it
was stipulated that the defendunt

not received an assignment,

publishing fratemitv. His firm is
Sunjud Musie, Ine., and it's affili-
ated with ASCAP. . . . Raleigh
Records'  league-leading  softball
tearr was held to its lowest score
last week when it got only four
runs in tripping Decca-Coral 4 to
2. ... The Four Coins open Friday
(3) at the Moonlight Gardens, Cin-
cinnati. They've been booked for
the entire month of September at
the Brown Derby, Honolulu.

Tiny Markle, program director
al WAVZ, New Haven, Conn.,
and a popular maestro around the
Ivy League, played a one-nighter at
Frospect Park Brooklyn, last week,
. . . Kal Ross, former station man-
uger at WCAN, Milwaukee, hos
opened a personal management
office in New York
Zalud as associate. The outfit al-
ready has signed Benny Fields
and Blossom Seely, Dnmll‘w Claire
and Jill Allen. Dick CGersh is
Hacking for the Firm. . . . Jack
Janoff, of Columbia Records’ press
department, announced his engage-
ment to Esther Metz last week.
.+ « And Howard Roseff, domestic
siales manager of Seeco Records,
is ﬁhe father of a brand new baby
girl.

Mr. and Mrs. Sidney Siegel
(he's the president of Seeco) leave
this week on a month-long tour of
Central America. Trip will com-
bine business and pleasure, and
Siegel will do some recording in
Mexico, . . . Woodrow (Woody)
Larson, former sales manager for
Forster Distributing in Minneapo-
lis, is the new sales chief at Colum-
bin distrib in thai city.

Neil Keating has jomed the legal
tdlepartment at Columbia, reporting
to departmen* head Norman A.
Adler. . . . Sherry Parsons, a sec-
retury at Unique Records for the
1]4:.~;t six months, has been signed
w that label as a vocalist. Unigue
plins to enter the package [ield
i September, according to topper

' Jue Leahy,

Dave Blum, well-known music

with Dick | F

MUSIC AS WRITTEN

man who was immobilized most of
last year bv a heart attack, is re-
activating his own business. He'll
concentrate on his Dennis Music
Company eatalog, which is affili-
ated with BMI. Recently, Blum
was associatec beiefly with .the
Tommy Valando [irms. . . . Voeal-
ist - instrumentalist  Don  Elliott
opens Mondav (1) for a week at
the Rouge Lounge, Detroit. . . .
Epic Records signed a new vocal-
ist, Don Heller, who cut a 12-inch
LP for the label last week.

Antonio Contreras, who was a
prominent retailer of Latin Ameri-
can records here some years ago,
and more recently operated as an
exporter, has settled in Puerto
Rico. He has been appointed the
actory representative in that coun-
try for Decea Records. . . . Alan
Dean has been held over a week
at the Henry Grady Hotel in
Atlanta.

George Weiner, head of Presi-
dent Records, has acquired several
Charlene Bartley masters from Al
Donahue. ., . . Fromotion specialist
Henry Okun is setting a tie-in pro-
motion with the International Dia-
per Service to help plug Art Moo-
ney's new disking of “20 Tiny Fin-
gers” on M-C-M.

Slim Whitman, Elton Britt and
Shorty Warren drew more than
1,200 people al the Terrace Room
in Newark, N. ., Wednesday (27)
night. . . . Jo Ann Tolley's ]]ul:-ilﬁe
waxing of “Dearest One,” backed
by “My First Love.” was errone-
ously reviewed under r.é&b. last
week. The disk is a pop release,
.+« Mercurny's Eustern a.&r. men,
Hugo Peretti und Luigi Creatore,
head Monday (1) for Hollvwood,
where they will record Vie Da-
mone, Kitty White and Dick Con-
tino. . . . Corals Evdie Gorme
opens a two-week run at the Chi-
cago Theater August 5. . . . Tom
Reddy hus started a weekly juzz
record show over WIP, Philadel-
phia, from 8§30 to 930 p.m.,
Saturdays.

Hollywood

Capitol Becords inked Texas Bill
Strength to a record contract for
the firm's country ard western ros-
ter. . . . Joanne Gilbert, who signed
her first recording contract with
Decea last month, etched a brace
of sides for repertoire topper Milt
Gabler. . . . Jack Smothers has
joined Capitol Records as an edi-
torial assistant to Bob Willheim,
« + « Les Brown ork into the Blue
Note, Chicago, for four days this
week, with Les scheduling an or-
ganizational meeting of Dance Or-
chestra Leaders of America while
there. . . . Gisele MacKenzie head-
lining the show at the Flamingo,
Las Vegas, for a month thru August
24. . . . Bobby Short inked for a
spell at Court & Leo’s, starting
August 4. . . . Harry Talan, for sic
years an attorney with the Depart-
ment of Justice in Chicago, has
been added tu the legal staff of
Capitol Records. . . . Sam Clark,
president of AM-Par Records, due
in town this week, with distributor
appointments slated to be an-
nounced shortly. . . . Hank Spald-
ing is currently recovering from a
heart attack suffered last week,
- + . Nat Brandwynne has been
inked to anpear in the Columbia
picture, “The Eddyv Duchin™ story.
-« «» aongwriter Jimmy McHugh
hosted a party for singer Anna
Marie Alberghetti last week. . | .
Brandie Brandon. singing pianist
at Art Williams' Eldorade, has had
his option renewed for another
eight weeks. . . . Bill Loeb sctting
up a series of one-nighters for Mar-
garet Whiting, kicking off at the
Amphitheater, Denver, August 20,
. « « Champ Butler siened to record
the title tune from the film, “Mus-
tang.” . . . San Salzman, Allied
Record Manufacturing Company
vice-president, has returned from a
two-week business trip to New
York. . . . Tonv Travis set for a
spot on the Gary Croshy CBS
show. . . . Murray Amold etched
four sides for indie Marquee Ree-
ords. . . . Jackie Bamett prepping
special material for Carmen Mi-
randa, latter planning a return to

the nitery eircuit.
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PHONOS—HI FlI

MAGNAVOX EXPECTS 50%
HI-FI SALES RISE ., . .

AMuagnavox expects to do about 30 per cent more
hizh tidelity business this fall than it did last tall.
According to prexy Frank Friemann, hi-fi equipment
sales cureently represent about 25 per cent of the
Lirm's consumer business, On the basis of these
biciires, riemann opines that business this fall will
:J'l:" egreater than in any similar period in the industryv's
story.

S5YLVANIA SHOWS TWO
NENY HI-FI PHONOS . . .

Syvlvania Electric Products this week introduced
too new hi-li phonos to its distributors in Chicago.
The madels, part of Sylvania’s new line, are a cus-
ton comsole unit and a table model. Latter has
“tetlectone doors” for “surround” sound. Both models
bivititie three speakers, and three-speed hi-fi record

CErATIECT S,

MUSIC MERCHANTS SET
1956 MELRET PLANS ...

The MNational Association of Music Merchants
will hiold its 1956 convention at the Hotel New
Yorker, New York, July 23-26. According to official
NAMM figures, buyer regisirations at the 1933
Musie Show totaled 3,718, topping last year's regis-
trutions by 144, Total attendance, -tho, dropped
team 7,935 to 7,408, The NAMM's board of direc-

e e e

tors has approved three regional conferences in 1956
—a Northwestern regional meet, sponsored jeintly
with the Northern California Music Trades Associa-
tion at the Hotel Mark Hopkins, San Francisco,
February 13 and 14; a Southeastern regional con-
ference, Dinkler-Pliza Hotel, Atlanta, February 27,
and a Southwestern regional conference, jointly
sponsored  with the Oklahoma Music Merchants
Association sometime in April,

NEWS SHORTS OF PEOPLE,
PRODUCTS AND EVENTS . ..

Kraft Brothers is marketing a new portable auto-
matic phono retailing at $3995. The new unit fea-
tures o three-specd aulomatic changer imported from
England, with four-pole motor. complete intermix
stop alter the last record, turn-over cartridge an
built-in amplitier. . ., . ]. E. Hogg, lormerly with
General Electric, has been appointed export market-
ing manager for Ampex International, new division
ot Ampex Corporation, manufacturer of magnetic
tape recorders. , . . Certified Appliance Distributors,
independent  Southern  Califormia wholesaler, has
been appointed distributor for the Admiral radio
and phoue lines, . . . The Peniron Corporation will
ship a tape pluver, retailing under $50, in September.
The wnit (which, aceording to Pentron prexy Irv
Rassmin, may be, priced as low as $39.95) will not
incorporate the American molded plastics tape car-
triclge, and Rossman opined it would be some time
before his company would have a cartridge plaver.

LINER NOTES

FANL CILELS COMING,
MAYBE OISTRAKH . . ,

New Yorkers at least may have the chance to
hiewr in person. Emil Gilels this fall. He, of course,
iv thee outstanding Russian pianist whose fame has
wecviled him here via distribution of a number of
i records in this country by labels running the
warul From Clolosseum to Angel Columbia Artists
Maungement is bringing the pianist here and has
alrewdy reserved several Carnegie Hall dates. It is
miderstond that the State Department has already
been sounded out and will offer no objections.

Of even more interest, tho, is the likelihood that
Cobumbia Artists will bring David OQistrakh to these
shores next speing, Few record dealers haven’t sold
at lewst a few of his recordings during the past
years since his phenomenal etching of Khatcha-
tirian’s Violin Concerto was released. Most recently

(hatrakli has been featured om Decca and Angel
| AR

ESOTERIC TO LAUNCH
OLD PIANO, FOLK TUNES . ..

Esotevie Records, like many of the independent
LP manubucturers, has been holding back on new
releases  during the summer.  But now it s
readying several issues which soon will hit the trade.
Two LPs will feature the Siena piano, a unigue
mstrument embodying four different tonalities. It
was built 150 vears ago. Another of Esoteric’s disks

——

By 1S HOROCWITZ

will be a Folk music set called “Shivaree” and pre-
senting folk chanters Oscar Brand and Jean Ritchie,
amane athers.

PERCUSSION PACKACE
READIED BY VOX | . .

Coming soon from Vox is a percussion tour de
force that promises iuleresting possibilities among
the hi-fi fraternitv, The package, a de luxe unit,
will list at $6.95. It is to be called “Spotlight on
Percussion.” Heard on the disk are two performers.
Kenny Clark holds forth on the pop side, and the
classical idiom is represented by Amold Goldberg.
Al (Jazzbno) Calline is narrator, and the factory-
sealed packuge wuas written and produced by Vox
exec Ward Botsford.

ANNA RUSSELL SINGS
IN TAGALOG, TOO? . ..

Anna Russell, who has been responsible for a
couple of Columbia LP best sellers, is winding up
a fve-month, "T4-date concert tour of Awnstralia,
Tasmania and New Zealand. Miss Russell, it iz to
be noted, wowed them in Wagga Wagga, Geelong,
Toowoomba and Wollongong., In November and
December she's booked for a couple of recitals in
New York's Town Hall, which,”it can be assumed
from past practice, will result in at least one more
LP entry brom the eoncert comedienne. It is said
that she will be accompanied in these recitals by the
“Anti Antiqua Miserable Musici”

JAZZ ON THE UPBEA

Who ever thought we'd see the day when a
strictly jazz album would sell 200,000 copies? . . .
That dav is here, and so is this eolumn. The album,
which actually is well over the 200,000 mark and
still swinging would be Columbia’s I Like Jazz"
the 12-inch promotional LP retailing at the bargain
price of 98 cents. Aside from the price factor, the
point is there are so many people who like jazz
enough to want to own such an anthology—which
includes samples of several different, sometimes
incompatible, schools of jazz,

RECOGNITION SOUGHT
BY JAZZ FLUTISTS . . .

The jazz flutists of America are organizing at
the instigation of Herbie Mann {Bethlehem). Herbie
and colleagues are exerting pressure for recognition
of the instrument by the people who dream up the
annual jazz popularity polls. In his next album,
Mutn will front a six-flute ensemble including him-
selt, Frank Wess, Jerome Richardson, G. G. Gryce,
Surn Most and Hal MeKusick, Gryce, Wess and
Quiney Jones are doing the writing,

BRUNSWICK PACKACING
12.INCIH LP REISSUES . . .

Brunswick, Coral's subsidiary jazz label, is
stretching some of its important historical jazz pack-
ares to 12-inch LP's. Within a few weeks it will
issue newly programmed sets comprised of masters
cut in the 20's by Duke Ellington, Red Nichols and
Benny Coodman—most of which were recorded orig-
wially for the old Vocalion label. Two of the Good-
man sides have never been available in the modem
era: "That's A-Plenty”™ and "“Clarinetitus.”

FANTASY LABEL ON
EXPANSION KICK . . .

Fantasy, the San Franecisco diskery, is on a big
expansion  kick, Recent pactees are band leader
Elliott Lawrence, the Honey Dreamers, the Sandole
Brothers, trumpeter Red Rodney, thrush Luey Reed.
Lawrence, signed for two LP’s per annum, finally
ot to eut 12 of those great old woodwindy arrange-
wecints written some years back by young George

By BILL SIMON

g LR L

Mulligan, with former Metronome editor Ceorpge
Simon supervising the dates, The Sandoles lead a
“*modern juzz experimental group” in Philadelphia,
where things rarely are experimental, Fantasy plans
to put out between 20 and 30 LPs in the coming
year,

GEORGE SIMOXN SETS
GRAND AWARD LPS ...

The above-named Ceorge Simon, Metronome
editor for 20 vears, now has his own office and
devotes his energies to free-lance producing, writing
and consultation in the fields of jazz and pop music.
He's writing several radio and TV shows, includin
“America’s Createst Bands,” and has also urgﬂnimeﬁ
some jazz LPs For Enoch Light's Grand Award
label. These included dates with Will Bradiev, Bud
Freeman and Rex Stewart, Light is selling Tis 12-
inch LP jazz at $1.98 per.

KEYNOTE ETCHES
FIRST JAZZ DISK . . .

Kevnote Records, soon to be revived, held its
first session last week under the supervision of Ha
Lim. Nat Pierce, ex-Herman pianist, fronted, wit
Don Fagerquist, Osie  Johnson, Freddy Greene,
Charlie Walp, Richie Kamuka, Frank Rehack and
gﬂhun!—' Beal also present, The disk will be out in
september, aceording to prexy Eric Bernay.

EMARCY LABEL SIGNS
FABULOUS ‘CANNONBALL' ., ..

Musiciuns around town have been spreading
tales about a tubulous alto sax man out of Ft.
Lauderdale, Fla., known simply as “Cannonball.”
Authoritative musicians who have heard him insist
he's the greatest since the late Charlie Parker. Turns
out his real nume is Julian Adderley, according to
his newly signed EmArey contract, and he vsed to be
a school teacher wotil he and his trumpet-plaving
brother were persuaded by Clark Terry and such to
come North. Herman Lubinsky grabbed him for
one Savoy LP before Bob Shad pinned him down
to a paper. Shad, by the way, did so without ever
hearing him play a note,

® Best Selling Popular Albums

Albums are runked in arder of itheir natiomal sales strength
&t the delail level according o The Billboard's weckly
survey of top dealers io all key markets.

LP'S

LOVE ME OR LEAVE ME-Doris Day. .....Columbia CL 710
IN THE WEE SMALL HOURS-Frank Sinatra. . . Capitol W 581
STARRING SAMMY DAVISIR..............Decea DL 8113
LONESOME ECHO-Jackie Gleason...........Capitol W 627
THE STUDENT PRINCE—Maurio Lanza, . RCA Victor LM 1837
CRAZY OTTO........... cesrernsnrssases.decea DL B3
DAMN YANKEES—Original Cast......RCA Victor LOC 1021
EE R YA s e e Columbia 71
. HOLIDAY IN ROME—Michel LeGrand. .. ...Columbia CL 647
MUSIC FOR LOVERS ONLY—Jackie Gleason. . .Capito] H 352
. DEE-LIGHTFUL-Lenny Dee ........ Deecca DL 5114
SONC HITS FROM THEATERLAND - Mantovani Orchestra

.......................... weesssaesssss.London LL 1219
BRUBECK TIME-Duve Brubeck........... Columbia CL 622
MUSIC, MARTINIS AND MEMORIES—Jackie Cleason. . ...

casrmanesrensesss s apitol W 509
. SOFT AND SWEET—-The Three Suns. . .RCA Victor LPM 1041

EP'S

LOVE ME OR LEAVE ME—Doris Day. . ...Columbia EPB 340
STARRING SANMY DAVIS JR.............Decca ED 2214-6
IN THE WEE SMALL HOURS—Frank Sinatra............

A ey v e patol IWBE 5l
LONESOME ECHO—[Jackie Cleason........ Capitol EAP 627
SHAKE, RATTLE AND ROLL-Bill Haley....Decca ED 2168
THE STUDENT PRINCE—Mario Lanza, . RCA Victor ERB 1837
CRAZY OTTO, PART I......... cewssaeasss Dececa ED 2201
MUSIC FOR LOVERS ONLY—Jackie Gleason. . Capitol EBF 352
MOODS IN SONG-—Nat {King) Cole.......Capito]l EAP 1.633
CRAZY OTTO, PART II.......ccvnrueesinvs Deeca ED 2203
DAMN YANKEES—Original Cast....... RCA Victor EOC 1021
. CLENN MILLER PLAYS SELECTIONS FROM “THE

GCLENN MILLER STORY".......... RCA Victor EPBT 3057
SOFT AND SWEET—The Three Suns. . . RCA Victor EPBE 1041
. LADY AND THE TRAMP—\Walt Disney. .. .Capitol EAXF 3056
BLUE MIRAGCE-—Les Baxter. .. o000 ee...Capitol EAP 1-5989

L]

D00 =T B 3 D

----------------------

&3 b

L

PEuSaR

® Reviews and Ratings of
New Classical Releases

STRING QUARTET MELDDIES {(1-12)
—American Art Quariel. Bluebind LBC
| R e L e T P
This tvpe of catch-all progrom was a
more familiae fsswe 4 couple of yeurs
ppo, and the basic soundoness of the iden
hias several times been proven, Hece this
firne ensemble plays nine seleclions, rang-
ing from single quariel muovemenls such

on Period, a5 well as separste issues of
the iwo somatas by  Pratigorsky, de
Machula's pecdformances and Emc's re-
vording are highly creditable. The works
are among Brahms'  richest,  typlcally
avitwrmnn] and melodions, bnd the srtists
get plght to the heart of them. Many
lovers of the Brahes orchesiral works
are polentindl custowners for this one, as
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as  the perennially favorite “"Andanie well a5 discrimioating chaomber  misic
Cantabile™ by Tchaikovsky. o a Shosla- byers.

koviteh  excerpt and  Pescy  Cirainpers

“Waolly on the Shore.” Also there s the .

shori ““Tialian Seremade™ by Hupgo Wolf QUANTZ: FLUTE EUT‘I(:'.'I':“T':I' 1 B
in complete form, At the Bluebird price MAJOR; GLUCK: FLUTE CON-

CERTD TN G MAJOR; DANCE DF
THE SPIRITS (FROM ORFHEUS
AND EURYDICE); MOZART: AN-
DANTE IN C MAJOR (K.J15 (1-127)
Hobert Barwabser, Flule; VYieana
Sympbony Orchestru; Bernard Paum-

this could he sold with profit 4o those
novice chamber music fans as well as to
those wha just woald like sceme higher
class backyroumd miusic,

. gariner, Cond. Eple L 31M ......... T8
MOZART: FAMODUS SDOPRANO Epic has compiled a delightlul, sum-
AHRIAS (1-12"j—Hilde Fudek. Sopramo: mety progeam  heie. s all  geacelul,

Yienna Sympbony Orchestra: Bermhurd

Paumgpartner, Cond, Epic 1. 335 758

gnother  in  the welcome series of
Mozart disks [rom Epic in preparation of
jibilee celebrations mest year, this holds

lipht and refreshing. Al four pieces fea-
ture Barwalser's competent flafe playing,
and all the music dates from the courtly
18th century, The mest 5 In the soaring,
melodious. Gluck work, and in the ele-

an atiractive collection of vocal matecnl. pant  Morart Andanie, tho the other
Miss Zadek performs more than cupably pieces ,provide itasty trimmings. This
and she hes omstanding support in the isue  hos  litde eompetilion o woroy

orchestra under Pumgngariner’s  direction.
The cobllaction mites familine with lesscr-
koown arias, with the stress on the [atier

about, and dealers should have jitle
trouble mopving this on recommendation.

category.  Im addition 1o aras from
“ldomenen,” “Marrioge of Figuro” and “E]":T ITI;E;E?SPWME’{;H?:ESP
Ties”  there  are  “Basta. vimcesn™” - i : -
(K.d%6a), “Alma egrande” (K.578) and I"{'IHL\"II:‘ILIN AND PIAND (1-12"}
“Bella mia famma™ (K328, Mazart Anshid Ajemian, Violin; M-G-M Wisd
enthusizgsts will award this set more thao Orchestray.  lxler Solomon, Cond.
passing ailention. M-G-M E JMT9 ... iinrrnins T
Kuart Weill has established a strang
reputation in several musical flelds, bue
his association with “"Lady in the Dark™
FROMKOFIEFF: PIAMO SONATA NO. and “Knickerbocker Holiday" should not

9; 10 PIECES FROM *“CINDER-

ELLA,” OF. %7; (112"} — Meoahem

Pressler, Planist., M-0-0M E 3192

Among  Prokaliefi's  lase published
works (ithese have only recently become
avallable In manuscript form hereh, these
arc among the most listenable. Disso-
onances are used rarely. and even then
with a seeming reluctance. The Kinth
Sonata is  indensely  romantic and con-
structed  along  stricely  trudilional  lines,
The plany tfanscriptions of vanouws pleces
fr. . the baller “Cinderefla™ are lighter
and mpre capricious, and with them, too,
Pressler does a mugnificent  job. Thesa
works have never beenm recorded belore,
and modernists will snap them up caperly.

ITALIAN SONGS (1-127")—Licia Alha-

mese,  Soprano, RUA  Vielor LM
T o i i o g b i e
The zales polenticl among  viecal

collectors would appear 1o be moderately
good for this collection. It offeérs (he
poted soprana o 15 selections. some wilk
orchestra and others with prano  accom-
paniment. Compos<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>