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= Needs Room

* Falf the acreape owned by the
Dy State Fair is devoted to
'-i pi . and its still not enough.
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PRICE: 25 CENTS_

- Bigger Cars and No

Space to Park ‘Em

Big Events Face Serious
Models Reduce Parking

By JIM McHUCH

NEW YORK — Promaters of
oW business, sports and other
crowd - attmeting  events. which
have been despernte over the park.
g problem for years, could be
g for high windows to fump
out of righ! now as the glamorous,
but also longer, wider and lower,
space-devouring 1957 car models
are hitting the nation’s show FOOIMS,
Any outdoor-indoor event. in.
cluding thase fed by subway lines,
depmgcnl upon crowds of 1,000
or more, sulfers at its box-office
heart if parking facilities are inade-
Quate, Few of the nation’s regular
crowd-gathering centers ean boast
surplus space. Anv such extraw
agant condition is likely ta be short
hived, with the emphasis continuing
an bulkier vehicles.

Ford Length

The Ford Motor Company
tacked a: much as seven inches
onto some of its new models, T!‘u_-iJ
ouuld mean al least another foot
for parking and perhaps as much
as two additional feet to make
exiting on demand nossible, Other |
makes are wider and will also re

uire more side gpace, Wider
guﬂrs — Some encompassing vir- |
tually the whole side of an suto-
mobile—require a clearance of sev-
eral feét at least between cars,

The immediste postwar ears,
turned out on prewar dies to meet
a erushing demand, would squeeze
about 75 tu an acre under super.
vision. In the past five vears. as
small cars began to resemble big
cars -in dimensions, at least, aore
age capacity  has dipped by at
least 10 cars

Exits, Too

1L||j.l il wepessary o -~|I|I-"'I 'I;”
feef Tor the bumper - to - humper
parking of two cam plus an addi-
tional 20 feet for exit rvl.'llm‘.lw.'lfg~
The width of the lanes approxi-

Problem; New
and Attendance

attempts to leave before a mass
exodus,

Apart from the ominous fact
that acres today hold fewer cars
than they did five years ago, the
cars themselves, on the average
bring oonly half as many people,
When the manufacturers were
pressed to supply the demand, as
opposed to today's mrketing con-
cept of two cars per family, pro-
moters often counted an average
of five patrons per car. Today the
tigure is often pegmed at two and
ove-half persons except on Sun-
days, when freedom for the entire
family may hike the average to
three pecsons,

Apart from a weather or event
celamity, one of the worst things
that could happen to an event,
EH‘H'L‘!'LLH'I. of an annual or periodi-
cal nature, is to hit the saturation
or tum-away point in parﬁ;ing.
Once having invited the public ta
attend, thru the medium of an.
nouncements and advertising, il
fellows that the operator must
make 1t possible for them to
attend.

Tumed Away

A group which makes an effort
to attend only to be turned uway
in the fuce of congestion by high-

way police will be most difficult |-

to reclaim in the future. The im-
mediate loss proiected eonld lead
te stunt«l growth, if not an ult.

mate death sentence for the event. |

Any new structure or loention
totes up the parking possibilities
at the very beginning of its plan.
ning. New York's new Coliseum,
Llessed with the best of modem
transportation at its very doors,

(Continned on poee 57)

$870 MIL. FOR
PARTICIPATING
FUN IN 1954

WASHINCTON — Ameri-
cans spent a lively $870,000,-
000 on participant amusements
in 1854, the Department of
Commerce reported Tuesday
(300 dn 115 tally ol servics bisis
nesses, which is part of its
tirst over-all vensus of Ameri-
can  business since 1048,
Among the recreation spots,
bowling allevs topped the list
with a take of $197,000,000.
Amusement  parks  took  in
$82,000,000, and ponl and
billiards racked up $75,000,.-
000. Camivals and circuses
took in nearlv  £53,000,000,
and skating rinks $31,000,000,
while SWImmyin.e mmh; grﬁisfd
$10,400,000 in 1954,

Where comparisons are pos-
sible between: the later and
earlier  census Figures, the
Commerce Department offers
these contrasts: In the 1948
census, 4485 bowling alleys
made $38,000,000, as arainst
3,062 allevs making $197.000.

00D in 1954. The number of
pool and  billined  parlors
shrank from over 9.000 in

1948 to 7.639 in 1954, but
recein's in the earlier year
only SB5.600 000 a against
13,000,000 in 1954, There
were onlv 1379 skatine rinks
i P48, prossing £21.800.000,
as  agninst the. 1,799 rinks
taking in $31,600,000 in the
ater census, ¢

Tot! take of amusement
parks, plus shooting gulleries
and rides, came to abont $68, -
DDO000 §n 1948, as against
$82.200,000 spent for these
amusements in 1854, Swim-
ming pools numbered 482 in
the earlier year and took in
$7,300,000, as against the
$10.400.000 take of 652 pools
in 1954,

1F11r|:’.:f|-'|'|'rf On | pHl1da 4'1"5‘

Easier to Try White
House Than Getting
On TV Quiz Shows

Contestant Screenings Rival FBI,
Harvard, Miss America Pageants

By BOB BERNSTEIN

NEW YORK—Is touglier to
today
The
exams are stiffer than Harvard's,
the investigation is more thoro
ality
Miss

Zet on a good quiz show
than to me President.

than the FBI's and the
requirements  higher
America’s,

?er:inn
than

The carefree davs when resi-
being a
grundmother was sufficient to wel-
come you to contestant ranks are
over. The era of big cash I'.-ri:wu
avers
coms
ol interviewers, the questions in the
locked vault and the casting tech-
niques of the Broadway theater,

dence in  Brooklvn or

and psychologicallv chosen p
has flowered, and with it the

Big Stafls

Packagers and producers

now rumning complex, laree staff
operations for the express purpose
of picking a handful of intelligent,

wople
out of tens of thousands wllm A
ply via letter, post card, telegram,
The |

representative,  charming

visit and recommendation.
standards are ruggedly high.

the pool from which to draw is

tremendous,

Each program places omphasic

on_ different qualities. but all

quiz shows

lestants. As

synthesizad

dnctions, Coodson-Todman,

this pattern:

First, a battery of perceplive as-

have developed almost
identical methods of selecting cons |
From
Barry-Enright, Entertainment Pra.
Woll |
Associntes and other leading quiz
producers, the procedire  [ollows

tests.

cards the unappealing. Fo

emplover an
the ill,
crooked. Fifth, the prod

Favar of the chosen few.
Many Trips

of four trips by the
the producer’s office

and

-

needed was to fill out a

are | the studio. Nor

make-up sessions designed

Ing room.
bul
testant,  there are
Knowledge, character and
ality. But the greatest of

hig

o longer emnhasized.
New Erma
“The §64.000 Ouestion™
gimmi
healthy heart to stand the
drum beat, the crescendo,
eredd

NEWS OF THE

WEEK

Texas State Fuir Hils New

distributor relationships; stc, A Justice Depart.

and ¢ many  devices

dicnce emipathy, the size

f i tinued on

heighten his tension otistage.

sistants weeds out potentially poor
quizees by interview and simple
Second, oral and written
exams eliminate the uneducated,
Third, an associate producer dis-

urth, in-

quiries to lawyer, doctor, minister,

civiec leader catch
the unreliable and the

ucer re-

moves the less exciting finulists in-

This process means a minimum
licant to

hours of

tension. and work. Nobody sesms
to mind, -and hardly anyone re-
members « the radio era and the
mfancy of TV when the only effort

card in

does passing five
tests end the ordeal. Some hope-
fuls have waited as much as a vear
| to get on the air, and most
endured voice, costume, acting and

Ve

to make

them welcome in the viewer's Hy-

Of qualities desirable in_ a con-
these

three:
TE0n-
these is

personality.  Faith, hope and ehar-
ity=virtues of furmer seasons—are

ushered

in the period of fresh staging and
4:‘::. [ohn Doe must lug:

ve a
msistent

the low-

lights, the soundproof booth

which
Au-
of the

jackpot and moral integrity of con-
testants feed this tension, which is

prge )

«parked, an increase of more than
'[Eﬂﬂktﬁ:m Jast year made possible

facilitiss is such, however, that

mates onlv the lenmth of Im!m"s
aimtomobile and  the 1rn:|!.:1||ed
driver has his hands full if he

Danboiv: Sl

DANBURY, Conn.—More than

e ber event hit its .i:]tllt:;:v
ton painl by mid-aftermoon on its
First ﬁm; with 16,000 cars

thru  the Hon of swamp
Irnd at a cost of $18,000,

The need for additional parking
. W. Leahv, general manager,
! the I'l.‘ﬂl‘llll'llﬁﬂuﬂ ect at

h of his/ priority list it

e

L
r_'.r

High in Face of Bad Weather . . . ment s

The State Fair of Texas, Dallas, despite conld

drought conditions, again established a new at this stage.
all-time attendance record. The big event Quantity of LP
pulled a whopping 2,672,953 thru it-;| oitsidle Holiday Buyers
gutee 30 08 davs. 1, ooy . Pace 51

Smaller TV Sponsors Find Cond

Deal an Web Daytime Video . . ‘
Smaller national advertisers peddling women's
products are finding that their place in net-
work TV is during the daytime hours. Con-
Hfuuus' rates make the purchase of a vertical
block of thres quarter-hours  extremely
econamical,
First-Run TV Film Series Pile

Up ot Small Stations’ Doors . . .

The many small TV markets have never cven
seratehed the surface of the industry's TV film
supply. Despite the shortage of new first-run
series In the major markets, an estimated
$20,000,000 worth of film sales have never
biéen made in those smaller markege, |
Frobe of Disk Industry Continues,

But No Dire Results ﬁ-ﬁhﬂpltl’& # 8 a
Justice Department is continuing with its probe
of the revord business, Initiated 10 months ago.
Probe considered pricing, manolacturer

Graphic proof of the number of different [.F's
the market comes 1o light with a

coming on
check of album

in The Billboard,
total equaled singles total.

period, albums
singles received

kesman indicated, howsver, that there
no prognostication of "the outcome

-

....... Fllj,ﬂl: .
Get Wide Chaoice . . .

-----------

‘material submitted for review
In one recent week. album
For three-week
received hit 80 per cent of
for review, Pace expooted 10
lillil Fll‘r]:-l']:ujr |ul'u'ru:! R i

eessfiglly

Shows Drop
Pro Quizees

NEW YORK—Professional con-
testants, studio-goers
lave no occupation, ha
eliminated from als major
TV quixzes, secording to

who  usually

ve been su.

=

ers. “Their faces become miliar

e maintained o
o ws very quickly,” says Jack
ow- L RR S el oy '} - -l-'-I * i . .
. Page 2 Vage 18 lBany,  of Bamy-Eotght Prodie
DEPARTMENTS AND FEATLRES toms, “and those few who might
::;.:.:-::r:l: Games . _ - H:T” Fnﬂl‘:hlm_.h— E-nrm_ lin are frigl ter.ed away by
1! - T g e R, WIS Celll )@ b (1] i“lE
L winivy % g Hall of Hils B4l | vil:rl"ilﬂlull'll: €XAms IIII-I:I <y
cirm mE RS R R ﬂt H'E'J .'-H"I;-"' I.|'|‘|'| . " l' s
Coming Evemts ,.......  § llllTiru u.r-.;.:;r--m; [ons. 4% ﬂ!i‘!“fﬂ Wds a time when suech
L Tanstied Al ... ie &8 arks & - PPN, "mgu ;* were
o il Vo g it i &1 Ful ‘insurance n;;hﬁ:.?dﬁm
fom Aachine M 4 LT B v i :
PJEE 5 :[--‘, & :l;ﬂr!”.j-l.“.ll . ! !E. Il”i‘ ____________ f|'| 't]I"E ’h-idh ﬂudh‘."ﬂfﬂ' I].ﬂ.d l.'lu m:m'
Frral Cutiaia .. .. e T TY Py © 15 from whom to
o Gt e 1y e e 3 members Alan Gilbert, of Wi
MErchandiie .. osonass &7 e - iy RewEwi . E Eﬂ?‘hlﬂ._ B“l hd“}'!l h'ﬂ mnnar
% [T T — sasesenassns 33 VEODing WTacivoes 5 prizes have attracted more enter-
Musie - Machines ... T4 ining people, says Gilbert.
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Sponsors Save Dough With
Daytime’s Contiguity Buys

NEW YORK—In this day of
uncertain nighttima ratings which
seem to be riding a downward
trend for the average stanza, net-
work dayvtime TV has become the
bread and butter buy for many
nitional advertisers who have a
product to sell women, And con-
tiguity rates available during the
day allow them to sell their prod-
ucts at even more favorable costs.

Thus there is an increasing trend

toward use of the contiguity pat- |hell

tem — that of buying successive

time periods—especially by smaller | F,

advertisers who thus secure bene-

MORE FORGE

20th-Fox Cuts
Behind Scene

Part of Show

NEW YORK—The behind-the-
scenes movie trailers presented on
shows produced by major film stu-
dios will vanish entirely from net-
work television shortly.

“The 20th Century-Fox Hour."
the last show to use such, trailers,
has thrown in the towel and will
no longer offer a nine-minute be-
hind the scenes segment on ils
Wednesday night dramatie show
for Ceneral Electric. The nine
mirutes will be uwsed to give GE |
more commercial time and for
added story values, The last “20th
Century-Fox Hour” with a behind-
the-scenes segmen will be pre-|
serted on December 12,

Warner Bros. had a behind-the-
scenes segment on its ABC.TV
shows but also gave up an it.

Pan Am Airways

Into NBC’s News

NEW YORK — Pan American
World Airways, which recently
dropped its part-sponsorship of
“Meet the Press,” has bought the
altemate Thursday telecasts of
NBC-TV’s pews strip, 7:45-8 p.m.

The change gives Pan American
A YO-station line-up instead of its
former 19, a considerable expan-
sian of ils coverage,

NEW YORK —— Bristol-Myers,
lor Vitalis, has bought an alternate
week quarter sponsorship of NBC-

TV's pro basketball series on Sat-J

urday afternoons, beginning early |
in January. Carter Products has

[its whjch are not obtainable at
night because so few lhﬂ"l:'l
are fractionalized for quarter-hour
buying.

Some of the smaller advertisers
riding the contiguity trail at CBS-

TV are Cerbers, Simoniz and Wes-
son Oil. At NBC-TV the list in-
cludes Breck, Alberto Culver,
Welch, Pharmaco, Brillo. At CBS
they join such conti advertis-
ers as Johnson & Jo ,» Camp-
Soups, Bristol-Myers, Lever

Standard Brands, Best
oods, American Home Products,
Swilt and Procter & Gamble. At
NBC the larger contiguity sponsors
include Brown & Williamson,
Lehn & Fink, Miles Labs, Ceneral
Foods, American Home Products,
Toni and Procter & Camble,

The Principle

_Contiguity works on the
ciple that vertical buying allows
advertisers to take advantage of
time savings of 25 per cent on the
bvo-program rate, 33% per cent
o the three-program rate and
J7%2 on the four-program rate.
NBC points out this can result fn
savings of 74 cents per thousand
viewers between the single
gram'’s delivery at a $2.42 rate per

el
Bros,,

thousand viewers, including gross | of

time and program charges, and
$1.68 for the combined four-pro-
gram frate.

It has been estimated by CBS
sales executives that the purchase
of three davtime quarter hours can
give an advertiser a cumulative
Nielsen rating of 19.0, which many
sponsors of evening shows would
be satisfied to get. But the costs
run a fraction of nighttime charges.

An NBC daytime presentation
makes some interesting compari-
sons between daytime and night-
time TV. Uslng 56 basle stations,
the estimated cost of one half hour
of evening TV, including time and
program, is estimated at $73.500.
Three contiguous davlime quarster
hours wuu]ﬁ cost $39.600. Un-
duplicated homes would be 7,098,-
000 at might; during the day,
6,694.000. Commercial minutes
weuld Le three at night and nine
during the day. Cost per commer-
cial impression would be $3.82 in
the evening and $1.76 daytime.
And selling personalities wonld be
one at night as against three during
the day.

NBC Upbeat

CBS, of course, has been vir-
tually SRO daytime for several
seasons, But the upheat in NBC

pro- | daytime buying this year has been

mainly based on taking advantage
contiguity rates, and an even
greater upbeat in contguity buy-
ing is looked for there, wheére most
of the availabilities exist.
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BUMP UNPAID
DEMO SPEECH

- NEW YORK—The Demo-
eratic Party, which has had
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trouble
' mt.ﬁlmh its TV cam-

when CBS-TV
scheduled™ a cam-
T
was not The Dmt
blimed the fafiwe ‘on book.

keeping confusion. The

of the time, 3:25-3:30 ::ti::
was $5,000. Viewers saw &
film of the Vienna

monic instead:

Easy Aces’
Needs Stars

NEW YORK — “Ensy Aces”
will reach TV as soon as two stars
have been found by Goodman
Ace, producer-writer. Alan Young
and Donald Cook are up for the
Mr. Ace role, with Nanette Fabray
the chief contender to play Jane
Ace. The famous radio success
has been scheduled for TV several
times, but casting difficulties have
scotched the project each time.

Ace and his wife appeared as
themselves for a short time some
years ago on the Du Mont TV
Network series called =
whaose forimat was old feature films

tween the two. The new sefies
will hew to the situation comedy

format of the radio show.

Cost, Competition, Pix Call for

MNEW YORK — A probing re-
examination by ad agencies of tele-
vision as an advertising medium is
predicted for 1957 by Nicholas E.
Keesely, senjor veepee in charge of
radio-TV at Lennen & Newell, Inc,
The rising cost-per-thousand, the
ever-growing fierceness of the com-
petitive program struggle and the
retings impact of feature films
must inevitably lead to change in
agency and client thinking.

The trend away from solo to co-
sponsorship is the Ffirst step, ac-
cording fo Keesely, who paren-
thetically points but that color has
nothing to do with the case. As
with the arrival of Technicolor in
movie theaters, color TV won't be
much of a facter in determining
whether one kind of show pays oft
better than another or whether TV
is more profitable for advertisers
than other media.

“What made radio was its power
ta deliver eirculation at low oost,
far lower than print media,” says

also bought into the sparts pack-
age for altermate week quarter|
sponsorship

il L L L T T e —————————————— e A
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Keesely. “Television, tho wmore
costly than radio, is still below
print media. The reasonable cost-
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&n‘r-thuumnﬂ today is an average
$4. While it’s higher than the for-
mer years Hgure of $3 and is still
climbing, TV wan’t be discounted.
After all, you dont drop a ball
player who hits 40 homers just be-
cause last year he hit 60"

“On the otler hand." the execu-
tive continues, “the combination of
rising costs and the new situation
in which feature {ilms seemingly
can draw network audiences away
from your client’s series in top mar-
kets has made us aware that the
lush years in TV are ending, Time
was when a good show could be
slotted away from all competition.
Today, with larger audiences st all

Agencies’ Re-Study—Keesely

hours and rating honors being
shared by as many as six stations
in one city, that's impossible.”

Among the programs thal seem
to be falling by the wayside are
classical and institutional show
prestige spectaculars and wholly
sponsor=-] stanzas. “"With the aw-
eragé balf-hour show now costing
$32.500,000 per vear, dollar effi-
ciency improves (or the sponsor if
he buys hall of two programs (of
similar ratings) 'instead of all of
one,” says Keesely, “And that -
creases his ciroulation, too.”

He thinks program creators will
be working twice as hard in 1957

{Continued on page 5)

NBC Maps Revamp
Of 10-12 Noon Slo

NEW YORK—NBC-TV is now
working on a master plan to re-
program ils two moming hours,
10-12 noon, by the end of January,
1957. The major change would
involve cutting “Home,” now an
11-12, to a half hour show, which
would be presented 11:30-12,

New strips: up for consideration
are & half-hour dramatic stanza,
“True Story,” to be produced by
Wilbur Stark and Jerry Layton,
and “Luncheon in the Clouds”™
which features Don McNeill. They
would be in addition to “The Price

Is Right,” which has already been
scheduled for 10:30-11 in Jate No-
E?nher. lﬂhi;:.ﬂsg “Bandstand.”
roe S been suggested
for the 11-11:30 position, and
“Luncheon” might go samewhere
between 12 1, with the

placed half-hour strip probably
shifted to the 10-10:30 slot. "Ding
Dong School” is reported on the
way oul.

Ex for rticipations sold in
“Di ;EBtnng Ecahu-nl and "Home,”
NBC has been in a weak commer-
eial ﬁﬁm during the two morn-
ing rs. Iis n shows,

‘however, liave racked up consistent
of 1855 smn Advertuing.

sales since the begi

introduced by brief live banter be-| :

the compeling network stations,
will be less inclined to tune away,

ayygihe
Billboard
The Amusemenl lndesiry's Leading Mewsweskly -
Founded 1894 by W. H. Donaldson

Publihers
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THE BILLBOARD

TV PROGRAMMING

A.R.B. NETWORK RATINGS

for September

Faor complete imformailon on programs, ratiogs, audience size or coverage,

please consult American Research Bureau,

4, D. C.

Mational Press Bldg., Washingion

ARB Audience Composition Studies

® Network Situation Comedies

SEPTEMBER RATINGS

Rank Show, Sponsor & Web Ratlng
L. Phil Silvers
R. J. BReynolds, Amana (CBS) ,.... 2B.5
1. Honeymooners
Bu‘ich {{lai} Ir-'|-llllll'il'i!.i'll‘ll‘i'-1

3. Privale Secreiary

American Tobucco (CBSY ......... 7581
). Faiher Knows Best
Ot [INBIY . vwawininsiesnsnsne sl
5. Lie of Riley
Gulf (MBC) .oicnissnisanimanniseitd.g
b Buros & Allen
Carnation, Gen’l Aiills, B. F.
{'IIL'HJE'I"I.E“ {{:—H"J} ----------- B r:!-;-"
1. Bob Cammings
Colgate, K. J. Revaolds [(CBS) ....20.5
8. Charlle Farrcll
Gen'l Foods, P&EG (UBS) ........20.4
®. Dur Miss Brooka
Gen’l Foods (UBS) .. vcieennnnae. 100
19. People’s Cholcs
Borden (MBCH covvievvninnsss R
AMONG MEN
Men
Rank Bhow, Sponsor & Web Per Set
L. Honeymooners
Buick (CBS) .uvineiivenes . A6
1. Phll Silvers
R. J. BReynolds, Amana (CBS).... .BS
3. Privale Secrefary
American Tobacco (CBS) ........ B2
£. Joe and Mabel
Pharmaceoticals (CB5) ...ovvensses T
4. Lila of Riley §
G (B, - aividbiesisssninsanss 8

6. Bob Cummiogs

Colgate, R, J. Reynolds (CBS) ... .73
7. Topper

Gen'l Foods (INBCY .......c00nieae o1
1. Father Knows Best

Boptt INBL) s cinsevannnnusanusin +fl
7. People's Cholce

Borden (NBC) ...covvcasassnassns 11

7. Hey, Jeannle

® Network Panel

SEPTEMBER RATINGS

Rank Show, Sponsor & Weh Railngs
I. %64.008 Question

Revica (CHE) ...ci.viveimnesivans 44,9
1. What's My Line?

Remington Rand, J. Moalenier

[ B | 1 e e R o ATz

3. I've Gol a Secret

R. 1. Reynolds (CBS) ............27.1

. 564,000 Challenge

F. Lorillard, Revipn (CBS) .......34.9
5. Besd of Groocho

Plymouth-DeSoto (MBC) .. .oeee.. M4
#. Do You Trusi Your Wife?

L&M, Prigidaire (CBS) ....e0000..218

T. Truth or Constquences
Tonl (INBC) . ccvceviviavsniaubes i
| B

Feople Are Fummy

Toni, R, J, Revonolds (MBC) ......20.8
9. Name Thai Tune

American Home, Whitehall {CBS) .. 19.6

18. Twa For tha Moasy
Shesaffer. Bulova, P. Lorillard
1] - R B A - Rl e i 19.3
AMONG MEN
Yiea
Rank Show, Spoawor & Web Per Sei
1. 564,000 Challeage
P. Lorillard. Revioa (CRS) ........ .99
1. Whai's My Line?
Remington Raod, J. Mondenise
ffﬂﬁ} LI I S N Y e A R ;':
3. High Finance
Mennen (CBS) ..oouceiivicsonsns: 1

4, Two for the Money

Sheaffer, Bulova, P. Lorillard (CBS} .87
5. o You Trust Your Wile?

L&M, Frigidaire (CRS) )

LR SR ERERERN]

5, 564,08 QDuestion

Rovlion (CBS) :...ovevvvracnncnnes A3
T. Beai the Clock

Pharma Cruft (CBS) .....cco0nuau. B4
7. Masquarade Party

Lentheric. Emerson (ABC) ....ee.. Bd
¥ I've Gol a Secret

R. J. Reynolds (CBSY . ....covueees A2
10. Best of Groucho

Plymouth, DeSoto (NBC) ......... B2
0, People Are Funny

Tonl, R. J. Reynolds (NBC) ....... B2

AMONG WOMEN

Women

Kauk Show, Sponsor & Weh Per %etl

1. Hey, Jeannle
P& (CBSy _....
1. Privaie Secretary
American Tobacco (CBS) vvvvnenre. 1B
3. People’s Cholca

b R 1.1%8
THFEEH

Borden (NBC) . .... e R [y |
A Diir Miss Brooks
Gen'l Foods (CBS) ...veensssarss.-1.1d
). Honeymooners
Buick (CBS) ... ..coneesussmnssaaal.T4
3. Our Miss Brooks
thll le‘ ':CBS} irlllhi--li--l.-l-|["
6. Life of Riley
Gull (NBC) ..iveiisisiavanismesas 09
T. Joe and Mabel
Pharmaceuticals (CBS) « » Ll
7. Dear Phoebe
Associated Producis (MBC) .......L06
T. Fuiher Knows Besi
Soolt MBI ..y e e s 106
8. Burns and Allen
Carmation, Gen'l Mills, B. F.
Goodrich (CBS) ... .ovvvnnrrncns .04
AMONG CHILDREN
Children
Rank Show, Sponsor & Web Fer Sel
1. Topper
Gen'l Foods (NBC) ...coceapvensa 100
1. Hey, Jeannia
PRO (CBR) iiiiaisdidaishadaie 92
3. Bob Cummings |
Colgate, R, J. Reynolds (CBS) .... .B3
4. Father Kaowi Besi
hﬂ“ {NHCJ L e R T N l-'l'
4, Life of Riley
Gulf (NBC) ....icvansnanans R .
6. Hoseymobners
Bualek (CBS)Y L oviirsnisisriisies oD
T. Phil Silvers

R. J. Reynolds, Amana (CRS) ..,.
R. Joe and Mabel

Pharmaceuticals (CHS)
B. Charlle Farrell

Gen’l Foods, PEG (CBS) ...ievses

T'I-
P oowdas
benamBEER e .1

AR

[u. Privaie Secreisry
FEG MBS cninnssressisinesassss .'.I'I{

American Tobacco (CBS ......... A3

Quiz Shows

AMONG WOMEN

YWomen
Rank Show, Sponsor & Web Per Set
1. What's My Line?
Remington. Rand, J. Monienier
Y e e T S NI, b )
1. 564,000 Challenge
P. LoriMard, Revion (CBSY .....

3. Two for the Money
Shieatfer, Bulova, P.
(CBS) ....
4. Begt of Groucko
Plymouth, DeSora (MBC) .......
5. Masguerade Party
Lentheric, Emerson (ABC)
5, 564000 Quesilon
Revion (CBS)} ..........ccovusnun- 1.1&
5 Do You Trest Your Wife?
L&M, Frigidaire (CBS) ..........
I've Got m Secret
R. J. Revonolds (CBS) ....cocusenss
High Finance
Mennen (CBSY .......

Lorillard
117

‘lill‘il‘it-li

.08
.16

113

TRy RN FIETEN

19. People Are Funny
Toni, R. J. Reynolds (NBRCY ,..:..1.12
AMONG CHILDREN
s Children
Ranok Show, Sponsor & Web Per Sel
1. Beai the Clack o
Pharma Craft (CBS) ........00000. 92
1. Feople Are Funny
Toni, R. J. Reypolds (MNBCY ...... A3
Y. Name Thai Tune
Amer, Home, Whitehall (CRBS) .... .54

4. Truth or Conseguences
Tonl (NMBC)Y .ovivsciseinnensnss
4, Two for the Money
Sheaffer, Bulova, P. Locillard
] T e S e M
Treasure Mool
Mogen-David (ABC) ....cvvunnes
7. I've God a Secret
Ri Il R:_'I"“ﬂld" ICBSF FEVEAEE R R R i
8. 564,000 Question
Revion (CHBS) ........

- £

53

EFER EEE S

6.
.. A9
44

L S A L R BN

§. High Finance

Mennen (CBS) ......iovvensnnsess M
10. Best of Groncho

Plymounth, DeSolo (NBC) ........ .}2

WRCA-TYV lssues
New 7/40 Plan

For Advertisers

NEW YORK—Station WRCA-
TV, here, has issued a new dis-
count plan called the 7,/40 Plan,
which is a supplement to the for-
mer 14/50 Sales Plan. The title
derives from the fact that ¥ an
advertiser bumys seven station

breaks, or participdlions, weekly,
he is entitled to a 40 per cent dis-
count, This discount is applicable
where the 50 per cent discount
applied under 14 /50,

So far, Lip*on, American Chicle,
Plymouth, Senatorial candidate
Robert Wugner, Ideal Dog Food,
Lestoil, Nestle and Lanvin are par-
ticipating. The plan makes pos-
sible a cost-per-thousand as low
as 28 cents.

. ||wi|1g called on the carpet for pos-

‘CBS-TV Buys

e o T T

WGA's Strength
}To Effect TV's
Future Course

|

. HOLLYWOOD Growin
strength of the Writers Guild of
America. as evidenced by recent
'actions, is expected to have major
bearing on the course of TV in the
Future, altho this may not make it-
self felt fullv for another two or
three VENATE.

Tho, in the past, SAG has bEEnt
the major union to contend with,|
'WOA mav shortly equal it as a
lactor. The Guild is particularly
incensed about what it considers
arbitrary censorship powers by net-
works and sponsors, and there are
reports that the pot is bubbling,
tho no one as yet has mentioned
the Ford strike.

IFurther, the Guild is now giving
strong public backing to its mem-
bers when they become involved in
a dispute, Last week it formally
chastized a staff member of a net-
\work TV program for what the
|1\“Cr‘t comsidered uncalled for re-
' marks, the second time this partic-
nlar shiow has been under fire, At
the same time, WGA is putting a
|clamp on its own members who
(step out of line. A writer, Joel
‘urcott, who complained that the
CGuild was not policing reruns, is

sible suspension,
| Tho there is basically no short-
‘uge of material, because of the
reluctanee  of producers to  use
|seripts from any but established
TV writers, nearly all are being
| paid considerably over minimum,
and the demand exceeds supply.
The resulting situation is that the
writer today has gained a com-
manding position he never en-
joved before, and which he may|
ultimately use to demand mﬂrej
|:-rr-ul:'n'e. freedom.,

AREA SATURATION

Coast Fi

rm to B.R.

1-Shot Yule Spec

HOLLYWOOD—A  local ad-

gl vertiser will spend approximately

$55,000 [or a Christmas show here
November 10 (Saturday), including
a big namc cast and network-ty
production, and expects the resuﬁ
ing trade to pay oft in big divi-
dends on the outlav.

The advertiser is the Riviera
Sofa Company, makers of convert-
ible sofa Fi-ﬁ‘ﬂ!. In a one-time sat-
uration etfort, the sponsor will air
the program on all seven Los
Angeles  stations  simultaneously,
plus two channels in San Diego,
Calif., two in Bakersfield, Calif.,
and one in Santa Barbara, Calif,

It's by obtaining such a captive
audience that the production cost
of approximately $45,000 can be
bomme by the local sponsor. Time
charges in Los Angeles will run to
about $6.000, with the total cost
adding up to $35,000.

To A T00 Spots

This does not include 700 spots
which will be aired on all seven
L. A. stations the previous week,
and extensive newspaper advertis-
ing and billboard cumpaign, or
other promoetional outlays.

Wally Sherwin, ‘Riviera account
exec at the George Patton Adver-
tising Agency, expects the hour
long program, from 11 to 12 p.n.,
to garner a 80 to 83 rating, “'Tli{:h,
according to him, would make it
well worth the cost,

It's the First time that anv such
program, spanuning all seven sta-
tons in a market, has been at
tempted in Los Angeles, and, as
far as is known, anvwhere,

Sherwin admits that when the
idea was first broached lo the lo.
cal stations the almost unanimous
answer wus “it couldn’t be done,”

Politico TV Wreaks

NEW YORK—The five-minute
political  telecasts are playing
havoe with rating patterns this
fall. Because of audience antip-
athy to many politicians and their
messages, viewers frequently turn
to other channels where they can
gfjnﬂ programming more to their
liking. Occasionally when their in-
terest is sustained, they fail to turn,
| back to their customary program-
L ming choices,

' An interesting case in point is
e “Plavhouse 890" Trendex rating
| dip Thursday (11). The last half
lionr of “Climax!” the preceding
show, received a 24.8 and a 47.2
| share of andience. The first half
hour of “Playhouse 90,” after a

ABC'’s Hoss

NEW YORK —— CBS-TV has
bought “Snowlire,” a new outdoor
half-hour film series, from ABC
Film Syndication, The show, pro-
duced by the McGowan Brothers,
who did “Sky King” and “Death
Valley Days,” concerns a little girl |
and a white stallion named
' Snowfire,
| The horse talks but only to the
| girl. Her family is at first skeptical
‘but later comes to rely on the
'horse’s messages in the fight against
frontier odds.

..Havoc With Ratings

five-minute telecast had inter-
vened, got a 17.0 and a 31.7 share
of audience. “Plavhounse” dipped
31.5 per cent in rating and 32.8
per cent in share.

In the four weeks since “Play-
house” has been televised this was
the only example of its suffering a
loss of rating and share of audi-
ence, providing substance to the
belief that the political tlelecast
was responsible for its less [avor-
able showing.

Similar break-ups of rating pat-
terns have been caused by half-
hour political telecasts. Tuesday
(23) 'Frende.t rating of “Broken
Arrow” on ABC-TV was a 22.8 to
the 17.7 of Jane Wyman on NBC-
TV. CBS, which normally presents
Herb Shriner, pre-empted him for
a Stevenson telecast which re-
ceived an 8.0, accounting some-
what for the impressive “Broken
Arrow” showing, the higliest rating
in its history.

‘Crusader,’ “Flicka’
Serviced by L&N

NEW YORK—Leunen & New-
ell, Inc., will now service two
nighttime shows for Colgate-Palm-
olive Company, "My Friend Flicka”
and “Crusader,” both formerly han-
dled by William Estv Company,

“Crusader” goes otf January 1 to
make way [or Colgate’s alternate
week sponsorship of “Mr, Adams
and Eve,” “Flicka” has been re-
newed by Colgate thru the spring
of 1957.

WWW 2 e il i T fiam 11\ /ml ) o smes i

The original concept was to spot
the program from 5 to8 p.m. Sut-
urday night, but CBS couldnt
clear the' time, From 6 to 7 p.n.
ABC was unavailable., All seven
channels were able to get together
on the 11-12 p.m. slot, tho the
sponsor is paying a small premium
for the time because of pre-emp-
tions of other programs,

Art Linkletter will emsee thie
show. Signed for featured appear-
ances are Hildegarde, Paul Gilbert,
Chiquita and Johnson, Cene Nel-
son, the Wiere Brothers, and Gopi
CGrant, with the David Rose ok
supplying the music. CBS studios
will be used for the origination.

Riviera, which has been in tele-
vision for about two years, bank-
ru]Jjng such top shows as Paul
Coate’s “Confidential File,” is not
| exactly taking a stab in the dark.
|Last August it tried such a satur-
ation campaign in San Diego to
kick off the opening of several new
stores. The results, according to
Sherwin, were the most spectacular
sales in Riviera’s history.

The November 10 date is neces-
sary because in the fumiture field
Christmas sales are nearly all con-
cluded by December 1. Riviera
is also giving up part of its com-
mercial time on the show to plug
the Community Chest.

Playhouse 90
Drubs "Lux’

NEW YORK—"Lux Video The-
ater” has been taking a drubbing
from CBS-TV's new “Playhouse
90." The hour-and-a-half show,
which gets a half-hour head start
on Lux, has cut its audience almost
gln half compared with last Octo-

er.

From October, 19553, to Septem-
ber, 1958, “Lux” had an average
Trendex of 24.3. The four stanzas
of< “Lux” that have aired since
“90™ aEpE:nred on the other net-
work have drawn an average
Trendex of only 17.0.

That is a drop of 30 per cent,
Even worse is the drop in the “Lux"
share of audience, from 51.7 per
cent average over the year preced-
ing “90" to 32.2 in the four weeks
| opposite “90," a drop of 37.7 per
cent.

The situation may be deteriorat-
ing still further for “Lux.” Last
week its Trendex was the worst
vet,
while “90" had an average 28.
during that same hour.

Lanolin and GE '
Hunt Sharers |

NEW YORK—The firm trend
toward show-sharing continues to
engulf TV, with General Electrio
looking to trade half its sponsor-
ship of “Broken Arrow” for half of
a second show, while Lanolin Plus
wants to sell half of “Break tha
$250,000 Bank™ in order to buy
into another series.

Liggett & Myers is negotialing
with several advertisers to take
over altemate weeks of “Do You
Trust Your Wife? or whatever
property might replace it. Philip

=

“Oh! Susanna” from the Nestla
Company, Numerous other spon-
sors, particularly those with wealg
shows, are seeking partial relief
and wider circulation via show-
sharing.

It drew an average 14'5& -

Morris is reportedly buying half of _

-
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THE BILLBOARD

TV PROGRAMMING

® New TV Spot

Compaigns—

Contracts Set in Every Region
In Two weeks Ending October 13

This chart provides-live sales leads for TV stations and their reps,
and informs advertisers and agencies of TV spot activity by other com-

panies.

i summarizes new national spot business actually set during

the period listed above, repardless of when the campaigns begin airing,
This feplure, based on & survey made by The Billboard of all L, 5 TV

sladions, runs on aliermate weeks,

Where available, the ad agency placing the business Ig lisied. Tvpes
of contracts are indicated, when known, by the [ollowing svymbols;

{ Ann. F=Announcements;
{Prog. y—Program Buy.

(1D )=Identiflications;

{ Part. )—Participations;

On Eastern Stations

Alka Seltzer, Miles Labs thru Geoffrey
Wade (Ann.})

Amitone, Morex Labs thru Grey (Part.)

Anszhist thru Ted Bates (Ann.)

Arrid, Carter thru S5SCEB (Ann.)

Bowev's Egg MNog thruo Sorensen (Part.}

Brillo Sosp Pads thru J. Walte-
Thompson {Part.)
Bromo Quinine, Grove Labs thro

Benton & Bowles (Ann)

Carter's Liuwle Liver Pills thro Ted
Baten (Part., Ann.)
Chrysler Cars  thro McCann-Erickson

{Ann.

Coce Wheats, Little Crow Milling thru
Rogers & Smith (Pari.)

Comel Cleaner, Procter & Gamble thru
Compton {Anm,)

Darzy Air-Frestreoer, Drackeit thru
Ralph H. Jones (Part.)
Domino & Franklin Sugar, American

Refining thru Ted Bates (Part.)
Ford Cars thra J. Walter Thompson
(Ann.j
Gilmar Records thru Martin Gilbert
(Ann.. Part.)
Hunt Club [»og Food, Standard Brands
thru Ted Bates (Part)
Imperial Margarine, Lever thru Foote,
. Cone & Belding (Ann.)
Lipton Tea thru Young & Rubicam

(Ann.)

Lowell TV Games thru Atluntic

Minote Maid Fruits and Vegetables
thru Ted Bates (Part.)

Mew York Siate Republicen Commiites
thru Marschalk & Praun (1D)

New York State Labhor Commiltes thru
Paul Minor {Prog.)

Peak and MNorway ‘Anti-Freere, Com-
mercial Solvents thru Fulter, Smith
& Hosa (Par.)

Phillips Milk of Magnesia, Sterling Drug
thro Dancer, Filrgerald & Sample
(Ann.}

Pollgrip, Block Drug thru Grey (Anm.)

Pootiac Cars thru MacManus, John &

Adama (Ann.)

Purina Dog Chow, Ralston thru Gardmer
{Ann.)

Owip, Avosel thru Harrington-Richards
{Ann,, Parl.)

Rival Dog Food thiu Charles Silver
rARn. Y

Silken Net, Revion thru Emil Mogul
(Part.)

Salf Bread, Continental thruo Ted Bawes
(Ann.)

Tea Council of U. 8§ A, thru Len Bur-

peit (Ann.)

Yascline Hair Temic, Chesebrough thru
McCann-Erickson {Ann.)

Van Hootem Cocoa thru Albert Frank
Gunther "Law {Pari.)

On Southern Stations

Anahist thru Ted Batex {Apm.)

BE&B Mushrooms. Grocery Slore Prod-
weis thro Ted Bates (Ann.)

Bleader, MuTone thru Rand-Ries (Amm.)

Bon Ami thru Rothraufi & Ryvan (Ann.,
1)

Comel Clesner, Procter & Gamble thru
Complon {(Ann.)

Dominoe sand Franklin Sogar. American
Sogar Refining thru Ted Bates (Ann.)

Hometown Brewd, Watiomal Biscuil thru
MeCann-Erickson (1D}

Kilchen Bouguet. Grocerv Store Prod-
umeta thrii Ted Bates (Ann)

L&™M Cigarettes, Ligpeti & Myers thru
Dancer. Fitrperald & Sample (Prog.)

Mavim Knit Geods (Part.)

Lipton Tea thru Young & Rubicam
{Ann)

Mounds Candy, Peter Paul thru Dancer,
Fitrgerald & Sample (Prog.)

Peak and MNorway Anti-Freeze, Com-
mercial Solvents thru Fuller, Smith &k
Hoss (Ann,)

Poligrip. Block Drug thru Grev [(Anm,)

Frell, Procier & Gamble thru ‘Benton
& Bowles (Ann.)

Fed Band Flour, Gepneral Mills thro
Knox Reeves (Ann.)

Beligion, Rev. Jack Coe thru Reliahle
{Prog.)

Riceland Rice, Arkansas Rice Growen
thru M. R, Kopmeyer (Ann.)

Sollice, Chattanooga Medicine thro
Naoble-Dury {Ann.}

Schaper Plastic Games thra  Mullen
(Ann.)

Silken Net., Revlon thru Fmil Mogul
[(Part.)

On Midwestern Stations

Chrvsler Coarn thra MeCann-Erickson
(&nn.
Charles  Antell Cosmetics thru Paol

Venre (Prog.)

Domino Sugar, American Refining thro
Ted Bates {(Part,)

Ford Cuars thru J, W. Thompsen (Anm,,
Iy, Pare.y

Hi Land Potate Chips thruo Hurlev {1D)

Hit Parade Cigareties. American To-
bacco thru BED&AC (Ann.)

Knickerbocker Plastic Tovs thru
&)

Launce

Mesile's Eveready Coooa (hro Dancer,
Fitzgetald & Sample (Annd

Didsmobile Cars thru D. P. Brother
{Ann.)

Pontiac Cars thro MacManus, John &
Adams (Ann,, 1D, Part.)

Bolaids, American Chicle ihru
Batex (Part.)

Silken Met, Bevlon thri Emil Mogul
(Pari.)

Wonder Braz, D'Amour Foundations
thru Erland

On Southwestern Stations

Chrvsler Cars  thro
{Ann,)
Denise Hosiery (Part.)

Gallo Wines  thru

McCann-Erickson

Dox¥le. Dane &
Bernbach (Ann,, Part., Prog.)

Gilmar Records thru Marin  Gilbert
(Ann,)

Kellogg thru Leo Bummett (Prog.)

On Rocky Mountain

Armour Frozen Meats thru N. W. Ayver
(Ann.)

Bon Ami Cleaner thru PRuthraufl &
Ryanm (Ann., 1D)

Citrold, Grove Lab thrn Dowd, Redfiield
& Johnstone (Ann, Part)

Crescent Spices  thru Honig Cooper
(1D
Folger's Doorbeil Rioging Campaign

thru Raymond R, Morgan (Part.)
H. P. Sawce, Llea & Perrins thru
Samuel .Croot (Ann., 1D)

Listerine, Lambert, Hudnut thru Lambert
& Feaslev {(Prog.)

Qwip. Avoset thro Harrington-Richards
[Ty

Schaper Plastic Games thru  Mullen
{Part
Silken Net, Revlon thru Emil Mogul
(Part.)

& West Coast Stations

Lipton Tea thru Young & Rubicam
{Part.)

Morton Pies, Continenial Baking thru
Ted Bates (Parl.)

Nestie Eversady Cocoa- thru MCann-
Erickson {Parr.)

Didemobils CTars thru D. F. Brother
{Ann.)

Pacilic Tele. & Tele. thru BEDAD

Rise, Carier thru S5C&B (Part.)

Largest Manhattan
Studio Completed

NEW YORK—The largest TV
studio in Manhattan has been com.
pleted #nd work has begun on two
additional [loors at ABC-TV’s
headquarters here. The ground
Hoor studio, 176 by 73 feet, can be
divided into two studios, with the
city’s larmest door, 23 by 50 feet.

The new floors ¥ the TV Center
building will be suspended from
the roof over the existing five sto-
ries, to be reached by magir brain
elevators,

NBC Shows Color
TV Tape to Public

NEW YORK—0On t'he[l]unal']mn
Winters show last Tuesdav (23),
NBC made its first public showing
of its new color video magnetic
tape. A specially recorded two-
and-a-half-minute portion featuring
Dorothy Collins was coloreast coast
to coast,

Winters introduced the system
to viewers and showed them a
piece of tape like the recorded one.
NBC has been field-testing snd im-
proving operational technigoes of
the system for about two vears,

Ted

HCC Reaffirms
Okay for ABC
Mexican Affil

WASHINGTON—The goal of
broader program choice and in-
creased network competition out-
weighed all othe- considerations in
the Federal Communications Com-
mission’s reaffirmed decision, last
week, to permit ABC to take on a
Mexican affiliate, XETV-TV, in Ti-
juana. San Diego, Calif., outlets
KFMB-TV and KFS5D-TV, across
the border from Tijuana, and pri-
mary afriliates of CBS and NBC
respectively, protested the added
competition in the San Diego area.

The commission brushed that off
and ruled that the grant would
“improve ABC’s ability to compete
on a nation-wide basis with NBC
and CBS, in that San Diego is the
largest market in the U. §. to which

|only two VHF's are allocated.”

A merican Broadcasting-Para-
m¢ unt Theaters, Inc.,, told the
commission that time optioned to
the other twn networks on the ex-
isting San Diego outlets cost it
sponsorship, because of the de-
laved basis for ABC programming,
ABC said it needed an exclusive
affiliation, rather than the shared

clear time for its spomsoms. Per-
mission for ABC to take on the
Mexican affilinte was originally
Enmted without hearing in Novem-
er, 1955,

ABC Preps Xmas Spec

HOLLYWOOD — Plans are
mnder wayv for Art Linkletter to
emsee an ABC spectacular, to be
done in black and white, from
Disneyland as a Christmas show,
The web's program director, Bob
Lewine, currentlv on the Coast, is
working on the project.

CARVING NICHES

Ratings Solidify Place
For 30-Min. Soapers

NEW YORK—The newest de-

arture in soap operas, the half.

our strip, seems to have carved a
niche for itself on network TV dur-
itig the more than tive months since
its debut., The two such series,
“As the World Tums” and “Edge
of Night,” both sponsored by Proc-
ter & Camble on CBS-TV, have
shown respectable rating increases
since their starts,

Over a five-mouth period, May
thru September of this vear, “Edge
of Night's “American Research Bu.
reau rabing has almost doubled

KING-SHORE

arrangement, if it was to guarantee.

Group to Film
Congressional
Honor Series

NEW YORK — The Congres-
siona] Medal of Honor Society last
week finally voted to allow a TV
program to be produced about its
members, K awarded the rights to

the recently formed King-Shore
Productinns, which plans to '.ave a
ilot film before cameras in
[nuuar}‘. The pilot will probably
e on Cen. Wild Bill Donovan.
The show will be shot on location
and in studios in Texus,

King-Shore was set up a few
weeks ago by Charlie King, for-
merly of Television Programs of
America, and Sig Shore. formerly
o Cavanaugh-Shore Adverlising.
The firm is svndicating the “Errol
Flvim Theater.”

TOUGH TASK

Better to Try White
House Than a Quiz

® Continued from page 1

the secret of success for q]l:iz pro-
grams just as for dramatic shows.

To find the right raw material,
producers canvass civie, fraternal
philanthropic and educational or-
ganizations to supplement their ap-
plicants. Trained personnel sifls
the results of the exams and inter-
views, leaving in the end one oul
of 1.000. “We all reach for off-
beat ]'H:uple who are basically just
folks,” sums up Ed Wolf, of Wolt
Associates, whose “Break the Bank”
was the first show to use holdover
contestants,

“Break the Bank,” until 1955 the
biggest money quiz, has met the
$64,000 challenge by upping its
stake to $250,000 this season.
“Useless information is now paying
big dividends,” notes W-::IIE His
stallf is currently scouring New
Fngland and the South for minis-
ters who love wrestling, crime-mad
dowagers and Trem Curtain es-
capees,

he latest Barry-Enright entry,
“Twenty-One,” has a backlog of 12
good people todav, a safe number
in the opinion of Dan Enright.
“It’s not enough that we like them,”
explaing Enright. “They must like
us, in order lo make relaxed, happy
contestants.” To that end, Barry-
Enright staffers are on their best
behavior at all times and presum-
ably trust in good manners and
Dale Camegie to win the confi-
dence of the show’s star perform-
eT8.
Barry-Enright emplovs a flying

WwWww americanradiohistorv com

producer who cireles the nation,
giving tests in six or seven cilies in |
each geographic area per week.
The [ear of most prodncers is that
too manv New Yorkers and not
enough others will be available as
contestants, and a healthy portion
of everv budget goes to travel ex-
penses,

Another bugaboo is proper
scheduling of plavers, so that a

iven telecast won't have three el-
-rgierly lawyers from big cilies whose
hobby is canning peaches. Since
the producer ecan’t predict exactly
how long one will remain in the
game, similar tvpes must be spread
as far apart and with as much
[exibility as possible.

To keep his own types fresh and
different, the producer must moni-
tor all competing shows and dis-
card used categories of plavers.
One producer recently had “three
terriflic people lined up, a child
who knew stocks and bonds, a
woman who had to be masked for
safety, and a wrestler whose hobby
was [lowers.,” Rival programs
turned up with all three within
two weeks, and he discarded his
finds.

It's a tough jub to become a
comtestant, but il's a tougher job
to find one, so there are uo objec-
tions when producers tie up those
chosen for periods up to a vear,
governing their future public ap-
pearances like mother hens and
often participating in the profits.

from a 2.8 to a 4.8, “As the World
Turns” began with a 3.4 ARB in
May and had a 4.9 in September.
While neither of the latest half-
hour soap opera ratings compars
with those received by top daytime
stanzas, they do reflect a gradual
increase in audiences, And it is al-
most an axiom in research circles
that soap operas are notoriously
slow in building audiences,

What do such shows have to
offer spnsors? They can be pro-
duced slightly more economically,
because many of the costs of the
quarter-hour soaps, such as for
settings, do not double on the half-
hour stanzas. And their budgets
allow for more money to pay tal-
ent.

According to Wemer Michel,
producer c:fs “Edge of Night,” they
also offer a chance for more scope
in production. Michel presented a
rooftop chase on one show and an
outdoor remote on the streets in
another. He also points out that
the length of the program gives
racre time for storv and character,
development. His aim and that of
the sponsor is to get nighttime
quality in the series. Michel be-
lieves that by dealing with honest
emotiors he will achieve that aim.

Pinkham Sees
Color Billings
Hit $600 Mil.

CHICACO — Richard A. R.
Pinkham, newly appointed vice-

resident in charge of advertising
of NBC. prognostcated about
color’s Future in a speech Tuesday
(25} before the Association of Na-
tional Advertisers here. By 1957,
said Pinkham, advertisers will ba
investing $150,000,000 in network
color programs and $600,000,000
bv 1960,

He based these predictions, in
part, on the preliminary findings
of “ColorTown.” the eolor survey
being conducted by NBC and Bat-
ten, Barton, Durstine & Osborn,
Inc. Besides noting the commer-
cial impact and remembrance fac-
tors, the survey indicated that de-
.':lire for color sets centers ln:nlq:n;i
the vounger age groups, which
points to a growing color demand.,

Keesely Speaks

® Continued from page 2

tc develop properties which meet
agency tests of artistic worth, fa-
vorable cost-per-thousand and sta-
tion acceptability. As a man who
plaved a key role in talking Jackie
Gleason back into live TV, Keesely
has a fondness for and [aith in live
programming, reflected in his 1956
recommendations to client P. Loril-
lard Companv, the Gleason and
Walter Winchell shows, which are
*trong fall entries.
' Not Gamblers

With deep regret that opera,
concerts and ather classic formals
prove unleasible, the veepee de-
seribes himsell and associates as
conservative buvers who rarely
gamble. Keeselv's newest gamble,
“Mr, Adams and Eve,” starring Ida
Lupino and Howard Duff pre-
mieres for client Colgate and alter-
n.te Revnolds Tobacco in January,
“The best situation comedy I've
screened this vear,” says Keesely,
braving the trend against situation
comedies,

The shrewd, 46-vear-old show
picker, who has been with Lennen
& Newell since 1948, is still hl:piu%
that cost-per-thousand figure wil
drop, or at least stop rising. Other-
"F{.ft, it’s feature [ilms, spots or less
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First-Run Series Mount Up

At Smaller Stations’ Doors

NEW YORK—While the trim-
ming down of first-run svndication
releases in the past year has led to
a seller’s market in the big cities,
the hinterlands are still a buyer’s
market. Unless a new series has
some special appeal for the small
towns, the distributor may as well
give up any idea of getting that
nickel and dime business that was
once regarded as the potential dif-
ference between profit and loss.

According to informed estimates,
there are more than $20,000,000
in syndicated film sales that have
never been made in the small,
mostly one-station markets.

As time goes by the pickings for
the small-town stations get juicier.
Not only is there more syndicated
product aching to break in, but the
networks’ extended market and
program extension plans have
somewhat whittled down the
amount of time these stations have
left to program.

A spot check of two fairly typi-
cal one-station markets out West
furns dramatic illustrations of
the slow consumption of syndicated
product in the hinterlands.

Case in Point

One of these stations (with a
50,000-set circulation and a $150-
rate card) has bought 21 syndi-
cated series from the top 13 dis-
tributors since it went on the air
two and a half years ago. But
these 13 distributors have 1359 se-

NBC All-Year
Sports Pkg.

NEW YORK — NBC-TV has
put together an all-year-round
package of s&arta events for 1957
sale, The offer ircludes 13 Na-
tional Basketball Association pro
basketball games from January
tkru March, a “Baseball Game of
the Week” from April thru Sep-
tember and eight National Colle-
giate Athletic Association football
games from September into De-
cember,

Priced at more ﬂiﬁln $é1,ﬂﬂﬂ,ﬂﬂﬂ

r quarter sponsorship, the series,
E:heguled fﬁfﬂ Saturday afternoons
scmetime between 2 and 5 p.m.
would give advertisers year-roun
continuity. Longest sponsorship
offered to date is a six-month base-
ball season buy. Leo Durocher,
Red Grange, Mel Allen and Jimmy
Powell are promised for the com-
mwentary.

Standard Takes Over

14-Pic Korda Package

HOLLYW 0O D—Standard
Television has taken over distribu-
tion of the old l4-picture Korda
package. It was originally han-
dled by Snader Telescriptions an
after its dissolution, by Combined
TV Pictures. The package includes
the award-winning “Seven Days to
Nmn-“

Standard has taken on a new

salesman for the Midwest, former
NBC Producer Irving Rosenblum.

Sports to TV Distribute

Olympic Film Footage
HOLLYWOOD — Sports TV,
Inc., producer of various sporting
shows, will distribute special foot-
nge from the Olympic games, with
Bob Mathias conducting interviews
with the athletes in Australia. Tom
Harmon will narrate other footage.
Telefilm coverage of the Olym-
pics is expected to be somewhat
skimpy in the U. S., because of
the refusal of American newsfilm

companies to along with limi-
tations il:l.pc:ramglJ by Australia.

ries that have never been sold in|erack at enly one or bwo Ffirst-run

this market.

The other station (also with a
$150-card but with only 36,000
circulation) has bought only 12 se-
ries since beginning operations
three vears ago, leaving 168 series
unsold by the top distributors in
that market,

Both of these stations pay an
average of %35 for a half-hour
film, which means that there is
over $200,000 worth of product
that is still first-run to each of
these stations,

In contrast to the backing up of
product in these markets is the vir-
tual sellout of first-run film series
in the largest markets. Altho there
is a fair amount of new program-
ming now heading down the syn-
dication pike, most of it is still be-
ing held on the regional sales level.
Consequently, a station or one-
market sponsor in such cities as
New York, Los Angeles or Phila-
delphia can, at this moment, get a

shows.
Price Tags

Those $35 markets may go up.

to $50 or $60 for a brand-new
show. But they can sometimes %H
an older show for as little as $25.
As far as these stations are con-
cerned a three or four-year-old
show is still first-run, and with the
proper promotion can make as hjg
an impression as one hot out of the
cameras.

Of course there is a bottom to
the amount they can get a show
for, The sales and servicing costs
dictate a minimum that the dis-
tributor must get for any market.
For that reason, when these sta-
tions do buy, it is often expedient
for them to buy bulk or library
deals.

In this respect it is interesting to
note that in each of the two small
markets checked, half of the prod-
uct hnu&ht was bought from only
two of the 13 distributors,

'MDM’ Ratings Up

In WATY

NEW YORK - -WOR-TV's
“Million Dollar Movie” has suc-
cessfully withstood the direct com-
petition of WATV's “Famous All-
Star Movie,” which, in following
the “MDM” pattern of 16 repeats
ﬁer week, is giving viewers here a

ard choice between the two sta-
tions’ top feature films,

WOR-TV last week had the ad-
vance October Telepulse, which
showed that “MDM," during the
rating period of October 11-17,
had a total andience of 62.3, which
was not only better than “All-Star
Movie's 44.3 total, but it was also
18 per cent better than what
“MDM” pulled in October a year
ago.

During the rating week, WOR
played 10 performances. of “No-
torions” and then six of "Cham-
pion.” WATV played 10 perform-
ances of “House on 92d Street”
and six of "Les Miserables.”

WATV on its own made quite a
smash with its 20th Century-Fox
Eif.'ture:;, with individual quarter-

our ratings ranging up to 4.8.
Heretofore the station rarely ex-
ceeded 1.5 in these periods. Inso-
far as its new look has not de-
tracted from the two-vear-old
“MDM,"” the repeat pattern has
again justified itself.

Except Sunday

“MDM” had the edge on each
individual airing with only one ex-
ception, Sunday evening., This is
possibly explained by the fact that
this season WOR has put its Sun-

2 'Outpost’ Pilot

Nears Complefn

HOLLYWOOD — Production
will be completed this week of the
first of a projected three TV pilots
by Pine-Thomas Productions, indie
feature flm company which is
making its initial plunge into tele-
vision.

Pix being wound up is “Outpost,”
western dealing. with exploits of
U. 8. Cavalry, in which Lex Barker
is starred.

Next on the sked is “Johnny Pil-
grim,” a private eye series Ling
done in conjuncton with ABC-TV,
for which no cast has been chosen,
Third show plotted is “Court Mar-
tHal,” to be Emwn from records of
the U. S. armed forces.

Skirmish

day afternoon and evening per-
formances back to back, the earlier
showing at 6-7:30 p.m. But inter-
estingly WOR’s combined rating
for its three Sunday airings this
month was higher than October,
1955, when the matinee played
4:30-68 p.m.

On the Monday debut airings of
“Champion” and “Les Miserables.”
WOR with the former drew an
average 7.8 against WATV's 4.2
on the Hugo movie. But WATV
held ﬂi:mar ably stead:-,r'i: consider-
ing repeat pattern, keeping lo
the 4.2 ull:eaTuesday E'!.-’-ElliE gand
then a 3.9 Wednesdays, whereas
“MDM" dropped to a 6.4 and then
a 4.9. It was the same thing in the
night showings, WOR going from
6.2 to 4.7 to 4.0, while WATV
went from 3.6 to 2.9 and then 2.9
again.

Treasure fo
Hand Qut 356

NEW YORK—Viewers in 30
cities will get a chance to win
$55,000 in prizes when the hour-
long film series, “Hidden Treasure,”
debuts in February. Produced in
co-operation with the Disabled
War Velersns, “Hidden Treasure”
is patterned after newspaper con-
tests in which entrants determine
missing words to sentences.

On the TV show, visual clues
for the Songgrams- will be given to
viewers thrma the presentation of
musical production numbers. A
nominal entry fee will be required
of those viewers who wish to com-
pete for prizes. First prize will be
$25,000. The show will use the
services of name musical talent.

Julie Harris, Schrank

Signed for ‘Hallmark’

NEW YORK—Milberg Produc-
tions, headed by Producer Mildred
Alberg, has signed Julie Harris to
star in an unn vehicle in the
February stanza of its “Hallmark
Hall of Fanfne;;ﬁgs. hrifl? signed
was writer T4 to
vide ﬁnnld ﬂlal? "Mjn %
i’rﬁ‘ermaﬂ an e "Male Ani-
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PULSE FILM RATINGS
for August

For complele Information on programs, ralings, sudience size or coverage,
pleass consult The Pulse, Inc,, 15 W, 46 5t, New York, M. Y.

The Pulse Audience Composition Studies

® Syndicated Film

AUGUST RATINGS
Hank Show & Distrib. Rzaling
1. Life of Riley (NBC) ...... 16.8
2. Great Gildersleeve (NBC) ..10.3
3. Amos 'n’ Andy (CBS)...... 9.9
4, Susie (TPA) ....covuvnnn.. 8.3
5. My Little Margie (Official) . 7.7
6. My Hero (Official) ........ 6.3
7. Life With Elizabeth (Guild) . 6.1
8, Laurel and Hardy (Governor) 5.7
9. Abbett and Costello (MCA) . 5.5
10. 5tu Erwin Show (Official) .. 5.3

AMONG MEN

Men Per
100 Homes
Hank Show & Disirls. Tumed En
1. Great Gildersleeve (NBC) ....77
1. Life of Riley (NBC) ......... 77
3. My Hero (Official) .......... 78

3. My Little Margie (Official) ...76

. Stu Erwin Show (Official)....74|

5

6. Amos 'n’ Andy (CBS)......... 70
7. Life With Elizabeth (Guild). |62
8. Susie (TPA) ...vicensiivenss 61
g. Beulah (Flamingo) .......... 59

Laurel and Hardy (Governor) .40

Comedy Shows

AMONG WOMEN

Women Per

10 Homed

Rank Ehow & Dizirib. Tunsd In
1. Life With Elizabeth (Guild) . .89

1. My Little Margie (Official).. .89

3. My Hero (Official) ......... 84

4, The Ruggles (Corradine)....84

5. Amos 'n’ Andy (CBS) ........ 81

5. Beulah (Flamingo) ......... L34

7. Great Gildersleeve (NBC) ...80

7. Sta Erwin Show (Official)... .80

9. Susie (TPA) ....oniviiiiiias 9

10, Life of Riley ............ .78

AMONG CHILDREN
Kids Per -
100 Haomes
Rank Bhow & Distrily. Tuned Im

1. Abbott and Costello (MCA) . .95
2. Laurel and Hardy (Governor).80

3, Amos 'n" Andy (CBS)........34
4. Great Gildersleeve (NBC) ....30
5. The Ruggles (Corradine) ....27
8. Life of Riley (NBC) ........ 24
T. My Little Margie (Official) ..21
8. Beulah (Flaminga) ......... 19
0. Susie Y- e e i 18
10. Sta Erwin Show (Official) ,...18

® Syndicated Film

AUGUST RATINGS
Rank Ehow & Disirib, Rating
1. Highway Patrol (Ziv) ...... 14.8
2. Badge 714 (NBC) ......... 14.1
3. Mr. Digtrict Attorney (Ziv) ..12.8
4, Man Behind the Badge
(MCA) ........ PR e 12.5
5. Code Three (ABC) ........ 11.6
6. San Francisco Beat (CBS) ..109
7. Ellery Queen (TPA) ....... 9.0
8. City Detective (MCA) ..... 8.1
9, Public Defender
(Unterstate) .........co0ne. 7.8
10. Racket Squad (ABC) ....... 7.3
AMONG MEN
Men Per
100 Homes
Rank Show & Disirlb. Tuned In
1. Highway Patrol (Ziv) ,....... 88
2. Ellery Queen (TPA) ......... 84
2. San Francisco Beat (CBS) ....84
4, The Whistler (CBS) ......... 82
5. Inspector Mark Saber l'
{TROMPSON) . i enensonncnss 81
5. Lone Woll (MCA) .....cu... 81
3. Mr. and Mrs. North
(Schubert) ........ R .81
5. Public Defender (Interstate), .81
5. Racket Squad (ABC) ........ 81
10. Sherlock Holmes (Guild) ... .. 80
10. Boston Blackie (Ziv) ........ 80
10, Dr. Fu Manchu (Hollywood).80
10, Inner Sanctum (NBC) ...... .80
10. Mr. District Attorney (Ziv) ...80

Mystery Shows

AMONG WOMEN

Women PFer
108 Homes
Rank Show & Disirlb. Tuned In
1. Ellery Queen (TPA) ........ .89
1. Mr. and Mrs. North (Schubert).89
1. Public Defender (Interstate) . .89
4. Mr. District Attorney (Ziv) ...87
4. The Whistler (CBS) ......... 87
6. City Detective (MCA) .......585
7. Highway Patrol (Ziv) ........ 84

7. Inspector Mark Saber
(Thompson) .......coevnunn. B4

9. New Orleans Police

Department (NTA)} .......... 82
g, Racket Squad (ABC) ........ 52

San Francisco Beat (CBS) ....82

AMONG CHILDREN

Kids Per
108 Homes
| Rank Show & Distrib, Tuned In
1. Badge 714 (NBC) ....o0vvvn. 60
2. Captured (NBC) ....couuvuu.. 14
3. Highway Patrol (Ziv) ........ 40
4. The Pendulum (Thompson)...33
3. Man Behint the Badge
WNCIRY s i s 31
8. Baston Blackie (Ziv) ........ .30
7. San Francisco Beat (CBS) ...24
8. Sherlock Holmes (Cuild) .....23
8, Lone Wolf (MCA) .......... 23
8. Mr. and Mrs. North
Sobabert) L ied s 23

BUSMAN'S HOLIDAY

Fairbanks in N. Y.
To Conclude Deals

NEW YORK — Douglas Fair-
banks Jr. is ﬁ}ending his vacation
here concluding deals on the
following properties:

(1) "Buﬁdug Drummond,” half-
hour mysterv series co-produced
with Don Sharpe, sale to be
announced soon.

(2} “The Caucho,” co-produced
with Sol Lesser, going into pro-
duction January 1. Series based
on property owned by his father,
Dougla Fairbanks Sr.

(3) “Arabjan Nights,” the pilot
of which is being screened for
agencies.

(4) Historical anthdlogy series,
untitled, consisting of one-hour
semi-documentaries, probably to
be filmed in color.

(5) “Tramp Steamer,” an ad:
venture series.

(B) A possible revival of “Terry

and the Pirates,” with 39 new
episodes,

(7) Three feature films, to be
premiered on TV before theater
release,

Fairbanks is rejecting all offers
to act, live and film, preferring to
concentrate on his dual chores of
artistic director and business man-
ager of Dougfair Productions. He
will return to London _in Decem-
ber. There are four other projects
for TV on his New York apgenda,
but none of them is a further
series of films for “Douglas Fair-
banks Prerents,” formerly “Rhein-

gold Theater,” as rumored.

All the above shows will be
filmed by Dougfair Productions in
and arowmd London where, ac-
cording ' to Fairbanks, the country-
side is swarming with TV {ilm
activity.
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Gannaway Sefs Screen Gems

Production on I
4 New Series

HOLLYWOOD—AI Gannaway
Production has hegun shooting and
film editing on four new programs.
following the company’s comple-|
tion of 95 "Country Shows” and1
two features last month, -

Production has alreadv started |
on twn of the programs, “Western
Musketeers™ and  “The Faron
Young Show,”  OF the latter, three
hall-hiours have been shot, In the
case of “Muskeleers,” the exteriors
of the pilot have heen lensed, with
interiors to he done during the
next conple of weeks,

“Musketeers” is unusual in that
it’s being tailor-made for a client.
It stars Carl Smith, Webb Pierce
and MAarty Robhins, and the plan
is to have each of these three
travel around the countrv with his
own unit as continuons promotion
for the program once it gels on
the air. .

Of the other two. “Medal of
Honor™ will dramatize lives of
American heroes. Work has been
going on for the past several months
to eull film from the Signal Corps
archives, with Samuel Roecca su-

ervising. Footage will be used
Fur hattle scenes.

“Battle of the Century”™ will also
utilize Army film in dramatizing

eat American battles that have
Erf'ru Fought

Robert Harris and Hal Levy are

resently working on the music
Err the TFaron Young show, with
Ranny Idriss conducting.

6 Buy WATV
‘All-Star’ Pix

NEW YORK—WATY has now
sold six sponsors on its “Famous
All-Star Movie,” 16-repeat program
of 20th Centurv-Fox features. The
lutest buver is American Tobacvo
{or the new Hit Purade cigarettes,
to hegin next week. Earlier, the
station picked up Quaker Oats.

O the second week of the show,
when it plaived “The House on
92d Street,” the 14 evening per-
formances drew a total Pulse of
49.0. The [irst week's “How Green
Was My Valleyv” drew 49.8,

WATY is now reported to be on
the lookout for more top grade
feature films, -

Prockter Plans CBS
Series on N. Y. Police

NEW YORK——Bernie Prockter
will produce for” CBS-TV a film
series dealing with the New York
Citv police force. Tentative title

is “New York's Finest.,” Prockter’s
lust [ilm series was “Treasury Men |

in Action.” “Big Story,” which he |
|

Flying A to Film ‘Ryder’|
iIOLLYWOOD——"Red Ryder,” |

crealed, is soll on NBC-TV.

new teleseries being produced by
Flving A Productions in conjunc-

tion with CBS Ffilm, will go before |

the cameras next month, Jim Ban-
non will star. Lou Gray produces.

: F top
quality
film show for

Every Product,

Every Market, .'I

Every Budget

Offines In X
rnnr-m! citia
. hrgughout th
United State

Gets Goetz

HOLLYWOOD — William |
Coetz, independent producer of |

many successful motion pictures,
will enter the TV field with a new
hiour color series, “The Book of
Books.” The series will depict epic
themes of the Bible and its related
literature, and will be produced by
Coelz in associalion with Screen
CGems, TV subsidiary of Coluinbia
Pictures.

This is the first of the new in-
dependent series to be produced
under the $2,500,000 i'lmd sel
aside by Screen Gems lor such
properties. Coetz, beside the
Screen Gems He, will continue in-

dependent motion picture Frnduu-
tions to be released thin Columbia.

SPURT IN SYNDICATION

Net Reissues, Regional Deal,
3 Local Series Boost Mart

NEW YORK—The supplv of
new shows in syndication took an
nnnsual spurt last week when two
hig network reissnes came into the
hands of disteibutors, an important
regional deal was reported L‘IIJDEE on
a first-rin property and another
three shows were put on local
level sales,

The two new reissues  are
“Sereen Director’s Plavhouse” and
"Crusader.” RKO Television has
acquired the rerun rights of “Play-
house” [rom Hal Roach Studios.
On network last season for East.

man Kodak, it is said to be one of

the most expensive half-liour an-
thologies produced. There are 35
films in the series. It is not known
yet when BKO will actually start
its sales drive on the show, since
it has vet to start moving “Aggie”
and “Sailor of Forlune.”
“Plavhouse™ is the third series
REO has acquired in the past six
weeks, the [ifth in the past six
months. This is in line with its
build-iy in hall-houre  distribution
in amjt'i!}atinn of ils getting into
its own hall-hour production.
MCA-TV will take local deals
on “Crusader” even while nffEriliﬁ

it regionallv. The show, which
stars Brian Keith, is still on CBS-
TV for Camels and Colgate-
Palmolive. On network it scored a
12-month average Nielsen of 22.1.
There are 52 filins in the series.
“Crusader” is the 27th show in
MCA's syndication catalog.

A show that may be in [irst-run
synclication full swing soon is “The

Webh,” co-produced by Screen
Cems and Goodson-Todinan, SC:
was reported close o a  big

regional on the show, which was
on CBS-TV in a live version a
{Continued on page 14)
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PROOF POSITIVE

THAT LAWRENCE WELK HAS AMERICA’'S HOTTEST BAND!

PROMOTION

==t . B\ i\ /\/\/ Eee8 O esmassek e ISTOrV - COM

Personal Management
Gabbe, lutz and Heller
Hollywood *

Entire Tour Under Direction of

BILL DALY & ASSOC,
2000 NO. LAS PALMAS AVE.

. PUBLICITY .

MNew Yeork

HOllywood 4-5743
HOLLYWOOD 28, CALIF.

ARTIST MANAGEMENT

CinetomE couvaeiemiiveasi L Admissions  $45,942.00
: Milwavkee : coiiiviansesias 13,073 Admissions 42.741.00 E=

Des Moines iiasiisiies 10,7499 Admissions 41,713.00
TR o R e 11,152 Admissionsy 41,640.00
Ransas City soscessncases 10,392 Admissions 40,942.00
Memihily o vame 0612  Admissions  38,535.00
Cleveland ..iviivesnnsios 9.062 Admissions 36,445.00
Cedar Bapids ...00vvevnns 7.651 Admissions 30,194.00
Omabia ...vvvvrrrnsnnnnns T.433 Admissions 26,432.00
90 801 Admissions  $544,567.00

Total Gross
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MGM-TYV is on the air—and the rating revolution is here!

It began on October 12th when KTTV in Los Angeles
presented their first M-G-M production. Overnight, the
program viewing habits of an entire community were
changed—the established ratings of every other station in
the area (including networks) were toppled. These are the
verified survey results:

—-30.8 A.R.B. Rating

—53.8 percent of the viewing audience
—more than all other L.A. stations combined
—twice the total of all three network stations
—OVER TWO MILLION VIEWERS*

This astounding accomplishment (the result of the pro-
gramming of a single M-G-M feature) will soon be repeated
throughout the nation on every station programming the
M-G-M library. '

If you have not yet inquired about obtaining the M-G-M
library for your station, now is the time to do so.

*THE HOLLYWOOD REPORTER reports:

*Greatest majority ever scored in our polls by one show
over its competition. If this same result had been scored
on a national basis, the KTTV movie would have outrated
“The $64,000 question’,”

TV FILM PROGRAMMING

A SERVICE OF e,
LOEW'S INCORPORATED _ i

For further information
—write, wire or phone
Charles C. Barry, Vice-president,

1540 Broadway, New York, N.Y., JUdson 2-2000
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EDITORIAL

Prudent Pic Pacing

The earliest airings of the new group of feature films have
lived up to expectations. They have doubled and sometimes
tripled the ratings of their time periods. In those places where
they have invaded prime time, they have manfully stood up to
every kind of programming competition,

The experiences of the leading feature film stations over the
imt three months constitute almost conclusive proof that the
ine motion pictures produced by Hollywood in the past 20
years, if given a fair promotional shake, are today the surest,
the solidest audience attraction that any TV station can program.

Midst all this elation, two words of warning should be
heard: Pace yourselves,

We don’t like to throw cold water into the hot face of
success, But this sober reflection is better made too early than
too late. _

You cannot keep the audience coming back unfailingly
night after night, week after week. The human spirit needs
surcease, even from the best entertainment. More practically,
viewers have other things they must occasionally do, including
etting a decent night’s sleep. 1f yvou keep punching in vour

t product, you will surely lose many viewers who were dying
to see the picture but just couldn’t make it the night it was
booked on your station,

Research indicates that the feature film audience is not
essentially a habit audience, it is a special attraction audience,
It is not tuning into vour theater for itself. Tt is tuning in the
particular pictures you put on that theater. Your recent success
in booking top pictures with strong promotion in the same old
time slots is further evidence of this.

Stations with a backlog of 200 or 300 top pictures will no
doubt find restraint difficult. But remember, for every top
picture you have under contract, you also have five that are not
so good but for which you are also paying good money.

Those 300 top pictures will have to carry yvou a long time.
The industry’s backlog of feature films is indeed huge, but
nevertheless, limited. Educated estimates place the potential of
top movie programming at between three and seven years.

In the light of these considerations we would recommend
that more stations consider the use of some kind of repeat

ttern, so that the viewer who misses that great picture on

onday can still catch it on Tuesday. Tho this may reduce
the rating of the individual airing, a number of stations usiﬂﬁ
such schemes have manazed to bring in cumulatives far beyon
the rating they could hope to get on a one-shot.

You are selling proved product. There are of necessity
many more persons in your community that want to consume
wares than can possibly get at them at the moment you happen
to put them on your schedule. Pace your product properly and
you'll be giving them and yvourselves a better break.

FROM OUR :

ANTAGE POIN

WE FOCUS YOUR ATTENTION ON:
LEON IH.ITIHIH. Music Director

Music to sell by, 1 ;

That's the music score '
of your flm ad. And,
when composed,
arranged and directed
by Leon Klatzkin,
compelling sounds
spark your visual
message into striking
its most responsive
chord. Whether it's a
single drum beat,
novel vocal effect, or
the sweep of a full
orchestra, punctuate
your sales point best
with the musical
settings of this melody
master.

EFFECTIVE COMMERCIALS ARE MANY MEN!
This is No. 4 of a Series!

HAL ROACH stupios

B822 W. Washington Blvd., Culver City, Calif.
- TExas:0-3361 . = VErment 9-2311
} 2129 Seventh Ave.. New York City
R 3 v~ Circle 54135

HAL ROACH, JR.
Cwner-Fresiden! and
E:rh.'.,?up Frqn".‘,-f‘.;

5 5 VAN KEUREM
Vice-Pres. & Gen'l Mgr.
CECIL UNDERWOOD

tag. Dir., Comm, Div.

CBS Syndicat'g
'Whirleybirds’

HOLLYWOOD—-CBS Film Di.
vision has placed “Whirleybirds,”
Desilu-produced property, on the
syndicated market, and is offering
the show on a new sales pattern.

Perhaps even more significantly,
it's the first time that CBS Film
has offered a first-run series for
syndication. Previously, the syndi-
cation arm was limited to network
reruns,

The program will be offered to
advertisers on a Statewide basis,
and will not be sold in individual
markets for the time being. It’s
expected to b available January 1.

The apparent aim of CBS Film
in selling by States (this, of course,
does not preclude regionals) is to
keep from having to go into the
smaller markets, where sales costs
skyrocket, and to assure a sub-
stantial station line-up prior to the
show's air date.

In addition, there will be a strong
promotional tie-up, with Bell Air-
craft providing helicopters for
sponsors that want to use them for
plugging the series.

“Whirleybirds” (three are in the
can) was originally filmed for na-
tional airing this fall, but the pro-
gram never got off the ground due
to the shortage of time on the webs.
It'll be the second show Desilu has
ever produced for syndication, both
within the past three months, the
success of “Sheriff of Cochise,”
sold in a 100-plus markets before
it even went into production ap-
parently triggering the decision,

NEW YORK——Screencraft Pie-
tures, Inc., is the distributor of
“Judge Roy Bean” and not Inter-
state Television, as erroneously
reported in The Billboard last
week.

et
A CARTOON DELIGHT!

your own charming, top-rofed
c-0-l-o0-r
SPECTACULAR!

“JOHNNY THE
GIANT

KILLER"

Technicolor Feoture Carloon al-
ready bought by 18 importont
TVY stations from coast to coast.

P
*

: Contact

ATLANTIC TELEVISION CORP.

130 West 486 Strest
Mew Yerk 34, M. Y,
2 Jdson 2-1287
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® TV Commercials in Production

A Guide to TV Spot & Program Plans
Of Competing Sponsors by Industries
This weekly chart lsts commercials produced during the last full

preceding month with all Industries

covered over the course of a month's

insues The following symbols designate the types of commercials listed:

LA—Live Actlon; FA—Full Animation; SA—Semi-Animation:

SE—

Special Effects; J—Jingles; M—Music; S5—Slides; ID—Siation break;

MNA—Notl available,

Spongor, Produci & Agency (Show, H any) No. (Seconds)

FOOD AND BEVERAGES
Food Ingredients

Pillabury, Leo Burmett. . .................
The WNestle Co., Quik, Cockfield,
Brown & Co. (Kit Carson Show)....
National Biscuit Co., Sugar, Honcy,
Grahams, McoCann-Erickson....
Corn Producis Reflrery, Institutional,
C. L. Miller (Press Conference), ...
Wilson & Co., Bake-Rite Shoriening,
U- 5- .’ldﬂ'" LI ]
Dancer, Fitz-
gerald, Sample....
E. F. Drew & Co., Tri-Nut Margarine,
Donahuee & Coe....

Best Foods, Nucoa,

Lever Bros, Tmperial Margarine,
Foote, Cone & Belding....
Dow Chemical Co., Anti-Freeze, Mac-

Manus, John & Adams...,

Canned and Packaged Foods

Camphell Soup, BBD&EOD ........
Kellogg, Leo Burmett ..........ccesssss
Quaker Oats Co,, Ken-L Ration,
Meedham, Lowis & Brorby. ...

Campbell Soup Co., V-8, Needham,
Louis & Brorby (Lassie)....

Campbell Soup Co., Pork & Beans,
MNeedham, Louvis & Brorby....

V-8, Needham, Lovis & Brorby....

The Nestle Co.,, Quick Bars, Fudge,

McCann-Erickson (Lone Ranger,
Gale Storm Show)....

General Mills, Wheaties, Knox-Reeves
iMickey Mouze Ciub)....

0. A. Cooper Co., Feeds, Allen &
Revnolds. ...

National Biscuit Co., Wheat Honeys,

Rice Honeys, Kenyon & Eckhardt
fAdventures of Rin-Tin-Tin)....

Skinner Manufacturing Co,, Macarond
Products, Bozell & Jacobs,...

Raisin Bran, Bozell & Jacobs. ...

Quaker Oais Co., Ken-L Ration,
Meedham, Louis & Brorby. ...
Coniadena Tomato Paste, Tomato
Pasie, Brisacher, Wheecler & Staff.,
General Mills, Cheerios, Dancer, Fitz-
perald, Sample (Wyatt Earp)....
Chunky Chocolate Corp,, Chunky
Chocolate, Gray Advertising (Foreign
Legionnaire). ...

North Carolina Food Dealers® Assn,,
Food, Walier J. Klein (Frankie Laine). .
Moores Manufacturing Co., Foods,
Walter J. Klein. ..
Sevarcse & Cochrane, Superfine
Canned Foods, Walter J. Klein....
Sam McDaniel & Sons, Bunker Hill
Cenned Beel, Walter ). Klein. ...

Frorem Fooda

Gold King Co., Froren Shrimp,
Blaine Thompson., ...

Trpe Commerclals
(C-Color) Producer
= - NA -“.*.......EI'IJ'H'EFH:E].
1 (13) covuues. LA .. ....Sound Masters
20000 .coiuvenn TR avicesnesd Bill Sturm
4 (BD) civinnnns LA ........Fred A. Niles
!' {M} (EE TN LA, FA. .-.Flflj A Hilﬂl
e yaa s easn e A orliiveei i Craven
Aie0), 3 (20)... SE, M, NA, ... Transfilm
L) ainssasns EB siamas oty Translfilm
1 0600, 1 (20)... LA ... ..ceuee..Transfilm
I K13) sunnsnees SA, SE . . Transfilm
= s mEEEEEE e H-l‘ ------------ L-'I'Ii\'l.'ﬂil
B g A MNA v Universal
JOD cvensnnns SA ........Lilly & Patin
103 saaannnns FA ..Television Graphics
] Hm EEEEEEEEE EA- -..-........'l:hil.'ﬂﬂﬂ rilm
lﬂﬂl B 5A TN IR F|H}hmiﬂ
1 (3“‘] EmEEE B R FA ----------- .I'I.T'Iimltjﬂ'ﬂ
(1) I Y. TP Sound Mastern
4 (1200, 4 (60). .
4 (30), 4 (90)... FA .. ... . ciininnine.. NA
1 008) cvewimnas Iz vreneeBReith Film
1 (600 covsuvius LA, FA ...... Bill Sturm
1000) wauannane Ay e
..... Chrisiensen-Kennedy
1060) oocanncas LA...Christensen-Kennedy
1 (10} wokale TG ke el i
v o Chrisiensen-Kennedy
10600 2 (30)... FA .. .........HRay Psiin
S{M} FEEAEEEEE ]ﬂ ....--..-.....-HH}' I'l:l.lill
—— TR AR R H-ﬁ p.p...........'l-._'l':l'l-'tll
6 (B0}, LA ..., Transfilm
1 (20), ¥ (15).., LA, SA, M.....Translilm
» B I |1 | SEEISSEAPRE SA (c) .. Walter J. Elein
B 1 [ SE (¢} ....Waller 1. Klein
1060) vevannsss LA () ....Walter J. Klein
J0) .ovnnnees LA ... Walter J. Klein

1 (20, 1 (80).. LA ............Animated

COMMERCIAL CUES

-

INNOVATIUNS AND DEPARTURES

Gearge Reeves, known to TV

as Superman, is also a producer and

star-host -.of Candid Reporter Productions. He'll do 30, 60 and

90-second commercials which will interview
in conjunction with use and enjoyment of p

vest personalities
ucts, HReeves will

act as a reporter in these blurbs, . . . Filmack Studios has a new
idea in ID’s. It's the animation of call-letters for the stations to

replace statie slides, .

. . Shamus Culhane Productions also is

offering a first with a six-minute animated sequence on “Around
the World in 80 Days,” the first such in the Todd-AO process,

MONITORS FOR BLURBS

Harry Fuchs has formed Radio and TV Monitors, a personalized
police protection service for advertisers. His company will watch
commercials to see that a sponsor’s blurb is being presented accord-
ing to specilications. All reported omissions or inaccuracies will

permit
“make-good time,”

ID'S
The Screen Cartoonists Guild

advertisers to demand either substantial relunds or

has assigned a couple of committees

for its upcoming “Animation One” festival. The steering committee
consists of Wardell Gaynor, Hal Street, Howard Beckerman, Jack
Zander, Ed Gershman, Don McCormick, Ed Smith, Burt Freud,
Abe Benvett and Pepe Ruiz. The design committee has Ray
Favata, Paul Kim and Earl Murphy, . . . Hired recently are Arthur
Holch to Arthur Lodge Productions, Leslie Goldman to George
Blake Enterprises, Robert Rose to Robert Lawrence Productions,

Ltd., William C. Christy to

Product Services, Inc., and Lewis

Manstield to Consolidated Film Industries. . . . Promoted were
Stan M, Cole at Mel Cold Productions and Max Herschmann at
Filmack Studios. . . . Mort Schwartz and Len Luskin have formed
the Schwartz-Luskin talent agency in New York to stress TV

commercial activity,

the key lo successiul
Y adverlising

PROGRAMMING

the key o wwicosshul
proglamming

® THE BILLBOARD

—
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The “blue chips”are buying FRONTIER

Sunshine Biscuits, Lever Brothers, Carter Produets and other major national
spot advertisers now sponsor FRONTIER in more than 70 markets. Produced
by TV’s incomparable Worthington Miner, FRONTIER (against Jack Benny) aver-
aged a 22.9* on network television with a neatly balanced audience of 1.01 men,

98 women, and 1.04 children —36% higher than
the day-night average for all programs!** Take
your cue from the nation’s leading advertisers—
inquire now about FRONTIER’s 30 award-winning
half-hour film programs for your market.

*Nielsen Television Index, Oct.’55—-Apr.'56 **ARB Viewers per sel

WWW americanra diohistorv com

NBC Television
Films |

Programs for
All Stations -
All Sponsors

DIVISION OF CALIFORNIA NATIONAL PRODUCTIONS, INC,
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WOR Buys SG
Mystery Pkg.

NEW YORK — Screen Gems
made its first sale of its new
“Hollywood Mystery Parade” to
local stations thruout the country
last week,

“Parade” is a Eackage of 52 mys-
tery feature films and includes
such series as “Boston Blackie,”
starring Chester Morris; “Bulldog
Drummoend”; “Crime Doctor,” star-
ring Warner Baxter; “E]lar_-,r
Queen,” starrin William Gargan
and Ralph Bellamy; “The Lone
Wolf,” starring }.{elvyn Douglas,
and & Whistler.”

Other stars to be seen in “Pa-
rade” are Rita Hayworth, Evelyn
Keyes, Parks, Otto K
Ida Lupino, Sidney Blackmer, l-
len Drew Amta Louise, Nina
Foch, Marguerite Chapman, Steve
Cﬂnh.ran Allyn Joslyn and Bela
Lugosi,

The release was made at this
time as a result of & survey taken
by Screen Gems which indicated a
demand for mystery fare. The fea-
tures are to be shown on
WOR’s “Hour of Danger,” ccross
the board at 9 and at 11:30 p.m.

Governor Has
New Puppet
Christmas Pix

NEW YORK — Governor TV
Attractions has put a new kiddie

t series on the market in time
F‘p&rhtmas. Titled “The Damon

Reynard Theater of Fairy Tales,”
the show consists of three-minute
comedy cliff-hangers narrated by a
fox character,

The show is owned by ﬂ];h EIE
Hallen Publishing Compan
also owns the (gananl Lab-
oratories, Ver Hallen has com-
plz!:ted 10 episodes of “Damon” in
color.

Govenor has also taken over
distribution nf Ver Hallen's “Cin-
namon Bear,” a quarter-hour color
P series that has been on the

market for some time.

Syndication

® Continued from page 9

couple of vears ago for Kents,
S B o o e
Web" can be expected to up for
local sales very shortly. -

Guild Films last week officially
Im “Kingdom of the Sea” on the
ocal market. This is the 20th
show in Guild’s recently snowball-
ing catalog. A dramatic docu-
mentary in color, “Kingdom” is
about underwater flora and fauna.
It stars Col. John Craig and is
hosted by Bob Stevenson.

“Kingdom” is produced by
Marty Ross Emperor Productions,
which has had it on KCOP-TV,
Los Angeles, for some time, spon-
sored by Ralston-Purina. Guild
last week made a sale here, to
WPIX.

Two Regionals

Two shows that MCA-TV has
held on the regional level the past
few months, it is now starting to
pitch to local sponsors and stations.
These are the Ffirst-run “State
Trooper” and the reissue “If You
Had a Million.” On the regional
level “Trooper” has been sold in
about 95 markets already, the
buyers being Kroger Stores, Fal-
staff Beer and Schmidt's Beer.

The entry of “Crusader” and
“Screen Directors” brings to 11 the
number of network reissues put
into syndication this season. The
en uf “Kingdom” and “Web"
would raise to 18 the number of
first-run shows, large and small,
definite for debut i.n 3_',"ndmatim1
this season.

PULSE LOCAL RATINGS Fo;l SEPTEMBER

THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS AND SPOT ADJACEMCIES

BALTIMORE

3 TV STATIONS—406,800 TV HOMES

Population—1 481 m::- (12th in U. 5.)

Buying Income—3%$2,360,849,000

i 13th]

Retail Sales—%1,662,028,000 (12th)

Food Sales—35386, HI 000 (12th)

Drug Sales—%66,537, 000 (12th)

Automotive—5254,051,000 (16th)
Above figures include ftr1|1:rwln|: counties:

Anne Arundel, Baltimore City and

Baltimore Cos., Md.

TOP NETWORK SHOWS

. Ed Sulllvan, WMAR, Su. ......463
$54, D w. WMJIH., T ..Jﬁ-l
., Godfrey's Talent Scouts,
wmin. Mi sEEma RdEEEEEREDEE -:u
. $64.000 Challenge, 'H"HA.I. Su. .32
Alfred Hitcheock, WMAR, Sa. .19.3

Climax, WMAR, Th. ...oc0uuen 26.6
. Burns and Allen, WMAR, M. ..26.0
G. E. Theater, WMAR, Su. ....260
. Lawrence Welk, WAAM, §. ....26.0
Jackie Gleason, WMAR, 5. ....25.3

TOP MULTI-WEEKLY SHOWS

Mickey Mouse Club, WAAM,

[
e e - o

(=
a

BOSTON

4 TV STATIONS—SB70,100 TV HOMES

FPopulation—2,991, 300 (&th in U. 5]

Buying |ncnm.-—15 472,790,000

({Tth

Retail hlﬁ-—."'pil TEZ SB1.000 (&th)

Food Sales—3$927,203,000 (&th)

Drug Sales—%114,673,000 (&th)

Automotive—=5596,532,000 (&th)
Above figures include following counties:

Ezsex, Middlesex, Morfolk &nd Suf-

falk (Em hiasay,

TOP NETWORK SHOWS

1. Ed Sallivan, WNAC, Su. ...... 501
1. Jape Wyman, WBZ, T. ........359
3. 364,000 Question, WNAC, T. ..350
4. Burms and Alen, WNAC, M, ..32.7
d. G. E. Theater, WNAC, Su. ....30.7
6. H. Mnnlgumenr, WRE, M, ....30.B
7. Godirey's Talent Scouts,

WHNAC, M., ...vcvvivinicanss. 200
B, Jackie I_'ﬂu:unn WHA{‘ E L
9, Star Stage, WBZ, F, .....cunn. 2.0
10, Climax, WNAC, Th. Rty | By

TOP MULTE-WEEKLY SHOWS

1. Mickey Mousa Clnb, WNAC,

CINCINNATI

3 TV STATIONS—305,500 TV HOMES

Population—997, {16th In U, 5.)

!-uﬂnﬂlhllncum—*-ﬂ.ﬂ*ﬁjﬂ,ﬂﬂﬂ

t

Retail Sales—3%1,237,083,000 (18th)

Food 5al 88,030,000 (16th)

Drug Sales—3%39,028,000 (20th)

Automotive—5233,243,000 (18th)
Above figures include following counties;

%mpb.“ and Kenton, Ky.; Hamilton,

I

TOP NETWORK SHOWS

1. Ed Sulllvan, WKRC, Su. ......38
2. Lawrence 'Welk, WCPO, 8. ....31..7
3. Whai's My Line? WKRC, Su. ..28.7
4, R. Monigomery, WLW-T, M. ..17.9
5. 564,000 Challenge, WKRC, Su. .25.3
é. lu: Video Theater, WLW-T,

L[] [ ] -. [N NN N iir-H‘

T ﬂﬂdfn:y’: T-lmt Emur.l
WKRC, M. ... cosssnsysdihd
B I've En-lt&r:rel m{: W. ;.233

9. 20th Century-Fox, mc w...213
10. Best of Grnu-:hu. WLW-T.

TOP MULTI-WEEKLY SHOWS

MINNEAPOLIS-ST. PAUL

4 TV STATIONS—362,300 TV HOMES
Population—1.247 600 [(13th in U, 5.}
Huﬂri!ﬂ‘lgnmme—ﬂ.iﬁhﬁﬂjm
Retall Sales—51 657 279,000 (13th)
Food Sales—$337 686,000 (14th)
Drug Sales—354,010,000 (14th)
Automotive—3$290 446,000 (13th)

Above figures include following counties:
Anoka, Dakota, Hennepin and Ramzey
Ceos., Minn,

TOP NETWORK SHOWS

1. Ed Selllvan, WCCO, Sa.

1. 564,080 Questdon, WCCO, T. .. .34.0
3- Hﬁhrl H“m,r IEETP.

Hl "I'FII-I-I-I-II'-|+l+-i-i-il-rl-ulIHI.
4. Lux Video Thenter, KSTP, Th. .18.0
5. Lawrence Welk, WTCN, §. ...27.0
6. Phil Silvers, WCCO, T. .......26.0
7. $64,000 Challenge, WCCO, Su. .24.7
8. Robert Cummings, WCCO,

Th-i- AR R E e u ----,;H-’
B, Best of Ercmc'hu-, HE‘I"I" Th. .23.2
%. I've Got & Secret, WCCO, W. .212

TOP MULTI-WEEKLY SHOWS

M.-F. .... ..13.3 M.-F, -.15.8 1. Today's Headlines (10 p.m.),
3. Search for T,_.nm- m. 1. 11ik Hw Nt'.l’_ HI“.. 'H'II. I! mﬂ-‘; ““'T. “-"F. Ty ll-J'j lﬂf MAF. .... .. 173
M.-F. ..... . 128 AT, o am s A s sassasldl 2. Three Cliy Final (i1 p.m.), 1. Wesiher, Sports ul l! m},
A, Eﬂﬂ“ LI.'] “"M_.ﬂ.n', H-Fn. i 1.9 3. News; Wealher I'-' l-:h “W—T- H'l'l w"r! R — - L l!‘ﬂ' M-F. ..... .. 11.B
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REVOLVING DOORS

By CHARLOTTE SUMMERS

Al Viola, most recently execu-

tive producer at Guild Films, has

joined William Tell Productions as|,

associate producer to work onm
“The Hidden Treasure,” show
which will preem in mid-February.
... Dr, H. G, Hodges, president

of the New York State Veterinary
Medical Society, has eommended
II;JBC-T‘e’s Nt?_lahr Arllv; s]fries for

ringing “to the ple the many
heretofore uﬂﬂhmprfgd services the
veterinarians render their com-
munities.” . ., Stan M, Cole, direc-
tor of the Industrial Films éwismn
of Mel Gold Prodections, has been

promoted to sales manager.

Phil Dean Associates has been
signed to handle public relations
and _pub!u::ty for Dynamic Films.

Here Comes the Showboat,”
m.usical film series to be pruduﬁed
by Irving Briskin in association with
Screen Gems, will start production
in November,... Paul Mowery
former TV executive of ABC nurj
CBS and now a consultant, has
been inked by M-G-M TV for a
special sales assignment in the
Midwest. ... Ben Feiner Jr., pro-
ducer, will work on *Double
Edge" for the “20th Century-Fox
Hour.”"... James A. Cowan, film
veteran, has been appointed to the
board of directors of S. W. Cald-

TPA Sets Up Own

____|Mdse. Operation

NEW YORK—Television Pro-
grams of America has again set up
its own merchandising operation.
Last week Murray Benson joined
TPA as director of that ﬂ]:pi:t
ment. For the past year and a
half TPA's premiums and licensing
were ]mml]ed by Stone Associates.

Benson worked with Stone and
before that with the Kagran Cor-
poration during the hey day of
‘Howdy Doody” merchandising, at
which time "'uIarI:m Stone headed
the firm,

well, Ltd. ... Jules Weill has left
for an ex’cended tour of Euro
capitals to pick up feature fi
for TV distribution.

40 Murketsin
‘Rabbit’ Buys

NEW YORK——The new “Cru-
sader Rabbit” animated series has
now been sold in over 40 markets,
representing $800,000 gross busi-
ness. The property is now owned

by Ramlen Associates, headed by
Dick Moses, which bought the
rights last May from Television
Arts Productions, originator of the
cartoon character,

Ramlen last week was still sew-
ing down many details of the pro-
duction and distribution of the new
series. Its sales arm brought in all
n |the business by telephone. The se-
1ies is due to make its air debut in

January.
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Good Time Jazz Fair
Trades LP's in L. A.

HOLLYWOOD—In what rep-
resents one of the most unusual
and drasiic steps vet taken by a
record manufacturer to discourage
price cutting, indie jazz labels
Good Time Jazz and Contempor-
ary Records last week successhully
negotiated more than 600 fair
trade agreements with as many
dealers in the Los Angeles area.

Les Koenig, president of the
company, disclosed that individual
contracts to dealers have been in
the mails with better than a 50 per
cent affirmative return thus far.
Unusual aspect of the agreements
is that a number of known dis-
counters have signed and returned

Bing Crosby
On Cap’s D. J.
Promosh Disk

HOLLYWOOD—~Capitol Rec-
ords offered the nation’s disk jock-
evs some high-powered promotion
last week, with the release of a
speciallv pressed open end 45 r.p.m.
interview record E}* Bing Crosby.

One side of the disk features a
repressing of “True Love” from the
M-G-M picture “High Society.”
Other side has Crosby voicing some
sage opinions in re his career, all
of which are cued to a three-page
script to be read by deejays receiv-
ing the package. '

Crosby’s “True Love” on Capitol
was the [irst single he recorded
away from Decca in 20 years. He
has a wnon-exclusive pact with
Decea, and has recently recorded
for Verve Records in addition to
Capitol,

Webb Pierce
Inks 5-Year

Decca Pact

NASHVIILE — “Grand Ole
Opry” star, Webb Pierce, last week
signed a new [ive-vear pact with
Decea Records.

Under the new contract, Pierce
is guaranteed $100.000 a year over
the five-vear period,

Pierce, the leading country art-
ist in the strong Decea e,&w. bat
terv, for vears has been one of the
top sellers in the field. He is a
four-time winner of The Bill-
boards triple-crown award, an
award granted when an artist’s
record hits the No. 1 slot in the
retail, disk jockey and juke box
operator charts.

Coral Pacts 2
Folk Singers

HOLLYWOOD —— Coral Reec-
ords’ repertoire topper, Bob Thiele,
added two names to his artist
roster here last week, signing folk
singers Will Holt and Wayne
Shanklin to recording contracts.

Holt recently appeared here in
the legit musical, “Jov Ride.” An
album cut by Holt for the Les
Baxter-Mickey Goldsen publishing
firm was also purchased by Thiele.

Shanklin is an accomplished

songwriter and was recently set
(Continued on page 20)

the contracts, agreeing to hold the
Good Time Jazz and Contempo-
rarv $4.98 price line of its LP’s.

First contract imked, said Koenig,
was that of Clyde Wallichs’ Music
City. Koenig pointed out that the
contracts have been patterned af-
ter existing similar agreements by
Magnavox and Sunbeam, and that
the plan thus far calls for such
agreements onlv in the State of
California.

According to Koenig, the [air
trade agreements were specifically
drawn up to protect and hold the
$4.98 price. A contract with one |
dealer is not binding upon all other
dealers, said Koenig, and, therefore,
all dealers in this area were asked
to sign the agreement.

In signing the fair trade agree-
ment, a dealer agrees not to sell or
advertise Good Time Jazz or Con-
IZ'E‘[[I‘;[}IEI.I'}’ records [or less than the
established minimum price; agrees
not to sell damaged or delective
merchandise at a lower price un-
less offered to the producer [irst,
not to dispose of GT] on Con-
temporary wax in the event a deal-
er is forced to close his doors |

(Continued on page 20)

Ventura Gets
U. S. Rights to

Sagan Songs

NEW YORK —— TFrancoise Sa-
gan, yvoung French writer whose
new novel, “A Certain Smile,” is |
currently causing a [lurry ol ex-
citement in literarv circles, has
placed aboul 25 or 30 songs with
Rav Ventura’s American publish-
ing firms, Rayven (BMI) and Paris
Music (ASCAP),

Duke Niles, who heads up Ven-
tura’s publishing interests here, has
already discussed with Mlle. Sa-
gan plans for the promontion of the
material. Niles savs the French
| cleffer is anxious to retain, in trans-
lation, the flavor of the material.
Many of the songs, published |

(Continned on page 20)

.
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preliminary

ABERBACHS PAY
OFF IN PAINT

NEW YORK-—Clefier Cy
Coben demonstrated a song
for CGene and Julian Aber-
bach.

The brothers were im-
pressed. Coben wanted an ad-
vance. "What do you want?™
they ingquired. Cy pointed to
painting on the wall—one of
many in the art collection of
the Aberbachs. GCene took
down the painting, a beautiful
work by Jem Paul, French
impressionist, and Coben
walked out with it

A new painting is in ifts
place.

Next!

New Unique
Set-Up Keys
Expansion

NEW YORK — RKO Unigue
Records has been made a division
of BKO Teleradio Pictures. With
this new status, according to Marty
Machat, secretary and counsel for
the firm, the label and its publish-
ing alfiliate Lamas Music, will op-
erate independently of other divi-
sions of the Teleradio combine.

Machat said that big appropria-
tions will now be applied to build
the diskery to major status, The
lure for artists will be the combina.
tion of big money and film deals,
which the company will be in a
position to offer in view of the
REKO tie. Machat indicated thal
negoliations are al-
readv under way with several art-
ists of proven major stature in the
field,

In line with impending expan-
sion moves, Bill Fontaine has been
added to the New York artists and
repertoire stalf to assist headman,
Joe Lealiv. Fontaine will concen-
tr-te on negotiations with publish-
ers and writers and will take over
the top a.&r. spot on the sub.
sichary label, Point Records.

On the coast. Hal Gordon has

(Continued on page 20)

Victor Singles to
Go International

Simultaneous Domestic-Foreign Unveiling
Can Up Hit Sales to 5-Million Mark

By BILL SIMON

NEW YOBK——The release of
single records simultaneously in
many countries thruout the world,
envisioned more than a year ago
by RCA vice presidents Manie
Sacks and Al Watlers, in an ex-
clusive interview with The Bill
board, will become standard pro-
cedure for RCA Victor in the near
future. The move is expected to
raise the potential sale of a hit
record eventually to
copies.

In line with the project, Bill
Bullock, manager of Victor's single
records division, and Joe Carlton,
head of popular artists and reper-
toire, will flv to London November
2, Trom there they will tour 12
kev Continental ecities in 34 davs.

Victor during the past several
vears has been building up its
own distribution in most of the
countries of the free world, and
now feels that the network has
been developed to the point where
simultaneous release can be thorely

Local Disk

Dealers Meet
To Organize

NEW YORK—The New York
Association of Becord Retailers, not
active in the past vear or two, was
re-activated in a meeting of 15
retailers on Wednesdav (24). Tem-
porary officers elected were Allen
Blankfield, Petham, N. Y., presi-
dent; Sy Bondy, Ed Portooy, Jack
Chrystal, all of Manhattan, vice-
presidents; Charlie Lichtman. sec
cretarv, and Martin  Hirschberg,
treasurer. Permanent olficers are
to be chosen early in 1957. The
group hopes in time to embrace
all of New York's retailers. Tts next
meeling is scheduled for November
14 at the Marine Boom of the
Capitol Hotel.

By JOEL FRIEDMAN

HOLLYWOOD — Tho 10
months have now passed without
eivil or eriminal action being filed,
the U. 5. Department of Justice
probe of the record industrv is con-
tinuing, A spokesman for the Anti-
Trust Division of the Justice De-
partment last week revealed that
its investigation of the record busi-
ness (The Billboard, December 17,
1855) has not been shelved and
that further inguiry is being made.

The Justice Department sifting
only serves to spotlight a specter
of legal anxiety presentlv conlront-
in e disk industrv. Tho relative
calm and solemnity currently reign |
thruout the business, the industry |
nonetheless is beset by a number

=

of vexing legal problems that have
caused record company barristers
a bit of consternation.

Clarification Needed

Faw attornevs are outspoken on
the subject, but nevertheless they
do agree that there is ample room
for elarification on a number of
issues, some of which dovetail with
the Department of Justice inquiry,
and all of which fogeshadow pos-
sible changes in the structure of
the industry as now constituted.

Tho no official disclosure has
ever been made as to the exact
area of the Justice Department in-
quirv, Federal Grand Jury sub-

eona’s handed down in New York
ast December led tradesters to be-
lieve that the government anti-trust

TR L %

!

e s S e S M

Disk Industry Investigation
By Justice Dept. Continues

Tho No Actions Have Been Filed,
Study Causes Concern to Trade

division was concerned chiefly with
price fixing, price cutting, and
manufacturer - distributor agree-

ments. All major record companies |

were at thal time subpeonaed and
asked o turn over documents, inter-
office memoranda and other per
tinent information.

Since then, questions have been

raised in some quarters as to the |

legality of other sales and mer-
chandising avenues,

them as sub-distributors, and sub-

5,000,000

specifically
En]jc'j.f concerning sales to rack job-

ers and quantily discount terms Lo
dealers. In the case of rack jobbing,
virtually all of the majors have
taken the precaution to write agree-
ments with rack jobbers appointing | pliiladelphia;

effective. World-wide distribution,
says Bullock, will be a reality bLe-
tween Januvary and April,

Bullock and Carlton intend to
check on the distribution facilities
and to scout foreign talent that will
fit into this global concept. Carlton
indicated that a major phase of the
trip would be exploring the possi-
bilities of exploiting Victor disks
and artists abroad, for example, via
personal appearances. “We hope
particularly to hvpo the [oreign
record sales of such artists as Perrv
Como and Eddie Fisher,” he said,
and also stated that they would see
ahout early tours for such as Elvis
Presley, Jave P, Morgan and the
Ames Brothers,

Cities they will visit include
London, Amsterdam, Oslo, Stock-
holm, Copenhagen. Hamburg,
Frankfurt, Munich, Zurich, Rome,
Madrid and Paris.

Recently Ed Welker, Victor's
'pop album chief, took off for an
indefinite European stav. Ben Sel-

(Continned on page 20)

U. S. Sponsors
'Far East Tour
For Goodman

NEW YORK —— Beunv Cood-

man, who disbanded his new band
| during the summer, now plans lo
‘reorganize for a six-week tour of
the Far East beginming December
' 7. The jazz maestro will make the
jaunt under the joint auspices ol
the U, S, State Department and
|ANTA’s International Exchange
| Program. Goodman will play sucis
places as Thailand, Indonesia,
Malava, the Phillipines. Japan,
 Korea, Formosa, Hong Kong and
| Vietuam,
| The tour will open with a two-
week stint at the Bankok Fair, as
'part of the American exhibit, rin
by the U, S. Department of Com-
| merce.,
L Prior to his take-ofl, BG il
iplay a series of break-in dates in
| lke States.  His thrush  of the
| Golden Era, Marion Tilton, will
| make the local gigs, but another
cliirp is being sought for overseas
dales.

——— e e — ——— —

Plan Deejay
}Council for
Public Service

NEW YORK—-Steps leading to
| the [ormation of a National Disk
H]nl;-kﬂy Council for Public Service
| have been taken here by WMOCA
|j{:=c]-:e.jv, Murray Kaufman. Basic
| plan involves co-operation by mem-
' ber jockevs in helping teen-agers in
 constructive projects and in help-
ing communities cut down on
juvenile delinquency.

Kaufman said he has enlisted
support of Bob Clavton, WHDH,
Boston; Howard Miller, WINI,
Chicago: Mark Evans, WTOP,
Washington; Don McClond,
WIBK. Detroit; Dick Clark, WFIL,
Phil McLean,
| WERE, Cleveland, and Al Jurvis,

(Continued on page 20)| KFWB, Hollywood.
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& JUST "CAN'T RUN AWAY FROM IT"—1 MEAN THAT SMASH FOLLOW-UP TO "“PIC-
NIC" — MORRIS STOLOFF'S NEW HITSTRUMENTAL
THEME & COUNTERTHEME—(9-30064) . . . AND C&W QUEEN KITTY (WELLS, that
I1S!) HAS A BIG ONE WITH HER NEW "REPENTING" & “I'M COUNTING ON YOU"
(8-30094) SEE YOU ON THE CHARTS! LOVE,
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ALBUMS ON PARADE

Billboard Tab Shows LP
Output Overtaking Singles

By REN GREVATT

NEW YORK—The superabund-
ance of LP merchandise being

mped out by labels—and the
Elct that the album business more
nearly approximates the singles
field—is graphically spotlighted by
a check of the amount of pack-
aged items flowing to The Bill-
board eoffices here for editorial re-
view,

It has been obvious for months
in the trade, and i ly among
dealers, that Ea amounts of the
LP product have been available.
But just how much material is
coming on the market at the height
of the pre-Christmas release period
is an eye-opener in itself.

In one week alone, for example
(October 1 thru B), 99 albums were
received for review processing, The
average week's receipt of singles,

including pop, country and rhythm
and

blues categories, runs to be-
tween 90 and 100 disks. Thus for
the first time, one week's worth
of aged material virtually
eq the number of singles re-
ceived during the same week. For

Racks Hip to
Junk EP Pitch

NEW YORK—Distributors are
attempting to dump a lot of EP’s
onto racks at close out prices,
but the wise boys are wa!t'ﬁenf the
merchandise. The cost of $1.49
merchandise to the racks should be
86 cents, but it is known that a lot
is being peddled for as low as 53
cents.

Milt Selkowitz, sales manager of

markets for Columbia Rec-
ords, indicated he was aware that
quantities of “junk” merchandise
were being dumped—but that mer-
chandise was finding its way to
fringe type variety stores rather
than to solid rack operations.

Selkowitz pointed out that
proven inventory is what sells on
the racks, and that owing to the
need for such inventory and owing
to the lack of space, it was un-
li]mlr that dumped merchandise
would get into the better outlets,

Pacific Jazz

To Re-Issue
EP Waxings

HOLLYWOOD — Pacific Jazz
Records last week informed its dis-
tributors that the firm's previously
discontinued EP line will be made
available again as a result of dealer
demand.

Label
has culled approximately 15 EP’s

(Continued on page 22)

Brandon Cuts
Ist Brit. R&R

NEW YORK — Johnny Bran-
don, long a favorite performer on
Britain’s BBC radio and TV webs
and known there as the “King of
Zing,” has cut the first rock and
E;.ddisk to be recorded in Eng-

The two tunes, “Do You Love,
Love, Love Me” and “Mr. Song-
bird” are split between Lowe
Music and Mecca Music operated
jointly here by George Levy and

ally Moody. The pubbing execs
are working with London Records
which has released the disk here
h tilﬂ Stﬂtﬂin

President Richard Bock|

some time, dollar sales volume of

ckages has been roughly equiva-
E:]t to dollar volume of singles,
but few tradesters would have pre-
dicted, even a year ago, the current
unit volume of albums.

Admittedly, the figure of 99 is
higher than can be Ena::cted in any
average week, vet unusually
high plateau of album release has
continued thru the two weeks fol-
lowing that reported above. Dur-
ing the three-week period, The
Billboard received 220 albums of
all categories for review, roughly
an average of 73 weekly. i
compares with approximately 285
singles booked in during the same

iod. In other words, album re-
eases are continuing at nearly 80
per cent of the level of the singles
releases.

In the diskers’ opinions, the mar-
ket is very wide for all tvpes of
packaged disks. Jazz albums, par-
ticularly, have showed strong gains
in terms of variety of releases.

‘Many indie labels are represented

in what seems to be a constant
shuffle to expose new performers,
new instrumental line-ups and new
ideas. _
In the three-week period under
study, for example, 54 jazz albums
were received, very close indeed to
the classical total of 80. The cate-
gory of all others, during the same
period, came to 106. great
majority of this material was of the
vocal, mood or background cate-
gory, but also included—again at-
testing to the scope of today’s mar-
ket—were spoken-word sets, coun-
(Continued on page 22)

Better Meals for
Yictor's Meal Ticket

NEW YORK——RCA Victor is on
the verge of making a new deal
with Elvis Presley.

Altho Presley’s current pact with
the record company has more than
two years (plus option periods) to
run, Victor is known to be prepar-
ing a paper that may “better ac-
commodate” its current meal ticket.
It is believed, however, that the
royalty situation will remain as is.

At the same time, NBC has been
dickering with Presley’s agent, the
William Morris office, and his
munager, Col. Tom Parker, for an
exclusive deal. The parties are be-
lievedd to be [ar apart on price,
but as of Friday (26), Parker re-
portedly was planning to prepare
a new offer for NBC,

Among the miscellaneous Pres-
levana of the week, we find that
hi: Vietor coupling of “Don’t Be
Cruel” and “Hound Dog” took a
spurt during the week and the in-
creased sales maintained a pace
equal to that of his newest disk,
“Love Me Tender.” The latter, ac-
cording to Victor, already has hit
1,800,000, Victor also claimed
that "Don’t Be Cruel”™ has sold
2,600,000 disks in the U. 8. alone,
and that sales” abroad, including
Canada and England, would take
it over the three-million mark. His

RCA’s Folsom
Dedicates Plant

HOLLYWOOD—Frank M. Fol-
som, president of the Radio Cor-
ration of America, last week
edicated the firm's new $1,400,-
000 distributing headquarters here
at official ceremonies attended by
a host of Los Angeles civic leaders.

New installation will house un.
der one roof all RCA products:
Records, radio, TV, electronic
and supplies and white goods,
Separate departments have been set
up for each division, with the
firm's new quarters allowing for
additional warehousing, storage and
office facilities.

Plant here is a company-owned
branch and was recently moved
from its previous headquarters in
downtown Los Angeles to fts pres-
ent site on Telegraph Road. RCA
bought out its previous distributor
in Los Angeles, the Leo J. Mey-
berg Company, more than a year
ago.

L 3

new album was shipped to distribs
last week after Victor had booked
advance orders for about 150,000,
Says Victor: “Now Tokye and
Australia are going Presley crazy,”
The Leonet Corporation in New
York, was granted an exclusive li-
cense for
head scarfs. Besides a silk-screened
likeness of the Pres, l‘ht‘:{ will carry
the titles of his hit disks. (Has he
made any other kind?),
A Presley letter-writing contest
conducted by station WAIT in Chi-
(Continued on page 20)

e sale of Elvis Presley | be

‘TOYLAND' FILM
SET BY DISNEY

HOLLYWOOD—The Vic-
tor Herbert mastﬂl}aiece.
“Babes in Tovland,” will get
new life next year via a top-
budget film treatment from
Walt Disney, Film is sched-
uled to go into production
early next spring, with the
present plan calling for the ad-
dition of a number of new
songs to the Herbert score,

Virtually all of the original
music will be retained, with
Disneyland Records, subsid-
iary arm of the studio opera-
tion, likelv to get soundtrack

album rights.

Cabaret Tax
Levy Based
On Operat'n

WASHINGTON — In the caba-
ret tax area Internal Revenue
Service ruled last week that
even when dining and dancin
facilities are separated by a soli
wall, and diners have to go out
into the street to buy admission
tickets to the adjacent ballrooms,
the cabaret tax may be incurred.
It all depends on whether Revenue
considers the dine and dance ar
rangement as “one operation or
two.” i

Treasury's criteria in these cases
will be the amount of admission
charged in the ballroom adjacent
to, but not seen from, the restaur-
ant. The two will be considered
separate operations, and no tax will
incurred, if the admission
charge is “equivalent” to local ball-
room admissions, “If no charge, or
less than a bona fide admission
charge is made,” diners wanting
to dance will pay the cabaret tax
on both food anci’ admission ticket
to the dancing.

TRENTON, N. ].—Sam Goody,
New York {(and Pittsburgh) disk
mahoff, made another safari out of
Manhattan last week. This time,
he made a loag-heralded appear-
ance at the bankruptey hearings of
New Jersey financial manipulator,
James Rizek.

In the day-long session before
Referee Charles Weelans, Goody
filled in many of the chinks in the

audio equipment with the owner
of New Brunswick’s Jubberwock
record store and a number of
alleged “paper” corporations.
Following a short period in
1954, when Rizek's {11bbEm'uEI-:
store was making small purchases
from him, Goody testified that in
1855 the pendulum had swung
around to point where Rizek
was the seller. In the months fol-
lowing July of that year, transac-
tions between the two amounted
to about $325,000, most of which
was paid via Goody's post-dated
checks. It was also brought out
that the total of Goody checks is-

De Luxe Signs
3 New Acts

NEW YORK — Fred Mendel-
sohn, a.&r. chief for De Luxe Rec-
ords, King affiliate, has signed
three new talents. These include
Eddie (Piano) Miller, who will do
a series of sides aimed specifically
at the juke box operator segment
of the business; the Rockets, a
vocal group, and Kenny and Blue,

vocal team,.
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story of his dealings in records and |

Goody Just Innocent
Rizek Buy-Stander

sued to Colonial Electronics, one
of Rizek's firms, ran as high as
$490,000. At the same time,
Goody stoutly maintained that
Rizek “never failed to deliver any-
thing—if not he would return my
checks.”
Records Lacking
Questioning of both Goody and
Rizek at the session, indicated that
(Continued on page 20)

Big 3 Add Top
Cleffer Works
To Catalogs

NEW YORKE——The Big Three
Music Corporation is adding to the
Robbins-Feist-Miller catalogs edu-
cational and standard compositions
by such contemporary composers
as Alfred Newman, Miklos Rozsa,
Mantovani, Louis Alter, Dimitri
Tiomkin and Johnny Green.

Newman's “Hollywood Moods,”
a symphonic band work, has just
been released by the Big 3, which
has also packaged that writer's
“Serenade to the Stars of Holly-
wood.” Latter, a folio of Newman's
film compositions, has been re-
leased as an LP by Decca.

The piano composition, “Beauty
and Grace,” plus au untitled com-
position for symphonic band, are
two of Rozsa’s works now being

moted. Mantovani’s “Serenata

"Amore” is being processed for
publication for piano and for
school orchestra,

A new series of compositions by
Alter will be printed as individual
piano works. Tiomkin will be rEﬁ.-
resented in the Big 3's new publi-
cations by major band, orchestral
and choral arrangements based on
his films scores. “Halloween,” by
Johnny Green, is also on the list of
publications for symphonic orches-
tra

Cap Records
Ups T. Morgan,

William Mikels

HOLLYWOOD——Capitol Rec-
ords last week named Tom Mor-

n, branch sales manager of the
irm’s Boston branch, to the post of
branch sales manager, District 2,
with the move effective January 1,
1957.

Morgan, who will headquarter in
Cleveland in his new position, re-
places Max Callison, named to the
newly created position of national
sales manager of Capitol Records
Distributing Corporation recently.

CRDC Vice-President Mike
Maitland also disclosed the promo-
tion of William Mikels, branch sales
manager of the firm’s St. Louis
branch, to district sales manager of
District 8 with headquarters in
Dallas,

On another front conductor
Carmen Dragon last week renewed
his contract with Capitol for a five-

yvear lerm.

Ist ‘Saucer’ Suit by
Diskeries and Artists

NEW YORK — More artillery
was leveled at Luniverse's “Flying
Saucer” last week. For the First
time, two record companies jumped
into the frav. They were Imperi
and Chess, and their charge was
“unfair competition,” revolvin
around use of ts from severa
of their recordings in the two Luni-
verse disks, “Flying Saucer” and
“Buchanan Goodman on
Trial.”

Joining with the diskeries In the
action were two artists, Fats Dom-
ino and Smiley Lewis, both on
Imperial and, incidentally, the first
artists to take legal action against
any of the various “montage” plat-
ters. The record companies moved
for an injunction, accounting of
profits, and damages of $100,000.
Domino asked damages of $20,000
and Lewis of $10,000. The suing
parties also asked for a temporary
injunction against sale of the disks
pending trial,

al | Love A

The performances of which por-
tions were “borrowed” by Luni-
verse include Domino’s “Ain't That
a Shame,” “Poor Me,” and *I'm in
in,” all big hits on Im-
perial; Chuck Berryv's “Maybelline,”
a Chess hit, and Smiley Lewis’ “I
}-Iear Ytlm fnmil]c]in',;;]a]su a hit on
mperial. Actually these were j
five of the 37 excerpts used on Thsnt
two platters.

While most of the publishers of
tunes involved were content to
abide by a settlement made with
Luniverse by publishers’ agent
Harry Fox, two weeks :ﬁu the rec-
ord company was challen by
Commodore Music (Imperial’s pub-
lishing affiliate) and b{‘ Arc Music
(the Chess-Checker pubbery.) (The
Billboard, October 20.) The latter
outfits asked for treble the statu-
tory rate per disk for each tune.

Regarding the disposition of the
request for the temporary injunc-

(Continued on page 20)
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D. C. BOUNCES
ROCK ‘N’ ROLL

WASHINGTON—Rock "
roll has rocked itself out of
favor with the National Cuard
Armory here, Members of the
D. C. Armory Board last week =
(25) decided to ban the big
beat from the premises be-
cause of some skirmishes be-
tween r.&b. fans and the law,
after March and July perform-
ances,

Board Chairman George F.,
Shea said the main trouble
did not occur during the ac-
tual concert. The chief objec-
tion was to the delaved re-
action which exploded outside
the Armory after the “seated
deal.” The board tallied the
number of broken heads and
windshields and other forms
of exuberance, and decided
that rock 'n” roll is “not in the
interests of_the District of Co-
lumbia.”

Marks Has
‘Rudolph’ Bow
To New Ballad

NEW YORK — If things go
according to plan, Rudolph may
not lead Johnony Marks' sleigh this
vear. The cleffer-publisher, whose
“Rudolph the Red-Nose Reindeer”
reportedly has sold 25,000,000
records in eicht vears, this year in-
tends to relegate Rudol K to a
minor role, despite the fact that
the tune’s disk list will be ex-
panded this seg by at least 10
new versions, inc!ud}irng a rock and
roll cutting bv the Cadillacs.

Big push for Marks St. Nicholas
Music firm will be on his new
composition, *I Heard the Bells on
Christmas  Dav,” recorded for
Decca by Bing Crosby. To handle
this and several other name-talent
cuttings of other Marks material,
the publisher will put on a special
staff of 10 people. St. Nicholas
rarelv maintaing a professional staff
in the off-season. Pluggers already
hired are Sam Wigler, long-time
staffer with Mellin Music; Tommy
Tempesta, who exited E. B. Marks
last week; Sol Wagner, formerly
with Mellin  in Chicago; Joe
Whalen, who will range ﬁ:etwmn
Chicago and California, and Milt
Stein in Hollvywood, St. Nicholas
also  hus retained the Marvin
Drager public relations office, and
Jim McCarthy for record promo-
tion. He plans to put on several
additional record pluggers in vari-
ous parts of the country,

In addition to the above plugs,
marks will have a new Christmas

(Continued on page 22)

Mason’s Rackr‘

SPA Wants
New Contract
Date Put Off

NEW YOBRK—"Any new con-

tract must take into account a

number of new developments
which are taking place in the mu-
sic industrv.” So savs Abel Baer,

Songwriters Protective Association
prexy, in recommending that con-
tract negotiations with publishers
be postponed for one year. The
current standard SPA contract ex-
pires December 31 of this year,
“Some of these developments,”
Baer averred, “Are still in their
early stages, and any attempt to
cover them by contract may be
premature.” According to Baer,
the Council of SPA believes it
would be beneficial to all parties
if the present agreements were
continued without change till the
end of 1957, pending a closer
studv of the new developments
which may have potential effects
on SPA publisher agreements.

THE BILLBOARD

Service Gross
To Hit $1 Mil.

HOLLYWOOD — Rack jobber
Eddie Mason, Becord Rack Serv-
ice, Inc., will gross a volume of
$1,000,000 this vear, with Ffuture
growth of his nperation indicating
an even higher volume for 1957.

Mason currently operates ap-
proximately 400 racks in super-
markets and military installations
thruout the Southem California
area, with present plans calling for
an investigation of the Northern
California market. Mason averred
that no definite plans have been
made to open installations in San
Francisco or Oakland, Calif., and
that the firm would continue to
concentrate its activity here,

The company recently supple-
mented its existing warehouse fa-
cilities with the lease of an addi-F
tional 3,500 square feet at another
location. Two heat sealing ma-
chines, designed to pre-package all
LP merchandise in polvethyvlene
sleeves, are to be installed at the
new site as part of the firm's pro-
gram to guarantee consumers fac-
toryv-fresh merchandise,

The largest of the rack jobbers]
pperating in Southerm Califdrnia,
Record Rack Service currently op-
erates a fleet of trucks to service|
its accounts. Firm: recently added |
the Von's Grocery chain to its list
of clients. A co-operative adver-
tising campaign to highlight rec
ords as gift items during the up-
coming Christmas season is ex-
pected to get under way immedi-
ately after Thankgiving, with radio
and newspaper advertising to be

Wrangle Still
A Stalemate

| sessions have run on

NEW YORK—Meeting of the
ASCAP classification committee |
was held last Wednesdayv (24) to |
consider members” reaction in con- |
nection with the new formula on|
credits accruing to hackgrnnn-:]l[
music, jingles cues, ete. Two dis- |
tinct factions crystallized, one of
them being in favor of fighting it
out with dissenting members, and
the other favoring a retreat from
the recently announced formula
allegedly favoring the larger firms.
Another meeting was scheduled for
Wednesday {ﬂ.Lg

Meanwhile, the Lengsfelder
group, which had attacked the
new formula applying to back-
ground music, gaineﬂg additional
adherents,

N.Y.STAND
IN THE WORKS

NEW YORK—Elvis Pres-
ley has no definite booking
at this time to appear at the
Paramount Theater here, ac-
cording to the singer’s man-
ager, Col. Tom Parker, The
statement came in the wake
of a story concerning plans for
Preslev's  immediate future,
which appeared last week in
The Billboard. A New York
engagement s definitely in
the works, hLowever, Parker
indicated, tho the locale has
vel to be set.

Jazz Field
Jams for
Adlai

NEW YORK—While most ot
the pollsters have been predicting
an Eisenhower majority in the
forthcoming elections, jazz
field appears to be overwhelm-
ingly in the Democratic camp.

At least, that's the impression
Eatherr:d at a series of open houses

eld for the benefit of candidate
Stevenson at the big vacant auto
showroom at Broadway and 54th
Street every Friday and Saturday
night until election day. The fes-
tivities have -been scheduled to run
until 4 a.m., but actually the jam
into the
dawn, altracting such partisans
as Gerry Mulligan, Tony Scott,
Charlie Mingus, Helen Merrill,
Jeri Southern, Dick Katz, Oscar
Pettiford, Freddy Redd, Zoot Sims,
Bob Brookmever, Larry Richey and
many more,

*Other non-jazz performers who
have lent their talents include
John Henry Falke, Orson Beane,
Ella Logan, Tallulah Bankhead,
Emerson, Milton Kamen, Isobel
Robbins, Al Kapp, Kay Medford,
Keefe Brasselle, Sammy Davis Jr.,
Dick Adler and cast members from
“Pajama Game,” “Damn Yankees™
and “Most Happy Fella ™

Over $2,500 was raised at the
[irst brace of open houses.

Welk Wind-Up
Of ET Series

CHICAGO —— Standard Radio

 Transcription Services has com-

pleted production on its “Lawrence
Welk Library Package.” The li-
brary comprises over 200 musical
selections, voice tracks, themes and
program formats.

Milton Blink, Standard’s presi-
dent, left for Hollywood last week
to start production on two new
background music libraries for the
J. P. Seeburg Corporation.
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‘Don’t Be Cruel’ Is Cruelty to
Pubber Davis—500G Worth

NEW YORK—Otis Blackwell,
cleffer-warbler who penned “Don't
Be Cruel,” “You're the Apple of
My Eye” and several other current
rock and roll favorites, last week
was one of several parties socked
with a $500,000 suit by publisher
Joe Davis.

Co-defendants
charged with inducing Blackwell
to break his writer-artist manage-
ment contract with Davis, or of
duplicity, were Shalimar -Music,
Elvis Presley Musi= and RCA Vie-
tor. The suit was filed in New
York Supreme Court,

According to Davis, Blackwell
was and is under contract to him,
said contract having run for almost
six consecutive vears, and still
having at least six months to run,
However, said Dawvis, Blauckwell
proceeded to give his tunes lo
others, thus violating the pact. He
did this
the encouragement of these other
parties, all of whom he charged
were fully aware of Blackwell's
obligatiuns, Most significant of
the tunes were the above men-
tioned smashes, cut by Elvis Pres-
ley for Victor, and published
jointly by Shalimar Music and by

Victor to Host
Rack Jobbers.

NEW YORK—The importance
of rack jobbers in the over-all rec-
ord industry picture will get an-
other nod November 15 and 186,

when RCA Victor will plav husii

'Goody Mulling

to about 50 major rack operators
at Indianapolis.

The conclave, organized by
Irwin Tarr, head of Vietor's rack-
jobbing and syvndicale sales depart-
ment, will include a get-together
on the first night, and an all-day
tour and seminar in the Victor
Elant the second day. Victor’s top

rass, including Vice-President and
General Manager Larrvy Kanaga;
Vice-President Howard Letts and
Operations Manager Jim Davis,
will join Tarr as hosts.

According to Tarr, a number of
rack men have expressed great
interest in the way disks are made.
Most of them, he points out, en-
tered the disk field because they
handled other products, including
cosmeties, which have similar serv-
icing reguirements. Pew ol them
have had any previous contacl
with the record industry.

The invites to the affair will be
handed out by Victor's distributors.
Representatives are expected from
all parts of the country.

with Blackwell, | i

Davis maintained, with

| Lowenthal, that mi

COMING NEXT WEEK

The Biggest Hit of 1956

THE BILLBOARD'S NINTH ANNUAL
DISK JOCKEY ISSUE

A Spectacular in Print, Wrapping Up
The Whole Big Music/Radio Business
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Elvis Presley Music. (Former is an
affiliate of Sheldon Music, and
latter of Hill & Range.) Davis is
claiming that Blackwell also wrote
other songs under various pseu-
donyms. .

The suit is asking for an account-
ing, damages and assignment of
e various copyrights to Davis,

According to Levis Drever, one
of the detense attorneys, Davis
himself rendered the contryct void
last year by failing to abide by its
terms. The pact allegedly pro-
vided that Davis was to pay Black-
well $25 a week, and also to record
a minimum of 16 sides with him
each year, The defense charges
that he recorded "considerably less
than the minimum in 1955, and
also that Davis made his last pay-
ment to the cleffer around June 1,
1955. In February, 1958, Black-
well claims he notified Davis of
what he considered to be a breach
and default, He claims that Davis
answered, but then, Dreyer points
out, Blackwell's songs were not yet
hits,

Warren Troob is attorney for
Davis, while Dreyer and also Andy
Fineman are representing various
of the defendents.

This is the secorfd major suit to
revolve around the same hit re-
cording in the last two weeks. Last
week, it was the “Hound Dog”
side of Presley’s disk, subject of a
suit brought by Valjo Musie
against Presley Musi<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>