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Giant Halls Sprout

"Across the Country

Arenas, Auditoriums Draw Big

Backing

For Buiiding Boom, All Out to Get Shows

By TOM PARKINSON

CHICACO—Arena and audi-
toriums  constitute a two-headed
giant with double-barrelled power.
They are lunging along a two-way
street with two-tone backing and
a two-fold pmpnae

Purpose is to win shows and in-
Fluence expositions, Their ‘backing
comes from expansion plans of mu-
nicipalities and fairs, The route to
the goal is theu building either all-
new facilities or expanding the old.

Juilding of the big-scale seat-
ancl-space emporiums continues at
A terrifi pace e illlﬂl.litlg‘i cost-
ng S0 uu]hhn §30 million and
even $30 million are debated, de-
signed and detwiled, Halls seating
from 6,000 to 10,000 are now
available in numerous moderate
sized cities.

Add to Older Places

In addition, there is a parallel
movement o construct new annexes
or additions to existing bulidings.
Victunally all of these jobs are to
add more. exhibit space to that al-
ready provided by the auditorium
Or arena.

Behind both movements for new
buildings and added space is the
push by cities, Chambers of Com-
merce and eonvention bureaus to
bring large crowds into the city.

Crowds for amusement enter-
prises are a major part of the goal,
But the end rvesult is the throngs
that converge on a town with a
stiong. schedule of conventions,
tracle shows and expositions. There
are more and more such conclaves,
and there are more localions seek-

them. To eompéte in the mar-
wichy ity must have a big arena
or auditorium to offer.
Leisure Time Helps

While cities and fairs hustle to
wall up ns much booth space as
pusﬁi!rh:_ the number of booth i_ul.*_.'v
ers multiplies. Some see the in-
erease in the number of shows and
expasitions as.an expression of our

Rock ‘n’ Roll

In Disfavor

CHICACOD — Arenus
ditoriums wan! shows, unless, that
is, you're talking about rock o
roll alfairs. Then the building men
think twice before tuking the of.
[er, Some accepl; some refuse,

With new experiences to their
cicd 't such as calling riot squads,
and with scars, such as damaged
seats, for their buildings, some op-
eralors have tumed thumbs down
O any more rock "o’ roll. Some nix

and au-

the whole iden. Some prohibit
dancing bul allow concerts. Some
just Lifre the extra cops and let ‘em

g0,

having more leisure time. That is,
people have more time to play, so
they have time for more shows,
and they have time for expositions
about travel, sports, vacations, hob
bies, crafts and other ways to use
more time,

Competition among the major
cities has reached a white heat in
the exhibition and trade show cate-
gory. New York, Chicago and De:
troit buildings are among those
most deeply involved. More big
league contestant* are warming up.

Meanwhile, enough auditoriums
and arenas have been opened in
some regions that peppy competi-
thon has sprung up. Among these
locations are the Carolinas and
Texas. Buildings are competing
with each other for trade shows and
expositions plus amusement attrac-
tons.

While there are hundreds of
.:'lpne& shows of various kinds to

eal in, arenas and auditoriums still
find themselves short on arena and
stageshows,
Stress Show Need

Basic items are the circuses, ice
shows, rodeos, country and western
music groups, long-hair concerts
and ballets and such public exposi-
tions as sport, home, travel, boal
and auto shows.

There is adequate base on which
to build a basic annual program
of shows, But virtually every build-
ing manager declares he needs
more shows,

Their problems are complicated
and schedules are sometimes af-
tected by cancellations of the rel.
atively few projected shows. A
couple of such deals recently have
cut swathes thru arena bookings.

But countering these losses hoave

(Continued on page 81)

CELLER HEARING
PROVIDES PROS
WITH YOCKS!

WASHINGTON—TV net-
work executives attending the
Celler Subcommittee hearins
last week had themselves a
couple of big laughs midst the
grayity of the subject under
investigation. The chairman,
Rep. Emanuel Celler and Rep.
Kenneth Keating, in  their
frank naivete about the intri-
cacies of TV business, nsked
questions and made remarks
that to the pros represented
the broadest type of humor,

During a discussion of net-
work talent contracts, it was
brought out that altheo NBC
has him under a long-term
contriect, Milton Berle now
Ild.'\ 1hih |IL|:‘|I]E[|JEJ:|.I "-Ilu"l‘i ﬂf Il:l-b
own. One of the congressmen
then asked, “Now what do
they do with Milton Berle
(NBC)? Do they put him on
spot shows like Ed Sullivan
(C B‘*J"’ The audience ‘I.DL‘-H(E'd

Earlier, Celler read a state-
nwnt attributed to  former
NBC President Sylvester (Pat),
Weaver to the elfect that the
big advertisers’ dominance of
the best network time could
literally drive smaller adwves-
tisers out of business. To this,
Reating quipped, "Yeah, now
he's out of business.” Big
roar,

The biggest shock wave
took place 11:45 a.m. Thurs-
day during testimony by
Ralph Cohn, vice-president of
Screen Cems. A man  sud-
denly rose [rom the audience,
identified himself as Harry
Levin, a layman, and de-
nmncled to be heard, He cried,

“There is conspiracy and col-
lusion here.” The audience
buzzed. Celler quieted Levin
and told him be'd have to
give his name to the secretary
and be heard in turn. No-
body could figure out whose
side Levin was on,

NEWS OF THE WEEK

NTA Film

Network

Gives U. S. Unique
4th Television Web

Huge Promotion to Awaken Public

To New Type of
By GENE PLOTNIK

NEW YORK — The nation’s
fourth TV network, which was of-
ficially born on Monday (17) when
the NTA Film Network’s alfiliation
agreements with over 100 stations
went into effect, is a different kind
ol network from any that has ever
existed in the broadeasting indus.
try before. But it is in fact a net-
work, and it has allocated a huge
promotion budget for the coming
season to impress the fact of its
existence on the minds of the pulb-
lic and sponsors,

It has already arovsed the in-
terest of a Flock of advertisers and
ad agencies. According to NTA
executives, the announcement last
week that it had so many alliliates
signed drew a stack of inguiries
from potential sponsors, large and

small.
Fits Conditions

The NTA Network was con.
ceived from and adjusted to the
specific conditions of the industry
that exist at this moment.

It will be the first all-film net
work, Hence, there will be no line
charges involved. NTA is not bas-
ing its sales pitch on simultaneous
Eiring, as the wir- networks usually

0,

It will be the [irst network to
pay a commission to its alfiliates’
spot representatives, Further, any
piece of the network program thal
is not sold by the nztwork may be
sold by the station locally, Hence,
the mfc:s effort for the NTA Net-
work’s. shows may be carried oul
on three levels,

The NTA affiliation agreements

41 Shows Flop or Fade Away

During Past Season on TV . . .
A total of 41 nighttime network
were canceled over the past season, and one
carryover from last season will delinitely get
the axe at the end of this vear.

Broadeast Musie,
detrimental to music.

Inc.,, as a “conspiracy”

..... evssesesPALE 41

Th

shows

Of these, 16 Attorney

were on the air more than the one season-and
consequently cannot be considered to have
flopped but rather to have [aded away..

page 2 type.

Film Distributors Won't Blame

Networks, Despite Probings . . .

Making its public debut, the Association of TV
ﬁumr.ﬂ. stubbornly refused to throw

darts at the networks, despite incisive ques-

tioning by the House Antitrust Subcommittee.

Film Distri

Condone Future “Saucer
Julian
publishers” agent and trustee, ask record labels
to recall latest disk of the “Flying Saucer”
Publishers claim they will not issue
reduced-rate licenses, and that the copyrights
must be protected, .....

Abeles, Harry Fox Will Not

" Disks , . .

Abeles and Harmry Fox,

page 41
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DEFARTMENTS AND FEATURES

Billy Rosze, Harbach, Hammerstein

Attack BMI as “Conspiracy”
Billy: Rose, Stanley Adams,

summoned to Emanuel Celler probe of music
Otto Harbach
stutements attacking

licensing. Rose,

Hammerstein I issue

Amusemenl GAames «...132  Mushe . ... o000 00230 41

Aud-Arena Review .... 81 buslc Chotrls oo ocaana.

CRIDIFAlL s esvsrersnnnesill Alumic Mochings ,.....1718

. ST S g g e g e 1 Math TV Week Sec. .6 17

sassas PHIEE b Coming Evenls ,.epe-e.102 Parks & Pooly ......... 107

Md f\di ....... llltn Pim ---.-.--..1-.|..|-J-l-l|-I”.i

Coin Machine Market. . . 130 BEdlD saspnesanssannnan BE

.a s Fairs & Expositions.....104 Rinks .. .sssssnssssss.108

III(']{ Lawrence Final ‘Curtalh .. ..sses 79 Routed ....eeveesennes. B0
Gensral Dantdonr ieess 18 TeleWISION sespssasnsws

Honor Roll of Hits ,... #

EY - Fllm .sssesasnnsaain

and  Oscar

Letter List ...

+|-+----i|1

TV, TV Fllm Reviews, 1-5

snses LI

Merchanlise sessss

Vending Machines ..... \123

‘Wireless’ System

do not provide for network option
time, a subject ol intensive inves-
Hgation in Washington at this mo-
ment. lnstead, it contains a defi-
nite commitment tor an hour and
a half block weekly for 39 weeks,
referred to in the agreements as
“Program Time.”

Starts Oct, 15
NTA Film Network, a
wholelv owned subsidiary of Na-
tional Telefilm Associntes. a dis-
tributor of TV lilm, i on its part
definitelvy committed to start run-
ning its first [Hume in that “Pro-
gram Lime”™ the week of October
15, whether or nof it has made a
sale by that time. The affiliation
agreement is lor two years, can-
celable wilth 45 davs’ notice after
the First vear.

The “Program Time"
tion by station.
r.'[uLlln-r to Ray

Hai
I‘ll_"

Vares :.m*

In general,
Nelson, vice- IITL"ﬁl-
dent and generad maniager of the
network, it h'.nlu to be in the latter
[HArs ol the evening, on Fridn}'s or
weekends, In those markets in
which the NTA affiliate is the
fourth station in the market, the
“Program Time™ may be earlier in
the evening. The specific time des-
ignations were still being worked
out at this writing for many of the
major market alliliates.

Other Tils

AMost of the NTA allilintes are,
of course, nlso affilintes of one or
more ol the three existing wire
networks, A rough breakdown
shows 10 that are also affilintes of
NBC-TV, 22 ulso affiliated with
ABC-TV, 28 afliliated with CBS-
TV and 14 that ave independent
stations not  alfiliated with any
other network. The rest are affli-
ated with more than one of the
existing networks.,

There will be no “mustgbuy™

{Continued on page 6)

'First an ldeq,

Then Reality

NEW YORK—The
Film Network has been sold
stations, and now to advertisers,
purely as a concept, since up to
this weelk NTA hLad made no defi-
nite program oller other than that
it would have a series of Lop fea-
ture films,

NTA began pitching the concept
of a fourth network to stations—
first in an  exploratory manner—

new NTA

rh.uL in February. The main load

of rounding up affiliates has been
carried by three men—Ray Nelson,
geneml manager of the network,

Vie Bikel and Tony Azzato.
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ALL IN A SEASON

- Show Deaths Total 41; Some
Flop, Others Just Fade Out

NEW YORK—During the past
season 41 nighttime shows have
been canceled, plus one, “The Cru-
sader,” already set for the axe late

this year. Sixteen of the total of
42, ever, have gotten fairly
long exposure and have lost their

audiences thru the years. They are
not flops, but fadeg shows,

Why do the majority of shows
flop? Mainly because of the pres-
svre of their competition whose
audience attractiveness is greater,
Both the “Colgate Variety Hour”
and the “NBC Comedy Hour” are
examples in point. It was their
fate to tackle ?ﬂ Sullivan head-on
and lose. And many other similar
examples can be cited,

The CBS-TV network pro-

d the greatest number of
ops, 11, but NBC-TV was not
far behind with 10, snd ABC.TV
had only five. Among the faded
shows NBC had six, CBS five and
ABC five, ABC, of 5ti:;t:n!.n'sue,] did not
program as many shows last sea-
son as did the other two webs,

i ?uthﬂrush!:m

any of the programs which
ﬂuppecr were specifically designed
to crush the competition and did
not quite make it, “Medic” was
NBC’s answer to its Monday night
I Love Lucy” problem. While
"'M:d;_i:::" received respectable rat-
ings, “Lucy” remained as strong as
ever. “Frontier” was to perform a
similar job for the same network
against the combination of Jack
Benny nn:i Ann Sothem, but it
too, wasn't quite strong enough,
And the shoe was on CBS’ foot
with both “Brave Eagle” and
“Champion,” which failed to dent
ABC'’s hold on the kiddies who
watched “Disneyland” and “Rin
Tin Tin" on Wednesday and Fri-
days, 7:30-8, respectively.

There were also a number of
programs which had time periods
to give them strong audience in-
heritances. “M-G-M Parade,”
which followed “Disneyland” on
ABC, is a case in point, as is “It’s
a Great Life,” This last show,
however, evidently had no great
impact on kid viewers, the largest
ginup watching the Roy Rogers
show,

which preceded it.
Good Chance

It cannot be said that the large

majority of these programs did not

get a chance to prove themselves,

Ed Gardner Joins
JWT Prod. Staff

NEW YORK — Ed Gardner,
commonly known as Archie, the
waiter, in "Duffy's Tavern,” has
joined the creative production staff
at ]. Walter Thompson.

Gardner was a well-established
Erugmm creator-producer before

e came up with “Duffy’s Tavern.”

e e S

Enter my subscription to T

over single copy raotes).
O Payment enclosed

Name

(52 issues) at the rate of $12 (a considerable saving

In only about five cases did pro-
s run less than a full season.
gpuns,ﬂrs seemed disposed to give
their properties every chance pos-
sible unless the immediate reaction
of the audience was a bad one.
Among the list of flops, dramatic
shows seem to predominate, They
include “Playwrights °56," “Star
Stndge," “Wanted,” ‘Stage Show”
and many others. ‘Playwrights
'56” is an interesting example of a
frilure, for the “Armstrong Circle
Theater,” which shared: its time
period, has been renewed. A factor
in “Playwrights” failure may have
been the cost, which ran about
$30,000 a week more than its more
successful counterpart.
Many Switches
Among the shows which faded,
the evident pattern was frequent
switching of time periods by the
networks. Eleven of the 18 shows
not only were switched from other
time periods, but many were also
switched from other networks,
“Truth or Consequences” got its
start on CBS. “My Favorite Hus-
band” began its career Saturdays,
9:30, but closed it out Tuesdays,
10:30, a strong time period since
it followed “The $64,000 Ques-

Hon,”

Frigidaire Cut
Of Bills Cause

/) o e

Of ‘Wife' Axe
- NEW YORK——Frigidaire’s cut
in its network TV advertising
budget is reported to be the reason
for its expected cancellation of “Do
You Trust Your Wife?” CBS-TV
Tuesdays 10:30-11, late in Decem-
ber. The axing has nothing to do
with weakness of the property as a
program vehicle as formerly re-
i:g;red (The Billboard, September

An unusual aspect of the show’s
success is that in spite of being in
station option time across the coun-
try it has still shown consist-

Trade observers [eel it is [ruit-
less, in most cases, to try to pin-
point specific reactions for pro-

m failure, since so many factors
are involved. But it is pretty obvi-
ous from the large list of flops and
faded programs that the entertain-
ment tfemands of the medium are
heavy, Equally obvious is the fact
they will become even stiffer as
the audience continues to become
more sophisticated.

ABC "Circus’
Sefs 3 Clients

NEW YORK—Three sponsors
are now set for the ABC-TV “Cir-
cus  series, Thursdays, 8-9 p.m.,
leaving one quarter-hour to sell.
Joining American Specialties Cor-
poration, first to sign, are Remco
Industries and Hartz Mountain
Products. American Character Doll
is no longer a possibility for the
last quarter.

J‘tmungel.hﬂ programming wrink-
les to irlr:u*.uzlj;r out are some
claims of infringement surrounding
the show’s title. ABC-TV looks
upon “Circus” as a generic word
which cannot be held exclusive.
Among the variety acts will be
many formers of the recently
folded King Bros." Circus.

Mennen Sad
Re ‘Finance’

NEW YORK — The Mﬁnnﬂn
Company is reportedly unhappy
with its sponsorship of “High Fi-
nance” over CBS-TV Saturdays,
10:30-11 p.m., Summer ratings
have not been too impressive, with
the quiz scoring an 11.1 in the
American Research Bureau figures
for August,

“Damon Runvon Theater,”
immediately preceding “High Fi-
nance’ on the summer schedule,
had a 158 for the same rating

ently in the top 10 ratings.

period.

NEW YORK — NBC-TV last
week continued to Hghten up the
shape and substance of its top level
executive reorganization. Named

veepee in charge of the network’s
owned and operated stations was
Thomas B. McFadden. With NBC
for the past 22 years, McFadden
formerly was veepee in charge of

.-

he Billboard for a full year

Foreign rate $24.

O BN me
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Occupation or Tifle

Company

Address

City

. o
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60 Patterson St., Cincinnati 22, O,

ne____ State

Top Level Exec Staff
Begins to Jell at NBC

WRCA and WRCA-TV. He will
re to Executive Vice-President
arles R. Denny.

The sales department shape-up
now sees Billy R. Goodheart Jr.,
in charge of sales for the NBC-TV
network. He is to be proposed for
election as a veepee at NBC's next
board of directors meeting. Report-
ing to Goodheart will be Mike
Dann, pewly named veepee in
charge of TV program sales and
Walter D. Scolt, veepee and TV
sales director. Carl M. Stanton
has been appointed vice-president
of TV programs and sales and
business affairs, but will report to
| executive Tom McAvity.

Still to be announced is the
revamping of theHNBC.-T‘J pro-
gram department, Heports are cur-
rent that Nat Wﬂlﬁpfvi]] not be
moved to the West Coast to take
over Fred Wile's post, but will
remain here in a top level pro-
gramming slot. Also to be de-
cided is the spot to be occupied
by Dick Pinkham, with speculation

that he may go to the West Coast,

¥
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are divided into two classes—

- *Amos ‘n' Andy: 10-50—CHS
Milton Berle: 5-27-48—NBC
*Rig Town: 150—NBC
Chance of a Lifetime: %-50—ARBC
Dollar & Second: 9-20-53—ARBC
Down You Gor &=-3051—ARC
Ethel and Albert: 4-25-53—ABC
*Four Star Playhouse: 9-11-52—ABRC

SHOWS THAT FAILED OR '
FADED DURING 1955-'56 _

The following is a virtually complete list of nighttime pro- -
grams which have failed during the season of 1955-'58. They

have not lasted two years, and faded programs, those whose

s being those whose careers

|

careers have run more than two years but which have not been =

renewed. The list does not include summer replacement shows

or those obviously designec as stopgap programming such as

Quiz Kids.” Asterisks denote film shows. :

FLOPPED
Appointment With Adventore: 4-3-25  Johany Carson: 6-30-35—CHS
CBS Jusijce: 4-B-54—NBC

*Brave Fagle: 9-28-55—CBHS Martha Raye: 9-28-45—NAC

*Champion: 9-30-55—CBS *Medic: 9-13-54—MNBC

Colgate Variety Hour: &12-55—NBC  *M-G-M Parade: 9-14-55—ABRC

Comedy Hour: 1-8-56—NBC Penny to a Million: 5-4-55—ABC

*Crusader: 10-7-55—CBS Paywrights °"56: 10-4-5%-_NBC

*Damon Runyon Theater: 4-16-55—CBS  *Screen Director’s Plavhouser 10-5-33

*Frontier: 9-25-533—NBC ARC

Gordon MacRae Show: 1-5.56-NBC Stage Show: 10-1-55—CBS§ - i

Guy Lombardo Show: 3-20-56—CRS *Star Stage: 9.9-55—NMRBC -

*IM's Always Jam: 9-10-55—CBS Star Tonight: 2-3.55—ABC . ]I

*I's a Great Life: %7-54—NBC *TV Reader’s Digest: 1-17-55%—ABC

*loe and Mabel: 6-26-56—CBS *Wanted: 10-20-55—CBS !-,
FADED y

Jimmy Durante: 17 2.74=Npy
Meer *fillie: 10-25-52—CHS
Alidwestera Hayride: 5-15-31—NBC
*My Favorite Husband: 9-12-53—CRS
*Our Miss Brooks; 10-1-52—CRBS
Stop the Mupsic: S5-5-49— AR

Truth or Consequences: 9-7-50—NBC
Two for the Money: 9-30-52—MNBC

NBC-TV CLOSER

NEW YORK—Noel Coward is
reportedly negotiating with CBS-
TV and NBC-TV for the television
rights to a number of his own mu-
sical comedies, Indications are
NBC may close the deal with
Coward, Included in the list are
“Ace of Clubs,” “After the Ball"
(adaptation of “Lady Windermere's
Fan"), “Pacific 1861," “Conversa-
tion Piece” and ‘Operette,” the
first three never having been seen
in any form in the U. S,

Chances are that the wversa-
tile anthor-composer-actor-director
will confine his participation to the
role of supervising producer, tho
he’s mulling a co-star stint with
opera diva Lily Pons for “Canver-
sation Piece.” They teamed on the
LP record of it several years ago.

Dates and times for the color-
casts are undecided, tho it's sure
that NBC-TV will schedule them

NBC Opens Up
Sunday 5 Time

NEW YORK — NBCTV has
opened its Sunday 35-5:30 p.m.
time period for altermate week ad-
vertisers with their own properties.
It is willing to take clients who
want to use reruns of vidfilm series
or have other low-budgeted prop-
erties of their own.

The time period will follow the
Ray Bolger show, which goes 4-5
on Sundays and will alternate with
“Wide, Wide World,” seen 4-5:30,

Lewine to Be
ABC Exec VP

NEW YORK—It is reliably
reported that Robert Lewine,
ABC-TV vice-president in charge
of programming and talent, will
soon be made executive veepee of
American Broadcasting Company.

Lewine was upped to his present
position last season from the post
of director of television programs.
Apart from his being second in
command to President Robert
Kinter, Lewine's new duties have

not be defined.

Nets Talk TV Right
To Coward Works

as late in the evening as possible
to make sure the kids are all
asleep before the naughty Coward
dialog and lyrics are aired. Cow-
ard’s resistance to the blue pencil
was well publicized in his CBS
appearances last season.
Outspokenly delighted by tele-
vision exposure, Coward has made
what one friend describes as the
first move toward televising of all
his plays. To date, only excerpts
from “Tonight at 8:30” and seat-
tered songs have reached viewers,

Rubber Buys
V2 ‘Navy Log"

NEW YORK — The United
States Rubber Company, thm
Fletcher D. Richards, Inc.;  has
bought alternate week sponsorship
of “Navy Log” on ABC-TV
Wednesdays, 8:30-9 p.m, It will
share the series with Pall Mall.

decision on “U. §. Af

Almanae,” which was¢ kinescopea
by ABC-TV for U. S. Rubber a
few weeks ago, has been postponed
until after January 1. U. S. Rubber
had an option on the Friday 10-11
E.m. time period, which reported]

as now gone to the FPlymou
Motor Corporation.

Miss Booth Near
Set for Ford Spec

NEW YORK—-Shirley Booth is
virtually set to appear on the “Ford
Star Jubilee,” the CBS-TV Satur-
day night spectacular, late this
vear or early next vear in “A Tree
Grows -in  Brooklyn,” the musical
version of the Betty Smith novel,

She appeared in the musical on
Broadway several seasons ago.
Miss Booth is also set for an
appearance on “Playhouse "

NEW EMOLAMND TOP TV KID SHOW

| MR. SWEEP

With Whiskbroom tha Clawn and
Judy the Chimga)
Avallable—call ar writa

HARRY FIENMAN

V1474 Beacon 5%, Brookline 44, Mamn.
Phone: BE 31371
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BOMBSHELL

Justice Dept.

Compares TV
With Movies

NEW YORK—The Justice De-
sartment dropped a bombshell at
he Celler Committee hearing on
ridav (14) when Victor Hansen,
wead of the antitrust division, in a
17-page statement, said that he
saw a "striking similarity” between
the networks’ position in TV and
the movie majors’ position in exhi-
bition before the famous Consent
Decree, He stated, “the networks’
control over the nation’s TV sta-
tions dwarfs the majors’ powers
over theaters” as condemned in
that industry’s antitrust case,

It is an old open industry secret
that the Justice Department was
investigating the networks. Hansen
brought this out in the open, add-
ing that altho its study is not com-
Eﬂcted, findings so far indicate that
the principal networks beyond
doubt have power to dominate, if
not control, major aspects of TV.”
He continued, *“This power, it
seems clear, spills over simple dis-
tribution of entertainment to en
production of programs, building
of scenery and tie-ups of talent.”

s NEW YORK——Off the increas-
ing list of ABC-TV shows goin
co-op is “The Lone Ranger,” which
has been bought on alternate
weeks by Swift & Company. Swift
will share the Thursday T7:30-8
p.m. series with General Mills,’

Among the ABC-TV stanzas
newly announced for co-op sales
‘are Bishop Sheen, “Mickey Mouse
Club.” “It's Polka Time” and
*Ouzark Jubilee.”
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" 5. Littleford Jr. . .Music-Radio Div., M. Y.
Sam Chase. . . Television Division, New York
Lee Zhito. ... West Coast TV Division, L. A.
M L, Reuter..... Outdoor Division, Chicago
Hilmer Stark. .Coin Mach. Division, Chicago
Offices
Cinclanati 22. 2160 Patlerson St.
E. W. Evans
Phone: DUnbar 1-6450
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wW. D. Littleford
_ Phone: PLaza 7-2800
Chicago 1, 188 'W. Randolph Si,
Maynard L. Heuler
Phone: CEniral 58761
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Outdoar-Mdse. . ...C. ). Latscha, Cincinnatl
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Philco Hunts

New Agency,
Quits Hutchins'

NEW YORK——The Philco ac-
count. estimated at bebween
$2.500,000 and $4,000,000 for TV
alone in 1936, is now on the loose,
The advertiser has discontinued its
relationship with the Hutchins Ad-
vertising Company and is now on
the prowl for a new advertising
agency. Hutchins will close its lo-
cal office on September 28 but
maintain its Rochester, N. Y,
headquarters where it services a
large number of smaller accounts.

Philco’s primary TV expendi-
ture this vear has been for the
econventions and election coverage
on ABC-TV. It also sponsors the
Miss America contest annually on
ABC. Previously its most import-
ant show had been the “Philco TV
Plavhouse™ which it sponsored for
many vears on NBC-TV.

The account will probably go to
an agency other than those which
rank as the top four—]. ‘Walter
Thompson, Young & Rubicam,
MeCann-Erickson and Batten, Bar-
ton Durstine & Osborn—since they
all have conflicting accounts. :

CBS Offers
‘Friends’ Slot

NEW YORK — An alternate
half hour of “Arthur Godirey and
His Friends” is now being olffered
by the CBS-TV network. It is the
8-8:30 portion of the show can-
celed by Toni, the other half being
owned by Bristol-Myers.

The network Ffirst submitted
Codfrev to clients already using
him with no takers.

Godfrev then refused to accept

sponsorship from a cosmetics firm,

9 Out of 12 Key-ltem Sales
Due to TV, ABC Survey Shows

HOLLYWOOD — Purchases of|the breakdown, according to time
nine out of 12 key items are influ- |

enced primarily by television adver-
ﬁsing, according to a survey just
concluded here by ABC-TV. This
appears to be the most significant
item out of the second annual study
conducted by the TV network of
1,381 families in the Los Angeles
area.

ABC-TV Veepee Ear] Hudson, in
releasing the results of the survey
in a speech before the Hollywood

Ad Club on Monday (17), listed |

purchases of these items as pre-
dominantly influenced by televi-
sion: Automobiles, cosmetics, hard
goods, beer (by 20 to 1), cigarettes
(by a 15 tu 1 ratio), gasoline, tooth-
paste and coffee.

The question as to “who controls |

the TV set in your home™ provided
some interesting responses. This is

periods:
Before 12 am.—(1) Women;
(2) children.

12-3 p.m.—~Women.

3-6 p.m.—(1) Children; (2)

women,

6-8 p.m.—(1) Men; (2) women,

§-midnight—(1) Men; (2)

womel,

According to the survey the child
dominance drops sharply after 6
p.m., with men the predominating
factor in controlling the se: there-
after (the fact that women filled
out most of the questionnaires may
have something to do with this.)

Seventy per cent of the peopls
said that they prepicked more than
50 per cent of their television pro-
grams, with about 15 per cent re-
plying that they prepicked all

shows. This seems to indicate that

Brown-Williamson
Daytime Use Pays

NEW YORK——The sole ciga-
rette advertiser to use network day-
time TV, the Brown & Williamson
company, is said to be getting ex-
cellent results. The major Brown
& Williamson push is on behalf
of its Raleigh brand. It now uses
an alternate quarter hour on three
NBC-TV daytime stanzas — "It
Could Be You,” “Queen [or a Day”
and Tennessee Ernie—and is re-
portedly buying another alternate

uarter hour on the same web.

The first Raleigh buy was made
in January when it purchased an

NEW YORK—NBC-TV intends

*| to apply maximum coucentration to

the sules of davtime TV. The net-
work’s new sules liead, Billv Good-
heart Jr., alter taking a look at
some of the web’s sales problems,
has decided that davtime TV is the
area which needs the greatest sales
push, because the network is sold
out at night except for small odd
pieces of time and programming.

This is not to say that NBC
hasi't done well on sales during
the day since the beginning of
1956. In January it had 42 quarter
hours available between 2:30 and
5:30. At present there hre only
13 such quarter hours for sale.
This indicates that more than two
thirds of its afternoon program-
ming has been bought up by
SPONSOTS.

Among the advertisers who have
bought late afternoon time at NBC
since the beginning of the year are
Sterling Drugs, two guarter hours;
Standard Brands the same amount;
Brillo, Armour, Breck, Kentile and
Sylvania, which have bought posi-
tions in “Matinee Theater”; Ameri-
can Home Products, Sunkist, San-
dran, Van Camp and Corn Prod-
uets, which have bought pieces of
the successful “Queen for a Day.”

NBC has also excited sponsor
interest in moving “It Could Be
You,” its new davtime quiz show.

Gillespie Midwest Magr.
NEW YORK—Henry Gillespie

was mistakenly listed as Secrcen
Gems” new Southeastern area man-
ager in a recent issue of The
Billboard. His correct title is Mid-
western arem mmoaget,

NIGHTS NEAR SRO

NBC Pinpoints Sales
Push on Daytime TV

Six new advertisers including Gen-
eral Foods, Pharmaco, Welch
grape juice, Lehn & Fink and
American Home Products have
bu:ﬁht into that stanza.

begin to concentrate its sales power
on “Tic Tae Dough,” “Bandstand”
and “Comedy Time,” which are
entirely unsponsored.

Pathe Rooster
To Crow for
Studio Films

NEW YORK—The Pathe News
rooster has been given a new flock
of enterprises, be?nnging to Studio
Films, Inc., to watch over. His
former owner, Warner News, Inc.,,
sold him for $500,000 to Studio
Films, so he won't be seen around
in movie newsreels where he's been
since 1910,

Studio Films hatched a new
company known as Pathe Pictures,
[ne., to supervise the bird. He'll
he the trade-mark of the News
Magazine of the Screen, which is
distributed to 30,000,000 school
kids, on TV shows, industrial films,
commercial iflms and theatrical
features.

Field offices for Pathe Pictures
have been set up in San Fran-
cisco and Birmingham. Chairman
of the board will be Samuel A.
Costello: president, Ben Frye, and
vice-presidents Robert G. Young-
son, Andrew L. Cold, John D.
Le Vien and Dr. Laurence B, Tip-

Tl

| RE-EVALUATION

e network will unduuhtcd'[yi

alternate quarter hour of Emie,
At that time the brand was said to
be in a sales decline. Reports are
that the use of daytime TV has
arrested that decline, an indication
being the expansion of its NBC
purchases,

Raleigh, of course, uses a coupon
premium offer which lends itself to
advertising directed at the house-
wile, in*erested as she is in getting
something out of her tobacco
money. The coupon promotion has
been exceptionally successful, ac-
cording to trade reports. Russell
M, Seeds is the ageney.

For its Viceroy brand, Brown &
Williamson uses an alternate quar-
ter hour of CBS-TV’s the Bob
Crosby show, in addition to half of
“I'he Line-Up,” Friday nights on
the same network, and one-third of
NBC's Sunday night Steve Allen
show, Ted Bates is the Viceroy
Agency.

]

a series which gets off the ground
quickly early in the season has a
strong advantage over others.

Most of the other replies more
or less confirm the results of last
year’s survey, which was less ex-
tensive. For instance, cartoon com-
mercials were picked by a 5 to 1
majority over other types, with
Ford, Rheingold, Hamm’s Beer,
Bank of America, and Lucky Strike
heading the list.

A total of 2,455 TV sets wera

| reported in the 1,381 [amilies, or

nearlv two per home, with some
households having as many as four
sets, Summer viewing on the
average was reported down 10 per
cent from that in winter,

Asked as to wht type of shows
people would like to see more of,
drama rated first, followed by on=-
the-spot news, and then travel pro-
grams and musicals.

SHEENA”
LEADS ALL
SYNDICATED

Lorillard
Takes New
Look at TV

NEW YORK——The P. Lorillard
Company has begun a re-evalua-
tion of its network TV properties
and general use of the medium.
The company has receptly installed
Emanuel Yellen as its director of
advertising, merchandising and
marketing, replacing Alden James,
and it is he who is conducting the
survey of the advertiser's TV oper-
ations.

Among the programs that will
be re-evaluated ave “The $64,000
Challenge,” co-sponsored by the
Kent division of the company, and
the co-sponsorship of the Walter
Winchell show and Jackie Gleason
by Old Gold. There is little likeli-
hood that any immediate decisions
will be forthcoming since the last
two properties are new and “Chal-
lenge” is now in the top 10. 3

NEW YORK—Robert B. Hoag,
president of the Hoag-Blair Com-
pany, vep for TV stations, resigned
| Wednesday (14). John Blair, presi-
dent of John Blair & Company,
national radio rep firm which holds
controlling interest in Hoag-Blair,
will assume the presidency of the
latter firm.

" TV Reviews Appear
On Page 36 This Week

SHOWS IN-
[ ROANOKE

out in front in many other markets, too.

tos Angeles— #1 show in its
time period for months, audience
share over 30% in this
seven station market

Tulsa — 60.79% share of audience
in competition with two popular westerns

Memphis — First in time period,
4599, share; 11.9 rating

Hitch your sales message to the
show most bought by audiences,
SHEENA, QUEEN OF THE JUNGLE.

Source: ARB
Write, wire, phone

ABC FILM SYNDICATION, INC.
10 East 44th Street New York City

OXford 7-5880
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CONCEPTION TO INCEPTION

NTA Film Web Gives U. S.
Unique ‘Wireless' 4th Net

® Continued from page 1

stations in the NTA line-up, ac-
cording to Nelson. There will,
however, be a minimum dollar
buy, which is vet to be deter-
mined.

The rates will be based on the
stations’ current published national
spot card rates. After deduction
of the ad agency's and spot rep’s
commissions, the split between the
station and NTA will, on the aver-
age, be 40-80, according to Ely
Landau, president of NTA. _

This will give the average alfil-
ate about 30 cents on the gross
dollar, Nelson noted. He estimated
that the average affiliate of one of
the three wire networks gets no
more than 22 cents on the gross
dollar spent for time by the net.
‘work sponsor. The time charge
will, of course, be in addition to
the charge for the “first-run fe.n;
ture motion picture film program
that NTA will place in the des-
ignated time,

Some stations will not be com-

ensated in money but rather in
Film programming from the catalog
of NTA, the distributor. This kind
of deal has been made primarily
in the smaller markets that net-
work sponsors have not been buy-
ing too often, markets in which
stations primarily were in need of
programming to prop up their spot
sales efforts. Nelson could not es-
timate how many affiliates were
being compensated in this way.

Critical Moment

The hirth of the NTA Film Net-
work, the fourth operating TV net-
work in the U, S., comes at a most
critical moment in the history of
networks in general, a moment
when the three Eﬂﬁlil’li networks
are being investigated by no less
than four organs of the federal
government for possible excessive
control of the medium, The actual
start of NTA's first network show
next month is likely to open new
perspectives in these investigations.

In the face of relentless poo-
pooing by many in the trade, and
in the face of the failure of man
previous attempls to form a film
network, NTA executives appear
confident that the start of their
network program next month will
make a marked impression on the
E:h]ic and the industry. It will

, they feel, the beginning of a

rmanent and growing business.
;’Tehe? plan 10 hn%ll’-huu: film series
or the 1957-"58 season, and antici-
pate 10 or more hours of network
Fmgmmming per week by the

959-'60 season.) The time for the
start of such a venture is maost
propitious, say NTA execs,

here,

¥ |the Autry-Rogers package put on

According to the NTA com-
mand, the new network will im-
mediately fill the following urgent
industry needs: It will provide in-
dependent stations (which in the

biggest markets have been at a
disadvantage to the extent that
some ol their major program time
rates are less than some stalion-
break rates of compeling network
stations) with top-notch prestige
programming that will enable
them to draw greater spot revenue.
It will give stations an additional
central market place for their basic
commaodity, time. It will put each
affiliated station in a stronger bar-
gaining position in its day-to-da
dealings with the wire: networ
with which it is affilated. It will

make stations less dependent for

their programming blood on any
one of the existing networks, since
there will now be greater competi-
tion among networks themselves.
NTA execs believe their risk is
not excessive, On the basis of the
fact that they are offering national
sponsors a fully pre-cleared line-up
of stations, they feel confident of
making a sale. Should they fail to
do so, they can still recoup from
sales made by the stations locally
and the spot reps nationally. They
feel their timing is right, since the
imminent de-intermixture proceed-
ings are likely to open additional
outlets for them. And whenever the

.allocations problem eases — and

they are sure it must eventually—
they will be organized and ready
lo grow to full network stature.

TAILORED FOR TV

Screen Gem Bows
2 Columbia Skeins

HOLLYWOOD——Twao specially
tailored-for-TV series of Columbia
pix are being released this week by
Screen Gems, The distributor al-
ready has begun talks with stations

One of the -shows consists of 52
mystery features made by Colum-
bia from 1940 to 1948, and is titled
“Hollywood Mystery Parade.” The
other, a kid program tentatively
labeled “Surprise Package,” has 75
one-hour programs. These have
special openings and closings, The
body of each is made up of a two-
reel comedy, a cartoon, and a cliff-
hanger serial.

The packages are unusual in the
respect that both are being edited
to one-hour formats, and thus can
be easily fitted into a station’s sked.
The last program so tailored was

the market by MCA-TV ahn:"!t 18
months ago, and this pro-ed highly
Ellt‘t'fsstF

The mysteries consist of five dif-
ferent series of pix praduced by
Columbia. These are “Boston
Blackie,” “Bulldog Drummond,”
“Ellery Queen,” “Lone Walf” and
“Crime Doctor.” Intended as see-
ond features, most of them ran 60|
to 70 minutes before being edited
down.

with TV outlets. -

Two-reelers in “Surprise Pack-
age  include such all-time comics!
as Buster Keaton, Harry Langdon,

and Smith and Dale. Some of the
serials included are “Brenda Starr,”
Deadwook Dick,” “Kit Carson,”
“Secret of Treasme Island,” "“The
Shadow” and “Son of the Guards-

'men.”

The thinking by Screen Gems is
apparently that the market for
Class A features is saturated now,
but that there’s still room for the-
atrical motion picture product
which fills a specific station need,

104 TV STATIONS

Ada, Okln, ....cvnnnnineses . KTEN
Albany, N. Y, .. cceerccsonnaresss.®
Ames-Des Moines ........... WoOl-TV
Anchoruge, Alaska ........... . KTVA
AURMR | oy vvinasiinsmlsinsnssyulls -
Asheville, N. C. ... uuunls WILOSTV
Austin, Minn. ... ..veennen... . KMMT
Bakersficld, Calif, ..,....... ... KERO
Baltimore ..........c00000. WHRAR-TV
Bangor, Me. .............. WABI-TV
Bay City-Saginaw, Mich, , . WNEM-TV
Birmingham .............. WBRC-TV
Bizsmarck, N. D, .......... KBMRB-TV
Carlsbad, N. M, ......... KAVETY
Ehl”ﬂ"ﬂ-ﬂi‘l. s-. {.-u BEEEEE R \.I'I-]-I.‘H'Tv
Charleston, W, Va, ...... WOCHS-TV
ChattRnoogas  ............. WDEF-TV
T T e e e M A e WOGN
Cincinnatd ......... sennens WEKRC-TV
Cleveland ......... o A "
Columbus, Ga. ........... WDAK-TV
Columbus, Miss, ,......... WCRBI-TV
Columbus, ©, ..., . ...... WIVN-TV
Dallas-Fort Worth ,........ KFIZ-TV
Decatur, Ala, ............. WMSL-TV
Decatur, ML ...c.cviiviinnnn,. WTVP
Denver L...occvcrernnas e KTVR
RO .\ viansscins wess LKIW-TY
Dothan, Ala, .......o0uvu.,. . WIVY
Duluth, Minn.-

Superior, Wis, ... ..... KEDAL-TV
Durham-Raleigh, N, €, ...... wWTVD
Easton, Pa. _.......... vee-an . WGLY
Eau Claire, Wis. ......... WEALLTV
El Paso, Tex. ..... ..., KROD-TV
Ellchart, Ind, . ........c000n0 cee s WETWY
Enid-Oklahoma City ...... KGEO-TV
Fairbanks, Alacka ............ ETVE
Fargo-Valley City, N. D, .. KXJIB-TV

Green Bayv-Marinetie, Wis.. WBAY-TV
Harrisborg, Pa. .......... . WCMB.TV
Hattiesburg, Miss, .. ... . WDAM-TV
Henderson-Las Vegas. Nev.. KLRI-TV

Houston . ...........0000s KTRE-TV
Indianapolin .............. WFBM-TV
Jackson, Miss, ... ... ... ..., WLRT
Jefferson Citv, Mo, ........... EHCG

Johnstown, Pa, ,.....c.... WARD-TV
Juneau, Alaska ............KINY-TV
hansas City. Mo, ....... KMBC-TV

Kearney, Neb, ...vvvuv... KHOL-TV
Knoxville ...,... casenness . WBIRRTV
La Fayette, Ind, ...vuuue.. WFAM-TY

L-.-n]:lltlhp L.- W -H-I-"'?'Tu

AFFILIATED

WITH NTA FILM NETWORK

Following is a complete list of the 104 stations which had
affiliated with the new NTA Film Network as of last week.
Asterisk denotes final contract pending: i

Littie Rock-Pine Bluff .... KATV-TV
Lm AHEIH' 'I-ll'l-llllll-li-qulKTI-.‘r
I_ubhl:ﬂ:'k' T'I- FEAEEEmE G E -E-ELTH—T\"

Mldim. “'f-'l- FE sl EREmERE N WIE'E"I?
Mi“mj -Ir--I'-I'llll--'I'l-ld--l-qrqr-r*
h{ﬂ“.:ukﬂ LEAERE B NN .W|T|—1v

Hiﬂ.ﬂumil LR N ....WI'EH-—T\"

L"‘Eml H' D' FEFEF R mEE S K.EJB‘T?
Mobile, Als. oivvviiiens.. JWALA-TV
Monroe, Ia. .........,....KNOETV

Montgomery, A, ,.......WCOV-TV
Nlihl'u'ﬂ' [(E S N R LR ] -wsm'lv
New Haven, COnm. ,......cconnveeee.®

New York City....ocvevninnens WPIX
Norolk ......cico00n0e0:  WYEC-IV
Oak Hill-Huntington, W, Va... ...,
sesvabsssnianessassinass WOAY-TV
Peorla, DL ...cvvvvrnvivnnees s WIVH
Philadelphia .......coveeecvcennnc. ®
_Phoenix, Ariz, ............ KPHO-TV
Portland, Ore, ....cvvvevne....FLOR
Providence .......ceeveven. WIAR-TV -

Richmond, Va. ...cocvvvnenn.. WTVR
Roanoke, Va. .......c0uues WDRI-TV
Rockdord, 1ML .....coovevss WREX-TV
Rock Island, 1. .........WHBF-TV
Salt Imke Clty....o0oo0cuene. . KSLTV
San Angelo, Tex, .......... ETXL-TV
S5an Anlomio ..............KENE-TV
San Diego, Calll. .............XETV
S0 Francisco .....covcevivivnnsn.®
Savannah, Ga, ,........... WSAV-TV
Heattle-Tacoma ............ KTMT-TV
Sioux City, T, ....oveeinnnnnnn. KTIV
Springfield, Mass, ........ WHYMN-TV
St. Joseph, Mo. .......... . KFEQ-TV
P P R S T A R
5t. Petersburg-Tampa .............. ol

@ IWHT‘J.'I ‘U
sus . KPAR-TV

steubenville, O, ......
Sweclwater, Tex ......

Tucson, AL ...ovuereee KVOATV
Tolsa, Okla. ... .000000:. . KOTV-TV
Washington .............. WMAL-TV
“Waterbury, Conn, ...... iy Lo WATR
Waterloo-Cedar Rapids, la.........

I G e R AU B KWWL-TV
Waterloo-Fort Wayne, Ind. ... WIN-T

Wateriown, N. Y. ........ WCNY-TV
Wichita-Hutchinson, Kan. .... . KTVH
Wichita Falls, Tex. .......ESYD-TV

Wilkes-Barre, Pa. ......... WILK-TV
1rurtl F‘- ------- SR EE R +WNHW'Tv
Yﬂ“ﬂwm. ﬂ- l-lIlIlllterHJ'-lv

FORT WORTH —— WBAP-TV,
here, has bought RKO's entire
library of 740 feature films for
showcasing on  “Movietime Fort
Worth” seven davs a week. Live
opening and closing segments will

bracket the movies.

PILOT POT PERKING

Scramble on Seekin

Possible

HOLLYWOOD—A half dozen
new pilots are scheduled to go be-
fore the cameras within the next
coiple of months in the scramble
to come up with a possible Janu-
ary replacement, NBC heads the
parade, with CBS a close second.

Al Simon and McCadden Pro-
ductions will shoot two pilots in
co-operation with the former web,
One is a situation comed , "The
Delightful Imposter,” in which the
leading character will take on a
new role each week, The second
is "Experiment,” scheduled to roll

r—------l-------- ﬂ

- MEDISTRICT
ATTORNEY

stamming DAVID BRIAN

F‘-------

L--—----

LIV TELEYISION PROGRAMS, Inc.

LIV SHOWS RATE GREAT!

499

in 3-station

NORFOLK

beating Groucho Marx, Disneyland, Perry Como, Jackie Clea-
son, Person to Person, Lux Video Theatre and many others.

MARB—Mar, "54
Cincinnati, Chicogo, Hollywood, New York

g

Replacement

in October, an anthology dramaliz-
ing varions experiments. First epi-
sode will reportedly deal with a
secrel project conducted in the Los
Angeles area several months ago.,

Third pilot for NBC is “Naval
Air Cadet,” which Paul | larrison
will produce for California National
Fl]'uduc'til}us. probably at Pensucola,
la.

Sam Gallu, producer of “"Navy
Log,” is scheduled to shoot two
new series for CBS film division,
“Border Patrol” deals with the U, S,
E]ustmns and Immigration Serviee,
Attorney” is a semi-documentary
on the law practice, 1o which the
L. A. Bar Association have given
its nod of approval,

Pilot of the hour-long "Perry
Mason” series will be filmed by
TCF-TV the first week of October,

Bakers Sign
For ‘Donovan’

NEW YORK—Langendorf bak-
eries last week renewed its spon-
sorship of “Steve Donovan, \West-
em Mavshal,” for the third year.
The pnrchase was made from
NBC-TV Films, the California Na-
tional Productions subsidiary, and
is for 13 markets in the Pacific
Northwest and California.

There had been reports that
Langendorf would buy “Johnny
Moceasin,” but the deal” never
eventuated,

www americanradiohistorv com

Syndication for
‘Millionaire”

NEW YORK — "The Million-

aire,” which was reported in these
columns several months ago as

verging on syndication, will finally
be released thru MCA-TV in Oe-
tober. The new over-all title for
the 39 half-hour dramas will be
“If You Had a Million.” .

MCA-TV has high hopes for
local and regional sales on this
series, since the second July Niel-
sen report ranked “Millionaire” as
the No. 2 dramatic series among
all network shows and the Nielsen
Average Audience rated it ninth
among all shows. A 19-month
American Research Burean na-
tional report shows its audience
compaosition to be 32 per cent men,
46 per cent women and 22 per
cent children.

“Millionaire™ just started its
third season on CBS-TV for Col-

' gate-Palmolive,

Four Star in
Suit Against
Former Execs

HOLLYWOOD — Four Star
Films, Inc., last week filed suit in
Superior Court here charging its
former vice-president, Don Sharpe,
and chief production exec, Wirren
Lewis, with “secretly conspiring to
seize for themselves a corporate
business opportunity belonging to
Four Star Films."

Suit stems from the fact that

Sharpe and Lewis, who several
months ago formed their own pro-
duction organization, recently were
signed to film 168 Du Pont “Caval-
cade Theater” shows for the com-
ing season. Four Star filmed the
program last year.
The suit asks for an injunction
against the Sharpe-Lewis produc-
tion of the shows, and for 500,000
damages,

J
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Tha above picture, taken shortly after
the actual birth of a baby, announces a
mighty exciting and important event.

It's the birth of a healthy, sound, spir-
ited new television network—the NTA
. Film Network.

As with most parents, it represents the
fulfillment of a long-cherished dream.
But unlike most new arrivals, this one
already has an objective in life. In fact,
it has two:

To provide better entertainment
for the publ’z...

and.to offer a significant new
marketplace for the advertiser.

Actually, its whole reason for being is a
happy marriage between the two! You'll
be hearing a good deal more about the
NTA Film Network from now on. But
meanwhile, wouldn't you agree that...

When the public gains...and the ad-

vertiser gains...and the station gains...
the birth of the NTA Film Network is a
decidedly blessed event for everyone?

TV FILM PROGRAMMING

4 good reasons for the 4 dimension network

o 102 Stations Covering 82% of U. 5. TV Homes.
They offer access to the nation’s top markets
...where 38,173,100 families live...in 28,143,600
TV homes...with about 214 billion dollars in buy-
ing power. To say the least, it’s a vast market, with
vast opportunities for the national advertiser.

e With the Greatest Flexibility In TV Network
History. No costly “must-buys”...buy what you
want...when you want.,.where you want it. One
contract for everything—time and. program...no
worry about time differentials. You get the prestige
of network plus the flexibility of apot purchase.

For the full story, call. -wire or write:

9 At a Fantastically Low Cost Per Thousand. If ap-
palled by the high cost of TV advertising, the
NTA Film Network is the answer. It offers enormous
audiences at an amazing low cost per thousand.
Thanks to top talent far below the cost of the aver-
age TV show and no staggering coaxial cable costs.

And Guaranteed Clearance of Time and Pro-

gramming. No waits or debates about station
clearances. You can get the availabilities you want
and need now...withont standing in line. Whatever
your present TV situation, look to the NTA Film
Network—=The Four Dimension TV Network]

_ FILM
ETWORK

e e

a subsidiary of National Telefilm Associates, Ine.
60 West 65th Street, New York, N. Y. « Phone: PLaza 7-2100

www americanradiohistorv com
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NETWORK TV PROGRAMS

- L] L] -
ARB Audience Composition Studies F
AUGUST RATINGS AMONG WOMEN
Women |
Rank Bhow, Bpossor & Weh Rallng . gank Show, Sponsor & Web Fer Set
1. Lex ¥ideo Theater I, . E, Theater
Lever (NBC) ..oivivivinirinnnaa 322 Gen'! Electric (CBS) ............1.22
i Robt. Montgomery Presents { 1. Cllmax
Johnson's Wax, Schick (NBC)......26.3 Chrysler {CBS) .uvevsvnsssssnsens 119
1. Climsx 3. The Millionale
Chryfler (CBS) covivvvsvsnssasess 6.3 Colgate [CHS) .ovvivvenivsnncnrs. 1.1%
2. Ford Theater X Alfred Hiichcoock
Ford INBC) +icvurenssssnmrnnnnss 263 Bristol-Mvers (CBSY ...... LTS
E. Tha Millonairs I Medic :
r_-ﬂf'[&ll (CHS) i-li---i---------r-*H-'FI P&EG, Gen'l Elecirle MBCY ,...1.14
& U, 8, Stee]l Hour 6. Crossrosds
U, 5 Steel (CBS) ..vvscncsnee,. 247! Cheviolel (ABC) .....ovvvnvnnnns .13
7. Maedic 6. Aollywood Summer Theater
Gen'l Electric, P&AG (NBC) .....24.3 Gen'l Foods (CHSY .............. 1.13
2. Navy Log f. Spotlighi Playhowuse
!\'»J'It.lffﬂ] Maﬁ#ﬂ ‘CHS} |r1+.1i|--|23-3 Pt[‘ Jﬂh“ﬁﬂﬂ.l “‘a: f{:ﬂ_ﬁ.} T r.!.!ﬁ
%. Playbouse of Siars ., 6. Roht, Montgomery Presents
h{h“r-t ':.CESJ R R S A b b B T Jﬂhl’lﬁﬂ"-ﬂ WEI. sl-_hh-k {NH.‘__] ‘__11_]31
0. Akos Honr . I, Star Tomlghi
Alcoa (NBC) ..ovvvvernnienaas. 220 Brilla (ABC) .....ovvvirninrinns, 1.12
AMONG MEN “ AMONG CHILDREN
en ;
Rank Show, Spomsor & Web Per Set| Rank Show, Sponsor & Weh ;::Idsr::
1. Mu Poni Cavalcade Theaier
1. Alera Hoor
: :m P-.‘u:;l mﬂﬂi T Ty N S | Alcoa (NBCY ...... 74
bty _I ENche 1, Undercurrent
HT'ST“J'M}"TI EEBE} FEEEEER R AR mE onw |#H Hrﬂ“-'“ .ﬂ WH] ri mgﬂﬂl P&G |
A Akoa Hour 8 - T4
A BC 7] ! '
. Piﬂa*iﬁ _“':“ .................. ; | 1. The Millionsire
Prudeotial (CBS) &vvsivicissiress &7 Colgate (CBS) .......vivicincdie 12
3 .‘."I ‘L“ 4 MNavy I..II'I |
Sheaffer, Maytag (CBS) cvvvwvens., BT Sheafler, Maytag (CBS) ......o.... £9
6. G. E Theater 5. Playhouse of Stars
Gen'l Electric (CBSY ... .ovvivee. JBA | Schlitz  (CBS) .ﬁﬁ]
7. Adventure Theater | 6. Festlval of Stars
Amer. Tobaces, rﬂ“"““* (NBCY .. 851 prex, Whitehall (NBCY -....... &4
* L:':cr ENEE{'.] ZETI venamnanamas BT 7. Du Pont Cavalcade Theater
9. Summer Originals De Ponl (ABC)Y ........civivnan A3
Gen’l Electric (ABO) .......... .7% &, Hollywood Symmer Theater
10. Usdercurrent General Foods, (CBSY ......e0.s Al
Brown & Williamson, P&G 8. Medic
PEBAY: ciiviipaiiisasinenasiiainy ofB P&G, Genl Electric (NBCY ... Al
i0. Telephone Time 10. Telephone Time
Htﬂ t{rﬂﬂ'} N ] -T!" EE“ H'_'HS:I LRSI N .5&
10. Krafi Theater ’ 18. Encore Thealer |
Kraft (NBC) ....... veeia ol Pet, Armour (NBC) ,....... i

EATURE FILM

RATINGS START
IN THIS ISSUE

The Billboard, in association
with The Pulse, inaugurates a
new serviee in this issue on
Pages 12 and 13 that will he
a valiable addition to the
city-by-city ratings of top
programs that have been pro-
vided by this paper over the
past several years,

The ratings of the top fea-
ture film programs in each
market now take their place
besides the ratings of top net-
work shows, top multi-weekly
shows and top syndicated
shows that have heretofore
appeared in The Billboard-
Pulse charts.

At a time when stations are
beginning to program motion
pictures produced by RKO,
Columbia, Wamer Bros., 20th
Century - Fox, M-G-M  and
other top movie makers, the
interest in the audience appeal
of feature films on TV is at an
all-time peak,

The Billboard-Pulse charts
show the average rating ac-
guired by the top once-weekly
maovie programs and the top
multi-weekly movie programs
in each market. These aver-
ages will not embrace pro-
grams that play after mid-
night, since the Pulse survey
does not cover those hours.
Programs of which this is true
will be apparent in most cases,
since their runming time will
usually be less than an hour
up to midnight.

* ARB Top Shows Among Men

How Network Shows Rated :
Among Men in August

This weckly audience composition analysis shows the relative popil-
larity of network series regardless of program type, bw number of
viewers atiracted according 1o sex or ege. On copsecutive weeks, this
5‘h|lrt shows popularity imong men, women and children. For additional
information on sudiénce size or coverage, please consult ARE, Maticnal
FPress Ruildipg, Washington 4,

{* Indicares Film)

Men :::::
Rank Show, Sponsor & Web Per Set Rig.
A Wednesday Night Fights, Pabst,
Mennen (ABE). . o i eeas1.23 18.1
B Cavaleade of Sports, Gillette (NBC)......1.22 21.9
" P Ozark Jubilee, Antell, Amer. Home (ABC). .1.12 9.7
7. SR Amateur Hour, Serutan (ABC)............ 1.07 12.7
Bincaes Ed Sullivan, Lincoln-Mercury (CBS)...... L01 33.5
Biiaisa National Bowling, Gen'l Cigar (NBC)...... 1.00 11.3 |
Teune. Frontier, Reynolds Metals (NBC)......... 98 122 |
B.....Gunsmoke, L&M (CBS).......000voun.. 97 258 |
- Man Against Crime, P&G, Lilt (NBC)..... 9.6 153 |
9. . ... You Asked for It, Skippy, Best Foods (ABC). 9.6 10.1
) L Lawrence Welk, Dodge (ABC)........... . 95 29.0
i g %6400 Challenege, Revion, I
F. Lorllard {CBS) . i wsvvivunnuuissey | 95 326
13.....Steve Allen, Aveo. Jergens, Brown &
Willismeon NBE): ;s i ey 93 226
14.....: Amazing Dunninger, Pearson,
Amer. Tobaceo (ABC)..........c0o'uu. . 92 7.3
b 7 i Du Pont Cavaleade, Du Pont (ABC)...... 41 10.0
16, .... Two for the Money, Bulova, -
Schaeffer, P. Losrillard (CBS).......... . 59 13.4
: {F Alfred Hitcheock, Bristol-Myers (CBS)..... .88 21.3
! ¥ T Wyatt Earp, Parker Pen, Gen'l Mills (ABC) .88 20.0
19..... You Are There, Prudential (EB8Y. s 87 11.8
i [1¢ FO— Aloca Hour, Alcoa (NBC)......0o.oo... .. 87 22.0
L ¢ R Phil Silvers, Amana, R, J. Reynolds (CBS)., .&7 258
19..... Navy Log, Matag, Schaeffer (CBS)........ 87 23.8
19..... $64,000 Question, Revlon £ 1 D 87 43.6
2 Best of Grouche, Plymouth-De Soto (NBC) .87 30.2
25.....0. E. Theater, Cen'l Electrie CBSY: e .56 19.5
B sk Honeymooners, Buick (CBS).........o.... 56 229

The Billbo

The Pulse Audience Composition Studies

® Syndicated Film Drama Shows

.}1r.
RMaak  Sbow & Distrib, l‘f:
1. Celebrity Playhouse (Screen
L& S 2«0 HEER
2. Dr. Hudson's Secret Journal
BGAY = o e e 14.6
3. Mayor of the Town (MCA). .12.2
4. Star and the Story (Official).11.9
5. Science Fiction Theater (Ziv) 11.5
6. Doug. Fairbanks Presents
ABC) .o T BT 11.3
9. Turning Point {Ceneral
Electric) ....... R T 9.5
8. Studio 57 (MCA). ..... PR . T |
O, Stage T (TPA). . .o vvvninenn 7.6
10. Famous Playhouse (MCA), .. 6.9
AMONG VIEWERS
Yiewers Per
100 Homes
Rank  Show & Disirih. Yuned In
1. Celebrity Playhouse (Screen
AR s e B P |
1. Mayor of the Town (MCA)..207
3. Doug, Fairhanks Presents
RARC o v s i 206
4. Studio 57 (MCA)........... 197
5. Star and the Story (Official). . 195
8. The Flavhouse (ABC)....... 188
7. Dr. Hudson's Secret Journal
MEAY. . cowvupeiinsin i 187
B. Stage 7 (TPA).....v0vvvva..186

£
10,

—

JULY RATINGS

Headline (MCA)........ +i+ 185
Famous Playhouse (MCA). ...183

ard Scoreboard

SYNDICATED FILM PROGRAMS

AMONG MEN AMONG TEENS
Men Per Teens Per
180 Homes 100 Homes
Rack  Shaw & Disirib, Tuned In Rank  Show & Disizib, Tuned Jn
1. Science Fiction Theater (Ziv)..79| 1. Science Fiction Theater (Ziv}). .26
2. Dr. Hudson's Secret Journal 2 Doug. Fairbanks Presents
(MCA) ©vveveeesrnnnnns, W B s S 24
3. Mayor of the Town (MCA)...77| 3. Star and the Story (Official). . .21
4. Heart of the City (MCA). .. .. 76| 4. Mayor of the Town (MCA). . .19
4, Stage T (TPA)........co0un. 78| 4. Studio 57 (MCA). ......00vu. 15
4. Studio 57 (MCA)....... .+..76] 8. Heart of the City (MCA). . .. . 16
4. Turning Point (General 6. Stage 7 (TPA)........ R 16
Elf{'.tﬂl‘} T e e e 768 A. Yuur M] Star Thgatfr
8. Doug. Fairbanks Presents (Screen Gems), ..vovrvenenes.s 16
(ABC) ..ovvrniiiinnnna.., 73! 9 The Playhouse (ABC)........ 15
8. Celebrity Playhouse (Screen ~y | 10, Dr. Hudson's Secret Journal
EIMS) evvsvoverrnioranaan, iy G VR e e 14
8. Headline (MCA).......,...., 74/ 10. Famous Playhouse (MCA). . ... 14
AMONG WOMEN AMONG CHILDREN
Waomen Per Kids Per
140 Homes 100 Homes
Rank  Khow & Distrlb, Tomed In Rank  Show & Distrib, Toned In
1. Doug. Fairbanks Presents 1, Your All Star Theater
(ABC) saries R SL G .94 (Sereen Gems). ....oveen.... 33
2. Celebrity Playhouse (Screen 2. Celebrity Playhouse {Screen
, gems} Segiarsrdaraeienyil 0 Gamg) e R 30
3. Stage 7 (TB4) or, MCA)---.88] 5 Mayor of the Town (MCA). . .26
3. Star and the Story (Official). . .86 4. Science Fiction Theater (Ziv), .22
8. Mayor of the Town (MCA)...85| 5. Studio 57 (MCA). ccoonnns. 21
E- %he Playhouse (ABC)....... 84| 6. Star and the Story (Official). .19
gy Point Conenal| 7| 6. Tho Flshouso (450). ... 1
8. Your All Star Theater 8. Headline (MCA)....o.ows —— ¥4
(Sereen Gems).............. 81| 8. Heart of the City (MCA).....17
8. Studio 57 -[Mﬂ.."h; ............ 81| 10. Dr. Hudsen's Secret Journal ;
8. Headline (MCA)............ 51 AMCAT -, e riiae IS 15

® Pulse Top Pix Among Men

How Non-Net Films Rated
Among Men in July

This weekly audience composition analysis shows the relative
popularity of pon-network film series by oumber of viewers attracied
BUCOrding to sex or age, On consecutive weeks this chart shows popu-
larily among men, vomen, feen-agers and children. For additdonal ine
formation on audience size or coverage, please consult The Pulse, lnc.,
15 West dhih Street, N, Y. C.

Alen Avg.

Rank Fer 100 July
(drder Title & Distributor Homes Hig.
| swaad Highway Patrol (Ziv)............o.ouo... 88 15.6

. g Confidential File (Guild).............. ... 86 10.6
3. oo Man Called X (IV) . it e hnrsnsnmnesssssscn b 11.0
. S San Francisco Beat (CBS)................. 84 9.1
. YR Baseball Hall of Fame (Flamingo)......... 84 3.2
4..... Dateline Europe (Official)......,......... 54 5.8
4..... Ellery Queen (TPA)......... (R 84 . 7.9
8..... Foreign Intrigue (Official)............ . ... 83 5.8
8.....Cangbusters (General Teleradio). , v vy vuv . 83 5.9
8.....5¢ecret File U.S.A, (OfHedal)s v wsenninin, s 853 4.1
. S Waterfront (MCA)......... SRR e 53 10.3
$ - AR The Whistler (CBS)......ovvvuvnn. .. 82 5.8
12.....The Falcan (NBC)....... T I T 82 2.0
B | Led Three Lives (Ziv)......ovounoon.. .. 82 11.6
i L R— Death Valley Days (Pacific Borax)......iu. 81 8.3
1 — Inspector Mark Saber (Thompson).......... 81 6.0
| i Lone Wolf (MCA).......cvvvervnnnnnn. .. 51 5.7
15.,... Mr. & Mrs. North (Schubert). , .., S R 81 8.5
15..... Overseas Adventure (Official)............ .. 81 6.7
15.....Public Defender ( Interstate) coevvnvinn.n, 81 8.7
| 1155 Rackel Sauad (ABC) . v tsuin e misiri 81 5.6
1 R Boston Blackie (Ziv). ..., AT I R S I 80 3.6
22.....Crosscurrent (Official)........ NP Tt &0 10.6
. R Diangerous Assignment (BC) swesvans s 80 3.4
4 The Hunter (Tafon)......... i e 80 4.1
22.....Inner Sanctum (NBC).....oouvnonn. .80 4.0
22, ..,..Man Behind the Badge (MCA)............. 50 10.6
et Mr. District Attorney (Ziv). .o ouvennn... .. 850 14.4
L Sherlock Holmes (NTA) ...... amaaaeaete 80 2.7

Note: All material published in The Billboard's

material for advertising,

promotion or other purposes is
any rating service whose research

TV Program and Time-Bu
possible only upon wri
provides the basis for such material.

R ——

ying Guide is protected by copyright.
tten consent from The Billboard, 1564 Broadway, New York, ond also from

Reproduction of any portion of this
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TV FILM PROGRAMMING

ATFD Won't Blame Networks
Tho Celler Group Digs Deep

NEW YORK—The members of
the Association of TV Film Dis-
tributors steadfastly refused to call
the networks naughty boys in face
of relentless leading questions by
the Antitrust Subcommittee of the
House Judiciarv Committee at the
opening of its hearings here last
week,

Ralph Cohin, vice-president of
Screen Gems and principal witness
for ATFD, stuck hard by the posi-
tion taken in the ATFD pro-
nouncement of last May, when it
attributed the industrv’s difficulties
. to the shortage of outlets and pro-
posed as a purely interim remed:,.r
the mandatory reduction in net-
work option time,

But the committee, which based
most ol its questions on the pre-
sentation ATFD made to the Net-
work Study Committee of the
Federal Communications Commis-
sion in May,
_ that the ATFD was backing down
on strong criticisms of the nerwurks
contained in its FCC presentation.
The committee's chairman, Rep,
Emanuei Celler, insisted that the
presentation went far bevond the
problem of station shortage. He
suggested that something might| .
have happened since last May to
soften ATFD’s attitude toward the
networks,

Two Specifics

Committee counsel did succeed |

in drawing from Cohn and other
ATFD people at the wilmess table
the specifics of a couple of inci-
dents in which the networks might
have exercised grealer control over
rmgramunnp’, than their responsi-
ilities required, and could possi-
bly have shown preference to
shows in which they had profit
participations,

The first one brought up
occurred in the spring of 1955
when Carter Products, asked by
CBS to f.lrnp Meet Millie,” was
interested in picking up Secreen
CGems” "You Can’t Take It With
You." Despite ellorts at the high.
est level, according to the testi-
mony, CBS insisted that the SC
show was unacceptable for slotting
on the network in the Tuesday,
9-9:30 p.m. period Carter had. Al
the same time CBS was asking
Carter to take its own “Joe and
Mabel.” But someone connected
with Carter described that show
as “unfit for hnman consumption.”
Carter finallv decided to sticf: with
“Millie” for a while longer.

Second Instance

The second incident occurred in
Julv, 1955, when, according to the
testimony, W hitehall Pharmacal
was interested in buving “The
Count of Monte Cristo™ from Tele-
vision Programs of America to
place on CBS-TV, Tuesdays,
10:30-11 p.m. But CBS wanted
"ﬁ hitehall to take i own
“Wanted.” The network allegedly
tuId the sponsor that if it insisted
“Monte” it would have to vank
"'Jame That Tune” from Tuesday,
7:30-8 p.m. and put the new show
there, But Whitehall refused to
make such a switch,

Another inrident, this one in |
svndication,  happened in the fall
of 1955, when Drewervs Beer

bought “Susie” from TPA for a
Midwest * spread. In _
picked a time period on WNBQ,
the NBC o.&o. But the station in-
formed the brewery that for that
slot it would have to take “The
Creat Gildersleeve,” which is dis-
tributed by NBC Television hlms.

In the spring of 1956, ABC-TV
asked Screen Gems if it would pro-

TV Reviews Appear
On Page 36 This Week

strongly intimated |

Chicago it |

duce an hour-long film show to be
slotted after “Disneyland.” ABC
wanted to finance production of
the pilot (estimated by Cohn as
2% per cent of the total cost of
the series) in return for which it
wanted 50 per cent of the profits
and control of the show. Bul
Screen Gems insisted on financing
and controlling the show itself. It
offered ABC a subsequent-year op-

tion on the show and a token
participation, but the network
refused and the deal fell thru.

Details Asked
Celler ordered the ATFD mem-
bers to supply the committee for

the record details of all such cases
they know of.

For Ever

Guild Films has lined up the most
powerful combination of prime-time =
programming—including color—to
round out and fill all station
programming needs.

For the first time, Guild Films makes ©
available to you this A-time programming
tor any slot you may wish—merning,
afternoon or evening.

Here's your opportunity—

top production values, top audience appeal,
top participation sales response—to make
your station tops in showmanship.

We suggest you lose no time. Write, wire
or phone us now for full facts—and for
our realistic, down-to-earth prices.

PLUS
134 CHILDREN'S s}iiv:jcnr
Flash Gﬂfﬂ““ fCox lor)

Earlier the ATFD people were
told to go back to their offices
during luncheon recesses and
search their files for documentation
of such cases. This was to Support
a statement in their FCC presenta-
tion, which, as read by counsel,
said, “These would be idle state-
ments if there were not many in-
stances in our files to back this
up.” This seemed to cause the
ATFD some trouble. The com-
mittee wanted it to produce the
“many instances in its files,” but
Cohn indicated it was taking the
word “files” too literally.

After luncheon, ATFD did not
produce any additional papers on

such instances,

with top stars,
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ABC Works
On Plymouth
Hour Show

NEW YORK — ABC-TV s
working out the details of an hour-
long show for the Plymouth Motor
Corporation, to be slotted as soon
as possible in the Friday 10-11
p.m. time period. Robert Lewine,
vice-president in charge of pro-
gramming for ABC-TV had devel-
oped the format,

Until it jells, Plvmouth will be
represented on the web thru co-
sponsorship of the Lawrence Welk
teen show Mondavs, Co-sponsor is
Dodge Motors, which also has
Welk's entire Saturday night hour

stanza,
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FRANKIE LAINE
FLORIAN ZABACH

SHERLOCK HOLMES
PARIS PRECINCT

DUFFY’S TAVERN

LIFE WITH ELIZABETH

CONRAD NAGEL

WALTER LANTZ

Meany, Miny and Moe

TUNES

Rainbow Pix
Go fo NTA?

NEW YORK — The Rainbow
Productions package of six [eaturs
films, including “The Bells of St
Mary's,” was last week reported to

have gone to National Telefilm
Associates for airing on the new

NTA Film Network. The week be-
fore an unconfirmed rumor had it

going to Associated Artists Produc-
Hons. The package also includes
“"Good Sam,” “Trio” and “Encore.”

It was also speculated last week
that the NTA Film Network would
have a few David O, Selznick pro-
ductions on its first show. Thesa
would be in addition to the 11
Selznick pictures NTA acquired
last December for distribution in
its TNT package.
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10 TV FILM PROGRAMMING THE BILLBOARD SEPTEMBER 22, 1956
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KMGM Nears | PULSE LOCAL RATINGS FOR AUGUST

THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS AND SPOT ADJACENCIES

M-G-M Deal |

4

MINNEAPOLIS — M-G-M TV
s expected to close its deal this|
week with KMGM, here, (for-

TV PROGRAM RATINCGS

THE BILLEOARD

SEPTEMBER 22, 1956

NEW ORLEANS

2 TV STATIONS—204,100 TV HOMES
Fopulation—797,000 (20th in U, )
Buying Income—%1,211,480,300
130th)
Retail Sales—%E0S,253,000 (28th)
Food Sales—%155,853,000 (36th)
Drug Sales—%32,520,000 125th}
Automotive—5129 261,000 (40th)

DETROIT

A TV STATIONS—957,600 TV HOMES
Population—3,518,600 (5th in U. 5.}

- Buying Income—3%7,386,946,000

{5th
Retail Sales—54.841 614 000 (4th)
Food Sales—%1 086,050,000 (4th)
Drug Sales—3%193.768,000 (4th)
Avtomative—S%$1,115,412,000 (4th}

e

DAYTON

2 TV STATIONS—125.000 TV HOMES
Population—526,000 {44tk in U, 5.}
Buying Income—%1,072,359.000

{ d4th)
Ratail Sales—%5674.145.000 (3%9th)
Food Sales—%151 343 000 (3IBth]
Drug Sales—%21,540,000 (36th)
Autamelive—5T138 6192000 (35th)

HOUSTON-GALVESTON
3 TV STATIONS—323,300 TV HOMES

Population—1 076,200 { 15th in L, 5.0
Buying Income—%1,937 585,000

i 15th)
Retall Sales—%1,340,018.000 (16th)
Food Sales—%308,506,000 (151h)
Drug Sales—340,807,000 (171h}
Automaotive—5%281 344 DO0 (144D

merly KEYD-TV) for the 725 fea- |
tures in its Il’hmr}f Simultaneously |
M-G-M TV is expected to pur-|
chase a 25 per cent equity in the

Above figures include following counties: Above figures include following counties: Above figures include following counties:
Jetfersen, Crleans lnd 5t. Bernard ‘Macomb, Qakland, Wayne Greene, Montgomery
Parlshas -

TOP NETWORK SHOWS TOP NETWORK SHOWS TOP NETWORK SHOWS

Above market statistics are for Houston
anly and include following counties:
Harris

TOP NETWORK SHOWS

= 1. Ed Sullivan, WHID, Su. ..., 0%
local station. 1. Kraft TV Theater, WDSL', e $MMHII;+ g --:ﬂ 1. 364,000 Question, WHIO, T. . 353 L. Lux Viden Theater, KPRC, Th. 0.8
This will give M-G-M TV its| RN Gl L Sl s .. AT 3 Ed Sulllian. WIBK. Su Ao 3, :;ndl'rtj s Talent Scouts, 1|-'.-m11an,1”c " ;'Eﬁ:di:m u?ﬂ“?‘sﬁl lﬁgﬁ.wu
= 2 i g ek : AP e Bl PR e - rey n

third stake in a major market—25| ia enaTeRiEn WOBEY. it 4. What's My Line? WIBK, Su. ..25.0 b Moo o
per cent of KTTV, Los Ange'ie: | A Best of Groucho, WDSU, Th. 455 E. l:::rt:-n{t‘.n 5:':1_;' "-lr',llizl:: w9 LB _Il_:-: Video Theater, WLW-D, s : Il:d Sulliu:;m:ﬂlﬁ#niu Ei:;
-| A ThisIs ¥ Life, WDSL/, W, .44.8 ; ; : 2 TR 27 - * masdsaslaianadescbabrgaays . AwTence B ikl

and KTVR, Denver, having al-/ 4 Boxing, WDSU, F. ... ... Aot 3 Viner Theaten, Mo, Fai it 5. $64,000 Challenge, WHIO, Su. 31.3 5. $64,000 Challenge, KGUL, Su. .21.8
ready been IJ'I.'llL'I'IEI.‘.-E'ﬂ Other deals | & LT e Sumios: Théa: $: Jackie Glewion, WIBK, 5. ... 228 7. Alfred Hitchoock, WHIO, Su, .. 70.5 7. Best of Groucho, KPRC, Th, ..21.3
have already been racked wup| fer, WDSU, M. ....ciiveasses 43.8 et sarm s M M Cr RS K. Jackie Gleason, WHIO, 5. ....29.8 7. Burns and Allen, KGUL, M. ,.21.3

Thicl . .III' ight sales for cash 7. Circle Theater, WD5SLI, T. ..42.5 : S o e B. Robert Cummings, WHIO, Th, 198 9. R, Montgomery Summer Thea-
which were stralght salcs sl e Ko ‘DSU. M 9 10. G.E. Theater, WHIO, Su. .....29.5 ber;, KPRE, M ionvivansidiin 0l

2 i 7. Ernie Kovacs, WDSU, M, .....425% F
They include one with the CBS | ¢ Ford Theater WDSU. Th. ... 413 TOP MULTI-WEEKLY SHOWS f 10, Boxing. KPRC, F. ., 0.4
owned and operated stations, ex- 10, Star Stage, WDSU, F. ...... 40.8 1. Mickey Mouse Club, WXYZ, TOP MULTI-WEEKLY SHOWS oy Simmei T"“'"' 50.4

Jueive ENXT. Los Angeles: the | 3 P R S 136 1. Front Page News (10 p.m.), IR e
S.IIIESHPI ut tali ; 1 ],;:Ei\\(_;_l‘l,"' Iﬂp HULTI‘WEEI.‘.T Sﬂﬂws 1. News (11 p.m.), WIBK, M.-F, .. 10.7 WHIO. M.-F. .. P I | 'I'up, H I." w—EEHlvf SHuws

CINEAD S owne BR i : 1. Esso Reporter (6:45 p.m.), 3. Guiding Light, WIBK, M.-F, ., 94 1. Theater, Tonight, “H“] M, “

Seattle, and for a sister station the WDST, MAF. .. oo oiis 2% 4, :;a::h for Tomorrow, WIBK, .o Th, .. coiee 208 1. My Litle Margle, KGUL,

4 agtin Company 18 1. Warld-Sports. Wealher P L I A 3. Little HIH.'HIA. “"Hll;'}. "l'l.-Th. il M. e 14.8
LH}E- Broadeasting B 16:30 p_,.l:_l WDSU, M..F. ....17.8 £. Arthur Godfrey, WIBK, 4. Promise Playhouse, WHID, 2, Mickey Mouse Club, KTRK,
building nearby. | ¥ 5. News' Canavan, WISU, M.¥. 27 I " MR (o iingonsints onsoarare 390 MoF. 118

4. Mre. Moffin's Pariv, WDsU, T.. £ 1] o' Clock Mews, WWJI, M.-F, , 87 1. ‘“"L‘Lt}' ‘IEIHE {_:h.lh Wi “'-n X HI:“’ nuﬂlrh KF“{'. ! -F ll i ]
- CTh .. == SNTY 7. Love of Life, WIBK, M.-F. .. E6 I o e .. 154 4. Newsreel, Weather (6:15 p.m.),
5 hu-.l:“ﬂ'hl'l-l-F 11.8 E. Valiamt Lady, WIBE, M.-F. .. K3 6. Guiding Lizht, WHIO, M.-F, ..14.2 KPRC, M.-F, ... L0
6. Starr Theater. WDSU, M.F. ..17.1 9. Strike 1t Rich, WIBK, M.-F. ., 82 7. Search for Tomorrow, WHIO, 5. World Sports (6 p.m.), KPRC,
7. Queen for & Day, "ﬂ.'i"."'-il.' o 10. Art Linklewer, WIBK, M.-F. .. 7.8 S S, 14.0 5 A W S 10.1
'“ 2 R LT 8. Reporer. Sporis Desk f. Ejlut:n for a Day, hFHl"
8. Comedy Time, WDSU, M.-F, ..16.7 TOP ONCE-WEEKLY FEATURES AL paty WHIE MAFE. ... 118 MAP, e - T HE AR o
8. Modern Romances. W l'.!'.'i-U 9. Love of Life, WHID, M-F. ,...133 T- 1.1:1‘: Shuw- RGUL, M.-Th, .... £5
" M.F. rici i A 7 1 1. Rlack Spider, WXYZ, 10. Valiamt Ladv, WHIO, M_-F. ..13.0 . Modern Romances, KPRC,
10. Matines Theater, WDSU, 2. Sunday Showitnie, Wink, " | o News, Wenther @030 ps. T
B T L AL 13.0 gt e i B s TOP ONCE-WEEKLY FEATURES - Hews. Waata bk
3. Movie Date, CKLW, 1. Mavie of the Week, WHID, 10, Looney ‘Tunes, KPRC,
TOP ONCE-WEEKLY FEATURES So11:00-12:00 ........... O 1 Fo11:15-12:00 midnight ... 137 MAF. vernry SRR 16
1. ﬁlll'l.'.ﬂ" Ml"lﬂ!-,, “F“EIL" .1' “‘“““ﬂ rlﬂ“" hﬂd"l". 1- :ltlﬂlrf;! E‘iﬂhl I'htltlr.. “Hlﬂq T
200230 ... ... SO | CELW, So-B:80-18:00 .. ...... 6.8 byl B e L L R e T h
S 7 | CKIW, SaBewioer S e T0P ONCE-WEEKLY FEATURES
" Sw. 9:30-11:00 am. 118 L Y A R 6.3 BAALM i vaees p— 1. Weekend Theater, KGUL,
J Hul".'_md .FIII‘H; .“-‘L"-‘i g ey . - b "- ﬂdlll:ll‘ﬂl!' Hjﬁl THI-H‘I‘, F-'In:-]n": mld‘l‘h' .'.'
i 4 §.6:00.7:60 — # 1.1 ]ﬂp Hul" “EH[! FEATUHB WILW-I}, 9.-11:45% ....... sesnss B0 2. Safurdav Showtime, “rn‘:‘-
e e o ettt iy L 3 . Rainout Film, WLW-D, Se-Z: M3 ... L |
CODE TOP MULTH-WEEKLY FEATURES iy | R ey Ll B v~
g S~1:00-2:38 .. . i . 1.8
) h, 1. Million 3 Movie, CKLW, ; e
N s M., W., Su.-6:30 ey B8 TOP MULTI-WEEKLY FEATURES Rl B E BOVL, -
| 1. Midday Movie, WDSU, M., T, % :‘v“mﬂ'ﬁ CKLW, T., i o F. Black Cat Theater, KTRK,
Th., F-18:45- I'l:i-. N . ..... 18.7 Nixh v ich ! I srnreiivs i " 1. Evening Theaier. li‘.‘l’-ll"ll S.-10:1%-12 midnight 4.5
1, Late Show, WDSLI, % -n::ﬂl:-jl"*ﬂrﬂ“'::i“‘?:ﬁm 54 M.-Th.-11:15-11 midnkeht ..... . 18,1
.- IR LA kD - smon =0 N 20 e k. : | gL
3 I.‘:“ﬂ:.’;l“ﬁr sias B SRl ».5 3. Justice Colt, CKLW, 1. ::“‘“F“ Matince, WHID, TOP MULTI-WEEKLY fEMHﬂE!
: | ML Su10:00-11:15 e 25 | g UM i S m——< 2 Rating
4. Afternoon Preview, WIMR, M., e oo i TOP SYNDICATED I’IlHi 1. Late Show, KGUL, M.-Th.,
W., Th, F-3:00-4:15 ........., ry | PN s raerany : L TR Tl TRt LS. S., Su.-10:30-12 midnight ,..,.. 8.1
: . AR S h 1. Late Matinee, KGUL,
_ T0P SYNDICATED SHOWS TOP SYNDICATED FILMS AL, IO T MAF3:30-4:30 ..., R
. 1. San Franclsco Beat (Corradine), 1. Highway Patrol (ZIv), WIBK, Fo9:30 .. 25.3 i e e
-, WDSL, W .. ... ... 41.3 s T AR G S T 9.8 3. Storles of the Century Il'lﬂ-ll'l- M.-F-11:00-12:30 ..., ......0c00e =4
1. Man Called X (Ziv), WDSU, 1. Studio 57 (MCA), WWI, woodi, WHIO, S.9:30 .. . 269 4. Hollywood Theater, KTRK, |
iz R e 41.8 WM v 17.5 4. The Whistler (CBS), “Hlﬂ. :1"F"‘:":'”*"m """""""" 5.1
3, Couni of Monte Cristc (TPA), 3. Sude (TPA), WIBK, Th.-10:00. 159 §.-10:00 i 5. Midday Movie, KTRK,
WDHDSL, T.E3 ,......c00ica. 40,2 4. 1 Led Three Lives (Ziv), g, ﬂllilt T14 I.hﬂfl “'I-Ill"l ML-Fo-12:00-1:00 pom. | -
4. Man Behind the Badge (MCA), WIBK. F-%:30 _, ... ............ 15.7 S ..
]E g R A‘I.INE p : ’:rﬂ'il' S.-9:00 ot v .. X 5. R;bii:ldl‘:rmﬁf;qm"!::mi g 6. Paxspart to Danger (ABC), IﬂP Sﬂlmﬂ“ﬂ Hle
. Amns ‘n' Andy (CBS), 'ﬂ' 5 . 4y, M.~ pane e 43 WLW-I), Sa-9:30 . .. JLLLR 1. Tor. Hudson's Secret Jouwrnal
' o ] . :ur:!d“n”"ii"”! .......... 8.3 B ;nn:emmmr (CBS), WXYLZ, - 7. Amos "' Andy (CBS), WHIO, IMCA), KPRC, M.-8:30 ..., .. 183
. ed Three Lives (Ziv) Bl i i e . T.-10:38 .. .. AT 2.1 Led Three Lives ifivy,
WDSLU, Se-E:3 ... '. ...... G 1. Fllery Queen (TPA), WIBK, 8. Waterfront ml':lu. “-HI[I KPRU, T-8:M ... ... .. ...o0vn. 16.3
' 7. Liberace (Guild), WDSL, WelE . voviicivivinronrnns 15.2 Wl i ny ees 208 1. Cisen Kid (Ziv), KPRC,
“ ﬂ " BN e ... M8 B :';'l:r;runt (MCA), WWI, - 9. Liitle Rascals iInterstate), Th.-7:08 . ...... . 168
« Your Star Showease (TPA), TR e abara e as sy o oo 14, WHID, M.-6:00 .., .. ., cess. 203 4. D, Fairbanks Presents uuu:1.
WDSL, S-8:00 .. ... ... ........ 36.0 ¥. ‘Celebrity Playhouse {Screen I0. 1 Led Three Lives (Ziv), KGUL, T-%:M .. ... .......... 16.7
9. Biff Raker, U.S.A. (MCA), GHHP.‘ WWI T . 14.0 WLW.D. F.-8:10 ——— | X | %, Highway Patrol iZ£lv), KPRC.
WDSU, Su-9:00 .. ..., T 18. Amoe 'n’ Andy (CBS), WWI, 11, Jimmy Demaret (Award), T T A P 16.1
10, Gremt Gildersleeve (NBC), Wil ... i 1.7 TWHIO, FAD1S ivieasesvnss 185 6, Badge 714 ﬁ'm:r r.rm:
WDSU., Se-%:30 .............. 328 11. Badge 714 (NBC), WWIJ, 12. Gene Auiry (CBS), WHIO, Te10:00 ... .. o161
11, Highway Pairol (Ziv), WDSL, 514-*”31["* L R R T 11.5 Wobid0 ..., PP RO [ 5 T. Anmie Oakley 1'[ Hi"il HI'HL‘
E=MEB i a v s 9.5 1. :ﬂﬂlﬂn :;uaﬁtd X ifivl, WIBK, 13. Life of Riley ['\'H( _| 1||1,.'| W-D, Sd:38 158
1Z, Celebrity Playhouse {Screen L L P R hvaun 13.2 B 11 |1 1654 B. Man Called ‘-; ;.g,nh I-Lﬂu_,

: Gems), WDSU, T.-1:0d ., ... 27,8 11, Passport 1o Danger (ABC), 14, Annie Oakley (CBS), WLW- n F-9:10 ... ; RLE
and in San mltl‘.l: 27 .4 rating, 13. Litle Rascals (lnterstate), WIBK, M-10:00 ...........0.. 13.2 T e e e s 149 % Amas ' Andy (CBS), KPRC,
‘?.ﬂ% di h WDSLU, Pl . evvvuqsswovns 1.3 14, Elilﬂth and Des (NBCH, WIBK, 15. Anmie Crakley (CBS), WLW-I, T T e P ea JEE

audience share 14. Range Rider (CBS), 'F.IJSL e W e e 13,0 WA e e s 12.8 I0. Susie (TPA), KPRC. Su.-8:30. . 15.8
1 j 1 - | R SRR TOERRRLY, 1 JRF 26,3 15. :?:;-HEJH{:N“J:?;JWET {Ziv), X 16. Wild Bill Mickok (Flamingo), i1. My Linle Margie (Official),
15. Crunch and Des (NBC), WDSU, BK, W03 .........000012 WLW-D, S.-5:00 ......00c00a0s 12.3 KGUL, M-F.600 ,........... 14.8
“ilhl.it rated in its time II[II'IIII'h i [T 1 AR o et 5.0 16. Racket Squad (ABC), WIBK, 17. Science Fiction Theaier (£iv), 12, Waterfront IMCA), KPRC,
Sacramento: 165 16, Cisco Kid (Ziv), WDSU, T.-6:00,24.8 P00 .ovvvesisarmmnsnnsness 12.7 WLW-D, Su-10:30 . ...oovennns 1.0 W70 e e e Tl
. ¥ 17. Stage T (TPA), WDSU, i 17. {;L“\:[;dr\:'.‘;ﬂ ;1-.{':1“ I.I.mujm _— IE.{ Am the Law {(Sterling), 2. Bosemary Clooney (MO,
. g0 T 1L S 24, W, W3 L . WHIOD, Th-11113 aiivrssmuans 103 EPRC, W B30 . .ovvnvninnsansddB
Portland: 17.8 18. Jungle Jim (Screen Gems), 18, Top Flays of 1956 {Screen 19. Counterpoint [ Interstate), 14, Wild Bill Hickok fF!Iumln[.ub
Seattle-Tacoma: 22.7 WDSL!, S-10:30em,  ........ 23.8 Gems), WIBK, Th-%:30 ...... 11.3 WHIQ, S4:30 .. .....c00uunns 0.5 KIRK, T-830 .............. 14.4
4 19, Superman (Flamingo), WDSU, 19. lLong Johm Silver (CHS), WWJ, 20, Superman {(Flamingo), WLW-L, 15. Gireat Gildersieeve [(NBU),
$an Francisce: 12.3 e 5 e 23.0 MARID . ..cicisiaa e e 11.2 VIO oG it s w s e kaie s . 90 KPRC, W T30 ......coc0nees 14,3
20, weath Valley Davs (Pacific 20, San Francisco Heat (CHBS), 21. Celebrity Plavhouse (Screen 16, v5ky King (MNabisco), KPR,
Borax), WDSU, 5-10:30 ......22.8 WIBK, M.10:30 ... ......... 10.9 Gems), WLW-D, S-11:15...... &8 T L S 14.1
Several east coast and mid-west

markets sold for fall start.

Japan TV Activity
Spurts; Atlantic in
Pact, Falk Named

NEW YORK Japanese TV is
stepping up activity, as rellected
tin two more contracts this week.
All indie produe- | The first American deal for feature
thev star Buck Jones, Ken ' f{ilms was made this week between

Cinema-Yue
Has 52 Pix

NEW YORK—Cinema-Vue lias

. .
Colonial Chain
Christian
Buvs rIStIan ut 52 Westerns of the 1930 into
V' distribution for the First time.

NEW YORK—"Dr, Christian™ | It is calling them the “Old Round-
has been sold to Colonial Stores, | Up” package.
a chain of 432 supermarkets, for | Hons,

Guild Acquires
Many good markets from coast to coast ] 79 Cﬂrtoons

siready bought. Yours still available? NEW YORK—Guild Films has

completed its deal to acquire 179
' Walter Lantz cartoons for national
| distribution. The package, which
' will be offered as a library to sta-
tions for unlimited runs, features

Rating source on reguest

Write, wire, phone

ABC FILM SYNDICATION, INC,

Oswald the Rabbit, Poochie the|l15 Southeastern TV markets, he-1‘ﬂa-.|m:r] and Tim McCoy, among | Atlantic  Television Corporation
10 East 44t!‘: Street Pup, Meany, Minv ;““1 Moe and | ginning in October. Cities are others, ancl "~.|ppuu Hoso, government sta-
MNew York City aother comic Ella]-ﬂ(__fprg, | Atlanta, Albanv, N. Y.; Macan, This is Cinema-Vue's second |lion in Tokvo. The pact nuhldﬂ

OXford 7-5880 Savannah and A.n_gnnh in Lﬂnrgm, Western package, It is also the '
Columbia and Greenville in South | distributor of the Vitapix package, Dollar Package.”

Carolina; Norfolk, Roanoke and | which consists of 27 films, 21 of | In another development there,
Richmond in hrgmm' Birming- ’lhElll with Johnny Mack Brown. | Bavmond Falk, ABC-TV news
ham, and Greensboro, Ashville, correspondent in Tokyo, has been
Raleigh and Greenville in North named Far East sales representi-
Carolina, tive for ABC Film Swvndication,
suggested program formals for the| Other new clients for the Ziv This is the fifth extra-U.S. appoint-
Lantz [ilms, Television series include Simmons ment under ABC Film's plan for a

. . - Maltress in Springfield, Mo.; Royal world-wide sales organization,

The week previous Guild had
acquired seven top-rated program
series, and this, together with the
Lantz deal, Imngu Guild’s film
| eatalog to l]lf'ﬂ!.’l}f 1,500 films. Sales
will follow the Lnnne:-,f Tunes pat-
tern. The firm will also provide |

15 films of Atantic’s “Million

Bedding in Pittsburgh and Johns-
town, Pa.: Sears Roebuck & Com-

ny in Fresno, Calif., and Top
‘alue Stamps and Heckman Bis-
cuits in Cleveland,

1
_d-r
1, = P Lt - mn g
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SEPTEMBER 22, 1956

THE BILLEOARD

TV PROGCRAM RATINGS

Ihis weekly chart covers the Iatest Pulse ratings
It includes network, local live
By pointing out
leading programs, the chart provides a ready guide
to owisianding spot adjacencies In each market

in kev iocal markeis
and locally originated film showe

COLUMEBUS, 0.

3 TV STATIONS—163,400 TV HOMES

Population —585,000 (35th in U. 51

Buying lmnm—ﬁi#ﬁjﬁﬂﬂm

1 29%h ¢

Retail Sales—5%761,591,000 (33d)

Food Sales—5154,157,000 (33d})

Drug Soles—%25,718,000 (30th)

Automotive—5140,831,000 (33d)
Abave figures include following counties:

Frarnklin

TOP NETWORK SHOWS

L4000 Duestion, WBNS, T. .. 383
564,000 Challenge, WBNS, Su. ,. 3.3 .
I"'ve GGod 8 Secrel, WHANS, W. .. 285
Fd Sullilvan, WRAMNS, Sp. ...... 7.5
CGunsmoke, WRNS, &, . ... 218
What's My Line? WBNS, Su. ..26.0
High Finance, WBNS, 5 ....254
Millionoire, WAMNS, W. ......250
Lassie. WRNS, S, ...covnees 249

. Godfrey's Talent Scouts, WHNS,
E‘ s rd S ra e s r PR ERRFEE

TOP MULTI-WEEKLY SHOWS

Chel Loag (10 p.m.), WBNS,

*Il'l.r-! ........................ l’i!
CBS MNews, WBNS, M.-F, ....134
Western Roondup, WHBNS,

P e R S P 12.9

-

N

—
=
-—

24.7

-
"

e b

4. Little Ruscals, WBNS, M.-F. ..1..6
5. Aunt Fran, WBNS, M.-F, .....1L%
6. Mickey Mouse Club, WTVHN,
o P P T s P 11.6
7. Early Home Theater, WIWVN,
o O ST ISP IR B 11.1
B, Armchair Theater, WEBNS,
M.=F, ..... e, | 1. -
¥ Arthur {‘nd!'r:}f. WHH.’:-
MTh, cisvsrnsnssnsnrnrsnsnss 10.3
1k CGiniding Light, WHNS, M.-F, 10.1
TOP ONCE-WEEKLY FEATURES
i. Summer Playbouse, WTYN,
S=l00-12 midnlgha ... ..... 0.1
2. Sunday Showboai, WTVN,
Su~10:30-12 noon & 12:30-4:00 . 9.0
3. % 0'Clack Theater, WTVMN,
Su-t08-0me L L., B
4. Million 3 Theaier, WTVN,
Su-10:30-12:00 ... ... ...... sean T
5. Salorday Showbnai, WTVN,
S-0M-:00 .. 6.1
TOP MULTI-WZEXLY FEATURES
AvVE.
° Rating
1. Eurly Home Theater, WTVYN,
AL -F.-10:00-11000 .......... « 111
I. Armchair Theater, WEBNS,
AY.-F.-10:45-12 midnlehi .., ..., M0.5
J. Midday Movie, WTVN,
M=F12:30-2:08 ... _......... 6.4
4, Ladles” Home Theaier, WTYN,
Wa=F-l@:0R-10: 15 am,. . ....... 51
5. Home Thealer, WTVN,
M.AF-11:15-12 mbdnight ...... .8
TOP SYNDICATED FILMS
1. Highway Patrol i Zivi, WEBNS,
TN L it iiasians s it IR3
I, "Irenth Valley Days (Pucific
Boraxi,, YWEBMNS, Sp-8:3......0.5
3. Man Called X (Ziv), WBNS,
F.-5:M ..., 1835
4. Superman lFIlulnm. 'H-'IHS
W.-6:00 . ‘e svaaiisiir JD
4, Ann'e Dlln.lﬂ'- IE!SL WHHNS, -
A i e e 4.5
b, Wild BRIl Hichok (Flamiagoj,
WHRNE., T .. .oirvvsnrnsss 13.2
7. Little Rasea's (Inferstzie),
WENS, MAF-:15 ... ... 126
K. Celebrity Playhouse (Screen
fremy), WENS, So-10:15 ..... 124
#. Judze Hov Bean (Screencrafi),
WTY™N, Su-5:00 .., ... ....... 12.2
. Mopatsne Cascdy (NBC),
WTVN, M0 ., . ........ 1.1
11 Wictors ar Sea (NBC)H, WTWN,
L | e P 1.5
101 Led Three Lives (Ziv),
WLW-C, F-RAD o aniiaaiiaas 11.2
1Y, Hoekys Jones, Space Huanger
(MCA), WTVN, W60 ,.....10.7
14, Public  Defender (Inierstaled,
WEBNMS, MIRIS L ieiee.. 105
15, Junele Jim (Screen Gems),
WHNS, M.6:00 ....civinrinas 10.2
15, Laurel and Hardy (Governor),
WHNS, The-6:00 ....iconevsees 10.2
17. 1. Hudson's Secret Journal
(MCA), WBNS, F.-10:15 ,.....100

Sales

Wik

WASHINGTON, D. C.

4 TV STATIONS—483,400 TV HOMES
Population—I1 B02, 100 1 10th in U, 5.1
Buying Income—53.979 860,000
|Bth |
Retail Sales—%2 246,024 000 19th)
Food Sales—5492.345,000 (| 1th!
Drug Sales—398.952.000 [8thi
Automotive—5420,335.000 (10th)
Abave figures include following counties:
Digtrict of Columbia; Montgomery and
Prince Georges, Md., Arlington and
Fairtax, Va.

T0P NETWORK SHOWS

1. S0 Qeeestion, WTOPE, T. ..
1. Ed Sullivan, WTOPE, Su.
3. 564000 Challenz=e, WTOF, Su. 254
d. Alfred Hitchcoock, WTDP, Su. ..

£ Ly Video Theater, WRC, Th, .24
6. Burns and Alten, WTOP. M, ,.24.2
6, i, E. Thewer, WTOP, Su. ..24.2
6, Godirer's Talent Scouts,

WIOR, W i Sl
6, Medic, WRC, M, .. ..cvvinn. 142
10, K. Monigomery Sommer  Thea-

ber, WRC. M. =, .. ...r i ieres 237
10, What's My Line? WTOP, Su. .. 207

TOP MULTI-WEEKLY SHOWS
1. 11:08 p.m, lltpnﬂ WTOr,

e e i e B e 1.9
2, Cheo  Kid, 'll'l- TOPF, M.-F, ....I0%
3. CBS MNews, WITOP, M.-F. ,...18.2
4. Mickey Mouse Club, WHMAL,

e T R R 0.1
5. MNews (11 pom.i, 1I-'||II:I'_ Wi.-F, ,.10.0
6. 63 Spollighn, WTOP, M.-F, .. 9.5
T.=5ecarch for Tomorrow, W'I'ﬂ!",

A R E N S 9.4
B. Guiding Light, WTOP. M.-F. .. 9.1
. Lowe of Lite, WTOHFE, M-F, ..., B4
10, Yakiamt Cody, WTOP, M.-F, .. 35

TOP ONCF-WEEKLY Ff.lﬂllﬂ
I. Sofewan Theater, WL,

S0 midwighi .. ... o
3. Saturday Viatinee, WTOP,

H.—-i:ﬂ-ﬂ-—itﬂl'l .......... LR 1.1
& hundav Thegter, H-"lnr,

qrrl' ."‘-'“ bk A r LTI “.‘
4, Wl 8 'l'lll'!ih. “\I il

Fo-lB21503 mnidwishi . ......... K
5. Masierplers Thealer, WTTG,

TV MO D00 ., .. .. .5

TOP MULTI-WEEKLY FEATURES

A,
Riuling
1. Late Shuw, WIDE,
MLS=00:0502 midovight _, .. ... T4
L. People’s Plavhomse. WRC, T,
Tha=li0B1M0 . .. ivnneis e
3. Eveninz Yiovie, WG,
M=Su-R:D0-9:30 . . ... . .. .. soe 4.9
4. Featuring Playhowse. WRC,
ML W, Fol:08-2:00 4.7

5. Nlght Show, WMAL,
M=Th, Su-i1:1502 midnight, ., 2.3

T0P SYNDICATED FILMS

1. Celehrity Plavhonse iScreen

Gemsi, WTOP, T.-10:30 _ . . 15.4
2, Runpe Rider (CRS),, WTOP,
ML=Toll 139
3 Bamar of the Junzie (TPA),
WiIor, w.-T:p08 _.___ . 124
4. Cisen Kid (£ivy, WTOP,
Bl B e M4
5. Basehall Hull of Fame
(Flamingo), WTTG, M-10:45, . 11.3
5. Basebull Hall of Fame
(Flamingoi, WMAL, W.-18:45. . .11.2
T. Chen Kid (Zvy, WTOP,
M-‘F-"I“ ................. 'ﬂi‘
B. Wild BNl Hickok (Flamingo),
WRC, Th-T% ., . ........... 160
B. Science Fiction Thrl.ltr (Fivi,
WMAL, Su-éc00 . ... . .... ([ K]
10, Superman (Flaminzoi, W R,
j T | L ey LR
10. Highway Puirol (Zivi, WTOP,
Fo-Tedd . . 9.9
1Y, Hoston Ell:ln.-.lv: 1..-"nb WI{]F =
L 9.5
I1Z. Stories of the Cenmtury  (Holly-
woodh, WTOP, S6:00 ..., 9%
14, Public Defender iIniersiate),
WTOP, The-1e3 ... .. ... &8
15. Man Called X (Zivy, WMAL.
b s o R S e e .3
16, New Orleans Police Dept.
(NTAL WTTG, W90, ., ..... E.0
17. My Little Margie (OfTicial),
WTOP, M-F..5:00 _....... swa 19
18. Badge T4 (NBC), WTIG,
B v b s i e 1.5

Buving statistica lfor each market wre derived from
lanagement’s annual “Survey of Buying Power.™
For complele program and audience information and
anglvsis, consuli The Pulse,

lnc., 13 W 46 5t, New

The symbal ¥ s for film series booked onm & na-
tional spot basis. The symbol “u" Indicates a UHF
outlet, The symbol “&"
nafig o oan overlap market vel securing ratingas of

points out programs origl-

3.0 or better in the market under study

PROVIDENCE

2 TV STATIONS—20,200 TV HOMES
Population—706900 (2Tth in L. 5.}
Bwi?-nl Income—%51,204, 258,000
id1sti
Retail Sales—5809 372,000 (27thi
Food Sales—S5176,887,000 (28th:
Drug Sales—529.233,000 (27th
Avtomotive —5150,484 000 (28th!
Abowve market statistics are far Provi-
dence-Pawtucket and include follow-
ing counties; Bristol, Kent, Providence

TOP NETWORK SHOWS

1. $64.000 Question, WPRO, T. ., 350
1. Ed Sulllvan, WPRD, Su. .,.,,..334
J. Mavy Log, WPRO, T. ........188
4, Best of Groocho, WIAR, Th, | 285
5. Phil Silvers, WPRO, T. ...... 1.3

“ 6. Climax, WPRO, Th. .... et N
T. $64.000 Challenge, WPRO. "-u 2713
8. Four Siar Playhouse, WPRO,

i 7 | P IR | Ll PP, 268
8 've Gt & Sl:l.‘.rl:t WPRO, "i"- . T
B, Millionaire, WPRO, W, ........ 6.5
TOP MULTI-WEEKLY SHOWS
1. Exsp Reporter, Weather

(11 p.m.), WIAR, M.-F, Y

1, News Caravan, WIAR, M.-F. . 154
3. Mews, Weather, Sports

16:45 p.m.), WIAR, M.-F. .. .. 134
4, CBS MNews, WPRO, M.-F, . . . 113
£, Super Cartoon, WIAR, M.-F. _. 128
6. Million § Movie, Misc,, WIAR,

L T X T T 127
7. Guiding Lighm, WPRO, M.-F, . 122
7. Looney Tunes, Misc.,, WIAR,

o] e A R et Lo A rerl 123
9. hcww. Sn-um Weather

(6:30 pom ), WPRO, M.-F, ....12.2
10 Reirch [or Tomorrow, WPRO,

o LT P R S oS e

TOP ONCE-WEEKLY FEATURES

1. Best od Million § Movie, WIAK.

Sl noom-1:158 .. ..., ... ... ([
I Wild, wihd Wesi, WIAR,
Bo-TeMr 3l e cimsiabites K.l
TOP MULY]-WEEKLY FEATURES
ACE.
Railng
L. Million % Movie, WIAR,
T=F=11:15-1F wmidmight ...... 123
1. Matinee, WIAR,
M-l 20 .. ntinnnnine 7.8
TOP SYNDICATED FILMS
I. Liberace (Guildi, WIAR,
IR e i Ly 19.2
I. Waterfrond (MCA), WIPROD,
El"?q--" ..................... Ilq’
X Star and the Story lﬂl'ﬂﬂlll
WIAR, VF-8:00 ... .. .......... 18,5
4. Highwar Patrol (Zlv), WIAR,
e e 158
5 Madee Ti4 [NIEI. WIAR, 3
R | e D e N 17.8
k. Man Called X -lII1r|l WIAR,
“l'l""-—“ Hr W e S EF R E R RS o s E li‘-.
7. Wiild Bih I'lh-'h-nh thuﬂmh.
WIAR, W00 ..., .........- i£.3

T. Selence Fiction Theater (Zivh,
WPRO, W.-T:00 ... ........... 153
9. Steve Doaovon, Western Mar-

shal (NBC), WPRO, T.-7:00... 158
¥. Great Glldersieeve INBO),

WPRO, W.-T:3 . ... __ .. .. .. 158
11. Superman (Flamingo), WJAR,

LB e 14.3
12, Sherlock Holmes (NTA),

WPRO, 3-11:00 .............. 158

1IN Amos 'n" Andy (CBS), WPRO,

s Pk 1| O A AR e 135
14. Stage 7 (TPA), WPRO,

MR i e E i 13.0
15, #5ky King (Mabisco), WIAR,

T R e e 13.0
16, Leoney Tunes (Guild), WIAR,

MLEF SR i e 2.8
17. Annie Oakley (CBS), WIAR,

g [N e f o N s 135
18. Looney Tunes (Guild), WIAR,

MAFA630 i, 123
19, $Death Valley Days (Pacific

Borax), WIAR, S-6:30._......11.%
. My Litdle Maorgie (Official),

WIAR, M-F.-5:30 ....ccouv... 108
21. Dateline Eworope (Official),

WIAR, M.-11:45 ... ovinnnnin.. 10.0
22, Col. March of Scothand Yard

(Official), WIAR, M,-11:15 .... 9.8
21 Linle Rascals (Interstate),

WPRO, 5.9000amM. ..cicocsnee 9.8

Best Foods in
Carson Buy

NEW YORK——Best Foods, Inc.,
which now has an alternate quar-
ter hour of the Johnny Carson
show, is expected to buy an alter-
nate half hour in that show's re-
placEment, the rerun of "Our Miss

Brooks” over CBS-TV Monday
thru Iriday, 2:30 p.m.
Best Foods was set to buy

number of Western markets for
“Miss Brooks™ and when the show
went network, Best Foods decided
to go nlmlg

TV Reviews Appear
El'l Page 36 This Week

Gross-Krasne Adds
Two to Sales Force

HOLLYWOOD — Gross-Krasne
last week -ounded out its sales staff
with the addition of two new execs
to give the company representa-
tion in all areas ot the country for
its syndication of the “0. Henry
Playhouse™ series.

Added were Ed Simmel to cover
the Southern States,. and Robert
Hill in charge of the Western area.
Mel Schlank Lieads the sales opera-
tion. Previous appointees were
Robert Braham in New York and
Irving Feld in Chicago.

Roach Names

Frank J. Shea

"HOLLYWOOD—Hal Roach Jr.

lust week named Frank J. Shea to|

the post of director of Eastern
operations for the commercial di-
vision of the studio.
necessituted by the 67 per cent in-
crease in commercial

year (Billboard, September 15),

most of which is being placed out |-

of the East and Midwest.

Shea was previously a director i
of sales for the March of Time di- |-
director of TV |:
and commercial film sales for John |©

vision of Time, Inc.,

Sutherland Productions, and a v.-p.
of Pelican Films,

WwwWw americanradiohistorv com _

Move was|.

ings this

SAN FRANCISCO
S TV STATIONS—T88,400 TV HOMES

Population—2,613,100 (Tth in U. 5.)

Eluygng Income—355,696,328 000
&t

Retail Salas—53,334 262,000 (Tih)

Food Sales—%815,868,000 (Tth)

Drug Sales—5102,169.000 (Tth)

Automobive—3580, 360,000 (Tthi

Above figures include following counties:

Alamedas,Contra Cosfa, Marin, San

Francisco, 5an Mateo and Solano

T0P NETWORK SHOWS

1. S64.000 Question, KPIX, T. ... 295
2. Boxing. KRON, F. .. _..... .50
3. Ed Sullivan, KPIX, Su. ..,.....3.2
4. Best of Groacho, KRON, Th, . 26.0
5. Do You Trust Your Wile®

o b R i e O 157
6. I've Gol a Secrel, KPIX, P L
T, Bowing, KGO, W, |, o i
T. S64. 000 Challenge, KPIX, Su, ,.24.2
¥. Phil Silvers, KPIX., T. ........ 24.0

10, Disneviand, KGO, W. .. . 215

TOP MULTI-WEEKLY SHE'I'I‘E
1. Mews Cuaravan, M., KROMN,

M!"Fl ....................... 14.1
L. Queen for 3 Day, KRON,

e 14.0
X Mickey Mouse Club, KGO,

L 111
4. Modern Romances, KROMN,

L [ e e e e e e 1.7
5. Rilg Maovie, KPIX, M, Th. ...1L&
. CRS MWews, KPIX, M-F, ,....10.4
T Sbell Mews (6 p.m), KPIX,

M O s s e e B4
KKt Carswn, KROMN, M.-Th, .. 9.2
9. A Linkletier, KPIX., M.-F. .. BT
L, Cipdgden Goate Plavboose, RROMN,

5 [ CrRAR B.1

TOP ONCE- WEH[T fHTlIEES
1. Movie Time, KRODN,

LTI L i | 14.1
1. Fallous Featere, KPIX,

Sop ST 11.%
A Twa oa the Aisle, KRODMN,

S M0b:00 L. 11.3

1

-

Huamie Theater, KROM,
Soefel-T=20m ... .

. Mlavie Hils. I'.Ilﬂ""d
So=llobd=-12:00 midakght ....... R.0
TOP MULTI-WEEKLY FEATURES
nﬂ.::ri:.ﬁ
Bizg Muovie. KPIX,
M=Th -1 B:0D-12:00 maldaleht . 11.6
Golden Gate Playhoase, KRON,
AL-F.-2:00-2:58 .. ... ...... .. &1

1 Jubilee Mavie, KPIX, M., T.,

Th., F.. S0 1:30-12:00 miduni=zh 6.1
d. Iv. Couriuney Movie, KFIX,

M AF-1od5-D: ... i, iz
5. Western Theater, KGO,

MF-4:00-5:00 ,........ ....... LI |

TOP SYNDICATED FILMS

1. | Seeurch for Advenbure (Hag-

mally, KPFITX, Th.-T:3 ... ..... 1.7
I Bad=e TI4 INBC) EKPIX,

WS cresdlll
). Rosemary l::n-unn_- THLM.

KPFIX, 5% . .« VAT
A, {:h'rm Hall of ﬁnn |T|'A|

KRON, Fof:d .., ..... ..., 15.%
5. Sclence Fictlon ‘Theaier (Ziv),

KRDM., S-T:M .. .......00000. 14.%
6. 1 Led Three Lives (Fivi,

M- s 133

» Selence la Action (TPA),

KRON, M.-T:0 .. .. ....... 132
E. Waterfroni (MCA), EPIX,

L 2.9
%. Steve Donovan, Westerm Mar-

shal (NBCi, KPIX, T.-6:30 . 128
I Mr. Disivict Atorney (Ziv),

ERON, T-1:M ... ........... 11.5
11, Code 1 (ABC), h’.H.ﬂN

W10 30 1.4
11, Swories ol the Cl:.nlun- l,HnIl'--

wood), KPIX, F-10:30 ........ 11.4
13, Highway Patrol {Zivl, KRON,

Vol oo D 0.7
14, Mayor of the Town (MCA),

EGO, M A0 . .eirnnnnns 10.1
14, Confideniial File {Gu'ld] KGO,

R 1 11| 1 O A AL 10.2
16, Crunch and Des (INBC), KRON,

B 11 e 9.9
17. Jungle Jim {Screen G-:msh

KGH l-l"'ﬁ‘ 1{-' T 9,1

S 0ucss
FA

IRBANKS

JR-PRESENTS

33.0%
SHARE.OF -
AUDIENCE -

SHREVEPORT

First also in Cleveland with an

18.1 rating, 48.8% audience share,
“Douglas Fairbanks, Ir. Presents” tops
its competition in Los Angeles,

Mabile and in many other markets, too.
Rating histories available on request.

Rating source on request

Write, wire, phone*

ABC FILM SYNDICATION, INC.

10 East 44th Street
New York City

OXford 7-5880

The Billboard , . . felevision’s

WEEKLY PROGRAMMING and
TIME-BUYING GUIDE

—lrom spel lo speciacular

“Slenderella
Infernational,
you Say,
Pipl”

JOANNE

o

[STAR PERFORMANCE|

g OFFICIAL FILMS, 1ne

“Right,
boughl the
award
winning
Lees lof
35 markets
toasl-fo-
coasl! Solid
sale, eh,
Old Boy!™

15 West 45th 5t.,
Mew Yark 34 M. Y.
PLoza 7-0100

¥
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2 usolion? wHEN a.ap:

T2 U e CARTOONS

A
~
s

GET THE TOP MONEY-MAKING -
337 NEW WARNER BROS. CARTOONS THAT GET
THE FABULOUS AUDIENCES AND THE BIG SPONSORS!
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337 NEW WARNER BROS.
30W AT N.Y!S WABD!

PRE-SOLD BY PAST PERFORMANCE OF %
WARNER BROS. CARTOONS!

First in average ratings by Nielsen

.....

Looney Tunes 12.5
Mickey Mouse Club 10.8
Clubhouse Gang 8.8

« =« « and sold-out all year to major
sponsors: Peter Paul, Coca Cola
National Biscult Co., etc.

]
]

Jo

Qﬁf NEW CARTOONS SCOOPED UP, BILLINGS
SOAR TO 512,000 PER WEEK!

BUGS BUNNY SO HOT, SPECIAL HALF-
HOUR SOLD TO 7-UP 24 HOURS ¥ L
;i - AFTER ANNOUNCED! 8 e

RIJN IN COLOR AT NO EXTRA COST! & z -
L 1#":.._ i e, .: = | e |
L '.-,,l. : W .
@ Copyright 1956 PR.M. Inc. Doginang
: All Rights Reserved e
. = e T A P e o :

WRITE...
WIRE .°

r

Assocmted Amsts Productions, Inec.

NEW YORK 345 Madison Avenue - MUrray Hill 6-:2323 DALLAS I3l Bryan Street - RAndolph 6043
cHICAGD 203 N. Wahash Avanue I]Earhurn 2-4040 LOS AHGELES 9il0 Snnsnt Boulevard - CRestview 6-5886

g e el Y i s e - RSO e M - CaPa P A - -I--H-Elh-l-ﬁ-—u-l-u : IR i, e
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Silverama

Super-Aluminized

for Black and White TV
at its sparkling best!

Colorama

the color tube

that made Color TV
a brilliant reality today!

PICTURE TUBES

RADIO CORPORATION OF AMERICA, HARRISON, N. LN
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A SALUTE TO
THE TELEVISION INDUSTRY
PUBLISHED COINCIDENTAL WITH

National TV Week

SEPTEMBER 23-29, 1956

L & B B F 3 F § 7 | --‘“-“--b-ﬁt-ﬂ
LR R R T R ¢ B 3 ¢ 3§ § & &+ § ¢ 8 &5 ¢ &2 F £ L & 4 0 |

A Special Section of the
September 22, 1956 Issue

Billboard

HIGHLIGHTING THE
PAST, PRESENT AND FUTURE OF

Color Television
AS AN ENTERTAINMENT
AND ADVERTISING MEDIUM

- ———

- -

*

EDITORIAL

e

e s

SALUTE TO ALL

Television’s many-faceted impact on American life
is truly one of the marvels of the 20th Century..

Not only has the medium provided a multi-billion
dollar stimulus to the nation’s economy, but it also has
had—and continues to have—immeasurable influence
on the culture and education of millions of people. The
hours of entertainment telecast each day bring to the
population, without charge, an almost constant flow of
joy.

Scientists and engineers have been stimulated by
the constant challenge presented by television develop-
ments.

Latest Census Bureau figures place at 37,277,000
the number of sets now in use. More than 13,000,000
homes are still without TV, a fact which gives graphic
indication that a growth period still lies ahead, not only
for color television, but black and white as well.

But it is the rainbow-hued promise of color that
presents the entire industry with its greatest and
golden opportunity. With the impetus of vastly ex-
panding color programming—both from networks and
local stations—and with the availability of budget-
priced receivers beginning at $499, it is obvious that the
medium of television is entering an entire new era
with vast promise of service to viewers and prosperity
and satisfaction to the countless persons associated
with the industry.

We deem it an honor and a privilege to salute the
men and women—the writers, producers, artists, tech-
nicians, scientists, manufacturers, retailers and all
others—who comprise the television industry on this,
t%? occasion of the first observance of National TV

eek,

NBC got permit for W2ZXBS

By LEON MORSE

TV, the youngest of the mass
entertainment media, is still rather
a new phenomenon to the Ameri-
can scene. But it has been a long
time in coming to fruition, much
longer than most people realize,

Work actually originated back
in 1884 when Germany's Paul Hi;ﬁ—
kow invented the scanning disk.
A much more important develop-
ment, however, took place in 1923
when Vladimir Zworykin, an RCA
Victor research scientist, patented
the Iconoscope tube, which made
the TV camera possible.

On April 16, 1928, NBC received
its first station const’™:tion permit
for the experimental W2XES, later
changed to WNBT and finally
WRCA-TV here. The CBS experi-
mental station, W2XAB, got under
way July 31, 1931, Experimenta-
tHon mainly along technical lines
proceeded all during the 1930%.

The commercial history of the
medium dates from February 27,
1939, It was then the Campbell
Soup Company presented TV's First
commercial during the transmission
of the “Amos 'n" Andy” show over
W2XBS. It consisted of announcer

® Many milestones have been passed since 1928 when

: CBS for W2XAB

® Programming goes from sports and Berle to drama,
variely, comedies, guiz, specs and color

Bill Hays opening a can of beans
and showing their appetizing look,
a far ery from Piel's “Berl and
Harry” commercials,

1839 Milestone

Scheduled telecasting began on
April 30, 1939, with a televised
address from the New York World’s
Fair by Gen. David Sarnoff, RCA
chief, in which he announced the
birth of “a new arl form so impor-
tant in its implications that it is
bound to affect all society.” Other
key TV pick-ups that year included
the Max Baer-Lou Nova fight, a
Brooklyn-Cincinnati baseball game,
an]ﬁ a speech by President Roose-
vell.

Another milestone took place on
June 17, 1941, when the Federal
Communications Commission

ranted the first commercial license
or a video station to NBC's
W2XBS. The declaration of war
then drastically curtailed all prog-
ress in the medium,

But when V-E Day came on May
9, 1946, TV was ready and pre-
sented a five-hour show of the cele-
bration that took place here.

During the next three years TV
offered a great variety of drama,

Baby Video Has Come Long
Way; It Began Back in 1884

quiz, panel and service shows, all
the while perfecting its program-
ming technigques both in the pres-
entation and selection of material,

Mass Production

Mass production of TV sets was
inaugurated in 1948, It was then
that the mediem found a program-
ming vehicle to sell TV sets to the
country—Milten  Berle’s “Texaco
Star Theater,” which debuted over
NBC-TV June 8. Pridr to that on
September 30, 1947, the first World
Series was televised, another sports
event which helped accelerate the
demand for TV sets. Fight fans
who had TV sets had been seeing
their favoriles since 1944 when
“Gillette’s Cavaleade of Fights” got
under way.

The nation’s reaction to TV can
be measured by the phenomenal
growth of set output from 975,000
in 1948 to 7,500,000 by 1951 when
TV had emerged as a mass medium.
And it was in late 1951 that the
New York-to-Hollvwood microwave
relay linked the country, permitting
the appearance on TV from the
West Coast of the big movie names
and throwing into the medium the
few programming weapons that it
had lacked.

Freeze Lifted

Shortly  afterward, when the
FCC lifted the freeze, April 14,

{Continued on page 19)

e BEO,

TV’s 10 Years of Progress
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The dramatic growth of the 'I"t" in-

1946 1951

1956

dustry over the past decade h: rdly needs
2 documentation, But .it nevertheless
should be thrilling for anyone engaged

TV SETS IN USE

10,000

10,500,000

31,000,000

. % in this industry to lay out the facts and
. figures, however familiar they are, and
¢~ compare them.

Herewith is a comparative listing of

PERSONS REACHED BY TV

29,000

35,600,000

119,000,000

* . some vital statistics at the opening of the
¢ current year, five vears igo anc 10 years
o The Ffigures were gathered from
= wvarious sources and are the best esti-

mates ‘hat could be made a} this dire.
The facts of the industry as it stood

PERCENTAGE U. §. HOMES-—

REACHED BY TV

24%

13%

" In 1946 are really so paltry as to make
-: comparisons fantastic,. The fact that set
7% circulation, for instance ' as grown 300,
2 DOD per cent since then staggers the
¢ imagination. The fact that the industrv's
~ gross annnal revenue has grown 13C,000

(OMMERCIAL OPERATING

TV STATIONS

107

421

- per cent is also beyond truly under-
- standable hounds.

S But even a compoison with TV
% status live vears ago shonld be a source
7 of pride to industrvites. In the past five
- years, set circulation and saturation

MARKETS
REACHED BY TV

. more than®tripled. The numbe: of sta-
- tions quadrupled. Total gross annual
~¢ revenue quadrnpled.

= Today, TV broadeasting is a billion
22 dollar industry., with a cirenlation of
2 3T,000.000 sets, reaching close to 75 per

AVERAGE DAILY PER RADIO HOME
VIEWING HOURS pn 1v nome

E——— - ——

- - .

J cent of the nation’s homes in a total of
 almost 270 communities, where the aver-
% age family gives il six hours of its Hine
% per day. And il is still growing.

T —
Sl N AR PR R B

GROSS TV ADVERTISING

EXPENDITURES

$1,000,000 | $332,000,000 |$1,300,000,000
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Has Best Chance Yet
To Put Color TV Into Homes

® Manufacturers offer more models at lowest prices
ever, hewing close to $495 competitive line

®BB’s listing shows 41 models from 14 firms with
prices ranging upward to $945 by Du Mont

The big push for color Is on, and
now have the best opportunity ever

Into their homes. During the curreni;Season mMoré manu-
of color TV sets than

facturers are olfering more models
ever before and at the lowest prices.

Herewith is a listing—as comprehensive as possible—
of the Industry's 1957 line of color receivers, Most of
thess models have made their debuis In trade shows over

the ‘past three months. Some of them

thelr debot at press time, in which cases the suggested
prices and some other details were not available. But

it was clear that almost all of them

a3 close 8. possible to the $495 competitive line drawn

by RCA Victur this summer.

Actually the lowest price given was $389 for a table
model put out by Muniz. Three manufacturers are sug-
gesiing $495 for their cheapest color sets, One is suggest-

ing $450. Three are suggesting 55935

ADMIRAL CORPORATION
3800. Cortland St., Chicago 47

MODEL: Regent 2]

Screen: 21-inch

Cabinet: Consolette

Finishes: Mahogany, Blonde Oak

Probable Prices: $499.95-$519.95
MODEL: Ambassador 21

Screen: 21-inch

Cabinet: Consolette

Finishes: Mahogany, Blonde Oak | |

Probable Prices: $595-%615
MODEL: President 21

Screen: 21-inch

Cabinet: Console

Finishes: Mahogany, Blonde Oak

Probable Prices: $699.95-$719.95

i
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MODEL: Patrician 21

Screen: 21-inch

Cabinet: Credenza

Finishes: Sierra, Blonde 0Oak,
Mahogany

Probable Prices: $799.95-$819.95

ALLEN B. DU MONT LABS,, INC.
35 Market St., E. Paterson, N. J.
MODEL: Unnamed
Screen: 21-inch
Cabinet: Table Model
Finish: Mahogany
Probable Price: $695

America’s families

to get color TV by Du Mont.

had vet to make

are trying fo hew

for their cheapest five years ago.

.

Du Mont's Console
MODEL: Unnamed
Screen: 21-inch
Cabinet: Console
Finish: Fruitwood
Probable Price: $945

EMERSON RADIO & FPHONO-
GHRAFH CORP.
14th & Cole, Jersey City, N. J.
MODEL: C508
Aereen: 21-inch

Cabinet: Consolette
Finishes: Mahogany, Walnut,

Blonde

Probable Price: $878

GEI;JIEML ELECTRIC PRODUCTS,
TV Receivers Department
Electronics Park, Syracuse
MODEL: 21T500
Screen: 21-inch '
Cabinet: Table Model
Finish: Mahogan
Probable Price: $495
MODEL: 21C7T00
Screen: 21-inch
Cabinet: Console
Finish: Mahogany
Probable Price: $740

Sales of Color Sets:

$150 Mil

® Installation, service coin
to bring tally to $500 mil.

® $495 price tag to enable
1,000,000 to buy sets

At least $150,000,000!

This is the volume of color tele-
vision business most experts agree
tl at retailers will ring up on cash
registers during the next four
mor ths.

Another hefty bundle of dollars
can be expected from the installa-
tion and maintenance of color sets,

Based on nation-wide reaction to
recently introduced big color re-
ceivers selling for as low as $495,
the represents merely a start
of whei. according to be. available
estimates, will zoom to a whoppin
$500,000,000 by the end of 1957.

There now is every likelihood
that consumers will find color sets
in short supply by Christmas.

in 4 Mos.

RCA, which spearheaded the de-
velopment of compatible color re-
ceivers, plans to manufacture and
market a large percentage of the
estimated total number of color
sets the industry will produce in
1956.

Robert Seidel, executive vice-
president of RCA Consumer Prod-
ucts, sees it this way:

“Our market surveys show that
there are nearly 1,000,000 people
who are ready and able to q:u:,r a
color television set for their homes
at the 8495 price level now. A
few months ago, we announced
our wmanufacturing and merchan-
dising plans for color television sets
this year. Because of tbe enthusi
asm and optimism of our distribu-
tors and dealers, plus. the known
public interest, we are convinced
that we were overly conservative,
The tremendous pent-up demand
that our surveys show now exists

models. The highest price listed im this survey was 5945

The following list comprises the line of 14 manufactur-
ers and & total of 41 different models.
have the mosi extensive line, 10 models, graduaied up
from $495 to $850.

BCA Victor will

This is certainly a far cry from RCA's first commer-
cial color set of two years ago, the C-100, which had
a l4inch tube giving an effective 12%%-inch picture,
and it sold for around 5$1.000.

The 1957 line s mostly in the 21-inch pictore clasa,
the size which has proven so popular in
white. Most of them feature
them include high fidelity sound.

Color TV i3 nmow within the reach of 'lh'u Eame
families that burgeoned black-and-white set ownership

black =and

easier funing. Some of

MODEL: 21CT701
Screen: 21-inch
Cabinet: Console
Finish: Walnut
Probable Price: Not Available

HOFFMAN ELECTRONICS
7200 S. Avalon Blvd., Los Angeles

MODEL: The Commodore—M2021
Screen: 21-inch
Cabinet: Table Model
Finishes: Mahogany, Blonde,
Salem Maple
Probable Prices: $595-%615

" T e

-

HoHiman's Commodore

MODEL: M4041
Screen: 21-inch
Cabinet: Console
Finishes: Mahogany, Blonde,
Salem Maple
Probable Prices:' $695-$715
MODEL: The Ambassador=214081
Screen: 21-inch
Cabinet: Lowboy Credenza
Finishes: Mahogany, Limed Oak,
' Salem Maple
Probable Prices: $773-$795

PROMOTION ANGLE

® Portables, color sets
to highlight push

® RETMA, NARTB, others
prepare material

Industry promotiun of National
Television - Week will highlight
portable TV sets, color telecasting
and the importance of television
to the American family,

Promotional material sent by the
Radio Electronics Television Man-
ufacturers’ Association to member
companies plays up the advantages
of portable TV, cailing it “the
fastest selling set in the history of
an always turbulent industry,”
Portable TV is the “consumer’s an-
swer to physically over-sized re-
cejvers,” according to RETMA, be-
cause it “introduces a wholly new
concept of TV viewing,” making it

MODEL: M4021
Screen: 21-inch
Cabinet: Console
Finishes: Mahogany, Limed Oak,

Salem Maple

Probably Prices: $795-§815

MAGNAVOX COMPANY
Fort Wayne, Ind.

MODEL: Unnamed
Sereen: 2l-inch
Cabinet: Table Model
Finishes: Not Available
Probable Prices: Not Available

MODEL: Unnamed

Screen: 21-inch

Cabinet: Console

Finishes: Mahogany, Cherry

Probable Prices: Not Available
MODEL: Unnamed

Screen: 21-inch

Cabinet: Console

Finish: Oak

Probable Prices: Not Available

MOTOROLA, INC,
4545 W. Augusta Blvd., Chicago 41

MODEL: Unnamed
Screen: 21-inch
Cabinet: Tabel Model
Finishes: Not Available
Probable Prices: Not Available
MODEL: 19CT1-1B
Screen: 19-inch
Cabinet: Table Model
Finishes: Maho , Blonde
Probable Price: )

MODEL: 19CK1-1B

Screen: 19-inch

Cabinet: Console
Finish: Mahogany
Probable Price: $795

{Continued on page 19)

for colo television may very well
mean that color recsivers could be
in short supply before Christmas.”

Dual Progress

Color television’s long-time dual

Ernbiem—mnra color programs and
udget priced color sets—may now
be a thing of the past.

With NBC-TV's announced plans
of presenting. at least one major
color show each night of the week
—plus spectaculars, special events
and sports—network colorcasts will
reach a new high this fall and
winter, Other webs also have an-
nounced augmented color sched-
ules and, at present, at least 200
stations are eguipped to carry
either network shows or originate
local tint programs. And a number
of distributors of syndicated TV
films are heavily committed to
color shows.

Downward trends ir set prices
by all manufacturers—small screen
color receivers were selling for
$ ,000 hardly two years ago—has
been -marked by vast increases in
performance and celiability.

RCA Victor's new complete line
of 10 different color set models, for
instance, underwent the most ex-
tensive field tests and in-home
checks before being placed on the

n.arket. Consumer reaction to op-
eration of the receivers shows them
to be relativelv as service-free and
reliable as comparable black and
white sets,

Best available sources confidently
predict that at least 12 000,000
color sets will be in homes by 1961.

Golden Opportunity

Color TV's Trumising picture all
adds up to golden opportunity for
every segment of the industry—set
manufacturers, retailers, networks,
local stations producers, film
makers and distributors, advertisers
and zgencies.

However, the continuec optimis.
tic outlook for television is not re-
stricted to color alone. Far-flun
acceptance by the public of small,
rugged. and well-styled personal
and portable receivers, which can
easily be carried from room to
room, apparently has opened up an
entirely new market for black and
white sets, The so-called “second
set” market for table models and
consoles also is showing expanding
activity.

It all points to the industry’s
second greatest year—no small ac-
mmplishment measured by last
ﬁaﬁ record-treaking high in unit

e,

TV Week to Stress
Import to Families

possible to enjoy TV at any spot
in the home, on vacation or just
about anywhere. Industry spokes-
men predict that portable sets may
soon account for as much as 50
per cent of TV sales.

The National A.sociation of Ra-
dio & TV Broadcasters observance
of National Television Week will
be slanted more toward family en-
joyment of the medium, with a
booklet outlining how a hypotheti-
cal family can “create new inter-
ests and promote family unity”
thru TV,

Color Year

“The fabulous color TV year
ahead” will get its share of atten-
tion from RETMA, with particular
emphasis on fall network program-
ming. Television style trends, engi-
neering and the move toward more
automatie devices will also be fea-
tured. The group predicts that
the “homes of tomorrow will pro-

lvide communication centers as a

vital part of the American’s living
habits™ and that more architects
and interior designers will see the
need for “sound conditioning”
homes.

The NARTB will supply stations
with promotional kits containing
sliﬂfm, announcements, feature ma-
terial, prometion and program
ideas, and will join the industry
in calling on civic and fraternal
organizations to join the celebra-
tion, -

One plan that fell by the way-
side was NARTB’s hope for a
startler — possibly a trans-atlantic
show or some other hig “first,”

Other sponsors of the celebra-
tion, in addition to RETMA and
NARTB, are the National Appli-
ance and Radio-TIV Dealers’ As-
sociation and the Television Bu-
reau of Advertising, Inc.

Color Tuning

Easy as Pie

® RCA sets hue and color
dials added to B&W

® Two stepe to proper tones
bring clear quality

Overs of color television sets—
and their runks are increasing daily
—will tell you that it is as easy as
pie to tune a coior receiver,

RCA Victor color sets, for in-
stance, have only two additional
controls not found on black and
white receivers—hue and color,
Both are located on the panel con-
taining the general adjustment con-
trols.

With the receiver properly ad-
justed for the best black and white
reception, tuning in color is a mat-
ter of two simple steps:

(1) Turn tuning control (on the
outside of the channel selector) to
the right, until harsh interference
occurs and the picture starts to dis-
appear. Then slowly turn back,
stopping as soon ax a'l interference
disappears and color is in the pic-
ture

(2) Adjust hue control (flesh
tones or color of some familiar ob-
ject) in conjunction with :olor con-
trol, to obtain desired color quality.

If hue control iilrrurned too far
left, flesh tones will be too purple.
It hue control is turned too far
right, flesh tones will be too green,

If color control is turned too far
left, colors will appear “pale” and
weakf. If :}?!Dr elunh*ulﬂils turned
too tar right, colors will sppear
“flushed” and too brilliant,

www americanradiohistorv com
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Global Coverage on

Wide Wide Screens

By ROBERT W. SARNOFF
President of the National
Broadcasting Company
Ten vears from now you will
have the world within push-button
reach. Sitting in your living room
and watching a color screen cover-
ing most of the wall, you will be
able to visit the Moulin Rouge in
Paris, join skin-divers below the
waters of the Riviera, or take a
tour of the Kremlin.

This glimpse of tomorrow’s tele-
vision is based on electronic
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ROBERT W. SARNOFF

achievements in today's laborato-
ries., Live television between this
conntry and Europe is already
technically feasible. Mural tele-
vision, with a flat thin screen that
hangs on the wall like a picture,

will soon be perfected thru the use
of transistors and improvements in
light amplification. And the tele-
vision camera and transmitting
equipment already reduced to the
point where it can be carried by
one man, can be made even more
mobile and more elfective.

These and other improvements
will mean that television can go
evervwhere and do evervthing. To
keep up with the wide-ranging
cameras, we will have to make our
programming even more flexible,
more all-embracing than it is today.

In the past few vears we have
broken out of the strait-jacket im-
posed by the old half-hour patterns
of broadcasting. In the next few
vears we will develop program-
ming ideas that will take advan-
tage of the growing scope, power
and convenience of TV, We might,
for e.tamp]e, develop an “electronic
cover story,” which would get a big
news storv hv traveling live lo see
all the pﬂﬂp]ﬂ and places that have
a part in it. In another Suez crisis,
for instance, we might go din:[:tl].-r
to the streets ol Cairo to talk to the
people there, we might board a ship
sailing thru the canal, or we might
fly over the British positions on
Malta and Cyprus.

With this kind of television we
will see events as they are hap-
pening and we will see them with
our own eves. And we will be in
direct touch with the personalities
who make the news. In all, we
will have a far clearer picture of
the world and all that is going
on in jt than has ever before been
possible.

Infant Video Has
Come a Long Way

® Continued from page 17

1952, TV stations began to appear
in markets which had previously
been without service, filling the
last major TV need of the country.
The freeze, imposed in Septemhﬂr
1948, because of expected si ral
interference, had locked TV sta-
tions out of such important markets
as Denver, and had restricted cities
such as Pittsburgh to one station,
It was about 1948 that the pro-
grams began appearing—in addition
_to Berle—that began to make Amer-
ica a nation of living-room inhabi-
tants. The “Kraft TV Theater"”
went on May, 1947, and has been
on uninterruptedly since. It was
followed on TV by the “Philco TV
Flavhouse,” which began in Octo-
ber, 1948, In its more than six
vears under Fred Coe’s production
banner, the dramatic hour pre-
sented such major writing talents
s Paddyv Chavevsky, Horton Foote
and J. P. Miller and se’ the pattern
for a maturity in TV drama,

Ed Sullivan

CBS and Ed Sullivan teamed up
in 1948 to present his “Toast of the
Town,”whicl gave new depth and
dimension to the vaudeville format,
Still going strong, the program is a
catch-all variety show which takes
its material from every other en-
tertainment media, including the
theater and Films,

The same network’s Arthur Cod-
frev brought his radio show “Talent
Scouts” to TV in September, 1949,
and along with it his tremendous
following. His “Friends” moved
into the medium about a vear later,
Codlrey set the standard for the
TV uvse of a nighttime personality.

Three of the more important
NBC contributions teed-off in Sep-
tember, 19531. They were the
Satnrday  “All-Star”™ Revue,” 8-9
vm.; Max Liebman’s “Your Show

of Shows,” which brought to video
the fresh comedy of Imogene Coca
and Sid Caesar, and Sunday night’s
'Eﬂ]gute Comedy Hour.” Both
“Comedv Hour” and “All-Star Re-
viue” used a big time, rolating come-
dian policyv. Such stars as Eddie
Cantor, Jimmy Durante, Martha
Rave, Abbott and Costello, Jack
Carson, and Dean Martin and Jerry
Lewis kept TV wviewers laughing
for vears.
“Lucy” Bows

October, 1931, also saw the de-
but of “I Love Lucv,” a TV pace-
maker among siluation comedies
based on a ditferently titled radio
show. The ecreation of Producer
Jess Oppenheimer, the show fea-
turing antics of Lucille Ball and
Desi Amaz gave the nation a good
reason to stay home on Monday
nights, It was the first show Flmed
before an audience. Another film
stanza still on TV which set stand-
ards still to be equaled amon
shows of its kind is “Dragnet,” a
low-keyed, realistic, quasi-docu-
mentary treatment of mystery, It
has been on TV since January,
1952,

October of the same year saw
the debut of H:llph Edward’s “This
Is Your Life,” scarcely a Favorite
among Driti::s, but a show which
has been a viewers favorite thru
the years. The program’s impor-
tance lies in its intense handling of
human interest material, never pre.
viously presented in this manner,

Film Shows

The year 1957 was significant
for the amount of filmed shows
put out by the Hollyvwood TV
makers. They moved into the me-
dium, knocked off manv of the live
shows and substitated anthology
films and situation-comedies,
which, while not always eof top

| COLOR TELEVISION -SETS

® Continued from page 18

Mftrs. Offer More Models
At Lowest Price-Tag Ever

MUNTZ TELEVISION
1000 Gray St., Evanston, [l

MODEL: Unnamed
Screen: 2l-inch
Cabinet: Table Model
Finishes: Mahogany, Limed Oak
Probable Price: $389

MODEL: Unnamed
Screen: 21-inch
Cabinet: Console
Finishes: Mahogany, Limed Oak
Frobable Price: $499

PACEKARD-BELL
12333 W. Olympic Blvd., Los Angeles

MODEL: 21CT-1
Screen: 21-inch
Cabinet: Table Model
Finish: Mahogany
Probable E’ncE' $495

MODEL: 21CC-1
Screen: 2l-inch
Finish: Mahogany
Probable Price: !'aﬂﬁ

RCA VICTOR TV DIVISION, RADIO
CORPORATION OF AMERICA

Camden, N. J.

MODEL: Aldrich-21C57815-7
Screen: 21-inch
Cabinet: Table Model

Finishes: Mahogany, Limed Oak
Price: $405

RCA_Victor's Aldrich

MODEL: Stanwyck-21CT7833-7

Scvreen: 21-inch
Cabinet: Consolette
Finishes: Mahogany, Limed Oak

"Price: $550
MODEL: Wescott—21CT7855-7
Screen: 21-inch .

Cahinet: Console
Finishes: Mahogany,
Pri{;e: 4505

Limed Oak

1

ming sustenance to local stations
after their network use.

The year 1954 Lrought the vital
entertainment force of Sylvester
(Pat) Weaver's dynamic program-
ming concept to TV—the spectacu-
lar,

Prewnu_'.']}- offered on a one time
basis by Ford and General Foods |©
when tgey presented Mary Martin
and Ethel Merman and the Rodg-
ers and Hammerstein spectaculars,

B | respectively, Weaver’s regular se-

ries of such shows made TV his.
torv. The same year brought to
TV the genius of Walt Disney, who
projected ABC back into the net-
work sweepstakes,

Quiz Age

TV is now in the age of the re-
vamped quiz show as exemplified
by “The $64.,000 Question,” which
is only a little more than a year
old. The program is remarkable
not only for the amount of money
which it offers, but also [or its
deft handling of suspense and hu-
man interest.

TV at the moment is at the
brink of the age of color. Color
set production has been acceler-
ated, color programming has been
increased tremendously and all the
wheels have been set in motion to
bring this new and exciting vision
into the American home.

www americanradiohistorv com
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RCA Victar's Westcott

MODEL: Dartmouth-21CT7865-8-7
Screen: 21-inch
Cabinet: Lowboy Console

Finishes: Mahogany, Walnut
Limed Oak
Price: 5650

MODEL: Whithy-21CD7895-7
Screen: 21-inch
Cabinet: Console
Finishes: Mahogany, Blonde,
Tropical Hardwood
Price: $695

MODEL: Asbury-21CD7915-6-7
Screen: 21-inch
Cabinet: Lowboy Console

ON MARKS

Color Boom

In the Works

® All facets of the industry
move toward big day

@ Creatl push needed to sell |

public on advances

By ROBERT A. SEIDEL,
execulive vice-president,
Consumer Products,
Radio Corporation of America

Evervthing is in readiness for the
television industry to reap fabulous
rewards from color television.

Sel manufacturers have succeed-
ed in solving the technical and pro-
duction problems required to mar-
ket big color receivers for under
£300. Dealers across the country
are enthusiastic about the outlook.
They have learned, or are learning,
how profitably to sell color. Net-
works and local stations are step-
ping uphtheir schedules of color-

casts, The public wants to buy
color sets and has the money to do
it. Advertisers are leaming that the

added impact of color shows means
more effectiveness and an added
return on advertising  dollars in-
vested. The television service in-
dustry is set to install and maintain
color sets to provide consumers
with a maximum of viewing pleas-
ure.

Effort Needed

However, for the industry to at-
tain the promise that is evident in
color television, it requires that
every segment of the industry work
to the fullest to continue to sell
the public on the Fact that color has
arrived, thal il represents an out-
standing value, that it provides
something entirely new, that color
programs are available,

If these things are done in the
spirit of competition and free en-
terprise, color will point the way to
the greatest, most profitable and
rewarding years television ever has
known,

Finishes: Mahogany, Natural
Walnut, Blonde Tropi-
cal Hardwood

Price: $750

MODEL: Strathmore-21CD7956-8

Screen: 21-inch :

Cabinet: Console

Finishes: French Walnut, Bleach-
ed Birch

Price: $795

MODEL: Chandler-21CD793-5-8

Screen: 21-inch

Cabinet: Console

Finishes: Mahogany, Natural
Walnut

Price: $795

MODEL: Wingate-21CD7996-9

Sereen: 21-inch

Cabinet: Console

Finishes: French Walnut, Maple

Price: 8850

MODEL: Arliss-21CD7975
Screen: 21-inch
Egh_irllet:hlﬂﬁnmla

inish: Mahogany
Price: $530 B

*| ROEAVILLE COMPANY

1099 S. Logan 5t., Denver

MODEL: Unnamed
Screen. 21-inch
Cabinet: Table Model
Finishes: Not Available
Probable Price: Not Available

MODEL: Unpamed
Screen: 21-inch
Cabinet: Console
Finishes: Cherrv, Mahogany
Probable Price: Not Available

SEARS, ROEBUCK & COMPANY-
SILVERTONE
Chicago 7
MODEL: Unpnamed
Screen: 21-inch
Cabinet: Console
Finishes: Mahoganv, Limed Oak
Probable Prices: $595-8615 (Chi-
cago and Los Angeles only)

SYLVANIA ELECTRIC PRODUCTS,

INC.
254 Rano 5t., Buffalo

MODEL: Granada-31T304
Screen: 21-inch
Cabinet: Table Model
Finishes: Mahogany, Blonde
Probable Prices; $595-$605
MODEL: Saratoga-31C608
Screen: 21-inch
Cabinet: Console
Finishes: Malogany, Blonde Kor-
Imna

Probable Prices: $695-5715

WESTINCGHOUSE ELECTRIC
CORP.,
Television-Radie Division,
Metuchen, N. ).
MODEL: 22T 157
Screen: 21-inch
Cabinet: Table Model
Finishes: Not Availablae
Probable Price: $495
MODEL: Unnamed
Sereen: 22-inch _
Cabinet; Console
Finishes: Mahogany, Limed Ouk
Probable Price: Not Available
MODEL: Unnamed

Screen: Nol Available
Cabinet: Table Model

Finishes: Not Available
Price:
221 157

Probahle Higher than

Westingnonse z<1 137
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CA Victor celebrates
= with Big Color TV

celebrating the finest

ome enertaimestn sight See it at your RCA Victor dealer’s—See
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(Al Aldrich. Mahogany., limed aok-grained finishes. [21C5781) $495. Stand, opt, ex, [B) Stanwyck. Limed ook-, mohogony-groined finishes. [21CT787 $550. IC) Westeott. Mahogany-, limed oot-grained fin
ishes, Z1CT785) $595. 1D Dartmouth. Waolnut-, mahggany-, limed ook-groined finishes, IZ1CT7ES] $450. Deluxe models: [E] Whitby. Blond tropicel hardwood, mohogaony veneers and solids, (21CD7TEY L4595,
IFl Asbury. Matural walnut., mahogany-, blond tropical hardwood finishes, 21C0751) $750. (G) Strathmore. Fiench walnut ar bleached birch veneers ond solids, 21C0D798 $795. (HI Chandler. Maturel walsul

BIG COLOR IS HERE! Now RCA Victor brings you Big Color
TV—at the lowest price in RCA Vietor history. And just in time to

see Color every night starting this falll NBC-TV has planned a schedule

o “Color-Quick™ tuning . , . ecabinetry that rivals fme furniture . . .
J-speaker Panoramic Sound in Deluxe models, Balanced Fidelity Sound

in all others—flinest sound to go with the finest picture in Color TV,

of Spectaculars, comedies, dramas. See them all in “Living Color”.. . Make it your business to see show business on RCA Vietor Big Color TV
the most natural tones you've ever seen—on a big-as-life screen. With —at this new low price.
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as low as *495!

~ black-and-white TV Originals as low as $125, too!

I
m———
i

o,

e

r
- =
A
q

ar mahagany venesrs and solids. (21C07931 $795. () Arliss. Mahagany veneers and solids. 121CD797) $850. () Wingate. Maple or Franch walnut vanesrs and solids. 121CD799] $850. Each Big Color
sel has 21-inch tube [overall diameter), 254 3q. in. viewable picture. Special 70-day Big Color RCA Victor Factory Service Controct available In mast areas to RCA Victor owners, only $37.95.

LIKE HAVING 2 SETS IN 11 RUA Victor Big Coloe TV brings

you Color shows in "Living Color”™—all regular programs in

crisp, clear black-and-white—and at a price once paid for \
k

black-and-white alonel _ . Tmke® RADIO CORPORATION OF AMERICA -~
F Manulocturac's natianally advertised VHF list prices shown, Frices and

spucilications mbject bo chasge. Some modsis slightly higher o for Viest RCA PIONEERED AND DEVELOPED COMPATIBLE COLOR TELEVISION

and South, Most models avoilable in Canada, UHF gptionol, extra,

—— e —
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'SPONSOR NBC
'EVERY NIGHT

- J———

| | SUNDAY:  Goodyear Tire & Rubber — Goodyear Playhouse.
| . Alumimum Company of America — The Alcoa
Hour. Hall Bros. — Hallmark Hall of Fame.

I | Chevrolet — The Chevy Show.

) MONDAY: RCA, Whirlpool, Buick, John Hancock — Pro-
ducers’ Showcase. Johnson's Wax, Schick — Robert
Montgomery Presents.

'. TUESDAY: Speidel, Purex — The Big Surprise. Liggett &
" Myers— Noah's Ark.

I T ———— 1 = = 5 =
www americanradiohistorv com
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ADVERTISERS
BIG COLOR TV
OF THE WEEK!

! WEDNESDAY: Kraft Foods — Kraft ':['clcvisinn Theatre. | Last year NBC's great Spectaculars paved the way for color’s
THURSDAY: Chevrolet — The‘ Dinah Shore Show. Lever commercial maturity. Now the 1956-57 season sravides the pas
| ,EI'DI'.E'IEI‘S n Lfm Video Lipeatee: - , off with big name sponsors, big name shows night after night.
i FRIDAY: Toni, P Lorillard — The Walter Winchell Show. This is the year when exciting things are happening, in color
| Chevrolet — The Chevy Show. —— ]

SATURDAY: Gold Seal, RCA, Sunbeam, Kleenex, Noxema,
S & H Green Stamps — The Perry Como Show.

Speccatars o 0B TELEVISION NETWOI%
. ; a service of

} - seimessasessaed 'a  iOhiStOrn. cOm e,
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OPPORTUNITY KNOCKS

Stations’ Local Color Offers
Chance to Test Effectiveness

® Most shows are daylime, aimed at the housewives with
homemaking hints, general information

® Kiddie audiences get colorful morsels, with ‘Romper
Room’ getting special atlenlion

The many stations now equipped
for the third stage of color (local
live originations) offer spot adver-
tisers an excellent opportumity to
test right now the effectiveness
of their TV messages in color. The
local color shows now plaving
around the country, and those that
are planned for this season, are
l:rgc? daytime and mainly di-

rected at the housewife audience.

There are numerons homemaking
shows and a number of intimate
variety shows.

A kiddie audience gets a few
colorful morsels, especially the syn-
dicated educational format,
“Romper Room.”

In the evening periods, manv
stations are colorcasting their local
news and weather shows,

Herewith is an extensive listing

of the local color shows and plans
for same of 26 of the nation's sta-
tions that are equipped for the
third stage of colorcasting. '

CALIFORNIA

KJEO, Fresno

“Coffee Club™: This program be-
gan as an “on-the-air” coffee break
in 1954 and is now an hour-long

color cast with fun and features
for every woman's taste. It also has
news and other public service fea-
tures, and twice weekly a musical
group, the Tom Fools, provide

music. Ray Jacobs hosts in an in-
formal manner, Success stories
range from real estate to home
freezers. One spot from a local
realtor resulted in 12 houses sold
at $120,000. A relatively unknown
fréezer plan has now expanded to
four stores in the area. Cost: Class
D) time, one-minute participation,
§25 less frequency discounts. No
extra charge for color,

Del Gore Show: There's no set
format on this informal show. Host
Del Gore began the show as a disk
jockey type of program. It now runs
an hour across the board at 2 p.m.
It features name guests and some
contests, with prizes up to $500.
Regular on the show is the Bruce
Davis Quartet. Success slories fol-
low the pattern of one steak knife
manufacturer who bought 12 spots
on the show, only to have to cancel
after the f[irst [ive because all

5,000 sets he had were sold.

“The Forty-Niner™: Slim An-
drews is the real, live Western idol

WBRE-TV
presents all
NBC color shows

now

Local and
film color
available

opproximately

November 1

Without guestion, the best engineer in the ecnimal kingdom, the
Busy Beaver, with his ability to cut down trees of more than
17 inches in diometer, transport them up or down stream by a
wall trained stalf of eo-workers, build communication Jodges, and
millions of ocres of posiure lands, hes on intelligence ckin tfo
WBRE-TV's unique community service to the people of “Hill

Country”, U.S.A.

= b, . ‘
-
i-" L
[

.
-

... NOT SEVENTEEN?

YES...WBRE-TV does have
~a 17 County Coverage

WBRE-TY'S...NBC Fall and Winter show schedule is the greatest TV buy

in "Hill Country”, USA. That's the 17 county area covered by Channel 28. ..

America’s First Million Watt TV Station. With a projected audience potential

ol 2,000,000 busy people having an estimated buying power of $1,650,000-

000 you cut down your advertising costs per capita when you lodge your
message on the WBRE-TV log.

Aﬂﬂﬂg BASIC BUY : National Representative : The Headley-Reed Co.

Counties Covered: LUZERNE LACKAWANNA LYCOMING COLUMBIA

SCHULYKILL NORTHUMBERLAND MONRCE PIKE WAYNE

WYOMING SULLIVAN SUSQUEHANNA BRADFORD UNION
SNYDER MONTOUR CARBON

TV Channel 28

WILKES-BARRE,

PA.

of thousands of kids in the area.
He plays host to a studio full Mon-
day thru Friday, spinning yarns,
playing 87 musical jnstruments,
many of his own concoction, and
staging games for prizes. Featured
on the show are cartoons and serial
Westerns. One soft drink bottler
reports & B0 per cent increase in
business from using this show for
nearly three vears. Cost: One-
minute participation, $30 less [re-
quency discounts. No extra cost
for color.

“TV News Round-Up”: Follows
the “Wednesday Night Fights” and
has earned up to 26.2 American
Research Burean ratings. A car
dealer reports 10 direct inquiries
on an auto pitched on this news
show, Cost: $125, less frequency
discounts. No extra charge for
color.

KRCA-TV, Hellywoed

The station has received an allot-
ment to purchase two color camera
chains and one color film chain.
These will be installed around De-
cember 1. Then they will do as
many live and local programs in
color as is feasible.

KTLA

" This outlet has extensive plans
for live color shows for the 1956-
'57 season which are not vet avail-
able for publication.

KRON-TV, San Francisco

“Green Thumb™: In co-operation
with the California Nurservmen's
Association, this garden program is
offered from 11:30-12 noon. It
gives gardening advise to urbanites.

“Santa’s Workshop™ To go on
about November 27, this show will
be seen 5:15 to 5:30 p.m., Tues-
days and Thursdays. It is the oldest
Christmas  program in the area,

having been on since 1949, Thru a_

simulated electronic gadpet, oper-
ated by Happy Holly, a puppet
symbol of Christmas, kiddies visit
Santa’s workshop. Santa displays
the usual gifts and pitches advice.

“Science in Action”™: Basically a
science program designed to make

tscience more intelligible and inter-

esting to the average individual,
host Dr. Earl Harold, of the Cali-
fornia Academy of Sciences, ap-

pears Mondays, 7-7:30 p.m., to

Fresent the academy's productions
or the American Trust Company

{in San Francisco and its branches

thruout Northern California. The
show has won many local and na-
tional awards.

"Sunday — Supplement™ Publie
service in nature, this package is
presented by the station Sundays
3:30-4:30 p.m. It carries all types
of material found in the Sunday
supplement of a newspaper—fash-
ion, news, sports, theater, music,
etc. Marjorie Trumbull is the host-
ess,

. DISTRICT OF COLUMBIA

WRC-TV, Washingten

NBC-TV will build a new color
station plant, the First to be clor-
constructed from the ground up.

1t will be completed in the fall of

1957.

FLORIDA

WTVJ), Miami
Began color March 21, 1936, on

1its seventh anniversary.

“At Jackie's House™ This is a
variety women’s show with inter-
views and fashions, presided over
by Jackie Pierce, across the hoard
at 3 p.m. It has a maximum of one-
minute film or live commercials at
$75. Miss Pierce does the com-
mercial at no extra charge. There's
also no extra charge for color.

The Alec Gibson Show: Alec
Gibson presides over this general
variety show across the board at
4 p.m. This likewise has a maxi-
mum of one-minute film or live
commercials at 875 base rate, sub-
ject to discount. Gibson does the

(Continued on page 23)
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NOW AVAILABLE

Over 550 Hours
Of Color TV Film

® List shows 183 features,
21 syndicated series

® Much color among latest
cartoons and shorts

Approximately 60 TV stations
in the U. 5. are now equipﬁled
for the secomd stage of color,
which means that they can tele-
cast color film. But so far color-
film airings have been sporadic.
Only a few distributors have put
any kind of determined promotion
hﬁind their color product. Most
distributors have still not set a
loag-range color policy.

Nevertheless, the station that
digs can certainly get itself a heavy
schedule of color film. For there
is now plenty of color product in
the vaults of the distributors.

A survev of distributors turns

up 16 with at least some color

film on hand. The following list
mentions 183 feature films in color
and 21 syndicated series with at
least one episode available in color.
These features and series among
them make possible about 450
hours of color film.

Possibly the mast promising
source of color material for color-
minded stations right now is the
vast supply of shorts and cartoons
that has descended on TV this year.
Altogether there are over 800 sub-
jects of various sorts in color.

Add this to the features and
series, and there are over 330
hours of color film available to
stations.

10 East 44 St., New York

ABC FILM SYNDICATION l

1| DUFFY'S TAVERN—16 eplsndes

FEATURES:

part of "Anniversary”
JASSY
CHRISTOPHER COLUMBLS
BLACK NARCISSUS

package—

ASSI:I'CIATEB ARTISTS
PRODUCTIONS
345 Madison Ave., New York

FEATURES:

MY DREAM 15 YOURS

THE STORY OF SEABISCUIT

YOUNGER BROTHERS

ADVENTURES OF DON JUAN

IT'S A GREAT FEELING

THE INSPECTOR GENERAL

LOOK FOR A SILVER LINING

UNDER CAFPRICORN

ONE SUNDAY AFTERNOON

ROMANCE ON THE HIGH SEAS

TWD GUYS FROM TEXAS

MY WILD "RISH ROSE

MNIGHT ANMD DAY

THE TIME, THE PLACE AND THE GIRL

BAN ANTONID

DESERT S0NG -

DIVE BOMBER

DoOnDGE CITY

FRIVATE LIVES OF ELIZABETH AND
ESSEX

GOLD 18 WHERF YOU FIND IT

YALLEY OF THE GIANTS

ADYENTURFES OF ROBIN HOOD

HEART OF THE NORTH

GOD'S COUNTRY AND THE WOMAN

FIGHTER SQUADRDMN

CAPTAINS DF THE CLOUDS

part of “Mavieland” package—
BEABFS IN BAGDAD

THEY WHO DARE
ANNAPURNA

CONFLICT OF WINGS
EMPFEROR'S NIGHTINGALE
OVER THE RAINBOW
YELLOW SQUADRON

SHORTS:
114 POPEYE CARTOONS
311 WARNER CARTOONS

ATLANTIC TELEVISION
130 West 46 5t,, New York

CGC TELEVISION
~210 Park Ave., Mew York

FEATURES:

part of RKO library—

AT SWORD'S POINT

BEST OF THE BADMEN
FANMY FOLEY HERSELF
THE HALFEREED

SAVAGE SPLENDOR

TWOD TICKETS TO BP0/ DWAY
THE WHITE TOWER

BELOW THE SAHARA
BLACEKEBREARD THE FIRATE
THE BOY WITH THE GREEN HAIR
DANGEROUS MISSION
DEVIL'S CANYON

FLYING LEATHERMNECKS
FRENCH LINE

SEA AROUND US

SECOND CHANCE

SHE WORE A YEFLLOW RIEBRON
SINBAD THE SAILDR

EPFANISH MAIN
UNDERWATER

SLAUGHTER THAIL

AFRICAN ADYENTURE
LOUISIANA TERRITORY
MONTANA BELLE

TYCOOM™N

SHORTS:

BOY AND THE EACGLE
HOLIDAY ISLANDY

CBS TELEVISION FILM SALES
‘545 Madison Ave., New York

SERIES:
LONG JOHN SILYER—I6 eplsodes
GENE AUTRY—I13 episodes

FLAMINGO FILMS
509 Madison Ave,, New York

SERIES:

COWBODY G-MEN—19 eplindes

STARS OF THE GRAND OLE OPRY—
39 eplsodes .

THE COUNTRY SHOW-—16 eplsodes

CUILD FILMS
450 Park Ave., New York

|

SERIES:

JUNIOR SCIENCE—3} guarfer-hour epl-
sodes |
KINGDOM OF THE SEA—)% ball-hour
documeniaries

HYGO TELEVISION FILMS
1501 Broadway, New York

FEATURES:

TULSA

BIG CAT

SALOME, WHERE SHE DANCED
MICKEY

NIGHT IN PARADISE

ISLE OF DESTINY

M & A ALEXANDER
6040 Sunset Blvd., Hollywood

FEATURES:
art of various packages—
AN ON THE EIFFEL TOWER

SWORD OF MONTE CRISTO
LAUGHING LADY
CAPTAIN SCARLET

NATIONAL TELEFILM

ASSOCIATES
60 West 55 5t., New York

FEATURES:
ri of I0th Cantury-Fox
LACKE SWAN

CENTENNIAL SUMMER
HOMESTRETCH
DRUMS ALONG THE MOHAWK
THUNDER IN THE VALLEY
part of “Fabuleus Farty"” packags—
THE GREAT GILBFERT AND SULLIYAN
THE MAGIC BOX
BLANCHE FURY
SARABRAND

rt of “THT" pack
GARDEN OF ALLAM

OF EVEREST

EEY TO MURDER
SHORTS:
COLOR CRUISES—I1%
CARTOON CARNIVAL—I4L
LITTLE LULU-—26
UNUSUAL® OCCUPATIONS—T1
SPECTACULAR REVIEWS—

FACK =

FEATURES:

STALLION CANYON
SUNSET CARSON RIDES AGAIN
BORN TO THE SADDLE
1LOVE ISLAND
JEEFr HERDERS
BATTLING MARSHAL
JOHNNY THE GIANT KILLER
{Feature-length animaled cariooa)
CAVALLERIA RUSTICANA
LA TRAVIATA
(Dpers)

RCA RECORDED
PROGRAM SERVICES
155 East 24 5t., New York

SERIES:

JUNIOR SPORTS LEAGUE=—half howr

WORLD AROUND US—26 quarter hours

TOWN AND COUNTRY TIME—E]
guurier houry

SAM SNEAD—M [ive minutes

FOY WILLING—100 muslcal shoris

=

Opportunity, Knocks With Color

® Continued from ,age 24

commercials at no extra tab, and
there's no extra charge for color.

“Menu Magic”: Cooking is home
economist Helen Ruth’s specialt
here at 1 p.m. across the bnan{
Base rate is $73, subject to dis-
count. Nothing extra [or color or
Miss Ruth's pitches.

ILLINOIS

WGN-TV, Chicage

The station is just now installing
color equipment, The commence-
ment date for originations or regu-
larlv scheduled color shows has not
been set,

INDIANA
WFBM-TV, Indianapolis

“The Romper Room": Miss Julie,
the teacher, educates six youngsters
in a kindergarten setting every
Monday thru Friday from 9:30-10
a.m. Games and achivities, tested
and okayed by national educators,
occupy the half hour. The show
debuted in color on April 9. ‘The
present cost schedule ranges for
participations from $100 for one
time to $75 each for 260 times.

“Thru the Kitchen Window":
Irene Lindgren, home economist,
gives homemaking help, recipes,
menus, kitchen shorteuts, ete,
weekdays from 9-9:30 a.m, For the
personal touch, guests are wel
comed. The program started col-
orcasting November 16,

Participations range from $100 for}

one time to $75 each for 260.

LOUISIANA

WDSU-TV, New Orleans

Altho plans are not yet jelled
for the fall, the station intends one
station-owned program per day,
plus whatever commercial shows

are purchased, Color rates are the

same as regular rates, with 10 per
cent added for both film and live.
Lack of engineers has postponed
telecasts of “Midday,” an across-
the-board service show with Vera
Massev,

MARYLAND

WBAL-TV, Baltimoras

The outlet now has two color
cameras and plans local color shows

SCREENCRAFT PICTURES
15 W, 44 5t,, New York

1935. | Wilkes" public service, 5:43-8 p.m,,

on a rotating basis in the fall. Be-
sides the following, WBAL plans
to experiment with color on “To-
night's Newsreel.” The line-up by
next December will be:

“Country Camera”s Conway
Robinson, farm editor, across the
board 7:25-7:30 a.m. on a par-
ticipating basis.

“Today's Forecast”: Maggie
Lynn, 7:53-8 a.m., Monday thru
Friday, on a participating basis,

“Today in Baltimore™ Dick Mec-
Cauley, weekdays 8:55-89 a.m., with

“The Romper Room”; Miss |
participating sponsors,

Nancy for Read’s Drugstores, across
the board, 9-10 a.m.

“In the Money™: Bob Jones, for
Acme Super Markets, Monday thru
Friday, 10:30-10:45 a.m.

“The Homemakers™: Mollie Mar-
tin, 10:45-11 a.m., across the board
on a participating basis.

“Quiz Club”: Brent Gunts and
Jay Grayson, weekdays 1-2 p.m.,
with participating sponsors,

“Today's Castle”; Arnold Wilkes'
public service show, Mondays 5:30-
6 p.m.

“Teen Canteen™: John Bowman,
with participating sponsors, Tues-

days 5:30-6 p.m.
“Smokey thr Bear™:
Wilkes, Wednesdays, 5:30-6 p.m.,
in a public service show.
“Look at It This Way™: Amold

on Fridays.

“Officer Happy™ ("Little Ras-
eals”): Richard Dix, with partici-
pations, 6-6:45 p.m., Monday and

Arnold i

Wednesday; 6:15-6:45, Tuesday

Friday,
. “Paul’s Punpets": Edith and Ber-

EERIES:

ADVENTURES. OF JUDGE ROY BEAN—
M eplsndes

FEATURES; .,

RIDERS OF THE FONY EXFRESS

SCREEN CEMS
233 W, 49 5t New York

SERIES:
ALL STAR THEATER—14 eplsodes

STERLING TELEVISION

205 E, 43 5t.,, New York

ANIMAL CRACKERS—about 43

FLAYLAND—aboui 43

MISCELLANEOUS JUNGLE SHORTS
AND OTHERS

== ==

JULES WEILL'S
COLORAMA FEATURES
1501 Broadway, New York

FEATURES:
3 ITALIAN FEATURES, DUBRBED
ENGLISH

™

ZIV TELEVISION PROCRAMS
488 Madison Ave., New York

SERIES:

One io thres eplsodes lm color per serles—
BOSTON BLACKIE

CISCO KID

HIGHWAY PATROL
FAVORITE STORY

EDDIE CANTOR SHOW

1 LED THREE LIVES
CORLISS ARCHER

MR. DISTRICT ATIORNEY
MAN CALLED X

g S N on NN e @ o

wrrmernr=rradiohistory con

e e —— 2]

nard Paul, 6-8:15, Tuesdavs and
Thursdays for Hutzlers Department
Store.

“American Dateline™s Galen
Fromme and Nick Campofreda,
across the board, 6:45-6:50, for
American Brewery.

“Weather Report™: Keith McBée,
for Shell Qil, weekdays 6:30-6:55
n.m.

“Sports Page™: Joe Croghan on a
wrticipating  basis, across the
board, 6:33-7T p.m.

. “11th Hour Finals™; Larry Clark
ifor Gunther Brewing, 11-11:05
| p.m. Monday thru Saturday.

“Weather Report”: Al Herndon
for Atlantic Refining, weekdays
11:05-11:10 p.m.

“Sports Final™: Joe' Croghan,
11:10-11:15 p.m., Monday thru

Saturdav, for El Producto Cigars,

Auto Company.

MICHIGAN

WJIBK-TV, Detroit i

The station has not set its be-
ginning date for regular color pro-
gramming since the installation of
its equipment is not vet complete.
Plans will be announced when the
station is closer to the completion
date on the jnstaﬂntiun,

MINNESOTA

WCCO-TV, Minneapolis

Color facilities will be active in
1957 . . . they'll be more active’
than ever before, As for a regular

schedule,-however, right at the mo-

Felton Siblev Paints and Car City |

menl there'is none, since the station
is in the midst of a major remodel-
ing, which will add two-and-a-half
stories to the present studio facili-
ties.

MNEBRASKA

KMTV, Omaha

The outlet is the first in the area
with network, live and flm color
productions, first with live cameras
(two) and first in the nation to
present live opera and boxing in
color. Plans for the fall may see
weather, news and sportscasts and

a variety show added to the [ollow-
ing regular schedule,

“A World of Color”: On the air
since May, this program has no set
format but is intended merely as a
glug for color TV, It airs on Mon-

ays, 6-6:30 p.m., and presents
fashions, paintings and anything
else enhanced by color. Mr. Skeptic
appears frequently to have his
doubts dispelled by demonstrations,

“Better Living™: Ethel Dough-
erty, Marianne Peters and Marian
MacDonald present exercises, in-
terviews and homemaking in 10-
minute segments from 4-4:30 p.m.
weekdays. Debuting in November
1953, there is no color rate car
as yet, but response to color by
clients “has been excellent,”

“Over the Garden Fence”: Spon-
sored by the May Seed Company,
this Monday, Wednesday and Fri-
day show from 11:45-12 noon of-
fers helpful gardening hints and
answers viewers questions. Frank
Field is featured on the show.

“Your TV Home™: In its fourth
vear, this show turmmed to color in
December and offers at 11-11:30,
across the board, aids to women.
Bettie Tolson gives practical ideas
and suggestions about food. The
program is participating.

NEW YORK
WBEN-TV, Buffalo

Color rates are the same as black
and white. Both the followin
shows are participating and sol
out. -

“Marion Roberts Presents™: This
show is a cook-talk variety pres-
entation offering helpful household

and Thursday, and 6-6:30 F_m_]hints, with Marion Roberts presid-

ing weekdays, 9:30-10 a.m.
“Meet the Millers”: Again the

‘station offers household fare with

cooking demonstrations, interviews
and guests each afternoon, 2:30-3.

WRCA-TV

Color rates will be the same as
for black and white. The station is
installing a second color camera
and color [ilm chain, Thé fall line-
;]lp, beginning September 10, will

€

“Window™: A shopping news
program with Ostrid Lind for B.
Altman & Company, department
store, weekdays, 11:25-11:30 a.m.

“Tex and Jinx": The program will
include Josephine McCarthy and
offer women's features, enterlain-
ment, ete., on a participating basis,
1-2:05 p.m.

“11th Hour News™: John K. M.
McCalfery, for First National City
Bank, weekdays, 11-11:10 p.m.

“Uncle Wethbee™: Tex Antoine,
for Con Edison, Monday thru Fri-
dav, 11:10-11:15 p.m.

“Jimmy Powers Sports”™: Jimmy
Powers, for Block Drug, Wednes-
davs and Fridays, 11:15-11:20 p.m.

“Hy Gardner Calling”: A Mon-
day thru Friday show, 11:20-11:30

p.m.

NORTH CAROLINA
WBTV, Charlotte

Last New Year's Eve this station
became the 18th in the country to
colorcast & local live program. May
1 it started its first regular local
color show, “Spectrum.” The sta-
tion’s manager, Charles Crutchfield,
says, “We will be doing more o
our local shows in color in the next
few months. Altho there are only
some 300 color sets in our coverage
area as compared to more than
500,000 regular receivers, we feel
an obligation to our viewers to
offer them local live colorcasts as
well as color network and film pro-
gramming. WBTV's current local
color show:
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