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Music Pubs Ask: What R

N.Y. One-Stops Seek
To Cover the Globe

By IS HOROWITZ

NEW YORK--Key one-stops here. once largely limited in their market
coverage to compact Eastern territories, are branching out nationally and, to a
significant degree. intcrnationally as well. These burgeoning operations, still
conceptually pegged to servicing independent retailers. now supply mom and
pop stores with records and tapes in growing numbecrs across the country.

“Our territory is wherever com-
mon carricrs will takz us,” says Ed-
die Portnoy of Record Shack.

Art Sicgel. of Mr. Topp Tape. now
claims dealer accounts in all states
but Hawaii. Four of the stores he
regularly ships to out of New York
are in Fairbanks. Alaska.

While Joe Abody, head of Tape
King. limits his active sales territory
at this time to the East, Midwest and
South, he finds accounts increasing
in Europe. Africa and Japan.

And at Double B Records & Tape,
Bernie Boorstein is in the midst of an
aggressive expansion into the 33
states covered by a newly installed
WATS telephone line.

Talk of recession is no inhibitor to
(Continued on page 10)

Col Cuts $2 Off
500 Catalog LPs

By JIM MELANSON

NEW YORK-A $2 reduction on
suggested list price has given a new
sales life to some S00 LPs from the
CBS Rccords $4.98 list catalog.

Notably. the pricing change has
resulted in a reported combined unit
sales increase on the disks of some
700 percent and has kept a number
of the albums from being removed
from the CBS catalog and sold as
cutouts.

The records have been marketed

(Coytinued on puge 12)

Fair Trade Focal Point In
TEAC’s Stand On Prices

Bookers Try
To Stabilize
Campus $$

By JIM FISHEL

NEW YORK--Several major con-
cert booking agencies are working at
lowering the price of their acts to
help avoid a recessionary climate on
college campuses.

Discussions have been held be-
tween concert promoters and their
artists, with Premier Talent’s presi-
dent Frank Barsalona credited with
initiating this kind of business dis-
cussion.

The lowering of prices is designed
to combat the phasing out of
middie-priced entries on campus
bills.

Medium-priced acts in the $1,500-
$7.500 range are in dangcr of extinc-
tion, according to several agents, un-
less they can block-book dates and
lower their going rate. Still, these
same agents insist that problems are
not as severe as they look at first

(Continued on puge 27)

ecession?
7 Major Firms Elated

With Profits Upswing

By CLAUDE HALL & ROBERT SOBEL

LOS ANGELES—Music publishers are reporting healthy dollar volume
increases in mechanicals, performances. print and international areas, lending
credence to their comments that publishing is “recession proof.”

In a national survey of seven major American operations. all report opti-
mistic outlooks for 1975 based on good statistics for 1974

And while the national economy may be striving to recover from “Nix-
onitis,” Eastern and Western publishers speak of economic booms. They in-
clude the Big 3, Chappell, E.B. Marks, 20th Century, ATV, Warner Bros. and

Screen Gems-Columbia.

McClellan Pushes
C'right Revisions

By MILDRED HALL

WASHINGTON--Sen. John L.
McClellan (D., Ark) has reintro-
duced legislation for the general re-
vision of the copyright law in the
opening week of the new 94th Con-
gress. The bill's new number is S.22.
Making the first truly optimistic
(Continued on page 12)

Herb Eiseman, 20th Century Mu-
sic’s president, reports his firm is up
32 percent overall compared to one
year ago in all four arcas.

Overall growth from these seven
firms runs from 15 to 35 percent, the
mechanical increase ranges from 15
to 20 percent, international grosses
run 12 to 40 percent and print in-
creases 30 to 40 percent.

20th Century speaks positively be-
cause it had one or more songs in 12
gold LPs last year and added Paul
Williams to its songwriting roster.

(Continued on page 66}
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RUBIT IN. Get a good shine with Wishbone Ash’s newest album produced
by Bill Szymczyk, recorded i1 Miami and introducing new member Laurie
Wisefield. Wishbone Ash is currently touring the west coast, then heading
for a date in Hawaii as part of their expensive 1975 World Tour. “There’s
The Rub" a new album from MCA Records. (MCA-464) (Advertisement)

By RADCLIFFE JOE

NEW YORK—Another major fair
trade confrontation has erupted in-
volving two prominent pro and anti
price-fixing factions in the consumer
clectronics industry’s battle with this
volatile subject.

The standoff between the TEAC
Corp. of America and S&M Stereo
Center and Ultralinear Sound
Corp., commonly known as “Crazy
Eddie” in the New York area. was
triggered by TEAC's determination
to enforce fair trade in those states in
which price fixing statutes are on the
books.

TEAC's insistence and S&M'’s
stubbornness could well contain the
ingredients of a test case that could
further undermine fair trade’s al-

{Continued on page 36)

TV Special Set For
Radio Program Forum

LOS ANGELES—A tclevision
special focusing on air personalities
and radio programming awards will
highlight the eighth annual Inter-
national Radio Programming Fo-
rum, Aug. 13-16 at the Fairmont
Hotel in San Francisco.

Pat O'Day Productions, a new
firm launched in Seattle as a divi-
sion of Kaye-Smith Enterprises, will
produce an hour-and-a-half TV spe-
cial based on the awards in associ-
ation with Bernie Rothman and Jack
Wahl. writer-producers.

O'Day is president of the new pro-
duction firm; he was previously gen-

(Continued on puge 14)

Barry White has created a Golden Empire all his own. His consistency
in the Golden Circle has been nothing short of phenomenal. Now the
Maestro comes up with just another way to go Gold . . . his newest 20th
Century Album “JUST ANOTHER WAY TO SAY 1 LOVE YOU" (T-466).

(Advertisement)
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New Con
Game Bags
Disks For
A ‘Movie’

LOS ANGELES—In a unique scheme to
obtain free records from several labels
here, a man claiming to be a son of film di-

rector France Zafferelli and calling himself

“Joseph Zafferelli,” has visited Stanyon
and Arista asking for merchandise for a
movie he claims he is casting background
music for, according to the labels.

In both instances he was given LPs-
some of which subsequently turned up for
sale at Arons Records.

At Stanyon, Wade Alexander says the
man first stopped in saying he was doing a
film on the music business dubbed “Num-
ber One With A Bullet.” When Alexander
asked if this was in conflict with the Berry
Gordy picture, the man reportedly said he
did not think so but would change the
name to “Super Hit Number One.”

Alexander gave the man about 80
records. A few days later, Alexander says,

“Zafferelli” called to say his studio had
been robbed and asked if the releases could
be replaced. Alexander gave him another
set.

More than a little suspicious by this time,
Alexander called Franco Zafferelli’s agent
in New York, who informed him her client
had no such son. Alexander also checked
several local record stores, finally locating
the Stanyon batch, including several disks
that have not been officially released yet.

When “Zafferelli” reportedly phoned a
third time to say he had picked several cuts
for the movie but needed more records to
transfer to tape, Alexander told him he
would have to show a shooting and pro-
duction schedule and a contract before he
could offer any more records.

By this time it was ridiculous.” Alexan-
der says. “First, you need contracts, you
don’t just take music and make a film. Sec-

ondly, you don’t transfer music to tape to
make a movie. When 1 told him he could
not have the records he became highly in-
censed, but he has since called me back.”

The man calling himself “Zafferelli” also
paid a visit to Arista Records, where he re-
portedly told much the same story to Penny
Jenkins. Ms. Jenkins says she gave him
some LPs and he called the next day to say
his car had been stolen and he needed the
records replaced.

“I told him he would have to make some
calls to New York,” Ms. Jenkins says, “be-
fore I could give him any additional prod-
uct, and he came on really strong, telling
me he was going to call Clive Davis (Arista
president) and that I'd be in serious
trouble. 1 still didn’t give him anything,
and, as far as | know, he hasn’t called any-

”»

one.

Phonog

ram 74 Volume Up

80 Percent Over 73 Year

By MARTIN MELHUISH

CHICAGO--Sales figures for
Phonogram in 1974 reveal approxi-
mately 80 percent greater net vol-
ume than in 1973.

President Irwin Steinberg attrib-
utes Phonogram’s 1974 success to
“the combination of a coordinated
marketing technique coupled with
unique artists.”

In 1974, the immediate accept-
ance in the marketplace of acts such
as Bachman-Turner Overdrive and
the Ohio Players, had much to do
with the company’s sales figures.

Phonogram acts showed up fre-
quently in Billboard’s year-end issue
where BTO attained the positions of
Top New Pop Duo/Group Singles
Artists and Top New Pop Singles

RCA Budget Line
To UK. Pickwick

By CHRIS WHITE

LONDON--RCA plans to quit the
low-price record market here, and
under a new deal finalized by man-
aging director Geoff Hannington,
all future budget product will be re-
leased through Pickwick.

The new agreement gives Pick-
wick sole rights to RCA’s entire
budget catalog in the U.K. and the
company will also have access for
the first time to RCA’s classical rep-
ertoire.

The RCA International catalog
will be re-compiled, packaged and

(Continted on page 51)

LAS VEGAS--Discctheques are
the rage in Nevada. On and off the
Strip, in Las Vegas and Reno,
people are trucking on down to
boogie all night, seven nights a week.

The place to be is Dirty Sally’s,
formerly Billy Jack’s. The name may
have changed, but the ownership
and format dances on. Dirty Sally’s
is the place Tropicana publicity di-
rector Marci Petersen took a Russian
delegation to show them “the real
Las Vegas.” Perry Como went there
with his manager Nickey Glass and
a golfing partner and when Riviera
executive Tony Zoppi arrived with
Bob Hope he was informed there
would be a 30-minute wait.

Dirty Sally’s holds 400. At any
given moment there is a waiting list

Artists, as well as number three Top
DUO/Group—Pop Albums. Paper
Lace was number 10 in the listings
for the Top New Pop Singles Artists;
the Joneses were number 10 in the
Top New Soul Singles Artists; and
Tom T. Hall’s single “lI Love™ was

This article was written by Bill-
board’s Canadian editor who often
visits Chicago in pursuit of new
sounds.

the number three Country Single Of
the Year.

Steinberg explains the company’s
credo in signing acts thusly:

“We look for artists on the basis of
their music, personality and their
‘poetry.’ Basically we look for those
artists who are unique and have no
duplicates.

“When we sign a unique musical
talent in terms of performance, mu-
sic and so on, we don’t put a Jabel on
it. We work on the assumption that
any unique musical concept has a
chance to sell broadly and generally
no matter which market it starts in.
We have a very short artist roster but
it is by choice. There is not an artist
on our roster that our prime man-
agement has not traveled with and
seen at one time or another.”

A distinct trend within the Phono-
gram/Mercury operation is the con-
tinued acquisition of Canadian acts
to the talent roster. Phonogram’s
New York-based a&r director Char-
ley Fach started the ball rolling by
signing BTO and since then Cana-

{Conitinued on page 58)

PSSP

Nominate ‘Sgt. Pepper’ Show
May Still Tour U.S.

By MIKE HENNESSEY

Wonder
/ Times

LOS ANGELES--The versatile
Stevie Wonder emerges as the act
with the most nominations—seven-
fora 1975 Grammy.

In announcing scores of nomi-
nations, the National Academy of
Recording Arts & Sciences discloses
that members have honored Won-
der with three nominations as a per-
former, two as a songwriter and two
as a producer. Wonder captured five
Grammys last year.

In the classical field, Sir Georg
Solti leads in nominations with four.
He is the conductor of the Chicago
Symphacny Orchestra.

In all, 270 nominations are an-
nounced. They cover 47 categories

(Continued on page 12)

UK Records Intros
American Disco Label

LONDON-UK Records has
launched an all-American accented,
discotheque-orientated label, UK-
American. Three singles comprise its
first release including titles by Six-
ties hitmaker Bruce Channel and
disco favorite Dean Parrish.

The importance of discotheque
exposure for UK-American releases
is emphasized by the operation’s de-
cision to mail its first three singles to
club disk jockeys some three weeks

{Continued on page 49)

=DIRTY SALLY’S TYPICAL s

By LAURA DENI

that would be the envy of any casino
slot manager.

If you're lucky you might make it
on the 20x32-foot dance floor where
the record tempo is “programmed
with 80 percent soul, some rock and
some folk,” according to manager
Rudy Schneider.

“We go by the Top 50 charts,”
says Schneider. “But we can only
play what is danceable and a lot of
them you can’t dance to. The major-
ity of the records we buy. A record
distributor from Phoenix has started
to send us some records, but mainly
they are labels I never heard of, like
Casablanca. The records they send
us are all danceable, but the records
all sound the same. You don’t know
where one record ends and the next

begins. We need records whose beat
is different, but we do play some of
them.”

Larry Taylor is the DJ with a relief
man. Schneider programs all the
music.

“We don’t take requests. All of the
music is programmed,” he says.

“We usually have a little going
that is a New York beat. Then we’ll
bring it up to a pitch and then we’ll
bring the beat down again. It gets a
better response than just playing
wild records. If everybody is danc-
ing fast, then you can’t put a slow
one on right away,” he says. “But
this type of programming does
pretty well for us.”

Schneider has put together his
own equipment and sound system

LONDON--Peter Brown, head of
the Robert Stigwood Organization,
confirms that legal hassles have
erupted regarding the musical “Ser-
geant Pepper’s Lonely Hearts Club
Band On The Road.” (Billboard
Jan. 18.)

Brown, however, denies that the
tour has been killed because of a dis-

Longines Folded
By Westinghouse

NEW YORK-—Westinghouse
Electric Corp. last week ended its
Leisure Time group’s mail-order
business of the Longines Sym-
phonette Society and Symphonette
Press after an intensive three-month
operations review and cutback. Cer-
tain assets of the Capitol Record
Club had been acquired earlier by
RCA Records (Billboard, Nov. 23).

Official announcement came
from Donald Burnham, West-
inghouse chairman and chief execu-
tive officer, as the latest in a number
of steps taken by the financially ail-
ing firm to cut its losing operations.
About 500 jobs are affected, 400 in
New Rochelle, N.Y., and 100 at
Champaign, IIl.

Although Leo Leary, Longines
president given responsibility for su-
pervising the phaseout, was unavail-
able for official comment, appar-
ently the Preferred Sounds, Inc.

(Continued on puge 6)

; @lscotheques Newest Rage In Nevada
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buying components from different
companies.

“If you want to go dancing there is
no place besides a discotheque,” he
stresses. “Bands have outpriced
themselves and the music isn’t con-
sistent. With the proper sound sys-
tem in a discotheque the people
don’t know they're being subjected
to records. The bands are just doing
imitations of big name bands. I
think it’s better if you have the origi-
nal records with the big name bands
and a good sound systemn, than a
five-piece band banging away at a
great song and ruining it. This is
consistent. Nobody realizes they are
dancing to music from records.”

For two years Dirty Sally’s was

(Continued on page 66)

pute between RSO and the manage-
ment of New York’s Beacon The-
ater, where the show played for
seven weeks.

Says Brown: “There was a dispute
between ATV and Lennon and
McCartney regarding the split of
royalties from the show. ATV’s
Northern Songs offered to give us an
indemnity against any action from
John and Paul that might arise over
the royalty deal, but I refused to.go
ahead until the dispute had been re-
solved because of my good personal
relationship with the Beatles over
the last 12 years.

“We, therefore, held up the show
until Northern Songs had come to
terms with Lennon and McCartney.
That was the reason for the original
hold up.”

Meanwhile, in New York, a Co-
lumbia Records spokesman states
that “we have no plans to record the
original cast album of ‘Pepper.’”

(Continued on page 66)

Pop Writers See
Crossovers Into
Country And Soul

LOS ANGELES—While the focus
in recent years has been on country
and soul singles crossing to the Hot
100, there are a substantial number
of songs written by pop writers ap-
pearing on other charts.

Fifteen songs are represented on
the country charts which have been
pop hits in the past or have been
newly penned by pop writers.

Heading the list, and number
eight, is Billy “Crash” Craddock’s

“Ruby, Baby”

The song, writ-

Chart, by Jerry
Ana|y5|s Leiber and
Mike Stoller,

was originally a hit in the 60s for
Dion. The writing team is best
known for songs penned for Elvis
Presley, the Drifters and the Coast-
ers. At 14 is “Out Of Hand,” a Gary
Stewart song co-written by Tom
Jans and Jeff Barry. Jans is a known
singer / songwriter while Barry,
along with Ellie Greenwich, wrote
some of the classic rock songs of the

60s. {Continued on puge 52)

More Late Nas
See Page 66
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+EXPANSION PROJECTED oo

50 LP Schedule By '
Audiofidelity In ’75

By ROBERT SOBEL .

NEW YORK—Audiofidelity Enterprises is bullish on the industry as it ex-
pands on several fronts. In the area of releases, AF has scheduled some 50 al-
bums for release this year, according to Hal Drayson, vice president of the
firm. “We are releasing some 15 recordings during the January-February pe-
riod. This represents part of a total picture that marks a doubling of records

S

=

released by our labels for this year.”

To handle this stepped-up release
schedule and to strengthen its sales
ties nationally, AF will recruit re-
gional promotion men to push its
product. Drayson and Bill Singer,
national sales manager, will coordi-
nate the effort and have set an on-
the-road schedule for themselves for
this purpose.

AF has also added personnel at its
headquarters here. -Last week the
firm, headed by Herman D. Gimbel
who purchased AF some 10 years
ago, hired Stanley Rubin as its new
a&r man and Roy Rosenberg as pro-
motion manager. Another area of
expansion involves the headquarters
itself, with the firm adding another
floor of space to its existing layout.

One of Rubin’s policies will entail
the development of new artists. Pre-
viously. AF enmiphasized its catalog.

which consists of some 400 titles, ac-
cording to Drayson. Rubin’s ap-
pointment, reflects the company’s
concern for more direct relation-
ships with its artists.

Drayson says the firm is negotiat-
ing for additional labels to distrib-
ute. At present the firm owns
Thimble, a contemporary label
formed five years ago; Tiger Tail, a
children’s line; AF Records; and
First Component Stereo Series, a
classical budget label which is also
issued on tape.

Some eight months ago, the firm
opened a distribution operation in
Miami, which Drayson says, has
since been expanded because of its
success there. Labels distributed by
AF are Black Lion, Chiaroscuro
Enga and World Jazz.

British Island Label To
Seek More American Acts

NEW YORK-—Island Records has
been an independent label in the
US. for less than one year, with
President Chris Blackwell setting up
a program of growth that includes
the signing of more American acts.

“Business will get stronger when
we break away from the way that
people categorize us as a British rock
and reggae label.” Blackwell says.

“We are still continuing to de-
velop our roster in those areas, but I
think that we have been typed bv
many people in one musical area,”
he says. “For this reason, we have
become more active on the a&r side
and are signing new acts.”

These include Eno, formerly of
Roxy Music; Jerry Williams, alias
Swamp Dogg, and Sparks. This last
group has done very well for the la-
bel and Blackwell credits touring as
a major factor in this or any group’s
success.

“There is really no reason for a
group to exist if they don’t plan on
touring,” he says. “This is a major
factor in developing a new audience
and helping product sell.”

One of the first groups on the la-
bel, Bob Marley and the Wailers,
has been picking up a following and
Blackwell credits them with the
emerging growth of Jamaican music.

He has always been interested in
the music of the Caribbean and has
always wanted to develop the label
in that musical area, even though he
was probably the first to recognize

WATERGATE
LPs NIXED
BY JUDGE

WASHINGTON — Record com-
pany plans to issue albums of Wa-
tergate-related presidential tapes are
temporarily blocked. Judge Gerhard
Gesell of Federal District Court here
said applicants for the tapes had
failed to assure the court that they
would not be put to “undignified
use.” The applications were denied
without prejudice, and may be re-
submitted. Both Warner Bros. and
RCA Records were reported plan-
ning Watergate tape albums.

its potential. The label’s soundtrack
of “The Harder They Come* also
served to give reggae a boost in this
country.

Bob Marley and the Wailers are
scheduled for an American tour in
March and April after their new
record is released in February, ac-
cording to Blackwell.

Rubinstein
Meets ABC
Employees

LOS ANGELES—ABC Records’
first 1975 sales and promotion meet-
ing, held here at the Beverly Wil-
shire Jan. 10 and 11, was highlighted
by the introduction of new chairman
of the board Jerold Rubinstein to
150 company personnel.

Attending were national pop and
r&b promotion men, branch man-
agers, Anchor Records (ABC’s for-
eign affiliates) and Sire/Passport ex-
ecutives.

Highlights of the meeting in-
cluded ABC Leisure Group | presi-
dent 1. Martin Pompadur’s empha-
sis that ABC will become more
deeply committed to the publishing
as well as the record business, new
product presentations from ABC
vice president Dennis Lavinthal,
ABC/Dot president Jim Fogelsong
and presentations from Al Lewis, di-
rector of special projects/R&B divi-
sion and Don Gant, head of ABC
country operations.

Director of a&r for Impulse Ed
Michel stressed that added push on
progressive jazz will be forthcoming.

Meetings included a pop promo-
tion meeting chaired by Lavinthal; a
r&b promotion meeting chaired by
vice president Otis Smith; a branch
managers meeting chaired by na-
tional branch coordinator Lou Se-
bok; and a publicity meeting
chaired by vice president Marv Hel-
fer.

Sire/Passport Records was repre-
sented by Richard Gottehrer, Sey-
mour Stein and Marty Scott, while
Anchor Records president Ian Ral-
fini offered a slide presentation.

Bell Moves From
Polydor To EMI
Outside the U.S.

LONDON-—Bell/Arista  has
switched its international represen-
tation outside North America and
Japan to EMI. Confirmation of the
deal came through last week, after
negotiations before Christmas indi-
cated that a renewal with Polydor
International was in prospect.

Indeed, so unexpected was the
transfer to EMI after what Polydor
termed “three years of a highly suc-
cessful association.” that the Ger-
man company took the unusual step
of releasing the following statement,

(Continued on page 50)

Little Girl's
Plea To Pres.
Drawing Action

LOS ANGELES—*Please, Mr.
President” is exploding out of De-
troit and 20th Century Records gen-
eral manager Tom Rodden believes
that Armen Boladian of Westbound
Records has discovered another
“Americans.”

In the record, a little 10-year old
girl, Paula Webb, asks the president
to solve the problems of the nation
and find her daddy a job. It’s a tear-
jerker, admits Rodden.

In just a couple ot days, the record
reportedly hit 100,000 units and was
breaking into Cleveland. “I'm sitting
here with an order for 10,000 right
now from Cleveland.” says Rodden.
“And Bartell Media has added it
and stations in Los Angeles and else-
where. Walter Cronkite did a num-
ber on the record on his TV show last
week. It’s just fantastic.”

“Please, Mr. President” was writ-
ten by newsman Randall Carlisle
and produced by Tom Di Angelo,
Carlisle, and Bernie Mendclson. It
appears on the 20th Century-West-
bound label and is the first release
under the new distribution pact be-
tween 20th Century Records presi-
dent Russ Regan and Westbound
president Boladian. Boladian also
discovered the hit “The Americans.”
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Dennis Morgan is the new general manager of Recket Records, Los An-
geles. Morgan formerly worked for MCA Records as national album promo-
tion director. ... M. Scott Mampe has been appointed vice president, classical
division, of Phonogram, Inc. Ms. Mampe has been with the company since
1968. . .. Peter Burke, son of the veteran orchestra leader Sonny Burke, be-
comes West Coast a&r manager in charge of new talent acquisition at United
Arlists Records, Los Angeles. Young Burke recently ended six years with
ASCAP. ... Joseph Kleinhandler set as national operations manager for the
W/E/A group, Burbank.

MORGAN BURKE

* * *

Stan Bly appointed vice president, national promotion, at Phonogram
Records. . .. The new director of national publicity for London Records is Mi-
chael David, with offices in New York. ... 20th Century Records has added
two regional promotion bosses to the staff of Hosea Wilson, national r&b chief.
They are Jim Brooks, in Detroit, and Stephanie McCoy in Charlotte, N.C. . ..
Jim Fishel is promoted to campus editor of Billboard after working as a mem-
ber of the New York editorial staff since last spring and Colleen Clark is ele-
vated to the post of editorial assistant in Nashville. up from a secretarial slot.
... Eddie Mann has left GRC Records, where he was publicity director. F200

* * *

After stints in Cleveland and as Eastern regional promotion manager,
Philadelphia, Chuck Dembrak to manager, national singles promotion, RCA
Records.

*x  x

At General Recording Corp., Buz Wilburn to executive vice president and
general manager, and Bob Harrington, to vice president marketing, General
Recording Distribution Co. Oscar Fields, sales vice president, adds responsi-
bility for manufacturing, warehousing, distributing.

* X %

At Atlantic/ATCO, Alan Lott appointed national promotion director, al-
bum product, and Bill Staton, national promotion director, r&b singles prod-
uct.

LR R

Michael Davis moves from Cash Box to London Records as director of na-
tional publicity. ... Ms. Jackie Harrison {rom MGM to Southwest regional
promotion manager at Crossover Records. ... Ron, Adams from Schaefer
Brewing to Madison Square Garden Center public relations director.

* k%

With relocation of Sol Reiner, Warner Bros. Music general manager, to Los
Angeles, Steve Spooner is appointed sales manager of publications, in New
York . .. Steve McDevitt a 1973 CBS Records trainee. to local promotion man-
ager, Epic and CBS Custom labels, Minneapolis.

L

James N. Fiedler joins the expanding staff of MCA Disco-Vision, Inc., as
vice president in charge of business affairs and administration in Universal
City, Calif. ... Bernhard Jakobs becomes director of development and appli-
cation engineering and Donald Patten is the new manager of engineering serv-
ices at Shure Bros., Evanston, Ill. ... Schaak Electranics, Inc., St. Paul, ap-
pointed Lee A. Tschida credit manager. . . . Jack Dews has resigned as national
sales manager of Hitachi Sales Corp. of America, Compton, Calif,

LA

Don Williams takes over as vice president, administration, of Skyhill Pub-
lishing, Inc., a subsidiary of Shelter Records in Los Angeles. . . . Harold Wald is
the new professional manager of Music Maximum, Los Angeles music pub-
lisher. ... A transmission error in last week’s issue garbled the news that CIiff
Gorov has been named general manager of No. 9 Music, a Los Angeles pub-
lishing firm.

*  x %

In Harlingen, Tex., Col. Buck Cody signed to work as general manager of
the Six Shooter Junction entertainment complex. He owns several recording
and publishing companies. . . . Francis C. LaMaina has been tagged vice presi-
dent, business affairs, of Dick Clark Teleshows, Inc., Los Angeles. ... The
newly created contemporary music division of Rogers & Cowan, Inc, is
headed by Paul Bloch, who also becomes senior vice president of the company.
... With Jerold Rubinstein leaving to become chairman of ABC Records, the
music business management firm of Segel. Rubinstein and Gordon now be-
comes Segel and Goldman, Inc,, in Los Angeles.

*x x %

Denis Hyland named director, special projects, far Billboard, succeeding
Andy Csida who retired after 32 years.

*  x %

Associated Talent Consultants, moving to 10 N. Main St., West Hartford,
Conn., next month, promotes Daniel Mixter to vice president, marketing and
Bonny Forbes to account rep . . . Sunny Schnier to associated director at Fred
Heller Management Co. .. . David Siegel to director of Act 48 Management.
subsidiary of Act 48 Studios.

x k%

Don Beadle from Central area manager to director of sales for National
Semiconductor Corp. semiconductor division, succeeding Tom Lauer, now
West Coast area manager.

*  x %

Dee Armitage moves to Arista Records, New York. as assistant to FM pro-
motion boss Michael Klefner, Ms. Armitage previously was with CBS Records
International.
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General News

RCA Sales /Promo Meet Spotlight

RCA photos

At RCA Records’ recent national New Orleans sales and promotion conference, clockwise from upper left: president
Ken Glancy introduces prize-winning violinist Eugene Fodor; Whitehouse Productions president Van McCoy chats
with Mel llberman, RCA division vice president, commercial operations, composer-artist Barry Mann; marketing vice
president Jack Kiernan talks to troops; ““regional promo manager of year” Bob Spendlove holds plaque, as national
promo manager Tony Montgomery, commercial sales director Dick Carter, artists relations vice president Frank
Mancini look on; Larry Hayes and Robin Wren accept ‘‘branch of year” award for Denver; “Pug’ Pagliara gets
*‘regional sales manager of year’ award from Carter.

RCA Tees ‘Magic ’75’° Campaign

NEW YORK-—-RCA Records’ ad-
vertising/ promotion/publicity  ef-
forts for its “*Magic *75” campaign
announced at the recent New Or-
leans national sales and promotion
conference will focus on:

Current hit product carryover
from 1974, January releases, current
John Denver releases (including his
first in quad), five regional new art-
ist breakout campaigns and separate
Red Seal and Jazz campaigns.

Longines Folded

o Continued from page 3

(PSI) blank tape marketing division
in Rye, N.Y., is not affected by the
mail-order decision.

PSI vice president John Lanni
and sales manager Sid Dikcer were
extremely active at the recent Winter
Consumer Electronics Show in Chi-
cago, signing a number of new rep
firms to handle anticipated sales ex-
pansion.

Still unresolved is disposition of
the extensive library of Longines
Symphonette master tapes.

In making the announcement,
Burnham said that “heavy operating
looses this year” in the mail-order
division had caused the termination,
to result in “approximately $16 mil-
lion in disposition costs which will
be charged against fourth quarter
and full year 1974 income.”

GRC Ups Price $1

NEW YORK - -General Record-
ing Corp. (GRC) raises the sug-
gested list price on its product $1 to
$6.98, effective Tuesday (21).

Signaling RCA’s new emphasis
on jazz, “The Jazz Testament” is di-
vided into The New Testament, fea-
turing the January jazz release, and
The Old Testament, with a jazz dis-
cography and highlighting the past
six months’ product. Trade and con-
sumer ads, plus radio spots are set.

The Red Seal program centers on
the label’s first 4-channel opera
recording, ‘‘Thais,” with Anna
Moffo, plus special consumer ads
for Julian Bream, Artur Rubinstein
and other classical artists tied to ma-
Jor city concert appearances and a
Leontyne Price campaign tied to her
Metropolitan Opera return next
month.

RCA Honors

NEW YORK—“Pug” Pagliara of
the Southwest region was selected as
regional sales manager of 1974 and
Bob Spendlove of the East Central
region as regional promotion man-
ager of the year at RCA Records’ re-
cent New Orleans national sales and
promotion conference.

Branch of the year was Denver,
with citations given to sales manager
Larry Hayes, promotion manager
Robin Wren, salesman De! Wood
and secretary Keni Johnson. Jim
Yates of Cincinnati was named
branch manager of the year. with
Dave Bupp of Washington/Balti-
more cited as local promotion man-
ager of the year.

Winning salesmen of the year
awards were Bob Rifici. New York:
Bob Heatherly, Minneapolis; Mike
Smith, St. Louis; Jack Gifford,

The Guess Who wili get a national
campaign launched in connection
with its Bottom Line date here and
release this month of “Flavours.” its
new LP, including 30-second TV
and 60-second AM and FM spots,
trade and ccnsumer print ads, and
special in-stcre aids.

Each of RCA’s five district sales
regions will push for a major new
artist breakout: Zulema, Northeast:
Pure Prairie League, East Central;
The Choice Four, North Central;
Ronnie Milsap. Southwest, and Ra-
chel Faro. Western. Regional lours
will receive heavy local support in-
cluding special college promotions,
AM-FM spats, local print ads and
dealer point-of-purchase displays.

Its Workers

Secattle, and George, Jackson, Al-
lanta. Gaylen Adams, Atlanta; and
Bill Mack, Dallas. took country re-
gional promotion awards, and Leroy
Phillips, Chicago, was named re-
gional r&b promotion manager of
the year.

Southwest region men Pug Pag-
liara, Bill Mack, Al Matthias and
Tom McCusker got creative promo-
tion awards for breaking Charlie
Rich; Fred Love, Ken Van Durand
and Larry Doty, all Miami, took spe-
cial promotion and sales breakout
awards for the “Snowflakes Are
Dancing” LP: special country crea-
tive awards went to Larry Gallagher
forsales and Elroy Kahanek for pro-
motion in establishing 18 No. |
country singles in 1974 and anather
creative promotion award went to
Leroy Phillips for breaking William
DeVaughn.
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" Anrtists Accept Their Billboard No. 1 Awards

Marvin Hamlisch: top pop singles
instrumentalist.

Top female pop LP vocalist Helen
Reddy and new female LP vocalist
Minnie Ripperton.

Elton John and mznager John Reed:
he had the top pop LP with “Good-
bye Yellow Brick Road."

Jimmy Seals accepts top pop LP duo
award for Seals & Crofts.

Billy Cobham aczepts one of three
awards as new pop LP artist, top
pop LP instrumentalist and new
male pop LP artist.

RCA's Don Burkhimer ac-
cepts top country singfes and
LP awards.

Herbie Hancock: top jazz LP win-
ner with “Head Hunters.”

Billboard photos by Sam Emerson

Fred Mendelsohn, president of Savoy, accepts
the top gospel LP award from Al Lohman (who
along with partner Roger Barkley) hosted the
event in Los Angeles.

Composers Marilyn and Alan’
Bergman accept for Barbra Strei-
sand who won the top pop single
with their tune, “The Way We
Were."

Lamont Dozier: top new male
pop singles artist.

U.S. Court Reverses Rosses’ Damages

NEW YORK-The U.S. Appeals
Court here has reversed a lower
court award of $200,000 in damages
to Jerry and Arthur Ross in an ear-
lier breach of agreement suit against
MGM Records.

The original suit stemmed from a

1970 deal between MGM, then
headed by Mike Curb, and the Ross
brothers. MGM was to acquire a
major interest in the Ross disk firms
in exchange for a block of MGM
stock and financing for later produc-
tion.

For Further Information Call: (212) 687-9200

Philip Mehler,
Sr. Vice President

y/l Gulf+Western Plazajgi

15 Columbus Circle

Entire 13th Floor

Approximately 12,309 Sq. Ft.

Occupancy Immediate

® Panoramic Park Views

& Windows on Four Sides

® Private Washroom & Kitchen

# Circular Conference Room
with Projection Facilities

William ). Reiner,

Assistant Vice Presidem/‘E

Hassle developed when MGM
sought to void the agreement. It
charged that the Ross companies
had distributed an excess of free
records over normal practice. The
reversal decision was handed down
by the higher court Jan. 13.

17 Distributors Set

LOS ANGELES—Shadybrook
Records, the label of Sutton/Miller
Ltd. here, has 17 distributors lined
up, included ABC Record & Tape
Sales in Seattle, HW. Daily in
Houston, Heilicher Bros. in Min-
neapolis and Universal Distributing
in Philadelphia. The firm also has
Sound Bird Records; the Mystic
Moods, produced by Brad Miller, is
on that logo.

BCP Slaps At
H 9
Philly’s Omega

PHILADELPHIA Omega
Sound Inc., local sound studio, has
been slapped down by the Bureau of
Consumer Protection. In a suit filed
in the Philadelphia Court of Com-
mon Pleas, the Bureau charged that
Omega Sound obtained money from
would-be artists by playing on their
vanity and by exaggerating its serv-
ices.

Omega Sound did not admit any
wrongdoing, but to settle the court
action signed an agreement with the
Bureau that in the future it would
not misrepresent the services it pro-
vided, or falsely imply that any of its
services are free.

Wide TV Exposure Set As
‘Roy Clark Month’ Looms

LAS VEGAS—February has been
declared Roy Clark Month by ABC-
Dot Records.

Behind the nationwide in-store
and disk jockey promotional effort is
the broad television exposure that
begins Feb. 3-6 when Clark, cur-
rently starring at the Frontier here,
co-hosts the “Mike Douglas Show.”
He will host Johnny Carson’s
“Tonight Show” Feb. 10.

On Feb. 12, Clark will have a star
dedicated in the famous Hollywood
Blvd. Walkway of the Stars in Los
Angeles.

He’ll co-host the “American Mu-
sic Awards,” live on ABC, with
Helen Reddy and Sly Stone Feb. 18.
He will also tape the new “Mac
Davis Show” for a Feb. 27 air date.

Also during the month he makes
guest appearances on “Hollywood
Squares” and the Merv Griffin and
Reed Farrell syndicated talk shows.

This will be the most concentrated

video exposure Roy has taken time
out to fulfill in his more than 20
years as an entertainer.

In conjunction with his Frontier
engagement ABC-Dot released a
new album entitled “A Pair Of
Fives.” It’s an all-banjo album with
sideman Buck Trent

“Television, even as often as I've
done it, is sull a different kind of
challenge, a different pace.” hesays.
“In a way I'm more self-conscious.
After all. if . do a bad show on stage
I don’t have to see it. On TV it’s got
to be perfector it’ll be there to haunt
you. It requires a lot of concentra-
tion and that’s good training.”

New Island Office

NEW YORK—Island Records has
taken over a 150-year-old town-
house on Perry Street in Greenwich
Village for its office here. The label
also has offices in London and Los
Angeles.

Grant Closings Affect Rackjobbers

NEW YORK-—Announced clos-
ings of 145 W.T. Grant Co. stores in
the first seven months of 1975, after
an expected net loss of $175 million
for the fiscal year ending Jan. 31,
will affect key rackjobbers for the
chain’s record/tape/accessory lines,
as well as car stereo suppliers.

Paul Owings, Grant buyer for
prerecorded and blank software plus
accessories, estimates about half the
145 locations to be closed through

July are affected. All are fully
racked by cither ABC Record &
Tape Sale: or Transcontinent
Record Sales, Buffalo, N.Y.

About 50 of the 500-plus automo-
tive departments that carry
autosound will be affected in the
closings, acrtording to car stereo
buyer John Scanlon. The chain car-
ries private label units manufac-
tured in Japan plus some Inland Dy-
natronics Inc. (IDI) tape players.



" The single that’ breaking out of the album
that’s breaking out all over America!

“BOBBI
HUMPHREY’S
| ‘SATIN DOLLl _

®
IMCMLXXV United Artists Music and Records Group. tnc.
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LOS ANGELES—It was a mixed
business quarter for many com-
panies in the music and tape indus-
try.

It was a different story, however.
for the stock market in the past week
as the market started to reflect
slightly more favorable prospects for
the domestic economy.

Although the current upturn in se-
curitiesissmall, the fact remains that
a positive posture can only bolster
consumer spending.

For example, Wallichs Music &
Entertainment reported earnings of
$2.042 on sales of $1,835,364 for the

FOR RENT

SMALL OFFICES
1697 BROADWAY

(53-54 ST)
NEW YORK CITY

fr $150 mo.

Apply Supt on premises
or call HERB GRAFF

CENTURY OPERATING
CORP

(212) 279-7600

THE BUSINESS PICTURE .. .

A Mixed Quarter For Disk-Tape
Companies, But Market Rising

six months ended Nov. 30. com-
pared to a loss of $264,016, or 22
cents a share, on sales of $2,948,988
in the same period a year ago.

Although sales were off, the com-
pany posted a slight profit for six
months.

On the other hand, ABKCO In-
dustries reported a loss of $469,847,
or 32 cents a share, on sales of
$8,048,230 for the year ended Sept.
30, compared to a loss of $3,385 on
sales of $11.251,055 in fiscal 1973.

The situation was the same among
several tape companies—mixed.

Craig Corp. posted sales and
earnings gains for the six months
ended Dec. 31, while Telecor re-
ported lower sales and earnings for
both the second quarter and six
months ended Nov. 30. Hitachi was
mixed, with higher sales but lower
earnings for the six months ended
Sept. 30.

Earnings at Craig were $1,655,-
000, or 53 cents a share, on sales of
$35,026,000, compared to earnings
of $1,563,000, or 50 cents a share, on
sales of $33,916.000 for the period a
year ago.

Telecor reported earnings of
$890,562, or 32 cents a share, on
sales of $20,449,103 for the second
quarter, compared to earnings of
$1,110,788, or 40 cents a share, on
sales of $21,705,926 for the same pe-
riod a year ago.

Lowest Prices For Records & Tapes
NEW WORLD-WIDE TELEX NUMBER 125614

TOP ROCK AND SOUL LP’s
Bachman-Turner Overdrive—Not Fragile—Mercury 1004 $3m

Shirley Brown—Woman To Woman—Truth 4206

Sarah Vaughn—Send In The Clowns—Mainstream 412

Elvis Presiey—Promised Land—RCA 873

The Guess Who—Flavours—RCA 873

Ray Manzarek—Started With Rock And Roll—Mercury 1014

Bobby Vinton—Melodies Of Love—ABC 851 100 Lot

Miami—The Party Freaks—Drive 101

Little Beaver—Party Down—Cat 2604

Gil Scott-Heron—Midnight Band—Arista 4030

George Benson—Bad Benson—CTI 6045

Blue Mitchell-Booty—Mainstream 413 s 49

Don Covay—Hot Blood—Mercury 1020 )

Carl Dougias—Kung Fu Fighting—20th Century 464

Millie Jackson—Caught Up—Spring 6703

Three Dog Night—Their Greatest Hits—Dunhill 50178 Box Lot

James Brown—Reality—Polydor 6039 (25)

Joe Walsh—Sbo What—Dunbhill 50171

The J.B.'s—Breakin' Bread—People 6604

Barry White—Can't Get Enough—20th Century 444

Love Uniimited Orchestra—White Gold—20th Century 458

B.T. Express—Do It—Scepter 5117

Ohio Players—Fire—Mercury 1013

Rufus—Rufusized—ABC 837

Kaygee's—Keep On Bumpin'—Gang 101

Santana—Borboletta—Columbia 33135

Betty Wright—Danger High Voltage—Alston 4400

Jimmy Briscoe & The Little Beavers—My Ebony Princess
—Pi-Kappa 6000

George Harrison—Dark Horse—Appie 3418

Olympic Runners—Put The Music Where Your Mouth Is
—London 653

The Blackbyrds—Flying Start—Fancy 9472

Call Or Wire Us For Quantity Prices.
Order Any Quantity From $1 Million Inventory.

All $7.98 List B Track & Cassette . . . $4.49 {10 Lot} . . . $4.59 Each

CALL US FOR S9C BOX-LOT SPECIALS

All 45 RPM's 63¢ Each, Box-Lots (25 PER BOX)
Largest Selection of 45's

Shipped Same Day Air Express
Specialists in Rock, Soul, Jazz, Pop, etc:

ALL ORDERS C.0.D.—SHIPPED F.0.B. NEW YORK

RECORD SHACK CORP.

2132 Second Ave., New York, N.Y. 10029
In U.S.A. Call (212) 369-8600
NEW WORLD-WIDE TELEX NUMBER 125614

In six months. earnings were
$1.758,461, or 63 cents a share, on
sales of $38,157.868. compared to
earnings of $1,973.973, or 71 cents a
share. on sales of $38,954,843 for the
same period a year ago.

Earnings at Hitachi were $78.-
300,000 on sales of $3.,147,-
900,000, compared to earnings of
$128,200.000 on sales of
$2,599,100,000 for the same period a
year ago. The results are computed
at the yen’s current rate.

Although it doesn’t break out di-
vision results, music and publishing
continues to be a profitable factor at
Walt Disney Productions.

Overall, Disney reported record
first quarter earnings of $7,140,000,
or 24 cents a share, on sales of
$90,771.000 for the period ended
Dec. 31, compared to earnings of
$5,889,000, or 20 cents a share, on
sales of $78,875.000 for the same pe-
riod a year ago.

{Continued on puge 58)

CBS To Atlanta

NEW YORK--CBS Records will
hold a four-day “start-of-the-year”
marketing confab in Atlanta, begin-
ning Wednesday (29). Label execu-
tives from the home office, Nashville
and Los Angeles, as well as branch
representatives, will discuss sales,
promotion, marketing and merchan-
dising plans for the year.

Market Quotations

As of closing, Thursday, January 16, 1975

Hig:f’" = NAME P-E (150‘;"5 High Low Ciose Change
20% 11% ABC 49 811 16% 14 16% + 2%
4% 2  Ampex 27 205 3% 2% 3% + %
2% 1 Automatic Radio 6.7 10 2 1% 1% - %
9% 4% Avnet 25 280 5% 5% 5% + %
25% 9  Bell&Howell 35 317 M% 11 11 + %
40% 25 CBS 8.8 1071 52% 30% 32% + 2%
4% 1% Columbia Pic. — 253 2% 2% 2% Unch.
3 1% Craig Corp. 25 47 2% 2% 2% + %
6% 2  Creative Manage. - - - - - -
52%, 17% Disney, Walt - 4615 Z8 26% 28 + 3%
3 1% EMI 3.8 49 1% 1% 1% Unch.
29'% 18% Gulf + Western 4.0 240 z4% 24% 24% ~ %
8% 2% Handleman 8.8 86 3% 3% 3% + %
12% 5 Harmanind. 2.4 19 8% 7% 74 - &
7% 2% Lafayette Radio 3.3 87 4% 3% 4% + %
17% 11% MatsushitaElec. 56 377 2% 12%  12% - %
29 19% MCA 50 462 0%  28% 30% + 2%
17% 9% MGM 3.7 37 7% 17% 17% + %
50Y2 43% 3M - 1696 46 45% 46% + 2
8% 1% Morse Elec. Prod. 3.1 203 2% 2 2 Unch.
61% 32% Motorola 1 894 7% 37 37 + 2
23 11% No.Amer. Phillips 3.7 60 14% 13% 13% Unch.
19% 5% PickwickIntl. 41 301 9% 8% 9% + 1%
6% 2 Playboy 3.9 43 3 2% 2% - %
21% 9% RCA - 1260 1A 1% 1% + %
10% 4% Sony 10 1876 5% 5% 5% - %
25 8% Superscope 2.2 218 1% " 11 + %
26 10 Tandy 58 333 13% 13 13% + 1%
6% 2% Tetecor 3.0 42 3% 3% 3% + Y%
4 2% Telex — 255 3% 3 3 + %
2% 14  Tenna 58 68 112 108 112 + .08
10% 5% Transamerican 7.8 947 7% 7 7 + Y
9 4% 20th Century 7.8 1230 6% 6 6 - %
1% .05 Viewlex - = = - - -
18% 6% Warner Commun. 35 557 10 8% 10 + 1%
31% 9% Zenith 9.5 441 2% 1% 1% + %
As of closing, Thursday, January 16, 1975
OVER THE VOL. Week's Week's Week’s OVER THE VOL. Week's Week's Week's
COUNTER* High Low Close COUNTER*® High Low Close
ABKCO Inc. - 1h Y2 1% Schwartz Bros /a 4 %
Gates Learjet 72 4% 4% 4% Wallich's
GRT - % % % Music City - Y s "
Goody Sam - 1% 1% 1% NMC Corp. - Ya % %
Integrity Ent. - Y % Y Kustom Elec. 28 1% 1Y% 1%
Koss Corp 33 5% 5% 5% Orrox Corp. Y2 % i3
M. Josephson 14 6% 6 6Y2 Memorex - 2% 1% 2%

The above contributed to Billboard by Bache & Co.. membe:'s of the New York Stock

‘Exchange and ait principal stock exchanges

One-Stops Spread Out To Cover Globe

® Continued from puge |

the expansion plans of these entre-
preneurs. And they look on the con-
tinually changing patterns of inde-
pendent and branch distribution as
offering new growth opportunities
for the services they provide.

Price is an important lure these
one-stops dangle to tempt new busi-
ness. But it is far from the only fac-
tor. All insist that quick fulfillment
and deep catalog availability are ele-
ments just as persuasive.

In almost all cases orders are
shipped within 24 hours. Basic pay-
ment formula is C.O.D.

Abody’s Tape King opened its
doors just three years ago, with two
employees working out of a 500
square-foot store in Manhattan.
Now, he and his partner Elliot
Mavorah employ a staff of 15 in a
16,000 square-foot facility and claim
a gross of “about $6 million” this
past year. Abody projects “twice as
much” volume in 1975, recession or
no.

On selected specials. Tape King
sells $6.98 product at $3.40 in 100
lots, with no LPs higher than $3.60
in any quantity. By quantity buying
and taking advantage of label incen-
tive deals, he is able to keep his
prices down, says Abody. Tapes list-
ing at $7.98 go for $4.40 in box lots,
or $4.60'loose, and singles at 63 cents
each in miscellancous quantities.
Tape King boasts an inventory of
$750.000 in records and tapes.

Siegel and partner Larry Sonin
started Mr. Topp Tape four-and-a-
half years ago. Current annual vol-
ume at wholesale is “in excess of $3.5
million,” all out of his one store in
nearby Rockville Centre, says Sie-
gel. All $6.98 LPs are currently
available at $3.50, with selected spe-
cials as low as $3.38.

When Answering Ads
Say You Saw It in Billboard

Siegel encourages his customers to
accept special orders from con-
sumers and has built fulfillment of
such items to an important segment
of his business. He says about 20
percent of total volume at Mr. Topp
is accounted for by special orders.

Siegel leaves for Europe soon to
seek out additional export accounts.
A later trip will take him to the Far
East. An international Telex line ties
him in with foreign buyers.

While common carriers are relied
upon by Record Shack to reach re-
tailers scattered across the country,
owner Portnoy also believes in get-
ting within local trucking distance.
He opened a branch in Atlanta last
August and now is completing ar-
rangements to launch another
branch in Cleveland. Later facility
will open its doors “within four or
five weeks,” he says.

“Iam also looking at other areas,”
he adds.

Portnoy entered the international
arena a year ago and finds this one
of his fastest growing divisions. He
has recently added new space in
New York te handle this phase of
Record Shack’s operation. He also
rents an international Telex line.

Double B’s-Boorstein, active as a
one-stopper for more than 25 years,
moved into national contention only
a year ago. Stress of the company,
with outlets in nearby Newark, N.J.
and Freeport. L.1, is fast service and
full-line capability, he says. A toll-
free *800" telephone line has acted
as a strong stimulant for new busi-
ness. Mailings are sent 1o active ac-
counts every -other week. plugging
specials.

The catchword at Double B is “‘ex-
pansion,” says Boorstein.

TELEVISION MARKETING

Do you have a record package or othér item that can
be sold mail order on television? Let the experts help
you. The most successful team in television mail order,
Sy Rosen and Len Carl (formerly of Brockville Records}
is now available to consult or participate with you.

Call us or come spend a day
with us in the warm Florida sun.

LenCarl - SyRosen

TAMPA MARKETING CORP.
LINDSY ADVERTISING, INC.

(813) 872-2695 — 406 Reo Street — Tampa, FL 33609




__BOB S
DYLAN =54
BLOOD 455
ON
) THE
TRACKS

PC 33235

—

SOON EVERYBODY'S
GOING TO BE TELLING
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General News

McClellan Pushes Bill Revision

® Continued from page |

statement heard in a decade of effort
to revise the 1909 copyright act, Sen,
McClellan says: “I am hopeful that
the 94th Congress will finally pro-
duce a modern U.S. copyright stat-
ute”

Although certain rumblings about
the revision terms have been heard
in Cable Television circles and oth-
ers, Sen. McClellan says “no new is-
sues have arisen.” since the Scnate
passed its 1974 revision bill S.1361.
Therefore, he expects the Senate
copyrights subcommittee, of which
he is chairman, to report out the new
bill at an early date in the session.

The text of the new bill is largely
the same as the Senate-passed
S.1361, except for changes made by

SEICRD

We create great ads, album
covers, tape labels, catalogs —
You name it. We also set type
make stats, and can even do
the printing in our own plant.
Let us show you what creati-
vity & service mean.

Lee - Myles Associate’s Inc.
160 East 56th Street Dept. A3

QYC,NY 10022 Tel: 758-3232 j

Supplying the graphic needs of the record industry for 20 years,

the interim copyright amendments
passed during the final hours of the
93rd Congress.

These amendments to the copy-
right law made by the interim bill
$.3976. made permanent the right of
recordings made on or after Feb. 15,
1972, to copyright protection; ex-
tended expiring copyrights another
two years to Dec. 31, 1976, and es-
lablished a commission to study
computer and copying and other
uses of copyrighted materials.

Barring unexpected develop-
ments, S.22 will leave the antipiracy
criminal penalties at the maximum
of one year for first offenders and up
to two years for willful repeaters.

This doubles the maximum sen-
tence for repeated piracy in the pre-
vious antipiracy law passed in 1971
The original revision bill passed by
the Senate in September 1974 called
for three and seven year terms, but
the House insisted on a reduction.

The bill provides steep antipiracy
fines, with a maximum of $25.000
for a first offense and up to $50,000
for willful repeaters—a big jump
from the meager range of $100 to
$1,000 in the old copyright law.

The revision carried a copyright
term of life plus 50 years and sets up
a new U.S. Copyright Royalty
Tribunal to review statutory rates
and arbitrate disputes over such
compulsory licensed royalties as the
3-cent mechanical royalty for
recording copyrighted music, and
cable television fees.

The new $8 per year jukebox per-
formance fee was exempted from
the Tribunal authority, in a Senate

floor amendment during passage of
its revision bill.

Some controversy has been prom-
ised on the Senate side over the kill-
ing of the performance royalty for
copyrighted recordings and over the
freeze of the jukebox music rate of
$8 per year, which Sen. McClellan
wants raised nearer to $20.

But the heaviest battles will prob-
ably arise during the House action,
when extensive hearings will take
place on all of these and many other
aspects of the bill, particularly on
cable TV liability which was deleted
from the House-passed revision bill
of 1967.

Wonder Dominates

® Continued from page 3

and represent the product of 67 dif-
ferent record labels.

Performances eligible are those
recorded between Oct. 17, 1973, and
Oct. 15 of 1974. Approximately
3,800 Academy members participate
in the voting, results of which will be
announced March | on the CBS-TV
“Grammy Awards Show” to be tele-
cast live from New York’s Uris The-
ater.

IUs likely that the winner of
Record Of The Year will be a
woman. Roberta Flack, Joni Mitch-
ell, Olivia Newton-John and Maria
Maldaur are teamed against Elton
John. But the same mismatch exists
in the tight race for Album Of The
Year kudos with a reverse twist.
John is joined by John Denver, Paul
McCartney and Wonder against the
lone female nominee, Joni Mitchell.

The official list of nominations
appears on page 22.

500 Col LPs’ Price Cut

® Continued from page |

by the company for the past five-six
months and plans are in the works to
add 30 new selections to the pro-
gram during each quarter of 1975.

In making the move, CBS formu-
lated a new pricing structure that
would leave “favorable” margins for
both retailers and rackjobbers han-
dling the product. According to Tom
McGuiness, director, sales and ad-
ministration, dealers have as good a
margin at the reduced $2.99 price as
on frontline goods sold at shelf price.

The campaign, which also in-
cludes 8-track product at the re-
duced price of $4.99, is being billed
as the “Million-Dollar Catalog That
Can Be Sold For Under $3.”

Initial reaction to the program
was “beyond label expectations,”
says McGuiness. The first-month re-
sults produced a reported 500 per-
cent jump in unit sales. over the fig-
ures projected for the selections at
the $4.98 list and also prompted a re-
vised processing schedule for the
disks as inventory was depleted.

Certain selections, prior to the
price reduction, couldn't have been
keptin the catalog at their sales pace
at the time, continues McGuiness.

JackJohnstoneDies

NEW YORK-—Jack Johnstone,
general office manager with United
Artists Music since 1967, died Jan.
11 after a long illness. He was 68.
Johnstone was a music industry vet-
eran and long time associate of the
late Tommy Dorsey. He is survived
by a son, Jack Johnstone Jr.

Now, he says, they have re-estab-
lished solid sales figures and at
present. will not be subject to being
cutout.

McGuiness stresses that the prod-
uct “is not a budget line, or re-issued
Harmony product.” He states that
it’s strictly $4.98 catalog goods ad-
vertised at $2.99.

The label had discontinued its
Harmony line some time ago, with
$1.89 selections being phased out in
1973, and $2.98 Harmony disks de-
leted in early 1974.

While no classical product is
being offered in the program, differ-
ent musical genres represented in-
clude product by some 30 country
artists, 20 jazz artists, 60 MOR acts
and 50 rock/pop artists.

JOHN
ROSICA

You and your guest
are invited to be
our guest for dinner,
any night this week!
Call Jo: D’Amore at

PATSY D’AMORE’S

VILLA CAPRI

465-4148
6735 Yucca Street, Hoilywood

BuFFy

“Changing Woman”

A newly recorded album
of our ever changing

Produced by Morbert Putnam

faces and times.

MCA-451

e

Buffy Sainte Marie




° © 1975 Atlantic Recording Corp
A Warner Communications Company

'ROXY MUSIC’S ON TOUR,
BUT BY THE TIME
CONGRESS GETS AROUND
TOAGTING

IT'LL ALL BE OVER?

ROXY MUSIC ITINERARY

DATE CITY, STATE

February 8 _ London, Ontario
9 Waterloo, Ontario
10 Toronto
12 Montreal S0 erlie
13 Quebec City :‘Fhe censored album.
15 Philadelphia Country Life”
20 ‘ Boston Pomgcﬁsgg, MRUS?CCOFdS and Tapes.

and John Punter for E. G. Records
21 New York City
22 Pittsburgh
23 Chicago
24 Detroit
25 Milwaukee
28 Cleveland
March 1 Akron

7 Los Angeles
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Radio-TV Programming

FROM KJR BOSS TO CONCERTS WEST

Pat O’Day: He Won’t Stand Pat

Editor’s Note: This is the lutest in u
series of in-depth interviews with the
nation’s outstanding radio executives.
Here, Pat O'Day, who just stepped
down from the management position
ai KJR in Seattle 10 get involved in a
new industry, talks about radio pro-
gramming and other aspects of rudio
with Claude Hall.

HALL: Why did you lcave KJR?
There were many rumors about you
being fired.

O’DAY: I left KIR to form Pat
O’Day Productions. The only reason
I'left KJR in December 1974 is be-
cause I didn’t leave KJR in Decem-
ber 1973. It had been my plan to
leave earlier. The problem was that [

BubblingUnderThe

HOT 100

101--DO YOUR THING, James & Bobby Purify,
Casablanca 812

102—1 FOUGHT THE LAW, Sam Neely, A&M
1651

103—GRAB IT, Olympic Runners, London 216

104—LOVE IS WHAT YOU MAKE IT, New York
City, Chelsea 3008

105—THE SOUTH IS GONNA DO IT, Charlie Dan-
iels Band, Buddah 598

106—WOLFMAN JACK, Todd Rundgren, Bear-
svilie 0301 (Warner Bros.)

107—ONLY ONE WOMAN, Nigel Olsson, Rocket
40337 (MCA)

108—-CHOOCHIE CHOOCHIE C0O, Hudson
Brothers, Casablanca 816

109—-CHEVY VAN, Sammy Johns, GRC 2046

110—-RAISED ON ROCK, Johnny Winter, Blue
Sky 8-2754 (Columbia)

BubblingUnderThe

Top LPs

201—-JERRY GOODMAN & JAN HAMMER, Like
Children, Nemperor NE 430 (Atlantic)

202—-5TH DIMENSION, Soul & Inspiration, Bell
1315 (Arista)

203~JONESES, Keepin' Up With The Joneses,
Mercury SRM-1-1021 (Phonogram)

204—EARTHQUAKE/ORIGINAL  SOUNDTRACK,
MCA 2081

205-LENNY BRUCE, Carnegie Hall, United Art-
ists UAS 9800

206--ROY BUCHANON, In The Beginning, Pol
ydor PD 6035

207—GLADYS KNIGHT & THE PIPS, In The Be-
ginning, Bell 1323 (Arista)

208—IN CONCERT, Volume 2, CTI 6049S1 (Mo-
town)

209-SENSATIONAL ALEX HARVEY BAND, Im-
possible Dream, Vertigo VE 1.2000
(Phonogram)

210—GODFATHER—PART H/ORIGINAL SOUND-
TRACK, ABC ABCDP 856

45 rpom RECORDS

BY MAIL

All Original Artists
1949 thru 1972

pop ¢ country * rock
soul * big band
alil-time favorites
FOR CATALOG of 6000 titles
send $1.50 (noco.d.’s)
If AIR MAIL is desired for catalog

« U.S. and APO/FPO addresses, add $1.00
* International, add $1.50

(payable in U.S. funds)

BLUE NOTE RECORD SHOP

156 Central Avenue
Albany, New York 12206, U.S.A,

Jjust had a new program director and
I did not feel that it would be right o
leave. I felt I could only leave KJR
when it had strength ... strength
and momentum. As you know, the
program director | had didn’t, for a
variety of reasons, work out. And I
realized that it wasn’t working out.
So, my next departure date was July
of 1974. Well, I couldn’t do that ci-
ther ... we weren’t ready. But, fi-
nally, with the sound of our station
and the staff we have now and Steve
West coming over from KJRB in
Spokane and the managers we have
for both AM and FM, I felt like the
station was at great strength. And [
felt that I could never leave that sta-
tion, which I love so much, at any
time except when it had that kind of
strength and momentum.

H: How long were you at KJR?

O: 1 was there nearly 16 years. |
was the night-time disk jockey . .. 6-
9 p.m. Then became the afternoon
drive man in the first of 1960 .. . be-
came program director in 1962 and
manager in 1968.

H: It’s a matter of public record
that you started Concerts West,
though you had to separate from it
when you became manager of KJR.
When did you start it and how?

O: Concerts West started ... the
real seed was planted ... when I
started doing dances in Seattle in
1959. 1 opened a place called The
Spanish Castle which became legen-
dary ... in fact, Jimi Hendrix wrote
a song called “Spanish Castle
Magic,” which was about my dance-
hall. Once, the group onstage blew
out their amplifier . . . those were the
days when the whole group plugged
into one Gibson, you know. And
Hendrix agreed to provide his am-
plifier if he could play. That must
have been about 1961, I would
guess.

But, anyway, that dance grew and
I started other dances. At one time,
we had about a dozen dances going
a week. The Northwest was unique
then because nowhere could acts
find work like they could in the
Northwest. They could, in the sum-
mer, do 13 or 14 one-nighters, play-
ing dances for us. So, during those
years 1 would bring in Jerry Lee
Lewis, Conway Twitty. Johnny
Bumnette and Dorsey Burnctte and
Johnny Preston and Bobby Vee and
Dick and Dede. Jan and Dean . ..
Johnny Tillotson, the Marquettes.

H: Did you emcee these dances?

O: 1 would always emcee ... |
loved it ... I'm such a ham. And it
was super for my radio show ... I'm
out there in the public. Over the
years, | used to set a goal for myself
... that somehow. in addition to the
dances, | was going to make three
public appearances a week. At high
schools. Specaking or something.
That’s one thing that so many young
disk jockeys today don’t realize. In a
community. you need to build that
inverted pyramid of acquaintances.

To compliment whatever you're
doing on the air. A disk jockey can
personally go out and. over the span
of two or three years, build himself'a
huge listening audience by meeting
people, shaking their hands. and in-
viting them to listen to his show . ..
and tell them he likes them. If he
works hard enough. he can meet
10.000 people ... 15000, 20.000,
25.000 . . . in just two years.

And how would you like to tack
that onto your cume? Anytime.
right? And it works. That’s what Aku
did in Honolulu. How did he be-
come a giant? By going out person-

ally and shaking hands and going
door-to-door and asking people to
listen to his program. And it worked.
But we don’t do that anymore. right?
No, nobody cares.

H: Tom Campbell in San Fran-
cisco used to do it ... and George
Michaels when he was in Phila-
delphia.

O: If I were to pick my all-time top
10 favorite disk jockeys, George Mi-
chaels would be one of them. Did
you ever rcalize that George Mi-
chaels sounds just like Billy Gra-
ham?

H: I only noticed that he didn’t
have the world’s greatest voice.

O: I don’t think voice counts. 1
think it’'s what’s in your heart that
counts. You can have a ridiculous
voice and be a monster in radio.
George Michaels? There's a guy who
has his head screwed on right when
it comes to radio.

Radio is one media where the
greatest way to build that media is to
step out of it and go out and, on a
person-to-person basis, meet people.
Not only can you build a listening
audience that way, but now that you
have that direct contact with people,
you began to understand better what
you should do on the air. Your show
has to become more effective, be-
cause you're more aware of what
people are and what they want.

H: And Concerts West developed
outof. ...

O: Oh, I digressed. The dances
grew and finally in 1962 1 was part
of'a thing where we put on a concert
to open the World’s Fair in Seattle.
Had a Twist Party and had Chubby
Checker and Joey Dee and the Star-
lighters and others. Justabout a year
later, the opera housc was ready to
accept a rock and roll show for the
first time, after a lot of negotiating.
We presented our first concert in the
opera house. Sold out two shows. So
we regularly after that presented
concerts in the opera house. The
Beach Boys ... and Johnny Rivers
did his first performance outside of a
bar at the opera house, [ believe. The
Mamas and Papas did their first
concertin Scattle . . . in the Coliseum
on a revolving stage 1 had built.
Turned once a minute. Mama Cass
became unbelievably sick because
of the turning. We handled a variety
of acts after that ... Trini Lopez . ..
Don Ho ... the Righteous Brothers
... whoever was hot.

H: You’ve not involved with Con-
certs West that much now?

O: I have been active with Con-
certs West only as time permitted
and 1 still have contract obligations
to the firm. But that’s all now. Tom
Hulett is manager of the firm; Terry
Bassett is in Dallas. They do an ex-
cellent job. Les Smith of Kaye-
Smith has made an awesome contri-
bution.

H: The new firm—Pat O’Day Pro-
ductions—is it a division of Kaye-
Smith Enterprises?

O: Yes.

H: You have been a catalyst in
many of the operations of Kaye-
Smith ... like the recording studios
in Seattle?

O: The studios were a joint idea of
Les Smith, the executive director of
Kaye-Smith Enterprises, and me.
We thought about buying a studio in
Dallas, then decided to build one in
Seattle to give the Northwest its own
niche in the sound field. And we've
been able to accomplish that. A lot
of talent has come out of the woods,
because of the studio.

H: Whatis your new firm going to
be involved in?

O: Concert concepts . . . television

.. not excluding audio and visual
concepts for industry, conventions,

(Continued on page 20)

Forum
Awards
For TV

® Continued from puge [

eral manager of KJR in Seatle,
which he left after 16 years. Kaye-
Smith Entergrises, owner of KJR, is
a partner with him in his new ven-
ture.

The television spectacular will
feature both domestic and inter-
national radio awards, as well as the
recording industry awards presented
each year during the four-day radio
educational meeting. Lee Zhito,
Billboard’s publisher, has named
Hal Cook, pu blishing consultant, as
coordinator of the TV show. An ad-
ditional featnre of the TV awards
show will be performances by key
recording artsts.

O’Day claims that this will be the
first national TV spotlight on the ra-
dio industry as an art form.

George Wilson. head of radio for
Bartell Media and chairman of the
Forum Advisory Board for 1975, re-
ports that the awards ceremonies
this year will be a formal event.

Wilson also named Ralph Barnes.
general manager of WOKY in Mil-
waukee, as his forum coordinator.
All of the advasors will be submitting
suggestions fbr topics and potential

[Continued on page 20)

Watermark photo
IN PRODUCTION—At work on *‘The Elvis Presley Story" are, sitting, Ron Ja-
cobs, left, the producer, and engineer Lee Hanse; standing, narrator Wink
Martindale, left, afternoon personality on KMPC in Los Angeles, and writer
Jerry Hopkins, also author of a book called *‘Elvis—A Biography.’ This team
reassembled to up-date the historic rockamentary on Elvis Presley just three
weeks ago.

300 Stations For Presley Series

LOS ANGELES-*The Elvis
Presley Story.™ a 13-hour radio
documentary just revamped and re-
relcased by Watermark Inc., has
been orderéd for more than 300
markets, according to company
president Tom Rounds, and orders
are still pouring in.

The documentary is being offered
on an exclusive market basis and
available in stereo versions as well as
monaural. Show is provided on al-
bums and can be programmed as 12
weekly. 13 daily, or 13 nightly epi-
sodes ... or as a 13-hour marathon.
As Rounds notes. it's one of the few
documentaries that fits all formats
rock. MOR, country or even soul. In
Los Angcles. the show is being fea-
tured on KMPC. the MOR giant.

The show was produced by Ron
Jacobs, now program director of
KGB-AM-FM in San Dicgo, who
personally flew into Los Angeles to

handle the new 13th hour of the
documentary which features Elvis
himself reviewing his life. Wink
Martindale narrates the entire series.
It was written by Jerry Hopkins.

Rounds up dated the historic
documentary in honor of Elvis' 20th
year in show business and his 40th
birthday. The original version. only
12 hours long, was done in 1971 and,
at that point, was the second biggest
radio documentary of all time be-
hind “The History Of Rock And
Roll” which happened to have also
been largely a Ron Jacobs project
when he was programming KHJ in
Los Angeles. “The History Of Rock
And Roll” is owned by Drake-
Chenault and is still seiling. How-
ever, “The Elvis Presley Story” may
pass it by this time around with all of
the new impetus.

The audio history includes more
than 80 interviews with persons

who've known Elvis best ranging
from East Tupelo, Miss.. to Las
Vegas. Los Angeles and back to
Memphis. S> complete is the up-
dated version of the documentary
that there's even an interview with
an automobile salesman in Mem-
phis who sold Presley 11 cars in six
days. In addition, 18 new songs have
been added to the epic. bringing the
total number of tunes to nearly 180
hits.

The story is told in 51-minute
chapters with 117 60-second com-
mercial slots available. Itis available
on tape for those stations who prefer
it that way. It comes complete with
an operations manual. ad layouts
and a press Lit. A total of 13 albums
represents (he entire documentary
and Watermark has installed back-
up quality control measures to as-
sure radio stations of supreme
broadcast quality.
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Billboard Sing

Playlist Top AddOns @

TOP ADD ONS

-NATIONAL

BACHMAN-TURNER OVERDRIVE—Roll On Down The Highway (Mercury)

OLIVIA NEWTON-JOHN—Have You Never Been Mellow (MCA)
FRANKIE VALLI-My Eyes Adored You (Private Stock)

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

JANUARY 25, 1975, BILLBOARD

Pocific Southwest Region

KH)—~Los Angeles

*

*

® TOP ADD ONS:

BACHMAN-TURNER OVERDRIVE-Rol! On
Down The Highway (Mercury)

LABELLE ~Lady Marmalade (Epic)

FRANKIE VALLI—My Eyes Adored You (Private
Stock)

* PRIME MOVERS:

EAGLES-~Best Of My Love (Asylum)

OHIO PLAYERS—Fire (Mercury)
DOOBIE BROTHERS—Black Water (W.B.)

BREAKOQUTS:

BACHMAN-TURNER OVERDRIVE—Roll On
Down The Highway (Mercury)

OHIO PLAYERS—Fire (Mercury)
LABELLE—Lady Marmalade (Epic)

LABELLE—Lady Marmalade (Epic)
FRANKIE VALLI-My Eyes Adored You
(Private Stock)

OHIO PLAYERS—Fire (Mercury) 26-
18

EAGLES—Best Of My Love (Asylum)
2112

K100 (KIQQ-FM)—Los Angeles

[
*

*

GEORGE HARRISON—Dark Horse
(Apple)

OHIO PLAYERS—Fire (Mercury)
GRAND FUNK—Some Kind Of Wonder-
ful (Capitol) 22-12

DOOBIE BROTHERS—-Black Water
(W.B.) 21-16

KKDJ-FM—Los Angeles

*

*

BACHMAN-TURNER  OVERDRIVE-
RollOn Down The Highway (Mercury)
AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic)

EAGLES—Best Of My Love (Asylum)
22-13

OHIO PLAYERS—Fire (Mercury) 15-
11

KFXM—San Bernardino

*

*

KAFY

®
®
*
*

KC

ELECTRIC LIGHT ORCHESTRA—Can't
Get 1t Qut Of My Head (U.A)

JOE COCKER-You Are So ‘Beautiful
(A&M)

GRAND FUNK—Some Kind Of Wonder-
ful (Capitol) 24-14

DISCO TEX & THE SEX-0-LETTES—Get
Dancin’ (Chelsea) 14-6
FY—Bakersfield

JOE COCKER—You Are So Beautiful

(A&M)
‘BACHMAN-TURNER  OVERDRIVE-—-

Roll On Down The Highway (Mercury)

DISCO TEX & THE SEX-0-LETTES —~Get

Dancin’ (Chelsea) 10-4

BARRY MANILOW—-Mandy (Bell) 5-1
BQ—San Diego

o
[
*
*

NONE
BARRY MANILOW—Mandy (Bell) 18-
12

STEVIE WONDER—Boogie On Reggae
‘Woman (Tamia) 14-10

KENO Las Vegas

*

*

SAMMY JOHNS— Chevy Van (GRC)
BILLY SWAN—I'm Her Fool (Monu-
ment)

LINDA RONSTADT-You're No Good
(Capitol) 12-7

SUGARLOAF—Don't Call Us, We'll Call
You (Claridge) 7-4

KRUX—Phoenix

® ELECTRIC LIGHT ORCHESTRA—Can't
Get It Out Of My Head (UA)

® JOHN DENVER-Sweet Surrender
(RCA)

* CARPENTERS-—Please Mr. Postman
(A&M) 7-2

* OHIO PLAYERS—Fire (Mercury) HB-

11
KUPD—Phoenix
© BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)
® JOE WALSH-Turn To Stone (ABC/
Dunhill)
* DOOBIE BROTHERS~Black Water
(W.B) 23-15
* EAGLES—Best Of My Love (Asylum)
15-10
KQEO-Albuquergue
SAMNEELY—1 Fought The Law (A&M)
© BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)
EAGLES—Best Of My Love (Asylum)
21-8
DOOBIE BROTHERS—Black Water
(W.B.) 2510
KPOI—Honolulu
® FLASH CADILLAC—Good Times Rock &
Roll (Private Stock)
® PAULANKA/ODIA COATES—One Man
Woman/0ne Woman Man (U.A)
STEVIE WONDER—Boogie On Reggae
Woman (Tamla) 13-5
HARRY CHAPIN—Cats In The Cradle
(Elektra) 25-18

Pacific Northwest Region

® TOP ADD ONS:

OLIVIA NEWTON-JOHN—Have You Never Been
Mellow (MCA)

BACHMAN-TURNER OVERDRIVE—Roll On
Down The Highway (Mercury)

MARIA MULDAUR—-I'm A Womari .(Reprise)

* PRIME MOVERS:

DOOBIE BROTHERS—Black Water (W.B,)

AVERAGE WHITE BAND~Pick Up The Pieces
(Atlantic)
EAGLES—Best Of My Love (Asylum)

BREAKOUTS:

OLIVIA NEWTON-JOHN—Have You Never Been
Mellow (MCA)

BACHMAN-TURNER OVERDRIVE-Roll .On
Down The Highway (Mercury)

OHIO PLAYERS—Fire (Mercury)

KFRC—San Francisco i

© DISCO TEX & THE SEX-O-LETTES—Get
Dancin’ (Chelsea)

e DAVID BOWIE—Changes (RCA)

* AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 20-10

* OHIO PLAYERS—Fire (Mercury) H8-
17

KYA—San Francisco

© MARIA MULDAUR-I'm A Woman

(Reprise)

TAVARES—Remember What | Told You

To Forget (Capitol)

OHIO PLAYERS—Fire (Mercury) 24-

17

LABELLE-Lady Marmalade (Epic)

HB-29

KIOI-FM—San Francisco

e OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

e PHOEBE SNOW—Poetry Man (Shel-

ter)

DOOBIE BROTHERS—Biack Water

W.B) 1811

DISCOTEX & THE SEX-0-LETTES—Get

Dancin’ (Chetsea) HB-19

KSJO—San Jose =

e MARIA MULDAUR-I'm A Woman
(Reprise)

e OHIO PLAYERS—Fire (Mercury)

*

*

*

*

* DOOBIE BROTHERS—Black Water
(W.B)13-6
% AVERAGE WHITE BAND—Pick Up The

Pieces (Atlantic) 9-4
KLIV—-San Jose

e OHIO PLAYERS—Fire (Mercury)
e POLLY BROWN-Up In A Puff Of
Smoke (GT0)

Playlist Prime Movers *

les Radio Action

Regional Breakouts & National Breakouts

Based on station playlists through Thursday (1/16/75)

PRIME MOVERS-NATIONAL

AVERAGE WHITE BAND—Pick Up The Pieces (Atlantic)

DOOBIE BROTHERS—Black Water (W.B.)
LINDA RONSTADT—You're No Good (Capitol)

* LINDA RONSTADT-You're No Good
(Capitol) HB-9

* STEVIE WONDER—Boogie On Reggae
Woman (Tamla) 17-5

KJOY—Stockton, CA

o SHIRLEY & COMPANY— Shame
Shame, Shame (Vibration)

o BACHMAN-TURNER OVERDRIVE—

Roll On Down The Highway (Mercury)

.LgBlELLE—Lady Marmalade (Epic)

28-11

JOHN DENVER-Sweet

(RCA) 30-17

KNDE-Sacramento

® LABELLE—Lady Marmalade (Epic)

® OLIVIA NEWTON-IOHN-Have You
Never Been Mellow (MCA)

* AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 27-13

% HELLO PEQPLE—Future Shock (ABC/
Dunhill) 24-14

KJR=Seattle

® JONI MITCHELL—Big Yellow Taxi
(Asylum)

® OHIO PLAYERS—Fire (Mercury)

% PAUL ANKA/ODIA COATES—0One Man
Wzoman/One Woman' Man (UA) 27-
1

* CAROL DOUGLAS-Doctor's Orders
(Midland International) HB-21

KING—Seattle |

® RANDY EDELMAN-Bluebird (20th
Century)

® OLIVIA NEWTON-JOHN—Have You

Never Been Mellow (MCA)

EAGLES—Best Of My Love (Asylum)

HB-9

DOOBIE BROTHERS—Black Water

(W.B.) HB-11

KJRB—Spokane i

© BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)

® OLIVIA NEWTON-JOHN-Have You

Never Been Mellow (MCA)

DONNY & MARIE OSMOND—Morning

Side 0fThe Mountain (MGM) 21-13

AVERAGE WHITE BAND—Pick Up The

Pieces (Atlantic) 26-20

KTAC—-Tacoma

o DAN FOGELBERG—Part Of The Plan
(Epic)
HELLO PEOPLE—Future Shock (ABC/

*

* Surrender

*

®
Dunhitl)

* DOOBIE BROTHERS—Black Water
(WB) 183

% DONNY & MARIE OSMOND—Morning

Side 0f The Mountain (MGM)HB-18
KGW—Portland

e STYX-Lady (Wooden Nrckel)

e MARIA MULDAUR-I'm A Woman
(Reprise)

* DOOBIE BROTHERS—Black Water
(W.B) 19-11

* LINDA RONSTADT-You're No Good
(Capitol) 15-8

KISN—Portland -

® JIM CAPALDI-It's Alright (Island)

® AL WILSON—Let Me Be The One
(Rocky Road)

* OHIO PLAYER'S Fire (Mercury) 29-
10

* JOHN DENVER-Sweet Surrender
(RCA) EX-16

. KTLK—Denver

© OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)

® JACKSON BROWNE—-Walking Slow
(Asylum)

# AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 38-26

% BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)
31-20

KIMN—Denver

o BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)

e JOE COCKER-You Are So Beautiful
(A&M)

% GRAND FUNK-Some Kind Of Wonder-

ful (Capitol) 32-17

DOOBIE BROTHERS—Black Water

(W.B.) 40-26

KKAM—Pueblo, CO

e BACHMAN-TURNER  OVERDRIVE—
RollOn Down The Highway (Mercury)

o OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

% DOOBIE BROTHERS—Black Water
(W.B.) HB-18

* EAG7LES—Best 0f My Love (Asylum)
13-

*

KYSN—Colorado Springs
[ ]

*

*

OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)
DIAMOND REO—Ain't That Peculiar
(Big Tree)

DOOBIE BROTHERS—Black Water
(W.B) 27-17

AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 21-14

KCPX—Salt Lake City

*

*

SAM NEELY—| Fought The Law (A&M)
STARK & O'BRIEN—Isn't it Lonely To-
gether (RCA)

LINDA RONSTADT-You're No Good
(Capitol) 30-15

EAGLES—Best Of My Love (Asylum)
26-10

KRSP—Salt Lake City

*
*

OLIVIA NEWTON-JOHN-Have You
Never Been Meltow (MCA)

BAD COMPANY—Movin' On (Swan
Song)

STYX—Lady (Wooden Nickel) 21-8
EAGLES—Best Of My Love (Asylum)
19-9

Southwest Region

® TOP ADD ONS:

BACHMAN-TURNER OVERDRIVE—Roll On
Down The Highway (Mercury)

LINDA RONSTADT—You're No Good (Capitol)
EAGLES~Best Of My Love (Asylum)

* PRIME MOVERS:

DOOBIE BROTHERS—Black Water (W.B.)
AVERAGE WHITE BAND—Pick Up The Pieces
(Atlantic)

OHIO PLAYERS—Fire (Mercury)

BREAKOUTS:

BACHMAN-TURNER OVERDRIVE—Roll On
Down The Highway (Mercury)

OHIO PLAYERS—Fire (Mercury) .
TEMPTATIONS =Happy People (Gordy)

KILT-Houston -

e TOM T. HALL-Sneaky Snake (Mer-
cury)

L] MARIA MULDAUR-I'm A Woman
(Reprisey

#* DISCO TEX & THE SEX-O-LETTES—Get
Dancin' (Chelsea) 34-16

% GEORGE McCRAE—I Get Lifted (TK)

KRBE-FM—Hauston

*
*

33-20

BREAKOUTS-NATIONAL

BACHMAN-TURNER OVERDRIVE~Roll On Down The Highway (Mercury)

OHIO PLAYERS—Fire (Mercury)

OLIVIA NEWTON-JOHN—Have You Never Been Mellow (MCA)

KXOL—Ft. Worth

® OLIVIA NEWTON-JOHN-Have You
Never Been Metlow (MCA)

® JOE COCKER-You Are So Beautiful
(A&M) .

* GEORGE McCRAE—I Get Lifted (TK)
HB-22

* JOHN DENVER-Sweet
(RCA) HB-27

Surrender

KONO—San Antonio

® EAGLES—Best Of My Love (Asylum)
® LINDA RONSTADT-You're No Good
(Capitol)

JOHN LENNON—-#9 Dream (Apple)
12-7

DONNY & MARIE OSMOND—Morning
Side Uf The Mountain (MGM) 20-17

*

*

KELP—EI Paso

© POLLY BROWN-Up In A Puff Of
Smoke (GT0)

® SUGARLOAF—Don't Call Us, We'll Call

You (Claridge)

AVERAGE WHITE BAND—Pick Up The

Pieces (Atlantic) 24-14

BARRY WHITE—You're The First, The

Iz.gst, My Everything (20th Century)

-15

XEROK—EI Paso

o OHIO PLAYERS—Fire (Mercury)

© BACHMAN-TURNER OVERDRIVE-
RollOn Down The Highway (Mercury)
LYNYRD SKYNYRD—Free Bird (MCA)
HB-8

STYX—~Lady (Wooden Nickel) 20-7

*

*

KAKC-Tulsa

® DAVID BOWIE—Changes (RCA)
® BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)

* AVERAGE WHITE BAND—Pick Up'The
Pieces (Atlantic) 25-17

% AMERICA—Lonely People (W.B) 26-
18

KELI-Tuisa

e JOHN DENVER- Sweet Surrender
(RCA)

® YES—Soon (Atlantic)

* EAGLES—Best Of My Love (Asylum)
17-7

* OHIO PLAYERS—Fire (Mercury) HB-

23

WKY—0klahoma City

AMERICA—Lonely People (W.B.)
BACHMAN-TURNER  OVERDRIVE-
RollOn Down The Highway (Mercury)
OHIO PLAYERS—Fire (Mercury) 15-6
DOOBIE BROTHERS—Black Water
(W.B.) HB-14

KLIF—Dallas

*

*

EAGLES—Best OfWIy Love (Asylum_)
LINDA RONSTADT-You're No Good
(Capitol)

STEVIE WONDER—Boogie On Reggae:

Woman (Tamla) 14-7
CARPENTERS—Please Mr. Postman
(A&M) 9-4

KNUS-FM—Datlas

*

*

FRANKIE VALLI-My Eyes Adored You
(Private Stock)

PHOEBE SNOW-—Poetry Man (Shel-
ter)

ELECTRIC LIGHT ORCHESTRA—Can't
Get It Out Of My Head (U.A.) 39-27
AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 25-16

SZKQKAF -FM)—Dallas

®
*

*

CHARLIE ROSS—Thanks For The
Smiles (Big Tree)

STYX—Lady (Wooden Nickel)
DOOBIE BROTHERS—Black Water
(W.B.) 38-16

BILLY PRESTON—Struttin' (A&M) 33-
22

KFJZ—Ft. Worth

*

o AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic)

PHOEBE SNOW-—Poetry Man (Shel-
ter)

OHIO PLAYERS-Fire (Mercury) 26-
16

GRAND FUNK-Some Kind Of Wonder-
ful (Capitol) 14-9

® CAROL DOUGLAS—Doctor's Orders
(Midland International)

® SUGARLOAF—Don't Call Us, We'll Call
You (Claridge)

% AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 28-16

% MAC DAYIS—Rock N Roll (I Gave You
Tge Best Years Of My Life) (Col.) 29-
1

KOMA—Oklahoma City

® GLORIA GAYNOR—Never Can Say
Goodbye (MGM)

® BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)

* DOOBIE BROTHERS—Black Water
(W.B.) HB-20

* POLLY BROWN-Up In A Puff Of
Smoke (GT0) 29-27

WTIX—New Orleans

© ELECTRIC LIGHT ORCHESTRA—Can't
Get It Qut Of My Head (U.A)

® TEMPTATIONS — Happy People
(Gordy)

* GRAND FUNK—Some Kind Of Wonder-
ful (Capitol) 25-14

% MAC DAVIS—Rock 'N Rolt (| Gave You
Tilge Best Years Of My Life) (Col.) 24-

KEEL-Shreveport

e TEMPTATIONS - Happy People
(Gordy)

® BACHMAN-TURNER  OVERDRIVE—
Roll On Down The Highway (Mercury)

* AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 10-1

* LINDA RONSTADT-You're No Good
(Capitol) 15-7

Midwest Region

® TOP ADD ONS:

BACHMAN-TURNER OVERDRIVE-Roll On
Down The Highway Mercury)

LINDA RONSTADT—You're No Good (Capitol)
CAROL DOUGLAS—Dioctor's Orders (Midland
International)

* PRIME MOVERS:

LINDA RONSTADT —¥ou're No Good {Capitol}
STYX—Lady (Woodes Nickel)
BARRY MANILOW—Mandy (Bell)

BREAKOQUTS:

BACHMAN-TURNEK OVERDRIVE—Roll On
Down The Highway iMercury)

OHIO PLAYERS—Fire (Mercury)

BAD COMPANY—Maovin' On (Swan Song)

WLS Chicago

*

*

LINDA RONSTADT—You're No Good
(Capitol)

BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)
GLORIA GAYNOR-Never Can Say
Goodbye (MGM) EX-11

CAROL DOUGLAS—Doctor's Qrders
(Midland Intemational) EX-13

WCFL—Chica

*
*

OHIO PLAYERS—Fire (Mercury)
POLLY BROWN-Up In A Puff Of
Smoke (GTO)

BARRY MANILOWMandy (Bell) 14-4
JETHRO TULLL Bungle In The Jungle
(Chrysalis) 2013

WOKY —Milwaukee

[
*
*

LINDA RONSTADT—You're No Good
(Capitol)

STYX—Lady (Wooden Nickel) 13-5
AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantc) 25-17

WZUU-FM—~Milwaukee

[
*
*

wi
°

°
*
*

W

*

*

W

% CARPENTERS—Please Mr.

BAD COMPANY—-Movin' On (Swan
Song)
SAM NEELY—IFought The Law (A&M)
STYX—Lady (Wooden Nickel) 10-6
GRAND FUNK—Some Kind Of Wonder-
ful (Capitol) 18-14

IFE-Indiana olis

DOOBIE BROTHERS—Black Water
W.B)

DONNY & MARIE OSMOND—Morning
Side Of The Mountain (MGM)
RUFUS—=You Got The Love (ABC) 25-
12

LINDA RONSTADT-You're No Good
(Capitol) 29-16

IRL—Peoria, IL

CAROLE KING—Nightingale (Ode)
ELECTRIC LIGHT ORCHESTRA—Can't
Get It Out Of My Head (UA)
EAGGLES—Besﬂ Of My Love (Asylum)
15-

GRAND FUNK =Some Kind Of Wonder-
ful (Capitol) 17-8

DGY—Minneapolis

BACHMAN-TURNER  OVERDRIVE—
Roll On Down The Highway (Mercury)
DISCO TEX & THE SEX-O-LETTES —Get
Dancin’ (Chelsea)

Postman
(A&M) 8-1

% LINDA RONSTADT-You're No Good

KDWB—Minneapois

(Capitol) 8-2

BAD COMPARY—Movin' On (Swan
Song)

ELECTRIC LIGHT ORCHESTRA—Can't
Get It Out OF My Head (UA)

# LINDA RONSTADT-You're No Good

(Capitol) 26-16

# STYX-Lady (Wooden Nickel) 17-10

€ Copynight 1974. Billboard Publi-
cations, Inc. Na part of this publica-
tion may be reproduced, stored in a
retrieval system, or transmitted, in
any form or by any means, elec-
tronic, mechanical, photocopying.
recording, or otherwise, without the
prior written permission of the
publisher.

(Confinued on page 18)




Helen Reddy

her gold album sc.us
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Management:
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Produced by
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' Billboard Sing

les Radio Action

Based on station playlists through Thursday (1/16/75)

Playlist TopAddOns @
Playlist Prime Movers

® Continued from page 16

KOIL-0Omaha

o BACHMAN-TURNER  OVERDRIVE -
Roll On Down The Highway (Mercury)

o CAROL DOUGLAS-Doctor's Orders
(Midland International)

% LINDA RONSTADT-You're No Good
(Capitol) 26-15

* JOHN DENVER-Sweet
(RCA) 29-18

KIOA—Des Moines o .

o BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)

o CAROL DOUGLAS—Doctor's Orders
(Midland International)

# AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 30-13

* GRAND FUNK-Some Kind Of Wonder-
ful (Capitol) 19-12

KKLS—Rapid City, SD o

o OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

o OHIO PLAYERS—Fire (Mercury)

* LINDA RONSTADT-You're No Good
(Capitol) 29-20

% BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)
HB-26

KQWB-Fargo, ND B

o BACHMAN-TURNER  OVERDRIVE~
Roll On Down The Highway (Mercury)

o OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)

% CAROL DOUGLAS-Doctor’s Orders
(Midland international) 20-9

* LINDA RONSTADT-You're No Good
(Capitol) 19-11

KXOK=St Lowss

o GEORGE McCRAE—| Get Lifted (TK)

o BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)

* BARRY MANILOW—Mandy (Bell) 11-2

* DISCO TEX & THE SEX-0-LETTES~Get
Dancin’ (Chelsea) 20-12

KSLQ-FM-St. Lowis

o CAROL DOUGLAS~Doctor's Orders
(Midland International)

Surrender

[ ]

* BARRY MANILOW—Mandy (Bell) 15:7

* GEORGE McRAE—{ Get Lifted (TK) 18-
15

WHB-Kansas City =

o BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)

o TONY ORLANDO & DAWN-—Laok In My
Eyes Pretty Woman (Bel))

% OHIO PLAYERS~Fire (Mercury) HB-
15

+ DISCOTEX & THE SEX-0-LETTES—Get
Dancin’ (Chelsea) HB-17

KEWI-Tapeka o

e LABELLE—Lady Marmalade (Epic)

o CHARLIE ROSS-Thanks For The
Smiles (Big Tree)

« DOOBIE BROTHERS—Black Water
(W.B.) 33-21
STYX~Lady (Wooden Nickel) 24-15

North Central Region

e —
e TOP ADD ONS:

OLIVIA NEWTON-JOHN—Have You Never Been
Mellow (MCA)

BACHMAN-TURNER OVERDRIVE—Rol! On
Down The Highway (Mercury)

GLORIA GAYNOR-Never Can Say Goodbye
(MGM)

* PRIME MOVERS:
AVERAGE WHITE BAND—Pick Up The Pieces
(Atlantic)

OHIO PLAYERS—Fire (Mercury)

DONNY & MARIE OSMOND—Moining Side Of
8 The Mountain (MGM)

BREAKOUTS:

AVERAGE WHITE BAND—-Pick Up The Pieces
(Atlantic)

BACHMAN-TURNER OVERDRIVE-Roll On
Down The Highway (Mercury)

OLIVIA NEWTON-JOHN—Have You Never Been
Mellow (MCA)

CKLW—Detroit

o DOOBIE BROTHERS—Black Water
B

B)
o GLORIA GAYNOR-Never Can Say
Goodbye (MGM)
* DONNY & MARIE OSMOND~Morning
Side Of The Mountain (MGM) 30-20
% CARPENTERS—Please Mr. Postman
(A&M) 21-13

WGRD—Grand Rapids

o AMERICA—Lonely People (W.B.)

o PAULANKA/ODIA COATES—One Man
Woman/One Woman Man (UA)

* STYX—Lady (Wooden Nickel) 19-11

* EAGLES—Best Of My Love (Asylum) 7-
3

7:96 (WZZM-FM)—Grand Rapids
o FRANKIE VALLI—My Eyes Adored You
(Private Stock)

o GLORIA GAYNOR—Never Can Say

Goodbye (MGM)

« AMERICA-Lonely People (W.B.) 23-
15

# AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 15-7

WTAC—Flint, MI -

o BAD COMPANY—Movin' On (Swan
Song)

o HELLO PEOPLE—Future Shock (ABC/
Dunhill)

* JONI MITCHELL-Big Yellow Taxi
(Asylum) 27-19

* AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 17-10

WIXY—Cleveland

o LOVE UNLIMITED~I Belong To You
(20th Century)

o HELLO PEOPLE~Future Shock (ABC/
Dunhilly

+ AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 22-11

% LINDA RONSTADT-You're No Good
(Capitol) 21-10

WGCL—Cleveland

o BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)

o MONTROSE—Paper Money (W.B.)

* BILLY PRESTON—Struttin’ (A&M) 24-
14

* CAROLEKING—Nightingale (Ode) 26-
17

13-Q (WKPQ)—Pittsburgh

o HUDSON BROTHERS —Coochie-
Coochie Coo (Casablanca)

o ELECTRIC LIGHT ORCHESTRA—Can't
Get It Out Of My Head (UA)

« OHIO PLAYERS—Fire (Mercury) 30-
19

* AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 20-25

KQV-Pittsburgh

o FANNY—Butter Boy (Casablanca)

o AVERAGE WHITE BAND~Pick Up The
Pieces (Atlantic)

% DIAMOND REO—-Ain't That Peculiar
(Big Tree) 14-9

% LINDA RONSTADT-You're No Good
(Capitol) 18-13

WKBW —Buffalo . B -

e OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)

[ ]
* EAGLES—Best Of My Love (Asylum)
17-8

* DONNY & MARIE 0SMOND—Morning
Side 0f The Mountain (MGM) 28-19

WGRQ—Buffalo

o BLACK SHEEP-Broken
(Capitol)

o BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)

4 FRANKIE VALLI—My Eyes Adored You
(Private Stock) 29-22

 AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 12-8

WSAI-Cincinnati B

o AVERAGE WHITE BAND -Pick Up The
Pieces (Atlantic)

o OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

* MAUREEN McGOVERN-We May
Never Love Like This Again (20th Cen-
tury) 30-21

* GRAND FUNK—Some Kind Of Wonder-
ful (Capitol) 24-17

WCOL—Columbus -

o BACHMAN-TURNER  OVERDRIVE-
RollOn Down The Highway (Mercury)

o BAD COMPANY-Movin' On (Swan
Song)

# SUGARLOAF—Don't Call Us. We'll Call
You (Claridge) 27-15

« JOHN DENVER-Sweet Surrender
(RCA) 19-31

WAKY—Louisville -

o POLLY BROWN-Up In A Puft Of
Smoke (GTO0)

o LABELLE-Lady Marmalade (Epic)

% DOOBIE BROTHERS—Black Water
W.B) 21-10

% OHIO PLAYERS—Fire (Mercury) 23
14

Promises

WTUE—Dayton, OH B

o OLIVIA NEWTON.-JOHN—Have You
Never Been Mellow (MCA)

o SAMNEELY~IFoughtThe Law (A&M)

# BILLY PRESTON—Struttin’ (A&M) 35-
26

% JOE COCKER-You Are So Beautiful
(A&M) 20-13

WBGN—Bowling Green, KY o

o BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)

o MICHAEL WENDROFF—What Is Love
(Buddah)

# MILLIE JACKSON-If Loving You Is
Wrong (Spring) 28-19

« EAGLES—Best Of My Love (Asylum)
13-9

WIET—Erie, PA - -

o OLIVIA NEWTON-JOHN-Have You

Never Been Mellow (MCA)
o STYX-Lady (Wooden Nickel)

% AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 29-15

* LOVE UNLIMITED-I Belong To You
(20th Century) 25-16

Southeast Region

® TOP ADD ONS:

OLIVIA NEWTON-JOHN—Have You Never Been
Metlow (MCA)

FRANKIE VALLI-My Eyes Adored You (Private
Stock)

CAROLE KING-Nightingale (Ode)

* PRIME MOVERS:

AVERAGE WHITE BAND-Pick Up The Pieces
(Attantic)

LINOA RONSTADT-You're No Good (Capitot)
OHIO PLAYERS—Fire (Mercury)

BREAKOUTS:

OLIVIA NEWTON-JOHN—Have You Never Been
Mellow (MCA)

FRANNIE VALLI-My Eyes Adored You (Private
Stock)

AVERAGE WHITE BAND~Pick Up The Pieces
{Atlantic)

WQXI-Atlanta

o FRANKIE VALLI-My Eyes Adored You
(Private Stock)

o LABELLE-Lady Marmalade (Epic)

# LINDA RONSTADT-You're No Good
(Capitol) 30-16

% DOOBIE BROTHERS-Black Water
(W.B.) 26-18

WFOM—Atlanta i

o DISCOTEX & THE SEX-0-LETTES—Get
Dancin’ (Chelsea)

o FRANKIE VALLI-My Eyes Adored You
(Private Stock)

* TONYORLANDO & DAWN—Look In My
Eyes Pretty Woman (Bell) 17-7

* JOHN DENVER-Sweet Surrender
(RCA) 24-14

1-93 (WIGC-FM)—Atlanta -

o STYX-Lady (Wooden Nicke!)

o OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

* LOVE UNLIMITED~| Belong To You
(20th Century) 19-13

% CAROL DOUGLAS-Doctor's Orders
(Midiand International) 20-14

WBBQ —Augusta

o DAN FOGELBERG—Part Of The Plan

(Epic)
o FRANKIE VALLI-My Eyes Adored You
(Private Stock)
* DAVID BOWIE-Changes (RCA) 34-14
* OHIO PLAYERS—Fire (Mercury) 28-

10

WSGN—Birmingham, AL

o OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA}

o STYLISTICS-Star On A TV Show
(Avco)

# AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 27-20

« GEORGE HARRISON—Dark Horse
(Apple) 28-24

WHHY-Montgomery, AL

o FRANKIE VALLI-My Eyes Adored You
(Private Stock)

o OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)

* STYX—Lady (Wooden Nickel) 21-10

* PHOEBE SNOW—Poetry Man (Shel-
ter) 26-17

WTOB—Winston/Salem, NC

WORD - Spartanburg, SC .-

o LABELLE-Lady Marmalade (Epic)

® ATLANTA RHYTHM SECTION —Angel
(Polydor)

# EAGLES—Best Of My Love (Asylum)
21-12

# FRANKIE VALLI-My Eyes Adored You
(Private Stock) 14-6

WAYS—Chariotte, NC_ .

o MANHATTANS—Don't Take Your Love
From Me (Columbia)

o BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)

+ LINDA RONSTADT-You're No Good
{Capitol) 23-14

* GRAND FUNK-Some Kind Of Wonder-
ful (Capitol) 18-10

WNOX—Knoxville

o GEORGE HARRISON—Ding Dong,
Ding Dong (Apple)

o SUGARLOAF—Don't Call Us, We'll Call
You (Claridge)

% AMERICA-Lonely People (W.B.) 41
29

% LINDA RONSTADT-You're No Good
(Capitol) 24-10

WGOW—Chattanoogs, TN

o OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)

o POLLY BROWN-Up In A Puff Of
Smoke (GT0)

* JOHN DENVER-Sweet Surrender
(RCA) 23-12

#« EAGLES—Best Of My Love (Asylum)
19-7

KAAY—Little Rock
o NONE

®

* MAC DAVIS—Rock 'N Roll (I Gave You
The Best Years Of My Life) (Col.) 23-
14

* TONYORLANDO & DAWN—Look In My
Eyes Pretty Woman (Bell) 25-17

WHBQ—Memphis

o PAUL DAVIS-Ride 'em Cowboy
(Bang)

o CAROLE KING—Nightingale (Ode)

+ GRAND FUNK—Some Kind Of Wondet-
ful (Capitol) 27-18

* PAULANKA/ODIA COATES—One Man
Woman/One Woman Man (U.S.) 15-8

WMPS—Memphis p—

e POLLY BROWN-Up In A Puff Of
Smoke (GT0)

o DAVID GATES—Never_Let Her Go
(Elektra)

% LINDA RONSTADT-You're No Good
(Capitol) 18-9

* AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 19-13

WMAK —Nashville .

o CAROLE KING—Nightingale (Ode)

o OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)

« GRAND FUNK—Some Kind Of Wonder-
ful (Capitol) 21-9

% DOOBIE BROTHERS—Black Water
(W.B.) HB-24

WLAC—Nashville -

o ELVIS PRESLEY—My Boy (RCA)

e JOE COCKER-You Are So Beautiful
(A&M)

# AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) EX-8

+ OHIO PLAYERS—Fire (Mercury) EX-9

WLCY—Miami. I

e STYX-Lady (Wooden Nickel)

o DOOBIE BROTHERS—Black Water
W.B)

* gAROLEKING—NightingaIe(Ode)39»

1

# GLADYS KNIGHT & THE PIPS—( Feel A
Song In My Heart (Buddah) 23-16
WOAM—Miami

o BACHMAN-TURNER  OVERDRIVE—
Roll On Down.The Highway (Mercury)

o SAMNEELY—|Fought The Law (A&M)

« LYNYRD SKYNYRD—Free Bird (MCA)
16-13

* BARRY MANILOW—Man&y (Bell) 17-
14
WSGA-~Savannah, GA

o OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)

o GEORGE McCRAE-| Get Lifted (TK)

# FRANKIE VALLI-My Eyes Adored You
(Private Stock) 25-16

 AMERICA—Lonely People (W.B.) 23
17

WIMA—Charleston, SC

o JIMMY CASTOR—Bertha Butt Boogie
(Atlantic)

[ ]

« DOOBIE BROTHERS—Black Water
(WB.) 26-17

 HRVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 30-22

WKIX—Raleigh, NC -

e CHARLIE DANIELS BAND -The South
Is Gonna Do It (Buddah)

o OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

* PHOEBE SNOW-Poetry Man (Shel-
ter) 2215

% FRANKIE VALLI-My Eyes Adored You
(Private Stock) EX-21

o AVERAGE WHITE BAND—-Pick Up The
Pieces (Atlantic)

o OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

« PAUL DAVIS—Ride 'em Cowboy
(Bang) 19-15

* EAGILGES—Best 0f My Love (Asylum)
20-

WFUN—Miami ,

o OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

o DOOBIE BROTHERS—Black Water
(W.B)

+ AMERICA—Lonely People (W.B.)16-7

# CAROL DOUGLAS-Doctor's Orders
(Midland International) 18-8

Y-100 (WHYI-FM)—Miami/Ft. Lauderdale

o JIMMY CASTOR—Bertha Butt Boogie
(Atlantic)

o DAVID BOWIE—Changes (RCA)

% DOOBIE BROTHERS-Biack Water
(W.B.) 14-19

# OHIO PLAYERS~Fire (Mercury) 3-1

WQPD—Lakeland, L

o MARIA MULDAUR-I'm A Woman
(Reprise)

o OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

% CAROL DOUGLAS-Doctor's Orders
(Midland International) 28-14

% AVERAGE WHITE BAND~Pick Up The
Pieces (Atlantic) 12-5

Northeast Region

® TOP ADD ONS:

DOOBIE BROTHERS—Black Water (W.B.)

AL MARTINO-To The Door Of The Sun (Capi-
tol)

OLIVIA REWTON-JOHN—Have You Never Been
Meilow (MCA)

% PRIME MOVERS:

DOO0BIE BROTHERS—Black Water (W.B.)
LINDA RONSTADT—You're No Good (Capitol)
EAGLES—Best Of My Love (Asylum)

BREAKOUTS:

OOO0BIE BROTHERS—Black Water (W.B.)
AMERICA—Lonely People (W.B.)

AL MARTINO-To The Door Of The Sun (Capi-
tol)

WABC—New York City

o LINDA RONSTADT-You're No Good
(Capitol)

o FRANKIE VALUI~My Eyes Adored You
(Private Stock)

* GRAND FUNK—Some Kind Of Wonder-
ful (Capitol) 39-28

# DONNY & MARIE OSMOND—Morning
Side 0f The Mountain (MGM)31-25

WPIX-FM—New York City -

o STYX-Lady (Wooden Nickel)

o B.T. EXPRESS—Express (Scepter)

% CARPENTERS—Please Mr. Postman
(A&M) 18-11

* BARRY MANILOW—Mandy (Bell) 7-2

WBBF—Rochester, NY

o GEORGE HARRISON-Ding Dong,
Ding Dong (Apple)

o OHIO PLAYERS-Fire (Mercury)

# BARRY MANILOW—Mandy (Bell) 10-2

* STYX—Lady (Wooden Nickel) 12-4

WRKO—Boston

o OHIO PLAYERS~Fire (Mercury)

o BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)

* EAGLES-Best Of My Love (Asylum)
19-9

« LINDA RONSTADT—You're No Good
(Capitol) 20-10

WMEX—Boston

o OHIO PLAYERS—Fire (Mercury)

e STEVIE WONDER—Boogie On Reggae
Woman (Tamla)

* EAGLES—Best Of My Love (Asylum)
19-11

* GRAND FUNK—Some Kind Of Wonder-
ful (Capitol) 22-15

WVBF-FM—Framingham, MA

o EAGLES—Best Of My Love (Asylum)

o CAROLE KING—Nightingale (Ode)

* 13?]”2'; LENNON—#9 Dream (Apple)

% CAROL DOUGLAS-Doctor's Orders
(Midland International) 18-11
WPRO-Providence

e JONI MITCHELL-Big Yellow Taxi
(Asylum)

e MARIA MULDAUR-I'm A Woman
(Reprise)

* SWEET  SENSATION-Sad
Dreamer (Pye) 30-18

* FARQUAHR—Eleanor Roosevelt Rag
(Musicor) 21-11

WQRC—Warchester, MA_

o GILBERT O'SULLIVAN=You Are You
(MAM)

e OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

* GRAND FUNK—Some Kind Of Wonder-
ful (Capitol) 18-10

* SPLINTER-Costafine Town (Dark
Horse) 19-11

WDRC~Hartford

o DOOBIE BROTHERS—Black Water
W.B.)

Sweet

o LABELLE-Lady Marmalade (Epic)

# LINDA RONSTADT-You're No Good
(Capitol) 18-11

# BARRY MANILOW—Mandy (Bell)9-4

WPOP—Hartford

o FRANKIE VALLI-My Eyes Adored You
(Private Stock)

o LABELLE-|ady Marmalade (Epic)

% LINDA RONSTADT-You're No Good
(Capitol) 21-10

* EAGII.SES—Best 0f My Love (Asylum)
24-

WTRY—Albany

o OLIVIA NEWTON-JOHN—-Have You
Never Been Mellow (MCA)

o STYX-Lady (Wooden Nickel)

# OHIO PLAYERS—Fire (Mercury) EX-
15

# EAGLES—Best Of My Love (Asylum)
18-11

WPTR—Alban

o LABELLE-Lady Marmalade (Epic)

o JACKSON FIVE—|Am Love (Motown)

% LINDA RONSTADT-You're No Good
(Capitol) 19-9
* DOOBIE BROTHERS-Black Water
(W.B.)29-20

Mid-Atlantic Region

® TOP ADD ONS:

OHIO PLAYERS—-Fire (Mercury)
FRANKIE VALLI—My Eyes Adored You (Private
Stock)

LABELLE —Lady Marmalade (Epic)

* PRIME MOVERS:

LINDA RONSTAOT~You're No Good (Capitof)
EAGLES—Best Cf My Love (Asylum)

GRAND FUNK—Some Kind Of Wonderful (Capi-
to!)

BREAKOUTS:

OHIO PLAYERS~Fire (Mercury)

LINDA RONSTALT-You're No Good (Capitol)
FRANKIE VALLI-My Eyes Adored You (Private
Stock)

WFIL—Philadelphia -

o AL MARTIND—Tc The Door Of The Sun
(Capitol)

o DOOBIE BROTHERS—Black Water
(W.B)

% AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) HB-16

% CAROL DQUGLAS-Doctor's Orders
(Midland Idternational) 20-13

o OLIVIA NEWTON-JOHN—Have You
Never Been Meliow (MCA)

o FRANKIE VALLI-My Eyes Adored You
(Private Stock)

* EIZ\%LES—Best 0f My Love (Asylum)
12-

« LABELLE-Lady Marmalade (Epic)
HB-22

WPGC—Washington

o OHIO PLAYERS~Fire (Mercury)

o ELVIS PRESLEY~My Boy (RCA)

* AMERICA—Lonely People (WB.) 31-
18

+ DAVIE BOWIE—Changes (RCA) HB-20

WRC—Washington

o LINDA RONSTADT-You're No Good
(Capitol)

o STYX-Lady (Wooden Nickel)

« DOOBIE BROTHERS—Black Water
(W.B.) 13-4

* I.Y7NYRD SKYNYRD—Free Bird (MCA}
17-14

WCAO-Baltimore

o AMERICA—Lonely People (W.B.)

e MARIR MULDAUR-I'm A Woman
(Reprise)

* DOOBIE BROTHERS—Black Water
(WB.) 26-18

# DISCOTEX & THE SEX-0-LETTES —Get
Dancin’ (Chelsea) 14-9

WLPL-FM—Baltimare _ B

e LABELLE-Lady Marmalade (Epic)

o BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)

* DONNY & MARIE OSMOND ~Morning
Side Of The Mountain (MGM) 22-16

* DISCO TEX & THE SEX-0-LETTES—Get
Dancin’ (Chelsea) 20-15

WGH—Newport News, VA

o CAROLE KINS—Nightingale (Ode)

o BAD COMPANY—Movin' On (Swan
Song)

# LINDA RONSTADT-You're No Good
(Capitol) 24-18

« CAROL DOUGLAS-Doctor’s Orders
(Midland International) 16-11

WYRE—Annapolis, MD

o FANNY-Butter Boy (Casablanca)

o TONYORLANDO & DAWN—Look In My
Eyes Pretty Woman (Bell)

+ DOOBIE BROTHERS-Black Water
(W.B) 19-5

* EAGGLES—Bes‘t 0f My Love (Asylum)
14-

WLEE-Richmond, VA

e GEORGE HARRISON~Ding Dong,
Ding Dong (Apple)

o BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)

« CARPENTERS—Please Mr. Postman
(A&M) 124

« LINDA RONSTADT-You're No Good
(Capitol) 23-15

Copyright 1975 Billboard Publica-
tions, Inc. No part of this publication
may be reproduced, stored in a re-
trieval system, or transmitted, in any
form or by any means, electronic,
mechanical, photocopying, record-
ing, or otherwise, without the prior
written permission of the publisher.




LOOK AT Trlg STATIONS
QOPENING THEIR PLATLISTS

DOOR OF THE SUN

§(3987)

WFIL VIS
WiIP WPOP
WIBG WAKY
WIFI-FM WPRO
WCAU-FM WTRY
WTAE WPTR
WVLK WORC
WKGN wccc
WNOX WTIC
wICC WGY
WARE WFEA
WAQY-FM N WLLH
WAEB Bl N\ WEEC
WILM WKBO

...and on all

ﬂ m major MOR’s!

hit single from his new album

TO THE DOOR OF THE SUN

(ST-11366)

C

Capitol
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Joel Whitburn’s
Record
Research

Report

> Country music fans are perhaps more =
loyal to their favorite recording artists
than any other type of music fan. Once an
artist becomes established in the Country
| field, he or she may jook forward to a pop-
ularity scanning two or more decades. Fol-

- lowing is a list of seven of the leading
country artists from 1952: Eddy Arnold, :
Hank Thompson, Hank Snow, George Mor-
gan, Ray Price, Lefty Frizzell, and Slim
Whitman. In 197422 years later—these
same 7 artists were still furning out
charted records. In fact, Roy Acuff, Tex

- Ritter and Tex Williams, who were popular ==

- over 3 decades ago, ail made appearances -

on 1974's Country charts. (Incidentally, |
wonder if anyone would have believed it a

year ago if you stated that both Roy

g==  Rogers and Tex Ritter would have charted
== records on the “Hot 100" chart during

- 1974)

i

ety

it

H

Hitlh

!“{‘e:;

* * *

Here are a few more ‘long running’ coun- °
= try artists whose popularity has scanned

nearly two decades: Johnny Cash, Ferlin

Husky, Sonny James, George Jones, Marty

== Robbins, Jean. Shepard, Porter Wagoner, =
Jim Reeves and Faron Young. All of these =

f = artists had their first major hits in the =

5= early to mid-fifties era and have continued

= strong—each having major hits in 1974.

ii

* * *

== Charlie Rich led a long list of Country
e==  Superstars, who came into popularity in
5= the sixties: Merle Haggard, Buck Owens,
fsi Freddie Hart, Charley Pride, Mel Tillis, Lo-
<= retta Lynn, Tammy Wynette, and on and =
on. Charley Rich set a major Country chart ‘
- record during 1974 which will probably
never be equaled~5 #1 records in the
same year!!
*  *x =
;- There were a few “old-timers” who missed ==
S the charts in 1974, however, I'm sure we'll =
- be hearing from them again, soon. Webb 553
Pierce, Kitty Wells and Carl Smith—keep %
= these ‘gitars’ in tune. =38
'SR B
Trivia Question #29;

In the history of Billboard's Country
2> Singles Charts~name the 2 artists that
have had 20 or more #1 hits.
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s> Mail in the coupon below to order books listing

- complete data (date/highest position/total
weeks charted/label & record no) for every
record to make the Biliboard charts.
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He Won’t Stand Pat

® Conzinued from page 14

whatever. Movies are totally within
the framework of our goals. One of
the first major projects is a TV show
featuring the radio awards from the
International Radio Programming
Forum this August.

H: You have severed all relation-
ship with KJR?

O: I never wanted anybody sec-
ond-guessing me and I'm not going
to second-guess anyone that’s there
now. KJR’s strength over the years
has been Les Smith—who has been
great to work for and administra-
tively he had perfect control of the

Forum
Awards
For TV

® Continued from page 14

speakers to Barnes during the next
two weeks and the agenda for the
four-day meeting will be jelled
shortly thereafter jointly by Barnes,
Wilson and Billboard.

The meeting will get underway on
a Wednesday, with no formal events
scheduled that particular day except
a welcoming cocktail party that eve-
ning on the hotel’s rooftop garden
terrace. However, radio program-
ming syndicators and equipment
firms, as well as record promotion
executives, are expected to have ses-
sions that afternoon on their own
and rooms have been reserved for
these separate meetings.

Further details on the promotion
executive meeting are now being
worked out by Jack Hakim, Playboy
Records; Tony Richland, Los An-
geles, and Ernie Farrell, Los An-
geles. Both Farrell and Richland are
independent promotion men and on
the advisory panel.

At the advisory meeting Friday
(10), held at a private club in Los
Angeles, Wilson also announced
there would be a dinner and enter-
tainment both Thursday and Friday
nights during the Forum. Pat O’Day
is serving as entertainment chair-
man, working closely with Ralph
Barnes and Wilson in conjunction
with Rod McGrew, station manager
of KILH in Los Angeles.

To detail the modus operandi of
the awards contest and selection this
year, Wilson appointed a three-man
committee composed of Paul Drew,
programming vice president of
RKO General; David Moorhead.
general manager of KMET in Los
Angeles, and George Burns, presi-
dent of Burns Media Consultants,
Los Angeles. These three men will
be reporting soon on how the awards
will take place when the competition
will start.

Attending the advisory meeting
were Wilson, Drew, Moorhead,
McGrew, Barnes, O'Day, Burns,
Farrell, Richland, George Williams,
national program director of South-
ern Broadcasting, Winston-Salem,
N.C.; Chuck Blore, president,
Chuck Blore Creative Services, Los
Angeles; Rick Frio, vice president of
marketing, MCA Records, Los An-
geles; Tom Rounds, president, Wa-
termark, Inc., Los Angeles: Nat Ste-
vens, program director, KDY,
Phoenix; Bill Ward. general man-
ager of KLAC in Los Angeles; TV
producers Bernie Rothman and Jack
Wahl; Lee Zhito. publisher, Bill-
board; Pete Heine, business man-
ager, Billboard; Steve Lappin, sales,
Billboard; Diane Kirkland, head of
promotion, Billboard, and Claude
Hall, radio-TV editor, Billboard.

station—let me program that station
the way I'saw fit to program it. I will
never interfere with the station now
because new people have new ways
of doing things. The last thing that
station needs is some Monday morn-
ing quarterbacking from me.

H: Do you personally feel you've
been successful in your old career?

O: I'm a guy that grew up in the
Seattle area ... wanting only one
thing: To be in radio and be a disk
jockey. The ultimate dream was to
be an afternoon disk jockey on KJR.
Not only to be so fortunate as to see
that dream come true, but also to be
able to participate nationally in ra-
dio and have so many friends all
over the nation.

H: To what do you attribute the
success of the station over the years?

O: Belief in the importance of the
spoken word.

H: KJR has had some bad times
and some good times over the years,
hasn't it?

O: Not over the years ... well,
when [ went there, we were not No. 1
... it had softened its music policy in
1958. Ratings and business went
down quickly. Les Smith alertly
went back to Top 40. KOL had be-
come No. 1; we overhauled them in
March 1960. After that, there've
been nothing but good times. Every
year has shown an increase in busi-
ness. There was a difficult time two-
and-a-half years ago . . . and I guess
this happens in a market as competi-
tive as Seattle . .. between AM and
FM there are 55 or 60 stations there.

The reason you have ups and
downs at a radio station is that you
have changes in people and the way
you use those people.

H: I've always associated KIJR
with you. Now it has to pick up a
new image.

O: I told the disk jockeys in the
last meeting. It’s time to bury those
dust-covered legends ... . put them in
a museum where they belong. Real-
ize that you’re here today and you're
what people will be talking about 10
years from now. Build a brand new
myth.

H: Have you been able to work
well with program directors since
you became a manager?

O: Let me answer this way: On a
national average, has KJR had any
greater turnover of program direc-
tors than other stations? We have
had Mike Phillips, Gary Taylor and
Nick Anthony the last six-and-a-
half years. But the question does
come up sometimes. It’s expressed
every time a program director leaves
KJR that perhaps I somewhat over-
powered them. But our turnover
wasn’t that great and, believe me,
that turnover figure itself saddened
me. [ felt bad about it. I felt like I
failed somewhere. Either in initial
people evaluation or my manage-
ment.

But I tried very hard. My only
goal ever in hiring a program direc-
tor was to find a man who could take
me out of programming. That’s all I
wanted. And I don’t think any man-
ager ever did a better job of leaving
program directors alone. unfortu-
nately, the program directors that we
had—all good men and successful in
their own right—didn’t understand
the complexities of Seattle ... that
listeners are accustomed to a kind of
Top 40 that is different than what,
perhaps, people are accustomed to
in other markets. To try the patented
techniques of programming that
may work in other towns can be very
disastrous in Seattle.

Editor’s note: Next week, O'Day
discusses playlists and air person-
alities; coming up: How to fire a disk
Jjockey.

Radio-TV Programming
Vox Jox

By CLAUDE HALL

Harold Kassens, assistant chief of
the broadcast division, Federal
Communications Commission,
Washington, is retiring. A little too
early, he’s still too young to be out to
pasture. I hate to see him not in the
FCC because he was one of the best
friends a radio man ever had there.

X x %

Just heard from Moon Mullins,
who has taken over the program-
ming at KSON, San Diego’s pow-
erful country station. He reports that
Richard (Dick Wagner) Braun was
elevated to program director of
WINN, the Louisville, Ky. country
station where he used to be. The
lineup at KSON now has Mullins on
the morning show, followed by Dick
Warren 10 a.m.-2 p.m., music direc-
tor LD Chandler 2-6 p.m., Dave Love
6-midnight, Jason Rourke in the all-
night show, with weekenders Chuck
Wheeler and Frank Lee. Bert Wha-
len is general manager of the station.

*  x %

Bill McCluskey has retired at
WLW, Cincinnati as director of
client services for Avco Broad-
casting. At one time, he was a singer
for the old “National Barn Dance”
show on WLS in Chicago. A real
broadcast veteran. He worked for
Avco 35 years. . .. The new lineup at
KAND in Corsicana, Tex., includes
Dewey Beal 5:30-11 a.m., program
director Jay Harper 11 am.-3 pm,,
Jeremy Stone 3-7 p.m., Scott Hayes
7-midnight, and weekend men Ken
Carver and Mark Good.

x k%

There’s a job opening for an FM
program director of an automated
radio station in Crawfordsville, Ind.
Calls are WLFQ. Must be strong on
production. ... Stephen Ponek has
joined KIQI in San Francisco. . ..
Heard Richard Kimball on KWST,
Los Angeles. ... KFOG in San
Francisco has gone to the Schulke
format, meaning to the automated
programming of Stereo Radio Pro-
ductions, New York. Good back-
ground service.

*x  x %

Lee Masters has joined WLRS in
Louisville, Ky., to do the 2-6 p.m.
show. He’d been at WAKY in Louis-
ville. . . . Frank Absher, 210 S. Prairie
No. 101, New Lenox, Ill. 60451,
would like Vol. I of the “Bootleg
Top 40 LP that was issued a couple
of year ago; can anyone tape their
copy and send him the tape?

*  x %

Ron Brandon,
Radio Music Re-
port, P.O. Box 2671,
Spartanburg, S.C.
29302, says that his
record tipsheet is
“keeping me busy,
L& but is a lot of fun

and response has

BRANDON been super grat-
ifying during the first few weeks.”
... John Meschi, WHHO, Hornell,
N.Y,, writes: “I mean, you say
people are speeding up records. Im-
possible! The jocks are just talking
slower, that all. ... There’s a new
lineup at KWKC, 24-hour country
station in Abilene, Tex. David Lowry
does the 6-9 a.m. show, followed by
Lewis Crockett 9-noon, program di-
rector Charlie West noon-3 p.m.,
Tom Bates 3-6 p.m.. Gary Smith 6-
midnight, and Myron Mahon all-
night.

* * *

Jim Gabbert: You missed the
boat. KUPD in Phoenix came up
with the station’s first quad T-shirt,
so far as I know. Chuck Dunaway is
programming the AM-FM combo,
but I suspect that Chuck Browning,

now in Miamj, has to get credit for
theshirtidea. . .. Latest belt buckles:
The U.S. Spinach Growers Assn.
buckle from Dick Bozzi, John
Squires, Ailene Kaplan at KRTH in
Los Angeles and the Hoyt Axton
buckle that plugs his capabilities at
country music, boogie woogie, gos-
pel, and rock 'n roll.

PARSONS

F. Bruce Parsons reports in from
Radjo Nederland, P.O. Box 222, Hil-
versum, Holland, saying, “I've been
on ice over here for the past 12
years.” Wants to hear from Nancy
‘Heenan, maybe in Washington; Don
Rockwell in Honolulu, Gene Bro-
deur “somewhere between KMPC
and Boston.™ Sends greetings to
Harvy Hauptman, Danny Stiles and
Tony Maranot Parsons is into his
sixth year with “Parson’s Pent-
house,” an internationally-heard
telephone interview show, and into
the seventh year with the station’s
Top 40 and album review program
called “What's New” co-hosted by
Nevil Gray.

x *x %

In Indianapolis, WIBC beat
WIRE again in the latest ARB. Score
was 144 to 143. WNAP, and FM
station, led in men 18-24, WIFE led
in women 18-24, followed by WTLC
was second im women 18-24. ...
Jack (Don) Elliott has left KIQQ,
Los Angeles, and is looking for a
production and air personality posi-
tion. 213-849-4700.

X  x  x

Kevin Mollay has left WBBM in
Chicago, to join WDHF, same city.
...Lineup at KNDE in Sacramento,
Calif., now includes Steve Moore 6-
9 a.m., Kevin Manna 9-noon. Keith
Richards noon-3 p.m., program di-
rector Dave Williams 3-6 p.m., Gene
Lane 6-9 p.m, Tom McKinsey 9-
midnight, and Rick Rossi all night.
Station came in well in in the latest
ARB; Xerox of ratings on way to me
now; Richards says the station
wiped out KROY, but I need the rat-
ings in front of me before I can print
anything. ... Johnny Hyde is over at
KMUB-TV daing promotion; he’d
programmed KCRA in Sacramento
for some whilé and once was pro-
gram director of KROY; it was a
great station in those days.

*x x %

James D. Sewell, Route 9, Box 2,
Richmond Ky. 40475, would like a
copy of “High Heel Sneakers” by
Little Tommy Tucker. Sewell would
also like a source for purchasing old-
ies. . .. There’s a religious rock radio
program you can get for free. Paul
Baker, once music director of
KEYN in Wichita, Kan., is now with
Pro-Media Productions, 1533 Mon-
rovia, Newport Beach, Calif. 92660.
He has an hour program called “The
Joyful Noise” that he does himself
i’s on 12 stations in nine markets, in-
cluding KOMA in Oklahoma City,
WKDA-FM in Nashville, and a
three-hour version especially done
for KEYN in Wichita. The show is
programmed from his personal col-
lection of more than 1,000 Jesus
Rock albums. And it's a work of
love. I said the show is free, but I
think you should pay him something
for his tape costs and postage. $10 a
show wouldn’t be an adverse figure,
in my opinion. Baker doesn’t

GRAY

(Coniinued on page 35)
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17TH ANNUAL GRAMMY AWARDS FINAL NOMINATIONS

RECORD OF THE YEAR
(Grammys to the Artist and Producer)

DON'T LET THE SUN GO DOWN OM ME—(Eiton John/Gus Dudgeon) (MCA)
FEEL LIKE MAXIN' LOVE—Roberta Flack (Roberta Flack) (Atlantic)

HELP ME-Joni Mitchell (Joni Mitche!}, Henry Lewy) (Asylum)

| HOMESTLY LOVE YOU—Olivia Newton-John (John Farrar, Prod.) (MCA)
MIDMIGHT AT THE OASIS—Maria Muidaur (Lenny Waronker, Joe Boyd) (Reprise)

ALBUM OF THE YEAR

. (Grammys to the Artist and Producer

BACK HOME AGAIN—John Denver (Milton Dkun) (RCA)

BAND ON THE RUN—Paul McCartney & Wings (Paul McCartney) (Apple/Capitol)

CARIBOU —Eiton John (Gus Dudgeon) (MCA)

COURT AND SPARK—Joni Mitchell {Joni Mitchell, Henry Lewy) (Asylum)

FULFILLINGNESS' FIRST FIMALE-Stevie Wonder (Stevie Wonder) (Tamla/Mo-
town)

SONG OF THE YEAR

(A Songwriter's Award)

FEEL LIXE MAKIN' LOVE—Eugene McDaniels

| HOMESTLY LOVE YOU-Jeff Bairy, Peter Allen

MIDMIGHT AT THE OASIS—~David Nichtern

THE WAY WE WERE—Marilyn & Alan Bergman, Marvin Hamlisch
YOU AND ME AGAINST THE WORLD —Paul Wiliiams, Ken Ascher

BEST NEW ARTIST OF THE YEAR

BAD COMPANY —(Swan Song)
JOHNNY BRISTOL—(MGM)

OAVID ESSEX—(Columbia)
GRAHAM CENTRAL STATION-(WB)
MARVIN HAMLISCH—(MCA)

BOB JAMES—(CT!)

PHOEBE SNOW—(Sheiter)

BEST INSTRUMENTAL ARRANGEMENT
(An Arranger's Award)

CIRCUMYENT (Les Hooper Big Band)~-Les Hooper (Creative World)
FIREBIRD/BIRDS OF FIRE (Don Sebeshy)—Don Sebesky (CTI)

LOOK WHAT THEY'VE DONE (Hooper Big Band)—Les Hooper (Creative World)
NIGHT ON BALD MOUNTAIN (Bob James)—Bob James (CTI)

THRESHOLD (Pat Williams)—Pat Wiliiams (Cap.)

BEST ARRANGEMENT ACCOMPANYING

VOCALISTS
(An Arranger's Award)

DOWN TO YOU (Joni Mitcheli)—joni Mitchell & Tom Scott (Asylum)

LAND OF MAKE BELIEVE (Satterfield, vocal; Mangione, Hamilton Phil. 'Orch.)—
Chuck Mangione (Mercury)

SMILE DF THE BEYOND (Carol Shive, vocal; Mahavishnu Orch. London Sym.
Orch.)—Michael Gibbs (Columbia)

WEVE ONLY JUST BEGUN (Singers Unlimited)—Gene Puerling & Les Hooper
(BASF)

WHERE IS LOVE (The Singers Uniimited)—Gene Puerling (BASF)

BEST ENGINEERED RECORDING

(NON-CLASSICAL)

{An Engineer's Award)

BAND ON THE RUN (Paul McCartney & Wings)—Geof! Emerick (Apple/Capitol)
{album)

CRIME OF THE CENTURY (Supertramp)—Ken Scott, John Jansen (A&M) (album)

LINCOLM MAYORGA AMD DISTINGUISHED COLLEAGUES VOLUME lli~(Album)
(Sheffield) Bill Schnee

POWERFUL PEDPLE (Gino Yanneili}—(album) Tommy Vicari, Larry Forkner (A&M)

SOUTHERN COMFORT (The Crusaders)—(album) Rik Pekkonen, Peter Granet
{Blue Thumb)

BEST ALBUM PACKAGE

(Grammy to Art Director)

CHEECH & CHONG'S WEDDING ALBUM (Cheech & Chong)—0de Visuals (Ode)
COME & GONE (Mason Proffit)—Ed Thrasher & Christopher Whorf, (WB)

IS {1 IN (Eddie Harris)—(Atlantic) Bob Delrin, Basil Pao

ON STAGE (Loggins and Messina)—(Columbia) Ron Coro

QUADROPHENIA (The Who)—(MCA) Ethan A. Russell

RIDE.'EM COWBOY (Paul Davis)—(Bang) Eddie Biscoe

SANTANA’S GREATEST HITS (Santana)—(Columbia) john Berg

THAT'S A PLENTY (The Pointer Sisters)—Herb Greene (Blue Thumb)

BEST ALBUM NOTES
(An Annotator's Award)

50 YEARS OF FILM MUSIC—(Orig. Motion Picture Soundlrack Recordings) Rudy
Behimer (Warner Brothers)

FOR THE LAST TIME—(Bob Wills & His Texas Playboys) Charles R. Townsend
(United Artists)

THE HAWK FLIES—(Coleman Hawkins) Dan Morgenstern (Milestone)

THE PIANIST—(Duke Ellington) (Fantasy) Ralph J. Gleason

THE WORLD IS STILL WAITING FOR THE SUNRISE—(Les Paul & Mary ford) JR.
Young (Capitol)

BEST PRODUCER OF THE YEAR

(A Producer's Award)

THOM BELL, RICK HALL, BILLY SHERRILL, LENNY WARONKER and STEVIE WON-
DER

BEST JAZZ PERFORMANCE BY A SOLOIST

FIRST RECORDINGS!—(album) (Onyx) Charlie Parker
HIGH ENERGY —(album) (Columbia) Freddie Hubbard
IN THE BEGINNING —(album) (CT1) Hubert Laws
NAIMA—(track) (Milestone) McCoy Tyner
SOLO-CONCERTS—(album) (ECM/Polydor) Keilh Jarrett

BEST JAZZ PERFORMANCE BY A GROUP
(All nominations are for albums)

HIGH EMERGY—(Columbia) Freddie Hubbard

SALT PEANUTS—(Capitol) Supersax

SAMA LAYUCA—(Milestone) McCoy Tyner

THE TOKYO CONCERT—(Fantasy) Bill Evans

THE TRIO—Oscar Peterson, Joe Pass, Niels Pedersen (Pablo)

BEST JAZZ PERFORMANCE BY A BIG BAND
{All nominations are for albums)

GIANT BOX—Don Sebesky (CTI)

LAMD OF MAXE BELIEVE—Chuck Mangione (with Hamilton Phil. Orch.) (Mercury)
LOOK WHAT THEY'YE DONE—Les Hooper Big Band (Creative World)
THUNDERING HERD—Woody Herman (Fantasy)

THRESHOLD—Pat Wiliiams (Capitol)

BEST POP VOCAL PERFORMANCE, FEMALE
CLED LAINE LIVE AT CARNEGIE HALL—Cleo Laine (atbum) (RCA)

COURT AND SPARK~(album) (Asylum} Johni Mitchell

FEEL LIKE MAKIN' LOYE—Roberta Flack (single) (Atlantic)

| HONESTLY LOVE YOU—Olivia Newton-John (single) (MCA)
JAZIMAN—Carole King (track) (Ode)

BEST POP VOCAL PERFORMANCE, MALE
CAT’S IM THE CRADLE—Harry Chapin (track) (Elektra)

DON'T LET THE SUN GO DOWN DN ME—Elton John (single) (MCA)
FULFILLINGNESS' FIRST FIMALE—Stevie Wonder (album) (Tamla/Motown)
NOTHING FROM MOTHING~Billy Preston (track) (A&M)

PLEASE COME YO BOSTON—Dave Loggins (single) (Epic)

BEST POP VOCAL PERFORMANCE
BY A DUO, GROUP OR CHORUS

BAND OM THE RUN—Pau! McCartney & Wings (single) (Apple/Capitol)
BODY HEAT—Quincy Jones (album) (A&M)

RIKKI DON'T LOSE THAT NUMBER~Steely Dan (single) (ABC)

THEN CAME YOU-Dionne Warwicke & Spinners (single) (Atlantic)
YOU MAKE ME FEEL BRAND NEW—Stylistics (lrack) (Avco)

BEST POP INSTRUMENTAL PERFORMANCE

ALONG CAME BETTY—Quincy Jones (track) (A&M)

THE ENTERTAINER—Marvin Hamiisch (single) (MCA)

HEAD HUMTERS—Herbie Hancock (album) (Columbia)

JOURNEY TO THE CENTRE OF THE EARTH—Rick Wakeman (album) (A&M)
RHAPSODY IN WHITE—Love Uniimited Orchestra (album) (20th Century)

BEST R&B VOCAL PERFORMANCE, FEMALE

AINT NOTHIMG LIXE THE REAL THING—Aretha Frankiin (single) (Atlantic)

IF LOVING YOU IS. WRONG | DON'T WANT TO BE RIGHT—Millie Jackson (track)
(Spring)

ST. LOUIS BLUES—Etta James (track) (Chess)

TINA TURNS THE COUNTRY OM!—Tina Turner (album) (United Artists)

WOMAN TO WOMAN—Shirley Brown (single) (Truth/Stax)

(YOU XEEP ME) HANGIN' ON—Ann Peebles (track) (Hi/London)

YOU'VE BEEN DOING WRONG FOR SO LONG—Thelma Houston (single) (Motown)

BEST R&B VOCAL PERFORMANCE, MALE

BOOGIE DOWN—Eddie Kendricks (single) (Tamla/Motown)

BOOGIE ON REGGAE WOMAN—Stevie Wonder (track) (Tamia/Motown)
HANG ON IN THERE BABY—Johnny Bristol (single) (MGM)

MARVIN GAYE—LIVE—Marvin Gaye (album) (Tamla/Motown)

ROCK YOU BABY—George McCrae (single) T.K)

BEST R&B VOCAL PERFORMANCE
BY A DUO, GROUP OR CHORUS

(All nominations are singles)

DANCING MACHINE—Jackson Five (Motown)

FOR THE LOYE OF MONEY—The 0'Jays (Phila. Int/Epic)

| FEEL A SONG (IN MY HEART)—Gladys Knight & The Pips (Buddah)
MIGHTY LOVE-Spinners (Atlantic)

TELL ME SOMETHING GOOD—Rufus (ABC)

BEST R&B INSTRUMENTAL PERFORMANCE

LIGHT OF WORLDS—Kool & The Gang (album) (De-Lite)

PICK UP THE PIECES—Average White Band (track) (Atlantic)
SCRATCH-The Crusaders (album) (Blue Thumb)

STRUTTIN'Billy Preston (track) (A&M)

TSOP (THE SOUND OF PHILADELPHIA)~MFSB (single) (Phila. Int.)

BEST RHYTHM & BLUES SONG

DANCING MACHINE—Davis-Fletcher-Parts

FOR THE LOVE OF MONEY—Ken Gambie, Leon Huff, & A. Jackson
LIVING FOR THE CITY—Stevie Wonder

ROCK YOUR BABY-H.W. Casey & R. Finch

TELL ME SOMETHING GOOD—Stevie Wonder

BEST SOUL GOSPEL PERFORMANCE

EDWIN HAWKINS SINGERS LIVE—Edwin Hawkins Singers (atbum) (Buddah)

FATHER ALOME—lke Turner (single) United Artists)

THE GOSPEL ACCORDING TO IXE AND TINA—Ike & Tina Turner (album) (United
Artists)

IN THE GHETTO-James Cleveland and the Southern California Community Choir
(album) (Savoy)

MY DESIRE—Five Blind Boys (album) (Peacock/ABC)

BEST COUNTRY VOCAL PERFORMANCE, FE-
MALE

JOLENE-Dolly Parton (track) (RCA)

LAST TIME | SAW HIM-Dottie West (single) (RCA)

LOVE SONG—Anne Murray (album) (Capitol)

WOMAN TO WOMAN-Tammy Wynette (single) (Epic)

WOULD YOU LAY WITH ME (IN A FIELD ON STONE)—Tanya Tucker (single) (Co-
lumbia)

BEST COUNTRY VOCAL PERFORMANCE, MALE

BOMAPARTE'S RETREAT—Glen Campbel) (single) (Capitol)

COUNTRY FEELIN'—Charley Pride (album) (RCA)

THE ENTERTAINER—Roy Clark (album) (Dot)

I'M A RAMBUIN' MAN-Wayion Jennings (single) (RCA)

PLEASE DON'T TELL ME HOW THE STORY EMDS—Ronnie Miisap (single) (RCA)

BEST COUNTRY VOCAL PERFORMANCE
BY A DUO OR GROUP

AFTER THE FIRE IS GONE—(singte) Willie Nelson & Tracy Nelson (Atlantic)

DADDY WHAT IF—(single) Bobby Bare, Bobby Bare, Jr. (RCA)

FAIRYTALE-The Pointer Sisters (track) (Blue Thumb}

LOVING ARMS—(single) Kris Kristofferson & Rita Coolidge (A&M)

WHATEVER HAPPENED TO RANDOLPH SCOTT—The Statler Brothers (singie) (Mer-
cury)

BEST COUNTRY INSTRUMENTAL PERFORM-
ANCE

THE ATKINS-TRAVIS TRAVELING SHOW (album)—Chet Atkins & Merle Travis (RCA)

BOOGIE WOOGIE (A/K/A T.0.'S BOOGIE WOOGIE)—Charlie McCoy & Barefoot
Jerry (single) (Monument)

NASHVILLE BRASS IN BLUE GRASS CDUNTRY (album)—Danny Davis & The Nash-
ville Brass (RCA)

THE MASHVILLE HIT MAN (album)—Charlie McCoy (Monumant)

THE YOUNG AND THE RESTLESS—Floyd Cramer (album) (RCA)

BEST COUNTRY SONG

(A Songwriter's Award)

A VERY SPECIAL LOVE SONG—Norris Wilson & Biliy Sherril)
FAIRYTALE-A. Pointer & B. Pointer

IF WE MAXE T THROUGH DECEMBER—Merle Haggard

I'M A RAMBLIN' MAN—Ray Pennington

PAPER ROSES—J. Torre & F. Spiliman

BEST INSPIRATIONAL PERFORMANCE
HOW GREAT THOU ART—Elvis Presley (track) (RCA)

LISTEN=Biil Pursell (album) (Word)

THE LORD’S PRAYER-Sister Janet Mead (singie) (A&M)

MAKE A JDYFUL NOISE-Tennessee Ernie Ford (atbum) (Capitol)
THANKS FOR SUMSHINE—The Bill Gaither Trio (album) (Impact)

BEST GOSPEL PERFORMANCE
(OTHER THAN SOUL GOSPEL)

THE BAPTISM OF JESSE TAYLOR—0Oak Ridge Boys (single) (Columbia)
THE CARPENTER'S TOOL~(album) Wendy Bagwell & The Sunliters (Canaan)

FOLLOW THE MAN WITH THE MUSIC—Imperials (album) (Impact)
STEPPING ON THE CLOUDS—The LeFevres (album) (Canaan)
THERE HE GOES—The Blackwood Brothers (album) (Skylite)

BEST ETHNIC OR TRADITIONAL RECORDING
{All nominations are for albums)

THE BACKX DOOR WOLF—Howlin' Wolf (Chess)

BIG DADDY—Bukka White (Biograph)

CATALYST-Wiliie Dixon (Ovation)

LONDON REVISITED—Muddy Waters & Howlin® Wolf (Chess)

TWO DAYS IN NOVEMBER—Doc & Merle Watson (United Artists)

BEST RECORDING FOR CHILDREN

(Al nominations are albums)

AMERICA SINGS—(Disneyland) Burl lves, Others, Orch. & Chorus

EL| WALLACH READS ISAAC BASHEVIS SINGER—EIi Wallach (Newbery)

NEW ADVENTURES OF BUGS BUMNY VOLUME I1-Mef Blanc (Peter Pan)

ROBIN HOOD—(Disneyland) Various Artists, narrated by Roger Miller

WINNIE THE POOH & TIGGER TOO—Sebastian Cabot, Sterling Holloway, Paul Win-
chell (Disneytand)

BEST COMEDY RECORDING

(All nominations are albums)

BOOGA! BOOGA-David Steinberg (Columbia)

CHEECH & CHONG'S WEDDING ALBUM—Cheech & Chong (Ode)
MIND OVER MATTER—Robert Klein (Brut/Buddah)

MISSING WHITE HOUSE TAPES—National Lampoon (Blue Thumb)
THAT NIGGER'S CRAZY—Richard Pryor (Partee/Stax)

BEST SPOKEN WORD RECORDING

AN EAR TO THE SOUNDS OF OUR HISTORY—Eric Sevareid (album) (Columbia)

AUTUMR—Rod McKuen (track) (Stanyan/WB)

GOOD EVENING—(album) Peter Cook & Dudley Moore (Istand)

SENATOR SAM AT HOME—Sam Ervin (album) (Columbia)

WATERGATE VOLUMN THREE: | HOPE THE PRESIDENT IS FORGIVEN“—(John W.
Dean Il Testifies) Compiled by Don Malner (Folkways)

BEST INSTRUMENTAL COMPOSITION

(A Compaser’'s Award)

ALONG CAME BETTY—B. Golson

BARRY'S THEME—Barry White

CHAMELEON—Herbie Hancock, Peter Jacksan, Bernie Maupin and H. Masan
RHAPSOOY IN WHITE-Barry White

TUBULAR BELLS (THEME FROM “THE EXORCIST")—Mike Oldfield

ALBUM OF BEST ORIGINAL SCORE
WRITTEN FOR A MOTION PICTURE OR

A TELEVISION SPECIAL

{A Composer's Award)

DEATH WISH—Herbie Hancock (Columbia)

QB V1l Jerry Goldsmith (ABC)

SERPICO—Mikis Theodorakis (Paramount)

THE THREE MUSKETEERS—Miche! Legrand (Bell)

THE WAY WE WERE—Marvin Hamlisch, Atan & Marilyn Bergman (Columbia)

BEST SCORE FROM THE ORIGINAL

CAST SHOW ALBUM

(Grammys to the Composers and A&R Producers)

LET MY PEOPLE COME~(Libra) Eart Wilsan, Js., Composer, Henry Jerome, Pro-
ducer

THE MAGIC SHOW—(Bell) Stephen Schwartz, Composer; Phil Ramone & Stephen
Schwartz, Producers

OVER HERE—(Columbia) Richard M. Sherman, Robert B. Sherman, Composers;
Charles Koppelman & Tea Macero, Producers

RAISIN—(Columbia) Judd Woldin & Robert Brittan, Composers; Thomas 2. Shep-
ard, Producer

THE ROCKY HORROR SHOW—(Ode) Richard Q'Brien, Composer; Lou Adler, Pro-
ducer

THE FOLLOWING ARE CLASSICAL NOMINATIONS

ALBUM OF THE YEAR—CLASSICAL

(Grammys to the Artist and Producer)

BERUIOZ: THE DAMMATION OF FAUST—Colin Davis cond. London Sym. Orch. &
Chorus/Ambrosian Singers/Wandsworth School Boys' Choir/Gedda, Bas-
tin, Veasey, Van Allan Erik Smith, Producer (Philips)

BERLIOZ: SYMPHONIE FANTASTIQUE—Georg Solti cond. Chicago Symphony; Da-
vid Harvey, Producer (London)

IVES: THE 100TH ANNIVERSARY—Various Orchestras, Conductors, Soloists, etc.
Leroy Parkins & Vivian Perlis, Producers (Col. Masterwork)

MAHLER: SYMPHONY MO. 2 IN C MINOR (“RESURRECTION")—Leonard Bernstein
cond. London Sym. Qrch./Edinburgh Festival Chorus/Baker, Armstrong
(Columbia) John McClure, Producer

SCHUMANN: FAUST—Benjamin Britten cond. English Chamber Orch./Fischer-
Dieskau, Pears, Shiriey-Quirk (London) Christopher Raeburn & Michael
Woolcock, Producers

“SNOWFLAKES ARE DAMCING"-Isao Tomita Isao Tomita, Producer (RCA)

WEBER: DER FREISCHUTZ—Carlos Kleiber cond. Dresden State Orch./Leipzig Ra-
dio Cho./Mathis, tanowitz, Schrerer, Adam, etc. Dr. Ellen Hickmann, Pro-
ducer (DGS)

BEST CLASSICAL PERFORMANCE—

ORCHESTRA
(A Conductor's Award)

BARTOK: CONCERTO FOR ORCHESTRA-Herbert von Karajan cond. Berlin Philhar-
monic (Angel)

BERLIOZ: SYMPHONIE FANTASTIQUE- Georg Softi cond. Chicago Symphony (Lon-
don)

BERNSTEIN CONDUCTS RAYEL—Leonard Bernstein cond. New York Philharmonic
{Columbia)

HOLST: THE PLANETS—Andre Previn cond. London Symphany Orch. (Angel)

IVES: SYMPHONY NO. 4—Jose Serebrier cond. London Phitharmonic (RCA)

MAHLER: SYMPHONY NO. 2 IN C MINOR—Leonard Befnstein cond. London Sym-
phony Orch. (Columbia)

BEST OPERA RECORDING

(Grammys to the Conductor and Producer; special plaques to the. Principal
Soloists)

HUMPERDINCK: HANSEL & GRETEL—Kurt Eichhorn cond. Bavarian Radio Orch./
Soloists: Moffo, Ludwig, Fischer-Dieskau/Fritz Ganss, Theador Holzinger
(RCA)

MOZART: COSI FAN TUTTE-Georg Solti cond. London Phil./Soloists: Lorengar,
Berganza, Berbie, Davies, Krause, Bacquier, Christopher Raeburn, Pro-
ducer (London)

MOZART: DOM GIOVANMI—Colin Davis cond. Chorus & Orch. Royal Opera House.
Covent Garden/Soloists: Wixell. Ganzarolli, Arroyo, Te Kenawa, Freni.
Burrows/Erik Smith, Producer (Philips)

PFITINER: PALESTRINA—Rafael Kubelik cond. Bavarian Radio Chorus & Qrch./
Soloists: Donath, Fassbaender, Gedda, Fischer-Oieskau, Prey Dr. Rudoll
Werner, Producer (DGS)

PUCCIN!: tA BOHEME—Georg Solti cond. London Phil. Soloists: Caballe, Oo:
mingo, Milnes, Blegen, Raimendi/Richard Mohr, Producer {RCA)

VERDI: | VESPRI SICILIANI-James Levine condt New Phitharmonia/John Atldis
Choir/Soloists: Arroyo, Domingo, Milnes, Raimondi/Richard Mohr. Pro-
ducer (RCA)

WEBER: DER FREISCHUTZ—Carfos Kleiber cond. Dresden State Orch./Leipzig Ra-
dio Cho./Soloists: Mathis, Janowitz, Scheier, Adam, Crass, Weiki Dr. €
len Hickman, Producer (DGS)

BEST CHORAL PERFORMANCE, CLASSICAL

(OTHER THAN OPERA)
(Grammys to the Conductor and Chorai Directer)

BERLIOZ: THE DAMNATION OF FAUST—Colin Davis cond. London Sym. Orch. &
Chrous/Ambrosian Singers/Wandsworth School Boys' Choir/Gedda. Bas-
tin, Veasey, Van Allan (Philips)

HOLST: CHORAL SYMPHOMY—Sir Adrian Boult London Philharmonic Choir &
Orch. (Angel}

JANACEK: GLAGOLITIC MASS (SLAYONIC MASS)~Rudolf Kempe cond. Royal Phil.
& Brighton Festival Chorus (London)

PENOERECKI: UTRENJA—Andrze] Markowski Syrephony Orch. of National Phil./
Chorus of National Phil. Warsaw-joze! Bok. Chorus Master/Pioneer
Choir—Wladyslaw Skoraczewski, Chorus Master (Philips)

RACHMANINOFF: THE BELLS—Eugene Ormandy Phil. Orch./Temple University
Choirs, Robert Page, Director (RCA)

RACHMANINOFF: VESPERS (MASS) OP. 37—Alekzander Sveshnikov cond. US.S.R.
Russian Chorus (Mel. Ange)

SCHUMANN: FAUST—Russell Burgess Aldeburgn Festival Singers/Wandsworth
School Choir/Benj. Britten cond. English Chamber Orch. (London)

VAUGHAM WILLIAMS: DONA NOBIS PAGEM—Sir Adrian Boult, cond./ John Alldis,
Chorus Master/London Phitharmonic Choir & Orch. (Angel)

BEST CHAMBER MUSIC PERFORMANCE

(Instrumental or vocal)

BEETHOVEN: LATE QUARTETS-Juilliard Quartet (Columbia)

BRAHMS: TRIOS (COMPLETE)/SCHUMANN: TRIC) NO. I IN O MIN.—Artur Rubin-
stein, Henryk Szeryng, Pierre Fournier (RCA)

COPLAMD: APPALACHIAN SPRING—Aaron Coplard Columbia Chamber Orch, (Co-
lumbia)

HAYON: STRING QUARTETS, OP. 50 MO. I & 2-Tokyo String Quartet (DG)

IVES: VIOLIN SONATAS NOS. 1-4—Paul Zukofsk+, Gilbert Kalish (Nonesuch)

JOPLIN: PALM LEAF RAG —Ralph Grierson with George Sponholtz & The Southland
Stingers (Angef)

JULIAN & JOHNM, YOL. 2 (Albeniz, Giuliani, Granados—Julian Bream & John Wil-
liams (RCA)

BEST CLASSICAL PERFORMANCE
INSTRUMENTAL SOLOIST OR SOLOISTS
(WITH ORCHESTRA)

BARTOK: VIOLIN CONCERTO NO. 2—itzhak Periman (Previn cond. London Sym-
phony {Angel)

BRAHMS: PIANO CONCERTO NO. 2 IN B FLAT MA.—Aifred Brendel (Haitink cond.
Concertgebouw Orch.) (Philips)

CHOPIN: VARIATIONS ON “LA CI DAREM LA MANO" /FANTASY ON POLISH AIRS,
OP. 13/ANDANTE SPIANATO & GRANDE POLOMAISE BRILLANTE IN E
FLAT, OP. 22—Claudio Arrau (Inbal cond.London Philharmonic) (Philips)

LISZT: TODTENTANZ FOR PIANO & ORCH./FRANCK: SYMPHONIC VARIATIONS
FOR PIANO & ORCH.—Andre Watts (Leiisdorf cond. London Symphony)
(Col. Mstws.)

SHOSTAKOVICH: VIOLIN CONCERTO NO. I-David Oistrakh (M. Shostakovich,
New Phitharmonic) (Angel)

STRAUSS: HORN CONCERTO NO. 2 IN E FLAT MAJ.—Norbert Hauptmann (von
Karajan Berlin Philharmonic) (DG)

WALTON: VIOLIN CONCERTO/STRAVINSKY: VIOLIN CONCERTO IN D MAJ.—Kyung-
Wha Chung (Previn cond. London Sym. Orch.) (London}

WEBER: CONCERTINO IN € MIN. FOR HORN & ORCHESTRA—Barry Tuckwell (Mar-
riner cond. Academy of St. Martin-in-the-Fields) (Anget)

BEST CLASSICAL PERFORMANCE
INSTRUMENTAL SOLOIST OR SOLOISTS

(WITHOUT ORCHESTRA)

ALBEMIZ: IBERIA—Aiicia de Larrocha {London)

BACH: FRENCH SUITES, VOL 2 MOS. 5 & 6—Giann Gouid (Columbia)

BEETHOVEN: PIANO SONATAS NOS. 21 in C. Maj. (“WALDSTEIN") & 23 IN F MIN.
(“APPASSIONATA")—Vladimir Horowitz /Columbia)

CRUMB: MAXRO X0SMOS—David Burge (Nonesich)

PERPETUAL MOTIDN—Itzhak Periman (Angel)

RAVEL & DEBUSSY: MUSIC FOR TWO PIANOS, 4 FANDS—Alfons & Alays Kontarsky
(DGS)

SNOWFLAKES ARE DANCING—Isac Yomita (RCA

BEST CLASSICAL VOCAL SCLOIST
PERFORMANCE

AMAZING GRACE (Agnus Dei, Bless the Lord, G My Soul, etc.)—Shesril! Milnes
(RCA)

BRAHMS: ALTO RHAPSODY—Janet Baker (Angeh

CATHY BERBERIAN AT THE EDINBURGH FESTIVAL—Cathy Berberian (RCA)

CRUMB: MIGHT OF THE FOUR MOONS—Jan Deiaetani (Columbia)

DAVIES: EIGHT SONGS FOR A MAD KING—Juliv: Eastman (Nonesuch)

FRENCH AND SPANISH SOMGS—Mailyn Horne [ondon)

SCHUBERT: GOETHE-LIEDER—Elly Ameling (Phitips)

(R. STRAUSS) LEONTYNE PRICE SINGS RICHARD STRAUSS—Leontyne Price (RCA)

THERE'S A MEETING HERE TOMIGHT—Martina Arroyo (Angel)

WAGNER: DUETS FROM PARSIFAL & DIE WALKURE—Birgit Nitsson, Helge Brilioth
(Philips)

BEST CLASSICAL ALBUM NOTES
(An Annotator's Award

BERLIOZ: THE DAMNATION OF FAUST-Davis cond. London Sym. Orch. David
Cairns (Philips)

HERRMANN: CITIZEN KANE—Gerhardt cond. National Phit. Christopher Palmer
(RCA)

HUMPERDINCK: HANSEL & GRETEL-Eichhorn Bavarian Radio/Moffo, Donath.
George Jellinek. (RCA)

KORNGOLD: THE CLASSIC ERICH WOLFGANG KORMGOLD—Hoelscher/Mattes,
cond. Rory Guy (Angel}

MAHLER: SYMPHONY NO. 10—Morris New Philharmonia Orch. Deryck Cooke
(Phitips)

MOZART: DON GIQVANNI-Davis cond. Royal Opera House Chorus & Orch. Erick
Smith (Phiiips)

RACHMANINOFF: THE BELLS & THREE RUSSIAN SONGS—Ormandy cond./Curtin,
Shirley. Devlin/Temple Univ. Choirs, Page. Clair W. Van Ausdall (RCA)

SCRIABIN: PIANO MUSIC (COMP.) YOL Il—Pongi. Donald Garvelmann (Vox)

VERDI: | VESPR SICILIAMI-levine, New Phithaimonia. Irving Kolodin (RCA)

WEBER: DER FREISCHUTZ-Kleiber cond. Msthis, Janowitz, etc. Wollram
Schwinger (DGS)

BEST CLASSICAL ENGINEERED RECORDING

(An Engineer's Award)

BERLIOZ: SYMPHONI FANTASTIQUE-Solii, Chicazo Symphony Orchestra Kenneth
Wilkinson (London)

BERNSTEIN: CANDIDE-Originat Cast, Bud Gratam and Ray Moore (Columbia)

COPLAND: APPALACHIAN SPRING—Copiand cand. Columbia Chamber Players
Stanley Tonkel, Ray Moore and Milt Chzrin (Columbia)

IVES: SYMPHONY MO. 4—Serebrier cond. Londan Phil. -Paul Goodman & Robert
Auger (RCA)

PERCUSSION MUSIC—New Jersey Percussion Esemble. Marc Auborn & Joanna
Nickrenz (Nonesuch)

PUCCINL: LA BOHEME-Solti, London Philharmonic/Domingo, Cabalie Anlhony
Salvatore (RCA) .

SNOWFLAKES ARE DAMCING—Isac Tomita. Isacs Tomita (RCA)
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Fifth Dimension Looking To
A Reunion With Jim Webb

By LAURA DENI

LAS VEGAS-—The 5th Dimen-
sion, without a record company and
producer, is looking optimistically
towards a reunion with composer
Jim Webb.

“Webb came to my house and
played some of his songs,” says Flor-
ence LaRue Gordon. “He’s got some
exciting ideas. Jim is still a fantastic
writer, and I personally feel that he
can work with other artists, but there
is something about Jim and the Fifth
Dimension that when the two of us
are together there’s magic that
doesn’t happen with everyone he
works with. Not everybody can work
with his material. I feel we are the
catalyst he needs.

“I don’t think there is another
‘Aquarius’ or another ‘Up Up And
Away,’” she continues. “We’re into
alotof new and exciting things. 1975
is going to be very interesting for the

New On
The Charts

All Platinum photo
SHIRLEY & COMPANY

“Shame, Shame, Shame”—
Shirley Goodman of Shirley &
Lee r&b fame (“Let The Good
Times Roll”) is the title partner of
Shirley & Company. “Shame,
Shame, Shame,” in which she and
an unidentified male partner trade
vocal accusations, is the latest sky-
rocketing disco rage. It was written
and produced for All Platinum
Records’ Vibration label by yet an-
other illustrious r&b mixed duo vet-
eran, Sylvia of Mickey & Sylvia
(“Mockingbird”), who went on her
own as a smash artist with “Pillow
Talk.” Shirley got started as a teen-
ager at Cosmo Studio in her native
New Orleans. She cut a $2 demo
disk that Eddie Messner of Aladdin
Records happened to hear on the
Cosmo master tape before it was
erased. Her manager now is Fred Di

Sippio Associates of New York.

TOP QUALITY

8X10

PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500-$25.00 1000-$38.00

COLOR PRINTS
1000-$200.00
SEND FOR SAMPLES AND COMPLETE PRICES

ON 8x10s AND OTHER SIZE PRINTS,
POSTCARDS, AND POSTERS

i PICTURES

1867 E. FLORIDA
SPRINGFIELD, MO. 65803

Marc Gordon phto
The Fifth Dimension: ‘“Up Up And
Away”' to a new label in '75.

group because it is almost like start-
ing from scratch. Jim showed us a
couple of things that are nothing like
‘Up Up And Away.’ It’s like what’s
happening today. We’d like to work
with him. We’ve mentioned it to a
couple of people in the business and
they think it’s fantastic.”

The group will record in April
for which label is in the air.

“We left Bell. It’s no secret we
wanted out when the administration
changed,” says Florence. “We don’t
know if that’s a break. We’ll see. We
could produce ourselves, but we’re
not really interested.”

The 5th Dimension, currently
starring at the Riviera Hotel here is
celebrating its tenth anniversary this
year as a recording group.

“We’re one of the few groups who
haven’t changed,” Ron Townsend
points out. “The new groups that
come along are constantly changing
after a year or two, but you take the
older groups like the Four Tops, the
Dells, the Mills Brothers, the older
groups don’t change as much.”

He continues, “Some of us are go-
Ing into movies and other things. A
few of us have offers. The group isn’t
breaking up. This is just on the side,”
he is quick to stress.

New Edition
Of WB Book
Due In Feb.

LOS ANGELES—Warner Bros.
Records artist relations and develop-
ment dept. has completed a greatly
expanded second edition of their
“Road Managers Handbook” which
will be available for sale to the pub-
lic at $5.90 per copy next month.

The 400-page guide to touring
band conditions in major markets
provides information ranging from a
city’s best all-night restaurants to the
location of electrical outlets onstage
at the main concert auditoriums.

Last year’s first edition, much
smaller in scope, was given to man-
agers of WB touring acts and to out-
side professional managers who re-
quested it. The entire printing was
soon snapped up because of its un-
precedented usefulness and until
now the book has been impossible to

get.

Tempe Stadium’s
First Rock Bash

PHOENIX—-Tempe Stadium,
24,000-seat outdoor facility here,
will have its first rock concert March
3, with Grand Funk Railroad head-
lining.

The promoter is Concerts West of
Dallas, which will present at least
three other shows at the stadium this
year. Tempe Stadium was formerly
called Feyline Field. Stadium man-
ager E.B. Smith says Tempe is now
open to all rock concert events.

. Agency |
. In Carmel

LOS ANGELES—Monterey Pen-
insula Artists, a new Carmel-based
booking agency, will be opened next
month by Dan Weiner and Fred Bo-
lander, the former top rock agents
on the West Coast for IFA.

Charter clients are Chicago, the
Doobie Brothers, David Gates, Jesse
Colin Young, Leo Kottke and Honk.

Explaining his choice of reloca-
tion to the Northern California re-
sort town, Wetner says, “I've always
loved the area and there are six
flights daily to both Los Angeles and
San Francisco. It’s recognized in the
agency business that most of your
work is on the phone anyway. The
only disadvantage is that when I'm
seeing one of our acts at the Trouba-
dour I'll have to fly instead of drive,
but it’s worth it.”

At this time no other new offshoot
agencies seem to be coming up as a
result of the ongoing merger of IFA
and CMA into International Crea-
tive Management agency.

Concerts:
Philly Area
Hyperactive

PHILADELPHIA—Electric Fac-
tory Concerts, headed by Larry Ma-
gid and the Spivak Brothers, con-
tinue to be the most active rock and
contemporary pop concert promot-
ers in the area with four locations in
the city for their promotions. For the
new year, more than a dozen concert
dates into March have already been
set, with the 19,500-seat Spectrum
getting most of the play dates.

Already set for the Spectrum are
Led Zeppelin, Feb. 8; Rod Stewart
and Lynyrd Skynyrd, Feb. I1;
Jethro Tulland Carmen, Feb. 25-26;
Joe Walsh & Barnstorm, Johnny
Winter and James Cotton Blues
Band, March 7, and Humble Pie,
March 15.

Promoting concerts at the newly-
reopened Erlanger Theater in center
city for the first time, Electric Fac-
tory has Queen set for Feb. 23, and
Strawbs with Pretty Things on
March 4. At the Irvine Auditorium
on the University of Pennsylvania
campus, Electric Factory has Linda
Ronstadt and Tom Rush for 8 and
Il p.m. concerts on Jan. 31; John
Mayall and Keef Hartley, Feb. 21,
and Steeleye Span with Al Stewart
on March 16.

Allentown Fair management has
already booked two major shows for
grandstand attraction for the annual
Pennsylvania fair spectacle next Au-
gust. Martin H. Ritter announces
that Johnny Cash has been set for
Aug. 2-3, and the Osmonds for Aug.
8-9.

Cash set a one-performance
record when he made his first ap-
pearance at the fair in 1969 and the
August booking makes it the first
time for a grandstand show to ap-
pear at the Allentown Fair four
times. The Osmond Brothers will
make it the third time around, hav-
ing appeared in 1972 and 1973.
However, they did appear at the fair
earlier in 1964 as part of the Andy
Williams show.

‘New’ Cher To Bare
On CBS-TV Feb. 9

By NAT FREEDLAND

LOS ANGELES-Cher’s new solo
CBS television series, bowing Feb. 9,
will showcase the star in an ex-
panded musical and comedy con-
cept, says the show’s producer,
George Schlatter.

Schlatter, who helmed “Laugh-
In” through its phenomenally suc-
cessful run, says: “I suppose that the
influence of David Geffen has given
Cher a greater vocal freedom and
adventurousness than she has previ-
ously shown on television before.
She does a great variety of songs on
the show.”

Some of the eight Cher series
numbers will include her off-beat
versions of non-rockers like “You're
Nobody Till Somebody Loves You”
and “Let Me Entertain You,” per-
formed to a TV-diluted striptease.

However, contemporary record
stars will be heavily featured as
guests on the show. Elton John taped
his prime-time TV debut for an early
segment, cavorting in skits as well as
singing. “Elton’s acting ability was a
total surprise,” admits Schlatter.
“There’s no reason why he couldn’t
be a fine comedy performer.”

Other record names on the series
will be the Jackson 5, Bette Midler
and the Osmonds. Negotiations are
underway with Joni Mitchell and
Bob Dylan. Hip comedian Freddie
Prinz, just signed to Columbia,
makes his singing debut on the show
in March.

Cher: A new image for her new TV
series.

The series began as a onetime spe-
cial. But CB§ was so pleased with
the results that they expanded it to a
weekly basis.

Working with Schlatter behind
the scenes are his former “Laugh-
In” head writer, Digby Wolfe and
the former director of the Sonny &
Cher show, Art Fisher.

The new Cher series will be a mu-
sic show with comedy, not the other
way around. “Cher is one of the few
good-looking women in the business
who has a genuine flair for comedy
and a true sense of humor,” says
Schlatter. “One thing you can be
sure of, this won’t be the ‘Sonny &
Cher Comedy Hour’ minus Sonny.”

NEIL SEDAKA
ED BEGLEY JR.
Troubadour, Los Angeles

Perhaps the greatest tribute to Neil Sedaka's
unerring good taste is that he sat out the whole
period of pretentious acid rock and wltra-cool
introversion, only mounting a serious come-
back when the well-crafted song for its own
sake was back in style.

The brio and enthusiasm with which Se-
daka, now 35, attacks his musical presenta-
tion might have been considered out-of-style
two years ago, yet today it is the kind of per-
sonable entertainment audiences are re-
sponding to increasingly.

To some extent, 1974 was a year of rock
pioneer comebacks—Paul Anka, Bobby Vin-
ton. Although Anka is unquestionably a great
entertainer and writer, Sedaka may ulti-
mately prove to be the most artistic returnee
of the '70s. In fact, he should be compared to
yet another late breakthrough, Charlie Rich,
for the remarkable musicianship of his vocal
phrasing, the impressive fluency of his piano-
playing, his onstage warmth and strong bat-
tery of classic hits.

As wonderful a pop record as is his gold
single, “Laughter In The Rain,” it doesn't
represent fully the writing growth of the ma-
ture Sedaka. Most of the current tunes he is
doing with his lyric-writing partners and on
his own have the sensitive personal vision
wrapped in universal images found in Carole
King's best work.

Bustling and stocky, like a mod-garbed op-
eratic tenor, Sedaka conducted an all-star
Hollywood studio band through a masterfully
paced set of oldies and newies at his US.
comeback debut Jan. 14. Among the many
high points was his pre-encore finale of
“Breaking Up Is Hard To Do” done as a tor-
chy ballad to solo piano and with the “down-
dooby-down"" contrapuntal line deleted. It
was a stunningly effective new version of a
rock 'n’ roll teen classic.

Tall, blond Ed Begley Jr. is the kind of co-
median who gets more applause than laugh-
ter. Working with kooky film slides and lots of
props, he's more of an actor than a comic and
somehow his delivery rarely seemed spon-
taneous -enough to rivet audience attention
on his hip gags. NAT FREEDLAND

Talent In

Action

THE GUESS WHO

Bottom Line, New York

This group has been around for many years
and if their Jan. 13 show was any indication,
they will be around for many years to come.
Singer-pianist Burfon Cummings was at his vo-
cal peak and displayed an ability to sing many
styles of songs. The: group’s latest addition, gui-
tarist Dom Troiano is a very big plus factor and
his soloing will bring another loyal legion of fol-
lowers into the fold of the group. The only real
criticsism of his work that night was the unnec-
essary length of several sotos. Even though he is
one of the most proficient guitarists around to-
day, he tended to drift off into a brand of hype
that bored most of the audience.

On the whole, thie Guess Who sounded better
than ever and played a well-rounded set of older
hits and newer tunas from the recent "Flavours”
album. There is ore thing that this group has
that many others lack and that's the ability to
accurately reproduce a hit studio sound in con-
cert.

Aithough the manpower in this group has
been reduced to four, the sound they turn out is
comparable to the original group of five. Cum-
mings is still the tocal point and he definitely
feels what he sings and plays, but the addition
of Troiano seems tw bring out even more genius
in him. It's too bac that this group doesn't play
more club dates, because they come across so
well in that environ JIM FISHEL

SHENANDOAH
Alvin Theater
New York City

“Shenandoah” is American classical thsater
at its musical best. The emphasis here is on
classical, for the musical, which opened here
Jan. 7, is that too-rare example of the kind of
traditional theater that is conceived with skill,
talent and tendersiess and that reminds one of
brilliant show pieces such as “Oklahomat" and
nie Get Your Gun.”

Based on the original screenplay for the film
written by James _ee Barrett, who co-authored
the book, the story, very briefly, concerns a Vir-
ginia farmer's unwillingness to involve himself
and his six sons and daughter in the Civit War.
His is a belief baszd on protection rather than
pacivity. And simply put, it's a story of pro-fam-
ily values with an anti-war theme.

Are these concepts now considered to be old-

(Continued on page 26)
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ABC photo
THE HELLO PEOPLE
“Future Shock”—83

The cheerfully harmonized re-
frain of “Into the void, Boys™ her-
alds the Hot 100 debut of Todd
Rundgren’s favorite mime-rockers.
As a matter of fact, “Future Shock”
would seem to be the first hit single
ever achieved by any of the several
rock groups that have experimented
with doing their sould in combina-
tion with whiteface-makeup panto-
mime. From their debut ABC al-
bum, ‘“Handsome Devils.,”” the
production and engineering of “Fu-
ture Shock were both handled by
Rundgren in his usually impeccable
commercial style.

The four members of the Hello
People, who never reveal their real
names within the act, have stuck
with their mime concept for some
five years. They began on the New
York coffeehouse circuit and have
toured with Rundgren and Alice
Cooper.

Inspiration for the use of white-
face came to them from observing
those mysterious mimes featured in
the hit film “Blow-Up.” Manager is
Al Schlesinger and booking is by In-
ternational Creative Management.

?_______—_q
|

® Continued from page 24

fashioned and square? Perhaps. But the story
enfolds so beautifully, embraced by songs that
at once deal with these “old fashioned" values
in a contemporary way that they carry out “tra-
ditional theater” to the fullest.

The composer is Gary Geld; lyricist is Peter
Udell, who also serves as co-author with Barrett
and Philip Rose, the show's director and pro-
ducer. Geld and Udell have long collaborative ef-
forts in the recording field. (They're responsible
for the Carpenters’ “Hurting Each Other.””) This
show should establish them as one of the top
teams in the theatrical field as well (they
collaberated ‘on “Purlie”)

John Cullum, in the featured role of Charlie
Anderson, is a talent of major proportions: His
singing and acting is superb. And the other prin-
cipals in the cast, including Donna Theodore,
Penepole Milford, Joel Higgens, Ted Agress and
Gordon Halliday, are all excellent. Robert
Tucker’s choreography is fine.

Although no recording for the show has been
firmed, a theater spokesman said that two la-
bels have expressed interest in securing the
original cast album rights. Small wonder with
such tunes as “Freedom,” “Papa’s Gonna-Make
It Alright,” “Why Am | Me?” and “Violets and
Silverbells,” to name just a few picked at

random. ROBERT SOBEL
IKE & TINA TURNER REVUE
QUICKSILVER

MESSENGER SERVICE
HIDDEN STRENGTH

NFE Theater, New York

The tke & Tina Turner Revue with its exciting
cargo of soul and sensuality, swept into town on
a blustery New Year's Eve bringing welcome sal-
vation to a production teetering on the brink of
disaster from poor organization, mediocore sup-
porting acts, faulty sound systems and a drafty,
ramshackle, unheated theater.

tke & Tina Turner, along with the dancing

_ Talent

~_Tdlent In Action

Ikettes, and a group of versatile musicians form
an act that is at once provocatively sensual, and
professionally slick.

The group’s offerings ranged from soul to

‘blues to rock to pap, with such tunes as “Proud

Mary,” “Working Together,” and a version of
“What You Haar is What You Get,” which makes
“Je Taime" saunds like something from a pris-
tine church nymnal,

Quicksilver Messenger Service whose suc-
cess, at the height of its popularity in the '60s,
was spotty at best, left the stage in a huff smart-
ing from lukewarm audience reception and
faulty mikes. The group, with nothing partic-
ularly new or creative to offer, seems to have
been ill-advised in reforming the act.

Hidden Strength, the opening act, is a seven-
member outfit whose music finds its niche
somewhere between the sounds of the late Jimi
Hendricks and Sly & the Family Stone.

The group is ambitious, energetic and hard-
working. Its musie, while inoffensive and often
appealing, isn't overly imaginative.

The fight show, a throwback from the old Fill-
more, enhances the show and the tawdry sur-
roundings. RADCLIFFE JOE

GIL SCOTT-HERON
GENME HARRIS

Bottam Line, New York

Gil Scatt-Heron with his partner, composer-
keyboardist Brian Jackson treated New York au-
diences to the type of exciting music that
should make them superstar performers in
1975. Scott-Heron and Jackson have been mak-
ing great music tozether for a few years but with
the help of their current red-hot group, known
as the Midnight Band and a big promotional
push from their new record company, Arista,
this fine songwriting and performing team
should get a great-deal of much-deserved atten-
tion.

Gil Scott-Haron is a fine poet and while he is
not a great vocalist he says what he has to say
better than amy one else could. When Brian

Jackson puts Gil Scott-Heron's Iyrics to music
the result could perhaps best be described as
jazz but really takes in the total spectrum of
black music. The percussion-oriented band is as
exciting to the eye as they are to the ear and are
able to present this superb music in a captivat-
ing and listenable manner.

Much of the audience for the Jan. 11 show
had not been exposed to this group before, but
after the show these two young men had found a
lot of new fans.

Sharing the bill was Gene Harris, who has
been noted in the past for his fine jazz piano
work. But Harris showed very little of this talent
here and chose instead to play clavinet primarily
in an obvious attempt to be more commercially
successful. Harris is a competent musician who
should not resort to hype. ROBERT FORD

FRANK WESS QUARTET

Boomers, New York

The Frank Wess Quartet gave a classic dem-
onstration of good jazz musicianship to a Jan. 10
audience that included a number of other musi-
cians. The group, composed of pianist Roland
Hanna, drummer Ben Riley and the bass
player's bass player Ron Carter blend their tal-

ents well with Wess's inventive and versatile

reed work.

Each member of the group managed to show
his talents without trying to outplay the others.
Roland Hanna's adventurous piano work was in-
teresting and exciting throughout, a perfect
complement to the intriguing flute and sax work
of Frank Wess. And the stylish drumming of Ri-
ley provided perfect support.

If this well rounded- group has a star it's Ron
Carter. Carter is probably the most sought-after
jazzman around today, turning up on all the best
sessions and at the best concerts and never
sounding bad. Carter has complete command of
his upright bass and he can just as easily reel off
an inventive solo as he can lay back and let
someone else command the spotlight.

The Frank Wess Quartet is a band of profes-

(Continued on page 29)

UA photo
KAREEM ABDUL & TINA?—No, Mil-
waukee Bucks basketball great Ka-
reem Abdul Jabaar isn't replacing
Ike Turner in the Ike & Tina Revue.
He just came around to congratu-
late the pair after they headlined the
grand opening of the New Fillmore
East rock thea‘ier in New York.

_Signings

Willie Nelson, classic country writer-singer, to
Columbia at conclusion of his Atlantic contract.

.. Other new Columbia signings: Comic Fred-
die Prinz of hit TV szries “Chico And The Man"
Dusty Drapes & The Dusters, western-swing
band from Colorady managed by Peter Racht-
man.

Jerry Wallace, country hitmaker for 15 years,
to MGM. “Primrose Lane” and “In The Misty
Moonlight” are twd of his standards. ... Kay
Cole, of “Szt. Pepper” stageshow, to Steve Metz
Productions.

L1 Hil, soul-rock artist, re-signed to United
Artists. ... Tony Orlando & Dawn o Dick Bro-
der's new personal: management firm. Broder
has managed Dawn sinice 1970 as a partner in
Gordon & Broder Artist Management.

Kevin Ayers, Island artist, to John Reid for
management. He was a founder of Soft Machine.

It's not a dream
that James Brown’s
new album “Reality”
IS a success.

James Brown,
the minister of the
new new super heavy
funk has done it again,
with his.sound
thatis of, by
and for the people.

It's a reality.

l Dol\'/dor

Available on Polydor Records and Tapes.
Distributed by Phonodisc/A Polygram Company

PD 6039
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glance, and that the coming semester
will reaffirm an encouraging out-
look.

Acts that were headliners six
months ago are finding it harder to
play the top-notch role on a concert
bill and are dropping down to sup-
port positions. Many agencies are
packaging several middle-range acts
and finding more of a market area,
instead of sending out an assortment
of headliners, who are not drawing
as well as they did in the past.

“Frank was one of the first people
to realize the serious economic prob-
lems and he immediately attempted
to work out a solution,” Premier
agent Mark Felton says. “First on
the list was getting the groups to
stabilize or lower their prices and
second was getting the promoters to
realize that the problems could be
solved through cooperation.”

Block bookings are helping solve
some of these problers, according
to Felton. The James Gang is block
booked for a five-school itinerary in
Canada and this tour was worked
out through a middle man.

“A guy who books for all the
schools is coordinating these dates
and this helps to bring the band to
the school at a rate that is greatly re-
duced,” he says. “The NEC is also
very helpful at setting up a group of
block bookings and this is one of the

Campus

7 COOPERATION IS KEY s
. Premier Tees Fight To .
| Keep Acts’ Fees Stable

prime methods we use for keeping
prices down.”

Another thing that this ageney did
to combat inflation was to appeal for
lower booking rates to each of its
groups. Most of the acts were very
1esponsive to this plea and took im-
mediate action.

“Every school is working on re-
duced budgets and there really isn't
any difference to us between colie-
giate boakers and regular bookers,”
he states. “In fact, we handle most of
these peaple in the same way.”

Premier tries to guide the schools
mn setting up their concert schedules
and atiempts to steer them toward
using a show composed of two or
three middle-priced acts, instead of
one high-priced group.

“Acts that were legitimate head-
Eners for us last year are not any-
more, and because there 1s a tend-
ency to spend less on each show, we
guide them into a package concert,”
Felton says. “Still, many schools
would rather save up their money
and spend it on one or two big-name
shows.”

Several Premier acts emjoy con-
stant success on collegiate lours in-
cluding guitarist-singer Robin Tro-
wer and his band. Part of the
reasoning behind this group’s popu-
larity break-out was its desirc to
keep the booking price down and
play second billing on its first Amer-
ican tour.  (Continued on page 33)

Relate To People,
Newbury Admonishes

By BOB KIRSCH

LOS ANGELES—*I think a lot of

writers get trapped in their own little
worlds and write without any con-
sideration of who they're writing to,
and the whole purpose of writing is
communication. If you write some-
thing nobody can relate 1o, it’s jusi
wrong.”

So says Mickey Newbury, one of

the most quietly influential song-
writers of the past decade, a man
whose material has been covered by
the likes of Jerry Lee Lewis, Andy
Williams, Waylon Jennings, Tom
Jones, Kenny Rogers & The First
Edition, Eddy Arnold, Roger Miller,
Pat Boone, Tammy Wynette and a
score of others.

With songs such as “San Fran-
cisco Mabel Joy,” “She Even Woke
Me Up To Say Goodbye,” “Funny,
Familiar, Forgotten Feelings.”
“Heaven Help The Child,” “Sweet
Memories,” “Just Dropped In,” *1
Don't Think Much About Her No
More” and “Good Morning, Dear,”
his material has become widely
known on the pop and country
frents.

Yet Newbury himself remains
somewhat of a mystery, rarely per-
forminz and ranking as one of the
few top artist/writers who are not
widely known to the public.

“li sounds like sour grapes,” New-
bury says, “but I think I could have
made it in what they call the com-
mercial way five years ago if I had
done certain things. But I wanted to
and still want to make it on my own
terms. There are certain types of for-
mula songs you can write, but I don’t

think you sustain that way. ] want to
be around a long time, not go up and
down like a bullet.”

Now 34, Newbury feels he is a
success because he is satisfied with
what he's doing and is making a liv-
ing. “That doesn’t mean Il siop try-
ing,” he says, “but it also means I
wouldn’t feel I'm a failure if 1
stepped now.”

Newbury says his major in-
fluences come from a variety of di-
rections. One is the raythm and
blues music he grew up on, Clyde
McPhatter, Johnny Ace, the Drift-
ers, Guitar Slim, Gatemouth Brown
and other major black artists of the
’50s.

Another influence is zarly coun-
try, such as Hank Williams and Jim-
mie Rodgers, while another was the
pop sound of Bob Dylan, Peggy Lee,
Matt Monroe and the Beatles. Pull-
ing them all together with his cwn
originality, he has written some of
the more powerful songs in recent
years.

“You can t just create a situation
for a song,” he says. “It has to be
based or something I've experi-
enced or know about. And 1 can’t
start from a title, because that directs
you. If I can't be surprised by the
song, how can | expect anyone else
to be? Songs almost write themselves
if you give them time and you can’t
force them to happen. I've spent as
long as a year on a tunc and only
done a verse.”

Most of Newbury's real classics
tave been sad songs und he says that
“you write what you feel. That

tlektr photo
Mickey Kewbury: a quietly major
success at songwriting.

doesr’'t riean I’m down all the time,
but whea I'a up, I sure as hell don’t
feel like locking myself up in a room
to write.”

While many of his songs have
been covered, Newbury still feels
there is always the danger that
“while & writer’s catalog does be-
come 10 times as valuable when he
really strikes, people may start leaf-
ing through and cutting some of
your terrible songs.

“That's when your credibility goes
down the drain. If a song is good,
though, I don’t worry if it isn’t cut
right away. Any good song will hold
up in time and most of these are the
personal things.”

Newbury also remembers that
when he first started writing, he con-
sidered his songs merely a vehicle
for hir to parform. Now he thinks a
bit differently, and says his perform-
ing urge is satisfied if he works a few
clubs or concerts a year.

He also considers himseif a coun-
irv artist. though his songs have been
handled in virtually every possible
form. *The problem,” he says, “is

{Continued on page 29)
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Of Music:

Billboard photos by Norm Schindler

Sue Richards and Jerry Heller (to her left) discuss the methods of building an artist’s career while
fellow panelists Marc Gordon (far left) and Norman Winter wait to offer their opinions.

Managing And
Booking An
Artists Gareer

By BOB KIRSCH

The level of competition within the music
industry is at a point where adelay as short as
a week without proper guidance in personal
management, booking, public relations, fi-
nancial advice and legal advice can prevent a
top talent from becoming a star.

This was one of the prime points offered by
booking agent Jerry Heller, answering a ques-
tion on personal manager Marc Gordon's
panel last Tuesday (14).

Gordon, who has worked with the Fifth Di-
mension since the group’s inception and has
also managed Tony Orlando & Dawn, offered
a concise yet detailed explanation of the
duties of a personal manager as well as
stressing the necessity of other ingredients
(he wore a chef’s hat and jacket to make his
point) later mentioned by Heller.

Opening with a definition of a personal
manager, Gordon pointed out that he *‘must
serve the artist in many ways. He has to be-
lieve in the artist, apply his own imagination
to the artist's career, govern and control the
ousiness and creative development, act as
babysitter, chauffeur, parent, accountant
and lawyer. In short, he must do whatever is
necessary to help the career.

“With the beginning artist,” Gordon con-
tinued, *‘you have to look for the star charac-
teristics, areas of specialization for the artist,
help in areas such as drama and singing les-
sons and personality orientation and re-
hearsal. And you have to help choose the
team that will work with your artist, including
record company, the publicist and booking
agent. And you have got to stay in touch with
these people.”

Helping Gordon explain the functions of
those connected with an artist and the rela-
tionship between them all was an excellent
panel made up of publicist Norman Winter,
Robert Stigwood Organization executive vice
president Susan Richards and Heller.

Winter, through the use of promotional
fims and a slide presentation, explained
some of the changes in music publicity over
the past 10 years.

“When | first began in music publicity with
Liberty Records,"” he said, ‘‘there were no un-
derground rock papers. In those days | tried
to get ink in newspapers and the movie and
teen magazines. At that time, however, the

r—

Susan Richards: “Each one of us hzs to help
build the artist’s career.”

Slide presentation from Winter shows one of
the many rock publications available today.

most important factor in selling records, as it
IS now, was airplay.

“But,”” Winter continued, “public relations
has come into its own in the past few years. It
can make the difference between a hit and a
smash, but it can’t create a hit out of a bad
record.

“Motivation is another important point,"”
stressed Winter. “When | was in charge of
publicity at Uni Records and Russ Regan was
president, we had just signed Elton John and
he played his first record all day long and
motivated every promotion man to push it.

“Elton was a case where everything was
right. Jerry Heller put him in the Troubadour,
which was a perfect room, and we moved the
reprints of the reviews all over the country. He
literally became a star overnight."

Norman Winter: “‘Publicity in the record busi-
ness has come into its own in the past several
years."

**Chef”” Marc Gordon explains the recipe for a
successful career.

Jerry Heller: *‘It takes more than talent to be a
star.”

Winter also showed an early promotional
film of John, featuring the singer doing 60
Years On'" with scenes from the Troubadour,
as well as the artist mingling with friends and
walking around Los Angeles.

Other points Winter stressed were the need
to retain credibility, the uselessness of expen-
sive press parties and junkets unless the per-
former is properly introduced or product
properly presented, the need to stay in con-
stant touch with all key press if only to say
hello, the need to avoid hype and the neces-
sity to keep in constant touch with the record
company.

Winter also mentioned that servicing the
trade publications, national publications and
newspapers consistently is important and it
is equally as important to design the appro-
priate *‘hook’ or angle for the appropriate
writer.

The slide presentation showed many of the
tools available to the publicity person, includ-
ing press kits and their contents, specially
printed newspapers and magazine supple-
ments, billboards, bios and posters and
photos. And he added that publicity, espe-
cially at the record company level, is partic
ularly open to women, citing Columbia, Capi-
tol, MCA, Atlantic, Elektra/Asylum and
Warner Bros. as firms that have women head-
ing such departments.

“Everything | do,”” Winter emphasized, “is
coordinated to an extent with the manager,

agent, record company, attorney and oth-
ers."”

Susan Richards expkined the importance
of getting contemporary music on television.
Ms. Richards also stressed the importance of
knowing all facets of the music business.

Starting at Columbia Records, she went on
to book talent for Johnny Carson and Dick
Cavett (where she bocked Janis Joplin and
Harry Nilsson) as well as the “Music Scene"”
and the “Midnight Sgecial.”” Now with the
Stigwood Organization, she is involved with
Eric Clapton among others and said that Stig-
wood will be moving further toward contem-
porary musical films.

Ms. Richards agreed with other panelists
that “If an artist has talent, you can't really
hide it. It may be shunted aside for a while,
but it will surface.” She also suggested, along
with Gordon, that an artist does better to take
tapes to a record company, manager or agent
personally rather than mailing them.

Questioned about a Los Angeles sound,
Ms. Richards said that with artists such as the
Eagles, Jackson Browne and Souther, Hill-
man, Furay there certainly is such a sound.
However, she does not see that as the next
major sound. Stating that the industry is in
desperate need of a superstar, she said that
unless one surfaces scon, she sees a gospel
undertone coming in as the next major trend.

“*As far as who the image builders in our in-
dustry are," she replied to a question, *all of
us are involved. Each one of us has to contrib-
ute to the building of an artist."”

Jerry Heller, whose zgency handles 16 art-
ists and has 11 employes, said that at a large
agency, “‘you generally find a lot of high paid
executives handling the big stars. We feel that
once someone gets to that big star level, it
doesn't take anywhere near as much work as
it does with the new acts.

“Our top executives,” he continued,
“*spend time with reccrd companies, public
relations people, managers and promoters to
help break the new acts.

*‘Booking is a very personal business,'" said
Heller. ““I1t's one where you have to work hard
but you can also make a lot of money. And
you can tell your mother you're in show busi-
ness."

Asked about the relationship between the
agent and manager, Heller said, “The man-
ager is more likely to ke looking at the long-
term goals of the artist while the agent's
prime responsibility is the short run. And
both are absolutely necessary. I've never
known a new act who really got anywhere
without using a manager or an agency.

““If you want to hire a promoter or agent for
justone big tour,”” Heller said, ‘*you should re-
sign yourself to the fact that you are working
with people who don’t have your best interest
in mind. And there is no reason why they
should. But a permanent manager or agent
does have the best interest of his artist in
mind.”

On the subject of meney, Heller explained
that for a one-nighter, ihe agent can take up
to 20 percent, while he can take 10 percent
on dates of three days or more. These fees
are designated by the American Federation of
Musicians.

As for the artist at a sellout concert, Heller
estimated that 15 percent of the gross goes
to the hall, 60 percent *0 the act and the rest
is split between promotion and advertising.
The artist probably keeps 50 percent of his
share, after payment to manager and agent,
publicity, business manager if he has one,
plus travel and other expenses.

On crossover, Heller said that to be a major
record artist, there must be crossover, espe-
cially between black and white buyers.

Advice to new artists came from all the
panel. All agreed that an artist stands a much
better chance of making it if he visits man-
agers and record companies personally (Gor-
don estimated that 99 percent of the material
he receives in the mail is rejected) and if that
someone knocks on doors long enough,
someone will listen. Heller added that an art-
ist should also be willirg to take advice.

Art diraction: Bernie Rollins
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1 3|12 SOUTHERN COMFORT
Crusaders, ABC/Blue Thumb BTSY-9002-2
2 1114 PIECES OF DREAMS
Stanley Turrentine, Fantasy F-9465
3 2|16 THRUST
Herbie Hancock, Columbia PC 32965
41 41|10 BAD BENSON
George Benson, CTI 6045 S1 (Motown)
5| 22 5 SUN GODDESS
Ramsey Lewis, Columbia KC 33194
6| 9| 7 SATIN DOLL
Bobbi Humphrey, Blue Note BN-LA344-G (United Artists)
71 6 5 TOTAL ECLIPSE
Billy Cobham, Atlantic SD 18121
8| 7 |34 BODY HEAT
Quincy Jones, A&M SP 3617
91 5|16 WHERE HAVE | KNOWN YOU BEFORE
Return To Forever Featuring Chick Corea, Potydor PD 6509
1010 | 5 GET UP WITH IT
Miles Davis, Columbia KG 33236
11 | 12 7 FLYING START
Blackbyrds, Fantasy F-9472
12118 | 7 THE BADDEST TURRENTINE
Stanley Turrentine, CTI 604851 (Motown)
13| 8|16 ISIT IN
Eddie Harris, Atlantic SD 1659
14 14 | 39 LAND OF MAKE BEL!EVE
Chuck Mangione, Mercury SRM-1-684 (Phonogram)
1530 | 5 ANOTHER BEGINNING
Les McCann, Atlantic SD 1666
16 [ 25 | 3 STANLEY CLARKE
Nemperor NE 431 (Atlantic)
17 [ 16 | 20 HIGH ENERGY
Freddie Hubbard, Columbia KC 33048
18137 | 3 STORIES TO TELL
Flora Purim, Milestone M-9058 (Fantasy)
191 19 |59 HEAD HUNTERS
Herbie Hancock, Columbia KC 32731
20| 11 | 31 MYSTERIOUS TRAVELLER
Weather Report, Columbia KC 32494
21021 | 14 ECHOES OF A FRIEND
McCoy Tyner, Milestone 9055 (Fantasy)
2|17 | 7 FEEL
George Duke, BASF/MPS MC 25355
23113} 5 THE BADDEST HUBBARD
Freddie Hubbard, CTI 604751 (Motown)
24 (15 | 16 ALL IN LOVE IS FAIR
Nancy Wilson, Capitol ST 11317
25 m FACING YOU
Keith Jarrett, ECM 1017 (Polydor)
26 23|10 SAMA LAYUCA
McCoy Tyner, Milestone M 9056 (Fantasy)
27| 27 | 31 WINTER IN AMERICA
Gil-Scott Heron & Brian Jackson, Strata-East 19742
28| 28 | 31 THE BLACKBYRDS
Fantasy F-9444
29| 31 5 NEWMANISM
David Newman, Atlantic SD 1662
30 m JAMAL PLAYS JAMAL
Aamad Jamal, 20th Century T-459
31( 29| 3 IN MEMORIAM
Modern Jazz Quartet, Little David LD 3001 (Warer Bros.)
321 35] 3 LIVE OBLIVION, Vol. 1
Brian Auger’s Oblivion Express, RCA CPL1-0645
33| 20 7 ARTISTRY
Deodato, MCA 457
34 (2| 23 ONE
Bob James, CTI 6043 (Motown)
35 m ADAM’S APPLE
) Doug Carn, Black Jazz BIQD-21 (Ovation)
3 | [EZTCN)| BUTTERFLY DREAMS
Flora Purim, Milestone M 9052 (Fantasy)
37| 24 | 38 CROSSWINDS
Eilly Cobham, Atlantic SD 7300
38 ( 36 | 10 INTERSTELLAR SPACE
John Coltrane, Impulse ASD 9277 (ABC)
39| 32 7 POTPOURI
Thad Jones & Mel Lewis, Philadelphia International KZ 33152 (Co-
lumbia)
40| 39 | 88 SWEETNIGHTER

Weather Report, Columbia KC 32210
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Talent

Studio Track

The RCA Studios in Los Angeles
have been busy over the past few
weeks. with a number of the label’s
artists starting off the New Year with
LP work. The Hues Corporation,
coming off its biggest year ever, was
in with David Kershenbaum produc-
ing and Grover Helsley at the control
boards. Barry Mann, co-writer of
many classic rock tunes with Cynthia
Well, was in cutting an LP of his own
with Terry Melcher handling pro-
duction and Kent Tunks working as
engineer. California Music came in
to cut, with Bruce Johnston (onetime
Beach Boy) producing and Tunks
again at the boards. Mann and Cali-
forina Music both record for Equi-
nox.

In other RCA action, Harry Nils-
son has been in, producing himseif
with Richie Schmidt producing. The
Main Ingredient did some work on
their next LP with Ed Townsend as
producer and Mickey Crawford en-
gineering. Columbia artist Johnny
Mathis is preparing his next LP ef-
fort, with producer John Flores lay-
ing down tracks.

x K %

In East Coast activity, Chubby
Checker stopped by Bob Archibald’s
new 3M 24-track studio at the Musie
Factory in Miami to do some LP
work. Frankie Valli (of Four Seasons
fame as well as being a successful
solo artist for the better part of a dec-
ade) and Disco Tex have been cut-
ting material at New York City’s

Talent
In Action__

® Continued from puge 26

sional musicians that hopefully will record very
s00N.

You can look for this group to appear under
the names of each of these musicians at various
times. ROBERT FORD

GOOD NEWS
Si. James Theater, New York

Good News” belongs to that genre of moldy
oldies that would have been best left languish-
ing undisturbed among the antiquated bric-a-
brac of that particular period.

True, the tunes, “You're The Cream In My
Coffee,” “Button Up Your Overcoat,” and "“The
Best Things In Life Are Free,” are great stand-
ards and will probably conjure memories of
bobby socks, soda pop, and domitory gossip for
some; but basically the plot, a sophomoric exer-
cise in college campus romances, is tedious in
spite of some professional acting, faithful period
costumes and sets, and the gimmickry of a slew
of onstage animals from skunk to ltama.

“Good News" features Gene Nelson, Alice
Faye, Stubby Kaye and some talented new-
comers. Words and music are by De Sylva,
Brown and Henderson. Michael Kidd is listed as
the director, but Abe Burrows and Donald Sad-
dler both had some involvement in this role.
(The show was reviewed Jan. 2 and closed two
days after.) RADCLIFFE JOE

Relate To People

® Countinued from page 27

that every time a country artist has
made it big, he or she has said they
are not country, they’re something
else. The same happened with black
music and any minority music has
this problem. We’re finally getting
people now, like Waylon Jennings,
who are beginning to cross into pop
and are still saying they are country”

Newbury has a new LP due in a
month or so (“Recording and writ-
ing don’t conflict,” he says). And he
will satisfy his personal appearance
urge with a show in Los Angeles
later this month.

By BOB KIRSCH

Media Sound, with Bob Crewe pro-
ducing both. Crewe, along with Bob
Gaudio, handled production on
most of the Four Seasons’ big hits.
Sudden Rush Music¢ in New York
City is offering a service, available to
all in the recording and production
fields, to help provide artists for ses-
sion work. The artists will be paid
union scale for mastering and are
available at special rates for demo
and production/spec work. Musi-
cians are available in rock, pop, soul
and country styles and play a num-
ber of instruments. Both readers and
non-readers are available. Studio
musical director Michael Berman is
spearheading the project. Also avail-
able through the studio are lead
sheet preparation and arrange-

ments. . * *

Columbia artists are keeping busy
around the country. David Bromberg
is cutting his next LP for the label,
with friends Dr. John, Buddy Cage,
Jesse Ed Davis, Bonnie Raitt and
Linda Ronstadt lending a helping
hand. Loudon Wainwright is now
mixing down his third album for the
label and Paul Simon is back in the
studio. Keith Moon, MCA artist and,
drummer for the Who, is finishing
up his first LP as a vocalist with help
on five tracks from Flo & Eddie.
Down in Nashville, Johnny Pay-
check was in Studio B working with
producer Billy Sherrill on his next
LP and single.

* * *

At DSR Productions in Berkeley,
Don Harrison has been in the stu-
dios with Russ Gary producing and
John Flores handling the engineer-
ing. Helping out are bassist Stu
Cook and drummer Doug Clifford,
both former members of Creedence
Clearwater Revival. DSR uses the
firm’s 16-track mobile recording
unit as a control room with commu-
nication through closed circuit TV.
The unit features two 3M 16-track
recorders and a console custom built
by de Mideo Engineering. DSR has
used a similar operation to cut recent
efforts from Tom Fogerty (another
Creedence member) and Doug
Sahm. Russ Gary along with Clif-
ford and Cook own the studio.

* * *

It’s a busy start this year for the
Burbank Studios in Los Angeles.
John Stewart is working on his next
LP, getting some help from the ma-
rachi group that plays at the La
Fonda Restaurant. David Steinberg
is in cutting a comedy LP, as is Al-
bert Brooks. The Firesign Theatre is

finishing up its latest comedy set as
well. Gordon Lightfoot, coming off
what was probably his most success-
ful year in an already gigantic ca-
reer, is working on his next effort,
while J.J. Cale is working with Shel-
ter president and producer Denny
Cordell. Barbra Streisand is wrap-
ping up the soundtrack for her “A
Very Funny Lady” movie.

Also at Burbank, a sound effects
library has been added geared to the
needs of comedy LPs. Seems a lot of
comedians have been working with
staff mixer Andy MacDonald, and
Andy felt such a library would come
in handy.

In appointments and promotions,
Dick Jarrard becomes director of la-
bor relations, Seymour Yack is now
business manager, Bob Knoechel be-
comes head of accounting, Sharlene
Collins joins the operations depart-
ment and Ed Medman becomes di~
rector of business affairs.

Kresky Grabs
Santa Ana Plum
For Five Years

LOS ANGELES-—-The 20,000-
seat Santa Ana Stadium in subur-
ban Orange County here has
granted a five-year exclusive concert
lease to Harvey Kresky’s Am-
phitheater for Performing Arts.

Kresky, formerly with William
Morris Agency, has contracted with
the city of Santa Ana tostart produc-
ing shows this spring. Santa Ana is
the seat of Orange County, directly
south of Los Angeles and one of the
fastest-growing regions in the U.S.
with a population approaching 2
million.

Y

16 TRACK RECORDING STUDIO
40 Minutes From Manhattan

- Noise Reduction

- Block Booking at
Reasonable Rates

- Also Available—
Long Term Lease

- A Studio With a History
of Hits

For Further Information Call:

(212) 582-1070

RECORDING
STUDIOS, INC.

34 Route 303, Blauvelt, New York 10989

[

24-track

recorders

need

dbx noise
reduction

d bx incorporated/ 296 newton street/ waltham, mass./ 02154
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Classical

Maazel Introduces New

Campaign For Youth Only

By ROBERT SOBEL

NEW YORK-Conductor Lorin
Maazel is embarking on a single-
handed campaign to attract youth to
classical music through concerts, asa
means to stop the “scrambling” for
subsidies.

Unveiling the plan during a Na-
tional Music Conference luncheon-
meeting, the Cleveland music direc-
tor stated that the only way to reach
youth is by having them participate.
In this regard he startz=d a program
recently in which some 850 children
were asked to learn the last move-
ment’s choral segment of the

Beethoven 9th, which they sang in CHICAGO SYMPHONY ORCHESTRA VIENNA PHILHARMONIC
junction wi Cleveland RG T
comuncuon wit e Clecind s Push On SIRGEURS =B KARAJAN

said that only half of the 10-16 year-
old ‘“choraleers” recruited were
members of school performing
groups.

Maazel said that some 5,000
people attended the concert, a figure
he considered to be quite good. A

foundation funds and government
subsidies.”

The conference, whose theme was
“How Does Youth Tune In to Music
Today?” was chaired by Leonard
Feist, NMC president. He presented
the council’s citation to the Voice Of
America for its continuing contribu-
tion to the world of music through
the playing of American music. In
the morning a panel discussion was
keyed to the youth theme.

AF Plans

Ms. Peters

NEW YORK-Opera star Ro-
berta Peters has finished recording
an album of folk songs for Audiofi-
delity Enterprises entitled, “Raisins

“Top classical label of 1974” suiBoarp
“The classical label of the year”

LOADOX
STRAVINSKY
THE RITE OF SPRING

RECORD WORLD

pucciN__ LOXIOX
MADAMA BUTTERFLY
FRENI, PAVAROTTI, LUDWIG

second concert has been scheduled ~ and Almonds.” The label is plan- :\-\,!

for Jan. 21, when some 1,500 public ning a large-scale promotion behind - e e

school pupils will perform at the the LP. } CS 6885 OSA 13110
Cleveland Public Auditorium three In conjunction with Ms. Peters’ “The Chicago Symphony is the most “..a marvel,an instant phonographic
works with the Cleveland Orchestra appearance on major TV talk shows exciting orchestra before the public landmark” TIME

directed by Maazel. The youngsters,
many of whom have never sung with
any kind of chorus before, will sing
in Russian and German as well as
English. A part of the 1812 Overture
and a Mahler piece zre included in
the program.

In addition, Benjamin Britten’s
“Young People’s Guide To The Or-
chestra” will be narrated by “a ma-
jor American sports figure,” accord-
ing to Maazel, who also said that the
occasion will constitute part of a pi-
lot project which he hoped would be
used as a guide for other communi-
ties.

He said that he felt that exposure
to classical music at an early age was
extremely important and he said
that youngsters can absorb music of
that kind just as easily as nursery
rhymes. “My three-year-old son ab-
sorbs Schoenberg as rapidly and as
easily as ‘Three Blind Mice."”

He contrasted the differences in
ages of concert audiences in Japan
and England as compared to the
U.S. The average age of Japan’s con-
cert audiences, he said, was under
30. The age group at England’s con-
certs was similar. The age situation is
just the opposite here, with very few
persons under 30 attending concerts,
he said.

The participation program, he felt
0o, would demonstrate that classi-
cal music makes “good commercial
sense” and would provide the key to
how to increase its audience. He em-

phasized that the results of this kind
of program mightstop the “demean-
ing and humiliating struggle for

within the next few months, AF En-
terprises will send posters, album
cover easels, photos and other pro-
motional items to stores.

Also a window display contest is
planned, with prizes to be given
within each distributors’ area. The
dealer with the winning window dis-
play nationally will be invited here
as dinner guest of Ms. Peters.

AF will also send out ts largest di-
rect mailing ever of the album to ra-
dio stations and key accounts.

Writ Bid Vs.
St. Louis Unit

ST. LOUIS—The St. Louis Sym-
ptony has been asked by the Equal
Employment Opportunities Com-
mission to hand over records in a sex
discrimination case brought by a
woman cellist.

The Commission is seeking a
court order to force the symphony to
honor the agency’s subpoenas. The
symphony claims the agency lacks
juridiscition.

The cellist, Sally Wemott, said she
filed her complaint with the com-
mission in August 1972. She claims
that the symphony discriminates
against women by paying women
less than men, “though the women
have a superior rating of skill.” She
also claimed that women were not
being promoted or able to bid for
higher paying jobs.

The request for a court order was
filed at the United States District
Court here.

today, and this is very probably the most
exciting record it has ever made.”
HIGH FIDELITY

CS 6849

R. Strauss: DON QUIXOTE
The Los Angeles Philharmonic —
Zubin Mehta

=3 g}
OSA 12103
Gilbert & Sullivan: THE MIKADO
The D'Oyvly Carre Opera Company

For two years in a row, LONDON has been named TOP CLASSICAL
LABEL by Billboard. The product we feature here gives us a great start
on 1975! And now look what’s happening on the incredible STEREO

TREASURY SERIES:

st THE BUDGET RECORDS WITH THE
® FULL-PRICE SOUND

1. Imported records mean silky

smooth, quiet surfaces.
2. Exclusive ffrr stereo sound.

3. World renowned artists in super-

lative performances.

NEW RELEASES

A MAGNIFICENT CONCLUSION
TO A MONUMENTAL SERIES!

THE COMPLETE SYMPHONIES

4. Plastic lined inner sleeve protects

5. Low $3.49 list price.

your records.

THE WORLD OF THE SPANISH
GUITAR — NARCISO YEPES
STS 15224

Beethoven:

31

ayvo8g1Ig 'S/61 'S AHVNNYIM

OF HAYDN SYMPHONY NO. 3 “Erdica”
Volume 9 — The London Symphonies L AL LI S UY
(Nos. 93-104) STS 15319/24
Appendices STS 15316/17 plus superb recordings by Julius
; Katchen, Ernest Ansermet, Willi Bos-
Symphso%eie.gst)z34&104 kovsky, Clifford Curzon, Lamberto
. Gardelli, Sir Adrian Boult, Hilde
Antal Dorati

Gueden, and many others.

The Philharmonia Hungarica

; . - i
PAVAROTTI IN CHICAGO—Rose Records was the scene of London Records
most recent personal appearance for the affable tenor, who was in the windy
city for a concert to celebrate the 80th anniversary of the Auditorium theater.
Left to right are Stan Meyers, London Records Midwgst; Jim Rose, Rose
Records; Luciano Pavarotti; John Harper, London Records.
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E #STAR  Performer—LP's  registering E
S | treatest proportionate upward prog: s
ax | a2 | o | ress this week e-41l e
2120 |m : 282 m
el|lw|® Art_m, ujieI & Number elu|® lrt;st, Label & Number
E| 8| = | st Labeh £ S |£| it Labe)
li
111! 9]FRE ﬁ 40| 2| EVERLASTING LOVE
Ohio Players, Mercury SRM-1-1013 Carl Carlton, ABC ABCD 857
{Phonogra n)
2 | 3| 8 | EXPLORES YOUR MIND Ay 5| “ MIGHTY LOVE
A1 Green, Hi SHL 32087 (London) The Spinners, Atlanlic S0-7296
3 | 2 |14 | TOGETHER FOR THE FIRST 34 27| 8| ROCKIN' SOUL
TIME LIVE | Hues Corporation, RCA APL1-0775
B.B. King & Bobby Blue Bland,
ABC/Ountifl DSX-50190 35| 29| 33| RAGS TO RUFUS
4 5 9 | CAUGHT UP Rufus Featuring Chaka Khan,
Millie fachson, Spring SPR 6703 ABC ABCX-809
(Polydor)
ﬁ 36| 30| 16| THE KIDS & ME
9 | 9| DO IT TIL YOU'RE ‘ :
SATISFIED Billy Preston, A&M SF 3645
BT. Express, Scepter SPS 5117
i ﬁ‘l 48| 3| PRICED TO SELL
6 | 7| 8 { FLYING START ' Funk Inc., Prestige P 10087
Blackbyrds, Fantasy F-9472 (Fantasy)
ﬁ 17 | 5 | KUNG FU FIGHTING AND 38 '-33 4| GETUPW
ITH IT
OTHER GREAT LOVE SONGS : i f
Car Douglas, 20th Centory 1464 | Miles Davis, Columbia KG 33236
8 | 8| 5| NEW AND IMPROVED 39 | 32| 13| DO IT BABY
Spinners, Atlantic SD 18118 ‘ Miracies, Tamla 334V1 (Motown)
| s WITH EVERITHING | FEEL | 49 35| 39| sk TiGhT
Aretha Franklin, Attantic SO 18116 ' e ] 1 E) S
10 [ 6 |10 | | FEEL A SONG
Gladys Ksight & The Pips, 41 ] 46| 17| THRUST
Buddah EDS 5612 Herbie Hancock, Columbia PC 32965
19 | 4 | RUFUSIZED ‘
ﬁ Rufus Featuring Chaka Khan, 42| 4 3| JAMAL PLAYS JAMAL
ABC ABCD 837 ’ Ahmad Jamal, 20th Century T-459
12 12 | 7 iﬂﬂmugohtml S 43! 37| 6| ME N ROCK 'N ROLL
o (u:ite;'m‘i‘;s)o W Ehk ( David Ruffin, Motown M6-818S1
|
ﬁ 23 |25 | FULLFILLINGNESS’ THE 44 | 42| 15| LIGHT OF WORLDS
FIRST FINALE ‘ Kool & The Gang, De-Light DEP
Stevie Wonder, Tamla T6-33251 i 2014 (PIP)
{Motown} |
4 l =5 ‘ 45 | 50 | 37| MARVIN GAYE LIVE
14 115 | 5 :xaﬁﬁc“'fs‘g 73‘0';'“ BAND i Tamla T6-33351 (Motown)
15 |13 (10 !IOHILE\.G?LGDD = 46 | 43| 11| BORBOLETTA
ve Unbimite: rchestra, i
2011 Century T-458 | Santana, Columbia PC 33135
16 |16 {20 | CAN'T GET ENOUGH 4 } 39| 6| GREATEST HITS
Barry Wiite, 20th Century T-444 Bobby Womack, United Artists
UA-LA199-G
ﬁ 22 | 7 | THE BADDEST HUBBARD \
g::::: n};ubbard. CTI 604751 48| 55| 5| BLACK BACH
ﬁ 2 3 | TomaL | Lamont Oozier, ABC ABCD 839
CLIPSE ;
Billy Canham, Atiantic SO 18121 mgmmv DOWN
19 {20 | 7 | THE BADDEST TURRENTINE TR
Stanley Turrentine, CTI 6048S1 Ll (? o)
(Motowr)
50 | 41! 8| DEATH WISH/SOUNDTRACK
20 | 4 {11 | SOUTHERN COMFORT Herbie Hancock, Columbia PC 33199
Crusade-s, ABC/Btue Thumb l
BTSY-9002-2
51 | 54| 14| IN HEAT
21 |10 |18 | UVE IT UP Love Unlimited, 20th Century T-443
Istey Bros., T-Neck PZ 33070 l
(Columbia) 52 | 47| 22| HELL
22 114 | 10 | PIECES OF DREAMS l James Brown, Polydor PD2-9001
Staniey Turrentine, Fantasy F-%465 53 | 58 2| BURGLAR
23 |25 | 4| SUN GODDESS Freddie King, RSO SQ 4803
Ramsey Lewis, Columbia KC 33194 | (Atiantic)
24 |18 | 6| FOR YOU |
Eddie Kendricks, Tamla T6-335 54 | 49 9 (é(:tT Lo f.nlND A WAY
(Motown) I (;ud‘;ah)ﬂy ield, Curtom CRS 8604
|31 | 3| THE MAGIC OF THE BLUE '
Blue Magic, Atco SD 36-103 55 m SOUL & INSPIRATION
26 | 26 8l AL ml LOVE !S FAIR \ [ Sth Dimension, Bell 1315 (Arista)
Nancy #ilson, Capitol ST 11317 56 57 5| CANDI
27 124 | 10 | HEAVY Candi Staton, Warner Bros. BS 2830
Stylistics, Avco AV 69004 |
, 57 159 | 2| SHE'S GONE
28 | 21 | 32 | THAT NIGGER'S CRAZY g
Richare Pryar, Partee PBS-2404 I Lou Rawls, Bell 1318 (Arista)
(Stax) |
53 [ YOU FUNNY MOODS
ﬁ 36 | 27 | DREAMER | Skip Mahoney & The Casuals,
gg:bgglg; Bland, ABC/Dunhiil | D.C. International DCI 3001
ﬁ 38 | 34 | BODY HEAT 59 | 51| 8| PYRAMID
Quincy Jones, A&GM SP 3617 Cannonball Adderly, Fantasy F-9455
31 | 34 [ 13 | HIGH ENERGY 60 | 53| 6| TRUSTMAKER
;'543“3134’;"""8"1- Columbia The Tymes, RCA APL1.0727

General News

BASSISTS

LOS ANGELES—Bass players
are gravitating to the Black Jazz la-
bel. Owner Gene Russell currently
has four bassists among his roster of
17 artists.

They include Cleveland Eaton,
Roland Haynes, Henry Franklin
and Jamal Nasser.

Eaton, of course, was most
recently with Ramsey Lewis and
Nasser plays with Ahmad Jamal
Haynes used to play with the Three
Sounds and Franklin is currently
working with Freddie Hubbard.

Owner Russell, himself a pianist,
says i’s pure coincidence that all
these bassists are leading groups on
his nearly four-year-old label.

“None of them take solos,” Rus-
sell says in a puzzled manner. “It’s

Four Bull-Fiddlers Are Featured By Pianist
Gene Russell In His Black Jazz Repertory

got to be a time thing with them . ..
the steady time they propel and hav-
ing the freedom to weave in and out
of chord changes. That’s got to give
them pleasure rather than soloing.”

For Haynes’ new LP he switches
to electric piano—the second ampli-
fied keyboard for the date, prompt-
ing Russell to comment he can’t re-
call any other jazz LP with two
electric pianos.

Of all his artists, Doug Carin is the
top seller. His fourth LP, “Adams
Apple,” is also the title of a single
just pulled from the package. The
tune, featuring a strong vocal sound,
has a danceable beat which Russell
claims is gaining him airplay on sev-
eral r&b stations.

With Black Jazz primarily a mod-

ern jazz LP company, the develop-
ment of a single for the commercial
r&b market portends a new direc-
tion for the company. Russell says
he’s now telling his artists they have
to “play with the times ... create a
music that can appeal to everybody.
Your Julliard training doesn’t do
you any good when “Kung Fu
Fighting” makes it.”

Of course Russell says don’t
prostitute your art, only be aware of
a broad market which is accepting

jazz musicians who add a touch of

soul, a smattering of rock. Canadian
Haynes has caught the message: one
cutin his forthcoming LP is “Funky
Mamma Moose” which is supposed
to tribute both Canada and Ameri-
can soul.

CBS Giving Ellis Green Light

By NAT FREEDLAND

LOS ANGELES—Don Ellis, Co-
lumbia vice president transferred to
head the label’s West Coast oper-
ation in December, says CBS has
given him a full mandate to do
whatever is necessary to make Co-
lumbia an active and successful
record competitor in the West’s crea-
tive scene.

“Because of Columbia’s size and
power, it is not healthy for the entire
industry when we are inactive in any
area,” Ellis says. “Our activities gen-
erate other activities throughout the
business.”

The former chief of Epic and CBS
custom labels a&r feel that Los An-
geles is the hub of the record indus-
try teday and thus it is necessary for
Columbia to take a more active
“two-coast” stance than it has in the
recent past.

Ellis has aiready acted to beef up
his a&r staff in Los Angeles. Joe
Wissert, producer of Helen Reddy’s
recent No. | single “Angie Baby,”
has joined Columbia as both staff
producer and a&r coordinator.

Also, veteran Columbia a&r exec-
utive Jack Gold has rejoined the
staff to specialize in West Coast
MOR artists and material.

Ellis says another major a&r ap-
pointment for Los Angeles is in the
works. And Ron Oberman, another
recent transfer from CBS New York
headquarters, is now in charge of all

Soul
Sauce

® Continued from puge 32

sister FM station, which will air
pending FCC approval.

While we’re favoring good news,
Joe Fisher, operations manager
WRBO-AM and WCKO-FM
Miami, reports on personnel ad-
vancements at the stations. Chuck
Anthony has been upped to produc-
tion manager WRBO, and James
Thomas is presently jazz music di-
rector of WCKO-FM.

Manny Clark, program director
and 6-9 a.m. personality at WGIYV,
Charlotte, N.C., says popular de-
mand has forced the station to ex-
tend the hours for gospel music. As
of Jan. 1, WGIV can be heard on a
continuous around the clock basis,
with a multitude of different sounds.

Remember . .. we’re in communi-
cations, so let’s communicate.

KJLH in Los Angeles paid tribute
last Wednesday (15) to the birthday
of the late Dr. Martin Luther King
by playing excerpts from his famous
speeches followed at one point by
Roberta Flack singing “The Impos-
sible Dream.”
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; Columbia photo
Don Ellis, Columbia chief of Los An-
geles operations, going all-out to
give CBS ‘‘two-coast’” a&r.

merchandising campaigns emanat-
ing from Los Angeles.

Los Angeles will now be inde-
pendent in signing new artists. “If
it's a million-dollar deal, naturally I
have to consult New York,” says
Ellis. “But with a standard album or

singles contract on California artists,
we'll be making the decisions right
here.” I

The youthful Ellis has spent
nearly 20 years in the record busi-
ness, starting as a teenage retail clerk
in his native Detroit. he wound up
owning three record stores of his
own in Detroit and then, after sales
and promotion stints with London
and Decca, went to work as an exec-
utive for the far-flung Discount
Records chain. As a regional man-
ager, Ellis moved his family around
the country till he wound up in San
Francisco.

Then, after CBS bought Discount,
ex-president Clive Davis “discov-
ered” Ellis during a Columbia con-
vention and brought him in as mer-
chandising chief of the Epic Records
division in 1970.
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Ellis moved increasingly into a&r o

responsibilities in the following®
years. During this period, Epic be-

came a prominent factor in the total

CBS picture, with the likes of

Charlie Rich and Edgar Winter

emerging as superstars.

Premier Tees Fight To
Keep Acts’ Fees Stable

e Continued from page 27

“Many schools saw this group on
that first tour and decided that they
would be a great headliner during
their next tour,” Felton says. “Also
the group decided to play second
billing on that first tour by their own
accord and it paid off.”

Felton says his agency is still
heavily-laden with European rock
acts and that these bands are still as
popular today as they were in the
past because of the mystique that
surrounds them.

Although there is a large group of
colleges still interested in booking
rock shows, Felton says that there is
still a movement at some schools
toward booking folk.

“We have had a large interest in
some of our softer sounding groups
such as Poco and Steeleye Span,” he
says. “I’s still hard to say what kind
of groups will make it big on
campuses, but the current product of
that band and their past efforts are
always important.”

Inflation has taken its toll on some
schools’ schedules and there are
many that buy more carefully, but
schools are still putting on a variety
of shows, according to Felton.

“Business was down a little bit the
first school semester, but we are still
trying to work out situations with
promoters to ease the economic con-
dition,” he says.

Ed Rubin, president of Magna

Artists, says all of his acts are aware
of the inflation, noting:

“Block bookings are really scarce
these days and part of the reason is
too many agents think that they can
sit by a phone and wait for it to ring.
They just don’t realize that this is a
buyer’s market and not a seller’s
market and you’'ll get killed if you
don’t realize it.

“March is the month that will de-
cide the direction for the rest of the
year and it’s hard to say what direc-
tion that will be.”

“I'LL SEE YA
IN THE BREAD LINES”

Magnificent Ones on
Katie The Great Records.

First production for Tommy
Colbert, the Springfield Ohio
Sound.

Distributed by All West.

Currently being played on
KJLH in Los Angeles.

Phone: (213) 556-3000

agdvoda
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CHECK TYPE OF AD YOU WANT:

Box rule around alt ads.

prior to date of issue.

Biilboard.

[J REGULAR CLASSIFIED~75¢ a word. Minimum
$15.00. First line set ail caps. Name. address
and phone number to be included in word count.

[] DISPLAY CLASSIFIED AD—One inch. $35.00:
4-times $32.00; 26-times $30.00; 52-times $25.00.

box number and address.

DEADUINE—~Closes 4:30 p.m. Tuesday, 11 days

CASH WITH ORDER, Classified Adv. Dept.,

1 Distribution Services

& Equipment

O Help Wanted

0 Used Coin Machine
Equipment
@1 Promotional Services

»

Check heading under which ad is to appear
(Tape & Cartridge category classified ad is not accepted.)

[ Record Mfg. Services, Supplies

- [0 Business Opportunities
" {1 Professional Services
[ For Sale

. [0 Wanted to Buy
O Publishing Services
[0 Miscellaneous

[} Box Number, c/o BILLBOARD, figure 10 addi-
tional words and include 50¢ service charge for

Enclosed is §_

ol B SNECHeC
PAYMENT MUST ACCOMPANY ORDER
Or you may pay for your classified advertising on your credit card.

3 Money Order.

(New York: 212/764-7433).

RN

ADDRESS ALL ADS—Erv Kattus, BILLBOARD,
2160 Patterson St., Cincinnati, Ohio 45214, or
telephore Classified Adv. Dept. 513/381-6450.

FOR SALE

DISTRIBUTING SERVICES

MUST SELL

1 Ampex 1" BLM and 10 slaves........ $25,000

1 Grandy 1" BLM and 4 slaves.........$10,000
3Liberty 8 track winders.. .$500 each
1 Andersonl sealer ... ... .$1000
1 Bivins sleave folder.. ......$2500

' 2Electro Sound 8 track splicers...$350 each

Call or write:

CARTRIDGE INDUSTRIES
P.O. Box 186

Exceisior Springs, Mo. 64024
(816) 637-6011

CASSETTES WITH 3-M TAPE

Top of the line, C-2 thru C-100, U.S.A. made
and assemble, priced right. Also C-O,
boxes, 8-TR's.

COPIFAX

916 N. St. Lincoin, Neb. 68508
(402) 432-5930

ja25s

SCHOOLS &
INSTRUCTIONS

Credit Card No 3 0O American Express

L [ Diners Ciub
Card Expires__- 0O Master Charge Bank
Signature 0O BankAmericard
NAME =
ADDRESS i
CITY. STATE ZIP CODE
Telephone No -

FOR SALE |

e T e o ey e et s il G WA s . S e e S s

o ————

british

CAROLINE
EXPORTS

9-11WoodtieldRoad London W9 2BA
Telephone 01-286 6090 - Telex 22164

Worldwide wholesalers of UK and
European gramophone records,
cassette tapes, cliothes and posters

VIRGIN RECORDS

material is our speciality.

CI/SUPERCART
EMPTY
8 TRACK
CARTRIDGES

+ Bulk 8 track and cassette tape

- Splicing materials

- Sleeves

- C.B. equipment (mobiles, bases
and antennas).

Call: Terry D. Vogler
(816) 637-6011

CARTRIDGE INDUSTRIES CORP.
P.O. Box 186,
Excelsior Springs,

Missouri 64024 tn

LEAR JET
8-TRACK
CARTRIDGES

CALL—DON BIRKENESS
816—637—-2114

WRITE—
AVSCO INC.
69 HIGHWAY &
CORUM ROAD
EXCELSIOR SPGS., MO.

tfn

8 TRACK CARTRIDGES
NORELCO STYLE BOXES
C.0. CASSETTES
CASSETTE HALVES

Excellent Quality

DYNA-DAY PLASTICS. INC.

1521 East Avis Dr.
Madison Heights, Mich. 48071
(313) 585-6280 \fn

FOR SALE

Complete Pentagon In-Cassette Dupli-
cation System. 4 #C-1000 Masters, 9
slaves (8 position). First Class Condition.
Sell any part. Masters $1000. ea, slaves
$800. each.

ESP, Inc. Bearl Brooks
2304 E. Johnson
Jonesboro, Ark. 72401

(501) 935-3533 fe8

DO YOU SELL TAPES AND RECORDS?
We can increase your PROFITS, with our half
million dollar inventory of T.V.’s, stereos, tape
players, calculators, and other consumer elec-
tronics. Don’t miss added sales. Call or write:
Mr. Ted Ferrell, SOUND SYSTEMS, INC.,
4794 Fulton Industrial Blvd., Atlanta, Ga. 30336.
(404) 696-4274. tfn

OWN A COMPLETE
2, 4 or 8-TRACK
RECORDING STUDIO

Includes Tascam console, machines,
mikes, limiters and accessories.
For full information, call:
KEITH
(919) 275-5013 (COLLECTY) |
or write:
ITHACA SOUND CO.
Divislon of
THE GUITAR SHOP

332% Tate St.
Greensboro, N.C. 27403  eow

PREMIUM
8-TRACK BLANKS

Lear Jet style cartridge with rubber roller.
High grade duplicating tape, 65 standard
length in 1 min. increments—from 25 min.
to 90 min. 3 day delivery guaranteed. Over
one million sold.

25 min. to 45 min. any quantity....

4
$25.00 minimum orders. C.0.D. only.

ELECTRONIC SYSTEMS
P.0. Box 142, Fraser, Mich. 48026.
Phone: (313) 463-2592  se13

“NEW PRODUCTS”

« Quad Budget Tapes

« Cassette Budget Tapes

« 8-Track Budget Tapes

* Hi Quality Sound Allke Line
(Need Reps., Dealers, Distributors.}
Tape Disptay Cases Available

OKART, INC.
1 N.E. 7th St.
Oklahoma City, Oklahoma 73103
Pho: (405) 236-5946 mhl

FORSALE-RECORDSTORE AND ARCADE,
$25,000. Located East Reno. George Bott, 1101
Rock Blvd,, Sparks, Nev. 89431. (702) 358-3060.

ja25
FOLKWAYS . . . SINCE 1947, 1500 RECORDS,
all categories. Catalogue. 25¢: Folkways Records

record
exporters

25 years experience
in the record trade

Now internationally
organised

ANY RECORD SUPPLIED

CURRENTLY AVAILABLE

IN THE U.K. WRITE TO.-

EXPRESS RECORD

SERVICE DEPT BC

P.0. BOX 16, BRADFORD BD 1 3QL.
YORKSHIRE, ENGLAND.

Flrst Class FCC License theory and labora-
tory training in six weeks. Be prepared. . . let
the masters In the nation's largest network
of 1st class FCC licensing schools train you.
Approved for veterans®* and accredited
member National Association of Trade and
Technical Schools.** Write or phone the
locatlon most convenient to you. Elkins
Institute in Dallas.*** 2727 Inwood Rd.
214-357-4001

Eikins in Atianta**. 51 Tenth St. at Spring.

N.W. (404) 872-8844

Elkins in Denver**. 420 South Broadway
(303) 744-1434

Elkins in East Hartford. 800 Silver Lane
(203) 568-1110

Elkins in Houston***_ 3518 Travis
(713) 526-7637

Elking in Memphis***. 1362 Union Ave.
(901) 726-9762

Elkins in Minneapolis®***. 4103 E. Lake St.
(612) 721-1687

ElkIns in Nashville***. 2106-A 8th Ave. S.
(615) 297-5396

Elkins in New Orieans®**. 2940 Canat
(504) 822-7510

Elkins in Oklahoma City. 5620 N. Western
(405) 848-5631

Eikins in San Antonio®*. 503 S. Main
(512) 223-1848

REI FIVE WEEK COURSE FOR FCC 1ST
phone license. Six week course for Radio/TV

.announcer. Call or write today. REI, 61 N. Pine-

apple Ave., Sarasota, Fla. 33577. and 2402 Tide-
water Trail, Fredericksburg, Va. 22401. tfn

MISCELLANEOUS

BILLBOARD IS ON MICROFILM:

Back copies of BILLBOARD are available
on microfilm dating from November 1894 to
December 1970.

COMPLETE
8 Track
DUPLICATOR
BinLoop SYSTEM

Will do 14" and smaller pancakes—
Master and 6 slaves
$6500.

8 TRACK
FOUR COLOR
LABELS

$15.00 per thousand
also
%" LUBE TAPE:
5%¢ per hundred
INTERSTATE ENTERPRISES
P. O. Box 579
Shelby, N.C. 28150

(704) 482-0348 fo1

{A), 43 W. 61 St., New York, N.Y. 10023. ja25

GOING OUT OF BUSINESS. ALMOST NEW
winder, exerciser, sealer, shrink tunnel, 14 tape
racks. Sacrifice. 203-688-3213. ja25

OVER 10,000 OLDIES LISTED IN GIANT
45-page catalog. Crystals, Ronettes, Bill Haley
and thousands more. Send $1.00 for catalog to:
Aardvark Music, Box 69441, Los Angeles, Calif.
90069. eow

SOUND TRACKS—JAZZ-POP. VINCENT,
Box 5202, Long Island City, N.Y. 11105. ja25

SHRINK PACK RECORDS, TAPES. EQUIP-
ment complete, $295. L sealer, heat gun, film:
M. Latter Mfg., 5050 Venice Blvd., Los Angeles,
Calif. 90019. (213) 933-7646. fe8

NASHVILLE QUALITY DUPLICATING CUS-
tom 8 track tapes 75¢ each. Call or write Ray
Reeves, 220 Boscobel, Nashville, Tenn. 37213.
(615) 256-1656. mh 22

Microfilm copies of articles from any of
these issues may be obtained from Billboard
Publications at a cost of $1.50 per page up
to 5 pages.

For prices on additional copies and for
further information contact:
Bill Wardiow
General Services
Biilboard Publications
9000 Sunset Bivd.
Los Angeles, Cal 90069
213/273-7040 tfn

BILLBOARD
Group Subscription

Discounts
Save 20% on subscriptions to Billboard for
groups of 10 or more. For rates and informa-
tion write:

BOX 6019

c/o Biliboard, 1515 Broadway

New York, N.Y. 10036 tfn

THAVE SINGING TALENT.CAN WRITE
and arrange my own lyrics and lyric styles.
Need aid and assistance from talented
musical group, so as to compose own songs
as a group. | have new materials on hand,
ready to be set to music tempos. Will assign
group as my background, if found to be suit-
able for hire. “Get on board! A soul new
band wagon.” With Mr. L. B. Harkey—
Train. Address: 10634—57th South, Seattle,
Wash. 98178. Phone 725-2094. de27

ZAPPA, TAPES, INTERVIEWS, ETC.1 HAVE
a large collection of Zappa concerts from Aus-
tralia and overseas, also interviews, which I will
exchange for Zappa U.S. tour recordings, posters,
etc. Donald O’Halloran, 13 Canberra Grove,
Beaumaris, Victoria 3193, Australia. fel

HELP WANTED

WOKY NEEDS FULL-TIME NEWSPERSON.
Send tape and resume. Minorities welcome. 3500
N. Sherman, Milwaukee, Wisconsin 53216. ja25

]

ATTN! OVERSEAS IMPORTERS
and U.S A. EXPORTERS
We transport Racords, Tapes, etc. from
U.S.A. Offering: Great savings, low freight
rates—New American Suppliers for buyers
—Assemble various orders—Welcome you
when you arrive in N.Y.
Contact
BERKLAY AIR SVCES, MARKETING
P 0. Box 665, JFK Airport
Jamaica. N-11430. U.S.A. tfn

Maggie’s Farm Distributors
Nature’s Scent « Incense Oll and Cones
Mystical Musk Oils, etc.
Free catalog—Best Service anywhere—
Retailers only
P.O. Box 644-220
Push St.. Butler, Ala. 36904
For orcers call: Collect
(205) 459-3446 iy19

EXPORT ONLY

We specialize in pop cutouts at lowest
prices available. Serious import inquiries
are solicited as well for hard-to-get jazz LPs.

HARBOR RECORD EXPORT CORP.

8724-Third Avenue
Brooklyn, NY 11209 fe8

RECOROS, CARTRIDGES,
CASSETTES FOR EXPORT
ALL LABELS~REGULAR AND CLOSE
OUTS. Nearly 3C years serving importers
with consolidation and personaiized atten-
tion
DARO EXPORTS, LTD.,
1468 Ccney istand Ave.,
Brook yn, N.Y. 11230
Cabies: Expodaro eow

S

WE MAKE SMALL DEALERS BIG. OUT-
standing prices on elbums, accessories, car tape
players, radios, speakers. Lists free. Action
Sound, 880 Bonifsnt Street, Silver Spring,
Maryland 20910. tfn

ATTENTION, RECORD OUTLETS. WE
have the largest selsction of 45 rpm oldies and
goodies and also major label LP listings at pro-
motional prices. Send for free listings. All orders
welcome. Apex Recards, Inc., 947 U.S. Highway
#1, Rahway, N.J. 07065. tfn

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label
LP's are low as $1.00. Your choice. Write for
free listing. Scorpic Music Distributors, 6512
Limekiln Pike, Philsdelphia, Pa. 19138. Dealers
only. tfn

DISTRIBUTORS WANTED

Leading manufacturer of blank loaded
tape cassettes establishing a national mar-
keting program, seeks Rapresentatives/
Distributors/Jobters in all areas selling
to Chain Stores and mass merchandisers
with compatible lines. Those qualified reply to
Box 7003 Blliboard
1515 Broadway
New Yosk, N.Y. 10036 ja25
|

LARGE VARIETY OF JEWELERY: RINGS
$6.00 per doz. ete. 1000 other now items. House of
Ripps, 252D Lake Ave., Yonkers, N.Y. 10701. tfn

COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL

The Service of the Stars for 30 Yrs.
“THE CTOMEDIAN"
Original Monthly Service—$45 yr.!
2 issues, 310—3 for $12.00
35 “FUNMASTER” Gag Files, $45
“Annivemary Issue,” $30
“How to Master the Ceremonies,” $5
No C.O.D.’s
“‘We Teach Standup Comedy"
Remit to: BILLY GLASON
200 W. 54th St.
New York, N.Y. 10019 tfn

JOCK SHORTS!
Twice-Monthly Contemporary Comedy!
Hottest Service Anywhere!
Sample $Z. - Details Free!
BROADCAST LIBRARY

5804-A Twineing, Dallas, Texas 75227
tfn

“FREE"” CATALOG . .. EVERYTHING FOR
the deejay! Custom I.D.'s, Promos, Airchecks,
Wild Tracks, Books. FCC Tests, Comedy, and
more! Write: Command, Box 26348-B, San
Francisco 94126 tfn

DEEJAYS: NEW SURE-FIRE COMEDY!
11,000 classified one-line gags, $10. Catalog free!
Edmund Orrin, 278-A West Roberts, Fresno,
Calif. 93705. tfn

WANTED TO BUY

BTRACK CARTRIDGE EXERCISERS UP
to 10 at one time. Must be in good condition.
Have for sale 2 L.LE.M. pulse-signals, 8-track and
Cassette Winders in good condition. Infodex
Cassette Corp., 7 Cherry Ave,, Waterbury, Cagn.
06702. ja25
ATTENTION ROCXERS ... WWCL WATER-
bury, Conn. is looking for an oldie library. Con-
tact: Tom Collins at (203) 758-2468. tfn
8 TRACK TAPES. PRERECORDED AND
blanks. All categories. Send sample(s) and quan-
tity prices. Star Encerprises, 410 E. Livingston,
DOrlando, Fla. 32803. ja25
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GODDARD LIEBERSON
President,
CBS Records Group

You'd think that starting an internaticnal music company
would be an easy thing, since we’ve all heard about music
being a common language and universal in its appeal. But it
doesn't turn out to be simple at all.

While it is true that music of all kinds has a universal ap-
peal, the differences, sometimes subtle, between countries
«can be radical in terms of audience acceptance. Even classical
music is susceptible to national prejudices in terms of per-
formances. For instance, England, which | consider to have
possibly the greatest music audiences, for some time had
strange anti-English prejudices. By this, | mean, they were apt
to prefer German music played by German conductors, piar.-
ists or violinists; Italian opera by {talian singers; French music
by French pianists, etc. And for a long wh le, the serious Brit-
ish musician or performer was often view=d with a certain dis-
dain. Until the Beatles, | believe this was also rather true in
popular music. With the Beatles we had the strange phenom:-
enon of seeing what was originally an ind genous black Ameri-
can style presented as an English art form. All of this mean-
dering about on my part is merely to say that perhaps nothing
is really easy in the record business (unless you exclusively
produce hits) and starting up internationally was no different.

However, once we got going at CBS Records we moved
along with the speed of a foreign car—say a Massaratti or an
Astin Martin. For the reasons above, | determined from the
outset that we should, whenever possible, be national com-
paniesin the countries in which we were doing business. This
meant adopting not only the mores and language of a coun-
try, but also its musical taste and styles.

Reaching that philosophical decision was fine, but creat-
ing each of the national companies was another matter and in
this the sweat and strain was shared by many, including in the
early days, Norman Adler, then Harvey Schein, (who was par-
ticularly active in establishing many of our local companies),
and now Walter Yetnikoff. These men (and I think | ought to
include myself), worked very hard and were the ones who
shared the very difficult task of start-up.

For someone considering following this pattern, | would
advise him that it is a long and arduous, if thoroughly satis-
fying. job. We had an enormous advantage in having at our
disposal an imposing and important catalog of both popular
and classical music and this obviously wzs a great factor in
our successful ventures. Our new companies opened up a
worldwide market for our United States croduct which had
never before been presented satisfactorily through licensees
or other distribution agreements. This is not to criticize those
who held the licenses; circumstances are simply different,
particularly in the kind of relationships that are developed
with one’s own overseas managers who riave a clear under-
standing of our objectives and our produczts. But more impor-
tant than all of this was the factor of our 2stablishing com-
panies which were representative of the countries wve were in.
This meant development of national repertoire and national
artists, national management and a national outlook. This
was a philosophy shared by all of the CBS overseas managers
and by management in New York.

A very important element, obviously, is communication:
communication not only between countries but between
those countries and the home office. For this purpose. it does
not hurt to have some languages other than English on hard.
Formy own part, at one point, | went so far as to try Japanese.

did get some knowledge in it, but never enough to really con-
vey a subtle idea. But then it doesn't hurt to know how to say,
‘Help!" in Japanese—particularly when the bath water gets

too hot. | remember another moment in Belgium when the
wife of one of our associates with the wish, | believe, of show-
ing me the depth of her knowledge of the English language,
turned to me with an engaging expressian and said, ““You are
duli?”’ | was a little taken back by her question. but said, ' 'Yes,
of course, but how did you find out so soon?"

I later surmised what had happened. She probably had rip-
pled through a dictionary—possibly Flerrish?—and found a
synonym for “‘tired'’ as being the word “'dull.” Since | had
traveled most of that day, | didn't mind the description at all
and in fact did feel pretty dull.

On the other nand, foreign languages are not always nec-
essary. Harvey Schein did not know Japanese and did a
brilliant job of putting together our 50-30 company with Sony,
nor am | under the impression that Waitar Yetnikoff either,
speaks a fluent French or Italian. but heis equalily brilliant in
nis dealings with those countries along with others. His advan-
tage may come from the fact that his Enzglish has a certain
universality about it.

Obviously, | have not mentioned all ¢f those who have
been such a great help in establishing tke CBS International
Division but such names as Peter de Rougemont, Manuel Vil-
larreal, Dick Asher, Rudolf Wolpert, Jacc ues Souplet and
many others should be recipients of any bouquets that are
being thrown.

I think for all of us, any part of the record business s fun.
When it becomes international, it is even more fun. Finally, it
isin the exchange of ideas whether musical or business, that
we find the material for a continuing grawth of our business
around the world.



Now the lines criss-cross around almost the entire globe—
cable lines, telephone lines, sounding lines, product lines,
lines of action—from Toronto to Tokyo, from Stockholm to
Sydney, from Milan to Manhattan, back and forth and in and
around subsidiaries in 30 markets with over 6,000 employees,
plus a multitude of licensees.

The lines of communication carry talk about a star on tour
or a late tape shipment, a coordinated promotion poster or a
newly acquired publishing deal, the manufacturing proce-
dures just worked out in one of the smaller factories or the
thousands of other problems and successes that make for the
daily excitements of CBS Records International, by itself, one
of the largest record companies in the whole wide world.

CBS took aim, direct aim, at the international record mar-
ket a little more than a decade ago. The CBS record label had
been created and introduced in Great Britain and Eire. God-
dard Lieberson, then president of Columbia Records, articu-
lated the purpose: “‘To contribute significantly to the musical
culture of each country by recording native artists and fur-
thering the international recognition of each nation’s creative
talent, and to increase world-wide distribution of repertoire
produced by American artists and Columbia Records, U.S.A.
The history of CBS Records is just beginning. In fulfilling its
world-wide responsibilities to entartain, to educate and to pro-
vide living documents of our time, the new label hopefully
shall set a standard in which the entire record industry may
take pride."”

CBS acquired a taste for the international record market as
early as 1946, when it set up its own facilities in Mexico. In the
early 50's there were operations in Argentina and Braziland a
separate company in Canada. However, a cohesive approach
was not adopted until 1956, when Goddard Lieberson was
moving into the top post of the organization. It was soon after
this that he took the first steps towards setting up a unified
international operation by placing Harvey Schein in charge.
And the moves overseas increased.

Operations were set up in Europe and other areas and prod-

uct travelled back and forth from the U.S. to other countries
and from other nations to the U.S. The first foreign-language
original-cast albums were recorded, such shows as **My Fair
Lady' and ‘'"West Side Story.”” American recording artists
were introduced and reached stardom in other lands—Doris
Day, Johnny Ray, Ray Conniff, Mitch Miller, Frankie Laine,
Guy Mitchell and the renowned Jazz catalog that included
Louis Armstrong and Miles Davis and the gospel sound of Ma-
halia Jackson. Publishing arrangements were begun that
brought **hit" tunes to the States and state-side *'hits’ to
other countries. The taste for foreign relations was acceler-
ated.

Then came a purposeful decision and major changes—
unique factors and specific differences that ballooned CBS’
involvement in the international market.

The turnaround began about 10 or 12 years ago. Though
CBS was established in a limited number of Latin-American
countries, major growth was anticipated across the rest of the
world, and particularly in Europe and Japan.

Walter Yetnikoff, now Presidert of CBS International, de-
scribed the long-range planning made on a twofold basis:

“First, it was decided that business would be managed
through CBS International subsidiaries, instead of the al-
ternative of licensing at high royalty rates or high guarantees.
That licensing program would have been the more usual and
would have assured immediate return but it would have elimi-
nated the move towards today’s massive distribution profits.
That decision meant, too, that we would establish a physical

presence—our own factories, warehouses, office buildings
and studios.

Second, local product would be developed in each local mar-
ket as subsidiaries were created. Our companies would be-
come much more than mere distributors of American output.
Additionally, there would be creative recording activity in each
territory."

The measure af opportunity and massive potentials in in-
ternational trading became obvious. In 1965, to take full ad-
vantage of the skyrocketing record business, the CBS /Colum-
bia Group was established. Goddard Lieberson was elevated
to the presidency and CBS Records International became a
separate and co-equal division of the Group under the lead-
ership of Harvey Schein, with status on a par with the Colum-
bia Records Division.

Schein, now President of Sony/America, is most proud of
the achievements and growth of the CBS International com-
pany. He recently reflected on those times:

“To fully utilize the assets and prowess of the American
company, we felt a network of CBS companies around the
world would give us control of our own destinies and help us
properly promote our products. We also wished to extend our
expertise from the base of the 200,000,000 people within the
U.S. market to the 2,000,000,000 people outside our country.

The business risks were great. But the successes, lam cer-
tain, were due to the conception and implementation of our
organizational ideas plus our feeling that a team of people
dedicated to our desire to integrate the world markets and
able to execute our plans was the most necessary element for
achieving our goals. Their contribution has been magnifi-
cent."”

CBS International was now on its own, with clear decisions
as to method and procedure to foster expansion. Four varying
plans were followed:

1. Acquisitions were made by purchasing existing com-
panies, then expanding the market by developing local prod-
uct and promoting the very successful U.S. catalog. The U K.
and French organizations were launched that way.

2. CBS acquired a 50 percent interest in an existing record
company and took an option to purchase the remaining 50
percent. When the dynamic U.S. catalog sparked the de-
velopment of these companies, full acquisition followed. The
Dutch Benelux, Swedish and German organizations were
established thusly. There were others.

3. 50-50 joint ventures were entered into with local part-
ners. That is the present structure in Japan and Italy and
South Africa.

4. Some companies were started from scratch—in Spain,
Norway and Denmark.

In 1975, CBS has subsidiaries in every continent, with
companies in every major record market. Further areas of
growth have been surveyed and plans begun for the **de-
veloping'' nations.

The key phrase for CBS International these past ten years is
‘“total service.” It has led to the setting up of manufacturing

plants, label and jacket manufacturing, studios, a&r person-

nel, local marketing expertise and even retail stores. It there-
fore applies to all aspects of manufacturing, marketing and
management. It evolves into the factors of responsibility,
reliability and centralization—where artists and organizations
find answers and know-how and the certainty of proper han-
dling in distribution, promotion and travel.

CBS International is structured to handle all elements of
record and publishing activity.

Headquarters is New York, where there are fully-staffed de-
partments for Operations (Nick J. Cirillo), encompassing
Planning & Development (Bernie Di Matteo); Business Affairs
(Norman Stollman); Manufacturing (Michi Yoshimura); Clas-
sical (Earl Price) and International Servicing (Don Williams).
And the other major departments—Finance (John Dolan); In-
ternational A&R & Music Publishing (Sol Rabinowitz); and
Marketing Services (Bunny Freidus).

Dedicated To

sTotal Service’ Worldwide

By Mort Goode

The world-wide organization branches out from the U.S.
through regional offices and from them to the subsidiary com-
panies. Each regional office is a duplication of the home office
apparatus—regional marketing staff, regional business af-
fairs, etc. An artist on tour goes to one regional office to one
person or one set of offices to take care of all his or her prob-
lems. Country-by-country dilemmas are eliminated. The fore-
going is the superstructure overseeing the mass of daily oper-
ation.

Local creative freedom, tempered by local understanding,
however, is the philosophy that powers each of the subsidiary
companies. The point is evidently clear—though CBS Inter-
national is U.S.-owned, only one subsidiary, the U.K. com-
pany, is run by an American.

There is a clear-cut philosophy continually promoted from
Walter Yetnikoff's Manhattan-based headquarters—that is,
to continue to permit individual companies in each country to
operate their own business in an atmosphere of freedom. In-
dividual tastes and national tastes differ from market to mar-
ket. Therefore, though policy is made in New York and overall
management and commercial direction is provided by divi-
sional headquarters, local market executives are determined
to be most qualified in understanding the subtle differences
in country-to-country tastes.

Since national tastes vary drastically in each country, so too
do distribution patterns. CBS International relies heavily on
local management, most familiar with the culture, heritage
and musical preferences, to guide the methods of operations.

The last 10 years have seen a mixed galaxy of stars emerge
on the international horizon. In the '60's, certain U.S. artists
found great acceptance overseas. Some of them—Bob Dylan,
Johnny Cash, Leonard Cohen, Simon and Garfunkel, Andy
Williams and Johnny Mathis. Then in the '70s, these were
some who excited people in countries other than their own:
Santana, Blood, Sweat & Tears, Chicago, Neil Diamond,
Charlie Rich (a *‘Country’’ artist), The Mahavishnu Orchestra
(led by John McLaughlin, an Englishman who made it big in
the U.S., then in Europe), Albert Hammond (an Englishman
who also reversed the approach), and many of the Phila-
delphia International artists, especially The Three Degrees.

it works in reverse, too. In the past decade Donovan, Ar-
gent, Mott The Hoople, David Essex and many more have had
“hits’" in the United States and two who achieved new
success abroad, Johnny Nash and Maynard Ferguson, have
been-re-discovered by North Americans because of their
overseas renown.

But local stars became local stars in their own countries—
discovered, recorded and created by local management be-
cause of local appeal. The list is much longer than the follow-
ing: these are only a few of the major stars of their own coun-
tries, though sometimes some have found success in other
areas: Roberto Carlos is a star in Brazil. He is a star, too, in
other Latin-American and European countries. Las Grecas,
Cecilia and Juan Calderon make hit records in Spain. In Ja-
pan, it's Hiromi Go and Mari Amachi and Momoe Yamaguchi;
in Argentina, Jorge Cafrune; in Germany, Costa Cordalis; in
Holland, Thijs Van Leer; in Belgium, Sharif Dean; in France,
Gerard Lenorman, Michel Fugain and Joe Dassin; in Italy, Gig-
liola Cinquetti, Massimo Ranieri and so many others.

So the interchange continues—communication of ideas, of
methodology, of artistic endeavor and successes. The guide-
lines remain fluid to adjust to the lowering of barriers, to the
heightening of interests in the vast potentials of the record
market. The world_grows larger as people reach out for new
entertainments, for new values. The world grows smaller as
people relate to foreign tastes and greater understanding.
New countries open up to trade. Established areas flourish
with the infusion of technique and expertise. From day to day,
from country to country, the patterns of growth spread irre-
sistibly.

Itis a mere decade that CBS Records International exists as
a separate entity. From the then of 1965 to the now of 1975, it
has more than kept pace with the world-wide eruptions of the
record industry, with the cross-pollenization of interest and
change. it has risen to a commanding level in these ten years.
Today CBS International’s operation is so far reaching that
certainly no other American record company approaches its
scope. While most U.S. record organizations are just begin-
ning to extend beyond licensing arrangements overseas, CBS
International is already in control of companies in every major
market.

The markets grow richer and deeper. Consumers are wiser,
their needs and self-images more complicated and faster
changing. Methods and resources and new ways are foraged
to satisfy a restless world seeking pleasure. This dynamic in-
dustry is still very young. CBS Records International is com-
mitted to grow with it.

On this 10th anniversary, CBS Records International cele-
brates its yesterdays, its todays and all its tomorrows.
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Walter Yetnikoff
President
CBS Records International

By JIM MELANSON

Hardly a day passesin the average work week of Walter Yet-
nikoff that dozens of in-coming overseas telephone calls, telex
wires, memos or artists’ problems don't require some sort of
action on his part—be it just a suggestion for a subsidiary to
consider following or a hardfast policy decision with few op-
tions.

While some of the decisions coming from his 13th floor of-
fice in CBS' “*Black Rock'’ building in New York may prove to
have immediate impact on the international record market,
many are geared to keeping the far-flung activities of one of
the world’s largest record companies well-oiled and function-
ing fine.

That's the way it is when you're president of CBS Records
International, now in its 10th year of operation as a division of
CBS, Inc.

Yetnikoff, who joined the division as executive vice presi-
dent in 1969 and who had led CBS Records International dur-
ing its greatest growth period, is now enjoying his fourth year
as divisional president, is extremely pleased with the present
state of affairs at CBS International and is cautiously optimis-
tic about the forecasts for future growth.

Says Yetnikoff: **The era of setting up'the division's world-

wide machinery is really done. We have accomplished what
was originally planned in terms of operating apparatus.”

That's not to say, though, he continues, that additional
changes won't be made in organizational makeup. As share of
market continues to grow for the division, notably in Europe,
it will require a definite strengthening of existing staffs.

“More important now, though, is that our goal is to become
the super record company of the world,”* he says.

With the “‘business’’ of setting up a business almost com-
pleted, Yetnikoff feels that CBS International, during the next
decade, must direct more and more attention to the artistic
side.

While he admits that it's “‘hard to lay down rules any-
more’'—mainly because of the constantly changing economic
and political situations around the world—Yetnikoff freely
states that it's his belief that CBS International has "'a big leg
up on the competition, especially over those firms just now
looking to increase their international involvement.””

The 10 years of CBS' existence as a division have not
passed without some valid lessons learned and Yetnikoff, re
membering the fledgling years of his division, says that it's his

“Our goal is to become
the super record com-
pany of the world.”

policy to ‘‘encourage people looking to get into business over-
seas to use our facilities, namely factory capabilities, trucking
and warehouse space. It was done for us when we were
first getting started, and | don't see any reason why we
won't do it for some other label.”

Closer to home, Yetnikoff explains that the division will be
making ‘‘major efforts’ to acquire and break new talent. The
implementation of this policy will be fourfold:

® Tocontinuethe breaking of U.S. talent in markets
around the world.

® To place a greater emphasis on local talent in each sub-
sidiary's region. The optimum to be reached would be to have
a 50-50 sales ratic of local acts to international talent in each
market.

® Tofind and develop local talent whose musical validity
extends well beyond their own national boundaries, including
foreign artists viable for the U.S.

® Togo after interested artists who, although they might
be on a competitor's label in the U.S., are not signed for world-
wide rights. The results here have already paid off, as just this
past month CBS International signed songstress Melanietoa
contract covering territories outside the U.S.

“The reason for this," says Yetnikoff, *is simply that most
companies are not set up to the extent that we are and, as
such, just can't give the artist the same concentrated effort
around the world."”

He does say, though, that the division would hardly ever
sign an artist for lessthan all of Europe.

Why this increased emphasis on talent?

“‘As markets around the world won’t be growing as they
have in recent years, it's going to be a harder road for us to
travel. What we will have to do is increase our share of market
in various regions, and having the best talent is obviously the
only way to do it,"" says Yetnikoff.

Another valuable tool in the CBS arsenal is its network of
manufacturing and distribution facilities. And, again through
solid planning and experiences during the last 10 years, CBS
International’s position today is excellent when it comes to
meeting product demands.

According to Yetnikoff, the division will continue to develop
its capabilities in this area. In fact, major steps have already
been taken to expand facilities in the U.K. and Japan and to
further modernize those in Mexico and Brazil.

Aside from the obvious differences between running anin-
ternational company vs. a domestic operation—like fluctuat-
ing currencies, cultural differences and plain distance be-
tween cooperating parties, Yetnikoff sees the international
market as possibly more demanding. “‘For example,'’ he says,
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““‘overseas you have to keep a much closer relationship with
retailers than in the U.S.”

“Why? Well for one thing, they are a lot stronger within their
own markets, which tend to be smaller than in the U.S. Also,
there is little discounting overseas, and distribution systems
tend to be a lot more direct, without large sub-distributors in-
volved. And, because of this, dealers tend to carry more
weight with both consumer and manufacturer,” says Yetni-
koff.

Asked whether CBS International would turn towards retail-
ingin Europe, Yetnikoff replies: ‘‘We're not adverse to going
into retailing but, at the same time, we're not prepared right
now to make the move in a large way. We may never make the
move, but it's not a foreclosed issue.”

Noteworthy, though, is the fact that CBS in Canada has
been involved in running a retail operation for four years now.
Rated as a “‘success'’ by Yetnikoff, the chain has 13 outlets
and a number of franchised locations. There isalso a rack op-
eration which services hundreds of Canadian outlets.

“Judging from our Canadian experience, one of the motiva-
tions favoring retailing, aside from sales, is that it gives the
label direct contact with consumers and thus a finger on the
pulse of the buying public.” He says that he also views a retail-
ing operation as a ‘good source for talented personnel look-
ing to work for record companies, who otherwise could not get
in the door.""

Turning his attention to the employees in the CBS Inter-
national family, Yetnikoff says: ““I think that overall we have
outstanding people throughout the world. Most of our success
story is due to their dedication, involvement and profes-
sionalism, the greatest asset we have. Above all, though, they
are very human and very decent people.

“| hope that we've created an atmosphere for them to grow
and to take on additional responsibilities. However, we are a
very large company, and I'm not always sure that we've pro-
vided them with enough opportunities for their sake as well as
for ours. Also, we have to avoid becoming too rigid, making
sure at the same time that younger people in the organization
have the chance to move ahead.”

As for what's ahead for the division itself, Yetnikoff feels
that the signs are mostly promising. ‘‘South America just
keeps growing as a market for us,”” he says. *'Right now, we
have about 25 percent of the available market in the top three
countries, Mexico, Brazil and Argentina. In Central America
we have about a 40:50 percent share of market.”

[euoNBUIBIU| SPI0dBY SGD AQ palosuodg uonoeg [etosdg

‘G2 AHVNNVYF

g 'G/61

advosgTil

“Having a few hits al-
ways helps solve the
business problems of
the day.”

In Australia, Asia and Europe, ‘‘excellent jobs are being
done by our people,” continues Yetnikoff. ‘‘Spain, one of our
newer subsidiaries, is proving itself extremely strong, espe-
cially on providing artists additional touring options when go-
ing to Europe.” Expectations for the recent agreement be-
tween the Soviet Union and CBS are also high.

Indications also point towards CBS setting up shop in Africa
in a joint venture agreement with a firm in the Nigerian mar-
ket. Kenya is also being eyed as a future home for a CBS oper-
ation. As well as being viewed as a potentially strong market
for product sales, the African continent is also being talked
about at CBS in terms of its musical trends, both traditional
and pop oriented.

“We will continue to be a record company that covers the
entire musical spectrum,'” emphasizes Yetnikoff.

Meanwhile, it's definitely business as usual (or unusual) for
the division as it moves into its second decade of existence.
Yetnikoff admits that there will be uncertainties ahead, even
for a company the size and scope of CBS.

“But,"” he says, ‘*having a few hits always helps solve the
business problems of the day.”
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1. Taking part in a European financial
conference are, left to right, Pat Hurley,
financial director, Europe; Claude Cha-
gnon; Peter de Rougemont, vice presi-
dent, CRI European operations; Michael
Adams, CBS corporate director, inter-
national money mangement, Europe;
and Alain Levy, staff assistant.

2. Going over plans for upcoming artist
tours on the continent are, from left to
right, Steve Diener, marketing director,
Europe; Peter de Rougemont, vice pres-
ident, CRI European operations; and
Marcus Bicknell, promotion coordina-
tor, Europe.

3. Max Wyngaard, director of oper-
ations, Spain, Switzerland, Austria and
Belgium.

4. Peter de Rougemont, vice president,
European operations, CBS Records In-
ternational.

5. Paul Myers, international director of
classical operations.

6. Bob Walker, director of Masterworks
marketing, Europe.

7. Norman Block, right, director of busi-
ness affairs, European operations, and
singer John Hammond.
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By Mike Hennessey

During CBS Records International’s first 10 years as a divi
sion, one of its prime objectives has been to become the num
ber one record comgany in all of Europe. And, helping to
guide CRI toits goals in this area of the world has been Peter
de Rougemont, vice president, European operations.

Appointed the first manager of Columbia Records new sub-
sidiary in Buenos Aires in 1953, de Rougemont’s market ini-
tiatives prompted his taking charge of the Brazilian subsidiary
and all of South America in 1959. In 1960, he was named vice
president, Latin American operations.

And, as one of the founding members of the divisional
structuring of Columbia Records International, de Rouge-
mont, in 1963, shifted headquarters to Europe to become vice
president in charge of CBS’s over-all European operations, a
post he has held to date.

Reflecting on the development of CRI from his Paris-based
offices, de Rougemcnt explains that the key elements of the
region’s growth have been threefold:

1. Completion of the establishment of a network of CBS
record and music publishing subsidiaries in alfl the important
markets of Europe.

2. Achievement of consolidated team work by the European
subsidiaries, such as communal marketing efforts and cen-
tralized manufacturing services.

3. The build-up of a multi-linguzl staff at CR1in Paris to bind
the network together and to crystallize both short and Jong-
term policies, implementing them through the subsidiaries.

Presently, CBS has 12 wholly-owned subsidiaries in Europe
and the Mid-East—in Austria, Belgium, Denmark, France,
Germany, Holland, Israel, Norway, Spain, Sweden, Switzer-
land, the U.K. and a partnership with Sugar in Italy. In the mu-
sic publishing division there are April Music branches covering
France/Belgium, Germany/Austria/ Switzerland, Scandi-
navia, Spain and the United Kingdom.

While allowing creative freedom to the subsidiaries in the
matters of repertoire, it is the policy of CBS International to
seek the greatest possible co-ordination and co-operation in
such areas as record pressing, tape duplication, artist tours
and promotion. Along these lines, top management from the
subsidiaries.and the European operations staff meet every
two months to accomplish these objectives.

Says de Rougemont: ""The centralization of record pressing
and tape duplication into two main manufacturing centersin
the European Econcmic Community—one in the U.K. and one
in Holland—has provided important economies of scale, espe-
cially in the printing of sleeves. There have also been savings
on inventories and cbsolescence. And, the CBS factory organ-
ization and Shorewcod Packaging have been able to pass on
these advantages to custom pressing clients.’

Although the bulk of pressing and duplication for Europe is
done in Holland and the U K., there are also local pressing
plants in Spain, tsrael, Italy and a small singles factory in Ger-
many.

Turning to artist tours, de Rougemont states that they are
“all organized on a national and multi-national basis, with
promotional support before, during and after the tours. Art-
ists and record promotion is carried out in the same way. We
also launch new product series on a multi-national basis. For
instance, our mid-priced Embassy line started in the U K.,
and was projected across the continent with some modi-
fications to suit different markets.”

Where recording is concerned, de Rougemont says that
“the subsidiaries are free to use whichever studios they and
their artists prefer, When in London, though, the continental
subsidiaries mostly use the CBS studios because their reputa-
tion is the best."

For CBS International in Europe, the Common Market has
naturally engendered both difficulties and opportunities.

Says de Rougemont: *'It has enabled us to achieve econo-
mies of scales in manufacturing and provided advantages in
purchasing materials and machinery. At five in the morning
our Dutch drivers leave Haarlem and deliver several tons of
records to our distribution centers in Frankfurt, Paris and
other cities. They then return from France with a cargo of vi-
nyl. Bordersdon't exist."”

One well-known disadvantage, aggravated by the price dif-
ferentials that exist among the EEC countries, has been the
transshipping of product. But even this has its positive as-
pect.

States de Rougemont: “‘In Holland, in 1973, the influx of
records at low prices from the U.K. and France resulted in
prices being adjusted downwards. Fortunately, volume in-
creased, which partly compensated the loss of income. The
same is happening in Germany now. The distributors engaged
in this trade do not sell singles. | am concerned that the Ger-
man consumer price ratio is now 6 marks for a single to 18
marks for a full-price international album. That must have
contributed to the failure of the German singles market to
grow.

“Costs and prices will tend to level out over Europe,” de
Rougemont continues. *'But, our sales forces will have to live
with transshipping brought about by variations in exchange
rates—until sooner or later we have one currency.”’

One of the major problems facing an international music
company in Europe today, as far as de Rougemont is con-
cerned, is the growing difficulty of breaking new artists. The
lack of opportunities for radio and television exposure,
coupled with the decline in singles sales, has made it ex-
tremely difficult to introduce new acts into Europe.

Even with the growing difficulties, de Rougemont is pleased
with CBS’ track-record in this area. He says: *‘We have been
extremely successful in breaking a number of new U.S.-based
acts throughout Europe. Take the Three Degree for an ex-
ample. They broke first in Holland, eventually earning gold
records there as well as in Belgium, and the U.K.. All this be-
fore they broke in the U.S. with ““When Will | See You Again."

“Similarly, Europe was first to break Labelle. In France
alone, their*‘Lady Marmalade' has sold over 150,000 units.
Also, our continental companies, starting with *‘It Never Rains
In Southern California," have firmly established Albert Ham-
mond so that today he is one of Germany's top selling chart
artists.”

Turning his attention to local talent, de Rougemont contin-
ues: ““We have had a number of successes with local talent,
and | am sure it will be clear in reading the subsidiaries’ stor-
ies. But, | would like to highlight two spectaculars—Gasolin in
Denmark with aggregate album sales over 100,000 units and
the Thijs van Leer ““Introspection’ album in Holland with
more than 300,000 units sold. Drawing a comparison to the
country's population in each case to that of the U.S., it would
be fair to say that each LP has sold an equivalent to more than
5 million units on the U.S. market."

De Rougemont is firmly of the opinion that one of the rea-
sons for the creative vitality of countries like Holland and Brit-
ain has been the exposure given to singles by pirate radio sta-
tions and by the official commercial and noncommercial radio
and TV networks. ‘It is significant,” he says, ‘‘that the coun-
tries where singles have shown the biggest decline have been
those where opportunities for radio and TV expesure are most
limited. And, those countries giving such poor exposure to
records are stifling the development of their national talent.”

It should surprise nobody that where product mixis con-
cerned, what is right for one European country may be totally
wrong for another. While there are some major international
artists like Bob Dylan and Leonard Cohen who find universal
acceptance, there are innumerable instances where a smash
hit in Stockholm is a massive flop in Stuttgart.

“In general,” says de Rougemont. “‘repertoire tends to be
grouped by culture and geography. Naturally, British and
American music, representing as it does the main inspira-
tional sources of the pop world, is the most widely accepted.
German product tends also to sell in Austria and the German
part of Switzerland; French product sells in the French-speak-
ing parts of Switzerland and Belgium; Dutch language prod-
uctin the Flemish-speaking areas of Belgium, and so on.

“What is certain is that countries like Germany and Holland
and the Scandinavian territories are more receptive to foreign
product than France and Italy, although even there they are
becoming more and more receptive to outside product.

Equally, Latin countries tend to find their own national artists
less exportable than, say, the Dutch. But then again, we have
sold 300,000 David Essex records in France and Charles Az-
navour and Gigliola Cinquetti have had hits in Britain last
year.

“| would say that the U.K. market is less closed to continen
tal talent than it used to be; and | would also say that really
good product will sell anywhere, given adequate exposure.”

In the area of direct imports, de Rougemont feels that the
problem, although difficult, is not as great as many people
might believe. He does say, though, that in the past few years
the import market from the U.S. has been very active. ‘‘Better
coordination between our U.S. company and our manufac-
turing centers has greatly reduced the time delays in manu-
facturing records." continues de Rougemont. "‘In fact, on im-
portant releases the records are all simuitaneously released.
The rise in U.S. prices has also been a deterrent.”

Looking ahead to the next five years, de Rougemont says
that CBS International in Europe is confident of continued
growth despite the current economic crisis.

“| believe this is true because | lived many years in Latin
America, where the economic and political difficulties were
similar to the ones we shall be facing,” says de Rougemont.

“Automobiles, white goods and such like sales suffered,
but people went on buying records, provided we kept prices
within their grasp.

“One of my worries, though, is that with VAT at 33% per-
cent in France, the government is expecting the record indus-
try to either perform magic, or price itself out of the con-
sumers reach. We fear profit margins are suffering, but if in
exchange we get an abatement of inflation, life should be
bearable. Those who are flexible and inventive enough to per-
ceive and change with the times with survive well enough.”

De Rougemont is emphatic that quantifying industry
growth in terms of money is a pointless exercise, with inflation
making it impossible to measure true growth.

“In fact,” he says, ‘‘one of the problems of the last 10 years
has been that people have been thinking of growth in terms of
money and this has exacerbated the inflationary spiral.

“But in units, | would guess that the European market
should grow at an average of 7 percent a year. Of course, it will
be uneven from country to country and from year to year.

“For example, right now the Swedish market has exploded
and unit sales are up to around 20-25 percent. That sort of
growth rate can't be maintained, but | am confident that the
average for Europe as a whole over each of the next five years
will be around 7 percent.
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THEY WORK 'nmm mms OUT
WE KNOW.

WE'RE WATCHING
ALLTHE TIME.

WE CONGRATULATE YOU.
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In 1974, Philadelphia really went international.
The Gamble/Huff/Bell sound experienced phenomenal
growth worldwide in ‘74, and we want to thank the
good folks who made it happen—the managing directors
of CBS Records International:

Argentina: Juan Truden Israel: Simon Schmidt
Australia: A. William T. Smith [taly: Giuseppe Giannini
Austria: Jaroslav Sevcik Japan: Norio Ohga

Belgium: Pascal Robiefroid Mexico: Armando de Llano
Brazil: Evandro Ribeiro Norway: Per Jenssen

Canada: Terence Lynd South Africa: Arnold Golembo
Colombia: Carlos Gutierrez Spain: Tomas Munoz

Costa Rica: Guillermo Lopez  Sweden: Jorgen Larsen
Denmark: Soren Nissen Switzerland: Yves Helfenberger
France: Jacques Souplet U.K.: M. Richard Asher
Germany: Rudolf Wolpert Venezuela: Victor Manuel Oliver

Holland: John Vis

And aspecial two-scoop thank you to Walter Yetnikoft,
Bunny Freidus, and the whole New York statff of CRL

Gamble Huff Bell.

The Sound of Philadelphia.
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By NIGEL HUNTER

THIS YEAR marks the 10th anniversary of completely inde-
pendent operations in Britain by CBS U.K., the local arm of
CBS International. This independence was preceded by more
than half a century of licensing deals whereby Columbia prod-
uctwas marketed in Britain by EMI and its predecessors and
by Pye and Philips in turn during the ast decade. The latter
company (now known as Phonogram) began releasing Colum-
bia records under a CBS label identity in 1963, paving the way
for eventual CBS independence two years later.

CBS International picked the small independent British en-
terprise, Oriole Records, as the vehicle for its own British oper-
ation. Oriole, named after the singing bird, had been formed
in December 1948 by the Late Morris Levy, who was in fact
Britain's first independent record label activist and had been
releasing disks under the Oriole name since the nineteen
twenties.

Oriole provided CBS with the complete set-up it required to
establish its own independence in the U.K. There were the
Levy Sound Studios in business in London's New Bond Street;
a pressing plant located in Buckinghamshire, which was be-
gun in a converted garage in Aston Clinton in 1946 and was
planned to expand to a 30,000 square feet site in nearby
Aylesbury by late 1964, and the Oriole Records offices them-
selves near the recording studios in New Bond Street.

The present managing director of CBS U.K., Dick Asher,
has held the post for two and a half years, and the size,
scope and current and future potential and importance of
CBS U.K. in Columbia's international family was underlined
at its sales conference at Eastbourne last year when Asher
announced that CBS International had earmarked $20 mil-
lion for investment in the growth and expansion of CBS U K.

The money is being used in doubling the factory footage by
additional premises at Rabans Lane, Aylesbury; on the new
warehouse and distribution center in Barlby Road in west Lon-
don, and the new office headquarters in Soho Square, to
where Asher and his HQ staff will move from their present
Theobalds Road location in February or March. The total staff
of CBS U.K. is just over 1,300.

“The company has changed through a process of evolution
during its ten years of independence and certainly during my
time with it so far,’” said Asher. *Peoplewise we've made tre-
mendous improvements by adding new people to an atready
excellent staff.”

He is particularly pleased about the success CBS has at-
tained in its artist and repertoire activities, which are con-
ducted by two a&r departments, one handling only domestic
U.K. acts and the other looking after international artists,
including Americans.

“We are organized in this separate way to benefit both our
U.K. artist roster and international roster and avoid any risk
of favoritism for one over the other. Of course, the inter-
national department also looks after our U.K. talent abroad
in terms of servicing.

""Our success in the artist area, I'm convinced, is due to this
approach and philosophy, and we're getting very substantial
results with such U.K. acts as David Essex, Mott the Hoople,
the Wombles, Sunny, Sailor, Russ Ballard, Colin Blunstone
and Argent. We pruned our artist roster, which is now much
smaller, and we're much closer to our acts as aresult. A&R is
one of the most difficult areas in terms of immediate results,
but we currently have many fine artists at the developing
stage.”

March Artists is the agency arm of CBS U.K., and fulfills a
very valuable function in close relation and liaison with some
of the company’s British acts.

“We're in the agency business because it’s difficult to get
good agency service for new artists,” explains Asher. ““It's
necessary to do it yourself, and the March office is very effec-
tive and doing a good job in this respect.

""On the publishing side, April Music is thriving with the Da-
vid Essex-Jeff Wayne catalog, the newly acquired Neil Dia-
mond catalog, exclusive deals with Mike Batt and Mott the
Hoople, and copyrights by distinguished writers such as Nils-
son, Laura Nyro, Gilbert O'Sullivan and James Taylor.”

The CBS recording studios in Whitfield Street cover an area
of 18,500 square feet in contrast to the 1,600 square feet of
the old Levy Sound Studios in New Bond Street at the time of
the CBS takeover. There are three studios in all, the largest
capable of accommodating 90 musicians; the second holding
25, and the third 15. The equipment comprises Neve mixers
and Studer recorders; EMT plates; natural echo chambers;
Neumann, AKG and STC microphones. There are ADT and
equalization facilities in all three studios, plus full Dolby sys-
tem. Disk cutting, dubbing and multi-track dubbing facilities
are also available.

“The studios are very gratifying,”” continues Asher. “It's a
large complex, and we built a good one in technical terms. The
studios are now highly respected, and a lot of people think
they're the best in London.”

U.K. Wing Marks
10 ¢h Yr. of
‘‘Independence’®

The CBS distribution center in Barlby Road became fully
functional last fall, and occupies 120,000 square feet. WEA,
A&M and Magnet product is distributed through Barlby Road
as well, and the center houses a telephone order department
with space for 60 girls; administration and accounts offices;
data processing; a canteen; stock control offices for the com-
panies involved, and the storage, selection and packing de-
partments.

“Barlby Road is a one-story location with over twice the
space we had at William Road, which had an additional disad-
vantage of being on four different levels,” says Asher. "'It's
working well, and | think we're providing a steadily improving,
fast, efficient and first-class service for the retail trade.”

With the Common Market occupying many minds today in
terms of present political acrimony and possible future trad-
ing benefits on a large scale, CBS U.K. is already well placed
and active with regard to links with the European mainland.

“The CBS companies in Europe and throughout the world
cooperate and coordinate very well together," remarks Asher.
“Naturally we favor the Common Market concept and what it
can mean. Any type of tariff restrictions in terms of the flow of
records back and forth is a handicap to us.

“We have two big factories in Europe, the one here at Ayles-
bury and the other at Haarlem in Holland, and there are two
smaller plants in Spain and West Germany. They are geared
to help one another in the event of one having a particularly
heavy volume of work to cope with at any time.

“There has long been a Common Market where artists are
concerned, of course. Abba from Sweden, Gigliola Cinquetti
from ltaly, Birth Controf from Germany, Gasolin' from Den-
mark, Titanic from Norway, Daniel Gerard from France, and
Manitas de Plata are just some who have gained acceptance
here. It's a source of joy to us that some of our British acts
break on the Continent even before they do here, and spread
internationally. For instance, Sailor have happened in Holland
and Scandinavia and Merlin in Germany, and Mott the Hoople
and David Essex have broken big in many parts of the Conti-
nent. In fact, | reckon our percentage of success outside Brit-
ain with new U.K. artists is higher than anyone else's.”

Asher is pleased with progress to date in the tape market,
despite a falling off in 8-track cartridge custom which is being
experienced by all British companies.

‘‘Tape has been good so far supplementary to records. Ba-
sically we're in the software business, and the form we sell it
in—disks or tapes—is of relatively minor consequence. Our
factory at Aylesbury and our distribution center in Barlby
Road can provide and handle everything that's wanted, what-
everitis."

Asher holds formal staff meetings once a month, and there
are confabs on a weekly basis covering singles, discussion of
single and album product, scheduling releases and a general
exchange of information, while Monday evenings are the time
when he gets together with his a&r and business administra-
tion chiefs.

“It's an informal place really, but we pride ourselves on
being a professional company,” Asher sums up. **‘We don't
have any staff stars, and | try to keep a low profile all the time.
Sales have doubled and profits quadrupled over the last two
years because there are a lot of good people here, and it’s get-
ting better all the time. If you're good, there’s something for
youtodoatCBS U.K."
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1. M. Richard Asher, executive vice
president, CBS Records Inter-
national, managing director, CBS
Records/U K.

2. Maurice Oberstein, deputy man-
aging director, CBS Records U.K.,
and managing director, CBS/U.K.
manufacturing, catches up on re-
port reading while the phones are
quiet for a moment.

3. Allen Davis, left, director of sales
and marketing, CBS/U.K., has
good reason to smile when David
Essex is around—as the young U.K.
artist is proving himself to be one of
the super-seliers on the English
market for the 70's.

4. A session to lay down vocal
tracks is about to begin in CBS Stu-
dio-3, rarely dark because of inac-
tivity.

5. Producer/arranger Mike Batt,
right, fills Walter Yetnikoff in on the
latest happenings of his group the
Wombles, following their sweep of
the U.K. charts.

6. Paul Russell, business affairs di-
rector, CBS/U.K., gets clarification
on an in-house memo.

7. A great deal of the credit for
CBS/U.K.'s continued market
growth goes to Jack Florey, the
company’s sales director.

8. Dan Loggins, CBS/U.K. a&r di-
rector, working the board at the
company’s recording studio.

9. Brian Hutchinson, managing di-
rector, Aprit Music/U.K.

10. CBS recording studios on
Whitfield Street in London.

11. CBS tape manufacturing plant
on Rabans Lane in Aylesbury.

12. George Shestopal, administra-
tion director, CBS/U.K., keeps the
in-house wheels turning with effi-
ciency and an interested attitude.

13. George Ridnell, financial direc-
tor, CBS/U.K., makes sure the
books are in proper order.

14. Pierre Boulez meets his first
Womble.

€1-890

|eUOljBUIBIU| SPJOJBY S8 AQ paiosuodg uonsag |edads






The hotone:
€8BS (VK)

— No record company in the world
™ is growing like we are.

e We're breaking acts for Britain

77 R and for the rest of the world.

s  Mott the Hoople has become

an international superstar.

David Essex, the new British

_rage, has already had a Number-

 One American single.

Sailor s as hot in Scandinavia and Holland as it is here.

The Wombles have mesmerized the U.K. with the biggest and
most complete promotion ever to hit the [sles.

We're also breaking American acts —“When Will [ See You
Again” by The Three Degrees was Number One in Britain before
it was even released in the States.

With our tremendous growth in the last years we've built new
studios, new warehouses and new administrative offices.

We've got the best distribution system in the entire United
Kingdom.

And now as far as our growth is concerned, there’s no end
in sight.

The United King dom S Musnc Company.
CBS Records (U.K))
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