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Tremor & Trauma Greet

Wholesalers ai NARM

By PAUL ACKERMAN

RCA Shelves CTVY Unit

—Hunts Interim System

By RADCLIFFE JOE

NEW YORK — The RCA
Corp. is reported to be seeking
an interim cartridge television
system that could be adapted to
its own standards, until the bugs
in its trouble-plagued Selecta-
Vision unit can satisfactorily be
ironed out.

Radio, Coin
‘Data’ Deal

By CLAUDE HALL
& EARL PAIGE

PEORIA, Ill. — Radio and
jukebox programmers are team-
ing to gain a competitive edge
in their respective areas. As an
example, a Top 40 station here
15 being fed information about
best-played oldies on jukeboxes
and the jukebox firm is being
informed about the station's pick
hits.

(Continued on page 47)

Top officials of RCA have
been conducting closed-door dis-
cussions with other leading CTV
hardware contenders, including
Sony and Avco Cartrivision, in
the hope of cementing a pact.
RCA 15 also reported to be
claiming that it is not using Se-
lectaVision as a brand name for
any CTV system designed by its
laboratories, but as a generic
term for the entire CTV field.

The move comes as little sur-
prise to other contenders in the
CTV race who have known for
some time that the futuristic
RCA concept of a system utiliz-
ing lasers and holograms had
run into deep trouble.

The SelectaVision system
which was unveiled at the com-
pany's Princeton laboratories in
the fall of 1969, was scheduled
to make its debut on the con-
sumer marketplace sometime
this year. The umt, a playback-
only system, was tagged to re-
tail at under %400, with car-

(Continued on page 26)

LOS ANGELES — "Record
wholesalers are in a state of
trauma; lines are being lost to
branches as a result of mergers,
and the wholesaler is [urther
disturbed by arbitrary price in-
creases at the wholesale level.”
Thus did Amos Heilicher, pi-
oneer distributor and rack job-
ber and 1971 NARM conven-

tion chairman, describe condi-
tions on the eve of the 13th an-
nual NARM convention at the
Century Plaza Hotel here.
Heilicher, a past NARM
president and chief of Pick-
wick International, predicted
that the convention would be
a “"humdinger” because of the
seriousness of problems affect-

A NARM Profile: Decade for Decision
See Center Section

Top Court Rejects Appeal
In Key Tape Piracy Ruling

By BRUCE WEBER

LOS ANGELES — The
United States Supreme Court
has refused to hear an appeal
challenging a California law
prohibiting tape piracy. The

“Kool & The Gang ‘Live' At The Sex Machine.” All the
excitement and magic of a great live performance is captured
on this their 2nd De-Lite L.P. Five consecutive chart singles
and one L.P. success during the past year have firmly
established their “Kool” sound. Kool & The Gang ‘Live’ and

in living soul (DE 2008) . . . also available on G.R.T. Tapes.
i Advertisement )

Diana'—The radiant Miss Ross, shown here preparing for her
upcoming AB.C. Telavision MNetwork Special, "DIANA!", The
show will be seen on Sunday, April 18th at 9:00 P.M. (EST).
The program will also star Motown's super group, The
Jackson 5; Danny Thomas, and special guest star, Bill Cosby.
An aibum of the show's soundtrack will soon be released by
Motown. The thrust of Diana's solo singing career continues
to glow brighter: She has been nominated for a Grammy
Award for her 1 recording, “Ain't No Mountain High
Enough”; she was recently voted the #1 Female Vocalist in
polls conducted by all of the recording industry's trade press;
and she currently is riding the crest of another hit on Matown,
“Remember Me." ( Advertisement )

high court dismissed the appeal
without comment, thus up-
holding a ruling by the Cali-
fornia Court of Appeals,

(The state statute says, in
part, persons are guilty of a
misdemeantr who: knowingly
transfer sounds recorded on
records, disk or tape, with in-
tent to sell, use or profit
through public performance
without the consent of the own-
er; sells any such article with
the knowledge that the sounds
have been transferred without
the consent of the owner.)

The case was brought to the
Supreme Court by Tape Indus-
tries Association of America and
four individuals: Barry Press-

(Continued on page 10)

ing the industry. “This gather-
ing will be more than a social
event,” he said, adding, “1 feel
a4 commotion coming on. May-

(Continued on page 1))

Ist Audiovisual
Stereo Unit Qut

NEW YORK—What is be-
lieved to be the first audiovisual
system that eliminates use of a
regular television screen, and
offers full stereo sound repro-
duction, has been developed by
Retention Communications Sys-
tems, Inc. (RCS).

The RCS StereoVision unit
consists of a plaver with front
and rear screen projection ca-
pabilities, and utilizes a combi-

(Continued on page 26)

Col Clarifies
Guercio Pact

NEW YORK—The report on
the Columbia Records deal with
record producer James William
Guercio in last week's Bill-
board inadvertently implied
that Columbia had given Guercio
a $10 million guarantee based
on earnings on royalties.

In a statement to Billboard,
(Continued on page 10)

Piano Roll Returns on Disk

By MIKE GROSS

NEW YORK — The vintage
sound of the piano roll is getting
a disk transplant, Elliot Blaine,
former executive vice president
of Jubilee Industries, has formed
4 new company, De & El, with
Jim Demos, to release a series
of albums taken off old piano
rolls.

De & El will launch the series
with an album of piano roll
renditions of the score from “No,
No, Nanette,” current Broad-
way revival of the 1925 musical.

The “Nanette” package will con-
tain several of the original 1925
reviews of the musical and a
photo of the 1925 Woody truck
on which the piano roll, used in
the recording, stands. Blaine
hasn't yet decided whether De
& El will handle the manufacture
and distribution of the album or
make a manufacturing-distribu-
tion deal with another record
company. Blaine will be show-
casing tapes of the "Nanette”

(Continued on page [0))

NEW ON WARNER BROS. RECORDS

[ Advertisement)
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General News

RCA Bows Sales Pitch on
‘Best Of," “This Is’ Series

NEW YORK — RCA Records
has launched a merchandising
campwlgn featurmg its “Best Of"
and “This Is" series on the Victor
label and selected Camden prod-
uct.

Harry Anger, the label's direc-
tor of merchandising and market
planning, said, "We have chosen
our ‘Best Of' series and the 'This
Is' series, a line of two-record
specially priced albums featuring
product from many of RCA's
name artists, as well as selected
best-of-line Camden product to
sp::arhnmi the merchandising ef-
fort.”

There will be a major television
and radio buy in the top 25 mar-
kets to launch and sustain the
program, in addition to which
there will be extensive national
print advertising to supplement lo-
cally placed radio-television-press
advertising.

Kits containing advertising mats,
minnies, streamers and other

point-of-sale materials have been
sent to all distributors to  sell
merchandise at the local level, and
other material has been prepared
for in-store and window display
for product exposure.

Anger also said the campaign
features distributor and salesman
incentives, and that the campaign
will last through April 30.
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JOHN TRACK
OUT BY PARA

NEW YORK—The first sound-
track for Elton John, Uni artist,
is being released by Paramount
Records. John composed songs and
music for Paramount Pictures’
“Friends™ along with lyricist Bernie
Taupin and composer-arranger
Paul Buckmaster, Uni has issued
a John single of the title song and
“Honey Roll.” The film opens in
New York March 25.

L HOTEE TR TR AT

Govt Bids for Commercial
Station to Vie With BBC

LONDON—The British govern-
ment's proposals for the future of
radio in Britain, to be published
next month, are expected to in-
clude a national commercial sta-
tion in direct competition with the
British Broadcasting Corp. (BBC).

But the national station would
also face competition from local
commercial stations. Advertising

Songwriters Hall of Fame to
Draw Top of Pop at Banquet

NEW YORK—A hefty repre-
sentation of the pop songwriting
community will attend the first
annual awards banguet of the
Songwriters Hall of Fame at the
New York Hilton on Monday

London Push on
Three LP Sets

NEW YORK—London Records
is pushing three new special two-
LP sets, including deluxe pack-
ages and special prices. Included
is Mantovani’s first multiple set
for London, "From Monty With
Love,” which is the center of the
company's 20th annual "March Is
Mantovani Month." The package
carries a $5.98 list.

Discount arrangements are be-
ing made available to retailers on
a Benny Goodman dual package
on London Phase 4. The third
two-LP set repackages Cat Stevens'
two recordings on the Deram la-
bel, his first issued in the U.S.
when they came out. An intensive
program of ads in underground
press and FM radio are designed
to cash in on the current popu-
larity surge for the artist,

{8). Among the nominees expected
to be present are Rudolph Friml,
Hoagy Carmichael, Jimmy WVan
Heusen, Dorothy Fields, Harold
Arlen and Johnny Mercer., Also
present- will be Richard Rodgers,
who was elected to the Hall of
Fame by acclamation of the board
of directors last year. Mercer, who
is also president of the Hall of
Fame, will co-host the event along
with New York City disk jockey
William B, Williams.

Among the singers assembled
by Hall of Fame's talent coordina-
tion committee for the show are
Celeste Holm, Margaret Whiting,
Lee Wiley, Alan Jones, Lanny
Ross, Noble Sissle and Eubie
Blake.

The list of presenters include
Kris Kristofferson, Jackie DeShan-
non, John Hartford, Joe South,
Hal David, Johnny Mandel, Nor-
man Gimbel, Charlie Singleton,
Jerry Bock, Sheldon Harnick, and
Fred Ebb and John Kander.

Musical director for event will
be Skitch Henderson. Oscar Brand
i5 organizing the show with an
assist in the talent acquisition
area from Bob Bach, an executive
of Goodson-Todman Productions.

DGG & Archive to Increase
List Price by $1 on March 15

NEW YORK—The list price of
both Deutsche Grammophon and
Archive labels will be raised to
$6.98 per record effective March
15. The $1 hike in list price does
not affect the special SKL series.
Also unaffected by the price change
will be cassettes and B8-track car-
tridges which have been listed at
$6.98 since their introduction to
the market three years ago. Dis-
tributor orders received prior to
March 15 will be honored, based
on the current list.

This is the first increase in r:tml
list price in over 10 years of im-
porting the two classical labels.
According to Jerry Schoenbaum,
president of Polydor, Inc., it is no
longer possible to manufacture and
import product priced competitively
with labels that are pressed do-
mestically because of higher re-
cording costs, and the steadily

A A
For More Late News

See Page 66

B EORRROERETE OATRT T RIBTRTREO O

Billboard is published weekly by Billboard Publications, Inc., 165 W. 48th St.,

climbing tabs for freight, duties
and local shipping.

U.S. sales for DGG in 1970
were up 60 percent from 1969,

apgencies in the UK. expressed
doubts about the viability of local
station advertising while a na-
tional station is providing coun-
trywide coverage.

Another problem is that “needle
time” agreements will have to be
negotiated with the Musicians
Union.

The povernment proposals will
require the formation of an inde-
pendent broadcasting authority
with control of each station’s pro-
gramming and financing.

Still to be worked out are ad-
vertising rates and agreements
with the Performing Rights Soci-
ety, Phonographic Performance
Ltd., and the Mechanical Copy-
right protection society. Between
them the three organizations are
demanding up to 33 percent of
the advertising revenue,

Grammy NY Fete
To Hail Lieberson

NEW YORK—The presentation
of the 13th annual Grammy
Awards, featuring “Half an Eve-
ning with Goddard Lieberson and
Friends,” has been set for March
16 at the Imperial Ballroom of the
Americana Hotel here.

The New York program will
focus on Lieberson, president of
CBS/Columbia group, who will
also serve as the master of cere-
monies. “Friends of Lieberson,” in-
cluding Betty Comden, Adolph
Green, Aaron Copland, Sir John
Gielgud, Lotte Lenya, Alan Jay
Lerner, Phyllis Newman and Rich-
ard Rodgers will be featured in the

(Continued on page 66)

Happysad, London

In Canadian Pact

NEW YORK—Happysad Rec-
ords, headed by Ed Fox and Paul
Levinson, has signed a Canadian
distribution agreement with Lon-
don Records. The agreement cov-
ers one single by the Trousers,
“Raincheck,” b/w "Looks Like a
Might (I Won't Catch Much Sleep
Here)." The single will have the
Happysad logo in Canada.

UA Subsid Sets Up
New Distrib System

NEW YORK—UDC, Inc.,
subsidiary of United Artists Rr_::-
ords, has inaugurated a system for
distribution of the label's records
and tapes as well as other inde-
pendent lines. UDC’s nationwide
distribution network of 32
branches are all serviced by five
regional stocking locations, strate-
gically located in order to provide
service to any location within 48
hours.

The evolution from a partial
branch, partial independent dis-
tributor system, to a 100 percent
company-owned situation was ini-
tiated at the time of the Liberty/
United Artists labels merger to
become part of the Transamerica
family in 1968, and reached
completion iIn January of this
year, Under the new system each
of the sales markets will be pro-
vided with promotion as well as
a sales coverage.

The five regional managers will
work together to insure complete
market saturation and to coordi-
nate concentration of all UA and
independent line product distribu-
tion.

Dave Skolnik, working out of
the Union, N.J. branch, will ser-
vice and coordinate efforts in the
Boston, Connecticut, New York,
Philadelphia, Washington, and
MNew Jersey markets. Joe Cerami,
Midwestern regional manager,
working out of Chicago, covers
the St. Louis, Minneapolis, De-
troit, Cleveland, Cincinnati, Pitts-
burgh and Chicago area. Bobby
Fisher, in Atlanta, is responsible
for Atlanta, the Carolinas, Miami,
and Memphis. Jack Messler ser-
vices Dallas, Houston, Oklahoma
City and New Orleans from his
headguarters in Dallas. Danny Al-
vino, in Los Angeles, covers Los

Angeles, San Francisco, Secattle
and Denver branches.

UDC is now handling Media
Arts on a national basis and nego-
tiations are now underway for na-
tional distribution of several other
labels. In various markets,
branches are handling Buddah,
CTI, Collossus, Living Languages
and Map City product.

Atlantic Gets
‘Soul’ Track

NEW YORK — Atlantic Rec-
ords have secured the soundtrack
album rights to “Soul to Soul,” a
forthcoming documentary, featur-
ing soul and gospel artists, filmed
at the eight-day independence
celebration in Accra, capital of
Ghana, West Africa.

Artists taking part in the cele-
bration include Wilson Pickett,
Roberta Flack, Les McCann, Ed-
die Harris, Marion Williams, Ike
and Tina Turner, Santana, Staple
Singers and the Voices of East
Harlem. All but Santana, who is
contracted to Columbia, will ap-
pear on the album.

“Soul to Soul" will be directed
by Denis Sanders and filmed by
Aura Productions. It will be dis-
tributed in the English speaking
world by Cinerama Releasing.

President of Aura is Richard
Bock, formerly head of Pacific
Jazz and World Pacific Records.

All the U.S. artists will appear,
March 6, at a 12-hour concert in
Accra.

Organic Prod Spreading
To Four Market Areas

NEW YORK—Organic Produc-
tions, the division of The Rich-
mond Organization headed by Joe
Carlton, 18 moving into four di-
verse market areas: blues and
soul, contemporary rock, contem-
porary folk, and electronic music.

In the black blues and soul
field. Organic is bringing back
Rosco Gordon, one of the Mem-
phis hit-makers of the 1950's. His
early hits, "“Booted,” “No More
Doggin' " ‘and “Just a Little Bit,"”
have been modernized for a new
album release, and Gordon has
written nine new blues songs for
the package, as well.

In the contemporary rock field,
Organic has completed an album
with a Long Island rock group
called Odyssey. In the contem-
porary folk field, Organic will

ABC-TV to Air Grammy "Twice’

LOS ANGELES—ABC-TV will
telecast the Grammy Awards live
to the East Coast from 5:30 p.m.
to 7, with the tape held for a de-
layed Coast broadcast at §:30 p.m.

The special, sp-:::nsl::-rl:d by Chev-
rolet, replaces ABC's "Movie of
the Week.” NARAS is inviting all

nominees to attend the telecast

EDITORIAL

from the Hollywood Paladium on
March 16,

Following the announcement on
TV of 15 of the 43 awards,
MNARAS chapters will announce the
balance of the accolades at their
OWnN ceremonies.

The local chapter plans a cock-
tail party following the telecast

Make It Live-lier

All NARAS nominees are urged to be on hand for the live
telecast from the Palladium in Los Angeles, on March 16 over ABC-
TV. The occasion marks the first time that the Grammy Awards

will be broadcast live.

Therefore, to make this an historic event, we urge total industry
support in seeing that the nominees attend.

dinner and the rest of the an-
nouncements will follow,

Persons attending the Paladium
are expected to be in their seats by
5 p.m. Record companies are being
requested not to book sessions that
evening.

Co-producers Paul Keyes and
CoBurt Productions are attempt-
ing to get nominated performers to
sing his top selection on the TV
show, All the top tunes will be
showcased during the telecast.

The following will perform:
Dionne Warwick, the Carpenters,
Merle Haggard, Charley Pride and
Conway Twitty, the latter three
selected for a country medley.

Named as presentors are Bobbie
Gentry, Shirley Jones, David Cas-
siday, the Fifth Dimension, Brook

(Continued on page 66)

debut a duo called Jason and
Marvhazel. And, for the elec-
tronic music field, Organic is
working with Walter Sear of the
Sear Electronic Co. to create new
product using a nmew invention, a
Guitar Synthesizer. Organic is ne-
gotiating with top rock guitarists
to introduce the new instrument.

Organic is also working with
Hank Crawford, Atlantic artist,
and Otis Blackwell, who has writ-
ten for Elvis Fresley. to develop
new material and new recording
concepts for black artists and
black  writers.

Book Bows
Promo for
Jackson 5

LOS ANGELES—The first por-
tion of Motown’s merchandising
campaign for the Jackson Five gets
under way Monday (1) with a spe-
cial, 64-page full-color J5 fan book
to the public. The book, prepared
by Startime Productions, the mer-
chandising company that is han-
dling the J5 campaign, will be dis-
tributed to newsstands across the
country by Kable Press. A total of
19 different items are being offered
for sale in the book.

According to Robert Rice, Star-
time president, there will be 200;-
000 books distnbuted during the
next two weeks. Reaction to the
first 19 items will determine
whether a wardrobe of J5 clothing
will go into stores this spring. The
clothing was designed by Boyd
Clopton who has done the Fifth
Dimension on-stage costuming as
well.
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General News

Mancini Is Named for Three
Academy Award Nominations

LOS ANGELES—Henry Man-
cini has been nominated for one
academy award in each of three
music categories of the 43rd an-
nual Academy Award nominations
announced Feb. 22 here.

Mancini's nominations were for
“Sunflower” (original score) and
music for “Darling Lili" (original
song score) and “Whispering in
the Dark”™ (top song).

Nominations in each category
include Original Score: “Airport,”
Alfred Newman; "Cromwell,"
Frank Cordell; “Love Story,”
Francis Lai; “Patton,” Jerry Gold-
smith: “Sunflower,” Mancini. Origi-
nal Song Score: “The Baby Maker,”
music by Fred Karlin and lyrics
by Tylwyth Kymry; “A Boy Named
Charlie Brown,” music by Rod
McKuen and John Scott Trotter
and lyrics by McKuen, Bill Melen-
dez and Al Shean; “Darling Lil,"
music by Mancini and lyrics by
Johnny Mercer; “Let It Be,” music

and lyrics by the Beatles;
“Scrooge,” music and lyrics by
Leslie Bricusse.

Original Song: “For All We
Know" (from “Lovers and Other
Strangers™), music. by Karlin and
lyrics by Robb Wilson and ‘Arthur
James, “Pieces of Dreams” (from
“Pieces of Dreams'), music by
Michael Legrand, lyrics by Alan
and Marilyn Bergman; “Thank
You Very Much” (from “Scrooge"),
music and lyrics by Bricusse; “Till
Love Touches Your Life” (from
“Madron™), music by Riz Ortolani
and lyrics by Arthur Hamilton;
“Whistling in the Dark" (from
“Darling Lili"), music by Mancini
and lyrics by Mercer.

“Pieces of Dreams” has been the
most widely recorded of the songs
nominated for best original song.
The awards will be presented April
15 from the Music Center's Pa-
vilion here.

Lawyers Say Klein
Made Beatles $ Soar

LONDON—Since Allen Klein
became the Beatles' manager in
May 1969 their income has 1n-
creased from $2,040,000 for the
year ending March 1969 to $10.-
540,000 for the year ending De-
cember 1970, Klein's lawyers
stated at the London High Court
hearing. The statement was made
when Paul McCartney applied for
the appointment of a receiver of
the group's business affairs,
pending trial of his action to
have the partnership legally dis-
solved.

It was also disclosed that earn-
ings from George Harrison's re-
cordings are likely to be merely
$2,400,000.

Claims made on behalf of John
Lennon,
Ringo Starr—who oppose the ap-
plication — stated that  Apple
Corp. was solvent after tax l-
abilities, both current and two
years hence, have been met.

Klein's own affidavit stated that
the partnership assets were no
longer in jeopardy, although at
the time of his appointment the
situation was “perilous” and, ac-
cording to auditors, involved in-
solvency.

McCartney alleged that nearly
$1,200,000 in royalties on his
solo album was held by EMI
Records. Klein had been appointed
“in the teeth of opposition” from
McCartney and it was alleged that
on the income there was poten-
tially a huge income tax liability
and apart from trivial sums on
account no tax had been paid
on behalf of the partnership.

Disney’s Bird
In Disk Debut

LOS ANGELES—Orange Bird,
a new Disney character will debut
on records later this year. “The
Story and Songs of the Orange
Bird"” will carry a $3.98 list price
on Disneyland Records. The album
will also include a 12-page book of
full color illustrations. _

The Bird will be used in a series
of children’s television commercials
and with Anita Bryant for adult
commercials, Music and lyrics for
the album are being written by
Academy Award winners Richard
and Robert Sherman.

White Lightnin’ to
Record ‘Chargers’
NEW YORK—White Lighinin'
will record “The Hard Ehnrgtm,“
a forthcoming “Alcoa Hour" TV
film special, which airs April 4.
. Arthur H. Gorson, White Lightnin’
ucer, will be music director
or the film. The Polydor Records

group kicks off their next concert
tour Friday (12) at City College.

4

George Harrison and

McCartney's lawyers further
alleged that the combined Beatles
assets amounted to nearly $1,800,-
000 with $1,200,000 owing in in-
come tax and another 51,440,000
owed in surtax.

Apple Corp. corporation tax li-
ability was estimated at about
$£4,500,000, according to Mc-
Cartney.

AT THE RECENT Anti-Defamation League lunche
1971 Human Relations Award to Stanley

- 1=
| -

BOB HEIMALL, Elektra Records
art director, displays his newly
designed, three-dimensional pack-
age for Bread's third album,
“Manna."” The special double
gatefold jacket with die cuts can
be used as in-store counter dis-
play and hanging mobile, also.

ASCAP UP

In Revenue

LOS ANGELES — ASCAP's
revenue for 1970 totaled $72,493,-
000. The figure repgesents an in-
crease of 6.07 percent over the
1969 revenues, which were $68,-
343,000.

The Society's domestic income
was $65,073,000; foreign income
was $7,420,000.

The domestic gross was up from
$60,712, while the foreign income
was down slightly from last year's
$7.631,000. The Society distributed
$53,986,000 to members after ex-
penses.

on to present the
M. Gortikov, second from

right, president of Capitol Industries and Capitol Records, those
honoring Gortikov include: left to right, Jack Grossman, president of
Merco Enterprises; John V. Tunney, U.S. Senator from California and

guest speaker at the luncheon, and Benjamin R.

Epstein, national

director of the Anti-Defamation League.
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By CLAUDE HALL

There once was an optometrist
who ran around about 20 years
ago recording the big bands on a
reel-to-reel tape recorder. He
went into the clubs and set up
his machine, did the recordings,
played them at home and loved
every minute of it. He recorded
people like the Modern Jazz Quar-
tet in his living room in Hack-
ensack, MN.J. Many famous jazz
artists came to play for him and
to listen to his tapes. It was a
hobby. Now, this ex-optometrist
has a 16 track studio in Engle-
wood Cliff, N.J., and has engi-
necred one quarter of the LP's
on the current jazz chart. His
name, perhaps the most well
known in the jazz field, is Ruody
Van Gelder. His claim to fame:
“A sound which is positively
identifiable as my sound. Mu-
sicians recognize it and want iL
It's complementary to their sound.
They appreciate it, and under-
stand it,” said Van Gelder in
between takes at his studio with
Stanley Turrentine, saxophonist
for CTlI Records. On that date
with Turrentine, incidentally, was
Jerome Richardson, alto sax;
Curtis Fuller, trombone; Billy
Cobham, drums; Blue Mitchell,
trumpet; Ron Carter, bass; George
Benson, guitar; Butch Cornell,
organ; and Dave Friedman, con-
gas and percussion. A good ex-
ample of the jazz heavies that
frequent Van Gelder's studio. “1
wish there was a better or at
least different word for this type
of music,” said Van Gelder,
probably the only engineer in the
business to be in “*Who's Who."
“Whatever one calls it, it is defi-
nitely not dead."” How true—con-
sider the jazz-rock phénomenon
and the increasing use of horns
and improvisation in almost eve
group popular today. Van Gel-
der never steps into other people's
territory. He does the technical
work for the a&r men. Strictly
as engineer. “l think the reason
for the poeple coming back here
again and again is that I can give
them a product recognizable and
sellable which remains within the
context of their own music. My
trademark is alwa$® there for the
jazz enthusiast to pick up on,
but it never overpowers the mu-
sician’s own trademark.

Recent musicians to use Van
Gelder and his stodio include
Elvin Jones and Horace Silver,
both with new products on Blue
Note Records; Freddy Hubbard,
Hubert Laws, and Turrentine for
CTI; Asirud Gﬂhﬂutu for E'E"I'I;
Rusty Bryant; harlie an;
Bernard Purdie and Idris Mo-
hammed for Prestige; and Gene
Ammons, the boss is back, with
Sonny Stitt, with a new LP soon
to be released on Prestige. Said
Creed Taylor, long-time pro-
ducer of jazz and head of CTI
Records, “Rudy loves jazz and
knows what's going on. He 1s
both techmically and emotionally
involved. These two qualities are
rarely seen among engineers of
his experience. And these two
qualities are major reasons why
the artist and producers of to-
day's new wave in jazz use Van
Gelder and his studios repeatedly.”

* * %

An Ampex B8-track system is
the pride and joy of Reflection
Sound Productions in Charlotte,
N.C., uwn::ld Pi:‘;ilnt]y by m
Jernigan an
is room to expand to 32 tracks
and at the rate the studio i1s go-
ing the expansion will happen
spon. Jernigan, formerly a side-
man with Ernest Tubb, manages
and engineers the studio. Roger
Branch produced most of the
sessions there. What  Reflec-
tions tries to do is sign groups
to a contract, out their record
and attempts to place the master
with a major label. They have
had success with this method.
Some of the artists recently pro-
duced and signed are

Arthur with a single, “Chase Your
Shadow,"” on Mercury; Louis King,
recently signed to Jubilee with
“Our Love Will Overcome,” and
the Tempests, who act as the
house group at the studio, re-
cently signed to Polydor with
“Georgia Woods" b/w "“Jenny."
Alsa in the Reflection Studio was
the 5Stax-Volt group Choice of
Colors for a two-day session
with Roger Branch producing.
* * *

First Takes: Jeannie C. Riley
at Shelby Singleton Studios to
record a few tracks, possibly for
a new album. . . . Duke Elling-
ton and his band at National
General Studios. . . . Heavyweight
boxer Joe Frazier recently record-
ing at Record Plant East. . . .
Tracy Nelson and Mother Earth
will have their first LP for War-
ner Bros. very soon.

* * *

Conjecture Corner: What the
devil is Paul McCartney doing In
New York City when he has a
lawsuit going on in London? He
wants to disolve the Beatles once
and for all and disassociate him-
self from Apple Records. Is he talk-
ing with Capitol to possibly work
out a contract for his own record
company? No one is talking but
this dream has just begun.

NMC Named
Supplier to
White Front

LOS ANGELES—NMC Corp.
has been appointed exclusive sup-
plier of records and tapes to all
White Front stores. Walter Craig,
vice president of Interstate Stores
and executvie head of White Front
said that the appointment is result
of the outstanding performance on
the part of NMC in supplying the
Southern California stores of
White Front.

Jesse Selter, president of NMC,
stated that he was pleased with the
opportunity to service the addi-
tional White Front stores, and he
felt that the appointment was the
result of NMC’s dedication to sup-
plying its customers through a
concept of “custom service.”

Co. Formed
By Gayles

NEW YORK — Juggy Gayles
and WNeil Galligan have formed
Juggernaut, Inc., to engage in in-
dependent production, publishing,
recording and artist represenia-
tion. They will announce specific
projects in the near future. In ad-
dition to standard projects, they
are exploring the expanding new
developments in tape cartridges
and other audiovisual entertain-
ment projects. ]

Both Gayles and Galligan have
had long hitches in all phases of
the music industry. Juggernaut's
offices will be located at 200 W.
57th St

Allied Installs
Poni Labeler

LOS ANGELES — Allied Rec-
ords has installed a semi-automatic
Poni Labeler, the first machine
ever devel that labels both
sides of a single simultaneously.

Previously, all singles in the cus-
tom record pressing plant were
labeled one side at a time. Allied
is the first plant in the United
States to install the machine. It was
designed by both Allied and New
Jersey Engineering.

Two weeks ago, Allied installed
a label dryer, a new piece of ma-
chinery which, through its hu-
midifying control, cuts label drying
time down to two hours.
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A few years ago San Francisco discovered love, flowers,
beads, long, long hair and psychedelic music.

A few months ago Ralph Gleason called writer-singer-
ouitarist Boz Scaggs the city’s most important musical
phenomenon since that time!'Boz has one of the most popular
local groups since the early days of the Airplane...He sings
with a true wail and can reach right off an LP and take you
with him...Boz Scaggs may be the next San Francisco-based
artist to make it really big.”

Which is what will probably happen with the release
of Boz’s first Columbia album,"Moments.”

Bob Sherwood, D] at KROY, Sacramento, said, “I’ve
anxiously awaited ‘Moments’ more than any other LP this year
...Boz is one of the few performers I'd pay to hear.”

Stefan Ponek, of KSAN-FM, San Francisco, called Boz

...the most charismatic performer to come out of San Francisco &
in a long time.”

And Dick Starr of KYA said,'Boz Scaggs is one of the
city’s true talents. If ‘Moments’ captures his capabilities, it
should be a San Francisco smash.”

The last time San Francisco’s music created this much
excitement, it became history.

Introducing Boz Scaggs. On Columbia Records<and Tapes.

Music Of Our Time From The Music Company

C 30454
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JERRY WEINER, Disneyland /Vista
Records national sales manager,
displays the Disneyland Records’
“Profit Tree,” a revolving record
display unit which won "Best of
Class” award and selection as
one of the 20 "“Best of Class"
winners of the Point-of-Purchase
Advertising Institute’s 11th An-
nual Merchandising Awards Con-
test held recently in New York.

Vega Gets 3-Mo.

Jail Term, Fine

NEW YORK-—Hippolite Vega,
former air personality on WBNX,
Spanish music station here, has
been sentenced to three months
in prison and fined %1.,500 for
payola taken in 1964. Vega was
sentenced by Federal Judge Lloyd
MacMahon here for taking money
from record promotion men, then
lying about it to the FCC. He
was found guilty by a two-day
jury trial Feb. 8.

Assistant U.S. Attorney Thomas
J. Fitzpatrick, who tried the case,
said this Vega case was part of
a continuing investigation into
payola in New York. Vega 15
slated to go to prison Monday
(8). U.S, Attorney John R, Wing
is investigating other payola cases.

ASCAP Awards
4G to 5 Students

NEW YORK—Lee Hartstone's
Society of Composers, Authors
and Publishers (ASCAP) has given
out awards totaling $4,000 to five
law student winners of the 1970
Nathan Burkan Memorial Com-

etition for their essays in the
1ield of copyright law,

The first prize of $1,500 was
awarded to Ann W. Maclean; sec-
ond prize of $1,000 went to Kent
Siclair; third prize of 3750 was
awarded to Robin Meadow; fourth
prize of $500 went to Philip C.
Stark, and the fifth prize of $250
went to Julian H. Spirer.

Dealer Posters to

Plug ‘Superstar’

NEW YORK—Dealers are being
shipped two posters to use in pro-
motion with a major Easter sea-
son push on Decca Records’ “Jesus
Christ Superstar” LP set. Tony
Martell, vice president of marketing
for the parent firm of MCA Rec-
ords, said dealers will be able to
use the posters as tie-ins on sales
of the LP or tape cartridge. The
big poster is in color and measures
16" x 30", The other poster is a
mini-sized poster card of the same
subject,

Stereo Dimension
Names Press Rep

NEW YORK — Candy Leigh's
Tomorrow Today firm has been
retained as press representative for
Sterec Dimension Records.

The first project under Miss
Leigh's aegis will be a national
campaign for Steel River, the la-
bel's rock group from Toronto,

currently on iis first concert tour
of the U.S.

WSSO nrarhohstorrercom

Executive Turntable

Spence Berland named director of advertising and merchan-
dising, Polydor Inc. He was formerly account executive with
Record World. Bernie Wechsler named sales promotion coordina-
tor for Polydor and affiliates. He has been with Polydor Inc. as
rack sales manager for three years.

* * *

Billie Wallington joins Warner Bros. Records as publicity
director, based in New York. She was formerly with Columbia
Records’ publicity department. . . . Mike Dragus and Fred Katz
joined Warner/Elektra/Atlantic Distributing Corp.’s Cleveland
branch as regional promotion coordinator and sales manager,
respectively.
._‘;_-'_.7@
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SPARAGO

BUTLER

WALLINGTON

Recording artist Jerry Butler elected president of the Memphis
Corp., which includes Universal Recording Studios, Memphis
and the new Memphis record label.

* ok *

Bernie Sparago appointed national sales manager, United
Artists. He was previously national sales manager, Ambassador
Records and most recently was general manager, Sunset Records,
UA’s budget line. . . . Bob Skaff named vice president, United
Artists Records, dealing with special projects in a&r, merchan-
dising and promotion. He will now be based in Los Angeles. He
was formerly vice president, a&r and promotion for UA and was
previously in charge of the Imperial label. . . . Jean-Charles Costa
named assistant in the press area to Bruce Harris, director, ad-
vertising, publicity. He was formerly managing and associate

‘editor, Crawdaddy Magazine,

* * *

E. B. (Skip) Byrd named Southeastern district sales manager,
... RCA Records. He was previously regional man-
ager, Epic Records in Atlanta, where Byrd will
still be based. Leroy Robinson appointed ad-
ministrator, press and information, West Coast,
RCA. Previously he was a freelance writer and
editor for Soul Illustrated. . . . James E. Denning
I appointed president, MCA Technology Inc.,
: ' Calif., succeeding Dr. C. J. Savant Jr., who re-
ROBINSON  signed. Denning is executive vice president with
the company. Lee W. Grundeis elected member
of the board of directors and vice president of
the company. . . . Jim Krondes named general
manager professional, Bourne Music. He had
been professional manager of Sunbury/Dunbar
Music for over a year. . . . Norm Umin, general
sales manager Raymond Rosen Music Products,
Phila. has resigned. . . . Lon Harriman, has left
CMA for Associated Booking Corp. to concen-

trate on youth market performers.

* * %

Francis Peters to Capitol as Detroit district sales manager.
He was formerly with Mercury in various sales positions. . . .
Bill Davis joins Capitol in the newly created post of singles
marketing specialist in Dallas. He was formerly territory manager
in the company’s Columbia, S.C. office. . . . J.B. (Bernie) Cohen,
tape marketing manager of Music West, and Dick Carter, branch
manager of Music West's Los Angeles office, have left.

* K *

Harvey Levitt joins Vault Records in Los Angeles as national
promotion coordinator. He was formerly with a Cleveland dis-
tributor and for the present time will operate from that city. He
will work with Taffy Rogers in augmenting field programs.

Alshire Offers Deluxe LP’s

LOS ANGELES—Alshire Inter- sey the second week in March
national has entered the $4.98 al- when he plans to line up European
bum market with the first in a distribution and firm up repre-
series of deluxe albums. First sentation in England,
package in the new series is the As part of his new price struc-
“Soul of Spain” by the 101 Strings, ture in the U.S., Sherman has also

-

D
Y
KRONDES

featuring arrangements by Monty
Kelly.

Label president Al Sherman in-
dicates his next deluxe package
will feature Polish music, again
using Kelly. The series will not ex-
clusively feature the 101 Strings
which are the mainstay of the Al-
shire Presents label. There are 200
101 Strings LP" in the company's
catalog.

Sherman has signed three rock
groups 1In London to production
deals and they may be assigned to
the new series. He will visit with
his London office head Jack Dor-

raiae:d the price of his economy
LP line to dealers by 8 cents, keep-
ing the price below $1.

Artha Formed, PR

Promotion Company

NEW YORK—Artha Associates
has been formed to handle public
relations, publicity and promotion
for the alternate arts. The director
is Deborah E. Steinfirst, previ-
ously vice president of Jay K.
Hoffman Presentations. Suzanne
Levitt will be her associate.
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Tower
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Over 650 of them since November when we released
the amazing “Songs of the Humpback Whale."”

650 sold. One store. One city.

Ask Tower Records. “The Whale" is no white elephant.
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Financial News

Pickwick Completes lts
Purchase Pact of Recco

NEW YORK—Pickwick Inter-
national, Inc., has firmed its ac-
quisition pact with Recco, Inc.
Approximately 25000 shares of
Pickwick common stock were
issued in the acquisition,

Recco, together with its sub-
sidiaries, operated 66 licensed rec-
ord departments, seven licensed

Hartstone Co. in
Public Offering

NEW YORK—Lee Hartstone's
Integrity Entertainment Corp., a
retail disk and tape chain, is mak-
ing a public offering of 400,000
shares of common stock and 200,-
000 shares of common stock pur-
chase warrants,

The chain of stores, primarily in
California, sells “head” merchan-
dise in addition to tapes and rec-
ords, The proceeds of the offering,
estimated at $478,000, will be used,
according to the prospectus, pri-
marily to open six new outlets,
Integrity’s stores are now in
Pomona, Westwood, Torrance, Los
Angeles, Long Beach, Panorama
City and Costa Mesa.

Hartstone is president and di-
rector of Integrity Entertainment.
Ben Bartel is vice president and
director; Louis Fogelman is treas-
urer and director.

audio departments, and six leased
stores in shopping centers in the
states of Missouri, Oklahoma, Il-
linois, Wisconsin, Georgia, Cali-
fornia, Virginia, Texas, New
York, Kansas, Alabama, Florida,
Arkansas, Indiana, lowa, Ken-
tucky, Louisiana, Minnesota, New
Jersey, New Mexico, Ohio and
South Carolina.

For the vyear ended Aug. 1,
1970, and for the three months
ended Oct. 31, 1970, Recco's sales
amounted to $11,098,623, and
$2,114,787 respectively. Its net
losses for the same periods were
$560,314 and $222,157, respec-
tively.

Pickwick's sales for the vear
ended April 30, 1970, and for the
six months ended Oct. 31, 1970,
were $75,887.177 and $46.411.-
520 respectively. The company's
net income for the same periods
was $3,768,545, and $2,104,469
respectively. The acquisition will
be treated as a purchase for ac-
counting purposes.

GE Not in Fund TV

NEW YORK—General Elec-
tric 18 not involved in the planned
closed-circuit broadcast to raise
meney for the Marshall Univer-
sity Memorial Fund as errone-
ously reported in last week's Bill-
board.

Market Quotations

As of Closing, Thursday, February 25, 1971
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Lew In 100°s High Lew Close Change
Admiral 1475 & N7 113 10 11 - W
ABC 3914 1956 398 95 2N4G 9 — 4
Amer. Auto. Vending 11 54 108 104 B 74 + b
Ampex 4814 12V 1290 20% 185 19 — 14
Automatic Radio 27 5 N7 1MW  10% N - la
ARA 1299 e 161 1291 126% 128V + 1V4
Avnat 13% ate 1241 127 1114 12% = 3%
Capitel Ind. 535 12 450 9% 18 193 = 3%
Cerfron 1814 43 397 7V &7 & — b
CBS 9% 3% 11377 3% 3% W + 15
Columbla Pictures 3145 85k I750 15 14 157 + 34§
Craig Corp, 154 43 166 634 & 6% Unch,
fl.'!a’ri\r: Management 163 93F 227 6% 15 1556 - 14
Disney, Walt 1734 897 803 17935 148 1773 + 43§
EMI 755 e 224 459 4% s — 4
General Electric 108 &0V 2513 108vE 102%: 108Ve + 3%
Gulf & Wastern 2634 9la 1649 5% 237 25 =+ 114
Hammand Corp. 15634 T 1074 133 1134 13%a =+ 15
Handleman 4TW 1934 252 9L 38 e — 134
Harvey Group 1234 3 178 Bl 7 By + 14
ITT 80 30Vh 2439 3% 534 5474 — 258
Interstate United 1534 43 241 12 11 113 — 34&
Kinney Services 34 207 1759 %M e 32U — A
Macke 19 8 115 126 117 12V + 4
MCA 8% 113% 318 28 25 25V — 2%
MGM e 12 424 2% N 21§ — Vo
Metromedia 2415 93 51 24Ve N7 24 + i
3m 1143 71 12946 103% 100V 102V =— 1%
Motorola 70% 31 778 Y] &1 63% <+ 3%
No. Amer. Philips 5434 L} 187 s Y 27 —
Pickwick Imternational E435 18 33 41T 400 41 — 1
RCA 3454 18 237 3134 S0 Mg — 1
Servmal 313 12 458 30 9 9 o |
Superscope 4058 B 232 283 264 2734 Unche
Telex 2570 9la 2480 17 1534 16%  Unch.
Tenna Corp. 2034 e 32 P34 8% Bdi — 9S4
Transamerica 2635 1135 2448 7 16V 17W%m — 4
Transcontinental 244 4% 1554 934 BT Py - 14
Triangle 274 109 58 217 21 21 = 15
20th Century-Fox 2015 & 1095 1334 1% 115 — %
Vendo 17 10 117 5% 1415 153 + Va
Wiewlex 2575 S 4% 0%h B3 e — b
Wurlitzer 15 7V 3l 12% 113 12 - 15
Zenith 4417 224 800 44V 4258 4355 Unch

PR

As of Closing, Thursday, February 25, 1971

OVER THE COUNTER® Week's Week's Week's
High Low  Close

L] 24 e

ABKCD Ind.

Alltapes, Inc. 334 33 3%
Amer. Prog. Bureau 544 415 414
Bally Mfg. Corp. 5% 14 1514
Data Packaging Bl 7% 84
Fanfare Films 54 5 Bl
Gates Learjet LA 554 &
GRT Corp. & 5\ (-]
Goody, Sam 3% 113 123

Kirshner Entertain, a1 54 S5

OVER THE COUNTER* ':ﬁ'.'f' Week’'s Week's

Low  Closa
Koss Electronics 334 35 358
Lin Broadeasting 95 B5g ]
Mills Music 15% 1434 1434
Mational Tape Ditl. 5l 5 514
Perception Ventures 5 4 |
Qatron Corp. R 3 3
Recoton Bl 5 L=
Schwarz Bros. 54 5 514

United Record & Tape  43% F 1 A3

*Ovar-the-counter prices shown are “bid"" (as opposed fo “asked’™). Meither the bid nor the
asked prices of wnlisted securities represent actval transactions. Rather, they are a guide to
tha range within which these securities ¢ould have been sold or bought &f the time of

compllation.

The above contributed to Billboard by Merrill Lynch, Pierce, Fenner & Smith, Inc. Members
of the Mew York Stock Exchange and all principal stock exchanges.
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Kinney Lists
Net Income
Peak in Qtr

NEW YORK—Record highs in
net income and per-share income
for the first fiscal quarter of
1971, which ended Dec. 31, were
reported by William V. Frankel,
chairman of Kinney Services, Inc.,
al the annual meeting of share-
holders at the New York Hilton,
Feb. 16.

Frankel noted that net income
for the quarter was $10,185,000,
compared with $8,173,000 for the
same period of fiscal 1970, a
$1,392,000 increase. Income per
common and common equivalent
share was 55 cents, a five-cent
rise, the same increase of fully
diluted income per share, up to
51 cents,

Revenues rose to $149,176,-
000 from $124,360,000 for the
quarter. Frankel also cited record
income and revenues for the fis-
cal year, which ended Sept. 30
with revenues of $514 million,
income of $33.8 million, and in-
come per common and common
equivalent share of $1.90. Share-
holders also voted to change the
name of the company to Kinney
Services, Inc. from Kinney Na-
tional Service, Inc.

Ampex Sales
Up in Quarter

REDWOOD CITY, Calif.—
Ampex Corp., has recorded an
increase in sales for the third
quarter ended Jan. 30, 1971,
over the same period during
1970, However, earnings con-
tinued well below last year. Both
sales and earnings for nine
month period were below last
year's mark.

Sales for the third guarter were
£82,953,000, up from $80,332-
000 last year. Net earnings were
$1,350,000, or 12 cents a share,
compared with $4,018,000 or 37
cents a share, a year earlier.

Nine-month sales were $221,-
913,000, compared with $229.-
601,000. Earnings totaled $2,730,-
000 or 25 cents a share on
10,874,406 average shares out-
standing, compared with §11,-
444,000 or $1.06 on 10,837,372
shares.

Cap Buys 264,631

Shares in Pickwick

LOS ANGELES—Capitol has
purchased 264,631 common shares
in  Pickwick International. The

option was granted Capitol in
July of 1966 when Pickwick and
Capitol entered into a longterm
license to non-current catalog mer-
chandise. The price of $3.456 per
share was fixed at the time of the
option granted.
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" ST ot ._ o j. G i 'ﬁ' o .L. ‘_r'r. i "'". = -‘.-‘E: '
Contains: Let Me Be the One/Loss of Love/Cry Like a Baby/ Don't Say | Didn’t Tell You So/Maybe
I'm Amazed/He Played Real Good for Free/Beautiful/ Time and Love/I've Got My Eyes on You/
| Just Can't Wait to Hold You/Couldn't Sleep/ The Song of My Life. Produced by Arif Mardin

It's available as WS 1885 on Warner Bros. albums (and tapes, via Ampex).

www americanradiohistorv com
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SelisWhales

Over 1150 of them since November when we released
the amazing '"Songs of the Humpback Whale."

1150 sold One store. One city.

Ask King Karol. *“The Whale" is no white elephant.

In case you missed this:

FROM J.C.’S THINK SHEET, 2/18/71
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General News

Trauma Greets
NARM Meef

o Continued from page [

be at this convention the whole-
salers will use their weight, The
manufacturer helped to create the
rack jobber; let him learn to live
with him.”

As examples of lines being lost
to independent distribution, Heili-
cher named the Kinney group of
labels—Atlantic, Atco, Warner-Re-
pris¢ and Elektra—as having al-
ready gone to branches in several
markets, He added: “There are
many other examples, such as Blue
Thumb going to Capitol, and Lib-
erty going to factory distribution as
a result of its merger with United
Artists,” The executive noted that
other problems for the wholesaler
included higher shipping costs.
Heilicher averred that the past
year's move by some labels to mul-
tiple distribution has also been a
demoralizing influence and said
that multiple distribution had been
unsuccessful.

Similar views were expressed by
Norman Hausfater and Norman
Wienstroer of Robert's Distribut-
ing in St. Lows. They stated:
“Everyday, another label raises the
price. They are like a bunch of
sheep. Prices change every few
weeks. We need a meeting of
minds among rackjobbers with re-
gard to the big retail chains. If
some raise prices to the retailers
and others do not, this could
result in a dog-eat-dog situation.
. + . This must be aired at the
convention.”

Martin Statement

Joe Martin, of Apex Martin,
Newark, N.J., pointed out that in
addition to loss of lines and price
increases at the wholesale level
there are increased charges for
trucking and for parcel delivery to
dealers. "Even the price of card-
board goes up,” Martin said. He
added, “There's business out there,
but profitability is the problem at
every level.

Meanwhile, additional labels
notified wholesalers of price in-
creases. March 1 s the starting
date for the new price schedule
initiated by MGM and its subsid-
iary labels and for Paramount
Records.

The MGM increase amounts to
25 percent on albums and 3 per-

Top Court Rejects Appeal

In Key Tape
o Continued from page |

man, Donald Koven, Jean Holm-
guist and Robert Holmguist, Cali-
fornia’s “tape piracy” law prohibits
unauthorized taping with intent to
profit.

Members of Tape Industries
produce tapes from albums and
sell them in competition with
tapes produced or licensed by rec-
ord companies.

The Supreme Court acted in a
brief order on an appeal from a
decision on July 27, 1970, by a
three-judge Federal Court in Los
Angeles, A guestion existed as to
whether the ruling was directly
appealable to the Supreme Court
or whether it should go through
the 9th U.S. Circuit Court of
Appeals.

The three-judge District Court
ruled that the state's “tape Piracy”
law is a tolerable and permissible
stale regulation directed againsi
theft and appropriation of a sal-
able product.

The District Court also stated
“the state law does not unconsti-
tutionally intrude on the Federal
policies enunciated in the Copy-
right clause and in Federal copy-
right legislation.”

Although no prosecutions were
pending against any of the com-
plaining individuals, according to
an attorney, it was stipulated that
one 18 possible on an appropriate
complaint.

Tape Industries Association of
America started its legal Ssuit
which led to the Supreme Court
by suing former Los Angeles
County District Attorney Evelle 1.
Younger and City Attorney Roger
Arnebergh for a judgment that the
state law is unconstitutional. It
asked for an order barring its en-
forcement.

It also stated the law was In
conflict with the U.S5. Copyright
Act and with the federal statute. It
based its case, in part, on a statute
which, in effect, grants a copy-

cent on singles. The net billing
price for $4.98 albums becomes
$2.10; for $5.98 albums, $2.52,
and for $6.98 albums, $2.95,

Distributors stated the Para-
mount increases on  albums
amounted to 6 cents on $4.98,
$5.98 and $£6.98 product.

Columbia Clarifies Deal

o Continued from page 1

Clive J. Davis, president of Colum-
bia Records, said:

*l want you to know that the
Billboard report of a $10 million
deal with Jim Guercio is so shock-
ingly inaccurate as to defy de-
scripfion. Its potential damage to
the indusiry which Billboard ser-
vices is incalculable, since all of a
sudden, because of someone's ro-
mantic computations, the stan-
dards set by previous deals become
obsolete. In the indusiry's interest

Piano Roll
On Disks

e Continued from page |

album to record company exec-
utives at the NARM convention
in Los Angeles.

Blaine and Demos have about
600 piano rolls, some dating back
to 1890, from which they'll cull
material for albums., The albums,
according to Blaine, will be pegged
on a singalong concept,

In addition, Blaine has set up
Berjadel Enterprises, a publishing,
production, marketing and man-
agement complex. Already signed
to Berjadel are writer-performers

Vincentf Mariano, Johnny Miller
and K.K. Schaffer.

wwWw americanradiohistorv com

I want to report that this entire
deal consisted of an extension of a
previous contract for Guercio's
services for an additional period
of years. Frankly, there was no
dollar guarantee whatsoever given
at all for the first three years.
Why this was reported as a $10
million deal is beyond me as is
equally the reason why Billboard
never checked the story with any-
one at Columbia.

“I can only surmise that the
basis for any dollar figure used
in connection with this arrange-
ment was a projection by someone
that Chicago will sell many mil-
lions of albums over the term of
the contract. Naturally, I love Chi-
cago and 1 thoroughly admire Jim
Guercio. In fact, 1 hope that the
sales estimate used by their repre-
sentatives will come about. But
naturally it always can be the case
that when an artist is signed, new
or old, a projection could be made
as to the number of albums to be
sold and the deal could be reported
in that manner. But that would
do everyone concerned a serious
disservice. It's one thing for a
projection of sales to be imagina-
tively made and it's another thing
for the projected royalty income
to be reported as a guarantee.

Since the latter was never in-
volved in this matter, Billboard’s
erroneous report is seriously harm-
ful to all artists, producers and
record companies and it's best that
it be exposed immediately.”

Piracy Ruling

right to the owner of a “master”
recording. Such establishment of
a perpetual copyright, in public
domain items, violates the copy-

right laws (article 1, section &,
clause 8). ; 1
Tape Industries contended it

manufactures and distributes pre-
recorded tape cartridges which
have not been copyrighted but
have been previously produced,
recorded, sold and therefore in the
public domain.

The Supreme Court's refusal to
hear the suit returns the appeal
to state courts, where the law is
clearly defined on “tape piracy.”

needle replacement guide

Fidelitone's Needle Replace-
ment Guide is more than a
Catalog,..itis a true selling
tool. It contains more cross-
referenced entries. More
ways to find what you're
looking for. Saves time and
effort in determining your
customer’'s needs. You lo-
cate the Fidelitone needle
number quickly and confi-
dently. It simply helps to
sell more needles!

The Fidelitone Needle Re-
placement Guide is just a
part of Fidelitone's com-
plete make it easy merchan-
dising program that means
greater sales and profits for
every dealer.

Contact your Fidelitone Dis-
tributor or write...

Fidelitone

Advancing Technology and Merchandising
With THE TOUCH OF MAGIC
6415 North Ravenswood Avenue
Chicago, lllinols 60626
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Tape CARtridge

Allied Radio Shack’

12-Cassette Changer

FORT WORTH—Allied Radio
Shack will introduce a 12-cassette

changer deck as part of a mid-
yvear product release.

It also plans to offer a cassette
deck outfitted with a Dolby noise-
reduction system in late 1971 and
an automatic reversible cassette
either in late 1971 or early 1972,

The June product release will in-
clude two B-track stereoc portables,
one a player only at under $70 and
the other with AM-FM radio at
under $100; an 8-track playback/
record deck at under 5100; an
B-track playback only deck at
under $50; and the cassette
changer, which is a continuous
play carousel type model.

Allied recently supplemented its
equipment line by adding an 8-
track stereo tape playback deck for
home use. Marketed under the
Realistic banner, the unit, model
TR-1758, is list priced at $59.95.

The added emphasis on B-track
is in conjunction with the confin-
ued sales increase of the configura-
tion, said a spokesman for the

(Continued on page 14)

Harvard

SellsWhales

Over 3500 of them since November when we released
the amazing “Songs of the Humpback Whale.”

3500 sold. One store. One city.

Ask the Harvard Coop. "“The Whale" is no white

elephant,

ST-620

®

®
X Capitol Industries Company

12

Humpback
ale

s Duplicators Are Urged to

Upgrade Prerecorded Tape

LOS ANGELES—Tape dupli-
cators, already beset with financial
headaches, are jeopardizing the
future prowth of cassette equip-
ment, many industry leaders be-
lieve,

How?

“By turning out inferior grade
prerecorded tape,” asserted an ex-
ecutive of a major record manu-
facturing company.

There is an extensive library of
commercially recorded tapes avail-
able from almost every conceivable
label. To play them there are decks
and complete units as well as cas-
sette systems built into receivers
and consoles, not to mention the
wide range of portable machines.

Yet few will claim that the
quality of commercially recorded
cassette tapes equals that of the
disk version, “Dolbyized cassettes
are fine," said one industry spokes-
man, “but manufacturers are limit-
ing product to be enhanced by the
noise reduction system.”

Dolbyizing involves variable
compression in the record made
and exactly reciprocal expansion
during playback. To take advantape
of the system, prerecorded cassettes
must be supplied Dolbyized.

MNew Tape Used

A few tape manufacturers,
among them BASF, Agfa and 3M,
are selling cassettes loaded with
the new chromium dioxide mag-
netic coating Crolyn tape, which is
capable of better high frequency
and noise specifications than any
iron oxide tape. (The chromium
dioxide tapes may be made by the
E. 1. du Pont Co., which pioneered
the radically different tape, or
other companies licensed by du
Pont.)

While Crolyn appears to have a
dramatic advantage in helping cas-
settes achieve high-quality sound,
some manufacturers of cassette
equipment doubt the duplicators
will accept it. For one thing,
Crolyn requires the extra bias,
whereas high-performance 1ron
oxide can get by on standard bias.

Tape duplicators, in their fever-
ish race for lower costs, are turn-
ing away from Crolyn and are
continuing to produce poor quality
prerecorded product. “It's having
a depressing effect on sales of
cassette equipment,” states David
Monoson, president of Marketing
World, a consulting firm. “The
situation has reached the critical
stage.”

Millions of dollars are spent by
equipment manufacturers to de-
velop high performance cassette
recorders only to see consumers
complain of poor quality reproduc-
tion on prerecorded cassettes, he
said.

“The cassette equipment indus-
try is not going to be able to real-
ize its full potential until the du-
plicators undergo a change in their
psychological attitude toward this
business,” Monoson said. “People
buy an expensive cassette recorder,
get it home and play a prerecorded
cassette on it with poor results.
They don’t complain about the cas-
sette: they criticize the dealer who
sold them the equipment.”

Some machines being marketed
have enough bias reserve to per-
mit an adjustment for Crolyn, but
once that is done the bias will no
longer be correct for iron oxide

tape.
BASF Tape

BASF has a new tape called
PLS-35LH, which is capable of
being saturated with as much as
5dB more level than standard tape.
In addition to its increased satura-
tion threshold, BASF also claims
that PLS has lower inherent noise.

The new tape, if correctly used,
has the potential of significantly
improving the signal to noise ratio
of practically any recorder. Ac-

wwWw americanradiohistorv com

By BRUCE WEBER

cording to Tom Dempsey, vice
president of marketing and sales,
BASF, the new tape is now being
used by several mass duplicators
of prerecorded cassettes.

TDK's Super Dynamic tape is
capable of extending the high-fre-
quency response of cassette re-
corders to a higher limit (fre-
quency response is from 30 to
20,000 Hz, with a virtually flat re-
sponse curve from 50 to 10,000

1-_]3. which is twice that of conven-
tional cassette tape).

3M's Scotch Dyna-Range low
noise tape also is available in
blank cassette form and gives an
overall improvement of 3dB inher-
ent hiss level as compared to most
high-grade tape.

Ampex introduced a new 362
series tape which has a 2dB fre-

(Continued on page 20)

Arizona Near
Bill Vs. Piracy

By PHIL STRASSBERG

PHOENIX—Following in the
footsteps of New York and Cali-
fornia, Arizona has put the ma-
chinery in motion for a state
anti-piracy bill to protect record-
ings, tape cartridges and cassettes
from the heavy losses incurred
to performers, producers, pub-
lishers and writers.

House Bill 105—which bans
the duplication of recordings, tape
cartridges and cassettes — has
passed through the three com-
mittees necessary for approval
prior to going to a vote before
the Arizona House of Representa-
tives.

The Arizona House’s Com-
merce and Industry and Ways
and Means Committees took the
bill under separate advisement in
mid-February. Each approved
passing it on to the Judiciary
Committee,

On Feb. 18, the group not only
approved the bill, it added more
teeth to it by including a phrase
that, in addition to duplications
being a misdemeanor, a $5,000
fine would be levied.

Arizona is no different than
any other state which has been
plagued by the problem of dup-
licators spewing out unauthorized
product and printing up counter-
feit catalogs. Some of the labels
on phony tape product here even
have the audacity to state: “This
is an unauthorized cartridge.”

The proponents of the measure
here have been aided by Henry
Brief, executive director of the

mittee on Feb. 15, influenced
that body's approval.

In part, it read: “Our industry
has long been plagued by count-
erfeiting and piracy, illegal ac-
tivities that have mushroomed as
the legitimate industry has grown
and which today is estimated to
drain in the neighborhood of
$100 million from our industry.

"We have reason to believe
that in Arizona—in fact, in the
capital «city of Phoenix—there
are persons currently engaged in
the illicit duplication, distribution
and sale of pirated versions of
prerecorded tapes. This practice
15 nothing but outright theft.
Every pirated version sold means
one less sale for the legitimate
distributors and retailers in Ari-
ZOona.

“The wvalidity of House Bill
105 is not open to question.
Only recently a three-judge fed-
eral court in California upheld
the constitutionality of the Cali-
fornia anti-piracy penal law.

“We are, therefore, grateful for
the introduction of House Bill
105 and for the opportunity to
submit this statement and to
urge its prompt enactment.”

Others who have been instru-
mental In giving impetus to the
hoped-for fruition of the legisla-
tion of the bill include Robert
C. Osterberg, of the New York
City law firm of Abeles and
Clark, attorneys for the Harry
Fox Agency; the Honorable Jay
Stuckey of the Arizona House
of Representatives; and Leonard

RIAA, whose statement before Singer, president of Associated
the Commerce and Industry Com- Distributors.
DO OB BT BT TS ST BV TET A

GRT, WINDFALL SIGN
LICENSING AGREEMENT

SAN FRANCISCO—GRT Music Tapes and Windfall Records,
New York, have signed a long-term exclusive tape licensing agree-

ment.

The contract covers Mountain, a rock act, Felix Pagpa!ﬁ:rdi and

Leslie West. The arrangement was announced by Tom

onetti, vice

president of GRT Music Tapes, and Bud Prager, president of Wind-

fall.

The GRT-Windfall agreement is the second major tape licensing
contract that GRT has entered into recently with an artist-owned
record company, The first was with Richie Havens' Stormy Forest

Records.

“The artist-owned record company concept is the direction nearly
all major artists will take in the future,” Bonetti said. Bonetti initially
recognized this concept before entering into the Richie Havens

contract.

_ Both Windfall and Stormy Forest retained tape and foreign
rights in their recent U.S. record company arrangements, although
it is reported that the U.S. record company receives a percentage

of tape and foreign royalties.

“The Windfall contract is one of GRT's most important tape
agreements to date,” Bonetti said. The new "“Mountain” album,
distributed by Bell Records, is on the Billboard charts and is await-
ing RIAA certification as a $§1 million gold record.

A T T S T T S T

MARCH 6, 1971, BILLBOARD


www.americanradiohistory.com

IT MLST BE HIM O 5AMN FREAMCISCO O Mediey:
POOR BUTTERFLY/STAY O YOUR HEART IS
FREE JUST LIKE THE WIND O IF YOU LOVE
ME, REALLY LOVE ME O CAN'T TAKE MY EYES
OFF ¥YOuU O WALK AWAY O vOuU DOMN'T HAVE
TO SaY YOU LOVE ME |/ & DISSATISFIED MAN
O CUANDO CALIENTA EL S0OL O FOR OMCE
IN-MY LIFE O RAINDROPS KEEP FALLIMN' OM
MY HEAD O MY PRAYER O MY HEART RE-
MIMNDS ME DO YESTERDAY WHEN | WAS YOUNG
O WATCH WHAT HAPPEMS O 1 WILL WAIT
FOR YOU O LODK AT THAT FACE O WITH
PEM |IN HAND O THAT'S ALL

B-Track Cartridge 04003 Cassette C-T7003

b &

HAWALN FIVE-D O LET'S GO O THEME FROM
“THE WILD ANGELS" O LIGHT MY FIRE O
RESPECT O TELSTAR O (I CAN'T GET NO)
SATISFACTION O THE PINK PANTHER THEME
O CLASSICAL GAS O GAMES PEQOPLE PLAY O
APACHE O TEQUILA O GRAZING IN THE
GRASS O THE BALLAD OF BOMNNIE & CLYDE O
DOWN ON ME O NO MATTER WHAT SHAPE
(Your Stomach's In) O OH, PRETTY WOMAN O
HaPPY TOGETHER O PROUD MARY O GEORGY
GIRL

B:-Track Cartridge 04004 Cassette C-7004

JOHNNY RIVERS

BABY | NEED YOUR LOVIN' O RESPECT O |
CAM'T HELF MYSELF {(Sugar Pie Honey Bungh)
O FOOQLEILLER O CALIFORMNIA DREAMIN' O
IF | WERE A CARPENTER O BY THE TIME |
GET TO PHOENIX O MULTIPLICATION O OH,
FRETTY WoMAN O WHITER SHADE OF PALE O
ITS ALL QOVER NOW O MICHAEL {(Row Tha
Boat Ashore) O JAILER BRING ME WATER O
YOU'WE LOST THAT LOVIMN® FEELIM® O SOFTLY
AS | LEAVE ¥OU O SUMMER RAIM. O THE
SHMAKE O SECRET AGENT MaM O POOR SIDE
OF TOWN O DO YOL WANT TO DANCE?

B-Track Cartridge 04005 Cassette C-7005

THIS |5 MY LIFE O WHERE ARE YOL O NOW
YOU WANT TO BE LOVED (Des Rondes Dans
L'Eau)] O WHERE IS TOMORROW? O YOU'RE
NEARER O IT MUST BE HIM O GOLDFINGER
0 WHO AM 1?7 O THAT'S LIFE O NO REGRETS
0O AND WE WERE LOVERS O DOES ANYBODY
MISS ME? O IF YOU GO AWAY (No Me Quitte
Pas) O A TIME FOR LS O SOFTLY AS | LEAVE
YOU O WE O YOUWRE GONMA HEAR FROM
ME O FUMNNY GIRL O THE SECOND TIME
AROUND O | (WHO HAVE NOTHING)

B-Track Carfridge 04007 Cassethe C-7007

i

FERRANTE & TEICHER

AS TIME GOES BY O MY FUMNY VALENTIME O
WHEMN | FALL IN LOVE O LOVE 5 HERE TOQ
STAY O I'M ALWAYS CHASING RAINBOWS DO
'LL BE SEEING YOU O EMBRACEABLE YoOu
O THERE WILL NEVER BE ANOTHER YOU 0O
A FOGGEY DAY (In London Town) O THIS LOVE
OF MINE O MY FOOLISH HEART O I'M IN THE
MOOD FOR LOVE O THE MORE | SEE YOU O
I'LL REMEMBER APRIL O IN THE CHAPEL [N
THE MOONMLIGHT O THE WAY YOU LDOK
TOMNIGHT O LOVE WALKED IN O SPRING WILL
BE A LITTLE LATE THIS YEAR O | CAN'T GIVE
YOLU ANYTHING BUT LOVE O THE LAST TIME
I SaW PARIS

B-Track Cartridge 04008 Cassette C-TOODB

IT'S TOD LATE O BORMN TO LOSE O TODAY O
RUBY, DON'T TAKE YOUR LOVE TO TOWN O
LITTLE GREEN APPLES O EVERYBODY'S
TALKIN' O JEAN (Main Theme) O AS TEARS
GD BY O IF YOU GO awaY (Mo Me Quitte Pas)
O ¥YOU DON'T ENOW ME O BY THE TIME |
GET TO PHOENIX O CRY ME A RIVER O SAY
IT'S MOT OVER O SWEET CAROLINE O THE
STRAIGHT LIFE O IT'S ALL IN THE GAME O
ROSES ARE RED {My Love) O LET IT BE O
{MNow And Then Thera's) A FOOL SUCH AS |
O PROUD MARY

B-Track Cartridge 04008 Cassette C-7008

BLUEBERRY HILL O I'M IN LOVE AGAIN O
PLEASE DON'T LEAYVE ME O WALEIN' TO MNEW
ORLEAMS O JAMBALAYA O AIN'T IT A SHAME
O GOING TO THE RIVER O I'M WALKIN' O
YOUR CHEATIN' HEART O MY BLUE HEAVEM
O BLUE MONDAY O | HEAR YOU KNOCKIN' O
I'M GOMMA BE A WHEEL SOMEDAY O THE FAT
MAM O | WANT 7O WALK YOU HOME O
WHAT'S THE REASON I'M NOT PLEASIMNG YOU
O WHOLE LOTTA LOVIN' O Y0OU ALWAYS HURT
THE OME YOU LOVE O DID YOU EVER SEE A
DREANM WALKIN' O BO WEEVIL

B-Track Cartridge 04006 Cassette C-T00B

S0 GUITARS

MARIA ELENA O YOU BELONG TO MY HEART
0O MEXICAM HAT DAMCE O MOW IS THE HOUR
(Maori Farewell Songl O T HAPPEMNED IN
MONTEREY O MEXICALI ROSE O AL-DI-LA O
LOVE THEME FROM LA STRADA™ O IM A
LITTLE SPAMISH TOWM {'Twas On A Night Like
This) O ¥YOURS (Quiereme Mucho) O PERFIDIA
O SUMMERTIME IN YEMICE O YELLOW DAYS
[La Mentira) O EBB TIDE O BALI HA'l O
SOUTH OF THE BORDER O STHANMGEHRS IM
THE NIGHT O HAWAIIAN WEDDING SOMNG (Ki
Kali Mel Au) O WITHOUT ¥YOU (Tres Palabras)
O LOVE ME WITH ALL YOUR HEART (Cuando
Callenta El 5al)

B-Track Cariridge 04010 Cassette C-T010
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ATTENTION DEALERS!

THE MOST COMPLETE

IAPE & RECORD

ONE-STOP SERVICE IN THE WORLD!

INSTANT SERVICE!
ORDERS
PROCESSED DAY

RECEIVED
OUR PRICES ARE LOW

OUR SERVICE & FILL
IS HIGH—

TEST US!

BUY ITEMS YOU'VE HAD
TROUBLE GETTING AND
SEE IF WE DON'T
CONVINCE YOu!

Branch: 444 West 42nd 51, N.Y.C. 10036

WE HAVE EVERYTHING!

Especially items not found elsewhere!

8 TRACK e CASSETTES

LARGE OPEN REEL INVENTORY
LP'S AND POPS
COMPLETE CATALOG OF ALL
LABELS ALWAYS AVAILABLE

YOU MNAME IT—WE'LL GET IT FOR YOU!

DON'T LOSE SALES
WE CAN SUPPLY ANY

ITEM-IMMEDIATELY!
WE SHIP ALL OVER THE WORLD!

QUEENS, LONG ISLAND, ETC.

Same fabulous service available at
40-46 Main Street, Flushing
Open for pickups 10 am. to 8 p.m.
everyday except Sunday.

FREE st on'nequest

KING KAROL

SelisWhales

Over 1300 of them since November when we released
the amazing '"Songs of the Humpback Whale."

1300 sold. One store. One city.

Ask Sam Goody. “The Whale" is no white elephant.

A Capital Indusiries Casipany

Tape CARtridge

ITA Seminar to Tap Untapped
Areas; to Show Profit Potential

NEW YORK—The first indus-
iry-wide International Tape Associ-
ation convention scheduled for
May 13 through 15 at the Shore-
ham Hotel, Washington, will dis-
cuss industry, education, religion
and book publishing as they apply
to tape.

According to Oscar Kusisto,
president and chairman of the
board of ITA, it is the Associa-
tion's feeling that a meaningful
seminar-workshop that will cast
new light on the many untapped
uses of tape.

He said, “Up to this time, the
primary use of the cartridge has
been in prerecorded music, but this
seminar will cover the untapped
areas,”

Kusisto assured that the semi-
nar's topics will not only create

Tape
Happenings

Arvin Industries Inc., Columbus,
Ind., has introduced an B8-track
stereo player with AM-FM mult-
plex radio and two 6-inch speaker
enclosures. The model, 80133-18,
lists at $109.95, . . . Crown Radio
Corp., San Francisco, is offering
a two-piece cassette with AM-FM
radio, model SCH-47F, at $219,
The company said the unmt 15 the
first wvertically styled compact
combination. The speakers are in-
tegrated into the equipment hous-
ing. . . . Hal Kellar & Co., Phila-
delphia, has been appointed as
sales representative in eastern
Pennsylvania and southern New
Jersey by Qatron Corp., Rockville,
Md., manufacturer of the auto-
matic 8-track changer. . . . Rob-
erts, Los Angeles, 18 shjppmg its
reel-to-reel stereo tape deck, model
GH-5000, listing at 5699.95. R
Toyo Radio Company of America,
Gardena, Calif., labeling its
guadrasonic line “Quadio.” The
line includes two four-channel
units, one each for the home and
auto, . . . Allied Radio Shack, Fort
Worth, has introduced an B8-track
stereo playback deck for home use.
The Realistic model TR-1758 lists
at $59.95. . . . Ampex Corp., Chi-
cago, is offering a head cleaner/
demagnetizer cassette, model 220,
at 54.95.

Allied Radio Shack

o Continued from pape 12

company. "“"How can wou ignore
the 8-track business?”

Buvers at Allied Radio Shack
realize there is pgreat thrust for
B-track players, but “we're not for-
getting cassettes,” one buyer said.

“Once the consumer sees the
upcoming prodoct breakthroughs
in cassette,” he said, “we can ex-
pect greater acceptance of the con-
cﬁ-pt.”l

Allied expects more manufactur-
ers to introduce cassetie changers
and automatic reversible units as
the vear advances.
~ In the home field, the company
is going with three B-track models:
a playback/record deck at $159.95,
a three-piece playback only deck at
$89.95 and the new playback deck
at $59.95,

Three cassette home units start
at $89.95, a stereo deck, and range
to $199.95, a three-piece stereo
deck with AM-FM radio. There is
also a step-up stereo deck only at
5119.95.

The portable field includes nine
models:

A stereo cassette at $119.95, a
monaural cassette with AM-FM
radic at $79.95, a monaural oas-
sette at $74.50, a mini monaural
cassette with built-in microphone
at $69.95, three monaural cassettes
at $29.95 %3995 and $59.95, a
cassette with AM radio at $49.95,
and a monaural cassette playback
at §21.95.

—aa=aaaricanradiohistorvy com

new ideas for attendees, but will
also help to clear up some of the
misleading information dissemi-
nated in the past.

He continued, “Our speakers and
panelists will be selected from the
ITA membership as well as other
leaders from the nation's largest
corporations.”

The ITA chief executive con-
tinved, “We also feel that this
seminar will unveil the giant profit
opportunities available to this in-
dustry. We believe that by attract-
ing major corporations, the over-
all tape business will experience an
even greater growth than the $5
billion dollar annual rate esti-
mated for 1975."

Although the seminar will cover
basic areas of audio hardware and
audio and video software, manu-
facturers of CTV hardware will be
invited to demonstrate their sys-
tems.

In addition to the programmed
seminars, ITA members will also
be available each evening from
6 to 9, to meet with seminar at-
tendees and discuss all aspects of
the industry.

Kusisto has established three
seminar committees to work out a
detailed agenda for the confab.
The committees will coordinate
programs on audio equipment, au-
dio software and video software.
M. Warren Troob, legal counsel to

ITA, will coordinate sessions on
legal matters; while Jules Cadenas,
assistant to Larry Finley, the ITA's
executive director, will act as co-
ordinator of all three mmmltm-e;s

According to Finley, early regis-
trations for the seminar are urged,
as hotel space is at a premiom.
The ITA has already reserved a
limited number of rooms at the
Shoreham. Seminar and hotel res-

(Continued on page 22)
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BRANCH SHUT
BY MUSIC WEST

LOS ANGELES—Music West,
tape and record distributor, has
closed its branch here and sharply
reduced its operation in San Fran-
cisco.

The company has dismissed
more than 100 employes at offices
in Torrance, San Francisco and
Seattle, in~'.:lul|:1in_i_1,r several vice pres-
idents.

A creditors’ meeting was held in

San Francisco Feb. 17 to act on

the disposition of creditors' claims,

Among the labels distributed by
Music West were Mercury, which
15 now bemng handled by Pep Dis-
tributors, and RCA, which is being
distributed by several companies,

LT CATATA AT BTN EI O

tening.

able now for %3500 from

Bilibpard Publications
{(212) PL 7-2800

WeeM [ NOA 3A01 | NOA O3IN

Byl U SHRRM G C9GRT—I0NA  wOH—HE

do youknow theanswers
to these questions 7

1. What was Perry Como's first Mo. 1 single and when?

2. Who had the original No. 1 recording of PERSOMNALITY?
3. What was the first Rock 'n" Roll single to hit Mo, 17
4

. What artist or act had the most weeks in the No. ] spot
on Billboard's singles chart in a calendar year?

The answers to these and thousands of other guestions you might
have about these singles that made the Top Ten or the Number
One position can be found in Billboard's Singles Programming Aids.

The SINGLES PROGRAMMIMNG AIDS listing comes in two sections,
The first offers a week-by-week, year-by-year listing of every single
to make the number one spot on the singles chart from January 4,
1941 through December 26, 1970,

The second section offers an alphabetical listing, year-by-year of
aevery record to hit the top ten an the Billboard singles chart | | .
again, that's for the years 1941 through 1970,

Check with ws for similar listing for L.P.'s, CEW, Soul, Easy Lis-

The listing comes in a report bindar, loose-leaf format, and is up:
dated every year, for five years after purchase.

Hundreds of radio station programming di-
rectors, music directors, and disc jockeys
already own a copy of this listing. It's avail-

PROGRAMMING AIDS

165 West 46 Street, New York, N.Y. 10036

Oh yes. The answers to the abave questions are:

DM & YIONIL TN
3007 Pu ‘o 11 T30 3 LNOG/900 ONNOH
NOA_INVM |
Sysam 5 TIUOH WVIHGLUYIH M voigod |
sid BM3 b
. 5661 6 Ainf

MIO1D THL ONNOYY MOOY SI9W0D ays PUE A3(EH 118 '

apEl ‘B Ul 'spioday jondey—masmp Auuyor ‘7
SrE1 'S Jequidas “JOIAIA YON—RWIL §0 BUT UL L T

WRITE FOR
YOUR FREE
CATALODG!

;::; rtridges . .

ASK THE MAN WHO KNOWS

. what's new in domestic and imported
. and how to identify what's
needed with Pfanstiehl’'s new cartridge catalog.

Phunstieh!

FACTORY-TO-YOU SALES REPS.

KNOW all about cartridges and will
simplify your merchandising problem!

PFANSTIEH

2300 WASHINGTON 5T. « BOX 494
WALKEGAN, ILLINDIS 60085
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Alas, poor Llorick,
tie sold Cheapie Cassettes...

... and suffered the penalties that befall the seller of poor product.

Confronted with the anger of dissatisfied customers, alas, he had no
defense, and he met with fitting punishment.

Oh, that he had placed quality and reliability ahead of a small,

quick profit; that he had only realized the evil cunning of the
quick-tongued cheapie cassette salesman who so slyly coerced

him into selling inferior cassettes, he would have gained the world of
his customers’ confidence, as have eight out of America’s top ten
merchandising retailers, as listed in Fortune Magazine.

Poor, poor Yorick...he could have lived and prospered to have sold
many Audio Cassettes with the lifetime guarantee.

Do a little skull work yourself, and build your reputation as a wise and
skillful merchant . . . with Audio Cassettes.

AUDIO MAGNETICS CORPORAIION

THE WORLD'S LARGEST MANUFACTURER OF COMPACT CASSETTES
14600 So. Broadway = P.O. Box 140 » Gardena, Calif. 90248 » (213) 321-6841 » Telex: 67-4311

a wholly owned subsidiary of Matiel, Inc.

WWW americanra diohistorrror e - -
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Tape CARtridge

o0
Records fup: Te
Rack as Promo
Sells Whales

NEW YORK—Ampex is intro-
ducing a tape rack in conjunction
with a prerecorded tape release of Used

Over 400 of them since November when we released more than 200 titles at this week's \
400 sold. One store. One city. ¢ floor rack display holds
Ask Vogue Records. “The Whale” is no white elephant. 8-track titles and lists at $129.95. ? Sjl'StEITIS

The NARM March tape promo-
_ e i et tion of B-track, cassette and reel

e e ) TR ' titles covers the brunt of Ampex’s S}I'EiEITI 1.
licensing partners and includes sev-
eral specials. 1 Master

Bonus tape specials within the
NARM promotion are a Manto- 2 SiE?ES, 8 track D"]}'
vani Month, Disney product and a 1 Master maker
“Music for Lovers Only” release. ; _
In addition, a language series will 1 QUﬂllt}’ control machine
be offered.

The spoken word language set is
five 60-minute tape lessons in Ger-
man, French, Italian and Spanish
prepared by the Institute for 1 Master
Language Study. The Lovers pro-
motion on casseite and B-track 4 Slaves

utilizes product from Viva, Bravo
and GWP Records. 8 track & cassette

Ampex, Decca Ltd
Deal for Italy

New windegs, carts and Ampex lube tape,
LONDON—Ampex Stereo Tapes

has signed an agreement with immediate shipment.
Decca Dischi Italia to distribute
Decca tape product in Italy. The
agreement, according to Stanley
West, general manager, product,
AST Europe, grants AST exclusive

distribution to automotive outlets F ' s d
and nonexclusive distribution to a un ﬂ o“n
variety of other outlets in Italy. Box 50148 e 1811 Division St.

The deal covers both B-track car- Nashville, Tenn. 37205
tridges and cassettes. AST also has Phone: (615) 327-1731

agreements in Italy with Carosello,
“mp ac Ducale, Fonit-Cetra and Ricordi.

Whule T Introduces The Greatest Hits Album

System +Z:

T =g Otores 16 Cassettes Safely
O

apitol, Ideal Promotional Item For Cassette
Manufacturers. Terrific Self-Liquidator

Living Hinge

JOIER

Molded Polypropolene

BUY MAGNADYNE...

Lowest Cost =" $3-95
Professional 8-Track = Y/ Suggested Retail
Duplicator : |

FEATURES:

® Records all eight
tracks in a single pass

@ Will L!ualfnl:'rqfrﬂ ﬁ Safety Catch

® Winds directly onto

cartridge hub

@ Fully Automatic

@ Operates at 15 IPS

@ Slave capacity: 25 tapes per hour
@More slaves can be added

Rich
Distributed by : 3
ﬁlull._: TI';]F:E!- Ll:rI5|r'1|1g.u Ostrich Grain
THE MAGMADYME CORPORATION P.O. Box 757, Beverly Willi, Calif. 90713 / (113} 278-0107
Index
g ) . E
More will the more Ben Aisner will be at the
Century Plaza Hotel during NARM
LIVE you GIVE ” :
e ® Mail inquiries to: Tape Toter, Inc.

P.O. Box 3037
H EART FU N D F‘hiladﬂ?;hia, Pa. 19150
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the company we are...

IS the kind of company
you want to keep

THE TOYO PROGRAM FOR 1971:

®m “‘Qaudio” four-channel B-track units for home and car—with
immediate delivery. To Sell.

® The most complete line of portable, automotive and home
8-track and cassette units—attractively designed with top-
notch quality. To Sell.

m Selective distribution to protect prices and your profits.
To Sell.

® Heavy national advertising to promote the TOYO name.
In Playboy, Life, Sports lllustrated, Penthouse, etc. To Sell.

m Extensive publicity in all media. Newspaper, radio and tele-
vision tie-ins. Heavy regional and local ad support. To Sell.

m Collateral materials, catalogs, brochures. To Sell.

m Point-of-purchase materials, displays, window streamers.
To Sell.

m Top quality control, backed by nationwide service and parts
facilities. To Sell—and to keep them sold.
Model CS-721

® And more new products to come. TOYO is the kind of com- . |
Qaudio 4-channel cartridge auto system. Compatible

pany you want to keep. with all 2-channel tape cartridges.

Model CH-702

Qaudio 4-channel cartridge home system.
Compatible with all 2-channel tape cartridges.

TOYOD RADIO COMPANY OF AMERICA, INCORPORATED
1842-B West 169th Street, Gardena, California 90247

www americanradiohistorv com
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Tape CARtridge

London 8-Track Repair Center Opens

LONDON—AnN 8-track service
center, which will repair any make
of cartridge equipment or tapes,
has been opened in west London.
Known as Electro Link, the com-
pany 15 headed by former Univer-

The service is being offered to
both the trade and consumers. Any
player or tape requiring mainte-
nance is collected by Electro Link
and taken to the firm's workshops
in Paddington where a team of

Cost of a basic service for play-
ers starts at around %960 For
overhauling a cartridge—Ilubricat-
ing the capstan, spindle and tape
itself wnd adjusting the tape ten-
sion if needed—ihe firm charges
more.

$% Advances Seen;
But Dumping Exists

LOS ANGELES—Tape dupli-
cutors already have labeled 1971

a recovery year. Sales projections

of tightfisted consumers and com-
panies trimmed spending and ex-
panding programs.

sity Recordings executive Michael

Dent.

esSAry work.

trained engineers carry out the nec-

(Continued on page 66)

were more in line with the needs

Get off the Production Merry-Go-Round!
Get on the KING CAROUSEL...

.« « arevolutionary new concept in tape tailoring systems for cassettes.

The King Carousel, a revolving battery of six King
Turbomatic Tape Loaders, gives two operators a pro-
duction capability of 5000+ C-60 cassettes per 8-hour
shift. A level of production that would normally re-
quire 14 operators working all day with conventional
winders. But, the King Carousel is a completely dif-
ferent concept in tape tailoring systems for blank or
prerecorded cassetles. It concentrates the accuracy,
efficiency, versatility and performance of the King
Turbomatic for maximum productivity with minimum
personnel.

Completely automatic, the King Turbomatic is a
masterpiece of simplicity and efficiency. The opera-
tor simply places the preleadered cassette in the
holder, pushes one button, and the winder cuts,
splices, and completes the spooling automatically.
With consistent repeatable accuracy, Blank tape
length is precisely and automatically measured with
a Veeder-Root Digital Counter. Pre-recorded tape is
cut on the "Q" tone, automatically. And, there is
never any worry about wind quality. With King, it's
always tops. No tape distortion or poor winds through
the use of high-speed precisely synchronized air tur-
bines. With the King Machine your method of tape

KIN

INSTRUMENT
CORPORATION

11 FOX ROAD * WALTHAM, MASSACHUSETTS 02154

tailoring is not limited. The King Turbomatic is adapt-
able now or later to any cassette loading method in-
cluding the attaching and winding of leaders or
magnetic tape directly to hubs outside the cassette.

Perhaps your production requirements are not great
enough to require the powerful King Carousel, Con-
sider the individual Turbomatic Tape Loader. A single
operator with a single Turbomatic
can produce 900 cassettes per 8-
hour shift. With two Turbomatics,
her output goes up to 1500 per 8-
~ hour shift. The same operator can
run three Turbomatics on C-90 and C-120 Length
Programs. Whatever your production level. Whatever
your production methods, there's a King Tape Tai-
loring System to meet them.

We'll be glad to show you how the King Carousel can
get you off the production merry-go-round, profitably.
And, tell you exactly what kind of a King Tape Tailor-
ing System you need to meet your needs. Contact:
King Instrument Corporation, 11 Fox Road, Waltham,
Mass. 02154 U.S.A. Or, call (617) 899-5110. Ask about
the new King “Leader Loader'" a brand new machine
that winds leaders onto hubs automatically.

TEL. (B17) B99-5110

World Leader in Cassette Tape Tailoring Systems

www americanradiohistorv com

They sat back to await results,

Although the advances can hard-
ly be called vigorous, any gain at
all s welcome after last year’s
slide; anyway, it's too soon Lo ex-
pect any pronounced upturn, “The
cconomic rebound is coming along
on schedule,” admitled an execu-
tive of hard-hit GRT Corp,

Many belicve the consumer is
ready to spend. Buoyed by a re-
covery in department store sales,
they contend, softgoods are in for
better Limes.,

Pricing, too, is playing an im-
porfant role in the wvery early
stages of 1971. An industry-wide
price increase of disk product by
record manufacturers will strength-
en the tape price.

Many fell that the $2 price difl-
ference between records ($4.98 sup-
pested list) and tape (at $6.98)
worked against tape volume, espe-
cially during a period choked by
tight money. After an announce-
ment by Capitol Records of a disk
increase of $1 in its suggested list
price, to $5.98, tape companies felt
that the raise would loosen the
purse of many consumers loward
lape.

Also, with many more lape
equipmentl manufacturers favoring
a higher price range on bhoth R-
track and cassette players, the con-
sumer will be willing to spend
more on betier units. Manufactur-
ers also are offering more stereo
models and are beginning to phase
oul monaural players, or, al least,
make consumers aware of the lim-
ited capability of monaural units,

To offset any small price hike,
equipment producers are putling
more “extras” on the units; a radio,
FM at least, and in many cases
cigital counters and other acces-
SOries.

This, too, enhances siereo equip-
ment and, in turn, sells more stereo
cactridges and casseiles.

To be sure, high prices are a hip
worry, and an inflation recession
paranoin exists among many con-
sumers, Bul the Nixon Administra-
tion prediets a $1.065-irillion econ-
omy this year, and that means an
economic rebound o the tape in-
dustry,

Before tape duplicators can be
positive of any sales upthrust,
though, one problem is hanging
over from year-end 1970: Dump-
ing.

Prerecorded tape dumping of
main-line titles by all major ree-
ord manufacturers and tape dupli-
cators produced an abundance of
product ail close-out prices. Bur-
dening the industry further was the
gross dumping by marginal dupli-
cutors, several of whom are operat-
ing under Chapter XI of the
Federal Bankrupley Acl.

Four-track wasn’t the only con-
figuration affected. Companies un-
loaded inventory on both B-track

(Continued on page 51)

RECORD SALESMEN

START YOUR
OWN BUSINESS

WE FINANCE YOU

You can own your own TAPE FRAMN-
CHISE FREE. One of America’s big-name
artists labels offers you a unigue op-
porfunity o get info business for your-
self. No traveling outside your present
territory. Your total guaranteed inven-
fory investment (s $500 CASH, depending
an the territory and we help to finance
you with capital.

Earn $2/33000 per month, 5S¢l a na-
tionally advertised cassette and carfridge
line. We give your customers advertising
money and free tape player.

Write for application giving details of
your hal;i:lir‘uund and territory. No obli-
gation. LIMITED TERRITORIES OPEN.

Call 212 244-9305 or write TAPEWORLD,
II%WWMI 57 Street, MNew York, N.Y.
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“YOU CAN FOOL PEOPLE SOME OF THE TIME BUT
YOU CAN'T FOOL THEM ALL THE TIME!™

for those who
have been fooled

I n S I St on LEADERS IN QUALITY
0 TAPE CASES

W,

T
':".n-l‘".ur"'"‘.'_.ﬁ"
o T,

R —
]

OFTEN IMITATED NEVER DUPLICATED Q|- CHAHPIOH I;UGGAGE LOOK... THE TAPE CHAMPS

Deluxe Wood
Casselle
Carrying Case
Alligator Leather-
ette covered wood
construction. Holds
30 Cassettes. Red
velvet flocked In-
terlor. Hand
stitched top and
bottom_ Black

TDHIUEB Wﬂﬁnd
ape Cartridge
Carrying Case.
Holds 24 Cart-
ridges. Red
velvet flocked
compartments.
Black Crush,
Alligator;

#TA-54

Black, Brown, and Brown
Red, Green, Alligator,
Blue, White. ias

List $11.95 $1$11.95

Deluxe Wood Deluxe Wood

E:pﬂ Iﬁ;'rtrcldua Eartridga
Iy ase. arrying Case
Holds 15 Cart- g

Holds 30 Cart-
ridges, Red velvet
flocked interior.
Hand stitched top
and bottom. Black,
Brown and Green
Alligator.

List $14.95

ridges. Red velvet
flocked interior,
Individually
packed, Black
Crush, Alligator:
Black, Brown, Red,
Graen, Blue, White.

List $9.95

#TA-88

Deluxe Wood
Jumbo Jet
Cartridge Carrying
Case,

Perfectly engi-
neered shape, A

Deluxe Wood
Cassette
Carrying Case.

Holds 36 Leatherette cov-

stereo ered. Holds 30

cartridges, Cassettes In

Red velvet individual

flocked compartments,

interior, San A, Attractive red ListRRA5

individually pa.e::l-:ad velvet flocked Interior, Individually packed (8) In

a master carton, Available in Black Alligator.

List $15.95

LARGEST SELECTION OF BLANK TAPES, CASSETTES AND ALL RECORDING ACCESSORIES.

=

®
C=/ YO rrobucTs c0., INC. 71-08 51st AVENUE, WOODSIDE, NEW YORK, N.Y. 11377 (212) 458-7700
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NARTRANS’ FOUR CAPACITY
DUSTPROOF CASSETTE ALBUM

A beautiful, convenient way to store and
carry cassettes, Available in five different

Tape CARtridge

Duplicators Are Urged to
Upgrade Prerecorded Tape

e Continued from page 12

guency response at up to 10,000
cycles. An Ampex extended fre-
quency C-60 has a suggested list
of $2.95, and utilizes a new tape
formula which features gamma
ferric oxide, according to Jim
Lantz, sales manager of consumer
tape products at Ampex's magnetic
tape division.

The best commercially recorded
cassettes, despite the slower tape
speed, vield a fregquency response

capacities, they provide dust-proof, crush-
proof, almost waterproof protection., The
binding is a tough, easy- to-clean virgin
vinyl. Albums won't fall open. Cassettes
won't fall out, but flip up at a touch.

8-TRACK
REEL TO HUB
DUPLICATOR

4

Albums may be customized to meet your
special needs. Dealerships available in
selected areas.

16 casselle capacity $4.25 / 12 capacity.......$3.95
8 capacily...$3.65 /6 capacily...$3.45/ 4 capacity...$2.50
B unit volume for 4 and 8 track cartridges.............$4.95
16 unit volume for cassetles in ouler cases............ $4.95

531 MATEO ST. » LOS ANGELES, CALIF. 90013

BE-1000

MASTER

BE-900

SLAVE

3515 BURBANM BLVD |
WRITE OR PHONE: BEGHT BURBANK, CALIFORNIA |
HLILE 23y saz2-5770 |

® LOW COST

® HIGH SPEED

® EASY OPERATION

The only thing you'll ever get from
a bent hortiis a sour note.

Unless you're selling the best in tape, you can expect a lot of sour notes among the sweet.

One way to tell which is best is by looking at the guarantee, Ours is guaranteed qncnndlliun ally.
All Maxell tapes must perform to your standards or we'll replace them, pronto, with no
questions asked.

The Maxell name tells you it's a tape incorporating the highest professional standards of the
sound recording field, be it tape for cassette, cartridge, reel-to-reel or duplicating.

Amateur or pro, there's a Maxell tape for every artist who walks into your store. As they say,
sell the pro and the rest is easy. And that's about the sweetest kind of profit you can make.

s MAXELL ULTRA DYNAMIC CASSETTE TAPE—A superior tape for stereo recording. A doubled
frequency characteristic of 20,000 Hz. SN ratio 5dB higher than most tapes. Available in B0-
and S90-minute cassettes

» MAXELL LOW NOISE CASSETTE TAPE—Parfect tape for general use, Special refinemanis
prevent static, reduce or eliminate noise, magnetic field copying. Available in 60-, 80- and
120-minule cassattas,

For detafls on the complete line of Maxell professional tapes, write

maxeill.

Maxell Corp. of America ® Dept. B-B, 501 Fifth Avenue, New York, N.Y. 10017

WWW americanradionisiory com

of about 100 to 12,000 Hz (4dB)
with lower wow and flutter. Car-
tridges yield a frequency response
of about 100 to 10,000 Hz (6dB)
with higher wow and flutter fig-
ures.

Another blank tape manufac-
turer, Audio Magnetics Corp., also
recently introduced a high-grade
tape. Its quadrasonic high frequen-
cy casseite series will be marketed
in 30, 60, 90 and 120-minute
lengths. An open reel line will be
marketed in 5 and 7-inch reels.

At Audiophile

Both lines will be aimed at the
audiophile market, “The cassette
series is the result of technology
and research on new oxide formu-
lations and coating technigues,”
said George Johnson, senior vice
president of Audio Magnetics.

“Cheap (inferior) tape is the
Frankenstein monster of the indus-
try,” he said. “Frankly, we fret
about its fantastic rise and worry
gloomily whether quick-buck tape
producers can be curbed. Tape
containing special formula extends
the high-frequency response of
most cassette recorders and en-
hances a consumer-tarnished prod-
uet.”

Monoson agrees. “Right now
they're (duplicators) chasing the
fast buck, but what they don't
realize 15 that there's a pot of gold
waiting for them if they'd only
bring out the type of tapes that
the sophisticated consumers would
be willing to buy.”

He feels that many duplicators
are not following high standards
in manufacturing cassette enclos-
ures, and this has a particularly
negative effect on guality because
of the tolerances cassettes are de-
signed for,

Moise Increases

An unfortunate fact of life is
that every time a magnetic record-
ing i1s copied, or dubbed, its noise
content increases somewhat. "To
make matters worse, Audio's John-
son said, some duplicators seem
to be copying their tapes far too
many times or copying them with
poor equipment or poorly main-
tained equipment.”

If that is the case, neither the
Dolby noise-reduction system in
the playback deck nor better tape
will keep hiss out of prerecorded
cassettes if it is added during the
duplicator's copying processes.

1JI' 9

L
supplies
FACTORY DIRECT SAVINGS

® B-TRACK PLASTICS

® CASSETTE PLASTICS

® PRELEADERED CASSETTES
L

DUPLICATOR TAPE—

8-TRACK, CASSETTE

SV ?, 8%, 7" REELS

® BLANK TAPE CASSETTES,
B-TRACK, OPEN REEL

® FAST SERVICE WAREHOUSES
CHICAGO/LOS ANGELES
HIGH POINT, N.C.

certon

1701 S. State College Bivd.
Anaheim, Ca. 92806

(714) 633-4280

when answering ads . . .

Say You Saw It in
Billboard
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Dempsey’s Vision of What ‘71 Holds

BEDFORD, Mass.—Tom Demp-
sey, marketing and sales vice presi-
dent of BASF Systems, would like
1971 to be remembered for two
things:

An industry-wide business re-
bound and a new attitude by
equipment manufacturers n up-
grading cassette product.

“Player manufacturers, especially
those producing cassette units, have
to concentrate more in the high-
end spectrum,” Dempsey said.
“Consumers are becoming dis-
enchanted with cheap cassetle
equipment.”

He feels there will be more
technical nnovations this vear,
particularly in eguipment. “We're
likely to see more and improved
noise reduction systems, perhaps a
few more changers, and more com-
bination units.”

The tape itself, Dempsey said,
has made great strides, and more
duplicators are using better tape.
“Consumers are purchasing quality
blank tape, so it behooves the
equipment people to emphasize
high end players.”

The executive is confident the
economy is emerging from the
doldrums and the beginning
months of this vear could act as a
springboard for happier times in
1971.

Dempsey is predicting a 10 to
15 percent sales gain in reel-to-reel
blank tape, a significant business
increase in lubricated tape for the
music industry, a slight but steady
increase in prerecorded cassette
business, and a substantial gain in
blank cassette tape.

His projections call for an up-
turn in business in the early months
of the vear, leading to renewed
consumer confidence—at retail—

DOOTO
NEW RELEASES

*8 A50/LETS COME TOGETHER
Wl Ridy Ray Moare

i - Blushmaking tales by the

| modt shameless comig.

BA9,/FUNKY AND FILTHY
Richard and Willka
The Hile iz an
B48 / THE RACE TRACK understatemant
Richard ang Willle
The fenniest Horse Eace tals

gyer (old and olhér Screamers. f -
B44 /8i6 CEORGE'S (I
PARTY JONES Big Eeorgm Kerr e
Hed-hot splcy stories about |
preschers, deacons, doclors,

nurses, and patients.

BA3/WILLIE AND RISING
DICE Richard and Willle
Hilarlous sex-sianted tales
Hising Dick, The Splif. &nd
The Cricket Game.
B842/L0W DOWN AMD
] DIRTY Richard snd Willie
Funky side-gplitting jokes
about the nilty-gritty of iifa
by the nation's ?u nalest.

BOS/BELDW THE BELT

Rudy Ray Mogre
Lusty, Saxua! Humar by the
best salling soul comedian!

DISCS = TAPES - CASSETTES
DOOTO D) RECORDS, INC.

13440 5§, Central Ave., Campton, Calil. 02T
Tr4-OT43
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beginning in the months just prior
lo summer.

To this end, BASF is scheduling
about four promotions this year,

according to Jerry Berberian, na-
tional sales manager.

The current  promotion, which

runs through April, is a low-noise,
high-output tape promotion aimed
at dealers and distributors. For
every $400 order a dealer receives
a choice of 10 units of 7-inch reels
(LP-35LH, | mil) or 20 C-60
BASF mailer box cassettes.

Polydor New Line Ready

LONDON—Polydor’'s new mid-
price tape line, to be known as the
Karussell series, will be launched
this month with the release of 11
albums from the company's mid-
price record catalog. The tapes will
retail for $4.20.

The Karussell label is already

known in some parts of Europe as
an outlet for Polydor's midprice
disk product. Karussell tapes will
be identified by specially designed
multicolored inlay cards which will
not depict the usual front cover of
the record album.

(Continued on page 66)

or how T DK shares the wealth.

In October and November, we planted a tree, watered it and fed it with our big
10-for-8 Promotion. That campaign bore sweet, beautiful fruit—with your help.

Now we would like to share that wealth of fruit with the people who made it possible.

So here's another promotion exclusively for your benefit. Because nothing succeeds
like success, the big Share-the-Wealth Special is again a Take-10-for-8
Promotion, except the giveaway is all for you rather than the consumer.

For every eight Super Dynamic Cassettes you buy—
C-30SD, C-60SD, C-90SD or C-120—you will get two
more of the same type free for a total of 10. But this
time you do not pass the savings on to your cus-
tomers, who will pay the regular price. As in the last
promotion, minimum quantities apply.

And here is more: Two years ago, TDK introduced
Super Dynamic tape to the U.S. market, in the form
of the C-605D Cassette. In celebration of that anni-
versary, we're throwing in an additional 20-cent bonus
on every C-60SD Cassette you buy.

To help you take full advantage of this opportunity,
we're stepping up our advertising and promotion
drive to an all-out level to millions of customers and
potential customers. Here are the details on the big
TDK Share-the-Wealth 10-for-8 Special:

www americanradiohistorv com

I D K World's leader in tape technology since 1932,
a

TDK ELLECTRONICS CORP.
® LONG ISLAND CITY, NEW YORK 11103

1. With the purchase of any eight TDK SD Cassettes—
C-30SD, C-605D, C-90SD or C-120—you get two more
of the same type free. That's a 25-percent bonus!
Minimum purchases required.

2. Additional 20-cent Share-the-Wealth anniversary
dividend on every C-60SD cassette purchased.

3. Heavy advertising in Playboy, Penthouse, Esquire
and other leading national publications. Preprints and
other details will reach you in time.

4. Heavy advertising in local and regional media
throughout the country, Ask for details concerning
your own area.

5. For easy handling, the cassettes come packed 10
to a carton carrying TDK's special message to you.
You remove the message before passing the mer-
chandise on to the consumer.

6. This offer expires at MIDNIGHT, MARCH 15, 1971.
Start getting your orders in now.

21
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Philips Sales Pitch Step-Up

LONDON—Philips Records has
formed a special sales force to sell
prerecord cassette product td
non-record outlets as part of a new
drive by the company into the ex-
panding tape market. The move
also underiines the growing im-
portance tape manufacturers are
attaching to car showrooms, filling

stations, photographic stores and
electrical shops which are begin-
ning to stock tape product.

The force will initially comprise
four salesmen., two of whom are
being promoted from the present
record sales force while the other
two will be recruited from outside

(Continued on page 66)

TDK Cuts Prices on Low Noise Line

NEW YORK—TDK Electronics

Corp. has reduced prices on its
complete line of Deluxe Low Noise
(P-Type) blank loaded cassettes.
The new prices are $1.09, $1.29,
$1.99 and $2.99 for the C-30P,
C-60P, C-90P and C-120P cassettes

respectively.

The new price structure puts the
TDK product in competition with
other conventional brands of blank
lapes.

TDK has also launched a fol-
low-up offer to its recenl, success-
ful “share-the-wealth” promotion
campaign. The new offer 15 de-

signed exclusively for the benefit
of the company’s dealers and dis-
tributors.

According to George Saddler,
TDK's marketing manager, the
promotion, which will run until
March 15, will offer every TDK
dealer and distnbutor two free

“asuper Dynamic” casseties with
the purchase of each lot of eight.
The offer includes the company’s
C-305D, C-605D, C-90SD and C-
12005 casseties,

Said Saddler, “The additional
bonus celebrates the second anni-
versary of the introduction of
TDK's SD tape to the U.S. mar-
ket.” He added, “On every C-605D
cassette sold there is an add-on 20
cent, share-the-wealth dividend,”

As in the earlier promotion, the
cassettes are packaped in handy
10 packs for easy handling. Spe-
cial merchandising aids have been
developed to aid the promotion.

Take’'em or leave’'em

ITA Convention

o Continued from page 14

, Model KS-300 iig‘vatiuns should be directed to the
| ‘ﬂ“

' Further information is available
- from ITA at 315 W. 70th St., N.Y.
10023, Out-of-towners can tele-
phone, toll free, to B00-243-6000,
to have infurmation mailings ex-
pedited.

TAPE
SALES MANAGER

We acquired from a public company a
blank tape, accessory and pre-recorded
guality tape line. We are looking fto
build & stromng sales organization and
we need several people a:z field man-
agers and a NATIONAL SALES MANAGER.

These are excellent opportunities for
talented, reliable, experienced people.

Applicants must be able to stand rigid
investigation. If you are a successiul
person with @ proven record, send your

raply, in confldence to:
President

TAPEWORLD

250 W. 57th 5t
New York, N.Y. 10019

Model KS-305 Model KS-310

MAKE MONEY

Your Used Juke Box Rec-
ords Are Worth Money.

No Quantity Too Big.

Kraco’s new 8-track portables

Eight Track Stereo with AM Radio You can hear it all with this powerful AM radio. Plays all prerecorded 8-track stereo
cartridges. Sleek tuning, volume, tone, and balance control knobs. Slim retractable black and chrome handle and telescopic antenna
add to the compact design. Sleek walnut grained side panels enhance the appearance and guality. Full stereo sound is maintained
whether speaker units are separated or in the closed snap-lock position for easy portability. Model KS-300

AM-FM Multiplex & Eight Track Stereo AM and FM Multiplex radio teams up with prerecorded 8-track cartridges to allow
enjoyment of your favorite sounds on radio and tapes. 16 watts of solid music power and a swivel base telescopic antenna lets you
capture your Kind of sounds, anywhere. Retractable, smartly styled handle allows effortless portability, This stereo can be used with
speaker units together in the locked position or separated to receive the full dimension of true stereo sound. Model KS-305

AM-FM Multiplex and Eight Track Stereo with Stereo Eight Track Recorder and 2 Microphones
The big daddy of them all— full listening and recording pleasure at your fingertips. AM and FM radio plus FM stereo 8-track or record
your favorite tunes on 8-track tapes with 2 microphones and separated speakers for a complete sound experience in one compact
and beautifully designed case. 20 watts of solid music power, fully automatic with manual, repeat and fast forward features puts you
in total control. Retractable black and chrome handle, telescopic antenna with swivel base and walnut finish make this unit a real
winner. (All three portables feature an exclusive repeat channel button) Model KS-310

So get a note in the mail today or call Kraco collect, Area Code (213) 774-2550, and receive full
information on the complete Kraco program...The Profit Program.

KRACO PRODUCTS INC.

2411 N. Santa Fe Ave. /Complon, Calil. 90224 ;

Contact:

HOUSE OF SOUNDS INC.
10 N. 9th Street

Darby, Pa. 19023

Attention:
JOHN LA MONTE

PINCH HIJELS and
PRESSURE PADS

Buy Direct From Manufacturer
Standard Sizes In Stock/!
® Silicon Or Urethane Pinch Rolls
® Four Lb. Density Foam Heat
Tested Pressure Pads
W Specials Made To Order

TROY MACHINERY CORP.

“The Standard for Excellence”

114 Beach 5t.. Rockaway, N. ). 07866
201 627-4456
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Criginal Soundirack Recording
/l A Flim by LEWIS ILRERT )
F /

A new ELTON JOHN album. Just composed and recorded for the soon to

be released Paramount picture, Friends!
Available now! On PARAMOUNT RECORDS. PAS 6004 PAB 6004 PAC 6004

Paramount keeps on truckin’

www americanradiohistorv com
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Car Tapes Offering
New Compact Line

LOS ANGELES — Car Tapes,
manufacturer of auto, home and
portable stereo players, is intro-
ducing a new compact line of
stereo auto B-track units.

The 3-model line, labeled Com-
petition 8, is a two-step distributed
product aimed at the youth market
via the high performance, speed
and custom car field.

The models include the Sprite
200 at $59.95, the step-up Rally
440 at $69.95, and the Boss E80
at $89.95. The Boss has fast for-
ward, automatic shutoff, channel
repeat, passenger headphone jack,
night lamp for tape identification
and automatic head cleaner.

Competition 8 will be supplied
in three colors: vellow, orange and
blue. It will be shipped in March.

Counter display units are avail-
able in 1, 2 or 3 player displays,
with dealers receiving displays free
when buying the equipment,
speakers and converter.

“It's strictly a product of the
‘now’ peneration.” said Jim LeVi-
tus, president of Car Tapes. “Tt fits
perfectly in the Camaro SS, the
Mustang Mach I, the Cuda 6 Pack
and the Javel AMX family—all
Competition oriented models.”

The Competition 8 line is iIn

addition to the 16 players Car
Tapes will put forward this year,
according to LeVitus,

Car Tapes, which recently
moved here from Chicago, offers
nine auto units, three portable and
four home players. Among the
units will be an 8-track guadra-
sonic compatible home unit, model
CTI 4488, at $179.95 (without
speakers). The line also includes
two stereo compatible units: a cas-
sette/ 8-track and a 4/8-track, both
for the auto.

Product models in the auto

field:

Four B8-track stereos, model
B100 at $49.95 CT B200 at $59.95,
CT 8500 at $69.95, and CT 8999
at $89.95; 4/8-track stereo com-
patible, CT 4800, at $79.95;
B-track with FM multiplex, CT
3800, at $115.95; cassette/8-track
stereo compatible, CT 9800, at
$159.95; cassette playback/record
stereo, CT 9500, at $119.95; and a
cassette playback stereo, CT 9201,
at §79.95,

The portable field:

A monaural B-track, PT BA, at
$39.95: a monaural S-track with
AM-FM radio, PT 9A, at 569.95;
and a monaural cassette playback/

New Tape CARtri

dge Releases

CAPITOL

Capitol

BUCK OWENS & HIS BUCKARDOS — Bridge
Ovar Troubled Water; (B) BXT &85, (C)
4XT 485

CHARLIE LOUYIN & MELBA MONTGOMERY-—
somethin® To Brag About; (B) BXT &8&

HOTLEGS—Thinks Schoal Stinks; {8) BXT 587
AL DE LORY—Love 5tory; (B) BXT &77

QUICKSILYER MESSENGER SERVICE — Shady
Grove; [B) BXT 391, [C) 4XT 391

QUICKSILVER MESSENGER SERVICE — Jjust
for Love; (B) BXT 498, [C) 4XT 498

SEATRAIN; (8] BWX &59

Harvest
M.BA;;FEE — The Going's Easy; (8] BXW
Invictus

CHAIRMEN OF THE BOARD “Im Session™;
(B} BXT 7304, (C) 4XT 7304

record with AM-FM radio, PTC
777, at $79.95,

The home field:

A quadrasonic 8-track compati-
ble, CTI 4488, at $179.95 (with-
out speakers); 8-track deck (with-
out amplifiers), CTI 1100, at
$69.95; B-track deck (with ampli-
fiers), CTI 1400, at $109.95; and
8-track with AM-FM multiplex, at
$149.95.

Island
QUINTESSENCE; (8) BXW 9301

GRT

ABC

SDIE.IGHEI:I&THEMK — Zacharia; (8) B8022-13, (C)

-1

JIMMIE WITHERSPOON—Handbaos & Glad-
bags; (8) B022-717

DEMAIN; (B) BOR2-718

JOHN LEE HOOKER—Endless Boogie; (8)
B022-720

JAMES GANG—Thirds; (8) 8022-721; (C)
H22-721

FRANK PORETTA—For All We Know; (8)
B022.722

B. B. KING—Live at Cook County Jail; [8)
BO22-723, (L) 5022-F23

Audio Treasury

BEVERLY 5ILLS — Barbarosa-Lima-Scarlaffi;
[0y 5109-20005

BEVERLY SILLS — Donizetti-Lucia B Lammer-
meoar; (B8] B109-20004

Dunhill

DENNY DOHWERTY—Alone at Last; (8) 8023
50094

VAN DER GRAFF GENERATOR — To He Whe
Am the Only One; (B) BO23-50097

THREE DOG MNIGHT—Golden Biscults—Their

Greatest Hits; (8) B023-50098, {C) 5023-
50098

STEPPENWOLF Gold; (B) B023-50099, (O)
5023-50099

MAMAS & THE PAPAS — Histarlc Perform-
ances; (8) B0Z23-50100
SOUMDTRACK—The Last WValley; (B) 8023-

» The Tape Cases of Today

FECOTBN cresents

'TiIE DK

« A Sure Smash Seller

500102

« Designed For The Huge Youth Market

AVAILABLE MODELS gﬁtgg
114TC —Deluxe 24 Cartridge Capacity  $12.95
115TC —15 Cartridge Capacity 6.95
116TC—10 cartridge Capacity 4.49
117TC—12 Cassette Capacity 3.45
118TC—Deluxe 30 Cassette Capacity 12.95

Full Color Literature Is Available

3 recofan

eFull Line Merchandisers of Tape Accessories, Diamond
Needles, Record Accessories and Guitar Accessories.

“The Only Accessory Source Your Company Ever Needs"

46-23 Crane Street, Long Island City, N. Y. 11101 — 212-392-6442

www americanradiohistorv com

Blue Thumb

TYRANNOSAURUS REX—Beard of Stars; [8)
B075-8818

Cadet
ETTA JAMES—Llosers Weepers; (B) BO35-B47

Cuca

OLD TIME DAMCE — Paolkas, Schotfisches,
Waltzes; (C) 5030-5

De Lite

KOOL & THE GANG — Live at fhe Sax Ma-
chine; (B} BOBB-2008

Evolution

Great Moments in Radie Vel. 1; (8) 8117-
2001
2; (8] 8117-

Eﬂlin:l:l'li:EHTH From Sesame 5treef; (B) B117-

Great Moments in Radio Waol.
2009

Janus

FUNKADELIC & IROM BUTTERFLY; (B] BOVE-
2002
FRUIT—Truckin'; (B) BOYB- ECIEI.S
PICKETTYWITCH; (8] BO98-301
DONOVAN-Hear Me MNow; Ifol 80%8-3025

Impulse

JOHN COLTRAME—Live in Seatfle With Phar-
EEEE Sanders; (B} B8027-9202, (C) 5027-

ALICE COLTRAME—Journey in Satchidananda;
(@) BO27-9203

GABOR SIABO-His Greatest Hits; (B8) 8027-
9204, (C) 5027-9204

King

JAMES BROWMN—=S5ha s Fun&-r Dawn Here;
{8} BO3Z-1110, (€} S032-1110

BOBBY BYRD—| Hl.-u.-d Help; (8) BO3IE-1118B

SHAMPWMEJ (@} 8D3z2-1122

JAMES BROWN—Super Bad; (C) 5032-1127

REDD FOXX—Bare Facts Part 1; (C) 5032-
1072

REDD FOXX—Pass the Apple, Eve; (C) 5032-
1073M

REDD FOXX—In a Mutshell; (C} 5032-1074M

L&R

BOBRY BLOOM-—Montego Bay; (C) 5114-1035

Metromedia

JULIUS LA ROSA—Words; (B) BO90-1034
JOE BROOKS — The Private Collection; (B8}
BOS0-1037

Ranwood

LAWRENCE WELK — Country Music's Grest
Hits; (C] 5058-8027

RAY ANTHONY — Direction “T1—My Swest
Lord; {EEI B0S58-8078

BACHARACH Baroque; (8) BOS5S8-BO84

TED TAYLOR—Can You Dig It; (8) MB7529,
(€] M37529

Vanguard

COUNTRY JOE & THE FISH; (C) Z7247
BALDWIN & LEPS; [B) MB&SSY, () M3SSET

Vault
MORNING: (] MB138, [C) M5138

White Whale
LIZ DAMOMN—Orient Express; (B8] BD50-5003,

{C} 5050-5003
LIZ DAMON'S Orient Express; (8) MB3003,
(C) M55003

MUSICOR

Musicor
GEORGE JONES With Leve; (B) M5 B-3194

RCA VICTOR

Camden

LIVING ETIIHEE PLUS TWO PIANOS -
Theme From "Love ur{;’ &] £as 1114

LIVING STRINGS/LIVING VODICES — Music
From the Rock Opera: "Jesus Christ,
Superstar; (8) EEE 19

Gregar

THE HWEW CHRISTY MINSTRELS — You Meed
Somecne to Love; (8) PBGG 1002

Poppy

DICK GREGORY Live at the Village Gate; (B)
PBPY 1004

RCA Victor

BRIAN AUGER—Brian Auger's Oblivion Ex-
ress; E; PBS 1456

H.IE?;II ES Sings Michel Legrand; (8) P8BS

HARRY BELAFONTE—The Warm Touch; (8]

PE3 1680
BLACKWOOD BROTHERS—My God and [; (B)

PBS 1485
MIGUEL .IltE"r'EI MEJA — Camtos De Amor
Camplrano: Tul Aceves Mejia Canta
eros Wol. 1¥; ([B) P8BS

HI:ITH-IHGH Ran
1490

MIGUEL ACEVES MEJIA—Para Mis Amigos
Dal Norte Y Del Sur; (B) PBS 1691

DANNY DAVIS/THE NASHVILLE BRASS -
Somethin' Else; (B) PBS 14692, () PK

1692
DOTTIE WEST—Careless Hands; (8) PES 1693
SKEETER DA\"IE—SHHH {8) P85 1
THE BEST OF COUNTRY IHS'IHIJHIHT.II.S

w:llu I PES 1599
hin’:m HI.IHII—Amn Esta Tierra;
ia } PES 1700
This Is HARRY BELAFOMTE; (8] PB5 5088
This Is SAM I:IHI“ (8) PBS 5089
This Is AL HIRT; PAS 5090
VARIOUS Annsi's-. his Iz Broadway; (8)
PES 5091
This Is HUGD MONTENEGRO; .ﬁ PAS 5092
STEVE LAWRENCE/EYDIE EIH! — This Is
Steve & Eydie; (B) PES 509
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Pennsylvania/Southern New Jersey /Delaware

A&Il's many skillful hands point
to a Complete Distribution Facility

Specializing In All Brands Of Tapes And Accessories
(Exclusive Ampex Distributor)

Complete tape rack service
Complete consumer electronics lines
Auto ® Home ® Television—

Color & Black & White
CALL: Al Melnick &
DISTRIBUTORS.INC.

Philadelphia, Pa. 12131 Poplar 54300
5.E, Cor, 30th & Thompson 5t

COMING &

order lj recofon
Accessories

Local Overnight Delivery From

FINE-TONE

At The Best Prices

New York's Largest and Most Complete Tape and Record Accessory House

Orders Shipped Same Day Received!
Call or write . . .
one Audio Produects Co., Inec.

24 Cobek Court, Brooklyn, N.Y.
212—336-6662

when answering ads . . .
Say You Saw It in Billboard

Tage
Cartridges

(Based on Best Selling LP's)

This  Last
Week Week TiHe, Artist, Label (8-Tr. B CasseHe MNeos.) [Duplicator)
1 1 PEARL

Janis Joplin, Columbia (CA 30322; T 30322)

2 3 LOVE STORY
Soundtrack, Paramount (PA B-6002; PA C-56002)

3 2 CHICAGD 11
Columbia (CA 30110; CT 30110}

4 4 JESUS CHRIST, SUPERSTAR
Various Arfists, Decca [&6-206; 73-208)

3 7 TUMBLEWEED CONNECTION
Elten John, Uni (B 7309%; 2 73094)

6 5 ABRAXAS
Santana, Columbla (CA 30130; CT 30130

7 6 ALL THINGS MUST PASS
George Harrison, Apple (BXWE &3%; 4XWE &39)

g 8 ELTON JOHN
Uni (B-73090; 2-730%0)

9 9 PENDULUM
Creedence Clearwater Revival, Fantasy [Ampex MB8410:; MS58410)

10 22 LOVE STORY
Andy Williams, Columbla (CA 30457; CT 30457)

11 17 STONEY END
Barbra Streisand, Columbia (CA 30378; CT 30378)

12 13 |IF YOU COULD READ MY MIND
Gordon Lightfect, Reprise (Ampex MBS&3TZ; MSH3IFD)

13 15 PARANOID
Black Sabbath, Warner Bros. (Ampex MBIBET; M51887)

14 14 OSMONDS
MGM (Allison MBA724; M54724)

15 11 GREATEST HITS
Sly & the Family 5tone, Epic [(Columbia) (KO 30325; ET 30325)

16 10 THE PARTRIDGE FAMILY ALBUM
Bell (B4050; 56050)

17 20 CLOSE TO You
Carpenters, ARM (Ampex BT 4271; C5 4271)

13 — CRY OF LOVE
Jimi Hendrix, Reprise [Ampex MEX034; MSX34)

19 19 ROSE GARDEN
Lynn Anderson, Columbia (CA 30411; CT 30411)

20 23 WHALES & NIGHTINGALES
Judy Collins, Elektra (ET 8 5010; TC 5010)

21 18 LIVE
Grand Funk Rallroad, Capitol (BXWW &33; 4XWW &633)

22 12 ELYIS COUNTRY
Elvis Presley, RCA Yictor (PBS 1655; PK 1455)

23 16 NANTUCKET SLEIGHRIDE
Mountain, Windfall (Bell) {GRT 8119-5500; 5119-5500)
24 30 SWEETHEART
Engelbert Humperdingk, Parrot (Ampex MB71043; M571043)
25 24 STEPHEN STILLS
Atlantic (Ampex MB7201; M57201)
26 21 BLOODROCK Il
Capitol (BXW 491; 4XW 471)
27 36 TEA FOR THE TILLERMAN
Cat Stevens, ARM (Ampex BT 4280; C5 4280)
28 46 MANCINI PLAYS THE THEME FROM LOYE STORY
Henry Mancini, RCA Victor (P83 14&0; PK 14460)

29 34 IT'S IMPOSSIBLE
Perry Coma, RCA Victor (PBS 16&67; PK 1667)

30 27 TO BE CONTINUED
Isaac Hayes, Enferprise (EN B 1014; ENC 1014)

31 32 EMERSON, LAKE & PALMER
Cotillion [Ampex MBT040; M5F040)

32 29 JOHN LENNON/PLASTIC ONO BAND
Apple (BXW 3372; 4XW 3372)

33 31 WORST OF
Jeffersan Airplane, RCA Victor (PBS 1453; PK 1653)

34 28 FOR THE GOOD TIMES

Ray Price, Columbia (CA 30104&; CT 30104)
35 35 SWEET BABY JAMES

James Taylor, Warner Bros. (Ampex ME1B43; M51843)
36 39 TWO YEARS ON

Bee Gees, Afco (Ampex MB333I53; MS533353)

37 37 BLOWS AGAINST THE EMPIRE

Paul Kantner & the Jefferson Starship, RCA Victor
(PBS 14654; PK 1654)

38 44 GOLDEN BISCUITS—Their Greatest Hits
Three Dog Night, Dunhill (GRT B023-50098; 5023-50098)
39 33 EMITT RHODES
Dunhill (85089; 55089) (Ampex & GRT)
40 40 THIRD ALBUM
Jackson 5, Motown (MB-1718; M 75718)
41 25 LED ZFEPPELIN N
Aflantic (Ampex MBZI01; MS7I0N)
42 41 WHAT ABOUT ME
Quicksilver Messenger Service, Capitel (BXWW &30; 4XWW &30)
43 26 DELIVERIN'
Poco, Eplic (Columbia) (EA 30209; ET 30209)
4 47 CURTIS
Curtis Mayfield, Curtom (Ampex MBBOO0S5; M58005)
45 43 PORTRAIT
Fifth Dimension, Bell (Ampex MB&04S; MSG045)
46 — LIVE AT COOK COUNTY JAIL
B.B. King, ABC (GRT BO22-723; 5022.723)
47 49 CHAPTER TWO
Roberta Flack, Atlantic (Ampex MB1589; MS5]569)

48 — WORKIN" TOGETHER
Ike & Tina Turner, Liberty (9112; C1112)
49 48 WOODSTOCK
soundtrack, Cofillion {Ampex TBS NM; T55 HMN)

50 — CANDIDA
Dawn, Bell [B-6052; 5-5052)

Billboard SPECIAL SURVEY For Week Ending 3/6/71
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Today, a
college
educafion
is V3 paid,
23 aid.

Student tuitions cover
only one-third of college
operating costs. If it
weren't for the other
two-thirds derived from
tax funds and individual
gifts, our colleges would
be out of business. You
can help a college help
America stay in the lead.
Give to the college of

your choice.

COLLEGE IS
AMERICA’S
BEST FRIEND

*@ advertising contributed

for the public good
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Cartridge TV

$64 Question: What Will CTV Mean to Marketers?

LOS ANGELES—Now that color television has
gained a strong footing in American homes, cartridge
TV is seen as the next high ticket home entertainment

product.

This home market is estimated as being two to five
years away, with the industry expected to net $1 billion

by 1980.

~What will CTV mean to mass merchandisers? At
this point in time racks are heavily involved in records
and tape cartridges, so the thought of distributing a
totally new product with all its inherent headaches (re-
turns, guarantees, warehousing, inventory) pushes the
subject into a secondary priority position.

CTV companies, when they speak publicly, acknowl-
edge that the distribution of their product is a cloudy
issue. They don't really know with whom they will be
associating, although some lean toward working with
established audio/visual distributors.

tions).

distribution networks
programs through their own organizations.

Dick Elkus, head of Ampex's instavision system,
believes racks will get involved with what he calls “pure
entertainment” types of shows (movies, music attrac-

By ELIOT TIEGEL

Record companies with their own company-owned
k of eventually funneling their

Specialty Distrib

Initially, racks seem to be in the wrong business,
for CTV is starting out with the educational and indus-
trial markets as initial penetration points. These areas
require specialty distribution companies.

Jim Tiedjens, president of MNational Tape Distribu-
tors, says the home video recorder field hasn't been a
huge consumer item because of the high price of the
machine and because of the inconvenience of loading

tape into the player,

Audiovisual Unit
Without TV Screen

e Continued from page |

nation of 4-track endless loop au-
dio magnetic tape with jacks for
4-channel service and super 8 film
in a single cartridge closely re-
sembling an 8-track audio car-
.. tridge. The entire package weighs a
mere 9% pounds.

The unit, industrial models of
which are already on the produc-
tion line, will be available in full
color, with cartridge capacity of
up to 56 feet of film and one full
hour of audio.

Estimated price tag on the in-
dustrial units will be under $200,
with home units, when they go on
the market either at the end of
this year or early in 1972, selling
at almost half that cost. Average
cost of half hour color cassettes
will be about $3.

According to Paul Catalano
chairman of the board of RCS,
the StereoVision unit is not a tech-
nological breakthrough., “All we
have done,” he said, “is adapted
existing technologies and facilities
and created a high performing, ver-
satile, compact unit.

The unit, which will be officially
presented at the Cartridge Tele-
vision Convention in Cannes,
France, in April this year, utilizes
full transistonized circuitry, and
simple components. It can perform

in fully lighted rooms, and offers
filmstrip technique, animation and
full motion picture,

Catalano explained that with the
unit utilizing a mere 24 frames per
second for full motion picture per-
formance, film footage is consider-
ably reduced resulting in addition-
al savings for the consumer.

The RCS StercoVision wunit
was originally planned as a vehicle
for the company’'s video software,
of which Retention Communica-
tion Systems is a producer of ma-
jor proportions, boasting, among
its clients, such companies as Mc-
Graw Hill, Sterling Educational,
Follet and Ealing,

Although Catalano sees the RCS
system as being ideally suited, be-
cause of costs and ease of opera-
tion, for the home entertainment
market, he feels that its greatest
application and concentration will
be in the industrial and educational
fields.

RCS is working closely with sev-
eral manufacturers for the produc-
tion of units on a non-exclusive li-
censing basis. Said Catalano, “We
have no desire to manufacture the
system ourselves, but would prefer
to devote our time, energies and
finances to the development of a
1I;Lull‘1-r comprehensive software mar-

el.

Teac Meets Japan’s Type 1

TOKYO—The Teac Corp. has
introduced a color videotape
player/recorder which meets type 1
specifications established by ihe

Electronic Industry Assn. of Japan.

The machine uses Y2-inch-wide
tape running for 30 minutes at
7.5 inches per second past the rec-
ord heads. The tape can be used
interchangeably with several other
reel-to-reel Japanese players sub-
scribing to the EIAJ's iype 1
standards.

These standards encompass in
addition to ¥2-inch tape and a 7.5
i.p.s. speed, a 4.55-inch head
cvlinder diameter, a 3 degree, 11-
inch video head track angle and an

audio track width of 1.0 mm.

Teac's player, the VC-T71, 15 ex-
pected to retail in the $670 to
$835 range. Blank tapes will cost
around $14.

Among the firms having units
adhering to type 1 specifications
are Ampex, Concord, Craig, Hi-
tachi, Panasonic, Sony and Victor.
A number of other Japanese hard-
ware firms are reported designing
or manufacturing recorders to type
| specifications.

 What makes the standardization
picture confusing is there are VIR
machines rolling Y -inch tape, but
whose head cylinder diameters are
different from the type 1 4.55
inches.

Ampex’ Elkus

National Tape sees the potential for the new me-
dium, Tiedjens says, and plans to offer its distribution

expertise to CTV firms,

"V Day,” or “video day,” is going to be brought about
by the massive retailing organizations, believes George
Johnson, senior vice president at Audio Magnetics.

‘An Adult Toy'

When color TV hits its plateau, these massive chains
will need a $500 big ticket item, “an adult toy.” Stores

like Sears and Wards will go to CTV player firms with
letters of credit, Johnson feels, and request a new “adult
toy.”" “So you'll watch color TV sales as an indicator

of the birth of videotape recorder business.”

Retailers and then
executive believes, adding that he doesn't believe stores
will offer a system which is exclusively the design of
one manufacturer.

e public will call the shots, the

Audio is aware of the problems in manufacturing

‘New Era for Distribution’

LOS ANGELES—The cartridge
television explosion will create a
variety of distribution patterns for
programming. Specialized forms of
shows for the home viewer will be
handled by specialty distributors.

Rackjobbers through their asso-
ciation with entertainment oriented
music products will undoubtedly
become part of the distribution

pattern for “pure entertainment”
forms of CTV shows.

These predictions were offered
by Dick Elkus, general manager
of Ampex education, industrial
products division at a presentation
of Ampex Instavision videotape
system Sunday morning (28) during
the NARM convention at the Cen-
tury Plaza,

Unlike the distribution of pre-
recorded sound tape which has
established channels, audio/visual
tapes will be distributed by a
greater variety of firms, Elkus said.
A whole new concept of informa-
tion distribution can be forseen,
the executive said. CTV softwear

RCA Shelves
CTV Unit

e Continued from page |

tridges of inexpensive vinyl plastic
going at about $10 each.

It is understood that in its pres-
ent move to find a suitable interim
system, RCA is looking at mag-
netic tape systems with both play-
back and record capabilities. Al-
though no word is available from
Sony on its reaction to RCA's ap-
proach, the word is out that Avco
Cartrivision is more than willing
to work with RCA on a nonexclu-
sive licensing agreement. The mood
at Avco is that if the RCA move
develops into a tangible arrange-
ment, it could pave the way for
meaningful standards in the in-
dustry.

Officials at RCA were unavail-
able for comment, but informed
sources reveal that Avco has been
involved in discussions with Selecta-
Vision executives.

Eliscu Blasts CTV, CATY, Radio

LOS ANGELES — American
Guild of Authors and Composers
president Edward Eliscu classifies
videocassettes, cable television and
broadcasters as being the “com-
mon enemies” of songwriters and
publishers.

Eliscu’s comment came during
a meeting of the West Coast mem-
bership at the Hollywood Plaza
Wednesday (17).

__ Eliscu pulled in the new emerg-
ing electronic media as the areas
of concern when he stated: “We
have outgrown the corny concept
of the publisher as a blackhearted
villain, scheming to cheat the
writer heroine out of the mort-

26

gage. The main conflict is no
longer between the writer and the
publisher, but between the com-
pany writer-owner, meaning both
of them together, and their com-
mon enemies, Whatever the dis-
agreement between the writer and
the publiisher, the joint company
writer is being assailed on all sides
by CATY barons, broadcasters,
performers and videocassettes.”
The executive deplored what he
called the lack of unified music
industry planning and activity in
working for copyright revisions.
“The writer cannot blindly leave
everything to the publisher, per-
forming rights society or the ac-

countant. We cannot unconsciously
surrender control of our present
and future copyrights.”

Eliscu also touched on the
rivalry between performing rights
societies, noting: “Instead of co-
operation for common objectives,
like copyright reform, a clearer
understanding of the cassette
menace and the revolutionary im-
plications of television, each goes
off on his own and that is a dis-
service to writers.”

AGAC’s counsel, Alvin Deutsch,
emphasized the need for unified
music industry action in the copy-
right revision field and in explor-
ing the future of videocassettes.

distribution will emphasize selec-
tive creativity in programming and
this selectivity is the key to home
viewer involvement, according to a
hypothesis developed by the Am-
pex executive.

In order for CTV to become a
viable, accepted new communica-
tions medium, people will have to
become involved in the program-
ming. Elkus believes there are five
categories of programs on which
CTV will be built. They are con-
structive leisure, classic works of
art, emotional stimulants, back-
ground information and pure en-
tertainment.

Not Sole Reason

This latter category will probably
have the greatest across the board
form of distribution. But it in
itself will not be the sole reason
why people will buy CTV players.
Elkus told his breakfast audience
that pure entertainment will play a
supportive role to the other more
involving categories. Constructive
leisure shows will improve and en-
tertain the viewer, allowing him to
accomplish a desired purpose.
Classical works of art are audio/
visual experiences standing the test
of time. Emotional stimulants are
andio/visual experiences which
stimulate the senses. Background
shows enhance a situation but are
not important in their own right.
And pure entertainment shows do
not have long term benefits; they
are a momentarily escape.

“Each category, except pure en-
tertainment, lends itself to pre-
viewing, viewing for over-all effect
and reviewing at a later date,”
Elkus pointed out.

In being the only CTV firm ex-
hibiting and demonstrating at
NARM, Ampex was able to speak
directly to decision makers in the
music industry, many of whom will
be moving into programming and
distribution in the future.

Elkus spiced his talk with ex-
amples of play and retrieve fea-
tures of the Ampex machine
which can both record and play-
back. In fact Elkus made a strong
point that the Ampex system 15
designed to sell itself regardless of
the availability of prerecorded
programming.

The home market for CTYV will
take several years to develop, Ell-[.us
said, pointing to 1975 as a signifi-
cant year for the medium's full
emergence. In the immediate years,
hardware will be sold to educa-
tional and industrial markets which
will make people become conscious
of a new communications form.

Cartridge TV "is a logical ex-
tension of the audio/visual proc-
ess.” Noted Elkus: Videotaping
equipment in the past has been
used by broadcasters for storing in-
formation. The emergence of the
home VTR market may well alter
the nature of audio/visual com-
munications and transfer the sys-
tem from being a “substitute” com-
munications aid (as is its role in
brﬂ]ad:asting] to that of a primary
tool.

blank videotape. Comparing video-
tape to Super 8mm film, Johnson
notes you can pay $5 for four
minutes of Super 8 film, so that
a half-hour costs $35. “We figure
in the near future with enough
equipment available, videotape
can cost one third of that.”

Will videotape be sold in the
photo department or hi fi depart-
ment? Johnson asks., Racks don't
handle Audio’s line of blank car-
tridge tape and the company
doesn’t see any future Audio Mag-
netics videotape product being
handled by them either.

Johnson sees racks handling
prerecorded programming instead.

For a small tape hardware firm
like five-year-old Car Tapes, CTV
players portend new business in
the future. “At $199.95 our dis-
tributors could handle a video-
tape player,” notes Jim LeVitus,
Car Tape's president. “We could
come out with a video machine
by the end of the year, only we're
not willing to commit to any one
system. I'd like to know what
the big boys will do. They can
spend a lot of money promoting
their systems. Small companies
can come up with a marketing
ideas, but we can't fight the sys-
tem.”

The question which complexes
everyone is: Which system

Alshire Intl
Into CTV Field

LOS ANGELES—Alshire Inter-
national will move into cartrid
television with a background music
company. The Al Sherman-owned
record company plans developing
a background music firm using the
catalogs of its two firms, Alshire
Presents and Stereo Fidelity.

Sherman is waiting for budget-
ary costs to be determined and he
will then begin assembling his
background packages and offering
this material to cartridge TV pro-
grammers. Sherman's firm already
leases music to such firms as
Seeburg, 3M and Music Time.

Music by the 101 Strings, Al-
shire's top act, will be available.
There are 200 LP's by the British
orchestra in the Alshire catalog.
“Creating a background music
company is the way we intend to
get our share of this new business,”
Sherman said.

Teletronics’ Course
For Film Editors

NEW YORK- -Teletronics In-
ternational has initiated a series of
weekly videotape workshops for
film editors. The first was held
Feb. 16 at Teletronics studios. The
session covered a wide range of
subjects including color control in
film-to-tape transfer and the use
of video optical effects in the com-
pletion of commercials.

The second session was held
Feb. 23, and was attended by staff
editors from several leading organi-
zations involved in the cartridge
TV medium. Persons interested in
attending workshops should con-
tact Dan Rosen or Gerry Cantwell
at Teletronics.

|
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The record industry’s most successful
and enduring promotion.

Il

A TWO RECORD SET

London Records celebrates
the 20th Anniversary
of MMM

with an unprecedented

two record offer:

 One LP of beautiful new material

* One LP of Mantovani classics

* Plus a complete Mantovani
discography

2 LP's for 9

(suggested list)

The Music Research Bureau reports that
Mantovani’s world-wide LP sales of

43.5 million LP’s now rank second only to
the Beatles figure of 56 million.

RECORDS
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Talent

‘Do It Again’ Is Excellent
Gershwin—But Disappoints

NEW YORK—Something hap-
pened between the idea and the
execution with “Do It Again,” with
disappointing results for the

“Gershwin  Musicade” at the
Promenade Theater. The perform-
ances, especially by Clifton Davis,
are sharp as the show offers one
fine Gershwin song after another.

Margaret Whiting, generally in
intimate club style, is effective in
singing such gems as “Someone to
Watch Over Me," “Foggy Day”
and “My Man's Gone Now,” and
the simple setting suits an intimate
nightclub. William Cox, musical
supervisor, directs the offstage mu-
sicians from a grand piano in keep-
ing with the nightclub idea.

Miss Whiting 1s elegantly dressed
in all her changes. But Davis,

Robin Benson, Susan Long and
Marion Ramsey often are attired
informally, a seemingly incompre-
hensible contrast. ile the three
supporting girls all have good
voices, their vocal blends also
didn't make it. Miss Ramsey was
good in her segments.

Davis showed the style and pres-
ence of stardom, whether deliver-
ing the big “Porgy and Bess" num-
bers, such as “Bess You Is My
Woman Now,” or duets with Miss
Whiting, including "“They All
Laughed” and “Let's Call the
Whole Thing Off." However, while
Miss Whiting and Davis both sang
and interpreted the Gershwin songs
well, they generally were not ef-
fective as a couple. The revue was
conceived and directed by Bert
Convy. FRED KIRBY

From The

Music Capitals
of the World

DOMESTIC

CHICAGO

Current and future 22nd Cen-
tury Productions concerts: Step-
wolf, Syndrome, Friday (5);
errante & Teicher, Opera House,
Saturday (6); Poco and Linda Ron-
stadt, Auditorium Theatre, Sunday
(7); and the following at the Syn-
drome: Black Sabbath, Mar. 20:
Johnny Winter and the Allman

Unsurpassed in Quality at any Price

1,000

Bx10 COLOR

$175.00

3,000 Posteards
$120.00

Spetial Coler

MOUNTED
ENLARGEMENTS

A Division of JAMES ). KRIEGSMANN
165 W. 46th St., N.Y. 36 PL 7-0233

-
- A L P

“YOUR HOST: TONY

The Gomsrmets Haven for balian Cumsine

163 65WEST A8TH ST, NEW YORK, NY. 10036

(‘| Professional Manager of |

Bros., Mar. 26; Jethro Tull, Breth-
ren and McKendree Spring, Apr.
2; Jumes Gang, Apr. 9, Frank
Zappa & the Mothers of Invention,
May 28 (additional acts are to be
announced in certain cases), . . .
Wilderness Road performed re-
cently at the Quiet Knight. . . .
Curtis Mayfield and the Impres-
sions are to be presented to the
press at a Buddah and Curtom
party March 11. . . . Carolyn and
Cathy Ford began an engagement
at Chances R. Wednesday (31).
. . . Jim Post just completed a
Chances R engagement, . ., . The
Enchanters of Gary, Ind, have
enjoyed several return engage-
ments at Loft Lounge in Gary
and recently participated in the
WTRU Muskegon, ich. Grand
Haven Bash. . . . Rainiree, an
Amaret Records act, is preparing
for a college tour booked by Al
Curtis and Ben Arden Associates.

. Happy Medium launched a
new format featuring off-Broad-
way cabaret theater and live mu-
sic for listening and dancing: Okie
Duke was the first act under the
new policy following the nightly
performance of *“Oh Coward!™
Judy Roberts and the John Bishop
Quartet perform in the downstairs
Flower Pot at Happy Medium. . . .
Line-ups at Mister Kelley's: Rick
Melson until Sunday (7); Bonnie
Koloc and comedian Billy Wallace,
March 8-21; comedian Charlie
Calla and singer Esther Marrow,
March 22-Apr. 4; at London
House; Roy Eldrige, March 3-21;
Don Lewis, March 24-Apr. 11.
. . . Kim Martell was the opening
act at the new Nikos French res-
taurant recently in Lombard. . . .
Buddy Raymond and the Changing
Times followed the Martell engage-
ment. EARL PAIGE

LOS ANGELES

Marshall Berle has left Associ-
ated Booking Corp. to form Dep-
uty Star Productions, which will
be involved in personal manage-
ment, concert tours, recording,
publishing and public relations.
. . . Richard Thompson, co-
founder of A&M's Fairport Con-
vention, has left the group.

Uni's Neil Diamond in the
midst of a three-month tour. . . .
Mountain will headline two con-
certs at the Santa Monica Civic
Center Friday and Saturday (5
and 6), promoted by Concert As-
sociates. Zepher will be the open-
ing act. . . . Small Faces, Savoy
Brown and Grease Band will
headline concerts al the Forum
and San Diego Arena.

Van Morrison headlines three
concerts in the New York area in
March., . . . Kenny Rodgers and

(Continued on page 31)

ROBERT ROUNSEVILLE sings hit
songs from the Broadway musi-
cal, “Man of La Mancha,” at the
Barbetta Restaurant in New York
during a benefit for the Dog
Owners Guardian.

Railroad for
32-Day Tour

NEW YORK—Capitol Records’
Grand Funk Railroad will em-
bark upon a spring tour encom-
passing 38 appearances in 52 days,
with a guarantee, exclusive of per-
centages of the gate, of $760,000
and a potential take of $2,060,000
on an anticipated gross of nearly
$4 million. The tour kicks off on
March 12 at the University of
Alabama in Tuscaloosa and con-
cludes May 2 at the Syndrome in
Chicago.

Every arena in the tour will
have a minimum of 10,000 seats,
and Grand Funk, whose concerts
have consistently sold out after
tickets go on sale, will play to
a potential audience of 350,000.

Bloodrock, Capitol’s rock sex-
tet, will tour with Grand Funk
Railroad.

Is Bill Legal?
Coats on Fest

AUSTIN — Rep. Sam Coats
questioned the constitutionality of
a bill proposed regulation of rock
festival sanitary conditions by the
state. A member of the committee
which heard the bill, Coats said
serious  constitutional questions
have been raised.

Rep. Don Cavness of Austin,
author of the bill, told the House
Committee, the State Health De-
partment would be the proper regu-
latory agency. The bill would re-
quire a permit for a large group
meeting for more than 12 hours
outside a city's limit. The measure
was referred routinely to a House
governmental affairs and efficiency
subcommittee after an hour's hear-
ing.

The bill by Cavness would re-
quire a rock festival's promoter to
post a 550,000 performance bond,
and the local county judge would
have the right to grant or deny a
permit. Coats said that this seemed
to raise serious constitutional ques-
tions as to free speech and right to
assemble. The bill, said Cavness,
was meant to give the State Health
Department the right to set mini-
mum health standards for such
gatherings.

Signi
Jim Hilton to Metromedia Rec-
ords. “Hot Panis” is his first sin-
gle. It was produced by Buddy
Kaye. . . . Buddy Greco 1o MGM
Records. His first single is “How
Can I Live Without Your Love."”
o Sherwood Ball to Blue
Trolley Productions, company be-
longing to Charles Fox and MNor-
man Gimbel. . . . Pyve & the In-

gredients to CMC Records &
tapes.

Talent In Action
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BEACH BOYS
Carnegie Hall, New York

The Beach Boys pul on quile
a show at Carnegie Hall, Feb. 24,
Mearing their 10th anniversary as
a performing unit, the Beach
Boys combined old and new ma-
terial for a complete show, far
more developed than in their New
York appearances of several years
ago,

Mike Love, Bruce Johnston,
Carl Wilson and Alan Jardine,
singly and in perfect harmony
were in good vocal form, while
Dennis Wilson, a steady drum-
mer, came front for a couple of
good vocal leads, including “For-
ever.,” The enthusiastic audience
drew out several encores, in-
cluding such big oldies as “Cali-
fornia Girls,” “Surfer Girl,” and
“1 Get Around.”

From their opening “Heroes
and Villains" to the closing
“Good Vibrations,” the Beach

Boys combined the best of their
many standards with different
material and treatment, producing
a contemporary feel. The second
half opened with solos by Carl
Wilson, accompanying himself on
acoustic guitar, and Johnston,
backing himself only on grand
piano,

Among the pood numbers not
usually associated with the Beach
Boys were a rockin' "Cotton
Fields,” a tongue-in-cheek “Okie
From Muskogee,” and “Riot in
Cell Block No. 9." Throughout
the bill (they were the only act),
the Beach Boys exuded fun, which
was contagious.

Other numbers associated with
the umit, which were highlights,
included “Wouldnt It Be WNice,”
“Darlin’,” "Vegetables,” and
“Sloop John B.” Most numbers
were aided by eight backup mu-
sicians, including a five-man brass
section. Brian Wilson, who
rarely travels with the group, was
ill and not with the Beach Boys.
The wnit currently records for
their Brother label, which is dis-
tributed by Reprise. The merited
warm response they received in-
dicated that the Beach Boys would
be welcome here even more fre-
quently in the fulture.

FRED KIRBY

CANNONBALL ADDERLEY
SEXTET

Century Plaza, Los Angeles

Guitarist Sonny Sharock and
pianist Larry Willis have joined
Cannonball Adderley’s sextet, but
their presence does not strengthen
Adderley's sound. The group
opened at the Century Plaza here
Feh. 22.

Sharock’s forte is fooling around
with ampliphonics which creates
eerie sounds as he moves a slide
down the frets. He is a bit out of
the blues idiom which is at the
core of the Adderley group.

Willis has a tough role: to fill
the seat vacated by Joe Zawinul
after 10 years, and his playing 1s
more gently introspective than
emotionally explosive—which was
Lawinul's strength.

Over-all, Adderley, his brother
MNat, bassist Walter Booker and
drummer Roy McCurdy maintain
a tight cohesiveness which locks
them all together.

ELIOT TIEGEL

PHIL OCHS
Troubadour, Los Angeles

Phil Ochs has returned to his
true role of storyteller of reality.
His short-lived experience with a
gold lame suit and a hard rocker’s
stance is part of his past, and the
yvouthful, appreciative aundience
was cued into his now comments.

Many applauded his better-
known compositions and his solo
effort was a strong sample of

hasic cnmmunij:atinn between
sender and receiver.
Swaying in place, a lock of

hair over his right eye, Ochs
strummed his acoustic guitar and
sang about the way he looks po-
litically at this country.

“1 Ain't Marching Anymore”
reflected his frustration at not
enough follow-through deeds be-
ing done in the field of civil dig-
nities. “Love Me I'm a Liberal”
was a biting dissection of the per-
son who espouses causes but does
not want them to touch his life.
“Jim Dean of Indiana™ was one
of the few mnon-political songs
heard during the set caught on
Feb. 18,

“Pleasures of the Harbor™ and
“Crucifixion” recalled Ochs ear-
lier statements. Ochs' lyrics are
sardonic, biting, black in nature
and reflects his own bitterness
about the way America is being
run, ELIOT TIEGEL

DION,
TRILOGY
Bitter End, New York

The double-headed program of
Dion and Trilogy at the Bitter
End, Feb. 18, provided showgoers
with a diversified and enjoyable
combination of folk, rock and
blues.

Trilogy, Mercury Records, is a
five-member ensemble that, though
basically rock oriented, is to be
no means limited to that format.
This versatile group, with its low-
keyed rock tones, diqpmm with
equal ease and expertise, a better
than average blend of folk and
blues.

Strong on vocals and utilizing
a minimum of amplification, Tri-
logy whipped up, with confidence
and professionalism, a repertoire
of tunes that included “Red Wine,”
from their recently released single
“Save My Life,” “"Mr. Drifter”
and a collage of the group’s ran-
dom thoughts put to music.

There is little that can be said
about Warner Bros. Dion that has
not already been said. Here is an
extremely charismatic performer
with the charm to establish an in-
stant rapport with his audience,
and the musical ability to sustain
that rapport throughout his per-
formance.

His program, interspliced with
wit and thought-provoking vig-
neltes included “Howlin' at the
Moon,"” “Abraham, Martin &
John,” “Let it Be,” Bob Dylan's
“One Too Many Momings,” and
“1 Get Around.”

RADCLIFFE JOE

STAPLE SINGERS

Civic Auditorium
Santa Monica, Calif.

The Staple Singers are very good
interpreters of other people’s ma-
terial in addition to being good
singers of their own material with
conviction. The audience here Feb.
19 was primed for the Bee Gees,
but gave the Stax's recording
artists its full support.

Mavis Staples was in top form,
belting songs with the gusto or
tenderness they deserved. The
girls seemed to be uneasy during
much of their set, perhaps due to
the absence of Pops Staples, who
was ill. Nonetheless, they were
impressive and, hopefully, the
Staple Singers will broaden their
audience during this tour with the
Bee Gees.

GEORGE KNEMEYER

TRANSFUSION
Shelly's Manne Hole

Transfusion is a 12-piece band
of studio musicians working on
Monday nights. They are a com-
pendium of the excitement factors
which stimulate the likes of Blood,
Sweat and Tears, Chicago, Light-

(Continued on page 32)
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exclusively on
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Single: SUA-50727

LP: UAS-6777

8-Track: U-8222

Cassette: K-0222

Produced by Bob Montgomery
and Bobby Goldsboro

United Arhists Records Inc
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the First Edition headline a bene-
fit concert for Huntington Me-
morial Hospital at Pasadena Civic
Auditorium Saturday (6), along
with John Stewart and Carla
Thomas. . . . Raphael to spend
four weeks in South Africa doing
concerts. . . . Christian Corelli
cumﬂleles a nine-day engagement
at the Crown Terrace Room in
the Edgewater Inn in Seattle Sat-
urday (6). . . . Three Dog Night
will headline a Friday (5) concert
in Madison Square Garden in New
York. . . . Guess Who will record
an album in mid-March in Chi-
cago followed by five concert
dates to round out the month.

Racoon's Youngbloods will give
a minimum of 16 concert dates
during March, April, and May,
the bulk of them at eastern and
midwestern colleges. . . . Concert
Associates will promote three
April concerts by Columbia's Chi-
cago in Southern California. . . .
Michsael Lorimer, classical guitarist,
gives one performance April 4 at
UCLA.

ABC's James Gang finished
mixing their next album here re-
cently, Titled “Third,” the set was
recorded in Cleveland and mixed
at the Record Plant. Bill Szyme-
zyk coproduced with the group.
.+« . T, Rex, his first Reprise LP
released, is coming to U.S. in April
for a tour. . . . The Faces, in the
midst of an American tour, has
had its new LP released by Re-
prise. . . . Tennessee Ernie Ford
is recording his first Capitol single
in over five years with Jack Fasci-
nato producing. . . . M. ], Records
has been formed here by Mike
Joseph, who has produced product
for A&M, Reprise, Uni and Lib-
erty, among other. The company's
address is 1805 W. Magnolia in
Burbank.

Patchcord Productions, special-
izing in electronic music for re-
cording, commercials, television
series and motion picture scores,
has moved to 808 N. Roxbury in
Beverly Hills. . . . Mike Gruber,
president of Bananas Music, Inc,
and Lester Sills, vice president of
Screen Gems/Columbia Music Co,,
have formed Screen Gems/Banan-
as Music, Inc. . . . The Sound
Stage One Faire and Music Ex-
perience was held recently, with
over 100 entertainers and five
rock bands participating. :
Norma Green will write the
lyrics and Charles Gross the mu-
sic for the film, “The Old Man's
Plane.”

RCA's Henry Mancini will do a

TA’s Seals & Crofts

Tour Dates Set

NEW YORK — Seals & Crofts,
TA Records duo, are set for a new
round of personal appearances.
They headline at the Quiet Knight,
Chicago, Wednesday (3) through
Sunday (7), appear in concert at
Mankato State College, Minn.; at
the University of Nebraska in
Omaha on March 12, and from
March 16 to March 21 they head-
line at the Troubador in Los
Angeles. Also set is date at the
C:;:Iég?r Door in Washington March
23-27.

The TA label is distributed by
Bell Records.

WIGO Launches

Teen Dances

ATLANTA — WIGO, soul mu-
sic station here, has launched a
series of weekly teen-age dances
each Woednesday night at the
Paladium. John Person, WIGO,
will emcee the live music shows.
Recording artists are now being
sought for the dances, which be-
gin Wednesday (3).

MARCH 6, 1971, BILLBOARD

series of concerts following his TV
special in April. . . ., Reprise's
Fanny will headline at the Whisky
March 16 and 17, plus several
dates as backing group for major
concerts in the area. . . . A&M’'s
Free has added May 7 and B dates

sessions. . . . Darryl Dragon has
been added on organ to Beach
Boys lineup, replacing Brian Wil-
son, who no longer appears in
concert with the group.
GEORGE KNEMEYER

NEW YORK

Warner Bros. James Taylor gives
a Madison Square Garden con-
cert, Wednesday (10}). . . . Metro-
media’s Tamiko Jones opens a two-
week engagement at La Concha,
San Juan, Monday (1). ... "Tarot,”
which was presented in the Chel-
sea [heater at the Brooklyn
Academy of Music in January,

THIS
IS
THE
YEAR
OF

THE
gloje

COMING SOON

Eastown Theater in De-
troit before heading back to En-
gland for concerts and recording

TAPE REVERSE SIMULATOR — Lets f!.'l:.:u
control an exponential build-up and fast
decay of your guitar or bass signal over a
fixed signal range. This capability gives
our live playing the weird effect similar
o a pre-recorded tape that is played
backwards.

ATTACK EQUALIZER—Allows you to suck
out and emphasize the BITE you get just
when your pick plucks the strings. The
attack control, used in conjunction with
the tone and booster controls, will give
your instrument as much balls as you
want, letting you taste and feel each note.

BLACK FINGER — A totally DISTORTION-
FREE guitar sustainer that gives pure
clean lengthy controlled sustain. This
80db compressor can stretch chords as
well as single naotes, with an infinite bell-
like clarity.

LOW FREQUENCY COMPRESSOR — This

ultimate version of the mole is designed

exclusively for the professional electric

bass player. Its outstanding feature of a

HEA".# BASS-SUSTAIN control will make

ou sound as if you're bowing a stand-up
s5 fiddle.

BIE MUFF = — This finest distortion de-
vice is high on sustain and low on distor-
tion. It is designed for the guitarist who
wants his axe to sing like a humming bird,
with a sweet violin-like sound. The sustain
control allows you to optimize long sustain
with a hint of harmonic distortion.

HARE-LIP MICROPHONE ECHD — Gives
the singer echo effect electronically, and
at one tenth the cost of the mechanical
tape echo units. In addition to the echo
speed and intensity controls, this unit has
an adjustable booster to control the in-
crease of regular microphone volume,

All of the units in the above column are
housed ke the Hare-Lip—with heavy duly
slainless steef construction and three controls.

opened at the off-Broadway Circle
in the Square, Feb. 25. . .

(Continued on page 32)

. United

LPB-1 This linear power booster is a
compact solid state preamplifier that can
up to triple the acoustic output of any
amplifier. It will increase guitar, sustain
and improve the performance of all fuzz-
tones, and wah-wah pedals.

SCREAMING BIRD A treble booster that
will give your instrument the razor sharp
cut of a screaching harpsichord whose
strings are whipped instead of plucked.

MUFF This funkiest distortion device
will give you that dirty sound reminiscent
of the natural distortion of the tube amps
used by the Rhythm and Blues bands of
yesteryear.

MOLE The mole bass booster will extract
the highs and amplify the subharmonics
giving your instrument the depth, reso-
nance and heavy penetration of the foot
pedals of a church pipe organ.

EGO This microphone booster is de-
signed for the vocalist whose P.A, system
isn't strong enough to cut through the
noise generated by the other members of
the band. The Ego will match any micro-
phone and up to quadruple the output of
your P.A. system,

{ALSO AVAILABLE AT YOUR RETAIL MUSIC STORE)

sy

) :. : ‘#%

ROULETTE RECORDS
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All Electro-Harmonix accessories, both
factory wired units and Kits, are guar-
anteed for three years. They are com-
patible and modular. Any combination
of more than one unit will give you an
infinite variety of sounds.

Enciose a check and Electro-Harmonix
will pay shipping. Or, if more conve-
nien?nrder C.0.D. for cost plus ship-
ping. Enclose a 10% deposit on C.0.D.
orders. (C.0.D. orders are limited to
the continental United States).

8x10
GLOSSIES

125 .2

When you need glossies—for publicity,
bookings, =~ what-
Ever and need
super fasi service

al  rock  bottom
prices, send your
prints @r  nega-

Hvas 1o MASS 1
PHOTO COMPANY,

100 plossies only
122 each; 1000 glossies anly 9Vse each.
Send today for Brochure and price list.

Copy negaflves and captlons exira,
PHOTO

MASS o

PO BOX 1Z5858 WOUSTON, TEXAS 77007 l

MIKE MATTHEWS FREEDOM AMP

Free yourself from the bureaucratically
dominated sources of electricity.

This 400 watt peak PORTABLE amplifier
uses patented low drain circuitry which
allows it to operate on standard flashlight
batteries. Just one specially designed
super heavy duty 10" speaker is all that's
needed to pump out all this power making
this unit the most compact, rugged guitar
amplifier developed to date. Its built-in
Attack Equalizer Control System allows
you to zero in on just the BITE you want.

The MIKE MATTHEWS FREEDOM  AMP
will let you—

® play your axe while
traveling o o gig.

® blast out in the soloce of
the woods,

® lead o pilgrimage to the
mountfains.

® become a star.

— . O T S S S e -

electro-harmonix seaoz
15 West 26th St., New York, N. Y. 10010

Factory Complete
PLEASE SHIP: Wired Kit
MATTHEWS AMP $179.00 O $129.00 O
TAPE REVERSE 69.95 O 4995 O
ATTACK EQUALIZER 49.85 O 34.85 O
BLACK FINGER 63.95 O 4895 O
LOW FREQ. COMP. 59.85 O 42.00 O
BIG MUFF = 39.95 O 2695 O
HARE-LIP ECHO 39.95 O 26.95 O
LPB-1 (plug into amp) 14.85 [ 10.50 O
LPB-1 (plug into inst)  14.95 [ 10.50 O
BIRD (plug intoamp) 17.95 O 1295 O
BIRD (plugintoinst) 17.95 O 1295 0O
MUFF (plug intoamp) 1885 O 13,75 O
MUFF {plug intoinst) 18.95 O 13.75 O
MOLE (plug into amp) 19.95 O 14.25 0O
EGD (2 female jacks) 14.85 O 10,50 O

] Enclosed is total check for order - TR
"] Ship C.0.D. Enclosed is 10% deposit $.......

[] Please place me on your new product
announcement mailing list at no charge.
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It will
sound

better!

For complete information on
AKG quality performance
at prices ranging from
$40. to $75. net. See your
qualified dealer or write to:

MICROPHONES : HEADPHONES
Ir-\.II:I:rI:!I‘I:-I 4-!:.IP.IIIEI MCAN FPHILIFEG OORPORAT I.ﬂ‘H

ABS CAAALS » DINITI0N OF BOUNLL passoml (iCTeimill - SLammibducs, ohialsg

b TOP QUALITY

= 8X10
<" PRINTS

LITHOGRAPHED ON HEAVY KROMEKOTE
BLACK & WHITE PRINTS

500 -— $20.75 1000 — $31.75
COLOR PRINTS
1000 —— $200.00

Send for a sample 8X10 color
print and black & white BX10
plus prices for other sizes in
black & white and full details
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house, Tony Williams Lifetime and
the Don Ellis Band.

Their music is stroctured and
arranged with room for jazz solos.
Les De Merle, the drummer, and
Joe Roccisano, the alto flutist-so-
prano saxophonist, are the band's
founders.

The music becomes violent, hot
with the heat and hatred in today’s
world and a rock setting estab-
lished by drums-guitar and bass.
Transfusion’s music wakes you up
and keeps you high.

Their opening song Monday (22)
was titled after the band and set
the explosive mood. Miss Renee
Armand is the group’s vocalist and
she has good potential. She has a
Barbra Streisand quality, good
stage presence but cannot over-
power the dynamics of the band.
The band’s closer was an irreverent
“Sweet America” complete with
the “Star-Spangled Banner” done
sarcastically with traces of “Taps”
by trumpeter Oscar Brashear.

ELIOT TIEGEL

RICHARD WILLIAMS
Ye Little Club, Beverly Hills

Richard Williams fits the cate-
gories of under-rated, unknown
and an excellent performer. The
CQuad Records star used a fresh,
updated songbook during his most

recent engagement in this small
boite.

The utilization of songs like
“Fire and Rain,” "Mixed Up Guy,"
“It's  Impossible,” “Till Love
Touches Your Life.,” “Heaven
Help Us AlIl" and “This Is My
Life” s a right move for
Williams. His voice is perfect for
these tunes, especially since he
has the insight to know where to
press, push, shde, glide and -
fuse the proper emotional bal-
Ances.

There is a good vibrato quality
to his voice which comes through
on “Fire and Rain” and which
adds to a rhythmic flow to the
tune., “Mixed Up Guy" was a
fast romp and Williams glided
along with the drums to maintain
his lead role. "It's Impossible” and
‘Going Out of My Head” were
interpreted in a dreamy fashion,
with Williams injecting a tor-
mented touch to the latter song.

When he offered his Quad hit,
“Till Love Touches Your Life”
the Dick Johnson trio substituted
for the 60-pieces used at the
Rome recording date. The tempo
seemed up a bit from the single,
“This Is My Life" was a strong
closing flagwaver, with Williams
pushing hard and making his
point: he is a rhythm singer and
he is also a good balladeer. He
sings honestly without any gim-
micks. ELIOT TIEGEL

Rock Ban Lifted by
Arizona Coliseum Board

By FPHIL STRASSBERG

PHOENIX — The state fair-
ground Memorial Coliseum board
members on Feb. 19 lifted their
rock concert ban and, by a 3-2
vote, prohibited any and all smok-
ing in the arena after April 30.

Rock concerts were banned
from the 14,000-seat Coliseum sev-
eral months ago because of wide-
spread drug abuse among young

attendees. The capper was the

Jethro Tull-Leon Russell-Sugarloaf
concert on Oct, 20, when security
forces were unable to control drug
use in the audience.

Coliseum board chairman Dick
Smith revealed at the time of the
ban that there were 34 cases of
drug overdose and B0-90 youths
were trealed for misuse in the
emergency drug treatment center
after the concert. Police estimated
that 2,000 of the 11,000 attending
were involved in  marijuana or
drug use.

At the Feb. 19 meeting, the
board agreed to book one more
rock show on the strength of as-
surances from vyouth spokesmen
that voungsters want a chance to
prove they can control the drug
problem.

The unanimous agreement was
made subject to an offer to make
available to the Coliseum about

100 young volunteer marshals who
will be trained to do everything
possible to eliminate drugs and
smoking in cooperation with the
regularly-staffed Coliseum security,

That offer came from Jim Mur-
ray, spokesman for KCAC-radio,
Phoenix's only free-form station.
He informed the board KCAC
would spread the message that
smoking or drug use during the
show will make it the final one
ever to be held there. Other sta-
tions, he indicated, would like-
wise assist in spreading that mes-
sage.

Chairman Smith commented: “If
the kids behave, we'll have more.
If they blow it, that's the end.”

The smoking ban, incidentally,
was made effective May 1 in def-
erence to season ticket holders for
the winter sports season, since
they purchased them with the un-
derstanding that smoking would be
permitted in the arena.

The board also signed Tennes-
see Ernie Ford, Roy Rogers and
Dale Evans and Rex Allen to
entertain at next November's fair.

Some of the top recording artists
who headlined concerts at the Coli-
seum last year, prior to the rock
ban, were Sly & the Family Stone,
Three Dog Night, Tom Jones,
Elvis Presley and Ten Years After.

From The

Music Capitals
of the World
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Artists’ Pat Cooper plays the Con-
cord Hotel in the Catskills, Satur-
day (13) and Palumbo’s Hotel,

Philadelphia, March 10. The latter
date opens a 10-night stand. . . .
Florence Henderson performs at
Los Angeles’ Century Plaza,
Wednesday (10). She also is
scheduled for Sottmiller's, Dayton,
Ohio, March 15-20, and the Shore-
ham Hotel, Washington, March 23-
Apnl 3.

Capitol’s Quicksilver Messenger
Service plays Bill Graham's Fill-
more East, Friday (5) and Satur-
day (6) with United Artists™ War
featuring MGM's Eric Burdon.

The Allman Brothers will record
half of their next two-record Capri-
corn release when appearing at
Fillmore East, Friday (12) and
Saturday (13) with Columbia's
Johnny Winter and Fillmore's
Elvin Bishop Group. . . . Wind-
fall's Mountain is slated for the
Civic Center, Santa Monica, Calif.,
Friday (5) and Saturday (6); San
Diego. Sunday (7); Quinnipiac Col-
lege, Hamden, Conn., March 18;

Cleveland’s Public Auditorium,
March 19; Detroit's Easttown
Theater, March 20-21; Dallas'

Music Hall, March 26; Kansas
City’'s Memorial Hall, March 27;
and San Antonio’s Municipal Audi-
torium. March 28.

FRED KIRBY

"SUI'ERISSIIRINK"

GOMING &

Complete lines of:

Details from:

Attention Rack Jobbers:
Did You Know?

Duotone . . . an industry pioneer . . .
Now sells DIRECTLY to you.
Previously sold only through Capitol Records.

Phono needles & accessories
Tape accessories
Blank B-track & cassettes

Musical Instrument accessories

SEE US AT NARM SHOW!

DelLuxe Cassette
Carry Case

DAVID TEEGARDEN, second from right, and Skip “Van Winkle” Knape,
left, talk with Mickey Gensler, second from left, of Teen Disco-Mats
and Association of Record Dealers, and their manager, Jim Cassily,
dun_ng opening night party at the Bitter End in New York, recently. The
duo’s latest single from their album on the Westbound label, dis-
tributed by Janus, is "God, Love and Rock & Roll."

on ordering.

i PICTURES

7 N. ROBBERSOMN
SPRINGFIELD, MO. 63806

KD s crmpeey
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%mw P. 0. BOX 4850, PANORAMA CITY, CALIF. 91412

Dear Programmer :

We wish to express our thanks for your help in making
"One Bad Apple" the No. 1 single for four consecutive weeks,

and making our album one of the top ten.

Due to numerous regquests we have released a single,
"Sweet And Innocent", from our new album featuring our younger
brother, Donny. This week, in Muscle Shoals, we're in the

process of recording an Osmonds follow-up to "One Bad Apple".

It's come to our attention that other record companies
have released old product of ours under the name Osmond Brothers
which is not representative of our sound today. We look forward
with excitement to our next MGM release. We're sure you'll be
able to tell the difference.

Thanks,

s,

r

MGM

RECORDS

www americanradiohistorv com
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Radio-TV programming

HBC KEEL's Success Call Letters

EDITOR'S NOTE: From time to time,
Billboard presents a bylined orti-
¢ele by an owvtstanding program
director or general manager. This
article, the latest in the series, is
by Larry Ryan, program director
of KEEL in Shreveport, Lo., @
market with seven AM stations,
five FM stations, KEEL came into
being in 1957 under the owner-
ship of Gordon Mclendon and be-
came a leading station in the
market. In 1941, the LIN Brood-
casting Co. purchased KEEL; it
continved to climb in ratings and
Ryan believes part of the success
of the station is dve to “a music
policy wunlike most, and specifi-
cally training and ocquainting
each member of the staff with
every aspect of programming,
music, and production.” Here's
Ryan's story.

1971 is predicted to be a banner
vear for radio. Yet, nearly every
station will continue to search for
the key to maintain the ratings or
to increase them, and bill enough
on a monthly basis to maintain
the high cost of personnel. Espe-
cially key personnel. Every pro-

gram director will have his own
ideas as to how a station should
be programed, whether it is to copy
some other station, or do some-
thing a little different. That is what
we have tried to do—be a litile
different. T might add that what is
right in Shreveport, might be wrong
for any other market. You can
judge for yourself.

To begin with, our music policy
15 not standard procedure. We se-
lect records to play that will en-
hance the sound and the image of
the station, not simply because it
will be a big seller. We do not pro-
gram any music that is openly sug-
pestive, dirty, or preaches violence.
The records we play may have a
great message, be sad, or be happy,
but we try not to offend. Our busi-
ness to to entertain and the record
companies job is to sell, Every
record played on our station 15 used
as a programing tool, and it's re-
sponsibility is to get the best pos-
sible sound from the music that
is available, that will appeal to the
majority of our audience,

A few vears ago, a protest song
or morbid message song was a
novelty with all the bright happy

music being played. Today a good
bright happy song i1s the novelty.
Even though the music of today
is to have a pgreat message oOr
hidden meaning, the cry all last
yvear of record companies was: “no
sales.” Why? Was it the radio sta-
tion's fault? Perhaps, we listened
too closely to the records, Maybe
this was the reason for more sta-
tions going couniry, all classics, or
chicken rock,

It is my belief that people are
getting tired of downer records.
The news will serve up all the bad
news people can take twice an
hour. Again, this may not apply to
other markets, but since 1967,
when 1 installed this policy, we
have gained the adult audience,
up to age 49, and have retained
the teens. We are a contemporary
station, but we have beaten the
“kids station image,” with a taste-
ful blend of music, news and enter-
tainment in an unusual market.

Even more than the music that
this station plays, the secret to suc-
cess lies in the personnel, Our rate
of turnover is not as high as many
stations. However, nearly evervone

(Continued on page 36)

At WIND, It's Music, Talk of Today

CHICAGO—The new sound of
WIND radio here is beginning to
be clearly defined. Program man-
ager Robert Moomey said that
music 15 what “ties it all together™
but that the segment of the audi-
ence WIND aims at—age 25-49—
is interested in much more than
just music.

Still unpacking equipment at its
new and expanded headquarters at
625 N. Michigan, where some of
the latest station hardware has
been installed. Moomey believes
WIND is probably the most aggres-
sive of the city's large stations.

A former deejay and music di-
rector at WDGY, Minneapolis,
before joining WIND in 1966,
Moomey said the station had no-
where to go but up after 1968
following Howard Miller's exit
Moomey had been away briefly at
another Westinghouse station—
WOWO—in Fort Wayne, Ind.,
where he was also program man-
ager.

“Howard had a fantastic audi-
ence and 1 knew when 1 came back
that we would just have to build
up again.” One of the first major
points of the building came when
Moomey hired air personality Rob-
ert W. Morgan late last year.

Morgan, considered one of the
country's best Top 40 personalities,
came here from KHJ in Los An-
geles and is now doing morning
drive time battle with Wally
Phillips, WGN: Larry Lujack,
WLS, and Clark Weber, WCFL.

By EARL PAIGE

Moomey said available ratings
right now are not meaningful but
that WIND is pleased with Mor-
gan's showing in a market where
heavy emphasis is placed on the
morning drive segment.

Moreover, WIND's aggressive-
ness is acting as a sort of catalyst
in the market where recent morn-
ing man changes include WMAQ's
switch from wveteran Henry Cooke
to Kirk Russell (partner to Chuck
Benson when Benson & Russell
were the WIND morning team).

Considering Morgan's Top 40
background and that of recent
WIND addition Ron Britain from
WCFL, who now does the 2-5 p.m,
afternoon drive segment, it may
seem that Moomey has departed
radically from WIND's reputation
as a so-called “old line" station.

As a matter of fact, Moomey,
who has been in radio since 1954
and who has spent much of his
time in Top 40, doesn't hesitate to
make radical changes and Morgan
and Britian fit his plan.

“Actually, both men are more
than just Top 40 personalities.
They're both in their 30', which
fits with our whole image of being
involved with our audience's age
bracket. Also, don't forget, a large
portion of our 25-49 age audience
grew up with Top 40 radio.

“Actually, we're not MOR and
we're not Top 40 — we're con-
temporary, and 1 define that as
representing music of 1971. How
could we be Top 40 and stull be

WGGG Tightens List
To 45 to 50 Singles

GAINESVILLE, Fla—WGGG,
Top 40 station here, has tightened
its playlist to somewhere about 45-
30 singles, reports music director
Dave Berges. Previously, the sta-
tion spun somewhere over 80
singles. The staff includes program
director Mal Harrison, Tommy
Woods, Berges, Dave (Lloyd Hart)
Carr, and Diamond Jim. The sta-
tion had been playing about 65
singles in the day and 25 singles at
night “without any type of system,"”
Berges said.

MNow, the station uses four cate-

ories of records. The A category
includes about 10-12 current estab-
lished hits. The B category is
usually new records moving up
fairly fast in sales; recently, this
category includes a Janis Joplin
hit only added to the playlist the

34

week before. In the C group are
the super established records—
familiar hits that are falling off
the chart and thus are next to last
in number of times played on the
air. The D category contains the
new records. The rotation pattern,
Berges said, is standard., “We play
the A records in drive time, plus
the C group and an occasional rec-
ord from the B group.”

Harrison set up the oldies sys-
tem himself; there are three groups
of oldies. The first group includes
very familiar hits two or three
months old which listeners may
have grown tired of, bul now might
enjoy hearing again. The second
group are those that appeal to
teens. The third group includes
those that are basically adult in

appeal.

playing singles, album cuts, oldies
and making judgment calls as to
the music that will nEpr,aI to peo-
ple from ages 24-497
Screens Records
The judgments he speaks of per-
tain to screening out records that
are too “screamy” or have a “teen
(Continued on page 36)

More Sound
By WLIB-FM

NEW YORK—WLIB-FM has
expanded its “Black Experience
in Sound” to include more gos-
pel, soul and black-related music
beginning Monday (1). “We call
it underground,” said Dick No-
vik, sales manager, “but we mean
an extension of the black experi-
ence and not much else.”

WLIB-FM has actually been
programming music other than
jazz for some time, especially on
the late afternoon and early eve-
ning shows. “We will now for-
mat this music so that every air
personality plays it,” Novik said.
“It is logical since the jazz artist
has gotten into other sounds. We
are just following him."

The lineup now includes Eddie
O'Jay, simulcasted with WLIB,
6:15-10 a.m.; Al Grannum, 10

a.m.-noon; Al Roberis, noon-4
p.m.; Hal Jackson, 4-8 p.m.,
and Guy Colston 8-mid night.

“Perspective” will now be aired
from midnight-1 a.m.

WDGY DROPS
SURVEY LIST

MINNEAPOLIS — WDGY,
one of the leading Top 40 sta-
tions i the nation, is the latest
to dr the numbering system
from the printed playlist. Start-
ing last week music director
Johnny Canton originated only a
“Listen List" that features 40
tunes, plus several albums that
are heard on the station. The Feb.
4 list had seven albums listed.
Program director Scott Burton
printed a statement inside the
printed list, distributed to local
record stores, saying: "This week
we say goodbye to the ‘30 Star
Survey." "

A OO ORI

Vit iradanxsas
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WOR-FM AIR PERSONMNALITY TOMMY EDWARDS, left, and music director
Gail Sicilia, center, welcome Rick Nelson, Decca Records artist, to the

studios of the New York station.

L.. L]

RUFUS THOMAS, WDIA air personality and recording artist on Stax

Records, takes a plague representing his membership in Memphis
Music Inc. from Memphis Music chairman Lyman Aldrich, right. Al
Bell, vice president of Stax Records, looks on at left. The occasion was
a cocktail reception of the association, which now has about 200
members according to Marty Lacker, vice chairman.

CONWAY TWITTY, in Cincinnati recently to head up a country music
package at the Taft Theater, promoted by WUBE, is presented with a
plague for having the No. 1 Single of the Year at WUBE—'"Hello,
Darlin'."" Making the presentation is Lee Fogel, left, promotion manager
for MCA Records. At right is WUBE program director Bruce Nelson.

WMOD-FM Aiming for
More Older Demographics

WASHINGTON — WMOD-
FM has shifted gears, and while
the format will still hinge on
oldies, the aim will be slightly
toward older demographics. At
least 30 percent of the records
now played by the Sonderling
station will be current records
from Billboard’s Top 40 Easy
Listening Chart, according to
Dave Mcnamee, operations direc-
tor of both WOL, the soul giant
here, and WMOD-FM. Harvey
Alden will program the FM sta-
tion and Klee Dobra is the new
general manager.

Via automation, the station’s
programming 15 broken down mto
about three categories., From mid-
night until 9 a.m., the records

are uptempo oldies and current
hits with almost no voices. From
9 am. until 4 pm., many of the
disks are announced. After 4 p.m.

the station tapers off on announc-
ing the records again. Two reels
of the automation equipment
feature strictly music, all oldies.
A third reel featured oldies that
are introduced. A fourth reel fea-
tures current records introduced
by Dave Mcnamee, Mcnamesg said
he is trying to produce three new
fresh reels of music a week to
insert into the programming. Pro-
duction is as tight as possible.
The only break in the format is
a Sunday 6-midnight jazz show
hosted by Al Clark.
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In September 1958, Donald
Belzer, Harold Goldman, Edward
Snider and James Tiedjens met
together in Chicago. The meeting
hecame the first meeting of the
board of directors of the National
Association of Record Merchan-
disers Inc. and from that meeting
.the first 13 companies, phono-
graph record rack jobbers, be-
came charter regular members of
NARM.

A vyear later, February 1959
the first associate member was
admitted to membership—in
order to start a close industry
rnaltinnshig with record manu-
facturers. By the time of NARM's
first ever convention in June that
ear (at the Edgewater Beach
Lutel. Chicago) the associate
membership had risen to 19.

The Chicago convention and
the 1960 effort in Las Vegas
concentrated on proving to rec-
ord manufacturers the need to
understand this new technique in
record merchandising—rack job-
bing. And the mounting growth of
rack jobbing resulted in a need
for a professional executive to
guide the fledgling NARM. Jules
Malamud was appointed execu-
tive director in March 1961 and
by the time the third annual con-
vention rolled around in 1961
virtually all record manufacturers
of importance were associate
members of NARM and were
present at the convention,

Following general business
sessions between NARM mem-
bers and record manufacturers
at the 1961 conception, a mid-
year meeting was planned for
September that year, at which the
Person to Person sales con-
ference method was used for the
first time, since a regular feature.

1962's NARM convention saw
the first statistical survey of the
record merchandising segment

of the record industry and the
first annual NARM study bro-
chure made available. Data col-
lected included the type of prod-
uct sold in various outlets, volume
of sales in each outlet and a
picture of the growth of this
segment as it related to other
industry segments. Research
organizations, marketing depart-
ment, universities and the indus-
try itself all used this as an aid.

By this time NARM's influ-
ence on the record scene was be-
coming more apparent. The wire
display rack of records in the
supermarkets years ago were the
forerunners of the complete rec-
ord departments now flourishing
. . .an example of the emphasis
by early NARM members of the
need for special fixtures for their
type of record merchandising.
For example the polybagging of
records, initially only used in
record merchandisers’ installa-
tions is now standard throughout
the industry.

NARM has supported all record
industry projects, cooperating
with NARAS and the RIAA. Both
these organizations were repre-
sented for the first time at the
1965 convention, at which time
NARM became one of the origi-
nal contributors of the Nat Cole
Memorial Cancer Fund. NARM is
also involved in such industry
causes as the drug problem
bootlegging, etc.

1965 was the year when rec-
ord distributors became affiliated
with NARM as associate mem-
bers for the first time and also
met as a group for the first time.
From this small nucleus, distrib-
utor companies grew and are
now in the Association as regular
members; making NARM repre-
senative of the industry as a
whole.

In 1966 tape entered—at that
year's convention both wholesale
and manufacturing companies in-
volved in the new tape cartridge
industry became affiliated with
NARM for the first time, This was
also the year that the NARM
Scholarship program was inaugu-
rated. Also in 1966 Earl W. Kint-
ner, Washington, D.C. attorney
and a member of the law firm of
Arent, Fox, Kintner, Plotkin and
Kahn became MNARM's general
counsel.

In 1967, distributors were as-
similated into NARM. The associ-
ation that year embarked on a
number of projects. It formed
its Product Standardization Com-
mittee, and sought to make
manufacturers aware of the
packaging needs of the rack job-
ber. The committee called on
manufacturers to standardize the
positioning of titles on album
covers so as to faciliatate sales to
the impulse buyer. It also asked
the labels to follow a uniform
system of positioning their manu-
facturer number on LP's.

MARM also tackled the problem
of standardized packaging in the
then emerging tape cartridge in-
dustry. The various tape car-
tridge duplicator - manufacturers
were releasing product in various
sized packages which complicated
their mass merchandising.

During 1967, the NARM Board
voted to turn the association's
mid-year meetings into tape con-
ventions. In that year, the Schol-
arship Foundation was incorpo-
rated, and MNARM's first four
scholarships were awarded.

The first tape convention was
held in 1968 during the mid-year
meeting. This resulted in a
marked influx of tape distributors
and manufacturers into NARM's
ranks. Some of these tape whole-

salers are handling records today.

The year of 1970 saw con-
solidations and mergers within
the record industry and among
NARM's own members. The con-
solidations were both in a vertical
and horizontal direction, resulting
in the merging of a number of
rack jobbing and distributing
firms, as well as some record
manufacturers acquiring rack
jobbing and distributing entities.

Also, during the same year
NARM officers (Jimmy Schwartz
and Jack Geldbart) were elected
to the Country Music Association.

During the past year, NARM
threw its weight into the battle
against tape bootlegging. It rallied
the forces of the record manu-
facturers to work at the national
legislative level in an all-out drive

-to strengthen the laws against

illicit duplicating of recorded
product. It also joined forces with
the Harry Fox Agency and the
Record Industry Association of
America in an industry-wide fight
against counterfeiting.

NARM called on its members

to report the appearance of boot-
legged product in their respective
areas so that the association, the
Fox Agency and RIAA can ferret
out the counterfeiters and bring
them to justice. The association
also asked its members to work
through their state and national
legislators to pass stricter laws
in banning bootlegging.
_In 1970, NARM became af-
filated with the Mational Associa-
tion of Wholesalers and Distrib-
utors.

During its 1970 mid-year tape
meeting at Dallas, it offered its
members a session devoted to
Cartridge Television. This fea-
tured representatives of several
CTV firms explaining their vari-
ous systems.

Attending the Columbia Records "‘Sing Along With Mitch" Earw at the 1962 NARM Convention are left to right, Jules Malamud; David

Miller of Miller International; Mitch Miller; Larry Newton,

BC Records.

-
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Jules Malamud
Executive Director, NARM
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Congratulations
to Jules and Mickey Malamud

for helping to make

NARM

the great organization
that it has been during the
past 10 years
from

Harry N. Apostaleris:

ALPHA

DISTRIBUTING CORP.
20 West End Avenue, New York, N.Y. 10023
(212) 586-6200
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At CNHER HITS

‘Three huge programs backed with
promotion packages,
exciting national television commercials,

e e s e . —
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The great contemporary
music of our time is pre-

served in Camden Best
Sellers.

Name artists plus richly
varied instrumental pack-
ages make up the scores of
Camden releases — a dis-

NREGA Records and Tapes
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CAMDEN FEVER!

Muaic”
L
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tinctive kind of spring fever
we're giving heavy support
to.

Do-it-yourself advertising
kit with minnies, streamers,
etc. Special materials
can be tailor- made.
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“THIS IS"

“This Is" is the name of a
specially-priced series of
two-record sets. They cost
little more than people pay
for one record, and also
feature Glenn Miller, Glenn
Yarbrough, Eddy Arnold,
Sam Cooke and others.

We provide the same spe-
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CARAELY ULULY PIONKEES)

plus radio spots in all top markets,

and tailor-made local adverlisin? support!
Catch Spring Fever now!

ﬁr;Lf.;[."r

FEVER!

cial do-it-yourself advertis-
ing kit as with the "Best of”
series, plus one 12" x 30°
vertical wall and window
streamer for tapes, and one
for albums. Special tailor-
made materials also avail-
able on request.

Spring Fever.
Catch It Three Ways On RCA Records and Tapes

the best of the vo

L L

HARLEY PRIDE

"BEST OF" FEVER!

Now you can hear the
best of the artists you like
best. We've put the best
of America's lavorite per-
formers into 91 different
albums and tapes.

In addition tothose shown,
there'sthe best of]im Reeves,
Porter Wagoner, Dolly
Parton, Nina Simone,
Waylon Jennings, Perry
Como, Hugo Montenegro
and lots, lots more.

We're supporting the

"Best of"’ program with spe-
cial, do-it-yourself I::rcc:l
c:dirertising kits containing:
complete minnie selection
on all "Best of"’ product; sug-
gested ad layouts and head-
line sheets; radio scripts;
vertical wall and window
streamers: and adhesive-
backed shelf talkers. Special
materials available on re-
quest, to tie directly into
your operation,
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NARM BOARD OF DIRECTORS

James J, Tiedjens
Director and Post President

.

e s

Jock Crossman
Tst Wiee President and Director

lames Schwartz

Richard M. Stultz
President and Director

Secretary and Director

Jack J. Celdbart
Director and Past President

Amos Heilicher Arnold Creenhut David Press
Director and Past President Diractor Directar

A & L Distributors

ABC Record & Tope Sales
Acmae Muslc Company

All Label Record Service
All Records Supply of Canada
All South Distributing Co.
All State New Jersey

All State Record Distributing Co.
Alltopes, Inc.

Almor Playtime Company
Alpha Distributing Corp.
Alta Distributing Company
Apex-Martin Company
Arc Distributing Company
ARC, Ine.

Arizona One Stop

Arizona Sundries

Arizona Waeastern Supply
Arovox Record Corp,
Associoted Distributors
Austin Records

Auto Sound Distributing

E & K Distributing Co,
Bondstand Records

H. R. Basford Company
Bertel Distrbuting Ce,
Best Records

Bertel Dhstributing Ce.
BIB Distributing Company
Bigelow Sales Company
Boyd Corporation

Brooke Distributors
Buckeye Enterprises

Candy Stripe Records

Car Tope Distributors

Car Tapes; Inc.

Central Yalley Record Racks
Cerfron Corporation

Chase Marketing

Chips Distributing Co,

CMEC Records and Tapes
Commercial Distributors
Communication Electronics
Contact S5an Diego
Continental Service Distributors
Craig Corporation

Crescent Music Corporation
D & H Distributing Cao,
Dort Records

Davis Sales Company
Dayton Record Service
Disca, Inc,

District Records

Dixie Tope and Record Co.
Dome Distributing Corp.
Double B Record & Tape Corp.
Ellis Distributing Corp.
Empire State Record Sales
Eric of Hawaii

Fidelity Record & Tope Sales
Fine Tone Tapes

N-&

Bill Fisher's, Inc,

Futura Distributors

Calgana Distributing Corp.
Carden State Record Dist.
Cate City Record Service
Ceminl Record Corp.

Ceneral Recard Service
Codwin Distributing Company
Handleman Company
Heiliche#r Brothers

Hel-lo Record Company

Hit Records

Independent Music Sales
Independent Record Promotions
Integrity Entertainment Caorp,
International Recotope Corp.
Interstate Record Dist, (Md.)

Interstate Record Dist, (MN.Y.)
J and J Corporation

Jather Dstributing Co.

Joy Kay Distributing Co.
Kensington Waco-Sherman Dist,
Krnox Record Rack Company
Lance Enterprises

Lieberman Enterprises

M & A Record Distributors

M & M Records

Pajor Distributors

1. L. Marsh Company

Melody Sales Company

Mdse, Promations of America
Merco Enterprises

Microphone Music

Mid America Specialty Distributors
Mid Continent News Company
Midwest, Lid,

Mobile Record & Tape Comp,
Modern Products

Modern Sound

Music City Record Distributars
Musical Isle of America

Music Merchandisers of Denver
Music Sales of Florida

Music West

MNational Auto Seund

Mational Tope Distributors
Mehi Distributing Corp,

Mew Jlersey One Stop

MMC Caorporation

Morth American Music Corp.
Mylern Brothers

John O'Brien Distributing Co.
Oklahoma News Company
Qlympia Distributing Co.

Park Record & Tape Dist,
Philips Phonographische Ind.
Portland Records

Program One S5top

Rock Service-Hawall

Rack Service Merchandizers
Rand Sales

Rapid Merchandising Company

Rapid One Step

Roven Record Dist,

Recco, Inc.

Record City

Recard Merchandising Company
Record Rack Service

Record Supply Company
Recard Vending

David Rosen, Inc,

Raymond Rosen Music Products
Royal Disc Distributing Co, -
Ruby Sales

5 & P Records

Schwartz Brothers

Scott Distributing Corp.
Seaboard Distributors

Seoport Record One Stop
Leattle Record One Stop
Lelect-O-Rox

Siebart's, [ne,

Slusser Whaolesale Company
Sound Claossics

Sound Distributors of America
Southland Distributing Co.
South Seas Record Distributors
Stacy Distributing Co.

Stan's Record Service

Stark Record Service

Steadman One Stop

Stereo South

Stewart Sales Company
Strotford Distributing Co.
Student Economic Development Corp.
Summit Distributors

Superior Tapes and Maoble Supply
Susan Distributing Co.

sutton Record Company

Tape Merchondising Associates
Taylor Electric Company
Tapex, Inc.

TDA, Inc.

Temple Sales

Texas Tape Cartridge Corp.
Toy House of Hudson Valley
Tronscontinental Dist, Corp.
Transcontinental Music Corp,
Trico Dist. Co.

United Recard Distributors
United Record & Tape Industries
United Recorded Tape
Unrlversal Music Merchandisers
LUniversal Recard Distributors
LIS, Records

W. D. Warren Company
Wellington Eight Industries
‘“West Coast Music Sales
Western Merchandisers

Win Records

World Record Distributors
¥=R-5 Distributors

Jos. M., Zamoiski Company

Associote Membars

A A Records

A & M Records

A & R Records
ABC/Dunhill Records
Abrams Soles Company
Adell International
Alshire Infernational
Ambassador Record Corp.
Amberg File & Index Company
American Sound Corp.
Ampex Music Division
Ampex Recard Corp.
Atlontic Records

Audio Devices

Audio Fidelity Records
Audio Magnetics Corp.
Audiomasters Corp,
Audiomatic Corp,
Autamatic Radio

Avco Embaossy Records
BASF Svstems

Belair Enterprises

Bell Records

Bell & Howell Magnetic Tape Co.
Belle Wood Corp.

Bert-Co Enterprizes

Big Three Music Carp,
Billboord Publications
Blue Thumb Records
Brunawick Record Corp.
Buddah Records
California Auto Radio
Capitol Records

Cartridge Contral Corp.
Cossette Corp. of America
Cassette Recording Corp.
Caytronics Corporation
Certron Corporation
Chaoppell & Company
Chess Records

Colossus Record Corp.
Columbia Records
Caolumbla Record Productions
Compo Compony

Copley Record Productions
Cream Records

Creative Posters

Creative Sound

Crown Records

€Tl Records

Data Packaging Corp,
Decca Records
Disneyland Records
Display Fixtures Company
Duotone Company

Eastern Record Mfg. Co.
Elektra Corporation

El Zarape Recording Company
Epic Records

Ess & Ess Music Case Company
Famous Music Corp,
Fantasy Records

NATIONAL ASSOCIATION OF RECORD MERCHANDISERS: A PROFILE
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Fidality Products Co.

Fiesta Record Company
Freedman Artcraft Eng. Corp.
Arthur Fulmer Co,

Camble Records

Ceorge Alexander Printing
W, R. Groce Co., Cryovoc Div.
GRT Corporation

GRT Records

Cuy Barry Enterprises

WP Hecords

Haddon Record Corp,

Hansen Publications
Heartwarming/ |Impact Records
Hickory Records

Humarsonic Recards & Topes
Innovations, Inc.

Irish Magnetic Recording Tapa
lvy Hill Lithograph Corp.
Janus Records

Jlay Cee Record Company
Kopp Records

Kastner Company

Keel Sales Corp.

Kroco Products

Laff Records

Lear Jet Stereo

Le Bo Products Company
Lee-Myles Assoclates

Liberty Fixture Co.
Liberty/UA, Inc.

Lionel Entertoinment Corp,
Listen Maogazine

Little David Records

Living Language Courses
London Records

Mayfair Sound Products
MCA- Records

Media Creations

Mediorts Records

Mercury Record Corp.

Met Richmond Records
Metromedio Records

MGM Records

Minnesota Mining & Mfg. Co.
Mobilcolor Productions
Modern Album

Motorola, Ine.

Motown Record Corp.
Musical Records & Tapes
Musicor Records

Martrans, |nc.

Mashboro Record Company
Meptune Records

Morth American Philips Corp.
Qlin Corporation

Original Sound Records
Cwvation Records

Panasenic Corporation
Peerless Telerad

Perception Records

(Continued on page N-19)
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ASSOCIATED DISTRIBUTORS, INC.

THE SOUTHWESTS LARGEST TAPE DISTRIBUTOR
ANNOUNCES THE OPENING OF TS RECORD DIVISION

MEET
THE

HEAVIES!

DEDICATED TO:
AGGRESSIVE PROMOTION!
DYNAMIC MERCHANDISING!
GREATER SALES!

MR MANUFACTURER:
, F YOU ARE READY TO GIVE
A US YOUR CONFIDENCE,

WE ARE READY TO GIVE
YOU RESULTS.WITH OUR
YOUNG AND FRESH
APPROACH TO PROFITS
AND PENETRATION.

THIS
IS THE
BEGINNING!

T

] [ arketing an romation
COMPLETE CATALOG DISTRIBUTION AND PRO-

MOTION OF THESE GREAT RECORD LABELS:
MOTOWN @ GORDY @ SOUL 5 TAMLA s VIP o CHISA = RARE EARTH » BLACK
| AND © POLYDOR o BLUE HORIZON = SIRE o

N & VANG

ASSOCIATED DISTRIBUTORS, INC.,OF PHOENIX, ARIZONA
3803 NORTH 36th AVENUE / PHOENIX, ARIZONA 85019 / AREA CODE (602) 278-5584
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JACK GELDBART, NARM President 1968-'69,
gives the presidential award to Dr. Peter
Goldmark, president of CBS Laboratories, in
recognition of his many scientific contributions
to the recording industry, outstanding among
which is the development of the long-playing

James Tiedjens, Lar
Burgess, Cy Leslie,

record. The presentation was made at the

1969 NARM Convention.

JOHN BILLINIS, NARM President

Mantovani, London Records artist, for
his continuing creative contributions to

the recording indust
was made at the 1967 NARM
Convention.

Since 1961, NARM has at-
tracted major industry figures to
deliver the annual convention's
keynote address — from these
speeches have come new ideas,
new approaches, and new phrase-
ology concerning the business of
merchandising records and tape.

Billboard has excerpted por-
tions of these speeches, repro-
duced here.

Keynote 1961

Solving the Mystery

Net too many years ago, a
great mystery puzzled the Ameri-
can consumer, who was becoming
more and more interested every
day in recorded music. At the
time, most record dealers con-
ducted their business like ex-
clusive specialty shops, and were
caught napping by the aggres-
sive, new rack merchandiser,
who saw his opportunity!

The record rack merchandiser
solved the mystery, for the
public, of where to buy & phono-
graph record.

it all brings to mind the com-
placent stock market observer
who watches with interest the
rise In certain issues; despairs at
not having bought when the price
was lower; and continues to do
nothing as the stock prices con-
tinue to hit new highs—only to
be eclipsed by the far-sighted in-
vestor who had confidence in the
growth of American industry, and
in the ever-increasing desire of
the American public for new prod-
uct. Our lazy and unaggressive
record dealers and distributors
have been eclipsed time and time
again, and yet they would still
rather spend their time com-
plaining about the so-called unfair
competition, then revamp their
own business to meet modern
demands.

Let it be known, here and now,
that the record rack merchandiser
is no longer to be considered by
the record manufacturer, record
distributor, or record dealer, as a
bastard offshoot plaguing the
phonograph record industry. He
is a legitimate avenue of phono-
graph record distribution, fulfill-
ing a function which no other
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. The presentation

part of the industry can handle,
and without which a great
amount of dollar wveolume in
phonograph records would be lost.

Jules Malamud
executive director
NARM

I{a:,rnute 1962

The Two Alternatives

it seems to me, you record
merchandisers have two alterna-
tives inveolving the exercise of
both your economic power and
your responsibility to the indus-
try. Let me cite several examples.

(1) You can load up your cus-
tomers with ‘“'smart buys,”
“sharp deal'' merchandise. Or,
following a more responsible
course, you can plan your prod-
uct selections with repeat busi-
ness in mind, hoping to change
the “impulse’ buyer into a regu-
lar customer.

(2) You can make ‘‘cherry
picking”' your sole philosophy
and place before your customers
a strictly limited selection of
merchandise—nothing but cur-
rent "top hits." Or, recognizing
your share of the responsibility
for the future of the industry,
you can work with the manu-
facturers to build long-range art-
ists and give recognition to good
catalog sellers.

(3) And finally, to take just
one more example, you can un-
fairly “whiplash" one manufac-
turer against another, with your
demands on all manufacturers
predicated on the offerings of the

one most liberal. Or—you can
realize that the capacity to
squeeze and be sqgueezed s
limitless,

In each of the areas, the powers
you possess can materially in-

JAMES SCHWARTZ, NARM's current president,
donor of the Harry Schwartz Memorial
Scholarship, congratulates Irwin Lagusker,
1966-'67, gives the presidential award to Schwartz Scholarship winner, at 1969 luncheon.

Presidents inAction

CONNIE FRANCIS awards gold pins to NARM members who attended all 10 of the
annual NARM Conventions. Presentation was made at the 1968 Tenth Anniversary
Convention,. Left to right: Stanley Jaffe, NARM President 1968; Connie Francis,

Lee Hartstone, Endo Corsetti, John Billinis, Louis Kustas, Joe Chachere, Glen Becker,
Rosmarin, George Berry, Davis Watson, Irwin Tarr, Jack

Ibert Hyman,

that an

Frank Sinatra.

The NARM
Keynoters

fluence your fortunes and ours.
Now and in the future. Which
brings us to the principal topic
of conversation of this conven-
tion: the future role of the record
merchandiser, However, | cannot
view your future with anything
but eptimism—assuming, as |
know, that vou will continue to
interweave sound business prac-
tice with increased product knowl-
edge and high ethical standards.
| have said a good deal about
responsibility. In doing so, | hope
| have not given the impression
that, as a manufacturer, | feel
yau lack a sense of responsibility
today. As a matter of fact, since
NARM's very inception we have
been aware of your organization’s
intelligent and responsible direc-
tion, and of your business-like
approach to our common prob-
lems. In several concrete ways,
you have already proved this
sense of responsibility: | am
thinking particularly of NARM's
current statistical study of record
merchandising and of the estab-
lishment of the NARM awards.

GLENN E. WALLICHS
Capitol Records

Keynote 1563

The New Image

The creator of the record will
depend a good deal on your sales-
manship, on your sales effort, for
the final justification of his work.
He is, in fact, saying to you,
“You've got to share some of this
responsibility with me. You've
got to help me make it possible
to provide the public with the
kinds of records that will keep
our industry healthy and grow-
ing."

| suppose this all boils down
to the fact that the rack jobber
has a new image—that he is not

THE PRESIDENTIAL award for outstanding
creative achievement was presented to Frank
Sinatra by George Berry, NARM President
1965-'66, The presentation was made at the 1966
NARM Convention and marked the first time
record industry group had honored

*

TRANSFER of the Presidential gavel at the

1969 NARM Convention. Amos Heilicher, left,
J.L. Marsh/Heilicher Bros. accepts the gavel
from Jack Geldbart, ABC Reco

& Tape Sales,

VOYLE GILMORE accepts NARM's
$1,000 check to the Nat Cole Memorial

Cancer Fund from Cecil Steen, NARM
President at 1965 NARM Convention.

a fellow on the outskirts of the
record industry who is grubbily
grabbing some of the overflow
of a flourishing business.

On the contrary, he is an es-
sential, an integral and develop-
ing part of the business. This
means the rack jobber has fto
understand the importance of a
catalog of records; to understand
that he can expand his sales by
the intelligent merchandising of
a catalog of records. He has to
begin to understand what makes
a consumer buy a record and he
has to begin to understand that
his consumer is a sophisticated,
complicated and far from simple-
minded person.

In selling a record, he is not
selling a package of cellophane-
wrapped peanuts conveniently
hung near the cash register. Peo-
ple buy records for special and
sometimes mysterious reasons,
but the important part of that
sentence is that they buy records.
In the more than twenty years
that | have been in this business,
I've seen this buying increase
the record industry from a 66
million dollars a year industry to
an anticipated 600 million dollars
for this coming year.

Don't think that this tremen-
dous growth hasn't brought its
own problems. We are—all of us
—in a profit squeeze, and if that
squeeze ever starts to really
choke us, we'll all be in serious
trouble. It could mean a deterio-
ration of product and consequent-
Iy @ deterioration of sales.

We can't let that happen.

What I've really been trying to
say to you today is that your in-
ventiveness, your creative feelings
in Ithe area of merchandising are
going to play an important role
in keeping the record industry
healthy and wealthy. And wise,
too, because if in this business
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we can manage to keep healthy
and wealthy, we will all of us be
wise enough.

GODDARD LIEBERSON
Columbia Records

Keynote 1964

Hysterics Kill Profits

| strongly believe that the rec-
ord merchandiser will not only
continue in the business but that
he will become more important
in the scheme of things. Your
function of distributing records
through multi-product retail out-

‘Jets will continue to be vital to

us who produce the records.

| believe that the record mer-
chandiser can, should, and does
fill an important function. Actu-
ally, this is a double function:

First, the record merchandiser
acts as a guide to the retail out-
let. He sifts the salable mer-
chandise from the unsalable, the
juicy apples from the dry, the
fruit which the consumer wants
from the fruit which contains
no nourishment.

With the record industry pro-
ducing so vast an assortment of
fruit—fruit of the most diverse
color, shape and tastiness—it is
vital that somebody, so to speak,
pre-taste the fruit. That function
must become more important be-
cause honestly, | see no hope
of the record business becoming
simpler. It is today complex and
will become perhaps even more
complex. It's all very well to say
“let's produce less product'’; but
you can't and you shouldn’t want
to prevent the industry from try-
ing to produce the juicy fruit.

When | say that | believe in
the record merchandiser | am
not trying to flatter. | shall at
once add that the record mer-

(Continued on page N-10)
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Keynote 1964
e Continued from page N-8

chandiser must Iimprove. How?
First, the drive for volume can-
not become hysterical. Hysterics
kill profits. No manufacturer can
or should keep an undisciplined
racord merchandiser in business.
Second, both of the functions |
mentioned above must be Im-
proved. New ideas must be de-
veloped by YOU (don't leave it
all to us). For example, in my
opinion the self-service idea has
rather been overdone. | think it
would be wonderful if in the
future the public were given a
little intelligent guiding help in
the person of live, honest-to-God
informed salespersons added to
the bloodless browser box or the
mute metal fixture. Even if this
could only be done in a few of
the highest traffic locations, It
could have a considerable influ-
ence on the development of your

business.
GEORGE R. MAREK
RCA Records

Keynote 1965

What Is Your Business

What is your worth? Can you
answer that? Of course, you can
throw out your chests and
proudly say, "In 1964 we were
worth $139,850,088." An im-
pressive answer—and impressive
figure—almost one quarter of
the total gross volume of retail
record sales. An amazing figure
for a business that didn't even
exist just a few years ago. But—
is a "dollar figure” the answer to
the gquestion, ““What is our
waorth?"’

How much appraisal and as-
sessment have you really given
your business?

Have you even given enough
thought to your business to be
able to answer this question?
“What is your business?” | can
hear you say, “What's the matter
with this guy? Our business is
selling records.” Just a minute—
the answer is not so simple.
There's only one answer. Like
AT&T—vyour business is service!

Those of you who started rec-
ord rack merchandising revolu-
tionized record retailing. You were
innovators. You provided a com-
pletely new and unigue service.
You decided records could be
sold in retail outlets other than
record stores. You decided they
could be sold in heavy-traffic out-
lets. You successfully merchan-
dised your idea, and today rec-
ords are avallable in supermar-
kets, drug stores, variety stores,
department stores, discount
houses, service PXes, and mis-
cellaneous others. You provided
a service to these retailers by
showing them a new and profit-
able way to use floor space. You
provided a service to the record
buyer by making it easier to buy
records. And you provided service
to the record industry by E.Hpﬂsmg
records to more people, thereby
creating more volume. For all
this, our hats are off to you.

At your 1961 convention, Jules
Malamud had this to say in his
keynote address—and | quote—
not too many years ago, a great
mystery puzzied the American
consumer who was becoming
more and more interesting every
day in recorded music. At the
time, most record dealers con-
ducted their businesses like spe-
cialty shops, and were caught
napping by the aggressive new
rack merchandiser who saw his
opportunity. The record rack mer-
chandiser solved the mystery for
the public of where to buy a
phonograph record. Our lazy and
unaggressive record dealers and
distributors have been eclipsed
time and time again, and vyet,
they would rather spend their
time complaining about the so-
called wunfair competition than
revamp their own businesses to
meet modern demands—end of
guote,

Appraisal and assessment. We
are now in 1965. Your service is
no longer new and unique. Are
yrou_pmufdmg more and better
service to your retail outlets—to
the consumer—and to the record
industry? Are you revamping your
business to meet modern de-
mands? Or will someone with a
new idea come along one day
and say the same things about
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you that Jules said about record
dealers and distributors?

Remember—nothing stays the
same. Once, the record dealer
was the innovator. Once, the ser-
vices he provided were new and
unique—a central place where
recards of all companies could
be bought—listening facilities—
expert suggestion and assistance
to the buyer. Without his promo-
tional help, many successful rec-
ords might never have emerged.
He is disappearing! No substitute
has been provided for some of
his valuable services. His dis-
appearance is a loss.

Once, the record distributor
was also an innovator. Once, the
services he provided were new
and unique—one, in particular—
radio promotion. Without him,
small companies, such as mine,
could never have existed. If he
disappears—as he may—who
will provide the services he has
been providing? If you outlast
him—will you?

More appraisal and assess-
ment., What about your constant
preaccupation with price? Without
a doubt, price is an Iimportant
part of your service. Your retail
outiets must be able to meet
competition. The floor space
allotted to records must show a
saﬂaf&ctu? profit. But—is price
the only factor? What about the
records themselves? Do you buy
them on merit—or just on price?

There are too many major
problems affecting the whole in-
dustry to indulge in such a waste
of time and energy.

__The marketing changes of the
fifties will seem mild in compari-
son with those predicted for the
sixties. You'll see automatic
vending as the next step in self-
service, You'll see new locations
as important retail outlets—giant
apartment houses—giant office
buildings—Iarge industrial parks
—gas stations—and so on. You'll
see large stores and large chains
become even larger. You'll see
buying done by committees,
You'll probably even see a re-
birth of the small specialty shop.
You'll see things that haven't
even been thought of yet!

The leisure market will un-
doubtedly grow as income grows
and working hours decrease. But
your competition is already great
and will become even greater.
Television—radio—indoor games
—outdoor games—indoor sports
— outdoor sports — spectator
sports—photography—movies—
live theatre—concerts—opera—
books—magazines—the list goes
on and on.

There is much to be thought
about—much to be concerned
about,

quraisar and assessment —
what is our worth? A good theme
—a praiseworthy theme!

It makes me believe that this
caonvention could be a milestone.
It makes me believe that this
convention could light a beacon
for the entire industry. And it
makes be believe that this con-
ventmnh could heln keep this
ctrazy business healthy—sexcitin
—and wonderfull ¥ £

ARCHIE BLEYER
Cadence Records

Keynote 1966
Inventory Management

Turnover is as important as
price and turnover connotes ser-
vice. It connotes rendering values
which bring the consumer to a
product and in this case a unique
product. The contradiction of
dealing on a price basis only is
no more clearly shown to be con-
tradictory as when viewing the
philosophy of an organization
such as Korvette,

Korvette's motto is “thick on
the best—to hell with the rest.”
One of their executives is quoted
as saying: “we want the hot de-
signs that are in the market al-
ready.” Self service means that
by and large a store can sell only
what it can display: conversely
the discounter can afford to dis-
play only those items that will
sell. Again then our Industry
should be designed to give ser-
vice, The kind of service that
assures turnover.

At the heart of the turnover
concept is inventory manage-
ment; inventory management as
opposed to the "eyeball” system
now most predominantly in use.

The ultimate in control here as
it involves moving the product
thru the retailer to the con-
sumer is in pre-ticketing. Some
Industries have successfully used
pre-ticketing for years. We pre-
sent here three ticketing sys-
tems: The Kimball, The Dennison
and The Soabar. Each is de-
signed to inform you on a daily
basis of the merchandise actually
sold to a customer.

Qur industry's retail sales now
approximate 3650 million.

I would estimate that these
ticketing systems alone, if uni-
versally wsed, would Increase
our volume to one billion dollars
now and yet only three or four
record merchandisers use any of
these technigues.

Such systems management
epitomizes George Marek’'s state-
ment in 1964 at NARM when he
said, ''The record merchandiser’'s
function is obviously the task of
making the good fruit available
and in sufficient quantities and
at a time when it is good.”

In this area, |, therefore pro-
pose that the formation of a
joint RIAA-NARM Committee be
considered at this convention to
investigate the possibility of a
universal ticketing system at the
manufacturers level so as to in-
crease our merchandising pro-
fessionalism.

Maximum turnover also de-
pends wupon efficient physical
distribution. Physical distribution
is @ new and rapidly developing
organization  responsibility in
business today which also en-
ables management to improve
customer service and to reduce
costs. This is done as a result of
a more efficilent and more ac-
curate movement of inventory
with relation to demand.

It is not merely the purchasing
of transportation. It is also the
integration of warehousing, ma-
terials handling, transportation,
order processing and inventory
control. The objective is to maxi-
mize profits without any deterio-
ration in service,

The impact of physical distri-
bution’s profit potential on net
corporate income can be clearly
seen. At a net profit level of 59,
20 sales doliars will yield a profit
of $1. On the other hand the
dollar reduction in distribution
costs will also yield a profit of $1.
It therefore follows that the profit
generation of distribution cost
reductions is 20 times that of
the sales dollar.

IRWIN H, STEINBERG
Mercury Records

Keynote 1967

Price-Squeezing Problems

In 1964 record manufacturers
engaged the Harvard Business
School to prepare an economic
study of their financial condition.
This was necessary because mu-
sic publishers were demanding
that copyright royalties be raised
from 2 cents to 3 cents per com-
position. This—for an album—
would mean an increase to manu-
facturers of 10 cents—12 cents
per album. And what's more, at
the same time most of you were
asking for further cuts in the
wholesale price of records. When
pul!ghshed, the Harvard profes-
sor's report showed that in 1964
the combined net profit for rec-
ord manufacturers was a paltry
1.7 percent. And 1964 was then
the highest sales year in the in-
dustry's history. Costs to the
manufacturer had risen sub-
stantially and in 1964 manufac-
turers’ consolidated return on net
worth was 3.8 percent. That s,
the Harvard report pointed out, a
profit level that is not sufficient
to sustain a healthy industry for
any decent period of tima.

The Harvard economists pre-
sented a graph tracing the rise
in the general consumer price
index during the period of 1957
to 1965. It showed a tremendous
increase for other products re-
flecting the substantial cost-of-
living rises, greater labor costs
and the inflationary values of
goods and services,

What took place in our indus-
try? Just the reverse,

In other words as the demand
grew, prices kept falling. This
drop in price at the retail leval,
along with tremendous price
pressures from you, put an enor-

.exchanges that

mous squeeze on the manufac-
turer and rendered his ,pusi‘Hnrr
precarious, And it certainly didnt
help you either. As price con-
cessions were obtained, you felt
obligated to pass them on. You
have stated repeatedly that your
profit pictures looked bleak, Sev-
eral nkruptcies occurred—a
number to valued record names
who were caught in the whirlpool
of dally practices without any
long-term planning or foresight.
You too suffered by running
against the country's economic
trend in pricing.

Rack jobbers would love to in-
crease their margins but they too
have qualms about their tom-
petitors. This vicious cycle leads
to a serious problem for every
one of us to solve individually
and it's certainly time for a frank,
piercing analysis instead of the
stalemated arguments and rote
have yielded
nothing new before.

For manufacturers these risks
are enormous, intensified by the
volatility of tastes and the im-
possibility of predicting with cer-
tainty the permanence of artists’
popularity. Their costs, high in
1964, are continuing to spiral
upwards. Artists today present
inordinate demands, asking con-
siderably more in guarantees and
royalties than ever before. The
copyright bill | mentioned before,
recently proposed by the House
Subcommittee on Copyrights, rec-
ommended a 25 percent increase
in copyright royalties for manu-
facturers to absorb. Labor costs
rise every time there is a new
union contract negotiated. And
the problem is not going to go
away. These costs are not just
the manufacturers’ problem. They
are yours as well. Everybody Is
a loser in this game of price-
squeezing, the manufacturer, the
wholesaler, the retailer and ulti-
mately the public. However, not
surprisingly, the public, as much
as any of us, does not want to
lose, and the record shows it
is willing to pay in order not to do
so. We keep hearing that they
won't pay more for our product.
Frankly, that's nonsense. This is
the pat answer—the easy way
out. What's surprising is that so
few in the record industry are
willing to test it. But please let's
not just battle about this toe to
toe. We've done this before. Let's
try something new.

CLIVE DAVIS
Columbia Records

Haynnte 1968

Cassette’'s Opportunities

“Won't the sale of cassette
equipment open new opportuni-
ties for sales of prerecorded
music?”’ many of you will ask.

Maybe so, but, with the many
millions of tape recorders sold
during the past decade, our ex-
perience shows conclusively that
purchasers of tape recorders
have never represented a signif-
icant market for recorded music.
As a matter of fact we believe
that they have always deprived
us of more sales than they have
generated. With the new simpli.
fied devices and with the cost
factors even more sharply di-
vided we believe that this loss
of business is potentially greater.
Certainly there is little comfort
to be derived from the experience
in Britain where cassette sales
to date have been overwhelming-
ly of the blank varisty.
~ With some exceptions, those
in our industry who have most
aggressively promoted the cas-
sette concept are firms whose
prime interests are the sale of
recording equipment and/or the
licensing of entertainment created
by others,

Those of us, on the other
hand, with large investments in
artist contracts, studios, crea-
tive staffs, recording technicians,
promotional and marketing per-
sonnel may understandably wish
to examine this gift horse much
more closely before betting our
bankrolls on it. All the more so
in view of the success we in
America have already enjoyed
with the Sterec 8 cartridge sys-
tem.

If our present concern proves
warranted, if prior experience re-
peats itselt and consumers—aes.
pecially youngsters—accept the
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invitation to “roll their own" in-
stead of buying discs or pre-
recorded tapes, more than just
your business and ours will be
affected.

The very existence of the mu-
sic industry itself will be in jeop-
ardy. Where will the music come
from if those who write, publish,
perform, produce and market it
are deprived of their income from
recordings? The consumers' mon-
etary saving would be short-
lived indeed. Who would produce
the great operas, underwrite the
great orchestras, develop the
great artists? The foundations?
The government? One hesitates
to . contemplate the potential
ramifications, social as well as
cultural.

Perhaps none of these things
will happen. Today the problem
is only a cloud on the horizon
which may blow away. | can onl
suggest that in the light of all
factors, this is a matter which
warrants the considered atten-
tion of this organization and the
record manufacturers.

None of us could or would
even wish to hold back inven-
tion and innovation. New con-
capts and new products are the
very life blood of every business,
especially ours. This is one in-
stance where technological de-
velopment without adequate safe-
guards creates the possibility of
seriously infringing on the pro-
prietary interests of others and
undermining the foundation of a
viable industry.

NORMAN RACUSIN
Readers Digest Inc.,
formerly RCA Records

Keynote 1969
NARM—The Meutral Area

Rack Jobbers today control
909 of all retail record sales
locations . . . nine out of ten
outlets. Racked nuﬂets—gmur
customers — contribute 4
(two-thirds!) of total retail dollar
sales. Your customer, therefore,
has earned a role here. Shouldn't
this platform In some way, give
heed to his point of view, his
version of problems and pros-
pects? | say that selected cus-
tomer representatives belong
here as a party to your dialogue.

Recently | was exposed to a
large chain store owner moaning
about record department profits
in his racked [ocations. He
viewed as a mystery the ques-
tion of why his record depart-
ment profit yield couldn't'be bet-
ter or as good as many other
space-competing product areas.
His own diagnosis was simple—
too simple. He felt that his pur-
chase cost from his supplier was
too high. How many times before
have you heard that familiar
squawk? And he proudly boasts,
""We shall not be undersold,” no
matter which local shlocker sets
the bottom price in his market
and thus dictates his own mer-
chandising policy.

So what do you tell this cus-
tomer about reality as he accus-
ingly faces you? How believable
to him do your arguments and
responses seem? Lots of luck!
| suggest to you that you seek a
change of venue, a more neutral
arena for vyour confrontations
with this customer. Get yourself
off the hook so that you are not
viewed as the individual whin-
ing, sniveling supplier trying
apologetically to justify himself.

In short, | urge you to use
NARM itself as this needed neu-
tral arena in which to interface
withl your customer. Since your
position as a supplier is quite
common to you all, and since the
rationale of your response |is
commen to you all, confront
your customer representatives on
ground common to you all. Use
NARM for your meeting ground.
Invite your customer here. Edu-
cate him here. Plead with him
here. Prove your points to him
here, and let him see that some
of the problems he assigns solely
to you alone are in reality com-
mon to an industry.

NARM itself has changed . . .
today it's a well-run organization,
an orderly convention. It goes
smooth, man, like clockwork. But
NARM wears a black tie these
days instead of work clothes.
NARM conventions “listan' to-

Continued on page 26)
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Number One

in the Sixties...

Number One

in the Seventies...

The biggest thing that happened to music
in the past decade was stereo tape. And the
biggest thing that happened to stereo
tape was Ampex.

In the sixties Ampex became No. 1.
We are the people who invested the time,
the money, the effort, the ingenuity and
the innovation that touched off the
stereo tape revolution.

We were . . .and stillare. .. No. 1in
cassettes, cartridges, and open reel.
We were first to amass a library of music
available on all stereo tape configurations
.. . more than 7000 selections by over
650 artists on some 70 different recording
company labels.

We were first to make every type of
music available on stereo tape . . . rock,
soul, pop, jozz, folk, classical and the
spoken word. We were first to invest in
massive facilities to produce stereo tape,
and we were first to build a coast-to-coast
distribution network to get top hits in your
store on fape while they're still top hits.

We've been innovators in displays,
packaging, merchandising, advertising and
promotion to make the music business
better for music dealers everywhere . . .
and for Ampex.

Technology and shifting merchandising
patterns promise bigger and better things
for the next decade . . . and bigger and

hat's our decision.

better is the kind of language we
understand. If you think the sixties were
great, watch Ampex Stereo Tapes
in the seventies.

You ain’t seen nothing yet!

AMPEX

STEREQO TAPES

AMPEX STEREC TAPES DIVISION » AMPEX CORPORATION
2207 LUNT AVENUE + ELK GROVE VILLAGE, ILL. 40007

MARKETING OFFICE: 555 Madison Avenue, New York, N.Y,
SALES OFFICES: EAST: 5535 Modison Avenue, New Yark, N.Y.
SOUTH: 1175 NE 125th Street, N. Miomi, Flarida
WEST: 500 Rodier Drive, Glendale, California
MIDWEST: 2201 Lunt Avenue, Elk Grove Village, 111
HAWALI: 419 Waiokamilo Rood, Honelulu, Howaii
AMPEX OF CANADA,

2832 Slough 5t., Malton, Ontario, Canada
AMPEX STERED TAPES INTERMNATIONAL:

1 Yarmouth Place, London WIY 7 D\W
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IVY HILL
DOES ITALL...

FIMES TAYLAMR - !
stecet ralry Janmaes
INVIETTT | . A

_ _L

>i* WINNER OF 33 GRAPHIC ARTS AWARDS FOR FINE PRINTING, 1370
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DOES IT BETTER... DOES IT FASTER...

Jackson ;
S g

THIRD ALBUM

“__.n‘i I f il ”[1

ﬂl =

== WINNER OF 33 GRAPHIC ARTS AWARDS FOR FINE PRINTING, 1970
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CROSBY, STILLS. NASH & YOUNG

FOUR WAY STREET
Atlantic SD 2-902 (Two LP Set)

The Sound
of Spring
on
Atlantic
Atco
Cotillion
Albums

March, 1971

On Records & Tapes
(Tapes Distributed By Ampex)
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IIA'JII.'I ERBSB‘I"
IF 1 COULD ONLY REMEMBER MY NAME
Atlantic SD 7203

ALEX TAVLOR

ALEX TAYLOR
WITH FRIENDS AND NEIGHBORS
Capricorn SD 860

KING CURTIS

WHOLE LOTTA HITS/WHOLE LOTTA LOVE

Atco SD 33-359

!‘-
4 -~ ' g
- il a‘
) J
THE WORLD'S GREATEST JAZZBAND
WHAT'S NEW?
Atlantic SD 1582

SAM SAMI.IDI[I
SAM, HARD AND HEAVY
Atlantic SD 8271

N\ H:. ’ ' ‘J'; .I .

KING CRIMSON
LIZARD
Atlantic SD 8278

CACTUS
ONE WAY ... OR ANOTHER
Atco SD 33-356

GARY BURTON & KEITH JARRETT
Atlantic $D 1577

RONNIE HAWKINS
THE HAWK
Cotillion SD 9039

A MARCUS i NEW ERA

WOODSTOCK TWO
Cotillion 5D 2-400 (Two LP Set)

DELANEY & BONNIE
MOTEL SHOT
Atco SD 33-358

KATE TAYLOR
SISTER KATE
Cotillion SD 9045

JACK BRUCE
THINGS WE LIKE
Atco SD 33-349

HERBIE MANN
MEMPHIS TWO-STEP
Embryo SD 531

THE RASCALS
SEARCH AND NEARNESS
Atlantic 5D 8276

DAVID NEWMAN
CAPTAIN BUCKLES
Cotillion SD 18002

o
WADE MARCUS THE FLOATING OPERA
A NEW ERA Embryo SD 730

Cotillion SD 9043
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MONGO SANTAMARIA
MONGOD'S WAY
Atlantic SD 1581

BlacK OaK Arkansas

BLACK DAK ARKANSAS
Atco SD 33-354
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Scepter
salutes
Jules &
Mickey

on their
1@ anniversary
with

| 'NARM

A beautifully bound hardcover
is only one of the features of

. , The Guide concentrates exclusively on the international music-record-tape industry.
Names, addresses and phone numbers of all the sources that you need. Speeding
you straight to the information that matters with sections developed to give you

first hand information on:

U. S. Record Manufacturers ® Independent Record Production Companies ® Independent

, BEECRE | Record Producers ® U. S. Music Publishers ® U. S. Record and Tape Wholesalers ®
R | Services and Supplies for the U. S. Record Industry ® Manufacturers of Record Dealer
o Accessories and Supplies ® Musical Instruments ® Phonograph Manufacturers ®

' ' International Music-Record Section ® and a Survey of the U. S. Record Market.

. T
' The indispensable and easily carried “phone book of the industry” is only $10.
e Well worth the time saved when searching for that hard-to-find information. Simply

by flipping to the Buyer's Guide Table of Contents and then on to the required facts.

The #1 source book from the #1 magazine of the international music-record-tape
industry.

Billboard /2160 Patterson Street, Cincinnati, Ohio 45214

Attn: J. |ssacs

Please send me the hardcover, lightweight, indispensable
International 1970-'71 Buyer's Guide from Billboard.

| enclose $10 payment. (First come, first served. Your money will
be refunded if there are no more copies of the Guide left.)

Please odd sales tax where opplicable.

MNMame

” Pasition, Company

Address

City, State, Lip

[ e S
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and

congratulations

Jules &TT\/\ickey

N onfhew
O™ Anniversary

| -a £ 3

CHESS..

CHECKER.. [RT

’.,. = ¥ CADET.

RECORDS

1301 AVE. OF THE AMERICAS, NEW YORK, N.Y. 10019
A BT RECORD GROUP COQ. = DIVISION OF HT CORP.
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We are proud and happy
to be associated with
NARM during the past S years.

For the greatest LATIN artists on records and tapes it's

34| CAYTRONIC

The company that exclusively markets Columbia Records’ Latin catalog.

GERARDO REYES Ir ma SEI'I'GI‘IO Robe". L’Vl
Chelo Silva SAND Ro Sergio Denis

Lu’s e
lfo R
€y

JAVIER SOLIS

ROberto Car| -

CAYTRONICS CORPORATION 240 Madison Avenue. Hew Work, N.Y. 10016
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NARM is unique among trade
associations in the many special
services it affords its members.
Under the guidance of its execu-
tive director, Jules Malamud, the
association during the past
decade has remained alert to the
ever changing needs of its mem-
bers, and continues to provide
functions and services to answer
those needs.

Of particular note was NARM's
introduction of its Person-to-
Parson sessions which have be-
come an essential feature of its
conventions. These have pro-
vided an organized method of
bringing together buyer and
seller. As a result, the manu-
facturers have an opportunity to
expose new products, sales plans
and features, and to write orders
during a convention. Similarly,
the members have an opportunity
to meet with the representatives
of each of the manufacturers and
become aware of what they are
offering.

NARM's annual statistical stud-
ies, started in 1962, have grown
into a vital industry yardstick of
the growth of mass merchandis-
ing of recorded product. The
studies serve as a guideline to
the individual members by pro-
viding them a basis of compari-
son on business wvolume and
sales trend.

The association’s convention
seminars, as structures by Mala-
mud, have given members a
greater insight into new manage-
ment procedures. Sensitive to
the industry’'s changing needs,
NARM through its seminars has
presented sessions conducted by
outstanding authorities on count-
less subjects of immediate inter-
est to its members. These have
included seminars treating elec-
tronic data processing, inventory
control, mergers and acquisitions,
estate planning, labor relations,
among sessions devoted to nu-
merous other key issues. These
have provided the members with
essential management tools and
have contributed to their growth.

NARM Services

High on the list of NARM's
services to its members are those
provided by the association's law
firm, Arent, Fox, Kintner, Plotkin
and Kahn of Washington, D. C.

Earl W. Kintner, the Federal
Trade Commission chairman dur-
ing the Eisenhower administra-
tion, became MNARM's general
counsel in 1966. His firm in-
cludes a number of legal experts
whose guidance in their respec-
tive areas of specialization is
available to the members through
the executive director's office.
These include:

Mark Joelson, a specialist in
antitrust law and government
regulation of industry, who serves
as Kintner's associate in han-
dling NARM's affairs.

Allen G. Sigel, an expert on
labor law, conducted a NARM
convention seminar in 1967 on
the specific ways members
should handle wage and hour in-
vestigations, and will up-date
this report during this convention
in light of today's more intricate
labor problems.

~ Charles Ruttenberg, an expert
in legislative matters, is currently
working in NARM's behalf in con-
junction with RIAA to strengthen
anti-bootlegging laws.

Stephen Tucker, a specialist
in tax-exempt foundations, served
NARM in establishing its Scholar-
ship Foundation.

John Sexton, an expert in
estate planning and tax laws,
handled the 1967 convention
seminar devoted to the problem
of estate planning as affected by
mergers.

Jacob P. Billig is an attorney
who specializes in freight mat-
ters, and was hired as a consult-
ant by Kintner's firm to aid NARM
in this field; he is now completing
a freight manual which will be
provided to NARM's members.

The association’s membership
s kept informed on all legal mat-
ters affecting them through regu-
lar bulletins issued by Mala-
mud's office.

Scholarships

NARM established its Scholar-
ship Foundation in 1967 to pro-
vide means whereby NARM mem:-
ber companies could offer the
benefit of higher education to
children of employees—aor to the
employees themselves.

An early statement summed it
up as: “Youth has traditionally
been a mainstay of support for
the recording industry and the
association has recognized its

aobligation to share its success by
reinvesting in our youth via the
annual scholarships."

Each of the NARM scholarships
is in the amount of $%4,000 aor
$1,000 for each academic year.
It can cover tuition, dormitory

1968

fees, books and other related ex-
penses. "

The scholarships are financed
in two ways. The basic support of
the foundation is a substantial
annual income from NARM itself
and then there are NARM scholar-
ships financed through contribu-
tions by NARM member com-
panies and individual industry
members who want to join with
NARM in making more scholar-
ships available.

All the outside contributions
are equally matched by NARM to
reach the specified scholarship
amount.

A $10,000 contribution,
matched by $10,000 from NARM
creates a perpetuating endow-
ment fund.

lke Klayman Memorial Scholarship . . . Lou, Al and Sam Klayman
Jake Friedman Memorial Scholarship . . .

Esther and Gerald Friedman and Mrs. Jack (Barbara) Geldbart
Harry Schwartz Memorial Scholarship . . .

Mollie, James, Stuart and Burton Schwartz, Schwartz Bros.
Grossman-Rossman Memorial Scholarship . . .

Jack Grossman and Warren Rossman, Merco Enterprises

1969
A & M Records Scholarship . . .

A & M Records, Herb Alpert and Jerry Moss
Blaine Family Scholarship . . . Jerry Blaine

Al Green Memorial Schelarship . .

. Mr. and Mrs. Irving B. Green

Mercury Record Corporation Scholarship . . .
Mercury Record Corporation, Irwin H. Steinberg

Record World Scholarship . . . Record World, Bob Austin and Sid Parnes

1969 GRADUATE FELLOWSHIP DONORS

Stax VoIt Records .

. . James Stewart and Al Bell

MCA, Inc. . . . Jack Loetz
1970
Billboard Scholarship . . . Billboard Publications,

Hal B. Cook and Mort Nasatir

Cash Box Scholarship . . . The Cash Box, George Albert
Marvin G. (Mac) McDermott Memorial Scholarship . . .

Liberty/UA Records

Virginia Joffe Morrison Memorial Scholarship . . .
Sam N. Morrison, Knox Record Rack Co.
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(Continued on page 66)

NARM Assoc.
Members

® Continued from page N-6

Pickwick International
Folydar, [nc.

Polymer Processing
Precision Record Pressing
Premcao Industries
Prophesy Records

Queens Lithographing Corp,
Rarnwood Records

RCA Records

Recoton Corporation
Request Records

Roulette Records

Royal Record & Tope Rocks
scepter Records

Service Manufacturing Co.
shelby Singleton Corp.
Shorewood Pockaging Corp.
Skylite-5ing Recording Co,
Springboard International
starday/King Records
Stox/Volt Records

Stereo Dimension Records
Stereodyne, Inc.

Surnset Records

Superscope, Inc,

Suzsox Hecords

T.A. Records

Tape-Tronics, Inc.
Telegeneral Corp.

Tenna Corporation

Toyo Raodie Co. of America
Transcriber Company

LIMI Recards

LUniversal Recording & Dist. Corp.
Vanguard Records

Viewlex

Vox Productions

Warner Bros. Records
Waord, Inc.

Burt Bocharach and Dionne Warwick
erform at the 1970 Scholarship Awards
iFREr,

Jules Malamud, executive di-
rector of the National Association
of Records Merchandisers, Inc.
(NARM), has served as itsl chief
executive since 1961. Coming to
the association at a time when
its members numbered only 28,
under his leadership NARM has
grown to encompass more than
300 wholesalers and manufac-
turers of recorded product, in-
cluding the important companies
in the industry. Annually, the
NARM Convention attracts the
top executives of these com-
panies, and the last convention
held in March, 1970 saw more
than 1,200 industry members in
attendance,

A veteran of the record indus-
try before his coming to NARM,
Malamud rose through the ranks,
working at virtually every level of
the record industry. He started as
a radio promotion man for Jubi-
lee Records in 1949, shortly after
that moving to Essex Records in
recording and sales. When Simon
and Shuster in 1954 entered the
popular recording field, Jules
joined the company as sales
manager, and helped to launch its
original popular record label.

In 1956 when Miller Interna-
tional created Somerset Records,
the first line of budget merchan-
dise specifically created for mass
merchandising (& new industry
product and a new industry con-
cept for its time), he was national
sales manager for the label, and
launched the Somerset Stereo
Fidelity line, the first budget line
recording in stereo. He was in-
strumental in the creation and
promotion of the 101 Strings
orchestra, which became an in-
ternational best-seller, and the
first original classical recording
for a budget line by the London
Philharmonic orchestra and the
Hamburg Philharmonia orchestra.

As executive director of NARM,
Malamud is executive director of
the NARM Scholarship Founda-
tion, created by MARM at his
suggestion, for the purpose of
providing scholarships to em-
ployees and children of em-
ployees of NARM members com-
panies. With the 1971 presenta-

Mickey Molamud with the late Red Foley (center) at the 1964 NARM Convention.

NATIONAL ASSOCIATION. OF RECORD MERCHANDISERS: A PROFILE
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h.rlule*sMqum'ud-
Chief Executive

Since
196}

Jules Malamud

MNARM Executive Director

Keynote Speaker

3rd Annual NARM Convention
(1961)

tions at the NARM Convention,
39 %4,000 scholarships will have
been awarded to students attend-
ing universities throughout the
U.S.

A contributor to various busi-
nes journals on the subject of
record wholesaling, Malamud has
participated in the International
Music Industry Conferences both
as a speaker and chairman. He
is a member of the American
Society of Association Executives,
and a trustee of the National
Association of Wholesaler-Distrib-
utors. He is a graduate of Temple
University's School of Business
and Public Administration.

CKeY Malamud

Mickey Malamud, involved with
Jules Malamud, both as admin-
istrative assistant and wife, was
first pressed into service with
NARM when she served as his
only secretary, bookkeeper, and
mail room staff during his early
months with NARM in 1961.
From that beginning, Mickey has
expanded her areas of responsi-
bility with NARM into member-
ship promotion, public relations,
convention services and manage-
ment, and the NARM Scholarship
Foundation (her pet NARM proj-
ect).

Mickey's interest in the Foun-
dation stems logically from her
professional training and back-
ground as a teacher of English.
After leaving the University of
Pennsylvania after her freshman
year for marriage, she returned
to Temple University at 28 to
complete her college education.

On graduation, she was
awarded a graduate fellowship in
English, and taught at Temple
while compieting the require-
ments for her masters degree.
Her teaching career ran the gam-
ut from the university, to Phil-
adelphia's ghetto high schools,
and to elementary school for ex-
ceptionally talented children.

Sons Steven and Eric complete
the Malamud family. Both Jules
and Mickey are native Philadel-
phians, and still live in the Phil-
adelphia suburb, Bala Cynwyd.

N-19
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Live at NARM

The Eugmmas (Diana Ross, at
right)—1965 Convention; Peter,

Paul and Mary—1965
Convention; Jose Feliciano—
1969 Convention; Jimmy Dean
and Friend—-1962 Convention;
Robert Goulet—1965 Convention;
Harry Belafonte—1968
Convention; Stevie Wonder—
1968 Convention; Glen Campbell
—1968 Convention; Bill Cosby
—1969 Convention; James
Brown—1969 Convention;
Jonathan Winters and Andy
Williams—1967 Convention: .
David Frye—1970 Convention; ”
Godfrey Cambridge—1965
Convention; Brenda Lee—1965
Convention; Al Hirt—1962
Convention; Herb Alpert and the
Tijuana Brass—1966 Convention;
The Temptations—1968
Convention; Johnny Cash—1965
Convention.

L -
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1 th Annual
Convention

NARM

MATIORNAL

High Fashion arrives! . . . the NEW Top-Seller WECORD
for '71 at popular prices, by America’'s z
leading maker of high-style cassette, Feb.27 Mi-r-z
B-track cartridge and recorder cases, See Mﬁéﬂ otel
the full line-up at the show!

E— \ Largest producers of highly styled tape cases in the U.S.
[&FmELlTV PRODUCTS COMPANY, INC.

1920 South La Cienega Blvd. = Los Angeles 50034

Distributor Inguiries Invited

Congratulations and

Congratulations
and Thanks To

> Jules and Mickey 3

The Best
For

for Ten Years
of Service

Continved Success

640 Second Street
Portsmouth, Ohio 45662

BETA RECORDS

599 Tenth Avenue

S DAYTON RECORD SERVICE %

Congratulations

N.ARM.

Mickey & Jules

AL HYMAN
Almor Playtime Co.

Congratulations

to
Jules & Mickey

for directing

NARM
in its
many outstanding
industry achievements

JACK GROSSMAN

Offieer and Direcior

New York City 10036

(212) CH 4-3744 Say You Saw It in

Billboard

MARCH 6, 1971, BILLBOARD
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LIVE @ you GIVE
HEART FUND

N-23



www.americanradiohistory.com

BEST SELLING SINGLE . .

BEST SELLING LP (TIE) .

BEST SELLING ECONOMY LP

BEST SELLING SINGLE RECORD

BEST SELLING VOCAL GROUP .

IN ENTERTAINMENT

DIONNE WARWICK

BEST SELLING LP ... ..

1961 NARM AWARDS
BEST SELLING HIT SINGLE RECORD . ,"Big Bad John," Jimmy Dean

—Columbia
BEST SELLING REGULAR PRICE LP ... ."Blue Hawaii," Elvis Frea:gi
BEST SELLING ECONOMY PRICE LP ... ."Stars for a Summer Night"

—Columbia
BEST SELLING MALE VOCALIST .............. Elvis Presley—RCA
BEST SELLING FEMALE VOCALIST .......... Connie Francis—MGM
MOST PROMISING MALE VOCALIST ......Chubby Checker—Parkway
MOST PROMISING FEMALE VOCALIST ............... Linda Scott

—Canadian American
BEST SELLING VOCAL GROUP . . . .Mitch Miller & the Gang—Columbia
BEST SELLING COMEDY RECORDING ARTIST ... .....Bob Newhart

—Warner Bros
BEST SELLING CHILDREN'S LP . .101 Dalmatians—Disneyland

BEST SELLING LP RECORD PFIDMGTICIN ... .Sing-a-Long With Mitch
—Columbia

BEST NEW RECORDED PRODUCT INTRODUCED IN 1961 (TIE) ..
Phase 4 Stereo—London
338MM Stereo—LCommand
BEST SELLING ECONOMY PRICE LABEL ............ Bravo Records
—Pickwick International
NARM Associate Member company which has demonstrated SUS-
TAINED achievement in those purposes for which NARM was formed—

RCA Records

NARM Associate Member company which has demonstrated during the

year 1961 the GREATEST PROGRESS in those purposes for which NARM
was formed—~Capitol Records

1962 NARM AWARDS
BEST SELLING MALE VOCALIST ...... i ol 1 Elvis Presley—RCA
BEST SELLING FEMALE VOCALIST ....... .Brenda Lee—Decca
BEST SELLING SINGLE. . "] Can't Etup Luulng ‘I'uu"—A.EG,f Paramount

—Ray Charles
BEST SELLING MONO LP . .My Son the Folk Singer''—Allan Sherman

—Warner Bros.
BEST SELLING ALL-TIME LP ARTIST ... .. Vaughan Meader—Cadence
BEST SELLING ALL-TIMELP ............. “First Family""—Cadence

BEST SELLING VOCAL GROUP (TIE) ........Kingston Trio—Capitol
Fetﬂr. F'aul & Mary—Warner Bros.

BEST SELLING ORCHESTRA . .. .. W .Billy Vaughn
MOST PROMISING MALE VOCALIST . .. ... .. . Robert Goulet—Columbia
MOST PROMISING FEMALE VOCALIST (TIE). . . Dee Dee Sharp—Cameo
Mar:.r Wells—20th Century-Fox

BEST SELLING COMPANY RECORDING. . . ... . Rusty Warren—Jubilee
BEST SELLING STEREO LP MOVIE SOUND TRACK. . “"West Side Story"

—Columbia
BEST SELLING CHILDREN'S LINE ... .. ...t Golden

BEST SELLING ECONOMY (under $1) . ... ..
BEST SELLING ECONOMY (over %$1) .

ASSOCIATE MEMBER SHOWING GHEATEET PH'DGHEEE ............
Cameo-Parkwa

ASSOCIATE MEMBER WITH SUSTAINED ACHIEVEMENT ....... .RC

1963 NARM AWARDS
BEST SELLING HIT SINGLE RECORD (TIE)..........ccvvuvuunnnn
“Dominique’’—Soeur Sourire—Philips
“Blue Velvet''—Bobby Vinton—Epic
. .""Peter, Paul & Mary""—Peter, Paul & Mary
—Warner Bros.
BEST SELLING MOVIE SOUND TRACK. . ""West Side Story''—Columbia
BEST SELLING MALE VOCALIST .........Andy Wiliams—Columbia
BEST SELLING FEMALE VOCALIST ... Barbra Streisand—Columbia
MOST PROMISING MALE VOCALIST . . ... .John Gary—RCA
MOST PROMISING FEMALE VOCALIST I_'T I E} .Lesley Gore—Mercury

Nancy Wilson—Capitol
BEST SELLING VOCAL GROUP. . . Peter, Paul & Mary—Warner Bros.

. . . Pickwick International
.. .Camden

BEST SELLING ALBUM .

BEST SELLING COMEDY ARTIST....... Smothers Brothers—Mercury
BEST SELLING CHILDREN'S RECORDS . ............... Disneyland
BEST SELLING ORCHESTRA . .................. Billy Vaughn—Dot

BEST SELLING ECONOMY (under $1 retail) .

BEST SELLING ECONOMY (over $1 retail) ... _. .. Camden Records
ASSOCIATE MEMBER CO. OF THE YEAR . ... .........c.0c.un. RCA

1964 NARM AWARDS
BEST SELLING HIT SINGLE. . . . “l Want to Hold Your Hand"'—Beatles

—LCapitol
BEST SELLING ALBUM ""Meet the Beatles"—

—— Beatles—Capitol
BEST SELLING MOVIE SOUND TRACK ALBUM , . "Hard Day's Night''—

United Artists
BEST SELLING MALE VOCALIST ....... ... Andy Williams—Columbia
BEST SELLING FEMALE VOCALIST ... . . Barbra Streisand—Columbia
MOST PROMISING MALE VOCALIST. . Johnny Rivers—Imperial Records

N-24

.Somerset Stereo Fidelity

CONSISTENCY OF SALES FOR REG. PRICED LP .
BEST SELLING SPECIALTY ARTIST ...
BEST SELLING ECONOMY PRICE LP ...

SPECIAL AWARD FOR OUTSTANDING ACHIEVEMENT

. . Mitch Miller's “Sing Along"” LP—Columbia
BEST SELLING LP RECORD PROMOTION ........... Bravo Records
“Sixty Years of Music Vol. I"—RCA
........... Tnu:h of Gold, Vol. Il

BEST SELLING EP ............
LOWEST PRICED CHRISTMAS PROMOTION .......
CONSISTENCY OF SALES FOR LOW PRICED .

1959 NARM AWARDS

BEST SELLING MALE VOCALIST .............
BEST SELLING FEMALE VOCALIST .......... Connie Francis—MGM
.""Battle of New Urleans"—Jnhn% Horton

BEST SELLING LP RECORD PROMOTION.
BEST SELLING EP . ...........

.Elvis Presley—RCA

lumbia

.""May Is Mantovani Month™
—London

... "That's All"” Bobby Darin—Atco
."Inside Shelley Berman''—Verve
Chipmunks—Liberty

Sixty Years of Music—RCA

....... “Soul of Spain''—Somerset

1960 NARM AWARDS

BEST SELLING MALE VOCALIST ............
BEST SELLING FEMALE VOCALIST .......... Connie Francis—MGM
............ “Are You Lonesome"’

MOST PROMISING FEMALE VOCALIST ......
MOST PROMISING MALE VOCALIST .

. .Elvis Presley—RCA

Elvis Presley—RCA
...Brenda Lee—Decca
. . Bobby Rydell—Cameo
.Kingston Trio—Capitol

. Billy Vaughn—Dot
.Bob Newhart—Warner Bros.
.. .""Mantovani Showcase''—

London

Splnara ma
........ %101 Strings’’
—Somerset

NARM
AWARD

T AR
T r\
Ll 1}
LY

Herh Al

rt accepts his first NARM

r the Best Selling Album of
T"ilﬁﬁ'— "“Whipped Cream and Other
Delights''—at the 1966 MNARM
Convention from Charles Schlong, M.C.

Herb Alpert occepts the 1968 Best
Selling Instrumentalist Award at the
1969 MARM Convention from Jayne
Meodows. Herb Alpert and the
Tijuona Bross were named Best Selling
Instrumental Group every r from
1965 up to and Including 1969,

Tha Presidential Award for Outstanding

Creative Achievement was presented
to Frank Sinatra by Ceo Berry,
MARM President 1965-66. The
presentation was made at the 1966
HMARM Convention and marked the
firat time that a
group had honor

record industry
Frank Sinatra,

NATIONAL ASSOCIATION OF RECORD MERCHANDISERS: A PROFILE
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MOST PROMISING FEMALE VOCALIST (TIE), Dusty Springfield—Philips
Dionne Warwick—Scepter

Gale Garnett—RCA

BEST SELLING POP VOCAL GROUP. .. .. .The Beatles—Atco Records,
Capitol, MGM, United Artists, Vee Jay

BEST SELLING FOLK VOCAL GROUP........"Peter, Paul & Mary''—

Warner Bros.
BEST SELLING COMEDY ARTIST ......... Smothers Bros.—Mercury
BEST SELLING CHILDREN'S LINE . ............ Disneyland Records
BEST SELLING ORCHESTRA ... ...... Cee e e .Henry Mancini—RCA
BEST SELLING INSTRUMENTALIST ................. Al Hirt—RCA

BEST SELLING ECONOMY PRODUCT (under %1 retail). ............
Somerset Stereo Fidelity

BEST SELLING ECONOMY PRODUCT (over $1 retail). .
Camden Records

1965 NARM AWARDS

BEST SELLING HIT SINGLE . Mrs. Brown, You've Got a Lovely Daughter
Herman's Hermits—MGM

BEST SELLING ALBUM ... ... . Whipped Cream & Other Delights—
Herb Alpert and the Tijuana Brass—A&M
BEST SELLING MOVIE SOUND TRACK. ....... Sound of Music—RCA
BEST SELLING COMEDY ALBUM . . . Why Is There Air?—RBill Cosby—
Warner Bros.

BEST SELLING MALE VOCALIST ............... Elvis Presley—RCA
BEST SELLING FEMALE I'.||'I.Z:I-I:'_‘:JIEH.LIET . . ..Barbra Streisand—Columbia
BEST SELLING MALE COUNTRY AND WESTERN . . Roger Miller—Smash
BEST SELLING FEMALE COUNTRY AND WESTERN . . Kitty Wells—Decca

BEST SELLING FOLK ARTIST (TIE). .. ....... Bob Dylan—Columbia—
Peter, Paul & Mary—Warner Bros.
MOST PROMISING MALE VOCALIST ........... Gary Lewis—Liberty

MOST PROMISING FEMALE VOCALIST. . . . Petula Clark—Warner Bros,
BEST SELLING AMERICAN VOCAL GROUP. .Beach Boys—Capitol—

Supremes—Motown

BEST SELLING ENGLISH VOCAL GROUP ..... .The Beatles—Capitol
BEST SELLING INSTRUMENTALIST ... ......... Herb Alpert and the
Tijuana Brass—A & M

BEST SELLING ORCHESTRA . ........00¢cvuu. .Henry Mancini—RCA
BEST SELLING CHILDREN'S LINE . . Disneyland

BEST SELLING ECONOMY (under $1 retallj Enm&rset Etare-u Fidelity
BEST SELLING ECONOMY (over $1 retail) ................ Camden

1966 NARM AWARDS

BEST SELLING HIT SINGLE. .I'm a Bealiever—The Monkees—Colgems
BEST SELLING ALBUM ., .................. . . Monkees—Colgems
BEST SELLING MOVIE SOUND TRACK . .Dr. Zhivago—MGM
BEST SELLING ORIGINAL CAST ALBUM Fi:l-::ller on the Roof—RCA

BEST SELLING MALE VOCALIST ....... AT Dean Martin—Reprise
BEST SELLING FEMALE VOCALIST ..... Barbra Streisand—Columbia
BEST SELLING MALEC & W ... ... ........... Eddy Arnold—RCA
BEST SELLINGFEMALEC & W . .............. Loretta Lynn—Decca

BEST SELLING MALE RHYTHM & BLUES . .......James Brown—King
BEST SELLING FEMALE RHYTHM & BLUES. . Dionne Warwick—Scepter
MOST PROMISING MALE VOCALIST ........... Lou Rawls—Capitol
MOST PROMISING FEMALE VOCALIST ..... .MNancy Sinatra—Reprise
BEST SELLING FOLK ARTIST...... Simon and Garfunkel—Columbia
BEST SELLING AMERICAN VOCAL GROUP. . .The Monkees—Colgems
BEST SELLING ENGLISH VOCAL GROUP (TIE)

Herman's Hermit—MGM

Rolling Stones—London

BEST SELLING INSTRUMENTALIST. . . ...... .Herb Alpert and
Tijuana Brass—A & M

BEST SELLING ORCHESTRA . ................ Lawrence Welk—Dot
BEST SELLING CHILDREN'S LINE ................... Disneyland

BEST SELLING ECONOMY RPODUCT (under %1) (TIE).. .Ambasnsadnr
rown

Pickwick International

BEST SELLING ECONOMY PRODUCT (over $1) ... ...... .. .Camden
BEST SELLING COMEDY PRODUCT {(over $1) ...... .Camden
BEST SELLING COMEDY ARTIST .......... EIH ﬂnshy—Warner Bros.
BEST SELLING CLASSICAL ARTIST ... .Leonard Bernstein—Columbia

BEST SELLING JAZZ ARTIST .......... .Ramsey Lewis Trio—Cadet

1967 NARM AWARDS
BEST SELLING HIT SINGLE ....Daydream Believer—The Monkees—

Colgems

BEST SELLING ALBUM. . . . .Sgt. Pepper's Lonely Hearts Club Band—
The Beatles—Capitol

BEST SELLING MOVIE SOUND TRACK. ......... Dr. Zhivago—MGM

BEST SELLING ORIGINAL CAST ALBUM. . . .Man of La Mancha—HKapp

BEST SELLING MALE VOCALIST . ............. Dean Martin—Reprise
BEST SELLING FEMALE VOCALIST. .. ...... Aretha Franklin—Atlantic
BEST SELLING MALEC & W .. ... ............. Eddy Arnold—RCA
BEST SELLING FEMALEC & W .............. Loretta Linn—Decca
BEST SELLING MALE RHYTHM & BLUES. . .. .. Wilson Pickett—Atlantic

BEST SELLING FEMALE RHYTHM & BLUES. . Aretha Franklin—Atlantic
MOST PROMISING MALE VOCALIST. . Engelbert Humperdinck—Parrot
MOST PROMISING FEMALE VOCALIST. .. . ........ Vicki Carr—Liberty
BEST SELLING FOLK ARTIST . .Bob Dylan—Columbia
BEST SELLING AMERICAN VOCAL GROUP. . . .The Monkees—Colgems
BEST SELLING ENGLISH VOCAL GROUP. .. .The Beatles—Capitol
MOST PROMISING VOCAL GROUP., ., ............ The Doors—Elektra
BEST SELLING INSTRUMENTALIST AND/OR INSTRUMENTAL GROUP

.................... Herb Alpert and the Tijuana Brass—A&M
BEST SELLING ORCHESTRA ............... Ray Conniff—Columbia
BEST SELLING COMEDY ARTIST .......... Bill Cosby—Warner Bros.
BEST SELLING JAZZ ARTIST .... . ......... Wes Montgomery—Verve
BEST SELLING JAZZ ARTIST . A &M

.Wes Montgomery—
BEST SELLING CLASSICAL ARTIST ....Leonard Bernstein—Columbia

BEST SELLING CHILDREN'S LINE .. ... ............... Disneyland
BEST SELLING ECONOMY PRODUCT . ........ . Pickwick International
BEST SELLING ECONOMY PRODUCT . ... ................ Camden

1968 NARM AWARDS
BEST SELLING HIT SINGLE ....... . Hey Jude—The Beatles—Apple

BEST SELLING ALBUM . ... ......cciiumuurns The Beatle&—ﬂpp}e
BEST SELLING MOVIE SOUND TRACK. ... .. The Graduate—Columbia
BEST SELLING MALE VOCALIST ... . .Glen Campbell—Capitol

BEST SELLING FEMALE VOCALIST....... Aretha Franklin—Atlantic
BEST SELLING MALEC & W . ... ......... Glen Campbell—Capitol
BEST SELLING FEMALEC &W . .. ....... .Tammy Wynette—Epic
BEST SELLING MALE RHYTHM & BLUES {TIE} .James Brown—King

Otis Redding—Atco
BEST SELLING FEMALE RHYTHM & BLUES. . Aretha Franklin—Atlantic
BEST SELLING FOLK ARTIST ........ Simon & Garfunkel—Columbia
BEST SELLING VOCAL GROUP ........The Beatles—Apple & Capitol
BEST SELLING INSTRUMENTALIST. . ... .Herb Alpert & TIB—A & M
BEST SELLING COMEDY ARTIST ....... ... Bill Cosby—Warner Bros.
BEST SELLING JAZZ ARTIST ... .. .Sergio Mendes—A & M
BEST SELLING CLASSICAL ARTIST. Leonard Bernstein & NY Phil.—

Columbia
BEST SELLING CHILDREN'S LINE .. . Disneyland
BEST SELLING ECONOMY _Pickwick International
fl':.rﬂnﬂﬂﬂfd on page N-27)
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Congratulations

to
Jules & Mickey

We are proud of
NARM’s success
and happy to have served.

SCHWARTZ BROTHERS, INC.
DISTRICT RECORDS, INC.
and the HARMONY HUTS

Just for the Record
You are #1 on the

CANDY STRIPE CHART

/ Supersta rs of

N.A-RM..
“Ten Yen rs )M‘l'er

'Whn
" Miskey

& Jules

CONGRATULATIONS
ARLEEN & BERNIE

@ ANDY STRIPE

Distributors of Tape & Records
17 Alabama Ave. e Island Park, N.Y.
(516) 432-0047-0048

11558
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NARM'’s Founders

At the First
NARM Convention

shows the RCA Family
Record Center at the 1st
NMARM Convention at the
Edgewater Beach Hotel in
Chicago in 1959,

L—

NARM's Founders at the first
NARM Convention 1959—
Edgewater Beach Hotel, Chicago,

left to right: James J. Tiedjens,
then head of Musical Isle Record
Co, in Milwaukee; and George
A. Berry, then head of Modern
Record Service in Lafayette, La.
Jim Tiedjens became NARM's
first President, and George Berry
served as Treasurer for many
%Ei!rﬁ before being elected
resident in 1965,

A bus.m&s's meetlng on
Merchandising of Records at 1st
NARM Convention, 1959,
Edgewater Beach Hotel, Chicago,
lllinois: (Pictured above) The
small, s
below)

rse audience; (Pictured
eorge Berry holds u

sample of merchandising aid,
as Harold Goldman assists. In
the background, on the panel
are James Tiedjens, Edward
Snider, and Don Belzer.
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and our warmest

congratulations to
Mickey & Jules

for their
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Ernie Santone, President

CHIPS DISTRIBUTING
2750 North Broad Street
Philadelphia, Pa. 19132
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A Proud Salute To
NARM

STAN HOFFMAN

""l' Distributing Corp.
43-42 10th Street,
Long Island City, N.Y. 11101
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Keynote 1969 % 5

D & H is proud to be associated ® Continued from page N-10 i
i i day instead of “talk.”” NARM has i i
with NARM. We  sincerely hope moved from the playing field into % B
that all the members of NARM ::'1& box EEEtEt- All rhtesgj nhhsnma- % 3
" w ons are Not mMean 8 5- s e
will meet the challenges of this paraging or overly critical. It is 2 ;;-
: : PR Y 3 a price you pay for bigness an = ;

wonderful !I“IF!U?}'I’}{ In thlsl Dec success. In the NARM of today, e . s
ade of Decision' and continue to F’:ﬁfi"ﬁf:rrfu;- Yam Cociaail & Congr atulations. .. %
strive towards resolving the many meaﬂ:{mﬂs and fried shrimp. We 3
dnn a v e ne pos in- ael s

i million-dollar entertainer.
benefit of everyone concerned. s Bl it : IIUIBS Mlckey :
But what's different between o y i

JULES MALAMUD (AND MICKEY) WE SALUTE |  he'Sidiictr sl snoue mo

. o e o8 2 *
YOU FOR YOUR TEN OUTSTANDING YEARS OF hails, Steen no longer pushes i a"d %
e :
DEDICATION AND SERVICE TO OUR GROWING citing vigor, that striving, that i i

pressing, that action-causing ab-

I"D“S"RY rasiveness, that thrilling com- B
" petitiveness, that grasping for b N ARM

better ways? Is it wrong to quar- b

rel with this day of dignity and

NARM'S SUCCESS AND GROWTH IS D & H'S |  Fot Dadey, chis way'is stinnot i

good enough!

One further contribution Is :'
SUC(ESS AND GI!DWTH ;::degugim?pﬂﬂuranﬂdnsg”_nga?& :
NARM—to this place—that New

R

s

e

Breed | mentioned earlier, some .? o

D&H DISTRIBUTING COMPANY Young Turks, some New Fron- =

L tiersmen, some militants, some o INTERNATIUNAL RECOT APE b

Harrisburg, Pa. 17105 revolutionaries who become bet- 3 ‘vow

ter than you were, smart enough ) i

2925 M. 7th Street t DUld upon what you Have B W!ﬂ]lﬂ" %

Baltimore, Md. 21203 Eui!t‘tk'se hNAHM fa;htimn} now. B

e is become eir forum, o il

2025 Worcester St. their battlefield, their laboratory. *z 2

; TANL % ’ =

Complete line of records — gapimrﬁﬂrﬁgﬁw 1-: Ew YuRK S %

tapes — accessories and B 3

....'_ W

payers. Keynote 1570 . FASTEST GROWING DISTRIBUTOR

Call us for the best service in these areas: Thinking Forward % i
) . If we are going to move for- o 46-50 54th Avenue Maspeth, N. Y. %

Anywhere in Pennsylvania dial direct: 1-800-232-0640 ward thrtnhthe stauggﬂis.hm s i (212) 937-5030 2
. TET. going to nave fo thin rward. o =

From other states call collect: Hbg. 717-761-2805 We are going to have to make & i
Balto. 301-727.5100 responsible judgments and then 3 i

(Continued on page N-27) " I o
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~ ~

proudly salute NARM and Mickey and Jules
on 10 years of dynamic leadership.

Jesse Selter
Maxwell Friedberg

Thomas F. White 3580 Oceanside Road

Al Levine Oceanside, N.Y. 11572
Bill Hanna 14100 South Kingsley Drive
Bob Pavlacka Gardena, Cal. 90249
Bill Siegel EﬁizL Eﬂn 48227
. )
N-26 . NATIONAL ASSOCIATION OF RECORD MERCHANDISERS: A PROFILE MARCH 6, 1971, BILLBOARD

www americanradiohistorv com



www.americanradiohistory.com

NARM Awards

@ Continued from page N-24

1969 NARM AWARDS

BEST SELLING HIT SINGLE ......Sugar, Sugar—The Archies—RCA
BEST SELLING CHILDREN'S LINE . .............. .....Disneyland
BEST SELLING ECONOMY PRODUCT .........Pickwick International
BEST SELLING COMEDY ARTIST. ... ... ... .Bill Coshy—Warner Bros.
BEST SELLING COMEDY ARTIST . ... .......cco.. Bill Crosby—UNI
BEST SELLING VOCAL GROUP ., .......The Beatles—Apple, Capitol
BEST SELLING MALEC & W .... ........Johnny Cash—Columbia
BEST SELLING FEMALE C & W. . . ........ Tammy Wynette—Epic
BEST SELLING INSTRUMENTALIST. . Herb Alpert and the Tijuana Brass

—A&M
BEST SELLING ORCHESTRA . ...............Henry Mancini—RCA
BEST SELLING CLASSICAL ARTIST. .Leonard Bernstein & NY Phil—

Columbia
BEST SELLING CLASSICAL ALBUM . Switch on Bach—Columbia
BEST SELLING MALE VOCALIST .............. Tom Jones—Parrot
BEST SELLING FEMALE VOCALIST .... ... Dionne Warwick—Scepter
BEST SELLING MALE RHYTHM & BLUES. . .....James Brown—King

BEST SELLING FEMALE RHYTHM & BLUES (TIE) . .Diana Ross—

Motown, Aretha Franklin—Atlantic
BEST SELLING MOVIE SOUNDTRACK -
BEST SELLING BROADWAY CAST SHOW
BEST SELLING JAZZ ARTIST ..
BEST SELLING FOLK ARTIST
BEST SELLING ALBUM

Romeo and Juliet—Capitol
. NN Hair—RCA
.I1saac Hayes—Enterprise

‘v ... Bob Dylan—Columbia

Abbey Road—The Beatles—Apple

Clen Campbell, Copitol Records artisf,
accepts the gwards for the Best Selling
Mole Vocolist and the Best Selling
Male Country and Western Vocalist
of 1968 at the 1989 NARM Convention.
Steve Allen and Jayne Meodows made
the presentation,

If there were
suchathingasa
Golden Stylus Award
wed for sure give it to

les and

Mickey Malamud
and to NARM

for many jobs
well done.

From The Mercury Aecord Corporation Family of Labels

Mercury « Philips « Smash « Fonisna = Limalight « infrepid - Peachires = Virlue « Mister Chand

A Producl O Mercury Record Productions, Ing. [ 35 Esst Wacker Drive, Chicago, Iliinois E0807
| A Worih Amarican Philips Company
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Jac Holzman
E{ielﬂrn Remrd:
eynote Speaker
| 2th Annual NARM Convention (19701
Americana Hotel, Bal Harbour, Fla.

Keynote 1970

e Continued from page 26

be responsible for those judg-
ments. As long as we are still
unrealistic about the contents of
records, we are being unrealistic
about the nature of our times.
We deny records the same free-
dom of expression found in all
the other arts. Today we are &n-
cumbered by a hypocritical dou-
ble standard. In the very same
store there is rank discrimination
over what is permitted in the
book department and what is al-
lowed in the record department.
“Portnoy’'s Complaint” Is prom-
inently displayed, and yet many
of you refuse to stock a record
because it may contain a word
somebody deems objectionable.

The point is simply this. As a
record company, we know full
well our responsibilities to our-
selves and to our audience. Yet
we do not feel it is our job to
be a censor. It isn't yours, either.
It's nice to know that occasion-
ally you actually listen to a rec-
ord, but it's tragic to think that
you can react in such a puerile
and puritannical fashion. Rec-
ords, if they are to reflect reality,
must enjoy the same free expres-
sion permitted and encouraged
in books, art, theatre, and mo-
tion pictures.

We are all aware and grateful
for the spirit of youth that dom-
inates not only our creative en-
ergies but also our audience. But
have we realized the importance
of young people as a new force
on the merchandising level, have
we planned for them in our fu-
ture? These young people are
not only interested in music and
the record business, but in this
planet as a whole. They are alert,
intelligent, and well plugged in
to the music.

They need on-the-job training.
NARM, with the help of the
RIAA, can provide a simple illus-
trated background primer con-
taining information and facts
about the record industry,

And while we are creating op-
portunities, let us not cheat our-
selves of the talent and expertise
of black people, who though im-
mensely productive and success-
ful on the creative side of the
microphone do not participate
in meaningful numbers in our
executive suites. Here again, we
are behind what the times are
telling us. In one form or another
the music was theirs before we
took it for our own.

JAC HOLZMAN
Elektra Records

TRANSCONTINENTAL
MUSIC CORPORATION

America's Foremost
Rack-Jobber
Salutes

NARM

And Exiends Special
Congraltulations
And Best Wishes To

LES MALAMUD

On The 10th Anniversary
of His
Ouistanding Leadership

(ONGRATULATIONS

on your 10th

Sam Morrison
Jay Jacobs
Knox Record Rack

Knoxville, Tenn.

www americanradiohistorv com
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PRODUCTS
THE LEADER IN ACCESSORIES

SALUTES

NARM

AND ITS ABLE DIRECTOR

JULES MALAMUD

ON HIS
ANNIVERSARY

LE-BO PRODUCTS CO. INC.,71-08 51st AVE. WOODSIDE,N.Y.11377
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Lowest Prices!
Only One Reason Why

You Should Order From
Double B Records &

Tape Corp.

® Complete One Stop Service in all phases of records and
tapes. LP's, 45's, B-track, cassettes

® Oldie 45's

® Special overnight service

® Special orders receive immediate attention

® [argest inventories

e 25 years service to the trade

JUKE BOX OPERATORS
Special attention given to your
orders. Free title strips included.

Complete catalog and price lists on request.
Full line of accessories.

Double B Records & Tape Corp.

240 East Merrick Road, Freeport, N.Y. 11520
(516) FR B-2222

Gospel Music

Bagwell LP, Single
Score for Canaan

WACO, Tex. — The Wendy
Bagwell album and single sales of
his recitation on Canaan Records
now total 250,000, receipts show.

Release of the LP, “This, That
and the Other,” last September
began a sales sequence which has
grown steadily, and never tapered.
Last week, more than 6,600 al-
bums were sold, Sales of the
single, "Here Come the Rattle-
snakes,” taken from the album,
now exceed 140,000,

In addition to the sales, the
single and album have received
extremely heavy airplay, particu-
larly wunusual because of the
length. The edited version for the
single runs over 5 minutes.

The album, on the older of the
old Andy Griffith stories of some
years ago, was recorded live in
MNashville and Atlanta. The single
was cut at the Atlanta City Audi-
torium during a gospel All-Night
Sing.

Canaan, normally a spiritual
label, is owned by Word Rec-
ords. The record is being pro-
grammed heavily in country, but

also on the rock and MOR sta-
tions. It also is being played un-
derground by some of the FM
outlets.

Canaan has produced letters
from distributors testifying that
the record has outsold any pop
record in many markets. Nothing
new has been released because
of the continued heavy sale of
this product.

Shaped

Notes

Willa Dorsey will be featured
again this year on the “Lawrence
Welk Television Show." She first
appeared on the Thanksgiving show
last November, then was called
back to the Feb. & show. Two
weeks later she was on again, and
now she has been asked back a
fourth time. Miss Dorsey records
for Word Records in Waco. . . .
The Blackwood Singers from
Nashville played everything from
churches to the Jack Tar Hotel
in San Francisco in the past sev-
eral weeks, They are booked into
103 major fairs, according to

NOTICE

This will notify whoever may be

concerned that no performances
of JESUS CHRIST SUPERSTAR

may be held without prior
written authorization from the

Robert Stigwood Organisation Ltd.,
67 Brook Street, London W.1, England

So far no licenses have been granted

to perform JESUS CHRIST SUPERSTAR

to any persons whomsoever

N-28
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their agent, and already are be-
ing booked into 1972, . . . Manna
Music Co. in Califormia, has put
a full-color photo of the Black-
woods on their sheet music for
introducing a new song, “l Find
No Fault in Him.” The new busi-
ness manager for the group 1is
Gary Ray, formerly of the Royals
Quartet. . . . Elsle Childers, presi-
dent of Trusty Publications (BMI)
in Nebo, Ky. says the Masters
Three Trio will introduce one of
the firm's new songs on television
in Evansville, Ind. The compo-
sition, “The Lord Says Now,” was
written by Mrs. Childers.

The Delamont Singers from
Tulsa, have signed an exclusive
contract with Calvary Records and
Songs of Calvary Publishing Co.
of Fresno, Calif. . . . Albert Brum-
ley songs continue to roll along.
Thirty-one now have been recorded
by the Chuck Wagon Gang, 15 by
the Statesmen, 14 by the Black-
wood Brothers, 13 each by the
Lewis Family and Smitty Gatlin,
12 each by the Shelton Trio and
the Evans Family, eight by the
Speers, seven each by Wendy Bag-
well, the Sego Brothers and Neomi
& Jimmie Davis. Others, with six
or less each, number into the hun-
dreds. Many are top country art-
ists, including Johnny Cash. . . .
The top selling folk music book
in the nation is Songs of the Pio-
neers, a book still in national dis-
tribution. . . . The Third Annual
Albert E. Bumley Sundown to
Sunup Gospel sing at Springdale,
Ark., next August will feature the
Blackwood Brothers, Stamps, Ra-
mos, Oak Ridge Boys, Lewis Fam-
ily and two others yet to be named.
Bill Brumley of Powell, Mo, is
manager of the all-night sing. . . .
“T'N Fly Away"” now has been
recorded 98 times, while “T'll meet
You in the Morning” has been
done by 42 different artists. . . .
GMA now has a Gospel Music
radio station survey list available
for $10 for anyone interested. It
shows siations, addresses, and
amount of programming . . . the
next board meeting will be March
29-30 at the Sheraton in Nash-
ville, Meetings have been expanded
to two days because of the press
of business, . . . Heartwarming's
Bob MacKenzie is dﬂing. some
songtracks in London, using that
city's symphony orchestra.

Randy’s Wing in
Product Rise

GALLATIN, Tenn. — Randy’s
Spiritual Co., a subsidiary of
Randy's Record Co. headquar-
tered here, has stepped up iis
product because of a sales surge.

The firm's first release was a
sermon by the Rev. Marvin Holt
which, after a relatively slow
start, has picked up. Another LP
by evangelist Alessie Barney, has
done well. Now a single has been
released with Miss Barney on
the Dance Hour label, “"Search-
ing.”

The label, according to promo-
tion director Vic Frazier, will
deal with gospel, spiritual and
jazz, and may grow into other
areas,

The company is picking up
masters. The records are pressed
in MNashville, and distributed
through Randy's Record Shop, a
fixture here since its founding by
Randy Wood in the 1950's. The
label is being sold to distribu-
tors, to racks and one-stops, and
by mail-order.
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Radio-TV programming

ox Jox

Mac Curtis, who had been .-;Iing-
ing full time but is a heavyweight
country music program director,
will go on the air on KLAC, Los
Angeles country music station.
He'll do the 10 p.m.-2 am. show;
last station Curtis programmed
was WENO in Nashville. . . .
Karen Fielding is working the Tom
East show now on KITE, 3an
Antonio. . . . WYCL in York, 5.C.,
reports  that Jay McDaniel has
gone AWOL and Jon J. Scoit has
joined the station. Richard W.
Irwin is program director and the

rest of the staff includes Ernie
Payne, Walt Davis, um:] Bill
Turner. . . . Tony Raven is pro-

gram director now of KLOL-FM;

he'd formerly been the 7-midnight

personality on KNUZ, Houston.
* * *

Bob Niles writes that he has
been named program director of
WDXN in Clarksville. Tenn., and
formerly program director Lee
Dorman has moved into sales,
Lineup: Lee Dorman, Vernon
Nunn, Nyles, and Larry Leslie,
with Roger Frith working on week-
ends. Stations needs disks for a
Cerebral Palsy fund campaign
giveaway. Also, Nyles seeks phone
calls from country music artists
at 615—645-2411 or 615—645-
2412: he will broadcast these inter-
views, . . . A ham operator. A. C.
Byrnside, Cincinnati, dropped me
a note; seems he had talked with a
Ron Cook on the USS New Or-
leans; the ships needs records. All
formats. But I don't Know what
address you should send them to.
However, can you imagine all the
trouble Cook has gone to? A pity
we don't know where or how to
reach the ship.

* * *

Jim Howard is the new program
director at WMOH-WHOH, Ham-
ilton, Ohio. Previously, he had
been music director for both sta-
tions. Jack Robbins now handles
the M.D. duties. WMOH staff per-
sonnel includes, besides Howard,
Mark Hyams, Judy Perkins, Jack
Robbins and Max Yeary. On
WHOH are Gary Kay and Heinz
Prohst. Bill Hounshell, formerly of
WIRY, Irvine. Ky.. 15 news direc-
tor for WMOH-WHOH. Sports on
the two stations are handled by
Ray Motley, Rodger Kay, Dick

KDJW-FM
Goes Rock

AMARILLO, Tex. — KDJW-
FM has gone rock, and program
director Jonathan E. Fricke said
that the stereo signal penetrates
the entire Texas panhandle region,
plus parts of Oklahoma, Colorado,
Kansas and New Mexico. “When
record companies stop to consider
the major colleges that KDIW-
FM serves, including Mid-Conti-
nent Texas State Technical Insti-
tute, Amarillo College, and West
Texas State University, it becomes
an excellent facility for exposing
and marketing singles and albums,
especially when they are broad-
cast in stereo,” Fricke said.

The station previously pro-
grammed semiclassical music. An
AM affiliate programs country
music.

First Edition TY
Series Rolls in May

TORONTO—Final plans have
been made for a television series
starring Kenny Rogers and the
First Edition in 26 one-hour shows
which will spotlight the best of
Canadian and U.S. talent. The
show will be syndicated in the LS.
as a half-hour segment. It will be
jointly produced by Winters-Rosen
Productions, Los Angeles. and
CTV Television Network, Canada.
Executive producer 15 Ken Kragen.
Shooting is expected to begin in
May.
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Schmitt and Ran Rigney. WMOH
is affiliated with the ABC-Informa-
tion MNetwork,

* * %

Don Winters has joined KIRL,
S5t. Louis Top 40 station. Jim
Morgan has been named music di-
rector and is expanding airplay of
albums to about 30 selections (the
station had been only using about
8-10 album cuts). Program direc-
tor Dave Scott has taken himself
off the air. . . . Mike Kelly has
left KNAK in Salt Lake City to
join WFDF, Flint, Mich., Top 40
station. Dan Hunter is program
director of WFDF; C. 1. Jones is
programming consultant; heavy
record on the station a week ago
was “Don't Pay Me No Mind"
by Ken Christie and the Sunday
People on Rare Earth Records.

* * %

Jane Scott, girl spy in Cleveland,
reports: New  all-night man at
WHNCR-FM is Lynn Doyle, who
formerly had a music store, Music
Grotto, in the Cleveland State Uni-
versity area with WNCR-FM's pro-
gram director Billy Bass . . . Doyle
replaces David Spero, who was re-
cently shifted to the 6 a.m. to 10
a.m. slot. Spero is the son of Her-
man Spero, who produced the “Up-
beat” TV show. Young Spero is
also the music director at WNCR
FM. . .. (Baby) David Felder, new
noon to 3 p.m. man at WABQ,
Cleveland, was a minister and pre-
law student in Houston, where he
worked for KCOH . . . Dave re-
places Curtis Shaw, now the sta-
tion's operations manager. . . .
Only woman in the hneup at
WCLV-FM is Patty Richards, on
from 6 p.m. to 2 am. She's also
4 classical soprano singer. The
others at her station are Bob Con-
rad, Michael Muorray and Tony
Bianchi.

* * *

“Upbeat” bit the dust Jan. 30
after the longest (six and one-half
years) run as a syndicated contem-
porary music show. Producer Her-
man Spero plans a country music
show soon on the same station
WEWS-TY, Channel 5.

* * %

1 can’t find the letter, but Ginni
Hobbs, program director of
WFOG-FM, Norfolk, wrote to say
she married Ron Nichol, represent-
ative on the East Coast for the
Bill Drake and Gene Chenault op-
erations. She also sent me a Play-
boy calendar that I hope my wife
never catches me with. . . . Bill
(Rosko) Mercer has turned in a
letter of resignation to WNEW-
FM, New York. His contract ex-
pires in May or June; wants to go
to France, where he has built him-
selfl a house. Things are still a
little iffy because 1 think Metro-
media is trying to talk him into
stayving 30 or 40 more years. . . .
Bruce McLellan js out of WBOW
in Terre Haute, Ind., and is look-
ing. . . . KCRA, Sacramento easy
listening station, needs a man, as
do WIOD, Miami; WSLR, Akron;
WSAR, Fall River, Mass.; WWOK,
Miami; WOL, Washington.

*x * k

WPIX-FM, New York, seems to
have gone to a harder rock format,
leaving the old straight world be-
hind (the station previously fea-
tured an easy listening format).
Change was more or less grad-
ual, though awkward at times, but
the sound of the station now 1s
quite decent. WNEW-FM is often
the bhlandest station around now
and 1 still think they can get
harder and get with it more.
WOR-FM sometimes gets into the
heavy stuff, especially in the pre-
dawn hours and would you believe
1 heard an awful (paid, 1 guess)
religious talk show the other day.
Basically, the station tries to keep
the oldies image, but that's pretty
tough to do when you consider
that hits in general have been hard
and it's difficult to program to-
day’s hard hits and the recent hard

By CLAUDE HALL
Radio-TV Editor

oldies with the blander oldies of
yvesterday. WCBS-FM s not as
good as it was created oul to be,
Often, the WCBS-FM sound is
pood, but it lacks the magic it
used to have for me, WLIB-FM
15 poing to keep a lot of its jazz,
but trend toward progressive rock.
WIRZ should be going rock In
two or three weeks unless Kent
Burkhart’s firm manages to buy all
that NBC  owned-and-operated
chain (I understand that Pacific &
Southern 15 one of the many firms
making a pitch to acquire the
NBC stations and a decision
will be coming down in a few
weeks about who got what). Any-
way, assuming that P&S does
not get WNBC here, they'll still
have WIRZ. And there's WABC.,
which 15 making more money than
ever under Rick Sklar's program-
ming, Occasionally I b Sklar
about who he's going to counter-

program again now. Can Yyou
imagine seven stations playing
rock in a town like this?

* * *

At WIBE in Knoxville is Arthur
Takeall. . . . Staff at WIBF-FM,
Philadelphia, a jazz station, -
cluding Dave Solomon who leans
on big band disks, Buzz Allen
who spins Dixieland, and Ted
Taylor, Bob Schreibman, owner
of the local House of Jazz Imports
record shop, Glenside, serves as
producer of the show. Station is lo-
cated in Jenkintown, Pa. . . . Ron
Sherman is now working weekends
for KYNOQ, Fresno, the flagship
of the Drake-Chenault operations.
. . . Larry Kay has joined WHRF,
Riverhead, N.Y., and is doing noon
to 6 p.m. on the Long Island easy
listening station, . . . Lineup at
WBOW., Terre Haute, includes
Mary Marr, who just joined the
station from WIPS in Evansville,
Ind.; Don Fisher, program direc-
tor Jim McKnight in the 3-6 p.m.
slot, Barry Kent, and Don Wallace
from 11 p.m.-5 a.m.

Possum Riley has been pro-
moted to assistant program direc-
tor of WKRC in Cincinnati, an
adult contemporary station; the
former program  director  at
WKGN in Knoxville will con-
tinue to handle music chores at
WKRC. He joined the station last
August. Gary McKee has just
joined WKRC from WRBSR in
Pensacola, Fla. Leaving WKRC
will be Dick Cousins and he’s sup-
posed to be a good MOR person-
ality if anyvone 1s looking; call
WKRC program director John
Patton for information.

* k ok

Atltention record men: the Na-
tional Association of FM Broad-
casters s inviting record promo-
tion men and record company exe-
cutives and distributors to attend
the national convention March
25-27 at the Palmer House in
Chicago; this is the first time that
record company people have been
invited to participate in a major

radio organization meeting. For
details about registration, call
Fred Allen at the NAFMB, (212)
755-9330, or write the NAFMB,
420 Madison Ave., Suite 803, New
York, N.Y. 10017. Some of the
heavy people in FM radio will be
at this mmtj::g. 5

Gary Edwards has joined
WMMS-FM, Cleveland and will
be doing the 10 a.m.-3 p.m. show;
he'd worked at both WHAT and
WDAS in Philadelphia, as well as
WIMO in Cleveland. . . . Peter
Jerome has joined WAKE in Val-
paraiso, Ind. . . . Jim Travis,
known as Jus' Plain Jim at KBUC
in San Antonio, has opened Radio
Job Finder, 318 Blaze, San An-
tonio, Tex. 78218, to help find
radio jobs for people. Phone 15
512-655-1144. Also reports the
lineup at KBUC, a country music
operation, now includes George
Lester, Glen Dean, Travis, Andy
Jackson, Tom Wayne, and Jim
Randolph, with Johnny West and

Leroy doing weekends.
* *

Radio men are being invited to
attend the annual NAFMB con-
vention—an FM radioc meeting—
March 25-28 at the Palmer House
in Chicago. 1 recommend attend-
ing, Call Fred Allen, 212-755-9330,
for further details,

* * &

Robert Santiago, music director
of WQBS-FM, easy listening sta-
tion located at Box 9986, San Juan,
P.R. 00908, needs albums. . . .
Otto A. Blaha, previously an ac-
count executive with WNLC, New
London, Conn., 15 the new peneral
manager of WREB, Holyoke,

Mass.
* * *

Charlie Brown is leaving WENE
in Endicott, N.Y., and will be
known as Jack Daniels on WTRY,

ESCMI Plans
Country Panel

WHEELING, W. Va—Country
music radio programming will be
one of three seminars at the an-
nual convention of the Eastern
States Country Music Inc. here
April 30-May 2, according to
Mickey Barnett. convention chair-
man of ESCMI. The seminar will
be held at 3 pm. on April 30.
The convention, which centers
around the WWVA Jamboree live
country music show, will head-
quarter in the Capitol Music Hall
where the show originates each
Saturday. Requests for registration
and hotel reservations are to be
handled through Jack Randolph,
Capitol Music Hall, 1015 Main 5t.,
Whl:eli'nﬁ. W. Va. 26003, Registra-
tion is $10. A banquet, followed
by the annual awards ceremony
from the stage of the Capitol
Music Hall, will wind up the con-
vention.
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KRIZ EDITORIAL HITS THE
BOOTLEGGING OF TAPES

PHOENIX—KRIZ, Top 40 station here, has been featuring an
editorial attacking bootleg tapes as a public service. Program direc-
tor Pat McMahon charges that B-track cartridges, 4-track cartridges
and cassettes are being duplicated without the knowledge or permis-
sion of the record companies and artists and states “there is currently
nothing in the statutes of Arizona™ and “until adequate legislation

takes

lace, we feel an obligation to remind you that the purchase

of bootleg tapes hurts the artist, the record company, the composer
and the publisher, none of whom are paid for the use of that music.
The consumer invariably receives an inferior product due to the
usually non-professional duplicating methods.,” The editorial, aired
throughout the day, asks listeners to make sure that the official
company label is on the “tapes you buy.”
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Troy, N.Y. Guy Nichols takes over
Brown's chores at WENE. . . .
They've had to change that news
format at WIAS in Pittsburgh to
“news and conversation,” meaning
two-way talk will be inserted. . . .
Russ Knight has left WCUE,
Akron, to return to the Dallas
area. . . . Jack Pinto, long-time
Trenton, N.J. air personality, is
now on WAAT and will be do-
ing the 6-11 a.m. gig; he'll also
be doing weeckends at WNEW in
New York and occasionally at WIP
in Philadelphia, meaning he'll be
a much-traveled man. . . . Bill
Hart, who'd been at WCAW in
Charleston, W. Va., is now with
WSLR, Akron.

* & *
Here's an  “interesting™ letter
from Wayne Erickson, 621 W.
(Continued on page 36)

WBOW Phases
Back to Country

TERRE HAUTE, Ind.—WBOW
is phasing back to country music.
The Top 40 station, said program
director Jim McKnight, had been
playing three country records an
hour from 6-9 a.m., then playing
one an hour until 3 p.m. A coun-
try music show 4-6 am. will be
retained; it has been on the sta-
tion for years and everytime the
station tried to drop it in order to
build a more consistent format, a
flood of protesis from listeners
resulted.

; When you stay ot the
} BEL AIR SANDS

One ol Amenca's outstanding
RESORT MOTOR HOTELS on
SUNSET BLVD. and SAN
DIEGD FREEWAY (Hwy. 405)
In tha Neighborhood of
Movie and TV Stars

Two Diympic-size Pools «
& Weding Pool * Children's Play
- "AArea = Poolside Dining = Private
Patios » Excellent Food »

Cocktail Lounge

Retes from 517.50 Single
— $21.50 Double
Write for Complate
details and Color

MOTOR HOTEL

- 11461 Sunsat m i0
n Diego Freewa . 405
LOS AMGELES, I:lLIFEIHm EDI:I-I!B
Phons 213-476-1241
FREE GARAGE PARKING

45 rpm RECORDS

oldies by mail

1955
fo
1970

All original artists.

For complete catalog send $1.00
{deductible from any subseguent order)

to:
BLUE NOTE SHOP

156 Central Ave. Albamy, N.Y. 12206
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Radio-TV programming

RADIO-TU MART

If you're a deejay searching for a radio station—or
a radio station searching for a deejay—Billboard is
the best buy. No other trade publication is read by
so many air personalities and program directors.
And all of the sharp programming-oriented general
managers read the magazine, too! Best of all, Bill-
board classified add achieve better results than any
other publication in the field. General managers re-
port that a Radio-TV Job Mart can draw five times
the results of the next leading radio-TV industry pub-
lication. The cost is $15—in advance—for two times.
Box numbers will be used, if you wish. Send money
and advertising copy to:

Radio-TV Job Mart
Billhoard
165 W. 46th St.
New York. N.Y. 10036

Attention, Top 40, MOR or modern
country alr personalities. I you
have a first-clasg FCC lHeense and are
interested in moving te a major Mid-
west market, them send t.nfe and
resume now to Box 370, Billboard,
Radio-TY Jobh Mart, 165 W. 46 5St.,
Mew York, N.Y. 100368, We are an
equal opportunity employer. mh#é

POSITIONS WANTED

Young man, only 3, but lois of
drive, energy, enthusi=fm and, most
importantly, talent! Haven't had any
on-the-air e rience at all (that's

right!), but all I want Is a chanee to
prove 'm not just a lot of hot
air. Have two years of college be-
hind me; am draft exempt, and am
now attending broadcasting school.
Prefer position with radio station as
I or newsman, and am also inter-
ested in record promotion with big
or small record company. Wil ae-

e ot DS o Need experienced, ambitious news

Why not give me a try? I don’t director now for #1 country full-
think vou"ll regret it. Write or eall: timer. Heavy on loeal news, NBC
313) iﬁlgleﬂ'ﬂ t'rm #m h, 17631 :ﬂu“ﬁiﬁuﬁea‘ . ﬂﬁl’"ﬁmmﬁ
e e ML B, Malone, WITNI Radio, h[-u-‘r:-].'l}e-. Als,
An equal opportunity employer. tfn

POSITIONS OPEN

Avallable immediately: Experienced
Deeday with the ability to write copy
and produce commerclals,. I am a
colle lndjpmt'end.unnl school edu-

Have rock

erience? Want brighti
up-tempo mid-road In Midwest mar

cated IMse Jockey, Copywriter, Pro- ket of D0 5,000 W. facility. New
duction Man In possession of experl- young owners looklng for sharp,
ence, a third-class license, aggressive people. Talk to us about
Vo, fd s b% o ko | | b Bof ik Buppsed frale Y
would ke to t back to work. My i il

ult orientated, 1 am N.Y. 10038, mh13

dellvery s
sports

minded, and Interested in talk
radio. I will reloeate anywhers al- P ——
though Michigan, Indiana, and (Fhio
have priority. 1 will answer all re- Radie Job Finder: Small or medium
sponses. Call 1-313—881-9348 {for mkt. DnJ."s, are you good enmough to
move up to a major Texas mikt.T

mesume and m or write Box 368
Eillboard, R AV Job Mart, 185 Morning drive, ﬂ'!}’,'?d pay. Must be

W. 48 5t., New York, N.Y. Iﬂtﬁﬂ. funny, a little erent,. Hun easy,
mhé but tight show. With well-known
chkw. If yvou're ready, eall now or
— write Radio Job Finder, 318 Blaze

San Antonlo, Tex, TB21#. (518) B55

Loocking for summer help? I'm a 1144. mh13

Dartmouth College student looldng
for summer employment in the New
England area June 16 to September
12. Three years' experlénce In small-
medium markets as a Top 40-MOR
alr personality, talk-show moderator
and production man, with additional

nee in the News and Sporis

JOB WANTED

Departments. 'l do any or all of
the above th equal enthusiasm.
Ennfmul], Professional Personality,
tight bhoard, third class license. Tapes
and resume aveilable on reguest
VWrite fo Nick Miller, Box 412,
Etreeter Hall, Dartmouth College
Hanover, N.H. 03755, mh1d

I make 24 grand a year ag a major
ey gepar g o el o B i
maornlng p T3 ove, lea heavy
deep-volced diﬂt’gﬂﬂ e ality ﬁd,n
p-volee PEFEOn ELH
ticket. If you have no opening, why
not add me to your MHle? 'm willlng
to wait for the rlﬂ,ht deal on & mﬁg-
range hasgiz, All m?umausmm .
Box 3689, Billboard, Radio-TV Job
rt, 168 W. 46 St., New York, N.Y.

Say You Saw It in Billboard | 105

the more
you GIVE

HEART FUND

More will ¥
LIVE 7

36

Yesteryear’s
Hits

Change - of - pace programming from

your librarian’s shelves, feoturing the
disks that were the hottest in the land
5 years ago and 10 years ago this
week. Here's how they ranked in Bill-
boord’s charts at that time.

POP SINGLE5—10 Years Ago
March 6, 1961

1. Pony Time—Chubby Checker
(Parkway)

2. Surrender—Elvis Presley (RCA)
3. Wheels—Strings-A-Longs (Warwick)

4. Don"t Worry (Like All the Other
Times)—Marty Robbins (Columbia)

5. Where the Boys Are—
Connie Francis (MGM)

6. Calcutta—Lawrence Welk (Dot)

7. Baby Sittin' Boogie—Buzz Clifford
{Golumbia)

8. Dedicated to the One | Love—
Shirelles (Scepter)

9. There's a Moon Out Tonight—
Capris (0ld Town)

10. Ebony Eyes—Everly Brothers
(Warner Bros.)

POP SINGLES—5 Years Ago
March 5, 1966

1. The Ballad of the Green Berets—
$/Set. Barry Sadler (RCA)

2. These Boots Are Made for Walkin'—
Nancy Sinatra (Reprise)

3. Lightnin' Strikes—Lou Christie
(MGM)

4. Listen People—Herman's Hermits
(MEM)

5. California Dreamin'—
Mamas & Papas {Dunhill)

6. Elusive Butterfly—Bob Lind
(World Pacific)

7. My Love—Petula Clark
(Warner Bros.)

8. Up Tight—Stevie Wonder (Tamla)

9. Working My Way Back To You—
4 Seasons (Philips)

10. My World Is Empty Without You—
Supremes (Motown)

SOUL SINGLES—5 Years Ago
March 5, 1966

1. Baby Scratch My Back—Slim Harpo
{Excello)

2. Up Tight—Stevie Wonder (Tamla)

. Love Makes the World Go Round—
Deon Jacksan (Carla)

My Baby Loves Me—

Martha & the Vandellas (Gordy)
Don't Mess With Bill—Marvelettes
(Tamla)

ing Ti Charl
(A E-EFH:‘W e

- 634-5789—Wilson Pickett (Atlantic)

I'm Far Too Gone (To Turn Around)
—Bobby Bland (Duke)

The Duck—Jackie Lee (Mirwood)

My World Is Empty Without You—
Supremes {Motown)

m e W
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COUNTRY SINGLES—
5 Years Ago

March 5, 1966

1. Waitin" In Your Welfare Line—
Buck Owens (Capitol)
Snowflake—Jim Reeves {RCA)

Skid Row Joe—Porter Wagoner
(RCA)

Giddyup Go—Red Sovine (Starday)

What Kinda Deal Is This—
Bill Carlisle (Hickory)

True Love's a Blessing—
Sonny James (Capitol)

7. Dear Uncle Sam—Loretta Lynn
(Decca)

8. Baby—Wilma Burgess (Decca)
9. | Want To Go with You—
Eddy Arnold (RCA)
10. If You Can't Bite, Don't Growl—
Tommy Collins (Columbia)

i W
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Music Is Talk of Today

* Continued from page 34

lyric” sound or that reach what
he calls an “irritation level”—but
over-all, just do not fit. “We'll play
‘My Sweet Lord' by George Harn-
son but not, ‘Proud Mary' by Ike &
Tina Turner which is beyond what
we want. We won't play ‘Immigra-
tion Song' by Led Zeppelin, but we
do play things by Blood, Sweat &
Tears and Chicago.

“In fact, most of our pop singles
will be found in Billboard's top 75
on its Hot 100 Chart, but it's
definitely not a thing of playing
songs by the number.”

Actually, WIND and WBZ in
Boston are the only two Westing-
house stations currently using a
computer to guard against “play-
ing by the number." But Moomey
quickly countered any suggestion
that this is a trend to automation.

“What the computer does for
me is basically to give me a three-
hour separation between any one
single. It makes sure that the
same single won't keep showing up
the same hour each day. It just
provides separation and balance,
but the air personality has options.
If he sees the computer has goofed,
he has the authority to change
things."”

Uses Producers

WIND uses producers on its
music shows. At first, considering
that the stations does have a music
director (Rick Liebert who reports
to Moomey), plus producers on
degjay shows, plus super music
conscious Moomey, it may seem
that the man on the microphone
has limited freedom.

“Actually, producer is a mis-
nomer where our music shows are
concerned. They basically handle
traffic—they are not directing what
the deejay does.”

Regarding WIND's sound,
“Music definitely ties 1t all to-
gether, but it's much more. We're
a highly information oriented sta-
tion, from our traffic helicopter
reports to what some columnists
have called the best news staff in

town to John Coleman who is the
WLS-TV weather anchorman to
Bulls basketball and many hard-
hitting documentaries.”

All of this becomes a total pro-
gramming mix Moomey felt repre-
sents WIND's deep involvement in
the lives of its hsteners. Around
the clock it comes out Morgan
(6-10 am.), Benson (10 a.m.-2
p.m.), Britian (2-5 p.m.), Dave
Mewman's hour-long news show
(56 p.m.), Bill Berg's “Talk
Sports” (6-8 p.m.), Dave Baum's
“Contact” talk show from 8 p.m.
to midnight and Larry (the Leg-
end) Johnson's talk and music
show until dawn.

Moreover, Moomey Dbelieves
WIND's programming is as per-
tinent for the black hstener in its
audience target group as the white
listener. He mentioned WIND's 11-
part “Evanston Race"” documentary
and the fact that for what is be-
lieved the first time in Chicago
radio-television WIND, WVON
and WTTW-TV will air April 23,
a simulcast dealing in the drug
problem in the black communities.

“We don't ignore Jesse Jackson
or Dr, Hurst at Malcolm X Col-
lege, and hour Call for Action line,
for example, is every bit as per-
tinent to blacks as it is to whites."”

“We have to keep asking our-
selves what the 25-49 age listener
is interested in. Certainly he's in-
terested in the music of Blood,
Sweat & Tears, but he's also inter-
ested in Bulls' basketball, what the
traffic conditions are and the issues
of the day from pollution, race re-
lations and drugs to abortion, open
housing and Vietnam.”

And laced throughout is a music
programming mix Moomey doesn't
wish to identify too thoroughly. It
involves album cuts by artists such
as Glen Campbell, Fifth Dimen-
sion, Blood, Sweat & Tears, Chi-
cago, Elton Britt and the Carpen-
ters—about 12 to 14 songs per
hour including oldies and con-
temporary singles. ‘

But again, it's more than just
music.

OX

Jox

e Continued from page 35

Hyde Park Blvd., Inglewood, CA
90302: “I was in radio for two
or three years awhile back and had

KEEL's Success

® Continued from page 34

of the men that has left this station
has gone to a larger or major mar-
ket and has proven himself well,
There is a reason for this. Each
man that works here has become
well-versed in programing, produc-
tion and music. We do not have
an intensive training program, but
a constant process of cooperation
among department heads inform-
ing all personnel of every phase of
every operation. Each man is
obliged to become familiar with
all phases of broadcasting, so that
in case of an emergency, they could
slep 1n as program, production, or
music director with little hesitation.

Each man is also a personality,
with his own ideas, and listened
to with an open ear, with credit
properly given. Although each man
must prepare his own show before
he goes on the air, he is his own
man, They understand the wishes
of management, vet without re-
straint, they can be creative. And
this brings us to his station's main
forte production. Most of the an-
nouncing staff will produce and
voice at least B0 percent of all the
agency work in this area, and free
lance outside the market and
throughout the south. The com-
mercial production sound is defi-
nitely as important as the music
or announcer on the air.

Happiness, brightness, and com-
Ealabilit}r with the audience is our

ey to success.

to get out to do my bit in the mili-
tary. When 1 was discharged, 1
decided to finish my college edu-
cation before petting back to
broadcasting. Anyway, now ['ve
finished college and am looking
for a job in a medium market
with an eye toward major market
after another year or so of experi-
ence. So what the point? Simply
this. T have noted, on occasion,
your mentioning stations that have
peculiar ideas as to pay scale,
particularly in the Washington
area, Well, if you haven't come
across WPGC vyet, let me add that
little darling to your list. They
sent me a Xeroxed letter the other
day (it's enclosed for your collec-
tion since I certainly don't want it)
telling me about how 1 could make
from $92 to $115.50 a week work-
ing for them. They were guick to
point out, of course, that ‘vyou need
be a pro. This is the 7th market
in the nation’. Now I don't know
know about you, but I certainly
wouldn't have the nerve to try to
hire 'pro’ jocks at that price, cer-
tainly not 1in the seventh largest
market in the country. You can
make that kind of bread in towns
under 10,000,
* T X

Phil Whitelaw is out of WIOD,
Miami; Biggie Nevins, the program
director, needs a good easy listening
personality fast. . . . Bill Nance
writes: “1I'm now doing the 9-noon
and 3-6 p.m. at WGIC in Xenia,
Ohio, an uptempo MOR station.
Xenia 15 located 12 miles east of
Dayton, where I live and was pre-
viously continuity director at
WING. Like others, though, 1 got
the bug to get on the air full time
and am now enjoving if thorough-
lyv. By the way, Jay Bracken is the
program director and does 7.30-9
a.m, and noon-3 p.m.,”
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Campus News

Heller Calls College Circuit
Important Stage for Acts

LOS ANGELES—There is never
a stage in an act's career when
the college market ceases 10 be
imporiant, according to Rob Hel-
ler, head of Rob Hiller Enterprises,
who works as a middle-man be-
tween agents and colleges to help
book talent for shows at colleges.

“There are certain acts like the
Letterman who play college dates
extensively,” Heller said, "Of
course, places like the Los Angeles
Forum and Madison Square Gar-
den and certain clubs are im-
portant, but some acts just thrive
on college work. The difficulty is
that some acts become so big that
lhei,' outgrow the prices that most
colleges can pay.”

Heller started his company in
September 1970, and has since
booked more than 50 shows. Be-
fore college concerts, he worked
for six years as head of the college
concert division of the William
Morris Agency,

Heller said one of major prob-
lems is explaining to certain col-
leges that they can't buy major
acts, such as Three Dog Night or
Ten Years After, for 53,000,
“After T explain this, the college
and myself work together finding
what we think is the right act for
the college within its budpget.”

Sometimes the acts that go for
§2,000 to $5,000 are the easiest to
book, according to Heller. These
acts are usually more flexible than
major acts in the prices that they
charge, because the acts are In-
terested in gelting exposure to build
into a major act.

Heller sometimes helps with the
promotion of a concert for the

Multi Media
Launches Wing

NEW YORK—Multi Media En-
tertainment, Inec., has launched a
subsidiary company to handle dis-
tribution of lémm films to cam-
puses and other non-theatrical
users. The wing, Ivy Film, will
have exclusive rights to more than
1,500 films of National Telefilm
Associates, Inc., Republic Pic-
tures, Inc., M&A Alexander Co.,
Inc,, and Crystal Pictures, Inc., as
well as other independent pro-
ducers. Sidney Tager, chairman of
Multi Media, said that many films
never before offered in 16mm will
now be available.

The new distributing firm plans
to specialize in entertainment film
until completely organized. It will
then branch into educational films
and video cassettes. Three centers
of film distribution have been es-
tablished in Los Angeles, Tulsa
and here. The main offices is here
at 120 E. 56 St. A catalog is
available.

college if the people involved are
new and have little idea about
the proper promotion, He also
tries to line up the best possible
show for a college.

“"We lined up a show at the
University of California in Santa
Barbara featuring Sha Na Na,”
Heller said, “and rather than
putting on another rock act, we
put on a magician. Sha Na Na is
a fun group and a magician seemed
to be an ideal choice. The magician
went over big with the audience
and the show was a big success.”

Another difficult part of book-
ing acts into colleges is the con-
stant reeducation of people at the
colleges who buy the talent. “Some
of the kids just do not know where
to go to find the talent. Some-
times the kids know little about
the business and have just been
elected by a committee to book
acts, It's my job to help them
learn about the business. Some of

(Continued on page 38)

LINDA ROMNSTADT appears at
the National Entertainment Can-
ference to perform during one of
the showcases. She brought the
house down with her comments
on the half-hour time limit set
on performances there on Spiro
Agnew, and assorted other quips.
The Capitol Records artist, ap-
pearing with her band, Swamp-
water, on the Starday-King label,
sang country-oriented tunes and
the old, newly revived "Take a
Whitf on Me."

Student-Run Group Starts
Mini-Concerts at Ill. U.

URBANA, Tll.—The need for
good, low-cost talent, and show-
case for the talent among the 30,-
000 plus students at the Umversity
of Illinois, here, has prompted the
student-run Star Course organiza-
tion to begin what they call “mini-
concerts.” “The concerts are priced
from §1 to free admission,”
said Marl Colbert, junior manager
at Star Course. “And we offer the
talent at the university a chance to
gain exposure and experience
through these appearances. There
are 50 many siudents and faculty
members here who are able to take
advantage of this situation.”

Star Course also runs a majority
of the pop concerts on the campus,
as well as some fine arts concerts.
“We are rather unigue in that Star
Course is one of the few organiza-
tions on any campus in the U.S.
that is entirely student run,” said
Colbert. *We take in freshmen and
sophomores as ushers, ticket takers
and the rest. Then we train them
on booking, publicity, advertising
and all related functions of a con-
cert bureau. The juniors and
seniors handle most of the adminis-
trative chores while the lower
classmen watch and learn. Each
department of the organization is
completely autonomous with no
faculty advisor,” he explained.

According to Colbert, the group
of students is doing well. “1 think
the pros at the assembly hall, for
example, could do better if they
had 40 hours a week to devotie to

The Head Count

The Missouri Student Store is owned and operated by students
from the University of Missouri, Columbia. Elizabeth Maness, the
manager, says that they are very competitive with other record
stores on the campus. They usually price LP’s 60 cents to $1.00
below competition. “This attracts sales. Also, the fact that we are
non-profit and student owned and run contributed to our success.”
The store stocks about 1,000 separate titles, tapes and LP's, all
supplied by the Student Economic Development Corp., which started
about seven stores on campuses throughout the Midwest. Hopefully,
the Student Store will expand and incorporate a book store for
students as well. The best selling LP's at the store this week are:

1. *Love Story,” sound track, Paramount,

2. “Pearl,” Janis Joplin, Columbia,

3. “Chicago 1I1," Chicago, Columbia.

4. “Elton John," Elton John, Uni.

5. "“All Things Must Pass,"” George Harrison, Apple.
6. “Emitt Rhodes,” Emitt Rhodes, Dunbhill,

7. *If You Could Read My Mind,” Gorden Lightfoot, Reprise.
8. "Nantucket Sleighride,” Mountain, Windfall.

9. “Deliverin’,” Poco, Columbia.
10. “Tarkio,” Brewer and Shipley, Kama Sutra.
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putting on concerts. They can't and
we can, It seems that we at least
do just as well as they, if not per-
haps a little better,” said Colbert.
Thus far, Star Course has pre-
sented Laura Nyro, Richie Havens
and six fine arts attractions plus
mini concerts to the [llinois campus
(Continued on page 38)

Promo Co. Set
By Martignette

BOSTON — Sunshine Campus
Promotions has been formed by
Charles Martignette Jr., formerly
with Columbia Records in Boston.
The company plans to deal mainly
with record and artist promotion
on the college and university cam-
puses throughout the five-state New
England area. They hope to pro-
vide all major labels with com-
plete campus coverage al reason-
able rates,

According to Martignette, the
major labels which have represent-
atives on campuses in the Boston
area have coverage at only one or
two colleges, while the smaller
labels have no coverage at all
“Most local promotion men just
do not have ume to visit college
radio stations,” he said. “With the
closing of the Boston Tea Party,
a local nightclub, and similar clubs
throughout the U.S., the campus
and campus radio station have be-
come important outlets for talent.”

The firm also plans to offer
complete coverage of AM and FM
stations in the New England area.

“We feel that it is time to bring
record promotion down (0o a per-
sonal label,” commented Matrig-
nette. “Exposure is the key to rec-
ord sales and artist popularity and
exposure where it counts will be
the most effective for the amount
of promotion dollars that a record
company has to spend.”

KLRN-TV Series

SAN ANTONIO — KLRN-TV,
an educational television station
between San Antonio and Austin
which produces over half of the
instructional programming that
serves the 220,000 students in
Austin, San Antonio and other
Southwest and Central Texas
cities, has produced two new series
for campus education. “Project
History” and “Sound of Our
Times” are also cataloged for na-
tional viewing by two institutional
film distributors, The latter film
(14 episodes) is slated for use in
the fifth and sixth grades of
schools. The former film, a 15-
part story, is a history of America
for senior high school classes.

WWW americanpradiohistori-con e — e—

What's Hoppening

By BOB GLASSENBERG

Art Dell from Amjo Records was in to see me last week. He
wants to correspond with campus radio. You know, it seems as if
everyone's getting on the bandwagon. I think the people at the radio
stations should take this as a compliment from record companies.
Don't let it go to your heads. It's more of a responsibility than an
ego trip. It appears that, as time passes, record companies are
awakening to the fact that campus radio is a viable force for not
only the tops in pops, but mainly for the undiscovered groups as
well. I hope that everyone in campus radio lives up to expectations.
This will come to pass through a constant, close watch over vour
own actions. Incidentally, the address at Amjo is 1403 N, 52 St.,
Philadelphia, Pa. 19131.

* Kk ok

The sleeper of the month, perhaps the year, is an album by two
authentic blues men. Junior Parker and Jimmy McGriff have teamed
to create a blues record that everyone can understand and enjoy.
“The Dudes Doin’ Business,” is the name of the Capitol Records
LP and the single from it—hard R&B—is called “Drownin’ on Dry
Land.” Just listen to the music.

* * *

The National Entertainment Conference held in Philadelphia
this year gave me a chance to sit and talk with many people. The
following is an example of comments [ heard from associate mem-
bers and the administration:

Dave Philips Executive Director of the NEC: “This is the first
time the delegates have complained that they did not have time to
do everything offered. The give and take between students, their
administrators and the associate members (agents, middlemen and
managers) was the best ever. I feel that the students were more
eager to get a break on an act because of the economic decline in
budgets at schools. Hence, the great amount of dialog.

“There was also more concentration on entertainment other than
music at the conference. Areas such as film, lighting and travel. I
feel that the students must now begin to move faster in diversifying
the various areas of entertainment, They must now specialize on the
area of publicity, for example. The more specialized each committee
member becomes, the more professional their concerts will be
produced and the more success they will have.”

Murray Becker, Gerard Purcell Associates: “The meeting is more
on a man to man basis making it easier to contact the individual
buyer from schools. There is much tension here between the NEC
and the American Federation of Musicians. 1 think that for this
reason the students were not as relaxed as they could have been,
The audiences at colleges, as reflected through the student buyers
here, seem to be getting away from exceptionally hard sounds. I do
not feel that enough time has been allotted for the showcase, If the
students see good music they will buy it. [ think the showcase is
the key for unknown good talent.”

The following is a conversation overheard in one of the “recre-
ation” and meeting rooms, the bar, at the Ben Franklin Hotel where
the NEC was held. No names of the speakers will be mentioned:
“The NEC is powerful and can be misused. More work can be done
at the regional meetings in terms of organization, artist exposure and
communication. The true power of the NEC lies with the schools
within the various regions regarding meeting and working together
for the common end of block booking. One school should be respon-
sible for each district and its bookings. This school should send
them to the agencies.

The great power swinging toward schools and away from the
agents and AFM is just as bad as having the power the other way
around, The NEC needs to be nourished but not have its ego blown
out of proportion.”

Another face in the crowd: “There isnt much teeth to block-
booking here. Artists are not really represented on the board of
directors here and they should be. I don’t think the showcase was
handled well. One does not flash a light at an artist when his time
is about to run out. If they had just put a light on as a warning,
I think that most of them would have been more at ease, But, gener-
ally, the artists were not treated in a professional manner and this,
from the guiding organization and the supposed teacher of student
bookers, sets a poor example for the people responsible for school

(Continued on page 39)

Jazz Groups to Vie at College

AUSTIN—On Saturday (13),
the first annual Southwestern Col-
lege Jazz Festival will be held at
the 4,300-seat Austin Municipal
Auditorium,

Rod Kennedy, president of the
sponsoring Longhorn Jazz Festival,
has named University of Texas

Jazz Ensemble founder-director
Dick Goodwin to serve as director.

.Goodwin has invited six collegiate

jazz groups in the Southwest.

The local event has been selected
as one of seven U.S, regional col-
lege jazz festivals from which
winning big bands, combos and
vocalists will be chosen next May
by the judges to represent the
Southwest at the *“Down Beat"

American Jazz Festival at Urbana,
Ill. This fest is under the auspices
of the JFK Center for the Per-
forming Arts.

Kennedy said that Willis
Conover, long associated with the
Voice of America overseas jazz
broadcasts, will come here as an
observer for the JFK Center Per-
forming Arts. Others to attend in-
clude vibist Gary Burton and jazz
author-critic Leonard Feather. Bur-
ton, who first came into national
focus as a performer with the Stan
Getz Quartet, has since established
his credentials as leader of his
own groups. He has appeared on
the Longhorn Jazz Festival pro-
gram three times in the past five

YEars.
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Soul Sauce

BEST NEW RECORD
OF THE WEEK:

"l Believe

In Music”

MARIAN LOVE
(A&R)

By ED OCHS

SOUL SLICES: Soul LP's are gathering new strength and credi-
hility in the market, not only in the r&b top ten, but more sub-
stantially through the fabric of the pop charts, as Stax’s Booker T. &
the M.G.'s, Margie Joseph, David Porter and the Bar-Kays are
selling well enough to soon join Isaac Hayes, Curtis Mayfield, Sly,
Roberta Flack, B.B, King and the Motowners as solid chart regulars
in the LLP space race. The Jazz Crusaders, Chairmen of the Board,
Kool & the Gang, Cannonball Adderley and Candi Staton are prov-
ing to be LP artists, and even John Lee Hooker is cookin' with
Canned Heat, and his latest all-star effort, “Endless Boogie,” on
ABC. Happening this week: Joe Simon, “Sounds of Simon” (Spring);
Baby Huey, “The Living Legend” (Curtom); Ray Scott, “The Prayer”
(Checker); Al Green, “Gets Next to You" (Hi); Last Poets, “Right
On" (Juggernaut). Last weck, Columbia confirmed the Sowl Sauce
exclusive on the distribution deal that brought Douglas Records into
the company, and they're about to roll with a second LP from The
Last Poets, titled “This Is Madness,” and the debut of Steal, a
Memphis-based soul outfit of ex-Issac Hayes sidemen. Jimi Hendrix"s
last album on Reprise, “The Cry of Love,” is the best recording of
Hendrix at his most explosive. A powerful insight into what the
man could do with power, soul and energy. And LP's due from
Stax: Rufus Thomas, best Israel Tolbert, Staple Swingers and flutist
Frank Wess on Enterprise. Aretha and Sly are also about ready to
pop with new ones. . . . In England, where “Tears of a Clown™ was
first revived and sparked to a million seller, Smokey Robinson is
moving up the charts with “Come Around Here, I'm the One You
Need,” while Martha Reeves is hitbound with “Forget Me Not.”
. . . B.B. King is riding high again with his “Live at Cook County
Jail™ LP and the single, “Ask Me No Questions.” And right there
to capitalize with vintage King is Kent with “That Evil Child,”
which sounds like a winner. . . . Another Soul Sauce prediction
came to pass last week when Capitol raised the list price on singles
to $1.29. We also predicted big things for George Jackson of the
Fame Gang, and he went ahead and wrote “One Bad Apple,” a
million seller for the Osmonds.

* * *

TID-GRITS: Dynamo’s got the first Jackson Five disk ever, and
although the label’s going on “You Don't Have to Be Over 21"
best bet sounds like the flip, “Some Girls Want Me." . . . New
Stevie Wonder: Beatles' “We Can Work It Out,” on Motown. . . .
New Isley Brothers: “Warpath,” on T-Neck. . . . Aretha Franklin
is making a string of personal appearances, starting at Fillmore
West, March 5-6, with King Curtis & the Kingpins, and the Memphis
Homs, She just appeared at the NARM meeting in L.A., Feb. 27,
and she'll sing “Bridge Over Troubled Water,” on the Grammy
Awards show to be aired on TV, March 16. . . . Diana Ross is at
the Eden Roc hotel in Miami Beach. . . . Soul Sauce picks & plays:
Paul Humphrey, “Cool Aid" (Libard); Cassietta George, “Let's Get
Together” (Audio Arts); Rozefta Johnson, “Who Are You Gonna
Love™ (Atco); Tyrone Davis, “Could | Forget You” (Dakar); Reggie
Garner, “Teddy Bear” (Capitol); Greater Davis, “My Love Is So

Strong for You" (House of Orange); Marion Love, “l Believe in
Music” (a&r); Ray Charles, “"Don’t Change On Me" (Tangerine);
Wilbert Harrison, “My Heart Is Yours” (S55); Arthur Adams, “It’s
Private Tonight” (Chisa); Joey Gilmore, “"Somebody Took My Baby
and Gone” (Phil-L.A.); Jesse James, "I Need You Baby" (Zea);
Tony & Carol, “Let’'s Not Wait” (King); Gene & Jerry, “Take This
Woman Off the Corner” (Mercury); Al Green, “Drivin’ Wheel”
(Uni); Manhattans, “Let Them Talk” (DelLuxe); KiKi Dee, “Love
Makes the World Go Round” (Rare Earth); Soul Children, “Let’'s
Make a Sweet Thing Sweeter” (Stax); Kings of Hearts (formerly the
Young Hearts): “A Little Togetherness” (Zea); Marion Black, “Go
On Fool” (Avo Embassey). . . . Breaking this week: Z.Z. Hill, Shack,
Aretha, Temps, Impressions, Barons Ltd., Paul Humphrey, Freda
Payne, Marvin Gaye, Oscar Weathers. . . . Hustlers, Inc. of Macon
have new releases coming soon on Phillip Mitchell and Curtis
Thomas. . . . Forgot to keep Soul Sauce up to date with disks and
news? Do it now. Warren Lanier does. Do you?

Heller College Circuit

e Continued from page 37

the kids are really interested and
get a big kick out of doing this
type of thing. It is really fun to
work with people at the college
level that are interested in putting
on the best show possible.”

Heller said that there is no geo-
graphical difference for colleges
wanting acts, “One school may be
offered Mountain and turn that
act down and get the Carpenters,
while nearby school will take
Mountain. It just depends on the
taste of the students.”

Conceris at . U.

o Continued from page 37

this year. There mini concerts have
been a success as well. "We look
forward te a wvery bright future
and good season. And we have
been doing this for 75 vears at the
university,” Colbert concluded.
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Billboard SPECIAL SURVEY For Week Ending 3/6/71
BEST SELLING
Z ou Ing es
4 STAR Perfermer—Single’s registering grestest proportionate wpward progress this week,
Thi L Weeks
EI::-'I %:::Il: Title Artist, Label, No. & Pub, w!t'::ﬂ“ 'b‘fu:i. ';::Il: Title Artist, Label, No. & Pub, .;hlﬂm
T ﬁ 30 HEAVY MAKES YOU HAPPY ... .. . 9
oy 4 usTr mamron BERYY MAKES YOU HAPPY . i
TR S ety 27 27 DOMERIGHT ...............3
z z an"s FH‘!L z s o 5 u.r:u meralgs giihoun
Jackson 5, Motawn 1177 (lobete, BMI) (Bridgeport, BMI)
28 29 | NEED You S -
3 3 IEEEI!'I';:T’!LIFI.II THE GREEN GRASS 7 Friends of Distinction, RCA 74-0416
Wilson Fi:ke'ﬁ'.'.ﬂ.llar;’r'ic E?EI R RN R R (Golden Banana, BMI)
\ASareg, Bl 29 31 HIIJ:TI HII-EIA:E ME PAY FOR HIS :
4 1 JODY GOT YOUR GIRL AND GONE . S i
{GI’H'I'!I-"I'F”'E, HMH au 32 Tm HM‘" Lmn.s lllllllllllllll n
ﬁ 15 WHAT'S GOING ON . ... ..... ... . . 3 Shack, Volt 4051 (East/Memphis, BMI)
Marvin GE'.IE, Tamla 54201 unhl'l. BAI) 3'1 23 EET ’fnun I.I_E ETMIEHT _________ 5
6 6 ONE 5‘“' APE ... ..., A 5 Bill Coday, Crajon 48204 (Ardene, BMI)
L] . MOM 14193 (F . BMl
i o B ¥ — soupowe . ...........1
7 5 Eﬂ}l Il}g} FLIE;I IHHE?:ULL (Part 1) . .13 James Brown, King &348 (Crived, BAMI)
ufus Thomas, Stax
e i3 18 IF | WERE YOUR WOMAN ......... .15
{Eanti Mamerils; AW Gladys Knight & the Pips, Soul 35078
8 7 YOU'RE A BIG GIRL NOW . .. .. ... 10 (Jobete, BMI)
Stylistics, Avco Embassy 4555
(Avemb/Sharsnock, BAI) 34 37 E'DH'T ITBLg:IDE ESTE ERNY vceais 4
9 9 HE CALLED ME BABY . . ... ..10 {Sleeping "Sun/Kama Sulra, BAI)
Candi 5taton, Fame 1478
[Central Songs, BAI) 35 38 :’l:l dEIHL EH?IUT!IEI;H' R
10 11 JUST SEVEN NUMBERS ... ... . 6 (World War 111, BMI)
Four Tops, Molown 1175 (Jobete, BMI)
ﬁ — WHEN YOU TOOK YOUR LOVE
ﬁ 28 PROUD MARY ... ... ... ... 2 FROM ME _.................... 1
ke & Tina Turner, Liberty 54213 0.V. Wright, Back Beat 620 (Don, BMI)
(Jondora, BMI)
ﬁ 42 YOU WANTS TO PLAY .. ... s
€ 17 cHARMAN OF THE BOARD 3 Dits: Weathoks, Tou. 5 Eotian o
Chairmen of the Board, Invicius F0B& iOne Eye Soul/Dandelion, BMIY
[Gold Forever, BAIY 38 35 I'M STILL HERE 1
13 10 | LOVE YOU FOR AL SEASONS 10 Notatlons, TwiNight 141" (Widdey, B
39 21 FREEDOM . R TP I Gy e LTS . | |
14 14 GOD BLESS WHOEVER SENT YOU . .10 =
Originals, Soul 35079 (labets, BAM) iy Brothers, Lheck. 927
— YOU'RE ALL | NEED TO GET BY . . 1 ik
& - AT B - LI
. 49 | CANT HELP 0T ... . ... ....... 2
16 16 TRIANGLE OF LOVE (Hey Diddle Diddie) 5 AR L -
(Imterior/McCoy, BMI) 2 ASK ME NO QUESTIONS .......... 2
¥ a fﬂEE‘“,},‘,ﬁm"‘}ﬁEiﬁESM SRS (Paimco Saunds of Lucille, BMI)
PRIl i 43 44 GIRLSOF THEGITY ... ..........
ﬁ 33 AIN'T GOT TIME . S 3 Esquires, Lamar 1001 (McLaughlin, BMI)
Impressions, Curtorm 1957 (Curlom, BMI) 44 46 STOP THE WORLD AND LET ME OFF 3
19 13 EGROOVE ME - 22 Flaming Ember, Hot Wax 7010 (Gold
King Floyd, thimnamllu 435 Forever, BMI}
Vaticomoftianss, B 45 45 COLD NIGHT IN GEORGIA . . ... ...
20 19 YOUR TIME TO CRY . o T Dee Dee Warwick, Atco &796 (Cotillion,
Joe Simon, Spring 108 (Gauche, BMI) BMI)
21 22 I'M SD PROUD ... ..... ........12 46 39 MY CONSCIENCE ................ 8
Faﬁﬂill; Ingredient, RCA 74-0401 (Curtom, Love-Lites, Lovelite 01 (Master Key, BMI)
8 41 CHERISH WHAT IS DEAR TO YOU . . 2 ﬁ == (EIVS N WHAL L BW% oo §
(Gora famnes, Invicius %083 E :;' ;‘;“-F;:I’_’ 1
23 24 MY SWEET LORD IR AT G | = Marion Black, Avco Embassy 4559
Billy Preston, Apple 1B24& (Banmo, BMI)
[Harrizongs, B.Fu'll]- ﬁ — COOL AID 1
24 20 WE'LL HAVE IT MADE . b Paul Humphrey & His Cool Aid Chemists,
apinners, VIP 25080 [Jobete, BMI) Lizard 1{1& [Wingate, ASCAP)
25 8 GET UP, GET INTO IT, GET INVOLVED 9 ﬁ — LOVE MAKES THE WORLD GD ROUND 1
lames Brown, King &347 (Crited, BMI) Odds & Ends, Today 1003 (lobete, BMI)

‘ - !

ti. II- .‘: v b -

ALAN DOUGLAS, right, president of Douglas Records, shows his
solidarity for Columbia president Clive Davis and the recent distribution
agreement that will apply Columbia's merchandising expertise to
Douglas’ pioneering underground line, featuring the Last Poets and
guitarist John McLaughlin, as well as spokesmen like Malcolm X,
Lenny Bruce and Timothy Leary. First release Columbia will distribute

will be a new Last Poets album.
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Soul

What's Happening

Billboard SPECIAL SURVEY For Week Ending 3/6,/71
BEST SELLING
* STAR Performar—LP's registering greatest proportionate vpward progress this week.
This  Last Weeks on This  Last Weaks on
Waek Week Title, Artist, Labal & HNe. Chart Week Week TiHe, Artist, Label & Mo. Chart
1 1 TO BE CONTINUED ... ........... 13 26 26 WE G6OT TO LIVE TOGETHER ....... 15
Isaac Hayes, Enterprise ENS 1014 Buddy Miles, Mercury SR 41313
2 2 CHENE oo rrrany s 22 27 24 THE MAGNIFICENT 7 .. .......... 19
Curtls Mayfield, Curtorm CRS 8005 Supremes & Four Tops, Motown MS 717
3 3 ABRAXAS ................... 21 O 33 JOHNNE TAYLOR'S GREATEST HiTS 14
Santana, Columbia KC 30130 Stax STS 2032
* 6 SLY & THE FAMILY STONE'S 20 27 BURNING ....................... 17
Enﬂﬁm Elgﬂs e AT P N e 16 Esther Phillips, Atlantic 5D 1545
P
30 30 WILSON PICKETT IN PHILADELPHIA 25
5 4 IHEE“ g_.l'ﬂlr“ st k| Atlantic 50 B270
ac own
31 13 |INDIANOLA MISSISSIPPI SEEDS ... .20
[ 5 CHAPTER TWO ................. 27 B.B. King, ABC ABCS 713
Roberta Flack, Atlantic SD 1559
32 32 LIVE ALBUM ..................., 13
7 B NOW I'M A WOMAN . 12 Grand Funk Ea!lrnid Capital SWBB 433
Nancy Wilson, Capitel 5T 451 39 KOOL & THE LIVE AT THE
* — B, B. KING LIVE AT COOK m SEX MACHINE ... ... ...
ﬁﬂé]ﬂ?csllﬂa e B R AT De-Lite DE 2008
ABL A 72
34 34 JERRY BUTLER SINGS ASSORTED
9 7 SUPER BAD .. T — SOUNDS BY ASSORTED FRIENDS &
James Brown, King KS 1127 RELATIVES ...................... 5
Mercury 5R 41320
10 11 WORKIN' TOGETHER O |-
Ike & Tina Turner, Liberty LST 7650 35 35 g‘l lﬁEﬂﬁlF’m g TS e 16
alrmen of the Board, Invictus 7304
11 10 PORTRAIT ............cccniivns 21
Fifth Dimenslon, Bell 4045 36 20 Mlﬂms E'Eqﬂg",:ﬂﬁ ...... 15
ana Ross,
12 12 0OLD SOCKS, NEW SHOES . . . i
MNEW SOCKS, OLD SHOES ......... 18 3F 3T PEMDULUM . ....:...coooivvasnns 7
Jarr Crusaders, Chisa C5 804 ETIIII:-:;:E‘E:;.HMHH Revival,
an
17 OSMONDS .. .. ... .. ........... 4
ﬁ MGM SE 4724 38 38 NEW WAYS BUT LOVE STAYS ......19
Supremes, Mofown MS 720
14 16 MELTING POT ... .. ... .. ........ 8
Booker T & the MG's, Stax 5TS 2035 ﬁ - EHEII Hﬁ:ﬁ G s 3
ar-Kays, Vo
18 MARGIE JOSEPH MAKES A N
ﬁ IMPRESSION .. . .. EW _____ 4 40 42 SOUL LIBERATION . ... ATy -
Volt vOs &0M12 Rusty Bryanf, Prestige PR mﬂ
t 19 VERY DIONNE .................. 13 41 43 TEARS OF A CLOWN . s B
Dionne Warwick, Scepter SP5 587 %Trg?:frs“gﬂ“n & the Miracles,
2B PERRL iton i e e 3
* Janis Joplin, Columbla KC 30322 42 31 fil;!rt mﬁgusm Vivssieinsnans B
18 9 INTO A REAL THING .. ... ... ... 1
David Porter, Enterprise EN5 1012 y 43 45 EEtEr:ﬂ%H';hET?J MOVEMENT . ... . .47
19 14 STAND BY YOUR MAN ........... 9
" 44 4 DRIVES ... . ..... ... 0 'ruin.
4o :::D sz;ﬂé?:;sﬂ e Lonnie Smith, Blue Mote BST B4351 ’
ﬁ .............. 42
45 A7 SUBAR ......... .. ... ''i'eiirnnss 2
Eﬂ!,ﬂ?ﬂiﬁ ey ediem, & BNy Cox, Stanley Turrentine, CTI CTI 4005
ﬁ 25 EFI;TI'UHE’ GREATEST HI“I‘S, 46 48 'II-HE“HTH“T YOU'RE DOING TO 5
Gordy G5 954 S Melba Moore, Mercury SR 61321
22 22 BLACK DROPS .. ................ 12 47 36 ALL THINGS MUST PASS . ......... 7
Charles Earland, Prestige PR 7815 George Harrison, Apple STCH &39
23 23 CHICAGO I .................... 4 48 41 BLACK TALK . .. ... ... ......... 40
Columbia C2 30110 Charles Earland, Frestige PR 7758
24 15 5-10-15-25 (25-30 Years of Love) _ 10 49 46 RIGHT ON ......................
Presidents, Sussex S5XBS 7005 Last Poets, Juggemaut JUG-ST/LP 8802
25 21 SEX MACHINE _. PP - | — ENCOURAGING WORDS ... ... . ...
James Brown, King K§ 7-1115 ﬁ Billy Prestan, Apple 5T 3370 4

“RADIOTHON" participants laugh it up during recent fund raising
drive for Chicago's Provident Hospital's building campaign. From left,
Gloria Carter of Norm Spalding & Associates, WWON engineer Lee King,
hospital board of trustees president Al Robinson and Jestine Lewis,
Black-oriented stations WBEE, WMPP and WVON operated from mobile

stations, and WGRT supported the drive through spots. More than
$12,000 was raised.
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Lowest Prices on all your R&B
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BILLBOARD

Box 1003
9000 Sunset Bivd.
Los Angeles, Calif. 90069
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* Continued from page 37

entertainment. If the NEC sets a professional example, the schools
will probably follow. Right now there seems to be a gap in the area
between the artists and the NEC. The conference is also very South-
ern oriented, hardly national.”

Not all people attending had such comments. The newcomers,
and there were plenty of them, were very enthusiastic. I might add
that most people were enthusiastic with the energy put forth by the
students and also with the sense of potentiality of the event. The
criticism was meant constructively. Sid Bernstein, a manager and
often promoter, was there for the first time, This is what he said:
“I am very angry at myself for not taking advantage of not only
the national meetings, but the regional meetings as well. I owe it to
my growth and my acts to be here and meet with our major market,
the campus buyer. I see what they are thinking and buying. The
whole thing is very well done.

“I think we must realize that many students here will wind up
in the business some day. Music is a great expression and expression
i1s what the students are all about, thank goodness. I feel the con-
ference is sincere. If there is any thought on the part of the associate
members to come here and hustle these students, it had better be
left at home because these people are very perceptive.

“I feel these people have come here to learn how best to serve
the entertainment needs of the schools which they represent. Meet-
ing people is a tremendous value. I also get a chance to meet with
my fellow members of the industry, the people I talk to on the phone
every day. This also is an important facet of the meeting.”

This is one of the few cases in which I generally agree. The
meeting was the best ever and there seem to be fewer and fewer
bugs to iron out each year.

DEALERS & |
x GET THE x

10TOP
COMEDY
HITS

FROM DOOTO

% RUDY RAY MOORE

Let's Come Together . ... .B850
Below The Belt . ........B08B

% RICHARD & WILLIE

Funky & Filthy..........B849
Willie & Rising Dick B43
Low Down & Dirty. .. ... .B42
The Race Track .. .......B48

 REDD FOXX

The New Race Track . ... .275
Laff of The Party

Adults Only. .. .........
Shed House Humor . .

ORDER TDDA‘T’I rm _
Catalog Prefixes (LP-DTL) — (TAPE-DT8) — (CASSETTE-DC)

DOOTO m RECORDS 3440 South Cantral Avanue

Compton, Califarnia 90222

ATTENTION!

Radio Stations, One Stops and Distributors
A Raw Soul HIT in Brazil, S.A.

“SAY AMEN, BROTHER"

To Get a Copy Write to Soul Brother #2 Productions
32-51—108th St., East Elmhurst, N.Y. 11369

To Order Record P014-B Write to:

JODY RECORDS, INC.
2226 McDonald Ave,, Brooklyn, N.Y. 11223
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Country Music

Cartwheel Finds Its
Move Is Winner

MNASHVILLE—Cartwheel Rec-
ords, a Georgia firm which be-
gan 1n  Gainesville and then
moved here, has had two chart
records In three releases since
the move.

Headquarters for the firm re-
mains in Georgia, but the com-
plete music division is here now.
Heading it are Ron Chancy, a&r
director, and Dale Morris, for-
merly with Certron, who is han-
dling promotion. Changy previ-

ously ran the office of Buck
Owens Enterprises here. Chancy

and Morris are vice presidents of
production and marketing, re-
spectively.

The label, since its move, has
put four country artists under
contract: Duane Dee, Billy
“Crash” Craddock, Dolan Ellis
and Ben Smathers.

Morris has set up his own na-
tional distribution, which is han-
dled through 33 independent dis-
tributors nationwide, The com-
pany also owns two publishing
houses, but seeks outside material
for its artists.

Professional Mgt Intl to
Open Nashville Office

NASHVILLE — Professional
Management International (PMI),
a Houston based firm dealing in
all areas of music, will open an
office here shortly.

The company, headed by Sam
Cammerata, formerly was named
Rocky Marciano International.
Cammerata said the office here
will deal particularly with artist-
management in the country field,
but would cover other facets of
entertainment as well.

PMI has under contract Ray
Frushay and now Tommy Over-
street, both Dot artists, from the
country field, as well as some pop

singers. Cammerata has been in-
strumental in country break-
throughs, booking Frushay into
such spots as the 500 Club in
Atlantic City, the International
Hotel in Las Vegas, the Adol-
phus in Dallas, Lancer’s Club in
Wichita, and was among the first
to go into Harrah's in Reno and
Lake Tahoe. He also was the
first single country act at the
Shamrock-Hilton in Houston.

Frushay now has been offered
an off-Broadway play in New
York. Cammerata also is bringing
Frushay to WNashville to record.
He will be produced by Jim
Fogelsong.

B.J.B., K-ARK
NOT MERGED

LOS ANGELES — B.].B. Rec-
ords here has not merged with K-
Ark Record in NMNashville as pre-
viously reported in Billboard,
according to Billy Joe Burnett,
president of B.J.B. He said that
the two firms had discussed a
possible merger, but that nothing
was finalized. Burnett said that
he definitely will not merge with
K-Ark.

ESMI Meets
In W. Virginia

WHEELING, W. Va. — Capitol
Music Hall will be the headquar-
ters for the April 30-May 2 con-
vention of the Eastern States
Music Inc., as reported by Billboard
several months ago.

The hall is home base for the
Wheeling “Jamboree U-5-A" show.
The inmitial day of the convention
will include registration, nomina-
tions for officers and directors of
the organization, and the first of
three seminars.

All reguests for hotel accommo-
dations and display areas are be-
ing coordinated through Jack Ran-
dolph, Capitol Music Hall. There
will be numerous hospitality suites
and shows. Registration fee is
$10.00, with banquet tickets avail-
able at $5.00.

A BACKSTAGE GATHERING at the "Johnny Cash Show'" includes
Ernie Ford, Bobby Sherman, ASCAP's Ed Shea, and Linda Hart.

Burlington/Felsted,
Reeves Deal Completed

NASHVILLE — Completion
of contractual arrangements be-
tween Burlington/Felsted Music
Publishing Companies of London
and New York and Jim Reeves
Enterprises publishing group for
reciprocal representation were an-
nounced here by Clarence Sel-
man.

Selman is general manager of
the Reeves organization. “We
have always been international in
scope and this arrangement com-
pIn_:.-:tli:s the cycle for us,” Selman
said.

The late Jim Reeves has five

of the top 10 songs on the
British country charts.

Burlington/Felsted has repre-
sented the Reeves interests for
many years, along with Laetrec
Music Ltd. of South Africa, in-
ternationally. Now the Reeves
group will represent their music
catalogs here.

The Jim Reeves Enterprises or-
ganization is headed by Mary
Reeves (Davis), and consists of
16 music publishing companies,
either owned by her or managed
for other people. Among them
are Acclaim, Tuckahoe, Open
Road and Ma-ree Music, Inc.

El

We're Knocked Out With
The Happenings On....

‘Knock Three
Times’

CaRTWHEeEL 193
PRODUCED BY RON CHancey

HUBERT LONG INTERNATIONAL

P.0. Box 46, Nashville, Tenn. 37212

By BILLY CRASH CRADDOCK

Booked exclusively by

)
1
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E Billboard SPECIAL SURVEY Far Week Ending 3/6/71
Cib S. I
% STAR Performer—Single’s registering greatest proportionate upward progress this week,
This  Lagt Weeks on This  Lagt Weeks on
Weok Week Title, Artist, Label, No. & Pub. Chart Week Week Title, Artist, Label, No. & Pub. Chart
ﬁ 5 I'DRATHER LOVE YOU ........ .. .. 5 37 23 IF YOU THINK | LOVE YOU NOW ....10
ﬁlﬁag:% PEIJ":I-\EI] RCA Victar 47-9952 Jody Miller, Epic 5-10492 (Algee, BMI)
I_
: 38 38 WITH HIS HAND IN MINE ... .... .. 3
2 2 A WOMAN ALWAYS KNOWS . . 9 Jean Shepard, Capitol 3033 (Copper Basin/
David Houston, Epic 510698 (Algee, BML]I Twig, BMI)
3 4 |I'M GONNA KEEP ON LOVING YOU .. . 7 ﬁ 48 I'M A MEMORY . .. e
E-illr Walker, MGM 14210 Willie Melson, RCA Victar 47- WSI
(Two Rivers, ASCAP) (Melsan, BH'.IJ
4 1 HELP ME MAKE IT THROUGH THE ﬂ 45 IT WASN'T GOD WHO MADE
NIGHT 12 HONKY TONK ANGELS .. .
Sammi Smith, Mega 6150015 :Eumhrnz Lynn Anderson, Chart 5113 (Peer InI'I
BAMI) BMI)
5 6 THE ARMS OF AFOOL . ...  ....... b 41 34 BAR ROOM TALK
Mel Tillis, MGM 14211 (Sawgrass, BMI) F;aluli.‘:.:ﬁﬁﬁﬂlmud Artists 50743
& 3 PROMISED LAND .. . . .. . ... ..... 13 !
Freddie Weller, Columbia 4-45276 (Arc, 42 42 THE KIND OF NEEDIN' | NEED .... 6
BMI) mgﬂilunj“;ﬁm?n Victor 47-9945
10 WATCHING SCOTTY GROW . 10 :
ﬁ Bobby Goldsboro, United Artists 50727 43 36 SWEET MISERY ... .............. A1
(BNB, BMI] E:H:mi%sdlihﬂfﬁ?lm‘ 999
8 8 COME SUNDOWN ... PR |
Bobby Bare, Mercury }'EHB ﬁ 52 FREIGHT TRAIN = . ... .. ... ...
[Combine, BMI) Jim & Jesse, Capitol 3026 fMaurltl, ASCAP)
9 9 THERE GOES MY EVERYTHING ﬁ a0 AFTER YOU/SHE'LL REMEMBER ... 4
| REALLY DON'T WANT TO KN 9 Jerry Wallace, Decca 32777 (4 Star, BMI)
Elvis Presley, RCA Victor 47-9940 46 47 FIRST LOVE . B
(Hill & Range/Blue Crest, BMI) Penny DeHaven, United Artists 40742
ﬁ 13 EﬂF['EH THE FIRE IS GONE . ... ... 5 {Unart, BMI)
ey Ty . Lorsits Lnh, 47 51 DID YOU EVER .. .. ......... 4
Hecea 24776 (Twikty Bird, BMI) Charlie Louvin & Melba H.-nnrgnmenr,
11 12 WHERE IS MY CASTLE . R | | Capitol 3029 (Tree, BMI)
Connte Smith, RCA Victor 47- Wﬂﬂ 48 49 IN LOVING MEMORIES N
(Blus Crest, BMI) Je Lee Lewis, Mercury }'.',1.15..5 T
12 11 EMPFH'“ IN MY HEP:IRT o L b {DeCapo, BMI)
i Williams Jr. & the Mike Curb 49 40 HEAVENLY scrmerall
Congregation, MGM 14194 (Excellorec, BMI) Wy Stewart, Eanﬁ-nl 2000
13 T lﬂl{l}ﬁl‘l“ﬁ e e S 13 (Freeway, BMI)
y Parton, RCA Victor 47-9928 50 53 15 BEERS AGD . 4
- TH"‘:::;TBM” 6 Ben Colder, MGM 14209 (Peach, SESAC)
ﬂ e ﬂ 62 L A INTERNATIONAL AIRPORT ... 3
iﬂﬁﬂ,‘{f‘gfﬂ}” RCA Victor 47-9945 Susan Raye, Capifol 3035 (Blve Book, BMI}
63 JUKE BOX MAN 3
5 5 HI,.EH SEE,E,{FEEEF“EE?DEHJE_E%EH“ 32 ﬁ Dick Curless, Capitel 3034 (Moss Rose, BMI)
(Hardtack, BMI) 53 56 DON'T WORRY 'BOUT THE MULE .. 4
16 16 BUESS WHOD . ... ..iihiviarisrens 13 Carl Smith, Columbia 4-45293 (Acuff-
Slim Whitman, United Artists 50731 Rose, BMI)
(Michelle, BMI) 54 44 LOOKIN' OUT MY BACK DOOR . 8
ﬁ 21 DO RIGHT WOMAN—DO RIGHT MAN & Buddy Alan, Capitol 3010 (Jondora, BMI)
I!;rhara Mandrell, Columbia 4-45307 55 33 PADRE . 12
(Fite, AW Marty Robbins, Calumbia 4-45273 {Anne-
18 14 EHSE.A I'.EIHBEHE R RIS | Rachel, ASCAP)
yn Anderson, Columbia 445252 56 41 (Loving You Is) SUNSHINE . ... 10
\ERIRNTY, B n[ar‘uara Fulr:hiid} Columbia 4-45272
19 19 IHE LIET ONE EE.LTB“EH ME ......10 (Champlon, BMI)
arter aner, Yictor 47-9939
oy, Wagcs ﬁ 72 BABY WITHOUT YOU .. TTL.
H d,
o 2 ovewworts oIy TR A0 (TRO/Fi
Roy Ragers, Capitel 301& (Sure-Fire, BMI) 58 60 YOU MAKE ME FEEL LIKE A MAN 4
ﬁ 31 SOLDIER'S LAST LETTER . .3 Warmner Mack, Decca 32781 (Page Boy,
Merle Haggard, Capitol 3024 (Nema, BMI) SESACQ)
ﬁ 27 BRIDGE OVER TROUBLED WATER ... § 03 WY A T :lggs N
nway Twitty,
PC"ITHIE; EEEnf:,lhgmﬂllfthmm Capirol 3023 (Progressive,/Tideland, BMI)
23 18 BED OF ROSE'S ... ... . 16 ﬁ il oy 1 oy TR g
nny Vernon, Cha
I:EH:m:ur :rmi'ﬂ:ﬁ' aﬁﬁw" a 5114 (Sue-Mil, ASCAP)
]
2 17 SHE WAKES ME WITH A KISS 61 66 HAROLD'S SUPER SERVICE .. ... 5
E'J’EI;I’ HHHFE{I:LHEM...‘FWIHI" - (Airefield/Shade Tree, BMI]
at Stuc ar
& Range/Blue Crest, BMI) ﬁ — Mnnu..mwm I;LEAHE?:I“ i
ﬁ 37 KNOCK THREE TIMES .. . 4 ASCAP) :
Bill “"Crash® Craddock, Cartwheel 193 &3 57 LOVER PLEASE . ... 9
By - e, Roral Araian 27
26 26 TRUE LOVE IS GREATER THAN 64 54 TULSA EIJ'I.IHT'I' 8
mIEHI:IEHdIF e g e pe s Anita Carter, Capital 2994 (Artists, ASCAP)
rlene Harden, Unife rﬂih.' 4-45387 65 65 FROM WARM TO I':ﬂ'ﬂL TO mm 2
(Ensign/Cedarwood, BMI) Lois Johnson, MGM 14217 (Lyn-Lou/
27 28 GUESS AWAY THE BLUES . 7 Singleton, BMI)
Don Gibson, Hickory 1588 46 MY GUY —
(Acuff-Rose, BMI) {ljml:!:t K. BI.':TF Rn-.-a! Amum;an 24
28 22 FLESH & BLOOD . ... 12 ﬁ gl
Johnny Cash, Cal — | LOVE THE WAY THAT YOU'VE
n? E::h EL” Calumbia 4-45269 (House BEEN LOVIN' ME 1
Joey Jumes, Captel 3018 (Meloty 6 73 BIG MABLE MURPHY ... 2
ﬁ - ff‘“m'ﬂ SEEEE TN (Blue Crest, BMI) 4
%D West,
e A 6 61 PUT YOUR HAND IN THE HAND ... 7
31 24 LISTEN BETTY o b (Beechwood, BMI)
Dave Dudley, Mercury 73138 ﬁ — I'M ON THE ROAD TO MEMPHIS ... 1
[(Newkays, BMI) Buddy Alan & Don Rich, Capital 3040
ﬁ 39 BETTER MOVE IT ON HOME ol 7 {Commander,/Tinkerbell, ,uﬂﬁl:AP;
Porter Wagoner & Dally Parton, RCA Victor 71 71 BIG ROCK CANDY MOUNTAIN = .. 2
47-9958 (Blue Echo, BMI) Bill Phillips, Decca 32782 (Warner
ﬁ — WE SURE CAN LOVE EACH OTHER . 1 Tamerlane, BMI)
Tammy Wynette, Epic 5-10707 (Algee/ 12 67 HERE COME THE ELEPHANTS . .. . 3
Altam, BMI) Johnny Bond, Starday 918 (Sawgrass, BMI)
34 32 GIVE HIM LOVE .. ... . .. . . ﬁ — NEXT TIME | FALL IN LOVE . __ 1
:EH.FJ;“E Mercury 73162 {Jack & Bill, Ei;ﬂnilf Thampson, Dot 17345 (Central Songs,
35 30 PORTRAIT OF MY WOMAN TR | 1 ﬁ — BUS FARE TO KENTUCKY .. ... .1
Eddy Amald, RCA Victor 47-9935 Skeeter Davis, RCA Victor 47- 9961
{(House of Cash, BMI) {Crestmoaor, BAMI)
% 20 100 CHILDREN ... 11 oy — on, LovE oF miNE . 1
om T. 7 HEI
(Newkeys, BMI) fr?:r'ml Raaanle sk, Casitol 2089
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keep them perpetually tuned.
hospitalized at Temple, Texas, is
yvear plus 30 in Vietnam, already
;-viII record his next four songs
Waring's Pennsylvanians for RPM,

Lee Stoller of Peoria reports
gone national. . . . Tree's Red
WICO, in Jackson, Mich., as the
peared for the past few years

Lonzo's mandolin has not been
' showing improvement, and that's
good news to everyone in the
business. . . . The Academy of
Country and Western Music has
has several dates set for 1971. He
begins with three weeks at the
Landmark in Las Vegas. It's all
g in Nashville. The announcement
ew 1 a was made by his personal man-
Rhett Davis and Tommy Over-
that his favorite talent, Chris
Lane is recording another single,
morning disk jockey, . . . Lynn
with Jerry Lee Lewis. They'll now =

perform on their own. . . . Ben
Peters Music is hot. Ben has just
come up with a single by O.C.
Smith, and recent cuts by Eddy
with another label. Butch Paulson

the Seattle Supersonics pro basket- for further info write:

Country Musi In’
Mr&EMES . e
CountryMusic Nashville gt
YOUGIVEALITTLE, | |_Scene
[
touched in five weeks of playing,
and still is perfectly in key, Gram-
mer is one of the most brilliant
men in the stringed-instrument
its big show at the Hollywood
- Plaza on March 22. The Academy's
Capitol Records 3039 Johany Bond and Bill Ward are
two of the finest people in the
business. . . . Roy Acuff, who
set by Howdy Forrester of the
Acuff-Rose Artist agency. . . .
Jim Halsey has signed to an ex-
clusive mandgement contract RCA’s
George Hamilton IV. Halsey said
he planned an extensive campaign
Y| with Hamilion m the areas of
puest appearances on major tele-
vision shows. His own TV series
also is in the making.
ager, Sam Cammarata. . . . Guests
. set to appear on the “Bill Ander-
w ItO @un son Show" include the Osborne
Brothers, Claude Gray, Lynn
Anderson and Billy Walker. . . .
Recent recording sessions at the
street for Dot, Sonny James and
Wanda Jackson for Capitol; Tracy
Nelson and the Mother Earth for
Warner Brothers: Michael Henry
Lane, has set attendance records
(with grosses in excess of $15,000)
at her last three performances.
Her record on the Brave label,
which he also wrote, and it's due
out gquickly. . . . Cash McCall
has given up his old band, the
Greenbacks, and has formed a
new group known as Free. Soil. a a“ re
Now he's looking for a manager
Anderson, to whom everything ‘ ‘ [ ]
good has been deservedly hap-
pening, 15 booked strongly into
spring by Bob Neal, She is playing
most of the big shows around.
. . . Bobby Bare off on a siring
of one-nighters through the west
Arnold, Skeeter Davis, Roy
Drusky, Ray Sanders and Bill
Anderson, and has a forthcoming ’ ,
Tom Jones cut., Ben has with- a n
and the ‘fﬂuig Country, fm]merly
based here, have temporarily re-
located in Seattle, where they just cnl 4"45307
completed a tour with Jody Mill-
er. . . . Ferlin Husky has been

1 2 Lonzo & Oscar say that Billy
'LLGIVEALOT ot o
on their musical instruments which
business. . . . Dub Albritten, still
worked 50 days on the road last
Paramount’s Ray Frushay
Jack Clement studios include Fred
Martin for Shelby Singleton.
“I Am the Woman," has just
and booker. He's moved back to
set by Key Talent. . . . The
Jimmie Klein Agency has signed —
The Brooks Brothers, who ap-
drawn from Liberty and will sign
booked as a special attraction with

published by _

CENTRAL SONGS,INC. I Serttle M 6 T Of
1804 Ivar St. Hollywood,Calif Tikes Niios, Jomuy ke P.O. Box 857
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Billboard SPECIAL SURVEY
For Week Ending 3/6/71

ry LPs

* STAR Performer—LF's registering proportionate wpward progress thizs week.

This Last Weeks: on
Week  Week TITLE, Artist, Label & Number Chart
1 1 ROSE GARDEN TR b
Lynn Andersan, Columbia c :Jl::l.:ll
2 2 FOR THE GOOD TIMES . . .27
Ray Price, Columbia KC 30140
ﬁ & FROM ME TO YOU . Ey B
Charley Prids, RCA Victor LEP 4458
) 3 A TRIBUTE TO THE BEST DAMN FIDDLE PLAYER IN
THE WORLD (Or My Salute to Bob Wills) . .. coudd
Merle Haggerd, Capitol ST &38
5 5 COAL MINER'S DAUGHTER )
Laretta Lynn, Decca DL 75353
ﬁ 9 BED OF ROSE'S .. 8
Statler Brothers, M-!rcur'.' SR 81317
' 17 WE ONLY MAKE BELIEVE o
Conway Twitty & Loretta Lynn, Decca DL 7525
8 7 15 YEARS AGD .. B T Tt S SR el ¥ |
Conway Twitty, Decca Dl. 75248
9 4 THE FIRST LADY . .. 20
Tammy Wynette, Epic E 30213
ﬁ 13 MORNING ... . ... o 6
lim Ed Brown, RCA Victor LSP 4461
B 5 s counmry - 6
Elvis Presley, RCA Victor LSP 4450
12 10 FIGHTIN' SIDE OF ME . . .32
Merle Haggard, Capital 5T 451
ﬁ 19 WITH LOVE .. . .2
George Jones, Musicor M5 3194
14 14 THE JOHNNY CASH SHOW .. ................... 17
Columbia KC 30100
15 11 .gﬂ ................................. S |
onny James, Caplital 5T &29
oy 24 Hee ME MAKE IT THROUGH THE NIGHT ... ... 6
Sammi Smith, Mega MR1-1000
17 8 THERE MUST BE MORE TO LOVE THAN THIS . ..... 7
Jerry Lee Lewis, Mercury SR &1323
18 18 SNOWBIRD ... o IR e e i e
Anne Murray, n:.pum ST 579
19 16 THATS THE WAY IT IS . ... ......... it e Ol 11
Elvis Presley, RCA Victor LSP 4445
20 21 WE GOTTA START LOVIN' . ... .. ... .. .. .......... 4
Bobby Goldsboro, United Artists UAS &777
21 12 | WALK THE LINE ... .. ...... ... .. . . @'0ocuo.., 12
Soundirack/Johnny Eash Columbia 5 30397
22 23 GOODDTIME ALBUM . P ——— 23
Glen Campbell, Capitol SW 493
23 22 DOWN HOMERS .. .. .18
Danny Davis & the Nashville Erau, RCA Victor LSP 4424
B 2 PoRRAT OFMYWOMAN . .............5
Eddy Arnold, RCA Victor LSP 4471
25 27 CHARLEY PRIDE'S 10th ALBUM ... .. .33
RCA Victor LSP 4357
26 28 OKIE FROM MUSKOGEE ... ... _...............59
Merle Haggard, Capitol 5T 384
oy 31 sue_waxes e wiTh A s 2
Nat Stuckey, RCA Victor LP 4477
28 20 LOOK AT MINE .. i 11
Jody Miller, Epic E 30382
29 25 BEST OF DOLLY PARTON .......................14
RCA Vietar LSP 4449
30 26 ALL FOR THE LOVE OF SUNSHINE . ... ... ....... 10
Hank Williams Jr., MGM 5E 4750
3l 33 100 CHHOREN ....:ooiucnansvasaveimvs 7
Tom T. Hall, Mercury SR 41307
32 34 TAMMY WYNETTE'S GREATEST HITS ... ...........79
Epic BN 26485
#r — two or A Ko —
Porter Wagoner L Dnl!l-.- Pari'u-rl, RCA Victor LSP ahl?ﬂ
34 35 HELLO DARLIN' . ik 1
Conway Twitty, Decca DL 75209
35 37 JIM REEVES WRITES YOU A RECORD 4
RCA Victor L5P 4475
36 32 THE BEST OF JERRY LEE LEWIS . .. 45
Smash SRS 67130
37 30 BEST OF GEORGE JONES | .20
Muzicor M3 319
38 38 THIS IS EDDY ARNOLD R |
RCA Victor V5P 4032
39 36 THE BEST OF CHARLEY PRIDE .11
RCA Victor LSP 4223
40 42 I'VE GOTTA SING . o |
Wanda Jackson, Capitel 5T 649
41 39 WHERE IS MY CASTLE . &
Connie Smith, RCA Victor l.‘S-F -HTH
42 40 THIS IS CHET ATKINS . A3
RCA Vietor VSP 8030
43 45 LISTEN BETTY, I'M SINGING YOUR SONG . . B
Dawe Dudley, Mercury SR 61315
Y — BRIDGE OVER TROUBLED WATER . 1
Buck Owens, Capitel 5T &85
ﬁ — GUESS WHO .. =
Slim Whitrman, United Ar'hs’rs LIA.E ﬂ?ﬂ-i!
MARCH 6, 1971, BILLBOARD

Country Music

George “Goober" Lindsey Day at
Jasper, Alabama.

~ Diana Trask became a natural-
1zed citizen of the U.S. last June 4.
After that, the Australian-born Dot
artist wrote a song, which she has
just recently recorded. Although it
has not been released as yet, we
have heard the tape, and it is one
of the greatest stories of America
ever told. Titled “Let's Keep Her
Free (America),” the song is bound
to bring chills to Americans of all
political leanings. She has totally
captured the feeling of being an
American. Be on the lookout for
this one. . . . Bill Monroe has
been instrumental in brin%iﬁﬁ to
America a group from New and
called the Hamilton County Blue-
grass Band. The group will make
a couple of Opry appearances, and
then perform at the various Blue
Grass festivals which get under
way in the spring.

Pete Sayers, back from England,
is off on another group of college
tours, The popular artist, who goes
the “warm-up” at the Grand Ole
Opry, is one of the best instru-
mentalists in the business, and has
an incredible repertoire of folk and
country songs. . . . Another "big"
number in the near future will be
Johnny Cash’s “A Man in Black.”
The lyrics tell why Cash always
wears black, and describes his rep-
resentation of the poor, the op-
pressed, the imprisoned, the d u;g
soldier, etc. Written as only gﬂ.
can write, it is neither anti-establish-
ment nor anti-anything. It just
tells 1t as Cash sees it... . . Boots
Randelph and wife are new grand-
parents, It's a girl. . . . Roni Stone-
man, the banjo-picker of The Stone-
mans, gave birth to a baby girl at
her home in Winston-Salem, N.C.
It's her fifth child, giving her a
good start on her late father's rec-
ord. . . . Saul Holiff, manager of
Johnny Cash, has severed con-
nections with the Tommy Hunter
TV show in Canada in order to
devote full time to Johnny.
Clement recording studio has been
the recent scene of records for
GRT, Curley Chalker; Barnaby,
Ray Stevens; World, Ray Walker;

(Continued on page 44)

MONEY MAKING
OPPORTUNITY

GREAT FOR
PROMOTION OR
GIVE AWAY'S
COUNTRY WESTERN 45's—

GREAT ASS'T OF 10 RECORDS IN
OME PACKAGE—

50 CENTS PER PACKAGE
TOP LABELS AND ARTISTSI

C&WLPS—CLASS A ...... 75

C & W LP'S—CLASS B ...... 1.25

TAPES ONLY .............. 2.00
B. B. RECORDS

257 BAYARD RD.
UPPER DARBY, PA. 19082
215—LE 24473
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CATHY COLLINS
Whirlwind Records

Dist: By Sounds of Music
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Liffle Richie Johnson
Box 3, Belen, New Mexico
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* Continued from page 43 atinal Teal) sols and redleoriherond singles  cavolled from
Warner Brothers, Sieve Ynun‘g:
and Capitol, Roy Rogers, Di
Curless, Jim and Jesse, and Artie ;
and Hanpr Travm. . . . Wood- TITLE, Artist, Label B Humber
i‘HTId Studio _ll:!'mtchas Iglhm with ;.__h-.: - ——
ollowing: Target Records, for
Mk Howard, Juck Reno and | (1) 1 2 13 FORMLWENNON
Alice Creech; the B-C & M Chpir : 3 e
for Crickett Productions; Del 2 2 3 3 THEME FROM LOVE STORY ........ e ¥
Reeves and Penny DeHaven for ﬂ%"%’ﬁ"ﬂ?ﬁ’ﬂﬂp‘u” T
United Artists; Jerry Corbitt for i
Capitol; Roy Buchanan for Poly- @ 6 13 14 LOVE STORY (Where Do | Begin) . ...... 5
dUI’. and Diana Trask for Para- Andy Williams, Columbia 4-1531?“&"1“.1!,.!;5“"}
maount. ( ) 4 7 10 SHE'S A LADY ... ... ... . ..........
‘ ' Ac::ideglta hﬂt the Shelby Singlﬂ- 4 Tom Jones, Parrot 40058 (Spanka, BMI) y
ton establishment are mounting.
N BT b B O -
from a fall on the ice; Lynn Shultz {Early Morning, ASCAP)
and James Mullinax were in sepa- S 4 1 WATCHING SCOTTY GROW ... ... .12
I'Aﬂltﬂ Rut-? ﬂ?ﬂidﬂﬂtﬂi ‘ilﬂl’-l JSIIHHI @ Bobby Goldsboro, United Artists 50727 (B-n-B. BMI)
1
o Al vt Eoolion, Qirestor @ 7 10 12 HELP ME MAKE IT THROUGH THE NIGHT 7
auto accident. . . . Hubert [..I'DI‘E. sammi 3mith, Mega &15-0015 [Combine, BMI)
among his other talents, has an eye 9 19 32 DOESN'T SOMEBODY WANT TO BE WANTED 4
for beautiful emplovees. His new 8 :’Eﬂ’:”*ﬂ% Fﬂ“"c'ff EEH '?EEM”
secretary, Iris Nicks, only comple- e T
ments his taste. . . . Bill Anderson @ i1 21 33 F’u“"'rhmt,“ e v
and Jan Howard go into the studio [Blackwood/Cauntry Read. BMN
this month to do separate singles, 10 23 38 CRIED LIKE A BABY . 4
duet singles, separate albums and Bobby Sherman, Metromedia 206 (Alma, ASCAP)
' duet LP's. . . . Dot's Clyde Beavers
E{Ia}fﬁd for the technicians at Cape 21 — — LOVE'S LINES, ANGLES & RHYMES . . 2
ennedy prior IE the liftoff m Fifth Dimension, Bell 985 (April, ASCAP)
recent moon shot. . . . 8 b6 4 150 YESTERDAY - 11
Baunauch, Dot's national market- @ Liz Damon‘s Orient Express, White Whale 348
ing director, has concluded an im- (Lamaja, BMI)
pﬂrlan{ﬂ'li::xuls ]tll:?.sqr. 2 The.Fcur- 0 — — %IﬂJLﬂ_:ll'_lE AT ME.I:' AR 2
] rent ohnson hit, “From o o Thomas, acepler sebridge,/ Press,
(und Merlﬂ Hnggurd S Warm to Cool to Cold,” was pub- ML)
Hs!:iedLby Lghelbé,f E}nglethﬂn Music @ 13 5 5 AMAZING GRACE o .m..”.._.u
an ynLou o emphis. . . . udy ns, blekfra ocky Mountain
Strangers, too) e pontd S s ap: iora P, ASCAP
pearing regularly at the Belle Forest (15) 12 & & EVERMTHING IS GOOD ABOUT YOU . .. ... 7
Capitol #3025 Country Club in Nashville. . . . . WIS A
Buddy Starcher, now general man- 19 39 — OYE COMOD VA | P
gg:rhng HWBAi Bayrtlnwn, "l;e.'-r.as. Santana, Columbia 4-45330 (Planetary, ASCAP)
as had a complete change of per- 14 9 7 PLL BE HOME 7
Eg?:?n?r]m‘:&d several changes in pro- @ Vikki Carr, Columbia 4-45296 (lanuary, BMI)
: Charlie Lamb is in business 17 12 9 YOUR SONG .. ... .. .......... . 11
E;mn witllil a new office In ﬂt-thﬁ 18 Eltan John, UNI 55265 (James, BMI)
reen Hills area, and reports that
Texas stations are showing action @ 16 16 16 ?ﬂgﬂl:ﬁ Eﬂmim MGM 14151 (Hastings 9
ﬁn two K:jﬂrﬁ :irrigles.cby Debbie BMI) ' "
Ogers an e¥rane Larr. . . . 24 26 30 N N N U .
WENO's Tom McCall, who used IE!EE Nelson and the Stone Canyon Band, '
to promote big shows in the Decca 32779 (Mantragun, BMI)
Paducah area, now is including 15 11 11 BEAUTIFUL PEOPLE .. .. ........... ....10
live entertainers on his six to mid- New Seekers, Elekira 45710 (Avco Embassy/
night shift. Among his guests have 25 25 28 “Haﬁ“’ E‘Eﬁ#&"&‘é&""’ ASCAF] 19
been Bobby Bare, Bill Anderson, ( zz) Nitty Grifty Dirt Band, Libedy s6197
ety J o, o Somari. Caoees 22 22 25 WASHINGTON SQUARE MARY
20 ean She 2 =
Hamriglelun Jack {}PI"EHIE Tﬂi: (2_3) James EE’r, FQIEE ‘m{;ﬂﬂllﬂ 3
T. Hall and !D'EIII.I’I.TIS Tapp’. L {Showboat, ASCAP/Jondora, BMI)
“Corpus Christi Wind,” by Dale 18 15 15 ROSE GARDEN ... ... ... ...........17
Mcﬂr_ldel ﬂ“‘. "_["j:'u_'r“_l,m_-hi_l-..;j1 i5 Eﬂ_'[' Lynn Anderson, Columbia 4-45252 (Lowery, BMI)
ting airplay in every major city in
the nation, and a lot of the minors. @ 280 '%Eh ﬂﬂ'ﬁuﬂrhﬁnrﬁ (Blus ‘Seas/lac, ASCAP) 6
. « « A power struggle 15 under way ’
between Capitol and Columbia for 3¢ 35 39 MORNING OF OUR LIVES . ... ....... 4
Larry Butler. . . . Nobody in Con- Arkade, Dunhill 4268 (Wingate, ASCAP)
way Twitty’s band was injured to ~— =— — WHEN THERE'S NOYOU ... ... .. ......1
any extent in a Texas accident Engelbert Humperdinck, Parrot 40059 (Drummer
which claimed the life of another Boy, ASCAP)
motorist. The victim was driving 32 32 — WILDWORLD ... ... .. ... 13
, 3d-':ja: '.Grlzliarli:hl pénw-::d intnuahcah Gentrys, Sun 1122 {lrving, BMI)
' ridden by the band and thon r s
y \ A.rfl%_.ﬂ‘el'.r?.lnﬁ'.lunﬁrgf E{l"-l_iﬂrl. = :: 29 s gurﬁﬁuw .II'EE (Feist, ASCAP)
ew record, unga Din,
was arranged by Alex Zanetis and @ 28 34 34 EEPFHE"E';!_.ﬂ&"ER d%"jggqghn PRl e 3
= Y produced by him for Ralph Paul, BAI) ‘ : el
. s nncensus. n y s who narrates. Ralph is a former — — = NICKEL SONB ... . ... . . ... 1
disk jockey from Denver and Nash- New Seekers featuring Eve Graham, Elektra 45719
e o - I ville. . . . Pat Gallagher of Denver (Kama Rippa/Amelanie, ASCAP)
new i SIng eis gﬂs. spearheaded a successful benefit — — — TEN TIMES FOREVER MORE . ... .
for the late Frank Kemnedy, a Ry - CotomOlE 445529 Blve: Séeny
Spokane disk jockey, who died of ;
Hﬂdgkin"s Dis:ﬂse_ - 5 x Dmr @ 33 2‘ 21 THE“;E FHEH Lﬂ"'E ﬂﬂlﬂ' ............... 5
Hiﬂiﬁun'h GEE _i.‘.lf thﬁ mmil.f nice F;;r:rﬂ:mLﬁSﬂ;; His Orch., Paramount D0&4
guys 1n the business, nas a hot one :
EUE;'I-E. His new Deneba release has (31) o e I.mErEHELEEa IE!.EI Iﬁ.lﬂsﬁln{ﬁu:n-gﬁl'n!é-r- By !
Published by: outsold all of his previous releases. g '
Danny writes and publishes from 36 — — PENCIL MARKS ON THEWALL .. .. ... ... 2
CENTRAL SONGS, INC. Logan, W. Va., and records in a::sﬂ}ﬂ El_:lrnﬁ:rdh i%mh:a 45285 (Free
1804 Ivar St. Hﬂ“_'fm, Calif. Nashville. Danny hopes eventually 26 30 36 E“-IE! HEII;: |_.|_-;|;:Ei : 8
to settle in Nashville and build (36) Patti Page, Mercury 73162 (Jack & Bill, ASCAP)
his own restaurant. . . . Indiana's 3 ]
newest entry into recording is 14- @ 35 38 — SWEET MARY ... ...................3
ear-old Sue Powell, who is on 'Ellfag'dii;grrzh E.I:ll“e:?:mn. Sussex 209 (Kama Sufra/
asic REC'E‘II'E'E-- = W Jﬂh““}’ West- R e EHIHIJEF 1
ern, long-timer, has signed a con- el R S N T
tract with Chartwell Artists Ltd.,
in Beverly Hills. He headlined the b T H‘E“E ﬁsiﬂmlﬂ’"m R R e B L
ball for Gov. Love of Colorado AR AEEARY | NIRRT (SUAAY Lpited
at the Denver Hilton. The show — — — PUSHBIKE SONG 1
v v was hosted by Ed Scott of KLAK. Mixtures, Sire 350 (Right Angle, ASCAR)
Dance music was provided by : 5
Rocky Starr and his group, Billboard SPECIAL SURVEY For Week Ending 3/6/71
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Billboard Album Rewews

POP

e STEFPENWOLF—
Gold/Their Greatest Hits,
Dunhill DSX 50099 (5)
This latest record by Steppenwolf 15 a
natural winner, It includes all their biggest
hits from "The Pusher,' and “Magic Carpet
Ride** ta ''Socokie, Sookie,” "Hey Lawdy
Mama,” and “Born to Be Wild.,'" Miust
merchandise.

it T ™ T | 8 I el 8 P L WL o

@ FOP

e’ RASCALS—

Search and Mearness,
Atlantic 50 B2F& (%)

7
s

The Rascals are now on the Columbia
fabel but this i3 no Aflantic sluff-off, In
fact, it contains some of the group's best
material in some time, The Felix Cav-
aliere sangs dominate but those by Gene
Carnish and Dino Danelli are strong en-
fries, as well, All are given & musical
drive that gives the sef an extraordinary
lift.

poP
JOHN CALE/TERRY RILEY—
Chureh of Anthrax,
Columbia C 30131 (5)

Terry Riley and John Cale fake no help
from their friends on this LF as they
bath play all the instruments heard hare,
including piano, organ, soprano Saxo-
phone, bass, harpsichord, guitar and viola.
There is good experimentation here and the
music seems deeply rooted somewhere be-
tween fthe universal concepts and man's
inept wiews of reality.

{3 JAET
GABOR SIABD—

His Great Hits,
Impulse AS P204.2 [§)

azabo’s elegeant guitar fone and wide
ranging ideas are given handsome pack-
aging, moving from Lennon-McCarfney to
Jefferson Airplane for choice of material.
A variety of back up wnits, from large to
small, supply the framework for Szabo's
Eurojazz work,

PO
THREE DOG NIGHT-—

Golden  Bisquits,
Durhitl DSX 50098 (S}

Heavyl That's the word that describes this
"hits" package that includes "'Dne,’" "Easy
to Be Hard,” ""Mama Told Me,”” and "Ell’s
Coming,”” The growp iz really together, the
songs are all solid and standup wnder
repeated listeming, This LP Is due for
giant sales.

Lhg: smlmls O SHmon:

ror

N/ JOE  SIMON-—
: The Spunds of Simaon.
Spring SPR 4701 (S

Joe Simon's first for the Polydor-distrib-
uted Spring label is the powerful beauty
overyane knew was. due, especially since
his Big "Your Time to Cry” disk for
Spring, Simon's smooth and gospel-rich
brand of country-soul gets an added 1ift
from the harn & string extras of Bergen
White. He brings his best wvoice ever fo
Al My Hard Times,” “Love You More
Than Anything'® and ““Na Mare Me."”

ol it il
A=Y WARREN PHILLIPS &
THE ROCKETS—

Rocked Outl
Parrof FAS 71044 (5)

The rock "n’ roll réevival gains momentum,
and here, Warren Phillips, backed by a
popular rock group, gives the renaissance
another shat in the arm by breathing a
Fresh new breath of life into such great
old standards as, ""Shake, Rattle & Roll,"
“"Blue Suede Shoes,” ""Whole Lotta Shakin’
Goin' On,'" and others. Ideal for rock and
roll  collectors.

% ., Jnzz
o ORMETTE COLEMAN—
Lave Call,

Blue Mote BST B4356 (5)

The first half of this session was pre-
viously released to great acclaim and this
partion of the affair is well vp to standard
with Coleman getting much infensity on
his two Instruments (alte and trumpet)
and the meshing of Jimmy Garrison’s bass
and Elvin Jones' drums providing fromt
line back up.

&
NS JIMI HENDRIX—
f The Cry of Love,
Reprize M5 2034 [5)

The late Jimi Hendriz really takes off on
this great friumph beyond tribute, a5 he
unleashes an  electrical stform =0 supers
charged that *'Freedom,'” "Ezy Ryder' and
"Angel” erupt and Fash from this dizk
like nothing that came before, The pro-
duction s the truest yet, bursting with
natural power, and Hendrix feeds the
incredible flow, along with Mitch Mitchell,
Billy Cox & Friends.

CACTUS

CHE WWAY

O AMNOTHER

N
Lty
CACTUS—
/ One Way, Or Another,

Ateo S0 33356 (5)

Cactus continues to supply solid reck en-
joyment, Flashes of genius infiltrate their
new material and the &:27-minufe work-
over of “Leng Tall Sally" is truly in-
spired, Standaut among their newer songs
are "Rock 'n' Roll Children,” "Hometown
Bust,” "Big Mama Boogie" and "0Ons Way
JO0r Anather,™

o, COUNTRY
=’/ DiCK CURLESS—
Coggin®  It.

Capital 5T &89 (5

One of the greatest woices in  counfry
music, Dick Curless has come wp with a
package bound to please man, woman,
and child, The LP hinges, of course, on
his country hit '"Jukebox Man,” but '"Water-
melon Man" dezervés evening airplay an
country music stations, and the fraditional
country fans will appreciate Corless’ wver-
sion of ""Waiting for a Train." Goad LP,

POP,

¥ TONY BEMMETT—
Love  Story.

Columbia C 30558 (5]

Bennett starts things rolling smoothly here
wifh & warm and sensitive “Love Story™
that hits the mark [n tasfe and phrasing.
The rest of the tunes, which include "Tea
Far Twa,'" A Taste of Honey,” ''Country
Girl" and ™1 Want to Be Happy,” s just
the right Tony ticket for fine listening.

Pop

% RONNIE HAWKINS—
i The Hawk,

Cotillion SD 903% (5
Mr. Hawkins, roaring through Miami with
the Dixie Flyers plus Duck Dunn and Duane
Allman, in & collegtion that moves and
rocks from a Paul 5imon song "Leaves That
Are Green' deep down to the old “Drinkin’
Wine Spo Des 0 Dee” B5alid mixture of
rock and country  with  Charlie Rich's
“Lonely Weekends™ & fine frack.

DAVE PEEL

MOVE TWO MOUNTAINS

BT T o eyineg GAESWE WEEE] T Bl 6 ad mimgg
# A T N T U T T G WS ek e
LN N TR R 6 Thel V] e b B G

COUNTRY

DAYVE PEEL—
fMove Two Mountaing,

Chart CHS 1039 (5}

Dave Peel s a name the music industry
will know well in years to come if he
continves this present  streak. ""Willard
Crabtree’s Running for Trustee” is a solid
but szneaky message tune that packs a lot
of Impact. “'I'm Walkin’,"”" “'Day"* and ""Wax
Museum' are alse good. But My Baby™
is cuter than hell and deserves heavy
airplay. Guaranteed fo be & listener-winner.

1 GOSPEL

IN CHURCH WITH
BROTHER JOE MAY-—
MWashbora 7093 (§)

This latest album by Bro. Joe May, most
of which was recorded live, is a dramatic
mixture of song and sermon deliversd in
the inimitable Joe May style. The con-
tents are wrgent, sincere and wvery moving.
Here is the artist at his exciting best.
Get his message.

www americanradiohistorv com

@ GOSPEL

SWANMEE QUINTET-—
Sing DQut,
Creed 3022 (5)

Like good wine, the Swanee Quinfet seems
to improve with time. Theirs is a force-
ful, scintillating approach to gospel, and
their message carries an [mpact that is
enjoyable without being overwhelming.

1971

MARCH 6,

rop

k_J DAVE MASON &
£~ CASS ELIOT—
Blue Thumb RBTS BB25 (5

This premiere LP for the duo of Cass and
Mason comes on the heels of their first
personal  appesrance  towr in  the U5
The duets on the LP are Fairly strong,
but far the most part it seems the fwo
super stars, one from the world of pop
and one from the slightly less commercial
world of rock, solo for the most part and
get help from each other on choruses and
in chosen parts of tunes,

poPR
ARGENT—
Ring of Hands,

Epic E 30128 (%)

Back for a second atfempt at  musical
success, Argent has fried to  blend the
best of hard rock and acoustic effects with
this second LP. The sound is soft for the
most part and Rod Argent is once again
the producer, in  conjunction  with  Chris
White. *“Sweet Mary,”” and “'Cast Your
Spell  Uranus,” highlight the first sids,
while the second side highlights the funes
“Chained,”” *“'Rejoice,” and “'Pleasure,”

CLASSICAL
TCHAIKOVSKY: 1812 OVERTURE/
SERENADE FOR STRINGS—

Philadelphia Oreh. (Ormandy).
Columbia M 30447 (5]

This wversion conjures all the imagry of
the exciting battle, This is an all-star
lineup which includes the marvelous Mar-
mon Tabernacle Choir, all working fever-
ishly, meticulously, to re-create the impact
of the music. The Valley Forge Band and
the cannon burst with color,

ALBUM REVIEWS

BB SPOTLIGHT

Best of the album releases
afl the week In &1l cate-
gories s picked by the BB
Review Panel for top sales
and chart movement,

SPECIAL MERIT

Albums with sales potential
that are deierving of special
consideration at both the
dealer and radio |evel,

FOUR 3ITARS

% % % dkAlbums with sales patential
within  their category of

music and possible chart
items,
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Album Reviews ...

SPECIAL MERIT PICKS

POPULAR

IMPRESSIONS — 1& Greatest Hits., ABC
ABCS 727 (5)

ABC  repackages 185 of the Impressions’
best soul efforts of the &0's on one disk,
updating the [|abel's previous hit pack-
ages to expleit Curtis Mayfield and the
grovp's  current peak. Curtomn, the Im-
pressions’ present |abel, haz alsa pul out
an LP with much of the same material.
Anyway, it's one more fime around for
“Gypsy  Woman,” "'People Get Ready,”
“Keep On Pushing™ and others, which, as
& collection, offer no more and maybe a
little less in top content than the ariginal
fwo "‘greatest hirs”™ albums on ABC.

KEIR DULLEA—Platypus SLF 5001 (5)
The star of the Broadway and London
productions of “Bufterflies Are Free” makes
an impressive album debut that should
guickly win much programming and prove
a good sales item, He turns in exceptional
treatments of Tom Paxton's *“'Jimmy HNew-
man,” Gordon Lightfoot's ‘‘Last Time |
Saw Her" as well as the “‘Butterflies Are
Frea" theme.

RICHARD WILLIAMS—Where Do | Go,
Guad GQUS 5003 (5

The TV star makes his album debut, and an
impressive one it Is, Williams comes an
strong with his readings of the title fune,
“"Where Do | Go™ from “'Hair,” end “Till
Love Touthes Your Life,” which is his
current single release. Label, handled by
MGM, should ger good MOR  programming
mileage which should induce sales and
chart action,

WELLS FARGD—0On Stage, Carousel CAR
Jo52 (5}

Here's @& new group to watch as Wells
Fargo makes ifs album debut here in
this Carousel album. The label s dis-
tributed by Bell, This wet offers 11 good
original cuts plus an updated version of
Hank Williams™ "Jambalaya.” Among the
top numbers in this rustic-flavored disk
are  "You're Just Right,'" "Lone Man,"
and “'Life of & Girl."™

VARIOUS ARTISTS—A Mostalgia Trip to the
Sars/1920-1950, WVel. 1. Monmouth-Ever-
green MES ?nfm [5)

Some fine wvintage EMI recordings have
been resurracted for  this  two o volume
geries. Featured in Volume 1 are Bebe
Danlels, Ramonm Mevarro, Glorla Swanson,
Pola Hthrl Jackie Coogan, Tallulah Bank-
head, Carl Brisson, Jeanette MacDonald,
Jack Buchanan, and George Burns &
Gracie Allen. The found 13 excellent.

YARIOUS ARTISTS—A HNostalgia Trip fo
the Stars/1920-1950, Wwel, 2. Menmouth-
Evergresn MES 7031 (5)

The sounds of the past have been made
highly attractive in this two-volume series
of old EMI recordings. Featured in Velume
2 are Adolphe Menjou, Sophie Tucker, Wal-
ter Pidgeon, Elsa Lancaster, Anna Neagle,
Harry Richman, Gracie Fields, Stanley
Holloway, LIIII Palmer, and Stan Laurel
& Oliver Hardy.

CLASSICAL

BRAHMS: PIANO CONCERTOS 1 & 2-Arrau/
Concertgebouw Orch., Amsterdam (Haitink).
Philips &700 018 (3}

Arrau's playrini, which can only be called
superb, on klavier/piano, is  positively
amazing throughout  this  two-LP . sel,
Thrusting, energetic, bold, precise are all
ingredients which he utes to the fullest
Haitink and the Concertgebouw couldn't
be better.

BUSINESS
OPPORTUNITY

Nationwide organization with
highest credil rating seeks part-
nerships with established corpora-
tions.

Object: Provide help to minarity
businessmen in form of capital and
management assistance. Minimum
investment by you: $150,000

Alfiliate of our organization will
match each dollar you pul into
jaintly-funded investment company
with two dollars, then leverage this
up to $2,250,000 with bank credit.

You charler company, manage it,
exarcise full powers of decision
over its investments. We share the
satisfaction ol seeing more hard-
working, talented Americans
brought into the hear of the lree
enterprise system as owners and
employers.

More than 550 million of our
funds commitied te such joint ven-
tures with more than 100 corpora-
tions of all sizes. Excellenl track
record.

Full details first |letter. Reply in
confidence fo: A. 5. Venable, Direc-
tor, OHice of Minorily Business
Enterprise, United States Depart-
ment of Commerce, Washinglon,
D.C, 20230,

BACH: CANTATAS, BWY 51 & 199=Amel-
ing / Andre / Deutsche Bachsolisten {Winsch-
ermann). Philips &500 014 [5)

Elly Ameling, often considered one of the
foremost Bach interpreters, does & master-
ful job on the composer's ‘‘Mein Herze en
schwimmt Im Blut," and ""Jauchzet Gott in
allen Landen,” Miss Ameling has an ex-
citing soprana  woice, and supported by
Helmut Winschermann and the German
Bach Soloists, and & careful selection of
accompanying musicians, the compositions
gain new life and meaning,

LORTIING: DER WILDSCHUETI (Scenes)—
Various Artists/Lepizig  Gewandhaus Orch,
(3chmitz). London 05 26181 (&)
Considered by asuthorities fo be Lortzing's
finest opera, ‘'Der Wildschuetz® f'lna?hr
hits the domestic catalog in this marvel-
ous alburm of aries and scenes, This ax-
cellent cast, including Tom Krauvse, Gizela
Schroeter, Peter  Schreier, Ruth-Margret
Pugtz, .lirnﬁfﬁ van  Mill and Rosemarie
Roenish, i§s ably conducted by Paul
Schmitz, also leading Leipzig Gewandhaus
Orchestra and Leipzig Radio Chorus.

JAIL

ARCHIE SHEPP & PHILLY JOE JONES—
Fantasy B&018 [§)

The stretched out harmonies and  avant
falent of Shepp's tenor saxophone and piano
gets  matching  billing with  Philly  Joe's
drumming, which can encompass and add
to  most  styles. Apparently recorded in
Paris fairly recently, it consists of Pwo
probing tracks that explore the ultra con-
temporary modes of jazz, ranging widely
from wiolin to vocal,

JOHN W. (KNOCKY} PARKER=The C(om-
plete Piano Works of Jelly Rell Maorton,
Audiophile AP 102-105 (5]

An o impressive quartet of sides by Parker,
lifelong stedent of saghime and phanist
Maorton. Parker is heard on solo piano—
the best moments—on celeste and  aided
by a rhythm section. Some of the with-
rhiythm tfracks lack the dalicate swing that
was Morfon’s and is Parker’s frademark,
With the revived Interest in this kind of
music, Parker's set should net increased
cales, A worthy |aber of lowe and taste,

SOUL

AL GREEM—Gets MNaxt fo You, HI SHL
JX42 (5]

Al Green 5 a solid driver who has @&
raunchy way with Motown mataral, like
his ""Can’t Get Mext to You'" hit, but can
add his sume'rhim]:j special 1o the rhythms
of Sly Stone, Wilson Pickett, Johnnie Tay-
for, etc. Rough and funky, Green really
punches the agrif out of ""Are You Lonsly
For Me Baby,” "Right Mow Right HNow''
and, his new single, “Driving Wheal,”
which sounds like his biggest yef.

GOSPEL

BROOKLYN ALLSTARS — Lead Me, Guide
Me. Mashboro 7092 :5?

Here i a consistently fine group of arfists
whose songs of faith bring messages of
+n'|r and hope to the hearts of many people.
here is unigueness of style and great
coordination of effort here; and  fthese
gualities, added fo the group's ability to
reach ifs awdience, make for an album of
great potential,

CHILDREN'S

RUSSIAN FAIRY TALES — Marris Carnowvsky.
Caedmon TC 1332 (5)

This brilliant acter is superb here, as he
renders the stories of fairly tales with
color and understanding for 'inis avdience,
Children will love his pleasant and en-
dearing sityle, 5tories chosen are varied
&nlnji Carnowsky handles ftham all defight-
iy,

SPOKEN WORD

DR. MARTIN LUTHER KING JR.—Remain-
ing Awake Throwgh a Greal Revolution.
Creed 3024 (5)

Every American has heard of Dr, King's
dream and this LP i indeed a refresh-
ing change from that famows speech, now
not only part of the ages but also a
cliche, The two speeches offered here, re-
flect a somewhat heavier side of the
great black |sader. King seams to  be
more  blunt here and alzo a bit more
frustrated. The tone in his wvoice is still
that of the great orater that he was. On
the album, one is offered another Insight to
the man. This record should be heard
by everyone in this country at least,

THOMAS: IN COUNTRY HEAVEN/THE EVOD-
LUTION ©OF A POEM—Dylan Thamas/ Vari-
ous Artists, Caedmon TC 1281 (5)

Here is a fascinating album of the de-
velopment of Dylan Thomas' ““In  Caountry
Heaven.” Included are readings by Thomas
of three poems, which would have been
part of "In Country Heaven” plus refer-
ences to it in his introduction to reading
another work., Hugh Griffith is joined by
Douglas Cleverdon and Barry Jones is read-
ing revisions of fthe wark. Humphrey
Searle’s reminiscences also are presented
in this remarkable pressing.

POPULAR %k

RCA  BROADWAY STRINGS & VELVET
VOICES—Music from 1he Broadway M-
zaﬁcil I:Eljn, Mo, MNanett. RCA  Victor LSP

GOGGLES—Audic Fidelity AFSD 4244 (5

ERON TABOR—With Herb Ellis and Oscar
Lastro Neves. Studio 10 DBX 104 (5

GEMESIS—Trespass. [mpulse AS *?Eﬂg {5]

FRANK BARBER PERCUSSION — Deep Per-
cussion, Polydor 24-4508 (5

CLASSICAL ik

PUCCINI: TOSCA (HWighlights) — Milsson /
Corelli Fischer-Dieskau / Various Artists.
Londan 05 24183 (5)

FONCHELLI: LA GIOCONDA (Mighlights)—
Tebaldi/Various Artists (Gardellil, Lon-
don D5 28152 iSh

DYORAK: STRING SEXTET, Op. 48/5TRING
QUARTET, ©Op. 1—=Berlin Philharmonic
Octet. Philips B39 754 (5)

MAHLER: SYMPHONY Mo, 7 — Concertge-
bouw Orch., Amsterdam (Haitink). Philips
&700 035 (5

SCRIABIN: VERS LA FLAMME/SONATAS 3,
4 & 10-Ruth Lareds. Connoisseur
Society €5 2034 (5)

SOUL Yk

ltrsluHHﬂH—Cam 'n Saxy. HI SHL 32040
GOSPEL Kk

GOSPEL KEYNOTES — Wide River. Mash-

bore FO095 (5]

PROF. HAROLD BOGGS—That's Where |[t's
At. MNashboro 7090

REY. CLEOPHUS ROBINSON—The Football
Game of Life, Mashboro 7094 ([5)

SUPREME ANGELS—By and By. Mashhboro
7091 45)

RICHARD & PATTI ROBERTS & THE WORLD
ACTION SINGERS — Love |s. Light LS
5563-LP (5)

SEGO BROTHERS & NAOMI — | Pray M
Way Out of Trouble. Silver Staff LP
15003 (5)

COMEDY *kk

HUDSOM & DANDRY—Hanoing in  There.
Dore LP 324 (5)

JERRY CLOWER FROM YAIOD CITY-
Mississippl Talkin®. Lemon L5 1000 [5)

SPOKEN WORD %4k

ELIOT: THE WASTE LAND / OTHER POEMS—
T.5. Eliot, Caedmon TC 13246 (5)

DYLAN THDMAS READING FROM HIS
WORKS—Caedmon TC 1342 (5)

JOYCE: ULYSSES/FINMEGAN'S 'WAKE -—
Joyee Cusack, Caedmon TC 1340 (5)

J
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BEST SELLING

dZZ

Last
Week TITLE, Artist, Label & Mumber

2 TO BE CONTINUED .
Is@ac Hayes, Enferprise EN5 1014

3 BITCHES BREW .
Miles Davis. Columbis GP 24

5 CHAPTER TWO . I
RKoberta Flack, Atlantic 5D 1549

1 MILES DAVIS AT FILLMORE
Columbia G 30038

8 DON ELLIS AT FILLMORE
Columbia G 30243

4 THEM CHANGES .. .. .
Ramsay Lawis, Cadet LP5 844

6 FREE SPEECH .. .
Eddie Harris, Atlantic 50 1573

9 STRAIGHT LIFE ... ... ... ..
Freddie Hubbard, CTI CTI 4007

LP:

Weeks on
Chart
13
A4
.26
....... 14
.18
A9
. 9

.4

— OLD SOCKS, NEW SHOES . . . NEW SOCKS, OLD SHOES 17

Jazz Crusaders, Chisa C5 B804

18 BUBAR .oousisemaan i v
Stanley Turrentine, CT1 CT| &005

11 THE PRICE YOU GOT TD PAY TO BE FREE ..

Cannonball Adderley, Capitol SWEB &31
16 STILLNESS

Sergio Mendes & Brasil ‘66, ABM 5P 4284

13 PTAH THE EL DAOUD O
Alice Coltrane, Impulse AS 9195

17 BRIDGE OVER TROUBLED WATER
Paul Tesmond, AkM T0O32

. 4

2

L

20 THE BEST OF JOHN COLTRANE—HIS GREATEST YEARS 16

Impulse AL 9200-2

14 BLACK DROPS .. _........ ...
Charles Earland, Prestige PR 7815

15 HOT BUTTERED SOUL .. . .
Isaac Hayes, Enterprise EN3 10010

7 THE ISAAC HAYES MOVEMENT .
Enterprise ENS 1010

— SOUL LIBERATION .. ... ... ......
Rusty Bryant, Prestige PR 7798

12 GULA MATARI .. : R

Quiney Jones, ALM 5P 3030

.14

.86

.. 46

Billboard SPECIAL SURVEY For Week Ending 3/6/71

Q.

WHAT PERCENTAGE OF
B-TRACK PLAYERS ARE
PURCHASED AS A GIFT?

A,

179% OF ALL 8-TRACK
PLAYERS OWNED ARE
OBTAINED AS GIFTS.

SOURCE: BILLBOARD PROFILE OF TAPE AND
TAPE EQUIPMENT CONSUMERS

Over 125 pages containing thousands of facts about
the Tape and Equipment Market. Available now.

For prices contact BILLBOARD CORPORATE RESEARCH
165 W. 46 ST., NEW YORK, N.Y. 10036

wessssaaaicaaracialhictory com
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Jukebox programming

lll. Programmer Plugs
Use of Colorful Strips

PEORIA, 1Il.—The jukebox pro-
grammer’s own judgment will de-
termine if a lot of color on the
title strip panel is self defeating,
according to Bill Bush, Les Mon-
tooth Phonograph Service here.
Bush opts for plenty of color.

"We not only use the Sterling
Title Stnp color units but alsp use
colored acetate over all the new
releases we put on.”

Bush commented following a
recent article where Star Title
Strio Co. manager Norman Mor-
gan said that the overuse of color
and novelty strips can reach a
point of dimimishing return where
no single element on the program
panel will stand out.

However, both men agree that
the main object is to make the
program panel easy for the patron
to read.

“As for making the program
panel too—'carnival-like'—I1 would
like to point out that the jukebox
manufacturers are also using color
in a very distinctive way now. Of
course, today's machines are not
gaudy as they once were, bul
there is considerable use of color.

“Where you refer to program-
ming and definite distinctions of
music categories, what are vou
going to do if you don't use some
color? As for separating our cate-
gories, we're just talking about
four—pop, country, soul and old-
1E5.

“I think this is a definite help
to the patron and better than a
whole panel of strips all exactly
alike.”

The use of acetate coverings for
new releases is an absolute must,
and again, Bush and Morgan
agree. Morgan, however, caufions
programmers not to allow a whoele
series of different color acetate
covers to accumulate around the
program panel.

Bush uses the acetate covers in
Iwo ways.

“First of all, we use them to
draw attention to the new records.
In the past, we often had location
owners or personnel ask uws to
write down the new releases we
were putting on each time. The
acelate sinips take care of that
problem.

“Secondly, we will leave an
acetale stnp over any recording
that is particularly popular—for
example ‘Rose Garden.” We will
even leave an acetate over an oc-
casionial oldie that we know is
carning good play. It's just another
merchandising factor.”

As with so many programmers,
Bush finds that dozens of oldies
are earning good play now. He
still has many copies of the follow-
ing titles around the route: “Close
te You,” Carpenters; "“Cecilia,”
Simon & Garfunkel; “Raindrops
Keep Fallin' On My Head,” B.J.
Thomas; “Looking Out the Back
Door,” Creedence Clearwater Re-

vival; “For the Good Times,” Ray
Price.

The importance of the acetate
cover over new releases is that it
helps get a record started, Bush
said. “We buy records every Fri-
day. This is when we have a meet-
ing involving all our routemen
and decide what to purchase. These
records won't go on the juke-
boxes, however, until 10 days
later.

“So if a recording happens to
be something that is breaking fast
the Friday we decide to buy it,
we are already behind., Then the
lag of 10 days makes it that much
more important to call attention
to the record when we do get it
out.”

Of course, most of the time,
Bush and his crew are well ahead
of the big hits. “We buy on the
basis of a lot of factors. but we
try to have the record on the
boxes as it's working up the chart.
If we don't, we figure we've lost
one-third of its exposure time.

Aside from the usual factors
that go into deciding on a record,
Montooth’'s men look for:

® Big advertisements in the
business papers.

® How the title strip company
is reacting (Bush said: “We con-
sider if Sterling is confident about
a record; but we don't wait on a
record Sterling hasn't slated for a
strip™).

@ Significant chart movement
(“If it lands at 85 the first week,
we know that sooner or later we're
probably going to be on the rec-
ord™).

If Bush buys a record for which
no strip i1s available, he orders the
strip. “It's not that we are against
typing our strips—we aren't. We
just believe that a professionally
printed strip is that much easier
to read.

“The color coded categories and
the acetates to mark new and spe-
cial records also work toward eas-
ter reading and that’s the function
of the title strip panel.”

MOA TOPIC

SinglesStillLong

LP’s Unlimifed Programmers Form
Radio, Jukebox Ties

Issues 4 Sefs

NORTHFIELD, Ill.—Little LP's
Unlimited here has released four
new Little LP packages. As cus-
tomary, the popular artists’ pack-
ages contain songs never released
as singles. A series of previously
released albums has been restocked.

Diana Ross: “My Place,” “Baby,
It's Love,” “The Long and Wind-
ing Road,” "How About You"
“I'm Still Waiting” and the title
song "“Everything is Everything”
(133); Supremes & Four Tops:
“Ain't Nothing Like the Real
Thing,” “Knock on My Door,"
“Without the One You Love”
“Everyday People,” "“For Your
Love," "Together We Can Make
Such Sweet Music” (134); Jazz Cru-
saders: “Jackson,” “Hard Times"
"Why Do You Laugh at Me"
“Jazz!." "Golden Slumbers™ (135);
Tony Mottola: “Didn't We,"
“We've Only Just Begun,” “So-
phisticated Lady,” “Yesterday
When I Was Young,” "Wave” and
the title song “Close to You™
(136).

The 16 albums on the restock

(Continued on page 48)

e Continued from page I

WIRL 'program director Robin
Walker said his station can now
play oldies such as “"MacArthur
Park™ and “Georgi Girl” with more
confidence because “these oldies
are on almost every Les Montooth
Phonograph Service jukebox in
town and getting heavy play.”

Montooth jukebox programmer
Bill Bush said he now knows well
in advance what records WIRL 15
exposing over the air and can have
them on the jukeboxes, As a re-
sult, Bush is already earning good
play on “Love Lines, Angles and
Rhymes,” "Ain't It a Sad Thing,"
“Help Me Make It Through the
MNight” and “Me and Bobby Mc-
Gee"—all recent WIRL picks.

Walker said: “Recordings such
as "MacArthur Park® and ‘Georgi
Girl" represented a gray area be-
cause they're not on charts and no
longer are selling in local stores—
we had no way of determining
their popularity. But Bush can
guarantee us that the recordings
are playing in the jukeboxes and
he can almost give us a demo-
graphic breakdown as to the audi-

Wis. Jukebox Programmer
Has Rapport With Stations

MADISON, Wis, — Radio and
jukebox programmers are finding
that they have much in common.
This is the experience of Pat
Swartz at Modern Specialty Co.
here, who each week chats with
two local radio programmers.

One result of Mrs. Swart2's rap-
port with Chuck Bailey of WISM
(Top 40) and Johnny Howard of
WMAD (country) 15 that now,
both outlets print “LP cut” on
their hot sheets that are distributed
all over town.

“The playing of album cuts was
sort of cutting my throat and 1
explained the problem to both

By GEORGE KNEMEYER

WASHINGTON, D.C. — The
trend towards singles longer than
three minutes continues. The sub-
ject of long singles will be one of
the topics discussed here when the
Music Operators of America
(MOA) Board of Directors meets
March 7-9.

Long singles have been a steady
problem for the past year, with
some programmers boycotting cer-
tain singles because of their
length, Most jukebox program-
mers would prefer singles three
minutes in length or less.

Fight Royalty Rise
On Jukebox Disks

By RUTH CASTLEBERRY

COLUMBIA, §5.C—Music Op-
erators of America (MOA) execu-
tive vice president Fred Granger
is still patiently explaining the
jukebox copyright revision legisla-
tion at the grass-roots level in the
organization’s efforts to forestall
any increase in agreed upon pro-
posals.

In an address before the South
Carolina Coin Operalors Associa-
tion annual meeting, Granger out-
hned MOA’s long struggle in the
copyright revision law still before
commitiee in Congreess. MOA

MARCH 6, 1971, BILLBOARD

changed its board meeting from
Mashville to Washington (Mar. 7-9)
s0 that directors can visit congress-
men.

MOA is standing by its industry-
backed compromise of $8 per ma-
chine per year and is contesting
provisions for adding a $1 per ma-
chine per year statutory perform-
ance right, a 50-cent per machine
per year registration fee and a pe-
riodic review of royalty rates.

A portion of MOA's stand:
"Without a fixed statutory ceiling

(Continued on page 48)

Of the top 10 singles on Bill-
board’'s “Hot 100" in the Feb. 27,
1971 issue, only half were over
three minutes, but the average
playing time for the singles was
3:11 minutes. One single, “Me
and Bobby McGee,” by Janis
Joplin, runs well over four min-
ules,

About half of the rest of the
Hot 100 was also over three min-
utes in length. The longest single
on the Hot 100 was “Isn't Tt a
Pity" by George Harrison, which
runs oOver seven minutes. Ironic-
ally, a much shorter version of
the song appears in his LP, “All
Things Must Pass.” Harrison's
newest simgle, "What Is Life,”
runs over four minutes, The flip
side of “Isn’t It a Pity,” "My
Sweet Lord,” also runs over four
minules,

Only two other recordings on
the Hot 100 run over four min-
utes: “Amazing Grace” by Judy
Collins (4:04), and "D.O.A" by
Bloodrock (4:14).

Recently Stax Records an-
nounced that it is trimming the
length of some album cuts that
have been getting good AM play
and releasing them as singles.

A look at the Spotlight Singles
for February 27 shows that four
of the 10 songs receiving Top 60
or better picks for the Hot 100
run over three minutes. One get-
ting a Top 20 Soul pick was over
three minutes, while no country
song over three minutes received
a Top 20 pick.

www americanradiohistorv com

men. Now, when | have a jukebox
request for something on an album
the stations are playing. 1 can
al least show the location that it
is not available as a single. _

“The Creedence Clearwater Re-
vival ‘Pendulum' LP was driving
me crazy because the stations
were playing a lot of different
cuts from it. Finally, ‘Pendulum’
was pulled off as a single.

*] think record companies are
testing the reaction of people to
certain  singles by encouraging
radio album play and it's an in-
telligent approach, but it does
leave the jukebox programmer in
the middle a lot of the time.”

Essentially, both stations now
advise her as to what records they
will be featuring., She also tells
them what s going in the juke-
boxes,

“Sometimes they have a prob-
lem on service and will come to
me for records. It's just a case of
helping each other out and it's
working real well.™

ILLINOIS

ence in each jukebox location.”

Bush reports many oldies playing
well and even flags them with spe-
cial title strip covers (See separate
story). He phones Walker once a
week and reports on best-playing
oldies. In return Walker sends Bush
the station's playlist the same day
it goes to the printer.

Bush said his firm is probably
programming 90 percent of WIRL's
“hithound” picks. WIRL plays from
a list of 35 records plus its five
weekly picks. These are theoret-
ically exposed over the air 24 times
daily (one pick is played at the
“top” and "bottom" of each hour).

Examples of WIRL picks already
ordered and ready to go on juke-
boxes here are: “Pushbike Song”
by the Great American Disaster,
“Something in the Way You Move”
by Heritage, “Signs™ by Bobby
Vee, “Country Road” by James
Taylor and *I Believe in Music” by
Marian Love. . i

During Montooth firm's Friday
record meeting Feb, 26, five more
WIRL picks were studied: “Blue
Money” by Van Morrison, "Free"”
by Chicago, “L.A. Goobdye" by
ldes of March, “Rise Up"” by Blues
Image and “Southern Man" by
Dave Clark Five. _

“The instances where locations
have told us they heard a record
on the air that we don't know
about have been cut to almost
nothing,” Bush said.

He added that he does not buy
all WIRL picks immediately, Two
WIRL picks Bush is still waiting
on are “Because It's Time"” by Mc-
Kendree Spring and “What About
Me" by Quicksilver Messenger
Service.

“In the case of these two record-
ings, we want to study the potential
a little more,” he said. But in most
cases, the WIRL picks are exerting
a strong influence on Bush’'s pro-
gramming.

Walker said WIRL exposes m}ht
two oldies each hour. He sal
“The information Bush supplies
influences the choices of the oldies
and in some cases has rekindled
sales. -

“After Bush told us ‘Bridge Over
Troubled Water' by Simon and
Garfunkel was still playing on
jukeboxes, we played it again and
it showed up a couple of weeks
again in our record store survey,”
Walker said.

Bush is so enthusiastic about the
success of exchanging information

(Continuwed on page 48)

‘Good Music’ Jukebox Trend

ROCK ISLAND, 1ll. — "Good
Music,” a familiar term in radio
station programming, is having
more application in the program-
ming of jukeboxes, according to
Liz Christiansen, Johnson Vending
Service here.

“There seems to be a trend to-
ward a smoother type of music.
We have even had a couple of
country locations start requesting
old Glenn Miller and Tommy
Dorsey standards.

“In some cases, locations have
told us that if we can't bring them
anything but ‘this rock stuff’ then
don’t bring anything.”

She said that knowing how to
cater to the pood music location
is difficult and that she can't go
on artist reputation alone. “For
example, ‘She's a Lady' by Tom
Jones might sound right on the
basis of the artist's name, but it's
not what some of the good music
locations want.

“Now, this new one by the
Lettermen, ‘Everything Is Good
About You," is the kind of song
the good music locations hike. |
use Ray Anthony's things on Ran-
wood gquite a lot and Tommy
Wills' recordings are very good in
these kinds of locations.”

Wills has started to produce a

series of standard type repertoire
for Wurlitzer and is currently spe-
cializing in medley type adult ma-
terial. An example: “Your Cheatin’
Heart/Half as Much” and “To-
gether Again/You Win Again™ are
one side of two recent releases.

Organ music is another popular
item in some good music spots,
Mrs. Christiansen said, but she
added that there is a problem of
it sounding too much the same all
the time.

“The good music location does
require a certain sound, but they
wanl variety, too."”

For ideas, in all areas of pro-
gramming, Mrs. Christiansen stud-
ies the business papers, listens to
the advice of the two one-stops
she deals with and follows two
local radio stations closely. The
middle-of-the-road (MOR) stations
WHBF and WQUA and ftrﬁ?e
areas for discovering good music
location fare.

She also listens to KSTT (Top
40) on a limited basis and studies
the playlist of country outlet
WONT.

Probably as important as any
other factor is her own intuitive
judgment. "l knew the latest
Carpenters’ ‘For All We Know’

(Continued on page 48)
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Swap Radio, Jukebox Program Data

¢ Continued from page 47

with WIRL that he wants to set up
similar arrangements with WMBD
here, which plays a lot of album
cuts, and with country outlet
WXEL.

"Album cuts exposed on the air
create requests from jukebox loca-
tions and causes us some problems.
At least we would like to know
what recordings the stations are
plaving from albums.” (See sepa-
rate story on Madison, Wis., juke-
box programmer Pat Swartz.)

As for why the rapport between
radio and jukebox programmers is
increasing, Bush said: “Today's

[[SCHOENBACH CO.
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order,

economy is such that any business,
whether it's a radio station or a
jukebox company or whathaveyou,
needs to be more competitive,

We're a service business. “If we
can have records on the jukebox
as quickly as possible we have an
edpe.

Also, radio’s influence is grow-
ing, Even our second-rate locations
know what's being played. You
can no longer fool people by just

bringing in a handful of any kind
of recordings. It's better to come in
with just three or four and be sure
that these are the very best.”

Montooth Phonograph Service is
also somewhat unique because it
deals in jukeboxes only. The firm
i5 headed by Les Montooth, Music
Operators of America president.
“We probably work harder at juke-
box programming because we do
specialize,” Bush said.

‘Good Music’ Trend Grows

o Continued from page 47

was going to be a big hit the sec-
ond I heard it."

But sometimes all the factors
are not enough to properly pre-
judge the success of a record.
“Rose Garden,” “Help Me Make It
Through the Night" and “Bed of
Rose's” are three fairly recent re-
cordings that she didn't buy heav-
ily enough on.

“One vital area for me is the

Royalty Rise
Being Fought

o Continued from page 47

on their liability for performance
royalties, jukebox operators would
be exposed to continuing pressures
from the economically more power-
ful, monopolistic organizations of
copyright owners, to increase roy-
alty rates. Jukebox operators are
small businessmen and they cannot
be expected to effectively oppose
such powerful organizations of
copyright owners in periodic con-
tests over royalty rates.”

Officers elected by the South
Carolina jukebox organization: A.
L. Witt, president; B. T. Barwick,
board chairman; Jerry Palasis, first
vice president; Kenneth Flowe, sec-
ond vice president; Hal Shinn, third
vice president; Mary Hackler, sec-
retary-treasurer; J. P. Broughton,
sergeant at arms.
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5
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® The Most Popular and Trouble-
® Greatest Earning Power!

e Very Few SPEEDWAYS on the
Used Market . . . There Must

CHICAGD COIN MACHINE DIV

CHICAGO DYNAMIC INDUSTRIES, inc

718 & RiWINEEY BiWE CHICAGDT #iiHGi5 @04

middle column of the *Hot 100.
Naturally, 1 don't buy everything
that jumps suddenly in that col-
umn—but I watch everything
there."

Locations generally receive from
four to five new records each ser-
vice call and this can be weekly
or every other week, depending
upon how good the location is
dﬂmg

“My worst headache is special
requests, We receive requests for
old, old things that are just not
available, or for album cuts which
again are of the unavailable as
singles,”

But she said she is happy that
the locations are interested enough
in the music to keep sending in
requests,

Unlimited Sets

e Continued from page 47

list consist of packages by Wilson
Pickett, Crosby, Stills, Nash &
Young, Brook Bentun Aretha
Franklin, Les Brown, Artie Shaw,
Jimmy Dorsey, Wa}fne Emg,
Johnny Cash, Dean Martin, Everly
Brothers, IJ'H.: Vogues, Buuts Ran-
dolph, Burt Bacharach, the Car-
penters and Wes Montgomery.

'ONE STOP

service for all

BULK VENDING
MACHINE
OPERATORS

MERCHANDISE—Leaf ball gum,
wropped gum, charms, filled cap-
sules, ponned condies, bulk &
vocuum pocked nuts, ball point
pens, combs, T¢ tab, 5¢ packoge
gum, 5S¢ & 10¢ wvending pack
tandy bors.

EUPPLIES—Empty capsules YW —
V1 — Vi, coin weighing scales,
counters & wroppers, stamp fold-
ars, decals, route cards, padiocks,
aprﬂ? prl;:ln’rr- machine cleaners &
lubricants, paper cups for hot put
venders [ hot beverages.

EQUIPMENT — All Northwestern
bulk venders, cast lron stands, wall
brockets, sanitory & stamp wvend-
ers, new & reconditioned bulk
venders of all kinds, parts for all
bulk wenders.

DEPENDABLE,
FAST SERVICE,
LOWEST PRICES
FROM LARGEST
INVENTORY IN
THE U. 5.

Send for

prices and
illustrated
literatura.
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Whats Playing?

A weekly programming profile of current and oldie
selections from locations around the cauntry.

Cadillac, Mich.; Country Location

Bill Bryan,
programmer,

Bryan Bros.
Music Co.

Chicago; Soul Location

Moses Proffit,
operator;

J.D. Strong,
programmer;

South Central
Movelty Co.

Chicago; Soul Location

Billy McClain,
programimer,

Eastern
Music Co.

Jim Stansfield,
operator;

Belle Southwick,
programmer;

Jim Stansfield
Novelty Co.

Current releases:

“Rose Carder,” Lynn Andersom, -
bia 45252 i i

“"Help Me Maoke It Through the Ni ht."
Sammi Smith, Mega 0015 "

;g}zgrnf Rose's," Statler Bros., Mercury
Dldies:

“For the Cood Times," Ray Price;
"Wings of a Dove,"” Charley Pride.

Current refeases:

"What's Going On,"” Morvin Gaye,
Tamla 54201

“Soul Power," James Brown, King 6368;

“¥You're All | Need to Cet By, ' Arethq
Franklin, Atlantic 2T87.

Current releases:
;l:'uz’h?f‘ﬁ GCoing On," Marvin Gaye, Tomla

“lust My Imaginotion {(Running Away
With Me)," Temptations, Gordy TIDE

"It It's Real What | Feel,” lerry Butler,
Mercury 73169,

Current releases:

"Howe You Ever Seen the Raoin," Cree-
dence Clearwater Revival, Fantasy 665

""Watchin H':,.I Grow," Bobby Colds-
boro, LA %BTI
’l‘ll'u"l?g?mus Pearl," Jackson 5, Maotown

“Sha's a Lady,™
40058,

Tom Jones, Parrott

Madison, Wis.; Young Adult Location

Ln'u EIHSEJ T -
operator; ‘
Pat Swartz, = s
programmer; -
Modern X
Specialty Co. by

Current relegsas:
“Me and Bo McCee,” Janis Joplin,
Columbiao 45314;

"Help Me Make It Through the Night,"
Sammi Smith, Mega 0015;

'"léhigur Is Life," George Harrigan, Apple
I

"One Toke Owver the Line,” Brewer &
Shipley, Koma Sutra 516,

North Bend, Neb.; Teen Location

Ed Kort,
operator;

Louis Reginald,
programmer;

Kort
Amusement Co.

Philadelphia; Soul Location

Mel Epstein,
programmer,

Blue Ribbon
Vending Co.

Robinson, lll.; Adult Location

Alleta Hanks,
programmer,

Hanks Music
& Vending

Liz Christiansen,
programmer,

Johnson
Vending Service

Bill Welch,
programmer,

Automatic
Music Co.

Current releoses:

"Krock Three Times," Dawn, Bell 938:

'II'I'II.-!F:_IJ'rnu‘s Pearl," Jackson 5, Motown

"It's Up to You, Petula," Edison Light-
house, Ball 960,

Current releases:

"You're All | Need to Get By," Aretha
Franklin, Atlantic 2787:

"What's Gang On?," Marvin Gaye,
Tamla 542017 :;

"Don't Let 'H'l'l! Green Grass Fool You,'
Wilson Pickett, Atlantic 2781,

Current releases:
"“"Rose Caorden," Lynn Anderson, Colum-
big 45252

"she's a L o' Tom Jones, Parrof
40058 ; o

"I Really Don't Want to Know," Elvis
Presley, RCA Victor 9960;

"Knock Three Times," Dawn, Bell 938.

Current relecses:
"Cried Like o Baoby," Bobby Sherman,
Metromedia 206;

"Me and Bobb
Columbia 4531
"If You Could Rmd bt
Lightfoot, Reprise 0974,

M:GH " Janis Joplin,
Mind,”" Gordon

Current releases:
“"Help Me Make It Through the Night,”
Sammi Smith, Mega 0015;

“Wea Sure Can Love Each Other,”
Tammy Wynette, Epic 10707

“There's Something About a Lady,"
Johnny Duncan, Columbia 45319.
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Classical Music

Horne & Milnes Make
‘Barber’ Well-Kempt

NEW YORK — Mezzo-soprano
Marilyn Home and baritone
Sherrill Milnes sparked a delightful
ensemble performance of Rossini's
“Il Barbiere di Siviglia” at the
Metropolitan Opera, Feb. 20
Both artists are new to the opera
at the Met this season as is tenor
Enrico DiGiuseppe, whose re-
markable performance joined the
Met's lore.

DiGiuseppe was called the pre-
vious night at short notice to re-
place Franco Corelli in the title
role of the new production of
Massenet’s “Werther,” the first
performance of that opera at the
Met in about 60 years. As Count
Almaviva, DiGiuseppe stylishly
handled the deceptively difficult
role with a fine lyric voice,

Two weterans of the opera,
Fernando Corena and Glorgio
Tozzi, were excellent comically
and wvocally, The former, with
available recordings of Dr. Bar-
tolo on London, RCA and Rich-
mond, sparkled as always. Tozzi
who has recorded Don Basilio for
RCA, appeared at his best vo-
cally in some time.

Miss Horne proving herself a
genuine star, was a true master
of Rossini's difficult canto line,
even interpolating a fiendishly
difficult aria from that composer's

“ILa Donna Del Lago"” in the
lesson scene. Her portrayal also
hit the mark. She was boosted
in a program ad by London, while
RCA  plugged Milnes, whose
Figaro ranks with the best from
the opening “Largo al Factotum,”

Keeping the opera well under
control was conductor Thomas
Schippers, again demonstrating
that early Italian opera is his
forte. Jean Kraft sang well as
Berta. Raymond Gibbs and Nico
Castel contributed capable per-
formances. FRED KIRBY

Eschenbach in
Concert in N.Y.

NEW YORK—Chnistoph Eschen-
bach was sensitive and almost
flawless as the soloist in the
“"Piano Concerto” in an all-Schu-
mann program with the Cleve-
land Orchestra, in an admirably
conducted concerto, “Symphony
No. 3 (Rhenish),” and in “Man-
fred Overture” at Carnegie Hall,
Feb. 22. Eschenbach is a Deutsche
Grammophon artist. A four-LP
Schumann box with the four
symphonies and the other works
on the program will be re-released
by Columbia Records this year.
The works, conducted by the late
George Szell, previously were on
Epic. FRED KIRBY

Royan Fest Will Feature
21 World, 20 French Debuts

PARIS—The eighth Royan In-
ternational Festival, France's prin-
cipal contemporary music and arts
gathering, from April 3 to 10 this
yvear features 21 world and 20
French premieres,

Among artists and orchestras
appearing in the west coast resort
are Bruno Maderna, Musica Nova
of Bucharest, the Prague. Brno,
Bratislava and Warsaw electronic
music studios and the ORTF
Philharmonic Orchestra,

One evening will be devoted to

modern music from Eastern Eu-
rope and there will be free jazz
sessions. The Malaysian Shadow
Theatre will also be participating.
A Sacred Music and Arts Fes-
tival is to be held at four centers
in southwest France from April
9 to 18, including choral works
by Telemann, Bach, Mozart.
Principal conductor appearing is
kurt Redel, who will lead the
Pro Arte and ORTF Chamber or-
chestras and the Berlin Radio and
(Continued on page 51)

Forty-Six Titles in ABC/Dunbhill
Low-5% Westminster Gold Line

NEW YORK—The low-price Westminster Gold
line 15 being launched by ABC/Dunhill Records with
initial releases of 46 titles, each offering performances
of note. Westminster Gold carries a list of $2.99 a
record.

Among the famed artists represented are organist
Virgil Fox, guitarists Julian Bream and John Wil-
liams, bass-baritone Norman Treigle, pianists Ray-
mond Lewenthal and Daniel Barenboim, mezzo-so-
pranos Maureen Forrester and Regina Resnik, and
conductors Hermann Scherchen, Maurice Abravanel,
Sir Adrian Boult, William Steinberg, Artur Rod-
zinski and Pierre Monteux. Some of the material
previously was available on Westminster or its low-
price Music Guild line, while some combinations are
new mixtures.

The only multiple is a two-LP set of Berlioz's
“"Romeo et Juliet” with Miss Resnik, tenor Andre
Turp and bass David Ward, Monteux conducts the
London Symphony in this excellent set. Miss For-
rester's “A Charm of Lullabies,” featuring the Ben-
jamin work plus other lullabies continues a delight,
now on economy price. John Newmark is the excel-
lent piano accompanist.

Both Treigle recitals are winners with splendid
operatic recitals with Jessu Jalas conducting. An
“Operatic Heroes and Villains” set includes gems
from Massenet’'s “Don Quichotte,” Boito's “Mefisto-
fele” and Verdi's “Atilla,” among others. Selections
from Verdi and Mozart highlight the “Arias" album,
Tenor Pedro Lavirgen offers a marvelous “Spanish
Favorites” program with Manual Moreno Buendia
and Orquesta Conciertos de Madrid.

Avant-Garde

The variety of program ranges from a "“Gregorian
Chants" set with the Chorus of Monks from the
Abbey of Encalcat, France, to two avant-garde elec-
tronic pressings, Another fine choral album has the
Capella Russian Male Chorus under Nicholas Afonsky
in “Masterpieces of Russian Church Music.” A fas-
cinating electronic pairing contains the music for the
ballet “Electronics” of Remi Gassman with Oskar
Sala's "Five Improvisations for Magnetic Tape.”
“Provocative Electronics™ is just that as the Elec-
tronic Music Laboratory of the Catholic University
' of America, Emerson Meyers director, using construc-
tions on traditional forms,

Instrumental solo delights include a program of
flute and harpsichord sonatas with premier harpsi-

Mehta in Bruckner

NEW YORK—Bruckner's “Symphony No. 8" re-
ceived a masterful performance from Zubin Mehta
and the Philharmonic Orchestra at Philharmonic
Hall Feb. 16. The symphony, the only work on the
program, was conducted with a sensitive touch that
expressed the music, but held back for the finale.

Mehta, who has conducted Bruckner for London
Records, appears to grow with each performance.
The orchestra, which records for RCA, was exem-
plary throughout. FRED KIRBY
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chordist Jean-Pierre Rampal and harpsichordist Rob-
ert Veyron-Lacroix. Violinist Robert Gerle is out-
standing in Brahms' complete “Hungarian Dances”
with piano accompanist Norman Shelter,

Guitar fanciers can have a ball with these disks
as five are devoted to guitarists. John Williams has
two stunners, one with Sor's “20 Studies for Guitar,"
while the other, “Spanish Guitar,” has works of
Torroba and Ponce. An excellent recital is offered
by Ramon Ybarra with classical pieces of the 16th
through 19th centuries.

Bream, Barenboim

Two superior Bream sets, in monaural only, are a
Bach set and a “Greatest Hits"' album. The only
other monaural-only set has pianist Ravmond Lewen-
thal in fine versions of Beethoven's “Moonlight,” “Ap-
pasionata” & “Pathetique” sonatas. Barenboim also is
featured in a topnotch Beethoven set with Laszlo
Somogyi and the Vienna State Opera Orchestra in
a coupling of the “Concerto No, 3" and the “Fantasia
for Piano, Chorus and Orchestra,” also with the
Vienna Academy Chamber Chaoir,

Another Beethoven pressing, “A Best of,” con-
tains the last movement of the “"Symphony No. 9"
with Miss Resnik, tenor Jon WVickers, the London
Bach Choir, and London Symphony, Monteux con-
ducting; the first movement of “Symphony No. 5"
and the third movement of “Symphony No. 6" with
Steinberg, and the first movement of “Wellington's

Victory” and the Rondo from the "Piano Concerto

No., 5 (Emperor)” with Scherchen and the Vienna
State Opera Orchestra, Paul Badora-Skoda soloist.

Other inviting “Best of" composer sets include
Tchaikovsky with wviolinist Erica Morini, Rodzinski
and the London Philharmonic, Armando Aliberti and
the Vienna State Opera Orchestra, pianist Jacob
Lateiner, Abravanel and both the Utah Symphony
and Vienna State Opera Orchestra. Featured in Bach
are organists Carl Weinrich and Fox, cellist Bernard
Greenhouse, pianist Anthony Makas, and Scherchen
conducting the Vienna State Opera Orchestra Euro-
pean String Quartet and Vienna Symphony Wind
Group.

Mozart Set

The Mozart “Best of” includes Barenboim, pi-
anists Joerg Demus and Fou Ts'ong, Erich Leins-
dorf and the London Philharmonic, Boult and the
Vienna State Opera Orchestra, Milan Horvat and the
same orchestra, and Brian Priestman and the Vienna
Radio Orchestra. A similar Chopin disk features
pianists Barbara Hesse-Bukowska, Wladyslaw Kedra,
Badura-Skoda and Ts'ong. The orchestras are the
London Symphony under Peter Maag and the Vienna
State Opera Orchestra under Boult,

Other bests are "Best Known Overtures” with
Scherchen and Julius Rudel conducting the Vienna
State Opera Orchestra and Kurt Adler and the
Vienna Festival Orchestra, ballet music with Abra-
vanel and the Vienna State Opera Orchestra, “The
Best From the Russia We Love"” with Lewenthal,
Scherchen and Abravanel with the Vienna State Opera
Orchestra and Pierre Dervaux and L'Orchestre des

(Continned on page 51)
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Maonth Menth TITLE, Artist, Label & Mumber

1
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1

21

10
13

15
12
19
16
18
14

23

11

17
20

22

235

24

a0
E} |

35

28
26
32

39

TRANS-ELECTRONIC MUSIC PRODUCTIONS, INC. PRESENTS
SWITCHED-ON BACH
Walter Carles/Benjamin Folkman, Columbio M3 7194

TCHAIKOVSKY: 1812 OVERTURE
Los Angeles Philharmonic (Mehta), Londen CS 4670

DONIZETTI: LUCIA DI LAMMERMOOR (3 LP's)
Sills/ Bergonzi/ Yarious Artists/london Symphony (Schippers),
ABC/ATS 200004/3

MOZART: CONCERTOS 17 & 21 (Elira Madigan)
Anda/Camarata of the Salzburg Mozarteum Academica (Anda),
DGG 138783

BEETHOVEN: TRIPLE CONCERTO IN C
Oistrakh/Rostrapovich/ Richter, Berlin Philharmonic (Karajan),
Angel 5 35672

TCHAIKOVSKY: NUTCRACKER SUITE/PROKOFIEV:
PETER & THE WOLF
Mew Yark Philharmonic {Bernstein), Columbia M5 4193

MY FAVORITE ENCORES
Van Cliburn, RCA Red Seal LSC 3185

TRANS-ELECTRONIC MUSIC PRODUCTIONS, INC. PRESENTS
THE WELL-TEMPERED SYNTHESIZER
Walter Carles, Columbia MS 7284

BERLIOZ: LES TROYENS (5 I.F'S}
Vickers/ Veasey/Various Artists/ Chorus & Orchestra of the
Royal Opera House, Covent Garden (Davis), Philips &709.002

BEETHOVEN'S GREATEST HITS
Various Artists, Columbia MS 7504

BELLINI: NORMA (3 LP's)
Sutherland/ Herne/ Various Artists/Londen Symphony
(Benynge), London O5A 1394

BACH'S GREATEST HITS
Various Artists, Columbia M5 7501

SOUNDTRACK: 2001: A SPACE ODYSSEY
MGM SIE 5T 13

BEETHOVEN: COMPLETE SYMPHONIES (7 LP's)
Cleveland Qrchestra (Szell), Columbia M7X-30281

BEETHOVEN: SYMPHONY NO. 9
Philadelphia Orchestra {Ormandy), Columbia M5 7014

STRAUSS: ALSO SPRACH ZARATHUSTRA

Philadelphia Orchestra (Ormandy), Celumbia M5 6547
MEYERBEER: LES HUGUENOTS (4 LP's)

Sutherland/ Arroyo/ Various Artists/ New Philharmonia
(Benynge), London OSA 1434

MAHLER: SYMPHONY NO. 5 (2 LP's)

Chicagoe Sympheny (Selti), London OSA 2228
MOZART & STRAUSS ARIAS

Beverly Sills, ABC ATS 20004

MY FAVORITE CHOPIN

Van Cliburn, RCA. Red Seal LSC 2574

FRENCH OPERA GALA, VOL. |
loan Sutherland, Landen OSA 261486

SELECTIONS FROM 2001: A SPACE ODYSSEY

Philadelphia Orchestra (Ormandy)/New York Philharmonic
(Bernstein), Columbia M5 7174

ORFF: CARMINA BURANA

Mandac/ Kolk{ Various Artists/ Boston Symphony (Ozawa), RCA
Red Seal LSC 3141

SHOSTAKOVICH: SYMPHONY NO. 13 (Babi Yar)

Philadelphia Orchestra {Ormandy), RCA Red Seal LSC 3142
SCENES & ARIAS FROM FRENCH OPERA

Beverly Sills, ABC ATS 20002

THE COPLAND ALBUM (2 LP's)
Mew York Philharmenic (Barnstein), Calumbla M2 30071

BERLIOZ: REQUIEM
Lendon Symphony & Charus (Davis), Philips 6700.019

BEETHOVEN: COMPLETE SYMPHONIES (B LP's)

Berlin Philhormeonic {(Karaojan), DGG-2720 007

BEETHOVEN: SYMPHONY NO. 9

Various Artists/ London Symphony & Chorus (Stokowski), Lon-
don Phase 4 SPC 2104

IVES: THREE PLACES IN NEW ENGLAND/

RUGGLES: SUNTREADER

Boston Symphony (Tilson-Thamas), DGG 2530048

VERDI: REQUIEM (2 LP's)

Arroyo/ Domingo/ Various Artists/ London Symphony (Bernstein),
Columbia M2-30060

STRAUSS: ALSD SPRACH ZARATHUSTRA

Chicoge Sympheny (Reiner), RCA Red Seal LSC 24609

FRENCH OPERA GALA, VOL 1l

Joan Sutherland, London OS5 24147

DUETS FROM NORMA & SEMIRAMIDE
Sutherland/ Horne/ london Symphony (Bonynge), London
05 26168

BEETHOVEN: EGMONT: COMPLETE INCIDENTIAL MUSIC
Larengar/ Vienna Philharmonic (Szell), Londen CS 6475
AN EVENING OF DUETS

Janet Baker/Dietrich Fischer-Dieskau/Daniel Baranboim, Angel
5-346712

BEETHOVEN: PIANO TRIOS (5 LP's)

Istemin/Stern/ Rose, Celumbia M5 30045
SHOSTAKOVICH: SYMPHONY NO. 10

Philadelphia Orchestra {Ormandy), Columbio M-30295
THE BACH ALBUM (2 LP's)

Philodelphic Orchestra {Ormandy), Celumbia MG 30072
MOZART: THE MAGIC FLUTE

Lorengar| Prey/ Various Artists/ Vienna Philharmenic (Solti),
londen OSA 1397

www americanradiohistorv com
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BILLBOARD

PRIED]ICIT]S

NEXT WEEK’S FASTEST MOVERS

These records have been selected by Billboards Chart Department and the Billboard H‘IIH__'I
computer rankings system to be those most likely to show the strongest gain In mext week’s
Het 100 Chart.

FOR ALL WE KNOW . . . Carpenters [ABM)
PROUD MARY . . . lke & Tina Turner (Liberty)
DOESN'T SOMEBODY WANT TO BE WANTED . . . Pariridge Family (Bell)

CRIED LIKE A BABY . . . Bobby Sherman (Metromedia)
LOVE STORY . . . Andy Willioms (Columbia)

OYE COMO VA . .. Andy Williams (Columbia)

WHAT IS LIFE . . . George Harrison (Apple)

WHAT'S. GOING ON . . . Marvin Goye, Tamla (Motown)

FREE . . . Chicage (Columbia)

WILD WORLD . . . Cot Stevens (A&M)

YOU'RE ALL | NEED TO GET BY . . . Aretha Franklin {Atlantic)
CHAIRMAN OF THE BOARD . . . Chalrmen of the Board, Invictus [Capitel)
NO LOVE AT ALL . . . B. J. Thomas (Scepter)

LOVE'S LINES, ANGLES & RHYMES . . . Fifth Dimension (Bell)

OME TOKE OVER THE LINE . . . Brewer & Shipley, Koma Sutra (Buddah)
EIGHTEEN . . . Alice Cooper, (Warner Brothers/Straight)

ANOTHER DAY . . . Paul McCariney [Apple}

HEAVY MAKES YOU HAPPY . . . Staple Singers (Stax)

SOUL POWER . . . Jomes Brown (King)

WHEN THERE’S NO YOU . . . Engelbert Humperdinck, Parrot (London)

IF IT'S REAL WHAT | FEEL . . . Jerry Butler (Mercury)

TOMGUE IN CHEEK . . . Sugorloof (Liberty)

WOODSTOCK . . . Matthews’ Southern Comfort (Decca)

(Q@GO@@)

Records
( NATIONAL BREAKOUTS )

ALBUMS
JIMI HENDRIX . . . Cry of Love, Reprise MS 2034
STEPPENWOLF . . . Gold/ Their Great Hits, Dunhill DSX 50099
BILL COSBY . . . When | Was a Kid, UNI 73100
MILSSON . . . The Pointl RCA Victor LSPX 1003
BREWER & SHIPLEY . . . Tarkio, Kamao Sutra KSBS 2024 (Buddah)

SINGLES

ANOTHER DAY . . . Paul McCartney, Apple 1829 (MeCartney [ Maclan, BMI)
WHEN THERE'S NO YOU . ., . Enge!h&ri Humpqn:l'lnck, Porrot 40059
(Drummer Boy, ASCAP)

( REGIONAL BREAKOUTS )
SINGLES

RIGHT ON THE TIF OF MY TONGUE . . . Brenda & the Tabulations, Top & Bottom 407
{McCoy/One Eyed Soul, BMI) (Philadelphia)

JOY TO THE WORLD . . . Three Deg Night, Dunhill 4272 (Lady lane, BMI) (Cleveland)

BAD WATER . . . Raeletts, ABC/TRC 1014 (Unart, BMI) (Houston)

C Bubbling Under The
HOTX1]0.0;

10T, HOTPAMNTS . . e eeeeee s renanns Salvage, Odax 420 [Mercury)
10 GIVE I IO ME . s s s s R Mob, Colossus 134
103, DREAM BABY (How Leng Must | Dream). .. ..... Glen Campbell, Copitel 30632
104, GLORY OF LOVWE. . ... ..cvconurrrnrrnannrnrrsas Dells, Cadet 5679 (Chess)
TOS: WOOLY BULLY . il g vaivs slahd valaas obs Canned Heat, Liberty 58217
106. TOAST & MARMALADEFOR TEA. .. .. ......cocivnusnnnna Tin Tin, Atco 6794
107. PENCIL MARKS ON THE WALL......... Herschel Bemardi, Columbia 4-45285
108. RAININ® IN MY HEART. . Hank Williama Jr. With the Mike Curb Congregotion,
MGM 14194
109. WHD DO YOU LOVE. .. .. csviiv asisssanaansinns Tom Rush, Elektra 45718
110. MY SWEET LORD......... B A e e e e e i e Billy Preston, Apple 1826
111, PUTYCUR HAND INTHE HAND . . .....  ...cvvuurcns Ocean, Kama Sutra 519
112. DONT STOP LOVING ME. .. . .. .......c..0uunn Dovid Ruffin, Motown 1178
I8 BAD WATER: & ivia i i b s v i a Raeletts, ABC/TRC 1014
1714. NOTHING RHYMED . . .........00.. Gilbert O'Sullivan, MAM 3602 (London)
T15. 1 BELIEVE IN MUSIC. .. .. ..o h i vnmnnsny Marian Love, ARR 505 (Mercury)
116, LOVE STORY . ... .. ccvviiiriatinnavinsers Tony Bennett, Columbia 4-45316
117. CARRY YOUR OWN LOAD. . .Jr. Walker & the All Stars, Soul 35081 (Motown)
1M0. 'M GIRL SCOUTIN'. . ... . ..t visanaassass Intruders, Gambla 4009
119. HERE COMES THE SUN.......... Richie Havens, Stormy Forest 656 (MGM)
120, | CANT STOP. .....cvviiin i annnnns Osmond Brothers, Uni 55276
121. WHEN YOU TOOK YOUR LOVE FROM ME. ....... 0. V. Wright, Backbeat 620
(Duke/ Peacock)
122, A STRANGER IN MY PLACE. . . .....cccuiiivnruns Anne Murray, Capitol 3059
123. NO LOVE AT ALL. . ............ g e R Bobbi Martin, Buddah 217

Bubbling Under The

[T IOPELPs,

EDDY ARNOLD . . . Portrait of My Woman, RCA Victor LSP 4471
McDONAILD & GILES . . . Cotillion 5D 9042

MIKE CURE CONGREGATION . . . Burning Bridges, MGM /| Coburt 1003
BLUES IMAGE . . . Red, White & Blues Image, Atco SD 33-348
NO NO MANETTE . . . Original Cosi, Columbia 5 30543

JIM REEVES WRITES YOU A RECORD . . . RCA Victor LSP 4475
CROW . .. Mosaic, Amaret 5T 5009

JOHN ROWLES . . . Cheryl Moono Marie, Kapp KS 3437

ROD McKUEN . . . Pasforole, Warner Bros. 2W5 1894

MICHAEL PARKS . . . Lost/Found, Verve V& 5079

RASTUS . . . GRT G2T 30004

(Continued on page 51)
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$10.00. First line sot all cops.

rule around all ods.

box number and address.

prior to date of issue.

CASH WITH ORDER,
Billboard.
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PROFES5I0NAL SERVICES

NATIONAL RECORD PROMOTION

(You Record It — We'll Plug It)
Distribution Arranged

Major Record Lobel Contocts
Dee Jay Coveroge
Mogazine and Newspaper
Publicity

Booking Agent Contacts
Public Relations Service
Record Pressing

Movie Promoation

Masters Leasad

MNashville Sessions Arranged

Send all records for review teo:
BRITE STAR PROMOTIONS
728 16th Ave. 5.

Mashville, Tenn. 37203

Call: Mashville: (615) 244-4054
tfn

a8 a®

AT LAST!!!

Avallable for mass merchandlsing a
complete Casseattes Supply Center.
Takes one square foot display space,
Holds $80 fast turning sssortment.
Distributor and Agent mark-on 405
plus, Immediate Dellvery,

Call:

WORLDWIDE MARKETING, INC.

P. 0. Box 349
Plymouth, Michigan 487170
(313} 453-B100

ADDRESSERS (COMMISSION MAILERS)

wanted! Everythin mﬁ-plled.. Details,
10¢, Smyre's, Box -BB, Newark, N. J.
07101, ifn

LAMAR BECHON — NEED YOUR
talent organizing band, good income.

Reply: P. O, Box 11328, 5t. Petersburg
Fla. ;".-;:3411'- I

MUSICAL INSTRUMENT SALESMAN
to sell to dealers or rm ETOUDE NEw
atéented combination Drum-Guitar and

m-Cello. Hetalls 82352250, Cosuts g;su
§T5-5100 FOB. Wrlie: Ace, Box 3 F
5t, Petersburg, Fla. 33731, mhi

WANT EXPERIENCED MBECHANICT ON
Juke boxes and games. Must be gpood.
Top wages for good moan. Paid life in-
surance and Bloe Cross. 40 hours' work
of more if you want it. Flease write to
G. 0. Coin Service, 1076 Parsons Ave.,
Columbus, Ohlo 43208,

QUALITY CONTROL
SUPERVISOR

Mediuvm-sized record manufacturing
company seeking individual fo os-
sume responsibility for all phoses
of quality control. Unlimited growth
potential plus excellent company

paoid benefits,

Send resume stating salary require-
ments to:

BOX 5067
Billbeard, 165 W, 4&th S5t
New York, N. ¥, 100356

mh#
LIGHTING

PEYCHEDELIC LIGHTING, ADVANCED
electronies, rock econecoris, nlghtelubs,
stages, Sentd $1 (eredited), world’s larg.
est gatalog: RockTronlcs, 22-BB Wendell,
Cambridge, Mass. 02138, tfn

STEREQ LP AHECORDS, MAJOHR LABRELS,
famous name brands sale! 100 assoried
LP's, 870,99, Call: (215 LO 7-6310. King
F-:'Irﬂl"h 15 M. 13th 5t., Philadelphia, Pa.
19102, mhf

WwANYW americanradiohistorvy com

CHECK TYPE OF AD YOU WANT:

[ RECULAR CLASSIFIED—50¢ o word. Minimum
Mame, address
and phone number to be included in word count.

[] DISPLAY CLASSIFIED AD—One inch, $25.00.
Each additional inch In some ad, $18.00, Bax

[l Box Mumber, cfo BILLBOARD, figure 10 addi-
tional words and include S0g service charge for

DEADLINE—Ciloses 5 p.m. Monday, 11 deys

Classified Adv.

ADDRESS ALL ADS—BILLBOARD, 165 W. 46th
St., Mew York, Mew York 10036, or telephone

] Distribution Services

Equipment
] Help Wanted
[J Used Coin Machine Equipment
0 Promotional Services

Check heading uvndor which ad s fo appear

[J Record Mfg. Services, Supplies &

(] Business Opportunities
[ Professional Services
[ For Sale

[0 Wanted to Buy

[ Publishing Services
[ Miscelianeous

Enclosed is &

Dept., MAME

{1 Check [ ] Money  Order.
PAYMENT MUST ACCOMPANY ORDER

ADDRESS

ciTY

TELEPHONE =

ZIP CODE

CARTRIDGES—TAPES

CLOSEDLUT BETRACK CARTRIDGE
Tapes. Owver 1,000 different titles. Top
artists. All big labels; fglirllnl. Colum-
big, MGM, YVerve. ete. 20 ferent I-H;Dl
$27.50 postpaid. 100 assorted tapes, $130
positpaid. Larger quantity discounts. Send

remittance to: Unifed Trade Systems,
Dept. B, Boston MNeck HRoad, Narragan-
sett, R. I, (2882, mhé

PRICE EXPLOSION!
TAPES & RECORDS

Leading distributer member of
NARM will sell current goods aof
lowest prices.

Would you believe

*3.69

for all CAPITOL
$6.98 tapes

*2.45

for all CAPITOL
$4.98 records

CANDY STRIPE RECORDS

17 Alobama Avenue
Islond Park, N.Y. 11558

{516) 432-0047;: 0048
mxh

SHRINK PACKAGING
EQUIPMENT

5795 complete, Tunnel & Sealer

® %30/month lease/rental ovailable
to accredited accounts

Pockoges 300-400 topes per hour
Film costs only 1/10¢/Cartridge
Paortable, 110-volt current

Used by leading West Coost Tope
Duplicators

STEVENSOMN PKG. EQPT. CO. INC.
Box 3444, Cranada Hills, Calif.
(213) 349-1T10 mh&

BUSINESS OPPORTUNITIES

INVESTORS WANTED

New video tape studico and audio (1
each) opening in Bouth Jersey area.
We have no competition. Invest in
a rewarding future. We have ac-
counts, managemeont and building,
we need money for eguipment and
renovating, For further details call
collect: 541.1555. Only sincere
calls, pleass.

COUGAR ENTERPRISES

16 M. 3rd 5t. Camden, M. J. 081062
mhfi

OWN AND MAMNAGE YOUR OWN
sfore, or invest and have someone else
manage end earn an excellent rate of
refurn.. Ome Oectave Higher, the only
franchised record and retall tape stores
have present locations avallable and wel
loeated sltes for futore development.
For more Information write: One Octave
Higher, 175 W, Washinglon 5i., Chicago
Mi. 0602 Mr, Gimbel, mhh

PROMOTIONAL SERVICES

DISTRIBUTORE WANTED — "LOVE,

What's It All About,”™ "I'm Coming Homae

to You.'* Contaet: Brook Hecords, ]:E
m

PROFESSIONAL CUSTOM PRODUCTION
services, promos, lingles, Sample and
literature free.  Custom raonallzed
ssmple, 52  Moither Cleo roductions,
P. @, Box 521, Wewberry, 5. C. 20108

SCHOOLS &

INSTRUCTIONS

BEAUTIFUL DOWNTODWN

REI IN
Glendale, Callf. 625 E. Colorado St
81205, Phone: 213—244-6777. tin

REI IN HISTORIC FREDERICKEBURG,
Va. i Carolina 5t. Phone: 703—373-
1441. tfn
REI IN MID-AMERICA.

Rd., Kansas Clty,
BE—WE 1-5444.

HEI IN SUNNY SARABOTA, FLA. 1336
Main St. 33577. FPhone: 813—0853-6822.

123 Gillham
Mo, 64108, tht;é

! 18T CLASS LICENSE IN &
weeks. R.EXL will traln you. For more

information call toll free: 1-B00—237-2251,
Y. A. approved, tin

g — =

F.C.C. TYPE EXAMS . . . GUARANTEED
to prepare you for F.C.C. 3rd, 3nd and
I1st phone exams. drd class, 37 Ind class,
812; 1t olass, §16; complete package 825,
Due to demand, allow 3 wee for muall-
ing. Hesearch Co., Box 12141, Tampa,
Fla. 33822, tn

F. C. C. FIRST PHONE

in 1 to B weeks.
RESULTS GUARANTEED.

AMERICAN ACADEMY OF

BROADCASTING,
T2& Chestnut Straat
FPhiladelphia, Fa. 179104
Phone: (215) WA Z-0405

COMEDY MATERIAL

COMMAND COMEDY . .. THE "BEST"
desjay comedy mollectlon available any-
where! You must agree or Your monsy
back! Volume &1, §7.50. Command,
25348-B, San Franclsco S4126,

H]i‘.'\!.' COMEDY! 11,000 H.'IDTD- US CLAS-
sified g lnes, 510, Unconditionally

aranteed. Comedy catalog free, Orrin
Eimund, Mariposs, Calif, 95338,  tfn

PROFOUND, HILARIOUSLY ABSURD
“Full Length"” comedy commercials,
Buliltin-Balderdash! Set of 156, 85 Com-
municaster Productions, 828 15 5t. South
Lethbridge, Alta., Canada, mh27

WOW! 25 PAGES BEST ONE LINERS
and Catalogue, only 231! Shad's House
of Humor, 3744 Applegate Ave., Suite
503, Cincinnatl, Ohilo 45211, EOW

GET MORE FPROFIT FROM OLDIES.
Send for new profit builder Oldies Het.
Price and selectlon is guaranteed to put
more profit in sour business. Global
Hecord Sales, P, 0. Box 287, Jenkintawn,
Pa. 18046. Phone: (215) 769-0800. mhl3

OLDIES—45 RPM, ORIGINAL HITS, RE-

e

. Catal S0, C & 5 Heecord
Eﬂﬂ?nﬁfjx :H.;'?. ".'E'{mplﬂ]le. N. Y. 131&33.

POSTERS, BLACK LIGHTS, INCENSE,
beards, patches, stickers and de Send
for free catalog, (404) B76-1604. H & B
Metributors, 851 Peachires 5i., N.E., At-
lanta, Georgla 30306,

8

PRESSURE SENSITIVE LABELS OF
all types. As low as 54.95 per 1.000.
Send sample. Thomas Produets, P. D.
Box 11118, Cincinnatl, Ohlo 45211,

RENT STERED TAPES, $£1.258 WEEHK.
Originals. Catalog, 254, JEE Library,
Box BIZ2G, Wn-h.lntt'un. DnC. 4. ©0DW

STEREC TAPES REPAIRED, §1.25 EACH
with order, Includes return postage:
mintmum 4. Double-Id Marketing, P. O,
Box 5502, Hoanoke, Va, 24012 mh

WANTED: REPUTABLE PUBLISHING
company to review a parody I have writ-
ten to Johnny Cash’s hit "I Walk the
Line.” It is well written and wery
funny. Write to: Skip Balnter, 831 W.
Jackson, Macomb, I1L. B1455.

DISTRIBUTING SERVICES

ATTENTION, RECORD OUTLETS. WE
have the largest selection of 45 r?g
oldles and codles at 2854 each, a
major label listings at promotional
prices. Send for free Ustings, All orders
welcome, Apex Rendesvous, Ine., 113
W. Elizabeth Ave., Linden, N, T DTEE!E-
n

WHOLESALE POSTERS, BACKLIGHTS,
Strobes, Light Shows, Plpes, Patches,
and much more. Send for froe catalog.
The Joker Psvchedelle Distributors;
15238 Crenshaw Blwd., Gardena, Calif,
0249, (213) 5329813 or BTE-SAEL4, i—!.n'w: o
nice day. mha7
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SERVICES

ATTENTION, SONGWRITERS! HAVE
your songs performed on 45 record or
tape by top commercial rock Eroup—
drums, bass, guitars, vocal, 515 per song,
Howie Kay, 5328 Marathon Brkway,
Douglaston, . Y, 11382, (213) -'I-IB-THE.hE
m

CUSTOM RECORDING SERVICE. TAPE
and dise, Stereo and mono, Live and
coples. Editing. Masters and pressings.
High guality at reasonable rates, Joseph
Giovanelll, Audio-Tech Laboratorics
2819 Newkirk Ave., Brooklyn, N, Y. IN
8-7134, '
FREE LITERATURE: ADDRESS LA-
bels; business cards, printin rubbar
stamips, Jordan's, 552 West O'Connor,
Lima, Ohic 43801 tfn

REAL ESTATE

CONCERT HALL — FOR THE FIRST
time this coneert hall s avallable for
gale, Cholee location In downtown Den-
ver, Colo, Capaelty over 4,000, Well
built, excellent acousties. Inquiries and
l:}rlll_ilthkI:e ﬂil.l_‘:t;:lﬂﬂ tog E&Hm G. Green,

Ackensac ve., Sou arny, N, J.
07032, (201) 588-3050, mhé

RECORD MFG. SERVICES,
SUPPLIES & EQUIPMENT

NEW RECORDERS/REPRODUCERS
e e
2704, $850: Ampex AGLS0B-1, §1,400.

Fac WATTa 1 3
gﬁ‘m ty, Immediate dellvery

arbara Capltal Corp., P, 0. Box
» Chatsworth, Callf. 21311, mhf

INTERNATIONAL

EXCHANGE

UNITED STATES

DEALERS — COLLECTOHRS — HARE
American 45% and LP%, 184 up. Freas

catalog, foreign, 4 P.0. coupons. Ka
Box rfn, Brookiyn, N, Y. 11234, A

ANY ENGLISH ALBUM AIHMAILED
same day, $56.60. Singles, B2 Send &5
subseription o recelve “New HRecords”
listimg every month. Guarter milllon
albums always In stock at land’s
largest retall record . Harlequin
Reeord Shop, 22 Wardour Street, Ploea-
dilly, London, W.1 Engl

gland, 0w
JOK, THE NEW TRADE MAGAZINE
for Disk Jockeys. Subseription only.
Deuunii JOK, Eastwood, Nl:lf.tln.lh.ltﬂ;

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT PAYS.

Forty-Six Titles in ABC/Dunhill
Low-5% Westminster Gold Line

¢ Continued from page 49

Concerts Colonne, and a Puccint set with Sy Shaffer
and the Vienna State Opera Orchestra.

Three special jewels of English music with the
Vienna State Opera Orchestra are Ketelbey's “In a
Chinese Temple Garden” conducted by Armando
Alberti, and Holst's “The Planets” and a program of
Vaughan Williams' “Fantasia on ‘Greensleeves,'"
“English Folk Song" and “"Fantasia on a Theme By
Thomas Tallis,” both conducted by Boult, Steinberg
and the Pittsburgh Symphony have a fine album of
selections from Wagner's “Der Ring des Nibelungen,”
while Rodzinski and the London Philharmonic have a
coupling of Schubert's “Symphony No. & (Unfin-
ished)” and Beeehoven's “Symphony No. 5."

Virgil Fox

Organist Virgil Fox has two excellent recitals as
he plays Wagner, Vierne, Bach, Mulet, Elgar and
Faure on the John Wanamaker Organ, Philadelphia
and a “Greatest Hits" program. Maurice Durufle and
Marie-Madeline Durufle Chevalier offer a program

Trumpeters Roger Delmotte and Arthur Haneuse
are the fine soloists in a program of baroque and
contemporary concertos with Scherchen and the
Vienna State Opera Orchestra.

Scherchen and the Vienna State Opera Orchestra
also have excellent albums of Handel's Water Music,
Haydn's “Symphonies Nos, 100 & 45," Rimsky-
Korsakov's “Scheherazade,” Vivaldi's “Gloria” with
sopranos Mimi Coertse and Ina Dressel, contralto
Sonja Draxler and the Vienna Academy Chorus,
Liszt's “Hungarian Rhapsodies Nos. 1, 4 & 5" and
“Symphonic Poem No, 11, and a program of
Ravel's "Bolero," Dukas’ “The Sorcerer’s Apprentice,”
Falla's “Ritual Fire Dance” and “Dance of Terror,”
and Chabrier's "Espana.”

Abravanel conducts the same orchestra in a
Tchaikovsky pressing, and his Utah Symphony in
Tchaikovsky's “Swan Lake,” a pairing of Gershwin's
“Rhapsody in Blue” with pianist Reid Nibley and
“An American in Paris,” and a program of Grieg
with Nibley. A feature of the Wesiminster Gold se-
ries are the imaginative covers, which should gene-

i

Bubbling Under The

TOPXLIP]s,

o Continued from page 50

GRIEG'S GREATEST HITS MADE POPULAR IN THE SONG OF NORWAY . . . Various

Artists, RCA Red Seal LSC 3198

ENOCH LIGHT & THE LIGHT BRIGADE . . . Big Band Hits of the 30's, Project 3 PR 5049
PETULA CLARK . .. Warm & Tender, Warner Bros. 'W5 1885

LARRY McMNEELY . . . Glen Campbell Presents, Capitel 5T 74

BENNY GOODMAN TODAY . . . London Phose 4 SPB 21

GLASS HARP . . . Decca DL 75241
IF2 , . . Copitel SW 474

DIFFERENT STROKES . . . Various Artists, Columbia AS 12
PORTER WAGONER & DOLLY PARTON . .. Two of a Kind, RCA Victor LSP 4490

on the organs of the National Shrine, Washington.

rate considerable interest,

FRED KIRBY

$$ Dumping Exists

o Continued from pagce I8

and cassette; four-tune and budget.

It will remain the full coopera-
tion of the industry to eliminating
dumping practices and restore pric-
ing order before urging the con-
sumer to pull out his wallet a lot
faster, and more frequently, than
he did last year.

Retailers in Los Angeles are of-
fering main-line tape titles for
$1.97, both 8-track and cassette.
Pacific Stereo, with three stores in
Southern California and a handful
in the northern part of the state,
mix top-selling tapes by Glen
Campbell and the Chambers Broth-
ers with name artists like Steve
Lawrence and Mel Torme for
$1.97,

Several suits have been filed in
Superior Court here against dis-
count record and tape stores in an

effort to safeguard prices on disks
and tapes.

Many contend that tape (and
disk) prices have to be stabilized
before companies can move ahead.
After that, all it will take to please
duplicators is some arm-twisting
to convince consumers the worst
IS OVer.

Royan Fest Features

o Continued from page 49

Tolz of Munich choirs. Organist
Jean Guillou, Philips artist, will
give a recital.

The Alfred Deller Consort of
Britain, which records in France
with the small independent Har-
monia Mundi, is organizing a
week-long medieval music acad-
emy at the Senanque Abbey, in
the south of France Aug. 14-22,
Also participating are Desmond
Dupre on Lute, and Walter Berg-
mann on Harpsichord.

‘Bedknobs’ Gets
Disk Back-Up

LOS ANGELES—Disneyland/
Vista Records will have a variety
of disks for the film company's
“Bedknobs and Broomsticks" re-
lease, There will be a $5.98 story-
teller on Vista, a $3.98 storyteller
with a second cast on the Disney-
land label, a $1.98 budget LP on
Disneyvland, a 6%9-cent Little LP
and two 39-cent singles.

The music is by Robert and
Richard Sherman who wrote the
material for “Mary Poppins,”
which won an Oscar. For "Pop-
pins" the Disney organization
created a wide scope of recorded
product, with film music being
recorded on more than 150 labels.

Say You Saw It in
Billboard

(213) 478-8227
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-
world-wide symposium concentrating spe-

cifically on the new audiovisual frontiers. @
Businessmen from all over the world will ES l IVA S E I Es ON RES
have the unique opportunity to meet, dis- k=
cuss, exchange views and prepare for
developments in the field of audiovisual
ANNES, FRANCE
' @

L
other professionals involved in all facets of Rl 1 . 7
cartridge television, recording and distri- '
bution to discuss trends, technigues and
prospects on an international level. ]9 ’]

The Participants:
Sponsored by BILLBOARD PUBLICATIONS and VIDCA.

The International Conference i1s the first

The conference enables hardware and soft-
ware manufacturers, programmers and

The Program —

TUESDAY, APRIL 20

The Program:
9:00 a.m.-11:00 a.m.
MONDAY, APRIL 13 10:00 a.m.-11:30 a.m. Session 3

9:00 a.m.-10:00 a.m. Session 2

Session 1

What |s the Unique Place of Cartridge
TV in Entertainment and Education?
Opening Chairman:

Mort L. Nasatir, Publisher

Billboard Magazine, New York, N.Y.
Session Co-chairman:

Daniel Cooper

Director Continuing Professional De-
velopment, McGraw-Hill, New York, N.Y.

Talk A, As seen from the U.S. Viewpoint
Elmer H. Wavering, Vice Chairman
and Chief Operating Officer .
Motorola Inc., Franklin Park. lllinois

Talk B. As seen from the European
Viewpaint
Giorgic Mondadori, President
International Association of
Audiovisual Publishers
Zurnich, Switzerland
Talk C. As seen from the Japanese
Viewpoint
Kazumi Takagi, Executive Director
Mainichi Broadcasting System
Osaka, Japan

How Creators of Video Disc and Car-
tridge TV Programs View Their Func-
tion

Session Chairman:

Robert Lefranc, Director
Audiovisual Center

Ecole Normale Superieure
St. Cloud, France

Talk A. The Role of the Film and TV
Company in Entertainment Program-
ming

To be announced

Talk B. The Role of the Educational
Film Producing Company

Howard Thomas, Managing Director
Thames TV, London, England

Talk C. The Stake of the Recording
Organization

Leo H. Hofberg, Manager

London Records, Inc., New York, MN.Y.

Talk D, The Place of the Book and
Magazine Publishing Company

Lukas Bonnier, President

Bonnier Magazine Group

Stockholm, Sweden

www americanradiohistorv com

Evaluating the Characteristics and Plans
of Principal Systems

Harold Mantell, President

Harold Mantell, Incorporated
Films for the Humanities & Sciences
Mew York, N.Y.

This session will detail the costs, oper-
ating characteristics, and marketing
plans of major cartridge TV and video
disc systems that have already been
announced.

Jacques Ferrari, General Sales Manager
EVR Partnership, Paris, France

T. Nagaoka, Director of Engineering
Matsushita Electric Industrial Co., Ltd.
Osaka, Japan

Richard J. Elkus, Jr., General Manager
Educational & Industrial Products Di-

vision, Ampex Corporation
Elk Grove Village. lllinois

Fumio Ishida, Director of Marketing
Sony Corporation, Tokyo, Japan
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5:320 p.m.-7:30 p.m.
Session 4

How Big Are the Potential Markets for
Education and Entertainment and What
Are the Needs?

Session Chairman:

Edouard Labin, Information Consultant
President DMDASCCO Paris, France
Talk A. Appraising the Market in Schools
and Universities

E. D. Probert, Deputy Head

Greater London Council

London, England and

Leslie Ryder

Staff Inspector of Schools & Colleges
Inner London Education Authority
London, England

Talk B. Looking at Cartridge TV Use for
Industry, Training and Information

The European View:

Nicolaus Hoehne

Geschaeftsfuehrer

Videothek Programm GmbH,
Wiesbaden, West Germany

Talk C. Evaluating the Applications for
Information, Education and Instruction
in the home

Bruce L. Paisner, General Manager
Time-Life Video

New York, N.Y.

Talk D. The Home Entertainment Market
James Katavolos Vice President
Director International Operations
Videorecord Corpaoration of America
Westport, Conn.

WEDNESDAY, APRIL 21

9:00 2a.m.-11:00 a.m.
Session 5

Distribution Patterns

Session Chairman:

Patrick de Jenlis, Publisher
Points de Vente & Gap
Faris, France

Talk A. Direct Sales to the Educational
and Corporate Markets

John Lollos, Vice President

Mational Talent Service, Inc.

New York, N.Y.

Talk B. Problems and Profitability of
Lease vs. Sale of Product

David W. Bullough

Managing Director

Rank Audio Visual, Ltd.

Brentwood, Middlesex, England

Talk C. A Report on the Japanese Ex-
perience in Selling Cartridge TV
Tatsuro Ishida, President

PONY Inc., Tokyo, Japan

Talk D. What Are the Most Promising
Retail Outlets for Product Sale?

Aaron Meretin, Publisher & Editor
Merchandising Week, New York, N.Y.

Thursday, April 22, 1971

9:00 a.m.-11:00 a.m.
Session 6

e ey

Proprietary Rights, Residual Rights and
Copyright in Cartridge TV

Session Chairman;

Charles B. Seton, Attorney At Law
Rosen, Seton and Sarbin

New York, N.Y.

A . RN SR T G R R

CONFERENCE REGISTRATION FORM

THE FIRST INTERNATIONAL CARTRIDGE TV, VIDEQGCASSETTE, VIDEO DISC
COMNFERENCE, PALAIS DES FESTIVALS, CANNES, FRANCE, APRIL 15-23, 1971
Sponsored by BILLBOARD PUBLICATIONS and VIDCA

Registration ‘ees: Registration for the VIDCA Exhibition is required of all conference registrants.

1. To register for both the VIDCA Exhibition and the Conference: $137 or £57 or FF750

2 If you have already registered for the VIDCA Exhibition as an individual and you want to
register for the Conference: $46 or 19 or-FF250

3. If you have already been registered far VIDCA under a company registration and you want lo
ragister for the Conference; $91 or £38 or FF500

Pleasa register the following peopla lo attend the VIDCA-BILLBOARD Confarence. Check is

Talk A. In U.S. and Canada

Robert 0. Kaplan, Partner

Kaplan, Livingston, Goodwin, Berkowitz
& Selvin

Paris, France

Talk B. In Western Europe

J. L. Tournier, General Manager
SACEM, Paris, France

Talk C. In Japan and the Far East
To be announced

Due to the importance of the subject,
this session will continue after lunch in
a roundtable discussion with emphasis
on royalties and related contractual ar-
rangements.

The results of these discussions will
provide the base for future international
developments of copyright and other
proprietory rights for audiovisual prod-
ucts.

Roundtable Chairmen:

Wim van Vught, President

L'Union Internationale

des Editeurs,

Amsterdam, Netherlands

Dennis de Freitas, Secretary
Performing Rights Society Ltd,

London, England

Paul Marshall, Partner

Marshall & Mo:ris

Mew York. N.Y.

0. Ellwyn, Attorney At Law

Ellwyn & Kron

Stockholm, Sweden

5:30 p.m.-7:30 p.m
Session 7

Key Considerations for Compantes En-
tering the Cartridge TV Field
Charrman:

irving Stimler, President

Optromics Libranes, Inc.

Mew York, N.Y,

Talk A, How and Why Companies Are
Setting Up a Separate Cartrnidge TV De
partment

Olivier Fouret

President

Le Livre des Paris

Faris. France

Talk B. Principal Factors in Developing
a Saleable Product Line for Cartrnidge TV
Charles H. Favrod, Publisher

Les Editions Rencontre

Lausanne, Switzerland

Talk C. Deciding on the Duplicating
Facility: Where, How Many, Company:
Owned Vs. Outside Facility?

Alan J. Bayley, President
GRT Corporation
Sunnyvale, Calif.

Talk D. The Alternatives of Industry
Standardization vs. Competing Systems
José Bernhard

Director of Export

ORTV, Paris, France

FRIDAY, APRIL 23

9:00 a.m.-11:00 a.m.
Session 8

Creative Input for Successful Program-
ming

Chairman: To be announced

This session will show production
methods for audio-visual programs that
each of the following creative forces
believes should be produced with an
explanation of why and to whom the
product will be sold.

Talk A. The Contribution of the Film
Directors

Konstantin Kalser, President
Marathon International Productions, Inc.
MNew York, N.Y.

Talk B. The Qutput of TV and Inde-
pendent TV Producers
Harlan Kleiman Vice President
Videocassette Division
Teletronics International Inc.
New York, N.Y.
lalk C. The Creative Product Produced
Ey the Record Companies
an Dyke Parks
Director, Audiovisual Services
Warner Bros, Records Inc,
Burbank, California

Talk D. The Use of Stillphotography in
the Videocassette

Harvey Lloyd, President

Harvey Lloyd Productions, Inc.

New York, M.Y.

11:00 a.m.-12:30 p.m.
Session 9

A Blueprint for Industry Action

A panel presentation by industry leaders
of the actions and programs that must
be taken to achieve a profitable future
for this new audiovisual form and in-
dustry.

Discussion Chairman:

Martin Roberts, President

Martin Roberts & Associates, Inc.
Beverly Hills, California

Speakers:

Andre Bettencourt

Minister in Charge oi Technology
Cabinet of the Prime Minister

Paris, France

S. Nakano, Vice President

Sany Corporation of America

New York, N.Y.

Mort L. Nasatir, Publisher

Billboard Magazine, New York, MN.Y,

12:30 p.m.-1:00 p.m.
CLOSING SESSION:

Cartridge TV—A Summary, a Critique, and
a Program

Stanley M. Gortikov, President

Capitol Industries, Inc.

Hollywood, Calif.

Faoir corference information,
call or write;

VIDCA-BILLBOARD
Conference
Suite 900
300 Madison Avenue
MNew York, New York 10017
(212) 6B7-5523

e G T i e e S —

Fee includes altendance at all sessions, work materials. 11
does nol include hotel accommodations, a check for the

appropriate amount (review charges above) must accompany

enclosed lor all registrants. Please PRINT THE FOLLOWING INFORMATION:

MName of sach REGISTHANT TITLE

1.

ADDRESS

CITY, STATE OR COUNTRY

this registration.

Make your check payable 1o the VIDCA-BILLBOARD
Conference.

If check is in dollars, send to: BILLBOARD-VIDCA Conlerence

2.

e Minth Floor 300 Madison Avenue New York, New York 10017

Phone (212) 687-5523

3.

It check is in sterling or French Francs, send to: VIDCA-

BILLBOARD Conference, 42, av. Ste Foy 92 NEUILLY 5/5eine

Company

FRANCE Phone 722 36 12

Your Name and Title

Your full Address

City, State or Couniry

You will be contacted astomatically by the VIDCA
Office for Hatel Reservalions. Resarvalions can
only be obtained through the VIDCA Office.
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International News Reports

Eurovision to Be Shown
In U.S. for First Time

The Eurovision song contest, at
the Gaiety Theatre in Dublin on
April 3, will be seen for the first
time in the U.S. this yvear. Radio
Telefis Eireann is recording the
event for National Educational TV
{(NET) which will screen the show
a few days later.

Several other countries are also
planning to show the contest for
the first time this vear including
Jamaica, Trinidad, Sierra Leone,
Malta and Afghanistan,

Eighteen countries are taking
part in the contest, They are Aus-
tria, Malta (the first time), Monaco,
Switzerland, West Germany, Spain,
France, Luxembourg, Belgium,
Italy, Sweden, Ireland. WNether-
lands, Portugal, Yugoslavia, Fin-
land, Norway and Britain,

Eurovision itself will be the sec-

Internaﬁpnc:l
Executive
Turntable

Wes Howe, sales director of E. I.
Day's London company, appointed
a main board director. Howe has
been with the sleeve manufacturer
for the past eight years, having
previously worked as planning and
production coordinator at Philips,
He has been sales director for the
past 18 months, . . . Following the
recent departure from Motorola
Automotive Products of deputy
managing director Robin Bonham
Carter, Max Norrey has resigned
as sales manager. He was with the
company for 18 months, and will
shortly be joining Musitapes as
sales and marketing manager. His
special responsibility will be for the
distribution of hardware. . . . For-
mer RCA market planning man-
ager Alan Bull has left his new job
of general manager with the Syad
Ali group of companies after two
months. He gives his reason as
“basic policy differences.” Bull 1s
planning to set up his own record
and tape distribution and market-
ing company.

Tony Prior joins ATV Kirshner
on May 1 as the company's busi-
ness manager, Prior replaces John
Craig, who is joining ASCAP as
European representative, . . . Alan
Kaupe, a former publicity manager
at Philips Records, joins EMI as
manager, group public relations
services. He comes to EMI from
controller of Thames Television, a
member of the EMI group.

Ron Ryan has joined Screen
Gems-Columbia Music to handle
pop record promotion. Ryan, who
15 @ contract writer to Screen
Ciems, recently recorded an album
for Ember, “Johnny Cash—a leg-
end in His Time” under the name
Clifford James. . . . Tony Fisher
has joined the Gem group of com-
panies as press officer. He will also
act as a freelance publicist. Lee
Packham has joined as assistant
press officer. . . Gordon Lee,
controller of the electrical appli-
ances division of Debenhams,
which embraces records, TV and
radio, leaves the firm at the end
of the month. Lee joined the retail-
ing chain seven vears ago. Lee's
post has been divided into three:
the record side will be handled
temporarily by John Mills,

RCA’s sales manager Ray Huont
has left the company. His duties
will now be handled by pop prod-
uct manager Richard Thomas, who
recently joined the company from
Philips. Thomas will now handle
pop product and all field sales ac-
tivities. Thomas will report direct-
ly to RCA marketing manager
Geoff Hannington,

54

ond color show as the RTE net-
wqu and the first RTE has trans-
mitted from a studio setting.

Meanwhile, RTE's head of light
entertainment Adrian Cronin has
denied rumors that the BBC re-
fused to supply the station with
additional egmpment needed to
televise the event.

Following Dana’s surprise win
last year at Amsterdam, RTE was
caught on the hop. It had not
scheduled to introduce color trans-
missions prior to this year's event.

After Ireland’'s win, the BBC
offered to supply RTE with equip-
ment if needed, Cronin said.

“Since that offer, which we ac-
cepted at the time, we decided to
mount and produce the program
ourselves with our own equip-
ment,” added Cronin.

RTE then discovered it did need
ancillary facilities to record the
program for countries such as
[celand, unable to take it live

“Having agreed to this we needed
extra recording machines. The
BBC is covering the Grand Na-
tional horse race on the same day
and unfortunately are now unable
to supply us with a video machine.
But Yorkshire Television is supply-
ing us with one,” added Cronin.

New Low-Price
Line Set by Pye

LONDON — Although the fu-
ture of the Marble Arch label ap-
pears to be uncertain, Pye is plan-
ning to introduce a new low price
line in the $3.60 price bracket,
Name for the new outlet is ex-
pected to be Pye Special,

The new line will release Pye
catalog albums plus product from
the recently acquired Musicor la-
bel and material from Pye's other
deals hike GWP and Janus.

Pye Special will be launched
within the next two months.

Meanwhile Pye is releasing its
first two singles from Musicor on
March 5. They are “You Shouldn't
Have Set My Soul on Fire,” by
Inez Foxx and George Jones' “It's
Been a Good Year for the Roses.”

Pravo Quits RCA
For Phonogram

MILAN — Patty Pravo, Italian
singer, has moved io Phonogram
of Milan, breaking off her con-
tract with RCA Italiana. She 1s
suing RCA for “"moral damages
and insufficient artistic assistance.”

With this contract, Phonogram
(Philips’ Italian representing com-
pany) has strengthened its Italian
roster, already including Orietta
Berti, Anna Maria lzzo, Giorgio
Laneve, Giannmi Farano, and the
recent acquisitions, Maurizio, Fauto
Leali and the Bigmen.

Fonit-Cetra Joins

San Remo

MILAN—Following Phonogram,
Durium and Ri-Fi, Fonit-Cetra,
state-owned record company based
in Turin, will not take part in the
San Remo Song Festival.

As in Phonogram’s case, the
move by Fonit-Cetra was caused by
disagreements with the organizers
concerning songs which were sup-
posed to be assigned to performers
of Fonit-Cetra's. Instead they have
been either excluded or given to
other artists. It 15 understood that
one song which should have been
performed by Franco IV & Franco
I (who recently signed with Fonit-
Cetra from Cellograf) was instead
assigned to the Protagonist Ricordi.

Furthermore, veteran singer
Claudio Villa was not satisfied
with the song he had been assigned.
Two other Fonit-Cetra artists,
singers Gianni  Pettenati and
Graziella Ciaiolo, found no suitable
compositions. Fonit-Cetra stressed
their performers were not given a
chance to make their choice among
the songs selected for the festival.

Two minor companies, PDU
and Produttori Associati, have also
withdrawn their artists, Marisa
Sacchetto for PDU and Duilio Del
Prete for Produttori Associati were

Curved Air Tape

LONDON — The color video-
tape of Wamer Brothers act
Curved Air on stage, made in this
country to promote the album in
dealer trade shows last autumn,
will be screened for distributors
and dealers across the U.S. in 100
different centers. 1t will promote
the album, which has just been
released.

Although the album issued in
the U.S. will not be in the “picture
disk™ format, as in the UK., 1,000
copies of the picture disk, held in
reserve by Kinney UK., will be
sent over for press and promotional
purposes.

Curved Air manager Mark Han-
nau has just returned from Ameri-
ca, where he worked with Kinney
and booking agents in coordinating
promotion for the group's first
U.5. tour, which opens in New
York at Fillmore East, April 2
and continues for two months.

Quitters

not assigned the songs they ex-
pected to perform at the event.
Following a special meeting APDI
(an Independent Record Producers
Association) regretted only one of
the 19 all-Ttalian minor companies
which are part of the association
was admitted to the Festival. The
association declared that they want
to be included in larger numbers
in next year's San Remo Festival.
The APDI company taking part is
Bentler with singer Edda Ollari,
or Paola Musiani.

Australian Awards
Go to Indie Label

SYDNEY—The Major Network
Awards, the most prestigious event
in the Australian music industry
were announced last week, Sur-
prisingly the cream of this year's
honors went not to the major rec-
ord companies, but to the indepen-
dent Fable label whose success may
be attributed to the ban on Aus-
tralian and British records imposed
by the Federation of Australian
Commercial Broadcasters in 1970,

Fable was one of the small in-
dependent labels which did not
align themselves with the major
companies’ demand for radio
rovalties.

Fable received four out of nine
awards—best male wvocal (Hans
Poulsen for “Boom Sha La La La
Lo™), best female vocal (Liv Maes-

Blue Horizon
Deals Made

LONDON — Following the new
distribution arrangement with Poly-
dor in Britain and Eire, Blue Hori-
zon has now concluded distribu-
tion deals in France and the
combined territories of Germany,
Austria and Switzerland.

Megotiations are also proceeding
for the Benelux countries and
Scandinavia.

The catalog will be handled in
France by Disques A-Z, and in
Germany - Austria - Switzerland by
Philips. Both deals, negotiated by
the label’s U.S. president Seymour
Stein, take effect from April 1
and continue for three years.

For the Benelux countries, Stein
has been talking with Dureco and
Polydor, and with Karusell (Poly-
dor). As et it is undecided
whether Blue Horizon will be rep-
resented in these countries with
full label credit or logo.

Meanwhile, first album releases
to be handled by Polydor in
Britain® will be by lellybread and
Marshall Hooks & Company, al-
though specific release dates in
April have not been scheduled.

sen for “Knock Knock, Who's
There™), best Australian composi-
tion recorded in 1970 (Evan Jones
of the Mixtures for “Pushbike
Song™) and the best new artist of
1970 (John Williamson for "“Old
Man Emu™). EMI took out two
awards—best group record (Zoot
for “Eleanor Rigby") and best
group album (Flying Circus for
“Prepared in Peace”).

Phonogram received the best
male album award (Kamahl's super-
seller “Peace on Earth,” now set
for re-release at Easter) and MCA
took the honors for the best female
album (Marion Henderson for
“Cameo"). There was no award
made for the best instrumental
composition.

Harrison Song
In Dispute

OSLO—KPM Music, London,
has instructed it affiliates and sub-
publishers all over the world to
order all royalty payments stopped
on the song “My Sweet Lord" by
George Harrison.

The reason is that this song is
claimed by KPM Music in London
to infringe with the song “He's So
Fine” recorded by the Chiffons on
Laurie which was a major hit in

1963.

In Copenhagen Nordisk Copy-
right Bureau has stopped all pay-
ments on the song “My Sweet
Lord.” The publishing rights to
“My Sweet Lord" is in dispute in
Scandinavia, claimed by both Bens
Music, the publisher of “He's So
Fine,” and by Reuter, representing
Essex, which takes care of the
Harrisongs interest.

The sales of the record "My
Sweet Lord” or the playing of the
song on radio or TV will of course
not be stopped, according to the
publishers that dispute the rights
to the song, but payments are with-
held until the dispute has been
settled. Unless Essex in London on
behalf of Harrisongs gives up their
rights, the matter will probably go
to court.

1971 SAN REMO FESTIVAL ENTRANTS

SONGS

COMPOSERS

PUBLISHERS

ARTISTS & LABELS

AMSTERDAM

Pace-Panzeri-Calvi

La Bussola

Rosanna Fratello {Ariston)
Nino Ferrer (Riviera-SIF)

ANMDATA E RITORNO
(Return Trip)

Aldbertelli-Renzetti

Come 11 i||i"1:ntr.1 .-"TI:\'I: re

Maurizio e Febrizio (CBS)
Protagonisti (Ricordi)

BIANCH] CRISTALLI SERENI  Don Backy Di Lazzaro Don Backy (CDG-CBS)
(White Serene Crystals) Gianni Nozzaro (CGD-CBS)
CHE SARA’ Migliacci-Fontana-Pes RCA Ricchi e Poveri (Apollo)
(What will be) _ _ o Jose' Feliciano (BRCA Victor)
COME E"DOLCE LA SERA Donatello=-Albertelli-Riccardi Fonofilm Donatello (Ricordi)
{(How Sweet the Evening is) Marisa_Sannia (CGD-CBS)
COME STAILY Pazzaglin-Modugno RCA Domenico Modugno (RCA Italiana)
(How are you?) . — Carmen Villani (RCA [taliana)
IL CUQRE E' UNO ZINGARD Migliacci-Matione RCA Micola DI Barl (RCA Italiana)

{The Heart is. a Gypsy)

Mada (RCA ltalinna)

IL DIRIGIBILE
{The Airship)

Albertelli-Maurizio & Fabrizio

I-J':gnau.-fnme Il Vento

Anna Identici (Ariston}
Anteine (Vogue-Ricordi)

IL SORRISO IL PARADISO

(Smile, Paradise)

Menegale-D'Errico

Padrone

Melodi/Voce del

Sergio Menegale (CGD-CBS)
Wallaee Collection (Parlophone-EMI)

IL VISO DI LEI

Scandolara-Barracuda-Tempera

Voce del Padrone

Fahio Trioll (Parlophone—EMI}

(Her Facel Gigantl (Miura)
I RAGAZZI COME MNOI Balducci-Lombardi Formidable Paolo Mengoli (Jet-Ariston)
s like us) Marc & Marta (Ariston

LA FOLLE CORSA
{The Mad Race)

f}unidu-Mngnl

Elu'ﬂ'."ﬂl.:ﬂ‘lla Agrurri

Formula 3 {(Numero Tino)
Little Tony (Little Record)

L'ORA GIUSTA
(The Right Time)

Pace-Panze ri-Argenio-Conti

Lorenza Visconti (Ricordi)
Edda Ollari {Bentler)

LO SCHIAFFOD
{The Slap)

Barsanti-Derin’

Gens (Amico-DET)
Jordan (RCA Ttaliana)

CULTIMO ROMANTICO
{The Last Romantic Onel

Pino Donaggio (Carossllo)
Peppino di Capri (Splash

MINNA MANNA
{Lullaby)

Aldbertelll-Riccardi

Riimi E Canzoni

Caterina Caselll {(CGD-CBS)
Dik Dik (Ricordi)

NON DIMENTICARTI DI ME
Don't forpet me)

QCCHI BIANCHI E NERI
{Blick and White Ewves)

Mogol-Lavezsi

Sciorilli-Testa-Del Prete

LUniversale

Mal (RCA Italiana)
Momadi (Columhbia-EMT)

Mascotte /Margherita

Pio (Clan)
M au Eliitiﬂ]‘u (Clan)

47313 —GEST" BAMBINGO
(4/31/1943—Babv Jesus)

Dalla-Pallotting

RCA/Amici Del Disco

Lucio Dalla (RCA Italiana)
Equipe *B4 (Ricordi)

ROSE NEL BUIO Pace-Panzeri-Pilat April Musie Gigliola Cinquetti (CGD-CBS)
{Roses in the Dark) Ray Conniff (CBS)

SANTO ANTONIO SANTO Fallavicini-Conte RER Mungo Jerry (Pye-Ricordi)
FRAMNCESCO — —— Piero Focaccia (Rare-SIF)

SOTTO LE LENZUOLA Celentano-Beretta-Del Prete Margherita Adriano Celentano (Clan)

(Under the Sheets)

Coro_Alpino_Milanese (Clan)

13, STORIA D'OGGI

Pallavicini-Carrisi

Yoce del Padrone/

Al Bano (Voce del Fadrone-EMI)

(13, A Today's Tale) Primato Aguaviva (Carosello)
UNA STORIA Sergio Endrigo Usignolo Sergio Endrigo
(A Tale) Mew Trolls
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Intemnational News Reports

From The

Music Capitals
of the World

MEXICO CITY

Juan Calderon, ex RCA, named
advertising manager, Orfeon Rec-
ords, and former RCA a&r man-
ager Ruben Fuentes joins the com-
pany as ad&r manager. Other RCA
executives now with Orfeon include
Sagrario Baena, Paco de la Bar-
rera and Guillermo Infante. . . .
Herbie Mann, Young-Holt, Stan
Getz, Gabor Szabo, Bola Sete and
Os Tapoeriras appeared at a series
of Palace of Fine Arts Concerts,
under the ttle “Jazz '71." . . .
Raphael will perform at the Palace
during May instead of his usual
nightclub venue. . . . Mexican
singer Jose Jose has a new RCA
single, “Buscando una Sonnsa.”
{Looking for a Smile) released.

Carlos J. Camacho, general di-
rector, Gamma Records, returned
to Mexico following MIDEM and
a visit to European affibates. . . .
Gerd Fleisher visiting Europe to
si English labels and Spanish
label distribution deal for Apollo
Records, Meican. . . . Luis Baston,
general manager, Discos Umver-
sales SA, in Rio de Janeiro for a
Philips convention. One result of
the meeting was that the Latin
catalog of Philips and Polydor will
be given increased promotion in
South America, alnnig with visits
by major Philips-Polydor artists.
Among the first set are Moario
Garens (Columbia), Elio Roea,
King Clavex (Argentine), Nino
Bravo (Spain), Elis Repgina, Tim
Maya (Brazil), Berthina, Oscar
Chavez, Maria de Lourdes, Victor
Ytube (Mexico).

ENRIQUE ORTIZ

SAN JUAN

Xiomara Alfaro (Boringuen) ap-
peared at Hipocampo Nightelub,
OUmayra (Mariel) at the Great End
nightclub in old San Juan. . . .
“Libertad para Juventud” (Liberty
for Youth) musical partly filmed in
Puerto Rico and featuring record-
ing artists Chucho Avellanet (UA
Latino) and Rosa Haydee (Zayro),

opened recently in 18 theaters
throughout Puerto Rico. Aruro
Correa actor-producer was in

charge of the film. . . . Puerto
Rico will be represented at the
Second International Festival of
Song, to be held in Bogota, Co-
lombia, March 12-14, by singers
Efren Santiago, Ines Valencin,
Reina Reyes and [Ivan Munoz
Musical director Lito Pena and
pianist Fausto Curbelo, singers
Carmita Jimenez and Frank Moro,
among others, will form the
Puerto Rican delegation,

Jerry Mauucci, president of
Fania Records of New York left
on a trip to Buenos Aires accom-
panied by Charles Tarrab, head of
Allied Wholesale Co., local repre-
sentatives for Fania. These two
companies recently hosted a cele-
bration at El Flamboyvan Hotel for
Fania artists: Ray Barreto, Rob-
erto Roena, Willie Colon and re-
cording director Johnny Pacheco.
. . . Trini Lopez (Reprise) is the
next attraction at Club Caribe of
Caribe Hilton Hotel, Feb., 23-
March 18.

Astro Records, a new local la-
bel headed by Frank Mojena, in-
troduces their first two singles:
Danny Gonzalez Orchestra with
Vapo Lebron with “No es un
Sueno™ (It Isn't a Dream), “Bus-
cando Mi Gente” (Looking for
My People) sung by Junior Diaz,
“Tres Corazones” (Three Hearts)
and “El Corazon que te Di" (I
Gave You My Heart) both sides
by Jaime Negron and his group.
Astro  Records located at 604
Cerra Street, San Juan's Record

Row."”
ANTONIO CONTRERAS

LONDON

~Agent Gerry Bron s launching
his new label, Bronze, possibly
toward the end of next month

MARCH 6, 1971, BILLBOARD

with an album by Paladin called
“Carry Me Home" produced by
American writer Philamore Lin-
coln. Gerry Bron has had a pro-
duction deal with Philips but at
present it is uncertain whether
the company will acquire distri-
bution rights. . . . Purple, the label
formed by former Polydor execu-
tive Alan Bates and Deep Purple
managers Tony Colletta and John
Edwards, will be handled through-
out the world by Capitol. Initial
release will be in May and will
be by Yvonne Elliman. . . . South-
ern Music’s Spark label will be
introduced in the U.S. in March
but it 15 not known if the Spark
trademark will be used. The label
will be launched with "I'll Give
You the Earth” by actor Keith
Michell. He is currently appearing
in “Abelard and Heloise” with
Diana Rigg in the U.S.

Ringo Starr is recording a Roger
Cook composition “Zoo de Zoo"
with English model, Twiggy. Apple
15 understood to be releasing the
duet as a single. . . . Pye manag-
ing director Louis Benjamin has
signed Nina to a three-year record-
ing contract. She will record as a
solo artist for the label and this
will be the first time that she has
recorded solo since she parted
company with Frederik. . . . CBS
will release the single by Georgie
Fame and Alan Price in March.
However both artists have record-
ing contracts scheduled to expire
in about 12 months' time, and it
is understood that Philips, which
has a 25 percent stake in Robert
Stipwood company, which man-
ages both artists, will have first
option on the duo's product. . . .
Decca is planning to devote its
Deram label to progressive ma-
terial and all its pop acts will be
switched to the Decca label. . . .
Writers John Carter and Ken
Lewis have signed a deal with
Laurence Myers' Gem group of
companies for Gem to administer
their recently formed Carlew mu-
sic publishing company. . . . A
record produced by Apple label
manager Jack Oliver and turned
down for release by Apple will
be issued by Mickie Most’s Rak
label this week. It is *Don’t Shut
Me Qut” by Matchbox. . . . Dave
Edmund’s followup to his MAM
single, “I Hear You Knockmg.”
will be released on EMI's Regal
Zonophone label. The single is
“I'm Coming Home." . . . The
Gem group has concluded a deal
with Stig Anderson for Scandi-
navian representation of the Tre-
meloes publishing company, Gale,
and Gem's own publishing unit,
Vaudeville,

Elton John's album, *“Elton
John" is being released by DIM
during Easter week. The album
was recorded live last year at a
concert the singer did for the
WABC radio network in New
York. . . . Producer Terry Brown
and Tommy Sanderson have sev-
ered their partnership in Family
Tree Productions formed nearly a
year ago. Brown will continue to
produce independently. Sanderson
will continue to operate Family
Tree with his son Philip. . . . Fol-
lowing its penny concert series last
autumn, the Red Bus company
has organized a new senes for
this spring at a single venue, the
Borough Polytechnic in South East
London. Among the acts which
will perform are Mungo Jerry,
Demon Fuzz and Comus.

PHILIPF PALMER

MILAN

The New Trolls, the Italian
group who recently signed with
RCA [Italiana (with their first
single, “Autostrada™), has gone
back to its previous company,
Fonit-Cetra of Turin. . . . EMI
Italiana will release on Probe label
and also Dunhill. The first three
Dunhill albums to be released
are the “Uppersound-Uppersoul”
Anthology, “Steppenwolf 7" and

Three Dog Night's “Naturally.”
. . . A special program on MIDEM
inaugurated a new TV weekly
program of music information,
“Milledischi” (One Thousand Rec-
ords). . . . A Theodorakis' song,
“Fiume amaro” (Bitter river), pub-
lished by Curci and performed by
Iva Zanicchi (RI-FI}, though re-
leased more than six months ago,
has surprisingly reached third place
on the single charts.

Jethro Tull (distributed in Italy
by Phonogram) gave concerts in
Milan and Rome. . . . English
label Wizard will be distributed n
Italy by EMI ltaliana. . . . Fabrizio
De Andre’s (Produttori Associati)
new album “La Buona Novella™
(distributed by Dischi Ricordi) has
just reached first on the LP chart.
. « « A Jimi Hendrix posthumous
album will be distributed by Fomt-
Cetra: it contains the recording of
the Experience’s concert held in
London on Feb., 18, 1969, . . .
The winner of Canzonissima, Mas-
simo Ranieri (CBS-Sugar), will take
part in the Spanish TV song con-
test Concurso de TV Cancion. . . .
Two ltalian actors, Ottavia Piccolo
and Rodolfo Baldini, have recorded
their first single “Due ali bianche,"
produced by composer/singer Ricky
Gilanco for Dischi Ricordi. . . .
Portuguese star Amalia Rodriguez
{EM1 Italiana) toured Italy in
February and appeared in two
Italian TV shows.

PEPPE DELCONTE

TOKYO

Kuni Murai, chief of Alfa Mu-
sic in Tokyo, has produced =
Japanese-English version of the
French-copyrighted hit single “Sa-
vonara” composed by Jacques
Revaux. The single, backed with
“The Empty Sea” (Daredemo Inai
Umi), i1s sung in both languages
by Japanese-American baritone
Jerry Ito, and was released in mid-
February on Liberty in Japan.
Alfa Music is the Japanese sub-
publisher. Murai has also produced
“Sayonara” for Philips in Japan
{Nippon Phonogram) with the Pauol
Mauriat Orchestra/Herve Vilard
masters from Barclay, France,
Murai is also responsible for the
production of the Nippon Colum-
bia single “Theme From ‘Tris-
tana' ™ b/w “The Bohemian™ with
Claude Dulan & His Orchestra
which, he claims, has sold over
30,000 copies, an unusually large
response to a debut orchestra in
the easy listening category.

From the U.S., the Toshiko
Akiyvoshi Jazz Quartet began a
series of concerts in Japan in mid-
February. The tour calls for only
one performance in Tokyo, with
five appearances through March
19 in Osaka, Qita, Kobe, Sakata
and Toyama cities. . . . Nippon
Grammophone, representing MGM
in Japan, reports large increases
in sales of all Elvis Presley stock
coinciding with the roadshow open-
ing of the film “Elvis,” Feb. 11.

Nippon Columbia received strong
pre-release  orders for the LP
“Gypsy Queen Parts I and 11" by
Gypsy and has released the
group’s single “Gypsy Queen Part
I"/“Tomorrow Is the Last to be
Heard.” . . . Also from Nippon
Columbia, the theme music from
the film “RPM™ “Stop, 1 Don't
Wanna Hear It Anymore,” was
released in Japan, on Feb, 25,
Melanie album “Left Over Wine”
will be released this month. . . .
Singer Jiro Sugita, formerly with
the Shoebelts, has formed a new
group with Jiro Morishita, called
Jiros, Toshiba will release a single
“Senso o Shiranai Kodomotachi”
on their Express label this month.

The Alfa-produced vocal group
Red Bird has recorded an updated
version of an old Kyoto folk song,
“Takedo no Komonuta,” for Lib-
erty, Also from Liberty, the Tke &
Tina Turner LP "“Workin' To-
gether” was released Feb. 25 with
a single from the album, “Proud
Mary."” Toshiba, which distributes
Liberty in Japan., will release this
month the U.S. hit single “Whole
Lotta Love” by Collective Con-
sciousness Society on Odeon.

Mina Simone, scheduled to ap-
pear at the Akasaka Mugen Club
in Tokyo, has canceled her plans
to visit Japan. Universul Orient
Promotions, who will participate
in the Newport Jazz Festival in
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Tokyo in October, plans to invite
Miss Simone to Tokyo at that
time, . . . “SHI/MecGuinness Flint"
is the title of the group's latest
LP on the Japan market. Their
single “When I'm Dead and Gone"
was released on Capitol by Toshiba
Feb. 25. ... A unigue promotional
mailing for the Bugaloos has been
sent to over 1,000 radio and TV
broadcasting stations, pressmen and
record dealers throughout Japan
by the Capitol label department
of Toshiba Musical Industries 1n
Tokyo. The mailing includes six
sheets printed in Japanese giving
biographical and other information
about the members of the group,
a detailed description of their NBC
television series and information
about their single, “For a Friend,"
released through Toshiba, Feb. 25.
Japan's jazz trumpet player
Terumasu Hino is helping Denon
(Nippon Columbia) promote his
yvounger brother's latest LP, “Beat
Drums” by Metohike Hino.

Mickey Curtis & Samurai have
recorded an all-original LP for
Philips (Nippon Phonogram) titled
“Kappa.” . . . King Records of
Japan continue their "We Got
Rock” Campaign with heavy pro-
motional advertising in Japan's
influential vouth-oriented weekly
fan magazines for their March
releases which include "Watt,” Ten
Years After, “Looking In,” Savoy
Brown, and LPs from Delaney
Bonnie, Blues Magoos and others.
The peak of the “We Got Rock”
campaign is planned to coincide
with the tour of B.B. King this
month and the release of his
“Indiancla Mississippi Seeds” LP
on ABC. MALCOLM DAVIS

MANILA

Sajid Khan and Nora Awnor,
Filipino recording artist, are co-
starring in “The Singing Filipina,”
to be shown sometime in May.
The picture is a local production
in color and was shot in Holly-
wood, Las Vegas and other U.S.
cities, Mareco, Inc., is tying in by
pushing Khan's record releases in
the Philippines. . . . Yictor Laurel,
Filipino folk singer, is also co-
starring with Nora Augnor in the
film “Lollipops and Roses” shot in
Hollywood. Featured in the film
are Davey Jones and Don Johnson.
Laurel’s and Aunor's record com-
panies, Vicor and Alpha respective-
ly, failed to agree in releasing the
spundtrack of “Lollipops and
Roses” as a joint venture. Instead,
both companies released the solos
of the two artists in their respective
labels. . . . Vicor Records, former-
ly a partnership, is now a corpora-
tion with name of Vicor Music
Corp. Among the firm's new con-
tractees are Lana Abella, Alex
Roldan and Victor Laurel.

Despite the two-week transport
strike and student rallies, which
gravely affected the record busi-
ness, Mareco and Filipinas has is-
sued their biggest ever release for
this time of year—36 albums and
40 singles. Among the LP releases
were product from “Dionne War-
wick™ Enoch Light, Claudine
Longet, Ray Conniff, Led Zeppe-
lin, Frank Sinatra, Santana, Diana
Ross & the Supremes, Andre Kos-
telanetz, Stevie Wonder, Jose Feli-
clano, Aretha Franklin, Tony
Mottola, Harry Belafonte, Wilson
Pickett, Dee Dee Warwick, Leon-
ard Bernstein and the New York
Philharmonic on Columbia. Three
of the 40 singles are by Santana
and 13 are soul singles.

Local independent producers are
going back to the business of
cover versions to the disadvantage
of licensees. Badly affected are
Mareco, Filipinas and Super Rec-
ord Co., which holds license of
London, Overwhelmingly popular
are “Knock Three Times,” *Close
to You" and "My Sweet Lord."
Even Engelbert Humperdinck's
“Didn’t We" is getting the produc-
ers’ attention. . . . Alpha signed
several new artists, among them
Bobby Zaragoza and Elmer Aballa.
.« . D'Swan Sound System Co.,
which also distributes the London
singles for Super Record Co., will
distribute Jonal Sound System prod-
uct in the Visaya and Mindanao
regions. Jonal, which used to be the
top independent outfit some years
back, was almost in the brink of

closing two months ago. . . . There
is a new independent firm—Spiny
Records. . . . Wilear's new con-
tractee is Marilyn Pastera. . . .
Two radio personalities and also
closely identified with the industry
died recently—Joey Lardizabal of
ABS-CBN and Virgie Arroyo of
DZTM. Lardizabal was also a
singer and songwriter.

0OSKAR SALAZAR

PRAGUE

This year's Bratislava Lyre Fes-
tival is set for June 8-11. The con-
test for the best pop song will in-
volve 24 songs, selected by the jury
of experts, to be performed in two
semi-final and one final concert,
instead of more district juries
situated in all district capitals of
Czechoslovakia, the finals will be
judged by only one Festival jury.
Second halves of the three finals
will be given to non-competing
guests from abroad and from
Czechoslovakia. Another gala con-
cert will be run on a non-competi-
tive basis, The names of the guests
engaged for these appearances are
not yvet known. . . . Pragokoncert
Concert Agency is preparing, to-
gether with the record companies
Supraphon and Panton; Arha,
Czech Radio and TV, another pop
festival for young artists called
Intertalent. Participation will be
limited to socialist countries includ-
ing Yugoslavia. All competitors
(each of them performing two
songs, one of them of (Czech
origin) will be offered professional
coaching in Prague. In March and
April they will perform in eight
concerts in district towns, where
they will be judged by listeners
and a jury of experts, The win-
ners, together with non-competing
guests, will be presented 1n a series
of pgala concerts from April 28
to May 1 in Gottaldov. Intertalent
15 considered to be an important
step leading to a better exchange
in pop music among the socialist
countries,

A Week of New Music by
Czechoslovak composers will be ar-
ranged from March 2-7 in Prague.
[t will include two concerts
chamber music and three of sym-

honic works. . . . Musica Viva

ragensis, a Prague group led by
Zbynek Vostrak, will perform in
April in Witten, Germany. . . .
Panton’s Vera Spinaroeva gave 30
concerts in the USSR as part of
an international pop show (Feb, 23-
April 4. . . . Supraphon’s Karel
Gott participated in the Arosa
Show on Switzerland Feb, 10. To-
gether with conductor Vaclav
¥Yobruby, he also appeared as guest
at the Onda Nueva Pop Festival
in Caracas. . . . Czech singer Hana
Hegerova who is seldom heard in
Prague, is booked for one month
for a series of all-night one-woman
shows in Theatre Na Zabradli,
Prague. . . . After the breaking up
of the Golden Kids Trio, Helena
Vondrackova, (Supraphon and
Polydor artist) now has her own
show in Lucerna Hall, Prague.
LUBOMIR DORUZKA

LENINGRAD

Conductors Stanford Robinson
(UK., Anton Kersies (Nether-
lands), Walter Hendl (U S.), Zdenek
Kosler (Czechoslovakia) were
booked by Gosconcert to conduct
Russian sym%hﬁny orchestras in
programs of Russian and Western
classics during January and Feb-
ruary. . . . Pianists Konstantin L
Yovu, Rumania and Grant Johan-
nesen, US., Hungarian cellist
Laszlo Meze, Yugoslavian organist
¥iasta Hranilovitich had concert
tours in Russia Jan. 10-31, . . .
Singers F. Meyling (Canada), Brig-
iite Finile (Sweden), Erzy Orlow-
sky and Elbrzeta Ryl-Gurska ap-
peared in concert and opera per-
formances in several cities. . . ,
Yugoslavian pop singer Georgi
Marjanovitch is currently playing
concerts in Russia. His itinerary
includes Moscow, Leningrad, Odes-
sa, Yolgograd and Ulianovsk. . . .
Maria Bieshu made her debut at
the Bolshoi Theatre in Puccini's
opera “Madame Butterfly” Jan, 27.
She won first prize at a special
contest of opera singers, in Japan,

(Continued on page 56)

53

I . |



www.americanradiohistory.com

International News Reports

French Canada Going English; Hurts
French Record Output, Asserts Mgr

MONTREAL—French Canada,
long the home of an established
local record industry, has been
developing a strong interest in
English language product; so much
s0, that French disk production has
begun to suffer, according to Mon-
treal music industry man Terry
Flood, who acts as personal man-
ager for Columbia’s Mashmakhan,

“For the last eight or 10 years,
Quebec has been a huge market
for local disks. It was often pos-
sible to equal the national sales of
a Blood, Sweat & Tears album,
with the Quebec sales on an LP by
a French Canadian group. Tradi-
tionally there was %iule interest
in English product in Quebec,

“But in the last six months, the
scene has changed radically. Where
once an established Quebec artist
could simply make a cover version
of a U.S. hit and sell 50,000 copies,
very often the original record can
now create stiff competition. The
huge French singles are starting to
disappear.

“A large underground scene has
developed in Quebec. Kids are
turning on and getting into heavy
album music. Artists like Led
Zeppelin now have a mass follow-
ing in French Canada.

“Only the really creative French
Canadians are able to stand up to
this new opposition. People like
Robert Charlebois and Jean Pierre
Ferland are making heavy music
and selling it. They are also creat-
ing an English language audience
for their creative work.”

An example of this was the re-
cent Toronto concert by Charle-
bois, which almost sold out Massey
Hall (capacity 2,750). It was pro-
moted by La Chasse-Galerie, a
non-profit, government subsidized
organization whose aim is to pro-
mote French culture in English
Canada. Le Chasse-Galerie plans
to produce other conceris by
French Canadians in Toronto, long
the center of a severe bias against
French speaking Canadians.

“There is not as much progres-
sive Canadian rock making in
Quebec as we'd like. Most of the
attention has been on the English
and American groups. Buot even
this was not happening a year ago,
and I'm convinced that it will not
be long before good English Cana-
dian acts are being accepted in
Quebec.”

Flood admitted that the FLQ

Crowbar S.R.O.
In Calgary Date

TORONTO — Canadian group
Crowbar was flown to Calgary by
Radio CKXL, in collaboration
with a local promoter this week.
The concert, which headlined
Crowbar with two local acts, was

sold out four days before the
event.
Crowbar drew 3,000, and

CKXL's Greg Haroldson described
the concert as “the biggest thing
that's ever happened in Calgary
for a Canadian group.” The group
was carried out of the hall on
the shoulders of fans.

The “Bad Manors™ album, which
will be released in the U.S. within
three weeks, is receiving very
strong airplay.

Uni‘s Northcott to

Open In Toronto

TORONTO — Uni artist Tom
MNorthcott makes his first trip into
Toronto when he opens for a
week at the Riverboat March 2.

For several years Northcott has
enjoyed an enthusiastic following
in Western Canada, but lack of
local airplay prevented him from
extending that success into East-
ern Canada. Northcott's current
single is the Randy Newman song,
“TI Think It's Gonna Rain Today.”
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By RITCHIE YORKE

crisis had hurt the Quebec music
industry. “But it seems to be pick-
ing up again. The whole Montreal
scene is looking better. The RCA
Studio is getting some good sounds
—but we're still lacking the pro-
ducers and engineers in this city.

“Toronto seems to be improving
a lot. Montreal has always been a
little behind in this regard.”

Flood has worked for the past
four years with Donald K. Donald,
the well-known Montreal entre-
preneur. “Donald does a really
good job in the Montreal market,”

says Flood. “We also look after
Aqguarius Records.”

Mashmakhan, meanwhile, has a
new single out, “Children of the
Sun. A second album, "“The
Family” was recently completed at
Thundersculpture Studios in To-
ronto. The group's first single, “As
the Years Go By" has sold almost
a million copies internationally. It
is currently #1 in Japan, with
sales of over 400,000 copies.

Flood is now in the process of
setting up a U.S. concert tour for

the group.

COLUMBIA RECORDS of Canada and the Shorewood Packaging Corp.
have launched a joint venture in Canada, Shorewood Packaging Corp.
of Canada will headquarter at a new plant opening next month in
Toronto, The new automated facility is being established to service

the growing custom record jacket needs of Canada. Shown signing the

deal are, from left; Shorewood Marketing, vice president, Floyd Glinert;
CBS international president, Harvey Schein; and Shorewood president,

Paul Shore,

Conuqlo
Executive

Turntable

Marlene Duacek appointed per-
sonal assistant to Frank Davies,
vice president of Love Productions,
which also owns the Daffodil
label distributed by Capitol. Miss
Duacek has worked with Capi-
tol Records for the past four and
a half years, and most recently
she was involved in Ontario pro-
motion work.

Carosello to

Fonit-Cetra

MILAN — Carosello-Cemed has
stopped its own distribution and
has assigned manufacturing and
distribution of its products to
Fonit-Cetra (the Turin State-owned
record company). The new con-
tract was signed by Giuseppe
Gramitto Riccl, Carosello presi-
detnt, and Renato Zaccone, Fonit-
Cetra president.

This new agreement follows a
recent general trend to set up con-
centrated sales organizations and
particularly to strengthen a na-
tional organization not specifically
tied up to international groups,
said Carosello general manager,
Paolo Ruggeri.

Carosello 18 a record company
financially tied to Curci (one of
the most important publishing com-
panies in Italy) and is getting more
considerable Italian artists on its
roster, including Pino Dunagﬁin
(the composer of Elvis Presley’s hit
“You Don’t Have to Say You Love
Me"), Giorgio Gaber, Patrick Sam-
son, Ombretia Colli and Memo
Remigi. It also represents the
French label Erato's classic catalog
in Italy.

MCA Italiana (representing U.S.

(Continued an page 57)

Roker Rec,
Polydor Tie

LONDON — A deal with four
Los Angeles soul labels formed
by U.S. executive Wally Roker
has been concluded on behalf of
Polydor UK. to furnish material
for its new Mojo label by John
Abbey and Bob Kilbourn, whose
Contempo firm has been retained
by Polydor to acquire product.

Catalogs now available to Poly-
dor are from the Roker, Canyon,
Soul Clock and RRG labels, with
artists including Deoris Duke,
Jimmy Reed and his group the
Whispers, Swamp Dogg and singer
Sandra Philips.

Initial product release will be
March, with singles by Miss Duke
and Reed. There will also be al-
bums by all these artists released
on Mojo this spring.

There has been a delay in trans-
ferring James Brown product to the
label, but another development
will allow for the re-release of
some earlier black music product
from the Atlantic catalog on
Mojo, in a sub-licensing deal. No
specific material has been decided
on as yet, but artists are likely to
meclude Wilson Pickett, Sam &
Dave and some of the black vocal
groups of the 1950's.

Trudeau Spurs

GRT Single

TORONTO — Canadian Prime
Minister Pierre Trudeau was re-
ported to have used one of the
better known four-letter words in
Parliament, although he later
denied it—saying instead that he
had said “fuddle duddle.”

The result is the rush release of
a single, “Do the Fuddle Duddle”
by a new GRT group, the House
of Commons. The B side of the
disk is “Funky Fuddle Duddle.”

The record was cut at Toronto
Sound Studios within 48 hours of
the Prime Minister's statement, and
rushed to Toronto radio stations—
along with Fuddle Duddle T shirts
—over the weekend.
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From The

Music Capitals
of the World

e Continued from page 55

1970. . . . A big gala show featur-
ing nearly all of Leningrad pop-
sinl?ers and groups including Ana-
toli Korolev, Yuri Tchvanov, Sing-
ing Guitars, Leningrad Dixie-
land was launched by Lenconcert
agency. The show drew capacity
crowds to roofed winter stadiums
and sport palaces, seating 3-10,000
people during December in Rostov,
Kuibyshev, Ulianovsk., The show
appeared last in Cheliabinsk Jan.
11-20,

Yugoslavian Sacha Subota's rock
group played concerts in several
cities in the Ukraine during Jan-
vary and February. . . . Pianist
Sergei Dorenski is back from his
six-week concert tour of Latin
America. . . . Melodiva released
three-record set (monaural) of its
1970 subscription series, presenting
Bellini's opera “Puritani,” featur-
ing Maria Callas, G. di Stefano, R.
Panerl, N. Rossi-Lemeni, La Scala's
chorus and orchestra. . . . Melo-
diya's recent classical releases in-
clude stereo reissue of Sibelius’
“Symphony No. 2," by the USSR
Radio Symphony Orchestra, con-
ductor G. Rozhdestvensky; a two-
LP set (stereo-monaural) of the
Fourth International Tchaikovsky
Competition Laureats series line
including work by Viadimir Krai-
nev and Horacio Guttierez (U.S.),

. Melodiya's National Music
Series' current releases include two
disks, one featuring Givi Gachechi-
ladze's jazz-orchestra of Georgian
Radio and Television; another pre-

senting a Jewish song program by
S. Rivkin. V. D. YURCHENKOY

TORONTO

GRT is rushing out a new
Everyday People single. . . . John
Sinclair, manager of Australia’s
Flying Circus, currently staying in
Toronto. Sinclair is bringing the

Flying Circus to Toronto to work
for about six months, He is now
negotiating release rights for the
group in Canada . . . Doug Hutton
visited Toronto last week, plugging
his new single, “All God's Chil-
dren,” which is also the title of a
forthcoming CBC TV series. . . .
London's Glen Russell points out
that two of the tracks on the new
Engelbert Huomperdinck album,
“Sweethearts,” are Canadian con-
tent.

CNTC's radio programs special-
ist, Douglas McGowan, was in
Toronto this week. . . . London re-
leasing a single by WVancouver
group, Sunday—top side 15 "Livin’
Free." ... MCA's Chris Kearney at
Meat and Potatoes this week—his
new single is “Rocking Chair
Ride.,” . . . Kenny Harris of Van
records has picked up six album
masters from Bermuda records—
titles include product by Gene and
Pinky Steede, who have worked
many clubs in Canada, . . . Kris
Kristofferson opens at the River-
boat, March 9, for one week. ...
Polydor has obtained Canadian
rights to the Perception, Today,
Red Bullet and Dwarf labels and
any new material by Bobby
Bloom.

MCA is pulling "Roseline” from
the Russell Thornberry album,
“One Morning Soon.”...No MLS
call this week because of lack of
product—this is the second time in
three weeks that the MLS vote
had to be cancelled. . . . Polydor
has released “Ride a White Swan"
by Tyrannosaurus Rex, and War-
ner Bros. 15 mailing Polydor
copies to push the forthcoming
Rex LP, which the latter will dis-
tribute in Canada.

Quality reports Montreal break-
out action on Stilroc’s “The Loner,"”
a Neil Young song; the label is
also reservicing Madrigal’'s "I Be-
lieve in Sunshine” because of

(Continued on page 57)

BOOM YEAR FOR DISK,
TAPE IN FINLAND

HELSINKI—Last year was the booming year for Finnish record
and tape imports as the statistics gathered by Finnish Board of

Customs show. Importation of

pre-recorded tapes (cassette and

8-track) gained most, but there was also a substantial leap in records.
Importation of virgin tapes has retained its place as a biggest indi-

vidual category.
IMPORT: Records (cif-value)

Total: $1,348,000 1969 § 834,000

United Kingdom ......... $547,600 1969...,.. $358,000
West Germany .......... $394,000 Y900, $225,200
Sweden .................5131,000 1969..... .$115,400
R couvwsesmmeemimiyg $114,200 1969. ..... $ 60,000
IMPORT: Virgin tapes (cif-value)

Total: $2,105,000 1969 $1,487,000

West Germany ..........3$957,000 1969. ..... $594,760
BRIBIIOE (v ciiveiinarii $329,000 1969...... $ —

1 1. R O L E A R R $263,000 1969...... $319,300
IMPORT: Pre-recorded tapes (cif-value)

Total: $ 436,900 1969 % 151,100
Netherlands ............. $143,800 1969. ..... $ 11,640
West Germany .......... $ 74,500 1969...... $ 34,760
& 1 DO $ 60,200 1969......% 39,280
Sweden .........cc...... $ 53,500 1969...... $ 24,280
EXPORT: Records (fob-value)

Total: § 92,150 1969 § 51,190

SWBARIL iR S AT $ 65,470 1969...... $ 39,300
B covaesaemeseg $ B8.570 1969......3 4,880
BT $ 3,330 1969...... $ 2,860
EXPORT: Virgin tapes (fob-value)

Total: $ 47,280 1969 $ 11,900

Sweden ......000rnrnnan .$ 20,700 1969......5 —
| B e e T $ 14,700 1969...... 5 —
EXPORT: Pre-recorded tapes (fob-value)

Total: § 30,000 1969 § —

Sweden ....... vaanel (950 1969...... : —
WS sevan .. 1O W en ) 1969...... 5 —

000000 A 0 00O BTG TGO RGO
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HITS OF THE WORLD

ARGENTINA

This

Week
1 GIRL, I'VE GOT NEWS FOR
YOU=Mardi Graz (M. Hall);
Carlos Bisso (RCA)

CHIRPY CHIEPY, CHEEF
CHEEP—Lally Stott (Philips);
Punch (RCA)

MY SWEET LﬂRD—Gmrge
Harrison (Odeon

ROCK AROUND THE CLOCK—
Bill Haley (MCA)

NEGRA, NO TE VAYAS DE MI
LADO—Banana (M. Hall

QUIERDO VOLVER A BAHIA—
Pintura Fru:a (D, Jockey); Paulo
Diniz (Odeo

QUE CI‘-JS-AS TIENE EL AMOR—
Peret (D, Jockev)

SAN ANTON—Andres do Barro
{RCA)

9 EN MI PAIS—Abracadabra (D,

Jockey)
10 MY LIFE AND [I—Bob Christian
(M, Hall); Tremeloes (CBS)

AUSTRALIA

(Courtesy Go-Set)
This Last

Week Week

1 1 MY SWEET LORD/ISN'T IT
A PITY—George Harrison
(Apple)

PUSHBIKE SONG—Mixtures
(Fable)

I THINK I LOVE YOLU—
Partridge Family (Bell)

ENOCK THHEE TIMES—
Dawn ell)

ELEANOR RIGBY—Foaot
{Columbia)

I HEAR YOU EKENOCEING
==Dave Edmunds (Mam)

BAMND OF GOLD—Freda
Payne {Invictus)

SONG OF JOY—Miguel Rios
{A&M

— MY BABY'S GONE—Axiom

{Warner Hros.)
1w MR AMERICA—Russell
Morris (Columbial

BRITAIN

(Courtesy HRecord Retailer)
*Denotes local orlgin
(ONLY 40 POSITIONS BECAUSE OF
TRIKE)

|~ ]

T
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POSTAL S
This Last
Week Week
1 1 MY SWEET LORD—George
arrison (A
Harrisongs &gnrﬁsnn,.-'
clor)
2 2 PUSHBIKE SOMG—*Mixtures
Pal dnt]-—L:un Henry/
avid Mac
3 3 RESUR CTION SHUFFLE
—Ashton, Gardner & Dyke
t'El.pEtﬂl]—Edwa.r-ﬂu Coletta
ony  Ashton)
4 7 IT'S IMPOSSIBLE—=Perry

Como il}ﬂﬁ]—ﬁunhury

ler

ET{DNED LO »-gu rermes
{Tamla-Motown)}—Jobete/
Carlin (Frank Wilson

AMAZING GRAC udy
Collins (Elektra armony
{Mark Abramson)

BABY JUMP—Mungo Jerry
(Dawn) Our Music (Barry
Murray})

YOUR SONG—Elton John
gﬁl'ﬂf}-—-DJM (Gus

CAND Dﬁ.—Dawn {Bell)
Carlin (Tokens/Appell)

NO MATTER WHAT—
Hadﬂnuﬂ (Apple}—Apple

SWEE{' CAROLINE—Neil
Diamond (Uni)—KPM (Tom
Catalano,/Neil Diamond)

GRANDAD—Clive Dunn
Columbia)—In Music/

glmyn (Ray Cameron/
Clive Dunn)

COME AROUND HERE I'M
THE ONE YOU NEED-—
5. Robinson (Tamla-Motown)
—Jobete/ Car

RUPERT—lackie Lee (Pye)
ATV /Kirshner {(Len Beadle)

FORGET ME NOT—Martha
Reeves & the Vandellas
(Tamla-Motown}—Jobete/
Carlin (Norman Whitfield)

SHE'S A LADY—Tom Jones
(Decca)y—Mam (Gordon
Mills)

APEMAN—Kinks (Pye)}—
Carlin (Raymond Douglas
Davies)

I THINK I LOVE YOU—
Pariridge Famil {Bu:IF}—
Screen Gems |:I1}

CHESTNUT MARY—Byrds
{CBS)—April (Melcher/

Bickson

EVERYTHING'S TUESDAY
—Chairmen of the Board
{Invictus)}—=KPM (Holland/
Dozier/Holland)

IT'S THE SAME OLD STORY
Weathermen (Charisma)l—
Jobete,/Carlin
i(Jonathan King)

TOMORROW NIGHT—
Atomic Rooster (B&C}—
Eszex {(Atomic Rooster)

ROSE GARDEMN=—Lynn
Anderson (CBS)}—Chappell
(Glen Sutton)

ANMNDOTHER DAY—Paul
McCartney {Apfblﬂ—
MeCartney,//Maclen (Paul
Mol artney)

SUNMNY HONEY GIEL—CIff
Richard {(Columbia)—
Cookaway

RIDE A WHITE SWAN—
'T Hex {Fly}—Eszex Int'l

m{y WYisconti)

LAE EGAS—Tony Christie
(MCA)—Intune (City Hall
Froduction)

WHO PUTS THE LIGHTS
OUT—Dana (Rex}—Ryan
(Bill Landis)

ROSE GARDEN—NMNew World
{Rak}—Lowery (Mike Hurst)
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] I'LL BE THERE—Jackson
Five (Tamla/Motown
Jobete/Carlin (Hal

HOT Lﬂ"u"E.—T].rrnnnml.ums
Rex (Fly)—Essex Int'l (Tony
Yisconti)

MY WAY—Frank Sinatra
Don Coste
é'ltn rise l=—Shapiro-Bernstein

Y EMD—Barbra
Streisand (CBS)}—Tuna Fish
{Richard Perry a

BLACK SKIMN BLUE EYED
BOYS—Eqguals (President)—
Grant/Kassner ( ¥ Grant)

YOU'RE READY MNOW—
Frankie Walll (Philips)}—
KEPM (Bob Crewe)

AIMN'T NOTHIMNG BUT A
HOUSE PARTY—
Showstoppers (Beacon)—
K.P.M. (Bruce Charles)

WALKING—C.C.5. (Rak)—
Donovan (Mickie Most)

SONG OF MY LIFE—Petula
Clark (Pye}l—Warner Bros.
(Claude Wolfe)

STRAMGE KIMD OF
WOMAN—Deep Purple
(Harvest)—H.E.C. /Feldman
(Deep Purple)

CRACEKLIN' ROBIE—Neil
Diamond (Uni}—KPM (Tom
Catalana)

DENMARK

{Courtesy Danlsh Group of IFPI)
];!Ilﬂtﬂ local origin
This Lasi

'Wul'. Week
2 JEG HAR SET EN

NEGERMAND—*Familien
Andersen (Polydori—Dacapo

PRAERIENS SKRAPFE
DREMGE—*Passer, Kaas,
Etc. (Philipsl—Multitone

MY SWEET LORD—George
Harrison (Apple}—Eszex

RILLIKE RALLIKE ROLD—
*Gert Kruse (Triola}—Moerk

LADY BARBARA—*Keld
Heick (HMY)—Stig
Anderson

7 CANDIDA—Dawn (Bell)—
Dn:nﬁ.

SEND E A POSTCARD—
Shocking Blue (Metronome)

E BOOMARANG—Iohnny Rimar

(Philips}—Moerks

— IDAG ER HELE VERDEN
MUMMERERET—"Gert
Kuenther (Odeon)—Imudico

HEY HEY I MEXICO—=®*Alice
& Rita (Odeon}—Imudico

HOLLAND

(Courtesy Radlo Veronlea)
*Denotes local orlgin
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This

Weak

1 NOTHING RHYMED—Gilbert
O'Sullivan (M AM }—April

ROSE GARDEN—Lynn Anderson
(CBS)—World

BRIDGET THE MIDGET—Ray
Stevens (CHS)

ROZFEN DIE BLOEIEM—*Corrie
en de Rekels (11 Provincien)

HOLY HOLY LIFE—*Golden
Earring {Fu]ydur}—tlay low
U—Peier M efunken)

MY SWEET I.ﬂ D—Gmr [
Harrison (Apple}—Essex/Basart

KEMOCKE THREE TIMES—Dawn
(Stateside —Belinda

FEACE PLANET—*Ekseption
{ Philips}l—Intersong/Basari

OGEEF MY DE LIEFDE EN DE
GEIN—*De Twee Pinten (Philips)
—Intersong /Basart

ITALY

(Courtesy Discografla Internazionale)

*Denotes local origin
Thiz Last VLR

Week Week

| 2 UM FIUME AMARO—*Iva
Fanlechr (BRiEFi)—Curci

74 1 VENT'ANMI—*"Massimao
Ranieri (CGD)=—Arion

3 4 MY SWEET LORD—George

i 3

W& 00 =Jdoh LA 4 I kd

—
=

Harrison (Apple}l—Aromando

CAPRICCIO—*Gianni
Morandi (RCA Italiana)—
Mimo

ANONIMO VENEZIANO—
=atelvio Clpriani (CAMZ—
Campi

UNA FERITA IN FONDO
AL CUDRE—"Mino Reitanc
{Durium}—Fiumara

TUTT' AL PIU—*FPatty Pravo
{Dﬂitﬁ Inaliana)l—Amicl del

RC0

IO RITORNO SOLO—
*Formula 3 {(Numero Unoj—
Acqua Azrrurra

10 E TE DA SOLI—*Mina
(PDU }—PDU/ Acqua
AFrirra

MALATTIA D'AMORE—
*Donatelle (Ricordi)—Come
I Vento/Pe

PARANOID—Black Sabbath
(Vertigoi—Aromando

AMNMNA OZIDNI—*Lucio
Battisti {Ricordil—Acqua
Arrurra—Acqua Armirra

AH, L'AMORE CHE COS'E’
—*0rictta Berti: {Polydorj—
Tevere/Esedra

HEY TOMNIGHT—Creedence
Clearwater Revival [ America)
— A rmton/ Palace

PADRE BROWN—*Renaio
Rascel (RCA Tialianaj—
Amici Del Disco

Ma CTHE MUSICA MAESTRO
—*Raffaella Carra’ (RCA
laliana)—Amici Del Disco

17 19 LD DOMENICA AMDAWNDO
ALLA MESSA—*Gigliola
%{ngu:lu (CGD—Suvini
er

L'APPUNTAMENTO—
*Ornella Vanoni {Ariston}—
Ariston

m 11

11 8
12 12

13 16

14 21

15 14

6 13

19 — MNON 51 MUGRE PER
AMORE—*Profeti (CBS)—
Melodi

20 — GYPSY—Uriah Heep (Vertigo)
—Melodi

22

23

25

This

15 REGGAE MAN—Bamboos of
Jamaica (Durium M.E.}—
Durium

24 10 SI'VANONIMO
VENEZIANOD—*0rnella
Yanonl (Arkston)—Ricordi—

Eﬂmg
25 NEANDERTHAL MAMN—
Eﬂll:ﬁ (Fontana)—Francis

—_— LE!a{ﬂ DARA" UN
BAMBIMNO—*Camaleonti
CBS)—Melodi

— BENEDETTO MARCELLO:
ADAGIO—*"Solisti Veneti
{Curci Erato}—Curci

JAPAN

Enmzﬂ; Musle Labo Co., Lid.)
*Denotes local origin

Week

2
3
4
5
&

=

10
11
12

13
14

I3

I6
17
18
19

This

HANAYOME—Norihiko Hashida &
the Climax (Express}—GCM

BOKYO—*Shinichi Mori (Victor)
—Watanahe

SHIRETOKO RYOJIYO—Tokiko
Kato Lﬁrammuﬁhml

MY SWEET LORD—George
Harrison [(Applel—Faolster

KEYOTO BDICiu—P uko Nagisa
{Toshiba})—Taiyo/UA

AS THE YEAR 0 BY—
ﬁa&hmakhﬂn (CBS/Sony—April
Music

SHE SOLD ME MAGIC—Lou
Christie (Columbia)

YURI GA FURU* (TOMB LA
MNEIGE )—Salvatore Adamio
{Odeon—Taoshiba

OMNMNA MO IJ1—*Sachiko Mishida
(Grammophon)—Nichion

SEASOMNS—Earth & Fire (Polydor)
—Aberbach

DAISHOBU—*EKivoko Suizenji
(Crown)—Crown Music

IMMIGRANT S50OMNG—Led
Eenpe:l.[n {Atlantic)}—Taiyo/

ONNA NO'
hﬁ.ﬁh—"li:nmhi Mikawa
{Emw-n rown Mus

DAREKASAN TO DﬁREKHSﬁ"’J—
*The Drifters (Toshiba)—

Watanabe

I THINK I LOVE YOU—Partridge
Family (Bell)—=Columbia Films/
Shinko

MEMAI—*Mari Henmi (Pioneerl—
Watanabe

ILL ES ISTIBLEMEMP—Sylvie

&REA}
[KE&J?[—Sanri Yuki (Expressi—Aall
LET IT BE—Beatles (Apple}—
Folster

HOYO—*Hide & Rossanna
(Columbia)—Fuji

MALAYSIA

Week Wee

1
2

TN T - R T R Y

10

This

Lastk
1 MY SWEET LﬂRD—-Gcnrg:

Harrison (A

2 ITTHINK I L E YEI'U—
Partridge Family (Stateside)

3 1 JUST MN'T KNOW
WHAT TO DO WITH
MYSELF—Gary Puckeit
(CBS)

GYPSY WOMAN—Brvan

Hyland {Life)

6 BLACK SKIN BLUE EYED
BOYS—Equals Stalﬂ.ld:}

0 SUNMY HtﬁE‘f GIRL—
Cliff Richard (Columbia)

9 LONELY DAYS—Bee Gees

{Polydor)
YOUR S50MG—Elton John
I'LL BE THERE—Jackson 5
(Tamla-Motown)

14 KENOCK THREE TIMES—

Dawn (Stateside)

MEXICO

(Courtesy Radio Mil)
Last

=l

Week Week

1

LA R LT

1a

This

I MY SWEET LORD (Ml dulce
Senor )} —George Harrison
(Apple)

YELLOW RIVER (Rio
Amarillo}—Christie I.'E.pic}

4 CANDIDA=—Dawn {Capitol)

7 CARINO—Los Baby's
(Pearless)

— BABY, I GOT NEWS FOR
YOU (MNena tengo noticias
para ti}—Mardi Gras
Gﬂmm

3 FI.EET]EINS OF MY LIFE
I!F- flexiones de mi vida)—
The Mammalade (London)

% PUENTE DE PIEDRA—Los
Chicanos (RCA)

5 CUANDOS LOS
HUARACHES 5E ACABAN
—Los Babys (Peerless)

6 THE LIOMN E-L EPS
TONIGHT (El leon duerme
esta noche)—The Tokens
{Buddah)

8§ VOLVERAS—Estela Nunez
(RCA)

NORWAY

(Courtesy Verdens Gang)

*Denotes local origin
Last

Weeh Week

2
k!
4

I CRACKLIN' ROSIE=—Meil
Diamond (Uni}—Imudico

3 MY SWEET LORD—George
Harrison (Apple)

2 WOODSTOCK—Matthews
Southern Comfort (Uni)

5 1 HEAR YOU ENOCKING—
Dave Edmunds (Mam)j=—
Siockholms

4 EM ENKEL S5AMNG OM
FRIHET=—*Gro Anita
Schonn (RCA)—Sonors

6 SAN BERMNADIMO—Christie

({CBS)

I LOOE WHAT THEY'RE
DONE TO MY S0ONG, MA
—Melanie (Buddah)—Sonora

7 BLACK NIGHT—Deeép Purple
(Harvest)

8 JADOTPRAT=—"0weysiein Sunde
(CBS )} —Sonora

www americanradiohistorv com

— WHEN I'M DEAD AND
GONE=—McGuinness Flint
Capitol)—Francis, Day &
unter, Scandinavia

POLAND

iCouriesy Musle Clubs Co-Ordinatlon
Councll)

Polish Jazz Soclety

¥Denoies loenl origin
This
Wesk
1 KOROWOD—*Marek Grechuta/
Anawa
2 MY SWEET L{]RD—{]mm:
Harrison (A FS
3 BLACK MAG WOMAMN—
santana Eﬂ‘ g
4 lMMlGR& OMG—Led
Zeppelin (Atlantic)
5§ SENNE WEDROWEKI—*Klan
L] an?:ﬂ CHILE—Jimi Hendrix
rac
7 CELI}WEEK JAM
NIEWDZIECZNY—*MNiemen
Enigmatic
CRY ME A RIVER—Joe Cocker
(Regal Zonophone)
8 [ HEAR YOU=—Dave Edmunds
(MAM)

10 ENGINE KO, 9 ENOCEKING—
Wilson Pickett

PUERTO RICO

{Courfesy WHEAQ-El Mundo)
*Denotes local origin

This
Week

1 TU LLEGASTE A MI VIDA—
Lebron Bros. (Cotigue)

MNOSOTROS—"*Sonora Pocena (Inca)

TE PROPOMNGO—Sandro
(Cayironic)

LA CA—Cheo Rosario (Patty)

BARRUNTO—Willle Colon (Fania)

TE LLAMO F.ﬂﬂﬁ DESPEDIEME
—Gustava (Mariel)

HURACAMN—Bobby Walentin
(Fania)

CUANDO ME DIGAS QUE 51—
Ricardo Ray (UA Latino

REGRESA A Ml—Lebron Bros.

{Cmi-:i:.
ELON—Megrito Truman
({Kubaney)

SINGAPORE

{Courtesy Rediffusion, Singapore)
This Last
Week Week
| 1 MY SWEET LORD—George

Harrison (Appie)
2 2 —Supremes

STONED LO
(Motown)

3 4 WHEN I'M DEAD AND
GONE—McGuiness Flint
(Ca 1“""!1.

KNOCK THREE TIMES—

Dawn (Bell
ISN'T IT A PITY—George
AT—DBad

Harrison (Apple
iy
(i1
BLA(_E;( I(E'_:[C WOMAN—
Santana (CBS)
BLAME IT ON THE PONY

EXPRESS—Johnny Johnson
& the Hnndwaég_n (Bell)

MO 00 ol B b

=

B o~ g WA s
00 G =] G WA

9 — LONELY DAYS—Bee Gees
(Polvdar
m — ONE MAN BAND—3 Dog

Night (Dunhill)

SOUTH AFRICA

iCourlesy Sowthern African Record
Manufaciurers' and Prodocers' Assn,)
This Last
Week Week
1 1 KENOCK THREE TIMES—
Dawn (Stateside}—
Intersongs, EMI
(The Tokens and Dave Appel
for 3 Dimensions Mgt.
Corp,
2 2 1 HEAE YOU ENOCKING—
Dave Edmunds (Mam)—
Francis, Day & Hunter,
Calla
NO MATTER WHAT—
I=B]il*ilﬂugﬂ' {Apple)—Essex,
alla

4 3 LOOK OUT HERE COMES
TOMORROW—Dealians
'I:'G:i.llll:lllizlm:FLE.n:tm:f Gallo

5 8 ROSE GARDEN—Lynn
Anderson  {(CBSi—Chappell,

ea

6 4 GYPSY WOMAN—Brian

Hyland (MCA}—Essex,
Gallo

T 9 SEE ME, FEEL ME—Who
{Polydor—Essex, Trutone

B & LOOKY LOOKY—Giorgio
{Gallotone}—MPA, Gallo

g 10 MANGD MANGO—TIdal
Wave {Sturm}—hn@:la Gallo

10 7 I THINK 1 LOVE YOU—

Partridge Family (Stateside)
—Laetrec, EMI

SPAIN

{Courtesy of El Musical)

*Denotes local origin
This
Week
| CANDIDA—Dawn (Odeon)—
Fontana
2 TE QUIERO. TE QUIERDO—*Nino
Bravo  {Fonogram)—Sagitario
1 SAN ANTOMN—*Andres do Barro
(RCA—RCA
4 MY SWEET LORD—George
Harrison (Odeon)—Musica del Sur
5 SONAR, BAILAR ¥ CANTAR—
*Los Pop Tops (Movieplay)—
—Symphaty
M'A YVERIMNA DO MAR—*Maria
Ostiz (Hispavox ) —Hispavox
7 S5AN BERNARDIMO—Christie
(CBS)—Grupo Editorial Armonico
£ SINFONIA MO, 4 EN S50L MEMOR
DE MOZART—*Waldo de los
Rios (Hispavox)—Hispavox
9 ARE YOU READY?—Pacific Gas
& Electric {CBS)
10 COMO EL VIENTO—*Miguel Rios
(Hispavox)}—Hispavox

=]

— —r——

SWEDEN

(Courtesy Radio Sweden)
This
Week
1 MY SWEET LORD—George
Harrison ( plc}—EuH:l;
2 CANDIDA— _}B‘-l:lﬂ
1 ALL THINGS HUE 58 (LP)—
George Harrison ple)}—Eszex
Eﬂhl'il:l[ R‘-"ELUE.:[_}?-‘JT'{H?& _:m’m—
arie (¥a ar ordiska
I HEAR Yﬂrﬁuﬁﬂﬂcﬂﬂﬁ—ﬂaw
Edmunds’ Rockpile (MCA)—Felix

Stahl

CRACKLIN' ROSIE—Neil Diamond
{Uni}—Imudico

PENDULUM (LP}—Cresdence
Clearwater Revival (Liberty)—
Palace

B E‘HICM]D Il {LP}—Ehicsg-:: {CHS}

9 C. 8. (LP)—C. (E

10 ELVIS PRESLEY {LF]— Ivis

Presley (RCA)

SWITZERLAND

{Courtesy Radio Switzeriand)

MY SWEET LORD—George
Harrison [hp%e]

BUTTERFLY— al Gerard

E-IEA.R YOU KNOCKING—Dave
Edmunds' Rockpile (Mam)

MOTHER—John Lennon (Apple)

HIER IST EIN MENSCH—Peter
Alexander (Ariola

IMMIGRANT SONG—Led Zeppelin
{ Atlantic)

HEY TONIGHT—Creedence
Clearwater Revival (Fantasy)

APEMAN—Kinks (Pye)

COMME JAI TOUJOURS ENVIE
D*'AIMER—Marc Hamilton
(Carrere/Philips)

SAN BERMADIMNO—Christie (CBS)

YUGOSLAVIA

{Courtesy Radio TV Revue)

This

Week

1 TVOJE LICE/MARIJA (Your Face/
Maria}—Miso Kovac (Jugoton)

PLACEM/LOLA (I Cry/Lola)—
Pro Arte (Jugoton)

WAR—Edwin Starr (RTB)

PUT U RAJ {Way to Paradise)}—
Tereza a (Jugoton)

LONELY DALY Bee Gees (RTB)

BLACK NIGHT—Deep Purple

(Jugoton)
EL {_EBNDGR PASA—Stjepan
Dzimi Stanic (Jugoton) )
OLUJA (Blizzard)}—Josipa Lisac

JJuﬁumn}

SVAKO MORA TMAT NEKOQOG
{Everybody Must Have Someonc)
—Boba Stefanovic (RTB

IMA NEGDE JEDNA ATZA
(There's a Way Somewhere)—
Trubaduri [Jugoton)
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From the
Music Capitols
Of the World

& Continued from page 56

growing U.S. play. . . . Warner
Bros. releasing albums by Jimi
Hendrix and Fanmy. . . . Tony
Bennett booked into O'Keefe
Centre, March 8-13.

Quality has released a Stam
Klees-produced single by Lee Rand,
“Say What You Gotia Say.”
CBC aired a new special on the
entry of radio stations into record
production, warning of potential

dangers. . . . Capitol's Paul White
and Wurm: Patton in Montreal
this week, RITCHIE YORKE

Carosello Change

o Continued from page 56

Decca and [Italian labels Ducate
Italdisc and EDM) was previously
distributed by Carosello and has
léea-:hed a new agreement with
aar,

DT AT TGO GG AIR

ARISTOTELIAN
GROUP TO FEST

ATHENS—Thessaloniki's Aris-
totelian University Chorale is in-
vited to participate in Palestrina's
First International Festival (Italy),
set for Aug. 15-21.

Groups are asked to perform

only works by Giovanni Piere
Louigi Palestrina.
The Greek chorale, under

Yiannis Mandakas, is also among
14 groups from various countries,
set to appear in the International
Festival of University Chorales
at the Lincoln Center, in New
York, next year.
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Spotlight Singles

NUMBER OF

SINGLES REVIEWED
THIS WEEK

100

LAST WEEK
133

*This record is predicted to reacn the TOP 40 EASY LISTENING Chart

OP 20 POP SPOILIGHT [I__{OP 20)

Spotlights Predicted to reach the top 20 of the HOT 100 Chart

THREE DOG NIGHT-JOY TO THE WORLD (3:17)

(Prod. Richard Podoler) (Writer: Axton) (Lady Jane, !MI]—E‘Tulled fram
their “Naturally” LP, this potent Hoyt Axton rock ballad with another
wild wocal workout will keep their Top 20 stresk zooming. Powerful
followup te "One Man Band.”” Flip: "I Can Hear You Calling® (2:56)
(Trouwsdale/Linda-Reese, BMI). Dunhill 4272

ELVIS PRESLEY—WHERE DID THEY GO, LORD/
RAGS TO RICHES (2:25/1:50)

(Writers: Frazier-Owens/Adler-Ross)  (Presley/Blue Crest, BMI/Savnders,
ASCAP)—Presley follows wp his *1 Really Don't Want fo Know" /“There
Goes My Everything® with a driving country-gospel ballad penned by
Dallas Frazier and A.L, "Doodle’ Owens, certain to ride right info the feens.
Flip updating af Teny Bennett's early hit has equal pofential. RCA 47-%980

*BARBRA STREISAND-—TIME AND LOVE (3:36)

{Prod. Richard Perry) [Writer: Myro) {Tuna Fish, BMI)=The feam of per-
former Streisand, composer Myro and producer Perry rode r'lghl_intlu thE
Top 10 with “Stoney End.” This followup by the same combination is
another blockbuster with egual potency for sales and charts,  Flip:
Mo Easy Way Down (3:50) (Screen Gems-Columbia, BMI). Columbia
4-45341

OP 60 POP SPOILIGH]

STEVIE WONDER—WE CAN WORK IT OUT (2:53)

iProd. Stevie Wander) [Writers: Lennon-McCartney] (Maclen, BMI'—Wonder
follows his Top 10 winner ““Heaven Help Us All" with another powerhouse
in this super updating of the Beatles classic. Flip is a ballad beauty penned
by the perfarmer, with potential also. Flip: "Meéver Dreamed You'd Leave in
Summer’ (2:53) (Jebete, BMI). Tamla 54202 (Motown)

*JOHNNY CASH—A MAN IN BLACK (2:53)

(Prod, Johnny Cash} {Writer: Cash] (House of Cash, BMI)=This strong
ballad with potent lyric line is the dynamite material he recently per-
formed on his TV show from Vanderbilt University. This one should prove
@ smash in all markets, pop, country and easy listening. Flip: “'Little
Bit of Yesterday” (2:23) (House of Cash, BMI). Columbia 4-4533%

SEATRAIN—13 QUESTIONS (2:58)

(Pred. George Martin} (Writers: Kulberg-Roberts) (Kulberg/Roberts/Open
End, BMI}—Producer George Martin's new group comprised of Five Ameri-
cans and one Camadian, currently riding vp the LP chari, make & heavy
singles debut, culled from that LP. This rock item has it to mowve them
right inte the Top 20, Flip: (No Information Awvailable), Capitel 3067

Spotlights Predicted to reach the top 60 of the HOT 100 Chart

SMOKEY ROBINSON & THE MIRACLES—
| DONT BLAME YOU AT ALL (2:57)

(Prad, *“Smokey™ & Terry Johnson) (Writer: Robinson) (Jobete, BMI}=—
Followwp to "Tears of a Clown™ is a strong swinger with much of the
sales and chart potency of the recent smash, Super performance. Flip:
"That Girl* (2:59) ngﬂe, BMI). Tamla 54205 (Motown)

*PERRY COMO—| THINK OF YOU (3:30)

{(Prod. Den Costa Prod.) (Writers: McKuen-Lal) (Editions Chansen, ASCAP!—
Como follows his phenomenal Top 10 comeback “‘It's Impossible’  with
another ballad beauty, penned by Francis (“Love Story’’) Lal and Rod
McKuen, This one offers much of the potency of the recent smash for the
Hot 100 and Easy Listening charts, Flip: "El Condor Pasa™ ([3:42)
{Charing Cross, BMI). RCA T

*NEW SEEKERS featuring EVE GRAHAM-—

MNICKEL SONG (3:15)

{Prod. David M-l::kl'plh (Writer: Safka) (Kama Rippa/Amelanie, ASCAP)—The
combination of the Mew Seekers and composer Melanie come wp with a
strang rhythm ballad, a sure-fire chart topper for the recent '"Beautiful
People.”’ Flip. "Cincinmati’™ [3:248) (Yellow Dog, ASCAP). Elektra 45719

KING FLOYD—BABY LET ME KI5SS YOU (2:27)

(Prod, E. Walker) (Writer: Floyd) (Malaco/Roffignac, BMI)—Floyd exploded
on the Hot 100 and Soul charts with his recent "Groove Me." This
Infectious, driving rhythm nember has much of that poftency for both
charts., Flip: “Please Don't Leave Me Lonely’ (3:52) (Malaco/Roffignac,
BMI). Chimneyville 437 (Atlantic)

NEIL YOUNG-—
WHEN YOU DANCE | CAN REALLY LOVE (3:55)

(Prod. Meil Young & David Briggs with Kendall Pacias} (Writer: "I'uunm:l
(Broken Arrow/Cotillion, BMI)—Young follows his “Only Love Can Brea
Your Heart”™ with a strong rock ballad and all of the chart pofential
of that recent hit. Flip, culled from fhe “'Live’ LP, has besm getting
FM action, Flip: ""Sugar Mounfain® (5:38) (Cotillion/Broken Arrow, BMI),
Reprise 0992

TYRONE DAVIS—COULD | FORGET YOU (2:27)

{Prod. Willis Hendersen) (Writers: Smith-Graham-Haley) {Julle-Brian/Gle-Co.,
BMI)=Davis follows "Let Me Back In'" with more potent funky beat blues
ballad material loaded with Hot 100 and Soul chart power, Should prove a
big one for Davis. Flip: “Just My Way of Loving You™ (2:40] (Julio-
Brian, BMI). Dakar 623 (Cotillion)

JOHN DENVER with FAT CITY—
TAKE ME HOME, COUNTRY ROADS (3:10)

(Prod. Milton Okun) (Writers: Danoff-Mivert-Denver] (Cherry Lane, ASCAP)—

The composer-performer comes up with his most commercial Top 40 entry
to date in this folk rock ballad with a country flavor. This one has it
to pull him right wp the Hot 100. Strong material and performance.
Flip: "Poems, Prayers and Promises’ {4:04) ([Cherry Lane, ASCAP),
RCA 74-D445

ORIGINAL CAST—WHEN LOVE IS NEAR (2:59)

(Prod, Roger Nichols] (Writers: Michols-Williams) (Alme, ASCAP}—This
driving ballad beauty is the commercial one to bring the *“One Tin
Soldier’” group back to the Hot 100 with sales impact. Potent entry.
Flip: ““Savlt Ste. Marie” (2:59) (Harem, BMI). T.A. 211 (Bell)

*OLIVER—EARLY MORNIN' RAIN (3:20)

(Prod. Dallas Smith) [Writer: Lightfoot) (Witmark & Sons, ASCAP)—Oliver,
more in the folk wvein of his ""lean™ sound, comes up with a winner in
this vpdating of the Gordon Lightfoot/Peter, Paul & Mary's classic. This
ane will put him back up the Hot 100 and Easy Listening charts. Tep
performance, Flip: (Mo Information Available), United Artists 50762

TONY JOE WHITE—THE DADDY (3:21)

{Prod, Peter Asher] [Writer: White) (Moccasin, ASCAP}—White's move fo
the label is a potent one with this strong rock-ballad material which
me! with heawy reaction in his Johnny Cash TV show performance, This
gne should put the “Polk Salad Annje* man back on the Hot 100,
Flip: (Mo Information Available), Warmer Bros. 7468

BOOKER T. & THE MG'S—MELTING POT (3:50)

(Prod, Booker T. & the MG'sl] {(Writers: Jones-Cropper-Dunn-Jackson) (East/
Memphis, BMI)=Title tune of their current LP chart winner is 2 block-
buster insfrumental fhat should spiral the Hot 100 and Soul charts in
short order. A fopper for their "'Something,” it offers & lot of ""The
Time l"I‘:"sHTi-g,ht" flaver. Flip: “'Kinda Easy Like"™ (East/Memphis, BMIL
Stan

KIKI DEE—
LOVE MAKES THE WORLD GO ROUND (2:46)

(Prod, Duke Browner] (Writer: Jackson) (Jobete, BMI}—The Britisher makes
a heavy debut on the Detroit label with a powerful updating of the
Dean Jackson hit of the past. Easy, funky beat arrangement is skrong,
Flip: (Ne Information Available). Rare Earth 3025 (Motown)

ROSE COLORED GLASS—
CANT FIND THE TIME (2:45)

{Prod. Jim Long & Norm Miller) (Writer: Arnold) (Interval/Screen Gems-
Columbia, BMI)=The past semi-hit for Orpheus is revived in a strong
rock treatmen? by a potent new group loaded with Top 40 and Hot 100
possibilities, Flips “Mystic Touch™ (3:10) (Web IV, BMI). Bang 384

SPECIAL MERI] SPOILIGH]

.Spotlighting new singles deserving special attention of programmers and dealers.

DAVE MASON & CASS ELLIOT—Too Much Truth, Too Much Lowe (3:4%9)
{Prod. Dmave Maszon & Cass Elliot) (Writer: Mason (Coachhouse, BMIYS
Teaming wup Ffor the second outing, this  strong  commercial duef
should prove a Hot 100 item, Colled from thewr new Blue Thumb LP,
it's lnnged with airplay and sales potential, Dunhill 4271

*PETULA CLARK—The 5ong of My Life (C'est le Refrain de Ma Vie) (3:40)
(Prod. Clavde Wolff) (Writers: Jeannot-Harvel-Fishman) {Leeds, ASCAPY-
Beautiful French tune is dgi'un an equally beavtiful interﬁlrﬂa!‘iun by
Miss Clark, and it shouwld prove the ane to bring her back to the
Hot 100 chart. An easy listening must. Warner Bros. 7447

BEACH BOYS5—Cool, Cool Water (3:23) (Prod. Beach Boys) [(Writers:
Wilson-Love) {Brother, 8MI}—Unusual rhythm material penned by Brian
Wilson and Mike Love makes this larest entr IIII]' the agroup @ fop
confender for progressive rock airplay that should slide right over
to Top 40 sales, Brother/Reprise ¥

*ROBERT JOHN—You're What's Been Missing From My Life [2:55) (Prod.
George Tobin) (Writers: John-Gately) (Emsign, BMIl=lohn, who rode
the Hot 100 with his recent “When the Party [s Over,” should soen
be back there with this first-rate followup. Goad programmer for
middle-of-the-road stations also. A&M 1250

LESLEY—Back Together (3:34) (Prod, Bob Crewe) (Writers: Crewe-Blood-
warth) (Saturday, BMI)—From the forthcoming film, "ﬁ.r}pir:man,” this
commercial rock itemrand a super wocal workou! by Leslie Gore has i
to hit top 40 and the Hot 1 with impact. New strong sound For
her, Crewe &01 (Bell)

MR. JIM & THE RHYTHM MACHINE—{Do the) Hot Pants (2:38) (Prod. ).
Wisner & B. Gregg) (Writers: Wisner-Gregg] (Trajames/United Artistis,
ASCAP)=A driving instrumental that couwld start a new dance craze
and prove an important sales and chart item. Good programming and
discotheque material, Wizdom 1984

58

*BUDDY GRECO—Hew ©Cam | Live Withouwt Your Lowe (3:54) (Writers:
Greco-Humperdinck) (Spiffy, ASCAP)—Greco moves over to MGM  with
an impressive ballad that he co-penned, and it should prove an Easy
Listening giant, as well as a juke box winner, Fine performance
by the artizi. MGM 142135

KiM & DAVE—MNobody Enows (2:21) (Prod. Jimmy Bowen) {Writer; Settle]
[Fox Fanfare/FPencil, BMI]—FPenned by Mike 3Settle, this smooth jtem
from the film "Wanishing Paint™ should bring the new duo to the
charts, Top performance and material. Amos 157

*BURL IVE5—Time (3:558) (Prod., Bob Mersey) [Writer: Silverstein) (Ewil
Eves, BMI}—Burl Ives in a fine performance of this poignant Shel
Silverstein ballad that should win much favor with programmers and
buyers alike. Title number of his new LP, Bell 743

TONY LEE SYBERT—Hot Pants (2:22) (Prod. Buddy Kayel (Writers:
Kaye-Sybert] (Checkerad Vesf, ASCAP}—Bubblegum rocker based on
the new clothes fad has all the potential to prove a top discothegue
and airplay winner, and then move right onto the sales charts, Clever
material. Metromedia 212

JIMMY CLANTOM—The Coolest Hot Pants (1:48) [Prod. Joe Mele) (Writer:
shelley) (Spiral, ASCAP)—Clever semi-rock rhythm ballad penned by
Gladys Shelley, marks Clanton’s debut on the label, and it should
prove a much programmed item, for both Top 40 and Easy Listening.
Good sales potential here, Spiral 3406

GOGGLES—Don't Say You Don't Remember (2:53) (Prod. Eddie Wewmark)
{Writers: Miller-Levitt] (Sunbeam, BMI)=Culled from the group's cur-
rerit LP, based on the TV special, this smooth rhythm ballad has
what |t fakes to bring the group to the Hot 100 the first fime out.
Good material and top performance. Awdio Fidelity 168
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COUNTRY

Spotlights Predicted to reach the top 20 of the
HOT COUNTRY SINGLES Chart

RAY PRICE—I WON'T MENTION IT AGAIN (3:40)

(Fred. Don Law Prod.) (Writer: Mullins) $5II‘H'|!'|I', BMI)—Price’s “For the
Good Times™ tack him right to the top of the Country chart and climbed
right up the Hot 100 and Easy Listening charts as well, This stron
Cam Mullins balled beauty has all of the chart and sales potential o
the recent smash. Flip: (No Information Available). Columbia 4-45329

LORETTA LYNN—I WANNA BE FREE (2:16)

{Writer: Lynn) {Sure-Fire, BMI}—Powerful change of pace from her "Coal
.'.ﬁuﬁt':; Di?]ghtfr" .E this Fmr:mg frlw-fhn-l ballad, and it can’t miss going
right to the top. One o er finest, Flip: “IF 1| MNever Love Again
(1]l Be Too Soon)" (2:29) (Sure-Fire, B.".'.I]!:I Decca 32796 Lo

GEORGE JONES—
SOMETIMES YOU JUST CAN'T WIN (2:18)

(Prad. Pappy Daily] (Writer: Stover) (Glad, BMI)—His ""A Good Year
For the Roses”” put him right in the Top 10, and this strong ballad
material, penned by Smokey Stover, offers all of that chart and sales

potency. Top Jlones performance. Elip:  “Broth i !
Musicer 1432 P ip: "“Brothers of a Bottle” (2:44)

FERLIN HUSKY—ONE MORE TIME (2:25)

(Frod, Larry Butler) (Writers: Crutchfield-Butler-Killen) (Dixie Jane/Twi
BMI—Husky follows his ""Sweet Misery’" hit with an exceptional :I!'1"-
formance on a ballad huufz penned by Jan Crutchfield, Larry Butler
and Buddy Killen. This one should put him right up there in the Top 10.

Flip: “Don’'t Let the Good Life Pass You By (2:49) (Belton, A
Capitel 3069 ' ou By." (2:49) (Belton, ASCAP).

BOBEY LORD—CGOODBYE JUKEBOX (1:51)

(Writer: Harris) (Contention, ASCAP}—This rhythm item, a juke box must,
has It to spiral Lerd right up the chart 1o fast fop his '"Wake Me Up
Early in the Marning™ hit of late last year. Strong Entry. Flip: “Do [t

to Someone You Love (2:37) [Mewkeys, BMI), Decca 32797
CH ART Spotlights Predicted to reach the
HOT COUNTRY SINGLES Chart

HANK SNOW-—Duguesme, Pennsylvania (2:02) (Tree, BMI). RCA 47-99&4

JAY LEE WEBB—A Whele Lot of Hothing (2:06) (Forrest Hill 1.
ek saae g (2:06) | ills, BMI)

HARLAN HOWARD—Sumday Morning Christian (3:09) (Wilderness, BMI).
HUGGET 1058

SUE RICHARDS—Feel Free 1o Go (2:37) (Stallion, BMI). EPIC 5-10709
KO551 GARDMER—Big Daddy (2:26) (Acuff-Rose, BMI). RCA 47-9963
ERMA J. FORD—Release Me (3:02) (BMI). PRINCESS 1008

BOB DALTON—Blve Skves, Sumshine, My Rain (2:23) {100 Oaks, BMI).
MEGA &15-0017

ROD CREAGH—Give Me Ancther Roll of Nickels (2:10) (Sauk, SE3AC).
EFIC 5-10702

BUFORD KEGLEY—Happy Anniversary (2:29) (East Star, BMmI), PRINCESS 1009

BRENDA BURNS — Self Respect (1:40) (According fo  Hoyle, BMI)L
CAVALCADE INTERMNATIONAL 71-0022

OpP 20)

SOUL

Spotlights Predicted to reach the
TOP 20 of the TOP SELLING SOUL SINGLES Chart

STEVIE WONDER—
WE CAN WORK IT OUT (See Pop Pick)

SMOKEY ROBINSON & THE MIRACLES—
| DONT BLAME YOU AT ALL (See Pop Pick)

KING FLOYD—
BABY LET ME KISS YOU (See Pop Pick)

TYRONE DAVIS—
COULD | FORGET YOU (See Pop Pick)

BOOKER T. & THE MG'S—
MELTING POT (See Pop Pick)

ISLEY BROTHERS—WARPATH (2:30)

[Prod, E. Isley, O, Isley, E. |5[Ei (Writers:  Isley-lsley-lsley-Pannington)
(Triple Three, !HI}—H]NIT(meEr I‘n:;'iI nwulp to their recent Top 20 winner
“Freedom™ 15 this dynamite swinger loaded with pop and soul chart
potency, Flip: (Mo Information Available). T Meck 929 (Buddah)

WILLIE HIGHTOWER—
BACK ROAD INTO TOWN (3:33)

(Prod., Rick Hall} [Writer; McClinton) (Fame, BMI}—Potent lyric line sat
fo a funky beat is delivered in a suvper performance by Hightower and
it should mowve him right into the teens, Top Rick Hall production. Flip:

“Poor Man® [3:30) (Fame, BMI). Fame 1477 (Capitol}
CH ART Spotlights Predicted to reach the
SOUL SINGLES Chart

JACKSOM 5—Seme Girls Want Me For Their Lover (2:17) (Catalogue, BMI).
DYMAMO 145

SWEET INSPIRATIONS—Evidence (2:05) (Fame, BMI). ATLANTIC 2779

JOEY GILMORE—Somsbody Done Took My Baby and Gone (3:24) (Dande-
lion/Giwada, BMIL PHIL LA, of SOUL 345

THE BEGINNING OF THE END—Funky Massau—Part 1 (3:10) (Sherlyn,
BMI) ALSTON 4595 (Atco)

5£.0.UL.—Down in the Ghetto—Parl 1 (2:29) (Catalogue, BMI). MUSICOR
1434

ml-[:u":m!dill‘giutmn Back and Stay Forewer (2:55) (Parabut, BMI).
MARCH 6, 1971, BILLEOARD
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@ RECORDS LTD #2 IMPORT/EXPORT

Area Code (213) 781-4522
B73-2647

PUT SOME EXCITEMENT INTO RECORD BUYING

14522 Victory Bouvlevard
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ROCK FROM ENGLAND CLASSICAL RECORDS IN EXCLUSIVE WEST COAST OR U.S. DISTRIBUTORSHIP
ERATO LIST $6.98 (complete catalog available)
1. ELTON JOHN: E Sky (His 1st alb d Us rel STU 70509 JOLIVET: Con. No. 2, 5 Ritual Dances
MpyBEE I EEa D g K Rostropovitch, cello; O.R.T.F. National Orch./Jolivet
2. THE BODY (Soundtrack to the new MGM movie written by Ron Geesin and Roger STU 70578 ROUSSEL: Aeneas Chorus and Orch. Eiean{ Mall:ltinnn
' STU 70587 PIERNE: Cydalise et le Chevre-Pied; n. for Harp
HAtEEGt the Tinki Ry Lily Laskine, harp, O.R.T.F. National Orch./Martinon
3. JOHN McLAUGHLIN: “Extrapolation’ with John Surman, Brian Odges and Tony Oxley. REVOLUTION LIST %$6.98 (complete catalog available)
Best jazz-rock guitarist in England today. RCFOD1 BAX: Symphonic Variations, Joyce Hatto, piano, Guildford Phil./Handley
RCF0O02 BAX: Symphony No. 4, Guildford Philharmonic/Vernon Handley, cond.
4. Early HENDRIX vol. 1 _ : UNICORN LIST: RHS series $6.98, UNS series $5.98 (complete catalog available)
5. Early HENDRIX vol. 2 (We had to go to Halland 1o find these pressings) UNS 225 SIMPSON: Symphony No. 3, London Symphony Orch./Horenstein
) y . UNS 209 RAFF: Symphony No. 5, London Phil. Orch./Bernard Herrmann

UNS 210 BRUCKNER: Requiem in D minor (1849), Yates, sop.; Swan, cont;
Steel, tenor; Wheatley, bass; The Alexandra Choir, London Phil-
harmonic Orch./Hans-Hubert Schonzeler

6. Best of JEFF BECK

IN STOCK AND READY FOR SHIPMENT: Largest Selection of English Shows, Music Hall LYRITA LIST: SRCS series $6.98, RCS series $5.98 (complete catalog available)
Variety, Personality and MNostalgia records anywhere. SRCS 46 STILL: Symphony No. 3 and No. 4, London Symp. Orch./Goossens;
Rovyal Phil. Orch./Myer Fredman
POLICY SRCS 48 PARRY: Overture to an Unwritten Tragedy; An English Suite; Lady Radnor's
Suite; Symphonic Variations, London Symphony Orch./Sir Adrian
Write for complete catalogs or use this ad as order form. Same day Shipping with UPS or SRCS 45 |IREL Aﬁ%‘lltﬂmphumc Prelude, Tritons; Two Symphonic Stuies; Suite
Parcel Post. COD only to new accounts. Lowest Prices anywhere. We bring in all our "Th.e Overlanders'™: Ech'ﬂm & [:".urtege (Julius Caesar), i_unﬂun
stock by airfreight so there is never any delay on new releases or stock items. Philharmonic Orch./Sir Adrian Boult

RICHARD PRYOR
{:I"T'E“hﬁl‘?.'

“CRAPS" AFTER HOURS—Richard Pryor is cool...the game is BROTHER EATMORE & SISTER FULLBOSOM—The Black Foxx, Cha-

hot. .. he deftly slides his hand under the little lady on the table Cha Hogan, gives you a bounce, a set of swinging sermons, rapid-
...and the world laughs with him. A146 fire jokes, jive & sexy-sinful stories. A147

[AFE

RECORDE

TR SR CUMENL TS 288 QT

LAFF RECORDS / 4101 WEST JEFFERSON BOULEVARD / LOS ANGELES, CALIFORNIA 90016
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For Week Ending
March 6, 1971

E

STAR PERFORMER — Records showing greatest increase in retail sales
activity over the previous week, based on actual market reports.

Records Industry Association Of America seal of certification
as “million seller.” (Seal indicated by bullet.) @

2
&
¢ §

« TITLE, Weeks On Chart

EE g;“ Artist {Producer) Label, Number (Distributing Labef)

1

1 ONE BAD APPLE = 10
Osmonds (Rick Hall), MGM 14193

2 MAMA'S PEARL 6
Jackson 5 (The Corporation), Motown 1177

10 ME AND BOBBY McGEE b

Janis Joplin (Paul Rothchild), Columbia 4-45314

16 JUST MY IMAGINATION
(Running Away With Me) 5

Temptations (Norman Whitfield), Gordy 7105

{Motown)
5 IF YOU COULD READ MY MIND 11

Gordon Lightfoot (Lenny Waronker & Joe Wissart),
Reprise 0974

17 SHE'S A LADY 9

Tom Jones {Gordon Mills), Parrot 40058

12 FOR ALL WE KNOW 5

Carpenters (lack Daugherty), ARM 1243

& AMOS MOSES 19
Jerry Reed (Chet Atkins), RCA Victor 475504

9 MR. BOJANGLES 16
Nitty Gritty Dirt Band (William E. McEuan),

Liberty 56197
7 SWEET MARY 11

Wadsworth Mansion (lim Calvert & Norman
Marzano), Sussex 209 (Buddah)

13 HAVE YOU EVER SEEN THE RAIN/
HEY TONIGHT

Creedence Clearwater Revival (John Fogerty),
Fantasy

21 PROUD MARY b
Ike & Tina Turner (ke Turner), Liberty 56216

14 THEME FROM LOVE STORY 8
Henry Mancini, His Orch, & Chorus (Joe Relsman),

RCA 47-9927
3 KNOCK THREE TIMES » 16
Dawn (Tokens & Dave Appell), Bell 538

B RBEB &&=

s%ﬁ»ﬂ_sa

28 48

S

w= TITLE, Weeks On Chart
Artist (Producer) Label, Number (Distributing Label)

34 34 BURNING BRIDGES R_n ,Irl'fl
Mike Curb Congregation ( WHEH".{-I]H
¢ 48 wiLD woRLD 4

Cat Stevens (Paul Samwell-Smith), A&M 1231

38 D.OA. 10
Bloodrock (Terry Knight), Capitol 3009

37 PRECIOUS PRECIOUS 14
lackia Moore (David Crawford), Atlanlic 2681

46 YOU'RE ALL | NEED TO GET B‘t‘w o 3
Aratha Frankiin (Jerry Wexler & hﬂmtl: ITr‘n'-B]-Ii'

44 BLUE MONEY 5

Van Morrison (Van Morrison), Warner Bros. 7462

40 JUST SEVEN NUMBERS
(Can Straighten Out My Life) 1

Four Tops (Frank Wilson), Motown 1175

22 LONELY DAYS 14
Bee Gaes (B.R.M. Gibb & R. Stigwood), Atco 6795

45 COUNTRY ROAD 5
James Taylor (Peter Asher), Warner Bros. 7460

43 HANG ON TO YOUR LIFE 6

Guess Who (lack Richardson for Nimbus 8),
RCA 74-0414

55 CHAIRMAN OF THE BOARD 4

Chairmen of the Board (Holland-Dozier-Holland),
Invictus 9086 (Capitol)

68 NO LOVE AT ALL 2

B. J. Thomas (Buddy Buie & Steve Tyrell),
Scepter 12307

69 LOVE'S LINES, ANGLES AND RHYMES ?

Sth Dimension (Bones Howe), Bell 965

42 LET YOUR LOVE GO 10
Bread (David Gates Together With Griffin/Royer),

Elektra 45711

57 ONE TOKE OVER THE LINE 4

Brawer & Shipley (Mick Gravenites-Good Karma Prod.).

28 28

o
&

69
10
1)

2
w
74

75
16
7
78

= B

L=-1
)

TITLE, Weeks On Chart
Artist (Producer) Label, Number (Distributing Labef)

— WHEN THERE'S NO YOU 1

Engelbert Humperdinck A}Jasam?mm':::u
82 THE MORNING OF FOUR LIVES 4

Arkade (Steve Barri), Dunhill 4268

72 TRIANGLE OF LOVE (Hey Diddle Diddle) 6
Presidents (Van McCoy), Sussex 212

74 LONELY TEARDROPS 4
Brian Hyland (Del Shannon), Uni 55272

73 KEEP THE CUSTOMER SATISFIED 5
Gary Puckett (Richard Perry), Columbla 4-45303

— IF IT'S REAL WHAT | FEEL 1
Jurry Butler (Gerald Sims E Billy Butler),

Mercury 73169

— TONGUE IN CHEEK 1
Sugarioaf (Frank Slay), Liberty 56218

76 AIN'T IT A SAD THING 4

R. Dean Taylor (R. Dean Taylor),
Rare Earth 5023 (Motown)

75 ANGEL BABY 5
Dusk (Tokens & Dave Appell), Bell 961

67 HE CALLED ME BABY 10
Candi Staton (Rick Hall), Fame 1476 {(Capitol)

62 WHEN I'M DEAD AND GONE 9
McGuinness Flint (Glyn Johns), Capitol JIJH

86 AFTER THE FIRE IS GONE
Conway Twitty & Loretta Lynn (Owen :ﬂbglﬂ

94 DON'T MAKE ME PAY FOR HIS MISTAKE 2
Z. Z Hill (Matt Hill & Miles Grayson), Hill 222

80 DO ME RIGHT 3

Detroit Emeralds (Kalsuzzion Prod),
Westbound 172 {lanus)

81 EVERYTHING IS GOOD ABOUT YOU b

Lettermen (Al Delory in Conjunction With Jim Plks &
Tony Butala), Capitol 3020

WwwWwW americanradiohistorv com

19 DOESN'T SOMEBODY WANT TO Kama Sutra 516 (Buddah) 82 87 THE LOOK OF LOVE i mg
BE WANTED 4 56 CHERISH WHAT IS DEAR TO YOU 4 NS BAywe 6 By Eomepre
Partridge Family (Wes Farrell), Ball 963 ﬁ Frda agne (oland Dt ol ﬁ — WOODSTOCK = 1
Avictus p - Ia :
: Husfnﬁﬂfnudﬁn.mlmn Sutton), Columbia I~IEEIEE 50 47 YOUR TIME TO CRY 12 ﬁ FHEHEI::::;G&““‘“ g rlllm 3'2?;;
Joe Simon (John Richbourg & Joe Simon), —
11 WATCHING SCOTTY GROW 11 < A D Mo G Macon, S 360 (P
Goldsboro), United Artists 50727 ﬁ 7 HEHTEEH W I3 ﬂ — SNOW BLIND FRIEND 1
20 DON'T LET THE GREEN GRASS FOOL YOU 8 o e b, ). Wemer Bioa, 449 Steppenwolf (Richard Podolor), Dunhill *‘EE;
Wilson Pickett (Staff), Atlantic 2781 86 395 TULSA
52 52 I'M SO PROUD 13
15 M|HE'I IEHEIF il R 45?}3 Waln Ingredint (Sivester, Simmans, McPherson) m EHIE:: I;;ﬂ ”;1‘" (Bundy: Bul),. Cojumble ”5“:
y Collins (Ma msan), ra o 5

20 6| HEAR YOU KNOCKING 11 53 50 1900 YESTERDAY 11 Daddy Dewdrop (Dick Hm's;nmr"lﬁ'mﬂﬁ
Dave Edmunds (Dave Edmunds), Hhttﬂ:l:} Liz Damon's Orient Express {Eaﬂ_lw “'J #ﬂ,gh% 33 93 DIDH"I‘ IT Lﬂﬂﬂl sn EiS\“ 5
54 51 SOMEBODY'S WATCHING YOU 13 sams (Elon | Vircont: et b8
ﬁ 24 TE“FTHTI“E“E' Eu (Steve Barri), Dunhill ﬂg Little Sister (Sly Stone), Stone Flower 9001 (Atlantic) 89 08 CELIA OF THE SEALS G0 hil?

Donovan (Donovan), Epic 5-1 {(Colum
fr o vewewne o e s | —wonerow | e e e
. ' James Brown {lames Brown Prod), King G366
m ﬁ 32 CRIED LIKE A BABY 4 ﬁ 71 HEAVY MAKES YOU HAPPY 5 91 9] BELL BOTTOM BLUES ?
Bobly Syermas (Pare Sytvastsr), Metromedia. 200 Staple Singers (Al Bell), Stax 0083 Derek and the Dominos (Tom Dowd & the Dominos),
B ) 35 LOVE STORY (Where Do | Begin 9 | 57 41 WE GOTTA GET YOU A WOMAN 17 Ao 6803
Andy Williams (Dick Glasser), Columbia 4-45317 Runt (Todd Rundgren), Ampex 31001 92 — | PITY THE FOOL 1
U King Floyd (E. Walker), Chimneyville 435 (Cotillion) Statler Brothers (Jerry Kennedy), Mercury 73141 93 100 SUPER HIEH!HI#\' — umm#
W s OYE COMO VA o sentensy. Combis 445550 | 3 63 1 LOVE YOU FOR ALL SEASONS 7 el Jack e e Cotumbla 4-45312
' Furz (Carr-Cee PFrod.), Calla 174 (Rouletta) .94 95 | n,u"rl- KNOW HOW TO I-WE- HIH 3
o ﬁ o “Hf}!‘urﬁ HulrrEnn (George Harrison & Phil SHM'E 60 65 SUPERSTAR 17 T L R T I
Apple 1828 o Murray Head With the Trinidad Singers 95 99 TIMOTHY 4
£ 8 78 JODY GOTYOURGIRLANDGONE s | o it ™ LR ; Buoys (Michas! Wright), Scaptar 12275
@y 19 wiars O ON g s rom (e S i 6560 | 90 6 3:' Anather Man's Feas) 2
je———= Marvin Gays (Marvin Gaye), Tamls 54201 (Motown) 62 59 GOD DELESE WHDE\‘HEH SENT !'I'?l.l 12 100 Proot Aged In Soul (Gregg Perry)
—— 30 25 (Do the) PUSH & PULL (Part ) 2 | gt o Tt e TR TO Oie

Rufus Thomas (Al Bell & Tom Nixon), Stax 0079 60 FHEEHEH% %hnﬂﬂshﬂ P 2 9 97 97 WILD Wﬂﬂmmm e
Omm e Sy | i R
m ﬁ it Cosda L 64 29 IT'S IHF[EHSiEhI.E T 17 Mac Davis (Jerry Fuller), Columbia #-45302

FREE = P R T — STA

. Chicago {James William Guercio), Columbia 44533:;1 I ﬁ 83 ASK ME NO QUESTIONS 4 - SRV RRRE Bells (Cilff Edwards), Polydor 1502%
33 23 IF | WERE YOUR WOMAN 15 8.8. King (Bill Szymezyk), ABC 11290 | 100 __ WHAT ABOUT ME 1
Gladys Knight & the Pips (Clay McMurray), Soul 35078 ﬁ 85 AIN'T GOT TIME 2 Quicksilver Messenger Service (Quicksilver
(Motown) * Impressions (Curtis Mayfield), Curtom 1957 (Buddah) Messenger Servica), Capitol 3046
{m m A TO ZI—(Publisher-Licensee) | D'y Mo Bl Ho Levm Biim [Lascls, ASCAP] .., ., .... 4 Mema's Pead (Jabets, BMI) 2 Supsedior [Leeds, ASCAP T
After the Firn Is Gene (Twifty Bird, BRI ... ......... Didn't It Lok S5 Essy (Slsaping Sun/Kamn Sutra, BMI). . &) | Luve You far AN Tommn (Farnchff/JAMS, SMD . 00 39 Meerming of Our Lives, Tha gy LS EeaSbband e mmmﬂ"'““:'*'“' ------------ :

ﬂr'.'.':wm—:::;:::::::::::;: 74 (5ol o & Pl P 1 (/i ) 30 11 e Vo W s B o B s e e, W R o ik ey ey A
e O O e Mo caraanfiats b v Ly SSRGS R T ae g e ey LB TT e ME%MMH—-,M e
oy ey odan, S """ 53 Gt Msk M Pay fr i Witk Rerps WM 79 W il humbury, ASCAP) ||_[[ 1111111 G4 Gom o dele Gomeman L o T Cheek e
e Ty I T Y Rl Lol T i L B -

Baed of Boma's . ....0ociniocnaiiias o i o [ e e et b i e L ] o S ' e -
SRS ol REERER g =EERERSERRERET ] ey m B e s e e e i1
— PR L P God Blass Wheever Sent Tou (Jobess, BMI ., . . . .. a1 mﬁﬂmmuw;m; =1 Maie Garden (swery, BMI) . _................. 1 m.u"#.."'ﬂ."“u..".".'ﬂa """"""""""" -4
Calia of the Seals (Peer imiermafional, BMI) ... ﬂ Groove Ma [MalocoMetfignoc, BMI) . ............... 75 TR e e e L B o LT IR When I'm Dead snd Gone (Gellogher/Lyls, ASCAF _.__ 77
Chorh Woe b Do te Yo [Ould Forerey, M ..., 4% Mang On to Your Uike (Dushor/Clrresf st Your Love Os [Screen Gems-Cabumbla, BMI) . ... &7 S Mind Frbond (Ledy Jame, BN 1110 aS Wikt Warkd {Gaorre irvines B ' e
Coumrey Bou (Bhockwerid/ Coumy Read, WD) 11 171" 43 o You Evar Soun tha Hle {locdose, k) 11117111 1 Loty Taardrops (Nermrimacs BMIL -+ os oo es 70 Soud Powar (Cotedy WMDY 100 ) ueld Werd (Cat Savem lirvimg, M) 101 38
Cried Like & Baby (Alme, ASCAP) ... [..o.ooooo il Aoy ot sy ey < AT e oy v Ryt S Sy otk il £ e i SR S s PR R
D.0.4, (Ledgefisld, BAT) 34  Help Ms Make bt Threugh the Night (Combime, B | hnﬁlhnh.h-u.z:umul:m- o ki Super Highwey Hyske, ASCAP) ... ... . 0.0vnuen. T2 You'rs All | Meed te Ot Dy (Jobete, BMI] ..., . ......., 38
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Warner Brog. WS 1843

RCA Victor LSP 4445

www americanradiohistorv com

ABC/Dunhill DSX 50090

; Awarded RIAA | for sales of 1 Million dollars at manufacturer's level. RIAA seal
[ ‘ ::'u FEIleu'—".i;:l registering _great- @.:ﬁu valishle and cptional te all manvfacterers. (Seal Indicated with fod bollet). @ }
= p =
= S = & x :
E E 5 = : = 5
o = n = v - |
-] - = ARTIST - —| ARTIST
E lg ?m,“;.ahal; Number (Distributing Label) i E 5 Title, Label, Number (Distributing Label) = E E Title, Label, Number (Distributing Label) ;
1 1 JANIS JOPLIN 6 36 39 BEE GEES 6 71 67 BOB DYLAN 17
Paarl Two Years On New Mm‘n!ngu ®
Columblia KC 30322 Ateo 50 33-353 Columbia KC 290
37 37 PAUL KANTNER & THE JEFFERSON 72 G0 THREE DOG NIGHT 13
2 3 mﬂw 1: STARSHIP 12 Naturally
Paramount PAS 6002 Blows Against s Empirs Duahill XS 0058
2 7 CHICAGD. Til P i 73 68 SIMON & GARFUNKEL 56
Columbla C2 30110 44 THREE DOG NIGHT 2 Bridge Over Troubled Water ]
olumbia @ ﬁ Golden Biscuits Columbia KC5 9914
4 4 IESUS CHRIST, SUPERSTAR 16 YR S SRR 74 63 ﬁmcjr #wllsﬂ# 15
] ow m a Wwoman
Decce DNSA 7203 N = Eﬁm ESH Eﬂ% 1 Capitol 5T 579
5 7 ELTON JOHN 7 - — BILL COSBY 1
Emngﬁﬁed Connection 40 40 mui‘ 24 ﬁ mlegmlm‘l'fas a Kid
: = SANTANA P Motown M5 718 ?-E_ 79 E_umh BLOOD 7
isyphus
Aoraxss o | 41 25 LED ZEPPELIN 1 % RIS s Wi
7 6 GEDRGE HARRISON 12 42 41 OUICKSILVER MESSENGER SERVICE 7 77 53 DOORS 13 12
All Things Must Pass Eihnt sl o Elekira EKS 74079
Apple STCH 439 N Capitol SMAS 630 | . 78 82 EHESSH':'HEH 4 21
are tne n
8 8 E!I]ng:?%u“" z: 43 26 min' 3 RCA Victor LSP 4359 ¢
9 9 CREEDENCE CLEARWATER REVIVAL 11 e B 0 (Ol B A A "
P Lola vs. Powerman & the
Pendulum o W e IR 23 Moneygoround
Cantasy. e c::hn:-. CRS BOOS (Buddah) St RS
80 61 TEN YEARS AFTER 13
o A e 1 45 43 FIFTH DIMENSION 37 Watt
Columbla ::1:: 30457 :ﬂﬂﬁs Deram DES 18050 (Landon)
i 81 87 JIMI HENDRIX, BUDDY MILES &
iy ¥ RS 3 fy ¥ B B KNG 3 BILLY COX 45
Columbia KC 30378 Live at Cook County lail Band of Gypsys ®
ABC ABCS 723 Capital STAD 472
12 13 (Vo0 Could Read My Mind | 47 43 ROBERTA FLACK 2 78 TOM JONES 7
Reprise RS 6392 ’ Chapter Two | (Who Have Nothing)
-ﬂ"ﬁl‘l“l =0 1&9 Parrat Ipﬂﬁ ?'Iﬂﬂ';‘ {ll.'ll'ldﬂ!"l]
13 15 BLACK SABBATH 3 101 NITTY GRITTY DIRT BAND 14
Paranoid 48 52 |IKE & TINA TURNER ] Uncle Charlie & His Dog Teddy
Warner Bros. WS 1887 Hﬂﬂ L};F ;;l:?r Libarty L5T 7642
84 86 BUDDY MILES 17
i ﬂ%ﬂ“i’%“fm i 43 48 WOODSTOCK 40 We Got to Live Together
:.i:nuﬂdtmgg s ® Marcury SR 41313
15 11 SLY & THE FAMILY STONE 18 ofillion. 5B 4 151 MELANIE 2
Greatest Hits o 12 ‘ﬁ' The Good Book
Epic KE 30325 (Columbia) 30 35 Hﬂ“gﬂl Buddah BDS 95000
16 10 THE PARTRIDGE FAMILY ALBUM 19 s gy — JRERN 1
Bell 60 5 51 38 gwmp Ny E:i RCA Victor LSPX 1003
Close to You ® — STEPPENWOLF 1 Columbia €5 9781 ®
ALM 5P 4271 ﬁ' Gold/Their Great Hits
‘ﬁ' . JﬂIHI #-IE:I'IIBIIII 1 Dunhill DSX 50099 88 89 Jstmz'ﬁ nllﬁuwu 26
iy o x Machine
Reprise M5 2034 53 45 E,E'EIF !U'IHBHEEII‘I Htlsh EI.E . King K5 71115
19 19 LYNN ANDERSON 9 Reprise RS 6383 B T LM N s ey O
e rsimas & peads o0 ed
Hose. Larden. S4 50 CREEDENCE CLEARWATER REVIVAL 33 Columbia KC 30259
mo's actory )
‘ﬁ' 23 JUDY COLLINS 14 Puniney Byt vy 112 ?ﬂrMsm :
Yriales & Wighiingaies 55 53 CROSBY, STILLS, NASH & YOUNG 49 "
Sideiicfl Deja Vu e 91 91 SPIRIT 11
21 13 GRAND FUNK RAILROAD 14 Atlantic SD 7200 Twelve Dreams of Dr. Sardonicus
Live Album ® 56 54 WHO 77 Epic E 30247 ({Columbia)
Capitol SWBB 633 Tomny K 92 84 BUTTERFIELD BLUES BAND 8
22 12 ELVIS PRESLEY 7} = Decca DXSW 7205 o R
Elvis Count 57 58 CHARLEY PRIDE 5
RCA Victor LSP 4480 N2 From Me to You o3 0g Eluﬂ%E WARWICK 13
23 16 MOUNTAIN 5 RCA Victor LSP 4468 e SPY S
SR St B9 B2 JRRATROPLRD & TOCIWAL e 94 94 MOODY BLUES %
A Question of Balance
v 30 ENGELBERT HUMPERDINCK 3 =% :"""" . ““2“ —= Ty Dyin <
eetheart LACK SABEA
Parrat XPAS 71043 (Londan) Wamner Bros. WS 1871 W W Lﬂ:dm Englishmen z:
25 24 STEPHEN STILLS 15 ﬂ' 74 BOOKER T. & THE MGs Y — ¥, S8 g
Atlantic 50 7202 ® g.'i'ﬂﬂgris ;6'35 ﬁ' = gﬁlwzn & SHIPLEY 1
B e
26 21 BLOODROCK Il 18 Kama Sutra K5BS 2024 (Buddah)
: 61 64 CHICAGO TRANSIT AUTHORITY 95
SADETIN: AL AR Columbia GP 8 P 97 97 ﬁz gﬁfﬂﬂﬂmgh 13
, MNew Shoes . . .
) 174 36 '1‘?“ ,STE:E"FHH J #r 109 SAMMI SMITH 4 New Socks, Old Shoes
Nadi Gh. gyt WICITR Help Me Make it Through the Night Chisa CS 804 (Motown)
. 456 HENRY MANCINI 3 Mega M31-1000 98 76 ANNE MURRAY 23
71 g Mancini Plays the Theme From B A . "': i
Wi
RCA Vietor LSP. 4488 e :‘.‘I;"‘:“mﬂ 99 77 }i'éEm %ﬂus STREET BOOK & i
dr e o 8 Super Bad Original TV Cast °
B e King K5 1127 Columbia €5 1069
65 42 MNEIL DIAMOND 16 100 100 ROLLING STONES 21
3 27 'THE ﬁ"f—s ; 14 Tap Root Manuscript ® Get Yer Ya-Ya's Outl
Eersse £45 1014 sox vl 6 69 :Hn;mm. DEAD 13l o e :r:ﬂ'n ::5 0
31 32 EMERSON, LAKE & PALMER 3 American Beau Grea H% " o
ty test ®
Cotillion 5D 9040 Warner Bros. WS 1893 .ﬁr‘i' rﬁ'r SCS 33900 (Liberty/United
-1
32 29 JOHN LENNON/PLASTIC ONO BAND 11 67 172 'Ii.: REK & THE DOMINOS 16 102 107 RARE EARTH 35
Apple SW 3372 uﬂts.n 2704 Ecolo
Rare Earth RS 514 {(Motown)
33 31 JEFFERSON AIRPLANE 13 68 71 TEMPTATIONS 24
Worst of ® Greatest Hits 103 108 URIAH HEEP 6
Py RCA Victor LSP 4459 Gordy G5 954 (Motown) ﬁllmunrEll Wi
34 28 RAY PRICE 69 75 VAN MORRISON 11 =Ry
For the Good Times His Band & the Street Choir 104 104 MARGIE JOSEPH MAKES A NEW
Columbia C 30106 Warner Bros. WS 1884 ﬁﬁgﬁmg
35 35 JAMES TAYLOR 52 70 65 ELVIS PRESLEY 13 2
Sweet Baby James ° That's the Way It Is 105 73 STEPPENWOLF 7 16

(Continued on page 64)
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Dave Mason
&Cass Elliot.

Biue Thumb.

Avallable From Capitol
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Billboard - @Qe

e Continued from page 62

THIS WEEK

LAST WEEK

ARTIST

t
S
s
£
Title, Label, z

Number [Distributing Label}

106

102

BLOOD, SWEAT & TEARS 3 M
Columbia KS 30090 ®

107

111

BEATLES 40
L

Let It Be
Apple AR 34001

108

116

LORETTA LYNN 4

Coal Miner's Daughtw
Decca DL 75253

109

29

JAMES TAYLOR & THE ORIGINAL

FLYING MACHINE 1967 5
Euphoria EST 2 (Jubilee Group)

110

103

BUDDY MILES | 35
Them Changes
Mercury 5R &1280

111

JAMES GANG 33
Rides A
ABC ABCS 711

112

114

NEIL DIAMOND 2

Do It!
Bang 224

113

113

DAVID PORTER 6

into a Real Thin
Entarprisa ENS 1012 (Stax/Vaolt)

114

117

HENRY MANCINI 12

Mancinl Country
RCA Victor LSP 4307

115

115

SUGARLOAF 4
Uhery L% 17010

147

BAR-KAYS 2
Black Rock
Yolt W05 4011

117

123

CHAIRMEN OF THE BOARD 15
In Session
Invictus SKAD 7304 (Capitol)

118

106

ALLMAN BROTHERS BAND 20

Idlewild South
Ateo 5D 33-342

132

DEAN MARTIN 2

For the Good Times
Reprise RS &428

120

122

JAMES TAYLOR 23
Apple SKAD 3352

121

125

b
wn

ENGLEBERT HUMPERDINCK

Wea Made It Happen
Parrot PAS 71038 (London)

122

126

LED ZEPPELIN 1|
Atlantic 5D 8234

131

PAUL McCARTNEY
McCartney
Apple STAD 33463

*Rle3

124

124

B. B. KING

Indianola Mississippi Seeds
ABC ABCE 713

(o]
it

125

130

HAIR
Original Cast
RCA Yictor LOC 1150 (M); LSO 1150 (5)

126

128

STATLER BROTHERS = . 6

Bed of Rose's
Mercory SR 41317

127

120

BURT BACHARACH

Make It Efay on Yourself
ALM SP 41

3

128

129

HUTEH CASSIDY & THE
SUNDANCE KID 67

Burt Bacharach/Soundtrack
ALM SP 4227

129

121

RARE EARTH 65

Get Ready
Rare Earth RS 507 [Motown)

TONY BENNETT 1

Love Stﬂl‘]’
Columbia C 30558

131

135

SLY & THE FAMILY STONE 98
Stand L
Epic BN 26456 {Columbia)

132

118

MERLE HAGGARD & THE STRANGERS 33

Fightin' Side of Me
Capital 5T 451

133

81

(4] ‘

Morning
RCA Victor LSP 4461

134

136

CROSBY, STILLS & NASH
Aflantlc 5D B229

135

BOBBY SHERMAN
With Love, Bobby
Metromedia KMD 1032

x| oo |

TED NUGENT & THE AMBOY DUKES 1

Survival of the Fittest/Live
Polydor 24-4035

THIS WEEK
WEEK

—— =

137 137

POSITIONS 106-200

ARTIST
Title, Label, Mumber (Distributing Label)

Weaks an Charl

ARISTOCATS

Various Artists
Disneyland 3995

|

138 127

[ S

139 90

CHARLEY PRIDE

10th Album
RCA Victor L3P 4347

TRAFFIC

John Barleycorn Must Die
United Artists UAS 5504

140 143

BERT KAEMPFERT

Orange Colored S
B:nﬂ:aﬂm 75254 ol

35

141 110

JOHNNY CASH SHOW
Columbia KC 30100

142 138

BEATLES

Abbey Road
Apple 50 383

143 &

GRAND FUNK RAILROAD

Closer to Home
Capital SKAD 471

o o

144 119

SONG OF NORWAY

Soundtrack
ABC ABCS OC 14

e |

145 133

THREE DOG NIGHT

It Ain't Ea
Dunhill DS 50075

ok

146 105

BADFINGER

No Dice
Apple 5T 3347

15

147 98

FLIP WILSON SHOW
Little David LD 2000

10

148 150

GRAND FUNK RAILROAD

Grand Funk
Capital SKAD 404

149 144

FREE

Fire & Water
ALM 5P 4258

*r —

JOY OF COOKING
Capltel ST &51

w 174

JOHN LEE HOOKER/CANNED HEAT

Hooker 'n' Heat
Liberty LST 35002

152 161

BURT BACHARACH '

Reach Out
AEM SP 4131

47

153 134

STEPPENWOLF LIVE

Live
Dunhill DS 50075

47

154 160

ISAAC HAYES
ovement
Enterprise EN5S 1010 (Stax/Volt)

a7

ﬁ_

ROGER WILLIAMS

Love Story
Kapp K5 3645

156 142

PETER, PAUL & MARY

10 Years Together
Warner Broz. BS 2552

157 157

MELBA MOORE -

Look What You're Doing to the Man
Mercury SR 61321

158 141

RAY CONNIFF
We've Only Just Begun -
Columbia C 30410

11

159 162

On the Waters
Elektra EKS 74074

31

160 148

SMOKEY ROBINSON & THE
MIRACLES
Tears of a Clown

_Tamla T5 276 (Matown)

11

161 140

CONWAY TWITTY

15 Years Ago
Decca DL 75248

162 146

JACKSON 5

ABC
Matown MS 709

163 155

CREEDENCE CLEARWATER REVIVAL

Green River
Fantasy B393

ﬁ_

JERRY REED

Georgia Sunshine
RCA Victer LSP 4391

165 156

NEIL ’l’ﬂ'IiHE & CRAZY HORSE

E'HE;I)' Knows This |s Nowhere
&349

=

166 139

ELVIS PRESLEY

Almost in Love
RCA Camden CAS 2440

16

167 153

BYRDS

(Untitled)
Columbia G 30127

21

168 154

ANDY WILLIAMS SHOW
Columbia KC 30105

17

T

=

g g :
= s

= g ARTIST 3
== Title, Label, Mumber (Distributing Label} =
ﬁ» —  CANNONBALL ADDERLEY QUINTET 1

The Price You Got to Pay to Be Free

Eupllnl SWHB 636

170 163

— i

171 165

WHO

Live at Leeds
Decea DL 79175

41

FLIF WILSON

The Devil Made Me Buy This Dress

Little David LD 1000

172 158

BOBBY SHERMAN

Here Comes Bobby
Metromedia MD 1028

4

173 168

NEIL DIAMOND
Greatest Hits
Bang 219

174 167

IRON BUTTERFLY
In-A-Gadda-Da-Vida
Ateo 50 33-250

175 168

DIANA ROSS
Everything Is Everything
Motown M5 724

176 179

SERGI0 MENDES & BRASIL '66
Stillness
ARM 5P 4284

177 152

THREE DOG NIGHT

Was Captured Live at the Forum
Dunhill D5 500&8 )

178 170

MOODY BLUES

On the Threshold of a Dream
Deram DES 18025 (Londan)

179 166

B. ). THOMAS

Most of All
Scepter SP5 578

180 183

JOHN MAYALL

U.5.A. Union
Folydor 24-4022

181 182

BOBBY GOLDSBORD
You Gotta Start Lovin'

182 138

United Artists d_":'ﬁ. &TTT

PRESIDENTS

5-10-15-20 (25-30 Years of Love)
Sussex 7005 {Buddah)

178

RICHIE HAVENS

Alarm Clock
Starmy Fores? SFS 4005 [(MGM)

184 184

ESTHER PHILLIPS
Burnin'
Atlantic 5D 1545

10

185 193

McGUINNESS FLINT
Capitol SMAS &25

191

GRASS ROOTS
More Golden Grass
Dunhill DS 50087

12

187 177

JOHNNY MATHIS
Sings the Music of Bacharach &

Haempfert
Columbia C 30350

188 199

CANDI STATON

Stand By Your Man
Fame ST 4202 (Capitol)

189 189

LETTERMEN

Everything's Good About You
um STE:!H

190 152

191 —

FREE
Hi
ALM SP 4287

CARPENTERS

Ticket to Ride
ALM SP 4205

192 185

RUNT -
Ampex A 10105

193

JERRY LEE LEWIS
Thers Must Be More to Love

Than This
Mercury SR 61323

THE OWL & THE PUSSYCAT

Blood, Sweat & Tears/Soundtrack
Columbia 5 30401

CHAMBERS BROTHERS

New Generation
Columbia C 30032

BEST OF FERRANTE & TEICHER
United Artists UXS 73

=

LAST PODETS

Right On
Juggemaut JUG 5T/LP 8802

200

PERCY FAITH

| Think | Love You
Columbia € 30502

LIZ DAMON'S ORIENT EXPRESS
White Whale MS 5003

www americanradiohistorv com

TONY JOE WHITE
Warner Bros. W3 1900

TOPXL P.S,

A-Z (LISTED BY ARTiST]

Cannonball Addariey ﬂuinhr 149
Lynn Andersen ......s. snasinzsansl¥
Avristocats o 12T
Burt Bacharach ........... !I!.T, 1‘I.I,_H:
=:df,I¢""r

FHEYE . iisssssisssmanamnns
:nﬂ;u 3 ARG e e e 'IH.I-II
-] BER i ciasawn FEIESEER FpEA BN I EEMAWE®
Tony Bannatt .........cccecicessess "I"H
Black Sabbath .... AL l:l, 59
Blood, l‘llrll.i'lTHH i Iﬂ-i.- “’4
Bloodrack ....o.orcrvensasnnsnsmsrannens

Bookar T. & Tha Mnl e R K

Bread .. s 15%
Brewsar l. lhiplnr ...................... 11
James Brown ....eceeeeeensonnesssssily B8
Jim Ed Brown .. e ARl e ey |
Butterfieid Ilun I-nd ..H
Byrds ....cc000 P RS, |
Carpaniars SRR o e PR L SO et Pty b ke b
.I-uh::l-r Y AR .............f.H-i
Chalirmean of H. .“d a..-..-.--r-l.i--l-t‘r
Chambers Brothers ........- i s e 178
T e P S S 3, 51, &1
Jou a:h-r ..... B A o &k 5
:ﬂlﬂ . . R » ¥ sod
Judy Collins’ S : .20
Parry ':ﬂmﬂ |a..-a...--..-.--------.--l-l--ll-ll
:i.l E::::H ............................ 1;:
Creedence Clearwater Ravival ....9, 54, 183
C rosby; Etills & Mash . TR T L R gy IRy |- | |
Croaby, Stills, Nash B YOURD ..cuvueeins 55
Liz Damon's Orient Expréss ............1%¢
E.wkiaihuiuaﬁﬁiﬁﬁuu1rirrr-ll-lﬂ--------ig
arak E The Domingd ..:.cocaonciavavaani
I!:'hll Diamend ..... RS &3, &5, 111, 'Iﬁ
Bob nrr'-'ri'."iii'.::'.ZIIZIZZZIfZZ.':‘.Z..II..H
Emerson, Lake & Palmer .........c...a: n
Percy Falth .... 11"I!I
F-rrrnh & Tllclur PP SR Ry 188
Eifth nrm-:ﬂllhuﬁ il; Tg;
%?'Ih:ﬂ... F“ ARG il A .HI, 170
Bobby Goldabore .....c0000:04 181
Grand Funk Illlrn-:l ........... !1.- 'HI, 'IJII
Grass Roots . i e 184
Grateful S R bt G AN L1
GuUais w"lﬂ ...................-...r-.r.-lr-.r-lr.’.
Merlie Haggard & 'l'h- I‘h‘lnllﬂ ...... 133
{111 leﬁ“ a SR I'-Il-llr'
ttr.hl HEVEAE ......comsusssasasnsancas 183
Isane H““ ------ A bR R anu! 1“
Jiml HandreIX .....cccncoracnacsnnsssiis 18
Jimi Hendrix, Buddy Miles &k 'llil-_r cmr. .3
John Les Heoker/Canned Hast . 151
Engalbert Humperdinek ..........i.. ivl, 1
Iron Butterfly ......cvvvnnsiisas 174
Jacksen § ...... FEe s R 48, 142
Jamas u.n ................... BAE --111
JREE CrudddBrE ......o0oorarnsrssnsiasnissTT
Jeffarson Alrplin L a b b o R e A 1
Jasus Christ, Iunrﬂ-r .................. 4
Elten John ..... AT R e Tl |
TOP JONME oo nrsssnnrinronsrrnsnsbotess il
J.I'lll Jﬂﬂ"ﬂ ----------------- SRR I'-II'"-'-1
Margle Josaph ........cc0cevciermnanesq Bl
Joy of CooKing ... :rervnunnnninsiaine. 150
Bart Kasemplfert ..... . cinairnnuannngins 48
Paul KIMI'I:; E Thl J-leln-l'l Iurlhl‘r .- F
B.E King ....... siearnarnsnensnsiblly TS
BEEAEE s b m s b 8 e |
Last Poebs ......000- .5, S ——y 197
Led Teppelln .. .cvcvvevnnnoncsninnns 41, 112
Jnhn Lennon/Plastle One Band .........33
tHermean ......... T | |
JII‘H Les Lewis e R ||
on Lightfoot .........covvsivnvsnnnsld
ﬂ"“. I-'H'nﬂ ----------------- e L] 108
Henry Hunelnl AT CEARER AR, - Bk 1 [
Dean Marln ....:vvavevrannprnrnrsisass 1%
.Inhnn":umihll ................ R |
John Mayall ,.....ccc0cuvissannananaans 180
Curtls Mayflald . : . o
Paul McCartn P e R ) _n 13
MEBUINREEE FIUNT ... .ovsrieaseseanasens 188
MI'III".I:lI --------- AR W W EAEE llIlllIllrlI-1"
Ssrplec Mendes & Brasll S8 ............ 17§
ﬂu‘&; ﬂ:l..‘ RN 'rrllrll-lllldl.ll.H' ?}'
o 1 A L i o SO e P
M-lh. Mﬂ'" T R L 1“'{‘152
WVan Morrlien .........ccinacemnanannnns
Mountalf .. ... ccsscsensnnmennnapusnsssss-dd .
Anneg MUPFEY .....-cicvvaressestiassinsasn
'1'-'- nﬂ n||..| .I ' s emmamn m# b +||-lnl-|ll=
N ﬂ . B
Ted Mugent & Tha .l.mhw Ilul:n AP b |
Laura NYFr ....... R— | ]
Orlginsl Cast—Halr . .. 128
original TV Cast—The ‘Sesame Street
Book B Record .......coceececispraans 9
n.mﬂﬂd. --------------- FEAEAER AR RA EA R 14
P h"ll.‘l F || AR iR e ear s S B, |
'r ;‘. .mmrw |Ia.|l1--rll'1-ll'-|l-‘r‘"
=="1l‘|' “““" ------- dEE R Pir-lillrllliTH
David Porter .. ZiIfI...,....Z:Z.'ZLZ.'Z,'Ziu
FrasldenTl . ..siccsasssnsasssc3escasasas1BR
=|\‘H- PFJ;HI"'J' .................... 23, To, 1H
B . iassrsmrasraEdmnprnt Ednd peEd o
Chariny Pride oot netaie 57, 138
GQuicksilver Mastenger Service ..........412
Mare Barth ... .cimnrenenaninssnsns 102, 12%
Jar ‘.-‘ -------------- RN b -1“
EmitH Rhodes ... ......coniaivvsssinnannnas an
Smokey Reoblnsen & The Miracles .. 140
Kenny Rogers & the First Edition ....., .1 ]
Rolling Stones . ......covavesnnsasnsansnns 168
Diana ROSE ....cvovnunneinsnd isansssniaaled
T, | e el Ep LR el e R e b e R L o E Pl 1%
BANTANE .....cconveviirnssnsnanssdnnsoly BT
Sea Train e e S o
Babby SREETIRN . o oo v eenssnresnenss 138, 12
Bimon & Garfunkesl . P R e
Sly & tha Famlily lhlrll ............ 15 111
Illm'rll BN rine e A AR L E AR e
Boundtrachs:
Butch Cassidy & the Sundance Kid ...718
Love BEOPW. .o imeimn msasnsssnesinsssns 2
The Owl & ths Pussycat )]
ng of rway RLT!
Woodstock & L
BRIFIT .o b ik e B T ..M
ather Brotherm .....ccoicicieicssnisns 134
Condl BN ......ccovunnbnensnnsasnns 168
Steppenwolf ... ... .0 inieiinnnn 52, 108, 183
CRF BRI .o rias s ammastrdsssnisbssss o
Staphen SHIE ......c.coviivininininsnns 25
Barbra Streflaand ... .....cc.0viniinenns n
Sugarioat ....:..vov000a0 T T ] e S g 118
James Tavlar ......co0icivucine 35, 109, 120
TemprtaHonE . .....covcvuviienerinrnnans ﬁ
Tan YWears APPBP ... coeesarsisinindnessis
#ﬁ:‘#ﬂ'hﬁh 38, 72, 145 }#
L oo ittt Sl bbb i, 1
ke & Tina Turmar . Al
Conway TwiHyY .. ... caeennisinininiais 181
Urlah Heep .......c.cocernracacneness. 103
Dionnes Warwiek .......co0cuvuinnnmnnses 73
Tony Joe Whits .. .....oicicimnnnncis. . 200
VI o e o L B e e s 5&, 170
Andy Williams ... ... ... ciiiiininnnn 10, 148
Roger WIlIBMSE ......c0c00ccannmannnsas 15
Flip Wilsan .......... 147, 1N
Mancy WIIBBR .......ccivvcannnannsnss e
Meil Young .... .53, 148
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Introducing: Miss Emestine Tomlin,
The mouth that knows no fear.

Lily Tomlin isn't exactly a stranger to America.
Thirty-million people see her every
week on NBC-TV's “Laugh-In" as
the amazing Ernestine of your
telephone company. And on her

new Polydor album, “This Is A
Recording,” she fearlessly takes
on irate customers, the FBI, | .
the Mafia, cheating husbands, | - PR AR
executives in high places and | B W
all those many others who
want nothing more from

life than a dial tone.

“This Is A Recording” is
going to be the comedy
album of the year.
So we advise
you to stock up.
The working
number is
Polydor
#24-4055.
“This Is A
Recording”
“Thisls A
Recording”
“ThisIs A
Recording”
(Don't cross
Ernestine or your phone lines
could be tied up forever)
“This Is A Recording”
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LILY TOMLIN

This is a recording

24-4055

Palydor Records, Casselies and
B-Track Cartridges are disiribuisd
-
inthe USA by Palydar Incosporated,
polydor|! y ol P

in Canada by Polvdor Canada Lid.
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Late News

Stigwood Mounts Drive in
Tie With Bee Gees Tour

NEW YORK—The Robert Stig-
wood Organization is utilizing the
current tour by its artists, the

Bee Gees, to mount a strong cam-
paign on the U.K., group’s pub-
lishing. Stigwood's publishing in
the U.S. is now handled by New
York general manager Bob Glas-
ser, following the departure of
Norman Rubin from the com-
pany.

Peter Brown, president of Stig-
wood, New York, said that the
Bee Gees, regarded as a progres-
sive contemporary music group,
had "a great deal of success with
their material in the straight

world.” Brown commented: “art-
15ts who have covered the Bee
Gees’ material range from Elvis
Presley to Glen Campbell. Five
of their singles have over 100
covers each on them."

Brown also stated that, follow-
ing the U.S. tour, interest has
been revived in “Cucumber Cas-
tle,” a television film made by the
group and so far only shown on
U.K. television.

The Stigwood Organization also
has plans to mount “Jesus Christ
Superstar’” as a Broadway show in
partnership with Universal Pic-
tures, who would later make a
film of the rock opera.

Uni's 6-Month Sales Pace at
Peak; Cite Catalog Growth

NEW YORK — Uni Records
hit a hot sales pace for the six-
month pericd ended Feb. 1. Ac-
cording to Russ Regan, Uni's vice
president and general manager,
it was the most rewarding period
in the label's history and it “far
and away exceeded any compar-
able sales term since the company's
inception.”

Regan attributed the company's
healthy sales condition to ‘“the
successful development of strong
artists and a flow of innovative
product.” He pointed to Uni's
prominent thrust during this
period into the area of LP's and
tape sales. “Besides maintaining
our stature in the single record
sweepstakes, we have made enor-
mous strides in the creation of a

Firm Set Up
By Drayson

NEW YORK — Stan Drayson,
formerly a principal in Dome Dis-
tributors, has formed a new com-
pany to be known as Kalstar En-
terprises. Kalstar will be involved
in all aspects of the wholesaling,
marketing and servicing of records
and tapes to retaill and chain
stores, and will deal in the whole-
saling of promotional product as
well as current merchandise.

Prior to his partnership in
Dome, Drayson held a variety of
posts in record and tape sales and
distribution. Drayson is readying
headquarters for Kalstor's opera-
tions in the Long Island City area.

Jack Walker Dies,
Was WLIB Exec

NEW YORK — Jack Walker,
48, operations manager and vice
president of WLIB, died Feb.
25 following complications de-
veloped from a stab wound in-
flicted on New Year's Eve. A
veteran broadcaster, Walker was
promoted to wvice president six

months ago. He leaves a widow
and one child.

lucrative catalog, reflected in re-
cent months on -charts and at
retail level.”

Among the artists scoring for
Uni are Neil Diamond, Elton
John, Bill Cosby and Brian Hy-
land.

In the works are separate cam-
paigns for Uni's new release,
“Jeremiah,” and two other groups,
Poe and Choctaw.

Peak Year for
Malverne Distrib

NEW, YORK—Malverne Dis-
tributors Inc., which celebrated
its 25th anniversary in the record
distribution  business Jan. 2,
racked up peak sales in 1970,
Malverne distributes such lines
as Atlantic, Atco, Avco Embassy,
Elektra, Philips, Metromedia,
Mercury, WNashboro, Stereo-Di-
mension, Savoy, and Stax.

Malverne which is headed by
Al Hirsch, was a warchouse in
Long Island City, and Hirsch be-
lieves its accessibility for all deal-
ers to make pickups has helped
maintain Malverne's high stand-
ards of service.

Malverne's general manager is
Joe Grippo. Sales manager, Har-
vey Maybrown, heads a staff of
six salesmen. Tom Chianti han-
dles Malverne’s promotion activi-
ties.

Vault Reissue
Of ‘Earthquake’

LOS ANGELES—Vault Records
has re-released a Lightnin' Hopkins
blues LP bearing the timely title,
“California Mudslide and Earth-
quake.”

The LP was released in June
1969 and was at that time the
newest recording session Hopkins
held in two vears.

The LP was produced by Bruce
Bromberg who has also just pro-
duced a new Vault package by vet
blues singer Iohnny Shines,

The Hopkins LP will be among
the titles promoted by Vault's new
field man, Harvey Levitt, who has
joined the company in the newly
created post of national promotion
coordinator.

Winter Joins Gersh
In Agency Deal

LOS ANGELES—Norm Winter
has formed a publicity agency in
partnership with Dick Gersh.
Gersh will continue to head Rich-
ard ©Gersh Associates based in
New York, Totem Pole, which
will headquarter in Hollywood,
will concentrate on performers in
the contemporary music scene. It
will also service motion pictures,
:.‘FI‘]"‘EiSiDD and the cartridge TV
1gid,

Winter had been director of
prgas information for MCA Rec-
ords,

BT A RTTETE T ET T TS

AMPEX NAME,
SHIFT OF CTV

REDWOOD CITY, Calif.—
The Ampex Corp. has changed the
name of its cartridge television
system from Instavision to In-
stavideo. According to Richard
Elkus Ir., general manager of the
Educational and industrial Prod-
ucts Division of Ampex, the
name change was made to avoid
possible confusion with the name
of another company in the audio-
visual field, and to denote more
clearly the technology that makes
the Instavideo system unique.
Production deliveries of the Am-
pex Instavideo line are scheduled
for the middle of this year.
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Philips Sale Pitch

o Continued from page 22

the Philips organization. Although
their sole function will be to sell
cassettes, the new squad will oper-
ate within the main sales force
and report to the existing area
MANagers.

_According to Hilton Price, as-
sistant to the company’s managing
director, Fred Marks: “We realize
that these specialist outlets require
a different type of sales approach
and have a rather different back-
ground to the normal record out-
lets, Although we plan to only
make the new force four-strong
to begin with, it will be expanded
as the need arises.”

8-Track Repair Co.

e Continued from page I8

Although Electro Link has no
ties with any manufacturers, the
company is negotiating to be ap-
pointed official servicing agents for
Lear Jet when the Lear range of
hardware is launched in the U.K.
later this year.

Electro Link is also planning to
start retailing cartridges and equip-
ment and premises are currently
being sought in the west London
area. The shop will carry a stock
of about 1,000 tapes and “as wide
a range of equipment as possible.”

Air Grammy ‘Twice’

¢ Continued from page 3

Benton, Rod McKuen, Herb Al-
pert, Freda Payne, Nancy Wilson,
Glen Campbell, Bobby Sherman,
Henry Mancini, Lynn Anderson,
Bob Newhart, John Wayne (to an-
nounce the best film soundtrack
LP), Nancy Sinatra and Duke
Ellington. Andy Williams will be
the master of ceremonies,

To Hail Lieberson

o Continued from pape 3

salute. The NARAS dinner produc-
tion team,, headed by Bob All-
shuler and Bob Cato, is now lining
up additional presenters and pre-
paring some special entertainment
features. After the Lieberson fete,
guests will be invited to a special
showing of the Academy's Gram-
my Awards special to be aired on
ABC-TV.

Polydor New Line

e Continued from page 21

Released at the same time as
the Karussell material will be the
first midprice tape from the Kama
Sutra catalog. It is “John Sebastian
Songbook, Vol. I" by Lovin'
Spoonful, which will also retail at
£4.20.

M’Media Revenues
For Yr. in Slight Dip

NEW YORK—Revenues of Met-
romedia, Inc., for the year ended,
Jan. 2 amounted to 5158.89]1,998
compared to $160,478,365 in 1969,
Income before extraordinary items
amounted to $5,833,860, or $1.02
per share, in 1970, compared to
$2,793,762, or 50 cents per share,
in 1969,

www americanradiohistorv com

LARRY UTTAL, left, president of Bell Records, and Bud Prager, presi-
dent of Windfall, discuss new contract which once again gives Bell
Records exclusive, long-term distribution of the Windfall label. As
previously, Windfall will keep its autonomy over packaging, design and
visuals with all of its product.

Scholarships

Continued from page N-19

Ranwood Records Scholarship . . .

Mr. and Mrs. Randolph C. Wood, Wood Foundation

Dionne Warwick Scholarship . .
1971 (to date)

. Scepter Records, Florence Greenberg

David Berger Memorial Scholarship .. . .

ABC Records, Jay Lasker and Howard Stark
Wes Montgomery Memorial Scholarship . . .
A & M Records, Herb Alpert and Jerry Moss

ENDOWMENT FUNDS
1970

The Leonard H. Goldenson Scholarship . . . ABC Records

The Capitol Records Scholarship .
Capitol Records, Stanley Gortikov an

1971 (to date)

E:' Sal Innnucci

The Bell Records Scholarship . . . Bell Records, Larry Uttal .
The Goddard Lieberson Scholarship . . . Columbia Records, Clive J. Davis

Nashboro Sets Up New Label

NASHVILLE — Nashboro Rec-
ords has formed a new label
specifically for the productions of
Jerry Williams, who records for
Elektra as Swamp Dogg. The
label is called Mankind Records.

Jerry  Williams, president of
Nashboro, has already launched
product with four acts incloding
Doris Duke, Z.Z. Hill, Brooks
O'Dell, and the Rhythm and
Biues Classical Funk Band.

Williams' credits as a writer
and/or producer include Smokey

Lambert, Potter
To ABC/Dunbhill

LOS ANGELES — ABC/Dun-
hill has signed Dennis Lambert
and Brian Potter to a production
company deal. They have formed
an in-house company which will
encompass production, composing
and publishing. The production
company will operate as Soldier
Productions, Inc. It will sign
and produce talent, which ABC/
Dunhill Records will release.

Under the new arrangement,
the duo will also produce artists
on the ABC/Dunhill label, in
addition to producing for Soldier
Productions, Headquarters for the
new wing of ABC/Dunhill is in
Los Angeles.

Wallichs 6-Mos
Gross Sales Dip

- LOS ANGELES—Wallichs Mu-
sic & Entertainment Co. (O-T-C)
reported gross sales of $3,375,000
for the six months ended Nov. 30,
1970, as compared to $3.549.000
for the same period in 1969, The
pre-tax loss declined to %$151,000
from $178,000.

President Clyde Wallichs cited
internal cost reductions programs
as helping move the company
toward the break-even point de-
spite a soft economy in Southern
California. The company reduced
personnel by 20 percent during
the second quarter.

Robinson & the Miracles, Arthur
Conley, Wilson Pickett, Dee Dee
Warwick, Lulu, Jeannie C. Riley,
Percy Sledge, the Staple Singers,
Gene Pitney, Gary (U.S.) Bonds,
Gloria Lynne, Patty LaBelle and
the Bluebelles, the Drifters, Inez
& Charlie Foxx, Irma Thomas,
the Orlons, and others.

The negotiations were con-
ducted here with Howell repre-
senting MNashboro and Robert
Fitzpatrick of Los Angeles look-
ing after Williams' interests.

The MNashboro Group now in-
cludes, in addition to Mankind,
Excello, Nasco, Creed, Abet and
Kenmore. Nashboro also handles
national distribution for Audio
Arts.

Goulet, Rosemont
Set Up Record Co.

NEW YORK—Merlin Records
has been formed by WNorman
Rosemont and Robert Goulet.
Goulet is also the first artist
signed to the label. Offices will
be here and in Los Angeles, and
will be a subsidiary of Rogo
Productions, co-owned by Rose-
mont and Goulet. Rogo is in-
volved in motion picture, televi-
sion and broadway productions.

Merlin Records is seeking new
talent. Goulet previcusly recorded
for Columbia. His first single for
Merlin is set for spring release.
An album will follow, thereafter.

Gold
Awards

Janis Joplin's “Pearl” has been
certified for a gold record by the
RIAA. The album is in its fifth
week on the market.

* * *

The “Elton John" album on Uni
Records has been certified for a
gold record by the RIAA,

MARCH 6, 1971, BILLBOARD


www.americanradiohistory.com

DES 18005-10

These two outstanding Cat Stevens classics
are available NOW in a special new package —
AT A VERY SPECIAL PRICE: $7.98 suggested iist

o]

LOXNDON.
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INETROMEDIA PRESENTS A NEL
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PROFIT-POLUER-CENTER
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METROMEDIA RECORDS

A NEW LABEL SERIES POWERED BY BACK TO BACK MILLION-PLUS HITS...ALL IN STEREO.
2-SIDED MONEY-MAKERS PROGRAMMED AND MERCHANDISED TO CREATE A NEW PROFIT-
POWER-CENTER FOR RETAILERS...RACKS...ONE STOPS AND JUKE BOX OPERATORS.

START GROOVIN WITH THE TROPHY SERIES NOW!
FIRST RELEASES

BOBBY SHERMAN
“Little Woman”

MTS 1

“La LalLa” aF1 HAD YOW)

“Easy Come, Easy Go”

MTS 3

“Hey Mr. Sun’
Julie, Do Ya Love Me”

MTS 4
“Spend Some Time Lovin’ Me”

THE WINSTONS
“Color Him Father”

MTS 2
“Love of the Common People”

Available now from your local Metromedia Distributor on

IllE'l'IIM]IEIIIII RECORDS
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