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$15 Mil Nigerian  $20,000-$30,000 Cost
For Week In Studios

By ELIOT T1=GEL

Press Plant Due

By IS HOROWITZ

NEW YORK-—A consortium of investors
here and in Nigeria have fixed plans for the
construction of a $15 million record and tape
manufacturing plant and recordirg studio
complex in that oil-rich West African nation.

Itis the second known manufacturing facil-
ity targeted for Nigeria to surface recently in-
volving American capital and/or expertise.

Significantly, it comes on the heels of moves
by the Nigerian government to restrict record
and tape imports, with close observers predict-
ing a total ban on imports by carly next year
(Billboard, Nov. 11, 1978).

Percy Sutton, Jong-time political figure in
New York and board chairman of Inner City

(Continued on page 84)

LOS ANGELES- For $20,000 a week you
can rent the Village Recorder’z new innovative
state-or-the-art studio D facil ty.

The Geordie Hormel-owred studio may
very well be the most expensive recording fa-
cility tc rentin the world, base § on an informal
survey of domestic studio ope-ators who claim
they kmow of no other facility which charges
such a blue ribbon price.

$20,000 a week to record an LP? Apparently
the stift figure does not thwart financially
heeled pop stars for since the studio Tormally
opened last July, Fleetwood Mac aad Poco
have been its first clients.

New Audio Lift For Japan

In fact, according to Hormel. Fleetwood
Mac rented the facility for six months and
when it went on tour, Poco came in and cut its
row chart climbing ABC LP “Legend.”

Fleetwood Mac is, of course, working on its
next Warner Bros. album in the West Los An-
geles facility. and the rooms remains theirs.

Is there a move afoot for other studio oper-
ztors to join the elite fraternity of super studios
vhich offer spectacular, newly designed facil-
izies which the Village Recorder has appar-
eatly begun? Yes.

Kendun Recorders in Burbank is scheduled

(Continued on page 84)

N.Y. Publishing
Changes, Thrives

By IRV LICHTMAN

NEW YORK-The New York music pub-
lishing community continues to thrive and
develop despite changes over tie years in the
manner in which songs reach the public.

With its tradition dating back to the turn of
the century. the music publisting moguls of
Manhattan today operzte in waa: is the latest
in a number of evolvirg “eras.”

The local scene also thrives d zspite competi-
tion from such markets as Les Angeles and
Nashv:lle which have rurtured their own ma-
jor publishing operaticns.

New York music putlishing sxzcutives con-
tacted view the local scene as vital from
a number of standpoints:

(Continred on page 22)

"NEWSPAPER

KATHY BARNES—The total entertainer, singer, dancer, songwriter and
actress. Her first album, “Body Talkin’ " RLP 7000 is already achieving
international attention. Her new single “Off"” REP 032 from the album is
proving to be an across the board smash, Adult Contemporary, Top 40 and
R&B. Discover KATHY BARNES on Republic Records and Tapes. Produced
by Dave Burgess. (Advertisement)

By STEPHEN TRAIMAN

This is the first ¢f a two-part look ar the Japanese audio/ video marker and
what the U.S. will probably be seeing six rionths or a year from now.
TOKYO-Fresh on the heels of the recent Japan Audio Fair and going into
the big holiday selling season, the domestic audio market is getting a boost
from a range of micro/mini hi fi componz-ts, stereo television tuners linked to
the just-begun multiplex broadcasting, an.] the first metal-particle tape decks.
On the semi-pro and professional end cf the spectrum, digital audio is emerg-
ing with the first PCM audio units in conjunction with home VTRs, and Tech-
(Continued on page 58)

U.K. Direct-To-Disk Gain

By NICK ROBERTSHAW

LONDON-—Dirzct-to-disk recordings are gaining a foothold with U.K.
record buyers. When the first direct-to-disks appeared in Britain they were re-
garded as something of a gimmick. In t1= last year all that has changed, and
few persons in the susiness would now d.tpute that the direct-to-disk process is
not only an enrich nent of recording techolegy but also. and in the long term

more significantly one with distinct con-mercial possibilities.
1978 has seen a number of developriznts pointing to this conclusion. No
(Continued on puge 60)

GINO VANNELLI soars to new heights with one of the biggest albums of
the year, “BROTHER TO BROTHER” (SP 4722) hct cn the heels of his
Top 5 smash single " JUST WANNA STOP" (AM 20072, (written by Gino's
brother Ross). Any way you look at it, Gino’s tim2 has come. ON A&M
RECORDS & TAPES. (Advertisement)

(Advertisement)

DEAD SET

“SHAKEDOWN STREET” THE INCREDIBLE NEW ALBUM
FROM THE GRATERUL DEAD. PRODUCED BY LOWELL GEORGE.
JUST SHIPPED ON ARISTA RECORDS AND TAPES. N
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WINGS GREATE

ANOTHER DAY - SILLY LOVE SONGS « LIVE AND LET DIE « JUNIOR’S FARM
WITH A LITTLE LUCK - BAND ON THE RUN « UNCLE ALBERT/ADMIRAL HALSEY

HI, HI, HI « LET "EM IN » MY LOVE « JET + MULL OF KINTYRE
© 1978 MPL Commun ications, Inc. >
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General News

MEXICO CITY-The long-awaited Mexican antipiracy
campaign has begun. spearheaded by Latin American Record
Assn. secretary Miguel Angel Emery.

The prominent industry attorney from Buenos Aires, who
spent more than a week here in early November, states the drive
has come none 100 soon. Of all the countries in Latin America.
“Mexico is the worst for bootlegging operations,” says the
FLAPF executive.

“Because such antipiracy laws in this country are totally
inadequate, it is most urgent that legislation be enacted almost
immediately.” More in-depth statistics from The International
Federation of Producers of Phonograms and Videograms re-
veal there is a 60% loss in cartridges. 30% in cassettes and 10% in
records from piracy.

Emery says the two major problems which have to be over-
come are for the government to recognize the gravity of the
crime in loss of taxes and that piracy is out-and-out fraudulent.

One of the approaches Emery proposes is coordinating a

LATIN ANTIPIRACY MOVE

By MARY FISHER
campaign with SESAC. Also. to have people involved in the in-
dustry come to the forefront to emphasize how critical the situ-
ation has become.

Two top figures in the Mexican music industry. Carlos Go-
mez Barrera, general director of the composers society (SACM)
and Venus Rey, head of the local musicians union (SUTM), are
also involved in the fight. "They arc in the process of proposing
legislation to the government within the next few weeks.”
Emery says.

Barrera, aware of the overall problem, says: 1 will do every -
thing possible to try and see that such a bill is passed in Con-

- gress, not next year. but before we adjourn for Christmas.”™

Emery says that although the situation is not totally under
control in some of the other Latin American nations, there have
been significant strides. “Ecuador has modern legislation,
while Brazil. Colombia and Argentina have come a long way in
eradicating the nemesis,” he points out.

“The main thing is that they all have stronger laws now than
in Mexico to combat piracy.” he stresses. “and, by virtue of

Long Awaited Drive Launched In
Mexico Via Record Association

their being signatories to the Rome (1961) and Geneva (1971)
conventions, they are well along in fulfilling their obligations.™

One of the key countries not aligned with either of the afore-
said conventions is Venezuela. "But steps are being taken there
to further the antipiracy fight.” Emery says.

One of the highlights of Emery’s stay was his address before a
general session of AMPROFON, the Mexican record and tape
association. He assured them that everything conceivable was
being done, “including the hiring of one of the key criminal at-
torneys in the country.”

Steps by AMPROFON are also being taken to supply suf-
ficient monies to carry on the fight. One of them is a special
fund. while the other is royalty receipts from periodic AMPRO-
FON disk releases.

“We'll be back 1o further our goals.” Emery says in referring
to the next FLAPF board of directors meeting to be held here in
March 1979. The general FLAPF congress takes place in Rio de
Janeiro in September of next year.

;4

Lahel Toppers
Preparing Own
Disco Musical

By IRV LICHTMAN

NEW YORK-—Broadway's first
all-disco musical should arrive early
next spring under the auspices of.
among others, three recording exec-
utives who plan a double-LP pack-
age of the show prior to its debut.

The show, “Gottu Go Disco.”
budgeted at $1.8 million, will be pro-
duced by Guardian Productions, the
production/management arm of
Spring/Event Records. Firm'’s prin-
cipals, Roy and Julie Rifkind, and
Bill Spitalsky, have already pro-
vided “seed money™ for the produc-
tion, while the other principals are
Jerry Brandt, who opened one of the
first big discos in New York, Electric
Circus, and Joey Eula. a fashion/
dress designer.

According to Roy Rifkind. the
production will have a revue format,
but there will be a continuity in the
various skits. The score will be a
combination of about 15 original
songs and 10 discos hits, all of which
will .be presented via tape in the
theatre. Providing the original mate-
rial will be a number of major disco
writer/producers. each of whom will

{Continued on page 68)

, Prerecorded

NEW YORK—Recorded music
ranks high as a source for gift giving
on a year-round basis in contrast to
widespread belief of its seasonal na-
ture.

This is one of the basic conclu-
sions of the latest survey details re-
leased by Warner Communications,
Inc. from its overall “Prerecorded
Music Market Survey™ report, initial
results of which were first made
known at last spring’s National
Assn. of Recording Merchandisers
convention.

The new 20-page report. “Buying
Records And Tapes As Gifts.” is
being sent to all NARM members in
time for the holiday season.

Compiled under the dircction of
Mickey Kapp, presiden: of Warner
Special Products, the reporuis buied
on 3385 face-to-face inicivicws
taken in April and May 1477,
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MEET STEVIE—Stevie Wonder joins a Black Music Assn. press conference in

Philadelphia, assisted by Rod McGrew and Ewart Abner, at rear. With Stevie,

from left, are Assn. co-founder/president Ken Gamble, senior vice president

Jules Malamud and executive director Glenda Gracia. See complete report on
page 47.

NMPA Forms Nashville Forum

NEW YORK—The National Mu-
sic Publishers’ Assn. will formalize a
Nashville chapter of the Music Pub-
lishers Forum at a luncheon in that
city on Tuesday (5) at the Hyatt Re-
gency Hotel.

A Nashville branch of the young
generation music publishers organi-

zation will complete NMPA's inten-
tions of having chapters in New
York, Los Angeles and Nashville.
Sal Chiantia, former NMPA
board chairman, and Leonard Feist.
NMPA president. will be on hand to
meet with the Nashville music com-
munity as part of the annual meet-
ing of Nashville NMPA members.

)

ARGUE ROYALTY PAYMENTS

Labels & Publishers
‘Collide’ At Hearing

By MILDRED HALL

WASHINGTON-—Some crackling exchanges are expected between record
industry and music publisher spokesman at this week’s Copyright Office hear-
ing on rules for payment of mechanicals on recordings made under compul-
sory license. Witnesses for both sides of the stubborn controversy over ac-
counting methods and reserve fund privileges will be able to cross examine

each other under the unusual format
of the hearings scheduled for
Wednesday and Thursday (29. 30).

This could be the last go-around.
as the Copyright Office tries to final-
ize interim rules put out Dec. 29,
1977. and revised in October 1978
and effective the 30th of that month.

The witness list includes Stanley
Gortikov. president of the Record-
ing Industry Assn. of America: Rob-
ert Mooney. accountant: William P.
Fox. CBS Records vice president for
customer financial relations and at-
torney Cary Sherman.

For the publishers, National Mu-
sic Publishers Assn. president Leon-
ard Feist will testify, accompanied
by attorneys Morris Abram and Pe-
ter Felcher. and Al Berman for the
Harry Fox Agency. SESAC counsel
Al Ciancimino will also attend.

Although few recordings are
made under a statutory compulsory
license, the terms and regulations

WCI REPORT CITES YEAR-ROUND GIFTS
Music Survey Belies Seasonal Popularity

By IRV LICHTMAN

Among the report’s highlights are:

® 25% of the U.S. population 10
years of age or older—representing
47 million persons—purchased at
least one prerecorded tape over a
year's time to give to someonc else.
These gift givers represent a full 49%
of the current buyers of prerecorded
music.

® The gift market accounts for
12% of the total unit sales of prere-
corded music. about $330 million in
the survey year.

e Gift givers come from age
groups in the population which are
experiencing growth. The 10-19-
year-olds account for only 17% of
the total gift purchases, while the 20-
24-ycar-old age group accounts for
20% of gift units.

& Mot important. the growing
25-44-vear-old - account for 38% of
the toial pil units,

® Women form the majority of
gift givers. They account for more
than 60% of the total gift units. Of
the U.S. population over 10 years of
age. 29%—about 53 million per-
sons—received at least one unit of
prerecorded music from someone
else.

® Those receiving records as gifts
are more likely to be from the
younger age groups. Some 38% of
the gift receivers are 10-19-year-
olds.

In a statement on the gift giving
report, Joseph Cohen, executive vice
president of NARM, notes that the
survey reflects “two very salient and
practical points: that recorded music
as a gift item need not be limited to
the holiday season but can be capi-
talized on and merchandised year-
round: and that there is opportunity
to expand the gift giving market. If

49% of currentrecord buyers are giv-
ing gifts, we should go after the other
51% and convince them to do the
same.”

Cohen warns that as the industry
generates more market research it
must keep in mind that it only “takes
on meaning when we can see trends.
Therefore. studies must be con-
ducted over a period of time. Then.
and only then, do the findings reflect
a pattern rather than an isolated in-
stance or fad.

“While we develop the studies.”
Cohen states, "we must also develop
means to measure the marketing de-
cisions which result from them.”

He stresses that with the advent of
universal bar coding—the subject of
the current major NARM study—the
industry will “hopefully be able to
measure how effectively the industry
has converted statistics into ex-
panded sales.™

have a heavy impact on private ne-
gotiations between music publishers
and record companies.

The law permits anyone to record
copyrighted music after a first
recording has been released at a roy-
alty rate of 2% cents per tune. or -
cent per minute of play. whichever is
higher.

The Copyright Office interim
rules permit statutory licensees to
maintain a reserve mechanicals fund
against returns. since the royalty is
paid to the copyright owner only on
recordings “permanently”™ parted
with. i.e. sold.

(Continued on puge 84)

Motown’s Lushka

Sees Fewer LPs
As a Sales Plus

By RAY HERBECK JR.

L.OS ANGELES—Echoing recent
re-clection rhetoric of California’s
Gov. Jerry Brown, Motown execu-
tive vice president and general man-
ager Mike Lushka sces the recording
industry as facing an era of limits re-
garding new releases. He is con-
vinced that less can be more.

“I wish the business wouldn't re-
lease so much product.™ says
Lushka. whose own label bowed 40
LPs this year. In 1970. Motown is-
sued 82 LPs. “We're bringing out
less product, but working it longer.

“Other labels may be releasing
much more. but how much more do
they take back in returns? We're the
only industry that produces instant
cutouts.”

Insisting Motown will bow even
less new product nextyear, Lushka
sees himself “taking a step back-
wards in releasing”™ when compared
to the industry trend. I want to see
us become known as the major fabel
which works a few acts but has great
success.” he adds.

(Continued on page 80)
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LAST YEAR,
THIS AD FERTURED
ELVIS COSTELLO, KARLA BONOFF,
JOURNEY, WALTER EGAN
AND EDDIE MONEY.

TOTO/Toto, comprised of the finest musiciansin L.A., has forged
a sound that strikes hard. Few groups ever receive the advance
notoriety that surrounded their formation. But Toto has lived up
to this massive publicity. Their first single, “Hold the Line!" has a
tight hold on major stations all across the country!

Produced by Toto.

g v b, JC 36286
REGGIE KNIGHTON/Reggie is a clone in love. He's a rock 'n’ roll
alien. Sounds magazine realizes this. That's why they've warned,
“Watch out for this kid’" Everyone who has heard his new album,
or seen him on his tour with 10CC agrees; he’s definitely out of
this world.

Produced by Roy Thomas Baker for RTB (Audio/Visual) Productions, Ltd

VALERIE CARTER/Valerie is one “Wild Child” These tracks re-
flect her songwriting skills and her white-hot vocal abilities. As
Crawdaddy stated, ”.. . when she glides into a lusty high note, the
effect can be overpowering’’ This is an album that redefines the
word soul. Produced by James Newton Howard.

co b ules S e R
w‘;?g 'J:'Jre"»{:é’ P :

ins poior baars gt Ao bresding

L L : . —
JULES AND THE POLAR BEARS/jules and the polar bears have
“got no breeding.” but-people are very fond of their distinctive
lyrics and searing instrumentation. right now, they're on a very
successful major market tour with peter gabriel. and their album
is getting terrific radio and press response.

produced by larry hirsch, stephen hague and jules shear.
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DANE DONOHUE/Dare Donohue sees right through you. He
also sees right through Dane Donohue. That's what his songs are
about: what he finds in other people and in himself. He expresses
his insights with a voice that captivates. And so captivated were
some very renowned musician friends of his that they decided to

join him on his debut album.
Produced by Terence Boylan, Jai Winding, Steve Hodge and John Boylan.

TOM SCOTT/Tom Scott’s “Intimate Strangers” is his first solo al-
bum for Columbia. You know this supreme saxophonist as a win-
ner of the Downbeat Critic’s Poll, the Jazz and Pop Reader’s Poll
and the Studio Musician’s Most Valuable Player Award. And you
know him from last spring’s CBS Jazz All-Star tour. But you've

never known him as well as you're going to know him very soon.
Produced by Tom Scott & Hank Cicalo for Crimson Productions.

TR e 'ﬁ' % Bt

THE BLISS BAND/™ he Bliss Band cordially invites you to dig into
their hearty debut, “"Dinner with Raoul’” Your host is singer/song-
writer/keyboard player, Paul Bliss. Ably assisting him is a group of
fine session players from mother England. Countless FM stations

are already digging in, so the sooner you respond, the better.
Produced by Jeff Baxter.

T Ry
FLINT/Flint is a new band consisting of three of the four original
members of Grand Funk Railroad. Craig Frost, Don Brewer and
Mel Schacher are as sure as we are that this new group will burn

a hole right through rock 'n’ roll.
Produced by Don Brewer, Craig Frost & Mel Schacher.

AT G JC 36324
FULLER/KAZ/Craig Fuller you know from Pure Prairie League.
As leader of that group, he wrote the FM classic, “Amie’" Eric Kaz
is the well-respected composer of such songs as “"Blowin” Away”
and “Love Has No Pride!” Their current tour with Little Feat is a

big hit. Produced by Val Garay.

FROM UNKNOWN

TO UNFORGETTABLE.
AT GOLUMBIA AND
ARG RECORDS, THAT'S
ARTIST DEVELOPMENT.

Q ARR

“ARC; AR are trademarks of the American Recording Company. ARC is distiibuted by Coiumbia Records.
“Columbia)’ !} are trademarks of CBS Inc. © 1978 CBS Inc.
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LOS ANGELES—Severe snow-
storms in the Pacific Northwest
and points east last week had a sur-
prisingly minimal effect on retail
traffic with most store managersre-
porting one day of sales tailoffs at
the most.

Nine inches of snow fell on
Seattle beginning Saturday, Nov.
18, a city generally accustomed to
heavy rainsorms. Gary Howe, buyer
at Seattle’s Tower store, reports
good sales on the day the storm be-
gan. But on Sunday he says the
store was “pretty dead.”

“We were about $3,000 short of a
normal Sunday,” sayd Howe. “In
the afternoon people started show-
ing.”

Tom Crawford, manager of
Budget Tapes & Records, says that
although effects of the storm were

By ED HARRISON

felt on Sunday, weekend sales were
6bgow.99

On Saturday, sales totaled
$1,000 and Sunday and Monday
combined equalled $900, he re-
ports.

But John Hananger, manager of
Everybody’s, reports a 50% slump in
business. Saturday didn’t hurt, he
says, but Sunday was dull, forcing
the store to close at 6 p.m., four
hours earlier than usual.

Lower sales were also reported at
Budget Tapes & Records in Hel-
ena, Mont., a city which got inun-
dated with 23 inches of snow the
last two weekends.

At the Billings Musicland mall
location, manager Peter Hertz says
the first storm the weekend before
(11) had a worse effect on sales
than the 17-inch downpour last
weekend. “The first storm had a
substantial effect,” he says, “but

—Snow No Deterrent To Sales —

last weekend was good enough to
surprise us.”

Hertz says weekends are gener-
ally strong selling days while Tues-
days, Wednesdays and Thursdays
are slow. Hertz says people living in
the city’s outlining areas have yet
to travel into the city, weather con-
ditions being the prime reason.

And Barbara MclIntyre, owner of
Opera House Music Co. in Helena,
also says the first storm “stopped
traffic dead,” but since then people
have gotten accustomed to the
snow and “run into stores to keep
warm.

“Last weekend wasn’t bad,” she
states. “It could have been worse.
People were moving about.”

Parts of Idaho and Oregon were
also hit by varying amounts of
snow, with record sales not too
heavily affected.

General News

_Executive Turntable |

Record Companies

Phil Jones clevated to vice president, marketing, at Fantasy/Prestige/Mile-
stone/Stax in Berkeley. Calif. Jones joined Fantasy in April 1978 as director of
marketing. Beginning his music career with distributors and one-stops in his
native Detroit, he also spent 12 years with Motown as marketing director. . ..
Martin Onrot appointed vice president and general manager of Infinity Rec-
ords of Canada basing in Toronto. He'sa 15-
year Canadian music industry veteran, man-
ager and concert promoter and was also a
founding director of the Canadian Academy
of Recording Arts and Sciences. ... Larry
Weiss named director of planning and devel-
opment for WEA in Los Angeles. Prior to the
appointment he was with Arthur Young
Co.’s system and planning staff for seven
years. . .. Leslie Clifford named national ad-
vertising manager for Polygram Distribution. Inc., New York. She had held
the position of marketing coordinator in Polygram Distribution’s Boston
branch for three years. . . . Vijay Rao appointed senior planning analyst, busi-
ness development, CBS Records. New York. He moves to the label from the
Columbia House Division where he was an analyst in the financial planning
and analysis department. . . . Elin Guskind now director of video operations for
Atlantic Records, New York. She had been manager of creative projects. . ..
Jim Kent, manager of traffic and distribution services since joining WEA in

_ /s
Jones Onrot
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Los Angeles in 1975, has been appointed director of operations. . .. John An-
thony, A&M Records East Coast a&r director for the past two years, has exited
to pursue a career as a record producer. He
has been retained, however. by A&M chair-
man Jerry Moss to produce two albums a
year. He joined A&M in 1976. . . . Paul Lam-
bert appointed national promotion manager
for Warner/Curb, Los Angeles. He was at
MCA as national LP promotion chief. ...
Ralph L. Seltzer becomes general manager
and vice president of international oper-
ations for Unlimited Gold Records. Los An-
geles. He comes from Motown where he was vice president of corporate uffairs.
... Denise Scopas now branch merchandising manager for the New York mar-
ket for CBS Records. With CBS five years, she had been manager of broadcast
services. Other CBS appointments include Brian Litman to Columbia promo-
tion manager for the Cleveland/Pittsburgh branch. He was resident promo-
tion manager covering North and South Carolina for the Atlanta branch. And
Robert T. Amico is named manager. new release product coordination, New
York. He had been a financial and planning analyst for CBS Records since
joining the firm in early 1978. . . . Louis Newman made manager. regional pro-
motion for RCA Records, Nashville. Most recently he served as West Coast

promotion director for Private Stock. ... Ed :
Humber now San Francisco promotion man-
ager for Capricorn Records of Macon. Prior
to the appointment, he was RCA Records
sales representative for the Phoenix area. He
will be based at the Polygram San Francisco
branch. ... In a recent expansion move at
Nashville’s Republic Records, Vicki Bran-
son, formerly director of creative services for
Tree International, has joined as general
manager and production director. Others affected include Barbara Kelly,
who shifts to the position of country promotion director, and Barbara Luckett
to comptroller. . . . Carl Ferrel pegged as president of ACI/Collage/VRA Rec-
ords and all subsidiaries of American Communications Industries operating

Pablo LPs Up
In 6 Categories

LOS ANGELES—Pablo is raising
its list prices on LPs effective Jan. 1.

Single disk albums go from $7.98
to $8.98, double records go from
$13.98 10 $15.98, triple disks go from
$19.98 t0 $22.98 and four disks go
from $24.98 10 $27.98.

Additionally, the I3-record Art
Tatum box goes from $75 to $90 and
eight-disk sets go from $45 to $50.

Cassette prices will parallel those
of the LPs. The company does not
duplicate in 8-track.

Label owner Norman Granz says
the price increases are based on an-
ticipatory price rises from his print-
ers and pressers because of the small
runs for his pure, acoustic jazz al-
bums.

Notes Granz: “Our sales quan-
titatively are practically fixed be-
cause of the kind of music we record
which has a limited appeal.”

Pablo is distributed in the U.S.
Canada and France by RCA. Poly-
dor has the line for the rest of the
world.

Casseltes Rise, 45s
Droop, Says NARM

By IS HOROWITZ

NEW YORK—The surge in prere-
corded cassette sales and a contin-
uing decline in singles activity high-
light a 1977 NARM study for its
regular membership.

Prerecorded cassette sales in-
creased to 34% of all tape product
sold, compared to 23.6% in 1976.
Sales of 8-track product declined
more than 10% from 1976, down to
65.4% from 75.2%. The significance
of the prerecorded cassette momen-
tum is reinforced by figures for 1974,
which show that 8-track business
amounted to 83% of NARM regular
member tape business, while cas-
sette totaled only 11.4%.

According to the report, business
in other prerecorded tapes (quad,
reel to reel) reached a level too insig-

>

Clifford

nificant to report, dropping into
oblivion from a 1.2% share of tape
business in 1976.

On the singles front, the NARM
report shows more than a 3% de-
cline, down to 9.6% of all NARM
member disk business from 12.7% in
1976. Further delines in singles sales
are provided in a one-stop and re-
tailer breakdown.

On the one-stop level, singles de-
clined to 10.8% compared to 13.4%
in 1976. Retailers in the survey re-
port a decline in singles sales to 5.7%
of their record business, down from
7.9% in 1976.

The survey reports a slight decline
in the sale of contemporary product
by NARM members, to 60.2% from
62% in 1976.

1st Midwest Snow Spurs
Holiday Shopping, Sales

Weiss

Anderson

By ALAN PENCHANSKY

In This Issue

from Milan, Ill. Other appointments include Gary Unger to vice president and

CHICAGO-While the upper “Generally unless the weather CAMPUS a5 Cha‘rles<Babc0ck to executive_ vice_presidem. Calvin L.ew, namea_l Polydor
Midwest got its first taste of winter gets really bad it doesn't effect busi- CLASSIGAL s 23 Recprds local Seattle promotion c_ilrector. e Phil Checchia tabbed [ocal pro-
last week as heavy snows and freez- ness very much.” the store manager COUNTRY... TR motion rep for Elektra/Asylum in Washington. D_.C. He was most ‘ecen_tly
ing temperatures drove into parts ObSEIv e DISCOS..... 68 with the Entertainment Co. for 2 years, after serving as regional pr. rotion
of Wisconsin, Minnesota and the Heavy snows also fell on parts of GOSPEL.............. ... 55 rep for Polydor Records in Philadelphia.

Dakotas, a spot check of retailers Wisconsin. In Wausau, where sev- LGSl ;g Marketing
fomel breiiness exsloellly lacllpedl i el _mches gccumula?ed. Team_Ele_c- MARKETPLACE .. 48,49 Ahmed Tahir tagged buyer and general manager for Schirmer Music in New
Some areas. tronics noticed a sizeable d'p_ mn RADIO ................ - 24 York. He has been an instructor of music theory at Juilliard since 1973.

One opinion, held by storeowners sales, but store manager Brian UL eeeerereens ... 46
in the Midwest, is that the first snow- Krause couldn’t single out climate as ?(A)EENNDTBUSINESS. 28 Music Publishing
)] 598 8 a.St'"?lflant 10 consumers a factor. TAPE/AUDIO/VIDEO.............. 58 Steve Love appointed vice president of ATV Music in Los Angeles. He be-
1D e Loaitiskyy Eaelolni( A concerned Krause felt the gan with ATV in New York as East Coast professional manager. moved to
h Elsehwhere‘,h business was 'dlownj sy Gxen [0 o Wieeesenelblly EIESACEL;ZEgn 70 ATV’s West Coast office in 1974 and last year was tapped as executive direc-
thoug ‘n}erc anls' GOl [0 ISRy warm period that preceded and Inside Track. ... og tor. ... Denise McDuffie appointed professional manager for the West Coast
isolate climate as a factor. e ISk iors B e ior Lifelines. .............oooccoerurerenennn. 91 publishing division of Jobete Music Co.. Los Angeles. Prior to the appoint-

Ul ol ol s (el 158 [RETok: Stock Market Quotations ........ 10 ment she held various positions with Jobete for two years. . .. Richard Ander-
business.” reports Dave Pivec, audio Album sales are down 59’% from Studio Track ..o, 64 son named administrative vice president and general manager of Chappell
hardware and software buyer for the last season, he explains. “Overall VoxJox...... s E13 Music, New York. With the organization since 1971, he was recently vice presi-
o sl g stemss, traffic has been down. down across CHARTS dent of finance. ... Marty Wekser joins ATV Music Group. Los Angeles, in

153 el Gl Iseiions Ay Wikt the board.” notes Krause. The store TopLPs....ooooviii, 94,96 the newly created position of West Coast manager. writer development. He

nesota and the Dakotas moved “way
up” after recent six-inch snows, he
indicates.

has upped its advertising. he ex-
plains.
At Pipe Dreams Records. Green

Singles Radio Action Chart .26, 28
Album Radio Action Chart....... 30
Boxoffice ... 44
Bubbling Under

was general professional manager for Paul Simon’s DeShufflin Music Group.

Related Fields

“The colder it gets the more Bay, Wis., sales were down between Top LPs/HOot 100 ......oov......... 39 Dave Peters appointed executive vice president of the Wayne Coombs
people have a tendency to stay in- 20% and 30% on the day of the heav- Gospel LPs............. ....B5 Agency in Rolling Hills Estates. Calif. Peters has been with the firm since its
doors.” explains Pivec. Interest in iest snowfall. JazzPs.......... 56 inception in 1973. ... Early Williams exits as promotion director for Nash-
home entertainment products rises “The first snow or first cold Hits Of The World... - 78 ville’s Tree International for Quality Takes Time. Inc.. where he will toil as di-
at this time, he believes. weather takes a while for people to l}_{aottir?cl)_le’ISSmgles """ gg rector of marketing and public relations. . . . Jesus Martinez, independent pro-

Minneapolis shoppers, well accus- get used to,” says Steve Cook, man- SoulLPs.. ... a7 motion man, appointed to promote Pumkris Records, Los Angeles, product in
tomed to severe winters, shrugged ager. Hot Country Singles .. . 53 Los Angeles. San Diego and San Francisco. . . . Deborah Meister named office
off recent snowtfalls, according to “We go through this every year,” Hot Country LPs . - 54 manager at Athena Artists, Los Angeles. She has been with them for 1Y% years.
Mickey Fischer. manager of the adds Cook. “Up here people recover ?c?éé(c))oEasyustemng gg ... Scot Miller joins the staff of Greensprings Express, Denver, a national

Great American Music outlet in sub-
urban Bloomington.

Fischer measured the effect of re-
cent snows on business against that
of Vikings football games. The NFL
contests, he said. hurt more.

fast. They have to be used to it or
they wouldn’t be up here.”

Judy Stowell, manager of Hot
Wax and New Licks Records, Ste-
vens Point, Wis_, feels the cold might

(Continued on page 91)
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Audiophile Recordings..
Singles Reviews ............
LP Closeup Column.................
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booking agency. Previously. he was campus program director for the Univ. of
Southern California. . . . Pat Casey appointed vice president of Landmark Pro-
ductions, Inc.. a concert production company in Milwaukee. .. . Chris Francia
joins Atoka Music, New York, a new management, promotion. production and
publishing operation headed by Michael Barry Leventon, former national pro-
motion director for Kirshner Records. Francia will be Leventon’s assistant.
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A magnificent talent stands out from
the first note. And Angela Bofills clear,
expressive voice carries a rare delicacy
of musical spirit. It5 the quality that bas
won critical acclaim and praise from
greats like Dizzy Gillespie and Cannon-
ball Adderly. Thats what makes Angela
Bofills first album such an extraordinary

debut.

ANGIE. It5 full of new songs overflow-
ing with the vitality of a new star on the
horizon. A first album—thats been
twenty-four years in the making.
Q'S4
Al ¢ /
|

Anresta/ GRP 5000

ANGIE.

The stunning first album

by Angela Bofill.

On Arista/GRP Records and Tapes.

Music’s freshest new sound.

Manufact g nd Distributed bysdigsa Recovds e,
Produced by Dave Grusin and L arr J\ﬂuwﬂ for Gmuﬂ/[(me lz.Pmdﬂ(,f/(ms
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General News

Labels Up Christmas TV Budget

CBS To Hit 26 Markets In Prime Time, MCA 15

NEW YORK—Many labels are
increasing their television ad budg-
ets for the Christmas selling season.

CBS and MCA have fairly heavy
tv campaigns in the works, and
Arista is using the small screen to
plug a variety of black product. Mer-
cury will be plugging the Statler
Brothers. Capitol is planning two
national buys for Anne Murray and
Steve Miller. RSO has a 30-second
national spot featuring the company
logo and a multi-product presenta-
tion. RCA is planning spots on four
artists on a local (branch) basis.

Details were unavailable on the
CGS buys. but it is known that a na-
tional campaign is planned. with a
concentration in 26 markets in prime
time. Product to be plugged was not
disclosed. Young & Rubicam is han-
dling.

Assistance in preparing this story
provided by Ed Harrison, Jim
McCullaugh and Alan Penchansky.

MCA will concentrate its tv push
on Elton John’s “A Single Man,”
Olivia Newton-John’s “Totally
Hot.” Lynyrd Skynyrd's “First And
Last.” the Who's “Who Are You™
and “The Wiz" soundtrack. The
soundtrack to “Battlestar Galactica™
will be advertised in markets where
the movie has opened. Campaign
will reach 15 major markets.

Sixty percent of the advertising is
early or late night fringe. with the re-
mainder prime time. including spots
on “Saturday Night Live.”

Casablanca is planning tv ads for
Kiss. Donna Summer and Village
People. No details on the campaign
are available.

The RSO spot will feature the
“Grease,” “Saturday Night Fever”
and “Sgt. Pepper™ soundtracks as
well as Player's “Danger Zone:™

By DICK NUSSER

“Eric Clapton’s “Backless™ and
Andy Gibb’s “Shadow Dancing.”
Buys are being made in major mar-
kets. the label says. in various time
slots.

RCA, choosing to let its branches
place and buy time independently.
has made spots available. They fea-
ture Elvis Presley. Hall & Oates.
Shalimar. Whispers and Kiki Dee. A
national campaign for John Denver

WILD PARTY —Freddie

Iy .I| \ %
B L VI

\
A i e
Mercury, lead singer of Queen, shouts to be heard ata

is in the works for next year. timed to
the release of his next LP.

RCA won't use multiple-product
spots. which it reports weren’t effec-
tive the last time they were used.

“There’s too much happening in
30-second spots.” says Jack Chud-
noff. the label’s vice president of cre-
ative services. "It confuses the
viewer.” He bases his opinion on the

(Continued on page 10)
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Halloween party in New Orleans which commemorated the start of the
group’s U.S. tour. In addition to the nun and voodoo dancers pictured above,
the flamboyant event had topless dancers, strippers, nude fat ladies, female
impersonators, fire-eaters and snake-charmers. Also performing was a dix-
ieland band, which relates to the group’s new album, titled ‘Jazz.”

Dear Sir:

I'm writing on behalf of 1,200
seemingly forgotten people at Patton
State Mental Hospital.

For some reason we are over-
looked by those in the entertainment
industry when it comes to putting on
shows for people confined. Prisons
regularly present entertainment for
the inmates. but somehow some-
where down the line someone
missed us.

We are just as confined and we are
also here under the Penal Code but
we are considered patients. not pris-
oners.

Every other week we do have a
movie and once every few weeks we
would get out to the local bowling
alley for a couple of games or a base-
ball game at Dodger Stadium once a
year. but Proposition 13 has brought
a sudden halt to all that.

Many of us have no family to
come and visit or receive letters from
and the only bright spot for most of
us is & change in our daily routine.
We have a beautiful auditorium
here but it sits empty year after year.

I'm hoping I will be able to reach
someone out there in the industry
who may be willing to give of his
time in the form of a show. or know
of someone willing to bright a little
light to our day and ever dark audi-
torium.

Tim Erkinger,

Patton State Hospital
Drawer B #34
Patton, Calif.

www.americanradiohistorv.com

Dear Sir:

This letter concerns the Capitol
release of the packaged Beatles set.
Your article (Billboard. Nov. 11,
1978) said that the set will contain
songs never before released in the
U.S. One of those songs was “You
Know My Name.”

This song has been released in the
U.S. It was the “B” side of the single
“Let It Be.”

Charles Sczesny,
P.O. Box 1695
Anderson, Ind.

Dear Sir:

Steven Cohen’s letter in the Nov. |
Billboard was interesting to me. not
so much for its content, but for the
lack of response to its final com-
ment.

As musical director of a college ra-
dio station, Cohen had something of
a point in decrying some of the
record industry’s lack of attention to
servicing campus radio. although his
arrogant attitude may not exactly
charm the manufacturers.

Most firms do have college de-
partments and the universities are
not treated as shabbily as he indi-
cates. However. when he complains
that commercial stations receive re-
leases two or three weeks earlier than
the schools. he is neglecting to ob-
serve that record companies are
businesses and must pay the earliest
attention to the outlets with the larg-
est potential audiences.

But the most shoddy and ill-in-

Letters To The Editor |

formed comment in his letter was the
closing crack. He states that “unless
they start treating us a little better . . .
people like Robert Stigwood will
take over the music industry. | hope
that’s not what they want.”

What makes Robert Stigwood a
villain? Stigwood has committed the
crime of not only manufacturing hit
records but of putting out product
that is so successful that it has
brought millions of people into
record stores who might not have
been there had it not been for the
Bee Gees and “Sat Night Fever.”

Tony Richland,
Independent Record Promoter,
Los Angeles

Dear Sir:

Your issue dated Nov. 19. 1978
carried a piece bearing the headline
“Livingston Searching For 20th
Turnaround.”

Although it was certainly an up-
beat story. we would like to clarify
the publishing company’s role in the
overall picture.

Since joining 20th, some seven
years ago. we have seen the music
publishing company’s profit in-
crease substantially yearly. Matter
of fact. 1977’s net earnings were the
highest in Fox’s history. 1978’s profit
picture will surpass last year’s. We're
obviously delighted with this contin-
uing growth pattern.

Herb Eiseman,

President,

20th Century-Fox Publishing
Los Angeles
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DISTRIBUTORS IN YOUR AREA:

ATLANTA — PICKWICK

-ATLANTA — TARA

BUFFALO — BEST REC.

CHARLOTTE — BIB DIST.

CHICAGO — M.S. DIST.
CLEVELAND — ACTION MUSIC
CLEVELAND — PIKS

CINCINNATH — SUPREME

DALLAS — BIG STATE

DENVER — PAN AMERICAN
FARMINGTON — MUSIC TREND INC.
HARTFORD — AQUARIUS
HONOLULU — ERIC OF HAWAII
HOUSTON — HOT LINE DIST.

LOS ANGELES — RECORD MERCH.
MEMPHIS — H.W. DAILY

MIAMI — TONE DIST.
MINNEAPOLIS — PICKWICK
NASHVILLE — MUSIC CITY

NEWARK — APEX-MARTIN

NEW ORLEANS — ALL SOUTH

NEW YORK — MALVERNE
PHILADELPHIA — SCHWARTZ BROS.
PHOENIX — ALTA DIST.

PHOENIX — ASSOCIATED

ST.LOUIS — PICKWICK

SAN FRANCISCO — PACIFIC REC. & TAPE.
SEATTLE — SOUND REC. & TAPE
SHREVEPORT — STANS
WASHINGTON — SCHWARTZ BROS.

1

MARLIN 2217

ALSTON 4409

LATIMORE, with the hit single “"Dig a Litle Deeper” (sLapes 1750)

QUARTZ, with the hit single "Beyond the Clouds” (arun 3328)

GREGG DIAMOND'S STARCRUISER, with the hit single “Starcruisin’ marun 3329)
HERMAN KELLY & LIFE, with the hit single "Dance to the Drummer’s Beat” (aLston 3742)
BOBBY CALDWELL, with the hit single “What You Won't Do For Love” cLouos 1)

? k?’ecords.ond Tapes
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Labels & TV Buys

® Continued from page 8
fact that RCA commissioned
backup research on the subject.

While a planned Barry Manilow
tv blitz will wait until January,
Arista plans o plug Michael Hen-
derson and Gil Scott-Heron among
others during the holidays.

Ad chief Kiki La Porte and the
Arista staff “carefully monitored™
several markets before deciding on
the tv approach. which will include
spots in Chicago, Detroit, Cleve-
land, Houston, Atlanta and Wash-
ington, D.C. Most are in the late
fringe category. with no prime time
buys foreseen.

Phonogram/Mercury plans the
most concentrated use of v spots in

its history to begin Monday (4). Stat-
ler Bros. “Christmas Card™ and
“Holy Bible™ albums are the object
of the media campaign, being run in
conjunction with Polygram Distri-
bution.

The 30-second tv advertisement
will air for one week in Roanoke,
Dallas. St. Louis. Minneapolis, At-
lanta. Charlotte, Little Rock, Jack-
sonville. Des Moines, Kansas City
and Memphis. Funds also are allo-
cated 1o run the commercial on a dis-
cretionary basis in other markets, re-
ports Mercury.

Muarkets in which the Statlers have
had a strong sales history were se-
lected for the primary thrust of the
campaign.

South Philly
Productions:

presents

the group

ULTIMATE

A new musical
disco experience.

We're only #4
so we really have
totry harder

We offer any
or ail of the
foliowing
quality
services. All
under one
roof and at
competitive
prices.

dlee Myles Assoc., Tnc.

1BOE. 56th St. Dept. AS.NYC 10022 Tel: 756-3232

® Design

* Art

¢ Type

¢ Color seps
e Printing

¢ Fabrication

Sarving the graphic needs of the recerd industry since 1962

HOW TO GET THE RIGHT EARS

T0 LISTENTO-YOUR TAPES.

You know the story |
You spend your time
and money sending

and respect us. |
We'll carefully
evaluate your songs.
and if we hear hits,
we'll make certain
| that the right record
% company hears
them, too. Butif

companies. And
allyougatisa
rejection letter
from a secretary
But send us
your tapes and
you'll get heard

be better off selling
shoes. we'll

We've gotour i tell you that too.
own ears— . We're not
people who have agents, or
vast music publishers. We

business experience—
people who recognize hits
when they hear them.

And we've got the ears of
the music business. We
know the Presidents. A&R

take nothing for our services
buta $30 one-time-only fee.
Send your tapes and a check
or money order for $30 to
Rising Artists Inc., Dept. |,
663 Fifth Avenue, New York,

Directors. Managers and N.Y. 10022.
.~ Publishers. And And remember. We're
D EREEL they know listening.
/

~ K \\/";/7
D e, Y o
I8

7S - 5 RISING ARTISTS INC. |

"~

T Dept 1,663Fifth Avenue, New York, N Y 10022/(212) 5346829 |

// [0 Enclosed is my check or money order for $30 along with my tape. I'

I

Name '
Address :

| City State Zip |
| Phone |

U.K. Cadac Still
Under Court Eye

NEW YORK-Although orders,
parts and service for Cadac (Lon-
don) Ltd., studio equipment manu-
facturer and designer, are reportedly
being fulfilled by a new company,
the former concern is still the subject
of court action in London.

Under the Companies Act of
1948, Cadac wound up in High
Court Nov. 13, and no longer exists
as a company. Affairs are now in the
hands of the official receiver and
provisional liquidator, L.R. Bates.

The company reportedly was put
into receivership by its majority
stockholder, Gale Electronics & De-
sign Ltd. Allan Smith is managing
director of a new company, Can-
dystrope Ltd.. set up to handle new
orders and existing service and parts
fulfillment for Cadac units.

Smith was at the recent AES in
New York with Irv Joel, whose Tea-
neck, NUJ., firm is exclusive U.S. dis-
tributor for Cadac equipment. Joel
assures the new company will be ful-
filling all orders, with speakers due
to be shipped from the former Ca-
dac factory in Harpenden last week.

Prior to the High Court action, a
number of senior executives at Ca-
dac had left the company, including
Adrian Kerridge.

October’s Sales
Atlantic’s Best

NEW YORK-—Atlantic’s family
of labels generated the greatest Oc-
tober sales in the 30-year history of
the company, according to label
president Jerry Greenberg. The
company did not, however, release
any sales figures.

A September release of fall prod-
uct produced two platinum awards
by the RIAA: Yes' “Tormato” and
Firefall’s “Elan.” Also. the label
continued its ongoing success with
two earlier platinum albums, The
Rolling Stones’ “Some Girls™ and
Foreigner’s “Double Vision.”

The label is closing out 1978 with
November/December LP releases
by Chic, Phreek. Montana, ADC
Band, Peter Tosh, Emerson. Lake &
Palmer. Fantastic Four. the Joe
Brooks Group, AC/DC, the Blues
Brothers and George Carlin.

New Geils LP
Pushed In-Store

LOS ANGELES—EMI America
is supporting its “Sanctuary™ LP by
the J. Geils Band with various point
of purchase material including 24-
inch diameter circular posters: pol-
ystyrene three feet square, two di-
mensional foamcore displays: mo-
biles employing LP cover artwork
and buttons.

The label has also issued a special
12-inch promotional record featur-
ing long and short versions of the
single *One Last Kiss.”

The label is planning to film a live
concert by the group at Cobo Hall in
Detroit when the band plays there
Dec. 15 and 16. The film will be dis-
tributed to all oversees licensees as
well as be used in retail accounts
with video capabilities.

Boxed Beatles Due

LOS ANGELES—The Beatles
Collection, a 13-album, boxed set of
imported Beatles albums, originally
scheduled for retail availability on
Nov. 13, will be released Friday (1).

According to the label, each of the

3.000 sets is being hand-collated for |

strict quality control.

www.americanradiohistorv.com

" Market Quotations |

As of closing, November 23, 1978

- 9;978 - NAME PE (;53:13 High Low Close Change
43% 23  ABC 8 247 36 35% 36 - %
43% 34% American Can 6 72 36% 36% 36% Unch.
19% 9% Ampex 11 112 14%  14%  14% - %
4'% 2% Automatic Radio - 5 2% 2% 2% - %
28"% 22 Beatrice Foods 9 1164 23% 23% 23% Unch.
64% 43% CBS 8 132 53 52% 52% - %
2% 13% Columbia Pictures 3 388 20% 20% 20% Unch.
14% 8% Craig Corp. 6 17 11 11h 1% Unch.
47Y% 31%. Disney, Wait 12 173 38% 37% 38% + %
3% 2% EMI 6 61 3 2% 3 + %
28" 8% Gates Learjet 9 17 18% 18 18% + %
16% 11 Gulf + Western 4 195 13% 13% 13% + %
24'% 9% Handleman 7 200 15% 15 15 - %
6% 3 K-tel 30 - - - 3% Unch.
6%z 2% Lafayette Radio - 52 2% 2% 2% Unch.
42% 22% Matsushita Electronics LA 2 36% 36 36 - %
48'% 25% MCA 7 73 40% 40 4% - %
60% 25% Memorex 6 675 30% 30 30 - %
66 43 3M 13 630 61% 60% 61% + %
547% 35 Motorola 11 518 40% 39% 40% — %
34% 24 North American Philips 5 13 26% 26% 26% + %
18% 10 Pioneer Electronics 12 - - —  15% Unch.
32% 6% Playboy 20 543 14 12%  14% + 1%
33% 22% RCA 7 504 26% 25% 26% + %
8% 6% Sony 15 63 8 7% 7% Unch.
13% 5 Superscope - 16 6% 6% 62 Unch.
34% 14% Tandy 8 295 24% 23% 24% + %
9% 5% Telecor 6 17 8% 8% 8% - %
9% 2% Telex 9 377 5% 5% 5% + Y
6 1% Tenna - 62 3 2% 3 + %
19% 12% Transamerica 5 299 15% 15 15% + %
40% 20% 20th Century 4 215 31%  29% 31 + 1%
57" 29% Warner Communications 8 212 43 42%  42% - %
19% 11% Zenith 10 173 13% 13 13% + %
OVERTHE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCO — 10 1% 2% Koss Corp. 9 22 5% 5%
Electrosound Kustom Elec. - - 1% 2%
Group 6 13 5% 5% M. Josephson 7 24 14% 15
First Artists Orrox Corp. 46 61 3% 3%
Prod. 14 71 5% 6% Recoton 7 3 2% %
GRT - 12 1% 1% Schwartz
Integrity Ent. 9 26 4% 5% Bros. 3 - 2% 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Vollmer, Assoc. V.P., Los Angeles Region, Dean Witter Reynolds, inc., 4001
West Alameda, Ste. 100, Toluca Lake, Calif. 91505 (213) 841-3761, member of the New
York Stock Exchange, Inc.

Mighty Merchandising Is

Mounted For Manilow Set

NEW YORK-—Arista Records’
largest advertising and merchandis-
ing campaign ever heralds the re-
lease of the two-LP set. “Barry
Manilow's Greatest Hits.”

The campaign, notes Rick Dob-
bis, vice president of artist develop-
meni, encCoOmMpasses every major re-
tail and rack accountin the country.

Among the materials created for
the album are a special solicitation
form and such display pieces as 3x3s
of the album cover, four-color di-
vider cards, newly designed dumps
for the new release and Manilow
catalog, and in-box streamers.

Label advertising will initially

concentrate on major market tele-
vision spots and time buys on secon-
dary market radio, with a second
phase major market radio campaign
starting after the first of the year. In
print, the label is going with three-
page. four-color trade ads and ads in
national consumer interest publica-
tions.

As previously reported. the com-
pany will soon offer the package as
the first double package picture disk
for commercial distribution. This
will be supported by its own mer-
chandising piece showcasing both
sides of the disk. The regular version
is embossed with 24 karat gold let-
tering.

“'**As The Time Flies’ is a merger of
thoughtful lyrics and tasteful music...
‘71 has been added on all Bonneville
soft-rock stations.”’ - joe Capobianco,

Frank Weber

.asthetime flies

programiming,
Bonneville Broadeasting

Radio is
discovering

Frank Weber—
Have You?

The single:

o1
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Audio/Visual Courses For WEAers In Field

LOS ANGELES -WEA field
merchandisers c¢ross-country at-
tended basic audio/visual instruc-
1ion coursss over tne past two weeks.

aimed at improving merchandising
and photography skilks.

Helmed by Bob Moering. director
of marketing coordinators and pro-
motion, the meetings stressed indi-

By JOHN SIPPEL
vidual initiative and honing artistie
abulity.
Using a {978 in-siore point-of
purchase stide presentation. which
WEA used previously in a general

maskzting program across the U.S.,
Moering slowed down the slides and
discussed each individually with
field merchandisers. marketing
coordinators and branch executives.

“he FL76 aad PL77 con-

denser cardicid microphones

are tast b2coming the num-

ber ame c1d ces cf voca ists
whaowantte nakethe“studio-
ccnd=nser 'sound a part of

their =dt. 89zh mikes giwe

you cordenser performance

ina packace thatcompetes

wih dynaTiz miciophore

durek lity. Their gutsy, bass-

J00sting prozimityeffect adds
Jresawce :C any voice. Tae

3L73 s pow=-ed by a 4.5 volt battary.
T2 FL77is 3 miler except that itis

a so phantam powerable. The “775"
oJiputis 4cB down fromthe “76's’to
a low r rcr= fiexibility at the mix ng
board. anc ithas arecessed on/off
sw tck tha- mmany sound men prefer.

For thesz desiring the mere traditional
dynarvic sound, th= PL9" and PLES5

f ttae aill peectly. The PL 91, withiits
M id >=ss-boost ard clear highs is a
jostc workwizh. The PL 95, the “pro’s
drcice® in a ymamic cardioid, offe-s
th2 best gain-before-feecback of any

If you want the
condenser microphone sound
on stage, Electro-Voice
gives you that option.

dynamic mik2 in the business - a test
we iryite you to make.

Elect-o-Voice also offers four superb
instrtment microphones. The PL5S
dynamic omri is the miketo use wher
high sound pressure leve s are en-
countered, as you would “ind when
miking bass drums or anplified guicars
basses or syrthesizers.

The FL 6, witk its patent=c Variabie-D"
const-uction gives you ca-dioid (dir2c-
tional_ performance witrout up-closs
bass boost —er-ect for mking brass,
reeds percussion or piano. The FLI1,
even tough ifs a directional mike,
maintains its response ausve off axis.
“Leak2d” sound from off-axis instru-
ments are faithfully reprodaced — not
colored in any wey.

E-¥Y's PL9 dy-amic omni kas
on2 of the f atest frequency
response curves in the busi-
ness — from <G -0 18,000 Hz.
And its smali size lets you
mike instrum=21°s you cou dn't
get near with cther mikes
offering this —er‘ormance.

All =-v Pro-_ime-microphoies

core with sud2--tough

Memraflex gri € screens taat

res st dentirg Designed to
<eepyour mkes look nc I'ke new for a
ong “ime. Al have a non-reflecting aray
“imisk that won t compet= for attentien
unde- bright stage ligh-s.

When the time comes & update yoL-
cLrrent mike setup, we invite you to A-B
Elzctio-Voice Pro-Linz= mixes against
ery o hers, for any apaiication. If you try
t12m, you'll want them i your act.

[Ey| Bectrolbice

€0) Cecil Streat, Buchanzr, Michigan 4€107
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The typical presentation such as
held here for Los Angeles, San Fran-
cisco. Seattle and Denver personnel,
elicited essentials needed in the
field.

In going through over almost 100
slides. showing the best in WEA staff
originality. the L.A. meeting con-
sistently noted the omission of im-
portant headline lettering which
would have called the consumer's
attention immediately to the thrust
of the point-of-purchasc displays.

A suggestion from the floor to
have WEA supply hecader lettering
nationally was accepted by Moering.

Earlier. the field merchandisers
were visually taken through a con-
cise artwork course. “Getting Your
Art Together,” in which they were
shown proper layout through a se-
lection of national ads on a variety
of products.

An artist sketched color coded
blocks, after which the actual entire
colored ad was shown. In this way
the novice was able to conceive the
components of good merchandising
layout readily.

The fundamental art instruction
warned against too much symmetry
and stressed the left to right and top
to bottom elements of ad composi-
tion.

So that field merchandisers can
provide realistic color slides of retail
merchandising displays. WEA
presented a company-produced
film, “How To Take Winning Pic-
tures.” The (ilm took the newcomer
through the blocking and tackling of
photography.

Field merchandisers were given
log cards on which were printed
boxes so that they could record such
important clements of photography
as film, lighting, exposure. aperture
opening and shutter speed to enable
them to determine mistakes made
when taking slides.

To pique WEA merchandising
staffers when creating store displays.
Moering presented slides, showing
Los Angeles merchandising crews
putting together WEA labels’ point-
of-purchase displays into such area
stores here like Aquarius and Music
Loft in Northwestern Westlake Vil-
lage.

Atthe local meeting. the subject of
videocassette merchandising was
discussed. It was generally agreed in
discussions led by Moering that the
concept has not yet proven success-
ful in retail and is still being experi-
mented with.

ALBUM ODOR
SHAKES U.K.

By NICK ROBERTSHAW

LONDON-Onc of Britain’s lead-
ing retailers of records. the Boots
chain. has banned a new disk be-
cause of its smell.

The album is “Bush Doctor.” the
latest release by reggac star Peter
Tosh. and EMI has agreed to recall
and reslecve the entire consignment
ordered by Boots.

Cause of the problem is a “scratch
'n’ sniff” sticker printed with the
Rolling Stones “big mouth™ logo
(Tosh is signed to the Stones’ label
via EMI) on the sleeve.

Unsuspecting purchasers obeying
the injunction to scratch are re-
warded by an odor unmistakably
redolent of cannabis.

Boots. major drugstore chain with
record departments in most of its
branches, was actually alerted by a
call from a Scottish newspaper and

(Continued on page 74)
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LOS ANGELES—The sales of im-
ported records has quadrupled in
the last year, propelled by the suc-
cess of “The Buddy Holly Story”
film and the death of Elvis Presley,
says Mary Aldin, manager of Mus-
kadine Music, one of the nation’s
largest importers of rockabilly.
blues. bluegrass, folk and traditional
music.

Muskadine. which stocks between

By ED HARRISON

20,000 and 30,000 titles within its
relatively small but “intimate”
framework located in Santa Monica,
Calf., imports directly from labels in
Germany, Holland, Ireland, Scot-
land. Sweden, England and else-
where.

“We deal directly with the Euro-
pean labels,” says Aldin, “especially
for rock and records that are out of
issue here.”

“'Sentimental, romantic, and smooth
.--Weber’s jazz-tinged rock has drawn
listener response, especially

‘Complicated Times.’’’ —Steve Stockman

Frank Weber

-asthe time flies

AFL1-2963

Music Director,,
WBRU-FM

Radio is
discovering
Frank Weber —
Have You?

The single:
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s MUSKADINE MUSIC STORE musmns

Import Sales Quadruple In Year

%

All of her domestic records come
from Back Room Distributors of
San Francisco.

Because much of the traffic com-
ing into the store is off the street due
to its close proximity to the beach,
Aldin says that many think it’s just
another record store stocking Top
40. Yet most of her steady clientele is
“people into the music,” she notes.

“They’re not just collectors.
They’re into the history of music,
into ’50s rock’n’roll, Buddy Holly,
Elvis and rock’s beginnings.”

Aldin has a national mailing list
of about 5,000 to which new releases
are mailed once a month. Word of
mouth is her biggest source of adver-
tsing.

All $7.98 list American releases
are discounted to $4.99-35.99 with
most imports going for $5-$7. de-
pending on Aldin’s price. Special
limited edition collector items are
naturally higher like the Buddy
Holly nine-record boxed set out of
Germany which sells for $50.

Her biggest sellers include “The
Buddy Holly Story” boxed set which
contains Holly’s entire recorded out-
put, many of the Elvis Presley
reissues from Europe and the
Charlie series of Sun reissues, a 20-
record series containing the likes of
Jerry Lee Lewis, Carl Perkins and
others.

Aldin says obtaining the imports
is not that easy. Dealing with Euro-
pean distributors, she claims, means
months of delay in delivery.

COURT WILL DECIDE

Who Gets Royalties
For Fleetwood Mac?

LOS ANGELES—Warner Bros.
Records is asking that Superior
Court here adjudge to whom it
should pay accrued Fleetwood Mac
royalties.

The court is requested to deter-
mine whether some of the money go
to American Talent International.
the national booking office, or
whether all go to Clifford Davis Pro-
ductions, Clifford Davis Manage-
ment. also known as Clifford
George Adams.

The pleading states that the label
is in the middle of a tiff between the
booking office and management of-
fice. The label states it has
$22.488.14 waiting to be paid out.
but in the face of concurrent litiga-
tions, it asks the court to determine
where the monies should be paid.

Earlier this year, the plaintiff says
ATl served it with writs of execution
alleging the booker is a judgment
creditor of the Davis firms. demand-
ing through garnishments that it be
paid $67.527.57 out of funds due the
act.

The label was advised by the
Davis companies Sept. 8. 1978, that
money be paid directly to it for
Fleetwood Mac.

A letter from local attorney Steven
P. Steinberg to Fern Cranston of the
label specified how the outlay of ac-
crued royalties should be made. The
approximately $750.000 due under
two separate contracts was to be laid
out as follows: John McVie.

$137.539.35.  Chris McVie,
$106.988.75: Mick Fleetwood,
$137.539.36: Bob Welch,
$106.988.75; Clifford Davis Ltd.,
$85.749.58. Peter Green.$17.445.11;
Jeremy Spence. $26,050.28: Danny
Kirwan, $85.126.55: Robert Weston.
$40.319.87; David Walker.
$2.760.37 and $7.305.13 to be re-
tained in suspended royalties.

is a |
SERIQUS BUSINESS ’

FREE AT MOST RECORD OUTLETS

b REQUIRED READING
FOR ALL RECORD BUYERS

We have lots of help from: Karma,
Disc, Music World, Record Bar,
Peaches, Tower, The Harvard
Coop, Dingleberries, Record
Town, WBCN, KNAC and too
many others for such a small ad.
We're ail on the same team . .
to sell records.

POP TOP. 909 Beacon SL. Bosten, Mass. 02215

U.S. Office:

THE PEOPLE WHO FIRST BROUGHT YOU
COLOURED VINYL, PICTURE DISCS,
LUMINOUS PLATTERS, “SPOTS” AND “SPANKS”

THE NEW

MIKE OLDFIELD
“INCANTATIONS”

MARKETING MUSIC '

Tel. (305) 592-6085
Telex: 519739
Contact: Alan (Fatman) Niven

London Office:

Tel. 01-961-2919
Telex: 22164

Contact: David Loader

We can regularly supply
ALL U.K. Independents,
including Virgin, Gull & Island.

/7

GAROLINE EXPORTS LIMITED

Please Note: Minimum stock order 100 units overall.

www americanradiohistorv com


www.americanradiohistory.com

1 Pk <
FOR SPENCER DAVIS Cy 'ODU
by



www.americanradiohistory.com



www.americanradiohistory.com



www.americanradiohistory.com

l a -
AL vy s

;‘- ‘.cﬂvt.‘-‘

Bimiyy Rogq
Emey, aldCtﬁv At/antzs
€ afiary: pg, " Wiggle, les, Gtggles&Squmn
Vscro Casablay,,

OBl by Cmm» Giintoyy Sor

O] | S ENT 708 Recory € Fity, Works
Produceg and (g, Thayg Ine.

i

1‘1"'
Q;. }"

©1978 Thang, Inc.



www.americanradiohistory.com

General News

19

NARAS Mails
Grammy Ballots

LOS ANGELES—NARAS mails
more than 5,000 first round ballots
Tuesday (28) to voting members for
nominations in the 2lst annual
Grammy Awards competition.

The nominating ballots cover 52
categories and must be returned by
Dec. 22 for tabulation by Deloite,
Haskins & Sells, independent ac-
counting firm.

Twelve crafts and jazz categories
are excluded from the general ballot
and will be covered through special
nominating committees at each of
NARAS’ seven chapters.

CROWDSTOPPER!

Buy your own
British
double deckers

e Promotions

s Advertising

¢ Mobile
Exhibitions

s Bus Service

¢ Sightseeing, etc.

It required, custom conversions, auxiliary
power, air conditioning, conference rooms,
bar, kitchen, TV/video, etc

Full service, parts and wafranty. Write,
phone or visit us at:

British Promotions Limited
The Bus Center, 716 Cecella St., Norfolk,
VA 23504. Telephone 804-622-1456
6851 West Imperial Hwy., Los Angeles, CAL
90045. Telephone 213-670-4675

Omnibus Promotlons Limited, Aldermaston
St., London W10 England. Telephone 01-
960 6977

= PLANS 6 CAST LPs =

W

-,
£

Columbia Subsid

NEW YORK-—Previously con-
fined in the main to reissues from
the CBS catalog, Columbia Special
Products is planning the release of
six original cast albums long deleted
from the old Decca Records catalog.

The release, to feature six shows
coupled on three albums, marks the
first time Columbia Special Prod-
ucts has leased masters from an out-
side label source. Previously, the
firm marketed the original cast al-
bum of “Greenwillow,” first re-
leased by RCA Records in 1960.
However, the Columbia wing ac-
tually dealt with Frank Music, the
late Frank Loesser’s company which
owned rights to the master record-
ing. Frank Music was acquired by
CBS in August of 1976.

- The leasing deal with MCA, for-
merly Decca Records, involves shows
originally released in 78 r.p.m. and
10-inch LP form. They are: Irving
Berlin's “This Is The Army” and
Harold Rome’s “Call Me Mister;”
Cole Porter’s “Mexican Hayride”
and Robert Dolan & Johnny Mer-
cer’s “Texas Little Darlin’;” Morton
Gould & Dorothy Fields’ “Arms &
The Girl” and Hugh Martin’s
“Look, Ma, I’'m Dancin’.” Cut from
the Decca catalog more than 25
years ago, the originals are now
prized items.

Decca once played a dominant
force in the original cast field, hav-

| Raids Decca Vault |

2 By IRV LICHTMAN

ing cut the first all-original cast
recording, “Oklahoma!,” in 1943.
The label went on to record such
shows as “Carousel,” “King & 1,”
“Call Me Madam,” “Lost In The
Stars,” and “Carmen Jones,” among
others. These are still available on
MCA Records.

Special Products also marketed
recently its first non-reissue cast al-
bum, “The Robber Bridegroom,”
which had a modest run several sea-
sons ago.

And the firm has marketed a
number of Broadway shows origi-
nally released by Columbia Rec-
ords. The division concentrates on
premium product and mail-order
and specialty shop marketing.

I's known that other labels of a
specialty nature are vying for rights
to release cast product from the past.

DRG Records, for instance, has
marketed two such albums from the
now defunct Strand and Cadence la-
bels. From the former is “Leave It
To Jane,” the Jerome Kern musical
revived Off-Broadway in 1959, and
from the latter, “Best Foot For-
ward,” the Ralph Blane-Hugh Mar-
tin musical revived Off-Broadway in
1963 (with Liza Minnelli in her first
New York legit appearance).

Ben Bagley’s Painted Smiles label
has his own production of “The Lit-
ilest Revue,” produced in 1956 and
formerly available on Epic Records.

Streisand Streaks Charts
With No. 1 Single, Hot LP

LOS ANGELES-—Barbra Strei-
sand is hotter than ever on the pop
charts this week, with her “Greatest
Hits, Vol. II” debuting at number
seven on the Billboard album chart
as her duet with Neil Diamond,
“You Don’t Bring Me Flowers,”
streaks to No. 1 in its sixth week on
the Hot 100.

It is the fastest-rising No. | single
since Elton John & Kiki Dee’s
“Don’t Go Breaking My Heart”
more than two years ago, beating out

Debby Boone’s “You Light Up My
Life” and the Bee Gees’ ‘Night Fe-
ver,” both of which took ssven weeks
to top the chart.

The jump dramatizes Streisand’s
emergence as a strong singles act,
whereas she was weak oa singles in
the mid-’60s when she w~as the in-
dustry’s top album-selles. Streisand
is now responsible for taree of Co-
lumbia’s last 10 top-cnarted 4Ss,
with this smash precedz=d by “The

(Continued on page 80)

““Frank Weber is the first artist
to remind me of how great ’71

really was.”’ _phil Hendrie,
Music Director, WSHE-FM

Frank Weber
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Hundreds of MAJOR A

g

RTISTS including

Allman Bros. Jackie DeShannon T
Paul Anka om T. Hall Jerry Lee Lewis i
Ashford & Simpson [L)(;l:]ODonaldson thco Hamilton Ramsey Lewis gg,);norgson
The Association T o Cionel Hampton Orch. Lobo B ky e
B i nrarnor Tr?mgy Dorsey Orch.  Freddie Hart Mamas & Papas Ruc é)wens
e Roe D:;nka‘mcs Isaac Hayes Herbie Mann J:rrre R?e::z
Badfinger Ch; = jl Woody Herman Orch, Mandrill Del ),;;
Joan Baez B Tr Esx :: - The- RELLSS Mark-Almond T Re:eves
The Bar-Keys Pérc.y Fapi)thss David Houston Dean Martin C.harlie Rich
Charlie Barnet Orch.  The Fatback Bobby Humphrey Johnny Mathis Jeannie C. Ril
Tony Bennett Jose FefanBand  Jackson Five John Mayall Johnny Rivers |
Jim Ed Brown e Michael Jackson Curtis Mayfield Smokey Robin
Brownsville Station  The Fifth Dmean, M1 Jackson C. W. McCall & The Mirar,
Jimmy Castor Bunch g o . nDmension  Etta James Don MclLean Diana ; ek
Charlie Byrd Fgﬁ:*JST James Gang Rod McKuen Johnn %SZ i
Donald Byrd Funkado;').s Sonny James Melanie Leon g : ,;Iguez
Canned Heat Areth ?C ~ Harry James Orch. Buddy Miles Todd Rusze
Ray Charles Fri : rankiin ; e Roger Miller San S t‘)m -
Cher M’;?Cinsg;D;Sflnchor] George Jones The M.G.'s Stringa
Chi-Lites Don Gibson Stan Kenton Orch.  Maria Muldaur GlliScatthiaman
Coke Escovedo lan Gillan Band Gladys Knight Sandy Nelson John Sebastian
Ray Conniff REEE Idag & the Pips The New Birth Neil Sedaka
Norman Connors BennyG oldsboro Kool & The Gang The New Seekers Artie Sh
Count Basie Orcr, Robe:t Gt):jg;an Orch. t'r:t(liéeAK:):telanetz Nilsson Neil Sim?)vr: e
Delan . ! nthony Nilsson/Ri ;
v [;eey”i Bonnie Zr]e Guess Who & Imperials OhiooPI;?gr]So il ;?edSImon
rlo Guthrie Dickey Lee Tony Orlando & Dawn Soan:y & Cher

SUTTON RECORD COMPANY
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960 E. Hazelwood Ave. » Rahway,

OVER 1,000,000 LP’s, TAPES & 12" DISCO
ROCK « COUNTRY - SOUL - MOR -
DISCO - COLLEGTORS’ ITEMS

MAJOR LABELS
COLUMBIA + ATLANTIC « MOTOWN * W.B. - ABC
MERCURY ¢ RSO « POLYDOR - MGM

Soul Children James Tayior Paorter W.

Jimmy Smith The Temptations Loudon v?/gi?uner' ht 1l
Sparks Three Dog Night Dionne Wi \Q/:r':g
The Staple Singers Thin Lizzy Dcttie W atrwn

Joe Stampley Lily Tomiin Leslie West

Buffy Ste. Marie Mary Travers Barr W:'f

Rod Stewart lke & Tina Turner Bic| &/'the'rse

The Stylistics Undisputed Truth Henk IWmiams Jr

The Supremes Jerry Vale Bcbby Womack
Gabor. Szabo Frankie valli Faron Young
Johnnie Taylor Billy Vaughn Tte Youngbloods

YOU MUST COME INTO
OUR WAREHOUSE TO
TAKE ADVANTAGE OF

THIS GREAT SALE!

Exit 12, N.J. Turnpike, or E. Hazelwood Ave.
off Rt. #1, Rahway. - Hours 8 A.M. to 5 P.M.

New Jersey 07065 -
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BROADWAY REVIEW

Smith Sparkles More
Than ‘Platinum’ Itself

NEW YORK-—In spite of the
barbs that have been tossed at it,
“Platinum,” the new Broadway mu-
sical at the Mark Hellinger Theatre,
is an interesting and often startlingly
accurate account of the behind-the-
scenes workings of the rock music
industry.

The show, with Alexis Smith in
the starring role, has been accused of
banality and freakishness, but then
this is true of many segments of the
industry it seeks to portray.

Not that “Platinum” is an out-
standing show. With the exception
of the talent and energy of Smith, it
is mediocre. However, blame for this
is probably due more to the subject
matter than other inherent short-
comings.

“Platinum” is essentially the story
of a fading Hollywood actress, hop-
ing to make a comeback in the rock
music industry. The concept, unfor-
tunately, is not original. It borrows

from shows like “Chorus Line” and
“Jesus Christ Superstar.” However,
whereas “Chorus Line” is slick and
riveting, “Platinum” tends to sag.

1t is the presence of Smith, and the
outrageousness of Richard Cox,
looking for all the world like a mem-
ber of Kiss or Queen, which holds it
together.

The songs—there are 12—also lack
the sparkle of chart material, to
which there is constant reference
throughout the show.

The impression created is that
once the producers had blown much
of their budget on the retention of
one big name performer, they
switched to cutting corners to the
detriment of the overall product.
This is unfortunate, as “Platinum”
has the ingredi€nts to be at least an
entertaining evening of theatre, if
not an outstanding one.

The show, originally titled “Sun-

(Continued on page 80)

General News

| Suit Involves Knight Master

NEW YORK-The ownership of
a master recording of Gladys Knight
has been called into question in a
lawsuit filed in U.S. District Court
here against Buddah Records, Arista
Records, K.S. Distributing Corp.
and Arthur Kass, president of Bud-
dah and K S.

The plaintiff, R.A. Inbows, is de-
scribed in the complaint filed Nov. 8
as a company engaged, in among
other things, “... the business of
purchasing master recordings of
performances, and licensing for dis-
tribution the record albums and
other forms of reproductions de-
rived from such master recordings.”

The plaintiff alleges that around
Sept. 1, 1977, it purchased for
$150,000 from Buddah “all right,
title and interest ... including the
copyrights” to a master recording of
a performance by Knight.

The first of 11 counts charges all
defendants with copyright infringe-
ment in the production of an album
entitled “Miss Gladys Knight” and a

By ROBERT ROTH

single called “I'm Coming Home
Again.” (The records entered the
Soul charts at number 60 and 86 re-
spectively last week.)

The plaintff claim the production
of the recordings is unauthorized
and that Buddah has breached its
agreement with them.

If Buddah is not enjoined prelimi-
narily from marketing the records,
claims the plaintiff, “severe and ir-
reparable injury” will be suffered by
it. R.A. Inbows alleges that “Buddah
has experienced serious financial
difficulties . .. indicating that it is
unable to meet its obligations” and
thatshould the court order damages,

i
it would be unable to pay.

Arista, according to the com-
plaint, now performs many business
functions for Buddah, so much so
that “Buddah has ceased to operate
as a record company, as such term is
understood in the music industry.”

Damages of $1.8 million are de-
manded along with other relief such
as profits, costs, attorneys’ fees and
injunctive measures.

U.S. District Judge Lee P. Gal-
iardi will hear initial arguments on
the issuance of a restraining order or
preliminary injunction Thursday
(30), at which time testimony may
also be taken.

___New Companies

Sound 90, Inc., a mobile disco/
music service for Northern Iowa,
with George Nicholas and Bob
Wangsness as owners and operators.

Well give you a
NEW UD-60 FREE with the
purchase of 3 new UD-90’s.

Good through December 22nd

maxell.oo
is one hour better

Discwasher

INCLUDES:

Discwasher System

SC-1 Stylus Cleaner
Zerostat

Discorganizer & Dust Cover

24-Hour Freight-Paid Service

RECORDING TAPE & ACCESSORIES

A.

S0UND 15y Agcoc Come System:
Guord

keepssoémulSl Munds
soyunding good.

. Rosentihel Brrocieates..

A Complete Tape and Accessory Service

FOR TOLL-FREE ORDERING
CALL (800) 523-2472 (pa cALL coLLECT)

SEND FOR FREE CATALOG (DEALERS ONLY)

DEPT. B

The Sound Guard™

Total Record Care
System.

1035 Louis Drive / Warminster. PA 18974 / (215) 441-8900

DiscKit"
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Address: 2324 W. Fourth St., Suite
8, Cedar Falls, Iowa, 50613. (319)
277-5635.
k%

Paradise Island Productions, Inc.,
a concert promotion firm for the
Midwest with Jack D. Sutherland as
president and John C. Hickey Jr. as
vice president. Address: 1465-B
Lake Shore Dr., Columbus, Ohio
43204. (614) 221-1586.

* * *

John Brown Promotion & Market-
ing, formed by former MCA Rec-
ords country marketing and oper-
ations director John Brown. Services
include contact with reporting sta-
tions, racks, one-stops and relations
with publications and tip sheets
serving the country industry. Mar-
keting campaigns for clients will also
be offered. Address: 8746 Sunset
Blvd., Los Angeles, Calif., 90069.
(213) 652-2111.

* +* *

Front page Enterprises, formed as
a new partnership superseding
Elizabeth A. Rodman Publicity.
Principals of the public relations
firm are Harold Lubin, Sharon
Mear, Elizabeth Rodman and Har-
riet Trachtenberg. Address: 250 W.
57th St., Suite 2432, New York, N.Y.
10019. (212) 541-7366.

* * *

All Ears Records, label launched
by promoters Pat DiCesare and Rich
Engler. First release is the Marcells’
“Blue Moon.” Address: 207 Seventh
St., Pittsburgh, Pa., 15222.(412) 281-
3700.

* * *

Midnight Management, Inc.,
formed as an artist managementand
career consultancy firm. First sign
ing is West Houston and the All-Star
Space Band. Address: 24 Middle
Neck Rd. Suite IE, Roslyn, N.Y.
11576. (516) 365-8089.

x k%

Magic Bear Music and Magic
Bear Records formed by Barry
Greenhalgh, Barry Bernstein and
artist Diana Blair. The company will
also provide management services
under the name, Magic Bear. Ad-
dress: 6255 Sunset Blvd., Suite 1116,
Hollywood, Calif. 90028. (213) 464-
4260.

LR T

Eke, a record company formed by
Larry Wright as an independent la-
bel based in Philadelphia to be dis-
tributed through Jam Records, and
Disc Trading Co. in Durham, N.C.
First release is a single, “Self Reduc-
tion” backed with “Victims” by the
Reds. Address: 2300 Walnut St,
Suite 430, Philadelphia, Pa. 19103.
(215) 561-0215.
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RCA RECORDS
is proud to announce
a new recording agreement

with

JOHN DENVER

Jerry Weintraub
Management 1l Producer: Milton Okun
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General News

N.Y. Puhllshmg Firms Thriving Amidst Change

Don Kirshner, head of Kirshner Entertamment Corp.,

works with staff writers Gary Knight and Gene Allen.

® Continued from page 1

® The fact that key labels such as
CBS, RCA, Atlantic, Polydor,
Arista, and other smaller entities,
continue to base their operations
here: indeed, the formation of Infin-
ity Records, directed by Ron Alex-

enburg, is seecn as a recognition of

the awareness of New York’s music
vitality.

® The stream of writing/per-
forming talent to New York’s ever-
growing rock venues; this has led, in
some instances, to publishing deals
with such clubs for the recruitment
of this talent.

® Asthe disco capital of the U.S,,
New York provides a major source
of copyright exposure, including
disco versions of standard works.

® The Broadway musical, play-
ing a key role in the theatre boom,
maintains its lure as a copyright
source.

® Also. “Madison Avenue” re-
mains synonymous with the world of’
advertising. In recent years, as old-
line publishing companies have
found it increasingly difficult to
place their standard copyrights
through labels, they have turned to
exploitation of this material via
commeXcial jingles. This area has
become an art unto itself at New
York publishing houses.

® New York is pictured as “the
gateway” to the international pub-
lishing market. with New York a
more convenient contact.

Stu Greenberg of UA Music speaks
with one of his writers.

To Don Kirshner. who in the
late’50s created along with the late
Al Nevins what is recognized as the
first stable of rock writers, New
York’s publishing momentum is
strong,.

“The cycle is turning back to New
York,” the president of Kirshner
Music claims. “I find the present ¢li-
mate as exciting as the Aldon Music
days. Just as then, I'm subsidizing
young writers, confident that the Se-
dakas, Goffins, Kings, Weils and
Manns of the Aldon days are out
there.”

The young writer theme is echoed
by other New York publishing exec-
utives. Stu Greenberg, head of
United Artists Music in New York,

Billboard photos by Chuck Pulin

Henry Marks of Warner Bros. Music listens to a record-

ing of one of his firm's copyrights.

likens present activities at UA to the
Aldon era.

“We've presently got nine writers
on staff here. and it resembles the
Kirshner period with Aldon and Co-
lumbia-Screen Gems Music.”
Greenberg recently established a
novel association with the Bottom
Line, the New York rock mecca,
wherein UA manages Bottom Line
Music.

Since he arrived at MCA Music as
assista."t to president Sal Chiantia,
Leeds L. vy has directed a major ex-
pansion program at the company.
Over a five-month period, three new
professional managers have been
added to the MCA staff.

“We're heavily involved in the
disco scene, with two in-house pro-
ducers, Harry Hinde and Cory Rob-
bins, who have already come up
with disco hits by the Raes (A&M)
and Betty Lavette (West End),”
Levy adds.

Overall, Irwin Schuster. senior
vice president of Chappell Music,
finds New York music publishing
“tougher, but exciting, even though
alotof contact today is less personal.

* New York is still a hyper-town and

things happen here.”

Paul Tannen has recently re-
turned to the New York music pub-
lishing scene as chief of Screen
Gems-EMP’s New York operation,
having spent a number of years as
the firm’s Nashville chief.

He regards New York as a “criti-
cal arca” “There's a great move-
ment back to New York from the
standpoints of recording activity
and rock showcases. While New
York accounts for about 75% of our
activities, being here also gives us
easier access to Eastern talent and
recording areas, including Toronto,
and the international market as
well.”

Says Victor Benedetto, chief of

CAM, which has evolved from a
film score production company to
an important publisher of pop prod-
uct (e.g., Eric Carmen):

“I don’t believe that New York as
a center of music publishing was
ever in jeopardy. The city generates
a high level of talent, and as a busi-
nessman as well as a creative indi-
vidual, I recognize New York as a
money town.”

Marvin Cane, president of Fa-
mous Music, says he found the New
York scene somewhat “Desolate” in
recent years until the impact of disco
music. “It’s been a big shot in the
arm,” Cane maintains, “bringing
into play new groups and writers
and a general air of music excite-
ment.”

Marvin Goodman, who recently
joined ATV Music as general man-
ager of New York operations, cites a
“definite charge in New York, reas-
sertion and upswing in momentum.
We're over the insecurity, he adds, of
emigration to the west, the depres-

sion of a loss of executives and power
here, and the state of shock that ac-
companied these moves.

“With music swinging into bright
disco rhythms and a more powerful
rock orientation again, no place
other than New York provides the

disco, Meat Loaf started here.”
Bergman says his firm “more than
ever, is committed to an open-door
policy for new writing talent.”

Other recent developments in line
with New York’s even greater music
publishing involvement include the
creation of a publishing arm by In-
finity Records under Lou Ragusa;
the expansion of TK’s publishing
unit, Sherlyn Music, with the addi-
tion of Lenny Lambert as its chief;
and the impending upgrading of
ATV Music’s New York division un-
der Marvin Goodman.

Perhaps faith in the future is best
exemplified by the organizing of
New York’s younger music publish-
ing executives inlo an organization
called Music Publishers Forum. Al-
lied with the National Music Pub-
lishers Association (NMPA), its pur-
pose is to provide these exccutives
with an organized informational
flow so as to increase their aware-
ness of different aspects of music
publishing activity as it’s practiced
today.

ter the Ball,” which sold an unheard
of total of more than | million
copies).

During the "20s, music publishers
were faced with the enormous expo-
sure possibilities of radio. As a cen-
ter for this new form of mass com-
munication, the New York music
publishing industry kept close con-
tact with the New York radio scene,
not, to be sure, to obtain “turntable”
time, but to seek “live” perform-
ances of their new songs. As the net-
work system developed, this natu-
rally meant that songs could achieve
overnight success.

Henry Marks, head of Warner
Bros. Music in New York, remem-
bers the later “live” radio era well.
“Friendships played a key role in
obtaining a swing era band or vocal
performance of a new song on ra-
dio,” Marks maintains.

“The song didn’t even have to be
that good, since it was relatively
inexpensive to make an arrange-
ment, sometimes overnight, of a new
song and hear it performed the next

e EES LTRSS, N\
Irwin Schuster of Chappell Music, right, attends a lis-

tening session in the firm's studio with singer/writer
Brooksie Wells and engineer Julian McBrown.

energy and drive to make this hap-
pen.”

Amplifying the disco excitement
in New York is Bob Esposito, vice
president of creative affairs at April/
Blackwood Music. He adds that ad-
vertising agencies are “zeroing in on
the utilization of contemporary

Paul Tannen of Screen Gems-EMI
Music speaks with the Coast.

compositions” and “more and more
artists based through New York la-
bels are looking for strong outside
material to record.”

To Barry Bergman, vice president
and professional manager of Marks
Music, the most exciting develop-
ment over the past year affecting
New York music publishers has
been the “demonstration that New
York radio can break an act and
create copyrights.”

“Meat Loaf was sustained for
many months in the early part of
Marks Music’s campaign on his be-
half by New York radio. Stations in
the metropolitard area were playing
Meat Loaf before the rest of the
country became believers. Like

www.americanradiohistorv.com

For decades after the turn of the
century, New York, as the culture
capital of the U.S., was the place to
break songs. Key vaudville acts were
prime sources for the introduction of
new songs. “Song pluggers” in those
days could well be pianists (George
Gershwin was one) who introduced
new songs to performers or con-
sumers who frequented music and/
or department stores.

Marv Goodman of ATV Music hooks
up with one of his writers.

Sales of recordings were not cru-
cial income producers then. since
recordings did not have the mass ac-
ceptance enjoyed by sheet music. I’s
interesting to note theat music pub-
lishers were not forceful in demand-
ing their royalty rights from record-
ing companies, having regarded
recorded versions of their tunes as a
promotional vehicle for the sale of
sheet music.

(The mass appeal of sheet music is
said to have gotten off the ground
through the spectacular success in
the 1890s of Charles K. Harris™ “Af-

Marvin Cane, president of Famous Music listens to a

new tune.

day. Nobody's going to do anyone a
favor today, since it's so expensive to
make recordings.”

Yet, Marks adds: “the Tinkers-to-
Evers-to-Chance” formula still ap-
plies. “You’ve still got to reach an
artist, arranger or producer. [ really
find it more exciting today, basically

Victor Benedetto, president of CAM
Music checks a score.

because the stakes in having a hit
record are much higher.”

In the 1930s, the physical nature
of New York’s music publishing
community underwent a change. A
single edifice, the Brill Building
(1619 Broadway), began to house
many major music publishers. Not
that key publishers had been scat-
tered around Manhattan; they, in
fact, were grouped together in sec-
tions of the island, at firston 28th St.
and, later, on W. 45th St.

The phrase “Tin Pan Alley” was
coined, according to music publish-
ing lore, by a sportswriter for the
New York Evening Journal, Hype
Igoe.

(Continued on page 81)
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We're commitied all the way:
two national time buy flights,
print, in-store campaigns, special
promotions and tons of love.

See him, hear him...you'll be
committed too. And we'll go nuts
together.

The hit album:

‘“Red Hot & Blue’.
The hit single:

“Bring On The Night”

The most explosive and original
new talent to hit the American
music scene in years. His destruc-
tion of audiences in Texas, the D.C.
area, Florida, the Carolinas and
Atlanta has started a heavy buzz.
In the next few weeks the North-
east and Midwest will fall to his
good-time madness. Richard goes
nuts on stage and on record.

iy

Prodyced by Jack Richardson A, "\ X
for Nimbus 9 Productions, Ltd. N
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2 New Sources Will
Assist Programming

By DOUG HALL

NEW YORK-—-Radio program-
mers will shortly have two addi-
tional research sources to consult in
fine-tuning their stations.

Audits & Surveys’ TRAC 7 and
Burke Broadcast Research are both
surveying listening habits in major
markets which they will shortly re-
port to clients.

The first TRAC 7 reports are due
out Dec. | for New York. Dallas-
Fort Worth. San Francisco and
Washington. Burke, which com-
pletes 12 weeks of listener surveys
Dec. 20, will issue its first reports for
I'1 cities by mid-January.

Burke’s initial survey markets are
Boston, Chicago, Dallas-Fort
Worth, Detroit, Houston, Los An-
geles, Miami-Fort Lauderdale, New
York. Philadetphia, San Francisco
and Washington.

Audits & Surveys will be report-
ing its results to 53 stations and 33 ad
agencies while Burke will be issuing
reports to 50 stations and 60 ad
agencies. ABC has purchased the
initial reports from both these new
services. Audits & Surveys has also
signed up NBC while¢ Burke has a
contract with the RKO stations.

Both services use a telephone in-
terview system of measuring radio
listenership. This is in contrast to the
diary method used by Arbitron,
which has for years dominated radio
rescarch.

The telephone interview method
is believed by some to favor contem-

porary formats because younger, ac-

“tive listeners are less disposed to take

the time to fill out diaries. In fact.
Arbitron has had problems in the
past getting sufficient number of 18-
to-24-year-old males to fill out
diaries.

When Pulse was-still in business
measuring listening by personal in-
terview its results usually showed
rock stations doing better than Arbi-
tron results.

Both Audits & Surveys and Burke
plan to expand their services beyond
the initial survey markets. For ex-
ample. Burke plans to be in 40 mar-
kets by next fall and 50 by the spring
of 1980.

The methodology of the TRAC 7
system and that of Burke’s differs in
that TRAC 7 makes several calls to
one listener to construct a week'’s lis-
tening habits while Burke makes one
call with a 24-hour recall inquiry
and some questions about general
listening habits.

TRAC 7 requires an interviewer
to work with a cathode ray tube
computer display terminal which is
on-line with a computer. This termi-
nal guides the interviewer. Burke
does not use this system.

TRAC 7 was first developed by an
industry committee under the guid-
ance of the Radio Advertising Bu-
reau. It was later offered to a num-
ber research firms with the hope that
one would adopt it. Audits & Sur-
veys did.

Buffalo WKBW In
New $'2 Mil Studios

By JIM BAKER

BUFFALO—-Dolly Parton, Coun-

Music Entertainer of the Year,

helped WKBW-AM open its new
$500,000 studios.

“WKBW was one of the first sta-
tions in the country to recognize me
as a crossover entertainer, not just
country music,” Dolly declared be-
fore the champagne launching cere-
mony. “1 remember things like that
and that’s why I'm here.”

For 53 years, WKBW's home was
a small, confining structure behind
WKBW-TV, a sister Capital Cities
Communications station. WKBW-
TV was on the move as well in Octo-
ber, transferring operations into a
new $1.5 million structure along
Buffalo’s Lake Erie waterfront.

But the radio station’s move was a
special story.

Its new home is a remodeled and

Burl lves
CHRISTMAS

HIT KIT

has shipped
l I6@k for yours

expanded 1891 carriage house
whereas the old building was a di-
lapidated Main St. structure. The
new residence has twice the oper-
ating space (6,500 square feet).

“Our new studios will give a better
sound,” promises General Manager
Norm Schrutt. “They all have spe-
cial acoustical treatment. And we
now have stereo capabilities, having
already made a deposit on the stereo
equipment.”

Industry sources say AM stereo
can be in operation next year and
WKBW is the only Buffalo AM sta-
tion to announce its intention to go
the stereo route.

The greatest effect of WKBW’s
move into the remodeled structure is
on the station’s personnel. Jay Fred-
ericks, the station’s popular 7-to-
midnight jock, puts it humorously
when he says: “The big difference is
you don’t have to get a tetanous shot
when you leave the place.”

“I never saw the jocks so excited,”
Schrutt says. “They have a new
board with stereo and remote capa-
bilities, they're in brand new studios
with room for expansion and there’s
complete sound isolation.”

Schrutt says he had construction
crews working around-the-clock the
last three weeks to get the project
completed on time. Some 2,500
square feet was added to the original
structure which once had two Victo-
rian houses out in front.

When the time came for WKBW
to switch its sound from the old
building to the new one about a
half-mile away, problems were min-
imal. “There was virtually no down
time,” Schrutt says. “The move went
that smoothly. We were off the air
about 60 seconds at 4 a.m.”

Radio-TVProgramming

Music In Air &
Burkhart/Abrams
Tie-In Packages

NEW YORK-—Billbeard’s Music
In The Air record services is teaming
with Burkhart/Abrams tooffer two
new record programming packages
to radio stations.

Based on Burkhart/Abrams’ mar-
ket research, the services provide
both records and programming
guidance for two formats: AOR and
disco.

The AOR *“SuperStars” record
service offers a basic record library
of 150 current and classic rock titles
along with background information
on the artists. New material is sup-
plied through a monthly album sub-
scription service. Each month 10 LPs
designed for AOR programming
are shipped with a newsletter from
Burkhart/Abrams detailing recom-
mended tracks and other research
data. Each month new recommen-
dations are made, based on current
audience research.

Music In The Air’s “Disco’™ radio
service is being programmed by
Wanda Ramos, a member of the
Burkhart/Abrams staff, who played
a key role in the development of
New York disco station WKTU-
FM. Prior to moving WKTU from
the cellar to number two spot in the
New York market—according to
Mediatrend—she was music director
at WBLS-FM New York.

Each service is available for $537
for a starter package of 168 albums
and $480 for a year's supply of 120
additional albums.

‘Opry’ On PBS
To Help Attract
Funds In March

NASHVILLE—The “Grand Ole
Opry” is set for its second live tele-
vision broadcast via the Public
Broadcast System March 3.

The telecast, slated for airing be-
tween 6 p.m. and midnight, will once
again kick off national public tele-
vision’s annual “Festival” cam-
paign—coordinated by PBS since
1975 as a major national fund rais-
ing activity for viewer contributions
to public tv stations. This year’s
“Festival '79” will feature a 16-day
series of special programs.

In its first telecast in March of
1978, the live Opry program high-
lighted the kickoff weekend for PBS’
“Festival *78” with stations in large
metropolitan areas, such as Detroit,
Cleveland, San Francisco and Bos-
ton reporting record levels of viewer
contributions, while reports from 97
public tv stations showed close to $2
million pledged in viewer contribu-
tions for the weekend. This year, the
broadcast will include two full
“Opry” shows, another first for the
popular WSM Nashville program.

“Live From The Grand Ole Opry
House™ will be produced by WSM,
Inc., and presented through PBS by
WDCN-TV of Nashville. The tele-
cast will resemble last year’s format
with backstage interviews and back-
ground pieces on the “Opry” and its
performers produced by WDCN.

3 For Dick Clark

NEW YORK-—Connie Francis,
Glen Campbell and Sammy Cahn
are among the guests on “Dick
Clark’s Live Wednesday.” Com-
poser Cahn appears in a setting
where amateur singers are passing a
mike in a piano bar. The final singer
turns out to be Cahn.
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SATELLITE DISH—Western Union engineers fine-tune a satellite receiving

antenna positioned on the roof of WFMT-FM Chicago’s studios. The station

and Western Union are involved in testing long range high quality audio
transmissions using the Westar satellite.

Fans ‘Mad As Hell’ But
15 Outlets, Oui Don’t Mind

By RAY HERBECK JR.

LOS ANGELES—Century Broad-
casting’s AOR outlet KWST-FM
here incited its audience to be mad
as hell recently. and listeners were
grateful for the opportunity.

In a contest lasting from Sept. 23
through Oct. 9, entrants were invited
o “tell us what makes you angry,”
according to the on-air promo spots.
“If you're mad as hell and won’t take
it anymore, vent your frustrations on
us.”

More than 300 responded, says
promo director Ron Rubin. “This is
the best concept I've seen for an 18-
34 age group station,” he says. “Get-
ting listeners involved enough to
take time and write certainly beats
giving away LPs to the sixth caller.”

But Rubin’s outlet was not alone
in promoting rage. Sister Century
outlets WABX-FM in Detroit,
KSHE-FM in St. Louis and KMEL-
FM in San Francisco also joined the
anger, as did 11 other stations in ma-
jor markets nationwide. Bringing
this seething madness to the surface
was Rick Novak, head of special
projects and Oui Magazine promo-
tion for Playboy in Chicago.

By rights, the listeners should be
grateful to Novak for dreaming up
the “Mad As Hell” contest, as should
Epic Records for the album cover of
its latest Ted Nugent LP and Stern
pinball manufacturers in Chicago
for its most successful pinball game
todate, “Nugent.” It all started with
Novak’s desire to tic Oui’s audience
to radio.

Novak claims Oui has “the largest
18 to 24-year-old male readership in
the world.” He wanted to cross that
readership with a radio listening au-
dience roughly equivalent in age.
But they also would have to enjoy
Ted Nugent's harder brand of rock.

“We’d published an in-depth in-
terview with Nugent in October,”
Novak explains, “and 1 wanted to
use what I considered the dynamite
artwork we’d run with it on posters.”
But he needed approval of Epic Rec-
ords to link Nugent's “angry” image
with a contest of the same name.

Epic more than approved. It ran
Oui’s artwork as the cover of Nu-
gent’s new LP, “Weekend War-
riors,” a title which matched Oui’s
painting of a fiery Nugent machine-
gunning with a lethal guitar.

AOR outlets usually aim for an
18-34 demographic, a fact Novak
was aware of. “So, 1 had to find
AOR stations which played more of

Nugent than just ‘Cat Scratch Fe-
ver, which meant not always using
the top outlet in a market.”

He also had to find a better grand
prize than the obvious trip to see-
Nugent in concert somewhere,
which became second prize. “I hit on
pinball machines, which are distrib-
uted usually today by major record
distributors. It seemed a natural
marriage.”

Stern Electronics in  Chicago
makes pinball machines and agreed
to supply 15 with the Nugent art-
work to Novak, provided he supply
a worldwide contract with the rock
star okaying a machine named after
him with a new gameboard.

“So, I played Kissinger and nego-
tiated the deal.” explains Novak,
adding that the Epic label deal and
pinball politics consumed a total of
four working days. “Everybody 1
had to see was in,” he adds with a
laugh. “I think it's unheard of; a
textbook case of promotion.”

Rubin of KWST in Los Angeles
agrees. “There are millions of people
out there just itching to get some-
thing off their chests,” he says. “This
gave them that chance.”

The other stations which offered
listeners the same chance were
WKLS-FM, Atlanta; WLPL-FM,
Baltimore; WMET-FM, Chicago;
WGCL-FM, Cleveland; WLVQ-
FM, Columbus; WMC-FM, Mem-
phis; WSHE-FM, Miami: WQFM-
FM, Milwaukee; KPRI-FM, San
Diego: WFSO-AM, Tampa/St. Pe-
tersburg, and WLIR-FM, New
York.

Some of these stations already
have tied to Novak’s most recent
marriage between men’s magazine
readers and album rock listeners,
Playboy's fourth annual *“Music
Poll” giveaway.

For the record, the top winner at
KWST cleverly tied a series of
“small” gripes together, ranging
from “dogs that bark all night while
their masters sleep obliviously” to
“canned laughter.” Yet, as Rubin
admits, the lines which clinched the
pinball machine were pearls for any
radio station.

“But the thing that makes me
rthaddest is never having won one
single contest from KSWT. Every
time 1 call in with the right answer,
the line is busy—even at 4 a.m.
Not one complimentary ticket or
record in five years of faithful listen-
ing—now that makes me mad.”
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- Patrick Moraz.Citizen of Yes,
Moody Blues and the orld

Of all the keyboard/composers, Yes cnose Patrick Moraz. And, now for |#M
their first world tour in three years, the Moody Blues asked | =

Patrick Moraz to join them.

But quite apart from all his success in other groups, Patrick Moraz
stands on his own. He's scored more than 25 films, recorded 2

previous solo albums noted for their musical inventiveness, and has
been initiated into the mysteries of macumba. "Patrick Moraz"

weaves sinuous jungle strains and big-city rhythms into a keyboard and
percussion fabric that takes you across the known boundaries of music.

“Patrick Moraz?’ A new solo album for all of us.
“"On Charisma Records and Tapes.

Marketed by Polvdor Incorporated

g’%_.a APQCLIVCE WC“ ICIOM| COMIIIYJIb \TED 5 % 1 Writg or_call your local 2olygram Distribution
Drstributed by Polygram Distritzstion, fnc office *or displays or other promotion items.
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Bilboard Singles Radio Action

Playlist Top Add Ons Playlist Prime Movers *

Based on station playlists through Thursday (11/23/78)

PRIME MOVERS-NATIONAL

BEE GEES—Too Much Heaven (RSO)

Regional Breakouts & National Breakouts

BREAKOUTS-NATIONAL

OLIVIA NEWTON-JOHN-A Little More Love (RSO)
BOB SEGER—We've Got Tonight (Capitol)
NICOLETTE-Lotta Love (Warner Brothers)

TOP ADD ONS -NATIONAL

TOTO-Hold The Line (Columbia)
EARTH, WIND & FIRE—-September (ARC)
CHIC—Le Freak (Atlantic)

BILLY JOEL—My Life (Columbia)
(D) BARBRA STREISAND/NEIL DIAMOND—-You Don't Bring Me Flowers

DECEMBER 2, 1978 BILLBOARD

D—Discotheque Crossover

KFMB-San Diege

[olumbia)

KYNO-Fresno

WDRQ - Detroit

13-Q (WKTQ) -Pittsburgh

KOMA—Oklahoma City

ADD ONS~—The two key prod-
ucts added at the radio stations
listed: as determined by station
personnel.

PRIME MOVERS~The two
products registering the great-
est proportionate upward
movement on the station’s
playlist; as determined by sta-
tion personnel.
BREAKOUTS-—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

® TOP ADD ONS

(0) CHIC-Le Freak (Atlantic)
AL STEWART-Time Passages (Arista)
LINDA RONSTADY~-Ooh Baby Baby (Asylum)

* PRIME MOVERS

BILLY JOEL—My Life (Columbia)
(D) ALICIA BRIDGES—I Love The Night Life
(Polydor)
TOTD—Hold The Line (Columbia)

BREAKOUTS

OLIVIA NEWTON-JOHN—A Little More Love
(MCA)

ERIC CLAPTON—Promises (RSO)

EAGLES—Please Come Home For Christmas
{Asylum)

KHI-LA.
De CHIC-Le Freak (Atlantic)
o ALSTEWART-Time Passages (Arista)

D* VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
27-19

D* ALICIABRIDGES—| Love The Night Life
(Polydor) 29-17

KRTH (FM)-LA.

o ERIC CLAPTON~Promises(RSO)
[ )
* NONE
*
KFl-LA.

o OLIVIA NEWTON-JOHN—A Little More Love
(MCA)

o EAGLES—Please Come Home for
Christmas (Asylum)

+ BEEGEES—Too Much Heaven (RS0} 17-7

 BARBRA STREISAND/ NEIL DIAMOND-You
Don’t Bring Me Flowers (Columbia) 1-1

KEZY—-Anaheim

o NONE

* QUEEN-Bicycle Race/fat Bottomed Girls
(Elektra) 21-12

* TOTO-Hold The Line (Columbia) 8-5
KCBQ—San Diego

o CARS-My Best Friend's Birf (Elektra)
e BOB SEGER-We've Got Tonight (Capitol)

+ LINDARONSTADT-00h Baby Baby
(Asylum) 21-12

* BARBRA STREISAND/NEIL DIAMOND—You
Don't Bring Me Flowers (Columbia) 9-3

KFXM—San Bernardino

© QOLIVIANEWTON-JOHN-A Little More Love
(MCA) -

o HEART-Straight On(Mushroom)

+ EDDIE MONEY-You Really Got AHold On
Me(Columbia) 15-11

% DR. HOOK—Sharing The Night Together
(Capitol) 13-8

KERN-—Bakersfield

o LINDARONSTADT—Ooh Baby Baby
(Asylum)

@ ERIC CLAPTON—Promises (RS0)
 BEE GEES—Too Much Heaven (RS0) 26-21

* CAPTAIN & TENNILLE-You Never Done It
Like That(A&M) 11-4

o LINDA RONSTADT- Ooh Baby Baby
(Asylum)

® JUSTIN HAYWARD —forever Autumn
(Columbia) N

* BILLY JOEL—My Life (Columbia) 22-16
* TOTO-Hold The Line {Columbia) 9-5
KOPA-Phoenix

De MUSIQUE=InThe Bush (Prelude)

o PEACHES & HERB~Shake Your Groovie
Thing (Polydor)

 LINDA RONSTADT -0 ch Baby Baby
(Asylum) 26-17

* BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 13-8

KGW-Portiand

o CHANSON-Don't Hold Back (Ariola)

o ERIC CARMEN-Change Of Heart (Arista)

+ BILLY JOEL-My Life (Columbia) 21-16
D* CHIC-Le Freak (Atlantic) 8-1
WTAC-Flint

o CHERYLLYNN-Got To Be Real (Columbia)
o NICOLETTE LARSON~Lotta Love (WB)
* BILLY JOEL—My Life (Columbia) 10-3
D# CHIC—Le Freak (Atlantic) 29-21
KTKT-Tueson

® LEIF GARRETT-{ Was Made For Dancing
(ScottiBrothers)

o OLIVIANEWTON-JOHN-A Little More Lave
(MCA}

* BILLY JOEL—My Life (Columbia) 22-15
 BEEGEES—Too Much Heaven (RS0) 25-16
KQEO-Albuquerque
o POINTER SISTERS—Fire (Planet)
o EXILE-You Thrill Me(Warner/Curb)
 BEE GEES—-Too Much Heaven (RSO) 36-16
* BILLY JOEL—My Life (Columbia) 31-15
KENO-—Las Vegas
De DAN HARTMAN—Instant Replay (Blue Sky)
De CHIC—Le Freak (Atlantic)
* HEART-Straight On{Mushroom) 14.7
* TOTO-—-Hold The Line (Columbia) 10-1
KCBN—Reno ]
o RICKJAMES—Mary Jane (Gordy)

© QOLIVIANEWTON-JOHN A Littie More Love
(MCA)

* BILLY JOEL—My Life (Columbia) 25-17
* ACEFREHLEY—New York Groove

(Casablanca) 29-21

Pacific Northwest Region

® TOP ADD ONS

(D) CHIC—Le Freak {Atlantic)
|AN MATTHEWS —Shake It (Mushroom)
ACE FREHLEY--New York Groove (Casablanza

* PRIME MOVERS

LINDA RONSTADY -0oh Baby Baby (Asylum)
BEE GEES-Too Much Heaven (RSO)
(D) ALICIA BRIDGES—| Love The Night Life
(Polydor)

BREAKOUTS

OLIVIA NEWTON-JOHN—A Little More Love
(MCA)

NICOLETTE LARSON~Lotta Love (Warner
Brothers)

CAPTAIN & TENNILLE-You Need A Woman
(AEM)

KFRC—San Francisco

© ACERREHLEY—New York Groove
(Casablanca)

o NICOLETTE LARSON-Lotta Love (WB)

* BEEGEES~Too Much Heaven (RSO) 23-12
D* CHIC—LeFreak (Atlantic) 28-13
KYA-San Francisco

© SAMMY HAGAR-You Make Me Crazy
(Capitol}

[ ]

* AMBROSIA-How Much | Feel (WB)23-17

* GREG KIHN—Remember (Beserkley) 2C-16
KLIV—San Jose

o NOLIST

[ ]

*

*
KROY—Sacramento

o CHAKAKHAN-I'm Every Woman (WB) ~

© OLIVIA NEWTON-JOHN—A Little More Love
(MCA)

D* CHIC—Le Freak (Atlantic) 30-23
* TOTO-Hold The Line (Columbia) 29-23

© NONE

* RITACOOLIDGE - Love Me Again (A&M) 13-
9

* PAULDAVIS-Sweet Life (Bang) 15-11
KING —Seattle

De CHIC-Le Freak (Atlantic)
o POINTER SISTERS~Fire (Planet)
* BEE GEES-Too Much Heaven (RS0) 25-19
+* LINDA RONSTADT-0oh Baby Baby
(Asylum) HB-6
KIRB-Spokane

De CHIC-Le Freak (Atlantic)
© |AN MATTHEWS-Shake It (Mushroom)

+ LINDARONSTADT-0oh Baby Baby
(Asylum) 18-10

* BILLY JOEL—My Life (Columbia) 15-7
KTAC-Tacoma

® (OLIVIANEWTON-JOHN-ALittle More Love
(MCA)

o BOB SEGER-We've Got Tonight (Capitol)

+ BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 4-1

* GINO VANNELLI- Just Wanna Stop (A&M)
19-14

KCPX—Salt Lake City

© CAPTAIN & TENNILLE - You Need AWoman
(A&M)

® AN MATTHEWS—Shake It (Mushroom)

* LINDA RONSTADT—0 oh Baby Baby
(Asylum) HB-26

* OLIVIANEWTON-JOHN—ALittle More Love
(MCA) HB-25

KRSP —Salt Lake City

De CHIC-Le freak (Atlantic)

© HOTCHOCOLATE—Every 1'sAWinner
(Infinity)

D ALICECOOPER—How You Gonna See Me
Now (WB) 26-21

 ALICIABRIDGES-!Love The Night Life
(Palydor)21-18

KTLK—-Denver

© OLIVIANEWTON-JOHN—ALittle More Love
(MCA)

o BOSTON-AMan'll Never Be (Epic)
* GINOVANNELLI-1Just Wanna Stop (A&M)
127

* AL STEWART-Time Passages (Arista) 15-9
KIMN—Denver

® ERIC CLAPTON—Promises (RSO)

o EARTH, WIND & FIRE—September (ARC)
* ANDY GIBB—Our Love (RS0) 23-17

* GINO VANNELLI-1 Just Wanna Stop (ASM)

11-8
North Central Region
® TOP ADD ONS

BEE GEES—Too Much Heaven (RS0)
TOTO—Hold The Line (Columbia)
EARTH, WIND & FIRE--September (ARC)

* PRIME MOVERS

(D) CHIC—Le Freak (Atlantic)
BILLY JOEL--My Life (Columbia)
LINDA RONSTADY—Ooh Baby Baby (Asylum)

BREAKOQUTS

BOB SEGER—We've Got Tomght (Capitol)
QUEEN—Fat Bottomed Girts (Elektra)
GENE SIMMONS—Radioactive (Casablanca)

CKLW—Detroit

o TOTO-Hold The Line (Columbia)
o BOB SEGER-We've Got Tonight (Capitol)
 BILLY JOEL—-MyLife (Columbia) 15-9

D ALICIABRIDGES—| Love The Night Life
(Polydor) 20-10

o TOT0-Hold The Line (Columbia)
® BILLYJOEL-My Life (Columbia)

+ BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 13-4

D* CHIC-Le Freak (Atlantic) 25-12
196 (WZIR-FM)—Grand Rapids

o OLIVIANEWTON-JOHN-A Little More Love
(MCA)

o EARTH, WIND & FIRE--Se ptember (ARC)
Dx Vlsl.UGE PEOPLE-Y.M.CA. (Casablanca)
18-10

D CHIC-Le Freak (Atlantic) 20-12
WAKY-Losisville

® CARS—My Best Friend's Girl (Elektra)
De WLLAGE PEOPLE-Y.M.CA. (Casablanca)
+ FIREFALL-Strange Way (Atlantic) AD-23
D#* CHIC—Le freak (Atlantic) 20-14
WBGN—Bowling Green

o EARTH, WIND & FIRE-September (ARC)

De ALICIA BRIDGES—1 Love The Night Life
(Polydor)

* TOTO—Hold The Line (Columbia) HB-20
* BEE GEES—TooMuch Heaven (RS0)30-19
WGCL—Cleveland

o QUEEN-Bicycle Race/Fat Bottomed Girls
(Elek:ra)

© BEE GEES—Too MuchHeaven (RSO)

* TOT0—Hold The Line (Columbia) 15-6
D* CHIC—-Le Freak (Atlantic) 14-4
WZZP—Cleveland

De DAN HARTMAN-Instant Replay (Blue Sky)
o ERIC CLAPTON~—Promises (RSO)
* %RS—-My Best Friend's Girl (Elektra) 23-
 LINDARONSTADT—Ooh Baby Baby
(Asylum) 16-12
Q-102 (WKRQ-FM)—Cincinnati

De CHIC-Le Freak (Atlantic)

o GENE SIMMONS —Radioactive
(Casablanca)

 BARBRASTREISANO/NEIL DIAMOND- You
Don't BringMe Flowers (Columbia) 12-3

D* DONMASUMMER-MacArthur Park
(Casablanca) 11-1

WCOL-Columbus

o GLENCAMPBELL—Can You Fool (Capitol)

o LINOARONSTADT—0oh Baby Baby
(Asylum)

* BEEGEES—Too Much Heaven (RS0) 24-10
* BILLY JOEL—My Life (Columbia) 25-18
WNCI-Columbus

® BEE GEES—Too Much Heaven (RS0)

o FOGELBERG & WEISBERG —Power Of Gold
(Epic)

+* DR.HOOK-Sharing The Night Together
(Capitol) 15-10

* PAULDAVIS-Sweet Life (Bang) 10-6
WCUE—-Akron

© CHAKAKHAN--I'm Every Woman (WB)

o OLIVIANEWTON-JOHN-ALittle More Love
(mca)

D# CHIC—Le Freak (Atlantic) 38-17
D* VILLAGEPEOPLE-Y.M.C A. (Casablanca)
37-18

www.americanradiohistorv.com

o EARTH, WIND & FIRE-September (ARC) ‘
[ )
* BEE GEES—Too Much Heaven (RS0} 19-10

+ LINDARONSTADT-0oh Baby Baby
(Asylum) 26-6

WPEZ-Pittsburgh

o ELTONJOHN-Part-Time Love (MCA)
® LINDISFARNE~Run For Home (Atco)

* DR. HOOK-Sharing The Night Together
(Capitol) 10-5

* ALSTEWART-Time Passages (Arista) 14-9
Southwest Region

® TOP ADD ONS:

JEFFERSON STARSHIP-Light The Sky On Fire
(Grunt)

ERIC CLAPTON—Promises (RS0)

LINDISFARNE—Run For Home (Atco)

* PRIME MOVERS:

(D) BARBRA STREISAND/ NEIL DIAMOND—You
Don't Bring Me Fiowers (Columbia)

BEE GEES—-Too Much Heaven (RSO}
() CHIC-Le Freak (Atlantic)

BREAKOUTS

OLIVIA NEWTON-JOHN-A Little More Love
(MCA)

DON WILLIAMS—Tulsa Time (ABC)

BOB SEGER—We've Got Tonight (Capitol)

KILT-Houston

® JEFFERSON STARSHIP—Light The Sky On
fire (Grunt)

® ERIC CLAPTON—Promises (RSO}

* DONWILLIAMS=Tulsa Time (ABC) 23-16
D CHIC~Le freak (Atlantic) 7-2
KRBE-Houston

o NOLIST

°

*

*
KAKC-Tulsa

© MOODY BLUES—Driftwood (London)
o KENNY LOGGINS—Easy Driver (Columbia)

+ BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 14-9

+ BEE GEES—-Too Much Heaven (RSO) 16-11
KELI-Tulsa

® TOTO-Hold The Line (Columbia)
Oe VILLAGE PEOPLE-Y.M.C A.(Casablanca)
* BEE GEES—Too Much Heaven (RS0) 3515
D% CHIC—-LeFreak (Atlantic) 10-1
KUF~Dallas

® LINDISFARNE~Run for Home (Atco)
o BOBSEGER—-We've Got Tonight (Capitol)
* BEE GEES-Tao MuchHeaven(RS0) 33-22

* BARBRASTREISAND/NEIL DIAMONO~You
Don't Bring Me Flowers (Columbia) 10-2

KNUS-FM—Dallas

o HOT CHOCOLATE~Every 1's AWinner
(Infinity)

o JUSTIN HAYWARO—Forever Autumn
(Columbia)

* TOTO—Hold The Line (Columbia) 25-13

 ATLANTA RHYTHM SECTION—-Champagne
Jam (Potydor) HB-15

KFIZ-FM (Z-97)-Ft. Worth

© AMBROSIA—How Much | Feel (WB)

® GINOVANNELLI-1Just Wanna Stop (A&M)

 BOSTON-Don't Look Back (Epic) 6-2

* THE WHO-Who Are You (MCA) 17-12
KINT-EI Paso

o LINDA RONSTADT—0oh Baby Baby
(Asylum)

© ELTON JOHN—Part-Time Love (MCA)
D CHIC—Le Freak (Atlantic) 24-10
D% FOXY—Get Off (Dash) 12-1
WKY—Oklahoma City

© BOSTON-AMan I'll Never Be (Epic)
© GERRY RAFFERTY-Home & Dry (UA)

+ BARBRASTREISAND/NEIL DIAMOND-You
Don’t Bring Me Flowers (Columbia) 11-1

* BEE GEES—Too Much Heaven (RSO) HB-14
WTIX~New Orleans

© OLIVIANEWTON-JOHN-ALittle More Love
(MCA)

o QUEEN-Bicycle Race/fat Bottomed Girls
(Elektra)

* BILLY JOEL—My Life (Columbia) 31-18

D* VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
30-17

WNOE— New Orieans

De CHIC—Lefreak(Atlantic)

o GENESIMMONS—Radioactive
(Casablanca)

D4 VILLAGE PEOPLE-Y.M.C.A (Casablanca)
14-9

* BILLY JOEL—-My Life (Columbia) 28-18
KEEL—Shreveport

e NONE

+ BARBRASTREISAND/NEIL DIAMOND -You
Don't Bring Me Flowers (Columbia) 6-2

* ANDYGIBB—Qur Love (RS0) 17-8
KTFX-Tulsa

0® MUSIQUE~In The Bush (Prelude)
© OLIVIANEWTON-}OHN—A Little More Love
(MCA)

* HOT CHOCOLATE—Every 1's AWinner
(Infinity) 10-5

D* VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
2515

Midwest Region
® TOP ADD ONS:

AL STEWART-Time Passages (Arista)
STYX—Blue Collar Man (A&M)
FIREFALL-Strange Way (Atlantic)

* PRIME MOVERS:

BILLY JOEL—My Life (Columbia)
BEE GEES—-Too Much Heaven (RS0)
TOY0~-Hold The Line {Columbia)

BREAKOUTS:

BOB SEGER-We've Got Tonght (Capitol)

ALICE COOPER—How You Gonna See Me Now
(Warner Brothers)

GENE SIMMONS—Radioactive (Casablanca)

WLS—Chicago

® STYX-Biue Collar Man (A&M)
© ALSTEWART-Time Passages (Arista)

* GINO VANNELLI-| Just Wanna Stop(A&M.) N

20-14

*
(Continued on page 28)

o ERIC CARMEN-Change Of Heart (Arista)
e ELTON JOHN~ Part-Time Love (M CA)
 FIREFALL~Strange Way (Atlantic) 15-9

 BARBRA STREISAND/NEIL OIAMOND —You
Don't Bring Me Flowers (Columbia) 9-3

© Copyright 1978, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Our first ad announced the release of
SESAME STREET FEVER on August 19, 1978.

fcTh N
second ad. SESAME STHEH RECORDS

to tell you f

e

we have been

certified

WE'LL SEE YOU AGAIN AT PLATINUM TIME!
FCcTW N\

SESAME SIHE[I HEB"H"S@ 1 Lincoln Plaza e New York, N.Y. 10023 (212) 874-2700

www.americanradiohistorv.com
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Billboard Sing|

® Continued from page 26
WROK~Rockford

o ALICECOOPER--How You Gonna See Me
Now (WB)

® HEART-Straight On (Mushroom)

D+ ALICIA BRIDGES—| Love The Night Life
(Polydor) 35-26

* BILLYJOEL—My Life (Columbia)31-21
WIFE - Indianapolis

® QUEEN-Bicycle Race/Fat Bottomed Girls
(Blektra)

De MUSIQUE-In The Bush (Prefude)
D* CHIC—Le Freak (Atiantic) 18-10

* BLDODROCK—D.0.A. (Capitol) HB-19
WNDE—Indianapolis

© TOTO-Hold The Line (Columbia)
® PAULDAVIS—Sweet Life (Bang)
+ ANDYGIBB—Our Love (RS0)22-14

* GINOVANNELLI-| Just Wanna Stop (A&M)
19-10

WOKY-Milwaukee

® PAULDAVIS—Sweet Life (Bang)

© FIREFALL—Strange Way (Atlantic)

 HEART-Straight On (Mushroom)9-4

* BILLYJOEL-My Life (Columbia) 15-15
WZUU-FM—Milwauk

o GENESIMMONS—Radioactive
(Casablanca)

e BOSTON-~AMan'li Never Be (Epic)

* BILLY JOEL—My Life (Columbia) 17-11

* TOTO-Hold The Line (Columbia) 24-10
KSLQ-FM~St. Louis

© TALKING HEADS~Take Me To The River
(Sire)

o BOB SEGER—We've Got Tonight ( Capitol)

+ QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra) 28-20

* TOTO—Hold The Line (Columbia) 30-16
KXOK--St. Louis

® GLENCAMPBELL—Can You Fool (Capitol)

® NICOLETTE LARSON-Lotta Love (WB)

* BEEGEES—Too Much Heaven (RS0) 34-23

* BILLY JOEL—My Life (Columbia) 25-10
KIOA—Des Moines

o FIREFALL-Strange Way (Atlantic)
® ANDY GIBB~Qur Love (RS0)

D% ALICIA BRIDGES~I Love The Night Life
(Polydor) 24-18

* BILLY JOEL~My Life (Columbia) 22-13
KDWB-—Minneapolis

® TOTO-Hold The Line (Columbia)

o STEPHEN BISHOP —Everybody Needs Love
(ABC)

* PAUL DAVIS—Sweet Life (Bang) 26-22
* BEE GEES~Too Much Heaven (RS0) 21-15
KSTP~Minneapolis

o ALICECOOPER—How You Gonna SeeMe
Now (WB)

® POINTER SISTERS~Fire (Planet)

* BILLY JOEL—My Life (Columbia) 11-6

* BEEGEES-Too Much Heaven (RS0) 24-17
WHB-Kansas City

© EARTH, WIND & FIRE-September (ARC)
o BOB SEGER—We've Got Tonight (Capitol)
D+ CHIC-Le Freak (Atlantic) 36-28

+ QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra) 39-29

KBEQ~Kansas City

De ALICIA BRIDGES—| Love The Night Life
(Polydor)

® ERIC CARMEN—Change Of Heart (Arista)

* QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra) 26-15

* 10cc-Dreadlock Holiday (Polydor) 10-5
KKLS—Rapid City

o EARTH, WIND & FIRE-September (ARC)
e BOBSEGER-We've Got Tonight (Capitol)

* DR. HOOK—Sharing The Night Together
(Capitol) 11-7

* PAUL DAVIS-Sweet Life (Bang) 15-12

KQWB-Fargo
® CHICAGO—No Tell Love (Columbia)
® BEEGEES~Tgo Much Heaven (RS0)
* FIREFALL-Strange Way (Atlantic) 21-10
* BILLY JOEL—My Life (Columbia) 30-20
KLEO—Wichita

o MELBAMOORE-You Stepped In My Life
(Epic)

® ANDY GIBB-0Qur Love (RSO)

* BEE GEES~-Too Much Heaven (RS0) 30-19

* TOTO-Hold The Line (Columbia) 21-17

Northeast Region

® TOP ADD DNS

EARTH, WIND & FIRE—-September (ARC)

1 INDA RONSTADT—00h Baby Baby (Asylum)

FOGELBERG & WIESBERG—Power Of Gold
{Epc)

* PRIME MOVERS:

BARBRA STREISAND/ NEIL DIAMOND-You
Don't Bring Me Fiowers (Columbia)
BEE GEES—Too Much Heaven (RS0)
(D) CHIC—Le Freak (Atlantic)

BREAKOUTS

OLIVIA NENTON-JOHN-A Little More Love
(MCA)

EXILE--You Thiill Me (Warner/Curb)

POINTER SISTERS—Fire (Planet)

WABC~New York

e NOLIST
L
*
*
99-X~New York

© EARTH, WIND & FIRE~September (ARC)

D% yILLAGE PEOPLE~Y.M.C A. (Casablanca)
22:15

* QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra) 29-21

WPTR—-Albany

® ERIC CLAPTON—Promises (RSO)
® PAUL DAVIS—Sweet Life (Bang)’
* BEE GEES—Too Much Heaven (RSO) HB-23

+ BARBRA STREISANO/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 8-1

WIRY—Albany

® OLIVIANEWTON-JOHN-A Little More Love
(MCA)

De CHIC ~Le Freak (Atlantic)
+ FIREFALL—Strange Way (Atlantic) 15-8
AL STEWART—Time Passages (Arista) 11-7
WKBW-—Buffalo

® POINTER SISTERS—Fire (Planet)

® MEAT LOAF —You Took The Words Right Out
0f My Mouth (Clev intl)

* VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
15-9

* TOTO-Hold The Line (Columbia) 23-14
WYSL-Buffalo

o BOSTON—AMan I'll Never Be (Epic)

o LINDARONSTADT—(Qch Baby Baby
(Asylum)

 ELTON JOHN—Part-Time Love (MCA) 21-
16

* BOB SEGER—We've Got Tonight (Capitol)
22-11

WBBF~Rochester

o ERIC CARMEN~Change Of Heart (Arista)

o ELTONJOHN—Part-Time Love (MCA)

* BEE GEES—Too Much Heaven (RS0) 25-15

* TOTO—Hold The Line (Columbia) 28-18
WRKO—Boston

® LINDARONSTADT—(Q0h Baby Baby
(Asylum)

e EARTH, WIND & FIRE—September (ARC)
* BEEGEES—Too Much Heaven (RS0)29-22

 BARBRASTREISAND/NEIL DIAMOND —You
Don't Bring Me Flowers (Columbia) 14-7

WBZ-FM~Boston

o FOTOMAKER-Miles Away (Atlantic)

o CHERYLLYNN-Got ToBe ReaI(C;Iumbia)
* NONE

*

F-105 (WVBF)—Boston
o BOB SEGER-We've Got Tonight (Capitol)
L[]

 BARBRASTREISAND/NEIL DIAMOND—You
Don't Bring Me Flowers (Columbia) 6-3

D* CHIC—Le Freak (Atlantic) 18-6
WORC-Hartford

® QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra)

® FOGELBERG & WEISBERG—Power Of Gold
(Epic)

* BILLYJOEL— My Life (Columbia) 24-17
D#* CHIC—Le Freak (Atlantic)9-1
WPRO (AM)—Providence

® QLIVIANEWTON-JOHN-A Little More Love
(MCa)

® EXILE—You Thrill Me (Warner/Curb)

+ BARBRA STREISAND/NEIL DIAMOND—You
Don’t Bring Me Flowers (Columbia) 11-5

* AL STEWART-Time Passages (Arista) 7-2
WPRO-FM —Providence

es Radio Action

Based on station playlists through Thursday (11/23/78)

WCAO-Baltimore

® OLIVIANEWTON-JOHN—A Little More Love
(MCA)

® HOTCHOCOLATE~Every 1's AWinner
(Infinity)

+ LINDARONSTADT--Qch Baby Baby
(Asylum) 26-19

* ALSTEWART—-Time Passages (Arista) 22-
16

WYRE—Annapolis

® ACEFREHLEY—New York Groove
(Casablanca)

L[]
* BILLY JOEL—My Life(Cofumbia) 15-5
D# VILLAGE PEOPLE-Y.M.C.A (Casablanca)
22-16

WLEE—Richmond

o PAULDAVIS—Sweet Life (Bang)
o EARTH, WIND & FIRE—September (ARC)
D+ VILLAGE PEOPLE—Y.M.C.A (Casablanca)
214

* BILLY JOEL—My Life (Columbia) 14-7
WRVQ— Richmond

© HOTCHOCOLATE-Every 1'sAWinner
(Infinity)

o BLEND-I'm Gonna Make You Love Me
(MCA)

 BEE GEES—Too Much Heaven (RS0) 28-22
D& CHIC—Le Freak (Atlantic) 15-8
WICC~Birdgeport

De® DAN HARTMAN-Instant Replay (Blue Sky)

© BARRY MANILOW-Somewhere InThe
Night (Arista)

+ BARBRASTREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 6-1

D% CHIC-Le Freak (Atlantic) 27-17

Mid-Atlantic Region

® TOP ADD ONS:

ERIC CLAPTON-Pramises (RS0)
ELTON JOHN—Part-Time Lave (MCA)
(D) VILLAGE PEOPLE—Y.M.C.A. (Casablanca)

* PRIME MOVERS

BEE GEES-Too Much Heaven (RS0)
GINO VANNELLI-| Just Wanna Stop (A&M)
(D) ALICIA BRIDGES—| Love The Night Life ,
(Polydor)

BREAKOUTS:

EARTH, WIND & FIRE-September (ARC)

OLIVIA NEWTON-JOHN-A Little More Love
(MCR)

HOT CHOCOLATE—-Every 1's A Winner
(Infmity)

WFIL—Philadelphia

e NONE

L[]
 GINO VANNELLI—| Just Wanna Stop (A&M)
117
D% ALICIABRIDGES—| Love The Night Life
(Polydor) 16-8
WZZD- Philadelphi

o LINDARONSTADT—0ch Baby Baby
(Asylum)

® ELTONJOHN—Part-Time Love (MCA)
 BARBRA STREISAND/NEIL DIAMOND-You

o BOB SEGER—We've Got Tonight (Capitol)

® LINDARONSTADT-Qoh Baby Baby
(Asylum)

+ BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 11-3

D* CHIC—Le Freak (Atlantic) 12-5
WKBO—Harrisburg

© QUEEN-Bicycle Race/Fat Bottomed Girls
(Blektra)

© POINTER SISTERS—Fire (Planet)
D* CHIC-Le Freak (Atlantic) 10-3
* BILLY JOEL~My Life (Columbia) 17-10

Southeast Region

TOP ADD ONS:

TOTO-Hold The Line (Columbia)
POINTER SISTERS-Fire (Planet)
ERIC CARMEN—Change Of Heart (Arista)

PRIME MOVERS:

BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Fiowers (Columbia)
{0) CHIC-Le Freak (Atlantic)
BEE GEES—Too Much Heaven (RSO)

BREAKOUTS:

NICOLETTE LARSON -Lotta Love (Wamer
Brothers)

EARTH, WIND & FIRE —September (ARC)

BARRY WHITE—You Sweetness Is My
Weakness (20th Century)

WQXI—Atianta

De DAN HARTMAN-Instant Replay (Blue Sky)

o QLIVIA NEWTON-JOHN-A Little More Love
(MCA)

+ BEEGEES—-TooMuch Heaven (RS0) 17-8

* BOB SEGER—We've Got Tonight (Capitol)
10-4

2-93 (WZGC-FM)—Atlanta

® HALL & OATES—|Don't Want To Lose You
(RCA)

® NICOLETTE LARSON—Lotta Love (WB)
* sorgs SEGER—We've Got Tonight (Capitol)
17-

* TOTO-Hold The Line (Columbia) 10-3
WBBQ-Augusta

Don't Bring Me Flowers (Columbia) 4-1

D# ALICIABRIDGES—1Love The Night Life
(Polydor) 139

WIFI-FM—Philadelphia

© CHAKAKHAN—1{'m Every Woman (WB)
De VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
* BEEGEES—Too MuchHeaven (RSC) 27-22

D% DANHARTMAN-Instant Replay (Blue Sky)
2419

WPGC—Washington

® ELTON JOHN—Part-Time Love (MCA)

o ERIC CLAPTON—Promises (RSO)

 EARTH, WIND & FIRE--September (ARC)
HB-21

* BEE GEES—Too Much Heaven (RS0) 11-7
WGH-Norfolk

o POINTER SISTERS-Fire(Planet)
® NICOLETTE LARSON—Lotta Love (WB)

 CHERYLLYNN-Got To Be Real (Columbia)
HB-10

D ALICIABRIDGES—I Love The Night Life
(Polydor) HB-7

o KENNYROGERS—The Gambler (UA)
o POINTER SISTERS~Fire (Planet)
D# CHIC—Le Freak (Atlantic) 20-15
* %TON JOHN-Fart-Time Love (MCA) 18-

WFOM-—Atlanta

© QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra)

o NICOLETTE LARSON-Lotta Love (WB)
D CHIC-Le Freak (Atlantic) 26-13

* TOTO-Hold The Line (Columbia) 18-13
WSGA—Savannah

De DAN HARTMAN-Instant Replay (Blue Sky)
® TOTO-Hold The Line (Columbia) 18-10
* POINTER SISTERS—Fire (Planet) 30-25
* BEE GEES-Too Much Heaven (RS0) 20-9

WFLB—Fayetteville

© POINTER SISTERS—Fire (Planet)

® ROSE ROYCE-Love Don't Live Here
Anymore (WB)

* PAUL DAVIS—Sweet Life (Bang) 17-12
* BEE GEES—~Too Much Heaven (RS0) 28-18

WOAM-Miami

® THE JACKSONS—Blame It On The Boogie
(Epic)

® PAULDAVIS—-Sweet Life (Bang)

 BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 10-4

D# CHIC—Le Freak (Atlantic) 17-3
WMJX (96X)—Miami

® TOTO-Hold The Line (Columbia)
o ERIC CARMEN—Change Of Heart (Arista)
* BEEGEES—Too Much Heaven (RS0) 28-14

 BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers (Columbia) 14-8

Y-100 (WHYI-FM) —Miami

o ERIC CARMEN-Change Of Heart (Arista)

o DR. HOOK—Sharing The Night Together
(Capital)

 BEEGEES—Too MuchHeaven (RS0) 22-10

 BARBRA STREISAND/NEIL DIAMOND -You
Don't Bring Me Flowers (Columbia) 18-7

WLOF-0Orlando

® ACE FREHLEY—New York Groove
(Casabianca)

® ALICE COOPER—How You Gonna See Me
Now (WB)

D# CHICLe Freak (Atlantic) 26-14

% BILLY JOEL—My Life (Columbia) 12-2
0-105 (WRBQ-FM)—~Tampa

o POINTER SISTERS—Fire (Planet)

o EARTH, WIND & FIRE—September
(Columbia)

 BARBRA STREISAND/NEIL DIAMOND—You
Don't Bring Me Flowers (Columbia) 9-1

D CHIC—Le Freak (Atlantic) HB-10
BJ-105 (WBJW-FM)—Orlando

® ALICE COOPER—How You Gonna See Me
Now (WB)

® BOSTON—AMan I'll Never Be (Epic)

 BARBRA STREISAND/NEIL DIAMOND~You
Don't BringMe Flowers (Columbia) 7-1 M

* BEE GEES—Too Much Heaven (RS0) 25-15
WMF)—Daytona Beach

-® BOSTON—AMan |'ll Never Be (Epic)

o PETERCRISS—Don't You Let Me
(Casablanca)

* BEEGEES—Too MuchHeaven (RS0) 36-16
* TOTO—Hold The Line (Columbia) 18-8
WAPE-Jacksonville

® ROSEROYCE—Love Don't Live Here
Anymore (WB)

o ERIC CLAPTON—Promises (RSO)

 BARBRA STREISAND /NEIL DIAMOND —You
Don't Bring Me Flowers (Columbia) 14-10

* ALSTEWART-Time Passages (Arista) 12.9
WAYS~Charlotte

® TOTO—Hold The Line (Columbia)

o EARTH, WIND & FIRE-September (ARC)

* BOB SEGER—We've Got Tonight (Capitol)
15-6

* SWITCH=There'll Never Be (Gordy)
WKIX—Raleigh
© NICOLETTELARSON-Lotta Love (WB) -

® QOLIVIA NENTON-JOHN-A Little More Love
(MCA)

* SWITCH-There'll Never Be (Gordy) HB-29
D% VILLAGE PEOPLE—Y.M.C.A. (Casablanca)
20-13

WTMA=Charlest
o NOLIST

*
*
WORD—Spartanburg

Playlist Top Add Cns @
Playlist Prime Movers #

92-Q-Nashvile
o TOTO-Hold The Line (Columbia)

® " LINDA RONSTADT—0ch Baby Baby
(Asylum)

* FIREFALL—Strange Way (Atlantic) 16-10

 BARBRA STREISAND/NEIL DIAMOND - You
Don't Bring Me Flowers (Columbia) 4-1

WHBQ—Memphis

® CHERYLLYNN-Got To Be Real (Columbia)

o BARRY WHITE-Your SweetnessIsMy
Weakness (20th Century)

* ANDY GIBB—Our Love (RS0) 22-15
D% CHIC- Le Freak (Atlantic) 10-2

WFLI—Chattanooga

De CHIC—Le Freak(Atlantic)
® BILLY JOEL—My Life (Columbia)
* ANNE MURRAY-You Needed Me (Capitol)
93

D% FQXY~Get Off (Dash) 10-6
WRIJZ—Knoxville

o LIVINGSTON TAYLOR | Will Be In Love
With You (Epic)

o OLIVIANEWTON-JOHN-A Little More Love
(MCA)

D* CHIC—LeFreak (Atlantic) 15-5
* BEEGEES-Too Much Heaven (RS0)29-19
WGOW-Chattanooga

® SANTANA—Well Alright (Columbia)
°
* BILLYJJOEL—My Life (Columbia) 22-14

* FOGELBERG & WEISBERG—Power 0f Gold
(Epic) 18-12

WERC—Birmingham

® TOTO~Hold The Line (Columbia)

® NICOLETTE LARSON - Lotta Love (WB)

* BEE GEES—Too Much Heaven (RS0) 20-18

* BILLY JOEL—My Life (Columbia) 17-10
WSGN—Birmingham

® TOTO—Hold The Line (Columbia)
® POINTER SISTERS—Fire (Planet)
* BILLY JOEL—My Life (Columbia) 12-8

* ALSTEWART-Time Passages (Arista) 15-
12

WHHY—Montgomery

o OLIVIANEWTON-JOHN—A Little More Love
(MCA)

® GLEN CAMPBELL—Can You Fool (Capital)

D CHIC—Le Freak (Atlantic) 19-8

D LLAGE PEOPLE-Y.M.C.A. (Casablanca)
5-6

KAAY—Little Rock

© FOGELBERG & WEISBERG—Power Of Gold
(Epic)

® PAUL DAVIS—Sweet Life (Bang)

D+ DONNASUMMER—MacArthur Park
(Casablanca) 11-6

* BILLY JOEL-My Life (Columbia) 23-16
WAIR—Winston-Salem

® CHANSON-—Don't Hold Back (Ariola)
o CITY BOY—What A Night (Mercury)
D% VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
19-8

D% CHIC~Le Freak (Atlantic) 10-3
WA -Jacksonville

o POINTER SISTERS—Fire (Planet)

© MARSHAL HAIN-Dancing In The City
(Harvest)

* BILLY JOEL—My Life (Columbia) HB-13

* BOB SEGER—We've Got Tonight (Capitol)
29-16

WLAC—Nashville

® BARRYWHITE-You Sweetness Is My
Weakness (20th Century)

® HEART-Straight On (Mushroom)

D yILLAGE PEOPLE-Y.M.C A. (Casablanca)
27-11

* ALICECOOPER—How You Gonna See Me
Now (WB) 36-26

WWW.americanradiohistorv.com

e BOSTON-AMan I'll Never Be (Epic)

® GENE SIMMONS—Radioactive
(Casablanca)

* BEEGEES—Too MuchHeaven (RS0) 37-12
D#* CHIC—Le Freak (Atlantic) 20-5

© Copyright 1978, Biliboard Publi-
cations, inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlist through Wednesday (11/22/78)

Top Add Ons-National

ROBERT JOHNSON—Close Personal friend (Infinity)
J. GEILS BAND-Sanctuary (EM{/America)
PETER TOSH-Bush Doctor (Rolting Stones)

SAD CAFE—Misplaced Ideals (A&M)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay. as determined by
station personnel.
BREAKOUTS-Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOP ADD ONS

PETER TOSH—Bush Doctor (Rolling Stones)
ROBERT JOHNSON—Close Personal Friend
{Infruty)

JERRY JEFF WALKER—Jerry Jeff (Elektra)
POCO-Legend (ABC)

X TOP REQUEST /AIRPLAY

ROLLING STONES—Some Girls (Rolling
Stones)

SANTANA—Inner Secrets (Columbia)
FOREIGNER—Double Vision (Atlantic)
STYX—Pieces Of Eight (A&M)

BREAKOUTS

GRATEFUL DEAD—Shahedown Street (Arista)
QUEEN-Jazz (Elektra)

TODO RUNDGREN—Back To The Bars
(Bearsville/Warner)

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

KSAN-FM—San Francisco (Kate Ingram)

GRATEFUL DEAD--Shahedown Street (Arista)

TODD RUNDGREN—Back To The Bars (Bearsvilte/
Warner)

BLACK SABBATH —Never Say Die (W.B.)
ULTRAVOX—Systems Of Romance (Antilles)
QUEEN--)azz (Elektra)

PETER TOSH—Bush Doctor (Rolling Stones)
WHO—Who Are You (MCA)

BLONDIE—Parallel Lines (Chrysalis)

ROLLING STONES—Some Girts (Rolling Stones)

# DEVO-Q: Are We Not Men, A: We Are Devo (W.B.)
KWST-FM—Los Angeles (Bob Gowa)

®  FOTOMAKER-Vis-A-Vis (Attantic)
® CINDYBULLENS—-Desire Wire (United Artists)

* o 00

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)
PAIGES—(Epic)

DAN FOGELBERG & TIM WEISBERG—Twin Sons Of
Different Mothers (Full Moon/Epic)

# TED NUGENT-—Weekend Warriors (Epic)

# ELTONJOHN-—-A Single Man (MCA)

#  SANTANA—Inner Secrets(Columbia)
KPRI-FM—San Diego (Kathy DeRouville)

®  GRATEFUL DEAD-Shakedown Street (Arista)

* % % 0 0 00

EMERSON, LAKE & PALMER—LoveBeach
{Atlantic)

QUEEN-)azz (Elektra) .
BILLY JOEL—52nd Street (Columbia)
CHICAGO —Hot Streets (Columbia)

+# FOREIGNER--Doubie Vision (Atlantic)
KOME-FM—San Jose (Dana Jang)

KFML-AM—Denver (Larry Bruce)

Top Requests/Airplay-National

BILLY JOEL—-52nd Street (Columbia)

LINDA RONSTADT-Living In The U.S.A. (Asylum)

ERIC CLAPTON-Backless (RSO)

AL STEWART-Time Passages (Arista)

KLBJ-FM—Austin (Bart Hamil/ Tom Quarles)

WMMS-FM—Cleveland (John Gorman)

National Breakouts

GRATEFUL DEAD-Shakedown Street (Arista)
EMERSON, LAKE & PALMER—Love Beach (Attantic)

QUEEN-Jazz (Elektra)

TODD RUNDGREN-Back To The Bars (Bearsville/Warner)

WQXM-FM—Tampa (Neal Mirsky)

WBAB-FM—Babylon (Bernie B:

* % % o 0o & 0 0 @

*

OUTLAWS —Playin' To Win {Arista)

SAD CAFE—Misplaced ideals (A&M)
GRATEFUL DEAD—Shakedown Street (Arista)
JERRY JEFF WALKER—Jerry Jeff (Elektra)
QUEEN-}azz (Elehtra)
FOTOMAKER-Vis-A-Vis (Atlantic)
TOT0—~(Columbia)

NEIL YOUNG—ComesA Time (Reprise)
SANTANA—Inner Secrets (Columbia)

VAN MORRISON —Wavelength (W.B.)

KZEL-FM—Eugene (Stan Garrett)

*
*
*
*

EMERSON, LAKE & PALMER- Love Beach
(Atlantic)

JERRY JEFF WALKER— Jerry Jeff (Elektra)
ROBERT JOHNSON~Close Personal Friefd (Infinity)

WILLIE NELSON—Wiltie And Family Live
(Cofumbia)

QUEEN-Jazz (Elektra)

TODD RUNDGREN—Back To The Bars(Bearsville/
Warner)

GRATEFUL DEAD—Shakedown Street (Arista)
ERIC CLAPTON—Backless (RS0)

AL STEWART - Time Passages (Arista)
FIREFALL—Elan (Atlantic)

KZOK-FM—Seattle (Mavis Mackotf)

PETER TOSH—Bush Doctor (Rolling Stones)

® ROBERT JOHNSON-Close Personal Friend (Infinity)

* * % % o o @

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

QUEEN-Jazz(Elektra)

GRATEFUL DEAD—Shakedown Street (Arista)
J. GEILS BAND—Sanctuary (EMI/America)
THE CARS—(Elektra)

VAN MORRISON—Wavelength (W.B.)

JOAN ARMATRADING—To The Limit (A&M)
DAVID BOWIE —Stage (RCA)

WRNO-FM —New Orleans (Sambo)

L]
L]
*
*
*

*

QUEEN-Jazz (Elektra)
FOTOMAKER—Vis-A-Vis (Atlantic)

GEORGE THOROGOOD AND THE DESTROYERS —
Move ItOn Over (Rounder)

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

BOBBY DAVID—(20th Century)

KANSAS—Two For The Show (Kirshner)

ERIC CLAPTON--Backless (RS0)
SANTANA—Inner Secrets (Columbia)
STYX—Pieces Of Eight (A& M)

ROLLING STONES—Some Girls(Rolling Stones)

KY102-FM—Kansas City (Max Floyd)

* * % % o @

POCO—Legend (ABC)
GRATEFUL DEAD—Shakedown Street (Arista)
QUEEN-Jazz (Elektra)

EMERSON, LAKE & PALMER—Love Beach
(Atlantic}

ROBERT JOHNSON—Close Personal Friend (Infinity)

ULTRAYOX —Systems 01 Romance (Antilles)
ROLLING STONES—Some Girls (Rolling Stones)
HEART-Dcg & Butterfly (Portrait)
FOREIGNER—Double Vision (Atlantic)
STYX~Pieces Of Eight (A&M)

Southwest Region

® TOP ADD ONS

TRIUMPH—2ock And Roll Machine (RCA)
EARTH, WIND & FIRE—The Best of—Volume 1
(ARC/Columbia)

PETER TOSH-Bush Doctor (Rolling Stones)
GEORGE THOROGOOD AND THE
DESTROYERS—Move It On Over (Rounder)

X TOP REQUEST/AIRPLAY

JOAN ARMATRADING—To The Limit (A&M)
BILLY JOEL—52nd Street (Columbia)

ERIC CLAPTON—Bachless (RS0)
FIREFALL—Elan (Atlantic)

BREAKOUTS:

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

QUEEN-)Jazz (Elektra)

GRATEFUL DEAD-Shakedown Street (Arista)
JERRY JEFF WALKER—Jerry Jeff (Elektra)

KZEW-FM— (Doris Miller)

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

®  TRIUMPH—Rock & Roll Machine (RCA)

* * % % o 0 @

EARTH, WIND & FIRE-The Best 0f—Volume 1
(ARC/Colum>ia)

JERRY JEFF WALKER—Jerry Jeff (Elektra)
GRATEFUL DEAD--Shakedown Street (Arista)

JOAN ARMATRADING—To The Limit (A&M)
QUEEN-jazz (Elektra)

BILLY JOEL—52nd Street (Columbia)

LINDA RONSTADT —Living In The U.S.A. (Asylum)

KBBC-FM—Phoenix ().0. Freeman)

* % * % e

L GEILS BAND-Sanctuary (EMi/America)
FM-Black Noise (Visa)

POCO-Legend (ABC)

THE RAMONES—Road To Ruin (Sire)

TODD RUNDGREN—Bach To The Bars (Bearsville/
Warner)

STYX—-Pieces 0f Eight (AXM)

BOSTON--Don't Look Back (Epic)

ROLLING STONES~Some Girls (Rolling Stones)
FOREIGNER—Double Vision (Atlantic)

KZAP-FM--Sacramento (Cynde Slater)

GRATEFUL DEAD—Shakedown Street (Arista)
QUEEN--Jazz (Elektra)

EMERSON, LAXE & PALMER—Love Beach
(Atlantic)

TODD RUNDGREN--Back ToThe Bars (Bearsville/
Warner)

o  PETERTOSH--Bush Doctor (Rolling Stones)

ROBERT JOHNSON-Close Personat Friend (Infinity)

* SOUTHSIDE JOHNNY AND THE ASBURY JUKES—

Hearts 0f Stone (Epic)

+  10cc~Bloody Tourists (Potydor)
#  SANTAMA—Inner Secrets(Columbia)
* DIRESTRAITS—(W.B) ‘

* % % %0

MELISSA MANCHESTER—-Don't Cry Out Loud
(Arista)

JESSE COLIN YOUNG—American Dreams (Elektra)
TOM SCOTT— Intimate Strangers (Columbia)
JERRY JEFF WALKER—Jerry Jeff (Elektra)

EARTH, WIND & FIRE—-The Best Of—Volume 1
(ARC/Columixa)

ANGELA BOFILL—Angie (Arista/ GRP)

BILLY JOEL—52nd Street (Columbia)

LINDA RONSTADT —Living In The U.S.A. (Asylum)
ERIC CLAPTON—Backless (RS0)

STEELY DAN—Greatest Hits (ABC)

KLOL-FM —Houston (Paul Riann)

L]
L]
L]
L]
L]
*

*
*

SAD CAFE—Misplaced ldeals (A&M)

GEORGE THOROGOOD AND THE DESTROYERS—
Move It On Over (Rounder}

DIRE STRAITS—(W.B.)

THE TALXING HEADS —More Songs About
Buildings And Food (Sire)

TOTO-(Columbia)
FIREFALL—Elan (Atlantic)

*  BILLY JOEL—52nd Street (Columbia)

Midwest Region

® TOPADD ONS

POINTER SISTERS—Energy (Planet)
TODO RUNDGREN—Back To The Bars
(Bearsville/Warner)

TANYA TUCKER-TNT (MCA)

). GEILS BAND—Sanctuary (EMI/America)

X TOP REQUEST/AIRPLAY

BILLY JOEL—52nd Street (Columbia)
STYX—Pieces of Eight (A&M)

AL STEWART—-Time Passages (Arista)
LINDA RONSTADT - Living in The U.SA
(Asylum)

BREAKOUTS

EMERSON, LAKE & PALMER—-Love Beach
(Atlantic)

QUEEN-Jazz (Elektra)

GRATEFUL DEAD—Shakedown Street (Arista)
POCO-Legend (ABC}

WWWW-FM—Detroit (Joe Urbiel)

* % * % o 0o @

QUEEN-)azz{Elehtra)

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

EARTH, WIND & FIRE-The Best Of—Volume 1
{ARC/Columbia)

ALICE COOPER—From The Inside (W.B.)

THE CARS—(Elektra)

BILLY JOEL~52nd Street (Columbia)

LINDA RONSYADT~Living In The U.S.A. (Asylum)
ROLLING STONES ~Some Girls (Rolling Stones)

WXRT-FM—Chicago (Bob Gelms)

* * * *

GRATEFUL DEAD—Shakedown Street (Arista)
QUEEN-Jazz (Elektra)

POCO-Legend (ABC)

). GEILS BAND—Sanctuary (EMI/America) ~
TANYATUCKER—TNT (MCA)

TODDRUNDGREN—Back To The Bars (Bearsville/
Warner)

ROLLING STONES —-Some Girls(Rolling Stones)
VAN MORRISON-Wavelength (W.B.)
WHO-Who Are You (MCA)

AL STEWART--Time Passages (Arista)

WLVQ-FM —Columbus (Steve Runner)

* % % % @ & o 0 o

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)
BLACK SABBATH—Never Say Die(W.B.)

GRATEFUL DEAD-Shahedown Street (Arista)
QUEEN-Jazz (Blektra)

ERIC CLAPTON—Backless (RSO}

STEVE FORBERT—Alive On Arrival (Nemperor)

* % * % 00

PABLO CRUISE —Worlds Away (A&M)
POCO-Legend (ABC)
MICOLETTE LARSON—Nicolette (W.B.)

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

STYX—Pieces Of Eight (A&M)
RUSH—Hemispheres(Mercury)
FOREIGNER-Double Vision (Atlantic)

LINDA RONSTADT—Living InThe U.S A, (Asylum)

* % % % o o o @

CRAZY HORSE~Crazy Moon (RCA)

EMERSOM, LAKE & PALMER—Love Beach
(Atlantic)

ROBERT JOHNSON—Close Personal Friend (infinity)

PAT TRAYERS—Heat In The Street (Polydor)
POINTER SISTERS—Energy (Planet)

BILLYJOEL—52nd Street (Columbia)
AL STEWART —Time Passages (Arista)
THE CARS—(Elektra)

WYDD-FM—Pit:sburgh (Steve Downs)

L]
L]
L]
L]
L]
*
*
*
*

EMERSOM, LAXE & PALMER—Love Beach
{Atlantic)

CINDY BLLLENS—Desire Wire (United Artists)

BILLY JOEL—52nd Street (Columbia)
STYX—Pieces Of Eight (A&M)
CHICAGO—Hot Streets (Columbia)
AL STEWART ~Time Passages (Arista)

WQFM-FM—Milwaukee (Jim Roberts)

* % % o o @

*

QUEEN-—Jazz (Elektra)
GRATEFUL DEAD—Shakedown Street (Arista)

EMERSON, LAXE & PALMER—Love Beach
(Atlantic)

J.GEILS BAND—Sanctuary (EMI/America)
FM—Blach Noise (Visa)
TANYATUCKER-TNT (MCA)

BILLY JOEL—52nd Street (Columbia)
ERIC CLAPTON—Bachless (RSO)
STYX—Pieces Of Eight (A&M)
KANSAS T wo For The Show (Kirshner)

NSHE-FM—St. Louis (Ted Haebeck)

* * % % o @

QUEEN-)azz (Elektra)
POINTER SISTERS—Energy (Planet)

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

TOOD RUNDGREN—Back To The Bars (Bearsville/
Warner)

GRATEFUL DEAD—Shakedown Street (Arista)
JOAN ARMATRADING—To The Limit (A&M)
BOSTON—Don't Look Back (Epic)
YES-Tormato (Atlantic)

WHO—Who Are You (MCA)

TED NUGENT—Weekend Warriors (Epic)

Southeast Region

® TOPADD ONS

TODD RUNDGREN—-Back To The Bars
(Bearsville/Warner)

ROBERT JOHNSON—Close Personal Friend
(Infimty)

CHUCK MANGIONE--Children Of Sanchez

* TOP REQUEST/AIRPLAY:

BILLY JOEL—52nd Street (Columbia)

LINDA RONSTADT —Living In The U.S.A
(Asylum)

ERIC CLAPTON-Backless (RS0)

JIMMY BUFFET—You Had To Be There (ABC)

BREAKOUTS

QUEEN-)azz (Elektra)

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

TOT0-(Columbia)

GRATEFUL DERD—Shakedown Street (Arista)

WKLS-FM—Atlanta (Vic Aderhold)

* % % % o 0 0 0 0 0

CHUCK MANGIONE —Children Of Sanchez (A&M)
DIRESTRAITS—(W.B.)

RICHARD T. BEAR—Red, Hot & Blue (RCA)

IAN MATTHEWS —Stealin’ Home (Mushroom)
POCO—Legend (ABC)

TOY0—(Columbia)

BILLY JOEL—52nd Sireet (Columbia)

LINDARONSTADT—Living InThe US A (Asylum)

AL STEWART—Time Passages (Arista)
X-FM—Washington (Kathy Konner) :

WQ

L]
L]
L]
L]
L]
*
*
*

ERIC CLAPTON—Bachless (RSO)
TOTO0-(Columbia)

KANSAS—Twc For The Show (Kirshner)

TED NUGENT—Weehend Warriors (Epic)

STEELY DAN—Greatest Hits (ABC)
QUEEN--Jazz(Eleitra)

BILLY JOEL—52nd Street (Columbia)

LINDA RONSTRDT~-Living In The U S.A. (Asylum)
TFOT0--(Columbia)

www.americanradiohistorv.com

* % % o 0 & @

*

QUEEN-Jazz (Elektra)

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

STEVE MARTIN—AWild And Crazy Guy (W.B.)
RICHARD T. BEAR—-Red, Hot & Blue (RCA)
BANDIT—Partners In Crime (Ariofa)
POINTER SISTERS —Energy (Planet)

BILLY JOEL—52nd Street (Columbia)
LINDARONSTADT—Living In The U.S.A. (Asylum)
QUEEN—Jazz (Elektra)

FIREFALL—Elan (Atlantic)

WINZ-FM—Miami (Michele

* % % % o 0 @

TODD RUNDGREN—Back To The Bars(Bearsville/
Warner)

MELISSA MANCHESTER—Don't Cry Out Loud
(Arista)

EMERSON, LAKE & PALMER— Love Beach
(Attantic)

GRATEFUL DEAD—Shakedown Street (Arista)

ROBERT JOHNSON —Close Personal Friend (Infinity) _

BILLY JOEL~52nd Street (Columbia)
QUEEN-Jazz (Elektra)

MOLLY HATCHET—(Epic)

PAT TRAVERS—Heat In The Street (Polydor)

WQSR-FM—Tampa (Steve Hunti )

* % * %

WHFS-FM—Washi

GRATEFUL DEAD—Shakedown Street (Arista)
TOOD RUNDGREN—Back To The Bars (Bearsville/
Warner)

POCO—Legend (ABC)

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

JESSE COLIN YOUNG—American Dreams (Elektra)
RICHARD TORRANCE—Anything's Possible
(Capitot)

JIMMY BUFFET~YouHad To Be There (ABC)
BILLY JOEL~52nd Street (Columbia)

LINDA RONSTADT—Living In The U.S.A. (Asylum)
ERIC CLAPTON—Backless (RSO)

D.C. (David Einstei

* % ® 8 & 0 @

EMERSON, LAKE & PALMER— Love Beach
(Atlantic)

PETERTOSH—Bush Doctor (Rolling Stones)
JERRY JEFF WALKER—Jerry Jeff (Elektra)

THE WEREWOLVES-Ship Of Fools (RCA)
ROBERT JOHNSON—Close Personal Friend (Infinity)
GRATEFUL DEAD—-Shakedown Street (Arista)
ERIC CLAPTON—Backless(RS0)

GEORGE THOROGOOD AND THE DESTROYERS—
Move It On Over (Rounder)

JOAN ARMATRADING—To The Limit (A&M)

NEIL LARSEN—Jungle Fever (Horizon)

Northeast Region

® TOPADD ONS

ROBERT JOHNSON—Close Personal Friend
(Infinity)

1. GEILS BAND—Sanctuary (EMI/America)
SAD CAFE--Misplaced Ideals (A&M)

BLISS BAND—Dinner With Raoul (Columbia)

* TOP REQUEST/AIRPLAY:

BILLY JOEL-52nd Street (Columbia)
ERIC CLAPTON—Backless (RS0)
LINDA RONSTADT-Living In The U.S.A
(Asylum)

AL STEWART -Time Passages (Arista)

BREAKOUTS

GRATEFUL DEAD—Shakedown Street (Arista)

EMERSON, LAKE & PALMER—Love Beach
(Atlantsc)
QUEEN-Jazz (Elektra)

TODO RUNDGREN-Back To The Bars

(Bearsville/Warner)

WNEW-FM—New York (Tom Morrera)

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)
GRATEFUL DEAD—Shakedown Street (Arista)

o TODDRUNDGREN—BackToThe Bars(Bearsville/

® EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

® TODDRUNDGREN—BackTo The Bars(Bearsville/
Warner)

ROBERT JOHNSON—Close Personal Friend (Infinity)
GRATEFUL DEAD--Shakedown Street (Arista)
JAPAN—Obscure Alternatives (Hansa)

GRATEFUL DEAD-Shakedown Street (Arista)
ERIC CLAPTON—Bachless (RSO)
VAN MORRISON—Wavelength (W.B.)

%  SANTANA-Inner Secrets (Columbia)
WMMR-FM—P hiladelphia (Dick

* % % ® & ® @&

1. GEILS BAND —Sanctuary (EMI/America)
GRATEFUL DEAD—Shakedown Street (Arista)
QUEEN-Jazz (Elektra)

QUEEN-Jazz (Elektra)

GRATEFUL DEAD—Shakedown Street (Anista)

NEIL YOUNG—ComesA Time (Reprise)
WGRQ-FM—Butfalo (John Velchotf)

NICOLETTE LARSON— Nicolette (W.B.)
ALICECOOPER—FromThe Inside (W.B.)

L]
L]
L]
L]
L]
L]
 BILLY JOEL-52nd Street (Columbia)
*
*
*

BILLY JOEL—52nd Street (Columbia)
RUSH-Hemispheres (Mercury)
GINOVANNELLI-Brother ToBrother (A&M)

DAN FOGELBERG & TIMWEISBERG—Twin Sons Of
Different Mothers (Full Moon/ Epic)

WLIR-FM—-New York (Denis McNamera/Larry
Kleinman)
® TOOD RUNDGREN—Back To The Bars (Bearsville/
Warner)
® GRATEFUL DEAD-Shakedown Street (Arista)

® EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

WINGS—Wings Greatest (Capitol)
ROBERT JOHNSON-—Close Personal Friend (Infinity)

* % % % @ o ° @ 0o @

GRATEFUL DEAD—Shakedown Street (Arista)

TODD RUNDGREN—Back To The Bars(Bearsvitle/
Warner)

# BILLY JOEL—52nd Street (Columbia)

* WYSP-FM—Philadelphia (Stephen Johnson)
® EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

GRATEFUL DEAD—Shakedown Street (Arista)
DIRE STRAITS-(W.B.)
FM—Black Noise ( Visa)
SADCAFE—Misplaced Ideals (A&M)

SOUTHSIOE JOHNNY AND THE ASBURY JUKES—
Hearts Of Stone (Epic)

QUEEN-Jazz (Elektra)
BILLY JOEL—52nd Street (Columbia)
HEART-Dog & Butterfly (Portrait)

% LINDARONSTADT—LivingIn The U.S A. (Asylum)
WPLR-FM—New Haven (Gordon Weingarth & Ed
Michaelson)

® EMERSON, LAKE & PALMER—-Love Beach
(Atlantic)

QUEEN-Jazz (Elektra)
GRATEFUL DEAD—Shakedown Street (Arista)

® TODDRUNDGREN—Back To The Bars (Bearsville/
Warner)

® SAD CAFE—Misplaced Ideals (A&M)
® ROBERT JOHNSON~Close Personal Friend (Infinity)
#*  BILLY JOEL—52nd Street (Columbia)

AL STEWART—Time Passages (Arista)
*
*

* % o o o

* * *

LINDARONSTADT—LivingIn The U.S.A. (Asylum)
TOT0—(Columbia)
WSAN-FM—Alientown (Kevin Graff)

Warner)

THE DOORS—An American Prayer (Elektra)
WILLIE NELSON—Willie And Family Live
(Columbia)

MELISSA MANCHESTER—-Don't Cry Out Loud
(Arista)

BILLY JOEL—-52nd Street (Columbia)
SOUTHSIOE JOHNNY AND THE ASBURY JUKES—
Hearts Of Stone (Epic)

+# STEVE FORBERT—Alive On Arrival (Nemperor)
% MARK-ALMOND—Other Peoples Rooms (Horizon)
WCMF-FM—Rochester (Gary Whipple)

* % % %O

). GEILS BAND—Sanctuary (EMI/America)
QUEEN-Jazz(Elektra)

BLISS BAND—DinnerWith Raoul (Columbia)
GRATEFUL OEAD—Shakedown Street (Arista)
EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

POCO-Legend (ABC)

ERIC CLAPTON - Backless (RSO)

BILLY JOEL~52nd Street (Columbia)
QUEEN-Jazz (Elektra)

FIREFALL—Elan (Atlantic)

o EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

BLISS BAND—-Dinner With Raoul (Columbia)
TRACY NELSON-—-Home Made Songs (Flying Fish)
JERRY KELLY—Somebody Else’s Dream (Epic)
OQUTLAWS —Playin' To Win (Arista)

ERIC CLAPTON—Bachiess (RS0)
WHO-WhoAre You (MCA)
BILLY JOEL-52nd Street (Columbia)

* % % % o 8 0 0 o
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Yes You \CANNES....

Reach Midem And The ENTIRE

Music World

In Billboard's “‘Midem”’ Issue.

JG\

T b i . 3

You'rRe
Going
To Midem...

Before you pack your
traveling bags, make sure
you pack your marketing
message:

Your booth number. Your
hotel location. The names of
your company reps. And
everything they'll be repre-
senting: Your product.

Your music. Your image.

Send your sales message on
ahead. Make sure it reaches
every MIDEM attendee. In
the pages of BILLBOARD'S
“MIDEM” issue.

WAL G g s B S e e i L WWW‘ .
; K. - it
A ;
Q= H
9 :
3 w .
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WATCH BILLBOARD WORK FOR YOU. g R
RIGHT THERE AT MIDEM '79. i
The execs who attend MIDEM all know BILLBOARD as
second language. Because MIDEM-goers know Billboard
is'second to none in international trade coverage. And with
BILLBOARD being the one to read at MIDEM the MIDEM
issue offers your sales message double impact.
BILLBOARD'S normal circulation around the world plus
bonus distribution at MIDEM.

BILLBOARD MAKES \
SURE YOURE THERE. N\

You'Re
Staying
Home...

If for any reason you can't
make MIDEM this year,
don’t think you can't be
effective at MIDEM.

You can be with a strong sales
message in BILLBOARD'S
MIDEM issue.

Reach MIDEM plus the
largest weekly circulation of
any trade. Get your message
across to everyone while
still conducting business
from your office. Your ad in
BILLBOARD'S MIDEM
issue will make sure you
get there.

EVEN FROM THOUSANDS OF MILES AWAY.

BILLBOARD helps you be in all places at the same time.
Reaching the business world of music in 103 countries, plus
the assembled MIDEM multitudes. In a week when it's
doubly important for your presence to be felt, there’s only
one choice for your sales message! BILLBOARD'S MIDEM

issue.

CALL YOUR NEAREST BILLBOARD SALES OFFICE TODAY:
THE WORLD WILL HEAR ABOUT IT TOMORROW:

Billboard.

Ad Deadline: December 29 1978 Issue Date: January 20, 1979

wWwWWw.americanradiohistorv.com
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Radio-TV Programming

Philadelphia Immortals Include
The Geator, Hyski, Rockin’ Bird

By MAURIE ORODENKER

PHILADELPHIA-The Geator,
Hyski, Rockin’ Bird. There were
many others, but these three names
justabout sum up the history of rock
‘n’ roll in Philadelphia.

But while they personified rock 'n’
roll with each enjoying a tre-
mendous following on their own, it
should not be forgotten that at the
head of the parade was WIBG-AM
whose lead was overtaken by WFIL-
AM which still remains at the AM
helm even after the “roll™ rolled and
everything became rock.

The Geator, whose full sobriquet
is “The Geator with the Heator,” is
Jerry Blavat. Hyski, whose full nick-
name was Hyski O'Rooney
McVaddy O*Zeus, was actually Hy
Lit. And the Rockin’ Bird was Joe
Niagra. All three are still on the
scene today, although with a much
lesser degree of recognition.

It was Lit and Niagra who had
WIBG the Pied Piper of rock 'n’ roll,
creating an airwave dynasty of its
own until a double-barreled storm
struck its tower.

First it was the payola scandal
that put many of the top record play-
ers here on a spin. And then came
WFIL, from the bottom of the Arbi-
tron heap, rocking the WIBG crown
with a rock 'n’ roll format that soon
caused the station to lose the
throne—never to recover it again.

WIBG, through several different
ownerships, fought WF1L record for
record from rock n’ roll to present-
day rock, but always lagged behind.

Finally, the station finally threw
in the worn-out wax sponge about
two years ago and changed its call
letters to WZZD with a format that
calls for playing just about every-
thing listeners request.

WFIL had been following a
*middle road” that wasn’t leading
anywhere. Almost an embarrass-
ment to a highly successful commu-
nications conglomerate, Triangle
Publications, which owned WFIL,
in the early summer of 1966 called in
Mike Joseph. a radio consultant, to
study the Philadelphia radio market.

Although WIBG was riding the
crest of rock 'n’ roll and FM was still
a simulcast plaything, Joseph rec-
ommended the station run rock.
With tremendous fanfare. WFIL
blasted and rocked the airwaves on
Sept. 22, 1966.

James M. DeCaro. who was gen-
eral sales manager then. recalls that
it took only about 5 months before
the rating books put WFIL ahead of
WPEN-AM. DeCaro, who became
general manager of the station in
1968, still holds that post today in
addition to being president of the
station.

Jim Hilliard was the program
manager introducing the new for-
mat. That post is held today by Jay
Cook, who joined WFIL 12 years
ago as disk jockey and became pro-
gram director four years later.

Other record spinners at that time
were Chuck Browning, who is now a
promotion man for a record com-
pany; Jim Netileton, now program
director of WFIL's FM affiliate,
WUSL: George Michael, who
joined WABC-AM New York four
years ago: Long John Wade, who
now operates a broadcasting trade
school here, American Academy of
Broadcasting; and Dave Parks, now
program director at WNDE-AM in
Indianapolis.

The one who comes on the strong-
est, even today, is the Geator. It was
in 1961 that Blavat pitched his tent
across the river at WCAM-AM, mu-
nicipally-owned station in Camden,

! z o1
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With Elvis: The Rockin’ Bird, WIBG-AM Philadelphia’s Joe Niagra, on left, vis-
its Elvis Presley on the set of '‘Blue Hawaii’’ in May of 1961.

N.J., hardly a calling card for the
rock 'n’ roll mavens.

While the station’s signal is di-
rected Philadelphia’s way, WCAM’s
programming was all foreign lan-
guage and religious programs. But at
10 p.m. everything changed. On
came the “big boss with the hot
sauce.” Listeners flanked to the sta-
tion—only after 10 p.m.—to hear Bla-
vat come on the air with something
that sounded like this:

“According to the boss tic-toc on
the tower-power clock, it's time to
rock. Dishpan Dan, my man, pots
and pans. Kilocycle Pete. Discopho-
nic Sam.”

He called teens a special name,
“Yon Teens,” and they flocked to his
record hops at Wagner’s Ballroom
and the Chez-Vous. Before peaking
in the late 1960s, Blavat, who re-
mained the perennial juvenile Jike
Dick Clark, brought his jive talk to
WCAU-TV where he carried a rock
‘n’ roll dance party at a fat fee.

He syndicated his own tv dance
party out of New York, put out his
own recording label. was part owner
of the Record Museum (an oldies
record shop), was cast for a bit part
in “The Mod Squad.” and by the
time he was 24 years old was earning
more than $100.000 a year.

While the rock 'n” roll polish has
long tarnished. Blavat has never let
go. In the "70s he did a Sunday night
oldics radio show on WCAU-FM
here, later moved it to WPEN and
early this year made a short-lived try
with a revival of his TV dance party
on WTAF-TV_ local UHF station.
Significantly, Blavat hit the heights
without ever making it on a 50,000
watt station. He hit all the lower-
walters.

Today. Blavat still holds on to the
memories of the golden oldies.
When not operating his summer
disco in Margate, near Atlantic City,
appropriately called “Memories,”
he’s spinning the oldies as guest DJ
at discotheques all over the arca.

No names were more synonymous
with WIBG in those golden oldic
days than Joe Niagra and Hy Lit.

Niagra. who has fared better over
the years than Lit. kept his Rockin’
Bird shtik sull spieling for anyone
who would listen. Today, it can be
heard every day from 2 10 6 p.m. on
WPEN-AM here where he butters
up the chart hits with golden oldies.
Much more smooth-talking than the
erratic syllables that Blavat was
wont to string together. he was a
great favorite in record hop circles
and is credited with making many a
rock 'n’ roll record take off.

Niagra would sound something
like this: “You're at 85, where the
bird flies. The class of Frankford
High ... 1963. This is the kind of
thing that brought you on the floor for
more ... The Roneties, ‘Be My
Baby’.”

Lit, who parted company with

WPEN here before the summer,
where he did a weekend oldies show,
has been the “voice” of the Harlem
Globetrotters basketball spectacular
for the past four seasons, which
takes him around the country on
tour for seven months of the year.

This summer he was at the Li-
brary here on Wednesday and
Thursday dancing nights. Since
leaving WIBG, he’s worked at about
a half dozen different local stations,
even returning a bit to his roots
when the call letters were changed to
WZZD.

Apart from rock ‘n’ roll, Lit has
left an imprint here in the later days
of underground radio. It was while
he went to WDAS-FM as general
manager of the then low-profile sta-
tion, he put himself on the air in
April, 1968, playing the off-beat and
new wave progressive rock and he
called his programming “Hyski's
Underground.™

The radical format caught on but
the following was small. A year later,
Jerry Stevens, another WIBG al-
munus now program director at
WMMR-FM here, adopted the
“Hyski's Underground™ format,
pushed his station to the top of the
FM heap and the format soon swept
the radio dial nationally.

Whatever the musical scene years
hence will bring. it will never snuff
out the lingering echoes of the Gea-
tor with the Heator. For Blavat, who
will only admit to 38, is ever ready to
man the mike and again come on
strong with the likes of:

“Sixiy seconds make one minute.
Sixty minutes make one hour.
Twenty-four hours make one day, and
out of that day 2% hours are dedicated
by the yon teenagers 1o the hippest
show on radio. So without further
ado, let’s carry on through.™

NEW YORK—When the needle
hit the grooves of a red vinyl 45 and
the rocking sounds of “Big Heavy”
by Cozy Eggleston began thumping
out of radios in the New York area
in 1955 thousands of teenagers were
hooked on rock'n’roll and Alan
Freed.

In the carly days Freed was rock
radio in New York, and shortly
thereafter dominated local rock con-
certs and tv appearances 100.

But it all began on WINS-AM af-
ter that station’s program director
Bob Smith and general manager
Bob Leder became so interested in a
Freed show they heard on WNIJR-
AM Newark that they hired Freed
away from WIW-AM Cleveland for
$75,000 a year to come to the Big
Apple. Freed had played on WNJR
through a small syndication that had
been set up from WIW.

Freed arrived in New York some-
what beat up, having just been in an
auto accident. He began his show by
calling it the “Moondog” show. but
the station promptly got sued by the
street musician of the same name.

So they cast about for a new name
and “Alan Freed’s Rock’N'Roll
Dance Party™ was selected. Some
say in this way Freed invented the
term rock'n’roll. In any event. he cer-
tainly popularized it.

Freed at first worked out of a clut-
tered large office he shared with the
station’s sales manager, a number of
telephone salesmen operating what
is known as a boiler room—tele-
phone solicitation of ads—and a
young copy writer by the name of
Rick Sklar, who was to later become
vice president of programming for
ABC Radio.

Freed did not work with a record
library, but had his 45s packed hel-
ter skelter on the floor and in a large
dark green cabinet, which in the
1940s was the latest in office color
schemes. Later. as his success grew,
he moved operations to his home in
Stamford. Conn.

Freed was on every night from 6
p-m. to 10 p.m. and the ratings were
sensational, but there was so much
advertiser sentiment against rock
that the station had difficulty sclling
time.

Before long young Sklar moved
up the ladder at WINS and became
a producer for Bill Stern, the sports
commentator, who was installed as a
morning rock DJ on WINS. “Bill

Hartford’s Stations
Scene For Rock War

By MIKE ADASKAVEG

HARTFORD—AU first it was
thought to be “outrageous music
thatdidn’t belong on the radio,” and
later it became the outrage of the
market. Rock’n’roll music and Top
40 radio combined to initiate a war
which still has its effects on the lis-
teners of Central Connecticut. The
war was a long 15-year battle be-
tween WDRC and WPOP, the two
AM rockers which led their fans as
far as sabotaging the opposition’s
studios.

Who was the first to rock is still
being argued to this day in Hartford.
If you talk to WDRC people, they
claim they were the first. But listen-
ers weaned on WPOP say it was the
first.

“We were the first,” says Charlie

{

Parker. the long-time program direc-
tor of the “Big D.”

Parker explains that in 1956,
WDRC had Colonel Cal Colby
playing rock’n’roll for one hour at
midnight. The station was a CBS af-
filiate then, and all that was allowed
for the new music was onc hour of
local programming time.

“We had tons of mail.” he says.
“We didn’t have any contest run-
ning or anything. The mail was just
for this music. But the station owners
thought it was outrageous music and
screamed until we took the program
off the air.”

Ken Griffin, now program direc-
tor of WRCQ in Hartford, says
WPOP was the first to play the hits

(Continued on page 39)
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WINS-AM DJ

Exploded Via
- Clevelander Freed

By DOUG HALL

used the Billboard charts,” Sklar re-
calls, “but Freed really knew the
music.”

While all of this was going on in
New York a young sales manager at
ABC’s WXYZ-AM Detroit, who
had worked his way up from an an-
nouncer on the “Green Hornet”
series which originated at WXYZ,
became interested in the new music.

That sales manager was Hal Neal,
now president of ABC Radio.

Neal put rock on WXYZ and in a
short time the station became the
only ABC-owned station to be in the
black. These were difficult times for
ABC and radio in general. Tele-
vision was taking over and some
thought radio was dead.

ABC management was so im-
pressed with Neal that they moved
him to New York to run WABC.
One of the first steps he took was to
let the dean of MOR DlJs, Martin
Block, go and hire Freed, who had
just resigned from WINS.

By now there were other entries in
the rock race: WMCA-AM and
WMGM-AM (now WHN-AM).
Neal was stymied in his competition
with these stations because ABC's
radio network controlled so much of
WABC’s time with shows with older
demographics such as Don Mc-
Neill’s “Breakfast Club.”

It wasn't until 1967 when the net-
work was reorganized into four news
services and WABC got full control
of its air time that WABC 1ook off.

By this time Freed had been in-
dicted in a payola scandal stemming
from his days at WINS and ABC
dropped him. He was replaced by
Scott Muni, now program director at
WNEW-FM. Necal called in consult-
ant Mike Josephs and installed Sam
Holman as DJ and program direc-
tor.

The WABC staff was fleshed out
with Dan Ingram, who has now been
with the station for 17 years.

Cousin Brucie Morrow was hired
away from WINS. where he was
known as the "Big M.” Harry Harri-
son was hired away from WMCA
and became for a time an ABC
“Good Guy.”

For a time both WABC and
WMCA called their DJs “Good
Guys,” but, ABC which claims to
have coined the phrase. abandoned
itto WMCA, which used it for years
until the station went to telephone
talk.

WMGM went back to being
WHN and plaved beautiful music
for a few years until the station went
country and WINS was acquired by
Westinghouse and went all-news.

This has left ABC in the driver’s
scat until recent years when FM has
shown steady growth.

ABC’s own FM group moved into
rock shortly after RKO’s FM then
WOR-FM.NOW WXLO (99-X) in-
troduced rock on FM in New York.
ABC adopted the Love Concept™—
an alusion to the flower children
movement in vogue at the time.

The concept, which emphasized
albums, was sold to ABC by Allen
Shaw. who is today president of the
FM operation. He and George Yar-
heas. who now runs an ad agency in
San Francisco, put the concept to-
gether.

They tried to sell it to each of the
networks and ABC bought it It was
all on tape at first, but it served to
unify the FM stations into a group.
Later it was modified and went live
and the stations started to win au-
diences.

—_—
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TWO YEARS AGO,
THERE WAS IIII
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FORE!SNER

TODAY, FOREIGNER HAS SOLD
OUER EIGHT MILLION ALBUMS.

Their debut and “Double Vision™ albums are each quadruple platinum.
“"Double Vision' has vielded two gold singles—"Hot Blooded™ and title track, “Double Vision.”

www.americanradiohistorv.com
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And Foreigner's first World Tour, Standing Room Only.
Two years ago, there was noe Foreigner. Today, Foreigner is a tradition of great rock n’ roll.
It's not where they've come from, it’s where they’re going. And this is just the beginning.

On Atlantic Records and Tapes.

Management: Bud Prager/£.S.P. Inc.
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WHATEVER HAPPENED TO BENNY SANTINI...

First Time Out.
Two hit singles.
“Fool (If You Think It’s Over”).
“Whatever Happened to Benny Santini?”
Chris Rea. The Album. Gold.

Produced by Gus Dudgeon
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They Still Remember Lorenz,
The Hound In the Buffalo Area

BUFFALO—Mention the begin-
nings of rock’n’roll within the Buf-
falo market to those who remember
those days a quarter-century ago
and one name has to come back at
you—the Hound!

Specifically, he was George
“Hound Dog” Lorenz.

Quite literally, he was the father of
Buffalo rock’n'roll, largely through
his WKBW-AM show from the
long-gone Club Zanzibar on Wil-
liam St. For awhile, the Hound’s
nightly radio show reached 90% of
the Eastern seaboard and gave him a
reported fan club of more than
100.000.

George Lorenz died six years ago
atage 52, but his memory is an inspi-
ration to son Frank, now president
of WBLK-FM, the rapidly growing
soul and disco station his father
started.

Frank has volumes of scrapbooks.
photo albums and a treasure of
memories of the days his dad was
movin’ and groovin® with the im-
mensely popular show that began
with a hound’s how! and followed
with George introducing himself
this way:

“The big Hound’s back in town . . .
a-rockin’ right on record tonight . ..
Smile, it’s all Hound-Dog Style! . ..
Out on the street, you play it cool, you
play it straight, you walk that line real
fine. And to my Miss Fine, standin’
down ihe line, the Hound says later
Sfor you, baby! OOOOWWWWWW-
WWWWWWWWWw!!!"

Every weeknight from 7 to mid-
night and Saturdays from midnight
to 2 am,, that was the familiar jar-
gon the Hound used during his
1950°s pioneer days at WKBW —af-
ter debuting as “OI' Man Lorenz” at
WIJJL-AM in Niagara Falls and be-
fore moving on to WINE-AM and
WBLK-FM in Buffalo.

Frank Lorenz, his eyes gleaming
with pride, likes to remember
through his scrapbooks those pio-
neer days when his dad went against
the grain.of standard radio proce-
dure by helping start such later big
names as Bill Doggett, Fats Domino,
Clyde McPhatter, LaVerne Baker,
Frankie Lyman, Chuck Berry,
Jimmy Rodgers and the Platters.

“Litde Richard really dug the
Hound,” Frank remembers. “He
really loved him. He got his begin-
ning from the Hound.” Frank pulls
an old program from one of his car-
tons of memorabilia and points to
Andy Williams® name.

“The Hound booked him (in Buf-
falo’'s Memorial Auditorium) as a
second act behind Little Willie
John—would you believe that?” he
asks. “You remember Little Willie.
He had ‘The Fever’ and Williams’
hit then was ‘Canadian Sunset’,” he
recalls.

“On that same show were the Five
Keys, the G-Clefs (‘Ka-Ding-
Dong’), the Shepherd Sisters and
Bob Crewe, who made the Four Sea-
sons superstars,” Lorenz continues.
“Crewe wrote and produced all their
material.

“Hardly anyone was booking
these acts back then. The promoters
were staying away.” he says.

Why? Strange as-it sounds now,
the simple answer is that many
people considered their music, par-
ticularly that of black artists, an evil
influence on young and impression-
able listeners.

But the Hound welcomed their
music and many black musical
groups developed a special liking for
him. He refused to don the cloak of
conformity and took those bold

By JIM BAKER

strides forward. Lorenz gave them a
chance to be heard and they never
forgot him.

The Hound spoke his listeners’
language, the language of the street,
unheard of anywhere else on Buf-
falo’s radio dial. He was a part of
them. And the street scene was
where George Lorenz became the
Hound.

“That's where he got his name.”
Frank says. “Back in 1949 or so,
there was this pet expression, ‘dog-
gin® around.” And he became the
Hound. We have the name regis-
tered today and we have all his tapes
back to 1955. Id like to put them out
on records.”

How influential was the Hound?

Well, his son can pull out pictures
of the Hound with a long line of ce-
lebrities—Frankie Avalon . .. Jimmy
Rodgers ... Bill Haley ... Paul
Anka ... Elvis Presley. And they
look so young.

When name performers came to
Buffalo in the 1950s. one of their
first orders of business was to seek
out the Hound. Not just for promo-
tion, but for genuine affection as
well.

“A lot of groups got to be known
through the Hound back then.”
Frank smiles. “One spin of a record
and by morning it was a smash.”
That’s an overstatement, but not by
much. The Hound was that popular
and that influential. He could make
or break a record. and often did.

“The Zanzibar scene was some-
thing else,” Frank recalls. “He'd do
his WKBW show from there and
people would go down there to find
crowds lined up down the street. My
father used to have a doghouse
down there, and to see it, the crowds
would be taken in one door of the
Zanzibar and out the side.”

One name performer who was
fond of the Hound was Della Reese.

“The Hound hooked up Della
and her manager,” Frank says.
“Della really loved him—so much
that she used to wait to do her last
show until he got down there—to the
Moonglo.”

But the shows with a capital “S™
were the ones staged by the Hound
at Memorial Auditorium—at prices
which now seem ridiculously low.
Frank pulled a tattered newspaper
from a box and pointed to a me-
dium-sized Hound advertisement.

The year was 1957 and the attrac-
tion was headed by Fats Domino
and Frankie Lyman. Listed under-
neath those names were Chuck
Berry and the Everly Brothers.
Clyde McPhatter had third billing to
himself.

The lower portion of the adver-
tisement included the Diamonds,
Buddy Knox, Jimmy Bowen and the
Rhythm Orchids. Justabove the bot-
tom line, which mentioned Paul
Williams and his big orchestra, were
these “lesser lights:” Paul Anka, the
Crickets, Eddie Cochran, and the
Drifters.

And to catch these all-star acts in
person, all you needed was $1.50.
The really big spenders bought a
choice seat for $3.50. Yes, indeed,
the Hound let the good times roll at
incredible prices.

Probably Frank Lorenz’s favorite
story of the Hound’s era dates to
1951, when he booked country
shows into a North Tonawanda,
N.Y., watering hole called Saj’s Ren-
dezvous.

Among the acts Lorenz imported
was Hank Snow. who liked good
support from his musicians but not
overexuberant support. He wanted

the limelight to himself. And in 1951
there was this young upstart.

“Snow called my dad aside one
nightand said, ‘Hound, you’ve gotta
help me and do something about
that guitar player. Talk to him,
Hound. You gotta stop that boy
from shakin’ his hips and carryin’
on. He’s ruinin’ my act.’

“The Hound looked at the young
guitar player and just smiled,”
Frank relates. “He liked him and
saw he had talent. He told Snow:
‘Aw, leave him alone. He'll be a big
star someday.’

“My dad was right,” Frank Lo-
renz says. “That boy was Elvis Pres-
ley.”

yNo. the story doesn’t end there.

Some years later, the Hound re-
ceived a Presley record, “Mystery
Train.” He liked it, played it and this
record was broken out of Buffalo by
the Hound.

“That was the one which got Elvis
some recognition . . . the one that got
him going,” Frank Lorenz tells you.
“Then there was the day Elvis and
RCA Victor informed my father
they had *a sound for the Hound’
and told him to watch a Sunday
night tv show (Ed Sullivan’s ‘Toast
Of The Town’) for a major surprise.”

It was a salute to the Hound, and
soon the first recording of Presley’s
hit, “Hound Dog.” was played by
Lorenz on WKBW. “It lit up the
whole Eastern seaboard.” Frank
says. “At that time. Hound’s radio
audience reached 90% of that
seaboard and no one’s ever been
able to top that.”

The Hound kept on playing
“Hound Dog" and with its popu-
larity zooming, on July L}, 1956,
Presley sent this telegram from New
York to Lorenz at the Zanzibar:

“Man, what a kickoff. You old
‘Hound Dog’ you. You're making
that ‘Hound Dog’ of mine really ride
the airwaves. Man, this cat really
goes for you and so does his ‘Hound
Dog.’ Thanks, George. Elvis Pres-
ley.”

yThe younger Lorenz likes to point
out the ending of Presley’s first
recording of “Hound Dog.” Barely
audible, Presley makes a brief refer-
ence to Buffalo’s “Hound.” “It's
faint. butit's there. Play itand you’ll
hear it,” Lorenz says.

After Elvis’ popularity zoomed,
Lorenz booked him into Buffalo and
Toronto in 1957, breaking non-
sports attendance records with
14,000 in Memorial Auditorium and
23,000 in Maple Leaf Gardens.

“Elvis was under Col. Tom
Parker’s wing and he was a sharp
operator,” Frank Lorenz remem-
bers. “If you crossed him, that was it.
My father said something about the
small profit left off Elvis’ appear-
ance here (Buffalo).

“Col. Parker puffed on his cigar,
pulled off one of his topped shoes
and showed the Hound his big toe
sticking through a hole in his sock.
‘Look.’ the Colonel said, ‘Things are
tough all over.””

The Buffalo markethad other ma-
jor early rock’n’roll radio contrib-
utors—names like Guy King at
WWOL-AM-FM, Dick Biondi and
Tommy Shannon at WKBW-AM,
Lucky Pierre at WEBR-AM and
WYSL-AM and Don Neaverth. now
at WKBW, but then at WBNY-AM
and WGR-AM.

Of course, one of Buffalo’s fastest-
rising stations’is WBLK-FM, which
was started Dec. 11, 1964, by a man
named George Lorenz ... the
Hound . . . the father of rock’n’roll in
Buffalo.
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SHORT ORDER—WRIF-AM Detroit morning man Michael Collins &ishes up

B

hot dogs for the benefit of UNICEF at the Detroit premiere of the film *Who's
Killing The Great Chefs Of Europe.”

Credit Storer With 1st
And Latest L.A. War

By RAY HERBECK JR.

LOS ANGELES—Rock arrived
here in the late "50s with KPOP-AM,
an under-powered daytimer spin-
ning rock releases with ity MOR.
Storer Broadcasting bought the out-
let in 1959 and today the station is
KTNQ-AM, recently sold and due
0 become Spanish-language broad-
casting.

But it has played a significant role
in shaping the state of rock in this
splintered 72-signal market.

In 1959, Crowell-Collier Publish-
ing noticed that KPOP was rocking
its way to high ratings. The firm
brought in Ken Draper and Chuck
Blore to consultits KFWB-AM. And
Draper and Blore brought Top 40 to
L.A. with their “Color Radio” for-
mat. It dominated here exactly five
years and saw clones emerge on Cro-
well-Collier stations KEWB-AM in
San Francisco and KDWB-AM in
Minneapolis/St. Paul.

Original lineup at KFWB in-
cluded Al Jarvis, Joe Yocum, Bill
Ballance (now on San Diego’s
KFMB-AM) Bruce Hayes, Elliot
Field, Ted Quillan and B. Mitchell
Reed (now on L.A’s rock leadcr
KMET-FM).

But Blore’s philosophy that no
station can hold the scepter more
than five years straight proved true.
In 1963, KRLA-AM took the lead
and dominated in a tug-of-war until
April 1965, when Bill Drake sneak-
previewed his powerhouse approach
to Top 40 on RKO's KHJ-AM.

The official debut was May 8.
1965 and KHJ has remained the rec-
ognized symbol of L.A. rock radio
ever since, whether its ratings in later
years warranted the reputation or
not. KFWB today is all-news.

It should be noted that much of
KHJ’s initial success was due to the
work of its original program director
for four years Ron Jacobs, now in
Hawaii.

In 1965. B. Mitchell Reed had re-
turned from a stint in New York ra-
dio to KFWB, but grew disen-
chanted with the tight playlist
approach. In 1967 he helped found
L.A’s first progressive rock outlet,
KPPC-FM in Pasadena, which later
became KROQ-FM.

Following a strike in 1968, he and
the Icgendary Tom Donahue con-
vinced Metromedia in New York to
found KSAN-FM in San Francisco,
headed by Donahue, and KMET-
FM in L.A.. where Reed has re-
mained.

But by 1973, the FM approach
toward rock which Reed had started
here had born fruit in the form of a
duplicity of similar-sounding sta-

tions. There were KIIS-AM-FM,
KROQ-AM-FM. KLOS-FM and.
of course. KMET-FM. The total ef-
fect was to erode ratings from once-
dominant KHJ-AM. which Bill
Drake left in 1973.

Drake and his partner. Gene
Chenault, bought an interest in
KIQQ-FM “K-100" and turned it to
rock. “K-100™ had been put on the
air by Rieh “Brother” Robbin with a
hit-oriented but non-rock format.
Drake went rock with KHJ vcteran
DJs Robert W. Morgan. Don Steele
and Jerry Buder. plus Drake chain
associates Jim Carson and Eric
Chase.

However, the experiment failed to
dent KHJ or the rapidly-diver-
sifying market. Today’s pattern of
one station being unable to meet the
listeners’ eclectic musical tastes had
begun to emerge. A stalemate devel-
oped with KHJ still on top.

On Dec. 26, 1976, an exciting
change in L.A. radio broke with the
personality-oriented Top 40 ap-
proach of KTNQ’s “Ten Q™ format,
headed by program director Jimi
Fox, assisted by Rich “Brother”
Robbin. A significant threat to
KHJ's numbers scemed evident.

Also, in the January/February
Arbitron book immediately follow-
ing KTNQ’s debut. KRLA-AM had
actually beaten KHJ in the 12 + age
group by one-tenth of a point. But
programmers Billy Pearl and Tom
Greenlcigh quit the station after a
dispute with management and it has
never regained the initiative. And,
although KHJ experienced difficulty
for the next several years in bat-
tling the inroads made particularly by
now-dominant KMET-FM, KTNQ-
AM was never able to significantly
overtake KHJ at any time.

Meanwhile, within the past two
years, while KHJ and KTNQ were
making a great deal of noise in their
Top 40 baule, KFI-AM was quietly
casing into its own form of hardcore
Top 40.

Under the guidance of 20-year
programming veteran John Rook,
the former MOR outlet has retained
only two items from its past—call let-
ters and top-rated morning team,
Lohman & Barkley. KFI is scen by
some observers in L.A. as overtaking
KH1I in the upcoming book.

And through it all KTNQ-AM,
the birthplace of rock here, has con-
tinucd to program personality radio.
According to Storer programming
head Ed Salamon, it will continue to
do so until the FCC approves sale of
the outlet and it goes Spanish.
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Vox Jox

By DOUG HALL

NEW YORK-—Rick Scarry, pro-
gramdirector at KGIL-AM-FM Los
Angeles, has acquired part own-
ership of KRLT in South Lake
Tahoe, Calif., a contemporary FM
station.

The partially automated station
runs TM’s “Stereo Rock.™ Scarry, a
veteran of 11 years in Los Angeles
radio, will continue as p.d. at KGIL
while KRLT will be run by his part-
ners Ed Crook and Roger Arch-
ambault.

* X

Los Angeles music leader KBIG-
FM and its “‘born again™ sister
KBRT-AM have juggled program-
ming heads. Gary McCartie, who
developed KBRT's “Bright Life™ re-
ligious music format. has left radio
and been succeeded by programmer
Rick Patton, former p.d. of WYCA-
AM Hammond, Ind.

Replacing McCartie as operations
supervisor of both KBRT and
KBIG, Bonneville’s beautiful sta-
tion, is Bob Edwards, former oper-
ations/programming head of beau-
tiful competitor KOST-FM  Los
Angeles. Patton and Edwards will
report to operations director Fred
Seiden.

* * *

WIOQ Philadelphia p.d. Alex De-
mers has been promoted to vice pres-
ident and has been given additional
duties. He continues as p.d. ... Dan
Bennett has been promoted to pro-
gram director of WREN-AM To-
peka. He will continue as produc-
tion and music director. He has been
with the station seven years.

* ok

KEWI-AM Topcka p.d. J.R.
Greeley is looking for a “super
morning personality — someonc
whose expertisc is humor and relati-
bility with a2 medium market au-
dience.” Those interested should
write Greeley at P.O. Box 4407, To-
peka. Kan. 66604.

* x

WGAR-AM Cleveland s collect-

THE ELECTRIC WEENIE

Not only the fastest growing and most popu-
lar DJ gag sheet since its inception in 1970,
but today's most respected and demanded
by jocks who don't care what time it is and
who can drive a car without looking at their
feet, has a message for you.

For the 7th year in a row, more jocks and
stations subscribing to the Weenie placed
as finalists and winner in the Billboard Com-
petitions than those of any other 3 imitators
combines.

That's the message.

For a list of Who's Who in radio who uses
the Weenie, and free samples, write:

The Electric Weenie
Suite 1 » 660 N. Mashta Drive
Key Biscayne, FL 33149
(305) 361-1600

ing toys for needy children in its
fourth annual *Share-A-Christ-
mas.” Last year more than 25.000
new and nearly new toys were
brought to the station. .. . WIRE In-
dianapolis held a 50th birthday
party for Mickey Mouse at a local
children’s home. ... WRJZ-AM
Knoxville hosted a party to welcome
Steve Martin to town. Festivities in-
cluded a Steve Martin look-alike
and act-alike contest.
*  *  *

WFTL-AM Fort Lauderdale
created what the station claims was
the state’s largest ice cream sundae.
It took two hours to create the sun-
dae and three hours to serve it. It
used 500 gallons of ice cream and
was created in a local shopping mall.

*  * %

Bob London returns to the air at
KFOX-FM in Los Angeles with
“London By Night” jazz-based
midnight to dawn freeform show.
London features Getz. Sinatra, Ben-
nett. Ellington. Basie, Kenton and
Christy, plus poetry readings. ...
WREN-AM in Topeka needs a
morning personality with produc-
tion skills. Tapes and resumes to Box

1280. Topeka. Kan.. 66601.
*  x %

WFBR-AM Baltimore p.d. Dale
Andrews has his station airing a 31-
hour rundown of all the number one
hits of the past 22 years. ... WMAL-
AM Washinglon music director
Bonnie Smith has been promoted to
assistant p.d. She will be in charge of
special programming.

LA

Craig Lundquist has joined
KKAP-AM Capitola. Calif.. as op-
crations director. He comes from
Sunshine Broadcasting in Portland.
Mc., and has worked on-air shifts at
WEEI-FM and WIJIB-FM. both
Boston. .. . Dale Anthony at KLUC-
FM Las Vegas is.looking for a “de-
veloped  personality.™  Applicants
should write to him at PO Box
14805, Las Vegas. Nev. 89114,

* k%

Tom Shannon, mid-day person-
ality of CKLW-AM Windsor, Ont.,
has renewed his contract for two
years ... Dennis Smith, formerly of
KBCA-FM. L.A. hasjoined KCSN-
FM Northridge. Calif.. as jazz rock
on Wednesday nights. The station
has also added the “Jazz Count-
down show.”

For the Record

NEW YORK — WBOW-AM/
WBOQ-FM Terre Haute, Inc., are
not disco formatted stations.
WBOW is a contemporary station
and WBOQ is in an AOR format.

And KXTC-FM Phoenix has
gone (o a disco format by installing
the Burkhart-Abrams disco format.
Its sister station KJJJ-AM will re-
main in a country format.

Introducing

PHONE POWER

COMPUTERIZED SYSTEM OF
PROMOTING, MERCHANDISING & SELLING

* RECORDS * FILMS  CONCERTS x
CALL FOR RECORDED DETAILS
(213) 276-5849

Radio-TV Programming

‘Free-Form’ Still Reigns In S.F.

Donahue Approach Engendered Today’s AOR Format

SAN FRANCISCO—As the
birthplace of freeform radio San
Francisco’s place in the history of
rock on the radio is secure.

All formats known collectively to-
day as "AOR™ are descendants of
the experimental programming
done in 1967 and 1968 at stations
KMPX-FM and KSAN-FM by the
“Father Of FM Radio,” Tom Don-
ahue, and his staff of loyalists, who
proved conclusively that there was a
new young audience thirsting for a
style of radio that would dispense
with routine and that would stack to-
gether music from the most wildly
varied sources.

Not only did this crazily success-
ful experiment change the face of ra-
dio. it likewise created an entire new
level of personnel at the record la-
bels. Back in 1967-68. there was no
such thing as an “album promotion
man.” But soon enough the labels
had to develop stafts of promotion
people who understood how to deal
with the new medium.

Actually San Francisco's history
of loose programming dates back
beyond 1967-68. to about 1950,
when Pacifica’s KPFA-FM in
Berkeley was plaving a lot of au-
thentic folk music and country
blues. and they continue 1o this day
to keep the listener-supported non-
commercial faith.

But it was not until the revolution
at KMPX and KSAN that free-form
radio proved to be commercially vi-
able. and the events in that revolu-
tion—and the history of much of San
Francisco radio. both AM and FM—
revolve around the large figure of
Tom Donahuce. who died in April
1975.

Donahue. along with other well-
known jocks like Bobby Mitchell
and Bob McClay. came out to San
Francisco from Philadelphia in 1960
and began working at KYA-AM.
where they played the same r&b rec-
ords as they had in Philadelphia,
making Bay Arca hits of records that
had previously been ignored in the
arca even though they were East
Coast hits.

KYA called itself “The Boss Of
The Bay.” and it was here that Bilt
Drake reportedly got his ideas for
his own Top 40 “Boss Radio™ format
which he then took out to KYNO-
AM in Fresno and turned into suc-
cess.

In 1962 Clinton Churchill of Buf-
falo bought KYA and added Gene
Nelson, Tommy Saunders and Russ
Syracuse to Donahue’s staff. For the
next three or four years KYA was
the main rock power in town. but
then in 1966 Drake came back to
town to work for RKO’s KFRC-
AM. KYA began toslip, although in
1968 Atco Broadcasting bought
KYA and under Howard Kesterand
Dick Starr the station regained its
tlop-rated position in the market.

For a time after that the two sta-
tions battled it out mighdy for the
Number One slot. with KFRC even-
tually winning out.

In fact KFRC is now consistently
one of the top four stations in the
San Francisco market in overall rat-
ings and has won several Billboard
Rock Station Of The Year awards.

But it was tiic new programming
at KMPX which threw the AM
battle into profile and goaded the
AMers into new formats and new
music. After leaving KY A, Donahue
in April 1967 began doing an 8 p.m.
to midnight shift on moribund
KMPX in which he dispensed with
jingles. played all sorts of unpredic-
table sounds and talked knowl-
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By JACK McDONOUGH

edgably about the new rock music
that was blossoming all over.

The response was instant and tu-
multuous. People began showing up
at the station to donate their own
records to the library and to hang
out for hours in the halls and lobby.

Eventually Donahue had a con-
flict with KMPX owner Leon
Crosby and left the station in March
1968. Most of the staff went with
him. and after a search of possible
radio propertics in town Donahue
struck a deal with Metromedia.
which was running a failing classical
station named KSFR.

In May 1968 KSFR became
KSAN. and KSAN soon became the
favored station of the entire San
Francisco rock community. which
then was growing by leaps and
bounds. Crosby did bringcompetent
new people into KMPX (including
Richard Gossett. now at KSAN. and
Bobby Cole. now program director
at KMEL-FM) and for a time San
Francisco had two fully-committed
full-fledged free-form stations while
most cities still didn’t have any. But
KMPX continued to lose ground
and the owners changed formats
again in the carly 1970s.

Thus KSAN celebrates its 10th
anniversary this yvear. and for most
of that time it has maintained FM
supremacy. However, over the past
18 months it has faced a serious
challenge from Century  Broad-
castings KMEL. which came into
the market in July 1977 with a well-
rescarched format of familiar album
hits. a big advertising splurge and a
signal of 69.000 watts (compared to
KSAN's 35.000).

In its first book KMEL not only
beat out KSAN handily but in some
time periods ranked even above
KFRC. and the station continues 1o
outpoll KSAN in the target au-
dience.

Thus KSAN is put in a difficult
situation: how to meet the challenge
of a more tightly-formatted.

smoothly promoted station without
alienating the long-term KSAN lis-
tener or without jeopardizing the ex-
tremely strong community identi-
fication that has always been a
central strength of the station? This
challenge falls mainly to Jerry Gra-
ham. who has donc an admirable
job at KSAN as manager.

There is. of course. much more
history outside the KYA/KFRC
and KSAN/KMEL arenas because
other stations found it necessary to
decide upon their own responses to
the power of rock.

ABC’s KSFX-FM, local outlet,
for instance, has gone through many
changes. starting with the ABC
“Love Radio™ format in 1970 when
Tony Pigg was San Francisco’s voice
in a scgment of the format that
called for four hours from four DJs
in each of the major cities where
ABC has an owned FM station.

KSFX has since evolved into
disco format. which has been suc-
cessful.

Other FM MOR-rock formats.
such as KCBS-FM and KYA-FM
have had varving degrees of success.
with KYA showing intermittent bril-
liance. K101 (AM and FM) broad-
casts casy listening rock with what
many consider the best signal in
town and is always in the forefront
of industry experimentation under
the leadership of Jim Gabbert:
KSFO-AM and KNBR-AM like-
wisce have incorporated much of the
more aceessible rock into their pro-
gramming.

Outlying stations have also had
their impact. The two most impor-
tant are KSJO and KOME (both
FM) in San Jose. where they com-
pete head-to-head for the bur-
geoning voung audicnce of the
Santa Clara Valley. which favors
hard and heavy rock. Both these sta-
tions have good signals and period-
ically make inroads into the San
Francisco audience.

Chicagoans Cite WJJD
And WIND As Leaders

By ALAN PENCHANSKY

CHICAGO—Rock radio here
originated in the summer of 1956,
according to radio and record
people on the scene when it hap-
péned. Stations WJID-AM and
WIND-AM take credit for introduc-
ing the sound here, though scveral
smaller black stations also are
pointed to as part of the revolution.

Nick Acerenza. today a promo-
tion man for Progress Records. pin-
points July 1956 as the date in which
the transformation was fully real-
ized. Acerenza has saved scrapbooks
filled with radio Top 40 playlists of
the late "50s. His earliest is WJJD's
for that midsummer long ago.

Fats Domino’s “I'm In Love
Again™ ranked number one with Pat
Boone's I Almost Lost My Mind”
number two. Records by Elvis, Bill
Haley and the Comets and the Plat-
ters also were coming on the scene.

Sid Roberts. a WJID jock in 1956:
“It was a complete departure. Before
that they carried White Sox baseball
for 20 years. There was Randy Blake
and his breakfast and supertime
frolic and country music. only they
didn’t call it country music at that
time.”

Roberts today works as a free-
lance announcer with a station sales
rep organization here.

“It was revolutionary. obviously.
but it wasn’t created here.” he re-
calls. WJJD borrowed the best of
what stations on the West Coast and
other parts of the country were
doing with the new sound. Roberts
says.

A new style of delivery was
created to go along with the new mu-
sic.

“That whole talk over style came
in with rock. It was felt that they
could retain a hold on the audience
more.” Roberts explains.

“It was received well and the sta-
tion attracted numbers until WLS
took the bull by the horns. WLS
started to run away with the ball
game.”

Sinee May 2. 1960. when it con-
verted to a rock format here, WLS
has been the dominant outlet for the
music on the AM band. Like WJID,
WLS had a strong background in
country music.

The other rock originator here was
WIND-AM, which began rocking at
about the same time as WJJD. It of-
fered a “milder” rock format, how-
ever, restricting the new music to a
one-hour time slot at night. Gradu-
ally. this “restricted time” period
was expanded.

(Continued on page 91)
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Hartford’s Stations
Scene For Rock War

® Continued from page 32

in Hartford. Griffin worked for
WPOP in the early 1960s and he re-
calls the station was playing rock
long before that.

“Wildman Steve Gallon had a
show on WPOP in 1953. Johnny
Argo, Pete Meyers and the Houndog
followed,” Griffin recalls.

Both Griffin and Parker agree,
however, that WPOP was first to de-
vote all of its airtime to a new format
later called Top 40.

Ken Cooper, Doug China and
Phil Zoppi were some of the first
names associated with WPOP’s for-
mat.

*“Cooper had lunch with me back
then and said WPOP would kill
WDRC,” Parker recalls. “When the
WPOP format hit the air, WDRC
got tons of calls asking what WPOP
was doing. The whole thing took off.
It was self-propelling.”

Griffin says the unique sound was
rare in the area at first.

“For a while, Cleveland and Hart-
ford seemed to be the only cities
really blasting out Top 40,” he says.

WPOP’s unparalleled success had
a short life. Buckley Broadcasting
purchased WDRC in 1958 and ob-
served trends in the market for a
year or so. Then on Aug. 18, 1960,
the war began.

“We dropped our network pro-
gramming and hit the air with Fun
Radio Fun Day,” Parker says. “We
ran four contests an hour, jammed
up all the phone lines and finally
had to put employes in phone
booths and give out the phone booth
numbers to handle the volume of
calls.”

Parker claims that WDRC won
the first head-to-head battle with
WPOP.

“In a matter of months we had
decimated WPOP,” he claims. “We
had the ingredients necessary to
keep the family audience. We main-
tained a long-time philosophy that
we still have today. We promoted
adultappeal. We had guys on the air
with character.”

In 1960 WDRC had a top 60 play-
list, with between 12 and 20 picks
each week.

“We had no savvy,” says Parker.
“We had the biggest list known.
And, we just played them from one
to 60, not emphasizing the top 10 or
anything. What was remarkable is
that we had 40 or more shares.”

WDRC’s first lineup included
Ron Landry in the morning, Jerry
Bishop in the midday slot, Art John-
son in the afternoon, Jim Raynor at
nightand Curt Russell on late night.
Gene Anthony and Wayne Hickox
were the utility men. Hickox still re-
mains at the station.

WPOP brought in some heavy-
weights to combat WDRC, includ-
ing off-the-wall personality Joey
Reynolds, who began the “Royal
Order Of The Night People Club.”
Reynolds had listeners consecrating
their radios with wax from purple
candles, wearing purple sox and
even stealing knobs off radios after
they were set on WPOP.

Reynolds lasted in the night slot
for about two years, and then moved
onto WKBW-AM in Buffalo. Filling
his slot at WPOP was Griffin, who
continued the madness. Art Wander,
now the head of Group I Radio, was
the program director.

“His theory was war,” Griffin
said. “We brought attention to
WDRC hoping that the attention
would make them blow it.”

Griffin had his listeners sworn to
WPOP loyalty while new enemy

Dick Robinson on WDRC was
forced to build up a defense.

The WPOP-WDRC war got out of
hand. Kids fought in school. There
were fights at high school sports
events. In strong WPOP areas,
WDRC listeners were harassed no
end, and vice versa. Grafitti riddled
buildings and signs throughout the
region, and is still visible on build-
ings to this day. Frequencies were
carved into school desks and painted
onto jackets.

“We went as far as telling the lis-
teners to bomb the Fun Tower of
WDRC,” Griffin recalls. *“Kids
raided WDRC with cherry bombs.”

Robinson, who today ironically is
Griffin’s boss at WRCQ), retaliated
with insults and innuendos about
WPOP. A telephone battle began
between the stations.

WDRC was armed with a secret
weapon that kept giving them the
edge on WPOP. The secret weapon
was the late Bertha Porter, the sta-
tion’s music director of 25 years.

“She was amazing. She could pick
the hits every time,” Parker says.
“The music industry had tre-
mendous respect for her. She always
received calls from not only the
record companies but the artists
themselves.”

Porter programmed every record
in order on all the station’s logs for
many years. She worked an inordi-
nate number of hours.

“If it got on WDRC, it sold,”
Parker says. “We always had tre-
mendous credibility in the industry
and we still have it with English.”

English was Porter’s replacement
when radio’s first lady of music re-
tired in 1968. She died a year ago
this month.

“I had a lot of respect for her,”
Parker says,” | remember her as nice
as a lady at times, and as rough as a
construction worker at other times.
During one pick session, she found
20 picks. She said they would be hits,
so we played them.”

In the mid-’60s, a change took
place in the industry, and on Hart-
ford radio. The English invasion
took hold of New England.

“The Beatles were the biggest
thing to happen in Hartford,” Grif-
fin recalls. “I first promoted a rock
concert with only one group in 1962.
We had the Beach Boys in Hart-
ford’s Bushnell Auditorium for two
shows. It was a big success. Agents
said if it worked in Hartford, it
would work all over. A year later
came the Beatles.

“The kids were just crazy about
the Beatles and the English accent,
Griffin says. “We put everyone we
could find with an English accent on
the air. We had Beatle look-alike
contests, sound-alike contests, draw
the Beatles contests and it turned
into a phenomenon.

I remember promoting for three
days that I would have a live tele-
phone conversation with Herman’s
Hermits. Robinson then promoted a
live conversation with Mick Jagger.
It was a bluff.”

WPOP had the reputation as
being one of the biggest swinging
doors in radio. Lou Terri, Lee Baby
Simms, Dan Clayton, Jim Meeker,
Sam Holman, Bill Bland, Roy
Cooper, Woody Roberts, Lou Mor-
ton, Johnny Gilbert, George Brewer
and many others worked there. In
1964 Griffin had a large enough fol-
lowing that WDRC tried and was
successful in hiring him away.

“I remember that people spat at
me when they saw me after | had left
WPOP and went to WDRC,” Grif-
fin says. “I had made them loyal to

Radio-TV Programming
IN MILWAUKEE

MILWAUKEE—When Jerry Lee
Lewis and Elvis Presley came along
to shake up the nation’s airwaves
which began the fragmenting of ra-
dio audiences, Milwaukee wasn’t
long out of it.

The city’s on-air personalities
such as Paul Bartell (at the old
WFOX-AM beginning in 1945);
Tom Shanahan (who started at
WEMP-AM in 1941); Joe Dorsey
(also at WEMP since the 1940s), and
program director John Reddy of
MOR WOKY-AM were faced with
growing demand from the younger
set for more upbeat music.

Dorsey set up a request line and
had a gimmick whereby listeners
could also send in six soft drink
bottle caps for a request. Other per-
sonalities began playing more and
more rock.

Bartell, Dorsey, Shanahan and
Reddy have all moved on by now
but the groundwork they laid in the
early years is the basis of a lot being
done in the Milwaukee market.

The real explosion on the city rock
scene came between 1957 and 1958,
especially with the arrival in town of
“Rocky Foxx” (Pat Shanahan, no
relation to the above mentioned
Tom) who came swinging down
from Hartford’s WTKM-AM and
Sturgeon Bay’s WDOR-AM where
he had eased rock into the formats
there.

Shanahan, who now owns his own
radio consulting service, looks back
with a laugh. “l came to WFOX-
AM, a station owned by a guy who
had several drive-ins he wanted pro-
moted. He built a booth in front of
one place, called the Fiesta, where
we could play records.”

But since WFOX signed off in
early evening, the owner also
brought in nighttime WRIT-AM DJ
King Richard to share space with his
own personalities. The rock would
end around 10 p.m., says Shanahan,
with the WRIT sound going back to
beautiful music. “The kids would
pound on the booth and tell the guy
to take the stuff off and get back to
rock’n’roll,” he recalls.

WPOP, and now had to win them
over to WDRC.”

At the time, WDRC assualted
WPOP with one of the best lineups
in the history of’contemporary radio.
Sandy Beach, now program director
of WKBW-AM, was morning man.
The Wade brothers, Long John and
Don Juan, followed Beach. Joey
Reynolds took on the afternoon
drive, with Griffin at night.

“No program director was a real
program director until he had Joey
Reynolds working for him,” Parker
said. “He was crazy.”

The late *60s brought Jack Mor-
gan, Gary DeGrade, Joe Hagar and
Bradley Field to WDRC. WPOP
kept the war going with new pro-
gram director Bob Piava.

Personalities from WDRC went
everywhere in the market. Today
they are found at WTIC and
WRCQ, which are WDRC’s main
competition. WPOP bowed out of
the radio war in 1976 when its for-
mat was changed to all news. Before
the end of the “war,” the last battle
was taken up by program director
Dick Springfield, who made a last
ditch effort to win the final battle
with a strong personality Top 40
lineup.

Today, WTIC-FM, and WRCQ
are playing the hits that WPOP once
played. Griffin is morning man on
WRCQ. WDRC keeps forging on-
ward with strong personalities and
hits.

By MARTIN HINTZ

Winter of 1957 rolled around and
WFOX couldn’t hang on to the teen
audience it had built up in the day-
time summer hours. Shanahan
switched over to WRIT at the same
time as the DJ who was playing
beautiful sounds for that station
moved to WFOX in a reverse play.

“Yet WFOX ' was important in
breaking hits that year. We had
nothing to lose,” recalls Shanahan.
“We weren’ttied down toanything.”

WISN-AM, a Milwaukee muscle
station noted for its beautiful music
genre, almost took the plunge into
rock in 1958 as the WFOX star
waned. Shanahan was approached
by WISN manager Carl Zimmer-
man to develop a 3 to 8 p.m. rock
show to capture the after-school
crowd.

But just before Shanahan was to
start, WISN had its personality
Charlie Hanson launch a rock for-
mat on his morning program. How-
ever, the public reaction was so neg-
ative that the plan for Shanahan’s
afternoon show was scratched the
same day.

“The papers the next morning had
photos of Charlie burning rock rec-
ords on the hill behind WISN,” re-
calls Shanahan.

Shanahan went on to be editorial
director for WITI-TV in Milwaukee,
Hanson kept his morning show, and
WISN didn’t get back into rock until
only a couple of years ago. Shana-
han eventually moved to WRIT-AM
where he remained for nine years,
eventually becoming program direc-
tor. Shanahan worked for a time in
Cleveland, Madison and Akron be-
fore returning to Milwaukee in 1973
to turn WQFM into an album rock
station.

Along came the *60s with the for-
mation of WAWA-AM, which was
licensed in 1962 and became a
black-oriented station in 1963.
WCAN-FM was sold to WEMP and
there were other changes, primarily
in format.

In October of 1968, Ron Amann
took his two-year-old WZMF-FM
and jumped headlong into a pro-
gressive rock format and changed
the face of the city’s radio dial.

“Milwaukee is a down-home city,
maybe not as sophisticated as San
Francisco nor as wide open as New
York,” reflects Amann today. “But
it's not a hayseed town either. People
knew what they wanted and they
picked up on it.”

Amann was convinced by Jack
Fox, a local ad rep who had several
music stores as clients, that acid rock
was the growing thing. He talked
Amann into moving his Milwaukee
suburban station into a heavier rock
sound to capture more of the metro
market.

At the same time, Bob Reitman
had been broadcasting a 9 p.m. to
midnight show highlighting rock
'n’ roll on the educational station
hodgepodge that was the old
WUWM-FM (now into a total jazz
format), the Univ. of Wisconsin-
Milwaukee station. Reitman’s show,
“It’s All Right, Ma,” had been pull-
ing a one to two share in the Pulse
for a year. Ad man Fox saw that, got
Amann and Reitman to talk and
thus the first progressive rock station
zoomed off.

“We were probably also the first
such station in the Midwest,” says.
Reitman, now a 36-year-old DJ for
WQFM-FM (brought to that station
by Shanahan several years ago). “I
had heard ‘Rock Around The Clock’
for the first time in the mid-"50s and
it changed my life. I grew up listen-
ing to Top 40 on the radio because it
wasn’t something folks would say

Its Rock Explosion Began With
Six Bottle Caps, Request Line

‘no’ to. They’'d just say, ‘Turn it
down,”” Reitman says. “So when |
was approached by WZMF, I really
had no choice. I had to go. I had
been hooked years before.”

WZMF'’s idea took off, with guru
Reitman setting the pace. A
women’s club in the station’s home
suburb labeled Amann and his crew
as Communists and blasted them for
“leading their little girls into prosti-
tution” with the music of the Jeffer-
son Airplane and Velvet Under-
ground, recalls Amann. “Nobody
showed up, though, when we invited
them in to talk about the situation.
So we just ignored them after that
and they went away.”

That was about the only real
problem WZMF faced in those days.
Advertisers began to take notice.
“We were the only candy store in
town with our format,” Amann
chuckles.

I’s not that way any longer in the
city’s highly competitive rock radio
market. One station staffer now
mutters that Milwaukee is over-
saturated. Other area stations with
rock sounds include WZUU-FM,
WKTI-FM, WOKY-AM and
WLPX-FM. Others have dropped
out, after making a brief splash, such
as WTOS-FM (now WEZW) and
WEMP (now into country).

Oldtimers jumped on the rock
bandwagon, notably WKTI which
formerly had been the staid auto-
mated WTMJ-FM (the first FM
west of the Allegheny Mountains,
beginning broadcasting in 1940).
WKTI moved into the nonstop,
syndicated stereo rock sound in No-
vember 1974, with live morning
drive and late night personalities.

BubblingUnderThe
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101—1 DON'T KNOW IF IT'S RIGHT, Evelyn
“Champagne” King, RCA 11386

102—-GET DOWN, Gene Chandler, 20th Century
2386

103—SLEEPING SINGLE IN A DOUBLE BED,
Barbara Mandrell, ABC 12403

104-YOU FOOLED ME, Greg & Hanks, RCA
11346

105—MIDNIGHT EARL, Lenny Williams, ABC
12423

106—CHILDREN OF SANCHEZ, Chuck Man-
gione, A&M 2088

107—-SUBSTITUTE, Gloria Gaynor, Polydor
14508

108—DOWN SOUTH JUKIN’, Lynyrd Skynyrd,
MCA 40957

109—YOU HAVE THE THUNDER, Jackson
Browne, Asylum 45543

110—TAKE A RIDE ON A RIVER BOAT, Le Roux,
Capitol 4651

BubblingUnderThe

. ToplPs__|

201—MOVE IT ON OVER, George Thorogood,
Rounder 3024

202—LARRY GATLIN, Larry Gatlin's Greatest
Hits, Monument MG 7628 (Mercury)

203—CRACK THE SKY, Safety In Numbers, Life-
song JZ 35041 (Epic) :

204—GOLDEN EARRING, Grab It For A Second,
MCA 3057

205—WILTON FELDER, We All Have A Star, ABC
1109

206—STARGARD, What You Waiting For, MCA
3064

207—SOUNDTRACK, The Wiz, Atlantic SD 18137

208—DR. JOHN, City Lights, A&M 732

209—-JARGE SANTANA, Tomato TOM 7020

210—ISLEY BROTHERS, Timeless, T-Neck K22-
3560 (Epic)
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Talent

LOS ANGELES—“A musician
gets to the point where he can really
play, but who is going to hear him?
We've got to get some programs go-
ing where there can be concerts or
groups traveling to schools,” jazz
musician Buddy Collette urged the
20 legislators in attendance Nov. 18,
the third and final day of the first
national task force convention on
the arts held here at the Wilshire
Hyatt House.

Funded by a grant from the Na-
tional Endowment for the Arts, the
task force is comprised of one legis-
lator from each of the 50 states and
“will focus on the problems facing

arts institutions and artists, and will’

develop state legislative programs in
support of the arts,” according to the
chairman, California State Sen.
Alan Sieroty.

Unlike the Nov. 16 meeting en-

tited “The Need For Legislative
Support For The Arts” in which
seven panelists addressed the vis-
iting legislators, concerning general
problems and needs of all artistic
forms, the 90-minute Nov. 18 seg-
ment centered around music only,
and usually, more specifically, jazz.
Opening the meeting, Collette,
along with John Giannelli,
Llewellyn Matthews, Carl Burnett
and Al Aarons, performed three
numbers, also showcasing Roger
Hogan and Jean Strickland, two stu-
dents at Collette’s presently un-
funded one-month old workshop.
Following the music presentation,
Collette led an informal discussion
on musicians’ hardships, urging
other artists to share his views. Ho-
gan, who feels the root of the prob-
lem is that jazz is not recognized as a
viable form of music, pointed out
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that music programs are the first to
be eliminated when there is a finan-
cial cutback in the school system.

Strickland, who has been studying
under Collette through a grant from
the National Endowment for the
Arts, is a public elementary school
music teacher. She spoke of the mu-
sical ignorance she has encountered
among her students and stressed the
need for better education.

Among other issues raised were
the artists’ inability to financially af-
ford further private education past
public school attendance, the need
for rehearsal space within a group
experience and the ultimate job
whereby he can make a living from
his art exclusively.

Ruben Gorewitz, founder of Art-
ists’ Rights Today, Inc. and Change,
Inc.,, noted that New Jersey Con-
gressman Frank Thompson, who
originated the proposal that began
the National Endowment for the
Arts, also introduced a bill to con-
vert all abandoned railroad stations
into performing arts facilities, and
Gorewitz cited that New York
recently took over an abandoned
police station out of which an art
center was constructed, suggesting
the various states consider doing the
same.

Gorewitz also emphasized that
jazz is the only musical form that
was actually born in the U.S. and
then introduced to the world.

Bass player Giannelli proposed to
the audience that funding be sought
to bring musicians into the schools
in order to expose students to the art
form and also provide jobs for musi-
cians.

Legislator John Irick of New
Mexico, indicated a need to make
jazz more salable by gearing it
toward the record buying public and
he was quickly reminded by drum-
mer Burnett that classical music has
never had to compromise by trying
to produce “hit records” and yet
does not have difficulty obtaining
funding. Legislator Josine Stareils,
director of the Barnsdall Park
Theatre facility in L.A. urged that
there must be a greater willingness to
explore the unknown—the creative
process instead of the salable com-
modity.

The necessity of media utilization
of jazz and free legal advice for the
drafting of appropriate grant pro-

(Continued on page 43)
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Bursting Out—Members of Jethro Tull salute the audience during a standing
ovation after a recent concert. The band is celebrating its 10th year anniver-

Thorogood Nixes Majors

For 3-LP Rounder Binder

By IRV LICHTMAN
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Pull off *"RECORD TIME" 45 display,
press on i 5 record, which
rotates as a second hand. Electric wall
clock, raised gold notes, gold hands, on
33 LP record.

RECORD TIME P.O. Box 9791
N. Hollywood, CA 91609

(213) 769-6095
10 days with money order.
$21.95
Ca. Sales Tax 1.32
Shipping {USA) 1.25
Limited Offer—  $24.52
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NEW YORK-—-Rounder Records
is a modest Boston label with an
apparently self-effacing performer
in George Thorogood.

Thorogood, according to Ken Ir-
win, vice president of Rounder, is
elated to be on the label despite the
fact that a number of major com-
panies bid for his services after the
release of his first LP, “George Tho-
rogood & The Destroyers.”

Irwin, in fact, claims the album re-
ceived “limited airplay because ra-
dio felt it was only a matter of time
until the LP was to appear on a ma-
jor label.”

But, major labels will have to wait
until Thorogood completes a new
multi-year, three-album contract
with Rounder, the first album of
which is called “Movin’ On Over.”
In just two weeks since its release, Ir-
win points to sales of 75,000. Total

"sale in the U.S. for the first package

reached 60,000 plus an additional
40,000 in Europe, Irwin claims.
Sonet represents Rounder in most
European markets. Thorogood

recently played a week in Europe.

Thorogood, who does vocals and
plays electric guitar, cuts a lively fig-
ure onstage, and sometimes hops on
tables and dances. Although white,
heis heavily influenced by the styles
of Chuck Berry, Bo Diddley, Elmore
James and John Lee Hooker.

With Thorogood and his group,
Rounderis making its first foray into
the pop mainstream. Its 200-LP
catalog consists mainly of bluegrass,
old-time and esoteric folk releases,
including packages by NRBQ and
the Rio Grande Band. Latter is fea-
tured in the hit Broadway musical,
“The Best Little Whorehouse in
Texas.”

Rounder, with a staff of 18, also
operates a distribution service in the
Boston area. How does a small label
setup make a national impact? One
way, Irwin cites, is the assistance of
personnel from other labels who be-
lieved in Thorogood. “They were
willing to take product by hand to
radio and other image builders,” Ir-
win explains.

Little Wing Buys Acts At
Old Theatre In Oklahoma

By ELLIS WIDNER

TULSA-Little Wing Inc., has
signed a long-term lease for the Boo-
mer Theatre in Norman, Okla. The
700-seat facility, built in the mid-
40s, was a movie theatre until it was
converted into the Boomer Music
Hall in 1976.

Larry Shaeffer, president of Little
Wing Inc,, and owner of Cain’s Ball-
room here, plans to continue the fa-
cility as a music hall booking shows
in conjunction with Cain’s.

“Little Wing will showcase new
acts and produce other quality
shows on a regular basis. We will
have an office in the theatre for the
production of arena shows in the
Oklahoma City/Norman area,” says
Shaeffer.

Prospective shows for Boomer
Music Hall, adjacent to the Univ. of
Oklahoma campus, include Johnny
Winter, Papa John Creach, Shawn
Phillips, Ambrosia, Dave Edmunds,
Elvin Bishop, Jerry Jeff Walker, Taj
Mahal and Jimmie Spheeris.

“The acquisition of Boomer will
enable us to produce top quality
shows in an intimate atmosphere, as
well as providing us a base of oper-
ations to expand further.”

The Boomer Theatre will use re-
served seating for most concerts.

Little Wing will produce the Black

Sabbath and Van Halen date at the
Myriad Monday (20) in Oklahoma
City. Little Wing co-produced “Su-

" per Rock '78,” a 10-hour rock show

held outdoors at the Fairgrounds
Grandstand.

In addition to the production of
arena shows, Little Wing also oper-
ates a lighting and staging division
for outdoor dates. Little Wing Light-
ing and Staging works with other
promoters and has set up large arena
dates in Kansas City, St. Louis and
other large citiés.

Grapevine Adds

NASHVILLE-The Grapevine
Opry, located in the heart of the Dal-
las/Ft. Worth area, will be adding a
Friday night show to its weekend
show schedule beginning Jan. 6,
1979.

According to Chisai Childs,
owner of the hall, the addition of the
Friday show was necessitated due to
some 100-200 persons being turned
away every Saturday night and tick-
ets selling far in advance.

Plans are to maintain the
presently scheduled gospel show on
the second Friday of every month,
and the bluegrass show held on the
fourth Friday of the month.
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Talent

Hawaii’s ‘Follies’ For Mainland

HONOLULU Jack Cione,
whose “Naked Waiters” show in
these 1slands attracted international
attention several years ago, will tour
his hit show “Follies Polynesia” on
the Mainland beginning February.

Cione created the “Follies” two
years ago and opened it in what was
Duke’s in Waikiki’s International
Marketplace. The club had declared
bankruptcy, and Cione took it over,
naming it Le Boom Boom Room.

The show has been successful
since its opening, appealing almost
exclusively to the booming tourist
market in Hawaii.

Itis a lavish production with 16 is-
land singers and dancers wearing
$75,000 worth of costumes and per-
forming a series of vignettes about
the South Pacific Islands in tradi-
tional dances and songs.

The present cast will leave Oahu
early next year and open Feb. 27 at

By DON WELLER

the new Park Hotel in Lake Tahoe.
After a three-month stint, Cione
plans to take the touring group to
Atlantic City and possibly Korea
and Japan.

Another company of the “Follies”
will be formed to take the place of
the present one at Le Boom Boom
Room.

Cioneis also in the process of writ-
ing, in collaboration with Island
songwriter/producer Jack DeMello,
“Follies Orientale,” which is sched-
uled to open in a major Waikiki club
about March next year.

The 52-year-old Arizona-born
Cione has not been a stranger to suc-
cess since arriving here in 1958. Nor
has he been a stranger to contro-
versy.

His first business strategy was to
work with Francis Tom, owner of
Forbidden City, in putting together
oriental dance shows.

Arizona ‘Promoter’
Sentenced To Jail

By AL SENIA

PHOENIX—Rock concert pro-
moter Theodore H. Znosko has been
sentenced to six months in the
county jail for his conviction on
fraud and conspiracy charges re-
lated to a promotion of a 1977 rock
concert. The concert was once billed
as being “bigger and better than
Woodstock.”

The prison term was added to a
five-year probationary sentence im-
posed by Superior Court Judge
Richard K. Magnum.

State prosecutors in the special
white collar crime division of the At-
torney General’s office say the coop-
eration of more than 12 booking
agents was responsible for the suc-
cessful outcome of the case. The
agents, representing major musical
acts that were reportedly scheduled
to appear at the festival, all testified
against Znosko.

“All the booking agents but one
cooperated fully with us and were
glad to come and testify,” claims
state Assistant Attorney General
Mark E. Aspey. “And that says
something for the music industry be-
cause it was a busy time of year and

some of these people suffered finan-
cial loss by coming here.”

Znosko, 38, a Las Vegas building
inspector, was found guilty last Au-
gust of fraudulently promoting the
concert that was to be held at the
Gila River Indian Reservation north
of Phoenix in February 1977.

Promotional materials distributed
in three major Arizona cities and
throughout California, New Mex-
ico, Texas and Nevada promised the
appearance of more than two dozen
major groups, including Aerosmith,
B.B. King, Joni Mitchell, Peter
Frampton, Sha Na Na, the Dirt
Band, Ted Nugent and others.

It was alleged in trial testimony
that Znosko had no intention of
staging the concert, had not con-
tacted the advertised artists nor had
he obtained the necessary approval
of Indian tribal officials.

His attorneys claimed Znosko in-
tended to carry out the eventbut was
stymied when state prosecutors ob-
tained a court order to stop it. No
tickets to the event were actually
sold.

POORLY ORGANIZED BENEFIT

Santa Monica Jazz Fusion
Event OK Despite Snafus

LOS ANGELES—A rowdy
crowd and chaotic conditions did
not hinder the performances of
some of the hottest names in jazz
fusion staged at the Santa Monica
Civic Auditorium.

The Nov. 15 date, billed as a ben-
efit concert for the national drug
and alcohol rehabilitation program
Narconon, was mildly successful.
But for many, the second show of
the one-night stint rang with confu-
sion and lack of organization on the
part of the concert promoters and
security systems.

As for the headlining group, con-
sisting of Chick Corea, keyboards;
Stanley Clarke, bass, and Tony
Williams, drums, all were in top
form. The trio offered a well
blended set of jazz standards in-
cluding Charlie Parker’s classic
“Confirmation” and a distinctive
rendition of ‘“Green Dolphin
Street” featuring Corea on an out-
landish piano solo.

www.americanradiohistorv.com

Having to deal with a restless and
tired crowd that wanted more elec-
tronic sound, the trio eased into still
another unforgettable classic from
the Miles Davis catalog, “All
Blues,” with Clarke and Williams
displaying their virtuosity.

The group continued in the same
acoustic manner and toward the
end of the set, Warner Bros. record-
ing artist Al Jarreau guested for the
remainder of the evening singing
Gershwin’s “Summertime,” a tune
titled “Doodlin’” and ending with
Corea’s “Spain.”

Also onhand was session guitarist
Larry Carlton and band, a jazz-
rock-oriented quartet that mixed
the two directions well in a long,
seven-song set which was extremely
well received.

Opening the show was the Jeff
Lorber group. A band that is mak-
ing its mark on today’s fusion mar-
ket, Lorber’s five-song segment was
a showstopper. ED AGUIRRE

By the early 1960s, Cione pio-
neered topless fashion shows and
bottomless shows and then intro-
duced Hawaii’s first sex-change en-
tertainer, Lin Loo. By the mid-"60s,
Cione was a full partner with Tom,
and had opened a series of clubs in
the islands.

“I developed a pattern in my en-
tertainment operations,” Cione
notes. “I would look around for a
club which had declared bank-
ruptcy, then open it with a show
which was financially successful, all
the while looking around for a new
gimmick.

“And I owe a debt to Sophie
Tucker. I bought Hutches Supper-
club in 1964, renamed it the Dunes
and began to book name talent
weekly. It was Sophie who told me
that there aren’t enough big stars to
book each week of every year, and if
I was to succeed, I'd need to have
new gimmicks.

“The next year I began with top-
less, then bottomless shows, and
eventually put together the ‘Naked
Waiter Revue’ in 1972. Each of these
was successful, and each show I'd
done had appealed strictly to a local
audience.”

Along with success came arrests
and trials—for alleged obscenity and
“lewd exhibitions”—all of which
Cione won.

He sold the “Naked Waiters
Revue” to people on the Mainland
who played it for 12 weeks at the
Meeting House Cabaret in Los An-
geles.

By 1976, Cione had sold all of his
clubs, dissolved his partnership with
Tom, created the “Follies Pol-
ynesia,” and opened it at Le Boom
Boom Room.

“l wanted to change my sights
from a local audience to the tourist
market. That’s why I wrote the ‘Fol-
lies,” and that’s why I invested
$250,000 to get it operational,” he
claims.

Richmond Club,
Felled By Fire,
Operating Again

RICHMOND, Va.—After a disas-
trous fire which forced it to close in
April 1976, the Much More club
here has returned. According to
manager Bill Bezins, the club has
featured such performers as Cars,
Patti Smith group, Jesse Winchester
and Tower of Power.

Bezins says of the 500-seat venue:
“We’re the only big club around
here. There are lots of discos and
medium-sized clubs but none this
size.” The room also expands into a
600-seat theatre for some events.

Much More features live groups
with Tuesday, Friday and Saturday
dedicated to local acts. The other
nights, excluding Monday. are re-
served for disco dance bands. Mon-
day is set aside for the name acts.

“We're satisfied with the situation
the way it is,” says Bezins. “We're
not setting the world on fire with our
Monday night shows but we’re
doing okay.” The only act not to do
well was the Patti Smith group.

“Probably, we won’t be having
any more punk,” states Bezins. “It
goes against our nature and it’s not
popular around here. We had Tom
Petty booked but cancelled him.”

The age group of patrons ranges
between 18 and 25 in this club where
only beer is served. Because of state
laws, no alcohol except beer can be
sold at a facility which does not serve
food as well.
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MUSIC FOR EVERYONE

Knott’s Berry Farm
Into Major Leagues

By JEAN WILLIAMS

LOS ANGELES—Knott’s Berry
Farm in nearby Buena Park is fight-
ing for recognization as a total music
entertainment center, with a slight
edge going to country acts.

According to Denny Shanahan,
entertainment publicist for the
theme park, “We touch all contem-
porary music bases and offer the ap-
propriate facilities for each.”

The park has the 1,100-seat
Wagon Camp Theatre where most
of its country acts perform, the
2,100-seat Goodtime Theatre for
major headline acts and the Cloud
Nine Ballroom for its big band
showcases.

Knott’s Berry Farm, still a family
operated, year-round park, has also
tied into local radio stations, with the
stations producing remote broad-
casts from the Farm.

KLAC-AM recently held its
eighth birthday party at Knott’s with
a show featuring Ray  Stevens,
Johnny Duncan, Janie Fricke, Brush
Arbor, Red Stegall, Rex Allen Jr. &
Country Travelers, Joe Stampley,
Smokey Rogers, Doc Watson and
Susie Allanson.

KEZY-AM and FM also broad-
cast live from the park “on special
occasions such as Halloween and
during the summer.” The stations
have had live broadcasts 15 week-
ends thus far this year.

Knott’s has moved into disco,
turning its Air Field Eatery into a
disco earlier this year. With the disco
has come a disco club, which is tied-
in with the Wherehouse retail record
chain, says Shanahan.

Memberships are obtained by go-
ing to a Wherehouse store and ask-
ing for them. “As a member of the
club the person gets $1 discount on
admission to the park after 7 p.m.
and discounts on records at Where-
house.”

He notes that 15,000 have joined
the club since its inception. Reed
Shibata pulls together the disco pro-
gram, which also features disco
dance contests. In the summer
months the disco is open nightly.

Shanahan points out that Tommy
Walker, who heads up the entertain-

ment division of the park, is strongly
considering - the same type of club
program for big bands.

Big bands are featured only on
weekends with 12 different bands
performing between Memorial Day
and Labor Day. Amongthe bands to
appear in the Cloud Nine Ballroom
are Mercer Ellington, Harry James,
Rex Everly and others. Woody Her-
man is set for New Year’s Eve.

According to Shanahan, the park
has expanded its music presenta-
tions greatly, having gone from
weekends only to now featuring
headline acts six nights a week in the
summer months, Tuesday-Sunday.

“We found that with Knott’s
Berry Farm being a family-oriented
theme park, with some families con-
sisting of young kids, mother, father
and teenagers, we must plan some
kind of entertainment for all of
them

“We have the different types of
shows going simultaneously with
two-three in each arena nightly.

“The mother in the family may
want to go to the Goodtime Theatre
to see acts like Debbie Reynolds.
Vicki Carr, Larry Gatlin and other
such performers, while dad may
want to see some of the country acts
and the teens will prefer our rock
acts. We also get both mom and dad
coming to hear the big bands.”

The park also offers Christian
Music Night twice a year, usually in
late September and early Apri). He
claims that this past Christian Music
Night was so successful Knott’s had
to turn away people. Pat and Debby
Boone headlined the last show.

One of the high points of the year
is the park’s 10-day bluegrass festi-
val. which features dozens of blue-
grass and country acts. Harvey
Walker. a Knott’s staffer, pulls the
bluegrass program together. Bob
Auletta, music arranger for the park
is also responsible for putting to-
gether its rock program, which fea-
tures such act as the Sylvers, Tower
of Power, among others. All pro-
grams are under the direction of
Tommy Walker.

Officials Stop New Year
Event In Honolulu Crater

HONOLULU—Breaking a 10-
year tradition, Hawaii probably will
not have a music and crafts celebra-
tion inside Diamond Head Crater
this New Year.

The Hawaii State Board of Land
and Natural Resources Nov. 9 re-
voked the tentative approval it had
given to Rock & Reel Productions
president Robert Kent to produce a
New Year’s celebration at the Cra-
ter.

The board ruled that Kent, who
had staged a Crater celebration last
Labor Day and who had hoped to
gather major groups for a two-day
Crater event this New Year that
would include film and television
productions, had not fulfilled cer-
tain obligations.

Among those obligations, the
board cited failure to post a $50,000
performance bond, failure to pro-
vide $50,000 for landscaping the
Crater before New Year and failure
to provide a.financial statement.

Kent reportedly had requested the

board waive some of its require-
ments, otherwise he would in all

probability not be able to produce
the event.

Kent’s problems with the state be-
gan two years ago when he was pres-
ident of Polynesian Enterprises. He
produced a New Year Festival that
year and took a substantial financial
loss.

He was granted a permit to pro-
duce another festival this past Labor
Day when he became president of
Rock & Reel.

Although other promoters may
still apply to the board for a permit
to hold a Crater celebration, includ-
ing Kent if he wishes to re-apply, it
generally is agreed among promot-
ers here that there is not enough time
left before the date to plan and pro-
duce such a complex event.

Sample, Dozier Tie

LOS ANGELES—Joe Sample,
keyboard player with the Crusaders,
has teamed with singer/songwriter
Lamont Dozier to write the title song
for the upcoming First Artists tele-
vision pilot for NBC, “Uptown Sat-
urday Night.”

Acts Pitch In,
Aid Nashville
With a Concert

NASHVILLE—Concerts For
People, a non-profit organization
dedicated to community involve-
ment in the local music business and
neighborhood organizations, and
JMI Records, a recently reactivated
Nashville label, teamed for a suc-
cessful benefit performance recently
at the Exit/In.

Generating nearly $800 in funds
to benefit the Humphreys St. School
and Community Project, the pro-
gram also brought the JMI artist ros-
ter to the attention of the local com-
munity, which attended the
showcase inr full force.

Among those performing to the
SRO crowd during the 4% hour set,
which was additionally broadcast
live over WKDA-AM between 10
p-m. and midnight, were Stoney Ed-
wards, whose “If I Had To Do It All
Over Again” single release spurred
the initial activity for the label; Jim
Rooney, Kathy Johnson, Rick
Schulman and Rachel Peer, along
with JMI president and Elektra
recording artist Jack Clement. Each
act was backed by the JMI band,
consisting of an assemblage of musi-
cians from Nashville and four for-
eign countries.

Concerts For People, which also
recently presented the Harry Chapin
concert at Nashville’s Vanderbilt
Univ., is one of eight Tennessee
charitable groups to meet the
stringent new state regulations per-
taining to solicitation of funds.

L. A. Awaiting
Hendricks Show

LOS ANGELES—“Evolution Of
The Blues,” a stage musical chroni-
cling the history of the blues, opens
at the Westwood Playhouse here
Nov. 29 after a successful four-year
run in San Francisco.

The play stars Jon Hendricks who
was once part of the jazz trio, Lam-
bert-Hendricks & Ross. He recently
wrote a special for PBS-TV titled
“Sing Me A Jazz Song.” With
Hendricks will be 17 singers, dancers
and musicians including actresses
Rosalind Cash and Hannah Dean.

Choreography is being handled
by Donald McKayle, who has re-
ceived four Tony nominations for
his work in “Golden Boy,” “Doctor
Jazz” and “Raisin.”

More Arts Aid

® Continued from page 40

posals were also discussed briefly.
No concrete methods of funding or
actual monetary figures were men-
tioned at either of the two meetings.

The three-day symposium also in-
cluded sessions moderated by the di-
rectors of the Los Angeles Philhar-
monic Assn., the San Francisco
Ballet, the Music Center and the Los
Angeles Shakespeare Festival.

Among the activities on the
agenda were visits to the L.A.
County Museum of Art and the
Aquarius Theatre for a performance
of “Zoot Suit” and informal ex-
change with those involved with its
production.

Sieroty’s office has scheduled two
followup conferences. The first will
be held in Santa Fe, N.M ., in Febru-
ary 1979 and the next meeting will
convene the following May in New
York City. ROBYN FLANS
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__Talent

The Brothers Johnson, whose A&M album
“Blam” has recently been certified platinum,
have joined ASCAP. ... Prisoner, five-man rock
group on Warner/Curb Records, to Gary Borman
Management for personal management. .
Composer, performer Anita Kerr to Al Bart for
personal representation. . . . Chuck Brown & the
Soul Searchers, an eight-piece band from Wash-
ington, D.C., to Source Records, distributed by
MCA. ... New Riders of the Purple Sage to the
Paragon Agency for booking. The band is cur-
rently negotiating a new label contract after affi-
liations with CBS and MCA.

Composer, conductor Basis Poledouris to the
Robert Light Agency for representation. ...
Chuck Price, formerly a Playboy Records artist,
to Greensprings Express, for personal manage-
ment.

Polydor recording artist James Brown to a
personal management agreement with Celebrity

Signings

Management, Inc. of Nashville. ... Ranwood
recording artist Ava Barber, the Hager Brothers,
who are best known as members of the “Hee
Haw" cast; Epic recording artist Bobby Borchers
and Starcrest recording artist Penny DeHaven to
United Talent, Nashville. . .. Jimmy C. Newman
to Top Billing of Nashville for management and
booking.

Singer/songwriter Evie Sands to RCA Rec-
ords. She scored a while back with “I Love Mak-
ing Love To You.” . .. Reggae group Inner Circle
to Chris Blackwell’s Island Records, with an al-
bum due soon. ... Femme gospel group, the
Stars of Faith, to Vanguard Records. ... Wes
Houston and the All-Star Space Band, a Long Is-
land-based rock group, to Midnight Manage-
ment and Fireball Productions. . .. Rockers the
Final Act to a booking and management deal
with Artist Attractions.

When Black Sabbath’s Ozzy Osbourne over-
slept and missed a Nov. 9 gig at Nashville's Mu-
nicipal Auditorium, the group decided to return
Nov. 12 to make up the date, picking up all ex-
penses involved, including opening act Van Ha-
len’s fee, hall rental, security, stagehands and
the estimated $2,500 in damages caused by
angry Sabbath fans at the cancelled show.

Osbourne had checked into the wrong hotel

Talent Talk

room, conked out with a cough medicine pre-
scription, and slept through the performance.
His cohorts thought he'd been kidnapped.
Latest word on disco singer Grace Jones is
that she won't have to have her kneecap re-
moved as a result of leg injuries suffered Nov.
13 at a disco in Hallandale, Fla. She cancelled
her current tour and is under a doctor’s care at
New York's Lenox Hill Hospital, where she has
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been ordered to remain immobile for at least 10
days. ... David Bromberg wound up his recent
tour at Carnegie Hall with Bert Jansch and Raiph
McTell Nov. 26. . .. “The Rocky Horror Show” is
being revived for the stage Dec. 21-31 at the
Westbury (L.I.) Music Fair, where the “Rocky"
cult is strong. . . . Miklos Rozsa will score ““Last
Embrace,” a new United Artists film.

TK vocalist Betty Wright so impressed Alice
Cooper on her recent Los Angeles date that
Cooper invited her to join him in the recording
studio the following day. What resulted was a
duet between Alice and Betty titled “No Tricks”
which is the flip side of Alice's new single, “How
You Gonna See Me Now?" Later in the week,
Betty attended Alice’s party celebrating the
completion of his album, “From The Inside,”
which chronicles Alice’s bout with alcoholism
and his subsequent self-commitment to a psy-
chiatric institution. The party, with Melissa
Manchester, Kiki Dee, Richard Dreyfus and Billy
Preston attending, was held at United Western
Studios in Hollywood which had been converted
to resemble an insane asylum for the event.
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applicable sales tax in the states of NY, OH, MA, TN.
CA and NJ

My check or money order is enclosed for
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Number & Street
City State

County  Zip Code

By JOSEPH CSIDA & JUNE BUNDY CSIDA

The show's been running for 280 years. But without an official program till now.

Atlast, it's herel A thrilling 448-page kaleidoscope! The firstand only history of all of American show business. Stage
and screen. Records, radio and TV. Circus and carnivals. One book that tells it all.

From ragtime to jazz From vaudewille to vinyl. From boogie to rock. From Broadway to Hollywood.

Star by star. Year by year. Laugh after (augh. Tear after tear. In more than 400 pages, with over 1,000 illustrations.
Today's superstar industry, and the process out of which it was born. From the good old days and some great old

. all the way up to the present. ""Must’ reading if you like to be entertained!

RAME VeI

Fesn

AUNIQUE HISTORY 1 221

e Yy

IF YOUR ORDER IS TO BE SENT TO AN ADDRESS
OTHER THAN YOUR OWN, PLEASE WRITE
INSTRUCTIONS IN THIS SPACE:

Ship to the following

Name.
Address
City State

Charge my credit card.
BankAmericard /Visa O

County Zip

Master Charge O
Card No.
Card Expiration

Interbank No.

O Please send me bulk-rate Information.
Please allow 4-6 weeks for delivery.
| understand that If I'm not satistied with my pur-
chase, | may retumn it within 10 days of receipt for
full credlit or refund.

Talent
_In Action |

BLONDIE
MITCH RYDER
Palladium, New York

Anyone who still thinks that Blondie is any-
thing less than an excellent performing band
did not see Blondie bring down the house at
its almost SRO gig at the Palladium Nov. 12.

Time on the road and a fair measure of inter-
national success have given Blondie an opportu-
nity to sharpen its instrumental skills, and to
create a professional stage show that still re-
tains the fervor and freshness of the band's
early outings at CBGB's and Max's.

In its 80-minute show, Blondie performed
about 20 different songs, though it was difficult
to keep count as many of them ran together. In
fact it was a mark of the band's heightened
sense of pacing and stagecraft that the band
played the last half-hour without any break be-
tween numbers.

Just as Blondie's musicians were ready to
end a song and enjoy its well earned applause,
lead singer Debbie Harry would call out a new
number and the music would go on. It was no
surprise then, when the set finally ended that
the audience as one rose for a standing ovation.

Blondie's music is basically a revved up, late-
"70s version of the girl group sound of the early
'60s, but exposure to other musical forms
around the world has paid off for the band with
a broadening of horizons so that now electronic
sound effects and disco rhythms are a strong
part of its overall presentation.

Holding the band together is drummer Clem
Burke, who looks like Paul McCartney, but
whose broken stick style evokes the spirit, if not
the dissolution, of the late Keith Moon. Also
shaping the overall sound of the band is key-
boardist Jimmy Destri, who has now an arsenal
of electronic wizardry to give the band a new
and European electronic edge.

And there is Debbie Harry, herself, the visual
and vocal focus of the group. Nowhere is the re-
cent maturity of Blondie more evident than in
Harry's performance. Eschewing some of the
more sensationalistic aspects of her earlier per-
formances—she didn’t rig=her clothes or roll
around or craw! on the ground in her Palladium
show—Harry seemed more confident with her
voice, going beyond her usual deadpan delivery
to search for some previousty unheard high and
low notes.

Though drawing mostly from the recent “Par-
allel Lines” LP, the repertoire also included
such Blondie oldies as “X Offender” and the in-
ternational hit, “Denis” as well as such recent
gems as the new single “‘Hanging On The Tele-
phone” and the FM favorite, “One Way Or The
Other.”

For its encore Blondie did Iggy Pop's “Sister
Midnight” and David Bowie's “Heroes.” The
band was joined onstage by Robert Fripp, whose
guitar playing pointed to yet another possible
«direction for Blondie in the future.

Opening the show was Mitch Ryder, making a
comeback after more than five years away from
the public eye. In his 40-minute performance
Ryder seemed genuinely surprised by the good
reception he was getting from the audience.

But he deserved all the appiause he got.
Starting off a bit tentatively, with Lou Reed’s
“Rock'n'Roll Music,” Ryder warmed up as the
set progressed through its eight songs.

Interestingly enough it was not the old hits
like “Devil With A Blue Dress On,” and “Jenny
Take A Ride” that demanded the most attention,
but rather some of the new material, with a new
composition, probably titled “This Is Real, This
Is Love,” sounding as vital and contemporary as
anything done these days by Steve Miller or Boz
Scaggs.

Ryder shoutd hang in there. He has the voice
and mannerisms of a mature song stylist who
has paid his rock'n’roll dues, and who can now
get a little more mellow with his maturing au-
dience. If Boz could do it, so can Mitch.

ROMAN KOZAK

PHOEBE SNOW
DAN HILL
Civic Auditorium,
Santa Monica, Calif.

Despite the fact she has not hit the top of the
charts for some time, Snow enthralled a large
crowd at her Nov. 18 performance. Her 16-song,
75-minute performance was constantly inter-
rupted by whoops and cheers from her adoring
audience.

(Continued on page 45)
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- Total Ticket
S | ARTIST—Promoter, Facility, Dates Ticket Price Gross
@ | “DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
Stadiums & Festivals (More Than 20,000)
1| BOB DYLAN-BIll Graham Presents, Col., Oakland, 26,790 $7.50-$10 | $237,561*
Calif., Nov. 13 (2)
2| JETHRO TULL/URIAH HEEP—Wolf & Rissmiller 15,259 | $7.75-39.75 | $140,267
Concerts, Forum, LA., Calif., Nov. 14
3| JETHRO TULL/URIAH HEEP-Wolf & Rissmiller 15,122 | $7.75-$9.75 | $138,829
Concerts, Forum, L.A., Calif., Nov., 13
4 | STEVE MARTIN/STEVE GOODMAN—Artist 14,941 | $8.50-$9.50 | $138,364*
Consultants, Checker Dome, St. Louis, Mo., Nov. 19
5| BILLY JOEL—Pace Concerts, Summit, Houston, Tx., 16,596 | $7.35-$8.35 | $131,299*
Nov. 17
6| JETHRO TULL/URIAH HEEP—Wolf & Rissmiller 12,826 | $7.75-$9.75 | $119,355*
Concerts, Arena, Long Beach, Calif., Nov. 16
7| BILLY JOEL—Pace Concerts/Univ. Of Texas, Univ. 15,393 $6-$8 | $113,884*
| Of Texas, Austin, Tx., Nov. 16
8| FOREIGNER/SAMMY HAGAR—Brass Ring 11,520 $9-$10 | $111,673*
| Productions, Cobo Arena, Detroit, Mich., Nov. 14
9| COMMODORES/BROTHERS JOHNSON—BIll Graham 11,986 $9-310 | $108,389*
Presents/Concerts West, Col., Seattle, Wash., Nov.
18 (2)
10| STYX/CRIMSON TIDE-Ruffino & Vaughn, Col., 12,866 | $6.50-87.50 | $93,384*
Birmingham, Ala., Nov. 18
11| TEDDY PENDERGRASS/LENNY WILLIAMS/BETTY 10,933 | $7.25-$8.25 | $86,532
WHITE—Internationaf Tour Consultants, Col.,
Columbia, S.C., Nov. 17
12 | STEVE MARTIN/STEVE GOODMAN —Artist 9,786 | $8.50-$9.50 | $85,800*
Consultants, Univ. of Tenn., Knoxville, Tenn., Nov.
16
13 | AEROSMITH/FLINT—Cross Country Concerts, Col., 9,973 | $6.50-$8.50 | $80,750*
New Haven, Ct., Nov. 18
14| pOBBIE BROTHERS/CHILLINACK—Don Law Co., 9,025 | $7.50-38.50 | $76,713
Civic Center, Providence, R.I., Nov. 18
15| GRATEFUL DEAD—-Monarch Entertainment/Don Law | 8,450 | $8.50-$9.50 | $76,296*
Co., Music Hall, Boston, Mass., Nov. 11 & 14 (2)
16| STYX/NICK GILDER—Mid-South Concerts, Col., 10,153 | $6.50-$7.50 | $74,982*
Memphis, Tenn., Nov. 17
17| TEDDY PENDERGRASS/LENNY WILLIAMS/BETTY 10,200 | $6.50-$7.50 | $73,050*
WHITE—International Tour Consultants, Col., Macon,
Ga., Nov. 18
18| AEROSMITH/GOLDEN EARRING—Cross Country 8,822 | $7.50-$8.50 | $72,647¢
Concerts, Civic Center, Springfield, Mass., Nov. 15
19| BOSTON/AMBROSIA—Entam, Civic Center, 9,600 $7-38 | $71,953¢
Huntington, W. Va., Nov. 14
20| STEVE MARTIN/STEVE GOODMAN—Entam, Civic 8,428 | $8.50-39.50 | $71,472*
Center, Huntington, W. Va., Nov. 15
21| BLACK SABBATH/VAN HALEN-Pace Concerts/ 9,690 $7-38 | $70,531
Sound Seventy, Municipal Aud., Mobile, Ala., Nov.
14
22| STEVE MARTIN/STEVE GOODMAN—Artist 7,667 | $8.50-$9.50 | $70,150*
Consultants, Civic Center, Huntington, W. Va., Nov.
15
23 | DOOBIE BROTHERS/REEVE—Don Law Co., Music 8,400 | $7.50-$8.50 | $69,150
‘ Hall, Boston, Mass., Nov. 19 (2)
24 | HEART/PLAYER-Entam, Civic Center, Wheeling, W. 9,000 $7-38 | $68,150*
Va., Nov. 19
Auditoriums (Under 6,000)
1{ GRATEFUL DEAD—Monarch Entertainment/Jerry 12,607 | $8.50-$9.50 | $116,103*
Michaelson, Uptown Thea., Chicago, IIl, Nov. 17-18
(€))
2| CHICK COREA/STANLEY CLARK/TONY WILLIAMS - 5329 $8.50 | $45,295
Wolf & Rissmiller Concerts, Civic Center, Santa
Monica, Nov. 15 (2)
3 | HEART/PLAYER-Brass Ring Productions, |LM.A,, 5,188 $8.50 | $44,098*
Flint, Mich., Nov. 16
4 | ELVIS COSTELLO & THE ATTRACTIONS/WIVES— 5,468 | $7.50-38.50 | $40,829
Perryscope Concert Productions, P.N.E. Col.,
Vancouver, B.C., Nov. 17
5 [ RUSH/PAT TRAVERS—Avalon Attractions/Marc 4,730 | $6.75-87.75 | $36,131
Berman Concerts, Sports Arena, San Diego, Calif.,
Nov. 13
6 | CAROLE KING/NAVARRO-Don Law Co., Music Hali, 4,200 | $7.50-$8.50 | $33,665*
Boston, Mass., Nov. 17
7| REO SPEEDWAGON/BLONDIE-Bill Graham 4,179 | $7.50-$8.50 | $32,892
Presents, Wintertand, San Francisco, N.Y., Nov. 18
8 | CAROLE KING/NAVARRO-Monarch Entertainment, 2500 | $7.50-$8.50 | $24,200
Capitol Thea., Passaic, N.J., Nov. 16
9 | PHOEBE SNOW/DAN HILL-Bill Graham Presents, 2,929 | $6.50-$8.50 | $22,951*
Paramount Theat., Oakland, Calif., Nov. 19
10 | JORMA KAUKONEN/STILLWATER-Monarch 2,988 | $6.50-87.50 | $2-,..4
Entertainment, Capitol Thea., Passaic, N.J., Nov. 18
11| PHOEBE SNOW/DAN HILL-Wolf & Rissmiller 2,541 $8.50 | $21,598
Concerts, Civic Center, Santa Monica, Calif., Nov. 18
12 | JESSIE COLIN YOUNG/JACK TEMCHIN-Brass Ring 2,227 | $7.50-$8.50 | $19,644
Productions, Music Thea., Royal Oak, Mich., Nov. 16
v
13 | HARRY CHAPIN—Frank J. Russo, Inc., Music Hall, 2,511 $7.50-88 | $19,494
Boston, Mass., Nov. 16
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wesmmnemSAN DIEGO POWWOW ::
College Radio:

Labels Taking
Careful Look

Talent

By ED HARRISON

SAN DIEGO—Spearheaded pri-
marily by the increasing amount of
jazz and progressive product, record
companies are gearing more of their
promotional activity toward college
radio.

This growing awareness to the col-
lege market was in evidence at the
third annual West Coast Inter-
collegiate Broadcasting System con-
vention, Nov. 17-19 hosted by San
Diego State’s KCR-FM at the Town
& Country Hotel.

Thirteen major labels were repre-
sented, some making first appear-
ances at such a convention. Enter-
taining and speaking with collegiate
broadcasters were Atlantic, A&M,
Warner Bros., MCA, CBS, Polydor,
Elektra/Asylum, Arista, Janus,
RSO, Capitol, Cream and London.

While attendance at this year’s
confab was slightly less than last
year’s in San Francisco, the 200 reg-
istrants nonetheless actively partici-
pated in the numerous broadcasting
workshops which drew many no-
table West Coast air personalities,
FCC representatives and others in-
volved in professional radio.

At the record company panel, la-
bel representatives spoke predomi-
nately about their jazz and progres-
sive releases and the importance of
college radio in sustaining and ex-
posing this music not normally com-
patible with Top 40 and AOR radio.

On the panel were Bruce Tenen-
baum, Atlantic Records; Bob Fry-
mire, A&M; Dan Blaylock, CBS;
Jim Delbazo, Polydor; Laura Brot-
man, MCA; Marilyn Lipsius,
Arista; Doug Daniels, Elektra/Asy-
lum; Ricky Schultz, Warner Bros.;
Paul Brown, Paul Brown Promotion,
and legendary rock star Spencer
Davis, representing Paul Korda on
Janus Records.

Said Schultz: “Sixty-five percent
of jazz is being played on noncom-
mercial and college stations which is
why college radio is so important to
sustaining jazz as an art form.”

Said Blaylock: “According to a
CBS market survey, there has been a
35%-40% increase in jazz sales over
the last year.”

Lipsius said Arista has “revved
up” its college promotion partly due
to its Novus jazz label and other pro-
gressive product, using college radio
as a base.

Daniels, representing Elektra/
Asylum and its jazz fusion depart-
ment, pointed to college radio as a
place to turn people onto artists who
don’t fit neatly into a commercially
viable category.

And Tenenbaum substantiated
the record companies’ awareness to
college radio by pointing to com-

Educators Convene

PHILADELPHIA—The Sheraton
Hotel here will be host to the Na-
tional Assn. of Jazz Educators
March 8-11.

The conclave’s theme will be
“Giant Steps” in tribute to the late
John Coltrane. Eighteen jazz clini-
cians, four lecturers, 12 panelists, 15
school groups, 10 professional
soloists and six professional bands
will attend. About 1,200 are ex-
pected.

panies like RCA, United Artists and
others which are gearing up college
promotion departments.

However, Blaylock seemed an-
noyed at college stations program-
ming Top 40. “It is distressing seeing

" college playlists that are supposed to

be progressive but are Bee Gee-ori-
ented. If you’re playing the same
music as commercial stations, why
should anyone listen?”

Brown called some playlists “ri-
diculous” in that schools list all
product they receive that week in-
stead of what is actually being
played.

Blaylock urged stations to gather
store reports following concerts to
gauge sales leaps which will also
show how effective the station is in
the market. “This could lead to ad-
vertising dollars if it’s worth it,” he
said.

Mike Harrison, KMET-FM air
personality, keynoted the conven-
tion with a prophetic analysis of the
future of radio.

Harrison predicted that the next
form of radio, replacing AOR, will
be “highest common denominator.”
“The scene is so varied and wide that
programmers will have to open their
minds to topics and pick the cream
of the crop as opposed to the cream
and crap of just one type of music.”

Harrison said jazz will be another
thing of the future, although not
necessarily the next big thing. “Your
playing of jazz indicates that sophis-
ticated music can be popular.”

He also believes that the “top
track concept” will replace Top 40.

-“The day is over of programming

what is selling. You can’t measure
according to mechanical configura-
tion. The track is the measurement,”
said Harrison. “You have to look for
individual gems and think on a
track-by-track basis.”

Harrison told the convention that
college radio is the forerunner of
commercial radio and “‘you are what
radio will be three or four years from
now.

David Borst, founder of IBS, gave
a capsule history of college radio
and the formation of IBS. He con-
cluded his address by saying that the
FCC “is pulling the rug out from un-
der coliege radio” by freezing license
approval of new [0-watt stations
and forcing those 10 watters in exist-
ence to go to at least 100 watts or
back to carrier current.

Air personality Rachel Donahue,
now with KWST-FM in Los An-
geles and co-founder of the first free
form station KMPX-FM in San
Francisco with her husband the late
Tom Donahue in 1967, gave a
speech entitled “Beats Working” in
which she viewed the evolution of
radio since KMPX.

“Radio now is self serving and
cautious. No one is making a move.
In 12 years radio hasn’t changed,”
said Donahue.

Live music was presented Satur-
day evening (18). Janus Records
showcased Paul Korda and the Greg
Kihn Band while MCA Records
treated the crowd to a performance
by 16-year-old rocker Dyan Dia-
mond.

The IBS national convention con-
venes in Washington, D.C,, in
March.

® Continued from page 44

Backed by a simple four-piece band and a
male vocalist, Snow performed her patented vo-
cal acrobatics. She is capable of piercing high
notes, abrasive lower ones and everything in be-
tween.

Strangely, she chose only to do three songs
from her new “Against The Grain" album. The
best received of these was the touching “Keep A
Watch On The Shoreline” but the crowd saved
its fervor for her past hits which dominated the
evening. She barely paused for breath as she
strapped on an acoustic guitar for “Poetry
Man,” “Either Or Both,” “San Francisco Bay
Blues” and “Let The Good Times Roll.” She set
the guitar aside for the jazz-flavored “No Re-
grets” and raucous versions of “Don’t Let Me
Down,” “Love Makes A Woman," “Be Thankful”
and “Keep Playing That Rock’N'Roll.”

Lighting was simple but effective especially
on the slower songs. Fortunately, she balanced
the show with her uptempo melodies, proving
herself to be a versatile and confident artist.

Canadian folk singer Dan Hill opened with a
simple, tasteful 10-song, 50-minute set. Sur-
prisingly, Hill showed a sense of humor in his
between-song patter which is missing in much
of his music. The songs, which feature only Hill
on vocals and acoustic guitar with the occa-
sional accompaniment of a pianist, suffer from
the sameness of tempo and theme. The hu-
morous “Goodbye RCA" and the effective “Fro-
zen In The Night”" were highlights though the
audience responded most vocally to Hill's hit,
“Sometimes When We Touch"' and the encore of
“Hotd On.” CARY DARLING

SYLVESTER

Limelight Disco, Hollywood, Fla.

Sylvester showed he's put a lot of time and
work into his act which featured the excellent
Two Tons of Fun, an eight-member band

The show Nov. 18 was polished, with a good
sampling of Sylvester's material. Running for 75
minutes, the program of seven songs offered
both chart successes “Dance” and “‘You Are My
Friend” to material from his newest Fantasy al-
bum. The show has style, sophistication and
class, and is visually entertaining.

Perhaps the most outstanding selection was
a dramatic and rousing rendition of the old Tom
Jones tune, “| Who Have Nothing." Other songs
included “You Make Me Feel (Mighty Real”),
current single “You Are My Love” and “Over
And Over."

Sylvester has surrounded himself with a high
octane band and the impressive vocals of {zora
Rhodes and Martha Wash (Two Tons of Fun) all
of which made for a dynamic, cohesive presen-
tation.

The Limelight, a glitter palace with thou-
sands of flashing colored lights and a stainless
stee! dance floor, provided the ideal setting for
the sequined-clad Sylvester and the equally se
quined Two Tons of Fun

A fever pitch was reached in the finale—a 10
minute rendition of “Dance” with the SRO au
dience bobbing, dancing, applauding and emit
ting wild sounds of approval. SARA LANE

SALSA INTERNACIONAL
Madison Square Garden

RMM Management brought New York its sec
ond annual international concert of Latin music
Nov. 10, showcasing five acts representing the
areas where salsa music is strongest: New York,
Puerto Rico, Colombia, Venezuela and Santo Do
mingo. An approximate 12,000 persons crowded
the Garden to enjoy the 3%:-hour show head
lined by Puerto Rico's Ismael Rivera.

Known as “El Sonero Major” (the major

Industry Notables
At L.A. Workshop

LOS ANGELES—Songwriters
Resources and Services is presenting
a workshop called Taking Care Of
Business with several representa-
tives from the music industry on
Monday (4) at the Hollywood Holi-
day Inn. The event, free to members
and $2 for others, will utilize a panel
format, with those in attendance in-
vited to ask questions.

Panel speakers include music at-
torney Al Schlesinger, manager Joel
Cohen, accountant Bud Kahaner
and agent Stan Milander. Topics
will include the finding of an agent
or manager, taxation and contracts.

www.americanradiohistorv.com

Talent In Action

singer), Rivera, a foremost exponent of folk
rhythms since beginning his career back in the
"50s, began his 40-minute set on a shaky foot.

After taking a year's sabbatical from the mu-
sic scene, it was noticeable that his orchestra
was too quickly put together for the occasion.
His four-voice coro which ineluded two of his
sons was flat at times, making it difficult for the
singer to reach his pitch.

Material for this concert also seemed care-
lessly chasen, opening with “De Todas Maneras
Rosas” a laidback previous hit which did not
contain the punch expected from Rivera. He
made up for this when he broke into his current
hit “Caras Lindas" singing the instrumental solo
along with the quatro (folkloric guitar) impec-
cably played by Mario Hernandez, another fore-
father in this genre.

“L.a Comedia,” another recent number iltus-
trating the artist's disenchantment with routine
club dates, was skillfully played showing off the
talents of trumpeter Ray Maldonado and Harry
DeAguir on trombone. Ending his set in a pot-
pourri of hits from the past, “Dime Por Que,”
“Icomprendido” and others, Ismael Rivera con-
ducted the orchestra with his traditional dance
movements receiving a respectable welcome.

Puerto Rican bandleader Roberto Roena
made a guest appearance before emcee Paquito
Navarro instructed the audience to light
matches in memory of Miguelito Valdes  who

recently died of a heart attack while performing
in Colombia.

Most impressive of the groups was Fruko y
sus Tesos from Colombia who performed a four-
tune, half-hour set for its debut at the Garden.
Its recent hit “Borincana” was its strongest
number paying homage to Puerto Rico as the
source of salsa.

Venezuela's Dimension Latina with Puerto
Rican former Gran Combo member Andy Monta-
nez on vocals and Rodrigo Mendoza gave a
splendid visual as well as musical performance.
However, it was obvious that his band has
learned much from Montanez.

Representing the Republic of Santo Domingo
was Wilfredo Vargas y Sus Beduinos. The group
put in a 35-minute set equipped with mini vi-
gnettes of its tunes, dance steps, fast-paced
merengues and sporting an outrageous pianist.

However, the orchestration seemed much too
crowded with brass while leader Vargas, who is
known for his trumpet work, did nothing but
sing coro and pantomime onstage.

Representing New York one of the finest, pro-
gressive young bands, Conjunto Libre nervously
opened the show with “Porque Tu Sufres.” Al-
though the orchestration was somewhat fiat, the
band gained its equilibrium by the second tune,
"Suavecito,” featuring an electrifying timbale
solo by co-leader Manny Orquendo.

AURORA FLORES
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Soul Biflboard SPECIAL SURVEY For Week Ending 12/2/78
Billboard -
Sauce |

U.S. Tastes
On Isle In

- Hot Country Singles.

With LPs seltling for $8 at the is-
land’s five major retail record out-
lets, Teddy Pendergrass, O’Jays,
Barry White, Evelyn “Champagne”

(C. Rich), Epic 8:50616 (i Lo, BM{) (B. Anderson, B. Killen), MCA 40964
THE GAMBLER—« . (Staltion/Tree, BMI)
@, Schit), United Artite o 37037 | 8 | JUST OUT OF REACH OF MY TWO OPEN

1250 (Writers Night, ASCAP) ARMS~ Larry 6. Hudson
(V. Stewart), Lone Star 702 (4-Star, BMI)

(In The Morning)—Peggy Sue
(E. Jones, €. Rhoades), Door Knob 8-079 (WIG)
(Lodestar, SESAC)

81 | 2 YOU WERE WORTH WAITING

- € Copyright 1978, Billboard Publications, Inc. No part of this publication may be reproduced. stor dlnavemeval system, or transmitted, in any form
arl an or by any means, electronic, mechanical, photocopying. recording, or otherwise. without the p or written permission of the publisher
By JEAN WILLIAMS N B * STAR PERFORMER-Singles registering greatest proportionate upward progress this week.
LOS ANGELES—Although resi- 2 | L% g | 3|5 =T =
d f St. M Netherland = 185 x| = |85 2|2 |45
ents of St. Maarten, Netherlan % | 2| nnE-arist e | % |£2| nnE-arist x| 2 = .
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with Dutch being the national lan- 2 |10 I(Ejl;Sb'L "WIE\NS'[ T0 LI;JVME"VOleI—kEddi:ﬁggqu ﬁ 42 4 ZLAT::N;S::)ME?I Tg (Z;ilEl;rB:;mie Fricke ﬁ 78 2 STONE WALL (Around Your
) . - Rabbitt, E. , D. b . L m| , Columbia =
guage. the country’s musical lastes Bty Doy Eletira (Babby Goldshoro, ASCAP) tleﬁﬁ?,,f;'gf{mg‘ (Cedarwood, BMI)
are American r&b and disco ' \ I
: 3| 9 | ON MY KNEES—charlie Rich with Janie Fricke ﬁ 41 | 4 | DOUBLE S—gil Anderson ﬁ 80 | 3 | HOW I LOVE YOU

o } }} — | This Week
(%]
o

King, SalSoul Orchestra and other 6|7 gUE(iERSR’C‘:‘[l’lsg’l“%,sc—c'wm Pride ﬁ 2l 3 FOR—0on King
top selling American r&b-oriented e (Fien. B }?AENOBFEF:Q%QLLLE'TS"TORMNB(::'CSHIRLEV' (Wt Cn o 142 e, 50
acts, some shop owners say il's hard 11 EngEETTI:ESIRE/BOLD FASHIONED R TN 7|74 | 4 }'HEAE OITHER SIDE OF
: ~The Kendall j -

kecpmg'slock. o ) (). Kendall/M. eN’Ilar‘tm, M. Johnson), Ovation 1112 gD b Ll (C. Prglrl‘arE). rmczo?gls"(‘;ame Pollauan, BMI)

American music is not bcmg pur- (Terrace, ASCAP/Dawnbreaker, BM!) ﬁ 47 4 THE SOFTEST TOUCH IN 2 | 68 5 SMOOTH SAILIN'

S . N a ; ~Connie Smith
chased by visitors 10 the island but ﬁ 917 I\SLLs OF MGE;w.ku.e eson I,?'s‘a':degf"x"_'vfgs;};;:,, RC. Bannon). Republic 31 (5. Throckmarton. €. Putran), Monument
by the country’s residents, according Ry pekmhalsi 084 Bosine (WUB, ASCAR/Tamerlane & Haken, BMI) ZEELCreaEN)
to Albert Hodge, owner of the Acme X 49 | 2 TEXAS (When | Di 73| 45 |13 AIN'T NO CALIFORNIA il
s ie)=T. Tuck = Mel Tillis

Record shop. ﬁ 1016 gg:g (!gru JSTIN(')(FT:II\SN g /UGTIIkALwI %'AT;‘S ﬁ (. Bruce,(\g. Bruce, B. BZrcnear's‘)y,‘ME‘f\ 600 e/ (S Whipple), MCA 40946 (Tree, BMI)

This situation does not particu- TELL—aylon Jeanings TR ﬁ 87 | 2 | REST YOUR LOVE ON ME—Bee Gees
larly please Hodge. who is also a (W. Jennings), RCA 11390 (Waylon Jennings. BMI) ﬁ 55| 4 LOVE AIN'T GONNA WAIT (B. Gibh), RS0 138 (Stigwood, BMI)
record producer and local DJ. He 8| 8 |12 | THAT'S WHAT YOU DO TO fLo’gqu}?"P';e:;’)" T e 7579 | 6 | HEALIN'=Ava Barber
feels more emphasis should be ME - Charly McClain (Biackwood/Ben Peters, BMI) (B. McDilt), Ranwood 1087 (Hall-Ciement. BMI)
Plﬁcedf on Caf‘ypso-, ",SP(;?UEC” and (Husc Gy Schpy 0 91 830558 42| 4|13 | SLEEPING SINGLE IN A DOUBLE 76| 53 | 9 | SHARING THE NIGHT TOGETHER- b ioa
other forms of music indigenous to = ruzic ridge), Capito usic Mi
the island g : 12 7 FRIEND, LOVER, WIFE— Johany Paycheck aE%em?;Lb.; pr:,';;da’,.e)" ABC 12403 (Pi-Gem, BMY) ASCAP/Alan Cartee, BMI)

ve 1slan S: ) (B. Sherrill, ). Paycheck), Epic 8-50621 (Algee, BMI) ‘ ) ﬁ m MR. JONES—8ig Al Downin
Spouge is a toned-down blend of 6 | 5 | TULSA TIME D0 wikans 58 | 3 | THE SONG WE MAOE LOVE (A Downing), Warner Bros. 8715
T0- Mickey Gilley (Al Gallico/Metaphor, BMI)

calypso and reggae. Reggac 1s also (D. Flowers), ABC 12425 (Bibo, ASCAP)

(K. Wahte), Epic 8-50631 (April/Widmont, ASCAP)

R s
BB B

extremely popular in the islands, ac- 17 | 6 THE BULL AND T THE JEALOUS KIND/LOVE ME
- g HE BEAVER— Merl ) 78 | 83 | 2
cording to Hodge, coming closely on & Leona Williams e Hageard N Lé)\LIN ON‘BC"'C"‘Y Brothets AGAIN~—pita Cootidge

the heels of r&b and disco (M. Haggard, L Willams), MCA 40962 (1 (2T WEm AT 31 T G LT (0. Lasley, A Willis/R Guidry), AGM 2090 (Almo,
[+ 4 : . (Shade Tree, BMI) m WHY HAVE YOU LEFT THE ONE YOU ASCAP/irving/Arc, BMI)
g At Acme Record shop as with 5 | 8 SLEEP TIGHT. GOGONIGHT LEFT ME FOR—crvsi G 20| 8 |3 SHE WANTED A

g y - stal Layle
@ Guy Hodge Records, (no relation) MAN — Sobby B.re M. True), United At 1250 MOERE NTED A LITTLE BIT
= both 8-track and cassettes are as (. it S, Lorven, Columbia 310831 (Bobly (ictheionc = foCAL) (& Penmngian), MRC 1022 (Show Bz, B
1 ldsboro, ASCAP) ’ v
& popular as LPs. and in some cases 2 46 [ 11 | 10 FADIN’ IN, FAOIN' OUT—Tommy Overstreet
= oulsclling albums, says Albcrl, WhO 13 13 9 BREAK M.V MIND—~vern Gosdin (lBugéatzt}(rJ:: gM"f)hrockmodon). ABC ﬁ m IFNOOleEVOE_A:?nl::‘g:::? FELL
g poinls out that lapCS also retail at $8. (). Loudermilk), Elektra. 45532 (Acuff-Rose, BMI) 3 ; ) 7 (M. Earwood), GMC 105 (Music West Of
™ Hodge also makes his own tapes. 14 | 14 | 9 | YOUVE STILL GOT A PLACE IN MY 1 ALY OIS sl The Pecos, BMI)
o putting together cuts from different el hene. 4G ﬁ m BUILDING MEMORIES —Sonny fames
(L. Payne), Warner Bros. 8671 (Fred Rose, BMI)
& LPs (usually local acts) on one tape o [ e e | 62 | 2 | IS TIME WE TALK THINGS (8 Duf) Columbia 10852 (arson. S
= John e - — Eri

@ as requested by customers. These he (R Yan Ho, . Coo), AGC 12420 (T, BMI/Gross ‘()RVEAu’lzen p ?;"ﬁzuéi;)‘wa,?é‘i B 828 |7 &R?m:nsaﬁsw F[T:n)c 50910 (Narwhl, BMI)
5 sells for $7.25. Keys, ASCAP) i s b . R, cwhal,
O  Henotes that while his setection of 19 {11 CAN YOU FOOL~Glen Campbell 49 | 54 5 LOVE SURVIVED - Roy Head ﬁ 97 2 mvnngsopgm’:Ses%?cs)lONS_M Hubble
B self-made tapes is popular. he can e s ﬁ (1 Foster, B. Rice). ABC 12418 (Jack & Bill, ASCAP) {Amber Ways, ASCAP)

afford to lower the price because of ' 85 | 2 YOU DON'T BRING ME ]

- . s WE'VE COME A LONG WAY, ) ] 84|89 | 2 THE GIVER— Paul Schmucker )
the minimal cost (0 himself. BABY— Loretta Ly (Fr&oov;‘aﬁgnsa)_]&gﬁl Brown & Helen Cornelivs goicg:r:;e.”r sssn%;en). Star Fox 378 (Churchil)
St. Maarten is an active music is- (LE. White, S. Milete), MCA 40954 (Twitty Bird, BMI) (Stonebridge/Threesome, ASCAP) )
land with George Benson or the 20 | § BACK TO THE LOVE ﬁ m ONE IN A MILLION—Nate Harven
! . —Susie Al 51 143 | 13 LITTLE THINGS MEAN A LOT- i
Commiodores blaring over the shops 550 uss;:.a%r‘&l;a vamwuum Fr T zE i E.A Sl.ér::)gsman). Warne Bros. 8689 E?resg:‘/osvil}‘gfet?fgl.y)éMﬁipumIC e
€0 reist,

loudspeakers for all to hear. 86 | 86 | 2 | THERE'LL BE NO TEARDROPS

Hodge ties his radio program into 24 5 DO YOU EVER FOOL 52 | 56 6 LAST EXIT FOR LOVE—Wood Newton TONIGHT=Witlie Nelson
his retail outlet. The radio program- ?[?%H"’:?T’gf’:‘k’;:‘;')"m £50626 (Rogans 7 TR R 010 GLI00 020 (00 B! {H. Willams). United Artsts 1254 (Fred Rose, BMI)
ming system is “totally different Mullet, BMY) 53 | 44 | 12 WHAT HAVE YOU GOT TO 87194 | 2 YOU OON'T BRING ME
from the U.S., he says. 2315 RHYTHM OF THE RAIN—Jacky Ward LOSE—=Tom T. Hal FLOWERS—Barbra Streisand/Neil Diamond
Most of the stations play r&b mu- (). Gummoe), Mercury 55047 (Wamer-Tamerlane, BMI) (T. Hall), RCA 11376 (Hallnote, BMI) %?‘AEE;:mgndA)éccAoPh)tmhia 3-10840 (Stonebridge/
Il me,

B %3 R B

sic like r&b-oriented outlets in 21 {8 STORMY WEATHER=-Stella Part 54 (25| 9 JULIET AND ROMEQ ~ Ronnie Sessi
North America with DJs competing (L. Sayer, T. Snow), Elektra fsgzzaag:gmannn (V. Krekel), MCA 40952 (Comh?::,'eamﬁf”"’ ﬁ m REACHING OUT TO HOLD YOU-oottie west
. . Chrysalis/Braintree/Snow, BMI) z , (G. Carroll, J. Loyd). United Artists 1257 (ATV/Music
to be the first to air hit product. But o B DONE EROUGH BYiK ﬁ 65 | 3 OLE SLEW FOOT/I'M GONNA FEED 'EM | Garden, BMI)
3 : ! NOW— Porter W
according to Hodge, many DJs are TODAY~ Lary Gatio (1 Webb)/(B. Mors), RCA 11411 (Scape, BMI) Four ﬁ m TEXAS ME AND YOU—Asicep At The Wheel
left alone to play records of their (L. Gatlin), Monument 45270 (Firs! Generation, BMI) Star, BMI) | &R. B;n';('))n). Capitol 4659 (Asleep At The Wheel/Paw
personal choosing. 2 |5 PLEASE DON’ A 5 |38 | 8 | WANNA GO TO HEAVEN=—jerry Wall "
When he wants to push a particu- SONG_M[:,%NRTMPLM s (L Mann), & Star 1035 (Freweed, ASCAP) ﬂ m NATURAL LOVE—0.8. McClinton
A I obbins - (R. Bailey), Epic 8-50620 (Bobby Goldsboro, ASCAP)
lar record, he features it on his show. (B. Sherill, S. Davis), Columbia 3-10821 (Algee. BMI) 57 | 57 6 DOLLY—RW. Blackwood
Although both Acme and Guy 13 3 YOUR LOVE HAD TAKEN ME THAT ﬁé'(éagzn,Mltszuh:SrICSA)i’)Scmpmn 561 (Buzz Cason/Let 91 | 46 | 12 ftUBB: HUBBé\—BiIly “Crash” Craddock
Hodge Records, possibly the largest HIGH Conway Twitty o e (G EHGD, S SR B g G
outlet on the island, claim brisk (). Dunham, G. Raye), MCA 40963 (Twitty Bird, BMI) 58 {30 10 ;‘::E-SGB:’FB:::[ OF THAT 92 | 92 3 IANWVISSDI;[')S NAE‘VGE[RL BORROWED
sales, both say Island record mer- 25 (26 | 8 THEN YOU’LL REMEMBER— sterling Whippl — Mike Lunsterd
chants must bZ exlremely careful in (S. Whipple), Warner Bros. 8632 (Tree.erBlla%) P glin&?rm'l/?\d-e!r;i?arxl)f\s%el\ni’t;,y AL ﬁab gms L 5 Sl ST ) o
their buying practices because there % (27 |8 IV(')‘UL—[:::«:GFJ\I:LL UP 1O ﬁ nis mg;gﬁlxgulesgocit["‘m BEEN 9393 | 4 | LEAVE WHILE M SLEEPING-nici Fuxman
. - r b , K. ,
can be no returns. (D. Terry, D. Harris), ABC 12415 (Venice, BMI) (B. Raybin), Capitol 4641 (Screen Gems-EMI, BMI) gAW,uBI(dT/a}';aystac:.VIlAIg%)APliomm"a L el

“What we don’t sell we must re-
duce in price. When that doesn’t

32 | 7 | LOVE GOT IN THE WAY— fredoy wetlr ) ¢ @TTCTI) | UST CANT STAY MARRIED 9 |JEEECIH)  0OH BABY BABY- Lt fursts

(F. Weller, S. Oldham), Columbia 3-10837 (Young TO YOU—cristy Lane (W. Robinson, W. Moore), Asylum 45546

work we end up eating them,” says Cetzaner (L dEn, L) (Gilespe, Back Bourke), LS 169 (Crapoel, ASCAP/ (lobete, ASCAP)
Hodge 31 | 7 | ONE RUN FOR THE ROSES—Narvel Feit HRAILDEL B 95| 60 |11 | OAYLIGHT
. - —1s.
Both shops boast of receiving UiChesnut ) ABCHLZA141(emy Chesaut, [BM1) 61 | 67 | 5 | IF1HAD IT TO DO ALL OVER (8 Jone ) oo Wormer/Cor 8678 (B, Lake
disks by some major American art- 3B |5 HIGH ANO DRY—1Joe Sun AGAIN—Stoney Edwards BMI/Terrace, ASCAP)

(M. Kosser, C. Putman). Ovation 1117 (Tree, BM) (e TR, I 0K (e (B, GEI) 96 A BEAUTIFUL SONG (For A Beautiful

34 6 FEET—Ray Price 62 | 66 3 IN MEMORY OF YOUR LOVE—Debby Boone | l Lady)—Lee Dresser

ists before they are available in
record shops in the U.S.

BE B ERRE B

. . (). Fuller), Monument 45267 (C.W. Chase), Warner/Curb 8700 (Yatahey/MC, BMI) (L. Dresser), Capitol 4613 (Starship/Galleon, ASCAP)
Although American trade will not :
fenlihough Ametican rade y L no (s e ) Pr| 73| 2 | T™E GRUAT THE END OF o NO_WAY AROUNO IT (It's Love)—sil swar
eep] fcm llrll . . . 36 | 5 AS LONG AS | CAN WAKE UP IN YOUR LHAE dBAR—zonI; IAnder)son Y (B. Swan), A&M 2103 (Combine, BMI)
peopie from the JStales come ere ARMS — Kenny 0'Dell . Anderson, L. Delmore), Warner Bros.
not knowing that we have certain (K Omel, L Henley), Capicam 0309 (Hungry Galico, BMI Cv’press. ASCAP) 98 | 50 | 14 ?gﬁfc"utrﬂ?n,'i?gl P:Eme e
records. They generally expect to w |4 GIM“Ma:, "c WY BLUES 64169 | 4 igmﬁﬁoﬁ (;ONNA 00 IT (. Kell, | Dt Unted s 123¢ Gy
_— —RL 0t 0l 070,
hear only calypso and reggae. ®BE. w..ee.Bel,‘), 'écA m?} l(lsiepylﬁ:;rﬁo:?e:scw) (8. Petes). Columbia 310847 (Ben Peters, BM) -
“We will do American business ﬁ 51 2 | ow Flame | : 9 . NINETEEN-SIXTY SOMETHING
; o 39 | 7 | POISON LOVE=Gail Davies L » NEW FIRE—Hank Witliams Jr. SONGWRITER OF THE
when the tourist sees brand new rec . Laird), Lfesang 1777 (Epic) (Unichappell, B (0. Soloman), Warner/Curb 8715 (Paukie, BMI) YEAR —The Tennessears
ords whxch they heard somewhere 48 | 2 | REALLY GO THE FEELING/BABY I'M ﬁ 76 3 GETC BACK TO LOVING ME—sim Chestnut (J. Adrian), Capitol 4645 (Pick A Hit, BMI)
on the radio back home but were not BURNING - Dol Parton - ), IR ik IS (Wi, AS0865 100 | 51 | 9 | SAVE THE LAST OANCE FOR ME—on Shaw
yet in the record shops. (D. Parton/B. Vera), RCA 11420 (Velvet. BMI/Songs ﬁ T2 HOW OEEP IN LOVE AM 17— johany Russel (Pomus, Shuman), Pacific Chalienger 1631
Of Bandier Koppelman, ASCAP) (B. McDill), Mercury 55045 (Hall-Clement, BMI) (Trio/Belinda, BMI)

(Continued on page 47) ] =
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Staples, Warner Bros. BSK 3192

I

E *STAR  Performer—LP's  registering E
S greatest proportionate upward prog- S
= | W | o | ress this week =l%5ls
A o | TnE 22| | M
elgie Artist, Label & Number 2| 5|g Artist, Label & Number
£ | 3| = | (Dist. Labef) E | 8| x | (Dist Label)
m 1| 7| THE MaN 3939 16| YOU SEND-ME
Barry White, 20th Century 7-571 Roy Ayers, Polydor
ﬁ 2| a CHAKA PD1-6159 (Phonodisc)
Chaka Kahn, Warner Bros. K3245 40 | 40 | 20 | SPARK OF LOVE
3 3 9 ONE NATION UNDER A Lenny Williams, ABC AAL073
GROOVE 41 (35] 16| SUNBEAM
Funkadelic, Warner Bros. BSK 3209 [ Emotions, Cotumbia JC 53385
ﬁ' 5| 11| LVEAND MORE 42| 45| 2| LOU RAWLS LIE
Donna Summer, Casablanca Lou Rawls, Phitadelphia
NBLP 7119 International P22-355517 (CBS)
5 4113 | IS IT STILL GOOD FOR YA 43| 43| 9| BEFORE THE RAIN
:SShKfo;dﬂg Simpson, Warner Bros. Lee Oskar. Elektra 6E-150
44| 36| 4| INNER SECRETS
6| 6(14]| SWITCH e
Switch, Gordy G-7980 (Motown) Santana, Columbia FC 35600
7| 71 71 REED SEED 45| 44| 6| CHILDREN OF SANCHEZ
Grover Washington Jr.. Chuck Mangione, AM SP-6700
Metown W7.91 Py 57| 2| Noming savs 1 Love
ﬁ 8| 13| STRIKES AGAIN YOU LIKE 1 LOVE YOU
Rose Royce, Whitfield WHK-3227 Jerry Butler, Philadelphia
(Warner Bros.) International JZ-35510 (CBS)
9| 9|28 | COME GETIT 47 | 51| 20| FOR YOU
gi)ck Jaéness& the Stone City Band, ﬂ Prince, Warner Bros. BSK 3150
rdy G7-981
68 2! BOBBY CALDWELL
10 |10 | 25 Egmr'grlg:; LIVE || Bobby Caldwell, Clouds 8804 (TK)
ALST 4408 (1K) 49 | 46| 16| ATLANTIC STARR
ﬁ 14 6 CRUISIN Atlantic Starr, A&GM SP-4711
Village People, Casablanca ﬁ 67| 2 BRASS CONSTRUCTION iV
NBLP 7118 Brass Construction, United Artists
12 (12| 20| STEP NI .
Sylvester, Fantasy F9556 ﬁ'm C'EST CHIC
1311513 SECRETS Chic, Atlantic SD-19209
Gil Scott-Heron & Brian Jackson ﬁ 62| 2| KINSMAN DAZz
Arista AB 4189 Kinsman Dazz, 20th Century 574
14113 | 24 g'l"’fcl'ﬁcﬂ SONG WORTH |53 | 47| 19| HOUSE OF LOVE
Candy Staton, War Bros.
Teddy Pendergrass, P.L.R. BST( |32037 o Heiner Fos
JZ 35095 (CBS)
54 | 54| 7| ROSS
51|17 Elth o T 9 G Diana Ross, Motown M7-907
rothers Johnson,
ﬁ 24| 4| CHERYL LYNN B8 'P::I)Laal\kﬂoore Epic JE 35507
Cheryl Lynn, Columbia JC 35486 ﬁ 66 2 2 HOT '
17117 6 FUNK OR WALK Peaches & Herb, Polydor
Brides Of Funkenstein, PD 1.6172 - oy
g 57 (60| 2| MISS GLADYS KNIGHT
18 |20 | 4| FLAME )
Ronnie Laws, United Artists g;ald:s(‘::ir:g;[' Budcanens
1 UA LA 881
19 19| 21| IN THE NIGHT TIME 38113911101 i MOTHER ENCTOR
Michael Henderson, Buddah BEIS e, ('E;Ss) =
5712 (Arista)
¥ris| «| sromer o sromaer |59 |50| 3 i YOULNAMIVLFOR
Gino Vannelli, ABM 4722 ﬁ Ech IR
NEW WORLDS
20 |18{ 25| TOGETHERNESS EZE Hov woros
Wi s0| 4| FOR THE SAKE OF Love | 61|56 | 3| DISCO GARDENS
1saac Hayes. Polydor PD 16164 Shalamar, Solar BXLI 2845 (RCA)
23 (26| 27| HEADLIGHTS 62|52 | 5| GOOD THANG _
Whispers, Solar BXL1-2774 (RCA) |  Faze:0, SHE SH 741 (Atiantic)
ﬁ 32| 3| GREATEST HITS 63 (69| 2| INTUNE
Commodores, Motown M7912 Willie Hutch, Whitfield K-3226
25 |21] 20| GET OFF i B2 )
Foxy, Dash 30005 (TK) 64149 4| THE GOLDEN TOUCH
Cerrone, Cotillion SD
26 (16| 7| UGLY EGO At lanti
Cameo, Chocolate City 3 (AT
OCLP-2006 (Casaianca) ! 75| 2| J0URNEY TO ADDIS
ﬁ 37| 3| Quazar Third World, Warner-Island ILPS
Quazar, Arista AB 4187 66 | 53| 25 9:)54 (Wsam:r Bros)
LOVE SHINE
28 |27 5| ALL FLY HOME
ﬁ 2l ¢ N(J)arr;au,.:lavr:; Bros. BSK 3229 %gsFr::O::::;)Mercmy SEM
MONEY TAL
Zilal :aL"::a'y; ;:;DS(I;XE;]OG qaay [ 6741} 7 E:IE":V Agists, MCA MCA-2.1400
68 (61| 8| TAKE IT ON UP
3 |m| 2 ;'l';;:"s;e; &‘:ﬁ;;ﬁ)‘]f[m Pockets, Columbia JC-35384
Hamilton Bohannon, Mercury SRM- 69 | 72 2 ENERGY
1-3728 (Phonodisc) Pointer Sisters, Planet D1 (Eiektra)
32122! 7| GIANT 70{70 | 2| TIMELESS
Johnny Guitar Watson, DIM DJM-19 'Kséezyaggﬂomeg& T-Neck
33|28 4| CHANSON 0 ,
Chanson, Ariola SW 50039 71 (71| 2| EVERYBODY'S DANCIN
34| 23| 25| A TASTE OF HONEY RS
A Taste Of Honey,
Captol ST 11754 12 | o HOLLYWOOD PARTY
35|29 | 27| NATURAL HIGH sG]
Commodores. Motown M 790 Odyssey. RCA AFLL-3031
ﬁ 48| 2| GET DOWN 73(73| 2| DANCING IN PARADISE
Gene Chandler, 20th Century 578 £l Coco. AVI 6044
37 |34 28| SMOOTH TALK 74 |74 | 2| READY TO ROLL
Evelyn “Champagne” King, Thelma Houston, Tamla
RCA APL1-2466 17-361 (Motown)
38 {42 8| UNLOCK YOUR MIND ' 75 DIG A LITTLE DEEPER

Latimore, Glades 7515 (TN)

General News

Black Music Assn.
Discloses Goals At
Implementation Meet

By ROBERT FORD JR.

CHERRY HILL, N.J.—Black
Music Assn. board members crystal-
ized plans to implement the goals of
the fledgling association at a three-
day series of meetings here last week.

Among these are a proposed loca-
tion for its Hall of Fame and associ-
ation headquarters, a founders con-
ference in Philadelphia June 8-12,a
deal with a major talent agency to
represent it as a packager of tele-
vision shows, a broad based educa-
tional program, the desire to have
June recognized as ‘“Black Music
Month,” tributes to black music to
be staged in March by RIAA and
NARM, and support for making
Martin Luther King’s birthday a na-
tional holiday.

Assn. president Kenneth Gamble
said the organization is looking to
acquire the now dormant Penn’s
Landing Museum and Cultural
Center which was built by the state
of Pennsylvania as part of the city’s
bicentennial downtown restoration
project. The center has not made
money since the bicentennial and
has been closed for some time.
Gamble is hoping to acquire the
center through a long-term public
service lease with the state.

According to executive director
Glenda Gracia, the city government,
headed by conservative mayor
Frank Rizzo, has told the Assn. that
the Penn’s Landing Center has been
leased to a maritime foundation. But
Gracia also said that the state gov-
ernment, which has jurisdiction over
the center, denied that a tenant has
been found.

Besides museum facilities, the
Penn’s Landing complex also in-
cludes classrooms, offices and an au-
ditorium. Gamble feels that this
combination of factors makes Penn’s
Landing an ideal location.

The June founders conference
will be held at the Philadelphia
Sheraton Hotel in the city’s down-
town area. The conference will fea-
ture seminars and meetings covering
all areas of the industry as well as
live performance by some of the top
names in black music.

OfTicials said that both ICM and
the William Morris Agency have
made presentations to the associ-
ation for the right to represent it as a
packager of television shows. The
Assn. 1s planning an annual awards
presentation and it hopes to land a
contract with a major network to
televise the ceremony. While a deci-
sion is said to have been made on an

agency, its identity has not been dis-
closed.

The RIAA is said to be planning
to devote this year’s annual Wash-
ington, D.C., awards dinner to a
tribute to black music, staged by the
Black Music Assn. The affair, which
usually attracts a host of government
and industry dignitaries, will be held
March 20 in the nation’s capital.
NARM is also planning to pay trib-
ute to black music March 26 with a
special evening of entertainment at
its annual convention in Miami.

Each of the organization’s divi-
sional vice presidents outlined the
plans their divisions have made to
upgrade the image of black music
and educate blacks on the intricacies
of the business.

Communications vice president
Rod McGrew said “We will work
hard to upgrade the image of black
radio, because we feel that without
black radio there would be no black
music.” McGrew said his division is
planning to represent black radio to
major advertisers and work towards
getting more black records played
on white stations.

Merchandising vice president and
Detroit wholesaler Calvin Simpson
spoke of his division’s plans to edu-
cate black music merchandisers.
“We will focus on economics in
training courses and seminars
geared to the small black business-
man,” Simpson stated.

Smokey Robinson, vice president
of the performing arts division, said
his group will also address itself to
the business education of blacks.
“We have to teach people that it is
not just show, it’s show business,”
Robinson quipped.

Robinson said the organization is
planning business seminars for
black artists and hopes to eventually
standardize minimum terms for
recording contracts.

CBS’s LeBaron Taylor, vice presi-
dent of the organization’s records di-
vision, spoke of its intention to re-
cruit more blacks to work for record
companies and to improve the up-
ward mobility of blacks currently
employed. Taylor said plans are in
the works to establish training pro-
grams for new black executives and
investigate the corporate advance-
ment policies of major labels.

Gamble said the Assn. has no
plans to get involved with politics or
political candidates. He also said the
group would not involve itselt in the
always controversial industry sub-
ject of pricing.

® Coniinued from page 46

“They are surprised and pleased
and often end up purchasing several
records,” says Hodge.

While shop .owners would go
broke trying 1o sell rock music, says
Hodge. gospel is a major seller. He
maintains that St. Maarten and resi
dents of other ncarby islands arc ex-
tremely religious and American gos-
pel acts are sold on a large scale.
There also is a 24-hour station on a
nearby island, which is heard on St.
Maarten.

Although Amcrican music is the
most popular. Albert Alex is work-
ing with local recording groups in an
attempt to bring about a renewed
awareness of island-oriented music.

He contends that many local
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~ SoulSauce

groups are patterning themselves af-
ter U.S. r&b acts. and he sees no real
point to this. “It has gotten so that
with a couple of island groups, it's
difficult to distinguish them from
American artists.”

Hodge. who is also a record pro-
ducer, with a recording studio on the
same premises as the record shop,
believes local groups should for the
most part maintain their individ-
uality

He points to Bob Marley. who
stands alone as the reggae king. as
an artist that “got over” doing his
thing and not followinganyonc elsc.

On other forms of music. jazz is
high on a scale of onc¢ to 10, while
soundtracks merely die.

(Continued on page 80)

Top
R:B

RECORDS
1949-1977

THE ONLY
COMPLETE
RECORD
OF BILLBOARD'S
“SOUL" CHARTS

Joel Whitburn's Top R&B book and
supplements include every artist and record
to hit Billboard's “Hot Soul Singles” charts
from "48 through 77.

PACKED WITH INFORMATION INCLUDING:

o [ate record hit charts.

e Highest numerical position record
reached.

oTotal number of weeks on charts.

eLabel and record number

PLUS:

*Cross reference alphabetically listing
by titie every record to hit Biliboard's
“Soul” charts.

e Picture index of top artists.

oTrivia index of interesting and useful
facts.

e Chronological year by year ilsting
of No. 1 records and much more.

Be an authority on charted music.

Order your set today!

ecord
esearch

P.0. Box 200

‘Menomonee Falls, Wi 53051
L o N N B B N N N B N B B
B Mail your check or money order to: |

0 Record Research inc.. P.0. Box 200
i1 Menomonee Falls, Wi 53051

0 O Top R&B [Soul) '49-71 ... $25

B OTop Pop's5-72 ......... $30
(] I Top Pop 4055 ... ... $20
1 OTop LPs 4572 .......... $30

[OTop C&W 4971 ... ... ... $25
: [ Top Easy Listening '61-74 . $25

|
|
|
|
|
|
|
|
0 SUPPLEMENTS .. ... .. $10 Each ]
! 7776 75 ‘14 13°712-73 11
I soul oggoaag O =
B Pop ooooo I
B LPs ogoogoag _ g
g Country ogooa | 2
2 Easy Listening (0 O O i
@ Overseas orders. add $5.00 per book 1
[ and $1.00 per supptement. 1
B Name |
] |
Address N
- ]
] City R |
B State __Zip_ | |

a7

aygvod11ig 8261 ‘2 H38W303A
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DECEMBER 2, 1978 BILLBOARD

CHECK TYPE OF AD YOU WANT:

[TTREGULAR CLASSIFIED—95¢ a word. Minimum
$19.00. First line set all caps. Name, address
and phone number to be inciuded in word count.

{71 DISPLAY CLASSIFIED AD—One inch, $40.00,
4 times $35.00 each, 26-times $33.00 each,
52-times $28.00 each. Box rule around all ads.

{3 Distribution Services

& Equipment

O Help Wanted

3 Used Coin Machine
Equipment

3 Promotional Services

Check heading under which ad is to appear
(Tape & Cartridge category classified ad is not accepted.)

{J Record Mtg. Services, Supplies

O Comedy Materiai

£1 Business Opportunities
O Professional Services
1 For Saie

1 wanted to Buy

O Publishing Services

O Miscellaneous

[} INTERNATIONAL (Other than U.S.)—-Regular—

50¢ a word. Min. $15. Display—830 ea. inch, $27

ea. inch 4 or more consecutive times.

tional words and include $1 00 service charge
DEADLINE—Closes 4:30 p.m. Monday, 12 days

prior to date of issue.

CASH WITH ORDER, Classitied Adv. Dept.

CALL TOLL FREE (Except NY State)

800-223-7524

FOR SALE

PROFESSIONAL
AUDIO EQUIPMENT

1—%" Liberty bin Loop Master to seven 150
mil. slave, 4 mono, 3 stereo with ferrite
heads;

1—Ampex %" AG440 four channel studio
recorder and console;

1 each—Ampex %" AG440 two channel
studio player and console;

4 Liberty hi-speed cassette loaders with
etectro sound splicers for leading blank or
prerecorded tape.

Contact: DAVE WILLS
UNIVERSAL AUDIO CORP.
(312) 867-9200

Enclosed is $

Credit Card No.

3 Check
PAYMENT MUST ACCOMPANY ORDER
Or you may pay for your classified advertising on your credit card.

0 Money Order

0O American Express

Card Expires

0 Diners Club

0J BankAmericard/VISA

ADDRESS ALL ADS-BILLBOARD, Classified

Ad. Dept.,
10036 or teiephone (212) 764-7433.

[

|

[

[

!

[

[

[

[

|

I

I

[

} {J Box Number. c/0 BILLBOARD, figure 10 addi-
|

I

[

|

I

I

|

|

= 1515 Broadway, New York, N.Y.
I

Signature O master Charge
NAME Bank # (Required)
ADDRESS

CITY . —._STATE 2IPCODE—

FOR SALE

|
|
|
|
_____ e e,

CANADA’S #ONE RECORD EXPORTER

BLACK and WHITE SALES CONSULTANTS LTD.
1250 Victoria Park Ave., Unit B
Markham, Ontario L3R-3M5 Canada

Regular Catalog Items In All Categories

All Configurations
Deletes, TV Product

Before you Buy— Check our Prices

U.S. CLIENTS

Call Joe or Mike (Collect) 416/495-1905

or Telex 06-219-693

EUROPEAN CLIENTS

Contact our London Office: Mr. Geoffrey Francis
01-486-7411 or Telex 51-21179

PREMIUM
8-TRACK BLANKS

Lear Jet style cartridge with rubber roller,
3M Professional duplicating tape, 90
lengths in 1 min. increments. Private labei-
ing available.

1 min.to 45 min. any quantity. 73¢
46 min. to 65 min. any quantity...... 83¢
65 min. to 80 min. any quantity. 91¢
81 min. to 90 min. any quantity .99¢

$25 00 minimum orders. C O D only

PROFESSIONAL 8 TRACK OUPLICATORS—S1.295

PROFESSIONAL 8-TRACK CALIBRATORS & ERASERS

Studio quality high speed operation. Com-

plete warranty. Write for literature

BAZZY ELECTRONICS CORPGRATION

39 N. Rose. Mt. Clemens. Mich. 48043
Phone: (313) 463-2592

BUDGET TAPES & LP’s
and
MAJOR LABEL CUTOUTS
8-TRACK, CASSETTES & LP’s

= Can service all your needs.
For Free Catalog call or write:
GENERAL MUSIC CORP.

P.0. Box 1611, Charlotte, N.C. 28232
(704) 377-5623

FREE CATALOG-PATCHES, INCENSE
oils, jewelry, paraphernalia, novelties, closeouts.
New England, 25 Snow St., Dept. B, Providence,
R.L 02903.

RACK JOBBER

ATTENTION RACK JOBBERS

RECORD WIDE DISTRIBUTORS
1755 Chase Dr.
Fenton. (St Louis). MO. 63026

We can supply all your needs. Largest
selection of 8-track and albums on budget
line and major label cut-outs. Call today.

JiM ADAMS—(314) 343-7100

MAJOR LABEL
8 TRACK & CASSETTES

CUTOUTS

Our Specialty
Call or write for a free catalog to:
J S J DISTRIBUTORS
6620 W. Belmont, Chicago, Iil. 60634
(312) 286-4444

MAJOR LABEL CUTOUTS
iN CALIFORNIA

LPs—8-Tracks—Cassettes
& some great Imports
at cutout prices

PEARCE ASSOCIATES
6624 Valjean Ave.
Van Nuys, CA 91406
Phone: (213) 989-5636

l

|

WE HAVE THE BEST
CUT-OUT AND CURRENT
record and tape list in America.

LPs $7.98 list 8 track tapes $7.98 list
our price $4.45

our price $4.30
Dealers Only
ALEX A. ARACO CO,, INC.
507 High St., Burlington, N.J. 08016
(609) 386-3288

‘BUDGET TAPES

l Have largest selection of original artist 8
| tracks in the country. Heavy in C&W. Rock

Religious and Spanish Categories. Displays
signs and sales aids available
Call Bill (405) 364-5034 or write:

OKLAHOMA
TAPES & RECORDS,

P.O. Box 946
Norman Okla. 73070

INC.

RECORD EXPORT
SPECIALISTS
e Huge Inventory LP’s, 45
Disco, 7' 45’'s, Tapes, Ac-
cessories, etc.
* First with New Releases

* Low Price Specials

¢ Fastest ““Same Day On
Plane” Service (including
Saturdays)

* Economy in Shipping
We get your order out the
fastest, give best fill and
save youmoney. Try us and
convince yourself.

TOWN HALL

RECORD ONE-STOP
9131 Bedell Lane
Brooklyn, N.Y. 11236
Phone: (212) 272-9702
Telex: 426728

WHAT'S ALL THIS JAZZ, ROCK AND SOUL?
it's all in our current catalogue of major label
cut-outs. LP’s are priced at 25¢ and up. Write
today for free catalogue. Hit Records Inc., 300
West Elizabeth Avenue, Linden, N.J. 07036.
Dealers Only.

T-SHIRTS

T SHIRTS—IRON-ON TRANSFERS
o Dver 600 super sefections of designs
 Custom sitk screening
o Heat transfer machines
o All types of leftering
MBS LOVE MFG., INC.

15-32 127th St.. College Pt., NY 11356
(212) 359-8500

Same day delivery » Free Catalog = Dealers only
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8 Track & Cassefte Blanks
Low Nolse. High Output Tape

1 min. to 45 min. 70¢
16 min. to 65 min. 80¢
66 min. to 80 min. 90¢

81 min. to 90 min.
$25.00 Minimum Orders CO D Cnly

Video Blank Cassettes Available
Andol Audio Products, inc.

4212 14th Ave., Brookiyn, N.Y. 11219
(212) 435-7322

FOR

EXPORT ONLY
All Labels,
Records & Tapes

New Releases
Rock & Pop
Disco & Jazz
Afro Cuban
Nostalgia

Classical

Cutouts

Always in Stock
Lowest Export Prices
Fastest Delivery

Free Catalogue on Request

DAVID ESKIN, INC.
400 Riverside Dnve
New York 10025 USA
Telex 237460 ESKINUR - Tel (212) 749-4257

BLANK TAPE SALE
MAXELL RECORDING TAPES
we carry the complete ilne.

TDK: SA-C60 $1.99
TDK: SA-C90 2.79
TDK: AD-C90 2.39
Scotch: Master 1-C90 . 2.75
Scotch: Master [l or 111-C90 3.19
Ampex: Grandmaster-C6Q 2.19
Ampex: Grandmaster-C90 2.89
BASF: Studio-C90 2.39
BASF: Prof I-C90 2.69
BASF: Prof H or 1I-C90 2.99

Minlmum order 12 pieces. All tapes can be assorted.
Prices subject to change without notice. Shipping
charge $5.00 first 10 tapes, 25¢ each addlitional tape.
Add sales tax where appllcable

ANNEX OUTLET
43 warren St. NYC 10007  (212) 964-8661

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label LPs
as low as 50¢. Your choice. Write for free listings.
Scorpio Music, Box 391-BC, Cornwells Hts., Pa.
19020, USA. Dealers only

!

(24HR. TOLL-FREE!

)

HOT-LINE FOR
PLACING YOUR
CLASSIFIED AD

Just Dial

800-223-7524

Ask for LENI TEAMAN

{IN N.Y. STATE (212) 764-7433)
Hot-line is for fast. personal service
placing Ciassified Ads only. For all other
business call the re-

gional office nearest
you

BOXES

Stereo 8 and Cassette Cartons
In Stock Instant Shipment
Beautitul Printing
12" Pilter Proof Heights
Low Prices—Free Samples
We aiso stock 45 and 33% RECORD BACK-
ERS with center holes cut out so label can
be read on front and back of record.
AK WIK CORPORATION. 128 Tivoli Street
Albany. N.Y. 12207
(518) 465-4556 collect

MUSIC STAND

[ CHAMBER MUSIC |
A= FURNITURE |

Hardwood stands, benches. |

Ear lv and accessories
| Tu SIiC Traditional Elegant Designs
Stands

Free Catalog
Drawer 440. Box 277. Palo Alto. CA 94302

WANTED TO BUY

COLORED VINYL, PICTURE DISCS, ANY
special limited pressings. Please send prices
wanted. Paul Alvarado, 1511 E. 15th, Tulsa,
OK 74120.

WE'LL PAY TOP $3§ FOR IN CONCERT
slides/photos of top Rock Groups. (212) 633-
1700 or (800) 221-0570.

NEWSLETTER

SONGWRITERS HOTLINE! NEWS YOU
can use! Call free now! Songwriters Info Center,
Box 1599-G, Pompano Beach, FL. 33061.
1-800-327-0173 Ext. 1030.

*FULL CATALOGUES MONTHLY
*COMPETITIVE PRICES

*IMPORT COLOR VINYL

Write:

WE HAVE THE QUALITY CUT-OUTS YOU’RE LOOKING FOR!
NO SCHLOCK

Compiling the finest, progressive selection
of deleted & surplus albums available,
in Rock, Jazz, Soul and Blues,

WE OFFER

We think you'll be as excited about our lists as
we are putting them together!

Elwood, Ind. 46036

Phone: (317) 552-9846

Free Catalogues

* SAME DAY SERVICE
* DEFECTIVE RETURN POLICY

* EFFICIENT EXPORT SERVICE

NEW LIGHT DISTRIBUTORS, INC.
521 N. Anderson St.

Dealers Only
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SR FOR SALE

Fund. Request free information.

7,500 oo, To 0
A f s i ®
vA Memphis Leads World in Mourning G

I For ElVE Presle )

L : N

A A

B sl
L = RErak -
B omosn AR !

—NOT the ‘“‘Special Edition” substitute—

The only existing quantity. The original August 17, 1977 press run of the Memphis Press-Scimitar
headlining the death of Elvis Presley. The most highly treasured and most widely sought after
memento 10 the King of Rock and Roll. The entire newspaper. This very same extremely rare
collector’s item currently sells for $45 to $350 per copy—if one can be located.

SPECIAL OFFER: The complete original newsstand edition pictured above, mint condition, 1-4
copies $25 each. Greatly reduced prices on larger quantities until sold out.

Call Mr. Curry toll free 1-800-831-0983
To place your order send check or money order payable to:

KC Designs 2120 south Rustin, Sioux City, towa 51106
Mr. Ronald F. Curry, Sr., President
*Proceeds from this sale are being donated to the Elvis United Fan Clubs Scholarship (E.U.F.C.S)

* ko k ok ok ok ko

8 TRACK & CASSETTE CUTOUTS
BEST OF THE MAJOR LABELS
COLUMBIA - LONDON - ETC.

For a free catalog call or write:

AUDIO DISTRIBUTORS
1182 Broadway, New York, N.Y. 10001
(212) 725-4570
Deaiers only—please

TV ADVERTISED TAPES & LPs
Just off TV
Original Artists—Original Songs
—Reps and Distributors Wanted—
Call (312) 835-3280

BLOOM ENTERPRISES
726 Strawberryhlit Drive
Glencoe, litnols 60022

. REAL ESTATE

MALIBU
+ 42 ACRES
« OCEANVIEW
« R-1 UNIMPROVED
$2,400,000
(714) 675-0200

. POSTERS

‘ WE GOT 'EM ‘

BATTLESTAR
GALACTICA

(5 Different Posters)

» 250 diff. Posters—as low as 80¢ ea.

* Velvet Posters—$1.25 ea.

* Over 400 diff. fights (strobes & disco
tights from $4.80 to $31)

« Spray Air Fresheners ¢ Incense * Nov-
elty Items

Check Our Prices *+ Check Our Products

TRI-CITY PRODUCTS
99 B Guess St.
Greenvllle, S.C. 29605

(803) 233-9962

Free Catalogue to Dealers Only

- =
o - o =

' GOLDEN OLDIES

OLDIES
Over 8000 Titles—Mint Condition

A MUST FOR RADIO
STATIONS, MOBILE DJ'S

Send $2 for Catalog.
We Ship UPS-COD » Same Day
DISCO-DISC
71-59 Austin St., Dept. B
Forest Hills, N.Y. 11375 (212) 261-6690
Retall Only—No Wholesale

CHRISTMAS IS COMING!

Don’tplay that old pile of scratchy LP'sagain
this year. 96 Christmas hits and seasonal
songs in_our Christmas Programming
Package. Stereo or mono.

THE MUSIC DIRECTOR PROGAAMMING SERVICE

Box 103. Indian Orchard. MA 01151
[413) 783-4626

P.O. BOX 346; UTICA, NY 13503

FREE CATALOG

S d
GOLDEN OLDIES.
s TOP HITS OF PAST 20

45 SVEARS-ORIGINAL
ARTISTS

NATIONAL HITS

PICTURE A PRIVATE WINDING ROAD
leading you to your enchanting 3 acre mini-
estate on tree-studded knoll. Privacy—skinny
dip in your own custom pool w/spa. Master
suite w/private deck, gourmet kitchen to whip up
those scrumptious midnite snacks. Massive
stone fireplace adds to the drama. Motivated!
Paradise Properties, Sausalito, Calif. (415)
332-7900.

HOUSES FOR RENT

—— #1 IN POSTERS

THAT’S ALL WE SELL ...
AT THE RIGHT PRICE!

Brand New

KISS FOLDOUTS
8 Different Mini Photos

Largest, Latest Selection of
Posters in the Country
SCORPIO ENTERPRISES
5814 FL. Hamilton Pkwy., Brooklyn, N.Y. 11219

(212) 633-1700 (800) 221-0570
Dealers Only Free Catalogue

442 OLDIES

On Tape available to Radio Stations. Chart
Hits from 1955 thru 1977 in stereo or mono.

THE MUSIC OIRECTOR

PROGRAMMING SERVICE
Box 103, Indian Orchard. MA 01151
(413) 783-4626

MARY PICKFORD - CHARLIE CHAPLIN

Magnificent house on beach—Santa

Monica. 6 bedrooms. 4 baths, 2 fireplaces,

sun porch, walted yard, 3 beach cabanas.
$2,000 mo./1 yr. lease available

ROBERT
(213) 451-9724

POSTERS
We get them first
Largest and latest selection of posters in
the country. Send for FREE 52 page color
catalog featuring complete selection of
paper and velvet posters. paraphernalia,

lights and rock star jewelry. DEALERS ONLY
FUNKY ENTERPRISES, INC.
139-20 Jamaica Ave.
Jamaica, N.Y. 11435
(212) 658-0076 (800) 221-6730 ja8

When Ahswering Ads

Say You Saw It in Billboard

most authoritative jazz
publications delivered

REDISCOVERING
KENNY BURRELL

This month’s cover: Joe Venuti.
Photo: David Redfern.

Come on along and
10in the leaders—
Mike Hennessey—
Editorial Director
Sinclair Tralll—
Editor & Founder
30th year of
publication

Now, you can have one of the world’s

« Keep up with the world-
wide jazz scene . . .

« NEWS

* REVIEWS

* INTERVIEWS

SUBSCRIPTION RATES

UK £8.00
European 1st Class $27 US dollars

2nd Crass $20 US dollars
Americas Air Mail $27 US dollars

Alr Freight $20 US dollars
Rest of World Surface Mail $20 US dollars
Alr Mail to: Australia, Far East, Japan. $30

US doltars

Air Mail to: Alrica, India, Pakistan, $27
Air Mail to: Middle East. North Africa, $25

OLDIES 508, 60S, 708, 100 DIFFERENT $15.00.
200 different ($33.00). 500 different $100. Also want
lists filled. Becky Overton, 6464 West Quaker,
Orchard Pk, N.Y. 14127.

GOLDEN OLDIES-3,000 weekly Jukebox Rec-
ords 100 different. $11.00. Rock or Disco. Al's,
2249 Cottage Grove, Cleveland Heights, OH
44118.

OLDIES—50'S-60'S-70'S. ORIGINALS AND
rereleases priced from 69¢. 20,000 stocked. Disc-
mobile, 1366 Ashland Road, Mansfield, Oh 44905
(419) 589-9825.

' PACKAGING

STERED 8 AND CASSETTE CARTONS

We also stock 45 and 33"; RECORD BACK-
ERS with center holes cut out so label can
be read on front and back of record.

IN STOCK

INSTANT SHIPMENT
BEAUTIFUL PRINTING
12" PILFER-PROOF HEIGHTS
LOW PRICES—FREE SAMPLES
PAK-WIK CORPORATION, 128 TIVOLI STREET
ALBANY. N.Y. 12207
(518] 465-4556 collect

PROMOTIONAL
SERVICES

1 Cheque [Postal Order

EST SUSSEX RH 16 3DH. Tel 0444 59188

Return to: JAZZ JOURNAL INTERNATIONAL SUBSCRIPTION SERVICE

OAKFIELD HOUSE, PERRYMOUNT ROAD, HAYWARDS HEATH

[

ADDRESS (BLOCK CAPITALS)
Please send me 1 year's subscription

NAME
| enclose

For

Don’t you wish you could record your own
album & become as popular as some of
the top recording acts around today. Well
start dreaming! If you feel that you have
the talent it takes to be a recording star in
R&B or Disco send us a demo cassette
tape immediately. This could be the chance
of a lifetime.

Davemann Enterprises
175 Main Ave., Apt. 170
Wheatley Heights, N.Y. 11798

EXCLUSIVE

DISCO DI ONLY-FREE

BOOKS 5
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WHO’S WHO IN ROCK MUSIC

“An exhaustive study of rock ’n roll records from the beginning
until now.” ‘A book of knowledge for both the casual observer
and the active music programmer.” Send $6.95 + $1 postage:
WHO’S WHO
ATOMIC PRESS

1421 N. 34th, Seattle, Washington 98103
—Dealers Inquiries Invited—

I B A SSEEE R ERE SR EEEREREREEEREEEES:

DISTRIBUTING
SERVICES

* XX EEREXNR

NEW RELEASES
DELETIONS
DisCoO
SURPLUS

COLORED VINYL/
PICTURE DISC’S

FANTASTIC PRICES

WE ARE THE:

CANADIAN- CONNECTION

IMPORT TO ALL NATIONS
CALL - WRITE - TELEX

DOMINIQUE OR IVOR

(514) 336-7151 TLX: 05-824638
TRANS CANADA MUSIQUE SERVICE INC.
7033 Trans Canada Hwy.
Montreal. Quebec
HAT 182

FOR DISTRIBUTION

YOU RECORD IT—
WE’LL PLUG IT
Send Records for Review to:
KING RECORDS DIST.
800 E. Gulf Breeze Park
Gulf Breeze, Fl 32561
(904) 932-2525

HIT RECORDS WANTED |

RECORDING TAPE & ACCESSORIES
24 HR. FREIGHT-PAID SERVICE
Largest Selection at Lowest Cost Anywhere
MAXELL « MEMOREX « SCOTCH » TDK
* SONY » DURACELL * WATTS - DISC-
WASHER « SOUND GUARD + SHURE
* PICKERING « AUDIO TECHNICA ¢« REC-

OTON « EVEREADY
SEND FOR FREE CATALOG
A.l. ROSENTHAL ASSOGIATES
1035 Louis Dr., Warminster. Pa. 18974
(215) 441-8900

DISTRIBUTORS WANTED
NEW & EXCITING LINE OF

CHILDREN’S RECORDS
For Details Write
SILVER TOUCH
TUNES FOR CHILDREN
P.O. Box 8699, Pembroke Pines, Ft 33024
(305) 987-7300

Make more profit with our low
prices and sudden service on
all labels. LP's, 8-tracks, and
cassettes. Top 1000 list updated
with new releases weekly. Write
Tobisco, 6144 Highway 290 West,
Austin, Texas.

PROFESSIONAL SERVICES

ATTENTION SONGWRITERS - GET A
quality tape recording of your original song, per-
formed in a sophisticated 16 track studio by our
nationally recognized artists. Send your typed
lyrics, a simple tape recording of your song and
$69.95 to International Recording Associates,
2242 South Hosick, Mesa, Ariz. 85202.

COMEDY MATERIAL

PROFESSIONAL

COMEDY MATERIAL
(The Service of the Stars Since 1940)
“THE COMEDIAN"
The Qriginal Monthly Service—$60 yr. 3
Sample lIssues—$20. 35 "FUN-MASTER”
Gag Files—$100. Anniversary Issue--$40.
"“How to Master the Ceremonies—$20.
BILLY GLASON
200 W. 54th St, N.Y.C. 10019

“THE RADIO PERSONALITY”

Be as fresh and alive as your audience
wants you to be. Serious, topical humor for
the air personality who strives to com-
municate and entertain intelligently. 50-60
usable one liners biweekly, all formats.
Free sample and information.
THE RADIO PERSONALITY
1509 Country Club Court
Franklin, Tenn, 37064

Fracthoud

BECAUSE YOU'RE MORE THAN A COMIC..
YOU'RE A PERSONALITY!!!

Free trial month’s subscription to
qualitied broadcasters!
FRUITBOWL, Dept. "'B." Box 9787
Fresno, CA. 93794

—ARE YOU ON SANTA'S “SHEET" LIST?
It not, you should be! 'SHEET OFF THE
FAN" $25/yr. is making Christmas funnier
tor listeners in 41 states, 5 countries, and 2
national magazines. Send for free sample
and information on how you can get your
“SHEET" together.
“SHEET OFF THE FAN"
3515 25th St. N.W.
Canton, Ohlo 44708

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER, P.O.
Box 402-B, Pinedale, Ca. 93650.

FREE SAMPLE ISSUE OF RADIO'S MOST
popular humor service! O'Liners, 366-H West
Bullard Avenue, Fresno, California 93704 (or
phone 209/431-1502).

HUNDREDS OF DEEJAYS RENEWED
again this year! Guaranteed funnier! Free sample.
Contemporary Comedy, 5804-A Twineing, Dallas,
Texas 75227. Phone 214/381-4779.

NOT COMEDY-TOTAL PERSONALITY
service for Top 40, MOR, AOR. Sample: Galaxy,
Box 98024-A, Atlanta, Georgia 30359—or phone
{404) 231-9884.

When Answering Ads . . .
Say You Saw It in Billboard

RADIO-TV MART

Rates: “POSITION WANTED" is $10—
in advance—for 1 Inch, one time. No
charge for Box number. “POSITION
OPEN” is $20-In advance—for one
time. Box number ads asking for tape
samples will be charged an added $1
for handling and postage.

Send money and advertising copy to:

Radio-TV Job Mart, Billboard
1515 Broadway, N.Y. 10036

POSITIONS OPEN

FULL-TIME
CONTEMPORARY AM

In Medium Market College Community
needs solid announcer with production
experience. Good pay, benefits. Send tape,

resume 10° A NAGER: KRUS

Box 430, Ruston, La. 71270

(318) 255-2530
E.O.E.

(Continued on page 50)

THE ONLY ENGLISH-
LANGUAGE SEMIMONTHLY
NEWSLETTER ON AND
FROM THE JAPANESE
MUSIC INDUSTRY

newly released Disco Records—most major labels
Dues required. 814-886-9931. D P A, 631 Front,

Cresson, PA 16630

ATTENTION MUSICIANS! JOIN US AND
let us sponsor you. We have the staff and con-
nections to get you started. Write: Nang Record
Co., P.O. Box 2069, Chapel Hill, NC 27514.

It Is Specially Designed
For An Internationally
Oriented Record Executive

AUSIC LABO

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT PAYS.

Who Needs To Be
Constantly Updated On
Happenings In The
Japanese Record Market.

Free Copy Offered
Upon Request.
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San Francisco
(415) 347-3805
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(213) 673-5446
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ENTERTAINMENT
SPECIALIST

FOR MUSICAL, THEATRICAL AND
FILM PROGRAMS WITHIN THE AIR
FORCE. MUST HAVE ENTERTAIN-
MENT BUSINESS EXPERIENCE IN-
CLUDING TOUR MANAGEMENT, AU-
DITION AND BOOKING OF ACTS.
STARTING SALARY, $15,920. RELO-
CATION NOT PAID. NOT CIVIL
SERVICE.

SEND RESUME TO CIVILIAN PER-
SONNEL OFFICE, 12DPCN, RAN-
DOLPH AFB TX 78148.

Equal Opportunity Empioyer

PROFESSIONAL BOOKING AGENT NEEDED
immediately for the West's fastest growing and
most aggressive national booking agency. Must
be experienced and willing to relocate in the
West. Please forward resume and salary require-
ments, photo, home address, phone. All replies
confidential, Box 7242, Billboard, 1515 Broadway,
N.Y, N.Y. 10036.

IMMEDIATE OPENING FOR EXPERIENCED
engineer to work full time in 16 track studio in
Florida. Submit resume to: Atlantis Recording
Studio, 1904 West Waters Ave., Tampa, Fl
33604. Attn.: Kim Fuller.

. RADIO-TV JOBS! STATIONS HIRING NA-
tionwide ... DJ’s.. . PD’s ... Sales... News...
Everyone. Free details: “Job Leads,” 1680-GZ
Vine, Hollywood, CA 90028.

MASTERING ENGINEER

Quality minded employer needs capable
person for career position. Send resume in
confidence.

Box 7243, Billboard
1515 Broadway, N.Y., N.Y. 10036

PROMOTER’S ASSISTANT — SEEKING
work with concert promoter/talent agency/per-
sonal manager/road manager. Experienced, am-
bitious, will travel. Vlado Vlacic, 157-05 20th
Ave., Whitestone, N.Y. 11357. (212) 746-1457.

COMPOSER WANTED FOR COUNTRY
lyrics. Profit shared equally. Call: Eve. 212-
327-6013. Write: Marilyn Averbuch, 1215 Broad-
way, Hewlett, N.Y. 11557.

NEED A GOOD BACK-UP SINGER FOR
Studio Work? (Baritone Voice, similar to Neil
D.) For demo tape write: Haughey Productions,
P.O. Box 17729, Phila,, Pa. 19135.

CLASSIFIED
ADVERTISING
DOESN'T COST,

IT PAYS.

Distribution Topic
At New York Meet

NEW YORK—“Filling The Dis-
tribution Pipeline of Consumer
Needs” will be the topic of the sec-
ond end-of-the-year “rap” session
hosted by the Music & Performing
Arts Lodge of B’nai B'rith.

Date is Monday, (4), following
the business portion of the Lodge’s
regular monthly meeting here at the
Sutton Place Synagogue.

Set as panelists are: Paul Smith of
CBS Records, Dick Carter of RCA
Records, Phil King of King Karol,
Bob Menashe of Sam Goody, Bernie
Bporstein of Double B Records and
Eliot Mavora of Disc-O-Mat Stores.
Herb Goldfarb, marketing consult-
ant, will chair the discussion.

Genrol

RETAILERS!!

The ONLY
Authentic, Authorized Re-Issue Available

INTERNATIONAL ARTISTS
LIMITED EDITION

Special 12 LP

13TH FLOOR ELEVATORS Psychedelic Sounds Of ...

RED CRAYOLA Parobie Of Arable Land

LOST AND FOUND Forever Lasting Plastic Words
THE GOLDEN DAWN Power Plont

1I3TH FLOOR ELEVATORS Eoster Everywhere
LIGHTNIN' HOPKINS Free Form Patferns

ForDetails and YOUR Price,
Contact: Len Levy

Commonwealth Marketing Services, Inc.
2029 Century Park East« Sixth floor, Suite #18

Los Angeles, California 90067 « (213) 553-9753

Boxed Set

RED KRAYOLA God Bless The Red Kroyola
AndAl Whe Sai Wikl

13TH LOOR ELEVATORS Live

13TH FLOOR ELEVATORS Bui! Of The Woods
THE BUBBLE PUPPY A Gathering Of Promises
DAVE ALLEN Color Blind

ENDLE ST. CLOUD Thank You All Very Much

MUSICIANS SEEKING GROUPS
GROUPS NEEDING MUSICIANS!
We Associate You With Tal-

ented Musicians.
Call

MUSICIANS REFERRAL SERVICE
(313) 526-8760

THE AUSTRALIAN
INVASION

Australia’s foremost Independent
Production Company is seeking an
Investor/Distributor for its original
disco and pop productions.
Masters and sub-publishing available!
WE have the TALENT and the HIT
TUNES. TOGETHER we can achieve
a gigantic SUCCESS!
FOR ENQUIRIES:
Phone Sydney, Australia—438.2858
TELEX: AA 26803 or wrlte to:
Laser Records Pty Ltd,
P.O. Box 98,
Crows Nest, 2065,
Sydney, N.S.W.,
AUSTRALIA

ENTERTAINMENT
PROMOTER

Needed for winter season.

Fully equipped 650-seat night-

club. Promoter must be fi-

nancially stable. Terms and

conditions to be negotiated.
Contact

CHARLES ROSEN, General Manager

Marco Polo Hotel, 19201 Collins Ave.
Miami Beach, Fla. Tel: (305) 832-2233

RECORDS, TAPES, CAR-HOME STEREOQ’S,
sheet music, store. Established prime southern
California location for 5 years. Principals only.
(714) 728-8105.

REI FIVE WEEK COURSE FOR FCC 1ST
phone license. Six week course for Radio An-
nouncing. Student rooms at the school. Call or
write: RE], 61 N. Pineapple Ave., Sarasota, FL
33577 and 2402 Tidewater Trail, Fredericksburg,
VA 22401.
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BILLBOARD IS
ON MICROFILM:

Back copres of BILLBOARD are available
on mikcrofilm dating from November 1894 (0
December 1974

Microfilm copies of articles or charts from
any of these issues may be obtained from
Biliboard Publications at a cost of $1.50 per
page up to 5 pages,

For prices on additional capies and for
further informanon contact
Bill Wardiow
General Services
Biltboard Publications
9000 Sunset Bivd.
Los Angeles, Cal 90069
213/273-7040
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WIN AGAIN—Reggae artist Jimmy

Pt ule BN 2
Cliff greets former welter weight champ

Sugar Ray Robinson during Cliff’s benefit performance at L.A.’s Roxy. The
benefit was for the ex champ’s Youth Foundation setup to aid disadvantaged
and troubled children. Jimmy donated $2,000 to the Foundation.

BOOK REVIEWS

‘The Genius’ And Mehta:
Both Rise From the Pits

LOS ANGELES—Pianist-singer
Ray Charles came out of Albany,
Ga. Zubin Mehta got his start in
Bombay, India. They have little in
common except music, and that’s
why new books delineating their
spectacular careers provide engross-
ing reading for a nippy autumn eve-

-ning when there’s no football on the

tube.

“Brother Ray: Ray Charles’ Own
Story” by Charles and David Ritz
(Dial Press, 340 pages, $9.95) will
shock many readers.

The singer is heavy on obscenities
and overly generous with philoso-
phy. Addicted to heroin for 17 years,
he says he would advise young musi-
cians neither to use nor avoid drugs,
claiming their use never affected
him and his music.

He boasts of his sexual appetite
and his prowess in attracting women
eager o satisfy his carnal require-
ments. He recites tales of cruel racial
prejudice in the northern states as
well as below the Mason-Dixon line.

Charles is almost 50 now, a
scarred and inordinately sophis-
ticated man who has traveled the
globe as a celebrity. And before one
protests his vulgarities and the crud-
ities expressed in his book, a look at
his background is prudent.

He was seven years old before his
eyesight failed. To this day he isn’t
sure what caused his blindness—
glaucoma is his best guess. He had
little contact with his father as a
small child. He was reared in pov-
erty in rural Georgia and was out on
his own, in Florida, earning a living
as a pianist while still a teenager—a
blind, black, ill-clothed. ever-hun-
gry little kid in the deep South at a
time when civil rights was only a
phrase used in NAACP publicity
handouts.

Ray’s progress in music was stop,

g0, stop for many difficult years, and
how he triumphed, in time, provides
the blue skies in an otherwise
cloudy, defiant, stormy book. He
long ago abandoned drugs and he
believes he has found tranquility liv-
ing in Los Angeles with his expen-
sive cars and well-equipped record-
ing studios.

It's hard to believe that there’s
anyone active in the music industry
today who won’t find the Charles
book compulsive, informative read-
ing.

“Zubin: The Zubin Mehta Story”
by Martin Bookspan and Ross
Yockey (Harper & Row, 226 pages,
$10) is more skillfully written and—
if you appreciate classical music—
perhaps the equal of the Charles
tome for holding one’s interest.

For Mehta, too, struggled in his
salad days.

He learned music from his family,
but it was in Vienna that he mas-
tered the double bass, and how to
conduct. Like Charles, he endured
hunger at times and traumatic dis-
appointments. And like Charles,
Mehta persevered and eventually
became celebrated internationally,
conducting the Los Angeles Philhar-
monic for almost two decades and
now facing a new challenge as music
director of New York Philharmonic
in the steps of Toscanini, Mitrop-
oulos and Bernstein.

I’s an intriguing story about an
uncommon, sometimes controver-
sial man whose musical gifts cannot
be questioned. But whereas Ray
Charles has hit his peak and is con-
tent to coast down from his moun-
tain top comfortably, Mehta at 42 is
still a man in motion, accelerating
professionally and perhaps destined
for even more spectacular victories.

DAVE DEXTER JR.

RSO, Prior In ‘Classic’ Rock Tie

LOS ANGELES—RSO has
signed an agreement with Tim and
Tony Prior of Claude Hopper Pro-
ductions Ltd. calling for the release
of a series of albums titled “Rock
Classics.” The albums will feature
popular hit music performed by the
London Symphony Orchestra.

Based on an idea by Don Reed-
man, the Orchestra plays contempo-
rary composers in a classical style.
The use of ¢lassical orchestration, a
rock rhythm section and full choral
groups results in a synthesis of rock
and classical music.

The first volume of “Rock Clas-
sics” will be released early next year.
It will contain modern classics like

www.americanradiohistorv.com

“Bohemian Rhapsody,” *“Life On
Mars,” “Whiter Shade Of Pale,”
“Paint It Black,” “Knights In White
Satin,” “Lucy In The Sky With Dia-
monds,” “Without You” and “I'm
Not In Love.”

Butterfly & Marconi

LOS ANGELES — Butterfly has
re-signed with BMI Pathe Marconi
in a licensing agreement to market
its product in France. Pathe Mar-
coni was the first foreign licensee ac-
quired by Butterfly Records and the
terms of the new agreement extend
the association for another year.

S—
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By DAVE DEXTER JR.

It was the year marking the beginning of the end for
middie of the road music.

Fred Waring and his gaggle of musical Pennsylvanians
were rehearsing to dominate festivities at the Jan. 20 inau-
guration of Dwight David Eisenhower as the 34th President
and, within the music industry, many of us were mourning
the death of country singer-composer Hank Williams and
Fletcher Henderson, one of the most celebrated innova-
tors in jazz.

Joni James’ version of ““‘Why Don’t You Believe Me?"’ on
MGM reigned as the nation’s most popular record as the
war in Korea wound down after 5,720,000 American men
had participated. Wisconsin senator Joseph R. McCarthy
was at his peak in probing possible Communist connec-
tions of prominent U.S. citizens.

Perry Como picked up his sixth gold record with his
“Don’t Let The Stars Get In Your Eyes” on RCA and
Johnny Mercer’s new lyrics to Paul Lincke’s ancient *Glow
Worm'' attained third place in January popularity behind
the James and Como singles. “Glow Worm’* was sung by
the ageless Mills Brothers on Decca.

Rounding out the 1953 top 10 that frigid winter were Jo
Stafford’'s ‘‘Keep It A Secret,”’ Columbia; Stafford’'s “You
Belong To Me,” Columbia; Mario Lanza's ‘‘Because You're
Mine,” RCA; “Lady Of Spain’’ by Eddie Fisher, RCA; Te-
resa Brewer's “Till | Waltz Again With You,"” Coral; Patti
Page’s ‘| Went To Your Wedding,” Mercury, and Johnny
Standley’s “It's In The Book™ on Capitol.

But for Spike Jones and his zany City Slickers, it was a
frustrating period.

Boston’s WHDH-AM banned Spike's clever parody of *'l
Went To Your Wedding' on morality grounds.

“What's immoral about it?”’ Jones inquired of George
Perkins, the station’s p.d.

Perkins' response was that Jones' revised lyric (‘*You
walked down the aisle—and fell on your smile’’) might be
misinterpreted by WHDH listeners as salacious, obscene
and just plain dirty.

Remember, it was the McCarthy era. Most everyone was
afraid of everything. The Boston ban stood.

Singles were the big thing. They were all recorded mono-
phonically and 45s were fast overtaking shellac 78s in the
marketplace. Albums at 33'% speed were beginning to
make a substantial dent; some companies still were issuing
them in 10-inch configuration. Stereo product was yet five
years into the future.

In the country field, Red Foley's ‘‘Midnight’” on Decca led
the best-selling singles but Skeets McDonald, Capitol;
Lefty Frizzell, Columbia; Hank Williams, MGM; Slim Willet,
Four Star; Slim Whitman, Imperial; Webb Pierce, Decca,
and Hank Snow, RCA, all were in contention for top 10
ranking. The femme performers started 1953 out of the
running, but soon they would emerge to take over the
charts for the 25 years to follow.

Rosemary Clooney, coming off her ‘““Come On-A-My
House™ '52 beilringer for Columbia, made the front cover
of Time magazine in February. And Norman Granz shook
up many retailers when he pressed up 1,384 copies of a
Fred Astaire album—four blue vinyl LPs—and listed the
package at $50. Nothing like that had ever been produced
before.

The big bands? Few were aware that they were sliding into
oblivion. A Billboard poll disclosed that the 10 most popular
were, in order, Ralph Flanagan, Ray Anthony, Billy May, |
Sauter-Finegan, Les Brown, Ralph Martiere, Hugo Winter-
halter, Stan Kenton, Woody Herman and Buddy Morrow.

Giants over the decades like Count Basie, Duke Ellington,, -

Dave Dexter Jr. is Billboard's Copy Editor, and was with Capitol
Records for 30 years as an a&r man.
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Harry James, Benny Goodman, Guy Lombardo and a
dozen others from the 1940s, while still active, failed to
place.

Rock’n’roll was still in gestation by mid-1953. Hardly any-
one was aware of it. MOR continued its dominance.

Disk jockeys were growing in importance as vital ave-
nues of promotion. Dick Martin of New Orleans’ WWL,
working out of the Roosevelt Hotel with 50,000 watts, was
named the nation’s most influential by his fellow spinners.
Runnersup included Doc Hult, KVOO Tulsa; Howard Miller,
WIND Chicago; Bill Gordon, WHK Cleveland; Martin Block,
WNEW New York; Paul Dixon, WCPO-TV, Cincinnati; Bill
Wells, WBBM Chicago; Rex Dale, WCKY, Cincinnati; Eddie
Gallaher, WTOP, Washington, D.C.; Bob Seymour, WKMH,
Dearborn; Gene Norman, KLAC Los Angeles, and Bob
Poole, WBIG, Greensboro, N.C. Others who won national
recognition that year were Kurt Webster, Peter Potter, Ted
Brown, Nelson King, Gene Klavan, Joe Mulvihill, Gene No-
bles and Al Jarvis.

RCA, that summer, introduced EPs (extended play) in
which two songs were pressed on each side of a 45. Co-
lumbia, Mercury, Decca and then Capitol fell in line with the
EP, butits longevity would extend for only about a decade.

Down and out, discouraged and ignored by virtually ev-
eryone in the industry whom he believed to be his
“friends,” a dejected Frank Sinatra looked back to better
times when he was the most popular singer in the world in
the World War Il era. Gone were his television and radio
shows. And none of his Columbia records sold well.

Only Capitol showed faith in the fallen king. And by July,
Sinatra’s “‘I'm Walking Behind You’’ was in thousands of
jukeboxes competing with Eddie Fisher's RCA version for
the number two spot on the top 10. Percy Faith and Felicia
Sanders were number one with the ‘“Song From Moulin
Rouge” on Columbia, Les Baxter's **April In Portugal’ held
third spot, on Capitol; Richard Hayman, Frankie Laine,
Como, Nat "“King"’ Cole, Silvana Mangano, Georgia Gibbs
and Joni James all were solidly ensconsed on Billboard'’s
““Honor Roll Of Hits.”” Not a rock disk in the batch.

The world didn’t revolve exclusively around music in that
distant year when Joseph Stalin died and the New York
Yankees defeated the Brooklyn Dodgers for their fifth suc-
cessive world championship and moviegoers sat in the
dark peering through colored cellophane ‘‘glasses’ to bet-
ter enjoy the wondrous three dimension effects of motion
pictures such as ‘“Bwana Devil” and “The Man In The
Dark.”

Film musicals enjoyed astonishing popularity. Major
clicks included ““The Band Wagon,” “Gentlemen Prefer
Blondes,” ““Moulin Rouge,” “Call Me Madam’ and “Lili."”
Even a soundtrack of Sousa marches from 20th Century-
Fox’s ‘‘Stars And Stripes Forever’’ made Billboard’'s top 10,
along with LPs by Danny Kaye and Gordon Jenkins, Jackie
Gleason, Mantovani, Doris Day, Liberace, Roz Russell,
Ethel Merman, Arthur Godfrey and the sizzling, can’t miss
duo of Les Paul and Mary Ford.

There were sundry recorded tributes to Hank Williams,
whose own posthumous singles of “Take These Chains
From My Heart,” ““Your Cheatin’ Heart”” and ““Kaw-Liga”
occupied the top 10 in the company of singles by Homer
and Jethro, Jim Reeves, Hank Snow, Eddy Arnold, Hank
Thompson, Carl Smith and T. Texas Tyler.

In August, Columbia issued its first Epic disks.

And through many of those 12 months of '53 it was Patti

~Page’s sophomoric but irresistible "‘How Much Is That

Doggie in The Window?"' which kept record retailers

" happy. As autumn began, Paul and Ford owned a No. 1

with ‘“Vaya Con Dios,” Capitol, followed in order by the
Ames Brothers' “You, You, You,” RCA; “Cryin’ In The
Chapel,’” sung by RCA's June Valli and Jubille’s competing

Spike Jones, at left, holding his banned “| Went
To Your Wedding,” and Jo Stafford, below, step-
ping out of a DC-3. (Dexter photos)

Perry Como, the favorite male vocalist
. of 1953, with WNEW deejay Martin
¥ Block, left. (Dexter photo)
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Orioles; Pee Wee Hunt's “Oh,” Capitol; Perry Como’s ““No
Other Love,” RCA,; the Hilitoppers’ *‘P. S. | Love You,” Dot;
“Dragnet,” Ray Anthony, Capitol; Eddie Fisher's ““With
These Hands,” RCA; “Ebb Tide,” Frank Chacksfield, Lon-
don, and the long running duel between Fisher and Sinatra
with their respective “‘I'm Walking Behind You' singles on
RCA and Capitol, respectively.

Congress was confused, as usual. The McCarthy hear-
ings on Communism terrified many American citizens.
Former President Harry Truman refused a subpoena to tes-
tifty and President Eisenhower backed him up. The House
Interior Committee adjusted an oversight dating back to
1803 by voting to admit Ohio to the union, a move which
officially made Ohioans 100% Americans.

In Great Britain, the coronation of Queen Elizabeth 1l in
Westminster Abbey was televised throughout the globe. A
number of records commemorating the event failed to sell
well in the U.S.

Most everyone was playing scrabble, and the contro-
versy over the best method of transmitting tvin color ended
when RCA’s “‘Compatible’’ system was chosen by govern-
ment representatives over the CBS design, a blow to Wil-
liam Paley and his associates.

As 1953 neared its end, MOR maintained its popularity
on records. '

Tony Bennett's ‘*‘Rags To Riches’’ on Columbia perched
at the top of the chart, but Patti Page (Mercury) and Kay
Starr (Capitol) were pushing him with their waltzy versions
of “‘Changing Partners.”” A German ballad, introduced by
trumpeter Eddie Calvert on Essex from an EMI British mas-
ter, vied with Eddie Fisher’s RCA single cover for show po-
sition. Bennett, coming up fast, held fourth with his **Stran-
ger In Paradise” single from the Broadway musical,
“Kismet.”” Teresa Brewer with “‘Ricochet,” Coral; Dean
Martin’s “That's Amore,”’ Capitol; the Ames Brothers’
“You, You, You" on RCA,; Frank Chacksfield's ‘‘Ebb Tide,"”
London; Eddie Fisher's “Many Times,” RCA, and Eartha
Kitt's ‘‘Santa Baby'' on RCA filled out the December top 10
in that order.

And when the year’s record sales were totaled later, the
gross was calculated at $219 million, an increase of 2.3%
over 1952, a year which closed spectacularly with
enormous singles sales of “| Saw Mommy Kissing Santa
Claus” taped by Jimmy Boyd (Columbia) and Molly Bee
(Capitol) late in the year. Kitt's ‘“Santa Baby'’ didn't come
close in equaling the “Mommy”’ phenomenon 12 months
later.

In restrospect, those of us who were active in the record-
ing industry a quarter-century ago regard 1953 as a rea-
sonably uneventful year—just one of many, with few earth-
shaking highlights.

The international conglomerates were yet to buy up
American record companies. Rackjobbers were far from
occupying the lofty position they possess today. Self-serv-
ice in record stores was a novelty, introduced by Capitol at
Hollywood's Music City. There were no cassettes. Hi fi was
a comparatively new development. Top 40 radio formats
were unknown. Deejays pretty much selected the disks
they wanted to play. The industry faithfully watched Lucky
Strike's ""Hit Parade’’ tv show every week, a music stanza
which offered a lot of dancing, brief skits and the perform-
ance of the nation’s most popular songs by a half-dozen
singers whose talents ranged from mediocre to competent.

But off in the bushes lurked youngsters like Bill Haley,
Elvis Presley and a covey of others, all determined to
change the course of American popular music. And in Liv-
erpool, far across the Atlantic, four even younger musi-
cians were beginning to hear records and learn to play gui-
tars and drums.

A musical revolution was about to be hatched.

Patti Page: her “How Much
Is That Doggie In The Win-
dow” was the hottest prop-
erty of 1953.

Frank Sinatra, below, made a
strong comeback in 1953 with
“'m Walking Behind You.”
(Dexter photo)
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“Rock’n’roll is phony and false, and sung, written and
played for the most part, by cretinous goons.”’
' Frank Sinatra, 1957

“The bad taste that is exemplified by the Elvis Presley

‘Hound Dog’ music with his animal gyrations which are

certainly most distasteful to me, are violative of all that |
know to be in good taste.”

Representative, Emanuel Cellar

Congressman from New York
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“Not only are most of the BMI songs junk, but in many
cases, they are obscene junk, pretty much on a level with
dirty comic magazines.” Billy Rose
Impressario and composer of ‘“Barney Google with the
Goo Goo Googley Eyes”

““American Bandstand. ... As relaxation and entertain-
ment it wasn't. . . . The bulk of the 90 minutes was devoted
to colorless juveniles, trudging through early American
dances. . .. ABC radio just banned records, why doesn’t
ABC-TV?"

Billboard magazines's review of the first network telecast
of American Bandstand on ABC-TV

“How long can rock’n’roll possibly last?” . . .
Innumerable writers

By DICK CLARK

A quarter of a century ago, columnists, reporters and the
musical historians of the day asked me that question over
and over again. The majority of them looked at me like | was
a raving maniac, when in my youthful innocence, | would
say, | think the trend has just begun.

The history of rock'n’roll has been approached from
practically every angle . . . sociologically, the art of album
covers, the back stage observation of groupies, rehashing
by a couple of generations of youthful enthusiasts’' fan
magazine artists clippings, newspaper files and interviews.
When | was asked by Billboard to put down some thoughts
on the rock’n’roll era to appear in their special anniversary
issue, obviously, | was pleased. The music and the people
involved with it are a part of all of my adult life. It suddenly
dawned on me, what could | possibly say that hasn’t al-
ready been written? What follows are some random
thoughts. . . .

You know you're getting old when you say, ““‘Boy, it's not
like the good ol’ days.” | have often likened that period of
time to the Oklahoma landrush. The people who made the
music, promoted it, sold it, performed it, were all pioneers.
They flew by the seat of their pants. As in any frontier or
pioneering situation, rules were pretty much made up as
we went along.

DECEMBER 2, 1978, BILLBOARD
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The early artists were a strange conglomeration. Some
of them were pure jazz artists. Others were rhythm 'n’ blues
performers. Some were hillbillies. Others were purely pop.
The amalgamation of the various kinds of influences is a
well known story. Basically, all of a sudden, many of us dis-
covered that by playing records available only in black
record stores, or cover versions of rhythm’n’blues artists,
or the music of combination country/rhythm’n’blues per-
formers, we could attract a giant audience of young
people. Alan Freed was one of the earliest discoverers and
the man most responsible for the early promulgation of the
gospel of rock’'n’'roll. Other radio and television person-
alities followed suit. . . . George ““Houndog’’ Lorenz, Robin
Seymour, Bob Horn and Lee Stewart; Joe Grady and Ed
Hurst; Arnie Ginsberg, Joe Smith, B. Mitchell Reed, Murray
the K, Dick Biondi, Art Laboe and Buddy Deane, were all
white broadcasters who discovered that new music would
attract both white and black youngsters when played on
what were previously white-oriented radio and television
stations. They were all kings of their own domain—big, big
fish in various sized ponds. A world of promoters sought
their favorin an effort to introduce a kind of music for which
there seemed to be an insatiable appetite. The kids who
liked it were christened ‘‘teenagers’’ by the older gener-
ation.

Once recognized as an economic force, teenagers took
over the music world. How any of us ever survived the en-
suing battle is one of the untold stories of music—old timers
were scared to death. The traditional composers and their
publishers panicked. Hitherto unrecognized young, black,
white, country, rhythm'n’blues and rock'n'roll writers
flocked to BMI. Eventually, ASCAP would actively court the
new writers and make up the lost time. Back in the stone
age of rock'n’roll, the in-fighting got pretty serious. The tra-
ditional record labels couldn’t understand the success of
Nesuhiand Ahmet Ertegun and Jerry Wexler’s Atlantic rec-
ords, Bernie Loew's Cameo, the Chess Brothers, Chess/
Checker Operation, the Biharis’ Modern label; Art Rupe'’s
Specialty Records; Lou Chudd's Imperial, Abner's Vee
Jay. The operator of a small label moved fast, made quick
decisions, ran circles around the big fellows, then prac-
tically cornered a market. They were independent; they
made giants of the independent distributors. The emphasis
was on the single record. Get a hot single and translate it
into an album. We moved from 78s to 45s, RCA hyping 45s,
CBS Columbia pushing 33's. Youngsters were snapping
up inexpensive 45 rpm adaptors which could be plugged
into any radio.

Recording quality in those days was not one of the prime
prerequisites for success. This too, was bound to change.
Music selection was severely limited. We were moving from
the old days of the big band era and middle-of-the road
pop, into something that defied description. The big stars
of “American Bandstand” were no longer Eddie Fisher,
Patti Page, the Four Aces and Tony Bennett. The kids
wanted the Penguins, the Cadillacs, Elvis Presley, Chuck
Berry, Little Richard, Fats Domino and Bill Haley.

Young writers looking over the past, always criticize the
cover record syndrome. It’s hard for somebody who wasn't
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living during that period to realize that economics was the
basic reason for the rise of covers. Programmers found
that they were in an educational period of time.

The music business, as a $4 billion annual business, is a
little more sophisticated. Multi-million dollar conglomerate
corporations are a way of life. Company owned distributor-
ships are increasing the pressure on the independents. To-
day’s studio looks like it's from outerspace. It's a far cry
from direct-to-acetate recordings, wire recorders and
single track tapes.

The artists are cosmopolitan and sophisticated com-
pared to the grandfathers of rock’n'roll. The old Dick Clark
Caravan of Stars rock'n’roll bus tour with 17 acts played
one and two shows nightly for 60 to 90 days in a row. Ad-
mission was a $1.50. The show ran four hours in a 2,000 or
3,000 seat gymnasium or abandoned vaudeville house. it's
difficult to think of those as the **good of’ days.”” Compare it
to private jet airtiner travel for a group and its entourage.
They play 18,000 seat arenas and are joined by an army of
roadies and trailer trucks with hundreds of thousands of
dollars worth of equipment. They entertain the $8.00 to
$12.00 ticket buyers. Those old days on the road remind
me of veterans reflecting on any war. The stories always
sound glamorous and full of fun. It wasn’t all fun & games. It
was tough work. I'll always remember the standing ova-
tions for Jackie Wilson; little girls going berserk for Frankie
Avalon; the magic of Diana Ross as a teenage Supreme;
the fabulous harmonies of the Drifters; fighting off out-
raged PTA members during Tom Jones's performances;
opening the Herman Hermits concert with an unknown
group called the Who.

Those are the good thoughts. The downside was sepa-
rate hotels for blacks and whites in the early days, perform-
ing before segregated audiences, wondering if the show
would be cancelled the night of Nov. 22, 1964 in Dallas,
having the manager of an act extort extra money or threat-
ening to turn the sold-out house into a riot. No sleep, junk
food. It's called the good news and the bad news.

It's all changed over the years. I've reflected on the early
days. . . . We're all familiar with what happened during the
60s and 70s. I've been happy to participate in almost three
decades of rock’'n’roll. The music has been the most cul-
turally significant contribution to the arts that America has
made in my lifetime. It can only become more interesting,
colorful and significant. The Encyclopedia of Pop, Rock
and Soul by Irwin Stambler is quoted as saying that Arthur
“Big Boy" Crudup is the father of rock’'n'roll. Many experts
maintain it was Alan Freed . . . others say Elvis. Real purists
have many more suggestions. A couple have suggested
that | might be considered. They are wrong. Many fathered
rock'n'roll. Many of us fought for its survival, guarded it
against innumerable assasins. We helped keep it alive. As
for me, | would like to be remembered as having been in at-
tendance at the birth of rock’'n’roll and having assisted with
the delivery.
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Editor’s note: The following is reprinted from a Billboard,
November 14, 1970. Paul Ackerman, Billboard’s music edi-
tor for many years is often credited with leading the way
to the recognition of rock as a valid musical form.

By PAUL ACKERMAN

It is to the everlasting credit of the independent record
labels of the late 1940s and early and middle 1950s that
they set the groundwork for the development of rock.
These labels were mostly in the rhythm and blues field and
produced records for the Negro market. From an adminis-
trative and structural point of view, these labels were gen-
erally examples of owner-management—in the case of
each label a very few men attended to all tasks—signing
artists, producing records, handling promotion, lining up
indie distributors. Inasmuch as r&b song material was not
generally available from the well-known Broadway publish-
ers, these labels also got up their own publishing wing—
such a publishing operation being regarded in early years
as nothing more than a "“drop’’ or repository for the copy-
rights. Often, the copyrights came from the artists already
signed to the label, inasmuch as blues artists, like country
artists, traditionally are folk-oriented and do considerable
writing.

Examples of such labels were Atlantic, whose key per-
sonnel included, in addition to Ahmet and Nesuhi Ertegun
and Jerry Wexler, Herb Abramson; Chess Records in Chi-
cago, headed by the brothers Leonard and Phil Chess, a
spate of West Coast labels including the Bihari Brother's
Modern, Lew Chudd’s Imperial, Art Rupe's Speciaity, Leo
and Eddie Mesner’'s Aladdin, Leon Rene’s Exclusive; Ex-
cello in Nashville, Savoy in Newark, King in Cincinnati and
many others around the country.

Regarded as a "'specialty field,”” records on such labels
were expected to sell only in the blues field, in fact, when
an r&b record—or for that matter a country record (also a
specialty field), had pop overtones it was regarded as likely
to bomb. Such a record was termed a “hybrid.”

But a new era was at hand, and the barriers separating
the musical categories were to be largely erased. There
were various socio-music reasons for the onset of the new
day. They included:

1) Improved communications: increased travel and radio
broadcasting were giving the broad pop market some fa-
miliarity with rhythm and blues, which heretofore had been
a self-contained cultural entity. Deejay Alan Freed was a
giant factor.

2) Population migrations: Southerners, black and white.
during the war years moved into large northern industrial
areas to work in defense plants; they brought with them

their love of Southern rural blues. Urban blues was also
reaching beyond its normal black market and reaching be-
yond its normal black market and reaching the pop au-
dience. These population migrations were also stepped up
by developments in agricultural and mining, which moti-
vated many Southerners to seek residence in large indus-
trial cities.

Meanwhile, in the world of pop music, a subtle change
was taking place: The band business, once the most glam-
orous facet of the pop music field, had aiready virtually col-
lapsed. Tastes were changing and there was a shiftin inter-
est from the band to the vocalist. In addition, the band
business had become uneconomic and '‘risk’’ money was
not so readily available for a field no longer lush.

Jazz, too, had entered a culturaily important phase—the
bop era, with such prophets as Charlie Parker, Thelonious
Monk, Dizzy Gillespie and Charley Christian. But while bop
had its fanatical devotees and was a major contribution on
a musico-cultural level it did not sustain itself as musical
fare for the mass market.

Thus, a vacuum existed in the pop field. This was quickly
filled by the exciting music of the Negro, records like Willie
Mabon’s ‘| Don't Know,” Chuck Berry's '‘Maybelline,
Little Richard’s ""Long Tall Sally,” Ruth Brown's “Mama,”
and dozens of other records by Fats Domino, the Clovers,
the Drifters, Clyde McPhatter (once the Drifters’ lead
singer), Billy Ward's Dominoes, spilled over into the pop
field.

The dam was broken and the pop music field was thrown
into virtual chaos. The new wave was fought by the entire
pop establishment. Including critics, a&r men, so-called
professional songwriters and publishers. They regarded
the new music as repetitious and cheap; but they were
powerless to stop its expansion because the chief arbiter
was the youngster with a dollar in his pocket and he knew
what he wanted. And what he wanted was definitely not the
"big ballad’ done by a traditional artist to the syrupy ac-
companiment of strings.

The time was now ripe for another major development in
the history of rock: White artists, seeing the success of r&b
in the pop field, began to cover r&b tunes—for instance
Perry Como cut "Ko-Ko-Mo,” Tennessee Ernie Ford cut "'{
Don‘t Know’ and even country artists began to cover r&b
as manifested by such sides as Ernest Tubb's version of
Chuck Berry’s “Thirty Days.

A corollary development to the above also occurred.
Black artists having a taste of the broader pop market,
sought to become more pop.

Thus, a hyrid, rock’n'roll, was born. Often, such records
were inferior to the pure product; and purists such as Ah-
met Ertegun were well aware of this and regarded it with
some sadness. But they realized that this polienization
brought an incomparably rich vein into the pop field.

The final clincher’to the early development of rock came
about as a result of the vision and talent of Sam Phillips of
Memphis, founder of Sun Records. Phillips had become in-
terested in Negro blues. He opened a studio and recorded
such key artists as Muddy Waters, whose masters he

turned over to Chess. He also recorded B.B. King, and he
turned out a smash, "“Rocket 88" by Jackie Brenston.

Fully aware that many white Southern artists dug the
blues, Phillips expanded his roster to include white vocal-
ists. In the course of a relatively short span of years he des-
covered Elvis Presley, Jerry Lee Lewis, Johnny Cash, Carl
Perkins, Roy Orbison, Charlie Rich, as well as releasing
such instrumentals as Bill Justis’ "‘Raunchy.”” Phillips ac-
complished this prior to the currency of the term “‘blue-
eyed soul,”’ and through this accomplishment he radically
changed the entire music scene. For his artists “tied it all
together,” infusing the pop market with elements of blues,
country and gospel. Presley, who was acquired by RCA
Victor in 1955, quickly became known as the ‘‘greatest
rocker of them all."" His great early disks on Sun were gut
blues, such as “Mystery Train,” “"Lawdy Miss Clawdy''—
sides which reflected the influences of Arthur (Big Boy)
Crudup.

The Sun artists also were vital in bringing the country in-
fluence into the rock’n’roll field, for everyone of the afore-
mentioned vocalists were steeped in the country tradition.
Presley's first hit, in fact, was Bill Monroe's "'Blue Moon Of
Kentucky," originally a hit for the father of bluegrass. Sim-
ilarly, Jerry Lee Lewis coupled his Sun rocker smashes,
such as "‘Great Balls Of Fire'' with such country classics as
"You Win Again.”’

Just as the invasion of Negro blues was fought by the
pop field, the success of the great Sun artists was resented
not only by the pop field but also by a larger segment of the
country field. The reason was simple. These artists, notably
Presley, were scoring on all the charts—pop, r&b and
country. On the latter chart these artists, notably Presley,
were displacing artists associated with ““Grand Ole Opry
And Presley did not come up through traditional "'Opry’
channels. The irritation reached a high point one day when
Billboard was asked to delete Presley from the country
chart, “'because this is only nigger music.

Much encouragement was provided to the field of
rock’'n’roll by Broadcast Music Inc. Organized in 1940 by
the broadcasters who wished to set up their own music li-
censing organization, BMI was faced with the necessity of
creating a pool of music. It found fertile areas which had
been neglected heretofore—namely, r&b and country. To-
day, of course, BMI has gone into all music areas, but it
maintains its leadership-in these root areas.

Such is the background of rock. The British Years and
other manifestations represent a later era and a later devel-
opment. The early years saw the introduction of the basic
American music forms to the mass market. And the fact
that the new music survived massive opposition was a trib-
ute to the validity of the material. It was also a tribute to in-
die record labels who, although never representing more
than approximately 15% of the industry’s total dollar vol-
ume, prove to be great innovators. They brought many ad-
vances to the industry, inciuding the stereo record (intro-
duced by Audio Fidelity’'s Sid Frey)—but perhaps their chief
contribution was the revitalization of American music, and
much of the pop music of the world, with rock'n'roll
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The following list of evenis are intended as representative highlights in the opinion of
the special issues staff and its consultants, and are not intended to be exhaustive.

bes

I

1954

® The Chords write and record "Sh-Boom,"” subsequently
released on Atlantic’s Cat label. The disk crosses from r&b
to the top 10 of the pop charts, and becomes one of the
premier tunes—some say the first—of rock'n’'roll. The song
is also coverec by Mercury’'s Crew Cuts, whose version
goes to No. 1 pop.

® Bill Haley anc the Comets, signed tc Decca by Milt Gab-
ler, record ““Rock Around The Ciock’ ir New York April 12.
The record becomes an anthem of the new musical age,
and figures in MGM’s ""Blackboard Jungle,” itself one of
the first movies to recognize the imp=r ding revolution.

® Sam Phillips’ 5un label releases Elvis Presley’s first com-
mercial disk Julv 19, coupling "That's All Right Mama'’ with
"‘Blue Moon Of Kentucky. ' It was recorded in Memphis two
weeks earlier.

e Deejay Alan Freed movsas from WJW Cleveland, to bow
on the New York airwaves in September. His Rock'n’Roll
Party shows or WINS, and his multi-artist concert pack-
ages, speed up the momentum of th= rock’n’roll band-
wagon.

7955

® Pat Boone sicns to Randy Wood’s Dot Records, to be-
come second cnly to Elvis Presley ir rock's popularity
stakes (and disk sales) during the '50s._with hits like ""Ain’t
That A Shame,” "I'll Be Home,” “Tutt Frutti,”" "I Almost
Lost My Mind"" and “‘Friendly Persuasicn.”

® Fats Domino’s ""Ain’t That A Shame" battles a cover ver-
sion by Pat Boor e, and becomes the Fat Man'’s first pop hit.
He subsequentwy lends his considerasle weight to the
rock’'n'roll impetus, with million sellets like ‘'‘Blueberry
Hill,” “Blue Morday,” “I'm Walkin’,”” ‘Be My Guest’’ and
“"Walking To New Orleans.”

® Chess Recorcs issues the first single by Chuck Berry,
“Maybellene.” It becomes a top five pop hit, launching one
of the most cre&tive and influential careers of rock’n’roll.
e Little Richard records " Tutti Frutti’’ in New Orleans Sep-
tember 14, his first release for Art Rude’s Specialty label,
and the first of seven seminal rock’n’'roll million sellers for
him.

1. Sun Records’ millior dollar quartet in 1956: cerry Lee Lewis, Carl
Perkins, Elvis Presley and Johnny Cash. (Sun Records photo) 2. In
1955, Jerry Leiber and Mike Stoller sign what mey have been the first
independent production deals of the rock age with Atlantic Records.
Later, this photo was taken with Jay & the Americans. Mike Stoller and
Zerry Leiber are seconc and third from the right, “espectively. (Popsie
photo) 3. Producer Phil Spector’s first triumph was the Teddy Bears'

To Know Him Is To Lose Him," a 1958 hit. With 1im in the group was
Marshall Leib, right, ard Annette Kleinbard, later to become a suc-
cessful songwriter under the name of Carol Connors. (Popsie photo)

4. Dick Clark gives the Coasters a
rundown before going on American
Bandstand in 1958. (Popsie photo)
5. At Woodstock, some 450,000
ceople participated in the ultimate
rock festival, Aug. 15-17, 1969.
(‘WVide World photo) 6. Mick Jagger
looks on in consternation as Hell's
Angels ‘security guards' set a grim
example at Altamont, Cec. 6, 1969.
(Wide World photo)
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e Jerry Leiber and Mike Stoller sign what is arguably one of
the firstindependent production deals of the rock age, with
Atlantic Records, November 12. The association yields a
catalog of classics, by artists such as the Coasters, the
Drifters, Clyde McPhatter, Ruth Brown and Ben E. King,
among many others.

® Elvis Presley joins RCA Records November 21, when
manager Col. Tom Parker sells the singer's Sun Contract
for $35,000. Presley's first RCA disk, ‘“‘Heartbreak Hotel,"
sweeps to No. 1 nationally early the following year

7956

® Elvis Presley makes his first national telzvision appear-
ance, on Jimmy and Tommy Dorsey’s 'Stage Show'' Janu-
ary 6. He is filmed from the waist up.

® 20th Century Fox releases Elvis Presiey’s first film, *Love
Me Tender.”” The studio’s advertising proclaims him as
“Mr. Rock'n’'Roll.”

® Carl Perkins cuts “‘Blue Suede Shoes’* December 26. It
becomes a major hit for him, and for Sun Records, which—
despite the departure of Elvis Presley for RCA—continues
its contribution to rock’n’roll with artists like Jerry Lee
Lewis, Roy Orbison and Charlie Rich.

1957

® Buddy Holly records “"That'll Be The Day' at Norman
Petty’s studio in Clovis, New Mexico. The disk, issued by
Coral later the same year, becomes the first and biggest hit
of Holly’s brief but influential career.

® "‘American Bandstand” makes its nationwide debut on
ABC-TV August 5, picked up from Philadelphia’s WFIL-TV.
The Dick Clark-hosted show becomes a talent springboard
for many recording acts, and, ultimately, a fixture of
rock’n'roll.

7958

® Elvis Presley is inducted into the Army March 24 in Mem-
phis, Tenn., to become Private U.S. 53310761, for two
years.

e Jim Stewart and his sister, Estelie Axton, launch Jaxon
Records, subsequently renamed Satellite, then Stax. From
1960, the Memphis company grows to become a vital crea-
tive force in soul music, contributing to its popularity explo-
sion in the mid '60s with acts like Booker T. and the M.G s,
Rufus and Carla Thomas, Otis Redding, Eddie Floyd and
Sam & Dave.

(Continued on puge R-42)
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LEGENDS BEFORE
OUR TIME

A decade of great rock on RSO
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A Billboard Spotlight

DECEMBER 2, 1978, BILLBOARD

‘The Billboard's latest survey indicates that many jockeys be-
lieve the quality of the pop platter has seriously deteriorated during
the past year and yearn for disks to match those released in the
late 1930s and early 1940s. Several jockeys are strongly opposed
to the rhythm and blues influence on pop music. .. . 3ob Tilton,
WMFM, Madison, for instance, comments, ‘Granted the teenager
buys many records, but how about some records for adults that
don’trock, roll, wham bam, or fade to flattones.” . . . Chuck Blower,
KTKT, Tucson, ‘Looking back over the years, it seems to me that
with the tremendous upsurge of r&b into the pop crop—the almost
complete absence of good taste, to say nothing of good grammar—
this has been the worst and certainly the most frustrating pop year |
have ever known.” = " (Billboard, Nov. 12, 1955)

In terms of national popularity, rock’'n’roll was born of a syn-
thesis of the funky grassroots qualities of r&b and country with pop
subject matter and artists that made it more acceptable to the mass
teen white audience. Initially, it was closer to the roots, and
"Sh-Boom" firstissued by the r&b group, the Chords, is often cred-
ited as the first rock record. It did not gain wide acceptance until

recorded by a pop group, the Crew Cuts, however. At first, the pop
versions repeatedly outsold the originals, and along with the Crew
Cuts, the most successful in this area was Pat Boone, with covers
of “Ain't That A Shame’ (a Fats Domino cover) and "Tutti Frutti”
(Little Richard).

Bill Haley took rock outside the confines of the United States and
also established a tradition of breaking hits through movies, as
many were introduced to "Rock Around The Clock<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>