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Eyes Public’s Increasing Spare

Hours and $30 Billion in Spending Kitty

By JOEL FRIEDMAN
OLLYWOOD, Sept. 10.—The

rican consumer’s leisure time,
how to obtain the lion's share
wse free hours, is rapidly be-
mg the major problem of the
rtainment industry,

ampetition for John Doe's lei-
time, the latter owrrently esti-
d at approximately 93 days
year, continues to gain steam,
indications that the battle for
wnsumer’s free hours will gain
entum and take on [ierce pro-
ons this fall.

e shorter work week Americans
1, coupled with longer vaca-
and paid holidays, has rather
rently mushroomed into a mass
et for which both the show
wss world and producers of
e time praducts and services
wrrently vying, Exactly how
i the market means in terms
-.‘I'larﬁerumuue is ﬁ:l-_nj;::cmre, tho
b partment of Commerce
ates range as high as $30 bil-

Inmt::l&'.
anslated into terms of disgns—
income, currently higher than
iy previous time, leisure time
& income potentinl for the
club, ballpark, the circus; it
s money spent on hunting and
gz, watching tﬂ}nvbﬁun. ]ruad-
nagazines or playing phono-
i records. To the millions of
home owners, leisure time also
s mowing the lawn, and ac-
ngly, the purchase of that new
nower, barbeque pit and other
ments cf relaxation which re-
us to spend our money,

New Factors

e advent of the guaranteed
il wage and antomation be-
even more important to in-
y and particularly the enter-
ent world. Immense as it is
Iir, Americans will have still
eisure hours in the near fu-
and economists predict still

more disposable income in the
Lo come.

e market ftself culs across
conceivable income, educa-
w oceupational category, and
it cannot be clearly defined,
mingly has grown around us
* than sudden I}. become a bur-
ng industry of its own.

etly how our increase in re-

ines Prefer
S.-Style TV

PENHACEN, Denmark,
10.—This country’s TV sys-
inds that its viewers go for
style video and would like to
are American stars on the air
via film, A small start has
made via econtracting with
Film for the CBS Newsfilm
ne service. Denmark now
i transmitter with five others
- mixl%r. ,

ong the most requested U, S,
- EtEs understood, are kines of
vances made by Christine
wen and regular airings of
i "Medic” series.

laxation hours has had an effect
on the many facels comprising the
entertainment industry is seen in
the statistics which reveal a con-
tinuing decline in spectator or non-
participant activities, and a phe-
nomenal increase in active amuse-
ments.  According to U. S. Depart-
ment of Commerce figures, the
only spectator sport which showed
an increase in the years 1947 to
1953 was horse racing, up from a
s revenue of $295 million to
350 million.  All other activities in
which John Doe played no active
part showed a serious decline, i.e.,
motion pictures down approxi-
mately $375 million for a like pe-
riod of time.

Faced by this threat, show busi-
ness brass are currently gilding the
lily in an effort to make armchair
spending even more attractive.

Pic Stars on Road

Motion picture stars trouping to
bally a film are more in evidence;
entertainment at ball games is be-
coming less the oddity, Columbia
Records’ entry into the mail-order
field is expected to be recognized
as inevilable, Even television ap-
pears to be stimulating renewed
vigor and interest by simply giving
mOney away.

NEW YORK, Sept. 10—
Capito]l Records has acquired
its second “ghost™ artist, and
the situation is beginning to
Eel embarrassing for the la-

el's promotion men. The

new platter phantom is
ta gﬂl’ Eddie Dexter, and his
“Verse for Stardust™ record-
ing is starting to show some
territorial action.

Distributors ha e been ask-
ing for more info on Dexter
and disk jockevs want to spot
him on their shows, but Capi-
]tnl can’t cash in oc the pub-
ic appearance opportunities
because the date was ac-
tually cut with a group
of studio men, and “Eddie
Dexter” is just a name that
artist and repertoire exec Dave
Dexter came up with when
they needed a moniker for the
label,  Capitol’s first “phan-
tom” artist disk was “Hey, Mr.
Banjo”  which credited the
non-existent Banjo Boys on
the label,

The disk-embodied cham-
pion of them all, however, is
veteran recording executive
Ben Selvin. Back in the
1920’s, Selvin recorded under
at least 300 different st
monikers. His nom de plume
ranged in sphere from R‘!ainu
to Italy and in title from the
Bar Harbor Society Orchestra

Pushbutton Pleasure

200-Selection, 300-Tune Seeburg
Machine Opens New Industry Vistas

By JIM WICKMAN

CHICAGO, Sept. 10.—The First
major development in juke hox
selectivity in seven years, a 200-
selection, 300-time coin-operated
Ehnmgmph announced this week

y the ]. P. Seeburg Corporation,
puts an additional premiom on
Eaud record programming, places

eavy emphasis on exten play
records and introduces a fresh ap-
proach in music machine merchan-
dising with a new dual pricing
system.

The new phonograph, called a
Dual Musie System, which accome
modates twice the number of selec-
tions offered by the largest model
built by Seeburg to date, and 80
more than that offered by a coin-
operated machine so far produced,
is expected to herald an industry-
wide move to the 200-selection ma-
chine, and very paossibly units even
larger.

To the juke box eperator greater
selection machines will offer both

According to Department of
Commerce figures, we currently
have more than five times the

(Continued on page 22) REHR):

to Beniamino Selvina's Orches-
tra (for a foreign language

challenge and opportunity. With
such a machine he can program for
an even wider range of musical
tastes, altho, of course, his total

NEWS OF THE WEEK

George A, Hamid to Head

Dominican Republic Fair , . .

Two outdoor showmen will associnte in a multi-
million dollar amusement zone enterprise this
winter at Ciudad Trujillo in the Dominican
Republie. George A. Hamid and carnival con-
cession operator Bemmard (Bucky) Allen have
obtained governmental guarantees of a 10-week
midway run at the International Peace and
Progress World's Fair, ....... s JPRge G0

TV, Department Stores

In Agreement Mood . . .

The TV industry is showing an inclination to
come to a meeting of the ways with department
stores. The relationship has bheen generally
unsatisfactory over recent years, but the Tele-
vision Bureau of Advertising and individual
stations are now seeking ways to fill the re-
tailers” advertising needs better, .,....Page 2

Coin-Operated Pool Big
New Item in Game Trade . ..

With eight manufachurers in production on
coin-operated miniature pool games, the amuse-
ment game industry is looking forward to what
could be a new trend in the business, These
games may soon be a familiar sight in taverns
and similar locations thruout the country,

TR R R A R R E T 1.--.-Pﬂgﬂ EE'

W’minster, Vox May Set

Two other record companies, Westminster and
Vox, have lensed some LP material to the
Book-of-the-Month Record elub, in a move that
may provide a pattern for future mail-order
merchandising outside dealer channels. At the
same time old-line disk clubs see Columbia’s
entry into the field adding “authority” to their
PIOEYAME: o oo caubiilius o san sssasssPoge 35

Pennsylvania Parks Plan

Block Booking of Acts ...

A three-month route for acts and attractions
would result from plans being studied by
Pennsylvania amusement park operators. It is
felt that the guaranteed summer-long work
would draw top-flight talent and pessibly result
in-price modilications. . ...ieeei 00 Page 69

Long-Term Sponsor Deals
In Wind for TV Film . ..

Recent developments in the TV film industry
point to an - inereasing tendancy to sell syndi-
cation sponsors on sticking wilﬁ one show for
more than two years. The number of syndi-
cated series which have gone past two years'
production ean be counted on one hand. But
the new Screen Actors’ Guild contract is a
major inducement to change this habit, Page 10

Rhythm-Blues Heads for
Top Road-Record Year . . .

The rhythm and blues personal appearance
field heads for its hi% st year. Popularity of
acts on the road para E—:i: r.&h. expansion into
the pop record field. Talent, agencies, promot-
ers share in the take, One-nighters constitute
bulk of the business. s cvuciverasaas Page 26
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investment In equipment and rec-
ords will be l]ﬁmr. While a final
price has not yet been announced
on the Seeburg machine, it is un-
derstood that it will he priced com-
petitively with the firm’s new 100-
selection model,

New Record Market

To the record industry larger
seleetion machines will mean a
broadened major market, increased
EP activity with more special op-
erator packages.

To the juke box playing publie
greater selection will mean wider
choice which, in any field of prod-
uct merchandising, usually spells
more sales.

The new machine is designed to
accommodate 100 45 r.p.m. single
disk selections and 100 EP’s. Sin-
gles offered are set up for 20 pop,
20 rhvthm and blues and 10 coun-
by and western: EPs with 20
standards or all-time favorites, 20
show tunes or light classic, 10
country and western,

To fill the EP classification for
testing  purposes, Secburg  de-
veloped a package of 40 EP’s for
use only on their phonographs. (For
details on the Seeburg package and
for a detailed description of the
machine itself, see the Music-Radia
department.) The firm selected
what it considered the top 160
all-time favorite tunes in two cate-
gories—olidl Favorites and classics
and novelties,

Seeburg EP Package

The records offered to operators
in the Seeburg package were
pressed by RCA Victor’s Custom
Division. The selections themselves
were obtained thru Standard Radio

Transcription Services, Inc.'s, music-

library,
Seeburg spokemen emphatically
state that the firm has no inten-
(Continued on pace 96)

Brains Getting
A Bit Obsolete

CHICAGO, Sept. 10.—-The same
electrien]l brains  that serve as
“memories” in mammoth comput-
ing machines have been put to
work in the antomatic phonograph
industry,

With its newly introduced 200-
selection model, the J. P. Seeburg
Corporation ntilizes these electrieal
memaories called Toroids. With the
speed of an electric current, the
Toroids memorize the selections
punched on a phonograph and re-
tain the information until the rec-
ords can be playved.

A Toroid or “memory” (one for
each of the 200 selections) is a tiny
donghnut-shaped magnetic core
which ean retain each selection
and stop the mrria;i,e g0 that par-
ticular selection is played.

Wwww americanradiohistorv com
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DEPT. STORES SING SAD TUNE

AM-TV Get Only 4% of Media
Dissatisfactions

$ Due to

NEW YORK, Sept. 10.—-TV, in
many areas, appears to be making
a new attempt to come to a satis-
factory meeting of the way with
department stores. In recent years
the commerce between the two
fields has been limited, strained
and to a great degree mutually
unsatisfactory,

In the past couple of weeks the
Television Bureau of Advertisin
sent its member stations a flock o
case studies to help them cultivate
new or more department store
deals, This followed the inaugu-
ration of a 10-week test campaign
on WRCA-TV here by Macy's and
Abraham & Straus, two of the
largest retailers in this market, And
then, earlier in the summer, there
was NBC-TV's pitch to Sears, Roe-
buck.

There is no accurate estimate of
the number of department stores
now using TV. Spokesmen for
both sides admit that there aren't
many. The last comprehensive sur-
vey was done in 1952 by the Na-
tional Retail Dry Goods Associa-
tion and NBC; 92 stores replied,
of which 33 were using TV,

At a panel session on TV at the
NRDGCA convention of May, 1954,

speakers estimated that 125 stores
were then using TV. Sam Cuff,
TV consultant to the Allied Stores,
largest department store chain
(about 75 Hmragf, estimates that
25 Allied stores have used TV at
one time or another, 20 of them
fairly regularly.

The NRDGA is planning to
make another survey of the sub-
ject in the near future.

According to NRDCA's latest fi-
nancial survey of its members, only
4 cents of every dollar that de-
partment stores spend for advertis-
ing and publicity goes into radio
and TV combined. There is no
breakdown for TV alone, The fig-
ure compares with 56 cents into
newspapers and 14 cents into dis-
plays.

Two Requisites

Ed Engle, promotion director of
NRDGA, said this week he thinks
TV stations will have to do two
things to attract more department
store advertising: (1) Produce bet-
ter time availabilities for them; (2)
leamn to talk the retailer’s language
and give him the kind of service
he is accustomed to getting from

newspapers.

New Packager to Let
Artists Run Programs

NEW YORK, Sept. 10.—Forma-
tion of Austin Television Associ-
ates, Inc., as a new packaging or-
ganization was completed this
week, with the firm’s policy call-
ing for participation in ownership
of its properties by producers, per-
formers and writers. Officers of
the company include Bud Austin,
former national sales director of
Official Films, Louis Hubschman
and Mal Fleschner. Hubschman
was in the commercial factoring
field and becomes the firm's treas-
urer; Fleschner, a former Macy
exec, is veepee and secretary.

The eo-ownership idea, Austin
states, derives “because we have
a genuine respect for creative tal-
ent. We are financing and pack-
aging the program ideas and per-
mitting them to control the creative
aspects of their shows.”

"Ethel’ Gets
‘Name' Slof

NEW YOREK, Sept. 10.
Ralston-Purina has decided to pull
its banmer off “The Name's the
Same” on ABC-TV and substitute
another sh‘::w in that slot. The

rogram that is getting bi t
pmm of interest Eis "E%thﬂ!ggme‘fd
Albert,” which has been replacing
December Bride” on CBS this
summer after having aired last
year on NBC for Sunbeam,

October 14 is the date that Ral-
ston wants to put ils replacement
for "The Name's the Same” on
ABC-TV, Fridays, 10-10:30 p.m.

‘Wanted’ Sale Puts
CBS Near to SRO

NEW YORK, Sept. 10.—CBS-
TV moved a notch closer to a
complete sellout of its prime time
this week with the sale of the
open half of “Wanted” to American
Home Products, whose Whitehall
Pharmacal division had previously
bought the first half.

The “Wanted” deal is the latest
TV network buy by American
Home, which will be represented
by four nighttime network stanzas
this season—NBC's “Midwestern
Hayride,”" CBS' "“Name That
Tune,” “Doug Edwards and the
News' and “"Wanted.”

A deal has been set with Sid
Dorfman, for eight years the to
writer with Burns and Allen, a.ug
formerly associate producer of
“Life u? Riley.” Arrangements are
being wound up to film Dorfman’s
new comedy series, “Kelsey's
Court,” with discussions now pro-
ceeding on casting and production
details,

Previously, Austin had obtained

two properties, "Skip Taylor,
USAF." and “Foreign
spondent.” A pilot on the former
has been shot in association with
NBC and Stu Reynolds, and will
be available for screening within
two weeks. The Overseas Press
Club supplies the material for
“Foreign Correspondent,” with ne-
gotiations now being concluded
with Derel Productions for its
filming,
Austin has also developed a new
daytime audience participation
show, going under the tentative
title of “The Dream Show.”

In the earliest days of TV, re-
tailers were extremely interested in
the medium, Engle recalled. But
after a few bad experiences they
became disenchanted. They found
that they couldn’t get the choice
positions and make the quick in-
sertions to which they'd become
accustomed in newspapers. The
top promotion people in the re-
tail field didn’t and still don’t know
anything about TV, And TV sta-
tions, he believes, don't know mer-
chandising. Engle said he wasn't
sure that TV really wanted de-
partment store business,

Cuff predicted that more stores
would get into TV if the stations
would learn to accommodate them,
He pointed out that stores are now

(Continued on page B)

NIELSEN TOP 10
TV WEB SHOWS

(2 weeks ending August 13, 1955)

*Indicates Film

Rank Show & Web
1. 364000 Question, CBS....

Homes
(000)
14,775

2. All Star Football Game,
ABC ..iciiivnnnrnssnnres HIL9E3
3, Robert Montgomery
{Johnson), NBC..,....... 9,85
‘q L Dil-ﬂ.ﬂﬂlﬂd. Ancr-‘-rli--l--l- gqm
5. Toast of the Town, CBS.... %1%
6. Lux Theater, MBLC..... — A
7. Robert Montgomery
(Warper), NBC........... B.345
B. Climax, TBS...conivisnsnss BT35
9. *"Dragnet, NBC, . ..o000cdees B, 4568
10, Colgaie Wariety Hour, NBC. B,174

MUNICH, Germany, Sept.
to have come to TV. With the

This latest manifestation of

TV branch o

European vid systems.

TV MAY MELT IRON CURTAIN
IN SOVIET FILM EXCHANGE

Tangier on September 19, delegates of the
countries will meet with representatives of the West, includin
the U, §., to discuss the possible exchange of filmed program
for use on each other’s TV systems.

international TV exchange plan a leading topic in the 10-da
meet, called by Henry Cassirer, ex-CBS staffer and head of th
UNESCO, which has organized the meetinj
Polish, Czech and probably Soviet TV and film experts wi
meet with such Americans as Jim Nelson, of NBC, and Pa
Talbot, president of Fremantle Overseas Radio and TV.

ﬂiread}*. Soviet TV authorities are said to have approache
British, French and Italian video execs on possible exchange ¢
filmed dramas in three languages, for airing via the Easter

10.—Peaceful co-existence seem
opening of a special meeting i
astern Europea

the “Geneva spirit” will find th

DAYTIME IS TOUGH

Nets Fig

NEW YOREK, Sept. 10.—Now
that their prime time periods are
just about completely sold out,
both NBC and CBS are shifting
their heavy sales guns toward the
daytime front, where both webs
have wide gaps to fill.

The traditional billings rivalry
between the two webs is reachin
feverish proportions as the result o
the fact that NBC has been making
rapid strides forward in building
up its daytime sponsor roster, while
CBS has found itself way behind
last year, _

NBC, during the third quarter
of this year, billed close to

$l|i'l:I'I::“‘:'li:'":ﬂ:I in da}"timf-' H]EE, i fig—

SHEER CLAIRVOYANCE

Steel Move to CBS-TV
Is Hindsight Genius

NEW YORK, Sept. 10.—-U. S.
Steel's shift of its hour-long dra-
matic stanza from ABC-TV to
CBS-TV a few months ago has
proved to be one of those deci-
sions that not even clairvoyance
could have bettered.

Tho Steel had no way of know-
ing it at the time, had its decision
been to stay with ABC in its cus-
tomary Tuesday nighttime slot,
it would now be up against the
hottest property on the air, CBS’
“$64,000 Question.” For that rea-
son alone, its decision to move

becomes in retrospect one of the
wisest that an advertiser has made
this year.

Additionally, however, the Steel
show on CBS has been pulling
in ratings that top those it achieved
on ABC last year. Its average
Nielsen rating for July of this year
was 25.4 as compared with 17.5
it garmnered during the same pe-
rioj{ in 1954, Its latest rating, lﬁﬁt
for August, is 21.7, which com-
pares with an 18.6 it pulled for

the same period last year.

THE SECRET'S OUT!

By BOB SPIELMAN

HOLLYWOOD, Sept. 10.—Don’t
buck the trend. The best way to

get a television show on the air is
to analyze the tyga of p m
toward which the direction of the
advertiser is shifting, then follow it.
This is graphically illustrated b
the new series debuting this fn]{
A producer mming up with a
Western literally had a sale in the
bag. The makers of adventure and
kid programs could expect to do
better than average. The producers
of situation comedies, dramas, mu-
sicals, and mysteries were bucking
odds no respectable Las Vegas
gambler would care to shoot at.

It's also true, apparently, that
the early bird catches the sponsor.
Eetter tin.n 75 per cent of the pro-
grams sold had been developed—
and, in the case of film, pilots shot
—by April 1. All but two of the
remainder were sold without pilots
primarily on the basis of name
value, Screen Directors’ Play-

a.g.
bt ilbed: Hilihood Prasonte

Westerns scored a fabulous 61.5
per cent sold, advertisers picking
up eight of 13 on the market. They
bought nine of 22 adventure series
for a 40.9 per cent record. Five out
of 13 kid shows (38.4 per cent)
sold.

On the other end of the scale,
only two of 15 mrftcries (12.5 per
cent) will go on the air. Situation
comedies did almost as poorly scor-
ing only seven out of 46 (15.2 per
cent). It definitely wasn't the year
for musicals, four out of 25 (16
cent), and dramatic programs di
do much better, 12 out of 67 for
17.8 per cent.

In some specialized categories,
documentaries hit two out of seven
Ezﬂ.ﬂg, variety three out of six

50.0), and miscellany four out of
14 (25.6).
Solid Indie Is King

In the development of new pro-

grams, the well-established inde-

pendent production organization,
with its ﬂgﬂil]f to obtain financing

www americanradiohistorv com
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To Get Show on Air, Dont Buck
Trend; Analyze Sponsor's Shift

and willingness to gamble, is still
king, bringing 31 of the new shows
into being. The nets are a distant
second with 13. Packagers are re-
sponsible for five, all but two of

m  quiz-ty programs, and
other independent producers only
three.

What is evident from this is that
the era of the wildcatter—the writer
or the shoe manufacturer or ex-
cutter—who would scrape $30,000
together to film a pilot, is just
about over. Ad agencies just aren’t
willing to gamble on buying from
im any more.

Of the 31 shows being tumed
out by independent production
companies, 16 were already in the

had been shot on three others.
Diramas proved an exception to the
rule. Seven out of eight were sold
by independents without a foot of
film being shot, and the nets did
likewise with two out of three.

Conversely, not a situation com-

(Condinued on page 6)

To Fill Big Gaps

ht Hard

ure that compares to
%1,500,000 for the same perios
ﬁezur. Eﬂihlnnhm:d 0 ilar ]
as reportedly billed only ¢
85 per cent as much as il
during the third quarter of

YEar.

The major stumbling bloc
CBS' daytime programming :
ture are “The Moming Show,

“Jack Paar Show” and the “R
Q. Lewis Show™—all of which
been or are being changed i
effort to make them more a
tive to sponsors.

CBS' latest attemppt along
lines has been the cutback of
Moming Show™ from two
to ome, with “Capt. Kangaro
new stanza, thrown into
breach, The web has high |
that “Capt. Kangaroo™ will
ceed where the others have |
The show stars Bob Keeshan,
has just left WABC-TV
where his “Tinker's Work
stanza, which was competiti
the “Morning Show,” pullec
ings that were nothing sho
phenomenal.
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New TV Spot Campaigns—
Who Bought Them Where

A guide for TV stalions and advertisers on
new tonfracts sel from August 21 thru 27.

The following data §s tabulated from a weekly survey of all

U. 5 TV stations made by The Billboard.

It shows the now

naiional spol commetcial cumpaigns set on those siations during

the survey weelk,
campalgns,

regardliess of the sariag &ir date of those

NATIONAL SUMMARY

{(Campalgns placed In more thun one region}

PFrodoct and Advertiser
ince Amlenna HRoter, Alllance Mfig,
hist, Anahisi Co.
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Live WWW TV
From Europe
Is NBC Hope

NEW YORK, Sept. 10.— Ain't
nobody gonna get a live TV pic-
ture across here from Europe be-
fore him, averred exec producer
Barry Wood, of NBC's “"Wide,
Wide World” this week. Or from
Mexico or Cuba, either. Wood and
his three producers, Herb Sussan,
Larry Menkin and Bob Bendick,
all are blueprinting upcoming edi-
Hons of “WWW?™ and seeking wavs
and means to work in foreign
camera work,

How they'll get the signal here
remains a dark secret, however,
with reports running the gamut
from use of electronically equip
sea gulls flying in relays, a la the
late Stratovision plan, clear to
bhouncing the signals across the sur-
face of the ocean.

Meanwhile, the first "WWwW”
of the fall season, produced by
Sussan's unit come October 16,
will nearly double the number of
cameras used on the first time out,
with better than 70 in operation
in 12 cities, Menkin's unit .is the
second to air, on Qctober 30, with
hopes that the foreign link-up will
be set by then. General Motors
sponsors 60 minutes of the 4-5:30
p.m. Sunday stanza.

SOUP'S ON

Jessel Firm

Brews Show
For TV Film

NEW YORK, Sept. 10.—Ceorge
Jessel went into the TV film busi-
ness as president of a new com-
pany this week, first product of
which will be a series starring Jes-
sel. The firm, Jessel-Roberts Pro-
duction Corporation, plans a fall
shooting schedule onm “Guest of
Honor,” the series in which Jessel
will serve as toastmaster at a din-
ner in honor of a different celebrity
for each show.

Other officials of the new com-
pany include Robert L. Roberts,
former Du Mont producer, as ex-
ecutive veepee-treasurer; comedy
seripter  Sam  Carlton, secretary,
and [inancier Samuel Gottfried,
board chairman. Film director
Harold Young will also be a board
member. Offices now are being
ffstnllcnlished in Hollywood and New

ork.

NBC-TV Grabs
Sponsors for

2 Open Slots

NEW YOREK, Sept. 10.—NBC-
TVs Wednesday and Sunday
10:30-11 p.m. periods, which have
taken on a revolving door aspect
in recent weeks, were closed again
this week.

The Wednesday period was
grabbed by American Home Prod-
nets, which will sponsor half of
"Midwestern Hayride,” a hillhilly
stanza which has been airing dur-
ing the summer Fridays at § p.m.

The Sunday 10:30 p.m. period
was turmed over to American To-
baceo, which is putting in “Jus-
tice,” the Talent Associates pack-
age that Borden sponsored last sea-
s0M.

Several TY Firms

Dicker for Foster

HOLLYWOOD, Sept. 10.-Talks
have begun between Preston
Foster, star of the “Waterfront” |
series which concludes production
next week, and several companies
for the actor to star in a new TV
program.

Oue of the shows is being
readied by Ben Fox, who co-pro-
duced “Waterfront™ with Roland
Reed.

Both Sides Bare Fangs
In Battle Over Pay TV

WASHINGTON, Sept. 10.—The
claws are all the way out in the
fee TV fight. Reply comments on
the issue, filed this week at the
Federal Commuincations Commis-
sion by bath sides, leave no holds
barred in a grodge fight which has
been building wp in the three
months since the June 9 [ilings.

The networks are fighting the
proposed trial run for pay TV as
they would a germ warfare inva-
sion. Unanimously they agree that
toll TV will toll the end of free TV,
and that the Commission should
put the whole question of this
“hybrid” service up to Congress.
CBS particularly scorns pay TVers'
"vague  promises of “First-run
movie showings” as a false lure,

In econnterattack, fee TV pro-
ponents hammer the theme of “net-
work monopoly,” propose banning
nets from pay television, and offer
to limit subseription time to 15 or
30 per cent of viewing hours. Zen-
ith Radio Corporation pushes its
implacable drive for a trjal run
authorized by FCC to “let the pub-
lic decide,” and Skiatron TV, Inc.,
adds: "Act now.”

Backing the nets on the [ree TV
side are the movie house owners'
“commiltlee against pay-as-you-see
TV.” and the National Association
of Radio and Television Broad-
casters. Subscription forces include
UHFers, International Telemeter
Corporation (80 per cent Para-
mount-owned), Zenith, Skiatron
and, in its own way, Jerrold Elec-
tronies Corporation.

Jerrold asked FCC for permission
te run a public test of rival
“scrambling” systems, claiming that
only Jerrold's wire svstem is fool-
proof against “bootleg” decoding.
(Jerrold also proposes to conduct
subscripting tests on closed cir-
cuits in four areas of the company's
farflung community antenna sy-
stem.) Skiatron and Telemeter each
promptly laid claim to having the
simplest and most secure coding

devices. Ekiuh-mr: called the Jerrold

bootle claims  “unreal,” and
term large-scale wiring “un-
feasible.”

The besieged Commission now
has to decide: 1. whether to hold
oral and evidentiary hearings; 2.
whether to give fee TV a trial run;
3. whether it has the authority to
decide the issue at all. Tt is gen-
erally believed that FCC will toss
the pay television war to Congress,
which can in turn take it to the
public, who foots the bill.

RESTLESS
PEOPLE

Frank Elliott Jr., formerly with
WCAU-TV, Philadelphia, has
moved to CBS-TV Spot Sales as
director of sales development. . . .
William B. Colvin has left the
electronies division of Aven Mun-
ufacturing to join Television Bu-
reau of Advertising in its sales pro-
motion department. . . . Tom E.
Paro has switched from the sales
staff of the Mutual Broadeasting
System to the Eastern division TV
sales staff of NBC Spot Sales.
Kenyon & Eckhardt has withdrawn
as advertising agency [or Peppe-
ridge Farm, effective November 1.

Red Skelton left Los Angeles Sun-
day (11) on a special junket around
the nation to visit children's hospi-
tals and entertain his many fans. . .,
Jerry Molfese has left Wardwick &
Legler to join H-R Television as a
salesman. . . . Adelph ]J. Toigo,
Lennen & Newell prexy. has been
elected vice-chairman of the East-
ern region of the Ameriean Associa-

tion of Advertising Agencies. . . .
Bob Finkel, producer-director for
NBC-TV's “And Here's the Show,”
has been named director and, with
Max Siegel, co-producer of the
“Colgate Variety Hour.”
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WD—~Wak Disney *© WE-—~Warner Brothers M -G M —Matro-Goldwyn- Mayer

ABC and the movies have gotten together in a big
way ... and the result is new and compelling TV enter-
tainment. It started last year with DISNEYLAND.
The magic touch of Walt Disney created an extraor-
dinary program . ..one of the top-ten, best-loved shows
on the air. -

Disney will be back this year, joined by two more -

Hollywood studios with major contributions to tele-
vision. This Tuesday, WARNER BROS. PRESENTS
premieres a series of specially produced television

Put them all together—they spel

dramas based on three of their greatest pictures:
“Kings Row,” “Cheyenne,” “Casablanca.”

On Wednesday, M-G-M PARADE, presents top Metro-
Goldwyn-Mayer ‘stars in scenes from their top movies
— old, new, and still in the making. '
All three of these programs will take audiences behind
the scenes of their productions. . . for intimate glimpses
of the stars at work and new films being made! Here
is fresh, exciting television from the fresh, exciting
television network ... ABC.

ABC—American Broadeasiing Company

A — WWW Smerr=nrarhiohistery-com


www.americanradiohistory.com

L serremeem vavess TAERLLIOAND Whi s

new high in television entertainment!

And here's more top TV from ABC!

Danny Thomas | (fall premiere Tuesday, Sept. 13) 'I"h . : ;
Du Pont Cavalcade Theater (premieres Tuesday, Sept. 13) es e a re blg da ys at
g Stop the Music (returns Thursday, Sept. 15) .
Down You Go (premieres Thursday, Sept. 15)
Famous Film Festival (premieres Sunday, Sept. 18) A B c
Mickey Mouse Club (premieres Monday, Oct. 3) |
: Crossroads (premieres Friday, Oct. 7) I P N -l: k
' Life Is Worth Living (premieres Thursday, Oct. 13) Te eVISIon : e wor

Ii.f.-'lu : I o . . ‘

www americanradiohistorv com
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ADVISORY BOARD SURVEYS:

Problems Now Facing

EI'.'HTEIE_IJLL.

ADYISORY

Consisting of one key execu-
tive from each of 350 lead-

Spot Video Business :&i&iEs

The wvolume of national spot business this
season will be greater than ever. And yet in pri-
vate conversations and public forums we have
attended since last spring, we have found more
discontent than jov., What is the reason for this
apparently contradictory situation?

We asked the TV Editorial Advisory Board
how it sized up the spot TV situation at this
juncture, Was it healthy or was it in need of
therapy?

The board voted overwhelmingly that it is
in need of therapy. What is more, every separate
category in the board voted this way.

An analysis of the voting and the board’s
comments indicates that what the board is really
asking for is not a cure but more muscle building.
Except for stations in very small markets, the
trend of complaints was not that there was an
shortage of spot business but that it's mugﬁ
finding availabilities for any more. On top of
this, there were a few complaints about multiple
spotting.

Availability Poser

A total of 43 board members commented on
the availability problem. The way 10 ad agencies
and seven advertisers put it, the problem is
getling and keeping good time. According to at
least 15 stations on the board, the big problem
is the blocking out of good availabilities by extra-
long or special network shows.

A couple on the advertiser side pinpointed the
shortage to particular size availabilities. The TV
head of one of the biggest agencies said his
greatest problem was “lack of anything except
20 seconds—with good adjacencies—when longer
copy is needed.”

A good 40 per cent of the stations voting—
as indicated in the accompanying chart—indicated
they thought the spot situation was perfectly
healthy. Only a few of these were major market
stations, which is perhaps a clue to the great
amount of activity going on in spot sales currently.

The amount of comment on other problems
was far less than that on timé clearances. The
next two most mentioned problems were re-
search and- data (mentioned mostly by stations)
and cost (mentioned mostly by agencies). Four-
teen board members (six agencies, three sponsors,
four producers and one station) complained that

and film Companies.

spot rates were too high. Nine (seven stations
and two agencies) declared that there was too
much reliance on ratings. Another six (including
three stations and two agencies) said there was a
shortage of accurate buying information.

In this connection, a couple of board mem-
bers (see quotes) declared that the manner. of
presenting availability information to time buyers
was chaotic and that there was a erying need
for some standardization in rate card layouts and
availability presentations.

Sponsor Problem

Two stations mentioned the difficulty a
national sponsor has buying an extensive line-up
of spots against making a network buy.

Another 13 stations called for more sales
aggressiveness and buyer awareness of fringe
availabilities, Three of these stations said there
was not enough selling of non-Class A time; an-
other three specifically cited daytime sales bar-
gains that are going to waste, and another seven
complained that advertisers were passing up the
smaller markets,

One station manager, who refused to be
quoted, declared that ad agencies need more
savvy in their time buying. He said, “The time
buyers are young kids fresh from the mail room
or ex-secretaries who have no more knowledge
of the individual markets than can be read from
magazines. They are anxious to make good and
therefore buy only NBC and CBS stations, which
offer them security from criticism if the campaign

fzﬁ+_ﬂi?e us the ‘old-time’ buyers or train these

HOW THEY VOTED

Do you think the spoi sales situation ls perfectly healthy
or 15 H in need of some therapyT

| important effect on future negotia-

AGENCIES AND ADVERTISERS SAY . ..

READ WIGHT, vice-president, ]. M. MATHES,
New York: "Five spots, one after the other at the
hnu.r_mn:l:, witers down the effectiveness of each

LANSING LINDQUIST,
vice-president, KETCHUM,
MacLEOD & GROVE,
Pitisburgh: “The greatest
single problem is hard to
pinpoint. Two are (1) no
reasonably standard system
of ﬂ\'ﬂﬂt‘:giliﬁ presentation,
and (2) indiscriminate and
sometimes misleading use of
ratings.”

CEORCE ABRAMS, vice-presi-
dent, REVLON PRODUCTS,
New York: “From the advertis-
er’s standpoint (the greatest problem is) the avail-
ability of good spots.

A. R. WATSON, executive vice-president,
SOUTHWESTERN PUBLIC SERVICE
COMPANY, Amarillo, Tex.: “An overenthusi-
astic Commission allocated too many channels
in small markets, thus diluting the aondience
and decreasing the small station’s opportunity
for more national business.”

STATIONS SAY . ..

LAWRENCE ROGERS II, vimmlt. WSAZ-
TV, Huntington, W, Va: “Stan ization of re-
search and availabilities techniques among spot reps.
It's too dam difficult to buy spot!”

HAROLD ESSEX, execulive vice-presi-
dent, W5J5-TV, Winston-Salem, N. C.: “"Com-
plete lack of uniformity. No two rate
structures anywhere alike. It must be a pain
to time buyers.”

PETER JAMES, station manager, WJAR-TV,
Providence: “Not enough hard selling for non-Class
A time., Davtime sells the women who are ready to
go shopping that day.”

Needs No
Healthy Thermpy Dpinlon
Metworks and Siations.........19 9 1
Ad Agencles .....cesnssssssas 3 17 2
Hﬂ“rt Eﬂﬂnmn SEERGEREEEE I i —
Repional, Local and Spot
.ﬁ.ﬂ'l'mi.“rl ...... FEEBEEREDE 3 T ‘
Distributors .covevcssnnansnnan 1 10 i
Producers, Laba, Equipment..... A 11 _1
Grand Towml ....occesuus ) ] TR g
MICHAEL

BAISCH, general manager,
WREX-TV, Bockiord, Iﬁ.: “The attitude to-
ward ratings as the yardstick—almost exclusive-
ly—in purchase of spots. Certainly gualita-
tive analysis of nudience is as important to
some lines as quantitative.”

E. F. MacLEOD, station manager, WDAK-TV,
Columbus, Ga.: “The increasing costs of network
production are forcing networks to sell participations,
thereby encroaching on the spot Held.

MILTON FRIEDLAND, eneral man-
ager, WICS-TV, Springtield, Ill.: "The great-
est problem to the secondary and tertiary-
market station is to sell the Madison Avenue
time buvers on effectiveness of localized sell-
ing at the lower rates (but good media buys)
offered by small market stations as against
their buying at high rates on so-called
‘regional’ or ‘area’ stations. The problem
concisely is overcoming the national buying
concept of ‘overlapping duplication and thus
avoiding buying smull markets.”

HARMON DUNCAN, president, WTVD, Durham,
N. C.: “{Greatest pmhra-m is) lack of one-minute
Class A availabilities,”

CEORGE FRECHETTE, general man-
ager, WSAU-TV, Wausan, Wis.: “Network
grams running on alternate wecks or eve
ourth week tend to upset regular schedules.”

PRODUCERS AND DISTRIBUTORS SAY .. .

WALTER SCHWIMMER, WALTER SCHWIM-
MER COMPANY, Chicago: “Firm availability with-
gut the threat of network pre-emption on network
sale or spectacular (is the greatest problem).”

CHARLES WICK, president, TELEFILM
ENTERFPRISES, New York: “Lack of proper
availability information.”

EMMANUEL DEMBY, DEMBY FPRODUC-
TIONS, New York: “Not enough creative program-
ming to take fringe time out of the substandard
class, Stations could spread their ‘good time' by the
way they book shows.”

WGA and Nets

Huddle Over
Second-Runs

HOLLYWOOD, Sept. 10.—Ne-
gotiations between Writers' Guild
of America and networks are being
watched closely this week, despite
the fact that the talks themselves
are of only secondary nature. They
consist of a sort of mop-up opera-
tion by WCA, embracing freelance
writers employed by networks in
film TV.

These are relatively few. The im-
portance of the talks, however,
stems from the fact that they're
the first to be held since the Sereen
Actors’ Guild established the prin-
ciple of residual pavment on sec-
ond-runs, Writers, so far, get no pay
on second-run, and 235 per cent of
minimum on third-run and each
run thereafter.

Payment for kinescopes, how-
ever, is 100 cent on second-run.
If the WGA can get the nets to
agree to make some second-run
payment for film, it would have an

tion despite the fact that only a
small number of writers are in-
volved in present talks.

Coke Pauses
With D’Arcy

NEW YORK, Sept. 10.—D'Arcy
Agency seems to have obtained
the pause that refreshes from one
of the two key accounts which
have been reported shaky. Coca-
Cola remains with the agency. on
a pro tem basis, but reports are
that a shift still can take place
at any time.

The word now is that Coke’s
hoard chairman has told President
William E. Robinson that the lat-
ter may shift agencies any time
he deems it desirable, at a mo- |
ment’s notice. Robinson has not
yet found it desirable.

J. Walter Thompson is regarded
as closest in contention.

D'Arey’s other problem account,
Budweiser, also is still on the
agency's roster, despite earlier re-
ports that a shift was imminent,

FCC Grants Permit
To CBS for New
VHF in St. Louis

WASHINGTCN, Sept. 10.—In a
statement calling the Columbia
Broadeasting Corporation a “giant
among pyemies,” an FCC hearing
examiner this week recommended
granting the net permit to build a
new St, Louis VEHF in preference
to four other contestants. Hearing
Examiner Thomas H. Donahue's
frank admiration for CBS' “back-
ground and experience” ml)p]{w:] the
opposing arguments of the area’s
St. Louis Telecast, Inc.; St. Louis
Amusement Company, 220 Tele-
vision, Ine., and Broadeast House,
Inc., all competing for Channel 11.

The would-be station owners
argued that CBS ownership would
violate both the media diversifica-
tion and multiple-ownership prin-
ciples of the Commission. The ex-
aminer claiming to “yield to no
one” in his belief in the media di-
versification prineple, ruled that
CBS ownership of the local outlet
would tend to diversify rather than
“result in any tight centralization
of local media.”

‘Waterfront’ Ranks 5th

With 36.8 in Houston
NEW YORK, Sept. 10.—In the

NEXT WEEK—The TV Editorial Advisory Board Will Explain;

SOLUTIONS TO THE SPOT TV PROBLEMS

| cated shows there. ARB this week

www americanradiohistorv com

American Research Bureau chart
for Houston in last week's issue,
MCA-TV's “Waterfront” received a

13.8, ranking 22d among syndi-

issned a correction.

“Waterfront” actually got 36.8
in Houston in August, ranking it
third among syndicated shows and

fifth over-all

3 VERSIONS ON
TITANIC SINKING

HOLLYWOOD, Sept. 10.—
Apparently the sinking of the
Titanic has caught the imagi-
nation of Hollywood writers.
Viewers will get no fewer than
three different versions of it
this fall.

“You Are There” has al-
ready Fflmed its Titanic dis-
aster. TCF-TV is now shoot-
ing “Cavalcade,” one of the
primary scenes of which takes
place aboard the ill-fated ship.
Screen  Directors’ - Playhouse
will roll “Gamblers Don’t
Gamble,” all of which takes
place aboard the Titanic, with
the sinking climaxing the
story.

Ind. Ford Men
Sign Lombardo

CHICAGO, Sept. 10.—The Ford
Dealers of Indiana this week
signed a 52-week contract to spon-
sor “Guy Lombardo and His Rowal
Canadians” in six markets in the
State. This brings MCA-TV's sales
on the musiec show to over 130
markets. The stations on which
Ford Dealers will sponsor are
WFBM-TV, Indianapolis; WFIE-
TV, Evansville: WFAM-TV, La-
favette; WTTYV, Bloomington;
WSBT, South Bend: and WKJG-
TV, Fort Wayne. J. Walter
Thompson is the agency for Ford,

—[)ept. Stores Sing-

® Continued from page 2

leaning toward greater diversifica-
tion of media.
Favor Spots

Cuff noted that the commonest
method of using TV was to buy
spot campaigns for special store
promations, buying in the best time
available. He said the use of shows
has not been too successful. He
further mentioned that most stores
do not use ad agencies.

Jordan Marsh, Allied’s Boston
store, is reputed to be one of the
biggest users of TV in the field.
It has been running regular spot
schedules on both Boston stations
since they went on the air, It
laces its ads thru the Hirshon-

arfield agency.

Ed Berman, promotion manager
of A&S, which E;as completed four
weeks of its test campaign on
WRCA-TV, szaid he is not even
trving to measure the results at
this point. He said he learned from
sad experience with a show here
three years ago that he cannot
measure TV effectiveness against
immediate store traffic and sales.
In its WRCA-TV campaign, A&S
is doing institutional plugging of its
children’s department. After the
10 weeks, Berman said, he will
try to ascertain if that department
is doing better than a year ago.

The Secret’s Out

® Continued from page 2

edy was sold without a pilot, and
eight out of nine adventure pro-
grams, not one produced by a net-
wnlgk. had fiién in the can. ;

‘or a producer trving to figure
out whntiind of show to get ready
for next season, of course, the big
question is not what sold this year
but what will be salable next. It
might be pointed out, that it was
obvious from the start that situ-
ation comedies and musicals would
be unwanted this season because
both produced some classic flops
in 195455, and musicals have a
limited market anyway.

Mysteries have been in a slump
for the past two or three years, but
the eycle could be beginning its
upward swing. There still seems
room for good adventure shows
and documentaries, especially the
latter. Dramas are in a special
category; it’s the names that count.

Thﬂ red light is out for anyone
contemplating a Western or kid
series. The categories are pretty
well saturated, On the other hand,
everyone professes to be looking
for something brand new like, say,
“The $64,000 Question.”
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5 SMASH SATURDAY DAYTIME ¢
i RATING RECORDS,

Tough Network Leaders Toppled in
Market after Market!

i DIANAPOIJS (Saturday, 11:30 A.M.-12:30 P.M.) 1481

MCA TV's hour-long Western Film package topsplough network
competitors by 145%, 1% and 444% respectively! (ARB, July 1955)

COLUMBUS (saturday, 9:30—10:30 AM.) 12.9

The biggestaever earned in the period. Jumped sets-in-use 75%!
-~ Almost triple the previous rating for the time spot! (ARB, June 1955)

I'IOI.IS'I'OH (Saturday, 12:00-1:00 P.M.) I4.9

Beats the top-rated Saturday afternoon network show by 144% —
catapults time period rating first time out from 8.1 to 14.9! [ARB,
July 19535)

56 hour-long features starring GENE AUTRY
67 hour-long features starring ROY ROGERS {

Stampede the audience to these double-bharreled
Mﬁits in the markelof your choice. Terrific ratings =
oV -~ | available now! Call MCA today.
Job No. 7917 — MCA-TV Mag Ad
46410 AT 8763 Proof A

9370 Santa Monica Blvd., Beverly Hills

WWW americanradiohistorv com
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In market after.market, BADGE 714, starring
Jack Webb, delivers the biggest TV audiences in
town for its sponsors, proving again and again

that it’s a great show.

As DRAGNET on network, the 39 excltmg half-hour epi-
sodes comprising the third series of BADGE 714 chalked up
an average national Nielsen rating of 44.7*. In the latest
ratingsof all ARB markets, the second series outrated 58 of
62 prugrams,' network and local, in time-period competition.

And the latest Annual Billboard Poll of TV station man-
agers, advertising agencies and sponsors again selected
BADGE 714 as “the best non-network mystery series.” Its
star, Jack Wehb once again was named “best performer.”

Great entertainment for audiences and great selling for ad-
vertisers — that’s the way BADGE 714 adds up every time.
And now, the third series is ready to do a great selling job

for you. Sign up now for first-run syndication sponsorship
in your markets For availabilities, write, wire or phone

"NBGC FILM DIVISION

Serving All Sponsors...Serving All Stations

30 Rnckefaller Plaza, N.Y.20,N.Y. Merchandise Mart, Chicago, I1l. Sunset & Vine, Hollywood, Calif.

*Nielsen Television Index—September, 1954-May, 1955
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icated Films May Be in

For Long-Range Bankrolling

NEW YORK, Sept. 10.—Phillips
Petrolenm’s signing to ride "I Led
Tkree Lives” tor a third vear points
up the likelihood of more long-run
sponsorship situations to come in
:-'.]mlriin:ful-_*-.dI film. Up to now they
have been exceptional. The num-
ber of syndicated shows that have
ever gone into more than two vears
of production can be counted on
the fingers.

The major reason fo. this is that
producers have been reluctant to
make more than 78 episodes, fig-
uring that further production culs
into their residual potential. On
the other hand, distributors here
point out that most of the impor-
tant regional sponsors, on whom
continued production of any series
depends, have not been inclined to
stick to any one show for too long.
After a vear or bwo on one prop-
erty, however good a job it does,
they get itchy to make a change
i an attempt to ereate new excite-
ment and enthusiasm among their
dealers and salespeople.

It is generally recognized that
syndication  sponsors  have  thus
been missing the great value to be
derived from long-range identifica-
tion with one property. By con-
trast, this advantage is not unusual
among national sponsors paving the
full freight for a show. Sueh is the
case with Kellogg's on “Superman,”
Liggett & Mvers on “Dragnet,”
Culf (il on “Life of Riley” and
Ford on the “Ford Theater,” to
name a few,

Changing Concepts

But the situation in syndication
appears to be in For a change.
Major First-run syndicators report
that they have been finding in-
creasing  interest among  regional
advertisers in sticking with a show
for a long haul, At the same time,
several recent developments in the
TV film business suggest that the
distributors in the future will not
only give comfort to this desire but
will actually go out and promote
continued sales of their old relia-
biles.

The big thing is the new Screen
Actors Guild contract, which gives
a bigger share of re-nmm money to
talent, cutting down the producers’
and distributors’ residual income.

Lhito Upped to

Coast Manager
0f TV Division

NEW YORK, Sept. 10.—Lee
Zhito this week was upped to the
post of West Coast general man-
ager of The Billboard’s Television
division, Zhito, who has been ex-
ecutive editor in the Hollywood
office, now takes on business funoc-
tions for the TV division on the
Coast, in line with The Billboard’s
increasing emphasis on  television
programming.

In his new capacity, Zhito will
supervise client service in Holly-
wood, reporting to Sam Chase,
general manager of the TV divi-
sion, Other personnel in the Hol-
lywood office remaing unchanged,
with Sam Abbott continuing to
head The Billboard’s Coast opera-
tions.

ABC-TV Sells Fully
On Two More Shows

NEW YORK, Sept. 10.—ABC-
TV hung out the sold-out sign on
bwo more of its shows this week.
It sold the remaining quarter hour
of “Ozzie and Harriet” to the Tele-
chiron Division of Ceneral Electric
and the remaining quarter hour of
“Mickey Mouse Club” to Morton
Salt and the Lettuce Growers
Association,

General Electric's H:]H}Dint Divi-
sion is nlready with "Ozzie and
Harriet” as altemate week spon-
sor. The Telechron buy therefore
gives GE a three-quarter owner-

ship stake.

At the same time, the distributors
have been ‘finding first-run sales
increasingly profitable despite the
fact that production costs have
risenn. The main reason is that the
medium size markets are now able
to pay a bigger portion of the load.
There are more stations in the me-
dium market category. And that
type of market has been able to
take o few iIncreases in program
prices.
Other Factors

Still another factor is the emerg-
ing pattern of residual sales. These
are made mostly in package deals
to stations, Anc wjrlh the current
tendency to strip re-runs in day-

time or late at night, it is an ad-
vantage to have numerous episodes
in a series,

The tightening of new syndi-
cated releases is still another factor
likely to induce sponsors to stick
with the same property a third or
fourth year, In the past, the spon-
sors found plenty of other stuff
around to attract their interest.
But with the shrinking of the buy-
er's market, they will not have so
many new shows in full production
from which to choose. A lot of
their future shopping will be on
pilot films instead of full series.
On these they will have to take

(Continued on page 24)

Interstate May Bring
Allied Into Production

NEW YORK, Sept. 10, — Inter-
state Television, eurrently in the
throes of a major expansion, is toy-
ing with plans to bring Allied Art-
ists, its parent company, into pro-
duction of new TV film series for
network sponsors.

Definite moves in this direction,
however, will probably not take
place for at least several months.
When and if Allied makes the
move, the policy which would
probably be followed would be to
shoot no more than a pilot film of
a projected series and hold back

Screen Gems,
TPA Merger Is
Long Way Off

HOLLYWOOD, Sept, 10.—The
progress of negotiations in the pos-
sible Screens Gems-TPA merger
{(The Billboard, September 10), re-
mained status quo this week, ac-
cording to TPA Chairman Edward
Small, who indicated that any pur-
chase of TPA by Screen Gems is a
long way off.

Primary reason [or such o merger
would be Screen Cems’ desire to
increase its sales staff. This was the
underlying motivaHon in MCA's
buy of UTP last December. It has
become axiomatic in the svndica-
tion field that programming and
salesmen are assets of just about
equal importance, because of the
time and money it takes to train
sales personnel in the highlvy com-
plicated and tricky business,

Both Sereen Gems and TPA have
had some trouble keeping their
sales people in recent months be-
cause of a lack of first-run product,
Both are now apparently hypoing
their activities, with Screen Gems
placing "Jungle Jim" and TPA
“Count of Monte Cristo,” into first-
run syndication.

Admen Hike
WCBS-TV Biz

NEW YORK, Sept. 10.-=\WCBS-
TV's line-up of feature film shows
has been altracting advertisers in
record-breaking hordes. The sta-
tion to date has increased its fea-
ture film spot business for the com-
ing season by 50 per cent over the
figure chalked up last year at this
time.

The station’s “Late Show™ now
has only three spots still open out
of 70 that can be aired. The “Early
Show” has one spot open out of
40 available for sponsorship. Its
“Picture for a Sunday Afternoon”

|

]

on [urther production until the
show is sold.

According to Ralph Branton,
president of Interstate, production
of properties for syndication has
become a highly risky venture. It
is safer and more profitable, Bran-
ton feels, to produce for network

sponsors or to syndicate network
reTins.

Branton also indicated that top-
drawer theatrical film producers
William Wyler, John Huston and
Billy Wilder, who recently signed
production deals with Mriﬂd Art-
ists and share in the profits of the
company, may become available for
production of one-shot film spec-
taculars that Interstate would sell
for network airing. Here again,
however, things are no further than
thz thinking and talking stage.

As one of the first steps in Inter-
state's new expansion, the firm has
all but signed contracts for the ac-
quisition of two network reruns,
“Public Defender” and “1 Married
{{mnf’ and also has added to its
eature roster 32 Westerns recently
produced by Allied Artists, Half
of the new batch of Westerns star
Johnny Mack Brown; the other 16
are Whip Wilson features,

Interstate also this week set plans
to distribute its TV properties on a
world-wide basis, dubbing them
into  foreign languages where
Necessary.,

Barbara Stanwyck
Set for Anthologies

HOLLYWOOD, Sept. 10.—Ten-
tative agreement has been reached
between Jack Denove Productions
and Barbara Stanwyck for Miss
Stanwyck to host and star in an
anthology series, Actress would ap-
pear in approximately one of every
three of the half-hours and intro-
duce the others.

Program is being aimed at Jan-
uary network airing. Miss Stan-
wyek had previously turned down
a number of TV series because
they would have required her to
act in each of the segments.

THE BILLBOARD SCOREBOARD

® Jop Vidfilms Among Women

and Their Pulse Multi-Market Ratings

This weekly featore of The Billboard's TV Film department shows the relative
gtandings ol the top 25 nop-network TV film series on the basis of the number of
wicwers ol the type covered they atiract per 100 viewing homes. The average milti-
market raling for each series is also shown and i3 based upon the rating scored by
ecach show in the 22 basic markels stodied by The Pulse, which markets account for
the bulk of U. 5.7s8ei circulation. Easch market is welghted in proportion with its
TV population. On consecutive weeks, these charts show program popularity among
men, women, teen-agers, and children.

For additional information on audience size and coverage please consult The
Pulse, Inc., 15 West 46ih Street, Mew York

YWomen Aug.

Rank Per 100 July

Order Tiile and Dvsicibuior of Serles Hoowes Raillag
1. ... ldbevace: {Guld) oiiiisaiananasiasianes a8 10.1
2. ....Mr. District Attorney (Ziv) cevesrssnvess..B4 12.3
3.....Florian ZaBach (Guild) ....eovvrvsansst 2.8
4.....Mr. and Mrs. North (ATPS) ......ccvn0vuuns 92 5.6
5.....00ug Fairbanks Presents (ABC) ..........89 12.6
I Favorite Story (Ziv) .....ccvsaessssinns B9 8.3
5.....Foreign Intrigue (Official) ....c00vvnneann, B9 9.3
., he Famous Plavhouse (MCA) ..ovieisannsss 88 5.6
3 — Follow That Man (MCA) ....ecevvsaninues B8 7.1
. Guy Lombardo (MCA) ... ovssencesannnnns 88 17
. SHRCEN The Whistler (CBS) ..... AR W .o B8 10.2
£ Dangerous Assignment (NBC) ............ 87 54
13..... Facts Forum (Facts Forum) ......c00000-. 86 1.0
13..... Inspector Mark Saber (Koch) ......... can oS30 5.3
15.....1 Led Three Lives (Ziv) «.ceeivecvrvnasnss 85 13.4
18 Beulah (Flamingo) ....ceearssssrscsarnes 84 5.4
LB Boston Blackie (Ziv) ..cvvvennansensssss .54 9.8
16. ... .Hollywood Offbeat (MCA) ...vvvvvsneenns 84 5.3
18 .50 Lone Wolf (MCA) ...ccvcvvnces SR ¢ 9.8
18, My Hero (Official) . ...covaviviciaas I 6.0
18.....The Plavhouse (ABC) ....iovvevssssssnnas B4 5.6
16. ....5tar and the Story (Official) ........ .00, 84 10.6
xR Eddie Cantor (Ziv) ....coiaiesaniinans ...83 10.6
9. ... .1 Am the Low (MCA) c.icvarvvanssinsines 83 9.3
23.....Man Behind the Badge (MCA) ............ 83 10.6

BEATING THE BRUSH

Merchandisers Seek
Crockett Successor

NEW YORK, Sept. 10 — The
character merchandising field is
closely watching the new trends
in TV programming for clues as to
where their next bonanza lies.
They're looking for another Davy
Crockett, tho they'll be happy to
settle for something with less boom

FILM KUDOS
Venice Pins
Medals on
GT, CBS-TV

NEW YORK, Sept. 10.—One of
the 26 episodes in General Tele-
radio’s “Animated Fairy Tales”
won first place in the TV film
category at the Venice Film Festi-
val. Second prize went to the
“Family of Man” stanza that ap-
peared on CBS-TV's “Adventure”
on June 19.

The segment of “Fairy Tales”
that won was “The Gallant Little
Tailor.® The quarter- hour sil-
houette series was produced in
England by Lotte Reiniger. The
“Family of Man™ show was based
on the photographic exhibit put
together at the Museum of Modemn
Art by Edward Steichen.

ABC Film Syndication Eyes

‘3 Musketeers’ as Ist Run

NEW YOREK, Sept. 10. — ABC
Film Svndication this week was
reported giving close consideration
to adding “The Three Musketeers”
to its new slate of first-run prop-
erties.

The firm already has “Sheena,
Queen of the Jungle” available for
sale and, in addition to “Muske-
teers,” is negotiating for “Man-
drake, the Magician,” which John
CGibbs may put into production if a
deal can be finalized with ABC
Film. Other properties, it's under-
stood, are also being considered.

The firm's step-up in new prop-

stanza is a complete sell-ont. And | erty acquisitions follows its deci-

its *Late Matinee” show has four|sion to call

unsold spots out of 36.

a halt in further
production of “Passport to Dan-

Practically all of the spots on the | ger,” on which 39 episodes were
Feature stanzas are sold to national | shot last season. Also, production

advertisers.

of a fourth season’s supply of

“Douglas Fairbanks Presents” epi-
sodes is still up in the air, pending
a decision by Rheingold on
whether or not to renew its spon-
sorship.

ABC Film, of course, is anxious
to add to-its larder of new prop-
erties for this coming season, in
view of the fact that there will be

no new “Passports” and a chance |ing o
junction against use of the name,

that the supply of “Fairbanks” will
halt. The firm has the network
reruns of the “Ray Bolger Show™ to
syndicate. But it feels it can use a
few more properties,

For one thing, its new national
sales division, headed by John

Burns, begins functioning at full
speed next month, and the firm
wants the shows to pitch to na-
tional sponsors. If no national deals
are made, the properties can
added to the syndication lists.

be

in it—as long as it's not a quick
bust,

Stone  Associates this week
signed for the apparel rights to
Daniel Boone. No such show is at
this time scheduled to go on the
air. However, GCannaway - Ver
Halen have announced they will
produce a Boone show with Bruce
Bennett, and Mickey Rooney En-
terprises last year made a pilot
film. Boone is the major hope to
keep the “frontier” trend alive.

The greatest new interest now is
in the costume pieces. “Long John
Silver” and “Robin Hood™ already
have licenses out. Thev are heing
issued by the Mitchell Hamilburg
Agency and Character Merchandis-
ing, Irfic., respectively. Licensing of
“The Scarlet Pimpernel” and “The
Count of Monte Cristo” is due to
start shortly.

Some experts believe this field
is of dubious potential because of
the foreign flavor. One of then

inted to the fact that “Cisco

id,” despite its consistent success
on the air, never made it in mer-
chandise. The reason, he said, is
that it's a Latin-American charac-
ter and not the full-blood Ameri-
can- that kids like to identify
themselves with.

Westerns Ride On
In other r{':s].';c-::ts. the Westerns
continue to hold strong, Roy
(Continued on page 23)

Bowling Series
Suit Settled

CHICAGO, Sept. 10. — Walter
Schwimmer, distributor for Demet
Productions” “Championship Bowl-
ing” series, said todavy that the
suits filed by Matt E. Niesen, pro-
prietor of the Faetz-Niesen Bowl-
ing Alleys, where the original series
was filmed, “have been completely
settled.”

The suits asked “for an account-
ing of profits” and sought an in-

“Championship Bowling,” on the
new series filmed at Brunswick-—
FIuke—Cuﬂcndcr‘s experimental al-
eys.

Niesen, who had contracted for
20 per cent of the profits on the
first 26 films, was given a cash
settlement and, in return, released
all his rights in the Demet series.
¥ Art Pickens, Wu![tgr Schwimr;'ulﬁ

ompany vice-president, says
series is now sold in 114 markets.

N amercanrtacgonSonTcom
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EDITORIAL

Many Happy Reruns

The past two years have seen the TV film

out- of swaddling clothes and

aeatest advertising medium of all time.
s resulted from inventiveness, courage,
The inventiveness developed properties to meet a

quality.

industry grow
become a major factor in the
This development

application—and

need; the courage provided the investments to make the films

" possible; the n}_:
merchandised fi

-.in ient of

The period now confronting the
these same qualities, in increased quantities.
rovides both a challenge and a promise.
successfully meet

competitive situation
For those firms which
15 certain to be a future of vast

The coming season is like
measuring the potential of most
business, particularly on the distribution side.
preparing actively for the season’s bow is

lication successfully produced, marketed and
ms which satisfied viewers and clients:
the Enm]il}' of the ultimate product was the most essential

d

vidfilm industry calls for
The toughening

the challenge, there
f,mwth and inestimable profits.
y to provide a yardstick for
organizations in the TV film
Among the firms
Television Programs

of America, which began operations but two Years ago.

In that short span of time, TPA has progresse

from an

active infancy thru a lusty adolescence into a robust and earl

maturity. It has kept
rise of the industry itsel

The Billboard on these pages salutes

|r3ace, stride for stride, with the swift

TPA on this occasion

of its second birthday, This special section is also, in a sense, a

tribute to the TV film

While the articles in this section

industry which gave rise to

the companv.
deal mostly with one company’s

experiences, they cover problems which, in the main, are uni-

versal in the field.

new season ahead will inevitabl
problems. But these can be surmounted
plication of the combined production,
teams of the individual film companies.
this section is dedicated.

therefore, that

bring with it new
y the continued ap-
sales and merchandising
It is to these teams,

It's Gotta
Script—Ed

By EDWARD SMALL
Chairman, Board of Directors, TPA

HOLLYWOOD, Sept. 10.—Back
in the early days of silents, film
directors would ad lib the day’s
shooting as they went along, put-
ting their pictures together almost
‘by improvisation. Today, out on
TPA's lot here, we have a sayin
that sums up, perhaps, all the dif-
ferences between the free and easy
days of the past, and the rigid, de-
manding requirements of % The
saying is:

“If it ain’t in the script, it ain’t.”

This sums up much of the TPA
picture-producing philosophy.
Quality, production and secript val-
ues,
result in finished product, can no
longer be left to chance, Too much
is at stake—not only TPA's reputa-
tion and continued success, but the
investments of hundreds of adver-
tisers and stations. So, to maintain
these standards and protect these
investments, you have to remem-
ber one vitally important fact: b |
it ain't in the seript, it ain't.”

Because these free and easy days
of “shooting on the wing” are long
since gone, TPA maintaing a full-
time staff of production experts in
its Hollywood office, Executive
Emdur:er is Leon Fromkess, whose

iography is given elsewhere in
this section. Following is a list of
some of the key figures who work
with Fromkess in producing TPA
programs: '
Rudy Flothow

By actual count, Rudolph Flo-
thow, TPA producer, has ﬁee“ in-
volved in the making of 308 pic-
tures, starting in 1929 as assistant
production manager with Tiffany
Stahl. He was a Columbia Pictures
producer from 1940 to 1951 and
since 1952 participated in the pro-

duction of more than 200 half- |

hour TV film shows.

Irving Cummings Jr., an asso-
ciate TPA producer, is following
in his father’s footsteps as a pro-
ducer-director-writer. His screen

lay credits -include “Yesterday's

eroes,” “Ride Kelly Ride,” “Jew-
els of Brandenburg,” “Deadline
for Murder” and “Dangerous Mil-
lions,” all for 20th Century-Fox.
He produced “Sign of the Ram,”
"Double Dynamite,” “Where Dan-
ger Lives” and “A Cirl in Every
Port,” and supervised story and
roduction on “99 River Street,”

Steel Lady,” and others,

_ Sidney Marshall, currently TPA’s
story or on “Count of Monte
Eﬂstﬂ,"fnnw in"pmductinn, has
written for virtually every medium
in show business, He wrote the
radio “Cristo” series for five years,

e detail Iépnn detail which |

Be in the
Small

as well as the best-selling novel,
“Some Like It Hot” and “The
Medie,” *Man Called X.” “Christo-
her Seven™ and “Somebody

ows,” for TV. He was also story
editor and scripter on “the Line.
Up™; did a full length film feature
on "Mr. District Attorney,” and
wrote for top radio shows,

One of the newest members of
TPA’s Coast staff is one of Holly-
wood's most seasoned veterans,
Dick Shayver, TPA story consultant,
who has been writing for films
simee 1915, Shayer started with
Biograph, one of the early-day
silent giants. His first  feature
length picture was the “Rasputin,
the Black Monk.” He has amassed
the greatest number of screen ered-
its of any writer in the business,
with more than 260 feature pic-
tures. He was with Metro-Goldwyn-
| Mayer for 22 vears, working on
such all time greats as *All Oujot
on. the Western Front” “Dracula®
and “Frankenstein,”

But it takes more than highly
qualified creative talent to take a
motion picture, whether for TV or
feature distribution, from its incep-
tion to the final moment of projec-

(Continued on page 18)

TV FILM INDUSTRY'S
RAPID GROWTH

pointed up by
TPA'S TWO-YEAR RISE
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THE MAGIC NUMBER IS FIVE

Video Film Co. Must Meet
Many Basic Needs—Gordon

By MILTON A. GORDON
President, TFA

Did you know that the poet
Longfellow was also a prophet?
You remember he wrote in “Hi-
awatha™

“By the shores of Gitche Gumee

By the shining big sea water ., . .”

Many people think Longfellow
was describing the beauties of
primitive America. They're wrong.
Longfellow, in fact, was describing
the travels of a TV film salesman,
out beating the bushes as part of
his company’s all-out effort to get
saturation sales on its newest syn-

dicated property. (Perhaps I should
add that the salesman in question
made the sale. Gitche Gumee is
a ome-station UHF market.)

Yes, distribution plays a wvital
part in the successful operation of
a TV fflm company and it has been
the lack of this adjunct which has
terminated the careers of a number
of would-be film distributors. Yet,
notwithstanding the absolute neces-

sity for a sales organization that can
sell and service an advertiser,
whether headquartered on Madison
Avenue, New York, or Main Street,
Gitche Gumee, there are actually
five basic requirements which a

PRODUCER ANALYZES
‘LASSIE’S” SUCCESS

By ROBERT MAXWELL
Producer of “Lassie”

The success of the “Lassie™ TV
show as a commercial vehicle, its
many industry and public awards,
and most of all, the sincerest form
of Hattery—imitation—have led to
the inevitable query: “What were
the ingredients that went into mak-
ing ‘Lassie’ a success?”

Frankly, I wish I knew. There
are  certain  tme-tested hedges
against failure in show business
but, to my knowledge, there is no
tried and true formula for success,
and for one good and simple rea-

son. Success in show business de-
pends primarily and essentially on
public acceptance, and public ac-
ceptance is not only impossible to
pre-measure any accuracy but has

{a way of becoming frighteningly

mercurial.

Pinned down, [ suppose I would
have to attribute the success of
“Lassie” to its universality. It
seems to be many things to many
people. The membership of the
Academy of Television Arts &
Sciences, in awarding “Lassie” the
Emmy calls it “the best ehildren’s

(Continued on page 16)

By MICHAEL M, SILLEEMAN
Executive Vice-President, TPA

A growing tendency on the part
of some buyers of TV film pro-
grams to buy almost entirely on a
price factor—a sort of “lower prices
‘ahead, damn the consequences,”
to paraphrase—is, in the considered
opinion of all of us at TPA, a most
alarming philosophy and policy. It
115 a policy that unl‘{’mppi]y is gain-
in% advocates. Worse vet, it is a
policy that can only have one out-
come for most of the parties in-
volved-—-disaster.

Danger Ahead

If you think it out to its logical
conclusion, you must come to the
fact that pursuit of the policy of
buying on a price basis only will
inevitably reduce to a minimum
the num of companies supply-
ing film to advertisers and stations.
That would mean a seller's market,
not a buyer's market. Actually, that
is the way it was during the early
years of television, and especially
during the freeze when, while mar-
kets were limited, so were the

number of responsible concerns
selling TV programs on film, This
is reminiscent of what happened
to the automobile business during
the war, when automobile dealers
were in complete control and cars
were at a premium. This same sort

of thing can happen in the TV film |

business just as well.

Let's see what happens if the
pressure to lower prices continues,
I can see these developments:

(1) Lower prices have got to
force diminishing profits. Diminish.
ing, and more to the point, disap-
pearing profits invariably bring
about a point of no return for
smaller companies and they will
have to cease operation. You are
all familiar with instances in which
certain distribution companies have
been forced out of business recent-
ly. At least five companies with
considerable product whe were on

the scene a year or two ago, today
are out of the picture. There are
many fewer ication companies
in the field today than there were

aper item
ere were

a year ago. One trade
I saw indicated that

Price-Only Deal Perils Industry,
Lowers Quality, Says Sillerman

half as many companies in the
business today as there were two
| years ago.and they are turning out
many limes more film tootage than
at that earlier date,

Revenue Threat
(2) Lower prices of necessity
force lower quality standards.

Lower quality standards in tum
must lower entertainment wvalues,
This means loss of revenue for the
station because advertisers will not
buy diminished audience, Every-
one in television must be mindful
that there are other media. Lower
revenues for stations mean that the
stations must increase their pres-
sure for still lower prices, and so
the vicious cycle mounts, Where
does it end?

(3) Lower prices will bring about
a reduction in the number of com-
panies supplying film. Thus there
will be :;‘pnw ul handful of com-
panies left to provide the stations
with this basic programming in-
gredient, So, now we are back to
our seller's market. Without any

(Continued on page 18)

TV film organization must have if
it is to survive in this extraordinarily
competitive field. They are:

e sales organization already
mentioned.

Production facilities. -
Substantial financial resources.
Strong merchandising-promotion.
Flexibility.

Each of these is equally impor-
tant and interdependent., The ab-
sence of any one is equally serious,
The absence of any one means that
the needs of the companv’s cus-
tomers, advertisers and broadcast-
ers, cannot be met adequately,
whether the customers represent
multi-million national advertisers,
a local account which has just
graduated up from buving station
breaks, or a UHF station fighting
for existence in a combination
market.

Production facilities means more
than merely the physical space
and equipment required to make
moavies. It means a production staff
able to bring maximum quality to
any kind of program, a “Halls of
Ivy.” a "Count of Monte Cristo” or
a “Lassie,” and to provide that
quality under the budget limita-
tions and time limits imposed by
TV budgets.

Facilities

Production facilities means one
more important thing, too. It means
the ability to work with, and if nee-
essary, finance qualified indepen-
dent producers. No one organiza-
tion can ever get a monepoly on
creative thinking and the function
of independent producers must be
maintained in TV as part of the
process whereby the industry is
infused with new ideas, ie. new
programs.

I am especially proud of TPA’s
record in the field of merchandis-
ing. Here is a service and plus for
advertisers which has been growing
steadily in importance. The fact
that it can also mean added revenue
for the film distributor is actually
secondary, The greater importance

lies in its value as a means of en-

hancing program value to the client
and of establishing a closer rela-
tionship with the viewer-customer.
TPA has been fortunate in the suc-
cess already scored in merchandis-
ing “Ramar of the Jungle” and the
merchandising campaigns now
under way for “Captain Gallant of
the Foreign Legion™ and “Lassie”
under the guidance of our mer-
chandising head, Martin Stone, al-
ready show tremendous profit.

All of these ingredients necessary
to film distribution are woven to-
gether by the strong chain of flex-
ibilitv. And flexibility means more
than being able to adapt so as to
meet new situations and changes
which occur daily in this somewhat
frenetic husiness. It means flex-
ibility of mind and a willingness to
establish, rather than merely fol-
low, tradition,

Incidentally, you'll be interested
in a wire which has just come in
from Gitche Gumee, They renewed.
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TPA Executive Family—

Who's Who in TV Film Firm

An industrial erganization—no
matter what the field—is no
stronger than the line-up of ex-
ecutives who implement its poli-
cies. Television Programs of Amer-
ica Fmamirﬂ.rfeadimﬂ roup of
individuals with well-rounded back-
,zmumfsu A brief summary of the
ighlights of their careers follow.

EDWARD SMALL

Edward Small, chairman of the
board of Television Programs of
America and co-founder with Mil-
ton A, Gordon of the TV film pro-
duetion - distribution organization,
got the show business urge early.
When he was 15 he ran away from
his Savannah, Ca., home to go into
vaude, later going into tent and
rep shows, first as a performer
then as producer. Realizing that
the business side offered both
-grzater stability and potential, he
turned to production and manage-
ment.

In 1924, Small went to Holly-
wood, planning a brief stay. In-
stead he soon established himself
as the leading manager in Holly-
wood, at one time representing
as many as 300 of Hollywood's
leading performers and creative
names. The Small office published
its own weekly newspaper, The
Link, as well as its own

Small has been closely identi-
fied with developing and launching
the carcers of some of the all-time
filmdom greats, including John Gil-
bert, Corinne Griffi Norma
Shearer and Robert Donat. The
latter, for example, was an un-
known when Small chose him for
the lead in “Count of Monte
Cristo.” Oddly enough, TPA's
newest syndication series is based
on the same great classic.

As a producer Small has made
150 feature films, 27 of
which make up TPA's h
cessful Edward Small Features
package. He holds the unbelieve-
able record of never having lost
money on a film production. Still
under contract to United Artists

as an independent feature film ﬂﬂ-
ducer, he also supervises all TPA
productions,

MILTON A. GORDON

Milton A. Gordon, president of
Television Programs of Amierica,
Inc. (TPA), is a Chicago-born at-
torney-banker-businessman who i
responsible for the investment of
vast millions in theatrical and TV
Film. When he was a banker he
described himself as a “fireman
who puts out the fire using a hose
lllﬁl: EE which pours millions of dol-
AT

The fires Gordon referred to
were near-tragic business fires, The
most famous involved United Art-
ists (UA) which, in the late '40’s
after a notable career, had been
in a steady decline, Cordon, as
executive vice-president of Walter
E. Heller & Company, Chicago in-

Bl

merchandising - distribution - ad-
vertising campai He has also
been active in lumber, oil refin-
eries, coal mines, department
stores, tools and plastics,

MICHAEL M. SILLERMAN

Enown as one of the few trul
creative sales exegutives in broad-
casting, it is said of Michael M,
LMickﬂy] Sillerman that he has

een identified with the sales of
moreé programs to more sla-
tions and advertisers than any man
in the industry. It has been this

talent that has made him one of
the principal [ ig‘\rues
able growth of Television Programs
of America, Ine, (TPA), of which
he is executive vice-president.
Born in Baltimore and schooled
mnhns Hopkins, Sillerman im-
iately went into sales and ad-
vertising, [first with Alvin Austin
Associates, then with Fairchild
Publications and then I. Miller,
He pioneered in the merchandisin
and advertising mdnch whi
part of her

made a woman’s
over-all ensemble, with the result

in the remark- | &%

that Miller opened new distributor-
ships in 100 key markets,
Mickey's success with 1. Miller
led to appointment as vice-
ident at the John D. Boyle,
., agency, from which he re-
signed to assume a similar post at
the Biow Company. He handled
such accounts as I. Miller, Camel,
Esso Gas and Oil, several clothing
accounts and Gerardine Hair Wave

Lotion, introducing Walter Winch-
ell to radio.

From 1832 to 1935, Sillerman
WS OWner- ucer for Hamilton
Badio Productions, doing such
shows as “Soconyland Sketches”
for Standard Oil of N. Y.; “Mr. and
Mrs.,” based on the famous Briggs
cartoon, for Graybar Electric, and
the “Stebbins Boys” for Swift &
Company. In 1935 he became sta-

vestment organization—Heller had _... {33
a tremendous stake in UA and| i1

already. had taken severe losses—
not only devised a plan for re-
financing the company

aged to bring its dissident stock-
holders together.

" Then Gordon applied his finan-

cial wizardry to give UA a major
box-office attraction, at the same
time establishing a film industry
“first.” This was the git hemi-
sphere financing of the Sol SE‘;?BI
—John Huston production of “Afri-
ﬁn Qu&en,"d{sﬂﬁm% Katherine
pburn  an Bo
:I"'a\ﬂrl:]?.]:l of the mnl:fe-lp came ﬁ:::

America, the rest trom E d.| !
The film, a box-office ma':f]ﬁd

Oscar winner, was the turning
point for UA,
UA, Gordon

Prior to salva
has had a diversified business back-
ground. A Ph.D. and ].D, of the
University of Chicago, he practiced
law for eight years; was ident
of his own Army materiels factory
and later, with the Heller urEn.lm-
tion, one of the nation's leading
authorities on rescuing failing com-
panies, In line W:Itﬁ his theurz
that “banking can be creative,”
he helped muke frozen juice con-
centrates a national habit when he

sal a large investment in
ihi:mbyrg

setting up a national | |

but man-|

candles. ..

www americanradiohistorv com
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Frieberg Fromkess Hersh Blumberg
tion relations and sales director|
for Sesac, Ine., licensor of music, | mercial TV, Sillerman joined Ziv
negobiating contracts with some | Television, where he was instru-
400 stations. ||'||-||I.L! in setting up the sales or
In 1940, Sillerman organized | ganizaton which moved their pro-

Ke ystone Broades r-,i{mL F-..'- g bem 1:.'., griams ko large-scale distribution.
which independent stations thru [h directed sales on such shows
out the country became linked inta |as “Cisco Kid,” “Sports Album,”
a tmnscription network, ]HIII*”II"' F'i istom Blackie ™ and “Story The-
them national revenue hitherto un- | ater.,” He also helped deve 1!.:1] the
attainable. W H.L non-cancellable contract:

| 52

1 |

With the development of com- | Programs of America, Inc,

| "Ciseo Kid,”

the market-by-market concentra-
| tion plan, and scored the first 100 |
per ce nt umuu! coverage with
He resiened this post I
to become executive vice- plu:drut

of TPA and collaborated in its or

Milton A. Gordon.
BRUCE EELLS
Bruce Eells (rthymes with “sells™), |
vice ]}I’l_";i[_]l'lﬂ_ in charge of I]nr |

Television of
[ TFA)

Western Livision ol

holds one of the most notuble |
sales records in the broadcasting |
industry. In 1947 Eells developed
a revolutionary new program syndi-
Ccabion Ejhu for U. 8. Tadio sk ||]'1|rp-
and soon after had 400 outlets|
participating.

A '1.“”'#-“5“”..

executive

| distributor, resigning in 1953 Lo
ioin TPA. He was elected vice-
president in April, 1455,

A product of Sioux City, la,,
H|I;|_:| ] c ”1 TTl: i|1li'l [I il Dr :|]~E IITIJ
|versity in business, finance, ad

| ganization with Edward Small and vertising and merchandising, later
,dluhmjr law at LaSalle Institute,

[m Angeles. From 1934 to 1937
was a bank examiner for the
U. S. Treasury Do partment. He
||1m-:'[' toward show business when

|||: joined Republic Investment Cor-

specialists in managing

| business affairs for talent.

In 1943, after serving as account
with the Don Lee net-
work and sales manager of KH]J,
[".I'nu Lee key station in Los An
| ge les, Eells joined Young & Rubi-

In 1952, Eells disposed of his|cam |r| Hollvwood., Eells remained

radio interests lo £o into television |
as account exe weutive f'lll d I I|1"|

lwith Y. & R. until he set up his

[ oW .rmu['-..n}' in 1947,

record as we light our second birthday candle:

“Lassie” .

the Fnr-uign Lem'nn" A - ".’ﬁu‘r"‘.

. “Halls of Ivy"

=1

Even in this giant-strided television industry, there's an eye-opening reaction to the apeed
with which TPA has climbed to its present dominance. And for good reason. Look at the

» “Captain Gallant of

“Ramar of the Jungle” . . | "Ynur Star Showcase"

“Ellery Queen™ ... “Science in Action™ .

. “The Count of Monte Cristo”.

as much l-ata_.pie in TV station operations as the transmitter

jtself.

¥

The reception given to these programs by viewers and advertisers alike underscores the
soundness of the principles on which TPA was founded :

Quality productions of every type—for every station and advertiser:

Outstanding programs with magnetic vicwer appeal, designed to

enable sponzors to move merchandise in high volume—at low cost.
Quality showmanship, which will ever be the hallmark of TPA programs, is the reason we
look forward to a future of even greater service to viewers . , . staticns . . , advertisers,

EpWARD SMALL, CHAIRMAN OF THE M - k

MILTON A. GORDON, PRESIDENT

; MICHAEL M. SILLERMAN, EXECUTIVE VICE-PRESIDENT
r for higher sales through quali

Wl EE e ey EE

R R EoEEoE R E S

477 hmm Am m

.H 2

4

-
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Television Programs of America, Inc.

.
| RIS,

| the

|ranged for the

| tures {later E

HARDIE FRIEBERG

Hardie Frieberg, vice-president
in charge of the Eastern Division
of Television Programs of Amer-
e, Ine. (TPA), has been in com-
mercial television ever sincee there's
been commercial television, He
started as prudul_'r'l of some of the
mdustry's earliest and most fondly

recilled shiow g, those *-I.l.r1|':':g
such TV "gals” as Fave Emerson,
Eva Gabor, Maggi . McNellis and
others.

In 1951, noting the trend to in-
creased use of filin in video, Frie-
FH"’E became an account executive
with a film production-distribution
H!';:,-.lhir'.if:iilll. resiening to join TPA
in 1953.

Before tuming to
|||1lT11|fl one of the
ful ;1u| licity operalio
his elients includinge
Kate Smith, Harry
Lombardo and others,
New Yorker and
[red University.

TV, Hardie
miast SUCCEsS-
» it the East,
AT othicrs.
Conover, Guy
He is a
a praduate of Al-

LEON FROMKESS

exccubive pro-
Programs of
America, Ine., has, since 1951,
miade more than 10 lop TV Him
These "Rumar of
illJ'II!{:P,U the most
commercial successes in
the Held: “Stars Over Hollywood,™
"Chevron Theater,” "Kit Carson,
“"Halls of Ivy" and “Gruen Thea-
“_"]'.h }'1|' !lfl- TFOWY exXxeCuUiye 111IIII']'|'|[_'I'T

Fromkess,
Television

I.f'llﬂ-
ducer lor

include
e il

notable

on TPA's "Count of Monte Cristo”
and “Fury” series

Fromkess from 1945 to 18351
was partner and vice-president in

r'Fi..I.F:.TI' "|= E'||‘|i|1||'.||='|| "I l‘.Ill' I\";H!ll'
uel Goldwynw Company, In  that
period the company produced such
smashes as “Best Yedrs aof Our
Lives.” the Dannv Kave fealures,
.IHjH]JIJ]'I1'1 Wife," * Edge of Doam™
and others,

Fromkess First activity pic-
tures was with Colombia Pichares,
from 1927 to 1938, when he dj-.]
their original linancing and
purchase of fu 1=
chises, making the company an in-
termational operation. In 1937 e
helped set up Monogram Pictures,
becoming both treasurer and ex-
ecutive producer, leaving in 1939
to become president of PRC Pice
ale Lion!,

BEN HERSH
Ben Hersh, general manager for

production at TPA's West Coast
."1'“‘][”:‘;. h-!"l' il"ﬂ"-'l al 1i.||'|| '|II:|L1"I'
| since 1932, He started with Stand-
' j ard Capitol Company, which [i-
|nanced indie production, and su-
| pervised production, shifting over
to Universal Studios in 1936 as
production supervisor. Later he

was president of R-C-M, producing
some 1,000 musical shorts,

In 1947, after making a series
of “Lum n" Abner” fi]:uh‘, he be-
came vice-president of  Samuel

Bischoff Productions, where his pic-
tures included "Mrs, Mike,” star-
ring Ddick Powell; "Pidall,” “In-
tricue” and “Outpost in Moroceo.”
Later he was production supervisor
on such products as "The Groom
Wore Spurs,” starring Ginger
Rogers and Jack Carson; "He Ran
All the Way,” with John Garbield;
and "M,” starring David Wavne.
In 1852, Hersh became vice-
president and general manager for
Edward Small Productions, since
when he has supervised all ['IH.H].Il{'-

tion for that company, as well as
TPA.
KURT BLUMBERCG
Kurt Blumberg, assistant vice-

president of Television Programs
of America, Inc. (TPA), has been
mmvolved with selling ever since he

was in his teens. When he was
15 he got a fobh wilh a |_u||g
Beach, N. Y. boardwalk conces-
sionaire who sold and rented
bicveles., Soon after he went to

work, Kurt had in interest in the

business. Since then, only college
and war service have interrupted
his sales activities.

An honor graduate of Princeton
('46), Blumberg’s first job—exclud-

Ling the bike turn—was with Macy's,

where at the end of three years
he was senjor assistant fumibure
buyver. He left to zo with Liv-TV,

resipning to start with TPA when

it was organized.

Along with his sales activities,
Blumberg is recognized as one of
TV's top authorities in the complex
field of marketing and pricing. He

{Continued on page 18)
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RAMAR of the JUNGLE

gsltarring

JON HALL

YOUR® STAR
SHOWCASE

with your host

EDWARD ARNOLD

*Sponzor name

THE ADVENTURES OF

'ELLERY QUEEN

starring

HUGH MARLOWE

SCIENCE IN ACTION

produced in association with

The California Academy of Sciences

THE COUNT ©OF
MONTE CRISTO
stariing
GEORGE DOLENZ

recently veleased for syndication selling
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THESE

DEPENDABLE (OMPAHIES

SERVE THE DAY-TO-DAY

BUSINESS SERVICE HEEDS

OF TPA

TO:

The Sponsors,
Agencies, Station
Executives who
selected me the

Complete Commercial Art Service

ART DESIGNERS STUDIOS

%
e

1428 You Street, NW. 64 East BOth Street
?mal perfnrmer Washington, D. C. New York N. Y.
in an adventure DEcatur 2-0242 E[—umi 4u33n

A R EE A L R e R L PR i
TV and Rodio Scripts—Photo Offset

: BRYANT TYPING
& MIMEOGRAPH BUREAU

130 W'Eﬂ ﬂnd Street o New York 36, N. Y. e Wisconsin 7-0185 ;
R o o L R
Complete Photographic and Photostatic Services

FINLEY STAT-SERVICE, INC.

Main Office:
New York, N. Y.

wa?ummmhhm-"\.mm "'\.‘-rl-\.-\.l.':mm':ui-\.

’E

® Eldorado 5-2880

| Ieet

MESSENGER SERVICE
1229 6th Avenue New York 19, N. Y.

250 Park Avenue

T R

o
&
1

Judson 6-5610 L
R e R s

~ WILLIAM RICHMAN ASSOCIATES

-

" PRINTER’S REPRESENTATIVES

17 East 45th Street :
MUrray Hill 2-0396

New York, N. Y.

To the cast and crew of the ‘LASSIE’ show
who helped me win this award.

Tommy Rettsg

Best Wishes To | PA

. We are proud lo process

your film productions

CONSOLIDATED FILM INDUSTRIES

Fort Lee

New York Hollywood

- | ed that children
~ |respond to an emotional stimulus
. | as readily as they do to a physical
| stimulus. We have found it unnec-
| essary to shoot guns, blow up atom-

* | animal husbandry an
_; ]f)]E'l‘E off- hent approa

| one sto

f' accept the meu{tahﬂlty of death.

| | its advertising agency,

‘s' Success
m puge 11

‘Lassie

@ Continued

+ |show.” The Billboard, in making
o |its recent film award, calls it “the
| best new adventure show."
¢ | Parent-Teachers’

i |it “the best family show.” Our fan

The
Association calls
mail contains letters from tots of
6 and grandmothers of 60. Our
audience composition indicates an

"% | equal division between adults and

children.

The "mass appeal®” we have
achieved was by no means acciden-

Li.l In developing the format for

“Lassie” and in selecting our script

f; material we were determined not to
| write down to children nor write
.| up to adults.

we have discover-

are also people and

In this re

¢ lie reactors or threaten them with
| mad scientists to hold their inter-
. | est. As a result, I believe we have
‘| developed an empathy that many
of the so-called children’s shows

‘|do not have since it is far easier
‘|for a child to identify with Jeff's
flunking an arithmetic test or his
concern over Lassie having pups
| than it is to identify with a man

§; who flies or a creature from an-
- | other world.

. In our second series, whlch be-

| gan September 11, we are g
| added Emphasi‘.'; to those pmﬁ

| One of our stories involves racial

-; prejudice. Another examines su-
- | perstition.

A third explores envy

" and le:llnus Others deal with eon-

servation, lhe balance of nature,
in a com-
(certainly
) we are doing
which Jeff leamns I;n

or a famil }rpm

None of this would have been

i possible without the confidence
" |and co-o

peration of our sponsor
the Campbell Soup Company and
Batten, Bar-
ton, Durstine & Osborn. In the fi-
nal analysis, one of the important

. | ingredients, if not the most impor-
tant, necessary to the building of

a successful felevision program is
the attitude of the people who foot
the bill. It takes courage to deviate
from the norm. When courage is
backed by cash and confidence the
road to success is far easier to
travel.

William
Jawcett

Co-Starring in

URY

*
%

Exclusive Agant
BO8 BRANDEIS

TPA
Hﬂ #ﬂ"ﬂ. =."'if.

There's a buyer for yomr
talenta —

Ee=ae S e —— . — ]
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18 TPA ANNIVERSARY SECTION

TPA’s $7 MIL PRODUCTION
NUT BETWEEN NOW AND FEB.

NEW YORK, Sept. 10.—A production budget which may
exceed $7,000,000 is in store for Television Pro of America
between now and February, 1956. Of this amount, almost
$5,000,000 already has been committed for four series.

The four shows to which TPA is firmly committed are
“Fury,” “Count of Monte Cristo,” “Tugboat Annie” and “Lassie,”
Shooting is now under way on all of these except “Tugboat
Annie,” which will go under the camera within the next
month or so.

In addition, TPA is currently muﬂin.g new production on
its highly successful “Ramar of the Jungle™ series.

Also under consideration is new production en “Captain
Gallant of the Foreign Legion,” currently on NBC-TV for
H. ]J. Heinz Company and syn-cilcatEd in non-Heinz markets.

THE BILLBOARD

In the Script

o Continued from page 11

The TPA Family

® Continued from page 13

SEPTEMBER 17, 1955

Price-Only Deal

® Continued from page 11

tion. It takes production wizardry
and it takes Ffinancial wi
which is where Robert B. Leck,
treasurer of Edward Small FPro-
ductions comes in.

Leck was a long-time principal
in the accounting tirm of Haskins
& Sells, specializing in motion pic-
ture tax and accounting problems.
He resigned from Haskins & Sells
to go into the picture business full-
time.

These are some of the men who
help make TPA films.
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has succeeded in the di[ﬁcu]m-
signment of pricing programs tirm-
ly and realistically, both from the
standpoint of the client and the
producer-distributor,

SEYMOUR H. MALAMED

New York-bom Sevmour .
Mealamed is treasurer of TPA and
is one of the original staffers with

the company. A
former account-
-ant and tax spe-
cialist, he is a
aduate of C.
. N. Y., where
he majored in
business admin-
istration

Malamed gave
~ up his own ac-

sounting and tax

practice to get
into the financial end of show busi-
ness as business manager for the
Charles Wick office, represented on
the air by the Ken Murray and
Jimmy Melton shows, among oth-
ers. He moved to TPA, oddly
enough, thru “Ramar of the
Jungle,” which Wick represented
briefly before distribution was
taken over by TPA. He is known

Malame

Best Wishes . . .

630 9th Ave.
NEW YORK

DED 1v FiLm serv

A Division of Bonded Film Storage Co., Inc,

CHICAGO

congratulations - to

on their 2nd bfrthﬂay

WE'RE PLEASED TO
HAVE BEEN ABLE TO
SERVE YOUR COMPLETE
TV FILM SERVICE
NEEDS FOR THE PAST

TWO YEARS

Complete TV Film Service

ICE

New York, N. Y.
LOS ANGELES

1539 No. Bronson, Hollywood, Calif.

appreciable degree of selectivity,
e film companies will set prices
under circumstances without
due regard for the inherent values
involved in normal bargaining pro-
cedure, )
I can foresee one other very vital
result of the pressure developin
from low cost policies. That w
bfe the dmsfsee;lﬂ ﬁu production
of new syndicat ilm programs.
This, too, is inevitable. There will
be fewer companies and they will

be able to capitalize on a natural

reluctance to gamble the tremend-
ous sums involved in producing
39 episodes of a half hour show.
Why should they? Their competi-
tion has been forced out of busi-
ness by lack of profit, and remem-
ber this is not idle talk.
already the evidence of those dis-
tribution companies who have
dropped by the wayside. And so
vou would have shrinking avail-
abilities and a diminution of the
supplv of new syndicated film

programs at a time when I think

you will all agree we need an in-
crease, and especially an increase
in quality programs.

a- an authority on the complexities
of theatrical financing.

From Manny and Charley at

EVERGREEN NURSERIE

Set Dressings — Flame Retarders
Plants and Cut Shrubs

HO 9-1783

our
congratulations

fo
fpa
on
thetr

2nd

birthday

We have .

IDEE
OF

NEW YORK

45 Wosl 34ih 51.  Now York, K. V.
Wisconsin 7-72812

MANUFACTURERS OF
COSTUME JEWELRY FOR THE

LASSIE

AND
JACKIE GLEASON
SHOWS

Bracelels, Pins, Earrings and Cuff Links

B e
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AKRON, \
OHIO-WAKR-TV * ALBUQUERGQUE,
N. M.—KOAT-TV * AMARILLO, TEX.—KGNC-TV—KFDA-TV ENID,
AMES-DES MOINES, IOWA—WOI.TV » ATLANTA, GA.—WAGA-TV—WSB-TV : OKLA
ANCHORAGE, ALASKA—KENI-TV = ASHEVILLE, N. C.—WLOS-TV * AUGUSTA, GA.—WRDW-TV * BAKERSFIELD, CAL.—KBAK-TV KGEO-TV
BATON ROUGE, LA.—WBRZ—WAFB-TV » BEAUMONT, TEX.—KBMT * BELLINGHAM, MASS,—KVOS-TV BINGHAMTON, N. Y.—WNEBF-TV ERIE, PA.
BALTIMORE, MD.—WAAM—WBAL-TV—_WMAR-TV » BANGOR, ME.—WABI-TV = GREAT BEND, KAN,—KCKT-TV = BURLINGTON, VT.—-WMVT | WICU-TY
BILLINGS, MONT.—KOOK-TV * BIRMINGHAM, ALA.—WBRC-TV—WABT - DURHAM-RALEIGH, N. C.—WNAO-TV » EAU CLAIRE, WIS.—WEAV-TV * EL PASO, TEX.—KTSM-TV LOS ANGELES
BOISE, IDAHO—KIDO-TV « BOSTON, MASS.—WBZ-TV—WNAC-TV * BUFFALO, N. Y.—WBEN-TV—WGR-TV—WBUE.TV » HOLYOKE-SPRINGFIELD, MASS, —WHYN.TV ﬂhrl_nnﬂ_ul_n._._.}lw_:_.{
BUTTE, MONT.—KXLF-TV « CADILLAC, MICH.—WWTV » CAIRO-CAPE GIRARDEAU, ILL., MO.—KFVS5.TV * ST. LOUIS-BELLEVILLE-FESTUS, MO.—KSD-TV—KWK.TV TULSA CHARLOTTE, N, C.—WBTV
CEDAR RAPIDS, IOWA—-WMT-TV + CHAMPAIGN-URBANA, ILL.—WCIA * CHARLESTON, W. VA.—WCHS-TY = SALT LAKE CITY, UTAH—KTVT—KUTV—KSL-TV OKLA.—KTVX PLATTSBURG, N. Y.—WIRI
CHICAGO, ILL.—WBKB—WGN-TV—WNBQ—WBBM-TV * CINCINNATI, OHIO—WKRC-TV=WLW-TV=WCPO-TV * ROCKFORD, ILL.—WTVO - ROME, GA.—WROM-TV : LAFAYETTE TWIN FALLS, _HP_._GI__H_.E.._._W._L .
CLEVELAND, OHIO—WEWS—WNEBEK—WXEL * COLORADO SPRINGS, COLO.—KRDO-TV + SOUTH BEND, IND.—~WSBT-TY » SPOKANE, WASH, —KHQ-TV—KXLY-TV IND.—WFAM-TV TUCSON, ARIZ.—KOPO-TY—KVOA-TY
COLUMBIA, S, C.—WIS-TV « COLUMBUS, GA.—WDAK-TV * COLUMBUS, OHIO—WBNS-TV=WLW-C=WTVN-TV » DENVER, COLO.—KBTV—KFEL-TV—KLZ.TV—KOA-TV LITTLE ROCK CHATTANOOGA, TENN.—\WDEF.TV

ASBURY PARK, N. J.—WRTV « BAY CITY, MICH.—WNEM-TV + ADA, OKLA.—KTEN = WHEELING-STEUBENVILLE, W. VA.—WTRF-TV » YAKIMA, WASH.—KIMA-TV ARK.—KARK-TV SANTA BARBARA, CAL.—KEY-TY
FRESNO, CAL.—KJEQ-TV—KMJ-TV -+ GALVESTON, TEX.—KGUL-TV + GRAND RAPIDS, MICH.—WOOD-TV * READING, PA.—WHUM-TV = ROCHESTER, MINN.—KROC.TV » OTTAWA, CAN-CBOT * BRANDON, CAN.—CKX
DALLAS-FT. WORTH, TEX.—KRLD-TV—WFAA-TV—KFJZ-TV=WBAP-TV » DAVENPORT-ROCK ISLAND - MOLINE, IOWA-ILL.—WHBF.TV * DAYTON, OHIO-WHIO-TV—WLW-D * OKLAHOMA CITY, OKLA.—KWTV—WKY.TY=KTVQ
MNEW ORLEANS, LA.—WDSU-TV—-WIMR-TV " NEW YORK, N. Y.-WABC-TV—-WABD-WCBS-TV=WOR-TV=WPIX=WRCA-TV - NORFOLK-PORTSMOUTH, VA.—WTAR-TV it OMAHA, NEB.—KMTY
GREENVILLE, 5, C.—WFBC-TV . HARLINGEN-McALLEN, TEX.—KGBT . KANSAS CITY, MO.—KCMO-TV-WDAF-TVY . KNOXVILLE, TENN.—WATE-Tv 1= LACROSSE, WIS.—WKBT
PHOENIX, ARIZ.—KVAR—KPHO-TV « PITTSBURGH, PA.—KDKA-TV - PORTLAND, ME.—WMTW = TORONTO, CAN.—CBLT + CALGARY, CAN.—CHCT * HUNTINGTON, W. VA.—WSAZ.TV * ROME-UTICA, N. Y.—WKTV
PENSACOLA, FLA.—WPFA-TV—WEAR-TV * PEORIA, ILL.—WEEK-TV * PHILADELPHIA, PA.—WCAU-TY—WFIL-TV—=WPTZ * LEXINGTON-RICHMOND, KY.—WLEX-TV » LIMA, OHIO-WLOK-TV = LINCOLN, NEB.—KOLN.TV
JACKSONVILLE, FLA.—WMER-TV = JOHNSTOWN, PA.—WJAC-TV » KALAMAZOO, MICH.—WKZO-TY * LANSING, MICH.—WJIM-TV = LAS VEGAS, N. M.—KLAS-TV—KLRJ-TY * MIAMI-FT. LAUDERDALE, FLA-WTV)
SAN DIEGO, CAL.—KFMB-TV + SAN FRANCISCO, CAL—KGO-TV—KPIX—KRON-TV * PUEBLO, COLO.—KC5J-TV + SAVANNAH, GA.-WTOC-TV * ORLANDO, FLA.—WDBQ-TVY * LOUISVILLE, KY.—WAVE-TV—WHAS-TV
SCHENECTADY-ALBANY-TROY, N. ¥Y.—WRGB—WROW-TV * SCRANTON-WILKES BARRE, PA.—~WARM-TY—WBRE-TVY - SEATTLE-TACOMA, WASH, —KING-TV=KOMO-TV=KTVYW=KTNT-TV * SIOUX CITY, IOWA—-EVTY
DETROIT-ANN ARBOR, MICH.—WIBK-TV-WWJ-TV—_WXYZ-TV - DULUTH, MINN.—-KDAL-TV - SASKATOON, CAN.—CFAC * KINGSTON, CAN.—CKWS - LONDON, CAN.—CFPL * VANCOUVER, CAN.—CBUT g
HONOLULU, HAW.—KGMB-TY *» HOUSTON, TEX.—KPRC-TV + HUTCHINSON-WICHITA, KAN.—KAKE-TV = INDIANAPOLIS, IND.—WFBM-TY = JACKSON, MISS.—WLBT
KINGSTON, N. Y.—~WKNY-TV = MARINETTE, WIS.—WMBV-TV « MILWAUKEE, WIS.—WTMJ-TY=WTVW » MONTREAL, CAN.~CBMT—CEFT » QUEBEC CITY, CAN.—CFCM * ST. JOHN, CAN.-CHST
STOCKTON, CAL.—KOVR * SYRACUSE, N. Y.—WHEN.-TV—-WSYR-TY * TAMPA-ST. PETERSBURG, FLA.—WSUN.TV—WFLA-TV=WTVT » TEMPLE-WACO, TEX.—KCEN-TV—KWTX.TV
TYLER, TEX.—KETX.-TV = WASHINGTON, D. C.—WTOP-TV-WTIG + WATERTOWN, N. Y.-WCNY-TV * YOUNGSTOWN-WARREN-NEWCASTLE, OHIO—-WKEN.TY
HALIFAX, CAN.—CBHT * HAMILTON, CAN.—CHCH * KITCHENER, CAN.—CKCO * MONCTON, CAN.-CKCW * SPRINGFIELD, MO.—KTTS-TV - YUMA, ARIZ.—KIVA
MINNEAPOLIS-5T. PAUL, MINN.-KEYD-TV-WCCOQ-TV—-KSTP-TV . MOBILE, ALA.—WALA-TV . ZANESVILLE, OHIO-WHIZ-TY ~
LUBBOCK, ____m”._A.F__ﬂhm_G.H__.___IHDcn.q._._. * LYNCHBURG, VA.-WLVA.TV MACON, GA.—WMAZ-TV +« PETERBORO, CAN.—CHFX

Ramar of the Jungle

Ellery Queen

Lassie Television

Your Star Showcase

Halls of lvy

Programs of

Caprain Gallant

Edward Small Features

477 MADISON AVENUE

Science in Action

NEW YORK 22, N. Y.

Fury

Count of Monte Crisio

America, Inc.

[

FAIRBANKS, ALASKA—KFAR - FARGO, N, D.—WDAY-TV—KXJB-TV - WINNEPEG, CAN.—CBWT *+ EDMONTON, CAN.—CFRN .
MONTGOMERY, ALA.--WCOV-TVY—WSFA-TV = ﬂﬂn:..h_z_u_- ORE.—KPTV—KOIN-TY-KLOR +* PROVIDENCE, R, I.—WJAR-TV
NASHVILLE, TENN.—-WSM-TV-WLAC.TV » ﬁ_!mmlmwﬂﬂﬂri_lm.—.ﬂzimh—.m;. N. C.—WFMY-TV * GREENVILLE, N. C.—WRNCT
ROCHESTER, N. Y.—WHAM.TV—WVET-TV - MEMPHIS, TENN.—WHBQ-TV-WMCT . TOLEDO, S
MADISON, WIS.—WMTV - GREEN BAY, MICH.—WBAY-TV OHIO |
HARTFORD-NEW BRITAIN, F =WSPD.TV y
H_D__.__z‘..w WEKMNEB-TY IDAHO
NEW HAVEN, * FALLS,
CONN., IDAHO
WNHC-TY __ﬂﬂﬁ.________..u.
|

- e e < o e et s e Rt b
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Merchandising a Major

Boost to Program Values

By MARTIN STONE

Head of Stone Associates,

Merchandising Representatives

for TPA

One of the lessons that emerges
from growing experience in the
television industry is that the
proper and effective merchandising
of television characters can be of
immeasurable value in accomplish-
ing the major objectives of a tele-
vision program.

For the client this means ever-
increasing sales of its product; for
the station this means consistently
solid audience ratings as well as
a satisfied client closely identified
with his program. A well-conceived
merchandising operation has a def-
inite role to play in bringing about
these objectives.

t Merchandising mav be consid-
ered in twp main areas. First there
is the vast field of commercial tie-
l‘in.s authorizing the use of the
names, likenesses apd characters
of a television show on various
roducts for sale at retail in the

DIAMOND

CO-STARRING
IN

'FURY

Exclusive Managemant

LOLA D. MOORE
AGENCY

= e em e m Ta e m T ————————

TPA

P71 Sunsal Bovievard

Hollyweosd 48, Caiif. CR 530

3 REGIONAL OFFICES
UNDER 1 OWNERSHIP

providing EXCLUSIVE NATIONAL
GRASS ROOTS COVERAGE of
newspapars, daily and weekly;
nsHonal consumer and business
publications and literally every
periodical on your schedule,

Write or phone for
complete defails

:Iuct s (LIPPING

Burzao

{57 Chambers Sireel
New York 7, M. Y.
Bhrclay 7-2096
104 Wesl Linweod Blvd
Kanszas City, Ma.
715 HWarrisom Streel
Topeka, Kamias

SQUARE DEAL |

cafl

BKCIRCLE

FiLM LABORATORICS
COLUMBUS 5-1180

A Complete MMotion TNoture Labs
Serving the [ndustry
OYER A DECADE

1 WELE e BT

W VORE 1) M ¥

toy, apparel, publishing, record,
food and allied fields. Thru these
tie-ins countless thousands of im-
pressions are made each day u&[}n
present and potential viewers thru
window and counter displays of
the merchandise, point-of-sale ma-
terial, and newspaper advertising.
Each one of these impressions
brings to the consumer one more
contact with the characters of the
television show and, incidentally,
may carry with it an automatic
association with the client’s prod-
duct, assuming the sponsor has ful-
filled his gﬂﬂ? of develui:ing that
association most effectively,

Merchandise bearing the names
and characters of the show must
be of the highest quality, take Full
advantage of colorful design and
packaging, and be priced competi-
tively so as not to depreciate the
value of the mainstay, the tele-
vision show itself. Furthermore, the
products and related advertising
material must take full advartage
of the atmosphere and format of
the show in question, so as not to
foster incongruous tie-ins such as
have flooded the market during the
recent Davy Crockett eraze. Final-
ly, the merchandising promotion
must be carefully controlled to
make certain that articles licensed
do not in any way conflict with the
sponsor s products.

The second main area of mer-
chandising deals with premiums
and special promotions. It is here
that imaginative creations, taking
Full advantage of the format of the
television show and priced so as to

represent value to a purchaser, can
again help widen the area of viewer
acceptability of a program and in-
directly of the sponsor’s products,
Self - liquidating premiums, give-
aways at point of purchase, pack-
age inserts, contests, combination
sales, all making full use of the
characters and background of the
show, can be most helpful in stim-
ulating audience response and thus
acting as salesmen for clients’
products. Also the use of end seals,
package backs, or specially devel-
oped containers offers another
channel thru which full exploita-
tion of the merchandising aspects
of a program can increase sales of
the client’s product and widen
viewer acceptability.
Obviously, merchandising is
merely ancillary to successful pro-
gramming. The strength of any
promotional wventure in television
is dependent upon the force of the
exposure of the show to which it
is attached. Programs such as
“Lassie,” “Captain Gallant,” “Ra-
mar of the Jungle,” create enorm-
ous loyalties among viewers be-
cause it is in the nature of these

productions that they evoke re-
sponses of aflection, admiration,
and ideal conduct which serves as
an example. Where Ramar and Gal-
lant are ecolorful and adventurous
in an exotic atmosphere, they pro-
vide ideal material for wunusual
costumes, tovs, ete. Lassie, on the
other hand, is founded on the fa-
miliar, and yet its hold on its au-
dience is strengthened by its iden-
tification with everyman. Accord-
ingly, Lassie .is merchandisable
on a homespun appeal based on
Familiar costumes, novelties and so
forth.

Every TPA show begins with its
eye on entertainment and aims for
the greatest possible audience ap-
peal. The program having achieved
its objective and built its following,
it is our function as the merchan-
dising arm of TPA to “follow thru,”
A successful syndicator will, how-
ever, keep his eyve on the ball for
his local client. The momentum of
the swing created by a First-rate
show plus an effective merchandis-
mg “fFollow thru” produces success-
ful results—which is par for the
course for TPA.

NEAT TRICK

Four Years
In Two and
No Mirrors

NEW YORK, Sept. 10. — Altho
Television Programs of America
has been in business only two years
this month, it has already per-
formed the neat trick of program-
ming almost four years of hours on
the air. This is based on the total
number of hours stations airing
TPA shows have given to those
programs, It does not include Can-
ada, where every TPA show ex-
cept its most recent property,
‘Count of Monte Cristo,” is aired.

Since September, 1953, when
TPA started, 33,428 program hours
have been aired in the U. S. This
represents the staggering total of
B86.856 individual half hour tele-
casts. Since there are 8,760 hours
in the year, TPA air time totals
3.82 yvears. TPA is now represented
on the air by 95 per cent of the
U. §. stations.

The job of servicing all these
clients 15 handled by TPA's pro-
gram department, headed by Phil
Besser. Besser, who's been with
TPA since it started, is a veteran
of the FHlm industry, having served
with Metro-Coldwyn-Maver in dis-
tribution, moving over to TV wvia
Unity TV Corporation at the out-
set of commercial television.

By LOUIS WOLFSON I1
Business Manager, WTV], Miami
A local station must depend upon
network programming and svn-
dicated film as its big guns in com-
peting for a listening audience. At
best, there are few local, live pro-

grams that can compete with
either.

Recently a well-known, old-line
Miami institution found it was fast
losing its dominant position in the
market. A complete and exhaustive
survey indicated the worth of tele-
vision advertising above competing
media. The problem remaining was
how the company could best utilize
television to regain its local status,
Double ‘A” time would provide the
most listeners, but any local show
would be forced to compete with
high budgeted network program-
-ming. What did the institution buy?
Of course, the question answers
itself—a half-hour syndicated film
series, This is my point, “The
question answers itself.” It's almost

hnﬁﬂb le to program well today
without the use of syndicated film.

Vidpix Are ‘Cure-Much,’
Louis Wolfson Says.

It'’s not always so simple a4 matter
to convince an advertiser that a
articular syndicated - property s
is best solution to a sales problem.

Ed Lane, of Olin’s Used Cars,
got Fabulous results with a quar-
ter-hour local live program. He
Felt that if this program were to be
extended to a half-hour and pro-
duced from a “remote” location,
the success would be even greater,
The new program was so compli-
cated that it would have taken four
to six weeks to work out all the

details. WTV] advised the SpOnsor

to use “Ellery Queen,” a station-
owned TPA product, as a “gap
filler.” This was three months ago.
Ed Lane's success is all he had
hoped for. In Miami, he sells as
many cars as all used car dealers
combined. There is one twist to
the story—he never put on his re-

mote, he still has “Ellery Queen.”
His success, as ours, was based on
the use of syndicated film.

I youre thinking “That’s all
well and good, but syndicated film
isn't a cure-all"—1 agree. Its no
cure-all, but it is top-notch enter-

TV Commercials

produced durimg the lmst full preceding
industry and company, with a different
fssme. The information below provides
and program sponsorship plans,

in Production

for New & Current Campaigns

This weckiy chart is one part of a month-long study of TV film commercials

month. The chart 8 broken down by
group of advertisers spotlighted in each
a guide to forthcoming spol campaigm

The [ollowing symbols are vsed to desipnate types of commercials listed:

LA—Live Action; FA—Full Animation; SA—Semi-Animation; SE—Special
Effect; J—Jlingles; M—Music; 5—S5lides; ID—Station Break; MA—Mot Avail-
ahile. .

i ;“ {Confinued from fast week)

Westinghouse Electric, Hot Water
Hesters, MeCann-Erickson
(Studio ODne). .

Scott Paper Co., Scotl Towels, J. Waller
Thampson (Father Knows Besd). .
Creneral Electric, Imstitutional, BRD&D

Dow Chemical Co., Styron Wall Tiles,
MeManus, John & Adams (Medic), .,
Saran Wrap, MceManus, John

& Adams [{Medic)..

Bendin Home Applinnces, Washers,

Crasley-Bendin, Home Appliances, Earl
Ludgin (Midwestern Hayride). .
Rath Packing Co., Rath Chopeites,
Earle Ludgin..

JEWELRY AND ACCESSDRIES
{Watches, Cameras, ele.)
Bulovan Watch Co., Waltches, McCann-
Erickson (Broadway Slar Playhouse,
Spotlight). .

MeCann-Ericksnn
{Camera Four).,

LAUNDRY SOAPS, CLEANERS
iPolishes, Synthetic [efergents, eic.)
Procter & Gamble, -Lili, Biow-Beirn-Toigo

(Those Whiting Girls). .
American Family, P&G Detergent,
H. W. Kastor..
Armour Chillon, Liguid Detergent,
. Jahn W, Shaw. .,
Babbitt Co., Glim, Matry B, Cobea. .. ...
Home Demonstrator, Lid., Demo-Home

Walches,

i Polish. .
Stecling Drug, Energine, Dancer-Fite-
gerald (The Wise). .
Procter & Gamble, Cheer., Young &
Rubicam (The Line-Lip)..
Cheer, Young &
Rublcam (The Lime-Upj. .
Pody Thane, Sponges, Weintraub. .......

TOILET REQULISITES
(Toiled Soap, Cosmetics)

Remington Band, Shavers, Young &
Rubicam {What's My LineT)..

Charmaln Paper Mills, Toilet Tissue,
Campbell-Mithun, .
Helene Curtis, Spray Mel, Earle Ludgin..

arorhy Gray, Commetics, McCann-

Colgate-Palmolive Co,, Yel Beaury Har,
Willinm Esty. .
Toai Home Permanents, Home
Permanernts, Welss & Geller. .

BENTIFRICES, SHAVING CREAMS
{Mouihwashes, Tooth Brushes)

De. Lyvon's Toomh Maste, Dancer-Fitz-
gerald (The Yise), .
Listerine Co., Antizyme Toathpazte, Lam-
beri & Feasley (Robert Mont-
gomery Presenis), .
Bristol Myers, Sentry, BEDED, ... .....

Filch Co,, Shampoo, Harry Cohen. ..., ..
Colpate-Palmolive, Rapid Shave, Wil-
liam Bsty [(Colgaie Yariety Hour), ,

(G, E, Thestec). .13 (105) ..ovvnnes

Dreyers, Earle Ludgin (MCAA Football), .13 (530, 80) ..uvee LA

Erickson 1 Love Lucy). .10 (60} ...ceeeees LA, SA ..

Type Commercialy
Sponsor, Produel & Ageney (Show, If any) Ne. (Seconds) (C-Color) Producer *
HOUSEHDLD APPLIANCES
(Farnlshings, Supplies)
Dormeyer, Appliances, John W. Show
(Perry Como Show). .78 (60) ..cvvveeee LA ouveue.s secss. Elimg
Manitowoe, Refriperator-Freezer,
OGrady-Andersen-Gray 2 (600, 2 (60 ... LA ...coees RS Kiing
Servel Co. Refrigermtors, Direct. . .ovuee. e 3030, 3 200 ue LA sonivanrnrensns Eling

10200 counsnneee LA .....Motion Piciure

Stages
1B sosrrnaves LA covvnnnnn Sereen Gent
LA, M ........ Academy
1 {60y, 1 (120) .. LA ..... cesn. Transfilm
Loely, 1 (1205 .. LA ...onanaes Translidm
....... veees Wilding
LAY, 100 vevean LA, BB oivivis Oy empus
¥ Y sennnnnees LA ccovesssasns sasvssnmn
I (50%, 1 (400,
2 (300, 1 10y ... LA ......Fox Movictons
i (300, 1 (15),... LA .. ...... Mot Availahle
1 (0] seevsscni BA wiiiesivrsnres Desila
5U60) voneuwoone LA jincennas . Kling
1 060 i cnsauisns EA .. .ciasenasnes Biing
260, M caenes | 3. A —— George Blake
Bt SPTEe B Flicka
6(60), 20200 .. LA ...... Barmes-Londoa
1 (o), 1 (603 ... LAIC) Biltmore
BO60y, 1 030 ... LA L .oveccainns Biltmare
sy ooenns b - il i Sludio
4 (00 ...oneeese L& ...i..Fox Movictone
2060, M) ..e... LA, SE ... Reid H. Ray
120} +vrnensns LA oo.oo. ., Mercury-

International
Ciray-0" Reilly

2 (60} {2 20)... LA .iee Roberlt Lawrence

1{“E.}-i-||||--|.||-p FJ'I: ------------ Rnf Fatim

460y, 4 (20) .... LA ...... Barmes-London

T 0} owivvawss L& ooveo.Fox Movietons
2 {603, 2 (20, "
S L LA .. covvsve.s Transfilm
I 601 2 onaensess L& o ieaes Groy-(FReilly,

L (6D voevannne A ooviienes . TY Graphica

UPCOMING

The Billboard carricd news storcs

aller the production dote relers

FILM SERIES

This chart I8 a compilation of pew TV Film series about which

in the pasi month, Fuall informa-

tipn available on each series will be found m the issue listed in' (he
last column ol this chart, The C listed afller the ritle and iype of a
program indicates it will be shot W color.

The symbol (Fp lisied
e a pilot film,

Prod'a inlo. =
Frogram (Typel Producer Dale BR Issae:
Unifiled (Carioon)...ccenne St UPA Tor CBSTV..cooiveem—— L esnsnssBf13
Tarzan CADYE ooovvinisarnnn s sss Sl Lesser & Jack Denove...Sept., "55 coeec.. £/11
Richard Ellsasser (MUsic). ...eessese-Bill Deming.......cooneeees Pllot ..cconneea BFLS
Bowling (Educational).......ceesee.-AllBS Film, . ...oviiemnine= ciicissanas: 013

Dramatic Anthology {(Drama)........Don Sharpe for TPA....... — iwssans s s DB
Mr, nnd M. Theater (Dramad. . ooee e ZIV-TY o iiinnnerecrenssssIpring, "36......8/20
Fort Delivery (Westernd.............Author's Playhouse. . .......Cureenl ..., BSIT
Untitled [.:’I.n.l;hﬂlug_'r—?.:.n: Grey)s o o McCadden Prod, for Zane

Grey TY Prodns....oveee. —_— asEETEEERE 9,3
Untitled {Fane Grey seritil coveacea- MeCadden Prod. for LZane

Grey TV Prodns, ceesess = sscsasnnsnns 953

tainment. It is inexpensive. It is an
audience builder. It has enough
variety to be programmed from
sign-on to sign-off, and if you're
having trouble with your local
sales, a syndicated salesman will
help vou sell his product. Perhaps
then, it's a “cure-much.”

Agencies readily accept adja-
cencies to  top-notch  syndicated
shows as well as network program-
ming, because of the ratings at-
tained. THus, syndicated shows
help a basie network station main-
tain high level programming out-
side of network option hours, Of
equal importance is the fact that
those stations without network af-
filiation must look to syndicated
products to attain the high level of

flh e pd N AR ; !
™ i . 5 5. o i e ol T e R T i

audience acceptance that is nec-

programming. High quality syn-
dicated film shows are competing
well against network programing.

Inadequate past experience in
the fast I:'.‘i]'.lrlllgillg', dynamic tele-
vision industry allows a writer to
prognosticate. Looking into a erys-
‘tal ball, the local station can see
a perfection possible in film that
will soon equal the immediacy that

two ingredients could and should
combine to give better service and
entertainment to the public; greater
national standing to the television
industry, and higher profits to the
distributors, the networks and your
local station.

essary  to compéte with network,

is live telecasting. Together, these -

v b i B F -
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, h N ] jon ] , I ] P
THE TV INDUSTRY'S MOST COMPLETE GUIDE SHOWING TOP 10 PROGRAMS IN EACH CITY AND ALL TV FILM SERIES IN ALL MAJOR MARKETS
—

This chart shows the Intest ratings of TV in which case they are naGonally spol-booked. 56, Janet Dean, R.N. (UM&AM), KTTV, Su-8:00. 36 | #3. Crutade in Burope (Unity), KCOP, F-10:00.. 1.9
programa in all markets covered by American  Siations are VHF excepl where the symbaol "u: 56. Meart of the City (MCA), KTTV, Su-10:30.. 3.6 | #6. Playhouse 15 (MCA), KCOP. T 1o S-10:45... 1.7
Rescarch Buresn's monihly reporid. The come- ia uwsed, indicaiing UHF. The symbol "“& 6. Rack ad (ABCY. K M-11:1% 16 #7. The Rupgles “:u.rmdjm:] KHI, M 1o
pleie stody is poblished over & four-week span preceding the rating indicates the show was y acket Squad ( b KTTV, M-T1:15, .. .00 3 Th-7-04 . .14
with all cities covered as the ARB reporla  received from a station in another market, 6, Your All-dtar Theater {Screen Gema), RTTV, 8. Beulsh I:H-'lmmgn'l x&nc M m F-1:00. . .. LS
become available. and that this avdience supplemenis the viewern W-BM . eavvssnssnssnssassnnssnanaiasmnnn 33 | 9. Colonel March (Official), KTTV, Su.7:00... 1.4

The 10 top-rated shows are listed first for  Hiracted in the originating market. 61. Hopalong Cassidy (NBC), KTTV, 5-5:00.... 3.2 | g9 The Visitor (NBC), KCOP, W-T:30. . 1A
R marhlp-l'nl.'luwzll by every nom-meteork Foer complete Program rating and auvdience &1, Championship Bowling ISchwimm::r}, KHI, #9, Paragon Plavhouse (NBC), KCOP, 5-8:00.... 1.4
$ilm  eries ;IF!I]I'iII‘I in that market. Listings composition information on a sational or in- - e e i ek «« 32 | 92 Inspector Mark Saber :Ili.ucl'l'l. KHI, M 1o
are by rank order, according 10 Tating. dividual market basis, please consult ARRB 63, Flay of the Week (NTA), KTTV, Su-7:30... 3.0 PA:30 ..., AR

¥ Matlonal Press' Building, Washington 4: 551 63, Favorite Story (&), KHJ, M-B:0........ 3.0 93. Paragon F‘]a.}'hmw: Ihﬂ{ﬁ Hl:ﬂP_ W00, 1.1

All film show listed are sold on a syndicated  Fulth Avenue, New York; or P. 0. Box 6934, 63. Follow That Man (MCA), KTLA, T-8:00... 3.0 | 93 Heart of the City (MCA), KTTV, Th-9:00,... 1.1

basis unless the title & preceded by a dagger (f), . Los Angeles 11 il.«Inner Sanctum (NBC), KCOP, T-10:00...... 3.0 | 93 His Homor, Homer Bell (NBC), KCOP,
67, TRl Carson (Coca=Cola), KTTV, Su-5:30,... 2.9 P00 ..., AT % |
:;— g:’“'}t"ga ‘r%ﬁhdﬂ'l;‘rghghﬁ??rﬂié ------ ;g 96, Movie Museum t'i-irrllnl_]n KRCA, M 1o
. Flurian ch (Guildy, KCOP, M-T:20...... 2 F-17-%0 a ok e i O
NEW YGHK ------ T T EE R E T T o o@m moE B B R B @R BB +? STA.I.I'-}NS ik, Tn._p h[:' ‘_Fliﬂ'l.iﬂﬂﬂ:h. HTLA: w.‘lf:ﬂ,.u.” S EE Zr? G ]n'ﬂl:'f EGE-I'I-EIIH'I tHBC} L‘.UF Sl-.l o :_:
-THE TOP 10 TV SHOWS IN NEW YORK (* Indicates Non-Network) 9. Pride of the Family (MCA), KTLA, F-7:30.. 27 | 98, Famous Playhouse (MCA),'KCOP, W-§:00.. 0.8
. E TL F‘npulll SE".‘!“L:E {IH‘E"“H'EJ. KTL.-I‘- M 1o “,‘ Einn'ﬂ Crossroads LSTEI'”-I'IE} th ';.113# ﬂ.l
). $64.000 Question, WCBS..... h s 52.0 6. Four Star Playhouse, WCBS, .........27.5 2 5 b SR cevevenns 15 | 9B, Files of Jelirey Jones (CHS), KCOP ¥

L Tdasi of the Town, WCBS. . .ooeeesss. 302 6, Two for the Money, WOUBS. . ..ovvnns. 27.5 72. Crown Theater I:M{"AJ 'H.TF'V H Il:l 00...... 2% ST ) ) ; g 08

3. UL 5 Steel, WCHS............ sapaans 30,1 8. Robl. Montgomery, WRCA, . ......... 27.0 72 ENery Queen (TPA), KCOP, T-7:30....... . 2.5 ' ‘Hall of Fame (Flamingo), KABC, '

4. I've Got a Secrel, WCBC. ...vnpmmases 8.5 8. G. E. Theater, WCHS. . ...cvvvernnnns 26.9 T ﬂriE:-.: Express (NTA), KTTV, Th-10:00.,.. 2.5 ok :fﬁ'ﬂ H_‘n '_J' i {ﬂammgﬂ}‘ Khm:' 0d

"' EHI'ﬂ'l':l wcna --l-rlllill!llll.lllrilzT-E' In— TM thi:l wnc*-r---d--illl--i--lpli----::ﬁi TI_ Wesiern Marshal I.HHC}. K“EJ‘I.. T-T:0d), ... 2.5 1. Sl.l'l'l'_'f' ‘rh!.?l;ﬂ;'rqil'ﬂ} “LGP 3uﬁ }n ol 0.8

T1. Hollywood Preview (Flamingo), ]'LEC'F 102, Rew, Oral Roberiz (Kling), KCOP, bu-ﬂ "HJ- . 0.5
LOCALLY ORIGINATED FILM 5ERIES IN RANK ORDER M-E:DO L, ... « 2.4 102, This Week in Sporis (INS), KH), S-1:00.,.. 0.%
Rank A ugust T7. Daleline Eumpc {ﬂﬁll:'ll]}, HH{'A F—Ill 0. . 2.4 102, Space Ranger (MCA), KOOP, 5-10:M am. .. 0.5
A ARB 9. Passport to Danger (ABC), KCOP, T-8:00... 2.2 105, Moah Berry Jr. (UPD), KNXT, S-10:30,.., 0.4
Filmy Title, (Type) and Distributor Rating  Station, Day, Time Top Opposition & Rading E Hﬂmrn Fll:lﬂvh?m]! tl:dTi_Ira::rL ]E‘.fmmi Th-8:00.. 2.2 | 107, Space Ranger (MCA), KCOP, Su-E:D0...,.. 0.3
- . wiime [>udio), g FeliM, i 21 107, Candid Camera (Associated), KHI, W-7:30,.. 0.3
L m n"."’]‘ ﬂ“llm""““‘"""‘ ...1.'.3‘.....““.‘:&—" o F 6:00-6:30. Ramar of ﬂ;‘mh 4’ ¥ :!_:'I';:} M“Hum {Elfftiﬂl:h “.Rl:h H [LE] 1‘] IW. 'Erﬂill-fljl!l'rﬁ Mewsreel 1'1|."|'.:|'1 l'-'."l"l\". S-l:-ﬁ.. ﬂ-!
2. Geme Awtry (West), CBS........ H— oo 89, WCB5—S, 7:00-7:30... . Terry and the Pirates, 2.4 . K iy 107, The Ruggles (Corradine), KHJ, M 1o
A Little Raseals (Comedy), Interstate......... 8.5.... WPIX—M, to F, 5:306:00. ... Howdy Doody, 3.4 i :;;::;f:"ﬂhff;é hﬂ"&ﬂs"‘ﬁm LR P R T 03
4. City Detective (Mys.), MCA ... e 70. .. WPIX—Su, 9:30-10:00...............5tage 7, 21.8 e Bt b e e o 11, King's Crossroads (Sterling), KHJ, $-6:30. .03
t :"..h mmiﬂ“']lﬁ“}"-i;illlllll!ll- 1-'.....“"1:“3-—31 573“-&:“...........]“““1[ Flﬂti:‘!’. 4.5
F. DH‘EI ey { ¥i g ] sEmEEEEREEEEE ‘-"'1 r--“IIAB-':—Tp ?Ljﬂ-lﬂ':m ----- Smlithl Plljlhﬂ‘““ 33
:* t““"ﬂ_ﬁ_ 5""51 mﬁ‘-lhrﬂﬂ --------- consses B8 . WABC—Th, 10:30-101:00.......,... Lux Theater, 19.2 CHCARY oo v s ssiass S e A L 4 STATIONS
o ]' Cr s A AR R e il-a'...JWAnHD—T Elﬂ-ﬂm i‘-"h‘ur Hul‘[ay Fll'l_'p'. lﬂ ! 5
ll H“ Lombardo 'M.mll Hm---!llllllq-fli i-:l-. i .WRL A-—-—TI‘I Timl, a vﬂl]ﬂ“!.. 1.2 THH T“r SRV yEawe 1N t“ll:ﬂ'ﬁﬂ '.IH’H‘IH Nﬂ-rh'flﬁ'lﬂl
1. The Whisiler (My5.), CBS......o00vressnnes 5% . WPIX—Su, 9:00-9: 'm G E Theaier, 26,9 1. S, 000 Question, WHBM........c.... 42.5 fi. Robert Monigomery, WHNBQ. .. ......23.5
11. Eddie Cantor (Ziv), WABC, M-10:00...,... 5.8 | 47. 1The Hunier IT-I-[‘-'WL w.i.an Su-10:80...... 1.7 Z What's My Line? WBBM............34.2 7. Courtesy TV Theater, WGN. ......... 23.3
1. Waterfront (MCA), WABT, T-7:3........ S8 | 47 Swory Theater (Ziv), Su-10:30, . e 3, Toast of the Town, WBBM. .. ..conee.. .08 £, Two for the Money, WEBBM. ... couse:231
1. Range Rider (CHS), WRCA, F-6:00.,.,.,., 5.8 | 47. All-Star Theater (Screen Gems), w,.i.g(: 4 U. S. Steel Hour, WBBM .., .......... 25.1 9. Mayor of the hw-n. WNHE} .......... 22.2
14, Cases of Eddie Drake (CBS), WPIX, M 1o F1:00...... ot | 3. I've Got a Secret, WHEM. ........... 236 10. Topper, WBEM. HEPRERRRE « £ )
Su-10:30 ...... 5.6 | 47. Hollywood Preview 1Flnmln[m,:|, WAHD ;
o ﬁidmﬂm Hickok (Flamingo), WRCA, : T-230 L...... R e M IPRRE & LOCALLY ORIGINATED FILM SERIES IN RANK ORDER
26 My Bebiod (s Bodds UGN WeRs, - on= | Sl Cuirons: Anlgamen: (INBC) WARC, - L Mayor of ihe Tows (Drama), MCA-TV, ... 201 .. WNBQ—S, 10:00-10:30. .., Stars on Parade, 10,3

5630 Liiinnnn cveesnss 5.2 | 47 Colonel March (Offician), WABC, - RONE Lanter (LUmeRy) 2.y EEENNENYY BRE:: o DWRIICNe, T Rmed - ekt IS
16. Amos 'n' Andy (CBS), WOBS, S4:30. .. ... 53 T & F0:30... .. ... B e, 1.7 3. Sciemce Fiction Theater (Drama), Ziv...... IS, .. WNBQ—S, 10:30-11:00, ....... Stars on Parade, 9.8
T8. Science Fiction Thealer (Ziv), WRCA, 47. Famous Plavhouse (MCA), WOR, 59:30..... 1.7 4. Mr. District Attorney (Mys.), Ziv.. 48 . WBKE—F, 9:30-10:00. . Windows, 8.9

F-'lr RO o s o S B o e o !1: 55r -H-:il't d ihe Elt![ {ME.I*I.L WARBDL 'F.'_g m 1.* 5. Hackel s-l]'“d [“!’! :‘; ABRC. . ~a DS, .. WGH—TF E: ‘Iﬂ'-'!? |1 A SRt T MI“I i S‘tﬂﬂ“’d. ."-n
185, 1 Led Three lurﬂ (Ziv), WABC, F-10:00..., 5.1 55. Cowboy G-Men (Flamingo], WOR, 5_,|:3|],‘“ 1.4 6. {Death Valley Thars {Wesl.), l"ll;'ifh‘ l"lll‘li 1.5, WREB—M, 10:00-1030, . -Various, 15.4
m. lmmlm Muk Sﬂb:t txuﬂl} wr]x' i s_jr H“mlﬂﬂﬂ Clﬁ!idj‘ mﬂcjr WAH{_,'., 5":.‘:“}- 14 k. .ld_'l Ti4 ‘“I‘-.‘ MNEC . P S LS .. .JWEH-'"'T. B-H:300, ......... *i:lml'ﬂ-lf Thtl!f-l'. 11. 1

So-10:(H) - T o N 4.0 58, Movie ’I'[I.I.IELIH"I. [Sl-ﬂll'ﬂﬂ. wnull H—T-ﬂ:]ﬂ_, ]_: .—- | I.-ﬂl “m Lives 'E.A'ﬂ" :h I-.T ............ 1!.3.. i .“IﬁH_"T Q=30 10000, ]tl- a Greal l-l-':u l!-l
20. Ramar of the IUH.EII {TPA.}.. “‘PIJ{ 59, Life With Elizabeth (Guild), WABD, F-10:30 1.1 8, Syperman (Adv.), Flamingo, . ""“""“'L"'EB&S —5, 5 III_II-; 130, 1l;|-"-l‘.l|5“"” ..:ar_imn. !1'.3

M 1o S6:040,.. Gl e e e SN . 49 By !'l'ﬂl!ﬂlﬂﬂl c’ﬂ-’di“}' '_HB':J. WARC, M to F-:00 1.1 ih. Linle Rascals I'Eulnﬂh'} I-tﬂﬂlu ...... b b6, ... ] —H [ L&} 4 s bpe g ey ¥ETHATS, .
23, Doug. Fairbanks Presents {ABL}. WRCA, 61. Story Theater (Ziv), WOR. M & T-9:00..... 1.0 1. Stories of the Century :Iiu!!ywmdL wulin C | 3L Wild Bill Hickok (Flamingo), WHBBM,

W-10:30 ..... veesas 4.6 | 61 tPanti Page 1_1:||I.jm1.|;ﬂ;.i|.;;|1 'l..l..'ﬂ,i:,l.,' F-9:00 ..... 8.5 B0-00 am. .o cass dB
23, Wild Bill Hu:hut {Fiaangu}, Wfﬂ-ﬂ. T & Th-6:10.. N T 12, Gene Auiry :U!E‘J WHHH M tu FE- 3|:|- ﬂ.l 32, Roynl Plavhouse (MOA), WHHB Ssj.m.... 19

Su-11:30 a.m.. 42 | 61. Liberace u:..,..m]., WPIX., E-11-30 1.0 13, Capiored (NBC), WGN. Th-9:30, veees 17 ) 2. Roval Playhouse (MCA) WBKE, T-9:30.... 3.6
23. Sherlock Holmes (UMA&M), WH{:A‘ ‘M-T:00.. 4.2 | 64 Old American Barn Dance [mmg;_ wann 14, Gene Autry (CBS), WHEM, S600, 20 eennns 7.4 | 33 Police Call (NTA) WGN, 9-9:30., .8
23, Fabian of Scotland Yard (CBS), WRCA, i P T .09 15, Range Rider (CAS), WEBBM, M w F-5:00.. 7.3 | 35. Big Game Hunt Sterling), WHKA, Su-2:30,. 34

W-7:00 . At 42 | 65. Rev. Oral Roberts (Kling), WPIX, Su-12-30. . 0.7 15. Paragon Playhouse (NBC), WNBQ, M-10;30,. 7.3 | 35 Biff Baker, U5 A. (MCA), WONT-9:00.... 3.4
26. Laurel and Hardy (Governor), WCBS, 5-6:15. 18 | 65. Cowboy G-Men (Flaminge), WOR, Su-7:00.. 0.7 15, Studio 57 (Heinz), WBKB, T-10:00.......... 7.3 | 35. The Falcon (NBC), WNBQ. W-10:30...... 34
26. Joe Palooka (Guild), WABD, 5-7:30.,. 38 | 65 Greatest Sports Thrills (Winik), WABC, 18. Little Rascals iInterstate), WRKAB, Su 2:00.. 6.7 | 35. Crown Theater (CBS), WGN, Th-9:00....... 14
28, China Smith (NTA), WABD, M-u: m__”__” 1.7 TR0 ivnrnnrinnsis o 19. Cisco Kid (Ziv), WBKEB, Su-5:00, e 5 H 39, Pail Pape (Oldsmobile), WHBO, Su-F-10:30. 1.8
29, Stories of the Century i,Hulfrwnudj, WCBE. 65. Movie Museum {1..;,-,.,;.,,“ WOR, F-2.00 .. 0.7 19, Mr, and Mrs, Narth (ATPS), WGN, F-9:00., 5.8 | 39. Datcline Europe (Official), WHKBE,

5500 ....., . 3.5 | 65 Liberace (Guild), WPIX, M, W, Th-11:00,.. 0.7 21. Soldiers of Fortune (Seven-Up), WBKBE, Th-10:30 - . 28
30, Basebull Hall of Fame [F]nm]nmj, wup_ 65. Hollywood Off-Best (MCA), WABC, Su-8:00. 0.7 Th-7:00 .... . 55 | 41. Championship Bowling l;h.h\llmm:r}. WGN,

M & T-9:45, . 33 | 70 Little Rascals (Intersiate), WEIX, M, W, 21, Hopalong Cassidy (NBC), WNBQ, S-6:00.... 5.5 Su-Noom ... ; cenenanes A8
31. 1 Led Three Lives (Ziv), WABC, Su-6:00.... 3.1 Th-10:30 . 06 23, Wild Bill Hickok lFlnmmgn',l. WBHKBE, 42, Cowboy G-Men (Flamingo), ““ﬂﬂﬂ
31. 1Soldiers of Foriune (Seven-Up), WABC, 71. Files of Jelfrey Jomes (CES), WABC. M 1o Su-1:30 .. ESESsmn o Su-11:00 am. .... - 23
3 :fm Zinsessarens TR LTS L ERIes 1.1 F6:00 ....... 0.6 24. Liberace (Guild), WGN, W-2:30............ 5.1 ﬂ znma!‘tagrhm;ﬂ:fﬂi Wl!_hﬂl Th9:30., 22

3, Mayor of the Town (MCA), WRCA, 5-11:15. 2.8 | 73. Hopalong Cassidy (N RS0y 24. Cisco Kid (Ziv), WBKB, 54:00.. AR B . How Does Your Gurden Grow?  (Inteina-

3. Liberace (Guild), WPLX, M ta F6:M..,.... 27 | 73 Er':‘lfl:l::rumnlﬂtﬂ;déﬂi} ?ﬂn‘ﬁmﬁ-ﬁh .. :;55 26. Range Rider (CBS), WBBM, Su-Noonm...... 49 tional), WNBQ. Su-1:00.. -eee 14

35; ;TTBEAH;:_;TJ“H!E' ‘_';I.I'E-EI] EE‘I‘I‘IHL 75. thfﬂ'ﬂ' {hr the MDI.I:'IM“ tﬂﬂ&na]”-' ""l;'}ll]r"é'.'. ' . Gene .A.“H'.r “:HSJ. WEBBM, Su-12:10.... 4.0 4%, ;‘i’:j;ﬁ w‘:ﬂ'hhhl.'lﬂ ‘lhl. h'lhll'l'lf'ﬂl:!':l “HB"}. l: :
...... R St A ] 2.6 Su-T:M L Llal... 0.3 26, Meet Corliss Archer (Ziv), WBKB, Th-10:0d, 4.9 + s bk

PP i bt b e AT S LA ULETE T U - 2 £ B ol : . ' . TA B R. C. Cola), WNBQ,

WTIE Q;uulf ';nuﬂmm” : ,t_l-_lfl,!'r_'fmd}' P I ET%"-"’ G-Men 'FL““'“F"]'- WOR, M, T, W, - 29. Joe Palooks (Guild), WBKB, T-10:30, ....... 48 | ¥ el ""“I _______ “‘“ ,,,,,, ? ,,,,,,,,,, 1.2
36. Littlc Rascals (Interstate), WPIX. 3630 ... 2.4 | 15 Bocs Lade thd a & igpoosesrssssss essvas : 249, Front. Page Deteclive (Consolidated), 47, Follow That Man (MCA), WBBM, Th-11:00. 0.9
36. Terry and Pirates (Official), WABD, $7:00. . 2.4 = Efg“m“fdr ‘M & A. Alexander), WABD, o WBKB, Th-T:3 aeeerneesesss iR .o 4.8
40. Clﬁm ?ﬂf.]{gu::'}ﬂﬂwcﬂcﬂ ?Saulin : ?_'q 78, Dick Tracy (Combined), WOR, Th-6:30.. ... 0.2 - ——__.
:i:l LIIE WHII Elllﬂbﬂth EG“lIdL wAHD hl;_.T.iﬁl 1‘: 8. :;:“:n‘-.rulﬁsl;lu' ntﬂl:: l&m G:m!d' w'ﬂBL‘u: DETHD].T WEC R & F @ R # B BB EEE S S EEEEEEEFY RSBy E s mE WA 'I!' STATI.“NS

Eﬁriﬁ Magel Theater (Guild), WABIJI. e B0 Movie Muscum (Sterling), WOR, M. W, ™, THE TOF 18 TV SHOWS IN DETROIT (* Indicaies Now-Neiwork)

sevs L R R 0, . .
40, Orient E:tprm {N‘TA’J W.-!.Il W00, R e i e A RS S T e e 1 1, $64 000 Cuestion, WIBK ... ceeapes. 347 fi. *Waterfront, WXYZE, . .oivscvesiasse. 264
40. tAmes Bros. (R. C. Cola), qunn F-7.00.,. 2.1 ﬂ ﬂﬁ"}ﬁ“".‘éu}?j{'*{ﬂ*ﬂ‘ﬁ"'# ,{"."f!" e “i 2. What's My Line? WIBK ....covuunasn. 34,2 7. *Baschall, WIBK ........cccovessnnes25.8
40, Dick Tracy (Combined), WOR, $9:00 .. =R - [i&sehﬂl Hall of l.=ame tFIL i Wﬂﬂ o 3, *Badpe 714, WWI. . . ivnennensannnns 28.0 B U. 5 Steel Hour, WIBK . .....ccvaneas 247
:'?- ﬂ; ﬂn:ll!:lru ]rrﬂmth [(ATPS), w*nn T-8:00, 1.9 = S.7:00 mingo), - Py 4. Traffic Court, WWwWJ1.. e Q. Two for the Money, WIBK ......c0aua. Eﬁ.ﬁ
a e S p L. -| L . Jr i
» Mes. North (ATPS), WABD, 5u-9:30. 1.7 | 82. Liberace '(Guild), WPIX, T-Midnight. .. ... 0.3 5. Rob't Montgomery Presents, ww’ il L B 8 e e s L oo
——— LOCALLY ﬂItII;-IHATEB FILM SERIES IN RANK ORDER
LOS ANGELES .......00ouuuns .. N iievesT STATIONS 1. Badge 714 (Mys), NBC....ooiininnninnnn. 0 MW, IRBEINE0 ch v dos Ralofs, &1
2. Waierfronl (Adv.), MCA........coceeame=- 2.4, WEYZE—T, 10:00-10:30. ... Tales of Fomorrow, 1
THE TOP 10 TV SHOWS IN LOS ANGELES (* Indicates Non-Network) 3, Secret File, U.S.A. (Adv.), Official ......... 200 . WWI—M, 9:30:10:00................Hot Rods, 133

1. $64.000 Question, KNXT...icaauinns.. 456 6. *Conlidential File, KTTV........ Y 4. Amos 'n’ Andy (Comedy), CBS. . .... coveann IBS L OWWI—W, 10:00-10:30. .........1 Am the Law, 17.7

2. Best of Groucho, KRCA......ceneee..33.0 T aamet, ERCAL D 2.2 5 1 Led Three Lives (Adv.), £iv. . .cccvevsn.. 180, 'WIBK—F, %:30-10:00. . . .5¢ This Is Hollywood, 10.2

3" mmhmjl lﬁn‘{:-ln-- l---lll-lllll-l-ll-i-iiﬂ".g t.. nuhfn Hmmﬂm' EREA R T 1:1_& i'p f!lﬂlﬂ ﬂ]l'l-l-h cht 111111 +-Ill|-!-lll-‘llIT"’ll I-lwwj_Tl glm'l";w 111111111111111 Thrtis“rchf 13-!

A What's My Line? KNXT....oeesceee. 287 9, Waterfront, KTTY. et e i D 2 1 Am the Law (Mys), MCA,....... cenen e ITT L WIBEK—W, 10:00-10:30........ Amos 'n' Andy, 185

8, Climax, KMNXT..... I Sy L 13 10. Burns and Allen, KNH.T.... ; 2.8 B Mr, Disirici Attomey My, Ev, .o ees TR WWI—W, B30I0 .. .ueuee. ..U 8 Sieel, 249

; vrenavessi B 9. Man Behind the Badge (Mys.), MCA....... 16.4. .. WIBK—S, 9:30-10:00........Your Play Time, 1.5

: ml.-l;‘r mﬂm*‘-m mm m ™ MH“- “Rn 1. 15% “ F-llﬂlll‘! '.‘"-}l m; T ,13-1'. -naww.l_s. ‘Iﬂm-iﬂrm ;;;;;;;; ENARRS L B'II. Td-n. I?-.

1. Waterfront (Adv.), MCA-TV B ? . . 11. Mayor of the Town (MCA), WWJI, M-100:00..13.3 | 40. Championship Bowling (Schwimmer), WXYZ,

» MCA-TY...... . cer 208, KTTV=T, T:30-8:00...,..0u...... Delingue 6.6 ) 4.3

2. Life of Riley (Comedy), NBC,,......o0.... 16, KTTV—S, B:00-8:30 Spade Cooler, 123 12. Inspucior Mark Saber (Knch), WK, Th' SIHIN canafritiiisunts s ind At e :

3. Badse 714 (Myn), NBC..............00000is 183,00 KTTVAS, T:30-8:00 oo re . Harry Owens. 58 FAMRE mevvesesssrerssy sor i | 4L Laurel and Hardy (Governor), WXYZ, T-5:30 4.4
4. Stories of the Cenlury (West.), Hollywoed 15,1, ., KTTV—5u, 9:00-9:30.,,,......G. E. Theater, 17.5 13 The Whitder (CBS), H“:i‘lf X :’.‘E]'_I‘hﬂh" o o7 h“ mm-mnml:}. WJBH i

5. Science Fiction Theater (Drama), Ziv.......14.5... KTTV—T, E:00-8:30....., +esr.Place the Face, 14.3 o :.,'f;";,: < 2105 g A i ienreraie 8
. Life With Elimabeth (Comedy), Guild...... I86... KTTV—M, 8:30-9:00.,,.........Talent Scouts, 12.9 5 Tales of Tomorrow (Sterling). Wigk, 42. Times s.qum Playhuuu [z.u}, m;Lw,

:: i;:_:n for A:mm.n.:;:m. Bagnall, ..., 12.8... KCOP—Th, 7:30-8:00............Halls of Ivy, 10.9 13. Tﬂlg‘m omorraw g 10.2 510:30 ..... Lo A4

. DHsirici Atlomey Fa), Bi¥. ... 0e0e 1S KHET—M, 10:00-10: ."I“ TMonigomery Presenis, 20.2 id > 44, Bandsiand :H‘,I:'I'I.It l_f"huﬂi.-l'l'lnl:llll'lI_:r1 “']BH

l:: I Led Three Lives (Adv.), 111..............1:.4.” KTTV—S, #:30-9:00. . ..Spade Cooley, 1.8 16, 15_;-?.3; Fiction ﬂnl_:ﬂl:::‘-:ﬂu, wxvz.. e Su-10:00 ..... cnaanas b

Liberace lﬂlllh‘.lf Golld. .. .oiicinnns B 12.0. .. . KTTV—T, BE:30-9:0{, . Aﬂhur Murriy P;ﬁh o6 17. City Detective IMI'.".H.], CKLW, T-“] 3“ & B9 44, Greatest Sporis Thll"l'l 1_“r“"|i:.l wa:,

11. Eddie "-?amm' (Ziv), KTTV, M-7:30.........11L8 35, Hans C. Andersen {‘_Intﬂmp_-h KTLA, 18. Foreige Intrigue (Official), WXYZ, T-10: 5-|:|- £0 BT ....... AR AR T |
12. Life With Father (CBS), KNXT, F-7:00....11.6 M-7:30 ...... vevnee 5 19, Eddie Cantor (Ziv), WJBK, Th-%:30....... . 7.8 | 46. Paragon F'.Iit_'rhnur-t INBC), L‘ILLW T-9:00. .& 4.0
13, Amos 'n" Andy (CRS), KNXT, Su-5:30,..... 11.5 16, Racket Squad {AHC} l:'.’l'l\" P-.n 3-:- 132 20, Follow That Msn (MCA), CKLW, Su-10:30.& 76 | 47. Yesterday's Newsreel (Ziv), CKLW,

M, Abbott and Costello (MCA), KTTV, M-£.00.. 9.1 | 36. Scotland Yard (A-B TV), KNXT, S-10:00. .. 5.1 21. Cisco Kid (Ziv), WXYZ, Th-7:00.. s 1.3 Su-10:00 . cesns Bl
15. Secret File, U.5.A. (Officiul), KTTV, 36. My Hero (Official), KTTV, W-T:00......... 52 21. Dangerous Assignment (NBC), muw 47, The Playhouse (ABC), WWJ, Th, & F-10:30,, 3.8

Bl T B ves 9.0 | 39, Sherlock Holmes (UM&M), KTTV, W-7:30.. 5.1 F-183 ouvnvmss paeesssd 7.3 | 49, Yesterday's Newsreel (Ziv), CKEW, M 1o
16. Amos 'n" Andy (EBEL KNXT, T-7:00...... B9 | 39. Little Rascals (Interstate), KNXT, M, T, 93, Little Rascals umﬂmm”. ww;*iz '_l.-: m F-10:15% ..... & 36
16.. Annie Oukley (CBS), KTTV, T-Til........ B9 Th-5:00 ... .. 5.1 Ff:l% ooess wivsssss 11 | 50, Space Ranger uuc‘m 'W"F-'J M 1o F-5:30,. 3.4
18, The Whistier (CBS), KTTV, Su-11:00 .,,..., 8.7 | 41, Frankie Laine (Guild), KTTV, M-9:30. ..... 5.0 24. Annie Oukley (CES), WWJ, Su-5:00.. . 6.9 | 51, Wild Bill Hickok (Flamingo), WIBK,
¥8, Superman (Flamingo), KTTV, §7:00........ B.7 | 41. Luitle Rascals [Inuula.uj, KMXT, W, 24, Guy Lombardo (MCA), CKLW, T-% 3{: 1 6.9 v T o e B e il
2. Doug. Fairbanks Presents (ABC), KRCH F-5:18 . ..... . 50 26, Heart of the City (MCA), CKLW, M-10:30.& 6.7 | 51, Play of the Week (NTA), CKLW, W-9:00..& 1.3

WMy L. ., CE U e 41, Lone Woll I:M{_A}., KT']"I.I‘ W-E 1|:| A e e i 27. Beulah (Flamingo), WXYZ, M o F-12:30.... 65 51, Story Theater (fiv), CRKLW, Th-7:3......& 3.3
21. 1 Am the Law FHLAL HTL& T-8:30_,..... 7.7 | M. Cisco Kid (Ziv), KTTV, 56:3),, ieersson N 28. Top Plays of 'S5 ;sq:rm -E:rm.], w:nx, 54, Wrestling-Hollywood iPﬂ-l’ilm'L'll.lnl_] WIBK,

41. Man Behind the Badpe (MCA), KTTV, 45, Dangerous Assignment (NBC), RE:}P W-10:30 ..0.en vees 6.2 -11:30 ..... I 1L |

T-900 ..... i A | T-7:00 ..... LT ARTCaa 7 29, Superman qp‘lnmingu} "WXYZ, W-5:30...... 5.5 | 55 Cowboy G-Men (Flamingo), WXYZ, Su-1:30, 2.5
23. Fhe Playhouse (ABC), KTTV, W-10:00.....% 7.0 | 45, Royal Playhouse (MCA), KTTV, M-9:00. ... 4.4 w, Conrad Magel Theater (Guild), WIBK, ¥5. The Visitor (MNBC) CKLW, T-T:00.......& 1.3
13, .Foreign Imtrigue (Official), KRCA, F-tll ﬂﬂ- 7.0 | 46. Uncommon Yaler {Gen'l Teleradio), |g;'|_"|;'\.’ T-10-30 . vessnsnss 53 | 57. Boston Blackie (Mys.), CKLW, W-10:30....& 2.2
5. Mr.and Mrs, North (ATPS), KTTV, F9:30.. 6.9 W00 ....... T 31. Sherlock Holmes (UM&M), wmz_ 57, Greatest Sports Thrills (Winik), WXYZ,
<6 Stories of the Century (Hollyvood), I!:TT‘u', 46, Times Square Playhnuu {Ilv]n., KCOP, F10:30 ..... . 5.1 Th-E:30 ... PP v

M o F-6:00 ..... vess 6.8 L (11 J— | 32 Litile Show (Sterling), WWJ, M 1o F-11: 15.. &8 | 59. Greatest Sports Thrills (Winik), WXYZ,

27. ¥iciory at Sea (NBC), KTTV, M-7:00...... 6.3 | 46. tSwmdio 57 (Heinz), KABC, T-8:00. N 33, Victory al Sea (NBC), WIBK, Su-12:00 noon. 4.7 e e L e 1.8
27. Star and the Story (Official), KTTV, F-10:00. 6.3 | 50. Range Rider (CBS), KNXT, M to E-6:00... 4.3 331, Joe Palooka (Guild), WXYZ, Su-10:00...... 47 | 60 Your TV Theater (Ziv), CKLW, Th-7:00. & 15
27, Paris Precinct (UM&M), KTTV, 59:30._, . B 51, Lile With Elizabeth -|l_j|.rij:r]1 ETIY, T 1o 33, Wild Bill Hickok (Flamingo), WXYZ, &, Hollywood Heview lFInm:nﬁu-‘.l. WH'I'I,

30, Bosion Blackie (Ziv), KTTV, F-8-00, , . 6.2 F63W ....... P M-5:30 ., ... . 4.7 Th-T:30 . 1.3
ah Wild Bill Hickok '[Fll-mlununh KAEIC 52, The Falcon mﬂc‘} RN:H wvm ‘I-u . i1 33 Movie Museum 1'-i|¢1-|.|m..';|, WJEI-'. H-m 'm . 4.7 | 62. Colonel anh llIlllltlal:l WH‘&L Su-3:30.... 1.1

au-bi ... cese 5.8 | 2L Public Prosecutor (Consolidated), KT LA.. 33, The Uncxpected (Ziv), CKLW, Th-10:30. .. & 4.7 | 6. Hopalong Cassidy (MNBC), CKLW, 5a-7:00. A 07
31, tPaiti Page lUFil.imnth:}, F.H}LT M .t E T-1:30 ,.... L EETEI % 38, Telesports Digest (MUA-TV), WXYZ, 63, Fearless Fosdick (Sterling), CKLW, F-4:00. & 0.7

W64 ...... S . 5.8 | 54 Joc Palooks (Guild), KTLA, Th-7:30........ 4.0 F-10:00) cesss @6 | 65. Facts Forum (Forum), WIBK, Su-H:45 am. .. 0.4
33, Big Game Hunt !br:rlmm. KHI, M-7-30.... 5.5 | 55. Cisco Kid (Ziv), KTTV, 5u-6:30,. . 17 3. Wild Bill Hickok (Flamingo), clr.i.w 66, How Does Your Garded Grow? (Int'),
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Show Business Eyes
John Dough’s Leisure

® Continued from page 1

gpending power that we did in
1940, In that vear our £ na-
tional income was $75.7 hillion.
In the first guoarter of 1953 gross
national income had climbed to
$246 billion. In 1940, §49.2 bil-
lion was spent on basic living costs
for food, clothing and shelter, leav-
ing %26.5 billion in discretionary
spending power. In 18533, basic
living costs to equal 1940 per capita
standard of living, amounted to
5112 hillion, leaving the tremen-
dous sum of $135 %Ji"iﬁn in dis-
posable income, or five times that
of 1940, Tho complete statistics
are not available, tLe figure has
grown during 1954,

TV Lends a Hand

Muost seriously affected by the
decline of spectator amusements,
which inE]ttTE,'-‘.' night clubs, the-
aters, concerts, auto and ice shows,
rodeos, ete., is the performer. For-
tunately, some of the slack in talent
income has been taken up by tele-
vision, tho not hardly enough. The
life blood of the performer is sim-
ply performing, and a drop in gate
attendance in any Held HF[EEH his
income potential as well as that of
the management.

The do-it-yourself fad has re-
sulted in an increase of sales in the
home workshop field of $30 million
in 1947 to $200 million in 1953, a

Red Heart Gets
Option Provided
It Gefs a Show

HOLLYWOOD, Sept. 10.—CBS-
TV has given Red Heart Dog Food
an option on the T:30-8 p.m. Fri-
day night slot provided the com-
pany can come up with a mutually
satisfactory  show. This means,
apparently, that the net has just
about given up on “My Friend
Flicka,” which
TCF-TV.

The web has been unable to
sign a sponsor for the “Flicka"
series, which has been beset by cost
and production problems to a de-
gree that 20th Century-Fox chief,
Darryl Zanuck, took over personal
supervision two weeks ago. The
first half-hour pix have reportedly
cost TCF-TV in the neighborhood
of $30,000 apiece,

It's believed that CBS wants
between $30,000 and $35,000 plus
time for the show, a tab that ad-
vertisers are reluctant to pick up in
a marginal slot opposite “Rin Tin
Tin.” In the meantime, affiliates are
selling the time to local sponsors,
and the net is [inding it harder and
harder to come up with a present-
able slate of stations.

it bought from

like increase in gardening of $500
million to $700 million. Diverting
a portion of that spending power
into entertainment indu chan-
nels is the problem eurrently eaus-
ing consternation to the moguls of
show business.

The most optimistie view con-
cerning the leisure market is that
the latter apparently knows no
bounds. While the consumer ap-
petite for necessities may become
sated, there evidently is no limit
to the market for leisure.

Screen Gems
Pacts Three
Region Deals

NEW YORK, Sept. 10.—Screen
Gems has closed three new regional
deals on its “Celebrity Playhouse”
dramatic anthology, which Falstaff
Beer early this vear pacted for some
40 markets in the Midwest.

Deals have been made with
Standard Oil of Texas for eight
Scuthwest markets; Blatz Beer for
seven Midwest markets, most of

THEY SHELLED
OUT $100 MIL

Eddie Small and Milt Gor-
don, chairman and president
of Television Pictures of Amer-
ica have, in their combined
careers, been involved in dis-
bursements and receipts well
over §100,000,000.

Small, as a veteran film pro-
ducer, has been responsible
for the budgets of over 150
movies and in addition to the
millions involved in their pro-
duction, there are the many
more millions scored at the
box office,

Gordon, a banker and busi-
ness man before he became
active head of TPA, not only
set up the refinancing of
Unit Artists, but was re-
sponsible for lending millions

uring his tenure as execu-

tive vice-president of Walter
E. Heller & Co., Chicago
bankers.

them in Wisconsin, and with Strol’s
Beer for a number of Michigan
markets, including Detroit, where
Falstaff is not airing the series.

Other regional sales on the show
are nding, according to John
Mitchell, Screen Gems’ sales vee-
pee, while a final decision is
reached by Falstaff on what mar-
kets it wants to add to its current
line-up.

TV FILM SALES

ABRC FILM SYNDICATION
DOUGLAS FATRRBANKSE PFRESENTS -
WTV), Miami: Chase Federal Savings
& Loan

ASSOCIATED ARTISTS
JOHMNNY JUPITER
KRID, Dallas: Adv. THA

CBS TV FILM SALES
AMOS 'n* ANDY
WRGHE, Schenectady, N. Y.:
Queric Corp.
KF5A, Fort Smith, Ark.;
Ice Cream
WHKER, Chicapo:
ANNIE DAKLEY
Akron; Burlington, Vi Champaign,

Saratoga
White Dairy
Dulfy Moti

I.;
Columbus, Ga.; Durham, N, C.; Greens-
bora, M. C.; lelferson Cliy, Mo.; Knox-
ville: Mohile, Ala,; KPHO, Phoenix,
Ariz.t Rouanoke, WVa.: Scrantonm, Pa.;
Siourg Falls, 5 T): Springlisld, Mass.;
Texarkana, Tex.; KWWL, Waterlon, Ia,;
Waterbury, Conn.: Renewal for Carns-
tion Milk

KYEC, San Luis Obispo, Calif.:
Dog Food

ETVX, Tulsa, Okla.:
tion Milk

CUILD FILMS COMPANY
FLORIAN FARACH

Friskie
Frizskie and Carna-

WTAP, Parkersburg, W. VYa.: First
Federal Savings & Loan Assn
= MCA-TV
MAYOR OF THE TOWN
WCNY, Carthage-Watertown, M. Y.

Molson's Ale
EVEC, San Luis Obispo, Calif.: Richfield
ROCKY JONES, SPACE RANGER

KRLD, Dallas: Adv. TRA
TOLUCHIMDWMN
KV, Tulsa, Okla.; Fred Jones Motor
Company

DRE. HUDSON'S SECRET JOURMNAL
KOTY, Tulsa, Okia.:
Stores
CITY DETECTIVE
KGLO, Mason City, Ta.: Falstafi Beer

NBC FILM DIVISION
ETEVE DDDNOYAN,
WESTERN MARSHAL
WFBG, Altoona, Pa,: Quality Bakers for
Stilchman Bakeries il
KOMU, Columbia, Mo.: Rice Sausape

T. G. & Y. Yariety

LGGM, Albuguergue, M. M.: Adv. TBA
BADGE Tid4-A
KCMO, Kansas City, Mo.; Adv. TBA
BADGE 714-B
KENTV, San Jose, Calil: Union Furniture
BADGE Ti4-C
KCS51, Pueblp, Calil.: Adv. TBA
LIFE OF RILEY-A
KLIX, Twin Falls, 5. D.: Adv. TBA
LIFE OF RILEY-B
KLIX, Twin Falls, 5 D.; KCS5J, Pucblo,
Calif.: Adv, TBA
LIFE OF RILEY-D}
WEAL, Eaun Clalre, Wis; XETV, San
Diega: Adv. TEA
KCS5], Pueblo,
Batterles
GREAT GILDERSLEEYVE
KHOL, KEenmey, Meb.: Adv. TBA
YICTORY AT SEA
KHOL, KEearney, Meb.: Ady, THBA
THE FALCON
KABC, Los Angeles: Adv. TBA
AOPALOMNG CASSIDY-HALF HOUR-A
WCCOD, Minneapolis:  Ady. TBA
HOPALDMG CASSIDY-HALF HOUR-B
WD, Minneapolizsz: Adv, TRA
HOPALONG CASSIDY-ONE HOUR
KHAS, Hastings, NEB.;: Adv. THBA

STUDIO FILMS
FRANKIE FONTAINE SHOW TIME
WGHS, Miomi: Miami Lincoln-Mercury

SPORTSVISION :

ALL AMERICAN GAME OF THE WEEK

KF5A, Fart Smith, Ark.: Fort Smith
Yehicle Co., and Mewton's Jewelry

UM&M
JANET DEAN, R. N,
KRLD, Dallas: Adv. TBA
NEW ORLEANS POLICE DEPARTMENT
KRID, Dallas: Adv. TBA

WINIK FILMS
MADISON SQUARE GARDEN
WPTZ, Philadelphia; WRE, BHostonm: EI
Producto Clgars

Z1V TELEVISION PROGRAMS
BOSTON BLACKIE
ELIX, Twin Falls, Idaha: T. R. Simplat
Fertilizer
HICGHWAY PATROL
EOTV, Tulsa, Okla,: Safeway Stores
I LEId} THREE LIVES
WTAPF, Parkershurg,
Beer

Calif.: Alichael Silver

W. %Ya.: Hurger

Who's Buying What Where—
New Film Sponsors by Industries

This feature iz & breakdown by Indusiry category of sponsors who purchased
TV film programs during the month preceding this issoe, The list is derived from
information published during the past month o The Billboard's TY Film Pur-
chases column each week.

Symbols vsed below arer (R)=—renewnls; (A)—alternate week sponsorship]
(% )}—split sponsorship,

(Continued from last week)

Sponsor—7Progrim Distributor Markeds
OTHER FOODSE AND FDOD STORES
Eroger Co.—D. Fairbanks Presents........ ABC Film .......WOOD, Grand Raplds,
Mich.

Plggly Wiggly Stores—Annie Dokle¥..... «ae CBS FilM seveee.KDUBR, Lubbock, Tex,
St. Louls Independent P'kg Co.—
Bange Rider...CBS Film .....«.KR50, 5. Louls

Lay Potato Chips—Long John Silver.......CBS Film .......23 Southern markets

Progresso Foods—San Francisco Beal.....CBS Film ,..,,..WDUS, Mew Orleans

Las Vegas Market—Eye on the World.....CRS Film .......KRBC, Abilene, Tex,

Ripon Foodi—Guy Lombardd seeeeeessss« MCA-TY ..ooeeo WREX, Rockford, TIL

Rice Saunsage—

Steve Donovan, Western Mafghal. .. NBC Film .......KEWEK, 5t Louis
Coloalal Food Stores—Greal Gildersleeve, .. NBC Film .......Norfolk; Richmond, Va.j
" Greenshoro,, M. C.;

Raleigh, N. €.; Green-
ville, M. C.; Greenvills,
S, C.; Columbus, 8. C.;

Atlanta; Maoscow, Ga.;
Augusta, Go; Albany,
Ga.
HOUSEHOLD APPLIANCES (Fornlshings, Supplies)
Downs Furniture—Mr. and Mrs, Morth. ... . ATPS ...........KALB, Alexandria, La.
Kirschman Furnlture—Amos 'n" Andy, . ... CBS Film ...... . WDSU, New Orleans

Palmer Bedding—Storics of the Century...Hollywood TV
E'E'ni --rlll-llll!--E[—z-p BEI'I."'HI"
Estee Sleep Shops—The Falcon. .usevesse.« NBC Film ......WNBQ), Chicago
&I’TII Eﬁ,—ﬂi‘ Flﬂ}'hlﬂ. P Y T T L Lo Stl'l:ltll Eﬂ'l‘ll Y i"l'x.ﬂLH' LLﬂl:ﬂI.ﬂ... thr
Hﬂtm—utﬂ: Thepbef ..icisssnssnns --Et-ﬂﬂil'lg FE RS A lw-lnzp D‘-ﬂm“
General Electric Dealers—The Playhouse, .. ABC Film ..esees: WARD, New York
'Eﬂ"!rl.l EIEFIIIE‘—I.H# “rilll .F.-Ilhﬂ- o EE CHE F“I'I'I TIIIEL “FIEE, Aﬂ!ﬂ“'\ H- c-‘
KGMEB, Honolulo
Morther Furniture Co.—
San Franclsco Beat...CBS Film ..c....KLAS, Las Vegas, Nev,
Spﬂd ﬂuﬂ‘!’ﬂ Wﬂ!]lnr!-—ﬂ‘u.]" Lombafde. ... MCA-TY ....... +WHHp .F-MHnrdr 111
Echols H'E'ddi'ﬂi C‘:"._M}' E|¢rﬂ sEFREEFS G EES ..':":I.l:iﬂ spEpAEFEEE -wnﬂcq- t}:I'tl'nlllnl Fl'.'-
JEWELRY AND ACCESSORIES (Waiches, Camerns, eic.})
De Roy's Jewelry—All Star Theater..... «sScreen Gems .....WJIAC, Johnstown, Pa,
PFUBLIC UTILITIES
Minnespolis Light & Power—
Sclence in Action...TPA. ....eeeessss Duloth, Minm
Southern Caroline Power & Light—
Dr. Hudson's Secret Journal,, . MCA-TV .....,..Ashville, N. C.; Raleigh,
M. C. Wimington,
c

M. C.: Florence, 5.
COFFEE, TEA, COCDA, ETC.
O1d Dutch Coffee—The Goldbergs.....q...Guild Filma ,,....WABD, New York
Manhattan Coffee—Badge 714 (B).........NBC Film ...... KOMU, Columbia, Mo.
MISCELLANEOQOUS AND UNIDENTIFIED SPONSORS
Allison-Erwin—All Star Themter...u.eeeee«Screen Gems ..... WBTV, Charlotte, M. C
Leco MFlll—Wt!ﬂd We I--I-"= ln. EEEEEpEEES Ellﬂinl EmEEEEEES chTi Efﬂﬂ'me, H- E-
Arlsto Blue Chinchillag—
Your Star Showcase...TPA .....ceeee+. WIHB, Jacksonville, Fla.
Irom City Distributing Co.—
Guy Lombardo.. . MCA-TV ........WSTV, Steubenville, O,
Builder's Lumber—Roval Playhouse....... MCATY cocuvass KALB, Alexandria, La.
Top Hat TV—Wrestling From Hollywood...Paramount TV ...KOHL, Axtel, Neb.
Langsion & Ingram, Inc.—
Your Star Showcase...TPA ....cveeee-KALB, Alexandria, La.
Hurricane Fence—Your Star Showcase....TPA ... .cocevenes KALB, Alexandria, La.
Kapahulu Tavern—Jimmy Demaret Show. .. Award-TY ......KONA, Honolulu
Jensvold Implement Co, =
Stories of the Ceniury...Hollywood TV
BEEV. coinennsns EGLO, Masan City, Ta.
Sears, Roecbuck—

Dr. Hudson's Secret Journal. . . MCA-TY ....ce:. KTTVY, Los Angeles
Leader Electric—Paragon Playhousg. sesens ABC Film s.ees:.WHNB(Q, Chicago
Pacific Gamble—Life of Rilsy (A)......0..- NBC Film ......KS0K, Billings, Monat
Ben Franklin Stores—Fabulous 40.........NTA .. .00000...KONA, Honolulu

Sterling to Pitch Film
Jockey Idea to Stations

NEW YORK, Sept. 10.—Sterling
Television will shortly begin a pro-
motion to urge stations to go in for
the type of film jockey program-
ming that WABD here has in its
“Featurama.” About 90 per cent
of the film that WABD uses on
this show is out of the Sterling
catalog.

Sterling undoubtedly has the
largest diversification of shorter
films in such series as “This Is

Charles Laughton,” “Armchair Ad-
venture,” “Little Theater” and its

Sterling can supply such a show
with around 1,000 different films
of 12% minutes or less running
time.

Sterling is an old hand at the
film jockey concept. is pre-
cisely the idea of its "King's Cross-
roads,” which started out as a local
live show here and then was put
entirely on film by Sterlin

The key to the appeal of such a
program, according to Miss Coe,
is to build the ] personality as
a radio station promotes its own

many miscellaneous films. Bernice ﬁj::f ti:ﬂ;‘:;;un.ru!]lii:e ﬁ[ilfuh!f;pg]a? E:E;
Coe, sales manager, estimates that aaliie ooksiie el tha e Wi

o

[ =

To corral bigger
audiences ., .. getl in

£ __}
'!
|

television
touch with

CISCO KID CORRALS RI

71V

Ttleriseon

CHMONDI

It's round-up time in Richmond when CISCO KID .
rides into town. CISCO played by Duncan Renaldo
consistently draws ratings like 34.0 reported in * Tele-
pulse March & April 1955.

CIMNCIMNMATI, NEW YORK, HOLLYWOOD

: dising potential of the show as it
cannot do on an all-film show.

Sterling has not yet set a sales
plan dfu: mtgés pmmntiun.] WABD
is unders to pay per play. Miss
Coe, however, auui' she is toving
with the idea of offering a flat
weekly charge,

Atlantic Ditches
Corradine Contact

NEW YORK, Sept. 10.—Atlantic
Television, feature film distributor
has notified Tom Corradine gmi
Associates that henceforth Atlantic
| will handle its own sales on the
West Coast. Corradine has been
acting as Atlantic’s West Coast
sales rep, but the firm is under-
stood to be unhappy with the fact
that Corradine also represents other
distributors, including Atlas Tele-
vision, Screencraft, Governor Tele-
vision, and Jules Weill's Fortune

Films. .
Atlantic will cover the West

O

Coast territories via phone and
sales trips out of the New York

office.
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MAJOR PROMOTION

Cap Slots 5
Artists, 5 Songs
In 5 Big TVers

HOLLYWOOD, Sept. 10.—Cap-
itol Records will accomplish a ma-
jor promotional coup this month
via the slotting of five top recording
artists and as many songs on five
important television shows with a
cumulative audience expected to
tap 150 million viewers.

The most ingenious show bows
September 26 on the Ziv-TV syn-
dicated "Mr, District Attorney”
airer, with Nat (King) Cole airing
“Someone on Your Mind.” Secript
for the show was penned by Ca
staffers, while the plot deals wi
record piracy. Film will show
scenes of Capitol's recording stu-
dios, depict an examination of the
Capitol label, with the bogus disk
and other details concerning disk
lmuﬂegging.' “Someone on Your
Mind,” of course, gets the plug and
is heard thruout the show, latter
syndicated in some 200 markets
areas thruout the nation.

Frank Sinatra will be heard on
the “Our Town” segment of “Pro-
ducers’ Showcase” via NBC Sep-
tember 19, with records from the
score already in release. Judy Gar-
ladd, recently signed to a Capitol
recording contract, will be seen i
the first of the new Ford “Star
Jubilee” series on CBS September
24 An album titled “Miss Show
Business” was completed here last
week and will be in release prior
to the teleshow.

Two singles receive the TV hypo
':rhe-n_ Margaret Whiting airs
Lover, Lover” and “ T Kiss Yon
a Million Times” on “Those Whit-
ing Girls,” CBS, September 26. An-
other new pactee, Harry James, also
gets television exposure on “Amer-
ica’s Greatest Dance Bands™ on
CBS September 24,

LOCO WALK

Hot Latin
~ Exits Tico,
Joins Col.

NEW YOREK, Sept. 10.—Colum-
bia Records snared itself a first-
magnitude Latin-pop property this
week with the signing of the
giﬂ-ﬂiﬁl‘-ﬂl‘kﬁlﬂr Joe Loco. Loco has

en a consistently good seller for
the indie Tico Records for the past
Five, years, and it’s understood that
his Tico pact, which had more
than two years to go, was Lought
out by Columbia. His Columbia
deal is for five years, with sessions
to begin within two weeks,

Loco first broke into national
prominence about four vears ago
with his mambo version of “Ten-
derly.” Last year he had a big
one with “El Baion.” His Colum-
bia cuttin which will include

some “mambo jazz,” will take place
(Continued on page 30)

FANTASTIC LOG
TOTES TERRIFIC
SUPERLATIVES

NEW YORK, Sept. 10, —
Goldie Goldmark, a publisher
of uncommon energy and forli-
tude, in addition to his insati-
able curiosity concerning any
facet of the music business, has
come up with a direct chal-
lenge to powerhouse deejay
Bill Randle,

Last Saturday (3) the Shel-
don Music general manager
insists he logged Randle’s CBS
show from start to its finish,
four and ene-half hours later,
and, asks Goldmark, “How
come with all those glowing
adjectives, most of those tunes
don’t happen?”

Goldmark’s log, as thum];;
entered as a traveling man’s
expense sheet, quotes Randle
as using the following adjec-
tives and phrases in the indi-
cated number on the show:
great, 47; greatest, 16; fantas-
tic, 18; big, 9; biggest, 11;
hit, 23; very big hit, 3; very
well, 5; ve test, 2; sen-
sational, 11; indescribable, 2;

atest of our times, 7; top
it of our time, 2; unbeliev-
able, 4.

CRG, YPR Sef
Big Fall Push
On Kiddie Line

NEW YORK, Sept. 10.— Chil-
dren’s Record Guild and Young
Peoples’ Records, the twin de luxe
children’s disk lines operated by
the Sutliff-Stevenson combine here,
have been geared for a big retail
push this fall. National Sales Man-
ager Larry Sockell left Tuesday
(6) for a cross-country trip to set
up promotions on distributor and
dealer levels, and to introduce new
additions to the line,

One deal to be inaugurated by
Sockell is an incentive plan for
distributor salesmen based on Au-
gust-thru-December billing. He'll
also introduce a plethora of new

romotion material, including eata-
logs, point-of-sale displays, ete.
Thru distributors, he’ll encourage

(Continued on page 30)

Westminster, Yox Involved
In Mail-Order Enterprises

Both Sign Book-of-the-Month Limited
Pacts; Clubs Welcome Columbia

By IS HOROWITZ

NEW YORK, Sept. 10.—Greater
involvement of established record
manufacturers in the mail-order
field came to light this week when
it was learned that at least two im-
portant LP producers have inked
deals with a major club operator.

At the same time reactions of top
disk clubs to Columbia’s entry into
the mail arena unanimously tagged
the project as likely to give mail-
order disk clubs generally a shot
in the arm by luu%.ing greater au-
thority and “respectability” to that
method of marketing LP’s.

Both Westminster and Vox Ree-
ords have negotiated limited pacts
with the Book-of-the-Month Club’s
Music Appreciation Records wing.
In both cases disks are scheduled
for early release.

Trade observers have speculated
that Columbia’s move into the club
business would impel diskeries
which have tumed down such busi-
ness in the past to take now a sec-
ond look at such proposals. It is
known that in the past few weeks

many indié diskery heads have con-
tacted club officials for data, but
just how many will result in firm
deals remains to be seen.,
Westminster has made available

Coral Nears
Biggest Year

NEW YORK, Sept. 10.—Coral
Records is well on the way to
winding u}F its biggest year. Sep-
tember billings are already est-
mated at between $100,000 and
$150,000 above September of last
yvear, and about $175,000 above
the billings of August.

In addition to a hot singles line,
the impact of the fall plan, un-
veiled several weeks ago, gave im-

tus to this month’s orders. The
abel, thru August of this year, has
been 55 per cent ahead of last
vear.

NEW BUYER-BAIT

EmArcy’s Sampler

Spans 2

NEW YOREK, Sept. 10.—Mercury
Records will launch an extensive
three-month promotion of its sub-
sidiary jazz Fal:ml EmArcy within
the next two weeks. Highlight fea-
ture of the drive will be 12-inch LP
sampler, retailing at 98 cents and
designed to acquaint new disk cus-
tomers with EmArey’s top jazz art-
ists, including Dinah Washington,
Sarah Vaughan, Clifford Brown,
and the label's newest personality
Julian (Cannonball) Adderley.

The bargain-priced sampler will
be followed by the release of 28
new 12-inch EmArcy LP’s, retailing
at the regular $3.98 price. The
jazz label will be one year old in

Seeburg’s 40 EP's
For Program Aid

CHICAGO, Sept. 10.—=The J. P.
Seeburg Corporation this week an-
nounced a special package of 40
extended play records designed for
helping program the firm's newly
introduced 200-selection coin-op-
erated phonograph.

Called a dual music system, the
new machine will be merchandised
on the basis of two separate units—
one offering 50 45 r.p.m. singles,

COPYRIGHT MIX-UPS

- Waller Leaves Confusion
- As Songs Near Renewal

‘MEW YORK, Sept. 10.—It ap-
irs  that the colorful saga of
homas A. (Fats) Waller is still
incomplete. While the late pianist-
Eﬁl:eﬂﬂ.innr—mnfvﬂter is reputed to
have confounded Tin Pan Alley
publishers with his business shenan-
igans, his marital affairs also con-
tributed to the confusion. Thjﬁ'
came to light recently when it was
learned that several of Waller's
most valuable copyrights are com-
ing up this year for renewals.
‘When Waller died in 1943, two
widows s forward to elaim

his estate. Edith Hatcher Waller, |

who was adjudged the legal
widow, went to the American So-
ciety of Com rs, Authors and
Publishers to have Waller's credits
directed to her, only to learn that
all payments had been directed to
the other Mrs. Waller. The legal
Mrs. Waller then asked Eli Ober-
stein to handle the situation, and
he prevailed upon ASCAP to ren-
der each widow a 50 per cent
share, But Mrs. Edith Hatcher
Waller was desirous of some im-
mediate cash and persuaded Ober-
stein to buy a bloc of Waller re-

(Continued on page 30)

the other 50 EP’s. Seeburg dis-
tributors will sell both the ma-
chines and the EP record package,
(See Music Machine department
for full details.)

The package consists of 160
tunes—two tunes to a side—consid-
ered to be all-time favorites and se-
lected by Seeburg officials. The
records cover two categories listed
on the machine’s selector panel:
20 records of all-time favorites, and
20 classics and wvarieties. In the
country and western category, 10
are to be EP's purchased by op-
erators from their regular record
outlets, making a total of 50 EP
records. The 50 singles are de-
signed on the machine for hit tunes
(20), rhythm and blues (20) and
country and western (10).

The EP's, which are not a part
of Seeburg’s background music
library, are c}:vmdumd for the firm
by Standard Radio Transcription
Services, Ine., Chicago, are pressed
by RCA Victor’s Custom Records
Division, and include both tunes
in public domain and those li-
censed by American Society of
Composers, Authors and Publishers,
Broadecast Music, Inc.,, ete.

Seecburg spokesmen stated that
there are no present plans for pro-
ducing more packages and that the

(Continued on page 96)
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Decades

October, by which time artist and
repertoire chief Bobby Shad will
have cut and marketed 85 12-
inch LPs.

Immediately following the re-
lease of the new jazz packages,
EmArey will introduce a big direct-
to-the-consumer promotion. Details
of the plan haven't been completed,
but it will feature a premium or
special price offer on the consumer
level, with dealer participation.

The 98-cent LP sampler, tagged
“Jazz of Two Decades,” will spot-
light EmArcy sides cut in the
1940%. on one side, and material
cut since 1950 on the flip. Pricing
structure on the sampler will fol-
low that of Columbia, which thru
its distributors offered its 98-cent
“I Like Jazz" sampler to dealers
for 75 cents.

Decca Readies

New Series of
LP Classics

NEW YORK, Sept. 10.—Decca
Records later this month will
launch a new classical LP series to
corry a suggested list price of
$5.98. The line will be known as
the Archive Production” series, and
will consist of pre-19th Century
music recorded by Decca’s German
associate, Deutsche Grammophon,

All disks in this special line will
be imported pressings, carried in
factory-sealed packages and con-
taining ﬂel‘aﬂerf notes in English,
They will be distributed thru reg-
ular Decca channels,

Other DGC material not slated
for special Archive treatment will
continue to be released on Decea’s
Gold Label series at the regular
diskery list of $3.98 per 12-incher.

The Ffirst Archive release will
consist of 12 LP’s, It will bracket
compositions dating back to the
day of Gregorian chant and as re-
cent, relatively, as Mozart. A ma-
jor Archive release later this year
will be Bach's Sl'.chrhn Passion, as
recorded by the chorus of the St
Thomas Church in Leipzig,

its catalog set of Bachs “St, Mat-
thew Passion,” a four-disk package
of a performance conducted r:::_yr
Hermann Scherchen, B-O-M-C will
offer the package to its members at
$18.95, but the set will be given
special handling and will not be
rated a regular club selection.

In effect, B-O-M-C will list the
set mail service. A “limited” num-
ber will be pressed up first and
the mail pull tested on a restriced
list of prospects. If response is
good the set will be offered to the
club’s entire list of approximately
200,000 prospects.

In Vox' case, the equivalent of
one LP side has been leased to
B-O-M-C for regular club selection
issue, The club’s November selec-
tion will feature Vox' star pianist
Guiomar Novaes in a performance
of Beethoven's "Moonlight Sonata”
and a short Mozart sonata. The

(Continued on page 30)

OTTO REPORT

Disk Sales
Rise 30%

In Germany

NEW YORK, Sept. 10.—Record
sales in Cermany Fuw{r inereased
30 per cent in the last vear, ac-
cording to Fritz Schulz-Reichel,
whose disks under the “Crazy
Otto” tag are released here by
Decca.

Schulz-Reichel, here to go on
a deejay tour and perhaps play
some personal appearances if ne-
gotiativns with the American Fed-
eration of Musicians are con-
cloded, savs the German record
business is beginning to experience
some of the problems besetting
American diskeries. Chiel of these
is the great number of releases
and tunes. The practice of cover-
ing has become very extensive too,

A big hit in Germany can reach
sales of 500,000 and mavbe
600,000, but a disk is considered
fair if it hits 40,000, Schulz-
Beichel savs., A big one current]
is Al Hibbler's “Unchained H-:f-'
ody.” American artists such as
CGeorge Shearing, Johnnie Ray,
Bing Crosbv, Ames Brothers, Nat
Cole, Rosemary Clooney and Doris
Day are big sellers, Miss Day,

(Continued on page 30)

Herald to Step Into
Jazz Record Field

NEW YOREK, Sept. 10.—Herald
Records will move into the jazz
field next week, Initial plans call
for one LP release per month, with
a stepped-up schedule to follow,
according to Jack Angel, label
topper. __

The Aaron Bell Trio, currently at
the Concord Hotel, Monticello,
N. Y., will be waxed at the first
session Monday (12). The group
features Bell on bass; Charley
Smith, who has playved with Shear-
ing and Kentom, on drums, and
Eﬁarle:,.r Bateman on piano. The
initial release is skedded for Sep-
tember 20. '

Angel, with Bob Rosen as artist
and repertoire exec, plans to bring
in talent from the Pacific Coast for
future cutting dates,

ZHITO UPPED
ON BB STAFF

NEW YORK, Sept. 10.—
Lee Zhito, widely known to
music¢ industry sources here,
this week was promoted to the
Ij:!ust of general manager of

he Billboard’s West Coast
Televiston Division, Details
are on page 10 this issue.
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Rhythm-Blues Toppers Reap
Lush Harvests in Personals

Heading for Greatest Year, Grosses
Hit $25,000,000; Agents Get $2 Mil

By PAUL ACKERMAN

NEW YORK, Sept. 10. — The
rhythm and blues personal appear-
ance field is experiencing its lushest
days and is heading for the great-
est vear in its historv. This 15 the
studied opinion of experts in the
field. who point out that the popu-
larity of r.&b. acts in the live show-
business mh*gnr:i' parallels  the

increasee

wreatly r.&b. record
market,

It is estimated that r.&b. talent
in the personal appearance field
now earns a total of about
16,000,000 annually. The total
gross business done is Fgured at
approximately  $25,000,000 an-
nuallv, and agents’ commissions
across the country is estimated at
S2.000,000 conservatively,

Top New York agencies handling
r.&b. talent — Shaw Artists, Gale
Inc.,, Universal, Mercury Artists—
are estimated as racking up com-
missions  totaling $1,000.000 an-
nually from r.éeb. dates. The figure
hits %2 million when outlying
small, but active, agencies are
tzken into consideration. The Bul-
falo agency in Houston, Tex., for
instunce—which handled the late
Jolinny Ace—books such top talent
as B, B. King, Bobbhy Blue Bland,
ete. Ben Waller on the West Coast
books  the Universal attractions
there, and has such talent as

W minster Fall
Push to End
5,000 Series

NEW YORK, Sept. 10.—West-
minster Records has budgeted more
than $50,000 for newspaper ads to
push its $2.99 fall LP promotion.
In effect, the promotion will also
spell a closeout of the label’s 5,000
Series. Onee the basie line on the
label, it is now being superseded by
Westminster’'s 18,000 Series.

The %2.99 sale, a earbon of thel]

company’s promotion a year ago,
will kick off with a full-page ad
in The New York Sunday Times
September 18. A similar ad is to
be placed in a Cleveland paper
that dav, and others will follow
until the deals cut-off date, Jan-
uary 1.

Westminster execs say they will
fili dealer orders on the sale mer-
chandise only so long as stock is on
hand. No items are to be given
extra production runs shnu]g in-
venltory run out,

The diskery will also give spe-
cial duting privileges on its 18,000
Series, 49 albums %)E-ing readied for
quick release. Among these are 25
LP's, which eonsists of recou-
plings of 5,000 Series etchings.
New material on the remaining 24
LF’s will feature recordings by all
artists on the label, and the release
will be billed as the “Cavaleade of
Westminster Artists.”

TRIPLE CROWN
TO CHUCK BERRY

NEW YORK, Sept. 10. —
Chuck Berry's towering hit,
“Mavbellene,” last week made
the chanter eligible for the
Triple Crown Award, when
his Chess disking swept the
No, 1 spots on all three
Ehyvthm and Blues charts —
retail, juke box and disk
jockey, '

The Billboard accolade is.
awarded only to artists who
win top ratings in all three
categories in a single week.
Berrv's click retains its No. 1
position on the r.&b. charts
this week, while continuing to
rate high on all the pop list-
ings as well,

Tohnny Watson: and in the East,
the Jolly Jovee Agency in Philadel-
phia handles some top white r.&b.
attractions, outstanding of which is
Bill Haley and His Comets.

Bulk of the r.&b. personal ap-
pearance business is done on one-
nighters. Jack Archer, vice-presi-
dent of Shaw Artists, estimates this
is about 90 per cent of the over-all

Field.
Individual Grosses

Talent, particularly those artists
which are riding hit records, rack
up fabulous annual grosses. It is
estimated that Bill Halev, wvery
conservativelv, will have grossed
about $300,000 for the year—
whereas some feel the figure will
likely reach $300,000. The agency
take on such bookings are consid-
erable~figured on the basis of 10
per cent on location dates and 15

per cent on one-nighters., Haley is
tHgured as likely to earn about
$50,000 in commission for Joyce.
B. B. King, for instance, is est-
mated as likelv to earn between
$30,000 and $35,000 in commis-
sions for the Buffalo agency,

Irv Siders, of the Gale Agency,
estimates there are about 200 im-
portant one-nighter dates thruout
the country. The West Coast, for
instance, has 15 days, spread four
davs a week for three weeks. Texas
has about 20 davs; Florida, about
10; Georgia, 68; Alabama, 4; Mis-
sissippi, 4; Arkansas, 2; Missouri,
6: Kunsas, 4; Nebraska, 3: Wis-
consin, 1; Minnesota, 1; Ilinois,
12; Ohio, 12: Indiana, 8: Ken-
tucky, 4; Tennessee, 5; South
Carolina, 5: North Carolina, 8; Vir-

ginia, 4; West Virginia, 6, Penn-
(Continuzd on page 28)
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On Col. C

NEW YORK, Sept. 10.—Colum-
bia Records this week is mailing
to its dealers thruout the country a
second progress report on its re-
cently launched mail order Club,
and listing six vital refinements of
the plan in areas that have pro-
voked dealer opposition. The letter,
signed by Columbia Sales Director
Hal Cook, also details the Club’s
advertising schedule for September
and October, for which the hbill
will be more than $220,000.

According to Cook. the Club, in
less than a month, has received

“tens of thousands of memberships |

from dealers all over the country.”
He estimates that these dealers will
eirn up to $150,000 in commis-
sions just from memberships al-
ready sent in, while not investing
“a penny in inventory or floor
space to earn these commissions.”
Cook, in listing the moditications
of the Club plan, states that the
listed “changes in policy . . . have
been asked for by many dealers.”
Several of these were revealed last
week by Columbia President Jim
Conkling at. a meeting of metro-
politan area dealers at Garden
City, Long Island (The Billboard,
September 10). One is the provi-
sion that dealers may claim for
themselves any direct subserip-
tions they can transfer before Oc-
tober 1. Another is the company’s
guarantce!‘ of protection against
ealers who try to obtain members
by offering extra inducements.
Such dealers, it is stated, will lose
their Club franchise unless they
desist when requested to do so.
Dealers also will be supplied
with a demonstration record for

customers who want to hear the
free gift records before deciding to

Am-Par Signs
5: Romances
More Arfists

NEW YORK, Sept. 10. — Am-
Par Records has signed five art-
ists to date, and is negotiating with
at least three others, The label’s
artist and repertoire chief, Sid Fel-
ler, has inked composer-conductor
Bernie Wayne; pianist Alec Tem-
pleton; the Toppers, a male vocal
quarter, pop baritone John Leslie;
and the Trio Schmeed, Swiss
vodelers. At the same time nego-
tiations are in progress between
the label and thrush Evdie Gorme
{currently on Coral), singers Dick
Duane and . Richard Haves, and
canary Betty Anne Steele.

Feller cut Am-Pars first sides

(Continued on page 28)

lub Subs

join, The disk already is in prep-
aration. As a guarantee that the
Club will not offer unlimited rep-
ertoire to mail buyers, Cook states
that “The Club will usually have
available not more than three
months’ selections.”
the fear that Columbia might un-
dersell its dealers, Columbia guar-
antees “without gualification never
to offer subscribers a greater in-
ducement for joining the Club
direct than that offered for sub-
seription thru dealers.”
ealer suspicions regarding a
ossible ulterior motive y E&ﬁ:m-
ia are allaved with “We hereb
guarantee that the list of Clu
(Continued on pase 28)

‘X’ MONIKER
TO BE ‘VIK’

NEW YORK, Sept. 10. —
Reports have it that Label
"X will shortly become an ex-
tinet moniker, The RCA Vie-
tor subsidiary is readying a
change of label, with "Vik"
selected as its new name.,

The disk outfit was inad-
vertently christened with its
one-letter “X" tag by The Bill-
board, When hush-hush ru-
mors about the label started
to break a couple of years ago,
Billboard stories referred to
the contemplated new Firm as
“X." The name caught on,
and Victor Linally adopted it
ofticially.

Deejay Freed
Has Himself
A Busy Week

NEW YORK, Sept. 10.—Deejay
Alan Freed was doing all right this
week, He broke his own house

record at the Paramount Theater
in Brooklym, chalking wp a gross of
more than $154.000 for the seven-
duy run. Also Badio Station WINS
here decided to extend his broad-
casting time another hour in the

the air from 6 p.m. to 9 p.m. Mon-
day thru Friday.

in on a guarantee plus percentage)
gplits his take with promoter Morris
Levy and WINS. The deejay has
received several bids from theaters
across the country this week, in-
cluding the Roxy here. Aecordin
to WINS Program Director Bo
Smith, however, the jockey plans to
space his stage appearances, be-
lieving his tvpe ol show will be
more effective that way.
As the matter stunds now, Freed
(Continuwed on page 30)

THE GOODMAN STORY

Mulling Offers While

NEW YORK, Sept. 10.—Benny
Goodman, with his biofilm “The
Benny Goodman Story” already
completed at Universal-Interna-
tional, and scheduled for Jan-
uvary release, was still without a
recording contract this week. At
press time, Goodman was mulling
offers from each of the major
labels, as well as several adwven-
turous_indies, regarding his dispo-
sition of a series of tapes in his pos-
session, which he has cleared for
release,

Goodman, who recently obtained
a license from the American Fed-
eration of Musicians for his own
recording company, also has been
cutting studio dates on his own,
including one last week with a small
band and his one-time vocalist Art
Lund. Of the aforementioned tapes,
which were processed from air
checks dating back to the First
Goodman band of the "30's, the ork-
ster has edited enough material for

Flatto, DeMaria
Enter P. M. Field

BOSTON, Sept. 10. — Jerry
Flattn, of Boston Record Distribu-
tors, a leading New England one-
stop, has entered the personal man-
agement field with Connie
DeMaria under the name of Musie,
Ine. DeMaria will handle the New
York end of the business. Flatto
will maintain an office in his quar-
ters here,

To date they have signed Dick
Roman, recording for Double A
Records; the Lane Brothers, a
vocal and instrumental trio, and
Trude Adams, who had a success-
ful run at the Colony in London.

His Bio Cues Majors

Four 12-inch LPs. He also
to make a deal for a series o per-
formances by his latest Sextet,
taped last summer during his Basin
Street nitery engagements,
Meanwhile, there has®been con-
siderable speculation as to which
label will land the sound track to
th: film. Decca is rated as the fa-
vorite via its control of the picture
company, altho release of such a
(Continued on _page 30)

lans

early evening, thus putting him on |

The net on the 8154000 gross!
reportedly was $125,000, Freed |
In answer to|(

Victor-Mag
Tie-in Plugs
J. P. Morgan

NEW YORK, Sept. 10. — A
unique large-scale mutual promo-
tion stunt has been formulated by
RCA Victor and Pageant maga-
zine and could prove a real pub-
licity bonanza to Victor artist Jaye
P. Morgan.

The project, engineered by Vie-
tor ﬂm:]: Ann Fulchino, comes off
in the November issue of Pageant,
which will devote 10 pages to Miss
Margan's story, plus the back cover
and a plug band on the front
cover. The last page of the story
will contain a laminated picture
record which can be torn from the
page and pIared. Pageant has a
reported circulation of one million,

This disk, a one-sided affair, will
contain one minute and 15 seconds
of Miss Morgan's new Victor re-

(Contintied on page 30)

Sippel Directs
Wing's Sales

NEW YORK, Sept. 10.—Mercury
President Irv Creen this week ap-
pointed Johnny Sippel as national
i sules director of Mercury's new
subsidiary label, Wing, succeeding
Jack Bernard, who is returning to
the promotion field in New Orleans

Sippel. Mercury’s Western divi-
|sion field representative for the
| last three and a half years, is mov-
Ling his Family from Los Angeles to
Chieago, where he will headquarter
for Wing. Prior to joining Mercury,
Sippel was a Billboard staffer for
several years, working out of the
magazine's Chicago and Hollywood
offices.

Cap Exec Meet
In Hwd. Sept.12

HOLLYWOOD, Sept. 10.—Cap-
itol Records’ five district sales man-
agers will gather here next week for
a series of meetings beginning Sep-
tember 12. Meet will be helmed by
Cap President Glenn Wallichs,
Vice-President Lloyd Dunn, Sales
Manager Mike Maitland and Mer-
chandise Manager Bud Fraser.

Both Wallichs and Dunn were
scheduled to return from their re-
spective trips to Hawaii and Europe
this weekend.

Meeting will center about plans
for the first six months of 1956.
Arriving for the conference are
Max Callison, Chicago; Irv Jeroffie,
New York; Bob Camp, Los An-
geles; Ivan Conwell, Denver, and
Con Comstock, Atlanta.

NEW YORK, Sept. 10.—In a
move to further the sales of its
pre-recorded tape library, Living-
ston Electronics is luunching a pro-
motion that, in effect, will make its
reels available to consumers at a
25 per cent discount.

Yet another producer to peg a
good part of its potential distribu-
tion to club-type, mail-order sales,
the company will offer its product
thru ads soliciting business both
thru dealers and direct. Members
of the Livingston club will be
asked to join at $6 a head, for
which they will receive a coupon
booklet permitting them to pur-
chase 25 reels at the special dis-
count prices.

Club prices will be $4.50 per
five-inch,” dual-track reel; 39 per
seven-inch reel, and $7.30 for bi-
naural sets. All are recorded at
Tl i.ps.

Chet Smiley, Livingston presi-
dent, said the move tb a partial
mail-order policy came about as
the best means possible to reach

Tape Library in Club-Type
Drive for Consumer Sales

the diverse and scattered market.
His best estimate is that there are
no more than 2,000,000 consumers
with equipment sufficiently sensi-
tive to be potential customers of
hi-fi tapes.

It was pointed out that dealers
would receive 15 per cent on all
direct sales made to members
signed up by the retailers. In the
case of member purchases thru the
stores, the latter will be entitled to
their full market, despite the 25
per cent slash in price.

At the same time, dealers will
be urged to solicit from members
titles of the selections they E:_Pect
to purchase at a later date. Thru
production runs pegged to indi-
cated demand, Livingston hopes to
realize certain manufacturing econ-
omies, making possible the lower
club price.

Livingston’s current library con-
sists of about 150 reels. Labels
featured in the library include
items taken from the disk catalogs
of Atlantic, Esoterie, Oceanic, Bos-
tom, Lyrichord and Tico records.

T
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VOX JOX

By JUNE BUNDY =

CIMMIX: Carl Owen, WCMC, Wildwood, N. a]., recently staged
a one-shot deejay remote from a Florida Seminole Indian village located
on the Wildwood boardwalk. Those interviewed included "15 restless
looking alligators.” . . . Happy Ison, WORZ, Orlando, Fla., Andy Wilson
and Johnny Talley recently promoted a successful country and western
show with Col. Tom Parker, headlined by Andy Criffith, Marty Rob-
bins, Tommy Collins, Ferlin Huskey and Elvis Presley. . . . Sylvan
CGreen, formerly musical director and accompanist for Beatrice Kay,
is riding the jockey range at KONE, Reno, Nev., and the station is
offering to send “persovalized tape greetings” from Green to other
deejays across the country on request. . . . Frank Allen is spotlighting
a “Top Tune Tally” service on his “All Set for Music” show over WOW,
Omaha. The service represents the station’s personal survey of top
records in the area as reported by dealers in Nebraska, Iowa, South
Dakota and Kansas. Frank also uses The Billboard national charts ex-
tensively in programming

DRIVE-IN PLUGS: Mike Heuer, KMA, Shenandoah, Ia.,
has a “captive audience” every night at the local drive-in
theater. “Periodically,” says Mike, “Part of my ‘Club 960" show
will be recorded by the theater's projectionist and played back
during intermission time at the drive-in. They let me know
when ever the show is recorded that way, and I plug it heavily.”
. - . Jerry Nesler, KCB(Q), San Diego, Calif., gets his plugs from
a different kind of a drive-in, the Zonz Drive-In restaurant,
which sponsors his program. Zanz recently took over a nearby
theater for its “July 4 Jubilee” show, with Nesler promoting the
affair by giving away Jubilee passes to winners of his record |
contests (name the artist, label, tune, ete.). He gave out 3,500
passes in all (chalking up a record number of phone calls), with
winners required to pick up their passes at the drive-in. . . -
Another drive-in deejay is Herb Fontaine, WCOU, Lewiston,
Me., who is plaving platters before the shows start at the Lewis-
ton Drive-In Theater every weekend, with his four-and-a-half-
year-old son Howie on hand to help spin "em.

CHANGE OF THEME: Ted Crays, KRMD, Shreveport, La., is
taking over a four-hour Saturday afternoon deejay show, in addition
to his regular Four-hour nightly program. New jocks at KRMD are Don

{Continued on page 58)

DEALER DOINGS

By GARY ERAMER =
DRIVE-IN RECORD SHOP: One of the most unusual—and one

of the most ambitious—retail operations in the country is the drive-in
record shop opened in Seattle September 10 by Terry King and Larry
Dolgoff. Called Disc City, the store will not actually bring records out
to customers parked outside the store, but with its large parking
space all around the circular store, and Neon signs over the building,
it will resemble the big drive-in tvpe restaurant. Dise City will also
be the headquarters of Northwest Becord Sales, the one-stop business
that Dolgoff and King operate in Seattle.

The Avenue Shop, North Miami, Fla., has discovered a
good use for broken disks, After accumulating quite a few, they
stuck them all over their display window with a large sign read-
ing: “We are having a sale to break all records.” Bill Packard,
who recently took over the shop, says that this has been an
excellent traffic builder. . . . A guuj question from J. & H.
Television, Riverside, N. J.: “Why do distributors insist on push-
ing new releases and let their stock run down on top-selling
numbers? I have not been able for weeks to get one record
that is very high in Billboard charts from my distributor, yet
he insists on pushing new and doubtful merchandise on me.”

Wilking Music Company, Indianapolis, is taking an apggressive
stand against the Columbia Records subscription record club. It ran
ads in local papers that were highly critical of the plan. The ads
made a strong pitch to the public to buy RCA Victor records in
preference to “sight unseen and sound-unheard” LP’s offered by the
Columbia Club. . . . In some of the smaller towns where classical
records have never been big sellers, the Columbia Club plan was
praised [or effectivelv opening the door to new business in that
category of records. Sally Mu&uth of the Ping Electric Music Bar,
Ephrata, Wash., writes, for example: "We're going all out on the
Columbia Records Club. It's something we've needed for a long time.”
Trella Hart, of the Teegarden Furniture Company, Lawrenceville, I11,,
expressed a similar point of view,

Ruth Pedersen, of the Wilmington Electrical Specialty
Store, Wilmington, Del., writes: “We believe that The Billboard
should enlighten manufacturers on the demand for good sets of
classical organ music. We average no less than five and up to 10

sets a week on Biggs' ‘The Art of the Organ.' His new Bach
album also started to sell just as quickly as we put it on display
in the store. We could certainly use more of them.”

. Dealers.Earn 150G

Am-Par Signs

® Continued from page 26

® Continued from page 26

members will not be used by us or
by anyone else for promotions
other than those of the Columbia
LP Record Club.

The letter concludes with: “Any
further sugpestion on how to make
the Club serve yvou better will
always be welcomed by us.”

Columbia's magazine ad ecam-
paign [or the specified two-month
period repnrtﬂﬁy will reach 39.-
000,000  readers, placing into
circulation 30,243,167 dealer cou-
pons. The reason for the incom-
plete coupon coverage is the fact
that most of the ads were placed
before dealer emphasis was
strengthened, and several publica-
tions were unable to stop press for
the revision. The costliest of the
ads will be a two-page spread in
the September 19 issue of Life,
which will set the diskery back
$39.479. This particular ad will
contain the strong dealer pitch.

this week with Templeton for an
album, Wavne is also slated for
an album session, spotlighting a
group of his own tunes. The
Schmeeds (brothers Werner and

Willy and sister Claire) make their
TV debut here October 1 on an
NBC-TV spectacular, Max Leib-
man's version of “Heidi"; while the
Toppers are featured on Arthur
Godfrey's moming show.

" The label is still sliooting at a
November release date for its first
sides (in addition to the Mickey
Mouse Club line which comes out
in a couple of weeks) and prexy
Sam Clark and Feller hope to add
at least one really big name artist
before that time.

Arranger - conductor - composer
Don Costa joins Am-Par Monday
(12) as associate a.&r. director.
He's also slated te head up a new
jazz division for the label.

R&B Toppers Reap Harvest

® Continued from page 26

THE NEW SONG
SENSATION

sylvanda, 6; New Jersey, 6; New
York, 6; Massachusetts, 6. :
The personal appearance field in
night clubs i3 estimated at about
12 weeks nationally; and in thea-
ters — just a smattering, chief of

S. & 5. Revives

98-Cent Big
Golden Line

NEW YORK, Sept. 10.—Simon &
Schuster, producer of the 25-cent
Little Golden Records, is reactivat-
ing its 98-cent Big Golden chil-
dren’s line, which has been off the
market for the past two years. This

renewal has been inspired by
Golden’s new operating arrange-
ment with Disney and the new

Am-Par diskery involving produe-
tion of the 98-cent Mickey Mouse
Club records. (The Billboard, Sep-
tember 3.)

According to Colden's artists and
repertoire chief, Arthur Shimkin,
the new line will be a “Star Line”
featuring name talent, and, like the
Mickev Mouse series, will carry be-
tween nine and 10 minutes on each
78 and 45 rpan. disk. 5. & S.
salesmen will sell Big Golden disks
along with the Am-Par Mickey
Mouse disks in their usual book,
chain and supermarket outlets.

Only a few of the titles from the
old Big Golden line will be re-
tained, including several standard
groupings and Jimmy Durante
disks. New material will feature
Roy Rogers and the “Howdy
Doody” cast, with whom Golden
has exclusive record deals, and also
Warner Bros." cartoon characters
such as Bugs Bunny, etc. CGolden
has an exclusive deal with Wamers
for disks below 50 cents retail and
a non-exclusive pact for higher
ticket disks.

The new Big Golden line will
be ready for shipment to stores in
January.

Seeco, Musart
In Mex. Deal

NEW YORK, Sept. 10. — Seeco
Records, locally based Latin-Ameri-
can diskery, has closed a deal with
Musart of Mexico for the produc-
tion and distribution of Seeco disks
south of the border. Seeco in turmn
will release Musart diskings here.

The deal, just signed by Seeco
President Sidney Siegel, succeeds
an earlier Seeco arrangement with
Columbia Records tor Mexico,
which had been in effect for six
VEArs, .

Siegel left this week for Puerto
Rico and Caracas, where he will
visit distributors and do some re-
cording. Meanwhile, the disker re-
tained indie promotion man Chuck
Darwin as a factory rep to ink dis-
tributors for the line. Seeco is is-
suing a new 12-inch LP serids, with
seven new titles scheduled for re-
lease on October 1.

RCA to Exhib
At Gift Show

NEW YORK, Sept. 10.—RCA
Victor, in a move tu capture a
share of the lush Christmas gift
market, will exhibit its disk wares
at a Business Gift Show, sponsored
by Exhibit Management Associ-
ates, September 12-14 at the Bilt-
more Hotel here. For the more
than 800 industrial gift buyers ex-
Fectﬂd to attend, Victor will out-
ine how firms can purchase rec-
ordds as gifts thru the company's
distributors.

At least 132 album items will
be made available, with discounts
for quantity purchases to be chan-
neled thru distributors. A plan for
dealer participation is also in the
works.

“SUDDENLY
THERE'S A
VALLEY”

which are the Apollo in New York,
Howard in Washington, and the
Roval in Baltimore.

The spread of r.&b. into the pop
field is resulting in more so-called
“middle of the road” spots, where
hoth pop and r.&b. talent is shown.
Night clubs which have been run- |
ning jazz shows are now using |
r.&b. talent in increasing numbers.
Jack Archer gives as examples the |
High Hat, Boston; the Celebrity
Club, Providence; the Copa, Pitts- |
burgh; the Tiffany, Los Angeles; |
the Crown Propeller, Chicago, and |
the Orchid Room, in Kansas City.
Buffalo, Pittsburgh, Cleveland and
Chicago are among the areas which |
have ﬁﬁ-nme more strongly r.é&h. |
conscions.

Talent Buyers |

There are a number of top r.&b.

romoters thruout the country who

uy talent lavishly. Biggest of
these is generally regarded as How- |
ard Lewis, who operates out of
Dallas, and is estimated as buying |
perhaps $750,000-worth of talent
annually, On some r.&b. packages, |
Lewis will take as many as 20 dates |
in Texas aléfre. He also operates |
in adjoining areas, as New Orleans, |
Houston, San Antonio, cities in |
Oklahoma, ete. .

Another big buyer is Eli Wein- |
berg, known ﬂtu sﬁn;]f: as “The }Cingi
of the South,” who operates in |
West Virginia, Virginia, the Caro- | ® ® @ eeo 00000
linas and such cities as Birmingham | g BILLBOARD SAYS
and Knoxvillee. Weinberg is esti-| WATCH IT

THE SHEPHERD SISTERS'

mated as buying some $350,000 to @
$400,000 worth of talent yearly. g
(1 y H
Love's Not
"
A Dream

Weinberg's father, Ralph, incident- |
Benida Record #5034

ally, was a pioneer in r.&b. shows, | ®
moving strongly into the field when ‘ ®

BAKER MUSIC, INC.
146 W. 54th 5t., N. Y. G,

the band business began to decline.
(B B BN BN BN BN BN BN BN

Recorded by:
JULIUS LaROSA . ...........Cadence
PATT| ANDREWS ............Capitol
J0 STAFFORD.............Columbia
GOGI GRANT. .....0c00vvee... . Era
KAY ARMEN........
MARTHA LYNN ..........RCA Victor

*Records (lsted alphabetically by companies

HILL & RANGE SONGS

From The Z0ih Canfury-Fox
CimemaoScops Pradutiion

+—A MANY-
_ SPLENDORED
> THING 7

MILLER MUSIC CORPORATION

Another important duo of pro- | ®
motors i Irvin and lzzie Feld, op- | @
erating out of Washington. The |
brothers are concert promoters and |
operate in the jazz and longhair @
fields, as well as in r.&b. '

Another promoter of note is David
Booker, out of Kansas City, who
has time in that city, Wichita, |
Omaha; Topeka, Moberley (Mo,
and St. Louis., Then there are such
important West Coast talent buy-
ers as Frank Pedroni and Mannie
Schwartz. These lads, who used
to be partners, operate in territory |
ranging from Bakersfield north- |
ward,

WATCH FOR

pOCK-B;

RUSTY KEEFER % GREEN LIGHTS
featuring RITA DELMAR on
CORAL RECORDS

Basic Economics

Archer notes that it is easier to |
create new promoters in r.&ch. than |
in pop—owing to the basic econom- |
ics of the business, For a talent
cost of $300 to 8500, for instance, |
a spot can get an r.&b. record name I .
of some consequence. It's not too
difficult to get off the nut. The
same is not true of the pop flield, |
where talent is much more expen-
sive, and a bundle can be lost
easilv. Siders, however, notes that | .7
booking costs have gone up, and
that the 10 per cent and 15 per |

MYERS MUSIC, INC. “3.0% 7"

el g'_"i"m" =

cent fees allowed by the American | &
Federation of Musicians do not give
the agency much leeway.

Artists must be packaged for the
road while they are hot on disks.
One of the problems, Siders points |
out, is the ;tcﬂ-.quntc staging af these
acts. The bigger agencies have |
producers who work with the acts,
get their routines and costuming
in shape. This has become nec-
essary because some artists who
have tlicked on disks have proved
disappointing on the road due to
lack of stage experience.

- One of the problems [acing
agencies in the r.&b. field is the
increased activity of disk jockeys as
r.&b. promoters. Top jockeys like
Alan Freed are known to pay well
for talent; but lesser deejays, par-
ticularly in view of their friendly
relationship with record companies, |
often seek the talent for next to|
nothing. Generally, r.&b. acts of |
disk prominence command on one-
nighters a salary of between $300
and $500, plus a percentage. This
figure Elﬂkﬂ for singles and small
combinations, including groups.
. With the r.&b. incursion into the
and jazz Helds continuing, it
]';;:JEEIt that the best is yet to come.
The most recent eye-opener was
Alan Freed's show at the Brooklyn
Paramount, which grossed more
than $154.000 for the week, easily
breaking the house record (see
separate story).

BCA F20/47-61B2

ZE4 ADV ANCED MUSIC mﬂm

BIG HIT!
Eddie Fisher's
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® Continued from page 25

flip side of the LP will carry the
usual club musical analysis.

The Novaes disk will sell thru
the club at the regular club price
of $3.60. On Vox' retail record, tho
it doesnt include the Mozart son-
ata, a Beethoven Piano Concerto is
carried in addition to the “Moon-
light.”

Tradesters will watch the results
of the Vox deal with strong interest
to see if the Angel experience will
be duplicated. Angel’s first LP
side leased to the B-O-M-C is
known to have sold over 100,000
copies mail order.-This same disk
(Herbert von Karajan’s reading of
Debussy’s “La Mer”) in Angel’s re-
tail coupling is reported to have
sold thru dealers at a hiked pace of
20 per cent after the B-O-M-C

romotion, altho it originally had
Been released to dealers many
months earlier.

Execs of the B-O-M-C, as well
as those of the Josefowitz Brothers
and Sutliff-Stevenson combines
(Musical Masterpieces and Music
Treasures respectively), this week
told The Billboard that success of
the Columbia project can only help
disk mail-order sales genera]]z. This
will be primarily due to the au-
thority of the artists’ names now
being plugged thru consumer cou-

Copyright-Mix-Ups
€ Continued from page 25 '

newal rights; which he did for a
reported $7,500 - non-returnable
advance. ' =

Joys Involved

Oberstein then approached
Santly-Joy (now Iﬁ(
owned a number of Waller copy-
rights for the original copyright

period thru its predecessor, Santly |-

Brothers. A deal there was ren-
dered more attractive by the fact
that Waller's long-time lyricist,
Andy Razaf, was under contract
to Santly-Joy in 1944 and getting
his share of the renewals was un-
likely to prove difficult for the
publisher. So Oberstein sold the
Waller rights to Santly-Joy, retain-
ing an override on the profits.
cluded in the package were such
titles as “Ain’t Misbehavin’,” “Hon-
eysuckle Rose,” “I've Got a Feelin
I'm Falling,” “Black and Blue,
etc., most of which were published
by either Santly or Mﬂfs Musie.

The first three are among those
coming up for renewal this year,

Hot Latin Exits

® Continued from page 25

Music), who

pon ads, they said, and the known
quality of Columbia LFs,

Some cast doubt, however, on
the ability of Columbia to maintain
its four-to-one ratio of dealers sub-
seriptions to direct subs. Their ex-
perience, it was said, indicated that
ads plugging “split” responses nor-
mally funneled 90 per cent direct
and only 10 per cent thru dealers'
hands. :

Meanwhile, a B-O-M-C spokes-
man took issue with Columbia
prexy Jim Conkling’s statement that
mail-order clubs were out to raid
diskery talent stables (The Bill-
board, September 10). In the case
of Rudolf Serkin, he admitted that
the pianjst had been offered a hefty

arantee for two LP’s, but that
ESU-M-G had no desire to sign any
artist to an exclusive pact. Serkin,
as well as any other artist B-O-M-C
approached, it was stressed, was
sought for specific works and could
remain the “property” of Columbia
for additional waxings.

CRG, YPR Set

® Continued from page 25

all dealers to replace their soiled,
frayed CRG and YPR jackets with
fresh sleeves, which will be
supplied gratis.

Designated for special pluggi
is the newly-completed Children’s
Almanac Series, a set of 12 YPR
disks, each dealing with a specific
munl:ﬁ:i, and including suital‘:-ifcfﬂlk
s and games. They will be
able singly, but also in a spe-
cial de luxe package of 12, retail-
ing at $14.88. Another series set
for special action is the Pram line
of six disks for children one and
two years of age.

According to Sockell, the com-
bined lines have added 24 new 45
r.p.m. titles to the previous dough-
nut catalog, to comply with an in-
creased demand. Last year, a 78
r.p.m. version of a CRG or YPR
title outsold a 45 version 20 to one.
This vear, says Sockell, it'’s down to
eight to one. Price-wise, the disk-

ery retails 78's for $1.24, and 45’

s0n
avai

I—“' E.t *! I-ﬂﬁr

During his trip, Sockell plans to
c a big supply of silver dollars.
Dealers have Eeen tipped that a
stranger may enter their stores and
ask about children’s records. IF the
clerk picks up a CRG or YPR rec-

ord First, the stranger (Sockell) will
hand her (or him) a silver dollar.

Otto Report B

® Continued from page 25

= -fd

Goodman Story

® Continued from page 26

set will depend on whether or not
the diskery is able to obtain re-
leases on drummer Gene Krupa,
tenorman Stan Getz and pianist
Teddy Wilson, all of whom are
under eontract to Norman Granz’
Clef label. It is known that Granz
himself intends to release a set of
numbers From the film featuring
those contract artists and also
Lione]l Hampton. Harry James and
Ziggy Elman, featured trumpeters,
are {mth between contracts and
present no problem.

RCA Victor, Columbia and Cap-
itol, to whom Coodman has been
under contraet at various times, are
expected to release special pack-
ages tying in with the pie. Victor,
following the policy adopted for
“The Clena Miller Story,” will issue
a new package containing the orig-
inal performances of the tunes fea-
tured on the film track. That disk-
ery also has been studying the
possibility of compiling a de luxe
multi-disk Goodman package from
the original waxings in the files, of
which only a small percentage have
been reissued on LP.

Stunt Disk

® Continued from page 26

lease, or actually about one-half
of the commercial record. The
built-in disk will be four inches in
diameter and will play at 78
r.p.m. This is believed to be the
First time such a gimmick has been
used in a general consumer maga-
zine.

Victor, which will market the
full-size version of the Morgan
waxing simultaneously with the
magazine’s publication in mid-
October, will make a special -mail-
ing of the magazine to 2,700 disk
jockeys and also to 750 key juke

x ops. About 8,500 dealers will
receive special window streamers
plugging the magazine, and a spe-
cial promotion record will be sent
to radio stations in addition to the
regular deejay samples,

The laminated disks are being
manufactured for Pageant by Rain-
bo Records of California.

As for the tune on the record;
that's strictly a hush-hush affair.
However, it's known to be a new
tune, and the publisher is Broad-
way Music, a company best known
for old tunes. The publisher re-
portedly has waived his royalties
on the Pageant insert disk.

Good Days

® Continued from-page 26

with various size units including a
trio, quartet, string band and big
brass ork.

Loco’s signing indicates a new
Latin accent shaping up at Co-
lumbia. During the past year, the
label has been building the Bel-
monte band, and most recently
concocted a precedental  arrange-
ment with pactee Xavier Cugat.
Cugat’s deal permits the release
of single disks on one label, the
subsidiary Epie, and of packages
on the mother Columbia label.

In addition to his recording ac-
tivities, Loco has been a statf ar-
ranger and contract writer for
E. B. Marks Music for the past
two J’EEIIE. It is believed that when
his deal there expires next month,
Loco will throw his new material
into his own Loco Publishing

Company.

incidentally, has had a tremendous
boost thru her films. Among
bands, Les Brown and Ray An-
thony are big.

It's not generally known, but
Schulz-Reichel is a cool cat de-
spite his honky-tonk styled hits and
is an honorary member of the Hot
Club of France, an honor ac-]
corded him by Charles Delaunay
in 1941.

Three-speed phonos are now
plentiful in Germany, ke reports,
and this has boosted disk sales.
The 30 per cent increase is pri-
marily in the pop field, altho the

acka%e business is hli:]masmg]tm.

orty-tives are ually supplant-
ing 78's. Sin 1Eg:ials'dks sell for four
marks, which is roughly tanta-

mount to U, S, retail prices. Big | thru
labels include Polydor, the pop

will move into his new evening
time period in four weeks, when
he takes over the 6 to 7 p.m. time
Eiriﬂd heretofore nmupieﬁ by Jack

acey, with Lacy starting a 4 to
6 p.m. time schedule. Freed will
discontinue his 11 p.m. to 1 a.m.
Emgmm except on Friday and
aturday nights.

Electrola, Telefunken-Decca, and
Philips.

Jazz is currently experiencing a
big upsurge, as is true in other
‘parts of the Continent.

As elsewhere, sheet music is in
a tailspin, and disks have become
the most important means of song
exploitation, Performance money,
the Cerman Musicians So-
ciety, is the chief source of pub-

wing of Deutche Grammaphon;

WANTED
FOR CASH!

lisher and writer income.

BMI or ASCAP PUBLISHING FIRM

Responsible party with knowledge of music biz wants to buy ,
firm for cash. All inquiries will be held strietly confidential
—all inquiries will get immediate action,

P g e

BOX A-169,

THE BILLBOARD

6000 Sunset Blvd., Hollywood 28, Calif.

FOLK TALENT & TUNES

By BILL SACHS

Around the Horn

Webb Pierce has peddled a series of three shows to ABC-TV
for nationwide coverage, 8:30-9 p.m., September 15, 22 and 29,
the programs emanating from Station WSIX, Nashville. Previous
commitments will prevent Pierce from appearing on the Septem-
ber 15 date, which will have Minnie Pearl and her “Grand Ole
Opry” unit filling in for him. . . . Lou Black, of Top Talent, Inc.,
Springlield, Mo., memos that Wanda Jackson, formerly with the
Hank Thompson band, is a new addition to “Ozark Jubilee,”
with Sonny James slated to join the “Ozark™ roster October 8.

Curtis Gordon, Mercury waxer, has joined the ranks of Uncle
Sam’s Army for a two-year hitch and is currently stationed at Fort
Jackson, 8. C. Friends may address him: Serv. Bat. 516, F. A. 101st
Div. . . . Smokey Warren, country performer and promoter in the
Eastern area, was a recent Cincinnati visitor, where he spent several
days with Thurston Moore, country artist publicist-publisher. He also
took time out to greet old friends on WLW's “Midwestern Hayride,”

En route home, Smokey stopped off in Wheeling, W. Va., for a visit
with “WWWVA Jamboree” folk. -

Slim Whitman and his manager, Ray Bartlett; were slated
to meet in New York Tuesday (13) with officials of a London
agency to discuss a possible tour of England, where the publica-
tion, Musical Express, rates Slim’s “Rose Marie” in the No. 1
slot. Last Friday and Saturday (9-10), Whitman guestarred with
“Circle Theater Jamboree,” Cleveland, and Wednesday (15) he
begins an extended tour for A. M. Bamford at Ste. 5t. Marie
Mich. Remainder of the route stacks op as follows: Gran
Rapids, Mich., 16; Duluth, Minn., 17; St. Paul, 18; Fort Wil- .
liams, Ont,, 19; Fort Francis, Ont., 20; Winnipeg, Man,, 21; |
Minot, N. D., 22; Regina, Sask,, 23; Williston, N, D., 24; Ed-
monton, Alta., 28; Calgary, Alta., 27; Lethbridge, Alta., 28; =
Spokane, Wash., 29, and Helena, Mont., 30. :

"Hank Thompson and his band, who in the last four months have
appeared at 83 E_nllrnnms in 23 States, covering some 24,000 miles,
return to Oklahoma City this week, from which base theyll work for
the next nine months. Hank and the lads have their own TV show
over WKY-TV, Oklahoma City, and also work the Trianon Ballroom
there each Saturday night when in town. Hank will vacation from
September thru October 7, during which time Merle Travis (Capi-
mISJ will spell him in the band. On October 8, Hank and the com
head for Dallas and a stand at the Texas State Fair, their third year at
that spot. Jim Halsey, still with Uncle Sam’s Army at Huntsville, Ala,
is Thompson's personal manager.

Jack Tumer, heard regularly over WSFA-TV, Montgomery,
Ala., via “Alabamif. Jubilee” on Tuesday nights at 9 and the
“Jack Turmer Show,” Monday, Wednesday and Friday at 5 p.m.,
had the Blackwood Brothers (RCA Victor) as recent guests on
the latter show. Jack welcomes other recording artists who may
be in the territory to guest on these shows. On September 24,
Tumer and his steel guitarist, Jimmy Porter, will journey to
McComb, Mass., for a Jack Tumer Day celebration, which will
include & parade, a visit to the various radio stations, and a big
show at night.

Hank Zero and his manager, Paul Gilley, were Nashville visitors
September 2-3, when Zero did the Mr. Dee Jay, U. 5. A. stint on the
“Friday Night Frolic” over WSM. He also guested on the Marty
Robbins segment of “Grand Ole Opry.” Gilley, while in Nashville,
signed contracts with Murray Nash Associates for his new song, "A
Lonely Heart Cries,” which he wrote in conjunction with country
artist Ked Killen. , . . Sonny Burns is fronting the Round-Up Play Boys

(Continued on page 56)

RHYTHM-BLUES NOTES

By PAUL ACKERMAN =

It's become commonplace, of course, for pop labels to cover r.&b.
hits,. Now, however, we notice that r.&b.. labels are doing an extraor-
dinary amount of covering within the r.&b. category. the best-
selling national r.&b. chart, for instance, there are two versions of "It's
Love Baby." Lewis Brooks started it for Excello, and now Ruth
Brown's version on Atlantic has moved into the charts. Another disk,
the Midnighters on Federal, is also apparently getting some of the
business. Another instance is “Walking the Blues.” Jack DuPree’s

original King disk has been covered by Willie Dixon on Checker. There |

are several versions of “Come Back Maybellene,” the answer to Chuck
Berry's “Maybellene.” Notable are John Greer’s version on Groove, and
Mercy Dee’s on Flair.

There are plenty more: “All Around the World,” by Little
John on King, was covered by Titus Turner on Wing; “Those
Lonely, Lonely Nights,” by Earl King on Ace, was cut by Johnny
Watson on RPM; “Only You” by the Platters, currently on the
best selling chart, has been done by the CTues on Jubilee; Joe
Williams recently did two covers—B. B. King's “Everyday” and
Ella Johnson's “All Right, Okay, You Win.”

Stan Pat has signed the Dreamers for Crand Records, . . . Tha
Tri-Tones open Monday (12) at Pep's, Philadelphia, for a three-week
stand. . . . Bill Shadbumn, deejay at WJAZ, scouting up talent for an
r.&b. promotion. . . . J. Cirt Gill Jr.,, WHBG, Greensboro, recently had
the great Satchel Paige on the air for an interview, Cill uses a lot of
homey gimmicks on his show—like using a toaster to make toast in his
studio while he’s on the air with a bread commercial. . . . Lorenzo
Milam, deejav at WJVB, Jacksonville, Fla., has been using what he
considers a good gimmick on his r.&b. shows. Between records he puts
on a taped background of piano blues. This makes for smootler con-
tinuity, Milam figures. . . . Bob (Baldy Bob) Johnson on KICK, Spring-
field, Mo., has started an r.&b, show on Saturday mornings, sponsored
by the local record shop. Sales have bounced, and the teen-agers
really rock the place, says Baldy.

Lorene Williams pens us a note that Peacock has a lot of
faith in their new artist, Carl Van Moon, who has just cut his .
initial side, “Lonesome Road.” . . . Herald Records is branching
out into the jazz LP business (see separate story)

-
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Look what’s happening to “Miss Show Business”!

Saturday, September 24 Monday, September 26

MISS SHOW BUSINESS

She stars on the first of the mammoth Capitol Records proudly releases Judy’s

Ford hour-and-a-half shows over the coast- new album... it promises to be the hit of

lo-coast CBS-TV network— the year! The title...

Ve |

20,600,000 Americans will be “out from™ as Judy Garland does Collected in one album for the first time: the oulstanding songs
the songs that have made her the greates singing star of them all. from a fabulous career. Mixing laughter and tears as only she can,
A record audience even for Judy ! Judy sings great tunes from her Palace Theatre triumph, motion

pictures, and later hits—all presented in a big high fidelity package.

J3% rpm W-68768 45 rprmm EDM - 876

MR. DEALER: Be ready to cash in on Judy’s big week!
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"~ PHONOS—HI FI

VICTOR MARKETING
NEW PHONO LINE . ..

A uew line of phonos will be marketed by RCA
Victor late this month., The line was introduced to
distributors at the factory’s guarterly meeting re-
cently. The new models inf:lnﬁe a three-speed port-
able phono, retailing at $79.95; a three-speed port-
able hi-fi phono, $119.95; a three-tube, portable 45
phono, $34.95;" a two-tube, portable 45 phono,
$29.95; a radio-phono combination with a 45 Slidea-
matic player, $44.95, and a 45-record player attach-
ment, $19.95. The models come in a variety of colgrs,

ORRADIO INTRODUCES
NEW MACNETIC TAPE . . .

The ORRBRadio Industries, Opelika, Ala., is intro-
ducing a new magnetic recording tape that will
double the playing time over standard recording
tape, thus making it possible for an entire opera to
be recorded without changing reels. ORRadio, man-
ufacturer of Irish brand magnetic tape, claims the
new Irish double-play recording tape can record us
to four hours without a reel change at one an

seven-eighths speed and eight hours dual track,
marking the first time 2,400 feet of magnetic tape
is available on the seven-inch reel, and eliminating
the need for adaptors in getting professional record-
ing time. The new double-play tape is priced at
$7.50 hi-fi net for the 2 400-foot reel.

WEBCOR DEBUTS ITS
LINE IN BRITAIN ...

Webster-Chicago has launched its first line of
phonos and tape recorders in London, England, thru
its Webcor, Greal Britain, Ltd., subsidiary. The line
consists of three phonos retailing from $52.90 to
£131.30, and one tape recorder at $191.10. The
phonos are being manufactured in London by the
Plessey Company, with an initial monthly production
rate of 3,000 units set to start in October, and phonos
slated for store delivery by mid-November. Parts
for the tape recorder are being imported from the
U. 5. and assembled in London, The tape units are
expected to be in the stores by February, and by fall
Webcor hopes to manufacture tape recorders for
England in two price ranges.

JAZZ ON THE UPBEAT

JAZZ LOSES 2 TALENTS,
REGAINS 4 CIANTS . . .

Jazz lost two sizable talents in recent weeks.
First was Bud Wise, the former Gene Krupa tenor-
man, who died in Las Vegas, Nev. The other was
Bob Cordon, brilliant young baritone sax star of the
West Coast school, who was contracted to Pacific
Jazz label. Gordon was killed in an auto accident.

But jazz has gained from the recent return to
health of such jazz giants as Miles Davis, Serge
Chaloff, Allen Eager, and Bud Powell. All are ex-
tremely active and determined to stay that way.
Duavis, incidentally, just had an operation for nodes
on his voeal chords, which sounds reasonable for a
trumpeter, but how de you account for the fact
that Art Blakey, a drummer, had to have a similar
operalion?

LONDON TO ISSUE THIRD
OF HEATH CONCERTS . . .

When Ted Heath played his most recent concert
at the London Palladium August 21, London Records
had its engineers on hand to tape the affair. This
month the firm is releasing an earlier concert from
the same source, No. 3 in the series. Heath also is

represented this month with his “Gershwin for Mod-
ems LP.

ERTEGUN TO W, COAST
FOR RECORD DATES . ..

Atlantic’s Nesuhi Ertegun will take off for the
Coast Sundlay (11) for recording dates with, amon
others, Dave Pell, Shorty Bogers, Bobby Short an
a new vocalist, Betty Bennett. Miss Bennett is the
wife of Andre Previn, who will write half of the
arrangements for her 12-inch LP. Rogers will write
the other hall.

Meanwhile, Ertegun has readied Atlantic’s sec-

By BILL SIMON =

ond big jazz release to break in October. The fea-
tured LP artists will be Lee Konitz (with Warme
Marsh), Jack Montrose (with Bob Gordon), Tony
Fruscella, Wilbur de Paris and Ceorge Wem. The
last named, who happens also to be president of
his own Storyville label, will play piano in a collee-
tion entitled “Wein, Women and Song.”

PASSING NOTES
AND ADDED LICKS . . .

Pianist Bud Powell will open a two-week stand
at Birdland next Friday (16). . . . Prestige Records
has dropped its subsidiary New Jazz label and ab-
sorbed its catalog into the regular Prestige line.
Prestige’s Arl Farmer will take his new group into
the Beehive, Chicago, for three weeks starfing No-
vember 11. Gigi Gryee and Art’s brother, Addison
Farmer, are in the unit, which is one of the first jazz
units to be booked by Universal’s new jazz agent,
Walter Hyuae.

Duke Ellington is at the Hull, Quebee, prior to
a westward jump which will bring him into the
Moulin Rouge, Las Vegas, Nev., from November 3
to 28. . . . Louis Armstrong will leave for Europe
next month and will stay thru part of January. He'll
do concerts plus one three-week stund at the Olympic
Theater, Paris. Lionel Hampton will follow him
over there in January. . . . Riverside just taped a
new LP with its New Star pianist, Randy Weston.
. . . Good Time Jazz has signed a long-term deal
with Claire Austin, Sacramento thrush., She'll do
traditional jazz and blues for GT] and modern and
pop tunes for the subsidiary label, Contemporary,

RCA Victor’s jazz wing has signed Hal McKusick
to an exclusive contract. McKusick, who plays alto
sax, flute and clarinet, was formerly with Jubilee,
and also has cut an LP for Bethlehem,
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Best Selling Popular Albums

Albums are ranked in order of their national sales strength
at the retail level according o The Billboard's weekly
survey of top dealers In all key markets :

Al

LP'S

LOVE ME OR LEAVE ME—Doris Day ......Columbia CL 710
IN THE WEE SMALL HOURS—Frank Sinatra. . .Capitol W 581
LONESOME ECHO-Jackie Cleason ........... Capitol W 827
THE STUDENT PRINCE—Mario Lanza. ., . RCA Victor LM 1837
OKLAHOMA!-Sound Track ........... " ...Capitol SAO 595
PETE KELLY'S BLUES—Jack Webb. . RCA Victor LPM 1126
PETE KELLY'S BLUES—Pegoy Lee and Ella Fitzgerald . . . ..

......................................... Decea DL 8166
8. STARRING SAMMY DAVIS JR. ............. Decea DL 8118
9. MUSIC FROM “PETE KELLY'S BLUES"—Ray Heindorf and
Matty Matlook . . . c.cisinsvarssnsssesssisis Columbia CL G690
10. HOLIDAY IN ROME—Michel LeGrand .. ... .Columbia CL 647
11. MUSIC FOR LOVERS ONLY—]ackie Gleason .. .Capitol H 352
12, MUSIC, MARTINIS AND MEMORIES—Jackie Gleason. .. ..
................. e e e e Dol VY SN
13. VIENNA HOLIDAY-Michel LeGrand ...... Columbia CL 706
14, TLIKE JAZZ .. ovooieeeeaneenannns .. .Columbia JZ 1
15. SOFT AND SWEET-The Three Suns. . . RCA Victor LPM 1041
EP'S
1. LOVE ME OR LEAVE ME—Doaris Day .....Columbia EPB 540
2. IN THE WEE SMALL HOURS—Frank Sinatra. ............
........................................ Capitol EBF 581
3. THE STUDENT PRINCE—Mario Lanza. . RCA Victor ERB 1837
4. STARRING SAMMY DAVIS JR............. Decca ED 221448
5. PETE KELLY'S BLUES—Jack Webb.. . . .RCA Victor EPB 1126
6. LONESOME ECHO-Jackie Gleason .......Capitol EAP 627
7. SHAKE, RATTLE AND ROLL-Bill Haley . ...Decca ED 2168
8. PETE KELLY'S BLUES—FPeggy Lee and Ella Fitzgerald ...
D R b o R T o A B T Decca ED 2269
9, MUSIC FROM “PETE KELLY'S BLUES"—Ray Heindorf and
Matty Matlock ........ T a b, g Columbia B 2103-5
10. MUSIC, MARTINIS AND MEMORIES—Jackie Gleason. . ...
R T TN R [ [N, AT S | Capitol EAP 309
11. MUSIC FOR LOVERS ONLY—Jackie Cleason .............
.............................. veievssCapitol EBF 353
12, OKLAHOMA!~Sound Trick.............. Capitol SDM 593
13. MOODS IN SONG—Nat (King) Cole .......Capitol EAP 1-633
14. CRAZY OTTO, PART 1........... aasssesssBdecea ED 2201
15. CRAZY OTTO, PART 2 .....viannsnsssssa. Decca ED 2202

1.

2.
3.
4.
3.

"Uassical Possibilities”

Records listed below show strong initial sales action, ac-
cording 1o a national rurvey of key classical dealers. All are
recent releases While none has vél received enough reporis
to rale ad & best aeller, in oeach casze early consumer FESPORSE
indicates a profitable sales ron. Waitch for a complete “Classical
Best Seller” charr next weck.

A TOSCANINI OMNIBUS—NBC Svmphony (Toscanini}. . ...
........... fvveeineassanarnnsnansss.RCA Victor LM 6028
COLOBRATURA LYRIC—Maria Callas Angel 35233
VIVALDI: THE SEASONS—New York Philharmonic (Can-
telli) .. Columbia ML 5044
TCHAIKOVSKY: SYMPHONY NO. 5-FPittsburgh 551“'?11““1'
PREMBERRE] oo e R e e e s Capitol P 8325
ORFF: ANTIGONAE, SCENES 4 AND 5—Vienna Symphony
Orchestra (Hollreiser) ....... s <« «v..Columbia ML 5038

-----------

-------------------------------

Reviews and Ratings of

Hartlord's State Puls
Off Fall Opening . . .

An apparent-aftermath of recent
Connecticut floods has been the
decision of the 4,200-seat State
Theater in Hartford, Conn., to

stpone indefinitely its scheduled
E:il opening. The ti:.ﬂ_-atm was not
touched by food. Originally the
house had been set up to open
with Tony Bennett and a rock *n’
roll revue Saturday (10). Ownad
and operated- by the Harris
Brothers the theater has » weekend
flesh-and-film policy thru winter
and spring.

Vanguard to Launch
Theater Showcase . . .

Vanguard Records will inangu-
rate its new Theater Showcase
series in October, featuring “off-
beat” material by musical comedy
and night club personalities. The
first release will include LP’s by
comedienne Charlotte Hae and
Shannon Bolin, The latter is fea-
tured in “Damn Yankees.”

Apollo Records Rebuts
Charges by Pauling . . .

Bess Berman, of Apolle Records,
this week rebutted an allegation
by cleffer Lowman Pauling that
the diskery owed him royalties.
Pauling had recently filed suit in
Federal Court (The Billboard,
September 3). Miss Berman stated
that the royalties were paid; that
the checks were made out to the
Five Rovales, of which Pauling

had been a member. As for copy- |

rights, which Pauling claims the
diskery unlawfully appropriated,
Miss Berman answers that Pauling
assigned the disputed songs to
Apollo, :

Jimmy Dean Gets Big

Mercury -Send-Off . . .

_ Mercury is packaging the first
waxing its mew country and
western artist Jimmy Dean in a
special double-fold sleeve for dee-
jays, marking the first time the
label has extended such a send-off
to a e release. The four-page
sleeve tures bio material and
photoi “ of Dean, with a special
message to jockeys on the back.

Phil Bennett Forms
Own Disk Firm . . .

Phil Bennett, blind tenor sax
man and society band leader, has
formed his own disk company,
Bryvant Records. The first: LP, fea-
turing Bennett’s dance ork, will be
shi this week, and will in-
clude 10 standard tunes on the
10-inch disk. Bennett's last record-
ing deal was with Herman Lu-

binsky's Regent label.

Lewis Revamps Show,
Seeks New Singers . . .
In a move to attract more. teen-

age listeners, the Robert Q. Lewis
show on CBS-TV is revamping its

line-up of vocalists, and is looking |

for a new young girl and bov
singer. The Chordettes were
dropped from the show this week,
and semi-classical artists Lois Hunt
and Earl Wrightson will hence-

MUSIC AS WRITTEN

forth limit their appearance to a
twice-weekly basis. The show is
aired daily at 2 p.m.

New York

M-CG-M has signed singer-dancer
Carel Haney, who recently starred
on Broadway in “The Pajama
Game,” Her first release will be
issued in November. . . . Conie
Francis opens at La Vie here
October 6 for a week's engage-
ment, . . . Country and western
artists Marvin Rainwater and Bob
Wills have teamed Iiﬂmtﬂ tour
county and State fairs, kicking off
the junket Saturday (10) in Bir-
mingham, Ala., and winding up
the trek October 1 in Washington.
.« - A second son was born to the
Artiec Pines August 31. They
named him Richard S. . . . Mitch
Miller’s summer radio series for
Kraft Music Hall will continue on
the CBS radio network this fall as
a sustainer in the same time period,
Sundavs, 9-10 p.m.

Gale Agency’s Irv Siders has set
Sarah Vaughan for the Fontain-
bleu, Miami, October 11-17. . . .
Decea’s Paul Cohen, c.&w. record-
ing chief, has purchased two mas-
ters from Red River Dave. . . .
Jackie Brooks has been signed by
Decea.

Last week the Nat (King) Cole-
Dorothy Collins package pulled
14,000 people into the Red Rocks
Theater, outdoor amphitheater in
Denver. This reportedly set a new
record for the spot, which has a
seating capacity of 8,000,

New C(lassical Releases

THE SERIOUS GERSHWIN (2-11"}—
Morton Gould, Conductor and Plunodst

YVictor LM 8833 ... ..ccccccvnicnna. BB

This i5 & companion sst ta RCA
Victor's “The Popular Gershwin,” and &
more commercial entry would be hard to
imagine. Gould has a fine orchesira
behind him and the engineers have en-
hanced his efforts with ouistanding sound,
Included in the boxed two-disk pack are
“Rhapsody i Blue,” “Concerto in F,"
“An Americon in Paris” and Gould's lush
arrangement of a swite from “Porgy and
Bess,” All this in addition o three sensi-
tively read Gershwin  preludes.  Same
claborate book as in the pop set, and ai
no increase in price, should make this a
markel runaway,

PUCCINIG MADAME BUTTERFLY
(3-11"=—Yicioria dc los Angeles, S0
prano; Giescppe di  Siefano, Tenor;
Orchestra #0d Chorus of the Rowe
Opers House; Glanandria Gavarresd,
E-d- Yictor LM ‘lil .1'«-1-!.!111-!!.-1“
As of right now, and for some lime to

come il a0 other powerhouss eniry comes

along to opset the balance, most [uture
sales of this ever-popular opera should be
fairly evenly divided between this sel and
the London package featuring Reoate

Tebaldi. Presented here is a performance

with lasting gualities, beautifully per-

formed in its separate parts and in its en-

semble. Im Miss de Ios Angeles we have a

“Butterfly™ of mellower volce than is the

case pormally, but this s all on the credit

gide of the ledper. Ar least 53 cheaper
than any other quality version, this new

Victor package flgures to enjoy healthy

and susiained movement.

EERLIDE: SYMPHONIE ~ FANTAS-
TIQUE (1-12"}—BEoston Symphony -
chestra: Charles Munch, Cond. Vielor
The long-awaited Munch reading of the

“Symphonie Fanlustique," an appreciaied

specialty of the conductors, is finally here.

And it has been worth waiting [or. Munch

gives this warhorse a fire, inlensity and

depth such as will arouse the most faded
appetites—and probably cause many rec-
ord colleciors to abandom whichever wer-
sion of it was previously their lavorite.

Foriunately, the conducior has a perlect

Instrument in the Boston Symphony Lo

translate his grand scale conceplion of

this symphoay inolo colorful and procisely

detalied realizatlon. An ouistanding disk
on all counts.

RAVEL: DAPHNIS AND CHLDE (1-12%)
—Boston Symphony, Charles Munch;
Cond. ¥ictor LM 1893 _...............58
While thers have been several wersions

of ithe ecomplete ballst score in  recent
months, RCA Viclor has pulled the stops
cul for this release, and should grab off
the major share of the market for this
remarkable “early modern”™ work. The
thrilling opening section, with wordicss
chorus, which s omitted from the more
frequently playved Suoites | and I, is great
demonstration material. The music W
Munch's meat, and he has the right or-
chesira for it. Victor, while retalning ity
regular $3.98 price, has provided a bound-
in booklet containing drawings, pbolod
and articles periaining’ to the ballet. Tha
cover is distinctive and am eye-calcher,

PUCCING: MANON LESCAUT (3-11%)—
Licia Albanese, Soprano: Robert Merrill,
Barlione; Jussi Bjoerling, tenor; Orches-
tra sad Chorus of the Rome ODpem
House; Jonel Periea, Cond. RCA -
LM LI .ovoucviaisinnainsnrsgives il
Price and gquality-wise, thiz fine edition

faces formidable competition from the

earlier Lomdon-Tebaldi version of Puccinis
first important, characteristic opera. The
ginging here is excellent, and the names—:

Albanese, Bjoerling and Merrill, are barely

more Impressive than the lesscr-known

members of the cast. Recording is good,
and the name power should carry this
intc some of the hamlets where “"Mamnon

Lescaut™ has not been stocked previoualy.

BEETHOVEN: SYMPHONY NO. 4
PERFIDOD, OP. 65 (1-12"—Elizabeth
Schwarrkopl, Sopramo; FPhilharmonis
Orchestra; Herberd von Karajan, Cond.
Angel 35 ... .ciiviiiiiiiaiiianand TS
In his circuit of the Beethoven sym-

phonies, von Karajan comes here o ong

for which his approach is perhaps more
apt, than some of the others he has
essayed. He has a fine feeling for this
effervescent score and tikes it at & lithe,
athletic pace. While the conductor does
not rival Toscanind, this interpretation will
be of Interest (0 many zince it will prob-
ably be eane of the works von Karajan
will conduct with the Philharmonia on
ihigir American {our this fall, The incom-

{Continued on page 34)
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SEEYOUR ¥-M DISTRIBUTOR
FOR THESE TERRIFIC MODELS
AND THE POWERFUL V-M
PROMOTION PROGRAM TO
BACK YoU upl

L
: 2
[ F B ® B ¥ ¥ §E §N ¥

1. Fobulous "Fidelis® Contole.
Model 565 has V-M fone-o-malic,
12* and 4" speakers. Blonde or Ma-
hogany at same price. List $199.95*

2. Febulows *Fidelis® Table
Modal. High Fidelity multi-speaker
system. Walnut or Ebony finishes.
Model 560 in Blonde or Mahogany
al same price, List $149.50*

3. Dual-Spsaker High Fidelity
Portable. Model 556 with lone-o-

matic. List $119.95°

‘___‘_“-------I.-HH--H“-

4. Versarile V-M lapa-9=
metic™ Hat top ten exclusives, 2-
fone gray. Model 700 List §179.95*

. Deluxa d4.5pend Tabls
Medel. Dual-speaker Modsl 1285,
Blonde or Mahogany at List $99.50*

6. Deluxe Poriakle Phene.
Maodel 1275 has adjustiable lone
chamber, 4 speeds. List $79.95*

Attracts EVERY member of the Family!

A glittering,; new galaxy of V-M phonographs —
portables, table models, consoles!

7. Werld's Smaollest Automalie
3-Speed Portable, Model 930 has
folded horn speaker in lid. List
$59.95*
8. Modern 4-Speed Table
Meadal. Model 1250 with 4% x 6
speaker. Beige and gold. List $59.95¢
9. Low Cout 3-Speed Changer
Attachment, Model 920 features
Siesta  Switch® appliance outlel.
List $39.95*

9.

10. Varsatile d-Spasd Porl=
able. Model 155 has external am-
plifier and speaker jacks, List $49.95*

I I- E"" HFh'h' '.-ISHI‘

Portabla. Model 210 has built-in 45

spindle, die cast tone arin. List
$29.95%

12. Powaerful 4-Spaad Porl-
able. Model 121 in Red, Marcon or
Green Styron 475 case, List 322.95*

*Shightly highet ia the wesl

M CORPORATION, BENTON HARBOR, MICHIGAN
WORLD'S LARGEST MANUFACTURER OF PHONOGRAPHS AND RECORD CHANGERS
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® Continued from page 32

parable Schwarrkopf in the opern sceéne
“Ah Perfido™ is on imporiant added
sales incentive for this package,

BEETHOVYEN: SYMPHONY NO. 3
(EROICA) (1-:2"—Chicags Symphony;
Fritr Reiner, Cond. Vicior LM 18%%, ..
Altho there now are two dozren versions

of this masterpiece om the LP market,

including those by such dscknowledpged

Beethoven specialisis a3 Toscaninl and

Walter, this new iszue should find s

supporters. The recording is handsome,

and Reiner I8 the magnificent orchestral
technlelan., The cover is striking. tho not
elaborate, and the 3398 price & right.

Searchers for a more spififual statement

will probably stay with one of the older

editions, however.

MOZART: COMPLETE WORKS FOR
PIANO 50L0 (1-1"}—Albom 1, Waller
Glescking, Piano, Angel AMNG 15068, . .
Formerly, these performances were

avallable only in the 575 de luxe edition

of Mozart's complete pidno  works, as
played by Giescking., This i the first of
the 11 disks to be made available sepa-
rately, The music here represents some
very ecarly Mozart (age 6) along with the
lnte B Flat Sonata, K.570, and an assori-
ment of fairly obscure pieces, all com-

78

73

paratively simple from the ..anical
standpoint. Gleseking's playing, loaded
wilh charm, is the model for student
planists, and fine listening for the com-
solgseur, Good long-1erm prospecis,

BRUCKNER: SYMPHONY NO. TIN E
MAJOR; OVERTURE IN G MINOR
(2-12""} — VYienna Symphony Orchestra;
Willem van Ollerioo, Cond. Epic 5C
BB |, ....convcennansinesnnaasannns 7
O all’ Bruckner's symphonies, this ls,

in many ways, the most accessible, Despite

fix lengih it stands wp, oo, as one of

Bruckner's most tightly orpanized works,

having & free-flowing continuity that holds

listener inferesi from start o finish. Yan

Oterinn's reading i3 admirable and in-

temsely moving. The highly regarded Yan

Beinum interpretation. therelore, gets stff

competition from this Epic set, which also

has better sound guallty in 8 fuver. The

orfchestra led by Van Otlerloo in the G
Minotr Overiore I8 the Hague Philharc-
IT DG,

JOSE SIQUEIRA: XANGO: EICHT

BRAZILIAN FOLK SONMNGS (1-12"j—
Alice Ribelro, Soprans. Vaaguard VRS
"Xanga,” described s & “Brazilian
Megro Canptatan™ i a colorful work saiu-

rated with folk references and quickly
pleasorable. It figures approprintely as the
key item in a rather ambitious addition
to the growing Vanguard catalog of folk
materisl. Miss Ribeiro I8 an expressive
singer; the recording Is excellent, Released
at the same time by Vanguard are severnl
olher F[olk scts—these all l-inchers—
smong which the two most interesting
are “Muosic of Afdca™ (VRS T023), excit-
ing stuff even if it is more polished music
than the pame conjors, and “Russiap
Folk Songs" (VRS T024), featuring soms
great Soviel singers in traditional maierial
and with sound superior to the wvsual
imported prodect. Exploitation of this
YWanguard lime among collectors of [olk
material should prove profitable o many
deslers.

SCPTEMBER 17, 1955

* Reviews and Ratings
of New Populm- Albums

HEHDEIEE (I EEREEEENELERTERERSELENN L]

Ethel Merman (1=12")

Decca DL 9028
Ethel Merman belis ncrosa a collection
of oldies from the Gay Ninetles to the
Roaring Twentles with sock showman=
ship and strong nos.algic appeal. Her
brassy vitality and infectious persom-
ality are warmly showcasad on such
perfect Merman-material as *Ta-Ra-

1| CIMAROSA: CONCERTO IN C MAJOR

Ro-Boom-Der-E," “Hello My Baby,™
“Way Down Yonder In New Orleans,”™
pnd “'Frankie and Johnny,” while the
Mitchell Boys' Choir and the O1d
Timers" Quartel provide harmonious
backing ond keep the parade of 40

FOR OBOE AND STRING ORCHES-
TRA; TARTINEG CONCERTO NO. 58

IN F MAJDE: LULLY: BALLET . I ooth
SUITE (1-12") — Secarlaotti Orchestrag AORES m““ el SR
Franco Coracciole, Cond, Angel 351535

R R A L ARt A L S Rl sees 68 likely to appeal to many oulside the

This program of ITih and 18ih century
musle 5 plaved by an Itslian ensemble
that specializes in  this litersfure, pnd
highly palished interpretations of all three
works are presenied. The soloist in the
Cimaross concerto is Sidney Gallesi, wha
gives & dell, technically impeccable read-
inp. Comparison with the admirahle
Mich Miller performance for Mercury,
however, Indicates that Gallesl s some-
what lacking in color and warmth. The
orchestra i3 heard af 2 besit in  the
Tartini work. The Lully Rallet Suite is a
compilation of escerpts from various

operas and ballets of his. This album is

gpecialist group,

RACHMANINOFF: PMANDO CONCERTO
MO, 13 LISET: FPIANO CONCERTO
NO. 2 (l-12"—Cor de Grool, Plano;
Hague Philharmonic; Willem wan Oter-
loa, Cond. Eple LC 3145
Mame-wise and performance-wise, these

versions of two fairly popular romantic
works face tough competition. The inter-
prefations are compelent and well
recorded, but these are unlikely to sell
casily wntll de Groot's reputation staie-
slde begins to approach that enjoyed by
the pinnist abroad.

Full line, full profits

NEW MOTOROLA
PHONO HI-Fl SETS

Separate lone and volume controls on all 5 models!

The right model and the right price for every prospect
with superior tone you can demonstrate right on your floor

2 NEW HI-FI SETS

1 For music-lovers—the Motor-
ola Masterpiece console with
four matched speakers and amaz-
ing Guest Conductor switch that
separates voice from music—
Hear it to believe it! Model
66HE §109.95*

2 For young marrieds—Motor-
ola Masterpiece Table Model
with wood cabinet, push-pull
output stage, true high fidelity.
Model 46HF $09.95*

3 NEW PHONOS

3 Yor pop, bop, and longhair, too
—Motorola Escort, automatic 3-
speed intermix and shutoff, flip-
over Sapphire needles, cartridge
doesn't move. Model 361 $69.95%

4 Forthegrowing-ups—Motorola
Playmate radio-phono combina-
tion, 3-speed record player.
Model 56T only $40.95*%

5 For the kids—Motorola Mop-
pet, pint-sized, full-toned, with
separate tone and volume con-
trols. Model 26F $29.95*

MOTOROLA

World's largest exclusive
electronics manufacturer

i
M * Trices sllghily higher Sodih and

Wast, subject o chango without noliom

pace. Greal Jockey programming, and
a sure-fire seller for Ethel Mermanm
fans.

Larry Elgart, Cond. (1-12")

Decca DL B034
Decca has given a young and talented
writer-arranger, Charles Albertine, am
opportunity not easily come by, and
has devoted mn enfire album to his
impressionistic scorings, What is most
immediately impressive is the energy
and free-wheeling emotion that is
elched here, It ls music sentimental
and exotic, with quickly shifting
moods, And the sound [ exciting
encdugh on s own fo pull heavy
actlon from hi-fi enthusiasts, if d-
rected their way comsciously by diss
cerning  denlers. This pack could
enjoy guoite o temporary vogue, altho
Ita commercinl life may wane rathes
quickly.

SHALL WE DANCE
Buddy Morrow and his Ork (1-12")
Mercury MG 20062

Morrow is in a mellow, danceable
mood m this collection of dreamy
standards, designed for romantic terp-
ing; and also good programming
material Tor jocks and jukes. Mercury
I3 backing the package with n strong
“hring back™ the donce band” cams
paign tied in with the MNational Ball-
rocm Operators’ Assoclatlon, and the
resulis shaiild pay off with additional
sales. The amusing cover art should
appeal to the teen-irade, and the
sclectons (**Melancholy Baby,"” “Sep-
tember Song,” *1 Found a Millioa
Dollar Baby,” *“That Old Feeling,™
etc.) pack a strong nostalgic message
for older buyers.

ETHEL SMITHS

(1=12"")

Decca DL BI164
Ethel Smith's organ albums are steady
sellers, and this one—a collection of
cha-chaes, mambos and merengues—
may very well chalk up extra sales in
view of the current vogue for Latine-
American rhythms, The LP fleatonres
12 south-of-the-border fnatrumentals,
with “Sweet and Gentle' and *'Delis
cado™ particular  standouts,  Miss
Smith Is at her showmanly best oo
Latin-American material and  her
visual assets are bocomingly displayed
in a leggy photo on ihe cover.

Mﬂm mr rﬁmz T EERREE R R LE R LB
(1-12'%
M-G-M E 3110
M-G-M probably makes better use of
its old pop-single material than any
other label, This package I8 designed

fans, offering as §t does theme music
from 12 recent motion pictures, in=
cluding Dave Rose"s lovely instrumen-
tal wversion of "Love Is a Many-
Splendored Thing,” Billy Eckstine's
“love Me or Leave Me™ and Kny
Armen’s “La La Lv" from “Lady and
the Tramp." Practically all ol the
films are still showing across the
ry so dealers should cash In on
local promotions. A made-to-order
programming package for jocks.

TODAY'S HITS

Alvy West and his Ork (1-EP)

RCA Camden CAE 302
Cnat several weeks already, this mosl
fecenl entry in Comden's 79-cenl "To-
day's Hits™ scries groups ditties still
active enough to hand it pleaty of
potential as & store traffic ltem.
Bright readings by the Alvy West
crew, togéther with male and fem
vocal combos, Include “The Banjo's
Back in Town,” “Hummingbird,"” “It's
a 5in to Tell s Lie" and “Hard to
Get,"™

Burl Ives (1-12")

Decca DL 8125
Burl Ives’ many [ollowers shoald
Insure good sales of this latest LP by
the rotund balladeer, aliho it is not
likely to move as consistently as some
of his earlier disk packages. With &

I5 not familiar enough to the mass
buyer of *folk" material, But the
songs, 15 In all, are expertly sung and
the more knowing collector will find
much to relish here, In any case;, &
Burl Ives set spells better than aver-
ape sales, and this one
in attractive looL

MARAIS AND
MIRANDA IN PERSDNMN
(1-12"}

Decca DL 53072

The package was recorded at &
Chicago concert given earlier thia
year by Marais and Miranda. ‘The
performinces are excellent examples
of the unigque art of this well-known
pair of folklorista. The repenolte
bere is varied, containing much Afri-
can material, and a smallering of
French, English, Swiss and Pennsyl-
vania Duich pieces. Lovers of folk
material will find the album fascinat-
ing. The presentation is informal,
containing esplanatory . sectioms by
Lthe arfisis,

MUSICAL HEADLINES . wais
World Symphony ﬂrch:a-trl {i 12™)
Bequest RLP 10029

The selections heréin are o series of
mitgical wignettes which derive their
inspiration from current events, Typi-
cal pieces are titled **Atomic Test,™
“Haze Over the Hudson," “Supreme
Court In Sesslon," *Germany Signs
Pact"—10 in all. The music of Hans
Lengsfelder s performed by the
World Symphony Orchestra conducted
by Henri Andeau. The package in

(Continued on page 5&
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COLUMBIA(lp RECORD CLUB

' BUILDS STORE TRAFFIC

More reports from dealers on the tremendous public response to the Columbia “LP*® Record Club,
reflected in greatler store activily and sales,

“IT'S WONDERFUL, RECORD CLUB CREATING NEW TRAFFIC I
DEPARTMENT." ]

C. E. BEULIKE, MGR,, RECORD DEPT., GALPERIN MUSIC CO.
CHARLESTON, W, VA,

“COLUMBIA RECORD CLUB SUBSCRIPTIONS DOUBLING EACH WEEK
AND AT LEAST ONE THIRD OF CUSTOMERS COMING IN STORE TO

%!g;l UP ARE NEW FACES, SOMETHING WE ARE ESPECIALLY GLAD
EE_.'. s

BOB KRUSS, RECORD RENDEZVOUS, YOUNGSTOWN, O.

“CONGRATULATIONS ON THE SUCCESS'OF THE COLUMBIA RECORD
CLUB STOP WE ARE OBTAINING LOTS OF SUBSCRIBERS AND OUR
STORE BUSINESS ON COLUMBIA IS BIGCER THAN EVER.”

BOB CARESEQ, E. W. EDWARDS CO., SYRACUSE, N. Y.

"CONGRATULATIONS TO YOU FOR THE CREATEST IDEA IN THIS
BUSINESS. CAN FORESEE EXTRA PROFITS THROUGH CLUB PLAN PLUS
INCREASED NEW TRAFFIC ON CATALOGUE MERCHANDISE., HAVE
ALREADY SICNED ONE HUNDRED MEMBERS."

STEINBERG'S, INC., CINCINNATI, O.

“THANKS TO COLUMBIA FOR THINKING OF THEIR DEALERS. THINK
THIS WILL BE THE GREATEST BOON TO INCREASED PROFITS AND
NEW TRAFFIC THE RECORD INDUSTRY WILL EVER EXPERIENCE."

SONG SHOP, CINCINNATI, O.

“FOR THE CLUB ONE HUNDRED PERCENT. GOING ALL OUT ON ADS
AND RADIO SPOTS TO PROMOTE MEMBERS. THANKS TO COLUMBIA
FOR THE SPLENDID OPPORTUNITIES THIS OPENS UP!"

HARMONY HOUSE, COLUMBUS. O.

“GOING ALL OUT FOR COLUMBIA'S RECORD CLUB, SENDING OUT
PEOPLE ON A HOUSE-TO-HOUSE CAMPAICN TO ENROLL MEMBERS."

HOSACK'S, MIDDLETOWN, O.

“YOUR CLUB FINALLY GIVES ME ANSWER TO DISCOUNTERS AND
‘NO-TALENT' RECORD CLUBS. I'M WITH YOU."

LLOYD'S HI Fl SHOP, DENVER, COLO.

Dealer reports like the above prove it’s doubly profitable to feature the Columbia “LP”
Record Club. You not only earn continuing commissions on membership subscriptions;

“AT LAST A MAJOR RECORD COMPANY WITH ENOUGH GUTS AND
FORESIGHT TO INCLUDE THEIR DEALERS IN THE GREATEST PROMO-
TIONAL IDEA TO COME ALONG YET. AM BEHIND THE CLUB ALL
THE WAY."

HOUSE OF RECORDS, DAYTON, O.

"COLUMBIA RECORD CLUB IS ASSURED SUCCESS WITH US. IT IS5
BERINGING MORE COLUMBIA CUSTOMERS TO US DAILY."

RALPH LA RASA, RECORD DEPT., WILSON'S JEWELRY
STORE, SYRACUSE, N. Y.

“AMAZING ACCEPTANCE BY CONSUMERS—UTMOST CONFIDENCE
IN YOUR LP CLUB PLAN. THANKS FOR A GREAT PROGRAM."

WILLIAM ERHART, WILLIAM ERHART MUSIC,
WEST HARTFORD, CONN.

“ALREADY GOOD RESULTS FROM COLUMBIA CLUB PLAN, AND DI-
RECT MAIL CAMPAIGN IS ALREADY PRODUCING RESULTS.”

RAY BELLER, RAY BELLER'S MUSIC, MANCHESTER, CONN.

“AFTER A LOT OF THOUGHT, | HAVE A GREAT DEAL OF CONFIDENCE
IN COLUMBIA CLUB PLAN, AND KNOW IT IS GOING TO BE OF
CREAT BENEFIT TO THE RECORD BUYER."

BEN KALMAN, MUSIC IN THE ROUND,
SPRINGFIELD, MASS.

“WONDERFUL REACTION TO RECORD CLUB. SHOULD PROVIDE SE-
CURE FUTURE BUSIMNESS CONGRATULATIONS.™

WEISER MUSIC STORE, JOHNSTOWN, PA.

“| THINK THE CLUB PLAN IS FINE, AND ABOUT THE ONLY SALVA-

TION FOR THE SMALL DEALER. IT AT LEAST PUTS US ON A COM-

PETITIVE BASIS—THE REST, | FIGURE, IS UP TO US. WE HAVE HAD

VERY GOOD RESPONSE, AND ARE WELL PLEASED WITH THE RESULTS
SO FAR."

BOB CLEVELAND, CLEVELAND'S MUSIC CENTER,

- DANVILLE, VA.

you bring people into your store—and that means volume. Give a window display to
the Columbia “LP” Record Club . . . and walch the customers flock in.

COLUMBIA RECORDS

The oldest label with the newest ideas
IN OUR 66TH YEAR

799 SEVENTH. AVENUE

WWW americanradiohistorv com

NEW YORK 195, N. Y.
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RECORDS, ALBUMS AND SHEET MUSIC—POPULAR, COUNTRY & WESTERN, RHYTHM & BLUES, CLASSICAL

e Billboard Music Popularity Charts

THE MUSIC INDUSTRY'S MOST COMPLETE GUIDE TO THE ACTUAL AND POTENTIAL SALE OF TUNES AND RECORDS IN ALL CATEGORIES

' TRADE MARK REG.

T”[ ”A ’10”‘3 rop TUNES For survey week ending September 7

Wereks Weekn

This Last oa This Last on

Week Week Chart Weak Week Chard

1. Yellow Rose of Texas 1 7 6. Wake the Town and Tell the People 5 7
B_'.l' (5 8 GH!I'EE— Published b}' HII’IEHIIT MSC&F] n_.'.- GIHI:I-IJ & Livingston—Published h.'!' JIJjI' {A."'-E‘AF]
BEST SELLING RECORDS: M. Mﬂt:l’, Col 40540; .I-I:ﬂ]l:ll:lj’ Desmond, Coral G1476, BEST SELLING RECORDS: L. Baxter. Cap 3120: M. Carson, Col 40517,
OTHER RECORDS AVAILABLE: L Ficlds Trio, Tico 273 T. B. Strength, Cap 3217; ELECTRICAL TRANSCRIPTION: David Lewinter Ork, Standard.
E. Tubb, Dec 29633,
ELECTRICAL TRANSCRIPTION: Ray Pearl Ork, Standard. ';". B“IIE TE“E M'E Sﬂ | ﬂ 7
.5 By Dale Evans—Published by Paramount-Roy Rogers (ASCAP)
2. Ain’t That a Shame 2 10 BEST SELLING RECORD: Don Comnell, Coral 61467; N. Noble, Wing 50003,
By D, Bortholomew and A. Domino—Published by Commodore (BMI) RECORDS AVAILABLE: K Armen, M-CG-M 12045 M. Jackson, Col 40554: Weather-
BEST SELLING RECORDS: P, Boone, Dot 13377; Fats Domino, Imperial 534%; R. ford Qt., Vic 20-6218.
Ginvlord, Wing U0,
ELECTRICAL TRANSCRIPTION: David Lewinter Ork, Standard 8. Autunmn Leaves 16 4
By J. Mercer, ). Prevert, J. Kosma—Puhlished by Ardmore (ASCAP)
3. Seventeen 4 T BEST SELLING EECORD: R. Williams, Kupp 116
By Young-Gorman & Bennett—FPublished by Lois (BMI) RECORDS AVAILABLE: S. Allen & G. Gaies, Coral 61485; R. Charles Singers, M-G-M
BEST SELLING RECORDS: B. Benneit, King 1470; Fonlane Sisfers, Dot 15386; ) 12068; M. Ferguson, Mercury 70686; J. Gleason, Cap 3223; V. Young, Dec 29653,
B. Draper, BMercury TOGSL1.
RECORD AVAILABLE: E M. Morse, Cap 3199, 9. Hard to Get 3 13
By Jack Segal—Published by Witmark (ASCAP)
4. Roek Around the Clock 3 17 BEST SELLING RECORD: G. MacKenzie, X 0137,
By Jimmy DeKnight and Max Freedmon—Published by Myers (ASCAM ELECTRICAL TRANSCRIPTION: Jimmy Blade, Standard
BEST SELLING RECORD: B. Haley, Dec 29124, RECDRDS AVAILABLE: 5. Doe,
Arcade 123; C. Wolcott, M-G-M 12028, : 10. Learnin’ the Blues G 18
- By Dwlorea Vickl Silvers—Published by Barton (ASCAPF)
a. l‘ﬂ“::le l:_ 2['!]“1"‘“':"3" -Eﬂeﬁﬂwmlmia 11 4 BEST SELLING RECORD: F. Sinatra, Cap 3102, RECORDS AVAILABLE: R.
Y mmy kFaln Tancis BEOSICT— 15he i » 5 .
BESY HELiiNG RECORD: Ecur 3 Dec 29625, (ASC gmhu-nr. ::-:-.3:41. Belmonte Ork, Col 1:15:5. J. Desmond, Coral 61436: J. Valino,
RECORDS AVAILABLE: D. Comnell, Coral 61467; Don, Dick & Jimmy, Crown 158; old Star 253; B. Ward-Dominoes, King 1452,
W. Herman, Cap 3202; D, Rose, M-G-M 3088}, ELECTRICAL TRANMSCRIFIION: Jimmy Blade, Standard.
Second Ten

11. Maybellene 10 5 16. Gum Drop 21 S5
By Chuck Berry—Published by Arc (BMI) By Rudy Toombs—Published by Toombs {(BMT)

RECORDS AVAILABLE: C. Berry, Chess 1604; J. Long, Coral 61478; J. Lowe, Dot RECOHDS AVAILABLE: Crew Cuts, Mercury 70668, Gum Drops, KEing 1496; 0. Wil-
15407; R. Marterie, Mercury TOGEL liams, DeLixe 6090,

12. Hummingbird 7 10 | 37, Song of the Dreamer 19 6
By Don Roberison—Published by Ross Jungnickel (ASCAP) i ) .
RECORDS AVAILABLE: Chordettes, Cadence 1267; F, Laine, Col 40506; R. Maddos, By Diia Ve AU Publaed oy TN :

Col 21419; L. Paul & M. Ford, Cap 3165; Don & Lou Robertson, Epic 9110. L OROG AR ) Rahan Vie- #0000 B Ea. Cop X I <R Lol s
ELECTRICAL TRANSCRIFTION: Ray Pearl Ork, Standard. .
18. Moments io Remember 28 2

13. Tina Marie 12 6 By Stillman & R. Allea—Published by Beaver (ASCAP)

By Bob Merrill—Published by Roncom (ASCAP) RECORD AVAILABLE: Four Lnds, Col 40539,

RECORD AVAILABLE: P. Como, Vic 20-6192.

ELECTRICAL TRANSCRIFTION: David Lewinier Ork, Standard. 19. Unchained Melody 15 24
By Hy Zaret and Alex Norih—Published by Frank (ASCAP)

14. LOIIEESII Walk 13 6 RECORDS AVAILABLE: C. Atkins, Vic 20-6018; L. Baxter, Cap 3055: D. Cornell,

“". Eddie Pola-Fren Spiclman—Published by Advanced (ASCAP) Coral 61407; Crew Cuts, Mercury 70598; R. Hamilion, Epic 9102; A. Hibbler, Dec
RECORD AVAILABLE: J. P. Hﬂl"ﬂlll‘l, Wie 20-6182 20441: L. Holmes, M-G-M 11962 Liberace, Col m_";s: G. Lumhnrd.u, Dec Hm;
ELECTRICAL TRANSCRIPTION: Ray Pearl Ork, Standard. L. Lovett, Atlantic 1058; C. Powell, Grove 111; I. Valli, Vie 20-6078,

= = ELECTRICAL TRANSCRIPTION: Hus: Carlyle, Standard.

15. I'll Never Stop Loving You 13 10
By Kahn and Rradszky—Published by Feist (ASCAP) 20. 1 Want You to Be My Bab 23
RECORDS AVAILABLE: L. Baxter, Cap 3120; D. Day, Col 40505 D. Whitfield, ) y y y
London 1572; S. Whitman, Imperinl B298. By John Hendricks—Published by Viclory (BMI)

ELECTRICAL TRANSCRIPTION: Ray Pearl, Swndard. RECORDS AVAILABLE: L. Briggs, Epic 2115; G, Gibbs, Mercury TOGES,
-
Third Ten
C F - -

21. Man in the Rainecoat 14 10 25. It’s a Sin to Tell a Lie 16 15
By W. Webster—Published by BMI Cannda (RMT) By Billy Mayhew—Published by Bregman, Vooco & Conn (ASCAP)

RECORDS AVAILABLE: K. Chandler, Coral 61433; M. Marlowe, Cadence 1266; L. %‘;‘-ﬂﬂﬂﬁ AVAILAREE: 3. Desmand, Coral 81830, 3 Smith & the' Redheads, Bpkd
Rozs, London 1539; F. Wright, Unique 30); Bonnemere, Roost 608, ELECTRICAL TRANSCRIPTIONS: Larry Faith Ork, Standard; Waltz Festival Ork,
Thezsurs,

22. Domani 20 10
By Tony Velona snd Ulpio Minucci—Published by Montauk Music Co. (BMI) - 27. Kentuckian Song 26 5
EEI:I]II:DE A'if..uul![.li.: .L La Enl.l., l:-l.d.ﬂ:lEﬂ 1155; T. Hlﬂlﬂ' Yie m-ﬁlﬁ?: Mlnu’:ﬂ = H!l" |I‘I-'i'|'li Gﬂfﬂﬂ—mli!hfd h!" Frank II'AS-C.PLFF
Ork, Coral 61430, . RECORDS AVAILABLE: E. Amold, Yic 20-6119; B, Benton, Okeh T058; B. Breg-
ELECTRICAL TRANSCRIFTION: Larry Falth Ork, Standard. man, Era 1002; J. Brown, M-G-M 120011; G, Cherney, Mercury T0637; Hillvoppers, Dot

15375: B. Sherwood, Coral 61439, P. Weston, Col 40527; M. Wiseman, Dot 1262

22. Blossom Fell 21 19
By Howard Barnes, Harold Comelius & Dominlc John—Published by Shapiro-Bern- 27. Medie Theme (lﬂlll‘! Stﬂl‘} - L]
stein (ASCAP) ; By Heyman & Victor Young—Published by Victor Young (ASCAP) '
:E::nﬂu‘“fﬂt:;::'-g}m V. Barett, London 1366; Nat (King) Cole, Cap 3095; D. RECORDS AVAILABLE: C. Applewhite, Dec 29553; L. Baxter, Cap 3055; J, Peerce,

. . i A d 1 40508; V. Young, Dec 29433,
ELECTRICAL TRANSCRIPTION: George Cook Sctxet, Standard, Vis: St Ko Jaumck Co e
29. Pete Kelly’s Blues 28
=4. SIII]IIEIIIE Theres a VH“ET <6 2 ) R’ Hidurfs Cahn—Published by Mark VII Music, Inz. (ASCAP)
By C, Mever & B. Jones—Published by Warmen-Hill & Range (BMD By Bay Heindor e I A DL, R A Rl
Era 1003; J. Lo Rosa, Cadence 1270; M. Lynn, Vic 47-6257; J. Stafford, Col 40339, ¢c 29609; R. Heindorf, Co -
25. Heuse of Blue Lights 23 9 29. Shifting, Whispering Sands ot
By Freddie Slick & Don Raye—Published by Robbins (ASCAP) By M. Gilbert & V. Gilbert—Published by Gallutin (BMT)
RECORDS AVAILABLE: C. Miller, Mercury 70627; M. Mooce, Cap 2574; P. Morrissey, RRONG AT AILANERE T Hrsper, Maoucy W0 B Vaghn, Dok L
Dec 29594; E. M. Morse, Cap 1605, h o il of Hi : h s et 4 ; di
WARNING—The title “"HOMNOR ROLL OF HITS" is a regisiered trode-mark and the listings of the T e Hﬂl'lﬂl' Rﬂ' o Its :antrIEE.S the I"Iﬂi'lﬂl:l 5 ﬂ'p JWnes accor ng
hits as been copyrighied by The Billboard, Use of either may not be made without The Billboard's to record and sheet sales, disk jockey and juke box performances
L Requests f ch mt should be submitted in writing to ublish The Billboard . . . .
at The Billboard, 1564 Broadway, New York 36, N. Y. e " as determined by The Billboard’s weekly nationwide surveys.

ONOR ROLL OF HITS
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- 50 million people’

on September 19th will see and hear '

Frank

SINATRA

on the NBC-TV “Producers’ Showcase™ musical version of the great American play

ea—————

£
. (
: BY THORNTON WILDER
ALL SONGS SPECIALLY WRITTEN BY
SAMMY CAHN and JAMES VAN HEUSEN
?:. #;5” "E%E?Mf'f.“%?ﬂ;@- : e

*Estimoted oudience m;rﬂrr] te MBC-TV “Producens’ Shewcose' sioll.

FOR HIS EXTENDED PLAY ALBUM

Frank Sinatra has recorded the four top songs
from QOur Town, all of them packed with the
strong emotional appeal that made
Thomton Wilder's great classic a smash hit

on stage and screen.

45rpm Album No. EAP 1-673

ORCHESTRA AND CHORUS CONMDUCTED BY

NELSON RIDDLE
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e oLt ATURDAY N (8 - *THIS WEEK'S BEST BUY T
L |ﬁil:'“.:|qr:;m asikF—Senlerd, s gnien ] :' _': i J --Sl]ll;|lf Od '&.ﬂl:'-:IlT TALE
eabRY TALE" (500 i unATEA 1 SAME OLE SATURDA UF Rﬂ"ﬁ Frank "O8¥ Night
e : ¥ g, AR K] :
(el u*l;l":'::'_m‘ T "!_-_-r'.l:r;;m i ASCAF) LR (e, 4 L4 fﬂ”mﬁ sr ekl Frank Sinalra 5‘“!}_01# st “Fal I
I - i hm il 1 sa{ T e i . s i - 5 3 Vs ] o i
= mumn” FIRTE g wie RS L pomy ' pilay ME RS AFY Laptt lain iy Dalrs ghould
pieseal i 8 T vmie the wptTGRL |5 TALE (Sands, ASCAP-Fraok Spatra~ | Game Ole Saturday k Nk gl [ this eaypffn P O Ahe foejy e
:'nmnld-. fim ',:'."[':.1"".-”.?,1: r-l..-'l‘;' 3 Cophul 2218 a F i . i . ;l"r wilh ‘L ll:?i.‘ ::::h g deihy |I
Apd om his N iy i - Tha thix IFRaln af A
the cremer et S sed 10 10 ohebvug mary s e on met retaoy ] ® Revi t Eiven Him g ey PIRE that fa |
eyt MO 0 s e mare than & wck oe 10 days, bl eview on.. dranytUe DOB and jyee Punch for |
ML sapmin’ Tha FaTs o been s good in abmost : o : &Y  Nighp £ “'Sat.
o A ndey the wille checked M EVETY MIeS | paoNE SINATRA. .. Cogitel 31N, o0o0ssieess SAME OLE SATURDAY NIGHT [ Bumber ywiip o0 & Kood ghyip )
atmring Nigat" TRR S ot 42 to leave litthe doubst thet it will [Bariom, ABCAF) '“'="=1r-:-r.|-::|r”:1 t. olid hegy aflir:hm
yring 1 : i - ¥rig, = ]
pimesart. ;",’.f.'-'.-d snd -r'-::;;'_ shape up Quickly ms & kig seller. “Ssturday 2 Fretty baliga wilh f"fnr Tale™ | :
ated I8 ek ljke anather SREEY Night™ i the preferred i The comiatent Sustra turns e v of hit oot renent prrformances iTa Brojects te the | oyl that :
R iry Thle & Al ST side, but enough se- - [ wnd Saturdy I'~a|i wi the Bilt, o
- i # “Far h.“_,.:' 4 'H":“. tivity oo “Fairy Tale™ has winh this bright rhytles meber, The ihinte’s plrssing Rmber t" IEht™ Iy 5 fJ'l]."[.:”r.
A RISE it anpial  tha il been reparted e polinkerd rerding werare the wide of ptrong sogeeuie em wll Fypleits- ) 3 palig i
Einakia's wemens SERE 0 e by, rtiieg e that this could very well be & two- teem bevnle.  Flip & “Falry Tale" ommereial Iyrie, OeML and 4
il [Hinat: hltplon 1S - euls ;
e brmdntln_T " R e M- A previow Bilbourd “Spoight® ; T o) R SR e |
gt e W i P pick. ciEtEe RS e R s
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The Billboard Music Popularity Charts P O&
* THIS WEEK'S BEST BUYS

® Best Sellers in Stores

For survey week ending September 7

RECORDS are ranked in order of thelr curreni national selling

importance at the retail level, as determined by The Billboards

weekly survey of the top volume dealers In every important market

ared When significant action s reporied on both sides of &
fecord, points are combined o determine

positlon on the chart. In such & case, Weeks
This both sides are listed In bold type. the Lasi on
Week coding side oo top. Week Chart
1. YELLOW ROSE OF TEXAS (ASCAP)—

M. BHIBY. ..o mns ysgasne 1 7

Blackberry Winter (BMI)—Col 40540

. AIN'T THAT A SHAME (BMI)-
F BOOBE ., o reiinsaaans s enis: B 18
Tenmessee Samrday Might (BMD—Dot 15377

3. LOVE IS A MANY-SPLENDORED
THING (ASCAP)-Four Aces...... 4 3

Shine ©np, Harvest Moon—Dee 29625

4. ROCK AROUND THE CLOCK
(ASCAP)—B. Haley........ esensae & 19
Ihirteen - Women (BMI}—Dec 29124

5. AUTUMN LEAVES (ASCAP)—
Rl ‘lvi]]iarm 77777 & & & @ F " EF BB REBAEN T 5
Tuke Care (BMI}—Kapp 116

6. SEVENTEEN (BMI)-B. Bennett...,.. 9 11
Little Old You-All (BMI}—King 1470

7. MAYBELLENE (BMI}—C. Berry.vcvee o 2
Wee Wee Hours (BMI) Chess 1604

8. YELLOW ROSE OF TEXAS (ASCAP)-
J. Desmond. . cosiiinaniiviaseise 0 6

You're In Love With Someone (ASCAP)—
Coral 61476

12

9. MOMENTS TO REMEMBER (ASCAP)
—=Four Lads. . oeaveminsisesaesss 19 3

Diream On, My Love, Dream On (ASCAP)}—
Cal 40539

1% GUM DROP (BMI)—Crew Cuts...... 14 4
Fresent Arms (ASCAP) Mercury T0668

I SEVENTEEN (BMI)-Fontane Sisters. 8 4

I [ Could Be With You (ASCAP)—Dot 15386

12. TINA MARIE (ASCAP)-P, Como..., 12 5
FOOLED (ASCAP)-Vic 20-6192

13. LONGEST WALK (ASCAP)- -
| VO T T R R e R e 17 2
Swianee (ASCAP)—Vic 20-5182

14. WAKE THE TOWN AND TELL THE
PEOPLE (ASCAP)-L. Baxter...... 11 B

I'll Mever Stop Loving Yoo (ASCAP—Cap 3120

14. LEARNIN’' THE BLUES (ASCAP)-
F. Sinatra....... L o S 13 19
If | Had Three Wishes (ASCAP}—Cap 3102

16. HARID TO GET (ASCAP)—
. MacKenzie. ......... Peieviayes H 1G
Boston Foncy (AMI—X 0137

14. SONCG OF THE DREAMER fBMI:!—
E. Fisher. . .ovvvrucecvssnnnsness 18 4

DONT STAY AWAY TOO LﬂHG—-
(ASCAP)—Vic 20-6196

13. HOUSE OF BLUE LIGHTS
(ASCAP)=C, Miller. .......0uunn. 23 14
Can't Help Wonderin' (ASCAP}—Mercury TOGZT

19. RIBLE TELLS ME SO {ASCAP)-

b B o 1 | e s e e A R 20 2
Love Is a3 Many-Splendored Thing (ASCAP)— ©
Coral 61467

20. WAKE THE TOWN AND TELL THE
PEOPLE (ASCAP)-M. Carson..... 21 4

Held Me Tight (ASCAPF}—Col 40537

2], HUMMINGBIRD fﬂSCﬁP}—
L. Paul & M. Ford. .....ccccouse 13 9
Guodbye, My Love (ASCAP)—Cap 1165

22, BIBLE TELLS ME SO (ASCAP)—
N Nablet s e e 3
Army of the Lord (BMI)—Wing 90003

a3, 1 WANT YOU TO BE MY BABY
(BMI)=L. Briffs. . evverunnnnanss - 3
Don't Stay Away Too Long (BMI})—Epic 9115

24. BLOSSOM FELL (ASCAP)—
Nat (King) Cole. ....ccioesnasnans 6 20

IF 1 MAY (BMI)—Cap 3095

25, 1 WANT YOU TO BE MY BABY
(BTG Gibbaas oo vossnws - 1

Come Rain or Come Shine (ASCAP)—
Mercury TOGES

DEALERS AND
OPERATORS .

Top Ten Tunes Poster
is on page 44

Tomorrow's Hits . . . Today
Poster is on page 46

SEPTEMBER 17, 1955

POPULAR RECORDS

BLACK DENIM TROUSERS (Quintet-Hill &
Range, BMI)—The Cheers—Capito! 3219

The group has found a piece of material
here that has quickly fired the imagination
ol the youngsters. They are buying this disk
in increasingly large quantities in New York,
Los Angeles, Baltimore, St. Louis, Pitts-
burgh, Philadelphia, Milwaukee and Chi-
cago. In Cleveland the record is already on
the territorial chart. Flip is “Some Night in
Alaska™ (Simon House. BMI). A previous
Billboard "Spotlight” pick.

Aecarding te sales reports in key markets, the
following recent releases are recommended for
extra profits:

HE {Avas, BMD)—Al Hibbler—Decca 29680

Once more a semi-sacred tune is carrying the
field. Hibbler is selling up a storm in New
York, Philadelphia, Cleveland, Detroit, Mil-
waukee, Providence, St. Louis, Nashville,
Atlanta, and Durham. Flip is “Breeze”
(Shapiro-Bernstein, ASCAP), on which some
action is also reported. The disk was a
previous Billboard “Spotlight” pick.

® Most Played in Juke Boxes

For survey week ending Sepiember 7

RECORDS arc runked i afder of the greatest oumber of plays In
juke box=s thruoui the country, as determined by The Billboards
weekly survey ol the nation's juke box operators When significant
play 8 reported om both sides of & record,
points are combined to determine position Weels
This on the chare In such = case, bolth sides afe Lasi om
Week lsied in bold type, the leading side om top Week Chart

1. AINT THAT A SHAME (BMI)-
PI ED’DI]E IIIII w § B 8 & B F F B F B FE W E R E B 2 1“
Tennessee Safurday Might (BMD—Dot 13377

2. YELLOW ROSE OF TEXAS (ASCA®)—
KB MITHEE oot i e s
Blickberry Winier (BMI—Col 40540

3. ROCK AROUND THE CLOCK
L&SE;’IPJ’—B. Hﬂ.lﬂ'}r s s s s s e AR BN 1 14
Thirteen Women (BMI}—Dec 29124

4. YELLLOW ROSE OF TEXAS (ASCAP)—
. Desmond . occouiiiaiiaasiiiia .

You're In Love With Someone (ASCAP)—
Coral 61476

5. SEVENTEEN (BMI)—Fontane Sisters.. 8 0
If | Could Be With You (ASCAP}—Dot 15386

6. LEARNIN' THE BLUES (ASCAPF)-
| AT R 4 14
i I Had Three Wishes (ASCAP)—Cap 3102

6. HARD TO GET (ASCAP)—

G. MacKenzie . .ovevecens N Y 5 11
Boston Fancy (BMI—X 0137
8. MAYBELLENE (BMI)-C. Berry...... 8 3

Wee Wee Hours (BMIp==Chess 1604

9. TINA MARIE (ASCAP)-P. Como.... 12 3
Fooled (ASCAP—%ic 20-6192

10. SEVENTEEN (BMI)—B. Bennett..,.. 11 4
Little e You-All (BMII—King 1470

11. LONGEST WALK (ASCAP)—
. P Morgan. .csssisisssssiss .e. 14 4
Swanee (ASCAP—Vic 20-6182

12, HUMMINGBIRD (ASCAP)-—
L. Paul & M. Ford, ... cconasnas 10 8
Goodbye, My Love (ASCAF)—Cap 1163

13. BLOSSOM FELL (ASCAP)--
MNat (King) Cole. v.icvevnensna saus & Kb
It 1 May—(BMI}—Cap 3095

14. WAKE THE TOWN AND TELL THE
PEOPLE (ASCAP)-M. Carson...... — 1
Haold Me Tight (ASCAP—Col 40537

15. AUTUMN LEAVES {hEGAP}-
R: WHHamSE. . . il serssesssns — 1
Take Care (BMI}—Kapp 116

16. AINT THAT A SHAME (BMI)-
Fals Domino. ....eevecccssssanes 13 8
La, Ls {BMI}—Imperial 5348

17. IT'S A SIN TO TELL A LIE (ASCAP)—
§. Smith & The Redheads, ......... 13 16

My Baby Just Cares for Me (ASCAP)}—
Epic 90¢3

17. SONG OF THE DREAMER (BMI)-
N T T e e ST . - 1
DON'T STAY AWAY TOO LONG
{ASCAP)—-Vic. 20-6196

19, WAKE THE TOWN AND TELL THE

PEOPLE (ASCAP)-L. Baxter...... — 1

I'll Mever Stop Loving You (ASCAP)—
Cap 3120

ap. CUM DROP (BMI)—Crew Culs....oe = 1
Prescol Arms (ASCAP)}—Mercury 70668

S =] —".
e e e e e ey e g R W

e e e Pl
WWW americanradiohistorv com
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. Most Played by Jockeys

For survey week ending September 7

RBIDES are ronked m order of ithe greatesi number of playi o8
disk jockey radio shows throoot the country
Hesulis are based on The Billboard's weekly Weeks
This survey mmong the patlon's disk jockeys  Last on
Week  The reverse side of each record is also listed Week Charl

1. YELLOW ROSE OF TEXAS—
“.[l h‘lEllE‘r IIIII % #2208 % & FF8 FTEETER I' T
Bluckberey Winler—Caol II]H-D—-A.SE.!\P-

2, AINT THAT A SHAME-P, Boone.. 2 19
Tennessee Saturday Night—Dot 15377—HMI1

3. YELLOW ROSE OF TEXAS—
J. Desmond. cvisscosssnoseansons 4 3

You're in Love With Someongs
Corul 6147T6—ASCAP

4. LOVE IS A MANY-SPLENDORED
THING—Four Aces.............. 11 4
Chine Om, Hirvest Moon—Des I9625—ASCAP

5. ROCK AROUND THE CLOCK-
T - S Rl e R 3 1i
Thirteen Women— Dec 29134—ASCAP

6. LONCEST WALK-]. P. Morgan..... 9 5
Swanee—Vic 20-6183—ASCAP |

7. SEVENTEEN—Fontane Sisters....... 8 5
i I Could Be With You—Dot 15386—BM]I !

8. TINA MARIE-P. Como......cc00es G 5
Fooled—¥ic 20-6192—ASCAP

9. LEARNIN' THE BLUES—F. Sinatra.. 5 20
If 1 Had Threes Wiuhl:ﬂ-—-ﬂlﬂ' J02—ASCAP

10, WAKE THE TOWN AND TELL THE
PEOPLE-L. Baxter.............. 10 6
I'll Never Stop Loving You—Cap 3120—ASCAP \

11. HARD TO GET-C. MacKenzie...... 7 12
Boston Fancy=—X 013T—ASCAP

12. SEVENTEEN—B. Bennett...... e AR 6
Litile Old You-All—King 14T0—BMI

13. MAYBELLENE-C. Berry.....c000s. 15 3
Wee Wee Hours—Chess 1604—BMI

14. GUM DROP—Crew Cuts, ., ...00... 14 3
Present , Arms—Mer TO66E—BMI '

15. AUTUMN LEAVES-R., Williams.... 20 2
fake Care—Kapp 116—ASCAP

16. HUMMINGBIRD-L. Paul & M. Ford. 13 11
Cioodbve, My Love—Cop 3165

17. MOMENTS TO REMEMBER-
i L g e e e g . 1
Dream On, My Love, Dream On—Col 40539

18. I'LL NEVER STOP LOVING YOU-
B Blay . oe v asaes e dn soeneing - r §
Never Look Back—Col 40505—=ASCAP

19. WAKE THE TOWN AND TELL THE
PEOPLE=M. Carson.....oeeese=s 18 3
Hold Me Tight—Col 40537—ASCAP

20. BIBLE TELLS ME 50—

D+ [_':uml:ll ---------------- e la I
Love Is a Many-Splendored Thing—
Coral 61467
le
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MUSIC-RADIO

Fos

e VR B B urn iy e
BILLY ECKSTIN
PASS THE WORD SEPTEMBER
~ AROUND SONG
MCM 12055 78 rpl'r: ® K 12055 45 rpm
- -

LEROY HOLMES A0 '

MEDITERRANEAN ROCKY TRAIL TO
SERENADE PEACEFUL VALLEY

MCM 12052 TE rpm @ K 12052 45 rem

PRSI Agieinb . SEmimes CMtean  EAmras SRl e

e n o ¥ et iy 5 e
e i L s S, A x 1
v Rl M R kR ol

ART MOONEY
20 TINY FINGERS

i and
A HAPPY SONG

MCM 12039 78 rpm e K 12039 45 rpm

o L R R

el bdek
i . ]
o L et

e Tl ey

ROBEIN
DANCIN' IN MY
SO(KS and HAPPY IS MY HEART

MGM 12046 78 Fpm
K 12046 45 rpm

SUDDENLY §

THERE'S A 3
VALLEY

MCM 12078 78 18m
K 12076 45 1pm

CONNIE FRANCIS
(Oh Please) GOODY

~ MAKEHIM ¢  GooDBYE
. JEALOUS |

vy MCM 12056 78 rpm @ K 12056 45 rpm

P B L G e G e B D |
& AND HIS

©  DAVID ROSE ~v

= LOVE IS A MANY-

Pt

P

 SPLENDORED THING

& and YOU AND YOU ALONE

e MCM 30883 78 rpm @ K 30883 45 rpm

t B fomoder p o 1% ¥ ﬁ:-f ST e P E{“‘W‘E .
i Bomoen el e Gng Ll g B o
THE FOUR JOES

" WHILE YOURE ,

- IMPOSSIBLE!

3 AWAY (Cha-Cha)

S5 fram the Warner film, “My Repulation”

;‘“ MCM 121053 78 rpm @ K 12053 45 rpm

S i I E e ¥
] . ;_.-é Wil BT M#G'M RECORDS
bl R =
THL GREATEYT wimmf @'ﬂh ENTERTA MM ENY
'

PR ANV ERTH AVE mEw YORE I W%

BETTY MADIGAN

TEDDY BEAR

and PLEASE BE KIND

L
RUSH ADAMS
HOW CAN | AT LAST
FORGET WE'RE ALONE

MGM 12051 78 rpm @ K 12051 45 rpm
[ ]

TOMMY EDWARDS
A TEARDROP T0 THOSE
OM A ROSE WHO WAIT
MGM 12054 78 rpm @ K 12054 45 rpm
®

THE NOCTURNES

POR FAVOR BALLADS, BOOGIE
(Please) AND BLUES
MGM 12057 78 ram @ K 12057 45 rpm
L]

FRANK PETTY TRIO
SOMEBODY ELSE
IS TAKING LOCHLOMOND
MY PLACE

MGM 12050 78 rpm @ K 12050 45 rpm
@

PETULA CLARK

THE PENDULUM ROMANCE
JONG IN ROME
MGM 12049 78 rpm @ K 12049 45 Fpm
L ]

ACQUAVIVA and his Orch,
PRAYER FOR PEACE

and ALONE WITH Y0y

ROSALIND PAIGE
MY REVERJE

-and FRANKIE AND JOHNNIE CHA CHA
MGM 12042 78 rpm @ K 12042 45 rpm
@

BILLY FIELDS

THE GIRL
IVSTAS SIMPATICO

MGM 120490 78 rpm @ K 12040 45 rpm
@

BILL GALLUS

THERE IS NO A TREE FULL
LOYE (without you) OF OWLS
MGM 12041 78 rpm @ K 12041 45 rpm

@

LAURIE JOHNSON and his Orch,

SONG OF THE
LETTER T0
PEARL FISHERS ; VIR IMIA

(Tango)
MGM 1206% 78 rpm @ K 12069 45 rpm
@

THE MARIOM SISTERS

BABY TWO THIRDS OF THE
ME TENMESSEE RIVER
MGM 12070 78 rp-; e K 12070 45 rpm

THE ENCHORES

SABRE HAPPY
DANCE LITTLE LOVERS
MGM 12067 78 rpm » K 12067 45 rpm
& .

RAY HANEY
WALKING THE BLUES

and TATERED OUT
MGM 12062 78 rpm @ K 12062 45 Fpm
#

JACK VALENTINE

GUNSMOKE

and RECKON I'M HOMESICK
MGM 12063 78 rpm @ K 12063 45 rpm
#

ARTHUR SMITH

YOUR YES SIR.
WAY  § THAT'S MY BABY
MGM 12064 78 rpm @ K 12064 45 rpm

WWW americanradiohistorv com

MGM 12022 78 rpm @ K 12022 45 rpm

MGM 30824 78 rpm & K 30884 45 pm
@

|
|

| L Sevenicem, B. Bennelt, Kng.

_-'T.Iﬁ'lutfnnlnlth'lj'llhl

The Billboard Music Popularity Charts

POPULAR RECORDS
—— R i St R S v

® Ierritorial Best Sellers

For survey week ending Seplember 7
.:I:r:ur':d from top dealers in each of the markeis Listed,

Los Angeles

I. Roek Around the Clock, B, Haley, Dac.

4. Love Is a Many-Splendored Thing
Four Aces, Dec,

3, Yellow Rose of Texas, M. Miller, Col.
4. Blossom Fell, MNat (Kingy Cole, Cap,
5. Hard to Get, G. MacKenzie, X

6. Maybellene, C. Berry, Chs,

Milwaukee
L. Gum Drop, Crew Cuts, Mer.

Listings are based on late reports

Atlanta

L. Aln't That a Shame, P. Boone, Dot

L You Win Again, Pauletie Sisters, Cap.

3. Love Is m Many-Splendored Thing
Four Aces, Dec.

4. Yellow Rose of Texms, M. Miller, Col.

5. Tinm Marle, P. Como, Vic.

& Rock Around the Clock, B. Haley, Dec,

7. Seventeen, Fontane aisters, Dot

Baltimore

L Ain’t That a Shame, P. Boone, Dot

1. Seventeen, B. Bennetf, Kng.

3. Yellow Rose of Texas, M. Miller, Col. | 2. Momenis o Remember, Four Lads, Col
4. Avlumn Leaves, R. Williams, Kap.

3. Aplumn Leaves, R. Williams, Kap.
ool g "',,,T,:“"_,,_"E'_“;’i':ﬂ::' o1 4, Vellow Mose of Texss, M, Millcr, Col.

5. Rock Around the Clock, B. Haley, Dec.

L. Brigga, Epl 6. Yellow Rose of Texas, J. Desmond, Cor,

8. Longest Walk, J, P. Morgan, Vic

7. Sevenieen, R. Draper, Mer,
9. Love Many-Splendored Thi
'Four .]:n::a, I:leg_ts o 3. Love Is & Many-Splendored Thing
10. I Want You to Be My Raby Four Aces, Dec.
G. Gibbs, Mer,
Mpls.-St. Paul
Hﬂ'ﬂﬂﬂ‘ Autemn Leaves, K. Willinms, Eap.

« Yellow Rose of Texas, J. Desmond, Cor,
Aln't That a Shame, P. Boone, Dot
Sevenieen, Fontane Sisters, Dot

Rock Around the Clock, B. Huley, Dec.
Gum Drop, Crew Cuts, Mer.

Shifting, Whispering Sands

B. Vauwghn, Dot

Wake the Town and Tell the Peopls
L. Baxier, Cap,

Eentuckian Song, Hilltoppers, Dat

+ Moments to Remember, Four Lads, Col

New Orleans

« Yellow Rose of Texms, M. Miller, Col
« Rock Around the Clock, B. Haley, Dec,
. You Win Agaln, Paulette Sisters, Cap,
Love Is & Many-Splendored Thing
Four Aces, Dec.

- Bevenieen, B. Bennett, Kng.

. Woke the Town and Tell the People
L. Baxter, -Eép.n i
Maybellene, C. Berry,

Popecorn Seag, C. Stone, Cap.

Autuma Leaves, R, “Willinms, Kap.

» Learnin® the Bimes, F. Sinatra, Cap.

New York

Yellow Rose of Texas, M, Miller, Col
. Aln't That a Shame, P. Boone, Dot

. Seventeen, B, Bennett, Kng.

Rock Aromnd the Clock, B. Haley, Dec,
Learnin' the Blues, F. Sinatra, Cap.
Aplumn Leaves, R, Williams, Kap,

. Hard o Get, G. M::Kdm.ﬂ:, X
Domani, J. La Rosa, Cdec.

Love Is a Many-Splendored Th

Four Aces, Dec. C

L Leve Is & Many-Splendored Thing
Four Aces, Dec.

2 Avtumn Leaves, R. Williams, Kap.

1. Yellow Rose of Texms, M. Miller, Col.

4. Moments to Remember, Four Lads, Cal,

3. Longést Walk, J. P. Morgan, Vic.

6. Tina Marde, P. Como, Vic.

Gum Drop, Crew Cuts, Mer.

Sevenleen, Fontane Slaters, Dot

Hard to Get, G, MacKenzie, X

My Bonnle Lassle, Ames Hrothers, Vic

Buffalo

P

e m

T
8.
. 8
0.

=

L Love Is a Many-Splendored Thing
Four Aces, Dec.
Y. Yellow Rose of Texas, M. Miller, Col.
4. I Want You to Be My Baby
G, Gibbs, Mer.
5. Aln't Thal o Shame, P. Boone, Dot
6. Yellow Rose of Texns, J, Desmond, Cor.
7. Gum Drop, Crew Cuts, Mer,
8. Homse of Blue Lights, C, Miller, Mer,
9. Tina Marle, P. Como, Vic.
10, y . Berry, Chs,

Chicago

1. Moments o Remember, Four Lads, Col.

L Yellow Rose of Texas, M. Miller, Caol.

3. Love Is a Many-Splendored Thing
Four Aces, Dec,

4. Rock Around the Clock, B. Haley, Dec.

5. Avhumn Lesves, R, Willinms, Kap,

-FF:"' [ *HH—-

—

EREAA AL~

:Hljbellzn, C. Berry, Chs,

10, Bible Tells Me So, N. Noble, Kag. I8. Maybellene, C, Berry, Chs.
L]

i Yellaw Rose of Texas, M. Miller, Col, | L Autumn Leaves, R. Uil
| 3 Ain't That a Shame, P. Boone, Dot X Sevenl Funt:tﬁh;:n Dot :
| X Seventeen, B. Bennert, i “‘ Bible 'II:":;I Me S0, N Hnllalt Wng.

:' E“ [I:mphm.;p::“:‘"ﬁ i 5. Ain't That a Shame, P. Boane, Dot

. Love a Many endo =~ -

gl L | SR e A e

- P. Morgan, Vic, s
7. Kentuckian Song, Hilltappers, Dot 7. Eﬂ:“ I': n HE::_M
b ot You o Be My Raky 8. Rock Around the Clock, B. Haley, Dec.
Hoase Blue Lights, C, Miller, Mer.
' Pittsburgh
Cleveland L. Love is 2 Many-Splendored Thing

L Autumn Leaves, R. Williams, Kap. gur Aces, Dec.

> Lenow Ros of Texss, M. Miller, Cal, | 3 MarbeRens, C. Nam, el Lads, Col.

3 Love Is a Many-Splendored Thing o Yomen Rose of Texas, M. Miller, Col,

Four Aces, Dec, & Longest Walk, J. P. Morgan, Vic

a4, %‘;‘"mmmm Sands 6. Rock Arownd the Clock, B, Haley, Dec,

! P. Como, Vic.
5% Black Denlm ']'ﬂ.-_“'-.||I l:l:H!{I.'I. Cap. Tina Marie, K
6. Gum Drop, Crew Cuts, Mer. : Awlumn Leaves, R. Williams, Kap,

7. Oaly You, Platters, Mer, Homest Darllng, Four Voices, Col

:. M_ﬂh ia lm’ Fﬂl-ll Llﬁ, cl]l. l..'- mj Mldl“!m D‘IIL.
9. Maybellene, C. Berry, Chs.
10. Yellow Rose of Texas, J, Desmond, Cor, Sf. l.ﬂlli.i
. Yellow Rose of Texans, M. Miller, Col
Dn"ns-Ff. Wﬂ'ﬂﬁ z. ;“Hﬂumlniu. R. Willlams, Kap,
3. e, C. Berry, Chs.
. Bads ot . imocdl e Wl B e Pl e M Thing
3. Rock Around the Clock, B. Haley, Dec, Four Aces, Dec. "
4. Aln't That a Shame, P. Boone, Dot 5. House of Blue Lights, C. Miller, Mer.
6. Tina Marle, P. Como, Vic, . el g
7. Popcorn Somg, C. Stone, Cap. L {wnﬂuzr"ﬂ;t S e
i Totss ‘ot Blue Llabts, C. Miller; pdar. | T2 Briest, Bol Come, Vie,
¥. Aln't That a Shame, P. ne, Dot
n’ﬂl‘l"fﬂl‘ 18, Sevenieen, R. Draper, Mer.
| £ En ﬁ & Many-Splendored Thing
our Aces, Dec, -ﬂ:ﬂ
L Yellow Rose of Texas, M. Miller, Col. 5“" -Frﬂl'ltl
% House of Blue Lights, C, Miller, Mer, | - Yellow Rose of Texas, M. Miller, Col,
4. Ain't That a Shame, P, Boons, Dot 1. Rock Around the Clock, B. Haley, Dec,
5. Gum Drop, Crew Cuts, Mer. 3. Aln"t That n Skame, P. Boone, Dot
4. Hard to Get, G. MacKenzie, X
Dﬂrnﬂ‘ 5. %'.rlﬂ'l I; u mmr-ﬂpiﬂdnﬂd ‘Thing
T ces, +
I. Antums Leaves, K. Williams, Kap, & Aln't That a Shame, F. Domino, Imp.
1. Moments to Remember, Four Lads, Col. [ 7. Lenrnin® ihe Blues, F. Sinatra, Cap,
A. Yellow Rose of Tezns, M, Miller, Col. | 8. Seventeen, Fontane Sisters, Dot
4. Love Is m Many-Splendored Thing 9. Seventeen, B. Bennett, Kng.
Four Aces, Dec. 10. Wake the Town and Tell the Peopls

5. He, A, Hibbler, Dec,

§. Maybellene, C. Berry, Chs.

7. 1 Want You to Be My Baby
G, Gibbs, Mer. .

8. My Boonle Lassie, Ames Brothers, Vic, | L Aln't That a Shame, P, Boone, Dot

9. Bible Tells Me S0, M. Noble, Wag, 1. Yellow Rose of Texms, M. Miller, Col.

10. Day br Day, Four Freshmen, Cap, 3. Sevenleen, Fontane Sisters, Dot

4. Gum Drop, Crew Cuta, Mer.
Kansas City

5. Song of the Dreamer, E. Fisher, Vi
6. Love Is m Many-Splendored
L Love Is a Many-Splendored Thing Four Aces, Dec, .
Four Aces, Dec. 7. Green Eyes, Rovens, Jub.
i Yellow Hose Hnl':m, M. Miller, Col,
Maybellene, C. Berry, Chs.
4. Moments to Remember, Four Lads, Col, Toronto
5. Bible Tells Me S0, D. Cornell, Cor, 1. Ain't That a Shame, P. Boone. Dot
6. I Wanl You to Be My Bahy L. Rock Around the Clock, B, Haley, oo
L. Briges, Epi. 3. Yellow Rose of Texas, J, Desmond, Cor,
T. Seventeen, B, Bennett, Kng. 4. Yellow Rose of Texas, M. Miller Col
8. Yellow Rose of Texns, J. Desmond, Cor. | $. Hard to Gel, G. MacKenzle, X
% Wake the Town and Tell the People | 6. Learmin® e Blues, F. Sinatra, Cap,
8. Blossom Fell, Nat (King) Cule, Cap,

L. Baxter, Cap.

Seattle

M. Carson, Col. 7. Hummingbird, F. Laine,' Mer,
I Tins Marie, P. Como, Vic.



www.americanradiohistory.com

.~ SEPTEMBER 17, 1955 THE BILLBOARC MUSIC-RADI

N T TR |y s O [ TR T I

=r)_JUST OUT AND ALREADY... j[| ]F—L‘(} (]

y et F— | 1 ) I— : ;

o
=t
——

—

1 Rackin' Up $ensahonal $ales 0
e e e

—
S =

et

«};’“‘”f
R
&
| e I :M ME W 2 % ; ; 3 ._ ‘-]
—i =
> \
‘ : h
S e 1 I
) = o .} % E
= S s 1 ¢ [
 CRERTIenT : '
I S= —— i
_ — 3171 t :

Orchestra and Chorus conducted by

.~ DAVID TERRY L Y — ‘L |

: _" _i'i-..__--l-"

=l O = =

Tl



www.americanradiohistory.com

J

42 Husu: ‘RADIO

THE BILLBOARD

ok P -q-ll

SEFTEMBEH I'l' 1955

Two Coast Firms
Enfer Disk Field

HOLLYWOOD, Sept. 10.—Fur-
ther evidence of music publishers
entering the record business was
seen this week when two Coast
firms, Criterion Music and Amer-
ican Music, tossed their hats into
the diskery ring.

Criterion’s entry is designed to
be of a limited nature at the oyfset
and, according to Mickey Coldsen,
president of the firm, will restrict
itself to Hawaiian and Polynesian
music, Distribution in these mar-
kets has already been set up, with
the new label, also tagged Crite-
rion, out this week with its Ffirst
release,

American Musics ‘entry, Crest
Records, is also in release with jts
first recording, titled “How Come
My Dog Don't Bark?" Distribution
| for the company is currently bein
set nationally, with firm schedul
to restrict itself to the country and
pop Felds only,

While too much significance can-
not be placed or the debut of these
firms, it is well known that many
publishers have long considered
entering the record business, pri-
marily as a means of getting the
disk exposure so difficult to

MR. EXECUTIVE

Are you looking for
a good right arm?

Young man, experienced ([MBHRA),
seeks position in entertainment field,
Musie, Recards or Television,

| Diversified background includes ax-
perionce as Pianist, Composer, Show
Director, Salemman, Asslstant Buyer.

NORMAN RICHARDS
IGE-25 &dth Rd.; Forest Hills 75, N, ¥
Phaone: TWining T-4349

HIGH FIDELITY "

F
fidelity recording wnich

Microwroove high

ks fruly different.

DRUMS OF BRAZIL

I the frue Labtin Flavar,

Long Playing TTILEN

RECORD €0. OF AMERI(!

(L] '|..u|1|| lulh'lrl.. Eulbymend 85, Colilpimia

TOP
VERSION

JULIUS
LA ROSA

SUDDENLY THERE'S
; A VALLEY

#1270 achieve. At least twe old-line pub-
d : lishers are known to be currently
caaence dickering for the purchase of sev-

REconRos eral independent platteries,

S S et i i o it s T i A
‘:-.--.x-.-.mm"}-.- B e e R e B S L N A Dt B B e DGR ]

o
W
O
e .i-

.
g: &
- .
. .
. DISTRIBUTORS
. .
. ; .
. takes great pleasure in .
g announcing the opening %
= : .
. of its }f
=
4th Branch i i
BUFFALO, NEW YORK ~

219 MAIN ST.
on MONDAY, SEPT. 12, 1955

. :
g We pledge ourselves to the same continued f
- service that has made this expansion possible i
. 7
. Thank you—Operators and Dealers %
: @ .
g% America’s Leading OME 5TOP Record Service ;
g LESLIE DISTRIBUTORS @
g 639 TENTH AVE. 2231 FIFTH AVE. 134 WINDSOR 5T. 919 MAIN ST. %
:: NEW YORK 36, N.Y. PITTSBURGH, PA.  HARTFORD, CONN.  BUFFALD, N. Y.
Plaza 7-1977 GRant 1-7323 JAckson 5-1147 SUmmer Sd444 ;
g S A T S e e

AN INSPIRED RECORDING OF
BEAUTIFUL MUSIC

"PEACE lIl(E A RIVER”

" "I'VE BEEN WITH JESUS™

FBOW-7374
Featuring THE MUSICAL MESSENGERS

OXFORD RECORDS

421 N. 13th Street
Phone 2-2227

Richmond, Indiana

It’s Beautiful! It’s Wonderful!
That's what everybody says about the new Cardinal record

Dr. Inscho’s "In the Twﬁingllliﬁi!;;:'cﬁm' "Love’s Sweel Story”

Flayed on all stations in United States and Canada.
On 200 Juke Boxes |n K. C.!
Played Everywhere Live Music Is Played in K, C.1
. - and on Thousands of Juke Boxes From Coast to Coast.
It your r:-.‘n:u'ﬂ dealer doesn’thave it, order from Jemkins Music Co., Kansas City, Mo,

The Billboard Music Popularity Charts
POPULAR RECORDS

* (OMING UP STRONG

ol
&

Sands ..

| | [

Coverage Index

Radio

Satisfied Mind (R)—Starrite—BMI
Ain't That a Shame (R}—=Commodore—BMI
Angel Bells (R)}—Mills—ASCAP

Bible Tells Mg 50 (R} —Paramouni-Rogers—
ASCAP

Feoled (Ry—Harms—ASCAP

Hard to Get (R)}—Witmark—ASCAP
He (B} —Avis—BMI

Hummingbird (R)—Jungnickel—ASCAFP

I Love You Falr Dinkum (R)}—Mills—
ASCAP

I'll Never Stop Loving You (R) (F—Feist-—
ASCAF

It's Bigger Thanm You and Me (R} (F)}=—
Columbia Pictures—ASCAP

Kentuckian Song (R) (F—Frank—ASCAP

Learnin’ the Blues (Rj—Barton—ASCAP

Longest Walk (R)—Advanced—ASCAP

Love Is 3 Manv-Splendored Thing (R) (Fj—
Miller—ASCAP

Love Me or Leave Me (R) (F}—Bregman,
Yoceo & Conn—ASCAP

hMan inm the Raincoat (R)—BMI Canada
Lid.—HBNI

May I MNever Love Again (Rj—Broadoast—
BMI

Piddly Patter Patter (R)}—E. B, Marks—BMI

Rock Around the Clock (R) (Fy—Myers—
ALCAP

Seventles {Ri—Lois—BMI

Something's Gotis Give (R} (F)}—Robbins
—ASCAP

Suddenly Theres a Valley (Hj—Wuarman-Hill
& Runge—BMI

| Sweet and Gentle (B} —Peer—REMI
| Tina Marie (R} —Roncom—ASCAP
Toy_ Tiger (R) (Fl=—MNorthern—ASCAP
: Unchained Melody (R) (Fy—=Frink—aASCAP

| Wake the Town and Tell the People (Rj—
| Joy—ASCAP

| Yellow Rose of Tu:u (Ry — Planstary—
ASCAP
You Are My Love ([(Rl=Jubilee=ASCAP

You Are My Sunshine (R) — Southern—
ASCAP

Young ldeas (K)}—Harms—ASCAP

——

WWW amerlcanradlohlstorv com

B & & & & & & & B B & B % ® F & ® ¥ =

Hawk-Eye.......I.............

Give ME Ijovﬂiliilil--ii!-!'ii

Suddenly There’s a Valley ..

Suddenly There’s a Valley

E A W R A O ®m OB ®F R R @ P B FE & B B 5 F ¥ ¥

Same Ole Saturday Night
FﬂiryTale......................FrankSinﬂtrﬂ

Billy

Listed below are records which have shown solid trade response
during the past week, altho actual sales were not yet heavy
enough to place them on the National Best-Selling Chart. Com-
piled thru a survey of all major markets, these records figure
strongly as potential chart entries in the very near future.

The Shifting, Whispering

Vaughn Ork

(BMI) Dot 15409

OBl YOouU. .oomsgommms s ......The Platters

(BMI) Mercury 70633

... Al Hibbler

(BMI) Decca 29660

(ASCAP) Capitol 3218

Black Denim Trousers .. NI The Cheers

(BMI)' Capitol 3219

. Frankie Laine

{BMI) Columbia 40558

MecGuire Sisters

(BMI) Coral 61494

My Bonnie Lassie............ Ames Brothers

(ASCAFP) RCA Victor 6208

. Julius LaRosa

(BMI) Cadence -1270

....... Gogi Grant

(BMI) Era 1003

NOTE: This chart does not have a set number of selections. The number
will vary from week to week.

® Tunes With Greatest Radio- TV Audience

Tunes, Hsted |!phlb¢tiuiﬂ!. have the greatest andlenceas on net-
work ll.:lll-l}n programs in New York, Chicago and Los Angeles
Lists nre based oo Johm G. Peatman's copyrighted Audience

Television

A Blossom Fell (R) — Shapiro-Bernstein—
ASCAP

Ain't That a Shame (R3—Commodore—RMI
Baby, Be My Toy (R}=Frank—ASCAP

Bible Tells Me So (R} —Paramount-Rogers—
ASCAP

Book of Love (R} —Korwin—ASCAP
Brief Encounter (R}—Gold—ASCAP

ﬂht;ﬂﬂhm—ﬂu Chese (R)}—Hill & Range—
B

Cherry Pink and Apple Blossom White (R)}—
Chappell—ASCAP

Don't Siay Away Too Long (R)—Bourne—
ASCAP

Fooled (R}—Harms—ASCAP

Hard to Get (R} —Witmark—ASCA P
Hawk Eye (R} —5Showcase—BMI

Heart (R} (M)}—Frank—ASCAP

High Tide Boogie (R}—5Sheraton—BMI
Honey Babe (R} (Fl—Witmark—ASCAP
Hummingbird (R}—Jungnickel—ASCAP

[ Want You to Be My Baby [(Ri—Victory—
ASCAP

It's a Sin 10 Tell a Lie (R} —Bregman,
Yoooo & Conn—ASCAP

Love Is a Many-Splendored Thing (R}—
Miller—ASCAR

Miss America (R} —Command—BMI

The Moon Must Have Followed Me Home
(Ri—E. H. Morrlz=—ASCAP

People Will Say We're in Love (R) (F)—
Willinmson—ASCAP

Seventeen (Ry—Lois—RA]

Somecthing's Gotta Give (R) (F}—Robbins—
ASCAP

That Old Black Magic (R) — Famous—
ASRCAPF

Tina Marie (R} —Roncom—ASCAP
Two Lost Souls (R) (M—Frank=—ASCAP
Unchained Melody (R (Fj—Frink—ASCAP

Wake the Town and Tell the Peopls (R)—
Joy—ASCAP

Yellow Rose of Texas [(R)—Planetary-
ASCAP

® Best Selling |
Sheet Music

Tunes are ranked in order af thels cor-
rent naticoal selling importance &t the
sheat music jobber level,

Weeks
This Last om
Week Week Chartl
1. Yellow Rose of
TEIHS‘ FEE S BEEENEE 1 ﬂ
Planetary ;

2, Bible Tells Me So .. 4 5

Parmmount-R. Rodgers

3. Wake the Town and Tell
; the People ...... 2 8
oy

=3. Love Is a Many
Splendored Thmg .. 15 2

Miller

5. Seventeen ......... 3 4

Lois

6. Ain't That a Shame .. 6 4

Commodore

7. I'l Never Stop
Loving You ...... e o 9

Feist

8. Hard To Get
Witmark

9. Unchained Melody .. 9 23
Frank

10. Autumn Leaves ..... — 1
Ardmore

11. Rock Around the
Clock

Myers

12. Hummingbird ...... 10 18

Boss  Jungmickel

13. Suddenly There's a

\'rﬂ.llf:fr & F & Fo#F &0 B @@ — I
Warman-Hill & Ranpe

13. Blue Star (Medic) ... — 8
Chappell

15. Song of the

Dreamer
Ludlow
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OUT TODAY......"IN OMORROW!

i OLUMBIA'

TOP
POP

O
T

i e

-
T
m

WHEN

TROMBONE
BLUES

:; | i
i .

- GUY *
¥ 5

: -
L

| And “BLINKY" is backed with a

| | wonderful ballad by Percy Faith and Carl Sigman, ”' )
the writers of “My Heart Cries for You"—

f | | 40560

L COLUMBIA (©| RECORDS
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MUSIC-RADTO SEPTEMBER: 1771955
US POP POSTER SHEET NO. 1

HUIIIJR RIJLL OF HITﬁ

TRADE MARK REG.

Ihe Nations 10 Top Tunes

For THE Week ENDING— SEPTEMBER 7, 1955

. Th
. « . based on Billboard weekly survey of thousands of Record Stores, Disk Jockeys and Juke Box Operators

1./ YELLOW ROSE OF TEXAS
2.| AIN'T THAT A SHAME

3./ SEVENTEEN
4./ROCK AROUND THE CLOCK
5. MANY-SPLENDORED THING

First time in Top Ten

. " 6.|WAKE THE TOWN ao rew. e peoni .
7.|BIBLE TELLS ME SO
8./ AUTUMN LEAVES e
'9./HARD TO GET
1_“-,'.EARN,|N’ THE BLUES
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ALWAYS YOUR BEST BUY

THE BILLEDARD, SEFT. 10
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CORAL RECORDS

America’s Fastest Gmt:riny Becord Company
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MUSIC-RADIO
PUSHPOP POSTER SHEET NO. 2

The Best of the |

NEWES'I' 'I'I.INES ,

ror THE WEEK ENDING—SEPTEMBER 7, 1955 f

o now:aviillable i Eack) ?

Based Upon Exclusive Surveys and An l'y of Billboard Music Popularity Charts

~ me SHIFTING, WHISPERING SANDS

SAME OLE SATURDAY NIGHT ‘f
" FAIRY TALE
- KE
SUDDENLY THERE'S A VALLEY
HAWK-EYE
BLACK DENIM TROUSERS
PETE KELLY'S BLUES
GIVE ME LOVE
MY BONNIE LASSIE

|
|
|
|
o
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IT’S TERRIFIC!
By
f BILL KRENZ
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The Billboard Music Popularity Charts
POPULAR RECORDS

" ® Review Spotlight on . . .

RECORDS

LES PﬁUI.I mn Mf FuR—n}!lpcapitullrllilIllIllil"i"-#---&hmﬂﬂm

“Hummingbird” is still doing well chart-wise, and the new Paul-
Ford record can only add to their reputation for turning out best
sellers. “Amukiriki” is a soft, smooth ballad with a dreamy melodic
line similar to that of the husband and wife team’s big hit, "Vaya
Con Dios.” The thrush sings with warm sincerity and Paul's bril-
liant guitar backing is, as always, a standout contribution. Flip 1s

“Magic Melody."

THE HILLTOPFPERS....Det 15415.....

]

...... sessssassrsnsssss - ILARCHING

{Randy-Smith, ASCAP)

The Hilltoppers sing out with drive and personality on a strongly
rhythmic ballad. Fine solo work by Jimmy Sacco. Plenty of spins
from jock and jukes for this one. Flip is “All I Need Is You" (Tee-

Pee, ASCAP).

BOYD BENNETT....King 1494........

................. MY BOY FLAT-TOP

(Lois, BMI)

Here's a sock ditty about the male counterpart of the “hepcat doll
of "Seventeen’” by the originators of the latter. The tune is cer-
tainly the same, and Big Moe does the zippy vocal. It's bound to
get action and is particularly strong juke and dance side. Flip is
“Banjo Rock and Roll” (Lois, BMI).

SOMETHIN' SMITH. .. .Epic 9119.....

WHEN ALL THE STREETS ARE DARK

(Hanson, ASCAP)

Somethin” Smith and the Redheads have a charming new disk in
this swing':v, casual vocal treatment of a sentimental ditty with an
old-fashioned soft-shoe rhythm flavor. Smith's shrewd brand of
sophisticated eorn has a ready juke and jockey audience, and this

mark, ASCAP).

platter fills the bill for both markets. Flip is “Pretty Baby" (Wit-

® Reviews of New Pop Records

RATINGS—COMMERCIAL POTENTIAL

Each record review expresses the opinion of
the members of The Billlboard music sisff.
In determining the commercial rating, the fol
lowing [sctors mre considered;: [Interpretation,
material, artist’s name value, distribution power,

explodtation potentinl,

ROY HAMILTON

All This Is Mine
{(To Have and to Hold) .............. B2
EPIC 9118-—Soft, dreamy warbling on a
lovely ballad with gentle packing. Lots
of jockey spins for this disk. (Pinelawn,
BMI)

A Little Voice....77 ’
Hamilton sells his own tune with appro-
priate verve and feeling, Ditty is a fast-
paced rhythm offering, with a semi-
spiritual beat. Good juEa wax. (Palbricia,
BMI)

THE THREE CHUCKLES
Times Two, I Love You ...... . |
“X" 162—A sock vocal performance on a
cute rhythm tune with clever lyrics.
Teen-age buyers should shell out coins
on the boxes for this one. (Mayfair, BMI)
Still Thinking of You....75,
Attractive blending by the Three Chuck-
les on a catchy ditty, with a Latin-
American dance beat. (Surf, BMI)

MILLS BROTHERS

Suddenly There's a Valley ............. 79
DECCA 20686—Here’s one of the best
treatments of the much-covered ballad.
It's warmth and sincerity shine thru, and
a good deal of the action on the opus
figures to move this way. Fine wax,
with fine commercial prospects. (War-
man, BMI)

Cumdrop. ...77
Huu.t%ueﬂ_iun, but that if this side were
i85 a bit earlier it would move up
quick and high. Success of the Crew
Cuts’ entry may act as a drag on this

90-100, Tops

B0- 89. Excellent
70- 79, Good

60- 69. Satisfactory
50- 59, Limited

0- 49, Poor

cover waxing, but it still has enough
class to move out. (R-T, BMIL)

JOHNNY DESMOND
I'mSoGlad ............ I R T 78
COBAL 61503 — Desmond covers pop-
wise an r.&b. item that has been doing
well in several territories via the Mickey
-& Sylvia version on Rainbow. A happy
side that should do okay. (Nassau, BMI)

Your Future. ...71
* A robust rendition of a pleasant enough
tune.

FRANKIE LESTER OBK

Nip Sip
“X" 165—This is the first disk with the
talented warbler fronting his own band.
Tho the Clovers' version has a big start,
this should enjoy a good run and do
Lester plenty of good. (Goday, BMI)

Knock Me a Kiss. . . .71
This one hails from an earlier “rock and
rell” era, but Lester’s rockin’ treatment
mikes it sound up-to-date, The action
should be on the Hip, however. (Leeds,
ASCAP)

VIC DAMONE

T e T e 78
MERCURY 70699—There are at least
eight records due on this highly appeal-
ing, flavorsome cha cha. Should become
a standard, and this classy Damone ver-
sion could supply much of the impetus,
if the jocks get on it. (Winneton, BMI)

Born to Sing the Blues, .. .68
The material is in the vein of “Learnin’
the Blues,” and Dumone deserves an
“A" for bravery, (United, ASCAP)

A GREAT BALLAD
By

RITA RAINES

(UNTIL DEATH DO US PART)

“THE WEDDING SONG™

DEED¥1006

LORRY III:I“NE = 4 JUNE VALLI MAE WEST
Mirncle B B T T W T AT
ADVANCE 3004—A highly-nppealing The Things Ther SaF . ..ccevvnransras T DRl W i e e e W s T

VICTOR 6158—A plaintive ballad is
awarded an effective reading in Miss
Yalli's best emotional siyle. ‘The side
showld gel many spind and i could
build o pop [avor, (Meridinn, BMIE)

Por Favor....Té
June Valli joins the sweepsiakes om
this tuneful Latino opus with an entry
calculated to please hwer many follow-
ers. Dkay prospects bere. [(Parloa, '
ASCAP) '

DECCA 29452—The great standard
gels a fine performonce by this great
gal. Smart n.&r. work, boih in con-
ceplion and in recording. Decjays
will Like it. (Bowrse, ASCAM
Love Is the Greatest Thing. ... T4 .

Decjays wil get 8 belt owt of this
item. The fabulons gal is still an
enterinining fr of the douoble
mdl'l- 'I'- F. '“-.. mn e

(Continued on page 5ﬂ}1

vocal by Miss Raine on a very pretly
ballad by MNed Washington, Ray
Heindorf and M. J. Jerome. Could
grow with repeated plays, which it's
likely o get.

The Lord Knows
he Way Back Home. .. .60
Ted Kochler and Jerome wrote this
ono, & hig religiocss number that
doesn’t fit the thrush's asturally cosy
siyle. (Gayle, ASCAF)

racords

HSTREET

records
e ETHTET
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'KING “POP’

= HITS
THE “TEEN-AGE” MARKET
IS EATING ‘EM UP!!!!
Boyd Bennett Jack Dupree
SEVENTEEN WALKING THE BLUES
KING 1470 Kilie 2812
_ ate o 1op Earl King
Litise Yrilie John 33 puyy TAKE IT 50 HARD
“ALL AROUND THE WORLD GRMEFUI.[Y
L Otis Williams
) The Midnighters \( 4 nis NEw GROUP
IT'S LOVE BABY
(24 hours a day) G UM nRO P
FEDERAL 12227 DE LUXE 6090
ITTTOMORROW'S HITS!!
'-. rﬁ 't
Boyd Bennett Cathy Ryan
MY Bov—riar Top 24 HOURS A DAY
B/W B/W
| I BANJO ROCK AND ROLL WITH YOU
) KING 1494 KING 1495
Earl King Bubber Johnson
| GET SO HAPPY (OMEB ,«EOME
B/W .
SOMEONE WHO (AREs ~ THERE'LL BE NO ONE
RECORDS

The Billboard Music

® Continued from page 48

Popularity Charts

POPULAR RECORDS
® Reviews of New Pop Records

MARGIE MEINERT

Elecironic
FRATERNITY Ti9—Every now and
again sn outstanding organ  record
becomes a big hit. This is an organ
disk with such potentiolities if it
recelves enough exposare, It's a wild,
thrilling side with a terrific beat
With her first record, Miss Meinert
might have scored a bull's eve, (Buek=
eye, BMI

The Whisiler. ...78
Hek Moel whistles n pretity aic fo &
bouncy organ accompaniment fur-
nished by Miss Meinert, MNice listen-
ing, but not as strong commercially
as the flip. (Buckeye, B

THE SUNNYSIDERS

i Love You Foir Dinkom
[“-kj' I" IDI:I I A rl-ll--i-lll-ll--lr‘
MARDUEE 1023—Aitractive novelly
with Austrnlian slang terms gets a
lively reading in swingy march fempo.
Deejays are likely o give it gpood
exposure, tho the Mariners also have
a strong version, (Mills, ASCAT")

Btay om the Sunny Slde. ... 76
The group that kicked off “Hey, Mr.
Banjo™ displays some more of i
virtuosity, It's A rousing, happy item,
chanied with a big sound and lively
banjo  avcompaniment, {American
Academy, ASACKF)

GUY MITCHELL

¥When Blinky Blows ...
COLUMBIA 40560 — T'J'm m1urful
Drixieland backing here, with & promi-
nent trombone bloes figures, compeles
wilh Mitchell’s vocal for attention. It's
a bright noveliv all the way round
gnd will be mighty atiractive (o fans
of the singer. (Joy, ASCAF)

Belonging, .. .74
A relaxed, schmaltzy balled which
brings out the singet's smooth roman-
tie best. The reading is made all the
more effective by use of chorus and
heavy sirings in the backing. A pood
commercial side. (Joy, ASCAP)

o T

1THE RHYTHMETTES
The Bridge of Love
VICTOR 6244 — A slow-paced, but
rhythmic ballnd is accorded a strong
chanting job by the energetic gal trio.
Should help this group considerably.
{Lowell, BMT}
Show Me the Way....TO
Smooth, neat blending by the girls on
Ao up-tempd rhythm side with swingy

hacking, iTovm amd Country,
ASCAP)
YERA LYNN
IMFDRATEE ... cvvssnnscnansns ety ey |- |

LONDON 1526—A dd: for discerning
listeners. WYera Lynn, in her fina
I¥ric sivle, does a ballad of excep-
tional poetic guality.

(Tell Me) What Have
They Told Yoa?f,.,. 75
Another tasteful side, This is more In
the commercial pop vein,

THE DMAMONDS .

N. HP R R I A I I R O I R “
CORAL Elil]]—'l'hu neither of the
pecformances here have the impact
of the originals by the Clovers and
the Cheers respectively, the coupling
of the two up-and-coming novelties
is a sirong bid for the value-minded.
The performances are more thao
sdequate. [(Goday, BMI)

Binck Denbm Troosers....T5
A above,

FRANK WEIR ORK
The Siory of a Sinrry Night ...........T§8
LOMDOMN 1598 — This instruomental,
revived by Frank Weir's saxophone,
has a beautiful melody line by
Tchaikowsky, Merits deejay nttention.

By the Sleepy Lagoonm, ...75
Lush armangement of the standard,
with Frank Wheir's pure sax sound
very mitractive, A chonig sdds to the

production.

JOE LEAHY
W'ﬂl'hl ----- EREEEREEA AR EEE 75
UNIQUE 313=A lighi-hearted group
vocial treatment of a charming theme,
Old-fashioned soft-shot-style Instru-
mental backing. (Britton, BMI)
m Approval....75
A payly-paced, smooth Insiromental
wrap-up of a pigquant melody, with a
breczy beat. (Lamas, ASCAF)

LENNY DEE

DECCA 29596—The fing standard geta
a lilting performance by this organ
stylist, (Chappell, ASCAF)

Little Brown Jug. ...74

Lenny Dee at the Hammond does &
gwingy version of the old melody.

GLORIA HART
My Sweelle’s GOBE ....comssnsncnssssdd
WING W024—An r.&b. fune is given
old-time banjo treatment behind the
thrush's Kay Starr styling. A well
made side which commands attention.
(Angel, RMI)
iCan I Forgei?....73
A vibrant, heari-felt vocal on a sentls
mental ballad with a positive beal.
(Brandon, ASCAF)

BETTY CLOONEY

Kiki .....
. lﬁd-—'l'ht rJ:lrush I:I:Iu nut 1hl|
plece of smart moterial in real siyle.
Diisk hos a gpood sound ond an engag-
ing best. Good deejay item. (Harms,
ASCAF)

Just to Belong to You....73
The other Miss Clocney zhanis & pizsce
of sophisticated malerial of the show

75

genre In fine faghlon, Some decjays
will find it mttractive, [Rels, BMI)

DON CHERRY-GORDON JENKINS

OREK

Hnﬂt ﬁ“l’ ------ l-r-i!--ll-llfl-r-l-l-l-l-l-l-rTl
DECCA 29444 _There's a good, lush
pound to this disk. It's a slow balind,
chanted with warmih-and backed with
fasteful orchestral and choral work
(Forest, HRMI)

Bip of Moonlight. ., .73
The pretty ballad is tastefully chanied
by Don Cherry, backed with Gordon

Jenkins ork snd & choms (G0,

By
GLORIA VAN
I Wanna Be There . .........ccc0n00s T4
WING W022—Miss Van chants l'hll

smari ballad with a fine, relaned

ivle. Mice [or desjovae. (Smifh,

ASCAM

Che Sora Ramm....Td
More of the same on a begulling
item with a musical-sounding title
phrase that really catches hold. (Ste-
dio, BMI)

DICK LEE

hh’. ..-h" T‘“ -------- 1|-|.11--|+!41I-T‘
UN" 163—Rapid tempo couniry-siyle
novelly. Disk has a bright sound and
merits good exposure. (Hill & Range,
BMI)

"l Miss Yom,...73
This side’s completely pop-styled. Lee
chants the ballad with a big sound.
{Hawthorne, ASCAF)

SAMMY KAYE DRE

Queen of My Lonesome Heart . ........ T4
COLUMBIA #0535 — Partinlly based
en “Under the Double Eagle,™ this s
a bright vocal polks with good pang
gpirit. Should do well in polka loca-
cations, (Republic, BMI)

I'l Never Learn to Cha-Cha-Cha. ... T2
Despile good orking and perdonable
golo warbling this cha-cha novelty bid
Isn't particularly amosing or exciting.
{World, ASCAF)

MALCOLM LOCKYER

Honeymooa . . T4
WING !ﬂ[IIE—Lm:er lm:l hll 'b-.ll
ork offer up & lively, lilting instru-
mental with o pirzicato *Holiday for
Strings™ effect. Degjays shoold take
{o this one. (Duchess, BMI1)

Back Track....T1
Imstrumental ireatment, and lush at
that, of am item issued recenily im a
viscal wversion by Sammy Davis Jr.
Appealing suff that shoold get air
play. (Duchess, BMI)

LEE AUSTIM

Don't Hold Back . & oo T
MERCURY '.I"I;'ET] — .A duplr i't.'-lt
ballad about showing true emotion is
handed a sincers and Intense reading.
Austing does a nice job on a disk
ihat could win pop, as well as r.&kb,
attention. (Admont, ASCAF)

I Told You,...T)
The Latin beat behind Austin's
powerful chanting adds values to this

listenable side. [(Breni, BMI)

EDDY HOWARD

Choo Choo Cha-Cha
MERCURY T0T00—A cha-cha nov-
elty with caichy group vocal, bul not
much Latio flavor. (Bruadom,
ASCAF)

The Teen-Ager's Walir. .. .71
One of many recent efforts In the
“Tennessee Waliz" Idiom. Howard
fans guaranles reakonable support of
this side. (Tee-Pee, ASCAP)

HELENE DMXON

FPor FRYBE ....conscisssnsnssnsbonnsi Ti
EPIC %11 — Showmanship comes
across in this reading of the much-
recorded cha-cha, Can do okay if it
gets the exposure. (Paxioa, ASCAF)

Impossible!. .. .71 :
This Latin side I3 loaded with charm
as the thrush interpreis it. No power-
house, bui pleasant, (Peer, BMID

THE LAINE-AIRS
Everyhody™s Doln® It .
KLICK 1604 — Th= a‘:d-l‘uhlnnaﬂ
flavor of this Irving Berlin winiage
ftem, with banjos and Dixicland
fouches, fiis In with what's paining
public' attention these days. Disk is
woll mods, and i it"s promoted
energetically it could win much more
than token action. (Berlin, ASCAF)

I i -Hadn't Beem for You..,.69
A preity ballad, simply and pleasantly
rendered, makes for good listening.
I;Iﬁ relaxed dance beat, too. (Sarf,
)

RED NICHOLS

The Yieaness Lanitern Waliz .
CAPITOL 3229—Sirings and either
effect, plus a cornet solo in the best
German band tradition, chuarscterize
this non-jazr [nstromental bon bon.
It"s very gemueilichi, bui may surprise
regular Michols fans, (Duchess, BMI)

While You're Away....71
The prety Max  Steiner - Stanley
Adamis song pets an appealing choral
treatment hers. Should get some aic
pins, (Rembck, ASCAF)

BOB ANDERSDON
What's the I]H'ln-e-::

What They Say?..

MWING w025 — Andin:rmn reveals &
distinctive, wvirile set of pipes, with a
minimum of tricks. A solid, convinc-
ing rendition of a romantic pleader.
iWemnar, ASCAF)

Understand. .. .71
Mumber, especinlly s worbled by
Anderson, has strong-old-time lavor,

Should :et some play, (Judy, ASCAF)
(Continued on page 52)
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MARQUEE RECORDS s Rotonce
HAS Q DOUBLE BARRELLED HITS, /

7-; F_ | ,.‘ / The Best Version of The Much Covered Hit Tone
&

i owgints - ANGEL

By The

sivwvsivies - BELLS

FAIR | o
DINKUM”:

and Orchestra Under #he Orrectrom of
The Aus /'f.ir hirg Song Thats

MONTY KELLY

A Stirring Voc f}? nditron !

-YOU NEVER

Takin g.ﬂm @ by Storm/ "
'STAY ONTHE : HAVE TO
SUNNYSIDE *ﬁrfﬁeﬁrsfﬁm ?‘.!4#15' satron g/ Vocal Talent of...

_ ' MURRAY ARNOLD
A Banjoking Novelty * . Has Been Revealed on Records/
- Maraquee #1023 4 Orc he-.-.f ra under the direction of MontyKelly

Marquee #1019

Complete National

g, Call your local distributor
Distribution

or call direct
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GORDON JENKINS

AND HIS ORCHESTRA

blw

YOUNG IDEAS

RICHARD MALTBY

GOODNIGHT
SWEET DREAMS

AND HIS ORCHESTRA

BOOK OF LOVE

bl/w

MIDNIGHT MOOD

COMING UP FAST!

FRANKIE
LESTER

NIP SIP

KNOCK ME A KISS

R v e % I e e e T
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X-0165

R e A

THE CHUCKLES

STILL THINKING
OF YOU

TIMES TWO,
| LOVE YOU

X-0162
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BETTY
CLOONEY

Kl Ki
JUST TO BELONG

10 YOU

DICK LEE
BABY, BABY YOU
| MISS YOU
X-0163

A Product of Radio Corporation of America

ECORDS MARK THE HITS!

X-1059

X-0158

e ]
i a-'-\.“:-g-h-"'r.'::‘

e
o e T e

The Billboard Music Popularity Charts
POPULAR RECORDS

® Continued from page 50

® Reviews of New Pop Records

WILLIE EGANS
U T P e e e e R Sy F 3
MAMBD 1l1l=Exuberant wocalizing
on & calchy rhythm-biugs with an
imsistent best. (Gallo-0ils, RMI)
Oh Baby....70
Same comment. (Sparks, BMI)

JACK BRODKS
Black Denim Trousers ..........00.00 T2

DECCA Ii}ﬁfnl- — A cover of the
Cheers’ record which s beginning 1o
take off in some areas, While Brooks'
version doesn’t mensure up o that of
ithe group, il e tune hiis, experience
shows that allermates alwava gel a
part of the meclon, (Quintei-Hill &
Hange, BMT

The 564,000 Quesilon. . T
The singer hasa gone (0 Lo the r.kh,
field for this material, and he belis
it out with spirit. IT the tune catches
on, Brooks could do wvery well with
this side. (Are, RMI

GERI GALIAN

Antumn Leaves ... .....covvvvassasans T2
“XK'"™ 16l—This s a wvery tasieful
*Latinieed werfsion of the tune which
i® causing a siir., The reading ia
relaxed, and fealures a Tacile. sensi-
tive piano part. (Capliol, ASCAPF)

Yellow Rose of Tems—Mamboe, . . 69
Doing the Confederate song as =
marmbo was bound o happen sooner
or later. Makes a weird mish mosh,
bui the [une has the strengih to
calch some sales. (Planetury, ASCAP)

JEANNIE CARSON

VICTOR 624E—This rework of a
familiar longhair tupe is in the score
of the Max Liebman produciion of
“Heide.,” It is sung warmly and with
live presence by Miss Carzon. Could
gain adherents with f(requenl spins.
(E. H. Morris, ASCAF)

it Comes Dom-Pa-Pa. ... .69
A cule novelly, also from the TV
production of “Heidi,” is energeti-
cally presenied. Some spins here, Ii
could serve a8 &  kiddie waning.
{E. H. Marrls, ASCAF

JACK CARRDLL

Sweet Kentucky Roge ................ T2
LINIQUE 314 — The tender waltz
ballad, so guickly appealing, s
awarded a mighty warm perfarmance
here, Carrolt does a fine job. Ener-
gelic promotion may be rewurded
here, (Schwartz, ASCAP)

Half-Heariedly. .. 68
Respnonant and manly chanting of an
okay ditty. Mice backing, too. Will
need heavy expasure (o gal iL moving,
(Lamas, ASCAPF)

RIFF RUFFIN DREK
The Darckest Hour ................... T8
MAMBO 109 —Ripcere, sirong wirs
bling on a moving theme, (Spark,
BMI)

Money Tor My Honey. ., &%
A jaunty-paced vocal o & routine
rhythm dity. (Sparks, BMI)

THE JOY-RIDERS
CAPITOL 32¥—Movelty has plenty
of aural gimmicks, all designed (o
altract lintenera, Good flem for oc-
casional deejay  spins.  (Shapiro-
Berusicin, ASCAPF)

Zive Me 3 Band and Ay BRaby. . . 68
bouncy opus, a happy lislening
expericnce, I8 from the Columbia
fick "My Sisler Eileen,” Pop polen-
tial seems oaly  moderate, tho.
(Shapiro-Rernsdein, ASTCAP)

BUNNY FALL
Take 8 ChODCE .. . .ovouiocvivnninnaa.
CAPITOL 32J4—<The canary thrush
pleasanily on her own lyrics sef 1o a
familisr old Spanish melody. Castinet
backing is eflective. (Beechwood,
BAMI

Tell the VMam. .. 68
CAPITOL 3224 — A ratlier (orced
vocal on an okay bloss-wecper with
r.&b, flavor backing, {(Unlfed, ASCAM

THE CONEY ISLAND KIDS

Baby, Baby You ............00c000000. (2]
JURILEE 5215—Spontaneous-sounding
group  vocalizing on an  Infeclious
rhiyihim novelty, Gals and boys alier-
nate lyric lines. (Hill & Range, B5MI)

Moonlighi Beach . .. 68
Okay harmonica solo work by
Michael Chimes and slandowt guitar
backing by Tony Mottola on & slow,

maoody  instrumental theme., (HIl &
Range, BMI)
TIM KIRBY
Do You Believe? ., ... 69

VICTOR 6251 —Tunmeiudl bBallad [inds
Kirby in gpood volce, He performs it
ably. (Wemnr, BMI)
p— |

A soaring weeper ballad B8 tackled
with inlense emodion by Kirby, wha
does well in this llsienable waxing.
l-ﬂ“"l BMI)

JACKIE JOCKEO

And S0 Do I ...oivniinunniinnssnis B9
UNIQUE 3&6—Pop treatmeni of an
old folk melody I8 cleverly wrought,
Tune (amiliarity hands this 8 few
extras. (Lemas-Bodd-Arrow, ASCAF)

Oee Dream, One
Hope, Owoe Prayer, , . .65
An epasy shuffle beal paces Jocko and
a vocal group in oa tasteflul rendition
of a listenable ballad. (Lamas-Budd-
Arrow, ASCAF)

WANDRA MERRELL
The Light Plog SoBE ......coo00i0onns &%
MEDIA 10l4—A zippy noveliy with a
funny twist, The material 5 on the
old-fashioned nide, but that can be an
advantage these days, af least i

handled with such & merry air os Miss
Merrell ‘does, [(Homance, BMI)

1 Appeal, 1 Appeal (My Faie). ... 6
The thrush pulls out all the stops in
this weeper, bul the materlal & not
gcarrled off too well, Only & rouline
impression. (Homunce, BMI)

i |

SHECKY GREEMN
The “I™ So0E .......conievnsnnerno. B8
ROMEL 105—Movelty material, light

and frothy, with some cufe lines,
Cireen does a lale  Job.  (Brosdos,
ASC L

The Dom-Fah-Pak
Mery-Go-Rowamd. . . .65
liatian-dialect novelly would have had
m beter chance earlier in the summer,

me di's thail kind of resori-iype male-
rial. (Forster. ASCAF)

FATTIE HAMMOND
Fresh Out of Love .........co00000i0s L
PREMIERE 581—For her initial disk
the chanieuse has = preity ballad
which she sivles guile smoothly. The
backing is closer to jaze than pop
and may militate against the commer-
cial possibilities of the disk, The girl
is pood anderales pensrous  spins,
i5ylvia, BMD
DICK WOHRKMAN
Forgive My Goodbye, .. 84
Here is a lighi baritone with a pleas-
ant wolce guality, Il he didn't sing
this fune in  such & straight-siiff
manner, it would be evea more lisien-
able. (Sylvim. BN

JANE RUSSELL-AMNITA ELLIS -
CORAL 6149)—This duo version of
the old Sammy Kave hit sounds like
& sound track transier, tho the [ilm
i=n‘t identified on the label. The
ludies” visual appeal dosin’l caity Over
here. {Kepmblic, BMI)

You're Driving Me Crazy
iWhat Did 1 DoT)... .60

A wvery [ramtic effort
Yocco & Coan, ASCAP)

(Bregman,

RILLY DEVROE'S DEVILAIRES

GCambler's Lasl Sevew .. ... ............ 8
TAMPA 107=—A gambler's lament is
effeciively showcased. Should get

some sping, (Empire, BMI)

lee and Filre. ., . 5%
e hopes ihe heal generaled by hin
passion will light a Ffire snder his
cool  sweetie.  Elflort @ overdone.
{Webaler, BMIH

® Eogland'’s Top Twenty'

Bused on cabled reports from England’s
lop misle johbers.  American publisher
of each tume iz listed in parenihesis,
Asterisk Indicates no American pub-
lisher.

Everywhere—Bron (Milla)

Unchwined Melody—Frank [(Frank)

Evermore—Kawsner (Piccadilly)

I Wonder—Macmelodies (Sanson

Learnin® the Blues — Campbell, Connclly
{Barton)

Dreimbodl—1 geds (Leeds)

John apd Julle—Tofi (Lecds)

Every Day of My Life—Robbinzg (Millerh

Blue Star—Victoria (Young)

Stars Shine ln Your Eyes—Maurice (*)

Stranger in Paradise—Frank (Frank}

Wihere Will the Dimple Be?—Cinephonis
{Ropers)

Close the Door—Duchess (Trinity)

Cherry Pink and Apple Blossom White—
Maddox [Chappell)

You My Love—Dash {*)

Stowaway—Mhorris (Melrose)

Soltly, Solily—Cavendish (Sherwin)

Don't Worry—Wright (Williams)

That's How & Love Song Was Bora—
Chappell (Chappell)

AMumma—Macmelodies (Southern)

© Other Records
Released This Week

Popular -

Al Fr MNoihin': Por Jod B Daid—Nclson
Ridudle Ork, Capited 3225

Aviumn  Leaves; Eardy Aohimo—The Ray
Charles Singers, M-G-M 12068

Down the Road a Piece: Celery Stalks =l
Midnight—¥Will Bradiey Trio, Epic 2058

Rainbow of Hawail; My Hawaiisa Souvenin
—Allred Apakn, Decca 29651

5o Mare; Stars Fell o Alshams — Jean
(Toois) Thiclemans, Columbia 40550

There Are Two I's in Dixie; Smiles—Ferko
String Band, Savoy 1169 .

Walkla* oa Easy Sitresi; Yea Sl — Dava
Stogaer Band, Joyce 1013

Country & Western

A Dream of Bye Gone Days; Side Track
Daddy—Lunic Wilker, 8lue Hen 209
Dirifting Apari; Whal They Sing Aboul on
Mars— Sundy Sitanton, Fable 309

I You Twoe Time Mei Two Timia" Moo
— sty Ward, Fable 517

Mate of the Wind: Guiliy—Buddy DeVal,
Abbort 183

Real Siacerely; Give Me a Little More—Lei
Chambers, Siarday 206

Rhythm & Blues

Hing Oui Those Bells; Brother, That's All—
(Red) Hadley's Wranglers, Meteor 017
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Phila: Musicians

Get Bistro Raise;
Shuberts Adamant

PHILADELPHIA, Sept. 10. —

Greater Philadelphia’s night spots’

950 musicians, who work in some
300 plﬂces-frurn the big hotels

BILLY MAY OR
HE MAY NOT!

NEW YORK, Sept. 10.
—Orchestra leader Billy May
was a bit nonplused recently
to receive a bid for his serv-
ices from the Lompac High

Levington Starts
Label, ‘Scope’

NEW YORK, Sept. 10.—Archie
Levington, owner of Studio and
and Midway publishing firms, has
set up his own recording company,
Scope, which will primarily serve

W’minster for
Tape Field °
Via Sonotape

NEW YORK, Sept. 10.—Sono-

tape, Inc., has been formed here as

COMING TO NEW YERE?

Stay o) this modern 25
shary holel, All ;oo
ouhiide exposure. lorge,;

v -._ beovutifully furnish=g
rios,  rooms with kilch-

enelle, privoie

;" ; baith, from$5.50

18 alif, = daoily, Two room
and night ]']3]“]3“; '-'I“H'“t Tﬂhﬂ” ""“I: Eﬁm::h L.-?.?]EEEE C}:ﬁ,t {.,-,E as a showcase for his own tunes. |a mail-order purvevor of pre- -;1_;2 iuil‘i:: from $8.50
fngmm;.js?m %?lrastattmg %;;t?nl: plained that the auditorium Levington said his new venture|recorded tapes. .Its first release Wit S0 sPECIAL MONTHLY
T “m.ﬂ[:‘l. anr::::unmﬂd.ite only six |has the blessing of several major |next month will also mark the entry ﬁﬁ:“* RATES)

The increase was ordered by ﬁg bt?ﬂ[:] If;g;gﬁr::dt:';" ﬁ:ﬁt"ﬁ a.&r. men, who actually suggested |of Westminster Records into the t_.:u 8 S| Arvaiimisy &
Local 77, AFM. The local’s ju-| 1. 4"00 €100 10 $175. that he set up the label, in view |tape field. 5 _, H. . e
risdiction covers the Philadelphia & of the difficulties confronting small : -

area and South Jersey except for
Atlantic City, Ocean City and
Somefs Point. Some proprictors
were  expected to raise prices.
Others indicated they would hold
the line.

Romeo Cella, Local 77 presi-

dt:nt*ﬁﬁg{?me of klhfﬁ:':ﬂ places | of Iihs S.]hﬂhe;t Matemhmmnmtﬁd ATl Seoisis dish Tabels will ez Efﬂhms'f B;lﬂhdwifkﬂ byCaurl Wein- (@ @ © @ @ ¢ @ @ & @ O

pay a week for an act, | stalled. e dispute is having the rich, due for disk release at a later GREATEST RECORD

;}fr E! ,000 to 3'5 'I]tl'f;_ll} for i singer. Elﬂect ?f detouring nlfl th'll.lsﬁ] I‘; ﬂuhum&:p&i ?:515“ “:;:te‘i“ date. : OF 1955 :

ey can do that, why can't | shows this season out o lladel- | BUYETS an ULTS can delernane sl

they pay the musicians a little| phia. Lawrence Shubert Law- the speed accuracy of their turmn- _HEE]S' all m Lp. S &m_'l track, ® "]IHE SHIF""E, ’

more? The musicians are the most | rence, general manager of the four- | tables. The first Scope release— |will be placed into two price cate- o

important part of the entertain- | theater Shubert chain here and|a Chubby I&Eltsnn instrumental | gories, selling at $7.95 or $11.95|® WHISPEEIHG SAHDS ®

ment.in any spot.” co-owner of the Erlanger, as well | waxing of “ " backed by “The | gccording to the amount of playing [(Paots 1 and 21
Meanwhile, negotiations be-|as Cella con a complete Truuhadnur Eﬂng" —will be released | . . They will be promoted by

tween the union and man: lgEmﬂnt
R L e g e R B R kb i

:]e:ldlnr_-lt had set in.

x’?"""ﬁv .. "" “T}"? ; %:«. D M P A D R £

The pay-off line was a re-
quest for info on where the
band was “playing near Lom-
‘pac soon, so that our commit-
tee can attend the Ec:furm—
ance and preview it.

music firms today in getting plat-
ter-showvcases for their material.
Levington was in Manhattan this
week to set up his Eastern office,
which will be headed by Jane
Gibbs,

late this mnnth
oy ".,..'-'-."

Wh{‘-"“ﬂ-"f '\q\::-'\-'\-mqﬁq.

Sonotape, headed b}r I. Orten-
berg, president, will issne 12 reels
of Westminster material in October,
with all but nne set consisting of
material formerly released on disk.
The only exception is an organ pro-

heavily during the fall audio shows
here and on the West Coast. Artists

Broodway at 75th 51, New ‘r'ul
Oscor Winirab, Masaging Direcior

BILLY VAUGHN

— e =

featured include conductors Her- Dot 15409
RECORD PHONO AN D EQU lPMENT MANU FACTU RERS mann Scherchen and Adrian Boult. —
Sonotape has no plans to market G_MEP.ITJECEEES 1600

its reels thru retail channels at this
time.

g for top fall sales . . . . fg:nﬁer of Releases
in The Billboard's

-

FALL MARKETING SPECIAL | e T T2

BLUE HEN ....ci0e0e =™ coee 2 .4ee =
cﬁ-F]TﬂL SEEFsEEEEEEE 5 - : . I

It's the advertising buy of the seasen for manufacturers of | CASH exes 2 M ON
sane 1

CHART

[EEEEEENE RN B N ]

records, phono equipment and accessories, tope recorders |CHECKER .....oooes — cons

and DOLUMBIA ~casssiiv Baess L annn=—
pre-recorded tape and reloted equipment. o et Pl e L 2 PR
| PERFECT TIMING (comes at the start of the year's heaviest | prpywg 0 0t0eress 8 ooee 2o o
| buying season) DOOTONE  .evvccneees P |
POT: iiesaivgissan i . —_—aew —
MORE TOP DEALER READERS (regular weekly readers plus | L1 gorrirrrrmmess 3 e = aeee = SE E c o
::::gi-adssmf new readers because of extro-heavy promo- Eﬁgﬁnﬂﬁiﬁ‘:f::: = o 3 =+ =|| The World's Leader in Latin
P ig‘;f*ﬁm..m....”.. T T American Recordings
LR e L b
But HHS is the POWERFUL EDITORIAL HELP (that shows dealers dozens of | kinGg ... ernenie Ny e 3 Complete Catalogue
) tested sales, promotion and merchandising ideas for building fé][f'&uu ------------ . :: sihe T wase — T'"f:"""ﬂ
L] By BRI AN s amEEEEE saeE T pass T L ] uﬂ- Fu’ E:""ﬂd-ﬂ Flﬂ'
very LAST CALL their profits . . » LOST CHORD sovssee 3 orve —erus — ® 78 and 45 RFM
MARQUEE .........0 1 ... — .. —|| Write for new Leng Play Catalogus
MEDI-“- aaaaaaaaa EE] - ] & _—EEEE T " ﬂr' M lﬂll‘-ﬁ' 5!!':'“
ADVERTISING DEADLINE—SEPTEMBER 22 MERCURY CCi5hs S
| B osiosceses 1o 1 sos—|| SEECDHOST CORF-.
Wire or Call Right Away . . UEBEN  veuressensas e < 39 W. &0th 51, N.Y.,23, N.Y
PREMIERE .......... 1 iees = seee = SEECO. the Majer Lalin-American Label
Dan Collins Cliff Strom Bob McCluskey i ez el
1864 Broadway 188 W. Zandalph 6000 Sunset Blvd. BPEYRIRI L s v s i ioiig RELIABILITY — QUALITY
~_Mew Yaork 35 Chicoga 1 Hollywood 28 STARDAY ....cutcnces —_— s B oeass
Plaza 7-2800 CEntral 6-876] HOllywood 9-5831 TAMPA ooivviinas 1o — s — HE(’“HI] PRESSING
EEE':‘E' SEEE S BB e e 3‘ sead T FaEE '-5 ] nflﬂ'iﬂlﬂ‘lﬂ'l ﬂ' 'h.
.Ralph Wuest Frank Joerling TN i A e e e NON-SLIP FLEX
21560 Patterson 5t 390 Arcode Bldg. L 07, W e Ao g (i I Pars Fending f
Cincinnati 22 51, Lowis 1 o 1 WING siviiinnnes T ATttt HHeseareh Cralt C{I‘
Du“hnf 1-“5“ EHFE!““" 1"““1 %‘b 1‘, r-‘iﬁq'r ?:h-;h;%j hx“ WA AR R R R R R R e -! ww —_— e .:u!..’, M. STEAMDHE 5T, 4 -
::.'{ D B e PO
QR bt g oo SR e e .ié:a:;-:::.:;;? g TOTAL +osveciaoes 38 suse Monxee 23 LOS ANCELES 25, CALIF.

Going Places
with... NEW

Model KA-45

Compact Portable Automatic
: 45 RPM Changer
= This compact phonograph features a
W Crescerﬂ' avtomatic 45 changer, En-
closedinacom- -
act carrying case, & .
no lgrgar fhz': ugludy's . 1 Madel KY=302
train case, intwo contrast-  § |
ing colors of Coral and White with matching handle on top. :
Heavy duty speaker. Size 12" x 9 x 72", Individually
packed in air cushioned cartons. Shipping weight 102 = = p
pounds. No master carton. ; s | ‘

THE KING OF PLAYERS )
FEATURES lowest PRICES e

DISTRIBUTED BY KING RECORDS, INC.
CINCINNATI 7, OHIO

Portable RECORD PLAYERS

Model KS-20
Special Portable 3-Speed Phonograph in Auﬂmnii:\ :
School Colors : .

This sturdy, low-priced portable feclures an outomafic 45 rpm odopler, lone

and volume conirols. Single, long life needle; heavy mognel speaker and

heavy duty J-spged motor add vp 1o many hours of enjoyoble listening pleas-

yre. Two lone beaded cowe in the following color combinations tho! have been

chosen nol only for their outhenlicity of school colors bul also beauliful color

hormeny for everyone: Red ond While, Blue and While, Green and While g

Blus ond Gold, Maroen and Geold, and Red ond Block. Size 12%" = 100%™ = ~
5", Individually pocked—Mo moster carton. Shipping weight B% pounds, i

Deluxe Portable 3-Speed Phonograph

. Fealuring the outemaotic 45 rpm edapler with Tull ronge tone ond volume controls. Flip-over
. corfridge with 2 permonent needles for standard and microgroove records. Heavy duty
Alnico ¥ PM speaker, coupled with @ high-gain omplifier. Beautifully covered 2-tone coze
2= in Bleck ond Gold; with Block lurnioble, or Coral and White. Size 12" x 104" = 54"
b Individually packed in air cushioned corfons—& lo a masler carfon. Shipping weight 30 Ibs.

Model KV-101
Personal Portable 3-Speed Amplified Phonograph

Mewly designed] Sturdily construcled cabinel in 2-lone combinalion of Red or Blue with companion colored

sathes. Fealures the new ouvlomalic 45 rpm odopter. Yolume contrel, crystol pickup, heovy mognel specker

end heavy duly J.ipeed eleciric molor. Equipped with permonen! needle ond 90 doy regislered consumer

guoronies. Size 12%" = 94" x 5, Individvolly pocked in oir cushioned carlons, & lo.o0 master carfon
niler carton shipping weight 49 pounds. i
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- [ L
* - 0 COUNTRY &
m ”/mm " WESTERN IIECOIIDS |
P 4
@
- ® Best Sellers in S |
o . 0 est Sellers in Stores |
”45 4 W M o For survey week ending September 7
{3 ' RECDRDS are ranked in order of their corrend potional selling importance at the i
retall level, as determined by The Billbeard's weekly survey ol dealers thruout the
Q ﬂ amtion with 3 high volume of sales in country and western records. When significant t
o it g tcorlio g Yo I g e Weeks -‘
(5] (147 = &
. o Phie  Fame, bolh l6cs are lised b boid type, the leading Last oa i'
.l — Week  side on top Week Chart |
- « | 1 1DONT CARE (BMI)-W. Pierce.........cuuuess 1 12 "
o i 3 : Your Good For MNothing Heart {(BMI}—Dec 25480 i [
~ e 3. CATTLE CALL (ASCAP)-E. Amold-H. Winterhalter. 3 13
- i e KENTUCKIAN SONG (ASCAP)—Vic 20-6139 : :
3. SATISFIED MIND (BMI)—P. Wagoner.....cvveeee 2 17 :
_ o b Lichin® for My Baby (BMI—Vic 20-6105
| e 4, JUST CALL ME LONESOME (BMI)-E. Amold..., 4 5
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| e 5. SATISFIED MIND (BMI)—], Shepard............ T 13 :
' i TAKE POSSESSION (BMI)—Cap 3118
i 6. SATISFIED MIND (BMI)-R. & B. Foley. .cecuevn. o 13
How Aboul Me (BMI}—Dec 29526
: 7. ALL RIGHT (BMI)-F. Young............ e Ladvd 6 T
GO BACK YOU FOOL (BMI}—Cap 3169
7. YELLOW ROSES (BMI)=H. Snow.....coenaaness 9 24
Would You Mind (ASCAP—Yic 20-6057
9. THERE SHE COES (BMI)—C. Smith....eovessee. 11 19
Old Lonesome Times (BMI}—Col 21382 !
10. IN THE JAILHOUSE NOW (BMI)-—\W. Pierce. .... . 8 33
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' 13. MOST OF ALL (BMI)—H. Thompson........e... 14 4 ‘
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I Forgot to Remember to Forger (BMID—Sun 156 1
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| 0 Week Week Chart
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Q Dec 29450
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0 Iichin® for My Baby (BMI}—Yic 20-6105 !
9 2, CATTLE CALL (ASCAP)—E. Arnold-H. Winterhalter. 3 8
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F Vie 20-605T—BMI
10. 1 FORGCOT TO REMEMBER TO FORGET-—
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Sun 156—BMI
_ 12. WHEN I STOP DREAMING-Louvin Brothers..... 13
i e ; S e Cap ,177—BMI
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WESTERN RECORDS

® ( & W Tlerritorial Best Sellers

Cliv-by-city listings are based on Ilnte

For survey week ending September 7

reporfs secured from top couniry and

weslern dealers and juke box operators in each of the markeis lsted.

Birmingham

L. Jusi Call Me Lonciome, E. Arpold, Vic,
2, 1 Don"t Care, W. Plerce, Dec.

3. Catile Call, C, Armold, Vic.

4, Sotisfied Mind, J. Shepard, Cap.

5 Yellow Roses, H. Smow, Vic.

6. That Do Make Il Nice, E. Arndld, Vic,

Charlotte

L. Jost Cull Me Lonesome, E. Arnold, Vie.
2. 1 Don'i Care, W. Pierce, Dec.
A, Butisfled Mind, J, Shepuard, Cap.
4. There She Goes, C. Smith, Col,
£, Batisfied Mind, R. & B. Foley, Dec.
& YWhea 1 Siop [Dreaming
Louvin Brothers, Cap.
7. That Do Make I Nice, E. Arnold, ¥ic,
B. All Right, F. Young, Cap.

9, There's Poison im My Heor?
K. Wells, Dec.

1. You Oughia Sece Pickles Now
T. Collins, Cap,

Cincinnati

1. 1 Dun't Care, W. Pierce, Dec,
2. Satisfied Mind, J. Shepard, Cuap.
A. There She Goes. T, Smith, Caol
4, Caltle Call, E. Armold, Yic.
5. Yellow Roses, H. Snow, Vie,

Dallas-Fort Worth

1. Satisfied Mind, R. & R, Foley, Dec.

2. 1 Don't Care, W. Pierce, Dec

3, His Hands, T, Ernie, Cap.

4. Mystery Train, E. Presley, Sun

5. There She Goes, C. Smith, Col

6. Catile Call, E. Arnold, Vie

T. I'l Mever Tell, Wilsons, Dee,

B. Bloe Darlin®, J, MNewman, Dot

% Live Fust, Love Hard and [DMe Yonng
F. Young, Cap.

Houston

1. I Den®t Care. W. PFierce, Dec.
2. Satlsfied Mind, P, Wagoner, Vie
3. Jusi Call Me Lonesome, E. Arnold, Vic.
% Yonder Comes g Sucker, J. Reeves, Abb,
8. Mystery Train, E. Presley, Sun
6. Cattle Call, E. Arnald, Vie.
7. Blue Darlin', J. Mewman, Dot
B, Thai Do Make Ii Nice, E. Arnold, Vic.
9. Season's of My Heart, G, Jones, Sdy.
18. We're on the BMale Line MNow

L. Payne, 5dy.

Memphis

1. I Forgof to Remember io Forgel

E. Presley, Sun
L I Don't Care, W. Pierce, Dec.
3. Satisfied Mind, H. & B. Foley, Dec
4, Bullad of Davy Crockett, T, Ernie, Cap.
5, Cattle Call, E. Arnold, Vic
6. Kentucklan Song, E. Arnold, Yie.

Nashville

I Don't Care, W. Plerce, Dec,
Satisfied Mind, P. Wagoner, Wic.
Satlsfled Mind, J. Shepard, Cuap.,

All Kight, F. Young, Cap.
Satisfied Mind, R, & B. Foley., Dec,
» That Do Make Il Nice, E. Arnold, Yie,
. S0 Lovely, Baby, Rusty & Doug, Hic,
B. Tempialion Go Away,

Wilburn Brothers, Dec.
2. When 1 Siop Dreaming,
Louvin Brothers, Cap.

o Ak b

e |

New Orleans

I. Cuttle Call, E. Arnold, Vie
2. Sailsfled Mind, P. Wagoner, Vic.
4, Blue Darlin’, J. MNewman, Dot
4. There She Goes, C. Smith, Col.
5. | Guess I'm Crazy, T. Collins, Cap.
6. Yellow Roses, H. Snow, Vic,
7. There's Poison in My MHear
K. Wells, Dec.
8. Mystery Train, E, Presley, Sun
9. Yellow Rose of Texas, E. Tubb, Dec.
10, Take Possession; J. Shepard, Cup.

Richmond, Va.

1. Just Call Me Lonesome, E. Arnold, Vic.
2. 1 Dom't Care, W. Plerce, Dec.
J. Catile Call, E. Armold, Vie
4. Saiisfied Mind, F. Wagoner, Vic,
L. Thai Do Maoke Tt Nice, E. Arnold, Vie,
6, Popcorn Song, C. Stone, Cap.
7. Cryin', Prayin’, Waitin', Hopin"

H. Snow, Vic.
8. Bahy, Let's Play House, E. Presley, Sun
#. Your Good for Moihing Heari

W. Pierce, Dec. '

St. Louis

1. Satlsfled Mind, P. Wagoner, Vic.

1. Cattle Call, E. Armnold, Vic.

2 1 Don't' Care; W. Plerce, Dee.

4. Baby, Let's Play House, E. Presley, Sun
5. Most of All, H. Thompson, Cup.

6. Ic the Jailhownse Now, W. Pierce, Dec,
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ALL THE
SMASH
HITS
NOW!

RECORDS

COUNTRY AND
WESTERN

> & # = @8

"1 NEVER.
MISS A SALE WITH
UPTOWN 1-STOP SERVICE”

Records

-
Chear
Hegular
Whaleiale
Albuma 10%

® AND BLUES

Pay 5¢ Extra

per Record and

Money!

"\ WE SHIP
- AL
LABELS
"WITHIN
7,24 HOURS
nnf'rnf%h

¢

& & & & & 8 &8 @

Smart dealers know that the top records bring in traffic for
additional sales. And that’s why the faster service they get

from Uptown pays off . . . for dealers and operators
the hot numbers while they're hot! No lost sales . ..

volume! Try our convenient one-sto

service. Get all the

labels in one order . . . one shipment. Save on freight charges
. . . save time and aggravation. No substitutions, no back
orders, no delays. Once you've tried our service you'll know
whE so many dealers say, “I pay 5¢ extra per record, but I
make more money with Uptown service.”

ALL
LABELS!

SPEEDS!

ONE-STOP RECORD SERVICE

- 4956 Delmar .

5t. Lowis 8, Mao. .

FOrest 7-2602

IEEE S 3 LT .

® Reviews of New
( | & W Records

GINMNY WRIGHT-TOM TALL

Come With Me ....cvveensssannssns Bl
FAROR 127—An unusual side which
could be another big record for the
“Are You Mine” stars. Tom Tall has
a visfon in which an angel promiscs
him a love which will never fail him.
The melodic chorsses are beautifully
vocalized by Miss Wright. Looks like
B lerrific  coim-puller.  (Dandellon,
BMI)

Will This Dream
of Mine Come Troel....77T
Tom Tall and Ginny Wright exchange
choruses of this bouncy ditiy, in
which they Jook happily into their
future. A pleasant, listenahle opus
which makes a fine complement to
the flip. (Dandellon, BMI)

JIN EDWARD-MANXINE BROWM

You Thouwghi | Thouwght . .............77
FABOR 126—The Browns collaborate
zesifully on this deliberately confusing
Ivric and come up with a deéliciously
humorows side. Deejays will enjoy this,
and if exposcd enowgh, this ought o
seg pood sales. (Aculff-Rose, BMI)

Here Today and Gonk Tomorrow. ... 75
The love of a mun who can't stay put
in one place is the object ol melan-
choly reflection here. This simple
melody B an attractive one in this
pretlily harmonized, swingy setting.
A good side, (Duodelion, BMI)

JIAMY DEAN

Bix Blue DHamonds . .... ... o000, 78
MERCLURY 7069 —Dean sings with
showmanly convicilon on his  Tirst
Mercury disk, The revived weeper has
eHective Iyrics—theme being that a gal
who wears “hig blee diamonds™
would trade them all for *a band of
gold.” Dean had & big one in 1953
{("“Bummin’ Around'™), and Mercury is
going all out {fancy double-fold
fleeve, eic) o make this disk an
equal siccess. (Loks; BV)

False Pride..,. T4
A simple, appealing reading of =a
polgnant  weeper. Dean begs  his
pweclie not o let "false pride” split
them up. (Cedarwood, BMIE)

HOYLE NIX
Choose the One You Want ............ T8
QUEEN 14H-—=Her old love's back

again, and she musti make 3 choice.
Strong materinl, and it"s chonoted sin-
cerely. Disk soond shoopld be heller,
bul nevertheless it's a side to watch,

{Starciie, BMI)

San Anfonio Hose. ... 78
Instrumental wversion of the great
siandard, featuring conventional
strimgs, honky tonk plano and a
few phrases of gimmicked chanting.
{Boume; ASCAF)

HANK LOCELIN
Who Am [ o Coast the First Stone?. .75

YICTOR 6242 — She was slave o
temptaiion, bul he remembers he once
felt the same; so he can't cast tha
firsl stome. Like the flip, tells a
powerful story in irue couniry sivle.
It's in ihree-bheat time. Walch i
(Hill & Range, BMI)

These Rulos Beloag te You. ... 75
A weeper of some power fells a
heartbreaking story simply., (Tree,
BMI)

JOHMNNY BOWEMN
Fickle Fool
FABLE 513 — Bowen warbles with
maoving sincerify on a plaintive weep-
er, wherzin he advises 4 pal to stick

to his pal. (Flex, BMI)

Honky Toak Wife....75
A rock sequel nbout the guy wha
miarried that “honky Tonking angel.™
Bowen scores oo an  effective lyrie
about the jovs of mariial life with
his “"Honky Tonk Wife." Should pull
considerable play, (Flex, BMI)

JACK BRADSHAW

My Heart. My Heart . ......c0viianins
DECCA 29654—A bright bluesy ditly
by o promising new disk personaliiv,
{Four Star Sales, BMI)

Flirting With You....73
A cute, bouncy lunle iftem which
should help win fans for ithe new=
comet, (Fowur Star Sales, BMI)

75

JERRY BYRD

BWeEl COPR & niinsbnannsrrnssns s
DECCA 29646—This one’s a swingy
guniur 80l which suits the title just
fine. Byrd makes some difficult tricks
sgound almost easy. A line change-of-
pace disk for country shows, tho not
limited 10 the ¢ &w, market, (Acuff-
Rose, BMI)

PFaradise Waltz. .. .73
The sicel puitar whiz, in his Decca
debut, turns in a lazy, liquld waliz
which should register with c.&w and
Hawaiizn -music fanciers, A dance-
able disk, (Fairway, BMI)

DUSTY RDSE

My Litthe Kimg ., ......oc0vvnnrinn....Td
FABOR 128—Rose says that his baby
“rmles"” his household, and he fondly
contemplates what the future has in
store for him. A tender, sentimental
song rtendered with great  feeling.
{Dandclion, BMI)

Bhe's Wearing Shornis. . . .71
The singer complains that relations
between him and his girl have become
complicaied since she staried wearing
shorts. Rose does a good job on (his
humorous, rhythmic plece of malerial
{Dandelion, BMI}

DAVE STOGMNER BAND

Oh, Sweet Mama .......co000iunns 68
JOYCE 1014—Pleasunt reading of an
enthusiastically paced song with happy
Jvrics. (Ridgeway, BMI)

Binck Cal Stomp. .. .67
A lively instrumential with & swingy
beal. (Rigeway, BME)
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® This Week's Best Buys =

WHEN I STOP DREAMING (Acuff-Rose, BMI}—The Louvin Brothers

Capitol 3177

This venture of the well-known sacred team in the regular country
field has turned out very successfully for them, Tho it has taken
over a month to build up to its present position, this record now is
one of the territorial best sellers in Nashville and Charlotte, and is
now beginning to take off in most major Southern markets. Flip

is “Pitfall” (Central, BMI).

BEAUTIFUL LIES (Central, BMI)

I THOUGHT OF YOU (Fairway, BMI)—Jean Shepard—Capitol 3222
The distaff side of the country field has few consistent hit-makers,
but Miss Shepard can cliim membership in that rather select
circle, Her latest disk is gathering strength very quickly, not only
Atlanta, Nashville, Richmond, the Carolinas and Texas but also

in many Northern markets where she is highly
of the action at present is on “Lies,” tho t

%upulnr. The bulk

e flip has some

adherents, too. A previous Billboard “Spotlight” pick.

* Review Spotlight on . . .

RECORDS

RAY PRICE

I Don't Want It on My Conscience (Copar, BMI)—
Columbia 21442 Price, in ultra-sincere fashion, indi-
cates his desire to play fair with the girl. It's a fresh
theme, handled by the master who should keep his
tally heavily slanted on the hit side with entry. The
flip, a mighty unusual novelty, will help. It's "I Can't
Co Home Like This” (Driftwood, BMI).

JIM WILSON

Don't Point Your Finger (Redd Stewart, BMI)—Mercury
TOT02—Wilson could have another “Daddy, You Know
What?" in this side, which has considerable emotional
impact. The lyrics have a strong moral message, and

the presence of daughter |

une adds a realistic touch.

Flip is “I Wonder If We'll Ever Know (The Wonder of
It All)" (Milene, ASCAP).

TALENT
RAY HANEY

Walking the Blues
Tatered Out—M-G-M 12062—Haney, in his M-G-M -disk
bow, displays an especially broad talent, with emphasis
"on the topside performance. It's the current r.&b. hit,
translated into country vernacular, and styled in a re-
laxed, tongue-in-cheek Fashion. Real nice stuff.

SACRED
T, TOMMY

e

Thank You, Lord (Pincus, ASCAP)

Gospel Boogie (4 Star Sales, BMI)—Mercu

70688

T. Tommy (Cutrer) is headed for double-barreled action
on this disk, which could cut a wide swath in the
regular country market. “Thank You, Lord” is a new
tune with real standard quality, while the flip is the big

hit of several years ago.

It has been dormant long

enough to make a strong revival bid stick at this time,
especially via this lively rendition.

FOLK TALENT AND TUNES

& Continued from page 30

in a weekly half-hour stint over
KSIJ, Gladewater, Tex. Tom Perry-

man, who spins the country wax
on that station, reports that J. E,
and Maxine Brown's “Here To-
day,” on the Fabor label, is pick-
ing up speed in the Texas territory,

Thurston Moore's 1956 edition
of his Country & Western Scrap-
book, now in the throes of prepar-
ation, is slated for release in De-
cember. The book, which has wide
distribution in this country and
Canada, will this vear earry photos
of the c.&w. disk jockeys. Deejays
who wish to reap the publicity
may rush photos to Moore at Box
285A, Route 5, Covington, Ky. . ..
Billy Worth (M-G-M) appeared at
the National Guard Armory, Deca-
tur, Ala., September 2, with Amold
Morgan and the Echo Valley Boys,
featuring Tarp DeVaney, Jerry
Boyanton and a number of other
local artists, Show pulled a good
crowd, and Worth is slated to re-
turn to Decatur in the near future.
Morgan journeyed back to Nash-
ville with Worth and was his guest
backstage at the “Opry.”

Bob Neal, personal manager for
Elvis Presley, reports that Elvis
and his boys were involved in an
auto accident Friday night, Sep-
tember 2, while driving from New
Orleans to Texarkana, Tex., caus-
ing $1,000 damage to Presley’s
new Cadillac. Fortunately, how-
ever, no one was injured, despite
rumors to the contrary. Neal suys

he has received phone calls from ||

Florida and Texas inguiring as to

Az E ] B (]

the condition of Presley and his
liuds, On September 6, Elvis Pres-
ley and Johnny Cash played to
1,152 persons in Bono, Ark., pop-
ulation 311.

The Northern Lights, new coun-
try and western trio composed of

Robbie Lynn, Dave Dalton and'

Wee Willie Williams, guested on
the “Old Dominion Barn Dance,”
Richmond, Va., Saturday night,
September 3, The group was on
vacation from its home station,
WABI (radio and TV), Bangor,
Me. While in Virginia they also
made a guest appearance over
WCMS, Norfolk. The Northern
Lights returned to Maine Septem-
ber B to resume personals in that
area,

With the Jockeys

Arkie Bittle and the Sunny Slope
Boys are being featured, along
with Ralph Wayne, c.dcw. spinner,

Evpecially This Onae :

WHAT THEY SING ABOUT ON MARS

(F-509-45) Vocal by Sandy Stanton
b/w DRIFTING ‘Eﬂ‘l (F-508-45)

SLYLY (F-510-45) Vocal by
Little Jeannie Greer
b/w WHO, WHAT, WHERE, WHEN,
HOW AND WHY?
(F-511-45}
AN published by Flex Songs (BMI),
1354 Wright St., L. A. 15
FABLE RECORD CO.
2808 Sunset Bivd., Los 16, Cali¥.
DUskirk 3 :
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The Bi"bﬂﬂf d 'MEI'SF.C P ﬂpu,ﬂr ity Chﬂrfs !H"HM &. BL“ES RECORDS .- DOOTONE HAS

5 BIG ONES!
7 " 1
. (]
® Best Sellers in Stores ~  \e R & B Territorial Best Sellers {. "EDNA
Survey weex enaing sepiem ) :
RECORDS are ranked in order of their current mational selling Importance at the For survey week ending Seplember 7 The Medallions #364
retail level, as determined by The Billboard's weekly survey of dealera thruout the Listings are based oo late sales reporis secured vin Western Union messenger sery-
mation with a high volume of sales in country and western records.  When significant ice from top rhythm and blues dealers and juke box operators in the markets listed “ALW“S &
2 action is reporied on both sides of a record, points are
combined to determine pogition on the char. In such & 'l'li'ni.i '. 9. Everyday, C. Basle, CIf. 1
This case, bolh aides are listed in bold type, the leading Last A{:l EIII"Ifﬂ“:hI|| ia. Ll‘.nll:.. Turks, Mon, jl[‘w i
S ide o ion tE= 2 Atet That a Shiia. F: Baminos o, New Orleans The Meadowlarks #367
=L Berry...ooveeiiiniiene 1 T | 3 Why Don't You Write Me, Jacks, RFM | L Maybellene, C. Berry, Chs,
e hﬁ?ﬁ&%ﬁiﬂfﬂﬁrﬂhgn 'I.:lvrz}!IﬂI-er!IlII d. I Hear You Knocking, 5. Lewis, Tmp. 1. AH By Mysel, F. Domino, Imp. “REEL]NG &
2. AIN'T THAT A SHAME (BMI)}=F. Domino . 3 19 | 5 Hide & Seek, J. Turner, Atl 3. Only You, Platters, Mer.
' - : T AT 6. When You Dance, Turbins, Her. 4, Al Around the World K]N " :
La La (BMI)—Imperial 3348 " Take It So Hard, E. King, Kng. |  Litille Willie John, Kng.
X : - 3 10 T. Dom ' [
,:!__ IT S Lﬂ'ﬁ- E’ BABY {B:'HIIJ—L- BTMLS‘* N EEEEEE B, Soldier Boy, Four F='|'|4_1|.|,|;‘ G'l!-". 5. Roldier Bﬂ_t,. Four Fellows_ EF}'. R“ “IH.“ #m
'HY DON'T YOU WRITE ME (BMI)—Jacks & . G || BRI R, AN ol el el il |
i il = H EERER L ¥ 1 ¥ ! ”
g “;mack Dab in the Middle (BMI}—RPM 428 Charlotte B. Why Don't You Write Me, Jucks, RPM "WETB M}K Hﬂp '!
5. ONLY YOU (BMID)—Platters. . ... .. verereranreees 6 8| L Maybellene, C. Berry, Chs e B i ck Higgins #370 |
. Battle & Ball (BMIy—Mer 70633 3. Ain't That a Shame, F. Domina, Imp. E. King, Kng. _ Chu iggins .
e, i - : = 11 | 3 Wy Don't You Write Me, Jacks, RPM | 10. Gum Drop, O. Willisms, Del,
E- EFERTD&T {B}""I]}_Eéi BEI.EIE'. @ B R E R E R R E kR aEd W ; ‘. I Hﬂr -‘:-u,'II Hl‘lnﬂlll‘ll. 5. 1"!“.“.. Imll. Haw vnrk HEW HELEASE! I
Comeback (BMI)—Clel & 1-‘r‘3_| 1 8 12 §. Feel 50 Good, Shirley & Lee, Ala ke O R R - = . ;
7. SULD{FHB HPE hiﬂhg,{,ﬁﬂg;" IEPDWS' m RN & Dony Taks B G0 Bws, B. Riok, B | o ey C Baille, G IJIW T T!’lhE 1-
Take Me Back Baby ( ary 23 7. Ii's Love, ¥, R. Brown, . y 2 g b ¥ - L .
8 FEHEL SO GOOD (BMI})—Shirley & Lee.....ovvve. 9 4 | 8 Every Day, C. Basic, CIf, 3. Why Don't You Write Me, Jucks, RPM r ] L["TE” |
. You'd Be Thinking of Me (BMIl—Aladdin 1289 - chifﬂ o ;‘gt':r; ‘:’I:;HF,luﬁE:;;egﬂngH .
8. 1 HEAR YOU KNOCKING (BMI)-S. Lewis........ 10 2 | Chicago & At 1 Ak Do The Calvanes #371 |
Bumpity Bump IBMl}-—lnlpfri E ; :w.lu -u,' a . I-'Dﬁpfcf. Kng. e " I'-Il
Rt SR LR g R LB T 5 | 3. Rock Around the Clock, b Haley, Dec. | § peel supr?nu?gnﬁ]lgt Lee, Ala il B Bl
11. HIDE AND SEEK (BMI)-]. Tume ORI T [t i Bl g 2. Maybellene, C. Berry, Chs. '
- L ] B Fs s ssnvmssssnmms E Fool [ You, BE. Charles, El.
Midnight Cannonball IIBMI]—.—'qumi{EI lma'? L il ey Cu;n:inn;ﬁ 3 Evervbas; G, IJE-:]E]I:' E:Snki. c . |
] FD.R. TGU Eh’[l}_H- ST E'.":a B W OROWOE R EEEEE - 5. I H n n I-hj nl wuihlnu‘ nl M r. ‘
- F%me Girl of M{:nr (BMI)—Atlantic 1063 L. Why Doa't You w:“; My ﬁ?ﬂ l;-:]gﬂ 6 Why Dom™ You Write, Jacks, RPAI Imperial Has 5 Big Hits!
e ; = 2 1 Hear Yoii Knocking, 5. AP . 1w . B . Tmp.
BT e ey : 3. At That » Shame, F. Domino, Imp. | g/ jja't That a Shases F. Domino, mp. AINT THAT A SHAME |
14, IT'S LOVE, BABY (BMI)—R. Brown....oveessssss = 1 o T Ty S : E!h'1l o 9. Only You, Platters, M:_:r. :
What'd I Say {HM[’J—?tIEIi:EIU?I . T el o 0y D f::i'f St. Louis m Fats Domino #5348 l
15. SEVENTEEN (BMI)—B. Bennett. ..coveasssesssass — e i It's Lave, Baby, L. Brooks. Exc. ,
Liftle ©Md You-All (BMI}—King 1470 I. Mn}bnllnn;, El Hl!r-r]}'.DChi. = 2. E:J-hglmhfﬂ H-::iry, hl.:'ll:m_..F N— HO[“IHI I
I. Walking the Blues, J. Dupree, Kng. S ¥ Don"t You Write Me, Jacks, I HEm '“".I I ,
f— - 3. It's Love, Baby, L. Brooks, Exc. 4. Everyday, C. Basie, Clf.
& Mﬂ st Plﬂ e d fﬂ .Iuke Bﬂ Xes 4. Ain't That a Shame, F, Domino, Imp. | 5. A1 My Bromi Door, Edotados, VI |} 2 Smiley Lewis #5356 |
y 5. Gum Drop, 0. Williams, Del, 6. Soldler Boy, Four Fellows, Gly. a Smi
6. Everyday, C, Basie, CIf. 7. Fool for You, R. Charles, Atl,
For survey week ending Seplember 7 | 7- ;J:f”:’;','iﬁ'::'t i, Kai Washington, D. C. I |
RECORDS are runked in order of the greatest number of plays in Juke boxes thriout 8. Tea Long Years, ﬁ‘ B. King, RPM 1. Maybellene, C. _B_cl'rh Chs, lu B‘ H\'SH_F _
the country. as dctermined by The Billboard’s weekly survey ol operators using a 2. Feel S0 Good, Shirley & Lee, Ala. ] {
high proportion of rhythm and blues records. When significant action is reported Los AI'IHEIES A Only Yoo, Platters, Mer. s Fats Domino #535?
oo both sides of a record, points are combined fto de- 1. Maybellene, C. Berry, Chs. 4. Fool for You, R, Charles, Atl,
termine positlon on the chirt. In such a cose, both sides Weeks 1. It's Love, Baby, L. Brooks, Exc, i.lﬁ.lil"'lunﬂ.l hsn.ﬂ_‘tlllrplwfu:&“:]l..m' Imp.
This are listed in bold type, the leading side on top. Last on 3. Ounly You, Plalwers, Mer, 's Love, Baby, R. Brown,
Week Week Charl | 4 Als't That a Shame, F, Domino, Imp. | 7. Seventeen, B, Bennelt, Kng, | WAS WRONG
T Lo | £ e o ey St | & B Lol L1y
e R R E W E R W R ® W R W NS 6. 1 Hear You - ng, . Wis, 1mp. i " '
K M*"}EB'-E“ Hours iﬁ[HH—Ehm 1604 7. Walking the Biues, J. Dupree, Kng. 9, Gum Drop, O. Willlams, Del, m The Barons #5359 'I
2. AIN'T THAT A SHAME (BMI)~F. Domino...... 2 20 | & All By Mpysell, F. Domino, Imp. 10. This Is My Story, Gene & Eunlce, Ala.
La La (BMI)}=Imperial 3348 .
3. E;ﬁﬁ;ﬂ:&ﬁniﬁﬂgﬁﬂﬂigﬂﬂ& s r A e e T, O which gels IE':III gl::n?jlh fr::m th:c;pi- The Fnlu chant it in fair fashion. NATURAL NATURAL DITTY |
formance, o O 0OKay,. v (Fera
4, IT'S Lﬂ‘;’E "BABY[ 1{_1.‘;;-{ []]{—l'.l.MPmuLs. SAPR| U. | | Bap) i e #  The Jewels #5362 l
Chicken Shuoffle (BM xcello My Love Grows " = o WYN
: 11)—R. Charles...... semnnene 3 11 The warbler and cleffer of this one Man's Best Friend , .. 4 T
e I%LLIE?EIngUHEIEh{HLIE&EI}I.‘I?I];IEISMS show a marked !_im::utn Chase influ- KING 4826—He's Iﬂ lhr.' ll:TDg hﬂu‘iﬂ "ﬁh 1
6. WALKING THE BLUES (BMI)— ] DuPree...... G a ence. An infectious, rhythmic side, again, nndlalu asks Rnl:u 1o :u:u.-t: _ . M
: Daybreak Rock (BMI}—King 4812 (Cash, BMD f;;:r ;?;uan: hultr:rymrin :':::I sI'IE-;-'I.]LE. w 5
6. HIDE AND SEEK (BMI)-J. Tumer.......covuvvs 7 3 | pryones Novelty blues, (Jay & Cee, BME) £423 Moltywood Bive.
Midnight Cannon Ball (BMI}—Atlantic 1069 Foolish Dreams ...... vavnasiB |  Wine, Wine, Sweet Wine....73 Hollywood I8, Calif.
8. ONLY YOU (BMI)—Platters. ........ vevessssassss 8 2 ATLAS 1050—Lead baritone awards A slow biues, chanted with a lot of
Bark, BHartle J: Ball (BMI}—Mercury TOE33 the tender ballad am affecling per- heart by Miss Harris, Relaxed, after- 1
9. WHY DON'T YOU WRITE ME (BMD)—Jaoks...... — 4 formance, showing lots of class. And hours type. (Jay & Cee, BMI) !
Smack Dab in the Middle (BMI)—RPM 428 h'hc rﬂl,l;*f I}j"-ll‘frbﬂt'{.f:l i 'i;l":t:':u':.“;: s m SAVOY
- im wi [~ & i
B [ ol = S | — B
- L":1:=F:!'L1:: Itfl::an" on & wild and will appeal to a lot of deejays because O Picked ﬁ!llnmpi;ﬂ'rh" Hit for
swinging version of the evergreen. of the train sound effects scattered > . wEu
'.' Mast Plﬂyed by h‘keys - This has an enpaging tl‘li:'lt, lil;hmﬂﬂ tILrtunu;Ethii ;:;l:.im?:::::: m:ihprt‘::; ﬁ \\\‘El.l.. Hﬂl."
. in okay exposure and could pu ably m sed w :
T:l: n': ETJEE coin. dependable beal of the ork all the 7 "j“ﬂ' Ellﬂ"lﬁ lﬂ“"
For survey week ending Seplember 7 o
Might Ridin®. ... Tl 4 B ] Savaey 1167
BIDES are ranked In order of the greatest number of plays on disk jockey radio Ju;:.,.g_:f uni'f:in,s,,,, . TH Another good dunce instrumental, !t :::r E:.::.“ Record She :
shows thruout the country sccording to The Billboard's ROMEL 106—A hlg.]'nl,'.r E'[ﬁthﬂ 1..-;“. Tenor sax and guitar have nice riffs, L™ '! Mod
weckly survey of top disk jockey shows in all key markets. Werks bling job by Rogers on a ballad in and again the beal is steady and 5t ver 8 "'
Last o the style of “Pledging My Love." Has comfortable, Y= ] lI. HE\"HI HHEEH . i
Eﬂ Week Chari a zood chance to break thru, [(Vee & BILL e o H'I uHr' smp "uwl '
ABBOTT, BMI) DOG Varetta Dillard Savoy 1144
L. MAYBELLENE-C, Berty..ivivansssssasssinssss 1 6 You Dont Know What Love Is ....... T0
Chess 1604—BMI c‘.}l;?: T:':jn:: end of a phone KING 4823—Instrumental version of : A leﬂ'tl"ucnl' Iﬁnuu-hu b
El IT ""' L“vE! EABY—LF Brnnks‘- R R R I A N T -3 1[ conversalion set to a rockin® Blues i pretly standard miclocdy. Bill Doggelt “ smi
Excello 2056—BMI pitiom.” Anoifits 008 jobs by Rogets dock it in relaxed, sentitive: Tashicn “I'M 50 GLAD"
. ONLY YOU-—Platters. i .ivivonnsvveniosisavicas T 2 (Vee & Abbott, BMI) E': ““’} Hammond organ.  (Leeds, !'i trens Reld Savoy 1170
Mercury TO633—RBMI SCAP -. ir .
e e g ), DS B 4 T GASOS | oo an et oiace, | B Y WA
SERER e IE BAMI) T T}
| i i MEECLURY Tﬂﬁ'-"ﬂ—bmr_-.r wr::p:l cre-
2. 1 ]ﬁ{ﬁiﬁt J;EFEJEHDEKI}'C 5. Lewis..... A e 2 afes a senlimental mood, as the group WOODROW ADAMS h L.rr,HHn.!Ff“ElEv' EEEE 1171
6. FOOL FOR YOU-R. Charles,....... s 5 11 “"_'_“lalm and_wally' ahout the had Wine Hend Woman:................. 6% | [+ A New Vocal Growp to
rigrin g B AT e o mJL[;n]iz._ A w:lli-pr;mu;;:d t:_ll.-nai: ‘I;Ml'h METEOR smﬂ_slmﬂu re.u umu: el > Bansainbas
= - — could stir up plenly of action. Bears e
7. ANYMORE-J. Aveicuissavvisinssssnsnnonsenene = 8 walching, (Calvin, BMI) citing, pomiite Muowes will an | B "THE ANGELS SENT YOU
Duke 144—BMI Second Hand Heart.... T BMI) ; ' * W m HE"
5. SOLDIER BOY—Four Fellows., ...voeveeunn T 11 5 Rbythmic hlues is ably presented. Baby, You Just Don't Know. .. .68 "NIGHTTIME"
Crlory 234—BMI Another pood side, tho the flip has a Same comment. (Meteor, BMI) ﬁ v
ﬂ. “er Dﬂ"’ﬁ'T TﬂU 'l‘i' RIT-I: L‘[E IJ.I:‘LS . 4 T dectidid Eﬂﬂ!‘-'. IMI-II'I“I'I?I. BMID W The Carnations Savay 1172
REPM 428—BMI CHUCK HIGGINS BAND I
9. ALL BY MYSELF-F., Domino........c0000000es — 1 |BUDDY JOHNSON ORK Wetback Hop . .69 ov scote. £
h:llmpl:ri.n‘l S35T_BMI T “Lg:‘ém ]:I'LEFEI'E 1:.ﬁ.;.l..d'jd: . Juhl;l'-l;‘llnllﬂ DOOTONE 3‘”] s n'l.'-ﬂ Il'l!-‘ll'l.lll‘l:ﬂll-l.l ::_:::I‘:EL !.]
Imperial 5348—BMI here, and they do a smooth job of
12. DON'T TAKE IT S50 HARD-E. King............. 15 selling 1his cute rhythm novelty, The

King 4TR—BMI

13. THOSE LONELY, LONELY NIGHTS-E, King..., —
Ace 509—BMI

big beat of the band is another plus
foctor, (Sophisticate, BMI) IT’S TOPS

Save Your Love for Me.... T3

B = = D

King 4812—BMI sound and a few gimmicks which are

13. ALL AROUND THE WORLD-Little Willie John.. - A new singer, Floyd Ryland, is fea- VEE JAY #154
commercially potent, but doecs not

King 4815—BMI tured on this side im a very preiy
e r'Ip I"IED pI(TUREr'
seem quile ready for a difficult song A !

13, WALKING THE BLUES— ~J. DuPree..... ballad. Rylund bas an identifiable
L4 like this. (Sophisticate, BMI) .
® Reviews of New R & B Records ... with

Il Never Forgel You ................ 7% THE SPANIELS
SAVOY 1166—Warm, sweet double-
FIMMY REED THE CHARMS :-nnt piping by Varetta Dillard. 'Ii'h: =M
It's You, You, You ..... .77 allad has a preity melody and nice B aiinichniuin
I Dot Gﬂl"“ Thai Ll T T ye— , | DEEI-:UEE G0B9—The Il'l:ﬂ-lP hﬂ!. -i.'.'lll Ijlﬁl: III'II“EI.T, tsll’ﬂ,. IIH.I] - SFu'_llgh' “n - & W
VEE-JAY 153—Rccd has few peers a good side here, 0t's a ballad done I Can't Stop Now.. .75 ® Review
when it comes (o the funky Southern with plenty of beat and big sound, The lark thrushes neatly with atirac- DS
biues idiom. This is a good one, and Could click, ﬂ-ﬂh BMD tive, clean-cut phrasing on a swingy- _“-_EF_E_-“—-—- ving reading
provided by the band and those wild Nice ﬂh-ll'lﬂﬂl nf this ballad by thu THE SPA et T:EE'“‘_ Lyries icularly
harmonica and guitar sounds in the Charms. It's a leisurely, refined song, | THE COLTS hﬂ-‘-"' ""' piping and Mlﬂwllﬂ; BMI.
oackground, Juke. box. aperaions ars (Lols, BMI) : Adorable ........... cerrrens T8 sister Lisxie
going 1o see the possibilities of thia ‘ TWITA 112—A mice side, Tha Colis
O A S THE VOICES ve & geod sousd asd wyle, The VEE-JAY Records, In
! Sbe Dom’t Wand Me No More. ... 78 Hey Now ..ovevsees e material reflects the modern trend - gcoras, ﬂ..
Another impressive side in similac CASH 1014—One lead carties the toward the reofined and tasteful . 2129 §. Michigan Ave. Chicago
style. Aguin, rhythm will scll opera- | logi-love message thruout, with sirong {Famiser)
t tors, particularly in Southern areas. rhythm support by group and band. | Lips Red ss Wine..., 71 Phone: CAlumet 5-6141
; (Tollie, BML The number's a ‘slow blués ballad | . This is Latin-flavored r.&b, matecial.
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The Billboard Music Popularity Charts

® This Week's Best Buys

RECORDS

ALL AROUND THE WORLD (Clifton, BMI)-Little Willie John—
King 4518

A new star is born. This young artist is coming thru with a big
one his very first time at bat. Both New Orleans and Detroit
now report the disk in their top 10. Strong reports on the record
have also been returned from St.. Lounis, Cleveland, Cincinnati,

Nashville and Durham. Flip is "Don't Leave Me, Dear” (Jay &
C-EE BMI).

TEN LONG YEARS (Modern, BMI)-B. B. King—RPM 437

This master of the blues is also a master in producing hits. He
has done it over and over, and here is showing once more how
it'’s done. Having already made the Detroit territorial chart, he is
also racking up good sales in Los Angeles, St. Louis, Ehll'.‘ﬂr.‘.'[:l
Philadelphia, Nashville and Durham, Flip is “What Can 1 Do”
(Modern, BMI). A previous Billboard bputhght pick.

NIP SIP (Coday, BMI)—The Clovers—Atlantic 1073

The Clovers are now moving out into the stretch. A sheaf of good
sales reports on their latest record has been received from all over
the country. Among the areas are Pittsburgh, Buffalo, St. Louis,
Atlanta, Nashville, Detroit, Philadelphia and Baltimore. Flip is
“If T Could Be Loved by You" (Progressive, BMI). A previous
Billboard “Spotlight™ pick.

® Review Spotlight on . . .
RECORDS

EL DORADOS

At My Front Door (Tollie, BMI)=VeeJay 147—In this
fast, swingy material the group has the possibility of
lnttmg the big money again., Their stylized harmony
has sock commercial qppfa] for jukes and counter
L1|:-.m:|||1er5 Flip is “What's Buggin’ You, Baby? (Tollie,
BMI

BOBBY TUGGLE

The $64.000 Question (Arc, BMI)—Checker 823—The
CBS-TV show of the same title is the bi gest thing
around this season, nml this waxing shmﬁ cash in
heavily on the plngmmu publicity. Tuggle wraps up

the L.lﬁ.l'l‘l, novelty in a ihnwmuuly vocal treatment,
Flip is “Too Late Old Man™ (Are, BMI).

RHYTHM & BLUES RECORDS

Ratings of New
Popular Albums

® Co 'tinued from page 34

oul of the common Tun, experimental
in conception,

FRANE O'CONMNOR READING

TWD COMPLETE STORIES ......... &0

{(1-12")

Caedmon TC 1036
Those of a lerary turn—who like to
listen o an author reading his own
work—will find no  disappolntmeni
here. Frank O'Connor, reading “"The
Dreunkard” and “My Oedipugs Com-
plex,” gives s wonderful performance;
one that is Ml of warmth and flne
characierization

Jazz

LOUIS ARMSTRONG

AT THE CRESCENDM, YVOL. 1 ...... B2

(1-12'")

Decca DL R16R
[ovis and his All-Stars, incloding
Barney Bigard, Trummy Young, Billy
KEvle, Barreti Deems, Arvell Shaw and
Velma Middletan were recorded at
Gene Morman's Hollywood nitery, the
Crescendo. Much of the atmosphere
of a live performance is. in the pack-
age: il is well recorded: and it con-
fains a dozen performances that the
numerous Armstrong fans will Tap up
hungrily. These include “When It's
Sleepy Time Down Sowh,” “Tin
Roof Blues,” “Don’t Fence Me In”™
“Jeepers Creepers,” "FPerdido,” elc, A
sirong package for the jarr trade.

Country & Western

JUST KEEF A-MOVIN" ....oesensannnas F ]

Hank Snow {1-12")

Victor LPM 1113
The powerful eountry artist has &
well-prodoced package here, contain-
ing a dozen sides, including a number
of Latin-flavored pieces which should
enhance sales in the pop fleld. Hank's
fine gualities are in these grooves—his
excellent diction, fime guitar work and
authentic delivery. Incloded are “Just
Keep A-Movin',” "Can't Have You
Blues,"” “Lowve's Game of Let's Pre-
tend," “Caribbean,”™ ei¢, A power-
house LP for the market,

by Al ® Reviews of New R & B Records

B. B. KING

® Continued from page 57

L .
TEN LO NG o handling of an interesting theme with
sassy pacing, Excellemt dance wax
YEARS (Williaims, BMI)

Don't You Know

RPM 2437 ] 1 Love You, Baby?. .. .67
; Elfective warbling by Frank Dunn on

- Sl T a e e a routine blues. (Willimms, BMI)
g =
P RECORDS B | SMOKEY HOGG
> - 3 L DEIREE ., i iniiii i b i i 68
= - AR : METEOR 5021—In this blues, Hogg
9117 W. Washisgton Wivd, » Culver City, Cabl, wails his reasons for Jeaving his girl.
| He pives a spirited, flavorsome read-
| ing and i% backed by a slow, insisient
beat. (Modern, BMI)

[ Dark Clouds. ...66

[ Another sad bives in somewhat old-

[ fashioned style but well presented
noneiheless, (Modern, BMI)

1
| PALL TATE
How Can I Love You? . . &R
CHART 601—Taie hnum::s. thru a

Jhumorous rhythm opus. Mice beat for
terpers will belp it get spins. (Sherlyn,

BMI)
You Kmow I Tried... .6
I A blues weeper is sensitively sung,
| with seme fine guitar plucking behind

A Solid Hit!!!
BILLY BROOKS

SONG OF THE DREAMER

| b/w
Saagx || i
RECORDS DUKE RECORDS

THE LABEL WITH fl 2809 Erastws St. . Houston 26, Texas
A FUTURE... |

o

the chanter (o frame the sentimental
mood. Bui the material Isn't strong
enocugh to sustain much action. {Sher-
Iyn, BMIT)

s [ -! ,
ROBERTA MARTIN SINGERS

APOLLO 199-—-W|l.h |h¢ :muj:ls T=
markable contralto lead giving empha-
tic expression 1o her joy in her faith
of salvation, the Sinperi are spurred
on to an onusually fine performance.
A good buy in this feld. (Mariin,
BMI)
He's Using Me. ...75

The contralle solobst exchanges lead
chorises with a males singer in this
fasty material. The beouiiful choral
arrangement &6l 10 such & swingy
beat frames these sclos hundsomely.,
{Martin, BMT)

Sacred

CHESTER SMITH-HAZEL HOUSER

CAPITOL A2X7—The duo does =n
rousing job on this lively exhortation
io Tove your brother and 1o lend him
a helping hand in time of meed. Smith
has a large following which will
appreciate his Mline work on this side,
(Ceatral, BMI)

Singin® My Bloes (o fhe Lord. ... 75
Confident that Jesos will comfort and
console them, Smith and Houser pour
out their troubles o Him. This also
is taken at a fast clip and is hand-
gomely backed by [iddles and guitar.

{Central, BMI)

Saved ...... 77

I"ﬂlnﬂhlE .......................... 74

SEEK

¥
JOE TURNER

Atlantic 1049

"!j" o & 1 FETE j'll'.rr

CHESS RECORD C€O.

#7500 5. Cottage Crove Aves

Chicago 15. 1l

Ty A ' Phone-"Kénwood H:4347 ° :
LTEURR -1 R T R R

Philadelphia 42, Penns. YOU CAN BE DOUBLE SURE
WITH THESE TWO BIG HITS...

Another Blockbuster < "STAHL'TE”
for Big Joe .\ h,.-"'\\'

HIDE AND Y “IN LOVE”
with

The Moonglows
| Chess #1605

Order Today

~ VOX

JOX

® Continued from page 28

Hayes, Fred Walters and Don Run-
von., . . . Sherm Feller, WVDA,
Boston, is starting a new Monday
thru Friday live program, tagged
“Feller and His Girl,” with Judy
Valentine this week at 5:30 p.m.
Deejay Feller points out that the
recordless show will compete
against 13 platter shows on rival

WUSN and "u"r'U.‘:-"*J TV, Charles-

10 [:-Iu:-tﬂs of recording artists, phu.
LP covers. The jackets make ex-

plays.”

Lonny Starr, WNEW, NEW
York, was appumted puhhmt)r
chairman for the Long Island
PGA Open Golf Tournament
to be held September 28-Octo-
ber 2 at the Huntington Cres-
cent Club, Huntington, L. L
Starr will handle radio, TV
and newsreels, . . . Harold
Bledsoe, formerly with
WEWO, Laurinburg, N. C.,
has entered the U. S§. Air
Force. Bill Owesby, ex-staffer
at WBRM, Marian, N. C., has
replaced him at WEWQ., . . .
Jack Low, KGMS, Sacra-
mento, i§ running a com-
muters run between Sacra-
mento and Statline, Nev., to
interview record artists ap-
pearing at Stateline. . . . Joe
Byan, WALL, Middletown,
N. Y., goes full-time with his
daily four-hour afternoon show
immediately followin g the
World Series.

Lots of changes at WSAL, Lo-|
gansport, Ind., where sales exec
Dick Jackson "has moved up to
station manager, deejay Vie Ster-
ling has moved over to sales, Ted |
Burklund has returned to take over
the afternoon shift and Sam King,
formerly with WFTM, Maysville,
Ky., has replaced Gerald Sweet on
the night shift, while Sweet returns
to college. . . . Jack Dill has
moved from WKHM, Jackson,
Mich., to KLMS, Lincoln, Neb. .

KEYZ, Williston, N. D. . . . Bob

Christi, Tex., as morning spinner.

i ]e:-r:,r Little, formerly with |
WTI‘-«:S Enshﬂetnn 0., has moved
to W’C{]] Coatsville, Pa.

Gerry Spinn, WTBO, Cum-
berland, Md., has taken over
the afternoon and late shows
on the station after doing the
morning show for 10 months,
Jim Martin is WTBO's new
moming man. . . . Jim Caming-
ton, KBUN, Bemidji, Minn.,

has started two new shnws,

stations at that time. . . . JeHf Evans, |
who is doing both radio and TV at | §

ton, S. C., writes, "1 can use § by | @

cellent video effects for set decora- |
tion or background during record |

PHOTOS

Jack Mce€eehan  has rejuine.wj'

“Glenn Miller Time"” and “Mu-
sic for Milady.” Carrington
says he can use “any Miller
disks floating around.”

24 HOURS SERVICE ON ‘REQUEST

Unsurpassed in Quality at Any Price

513"'1 f In 5,000 lots

gacw B¢ in1,000 lots ™
$7.99 per 100

: Postcards $23 per 1,000 7§

Copy Megalive 8"x10", $1.25—Posicands, 75* °

- Mounied Enlargements (3072007}, ... 3305 3

FULL (OLOR POSTCARDS, 3M §99.50

A Divizion of JAMES L KRIFESMANN

FLeae T-0733 |
185 Waal S8k v, 5
iy Maw Terk TP, M. T

WE DELIVER WHAT WE ADVERTISE

DANCE & CLOWN
COSTUMES

For mll other occosions

Getl in touch with

THE COSTUMER

238 State 5i. Schenectady 5, M. ¥,

for PUBLIC ITY

QUALITY PHOTOS IN QUANTITY
100 Bx10....5 6.50

1,000 Postcards. 19.00 0

BLOWUPS

All othar slied, write far
FREE sample & list BB

MOSS PHOTO SERVICE

150 WW. 50 8¢, New York 19, M. ¥. PL. 7-1530
Mail Orders Coast to Coast Since 1933,

WHEN IN BOSTON

Allen, ex-KMAC, San Antonio, dee- |
jav, has joined KWBU, Corpus

YESTERYEAR'S TOPS—
The naofion’s fop tunes am records
as reporfed in The Billboord

SEPTEMBER 15, 1945:

1. On the Atchinson, Topeka and
Sante Fe .

Till the End of Time

If I Loved You

Gotta Be This or That

I'm Gonna Love That Guy

Along the Navajo Trial

Sentimental Journey

There Must Be a Way

9. I Wish 1 Knew

10. The More 1 See You

11. Chopin’'s Polonaise

12, There's No You

13. Dream

14. Bell-Bottom Trousers

15. There! I've Said It Again

SEPTEMBER 16, 1950:

Goodnight, Irene
Mona Lisa

Play a Simple Melody
Sam's Song

Tzena, Tzena, Tzena
Bonaparte’s Retreat
Count Every Star

All My Love

Can Anyone Explain?
La Vie En Rose

N B UL (310

—
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PS”P“,‘JF’?‘:"“P!*:‘!“

|| Love, You and Me; That's My Daddy;

It's the

HOTEL AVERY

The Home of Show Folk

Avery & Washingten Sts.
Radio in Every Roam

8x10 GLOSSY

Bak MAIL GLOSSY
PHOTOS N ALL SIZESs
POSTC ARDS » BLOW-LUPS »
BLACH AMND WHITE OR
EEAUTIFUL MNATURAL
COLOR SEE OUN PRICE FOR NEW
LIBT AND COMPAR E PRICE LiIsT
BEFOBE BUYIKG Akry- y Bt

WHERES Migr QUALITY FREE
AND FAST COURTIOUS SAMPLES
SERVICE SINCE 1936+ TODAY!/

MULSON STUDIO

P. 0.Box 1941 «BRIDGEPORT, CONMN.

Lei's Geo; Polko; Meet Me Tonight in
the Park; Top Walix; The Rooster Song;
Wont You Be My Swestheart; When
Yeu Wake Up in the Moming; We're in

Ch Baby.

Hear § songs, tunes on julkes and record
players; 10 inch records.

Englewood Music House
574 Englewood Ave. Chicago, 1,

Latest Comedy Material
for MC's, Maglcians, Enier«
Liners, #c Send for our
imiest price st of grest
ORIGINAL gagfiles, monologs,
dialogs, parodies, skits, eig.
Written by show biz Lop gag-
men. Or send 510 for 550
worth of zhewe. Money back

d nét l fed, LAUGHS UNLIMITED, 106 W.
45 5t Y. B ¥. JU 20373

Be a Booster for

MILTON SCHUSTER

How hﬂlhin Exatlcs—TheaterF—MNight
—Carnivals,

|
‘ HIIIHHHIIEIEHL‘IEH.HIIIET
127 M. Dearborn 5t Chicage 2, N

I
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HOCUS-

- By BILL SACHS

cDONALD BIRCH and wife,

Mabel Sperry, cracked the sea-
son with their new full-evening
show at Huntington, W. Va., last
week., Thev've been off the road
and relaxing at their summer home
at Malta, O., since last Thanks-
giving, when they closed their
brief scason. The new Birch ve-
hicle is one of the largest Ffull-
evening magic dttractions on the
road today, N. P. Patton, who
has booked for the Birches several
years, when he could take time
off from his school assembly busi-
ness, has sold out his Carolina
Assembly Bureau and will devote
his full time to handling the Birch
company, Instead of their usual
10-week season, the Birches this
season will work a full schedule.
They have three weeks in West
Virginia, two weeks in Virginia,
and then invade the Carolinas,
where they will play until the
holidavs. Early in the new year
the Birches begin a 10-week trek
thru the South. including a solid
route thru Florida. . . , The Great
Jarvis plaved the recent Eastern
Tennessee Fair, Kingsport, doing
two a night in the Home Center
show. ., . . Duke Hickey, who as
Langlev the Magician toured for
a number of years with the late
C. A. George Newmann, magician-
mentulist, is now an executive
with Universal Pictures, with
headguarters in Cleveland.

ILBOURNE CHRISTOPHER

guested on “What's the Story?”
over the Du Mont TV network
Friday night, September 2, and
also appeared in a similar capacity
on the Robert O, Lewis TVer re-
centlyv. Mil also appeared in the

musical, “The Magic Touch,” spon-
sored by Talon Magic-Tab Zippers
and presented recently at Le Ru-
ban élE‘lI and Macy's in New York.

A 500-seat auditorium at Maey's

POCUS

had turnaway crowds for a week.
August issue of Advertising HRe-
guirements magazine carried a two-
page story 6n Christopher’s "Trade
Show Trickery,” and Joe Kaselow
devoted his whele column in The
New York Herald-Tribune recently
to Mil's magic advertising activi-
ties. . . . Frances R. Francis (Lady
Frances), after a swing thrc North-
ere California, Oregon and Wash-
ington, has returned to San Fran-
cisco. She’ll work that sector thru
September. . . . Lee Rutherford,
yvoungster out of Bristol, Va., is
slowly but patiently gathering ma-
terial for an escape act which he
plans to launch soon. He visited
recently with escapologist Dee
Weiss in New York. . . . The Rev,
Dana M. Pankey, still mending
from a stroke suffered more than
a year ago, has instituted a hobby
of collecting magic memorabilia,
and would appreciate receiving
hotos, letterheads, heralds and the
ike., His address is 2130 E. Jef-
ferson, Phoenix, Ariz. . . . Howard
C. Hampton, of Frenchtown, N. .,
reports that Lee Richards, magi-
cian, suffered considerable loss re-
EE.'TIti}-’ when the rampaging Dela-
ware River flooded his apartment
there with more than nine feet
of muddy water, Lee's brund new
furniture and a new club act, the
latter valued at $200, was des-
troyed. Richards and his wite, Shir-
ley, and their two-year-old son are
staying at the home of Robert
Keeler at 520 Church Street, Eas-
ton, Pa. . . . Preston the Magician
t}.'ﬁewritf-s fromg his native Pine-
ville, Ky.: “While wvacationing re-
cently in Myrtle Beach, §. C.. 1
caught Jimae the Magician. who
did a smooth act aided by his
son, Gene {'imac, who stole the
show with his harmonica. 1T also
caught Lou Meyer, who was ex-
ceptionally well received with his
comedy magic and juggling turn.”

BURLESQUE BITS

Pearl Dorothy Blissak, an usher
ette and a recent employee at the
Academy of Musie, New York,
won her first beauty contest held
aboard the 8. S. Liberty Belle, last
Friday (2). It was one of the Wil-
son  Line’s special moonlight
cruises, and the contest was for the
title of College Queen. The finals
for which are to be decided a week
later at Asbury Park, N. J. Con-
ducted by Max Rosey, the contest-
ants included 10 girls from New
York and five from New Tersey.
Traffic Manager Frank B. Jordan
Jr., for the Wilson, assisted in the
details. Among the judges were
columnist and cartoonist Joe Kaliff
and photog Bruno, of Hollywood.
Art Ford was the emsee; Bob
Eberly, the wvocalist; Jeanne
Koelsch, official scorer, and Meyer
Davis ard his ork supplied the
music. Three celebs among the in-
vited gnests were Marie Stuchlak
Tomescu, Martha Phillips and
Hurry Szerlip, famous magician,
Other winners in the hunt for the
prettiest and brainiest college girl
in the country were Elsie Anderson

a{ud Margot Donnelly, =ach a first
pick. . . . Harry (Stinky) Fields,
comic, has a new teammate this
season in Jimmie Pinte, for a tour
of the Hirst circuit. . . . Paul De-
Witt, of the vocal group the Three
Songsters, of which Buddy Allen
is the munager, severed his con-
nections for a position, on  the
West Coast as program director
for radio and TV station KERO,
Bakersficld, Calif. . . . Buddy
O'Day and Terry Lee, who are
Mr. and Mrs. W, F. Tachett, are
the new parents of William Ed-
ward, born August 31, . . . Lee

STRIP GIRLS WANTED

Steady work. Experlence not nECESSAIY,
We will teach you Good salary,

Wrile the Manager

EMPRESS BURLESK THEATRE

540 Woodward Ave. Detroit 38, Mich,

By UNO

Clifford, formerly partiered with
comic Al Anger in a vaude act, is
a new straight man in a Hirst
wheel unit. A prior burly appear-
ance was in stock at the Roxy,
Montreal.

Darlene Drake is making her ini-
tial appearance as a teature stri
on the circuits. Born in Lowell,
Mass., she rose to headline promi-
nence from a showgirl in New
York niteries. Her Euul:fngs are
thru Milt Schuster and Lew Miller.
.+« Jerry Paulos and his new vocal
act mixed with impersonations, has
been held over for two more weeks
at Lo Curto’s Hawaiian Cardens,
San Jose, Calif. His plicement
there was thru HFal Morris, West
Coast agent, who aiso has Paulos
wite, Beat Sweet, as feature at the
El Rey, Oakland, Calif. from Sep-
tember 9 to 22, . ., . Niky Biair has
joined the stock cast at the Stone,
Detroit, as a new strip and as a
replacement for Pegegy Carr on a
vacation for a few weeks after a
stay of several months. A visitor
backstage recently for a chat with
Tanya Grace, featured attraction,
was Earl Bostic, ork leader, cur-
rently appearing in Detroit. . . .
Bob Corash, Denver agent, last
week booked Gilda into the new
Chez Paree in downtown Denver
for a limited stay. Gilda, who was
the former Shirley Jean in “Our
Gang” comedies, has been nlaying
the nitery circuit for over bwo vears
as an exotic. On the :ame bill is
Don Costello, comic, dancer and
musician. . . . Joey Faye, heretofore
an eccentric comedian, will adopt
a complete transformation in char-
acter when he becomes the villain,
a leading role in a new musical,
“The Amazing Adele.” Rehearsals
start on October 18 under the over-
all supervision of Herb Ross. . . .
Rusty Lane, hilled as “The Flum-
ing Duchess of Disrobe,” started
an indefinite stay September 1 at
the Frolics nitery in Cicero, III.
She follows this with 10 weeks'
tour of the circuits as lop feature,
Other principals at the Frolics are
Gigi Moore, Ninon, Crystal Wade,
Jo-Anne Dare, Bobby Young and

Julia Bryant.

FOLK TALENT
AND TUNES

| of the companies. If they can send

Etl'::mf', ‘I Know the Lord Will Stand
| 2¥ ;
| Heaven.” Will send anyone a copy

| phis. I'm handling him.”

firm, Latest numbers published by
‘his Lowery Music Company
“Kiss the Baby CGood Night,” re-
'corded by Charline Arthur on RCA

® Coniinued from page 56

who twirls 'em over WMRI, Mar-
ion, Ind., on WMRI's “Hoosier
Barn Dance,” broadcast every Sat-
urday night from 6:15-7:15. Pro-
gt'am is completely sponsored, says

avne. . . . WLAY's Peanut Fair-
cloth communiques the following
from Muscle Shoals, Ala.: “One of
the largest promotions I've seen
in many a day was brought here
recently by Beb Neal, Memphis
disk jockey., Show was staged in
the Sheffipld Community Center,
and the cast included Webb Pierce,
Elvis Presley, Johnny Cash (new
Sun Artist), Bud Deckleman and
Wanda Jackson, Each of the artists
had his own respective band. S.r.o.
was registered at two shows, 1 did
a guest shot on the Pierce seg,
and Red Sovine was there fronting
Pierce's band. I came here from
WRDW, Augusta, Ga., May 15,
illld II-H.I'-‘E IJI'_"E‘]'.I mﬂ]er IJUS}" ¥E-LII'I'I-
ing the job of program director,
This station has no 45 r.p.m. equip-
ment as yet, but it's on order. We
are gfttini a few 45 releases and
we're stockpiling them toward the
day when the 45 tables are in-
stalled. We can use wax from all

785, it would be appreciated. 1
have a new release out on Bible-
Me'

b/w ‘Rinch House in

if tl][‘}f1d ]&Ei-r’

Dick Stuart, WMPS, Memphis,
writes: “The biggest Eﬂunﬁ show
ever to play Memphis pulled a rec-
ord-breaking crowd of over 4,000
people to the Bob Neal “Eighth An-
niversary Jamboree' recently at
Overton Park Shell. Webb Pierce,
Elvis Presley, Jim Wilson, Sonny
James, Bud Deckleman, Red Sov,
ine, Wanda Jackson, Charlie Feath-
ers, Texas Bill Strength and
Johnny Cash kept the crowd on the
edee of their seats for well over
three hours, despite threatening
skys. On the Neal anniversary one
yvear ago, Elvis Presley maza his
debut, and was a sensation. This
year Johnny Cash broke thru as
the outstanding new act in Mem-

Ed Lupman, news director of
WTUX, Wilmington, Del, who
also spins the station’s “Saturday
Jumboree,” reports a good mail
pull from a five-State area and says
the record companies are keeping
him well supplied with the platters.
. « . Bill Lowery, country spinner
at WEAS, Atlanta, recently gave
up his two daily TV shows on
WLW-A-TV, Atlanta, to devote
more time to his country music

are

Victor; “You, Nobody But You,”
by Wesley and Marilyn Tuttle on
Capitol, and “You Got to Have
Religion,” by the Smith Brothers
on Capitol. Meanwhile, Lowery
continues his deejay show on
WEAS.

Steve Briar, program director of
WMAK, Nashville, informs that
Joan Hager, local lass, is beginning
to move in the area with her Mer-
cury recording of “Beggars Can't
Be Choosers.” . . . Na Street
reports from WKSR, Pulaski, Tenn.,
that Corky Hoover, a fellow staffer,
is doing the “Rise 'n’ Shine Frolic”
show daily from 5:30 to 7 a.m.
It's strictly hillbilly and gospel. . . .
Thom " Hall infos that visited
“Grand Ole Opry” in Nashville dur-
ing his recent vacation, and also
tock in the Chet Atkins Fan Club
convention. Recent visitors at Hall's
mike at WKYW, Louisville, have
included Texas Bill Strength and
Tom Tall,

Leon Sanders, KDET, Center,
Tex., typewrites: “I was married
recently to Sally Lee in a quiet,
simple ceremony, but as soon as
I left the station, my collegues
began announcing the news ev
15 minutes. Suspecting this, I ﬁg
them to believe the wedding would
be at 8 p.m. By that time we were
on our honeymoon.” ., ., . Russell
Sims, of Sims Record Company,
Sun Valley, Calif., dro in on
Roger Flemmer at KDIX, Dickin-
son, N, D., recently,

BEENETEIN—Mra. Aline,

T4, one of legit's leading seenle and cos-
tume designers, September T In New
York Adopting the seenle-costume field
gs ler carcer atbt the nge of 40, she fivse
gnined recognition gt the WNeighborhood
Playhouse and for her work om "“The
Dybbuk,” *“The Littie Clay Cart™ and
"The Grand Street Follles,” Broadway
knew her work on such successes mne

*Reunlon o Vieona,” *“The Animal
Eingdom,” “The Cherry Orehard,”
“Grand Hoblel” and, most  regenily.

“Regina,”™ “The Happy Time" "“An En-
emy of the Psople™ and “Mary Roze' to
name only a few. The author of [wo
movels and an auboblography. shes also
was one of the founders of the Mustum
of Costume Art. Her hushand, n daugh-
ler and a sisler survive,

BEAHAM —Horase,

60, veléran eharpetor petor, September T
in Hew York., He was [oreed to leave
the cast of Brondway's ““Wilness for the
Prozecutlon’ in May due to llness. With
Ewo years' Stege background Im his pas-
tlve England, Braohom made his Broad-
way debut Im 1814 in “Consequences”™
later appearing in “Androcies and Ehe
Liom,™ tBhe Stoops ke Conguee,”
“Sireel Scene,’” “Scarlel Bister bMary,”
“The Man Who Moarried o Dumb Wlie,™
“Soshe Kalbh,' "The Gold Dilggers™ and
many others. Radlo and TV had uosed
his talents often and he was also B
leciurer in drama @At GColumbln Und-
versity, Mew York At his death he wa:e
& member of the bokrd of direstors of
Ltirte American Pederation of Television
nnd Radio Actora,. His widow and a
hrother survive.

BRIGHT—Danny,
trick driver on the Page & Perris Com-
bined Shows, recenily in Dunkirk, N. Y.,
of injuries sustsined in an automobilo
pecident thepe, (Details in Carnival see-
tlom. )

BREOOKS, Mrs. Chrisline K.,

17, volee coach for over & vears, Sepiom-
bor 3 18 New York, She hoed nppeared for

a nomber of years on Broadway and was |

an understudy to Juiin Marlowe., Amang
her stodents are Fredric March, Dorolbiy
Buickney mmd Gertrude Lowrence. & sis-

Ler survives.

BROWN—Mrs. George E..
73, retired concert singer who rang under
the name of Beisy Lane Sheperd, Aupgust
29 in New York., She was the widow of
Ceorge E. Hrown, concert manager, and
had recorded for the Edissn Phonogtaph
Company. A dsughter survives.

FRIEDBERCG—Milion H.,

B8, first president of the Barnum Festival
Soelety, Beldgeport, Conn., sponsors of
the annunl Barnum Festival o honor of
the late P. T. Barnum, SBeptember 1 in
Bridgeport, Survived by his widow, &
son, and fwo daughters. Burlel in Bnal
Israel Cemetery, Falefield, Conmn,

GOULD—Walter,

53, for many years 4 bUrlness executive
of Unjted Artists Corporation and ailied
motlon pleture companies, September 5
In Mew York. He had served as acting
vige-presldent of Internaptlonal - United
Produckions, Ine, and had been vice-
president of Jaomes A, Davidson Man-
agement, Inec, and thenm assistunt to
Walter P, Chrysler Jr., executlve viece-
president of Entertainment Manbhgement
Carporation,

HARDWAY—Robert Hamilion,

T3, relired stage and radio aclor and

radio seript writer, Aupust 22 In Phoenlx,
Ariz., of & heart allment, A veteran of
more than 50 years on the sztaze, he ap-
pearéd on Brosdway wikh such stars as
Constance Colller, Rigchard Mansficld,
Richard Bennett, Willlam 5. Hort, George
Arfiss and Lenore Uirich, He was & mem-
ber of the origina]l east of the Michisone
Bhores Theater, where he appeared in
“Idiot's Delight," “Busan and -God"
“Criminal @t Large” "Ah, Wilderness"
and * Yoo Can't Take IE Wiih You."
After 1930, Hardaway spent many Years
s & radio writer, A% & roadio actor, he
was heard repularly in ‘Wishing Well,"
“"Court of Missing Heirs," “Prst Nighter"
and ‘"Curtaln Time.” Survived by his
Melba:

widow, two sons, John M. and

Robert L., and two brothers and two

ElELeTa.

HARTMAN—Harry,

b4, ploneer CHielnmnatl radie afnnoumcer,
Seoptember 0 in that eity of & heart ail=
ment. Starting In the radie busioess o
1818, he became widely Enown for his
broadeasta of the Clneinnmti Redlegs
bazeball games over Statlon WFBE, Cin-
glonnati (later WCPOV. He refliced {rom
broadeasting In 1942 but eontinusd an
In radlc a8 a time Salesman with the
above station. Burvived by his widow,
Tiille: a son, Gngl, aitd o daughter, Mrs,
Elaine Dietch. rial Beptember 11 In
Covedale Cemetery, Cinclnnati,

HUND=—Herbert,

62, Detrolt night spol operator, Septem-
ber 4 in thet city. He was the principal
owner of Hund's Restaurant, Morthwood
Inn and the Club Oakley, all In the De-
trall aren. Burvived by his widow, Helen_
Burial in Woodlawn Cemetery, _Debroit,

BIRTHS

CATELL— =

A son, Teddy Nolan, to Mr. and Mrs.
Jagk Capell recently In Okmulges, Okla,
Elﬂlll.' is parigowner of Qapell Brops.®
ireus,

BORET—
A son, Joseph M., to Mr. and Mra. Joseph
Boret August 27 In General Hozgpital,
Paris, Tenn. Father 45 conpezsslonaire on
Metropolitan Shows,

THE FINAL CURTAIN

KIEWAMN—Joseph,

63, veteran elreus and earnival showman,
September T in Indianapolis. Survived by
hiz widow, & daoghier, a brother, end &
gizter. Burlal !n Indlanapolis

KLEINOECHEGG—Willl,

68, East Garman actor who won the 1851
national prize for plaving Lenln in the
Boviet play "“The Chimes of the Eremlin,”
reported September 3 from Landon.

LAMY—Arihur,

83, relired elrecus performer, August 31
in Quincy, II. Btarting ouwut In show
business at the mge of 10, he was 5 ira-
peze performer with the then fomoos
Flying Baldwins. Inm 1203 he and his three
brothers, Maurles, Cart and Eddle, [srmed
thelr own tumbling group and were hesd-
lined in mony blg shows. Later they de-
veloped an aerinl met and played with
many egireuses In the United BStates,
Europe and Auostralla, The groap retired
from show business in 1941, In addition
te hils brothers, he Iz survived by his
widow, his mother, two slstera, Erna
Lomy; and Mrs, Elmo Ernst; and a step-
son, William DeMozs.

| DID REMEMBER!

(Bui Whe Forgeil)

Killed Sept, 13, 1953, Paris, Tex.

Forever in my mamory—a Brother,

BRILLY LOGSDON

LANSDALE—Harry,

17, widely known oOincinnatl musiclan
and band leader, reeently of injuries sus-
tained ln an automoblle aceldent in Lhat
city. Altho very young, e was an accom-
plished trumpet player and directed the
band on the “Bud Chase Show' an Sia=-
tion WCOPO-TV, Cinclnonti

MACHEAY—Eugene,

25, Detroit theatrical display designer,
recently in Detroit of Injuries soatained
In Bn sutormobtle pecldent near Alphina,
Mich., Burvived by hiz [father,

In Memory
of Beloved Husband

JOE PONTICO

Who passed away Sept. 11, 19751,
“Dear; wo miss you very much.*

Mrs. Joe Pontico
and Louise

RECORD—Ford,

stage manager of the Masonle Temple,
Detroit, Beplember 7 in that elty. Bur-
vived by his widow, Irene. Interment o
Ok View Cemeiery, Detroit.

RILEY—Nirs. Lou,
wife of Lou Riley, owner of the Dumont
Shows, recently In Greenville, Tenn.

EOGERS—Roy T.,
head usher at Olympls Stadium, Detralt,
September 6 In that eity. Burvived by

hiz widow, Muay. and a doughter, Lois.
Burial In Grand Lawn Cemetéry, Detralk.

SCHAMOEGER—Fred A,
77, eircus fan who sald he saw Ringling™s
pcircus epch year from 1884 thruo 1854,
at Bterling, I, September B after o Iong
illness, He wisa & friemd of the Iats
Charlez Kannally, #mecretary to John
Ringting, and often traveled with Ehe
ahow. =

SHUBERT—Harold,

55, retired stage actor recently in Cole-
rado Bprings, Colo. He was the original
“Able' of "Able's Irish Rose" and played
the part during the show's entire five-
year run on Broadway. He retlred from
the singe a short time pfier the show
gloged in 1928 and later became director
of the Colombin Broadensting station In
Omaha. At the time of his death, he was
the nlght ticket ngent at the Greyhound
Bus Terminal, Colorago Bprings.

EPENCER—MIiles C,,
T1, former motlon ploture actor, Septem-
ber 5 in Detroit. He was a stunt rider
In Western fllma in the silent motion
picture area. Survived by his daughter,
Mrs. Joan Ramsay.

SPFRAGUE—Edward F.,

70, veteran billposter with the Clyde
Beatty Clrous, August 13 in Cheyenne,
Wyo, Before joining the Beatty show, ha
hud worked ndvance on the Russell Broa.”,
Q. R. Montgomery and King Bros' eir-
cuses, Burvived by his son, Herb, and a
daughter, Mrs. Vergie Rhinehart, both
of Cheyenne. Burial Augusi 15 In Chey-
enne,

HERBERT PENCE

To all the dear friends of my late departed husband, Herb Pence, please accept
this regretiohle belated thanks and appreciation for your many kind words of
condolence, the beautiful flowers and your offers of help during my dark

hours. | appreciale them so much ond as time goes on | shall thank each

one personally,

15559 50. PARK AVE.

Mimmeaesaesmradiohistory com

MRS. HERBERT PENCE

E. DETROIT, MICH.
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NESOTA STATE FAIR

CRACKS MILLION MARK

Receipts Hit New Record $868,000;
Royal American Grosses $306,968

ST. PAUL, Sept. 10.—<The long-

sought one-million-paid attendance
mark was cracked here by the 94th
annual Minnesota State Fair which
wound up its 10-day Labor Day
(3) in a blaze of shattered records,
including a new all-time high gross
for midway business by Royal
American Shows.
* The 10-day attendance thru the
evervbody-pays 50-cent gate to-
taled 1,007,101, an increase of
60,538 over the previous high at-
tendance of 946,565 set in 1954.

Royal American Shows grossed
$306,968 on the midway to sur-
pass the previous high gross of
$283,008 set in 1947. The 1954
midway gross was $273,433.

RAS also set a new one-day
gross receipts record of $46 000
Sunday (4), to top the previous
high of $41,213 established on the
second Sunday in 1948,

Other records that fell in the
wake of the one-million audited
paid admissions were:

Single Day Record

New one-dav all-tim= high out-
side gate attendance of 159,748 on
Sunday (4). Previous high was
146,790 set on opening. Sunday,
1951. Fair's records show an “es-
timated” 200,000 throng on Labor
Dav, 1919, when the mob broke
down the fence, but Douglas K.
Baldwin, Ffair board secretary,
pointed out attendance figures in
those days were mere estimates
and not audited figures.

New opening day high attend-
ance of 89,513 on Saturdav, Au-
gust 27. Previous high was 88 448
set last year. New Kids' Day rec-
orc attendance of 89 068 set Mon-
day, August 29, replacing 80,430
previous high set in 1954, New
Thursday (1) high of 104,470, to
beat the 98,701 figure cf last year.
New over-all gross receipts from

Defroit Cele
Pulls.250,000

DETROIT, Sept. 10.=Riverama,
projected as an annual festival
here, drew an estimated 2350000
people to its initial run this vear,
K. T. Johnston, general chairman,
announced in a summary report.
The turnouts attended Al Shee-
han's water and swim show on
Belle Isle and the Riverama The-
ater on the downtown waterfront.

The festival made the nut, ac-
cording to Johnston. Receipts from
the swim show, other everts and
concessions made up the differ:
ence between the underwriting by
the city of $69,500 an.! donations
of $105,000 by private individuals,
Total cost of the event was placed
at $315,000.

The Shechan show, originally
scheduled tc close August 30, was
extended three days. Attendance
for the 18 performances was re-
ported as upward of 75,000.

Houston Rodeo Has
79G Sale for Feb.;
Roy Rogers Coming

HOUSTON, Sept. 10.—Advance
sale for next Februarv’s Houston
Fat Stock Show and Rodeo al-
ready has exceeded $79.000, ac-
cording to Herman Engel, general
manager,

The big cash score six months
ahead of the event is the best in

the event’s 23-year history. This|

iz the Ffirst time reserved seats have
been sold in books good for the
12-day, 18-performance run of the
show.

Heading up the show this year
will be Roy Rogers and Dale Evans.

ontside gates, carnival, grandstand,
horse shows and special attractions
of $868,000. Previous peak, set
i. 1954, wa: $829,000. New rec-
ard for concession space reatals of
$250,000, up 10 per cent over the
1954 peak of $236,000. New day
grandstand attendance mark of
193,957, replacing the 1954 peak
of 182,545,

New day grardstand receipts
record of $207,000. Prior hi%h
was $195,000 in 1554, New single
day grandstand attendance of 30,-
290 set Sunday (4). Previcus high
was 28,955 set on the second Sun-
day in 1954. New horse show at-
tendance figure of 37,000. Pre-
vious high was 34,000 set last year.

Ideal Weather
Baldwin, still scratching his head
to make certain that the one-mil-
lion-mark record is not a dream,

said several factors entered into
the new attendance peak and other
records set by the 1955 fair.

“This year we had a 10-day
E’il‘.‘.kﬂgﬂ of weather which every

ir man prays for,” he said. “Rain
came at the right time. The hot
weather leveled off just in time.
Crops were two weeks early, Night
rains, which didnt hurt our at-
tendance, made the felds unwork-
able the next moming and farmers
came to see the fair instend.

“We had no polio of any great
extent in Minnesota, nor any other
epidemic scares. Newspaper, ra-
dio and television publicity thm-
out Minnesota told our story well
in advance and during the fair,
s0 that almost everyone knew
about it and found something of
interest for himself, his family or

(Continued on page 64)

Strong Finish Gives
Syracuse Peak Gate

Attendance Is Estimated at 462,000;
Phil Spitalny Ork Clicks as Free Lure

SYRACUSE, Sept. 10.—At mid-
day today, the closing day, the
eight-day New York State Fair ap-
peared to have bagged a new all-
time attendance record.

The old mark, set last year, was
446,562, Going into the final
dayv, the gate count stood at 392.-
548, with a gute of 56,014 needed
todav th equal that tally. At mid-
afternoon today William F Baker,
fair director, estimated the day’s
turnout would - hit 70,000, which
would put the final count at about
462,000, up 16,000 from last year's
peak.

Clear weather prevailed thruout,
Nights, as usual here, tumed cool,
and this, as in the past held the
night grandstand crowds t~ about
the same levels as in former years.

Biggest hit of the fair was a free
offering, Phil Spitalny and His All-
Girl  Orchestra, presented twice

| daily in Empire Court in a new

band shell erected this year. The
Spitalny  ork thronged Empire
Court afternoon and night, and the
fair's management was extremely
pleased with the reception given
the orchestra,

In the coliseum, the Mariners,
in two nights, plaved to excellent
crowds., Dorothy Collins, in two
nights early, played to a capacity
crowd one night, following a rela-
tively light crowd the previous
night, when the show was delayed
about an hour due to a late clear-
ance of cattle judging and the in-
stallation of the stage,

Supporting acts for the coliseum
offerings, all of which were booked

i by George A. Hamid, of the
New York agencv bearing his
name, included the Cardinals, xy-
lophone and dance novelty; Linon,
bounding rope-pantomime; Pedro
and Durand, koockabovt comedy:
Honey Girls, acrobatic, and John
Barry, emsee, plus a 22-gal line
and a band headed by Charlie
Basile.

Only other pro talent offered in
the coliseum was Stan Kenton's
ork in for dancing clesing night.

Crandstand fare consisted of
three afternoons of auto racing, all
staged by Ira Vail, and these

(Continued on page 62)

Ringling, Sheriff
Break Union Try
To Stop Show Move

Karsh, Kane Lead Frisco Fracas;

Bulls Bolt; Train

LOS ANGELES, Sept. 10. —
Picketing of Ringling Bros. and
Barnum & Bailey Circus was re-
sumed by the Teamsters’ Union
here Thursday (8), following an

outbreak of near-violence in San
Francisco Monday (5) as the cir-

cus moved from the Cow Palace.
Business for the show was gen-
erally light. However, informed
sources said that picketing appar-
ently had had little affect on at-
tendance. The small to fair crowds
were seen as a continuation of the
show's season-long experience,

Eventful Weck

In the action-filled week, the
circus experienced an earthquake
while in San Francisco Sunday (4).

Two men were injured when
seven elephants bolted, and a man
was clawed by a lion,

Seat wagons came lose from
flat cars when a locomotive en-
ineer jammed on his breaks. The
delay forced cancellation of a mat-
inee.

Abnormally hot weather struck
California as the show reached
San Francisco but abated somewhat
after it opened in Los Angeles.

Attempting to organize working
departments of the show under
Local 477 of the Teamsters are
Harry Karsh, head of the Local, and
Joe (Killer) Kane, former Ringling
employee. Karsh stated that they
expected to continue their picket-
ing thruout the season if necessary,

Block Doorway

At San Francisco, there was lit-

tle action on the picket line until
the show began moving out of the
Cow Palace. One doorway is avail-
able to the show for moving cook-
house wagons and other equipment
which are loaded early.

As the first wagons and trucks

Michigan State 17%
Ahead First 6 Days

Five Factors Contribute to Greatly
Improved Amusement Spending on Midway

DETROIT, Sept. 10.—Paced by
a sock opening, the 106th Michi-
gan State Fair drew 320,976 paid
admissions in its first six days, an
increase of 17 per cent, contrasted
to a 17 per cent drop in the same
period last year. Every day ex-
cept Wednesday showed an in-
CTease.

Total attendance was 554,669,
including 223,893 unpaid admis-
sions, mostly children. Ratio of
kids to adults is running better than

30 per cent, compared to 43 per
cent in former years, drawn by new
kiddie attractions.

Weather was clear and sunny,
with temperatures daily reaching
80 until Tuesday.

Increase i1. midway and other
amusement spending outpaced gate
pickup percentagewise. eral
economic atmosphere was favor-
able, following earlier Ford and
General Motors labor settlements,

(Continued on page 63)

Hamid Names Allen, Acquires
WOM Units for Dominican Fair

Plans Set for Staging Full Amusement Zone
At Government-Sponsored World Fair

RUTLAND, V¥t., Sept. 10. —
Plans for formation of the full
amusement zone at the Interna-
tional Peace and® Progress Weorld's
Fair, a winter event sponsored by
tke Dominican Republic, moved
ahead here this week when George
A. Hamid, the contracting agent,
named Bemnard (Bucky) Allen gen-
eral manager of the f\:m zone and
completed arrangements for the use
of ride and power equipment with
Frank Bergen, owner of.the World
of Mirth Shows.

The event, which will be held

in the capital, Ciudad Trujillﬂ.l

from December 20 thru February
27, reportedly represents a govern-
ment investment of nearly 540 .-
(000,000. Its purpose is to foster
trade and tourist interest and the
attendance is expected to approxi-
mate two-thirds of the republic’s
total population of about 3,000,000,
since visitors from adjoining islands
and the mainland are expected to
number in the thousands.

While basic units, including 12
major and 10 kiddie rides plus six
diesel units will be furnished by
the World of Mirth, Hamid and
Allen said considerable other

equipment, including ride units,
will be booked thru individuals.
Concessions Open

Eating and games concessions
and novelties are also open, they
said. The potential of the event
has been carefully gauged by
Hamid, who visited the site several
weeks ago to complete arrange-
ments with government nffici:%ls.
Allen will fly down to study the
layout in the next few weeks. Con-
tracted units will be limited to one
of a kind and the over-all size of
the amusement zone will be strictly

(Continued on page 72)
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Late; Lose Show

were assembled near the door
Karsh, Kane and others formed
elbow-to-elbow across the door,
blocking it, and shouting that they
would not move.

Michael Burke, executive di-
rector of the circus, and Noyelles
Burkhart, adjuster, came on the
scene and spoke briefly with Karsh
and Kane. After a total delay of
about an hour, Manager Lro d
Morgan signaled the driver of
First truck to pull oot with three
cookhouse wagons. Pickets blocked
the way and the truck came u
to them. Morgan asked Eheriillf.
Earl B. Whitmore for road clear-
ance. Pickets still refused to move,
and they were shoved aside by the
oncoming truck. It and several
other trucks with wagons proceeded
to the runs without further inci-
dent.

When a tractor pulling a proper-

(Continued on page 80)

TOP BALLYHOO

Steve Allen’s
Tonight" for
Eastern Stafes

NEW YORK, Sept. 10.—Ar-
rangements were completed this
week for the telecasting of the
Steve Allen “Tonight” show from
the grounds of the Eastern States
Exposition, West Springficld, Mass.,
next Saturday night (17). The NBC
coast-to-coast feature will eminate
from the Coliseum on the grounds
only hours before the opening of
the exposition,

The popularity of the show and
the timing of its airing probably
make it the best single publicity hit
of the current fair season,

Jack Reynolds, fair's general
manager, set the deal after lengthy
negatiation.
New York cast will participate in
the show,

Admission to the viewing will
be by invitation only. The fair will
stivk to its usual opening schedule
and will not attempt to build a pre-

view around the presentation of

“Tonight.”

Pittsburgh
Sets Attendance
At Million Mark

PITTSBURGH, Sept. 10.—The
Allegheny County Fair, Pittsburgh’s

'big annual free event, closed its

five-day run here Labor Day after
drawing an estimated - 1,000,000
patrons. Sunday (4) was one of
the biggest davs of the run, with
Ceorge E. Kelly, manager, estimat-
ing that from 175,000 to 200,000
people swarmed over the grounds
and took advantuge of the free
grandstand shows.

Owver the final weekend automo-
hiles were lined up bumper-to-
bumper for a distance upward of
two miles. Popular grandstand
attractions, in adtﬁ‘itiun to the giant
line-up of variety acts, were the
Western Roundup Show and the
State Police Show. Kelly reported
that concessions were up close to
20 per cent in general.

Main problem For next vear will
be the expansion of parking facil-
ities, Kelly said. The present space
holds 40,000 cars, but the location
is remote and many patrons are
forced to hoof if for a half mile,

Allen and his full ©
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1955 Winners

43rd Annual—BIG ELI
Fourth of July Contests

(Contest Ma. 1 for BIG ELI WHEELS)
Rank Owner Statea Wheal Recelpts

1 A. Fresdman Calif, =25 B839.15
4 Art Farcier Minn. =5 &B4 TS
3 E. Browning ore. &3 &3040
4 H.Bartholamew lowa 25 S17.00
§ Chas. Miller Wi, =5 507.05
& W. Anderson Ohia AL &35 50000

Mo, 5§ BIG ELI WHEELS continue &%
leading profit-earners. Read a Ffull re-
port of all confests in July-Auguit BIG
ELI HNEWS, Free upon reguesi. Ask for
Price List A-4% and all infermation on
BiG EL] WHEELS.

EL!I BRIDGE COMPANY

¥ Came Avanue Jacksonville, lilinois

% Rodeo Ride

% Choo Choo Ride
# Speed Boat Ride
# Kiddic Auto Ride
% Rockel 'Rldt

+ Pony Cart Ride
% Army Tank Ride
+ Miniature Trams

KING AMUSEMENT CO.

Mr. Clemens, Mich.

DEPEND

SKEE-BALL

FOR YOUR

STEADY INCOME
YEAR AFTER YEAR
® o e o

WRITE

PHILADELPHIA TOBOGGAN (0.

130 E. Duval 5
Philadelphia 44, Pennsylvania

MINIATURE TRAINS
iorEVERY LOCATION

SR e

ik

—_——

= | ‘1=_.L_| ﬁ.!:.".:‘
MINIATURE TRAIN CO.

RENSSELAER, INDIANA

o .ﬂ.l’

! e
, a0
_-_-__-_-I—I-I.-

% WATER BOAT RIDE
o WHIRL-A-ROUND

+# FERRIS WHEEL

w LOCOMOTIVE TRAIN
 ROCKET TRAIN

& ROCKET FIGHTER
% CIRCUS RIDE

4 JET AEROPLANE

% CHAIR-0-PLANE
 ELEPHANT RIDE

“ TANK RIDE

1 Al rides complete,
including famec e s,
sleciric sians; ready
fo operalte. Terms
arranged. llivs. cir-

& ..ﬂﬁ‘“ cular free,

STANDARD KIDDIE RIDES
MAMUFACTURING CO.

201 [. Broodwoy,Lang Beach, L.LIN. Y,

Bhoneiw:LOng Beach 4-7361 and 4-5504

FLY -O-FLANE
ocTOrUS

MIDGE -O-RACER
BULGY THE WHALE

GCIVE TO DAMON RUNYON
CANCER FUND

| the pari-mutuel handle was higher

1 12,401 for three days compared

| ago, 3,616 to 3,452,

Heat Wilfs

Oregon State -
Attendance

100-Degree Temps
Cut Gate 33,725
First Four Days

SALEM, Ore., Sept. 10.—The
Q0th Oregon State Fair opened
with a bang Saturday (3), pulling
41,070 the Ffirst dav against an
opening crowd of 40,330 a vear
ago. Then the heat sel in, and
attendance began to wilt, with first
four days totaling 192,360 against
226,085 for the comparable period
A year ago.

By Wednesday (7) the 100-de-
gree. temperatures had bepun to
moderate and attendance began to
reCovVer.

Labor Day, the biggest of the
eight-day run, saw a gate of 57,330,
compared with 73,230 lust vear.

Despite the attendance slump, |

than a year ago, the Labor Day
total of $172,492 setting an all-
time one-day record. For the first
three days (no raecing on Sundavs)
this year’s handle totaled $362,643
compared with $315.213 a year
ago, every day showing an in-
crease, These gains were made
despite a slump in race attendance,

—-r =x

with 12,815 the Ffirst three days of

1954, Opening day race crowds,
however, were larger than a year

Circus Slumps

The twice-daily circus fell [far
short of pulling last vear’s erowds,
the four-day total being 14,501
compared with 19,691 a vear ago.
The Bailey Bros. and Cristiani Com-
bined Circus was used in the sta-
dium, again replacing, as last year,
the rodeo. Circus matinees com-
peted with afternoon horse racing,
and the evening eircus had to buck
the Helene Hughes Revue in the
grandstand.

Revue atlgndnm :illsnl&:]] below
a year ago, biggest day being Sun-
day (4) with 4,788 mmpurcg with |
3,049 a vear ago. Acts included
Day, Dawn and Dusk, veecal group;
Los Gatos, acrobatic trio; Zippy,
the Chimp; the Shepard Brothers,
Swiss bell ringers; Fred Sanborn,
xylophone comedian; Johnny Mat-
son, emsee and instrumental solo-
ist; Mason-Kahn Dancers, and mu-
sic by Jack Seltenridge orchestra.

The attendance slump failed to
slow the carnival. K. R. Anderson,
head of Rainier Shows, said his
four-day gross equaled all eight
days of last year. This increase in
spending was not borne out, with
concessionaires, food and drink

about in proportion to the Ffall-off
in attendance.

Band Concert

An innovation this year was a
free outdoor band concert from 4
to 3:30 p.m. daily, which Fair
Manager Eeu Spitzbart said proved
Bnpul:ir among the fairgoers. The

and was fronted by Monte Brooks,

|
people finding their gross down |

IOWA STATE GATE
DIPS TO 505,050

Net Profit Estimated at $50,000;
ACA, Auto Races Lead as $$ Makers

DES MOINES, Sept. 10.=The
Towa State Fair, alter a slow start,
gathered momentum and closed its
10-duy stand Labor Dav with 505,-
050 paid eustomers, making the
fifth straight vear it has exceeded
the half-million mark, attendance-
Wise,

A terrific heat wave contributed
to the slow start but after eooler
weather arrived  business  picked
up and the Final Saturday and Sun-
duy business was hmwy to put the
fuir over the half-million mark and
racked up an estimated $50,000
prolit.

The 505,050 admissions was
sharply off the record-breaking
centennial fair of 1954 which also
mcluded a visit by President Eisen-
hower, The 54 Fgure, which was
a record, was 607,112, This year’s
ligure, howeyer, was comparable
to 511,008 in '53 and fair execs

actoally made comparisons with

two vears ago instead of the cen-
tennial fair,

The profit of $50,000 also com-
pared with $58,358 made two years
ugo and with the weather angle
and a 10-day run involved fair
officials were happy to end up in
the black instead of the red.

Midway Wins

Apparently the two Factors pull-
ing up the fair at the close were
the tremendous business done by
the Amusement Company of Amer-
ica on the midway, pulling within
2 per cent of its 54 business and

—

fur ahead of the 1953 take, and
a terrific gate Sunday night for
Al Sweenev's auto races under the
lights.

The Sunday night races pulled
22 768, which was only about 200
under the all-time high for any
grandstand show. In Fact, it was
the largest nighttime attendance

lIlinois State
Studies Free

Outside Gate

SPRINGFIELD, Ill., Sept. 10.—
Plans to establish free gate at the
Nlinois State Fair and tighten auto-
mobile parking fees, will be studied
by the fair board here at the re-
quest of Gov. William G. Stratton.
. Paid admissions at the big expo
usually run between 20 and 25
per cent of the total attendance.
For the past several years a free
gate has been in operation after
6 p.m. and veterans have been ad-
mitted free on all days. In addition,

the gratis gate has been in opera-
|tiﬂn for several hours on the two

The tighter parking lot, if adopt-

of Portlund, | political days.

Last year’s innovation, a rear-
rangement of the midway that
opened up the attractions thru re-
duction in number, was continued |
this year with resultant benefits to |
appearance and fairgoers’ enjoy-
ment. The additional space for
each unit eliminated the human
bottlenecks of former years, leav-
ing the rides in the center of the
midway and the concessions having
a circular arrangement that kept the

crowds moving smoothly,

John F. Pendergast and Chuck
Elwell, fans, saw Mills Bros. in
North Adams, Mass., and visited
Buck Leahy., Steve Hills clowned
at Troy and North Adams.

““Best Buy in Ride

THE TALT-A-WB(RL Ride

s Today"”’

* Very Popular and Profilable
* Good Looking  * Good Quality
* Well Buill * Economical

and whal @ * Repeafer!|

SELLNER MFG. CO.

Faribault, Minnesota

ed, would apply at all times to all
cars, including service vehicles, ex-
hibitors" cars and trucks, press and
radio cars and the automobiles of
State otficials. Some tvpe of coin-
operated car barriers are planned
which would cut down personnel
to one at each gate to make
change.

Also due for review by the
board, at the governor's request, is
the program of motorcyele races,
a long-time attraction at the fair,

CAROUSELS—ORGANS
KIDDIE RIDES—TRAINS

Complete lina. ':‘rln for catalog and
rmi.

H. E. Ewart Company

TOT Esst Gresnlesf Strest
Compion, Califernia

[LLINOIS FIREWORKS

WORLD'S. LARGEST
MANUFACTURERS AND EXHIBITORS

Khown everywhere. Catalogue mailed
wpon reguent
Box 791, Danwille, 1N

Wrte or call
Fh, 1T1E&

in the grandstand and the $27.600
tke was the largest grandstand
take for any single show.

The 55 exposition failed to
equal 54 attendunce figures on any
single day—which demonstrated
the pulling power of the cen-
tennial fair a year ago. Altho this
vears fair had 76,901 paid cus-
tomers on the final Saturday, this
was under the record 95.882 4
vear ago, and the Ffinal Sunday
crowd of 68,185 was big but under
the 73,547 reached on that day
ir 1954,

Holiday Light

The Monday-Labor Day crowd
wis again a disappointment to
fFair officiuls; with only 24,103 pay-
ing to go thru the turnstiles. Since
the fair board changed the lowa
fair from a Friday-thru-Friday to
a Saturdav-thru-Labor Day aflair
in 31, the closing holiday crowd
has been a disappointment. In
fact, each vear the attendunce hss
been dropping off, instead of build-
ing up, The First yvear, 41,760 paid
on Labor Dav. Except, for 30,013
last year, there has been a drop-
off each vear,

It had been expected that auto
races under the lights on the clos-
ing might would help to pull in
the crowd but only 6,157 showed
Fp at the grandstand to close the
air,

The weak closing has [air of-
ficials thinking and just what they
will do next year probably will de-

nd wpon developments at the
air board meetings this winter.

The auto races and rodeo saved | mERaY.GO-ROUNDS » BOAT RIDE = AUTO
the fair from going into the red | ROLLER COASTER » JOLLY CATERPILLAR * TANK
with good grandstand crowds, | sky IGHTER s BUGGY + CASOLNE SPORT
while the harness racing and the | cass « recorp pLavERS = RECORDS » TAPES

musical revue during the early part TIMERS ® SIDE WALLS AND COVERS
of the week dmpp-rj off. Only one AL O

thrill day was held, with Trans-
’AL‘%AH HERSCHELL

World pulling in nearly 10,000 on
0., INC. - EsT. 1880

Thursday. The Trans-World also
put on a special Hood-relief show
Sunday moming, but the Sabbath
attraction lailed to pull heavy. The
show's entire receipts went fnrl
Eastern flood relief.

NORTH TONAWANDA, N. Y.

| “'THE WORLD'S LARGEST MANUFACTURER
OF AMUSEMENT RIDES"' \

THE CHOICE' OF EXPERIENCED RIDE OPERATORS

Rides built by MNational ower 40 years ago are still in operation and considered too
good to replace.

National Is Famous for . . .

% Complete Kiddiela