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Govt. Luminaries
Keynoting IMIC

WASHINGTON-=Late additions to the
IMIC keynoters lineup are James T. McIntyre
Jr., director of the Office of Management and
Budget, to discuss the national and inter-
national cconomic picture and Sen. Alan
Cranston of California. to discuss the state of
the nation. They will both speak on opening
day, Thursday (24).

WASHINGTON—-Two topics from todav’s
headlines. the Warner Communications re-
ward fund for information leading to counter-
feit, piracy and bootleg convictions. and the
union of three European independents to
counter the hegemony of multinational com-
panies (sce both stories on this page), are cer-
tain to spark debate this week at Billboard’s
International Music Industry Conference.
which begins here Wednesday (23).

Both touch issues vital to the global music
industry leaders who will gather here. with
particular relevance to two of this year's IMIC
panels, “Piracy: A Global Threat.” chaired by

{Continuéd on page 57)
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WCI Posts $100,000

Counterfeit Bounty

By RICHARD M. NUSSER

NEW YORK-—-Sharp-eved retail and
warchouse clerks are expected to be in the
forefront of a $100.000 drive against coun-
terfeiters. pirates and bootleggers mounted
bv Warner Communications Inc.

While the dramatic bounty program un-
veiled Thursday (17) by WEA's corporate
parent is open to anyone providing infor-
mation lcading to the arrest and conviction
of so-called “music thieves.” WCl is clearly
hoping to enlist the cooperation of those on
the marketing firing line.

The unprecedented program provides
for cash awards totaling $100.000 payable
to persons supplying information on illegal
duplicatien that results in conviction. The
amount of the rewards will be determined
by a pancl of experts drawn from within
and outside the recording industry.

WCT’s bounty program is a result of the

disclosure at the recent National Assn. of

Recording Merchandisers convention that
90% of 500 retail outlets surveyed revealed
some form of counterfeit stock. The survey
was carried out over six months by the
Recording Industry Assn. of America.

“In view of this evidence and our major
stake in the record industry we felt it in-
cumbent upon us to take this step.” ex-
plains David H. Horowitz. otficc of the
president at Warner Communications.

“The virus of counterfeiting and piracy
has so infected our industry that severe
steps must be taken to help stop its spread.”
adds Horowitz.
cash rewards will help spur the flow of in-
formation needed to convict those who dis-

(Continued on page 25)
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NAB Probes AM Spacing

“We believe our offer of

European Indies
In Licensing Link

This story prepared by Willem Hoos in
Amsterdam and Mike Hennessey in London.
AMSTERDAM—In a move conceived "as a
defense against the steamroller momentum of
multinational conglon crates.” threc major
European independent record companies are

Joining forces (o attract licensing deals tor the

10 countries in which they operate.

Inelco (Benelux). Teldec (West Germany.
Austria and Switzerland) and Sonct (Den-
mark. Finland. Swedzn and Norway) are
planning to pool their resources in this as yet
unnamed cooprrative venture.

The project is the first of its kind to be un-
dertaken in the record industry and it parallels
the initiative of independent European music
publishers in establisking the United Euro-
pean Publishers Collective. involving Sweden
Music (Scandinavia), ATV (U.K.). Meiscl
(Germany. France. Austria and Switzerland).
Durium (ltaly}. Kluger (Benelux) and Armo-
nico (Spain).

Says Wim Brandsteder. managing director

tContinued on page 56)

By DOUG HALL

LAS VEGAS—From the kickoff spcech of National Assn. of Broadcasters
president Vince WasileWwski Sunday (13) to the final day (16) remarks of Rep.
Lionel Van Deerlin (D.-Calif’). 9 kHz dial spacing was on the tongues of
speakers at this 58th annual convention and international exposition of the
broadcast industry.

And it was on the minds of many of the 6.500 radio broadcasters as they
arrived and went home. 9 kHz spacing of the AM band is a method to crowd
stations closer together so more can go on the air. Itis a system used in Europe

(Continued on page 29)

U.S. Jazz Floods Europe

LONDON-—This summer Europe will sce the biggest ever invasion of Amer-
ican jazz musicians for ¢ mammoth festival program which runs from April to
Oclober. The activity extends from Pori in Finland to Pisa in ltaty. from Lon-
don to Ljubljana in Yugoslavia. from Willisau in Switzerland to Warsaw in
Poland.

Impresario George Wein will be promoting major jazz festivals in London:
Alexandra Palace. July 1110 13. Nice (July 12-22) and Munich (July 10 to 12)
and “syndicating™ many of his acts to smaller festivals around Europe.

(Continued on page 3)
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RED RIDER/DON'T FIGHT {T? (ST-12028- When the heat is on—Don't
Fight 1t! Red Rider, they're abeut as hot 3s you can get! White Hot—the
new single (4845). On Capitol Records % Tapes. Produced by Michael
James Jackson. (Advertisement)

A classic song. A brilliant contemporary performance. Demanded by lis
teners and programmers as the new release from the double platinum
album One Voice, (AL 9505) it's an instant blockbuster single. Barry
Manilow's "I Don't Want To Walk Without You,” composed by Jule Styne
and Frank Loesser. (AS 0501) Another Manilow milestone on Arista
Records. (Advertisement)

(Advertisement)

Her sensational hit single is

“Line Jn The Me

from the album Melissa Manchester. ., s5¢

_ OnArista
Records and Tapes.
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ol What’s Chick Corea up to

this time?

Al The man who started the

legendary Circle (with Anthony
Braxton, Dave Holland, Barry
Altschul); taught at Boston’s
prestigious Berklee School of
Music; founded the electrifying
Return To Forever, with which
he took fusion music to its
summit; introduced such vir-
tuoso players via RTF as Stanley
Clarke, Al DiMeola, Bill
Connors, and Flora Purim,; set
new standards of improvisation
in solo and duet albums
(including 1979’s Grammy-
winning Duet with Gary
Burton); who has recorded in
contexts ranging from
Flamenco to free jazz to rock;
who took a 13-piece band
with brass and strings on a
record-shattering world tour,
has, not surprisingly, done
something NEW.

It’s called Tapp Step.
And Warner Bros. Records is
staggered to have released it.

CHICK COREA.TAPSTEP

Produced by Chick Corea.
On Warner Bros. Records and Tapes. (BSK 34R5)
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LOS ANGELES—Thorn EMI has
taken another major step into video
by announcing Wednesday (16) in
London that it has reached an agrec-
ment with the JVC Victor Co. of Ja-

the JVC Video High Density (VHD)
and Audio High Density (AHD)
videodisk system.

Last month the major London-
based cntertainment conglomerate
revealed it would begin to market
prerecorded videocassettes through
its Capitol Records distribution net-
work in the U.S. (Billboard. March
29, 1980).

The agreement involves the estab-
lishment of facilities for the manu-
facturer of both disks and disk play-

pan to cooperate in the promotion of

ers, as well as the production of

home video and digitat audio pro-
grams.

Earlier. this year. Japancse elec-
tronics giant Matsushita indicated it
had adopted the JVC videodisk sys-
tem for worldwide marketing and
development (Billboard, Feb. 9,
1980). Since then, Matsushita has
been pushing hard to establish the
system as the standard among Japa-
nese hardwarce and software com-
panies. JVC is a subsidiary of Mat-
sushita.

The Thorn EMI/JVC agreement
could add considerable clout to
JVC’s hardware efforts. The two
other major vidcodisk systems—the
Philips/Magnavox/MCA optical la-
ser system and the RCA Sclect-
aVision capacitance system—have
already established major software

By JIM McCULLAUGH

alliances. The three hardware sys-
tems are all incompatible.

JVC’s VHD system has a groove-
less disk which the company claims
allows multiple special effects play
such as random access. slow motion,
still frame, fast forward and reverse.
The JVC systems records video and
audio information as pits rather
than grooves on the disk surface.

Referred to as an clectro-capaci-
tance system. information and track-
ing signals are picked up simulta-
neously by an electronically guided
stylus which slides along the disk
surface.

One major merit of the system.
JVC claims, is that videodisks for the
VHD approach can be manufac-
tured using the same basic facilities
as conventional audio disks.

Ge. ~<ial™ Lo

——Thorn EMI-JVC In Videouisk Contract——

The video trade in the U.S. re-
ceived an update on the system via
videotape (compliments of the Tele-
vision Digest newsletter) at the re-
cent ITA Seminar in San Diego.

The latest version uses 10-inch
vidcodisks compared to the original
12-inch disks introduced two years
ago. The smaller size represents a re-
duction in raw matcerials for both
players and disks. Playing time is
two hours.

A sccond innovation is a random
access function as well as use of a
holder (caddy) for the disk. Other
features highlighted at ITA in-
cluded: two audio channels, vari-
able speed fast and slow motion. still
frame, a scrambling signal which
prevents copying of program mate-
rial on the disk to videocassette. and

interface capability with a PCM
digital audio processor.

Discussions, according to Thorn
EMl and JVC. are also taking place
with other worldwide companies re-
garding the provision of hardware
and software for the system.

JVC is planning introduction of
the system in Europe and the U S. by
the end of 1981 Both the Philips/
Magnavox/MCA optical system
(through both MagnaVision and
U.S. Pioneer) and RCA Sclect-
aVision (and licensce Zenith) are ex-
pected to be in national U.S. distri-
bution with hardware by then. No
pricing for the wmitial hardware has
been set by JVC

provided by Mike Hennessey.

Assistance in preparing this story

SURVEY SHOWS POWER

Collegians

Constant

Buyers Of Records

By ED HARRISON

LOS ANGELES—A comprehensive survey on college student goods and
services consumption reveals that 47% or 5,422,000 students (based on an esti-
mated student population of 11.500.000) purchased 10 or more records or

TIME-LIFE
INTO RETAIL
WITH VIDTAPE

By IRV LICHTMAN

NEW YORK-Time-Life Video
will enter the retail level for the first
time in June with a videotape by the
Kinks, called “One For The Road.”
several weeks after Arista Records
markets a two-LP set by the group
of the same title.

The company, having todate lim-
ited its prerecorded video repertoire
to direct response sales, particularly
its Video Club, will follow this re-
lease with 12 10 20 videocassetie ti-
tles for retail sale late this summer,
according to Jon Pecisinger. former
vice president of marketing at Poly-
Gram Distribution Inc. Peisinger
has joined Time-Life Video as vice
president and director of retail mar-
keting, a new division.

The Kinks project, produced by
Time-Life Video at a concert in
Providence. R.1.. will feature both
material from the new album plus

(Continued on page 50)

tapes within the past year. The sur-
vey. conducted in the spring of 1979
by Communications & Advertising
Services to Students, utilizing the re-
search by Belden Associates. ran-
domly polled 504 students at 27 col-
leges and universities across the
country.

Some 20% or 2.307.000 of those
polled bought 19 or more records.
22% or 2.538.000 purchased 16 or
more, 28% or 3.230.000 purchased
13 or more, 54% or 6.229.000 pur-
chased seven or more, 77% or
8.803.000 purchased four or more,
and 92% or 10.613.000 bought at
least one record or tape a year.

In a monthly polling. 44% or
5.076.000 bought one or more ree-
ords, 13% or 1.500.000 purchased
four or more, 3% or 346,000 pur-
chased seven or more, 2% or 230,000
purchased 13 or more and only 1%
or 115.000 bought 16 or more pteces
of recorded product.

The survey also reveals that 57%
listen to radio less than two hours a
day and of that figure 20% listen less
than 30 minutes. Some 36% listen for
two but less than six hours while
only 3% listened for more than eight
hours a day

More than eight miltlion students
or 70% own stereo cquipment and

(Continued on page 25)

Digitals
In Debut
At CBS

By ALAN PENCHANSKY

CHICAGO-—-CBS Records will
lift the wraps from its new digitally-
mastered product series with a for-
mal presentation in New York May
13. The launch is expected to be the
biggest major label move into digital
todate.

There will reportedly be several
facets to the launch including intro-
duction of a special new CBS logo to

identify digital product. creation of

a special audiophile marketing
thrust, and release ot product that
crosses several musical boundaries.

According to one CBS exccutive,
the “product will cover the main
areas of music.” Todate, digital al-
bums have concentrated primarily
on classical repertoire.

RCA. Angel. Warner Bros., Lon-
don and other labels already are in
the stores with digital albums. The
CBS move, however, promises (o
give the biggest push yet to the ad-
vanced recording method.

A formal press presentation will
be held at CBS recording studios
and will include playback of digital
master tapes. Final details of the
launch, including the list price of the
new scries and its name, haven’t yet
been revealed by the company.

Also to be unveiled are the results
of recent work in upgrading of press-
ing quality through development of
a spccial “audiophile™ grade pro-

(Continued on page 16)
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BREAKING UP—Neil Sedaka, right, watches as pool champ Steve Miserak
demonstrates a tricky shot at a recent party at the Privates club in New York

to celebrate the release of the Elektra artist's latest album, ““In The Pocket.”

LOS ANGELES RECEPTION:- ,

BMI, Film Group Host
Chinese Arts Educators |

LOS ANGELES-BMI and the
American Film Institute are honor-
ing a music education delegation
from the People’s Republic of China
with a reception at the American
Film Institute here Tuesday (29).

The delegation is in the U.S. 10 at-
tend the Music Educators National
Conference and to visit key institu-
tions of music education throughout
the country.

Since normalization of diplomatic
relations between the U.S. and
China. the Center for United States-
China Arts Exchange has been send-
ing art materials to China.

It also has provided the Ministry
of Culture with information on
American arts education institutions

U.S. Jazzmen, In Droves, Awaiting European Festivals

® Continued from page |

Claude Nobs stages his 14th Mon-
treux Jazz Festival July 4 to 20. and.
in Holland, Paul Acket presents his
fifth and biggest-ever North Sca
Jazz Festival at the Hague, July 11 to
13. The North Sea event will involve
more than 500 musicians.

Among the major jazz acts that
will be criss-crossing Europe this
year are Dizzy Gillespie. Oscar Pe-
terson, Herbie Hancock (with an all-
star sextet including Eddie Hender-
son, Bennie Maupin, Julian Priester,
Billy Hart and Buster Williams), Bill
Evans, Gerry Mulligan, Stan Getz.
Sarah Vaughan, Carmen McRae,
Chet Baker. Art Pepper. the Mercer
Ellington Orchestra, Stanley Clarke,
Jimmy Smith, Al Cohn with his old
partner Zoot Sims, Lionel
Hampton’s All Stars, B.B. King,
Wallace Davenport, Muddy Waters.

the Brecker Brothers. Chico Ham-
ilton and the Art Ensemble of Chi-
cago.

The idea of presenting specially
assembled all-star groups is one that
is gaining currency among festival
promoters and. in addition to those
of Lionel Hampton and Herbie
Hancock. there will be a number of
other star-studded combos on view.
Gracing the Alexandra Palace,
North Sea and Nice Festivals will be
the Basie Alumni with Billy Mitchell,
Jimmy Forrest, Al Grey, Joe New-
man, Harry Edison. Eddie Jones,
Nat Pierce and Gus Johnson.

Nat Adderley is assembling the
Cannonball Adderley Brotherhood,
as a tribute to his late brother. and
Benny Carter will front an all star
group featuring Budd Johnson, Ce-
cil Payne, Jimmy Maxwell, Curtis
Fuller, Ray Bryant and Oliver Jack-
son.

Art Blakey will be leading an aug-
mented Jazz Messengers outfit. Con-
cord Records will sponsor the Con-
cord Super Band, featuring Scott
Hamilton, and Connection '80 will
feature Ron Carter, Tommy Flana-
gan, Jimmy Owens, Slide Hampton
and Clifford Jordan with two

Billboard (ISSN 0006-2510) Vol. 92 No. 17 is published weekly by Biliboard Pubiications, Inc.,
One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, Con-
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French-based American exiles.
drummer Kenny Clarke and saxo-
phonist Hal Singer.

MIKE HENNESSEY

Here’s a country-by-country
breakdown of the European jazz fes-
tival scene:

BELGIUM

Juul Anthonissen writes:

For a small country. Belgium is
well endowed with jazz festivals.
Opening event of the summer will be
the 10th International Lazy River
Festival at Gentbrugge (May 23 to
25), which this year will present the
Lionel Hampton All-Star Band. Al
Casey, the Harlem Jazz & Blues
Band and a number of European
combos,

The third Gouvy International
Jazz Festival will feature Art Bla-

(Continued on page 32)

and has been consulted by the Chi-
nese with sequests 10 recommend
artist/teachers for assignments in
China.

Antipiracy Move
Gains Steam In
Africa’s Kenya

By RON ANDREWS

NAIROBI—In what’s considered
an antipiracy first in Africa. Kenyan
member firms of the local chapter of
the International Federation of Pro-
ducers of Phonograms and Video-
grams have instituted legal proceed-
ings against known pirates here. and
have succeeded in obtaining favor-
able court rulings.

Concerned at the effects of piracy
on an already small market. the
chief executives of Phonogram (Last
Africa) and AIT Records (Kenya)
have engaged the assistance of a lo-
cal attorney, W. Deverell, who
through clase laison with IFPI in
London and close cooperation with
law courts in Nairobi has managed
to obtain several rulings or settle-
ments in favor of the record com-
panies.

Piracy in Kenya takes the form of
unsophisticated recordings on hi fi
units. and further duplication on
high-speed copiers. allowing pirates
o offer for sile any selection of
available hits at a going rate of two
albums for 35.

The problem has aftlicted both lo-
cal and international artists, and

(Continued on page 58)
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General News

Cetec Gauss Big In East Europe
U.S. Tape Duping Equipment Firm Succeeding In Bloc

By ELIOT TIEGEL

LOS ANGELES—Cetec Gauss.
American manufacturer of tape du-
plicating equipment. has its machin-
ery in five Eastern European na-
tions: Hungary, Yugoslavia. Poland.
the German Democratic Republic
and Czechoslovakia.

This strong penetration within the
Eastern Bloc is based on the desire
among these nations to have the
same quality technology as Western
nations, explains Mort Fujii, the
company’s president.

“The Eastern European nations
take their lead from Western Eu-
rope,” says Fujii. “particularly Ger-
many. They talk to the Germans a
lot and we have installations at 11
companies in West Germany.”

Cetec Gauss is also the only
American tape duplicating com-
pany to have a London sales and
service office which provides cus-
tomers with assistance and parts.

The satellite countrics don’t look
to the Soviet Union for technology
anymore, Fujii contends. The
U.S.S.R. doesn’t have the tech-
nology in tape duplication. anyway.
the executive continues, “so these
nations must look to the West for
this kind of equipment.”

And the changing political cli-
mate in Europe allows these nations
to look to the U.S. for technology
and to get into trade deals, whereas
in past decades. they could not get
involved with American firms.

Cetec’s equipment is the Series
1200 duplicator and it can be found
in these Eastern European com-
panies:

Hungaroton, Dorog, Hungary,
the state run record company and
the first East European installation;
Jugoton Records, Zagreb and RTV
Ljubljana Records, Ljubljana, both
Yugoslavia; Prasa-Tonpress, War-
saw, Poland; VEB Deutsche Schall-
platten, East Berlin, East Germany;
Gramofonove Zavodny Records,
Lodenice. Czechoslovakia.

The duplicators turn out prere-

(Continued on page 48)

CBS Ups Prices
On Multiple LPs

NEW YORK—CBS Records is in-
creasing the list price of 22 selected
muitiple LP sets including Pink
Floyd’s top selling “The Wall.”

Effective Monday (21) all KC2,
KE2 and KZ2 record sets are being
increased from a suggested $11.98
list to $13.98. These include “Live At
The Greek™ by Neil Diamond.
“Willie & Family Live” by Willie
Nelson, “One For The Road” by
Willie Nelson and Leon Russell,
“Circle In The Round” by Miles
Davis, “Double Live Gonzo” by Ted
Nugent, “A Decade Of Rock N’
Roll” by REO Speedwagon, “Out
Of The Blue” by ELO, “I Wanna
Play For You” Stanley Clarke and
“Live/Coast To Coast™ by Teddy
Pendergrass.

Going up from $13.98 to $15.98
are all PC2, PE2. and PZ2 titles. In
addition to “The Wall” these in-
clude “War Of The Worlds” nar-
rated by Richard Burton. *“Live
Bootleg” by Aerosmith, “California
Jam II” by various artists, “An Eve-
ning With Hancock And Corea™ by
Herbie Hancock and Chick Corea,
“8:30” by Weather Report, “Havana
Jam,” various artists, “At Budo-
kan” by Bob Dylan, “Havana Jam
II,” “Live” by Lou Rawls, “Two For
The Show™ by Kansas, and “Winner
Takes All” by the Isley Brothers.

Good Connection: Cetec Gauss president Mort Fuijii, left, observes technician
Sam Tomita check out the wiring on a Series 1200 tape duplicating unit.

wmne: HE’S NOT TALKING s

[ Fead Out At RCA?
| Exec Shuffle Seen

NEW YORK-—-Although Bob
Fead is expected to leave his post as
division vice president of RCA Rec-
ords-U.S.A.. his departure date and
possible new label affiliation remain
at week's end one of the most in-
triguing executive shuffle enigmas
of recent ycars.

The rumored departure of Fead,
who joined the label in February of
1979, shortly after the creation of the
RCA-A&M distribution organiza-
tion and was named to his present
post last August, first surfaced at the
beginning of the week.

A label spokesman in New York
could not at any point confirm or
deny Fead’s situation, declaring he
could not reach key executives—who
had departed for a Latin America
meeting—nor Fead himself.

Fead, who had flown to New
York by midweek. was not returning

RSO DRIVE

calls. but was understood to be con-
ducting “normal business” meetings
at the label’s headquarters.

Fead. it’s been known that Fead had
resisted relocating to New York
from Los Angeles and. further,
could not convince the label that its
future lay as a West Coast opcration.

Additional rumors circulated that
if he indeed was leaving RCA, likely
label candidates for his services in-
cluded CBS. Motown or 20th Cen-
tury-Fox, which is manufactured
and distributed by RCA.

And there scemed to be logic to
contention that upon his departure
Fead might be replaced by Jack
Craigo, former executive at CBS
Records, who recently joined RCA
as managing director of its U.K. op-
eration.
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Whatever the eventual position of

_Executive Turntable

Record Companies

Charles Kaplan named to the new post of contemporary music a&r associate
director for Epic Records in New York. He was production director for DIR
Broadcasting. .. . Randy Hock is now album promotion associate director for
Arista Records in New York. He was Arista’s West Coast promotion director.

. PhyHis Palmetto joins Elcktra/Asylum in Los Angeles as national singles
specialist. She comes from WEA where she was a singles specialist in the New

York branch. . . . Patty Kean is promoted at Columbia Records in New York to
merchandising manager. She had been East Coast artist development man-

Urie Caparro

Palmetto

Peisinger

ager. ... Jim Urie takes over as branch manager for the New York market with
CBS Records. He was Miami market branch manager. ... James Caparro is
upped to New York market sales manager for CBS Records He was New York
sales representative. . . . At the CBS Records branch in Miami, Larry Golinski
moves o the post of branch manager sales manager. . .. Myron A. Hyman be-
comes vice president of business and adminislralion for CBS Video Enter-
prises in New York. He was associate general counsel for CBS Inc. since Au-
gust 1977 before stepping into this new post. . .. Rod Huff named to the post of
fulfillment dircctor for Capitol Records in Los Angeles. He was administrative
coordinator. . . . In two appointments at Capitol Studios in Los Angeles.
Charles Comelli and John Hanlon are now recording production manager and
night recording supervisor, respectively. Comelli was production manager of
Capitol’s film and video department and Hanlon worked in mixing. editing
and studio maintenance at several Los Angeles studios. . . . Jefl Backer be-
comes New York promotion manager for Arista Records. He was Arista’s San
Francisco promotion manager. ... Staff changes at WEA include Scott W.
Stephens becoming a field merchandiser for the Baltimore/Washington sales
office. Stephens had been a sales representative for MCA. Roy Emory joins the
WEA promotion staff in Cincinnati as the r&b promotion person representing
Elektra/Asylum product. Emory was a regional marketing and promotion
representative for King Records and CTI Records and recently was an inde-
pendent promotion person in Ohio. The WEA data processing department in
Burbank is reorganized with Burt Margolis having his field support manage-
ment post expanded to include all nationally implemented computer oper-
ations. Conrad P. Reslock is shifted to development programming manager.
He joined WEA in April 1979 as a data processing analyst. ... Michael Mar-
tucci and Stephen Bonanno named Stff Records distribution director and
Stiff sales director, respectively, in New York. Martucci was national accounts
manager at Arista while Bonanno was an ICM agent. . . . Jack Kreisberg joins
Radio Records in Ft. Lauderdale, Fla.. as East Coast operations director. He
was Eastern regional sales manager for CTI Records. Also there, Marc Lamaze
joins as national AOR coordinator and Greg Eagle comes in as secondary Top
40 promotion coordinator. Lamaze was with Phonogram/Mercury in local
Florida promotion and Eagle was director of marketing services for BOK Mu-
sic Productions and an inventory specialist for CBS Records. They join
recently hired Barbara Glass, who is national secondary promotion director.
She was working with Tone Distributors and in Polydor regional secondary
promotion before that. ... Beverly Padratzik is now general manager of the
new Polish Records in New York. She was national promotion director for Bill
Graham Management.

Marketing

Michael Vassen, Record Bar’s district supervisor based in St. Louis. moves
to the home office in Durham, N.C., to become merchandising and promo-
tions coordinator. Replacing him in St. Louis is Fon Denton, manager of the
North Hills store in Raleigh. The new manager in North Hills is Doug Ses-
soms, who was an assistant manager in Durham. Connie Vassen exits her man-
agerial post of the St. Louis Record Bar to join her husband in Durham. She is
being replaced by John Orr, assistant manager in Springfield, Mo. Other man-
agerial moves include Susan Austin, who is being transferred from Ports-
mouth, Va.. to Winston-Salem. N.C. and Evelyn Morgan, assistant manager
in Morrow. Ga., becomes manager in Portsmouth. . .. Charlie Wrobbel is now
promotion director for House Distributors in Kansas City. Mo. He was a field
sales representative for House.

Related Fields

Jon Peisinger joins Time-Life Films in New York as a vice president and
director of retail marketing for the video division. Formerly. he was marketing
development vice president for the PolyGram Corp. and he has also held retail
marketing positions at Arista and Elektra/Asylum Records. ... Winston H.
“Tony” Cox and Michael Fuchs are new senior vice presidents of Home Box
Office in New York. Cox is upped to sales/marketing senior vice president
from vice president. Fuchs is programming senior vice president. up from vice
president. . . . Leslie Dame returns to Le-Bo Products Co. Inc. as sales and mar-
keting vice president in Maspeth, N.Y. Dame, one of the founders of the busi-
ness, had been in semi-retirement. ... Michael D. Marks, an executive of
Madison Square Garden in New York is named advertising and marketing
senior vice president for Resorts International Hotel Casino in Atlantic City.
N.J. Also. Colin Wilson, director of entertainment at Resorts International Ho-
tel Casino. is upped to entertainment vice president. . . . Theresa Levy is now
tours and special projects vice president for Sight & Sound Management Ltd.
in New York. Levy was production coordinator for Rollers Productions. . ..
Will A. Wedel has been elected industrial relations vice president for Ampex
Corp. in Redwood City. Calif. He had been corporate director of industrial
relations since August 1979. . . . Tarra Thomas joins Lewis & Associates public
relations counsel in New York as vice president and account executive.
Thomas was corporate communications director for such companies as BSR
(USA) Ltd., and Superscope/Marantz. Inc. and was most recently a partner in
an independent public relations firm. ... Jim Thornton joins Robins Indus-

(Continued on page 78)
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General News

Billboard photo by Henry Diltz

HOLLYWOOD HOLLAND—Doobie Brother Michael McDonald and Capitol’s
Amy Holland, who McDonald coproduced with Patrick Henderson, listen to a
playback of her debut LP at Cherokee Studios in Los Angeles.

21st Harmony Hut Open In Maryland

NEW YORK —Schwartz Bros. ex-
tended its Harmony Hut retail chain
to 21 with the opening April 10 of a
4.200 square foot store in Forestville.
Md. The new mall outlet carries mu-
sical instruments, shect music, audio
equipment and accessories, in addi-
tion to the “area’s broadest selec-
tion” of records and tapes.

The new opening comes 4 month
after the launch of a Harmony Hut
store in Charlottesville, Va.. where
first month sales estimates have been
exceeded, according to company of-
ficials.

Additional store openings are
slated for later this year in Mont-
gomery, Md., and Fairfax. Va.

10

BARRY MANILOW
—WELCOME BACK

It's quite a fascination to see it all again
the lights and sounds and energy pulsing from

within

The music that surrounds you and makes you feel

at home,

makes you once again aware that we are, none

of us, alone.

It takes a talent quite unique to hold you in his

hands

and ease away the tensions and chaos of the

land,

It requires someone who has himself been
through the pain and strife,
to take you just outside yourself and help you

cope with life.

It takes a man who will stand on stage and say *‘I

need you too,”

To make a hectic world believe we indeed can

make it through.

Judge Refuses
Arista Request
For Tax Data

NEW YORK—A U.S. magistrate
has denied a request by lawyers for
Arista and its top r&b act, GQ, to
have the group’s former manage-
ment concern produce income tax
records in connection with the la-
bel’s claim that the management
firm had failed to properly promote
the act and its product.

Arista lawyers made the charge in
an affidavit filed in U.S. District
Court here in response to a suit
charging breach of contract brought
by Mister Vee Productions and
Vigor Recording Corp., headed by
Gabe Vigorito. Vigorito says he also
has a claim on the group’s hit.
“Disco Nights (Rock Freak)” which
he says was originally produced by
the group as “Soul On Your Side”
when GQ was called the Rhythm
Makers.

GQ now contends that those con-
tracts are void duc to Vigorito’s “‘self
dealing” and allowing Vigor
Recording “to decline into a state of
inactivity without funds and without
support staff” when it entered the
group into a prior PhonoGram dis-
tribution deal.

However. Magistrate Joel Tyler
ordered that a cassette tape related
to a deposition made by songwriter
Billy Terrell, a former employe of
the plaintiff corporations, be made
available to the defendants. Terrell,
says the plaintiffs, coauthored the
song in dispute.

Retailer & CBS To
Court Over Returns

NEW YORK—-A veteran New
York retailer and former one-stop
operator is challenging CBS Rec-
ords’ assertion that the merchant
must pay for the label’s inventory he
currently possesscs. or arrange for a
limited return on the goods and for-
feit further dealing with CBS.

The claim and counterclaim is
part of a suit filed in state Supreme
Court here brought by CBS in an ef-
fort 1o collect $990.781 that the dis-
tribution arm of the record manu-
facturer says is due it from Sam
Fitchelberg, who owns and operates

(Continued on page 15)

N.Y. UNION
CRIES ‘FOUL’

NEW YORK-—Local 802 of the
American Federation of Musicians
here has requested arbitration in-
volving the cast albums of “They're
Playing Our Song” (Casablanca)
and “Evita” (MCA).

The local claims a violation of a
contract with the New York League
of Theatre Owners which requires
that Broadway cast albums use
members of the original Broadway
theatre orchestra.

Both albums, featuring lead per-
formers of the original Broadway
casts, were taped in Los Angeles be-
fore their Broadway debuts.

The local further claims that Vic-
tor Fuentealba, president of the
AFM, interfered with local auton-
omy by giving the two producers au-
thorization to record in violation of
the local’s contract. “We consider
this meddling with our contract,” a
local spokesman says.

The local says its claims would be
satisfied if either the Broadway mu-
sicians are paid as if they had ac-
tually recorded the albums or if the
cast albums are rerecorded. an un-
likely prospect.

The arbitration decision is to be
made Tuesday (22).

WWW.americanradiohistorv.com

LOS ANGELES—An elec-
tronic circuit, printed on a two-
inch square paper and inserted
into an album during collation.
could thwart counterfetting and
pilferage, according to Ben Ba-
rone, marketing director of
Checkpoint Systems Inc.
¢ The Barringlon. N.J.. firm is a
pioneer in providing librarics
with book protective devices and
systems. It began equipping re-
tail  record/tape/accessorics
¢ chain stores. such as Tower. Sac-
ramento, Record Barn and
Record Town, Albany, N.Y.:
Wall To Wall Sound. Cherry
Hill. N.J. and Music Jungle,
Knoxville, two years ago.

Barone attended the recent
National Assn. of Recording
Merchandisers convention where
he was an exhibitor. Last week-
end he demonstrated his device
to Stan Gortikov. Steve Traiman
and Jules Yarnell of the Record-
ing Industry Assn. of America.

2 The tiny paper circuit carries
sclf-adhesive backing and may
be imprinted with a company
logo, price or picture. Barone
points out it would be most inex-
pensive—from | to 3 cents—if the
device could be inserted indus-
trywide as the album is being col-
lated at a pressing or dupli-
cating plant. Presently, small or-
ders for the two-inch square
circuit run 12 cents with or-

4 ~ ~

N.J. FIRM DEMONSTRATES
Checkpoint Claims
Fake LP Detector

By JOHN SIPPEL

ders beyond 500.000 at 7 cents.

As a counterfeit deterrent.
Checkpoint supplies a portable
large wallet size detector or a sta-
tionary mounted one. both of
which cost approximately $500.
These enable a person moving
among inventory to check single
albums or boxes of stock and in-
ventory moving on a packing
line. When a package does not
clicit a beep. it could be checked
as a possible counterfeit if the
goods inside are from a label
which packs the “‘unduplica-
table” teeny beeper into each al-
bum.

A retailer benefits doubly. Not
only can his album merchandise
be routinely checked for counter-
feits, but the device is also a basic
anti-pilferage aid. the company
claims. By mounting a 66-inch by
6-inch wide silver or gold trom-
bone-like detector on cach side
of any store entrance, persons at-
tempting to leave the store with
stolen albums would trip the
beeper. The detector system costs g
from $3.600 to $4.200 per store.

Retailers presently are sup-
plied with “thank you™ stickers
which are applied over the teeny
beeper circuits.

In the works Barone says, is an
electronic tuner which would au-
tomatically operate as the album
is punched out on the cash regis-
ter.

ISP

PROJECT 3 DISTRIBUTING

Hindsight Label Shifts To 1980 Jazz

NEW YORK-Hindsight Rec-
ords, with more than 50 swing cra al-
bums of radio and private artist
transcriptions, plans to launch a new
label for newly recorded jazz mate-
rial.

The new label, yet to be named.
will also be distributed through
Project 3 Records. It’s scheduled to
make its bow in about a month with
an album by Ray Rivera called “Let
Me Hear Some Jazz” plus several
other releases.

Meanwhile, Herb Linksy. presi-
dent of Project 3, reports strong re-
tail level response to Hindsight since
the company took on the line five
months ago in a decal with owner
Tom Grumiglia, who bought the la-
bel from Wally Heider a year ago.
(Heider continues to produce Hind-
sight repertoire and Grumiglia, a
tape duplicator located in Roches-
ter, N.Y .. claims clearances on Hind-
sight product.)

“I think we’ve got a newer market
for the line. consisting of post-war
babies who, at about 35. are discov-
ering they like the swing era sounds,

especially as a danceable beat with
which you can hold your partner,”
Linsky says.

Although Project 3 has a 100% ex-
change policy on returns, Linsky
says returns have averaged less than
1% and that there’s a consistent reor-
dering pattern.

As with Project 3, the label formed
by the late Enoch Light and ac-
quired by Linsky and Gordon Bos-
sin, vice president and general man-
ager last year, sales are made direct
to accounts and through a lineup of
10 independent distributors.

Latter includes Malverne, N.Y.:
Piks, Cleveland: Pickwick. Min-
neapolis and Dallas: Associated,
Phoenix; Schwartz. Baltimore-
Philadelphia; Tara, Atlanta; West-
ern Merchandisers, Denver; Prog-
ress, Chicago, and AMI, Detroit.

Among the bands represented in
the Hindsight catalog are Jimmy
Dorsey, Hal Kemp. Harry James,
Les Brown, Artie Shaw. Duke El-
lington, Larry Clinton. Claude
Thornhill and an album featuring
Mildred Bailey. among others.

Muscle Shoals Seminar May 14-16

NASHVILLE—A slate of promi-
nent record industry leaders has
been lined up as speakers and panel-
ists at the third annual Muscle
Shoals Music Assn.’s Records and
Producers Seminar scheduled for
May 14-16 at the Joe Wheeler State
Park Resort in Alabama.

Among those confirmed as panel
participants are Barry Beckett, pro-
ducer, Muscle Shoals Sound Stu-
dios; Rick Blackburn, vice presi-
dent, CBS Records; Rupert Perry,

vice president a&r, Capitol Records;
Jim Ed Norman, independent pro-
ducer; Ron Haffkine, independent
producer; John Mason, attorney;
Walter and Gitte Hofer of the Copy-
right Service Bureau; Bill Lowery,
president, the Lowery Group; and
Ed Deloy, vice president a&r, RCA
Records.

Muscle Shoals artists Amazing
Rhythm Aces and Lenny LeBlanc
will provide entertainment at the
seminar. The deadline for registra-
tions has been set for May 1.
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WB Music Revenue
Skies To $31 Million

NEW YORK —Warner Bros. Mu-
sic revenues for 1979 hita record $31
million. but profits failed to grow for
the first time in many years due to a
25% decrease in mechanical royal-
ties.

The 10% increase in revenues over
1978 is regarded. however. as a “sub-
stantial achievement” in view of the
decline in mechanicals. according to
the annual report of parent Warner
Communications Inc.

The report attributes revenue
gains to three fuctors: growth in for-

RCA SALES,
EARNINGS UP
FOR QUARTER

NEW YORK—-RCA Corp. re-
ports record sales and carnings for
the three months ended March 31.

Although the report did not offer
a breakdown of RCA Records show-
ing in this period. Edgar Griffiths,
chairman of RCA. says that the
company’s consumer electronics di-
vision. of which the label is a part,
had turned in a strong performance.
An RCA spokesman savs the com-
pany often does not announce
record division results in quarterly
reports.

Net income at RCA for the first
quarter was $78.7 million. or 89
cents a share. compared with $62.1
million. or 8} cents a share a vear
ago. Sales reached $1.97 billion from
$1.79 billion a vear ago.

Griffiths notes that the first quar-
ter improvement was achieved de-
spite a “sharp rise in interest expense
and increased outlays for research
and development and for the Select-
aVision videodisk system.” which
RCA plans to market nationally in
the first quarter of 1981,
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WEST COAST
SALES MANAGER

Position in Los Angeles area

for salesman-woman.2-5 yrs.
experience,preferably in mu-
sic industry. Salary and com-
mission plus excellent fringe
package. No resumes consid-
ered unless salary and work

history included plus two ac-
tive references.

Box 886, Billboard,

1515 B'way., N. Y. 10036

eign operations, about triple that of
1975. and largely the result of a 50%
increase in performance royallies.
and a continuing “high level™ of rev-
enues from the publication of sheet
music and folios.

The report cites particularly grat-
ifving international results. since
management of the publishing divi-
sion had targeted this arca long ago
as offering the company the strong-
est growth potential ™

Over the past five years, the report
dectares. profits from forcign oper-
ations have grown from a “modest
figure to a significant pereentage of
WB Music’s overall earnings.

The unit’'s management. headed
by Ed Silvers. chairman, and Mel
Blv. president, is lauded for its per-
formance in a “difficult™ vear.

U.S. EMI-UA
Sales Hop 300%

LOS ANGELES—EMI America/
United Artists Records nct sales
through March 1980 arc up 300%
over the preceeding vear. according
to presidentJim Mazza. He does not
reveal any sales figures.

Contributing to the label’s banner
vear were hit albums and singles by
Robert John, Cliftt Richard. Dirt
Band. Michael Johnson. J. Geils
Band. Ronnie Laws. Earl Klugh.
Brass Construction, Dottie West and
Kenny Rogers who had two (riple
platinum albums, “Kenny™ and
“The Gambler™ in 1979 along with
three top five singles.
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WBI Quarter
Highest In
Its History

NEW YORK—-Warner Commu-
nications nc. reports its first quarter
results. ending March 31. produced
the highest netincome and carnings
per share of any quarter in the com-
pany’s history.

Declines in both operating reve-
nues and income were registered.
however, by WCT's recorded music
and music publishing divisions.

For the quarter. revenues for its
label and music publishing units
dipped to $170.547.000 from
$174.827.000 during the same period
in 1979. Opcrating income declined
o $17.858.000 from $20.510.000.

Steven J. Ross. chairman of the
board. declares the label/music
publishing results reflects “the ab-
sence of major new releases in the
quarter.”™ but maintains that up-
coming releases from “many top art-
ists on WCT's roster. and the contin-
uing cost control program should
help the division's results over the
remainder of the vear.”

For the company as a whole. the
quarter’s showing. excluding the
gain on the sale of 50 of cable op-
erations in the fourth quarter of 1979.
meant net income of $35.015.000. a
rise of 14% from $30.818.000 in
1979’s first period.

Earnings per share of $1.23 were
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6% above the previous record of

$1.16 reported last vear. adjusted to
reflect the recent four-for-three
stock split. Revenues of $427.040.000
compare to $435.144,000 in 1979.

Higher Wage Scales OKd
By L.A. Musicians Union

By DAVE DEXTER JR.

LOS ANGELES—New minimum
wage scales for members of AFM
Local 47 here raisc a musician’s pay
for plaving two hours or less at a jazz
concert to $50.

A musician who plavs alone for a
one-act show or a single singer must
be paid $60 for an hour’s work or
less.

If a musician bags a New Year's
eve gig. he is to be paid double his
usual scale fee.

As for what the union calls “casu-
als.” jobs at parties and social events,
scale becomes so complicated one
needs a computer. ashide rule. a Chi-
nese abacus and the help ofa UCLA
math major to ascertain the dollars
one must pay a sideman.

A lcader blowing his ax two days
a week. including Friday and Satur-
day. rates a remuneration of $132.
For three days it's $187.50. For four
itis $239.25 and for five it's $282.75.

CUSTOM AND STOCK DIVIDER CARDS

GOPHER PRODUCTS CORP.

BOX 1812, CARSON CITY, NV. 89701
N7 - 882 - 9333
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If he can stretch the gig to six nights
his paycheck moves up Lo $324.75.

But all those figures arc mcean-
ingless if the leader is hired other
nights of the week. If' his employ-
ment is for Sunday through Thurs-
day. his pay is $60 for one night.
$115 for two nights. $171 for three.
$222 for four and $270 for five.

The men who toil for the leader
must accept smaller checks. The
Sunday through Thursday guys.
blowing 4% hours or less. are to be
rewarded with $40 for one night. $77
for two nights. $114 for three, $148
for four and $180 for five nights.

Local 47 has numerous wage
scales for a prospective employer of
musicians to consider. Grand opera
promoters pay $65 per man—or
woman—for 3% hours of music by a
sideman in the orchestra pit. If it's an
automobile show. eat show. light op-
era. dog show. operetta. sportsman’s
show. hobby show or home show.
basic pay is not to be less than $65
for a period of three consccutive
hours or less. Ice show musicians,
playing with cold feetand frigid em-
bouchures, rate $65 for making mu-
sic three consecutive hours or less.

Pay for playing a concertin a park
is to be no less than $50 based on two
or fewer hours. And if one is hired to
march and blow in the annual Pasa-
dena Tournament of Roses parade
one’s check must be at least $90 for
the five-hour ordeal.

The union stipulates that employ-
ers of musicians are obligated to pay
employer taxes. and that there are
withholding fees attached (o each
musician’s job, like health and wel-
fare fund contributions.

The Los Angeles local. with about
16.000 members, is second in size
only to New York’s local 802.
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" Market Quotations

As of closing, April 17, 1980

1980
High  Low NAME
1% 13/16 AltecCorp.
39 26% ABC
36%2 27V American Can
28% 18% Ampex
58" 25Y%:  Automatic Radio
55 43% CBS
36% 27 Cotumbia Pictures
8% 4 Craig Corp.
48'% 40% Disney, Walt
3% 2% EMI
12 7 Filmways, Inc.
22% 13% Gulf + Western
12% 7% Handteman
37% 33% Harrah's
9 5% K-tel
= — Lafayette Radio
30 25% Matsushita Electronics
57% 44% MCA
19% 10 Memorex
54% 46% 3M
63% 45% Motorola
30% 23% North American Philips
17°% 13'% Pioneer Electronics
25% 18% RCA
8 6 Sony
33% 20% Storer Broadcasting
5% 3% Superscope
35% 26% Taft Broadcasting
19% 14% Transamerica
53 39'% 20th Century-Fox
43% 34 Warner Communications
OVER THE P-E Sales Bid Ask
COUNTER
Abkco - - 1% 2%
Data
Packaging 4 20 5% 6%
Electrosound
Group 4 40 4% 4%
First Artists
Prod. 17 13 2% 3%

P-E (153:1?) High Low Close Change

15 2 ] ] K Unch

5] 132 26% 26% 26% + Y
— 124 29% 28% 28% - %
5] 887 19% 18% 18% - %
4 1021 32 30% 31% - %

6 152 45% 44%:  44% — %

8 23 29% 29% 29% + %
— 3 4'% 4% 4" + %
11 274 43% 42% 43 - %
= 475 3% 3 3% + %

8 133 8% 8% 8% — %

3 267 17 16% 16% + %

5 47 9% 8% 8% — Y
16 - - — 37% Unch
- - - - 5% Unch

= - = = 1% Unch

8 = = — 27T% Unch

8 177 48% 48Y%  48%: =

3 137 12 11% 1% -1

9 738 49% 49 49% Unch

9 565 45% 447% 45 - %

4 t2  25% 24% 24% - %

8 = = - 14% Unch

6 512 20% 20% 20% + Y
13 139 7% 7% 7% Unch.

8 123 23% 22% 22 — 1%
— 41 3% 3% 3% a

8 72 27% 26% 26% — %

4 206 15% 15 15% - %

6 68 42 4% a1 — %
10 250 38% 38% 38% - %
OVER THE P-E Sales Bid Ask
COUNTER

Integrity Ent - 5 1 1%
Koss Corp. 7 - 4% 5%
Kustom Elec. 7 25 " 1%
M. Josephson 6 4 9% 10%
Orrox Corp. 15 27 6 6%
Recoton 5 - T 1%
Schwartz Bros. 5] 2 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions Rather, they are a guide
to the range within which these securities could have been soid or bought at the time of compilation. The
above information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213)841-

3761, member New York Stock Exchange, Inc.

Chicago Hear Here Retail Chain Fades

CHICAGO—The final chapter in
the history of the Hear Here Records
chain is being written this month.
Three of the web's four outlets have
been closed. and the fourth has
passed 1o the hands of a former
chain employe.

The chain’s long-operating
Evanston store has been sold to Cary
Frank. a former buver for the Hear
Here stores. Frank plans to rename
the outlet.

Two Chicago stores and a recently

opened Hanover Park outlet have
also been closed. The chain was
owned by Max Tuchten. who began
inJune 1970 with the Evanston loca-
tion.

Tuchten was not available for
comment. Sources close the business
say a combination of economic
slowdown and tightened record
company credit policies led to the
decision to close the books.

Tuchten also will close his Skokie
warchouse.

SALES BAROMETER
( LPs ) ( SINGLES )
UP  DOWN STABLE UP  DOWN STABLE
Wh 53% 14% 33% wax  35% 16% 49%
PREVOUS  57% 7% 36% ek > 46% 6% 48%
PRERECORDED > < PRERECORDED )
CASSETTES 8-TRACKS
UP  DOWN STABLE UP  DOWN STABLE
wen 55% 9% 36% itk 19% 49% 32%
PREVIOUS — 60% 5% 35% ekl 17% 34% 49%
() |[oummess ovenait
UP  DOWN STABLE UP DOWN STABLE
s 44% 13% 43%  weex 39% 24% 37%
PREVOUS 3090 7% 54% e 41% 19% 40%
Data for Sales Barometer is compiled via telephone from national retail stores
and one-stops by Bilthoard's research department.
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Famous Music

1979, the best “bottom line” in our 50 year history.
...And 1980 looks pretty good, too!

1 Country— “Sugar Daddy’-Bellamy Bros.
(Warner/Curb)

*1 Pop— “Call Me"-Blondie (Chrysalis)

ok ok ko hkok ok hkokhkkhkk ok ok hkkhkhkhk ko hk ok ko kkkkhkkkk kkkkk ok kdrk ko k ko

Barry Manilow’s |
“I Don’t Want to Walk Without You” (Arista)

e “Seduction,” James Last (Polydor)

¢ “Just Had You On My Mind,” Billy “Crash” Craddock (Capitol)
e “Night Drive,” Giorgio Moroder (Polydor)

¢ “| ove Injection,” Trussel (Elektra)

¢ “Hard Rock,” Trampps (Atlantic)

e “Tomorrow’s Girls,” U.K. Subs (RCA)

Hit LP’s
¢ “American Gigolo” Soundtrack (Polydor)
e “Suddenly,” Arrogance (Warner Bros.)
¢ “Roberta Flack featuring Donny Hathaway” (Atlantic)
¢ “Mood Swing,” Robert Kraft & The Ivory Coast (RSO)
e “You Can Get Crazy With Me,” Bellamy.Bros. (Warner/Curb)

¢ “One Voice,” Barry Manilow (Arista)
e “Star Trek” Soundtrack (CBS Records)

Our fabulous 50th would not have been possible without Famous Music’s taiented worldwide préfessional
staff and the continuing support and faith of the Paramount Pictures Corporation.

Marvin Cane, President, Chief Operatirig Officer
Sidney B. Herman, Executive Vice President, Finance end Administration

FAMOUS MUSIC PUBLISHING COMPANIES

A DIVISION OF PARAMOUNT PICTURES CORPORATION ot A A GULF + WESTERN COMPANY
1 Gulf + Western Plaza, New York, N.Y. 10023 8



www.americanradiohistory.com

10

RIL 26, 1980 BILLBOARD

Burger King,
CBS Records
Link Promo

NEW YORK—CBS Records and
the Burger King fast food chain
have launched a joint cross mer-
chandising promotional campaign
whereby 300 Burger King locations in
the New York arca are giving out
coupons worth a 30% discount off
the shelf price at major area retail
outlets.

Retail accounts participating in
the promotion include Korveties,
Sam Goody. Record World/TSS,
Harmony Hut, Alexanders. King
Karol, Carl Graff and Discount
Records. Altogether, 132 stores are
involved.

Under the terms of the promotion,
anyone who buys a “specialty sand-
wich” at a Burger King location gets
a coupon to take to a participating
retailer where it can be redeemed for
the 30% discount on 10 top recent
CBS relcases.

These include Pink Floyd’s “The
Wall.” Billy Joel's “Glass Houses.”
Michael Jackson’s “Off The Wall.”
Dan Fogelberg’s “Phoenix.” Barbra
Streisand’s “Wet,” Heart’s “Bebe Le
Strange,” Elvis Costello’s “Get
Happy.” Lou Rawls’“Sit Down And
Talk To Me.” Kenny Loggins’
“Keep The Fire.” and the Beach
Boys’ “Kecep The Summer Alive.”

The promotion began Sunday
(13) and will run through June 7. It
is the most extensive such cross mer-
chandising campaign cver at-
tempted by CBS, claims Ron Pic-
colo. Northeast regional marketing
vice president at CBS Records, who
was among the originators of the
plan along with Burger King and the
J. Walter Thompson ad agency.

(Continued on page 15)
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General News

HOT NIGHT—Pat Benatar and band members receive her gold LP for “In The Heat Of The Night" from Sal Licata,

Chrysalis Records president, left. At the ceremony are band members Neil Geraldo, Benatar, Scott Sheets, Myron

ATTORNEY KATZ

NASHVILLE—Entertainment at-
torney Joel Katz of Atlanta has cs-
tablished record production, tele-
vision production and public
relations companies. He has ac-
quired interest in a retail record
chain and plans to put a pilot tele-
vision show together within the next
two months.

Additionally. Katz represents
close to 50 recording artists as well as
representing label executives. man-
agers and concert promoters.

Katz’s record production com-
pany. Kat Family Productions. has
entered into a three-year, non-exclu-
sive deal with Phonogram/Mercury
Records and has placed such artists
as Larry G. Hudson. Mylon, Billy
Joe Royal, Teddy Baker and Darryl
Kutz with the label.

A partner in the firm of Katz and
Weisman. he represents Willie Nel-
son, the Outlaws, B.J. Thomas, Dixie
Dregs, Sea Level, Delbert McClinton,
Korona, Hamilton Bohana and
others, negotiating new or renewed
label associations.

“All the artists I represent are lo-

Grombacher and Roger Capps.

By MIKE HYLAND

cated in the South.” states Katz. who
is licensed to practice in Georgia and
Tennessee. “I'm not interested in
non-Southern artisis.”

Additionally. Katz represents the
production team of Dillard and
Boyce, the Rogers Agency. Pace
Concerts of Houston. Nashville
manager Don Light and a variety ol
music-related clients.

Katz's tv production deal is film-
ing a half-hour pilot for Ted
Turner's superstation, WTBS in At-
lanta. The pilot show. a music-ori-
ented format. will feature an inter-
view with Phonogram/Mercury
president Bob Sherwood and live
music from Southside Johnny and
the Asbury Jukes. with WTBS’ Bilt
Tush serving as host.

At the moment, plans call for 26
shows per year, utilizing videotapes
supplied by record companies, plus
interviews with record and publish-
ing exccutives, artists and song-
writers.

Kat Family Public Relations.
headed by Doc Field, represents
many of Katz’s clients as well as scv-

He Does It All, But Refuses
To Rep Non-Southern Acts

eral outside clients. The firm is one
of the first agencies in Atlanta with
worldwide contracts.

In addition to his Atlanta head-
quarters. Katz maintains offices in
London with managing director
Charles McCutcheon oversecing in-
ternational releases of Kat Family
product.

Katz’s interest in the retail field
began when hc assisted in the acqui-
sition of the Emerald City chain of
Oz and Music Scene stores for Video
Vision. Stephen Flaks, president of
Video Vision has asked Katz's con-
tinued assistance in acquiring addi-
tional chains coast (o coast. The firm
maintains 110 stores throughout the
country.

“I like to be involved in many dif-
ferent phases of the music business.”
says Katz. “l want to learn about all
facets of the industry and try to
avoid contlicting situations.™

In addition, Katz is a national
trustee of NARAS. cochairman of
the entertainment division of the
State Bar of Georgia. and active in
the American Bar Assn.

Koppelman &
Bandier Tee
New Talents

By JEAN WILLIAMS

LOS ANGELES—The Entertain-
ment Co., whose production arm has
worked with superstar acts, includ-
ing Barbra Streisand. is now launch-
ing new acts.

In addition to record production
and publishing. the firm. headed up
by Charlic Koppelman and Martin
Bandier. handles marketing. mer-
chandising and record promotion.

And it has pulled out all the stops,
using all of its resources to launch a
new group on MCA Records called
Heat.

“It’s not difficult for superstar
acts, but a new group like Heat

(Continued on page 16)

KEY TO HIT
RECORDING
STILL ‘LOVFE’

LOS ANGELES—Love is the key
to the Hot 100 this week. with senti-
ments ranging from Pat Benatar’s
“We Live For Love™ to the J. Geils
Band’s “Love Stinks.”

Love has always been music’s
most popular topic, and that seems
especially true this week as 11 other
charted wnes have the word love in
their titles.

This romantic bunch includes Air
Supply’s “Lost In Love.” Jimmy
Ruffin’s “Hold On To My Love,”
Kenny Rogers & Kim Carnes’
“Don’t Fall In Love With A
Dreamer.” Peaches & Herb’s 1
Pledge My Love,” Queen’s “Crazy
Liule Thing Called Love,” Tommy
James’ “Three Times In Love,” Pho-
toglo’s “We Were Meant To Be
Lovers.” the Knack’s “Can’t Put A
Price On Love.” Neil Diamond’s
“The Good Lord Loves You.”
Bobby Caldwell's “Coming Down
From Love™ and Leif Garrett's “I
Was Looking For Somcone To
Love.”

Hearts and arrows are also on the
mind of songwriters responsible for
several of the tunes bubbling under
this week’s Hot 100. Among them:
Mary MacGregor’s “Dancin’ Like
Lovers.” the Cretones’ “Real Love,”
Crown Heights Affair’s “You Gave
Me Love” and Pat Travers™ *Is This
Love.”

Oscar Music Winners: Mostly Record Vets

By PAUL GREIN

LOS ANGELES--Craftsmen with
extensive record backgrounds cap-
tured most of the Oscars in the music
categories at the 52nd Academy
Awards here Monday (14).

HE O

For Vo
Reco

ONLY DISTRIBUTOR

N PHILA
i jume Sales of

rds & Tapes,

DELPHIA!

record distributing
corporation

919 No. Broad St.,
Phita., Pa. 19123
(215) CE 2-3333

LEN RAKLIFF, Gen. Mgr.

“It Goes Like It Goes” from
“Norma Rae.” the winner for best
original song. was cowritten by Da-
vid Shire and Norman Gimbel.
Shire is cowriter of Billy Preston &
Syreeta’s current top five hit *With
You I'm Born Again” and earlier
wrote or adapted three tunes on the
biggest-selling album in history,
“Saturday Night Fever.”

And Gimbel won a Grammy be-
fore he won an Oscar, sharing the
1973 NARAS prize for best song
with Charles Fox for “Killing Me
Softly With His Song.” This was
Gimbel's fourth Oscar bid since ™1
Will Wait For You” was nominated
for the Oscar and Grammy as best
song of 1965. Last year Gimbel &
Fox’s “Ready To Take A Chance
Again” was nosed out for the Oscar
by Paul Jabara's “Last Dance.”

“It Goes Like 1t Goes.” one of the
least widely-known best song win-
ners in Oscar history. was sung on

www americanradiohistorv com

the ABC-TV telecast by Dionne
Warwick. marking her first Acad-
emy Awards appearance since she
sang the nominated “Alfic” in 1966.
Warwick seems to be charmed as far
as awards go: she won two
Grammys in February and wwo
weeks ago took the grand prize at the
Tokyo Music Festival.

Ralph Burns was again the winner
in the best adapted score category
for his work on Bob Fosse’s “All
That Jazz.” Burns won the same
award in 1972 for Fosse’s “Cabaret.”
Most recently Burns provided the
additional music for “Urban Cow-
boy.” the Paramount film duc to
open June 5 in Houston.

The “Jazz” soundtrack. which
holds at number 36 on this week’s
pop album chart, is on Casablanca.
Ironically its featured cut is a
Warner Bros. hit from 1978: George
Benson’s ‘‘On Broadway.” a

Grammy winner that year for best
male r&b performance.

The winner of the Oscar for best
original score was Georges Delerue
for “A Little Romance.” Deleruc
had been nominated on three previ-
ous occasions n the past 10 years,
for his scores to “Anne Ot A Thou-
sand Days.” “Day Of The Dolphin™
and “Julia.”

The “Romance” soundtrack is on
Varese Sarabande. a small inde-
pendent label based in L.A.. headed
by president Chris Kuchler. Its dis-
tributors are Euroclass in New York
City. California in L.A.. Kinnara in
Chicago, Universal in Philadelphia,
Zamoiski in Baltimore, Action in
Cleveland, House in Kansas City.
Associated in Phoenix. Rounder in
Boston. One Stop in East Harttord
and Tone in Miami.

Varese Sarabande recently issued
the soundtrack to Delerue’s latest
score: “An Almost Perfect Affair.”
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“lan Hunter couldn’t have
been upstaged...as he
teased, cajoled and bad-
gered his audience into

exuberant submission.”
— David fricke, Rolling Stone

After listening to two hours
of the best rock and roll
music to hit the Bay Area
this year, the audience
screamed, stomped and
cheered its agreement
with Hunter”

- Larry Kelp, Oakland Tribune

“Lashing, sneering, going
straight for the throat ...
Hunter... benefited from his
keensense of drama and a
deeply ingrained bond
with his audience”

— Richard Cromelin
Los Angeles Times

Contact yourlocal
Chrysalis Distributor
regarding our major display
contest and cash prizes.

Chrysalis.

The album CH2 1269
Produced and Arranged by: Mick Ransan andag Huntere
Management and Direction: Cleveland Management Co,

"Hunter — Ronson band

lights aflame...IFadtotear
myself away for deadline
...please don'tte Ime |
missed the best after | left. It
couldn’'t have gotten

any better”

— Dale Adamson, Hous on Chronicle

“The lan Hunter Band played

(a showj} that inveritably
quivered with tonight-
legends-are-made vibes.
— Ken Tucker, Herald Examiner

"...lan Hunter is turning out

such gutsy, intense rock 'n’
roll these days, that it's not
his fault if he makes other
bands look just not quite
as good.”

— Phil Kloer, Jacksonvili2
Times-Union and Joumal

ﬂ\““\“\\er

lan Hunter proves he puts
on the hottest show in town
on this double live album,

“"Welcome To The Club.” It

contains 18 of your favorite
songs, including 4 new
ones and features “"We
Gofta’ Get Out Of Here.”

By the way, if you want to
know why all of these critics
are raving, lan Hunter will
be back on tour beginning
in June.
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General News

Integration Of Writers a Trend

NEW YORK-—Music publishing
in the 1980s will realize greater inte-
gration of writers of one company
with writers of another.

This is both a creative and eco-
nomic necessity, maintains Chuck
Kaye. president of Irving/Almo/
Rondor. “This is the era of the ‘max-
imum record,” which means that
you’ve got to go for a big hit with ev-
ery session and hardly anyone can
write 10 hits in an album.

“Publishers can no longer afford
to be so self-contained with their
writing staff. We must agent these
people around. Yes, you’re going to
give up some of the publishing pie—
but I feel you’ve got to give it up in
order to get it. It’s the only way to get
more coverage.”

This process is well underway at
Kaye’s operation, with an obvious
direction of teaming the company’s

By IRV LICHTMAN

writers with artists—the more impor-
tant, of course, the better.

David Foster has written tunes
with Boz Scaggs, while Allee Willis
hs penned lyrics with Maurice
White (“I Am™), Pablo Cruise, Her-
bie Hancock and Lani Hall. Will
Jennings, who wrote “I'll Never
Love This Way Again” with fellow
staffer Richard Kerr, is writing with
Joe Sample and Steve Winwood,
while Rod Temperton has written
with Michael Jackson, including
“Off The Wall” and “I Wanna Rock
With You.” P

Dave Ellington and Kim Carnes
penned Kenny Rogers’ songs on his
new “Gideon” album. David Foster
is writing with Peter Allen and Da-
vid Lasley with Gary Wright.

Kaye says administrative rights to
these copublishing arrangements
are “negotiable,” although he adds

Rodgers & Hammerstein
Albums Revert To Estates

NEW YORK-—Recording rights
to two Rodgers & Hammerstein
Broadway cast albums, “Flower
Drum Song” and “The Sound Of
Music,” have reverted from Colum-
bia Records to the estates of Richard
Rodgers and Oscar Hammerstein.

In essence, the estates of both
writers could make a deal with an-
other label, although Columbia can
sell-off copies on hand, while requir-
ing permission from the estates to
press or duplicate further copies.

Both albums, the last two shows
by the team, were recorded by Rodg-
ers & Hammerstein Records Inc.
and released by Columbia under a
10-year deal, according to the Rodg-
ers & Hammerstein office.

Rights for “Flower Drum Song.”
recorded in 1958. expired first in
1968 and was renewed for another
10 years at the time, thus making
1978 the cutoff year for this album.
“The Sound Of Music” rights ex-
pired a year later.

A spokesman at the Rodgers &
Hammerstein office here confirms
the expiration of rights, but adds
that there’s “no idea of farming out

the albums” at this time and indi-
cates that rights might be granted for
further pressings if Columbia de-
sired it. .

Both “Flower Drum Song” and
“The Sound Of Music” were certi-
fied as RIAA-audited gold sellers
many years ago. The soundtrack of
“The Sound Of Music” on RCA
Records, released in 1964, greatly
outdistanced its Broadway counter-
part, having sold about 14 million
copies worldwide.

A spokesman for Columbia Rec-
ords says both albums are “still ac-
tive in our catalog.” but will not
elaborate on whether the label could
press more copies of the albums on
its own.

The first Rodgers & Hammerstein
show to be marketed by Columbia
was “South Pacific” in 1949 and the
label continues to have normal
recording rights for its release.

Like “Flower Drum Song™ and
“The Sound Of Music,” it was pro-
duced by the late Goddard Lieber-
son, who produced most of Colum-
bia’s cast albums during his long
career at the Jabel.

BUT HE’S NOT EXPECTED

Chicago David Bowie Bash April 27

CHICAGO—An international
collection of fans of rock star David
Bowie will converge here for a one-
day festival honoring their idol,
Sunday (27), at the O’Hare Holiday
Inn in suburban Rosemont, Ill.

Feature films, concert footage.
live bands and speakers, and a cos-

CBS-Burger King
® Continued from page 10

The promotion was test marketed
in Boston where a dollar discount
was given at participating retail lo-
cations.

Under the terms of the New York
plan. if a retailer has his own special
on any of the titles in the campaign,
then the coupon becomes invalid.
This is because. sources say. CBS is
not offering any special deals to re-
tailers to make up for the 30% dis-
count. This the retailer eats in return
for the traffic broughtinto the stores.

CBS and Burger King are heavily
advertising the campaign on tele-
vision and radio and CBS is rotating
its co-op ads with the local retailers
to tie into the promotion.

Ad costs are split between CBS
and Burger King,

tume parade will be part of the con-
vention, called The 1980 Floor
Show: Bowiecon I.

The festival is being organized by
a 25-year-old Oak Park, IlL.. physi-
cian. David Jeffrey Fletcher. a close
follower of Bowie's career for more
than a decade and author of a 120-
page Bowie study, “David Robert
Jones Bowie: The Discography Of A
Generalist.”

Screenings of Bowie’s feature
films, “The Man Who Fell To
Earth,” “Just A Gigolo,” and “The
Virgin Soldiers” will be offered in
addition to 10 hours of concert video
footage. The event is organized as a
fundraiser, with proceeds to benefit
Operation Snowball, a local teen al-
cohol abuse program.

According to Fletcher. a contin-
gent of Australian fans is flying in
for the event, along with several
other foreign parties. Bowie himself
is not expected to appear but former
associates of the rock auteur man-
ager Kenneth Pitt and singer Cherry
Vanilla will be on hand along with
deejay Rodney Bingenheimer and
music writer Randall Wixen. Sta-
tions WXRT-FM and WMET-FM
are helping promote the event.

that many deals are made with other
writers, particularly artists, who con-
trol their own publishing setups.

In other areas, Kaye reports a
strong 1979 for Irving/Almo, in-
cluding such super seller publishing
tie-ins with Supertramp, Alan Par-
sons, Earth, Wind & Fire, Dire
Straits and Pablo Cruise.

An increasing amount of the com-
pany’s 20,000 copyrights are getting
jingles attention, including “You
Are So Beautiful” and Beach Boys
tunes.

Last year, the company aban-
doned its own print operation in fa-
vor of a distribution arrangement
with Columbia Pictures Publica-
tions. Kaye says the turnover to Co-
lumbia was one of “relief,” while
recognizing the importance of main-
taining a presence in this area.
“We're exiremely happy with the
deal,” he declares.

Dealer—CBS Suit

® Continued from page 6

the Record Haven retail outlet and
export firm here.

CBS says Record Haven owes the
disputed amount for sales of records
and tapes made to Record Haven
from November 1978 to November
1979.

Fitchelberg. in reply to th CBS
suit, claims he purchased the goods
with the understanding that he
could return “at any time all or any
part of such recordings for credit of
the full sales price” but that CBS re-
fused to honor that deal in June of
last year. when it switched to a lim-
ited return policy.

In addition. he charges that the
CBS returns policy and the fact that
he no longer can deal with CBS, has
cost him more than $2 million in lost
sales and forced him to close his one-
stop business.

CBS denies all the counterclaims.

3 Bradley Folios

NEW YORK-—Bradley Publica-
tions has marketed three new folios
and four single sheets.

There are two matched folios,
Billy Joel’s “Glass Houses™ (37.98)
and Dan Fogelberg’s “Phoenix”
(87.95). The third folio is “Longer.
Just The Way You Are And Other
Pop Chart Hits” ($5.95).

The single sheets are “You May
Be Right” by Billy Joel, “Heart Ho-
tels” by Dan Fogelberg. “Sexy Eyes”
by Dr. Hook. and “Should’ve Never
Let You Go” by Neil & Dara Se-
daka.

Feist Authors Book

NEW YORK-Leonard Feist,
music publishing veteran and presi-
dent of the National Music Publish-
ers Assn., has written a book, “An
Introduction to Popular Music Pub-
lishing In America.” The 112-page
tome includes a reference bibliog-
raphy. It’s available in hardcover at
$5.95 and softcover at $2.95 and can
be obtained from the Nationai Mu-
sic Publishers Assn. at 110 E. 59th
St.. New York. N.Y. 10022.

Hamlisch Songbook

NEW YORK-—Chappell Music
has marketed the first songbook de-
voted to the songs of Marvin Ham-
lisch, including 14 film. theatre and
pop songs. The songbook. which
features a biography and photos
along with the composer’s own com-
ments on each song, retails for $6.95.
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Publishing

UA Music Conclave
Opening In Nashville

NASHVILLE — Themed by “A
World Of Music Publishing In Ac-
tion,” United Artists Music opens a
three-day global convention here
Monday (21).

The huddle, declares Harold Sei-
der, president, reemphasizes “both
our special recognition of Nash-
ville’s impact upon worldwide music
and our renewed commitment to an
ongoing international expansion
program.”

The meet, in fact, is being cohost-
ed by Jimmy Gilmer, vice president
of Nashville operations and Frank
Banyai. international vice president,
at the company’s Nashville offices.

Internationad representation will
include Lucien Naouri of United
Artists Music in France; Gaby Richt
of United Artists Musik, Germany;
Dr. G. Gramitto Ricci of Edizioni
Curci, Italy; Tatsuji Nagashima of
Taiyo Music, Japan; and Frans De-
Wit of EMI Music, Netherlands.

Seider will chair a meeting struc-
tured around a series of audio/visual
sessions presenting new UA songs,
while Barry Bergman, vice president
of creative affairs, along with profes-
sional manager Allan Tepper. will
present the newest material of
recently signed East Coast writer/
artists. Also. professional managers
Peter Pasternak, Suzanne Logan
and Danny Strick will introduce a
sight-and-sound revue of new West
Coast material.

Gilmer will make a Nashville
presentation.

Also on the agenda are special
professional and management pan-
els for foreign participants, while
Banyai will outline the procedures
and the future goals of UA’s global
strategy.

Show Songs To
Goodman Group

NEW YORK—Regent Music,
part of the Goodman Group. has ac-
quired U.S. and Canada publishing
rights for the score of “A Day In
Hollywood, A Night In The Ukraine,”
which opens on Broadway May 1.

The show’s original songs are by
Dick Vosburgh (lyrics) and Frank
Lazarus (music).

DRG Records plans to market the
original cast album of the Alexander
H. Cohen production.

Jingles Composer
Issues An Album

NEW YORK-Steve Karmen,
one of the jingle world’s top writers,
is going commercial—though this
time it’s an album on the Struttin’ la-
bel.

The package, “Reconnecting,”
features songs written and per-
formed by Karmen, who also ar-
ranged, orchestrated and produced,
with some assistance on lyrics by
Howard Cohen. Valerie Simpson
and Patti Austin are among the
backup singers.

Karmen has penned such jingles
as I Love New York,” “Weekends
Were Made For Michelob” and
“When You Say Budweiser, You've
Said It AlL”

Moss Group Moves

NEW YORK-—The Moss Music
Group has moved its offices here to
48 W. 38th St. The new telephone
number is: (212) 944-9560. The
company produces the Vox. Turn-
about, Candide and MMG lines and
distributes the Storyville jazz and
blueslabel in the U.S. and Canada.

On the print end, Steve Cotler,
vice president and general manager
of Big 3 Corp.. will chair a presenta-
tion session to acquaint professional
managers and foreign representa-
tives with the company’s expanded
music book product line and will
outling new opportunities for world-
wide sale of music publications.
He’ll report a 20% increase in print
sales for the first quarter of 1980.

Jay Leipsig. president of the Mu-
sic Agency and public relations/ad
consuitant to UA, will chair a semi-
nar to develop coordinated UA mu-
sic marketing and promotional cam-
paigns throughout the world.

Following the Nashville meeting,
all foreign executives will move on
to Billboard’s International Music
Industry Conference in Washington,
D.C.

Staff Goes At
U.K. UA Music

LONDON-United Artists Music
has closed down its U.K. profes-
sional department with a loss of
three jobs. Sources at UA’s Los An-
geles headquarters say the London
office was the only one worldwide
that was “not currently successful.”

The move cuts down UA’s active
publishing role. and presumably
will leave it as an administrative unit
concentrating on its extensive cata-
log, though the company insists it
plans to re-staff the London oper-
ation “at some later date.”

Affected by the closure are profes-
sional manager Billy McElroy, crea-
tive manager Meyrick Smith and
Steve Lanaway.

General manager Robin Taylor,
presently in South Africa. has been
briefed on the situation, and is ex-
pected to continue to head up what
remains of the operation.

Rosen Tees Off
Ruthenium Firm

NEW YORK-Launched with
more than 40 titles. Ruthenium Mu-
sic has been formed here by writer
Ruth Rosen.

In addition to her own material,
the ASCAP writer has been collabo-
rating with others, including Gary
Portnoy, Mike Mandel, who has cut
a teaming with Rosen, “Celebrate.”
for his new Vanguard album, Jack
Perricone. with whom she’s com-
pleted an album for Sesame Street
Records, and Patrick Grant.

Also. Rosen is working on the mu-
sic for a forthcoming Broadway
show.

Ruthenium Music is located at 84

15

ayvo8711g 0861 ‘92 li”dY

Charles St., Suite 14, New York .

10014; telephone is (212) 929-5204.

L.A. AFM Local
Surplus: $290,438

LOS ANGELES—The American
Federation of Musicians Local 47
general fund registered a revenue
surplus of $290.438 in the first nine
months of last year, according to an
audited repert.

The report also disclosed that the
Local’s death benefit fund had a
revenue surplus of $121.515. The
strike fund had a surplus of $101
and the relief fund showed a deficit
of $27.

The general fund revenues were
$1.824.391. $346,590 was collected
in 1% work dues, $973.857 in 2%
work dues and $245.663 in general
membership dues. Interest revenues
were $57.646.
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Generol News

TV BLITZ—Polydor Records’ Marti Webb, right, belts out a song from “Tell

Me On A Sunday,” the concept album that is being promoted via extensive

television exposure, during an appearance on the Merv Griffin Show. Com-

poser Andrew Lloyd Webber accompanies her on the piano. LP is described as
a “one woman song cycle.”” Oscar winner Don Black wrote the Iyrics.

New Acts Launched
By Entertainment Co.

® Continued from page 10

could easily get lost.” says Koppel-
man. “We delivered to MCA a com-
prehensive marketing plan that cov-
ered every aspect of what we wanted
to do.

“Itincluded starting the record off’
at black radio and using independ-
ent promotion persons to secure
black and adult contemporary air-
play. We secured the services of
Macy Lipman (a marketing firm) to
make sure we have stock-in the mar-
ketplace and to get all of the reports
we need. We also had a terrific in-
store display and contest at the retail
level.

“We're paying the heating bills
for the past winter for the best store
displays. The contest is in more than
20 markets,” adds Koppelman.

The prizes are tied into the Heat
conceplt.

Koppelman notes that contests
also have been set up at the radio
level. “This contest is called the
Heat's On and we will pay the heat-
ing bills plus have album giveaways
and time buys on the stations. To-

MAJOR
24 TRACK

STATE OF ART
AUTOMATED

RECORDING
TIME

3999

or $1,000.00 Per Day

per hour,
5-hr.
minimum

Unique, Creative West
Coast Environment
in.New York.

The newest plasma dispiay, Spectra-
view, MC! 528-C Console, JH-16 MCI
24 Tr. Recorder w/Auto Locater 3,
Dolby, Bdsendorfer Grand _ Plano,
EMT, AKG, Lexicon Prime Time, 7
Pultec Outboard Equalizers, 5 Urie
Limiters, Eventide Digital Delay, Key-
pex, Gain an Big eds .BL 4311R3P
AU
m:uzm Mikes: Neumann. AKG,
Voice, Beyer, Sennheiser,
Shure, Slingerland Drums.

date. the contest is in 13 markets but
it will end up in 24.

“All of this will happen the week
that Heat's single (“Baby, This Love
That We've Found™) is in the 50s
and 60s and moving up on the black
charts and the week before we start
to cross it over to Top 40. (Last week
it was number 72 with a star.)

“The album was released about a
month ago and we've already sold
between 40.000-50.000 on a group
that nobody ever heard of. We're
looking to have a base of 100.000 al-
bums sold just before we start to
cross it over.”

Bandier and Koppelman are also
elated with a new Glen Campbell
project. Campbell, for the first time,
is coupled with Rita Coolidge for
“Something About You Baby I
Like” also on his forthcoming Capi-
tol album.

The last time the Entertainment
Co. and Campbell pooled their tal-
ents, “Southern Nights” emerged as
one of his biggest LPs.

Bandiers notes that the company
plans to expand Campbell’s au-
dience. How? “First of all Capitol
Records believes in the record.” he
says.

Injects Koppelman: “We’re going
to service the single and album to
AOR radio as opposed to just Top
40. adult contemporary and country.
After all. Glen probably played on
more AOR records when he was a
studio musician than anyone clse.
Rita is sort of a darling of AOR ra-
dio.

“The product is there so it’s up to

(Continued on page 25)
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h | Rock King |
* On Chart

By PAUL GREIN

LOS ANGELES—Rock domi
nates Billboard’s Top LPs & Tapes
chart, accounting for 52% of this
week’s 200-item survey. Rock has an
even more commanding 75% lock on
the pivotal top 20.

Black music—a combination of
r&b and disco—is second with 26%
of the top 200 and 20% of the top 20.
Jazz has 8% of the top 200 and 5% of
the top 20. Easy listening music—an
alliance of MOR and soft pop—ac-
counts for 8% of the top 200. while
country claims 6%. Neither category
has any top 20 representation.

Rock also accounts for the week’s
seven top new entries and most of
the biggest jumps within the chart.
The highest debuting LPs are by
Genesis, lan Hunter, Red Rider,
Robert Fripp. Jimi Hendrix,
Squeeze and the Greg Kihn Band.
The fastest moving titles include
LPs by Van Halen, Boz Scaggs,
Little River Band. the Joe Perry
Project, Ambrosia and REO Speed-
wagon.

The artists responsible for rock’s
dominance of the top 20 are Pink
Floyd (1), Bob Seger (2), Billy Joel
(3)., Linda Ronstadt (4), Blondie,
highlighting the *American Gigolo™
soundtrack «(7), Journey (8). Van
Halen (10). Christopher Cross (11),
Tom Petty (12), Pretenders (14),
Eagles (15), Dan Fogelberg (16).
Heart (17), J. Geils Band (18) and
Elvis Costello (19).

Soul acts in the top 20 are Michael
Jackson (5), Brothers Johnson (6)
and the Whispers (9). Spyro Gyra
(20) represents jazz.

Other jazz flavored acts on the top
200 chart are Chuck Mangione with
two LPs, plus Grover Washington
Jr., Earl Klugh, Ronnie Laws, Hiro-
shima, Herb Alpert, Angela Bofill.
Manhattan Transfer. Webster
Lewis. Bob James & Earl Klugh,
David Sanborn. Pat Metheny
Group. Passport and Herbie Han-
cock.

Kenny Rogers is tops in country
with four LPs in the top 200. fol-
lowed by Waylon Jennings and
Willie Nelson. each with two. Also
charted are the “Electric Horseman”
soundtrack with Nelson, the “Coal
Miner’s Daughter” soundtrack of
Loretta Lynn tunes and LPs by the
Oakridge Boys and Ronnie Milsap.

The 8% share for easy listening is
mainly due to the strength of tradi-
tional MOR acts such as Frank Si-
natra, Barbra Streisand. Neil Dia-
mond, John Denver. Gordon
Lightfoot, Captain & Tennille, Jane
Olivor, Ray Stevens, Melissa Man-
chester and Roger Whittaker. Also
contributing are six singles-slanted
pop acts: Andy Gibb, Rupert
Holmes. Tommy James. Leif Gar-
rett, Dr. Hook and Paul Davis.

RSO ‘Empire’ Push
® Continued from page 4

“Star Wars Main Theme” and per-
formed by the London Symphony
Orchestra. Williams emphasizes the
continuing saga of the original char-
acters, using their individual musi-
cal themes to help relate the new ad-
ventures.

The “Empire Strikes Back™ will be
released in the U.S. and London
May 21 with continued advertising,
marketing and promotion support as
the film and soundtrack are released
in different markets.
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" Rock’'n'Rolling

- Oscar Kudos Raise
. Question On Music

By ROMAN KOZAK

NEW YORK-—-Does Oscar hate
rock?

“All That Jazz.” notwithstanding
virtually every movie musical made
these days. uses rock songs exten-
sively. And, as this year’s “Apo-
calypse Now” and “Quadrophenia™
show. serious films can use a rock
background to good and telling ef-
fect. Also the film soundtracks that
sell are rock or pop.

But you wouldn’t know it from
watching last week’s Academy
Award presentations. Every song
and score nominated this year
sounded as though the last 25 years
of popular music never existed.

It is a situation that two years ago
raised a loud outcry from Robert
Stigwood, when *“Saturday Night
Fever” was not nominated. This
year when the music from “The
Rose.” *“‘Quadrophenia,” *“Apo-
calypse Now™ and “American Graf-
fiti 11 was passed by, some film crit-
ics have noticed that something was
amiss.

Writes The New York Times’ Vin-
cent Canby: “The Academy that in
the past has seen fit to bestow its
highest honor on ‘We May Never
Love Like This Again’ (from the
‘Towering Inferno’) and ‘The Morn-
ing After’ (from the ‘Poseidon Ad-
venture’) must still be capable of as-
tonishing us. The members of the
Academy’s music branch, which
okays the nominated songs, appear
to be stuck in the ‘Love Is A Many
Splendored Thing’ era. They reso-
lutely refuse to be hustled out of it.”

Sidney Skolsky of the New York
Post was more concise: “Worst col-
lection of songs in years. Try to
whistle one of the bad lot.”

A look at who nominates songs
and scores for Oscars and how, and
which songs are eligible to win. pro-
vides a clue as to why this situation
developed.

All the music nominated is picked
by the music branch of the Academy
of Motion Pictures Arts and Scien-
ces. There are about 220 members of
that branch, including such compos-
ers/musicians as Paul Williams, Da-
vid Rose. Nelson Riddle, Cy Cole-
man and others.

It is a talented lot, but the mem-
bership of the Ramones fan club it is
not. And, say industry observers. this
is not a group that will pick Joey Ra-
mone’s “Rock’n’Roll High School”
theme over something else written
by one of its peers.

Another factor is that most rock
that appears in films is not rock writ-
ten for the films. Rather. itis existing
rock songs used as the soundtrack:
i.e. “American Graffit.,” “Quad-
rophenia” and “Apocalypse Now.”
And the rules say that to win. a song
or a score must be original and be

made especially for the film. Con-
sequently “The End” by the Doors
and “Satisfaction” by the Rolling
Stones, both used in “Apocalypse
Now” may be among the greatest
songs ever made, but they are ineli-
gible for an Oscar.

The situation is not likely to get
better soon. For there to be an infu-
sion of new and young blood into
the academy depends not on the
young blood but on the academy it-
self. It chooses its own members via
a stringent procedure that requires
at least two sponsors. and elections
by the membership and the board.

Next year it will be even tougher
to lobby for some favorite bit of rock
music. Until this year the music
branch would first select 10 semi-
finalist songs and scores, and then
would cut them in half to make the
final five nominees. Beginning with
the next Academy Awards, that
procedure will be eliminated and
only the five final nominees in each
category will be announced.

Ironically enough as the Oscars
were being announced. the top song
in the country was “Call Me” by
Blondie, a tune written specifically
for the film. *An American Gigolo.”
It was released after the new year, so
“Call Me” only becomes eligible
now for an Oscar.

Any bets it will even be nomi-
nated?
* x  *

One thing that new wave has
taught the rock establishment is that
less can sometimes be more; smaller
halls or clubs, lower ticket prices and
fewer frills may be just the thing for
these financially strapped times
when many fans want more simplic-
ity in their music.

Itis a lesson not lost on the folks at
Contemporary Communications
Corp., who have brought the world
“Beatlemania.” Ted Nugentand Ae-
rosmith.

Now Aerosmith (which did play
clubs in 1977) will do a small club
tour of New York, New Jersey and
New England. During the tour, be-
ginning Sunday (20), dates and
cities will be announced in advance.
but specific venues will be kept se-
cret until the last moment. \

Meanwhile. the company has sent
out some of its lesser known acts:
Frank Marino & Mahogany Rush.
Humble Pie, Mothers Finest and
Angel on a 100-date cutrate tour of
America. This “Rock’n’Roll Mara-
thon™ is playing at lower ticket
prices, but to make up for it there is
also a *“rock’n’roll supermarket
where one can buy first rate author-
ized rock’n’roll merchandise such as
T-shirts. tour books, hats. etc.,” the
company says.

Digital Albums Will Be Unveiled By CBS

® Continued from page 3

duction channel at the CBS Pitman.
N.J. plant. All dlgual albums will be
manufactured using the special
process.

I’s understood also that CBS
plans a launch of an audiophile al-
bum series for release of non-digital
product—including rerelease of
catalog titles—for which the special
production chain also would be
used.

According to CBS Masterworks
marketing head Bob Campbell, the

quality of CBS’ new pressing work
recently was compared to that of a
leading European pressing plant in
independent laboratory testing.

Is Campbell’s claim that the tests
demonstrated the superiority of the
CBS work. Attendees at the May 13
press gathering may find this evi-
dence introduced into the presenta-
tion.

CBS digital albums are recorded
with Sony, 3M and Soundstream
equipment. The company owns two
Sony PCM-1600 recorders and Sony
digital editing equipment.
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Isaac Hayes. The man is
incredible. Flying high off the
gold album and top 10 success
of “Don’t Let Go” Gold records
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and Grammy Awards galore. writing and producing.
Now hisnew album “And ~ “And Orce Again” featuring
Once Again” takes him even “I Ain’t Never o205 Isaac

higher. Singing, rapping, Hayes puts it all together.
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“AND ONCE AGAINZ....
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Commentary

Setting the Record Straight

By JOSEPH E. BATES

Over the past several months, we have noticed a number of
Billboard articles reporting a declining interest in disco, both as
a musical format and as a social activity.

Disco music as released by the various record companies suf-
fered from serious over-production and over-promotion prob-
lems in 1979. Based on the
success of a few arlists—
mainly in disco/soft rock or
disco/soul categories—pro-
ducers and record companies
rushed to sign virtually any
artist available with even the
faintest hint of disco ori-
entation.

A massive promotional ef-
fort was launched and the
market was flooded with
product in the (false) expecta-
tion that disco record pur-
chasers would buy anything
with a certain tempo or a
“disco sound.” This some-
what low commercial view of
the disco music buying au-
dience was a major misjudg-
ment on the part of label executives.

Today’s audience is more than willing to spend money for
product with all of the production values in their proper place
(i.e.. good writing, good production, talented artists and musi-
cians). They arc not, however, the mindless dancing fools that
the record industry seems to persist in believing they are. They
are intelligent consumers and can recognize shoddy product
equally as well as their buying counterparts in rock. folk. easy
listening and jazz.

Sales of well-produced, talented artists have been good and
remain so. Sales of filler product have been dismal and deserve
1o be.

The upshot of this record company marketing failure has
been an industry declaration that disco is dead. Nothing could
be farther from the truth. “Disco™ means record. A disco is a
place to go to dance to recorded music. The limits placed on the
type of music were placed by the record companies—not the
DlJs. the club owners or the patrons.

Joseph Bates: ‘““Club patron-
age is higher than ever.”

A disco is a place where lights and sound combine to produce
a sensory experience greater than the sum of its parts. One has
only to visit the nearest disco club to find that patronage is
higher than ever.

DlJs are breaking down the barriers imposed by record com-
panies and are playing what appeals to their clientele. In some
arcas, that may be pure disco. rock. new wave, disco-fusion,
country or a combination of all of the above.

‘Label execs misjudged the
disco music-buying public’

The point is that clubs which arc aware of the (astes of their
clientele and cater fo these tastes are doing more business than
ever before.

In recessionary times, entertainment serves to cheer people
up and to help them forget their troubles. The small club owner
who secs no decline in business, but reads weekly in Billboard
that “disco™ is dying is confused and hesitant as to how to pro-
ceed.

The blame needs to be placed exactly where it belongs—not
on the artists, the DJs, or the clubs but on the record companies
which were unable to produce sales from weak product.

Owners of large clubs have long known what the problem is
and how 1o combat it. Now is the time to give the small club
owner and mobile DJ the secret—that quality lighting and
sound used with the proper mix of music is the key to contin-
uing success.

Disco. meaning dance music. is alive and well and growing
every day. No amount of bad-mouthing by out-of-work record
company executives can change this.

So let’s set the record straight. The current economic situ-
ation is hard enough for all of us without these false market
scares.

Joseph Bates is general manager of the West Coast office of
Litelab Corp.

The Perils In Format Change

By DIANE LESNIEWSKI

Changing the format of a floundering radio station may
seem a wise move to those who run it. If a station is not success-
ful in attracting advertisers or high Arbitron ratings, perhaps a
fresh idea or creative modi-
fication of an old crowd-
pleaser would bring in the ads
and the audience.

More listeners mean more
advertising, more ads mean
more revenue. The station
makes piles of money and ev-
erybody’s happy, right?

Not necessarily. For no
matter how unsuccessful the
accounting department might
deem a certain station. that
station still has listeners. And
if the station’s format is
unique in that market. a
change in programming can
alienate the loyal fans who
keep their dials at its frequency. These fans may never be re-
placed.

Arbitron ratings may tell the number of listeners a station re-
ceives at a given time, but that is all. It cannot measure the loy-
alty the station receives from its listeners. It cannot measure the
number of people who listen to the station every chance they
get. the people who buy a record after hearing it on that station,
the people who faithfully patronize the advertisers.

Diane Lesniewski: ‘A change
in programming can alienate
loyal fans."

And ratings cannot measure the pleasure the listener receives
from hearing disk jockeys in tune with their musical tastes, and
hearing the sounds they want to hear.

Most stations are content to provide pretty aural wallpaper
for those who want to live their lives with a soundtrack running
in the background. But occasionally there will be a station
which will constantly delight and surprise its listeners with its
programming. It’s got a finger on the pulse of a segment of the
population whose tastes are frequently ignored.

For these fans. the station is the common bond which unites
them. no matter how far apart they live. The word gets out that
so-and-so station plays their music and the number of listeners
grows. slowly but surely. The fans and the DJs are thrilled to
have a station to call their own.

But managementis not happy. It wants the audicnce and ads.
and it wants them now. Instant success is more gratifying than
slow and steady improvement. So, a change is made. Heads roll
and programming hot shots are brought in to create a new for-
mat to wow the public. Management is wildly optimistic; a
transitional format marks time for a couple of weeks and soon
the new sound rules the roost.

‘Arbitron ratings can’t
measure listener loyalty’

Now it’s the fans turn to be miserable. Something is wrong.
The news that something is different spreads like wildfire
among the kids who supported the old format; critics offer their
opinions.

The fans are aglldlcd and nervous, snappish and moody.
They turn the dial frantically. trying to align themselves with
another station. But it is just not the same; the radio has lost its
appeal. Something great is gone from the airwaves. That com-
mon bond the listener had with others who appreciated the
same music is gonc.

Disenfranchised. lost and mad as hell. the fans vow never to
listen to that station again. They’ve been deserted. Whenever
their friends turn to that station. they will reach over and turn
the dial.

Of course, commercial radio is part of the free enterprise sys-
tem; it exists to make a profit for its owners. But I know how it
feels to be lost and unhappy when one turns the dial and finds
nothing that can replace that which has been discarded in the
quest for money and ratings.

I know how it feels to have your station sndlched away just
when the artists you care about. like the Clash and the Ra-
mones, are beginning to catch on in America. It hurts. It hurts a
lot.

So, chief honchos in radioland, think about the fans you’ll
leave behind before you jump on a lucrative bandwagon. The
listeners you disappoint may not be replaced. and your station
may be the biggest loser of all.

Diane Lesniewski of New York City describes herself as a mu-
sic fan “with a definite leaning toward new wave.”

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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THE WORLD OF ENTERTAI

STEVENS

CHTERTAINMEN

————

Rick Stevens-Doc McGhee: a
unique combination of creative tal-
ent and energy uniting one of the
music world's top hit-making A & R
executives with one of the business
world’s most successful
entreprencurs.

Stevens-McGhee represents a

major financial commitment and a iy
new, multifaceted structure whose

separate divisions work together to
form a new entertainment complex.

ARTIST PRODUCTION
The Stevens-McGhee Produc-

tion Divison will be the most prolific
independent supplier of finished
masters to the U.S. record industry.
There are nine albums currently in
production and pre-production in-
cluding projects produced by Barry
Mraz, Isaac Hayes, James Brown,
Butch Tavares and an exciting new
adult/contemporary approach by in-
ternational star Melanie, produced
by Peter Schekeryk, distributed in
North America by Epic Records.
Stevens-McGhee has slated a
total of 35 albums to

to sign an artist and take the risk that
the artist’s music will not turn out as
envisioned or that their LP will run
over budget. With Stevens-McGhee,
record companies will have all the
finished creative elements before
them. So they know exactly what
their dollars are buying and exactly
how much the project will cost.

PRODUCERS

Barry Mraz: The strength of
Stevens-McGhee is inits A & R and
production experience. And the cor-
nerstone of that strength is the exclu-
sive management of Barry Mraz. He’s
produced or engincered 27 Gold and
Platinum records, including the
quadruple Platinum “Grand [llu-
sion,’the triple Platinum“Pieces of 8
and threc other Platinum albums
by Styx, as well as million sellers
for The Ohio Players, Uriah Heep
and others.

Isaac Hayes: [saac Hayes,
Grammy and Gold Award winner
2~ and Top 10 artist in his

be completed in 1980.
The Production
Division will sign
major stars and prom-
1Sing new artists,
marry them to the
ideal producer and
create finished prod-
ucts for sale to rec-
ord companies. In
today’s economy,
record companics
can no longer afford

www.americanradiohistorv.com

own right with “Don’t
Let Go” is also one of

TNy ) g t3% sg-1%
¢} = today’s hottest produc-

ers, recently gaining a
Grammy for com-
posing Dionne
Warwick’s, “Deja
Vu!” Hayes will
produce two ex-
citing new artists
for Stevens-

McGhee in 1980.
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NMENT JUST GOT LARGER.

M (GHEE

" CORPORATION

MANAGEMENT/DIRECTION
Helping artists chart the right
course is the key to success. That's
why Stevens-McGhee provides crea-
tive, well-connected management

IN'SESSION

services.
Among the
clients already
managed are:

Niteflyte: Signed to Ariola
Records, their first single, “If You
Want it,’climbed to the Top 10 R&B,
then crossed over to the Top 30 in
the Pop charts. Now, their hit is cur-
rently bulleting up the U.K. charts.

Christie Allen: Her debut rec-
ord, “Goose Bumps,” rushed to the
No. 1 spot on the Australian charts,
and the follow-up is Top 5 in that
country. Produced by Terry Britten
of Cliff Richards fame, “Goose
Bumps” will soon be released in the
United States by Polydor Records
and internationally by WEA.

Bernie Worell: As co-writer of
the majority of Parliament/Funka-
delic and Bootsy’s Rubber Band
music, and as keyboard star of
P-Funk, Bernie Worell has clearly
established himself as a major force
in the contemporary music world.

Bait: Currently in negotiation
with major record companies, this
exciting rock group is produced

by Barry Mraz.

RECORDING STUDIOS

Currently under construction in

Miamti, is a state-of-the-art studio
complex. Designed and built to the

exacting standards of producer

Barry Mraz, the

studios are sched-

uled for a mid-
1980 opening.

BROADWAY PRODUCTION
As a total entertainment entity
Stevens-McGhee is working with

one of the top book and song writers
and a leading Broadway director to
bring an exciting new musical to

Broadway for Fall, 1981.

FILM SOUNDTRACK
DEVELOPMENT

Drawing on the talent of today’s

| greatest recording artists, Stevens-

McGhee can
assemble con-
temporary hit
soundtracks
for film pro-
ducers with
the kind of hit
singles that can
give a film ex-
tensive free
radio expasure and promotion and
add millions to their profit.

U.S. REPRESENTATION
With its.extensive contacts and ex-
pertise in rhe international recording
business, Stevens-McGhee offers
U.S. representation and liaison for
producers, artists and managers
located outside the United States.

STEVENSM GHEE
ENTERTAINMENT CORPORATION

240 Central Park South,
New York,.New York 10019, (212) 245-6720

700 Biltmore Way,
Coral Gablzs, Florida 33134, (305) 442-9432

www americanradiohistorv.com
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Billboard Singles Radio Action

Playlist Top Add Ons Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (4/17/80)

PRIME MOVERS -NATIONAL

KENNY ROGERS & KIM CARNES—Don't Fall In Love With A Dreamer (UA)
AIR SUPPLY—Lost In Love (Arista)
BILLY JOEL-You May Be Right (Columbia)

BREAKOUTS-NATIONAL

PAUL McCARTNEY—Coming Up (Columbia)
ROBBIE DUPREE-Steal Away (Elektra)
FIREFALL—Headed For A Fall (Atlantic)

TOP ADD ONS -NATIONAL

LIPPS, INC.—Funkytown (Casablanca)
BETTE MIDLER-The Rose (Atlantic)
ANDY GIBB & OLIVIA NEWTON-3OHN—1 Can’t Help It (RSO)

D-Discotheque Crossover * KOPA—Phoenix KYNOFresno KCBN—Reno Q-102 (WKRQ-FM)—Cincinnati KINT— £l Paso
ADD ONS—The two key prod-: o LIPS, INC.—Funkytown (Casablanca) o DOLLY PARTON~Startin Over Again (RCA) ~ ® J- GEILSBAND—Love Stinks (EMI) O GLULILLLEER) C :g“l'“‘f)‘_’-“"vwa”°uwa"'"
ucts added at the radio stations e ROBBIE DUPREE—Steal Away (Elektra) ® THE CLASH—Train In Vain (Epic) olumbia)

movement on the station’s
playlist; as determined by sta-
tion personnel.

BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS

BILLY PRESTON & SYREETA—With You I'm
Born Again (Motown)

© MICHAEL JACKSON-She’s Out Of My Life

* GARY NUMAN-Cars (Atco) 30-23
KTKT—Tucson

® PAUL McCARTNEY-Coming Up (Columbia)

o BROTHERS JOHNSON-Stomp (A&M)

% LINDA RONSTADT~—Hurt So Bad (Asylum)
137

* AMBROSIA-Biggest Part Of Me (WB) 21-
11

KQEO-Albuquerque

© ANNE MURRAY-Lucky Me (Capitol)

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 11-6

* CAPTAIN & TENNILLE-Love On AShoe

® CLIFF RICHARD - Carrie (EMI)

© LINDARONSTADT—Hurt So Bad (Asylum)

e JOURNEY—AnyWay YouWant It
(Columbia)

* BOZSCAGGS—Breakdown Dead Ahead
(Columbia) 17-14

* CHARLIE DOREPilot Of The Airwaves
(Island) 25-18

KING—Seattle

© LINDARONSTADT—Hurt So Bad (Asylum)
© BERNADETTE PETERS-Gee Whiz (MCA)

* DANFOGELBERG— Heart Hotels (Full
Moon/Epic) 23-19

North Central Region

® TOP ADD ONS:

ROBBIE DUPREE-Steal Away (Elektra)

THE CLASH—Train In Vain (Epic)

BOZ SCAGES ~Breakdown Dead Ahead
(Columbia)

* PRIME MOVERS:

KENNY ROGERS & KiM CARNES—Don't Fall In
Love With A Dreamer (UA)

LINDA RONSTADT—-Hurt So Bad (Asylum)

THE PRETENDERS—Brass In Pocket (Sire)

* LINDARONSTADT—Hurt So Bad (Asylum)

@ J.GEILS BAND—Love Stinks (EMI)
® PAULDAVIS-Do Right (Bang)

* PRETENDERS—Brass In Pocket (Sire) 23-
18

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA)

WCUE—Akron

o SPIDER—New Romance (Dreamland)

® MICHAEL JACKSON-She’s Out Of My Life
(Epic)

* AMBROSIA~Biggest Part OfMe (WB) 31-
24

* KENNY ROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 25-19

13-Q (WKTQ) —Pittsburgh

® MAC DAVIS—Hard To Be Humble

o AMBROSIA-Biggest Part OfMe (WB)

listed; as determined by station (Epic) * AMBROSIA—Biggest Part Of Me (WB) 34- oG

personnel. * AIRSUPPLY—Lost In Love (Arista) 9-1 P2 BILLYPR[STON&SYR[ETA " | * ;IIN:);RONSTADT—Hurt So Bad (Asylum)
PRIME MOVERS—The two * BOZSCAGGS—Breakdown Dead Ahead R * ANDY GIBB & OLIVIANEWTON-JOHN-| * ? ~With Youl'm o

products registering the great- (Columbia) 24-15 * BETTE MIDLER-The Rose (Atlantic) 22-13 Can't Help It (RS0) 38-27 Born Again (Motown) 23-14 * JIMMY RUFFIN-Hold On To My Love (RSO}
est proportionate upward KEW—Portland WNCI-Columbus 19-14

WKY—-Okiahoma City
e BRUCE COCKBURN-Wondering Where The
Lions Are (Millennium)

o BOZ SCAGGS—Breakdown Dead Ahead
(Columbia)

* KENNYROGERS & KIM CARNES—-Don't Fall
In Love With A Dreamer (UA) 19-13

* ANDYGIBB & OLIVIA NEWTON-JOHN—I
Can't Help It (RS0) 25-15

KELI-Tulsa
o BRUCE COCKBURN—Wondering Where The
Lions Are (Millennium)
o LIPPS, INC.—Funkytown (Casablanca)
* BLONDIE-Call Me (Chrysalis) 10-4

* KENNY ROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 23-16

BROTHERS JOHNSON—Stomp (A&M) String (Casablanca) 10-5 * (Clﬂlllu)flg(gﬂf-?ilot0fTheAirwaveS (Casablanca) WTIX—New Orleans
). GEILS BAND—Love Stinks (EMI) sland) 12- © MICHAELJACKSON=She's Out Of My Life
KENO—Las Vegas O BRERREYTS: (Epi0) ST o LINDARONSTADT— Hurt So Bad (Asyhum
o LIPPS, INC.—Funkytown (Casablanca) BOB SEGER—Against The Wind (Capitol) * lzjznfzu RONSTADT—Hurt So Bad (Asylum) * BERNADETTE PETERS—Gee Hhiz (MCh

* PRIME MOVERS

B-52's—Rock Lobster (WB)

LIPPS, INC.—Funkytown (Casablanca)
MANHATTAN TRANSFER-Twilight Zone

* B-52's—Rock Lobster (WB) 16-13

* MANHATTAN TRANSFER-Twilight Zone
(Atlantic) 27-20

KRTH (FM)-LA.

® THE WHISPERS-Lady (Solar)

* LINDARONSTADT—Hurt So Bad (Asylum)
20-11

* MICHAEL JACKSON~She's Out Of My Life
(Epic) 30-22

© KORONA-Let MeBe (UA)

* PAULDAVIS- Do Right (Bang) 20-15

* AMBROSIA-Biggest Part Of Me (WB) 30-
22

AIR SUPPLY—Lost In Love (Arista)
CHARLIE OORE~Pilot of the Airwaves (Island)
OR. HOOK—Sexy Eyes (Capitol)

BREAKOUTS:

DAN FOGELBERG—Heart Hotels (Full Moon/
Epic)

ROBBIE DUPREE—Steal Away (Elektra)

THE CLASH—Train In Vain (Epic)

® PAUL McCARTNEY-Coming Up (Columbia)
o BETTE MIDLER-The Rose (Atlantic)

* CHARLIE DORE—Pilot Of The Airwaves
(Island) 13-10

KRSP—Salt Lake City

® LITTLE RIVER BAND~It's Not AWonder
(Capitol)

e ROBBIE DUPREE-Steal Away (Elektra)

* BOZSCAGGS—Breakdown Dead Ahead
(Columbia) 18-10

* AMBROSIA-Biggest Part 0f Me (WB) 17-9
KTLK—Denver

@ PAUL McCARTNEY-Coming Up (Columbia)
© MANHATTAN TRANSFER--Twilight Zone

PAUL McCARTNEY—Coming Up (Columbia)
SPIDER—New Romance (Dreamland)

* Fl[;.TWOOD MAC—Think About Me (WB)
16-

* DR.HOOK—Sexy Eyes (Capitol) 13-6
1-96 (WZZR-FM) - Grand Rapids
© JERMAINE JACKSOK—Let's Get Serious
(Motown)

® BOBSEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

* BROTHERS JOHNSON-Stomp (A&M) 25-
15

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 24-16

WAKY - Louisville

* KENNYLOGGINS—Keep The Fire
(Columbia) X-15

WPEZ-Pittsburgh

e SPIDER-New Romance (Dreamland)}

BREAKOUTS

ROBBIE DUPREE-Steal Away (Elehtra)
BERNADETTE PETERS—Gee Whiz (MCA)
THE JAGS—Back 0f My Hand (Island)

KILT-H

o ROBBIE DUPREE—Steal Away (Elektra)

® LARRY GATLIN & THE GATLIN BROS.—
Taking Someone With Me When | Fall

* FLEETWOOD MAC—Think Ab “t Me (WI'
271-12

* LIPPS, INC.—Funkytown (Casablancz)£9-
25

KEEL- Shreveport

[=] (Atiantic) N . -
s KEMB—San Diego * BROTHERS JOHNSON—Stomp (A&M) 16 CKLW—Detroit © THE CLASH-Train In Vain (Epic) o LINDARONSTADTHurt SoBad ("syium)
o i o BOZSCAGGS-Breakdown Dead Ahead * BOZSCAGES- Breshdoun DeadAhead o BROTHERS JOHNSON-Stomp (A%M)
o BREAKOUTS © BROTHERS JOHNSON-Stomp (A4M) KTAC—Tacoma (Columbia) , * CHARLIE DORE-Pilot Of The Airwaves
- - o ROBBIE DUPREE- Steal Away (Elekira) * BLONDIE—Call Me (Chrysalis) 4-2 (island) 189
=‘ NEIL SEDAKA & DARA SEDAKA-Should've ® BILLYPRESTON & SYREETA-With You I'm o LINDARONSTADT—Hurt So Bad(As Jum) —oteal Away ra
o Never Let You Go (Elekira) Born Again (Motown) Y U * THE WHISPERS— Lady (Solar) 19-12 S outhwest Re i n * PEACHES & HERB-! Pledge My Love
= MICHAEL JACKSON—She’s Dut Of My Lite + AMBROSIA-Biggest Part Of Me (W8)27- o THEKNACK—You Can't Put APrice OnLove % DAN FOGELBERG—Heart Hotels (Full 9 (Polydor/MVP) 14-8
) (Epic) 18 (Capitol) Moon/Epic) 2517 . :
= THE WHISPERS —Lady (Solar) ! Midwest Reaion
_ N e TOP ADD ONS
5 * LIPS, INC.—Funkytown (Casablanca) 24-  * DR.HOOK-Sexy Eyes(Capitol} 157 WORQ-Detroit ;
&J 10 L g ! © BOBSEGER & THE SILVER BULLET BAND— LINDA RONSTADT—Hurt So Bad (Asylum) ® TOP AD
= KF-LA P .f. N th t R . * AR SUPPLY—~LostIn Love (rista) 13-6 Against The Wind (Capitol) BRUCE COCKBURN—Wondering Where The D ONS
a KCPX—Salt Lake Cit : f Lions Are (Millenium) ANDY GIBB & OLIVIA NEWTON-JOHN—( Can't
Q. 4} GEILS BAND=Love Stinks (EMI) adirc vorthwes 99I0ﬂ ! ® PAUL McCARTNEY - Coming Up (Columbia) JENMIFER WARNES—When The Feeling Comes Help It (RS0)
< ’ v o SPIDER-New Romance (Dreamland) * BILLYJOEL-It's Still Rock'n’Roll To Me Around (Arista) AMBROSIA-Biggest Part Of Me (Warner
o NEILSEDAKA & DARA-Should've NeverLet [ ® TOP ADD ONS: (Columbia) 24-17 Brothers) ,
You Go (Elektra) ® MAC DAVIS—It's Hard To Be Humble % CHARLIE DORE—Pilot Of The Airwaves BETTE MIDLER—The Rose {Atlantic)
PAUL McCARTNEY—Coming Up (Columbia) (Casablanca) (Istand) 18-12 * PRIME MOVERS
* B-52's—Rock Lobster (WB) 23-13 LINDA RONSTADT—Hurt So Bad (Asylum)  DAN FOGELBERG—Heart Hotels (Full WIAC—Flint
+ LIPPS, INC.— Funkytown (Casablanca) 26- BETTE MIDLER—The Rose (Atlantic) Moon/ Epic) .24 NENNY ROGERS & KIM CARNES ~Don'tFal In % PRIME MOVERS
LRl unkytown (Casablanca © LIPPS, INC.—Funkytown (Casablanca) | LEO;: m‘»k ?;leaéne' %) ) NEmT ROCERS M RS <Pas i
* ANDYGIBB & OLIVIANEWTON-JOHN -| o TERIDE SARIO=Heart Of Stone BETTE MIDLER-The Rose (Atlantic —Don't Fall In
P . - BILLY JOEL—You May Be Right (Columbia) Love With A Dreamer (UA)
L=, R IR (Casablanca) AIR SUPPLY—Lost In Love (Arista)
* PRIME MOVERS DAN FOGELBERG—Heart Hotels (Full Moon/

Epic)

BREAKOUTS

ROBBIE DUPREE—Steal Away (Elektra}
PAUL McCARTNEY—Coming Up (Columbia)
FIREFALL—Headed For A Fali (Atiantic)

WLS-Chicago

KCBQ-San Diego A (Columbia) o KENNYROGERS & KIM CARNES—Don't Fall
(Atlantic) In Love With A Dreamer (UA)
e RAY KENNEDY—Just For The Moment A © ROBBIE DUPREE-Steal Away (Elektra) * BILLY JOEL—You May Be Right (Columbia) A _
(Columbia) KRFC—San Francisco * AIR SUPPLY~Lost In Love (Arista) 16-11 © ANNE MURRAY—Lucky Me (Capitol) 1310 ® PAUL McCARTNEY—Coming Up (Columbia)

o NEIL SEDAKA & DARA SEDAKA—Should've
Never Let You Go (Elektra)

® THE CLASH~Train In Vain (Epic)
o PAULMcCARTNEY-Coming Up (Columbia)

* LIPPS, INC.~Funkytown (Casablanca) 30-
20

KIMN—Denver

* JAMES LAST BAND—The Seduction
(Polydor) 29-25

* BRUCE COCKBURN—Wondering Where The

* BETTE MIDLER~The Rose (Atlantic) 20-14
KRBE-H

© JENNIFER WARNES—When The Feeling

* AIRSUPPLY—Lost In Love (Arista) 15-8

* OFF BROADWAY~Stay In Time (Atlantic)
20-13

* BOBWELSH-Don't Let Me Fall (Capitol) i Lions Are (Millennium) 31-26 Comes Around (Arista) WEFM—Chicago
2317 * AIR SUPPLY-Lost In Love (Arista) 167 o J.GEILS BAND—Love Stinks (EMI) WBGN—Bowling Green o ISLEYBROTHERS—Don't Say Goodright (T FyREFALL Headed For AFall(Atlantic)
Neck)

% KENNYROGERS & KIM CARNES—Don't Fall
InLove With A Dreamer (UA) 20-11

KFXM—San Bernardino

o JERMAINE JACKSON—Let's Get Serious
(Motown)

® THE CLASH-Train InVain (Epic)

* PEACHES & HERB~| Pledge My Love
(Polydor/MVP) 9-5

* ANDYGIBB & OLIVIA NEWTON-JOHN-|
Can't Help It (RS0) 16-6

KERN-Bakersfield

f f . © Copyright 1980, Billboard Publi-

Moon/Epic) Cloveland * PRETENDERS-Brass In Pocket (Sire) 22 A h y

© KORONA-Let Me Be () JAMES LAST BAND ~The Seducti i e = 1 ' 23332%2’;%5‘ &33&3323&'2‘3325
[ ~The Seduction X ® ROBBIE DUPREE—Steal Away (Elektra * —~Don’! A ; '

o BETTE MIDLER—The Rose (Atiantic) {Polydor) o MICHAELJACKSON-She's OutOfMyLile CLIFFRICHARD—Canie(EMIy)( ) !‘n‘{‘o'tl%%ﬁ§"3,§3“$?,§ﬁ§?§§.13°"”"" in a retrieval system, or frans-

* KENNYROGERS & KIM CARNES—Don't Fall
InLove With ADreamer (UA)

* TOMMY JAMES~Three Times In Love
(Millennium) 11-7

* PRETENDERS-—Brass In Pocket (Sire) 18-
11

KYA—San Francisco

® FLEETWOOD MAC—Think About Me (WB)

o CHARLIE DORE—Pilot Of The Airwaves
(Island)

% BOB SEGER & THE SILVER BULLET BAND -~
Fire Lake (Capitol) D-16

* DR.HOOK-Sexy Eyes (Capitol) 17-9
KROY-Sac i

o DANFOGELBERG- Heart Hotels (Full

* BILLY JOEL—You May Be Right (Columbia)
7-4

* JOURNEY-AnyWay You Want It
(Columbia) 14-9

e RED RIDER-White Hot (capitol)

* PAUL OAVIS—Do Right (Bang) 20-17

& BETTEMIDLER=The Rose (Atlantic) 16.7
KIR-Seattle

o BOBSEGER & THE SILVER BULLET BAND -~
Against The Wind (Capitol}

® PAUL McCARTNEY—Coming Up (Columbia)

* BETTE MIDLER-~The Rose (Atlantic) 23-15

* PRETENDERS—Brass In Pocket (Sire) 28-
22

® PAUL McCARTNEY-Coming Up(Col

e BETTE MIDLER-The Rose (Atlantic)

* ROBBIE DUPREE~Steal Away (Elektra) 28-
18

bia)

* DR.HOOK-Sexy Eyes (Capitol) 10-6
KYYX—Seattle

WGCL~Cleveland

o BROTHERS JOHNSON-Stomp (ASM)

© ANDY GIBB & OLIVIANEWTON-JOHN~|
Can't Help It (RSO)

% KENNYROGERS & KIM CARNES—Don't Fall
In Love With ADreamer (UA) 25-16

* GARY NUMAN-Cars (Atco) 12-7

(Epic)
* ANNE MURRAY- Lucky Me (Capitol) D-28

* ROBBIE DUPREE-Steal Away (Elektra) D-
26

* BOZSCAGGS—Breakdown Dead Ahead
(Columbia) 20-11

* FLEETWOOD MAC—Think About Me (WB)
23-14

www.americanradiohistorv.com

* AMBROSIA-Biggest Part Of Me (WB) 24-
14

* LIPPS, INC.—Funkytown (Casablanca) 20-7
KLIF—Dallas
© MARY MacGREGOR-Dancin’ Like Lovers
(RSO)

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 25-14

* BARRY MANILOW-| Don't Want To Walk
Without You (Arista) 39-28

KNUS-FM-Dallas
® PAULMcCARTNEY~Coming Up (Columbia)
® THE JAGS-Back Of My Mind (Island)

KFJZ-FM (Z-97)—Ft. Worth

® TOM PETTY & THEHEARTBREAKERS—Here
Comes My Girl (Backstreet)

* ). GEILS BAND—Love Stinks (EMI) 29-22
* B-52s—Rock Lobster (WB) 24-12
WROK—Rockford

o ROBBIE DUPREE-Steal Away (Elektra)
o BROTHERS JOHNSON—Stomp (A&M)

% CHARLIE DORE~Pilot Of The Airways
(Island) 7-4

% BILLY PRESTON & SYREETA—With Youl'm
Born Again (Motown) 6-2

(Continued on page 24)

* CHRISTOPHER CROSS—Ride Like The Wind
(WB) 18-12
* GARY NUMAN-—Cars (Atco) 23-11

mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written

permission of the publisher.
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Tha Tchaikovsky Tour:
Jur 12 Cklanoma City, OK
Jur 13 Dalles, TX

Jur 14 San Antomo, TX
Jur 13 Beaumont, TX

Jur 17 NcAllen, TX

Jae 13 Austin TX

Ja ¥ ouston, TX

Ja 22 wichitaFalls, TX
Jur 2t Lubbock, TX

Jur 22 Wudland, TX

Jiwr 23 CorpusChristh, TX
Jur 25 New Oreans, LA

BRAM T1C
PRESAIICOVSKY

- h
_

»rem ~chaikovsky keeps matching the enthusiasm of
the hich-enargy turned 12 the British = T pire for the great
tul with thair new album, rock and roll Bram made
“P-essur2’ famous.

On thei- ast album and “Pressure.’ Bram Tchaikovsky
icur Eram Tchaikovsky took keeps it up. On Folydor/Radar
the United States by st=rm Records & Tapes.

WIN GREAT PRIZSS. ENTER THE BRAM TCHAIKOVSKY DISPLAY CONTEST. - 4
SEE YO JR POLYCRAM DISTRIBUTION REPRESENTATIVE FOR ALL THE DETAILS.

T g POLYDOR INCORPORATED Give the gift
Lpolvdor | POGRAM COMPANY % e
2 s u-%-nw A D of nrusic. Write or call yowr Polygram Distribution office {or displays 07w her promotion ttems. NARAN
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Billboard Sin

les Radio Action .7

Based on station playlists through Thursday (4/17/80)

® Continued from page 22
WIFE—Indianapolis

® ROBBIE DUPREE—-Steal Away (Elektra)
© BERNADETTE PETERS—Gee Whiz (MCA)
WNDE- Indianapolis

® MELISSAMANCHESTER—Fire in The
Morning (Arista)

© PEACHES & HERB—I Pledge My Love
(Polydor/MVP}

* DANFOGELBERG—Heart Hotels (Full
Moon/Epic) 23-14

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 10-7

WOKY—Milwaukee

® ANDY GIBB & OLIVIANEWTON-JOHN-|
Can't Help It (RSO)

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 19-14

* BOB SEGER & SILVER BULLET BAND—Fire
Lake {Capitol} 10-6

WZUU-FM - Mitwaukee

© ROBBIE DUPREE-Steal Away (Elektra)
® BETTE MIDLER-The Rose (Atlantic)

* DAN FOGELBERG—Heart Hotels (Full
Moon/Epic) 12-6

* KENNYROGERS & KIM CARNES—Don't Fall
InLove With A Dreamer (UA) 9-1

KSLQ-FM-St. Lovis

o KENNY LOGGINS—Keep The Fire

KLEO-Wichita

WDRC-Hartford

WYRE-Annapolis

WFLB—Fayetteville

WLAC—Nashville

© ANNE MURRAY—Lucky Me (Capitol)

® GARY NUMAN-Cars (Atco)

* PAUL DAVIS—~Do Right (Bang) 16-7

* LINDA RONSTADT—~Hurt So Bad (Asylum)
32.24

Northeast Region

® TOP ADD ONS

MANHATTAN TRANSFER-Twihght Zone
(Atlantic)

BARRY MANILOW—1 Don't Want To Walk
Without You (Arista)

ANNE MURRAY —Lucky Me (Capitol)

* PRIME MOVERS

KENNY ROGERS & KiM CARNES—Don't Fall In
Love With A Dreamer (UA)

CHARLIE DORE—Pilot Of The Airwaves (Island)

LINDA RONSTADT—Hurt So 8ad (Asylum)

BREAKOUTS

ROBBIE DUPREE —Steal Away (Elektra)

RAY, GOCDMAN & BROWN-Inside Of You
(Polydor)

PAUL McCARTNEY—Coming Up (Columbia)

WABC - New York
® RAY,GOODMAN & BROWN—Inside Of You

o DAN FOGELBERG—Heart Hotels (Full
Moon/ Epic)

* CHARLIE DORE-Pilot Of The Airwaves
(Island) 18-11

 BOB SEGER & THE SILVER BULLET BAND -
Fire Lake (Capito!) 7-3

WPRO (AM)—Providence
® QAK—King Of The Hill (Mercury)

® RAYKENNEDY-Just For AMoment
{Columbia)

* KENNY ROGERS & KIM CARNES-Don't Fall
In Love With A Dreamer (UA) 10-4

 CHARLIE DORE-Pilot Of The Airwaves
(Island) 14-7

WPRO-FM—Providence

® PAULDAVIS—Do Right (Bang)

® JAMESLAST BAND- The Seduction
{Polydor)

* UTOPIA—Set Me Free (Bearsville) 13-9

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 11-4

WICC-Bridgeport
® PAUL McCARTNEY~Coming Up (Columbia)
o ROBBIE DUPREE-Steal Away (Elektra)

* JOURNEY—Any Way You Want It
{Cofumbia) 29-23

* GARY NUMAN- Cars (Atco) 28-22
WBEN-FM-Buffalo

o BRUCE COCKBURN-Wondering Where The
Lions Are (Millernium} .

® PAUL McCARTNEY-Coming Up{Columbia)

® PAULMcCARTNEY-Coming Up (Columbia)
® KORONA-LetMe Be (UA)
* AMBROSIA-Biggest Part 0fMe (WB) 20-

* PEACHES & HERB- | Pledge My Love
(Polydor/MVP)27-18

WLEE-Richmond

o ROBBIE DUPREE—Steal Away (Elektra)

® LIPPS, INC.—Funkytown (Casablanca)

 LINDA RONSTADT—Hurt So Bad (Asylum)
30-22

* CHARLIE DORE-Pitot Of The Airwaves
(Island) 25-17

WQAM ~ Miami

® ANNE MURRAY—Lucky Me (Capitol)
® BETTE MIDLER-The Rose (Atlantic)

* DANFOGELBERG—Heart Hotels (Full
Moon/Epic) 21-18

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 17-10

WRVQ-—Richmond

© GARY NUMAN-Cars (Atco)
o LIPPS, INC.—Funkytown (Casablanca)

* BILLY PRESTON & SYREETA-With You I'm
Born Again (Motown) 24-16

* HEART—Even It Up (Epic) 21-13
WAEB— Allentown

© ANDYGIBB & OLIVIANEWTON-JOHN-1
Can't Help It (RSO)

o BETTE MIDLER—The Rose (Atlantic)
* AMBROSIA-Biggest Part Of Me (WB) 20-
13

* GARY NUMAN-Cars (Atco) 27-17
WKBO-Harrishurg

® FIREFALL—Headed For AFall (Atlantic)

e AIRSUPPLY~-Lost In Love (Arista)

o PEACHES & HERB—| Pledge My Love
(Polydor/MVP)

* KOOL & THE GANG—Too Hot (De-Lite) 29-
22

* SPINNERS—Working My Way Back To You
(Atlantic) 21-12

WMJX (96X)—Miami

® BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

o LIPPS,INC.—Funkytown (Casablanca)

* CHRISTOPHER CROSS~Ride Like The Wind
(we) 10-1

* PEACHES & HERB-1 Pledge My Love
(Polydor/MVP) 12-3

Y-100 (WHYI-FM) - Miami

o ANDYGIBB & OLIVIA NEWTON-JOHN-I
Can't Help It (RSO)

* BILLY JOEL-You May Be Right (Columbia)
157

* BROTHERS JOHNSON-Stomp (A&M) 11-5
WLOF-Orlando

© ANNE MURRAY-Lucky Me (Capitol)

e BRUCE COCKBURN—Wondering Where The
- Lions Are (Millennium)

* AMBROSIA-Biggest Part Of Me (WB) 24-
19

* KENNY ROGERS & KIM CARNES~Don't Fali
InLove With ADreamer (UA) 16-12

(WBYQ) 92-Q—Nashville
o AMBROSIA-Biggest Part Of Me (WB)

® ANDY GIBB & OLIVIANEWTON-JOHN-|
Can't Help It (RSO)

* BROTHERS JOHNSON-Stomp (A&M) 24-
20

* MAC DAVIS—It's Hard To Be Humble
(Casablanca) 20-16

WHBQ-Memphis
© MICHAEL JACKSON—-She’s Out Of My Life
(Epic)
© MANHATTANS—Shining Star (Columbia)

* MELISSA MANCHESTER-Fire In The
Morning (Arista) 30-24

* LIPPS, INC.—Funkytown (Casablanca) 28-
20

WZDQ- Chattanooga
© RODNEYCROWELL-Ashes By Now (WB)
® PAUL McCARTNEY-Coming Up (Columbia)
* LINDARONSTADT—-Hurt So Bad (Asylum)
20:15

* BILLY JOEL-You May Be Right {Columbia}
83

WRIJZ-Knouville

(Columbiz) (Polydor) * KENNYROGERS & KIMCARNES—Don'tFall e BERNADETTE PETERS- Gee Whiz (MCA) ® THECLASH-Train I Vain (Epic) ® THECLASH-TrainIn Vain (Epic)
o DANFOGELBERG~Heart Hotels (Ful o MANHATTAN TRANSFER~Twilight Zone InLove With A Dreamer (UA) 18-7 # LNDARONSTADT—HurtSoBad (Asylum)  ® J- GEILSBAND—Love Stinks (EMI) © BETTE MIDLER~The Rose (Atiantic)
Moon/Epic) (Atlantic) # NEIL SEDAKA & DARA SEDAKA—-Should've 27.21 * BOZSCAGGS—Breakdown Dead Ahead

* PAUL DAVIS- Do Right (Bang) 22-14
* BROTHERS JOHNSON—Stomp (A&M) 15-9
KXOK-St. Louis

o BOBSEGER & THE SILVER BULLET BAND-

e OFF BROADWAY-Stay In Time (Atlantic)
o ROBBIE DUPREE—-Steal Away (Elektra)

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 12-5

* THECLASH-Train In Vain (Epic) 11-7
KSTP-Mi li

-

® AMBROSIA—Biggest Part 0fMe (WB)

® ANDYGIBB & OLIVIA NENTON-JOHN-}
Can't Help It (RSO)

* DAN FOGELBERG—Heart Hotels (Epic) 26-
20

* DIONNE WARWICK-After You (Arista) 21-
16

WHB—Kansas City

e EDDIE RABBITT—Gone Too Far{Elektra)

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 46-25

* DR. HOOK—Sexy Eyes (Capitol) 14-7
WXLO - New York

WTRY--Albany

e BRUCE COCKBURN-Wondering Where The
Lions Are (Millennium}

® STYX-First Time (A&M)
* GARY NUMAN - Cars (Atco) 15-5

 PEACHES & HERB—-| Pledge My Love
(Polydor/MVP) 19-12

WKBW-Buffalo

® NICOLETTE LARSON-Dancin’ Jones (WB)
o ANNE MURRAY—Lucky Me (Capitol)

* BILLY JOEL—You May Be Right (Columbia)
1711

* NEIL SEDAKA & DARA SEDAKA-Should've
Never Let You Go (Elektra) 24-17

WYSL- Buffalo

® DOLLY PARTON-Startin’ Over Again (RCA)
™~ o FELIXCAVALIERE-Only A Lonely Heart

Never Let You Go (Elektra) 24-16

Mid-Atlantic Region

BREAKOUTS:

PAUL McCARTNEY—Coming Up (Columbsa)}

TOM PETTY & THE HEARTBREAKERS - Here
Comes My Girt (Backstreet/MCA)

ROBBIE DUPREE—Steal Away (Efektra)

WFIL—Philadelphia

® BETTE MIDLER-The Rose (Atlantic)

 MELISSA MANCHESTER—Fire In The
Morning (Arista) 21-16

* ANDYGIBB & OLIVIA NEWTON-JOHN-1
Can't Help It (RSO) 23-20

WZZD-Philadelphia

o AMBROSIA-Biggest Part OfMe (WB)

© RODNEY FRANKLIN—The Groove
(Columbia)

* STEPHANIE MILLS—Sweet Sensation (20th

* BOZ SCAGGS—Breakdown Dead Ahead
(Columbia) 25-20

Southeast Region

BREAKOUTS

PAUL McCARTNEY—Coming Up (Columbia)
BOB SEGER-Against The Wind (Capitol)
FIREFALL—Headed For A Fall (Atlantic)

WQXi—-Atlanta
o FIREFALL-Headed For A Fall (Atlantic)
® PAUL McCARTNEY-Coming Up ( Columbia)
* ROBBIE DUPREE~Steal Away (Elekira) 25-
19

* NEIL SEDAKA & DARA SEDAKA—-Should've
Never Let You Go (Elektra) 19-13

193 (WZGC-FM)—Atlanta
® PAULMcCARTNEY-Coming Up(Columbia)

" % LINDARONSTADT—Hurt So Bad (Asylum)

3828
* PRETENDERS—Brass In Pocket (Sire) 21-
13

0-105 (WRBQ-FM)~Tampa

® RAY, GOODMAN & BROWN—(nside Of You
{Polydor)

® LIPPS, INC.-Funkytown (Casablanca)
* AMBROSIA—Biggest Part 0fMe (WB) 32-
22

* PEACHES & HERB-1Pledge My Love
(Polydor/MVP) 23-13

WAPE-Jacksonville

® GARY NUMAN—Cars (Atco)
® LIPPS, INC.—Funkytown (Casablanca}

* JOURNEY-Any Way You Want It
(Columbia) 21-18

* BROTHERS JOHNSON-Stomp (A&M) 18-
13

WAYS~Charlotte

® FIREFALL-Headed For A Fall (Atlantic)

(Columbia) 25-18

* CHARLIE DORE—Pilot Of The Airwaves
(Island) 10-2

WGOW-Chattanooga
o B.J). THOMAS—-Walkin' On A Cloud (MCA)

Q  Against TheWind (Capitol) © L e st U L (i) ® TOP ADD ONS ® TOP ADD ONS: © LINDARONSTADT-Hut SoBad (ASYT) o RODNEY CROWELL Ashes By Now (WB)
E * CHRISTOPHER CROSS—Ride Like The Wind ¢ MEE-H“[““CKSON—SM S BETTE MIDLER—The Rose (Atlantic) LIPPS, INC.~Funkytown (Casablanca) © PAUL DAVIS—Do Right (Bang) * DIONNE WARWICK -~ After You (Arista) 16-9
O (W51 5 BARRYMANY OW=1/Qonit WantlTolalk MICHAEL JACKSON—She's Out Of My Life * BILLY PRESTON & SYREETA-WithYou!m & BETTE MIDLER—The Rose (Atlantic) 16-9
o , * KENNYROGERS & KIM CARNES—Don't Fal Without You hista) (Epi0 ' Born Again (Motown) 16.6 e
j * AIRSUPPLY—Lost In Love (Arista) 7-2 In Love With A Dreamer (UA) 27-22 LIPS, INC.—Funkytown (Casablanca) ANDY GIBB & OL(VIA NEWTON-JOHN—| Can't ] WERC-Birmingham
0 KIOA-DesMoines * IIB;OTHERS JOHNSON~Stomp (A&M) 18- g * ?}%mn_m MayBe Rght (Columbia) " 1ps, ING.~Funkytown (Casablanca)
§ o GARY NUMAN—Cars (Atco) WPTR_Albany * PRIME MOVERS: BJ-105 (WBJW-FM)—Orlando * :5&?53“#‘&%3?2.2 ftfr'a’)““-s'm“'d've
) . * MOVERS

™ ® AMBROSIA-Biggest Part Of Me (WB) o ANNEMURRAY—Lucky Me (Capita) *"DL j;"l?(;s%t"“ NEWTON-JOHN—I Can't RIRITHE © BROTHERS JOHNSON—Stomp (A&M) * BOZSCAGGS—Breakdown Dead Ahead
& * NRSUPPLY-LostInLove (Arista) 14-12 o ANDY GIBB & OLIVIA NEWTON-JOHN~| DAN FOGELBERG—Heart Hotels (Full Moon/ AMBROSIA-Biggest Part Of Me (WB) * EAGLES—1Can't Tell You Why (Asylum) 9-6 (Columbia) 29-20

" . g Epic) BILLY JOEL—You May Be Right (Columbia) . . * AMBROSIA—Biggest Part 0fMe (WB) 20-
=1 * CHARLIE DORE-Pilot D1 The Airways Can't Help 1t (RSO) AMBROSIA- Biggest Part 0f Me (WB) PEACHES & HERB— Pledge My Love (Polydor/ * BILLYJOEL-YouMay Be Right (Columbia) 12
T (san 2317 * PAUL DAVIS—Do Right (Bang) 15-6 MVP) 1913 WSGN—Bicmingham
<C  KDWB-Minneapoli * DIONNE WARWICK—After You (Arista) 21-8 WQXQ-Daytona Beach

® BILLYJOEL-it's Still Rock &Roll
{Columbia)

e BOB SEGER & THE SILVER BULLET BAND -~
Against The Wind (Capitol}

* MICHAEL JACKSON—She's Out Of My Life
(Epic) 18-11

* BROTHERS JOHNSON-Stomp (A&M) 28-
18

WHHY-Montgomery

® THECLASH-Train In Vain {Epic}

© MICHAEL JACKSON-She's Out Of My Lite
(Epic)

* BOZSCAGGS-Breakdown Dead Ahead
(Columbia) 27-17

* KENNYROGERS & KIM CARNES—Don't Fall
In Love With A Dreamer (UA) 14-7

KARY-Little Rock
® ANNE MURRAY-Lucky Me (Capitol)

* PAULDAVIS-DoRight (Bang) 18-10 Sees (Epic) Century) 23-12 o LIPS, INC.~Funkytown (Casablanca) o MICHAELJACKSON-She's Out Of My Lite ® B.J.THOMAS-Walkin' OnA Cloud (MCA)
“ % "AMBROSIA~Biggest Part Of Me (WB) 27- * ANDY GIBB & OLIVIA NEWTON-JOHN~1 * TEMPTATIONS—Power (Gordy) 40-29 T E—— (Epic) * ?gvl,got;l;;dgn&BROWN—SpecIaI Lady
16 Can't Help It (RS0) 26-21 WIF1-FM—Philadelphi * PAUL DAVIS—Do Right (Bang) 17-10 CILIPIEY - '
. i # BARRY MANILOW—1 Don't Want To Walk - * FELIX CAVALIERE-OnlyA Lonely Heart « JAMES LAST BAND~The Seduction * CHARLIE DORE—Pilot Of The Airwaves
KBEQ-Kansas City Without You (Arista) 25-16 o AMBROSIA-Biggest Part OfMe (WB) Sees (Epic) 24-18 (00 (island) 14-8

o TOM PETTY & THE HEARTBREAKERS - Here

L ?un:tizgl:NT%!N)DAREDEVILS—Take You  WBBF—Rochester Comes My Girl (Backstreet) WBBQ-August WKIX—Raleigh WSEZ (7.93) - Winston-Salem
s : ANNE MURRAY—Lucky Me (Capitol)
) ® SPYRO GYRA-Catching The Sun (MCA) * BOZSCAGGS—Breakdown Dead Ahead © BOBSEGER & THE SILVER BULLET BAND- N g O y P
_® BETTEMIDLER—The Rose (Atlantic) ¢ (Columbia) 19-12 Against The Wind (Capitol) ® JAMES LAST BAND~The Seduction o TOM PETTY & THE HEARTBREAKERS - Here

* SHOOTING STAR-You've Got What I Need
(Atlantic) 12-8

* GARY NUMAN-Cars {Atco) 28-18
KKLS—Rapid City

o DOLLYPARTON-Startin’ Over Again (RCA)

® ROBBIE DUPREE-Steal Away (Elektra)

* BILLY JOEL-You May Be Right (Columbia)
9-5

® BO0Z SCAGGS-Breakdown Dead Ahead
{Columbia)

* BILLY PRESTON & SYREETA-With You I'm
Born Again (Motown) 7-4

* ANDYGIBB & OLIViA NEWTON-JOHN-|
Can't Help It (RS0) 25-18

WRKO-Boston
o ROBBIE DUPREE—-Steal Away (Elektra)
© BARRY MANILOW-—| Don't Want To Walk

* CLIFFRICHARD - Carrie (EM1) 27-19
WPGC - Washington

e PAUL McCARTNEY-Coming Up (Columbia)

© BARRY MANILOW—| Don't Want To Walk
Without You (Arista)

 DANFOGELBERG— Heart Hotels (Full
Moon/ Epic) D-28

* PRETENDERS—Brass In Pocket (Sire) D-27

® PAULMcCARTNEY—Coming Up (Columbia)
+ BILLY JOEL—You May Be Right (Columbia)
12-6
* PEACHES & HERB—-1 Pledge My Love
{Polydor/MVP) 21-15
WFOM—Atlanta

® PAUL McCARTNEY-Coming Up (Col

bia)

(Polydor)

© BARRY MANILOW-1Don't Want To Walk
Without You (Arista)}

* KENNYROGERS & KIM CARNES—~Don't Fall
In Love With ADreamer (UA) 24-16

* MICHAEL JACKSON—Off The Wall (Epic)
117

WTMA-Charleston

® THE CLASH~Train In Vain (Epic}

© ROBBIE DUPREE-Steal Away (Elektra)

Comes My Girl (Backstreet)

* JAMES LAST BAND—The Seduction
(Polydor) 30-23

+ BETTEMIDLER-The Rose (Atlantic) 24-19
WAIV-Jacksonville
o BRUCE COCKBURN-Wondering Where The
Lions Are (Millennium)
@ PAT TRAVERS BAND - Is This Love (Polydor)
* PETERMCIAN-Sclitaire (ARC/ Columbia)

W““°“”°“(A"Sta)ﬂ soBad WGH-Norfolk__ * AMBROSIA—Biggest Part Of Me (WB) 32- o LIPPS, INC.—Funkytown (Casablanca) 2218
* ??BROSM—Blggest Part Of Me (WB) 21- * la.gdgzl RONSTADT-Hurt So Bad (Asylum) * rzthggggtgj:y\;vilwgre Meant To Be Lovers 16 % BOZSCAGGS—Breakdown Dead Ahead * lz’gETENDERS—Brassln Pocket (Sire) 30-

KQWB—Fargo

e BOBSEGER & THE SILYER BULLET BAND~
Fire Lake (Capitol)

© ANDYGIBB & OLIVIA NEWTON-JOHN-1
Can't Help It (RSO)

* DANFOGELBERG—Heart Hotels (Fult
Moon/Epic) 17-11

* DR.HOOK-Sexy Eyes(Capitol) 11-4

* KENNY ROGERS & KiM CARNES—Don't Fall
In Love With ADreamer (UA) 14-8

WBZ-FM—Boston

* MICHAEL JACKSON-She’s Out Of My Life
(Epic) D-15

WCAOQ-Baltimore

® ) GEILS BAND - Love Stinks (EMI)

@ LIPPS, INC.—Funkytown (Casablanca)
F-105 (WVBF)—Boston

o AMBROSIA-Biggest Part 0fMe (WB)

® PAUL McCARTNEY-Coming Up(Columbia)

© ROBBIE DUPREE-Steal Away (Elektra)

e LIPPS, INC.—Funkytown (Casablanca)

* AMBROSIA-Biggest Part Of Me (WB) 24-
7

* ANDY GIBB & OLIVIA NEWTON-JOHN-1
Can't Help It (RS0) 19-12

* MICHAEL JACKSON-She's Out Of My Life
(Epic)37-28

WSGA—Savannah

o BOB SEGER & THE SILVER BULLET BAND -
Against The Wind (Capitol)

o PAUL McCARTNEY—Coming Up (Columbia)
* GARY NUMAN-Cars (Atco) 15-6

* JERMAINE JACKSON-Let's Get Serious
(Motown) 12-5

www americanradiohistorv com

(Columbia) 30-24

* CHARLIE DORE- Pilot Of The Airwaves
(Island) 20-12

WORD-Spartanburg

o THEWHISPERS-Lady (Solar)
* FIREFALL—Headed For A Fall (Atlantic) D-
26

* AMBROSIA-Biggest Part OfMe (WB) 26-
11

© Copyright 1980, Billboard Publi-
cations, (nc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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General News

WCI Unveils $100,000 Counterfeiting Bounty

® Continued from page |
regard the laws prohibiting illegal
duplication of music.”

The antipiracy drive will be publi-
cized via posters and leaflets that
will be included in shipments of rec-
ords to accounts coming from the
WEA organization. This will alert
retails, one-stops and other volume
handlers to the drive.

The WCI campaign has the sup-
port of the RIAA and the Justice
Dept. which oversecs the ongoing
drive against pirates and counter-
feiters spearheaded by the depart-
ment’s special strike force.

Although Warner Communi-
cations is the only recording corpo-
ration 1o mount such a campaign so
far. its move comes as no surprise to
industry observers familiar with the
vigorous antipiracy stance held by
WEA International president Ne-
suhi Ertegun.

Ertegun, current president of the
International Federation of Produc-
ers of Phonograms and Videograms,
has been a major force in the global
battle against pirates and counter-
feiters. He chairs a panel Friday (25)
on the subject at Billboard’s Inter-
national Music Industry Conference
in Washington.

Under the WCI program. anyone
with information about persons en-
gaged in any area of counterfeiting—
from sellers and distributors to man-
ufacturers—are encouraged to send
such information to the Anticoun-
terfeiting Project, Warner Commu-
nications Inc., 75 Rockefeller Plaza,
N.Y.. N.Y. 10019. The deadline for

College Survey

® Continued from page 3

40% paid more than $500 for their
systems. Some 31% intend to buy a
new system next year, paying an av-
erage of $450.

Age breakdown of the sample
base showed 78% of the respondents
18-24 and 45% male.

Cass’ estimate, based on the find-
ings of its study, suggests that stu-
dents have $20 billion to spend after
their room, board and tuition have
been paid with the bulk of the dis-
cretionary dollar being spent on en-
tertainment.

Koppelman-Bandier

submission is May I, 1981. All infor-
mation must be postmarked no later
than that date 10 qualify for the cash
awards. When requested, the name
of the person providing the informa-
tion will be kept confidential.

Raddy S. Shashoua

President ard Chairman

As the information is received. all
letters and other correspondence
will be fornarded to the proper anti-
crime units of national and local law
enforcement authorities.

The impartial blue ribbon panel
of experts will then determine, after
a conviction is obtained, the amount
of the award. The decision of the
panel, WCI points out, will be “final
and binding.”

The WCI program is the latest
move in (ke industry’s efforts to
thwart counterfeiting. which the
RIAA estimates costs the industry an
estimated $400 million a year in the
U.S. alone.

SEPTEMBER 26-30
MIAMI BEACH

BAL HARBOUR
AMERICANA HOTEL

6th Annual
International
Record & Music

advoglig 0861 ‘9C Hdv

Industry Market

USA HEADQUARTERS:
International Music Industries, Ltd.
1414 Avenue of the Americas

Ncw York, New York 10019 U.S.A.
Tel: (212) 489-9245

Teiex: 234107

Anne Stephenson
Director of Operations

® Continued from page 16

us to put the right time buys to-
gether, airing a little bit of this cut
and a little bit of that cut to let every-
one know it’s not a conventional
Campbell album. It’s an LP for
people who enjoy music and not just
people who enjoy Glen.

“We may decide to do an EP on
him and sent it to AOR radio with
the four cuts which best suit that for-
mat. Some parts of the audience may
not want to listen to the more country-
oriented cuts. This may give us the
ability to expand an audience with-
out subjecting it to things it may not
want to listen to.” Koppelman adds.

The Entertainment Co., boasting
in excess of $20 million grossed last
year from record productions and
publishing, now has approximately
25 active projects, many to be com-
pleted within the next two months. It
recently completed Dolly Parton’s
next LP.

Upcoming projects involve prod-
uct on Livingston Taylor, B.J.
Thomas. Thelma Houston, Lynn
Anderson. Roberto Carlos, Jeanne
French and Garry Portnoy, among
others.

It also is publishing the music for
“Breaking Glass,” a high budget
U.K. film to be released by Para-
mount.

AUSTRALIA:

General Pubfic Relations Pry. Lid.
PO Box 451

Nestral Bay function 2089 Australia
Tel 9082411

Telex: CLAUS AA26937

Harry Plant

Australian Representative
UNITED KINGDOM:
International Conlerences &
Expositions Z1d.

§ Chancery lLane, 4th Floor
London WC?2, England

Tel: 404 O188/4567

Telex: 896217 Roger G

FRANCE:

18, avemu: Malignon
75008 Paris, France
Tel: 622 £700

IF YOU’RE IN THE
MUSIC BUSINESS
YOU CAN'T AFFORD
NOT TO BE THERE!

Charles Thgui,
French Representitive

ITALY:

Via Correggio 27
20149 Milan, haly
Tel: 482 456

Aldo Pagani.
Italian Rzapresentative

wWww americanradiohistorv.com
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Billboard. Album Radio Action.

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlist through Wednesday (4/16/80)

Top Requests/Airplay-National

BOB SEGER & THE SILVER BULLET BAND—Against The Wind (Capitol)
BILLY JOEL-Glass Houses (Columbia)

VAN HALEN-Women And Children First (WB)

LINDA RONSTADT-Mad Love (Asylum)

Top Add Ons-National

ERIC CLAPTON-Just One Night (RSO)

National Breakouts

TOMMY TUTONE-(Columbia)

DEF LEPPARD-0n Through The Night (Mercury)
JAGS—Evening Standards (Island)

HUMBLE PIE-0n To Victory (Atco)

BILLY SQUIER-Tale Of The Tape (Capitol)
GENESIS—-Duke (Atlantic)
PHILLIP RAMBOW-Shooting Gallery (Capitol)

KFML-AM—Denver (1. Gordon) KMOD-FM—Tulsa (B. Bruin/C. West) WLVQ-FM—Columbus (3. Kunner) WSHE-FM—Ft. L le (N. Mirsky/F. Baum) WLIR-FM—Long Island (D. McN /L. Kleinman)

APRIL 26, 1980 BILLBOARD

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.

tivity at regional and national
levels.

Western Region

® TOP ADD ONS

® ERIC CLAPTON-Just Dne Night (RSO)

® WRECKLESS ERIC-Big Smash (Stiff/ Epic)

®  MATCHBOX- Rockabitly Rebel (Sire)

@ LAZY RACER—Formula |l (A&M)

o ALITHOMPSON-Take A Little Rhythm (A&M)

# BRUCECOCKBURN-Dancing In The Dragon's
Jaws (Millenium)

KISW-FM—Seattle (S. Slaton)

o ERIC CLAPTON-Just One Night (RS0)

e REQ SPEEDWAGON--ADecade Of Rock And Rolt
1970-1980 (Epic)

# PINKFLOYD—The Wall (Columbia)
* HEART-Bebe Le Strange (Epic)
+ BOBSEGER & THE SILVER BULLET BAND—Against

©  VANHALEN—Women And Children First (WB)
GENESIS—Duke (Atlantic)

DEF LEPPARD—On Through The Night (Mercury)
ERIC CLAPTON—Just One Night (RSO}

TOMMY TUTONE—(Columbia)
FIREFALL—Undertow (Atlantic)

* HEART-Bebe Le Strange (Epic)
KBBC-FM—Phoenix (L. Th

. AL.ITHOMPSON—TakeALitlIeRhylhm(A&M)
o GENESIS—Duke (Atlantic)
® LAZY RACER—Formula Il (A&M)

®  SCOTTJARRETT—Without Rhyme Or Reason (GRP)

BOZ SCAGGS—Middle Man (Columbia)
B-52'S—-(WB)

CRETONES—Thin Red Line (Planet)

BILLY SQUIER—Tale Of The Tape (Capitol)

*  PINKFLOYD—The Wall (Columbia)
+ BOBSEGER & THE SILVER BULLET BAND—Against

*

LAURIE & THE SIGHS - (Atlantic)
RUSS BALUARD —Barnet Dogs (Epic)

B0B SEGER & THE SILVER BULLET BAND-Against
The Wind (Capitol)

PINK FLOYD—The Wall (Columbia)

# ). GEILSBAND—Love Stinks (EMI/America)

ERIC CLAPTON—Just One Night (RS0)

FATHER GUIDO SARDUCC| - Live At St. Douglas
Convent (WB)

IAN HUNTER—Welcome To The Club (Chrysalis)
TOMMY TUTONE—(Columbia)

e ORCHIDS—(MCA)

ZETA-7 (WORJ-FM)—Orlando (B. Mims)

® ERIC CLAPTON—Just One Night (RSO)

© BOBBY BARE—Down And Dirty (Columbia)
# ERIC CLAPTON-fust One Night (RSO)
 TOURISTS—Reality Effect (Epic)

+ PINKFLOYD—The Wall (Columbia)

JAGS—Evening Standards (Island)
MOTORS—Tenement Steps (Virgin)

BEACH BOYS—Keepin' The Summer Alive
(Caribou)

AN HUNTER—Welcome To The Club (Chrysalis)

BREAKOUTS—Billboard Chart * WILLIE NILE-(Arista) *  PINK FLOYD—The Wall (Columbia) [elind (CapitcD * ‘0"“"")“”""’"(C"'“’"b") *  SQUEEZE-Argybargy (AGM)
Dept. summary of Add Ons and * RODNEYCROWELL-t WhatWilTheNeighes . ROBINTROWER-Victims O Thefury Crysali) R ) o Ll R WOUR-FM—Utica 0. Edwards)
; f ink - i -
RequestS/A_lrplay information (WB) . # BOBSEGER & THE SILVER BULLET BAND—Against I . PATIRAVERS BAND-Crash And Burn (Plydon ORCHIDS—(MCA;
to reflect greatest product ac- # FIREFALL—Undertow (Atlantic) The Wind (Capitol) WYDD-FM—Pittsburgh (). Kinney) # CLASH-London Calling (Epic) ° HIDS—(MCA)

® ERIC CLAPTON—fust One Night (RSO)

®  OZARK MOUNTAIN DAREQEVILS—(Columbia)
® BILLY SQUIER-Tale Of The Tape (Capitol)

o RUSSIA-(WB)

PHILLIP RAMBOW—Shooting Gallery (Capitol)

ERIC CLAPTON—Just One Night (RSO0) The Wind (Capitol) v B02SAGES Middlean Coombi) #  JOURNEY—Departure (Columbia) o GLASSMOON—(Radic) ERFO0LS Sold QUL EMI A erica)
GENESIS—Duke (Attantic) + ROBIN TROWER—Victims Of The Fury (Chrysalis) WLPX-FM—Mitwaukee (8. Beam) % BOB SEGERS THE SILVER BULLET BAND—Against *  HEART—Bebe Le Strange (Epic)
BILLY SQUIER—Tale Of The Tape (Capitol) T T S —— *  BILLY JOEL—Glass Houses (Columbia) : The Wind (Capitoh )
B i -FM—Eugene (C. Kovarick/P. Mays) ] e Wind (Capito #*  BILLY JOEL—Glass Houses (Columbia)
ALITHOMPSON-Take A Little Rhythm (A&M) ©  BILLYSQUIER—Tale Of The Tape (Capitol)
! * LINDARONSTADT—Mad Love (Asylum) pe (Cap
o ERICCLAPTON- Just One Night (RSO) * PATTRRVERS BAND—Crash And Burn (Polydor) % VAN HALEN—Worrien And Children First (WB)
, *  AMBROSIA—One Eighty (WB) © AN HUNTER—Welcome To The Club(Chrysalis) ' ) m ndrenty
© RUSS BALLARD—Barnet Dogs (Epic) ¥y ) VAN HALEN—Women And Children First (WB) WPLR-FM—New Haven (G Weingarth/E. Michaeison)
*TOP REQUEST/AIRPLAY ©  BILLY SQUIER—Tale Of The Tape (Capitol) KRST-FM—Albuguerque (S. Cornish) ®  GENESIS—Duke (Atlantic) * PINKFLOYDThe Wall Cokumbia) b :

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind (Capitol)

e 707-(Casablanca)
© RUSSIA-(WB)

®  GLASS MOON—(Radio)
© ROBIN LANE & THE CHARTBUSTERS —(WB)

ERIC CLAPTON— Just One Night (RSO)

+  PINKFLOYD—The Wall (Columbia)

WKDF-FM—Nashville (M. Beck)

e TOMMYTUTONE—(Columbia)

®  GLASS MOON—(Radio)
®  SUZANNE FELLINI-(Casablanca)

JOURNEY—Departure (Columbia) ©  ALITHOMPSON—Take ALittle Rhythm (A&M) o RUSSIA-OWB) * ?:enviiiﬁ:(z:pmf)suv:uauunmn-Agamst v BOBSEGERE THESIYERBULLETOMND_ st VANHALEN—Homenhn Chien s ()
LINDA RONSTADT—Mad Love (Asylum) VAN HALEN—Women And Children First (WB) TOMMY TUTONE(Columbi The Wind (Capitol) +
VAN HALEN—Women And Chitdren First (WB) 4 PATTRAVERS BAND—Crash And Burn (Polydor) ° ~(Columbia) * VANHALEN—Women And Children First (WB) ) *  PRETENDERS-(Sire)
* BOBSEGERS THESILVERBULLETBAND_Against  — L CUAT1ON-—lust One Night (RS0) #  BILLY JOEL—Glass Houses (Columbia) i Centia) * GENESIS—Duke (Alantic)
*

# BILLY JOEL—Glass Houses (Columbia)

BREAKOUTS The Wind (Capitof) © GENESIS—Duke (Atiantic) WEBN-FM—Cincinnati (C. Gary) LINDARONSTADT—Mad Love (Asylum)
*  ANGELCITY—Face ToFace (Epic) *  JOURNEY-Departure (Columbia) I e L o mm— * VANHALEN—Women And Children First (WB) WBCN.EM_Boston (K. Ingram)
RUSSA-(WB) o % PINKFLOYD~The Wal) Columbia ¢ WQDR-FM—Raleigh (R. Phillips)
( ) i
WRECKLESS ERIC—Big Smash (StiftEpic) S h tR . o GLASS MOON—(Radio) o PHILLIP RAMBOW~Shooting Gallery (Capitol)
RUSS BALLARD—Barnet Dogs (Epic) outhwes eglon % PATTRAVERS BAND—Crash And Burn (Polydor) L SWEET Protect The Innoceat (St o GENESIS—Duke (Atlantic)
TOMMY TUTONE—(Columbia) . ©  RACHEL SWEET—Protect The innocent (Stift/ i o MATCHBOX-Rockabilly Rebel (Sire)
VAN HALEN-Women And Children First (WB) Columbia) e ERIC CLAPTON—Just One Night (RSO)
® TOP ADD ONS s . % BILLY JOEL—Glass Houses (Columbia) * BOBSEGERS THESILVERBULLETBAND-Against  ©  S*ATY SROTHERS—Strange Spirts (Casablanc)
e R CLAPTON st O Niht (RS0) Mldwest Reglon % JOURNEY—Departure (Columbia) e Canict ®  HUMBLEPIE-On ToVictory (Atco)
WMEL P32 Franc o - Micae) GENESIS_Duke (lanfle) * BOBSEGER&THESLVERBULLETBAND—Against  * oLo> MoON—(Fadi) ' ® ELEVATORSFront Line (Ariste)
o GENESIS—Duke (Atlantic) gmsspag?&_(r:lgioo)”h - ® TOP ADD ONS The Wind (Capitol) *  BILLY JOEL-Glass Houses (Columbia) o BILLYSQUIER—Tale Of The Tape (Capitol)
Don't i . — e Tape (Capitol % PRETENDERS—(Sire] + BOZSCAGGS—Middfe Man (Columbia)
SRELRIDER_Doutlizhit Capiol . £ #* BOBSEGER & THESILVERBULLET BAND Against
o ERIC CLAPTON—Just One Night (RSO) grl{fvcslsrj}g:_#ulst&n;hm?m(?EO)'t . S lh l R R . TheWind (Capitol)
. —Tale e Tape (Capito
# BOBSEGER L THE SILVER BULLET BAND— Agains! CRETONES—Thin Red Line (Planc) outheas 39'00 NOf theast RGgIOﬂ * PRETENDERS—(Sire)
The Wind (Capitol) *TOP REQUEST/AIRPLAY GLASS MOON-—(Radic) CLASH_London Caling (51
X * H—London Calling (Epic
#*  BILLY JOEL~Glass Houses (Columbia) BOB SEGER & THE SILVER BULLET BAND— ® TOP ADD ONS. ® TOP ADD ONS: . )
+ LINDARONSTADT—Mad Love (Asylum) mu:‘;;:slt Tgfw';d (Capi(l&I.: - # ).GEILS BAND—Love Stinks (EMI/America)
=| S - . ? Ohiladalnhia {1 Banad |
% JOURNEY—Departure (Columbia) = L *TOP REQUEST/AIRPLAY ERIC CLAPTON- Just One Night (RSO) ERIC CLAPTON—Just One Night (RSO) WHMR-FM—P 0.

KLOS-FM—Los Angeles (R. Pinedo)

GENESIS—Duke (Atlantic)
KINGBEES—(RS0)
RUSSIA—(WB)

JAGS—Evening Standards (Island)

LINDA RONSTADT—Mad Love (Asylum)

BREAKOUTS:

AMBROSIA—One Eighty (WB)
TOMMY TUTONE—(Columbia)
GRACE SLICK—Dreams (RCA)

BOB SEGER & THE SILVER BULLET BAND—
Against The Wind Capdof)

BILLY JOEL—Glass Houses (Columbia)
JOURNEY—Departure (Columbia)
PINK FLOYD—The Wall (Columbia)

BILLY SQUIER-Tale Of The Tape (Capitol)
PHSLLIP RAMBOW-Shooting Gallery (Capitol)
GENESIS—Duke (Atlantic)

*TOP REQUEST/AIRPLAY

BOB SEGER & THE SILVER BULLET BAND—

BILLY SQUIER—Tale Of The Tape (Capitol)
PHILLIP RAMBOW—Shooting Gallery (Capitol)
ORCHIDS—(MCA)

X TOP REQUEST/AIRPLAY

BOB SEGER & THE SILVER BULLET BAND—

o JAGS—Evening Standards (Island)

o B52'S-(WB)

®  ERIC CLAPTON- Just One Night (RSO)

© DAVID SANBORN—Hideaway (WB)
 BOBSEGER & THE SILYER BULLET BAND—Against

* BOBSEGER & THE SILVER BULLET BAND-—Against DEF LEPPARD—On Through The Night BREAKOUTS Against The Wind (Capitol) Against The Wind (Capitol) MBLIEESSED
The Wind (Capitol) (Mercury) GENESIS—Duke (Atlantc) PRETEII:ERSG—(Sir;) ST BILLY JOEL—Glass Houses (Columbia) # CLASH-London Calling (Epic)
# LINDA RONSTADT—Mad Love (Asylum) ROBIN LANE & THE C USTERS—(WB) BILLY JOEL—Glass Houses (Columbia GENESIS—Duke (Atlantic) .
HARTB! — 1 E WB it q 0 #  PINKFLOYD—The Wall (Columbia)
v PRETENDERS—(51e) ——— LAURIE & THE SIGHS—(Atlantic) VAN HALEN—Women And Children First (WB) VAN HALEN—Women And Children First (WB) o GENESS. Dok (Aot
-FM—Dattas (U. Milier, SCAGGS—Mi i —LUuke antic,
# JOURNEY—Departure (Columbia) = M G i

KSJO-FM—San Jose (F. Andrick)

MIKE RUTHERFORO—Smallcreep's Day (Passport)
RUSSIA-(WB)

BRAINS —(Mercury)

BILLY SQUIER—Tate Of The Tape (Capitol}

o ERIC CLAPTON-Just One Night (RSO)

®  BILLYSQUIER—Tale Of The Tape (Capitol)
® ELEVATORS—Front Line (Arista)

®  GLASS MOON—(Radio)

GRACE SLICK—Dreams (RCA)

ANDREW GOLD—-Whirlwinds (Asylum)

WABX-FM—Detroit (J. Duncan)

o SQUEEZE—Argybargy (A&M)
ERIC CLAPTON-Just One Night (RS0)

BREAKOUTS:

GLASS MOON—(Radio)

TOMMY TUTONE~(Columbia)

JAGS—Evening Standards (Island)

(AN HUNTER-Weicome To The Club
(Chrysalis)

BREAKOUTS

TOMMY TUTONE—(Columbia)

DEF LEPPARD—On Through The Night
{Mercury)

HUMBLE PIE—0n To Victory (Atco)

KINGBEES—(RSO)

WBRU-FM—Providence (C. Berman)

® ERICCLAPTON-Just One Night (RSO)

®  PHILLIP RAMBOW-Shooting Gallery (Capitol)
o CURE—Boys Oon't Cry (PVC)

o HUMBLE PYE—On To Victory (Atco)

*
% ROCKETS—No Ballads (RSO
©  TOURISTS-Reality Effect (Epic) (re-add) * JOURNEY—Departure (Columbia) N JGmsu:;_imssiinks)(mwmm) © ORCHIDS—(MCA)
©  WRECKLESS EMC—Big Smash (Stiff/Epic) * LINDA RONSTADT—Mad Love (Asylum) ) WRAS-FM—Rianta (M. Williams) WNEW.FM—New York (M. Mclntyre) ;
 BILLY JOEL—Glass Houses (Columbia) * JOE PERRY PROJECT—Let The Music Do The ©  LITTLE RVER BANDBackstage Pass (Capitol)
% PINKFLOYD—The Wall (Columbia) Talking (Columbia) B v o
A # BOBSEGER & THE SILVER BULLET BAND—Against * 707~(Casablanca) * KINGBEES-(RSO) #  CLASH-—London Calling (Epic)
# IANHUNTER—Welcome To The Club (Chrysalis) The Wind (Capitol) # LINDARONSTADT—Mad Love (Asylum) ©  ERICCLAPTONJust One Night (RSO) ©  DANNY SPANOS —(Windsong) + ELVISCOSTELLOGetHappy (Columbia)
* VANHALEN-Homen An Chiden it () KLOLFM—Houston (. Riann) WIKL-FM—Elgin (1. Marker/W_Leisering) o FABULOUS THUNDERBIRDS _Hhat' The Hord o BILLY SQUIER_Tale Of The Tape (Capitol) . eRETEnoERs_(or
* JOURNEY—Departure (Columbia) o RUSS BALLARD—Barnet Dogs (Epic) o ROBIN LANE & THE CHARTBUSTERS - (WB) (Chrysalis) o ERICCLAPTONJust One Night (RSO)
NIES T Rbpoted [ Haect o BARCUNIAMESHARVEST—EyesOfTheUniverse  ® WRECKLESS ERICBig Smash (Stif/Epic) * BILLYSQUIER-Tale Of The Tape (Capitol) o TOMMYTUTONE-(Columbia) * SQUEEZE-Mgybargy (M)
o ERICCLAPTON-Just One Night (RSO) (Polydor) o ERIC CLAPTON-Just One Night (RS0) o RUSS BALLARD-Barnet Dogs (Epic) o PHILLIP RAMBOW-Shooting Gallery (Capitol) WHCN-FM—Hartford (E. 0'Connell)
% PINKFLOYD~The Wall (Columbia) ©  ROBINUANE & THE CHARTBUSTERS—(WB) o DANSEGAL-Nite Ride (Inner City) o BRAINS—(Mercury) * BOBSEGERGTHESILVERBULLETBAND-Against o ERICCLAPTON-Just One Night (RSO)
% PRETENDERS~(Sire) SRIOMMYITUTONES(Cotumbiz) o ELEVATORS—Front Line (Arista) *1GGY POP—Soldier (Arista) :::'::ﬁap'r{) o DEFLEPPARD—On Through The Night (Mercury)
. - . * —(Arist:
 VANHALEN-Women And Chidren First (WB) © ORCHIDS-(MCA) ©  DANNY SPANGS—(Windsong) *  ROBERT FRIPP—God Save The Queen (Polydor) (hrste) BILLY SQUIER=Tale Of The Tape (Capito!)
e # BOBSEGERL THESILVER BULLET BAND-Against N e v SPECILS(Chc * ERICCLAPTON— Just One Night (RS0) . SQUIER~Tale Of The Tape (Capito
The Wind (Capitol) —(Chrysalis) % BILLY JOEL—Glass Houses (Columbia) * VAN HALEN—Women And Chitdren First (WB)

KOME-FM-San Jose (D.Jang)

RUSS BALLARD— Barnet Dogs (Epic)
ERIC CLAPTON—Just One Night (RSO)
GENESIS—Duke (Atlantic)

BARCLAY JAMES HARVEST—Eyes Of The Universe
(Polydor)

ROBIN LANE & THE CHARTBUSTERS—(WB)
TOMMY TUTONE - (Columbia)

VAN HALEN—WomenAnd Children First (WB)
#  BILLY JOEL-Glass Houses (Columbia)
# HEART—Bebe LeStrange (Epic)

KLBJ-FM—Austin (6. Mason/T. Quaries)

o AMBROSIA-One Eighty (WB)

® ERIC CLAPTON-Just One Night (RSO)
o KINGBEES—(RSO)

® CHRIS REA-Tennis (Columbia)

GENESIS—-Duke (Atlantic)

PAULA LOCKHART—It Ain't The End Of The World
(Flying Fish)

# CLASH—London Calling (Epic)
WMMS-FM—Cleveland (). Gorman)

* * *

o RUSS BALLARD—Barnet Dogs (Epic)
@ ERIC CLAPTON-just One Night (RSO)
o FAYREWETHER—(Gangster)

*

PUBLIC IMAGE LTD—Second Edition (Island)

WHFS-FM—Bethesda (D. Einstein)

ERIC CLAPTON—fust One Night (RSO)
PHILLIP RAMBOW-Shooting Gallery (Capitol)
KEVIN AYERS—That's What You Get Babe (Visa)
CRAMPS—Songs The Lord Taught Us (A& M)
LAZY RACER—Formulan Il (A&M)
ELEVATORS—Front Line (Arista)

WRNW-FM—New York (6.

k/R. Haneski)

TOMMY TUTONE—(Columbia)

DEF LEPPARD—On Through The Night (Mercury)
CHRIS WILLIAMSON—(Olivia)

BILLY SQUIER-Tale Of The Tape (Capitol)

ALI THOMPSON—Take A Little Rhythm (A&M)
ROBIN THOMPSON—Two B's Please (Richmond)

 BOBSEGER& THE SILVER BULLEY BAND—Against
The Wind (Capitol)

# PATTRAVERS BAND—Crash And Burn (Polydor)
#  BILLY JOEL—Glass Houses (Columbia)

@© Copyright 1980, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-

% PANK FLOYD—The Wall (Columbia) % PRETENDERS-(Sire) # GENESIS—Duke (Atlantic) — v ELVISCOSTELLO_Get . e * :cAhRRIE(NéEIVOI;—BadLuckStreaklnDancing mitted, in any form or by any
. = 00! um, B :
% BOBSEGER&THESILVERBULLETBAND—Against BOBSEGER& THESILVERBULLETBAND—Against % BOBSEGER & THE SILVERBULLETBAND-Against GLEEEAE AT 4 » means, electronic, mechanical,
The Wind (Capitol) The Wind (Capitol) The Wind (Capitol) # PRETENDERS—(Sire) # MOTORS—Tenement Steps (Virgin) pho'tocopytlrr:g, tret<r:]ordlr"|g, or '(t)tt(:-
o . erwise, withou e prior wrt n
# VANHALEN—Women And Children First (WB) # PINKFLOYD—The Wall (Columbia) * LINDARONSTADT—Mad Love (Asylum) *  WILLIE NILE—(Arista) # GENESIS—Duke (Atlantic) permission of the publisher.
+ JOURNEY—Departure (Columbia) # TOURISTS—Reality Effect (Epic) # PRETENDERS—(Sire) * # SPYROGYRA-Catching The Sun (MCA)

ROBIN LANE & THE CHARTBUSTERS—(WB)

WwWWWwW.americanradiohistorv.com
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Objections To FCC Magnhavox Choice Heard

Kahn Communications Chief Protests

LAS VEGAS—The losers are
starting to be heard from now that
the Federal Communications Com-
mission has given its approval to the
Magnavox AM stereo system.

Leonard Kahn. head of Kahn
Communications, one of the five
systems which had been in competi-
tion for FCC consideration. told
four FCC commissioners here at an
NAB panel Tuesday (15) that he
planned filing a petition for an oral
meeling to discuss the FCC’s deci-
sion.

Kahn told Commissioners Rich-
ard E. Lee. Tyrone Brown, James

RKO.7A

&

Quello and Joseph Fogarty that he
had had 14 stations using his system
on a test basis, including WABC-
AM New York and KDKA-AM in
Pittsburgh. He said it was possible
that the engineers working for radio
stations themselves might be better
technical persons than the FCC’s
own engineering staff which did the
testing.

Kahn. patiently holding back his
motions, said his petition for an oral

e . &EO R
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TAPE TALK—Hugh Wallace, left, vice president and general manager of the
RKO Tape Corp., discusses RKO's offer to place a station's call letters and
logo on blank cassettes with Warren Schulz of WFYR-FM, Chicago.

NAB Exhibitors Say
Sales Set a Record

LAS VEGAS—As the NAB con-
vention drew to a close Wednesday
(16) the Convention Center here was
full of smiling faces. Just about ev-
eryone judged the exhibit to be the
biggest and best ever with a record
amount of business written.

No one was talking about specific
sales figures, but orders totaling
close to $500.000 were reported to be
not unusual among the larger equip-
ment companies which shared the
200.000 square feet of exhibit space
with more than 400 exhibitors who
showed broadcast-related products
ranging from helicopters to styli.

Exhibitors were buoyed in orders
by the coming of AM stereo which
will require the typical AM station to
revamp its equipment setup, the in-
troduction of FM to Australia this
summer (the show was heavily at-
tended by foreign broadcasters), and
a growing interest in audio quality
by both radio and television broad-
casters. A number of new exhibitors,
who have sold exclusively to the
recording industry in the past.
joined the NAB show this year and
did well selling multiple-track con-
soles which only a few years ago
would not have interested broad-
casters.

One such company took 36 orders
on consoles that range in price from

$14.000 1o $17.000. There were no
spectacular technological break-
throughs at the exhibit. just general
refinements and improvements in
the lines being shown.

Syndicators seemed pleased with

“traffic and business both in the ex-

hibit hall and the hote! suites (most
were wisely located in the nearby
Las Vegas Hilton).

A striving to offer a wider type of
syndicated formats was evident with
Radio Arts introducing its Encore
format. which has just debuted on
KUPL-AM Portland, Ore. This
MOR-style format includes music
from Al Jolson to Johnny Mathis
and from Kate Smith to Barbra
Streisand. At the same time Drake-
Chenault found growing interest in
its big band format. which is now on
13 stations.

Drake-Chenault was also promot-
ingits “Weekly Top 30” show. which
is now past 200 stations. Seven were
signed up at the convention. To pro-
mote this program and gather data
for further programming Drake-
Chenault is staging a contest in
which listeners send in their three fa-
vorite songs. These will be compiled
for a special countdown for the July
4 weekend. Listeners who send in

(Continued on page 29)

By ELIOT TIEGEL

meeting with the government prior
to its final vote on Magnavox’s AM
stereo system would show that the
FCC’s initial ruling was “not in the
best interest of the industry and the
American public.

“Do you think I have a chance for
an oral hearing to tell our side and to
let your scientists come after us?” he
asked the FCC panelists.

Responded Commissioner
Brown: “The Commission will give

[
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LAS VEGAS—Any hopes that
preliminary approval two weeks ago
of AM stereo would mean that AM
stations could soon move inta stereo
broadcasting and regain parity with
FM has been dashed by closer scrut-
iny of the situation at the four-day
(13-16) NAB convention here.

While the casual observer might
expect AM broadcasters to be joyful
over the Federal Communications
Commission’s step toward approval
of AM stereo, there was actually a
mood of gloom and doom at a man-
agement AM stereo session Tuesday
(15).

An engineering session on the pre-
vious day produced cries of revolt
from the more than 1.000 radio engi-
neers, many of whom swore the FCC
had adopted the wrong system.

While an optimistic prediction
from Wilson Lafolette. chief of the
technical & international branch of
the rules division of the Broadcast
Bureau of the FCC, suggested that
the Commission could give final ap-
proval to AM stereo in a few months,
Lafolette later agreed that this could
take much longer if developers of
losing systems appealed the FCC
decision. The Commission voted to
approve the Magnavox system over
four other competing systems April
19, (Billboard. April 19. 1980).

And appeals are sure to be filed.
Leonard Kahn, who developed the
Kahn AM Stereo System. told Bill-
board he would appeal to the Com-
mission for a reconsideration of its
decision. Asked if he would contest
itin court, Kahn said he was “open”
on future actions.

Bill Erb. of WRIE-AM Erie. Pa.
speaking during a question and an-
swer period from the floor, said he
was depressed. “l have been looking
forward to this (the FCC’s approval)
but 'm getting the feeling that the
approval is not a happy one. The
specifications and restrictions that
will be put on our system will be to
the detriment of our’ mono broad-
casts. If we have to weaken our sig-
nals to the cheap radios that are out
there today. we will lose audience
and we will lose money. By the time
we have any AM stereo penetration
in our market, we will be broke.”

Panelists agreed that the Magna-
vox system will require stations to re-

Credit Box
Coverage of the NAB convention
provided by Doug Hall. Ed Harri-
son, Hanford Searl and Eliot Tiegel.
Photos by Lee McDonald of the Las
Vegas News Bureau. ABC and the
NAB.
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its every consideration and if war-
ranted, we will order a hearing.”
Echoed Commissioner Fogarty:
“We always favor oral arguments.”
Dave Obergoenner. chief engi-
neer of KJAS-AM in Jackson, Mo.,
stated from the floor that he believed
the majority of AM engineers feel
the Magnavox system is not the best
one available because of technical
and financial problems.
Commissioner Brown told him to

e MAGNAVOX SYSTEM UNPOPULAR
| Bright AM Stereo Hopes Fade |
. As Situation Unfolds At NAB

By DOUG HALL

duce their broadcast power. Said
consultant Jim Lupas. “It’s an im-
perfect system to go with. I don’t
know that we have any other choice,
given the realities. We're not talking
about the return of the good old
days. This won’t make AMs the en-
tertainment source they were 20
years ago. You may improve your
signal to one listener and lose an-
other in the process.”

Lupas warned, “It’s important to
think of quality. AM will otherwise
be an inferior medium. There may
not be another chance for AM.”

One broadcaster suggested that
salvation could come through AM
stereo car radios. Panelist Richard
Mertz of WBT-AM/WBCY-FM
Charlotte, N.C.. said broadcasters
can expect car makers to be ready
for AM stereo with the 1981 models.
Mertz also suggested that the move
to AM stereo is not just a function of
a station’s engineering department.
“It’s got to be a team effort, from
equipment to the music library,” he
said.

No one could seem to put an esti-
mate on the total cost to a station of
conversion to AM stereo, but many
predicted it would cost more than
expected. A number of questioners
asked if the Magnavox system was
really the best, but panelists de-
clined to comment. Lupas did add
that “If I had another system, I'd be
for it. I don't like any of the sys-
tems.”

Lupas sees AM stereo mainly as a
promotional tool and to “herald a
new era of AM receivers. which have
been terrible in the past few years.”

Lupas warned that none of the
AM stereo systems that were before
the FCC will produce reception

file a pleading for reconsideration.
Added Commissioner Lee: “If every
AM engineer in this country files a
pleading, i'll change my mind.”
Noted Quetlo: “This is open to re-
consideraticn, but our five chief
FCC engincers said the Magnavox
system was tops.”

Responding to a question about
when the public would actually be
able to hear AM stereo, Brown re-
plied: “It depends on any reconsid-
eration pleas.”

To which Commissioner Lee in-
terjected: “We don’t know of any

(Continued on page 28)
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comparable to FM stereo. “We must
work with what’s been given to us,”
he advised He suggested that sta-
tions must move as quickly as pos-
sible into full, comprehensive stereo
broadcasting. “We do not have the
luxury. as FM did, of starting with
an hour a day of stereo. There will be
a promotional advantage to the guy
who goes into stereo first,” he ad-
vised.

The need for AM stereo was un-
derscored by Dick French of
KULF-AM Houston. who spoke
from the floor. “We’ve got 65% of
the listeners in Houston tuned to
FM. The unwashed public think
they listen to FM because there are
fewer commercials, but we know
that isn’t so. We’ve got to deal with
reality.” French suggested that ad-
vertisers who will be selling new AM
stereo receivers—Sears Roebuck and
Radio Shack—should be signed up
for major radio time buys to pay for
a station’s conversion to stereo.

Meanwhile, in a concurrent ses-
sion, members of the National Ra-
dio Systerns Committee were ar-
guing the chicken and egg question
of which might come first: improved
signals from an AM station when it
switches to stereo or improved re-
ceivers from the set manufacturers.

NAB assistant to the senior vice
president. Chris Payne. said during
this meeting, “We’ve been throwing
rocks at each other for too long.”
This prompted John Bailie of NBC
to add, “We need an exchange (with
set manufacturers). There’s room for
improvement on both sides.” Tom
Prewitt of Delco added. “We must
reach an understanding of each
other’s problems.”

Strength In Unity? Radio
Producers Assn. Sets Up

LAS VEGAS—The newly formed
Assn. of Independent Radio Pro-
ducers. a Universal City, Calif.-
based non-profit organization com-
prised of producers and syndicators
of features, programs and formats
for radio held its first general mem-
bership meeting Tuesday (15) dur-
ing the NAB convention here.

The association represents years
of planning among these producers
and syndicators to bring credibility
to independent radio production
which has failed to gather the recog-
nition to association’s leadership be-
lieves it deserves.

The Assn. of Independent Radio

Producers seeks to unify syndicators
and producers by setting forth a
code of ethics and practices so that
in the future if a signator to the asso-
ciation code sends out product it will
meet technical standards. Billing
and payment will adhere to mu-
tually agreed upon accounting
procedures.

The NAB has pledged to support
the organization and supply it with a
standard contract and its legal and
code of ethics expertise.

Among the immediate goals of the
association are to provide its mem-
bers with the Assn. of Independent

(Continued on page 30)
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Party Time: Broadcasters enjoy the vittles at an ABC Radlo Network bash wuth big band entertainment adding to the

happy sounds at the NAB event.

ACTION AT SUNDAY PARTY

ABC’s ‘Rock Notes’ Now
‘Graffiti’ But Still Rocking

LAS VEGAS—ABC announced
additional artists for its rock and
country specials and a name change
for its “Rock Notes™ news reports at
affiliate meetings Sunday (13) at the
NAB convention.

Cheap Trick and Journey have
been signed to the ABC-FM net-
work “‘Supergroups In Concert”
series and Eddie Rabbitt and
Tammy Wynelte have been lined up
for the upcoming “Country Greats
In Concert” series on the ABC En-
tertainment Network.

Plans were disclosed by program-
ming vice president Dick Foreman,
who noted that the Cheap Trick con-
cert will be aired May 31 and Jour-
ney’s concert will be broadcast July
19. The Rabbitt special is set for July
12 and Wynette’s show Oct. 25.
Other upcoming country shows will
include Ronnie Milsap on May 3 on
the Oak Ridge Boys on June 7.

Meanwhile, the title of “Rock
Notes” has been changed to “Graf-
fiti,” but the content of the Monday
through Friday, 90-second news
show will still give heavy coverage to
rock music.

Foreman said the name was
changed to “allow the young adult
audience to more easily identify
with the content.” The show. hosted
by ABC’s KLOS-FM Los Angeles

Small Radio Grows Larger Using

LAS VEGAS—Maintaining an
overall promotional theme, the ben-
efits of printed imagery and provid-
ing limited budget promo cam-
paigns was detailed during a small
radio NAB session Tuesday (15).

Pegged “I Didn’t Know That Tur-
keys Can’t Fly,” the two-paneled
group was chaired by Don Craig.
general manager of KASH-AM Eu-
gene, Ore. and addressed its main
concerns to economical projects.

“Promotions will increase billing
butalso raise your Arbitron ratings,”
reporied Beth Gay of WMOP-AM
Ocala, Fla. “Each and every listener

personality Larry Jacobs. is fed on
the FM network. The show was re-
named by program production di-
rector Leslie Corn. coordinator for
the program.

The music specials on the FM net-
work are basically distributed on
disks specially pressed for ABC so
stereo and high fidelity can be main-
tained at the -affiliate station level.
ABC Radio has no satellite or imme-
diate plans for them.

In what some might observe as
sour grapes, network president Ed
McLaughlin commented at the ABC
sessions here, “*We are not rushing to
hitch our wagons to a (satellite) star
simply to get attention. We do not
want, nor do we need dish receivers
on display as publicity props.” This
last remark could be interpreted as a
slap at the Mutual Broadcasting Sys-
tem. which for several NAB conven-
tions in the past few years has dis-
played satellite dishes and has
conducted several convention dem-
onstration broadcasts.

McLaughlin did say that satellite
technology will add “even a greater
variety” in programming. “Our net-
work already has the best people
and we will have the best engineered
technology.”

While ABC has been pushing

(Continued on page 31)

and advertiser is made to feel a part
of the station.”

A country music station in exist-
ence for 27 years, the station’s for-
mat relies on Top 40 hits. oldies but
goodies and other country features
such as a live bluegrass hour, ac-
cording to Gay.

She outlined numerous promo-
tional projects, from a yearly na-
tional trip contest to roadshow re-
motes and station newsletters.
Hurricane charts. pencils and coun-
try outfits for station personnel also
were covered.

Jack Miller of KCOL-AM Fort

Rodlo-TV Progrommmg

1 Py “'"L@. -

FCC Panel

® Continued from page 27

yet, and if a losing company decides
to take us to court. it would delay the
implementation. But if there weren’t
any actions, it would move rapidly.”

But, noted Quello: “If there is a
majority of AM engineers who disa-
gree with this system, it would be
overwhelming evidence that we’d
have to reconsider. And then there is
a strong case for oral argument.”

Asked what effect AM stereo
would have on formats, Fogarty said
he heard it would probably increase
the number of “classical and other
formats of that type.”

Fogarty emphasized that the
Commission felt its engineering evi-
dence best supported the Magnavox
system, and the reason for the gov-
ernment’s choosing one system was
to help “introduce expeditiously AM
stereo.” Litigation, he said. would
definitely hold up the introduction
of “this great service.”

Commissioner Quello noted that
he was glad the FCC adapted one
system after a long debate, pointing
to the FCC’s engineering studies as
indicating that Magnavox was the
best of the five services. Licensing
five systems would have been a
“waste of resources and confusing to
the consumer,” he said.

Commissioner Brown, one of the
two dissenting voters, said all the
commissioners were in favor of AM
stereo, but he didn’t favor one sys-
tem because “the criteria by which

(Continued on page 31)

By HANFORD SEARL

Collins, Colo. endorsed the use of
printed promotional material from
telephone books, college publica-
tions and welcome brochures to 500
daily news sheets.

“The flexibility factor is limitless
for this type of promotion,” said
Miller. “Public service announce-
ments allow for a greater apprecia-
tion of airtime. It’s a sizable, tangible
contribution.”

According to Miller, the adult
contemporary station is expected to
gross $1 million in 1980 with a 3.5
net sale outlay, or $30.000 in budget

WWW.americanradiohistorv.com

Mutual’s Eyes Turn
To Country Spemals

LAS VEGAS—-The Mutual
Broadcasting System is pinning its
music programming growth on
country music. This became evident
as music programming plans were
outlined Sunday (13) at a Mutual af-
filiates luncheon here at the NAB
convention.

In an outline presented by pro-
gramming vice president Terry
Hourigan. a July 4 Johnny Cash spe-
cial and a Labor Day “Jamboree In
The Hills” emerged as the key music
events for what is billed as “the
world’s largest radio network™ for
the coming year.

The two-hour Cash show is a 25-
year retrospective of the singer’s ca-
reer with Cash telling stories about
his hits which begin with his first in
1955, “Hey, Porter.”

Cash. who is now touring Europe,
taped remarks for the more than
1,000 luncheon guests. “We'll bring
you up through the years to the
present with my new Columbia al-
bum, ‘Silver’,” Cash explained.

The Cash special is being pro-
duced by WHN-AM New York pro-
gram director Ed Salamon and will
be hosted by WHN DJ Mike Fitz-
gerald. WHN is a Mutual-owned
station.

This will be the second retrospec-
tive by Mutual. The network carried
one on Frank Sinatra New Year's
Eve, produced and hosted by Sid
Mark of WWDB-FM Philadelphia.
Mark, who does weekly Sinatra
shows on WWDB and WYNY-FM
New York. has sold a taped version
to KGIL-FM Los Angeles.

Hourigan praised Mark’s work
and introduced him from the au-
dience. Hourigan also introduced
Glenn Morgan. who has joined Mu-
tual as director of music program-
ming (Billboard. April 19, 1980).
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Country Boost: Terry Hourigan,

Mutual's programming vice presi-

dent, explains the network’s new

country shows during an affiliate's
luncheon.

Hourigan also announced plans
for a six-hour country music spec-
tacular, “Jamboree In The Hills.”
The program is an outgrowth of Mu-
tual’s weekly *“Jamboree U.S.A.

(Continued on page 36)

L.A. Airs Fests

LOS ANGELES—Musical selec-
tions from the repertoires of this
summer’s Santa Fe Opera Festival
and the Berkshire Music Festival at
Tanglewood will highlight *“BMW
Summer Festival Preview” on Mon-
day (28) and May 5 respectively on
both KFAC-AM-FM.

The Santa Fe Opera show in-
cludes selections by Mozart,
Tchaikovsky and Strauss while the
May 5 show focuses on works by
Berlioz, Debussy and Copland. The
shows air at 7:05 p.m.

DJs & Programmers Form a Group

LOS ANGELES—The Society of
Radio Personalities and Program-
mers officially began operations on
the set of the “WKRP In Cincinnati”
television show. Honorary awards
were given to cast members Howard
Hesseman, Tim Reid and Gary
Sandy.

_The organization, formed by Gary
Owens, is a non-profit professional
asociation of music and talk person-
alities and program and music direc-
tors. In addition to Owens, of
KMPC-AM Los Angeles society of-
ficers are executive vice president
Jerry Fogel of CBS-TV’s “White
Shadow.” vice president Dick Pur-
tan, CKLW-AM; secretary Brant
Miller. WLS-AM Chicago; and
treasurer David Lawrence, WDAF-
AM, Kansas City, Mo.

The remainder of the board of di-

rectors includes Jerry Bishop.
KGIL-AM-FM Los Angeles; Bill
Morse, KMBZ-AM Kansas City,
Mo.; Morgan, KCMO-AM Kansas
City. Mo., and Dick Wilson and Jay
Cooper of KYYS-FM Kansas City,
Mo.

In addition to the regular mem-
bership open to personalities and
programmers, there are two other
categories. One is for former air
talents, educators, consultants and
format syndicators. The other is for
students who are studying broad-
casting.

Plans for the association include
insurance, monthly newsletter,
quarterly magazine, a tape bank
program for job referrals, and an an-
nual awards ceremony.

The organization is based in Kan-
sas City, Mo.

Clever Promotions

planning for promotional and re-
lated efforts.

Miller maintained his competition
were nearby Denver and Cheyenne
markets as well as local media in the
85,000 population center of Ft. Col-
lins, which is projected to progres-
sively grow larger.

Congratulatory mailgrams, spe-
cially made for the station, also were
shown by Miller. Recipients of this
promotional item include such
people as newly elected officials and
high school honor students.

Craig concluded by listing numer-

ous promotions at KASH-AM,
which competes with 13 other radio
stations, two television outlets and
newspapers in the Eugene, Ore.
market.

The first direct mail plan. “Hot
Stuff.” was reported by Craig along
with a cash coupon tie-in with stores
for merchandise and the creation of
an earlier, successful “Top Banana”
campaign.

Giveaways of LPs, T-shirts and
balloons at the state fair were de-
tailed by Craig, who admitted mak-
ing hasty, experience-learning fi-
nancial setbacks at the annual event.
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LAS VEGAS—Congressman Li-
onel Van Deerlin (D.-Calif.) stated
his opposition to radio deregulation
Wednesday (16) unless there is new
competition and more outlets.

“A few weeks ago, I suggested that
broadcasters replace predictable self
interests with a new. more enlight-

ened greed.” said the lawmaker. "I
would never expect you to throw
your cap in the air over the creation
of more radio outlets. However. a
temperate reticence—some well cho-
sen restraint—does not seem unrea-
sonable. The NAB has failed to exer-
cise such restraint.”

Spacing Of AM Dial
Generates a Breeze

® Continued from page |
" and in much of the rest of the world.

Through direct NAB lobbying ef-
forts, a move to 9 kHz spacing in the
Western hemisphere was postponed
at a broadcasters meeting in Buenos
Aires last month.

Both Van Deerlin and FCC
Chairman Charles Ferris were irri-
tated over the NAB action and Van
Deerlin chided members who lis-
tened to his speech Wednesday (16)
at the Convention Center.

Wasilewski assured everyone.
“We support the expansion of the
AM band. NAB does not oppose re-
ducing AM channel spacing from 10
kHz to 9. We never have. But with-
out further comprehensive technical
and cconomic studies. no respon-
sible action can be taken.”

Speaking at the same opening cer-
emonies after being awarded the
NAB’s Distinguished Services
Award, outgoing NAB chairman
Donald Thurston, president of Berk-
shire Broadcasting. North Adams,
Mass., said. *“We do not wish this in-
dustry to become an electronic
“Tower Of Babble.” in referring t0 9
kHz.

He also complained that when he
attended the meceting in Buenos
Aires he was treated “as the enemy”
by U.S. government representatives.

With the NAB calling for more
studies. FCC Commissioner Robert
E. Lee told a gathering at an engi-
neers’ luncheon Tuesday (15) that
he is confident that during next
year's session of the Region Il Radio
Conference members will approve 9
kHz spacing for the Western hemi-
sphere.

Lee, who was chairman of the
U.S. delegation in Buenos Aires,
said the U.S. position favoring
adoption of the proposal was sup-
ported by daytime broadcasters, the
White House, Congress and the Na-
tional Telecommunications and In-
formation Administration as a
means of making way for more sta-
tions for minority ownership.

He expressed regret that some
have criticized the delegation for
being unprepared and said it “is
frustrating to come back from a con-
ference and hear, ‘Why didn’t you
win? ”

The Commissioner said the FCC
will try to give preference to minor-
ities and daytime stations in allocat-
ing frequencies. He said he hopes a
system of priorities will be devel-
oped. but does not expect any action
for two to three years.

Meanwhile. the ABC Radio Net-
work Affiliates government rela-
tions committee called upon the
government to begin an inquiry into
“all the social, economic, engineer-
ing and public policy implications of
the many proposals that would in-
crease the number of radio assign-
ments.”

Richard Chapin. president of
Stuart Broadcasting in Lincoln,
Neb., and committee chairman. ac-
cused the FCC of taking a “piece-
meal” approach to the situation.

In addition to 9 kHz spacing the
FCC is studying an expansion of the
AM dial to 1760 kHz. reduced FM
channel spacing. directional FM sig-
nals and dropping additional sta-
tions into what have been clear
channels for some stations.

Custom Research Is
On Upbeat In 1980s

By ED HARRISON

LAS VEGAS—Radio stations in
both large and small markets will
rely more on custom research in the
'80s to augment Arbitron ratings
and provide management with a
sales tool on the nature of its listen-
ers, program preferences, audience
purchasing habits and other useful
information.

In two separate NAB convention
sessions, one dealing with how a
small market station can conduct its
own research and the second en-
titled “Opening The Book On Rat-
ing Services,” credible methods of
research and their impact were dis-
cussed.

During the ratings service session
Tuesday (15) Bill McClenaghan, di-
rector of research for the ABC Radio
Network. outlined a four-step ap-
proach when buying custom re-
search. '

According to McClenaghan, the
first step should be writing a state-
ment of the study’s objective in lay-
man’s terms so that the research

company and the station have them
clearly defined.

When looking for a research com-
pany, sources could include a ratings
company, a marketing professor ata
local college who can conduct the
study as part of a class project or a
non-competitive station for the
name of a research company they
might have used.

The third step is reviewing the
study’s specification as a general
rule of thumb. 200-500 sample inter-
views will provide usable estimates
of what you are trying to measure.

Random digit dialing will give
households with listed and unlisted
telephone numbers the opportunity
to be included in the sample.

Method of interview depends on
cost and how fast the results are
needed. Sending out questions by
mail is cheaper but has a lower re-
sponse rate. Telephone interviews
are quicker but more expensive,
while personal interviews may prove
restrictve.  (Continued on page 30)
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R ‘DEREGULATION A TWO-WAY STREET’ wesumug:m
Rep. Van Deerlin Urges More
Stations, Tougher Competition

The member of the House Sub-
committee on Communications
stressed the need for including
smaller communities and minority-
owner stations in the broadcast pic-
ture while endorsing deregulation.

Van Deerlin underscored the im-
portance of deregulation as a “two-
way street,” emphasizing competi-
tion. According to the congressman.
as the law now stands, there's no
other choice.

Taking stock of broadcast changes
in the last year, the congressman
then listed certain developments,
such as the rise of home video prod-
ucts and the teaming of RCA with
CBS for the home video market.

Cable television and AM stereo
also were covered by Van Deerlin,
who tackled the recent 9 kHz deci-
sion.

Meanwhile, FCC Chairman
Charles Ferris spoke aboui “the
First Amendment in a changing
communications worlds,” endorsing
the desire for less government inter-
vention and control.

“I would rather risk the utterance
of a few bad words than foster a
society of governmentally fettered
ideas.” he said. “You have my
pledge to continue to resist the pres-
sures on the FCC to engage in more
control of speech on radio and tele-
vision.”

According to the FCC chief_a pol-
icy of zero-based regulation is still a
major policy since his taking over of
the office as chairman two years ago.

Ferris promised a continuing ef-
fort to simply licensing requirements
while encouraging minority own-
ership.

Tv and radio entertainment pro-
gramming were measured by Ferris
as to their development and cultural
impressions. while the commissioner
also touched upon the emergence of
satellite and other technical ad-
vancements.

“You who were in radio three dec-
ades ago survived and became part
of television, while radio changed its
programming stralegies and
emerged stronger than ever.” re-
ported Ferris.
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SATELLITE ROW—Broadcasters are dwarfed by a series of receiving dishes
outside the Las Vegas Convention Center during the NAB convention. The
Landmark Hotel looms in the background.

NAB Exhibitors Say
Sales Set a Record

® Continued from page 27
entrics are placed in a drawing for a
trip to Hollywood.

Century 21 was promoting its six
formats and was getting particular
attention for its new “Album Ori-
ented Z,” or *AOZ" as it is known.
This is a variation of the syndicator’s
successful contemporary “Z For-
mat.”

The Music Works added a “Pop
Adult Lifestyle” format to its three
country formats and reported doing
well with the new syndication entry.
Broadcast Programming Inter-
national reported sales strongest
with its country and easy listening
formats.

Bonneville Broadcast Consultants

PANEL SESSION HEATS UP

move from straight syndication of
full formats to its “Program Man-
agement System.” which is a flexible
consulting service that can have
Bonneville supplying playlists. carts
or tapes of music. A variation on this
service was offered by Concept Pro-
ductions, which offers custom voice
tracks for its three announced for-
mats.

There were also a number of
jingle package exhibitors including
the Monev Machine, which had
brisk sales for its new “The Spirit”
package Jam Productions. long as-
sociated with jingle packages, re-
ported its best sales were in syndi-
cated tv spots it has created for
radio.

Deregulation Cues Church Query

LAS VEGAS—What was billed as
a panel to debate the merits of radio
deregulation at the NAB convention
turned into a beat-up-the-guy-from-
the-Catholic-church session.

In an unusual alliance of broad-
casters and the Federal Communi-
cations Commission, FCC Broad-
castBureau chief Dick Shiben spoke
in favor of deregulation at what was
one of the hottest sessions at the
NAB convention here Tuesday (15).

As NAB radio board chairman
Arnold Lerner of WLLH-AM/
WSSH-FM Lowell, Mass. and Shi-
ben spoke. it became clear that nei-
ther envisioned the FCC’s deregula-
tion plan as one which would much
change programming. but one
which would eliminate some of the
red tape of regulation.

However, Richard Hirsch. secre-
tary of communication of U.S. Cath-
olic Conference & National Confer-
ence of Catholic Bishops, expressed
fears that deregulation would lead
broadcasters to increase commercial
loads in their formats and give no
programming service to such groups
as the poor and elderly.

www americanradiohistorv.com

Shiben, who identified himself as
a Catholic, countered that for the
Catholic church to look for special
programming for the poor and el-
derly was “condescending if not in-
sulting as if the poor and elderly
were some strange visitors from an-
other planet who could not share in-
terests in general programming with
the rest of the population.”

Lerner, who served as moderator
of the panel, assured Hirsch that “we
will continue to air religious pro-
gramming, news. offer time for pub-
lic service announcements. broad-
cast public affairs programs and
impose upon ourselves reasonable
restraints on the amount of commer-
cial time.”

One broadcaster who spoke dur-
ing the question and answer period
complained that the problem with
religious broadcasting was one of
quality. “We bust our cans to pro-
vide quality programming all week
long and then we are asked to pro-
vide time for the church and we are
given crap,” he said.

Another broadcaster, who said he
was a Catholic first, said he suffered

“two years of hell with the FCC” for
taking a strong pro-life stand on the
air and now "l don’t understand
what the church is trying to do to
me.”

A discussion of ascertainment (a
formal method of ascertaining com-
munity needs would be abolished
under the FCC proposal) brought
charges from broadcasters that the
“ivory tower” Hirsch comes from
did not ascertain the wishes of parish
priests in development of the dereg-
ulation stand.

One broadcaster commented that
his local bishop wrote to the FCC in
favor of deregulation after the
bishop asked. “Does this mean that
I won’t have to talk to all of you
broadcasters each year?” Hirsch,
who had been on the spot for most of
the session, broke into laughter.

The panel was rounded out by
Steve Simmons, of the White House
domestic policy staff. He explained
that the various agencies of the exec-
utive branch supported deregula-
tion in differing degrees. These
agencies are the National Tele-

(Continued on page 31)
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BOARD TALK—MCI manager Graeme Goodall, left, explains some features of

' th

his company’s recording/mixing console to Alek Korac of Recording Serv-
ices, Reno, at MCI's NAB booth.

WLPX-FM RIS

MILWAUKEE—Consistency in
programming and strong promo-
tions are paying off for AOR-for-
matted WLPX-FM here.

“From the moment we started. we
stayed with our format and stayed
true to it,” asserts John Hinkel. gen-
eral manager. The station went into
its format in December 1977. Since
then it has climbed in the Arbitron
ratings from a 5.6 share to an 8.1.

The station’s muscle is consistent
across the dayparts and soars to a
14.0 share during the 7 p.m. to mid-
night shift, up from an 11.7 last
spring.

Hinkel holds that personalities are
important but the music is the
strength; although the two have to
blend well. “When I hired (program
manager) Tom Daniels away from
WAAF-FM in Wooster, I told him
to get me the people we needed. We
put out feelers and drew in folks
from Madison to Virginia.” he says.

Station staffers have been with the
facility since it got off the ground.
But this January, Daniels shuffled
some bodies. Currently, Bernie
Lucas (who doubles as WLPX pro-
motion director) is on morning
drive, midday is handled by Chris
Dixon; Bobbin Beam, formerly of
WQFM and a Milwaukee person-
ality for 10 years, handles the 2 to 6
p-m. slot, grizzled Jim McBean is on
the 6 to 10 p.m. shift, Cassandra
Stancil is the 10 p.m. to 2 a.m. per-
sonality, and part-timers hold down
the 2 to 6 a.m. graveyard.

“When we started, WQFM was
our biggest competitor,” recalls Hin-
kel. “We’ve now just blasted way the
hell past them,” he claims. WQFM
had a 4.4 share in October/Novem-
ber which is still a rise from 3.5 in the
spring,

Promo man Lucas further ex-
plains the importance of keeping the
WLPX name in front of the public.
Disk jockeys make numerous per-
sonal appearances and are heavily
involved in community projects.
Through WLPX sponsored events in
1979. the station helped raise more
than $62.000 for local chapters of the
Cystic Fibrosis and Kidney founda-
tions and the Muscular Dystrophy
Assn., Lucas points out.

The station has also gotten heavily
into merchandising, working closely
with the 1812 Overture record store
chain in peddling hats, shirts and

By MARTIN HINTZ

similar items. “We’re trying to create
the image of a rock uniform,” says
Lucas.

Yet it all goes back to the basics of
wall to wall music, says Hinkel. “We
have only eight commercial units an
hour, so there are few interruptions.
I think we’ll get stronger. maybe
even move into third or fourth place
next to WTMJ-AM or WISN-AM.
In fact, it's not unusual for this kind
of album rock format to be number
one.” Hinkel predicts. “But it’s one
step at a time. Just give us until next
year.”

Another powerhouse rising on the
Milwaukee dial is light country
WBCS-FM. nailing down a 7.1
overall share, up from 5.9 two years
ago. Sister station, the traditional
country WBCS-AM, pulls a 2.0
overall in the latest Arbitron. The
stations simulcast during morning
drive with the Dick and Ellen Stout’s
talk/music show until 10 a.m. The
stations also simulcast from 3 to 7
p-m. with jock Jay Michaels. The
combined AM-FM ratings place the
station in one of the top slots in the
market.

The Stouts, from Salt Lake City,
are cited by program director Bill
Conway as bringing in listeners who
hang on throughout the remainder
of the morning. Something must
have clicked because the spring
book for last year read a mere 5.5 for
the FM outlet and 1.5 for the AM.
The latest fall 6 to 10 a.m. slot shows
a 7.4 on FM and 2.2 on AM—catch-
ing up with even the masterful Larry
“The Legend” Johnson on competi-
tor WZUU-FM.

“We changed our peak from mid-
day to morning with the Stouts. es-
pecially after the local broadcast
critics on the newspapers gave them
rave reviews,” says Conway. who
handles the next time period. The
Stouts are on from 5 to 9 a.m., with
Conway from 9 a.m. to noon. Con-
way (who in mid-March departed
for WDGY in Minneapolis as pro-
gram director there) adds that
WBCS-AM will continue its strong
traditional country flavor, aiming to
draw in a 3.5 or 4.5 share by next
year. The same format will be kept
on the FM band, he promises.

The station is also heavily into
promos. sponsoring such gimmicks
as weight loss contests and picking
Milwaukee’s most watchable man
during National Man Watching

Radio-TV Programming

Small Station
Programming

In Spotlight

LAS VEGAS—Imaginative pro-
gramming, market segmentation
and public service were all major
topics outlined at a small radio sta-
tion seminar Tuesday (15) at the
NAB convention.

Led by moderator Willie Davis of
KACE-FM Los Angeles, the three-
member panel stressed the common
theme of mirroring community
needs as a tool for enhancing pro-
gramming status.

“We must give the public what it
is entitled to,” said Herb Hobler,
president of Nassau Broadcasting
Co. “You have to be creative and do
unusual things with your program-
ming.”

Hobler., who built stations
WHWH-AM Princeton, N.J.. and
WPST-FM Trenton into top com-
petitors with major New York and

(Continued on page 31)

Milwaukee AOR Station Goes
To 8.1 From a 5.6 Low Arbitron

Week. “We like to involve listeners.”
says Conway.

Jim Brown, program director for
WOKY-AM, also reports a strong
year, especially with the rehiring of
morning man Bob Barry, after
Barry’s three-year stint at WEMP-
AM, and with Steve York on mid-
day. York formerly had been with
Milwaukee's WISN-AM, says
Brown. The personalities have a
healthy 8.8 and 6.8 respectively in
the fall book.

The station pulls in a 7.2 on the 7
p.m. to midnight slot, up from 5.5 in
A/M. I think it’s the Top 40 album
cuts we play,” says Brown who di-
rects the format. “We really don’t
have any local competition at that
time, only an automated station.”

Listeners also seem to appreciate
the penchant for showcasing new
records. “We've got new music, fresh
personalities, combined with news
and info that people want,” says
Brown.

Seasonal trends show up with
WEZW'’s roller coaster Arbitron
ride. yet the FM station still manages
to keep a grand 10.3 share overall,
up from 6.9 two years ago. “For the
past six to seven years. we have been
up in the spring and down in the fall.
It’s something we expect and don’t
worry about,” says Paul Fiddick,
general manager.

To demonstrate his point, Fiddick
cites the past few books on his
strongest slot: the 10 a.m. to 3 p.m.
section—8.9 (fall 1977); 10.3 (spring
1978); 15.2 (fall 1978); 19.3 (spring
1979) and 15.4 (last fall). it

“We're third overall in morning
drive and the tops FM in the market,
which is exceptionally strong for
around here,” he says. “People like
the easy listening format,” he says.

Mike Elliott, program director for
WTMJ, says the city’s leading sta-
tion has been consistently strong for
years because of its combination of
news, information and music.

“People want to hear and know
what’s going on.” he says. While
we’re proving service and MOR,
which is basically for the 25-plus
crowd, we never really bounce out,”
Elliott says. The station has an over-
all 15.3 share, with a massive 20.2 for
the 6 to 10 a.m. slot, a 12.4 for 10 to
noon; a 142 for3to7and 11.7in the
7 to midnight (a drop from the
spring 21.3).

www.americanradiohistorv.com

LICENSE TALK—Paul Bernard, BMI's Houston regional director, right, ex-

plains the licensing society’s programs to Robert Sadowski of the Houston
school system at BMI's NAB booth.

Custom Research Is
On Upbeat In 1980s

® Continued from page 29

When all results are in and tabu-
lated. they should be analyzed with
the research company. “Research
should make you smarter about your
station,” said McClenaghan.

Cullie Tarleton, of Jefferson-Pilot
Broadcasting, an advocate of quali-
tative research, said his biggest con-
cern was that the Arbitron books re-

flected listening habits that were six

months old.

“This no longer accurately reflects
listening habits. Qualitative research
is costly. But what it brings back
makes it a sound investment and not
six months ago. You can turn quali-
tative research into sales dollars,”
said Tarleton.

- Ernie Martin, Cox Broadcasting.
questioned the validity of Arbitron’s
ratings and stated that there should
be careful reconsideration on
whether the diary is the best research
for the '80s.

In an NAB workshop Monday
(14), Las Vegas’ all-news KNUU-
AM was used as a case study on how
a small market station can do its own
research. A two-day research project

conducted by NAB vice president
Larry Patrick and KNUU personnel
yielded a low-cost method of im-
proving station effectiveness. Ac-
cording to Patrick, factors in select-
ing a particular method of research,
be it by telephone, in person or by
mail, depended on timing, geo-
graphic location and convenience.

The KNUU survey. completed at
a cost of between $200-$300, was
done by telephone survey in which
400 randomly picked residential and
unlisted numbers were called. but
yielded only 201 numbers actually
contacted with the remainder not
home. Of those, 86 had not heard or
listened to KNUU which pointed
out a serious promotion problem.
The station must become more vis-
ible. The remainder of the survey
proved that the station was for the
most part giving its audience what it
wanted to hear.

Based on the study’s results. sta-
tion personnel will further empha-
size its position on the AM dial in-
stead of just referring to itself as all-
news.

Strength In Unity? Radio
Producers Assn. Sets Up

® Continued from page 27

Radio Producers directory which
will list every independently pro-
duced audio product, program or
service available to individual radio
stations.

Other services the association
plans to provide its members are de-
tailed descriptions of special pro-
grams, program series, documen-
taries, short features, audio news
services. network programs, auto-
mated formats, music i.d. packages.
music production packages and
public affairs and religious pro-
grams.

The directory will be cross-refer-
enced by producer, distributor, for-
mat compatibility, type of program
or package and name of program or
package. The directory. slated to be
ready by August or September, will
be updated and mailed twice a year.
It will include member companies
and the association code of stand-
ards and practices.

Other committee assignments in
process include the establishment of
a data processing system for an ac-
curate mailing list which will in-
clude every licensed commercial sta-
tion in the U.S. and its principals
and personnel, legal concerns. pub-

licity and an association code of
practices.

The association will make avail-
able to members copies of contracts
used by others with a standardized
language of collections.

Other plans under consideration
are a group medical plan, a work-
shop at NAB’s radio programming
conference in August and easily ac-
cessible exhibit space at future NAB
conventions.

Membership dues are $300 a year.
Officers are Harry O’Connor.
O’Connor Creative Services. presi-
dent; Bo Donovan. Tuesday Pro-
ductions, vice president; Tom
Rounds, Watermark, secretary; and
Harvey Mednick, RKO Radio,
treasurer.

On the board of directors are Jerry
Atchley,. TM Productions; Ron Har-
rison, Radio Arts; Charles Michel-
son, Michelson, Inc.; Harvey Palash,
Diamond P Enterprises: and Paul
Ward, Audio Stimulation. Alter-
nates are Peter Hartz of Golden Egg
and Jim Kefford, Drake-Chenault.

According to O’Connor, member-
ship is expected from the U.S.. Can-
ada and as far as Australia, giving
the association an international fla-
vor. ED HARRISON
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REEL PROGRAMS—Dave Scott, left, Century 21 Programming's vice presi-
dent, shows off how a format works with automated equipment to Tom
Wessney of the Univ. of Nevada at the NAB convention.

LOS ANGELES—To honor the
arrival of the J. Geils Band which
played three soldout nights at De-
troi's Cobo Hall. WWWW.FM
played every song by the group in al-
phabetical order. Throughout the 10
hours, WWWW air personalities re-
lated information on the band. Also
aired was an hour of music and con-
versation with group members Peter
Wolf and Magic Dick.

*x Kx %

WLIR-FM Hempstead, N.Y., in
cooperation with Record World
stores and Chrysalis Records is giv-
ing away a new Fender Stratocaster
guitar in “The Robin Trower Vic-
tims of the Fury Guitar Giveaway.”

FCC Panel

® Continued from page 28

the system was selected indicated the
qualities varied slightly in all five
systems.” Brown said he felt it is bet-
ter not to cut off technological
breakthroughs in this field by decid-
ing on one system now.

The commissioners were asked
about the possibility of owners hav-
ing to break up AM and FM combi-
nations in the same market. Re-
sponded Commissioner Lee: “This
is a subject of discussion but nothing
is pending. We are not ready to sepa-
rate at this time period.” Added Fo-
garty: “It doesn’t seem equitable to
have stations which were told to ex-
pand into FM now have to divest
them.”

Noted Brown: “We are not pro-
posing existing combinations be
broken up. An AM daytime and an
FM combination can be held, by my
feelings are that existing combina-
tions should not be held intact in fu-
ture sales transactions.”

FMs, noted Lee, are now more
profitable in some markets than AM
and “we secem to be going around
full circle to where FM is supporting
AM.”

On the matter of nine kz dial posi-
tioning, Commissioner Lee noted
nothing new is happening. but the
topic needs more study and “it’s an
all or nothing thing.” He said he was
convinced it will be approved at the
next session of international broad-
casters in November of 1981.

Lee also tossed out the estimate of

between 200 and 1.400 new stations
coming on the air in the U.S. if nine
kz spacing is approved. Lec also in-
dicated the FCC would give prior-
ities to minority owners and daytime
stations when giving out the new
dial positions.

The panel was moderated by
NAB’s president, Vince Wasilewski.

. Pro-Motions__ |

To enter, listeners mail a postcard to
the station or fill out an entry blank
at a Record World Store. It is a pro-
motion for Trower’s “Victims Of
Fury” LP.

* Kk x

Sam Bellamy, program director at
KMET-FM Los Angeles, has set up
a Who Film Festival in honor of the
group’s upcoming Los Angeles
dates. The retrospective of the three
films made with the Who—
“Tommy,” “The Kids Are Allright”
and “Quadrophenia” takes place
June 16-18 at the Director’s Guild
Theater here. Tickets will be given
away over KMET the next few
weeks.

*  x

Rupert Holmes, MCA recording
artist. recently stopped by WHYI-
FM Miami while on a concert swing
through Florida. MCA promotion
person Roman Marcinkiewicz was
involved in setting up the visit.

Haiku recording artist Jack Miller
is now touring California radio sta-
tions to support his “Rockers Ris-
ing” LP. Stations involved are
KTIM-FM San Rafael, KSBR-FM
Orange County, KPFA-FM Berke-
ley, KPOO-FM San Francisco,
KUSP-FM Santa Cruz and KCRW-
FM Los Angeles.

ABC Shows
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rock and country specials on its net-
works, the music it provided at what
has come to be one of the biggest
parties of the convention Sunday
(13) night. concentrated on disco
and big band sounds.

ABC has in the past featured con-
temporary music at these parties. but
ABC executives said there was no
significance to the live big bands
that played hits ranging from Clyde
McCoy’s 1930s “Sugar Blues” to
Count Basie’s 1950s “*April In
Paris.” Disco tapes filled in when the
band was on break and station man-
agers and owners danced enthusias-
tically to both types of music.

Jazz Via WSRZ

LOS ANGELES—AOR WSRZ-
FM Tampa, Fla.. is now airing a
weekly jazz show dubbed “Tampa
Bay Jazz.” Airing cach Wednesday
at 11 p.m,, it is hosted by morning
man “Jackson.”

The type of jazz will range from
the earlier styles to fusion. Jackson
has worked in jazz formats previ-
ously. at WRVR-FM New York and
WIZZ-FM Detroit.

Radio-TV Programming

Vox Jox

NEW YORK-—Mary Ann of the
“Jim And Mary Ann Show” on
WKKN-AM Rockford. 1lL., is retir-
ing so program director Curtis King
has decided to look for a replace-
ment within the community. “What
we are looking for.” King says “is
someone who is cheerful and has an
outgoing personality.”

*  x x

Stoney Richards has resigned as
air personality on WRQX-FM
Washington to take a role in a New
York play, “Practice.” He is looking

Small Station
In Spotlight
At a Seminar

® Continued from page 30

Philadelphia markets, underlined
simple. direct promotion methods.

Those image-increasing steps in-
cluded such items as reflective
bumper stickers for kids’ bicycles to
“live” remotes of news events and
special features.

According to Davis, KACE-FM
conducted in-depth surveys to deter-
mine program format design while
adding such listening-building spe-
cials as a “live” stereo simulcast of a
Diana Ross/Home Box Office tap-
ing from Vegas.

A double-decker London bus also
has been utilized by the Los Angeles
station, christened the KACE-FM
Express. to widen the station’s iden-
tity with Inglewood audiences.

“We had to develop our credi-
bility while asking listeners about
the choice of format they’d like to
hear.” reported Davis. “Our tele-
phone lines lit up with the Diana
Ross special.”

Entitled “If Your Signal Doesn’t
Cover the Metro, How Do You
Compete with the 50 kw?” The
panel’s other two speakers con-
curred about the importance of the
radio promotion director and his
creative output.

R.K. Bonebreak of KOCY-AM
Oklahoma City underscored the
need for good attitudes and keeping
staff and community relationships
on a one to one basis.

“Sometimes big stations are more
sluggish and slow to mave out,
change and take a chance. You're
not a small station unless you think
you arc.” maintained Bonebreak.

Program creativity and the use of
radio advertising as opposed to
newspaper, was covered by Steve
Downes of WGCH-AM Greenwich,
Conn.. ata question and answer seg-
ment. HANFORD SEARL

Church Query

® Continued from page 29

communications Information Ad-
ministration, the Justice Dept.. the
Dept. of Wage and Price Stability
and the Office of Consumer Affairs.

Earlier. Sen. Earnest Hollings (D.-
S.C.). chairman of the Senate Com-
munications Subcommittee, told a
television session Monday (14) that
he is optimistic that the Senate will
have a good communications bill
that will include deregulation of ra-
dio licensing.

Radio and television stations must
now apply for renewal of licenses ev-
ery three years. The Hollings pro-
posals would have tv apply for li-
censes every five years.

DOUG HALL
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for part-time radio work in New
York. ... Philip Hunt is the new 9
a.m. to 2 p.m. jock on WIRB-AM
Nashville. ... Darryl Bowman has,
been named music director of
WVYC-FM, York. Pa. He succeeds
Deb Wormsbaker at the York Col-
lege station.
x  x x

Susie Roeser has joined WLPL-
FM Baltimore as midday person-
ality. She comes from WAQA-FM
Grasonville, Md.

I

Marc McCoy, former operations
manager for KYNO-AM Fresno.
Calif.. is named to the same post at
KLEO-AM and KGCS-FM Wich-
ita, Kan.

*  x x

John T. Galanses, former program
director at WCKO-FM Fort Lau-
derdale. Fla. is now operations man-
ager. Succeeding him as program di-
rector is Jonathan Keyes who is also
on the air from 10 a.m. to 2 p.m.

* k%

George Wilson is now vice presi-
dent and general manager of Outlet
Broadcasting’s KIQQ-FM Los An-
geles. Wilson was vice president-
general manager of KTLK-AM
Denver.

*  x x

Jay Hoker moves to KAUM-FM
Houston as general manager. Hoker
succeeds Willard Lockridge and
moves from WRIF-FM Detroit.

* Kk %

William R. Figenshu is now na-
tional program director at Viacom’
International Inc’s newly formed
radio division in Bellaire. Tex. Fig-
enshu was program/operations
manager of KIKK-AM-FM Hous-
ton.

*  x x

Pat Holiday is now program di-
rector at CKLW-AM Detroit. Holi-
day was an air personality and as-
sistant program director at CKLW.

x x %

Lee Armstrong moves from pro-
gram director at WNOE-FM New
Orleans to program director at
WVON-AM Chicago. Taking Arm-
strong’s place is “Captain” Humble
who had been music director. Ken
Mclntee, an air personality, is now
acting music director.

* Kk x

Bob Scott is now program director
at WBMX-FM Chicago. Scott had
been program director at WOL-AM
Washington, D.C. Scott replaces
James Alexander. Replacing him at
WOL is Bobby Bennett, an air per-
sonality at WAMO-AM Pittsburgh.

* * *

William Butler becomes station
relations director for the Sheridan
Broadcasting Network in Arlington,
Va. Butler was manager of program
clearance for the Western U.S. for
Mutual Broadcasting System. Also
at Sheridan, Frederick H. Mattingly
becomes creative services director.
Mattingly was an account executive
for the network.

* * *

A new lineup of air personalities
has been announced over WPBF-
FM Middletown. Ohio. which
switched from disco to adult con-
temporary last January. Program di-
rector Allen Matthews, who was p.d.
at WSKS-FM Hamilton. Ohio. an-
nounces the lineup is Ron Lee from
6 a.m. to 10 a.m.. Doug Nimmo 10
a.m. to 2 p.m. and Matthews from 2
p-m.-6 p.m. The station is semi-auto-
mated after 6 p.m.

Bob Dayton now an air personal-
ity in the 6 a.m. to 10 a.m. slot at
WMPS-AM Memphis. Dayton comes
from WJID-AM Chicago where he
was a morning man.

L

Mary Vidas is upped to operations
manager at Radio Arts, Inc. syndica-
tors in Burbank. Calif.-Vidas joined
as programming department assist-
ant.

*  x %

Air personality Wolfman Jack
guest stars in a two-part “Galactica
1980” episode which was seen April
13 and Sunday (20). Jack has his
own syndicated radio program.

* Kk x

KIIS-FM Los Angeles air talent
Bruce Phillip Miller is now the an-
nouncer on the in flight broadcasts
of Continental Airlines.

BubblingUnderThe

__HOT100 _

101—REACH YOUR PEAK, Sister Sledge, Cotil-
lion 45013 (Atlantic)

102—DANCIN® LIKE LOVERS, Mary MacGregor,
RSO 1025

103—MIDNIGHT RENDEZVOUS, The Babys,
Chrysalis 2425

104—REAL LQVE, The Cretones, Planet 45911
(Elektra)

105-A UTTLE NIGHT DANCIN', John Cougar,
Riva 204 (Mercury)

106—STREET LIFE, Herb Alpert, A&M 2221

107-YOU GAVE ME LOVE, Crown Heights Af-
fair, De-Lite 803 (Mercury)

10&—{S THIS LOVE, Pat Travers, Polydor 2080

109—IS THIS THE BEST, L.A. Boppers, Mercury
76038

110-SLIPSTREAM, Allan Clark, Elektra 46617

BubblingUnderThe

__ToplPs__|

201—BERNADETTE PETERS, Bernadette Peters,
MCA MCA-3230

202—CHARLEY PRIDE, There's A Little Bit Of
Hank In Me, RCA AHL1-3548

203—FATHER GUIDO SARDUCCI, Live At St.
Douglas Convent, Warner Bros. BSK 3440

204—FELIX CAVALIERE, Castles In The Air, Epic
JE 35990

205-JUDY COLLINS, Running For My Life,
Elektra 6€-253

205—DEF LEPPARD, On Through The Night,
Mercury SRM-1-3828

207-THE TQURISTS, Reality Effect, Epic NJE
36386

208—GALLAGHER, Gallagher, United Artists LT-
1019

209—JERRY KNIGHT, Jerry Knight, A&M SP-
4788

210—ANGEL CITY, Face To Face, Epic NIE
36344

ELECTRIC
WEENIE,

Radio's most popular DJ Personality
Gag Sheet since 1970, gets letters . . .
RICK DEES, KHJ . .. “Tom ... Istill
use that crazy humor of yours every
chance I get.”

ANDY MONDAY, KHSN . . . “Please
sign me up for another year of Weenies.
[ guess ysu don’t listen to the news.
We're in the middle of sinking recession
and rising inflation and you're still
charging the same this year as last. What
a deal! Many thanks for being the best.”
For free samples of the greatest gag
service in World Radio, write:

The Electric Weenie
P.O. Box 25-866
Honolulu, Hawali 96825

(808) 395-9600

4|

ayvosdig 0861 ‘92 NHdV
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European Festivals Draw Legion Of Jazzmen

® Continued from page 3

key’s Jazz Messengers, the Sam Riv-
ers Trio. the Art Ensemble of Chi-
cago, the Gerry Mulligan Big Band.
Miriam Makeba, the Billy Harper
Quintet, John Lee Hooker. Mal
Waldron and Steve Lacy.

Belgium’s main jazz event is the
International Jazz Festival at Mid-
delheim (Aug. 11 to 16) which this
year will have as the main attrac-
tions the Arthur Blythe/Hamiett
Bluiett Quarter, the Gerry Mulligan
Big Band. Jimmy Witherspoon, the
Red Holloway/Big Nick Nicholas
Quintet, Azimuth from the UK
(with Norman Winstone, Kenny
Wheeler and John Taylor, and the
Jack Wilkins Quartet.

Other events:

Septl. 6 & 7: 10th International
Honky Tonk Festival at Dender-
monde. and the 20th Golden River
City Jazz Festival at Kortrijk with
Clark Terry and the Pasadena Roof
Orchestra.

Oct. 18: first International Jazz
Festival of Namur, with the Dexter
Gordon Quartet and the Dutch
Swing College Band.
CZECHOSLOVAKIA

Lubomir Doruzka writes:

Main event in the Czechoslo-
vakian jazz calendar is the Prague
Jazz Festival which was inaugurated
in 1964 and is held usually in Octo-
ber in the Lucerna Hall. Although
there was no festival last year, the
event is expected to be revived this
year and will feature two or three top
U.S. jazz acts. The concerts in the
3.500-seater hall are almost invar-
iably sellouts.

DENMARK
Knud Orsted writes:
Denmark’s biggest festival is that

DJ & A Music
Publishing

is now looking for unpub-
lished original material
suitable for all markets.
Send cassettes, lyric sheets
and personal information
with self addressed,
stamped envelope to:

P.O. Box 41455

Los Angeles,
California 90041

Unsurpassed in Quality

$125.00
$27.95

[HLAFL[MEN"

500

A Division of JAMES J. KRIEGSMANN
165 W. 46th ¢, ALV. 10036
(212) ML 7023

- knew it was a beautiful song.”

of Roskilde. which features rock.
folk and jazz music and regularly at-
tracts 25.000 people. Roskilde. a
town 14 miles from Copenhagen.
presents its annual festival on the
first weekend of July.

Also set for July is the Copenha-
gen Jazz Festival. sponsored by the
Tuborg Brewery, which will feature
major jazz names in concert at the
Tivoli Gardens concert hall. in the
Montmartre Jazz Club and in a
number of other venues around the
city.

The annual jazz festival of the
small island of Femoe is held in Au-
gust and the Holstebro Jazz Festival

is set for September.
FINLAND

Kari Helopaltio writes:

Finland’s major annual jazz event
is the Pori Festival. whose 15th edi-
tion will be held this year from July
10 to 13. From its humble begin-
nings in 1966 when it presented U.S.
trumpet star Ted Curson and at-
tracted just 600 people, the Pori Fes-
tival has become one of the most im-
portant annual jazz events in
Europe with a total attendance each
year ranging from 35.000 to 45.000.

This year’s event will feature Car-
men McRae, Melba Liston’s All Fe-
male Band. the Brecker Brothers,
George Coleman with Billy Higgins
and Finland’s own Heikki Sarmanto
and the DDT Jazz Band. At the fes-

Firm N.J. Acts

ATLANTIC CITY, N.J.—With
the debuts of Barry Manilow and

_Engelbert Humperdinck and return

stands by Frank Sinatra. Steve Mar-
tin and Donna Summer, Tibor
Rudes, vice president of entertain-
ment, has completed the rosster of
summer stars at the Resorts Inter-
national Hotel Casino here.

Performing at the casino’s 1.700-
seat Superstar Theatre during July-
August are: Manilow. June 30-July
6; Tom Jones, July 7-12; Cher and
Buddy Hackett, July 14-19; Hum-
perdinck. July 21-26; Don Rickles,
July 28-Aug. 2; Steve Martin, Aug.
4-9; Donna Summer, Aug. 11-16;
Diana Ross. Aug. 18-23; Sinatra.
Aug. 25-31. '

Annual Detroit Jam
Set For April 28

CHICAGO—The annual jam ses-
sion sponsored by Detroit’s non-
profit Musicians Referral Service,
open to all musicians secking job
placement and group’s recruiting
new members, will be staged Mon-
day (28).

tival Oscar Peterson will be featured
atalocal nightspotat $40 per plate.
FRANCE

Henry Kahn writes:

France positively abounds with
jazz festivals during the summer, by
far the most impressive being the
Nice Grande Parade du Jazz,
presented each July in the delightful
setting of the Cimiez gardens.

George Wein inaugurated this
event six years ago, using mostly the

R

;

' To Bat As a Concert Promoter|

P

LOS ANGELES—When he’s not
dazzling baseball fans, Dave Parker.
celebrated outfielder of the world
champion Pittsburgh Pirates, pro-
motes concerts.

The two-time National League
batting champ is chairman of Cobra
Productions. operational since last
January. The Pittsburgh-based firm
is focusing on developing major
black acts in the Midwest and
Southeast. regions generally consid-
ered dormant in the black concert
area.

The 28-year-old athlete reveals
that he's a frustrated singer himself
who’s always been “intrigued by the
entertainment world.” But what is
different about Parker’s straddling
of the two worlds is that while he is
elbowing with top celebrities. he’s
also exposing a musical element he
believes is flagrantly lacking in cer-
tain chunks of this country.

Teaming with Concert Consult-
ants of Dayton, Ohio. Parker has
looked to that firm’s president, Jerry
Dickerson, for his experience in the
business. This is Parker’s first ven-
ture into concert promotion. Dicker-
son will help steady Cobra while it
explores new territory, and hence all
booking operations -are coordinated
through his Dayton office.

Considering the scant sprinkling
of black promoters in the area. it
didn’t take the ballplayer long to
find Dickerson. But Parker was ulti-
mately convinced of the firms® mar-
riage as Dickerson “came highly rec-

ommended.” Comfortable with the.

congenial partnership. Parker says.
“The two of us together can get more
things accomplished.”

Completing the triangle is Albert
Sewell, Cobra’s vice president, who
administrates the company’s daily
activities.

mainstream and bebop segments of
his Newport lineup. The format of
the Grande Parade involves the
presentation of simultaneous one-
hour sets on each of three open air
stages. Musicians are assembled in
various permutations and combina-
tions in order (o create interesting
musical interactions.

This year Nice runs from July 12
to 22 and will feature the Lionel
Hampton All-Stars, the Mercer El-

By SHAWN HANLEY

Dave Parker: building in Midwest
and Southeast.

By breaking open markets such as
Dayton. Cincinnati and Pittsburgh
through consistent staging of black
talent since January, Parker hopes to
attract the top. hottest selling acts.
Artists touring these markets are the
O'Jays, Phyllis Hyman, B.B. King,
Johnny Taylor, Millie Jackson and
the Solar Galaxy of Stars.

Spanning into the Southcast re-

lington Orchestra, the Basie Alumni,
Panama Francis and the Savoy Sul-
tans, the Adderley Brotherhood,
Dizzy Gillespie, Freddie Hubbard,
Zoot Sims, Al Cohn. Carmen McRae,
Rose Murphy. B.B. King and Wal-
lace Davenport.

Overlapping the Nice event is the
Nimes Festival (July 10 to 16) which
will feature many of the Nice stars
plus the Chet Baker Sextet, the Art

(Continued on page 53)

sCHAIRMAN OF COBRA PRODUCTIONS s

Dave Parker Of Pirates Goes

W»fow

R R

'glon as well, forthcoming tours, ﬁll-

ing up April and May, will be ven-
tured by Smokey Robinson, the
Commodores. Kool & the Gang.
Peabo Bryson, Rick James, the Gap
Band. Prince and Lenny White.

While the majority of dates are
multiple shows booked in venues
ranging from 3.000 to 16.000-capac-
ity. the Commodores’ gig at the end
of May may be scheduled as an out-
door event. Parker is also counting
on presenting two major outdoor
events by 1981.

- Charities and benefits will also be

regular functions for Cobra Produc-
tions/Concert Consultants. “I'm
anxious to put something back into
the community,” states Parker. A
portion of the monies accrued from
concerts by Kool & the Gang, the
Gap Band and Peabo Bryson will go
to the Willie Stargell Foundation for
Sickle Cell Anemia.

Splicing his two careers won’t al-
ways be easy, reflects Parker, “and
I'm obviously not going to be able to
concentrate heavily on the company
during baseball season.” But he has
reinforced his firm with people on
whom he relies.

Rogers Looks To Movies

LOS ANGELES—On the heels of
a successful acting debut in the CBS-
TV movie “The Gambler,” Kenny
Rogers and manager Ken Kragen
are planning to followup the popu-
lar tv flick with a full length sequel
set for theatrical release by summer
81.

Spurred by the maiden film’s im-
pressive national share average of 49
(with a rating of 31.2)—which hails
“The Gambler” No. | in its time slot
and the No. | rated tv movie for

1980—Kragen’s tentative plans for a
Rogers-billed motion picture were
further encouraged by enthused
comments from CBS’ young feature
films wing, with whom Kragen is
negotiating.

One CBS executive, Bud Grant,
envisioned the two-hour tv movie as
a “$2 million trailer,” says Kragen.
who adds. “The story lends itself to a
sequel. and we believe It possesses
wide screen potential.”

Preston-Syreeta Hit Long Time Making It

By CARY DARLING

LOS ANGELES—*With You I'm
Born Again” is an ironic hit for Billy
Preston and Syreeta. It has brought
them back from near obscurity as far
as the general public was concerned
and put them at the top of the pop
charts.

The two peg the success of the
song on a swing back to ballads by
radio listeners and record buyers.
“Everything is coming back around
to the roots.” says Preston. “People
are getting back to songs.”

“I see a renaissance in ballads.”
adds Syreeta.

The tune is unusual in that it has
taken more than a year to break. It
was originally part of the *“Fast-
break” soundtrack in 1979. Though
both liked the song. they never
dreamed of it being a hitsingle. “We
says

Preston. “And after the film didn’t
do very well, the album didn’t sell
well. We pulled it off that album and
put it on mine. We wanted to give it
more time. But we still didn’t think
of it as a single.”

However., airplay in Europe
changed that. “I was surprised,”
states Syreeta. “I thought everybody
wanted disco but then it started get-
ting airplay overseas.”

Success is doubly sweet for Sy-
reeta, who has never had a top 10 pop
single. Preston, on the other hand,
had astring of hits in the early 1970s.
She had recorded three solo albums
in the 1970s but between those and
“Fastbreak™ kept a relatively low
profile. “I was sort of retired due to
no management,” she explains. “I
had nobody to talk for me.” Now.

www.americanradiohistorv.com

she and Preston are managed by Su-
zanne dePasse and Tony Jones.

One of her efforts was a duct with
G.C. Cameron who released several
albums in the 1970s for Motown.
“They wanted to get my career going
and his going at the same time but
the vehicle used wasn’t as good as it
could have been,” she states.

On her latest album. two cuts are
duets with Preston. One of the songs
is written by Carol Connors and Da-
vid Shire, the team which wrote
“With You I'm Born Again.” Also.
Syreeta and Preston plan to do some
writing together and Syreeta may
even show up on some of his tour
dates this summer.

However. both are aware that
their two careers must remain sepa-
rate. “People will tend to link us au-
tomatically,” comments Preston.

“But by releasing our own solo al-
bums and doing things separately, [
think they’ll get the message.”

“We thought about it before we
even recorded ‘With You I'm Born
Again,’” adds Syreeta. “So, we
planned ahead of time to work
around that.”

The song “Born Again” can be in-
terpreted as a love song, a religious
song or both. “When we saw the
movie, we understood it was a ro-
mantic song,” says Preston, who has
his gospel material released on
Word Records. “But, I think of it as
religous because God is love so it all
inter-relates.”

Syreeta herself may do some gos-
pel work in the future though noth-
ing is set. Concludes Syreeta: “After
all, he is the one I really have my
contract with.”
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THE AMERICAN SONG |
OPENS DOORS
- “WHY CAN'T 1

GET SOMEONE
TO HEAR
MY SONGS?”

For new songwriters, no matter how talented,
the biggest problem is getting someone in the
music business to hear their songs. . . THE 1980
AMERICAN SONG FESTIVAL IS THE
ANSWER!

We are providing the opportunity to expose your
songs TO A MINIMUM OF THREE MUSIC
BUSINESS PROFESSIONALS. These
publishers, producers, music industry executives
judge for the ASF because they know they can
find good songs and that the ASF encourages
them to contact the entrants. THEY WANT TO
HEAR YOUR SONGS and YOU WANT THEM
TO HEAR YOUR SONGS. That’s why there is
an American Song Festival!

YOU DON'T HAVE TO WIN TO BE A WINNER

The doors were open for Jack Sawyer when, even though his sang “All | Ever Need” didn’t win a prize, his entry
caught the ear of noted music publisher Lucky Carle. His entry is now published by United Artists Music and has
been recorded by Helen Reddy and is on Johnny Mathis’ PLATINUM (over 1,000,000 units sold) LP, “You Light
Up My Life.”

Between our judges and Final Judges, just about every major music publishing company and record company
have shown their interest in hearing the American Song Festival entries. We’ve built a track record of seeing songs

go on to be recorded on four PLATINUM and three GOLD albums. For five years in a row, Grand Prize winning
singer/songwriters have recorded their winning entries for major record companies: ASYLUM, WARNER BROS.,

A&M, MERCURY AND PORTRAIT (CBS).
IT’'S EASY TO ENTER & YOU RETAIN ALL RIGHTS

We are not music publishers or a record company. We are offering a unique opportunity to songwriters. You retain
all rights to your song.

You don't have to be able to write cut your music. . . JUST RECORD IT ON CASSETTE. Elaborate instrumenta-
tion and production will have no bearing on the judges. Many winners have recorded their songs at
home on inexpensive casette decks. PLUS, there are

AT
S

3 *
s

categories for all types of music and AMATEURS
NEVER COMPETE WITH PROFESSIONALS.

SEND NO MONEY FOR FREE

YES, | am interested in receiving FREE information about the 1980
American Song Festival .

NAME:

INFORMATION & ENTRY FORMS

If you are frustrated about getting your songs heard or
if you want to test the waters with your new material
...WE GUARANTEE THE DOORS WILL BE OPEN
FOR YOU.

ADDRESS:
CITY:

STATE: _ 2IP:

Mail to: The American Song Festival
5900 Wilshire Blvd., Los Angeles, CA 90036 =
Or call: (213) 464-8193 e

A presentation of Sterling Recreation Organization © 1980 American Song Festival, Inc.
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Spectrum’s
Seating Policy
Plays It Safe

PHILADELPHIA — Although
rock concerts are back at the 19.500-
seat Spectrum. and all the attrac-
tions coming up are sciling reserved
seats only. the city’s major ¢ntertain-
ment and sports complex is still
holding aloof to fixing a firm seating
policy.

The Spectrum reserves the right
on all bookings, says. Stephen J.
Greenberg. vice president of pro-
ductions. to quality scating policy,
ticket sales, prices and times for all
rock concerts. And until such time a
definitive policy is announced. all
seating witl be determined on a con-
cert-to-concert consultation with the
promoter.

All rock concerts presently
booked are being promoted by Elec-
tric Factory Concerts. the locally-
based firm headed by Larry Magid
and Alan Spivak.

It was Electric Factory which pro-
moted the Who concert that struck a
tragic note in Cincinnati last Decem-
ber. The first rock concert this year
was staged March 29 at the Spec-
trum with Z.Z. Top and the Rockets.

Linda Ronstadt plus Danny
Kortchmer were set for Thursday
(10), the Beach Boys. Saturday (12).
and Todd Rundgren & Utopia.
Monday (13). Van Halen is set 1o
check in May 7. staying over 1o do a
second show May 9.

While ticket prices vary from
show (o show. all seating is reserved.

Sinatra Probe
By Grand Jury

LOS ANGELES—A federal
grand jury in New York is investi-
gating Frank Sinatra’s possible in-
volvement in an alleged skimming
of receipts from New York's West-
chester Premier Theatre. with Si-
natra allegedly receiving $50.000
under the table.

Others aileged to have possible in-
volvement in skimming from the
now defunct theatre where Sinatra
performed are Mickey Rudin, Si-
natra’s attorney and manager. and
Jilly Rizzo. the singer's bodyguard
and friend.

The government rejected an effort
by Louis “Louie Domce™ Pacclla to
overturn a civil contempt citation is-
sued because he invoked the fifth
amendment when asked if he knew
Sinatra. Pacclla. an alleged figure in
organized crime. was called before
the grand jury last month.

Y TOP QUALITY

‘sy 8X10
PRINTS

3';&‘.‘

LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500 - $41.00 1000 - $59.00

COLOR PRINTS
1000 - $283.00

SEND Bx10 PHOTQ - CHECK OR M.O.
PRICES INCLUDE TYPESETTING AND FREIGHT
SAMPLES ON REQUEST

\p» PICTURES

1867 E. FLORIDA ST.
SPRINGFIELD, MO. 65803

FIRST IN ENGLISH

Billboard photo by Chuck Pulin
MOVING UP—Rock artist Joe ““‘King'’ Carrasco leaps high in the air during a
recent performance at the U.K. Club in New York.

Singer Iglesias Set For
CBS International Album

NEW YORK-—After his current
American tour, Julio Iglesias. who
records in French. German, Italian
and Portuguese besides his native
Spanish. will begin recording his
first album in English for CBS Rec-
ords International. under the super-
vision of producer Jack Gold.

*Julio is the most universal singer
in the Hispanic world.” says Manolo
Diaz. director of CBS European art-
ists development program. “and be-
cause the creative vacuum in the
U.S. favors the possible apearance
of'a Latin singer, CBS has decided to
launch him in the American market
with songs, music and arrangements
suitable for that market.”

In his 12 years as a professional
singer. Iglesias has sold a reported 50
million records worldwide. A former
soccer player, he had an auto acci-
dent that left him paralyzed for sev-
eral months. While in the hospital.
he started writing songs.

Performing for the first time in the
Benidorm Song Festival of 1968, Ig-
lesias sang onc of the songs he wrote
in the hospital and it became an in-
stant hit.

“I’'m psychologically prepared for
whatever’s going to happen in my
incursion into the American mar-
ket.” declares Iglesias. *“I'm a disci-
plined and creative professional,
and now CBS is giving me the op-
portunity 1o extend my career into
the US”

In only two years. Iglesias has be
come a successful record seller in
Belgium. France. Switzerland. Swe-
den, laly. Holland, Greece, Israel,
Germany and Denmark. “In all
these countries.” aftirms CBS’ Diaz.
“Julio is still the same. He has never
changed his name or his style.

“In the U.S. the only thing that is
going to change is"his repertoire
which is going to be written espe-
cially for him.”

Brian Johnson tabbed to replace
the late Bon Scott as lead singer of
Atlantic’s AC/DC. Scott had been
with the group Geordie. AC/DC be-
gins recording its next album in
May. followed by a summer tour.

East Hampton High and St. Den-
nis are two New York arca secon-
dary schools which have won free
concerts by Hall & Oates as part of a
promotion by Care Frce Gum. The
schools won the concerts for collect-
ing the most gum wrappers or fac-
similes. St. Dennis students collected
83.520 wrappers or 440 per student.
but that’s nothing compared to what
the East Hampton kids did. They
collected 722.407 wrappers or 944
per student. Life Savers Inc.. makers
of Care Free. has been running simi-
lar promotions since 1971.

Blondie's Debby Harry may be
promoting Gloria Vanderbilt jeans.

. Tavares to play a Tupperware
convention. ... Jocko Marcellino,
lead singer and drummer for the
new wave band Movers, resumes a
more lucrative carecr when he re-
joins Sha Na Na for its fourth season
on syndicated television. ... All 11
tunes on the new Carole King LP.
“Pearls.” duc next month. are Gerry
Gotfin/Carole King originals. and
all but one have been past hit singles

_or memorable album cuts for other

artists. Some of the tunes are “Loco-

motion.” “Chains.” *One Fine

Day.” and “Oh No. Not My Baby.”
Herbie Hancock is now playing a

Talent Talk

clavitar. a combination keyboard
and guitar. and is moving toward a
hard rock direction after listening to
Jimi Hendrix LPs. ... REO Speed-
wagon to be the grand marshalls of
the March of Dimes Walkathon in
Columbia. Mo.. this wcek.
Chili’s, a Mexican restaurant near
Times Square is looking for blues
and torch singers. . . . Billboard staft-
er Shawn Hanley and Atlanta
stringer Bill King are among five
winners in a Capitol contest looking
for the name of the designer of the
Beatles “Revolver™ LP. It was, inci-
dentally Klaus Voorman.

Zohn Artman, who formerly
headed up Bill Graham Presents’
publicity wing. i1s press and media
relations consultant for several San
Francisco performers. Artman, who
formed ZAP (Zohn Artman Prescn-
tations) in San Francisco, is working
with the San Francisco Opera, Ester-
hard Seminars Training (EST), the
San Francisco Symphony, the Grate-
ful Dead’s spccial projects and the
San Francisco Gay Freedom Day
Marching Band & Twirling Corps.

Touring nationally for the first
time are WB’s Urban Verbs, hailing
from the nation’s capitol. and E/A’s
Sue Saad & the Next. . .. Clint East-
wood can be heard ducting with
Merle Haggard in the forthcoming
Elektra soundtrack LP, “Bronco
Billy.”

ROMAN KOZAK &
SHAWN HANLEY
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Theatre, Rochester, N.Y., April 13

= Total Ticket
S | ARTIST—Promoter, Facility, Dates Ticket Price Gross
@ | 'DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
Arenas (6,000 To 20,000)
1 | BOB SEGER/ROCKETS—Pace Concerts/Louis 23922 | $8.65-$9.65| $228,359*
Messina, Summit, Houston, Tx., April 9 & 10 (2)
2 | JOURNEY/BABYS—Pace Concerts/Louis Messina/ 16,944 $8.65-39:65| $159,837*
Pantora Ten, Summit, Houston, Tx., April 12
3| J. GEILS BAND/3 D-Belkin Productions, Colis., 18,803 $8-39| $152,416*
Cleveland, Ohio, April 12
4 | LINDA RONSTADT/DANNY KORTCHMAR—Ruffino & 12,500 {$11.50-$12.50| $150,000*
Vaughn/Ron Delsener, Colis., Uniondale, N.Y., April
13
5 | LINDA RONSTADT/DANNY KORTCHMAR~Electric 14,758 $7.50-$10| $135,192*
Factory Concerts, Spectrum, Philadelphia, Pa., April
10
6 | LINDA RONSTADT/DANNY KORTCHMAR~Cross 12,000 | $8.50-$10.50| $119,844
Country Concerts, Civic Center, Hartford, Ct., April 9
7| JOURNEY/BABYS—Stone City Attractions, Arena, Ft. | 13,956 $8-38.50 | $116,671
Worth, Tx., April 10
8 | JOURNEY/BABYS-A Dirty Productions, Fairgrounds | 12,000 $8.50| $102,000+
Arena, Oklahoma City, Okla,, April 8
9 | LINDA RONSTADT/DANNY KORTCHMAR—Monarch 8,226 $9-$111 $85,290*
Entertainment, Athletic Center, Rutgers Univ.,
Piscataway, N.J., April 11
10 | JOURNEY/BABYS~Stone City Attractions, 9816 $8-88.50| $81,270*
Convention Center Arena, Dallas, Tx., April 11
11 | BOB SEGER/ROCKETS—Pace Concerts/Louis 8729 $8-39| $77,607
Messina, Centroplex, Baton Rouge, La., April 8
12 | HEART/VAN WILKS—Contemporary Productions/ 8,846 $8-39| $76,858*
New West Presentations, Assembly Center, Tulsa,
Okla., April 9
13 | TED NUGENT/ROMANTICS—Contemporary 9,049 | $7.50-38.50| $76,357
Productions/New West Presentations, Noble Center,
Norman, Okla., April 13
14 | HARRY CHAPIN/HARTFORD SYMPHONY 9,452 $6.50-$8.50| $74,312
ORCHESTRA-David Miller Promotional Consultants,
Civic Center, Hartford, Ct., April 10
15 | CHEAP TRICK/FAST FONTAINE—Contemporary 8,744 $7.50-$8.50| $72,909
Productions/New West Presentations, Noble Center
Norman, Okla., April 9
16 | CHEAP TRICK/FAST FONTAINE—Contemporary 8.117 $8-59 $70,964
Productions/New West Presentations, Fieldhouse,
Lawrence, Kan., April 12
17 | TED NUGENT/ROMANTICS—Feyline Presents, Arena, 7331 $9-$10| $72,469
Univ., Albuguergue, N.M., April 10
18 | WILLIE NELSON/DON BOWMAN—Sunshine 7625 $8-$9| $63,212%
Promotions/Entam, Rupp Arena, Lexington, Ky.,
April 12
19 | FRANK ZAPPA—Feyline Presents/CU Program 7.026 $8-89| $60,890*
Council/New West Presentations/Contemporary
Productions, Events Center, Boulder, Co., April 10
Auditoriums (Under 6,000)
1| RUFUS/CHAKA KHAN—JAM Productions, Aud. 9,860 | $8.50-310.50| $101,348
Theatre, Chicago, i1, April 10 (3)
2 | ROBIN TROWER/SHOOTING STAR—Contemporary 6,760 $9| $59,355
Productions, Kiel Opera House, St. Louis, Mo., April
9&10(2)
3 | FRANK ZAPPA—JAM Productions, Music Hall, 4,857 $8-89| $43,085
Omaha, Neb., April 12 (2)
4 | FRANK ZAPPA—Contemporary Productions/New 4,538 $9.50| $40,850
West Presentations, Mem'l. Hall, Kansas City, Kan.
April 13 (2)
5 | BOOMTOWN RATS—Perryscope Concert Productions, | 4,800 $9-§10| $40,770*
P.N.E. Gardens, Vancouver, Canada, April 8 & 9 (2)
6 | IANE OLIVOR-JAM Productions, Aud., Theatre, 3,185 | $8.50-$10.50| $33,017
Chicago, IIl., April 11
7| 1. GEILS BAND/ 3D—JAM Productions, Aragon 4,087 $8-89| $32,755
Ballroom, Chicago, IIl., April 11
8 | UFO/EARTH QUAKE/OFF BROADWAY—Bill Graham 4,107 $6.95-$8.95| $32,582
Presents, Mem’'l Hall, Sacramento, Calif., April 11
9 [ ROBIN TROWER/SHOOTING STAR—JAM 3312 | $9.50-$11.50| $32,581*
Productions, Granada Theatre, Chicago, IIl., April 12
10 | UTOPIA-Concert Production Int’l., 0'Keefe Center, 3,191 | $9.50-310.50] $32,423*
Toronto, Canada, April 12
11 | OAK RIDGE BOYS/CON HUNLEY—Landmark 3,600 $7-$8| $28,800
Productions, Music Hall, Gmaha, Neb., April 8
12 | PRETENDERS/BILLY BURNETTE—Avalon Attractions, | 3500 $7.75] $28,234
Civic Aud., Santa Monica, Calif., April 12 ]
13 | PAT TRAVERS/TORONTO—Concert Productions Int'l, | 2765 $9| $23337*
Massey Hall, Toronto, Canada, April 13
14 | ROBIN TROWER/SHOOTING STAR-Horizon 2,904 $8) $23,232
Productions, Mem'l Hall, Kansas City, Kans., April 8
15 | UTOPIA-DiCesare-Engler Productions, Stanley 2,728 $8.751 $23,214
Theatre, Pittsburgh, Pa., April 11
16 | PAT TRAVERS/38 SPECIAL—DiCesare-Engler 2517 $8.75 $21,599
Productions, Stanley Theatre, Pittsburgh, Pa., April
12
17 | RAMONES/NO SISTERS—Bill Graham Presents, 2,279 $8.50 $10
Warfield, San Francisco, Calif., April 12
18 | CHIC COREA—Monarch Entertainment, Eastman 2,333 $5.50-$8.50] $15,770



www.americanradiohistory.com

Talent

35

JAMES BROWN
Studio 54, N.Y.

It was more than fitting that the grand mas-
ter of funk capped a decade of decadence
March by staging one of his periodic comebacks
in the pleasure palace that helped turn Amer-
ica's passion for dancing into a jet set routine.
Despite the fact he’s past the half century mark
himself, Brown proved once again the vitality of
the rhythms that earned him the sobriquet of
the “Godfather of Soul” in a 90-minute, 10-song
set that was to be the last public performance at
the old Studio 54.

A nine-piece band plus a backing vocal quar-
tet warmed the air with a few introductory num-
bers in preparation for Brown's entrance which
was rather low key considering the dazzle and
precision of the ensemble that provided the
overture. But he eventually overshadowed all
that.

Opening with a series of songs devoted to the
themes of having “A Funky Good Time" and
being a “Monkey Man,” Brown gradually worked
himself into the same frenzy that wowed au-
diences in the past. He flicked the microphone
stand as if it were a rubber wand. He dropped
abruptly to his knees and sprang back again to
his feet in quick, breath-taking moves, and he
punctuated the lyrics with gasps of “Good God”
and “Y'all” that intensified his performance. He
swung into “I'm Back,” “Sex Machine” and sev-
eral other standards with the vigor a man half
his age. Midway through the set he was actually
enjoying it.

Brown brings a flair for showmanship to the
stage that is lacking these days. He is very much
in command of the strutting backup singers, the
syncopated horn section stepping neatly behind
him, and the rest of the chugging, puffing crew
that provides him with the musical foundation
he needs. After a five minute rest he returned
with “It's A Man's, Man's, Man's World" and the
patented litany of departed soul stars that vents
the emotional, rather than the dramatic, side of
his personality. The set concluded with his stag-
gering finale, complete with two changes of
cape (one black, one red). The audience went
home satisfied. That's show biz.

RICHARD M. NUSSER

KEITH JARRETT
Royal Festival Hill, London
Tickets: 315

Aside from his incongruous jeans and sneak-
ers, the Festival Hall made an apt setting for Jar-
rett's soldout solo piano concert March 29. This
is a premier classical venue for a music that's
rooted not in jazz—though it's still categorized
that way—but in a tradition of classical improvi-
sation that classical musicians themselves
abandoned around the time of Liszt.

To compose and perform two richly struc-
tured 45-minute pieces plus encores is‘an amaz-
ing feat by any standards, and tends to deter
criticism. The wonder, as the old tag says, is not
that it's done well, but that it's done at all.

Jarrett's almost obsessive use of pedal point
calls for comment, though. One can see the
practical advantages of establishing a recurrent
left-hand pattern with a strong tonal center to
serve as a continuing foundation for thematic
development. But used persistently, pedal point
becomes oppressive, a kind of emotional mono-
chrome.

The way Jarrett bends and sways at the piano
testifies to the enormous concentration required
in performance. To his credit he makes no big
thing of the suffering artist in the throes of crea-
tivity, and he communicates in words and mime
with a light, humorous touch.

This meant that a considerable number of
$15 ticket holders caught in London's subway
strike or guilty of ill-timed cloakroom visits
spent much of the evening watching closed cur-
cuit television in the foyer, not everyone's idea
of a good time. NICK ROBERTSHAW

THE STATLER BROTHERS
BARBARA MANDRELL
Mid-South Coliseum, Memphis

Tickets: $8.50, 87.50, 36.50

Fans took advantage of one of the hottest
tickets in country music when the Statler Broth-
ers and Mandrell appeared here March 22.

The Statlers’ 18-song, 80-minute set (includ-
ing three encores) was a well-balanced combi-
nation of music and comedy.

Harold Reid’s jokes, contortions and popular
bass voice provided the comedy teamed with
front man Don Reid. Baritone Phil Balsley and
Lew DeWitt, tenor, blended into the compatible
unit as one hit song after another was energet-
ically shared with the responsive audience.

Their four-man band simply provided a back-

ground for the storytelling songs in definitive
harmony that have become a Statler trademark.

Obvious crowd pleasers were “Do You Re-
member These?" “Class Of '57,” “Bed Of
Roses,” “Flowers On The Wall'" and “How To Be
A Country Star.” Don Reid's composition ““Susan

Talent In Action

When She Tried” provided a nice creative touch.
Mandrell's 55-minute set of 19 songs was a
show in itself, opening with her latest releases
and gaining momentum throughout.
Poorly balanced sound marred her presenta-
tion of “Years” with drummer Wright sharing

the vocals, but no one seemed to mind. She
closed that number by shedding her slinky, glit-
tering gown for a soft outfit that allowed. her
freedom to rock on “Johnny B. Goode" while
joining pianist Gary Smith on the keys.
Exhibiting her talent on steel guitar, banjo

and saxophone with her band the Do Rights
kept the et moving at a fast pace.

The “good time"’ came from her Waylon cov-
ers that had the grandmas, babies, cowboys and
good-hearted women clapping along.

ROSE CLAYTON

BILLBOARD’S
SPOTLIGHT
ON THE

SAN FRANCISCO
BAY AREA

ISSUE DATE

JUNE 28, 1980
AD DEADLINE

MAY 23, 1980
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Wembley Festival Draws
New Crowd Mark: 37,700

LONDON—With its unprece-
dented four-day length, promoter
Mervyn Conn’s Wembley Festival
ending April 7 drew an all-time
record ticket sale of 37,700 seats.

The British event successfully
blended many different arcas of
country music, with particular em-
phasis on traditional and contempo-
rary sounds falling on the Saturday
and Monday night concerts.

Among the 40 U.S. artists attend-
ing the festival. Texas performer
Boxcar Willie once again earned
outstanding crowd response, attract-
ing wild cheers as he walked on the
Wembley stage and a standing ova-
tion a half-hour later as he con-
cluded a set consisting of hobo and
train songs, as well as material from
Hank Williams and Jimmie Rodg-
ers.

Another memorable highlight of
this year’s Wembley fest was the ap-
pearance of the recently-reunited
Tompall and the Glaser Brothers.
The trio’s fine harmonies brought
the arena audience to its feet, show-
ing clearly that the British fans had
not forgotten the longtime country
act. The Glasers provided an encore.

which showed them emotionally
overcome from the tumultuous re-
sponse.

Jimmy C. Newman entertained
Friday. making his English debut
with a mainly uptempo set of cajun
songs which the crowd enjoyed. An-
other artist on the Wembley billing
for his first time was Charley Pride.
and his 50-minute set earned strong
audience reaction.

The Saturday night concert kept
mainly to traditional realms, with
appecarances from country music
hall of fame members Roy Acuff,
Kitty Welis and Bill Monroe. along
with instrumentalists Charlie
McCoy. Lloyd Green and Johnny
Gimble. MCA entertainer Roy
Clark’s brief set hardly gave him
time to unwrap his diversified musi-
cal talents but showed him a crowd
favorite, nonetheless.

Monday night, the concert swept
to the other end of the musical spec-
trum. with a seven-hour program
that indicated British fans are quite
willing to accept helpings of
rock’n’roll in their country.

With British rockabilly band
Matchbox leading off, the evening
carried with a stylish six-song set

Mutual Network’s Airing
Country Acts In Future

® Continued from page 28

Show.” which originates in Whee-
ling, W. Va, on WWVA-AM.

The fourth annual “Jamboree In
The Hills,” a two-day outdoor coun-
try music festival. will be held July
19-20. Mutual will tape the entire 18
hours of performances by such
country entertainers as Loretta
Lynn. Larry Gatlin, Tammy Wy-
nette, Mel Tillis, Buck Owens.
Donna Fargo and Ray Stevens.
These recordings will be boiled
down o a six-hour show for the La-
bor Day weekend.

Hourigan also announced that ef-
fective May 16. “Jamboree US.A™
will be presented as a 53.5-minute
show on the network. It is presently
in two 24-minute segments.

The show is also being restruc-
tured so that one top country artist
will be showcased each week. Open-

]

g

BURNS JOINS—Film, television and recording star George Burns joins the

ing acts will be dropped from the
broadcast. Recent performers in-
clude Barbara Mandrell. Tom T.
Hall. Brenda Lee. Eddie Rabbitt
and Ronnie Milsap.

Hourigan said Mutual is also put-
ting in place new production facil-
ities to record the large concerts with
“the best state-of-the-art equipment
with resulting improvement in
sound quality.”

“Jamboree U.S.A." is carried by
255 Mutual affiliates across the
country with weekly concerts re-
corded at the Capital Music Hall in
Wheeling.

Mutual president Marty Ruben-
stein, noting the large luncheon turn-
out, said, “It confirms our faith in ra-
dio and in radio as Mutual’s only
business. when so many of our sta-
tions turn out in order to learn about
our plans for the future.”

Country Music Assn. Looking over Burns’ application is Ralph Peer Il, presi-

dent of CMA. Burns’ first country single, *| Wish | Was Eighteen Again,”

reached number 16 on Billboard’'s Hot Country Singles Chart. His next
single, “'A Real Good Cigar,” is taken from his debut Mercury album.

from Canadian artist Colleen Peter-
son, a show from the Bellamy Broth-
ers. and newcomer Joe Sun on Ova-
tion matching up to the buzz that
had preceded his first appcarance
on English shores. Commander
Cody strutted from piano to stage
front in a 40-minute performance
that concentrated heavily on boogie
woogie.

Concluding the four-day musical
spectacular was Emmylou Harris.
described by promoter Conn as “the
best female country singer in the
world.” During her hour-long ap-
pearance, Harris presented a well-
balanced repertoire of traditional
and country rock songs in her fine.
pure vocal. winning a standing ova-
tion at the end of her performance.

Praise should also be given to
Ronnie Prophet, who seems to be
building a reputation within Eng-
land as a brillibnt perfomer. Besides
his own straight 20-minute set on
Sunday evening. Prophet master-
fully handled the hosting duties the
previous two evenings with routines
mixing music and comedy routines.

Others acts appearing at the Lon-
don festival were Charlie Rich. the
Kendalls. Stella Parton. Janie
Fricke, Faron Young. Johnny
Wright. Cristy Lane. Stonewall
Jackson, Brenda Lee, Jeanne Pruett,
Barbara Fairchild. Kenny Serratt
and Don Everly.

Ticket prices ranged from $12 to
$34 per day at this year’s Wembley
Festival.

Outside Great Britain, Conn
staged his international festivals of
country music in Sweden, Germany,
Switzerland, Holland and France.
attracting an overall audience of
more than 30.000 ticket buyers. In
addition to the audiences present at
the festivals, each of the events was
covered by television for broadcast
in the next three months to an esti-
mated audience of 100 million Euro-
pean viewers. In England. the Lon-
don’ festival was recorded by BBC
television, with recorded highlights
to be screened in eight 40-minute
shows. TONY BYWORTH

Global Country: Left to right, country emcee Ralph Emery, singer Barbara

Mandrell, British journalist Tony Byworth and David Burns Windsor of Eng-

land’s Country Roads Enterprises check out Windsor’s plans at a Nashville
reception.
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memmsess COUNTRY ACTS STARRED sy

U.K. Firm Into
New TV Skein

By GERRY WOOD

NASHVILLE—The international
exploitation of country music con-
tinues to grow. with the latest addi-
tion to the bandwagon being Brit-
ain’s Country Roads Enterprises.

In Nashville to tape a “Music City
Special” starring Tammy Wynette at
the Grand Ole Opry House. David
Burns Windsor revealed his plans at
a reception Moaday (14) at Mary-
land Farms Country Club.

The first plans to reach fruition in-
volve the tv series featuring country
music stars. Other sites for tv pro-
duction over the next two years in-
clude Los Angeles. Toronto. Lon-
don. Amsterdam and Frankfort,
according to Windsor. Also in the tv
realm. is a planned pilot program for
a 26-time half-hour international
series centered on country music.

Becoming a possible competitor
for Mervyn Conn and his famed Eu-
ropean country music festivals,
Country Roads plans to stage a ma-
jor international festival in Europe
for the summer of 1981. “IUll be
family-oriented like an American
state fair,” noted Windsor. The site
seleeted is Birmingham, England.

Windsor said he will soon an-

nounce plans for distribution of
country product to the “new home
video markets in North America and
Europe,” a record production and
distribution venture in Europe, a
tour by a major US. artist and a
country music publications venture.

Windsor plans to develop his own
artist agency. noting. “If we can ex-
port the Beatles, we should be able
to export a good British country
band.”

With 10 years background in the
tv industry. Windsor remarked.,
“Country music is very popular in
Europe, but it wasn’t really being
developed comprehensively. We're
looking for a more intelligent way of
developing shows.”

Also representing Country Roads
in its Nashville debut were directors
James C. Wrightand Tony Byworth.
a British journalist considered an
authority on country music.

The reception drew such artists as
Barbara Mandrell. Ronnie Prophet
and Terry Bradshaw. Pittsburgh
Steelers quarterback., now on Bill-
board’s country chart with his latest
release.

® ATLANTA—Mercury artist
Larry G. Hudson has continued his
promotional tour to support his de-
but single. “I Can’t Cheat.” Return-
ing to Nashville for more interviews
and radio visits, Hudson plans a trip
to Texas visiting radio stations and
doing interviews in nine cities. Also
on the agenda is a visit to Memphis,
Cincinnati and Chicago. Hudson’s
first album, scheduled for release
later in the year, has been completed
by producers Mike Greene and Skip
Lane in Atlanta.

® NASHVILLE—A major net-
work “development deal” between
NBC television and Wendy Hol-
combe has been announced. The
deal will resultin Holcombe appear-
ing on network specials and variety
shows. The 16-year-old high school
junior from Alabaster, Ala. also ap-
pears on the nationally syndicated tv
show “Nashville On The Road.”

® NASHVILLE—With the recent
selection of RCA’s Tom T. Hall as
host of “Pop Goes The Country.”
Top Billing, Inc. has six of its artists
appearing as regulars on three na-
tionally-televised programs. They

www americanradiohistorv com

Newsbreaks

are Porter Wagoner as host of his
own show, Jim Ed Brown and Jerry
Clower who co-host “Nashville On
The Road™ with guests Helen Cor-
nelius and Wendy Holcombe, and
Hall on “Pop Goes The Country.”

® WASHINGTON—The Statler
Brothers entertained recently in the
East Room of the White House after
a state dinner honoring Egyptian
president Anwar Sadat. The Phono-
gram/Mercury artists were invited
at the special request of President
Carter. The Statlers performed a 40-
minute show. the group’s third offi-
cial White House visit.

® WHEELING, W.Va.—Ray Ste-
vens will be host of this year’s “Jam-
boree In The Hills” the annual
country music festival produced by
Jamboree U.S.A. July 19-20. Also
appearing in concert are Hoyt Ax-
ton. Moe Bandy, Donna Fargo, Con
Hunley. Cristy Lane. Loretta Lynn.
Mayf Nutter, Buck Owens, Johnny,
Russell, T.G. Sheppard. Joe Stam-
pley. Mel Tillis. Kelli Warren, Clar-
ence “Gatemouth™ Brown, Billy
“Crash™ Craddock. Janie Fricke,
Larry Gatlin, Jerry Lee Lewis. the

Thrasher Brothers and Tammy Wy-
nette.

® LOS ANGELES—Presenters
for the May 1| telecast of the Acad-
emy Of Country Music Awards
show will include Melissa Sue An-
derson, Susan Anton, Moe Bandy,
Bobby Bare, Barbi Benton, Charlie
Daniels, Crystal Gayle, Bobbie
Gentry. Mickey Gilley. Sonny
James, T.G. Sheppard, David Soul.
Sissy Spacek. Jan Michael Vincent,
Kitty Wells and Dottie West. Per-
formers set for the awards presenta-
tion include the Dallas Cowboy
Cheerleaders. Donna Fargo. Janie
Fricke, Larry Gatlin and the Gatlin
Brothers. Barbara Mandrell. the
Oak Ridge Boys. Eddie Rabbitt and .
the 10 nominees for top new vocalist
of the year.

Rodriguez Judge

NASHVILLE—Epic artist Johnny
Rodriguez is scheduled to join Lee
Majors, Mac Davis and Jayne Ken-
nedy in judging the finals of the
World Wide Talent Competition of
the Armed Forces Tuesday (1) at
Travis Air Force Base. Calif.
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Nashville |
~ Scene |

By KIP KIRBY

Ray Stevens' top 10 RCA single, “Shriners’
Convention,” with its novelty lyrics about the
crazy antics of two Hahira Temple members, has
heaped newfound fame upon the tiny town of
Hahira, Ga. Although the song didn't exactly put
the little Southern Georgia community on the
map, still it's kept Hahira's name on the tip of
everyone’s tongue—"“People come by and want
to know where Coy lives,” says Mayor Ray Stal-
vey. And tourism there is, ah, booming, you
might say.

So, to reciprocate, little Hahira is planning a
big Ray Stevens Day celebration, replete with a
Main St. parade and bluegrass festival, sched-
uled for early May. Meanwhile, Stevens has
been busy donating his time to public service
work for the Shrine Hospitals, including per-
sonal visits to their facilities as weli as telethons
to help raise funds for the worthwhile charity.

The date of Monday, April 21, was a red-letter
on Bill Anderson's calendar: it marked his first-
ever appearance on the “Tonight Show” on
NBC. And Anderson’s current MCA single,
“Make Mine Night Time,” fit in beautifully.

Not only is Dottie West's “A Lesson In Leav-
in'" a huge hit for country and pop, but re-
ports are it's selling to r&b buyers now as well.

MCA Records’ enthusiastic local team held an
informal re-signing party in honor of Barbara
Mandrell a week or so ago at the home of its
Nashville president, Jim Foglesong.

WIRB-AM's new “Fantasy” contest scores
Nashville Scene's award for the most inventive
radio promotion of the month. Seems the sta-
tion’s listeners stand a chance to win any fan-
tasy prize of their choice ... dive for sunken
treasure in the Caribbean ... search for the
Loch Ness monster in Scotland, join a pit crew
in the Baja 100, ride a gondola through the
streets of Venice . . . shoot the white-water rap-
ids of the Salmon River . .. search for “Bigfoot"
in Oregon ... take a photographic safari to
Mount Kilimanjaro . . . even throw a picnic for "
thousand close, personal friends.” The contest
is being sponsored by WIRB in Nashville and
area Kentucky Fried Chicken outlets.

Ronnie McDowell launched his Midwestern
Epic breakout tour with a soldout kickoff date in
Cincinnati, with other packed houses in Pitts-
burgh, Omaha and Chicago. The tour is also pro-
viding McDowell with local tv exposure and
press interviews. ... Epic labelmate Don King
on tour with Conway Twitty through early May,
prior to his debut album in mid-month.

Willie Nelson (plus “family & friends™)
brought a lot of music industry heavies down to
the Municipal Auditorium recently for his Nash-
ville performance. Pam Rose joined him onstage
during “It's Not Supposed To Be That Way"” (her
first Epic single on which Willie lent harmonies).
Others spotted with Willie during the concert
were Barbara Mandrell, Tracy Nelson and Little
Jimmy Dickens.

Disco diva Donna Summer is the author of
“Starting Over Again,” now climbing the coun
try charts by Dolly Parton. Parton's expected to
do her next RCA album back in Nashville iater
this year. ... Also, programmers, take note: If
you enjoy a good game of Scrabble, contact
RCA’s Sylvia. A recent 1,700-mile bus ride gave
her plenty of experience in it.

FEMALES
RULE 45s

NASHVILLE—The top five rec-
ords on the Hot Country Singles
chart this week are all by female art-
ists or female-partnered duets.

These records include Dottie
West’s “A Lesson In Leavin’ ™ in the
coveted No. | position. followed by
Debby Boone, Emmylou Harris.
Tammy Wynette and George Jones
and. dropping back off the top into
the number five slot, Crystal Gayle.

In the complete top 10 lineup.
“Morning Comes Too Early” fea-
tures Helen Cornelius and her part-
ner Jim Ed Brown. while Dolly Par-
ton’s “Starting Over Again” moves
into the number 10 position.

Females thus account for 70% of

the Billboard Hot Country Singles
chart activity in the top 10 spots.

Billboard"
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What do these 8 leading Country
Programmers have in Common?

Back Row: Bill Figenshu (National PD, Viacom Radio), Jonathan Fricke tKOKE, Austin), Terry Wood (WSAI, Cincinnati), Joel Raab (WEEP, Pittsburgh),
Wes Cunningham (KCKN, Kansas City), Chris Collier (KYTE, Portland]. Front Row: Carol Parker (WMZQ, Washington. D.C ), Jarrett Day (KSO, Des Moines)

American Country
untdown.

Every week American Country
Countdown with Bob Kingsley is
a key ingredient on more than
240 radio stations world wide.
This unique weekly show from
Watermark is a three hour
countdown of the top country
singles as reported by Billboard
Magazine. To hire Bob Kingsley
to do American Country
Countdown exclusively in your
market each week, write or call
Watermark for full details,
. including a complete 3 hour
show.

Watermark

10700 Ventura Blvd.
No. Hollywood, CA 91604
213/980-9490

American Top 40 O American Country Countdown O Alien Worlds O The Robert W. Morgan Special of the Week O Profiles in Rock O Soundtrack of the 60’s
© 1980 Watermark
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BORN AGAIN

NASHVILLE—"Mellowing and
maturity” are the reasons singer Ed
Bruce is giving these days for the
building momentum of his rejuve-
nated artist’s career. Bruce is a well-
known songwriter ("Mamas Don’t
Let Your Babies Grow Up To Be
Cowboys,” “Texas When | Die™)
and television actor (“The Chis-
holms”). Yet recording efforts in
the past sent him hopscotching
through four different labels before
he signed last fall with MCA Rec-
ords.

Now it looks as if the pieces are
falling into place. “Diane,” Bruce’s
debut single for MCA, is moving
steadily up the country charts (a
starred number 29 this week on the
Hot Country Singles chart), attract-
ing national attention to Bruce as a
country artist.

The venture marks the first time
Bruce has worked in the studio with
producer Tommy West, whom he
met several years ago. “l heard a pop
version of "Mamas' that Tommy had
cut, so | phoned him out of the blue
onc day when I was in New York.”
Bruce recalls. “He invited me to
come by and meet him. and we've
been friends since.”

The collaboration has resulted in
“Ed Bruce.” an album containing six
Bruce originals penned with fre-
quent writing partners Ron Peter-
son. Ronnie Rogers and wife Patsy
(who co-wrote “Mamas” with him).
Bruce fecls that West's clean, unclut-
tered production has captured the
authentic country sound he was
striving for on this project.

Bruce began his recording career
in 1967 as a rockabilly artist on
Memphis’ legendary Sun Records,
with Jack Clement as his producer.
Moderate success found Bruce
guesting on Dick Clark’s *American
Bandstand™ and writing the “B” side
of Tommy Roe’s smash hit,
“Sheila.” but eventually. Bruce

Country

By KIP KIRBY

Bruce Launch: Singer Ed Bruce en-

joys a quick break in the studio

while finishing up his debut album
for MCA Records.

found himself leaning more toward
country.

He moved to Nashville in 1966,
settling down to write a string of hits
such as “"Mamas Don’t Let Your
Babies Grow Up To Cowboys™ (a
song cut by numerous artists. includ-
ing Willie Nelson for use in the
movie. “The Electric Horseman™);
“The Man That Turned My
Mamma On” and “Texas When |
Die™” for Tanya Tucker; “Restless”
by Crystal Gayle; and “Working
Man’s Prayer™ which became a big
hit for Arthur Prysock.

The laconic 6727 artist identifies
closely with the cowboy/country
theme. Cowboy images thread
through many of his tunes, includ-
ing one on his new MCA album ti-
tled “The Last Cowboy Song.” His
rugged appearance earned him a
part as a pioneer husband last sca-
son on NBC’s mini-drama, “The
Chisholms,” as well as the role of
“the Tennessean,” a coonskin-
garbed Daniel Boone-type charac-

RCA Muscle On
Parton & Cramer

NASHVILLE-Dolly Parton and
Floyd Cramer are the subjects of an
intensive dual marketing campaign
by RCA Records. tieing in market-
ing and promotion at the radio and
retail level.

Coordinating with the current re-
lease of Parton’s latest RCA album,
“Dolly Dolly Dolly,” the label has
launched a series of four-color trade
ads and consumer print buys. cou-
pled with a multi-format radio spot
buy in national markets.

RCA will put up a special bill-
board promoting the LP on Sunset
Blvd. in Los Angeles in mid-May.
and the label is providing supportive
retail materials, including a one by
one-foot and two by two-foot cover
poster and a two-color logo center-
piece.

A second marketing campaign is
the cornerstone to RCA artist Floyd
Cramer’s newest album. “Dallas.”
along with its successful single by
the same title. Merchandising aids in
the Cramer cffort include a two by
two-foot cover poster showing the
terpiece and a special promotional
single insert sent out on the initial
radio servicing.

Cramer and his single. “Dallas.”
are also being showcased in trade
ads with varied format placement.
supporting the record’s popularity
on country. Top 40 and adult con-
temporary radio. Commercial copies

of the single have been packaged in
picture sleeves similar to the album
cover showing the “Dallas”™ tv fam-
ily.

yRCA Records and Lorimar Pro-
ductions. producers of the show. are
developing a contest for radio,
which will hinge on listeners identi-
tying the “Dallas™ theme song every
time it is played and calling in to the
station. Each winning caller receives
a copy of Cramer’s “*Dallas” LP and
i1s eligible for the grand drawing. Fi-
nal winners of the contest will re-
ceive a trip to L.A. and a tour of the
MGM studios where the tv program
is filmed. Runners-up will win “Dal-
las™ LPs and autographed pictures
of Cramer and “Dallas™ cast mem-
bers.

Simultancously, RCA is running
an in-house contest with its field
merchandisers. offering  prizes of
Stetson cowboy hats patterned after
the one JR. Ewing (actor Larry
Hagman) wears on the show.

Country Dr. Moves

NASHVILLE—Country radio
programming consultant Don
Thomson. also known as the Coun-
try Doctor. has moved his base of
operation from Fort Worth to Ar-
lington. Tex. The new mailing ad-
dress is 1105 Depauw Dr., Arling-
ton. 76011. The new phone number
1s (817) 261-5209.

Ed Bruce And His ‘Diane’ Single
Are Catching On After Many Flops

ter, in a highly popular tv spot pro-
duced for the state’s tourism depart-
ment several years ago.

Bruce continues to maintain an
active tv schedule. doing singing.
voice-overs and on-camera work for
national clients like Burger King.
Sprite. Ford and Maxwell House
Coffee. But right now. it's the elusive
recording career he’s pursuing hard-
est.

“I've proved I can write. and I've
shown I can act,” he says. “but I still
haven’t made it yet as an artist.”

Preparing to change that, Bruce
has put together a backup group
called—what clse?—the Tennessee
Cowboy Band. featuring the drum
work of his 20-ycar-old son. In May,
Bruce embarks on a label-sponsored
promotional tour throughout part of
the U.S. MCA has also committed
the artist and his band to a number
of radio station listener appreciation
concerts to provide him with addi-
tional exposure in key markets.

Bruce is managed by the Bruce
Agency in Nashville, and is cur-
rently negotiating for another book-
ing firm to handle him since Jim
Halsey’s Thunderbird Agency closed
its doors abruptly last month.

Chart
.__FQX_J

By GERRY WOOD

Would you look at the top 12 songs on the
Billboard Hot Country Singles chart? Eleven of
them have stars—a rare happening.

The preponderance of strong, starred songs
on the chart will probably make upward move-
ment rather sluggish for the next couple weeks.
The biggest jump this week is 20 notches for
Razzy Bailey's “Too Old To Play Cowboy" —from
71 to 51.

Dottie West, at No. 1, leads a bevy of female
singers in the higher reaches of the listing.
Debby Boone, Emmylou Harris, Tammy Wynette
(with George Jones) and Crystal Gayle (after
peaking at No. 1 last week) put the hammerlock
on the top 5 positions.

Other prime movers are Eddie Rabbitt at 6,
Merle Haggard at a lucky 7, Jim Ed Brown &
Helen Cornelius moving to 8, Eddy Arnold reach-
ing 9, Dolly Parton entering the top 10, and
Jeanne Pruett, making an impressive move to
11 with “Temporarily Yours.” Don Williams is
strong at 12, and Mac Davis—with less and less
to be humble about—at a starred 20 with “It's
Hard To Be Humble.”

Tammy Wynette and the Jim Reeves/Debo-
rah Allen single both take major jumps of 17 po-
sitions, Marty Robbins moves up a dozen places,
and the George Jones and Moe Bandy/Joe Stam-
pley singles rise 11 spots each.

Mel Tillis makes the biggest splash of the
new records, entering at 62 with “Your Body Is
An Qutlaw.” Also with a strong debut are Lacy J.
Dalton, Foxfire, Sylvia, Moe. Bandy and Sissy
Spacek with “Coal Miner's Daughter” from the
outstanding movie of the same name. it's the
second time that song has hit the Billboard
chart. Back in October of 1970, Loretta Lynn's
original version hit No. 1.

Congratulations to Boxcar Willie, making his
Billboard chart debut. His “Train Medley” on
Column One Records enters at 95. Radio pro-
grammers should give his new LP a good listen,
too. Some of the best traditional country singing
since Willie Nelson went.to Texas. Again, Boxcar
was a big hit at the Wembley Festival in Europe.

On the Billboard LP chart, Kenny Rogers is in
good shape again at No. 1, and his “Gideon” al-
bum jumps to a starred 6. Both Charley Pride
and “The Electric Horseman” soundtrack move
up a point to 2 and 3, respectively. Ray Stevens
is strong at 4 with “Shriner's Convention"” and
the “Coal Miner's Daughter” soundtrack leaps
to 8. A big move for Ronnie Milsap’s “Milsap
Magic,” and the new releases by Larry Gatlin
and the Gatlin Brothers Band, Bobby Bare and
Don Williams. The biggest rise, though, belongs
to Mac Davis—a major jump of 22 notches, from
39 to 17, with “It's Hard To Be Humble.”

“Favorites” by Crystal Gayle is the strongest
new entry on the album chart—at 38.

www americanradiohistorv com

Billboard SPECIAL SURVEY
For Week Ending 4/26/80

Country LPs.

= Copyright 1

e + Star Performer—LPs registering proportionate upward progress this week.
i3s3
E 3 *s TITLE-Artist, Label & Number (Distributing Label)
ﬁ' 1| 31| KENNY-Kenny Rogers, united Artists LWAK-979
ﬁ 3 8| THERE'S A LITTLE BIT OF HANK IN ME—-Charley Pride, RcA AnL1-3548
ﬁ' 4| 15| THE ELECTRIC HORSEMAN-Soundtrack, Columbia IS 36327
ﬁ“ 6 8 | SHRINER'S CONVENTION—Ray Stevens, RcA AHL1.3574
5[ 2| 52| GREATEST HITS—Waylon Jennings, rca AHL1-3378
* 14 2| GIDEON-Kenny Rogers, United Artists LOO 1035
W 71 13 LDJ'EUEESSRL Egoz'l;HE STATLER BROTHERS RIDES AGAIN VOL. i1,
ﬁ’ 12| 5| COAL MINER'S DAUGHTER-Soundtrack, mca 5107
9 5[ 72 | THE GAMBLER—Kenny Rogers, united Artists UA-LA 934-H
10{ 10 8 | HEART & SOUL—Conway Twitty, mca 3210
11| 11| 8| TOGETHER-The Oak Ridge Boys, mca 3220
12| 13| 24| WHAT GOES AROUND COMES AROUND-Waylon Jennings, RCA AHLI-3493
ﬁ 22 4| MILSAP MAGIC—Ronnie Milsap, RcA AHL 1-3563
14( 8| 23| WILLIE NELSON SINGS KRISTOFFERSON—Willie Nelson, Cotumbia JC 36158
ﬁ 5129 gm:glﬂ g?gb-hrry Gatlin And The Gatlin Brothers Band,
16| 18 9 | CRYING—Stephanie Winslow, warer/Curb BSK 3406
ﬁ 39| 2| IT'S HARD TO BE HUMBLE—Mac Davis, Casablanca NBLP 7207
18| 20 [ 11 | A COUNTRY COLLECTION—Anne Murray, Capitol ST 12039
19| 9| 9 YOU CAN GET CRAZY—Bellamy Brothers, wamer/Curb BSK 3408
2| 15 8 I;&Ng!lla)&!!s & WILLIE NELSON WITH THE NASHVILLE BRASS,
21 19| 30 | MISS THE MISSISSIPPI-Crystal Gayle, columbia JC 36203
2 | 21 | 24 | CLASSIC CRYSTAL—Crystal Gayle, united Artists L00-982
23| 26 (103 | STARDUST-Willie Nelson, Columbia JC 35305
24| 24| 5| LORETTA-Loretta Lynn, mca 3217
25| 17 |118 | TEN YEARS OF GOLD—Kenny Rogers, united Artists UA-LA 835.H
26 27 | 7| SPECIAL DELIVERY—Dottie West, united Artists LT-1000
27| 23| 5| LACY ). DALTON, columbia NIC 36322
ﬁ 38| 4| DOWN & DIRTY—Bobby Bare, Columbia IC 36323
29| 29| 24 | PORTRAIT-Don Williams, mca 3192
30| 30| 55| THE OAK RIDGE BOYS HAVE ARRIVED, mca AY-1135
31| 37| 26| FLL ALWAYS LOVE YOU—Anne Murray, Capitol 50012112
32| 16 | 24 | WHISKEY BENT AND HELL BOUND—Hank Williams Jr., €iektra/Curb 6E-237
33| 33| 3| LOVE HAS NO REASON—Debby Boone, warner/Curb BSK 3403
34| 36 | 14 | ENCORE!-Jeanne Pruett, isc 1001
35| 35| 73 | WILLIE AND FAMILY LIVE-Willie Nelson, Columbia KC 2-35642
36| 31 6| AUTOGRAPH-John Denver, Rca AQL 13449 |
ﬁ 43 | 51 | THE BEST OF DON WILLIAMS, VOL. {1-Don Williams, mca 3096 |
jl ¥y IEZIZZH) FAVORITES—Crystal Gayle, uied wtsts Loo 1034 |
39| 28| 43 | FAMILY TRADITION—Hank Williams Jr., Elextra/Curb 6€-194
40| 46 | 2 | THE GAME-Gail Davies, warner Bros. BSK 3395
41| 45| 11 | ) WISH | WAS EIGHTEEN AGAIN—George Burns, Wercury SRM 1.5025
42| 41 | 51 | BLUE KENTUCKY GIRL—Emmylou Harris, wamer Bros. BSk-3318
43| 34| 38 | 3/4 LONELY-T.G. Sheppard, warner/Curb BSK 3353
44| 32 | 4| WHEN TWO WORLDS COLLIDE-Jerry Lee Lewis, Elentra 6€254
45 |[CESTE) 0L’ T'S IN TOWN=Tom T. Hall, rea asL1asss
46| 47 | 29 | JUST GOOO OL’ BOYS—Moe Bandy & Joe Stampley, Columbia iC 36202
4 m ASK ME TO DANCE-Cristy Lane, urited Atists L1023
48 ( 40 3 | THE BEST OF THE STATLER BROTHERS, Mercury SRM1-1037
49 | 42 | 24 | THE BEST OF EDDIE RABBITT, Elektra 66-235
50 | 48 | 48 | LOVELINE—Eddie Rabbitt, €lektra 6€-181

Push On 17-Year-Old Carllile

LOS ANGELES—Frontline Rec-
ords is promoting “Stay Until The
Rain Stops,” its debut single by 17-
year-old Kathy Carllile. with a pro-
motional mailing of 300 folding um-
brellas.

The promotional effort, coordi-.__

nated by Julio Aiello. director of
promotions for the year-old L.A. la-
bel. sent the umbrellas to key na-
tional radio stations, including all
Billboard country reporting stations.
and to press. trades and tipsheets.
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A Billboard Spotlight

he first name on the list is Arthur Alexander. “*Every Day
T | Have To Cry Some.'" A great soul chart hit that spread
to the Billboard pop chart.

The last name on the on the A-Y list is Neil Young. “There
Comes A Time'" and other pop hits put him on this impressive
list. Scattered between Alexander and Young are such names
as Joan Baez (How about "“The N ght They Drove Old Dixie
Down''), Teresa Brewer, James Brown (many call him the
king of r&b), George Burns (many call him the king of com-
edy), the Byrds, J.J. Cale, Don Cherry, Perry Como, the Cre-
scendos, Mark Dinning (remember **Teen Angel." nostalgia

By GERRY WOOD

buffs?), Dr. Hook, Bob Dylan, Dan Fogelberg, Steve Forbert,
Connie Francis, Bobby Goldsboro, Grand Funk Railroad,
Dobie Gray, Slim Harpo, the Hilltoppers, Frank Ifield, Burl
Ives, the James Gang, Kansas, Robert Knight, Buddy Knox
(reunite, nostalgia freaks, for *“Party Doll""), Snooky Lanson,
Gordon Lightfoot, Lobo, Loggins & Messina, Paul McCartney
(anybody out there remember the Beatles?), the Monkees,
Olivia Newton-John, Nitty Gritty Dirt Band, Freddie North, Roy
Orbison, Marie Osmond, Elvis Presley, Arthur Prysock, Paul

Revere and the Raiders, Ronny and the Daytonas, Buffy
Sainte-Marie, Seals and Craits, Joe Simon, Nancy Sinatra,
Ringo Starr (remember the Beatles, Part I1), Joe Tex, B.J.
Thomas, the Tune Weawers, Billy Vaughn, Bobby Vinton,
Gene Vincent, Tony Joe White, Andy Williams, Johnny and Ed-
gar Winters and Peter Yarrow.

What is this list?

It's a listing of artists who have recorded Billboard Hot 100
pop chart songsin. .. Los Angeles? No. New York? No. Make
that Nashville.

Nashville? (Continued on page N-3)
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Burbank to Nashville?
We made it in record time.

Warner Country. .

Rex Allen, Jr.
John Ancersan
Bellamy Bros.
Deboy Boone
Carlene Carter
Guy Clark
Rodney Crowell
CEINBEVES

Big Al Downing

Donna Fargo

Don Gibson
EmmyloJ Harris
Con Hunley
Gordon _ightfoot
Buck Owens
Margo Smith

T.G. Sheppard
Stephanie Winslow
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‘Nashville 1s without question the country music capitot of the world. But in
the beginning it was a pop music town. ... and a pop music town it remains.’

The look of now: Crystal Gavle meets with Greg Al.nan ai
premier Nashville rock event, Charlie Dan‘els’ Voluniezr Jam.

NASHVILLE!

® Continued from page N-1

Nashville, Tennessee?

That country music capitol of the worlc?

Everyone from the rolling hills of Tennzssee, to th2 dusty
plains of Texas, to the hustle and bustle of Tokyo, knows
about the country music that beams from Nashville.

But it seems that no one—or practically no one—knows
about all of the other forms of music ttat beam from this
wildly, diversely creative cosmos called Nashville.

Would it surprise you to learn that mcst of the music re-
corded in Nashville is NOT country music?

Would it surprise you to learn that the favorite radio format
in Nashville is NOT country?

Would it surprise you to learn that the most popula- music
sold in Nashville record stores is NOT country?

Would it surprise you to learn that. . . .

Be prepared to be surprised.

Nashvlle is without question the coun-ry music capitol of
~he world. But in the beginning it was a pop music town . . .
and a pcp music town it remains.

Combined with the international appezl and aura ¢f coun-
“ry music that has become one of the hot-est music s-yles on
=artn, the non-country output from Nashwille forms ore of the
strongest multi-chart musical thrusts ttat Thomas Edison
has ever seen.

The overwhelming success of country music has brought
Nashville, and its music business, countless blessings. It has
also brought a problem or two.

Nashville has become stereotyped as a country-only music
enter. And that sometimes works a harcship on those dedi-
ated souls trying to gain success with oth2r types of i usic.

The sad fact of the matter is that there are still record com-
sanies headed by six- and seven-figured executives in New
York anc Los Angeles who still believe Nashville is one-dimen-
sional. There are still producers in that stame categary. And
-elevision network executives. And. . . . You name it; ju st fill in
Jour show business category here

1943: New partners in publishing
company Acuff-Rose. Fred Rose
and Royv Acuff wrote such siand-
ards us “Bie Eves Crving In The
Rain. ™

1958: Brenda Lee & the Cus-
uals. in the midst of her string
of pop successes. Standing sec-
ond from left is Buzz Cason.
Sl now a leader 1n the Nashville
pop music scene. As Gary
Miles, he nad a hit called
“Look For 4 Star.”

Circa 1957: Elvis Presley and the Jor-
danaires at the RCA studios in Nashville.

€-N

wbiiods pieoqing v

Nashville S&mphony

THE OTHER OQUND

-

L'! B mPR-SYg LS SR

Left, Barbara Mandrell, who Las ~haried
on pop, adult contemporary. cowdry and
soul charis, teaches Chinese umbdssador
Chai zemin some licks on the panjo at
the Ncshville BMI reception Jor the
diplomar.

“Near You,” recorded in 1948, in Nashville, was
not a country hit at that time It was a pop hit.

It's remarkable in an erz of print, radio and tube
comrmr unications, that a city can be so stigmatized as
Nashville has.

But there are reasons for it. First, is the tre-
mendous surge that country music has made as one
of the favorite sounds of the world. There are many

The sad fact of the matter is that many pop/rock/adult
cortemporzary/soul/jazz acts slip into Nashville to take ad-
vartage of the city’s exczllent recording facilities and musi-
cian¢, pat Jown great product on tape, and then, when it's
time fcr the album to come out, judiciously advise the label to
omit ar¥ ir ention of the studio, or city, where the LP was re-
corded, ‘earing when radio and retailers see **“NASHVILLE'" on
the jackzt, that they'll aLtomatically categorize it as country
prad uact and relegate it to the country bins.

Evar mare sad is that some of the staunchest backers of
Nast vill2 as a total recorcing center—those who live and work
in 1hes Tennessee sound town—also do the same thing. It's
reality. it's economic. Pu: “Nashville’” on the album, and it's
got t) be ccuntry—whether that artist is pouring out his or her
guts ir cop, easy listening, jazz, big band, soul or classical
fason.

Arists, labels, producers and managers will quickly affix
the recarding site of Los Angeles, New York, Muscle Shoals,
Mevphs o Miami to a -ecord, yet blanch like a frightened
Casper wten contemplating the realities of committing
“Nachvile™ in print where any unsuspecting patron might
disccver it.

Such act ons, sooner or later, will touch the creative intelli-
geric2 =~ any recording center. Actually, it has touched Nash-
ville ater.

Nz shuille was a pop music town long before it was a country
town

Gz2r-y Wood is Billboard's Nashville Burzau Chief.

www.americanradiohistorv.com

reasons behind this coneuppance of country, not the
least of which is the effective job performed by the
Country Musi: Assn.

With Jo Wa ker as executive directar, and a president and
cha rman anc board that has consistently claimed some of
the top busiress and creative names in country music, the
CMA serves as an example of how an organization can best
ach eve its ob-ectives.

It has done such an excellen- job thz- some Nashville music
leacers believz they need thei- own organization to similarly
promote whal’s happening in the non country sector.

Eter NARAS, and enter the Nashulle Music Assn. Enter
somr e producers, writers, publishers, artists who feel they
hav= much more to offer than country, noble as it is.

And it all leads to one of the most -etching scenes you're
like'y to see ir the music busiriess today. Some of the found-
ers, and lifetime board members, and ex- and present-presi-
dents of the CMA, are the first to herald the advance of the
pop music movement in Nashville.

Unlike other “‘music cities’ where the factions have con-
ducted open warfare, Nashville has benefitted from an intelli-
gent, visionary leadership that, with a ftashback of yesteryear,
sees beyond today, and touches on tomorrow.

Alter all th2se years, Atlania still Fasn't jelled. Memphis
was hotter than Nashville at one time—and look at it now.
Memphis is a ghost, grabbing at a good golden ring. Miami
and Muscle Syoals are long-time chall=ngers, but, analyzing
ther form ol music they aran't really challengers at all.
They're more cohorts than challengers.

Nashville’s success as a coutry music center is only an in-
dicetion of what's to come for Nashville’s success as a total
{Continued on page N-34)
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Below. MCA Records pariy
finds Martin Satterthwaire of
MCA. London Brendu Lee.
Bill Golder of the Ouk Ridg
Bovs and Bob Siner. lubel
presidenr

his 250 anniversary on (v with
Wayvion Jennings.

ey |
Above. Johnny Cash celebrates

rossover
Sparks Label Boom

Cclumbia president Walier Yernihoff
congratulates Willie Nelson for his enier-
tainer of the vear award ai the CMA
anwdards.

ashville is fast becoming a total music center for the
N world. The seven major record labels based here have

been aware of this growing trend for the past several
years and are prepared for it. In the last five years. there has
been an increase of pop and rock recording in Nashville, as
well as disco. gospel. jazz and r&b.

While Nashville has been described as the country music
capital of the world. a title that the industry won't deny. it also
encompasses the various musical genres—utilizing many of
the creative means at its disposal including songwriters and
publishers, recording studios and some of the finest players
in the world.

Many of the label executives agree that there is a boom go-
ing on in Nashville. While the music industry is in a state of
flux. the Nashville labels are proceeding with optimistic cau
tion. keeping in mind that Nashville is not recession-proof.

The Nashville recording industry got underway in the late
‘40s and '50s with Decca. RCA and Columbia leading the
pack. During the early years, very few publishers and record-
ing studios were located here. but it didn’t take long before
the great migration of labels, publishers, songwriters and
players took place. Labels such as Kapp, Dot, MGM, Cimma
ron, Viva, Smash, Chart Cadence and Royal American, as well

as Mercury, and Capitol began opening offices and putting
out hits.

Acuff-Rose, the first publisher in town, was soon joined by
Pamper Music, Cedarwood, and Tree International, and were
later joined by other publishers from New York such as Peer-
Southern, Hill & Range and Shapiro Bernstein, opening of-
fices here.

As for the studios. most early recordings were done either
at the WSM radio studios or Castie Studios, the first “'real”
recording operation in Nashville. Owen Bradley built the
Quonset Hut Studio. which was followed by the RCA and Co-
lumbia studios.

In the early '60s. the country music industry in Nashville ex-
ploded with a continued migration of still more studios, art-
ists. wniters and publishers

The term ‘‘crossover’ is a relatively new music industry
term for country music reaching the pop charts. Country art
ists such as Kenny Rogers. Waylon Jennings, Willie Nelson,
Dolly Parton, Eddie Rabbitt and Crystai Gayle have all recently
crashed the barriers by landing records on the pop charts en-
hancing the image of country music all over the world. The to-
tal success of these artists has been a boon to the Nashville
industry

However. crossover records are not exactly new in country
music. Webb Pierce. Faron Young. Buck Owens, Sonny
James. Donna Fargo, the Statter Brothers. Roger Miller,
Jeannie C. Riley, Flatt ana Scruggs, Eddy Arnold and many
others have all enjoyed crossover success dating back to the
'50s and '60s.

With the increase of its popularity and acceptance, country
music is finding a home on adult contemporary and pop sta-
tions all around the world. Many of today’'s records are a hy-
brid of country and pop. music which is appealing more and
more to young adults burnt out on rock 'n’' roll and not totally
prepared for traditional country sounds.

The making of this new form of country music as well as the
increased awareness of the creative forces available in Nash-
ville has helped the city to become a total music center—total
because the industry is not limited to country, but aware that
any other form of music recorded here can be just as good, if
not better, than if it was recorded elsewhere.

‘Nashville today reminds me of Los Angeles in the early
'60s."" relates Rick Blackburn, vice president and general
manager ot CBS Records. “‘“With the city's creative energy, it is
tast moving toward becoming a total music center.”

Jimmy Bowen. vice presdient of Elektra/Asylum Records
agrees. "Although Nashville is a total music center now, it still
is in its infancy. While country music is the base of this music
center, the other forms of music will quickly grow and within
three years, Nashville will be turning out major pop, jazz and

G4 ™ (Continued on puge N-14)

WHATEVER YOU CALL US...

WE’RE STILL TOP

I THE LINE in RECORDING

SOUND EMPORIUM (FORMERLY KNOWN AS JACK CLEMENT RECORDING STUDIOS)

3102 BELMONT BOULEVARD

e NASHVILLE, TENNESSEE 37212
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e PHONE (615) 383-1982
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World’s Largest Performing Rights Organization

10 Music Square East 320 West 57th Street 6255 Sunset Boulevard
Nashville, Tennessee, 37203  New York, New York, 10019 Los Angeles, California, 90028
(615) 259-3625 (212) 586-2000 (213) 4652111
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: Making Tracks In & Outside Country

By KIP KIRBY

Newly remodeled CBS studio
A. with sand-filled floor, low
frequency traps, new ceiling
acoustics and glass enclosed

The Four Freshmen graduate
to Nashville, with producer
Pete Drake (seated, right) at
the controls at his own Pete’s

vocal booth. Place studios.

MUSIC CITY

NoLmiTs
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& few eyebrows in the “Gee-I-Didn't-Know-That-Was-Cut-
g THERE!" department:
8 1. *Come Monday’ by Jimmy Buffett, ““Lay Lady Lay’ by
I Bob Dylan, ““Sally Gee" by Paul McCartney & Wings, ‘‘Last
< n the darkened isolation of the studio control room, it's dif- Date" by Floyd Cramer, ‘‘Please Come To Boston' by Dave “A Little Bit More" and “Sharing The Night Together."" In
ficult at first to make out the figures of the engineer and Loggins, *‘Wake Up Little Susie’ by the Everly Brothers and fact, the band and its producer, Ron Haffkine, liks the city
producer as they bend together over the console. “Bread And Butter'* by the Newbeats were all Top 40 hits cut where these records were cut so much that they've now
“Okay . . . we're rolling,”” comes the quiet command from where? . moved their entire base of operation there. What city is it?
the engineer. His hands slide quickly over the controls, adjust- 2. The rock group Kanrsas took home a triple platinum al- If you answered ‘‘Nashville’ to all of the above questions,
ing faders, monitoring levels, checking meters. bum for its *Point Of Know Return” LP. Where was it re- congratulations! You are now eligible for membership in the
The producer leans closer and whispers something to him, corded? ) Music City appreciation league, an informal (and completely
while out beyond the control room glass, the artist takes a 3. Steve Forbert'srecent Top 40 hit, *Romeo’s Tune,' and unofficial) group devoted to reinforcing Nashville's across-
deep breath and begins to sing. the album from which it was pulled, *‘Jackrabbit Slim,"" used the-board music image.
A minute later, the producer nods, smiling, and the engi- local musicians and studio facilities . . . where? The city, or *‘town,"" as it affectionately still likes to call it-
neer stops the tape. 4. Neil Young's *‘Comes A Time" album helped spur his self, is justifiably proud of its track record in the pop recording
“Perfect—that's great!" says the producer, and the artist own recording career along, as well as that of an unknown field. And if it seems just a tiny bit boastful of these Top 40
smiles back, as she removes her headphones. background singer named Nicolette Larson. Where did they accomplishments, perhaps it’s because there is still a vague
Helen Reddy has just wrapped up the last of her overdubs record this project? myth that clings to this recording center, a holdover from ear-
on her first Nashville-recorded album. 5. The unlikely teaming of Dan Fogelberg and Tim Weis- lier days that says, "“If it comes out of Nashville, then it must
Helen Reddy? In Nashville? You bet your boots; and if you berg created an unusual musical meldingtitled “Twin Sons Of be country.”
think that's surprising, well, you ain't (as they say) heard no- Different Mothers.”* Where did the pair go to cut this album? In fact, Nashville studio owners, producers, artists and en-
thin' yet. Because Helen Reddy is only the latest in a steady 6. Where were the rhythm tracks cut for last year’s No. 1 gineers shake their collective heads in agreement when they
procession of pop acts who have been making beelines into smash. “Just When | Needed You Most,” by Randy Van- refer to the unspoken and hard-to-dispel stigma that seems to
Nashville recording studios. warmer? o be attached to liner notes on pop albums that read: 'This al-
O A visit to one of Nashville's 60-plus recording facilities will 7. Pop group Dr. Hook has had a barrage of hits in its red- bum was recorded in Nashville, Tenn."”
5 show platinum and gold trophies lining the walls, earned for hot career comeback during the past several years, including Comments Chet Atkins, Nashville’s first big producer and
© singlesand albums that never gave a thought to turning up on still very much an active part of the local recording scene, "It's
ﬂ a country chart. Kip Kirby is a reporter in Billboard's Nashville office. sad that some artists still have to be afraid to publicize that
u:; For starters, here's a little quiz that may raise more than a (Continued on page N-40)
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AL GALLICO MUSIC CORP.
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ashville is big on organizations.
N There's NARAS that has recently developed a multi-
field music slant through attorney Bob Thompson's
NARAS Music Committee.

The most noted, most powerful group thus far has been the
Country Music Assn. Their leadership is solid, their accom-
plishments are legendary.

It has a nationally-aired television awards show, a spectacu-
lar Hall of Fame.and Museum and a professionally staffed re-
search center that would be the envy of many small colleges.

CMA executive director Jo Walker says even though the or
ganization doesn't promote pop music, CMA welcomes any
thing that will make Nashville better known around the world.

“CMA realizes that Nashville is more than a country music
center,” states Walker. “We don’t have the name ‘Music City’
for nothing.”

Elektra/Asylum vice president Jimmy Bowen feels that
“CMA has done a great job—but they don't make the world
aware of all the other forms of music coming from Nashville.”

So, Bowen and about 25 other Music City pop producers,
writers and performers are putting together the bylaws of the
new Nashville Music Assn.

NMA's aims, once it's organized, are twofold: 1. To make
the members aware of each other's activities and 2. To make
non-Nashvillians aware of the total activity in Music City, its
professional facilities and the economics that allow a 25% to
40% savings over New York or Los Angeles efforts.

Bowen. who has also been active in CMA and produces
country act Hank Williams. Jr., sees no reason why CMA and
NMA can't both function in the Nashville environment. Like-
wise, the NMA and Thompson's NARAS committee have al-
ready discussed cooperating in efforts to push the picture of
Nashville as a total music community.

A former president of MGM Records and a Los Angeles pro-
ducer of note (are Frank Sinatra and Sammy Davis. Jr. suit-
able credits?), Bowen believes that Nashville is going to be the
entertainment ‘‘growth center’” of the '80s.

Maggie Cavendar, executive director of the Nashville Song-
writers Assn., International, feels that ‘‘we can no longer put
labels on our songwriters. The newer writers compose right in
the middle of the spectrum. We just write the songs . . . after
that, they can go any damn place people want to hear them.”

And write them they do. Nashville ASCAP writers scored in
the pop charts with such hits as Anne Murray’s *Shadows In
The Moonlight” by Rory Rourke and Charlie Black, Lobo's
“Where Were You When | Was Falling In Love'’ by Jeff Silbar
and Sam Lorber, and, of course, Kenny Rogers’ ““The Gam-
bler” by Don Schlitz. Then there's "*She Believes In Me" by
Steve Gibb and "'You Decorated My Life'’ by Bob Morrison and
Debbie Hupp, two more hits for Rogers.

Todemonstrate the national power of Nashville songwriters
and publishers, just check the results from the recent song of
the year honors from the National Music Publishers Assn. The
New York-based organization, with members in 20 states,
voted for the best song of the year, and announced the award

Chuck Neese is a freelance writer based in Nashville who has been
a producer. publisher and songwriter

By CHUCK NEESE

“The Gambler™ writer
Schlitz receives CMA
from Kenny Rogers.

Don

award

at its first annual awards presentation at the Plaza Hotel in
New York.

The results? A tie. Between two Nashville songs. By two
Nashville writers.

“The Gambler," published by Writers Night Music and writ-
ten by Schlitz tied with "You Needed Me,” the Anne Murray
hit written by Randy Goodrum and co-published by Chappell &
Co. and Ironside Music.

rganizations Push
Total Market Image

BMI hosts BMA in
Nashville: From left,
Kenny Gamble, BMA
president; Frances Pres-
ton. BM1 vice president;
Stevie Wonder. and
Glenda Garcia, BMA
executive director.
Standing is Jules Ma-
lamud, BMA senior vice
president.

A nebulous award? Not quite. As NMPA president Leonard
Feist proclaimed, **These voters are an elite group of peer pro-
fessionals, whose judgments on songs are definitive.

ASCAP’'s Southern executive director Ed Shea points to
Nashville and the South as the site for many more pop hits to
come. ""The pop music movement has been growin 2 here for
years—and only now is it reaching fruition,” says Shea. “‘The

(Continued on page N-24)

ashville
ARAS:

ob Thompson, chairman of the NARAS

Music Committee, offers some poign-

ant views on the NARAS role in the
Nashville pop music movements. His per-
spective comes from working in the music
business in its three major centers: New
York, Los Angeles and Nashville.

“From the standpoint of what kind of an
organization has the opportunity, as well as
the background, to provide the educational
knowledge about the scope of recording ac-
tivity in Nashville, | guess that NARAS is the
most suited. NARAS is probably the only
music organization that deals with every:
thing in the way of recorded expression.

“Since Nashville is known worldwide as
the home of country music, it's obvious that
the Country Music Assn. is one of the most effective trade or-
ganizations in the history of our business. But there's a ot
more that goes on here—and will continue in the future—that
doesn't have anything to do with country music.

“Nashville has a great opportunity to expand its media and
entertainment involvement on a very broad scale. But there
are certain things that need to be done.

“An important step is the recent naming of a Tennessee
film, tape and record commission by Gov. Alexander. It's nec-
essary to have both governmental and private sector aware-
ness of the economic value of these industries to the commu-
nity.

“Qur future growth in television and films 1s going to de-
pend on our ability to attract from other places the creative
talent represented by writers, particularly screen writers, as
well as directors and behind-the-camera people not strictly as-
sociated with the technical crafts. There will have to be devel-
oped an awareness on the part of unions, merchants and the
populace that this kind of enterprise is very valuable to the to-
tal economic spectrum of the community.

“There have been some instances where people coming
here from out of town to shoot film have been viewed as fair
game to be plucked. They have been charged prices and hit

NARAS music

commitiee chuair-
man, Bob Thompson. with SESAC’s
Vincent Candilora.

The Scope
Of Recording

with problems they shouldn’t be hit with.
Hopefully, the film commission is the first
step toward getting that message across.

“The pop music business outside Nash-
ville has become largely controlied by law-
yers, managers and the so-called self-con-
tained act. Nashville is the only music
center in the U.S. where the music publish-
ers continue to play a prominent role.

‘There was a time when a major com
pany to be a major company had every
idiom of expression represented in its artist
roster—from a solo piano player to a sym-
phonic orchestra. There may be a return to
that. If so, then some of the other kinds of
recording that are being done in Nashville
are going to offer an enormous opportunity
to expand. Any competent accountant or lawyer familiar with
tax statutes, can figure out for himself the enormous tax ben-
efits in being based in Nashville, as opposed to New York or
California. There is no state individual income tax in Ten-
nessee—an extraordinarily attractive lure to creative talent.

“The real problem exists in the decision-making control of
the major record companies being located in California, New
York, and in some instances, even further removed to Europe.
The people in those responsible positions have no idea of
what Nashville is.

“Anything recorded here is immediately labeled country or
gospel.

“Meanwhile, there's a reawakening of the value cf country
music. It has remained among the most stable items in our
recently unstable economic times. We need to build on the
tremendous base and stability that country music offers here.

“We've got to encourage some of the major record com-
panies to consider Nashville-as corporate headquarters, and
to make some moves. With the real property values here—
compared to Sunset Bivd. or 52nd St. in New York—they could
move to Nashville in a very profitable sense.”

Billboard
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BMI song of the year celebrants:
Roger Cook is third from right:
Bobby Wood is second from lefi.

ashville is a publishers town. That simple statement is
made by virtually everyone here—record executives,
songwriters, producers, engineers, publicists, man-
agers, agents and, of course, publishers. The Nashville music
industry was founded on publishing music. The foresight of
four men, Fred Rose, Roy Acuff, Paul Cohen and Nat Tannen
back in the '40s secured Nashville's reputation as a music
town.
The Nashville Songwriters Assn., an organization founded
years ago to promote an awareness of songwriters, coined a

ublishers
Paradise In

Songwriters’ Mecca

By MIKE HYLAND

From left, Ed Shea, southern regional director of ASCAP, Buzz
Cason, ASCAP award winning writer and publisher (compare 1o
picture with Brenda Lee, puge 3!), Paul Marks. ASCAP man-
aging director and Steve Gibh. ASCAP award winner for “She
Believes In Me.” .

There are more than 350 publishing firms in Nashville that
specialize in all forms of music. While country music is the
prominent music published here, gospel, rock, pop and r&b
are also represented. Many firms represent all forms of mu-
sic, while there are companies that strictly publish country. In
recent years, several publishing companies have located in
Nashville to tap and promote their pop and rock catalogs, the
only music in which they deal.

The publishing business here has gotten quite sophis-
ticated within the fast 10 years. Slickly produced demos are
sent to producers and a&r directors everyday. The Nashville
publishing executives spend time in New York, Los Angeles
and other cities around the country and around the world

morning and remained the entire day waiting for the producer
to return. When he finally did return, the writer played the
songs he wrote that day, with one of the tunes becoming a
major country hit that is considered a standard today.

Scenes like that were commonplace in Nashville in the '50s.
It wasn't uncommon to see Willie Nelson, Hank Cochran or
Mel Tillis hanging out in hotel lobbies or coffee shops, singing
songs for executives. On occasion, several writers
would entertain producers with a “guitar pull,”
passing an acoustic guitar around while singing
their latest compositions.

The magnet that drew the writers to Nashville
was the "*Grand Ole Opry.”" Through the **Opry,” country mu-
sic reached every state in the South, and when it went network
in the late '30s, the entire nation listened. The potential song-
writers headed to Nashville to pitch their songs to the “Opry”
stars.

While the Nashville publishers—Acuff-Rose, Pamper Music,
Cedarwood and Tree International—began signing writers in
the early days, many firms from New York came to Nashville,
opened offices and started signing the local writers. Several of
these firms included Peer-Southern, Hill & Range and Shap-
iro-Bernstein.

The publishers in Nashville today see the city growing big-
ger than ever before. Many of the writers are turning out pop
and rock songs in addition to country. They feel that Nashville
will never lose its country image, yet it will emerge in the '80s
as a music center of the world where producers can pluck any
type of song from the files of the Nashville publishers.

“l find more and more that everyone is really wide open to
Nashville songs, pop songs in particular,”” says Bob Montgom-
ery, executive vice president of House of Gold Music. “They
know there's a wealth of pop material here.”

Rok Blok and Picalic, Inc. are two examples of predomi-
nately pop organizations who have recently established of-
fices in Nashville to take advantage of the creative resources
here. Both firms have found considerable success in present-
ing their music to producers and artists here and in other
cities.

“The South is the home of rock 'n’ roll,” states Ralph Mur-
phy. who along with Roger Cook, operates Picalic. *We came
to the source to establish our company.” While the company
has been in Nashville for a relatively short time, they have had
many successes in both country and pop. Their major country
success was pitching songs to Crystal Gayle, including her
first Columbia single **Half The Way."”

Rok Blok has been successful in pitching songs to McGuinn

APRIL 26, 1980 BILLBOARD

slogan, it all begins with a song,”™ which is precisely how pitching their wares. and Hillman, Levon Helm and southern rockers, Hotel.
Nashville began. In the early days of Nashville, the songwriters would hear “There aren’'t yet a lot of places to pitch pop material in Nash-
that a producer or label a&r executive would be coming to ville,” says general manager Billy Martin. **However, more
Mike Hyland is a reporter in Billboard's Nashville office, town, and literally camp out at the hotel to play their songs. and more pop records are being cut here, and it's growing.”
One producer reported that a writer entered his room one (Continued on page N-12)
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Publishers Paradise

® Continued from page N-10

With pop hits such as “*Jealous Heart’" by Al Morgan in the
'40s and “Tennessee Waltz' recorded by Patti Page in the
'50s, Acuff-Rose is the granddaddy of Nashville publishers.
The firm has chalked up the amazing record of 21 BMI million
performance songs. “'This is the mecca of country music,
but it has always been a total music community,” com:-
ments Wesley Rose, president.

Two of the oldest and largest publishing firms here are Tree
International and Combine Music. Tree's Jack Stapp and
Buddy Killen and Combine’'s Bob Beckham envision Nash-
ville as a total music center, and are prepared for its growth.

“Nashville is unlimited in its growth because of all the great
material and the studios,” states Beckham. **The onty limit
we have here is what we put on ourselves. More and various
kinds of music are being written and recorded in Nashville,
and the world is beginning to recognize the talents of the
people of this town.”

“Hollywood and N.Y. vocalists came here to record pop
type songs, and it meited into the overall picture,” recalls
Jack Stapp, Tree's board chairman (Killen is president).
“So people here started singing MOR songs that could go
either way. It started very slowly, but the trend should grow
even stronger.”

Killen agrees. "I recently got back from Los Angeles, and it
seems real slow out there. In Nashville, everything is popping
up and down the street. We have a great supply of producers,
studios and of course songs—all kinds of songs. | see Nash-
ville now as being right up there with other recording cen-
ters.”

As Nashville began growing in the '60s, and country music
was becoming more popular—with early records breaking into
the pop charts—publishers in New York and Los Angeles were
quick to realize the potential of the city. Like the California
gold rush of the 19th century, music firms started setting up
affiliated offices in Nashville up and down Music Row.

While many of the companies were guilty of referring to
their Nashville operations as their “*country divisions,” now
these companies are referred to as the Nashville division, en-
compassing all the music forms that are found here.

“We were guilty of being known as the ‘country division,” "'
explains Henry Hurt of Chappell/Intersong Music. *‘As recent
as two or three years ago, we were the country division. Now,
we are the Nashville office, providing material for all recording
centers in the world. We maintain close ties with our New York
and Los Angeles offices, but | feel the barriers of the ‘made in
Nashville’ stigma are coming down.™

Charley Feldman, general manager of Screen Gems/Col-
gems-EMI here, says, 'Our writers here are creating all kinds

of music. We have provided material for country, pop. rock,
r&b and adult contemporary artists and we don't, nor do our
other offices, feel that we are a strictly country operation. We
just happen to be a part of the Nashville music center."”

“The songs are what make Nashville special,” comments
Tom Collins, president of Pi-Gem/Chess Music. **Now that the
disco phase has slowed, people are getting back into the
song—the lyrics. Nashvitle is now a total music center, main-
taining our leadership in country music.”

The Nashville publishers have increased their efforts to get
cuts by non-country artists. Their methods in pitching mate-
rial range from trips to the East and West coasts, constant
telephone communication and closer rapport with producers
and a&r representatives. All the publishers strive to make the
industry aware of what is available here, and continue to at-
tempt to gain pop and adult acceptance industrywide. In es-
sence, the Nashville publishers function as an unofficial
Chamber of Commerce on behalf of the city’s music industry.

Countless artists worldwide have recorded Nashville tunes.
Europe is currently having a love affair with country music,
and the hit songs of Nashville are covered by artists in Ger-
many, France, England, Holland as well as Japan.

The artists and producers tend to be more receptive to
Nashville songs these days. Now, if producers are looking for
outside songs, they are eager to see what is happening and
available in Nashville.

With the amount of publishing companies in Nashville,
there are literally thousands of songwriters. Buddy Killen at
Tree estimates that his firm has around 100 writers, including
Sonny Throckmorton, Red Lane, Bobby Braddock, Rafe Van
Hoy, and Killen himself. House Of Gold has 14 exclusive staff
writers who include Kenny O'Dell, Bobby Goldsboro, Larry
Henley, Larry Keith, and Bobby Springfield.

Bob Morrison, recent Grammy winner for **You Decorated
My Life,”” along with Larry Gatlin, Kris Kristofferson, and
many others are writers for Combine Music. Eddie Rabbitt,
Paul Overstreet, Even Stevens and David Malloy write for Deb-
Dave/Briarpatch Music.

Cedarwood represents Billy Joe Burnette, Zack Van
Arsdale, Dewayne Orender and Dale Royal. April Blackwood
represents the writing talents of producer of the year Larry
Butler, plus Dottie West, the team of Foster and Rice, Keith
Stegall, Chris Waters and Roger Murrah.

The Southern Writers Group, headed up by Buzz Cason,
consists of 10 publishing companies which were set up to ad-
minister several writer-owned catalogs. Included in the group
are Buzz Cason Publications, Steve Gibb's Angel Wing Music,
Freddy Weller’s Young World Music, plus companies owned by
Spooner Oldham, Dan Penn and Donnie Fritts.

England Dan and John Ford Coley, Jermaine Jackson and
Olivia Newton-John are three pop acts that have cut recent
songs from the Famous Music catalog in Nashville, according

MUSIC CITY
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to Bill Ficks, Nashville director of creative affairs and Judi Got-
tier, Nashville director of operations.

Screen Gems and its affiliates administer the writings of
Gail Davies, Mark James, Rayburn Anthony, Charlie Craig,
John Grazier, and the team of Jim Valentini and Frank Saul-
ino, better known as Val and Birdie.

The Welk Group represents Bob McDill, Don Williams,
Dickey Lee, and Mark Wright. Writers at Pi-Gem/Chess in-
clude Kye Fleming, Dennis W. Morgan, Dean Dillon Charles
Quillen, Don Pfrimmer, Archie Jordan and Kent Robbins.

While much of the music in Nashville is home grown, many
of the affiliated companies also represent the major pop and
rock stars from around the world. Nashville's ATV music can
get you any song from the John Lennon and Paul McCartney
Maclen catalog, as well as almost any Buddy Holly song. April-
Blackwood can provide you with Billy Joel material, while
Screen Gems represents the Carole King catalog.

“Nashville isn't just Nashville anymore,” says Jimmy Gil-
mer, vice president of United Artists Music here. “*Qur base
has expanded. We are enjoying a new credibility on every for-
mat level in every place.”

“What people don't realize,”” says April-Blackwood’s Charlie
Monk, “is that some of the biggest copyrights in music have
come out of Nashville. This is a song town, while other cities
are production towns. Lyrics are most important here.”

Nashville affords songwriters an almost unique opportunity
for creativity. The relaxed atmosphere is most conducive for
writing. Many of the publishers have daily workshops in which
the writers get together and bounce ideas around. Con-
sequently, many of the songs will have more than one author.

You can go into any publishing office on Music Row at any-
time of the day and hear music being created. The energy
level in Nashville for creativity is perhaps at an all time high.
Visitors to the city are amazed at the activity going on here.

“I see more of everything happening here in the '80s,"" says
Combine’s Beckham. "“There will be more and vario s kinds
of music written and recorded here, and we will become recog-
nized for it.”

“What is happening here now,” explains Roger Sovine of
the Welk Music Group, “is just the tip of the iceberg—it's just
getting started.”

Bill Hall, also of the Welk Group, agrees, commenting fur-

(Continued on page N-14)

We've been making records
in Nashville since 1927,

Third National Bank began serv-
ing the Nashville community in 1927,
just two short years after Uncle Jimmy
Thompsonandthe “Solemn Old Judge,”
George D. Hay, teamed up for the first
broadcast of what was to become the
world famous Grand Ole Opry®.
Since then, Nashville has grown into
a sophisticated and powerful leader of
America’s music industry, and we've
carved out a few noteworthy records
of our own at Third National Bank—as

“THIRD
NAHONAL
BANK®

innovators in financial affairs and
community service.

We congratulate you—Nashville's
Music Industry. And as Nashville
enters its third century as a city, we
pledge to work with you in creating an
even more successful Music City, USA.

Third National Bank
salutes the Nashville
music industry.
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® Continued from page N-12

ther, “we've been able to overcome the ‘hillbilly' tag, and
we've been somewhat successful in overcoming the ‘country
& western’ tag—since there isn't anything 'western’ about
country music, the big thing now is to overcome the problems
people create when they see it was done in Nashville. That au-
tomatically meant country, but not anymore.

“Kenny Rogers sells more records than just about anyone
else,”” Hall continues, ‘‘and they are recorded in Nashville.
Willie Nelson is the hottest attraction in Las Vegas, and his
records are gathering more pop and adult radio play each
time out. Slowly, the barriers of the Nashville stigma are fall-
ing."”

In addition to the label that everything from Nashville is
country, other problems facing the industry here is its accep-
tance by the New York and Los Angeles segments of the
record industry.

While the Nashville record label executives may disagree,
many publishers feel that country acts, as well as the new
writer-artists being signed, do not get a commitment from the
labels for strong marketing, promotion, publicity and tour
support.

The profit margins of many major record companies have
stayed in the black due to the successful recording activity of
their Nashville divisions.

Several publishing companies have opened doors in recent
years. One such company is Elektra/Asylum Music. Head-
quartered in Nashville, the company is a full line publisher,
with its base of operation being here. Dixie Gamble-Bowen,
general manager of the firm, feels that the ““Nashville music
industry is like a pot with the lid bubbling, and will boil over
one day soon. More and more, people are looking to Nashville,
because there is so much here which is not country.”

With the economy on everybody's minds, is now a good
time to initiate a publishing company? *Yes,” answers
Gamble-Bowen, “‘a publishing operation can be a low over-
head industry and a profitable one. With the amount of talent
on the streets here waiting to be developed, a publishing com-
pany is the one entity that can survive in tough economic
times.”

While many music-related industries are in the midst of cut-
backs and faying people off, many of the Nashville publishing
companies are expanding their operations.

DebDave/Briarpatch Music has recently moved to a new
building in Nashville and will be constructing a 16-track stu-
dio, as well as expanding its staff.

House Of Gold Music has purchased a second building a
half block from its present location to house its ever expand-
ing writing staff; and Pi-Gem/Chess Music will be moving to
new offices to expand its growing operations.

MUSIC CITY

NoLmits

»

‘You can go into any publishing of-

fice on Music Row at any time of

the day and hear music being cre-
ated.’

These are but a few of the ongoing updates Nashville music
publishers are involved in. The bottom line for all the publish-
ers, however, is the song. Without it, there never would have
been a Nashville.

The publishers are also aware of the burgeoning field of mo-
tion pictures and television. There are a great deal of films
centered around or simply including country music. **Electric
Horseman'' not only featured the music of Willie Nelson, but
Nelson made his screen debut in the film. “*‘Coal Miner's
Daughter,” the life of Loretta Lynn, was filmed here with the
soundtrack also being recorded here. Other films made here
include Robert Altman’s ‘‘Nashville,’” and *‘Payday," plus sev-
eral made-for-tv movies, **Murder In Music City,”” and *'Con-
crete Cowboy."”

Additionally, several films are currently in production, one
of which is based on Sonny Throckmorton's song **Middle Age
Crazy." Also to be released in several months is “*“Urban Cow-
boy™ which features numerous country recording artists.

The state of Tennessee has established a film commission
which, in essence, will work to lure film productions to the
state, and help cut through governmental red tape.

Several tv production companies have opened shop in

‘Nashville to produce network and syndicated specials and

series. Shows such as ‘*Hee Haw,” “‘Pop Goes The Country,"”
“That Nashville Music,”” and *‘The Porter Wagoner Show'’ are
a few of the series currently produced here. Many network tv
specials have originated from Nashville, with even more on
the drawing boards.

Additionally, the facilities at Opryland are utilized more of-
ten than not for both network and syndicated work.

Knowing the power of tv and motion pictures, Nashville
publishers are quick to take advantage of this newly opened
medium. Not only does the new awareness of country/Nash-
ville music mean big business for publishers, its acceptance
across the country and around the world can only help to fi-
nally break down the barriers and prejudices that surround
Nashville.

Labels Boom

® Continued from puge N-4

“This city has made great inroads over the past few years,"
says RCA's marketing vice president Joe Galante. **And while
it has been an uphill struggle, due mainly to the prejudices of
the outside world regarding the ‘made in Nashville' tag, the
city is and will continue to evolve during the course of the
'80s.”

Jerry Kennedy, vice president of Phonogram/Mercury Rec-
ords feels, ‘‘the capabilities for Nashville are here now. There
isn't a field in which Nashville is limited,” says Kennedy. “We
have state of the art studios, musicians and the music, but
the acceptance of Nashville as a music center will be another
story.”

“We're located in middle America, and its easy for us to
keep our fingers on the pulse of America,’ states Jim Fogle-
song, president of MCA/Nashville. “We have a country music
image and | hope we never lose that. | feel the creative talent
here is very capable of producing any kind of music.”

Norro Wilson, a&r director for Warner Bros. Records is also
bullish on Nashville. It all refates to the songs," says Wilson.
““One thing this town is not short on is songs. This town is on
the verge of a very large explosion, but it will be a very control-
lable explosion.”

"I see Nashville making a considerable amount of adjust-
ment within the next 10 years,"" claims Lynn Shults, vice presi-
dent of Capitol/ UA/EMI. “*While the talent here will tell what
strength Nashville will have, | see the city going from a so-
called country music capital to enhancing its position in the
world as a total music capital.

While some of the labels have come and gone diring the
last 10 years, the Nashville music industry has weathered the
unpredictable storms of last year almost without a scratch.
Only a few layoffs at the major labels took place, and while
country music record sales continued to rise, more and more
of Nashville's writer-artists, be it country or pop, were signed
in almost record numbers. Writers such as Bobby Braddock,
Rafe Van Hoy, Rock Killough, Dean Dillon, Sonny Throckmor-
ton, Deborah Allen, Sonny Curtis, Keith Stegall, Diane Pfiefer,
Sterling Whipple, Randy Goodrum, Don Schiltz, Larry Keith,
Dennis William Wilson, Michael Johnson, Jim Weatherly and
many others have been signed to label deals.

These newcomers have, for the most part, been involved
within the Nashville music industry for a number of years.
They all began as writers, and through their own recordings,
have created a fusion music encompassing country, pop,
rockabilly and adult contemporary, which appeals to the tradi-
tional country record buyer and increasing numbers of young

adults. (Continued on puge N-24)
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Hoyt Axton
Acutf-Rose
Lynn Anderson
ASCAP

Bobby Bare
BMI

Jimmy Bowen

Gail Davies

Exit/In
Donna Fargo
Crystal Gayle
Dobie Gray
Capitol Records
Johnny Cash
CBS Records
Lee Clayton
Jack Clement
CMA

Jesse Colter
Gene Cotten Opryland
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Charlie Daniels

Elektra/Asylum Records

Waylon Jennings
Dave Loggins
MCA Records
Charlie Mc¢Clain
Mercury Records
Ronnie Milsap
Nashboro Records

w
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Dolly Parton

Norbert Putnam
Eddie Rabbitt

RCA Records

Jerry Reed

Marty Robbins
Johnny Rodriguez
Kenny Rogers

T.G. Sheppard

Sound Seventy

Tree International
United Artists Records
Porter Wagoner
Warner Brothers Records
Dottie West

206 12th Ave. South, Nashville, TLnn. 37203 (615) 2::5 4591
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WHY IS CLOSE QUARTERS
THE HOME OF THE
MUSIC INDUSTRY

IN NASHVILLE?

* Convenience to music row, major performance cen-

ters and airport.

Complimentary limousine to and from airport.

Jacuzzi hot tub in the greenhouse, redwood sauna,

7-foot advent TV screen in the golden oak bar.

Security and privacy afforded by locking gates and

electronic system.

* Leisurely cocktails or fine meais in our private club
(open to members & hotel guests only).

* Tastefully furnished one and two bedroom suites.

* Fender Rhodes and stereo equipment rental at mod-
est rates.

* 24-hour food and beverage room service.

* Most of all, an emphasis on old fashioned personail-
ized service.

Close

uarters

913 20th Ave. So.
Nashville, Tenn. 37212
(615) 327-1115
(Coming soon — CLOSE QUARTERS ATLANTA)

* *

*
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CURRENT RELEASES FROM
THE NEVER ENDING SOURCE

cAcuff-Rose “Publishing Group

O N O e

14.
15.

16.

“HONKY TONK BLUES”—Charley Pride—RCA—Hank Williams

“BENEATH STILL WATERS”—Emmylou Harris—Warner Bros.—D. Frazier

“LOVE, LOOK AT US NOW”—Johnny Rodriguez—Epic—Mickey Newbury

“TENNESSEE WALTZ”—Lacy J. Dalton—Columbia—Pee Wee King & Redd Stewart
“DEALING WITH THE DEVIL”"—Eddy Raven—Dimension Records—Eddy Raven

“SWEET SENSUOUS SENSATION”—Don Gibson—Warner/Curb—Kenny Walker
“CATHY’'S CLOWN”—Springer Bros.—Elektra—Don & Phil Everly

“DO YOU WANT TO SPEND THE NIGHT —Mitch Goodson—Partridge Rec.—Eddy Raven
“COLD COLD HEART’—Charlie McCoy—Monument—Hank Williams

. “OLD MILWAUKEE’S TALKING”—Kitty Wells—Ruboca—Kallie Jean
11.
12.
13.

“ANY PORT IN THE STORM”—Leona Williams—MCA—Eddy Raven
“CRYING”—Stephanie Winslow—Warner/Curb—Roy Orbison & Joe Melson

“MAKES ME WONDER IF | EVER SAID GOODBYE’—Kin Vassy—International Artists—Mickey
Newbury

“OUR BED OF ROSES”’—Glenn & Renee—Diggin’ Records—Glenn & Renee Shell

“MANSION ON THE HILL”—The Drifting Cowboys—Standing Stone Records—Fred Rose & Hank
Williams

“SING ME A LOVE SONG”—Gene La Vern—Master-Trak Records—Eddy Raven

POP

. “CATHY’S CLOWN”—Tarney Spencer Band—A&M—Don & Phil Everly
. “DARLING, WILL YOU MARRY ME AGAIN"’—David Frizzell & Shelly West—Casablanca West—

Sanger D. Shafer & Warren Robb
“BLUE ANGEL”’—Denny Martin—Spoonfer Records—Roy Orbison & Joe Meison

POP GERMANY

“INDIAN RESERVATION”—Orlando Riva Sound—Ariola—John D. Loudermilk.

POP HOLLAND

“CRYING”—Don McLean—EMI—Roy Orbison & Joe Melson

POP BRITAIN

“SINGING THE BLUES’—Dave Edmunds—Swan Song Records—Melvin Endsley

PUBLICATIONS,
27 4%'4
l INCORPORATED

2510 FRANKLIN ROAD, NASHVILLE, TENNESSEE e 37204

www.americanradiohistorv.com
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NoLmiTs

hen soft-spoken producer Larry Butler carted away his

Grammy as producer of the year, the moment was an

emotionally moving one for the Nashville music com-
munity.

It was an unexpectedly sweet triumph, considering the
formidable competition in that category by the four other
nominees, whose records regularly keep company together
up around the higher regions of the pop charts.

And especially since Nashville is a recording town not
exactly . . . well . .. what you'd call famous for its pop produc-
tion.

But if producers like Norbert Putnam, Brent Maher, Steve
Gibson, Chip Young, Kyle Lehning, Fred Carter, Ron Haffkine,
Rob Galbraith, Moses Dillard, Jesse Boyce, Chips Moman,
Buzz Cason, Ralph Murphy, Roger Cook and Randy Goodrum
have their way, Butler's Grammy won't be lonely for long.

For these talented and determined producers are changing
the face of the Nashville production scene. Raised on
rock'n'roll and r&b/soul music, they are quietly turning out

Below, Allen Reynolds, pro-
ducer of Crystal Gayle: “Do
they think thatr Memphis and
Muscle Shoals are a thousand
miles away from here?”

Right, A trio that crosses all
roads: Grammy producer of the
vear Larrv Butler with Waylon
Jennings and Julie Andrews.

roducers Channel The
New Nashville Energy

hit records that carry not the slightest pretense of country
overtones.

Maybe this is one of the reasons there’s an electricity and
excitement whipping through Nashville these days at a low-
key fever pitch.

It originates from the cartel of capable new musicians
who've been steadily drifting into town during the past few
years from Los Angeles, New York, Memphis and Muscle
Shoals.

It carries over into the fresh breed of original songwriters
who write music that can only be classified as pop.

And it's affecting everyone from record label executives to
the producers themselves, whose job it is to channel this en-
thusiastic talent.

“As far as I'm concerned, everything you need to cut great
records is right here in Nashville,” says Ron Haffkine, Dr.
Hook's ebullient producer—and more recently, Helen

Reddy’s. “‘The musicians and studios are excellent,
and | can cut great records here with a lot less expense
than | could anywhere else."”

Haffkine likes to recall with a smug sense of amuse-
ment the initial reaction of his East and West Coast mu-
sic business friends when he decided to relocate to
Nashville two years ago.

“They said, ‘Ron, you're crazy! You won't cut any hit rec-
ords down there!” Well, you can bet no one’s saying that any
more—the group's never done better! | love working in Nash-
ville, and I'm not even thinking of going anywhere else for my
production.”

“It used to be you could count on one hand the number of
pop producers we had here in Nashville,”” comments Brent
Maher, who co-produces Michael Johnson, David Loggins, Bill
Medley and Dottie West.

“Now, though, we've got a crop of good ones, and there's
more coming here all the time. What's going to change the in-
dustry’s view of Nashville will be a consistent streak of hit rec-
ords from this town.”

In a nutshell, that appears to be the most talked-about
problem facing Nashville: the simplistic image the rest of the
music world attaches to Nashville like an unwanted appen-
dage.

More than one producer interviewed for this article cited ex-
amples of well-known artists cutting albums in Nashville and
then substituting the names of Memphis or Muscle Shoals on
the record jacket.

“For heaven's sake,” laughs Allen Reynolds, Crystal Gayle's
producer and former Memphis songwriter. **Do they think
that Memphis and Muscle Shoals are a thousand miles away
from here? That everyone else is cutting southern music but
we're only cutting country?”

Reynolds adds that when he got ready to form his own pro-
duction company, he very nearly named it ““The Law of Aver-
ages,’’ because, he claims, “‘those are the odds everyone gave
against me ever having major pop hits out of Nashville!"

Time and chart consistency will probably do the most to
erase any lingering smudges of bias toward Nashville musi-
cally, local producers say. For the truth is, the combination of
great songs—and first and foremost, Nashville is a song
town—coupled with its studios, musicians and producers,
makes for a winning hand in any musical card game.

Bill Justis, the legendary arranger (who also produced his
own hit record, ““Raunchy’’), moved to Nashville in 1959 when
he left Sam Phillips’ Sun Records. Justis is unequivocal in his
enthusiasm for Nashville.

“You can get a good feel here on a record, a good groove,”
he says, '‘and feel is probably the most important thing be-
sides the song itself."”

Nashville producer Norbert Putnam originally came to

(Continued on page N-26)
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The all-time
Classic Hotel on
Music Row.
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THE EXECUTIVE HOTEL

Synonymous With Charm and Luxury.
Forty-One
Beautifully Decorated One
and Two-Bedroom Suites.

11 Music Square East ® Nashville, TN 37203
(615) 259-4400

Member HRI
The Leading Hotels of the World
(800) 233-6800

AAA 5-DIAMOND AWARD
MOBIL 4-STAR AWARD

www.americanradiohistorv.com

TWO BIG GOSPEL HITS ON ONE RECORD
TWO HITS FOR THE PRICE OF ONE

#100

THE ANGELIC GOSPEL SINGERS—"TOUCH ME LORD }JESUS”
MADAME EDNA GALLMON COOKE-~-"HEAVY LOAD”

#101

THE BROOKLYN ALLSTARS-"1 STOOD ON THE BANKS OF JORDAN"
SISTER EMMA TUCKER-"CRYIN' DAYS WILL BE OVER"

#102

THE CONSOLERS—"WAITING FOR MY CHILD”
BROTHER JOE MAY-“THE MASTER IS ON OUR SIDE”

#103

REV. CLEOPHUS ROBINSON~"WRAPPED UP TIED UP”
REV. ISAAC DOUGLAS—"THE HARVEST IS PLENTIFUL”

#104

THE SWANEE QUINTET-"HOW MUCH DO I OWE HIM"
THE C.B.S. TRUMPETEERS—"MILKY WHITE WAY"

#105

DOROTHY LOVE COATES & HARMONETTES—"1 WON'T LET GO”
LOS ANGELES COMMUNITY CHOIR-"I'VE DECIDED TO MAKE JESUS”

#106

THE PILGRIM JUBILEE SINGERS—"THREE TREES”
THE BRIGHT STARS~"ALL MY HELP"

#107

THE FAMOUS SKYLARKS—"BAPTISM OF JESUS"
THE BOYER BROTHERS-"STEP BY STEP”

#108

BROTHER JOE MAY-"DON'T LET THE DEVIL RIDE"
REVEREND WILLINGHAM-"NEW WALK"

#109

THE CONSOLERS-“SOMEWHERE AROUND GOD’S THRONE"”
THE CONSOLERS-"LORD BRING ME DOWN"

INAsHBORO
RECORDS |

1011 Woodland St.  Nashville, Tenn. 37206
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Premier Nashville
concert engagement

An evening with Anne Murray

and members of the Nashville Symphony
May 21, 1980, Grand Ole Opry House
Nashville, Tennessee
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Flourishing
Formats Stir
Radio Scene

hatever their radio stations’ formats, program direc-
w tors agree that Nashvillians demand far more variety

than country music alone offers. But most of them
admit there are advantages to being located in this music and
recording center.

“Music is more fragmented now than it has been in a long
time,"’ says Mark Damon, program director for WBYQ-FM. “A

L3 chappell / INTERSONG «

lot of people are punching the dial, and a lot of stations are
sharing audiences with each other.”

Prior to adopting its Top 40 format, WBYQ was contempo
rary/solid gold. *We switched,” Damon explains, "‘because
we felt the old format had run its course, and we went from
automated to five programming that featured personalities.”

Damon maintains that running a station in Nashville is not
much different from running one in any other city of the same
size. He does concede, however, that there is more access to
performers than there would be otherwise.

As Damon reads the signs, Nashville is moving toward a
loss of its country music identity. *‘In 10 years, this town will
be an across-the-board music center—maybe even a movie
center, too.

Butch Brannum, program director for WKDA-AM, says that
listeners are more concerned with sounds than categories. “If

Guest Alan King with Minnie
Pearl und Roy Acuff. on ihe
nation’s longest running show
(heading 1owards 55 veurs),
“The Grand Ole Opry.”

ville Record Bar outler.

Bill Anderson and Willie Nel-
son chat over an NBC radio

live broadcust following the
CMA awards.

Retail:
The Natives Want
Rock N’ Roll

By PAT NELSON

his may be considered Country Music USA by the rest of
the world, but when it comes to record sales, Nashville
natives want to rock 'n’ roll.

Of the record outlets surveyed, most stores accredited 60%
to 90% of sales to rock 'n’ roll with country music accounting
for five to 15% of business. Only two stores—owned by coun-
try artists and geared toward Nashville's tour business—cited
significant sales figures of the music this city has become
known for making.

Keith Hollifield, manager of Camelot Music, says that 90%
of its sales are rock 'n’ roll records, with disco and country ac-
counting for most of the other 10%.

Pat Nelson is a former Billboard statfer now freelancing in Nashville.

Rock is the ticket at this Nash-

a record sounds good,"" he argues, *‘people will sit through it—
no matter where it's being played on the dial." WKDA has pro-
grammed country music for “‘about 12 years,” Brannum
says. He adds that although the station still plays the old
standards of country music, a lot of attention is being given to
the “‘new Nashville sound" with its crossover potential. The
‘hardcore"” fans of traditional country music must turn nowa
days to the “Grand Ole Opry,” Brannum maintains.

Among the virtues of having a Nashville location, Brannum
lists better service from record labels and greater availability
of recording artists for interviews and promotions.

Despite the fact that its call letters are virtually synonymous
with country music. WSM-AM did not fully embrace the coun
try format until last October. “'In the past,  explains music di-
rector Diana Kelly, "we tried to appeal to the metro au

(Continued on puge N-42)

“We do sell more country music during the summer
months, though," Hollifield points out. “When the tourists
are here, May through September, country sales probably sur
pass soul and disco.

The store doesn't do much country promotion because **co-
op ad dollars aren’t as available from the labels as rock 'n’ roll
dollars,"" according to Hollifield, although he adds that “‘the
rock dollars aren't as available as they have been."”

“lLack of label support is our biggest retail problem right
now," Hollifield notes. **The cuts in merchandising staff and
money spent for promotion and advertising have been tre-
mendous,”’ he continues. “WEA s about the only company
giving any kind of support these days."

Hollifield feels **Nashville consumer tastes are more diver-

(Continued on puge N-38)

We're Proud To Represent The Best

In Nashville

The Total Music City

Gene Dobbins
Jerry Gillespie

Skippy Barrett
Charlie Black
Rory Bourke
Tim Daniels

Randy Goodrum
Barbara Wyrick

Nashville Division: Henry Hurt, Pat Rolfe, Celia Hill, Charlene Dobbins, Sharon Percifull

21 Music Circle East/(615) 244-3382

Polygrom Companies
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OVATION RECORDS

Country Music's No. 1 Independent Label, salutes our friends in
MUSIC CITY, U.S.A.

CURRENT ALBUM RELEASES

THE KENDALLS

The Kendalls won the 1977 Grammy Award & the 1978 CMA “Single
of the Year” for their monster hit, “Heaven's Just A Sin Away.’ Since
then, the rich harmonies of Royce & Jeannie have won over the
Heart of America. With their current smash single, “I'm Already Blue”
(OV 1143) and LP, Heart Of The Matter (OV 1746), the Kendalls
enter the '80’s as country’s No. 1 duo.

Joe Sun has earned his place in the
country limelight with two critically-hailed :

LP’s (Old Flames and Out Of Your Mind) and hits like “Old Flames,’
"“Blue Ribbon Blues” and the current smash, "Shotgun Rider” Called the
greatest new talent in 20 years by Johnny Cash, Sun is certain to be a

major voice in the '80's.

MAX D.BARNES

A songwriter and session musician well known in Nashville circles,
Max D. Barnes makes his album debut with Rough Around The Edges
(OV 1749). Barnes' voice is a pastiche of many of country’s most

influential vocalists. Combining traditional and contemporary country
elements, he serves up an album full of the material classics are made of.

The Cates—Margie & Marcy—came to the attention of couniry and pop audiences
with last year's “Make Love To Me" from their debut album, Steppin’ Out (OV 1740).
For years one of Nashville's leading vocal & instrumental session duos,

The Cates are steppin’ out and the music world is

CAT IS

Sheila Andrews’ debut album, Love Me Like A Woman
(OV 1738y haswon = some ofthe finest critical acclaim of any
country LP of the past year. “An extraordinary intensity of feeling,
sadness, bitterness and angder,” writes the Chicago Tribune's

Jack Hurst. With her bluesy, unforgettable voice, Sheila Andrews i

is winning fans across the nation, as well as overseas. RDyCE]OtIRDDrSI

cYheila Andrews :

CHICAGO NASHVILLE BEVEFLYHILLS LONDON

wWWWwW americanradiohistorv.com
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Joe Talbot. co-owner of Precision
Record Pressing and United Record
Pressing in Nashville.

he first million-selling record to come off a Nashville
press was the pop recording of ““Near You" by Francis
Craig (and co-written by Kermit Goell, a New York song-
writer who moved to Nashville in the '70s). However, the next
two million-sellers to be pressed in Music City were “‘Rag
Mop'' and *‘Peter Cottontail’’ by country singer Johnny Lee
Wills.
The pressing plant was owned by Nashville-based Bullet
Records. And the year was 1948.
Record pressing has been a highly-active industry in Nash-
ville since the '60s. Joe Talbot, head of Joe Talbot Associates,

ressing More Than

Country Vinyl

Dave Harrison of Har-
rison Systems shows the
post production input
module PP-1 that in-
corporales new digital/
analog technology.

says that since the late 1960s, there have generally been six
pressing plants in Nashville.

Talbot’s plants, which are co-owned with John Dunn, Ozell
Simpkins and Ronnie Yearwood, service some 300 customers
annually.

United Pressing handles singles for the group of plants.
Maximum output at United is 35,000 pieces per day. Preci-
sion Pressing is the album presser for the group, with max-
imum output of 30,000 pieces per day.

Country music accounts for 39% of the pressing business
at United and Precision—other forms of music lead with 61%.
A specific breakdown shows these figures that will be startling
many national and international music executives who think
of Nashville in country-only terms:

49% pop

39% country

12% religious

James Lenahan’'s Volunteer Record Pressing, Inc. in nearby
Murfreesboro, can handle 15,000 LPs and 27,000 45s per
day. General manager Fred Hibdon figures that 60% of his
business comes via major labels, and the balance is custom
pressing.

Hibdon’s breakdown gives 40% to pop and 60% to country/
gospel.

Dixie Record Pressing's Jim Gann deals strictly with al-
bums. His 14 presses can handle 35,000 records in a 24-hour

period. Cann'’s best clients are gospel groups, which account
for 54% of his total output. Top 40 gets a 40% share, miscel-
laneous receives 5%, and, lagging way behind with 1% is
country.

Not only are records pressed in Music City, but record
presses are designed and built in Nashville.

Bill Westermann, age 42, came to town to go to Law School
and before graduation discovered the music business. Wes-
termann now designs and manufactures every piece of prod-
uct used in the manufacturing of phonograph records—from
lathes to automated presses.

Westermann's SMI presses are now found in 14 different
countries.

Southern Machine and Tool was founded in 1968, and em-
ploys some 25 people in it design and assembly facilities.

Southern American Record Pressing Co. president Jim
Avantis states that his business is split equally between sin-
gles and LPs, most of which are gospel. His six presses and 12
employes can turn out 10,000 pieces a day.

Nashville’s pressing plants further broaden the scope of
Music City’s involvement in the business of making records—
all the way from creation of the songs themselves to putting
shrinkwrap on the finished product.

The technical area of this fertile middle Tennessee region
seems to be growing as fast as the creative.

Nashville's newest tape duplicating facility is MagneCom,
Inc. At a lull in the recording industry, this company, now one
year old, is growing quickly.

in 1979, Abby S. Kennedy, general manager, walked into
an empty building with a swift master technician—and de-
cided to duplicate. She soon met Bonnie Bebout, and a pro-
duction team was established, with an emphasis on the gos-
pel music industry.

Nashville is quick to break the Southern stereotype of a
turtle-paced way of life and progress. Success came quickly to
MagneCom. “'Does anyone resent working for women?'" Abby
Kennedy offers as a rhetorical question.

She answers it best herself: **All | can say is you've come a
long way MagneCom—and nothing’s stopping us now!"”

Meanwhile, at Harrison Systems, the firm headed by David
Harrison continues to gain international recognition for its
state of the arts recording consoles for studios.

“If we didn't have the Harrison console, we wouldn't be
able to make it,”” comments John VanFrey, supervising rere-
cording mixer at Walt Disney Productions. He's referring to
the Harrison system used for Disney’s epic movie “The Black
Hole.”

With Harrison's unique PP-1 post production module that
incorporates new digital/ analog technology, all analog signal
processing is under the control of a hierarchical system of mi-
crocomputers. It has been winning raves for use in film sound

(Continued on puge N-38)

WE'VE ALWAYS KNOWN

THAT THIS IS A ROGK & ROLL TOWN

ALL QUAD’S GHILDREN

www americanradiohistorv com

JULIAN'S

RESTAURANT FRANCAIS

Julian’s, Nashville’s first Four Star Restaurant,
announces with pride the recent appointment
of owner John Haggard to famed gastronomic
arts group, Chaine des Rotisseurs, founded
in the year 1248.

2412 West End Avenue. Reservations: 327-2413, after 3 pm.
Dinner: $11.75-$15.95. Major credit cards accepted.
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“LIKE STRANGERS" ..

Sung by GAIL DAVIES

HEAVY PLAY/HEAVY CHARTING/HEAVY SALES
COUNTRY AND ADULT CONTEMPORARY

“ICANHEAR KENTUCKY

CALLING ME" .
'HE OSBORNE BROTHERS

CONTEMPORARY NEN GRASS

BREAKING FAST IN WASHINGTON D.C. AFTER TWOWEEKS PLAY
HEAVY ADD ON BOTH TRADITIONAL AND MODERN

SUNG BY

COUNTRY STATIONS
PELICE® BOUDLEAUXC T - UCh
RARE PERFORMANCE of | #\db
BY THE COMPOSERS (|2 *7 1 | S
THEMSELVES %%nt T B

F“RST Ea"y Re&cﬁo
A Pure Enthusiasm 2"

SINGLE from the album

“WHEN I STOP LOVING YOU”
c/w ¢“RAINING IN MY HEART”
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'the ‘Nashwille’ edition 10
0 show was a cow pasture,
sout was a dream.

Opryland —the park the Grand
Ole Opry built. It’s a beautifully
planned theme park, and the
theme is American music. From
gospel to folk, rock to Dixieland
to bluegrass, every part of our
musical heritage is presented,
in 10 separate theatres. Some
of our shows are major produc-
tions, and every year we travel
the country to audition talented
kids. The best 400 make up
our casts, and it’s a terrific train-
ing ground for young talent. In
fact, many of our Opryland kids
have gone on to successes on
Broadway and in Hollywood.

There is the best in country
music here, of course, and live
broadcasts of the Opry every
week. But there are also touring
Broadway shows, dance com-
panies, ballet, and other attrac-
tions—many in the 1,600 seat
Roy Acuff Theatre.

The Grand Ole Opry
House, home of WSM'’s Grand
Ole Opry, is also the country’s
largest TV studio. We have the
most sophisticated taping facil-
ity in the country, plenty of
studio space, CMX editing suite,
and mobile capacity. “Carol and

Dolly in Nashville” was taped
here, as were Anr-Margret’s
“Rhinestone Cowgird” special
and “The Unbroken Circle,” to
name some recent ones. And
TV spot productien goes on all
the zime, too.

Finally, there is the elegant
Opryland Hotel with €14 rooms,
36 suites, 90,000 scl ft. of ex-
hibit space, and a main ballroom
which accommodates 2,200
people. The appomtments are
luxurious, the food superb, and
the atmosphere relaxed.

From a cow pasture in
1969, the Opryland complex
now spreads over 406 leafy,
rolling acres along the Cumber-
land river. And every year over
3million people come to visit us.

The t-uth is, our dream
turned out to be bigger than we
ever dreamed.

Opryland U.5.A % the Gran&Ole Opry %, Oprylanc Hote and #)pryland Productions
are proper-ies of The Nat onal Life and Accident lesuranee Company.
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surface has barely been scratched by these great music-
makers who are equally at home in the fields of pops, aduit
contemporary, soul and country.”

Across Music Row is BMI's Nashville office, which lists some
38 writers involved in pop music. Some of BMI's pop award
winners include Joe Melson and Roy Orbison for Linda Ron-
stadt’s 'Blue Bayou,"” Roger Cook and Bobby Wood for Crys-
tal Gayle's version of *‘Talkin' In Your Sleep,” und Dolly Par-
ton for her own *“Two Doors Down."

BMI's Frances Preston (referred to as ‘‘Mother Music' by
her admirers) says she is elated by the pop fortunes of the
Nashville music community.

‘In ever increasing numbers, the
producers, artists, managers and
record labels are looking to Nash-
ville for the hit songs which build
and revive the careers of superstars.’

“It can never be overemphasized that the key which un-
locks this treasure box called Nashville, is none other than the
songwriters themselves,' states Preston. ““In ever increasing
numbers, the producers, artists, managers and record labeis
are looking to Nashville for the hit songs which build and re-
vive the careers of superstars. Also there has been a new and
dramatic trend toward the use of Nashville songs in major mo-
tion pictures.”

Preston’s formal efforts to spread the word about Nash-
ville's strong pop momentum go back five years. Her lead-
ership, combined with the efforts of other “all-market’” advo-
catesled to Bob Thompson's NARAS Music Committee, which
is charged by the Nashville Chapter to gather and disseminate
data on all forms of music recorded in Music City. **“We want to
let everybody know that Nashville is a music center dealing
with the total spectrum of recorded music,'* says Thompson.

Part of that spectrum is represented by the Gospel Music
Assn. GMA's executive director Don Butler says, ““We are
reaching out to anyone who records gospel music.”

GMA’'s Dove Awards programs now include a category
called “‘Secular Artists Performing A Gospel Work.” And nomi-
nees have included everyone from Bob Dylan to Joan Collins.

Dianne Petty, director of country music for SESAC, says
that even though Nashville's SESAC office is mainly focused
on country product, she and SESAC's Jim Black are working
on the development of all types of writers.

MUSIC CITY
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Black's activities on behalf of pop music have taken him to
Memphis and Muscle Shoals. As a member of the Muscle
Shoals Music Assn., Black has put together a seminar for May
that brings together such rockers as the Amazing Rhythm
Aces, Dobie Gray and Jeannie Greene.

Petty says that the new staff at the Nashville SESAC office is
the “new kid on the block' and they are making the music
community aware that their doors are always open to all
comers, with writer development a viable part of their program.
Knowing which publisher will be interested in which material
is of paramount importance, says Petty, ““And we know.”

Nashville music sweetened the coffers of the local American
Federation of Musicians members by more than $7 million
last year, according to Johnny DeGeorge, the local 257 presi-
dent. The Nashville AFM local is one of that union’s strongest
branches—and the operation recently moved into sparkling
new offices.

Despite the general economic downturn in 1979, Nashville
members of the American Federation of Television and Radio
Artists earned more than $6.2 million in calendar '79. The
earnings came from phonograph records, radio and tv pro-
grams and commercials, and educational, training and indus-
trial programs.

“The production of radio and tv commercials, especially jin-
gles, has become an important area of employment for Nash-
ville's over 1,000 AFTRA and Screen Actors Guild members,”
comments David Maddox, executive secretary of both AFTRA
and SAG. He cites such national accounts as United Airlines,
Holiday Inns, Ford, Chevrolet, Coca-Cola, Budweiser,
McDonalds, Bell Telephone, Clairol, Chrysler and even the In-
ternal Revenue Service.

"“Due to the growth of film production in Nashville, the
Screen Actors Guild expanded into Nashville by opening an of-
fice as a joint operation with the existing AFTRA office last
year,”" notes Maddox. *‘Together, AFTRA and the Screen Ac-
tors Guild are developing a series of conservatory or training
programs to help area performers develop and sharpen the
skills of their craft to increase the depth of the local talent
pool.”

So there it is. An organized Nashville working toward one
end—making the world aware of the many faces of Nashville
music.

So many faces, in fact, that way back in the '50s, deejay Da-
vid Cobb nicknamed Nashville ““Music City U.S.A."" ¥

Labels Boom
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“l believe that the pop-adult marketplace will be getting
larger and larger in the '80s," states Jimmy Bowen. ““And this
marketplace is one strength of the Nashville music commu-
nity. The racks and retailers are starting to bear this out,
they're looking to salable music to young adults.”

“There will be a whole new crop of headliners in the coming
decade,” says Galante. “In some areas, Top 40 radio is soft-
ening and adult contemporary stations are looking more and
more to Nashville for new music. Many people out there just
don't realize the amount of talent in this town.”

The demographics of the radio listener and the record
buyer have been changingin the past several years. Ten years
ago, when the majority of the young were in their late teens
and early 20's, they were listening to heavy rock 'n’ roll like
Led Zeppelin, Black Sabbath and Grand Funk. Today, that
population is in its 30s with its own kids, and as it has grown,
its musical tastes have changed. They are now into Kenny
Rogers, Crystal Gayle, Eddie Rabbitt and others. They tend to
be much more aware of the type of music coming out of Nash-
ville, and while they are not hung up on the “*Nashville label,
they are still somewhat shy of traditional country music.
Through the fusion of pop, rock and country via these artists,
a new crop of future stars will rise.

Because of the studios, engineers, producers and song-
writers, many pop acts who have recorded in New York or Los
Angeles have migrated to Nashville to take advantage of the
creativity offered here in a relaxed, non-hype, enjoyable at-
mostphere. Successful pop acts such as Dr. Hook (who also
reside here), Dan Fogelberg, Kansas, Lobo, Dobie Gray, Paul
McCartney, Seals and Crofts, Neil Young, Bob Dylan, the
Byrds, the Charlie Daniels Band (also a hometown act), Eng-
land Dan and John Ford Coley, and even Grand Funk have uti-
lized Nashville facilities, and the list keeps growing year after
year.

Also taking advantage of the Nashville recording scene are
such r&b artists as James Brown, Joe Simon, Joe Tex, Peggy
Scott and Jo Jo Benson and a plethora of gospel artists.

Capitalizing on the big band sound, Nashville-based JMH
Records has released an album of Nashville's Louis Brown
Orchestra. It's title is **Big Band Bridge' and the music was
written by Nashville composer Jim Hudgins.

While all may look rosey on the surface, Nashville is not
without its problems. The major problem discussed by the la-
bel executives is the “*‘made in Nashville’ preconception at-
tached to all product recorded here. Outside of Nashville, the
belief is that if it was cut in Nashville, it must be country.

Other problems include a lack of artist management repre-

(Continued on page N-28)
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Nashville from Muscle Shoais because he felt the music scene
would be more diversified and offer more possibilities for dif-
ferent kinds of music.

Putnam built Quadrafonic Studio in the early 1970s with ar-
ranger and keyboardist David Briggs. They were among the
strongest proponents of pop music in Nashville. Putnam's
first production effort was the million-seller, “The Night They
Drove Old Dixie | own,” by Joan Baez; since then, he’s fol-
lowed that with such albums as Dan Fogelberg’s *‘Neder-
lands” and current ““Phoenix,” ‘““Changes In Attitudes,
Changes In Latitudes and **Volcano™ by Jimmy Buffett, and
projects with Toby Beau and the Poussette-Dart Band. He's
about to go into the studio again to produce a solo album for
former Wet Willie singer Jimmy Hall.

Putnam, a mild-mannered but strongly-motivated force on
the local recording scene, says there was a time when he be-
came highly discouraged about the progress of rock music in
Nashville.

““| decided to leave because | thought things were moving
too slowly here,” he recalls now. **| felt it was taking too long
to get real results, and attitudes from the people who'd been
here for 20 years were holding things back.”

What changed his mind?

“Well, | suddenly realized that it was people like me who
could really make things change in Nashville,”” Putnam
smiles, obviously relishing his decision to *‘stay and fight.”

“There were too many good things about this town that |
like, too much incredible talent and creative ability here, for
me to walk away. So I'm staying, and | think you're going to
see some real rock’'n’roll coming out of Nashville before
long.”

On his agenda is a project that may well give Nashville its
first ““homegrown’” rock band. Called, not unpredictably,
“Nashville,” the band is composed of top local players, and
Putnam expects it to storm the Hot 100 like gangbusters
when he finishes with its album.

Another person who can’t seem to find enough good things
to say about Nashville is producer Jim Ed Norman, the young
whiz behind Anne Murray’s streak of gold. Norman is opening
a production office in Nashville and intends to spend ‘a whole
lot more time'’ around the local scene.

“I want to get involved with everything that’s happening in
Nashvifle musically,” he says with enthusiasm. *‘l think the
next five years here are going to be incredible. When | first
came down here myself and saw all the things going on crea-
tively in Nashville, it completely changed my mind from what
I'd always heard Nashville would be like.

“Can you quote me for this article? Sure, just make sure

that what you print is positive, because personally, | couldn't
be any more positive about the future and importance of
Nashville as a music center.”

“Call us pioneers,"" chuckles Fred Carter, who just finished
an album on ex-Band drummer-turned-actor Levon Helm at
Bradley’s Barn in Nashville. *“Maybe Nashville hasn’t been
known for its contributions to the pop field before, but look
out, son, it's only beginning!”

Even among Nashville's most established producers—and
producers long associated with predominantly country acts—
the winds of change are being felt. Synthesizers and syn-
drums are showing up on country records right along with
steels. And the highly-publicized “‘crossover’” contagion has,
if nothing else, at least smoothed the lines of demarcation
that used to separate Nashville's music from the general
mainstream. These days, it seems, "*Nashville”” has become
easily synonymous with ““mass appeal.”

Among the names of Nashville’'s best-known producers are
those of Bob Montgomery, Tom Collins, Ron Chancey, Billy
Sherrill, Don Gant, Larry Butler, Jimmy Bowen, Norro Wilson,
Jerry Crutchfield, Bud Logan, Brien Fisher, Ken Laxton, Pat
Carter, David Malloy, Jerry Kennedy, Jerry Bradley, Danny
Davis and of course, Buddy Killen, who is responsible for two
of Joe Tex's biggest r&b smashes, “*Ain’t Gonna Bump (With
No Fat Women No More)” and **Hold On To What You've
Got,” along with what is generally considered Nashville's first
country/disco hybrid record, 'l Can’t Wait Any Longer’’ by Bill
Anderson.

Two producers who must be mentioned in the same breath
as forerunners of all Nashville production qualify as genuine
legends in their own time: Owen Bradley and Chet Atkins.
Their efforts went immeasurable distances toward putting
Nashville on the music map.

Bradley's incredible track record spans the entire Decca
catalog of hits from 1945 straight up until his retirement from
MCA Records in the mid-1970s. Included in this remarkable
career are monster sellers as “‘Crazy' by Patsy Cline, “I'm
Sorry” by Brenda Lee, “My Special Angel” and *Jingle Bell
Rock" by Bobby Helms and everything ever recorded by Lo-
retta Lynn (to name only a few). Bradley's records never
thought twice about whether they were supposed to ‘‘cross
over''—they just did.

Chet Atkins first began recording for RCA Records as early
as 1948, arriving two years later permanently in Nashville. His
sideman status with RCA producer Steve Sholes in New York
and his work with Nashville producer/publisher Fred Rose (of
Acuft-Rose) led to a barrage of sessions here with artists rang-
ing from Hank Wiltiams to Elvis Presley.

However, his first big break as a producer came with Don
Gibson's classic *'Oh Lonesome Me,"” backed by an equally-
classic | Can't Stop Loving You."" Through the years since
then, Atkins has continued to produce artists such as Perry
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Como, Rosemary Clooney, Al Hirt and Ann-Margret. And he
has just recently finished a new album with pianist/song-
writer Randy Goodrum, another in a long line of LPs that cov-
ers every kind of music imaginable—except, by his own admis-
sion, rock'n’roll.

In the earliest days, production in Nashville was in the
hands of a very few local a&r label executives: Don Law at Co-
lumbia; Paul Cohen and Owen Bradley at Decca; Steve Sholes
and Chet Atkins at RCA; Ken Nelson and Marvin Hughes at
Capitol; Murray Nash and Dee Kilpatrick at Mercury. Much of
the overflow was done by outside producers such as Dick
Pierce, Bill Lowery and Archie Bleyer, whose success with the
Everly Brothers provided some of Nashville's first Top 40
(“*Wake Up Little Susie,”” *Bye Bye Love,” *‘Bird Dog").

As time went along, more local producers began turning up.
Fred Foster's first hit was *‘Gotta Travel On"" by Billy Gram-
mer, and he followed this up with Roy Orbison’s hot streak
(“Only The Lonely,” “Running Scared,” “Crying,”” and
‘“Pretty Woman"), ‘Down At Papa Joe's’’ by the Dixiebelles
and “'Yakety Sax’’ by Boots Randolph . . . Felton Jarvis, later
to become Elvis Presley’s producer . . . Shelby Singleton, with
his hits that ranged from ‘‘Muleskinner Blues™ by Rusty
Draper to Joe Dowell's poputar “Wooden Heart’” . . . and Jim
Vienneau of MGM Records, who cut *'It's Only Make Believe'”
and “‘Lonely Blue Boy'' with Conway Twitty and **Teen Angel"”
with Mark Dinning, as well as records by Connie Francis and
Tommy Edwards, among others.

Although Nashville has long been tagged with a reference to
its particular playing style—the “*Nashville Sound' —its musi-
cal abilities have since given way to a sophisticated, across-
the-board approach in the studio, suitable for any kind of
song.

Yet the “Nashville sound epithet still lingers, a never-
clearly-defined term that by loose explanation seems to refer
to the especially close relationship and communication from
the area’s musicians. Certain tunings and changes stood out
on Nashville-produced records and gave them an identifiable
sound at one time from other records.

Owen Bradley, trying to put his interpretation of the “*Nash-
ville sound,” once described it more as a manner of style
rather than an actual sound.

“Tome,” hesaid, "'it was developed by the great musicians
here. Each section of guys would come up with their own ar-

(Continued on puge N-28)
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rangement on a song kind of spontaneously, usually without
writing anything down on paper. The vocal group would have
its own arranger, and things sort of naturally just came to-
gether. Everyone contributed something to the record."”

This close-knit harmony and efficiency among Nashville's
various “A teams’ of musicians still characterizes its studio
sessions these days.

Producer Larry Butler freely credits his regutar rhythm sec-
tion players and arrangers on whom he regularly depends for
the success of his records with artists like Kenny Rogers. And
this sentiment is echoed frequently by other Nashville produc-
ers in talking about their country, pop and MOR records.

Besides the superb musicians who have always been a part
of the local recording scene, Nashville's Shelly Kurland
Strings bring in a volume of business annually that finds his
players working on up to 300 sessions each year.

Another factor in Nashville's popularity is its wealth of back-
ground singers who have contributed a big measure of suc-
cess on records cut here.

The unofficial *“mama’" of background vocalists is Alcyone
Bate, daughter of Dr. Humphrey Bate. Besides being a prac-
ticing physician, Dr. Bate also happened to be an accom-
plished musician, playing harmonica, piano, guitar and flute.
Dr. Bate was the bandleader on a radio show in the early
1920s called the “WSM Barn Dance,” later to become the
“Grand Ole Opry" by 1936.

Alcyone formed a quartet with Jack Shook, Dee Simmons
and Nap Bastien, and for years their distinctive ‘oohs and
ahs’ were familiar backgrounds for some of the Opry’s big-
gest stars. Her group, known as *‘Betty and the Dixie Dons,"
always played a part in the success of WSM Radio's popular
“Sunday Down South'' show.

The Anita Kerr Singers also earned universal acclaim across
the country for their vocal expertise, and Kerr also worked
closely with producers like Chet Atkins all through the early
days of Nashville music right up until she left in 1965 for Hol-
lywood. Her group works today under the name of “‘the Nash-
ville Sounds.”

No mention of Nashville production would be complete
without a tip of the hat to the Jordanaires, a quartet whose
identifiable gospel-tinged vocal sound helped make records
like *Gone’" by Ferlin Husky and **Heartbreak Hotel'" by Elvis
huge successes. The Jordanaires are still one of the industry’s
most versatile and in-demand background singing groups,
holding the record for more recorded performances than any
other group in the world.

As the 1960s fed into the 1970s and musical influences
changed, so too did Nashville. Musicians and producers like
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Chip Young, Chips Moman, Bob Montgomery, Larry Butler,
Norbert Putnam and others dotted the local recording pic-
ture, bringing roots from Memphis, Muscle Shoals, California,
New York, Florida, Texas—anywhere where there was music
being made and music being played.

Following along were the musicians who cut their teeth play-
ing on records by Aretha Franklin, Otis Redding, Percy Sledge,
Sam & Dave, the Boxtops and Wilson Pickett; and as they
blended into the studio scene, they began to make their mark
on Nashville recording.

Today, with a minimum of fanfare and a straight-ahead
concentration, the Nashville music community goes about its
business of making records. In the process it sometimes for-
gets that perhaps a little publicity about some of these lesser-
known efforts could go a long way toward beefing up its over-
all image outside the local industry.

Moses Dillard and Jesse Boyce (who have sent more than
one of their disco records sailing into the top 10 of the na-
tional charts in the last year or so) are so involved with making
disco/jazz/fusion albums here that they don't think to send
out a press release. Norbert Putnam receiving a platinum cer-
tification for a Jimmy Buffett or Dan Fogelberg LP doesn’t
turn around and advertise his success. Brent Maher receiving
a gold record for his production of *‘Bluer Than Blue' with Mi-
chael Johnson is already hard at work on his next project in
the studio. Chip Young finishes cutting the Dick Clark film
soundtrack for *‘Elvis!"" and neglects to shout it from the roof-
tops.

But maybe, in the longrun, it really doesn't matter. Country
music will always thrive here and recent years indicate that its
bedfellows of the future—rock, pop, you-name-it—will have no
problem co-existing.

“We do what we do best here,"” says one producer, “*and so
what if we aren't another Los Angeles or New York? We aren't
supposed to be. Nashville has its own style, and that’s why it
will continue to succeed.”

And one thing is certain. Nashville is succeeding.

In the words of arranger Justis, who has a penchant for
nailing things squarely on the head:

“Aslong as people no longer get off the airplane and expect
to see Roy Rogers standing there with a guitar, we're making
progress!’” KIP KIRBY

Billboard
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sentation capabilities. When an artist reaches a certain de-
gree of success, they tend to look to Los Angeles or New York
for strong personal management. While there are some excel-
lent managers in Nashville, an influx of creative artist repre-
sentation is needed to build and guide careers from Nashville.

The demise of Free Flight Records points out another prob-
lem area. Launched by RCA in 1978 as the first pop Nashville
label under a major national label, it died some nine months
later, a victim of the economic times and RCA's refusal to
bankroll it for a justifiable period of time.

Another problem, pertaining strictly to the country music
area, is the fact that no new artists were broken in 1979. Says
Bowen, *“We must solve the probiem of breaking new country
acts. Not one new artist cracked the top 10 on the country
charts last year. While this is a major and serious problem, not
many seem concerned. The industry must address itself to
this problem in the very near future.”

Addressing the outside barriers on Nashville product, Norro
Wilson states, “*There's good music being made all over this
town, but there are barriers out there classifying all Nashville
music as country. Sure, we're country music, but we're pop
and r&b, too. Those barriers are falling, but until they do,
Nashville still has to fight for its complete identity. The people
in New York, Los Angeles and even Europe have no idea of
how hot this town is."

“The barriers are still up around Nashville, but they seem to
be slowly coming down,’" says Blackburn, who is expected to
soon lead CBS Records more heavily into the pop realm. **Hit
records will cure that better than any PR campaign. Hit rec-
ords will put Nashville in a different posture.”

While the labels gear up for a successful decade, the city's
publishers and writers, studios and producers are also geared
up for what could possibly be the biggest boon to the world-
wide recording industry.

“I'm areal Nashville fan,”” says Jerry Kennedy. *“| think and
feel positive that the '80s will snap together very quickly. In
1962 we had a flood of new artists and Nashville exploded.
The same thing can happen again. Technically, we're (Nash-
ville) second to none."

“This baby is ready,” enthuses Bowen. *All of the studios
have been upgrading their facilities for the past several years.
The songs, the main ingredient here, are ready, and Nashville
is in a position to compete for all music forms with anybody.
With the young producers and writers, and the various organi-
zations such as the CMA and the newly formed Nashville Mu-
sic Assn., the recording industry is in solid shape.”

“Nashville is on the verge of lots of gold and platinum rec-

(Continued on page N-42)
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muses to the television cameras on the civic optimism
of a local bank.

Meanwhile, in a recording studio in Wembley, England, a
49-piece symphony orchestra has assembled to perform a
Beethoven-like theme for a Sabena Airlines radio commercial.

What these two situations have in common, other than their
intent to sell something, is that they are being directed by
commercial-making professionals based in Nashville. In fact,
many of the most seen and heard commercials in America are
being put together in whole or in part by a half-dozen or so
production houses in Music City.

Some of these firms provide the full range of commercial
services—from writing the copy to delivering the finished au-
dio or video tape—while others specialize in particular links of
the production chain. Their in-house staffs number from 2 to
50, but all of them use freelance assistance.

One such freelancer is composer/arranger/performer Bill
Pursell. One of Pursell’'s most recent jobs was providing the
background music for the first series of Firestone Tire com-
mercials featuring Jimmy Stewart. Usually, Pursell handles all
of the music for an ad from composition through final mix.

“For the Firestone commercials,”” Pursell says, "I tried to
create music that would describe the kind of guy Stewart is.
What | want to do is create a kind of Tiffany product that can
sell to people without insulting them—a little vignette of art. In

A ctor Hal Holbrook strolls along Toledo's waterfront and

magemakers Discover

Talent Pool

Stanley Adams, left and Ed
Shea flunk Sandy Mason,
writer of successful ad jingles
and hit songs, at the ASCAP
awards.

Dolly Parton is honored for her
work ona Nashville tourism ad
campaign. Mayor Richard Ful-
ton is at lefi, Joe Thompson,
Jr.. chamber of commerce presi-
dent is at right.

By EDWARD MORRIS

advertising, we're literally brainwashing people, so we ought
to make it as nice as possible.”

Pursell, who also holds an associate professorship in music
at Nashville’s Belmont College, has been freelancing for ad-
vertising agencies since 1969. He laments the tendency of
outsiders to write Nashville off as **a hardcore country music
town.” When that happens, he says, it not only limits me—it
limits everyone else. There's a lot of talent here that's never
been tapped.”

Pursell says he believes much of his success as a freelancer
is attributable to his pre-production preparation. *‘I make
sure my stuff is prepared accurately before | gointo the studio
so that there's none of this standing around and correcting
parts. There is no reason why you can't cut a 60-second com-
mercial in an hour of studio time.”" He says that the session
for Sabena Airlines went so smoothly that he was able to get
the orchestral theme music in 53 minutes of studio time.

Among Pursell's other commercial credits are Fresca, Coca-
Cola, Six Flags Over Georgia, and Busch Beer. In 1978, he was
nominated for a Grammy for his arrangement of “We Three

Ed Morris is a freelance writer and frequent contributor to Billboard.

Kings™ for the National Geographic album, “An American

Christmas.”
Although it has been turning out network specials and

syndicated tv series for a long time, Opryland Productions is
just completing its first year of commercials. Sales manager

John McCorkle reports that Opryland has done commercials
for Fayva Shoes, Burlington Industries, Quaker State, First
Alabama Bank, and the Hal Holbrook series for Toledo Trust.

“We offer full-service videotape production for ad
agencies,” McCorkle says, “‘and sometimes we work directly
with the advertiser. We do a lot of location work—with our bat-
tery-operated equipment we can go almost anywhere.”

According to McCorkle, more and more commercials are
being cast with Nashville talent. This, plus the availability of
superior musicians and technicians, McCorkle says, makes
Nashville a complete center for commercials. *‘We can pretty
much offer turn-key production here,” he says.

Even with a production crew of 50, Opryland still relies occa-
sionally on the freelance services of stagehands, grips, and di-
rectors.

McCorkle notes that Opryland promotes its commercial of-
ferings both by word of mouth and by ads in such trade jour-
nals as Advertising Age and Backstage.

Video South is keying much of its current commercial activ-
ity to Nashville’s entertainment industry. Lynn Bennett, the

(Continued on puge N-33)
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If you're dealing with a

CUSTOM

BUSINESS

...are you really getting CUSTOM,
or just ““getting the business?”’

Quality, service and price are the
basics of the custom record and tape
business. With many companies, you
sacrifice one or two to get the other.

With us, you don’t.

That’s why NAP is one of Amer-
ica’s fastest growing custom record and
tape companies...a strong company,
based on a careful blend of the basics:

[1State of the art sound repro-
duction in disc mastering, record pres-
sing and tape duplication;

CIMajor-label quality in album
design and other graphic services,
performed by our own art staff;

(CJPersonal, single point of
contact customer service;

(JReasonable delivery schedules
and even more reasonable prices,

Call or write for our price brochure
or to plan your next project.

If you really want custom, give
us your business,

NAP
e

NASHVILLE ALBUM PRODUCTIONS, INC.
107 Music City Circle / Nashville, TN 37214
(615) 256-0121 / (615) 883-2153
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rowing Exposure On

hough Nashville does not appear to pose a serious threat
to Hollywood in the forseeable future. the availability of

skilled personnel both behind and in front of the cam-
era, and of constantly improving production facilities has
made Music City a center for an increasing amount of tele-
vision and film production.

In the last year alone several films were partially shot in
Nashville, as were an increasing number of tv shows, both live
and taped, 1n addition to the healthy syndication atmos-
phere—exemplified by ‘‘Hee Haw," **Pop Goes The Country,"
and the like—that continues to prevail. Several more are in
production at the present, and plans are in the works for other
Nashville-oriented films.

As John McCorkle, sales manager for Opryland Produc:
tions, puts it. ““Recognition factor is growing year by year, as is
business. There are many reasons, of course, but Nashville is
becoming a production center of major proportions, despite
dreary economic forecasts.”

Although this has accelerated rapidly in the past decade it is
actually an outgrowth of Nashville's longstanding tradition as
a media center. The “Grand Ole Opry’ went on network ra-
dio—then, of course, as popular as tv is now—in 1939, a half
hour show sponsored by Prince Albert. Network radio contin-
ued to play a part well into the age of tv. ““Sunday Down

Celebrating the opening of “Coal Miner’s Daughter” are from
left, Tommy Lee Jones. Loretia Lynn. Moonev Lynn and Cissy
Spucek. Jones aund Spacek portrav the Lvnns in the film.

The Big And Little Screen

“Hank Williams: His Life and His
Music™ airs on tv this spring. Jim
Owen (right) plays Williams, while
Cupitol/ EMI/UA  countrv promo-
tion head Jerry Seaboli, has the role
of Jim Denny.

By DOUGLAS B. GREEN

South” was also a popular network feature on Sunday after-
noons in the fate 1950s.

In regard to film, probably the first Nashville oriented fea-
ture presentation was Republic's 1940 feature “‘Grand Ole
Opry,” which featured Roy Acuff, Uncle Dave Macon, and oth-
ers. It, however, like the eight Republic features Roy Acuff
made in the mid 1940s, was shot in and around Hollywood, as
were Eddy Arnold's two starring features of the late 1940s.

Even the major production “The President's Lady.”' the
1953 film starring Charlton Heston and Susan Hayward as
Andrew and Rachel Jackson, was not shot in Nashville despite
the emphasis in the story on Nashville and the Hermitage,
Jackson's Nashville-area plantation.

In the late 1950s, however, a trend began, as several low-
budget quickie films were shot here. Thin on story line and
heavy on music, they were pretty much intended for the coun-
try music loving drive-in circuit, and films of this type include

Doug Green, formerly with the Country Music Foundation. is now a
writer and entertainer.

Larry Gatlin. left. and Kris Kristofferson warm up before rhe
taping of the Johnny Cuash 25th Anniversary Special. originating
from the Opryhouse.

titles like “"Country Music On Broadway,” “That Nashville
Beat," “‘The Nashville Sound,” "Second Fiddle To A Steel Gui-
tar,” and an early, if forgettable, appearance by Waylon Jen-
nings. starring in “*Nashville Rebel

Country music's second "‘major’’ ilm would probably have
been ' Your Cheatin’ Heart,”” but the flamboyant if not partic-
ularly accurate 1964 biography of Hank Williams was not
filmed here either. Nevertheless, shortly thereafter several
Nashville-located films were producec, including “‘Payday”
(now an underground classic). “"W W. And The Dixie Dance
Kings.”" “Nashville,” and most receritly **Coal Miner's Daugh-
ter.”

There is a pleasant irony to the fact that Owen Bradley, who
is musical director of ““Coal Miner's Daughter” (Nashville’s
latest film) was the man who pretty nearly started Nashville as
a film and tv center. Although he is best known for setting up
Nashville’'s first full time reccrding studio, it is not as well
known that this studio was designed and equipped for film
and tv work as well. Bradley and his brother Harold both felt
as early as the 1950s that these were the coming industries,
as far as Nashville was concerned

It wasn't long before work came their way. either: AlGanno-
way began a series of color programs for tv syndication
around 1955, filmed at the Bradley Studios, and syndicated

{Continved on page N-39)
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TV Specials

1977
Alan King Goes Nashville, Oct. 17, 18, 19, & 20, 1977.
Barbie Benton Christmas Special, Jan. 19, 1977.
CMA Awards Show, Oct. 10, 1977.
Johnny Cash Christmas Special, Nov. 30, 1977,
50 Years of American Music, Oct. 20, 1977
Lynn Anderson Country Welcome, Sept. 20, 21, 1977.
Ann-Margret, Rhinestone Cowgirl, April 26, 1977.
Phenomenon of Benji, Aug. 31, 1977.
Wayne Newton Special, Sept. 26, 1977

1978
CMA Awards Show, Oct. 10, 1978.
Classic Cash, May 9, 1978.
Country Night of Stars, Part | and Part Il, May 23, 30,
1978.
Mike Douglas Show (series), 5 shows May 8-12, 1978.
50 Years of Country Music, May 22, 1978.
Hee Haw 10th Anniversary Show, Oct. 22, 1978.
Lucy Comes To Nashville, Sept. 18, 19, 1978.
Merry Christmas From the Grand Ole Opry, Dec. 3, 1978.
Oral Roberts Fall '78, May 17, 18, 1978.
Oral Roberts Christmas '78, Oct. 16, 1978.

1979
Crystal Gayle Special, Sept. 12, 1979.
Johnny Cash Spring Special, May 9, 1979.
Merry Christmas From the Grand Ole Opry, Dec. 3, 1979.
The Unbroken Circle, July 10, 1979.
Carol & Dolly In Nashville, Jan. 1979.
Nashville Salutes America, July 2, 1979.
Music City News Cover Awards 1979, June 4, 1979.
Johnny Cash Christmas Special.
CMA Awards Show, Oct. 1979.

MUSIC CITY

NoLmiTs

CREDITS:
Editor: Earl Paige. Assistant Editor: Susan Peterson.
Editorial direction: Gerry Wood, Nashville Bureau Chief.
Art: Bernie Rollins.

One of the nation’s most respected film producers, Ernie
Frankel is owner and executive producer of Frankel Films
based in Studio City, Calif. He has shot seven films in Nash-
ville: “Murder In Music City,”” four episodes of ““Nashville 99,
an episode of ‘Moving On," and also a Daniel Boone series in
Tennessee. The following frank viewpoint on the advantages
and disadvantages of Nashville's future as a film production
center gain even more credibility because of his experiences,
not only in California, but in Tennessee:

ith inflationary costs, Nashville and any other distant

(from Hollywood) locations will have to find a way to

make up the difference for transportation costs,
housing and feeding so that they will be mitigated by reduced
costs in other areas.

it's not mandatory to go on location. Hollywood has been
doing Paris on the back lot for a long time—and ““Dallas'" isn't
being shot in Dallas.

There's got to be economic parity. Nashville has a weather
problem. Sometimes it contributes to the look of a picture.
With big budget feature films, the producer decides whether
the autumn look, snow, or whatever is worth the trouble.

| shot “Nashville 99" in Nashville three years ago when the
wind chill factor was 30 below. We got some beautiful film, but
the crew was paralyzed with the cold. It's difficult to work and
move equipment in snow and ice.

Nashville must cease depending on people coming there
because it's a Nashville picture or the locale is Nashville. In
“Murder In Music City,”" part of the picture took place in New
York. We shot some exteriors and interiors in New York and
matched them in Nashville—it's possible to do that.

The catering and equipment facilities are not there yet—
and Nashville is going to have to make accommodations with
the union situation. Hollywood companies like to work under
one set of rules, rather than some working on New York rules,
and the L.A. people on Hollywood rules. Under Hollywood
rules, they work time and a half for Saturdays. Nashville
people want double-time for Saturdays.

These problems can be worked out. The producers have to
sit down with union reps and point out the problems. These
situations cause additional money expenditures after you're
already on location.

Hotel facilities are another problem. In certain times of the
year, hotel accommodations are practically impossible to get.
You'll take 45 rooms and still end up paying more money for

ashville’s Film Future

By ERNIE FRANKEL

each room than a salesman. The hotels will have to accom-
modate for the needs of the crew by keeping food facilities
open—both earlier in the morning and later at night. Also, in
most towns, your offices are given free.

Whether a state film commission is helpful depends on the
professional caliber of the people heading the commission.
The most valuable ones concentrate on the practical aspects
of attracting a movie company. They're knowledgeable and
know your needs. They get the script and look up locations, so
when you come to town they'll have several possibilities for
each location, air transportation to fly there, they'll know
where to obtain special skills and props, and will provide lia
ison with local people.

The biggest advantages of Nashville are the people and
their attitude. They're terrific—polite, tovely and thoughtful.
I've shot all over and I've never had more enthusiasm and
help—from the people, police department and mayor’s office.

We've also had good cooperation from the Opryland people.
But we haven't been successful getting cooperation from the
Country Music Assn. It's a question of not really caring about
your problems and not going out of their way to assist you.
When | wanted to photograph their audience one nigh