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Labels Ignhored

NEW ORLEANS A radio programming conference with-
out hearing anyvthing from the record labels? That's the plan
of this third annual Nauonal Assn. of Broadcasters Radio
Programming Conference. which opened Sundayv (24).

Although just about every aspect of programming will be
covered before this Turgest programming gathering comes to a
close Wednesday (27). not one workshop. forum or rap ses-
ston will hear from a record label executive. And that's the
wav NAB planned it

Why? “"We try to vary our program from yvear to vear.

IS
NN

We've featured record label people at sessions for the last two
vears.” an NAB spokesman advises. So radio people will onlyv
be talking 1o each other.

Motown Records is on the program in a limited way as
chief promotion man Skip Miller plans a “Mect The Commo-
dores™ party before the group performs at a Monday (25)
night concert at the conlerence.

There are other label promotion men here such as Vinee
Faraci-and Tunc Erim from Atlantic Records and Harold
Childs of A&M. but they will no doubt be limiting their ef-

At NAB Air Their Views

o

forts to squeezing the flesh in corndors or taking a program
director or two to lunch or dinner.

Because there is no record label session on the program.
Billboard has offered label promotion exccutives an op-
portunity to address the radio programmers. Following are
their comments., * * x

Harold Childs: senior vice president sales and promotion.

A&M:
“1 would ask programmers to lcok into how their station
(Continued on page 19)
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Bonanza Of Superstar Product To Boost
U.K. Chart Hype Inquiry Looms

By MIKE HENNESSEY

By PAUL GREIN

LOS ANGELES - Help is on the way.

The Lagles and Supertramp. both of whom
are coming oft No. 1 studio albums. are set to
issue double-disk live albums this fall. while
Rod Stewart and the Doobice Brothers will fol-
low 1979 chart-topping LPs with pre-Christ-
mas studio albums to top the list of superstar
holiday refeases.

A double-tive Billy Joel album is also a pos-
sibility. but the odds Tast week leaned against
1> release betore Christmas,

The slew of superstar productdue in the next
four months suggests that the industry contin-
ues o be seasonal inits release patterns. de-

(Continwed on page 92)

IF YOU'RE LOOKIN' FOR TROUBLE YOU CAME TO THE RIGHT PLACE

TORONTO. THIS ALBUM IS BEING PLAYED IN EVERY CITY IN THE COUN-
LOOKIN
FOR YOU ON TOUR ALL ACROSS AMERICA .. ON A&M RECORDS AND
{Advertisement)

TRY. THEIR NEW SINGLE 1S “EVEN THE SCORE.” TORONTO .

TAPES.

LONDON-The British Phonographic In-

dustry will initiate a tull inquiry by its code of

conduct committee into allegations of chart
hyping made in the Granada television pro-
gram. "World In Action” which aired Monday
(18)

The program. titled “The Chart Busters.”

came Just 10 davs after a BBC-TV “News-
night™ program on the UK. record industry . in
which former EMI exccutive Colin Burn

claimed that all record companies had hists of

LOS ANGELES  LeBaron Tay-
lor. the newly clected president ol
the Black Music Assn.. is restruc-
turing the organization in three
phases.

Phase one includes realigning the
Blackh Music Assn.’s executive statt:
phase two deals with the reorgan-
ization of the group’s corporate

NEW ORLEANS--Billboard's
coverage of radio and its involve-
ment in this medium s expanding
on several fronts, it was announced
at a luncheon Sunday (24). held in
conjunction with the National Assn.
of' Broadeasters Radio Programming
Conference here.

The luncheon was hosted by this

Taylor Restructures BMA In 3 Phases

By JEAN WILLIAMS

Billboard Expanding Radio

shops reporting to the British Market Research
Bureau (the independent firm which compiles
the official U.K. charts tfor the BPI) and of-
fered free gifts as inducements to hype the re-
rns.

During the course of the 30-minute Gran-
ada program. it was alleged that records by the
Pretenders. Elvis Costello. the Eagles. Queen.
the Undertones. Fleetwood Mac. Gary Nu-
man. the UK. Cars. the Expressos and B.A.
Robertson had all been subject 1o hype at-
templs. (Continued on page 78}

Dealer Sales

DEALERS PICK UP
ON VIDEO MARKET

By ALAN PENCHANSKY

CHICAGO - Increasing numbers of record
and tape retailers are pushing aside prere-
corded video startup obstacles and forging an
carly commitment to what promises o be to-
morrow’s “boom™ home entertainment me-
dium.

Start-up difficulties tacing record and tape
dealers approaching video range from high

(Continued on page 70)

structure: and phase three involves
four “major” projects outlined for
the 1980-81 vear the BMA Founda-
tion. a minorits development pro-
gram. local chapters and a women’s

program.
As g part of the restructuring,
Jules Malamud. the association’s
(Continued on page 37)

magazine and served as an organiza-
tonal meeting for three Billboard
radio advisory commitiees com-
posed of leading radio program-

mers. They sing “TOGETHER" like nobocy else
One of Americas most versatile groups with something for everybody
THE OAK RIDGE BOYS and their latest album, “TOGETHER™ (MCA-3220)
featuring their hit single. "HEART CF MINE™ (MCA-41280). Produced by
Ron Chancey, On MCA Records and Tapes.

Several steps are underway 1o ex-
pand and further increase the scope
of Billboard's charts. associate pub-

(Continued on page 30)

THE OAK RIDGE BOYS.

(Advertisement)
(Advertisement)

The Rock
Alliance
of The
Year

www americanradiohistorv com

SPAPER

NEW
f}Eﬂh
YEAR
®


www.americanradiohistory.com

PANORAMA

THE NEW ALBUM.

SIS ERSSE=N ROY THOMAS

IMPRONESEISIGISNGM = | | (OT ROBERTS

‘
s

1980 Etoktra/ Asviure: Records @) A Wamer CommunicatansCo



www.americanradiohistory.com

General News

W

=SS =

WE

NEW YORK—-WEA International
has developed a specialized mar-
keting system to handle movie
soundtracks in world markets. in-
cluding promotional tie-ins and
cost-sharing with the films’ distribu-
tors.

The plan’s been prompted by the
large number of soundtracks which
WEA International companies have
been relcasing in recent months. in-
cluding “The Rose.” "Urban Cow-
boy.” “The Blues Brothers.”™ “The
Shining.” “Roadie.” “Bronco Billy”
and “Apocalypse Now.”

Among upcoming movies with
WEA label soundtracks are “One
Trick Pony” (score written by Paul
Simon. from which the title track has
already been issued as a single) and
“Divine Madness.” starring Bette
Midler.

Explains WEA International
president Nesuhi Ertegun: “Essen-
tially. our New York office develops
a general plan of all possible promo-
tional tie-ins. often involving varied
divisions of Warner Communi-
cations.

“This plan is then discussed with
the film distributors’ foreign re-
gional coordinators in terms of allo-

IRS Is Probing
Disco Infractions

By RADCLIFFE JOE
NEW YORK--Seeking to gain a
reduction in the 3% year jail sen-
tence meted out to them earlier this
year for tax evasion. Steve Rubell

and lan Schrager. former owners of

the Studio 54 disco are reportedly
talking to federal investigators look-
ing into reports of alleged wide-
spread tax evasion and skimming of
profits in the eastern disco industry.

This information is revealed in
IRS documents filed with the U.S.
Attorney’s office here.

So far. Rubell and Schrager have
allegedly named John Addison,
Maurice Brahms and Fifi Nicolas.
partners in such popular discos as
the new million dollar Bond’s Inter-
national Casino. New York. New
York. (both in New York City.). and
Boston. Boston. in Boston.

Another target of Rubell and
Schrager’s alleged accusations is Jay
Levey. an insurance broker who is
said to have owned the Infinity disco
in partnership with Brahms. Infinity
which was also based in New York.
was razed by fire early last year. and
never reopened.

Directly connected with Rubcll’s

(Continueéd on page 38)
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cating responsibility and sharing
Costs.

“After this., our New York office
sends the refined plan out to all con-
cerned afftliates. who. in turn. tailor
it to meet the demands and character
of their specific market.”

In this way, says Ertegun. WEA
International is exploiting the many
promotional alternatives possible
overseas. “where the smaller num-
ber of radio stations makes mass ex-

de Syste

By ADAM WHITE

posure a greater challenge than itis
in the US™

The company claims that a two-
pronged approach for soundtrack
releases has worked successfully.
First the market is primed with the
advance release of a single or singles
and is followed by the LP.

“Pre-budgcted publicity and pro-
motion plans go into motion with
these releases.” details Tracy Nich-
olas. director of press and public re-
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lations at WEA International. “and
are then reactivated and aug-
mented for the second prong when
the movie opens.”

In the case of the "Urban Cow-
boy™ soundtrack. WEA has primed
international markets with the stag-
gered release of three singles.

As the September European film
opening dates draw near. plans will
be implemented to hold “Urban
Cowboy” dance and trivia contests.

AR =T R RS SR S N

hétracks

and tie-ins are being prepared with
the Warnes-Lauren Chaps line of
men’s toiletries. and with a number
of designes of Western-inspired
fashion.

Nicholas savs that Mickey Gilley.
owner of ‘he club featured in the
John Travolta-starring flick. is
scheduled to make premotional tele-
vision appezrances in Germany and
possibly Sweden.

(Continued on page 92)
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Billtoard photo by Steve Kagan

SOUL TIME—Ray Charles enjoys the adulation of the crowd at ChicagoFest while appearing at the recent 15-day talent spectacular on the Navy Pier. Other
photos appear on page 34

Ted Nugent To Keynote Talent Forum; Acts Emphasized

NEW YORK-—Ted Nugent will
deliver a keynote address at Bill-
board’s sixth International Talent
Forum at the Sheraton Center hotel
here Sept. 3-5.

And Peter Criss, former drum-
mer/writer/singer with Kiss. will
make his first industry appearance
without makeup when he sits on the
panel titled “Artist. Agent. Pro-
moter, Label. Manager. Attorney.
Facility—Partners Or Adversaries?”

Todd Rundgren will also partici-
pate on the pancl at the session titled

“Alternate Methods Of Breaking An
Artist.”

Artsts. for the first time. will be
panelists at cach session. Bilt Golden
of the Oak Ridge Boys will partici-
pate, along with Jeff “Skunk™ Baxter
and Genya Raven, among others.

Moderating the session “Where
Are We—Where Do We Go From
Here?" will be Frank Barsalona.
head of Premier Talent.

Mary Beth Medley will moderate

“Alternate Methods Of Breaking An
Artist.”

Bill Graham will moderate “The
Big Scllout—How To Get It And
How Nct To Get It.” followed by
“Artist. Labcl. Agent, Manager. Pro-

moter. Attorney. Facility—Partners
Or Adversaries?” to be moderated
by Derek Sutton.

A series of small sessions titled
“The Talent Industry Takes A Look
At Itself” will be held on opgning
day.

This week, special reports on:
® NAB Preprogramming Con-
fab . . . see radio section.
® Home video update . . .
pages 68-74.
® Record Bar convention. ...
page 6.

One-cn-onz luncheons are on the
agenda for tl e last two days of the
event. Panelists will sit at each table
for informal conversations with con-
ference attendees.

The first two days of the Forum
will be topped off with artist show-
cases. Set for sept. 3 are Huey Lewis
& the News. Alabama and Point
Blank. Sept. 4 will feature Carolyn
Mas, Monarch and Love Affair.

The awards banquet will close out
the convention. Categories have
been expanded to reflect the broad
talent industry.

Comic Gallager will perform at
the awards banquet.

Boardwalk & CBS Agree On Disk/Tape/Video Contract

LOS ANGELES—Neil Bogart's
new Boardwalk Entertainment Co.
has signed its anticipated exclusive
distribution agreement with CBS in
the U.S. and Canada for records and
audio tapes. Boardwalk will also be
working with Cy Leslie’s CBS Video
Enterprises Division on a non-exclu-
sive basis. developing audio/visual
product.

Bogart is now in the midst of firm-
ing foreign licensing agreements.
“Some will probably be with CBS.”
he says. “*but most will be with inde-
pendents.”

The CBS pact also includes joint
ventures on selected projects. The
first is Kenny Loggins' Top 40 hit

“I'm Alright” on Columbia. which is
the themc from the Jon Peters film
production. "Caddyshack.” Peters is
a partner with Bogart in Boardwalk.
along with Peter Guber.

The first Boardwalk release. due
in mid-October, is the soundtrack to
the Paramount-Disney film “Pop-
eye.” featuring music by Harry
Nilsson. The film stars Robin Wil-

By PAUL GREIN

liams. whose 1579 comedy album
“Reality. ... What A Concept™ was
coproduced by Bogart.

Bogart expects to release 10 to 12
LPs in the company’s first year. He
adds that five artsts are already
signed or arc in the process of being
signed. While Bogart says the em-
phasis will be on developing new
acts. he notes that some signings will

Billboard (ISSN 0006-2510) Vol. 92 No. 35 is published weekly dy Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
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igan 48106. Postmaster, please send changes of address to Billboard, P.O.
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be already-known acts who are now
available. one of the first signings is
believed to be Harry Chapin. with
Elcktra since 1972.

Bogart says that “perhaps in time”
he may be joined at Boardwalk by
some acts now on Casablanca. the
label he founded in 1974 and served
as president until carly this year. But
he says he will honor his settlement
with PolyGram which includes an
agreement not to raid his former la-
bel's roster.

The non-cxclusive deal with CBS
Video is for both cassette and disk.
Bogart says. “It's not a deal to just
record our artists on video.” he
stresses. “'It's to make creative film

projects. some of which will be musi-
cal. but not all.”

Within the Boardwalk structure.
Bogart as president will oversee rec-
ords and home video projects: Peters
and Guber wi | supervise film activi-
ties. All thres will collaborate on
television projects.

Peters prod aced the Barbra Strei-
sand films “A Star Is Born” and
“The Main Event” prior to "Caddy-
shack.” Guber’s past productions in-
clude “The Ceep.” “Midnight Ex-
press” and “Foxes.”

Bogart’s soandtrack background
at Casablanca includes three music
branch Oscar winners in the past

ontinued on page 83)
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NEW YORK-—A key executive in
the recent Handshake/Hansa/
Ariola label deal has steadfastly re-
mained in the background. an area
where he seems to function best.

It’s not surprising when one con-
siders that Elliot Goldman has
plenty of experience letting others
bask in the limelight while he coolly
engineers the nuts and bolts of con-
tracts and determines the bottom
line in negotiations.

After all. he's spent more than a
decade as Clive Davis’ “right arm”
while Davis established himself as
one of the industry’s most outspoken
executives. .

Now it appears that Goldman is
coming into his own, although he is
the first to proclaim his continued
allegiance to Arista Records and to
Davis. with whom he has been asso-
ciated since they were with CBS
Records. Davis headed the record
division then. while Goldman han-
dled contracts and other legal mat-
ters.

The complementary roles they
play today were formed then: Davis
the creative music man and Gold-
man the negotiator.

“He knows Clive’s mind.” says an
associate of both men. “Elliot’s one
of the great negotiators. really one of
the tops in his field. Elliot goes in for
the closing after Clive suggests the
terms, relieving Clive of any pres-
sure with the artist over contracts
and allowing him the freedom to be
with them in the studio or wher-
ever.”

But now. in addition to his posi-
tion as executive vice president and
general manager of Arista. Gold-
man occupies the newly created post
of vice president in charge of U.S.
and Canadian operations for the
Ariola Group. and is a member of
the Bertelsmans-owned company’s
international board of directors.

“Generally. first and foremost, my
priorities are still djrected to Arista.”
Goldman explains. "1 don’t want to
diminish thatin any way. Arista sub-
stantially occupies more of my time
than my duties with Ariola.”

Those duties include keeping an
eye out in America for opportunities
in the mass entertainment market,
with a range of options beyond
record labels, although Goldman
says the overseas Handshake deal is

psmmessess KEY ARIOLA EXEC:=

Goldman the Qwet
Man Behind Deals

By RICHARD M. NUSSER

the first of at least several similarly
structured deals in the music area.

Goldman describes Ariola’s initial
approach in the American record
market as being an umbrella for cus-
tom labels along the' lines of the
Warner companies.

“We're looking for certain select.
very special situations and special
people with strongly established rec-
ords in the business.” he says. "We'll
leave the production deals alone.

“It's not inconceivable.” Gold-
man says. “that there could be sy-
nergy between Ariola and Arista in
those projects.”

His approach has been to help de-
fine the part Arista will play in es-
tablishing Ariola in America.

"My concept was that there are -

any number of excellent opportuni-
ties in the business these days and
I'm not sure Arista would be the
place for them.” These include films,
television and other audio/visual
forms of entertainment, he says.

“There are no step-by-step plan or
deadlines” for Ariola’s moves fur-
ther into the market. he adds.

“Right now I'm letting it come
here.” he says. “People are aware of
us, a lot more than you'd think. It
may be just a guy with a book. or a
proposition for an investment in a
movie.”

“What we’re trying to do is create
a business structure so creative guys
can come in and operate.” he says.
explaining that “creating business
structures” is his area of expertise.

As Goldman talks about his
Ariola assignment. it becomes ob-
vious his tasks include being a talent
scout for entertainment properties. a
negotiator of deals. and an adminis-
trator charged with protecting
Ariola’s investments.

The Ariola post. for example. in-
cludes acting as ““an overseeing force
in budgets,” as well as riding herd on
present and future executives in the
Ariola organization “'to see how they
make their decisions.”

Part of Goldman’s plan is to allow
Ariola’s custom and subsidiary la-
bels to develop their own distribu-
tion systems, under his supervision.
at least in those areas where Ariola
doesn’t presently have pressing and
distribution facilities. This applies to
most of the world outside of Mexico,
Europe and Brazil.

IN MEMPHIS & STATEN ISLAND

FBI Raids Alleged Elvis Bootleggers

NEW YORK-FBI agents have
swooped down on alleged bootleg-
gers preying on the devoted fans
commemorating the death of Elvis
Presley.

In raids tied to the week-long
Elvis Convention in Memphis. FBI
agents in Memphis and Staten Is-
land. N.Y.. hit what they described
as major distributors of allegedly
bootleg Presley product, scizing
thousands of recordings.

On Aug. 14 agents executed
search warrants on three distributors
selling at the Elvis convention at the
Cook Convention Center in Mem-
phis, seizing more than 1.700 al-
bums. A fourth vendor agreed to a
consentual search of his selling area.
at which another 250 albums were
seized.

And, in a related action. FBI

agents raided the premises of John
Greco, doing business as R.T.O.

Records at 41 Annadale Rd.. Staten
Island, where they seized 50.000
LPs, EPs. and singles.

The raids follow an eight-month
investigation. The only arrest was in
Memphis where Aca “Ace” Ander-
son was charged with obstruction of
Justice and assault on a federal offi-
cer. Free on $20.000 bail. he faces up
to four years in jail on the charges.

According to the FBI. some Elvis
bootleggers operate through mail-
order fan clubs. The investigation
shows many of the recordings to be
of inferior quality.

The FBI says the bootleggers also
steal each other’s material. and then
repackage it. Also they have remixed
some existing Elvis recordings. and
have altered others with studio mu-
sicians hired to play over existing
tracks. thus creating “previously un-
heard” recordings for which gullible
collectors pay up to hundreds of dol-
lars.
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Key Man Elliot Goldman occupies
key positions in botl Arista Records
and the Ariola group.

CBS EXECS
IN POWWOW

NEW YORK-Top CBS execu-
tives are in Miami this week for a
meeting to tighten up their market-
ing and promotion. According to in-
formed sources the unpublicized
confab will result in more power for
regional vice presidents. with Don
Van Gorp. regional vice president of

CBS for the Midwest. promoted toa

senior vice presidency. while John
Kotecki. vice president of national
accounts marketing. moves up to a
similar senior vice presidency on the
East Coast. And Frank Mooney.
vice president of marketing for
branch distribution. moves to Los
Angeles with a senior vice presi-
dency in charge of the Western re-
gion.

Itis expected that the head offices
will have more control over such tra-
ditional branch operations as local
promotion and merchandising.
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Record Companies

Dick Carter, former vice president of marketing at RCA Records in New
York. moves over to RCA-distributed Salsoul as president. He has acted as
consultant for the label since January and more recently served as general
manager. . . . Bob Edson promoted to executive vice president of RSO in New
York. He served as senior vice president and general manager for two years,
and joined the label in 1976 as vice president
of East Coast operations. Simultaneously, ¥,
Rich Fitzgerald elevates to Edson’s post in
Los Angeles. Also joining in 1976. Fitzgerald
served as vice president of promotion and
senior vice president of a&r and promotion.
consecutively. ... Ruben Rodriguez named
Boardwalk Entertainment’s vice president of
East Coast promotion. Based in New York.
he will also serve as an a&r representative.
He was national r&b promotion director for Casablanca in New York. . . .Rus-
sell “Rusty” Moody upped to director of national r&b field promotion for
Capitol in Los Angeles. Previously based in New York. he was the label’
Northeast r&b promotion manager for three years. . . . Bonnie Garmer upped to
director of a&r at CBS Records in Nashville. She was director of contemporarv
a&rsince 1973, .. In New York. two new appointments at Arista-distributed
Ze Records are: Debbie Caponetta, former disco promotion coordinator for
Arista, upped to national promotion manager: and ex-office administrator Ei-
leen Roaman boosted to operations manager. . . . Mike Holzman is WEA’s new
New York branch manager. He previously served as saies manager. Hoizman
replaces the late Bruce Tesman. ... Paul
Cooper promoted to director of creative serv-
ices for Atlantic Records in Los Angeles. For
two years. he was national director of public-
ity. ... Arista-distributed GRP Records in
New York has a new label manager: Peter J. &
Lopez, former staffer of Arista’s a&r admin-
istration department. ... Roy Smith is
Elektra’s new promotion manager in' Los An-
geles. He moves up from the West Coast re-
gional singles coordinator post. ... David Wilson takes over in the newlv
created position of manager of internal controls at CBS International in New
York. He recently was audit manager for the Eastern operations internal audit
dcpdrlmem . Ricki Sellner upped to tour publicist/artist functions repre-
sentative for Eplc Portrait. Associated Labels in New York. She was a member
of the group s promotion department. ... Two promotions at WEA in L.A:
Mouse Waldron steps up as assistant warehouse manager and Cory Connery i
hiked to singles specialist. Waldron has held various positions in WEA's ware-
house and office areas. and Connery worked in the promotion mail room.

Marketing

Michael Vassen replaces departing Jill
Bartholomew as general manager of
AD-ventures. Record Bar’s in-house adver-
tising agency in Durham, N.C. Previously
based in St. Louis. he was a district manager
for the chain. Bartholomew held that post for
five years. . .. Three new managers take over
within the Licorice Pizza California chain:
" Vicki Perez at the Lawndale store; Steve

Moshier, replacing Barry Hydeman, at the
Anaheim location: and Hydeman at the San Bernardino branch

Publishing

Eddie Lambert is named vice president of 20th Century-Fox Music’s crea-
tive division in Los Angeles. He served in a similar post for three years at Inter-
world Music. . . . Julie Chester promoted to vice president of Famous Music
Corp. in Los Angeles. Previously. he was West Coast professional manager for
the Paramount Pictures publishing arm. . .. Victoria Clare takes over as gen-
eral manager of Jenson Publications and Jenson Productions. the publishing
wings of Jenson Publications in New York. Formerly with Infinity Music Pub-
lishing. she was director of copyright management.

Related Fields

Jack Dreyer exits as BASF Systems mar-
keting and sales vice president in Bedford, j
Mass., to take over as vice presidentand gen- £
eral manager of Magnetic Video Corp. in
Farmington Hills, Mich. Robert Vandergrift
moves up from that post to become Mag-
netic’s vice president of administration.
BASF president Guenter Grochla will
handle Dreyer’s responsibilities until a suc-
Bob Hart, EMI Music’s London-based publicity director.

Fitzgerald

Edson

Rodriguez

Lambert

Cooper

Hart
cessor is named. . ..
will become director of video development for EMI Music in L.A. effective

Sept. I.. .. Broadcasting veteran Michael H. Dann named senior program ad-
viser at ABC Video Enterprises in New York. Formerly at the helm of CBS-TV
programming division, Dann entered the broadcasting field in 1948 at NBC.
In 1958. he joined CBS and pioneered programming techniques for the net-
work. Additionally. he became a consultant to Warner Cable in 1974. ...
Former Dynaco president John J. Bubbers switches to Sound Concepts. a high
fidelity equipment manufacturer in Brookline. Mass., as vice president of mar-
keting. He was formerly chief at the high fidelity equipment maker in Kenton.
Mass. . .. Gary Noedle joins Video Corp. of America in New York as manager
of business affairs and personnel. Previously based in L.A.. he was controllzr
for the Learning Corp. of America. . . . The Signet Division of Audio-Technica
U.S. in Stow, Ohio adds Walter E. Cross to its staff as regional manager. He
relocates from San Diego where he was national sales manager at Total Viden
Supply. ... Jim Treece appointed director of management information ser-
ices at JBL in Northridge. Calif. He was regional manager for Pertec. At the
same time, Nan Maples joins as manager of training and development. She
comes from Dart Industries where she was manager of industrial services. . ..
Ed Harrison and Richard M. Nusser are named Billboard’s assistant radio de-

(Continued on page 87)
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Johnnie Taylor
knows something
other singers
don’t know.

And as soon as you hear his
new a.bum, "A New Day, you know
exactly whet it .

‘Sylvia’ is & vocal tour-de-
forca.

‘Signing Off With Love” is
one of the mos: heartfek ballads of
the vear.

And the single, “I Got This 11
Thing For Your Love, is another
class ¢ Johninie Taylor hit. Already
it's cn WBLK, WHYZ, WYLD,
WUFDO, WCL. WAOK, WEAS,
WG\ WWEM, WEDR, WDAQ,
WT_C, KYOK, KATZ, WESL,
WLOA, WY_D, WXEL, <CFJ,
KJLH, WLUM, WABQ, "ERD and
WGPR.

How does Johnnie Taylor keep
turning out such consister-ly excel-
lent z2bums-

T hat's Fis secret.

Johnnie Taylor. “A New Day. ;.
On Columbia Records and Tapes.

g
= Give the gift of nusic.%
3 30 == iy
g

i : LR _
Columbia“is altradernark of CBS Inz. < 1980 CBS Inc. = o for Ed&yl‘(ﬂ.ﬂéars c. and Bey Basvis for Great L skes Productions. Inc.
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General News

Record Bar Anticipates 200 Outlets For 1990

HILTON HEAD. S.C.—-A 200-
plus store chain carrving a con-
stantly turning. quickly replenish-
able inventory of thousands of audio
and video software titles plus acces-

sories and a chain doing in excess of

$80 million. This is the “rcasonable
expectation” of a group of division
heads of the Record Bar for 1990.
The present 100-store chain. con-
vening here at the Hyatt Hotel last
week. will exceed $50 million in fis-
cal 1980 ending this September, ac-
cording to Harry Bergman.
founder/chairman. Twenty years
ago when the chain began. it grossed
$125.000 in its first 12 months.
Financial topper Russ Hapgood

envisions a 1990 where the cost of

goods would be approximately $54
million plus a $17 million payroll.

Sandra Rutledge, who introduced
electronic data processing to the
Durham-based chain 5% years ago.
predicts a communications link if a
universal concept like bar coding 1s
adopted industrywide. The manu-
facturers would obtain accurate
weekly and possibly daily sales re-
ports on breaking new product and
in return would notify Record Bar
headquarters of specific direct-to-
store shipments on all products.

“Urban renewal could well
change the pattern of Record Bar
store locations alrcady by 1985
feels chain exec Rich Gonzales.
Pointing out that downtown rede-
velopment is progressing sig-
nificantly. Gonzalez sees the chain’s
present heavy commitment to mall
locations expanded to more large

.

/~ WE'VE GOT TO GET A MESSAGE TO: )
BARRY —Good Luck with “GUILTY.”

ROBIN —Great Job on “SUNRISE.”

Good Luck with “HELP ME.”
MAURICE (Yvonne)—congratulations
on your latest production—SAMANTHA.
—Your Newest “FAN.”

Good Show on the BMI Awards.
Glad you stepped into our lives.

—2 Fans from N.Y.Cj

ATTENTION!!!
ALL RECORD DEALERS EVERYWHERE!

WE ARE HERE 365 DAYS A YEAR
TO SERVE YOU—BY PHONE. TELEX OR IN PERSON

9:00 AM to 9:00 PM Daily & Sat.
11:00 AM to 8:00 PM Sunday & Holidays

We have been in this business for over 30 years.

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . ..

WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON'T KNOW ABOUT US,
ITS TIME YOU DID!

Come see for yourself. We don't have specials and you don't have to buy
any quantity ever. We have the lowest overall prices in the industry every

! day of the year. \we WILL NOT BE UNDERSOLD
ALL LP's AND TAPES

$6.98 3425 $7.98 s
List List
EA.

We have a complete selection of Dligital, Superdisc and
Direct-to-Disc of every known label.
[ NOTICE TO OUR FOREIGN CUSTOMERS
We can prepare a Pro-forma invoice for you upon which
you can make funds available to us on the amount of

the invoice.

order.

We can ship C.0.D.—Sight Draft—Laetter of Credit.
Should you desire any further information or assist-
ance, please feel free to contact us.

Att: New Accounts—Send 10% deposit with your first

EA.

e 3550
List o

SINGLES—90¢ EACH

(Prices are for
all domestic
records & tapes)

WE SHIP ANYWHERE IN THE WORLD.
All prices FOB, New York
$100 Minimum order shipped

KING KAROL

_ 126 West 42nd Street,
{Between Broadway and 6th Ave.) New York, N.Y. 10036
212/354-7684

Tetex: 236601

New York's =
One-Stop

By JOHN SIPPEL

(5.000 square fect or more) free-
standing locations as well as inner
city openings.

Gonzalez secs store renovation
continuing vigorously through the
decade. He hesitates torecasting lo-
tal store numbers past 1985 when he
estimates the Bar could be nearing
200.

Gonzalez. whose department con-
ceives store interiors. has not given
much thought to video software ex-
cept “where we introduce it we will
require larger quarters.”

Ralph King. vice president of

marketing. is reluctant to predict
when software will bow in the
Record Bars. When manufacturers

standardize their procedures. pro-
vide acceptable prices and upgrade
the morality of video sofiware. he
forecasts Record Bar stores going to
videodisks and vidcocassetics
wholeheartedly.

*To compete today a software re-
tailer must handle an inventory
heavy in porno. Mall developers
would throw us out it we carried that
type of product.”

King said he and recently ap-
pointed vice president of purchasing
Ed Berson feel variable pricing such
as the growing number of $5.98 al-
bums and the lower opening list
price for developing CBS acts are
most encouraging.

King and Berson feel variable
pricing concepts should include al-
bums well above normal suggested
list level—$1 and $2 more if the act
has a strong track record and solid
material in the new LP.

King and Berson favor a return to
a prior industry practice where buy-
crs auditioned forthcoming albums
and voluntarily without pressure or-
dered additional inventory.

“The Record Bar chain must be
able to handle a major month-long
promotion along with 30 other lesser
marketing campaigns yearly.” King
insists. “Through focusing on non-
competitive product we can conduct
multiple campaigns.”

Bergman Gung Ho On the Future

Predicts 1980-81 Will Be His Chain’s Biggest Year

HILTON HEAD. S.C.—Record
Bar president Barrie Bergman is
convinced his company is com-
mitted to making 1980-81 the big-
gest in the chain’s 20-year history.

And the 100-store U.S. chain is
committed to a 1981 convention
here. Bergman pledged the 1981
meeting during this year’s gathering.
fecling that a six to cight-week cur-
rent upturn in his business will con-
tinue through the remainder of the
year.

Feedback from six suites. presided
over by Record Bar corporate en-
tities. convinced Bergman of the sin-
cere commitment of his employes.

Operations boss Bill Joyner typi-
fied the general tightening up of the
stores’ operation. Bergman noted.
With the help of data processing. alt
record stores over the next 12
months will be converted to a com-
puterized printout system which will
regularly post the 1.000 best catalog
product by store and collectively.

To provide for the vertically-ori-
ented outlets which might sell a
heavy proportion of one kind of rep-
ertoire. executive Steve Buck ex-
plained how such a location might
create its own “limited exception
multiple.”

“The monitored multiple catalog
pool.” the regular printout of the
1.000 best selling catalog titles
weighted ratings from zero to eight.

New album releases will not be
eligible for this listing until six
months of sales experience indicates
sales are strong enough to be placed
in this pool.

Buck demonstrated the impor-
tance of singling out best selling
catalog items. explaining that in
1977 Record Bar general inventory
covered a possible 20.000 different
product titles in three different con-
figurations.

Today. that stocking possibility
has tripled to 60.000. Through date
code poll. a computerized system us-
ing the date a product is introduced
to a store’s inventory. the home of-
fice computer can notify the store
manager when a title has lost its sales
momentum.

Executive Jean Hester said new
store conversion (o the system is tac-
ile. The computer’s experience is a
vital yardstick in establishing open
ing inventories for the new primarily
mall stores, she pointed out.

On another note. Record Bar's
real estate vice president Rich Gon-
zalez said he is committed to store
concentration in new areas like
Texas where an Arlington mall store
bows shortly and a Killeen Mall
opens before 1981. Gonzalez feels
the Bergman chain will also extend
its present Northwest boundaries
from Salt Lake City into Idaho,

www americanradiohistorv com

Wyoming and other Northwest
states.

Keynoter Capitol president Don
Zimmermann shared Bergman’s
bullishness, emphasizing that the
present recessionary period forced
the “adolescent industry” to sounder
business principles. “All kinds of
music for all kinds of people and

maximum impact” were forcibly im-
pressed as being essentials today.
Zimmermann said.

Zimmermann complimented the
Record Bar for its strong consumer
image as did Dr. Bruce Maier of
Discwasher. The record care firm’s
research shows general industry re-

(Continued on page 15)

Platinum Records, TV Set
Go To Employe Winners

HILTON HEAD, S.C.—Contest
winners abounded at Record Bar’s
convention here.

Barrie Bergman. Record Bar’s
president. presented platinum rec-
ords to the following: manager of
the year, Robb Houser. Johnson
City. Tenn.; store of the year. Mo-
bile; merchandiser of the year. Julia
Hoover. Terre Haute. Ind.: new
manager of the year. Jim Wilson.
New Bern. N.C. and label rep of the
year. Ron Howie. RCA. Charlotte.

Gary Lewis. Rocky Mountain.

N.C.. took home a $500 check for
winning a Memorex tape chainwide
contest. Steve McDorman an-
nounced the blank tape maker
would conduct a month-long contest
again starting Oct. 135.

Maxell gave Bruce Fusseil. Mor-
row. Ga. a 19-inch television set
while top winner Jim Thompson.
Bristol. Va.. carried home a Pana-
sonic VCR.

Wilmington. N.C.. store manager
Jerry Young received a $400 check

(Continued on page 15)

GIVELO RECORDS & TAPES

THE LARGEST IMPORTER OF SOUTH AMERICAN, EURO-
PEAN AND ROCK MUSIC, NEEDS SALESMEN FOR CALI-
FORNIA, CHICAGO, TEXAS AND MIAMI AREAS.
PLEASE SEND FULL RESUME & REF. TO:
1270 BROADWAY, SUITE 508

NEW YORK, NY 10001
att. SALES MANAGER

““There’s a rumor
going around about
a company that designs
great record covers &
liners, ads, tape labels,
catalogs plus 8 other
fascinating services.”’

“To find out more
about this rumorcall...”
A\ LooMtes
160 EAST 56 St., Dept. A
N.Y., N.Y. 10022 TEL. 758-3232

Supplying the graphic needs of the record industry since 1952.

BETTY FOSTER

Catch her live
on Tues. Sept. 2nd
Bla Bla Cafe

12446 Ventura Blvd.
Studio City, Calif.
11:00 PM to 1:00 AM

Info (213) 485-0289
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Le Roux are heading up the charts powered by
the push-button response of American Radio

UP-IT’S THE ONLY WAY TO GO THIS SUMMER:

G. 1 CHICAGO, IL. AUG. 11 LOS ANGELES, CA. AUG. 29 ATLANTA, GA.

ALG. 2 MERRYVILLE, IN. AUG. 19 HOUMA, LA. AUG. 30 KNOXVILLE, TN.
AUG. 6 RIVERSIDE, CA. AUG. 22/3 FT. LAUDERDALE, FL. AUG. 31 INDIANAPOLIS, IND.
AUG. 7 BAKERSFIELD, CA. A\UG. 24 TAMPA, FL. SEFT. 4 MOOREHEAD, KY.
ALUG. 8/9 LOS ANGELES, CA. AUG. 26 JACKSONVILLE, FL. SEFT. 12 RICHMOND, VA.

- AUG. 27 BIRMINGHAM, AL. EFT. 13 NORFOLK, VA.
AUG. 28 MOBILE, AL. SEFT. 15 NEWARK, DEL.
AUG. 20 DESPIN, FL. SEFT. 21 SHREVEPORT,-LA.

AUG. 21 ORLANDO, FL. SEFT. 25 HOUSTON, TX.
SEPT. 26 AUSTIN,TX.
SEPT. 27 DALLAS. TX.

UP THE NEW LE ROUX ALBUM B
~_ISPRODUCED BY JAI WINDING. =
INCLUDES | Y TONE” e OF
i v - 3 - '?3\
i - S [ R 2 : z raiekem emnpiny (2 _ \ T ot
: .o Mana.(j;;émini: E\fd Ca'r_j&Michael éynn,The‘%grrCompany = y v = - S o i
tLL:__L__.‘é . :_%,_ J 3 wess a0 —s
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VIDEOTAPE.

Video cassette recorders
have changed a lot in the
last few years. New features
like six-hour recording, slow
motion and freeze frame have
added a great deal to home
recording.

But there’s one drawback.
To utilize these new features,
you must operate your cassette
recorder at a slower speed. And
this places increased pressure
on the videotape, which can
cause the magnetic oxide par-
ticles on the tape’s surface to
loosen and eventually fall off.
Once this starts to happen, a
loss of picture quality isn’t far
behind.

At Maxell, we've always
been aware that a video cas-
sette recorder can only be as
good as the tape that goesin
it. So while all the video cassette recorder manu-
facturers were busy improving their recorders,
we were busy iImproving our videotape.

The result 1s Maxell Epitaxial HG, the first

high grade VHS videocassette. In technical terms,

there are several significant differences between
our high grade and regular videotape.

For one thing, our oxide
particles are smaller and more
densely packed on the tape
surface. Which is why we have
a better frequency response
and signal-to-noise ratio, espe-
cially at the slower recording
speeds.

And, because of our
unique bmdmg process and
calendering system, the oxide
particles on Maxell HG stay
put. This drastically reduces
friction and video recorder
head wear. So not only will
you get better picture quality,
but you'll be able to enjoy it
a lot longer.

All in all, no other home
| videotape can deliver better
color resolution, sharper
images or cleaner sound than
Maxell HG.

So if you own a VHS recorder; please remember
e t}Il%ng t high

you wan
e pareaais. [TI@XEB
e TS WORTH IT.
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Financial

Thls story prepared by Jim
McCullaugh in Los Angeles and
George Kopp in New York.

LOS ANGELES—Major U.S. au-
dio retail chains are aggressively
committing themselves to video soft-
ware and hardware.

While some have been merchan-
dising videocassette players and
blank videotape. the major trend
now is to add prerecorded video-
cassette software and prep for the
videodisk.

CBS-owned Pacific Stereo. for ex-
ample. one of the country’s largest
audio chains with outlets through-
out California and Texas. is making
a major commitment to video this
fall—even allocating storespace in
some instances that was previously
devoted to audio components.

The chain’s Texas stores are now
carrying the U.S. Pioneer Laserdisk

videodisk player and MCA/Philips
laser-optic software with the entire
chain now girding for the videodisk.
The chain is going with a major
prerecorded videocassette software
program in the fall for the first time.

Minneapolis-headquartered
TEAM Electronics, which has 115
stores spread throughout 24 states.
will also begin placing major em-
phasis on video by adding prere-
corded software in addition to its
videocassette player and blank
videotape offerings.

According to one TEAM execu-
tive: “Video is beginning to account
for a major percentage increase in
sales, even though our top three sales
product categories are audio. car
stereo and computers.”

While TEAM is not now mer-
chandising the Laserdisk because
none of its stores fall into the four

b _. TREND COVERS THE NATlONw%W,ﬁWﬁﬂ%
i,, Audio Chains Turning To Home
| Video Software And Hardware |

e

markets where the US Ploneer
product is available. “we should
have it in seme of our stores in the
fall as the Pioneer rollout is ex-
tended.” the TEAM executive con-
tinues. And: “We're looking at the
RCA SelectaVision unit as well as
the JVC VHD/AHD system. There’s
no question that we will be in the
video business very strongly.”
Another major California chain.
Federated. whose 10 outlets in
Southern California compete with
Pacific Stereo for the top two volume
audio retail spots. has re-added
prerecorded video software.
Federated has been carrying
video products for the past 10 years
and has already established itself in
the market as a video center.
Buyer Russ Hackley estimates
that the chain moves some 1.500
(Continued on page 73)

Tribunal Hears Cable Fee $ Share Pleas

WASHINGTON—The major per-
forming rights societies. ASCAP,
BMI and SESAC. made varying
pleas Tuesday (19) before the Copy-
right Royalty Tribunal for their
share of $630.000 of the $14 million
cable television royalty pie for 1978.

The Tribunal had previously al-
loted the societies the 4'4% share and
the hearing was set to help the body
determine the take of each organiza-
tion. It is charged by law with mak-
ing a final decision by Sept. 11.

ASCAP counsel Bernard Korman
insisted that the division of monies
parallel ASCAP’s income for local tv
performances for that year. which
would entitle ASCAP to retain at
least a 63% share. with between | %-
2% going to SESAC.

But BMI president Edward
Cramer countered that BMI was en-
titled to an equal split with ASCAP,
contending that tv payments in the

ABKCO’s 9-Month
Revenue, Profit Up

NEW YORK—-ABKCO Indus-
tries Inc. has posted revenues of
$7.261.412 and a profit of $60.958 or
five cents ashare. for the nine months
ending June 30. 1980. This compares
to revenues of $5.794.538 and a loss
of $90.147 or seven cents a share for
the corresponding period last year.

Operations for the third quarter
ending June 30 resulted in a profit of
$10.944 or one cent per share on
revenues of $1.514.800 as compared
to a profit of $30.895 or two cents per
share on revenues of $1.803.574 for
the corresponding quarter last year.

EAGLES

BLANK & PRE-PRINTED
CUSTOM OR PROMOTIONAL

800/648 - 0958

GOPHER PRODUCTS CORP.

2201 Lockheed Way,
Carson City, Nev. 89707

early "70s did not accurately reflect
growth in BMI performance income
in 1978. He called for SESAC to re-
ceive a 5% take. Thus. under Cram-
er’s formula. ASCAP and BMI would
receive 47%%% each of the $630.000
allotment to the socicties.

SESAC counsel Al Ciancimino
argued that a SESAC share of 10%
was in line with recently negotiated
performance agreements with col-
leges and pay tv that give the society
between 10% and 14% of such roy-
alty income.

London Raid Seizes
6,000 Suspect Tapes

LONDON—A crackdown by the
British Phonographic Industry’s an-
tipiracy squad has resulted in the
break-up of what's alleged to have
been one of the largest cassette-
counterfeiting syndicates in the U.K.

Following a tip-off from an in-
former whose name is not being re-
vealed because of fears for his physi-
cal safety, the antipiracy squad
mounted a six-month investigation
into the activities of the syndicate
operating in the London area.

On Aug. 5. the British Phono-
graphic Industry obtained special
High Court orders to inspect premises
and question suspect counterfeiters.
Nine teams of BPI attorneys and iri-
vestigators were involved the follow-
ing day in a coordinated operation.
code-named Radar. As a result.
more than 6.000 counterfeit tapes
were seized. together with duplicat-
ing equipment and hundreds of
thousands of inlay cards.

The story of the antipiracy oper-
ation was told during interlocutory
proceedings in the High Court here
Wednesday (20) when Justice Dillon
accepted statement’s from 19 de-
fendants not to deal in counterfeit
recordings. pending a full court
hearing.

A 20th defendant. who was not
represented in court, was made the
subject of an injunction by the judge
not to sell. make or handle counter-
feit recordings.

All defendants were ordered to
produce affidavits within seven
days. giving the names and ad-
dresses of their suppliers and cus-
tomers.

John Baldwin. representing K-tel
International (U.K.) and also acting
on behalf of all other members of
the BPI. told the court that the coun-
terfeited titles included recordings
by Gladys Knight. Abba. Hot
Chocolate, David Cassidy. the Bay
City Rollers, Elton John. Johnny

Mathis. Andy Williams and the Bea-
tles.

Noting that the pirating of record-
ings was costing the UK. industry
an estimated $47 million annually.
Baldwin said the present case in-
volved counterfeiting “‘on a massive
scale.”

He said the cassettes were almost
exact replicas of the real thing. but
sold for as little as $4.70—compared
with the normal retail price of
around $9.50.

Some of the defendants denied
being part of a syndicate. and one
retailer claimed he had bought the
cassettes in good faith.

BPI director general John Deacon
commented after the hearing. “One
of the critical clues to the counterfeit
tapes. apart from forensic evidence.
was their price. Once again, the BPI
urges retailers to beware of arti-
ficially cheap products from un-
usual sources.”™

ATHENA OUT
OF BUSINESS

LOS ANGELES—Athena Artists.
10-year-old talent agency here. has
folded. The loss of its top client. the
Dirt Band. which has gone to ICM.
is the key financial factor in the
agency’s closing. ICM had originally
handled the band.

Chet Hanson. founder and chair-
man has joined Free Flow Produc-
tions in Austin. Tex.. George Car-
roll. former Athena president. has
joined Regency Artists here as head
of contemporary acts.

Elizabeth Rush. who headed
Athena’s Boston office and covered
New York. has joined William Mor-
ris in its Gotham office as an agent.

Among Athena’s artists were:
John Prine, Kenny Rankin. Tom
Waits and George Carlin.
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"~ Market Quotations |

As of closing, August 21, 1980

1980

High Low NAME P-E (?&';') High Low Close Change
1% % Altec Corp. 20 13 13/16 % 13/16 Unch.
39 26 ABC 6 944 33 2% 33 +
36% 27% AmericanCan 6 52 32% 32 2% + %
28% 14% Ampex 12 447 26%: 24% 26% + 2
5 2% Automatic Radio - 25 3% 3% 3% + %
50" 5% CBS 8 213 51% 50% 51% + %
36% 27  Columbia Pictures 8 56 31% 31% 31% + %
8% 4 CraigCorp. - - 14 6% 6 6% + %
53% 40'% Disney, Walt 12 514 5% 5 51% - %
12 7 Filmways, Inc. - 207 9% 9 9% Unch.
19% 1" Gult + Western 4 2070 19% 19 19% + %
12% 7% Handleman 6 17 12% 12 12% + %
12% 5% K-tel 13 86 12% 12% 12% + %
35% 25% Matsushita Electronics 9 - - - 35 Unch.
57% 44% MCA 8 394 48% 47% 48% + 1
19% 10 Memorex - 205 17 16% 17 + %
60% 46% 3M 10 590 359% 59% 59% - %
63% 41% Motorola " 498 59% 58% 59% + %
31% 23% North American Philips 5 48 31% 38% 31 + %
8 4% Orrox Corporation 22 200 7% 6% 7% + %
20 13% Pioneer Electronics 14 1 19% 19% 19% + %
27% 18%2 RCA 8 1076 26% 26% 26% + %
12% 6 Sony S 13 4862 1% 1% 1% - %
33% 20% Storer Broadcasting 9 258 29% 28% 29 Unch.
6% 3  Superscope — 94 5% 5% 5% - %
35% 25% TaftBroadcasting 9 42 3% 3N% 3% + %
19% 14% Transamerica, 5 538 18% 18% 18% + %
39% 29% 20th Century-Fox 6 50 36 35% 36 Unch.
49% 342 Warner Communications 12 315 51%  49% 51 + 1
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
Abkco 29 21 1% 2% Integrity Ent. - 14 1% 1%
Certron Corp. 31 - % % Koss Corp. 7 24 7% 7%
Data Packaging 4 16 7 7% Kustom Elec. - - 1 1%
Electrosound M. Josephson 8 23 12% 13%
Group 5 21 4% 5 Recofon 7 - 1% 1%
First Artists Schwartz
Prod. 1" 7 3% 3% Bros. - - 1% 2

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Volimer, associate vice president, Los Angeles
Region, Dean Witter Reynolds, Inc., 4001 west Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841~

3761, member New York Stock Exchange, Inc.

Jrd Party Label
Deals Snuff Out
RCA-PRT Link

By MIKE HENNESSEY

LONDON-—The collapse last
week of the proposed merger be-
tween RCA Records U.K. and Pye/
PRT was attributable to problems
with third party label agreements.
according to Lord Lew Grade.
chairman of PRT’s parent company.
Associated Communications Corp.

Elaborating on the deal’s break-
down. which was made public
Thursday (21) in a joint statement
by RCA and PRT. Grade said. “We
have production and distribution
deals with third party labels which
are conditional upon no changes in
management structure. and which
require our having our own distribu-
tion company.

“We thought that we could find a
way around these problems. but it
proved not to be the case. So we de-
cided to call it off.”

Grade, who initiated the merger
idea in a talk with RCA president
Edgar Griffiths earlier this year. said
that despite the proposal’s failure. he
still wants to make Associated Com-
munications’ vast feature film and
video catalog available to the RCA
SelectaVision videodisk system.

“We are going ahead with all
speed to make PRT a major pro-
ducer of videocassettes and video-

(Continued on page 83)

Korvettes™ Creditors
Stiffen Their Demands

NEW YORK—Some of the major
Korvettes music suppliers have
apparently stiffened their credit de-
mands if shipments are to be made
to the ailing retailer, said to owe the
music community an estimated $12
million.

A number of suppliers have in-
formed the retailer that shipments
would be resumed only after all past
due accounts are satisfied. One com-
pany has reportedly gone as far as
demanding the return of merchan-

(Continued on page 92)

DOESN'T
CONSUMER
ADVERTISING
REACH

DEALERS
&
PROGRAMMERS?

it sure does

Indirectly. When you reach a
dealer or programmer through
national consumer advertising,
you do exactly what you in
tended. Ycu reach him as a
consumer, not as a business-
man. You're attempting to
sell him a bill of goods while
he's eating his breakfast, or
watching a sports contest, or
istening to his favorite pro-
gram

You're trying to talk business
when he strying to forget busi
ness

There's a very logical way of
giving your product and com-
pany full and frequent cover-

| age of the trade, however

Your advertisements in mer-
chandising publications, like
Billboard, enable you to reach
through the entire distribution
chain with your message. To
turn on those who turn on
milllons. And we can prove it—
with case history after case
history

Billboard.

. where advertising sells records
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RACK JOBBERS « WHOLESALE DISTRIBUTORS « TRPE & RECORD PROMOTIONS
371 So. Main St., Freeport, N.Y.11520

CUT-OUT LP SPECTACULAR Supply Lasts

General News

’CANDY STRIPE RECORDS
\ D B Dy |

Sanford/Townsend  Smoke of Fire With Any | Exile All There Is
Roger Voudouris  Roger Voudouris Purchase | Seals and Crofts Get Closer
‘Wendy Waldman Strange Company ea. This Page| leo Sayer Thunder In My Heart
Stuff Stuff It Leo Sayer Leo Sayer
Roger Voudouris Radio Dream ¢ With No Oth Funkadelic One Nation Under Groove ; .
5 ea. Wit o Other . INK HERE—Randy Crawford meets her fans at a party in her honor at the
Mary Russell Heart of Fire 6 Purchase €1t funies Deep In The Night Speakeasy Club in L.A. where she signed autographs and helped promote her

new Warner Bros. LP, “Now We May Begin.”
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&TDK. SUPER SPECIAL

NEW!

REFERENCE SERIES

DC90 P
2 Pack 2.99 p.ci
SA C90 23‘.‘»23’L0w

Price

OD C30

3.49 ...

MAR C60
TDK'S SUPER
METAL TAPE

CALL FOR LOW PRICE

Buy 20 Get One For 1°

MaXell. ONE CENT SALE

* WITH EVERY 12 ASSORTED MAXELL BLANK TAPES
GET ONE '

LN C90 FOR 1° EACH!

waxeh T, 99 ™

LSS g
*1° ea. wITH PURCHASE

*1¢ ea. WITH PURCHASE

MEMOREX SUPER BUYS!

PLUS! BONUS BUYS

YOUR CHOICE

Each
Pack

€% 3 Pacj,

Take 5% Off Low Prices On
Every Other MEMOREX Tape In Stock

SOUND GUARD

The Leader of Record Care Products

SUPER LOW PRICES!

Record Preservation Kit ..... 4.99
Record Preservation Refill ... 1.99
Record Cleaning Kit......... 4.99
Record Cleaning Refill....... 1.99
Stylus CareKit.............. 4.99
Total Care System .......... 8.99

Economy Record Cleaner Kit. 3.39

Limited Supply!
While They Last!

Savoy

Carrying Cases

PLUS SERIES [AC 6o Holds 60

C90 3 Pack g.qp Holds 40
P = -

3.49 P:::k 8-Tracks

SUPER

11.99 ..
PRICE!

VIDEO CORNER =

Ampex Beta L500 9.99

GREEN SLEEVES

Attn. Radio Station DJs & Dealers
Record Sleeves

A
A
# 7" Green(1,000) ............. 21.50
Iz 10" Green (700) ............... 37.75
Sony Beta L500 10.99 !f 12" Green (500} ............... 31.00
Fuji VHS 4-6 Hour 14.89 B 7 White Plain (2,500) ......... 32.50
= 12" White Plain (1,000} ........29.00
NEW! NEW! ; 3'2' V\\/h?:‘te G(';:SSY (2(:‘583%) ....... 2.953
% . ” ite Glossy (1,000) ...... y
Fuji Beta Tape Head Cleaner 12" White w/poly insert (600) . . 39.95
LP Poly Sleeves
12" Heavy Wt. Poly Plain....... 42.95
e AudloMagnetlcs X\ | Mallory DURACELL

< 60 3pack B9

c90 3pack 1.09

Batteries
SUPER SPECIALS!

“AA"-2 Pack  89¢ paci

C90 3 Pack Stackette 2.49 725 1 09
8-Track 90 Min. 4 Pack  4.29 Per, 9 Volt . -

Visit Us At The NATIONAL MUSIC & SOUND SHOW
At The New York Hilton On Sept. 6, 7, and 8.
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Rock'n’Rolling

U.S. Rock Groups
Will Play In China

By ROMAN KOZAK

NEW YORK—The first rock con-
cert in Communist China will play
on the back of a rodeo.

The China Sports Service has
allowed a U.S. rodeo to perform in a
25.000-seat stadium in Peking. April
5 to 25. 1981 and has allowed con-
lemporary music acts to appear as
part of the show. report Jeff Frank-
lin. chairman of ATI Equity. and
Dick Duryea. president of Inter-
national Western Adventures Inc.
organizers of the event. The Chinese
signed the contract Thursday (14).

“We will get suitable contempo-
rary acts. not necessarily those
booked by ATI.” says Franklin. “We
certainly won’t bring in any heavy
metal bands to China. though I am
not loathe to bringing in a country
act or two.”

Altogether about five acts. none
yet chosen. are expected to play on
the last two days of the rodeo. when
the event will be filmed and re-
corded. Franklin expects to sell the
package to television and release an
LP.

“This is not a cultural exchange.
but it is an exchange of cultures. But
if you consider that the Chinese
have more than 4.000 years of his-
tory, and the U.S. has 200. what do
we really have?” asks Duryea in ex-
plaining why the Chinese would
permit this odd mixture of cowboys
and musicians.

Duryea says he and Franklin now
are looking for acts which would
want to play in China next year. with
an obvious preference going to
known soft and country rock musi-
cians.

“I know the Rolling Stones have
expressed an interest in playing in
China, but if they went I don’t think
they would get the sort of response
they would expect. The Chinese
don’t really relate to that type of mu-
sic.” says Duryea.

*  x ok

“Tell all those managers to stop
calling. But the record companies
can call. We have lots of solo proj-
ects.” says Allen Collins and Gary
Rossington, principals of the Ros-
sington-Collins Band.

A report in Billboard. they say.
that the band was between man-
agers has led to a spat of calls from
managers offering their services.
But. they add. with lawyers. accoun-
tants and ICM booking their shows,
they know what they have to do, and
they are getting it done.

Rossington-Collins is a new band.
and the two musicians are pleased
that their new material and sound is
readily welcomed by the audience.
Nevertheless, they are still remem-

bered as the survivors of Lynyrd
Skynyrd. Consequently. they had to
go out on tour with the appropriate
show and sccurity.

They say they invested their own
money in the current tour (no record
company tour support. they say).
playing medium sized halls. And it
worked. The Rossington-Collins LP
has gone gold. the shows are selling
out and by late fall they expect to be
playing arenas.

Meanwhile. they are writing new
material. including songs for a
straight country LP Rossington
wants to do. as well as some new
rock anthems.

“Free Bird.” the only Skynyrd
number they perform onstage now.
has become FM radio’s most popu-
lar request song. overtaking Led
Zeppelin's “Stairway To Heaven.”
they say. Contrary to a popular mis-
conception. the band does not have
an empty microphone spotlighted
onstage when 1t performs the instru-
mental version of the song as a trib-
ute to the late Ronnie Van Zandt.

LI T

It wasn’t just in Toronto last week
where fans got out of hand because a
show was called off. In Riverside.
Calif.. four persons were hurt. six
were arrested and $10.000 worth of
damage resulted from a melce when
a Devo show was cancelled.

The second of two shows Tuesday
(19) never got started because of
equipment problems with the light-
ing. Fans reportedly waited five
hours in front of the building for the
10:30 show before hearing the an-
nouncement at 11:15 p.m.

About 2,100 tickets for the show
were sold. and they will be honored
Monday (25) when Devo returns for
a makeup date.

* * *

Some of those reportedly helping
John Lennon and Yoko Ono in the
studio with his new LP include pro-
ducer Jack Douglas, Cheap Trick
members Rick Neilsen and Bun E.
Carlos. as well as Andy Newmark.
Willie Weeks and Earl Slick.

Speculation continues as to which
label will release the LP. Lennon
once expressed an interest in record-
ing for Portrait. recalls one long-
time Lennon fan, noting that the la-
bel is now being revitalized.

X x %

Stff Records is organizing a
weeklong showcase of its acts at
Hurrah's in New York beginning
Monday (7). Prepared to perform
are the Modettes. Joe King Car-
rasco. Dirty Looks. the Feelies. Any
Trouble and a night of Suff video.
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SO 3000

STEREO AUDIO CONSOLE

A new

standard

modular audio

console offering full

facilities, quality circuitry

of proven reliability, comprehensive

features and a range of standard, pre-wired
options. A maximum of fourteen channels
are available along with a convenient
centrally-located script board and input and
accessory modules to satisfy any require-
ment. Standardization allows these features
to be incotporated into a well engineered,
compact, functionally styled package at an
unusually economical price.

McCURDY RADIO INDUSTRIES

TORONTO CHICAGO ° NEW YORK
[416] 751-6262 [312]640-7077 1201]327-0750
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General News

Dull Product Extending Slump?

Retailers Blame Labels At NARM’s Chicago Powwow

CHICAGO—Lacklustre product
was fingered as one factor contrib-
uting to the industry’s slump as top
Chicago retaifers got to sound off at
the National Assn. of Recording
Merchandisers Aug. 15 regional
meeting here.

NARM head Joe Cohen moder-
ated a panel discussion that found
Chicago dealers generally in agree-
ment on what has caused industry
problems and aligned on other top-
ics such as midprice product, home
taping. open display of tape, movie
soundtrack albums and home video
prospects.

The Drake Hotel a.m. session, at-
tended by about 100 persons. also
included NARM’s “Gift Of Music”
audio/visual presentation and a re-
port on latest developments in the
campaign.

Taking part in the panel discus-
sion were dealers Jim Rose (Rose
Records), Jon Shulman (Laury’s
Discount Records) Carl Rosenbaum
(Flip-Side Records) and Noel Gim-
bel (Sound Unlimited one-stop/
Sound Warehouse retail chain).

Cohen’s statement that the indus-
try no longer is “recession proof”
kicked off the session and Laury’s
Shulman picked up the ball by at-
tributing the industry’s woes to a
combination of reduced disposable
income and demographic shifts.

“The industry as a whole has not
been able to shift gears and react to
changes in taste and demographics.”
Shulman contends. “The records
being fed to them (consumers) are
not necessarily what they want to
buy at this point.”

Flip-Side’s Carl Rosenbaum feels
negative publicity has compounded
the problem.

Explains Rosenbaum. named or-
ganizer of the new local NARM
chapter, “The industry did a good
job of getting to every magazine and
telling everybody how bad we
were.”

Also noted Rosenbaum: “A lot of
the lack of sales has to do with a lack
of a lot of really good product to
draw customers in.”

Rose Records’s Jim Rose ex-
pressed concern about the ad money
shrinkage’s effect on business, and
Sound Unlimited’s Gimbel pointed
to product technical quality as an
area of concern.

“Manufacturers tell us there’s no
problem with quality. But still there
is a majority of returns that are a
problem,” states Gimbel.

Gimbel said strong British import
sales convince him a market for high
quality pressings exists.

Unanimous praise was voiced for
midprice albums which dealers say
are stimulating more multiple pur-
chases.

By ALAN PENCHANSKY

“Midline product has certainly
been a boon to many of us.” Jim
Rose explained. “Certain product
had reached a demand plateau and
it was unrealistic to keep it at $7.98
and $8.98.” he added.

Promotion of midprice records
has increased Flip-Side store traffic.
said Rosenbaum. A chain survey of
customers found 60% of midline al-
bum purchasers also left with a full-
price release.

Laury’s Shulman said he is mer-
chandising midprice product in
huge miscellaneous bins to increase
impulse sale potential.

“Multiple sales are a function of
how long you keep the customer in
the store and midline merchandise
has lengthened this period.” Shul-
man explained.

A glut of soundtrack product is
hitting the market this summer, but

. there is mixed reaction from dealers.

Gimbel points out that sound-
tracks are essentially *“one shot”
items, not contributing to catalog
sales or artist development.

“You've got to use it as a mer-
chandising tool to get them hyped
on another kind of music that will
keep them coming back.” Gimbel
says.

“It’s partially an economy meas-
ure on the part of the manufac-
turers,” relates Shulman. “It’s a way
of getting a new Willie Nelson al-
bum without going into the studio.”

Complained Rosenbaum: “Every
soundtrack that comes out is the next
‘Saturday Night Fever.” A lot of us
were victim of a super-hype on the
‘Urban Cowboy’ soundtrack.”

Asked about the effect of manu-
facturer cutbacks in merchandising
materials and services, dealers
pointed to excessive waste in the
past.

Observed Rose: “There was a
time when we were inundated with
display material. Now we have a suf-
ficient amount.”

Explained Rosenbaum: “We used
to have so much of everything that
we got fatand lazy. We don’tsee any
shortage.

“We have found the material is
there, the cooperation is there. the
promotion is still there—but now
you've got to go out and work for it.”

Gimbelsaid. “We’'ve alwayshad a
problem getting a good number of
displays. There have been some cut-
backs but it hasn’t affected us
much.”

In-store video merchandising.
tried by all panelists. is out of favor
with most today.

“For a while lots of tapes came but
then they stopped.™explains Rosen-
baum. “It’s a great way to sell rec-
ords but it’s also a real expensive
way.”

Says Shulman. “We tried video in
one store and found it didn’tsell any
records for us. Sure it attracted a lot
of kids. but they were watching the
TV and they weren’t browsing.”

Biggest dezaler gripes were regis-
tered when Cohen raised the subject

" of advertising:

Gimbel pointed out that the ad
money slowdown is contributing to a
drain of business to competing lei-
sure industries.

Gimbel also expressed dissatis-
faction with the high cost of radio
advertising today and said the glut
of record commercials on the air
waves reduced the effectiveness of
the message.

Said Rose. “The sorriest change is
how manufacturers now use adver-
tising as a way to make dealers take
in product. Certainly in a time of re-
stricted returns this 1s difficult for all
of us.”

Rose also laments the cut in fund-
ing for speciaity product such as
jazz.

“In the good old days two years
ago.” he explained, “there always
seemed to be enough money to go
around to experiment.”

The feeling that dealers should
have more control over how and
where the money is spent was ex-
pressed. ané Rosenbaum leveled a
blow at nationally prepared 60-sec-
ond spots which he said were less ef-
fective than locally produced dealer
messages.

Cohen then joined the discussion
to point out that increasing leisure
dollar competition from other indus-
tries was a factor to consider in
measuring record business advertis-
ing requirements.

Gung Ho Future

® Continued from page 6
tail traffic down 20%-25%.

“That statistic doesn’t hold with
the Record Bar,” Maier said. “I visit
your stores. I don’t feel like I'm in a
pressure cooker. You're in a choice
business.”

Maier said that Discwasher has
developed an improved record care
product which coincides with what
he hopes will be a general upgrading
of the entire industry.

Another speaker. Rich Lionetti of
WEA, termed 1980 a “hurdle year.”
He emphasized that industry firms
must coordinate with suppliers in
encouraging profitability. He sin-
gled out Record Bar for its slogan for
the WEA $5.98 midrange series in-
troduction, “we lowered the price of
gold but not the standards.”

Lionetti encouraged the conven-
tion to back the single price rise to
$1.69. He explained 45s are essential
for promotion.

Prizes Go To Top Employes Of Chain

® Continued from page 6

from Inner City Records while 10

other winners had their choice of
any 25 LPs from the jazz catalog.
Ken Why, Gautier. Miss., won the
big casino night prize, a five-day
Utah River raft trip plus $200
spending money.

Debie Kallerup. Maplewood,
Minn., takes a companion of her
choice to Gotham for a weekend of
Broadway musicals plus spending
money and Jerry Young. Wilming-
ton. N.C., toted home a video
recorder.

The more than 200 Bar employes
saw three movies: “The Blues Broth-
ers.,” “Urban Cowboy” and a pre-
view of “Breaking Glass.”

On other levels: Scott Edwards,
Maxell advertising rep. delighted
conventioneers with four good color
tv spots. The finale spot in which a
staid English butler serves a hip mu-
sic fan with a Maxell Wagnerian
tape should move plenty of blanks.
Maxell also previewed some ex-
tremely good in-store merchandis-
ing pieces along with a folder full of
new four-color sales literature.

The firm is also providing dealers
this fall with new multiple-act pic-
tures and bins together with a metal
tape light box for highlighting prod-
uct.

The Fussell Brothers, Bruce. Mor-
row. Ga.; Matt, Milledgeville. Ga.
and Paul, Norfolk, Va. probably

hold the frater record for U.S. chains
as managers of three Record Bar
stores.

Nina Hagen. a reggae singer who

bows via CBS distribution in a

couple of weeks. turned on visitors to
the CBS suite. The room was jum-
ping constantly with an excellent ar-
ray of in-house videotapes of estab-
lished as well as newcomer talent.

RCA/A&M had the largest label
contingent with more than 25 na-
tional and regional attendees. Char-
ley Hall, Dave Wheeler. Arnie Or-
leans and Larry Gallagher

auditioned new albums by Dolly

Parton and Porter Wagoner, Razzy
Bailey and a best of Ronnie Milsap.

NEW YORK—Disco, battered
in the major U.S. urban areas by
a fluctuating economy and flag-
ging public interest. is hotter
than ever in the middle Ameri-
can states.

A survey of record pools repre-
senting disco deejays from Penn-
sylvania to Washington state
% shows that new clubs are open-
ing. greater radio support of the
music played in discos is surfac-
ing, and by and large the disco
sound and concept are enjoying
continuing popularity in spite of
some inroads made by Southern
country rock, new wave and pop.

The trend is ironic. especially
in view of the fact that many of
the states surveyed were among
the last to embrace the disco con-
cept, and did so only after the
“Saturday Night Fever” movie

POOL SURVEY
Disco Thriving In
Heart Of America

By RADCLIFFE JOE

exp oded in 1977.

In Pennsylvania. the Phila-
delphia-based Pocono Record
Pool represents 100 active dee-
jays across the state. Frank
Lembo. the pool’s president.
statzs that there is a healthy
growth in the disco business in
his state, with new clubs opening,
and existing clubs expanding
and upgrading their sound and
light systems.

The dominant sound in that
arez is r&b. And the r&b dance
music sound is also receiving
wide support from area radio sta-
tions which, according to Lembo,
are heavy into r&b program-
minz.

“People in this state are still
partying at the discos,” states
Lemrbo. “and club owners are ris-

(Continued on page 38)

A ‘Modestly Bullish’
N.Y. NARM Huddle

By IRV LICHTMAN

NEW YORK A modestly bullish
business tone, a substantial endorse-
ment of label midlines and a call for
manufacturer advertising support at
a time when the industry needs it
most, underscored a panel discus-
sion at the New York regional
Wednesday (20) hosted by the Na-
tional Assn. of Recording Merchan-
disers.

NARM officials said that 125 had
paid $25 to attend the regional here,
part of the first non-free NARM re-
gional series in its four year history.
Label representation was spotty. and
a contingent of 10 from Elroy Enter-
prises, which services the 31-store
TSS/Record World chain, led the
merchandiser showing,

The panel. which was consistently
advised by Joe Cohen, NARM exec-
utive vice president, to avoid direct
references to pricing and product ti-
tles. consisted of Ben Karol of the
King Karol chain: Michael Cono.
president of All Record Distributors
and Music Warehouse: Burt Gold-
stein, vice president of Crazy Eddie
Record & Tape Asylum, and Steve
Kugel. vice president of operations/
sales at Transcontinent Record
Sales.

The panel basically replied to top-
ics of discussion advanced by mod-
erator Cohen and covered the state
of the economy. midline albums, ad-
merchandising support, sound-
tracks/cast albums, home video, au-
dio tapes and NARM'’s “Gift Of
Music” program (favorably received
by the panelists. including Karol,
who stated, “It’s like chicken soup. it
can’t hurt.”).

Each panelist noted an improved
business climate. most notably Kar-
ol, who ¢laimed his chain had had
its biggest July ever, “bigger than
Christmas” (later he elaborated on
this statement to note that he had
sold $1 million worth of recordings
at his locations last month).

Crazy Eddie’s Goldstein stated
that he could point to getting his em-
ployes into a “positive mode” as a
factor in improved business. But it
was Karol, an adamant advocate of
catalog. who added this philosoph-
ical touch: “Our business is based on
all music ever written and customers
are still buying everything ever re-

cord2d. We find that business is just
as good as ever and still growing.”

On midlines, the only negative
view registered came from Michael
Cono, who claimed that $5.98s had
eliminated proper profit margins
from stores who “live on selling old
product and have customers willing
to pey top dollar for it.”

Goldstein. replying that “it’s not
that way for us.” said midlines still
offered enough of a profit margin
even at a discount price of $3.99.

Termed “very successful” by Kar-
ol. he explained that the midlines
were put into dump displays without
a lot of “fanfare” and customers
think “we’re running a sale with art-
ists who have demonstrated their
ability to sell records.”

Thke panelists generally ap-
plauded relationships with label
merciandising staffers despite staff
cutbzcks. Yet Goldstein felt it was
difficult to get field attention outside
of ‘Manhattan locations. such as
New Jersey. Westchester and Long
Island.

In a paraphrase of Cohen’s state-
ment that for manufacturer’s to cut
back on advertising when more ag-
gress ve pursuit of the consumer’s
leisure time dollar is necessary is like
“stopping a walch to save time.”
Burt Goldstein stated. “The manu-
facturer has tried to stop the clock.
We need more aggressive manufac-
turer-produced spots.” He did. how-
ever, state that too much time on
spots available was given over to the
product, rather than to enough time
to tell the listener “where the music
is avzilable.”

Mike Cono noted that “no other
industry would take a cutback ap-
proach during a soft sell time when
we’re suffering ... when you’re
down, you've got to fight harder and
advertising is the best weapon.”

Karol centended that airplay was
the key to sales and advertising had
to be “carefully weighed in terms of
dolla-s spent. It’s detrimental to pro-
mote price more than product.
That’s the reason I’'ve witnessed the
demise of thousands of competi-
tors.”

On the subject of prerecorded

(Continued on page 83)
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Billboard
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The International Music-Record-Tape Newsweekly
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Commentary

I'd Hate To Agree With Sam

By CHARLIE DARWIN

Sam was a hot dog vendor with a roadside stand. He only of-
fered three types of hot dogs, but he sold hundreds of them ev-
ery day. He advertised to hungry people, worked hard at his
business and offered his customers a quality product at a rea-
sonable price. - :

Then, Sam’s son, Sam JIr., came home from college. Sam Jr.
told his dad that there was a terrible recession going on, and so
Sam started to take steps to avoid the recession. He dropped his
advertising, quit making so many hot dogs each day and de-
cided to not work so hard.

Soon business started dropping off, and Sam had to agree
with Sam Jr. that it was a “terrible recession.”

Following our latest round of pleading with the record com-
panies for promotional service, and after reading the laments of
record company execs about dropping sales, we’ve come to the
conclusion that the record promotional people are a lot like
Sam.

We are situated in a small market, simulcasting a wide-open
adult contemporary format to about 20.000 listeners and the
Good Lord only knows how many vacationers and travelers.
Our last ARB gave us a 90-plus cume. .

And yet, over one-half of the 28 record companies that we've
written on a regular basis refuse to provide us with any promo-
tional service, and another quarter only give us scattered or par-
tial service.

As a service to our listeners. we buy as many of the disks as we
can lay our hands on in local outlets. It recently took us eight
weeks to special order a copy of Jennifer Warnes’ “When The
Feeling Comes Around.” .

Due to the fact that we do not have many of the top charted
records we are forced to play more oldies to obtain a balanced
rotation. This is great for oldie sales. but doesn’t accomplish
much for current LPs or 45s.

If conversations with other small station programmers are

any indication, most small-to-medium-sized stations are in the
same boat as we are—little or no promo service.

And that is the start of a chain reaction.

1) The fewer new, quality records we receive, the fewer we
will play on the air.

2) The fewer we play on the air, the fewer the number of
people that will hear the new products.

3) The fewer the number of people that hear the new prod-
ucts, the fewer that will buy them.

4) And the fewer that buy them, the more a record company
exec, far removed from Salida, Colo., will complain about sales.

One plus one doesn’t equal three, so why, when times turn a
bit tough, should record promotion folks pare their lists of sta-
tions, or refuse service to the very people who just might help
put some life back into the business?

‘There are thousands of
untapped buyers out there’

It is time for promotional people to quit worrying about
whether a station reports to Billboard or not, or whether a sta-
tion serves a market of 5,000 or 105.000. There are literally
thousand of untapped record buyers out there in small markets
who may never hear that new release that the company is so
strong on.

Either record labels change their policies, or we sit back and
agree with Sam.

Charlie Darwin, program director of KVRH-AM-FM in Sa-
lida, Colo., bills himself as “The World’s Ugliest Disk Jockey.”

Speaking Of ‘Silent’ Deletions

By THOMAS E. DEWS

As a retailer and one-stop 1 have no control over what a
record manufacturer may delete from his catalog. And since
normal deletions do not affect my returns percentage, I do not
really care.

But now that “silent” deletions are beginning to account for
most of my returns percentages. it is time that a protest be
registered. ’ .

If labels want to delete product. fine. but they should give the
trade adequate notice. And returns of silent deletions should
not be charged against returns quotas. A merchandiser should
be authorized to return any deletions without penalty to his re-
turns percentage.

They shouldn’t be charged
against returns percentages

In the retail record and tape business customer satisfaction is
the name of the game. Butsilent deletions often make this diffi-
cult to achieve.

We have always been told by manufacturers that only defec-
tive merchandise should be accepted back from our customers.
Further. that it should be done on an item-for-item basis. ex-
changing the same title the buyer has returned.

However. when an item has been deleted without notice such
a policy creates all kinds of difficulties. It makes for friction be-
tween us and the manufacturer, but even more importantly be-
tween our stores and their customers.

If we are out of a replacement we special-order one. only to
find out a week or so later that it is no longer available. It has
been deleted silently. We then have to give the customer a dif-
ferent item. This often leads to bad will and the opinion by
some customers that our employes are incompetent. Future
sales of all product can suffer.

With cash flow now a problem for all. silent deletions also in-
hibit the ability of a retailer to keep an adequate stock of cur-
rent produet. If we can’t return deletions outside our returns
percentage. we lose purchasing power for new titles.

A silent deletion policy thus creates an insidious anomaly.
Retailers are unable to return legitimate overstock and defec-
tives to reduce fiscal and physical problems, and they are
unable to buy other merchandise that would. or might sell. and
thus help both retailer and manufacturer.

Still another effect of silent deletions is to stimulate home
taping by the consumer. Surely there are some who tape the
playable portions of the defectives they return, for which they
then receive another item from the dealer.

The result—they wind up with two albums for the price of
one.

The cumulative effect of silent deletions is to deter business
growth at all industry levels—retail. wholesale and manufac-
turing.

Thomas Dews is vice president and treasurer of Rock-A-Rolla
Records, one-stop and retail chain with outlets in Flint, Saginaw
and Owosso, Mich.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.

Letters To The Editor

Dear Sir:

On behalf of all tegitimate record retailers I'd like to
say this to the person who wrote in recently about buy-
ing promotional records in the Denver area:

Every time you buy a promo you rip-off record com-
panies, artists, writers, publishers. ... and other per-
sons who buy regular albums at legitimate record
stores. You are part of the reason albums cost so
much. You think you are above us all by taking special
privileges. Don't come to me if you ever get ripped-off.

And to those who “acquire” these promos for distri-
bution and sale: You are the real rip-offs. You get
something for nothing and a 1,000% markup. You also
seem to feel privileged.

Finally, to the labels, artists, writers and others who
create records for us: Do you really know how much
money is being stolen from you? Add it up, sometimes.
The figure is astronomical. We don't need anyone

across the street selling promos. We have enough prob-
lems as it is.

We work hard for you selling your product, so why
don't you work for us too, and somehow control this
problem? You'd save millions of dollars, and probably
some jobs.

Spero Razatos
Krackers Records & Tapes
Aurora, Colo.
Dear Sir:

As a record merchandiser, | have been hearing and
reading about record company executives and their
concern for the negative impact of home recordings on
prerecorded tape sales.

| have just received two new releases. Both were
shipped without tapes. In order to enjoy these releases
via my 8-track | will be forced to record them myself.

If there is so much concern over the extent of home

recording why can't the record companies release new
LPs, 8-tacks and cassettes at the same time?
Rick Markman
Buyer, NCS Records & Tapes
Anateim, Calif.
Dear Sir:
| recently attended a concert, Deep Purple, in Hous-
ton and | was very disappointed. Much to my amaze-
ment the group consisted only of a few of the original
members, although the advertisements didn't inform
the public of this.
| know this happens all the time, but | think some-
thing should be done about it in the future. We all
know that this type of thing could be considered false
advertising, and thus unlawful.
Gary M Seline
Horizon Entertainment
Austin, Tex.
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LOS ANGELES —The necessity
of utilizing independent promotion
firms in conjunction with label pro-
motion staffs and the role they play
in breaking a record in the market
today were topics discussed at the
Conference of Personal Managers,
West’s seminar on record promotion
Aug. 14 at the Beverly Hills Hotel.

Danny Davis, senior vice presi-
dent of promotion for Casablanca
and the only non-independent pro-
moter of the four panelists, urged the
audience to become familiar with
what promotion is all about and re-
alize how difficult it is to geta record
played. hence the need for inde-
pendents keenly attuned to the mar-
ket.

“Radio is at this moment a com-
plex, rigid animal and it would be-
hoove all of you to understand it.”
he said. “l urge you to make yourself
familiar and conversant with it.”

Davis said that despite the fact he
has a staff of 38 working promotion
(26 strictly for Casablanca and 12
“triple baggers™ who work for Poly-
dor and Mercury as well as Casa-
blanca as a result of PolyGram’s re-
cent restructuring), he is a staunch
advocate of the independents.

He thinks they are particularly
important in the primary markets. *1
think the essence of the indies is that
they get you the primary stations
when it's needed. They just do a bet-
ter job of catering. of romancing.”
This is partially due to the fact that
independents are highly selective in
the records they decide to promote,
only handling three or four ata time
and only those they believe will be
big hits. Staff promotion people. on
the other hand. might work any-
where from 8 to 15 records at a time,
receiving new product weekly.

“A record company promotion
man in the field represents the la-
bel’s entire artist roster, said Dennis
Laventhal. a principal in Music Vi-
sion. an independent promotion
firm.

By KAREN KELLY

“It’s a difficult situation when you
have 12. 14 or 15 different records to
work and you’re promoting to a sta-
tion in a market like Seattle (a pri-
mary market).

“The independent promotion
man carries many fewer records and
gets to set his own priorities with
what he’s doing. Because of that. the
independent promotion man gets to
the point where he is building credi-
bility between himself and radio
personnel.”

Laventhal said Music Vision
works on four or five records max-
imum at a time and it's highly un-
usual for them to pick up more than
one record a week. Normally. he
said. it's about one every three
weeks.

Craig Dudley. vice president of
promotion for Scotti Bros. Manage-
ment, said the firm turns down
about 80% of the product it is asked
to promote. “The main reason for
that is we have input from radio sta-
tions on a daily basis so we know
what they want.” he said. “If you
bring us what we know they want
we’ll put the two together.” He said
his firm won’t work more than four
records at a time.

Davis noted that although all
productis considered to be a priority,
there are “unfortunately” some proj-
ects that weigh heavier than others
because of their hit potential. These
oftentimes are given to independ-
ents to work on while the staff takes
on projects that are not as important
but still have “a shot.”

He said this sometimes causes a
feeling of resentment among his
staff toward the independents but,
“I tell them it’s their tracking sheet—
it looks good for them.” The impor-
tant thing. he said, is not so much
who gets a record added to a sta-
tion’s playlist, but that it is added.

Lenny Beer, a principal in Music
Vision, stressed the importance of
promotion as a coordinated effort

BAY AREA COUNTRY MUSIC CITADEL
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among independents and staff be-
cause of the rigidity of radio.

“Radio is such an incredibly inse-
cure business with people who are
living and dying by Arbitron ratings
that come out every four months.
You hear about radio guys who are
losing their jobs and getting another
job and losing it and ending up with
three or four jobs in one year. So
they want absolute belief from the
label. from the independent. from
the other stations they talk to, from
everyone, so they feel they are mak-
ing the right decision when they go
with a record.”

When asked by one of the 50 or so
in the audience how record com-
pany cutbacks have affected promo-
tion, Davis said, “Obviously eco-
nomics plays a part in it and there
has been a backing off at the record
company level.

“There were extensive monies
being paid along the line to.secure a
hit record. Those kind of monies
may not be available now. but their
(independents) services are still
sought after and needed. There is no
backing off on our commitment to
hit product.”

Davis noted that promotion de-
partments are under fire at many
record labels for the amount of
money being spent on independents
but they do everything they can to
keep them. “Anyone worth his salt
knows the independents are impor-
tant.” he said. “They have been in-
strumental in making a lot of hit rec-
ords.”

Laventhal. Beer and Dudley said
they have not felt any slowdown in
their businesses as a result of the cut-
backs.

Laventhal declines to give an esti-
mate on the cost to a client of an in-
dependent promotion campaign,
saying “there is no ballpark.” Sher-
win Bash, president of the Confer-
ence of Personal Managers. West,
put the price in the “ballpark™ of
$100.000.

Mature Lyric Content Of Disks
Guiding Oakland’s KNEW-AM

OAKLAND. Calif. — Precision
programming of music that caters to
the Bay Area taste by avoiding slick-
ness and emphasizing mature lyric
content is the secret of the success of
Metromedia’s country outlet here,
KNEW-AM.

The station. which won Bill-
board’s 1979 major market country
station of the year award, is spear-
heading a continuing interest in
country music here to the extent that
the station scored a 2.9 share in the
April/May Arbitron, up from 2.6 a
year ago.

General manager Verner Paulsen
acknowledges that “Country was
late pulling into this market even
though it was making itin New York
and Chicago, and this was due
partly to San Francisco’s image as a
sophisticated city. But we have a tre-
mendous proliferation of lifestyles
and ethnic types here.

“Being here in Oakland we sit at
the heart of a population center in
the East Bay where you'll find urban
areas, suburban areas and rural
areas. We're strong in many areas of

By JACK McDONOUGH

Frank Terry KNEW mmlng man
wakes up the Bay Area with urban
country music.

our home county of Alameda.
“We're strong in Contra Costa

County. We're strong up in Santa

Rosa. and we’re strong down in

Santa Clara County and the San
Jose area.” Paulsen adds.
(Continued on page 60)

No End Seen For Rock

LOS ANGELES—The rock radio
mainstream has been consistently
widening and changing since the
late *70s with the end of rapid evolu-
tion being nowhere in sight.

While most industry observers
still approach the rock-oriented ra-
dio spectrum in terms of such mid-
"70s categorizations as AOR. Top 40
and r&b—in reality, the mainstream
has blossomed into a multitude of
formats and genres that criss-cross
and overlap.

The most noticeable turn-of-the-
decade changes include the emer-
gence of a widening mainstream,
which includes a new level of “top
tracks” programming awareness.

With the rock era growing past its
first quarter-century mark and the
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Promotion Pro: Boston’s Jerry Brenner prefers radlo promotnon to retanlmg,
although he's in a position to do both.

JERRY BRENNER

Promoter Challenges
Excessive Research

BOSTON—As independent pro-
motion men go, Boston’s Jerry Bren-
ner has unique qualifications: He
owns part of a [2-store retail chain,
enabling him to track consumer de-
mand for a disk from the front coun-
ter and alert radio stations to early
buying patterns.

He is also an outspoken critic of
programming that is solely in-
fluenced by advertisers who are
forcing radio to adopt formats to fit
the narrow demographic needs of ad
agencies.

He blames some of radio’s prob-
lems on *“too much research.” which
cramps creative programming ef-
forts.

He won't hesitate to go after sec-
ondary market stations in order to
break a record on the belief that suf-
ficient action will force larger sta-
tions to pick it up. Some promoters
only bother with big market report-
ing stations.

And Brenner thinks AM radio
will evolve into a more potent force
only by adapting some of FM’s pro-
gramming techniques and formats.

“FM radio is doing a job on AM
and everybody says it’s the signal.”
Brenner maintains. “But it’s not the
signal. It’s the music. Most AM pro-
grammers think they can’t take the
18-24-year-old males away from
FM. but they’re wrong. I think they
stand an excellent chance of doing
it.”

“It’s the advertisers who are dic-
tating what the radio stations do,” he
says. “Certain songs, certain music

By MIKE HARRISON
post-war baby-boom generation
heading into its 30s, the breakdown
of reck music into packagable de-
mographic and psychographic pro-
gramming approaches has become
increasingly complex.

The mainstream of musical pref-
erences has widened considerably
with numerous types and styles of
music all vying for mass consump-
tion.

The major question facing radio
programmers as they position their
stations for competitive combat is
how far can they go in trying to span
this widening gamut of age differ-
ences and lifestyle preferences with-
out falling victim to the pitfalls that
can accompany trying to be all
things to all people.

© up in radio.”

attract females. The advertisers are
placing their dollars with a target
audience of females 18-34.

“But you can’t just throw away the
teens or the 25-49-year-olds.” he
adds, predicting that things will
have to change.

“Radio today is more comput-
erized than ever.” he explains. “Lots
of consultants telling people what to
do. coming in with research teams
and all that balony. In the old days if
a radio station heard something and
liked it, it played it.

“There’s too much research now.
Everybody’s looking for the same
demographic. so somebody has to
lose. When you have six stations in
the same market going, after the
same audience something has to
happen.

“There’s a blg revolution coming
Brenner says. “The
others will have to come up with a
new game.”

Some of the things Brenner sees
coming is a return to personality ra-
dio and more mass appeal formats.

What makes Brenner stay with in-
dependent promotion when he
could be an executive in a thriving
retail chain?

“First of all Boston is a tre-
mendous radio town.” he says. “And
New England is a big territory with a
lot of good people willing to take a
shot on a record. My success as a
promotion man is because I'm con-
sidered an expert on the market.”

(Continued on page 24)

Changes

Some, of course. go for the largest
possible audience. while others play
it safer with more specific. tight-tar-
get approaches. Thus. the range of
stations falling under the AOR/Top
40 umbrellas includes such diverse
approaches as modal hard rock (also
commonly referred to as rock’n’roll
radio). soft rock. all-purpose AOR,
adult AOR, and countless variations
on a theme which can be called “top
tracks” radio.

This widening mainstream is
directly attributable to the contin-
uing maturation and diversification
of public tastes along with the result-
ant fractionalization of an increas-
ingly competitive media.

Adding to the challenge facing

(Continued on page 30)
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‘Radio Programming Meet Ignores Labels

e Continued from page |

plays records and the criteria for playing those records. I'd ask
them to investigate what’s going on in countries like Canada
and England that have similar tastes so they can be abreast of
musical trends because they will eventually be coming to the
States. ’

“I'd make sure
they have a blend of
music on their station
including black mu-
sic. pop and adult
contemporary and to
get in touch with
what is going on.

“The reason why
people aren’t buying
new records is be-
cause radio is not ex-
posing new product.
Both industries are
having a tough time.”

*  x

Rip Pelley, director
of field operations,
Elektra/Asylum:

“I would hope pro-
grammers would deal
with the radio and
record industries as a
whole at their con-
vention. I hope they'll take into account the problems the
record industry has experienced in the past couple of years:
cutbacks and diminished sales.

“We obviously need each other. I hope they’ll cooperate in
terms of helping to get new product éxposed and in max-
imizing our sales potential by not playing entire albums
straight through.

“Radio and record companies have an age-old relationship
where we want to break new acts and they want to get ratings.
That’s not going to change. But hopefully even without record
company presence there this year. there will be a discussion of
both industries’ mutual needs.”

S

Harold Childs: ‘‘Radio is not expos-
ing new product.”

Ed Hynes, vice president of national promotion, Columbia
Records:

“Our relations with radio are generally good. The record
business is solvent. Although there are few 10 million unit
sales any more. we are still here. and we have to work closely
with each other.

“We will continue to make good viable records to support
radio, which in turn will help us.”

*  *x x

Arnie Handwerger, vice president of promotion, JEM Rec-
ords:

“In my opinion the greateststress in contemporary music in
the 1980s should be toward individuality in programming.
Musically. the majority of radio stations within a specified
format arc drawing from the same core list of established art-
ists. While I would not advocate a total diet of previously
unexposed talent. I would ask radio to be more open-minded
in its approach.

“Every record re-
leased represents a
sizable investment in
time. creative effort
and promotion. Take
a few calculated risks
and give more of this
music a legitimate
chancein the market-
place.

“The people pick-
ing the music are
knowledgeable pro-
fessionals. Give them
the trust and respect
they deserve. If they
decide to take a
chance don’t bury the
record. Give it the
same ecxposure a
record by an estab-
lished artist would
get. Then if there is a
negative response—
or none at all-back
away. But more often
than not I think you
will be pleasantly surprised by the results.”

*  x X

Rip Pelley: *‘| hope the convention

takes into account the problems the

record industry has experienced in
the past couple of years."

Bob Smith, vice president promotion, RSO:

“I' would like to see radio program to a wider demographic
target audience by dayparting carefully the music it plays.
Obviously its audience shares could be increased and at the

same time, a greater variety of music would be exposed which
certainly benefits our industry.

“Looking back over the past few months. has radio forgot-
ten the younger audience that controls the dial in the sum-
mer?

“Is it possible that radio has lost touch of the fact that the
huge 18-34 audience was raised on rock’n’roll? Whatever
happened to mass
appeal radio?”

* * *

Scott Kranzberg,
promotion vice presi-
dent, Boardwalk En-
tertainment Co.:

“Look at any mu-
sic paper or tip sheet
and you'll find a pro-
motion man’s dream:
charts full of artists’
names that a year ago
no one knew. Despite
the hard times we're
in. new talent contin-
ues (o break through.
and radio exposure is
an important reason
why.

“From a record
man’s vantage point,
i's especialZly grat-
ifying to see this
openness. We've had to cut back on so many of the giveaways
and special promotions that we’ve always assumed were part
of breaking a new act. but rather than complain. radio people
responded to our limited budgets with great understanding.

“That made it possible for the record companies to keep
taking chances on new talent. and also made us aware of our
responsibility to be more selective than we've been in the past.
Just as we are learning to make judicious releases. broad-
casters with foresight are realizing that it’s now taking longer

o gauge sales re-
sponses at the store
level.

“Where a record
used to have threc
weeks play before
being dropped or
switched to another
rotation, the soft re-
tail market today re-
quires twice that time
to judge response.
None uf who depend
on the music business

. for our livelihood can
3 afford to give up on
P e L e product as fast as we
Vince Faraci: **‘Rock 'n’ roll willnever  once did. Thats a
die.” simple fact of sur-

vival,

“IUs also true that the median age of our society is shifting
upward, and this will demand adjustments as well. The cur-
rent median of 34 is already at the uppermost limits of the tar-
get audience sought by most contemporary music stations.
The broadcasters that will succeed at holding onto this au-
dience will be the ones that can accommodate them with a
wider range of programming. These post-war boom babies
have lived through a lot of different pop i usic styles and they
wantstations that will give them that variety. They want more
versatility, more old
favorites just
more music.

“Changing with
the times. no matter
what your business.
often demands
breaking with the
conventional  wis-
dom. In our line. that
means challenging =
assumptions about
our demographic 4
projections. Can we
continue to assume
that active listener e
requests are coming
from the same hand-
ful of determined
teenagers. and that
we needn’t bother to examine those patterns more closely?
Can we go on accepting the archaic notion that AM equals
Top 40?

“This latter point is especially critical, because old myths
like this die hard. even when the facts suggest otherwise. Ask
Al Casey at WHB-AM., or Mike McVay at WAKY-AM or

Danny Davis: ‘““The ear ounts for
something.”
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Ed Hynes: ‘‘We have to work closely
with each other.”

John Lander at KCB-AM—they proved that AM is not a for-
mat. .. it's simply a wave length. The resurgence of these sta-
tions is proof positive that the quality of a station is as good as
its content. That will be the challenge to programmers in the
'80s and it will matter little where their station lies on the dial.
“IU's up to us at the record companies to sign artists that
you'll want to play. and it’s up to you to give those artists the
fairest shot you can.
You’ve stuck with us
during our time of
readjustment. and it
made us all realize
that we're in this to-
gether. With an al-
liance like this. things
can only get better.”
*  * x

Richard Palmese,
vice president of pro-
motion, Arista Rec-
ords:

“1 once asked a
panel of radio station
gencral managers
how they viewed the
record industry. One
panel member re-
sponded. ‘Thank you
record industry be-
cause. unlike Fred
Silverman. we do not
have to spend mil-
lions of dollars to
seek out hit program-
ming. The record in-
dustry provides radio
with free hit pro-
gramming .. . hit rec-
ords.’

“Thank you radio for freely exposing our industry’s hit
product. Qur hit product. your programming. is music and
music is an art. We are in the arts and we cannot afford for the
human element to be missing. The institution of research sys-
tems active and/or passive has come about, and thatis fine.

*As businessmen we cannot do without them. The exclu-
sive reliance upon these systems. however. can cause loss of a
competitive edge. For it is the human element which has the
natural gift of creativity in programming. Therein lies the un-
derstanding that the
broadening of play- ; £ 4
lists. exposing new 4
music whether it be
r&b. rock. or adult, at
the right time will
build audience.
Spotting and going
with a trend has to
fare better than using
the computer as the
sole indicator of what
is up and coming.
The real money mak-
ing breakthroughs
are made by the most

Scott Kranzberg: Sees new talent
breaking through.

creative  in our
midst.” s
* x  * 7

Billy Bass, vice

president of promo-
tion and creative serv-
ices, Chrysalis Rec-
ords:

“New innovations
in home entertain-
ment. such as cable
television. cable ra-
dio. videodisks and
other assorted new
ideas. are sure to
make the 1980s an
exciting decade for broadcasters. °

“In the 1950s radio faced a major threat with the advent of
television. It not only met this challenge. but came up with
new and more economically creative styles of programming.

“The 1980s are commencing with many changes happen-
ing in the airwaves. As an example. KRLY-FM in Houston
and WVEE-FM in Atlanta are defying the current format
classifications. i.e.: pop. rock. country. r&b. The format
thev're using is targeted to appeal to a crossover audience
rather than one specified sector of the listening public. This
tvpe of innovative programming is just one example of vet
many undiscovered and undefined formats and program-
ming philosophies that will emerge from the broadcasting in-
dustry to meet the challenge of the coming decade.

" (Continued on page 30)
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Richard Palmese:

Understanding
the broadening of playlists.
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Billboard. Singles Radio Action

Playlist Top Add Ons Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Thursday (8/21/80)

PRIME MOVERS-NATIONAL

PAUL SIMON-Late In The Evening (WB)
DIANA ROSS—Upside Down (Motown)
GEORGE BENSON—Give Me The Night (WB)

TOP ADD ONS -NATIONAL

LARSEN-FEITEN BAND-Who'li Be The Fool Tonight (WB)
BOZ SCAGGS—Look What You've Done To Me (Columbia)
NATALIE COLE-Someone That | Used To Love (Capitol)

LARRY GRAHAM—0ne In A Million You (WB)
ROBBIE DUPREE—Hot Rod Hearts (Elektra)
QUEEN-Another One Bites The Dust (Elektra)

AUGUST 30, 1980 BILLBOARD

D —Discotheque Crossover KTKT;]:(I::D]" . KFAC—Tacoma WDRQ-Detroit WPEZ-Pittsburgh KTSA-San Antonio
° OHN-Don't You Wanna Play This o POINTER SISTERS—He's So Shy (Planet i i © ENGLAND DAN SEALS—Late At Night ©® [RENE CARA-F RSO
ADD ONS—The two key prod Game (MCA) e's So Shy ( ) ® AMYHOLLAND-How Do t Survive (Capitol) (iort) R ame (RSO)

ucts added at the radio stations
hsted; as determined by station
personnel.
PRIME MOVERS—The two
products registenng the great.
.est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS

LARSEN-FEITEN BAND—Who'll Be The Fool
Tonight (WB)

DELIVERANCE-Leaving LA (WB)

BOZ SCAGGS—Look What You've Done To Me
(Columbia)

* PRIME MOVERS:

CHRISTOPHER CROSS—Sailing (WB)
AIR SUPPLY—AIl Qut Of Love (Arista)
PAUL SIMON—Late In The Evening (W8)

\

BREAKOUTS

ELTON JOHN—Don't You Wanna Play (MCA)

PURE PRAIRIE LEAGUE—I'm Almost Ready
(Casablanca)

BOB SEGER—You'll Accomp'ny Me (Capitol)

KA-LA

& BOZSCAGGS—Look What You've Done To
Me (Columbia)

© PURE PRAIRIE LEAGUE-I'm Almost Ready
{Casablanca)

* AIR SUPPLY—AIl Out Of Love (Arista) 30-17
* CHRISTOPHER CROSS—Sailing (WB) 7-1
KHI-LA
© LARSEN-FEITEN—Who'll Be The Fool
Tonight (WB)
© DELIVERANCE-Leaving L.A. (WB)
* CHRISTOPHER CROSS~Sailing (WB) 157

+ BENNYMARDONES-Into The Night
(Polydor) 27-22

KRTH (FM)—LA.
* QUEEN-Another One Bites The Dust
(Elektra) 14-3

* ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA) 27-18

KCBQ—San Diego
© POINTER SISTERS—He's So Shy (Planet)
® LARRY GRAHAM—0ne In A Million You (WB)
* AIR SUPPLY—All Qut Of Love (Arista) 7-5
+ CHRISTOPHER CROSS—Sailing (WB) 2-1
KERN —Bakersfield

© DIONNEWARWICK—No Night So Long
(Arista)

® BOZSCAGGS— Look What You've Done To
Me (Columbia)

* AIRSUPPLY—-AIlIQut Of Love (Arista) 11-5
KUPD—Phoenix *

o PETER GABRIEL—Games Without Frontiers
{Mercury)

@ THE CARS-Touch And Go (Elektra)

+ DARYL HALL/JOHN OATES—How Does It
Feel To Be Back (RCA) 26-18

+ POCO-Under The Gun (MCA) 15-8
KOPA—Phoenix

© CHICAGO-Thunder And Lightning

(Columbia) KJRB—Spokane CKLW—Detroit © JOHNNY LEE~Lookin' For Love (Asylum) pras cations, Inc. No part of this publi-
' - —Detr u . cation may be reproduced, stored
. %:ﬁn:mr):n-wno Il Be The Faol o ?‘:g:lt:)EWMWICK—NonghtSoLong R —————— C ?H&TM“)“""S"" [2keSlitleRyhg o ELECTRIC LIGHT ORCHESTRA-AllOverThe | in @ retrieval system, or trans-

* PAUL SIMON~-Late In The Evening (WB)
24-15

* ELECTRIC LIGHT DRCHESTRA-AIl Over The
World (MCA) 14-8

® PURE PRAIRIELEAGUE-|'m Aimost Ready
(Casablanca)
* ?;;LII.;JOEI.—Don’tAsk Me Why (Columbia)
+ BOZSCAGGS—Look What You've Done To
Me (Columbia) 20-13
KENO—Las Vegas

© DARYL HALL/JOHN OATES—How Does It
Feel ToBe Back (RCA)

® DIONNE WARWICK—No Night So Long
(Arista)

* ﬂlgROSIA—You’re The Only Woman (WB)

* ALITHOMSON—Take ALittle Rhythm
(ABM) 12-6
KEMB—SanDiego

o ELTON JOHN—Don't You Wanna Play This
Game (MCA)

o BOB SEGER—You'll Accomp'ny Me
(Capitol)

* ll(:lglm LEE—Lookin’ For Love (Asylum)

* GEORGE BENSON—Give Me The Night
(WB)26-21

Pacific Northwest Region

® TOP ADD ONS

BOZ SCAGGS—Look What You've Done To Me
{Columbia)

JOHNNY LEE—Lookin’ For Love (Asylum)

LINDA CLIFFORD—Red Light (RSO)

* PRIME MOVERS

AIR SUPPLY—AIl Qut Of Love {Arista)

GEORGE BENSON—Give Me The Night (WB)
DIANA ROSS - Upside Dawn (Motown)

BREAKOUTS:

EDDIE RABBITT—Driving My Life Away
(Elektra)

QUEEN-Another One Bites The Dust (Elektra)

POINTER SISTERS—He's So Shy (Planet)

KFRC—San Francisco

© LINDACLIFFORD—Red Light (RSO}
© JOHNNY LEE—Lookin' For Love (Asylum)
* ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA) 19-14
+* DIANAROSS-Upside Down (Motown) 18-8
KYA—San Francisco
© STEPHANIE MILLS—Never Knew Love Like
This Before (RCA)
® FRED KNOBLOCK—Why Not Me (Atlantic)
* NATALIE COLE—-Someone That | Used To
Love (Capitol) 21-14
* ;gl{léwon-ute InThe Evening (WB)
KROY—Sacramento
® ROSSINGTON-COLLINS BAND—Don't
Misunderstand Me (MCA}
© DARYL HALL/JOHN OATES—How Does It
Feel To Be Back (RCA) -
* QUEEN—Another One Bites The Dust
(Etektra) 30-18
+* GEORGEBENSON-Give Me The Night
(WB)26-17
KYNO-Fresno
© EDDIERABBITT--Drivin' My Life Away
{Elektra)
® LARRY GRAHAM—One In A Miltion You (WB)
* jg“l'(.)m LEE—Lockin' For Love (Asylum)
15.
* MICKEY GILLEY—Stand By Me (Asylum) 21-
15

KGW-—Portland

® OLIVIANEWTON-JOHN—Xanadu (MCA)

o B0Z SCAGGS—Look What You've Done To
Me (Columbia)

+ EDDIE RABBITT-Drivin' My Life Away
(Elektra) 1510

* ROBBIEDUPREE-Hot Rod Hearts
(Elektra)23-10

KING—Seattle

© ENGLAND DAN SEALS—Late At Night
{Atlantic)

o BOBSEGER-You'll Accomp'ny Me
(Capitol)}

* JOHNNY LEE-Lookin' For Love (Asylum)
16-10

o DARYLHALL/JOHN DATES—You've Lost
That Loving Feeling (RCA)

+ GEDRGE BENSON—Give Me The Night
(wB)12-7

* AIRSUPPLY—AII Out Of Love (Arista) 13-4

© DIONNE WARWICK—No Night So Long
{Arista)

* GEORGE BENSON—Give Me The Night
(WB)19-14

* MRSUPPLY—All Out Of Love (Arista) 22-18
KCPX~Salt Lake City

® POINTER SISTERS~He's So Shy (Planet)

® GENESIS—Turn It On Again (Atlantic)

* AMBROSIA~You're The Only Woman (WB)

* AIR SUPPLY—AII Out Of Love (Arista) 19-13
KRSP—Salt Lake City

© ALSTEWART—Midnight Rocks (Arista)
© ALLMAN BROTHERS—Angelina (Arista)

* BOB SEGER-You'll Accomp’ny Me
(Capitol) 14-8

* BILLY JOEL~Don't Ask Me Why (Columbia)
10-5

KTLK—Denver

© QUEEN-Another One Bites The Dust
(Elektra)

® AMYHOLLAND —How Da | Survive (Capitol)

* IRENECARA~Fame (RSO) 14-7

* AIR SUPPLY—AIl Out Of Love (Arista) 16-6
KIMN—Denver

+ AMBROSIA—You're The Onty Woman (WB)
159 -

* KENNY LOGGINS—I'm Alright (Columbia)
29:21

KIR—Seattle

® BOZSCAGGS—Look What You've Done To
Me (Columbia)

© EDDIERABBITT--Drivin' My Life Away
(Elektra)

* GEORGE BENSON—Give Me The Night
(WB)13.9

* KENNYLOGGINS—I'm Alright (Columbia)
10-6

KYVX—Seattle

® BO0ZSCAGGS—Look What You've Done To
Me (Columbia)

© AL STEWART—Midnight Rocks (Arista)
* CARLY SIMON-Jesse (WB) 24-17

* PAULSIMON-Late In The Evening (WB)
1812

KCBN—Reno

® QUEEN—Another One Bites The Dust
{Elektra)

® LARSEN-FEITEN BAND—Who'll Be The Fool
Tonight (WB)

+ DIANAROSS—Upside Down (Motown) 24-
13

* PAULSIMON—Late In The Evening (WB)
2310

North Central Region

® TOP ADD ONS

AMII STEWART/JOHNNY BRISTOL—My Guy
My Girl (Handshake)

LARSEN-FEITEN BAND—Who'll Be The Fool
Tonight (WB)

OLIVIA NEWTON-JOHN—Xanadu (MCA)

* PRIME MOVERS

PAUL SIMON-—Late in The Evening (WB)

ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA)

QUEEN-Another One Bites The Dust (Elektra)

BREAKOQOUTS:

DIANA ROSS—Upside Down (Motown)
BILLY JOEL—Don’t Ask Me Why (Columbia)
ROBBIE DUPREE—Hot Rod Hearts (Elektra)

* ELECTRIC LIGHT DRCHESTRA—AIl Over The
World (MCA) 18-9 .

+ ROBBIE DUPREE-Hot Rod Hearts
(Elektra) 23-16

o AMIISTEWART/JOHNNY BRISTOL-My
Guy, My Girl (Handshake)

* ELECTRIC LIGHT ORCHESTRA~All Over The
World (MCA) 18-11

* QUEEN-Another One Bites The Dust
(Elektra)23-15

WTAC~Flint

® GENESIS—Turn It On Again (Atlantic)

® AC/DC—Shake Me All Night Long (Atlantic)

* PAULSIMON—Late In The Evening (WB)
249

* ELECTRIC LIGHT ORCHESTRA—AIl Over The
World(MCA) 27-8

1.96 (WZZR-FM)—Grand Rapids

* PAULSIMON—Late In The Evening (WB)
189

* DIANA ROSS—Upside Down (Motown) 28-
20

WAKY—Louisville

© DIDNNEWARWICK—No Night SoLong
(Arista)

® JACKSON BROWNE-Boulevard (Asylum)

* CARLY SIMON-Jesse (WB) 18-14

* PAULSIMON-Late In The Evening (WB)
27-10

WBGN-—Bowling Green

© |RENE CARA~Out Here On My Own (RSO)
® ALSTEWART—Midnight Rocks (Arista)

* BOB SEGER-You'll Accomp’ny Me
(Capitol) 25-18

* KENNYLOGGINS—I'm Alright (Columbia)
9-6

WGCL~Cleveland

® LARSEN-FETTEN BAND—Wha'll Be The Fool
Tonight (WB)

* PAUL SIMON—Late In The Evening (WB)
27-18
* QUEEN-Another One Bites The Dust
(Elektra) 14-8
WZZP—Cleveland

© EDDIERABBITT-Drivin’ My Life Away
(Elektra)

© DIANA ROSS—Upside Down (Motown)
* JACGKSON BROWNE —Boulevard (Asylum)
10-

+ BILLY JOEL—Don't Ask Me Why (Columbia)
16-11

WXGT—Columbus

© BOB SEGER-You'll Accomp’ny Me
(Capitol)

© DIANAROSS— Upside Down (Motown)
Q-102 (WKRQ-FM) —Cincinnati

* OLIVIANEWTON-JOHN—Magic (MCA) 16-
10

# BOZSCAGES—Look What You've Dane To
Me (Columbia) 29-20

WNCI-Columbus

© PAULSIMON-~-Late In The Evening (WB)
® |RENE CARA—Fame (RSO)
* DIANAROSS—Upside Down (Motown) 15-7

* GEORGEBENSON-—Give Me The Night
(WB)18-9

WCUE—Akron

© LARSEN-FEITEN BAND—Who'lt Be The Fool
Tonight (WB)

o 0'JAYS—Girl, Don't Let It Get You Dcwn’
(TSOP)

 CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic) 40-31

* OLIVIANEWTON-JOHN—Xanadu (MCA) 35-
28

13-Q (WKTQ)—Pittsburgh

* PAULSIMON—Late In The Evening (WB)
25-16

* BéLLY JOEL-Don't Ask Me Why (Cotum bia)
1913
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® AMIISTEWART/JOHNNY BRISTOL~My
Guy, My Girl (Handshake)

* PAULSIMON~Late In The Evening (WB)
16-10

* ROLLING STONES—Emotional Rescue
(Rolling Stones) 10-4

Southwest Region

® TOP ADD ONS:

OLIVIA NEWTON-JOHN—Xanadu (MCA)

POINTER SISTERS—He's So Shy (Planet)

NATALIE COLE—Someone | Used To Love
(Capitol)

* PRIME MOVERS

GEORGE BENSON —Give Me The Night (WB)

JOHNNY LEE—Lookin' For Love (Asylum)
O1ANA ROSS—Upside Down (Motown)

BREAKOUTS

EDDIE RABBITT—Driving My Life Away
(Elektra)

QUEEN-Another One Bites The Dust (Elektra)

ROBBIE DUPREE—Hot Rod Hearts (Elektra)

KILT—Houston

® POINTER SISTERS—He's So Shy (Planet)
© OLIVIANEWTON-JOHN-Xanadu (MCA)

* GEORGEBENSON-Give Me The Night
(WB)17-10

* WAYLON JENNINGS—Theme From The
Dukes Of Hazzard (RCA) 24-15

KRBE-Houston

© WILLIENELSON—On The Road Again
(Columbia)

® NATALIECOLE—Someone That | Used To
Love (Capitol}

* LARSEN-FEITEN BAND—Who'll Be The Fool
Tonight (WB) 23-18

* JACKSON BROWNE-Boulevard (Elektra)
14-11

KLIF-Dallas

© LENORE O'MALLEY—First Be AWoman
(Polydor)

o NEILSEDAKA-Letting Go (Elektra)
+ AIR SUPPLY-All Out Of Love (Arista) 25-11

* DIONNE WARWICK—No Night So Long
(Arista) 32-.24

KNUS-FM-Dallas

© PUREPRAIRIELEAGUE-I'm Almost Ready
{Casablanca)

© ALSTEWART—Midnight Rocks (Arista)

* GEORGEBENSON-Give Me The Night
(WB)18-12

* PAULSIMON-Late In The Evening (WB)
28.22

KFJZ-FM (2-97)—Ft. Worth

© ROBBIE DUPREE-Hot Rod Hearts
(Elektra)

® ENGLAND DAN SEALS- Late At Night
{Atlantic)

KINT—El Paso

o EDDIERABBITT-Drivin' My Life Away
(Elektra)

@ THE BROTHERS JOHNSON—Treasure
(A&M)

* ROLLING STONES— Emotional Rescue
(Rolling Stones) 13-9

* CHRISTOPHER CROSS—Sailing (WB) 15-10
WKY—0Oklahoma City

o DIONNE WARWICK—No Night So Long
(Arista)

© RAY, GOODMAN & BROWN—My Prayer
(Polydor)

* LIVINGSTONTAYLOR-First Time Love
(WB) 23-16

* OLIVIANEWTON-JOHN—Xanadu (MCA) 28-
18

KVIL-Dallas

® DIANAROSS-Upside Down (Motown)

+ COMMODORES—O0Id Fashion Love
{Motown) 15-8

* JOHNNY LEE~Lookin’ For Love (Asylum)
10-6

KELI-~Tulsa

o EDDIE RABBITT-Drivin’ My Life Away
(Elektra)

® QOLIVIA NEWTON-JOHN —Xanadu (MCA)
* PAULSIMON-Late In The Evening (WB)
126

% IRENECARA—Fame (RS0) 13-8
WTIX—New Orleans

® POINTER SISTERS—He's So Shy (Planet)}

® OLIVIANEWTON-JOHN—Xanadu (MCA)

* CARLY SIMON-—)esse (WB) 36-25

* AIRSUPPLY=~AIl Out Of Love (Arista) 22-17
WNOE—New Drleans

® POINTERSISTERS—He's So Shy (Planet)

® QOLIVIANEWTON-JOHN—Xanadu (MCA)

* [RENE CARA—Fame (RS0) 24-12

* AIRSUPPLY—AIl Out Of Love (Arista) 13-7
KEEL—Shreveport

© QUEEN-Anather One Bites The Dust
(Elektra)

® OLIVIANEWTON-JOHN—Xanadu (MCA)

* DIANAROSS- Upside Down (Motown) 16-4

* JOHNNY LEE-Lookin’ For Love (Asylum)
147

Midwest Region

® TOP ADD ONS

JOURNEY—Good Morning Girl/Stay Awhile
(Columbia)

ROBERT JOHN—Hey There Lonely Girl (EMI)

NATALIE COLE—Someone | Used To Love
{Capitol)

* PRIME MOVERS

AMBROSIA—You're The Only Woman (WB)
ROBBIE DUPREE—Hot Rod Hearts (Elektra)
JOHNNY LEE—Looking For Love (Asylum)

BREAKOUTS

ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA)

WILLIE NELSON—On The Road Again
(Columbia)

LARRY GRAHAM—OCne In A Million You (WB)

WLS—Chicago
® BOBSEGER-You'H Accomp'ny Me
(Capitol)

* PETER GABRIEL—Games Without Frontiers
{Mercury) 11-6

+ PETE TOWNSHEND—Let My Love Open The
Door (Atco) 15-10

WEFM —Chicago '
o JOURNEY—Good Morning Girl/Stay Awhile
(Columbia)
® GENESIS—Turn It On Again (Atlantic)

* THE CHARLIE DANIELS BAND—The Legend
0fWooley Swamp (Epic) 30-20

* LINDARONSTADT—ICan’t Let Go (Elektra)
1712 -

WROK-—Rockford

@ BILLY JOEL—Don't Ask Me Why (Cotumbia)

© NATALIECOLE—Someone That | Used To
Love (Capitol}

* AMgROSIA-You'reThe OnlyWoman (W8)
14 :

* ALITHOMSON-Take ALittle Rhythm
(A&M)9-5

(Continued on page 22)

e LIVINGSTON TAYI.DR‘-First Time Love

World (MCA)

* EDDIE RABBITT-Drivin’ My Life Away
(Elektra) 18-9

* MICKEY GILLEY—True Love Ways (Asylum)
23-13

€ Copyright 1980, Billboard Pubti-

mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Kansas.new single from their forthcoming album ‘Audio-Visigns?
See lo it that you hear it.

On Kirshner Records and Tapes.

And slay funed for the cross-country

KANSAS TOUR:

10/10,11 Dallas, TX 10/25  Huntsville, AL  ~1/10  Boston, MA 11/22  Philadelphia, PA 12/7 Jacksomville, F
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Billboard Sin

® Continued from page 20
WIFE—Indianapolis
® ROBERTJOHN-Hey There Lonely Girl
(EM1)

© LARRY GRAHAM—0ne In A Million You (WB)
WNDE-Indianapolis

® BILLY JOEL—Don't Ask Me Why (Columbia)

® LARRY GRAHAM~0ne In A Million You (WB)

* CARLY SIMON-Jesse (WB) 20-14

* ROBBIE DUPREE—Hot Rod Hearts
(Elektra) 12-7

WOKY—Milwaukee

© ROBERT JOHN-Hey There Lonely Girf
(EMI)

® BOZSCAGGS—Look What You've Done To
Me (Columbia)

+ DIANA ROSS—Upside Down (Motown) 30-
22

* JOHNNY LEE-Lookin' For Love (Asylum)
22.17

WZUU-FM—Mitwauk
© DIONNE WARWICK —No Night So Long
{Arista)

 EDDIE RABBITT—Drivin' My Life Away
(Elektra) 17-6

* ROBBIE DUPREE—Hot Rod Hearts
(Elektra) 23-17

KSLQ-FM -St. Louis
® CHICAGO-Thunder And Lightning
{Columbia)

© NATALIE COLE—Someone That | Used To
Love (Capitof)

* AMBROSIA~You're The Only Woman (WB)
22-14

+ ROBBIE DUPREE—Hot Rod Hearts
(Elektra) 17-10

KXOK-St. Lovis

KLEO -Wichita

9

WORC~—Hartford

les Radio Action .

Based on station playlists through Thursday (8/21/80)

WLEE—Richmond

WMJX (96X)—Miami

Ploylist Top Add Ons @
ylist Prime Movers

(WBYQ) 92-Q—Nashville

® BOZSCAGGS—Look What You've Done To
Me (Cotumbia)

® OLIVIANEWTON-JOHN—Xanadu (MCA)

* ROLLING STONES-Emotional Rescue
(Rolling Stones) 13-8

* AMBROSIA-You're The Only Woman (WB)
15-10
Northeast Region

® TOP ADD ONS

LARSEN-FEITEN BAND—Who'il Be The Fool
Tomght (WB)

ROBBIE DUPREE—Hot Rod Hearts (Elektra)

AMY HOLLAND—How Do  Survive (Capitol)

* PRIME MOVERS

PAUL SIMON—Late In The Evening (WB)

AMBROSIA—You're The Only Woman (WB)
ALI THOMPSON—Take A Little Rhythm (A&M)

BREAKOUTS:

OLIVIA NEWTON-JOHN —Xahadu (MCA)
CARLY SIMON —Jesse (WB)
BOB SEGER—You'll Accomp’ny Me (Capitol)

WABC—New York

* PAULSIMON-Late InThe Evening (WB)
32-23

* ALITHOMPSON-Take ALittle Rhythm
(A&M) 24-18

WXLO—New York

® JOURNEY-Good Morning Girl/Stay Awhile
(Cotumbia)

o ROBBIE DUPREE-Hot Rod Hearts
(Elektra)

 ENGLAND DAN SEALS - Late At Night
(Atlantic) 25-18

* JOHNNY LEE—Lookin’ For Love (Asylum)
15-4

KIOA—Des Moines

® CARLYSIMON- fesse (WB)

o ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA)

* KENNYLOGGINS—-1'm Alright (Columbia)
26-21

* JACKSON BROWNE—Boulevard (Elektra)
12-8

KDWB—Minneapolis
* JACKSON BROWNE—Boulevard (Elektra)
2313

+ DARYLHALL/JOHN OATES—How Does It
FeelTo Be Back (RCA) 16-12

KSTP—-Minneapoli
© GEORGE BENSON-Give Me The Night
(W8)
© PAULSIMON—Late InThe Evening (WB)

* AMBROSIA-You're The Only Woman (WB)
17-10

 NATALIECOLE-Someone That | Used To
Love (Capitol) 20-15

WHB—Kansas City

© WILLIE NELSON-0n The Road Again
(Columbia)
© DIANA ROSS— Upside Down (Motown)

* AMBROSIA—You're The Only Woman (WB)
17-11

+ PAULSIMON--Late In The Evening (WB)
23-13

KBEQ-—Kansas City
o THECARS-Touch & Go (Elektra)

® WILLIENELSON—-On The Road Again
(Columbia)

* ELECTRIC LIGHT ORCHESTRA-All Over The
World (MCA) 6-4

+ ROBBIE DUPREE— Hot Rod Hearts
(Elektra) 19-15

KKLS—Rapid City
© LARRY GRAHAM—0ne In A Million You (WB)

® BOZSCAGGS—Look What You've Done To
Me (Columbia)

+ KENNYLOGGINS—I'm Alright (Columbia)
16-9

+ ROBERTJOHN--Hey There Lonely Girl
(EMI) 21-17

KQWB-—Fargo

© GEORGE BENSON-Give Me The Night
(WB)

- o ELECTRIC LIGHT ORCHESTRA—All Over The
World (MCA)

 KENNY LOGGINS-I'm Alright (Columbia)
18-12

* DIANAROSS~Upside Down (Motown) 22-
14

® POINTERSISTERS—-He's So Shy (Planet)

o KENNY LOGGINS—I'm Alright (Columbia)

* KIMCARNES—More Love (EMI) 4-1

+ DIANAROSS—Upside Down (Matown) 5-2
WPTR-Albany

© GEORGE BENSON—Give MeThe Night
(WB)

® BOB SEGER-You'll Accomp'ny Me
(Capitol)

 PAUL SIMON-Late In The Evening (WB)
2121

+ AMBROSIA—You're The Only Woman (WB)
149

WTRY—Albany

* ROLLING STONES—Emotional Rescue
(Rolling Stones) 4-2

+ ROBBIE DUPREE-Hot Rod Hearts
(Elektra) 9-6

WKBW-Buffalo
© RAY, GOODMAN & BROWN—My Prayer
(Potydor)

e B0ZSCAGGS-Look What You've Done To
Me (Columbia)

* ELECTRIC LIGHT ORCHESTRA-AIl Over The
World (MCA) 16-11

* OLIVIA NEWTON-JOHN-Xanadu (MCA) 23-
14

WYSL-Buffaio
® MICHAEL JOHNSON-You Can Call Me Biue
(EMY)
® PLAYER-Givin' It Al (RSO)

* LIVINGSTON TAYLOR-First Time Love
(Epic) 22-18

+ DIONNE WARWICK-~No Night So Long
(Arista) 13-11

WBBF—Rochester
o EDDIE RABBITT—Drivin’ My Life Away
(Elektra)
® OLIVIA NEWTON-JOHN—Xanadu (MCA)

+ PAULSIMON-Late In The Evening (WB)
25-20

® OLIVIANEWTON-JOHN—Xanadu (MCA)

o BOBSEGER-You'll Accomp'ny Me
(Capitol)

* PAULSIMON-Late In The Evening (WB)
22-17

* AMBROSIA—You're The Only Woman (WB)
16-14

o BOZSCAGGS—Look What You've Done To
Me (Columbia)

® LIVINGSTON TAYLOR—First Time Love
(Epic)

+ DIANAROSS-Upside Down (Motown) 20-
12

* AMBROSIA-You're The Only Woman (WB)
11-5

WPRO (AM) - Providence

WRVQ-Richmond

® LIVINGSTON TAYLOR—First Time Love
(Epic) .
© AMYHOLLAND—How 0o Survive (Capitol)

* PAULSIMON-Late In The Evening (WB)
21-15

* ISAAC HAYES—It's All In The Game
(Polydor) 27-22

WPRO-FM—Providence
© AMY HOLLAND—How Do | Survive (Capitol)

® QUEEN-Another One Bites The Dust
{Elektra)

* DIRTBAND—Make A Little Magic (UA) 5-3

 PETETOWNSHEND—Let My Love Open The
Door (Atco) 9-7

WICC—Bridgeport
® BOZSCAGGS—Look What You've Done To
Me (Columbia)
© AL STEWART—Midnight Rocks (Arista)
* ll’:lélSIMON—Late InThe Evening (WB)

* AMBROSIA-You're The Only Woman (WB)
15-10

WBEN-Buffalo

® LARRY GRAHAM —0ne In A Million You (WB)
o KINKS~Lola (Arista)

 CARLY SIMON-Jesse (WB) 34-31

* ?;.IVMNEWON-JOHN—Xanadu(MCA)26-

Mid-Atlantic Region

® TOP ADD ONS

KENNY LOGGINS—1'm Alnght (Columbia)

LARSEN-FEITEN BAND—Who'll Be The Fool
Tomght (WB)

LIVINGSTON TAYLOR—First Time Love (Epic)

* PRIME MOVERS

PAUL SIMON—Late In The Evening (WB)

BOZ SCAGGS—Look What You've Done To Me
{Columbia)

AMBROSIA—Yau're The Only Woman (WB)

BREAKOQUTS:

GEORGE BENSON—Guve Me The Night (WB)

STACEY LATTISAW—Let Me Be Your Angel
(Cotilhon)

DARYL HALL/JOHN OATES —How Does it Feel
To Be Back (RCA)

WFIL—Philadelphia

+ AMBROSIA—You're The Only Woman (WB)
20-10

* GEORGEBENSON-Give Me The Night
(WB)9-5

WIFI-FM—Philadelphia

® LIVINGSTON TAYLOR—First Time Love
(Epic)
® GENESIS—Turn It On Again (Atlantic)

 DARYL HALL/JOHN OATES—How Does It
Feel To Be Back (RCA) 20-15

+ BOBSEGER-You'll Accomp’ny Me
(Capitol) 17-11
WPGC—Washington

o KENNY LOGGINS—I'm Alright (Columbia)

* BOZSCAGGS—Look What You've DoneTo
Me (Columbia) 18-9

* QUEEN—Another One Bites The Dust
(Elektra)23-15

WGH—Norfolk

* BILLYJOEL—Dan't Ask Me Why (Columbia)
1915

WRKO-Boston

e ROBBIE DUPREE-Hot Rod Hearts
(Elektra)

® LARSEN-FEITEN BAND—Who'll Be The Fool
Tonight (WB)

* PAUL SIMON-Late In The Evening (WB)
178

* CARLYSIMON-Jesse 127
WBZ-FM-Boston

® BILLYJOEL—Don't Ask Me Why (Columbia)
® CARLYSIMON-Jesse (WB)
F-105 (WVBF)—Baston

o POINTERSISTERS—He's So Shy (Planet)

® PURE PRAIRIE LEAGUE-|'m Almost Ready
{Casablanca)

* PAULSIMON-Late In The Evening (WB)
22-16

* JACKSON BROWNE-Boulevard (Asylum)
95

© DIONNE WARWICK-No Night So Long
(Arista)

@ ALSTEWART-Midnight Rocks (Arista)
* PAULSIMON-Late in The Evening (WB)
12-4

+ KENNY LOGGINS—!'m Alright (Columbia)
23-14

WCAO -Baitimore

® [RENE CARA—Qut Here On My Own (RSO)

® STACEY LATTISAW—Let Me Be Your Angel
{Cotillion)

 PAUL SIMON~—Late InThe Evening (WB)
24-18

* IRENE CARA—Fame (RSO) 21-16
WYRE—Annapolis

© KENNYLOGGINS—I'm Alright (Columbia)

@ STACEY LATTISAW—Let Me Be Your Angel
(Cotillion)

* AIRSUPPLY~-All Out Of Love (Arista) 13-6

* BOZSCAGGS - Look What You've Done To
Me (Columbia) 29-23

© AL STEWART—Midnight Rocks (Arista)

® DEVO-Whip It (WB)

* OLIVIANEWTON-JOHN—Xanadu (MCA) 31
25

* ROSSINGTON-COLLINS BAND—Don't
Misunderstand Me (MCA) 27-22

WAEB—Allentown

© LARRY GRAHAM—0One In AMillion You (WB)

® ROBERTJOHN—Hey There Lonely Girl
(EMI)

* IZ’AUI.SIMON—Late InThe Evening (WB)

118

+ BOZSCAGGS—Look What You've Done To

Me (Columbia) 22-16
WKBO—Harrisburg

© ARSEN-FEITEN BAND—Who'll Be The Fool
Tonight (WB)

® STEPHANIE MILLS—Never Knew Love Like
This Before (20th Century)

+ PAUL SIMON—Late InThe Evening (WB)
22-19

* llgl%NNYlEE—Lookin' For Love {Asylum)

WFBR—Baltimore
® LARSEN-FEITEN BAND—Who'll Be The Fool
Tonight (WB) .
© RAY, GOODMAN & BROWN—My Prayer
(Polydor)
* PAULSIMON-Late in The Evening (WB)
25-16

+ DIANA ROSS—Upside Down (Motown) 6-2

Southeast Region

BOZ SCAGGS—Look What You've Done To Me
(Columbia)

CARS—Touch & Go (Elektra)

DIONNE WARWICK—No Night So Long (Anista)

* PRIME MOVERS

PAUL SIMON—Late In The Evening (WB)
GEORGE BENSON —Give Me The Night (WB)
DIANA RDSS—Upside Down (Motown)

BREAKOUTS

OLIVIA NEWTON-JOHN —Xanadu (MCA)
AMY HOLLAND—How Do | Survive (Capitol)
LARRY GRAHAM—One In A Million You (WB)

WQXI-Atlanta
® QUEEN-Another One Bites The Oust
(Elektra)
® OLIVIA NENTON-JOHN—-Xanadu (MCA)
+ PAULSIMON-Late InThe Evening (WB)
25-22

* AMYHOLLAND—How Do | Survive (Capitol)
22-19
193 (WZGC-FM)—Atlanta
© CARLY SIMON-Jesse (WB)
+ OLIVIA NEWTON-JOHN—Xanadu (MCA) 21-
13

+ BOBSEGER-You'll Accomp’ny Me
(Capitol) 22-19
WBBQ-Augusta

© AMY HOLLAND—How Do | Survive (Capitol)
® OLIVIA NEWTON-JOHN—Xanadu (MCA)

* ELECTRIC LIGHT ORCHESTRA—AINOver The
World (MCA) 19-15

+ POINTER SISTERS —He's So Shy (Planet) 8-
4

Y-100 (WHYI-FM)—Miami
© ROBBIE DUPREE—Hot Rod Hearts
(Elektra)
® OLIVIANEWTON-JOHN~Xanadu (MCA)
+* DIANAROSS-Upside Down (Motown) 6-1

* GEORGE BENSON-Give Me The Night
(WB)12-4

WLOF-Orlando
® JOURNEY-Good Morning Girl/Stay Awhile
(Columbia)

© PURE PRAIRIE LEAGUE-I'm Almost Ready
(Casablanca)

* PAUL SIMON-Late In The Evening (WB)
30-25

 EDDIE RABBITT—Drivin' My Life Away
(Elektra) 29-24

Q-105 (WRBQ-FM)-Tampa
o DEVO—-Whip It (WB)
® CARS-Touch & Go(Elektra)
* {(;H]NNYLEE—Lookin'For Love (Asylum)

* ELECTRIC LIGHT ORCHESTRA—AIl Over The
World (MCA) 21-10

BJ-105 (WBJW-FM)—Orlando
® DARYLHALL/JOHN OATES—-How Does It
Feel To Be Back (RCA)

© PURE PRAIRIE LEAGUE-I'm Almost Ready
(Casablanca)

* MICKEY GILLEY—Stand By Me (Asylum) 10- .
7

* OLIVIA NEWTON-JOHN--Xanadu (MCA) 24-
14

WQXQ-Daytona Beach
® GEORGE BENSON-Give Me The Night
(WB)

o EDDIERABBITT—Drivin' My Life Away
(Elektra)

* OLIVIANEWTON-JOHN-Xanadu (MCA) 28-
19

* LARRY GRAHAM—One In A Milfion You (WB)
74

WAPE—Jacksonville

© |RENE CARA-Out Here OnMy Own (RSO)

© LARSEN-FEITEN BAND—Who'll Be The Fool
Tonight (WB)

* LARRY GRAHAM—0ne in AMillion You (WB)
116

+ EDDIE RABBITT—Drivin' My Life Away
(Elektra)21-16

WAYS—Charlotte
© AL STEWART-Midnight Rocks (Arista)

o 0'JAYS—Girl, Don't Let It Get You Down
(TSOP)

* OLIVIANEWTON-JOHN—Xanadu (MCA) 23-
18

* PAULSIMON-Late In The Evening (WB)
20-13

WKIX-Raleigh
o OJONNE WARWICK—No Night So Long
(Arista)

o 0'JAYS—Girl, Don't Let It Get You Down
(TSOP)

+ DIRTBAND-Make A Little Magic (UA) 25-
18

* GEORGE BENSON-Give Me The Night
(WB)11-6

WZDQ—Chattanooga

® WILLIE NELSON—-0n The Road Again
{Columbia)

© LARSEN-FEITEN BAND-Who'll Be The Fool
Tonight (WB)

* ROLLING STONES—Emotional Rescue
(Rolling Stones) 14-10

* LARRY GRAHAM —One In A Million You (WB)
13-4

WHBQ—~Memphis
© DIONNE WARWICK—No Night So Long
(Arista)

® BOZSCAGGS-Look What You've Done To
Me (Columbia)

+ DIANA ROSS~Upside Down (Motown) 14-9

* GEORGEBENSON-Give Me The Night
(WB)20-13

WFLI-Chattanooga
® BOZSCAGGS~ Look What You've Done To
Me(Columbia)

© AMII STEWART/JOHNNY BRISTOL-My
Guy, My Girl (Handshake)

* PAUL SIMON-Late In The Evening (WB)
21-16

* JACKSON BROWNE—Boulevard (Asylum)
72

WRIZ—Knoxville
o QUEEN-Another One Bites The Dust
(Elektra)
© OLIVIA NEWTON-JOHN—Xanadu (MCA)
* AIR SUPPLY—All Out Of Love (Arista) 25-18

* ROBBIE DUPREE—Hot Rod Hearts
(Elektra) 18-14

WGOW-Chattanooga
® BOZSCAGGS—LookWhat You've Done To
Me (Columbia)
® DELIVERANCE—Leaving L.A. (Columbia)

+ AMBROSIA-You're The Only Woman (WB)
127

 DIANAROSS—Upside Down (Motown) 16-
11

WERC--Birmingham
® CHARLIE DANIELS BAND—The Legend Of
Wooley Swamp (Epic) -

© DIONNE WARWICK - No Night So Long
(Arista)

* BILLYJOEL~Don't Ask Me Why (Columbia)
29-19

* KENNYLOGGINS—I'm Alright (Columbia)
20-8

WSGN-Birmingham
o AMI) STEWART/JOHNNY BRISTOL- My
Guy, My Girl (Handshake)

© LARSEN-FEITEN BAND—Who'll Be The Fool
Tonight (WB)

* OLIVIA NEWTON-JOHN—Xanadu (MCA) 32-
26

+ CARLY SIMON-Jesse (WB) 20-15
WHHY-~Montgomery
® CHARLIEDANIELS BAND-The Legend Of
Wooley Swamp(Epic)
® CARS—Touch & Go (Elektra)
+ PAUL SIMON-—Late In The Evening (WB)
20-14

* KENNY LOGGINS—I'm Alright (Columbia)
2822

KAAY—Little Rock
© MARY MacGREGOR-Somebody Please
(RS0O)
® SEALS & CROFTS—First Love (WB)
* OLIVIA NEWTON-JOHN—Xanadu (MCA) 27-
22

* PAULSIMON-Late InThe Evening (WB)
24-17

WSEZ (2-93)-Winston-Salem

- ® AMYHOLLAND—How Do | Survive (Capitol)

® NATALIE COLE-Someone That | Used To
Love (Capitol)

* JOHNNY LEE-Lookin' For Love (Asylum)
151

+ DIANAROSS-Upside Down (Motown) 11-5
WFOM--Atlanta
© RAY,GOODMAN & BROWN—My Prayer
(Polydor)
o MICKEY GILLEY—True Love Ways (Epic)
* IS(gI;I;YLOGGINS—I'm Alright (Columbia)

* GEORGE BENSON-Give Me The Night
(WB) 2215
WSGA—Savannah

© JOURNEY-Good Morning Girl/Stay Awhile
(Columbia)

o CARS-Touch & Go (Elektra)

+ PAUL SIMON—Late In The Evening (WB)
23-15

* CARLY SIMON-fesse (WB) 26-22
WTMA-Charlest:

® LINDACLIFFORD--Red Light (RSO)

® JERMAINE JACKSON~You're Supposed To
Keep Your Love For Me (Epic)

+ LARRY GRAHAM - One In A Million You (WB)
1510

* BOBSEGER—You'll Accomp'ny Me
(Capitol) 26-21

WORD-Spartanburg

o STEPHANIE MILLS—Never Knew Love Like
This Before (20th Century)

© AMIISTEWART/JOHNNY BRISTOL-My
Guy, My Girl (Handshake)

* AIRSUPPLY—A!l Qut Of Love (Arista) 21-17

* QUEEN—Another One Bites The Dust
(Elektra) 25-21

WFLB-Fayetteville

©® CARS-Touch & Go (Elektra)
® PORAZZO-Take A Look At Me (Polydor)

+* BOB SEGER-You'tl Accomp'ny Me
(Capitol) 21-16

* BOZSCAGGS—Look What You've Done To
Me (Columbia) 17-12

WLAC—Nashvilie

® OLIVIANEWTON-JOHN—Xanadu (MCA)
© AL STEWART—Midnight Rocks (Arista)
* AR SUPPLY—AIl Out Of Love (Arista) 5-1
* %AgKSON BROWNE - Boulevard (Asylum)

WAIV-Jacksonville
® BOZSCAGGS—Look What You've Done To
Me (Columbia)

© DIONNE WARWICK—No Night So Long
(Arista)

+ ROBBIE DUPREE-Hot Rod Hearts
(Elektra) 30-20

* GEORGEBENSON-Give Me The Night
(WB) 23-14

WRFC—Athens, Ga. '
® IRENECARA—OQut Here On My Own (RSO)
o AL STEWART—Midnight Rocks (Arista)
+ LARRY GRAHAM —0One In A Million You (WB)
22-16
* BOZSCAGGS—Look What You've Done To
Me (Columbia) 24-19

® QUEEN-Another One Bites The Dust
(Elektra)

® RAY, GOODMAN & BROWN—My Prayer
(Polydor)

+ LARRY GRAHAM—0One In A Million You (WB)
16-7

* BILLY JOEL—Don't Ask Me Why (Columbia)
32.21

www americanradiohistorv com

o TEDDY PENDERGRASS—Can't We Try
(P.IR.)

® POINTERSISTERS—He's So Shy (Planet)

+ DARYLHALL/JOHN OATES—How Does It
FeelTo Be Back (RCA) 25-22

* AMBROSIA-You're The Only Woman (WB)
12-8
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THANK YOU...
THE DEMAND HAS BEEN OVERWHELMING.
THE LEGACY BEGAN WITH
DESOLATION BOULEVARD
AND CONTINUES TO GROW WITH SWEET VI.

CONTAINS THE HIT SINGLE

£7080 CAPTTOL RECORDS, 19 \__/ h
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SYRACUSE ROCKETTES—*Which would you rather look at: a man in an animal suit or 12 beautiful ladles’?” That was

the question WSYR-FM (94-Rock) Syracuse asked its male-dominated audience and the vote for the women prevailed.

So WSYR may be the first station to have its own Rockettes instead of the usual station mascot. The above 12 were
chosen from 200 entries. No special talent is required. They do not dance or sing.

N ISR e

12 MARKETS ANALYZED s

FM Llstenmg Continues Up As
Old-Line MOR AMs In Erosion

NEW YORK-—As Arbitron winds
down its mammoth measurement of
markets for the spring and the final
books are being issucd several pat-
terns are emerging: FM listening is
increasing. Top 40 is moving to FM,
old-linc AM MORs. which have
dominated markets for vears. are
being eroded. In this latest analysis
12 markets are reviewed.

*  x %

HARTFORD, Conn.—MOR WTIC-AM still has
this market wrapped up. Its latest Arbitron
share is 24.2, but this is down from 28.4 a year
ago. And its sister station, WTIC-FM, which runs

o
PR

An exciting free
radio series in
astronomy. See
and hear us in
New Orleans at
the NAB
Convention or
for more
information call
(512) 471-5285.

a Top 40 format, is making gains, up to 7.9 from
6.3 a year ago and 4.0 in the fall. These gains
are apparently coming at the expense of Top 40
WDRC-AM, which is down to 3.3 from 5.0 a year
ago and 5.4 in the fall. Progressive WCCC-FM is
up too. The station moved from 3.2 a year ago
and 3.8 in the fall to 4.1

* * *

DES MOINES—The big gainer in this market
is AOR outlet KKGO-FM, which, has almost
doubled its audience share to 11.1 from 6.3 a
year ago. In the fall it had a 7.4. The market
leader 1s still country KSO-AM, but its share is
down to 14.6 from 17.6 a year ago. However,
this is a recovery from the 10.5 it had in the fall.
Top 40 KMGK-FM is down to 6.6 from 7.6 a year
ago and 9.7 in the fall. Contemporary KRNQ-FM
is up to 9.8 from 7.6 a year ago and 9.5 in the
fall.

* * *

OMAHA—-MOR KFAB-AM has a good grip on
the top position in this market with a 27.2
share, up from 24.9 a year ago. However the sta-
tion had a 34.1 share in the fall. Contemporary
KEZO-FM nearly doubled its audience to 11.0
from 5.8 a year ago and 5.7 in the fall, which
puts it ahead of its sister station contemporary
WOW-AM, which has been holding steady at
10.2 since last fall and had an 11.8 a year ago.
Two contemporary AMs are in decline: KGOR is
down to 9.3 from 10.9 a year ago and 12.6 in the
fall and KOIL is down to 5.7 from 8.7 a year ago
and 6.4 in the fall. Country KYYN-AM dropped to
4.8 from 7.1 a year ago and 3.9 in the fall, but
its KYYN-FM, with a similar format is up to 3.1
from .4 a year ago and 1.5 in the fall.

* * *

BIRMINGHAM —Top 40 WKXX-FM has had
consistent double digit audience share figures
for two years which have for the most part kept
the station in first place, but in the latest Arbi-
tron figures black-formatted WENN-FM, which
promotes itself as “disco/soul,” beat out WKXX
with a 12.4 share. WKXX holds an 11.0, which is
down from a fall share of 13.8, but up from last
year's 10.1. WENN-FM is up from 7.5 a year ago
and 9.7 in the fall. Sister station WENN-AM,
which runs “pure black gospel,” is down to 4.8
from 6.6 a year ago. This is a gain over the 3.5 it
had in the fall. Country WYDE-AM is down to 3.9
from 6.3 a year ago and 4.2 in the fall while
country WZZK-FM is up to 5.5 from 3.9 a year
ago and 3.8 in the fall.

SALT LAKE CITY—MOR KSL-AM is sharing
first place but its edge is slipping. The station
has an 8.5 share, down from 9.2 a year ago and
105 in the fall, with contemporary KCPX-FM.
Both have an 8.5 share. KSL is down from 9.2 a
year ago and 10.5 in the fall, while KCPX-FM is
up from 6.1 a year ago, but off from the 9.9 it
had in the fall. MOR KALL-FM is up to 6.1 from
3.5 ayear ago and 4.0 in the fall. Country KSOP-
FM is up to 6.6 from 5.3 a year ago and 39 in
the fall. Contemporary KDAB-AM is up to 4.3
from 2.5 a year ago and 2.4 in the fall.

*x Kk *

TULSA—The new leader in this market is
country KVOO-AM with a 19.7 share, up from
16.0 a year ago and 16.9 in the fall. Slipping
from first place is MOR KRMG-AM, which is
down to 16.7 from 18.3 a year ago and 20.0 in
the fall. But the big gainer in this market is
KMOD-EM, up to 12.1 from 4.7 a year ago and
10.1 in the fall. Contemporary KELI-AM is down
to 5.3 from 6.8 a year ago but up from 4.9 in the
fall.

* * *

GRAND RAPIDS, Mich.—Unlike most tradi-
tional market leader MORs, WOOD-AM is gain-
ing audience, not losing it. The station is up to
14.0 audience share from 12.0 a year ago and
11.4 in the fall. Its sister station. beautiful
WOOD-FM is up too; with a 15.1 share from 13.2
a year ago and 14.9 in the fall. Contemporary
WFUR-FM is down to 2.9 from 6.6 a year ago and
4.3 in the fall. As is contemporary WGRD-FM,
down to 7.7 from 9.5 a year ago. But WGRD was
lower in the fall with a 5.2.

For the Record

NEW YORK-—An inadvertently
flipped page was responsible for an
incorrect analysis of what was repre-
sented solely as the Detroit market.
when in fact the figures listed in the
Aug. 16 issue of Billboard repre-
sented the mctro survey for Detroit,
which includes the Cleveland and
Toledo areas. and were for women
18-plus. rather than the customary
total persons 12-plus group that Bill-
board uses in its analyses.

An analysis of the Detroit market
itself was given in the Billboard’s
July 5 issue.

www.americanradiohistorv.com

JERRY BRENNER

Promoter Challenges
Excessive Research

® Continued from page 18

Brenner's career in record promo-
tion and merchandising began 14
years ago with Boston’s Dumont
Records. a local distributor.

“I was Bert Johnson’s assistant at
first.” he recalls. “The first record I
worked was J. Frank Wilson’s ‘Last
Kiss.’

“In those days all the jocks staged
record hops and we’d bring the artist
around to them. Then Bertstarted to
let me work some stations. | ended
up taking over promotion for Du-
mont.”

After Dumont. Brenner went with
Transcontinental  Distributors.
owned by Cecil Steen. “I was head
promo man there tor about three
years until Howie Ring. Bob Levin-
son and myself decided to start our
own business.”

The result was a distribution and
retail operation called Music Mer-
chants of New England that has
evolved into 14 stores going under
the New England Music City and

Music World imprints. Music Mer-_

chants, the distribution arm. has
been phased out.

About three years ago Brenner de-
cided to return to promotion.

“l always did promotion.” he says.
“I never really did anything else. No
one clse had my contacts. I felt I'd be
much happier on my own rather
than work in the stores.”

Brenner is still a shareholder in
the chain. but he now supervises a
staff of five promotion specialists
that covers the New England area
and promotes all sorts of music with
the exception of classical.

“It made sense.” Brenner reflects.
“I was in the market for 15 years. |
know the insand outs and I know at
my fingertips what the sales records
are.”

Brenner’s staff consists of Carl

BURKHART TO
ADVISE RKO

NEW YORK-—Radio consultant
Kent Burkhart of Burkhart/Abrams
has been signed to advise on pro-
gramming direction for the RKO
stations.

The move was met with bitter re-
action from Ed Cossman. who di-
rects the SR stations, which include
WKTU-FM here and KRLY-FM
Houston. He immediately fired Burk-
hart from consulting KRLY and
vowed Burkhart would never work
for SIR again. Burkhart was among
those who were on the scene at SJR
and WKTU was taken into the disco
format and shot to the top of the rat-
ings here.

Cossman reasons that with Burk-
hart consulting RKO’s WXLO-FM
here the station will be new. tougher
competition for WKTU. Cossman
notes that WKTU music director
Michael Ellis has been offered a post
at WXLO.

While WXLO program director
Don Kelly confirms that Ellis has
been approached, he denics that
WXLO will change its format to the
disco-r&b orientation of WKTU.

However. he does say that “wc
will be urbanizing the format for
both white and black listencrs, but
we intend to stay adult contempo-
rary.” WKTU has been describing
its format as “progressive urban.”

WXLO general manager Lee Si-
monson adds. “A format is in the
ears of the beholder. | eall ours adult
contemporary.”

Strobe, a six-year vet in Northeast
promo; Paul Barrett, and Rod Ste-
vens, both former program direc-
tors: Al Perry, a former air person-
ality with Boston’s WBCN-FM, and
Linda Gaar, who handles discos and
dance-oriented rock clubs.

“There’s a lot of records breaking
out of the rock clubs.” Brenner says.
“Some of them never get on Top 40
radio but they do well in the clubs
and that’s what sclls them.”

Brenner credits the success of
much new wave and reggae product
with club exposure.

Brenner’s firm handles promotion
for most major labels on a freelance
basis. augmenting the regular label
staff. He has also worked for Front-
line Management. Bill Graham and
other artist representatives promot-
ing concert appearances.

“We get hired by lawyers. agents
and the groups themselves some-
times.” he says. “New England is a
great place to test market a new
group or a new song.”

“A big mistake many promotion
people make is that they only worry
about getting on the stations that re-
port to the trades and the tip sheets.”
Brenner says. “We (ry (o create a
base.

“We cover the reporting stations.”
he explains. “but we also get the
oncs who don’t report. You get 15 or
20 of them to play a record and
when that happens you get the
record into the stores. That way the
stations that are reporting have o
pick up on it. But you have to go af-
ter the little guys also.”

Brenner charges anywhere from
$200 to $300 a wcek to work a
record. “but I won’t work it if I don’t
believe in it.” he cautions. *My cred-
ibility is at stake.”

On the other hand he rarely turns
down a job. “Occasionally you take
a record you don’t think is going to
makce it. but the least you do is
give it a shot. You try to get some-
thing going. maybe in the clubs if
not on the stations.”

Retail is an area which Brenner
considers as important as radio in
breaking a record.

“Getting it on the air is the casy
part.,” he savs. “The day it goes on
the air 1s when the important work
starts.”

Brenner follows up by alerting
stores to the initial airplay and asks
it there is a corresponding retail re-
action.

“That’s a big part of what we do.”
he says. “We solicit business. We en-
courage in-store play. Somctimes
the stores call us and alert us to
something that’s selling right out of
the box so we can jump on it.”

So far as research is concerned.
Brenner relies more on the experi-
cnced cars of his staft and a knowl-
edge of the marketplace than sophis-
ticated polling technigues.

“A lot of research is ridiculous.”
he maintains. “A program director
should be qualified to make his own
decisions. A lot of them only use the
research to back up their own suspi-
cions about a record to show man-
agement they’re on the right track.”

Brenner says the criteria for air-
play is “25% gut feeling. 25% market
reaction. 25% credibility and 25% re-
search. | don’t think research should
be 100%™

Brenner’s only regret is that pro-
gram directors don’t spend enough
time talking to promotion people.

“Promo people arc worth their
weight in gold if they provide the
right information to a programmer.”
he says.
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ALREADY SOLD TO: wrtqQr KTKT

KVIL WTM] WHBQ KSSN
WMAQ WIBC KSLQ KNIX
KSFO CKLW-FM WDRC KMAK
KSRR WHK WQXI KCKC
WSOC-FM  WBNS KSTP KSFM
WUBE WRKO WAKY KXA
AND 55 MORE

ADD YOUR STATION TO THE FINEST LIST
EVER ASSEMBLED FOR A RADIO SPECIAL!

%k The Only AUTHORIZED Kenny Rogers Special.

www americanradiohistorv com
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TM Special Projects

1349 Regal Row Dallas, Texas 75247
Ron Nickell VP (214)634-8511 CALL COLLECT

&

A subsidiary of Shamrock Broadcasting Company. Inc.
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Billboard. Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Top Add Ons-National

THE CARS—Panorama (Elektra)

YES—-Drama (Atlantic)
JOHNNY VAN ZANT—No More Dirty Deals (Polydor)
PAUL SIMON-One Trick Pony (WB)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—~
The four procucts registering
the greatest |stener requests
and airplay; as determined by
station persornel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOP ADD ONS:

THE CARS—Fanorama (Elektra)

YES—Drama (Atlar tic)

JOHNNY VAN ZANT—No More Dirty Deals
(Polydor)

PAUL SIMON—One Trick Pony (WB)

X TOP REQUEST/AIRPLAY:

ROLLING STONES—Emotional Rescue (Rolling
Stones)

JACKSON BROWNE—Hold Out (Asylum)

QUEEN-The Game (Elektra)

AC/DC—Back In Black (Atlantic)

BREAKOUTS:

PAT BEMATAR—Crimes Of Passion (Chrysalis)
BARRY EDODREMI—(Epic)

RAF.~(ASM)

SPIT ENZ-True Co ours (ASM)

KMEL-FM—Son Franciscs [P. Vincont)

PAT BENATAR—Crimes Of Passion (Chrysalis)
CARS —Panorama (Blektra)

% JACKSON BROWNE—Hold Out (Asylum)
% MOLLING STORES—Emotional Rescue (Rolling

*

*

Stones)
EDDIE MONEY—Piazing For Keeps (Columbia)
QUEEN—The Game 8Elektra)

KWST-FM—Los Angeles (T Habeck)

*

*

*
*

THE CARS -~ Panorama (Elektra)
YES—Drama (Atlant-c)
SPLIT ENZ—True Colours (A&M)

ROLLING STORES—Emotional Rescue (Rolling
Stones)

QUEEN—The Game ¢Elektra)
JACKSON BROWNE~Hold Out (Asylum)
AC/DC—Back in Blazk (Atlantic)

KSJO-FM—San Jose (F. Andrick)

*

*

THE CARS—Panorama (Elektra)

JOHNNY VAN ZANT—No More Disty Deals (Polydor)
YES—Drama (Atlantic)

BARRY GOUDREAU - (Epic)

CHEVY CHASE—(Arista)

ROLLING STONES—-motional Rescue (Rolling
Stones)

PATBENATAR-Crimes Of Passion (Chrysalis)
JACKSON BROWNE —Hold Out (Asylum)
McVICAR—Soundtrzck (Polydor)

KGB-FM—San Diego (B. Tucker)

*
*

PRUL SIMON—One “rick Pony (WB)
THE CARS—Panorama (Elektra)
YES—Drama (Atlanftic)

ROLLING STONES—motional Rescue (Rolling
Stones)

PAT BEMATAR—Crimes Of Passion (Chrysalis)
QUEEN-The Game Elektra)
JACKSON BROWNE —Hold Out (Asylum)

KOME-Fi—San Jose (D. Jang)

“THE CARS—Panorana (Eiektra)
BLACK ROSE ~(Casablanca)
BARRY GOUDREAU—(Columbia)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

% JACKSON BROWNE—Hold Out (Asylum)
% AC/DC—Back in Black (Atlantic)
* QUEEN-The Game (Elektra)

Based on station playlist through Wednesday (8/20/80)

Top Requests/Airplay-National

ROLLING STONES—Emotional Rescue (Rolling Stones)

JACKSON BROWNE—Hold Out (Asylum)
QUEEN-The Game (Elektra)
AC/DC-Back In Black (Atlantic)

National Breakouts

BARRY GOODREAU—(Epic)

PAT BENATAR-Crimes Passion {Chrysalis)
SPLIT ENZ-True Colors (A&M)

NERVOUS EATERS —(Elektra)

KFMLAN—Denver (1. Gordon) WLVQ-FM—Columbes (5. Runner) KY102-FM—Kansas City (M. Floyd/ ). McCabe) WSHE-FM—FLL (M. Mirshy) WLIR-FM—Long Island (D. McNamara/Ray White)
® THE CARS~Panorama (Elektra) ® THECARS-Panorama (Elektra) © PATBENATM—Crimes Of Passion (Chrysalis) ® THE CARS—Panorama (Elektra) ® THECARS—Panorama (Elektra)
©  PAULSIMON=One Trick Pony (W8) &  YES-Drama (Atlantic) o PETERGABRIEL—(Mercury) & YES—Drama (Atlantic) . mmgmossnmnm-rheSwinngDeligm
©  JOHNNY VAN ZANT—No More Dirty Deals (Polydor) O Ll L HOBIREART A © ARTFUL DODGER-—Rave On (Ariofa) (Cclumbia)
U ©  BARRY GOUDREAU—(Epic) © BARRY GOUDREAU—(Epic) © JOHNNY VAN ZANT-NoMore Oirty Deals (Polydor) ~ ® CHEVY CHASE—(Ariola)
o RAF.—(ALM) . ' % INCKSON BROWNE—Hold Out (Asylum) * QUEEN—The Game (Elektra) ®  PAULSIMOR—One Trick Pony (WB) ® YES—Drama (Atlantic)
- mi:c:)mznonons-rlsnu Chips (EMI/ * smtonesi STONES—Emotional Rescue (Rolling *  McVICAR—Soundtrack (Polydor) ©  NANTUCKET-Long Way To The Top (Epic) o JORMAY VAN ZANT—NoMore Dty Desls (Polydor)
g % ROLLING STONES—Emotional Rescue (Rolling .
* ALLMANBROTHERS-Reach ForThe Sky (rista) & QUEEM=The Game (Elektra) LJACRSON BROMNE Sl 1 QUL ASY L) Stones) © JIMMY HALL~Easy Street (Epic)
SWIF N THE TEARS~The Games Up (Arista) % AC/DC—Back In Black (Atlantic) % AC/DC—Back In Black (Atlantic) % JACKSON BROWNE —Hold Out (Asylum) *  HALLS OATES-Voices (RCA)
% MINKDeVILLE—Le Chat Bleu (Capitol) WYDO-FI—Pittsburgh (). Kinney) KMOD-FM—Telsa (8. Bruin/C. West) * mmcﬁ?mm-mmmmwme * zmrsyl)ntmm-tovelsmumce
*  ROXY MUSKC—Flesh & Blood (Atco) YES—Drama (Atlantic) © HALL & OATES—Voices (RCA)

KISW-FM—Saattle (3. Statou)

* % % * @

THE CARS —Panorama (Elektra)

PETE TOWNSHEND—Empty Glass (Atco)
GENESIS—Duke (Atlantic)

JACKSOM BROWNE—-Hold Out (Asylum)

ROLLING STONES —Emotional Rescue (Rolling
Stones)

KZEL-FM—Eugene (C. Kevarick/P. Mays)

® THECARS—Panorama (Elektra)

® YES-Drama (Atlantic)

o BARRY GOUDREAU-(Epic)

o DEVADIP CARLOS SANTAMA— The Swing Of Delight

(Columbia)

o JOHNNY VAN ZANT—No More Dirty Deals (Polydor)
e RAF.—(ALM)
% MOLLING STONES — Emotional Rescue (Rolling

Stones)

% AC/DC-Back InBlack (Atlantic)
% PAT BERATAR-Crimes Of Passion (Chrysalis)
% WHITESNAKE—Ready An’ Williog (Mirage)

Midwest Region

® TOP ADD ONS

THE CARS—Panorama (Elektra)
YES—Drama (Atlantic)

PAUL SIMON—0ne Trick Pony (WB)
SWEET-VI (Capitol)

*TOP REQUEST/AIRPLAY

ROLLING STONES—Emoticnal Rescue (Rolfing
Stones)

JACKSON BROWNE—Hold Out (Asylum)
AC/DC~Back In Black (Atlantic)
QUEEN-The Game (Elektra)

BREAKOUTS

PAT BENATAR—Crimes Of Passion (Chrysalis)
BARRY GOODREAU-—(Epic)

SPLIT ENZ~True Colours (A&M)

NERVOUS EATERS—(Elektra)

WABX-FM —Detroit (). Duncan)

*
*

SPUIT ENZ~True Colours (A&M)
YES—Drama (Atlantic)

BARRY GOUDREAU ~(Epic)
THE CARS—Panorama (Elektra)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

KINGBEES—(RSO)
PAT BENATAR—Crimes Of Passion (Chrysalis)
THE CARS—(RS0)

KSHE-FM—St. Louis (R. Balis)

THE CARS—Panorama (Elektra)
YES—Drama (Atlantic)
JOHNNY VAN ZANT—No More Dirty Deals (Polydor)

® SWEET-Vi (Capitol)
*  ROLLING STONES —Emotional Rescue (Rolling

*
*
*

Stones)

JACKSON BROWNE—Hold Out (Asylum)
QUEEN—-The Game (Elektra)

PETE TOWNSHEND—Empty Glass (Atco)

WMMNS-FM—Cleveland (). Gorman)

YES—Drama (Atlantic)

PAUL SIMON—One Trick Pony (WB)
THE CARS—Panorama (Elektra)

MINK DeVHLLE—Le Chat Bleu (Capitot)
RAY GOMEZ—Volume (Columbia)
NERVOUS EATERS —(Eiektra)

% ROLLING STONES—-Emotional Rescue (Rolling

»

Stones)

AMERICAN NOISE—(Planet)

PAT BENATAR—Crimes Of Passion (Chrysalis)
LOVE AFFAIR—(Radio Records)

* % © & o o o

*

*

THE CARS - Panorama (Etektra)

PAUL SIMON—One Trick Pony (WB)
SWEET-V| (Capitol)

LARSEN-FEITEN BAND-- (WB)
JACKSON BROWNE—Hold Out (Asytum)

ROSSINGTON COLLINS BAND —Anytime Anyplace
Anywhere (MCA)

BOB SEGER & THE SILVER BULLET BAND—Against
The Wind (Capitol)

CHARLIE DAMIELS BAND—F ull Moon (Epic)

WLPX-FM—Mitwawhee (B. Beam)

[ ]
[ ]
[ ]
[ ]
[ ]
[ ]
*
*
*
*

YIPES-A Bit lrrational (RCA)

YES—Drama (Atiantic)

THE CARS —Panorama (Elektra)

BARRY GOUDREAY—(Epic)

SAXON—Wheels Of Steel (Carrere)

PAT BEMATAR—Crimes Of Passion (Chrysalis)
JACKSON BROWNE —Hold OUt (Asyium)

THE CARS—Panorama (Elektra)
AC/DC—Back [n Black (Atlantic)

CHARLIE DANIELS BAND—Full Moon (Epic)

mm-w(c.aq)\

* ® & o o o o

»

S

PAUL SIMOR—One Trick Peny (WB)
THE CARS -Panorama (Elektra)
YES—Drama (Atlantic)

SPEEDWAY BLYD.—(Epic)

BARRY GOUDREAU—(Epic)
SAXON—Wheels Of Steet (Carrere)

ROLLING STORES—E motional Rescue (Rotling
Stonest

ROSSINGTON COLLINS BARD—-Anytime Anyplace
Anywhere (MCA)

JACKSON BROWNE ~Hold Out (Asylum)
AC/DC—Back In Black (Atlantic)

outhwest Region

® TOP ADD ONS

YES—Orama (Atlantic)

JOHNNY ¥AN ZANT—No More Dirty Deals
(Polydor)

THE CARS—Panorama (Eiektra)

PAUL SIMON-—0One Trick Pony (WB)

X TOP REQUEST/AIRPLAY

KZEW.

JACKSON BROWNE—-Hold Out (Asylum)

ROLLMG STONES—Emotional Rescue (Rotling
Stones)

QUEEN-The Game (Elektra)

ROSSINGTON-COLLINS BAND—Anytime,
Aayplace, Anywhere (MCA)

BREAKOUTS

PETER GABRIEL—(Mercury)

BARRY GOODREAU—(Epic)

HALL & OATES—Voices (RCA)

PAT BENATAR—Crimes Of Passton (Chrysalis)

-FM—Dallas (). Dolan)

* o o & o @

*
*
*

YES—Crrama (Atlantic)

SPEEDWAY BLYD_— (Epic)

NANTUCKET-Long Way To The Top (Epic)

JOHNNY VAN ZANT—No More Dirty Deals (Polydor)
PETER GABRIEL—(Mercury)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

JACKSON BROWNE —Hoid Out (Asylum)
QUEEN-The Game (Elektra)
LARSEN-FEITEN BAND—(WB)

KLOL-FM —Houston (P. Risan)

* ® ® o o & o

*

JOHNNY VAN ZANT ~No More Dirty Deats (Polydor)
KERRY LIVGREN—Seeds Of Change (Kirshner)
RAF.—(AGM)

YES~—DBrama (Atlantic)

CHEVY CHASE—(Arista)

THE CARS —Panorama (Elektra)
ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

QUEER—The Game (Elektra)

JACKSON BROWNE —Hold Out (Asylum)

ROLLING STONES—Emotionat Rescue (Rolling
Stones)

ARTFUL DODGER~Rave On (Ariola)
DONNY IRIS—Back On The Streets (Midwest)
PRETTY THINGS—Cross Talk (WB)

ROSSINGTON COLLINS BAND —Anytime Anyplace
Anywhere (MCA)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

% JACKSON BROWNE—Hold Out (Asylum)
% JEFFBECK—There & Back (Epic)
KBBC-FM—Phoenix (L. Th

* % %

*

MICHAEL JOHNSON~You Can Call Me Blue
PAUL SIMON—One Trick Pony (WB)

HALL & OATES -Voices (RCA)

GEORGE BENSON—Give Me The Night (WB)
JACKSON BROWNE —Hold Out (Asylum)
JUSTINHAYWARD —Night Flight (Deram)

AN MATTHEWS —Siamese Friends (Mushroom)

KRST-FM—Albuquerque (S. Cornish/R. Roman)

* o+

*

PAT BENATAR--Crimes Of Passion (Chrysalis)

THE CARS - Panorama (Elektra)
JOHNNY VAN ZANT—No More Dirty Deals (Polydor)
YES—Drama (Atiantic)

BARRY GOUDREAU—(Epic)

SACKSON BROWNE—Hold Out (Asylum)
QUEEN—The Game (Elektra)

ROLLING STOMES—~Emotional Rescue (Rolling
Stones)

PETE TOWNSHEND —Empty Glass (Atco)

Southeast Region

® TOP ADDONS

YES-Drama (Atlantic)

THE CARS—Panorama (Elektra)

JOHNNY VAN ZANT—No More Dirty Deals
(Polydor)

PAUL SIMON—One Trick Pony (WB)

*TOP REQUEST/AIRPLAY:

ROLLING STONES—Emotional Rescue (Rolling
Stones)

JACKSON BROWNE—Hold Out (Asylum)

ROSSINGTON-COLLINS BAND—Anytime
Anyplace, Anywhere (MCA)

QUEEN-The Game (Elektra)

BREAKOUTS:

SPUT ENZ-True Colours (A&M)
NANTUCKET—Long Way To The Top (Epic)
BARRY GOODREAU—(Epic)

ARTFUL DODGER—Rave On (Ariola)

WRAS-FM—Atianta (D. Yenable)

BARRY GOUDREAU-(Epic)
YES—Drama (Atlantic)

THE CARS —Panorama (Elektra)
NERVOUS EATERS —(Elektra)
RAF.(ALM)

ROLLING STONES—Emotional Rescue (Rolling
Stones)  ~

THE KINKS —One For The Road (Arista)
DEVO—Freedom Of Choice (WB)

% ROXYMUSIC—Flesh & Blood (Atco)
'WHFS-FM—Bethesda (D. Einstein)

JOHNNY VAN ZANT—No More Dirty Deals (Polydor)
YES—Drama (Atlantic)
BLACK ROSE—(Casablanca)

o ULTRAVOX—-Vienna (Chrysalis)
% ROLLING STOMES—Emotional Rescue (Rolling

Stones)
THE RECORDS —Crashes (Virgin)
THE YAPORS —New Clear Days (UA)

% SPUTENZ-True Colours (A&M)

*

THE KINKS—0ne More For The Road (Arista)

ZETA-7 (WORJ-FM)—Orlando (B. Mims)

*» ® & o o o 0o

*
*

YES--Drama (Atlantic)

JOHNNY VAN ZANT—No More Dirty Deats (Polydor)
THE CARS—Panorama (Elektra)

BARRY GOUDREAU - (Epic)

SPLITENZ-True Colours (A&M)
PETERGABRIEL—(Mercury)

ROSSINGTON COLLINS BAND—Anytime Anyplace
Anywhere (MCA)

ROLLING STONES — Emotional Rescue (Rolling
Stones)

AC/DC—Back In Black (Atlantic)
ALLMAN BROTHERS—Reach For The Sky (Arista)

WKLS-FM —Atianta (R P

* ® o o o o

*
*

BARRY GOUDREAU-(Epic)

JOHNNY VAN ZANT—No More Dirty Deals (Polydor)
JHMMY HALL—Easy Street (Epic)

YES~—(Atlantic)

THE CARS—Panorama (Elektra)

ATLANTA RHYTHM SECTION—The Boys From
Doraville (Polydor)

ROLLING STONES—Emational Rescue (Rolling
Stones)

JACKSON BROWNE —Hotd Out (Asylum)
QUEEN—The Game (Elektra)

WQDR-FM—Raleigh (R. Phidlips)

* % % % o 0 0 o

PAT BERATAR— Crimes Of Passign (Chrysalis)
HAZEL O’CONMOR—Breaking Glass (A&M)
LARRY CARLTON-Strikes Twice (WB)
ARTFUL DODGER—Rave On (Ariola)
MANTUCKET—Long Way To The Top (Epic)
PAUL SHEON—0ne Trick Pony (WB)
JACKSON DROWNE —Hold Out (Asylum)

ROLLING STONES—Emotionai Rescue (Rolling
Stones)

Northeast Region

® TOPADD ONS

*TOP REQUEST/AIRPLAY

THE CARS—Panorama (Elektra)

YES—Drama {Atlantic)

JOHMNY VAN ZANT—No More Dirty Deals
(Potydor)

PAUL SIMON—One Trick Pony (WB)

ROLLING STONES—Emational Rescue (Rolling
Stones)

JACKSON BROWNE—Hold Out (Asylum)

HALL & OATES—Voices (RCA)

PETE TOWNSHEND—Empty Glass (Atco)

BREAKOUTS

NERVOUS EATERS—(Elektra)

BARRY GOUDREAU—-(E pic)

MINK DE VILLE—Le Chat Bleu (Capitol)
DEVADIP CARLOS SANTANA—The Swing Of
Delight (Columbia)

WNEW-FM—New York (M. Mcintyre)

*» & & o & 0 o

*
*
*

YES—Drama (Atlantic)

SWEET-VI (Capitol)

JOHNNY YAN ZANT—No More Dirty Deals ( Polydor)
THE CARS—Panorama (Elektra)

NERVOUS EATERS—(Elektra)

PAUL SIMON—One Trick Pony (WB)

ROLLING STONES—~Emotional Rescue (Rolling
Stones)

HALL & OATES—Voices(RCA)
JACKSON BROWNE —Hold Out (Asylum)
PETE TOWNSHEND—Empty Glass (Atco)

WRNW-FM—Briarchff Manor (6. Axelbanh/D. Mathison)

* % ®© o 0 & 0 o

»

THE CARS—Panarama (Elektra)

HARRY GOUDREAU—(Epic)

SILICOM TEENS—Music For Parties (Sire)
AMERICAN NOISE—~(Planet)

SECRET AFFAIR—Glory Boys (Sire)
CHRIS DE BURCH—Easter Winds (ASM)
THE CARS - Panorama (Elektra)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

PETE TOWNSHEND —Empty Glass (Atco)
N.R.B.Q.—Me & The Boys (Rounder)

% YES—Drama (Atlantic)
% THECARS—Panorama (Elektra)

WOURFM—Utica (D. Edwards)

WPLR-FM-New Haven (G. Weing;

® YES~Drama (Atlantic)

® CARS—Panorama (Elektra)

© MINKDeVILLE- Le Chat Bleo (Capitol)

© JOHRNY VAN ZANT—No More Dirty Deals (Polydor)

% ROLLING STONES —Emotional Rescue (Rolling

Stcnes)
% JACKSON BROWNE—Hold Dut (Asylum)
% THEKINGS—The Kings Are Here (Elektra)
% CHRRLIE DANIELS BARD—Full Moon (Epic)
/E. Michaek

® JOHRNY VAN ZANT—No More Dirty Deals (Polydor)
® CARS—Panorama (Elektra)

o NERVOUS EATER—(Elektra)

® YES—Drama (Atlantic)

o PAUL SIMON—One Trick Pony (WB)

o PRETTY THINGS—Cross Talk (WB)

% ROLLING STONES—Emotional Rescue (Rolling

Stones)

% JACKSON BROWNE--Hold Out (Asylum)
*  PAIBERATAR--Crimes Of Passion (Chrysalis)

% ROSSINGTON COLLINS BAND-Anytime Anyplace
Anywhere (MCA)

WBCN-FM—Bosten (R. Weedward)

‘o CARS—Panorama (Elektra)

o EDDIE & THE HOT RODS—Fish N’ Chips (EMI/
America)

MINK DeVILLE—Le Chat Bleu (Capital)
RUBBER CITY REBELS—(Capitol}
YES—Drama (Attantic)
CARS—Panorama (Elekira)

NERVOUS EATERS—(Elektra)

BARRY GOUDREAU—(E pic)

ROXY MUSIC—Flesh & Biood (Atco)

* % % % o o

WHMMR-FM—Philadelphia (). Bonadonna)

* %

o BLACKROSE—(Casablanca)

® THE ELEKTRICS—Curent Events(Capitol)
THE CARS —Panorama (Elektra)
YES—Drama (Atlantic)

BARRY GOUDREAU—(Epic)

CHEVY CHASE -~ (Arista)

THE ALLMAN BROTHERS ~Reach For The Sky
(Arista)

JACKSOM BROWNE —Hold Out (Asylum)
PETER GABRIEL—(Mercury)

% ROLLING STONES—Emotional Rescue (Rolling
Stones)

*» ® o o

WBRU-FM—Providence (C. Berman)

®  PAUL SIMON—One Trick Pony (WB)
® THE CARS—Panorama {Elektra)

©  DAVADIP CARLOS SANTANA—The Swing Of Delight
(Columbia)

® YES—Drama (Atlantic)
o JOHNNY VAN ZANT—No More Dirty Deals (Polydor)
®  MENK DeVILLE—Le Chat Bieu (Capitol)

% ROLLING STONES—Emotional Rescue (Rolling
Stones)

% HALL & OATES -Voices (RCA)
% THEENGLISH BEAT—|Just Can't Stop It (Sire)

% THE MOTELS—Careful (Capitol)
WHCN-FM—Hartford (E. 0’Connelt)

* % % % o @

JOHNNY VAN ZANT—No More Dirty Deals (Polydor)
RONMIE SPECTOR-Siren (Polish)

YES—-Drama (Atiantic)

THE CARS—Panorama (Elektra)

JACKSON BROWNE —Hold Out (Asylum)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

© Copyright 1980, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced. stored
in a retrieval systemn. or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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FIGURE ON “GARYMYRICK AND THE FIGURES"
THE BAND WITH DESIGNS ON TOMORROW,.

Power pop, rock 'n’ sock and beyond, on the most important debut
of the year. On Epic Records and Tapes.

See Gary Myrick on tour this fall:

9/3
9/5
9/6
9/8
9/9
9/N
9/12
9/13
9/14
9/16
9/17

@‘ % Give the gift of music. }

Minneapolis, MN  9/18
Detroit, MI 9/19
Schaumberg, IL  9/20
Cleveland, OH /22
Pittsburgh, PA  9/23

Buffalo, NY 9/24
Albany, NY 9/26
Providence, RI  9/27
Boston, MA 9/29
Roslyn, NY 10/1

New Haven, CT  10/2

JE 36524

Cherry Hill, NJ
New York City, NY
Bethesda, MD
Houston, TX
Dallas, TX

San Francisco, CA
Los Angeles, CA
Los Angeles, CA
Los Angeles, CA
Tucson, AZ
Phoenix, AZ

Produ-ed by Tom Werman and Gary Myrick. Mariagemert. Da - <t Weaver Enterprises “Ep ?{\ aremtrademarks ot C8S Inc. ¢ 1982 CBS1
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Radio: NAB’s Programming Conference

Cormils’ Leave Of Absence Extends
Once NAB Critic Now lIts Vice President

WASHINGTON—In October
1976, Wayne Cornils took a year’s
leave of absence from KFXD AM-
FM, Boise, Idaho. He moved here
into the offices of the National Assn.
of Broadcasters as director of mem-
bership.

Cornils is still on leave from
KFXD. In May 1978, he was pro-
moted to NAB’s vice president for
radio.

“Serving on the board. I'd been a
frequent critic of NAB,” Cornils
says. “l was always complaining that
there were too many lawyers and not
enough broadcasters running NAB.
I was a real troublemaker and some
people say they bought me off when
they offered me the job. But, I'm still
here. I consider myself the funnel for
radio input.” .

Eight years ago. there was no ra-
dio department at NAB, which was
chiefly regarded as a trade organiza-
tion for the television networks.
When the National Radio Broad-
casters Assn. was founded. the need*
to become more attuned to radio
broadcasters struck NAB. Board
members like Cornils pushed radio
representation and gradually NAB
became more responsive to its radio
members.

“That's why I'm here, to represent
radio people.” says Cornils. “If the
day comes that NAB no longer
wants radio input, I'll go back to
Boise.”

A year after Cornils joined the
staff at NAB. the first radio pro-

gramming conference was being
planned. Cornils was concerned that
NAB “was a non-entity to program
directors,” concentrating its efforts
on gaining the attention of station
owners and managers.

“One day. these p.d.s will be man-
agers,” Cornils says. “And at that

Wayne Cornils: funnel of informa-
tion for radio.

point it’s pretty late to expose them
to NAB, I wanted to bring them in
carlier.”

For NAB’s third annual Radio
Programming Conference in New
Orleans, the conference will feature

By JEAN CALLAHAN

several forums which Cornils de-
scribes as “Q. and A. sessions with
the experts.” The subject matter of
the forums—management and pro-
motion—emphasizes Cornils’ con-
ception of the expanding role pro-
grammers are playing at radio
stations these days.

“There is a move toward pro-
grammers becoming first class citi-
zens on the management team.” he
says. ““As radio becomes more com-
petitive and the business becomes
more professional. management is
growing in awareness of the p.d.’s
unique contributions.”

Programming directors often
manage larger staffs than any other
department in a radio station, Cor-
nils notes, and the four-hour people
management forum will tell p.d.s
how to improve internal communi-
cations, how to evaluate employe
performance and motivation. and
the do’s and don’ts of hiring and fir-
ing. “P.d.s need to know more than
rotation and playlists to upgrade
their profession,” explains Cornils.

The promotion forum aims to
help radio programmers compete in
crowded markets.

“There are too damn many radio
stations in this country.,” Cornils
says. “One third of them lose money
every year.” The promotion forum
wiil emphasize how to use bill-
boards, bumper stickers. contests

and print advertising to gain expo-
sure for radio stations.

Cornils’ own broadcasting career
began in high school when he
worked at WRTW-AM in Two Riv-
ers, Wis. He became a late-night an-
nouncer for KPIG-AM Cedar Rap-
ids. following his graduation from

4 Years

His philosophy of radio program-
ming emphasizes local service.

“You can have the smartest con-
sultants, the top records a month be-
fore anyone else and the greatest on-
air personalities but you have to be-
come important to your community
if you wantto keep up your ratings,”
he advises.

Cornils’ long-range goals include
running a radio station group some-
day. He currently owns KFXD with

Final Plans: NAB radio vice president Wayne Cornils discusses last minute de-

tails with Chuck Mangione, who will perform at a Tuesday (26) dinner during
the NAB Radio Programming Conference.

the Brown Institute of Broadcasting
in Minneapolis.

In 1962. he moved to Boise, taking
over as manager for KFXD AM-FM
where he continued to work until
1976 when he joined the NAB staff.

several partners. More immediate
goals include increasing NAB’s
awareness of the needs of radio
broadcasters. He sees the Radio Pro-
gramming Conference as one im-

(Continued on page 31)

Exhibitors At NAB’s New Orleans Conference

NEW ORLEANS—The following
is a list of music related exhibitors at
the National Assn. of Broadcasters
Radio Programming Conference:

ABC Radio Marketing Services debuts its new
ListenerScan Research package of programming
and perceptual research services to be made
available to selected markets. ABC will also
show videotapes of its commercial campaigns
and total market campaigns, including the “Re-
markable Mouth,” “Best Rock,” “Direct Connec-
tion” and “Radio Guide" campaigns. Booths 70-
72. Suite 2532.

* * *

Audio & Design Recording, inc. This audio
processing manufacturer will feature its new
products including the stereo FM express lim-
iter, vocal stresser, compex limiter and the
scamp card modular system. Booth 34.

* &k &

Broadcast Controls of Silver Spring, Md., will
display one new product, the 1000A Audio Mate,
which has three features: an audio DA, one-in
and three-out; a compressor limiter amplifier;
and a fine equalizer. Also on exhibit will be a
mini automation system for jock assist; a large
control brain that operates from 2,000 to 8,000
events; a random selector that interfaces with
the company's Kartel, a 24-tray cartridge ma-
chine; and a complete line of tone generators
and tone sensors. Booth 8.

* & &

Broadcast Electronics, Inc. of Quincy, M.,
is featuring its control-16 program automation
system. This four rack radio station control sys-
tem is microprocessor controlied, and has been
on the market for two years. Booths 1 and 3.

* k&

Century 21 Programming, inc. of Dallas, Tex.,
is exhibiting its new album oriented Z format,
which is a fully automated programming system
for album-oriented rock radio stations. The for-
mat is totally customized, and announcements
include the individual station’s call letters. Also
on display will be Century 21's five other for-
mats, for Top 40, country, beautiful music, aduit
contemporary, and easy listening stations.
Booth 4, Suite 2106.

* * w

Continental Plastic Inc. of Coral Springs, Fla.,
displays its plastic promotional cards which it
has used in more than 500 station promotions.
Booth 26.

Orake-Chenault's “Satcon |" satellite fantasy
concert will be the prime emphasis by the com-
pany. While all major markets are firmed, the
firm will be selling the show to non-Arbitron
rated markets. Also to be exhibited will be the
“Weekly Top 30" and some of Drake-Chenault’s
other syndicated packages. Suite 2406.

* & %

Enterprise Radio of Farmington, Conn., is in-
troducing its new satellite-transmitted radio

sports network. Beginning Jan. 1, 1981, the net--

work will broadcast sports features, talk shows,
and updates around the clock to more than 400
stations. Booth 11.

* & *

Future Media of Hollywood, Calif., offers a
look at its syndicated and custom television,
outdoor and print marketing campaigns. The
firm promises market exclusivity on its syndi-
cated campaigns and offers graphic design serv-
ices for station logos. Booth 25. Suite 2348.

* k& %

Golden Egg's “Future File,” featuring three
minute vignettes and sketches about the future,
will be on display at the firm's booth. “Future
File is now heard on 165 stations. Booth 33,
Suite 2624.

* * *

The Harris Corp. of Quincy, IIl., is exhibiting
two new products. The Harris 9003 program au-
tomation system features completely independ-
ent terminals, separate files for each schedute,
and plain text title display. The M90 modular on
air production audio control console is a custom-
ized portable unit which includes six different
main frame configurations and a choice of 26
plug-in modules. Booths 38, 40, 43, and 45.

* L1 *

IGM Communications will display its Basic A
automated computer system for radio including
insta cart and go cart. The firm, in a tie-in with
CBSI, witl also exhibit a new business computer
for billing and accounting. Booth 6.

* * *

KataMusic of Kalamazoo, Mich., is exhibiting
all elements of its Beautiful Music Service.
These include matched flow constructed quarter
hour segments; category services with random
selected quarter hour segments, and light con-
temporary drive tapes with monthly updates
from the adult contemporary chart. Booth 28.
Suite 2424.

LBP Inc. of Frazer, Pa., will be exhibiting
broadcast transmitters for drive-in theatres and
offering  system engineering for drive-in
theatres. Also on display will be supplementary
systems for walk-in theatres, which provide dual
language capability and assistance for the hard
of hearing. Booth 39.

* &k &k

Landsman Rivers/Big Music America of New
York will explain its programming and promo-
tional services, which are available on a syndi-
cated and custom basis. Booth 24. Suite 2224.

* * *

Media Service Concepts of Chicago is exhib-
iting its electric programmer. This desk-top mi-
cro-computer system for radio program directors
has a number of research packages which pro-
vide sophisticated ratings analysis, handle
school closings, talk show production and music
scheduling, and include a variety of other utility
programs. Also featured will be focus-phone, a
research package which brings together small
groups of station listeners on a conference
phone. Booth 35.

* k& %

Micro Trak Corp. of Holyoke, Mass., is exhib-
iting its m-series furniture in a producer’s cor-
ner configuration. This series includes a 6618
console, a telex 10-inch reel to reel tape ma-
chine, and spot master cart machines. Also on
exhibit will be phono preamplifiers; a portable
sports console, the sport-3; and distribution am-
plifier equipment. Booth 41.

* k& %

The Money Machine of Nashville, Tenn., will
introduce its new radio promotion spots for tele-
vision, which include music and animation. Also
on exhibit will be the spirit station image cam-
paign, featuring television animation, and the
Nashville-plus station i.d. series. The Money Ma-
chine’s line of sales production libraries will be

- on display as well, including "Wizard,” "The

Money Machine,” “Music Explosion,” “Country
Punch,” and “Best Of Everything." Finally, a
three hour weekly syndicated nostaigia pro-
gram, “Sunday At The Memories,” will be on ex-
hibit. Booth 32. Suite 2432.

* * *

"Noble Broadcast Consultants, a full service
consultancy firm, will be offering its Noble 1 for-
mat, a contemporized MOR/easy listening for-
mat aimed at the 24-54 adult. In addition to the
music, Noble also offers an experienced staff to

help in promotion and programming. In attend-
ance will be Rusty Young, sales manager, and
Rich Wood, vice president/program manager.

Booth 51.
* * *

Peters Productions, Inc. will be exhibiting its
various packages including “The Great Ones”
(an MOR package of contemporary and tradi-
tional songs); “Natural Sound” (a country pack-
age mix of contemporary and traditional); "“The
Rock” (a Top 40 show); “Meliow Rock” (soft

rock); “Country Lovin’ " (traditional country);.

“All Star Country” (contemporary country): and

“Music Just For The Two Of Us" (beautiful mu-

sic). Peters will also display its custom and

syndicated jingles and commercials. Booth 37.
* * %

Radio Computing Services of Tenafly, N.J.,
will be introducing its new survey system. The
system analyzes callout surveys and handles up
to 53 surveys simultaneously. It performs so-
phisticated trend analyses on artists and titles,
generates random telephone numbers, keeps
personnel files, and uses those personnel files
to execute panel studies. Booth 55.

* k& %

Sono-Mag Corp. of Normal, 111, will be intro-
ducing mini-pro, a line assist programmer. This
mini-automation system handles 10 audio
sources with up to 100 steps of programming,
and it is capable of network joins on a real-time
basis. Also on exhibit will be ESP-1, a fully auto-
mation programmer. Booth 9.

* &k &k

Syndicate It Inc. of Beverly Hills, distributed
by Audio Stimulation, offers several programs on
a barter basis, including the two-hour “Jazz
Chronicles” show of contemporary jazz, among
others. Booth 27.

* * %

Tuesday Productions will exhibit its syndi-
cated jingle packages including “Whispers,”
'Celebration,” “"Many Hits,” “So Nice,"
“Spirit,” KHJ jingles and “America’s Favorite
Music,” a country jingle package.

On Sunday evening Tuesday will give a spe-
cial presentation of its first satellite delivered
live radio show called “Satellite Live.” The
show, which bows Sept. 21, will be a celebrity
tatk show originating from Los Angeles and trav-
eling through an AT&T satellite to 20 major out-
lets. The show will air every Sunday night from 7
p.m.-9 p.m. and will allow the public to talk to
their favorite celebrities by dialing a toll free
number. Booth 53.

WWW . americanradiohistorv.com

2B Systems of Madison Heights, Mich., will
show and explain its use of plastic promotional
cards it calls “plastic coupons,” available for
distribution in a variety of ways, including direct
mail and market saturation. Booth 59.

* * *

Watermark will be exhibiting samples and
brochures of its four programs: “American Top
40, “American Country Countdown,” “Robert
W. Morgan Special Of The Week" and its newest
program “Soundtrack Of The '60s"” with host
Murray the K. Booths 48, 50.

The following companies also have hospi-
tality suites at the Hyatt Regency:

ABC Radio Division—Suite 2532

ABC Radio Network—Suite 2148

CBS Radio Network—Suite 2632

Mutual Broadcasting System—Suite 2548
NBC Radio Network—Suite 2606
Arbitron—Suite 2206

Bonneville Broadcast Consultants—Suite 2524
Capitol Magnetic Products—Suite 1224
Clayton Webster Corp.—Suite 2122
Consolidated Communications Consultants—
Suite 2006

Otis Conner Productions, Inc.—Suite 2222
Drake-Chenault Enterprises—Suite 2406 )
FACTS: Marketing & Economical Research
Corp.—Suite 1424

Fairwest Studios—Suite 1180

Firstcom Broadcast Services—Suite 2132
Future Media Corp.—Suite 2348

Cliff Gill Enterprises, Inc.—Suite 2529

Merv Griffin Productions—Suite 2006
International Tapetronics Corp.—Suite 2422
JAM Creative Productions—Suite 2522
KalaMusic—Suite 2424

Al Ham—Suite 1732

Landsman/Rivers Radio Services—Suite 2224
McGavren Guild—Suite 2322

Multiple Systems Analysis—Suite 1080
Musicworks, Inc.—Suite 1624

Orban Assaciates Inc.~Suite 2129

Ram Research Corp.—Suite 2306

RKO Radio Network—Suite 2506

Sunbelt Network, Inc.—Suite 2429

TM Companies—Suite 2448

William B. Tanner Co., fnc.—Suite 2629
Tuesday Productions, inc.—Suite 780

The Webster Group—Suite 980

Westwood One—Suite 1806

Robet Wold Co.—Suite 2232

Yancey Corp./Magic Ticket—Suite 2324
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' DRIVE TIVIE ROCK

AR

R, THATJUST °
i WON'TSTOPL

“Speedway BIvdJZE’slsge d3but album.
An original motor music concept
by Kasenetz & Katz. Fast becoming
a hit on: WRCN, WQBK, WOUR, WRKK,
WQUT, WSHE, WKQQ, WEBN, WXKE, KFMH,
KYTX, KLYX, KLBJ, KSHE, KWFM, KPAS, KKDJ,
KILO and KZEW. On Epic Records and Tapes.

% Give the 1§t of music. a .

Praduced by Kasenetz & Katz. “Egicy @ aretrademarks of CBS Inc. © 1980 CBS Inc
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® Continued from page |
We in the record industry look
forward to radio philosophies cross-
ing over and having a wider accept-
ance of all musical, information and
news mediums.”
x Kk x

Frank Giuliano, national pop pro-
motion director, Ovation Records:

Billy Bass: Looking forward to in-
novative programming.

“If the majority of the NAB mem-
bership is not involved in program-
ming music. then there would be no
need for the record industry to be
represented (at your conference).
But if music does constitute a large
portion of their programming. then
1t 1s important for record companies
to be represented during an eco-
nomic period that best lends itself to
interdependency between the two
industries.”

* x %

Russ Thyret, vice president of pro-
motion, Warner Bros.:

“l would like for the radio pro-
grammers to understand that we
promotion people have a job to do
just like the programmers. And
while the goals of the two are not ne-
cessarily the same, they are compat-
ible and we can work closer to-
gether.”

LI S

Skip Miller, Motown vice presi-
dent of promotion:

“We need to create a marriage be-
tween radio and record industry per-
sonnel so there is more cross-polli-
nation of information. It’s silly to be
so far apart and I think we’re finally
coming together. We need more
than ever to share information gela-
tive to research, rotation and de-
mographics.”

x ok x

Lister Hewan-Lowe, head of
Mango Records and in charge of pro-
motion for reggae artists for Island
Records:

“Basically. I would like to see the
music programmers stop talking
about what they are going to play
and start playing the music. So often
you hear them say that they are go-
ing to play the Clash, or whatever.
and then they never play the record.
A lot of new things are happening,
but radio is still 15 years behind.

“I was at the recent Jack the Rap
convention in Atlanta. and you had
all these black radio people and re-
tailers from the deep South. and
they were enthusiastic about reggae.
But they were playing it. not just
talking about it. You never hear
about them. you only hear about
Frankie Crocker. but these are the

guys who are really making it hap-
pen.”
* ok

Danny Davis, senior vide president
for promotion, PolyGram West/
Casablanca Records:

“Radio constantly asks the radio
industry to learn its product. Pro-
grammers are insistent that promo-
tion men be conversant with formats
and their programming procedures.
That's fine. That should be standard
business practice for all knowing or
caring promotion men.

“On the other side of the turn-
table. radio should take the time to
at least understand the record busi-
ness. Particularly at a time when our
interdependence is painfully appar-
ent. New programmers who easily
dismiss a key piece of product from
consideration know or care that
some of that product from inception
to completion actually costs as much
as a small radio station. Surely it’s
worth the time and trouble to listen
carefully instead of prefunctorily.

“The listener/buyer who pos-
sesses entire home catalogs of artists
perceived to have an image problem
never knew they were purchasing an
artist with an image problem. The
listener/buyer is looking for enter-
tainment. Radio insists it provides
entertainment for all of the people.
Why then, should it challenge every
piece of product in an attempt to
provide excuses for not playing the
music. Too often we hear. ‘This
group has an image problem,’ “This
beat is too disco.” “They haven’t had
a hit in years.’

“Preconceived notions restrict cre-
ative thinking. It costs jobs and en-
courages ulcers. | once heard Dean
Tyler (former programmer at
WNEW-AM New York and WIP-
AM Philadelphia) state proudly that
in the case of his music lists his ‘flew
by the seat of his pants.” It’s fool-
hardy to believe that that’s possible
every time out. But surely the ear
counts for something.

“Promotion is probably the basis
for this entire business. Promotion
respects radio. But respect does not
mandate blind faith or surrender to
a closed ear.”

8 NBCers
Flourishing

NEW YORK-The eight NBC-
owned and operated radio stations
have achieved the highest audience
level figures in the network’s history,
NBC’s research department claims.

Taking Arbitron data and other
reports. NBC says that from 1975 to
1980 the cumulative audience
among adults 18-49 increased by
49%. Within the past year the same
demographic registered a 35% in-
crease to more than five million per-
sons, the largest cume measured by
the NBC staff.

The most dramatic growth, says
NBC. took place at WNBC-AM
here. which increased its estimated
average quarter-hour audience
among adults 18-49 from 56,900 to
82.800 over the past year. WKYS-
FM in Washington. D.C.. increased
its estimated average quarter-hour
listeners from 10.800 to 23.100 over
the same period. WKQX-FM. Chi-
cago, jumped 100% to a quarter hour
figure of an estimated 27,800 in the
past year.

Other NBC stations are WYNY-
FM. New York; WMAQ-AM. Chi-
cago; WRC-AM. Washington; and
WNBR-AM and KYUU-FM. San
Francisco.

[ [ ]
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lisher Bill Wardlow explained. Be-
fore year’s end the Radio Singles Ac-
tion charts will be expanded by two
pages with more stations reporting
in greater depth. he said.

This move is one of several being
taken in conjunction with plans to
move into on-line (via telephone
access) charts and playlist informa-
tion for radio programmers and rec-
ord executives.

One of the first steps will be to in-
crease stations reporting to the pop
charts from a current 120 to more
than 160. Computerization plans
call for at least 200 stations to be re-
pc;ning. Only a few years ago 60 sta-
tions were reporting,

Wardlow noted that panels of re-
porting stations are reviewed every
three months and he pointed to a re-
cent one-third increase in the num-
ber of stations reporting to the soul
and country charts as an example of
Billboard’s growing commitment to
and involvement with radio.

Billboard publisher and editor-in-
chief Lee Zhito, in discussing expan-

sion plans, noted: “Billboard is ever
responsive to the needs of the radio
industry it serves. Our continued
expansion of radio coverage is in
line with this long established policy.”

Zhito also announced the acquisi-
tion of the radio newsletter, Good-
phone. founded by Mike Harrison.
“Harrison will continue to com-
municate with radio programmers
through the pages of Billboard.”
Zhito said. Harrison’s first article ap-
pears in this issue on page 18 of this
department.

In addition to Mick Harrison’s ar-
ticles, Doug Hall, the radio pro-
gramming department editor has
two additional staffers working with
him. newly named assistant radio
editors Richard M. Nusser in New
York and Ed Harrison in Los An-
geles. Broadcasting news is addition-
ally generated by the magazine’s
full-time editorial staff plus corre-
spondents around the country.

To further strengthen ties with ra-
dio programming executives and to
open still more channels with these
people. Hall announces the appoint-

. Billboard To Increase Airwave
Plan Chart Expansion

ment of three radio advisory com-
mittees to advise Billboard on the di-
rection of the industry.

WXLO-FM New York program
director Don Kelly is chairman of an
adult contemporary/Top 40 advi-
sory committee: WCOZ-FM Boston
program director John Sebastian is
chairman of an AOR advisory com-
mittee and WHN-AM New York
program director Ed Salamon is
chairman of a country advisory
committee.

These committees held an organi-
zational meeting Sunday (24) in
New Orleans at a lunch hosted by
Billboard. The New Orleans site was
picked so this meeting would coin-
cide with the National Assn. of
Broadcasters Radio Programming
Conference.

Billboard was further involved in
this conference as Zhito discussed
the radio programming depart-
ment’s expansion plans at Sunday °
night rap sessions. with Hall set to
moderate two sessions on Tuesday
(26) and Wednesday (27) on pro-
gramming rotation and playlists.

No End Seen For Rock Changes

® Continued from page 18
programmers is the tendency of the
average consumer to “culture hop™
with mood changes from one life-
style to another on a regular basis.

Top tracks radio is the result of
both AOR and Top 40 programmers
turning to the track (individual re-
corded songs, regardless of configu-
ration) as their primary source of
music.

Today’s multi-configurated musi-
cal marketplace which includes such
staples as the 33% r.p.m. LP, the 45
r.p.m. single. prerecorded cassettes
and EPs of numerous mechanical
designs, has rendered obsolete the
obvious cultural and demographic
differences that once existed be-
tween an album audience and a sin-
gles audience.

Many industry participants re-
gard top tracks radio as a cross be-
tween AOR and Top 40—as the next
logical step in the natural evolution
of both forms.

If. indeed. it is a blend of the two,
it seems that top tracks radio is thus
far avoiding many of the obvious re-
strictive dogmas that were known to
afflict AOR and Top 40 back in the
"70s, namely AOR’s adherence to a
singular image of music and Top
40’s adherence to a closed system of
research and mechanics.

It must be pointed out that this
new tracks approach to musical re-
search and marketing is becoming
applicable to contemporary rock ra-
dio of all formats in light of the reve-
lation that exclusive singles or al-
bum research is no longer conclusive
evidence of activity and potency.

Thus. it is not uncommon to find
top tracks approaches among hard
rockers, soft rockers and the like—
further adding to the diversity inher-
ent in the modern radio spectrum.

ABC Radio programming vice
president Rick Sklar says, “Top
tracks is a useful term and concept
for programmers in several formats,
particularly AOR, but with some ap-
plications in contemporary and
adult contemporary as well. Top
tracks is in its place in almost any
format. The idea of formats based
upon the top songs is certainly wel-
come at this point and a useful way
to go.”

Adds WRIF-FM Detroit program

director Tom Bender: “I don’t think
anybody. and that includes CHUM-
FM when they were doing a whole
sweep of an album, was program-
ming albums.

“The only way in my head to pro-
gram an album is to run it as open
and allow all tracks to be played or
to play the whole thing at once. That
to me is essentially a literal defini-
tion of album radio and nobody
really does that.

“Programmers do make quali-
tative and quantitative judgments
and itis only in the definition of how
that particular station perceives the
word top in top tracks that separates
them. I think another thing that en-
ters into it is that the record com-
panies in either their outline to the
station of what the top tracks are. or
in the older terminology of what the
single was, still continue to influence
that process.

“One of the things that is breaking
down is singles programmers who
are at a predisposition to follow the
record company marketing lead on
an album. I think that’s pretty much
by the board. with the exception of
the more traditional Top 40s.

“I don’t really know of a going
Top 40 operation that doesn’t deal
with album tracks in some way.
shape or form even if it’s only on a
dayparted basis. From John Geh-
ron’s (WLS-AM) interpretation of
top tracks to Scott Muni’s (WNEW-
FM), I think everybody is working
off of the same term and I think it
has a multiplicity of executions.

“All of them are basically dealing
with the same thing—how do you
funnel X number of records into a
playlist of some dimension. Whether
people consciously do it or not.itis a
sorting process that determines what
the term top means.”

Bob Hamilton, program director
of KRTH-FM in Los Angeles re-
veals. “Top tracks to KRTH means
playing the best cuts possible from
the various albums released. The
terminology reflects the fact that we
try to play the best music in Los An-
geles.”

In the wake of their extremely suc-
cessful recent Arbitron report, Curt
Hansen. p.d. at KC101 in New
Haven. credits top tracks with pav-

ing his way. “Top tracks is the hits.”
he says. “It’s the greatest good for
the greatest number and it’s the best
songs regardless of where they’re
coming from—albums or singles.”

Operating within the structure of
what many still perceive to be tradi-
tional Top 40. Dave Sholin, RKO
Radio’s national music coordinator
says. “Playing top tracks to me is just
playing the best songs available.
There was a time when a lot of
AORs were gun shy of playing a
record if it was a single. It had to be
an album.

“Top tracks doesn’t have the same
image restrictions; you’re only deal-
ing with songs. If the song is valu-
able to the radio station and some-
thing that the audience obviously
wants. AOR radio is playing it. It’s
playing the best of what is released,
regardless of configuration.”

John Sebastian. p.d. at WCOZ-
FM in Boston, claims, “Top tracks
radio seems to be the natural course
of events for the way radio is going
today. We had for a time Top 40 as
the premiere format. then it seemed
that AOR became more of a factor.

“And I believe that top tracks is
the new Top 40. or at least the new
mass appeal rock format that can ex-
pand through several demographics
and be the type of mass appeal mon-
ster in many markets that Top 40
used to be.

“I think it's common sense that
you sliould play music according to
individual songs as opposed to play-
ing everything from an album indis-
criminately. I think you should
judge each song on your station in-
dependently rather than if it comes
from an album or a single.”

Notes Keith Isley. p.d. at ZETA 4
in Miamti, says. “We think of WINZ-
FM as a top tracks station. What we
are trying to do is combine the best
elements of both ends of the format
spectrum and to do something
which is capable of getting high
numbers. Our top tracks format has
grown out of our former Top 40 ori-
entation. but we also have the per-
sonality approach that has always
been associated with AOR. I see the
whole term AOR as basically irrele-
vent now and I see us as a 1980 top
tracks rock’n’roll station.”
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New On The Charts

Vox Jox

SPLIT ENZ
“I Got You”—

After junking its cartoonish
stance, this sextet from New Zealand
monopolized the Australian charts
No. 1 rung for two months with this
bare rocker. Last June, as a result of
that sweep, A&M picked up the
band worldwide.

When it debuted in 1975, Split
Enzattracted international attention
by indulging in quirky costumes and
vertical hairstyles, predating the
spiked coiffures of London’s first
punks. Then numbering seven, the
band established itself as a touring
staple within a short time in Aus-
tralia, where they relocated plus
New Zealand and the UK.

During several stays in Britain in
this time, the band juggled around
its members while gradually in-

corporating mainstream British in-
fluences. During this often frustrat-
ing transitional period. the band left
Chrysalis, rerooted in Australia and
re-signed with Mushroom in that
country.

While in England. the band met
Mike Chapman’s colleague David
Tickle. In the later part of last year,
Tickle took up residence in Mel-
bourne’s Armstrong Studios with
the Enz. and the result is the chart
topping LP. “True Colours.” from
which this single is culled.

Split Enz is managed by Michael
Gudinski in Victoria, Australia (03)
51-9821. The U.S. representative is
Jeb Brien of Champion Entertain-
ment in New York, (212) 765-8553.
Negotiations with a booking agent
are underway.

KINGS
“Switchin’ To Glide”— Yy

Pink Floyd’s “The Wall.” Originally
asked if he’d mix the already re-
corded LP, Ezrin volunteered to re-
mix the entire LP—which he did.
The personnel includes: Aryan

These newcomers were produced
by top act director Bob Ezrin on
their bowing effort. “Are Here.” on
Extreme Records, and Elektra-dis-
tributed label.

Hailing from Toronto. the four-
some grouped three years ago. Cir-
culating along the local club routes,
the band carved its niche in the
home grown scene. Brian Ainsworth.
president of Extreme, signed the
band last summer and hustled it
into the studio.

Ainsworth enlisted the talents of
Ezrin, who'd just finished work on

Zero. guitarist/songwriter: David
Diamond, bassist/vocalist/song-
writer; drummer Max Styles; and
Sonny Keyes on keyboards.

The band will kick off a major
market tour this September after a
brief Canadian tour.

In Los Angeles. the Kings are
managed by Randy Phillips, (213)
557-2377.

JON AND VANGELIS

“] Hear You Now”'—

Jon and Vangelis are ex-Yes
singer/songwriter Jon Anderson
and Greek avant-garde keyboard-
ist/composer Vangelis.

The two originally got together to
collaborate on a single, “I Hear You
Now.” When it reached the top 5 on
the UK. charts. however. they de-
cided to record an entire album to-
gether, “Short Stories.”

Anderson was one of the founding
members of Yes in 1968. Though the
group’s personnel changed several
times over the years Anderson re-
mained intact until just a few

months ago when he bid the group
farewell.

Vangelis formed a group called
Formynx in the early "60s, bringing
pop music to his homeland of
Greece. He eventually left the
group. went to Paris and started
Aphrodite’s Child. They broke up
over a difference between Vangelis
and the group’s record label over ar-
tistic values.

He remained in Paris for three
more years during which time he
composed the music for the tele-
vision movie “Apocalypse des Ani-
maux” for French film director

NEW YORK—-Tom Wood and
Dick Booth, who used to work to-
gether at WKZW-FM (KZ-93) Pe-
oria, are together again at a new sta-
tion in Little Rock called KMJX-
FM (Magic 103).

Wood is the program director and
Booth is general manager and owner
of the station, which has been put
into a Top 40 format.

The station, which used to be the
sister station to KZEE-AM, before
Booth’s Costal Communications
bought it. has been upgraded from
28 kw to 100 kw and 100 feet have
been added to the transmission
tower.

Wood is working the 6 to 10 a.m.
shiftand Sandy O’Connor, the music
director, is in the 2 to 6 p.m. slot.
Tommy Smith is on from 6 (o 10
p-m., P.J. McKay is on from 10 p.m.
to 2 a.m. and Michael P. is on from 2
to 6 a.m.

Wood is looking for DJ and pro-
duction director to work the 10 a.m.
to 2 p.m. position.

* x  x

Steve Turner has been named mu-
sic director of WHAT-AM Phila-
delphia, which has moved into a
wide-appeal black format. ... John
Pearson, who has worked at several
Kansas City stations. has joined
KCEZ-FM in that city to work
weekends. B

* k%

Bob Clarke is joining KAKZ-AM
Wichita in the midday slot. He suc-
ceeds Bill McLean, who is moving to
afternoon drive. He had been pro-
gramming KGRL-AM/KXIQ-FM
Bend, Ore. ... WPLJ-FM New York
morning personality Gary Yudman
was the opening comic act at a week
of Pink Floyd concerts at Earl's
Court in London. The station
marked the Ilth anniversary of
Woodstock. Aug. 17 with a special
program produced and voiced by
Jimmy Fink. ’

* kK

Jeffrey Weber of WAZY-FM (7-
96) Lafayette. who is chairman of
the membership committee of the
Society of Radio Personalities and
Programmers has appointed J. Mi-
chael McKoy of KOIL-AM Omaha

PROGRAM REVIEW

By DOUG HALL

as coordinator of special events. . ..
KNAC-FM Long Beach, Calif.,
adds Norm McBride to its morning
show. He had been working week-
ends at the station.

*  x ok

Ten years ago, when “Shotgun”
Tom Kelly was Bobby “Shotgun”
McCallister, he was a jock on
KACY-AM Port Hueneme. Calif.
He’s back on the station for two
weeks filling in for Michael Ed-
wards. He began the stint Thursday
(21). ... WBUK-AM Kalamazoo,
Mich., has the following new lineup:
Scott Allen from 6 to 10 a.m.. Rod
Kackley from 10 a.m. to 1 p.m., Col-
leen Hill from 1 to 6 p.m., Mickey
Sykes from 6 to 9 p.m. and Jeff Un-
derhill is working weekends.

* x  x

Paul “Lobster” Wells has joined
KLIV-AM San Jose in the 3 to 7
p-.m. shift. He comes from KSAN-
FM San Francisco. Ken Anthony,
the music director. moves from that
shift to noon to 3 p.m. Steve O’Neil,
who was working from 10 a.m. to 3
p-m. is now on from 9 a.m. to noon.
Program director John McLeod is
cutting back his morning drive
duties from 6 to 10a.m. t0 6 t0 9 p.m.

*x Kk  *

J.D. Wade is the new program di-
rector at KIUN-AM Pecos. Tex..
which runs a country format. Since
Wade also is foreman of a cattle
ranch he feels he knows country mu-
sic well. ... Cyndy Drue, air person-
ality on WYSP-FM Philadelphia on
weekdays from 10 p.m. to 2 a.m. and
host-producer of the Philadelphia
television show “Rock Review™ will
host a new tv show on KYW-TV on
Sunday at 11:30 p.m. called “The
Rock 'n” Roll Show.”

* * *

Bill Daniels has joined KLAK-
AM Denver as DJ in the 7 p.m. to
midnight shift. He succeeds Jon
Lawrence, who moves to the 2 to 7
p-m. slot. Daniels was previously at
KDKO-AM Denver. . .. Jeffrey Jay
Weber, program-operations man-
ager of WAZY-AM-FM Lafayette.
Ind.. has been named general man-

Mutual ‘Jamboree’ Special
Is Well-Paced And Varied

“Jamboree In The Hills,” Mutual
Broadcasting System, Sept. 1. Three
hours. Produced by Glenn Morgan.

NEW YORK-This is a well-
paced varied show that runs the
gamut of country music from Moe
Bandy to Jerry Lee Lewis.

Most of the lineup. which starts
with Mel Tillis. does two or three
songs and acts are briefly inter-
viewed by WHN-AM New York DJ
Lec Arnold.

While Arnold’s interviews are
brief, they do elicit a good amount of
interesting information. For ex-
ample, Tammy Wynette discloses
that she thinks “Stand By Your

Frederic Rossif. Vangelis. who
moved to London a few years ago.
has recorded several albums for
Polydor.

Anderson and Vangelis met sev-
eral years ago when Vangelis was
asked to join Yes as keyboardist
Rick Wakeman’s replacement. He
declined the offer.

Vangelis is managed by Yanus in
London at phone number 011-44-1-
435-6692.

WwWWWwW.americanradiohistorv.com

Man” is the worst song she’s ever re-
corded.

The show comes (0 its climax with
Loretta Lynn, who gets a bit more
space on the bill. She wraps things
up with “Coal Miner’s Daughter”
after she and Arnold discuss the film
of the same name which is based on
her life.

Arnold does his interviews back-
stage and in dressing room trailers at
Brush Run Park. Ohio, where the
show was taped during a recent two-
day festival.

Most of the 13 artists that are in-
cluded along the way do their big-
gest hits: Ray Stevens does his hu-
morous “The Streak™ and Bandy
and Joe Stampley do their “Good
Or Boys.” Hoyt Axton tells Arnold
how he’s written more than 1.000
songs in the past 25 years since he
was 15. And then he sings his “Jera-
miah Was A Bull Frog.”

In all the show is entertaining with
an appeal that goes beyond the de-
voted country fan. It’s been tightly
edited and the cutting back and
forth from live performances to in-
terviews works well. DOUG HALL

ager of WWCM-AM/WBDJ-FM
Terre Haute, Ind. Previously, Weber
was p:d. at WNNJ-AM/WIXI-FM
Newton, N.J.

* k%

Daniel Lee Smigrod has joined
WHYI-FM (Y-100) Fort Lauder-
dale as promotion director. He was
formerly promotion director at
WKIX-AM/WYYD-FM Raleigh,
N.C. David Ross, general manager
of Y-100 and WWOK-AM Miami,
has been promoted to group vice
president of Metroplex Communi-
cations, which owns Y-100 and
WWOK. . .. WLIR-FM Hemstead.
N.Y.. marked its 10th anniversary as
a progressive rocker with a “Party In
The Park Two” at Belmont Race-
track Saturday (23).

* k%

Ron Rogers of KVET-AM and
KASE-FM in Austin., Tex., has been
reelected chairman of the Austin
Assn. of Broadcasters for the third
conseculive year.

Vice President

® Continued from puge 28
portani way of reaching out to radio.

Nearly 2.000 persons are regis-
tered for the programming confer-
ence. There are three times as many
exhibitors signed up as there were
last year and the number of hospi-
tality suites has reached an all-time
high.

Cornils is confident that this
year's program offers unprece-
dented opportunities for program-
mers to learn. share experiences and
make contacts. “When the conferees
go back.” he says, “They'll know
more than their managers about
how to run a radio station.”

BubblingUnderThe

__HOT100 _

101—-THE BREAKS, Kurtis Blow, Mercury 4010

162—-THEME FROM THE DUKES OF HAZZARD,
Waylon Jennings, RCA 12067

103-YOU MAY BE RIGHT, The Chipmunks, Ex-
celsior 1001

104 —1'VE JUST BEGUN TO LOVE YOU, Dynasty,
Solar 12021 (RCA)

105-COWBOYS & CLOWNS, Ronnie Milsap, RCA
12006

106—WATERFALLS, Paul McCartney, Columbia
1-11335

107—IT'S ALL IN THE GAME, Isaac Hayes, Poly-
dor 2102

103—ONLY HIS NAME, Holly Penfield, Dream-
land 102 (RSO)

103—-STARLIGHT, Ray Kennedy, ARC/Columbia
1-11298

11)-TOMMY, JUDY & ME, Rob Hegel, RCA
12009

BubblingUnderThe

_TopLPs

201-SOUNDTRACK, Smokey & The Bandit 2,
MCA MCA-6101

202—MARTHA AND THE MUFFINS, Metro Mu-
sic, Virgin VA-13145 (Atlantic)

203—ASLEEP AT THE WHEEL, Framed, MCA
MCA-5131

204—FRANCE JOLI, France Joli, Prelude PRL
1217

205—ORIGINAL CAST, Barnum, Columbia JF
36576

206—NANTUCKET, Long Way To The Top, Epic
NJE 36523

207 -THE SILENCERS, Rock "N’ Roll Enforcers,
Precision NJZ 36529 (CBS)

208—-THE REEORDS, Crashes, Virgin VA 13140
(Atlantic)

209—ARTFUL DODGER, Rave On, Ariola OL
1503 (Arista)

210—IRON CITY HOUSEROCKERS, Have A Good
Time, MCA MCA-5111

31
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Talent

Buffalo’s Chautauqua Year
Racks Up New High Gross

BUFFALO—Booking new. unex-
posed pop acts has been linked to
the best ever attended Chautauqua
concert series, an ongoing, 107-year-
old lecture cultural arts institution.

Located about 60 miles southwest
of metropolitan Buffalo, the 1980
season has featured such names as
Jane Olivor, Tony Bennett, Rita
Coolidge with Booker T. Jones and
Dottie West.

“We've been trying hard to bring
people to Chautauqua, to avoid re-
petition and allow at least a year to
re-sign an artist,” says Wendy
Hutchinson, programming assistant.

" According to Hutchinson, the
five-man programming office, un-
der the guidance of Dr. Robert
Hesse, Chautauqua Institution pres-
ident and Marie O’Connor, Hesse’s
assistant, has aimed its sights at new
names and groups.

Other well known artists to appear
at the annual summer event between
June 22 and Aug. 24 have included
Harry Chapin, Peter Nero. Henry
Mancini and Maynard Ferguson all
appearing with the Chautauqua
Symphony Orchestra.

Composed of musicians from
nearby established city orchestras
which perform in the traditional
winter season, the resident orchestra
is part of the institution as is a per-
manent 75-member staff which han-
dles 200 summer courses.

The classical side of the Chau-
tauqua series this year has spot-
lighted such artists as flutist Jean-
Pierre Rampal. baritone Robert
Merrill with soprano Louise Russell,
pianist Emanuel Ax and the New
York City Ballet stars.

Although Judy Collins made her
debut performance last year and
soldout the 6.000-seat amphitheatre
and was interested in returning for
the 1980 season. officials maintain
their new policy of signing first-time
attractions.

Aside from the artistic decision to
showcase new names, Chautauqua
sources admit the need to counter
rival state fairs as well as Buffalo’s
entertainment outlets while adjust-
ing to the slowed, area-wide eco-
nomic picture.

Hutchinson denies Chautauqua
competes with other entertainment
ventures and reports a contract

By HANFORD SEARL

clause exists. but is seldom enforced,
which forbids an artist to appear
within a 90-mile radius in 30 days.

Harry Chapin performed the
weekend of Aug. 10 and was set to
play Buffalo’s Melody Fair the next
night, but the 25-year-old venue
went bankrupt, making Chapin the
first of 17 acts cancelled.

Although Hutchinson cites a 20%
increase in ticket prices last year, she
maintains the annual reports due
out in September/October, will re-
veal the 1980 season as holding its
own compared to past years if not
improving in attendance figures.

Season tickets increased from
$175 to $225 with increases also seen
in play and opera admission. Adult
ticket prices range from $5.50 to $9
per day while teens are charged with
$4-86 children under 12 years free.

Supported 40% by fundraising
and grants, the rest of Chautauqua’s
$4.2 million budget comes from
ticket and tuition fees. About
$50.000 in federal and state grants
helped to underwrite the opera and

symphony programs, themselves re-
ported up in sales 10% and 17% re-
spectively in 1979.

Hutchinson reports the annual
event draws people from Cleveland,
Pittsburgh and nearby Erie, Pa., as
well as Buffalo. More patrons have
been attracted from the Western
New York area this year because of
increased media coverage and ad-
vertising.

“The programming office gathers
pertinent facts about various acts
and groups from entertainment
trade publications along with talent
reviews as well as a monthly news-
letter for colleges and universities.”
adds Hutchinson.

Chautauqua is an Indian term
meaning ‘bag tied in the middle”
which is the shape of the 17-mile
long lake of the same name. The in-
stitution is situated on 700 acres
alongside that lake about 18 miles
west of Jamestown, N.Y.

Founded by Lewis Miller and
John Heyel Vincent, Chautauqua
originally was a Methodist Church
organization. .

Knott’s Farm Goes Urban Cowboy

BUENA PARK, Calif.—Urban
Cowboy Days came to Knott's Berry
Farm here Thursday (21) and con-
tinue until Monday (1).

Mickey Gilley, one of the per-
formers in the “Urban Cowboy”
film and proprietor of Gilley’s in
Pasadena, Tex., the world’s largest
country nightclub. was to crown
Southern California’s “Urban Cow-
girl” at his 9:30 p.m. performance in
Knott’s Good Time Theatre to kick
off the festivities. The contest was to

Start Big Ed-Capt.

LOS ANGELES—Big Ed-Cap-
tain Video Productions here is spon-
soring its first “Talent Playoff” Sept.
2-8.

Winner will receive 50 hours of
free rehearsal time at the Big Ed-
Captain Video Productions re-
hearsal and showcase theatre. In ad-
dition, a 20-minute, half-inch video-
cassette of the act’s performance will
be awarded.
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air on KHTZ-FM. Disk Jockey
Charlie Tuna was to act as master of
ceremonies.

Country entertainers Ferlin
Husky, Elvin Bishop and Asleep At
The Wheel will also perform during
the celebration. Gilley and his Ur-
ban Cowboy Band was to perform
only on opening day.

The salute to Paramount’s “Ur-
ban Cowboy” film is part of Knott’s
Berry Farm’s year long 60th anni-
versary diamond jubilee celebra-
tion.

Video Contest

Both signed and unsigned acts
may enter (tapes must be received by
Aug. 26) and judging will be done
by a panel of managers, producers,
booking agents. critics and radio
personalities.

Podell, Walters
In Collaboration

NEW YORK—Norby Walters As-
sociates, the r&b-oriented booking
agency. has made a move toward
rock now that veteran agent Jonny
Podell has brought his own autono-
mous company under the Norby
Walters Associates umbrella.

“l was looking to align myself
with somebody and Norby was look-
ing to go into a rock’n’roll direc-
tion,” explains Podell, manager of
Blondie, Alice Cooper and the New
Riders of the Purple Sage. Walters
books Marvin Gaye, Kool & the
Gang. Peaches & Herb and the
Whispers.

Under the terms of the agreement,
Podell’s still unnamed new company
would be a separate division of
Norby Walters Associates. Podell
expects to expand his roster of rock
artists.

From 1972 to 1978 Podell owned
BMF Enterprises which booked
such acts as Crosby, Stills, Nash &
Young, the Allman Brothers and
George Harrison. In 1979 he briefly
teamed up with Alex Hodges of the
Empire Agency.
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| Highlights Summer |

CHICAGO—Celebration Produc-
tion’s Isle Of Rock Saturday (23) fes-
tival style rock concert in Daven-
port. lowa, was to be the Chicago
firm’s biggest summer presentation
this year.

According to Celebration’s head
Bruce Kapp. current economic con-
ditions have resulted in one of the
slowest outdoor concert seasons in
recent memory.

The Isle Of Rock festival. head-
lining REO Speedwagon and J.
Geils Band had a 27,000 ticket
break-even point, according to
Kapp. The show was being pro-
moted in numerous secondary Mid-
west markets with radio, print and
television advertising.

Kapp says REQ’s engagement at
Chicagc’s Poplar Creek Music
Theatre this month prevented him
from advertising in Chicago until
less than a week before the festival.

Celebration couldn’'t predict if the

. Billboard photo by Chuck Pulin
MOTEL MARTHA—~Martha Davis fronts the Motels during a recent perform-
ance by the Los Angeles group at the Bottom Line in New York.

=wmCELEBRATION PRESENTS s

! lowa Isle Of Rock

Y

G

i

festival would be a profit-maker.
“With the economy the way it is you
can’t tell until the last minute; it’s
really a nail biter,” explains Kapp.

Other festival acts were Sammy
Hagar, the Outlaws and Hot Mama
Silver. Advance tickets were priced
at $12.50.

The concert site was an island in
the Mississippi river operated by
Davenport as a recreation area. Pa-
trons parked off the island and
walked into the festival area. report-
edly.

Midwest summer concert presen-
tations are down by 60% to 70%. be-
lieves Kapp. Kapp claims that indi-
vidual gates are off between 25%
and 30%.

The promoter says Budweiser’s re-
cent r&b Summerfest in at Chicago’s
Soldier Field was the area’s only big
scale outdoor concert_event of the
season. ALAN PENCHANSKY

Reggae Act Third Worid
Stretches Out Eclectically

MIAMI—Island Records’ Third
World, currently winding up a cross-
country tour, appears to be some-
thing of a musical enigma. Known
mostly as a reggae act, its music is ac-
tually a hybrid of reggae, American
r&b, jazz and rock played in a so-
phisticated way not usually associ-
ated with the reggae sound. A more
descriptive label might be Afro-Car-
ibbean funk.

“There are so many variables in
music that we as a group are not go-
ing to limit ourselves to only one
thing,” explains guitarist and found-
ing member Steven “Cat” Coore.
“We play Jamaican-influenced mu-
sic because we are from Jamaica, but
that doesn’t mean that we all have to
sound like Bob Marley.”

This attitude has been attacked by
some reggae fans who feel that Third
World’s brand of reggae is watered
down, losing much of the rawness
that is normally associated with reg-
gae music. The success of the group’s
single “Now That We’ve Found
Love” on the disco charts last year
only added fuel to the fire. Third
World, however, seems unfazed by
the criticism.

“If an American group comes out
with a tight, clean sound the critics
love it, but if a group like that comes
out of Jamaica they say ‘it isn’t reg-

gae”,” says Coore. “The fact that we
happen to be trained musicians
should only help us to get our mes-
sage across to the people.”

The musicians who make up
Third World all come to the group
with impressive musical credentials.
Guitarist Coore played cello in the
Jamaican Youth Symphony and
also was a member of the reggae
group Inner Circle. Drummer Willie
Stewart also played with Inner
Circle. Percussionist “Carrot” Jarrett
played drums with the National
Jamaican Dance Company. Key-
boardist and producer Michael
“Ibo” Cooper formed Third World
with Coore and bassist Richie Daley
seven years ago.

Their fifth self-produced album
“Arise In Harmony” has been get-
ting some crossover airplay on both
AOR and r&b stations. The rhythms
incorporate rock, jazz and some
disco combined with the reggae
beat.

“The popularity of groups like the
Police or others that use elements of
reggae only proves to us that there
are many avenues of expression
open in the reggae idiom,” insists
Coore. “Music today is becoming a
lot less compartmentalized. The di-
viding lines between music forms
are becoming more and more
blurred each day.”
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Talent

AL JARREAU
DAVID SANBORN
Greek Theatre, Los Angeles
Tickets: $12.50, $10.50, $7.50

Jarreau is a mystical experience; nothing
seems to be what it appears to be because he
constantly offers sonic surprises. That's why his
in-person act is so much more effective than his
performance on disks: he is a strongly visual act,
one whose concert shows also offer more vocal
variety than do his LPs.

In fact, this point was underscored during his
opening, Aug. 8, when he reached into his bag of
musical tricks and skills to combine his unique
ability to sound like instruments, to scat sing
and to explore vocal sounds in ways most sing-
ers would never dare to attempt.

Jarreau's orchestra within his throat—re-
creating the sounds of conga drums, flutes, gui-
tars, saxophones, bass fiddles, percussive in-
struments—combined with his ability to spew
forth lightning fast utterances of syllables, gut-
tural sounds and just plain connecting words to
fashion longer or shorter ones, added pizzazz to
his ability to get the sugar out of lyrics.

His 100-minute show with backing from a
quintet which has been touring with him, was a
complete exercise in phonics, in body move-
ment to emphasize the power of words, of a true
blending of pop and jazz vocalese.

Jarreau is a compleat stylist, the freshest
“new" vocalist to emerge from the pop and jazz
fields in the last 10 years. As a result, his au-
dience draws on both fields, with the emphasis
on improvisation to augment the written words.

His powerful vocal range allows him to
dabble with tunes which offer challenging time
changes and dips and swoops in melody lines.
One prime example: “Spain,” a Chick Corea in-
strumental for which Jarreau has written a lyric
line which blends the romanticism of Latin
America with the dynamics of jazz.

The brunt of his 11-tune set are his own
songs, with one exception, ““'Swonderful,”
which he spruced up with some of his fancy
scatting.

Jarreau’s own tunes, which take some time to
get used to, are often complex in their word im-
agery, but this is glossed over by the theatrics
which he uses to surround his words.

In addition to his standard fare which in-
cludes "Your Sweet Love,” “Lock All The
Gates,” “Never Givin' Up,” "Take Five" and
“Alonzo,” he interpreted a funny blues sketch in
blue spotlight, joking and jiving with the au-
dience, relaying the fact that he “just got in
from Chicago and | didn't bring nothin’ but the
blues.”

And after there were some hot solos by the
two keyboardists trading fours, on one composi-
tion he added his own bass and percussive
sounds to the ensemble. He also whistled a solo
on “'Swonderful.”

*The vibrato in his voice is contrasted by his
clear, gossamer tones. The energy he generates
when he starts to talksingwhisper (that's a long
combination of effects) is spelibinding. This ef-
fect is used regularly but not overdone. Jarreau
has learned to control his inbred effects so they
tantalize rather than overdramatize.

His “Take Five" encore incorporated the au-
dience repeating introductory phrases until ev-

"o

Las Vegas

LAS VEGAS--Headliners Liber-
ace and Buddy Hackett are breaking
decade ties to the Hilton and Sahara
Hotels, respectively. by signing long-
term contracts with the Riviera Ho-
tel here.

The Riviera recently announced
an agreement with Diana Ross. who
has been with Caesars Palace. The
expansion of superstar entertainers
under contract coincides with major
commitments to participate in
Vegas-based television productions.

Hilton entertainment director
Dick Lane notes the loss of 12 weeks
a year by Liberace means “looking
at all kinds of alternate possibilities
for the showroom. There are few su-
perstars of his caliber.” The move
came as no surprise and was ami-
cable. Lane and Liberace has been
close personal friends since 1961.

The Desert Inn dropped super-
stars early this year to install a

Talent In Action

erybody was a little numbers crazy with the
combinations he put us all through. But in the
end five was the winning number as Jarreau put
the Dave Brubeck-Paul Desmond chart hit of the
1960s in its 1980s framework.

Alto saxophonist David Sanborn and his quin-
tet offered a fast paced 35 minutes of funky
blues-tinged tunes. Sanborn squeezes sweet-
ness out of his horn and his five songs kept this
flavor throughout. “Smile” and “Anything You
Want" were especially expressive. Sanborn
straddles the fence between r&b and jazz with
an ease and finesse which is inherent in these
two brands of music. If you like a grabbing sax
sound then Sanborn is your man. ELIOT TIEGEL

JACKSON BROWNE
Forum, Inglewood, Calif.

Tickets: $12.50, 811.50, $10.50

After a decidedly low voltage first half here,
Aug. 16, Browne came alive in the second with a
set of punchy, celebrative rock.

Even “Doctor My Eyes,” Browne's 1972
breakthrough single, was transformed from a
pleasant, agreeable midtempo ballad into a
gripping, pulsating rocker. That spirited number
led directly into Browne's 1978 smash, “Run-
ning On Empty,” one of the most exhilarating
rock singles of recent years.

Other high-points of the second half were
“Disco Apocalypse,” a feisty rocker showcased
with colored, flashing overhead lights; “‘Boute-
vard,” the punchy hit single which was backed
by slides of cars cruising city streets; and “Take
It Easy,” the veritable anthem of mellow which
here was more of an upbeat celebration, helped
along with backup vocals from Eagles Don Hen-
ley and Timothy B. Schmidt.

Browne has taken some critical heat, even
from long-time admirers, for his recent embrace
of rock textures. The gist of the argument is that
in branching out from deeply-felt personal bal-
lads, Browne is stepping down from being the
best at what he does to being just one of many
artists working in a given form.

But the rock forays at the third of three sold-
out Forum shows worked in the artist's favor;
giving better balance to the show by offsetting
the soft, introspective ballads which had been
predominant. The result is a more complete mu-
sical and emotional spectrum.

The show was structured into a 70-minute
opening spot,-in which Browne concentrated on
softer material like “Fountain Of Sorrow™ and
“Here Come Those Tears Again,” a 45-minute
intermission and then a 90-minute second set
focusing on rock-inflected material.

It might make more sense to strike a better
balance of tempos in both halves; certainly the
intermission should be no more than half that
length to prevent energy and momentum from
dissipating.

Browne was backed by a taut, precise five-
man band and two-member vocal team. The
show was also spiced with guest spots by such
notables as the two Eagles, Joni Mitchell, Jeff
“Skunk" Baxter and Danny Kortchmar. (The
previous night, Browne was joined onstage for
several numbers by his friend Bruce Spring-
steen, who apparently inspired him to his new
stance as more of a rock showman.)

Browne's vocals have been dismissed as
"plain” or "bland,” but it is precisely that unas-
suming plainness which is the key to their ev-
eryman charm. Coupled with Browne's boyish
good looks, it gives the singer an endearing
puppy dog vulnerability.

Browne played on that boyish charm with
devastating effectiveness late in the show on
the number “Hold On Hold Qut.” When he came
to the song's spoken declaration of love, he pur-
posely stalled, deliberating whether or not to
blurt out “I love you" to 18,000 assembled fans.
He played the scene like a 15-year-old out on his
first date, shifting his weight from foot to foot
and searching for an escape route. It was a mag-
ical moment.

The show utilized visual effects on a big
backup screen on six of the 24 songs. Some
were highly effective, as in showing closeups of
the band members' faces during the introduc-
tions or showing a succession of roadies during
“The Load-Out.” But in other cases the slides
were as perfunctory as those in a junior high
school assembly. They should either be up-
graded or dropped. PAUL GREIN

POCO
LE ROUX
Amphitheatre, Universal City, Calif.
Tickets: $10.50, $9.50, 38.50

Over the last 10 years Poco has undergone
many personnel changes, but judging by its last
two albums and its Aug. 8 performance, it ap-
pears to have finally put all the elements to-
gether.

While the band achieved some notoriety dur-
ing the '70s with mid-chart records, it wasn't
until 1979's “Legend" that Poco found success.

Making the biggest difference in the band’s

newly honed rock sound was the additions of -

Englishmen Charlie Harrison on bass and Steve
Chapman on drums, who perfectly comple-
mented Rusty Young's pedal steel guitar and
Paul Cotton's guitar. Kim Bullard on keyboards
adds yet another dimensional sound.

While Poco's roots were in the folk/rock tra-
dition with country underpinnings, Poco in 1980
is a heated rock’n'roll band and its live perform-
ance and records attest to that.

One of Poco’s strongest attributes is its en-
gaging three-part harmonies in which Young,
Cotton and Harrison play off each other.
Throughout its hour-long, 10-song set, Poco dis-
played consistent instrumental dexterity with
Young often showcasing his stuff on pedal steel.

Its set consisted of favorite oldies like ““Bad
Weather,” “A Good Feeling To Know,” “Keep On
Tryin'" and “Rose Of Cimarron."” Among the
better received newer material were ‘“Crazy
Love” (Poco’s biggest hit), “Heart Of the
Night,” “Legend" and its new MCA single, “Un-
der The Gun,” with its vibrant rock beat and in-
strumental hook.

With its new found rock energy and con-
sistently engaging melodies, Poco should be
making strong records and live appearances well
into its second decade.

Louisiana’s Le Roux opened the show with a
45-minute, eight-tune set of Southern in-
fluenced boogie rock. The group performed its

(Continued on page 35)

Billboard photo by Chuck Pulin
LINDA & ROY—Linda Ronstadt visits Roy Orbison backstage at the Lone Star
Cafe in New York following Orbison's concert.

Opera Star Will Try Pop

LOS ANGELES—European op-
era star Julia Migenes-Johnson is in
gear for a busy American campaign.
She’s arming up with a November
return to the Metropolitan Opera, a
late spring tour and a pop album
venture.

The New York-born singer, who
debuted at the Metropolitan as
Jenny in Brecht and Weill’s “Ma-
hagonny” last year, will star as
Nedda in Leoncavallo’s “I Pagliac-
ci” for a six-week run in New York
starting Nov. 18. In late spring, after
a major European trek, she’ll em-
bark on her maiden American tour.

Additionally, Migenes-Johnson,
who is a familiar face to German
and Swiss opera fans, will be record-
ingan album dominated by works of

contemporary songwriters. Tunes
penned by Michael McDonald and
Carole Bayer Sager have already
been fixed in the repertoire. The LP
will be her fifth on Ariola, which re-
leases her product worldwide except
in the U.S. Johnson says negotia-
tions between various U:S. labels
and her German manager Deiter
Krap are in the works.

She is also looking into the possi-
bilities of hosting her own television
special in this country. Recently
completing a 90-minute variety pro-
gram for German channel ZDF, Mi-
genes-Johnson is already set for her
own 30-minute program on the Eng-
lish ITV network, to be followed by
a series of 12 musical variety pro-
grams.

Old Movie House a Philly Club

PHILADELPHIA—Now that he
has received approval from the
neighbors, Steve Starr, operator of
the Stars nightclub near center city,
is going ahead with plans to set up a
400-person club in the nearby TLA
Cinema. It has been operated for the
past nine years as a movie repertory
house.

Starr, whose 200-seat Stars club
has been a huge success with the
rock and jazz set, will purchase the
movie building for $600.000 if the
state Liquor Control Board will
transfer his liquor license.

Starr explains to area residents his
new club will feature such entertain-

Riviera Bags Liberace, Hackett

By TIM WALTER

French revue, but Lane sees produc-
tion shows “as only one possibility.
I’'m looking at a lot of things, exam-
ining the available options of the fu-
ture as the drawing power of the
stars depletes.” He says a number of
original ideas that have never been
tried in Las Vegas are under consid-
eration.

The Riviera/Liberace contract
calls for six weeks annually in 1982
and ’83. Entertainment director

Tony Zoppi says Liberace will be-

allowed limited bookings elsewhere
because of the reduced number of
weeks scheduled. “We will be his
primary location and have first call
for dates,” he says, “and he will not
be able to play another hotel for a
certain period of time prior.”
Specifics have yet to be finalized
on the limitation clause, though
Zoppinotes that the Liberace organ-
ization was “one of the most cooper-

ative” with which to deal.

Local industry insiders speculate
the Riviera is “stealing stars.”

Zoppi is adamant in emphasizing
“the stars came to us. We didn’t call
anyone.” He admits that widespread
publicity last fall about a $350.000
per week contract with Dolly Parton
(who has yet to appear because of
other commitments) may encourage
restless headliners to call the Riviera
first.

“This is Liberace’s home. He
opened for us 25 years ago and
worked here 15 years before moving
to the Hilton.” Adds Zoppi: “Our
salaries are the best in Las Vegas. as
are the benefits. We provide a gor-
geous home in Rancho Circle (an
exclusive community), chauffeur-
driven limousine, housekeepers and
excellent technical support.”

The Buddy Hackett contract cov-
ers three years. 1981-83, although
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the comedian will play Thanksgiv-
ing for the Riviera this year. He is
signed for four weeks annually. The
Diana Ross pact spans one year, but
includes options for renewal. The
exclusive agreement provides for six
weeks; her first date opens March §,
1981.

The Riviera has aggressively
negotiated other entertainment
packages recently as well. Merv
Griffin recently announced plans to
move production of his Vegas seg-
ments from Caesars Palace to the
Riviera.

Majority stockholder Meshulam
Riklis says the Riviera will break
ground in January for a 50,000

. square foot convention center with

complete tv facilities.

Riklis points out that if scheduling
conflicts arise, tv production will
shift from the showroom to the con-
vention center addition.

ers as D.D. King, Carmen McRae,
Mel Torme and Chuck Berry. Ticket
prices will be between $8 and $10 for
most shows and up to $15 for bigger
names. He has also agreed to sound-
proof the property, located on South
St..a commercial district close to the
center city.

Al Malmfelt, who had been pay-
ing a reported $1.800 monthly rental
for the property in operating it as a
cinema, had been trying to stimulate
area interest in keeping the night-
club away from the property.

However. this week the zoning
committee of the Queen Village
Neighbor’s Assn., at a public meet-
ing. voted unanimously to approve
transfer of the liquor license. As a
nightclub, the TLA Cinema will be-
come the largest club in the city. The
Bijou Cafe. now the largest music
club in town, seats only 300.
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ChicagoFest Pulls Together Top Talent
Lo

The Chicago Symphony

Alic2 Cooper strikes a and Eric Leinsdorf per-
dramatic pase en- form on the main stage
stage. during the recent giant

Navy Pier music fes-

tival called Chicago-

Fest. The 15-day fes-

tival drew an estimated

890,000 persons. The

shows were presented

by Festivals Inc.
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‘Ballboard phozos by Paul Natkin &
- Anne Fishbein

New Drleans group
~he Wild Tchapi-
~oubos shows off
t: colorful stage
attire,

Right: Lonnie Brooks
spins off a blues solo.

Below: Peaches and st , ¢ v 8 Below: Hotspurs
Herb offer sersual soul \ -t . kicks up a country
stylings. L T y . . BAmM on its stage.

Veteran Chicago bluesman Willie Ci<on, above,
is a stage headliner for the third straight year.
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ate the organization. plement conventions; and serve as As for the new chapters. Taylor Tom Browne. Arista/GRP 3008 m ROUTES 2
Taylor candidly admits there are liaison between the association's says, “The approach is that we’re not ﬁ 251 7] CAMERON Ramsey Lewis, Columbia JC 36423 (=)
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recording tunes which she penned.  dors. the Indianapolis Mass Choir/ they too have been restructured. Di- e | };‘0 {Atlanti
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for w is be 0 the fir. s he sl N (D W K .
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Jpresenl a joint progrunp1 L R Jarreau. the Crusaders). Top 40 ﬁ Curtis Mayfield, RSO RS-1-3077 :{ve;ag:kwggtzeaﬂand,
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stations were 10 present a stereo si- , gmgutsc ic's veteran.studded “Blues Broth- 35| 22| 12| LOVE JONES reakwater, Arista
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Disco Business

Survey Finds Middle America Clubs Thriving

® Continued from page 15

ing to meet the demand with bigger
and better clubs, featuring state-of-
the-art sound and light systems.”

In Washington state, the 35 mem-
bers of the Electric Canary Record
Pool “continue to support the disco
concept with enthusiasm.” accord-
ing to Dan Houk, the pool’s codirec-

‘tor.

He admits that new wave and rock
have made some inroads into the
dance entertainment scene, but

stresses that “95% of the music
played in area clubs is still mostly
disco.”

Houk states that the malaise
which seems to have gripped some
other areas of the country has not af-
fected Washington. and that disco is
enjoying remarkable popularity.”

He also adds that a growing
amount of r&b programming is
finding its way on the playlists of
area disco deejays.

In Indiana, Johnny George of the

Indianapolis-based Indypendent
Record Pool. states that the sales of
dance music records are at an all
time high. and that the ctubs which
have failed in the past year are those
that “have bastardized their busi-
ness.”

Explaining what he meant by bas-
tardization, George states that some
owners panicked during a period
earlier this year when the disco busi-
ness in Indiana showed some soft-
ness. “These are the ones that flip-
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flopped with their programming,
jumping from jazz, to new wave to
country. As a result. they lost even
their loyal patrons.

“However, the strong clubs sur-
vived, and are making money. In
fact, many clubs are enjoying an in-
crease in business over 1979.” adds
George.

Among the factors which George.

credits for aiding the growth of disco
in Indiana are increased radio sup-
port of r&b and other new dance
music being released. and the in-
creased quality of the product being
made available by the labels.

George’s Indypendent Record
Pool serves disco spinners ranging
“from as far north as Chicago. to as
far south as Bloomington. Ind.” The
music of the clubs in his area has re-
mained essentially disco with a gen-
erous helping of r&b. although
“some of the gay rooms are now pro-
gramming Top 40 music.”

At the 60-member New Orleans
Record Pool Al Paez is witnessing “a
greater variety in the music being
programmed in the clubs. but the
disco sound remains as strong as
ever.”

Paez’s pool services disco deejays
within a 25-mile radius of New Or-
leans. and he sees Southern country
rock and new wave as gaining in
popularity in the outlying areas of
the city. However, within New Or-
leans, the people’s choice “remains

disco with a strong flavoring of r&b
because New Orleansis an r&b city.

Paez also credits radio stations in
his area with helping to support
disco’s popularity by programming
much of the music being played in
the clubs.

The Dixie Dance Kings Record
Pool is based in Atlanta but services
more than 50 members in such states
as the Carolinas and North Florida.
Dan Miller, the pool’s director,
states that expansion of the disco
movement is no longer as rapid and
as erratic as it once was, but the clubs
thatare around are doing good busi-
ness.

He cites such rooms as Packets.
Limelight and Backstreet as being
among the more successful discos in
the greater Atlanta area.

He adds, “About four months ago
there was a shakeup in the business.
and we went through a nervous pe-
riod. but the situation has stabilized,
and the people are partying as much
as ever.” He states that at Packets
alone close to 2,000 patrons go
through the doors on any given
weekend.”

“What we are seeing now.” states
Miller, “is the emergence of a seri-
ous, more careful club operator who
is concerned about his business and
the future of the industry. and is
working harder than ever to insure
its continued success.”

IRS Probing Charges
Of Profit Skimming

® Continued from page 3

and Schrager’s cooperation with
federal authorities was the Aug. I5
raid of the apartments and safe de-
posit boxes of Addison, Nicolas and
Brahms.

According to officials at the U.S.
Attorney’s office here. the raids,
based on a 22-page sworn affidavit
filed by IRS agent Mark Britt, netted
the scarchers “about $100.000 in
cash. plus the books and records of
the discotheques under investi-
gation.” )

Britt’s affidavit alleges that Ru-
bell, while still a restaurateur,
“laundered” moncey skimmed from
disco operations in which Addison
was cither an active or silent partner.
The document also claims that Ad-
dison talked to Rubell and Schrager
of “routinely and extensively
skimming profits from all his disco-
theques. and of having safe deposit
boxes ‘overflowing with money’
which he was interested in getting
out of the country” (Billboard Aug.
23, 1980).

Britt’s affidavit names Addison

" and Brahms as having been either

active or silent partners in such clubs
as the old Le Jardin, the popular Ice
Palace. the recently opened Under-
ground. and other lesser-known
rooms including the Fudge Factory,
Superstar and Fabulous.

It also claims that Addison. a
South African, choose to be a silent
partner in most of these ventures
“because of his inability to procure a
liquor license due to his unsavory
background and prior criminal
record.”

Britt’s deposition also states that
Rubell knew of “extensive skimming
of cash™ from the burnt-out Infinity,
and of co-owner Levey’s boast that
he held “$1 million in cash from the
club in a safe deposit box.”

The affidavit states that the infor-
mation provided by Rubell and
Schrager “has been verified through

¢

independent investigation by special
agents of the IRS.”

Investigations into_the matter are
continuing. and Peter Sudler, assist-
ant U.S. attorney in charge of the
case informs that no charges are
being contemplated against Addi-
son. Brahms. Nicolas and Levey at
this time.

If charges are brought. and
proven in court. it could jeopardize
the future of both New York. New
York, and the recently opened
Bond’s disco. as both clubs could
stand to lose their liquor licenses.
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Disco Mix

By BARRY LEDERER

NEW YORK—Following a noticeable absence,
Sylvester's return to the clubs via his records
will be well received with the release of his Fan-
tasy LP “Sell My Soul.” Several cuts highlight
this latest effort including Peggy Lee’s classic
“Fever.” This tune is given renewed life with a
6:27 minute rousing production.

Pulsating guitar and clavinet tracks mix well
with sassy female backup vocals. The guitar
tracks take a more dominant role as they mani-
fest themselves as the mainstay instrument of
the break, as well as the real of the selection.
This rendition strays nicely from the original to
an almost gospel-like quality with Sylvester tak-
ing on a limited singing role in this song.

A gospel feeling and spirit is always notice-
able in Sylvester's work and is most apparent in
his version of “Cry Me A River” a too short 3:10
minutes on this album. “! Need You" is a mid-
tempo commercial pleaser that could be ex-
tended to a 12-inch release. “Sell My Soul” at
6:39 minutes has a funk/jazz feeling with em-
phasis on synthesizer and saxophone instru-
mentation. This cut reaches several crescendos.
Produced by Harvey Fuqua and the artist, this
latest release is a step forward i Sylvester's ca-
reer.

An electfonic nostalgia trip is given by Karoll
with a synthesized version of Roy  Orbison’s
'50s hit, “Oh, Pretty Woman.” Strong rhythm
tracks and vocals provided by a Moog vocoder
take this tune in exciting directions. Running
4:18 minutes, the original melody is main-
tained, and the remake carries itself as an effec-
tive debut 12-inch 33% r.p.m. from a local New
York label titled Camerica Records. According to
Roger Raymond, president of the label, Karoll
hails from Belgium and consists of six former
studio musicians.

Elvis Presley’s untimely death three years
ago is being commemorated by a special medley
available on Disconet's latest program (Votume
3 Program 9). Produced by Bill Motley (copro-
ducer of the Supremes medtey), the side runs

8:50 minutes with a handful of Elvis’ most
danceable selections. Included are "“Don’t Be
Cruel X “Return To Sender” and “Teddy Bear.”
A drum introduction has been added for the
deejay who wants to overiay into his first song.

Out for several weeks and receiving extensive
play is a remake of the Supremes’ classic “Love
Child.” Recorded by Jeree Palmer on Reflections
Records this 12-inch 33% r.p.m. has lead vocals
similar to Diana Ross’ with backup stylists remi-
niscent of the Supremes. A steady beat creates
smooth sailing with piano and bells which pro-
vide a distinctive part of this tune. The artist’s
performance is as good as Ross' was in the past,
and would be most welcome with current mate-
rial.

Mantus is fast becoming a favored group with
partygoers as is evident with its hard-working
funky music on its latest 12-inch 45 r.p.m. from
SMI. The A side is “Boogie To The Bop™ a catchy,
hiphugger tune with emphasis on the brass and
percussion sections. The record has a slight rap
sound which adds to the production. Side B is
“Slidin’ To The Music” which is a sizzler. Mixed
and produced by Will Crittendon, this 12-inch
33% r.p.m. disk is part of the group's current
LP.

Deodato’s latest release from Warner Bros. is
one of his finest efforts todate. The LP and lead
cut are titled “Night Cruiser,” and the latter is
available for deejays as a 12-inch 33% r.p.m. re-
{ease. The artist has taken his own brand of jazz
and made it appealing to new groups of fans.
His high energy style and peppery arrangements
work well on all selections. Whether for listening
or dancing, Deodato, who produced and ar-
ranged this LP, has added another accom-
plishment to his already distinguished credits.

A new group to the disco scene with much
talent and potential is Full Force. Its first release
is on a Dazz Records, a New York label. The
group provides consistent and smooth har
monies with a soulful lead vocalist complement-
ing this style.

Billboard

DiscoTop

Survey For Week Ending 8/30/80
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may be feproduced, stored in a retrieval
system, or transmitted, in any form or by
anyl means, electronic, mechanical,
phatocopying, recording, or otherwise,
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the aublisher
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Flash/F ¢ Loleatta /Love

Herb Alpert/Beyond; Diana Ross/Upside Down;

Main Ingredient/Think Positive; AWB/Help Is On The Way;

Gayle Adams/Plain Out of Luck b/w Stretchin’ Out; Kid
Creole/He's Not Such A Bad Guy b/w Grace Of God; Blily
Frazier/Bllly Who; J.R. Funk/Feel Good Party Time; Mar-
garel Reynolds/Take Me To The Moon; Foxy/Party Boys
{remix); Boz Scaggs/JoJo.

LP's—Teddy Pendergrass; Coffee; Parlet; Rick James;
Babbl Walker; Geraldine Hunt; Peter Jacque; Ashford
& Simpson; Michael Henderson; Minnie Ripperton;
Mantus; Pointer Sisters; Unlty: Rene & Angela.
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ﬁ 2 |15 FAME/RED LIGHT/HOT LUNCH JAM (Fame, Soundtrack)— ﬁ 81 3 UNDERW!TER—Harry Thuman—Uniwave
Various Artists—RSO (LP) RS 1-3080 (12-inch) Import
2 § 1 |10 | UPSIDE DOWN/I'M COMING OUT~Dizna Ross—Motown 52 54 | 3 | THANK YOU/BECAUSE YOUR FRIGHTENED-Magazine -
(LP) M8 936 M1 Virgin (L) 13144
3 | 3 | 8 | GIVE ME THE NIGHT—George Benson—Warner 53 8 | HE'S NOT SUCH A BAD BOY AFTER ALL/THERE BUT FOR
(LP/12-inch*) HS 3453 THE GRACE OF GOD &0 |/MALADY D'AMOUR~Kid Creole
4 | 4 |11 | SBEAT=al cuts~Gino Soccio-Warner/RFC (LP/12-inch*) JATheDoseh= Sl s den( Al e DB
RFC 3430 .
ﬁ 11 | & | LOVE SENSATION—Loleatta Holloway—Salsoul o ] )8 T”“"(';fﬁw'h“)"]‘ggi"”’"“’S‘U""ed Rt
(LP) GA-9506 .
6 | & |10 | I'VEJUST BEGUN TO LOVE YOU/DO ME RIGHT/GROOVE % |4 |9 w"‘;f:,‘)cga‘;;fs’ BOSAN - Clashi— Eic
CONTROL-Dynasty—Solar (LP/12-inch) )
BXL 1-3576/YD 12027 ﬁ 66 |20 | SATURDAY NIGHT/STARS IN YOUR EYES—Herbie
7 | 5 | 12 | FEEL LIKE DANCING/THE HEART TO BREAK THE HEART— Hancock —Columhia (LP) IC 36415
France Joli—Prelude (LP) PRL 12179 57 |47 | 7 | AFORREST-The Cure~PVC (LP) Import
ﬁ 10 | 8 | QUE SERA MI VIDA=Gibson Bros.-Mango 58 |58 |16 | ITS TIME TO PARTY OW/FOR THOSE WHO LIKE TO
(12-inch) 7783 GROOVE—Ray Parker §r. & Raydio—Arista (LP) AL 9515
9 | 9 |10 | THE BREAKS—Kurtis Blow—Mercury 59 |59 |29 | PARTY BOYS-Foxy—Tk
(12-inch) MDS 4010 (12-inch) TKD 482
ﬁ 12 | 7 | LOVE DON'T MAKE IT RIGHT—Ashford & Simpson— ﬁ m IF YOU COULD READ MY MIND-Viola Wills—Ariola
Warner (LP/12-inch*) HS-3458 Eurodisc (12-inch) Import
11 7 | 10 | PARTY ON—Pure Energy- 61 | 67 2 | LET IT IN (Rock)—Caution—Roy B. Records (12-inch)
Prism (12-nch) PDS 404 RBDS 2507
12 14 7 EMOTIONAL RESCUE/DANCE—The Rolling Stones—Rolling 62 52 8 | MOSCOW 198)/METRONOME—Manicured Noise—
Stone Records/Atlantic (LP) COC-16015 Charisma (7-inchd Import
13 |13 9 | SHAKE IT UP-DO THE BOOGALOO—Rod - Prelude 5 2 | BIG TIME-Rick James —Motown
(12-inch) PRL 601 (LP/12-inch®) G&-995M1
4 | 8 [17 [ M READY/HOLLY DOLLY—Kano—Emergency (12inch) 64 | 44 |16 | GIVE ME A BREAK—The Ritchie Family—Casablanca (LP/
EM 6504 12-inch*) NBLP 1223
15 | 15 | 23 | GLOW OF LOVE-all cuts—Change—Warner/RFC (LP/12- ﬁ ‘ R
B i m pmvﬂg /l:)ﬁir%(‘;)wgsv:c;;lcx MY MAN-B-52's —Warner
ﬁ % | 4 | ANOTHER ONE BITES THE DUST—Queen—Elektra 66 |70 | 4 | LOVEWILL TEAR US APART—Joy Division—Factory
(LP) 5E 513 ‘ _ (7-inchy Import
fris | S LS R O 67 |64 |14 | SYMPATHY FOR THE BEVIL/TWO GOOD REASONS-Jimmy
18 | 16 | 15 | STRETCH’ IN OUT/PLAIN OUTTA LUCK/YOUR LOVE IS A Maelen—Pavilion (LP/12inch") NIZ 36319
LIFESAVER—Gayle Adams-—Prelude (LP) PRL 12178 ﬁ 82 (2 | DOES T FEEL GOOD/GIVE UP THEFUNK (Let's Dance)-
19 |17 | 21 | TAKE YOUR TIME (Do it Right)—S.0.S. Band—Tab BT EAS =GR I (L) 10, 36333
(Lp,lz,mch.f Laean o et 6 |60 | 8 | FLESH & BLOOD/OVER YOU/8 MILES HIGH—Roxy
Music—Atco (LP} SD32102
2 16 | DYNAMITE/JUMP TO THE BEAT-Stacey Lattisaw—Atlanti
18 T écey atlisaw—Allamtic THE ONE TONIGHT/DREAMS & DESIRES—Fever—Fantasy
(LP/12nch®) 5219 L
21 | 19 | 26 | EARTH CAN BE JUST LIKE HEAVEN-Two Tons 0'Fun— W7 i) .
Fantasy (LP/12-inch*) (R)-F-9584 n 73 8 [ I DIG YOU/CULT HERO—Cult Hero—Fiction
21 | 10 | WARM LEATMERETTE—all cuts—Grace Jones—Island (7-inch) import
{LP/12-inch*) ILPS 9592 72 | 62 | 17 | JUST HOW SWEET IS TOUR LOVE-Rhyze —SAM
22 |12 | I LIKE WHAT YOU'RE DOING TO ME—Young & Co. (1Zinch) $-12332
Brunswick (12-inch) D-123 73 | 63 7 LET'S GO DQEING—Rocky Mizell—
24 | 9 | WHIP [T/GATES OF STEEL/FREEDOM OF CHOICE—Devo— TK (12:inch) TKO-443
Warner (LP/12-inch*) BSK 3435 7 |75 | 4 | 1STRIP YOU/FEAR-Easy Going—Importe/12 (MAXI 33)
8 | LET'S 6O ROUND AGAIN-Average White Band—Arista MP 307
(LP) AL 9523 ﬁ m FOR YOU LOVE/DON'T FIGHT THE FEELING- Idris
5 | LADY OF THE NIGHT—Ray Martinez & Friends—Importe/ Muhammz=d—Fantasy (LP/12-inch*) F 9598
12 (MAXI 33) MP-306 76 | 72 | 5 | {LOVE IW-Trussel—Eiektra
37 | 4 | 1)UST WANNA DANCE WITH YOU—Starpoint—Chocolate (LP/12-inch*) 63272
City (LP/12-inch*) CCLP 2013 77 | 74 | 8 | MESSAGES/RED FRAME, WHITE LIGHT—Orchestral
28 17 | CANT BE I.OVE—DQ [T TO ME ANYWAY—Peter Brown— Manoeuvers In The Dark—Dindisc (LP) Import
Drive/TK (12-nch) 441 78 | 78 | 8 | NERVOUS BREAKDOWN—Erian Briggs—Bearsville (7-inch)
30 | 6 | REBELS ARE WE(all cuts)Chic— BSS 49167
Allantic (LP) AT3665 79 | 79 | 6 | LOVE ME, LOVE ME—Curtis Mayfield—RSO
35 | 4 | HANDS OFF.. SHE’S MINE/MIRROR IN THE BATHROOM/ (LPy RS-13077
i H B %
U LR Ll (R O (AR i) 8 | 85 | 2 | COME UPSTAIRS/JESSECarly Simon—Warner
R3] ' , (LP) SRK 6092
l! ISR A LSt 81 | 8 | 2 | EURO-WISION—Telex—marmer/sire
23 | 10 | LET'S GET IT OFF/MAGIC OF YOU~C S P e
e YOU-Cameron—Saisoul (L%) | g5 [ g7 | 2 { ALL ABOUT THE PAPER—The Dells20th Century
(LP/12-inch) T-618/TCD 112
31 | 16 | BREAKAWAY/WHAT'S ON YOUR MIND/DON'T LET YOUR )
CHANCE GO BYE~Watson Beasley~Warner (LP) BSK 3445 68 |26 W""geun'mto‘:'l‘zhg‘c':: N JTH LOVE~Cut flass—20th
25 | 9 | HELPLESS—Jackie Moore—Columbia ’ ;
(LP/12-inch*) 43-11293 69 | 10 | HEARTACHE #9-Delegation—Mercury
35 | 34 [ 13 | LEAVE THAT BOY ALONE/DON'T STOP, KEEP MOVING/ILL (LP) SR 1.382)
ALWAYS BE YOUR FRIEND—Poussez—vanguard 85 | ICEECISp| CAN'T WE TRY-Teddy Pendergrass—P.IR. (LP/12:inch")
(LP) ¥SD 79433 FZ 36745
ﬁ 46 4 WE GOT THE BEAT—The Go Go's—Stiff 86 61 12 KEEP SMILIN'~Carrie Lucas—Solar
(7-inch) Import (12-inch) YD 12015
ﬁ 57 | 2 | FUNKIN' FOR JAMAICA-Tom Brown—Artista 87 | 71 | 4 | BACK STROKINM-Fatbick Band—Spring
(LP/12-inch®) GRP 5008 (LP) SP 1-6726
38 32 8 CAN'T STOP THE MUSIC (Soundtrack)—David London/ 91 2 | ENJOY YA/THE TILT-7th Wonder—Chocolate City
Village People/Various—Casablanca (LP) NBLP 7220 (LP/12-inch*) CALP 2012
39 | 38 13 I AIN'T NEVER—Isaac Hayes—Polydor 92 2 | SUIP & DIP-Coffee—De Lite
(LP) PD 16269 (LP/12-inch®) DSR 9520
ﬁ 50 3 | ISITALL OVER MY FACE—Loose Joints—West End (12- 93 2 | ARE YOU READY—Brocklyn Express—BC Records
inch) (Remix) WES 22129 (12-inch) BC 4005
ﬁ 51 6 | THINK/PETER GUN (Blues Brothers Soundtrack)—Various 9 | 76 7 | ARGY BARGY=The Squeeze—
Artsts—Atlantic (LP) SD 5220 ASM (LP) SP 48T
2 4 | ECHO BEACH/PAINT BY # HEART—Martha & the £ _ o
Muffins_Virgin (LP) 13145 92 n 4 L] Lgvﬁl:rgulmz(s)yr:hmdellc Furs—CBS
a8 10| DO YOUR THANG—AI Hudson & One Way-- 93 | %9 | 21 | | NEVER KNEW LOVE LIKE THIS BEFOREStephani
2 ~Stephanie
“w || HANGMTC(?G(EL':;!/EI?I;;"N’)T STIEZL7L ME, TELL HER/USE IT UP e . )
/ 0 ) o
WEAR IT OUT—0Odyssey—RCA (LP/12-inch) 94 | 8 |18 PAH%}LS(:(NQSLSUDS_CM“ Khan—Warner (LP/12-inch®)
AFL 13526/JC 11963 . 3 | R,
ﬁ . 95 | 83 THANKFUL FOR WHAT YOU'VE GOT—William
55 3 | | WANNA GET WITH YOU-Ritz—Posse
(12-|nch) POS 1201 DeVaughn—TEC (“.P) 1200 .
4 | 41 | 8 | DAMAGED GOODS/I FOUND THAT ESSENCE RARE—Gang 9 | 84 | 14 | I'M SO HOT/TRY MY LOVE-Denice LaSalle—MCA
of Four—Warner (LP) BSK 3446 (LP) MCA 3239
47 | 40 | 12 | A TASTE OF BITTER LOVE/BOURGIE BOURGIE—Gladys 97 | 90 | 5 | ISITLOVE/POWER & REASON/THUNDER, LIGHTNING &
Knight & The Pips—Columbia (LP) JC 36387 RAIN—Machine—RCA (LP/12-inch) AFL1-3529
48 | 33 | 22 | THE PRETENDERS—all cuts—The Pretenders—Sire/Warner 9 | 9% | 8 | BEYOND—Hert Alpert—A&M
(LP) SRK 6083 (LP/12-inch*) 3717
43 | 48 7 | JUDY IN DISGUISE/CHIP N'ROLL-Silicon Teens—Sire 99 | 88 9 | CLONES—Alice Cooper—Warner (LP/12-inch*)
(LP/12:inch*) SRK-6092 BSK 3436
50 | 53 | 7 | PSYCHE-Killing Joke—Rough Trade 100 | 97 | 23 | BEHIND THE GROOVEAYOU'RE ALL THE BOOGIE | NEED—

(7-inch) Import

Teena Marie—Motown (LP) M-9221R1

*non-commercial 12-inch

Compiled from Top Audience Response Records in the 15 U.S. regioral lists.

www americanradiohistorv com

advodlig 0861 ‘0¢ LSNONY


www.americanradiohistory.com

“Disco Business

Garner On Own;
Starts New Firm

LOS ANGELES—Rusty Garner,
long-time zffiliate of Marc Kreiner
in MK Promotions, has formed his
own promotion and marketing com-
pany, Endlzss Music.

The firm, headquartered in
nearby Studio City. counts among
its first projects Fever’s 12-inch disk
“Dreams And Desires™ on Fantasy,
remixed by Jim Burgess; Claudja
Barry’s up-oming Casablanca re-
lease, Debbie Jacobs® forthcoming
LP and asscrted titles for Hansa Pro-
ductions.

Garner, who had toiled as MK’s
vice president of promotion, report-
edly mixed the version of “Knock
On Wood’ that brought Ariola’s
Amii Stewarta No. | pop hitin 1979.

Joining Garner in the firm are
Cathy Jacobson, director of East
Coast margeting and promotion;
Jim Hudak. director of West Coast
marketing and promotion, and
Howard Holben, director of special
projects.

Jacobson was formerly national
director of promotion for Ear Marc/
Casablanca: Hudak was director of
national disco promotion for A&M;
Holben was director of West Coast
dance pronotion for MK Promo-
tions and Ariola Records.

Endless Music will, according to
Garner, be nvolved both in creating
a disco bate for records and then
hopefully c-ossing them to r&b and
pop radio formats.

The firm is located at 12854 Lan-
dale St., Smdio City, 91604, (213)
760-1979

There is only one
line of high quality
disco light and
sound equipment.
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ATLANTA

RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP)

FEEL LIKE DANCING/THE HEART TO BREAK THE
HEART—France Joli—Prelude (LP/12-inch)

HELPLESS—Jackie Moore—Columbia (LP/12-inch)

QUE SERA MI ¥IDA—The Gibson Brothers—Mango
(12.1nch)

EARTH CAN BE JUST LIKE HEAVEN—Two Tons O’
Fun—Fantasy (LP/12-inch)

TAKE YOUR TIME (Do It Right)—S.0.S. Band—Tabu
(LP/12-inch)

DYNAMITE/JUMP TO- THE BEAT—Stacy Lattisaw—
Atlantic (LP/12-inch)

GIVE ME THE NIGHT—George Benson—Warner (LP/12-
inch)

| WANNA TAKE YOU THERE NOW/HEARTBREAKER/
RHYTHM OF THE WORLD/S-BEAT—Gino Soccio—
Warner (LP/12-inch)

UPSIOE DOWN/I'M COMING OUT-Diana Ross—
Motown (LP/12-inch) .

PARTY ON—Pure Energy—Prism (12-inch)

LOVE SENSATION—Lofeatta Holloway—Salsoul (LP/12-
inch)

SEARCHIN'—Change—Warner/RFC (LP/12-inch)

BREAKAWAY /WHAT'S ON YOUR MIND/DONT LET
YOUR CHANCE GO BYE—Watson Beasley—~Warner
(LP/12-inch)

CAN'T STOP THE MUSIC—all cuts—Various Artists—
Casablanca (LP/12-inch)

BALT./WASHINGTON

I'VE JUST BEGUN TO LOVE YOU-Dynasty—Solar (12
inch)

LOVE SENSATION—Loleatta Holloway—Salsoul (LP/12-
nch)

GIVE ME THE NIGHT—George Benson—Warner (LP/12-
nch)

UPSIDE DOWN/I'M COMING OUT—Diana Ross—
Motown (LP/12-inch)

CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(12 inch)

RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

SHAKE T UP/DO THE BOOGALDO-Rod—Prelude (12-
mch)

LET'S GET IT OFF/MAGIC OF YOU—Cameron—Salsoul
(LP/12-inch)

LOVE DON'T MAKE [T RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

| WANNA TAKE YOU THERE NOW/HEARTBREAKER/
RHYTHM OF THE WORLD—~Gino Soccio—Warner
(LP/12-inch)

1S IT ALL OVER MY FACE—Loose Joints—West End
(12.1nch)

ANOTHER ONME BITES THE DUST—Queen—Elektra (12-
inch)

THE BREAKS—Kurtis Blow—Mercury (12-inch)

FUNKIN' FOR JAMAICA—Tom Brown—Arista (12-inch)

TASTE OF BITTER LOYE/BOURGIE, BOURGIE—Gladys
Knight & the Pips—Columbia (LP/12-inch)

BOSTON

RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

UPSIDE DOWN/I'M COMING OUT—Diana Ross—
Motwon (LP/1Z-inch)

GIVE ME THE NIGHT—-George Benson—Warner (LP/12-
inch)

LOVE SENSATION-—Loleatta Holloway—Salsoul (LP/12-
neh)

I'¥E JUST BEGUN TO LOVE YOU—Dynasty—Solar (LP/
12 inch)

| JUST WANNA DANCE WITH YOU-Starpoint—
Chocolate City—(LP/12-inch)

LET'S GO ROUND AGAIN—Average White Band—Arista
(LP/12-1nch)

CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(12 inch)

QUE SERA MI YIDA—The Gibson Brothers—Mango
{12 inch)

ANOTHER ONE BITES THE DUST—Queen-Elektra (12-
inch)

LOVE DON'T MAKE IT RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

THINK/PETER GUN (Blues Brothers, Soundtrack)—
Various Artists—Atlantic (LP)

| WANNA GET WITH YOU—Ritz—Posse (12-inch)

FEEL LIKE DAMNCING/THE HEART TO BREAK THE
HEART—France Joli—Prelude (LP/12-inch)

LET'S GET IT OFF/THE MAGIC OF YOU—Cameron—
Salsou! (LP/12-inch)

CHICAGO

GIVE ME THE NIGHT—George Benson—Warner (LP/12-
inch)

UPSIDE DOWN/I'M COMING OUT—Diana Ross—
Motown (LP/12-inch)

TAKE YOUR TIME (Do It Right)—S.0.S. Band—Tabu
(12 inch)

THE BREAKS—Kurtis Blow—Mercury (12-inch)

I'¥E JUST BEGUN TO LOVE YOU-—Dynasty—Solar (LP/
12 mch)

FEEL LIKE DANCING/THE HEART TO BREAK THE
HEART—France Joh—Prelude (LP/12-inch)

ANOTHER ONE BITES THE DUST-Queen—Eiektra (12-
nch)

LOVE DON'T MAKE IT RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

STRETCH'IN OUT/YOUR LOVE IS A LIFESAVER-Gayle
Adams—Prelude (LP/12-inch)

RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

SHAKE IT UP/DO THE BOOGALOO—Rod—Prelude (12-
nch)

| UKE WHAT YOU'RE DOING TO ME—Young &
Company—Brunswick (12-inch)

DYNAMITE/JUMP TO THE BEAT-Stacy Lattisaw—
Atlantic (LP/12-inch)

LOVE SENSATION—Loleatta Holloway—Salsoul (12-
inch)

CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(12 inch)
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DALLAS/HOUSTON
Week
RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)
UPSIDE DOWN/I'M COMING OUT—Diana Ross—
Motown (LP/12-inch)
PM READY—Kano-Emergency (12-inch)

GIVE ME THE NIGHT—George Benson—Warner (LP/12-

inch)

QUE SERA MI VIDA—The Gibson Brothers—Mango
{12-inch)

SEARCHIN'—Change—Warner/RFC (LP/12-inch)

EARTH CAN BE JUST LIKE HEAVEN—Two Tons 0’
Fun—Fantasy (12-inch)

LADY OF THE NIGHT—Ray Martinez & Friends—
tmporte/12 (MAXI 33)

BREAKAWAY/DON'T LET YOUR CHANCE GO BYE/
BODY FREE—Watson Beasley—Warner (LP/12-
inch)

LET'S GO ROUND AGAIN—Average White Band—Arista
(LP/12-inch)

| WANNA TAKE YOU THERE NOW/RHYTHM OF THE
WORLD—Gino Soccio—Warner (LP/12-inch)

PARTY ON—Pure Energy—Prism (12-inch)

LOYE DON'T MAKE [T RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

LOVE SENSATION—Loleatta Holloway—Salsout (LP/12-
inch)

STRETCH'IN OUT/YOUR LOVE IS A LIFESAVER—Gayte
Adams—Prelude (LP/12-inch)

DETROIT
Week

RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

UPSIDE DOWN/I'M COMING OUT—Diana Ross—
Motown (LP/12-inch)

GIVE ME THE NIGHT-George Benson—Warner (LP/12-

inch)

| WANNA TAKE YOU THERE NOW/HEARTBREAKER/
RHYTHM OF THE WORLD/S-BEAT—Gino Soccio—
Warner/RFC (LP/12-inch)

QUE SERA Mi YIDA—The Gibson Brothers—Mango
(12-inch)

PARTY ON—Pure Energy—Prism (12-inch)

WARM LEATHERETTE/THE HUNTER GETS CAPTURED
BY THE GAME—Grace Jones—Island (LP/12-inch)

I'VE JUST BEGUN TO LOVE YOU—Dynasty—Solar (12-
inch)

CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

LOVE SENSATION—Loleatta Holloway—Salsoul (LP/12-
inch)

EMOTIONAL RESCUE/DANCE-The Rolling Stones—
Rolling Stone Records (LP/12-inch)

LADY OF THE NIGHT—Ray Martinez & Friends—
Importe/12 (MAXI 33)

LOYE DON'T MAKE IT RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

I'M READY—Kano~Emergency (12-inch)

LET'S GO ROUND AGAIN—Average White Band—Arista
(LP/12-inch)

LOS ANGELES
Week

RED LIGHT/FAME/HOY LUNCH JAM—(Fame,
Soundtrack)—Various Artists—RSO (LP/12-inch)

PARTY ON—Pure Energy—Prism (12-inch)
IN THE FOREST—Baby 0'-Baby 0’ Records (12-inch)

| WANNA TAKE YOU THERE NOW/HEARTBREAKER-
Gino Saccio—Warner/RFC (LP/12-inch)

GIVE ME THE NIGHT-George Benson-—-Warner (LP/12-

inch)

ANOTHER ONE BITES THE DUST—Queen—Elektra (12-
inch)

WARM LEATHERETTE/THE HUNTER GETS CAPTURED
BY THE GAME—Grace Jones—Island (LP/12-inch)

PM READY—Kano—Emergency (12-inch)

QUE SERA MI VIDA—The Gibson Brothers—Mango
(12-inch)

I'VE JUST BEGUN TO LOVE YOU—Ashford &
Simpson—Warner (LP/12-inch)

CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
{12-inch)

STRETCH'IN OUT/PLAIN OUTTA LUCK—Gayle Adams—
Prelude (LP/12-inch)

LOVE DON'T MAKE IT RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

BREAKAWAY/WHAT'S ON YOUR MIND/DONT LET
YOUR CHANCE GO BYE-Watson Beastey—Warner
(LP/12-inch)

MIAMI
Week

UPSIDE DOWN/I'M COMING OUT—Diana Ross—
Motown (LP/12-inch)

GIVE ME THE NIGHT—George Benson—Warner (LP/12-

inch)

FAME/RED LIGHT (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

| WANNA TAKE YOU THERE NOW/HEARTBREAKER-
Gino Soccio—Warner/RFC (LP/12-inch)

I'VE JUST BEGUN TO LOVE YOU—Dynasty—Solar (12-
inch)

FEEL LIKE DANCIN/THE HEART TO BREAK THE
HEART—France Joli—Prelude (LP/12-inch)

LOVE SENSATION—Loleatta Holloway—Salsoul (LP/12-
inch) .

| JUST WANNA DANCE WITH YOU-Starpoint—
Chocolate City (12-inch)

STRETCH'IN OUT/YOUR LOVE IS A LIFESAVER—Gayle
Adams—Prelude (LP/12-inch)

DYNAMITE/JUMP TO THE BEAT-Stacy Lattisaw—
Atlantic (LP/12-inch)

QUE SERA Mt VIDA—The Gibson Brothers—Mango
(12-inch)

ANOTHER ONE BITES THE DUST—Queen—Elektra (12-
inch)

CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(12-mch)

I'M READY—Kano—Emergency (12-inch)

SHAKE IT UP/DO THE BOOGALOO-Rod—Pretude (12
inch)
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RED LIGHT/FAME (Fame, Soundirack)— Vanous
Artists—RSO (LP/12-inch)

I'VE JUST BEGUN TO LOVE YOU-—Dynasty—Solar (12
inch)

UPSIDE DOWN/I'M COMING OUT-Diana Ross—
Motown (LP/12-inch)

LET'S GO ROUND AGAIN—Average White Band—Arista
(LP/12-inch)

LOVE SENSATION—Loteatta Holloway—Salsoul (LP/12-
inch)

GIVE ME THE NIGHT—-George Benson—Warner (LP/12-
inch)

PLAIN QUTTA LUCK/STRETCH'IN OUT/YOUR LOVE IS
A LIFESAVER—Gayle Adams—Prelude (LP/12-inch)

LOVE DON'T MAKE IT RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

FEEL LIKE DANCING/THE HEART TO BREAK THE
HEART—France Joli—Prelude (LP/12-inch)

LEAVE THAT BOY ALONE/DON'T STOP, KEEP
MOVING/I'LL ALWAYS BE YOUR FRIEND-
Poussez—Vanguard (LP/12-inch)

I'M READY—Kano—Emergency {12-inch)

PARTY ON—Pure Energy—Prism (12-inch)

WARM LEATHERETTE/BULLSHIT/THE HUNTER GETS
CAPTURED BY THE GAME—Grace Jones—Island
{LP/12-inch)

BREAKAWAY/OON'T LET YOUR CHANCE GO BYE-—
Watson Beasley—Warner (LP/12-inch)

CANT FAKE THE FEELING-Geraldine Hunt—Prism
(12-inch)

NEW YORK

This Week

1
2
3

UPSIDE DOWN/I'M COMING OUT--Diana Ross—
Motown (LP/12-inch)

LOVE SENSATION—Loleatta Holloway—Salsoul (LP/12-
inch)

| WANNA TAKE YOU THERE NOW/HEARTBREAKER/S-
BEAT/RHYTHM OF THE WORLD—Gino Soccio—
Warner/RFC (LP/12-inch)

FEEL LIKE DANCING/THE HEART TO BREAK THE
HEART—France Joli—Prelude (LP/12-inch)

THE BREAKS—Kurtis Blow—Mercury (12-inch)

RED LIGHT/FAME—(Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

SHAKE IT UP/00 THE BOOGALOO—Rod—Prelude (LP/
12-inch)

GIVE ME THE NIGHT—George Benson—Warner (LP/12.
inch)

ANOTHER ONE BITES THE DUST—Queen—Elektra (12-
inch)

EMOTIONAL RESCUE/DANCE/SHE'S SO COLD—The
Rolling Stones—Rolling Stone Records (LP/12-
inch)

I'VE JUST BEGUN TO LOVE YOU/DO ME RIGHT/
GROOVE CONTROL-—Oynasty—Solar (LP/12-inch)

I'M READY-~Kano—Emergency (12-inch)

SEARCHIN'~Change —Warner/RFC (LP/12-inch)

QUE SERA MI ¥IDA—The Gibson Brothers—Mango
(12-inch)

LADY OF THE NIGHT—Ray Martinez & Friends—
Importe/12 (MAXI 33)

PHILADELPHIA

This Week
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LOVE DON'T MAKE IT RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

UPSIDE DOWN/I'M COMING OUT—Diana Ross—
Motown (LP/12-inch)

GIVE IE)THE NIGHT—George Benson—Warner (LP/12-
inch

I'VE JUST BEGUN TO LOVE YOU—Oynasty—Solar (LP/
12-inch)

LOVE SENSATION—Loleatta Holloway—Salsoul (LP/12-
inch}

THE BREAKS—Kurtis Blow—Mercury (12-inch)

ANOTHER ONE BITES THE DUST—Queen—Elektra (12-
inch)

CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

SHAKE [T UP/00 THE BOOGALOO—Rod— Prelude (12-
inch)

| JUST WANNA DANCE WITH YOU-—Starpoint—
Chocolate City (12-inch)

RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

FEEL LIKE DANCING/THE HEART TO BREAK THE
HEART—France Joli—Prelude (LP/12-inch)

FUNKIN' FOR JAMAICA—Tom Brown—Ansta (LP/12-
nch)

POP IT/DO YOUR THANG—Al Hudson & One Way—
MCA (LP)

LET'S GET IT OFF/THE MAGIC OF YOU—Cameron—
Salsoul (LP/12-inch)

PHOENIX

This Week

1

2

RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

| WANNA TAKE YOU THERE NOW/HEARTBREAKER/
RHYTHM OF THE WORLD/S-BEAT—Gino Soccio—
Warner/RFC (LP/12-inch)

PARTY ON—Pure Energy—Prism (LP/12-inch)
I'M READY—Kano—Emergency (12-inch)

GIVE ME THE NIGHT—George Benson—Warner (LP/12-

inch)

WARM LEATHERETTE/BULLSHIT/LOVE IS THE DRUG—
Grace Jones—Island (LP/12-inch)

QUE SERA MI VIDA—The Gibson Brothers—Mango
(12-inch)

SEARCHIN'—Change—Warner/RFC (LP/12-inch)

LEAVE THAT BOY ALONE/DON'T STOP, KEEP
MOVIN'—Poussez—Vanguard (LP/12-inch)

| AIN'T NEVER-Isaac Hayes—Polydor (12-inch)

EURO-VISION—Telex—Warner/Sire (LP/12-inch)

CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

REBELS ARE WE—Chic—Atlantic (LP/12-inch)

TAKE YOUR TIME (Do It Right)—S.0.S. Band-Tabu
(LP/12-inch)

UPSIDE DOWN/I'M COMING OUT-Diana Ross—
Motown (LP/12-inch)
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PITTSBURGH

This Week
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UPSIDE DOWN/I'M COMING OUT—Diana Ross—
Motown (LP/12-inch)
GIVE IE THE NIGHT—George Benson—Warner (LP/12-

ch)

FEEL I.IKE DANCING/THE HEART TO BREAK THE
HEART—France Joli—Prelude (LP/12-inch)

| LIKE WHAT YOU'RE DOING TO ME—Yourg &
Company—Brunswick (12-inch)

PARTY ON—Pure Energy—Prism (12-inch)

THE, BREAKS—Kurtis Blow—Mercury (12-inch)

SHAKE IT-UP/DO THE BOOGALOO—Rod-Prelude (12-
inch)

I'VE JUST BEGUN TO LOVE YOU-Dynasty—Solar (12-
inch)

RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

LOVE SENSATION—Loleatta Holloway—Salsoul (LP/12-
inch)

EMOTIONAL RESCUE/DANCE—The Rolling Stones—
Rolling Stone Records (LP/12-inch)

I'M READY—Kano Emergency (12-inch)

OYNAMITE/JUMP TO THE BEAT—Stacy Lattisaw—
Atlantic (LP/12-inch)

WARM LEATHERETTE/THE HUNTER GETS CAPTURED BY
THE GAME/LOVE IS THE DRUG—Grace Jones—
Island (LP/12-inch)

LOVE DON'T MAKE IT RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

SAN FRANCISCO

This Week

1

12

13
U

RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

CAN'T BE LOVE/DO IT TO ME ANYWAY—Peter
Brown—TK (12-inch)

| WANNA TAKE YOU THERE NOW/HEARTBREAKER/S-
BEAT—Gino Soccio—Warner (LP/12-inch)

UPSIDE DOWN/I'M COMING OUT—Oiana Ross—
Motown (LP/12-inch)

GNE.N:)TIIE NIGHT—George Benson—Warner (LP/12-
incl

FEEL LIKE DANCING/THE HEART TO BREAK THE
HEART—France Joli—Prelude (LP/12-inch)

I'M READY—Kano—Emergency (12-inch)

LOYE Sﬁl&lﬂON—Loleana Holloway—Salsoul (LP/12-
inch)

LADY OF THE NIGHT—Ray Martinez & Friends—
Importe/12 (MAXI 33)

EMOTIONAL RESCUE/DANCE—The Rolling Stones—
Rolling Stone Records (LP/12-inch)

BREAKAWAY/WHAT'S ON YOUR MIND/DONT LET
YOUR CHANCE GO BYE—Watson Beasley—Warner
(LP/12-inch)

LOVE DON'T MAKE IT RIGHT—Ashford & Simpson—
Warner (LP/12-inch)

IN THE FOREST—Baby 0'—Baby 0’ Records (12-inch)

SATU]D:)V NIGHT—Herbie Hancock—Columbia (LP/12
Incl

PARTY ON—Pure Energy—Prism (12-inch)

SEATTLE/PORTLAND

This Week

1

~

13
U

15

RED LIGHT/FAME (Fame, Soundtrack)—Various
Artists—RSO (LP/12-inch)

GIVE ME THE NIGHT—George Benson—Warner (LP/12-
inch)

UPSIDE DOWN/I'M COMING OUT—Diana Ross—
Motown (LP/12-inch)

| WANNA TAKE YOU THERE NOW/HEARTBREAKER-—
Gino Soccio—Warner/RFC (LP/12-inch)

CANT BE LOVE/DO IT TO ME ANYWAY—Peter
Brown-TK (12-inch)

QUE SERA MI VIDA-The Gibson Brothers—Mango
(12-inch)

PARTY ON—Pure Energy—Prism (12-inch)

FEEL LIKE DANCING/THE HEART TO BREAK THE
HEART—France Joli—Prelude (LP/12-inch)

HELPLESS—Jackie Moore~Columbia (12-inch)

SEARCHIN’~Change —Warner/RFC (LP/12-inch)

LOVE SENSATION—Loleatta Holloway— Salsoul (LP/12-
inch)

THINK/PETER GUN (Blues Brothers, Soundtrack)—
Various Artists—Atlantic (LP)

REBELS ARE WE—Chic—Atlantic (LP/12-inch)

FUNKIN® FOR JAMAICA—Tom Brown—Arista (LP/12-
inch)

LET'S GET IT OFF/THE MAGIC OF YOU—Cameron
Salsou! (LP/12-inch)

MONTREAL

This Week

1

BREAKAWAY/WHAT'S ON MY MINO—Watson Beasley—
CBS (12-inch)

TAKE YOUR TIME (Do It Right)—S.0.S. Band—CBS
(LP/12:inch)

CAN'T FAKE THE FEELING/NO WAY—Geraldine Hunt—
Uniwave (12-inch)

NOW THAT SHE'S ROCKIN'/OVERNIGHT SENSATION—
Jerry Knight—A&M (12-inch)

S-BEAT/THE RUNAWAY—Gino Soccio~Quality (LP)
STAY THE NIGHT-Billy Ocean—CBS (12-inch)

PARADISE GARAGE/RAZOR GIRL—The Zebras—Uniwave
(LP/12-inch)

DYMAMITE/JUMP TO THE BEAT—Stacy Lattisaw—WEA
(LP/12-inch)

YOU AND i—Delegation—Polydor (LP}

I'M COMING OUT—Diana Ross—Quality (LP)
MACHO—all cuts—Uniwave (LP)

LOVER'S HOLIDAY—all cuts—Change—WEA (LP)
LET'S GET SERIOUS—Jermaine Jackson—Quality (LP)
LOVE SENSATION-Loleatta Holloway—RCA (LP)
CHERCHEZ PAS—Madleen Kane—Umwave (LP)

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques in the 16 major
U.S. Disco Action Markets, plus sales reports from key disco product retailers/one stops.
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A special section two of the October 11, 1980 issue of Billboard
will feature in-depth editorial coverage of the history, contri-
bution and impact of Los Angeles on the musiclentertainment
industry throughout the world.

Los Angeles provides the great-
est pool of talent and technology
which serves as the launching
pad for the future of the enter-
tainment industry.

Billboard is proud to take
this story to the entire world to
effectively record, measure and
predict the importance of the city
of Los Angeles and the prospects
for the entire business commu-
nity growth as well as continu-
ing relationships that already
generate billions of dollars of
annual income.

The Third Annual Street
Scene Festival in the streets of
Los Angeles on October 11-12,
1980 will kick off the bicentennial
year celebration replete with a
huge parade of top stars from all
forms of entertainment, floats,
marching bands, etc. with 12
stages offering daily top live per-
formers to crowds in excess of
300,000 with all entertainment
industries participating.

This special section will be
far reaching via its worldwide
(more than 100 countries) distri-
bution; will be a nmust read and a
must keep roadmap for the more
than 250,000 readers of Billboard;
and a definite stimulus for invest-

Anniversary

Capitalo

The Musu:/ Enter
'the World

www.americanradiohistorv.com

ment, deeper involvement and/
or the basis for new opportuni-
ties in the Los Angeles entertain-
ment business community.

Your company has been and
is part of Los Angeles today. As-
sure your firm of playing an even
more important role in the future
of Los Angeles that only your
advertisement in this special sec-
tion of Billboard can provide.

Pride of Location. . .Pride of Ac-
complishment. .. Pride of Poten-
tial. .. Must Be your message to
the world in conjunction with
the music/entertainment capital’s
200th anniversary.

Contact your local Billboard
advertising representative today.

Issue Date:
Oct(_)b_erll 1980

Advertlslng Deadline:
~ September12,1980

Distribution Date:
October 6,1980

Billboard.

BILLBOARD’S L.A. 200
Celebrati the200th

tainment
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ADDRESS ALL ADS: Billboard Classified,
MARKE ’ PL 1515 Broadway, New York, N.Y. 10036
Phone: 212/764-7388

Check Type of Ad You Want Check Heading You Want

] REGULAR CLASSIFIED $1.15 a word mini- 0 REAL ESTATE

Y._

mum $23.00. First line set all caps. Name, ad- 3 COMEDY MATERIAL 03 BUSINESS
dress and phone number included in word count O DISTRIBUTORS OPPORTUNITIES
[] DISPLAY CLASSIFIED $48.50 one inch 4 [0 HELP WANTED
times. $43.00. 26 times $40.00, 52 times $32.00 WANTED AT
Iea [ INTERNATIONAL (other than U.S.) Reg O DISTRIBUTING 0J LINES WANTED s1::--;--'-;?‘:'
ular 60¢ a word, min. $17.50. Display $38.00 SERVICES O AUCTIONS cor“ppvlm
inch, $32.50 ea. inch 4 or more times name and
[] DOMESTIC BOX NUMBER c/o Bill- O FOR SALE CJ BOOKINGS Stresiia.

dress for our
records, when
your ad car-l

PAYMENT MUST ACCOMPANY ORDER e

OJ GOLDEN OLDIES [0 MISCELLANEOUS

board, figure 10 words and include
$3.00 service charge

Credit Card Number

|
| O Amer. Express NAME I
| O Diners Club ADDRESS |

O Visa Expires

I D Masler chg' CITY STATE ZIP Slgnature I
| Bank#__ |
TELEPHONE I
|

o ML TOUSREE fexcetin ) 6002207524 R e e

MUSIC/RECORD FRANK SOUNDS GOOD

| INDUSTBY- i ZAPPA Cut Out and Overstock LPs
nvolved directly or indirectly in zoo MOTELS\\ L o
the billion dollar music/record € o 1y STk 4 The cream of the Crop

industry? Then you need a copy
of the NATIONWIDE MUSIC/
RECORD INDUSTRY TOLL FREE
DIRECTORY.

IMPORTER & DISTRIBUTOR OF Call or wrile for free catalog:
ROC eI LIDSHNGD SOUNDS GODD RECORDS
ENGLAND ' EUROPE - JAPAN- 8531 Cozycroft Avenue

Our directory contains more than 500 toll Chalsworth, CA 91311
free telephone listings of record companies, AUSTRAUA & BEYOND
music publishers, record wholesalers, Pt ’_" [213-' 341435?
record services, studios, video companies R %MM
etc. Imagine calling nationwide as often W"”?“M
as you like absolutely free. Pays for itself.
Price $10. Send check or money order. = “CO'ITON.EYED JOE”
CDE, BOX 41551 & Other Texas Dance Hall Favorites
: REENwoRLD A I'ANTRSTIC INSTRUMENTAL ALBUM

ATLANTA! GA 30331 23703 MADISON ST TORRANCE CALIFORNIA 50505 USA

TEL 2133738947 TLx 181892

FOR SALE:
- 1975 MCI Custom Coach

Luxuriously equipped and with all extras.

* Includes “‘Waltz Across Texas,

“’Steel Guitar Rag.”” “Whiskey River”
and many more great Honky-Tonk Songs!
Call or write for our catalog for this
and other great instrumental albums.
Plus - Justin Wilson's Cajun Humor.
Delta Records. Box 225, Nacogdoches, Texas

(713) 564-2509

8 Track and Cassettes Sleeps seven, low mileage, like new. For
Qur Specially information, contact: CHU-BOPS
It you are a distributor, rack job- Dale Johnson Bubble Gum
ber or exporter, contact J to- P.O. Box 21509 !sr;ge:;:zor% cgvers of top artists. Retail 35¢,
day. Gall or write for free catalog. Phoenix, Arizona 85036 s s (0 GIESCel (ATl
4 5 J DISTRIBUTORS ! TOY HOUSE

BB20 W. Baimont, Chicago, Nl 60634
(312) 28E-4444

Poughkeepsie, NY 12603

[t [ORnERS

CURRENT CATALOG FREE
UPON REQUEST (201) 574-0900

] PR P We specialize
@l v in full catalog
| 2L lines—Also all

THE BEST GUT-0UTS
LP ¢ 8 Track » Cassette Tities

Send for Free Catalog. RECORDS  '2P¢'S
1 Blues—Jazz PREMIUM CUT-OUT &
ALEX A. ARACO CO. INC. ;:ﬁ'zv:;?e’x‘l’.og_lggsee' Gospel—Pop OVERSTOCKED LP.'s & TAPES.
Am Bx 82. Riverton, NJ 08077 DEALERS ONLY—PLEASE TRY US S A AT i el
(NJ Res. 609-829-4813) 1.3 NORTH BABYLON, N.Y. 11703
Dealers Only. (516) 587-7722

NEUMANN AM 32 MASTERING LATHE

with Westrex 3D2 cutter system. Guaranteed y %
fully operative. Includes Gotham transfer rack, ATE_|E UEE HEFDHDS
Ampex 351 deck. Installation available. $17,500.00. ra only’ gart of adre hupe -E'Ief'-""':'" of af ’
Call Jim, (513) 681-8400 wums. B frack mhd- cassefes available .Jl;é
— 2 surget pricas
TRAYCO 8 TRACK 1” DUPLICATOR WI1TH éﬁ i i
+ Record Wide Distributors
five slaves, 2 bins and bin loader. Two electro 1755 Chase Drl o
Call or Write sound cassette and 8 track winders, 20,000 long e Lrive, . - el
for FREE Catalog: 8 track sleeves—cheap. Phone (404) 455-3910. Fenton (51 Louls), MO 63026
[213) 767-6803 %, 1313) 327100 »
11218 Randali St. Sun Valley, CA 81352 COLLECTORS, DEALERS WHILE OTHER PEOPLE ARE RAISING
VISITING NEW YORK—CALL US AT thelir price;(.)c weY are lozerxns&u? l}dajgr lal?:tl'LPS
- as low as . Your choice. nte tor tree 1Ngs.
CUT OUTS (516) 623-2247 Scorpio Music, Box 391-BC, Cornwells Hts., Pa.
OVER 2,000 TITLES mee ngceo:lfco'g DeEb0 CrclGiiioes 19020, USA. Dealers only.
rs Ite e 50's
LLPS. !: 'I'l'fAct!gS & ?A\S‘S:ETTtES 70's.From Rock N RolltoDisco. Send $1.00 ) ~
argest selection in the Countr or our glant catalog in /Canada.
9 Major Labels y Foreign $1.50 or 10 int. reply coupons. BECORD SHOP FOR SALE
E { I t Send $15.00 for 100 assorted 45's in USA/
or a free catalog call or write in t;:;:3.-«%::'—51a.uu/tomlz_;n 'sze.nn—vsu
postpaid. is assortment as it runs. We
1182 Bre)lig!g DLSJ?LB(HJOE? 10001 buy record collections, cutouts, overruns, ESTABLISHED
(212) 7254570 y Dealers only—please we also trade for foreign records. Send
offers.  THE viDEO DISC RECORD SHOP
P.0. BOX 409, N. BALDWIN STA.
BALDWIN, N.Y. 11510 Albany. N.Y.
CUT-RITE Across from large shopping center.
RECORD DISTRIBUTORS Under $20,000
For tht: best I(? ovelrlstocke.ct! afnd WHY PAY MORE? (518) 346-3955
porout records, call or write for 8 TRACK & CASSETTE BLANKS Pat or Frank
310 r?e.w Yy — 1-45 miq. any quantit_y ................. 78¢ ~
Huntington N:w York 11743 46-65 min. any quantity. .. 87¢ e
(51 6') 427-7893 66-80 min. any quantity............... 96¢ ms;m R
81-90 min. any quantity............... 1.05 P T
Shrink wrap & labeled add 23¢
First line recording tape, top of line car- POSTE RS
FOR SALE tridge & cassette. Professional 8 track & Largest Selection of
Dolby Noise Reduction Unit model cassette duplicators. Custom duplication. %ock Posters
M16, MCI JH100/16 trk. recorder with Call or write:
auto-locator, Neve 8014 Recording TRACKMASTE NC ZAP ENTEBPRlSES
Console, Steinway (Hamburg) Grand RP I . 2833 W. Pico ABlvd.
Piano 6'11". All items in excellent 1310 S. Dixie Hiway W. Los Angeles, Calif. 90006
condition. Pompano Beach, FL 33060 (21 3) 732-3781
CALL (212) 226-4299 Phone (305) 943-2334 Free Catalogue

www.americanradiohistorv.com

records 1 thie USA b ary Cily

world. Orders from suppliers assembled

at JFK or LA daily, Ch st In

MUSIE INDUSTRY franspor L

BEST RATES » PERSOMAL ATTENTION

BERKLAY AIR BERVICES

Contact Bamard Klainbarg, Pres.

Bidg. 80 POB 665, JFK Alrpori, NY 11430
Phane (212} 856-B088 TLX 4256328

< TAPES
e 2o
PREMIUM

8-TRACK & CASSETTE BLANKS

Lear Jet style carindge with rubber roller.
3M Protessional duplicating tape. 90 lengths
in 1 min ncrements Private labeling
available 8-Tr Cas

1min to 45 min any quantity . 89¢ 70¢
46min to 65 min any quantity 98¢ 77¢
66min to 80 min any quantity . $1.05 90¢
81min to 90 min any quantity $1.14 g5¢
Shrink Wrapped & Labeled add 14¢ 13¢

Head Cleaners.. oL 60¢c 60¢C
Reel-to-reel 3M tape 1800 . .$500
Blank VHS 2/4 hr video tapes... .. $19.00

Low Cost Shrink-Wrap Equipment Available.
PROFESSIONAL 8- TRACK DUPLICATORS—$1.495.00
CASSETTE & 8-TRACK CALIBRATORS & ERASERS

$35.00 minimum order
BAZZY ELECTRONICS CORPORATION
39N. Rose, Mt. Clemens, Mich. 48043
Phone: (313) 463-2592
Master Charge and Visa Welcome

[ 8 Track & Cassette Blanks

tmin.tod5min.................... 90¢
46 min. to 65 min. .$1.00
66 min. to 90 min..................... $1.10

50 Pc. Minimum Orders Oniy
Casseites—Wide Price Range
Pr rl I quality d our ialty

P ¥

ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brooklyn, N.Y. 11219
Call Toll Free 800-221-6578
N.Y. RES. (212) 435-7322

BUDGET SPANISH
8 TRACK TAPES

ROYSALES COMPANY
BX 1503, BROWNWOOD, TX 76801

Large ection = Po r Arfists
Very Competitive Pri
Call or wrile for iree cataiog.
(B15) B4E-B26T
Mention this Ad.

PROTECT YOUR MERCHANDISE
CASSETTE SECURITY DEVICE
Display cassettes in your 8-track hand hole
store display safely.

SIMPLE « ECONOMICAL » REUSABLE
For free sample & pricing contact:

C & D Special Products
309 Sequoya Dr., Hopkinsville, KY 42240
(502) 885-8088

CASSETTE BLANKS

3-C 60's per colorful poly bag 69¢ per bag—
100 minimum. 500 bags., 67¢ ea. 1000
bags, 65¢ ea. UPS-C.0.D. CASH or CER-
TIFIED CHECK ONLY.

Joe Vergara
18791 La Casita Ave.
Yorba Linda, CA 92686
(714) 993-3340

ST YIDEDT
<CASSETTES & TAPES _

ety

35MM FULL LENGTH FEATURES
ON VIDEO CASSETTES
Aduit and all other ratings on Betamax and
VHS formats. FACTORY DIRECT.
Call Toil Free 1-800-421-4133
Caill. residents (213) 462-6018
TVX DISTRIBUTORS
1643 No. Cherokee Ave.
Holiywood, Calit. 90028
Credit Cards Accepted

B e Eae ol

_DISTRIBUTORS WANTED

ENGLISH
MANUFACTURERS

Of Rock and Pop a ries
will be visiting Morth America
from 9/12/80- 4/80 and
welcome enquiries from dis-
tributors and wholesalers for

range of pr

Colour con
tons, patches, posters, crystal
buttons, mirror badg
tact without delay
mith,

BADGE SALES

48 Carnaby Sireet

London W1V 1PF
England

HOTLINE |

FOR
PLACING YOUR
CLASSIFIED AD

Just Dial

800-223-7524

Ask tor JEFF SERRETTE
(IN N.Y. STATE (212) 764-7388)

Hot-line s tor fast. personal service
placing Classified Adsonly For allother L

business cali the regonal office
K— nearest you —j
% *  BOXES FOR
4STEREO 8 & CASSETTES.
ARE YOUR G

PAE-WIK CORPORATION
128 Tival 5t., Albany, NY 12207
618} 465-4558 collect

DISCO-LOUNGE
ENTERTAINMENT CENTER

12,600 sq. #t. on 3 acres. Northern lIl. &
Southern Wisconsin's finest! Ideal for
conversion to country western and/or
supper club. Must see to evaluate. For sale
or lease—business and real estate. Cali
agent:
(815) 987-8018 or (815) 398-6494
atter 6pm

LOS FELIZ

Elegantly situated in the Los Feliz area, this
exquisite gutch colonial manor house is
designed for opulent living. The marble
floored entry and dense wool carpeting in
the hving room are enhanced by the large
marble fireplace and reflected in the flaw-
lessmantle mirror. A waist-high white marble
fireplace decorates the formal dining room
while parquet flooring and artistic french
doors enhance the breakfast room. The
master bedroom suite, decorated in gray,
satin moire fabric wallcovering, silk dra-
peries and with an antique carved baroque
bed, has its own marble fireplace. The sec-
ond bedrocm is also very tastefully deco-
rated. The third story is comprised of a
large entertainment area complete with
wet bar, refrigerator, air conditioning
and, of course, it is completely carpeted.
There is also a small office or den on the
second level.
There is storage in abundance in the
many large closets located throughout the
home. The separate laundry facilities are
housed in a small structure near the
garage.
The two-car detached garage has a two
room apartment above, complete with a
three-quarter bath and food preparation
area. It comes with refrigerator and a
separate patio entrance. !t is ideal for
guests. servants or the independent child.
The completely private, heated swimming
pool s surrounded by brick decking and
an equally private patio.
Security is provided by two separate alarm
systems, wrought iron fencing with a
remote cosdrolled gate and fioodlights
which all blend well with the formal land-
scaping surrounding the home.
OFFERED AT $560,000
l-OS FELIZ PROPERTIES, INC.
2020 Hillhurst, Los Angeles, CA 90027
{213) 662-3144, Hope Driscall

‘' COMEDY MATERIAL

PROFESSIONAL COMEDY MATERIAL
(The Service of the Stars Since 1940)
“THE COMEDIAN"

The Criginal Monthly Service—12 available
issue—$75. 3 Sample issues—$22. 35 “FUN-
MASTER" Gag Files—all different—$150.
Anniversary Issue—$50. “How to Master the

Cerenonies—$20.
BILLY GLASON
200 W. 54th St., N.Y.C. 10019

FREE SAMPLE ISSUE OF RADIO'S MOST
popular humer service! O'Liners, 1448-H West San
Bruno, Fresno, California 93711 (or phone
209/431 1502).

HUNCREDS OF DEEJAYS RENEWED
again :his year! Guaranteed funnier' Free
sample. Contemporary Comedy, 5804-A Twine-
ing, Dallas, Texas 75227. Phone 214/381-4779.

NOT COMEDY: CURRENT ARTIST BIO'S,
daily calendar, much more for working pros! Free
issue: Galaxy, Box 20093-A, Long Beach, CA
90801. (213} 438-0508.

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER, P.O.
Box 402-B, Pinedaie, CA 93650.

“COMIC RELIEF.” JUST FOR LAUGHS, BI-
weekly. Free sample. Whilde Creative Services,
20016 Elkhart, Harper Woods, Michigan 48225.
WANNA BE FUNNIER THAN BARBARA
Walters? Complimentary snack: The Lunch,
1390 Arroyo Dr., Suite 876, Ypsilanti, Michigan
48197.

COMEDY/PERSONALITY JOCKS: WRITE
for our amazing audio samplekit. See "“Miscel-
laneous™ ads for L.A. Air Force.

43
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U.S. AND FOREIGN RADIO STATIONS

DISCO DJ'S & ALL
INTERNATIONAL MUSIC CONSUMERS
Write us for information on our services
which include automatic mailing ot all rec-
ords on charts—LP's & 45's. Disco. oldies
and catalog LP's in stock. All orders are
shipped immediately—air mail or air freight.
We give personalized service geared to

your needs.

MAIL-O-DISC
P.O. Box 326, Kings Park, NY 11754

INTERNATIONAL RADIO STATIONS
MUSIC PUBLISHERS AND DISCOTHEQUES

Subscribe to our AUTOMATIC AIRMAIL
SERVICE for all singles and Ip's from the
charts.

The Fastest, Most Dependable
Service in_the World

AIRDISC SPECIAL SERVICES
Box 835. Amityville. NY 11701

GOLDEN OLDIES
OLDIES

Send tor CATALOG. 16,000 listings by art-
ist & title, for $7.95 plus $1.00 for postage.

PREPAID CATALOG ONLY.
L.A. 1 STOP
821 Whittier Bl., Montebeilo, Cal. 90640

WHOLESALE (213) 721-4620
RETAIL (213) 721-8222

1950'S THRU 1970'S—OVER 5,000 TITLES.
Send $1.50 for catalog. Mail-O-Disc, P.O. Box 326,
Kings Park, N.Y. 11754,

HUGE INVENTORY-FAST SERVICE-LOW
prices. Giant catalog—send $1.00. The Gold Vault.
P.O. Box 202, Oshtemo, MI 49077.

OVER 10,000 OLDIES LISTED IN GIAN'1l 45-
page catalog. Crystals, Ronnettes, Bill Haley and
thousands more. Send $1.00 for catalog to:
Aardvark Music. Box 69441, Los Angeles, Calif.
90069.

DISTRIBUTING SERVICES

MAKE MORE PROFIT . ..

i return

A

TOBISCO
G144 Highway 290 West
Austin, TX 78735

EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL). Also largest selection of attractive
close-out offers. 33 years of specialized
service to record and tape importers
throughout the world. Overseas dealers and
distributors only.
ALBERT SCHULTZ, INC.
116 W. 14th St., N.Y., NY 10011
(212) 924-1122
Cable: ALBYREP Telex: 236569

—— RECOROING TAPE & ACCESSORIES — )
24 HR. FREIGHT-PAID SERVICE
Largest Selection at Lowest Cost Anywhere
MAXELL + MEMOREX « SCOTCH + TDK
* SONY « DURACELL - WATTS « DISC-
WASHER *+ SOUND GUARD + SHURE
* PICKERING - AUDIO TECHNICA « REC-
OTON - EVEREADY - VID. TAPE « SAVOY

« AMPEX + SHAPE * TRACS. |
SEND FOR FREE CATALOG
A.l. ROSENTHAL ASSOCIATES
Dept. B. 1035 Louis Dr.. Warminster. Pa. 18974

DEALERS ONLY  (215] 441-8900

DEMOS—-TERRIFIC FEMALE VOCALIST.
Reasonable prices. Neat lead sheets from your
tape. Jupiter Records, 2521 N. 10th, Sheboygan,
WI 53081.

RESUMES

Protessionally created and designed to at-
tract producers, publishers, record execs
and employers. Type set on professional
paper. Life time updating/printing.
Write or call:
CREATIVE RESUME
902 B North Sth St., Nashville, TN 37207

(615) 227-5388

5% DTO :
% WANTED TO BUY .

CASH PAID FOR SALABLE LPS, PERSONAL
collections, deletions or liquidations. No quantity
too large. We'll travel. Nuggets (617) 536-0679.

THE MUSIC BUSINESS INSTITUTE
offers a Professional Music Marketing Pro-
gram: Recording & Studio Production;
Artist Representation; Retalling & Whoie-
saling; Record Promotion; Copyright Law;
Songwriting; Video Production, Concert
Production and more. CALL OR WRITE
FOR FREE BROCHURE. Buckhead Towers,
Suite 400, Dept. BB (404) 231-3303, 2970
Peachtree Rd. NW, Atlanta, Ga. 30305.

R & B PROMO EXEC

Dynamic self-starting director wanted
to inspire a major label field force
to #1. Send resume to:
BOX 7387
Billboard, 1515 Broadway
New York, NY 10036

MUSIC
PROGRAMMER

For top rated and respected major market
radio station with excellent library. Looking
tor a smart sensitive and experienced music
programmer who understands how to
select and combine melodic current and
standard from both adult-contemporary
and adult MOR categories. Send resume
with salary history to:

Box 7388, Billboard
1515 Broadway
New York, N.Y. 10036

RETAIL MANAGEMENT

Join the management team of a growing
Record Retail Chain expanding on the
East Coast. We need experiencedManagers
and Assistant Managers who are ambitious
and hard working for our expansion. Hiring
now for openings. Reply in confidence to
Tim Sexton (301) 459-8000 or write:
HARMONY HUT
4901 Forbes Bivd.
Lanham, Md. 20801

3 R ;
'PROMOTIONAL SERVICES
IF YOU HAVE YOUR MASTER TAPE &
need records & radio play. write B.L. Bollman,
Bollman International Records, P.O. Box 28553.

Dallas. TX 75228 (USA). For demo & informa-
tion.

EXCLUSIVE DISCO DJ'S ONLY-FREE
newly released Disco Records—most major labels.
Dues required. 814-886-9931. D P A, 631 Front,
Cresson, PA 16630.

EASTERN ARTIST RECORDING STUDIO INC.

The latest 24 track recording technology in
a luxurious, relaxing environment. Intro-
ductory offer . ., $65 per hour. Call for free
tour and demonstration.

(212) 874-1358
(201) 673-5680

CENTER ROW RECORDING STUDIO.
Audio/Video Productions. 13 Music Square East,
Nashville, Tennessee 37203. Announcing the
opening of our new 24 Track full facility de-
signed by Tom Hidley. Now accepting bookings
for after October 1st. 1980. Call (615) 254-9248.

LAWYER. EXPERIENCED WITH MUSIC
industry; contracts; ASCAP; BMI, copyrights,
etc. Admitted California and New York. Marc

Jacobson, 18 East 48 St., NY, NY 10017. (212)
698-1210.

e
,

HIGH PROFIT

AGGESSORY ITEMS!
“WE’VE GOT ’EM ALL.”
* Black lites—75 watt and 18"
* Flicker bulbs and cans.
* Strobes of all kinds.
* FANTASIA Fiber Optics.
* Lava Lites and the “wave."
* Mood lites and designer optics
* OLFACTORY extra scentsory incense
* Money House—sticks and spray.
Money makers one and all!t
Call Us ... We Are
SUNBELT DISTRIBUTING
3172 Oakciiff Ind., Street
Atlanta, GA 30340
TOLL FREE (800) 241-7327
or collect in Ga. (404) 458-2895
NO C.0.D. CHARGES!!

CLASSIFIED
ADVERTISING
DOESN’T
COST,

IT PAYS.

General News

THIRD NON-CONSECUTIVE TERM

Ray Moore Again Chosen
President Of N.Y. NARAS

NEW YORK —The board of gov-
ernors of the New York chapter of
the National Academy of Recording
Arts & Sciences has elected Ray
Moore as its president and Harry
Hirsch as its first vice president. It is
Moore’s third non-consecutive term
as head of the New York chapter.

Also chosen to serve as vice presi-
dents were Helen Merrill and Jim
Tyrrell. Pat Costello was re-elected
sceretary and Larry Keyes treasurer.

The governors clected Moore.
Hirsch. Tyrrell. Dan Morgenstern
and Al Vanderbilt as the chapter’s
representatives to the national board
of trustees. Already serving two-year
terms on the board are Merrill and
Anne Phillips.

Nine new governors were elected
and five more were re-elected.
Serving for the first time are Christo-

pher Cerf. Eddic Daniels. Bert
DeCoteaux. Michael Delugg. Steve
Epstein. Peter Keepnews., Frank
Owens. Joe Raposo. and George
Wein. Reclected were Pepper
Adams. Micki Grant. Helen Merrill.
John McClure and Jay Saks.

Remaining on the board for the
second year of their two-year terms
will be Pat Costello. Tom Frost. Paul
Goodman. Al Ham. Harry Hirsch.
Dick Katz. Teo Macero. Dan Mor-
genstern. Gerry Mulligan. Fred
Plaut. Bob Porter. Tito Puente. Lucy
Simon. Ettore Stratta. Jim Tyrrell
and Margarct Whiting.

According to Moore. NARAS
plans a number of functions for the
next year including a “most valuable
player™ award for session musicians
and a free evening of music during
New York Music Week.

ANNIVERSARY HUG—Roy Ayers is
embraced by Fred Haayen, presi-
dent of Polydor, during a celebra-
tion at Mew York's Top of the Gate
honoring the vibraphonist's 10th
anniversary with the label.

St. Louis Talent Associates
founded by Al Chotin and Norman
Weinstroer. The agency will involve
itself with all facets of music and en-
tertainment in the St. Louis area,
from booking talent to record pro-
motion to talent management and
placement. Address: 200 S. Hanley
Road. Clayton. Mo. 63105. (314)
721-6161.

* ok *x
Shekinah Records launched by

James Bova. Russell Sealzo and Bert
Wilcox. who organized the Saved By

New Companies

Grace musical group several vears
ago. Label will feature contempo-
rary gospel music geared toward the
younger generation. Address: 52
Werah Place. Oceanport. N.J. 07757.
(201) 222-4460.

* * *

Esoteric Records formed by Leslie
Drayton. president. as a new divi-
sion of Family Enterprises. an enter-
tainment production company.
Esoteric will focus on jazz product.
Address: 1106 S. Stanley Ave.. Los
Angeles 90019. (213) 937-1484.

]

BRI S "
i MISCELLANEOUS *
E L A a 5
THE PA BIBLE. FROM ELECTRO-VOICE,
a professional guide addressing sound reinforce-
ment and public address applications/specifica-
tions from the club/church school level up
through auditoriums/outside stadiums/road
system situations. To receive your copy of this
highly regarded tool. including all existing supple-
ments, and to be put on the distribution list for
future additions, send $2.00 to Electro-Voice,
Box No. 116. 600 Cecil Street, Buchanan, Mich-
gan 49107,

WILLPAY CODFOR LPs. R&B,JAZZ, BLACK
Gospel. If you have a deal. make me an offer.
Call Henry, (913) 321-0816.

FIVE VOLUME PRODUCTION LIBRARY
jammed with hundreds of dynamite cuts! Ex-
citing music beds, synthesizers, drums, jingles,
SFX, gag cuts—the industry's finest package
priced right! Audio sample kit $1.00. (Refund-
able). L.A. Airforce. Box 944-L. Long Beach,
CA 90801.

SALES REPRESENTATIVES WANTED BY
established catalog record & tape company.
Please forward resume/references: Records, Box
764, Rockville Centre, New York 11570.

DISCO . . .
COMEDY . . .

REAL ESTATE . . .
GOLDEN OLDIES . . .

the Marketplace is
open and your best
buy is BILLBOARD

GLASSIFIED

\E
QRITABLE.
PR ADs

Something to sell or something

to tell, your message gets to

over 100,000 readers weekly.
Don’t Miss Another Week!!!

CALL
JEFF SERRETTE

800/223-7524
(TOLL FREE)

i BUSINESS
.~ OPPORTUNITIES

NASHCO
RECORD PRODUCTIONS

Looking for new singer/writer talent. Guar-
anteed record release—Nationwide dis-
tribution and promotion available. For free
advisory and counseling. Call or write:
Nashco Record Producti
602 Inverness Ave., Nashville, TN 37204
(615) 297-8029

WANT YOUR OWN RADIO STATION? IN-
vestment/experience unnecessary. You or others
operate. Complete details FREE!" Broadcasting,”
Box 130-BP2, Paradise, CA 95969.

PAYMENT MUST
ACCOMPANY THE ORDER

POSITIONS WANTED: 40¢ per word
per insertion—$10 00 minimum

$20.00 per column inch per insertion

POSITIONS OPEN: 70¢ per word per
insertion—$14.00 minimum
$40.00 per column inch per insertion
BOX NUMBERS: $2.00 per issue for
handling & postage. Audio or video
tapes, transcriptions, films or VTR's
cannot be forwarded. Suggestion: ar-
range for follow-up directly when
replying
Send money and advertising copy to:
Radio-TV Job Mart, Blilboard
1515 Broadway, N.Y. 10036

: POSITIONS WANTED

DISC JOCKEY

Professional Disc Jockey with seven
years experience in private clubs in
Houston, Tx., wishes to relocate to
California. Would prefer work in a
private club or on a cruise ship. For
resume or appointment please, Call:

* (512) 443-9823

www.americanradiohistorv.com

Weissman & Associates estab-
lished by Hal Weissman for public
relations  publicity and promotion.
Address 191 Presidential Bivd..
Bala-Cynwyd. Pa. 19004. (215) &79-
8066.

* ok *

Tryan Productions launched by
independent record producer Tim-
othy R. Taylor. president. and at-
torney DL Edward Gareia. Address:
110 Sutter St.. San Francisco 94104.
(415) 433-4040.

* * *

Z-Brah Records Corp. formed by
Hal Kern. president. First release is
the album “Cricket.”™ from the
rock’n’roll group of the same name.
Address: 155 North La Peer Dr.. Los
Angeles 90048, (212) 271-8195.

* * *

Public Relations Division for
Country Music Artists of Lois La-
zarus and Associates formed by Lois
Lazarus to improve press/artist rela-
tions in the tri-state area. Address:
729 Columbus Cirele. New York
10025. (212) 864-3670.

x  x  *

Geoff-Scott Management formed
by Scott Hurowitz as a management
and artist development firm. First
project is a deal with Radio Records
for Badfinger. Address: 1207 East
27th Place. Tulsa. 74114, (918) 743-
1262.

* * *

A.B.P. Records & Publishing
formed bv Allen Abdulezer. Stan
Storikus. John W. Brown and Jocy
Petrone. Address: 240 Central Park
S..New York 10019.(212) 582-7379.

MCA VWill Release
38 Jazz Packages

LOS ANGELES—MCA is releas-
ing a specially selected set of 38 al-
bunis. previously unreleased in the
U.S.and Canada. in its ongoing Jazz
Heritage series.

The set. newly repackaged. was
released in France in the mid-"70s
and covers many of the greats and
often little known jazz artists of the
192C-1940s.

Originally selected from a group
of 150 albums. the series of 38 in-
cludes recordings by Louis Arm-
strong. Jimmie Lunceford. King Oli-
ver. Chick Webb. Fletcher
Henderson. Lucky Millinder. Big
Joe Turner. Sidney Bechet. Dexter
Gordon and Ella Fitzgerald.

45
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FOR WEEK ENDING AUGUST 30, 1980

Copyrignt 198U, BINIBo6aiA Publications, Iné. N6 part of this
publication may be reproduced, stored in a retrieval system
mechanical, photocopying, recording or o.zm..i.mm wil
the prior written permiasion of lhe publishes.

STAR PERFORMERS Stars are awarded on the Hot 100 chart based on .

the toliowing upward movement 1-10 Strong Increase in sales / 11-20
Upward movement ot 4 positions /21-30 Upward movement ot 6
positions /31-40 Upward movement of B posilions / 41-100 Upward
movement of 10 positions

Recording Industry Assn. of America seal of certification as “two million
seller.

Recording Industry Assn. of America seal of certification as a “million >
seller.

THIS
WEEK

TITLE-Artist-Label
2112 m>——:—zml Christopher Cross

Warner Bros. 49507

5| 8 =1m—=m QQEZIQ%m Ross

Motown 1494

TITLE-Artist-Label
39| 7| HEY THERE LONELY GIRL—

Robert John
| EMI-America 8049

40 | 5 f—mmmMIOmE\m_ao:

Warner Bros. 49518
1] 2| MAGIG— o vewion sonm @ 57| 4/ NEVER KNEW LOVE LIKE THIS

¢ o/ EMOTIONAL RESCUE— 11 co11g s BEFORE—scpanc i

Rolling Stones (Atlantic)

a 18| LITTLE JEANNIE—
o K ﬂ%%mmm%cw TIME— ¢ 505 5:00@ 24 181 Noa 410 eionJomn @
apu
47 | 6 —.—m w mc m-.—<|vo_=:: Sisters

12 m>—<— MI Irene Cara Planet ﬁm:m (Elektra)

RSO 1034
o it O L. “ » JOURE SUpeseD 10 Keep

Motown 1490
n g mﬁ\m%mm_mmmz_m_ﬁlgémé 30|11| TULSA TIME/CGOCAINE—.. c..c.

RSO 1039
9|12 _Fqu%_i LOVE OPEN THE s s YOU BETTER RUN—+. sonete
=== Pete Townshend

Chrysalis 2450
Atco 7217 (Atlantic)

48 | 6 zc z-m—.—.—. mc Fczmlc_ozzm Warwick
10|14 —<_°wm —r°<MIx§ Carnes "

TITLE-Artist-Label
ez MIDNIGHT ROCKS— . s

Arista 0552

so| 3| GAMES WITHOUT FRONTIERS—

Peter Gabriel
Mercury 76063

LET ME BE YOUR ANGEL—

Stacy Lattisaw
Cotillion 4601 (Atlantic)

|
83 | —<—< 1=><m=| Ray, Goodman & Brown

Polydor 2116

77| 3 qummmm»m—.—NMI;m Brothers Johnson

sa| 2/ GIRL, DON'T LET IT GET YOU
=°52|o;m<m

TSOP 9-4790 (CBS)

s7| 2/ GOOD MORNING GIRL/STAY
>E—.———-MI Journey

Columbia 7-1212

s, 2| THUNDER AND LIGHTNING—

Chicago
Columbia 1-11345

ez REBELS ARE WE—.:.

Atlantic 3665

88| 2 — mc.—. <°=Imu_: Enz

A&M 2252

LAST
WEEK
WKS. ON
CHART
THIS
WEEK
LAST
WEEK
WKS ON
CHART
THIS
WEEK
LAST
WEEK
WKS. ON
CHART

I B

82

=

w
(-]
[a ]

I

=

. PRR. . BB

&

Arista 0527

EMI-America 8045 :
13| ¢/ LATE IN THE EVENING—r.. s e 10| PRI IWE LOVED YOU FOR A

Warner Bros. 49511 Atiantic 3664
16 (12| INTO THE NIGHT —:..., vvarcones ss| 2/ LOOK WHAT YOU'VE DONE TO

Polydor 2091 gm
= Boz Scaggs

19| 8 —roox—z‘ mow —r°<MILo:::< Lee Columbia 1-11349

el THE ROYAL MILE—
52 & FIRST TIME LOVE— 79 54| 7 Gerry Rafferty
14| 615/ IT'S STILL ROCK AND ROLL TO EpiC 9.50894 0 sfingatoncigylgr United Artists 1366

—<—m.|w:_< ;om_‘ 47 |34 |19 ncz——zm =1Ivmc_ z_nom::mv\ws::@m. 90 | 2 mE—.—.n—.——z. .—.Q m—|—=MI§m Kings

RR-
BN B B: BB BB

B
T =

Columbia 1-11276 Columbia 1-11263 Elektra 47006
151512/ TAKE A LITTLE RHYTHM— s 49| 7/ UNDER THE GUN—:... =) LEAVING L.A.—coicoonce
»M_&:%m@w% MCA 41269

‘ Columbia 1-11320

En>z .—‘ Em .—.=<Iqmaa< Pendergrass

PI.R. 9-3107
56| 2| HOW DO | SURVIVE— | | Pimeser )
omﬁmo_ 4884 Ay follend a2 ls1 124 THE RUSE—-..... 1. @D

Yr |2 11| DRIVIN' MY LIFE AWAY—coo. o | | % 35 16| STAND BY ME—ucec

Elektra 46656

17 (17 )12 ‘.—Q ‘.—QIwONmS@@m

Lalitmhin 1 141901

)= 4
g
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ING
E

SECULAR
WAIERS

September 23 26, 1980
Sheraton-Universal Hotel, Los Angeles

AMONG SCHEDULED TOPICS:

. RADIO CROSSOVER: GOSPEL MUSIC ON SECULAR
STATIONS. White and Black Gospel on Top 40, AOR,
Ré&B and Country Radio are tapping one of the fastest grow-
ing audience segments. How is this being achieved?

. THE GREAT MERCHANDISING AND MARKETING
CROSSOVER: Gospel Music is spilling over onto racks and
into one-stop, secular retail outlets. What does this phe-
nomenal no-return business mean to wholesalers, dealers
and record manufacturers?

. PROMOTION: What are the differences, the similarities
between moving Black Gospel and White Gospel product?
Together they total a massive market ... but can they be
combined?

. WHY ARE POP LABELS REACHING MORE FOR GOS-
PEL MUSIC? Gospel, the one category which has grown in
the fact of recession, has grabbed the eye and ear of the pop
music industry. Does this mean a scramble for recording
artists? More gospel labels? More gospel on secular radio?

5. GOSPEL RADIO: Its pitch for the secular ad dollar. Does it
have a chance? Will secular radio fight back by going after
gospel business?

6. GOSPEL TALENT: HOW DO YOU BUILD A GOSPEL
ACT INTO STARDOM? The market is growing rapidly—
will it be profitable for secular managers, secular agencies,
secular venues to co-bill gospel acts with pop name artists?

Secular TV—eager to tap the booming religious entertain-
ment market. A powerful plus for gospel acts.

7. PRODUCING: What are the similarities, the differences in
producing pop and gospel records? Will be tackled by an
all-star panel of producers.

8. THE POTENTIAL FOR THE GOSPEL COPYRIGHT ...
spreading the word through publishing.

PLUS, OTHER VITALISSUES TO BE DISCUSSED.BY THE
LEADERS OF BOTH THE POP AND GOSPEL FIELDS.

www.americanradiohistorv.com
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ADVISORY BOARD

o ‘ "

! I e . e
Dave Benware, President Ray Bruno, President Ralph Carmichael, President Bob Cotterell, President Mike Cawart. Executive Senior Vice President
David Benware and Associates EpochINALR Lexicon Music, Inc.iLight Records Sonrise Records The Benson Company
Dallas, Texas Phoenix, Arizona Westlake, California Malibu, California Nashville, Tennessce

o

wo @y o
3 fe M

Ted Deikel, Chairman & Chief Executive Officer Gil Friesen, President Billy Ray Hearn, President Al Hobbs, General Manager Bruce Luadvall, President

Pickwick Infernational AEM Records Sparrow Records WTLC-FM CRS Records

Minneapolis, Minnesota Hollywood, California Canoga Park, California Indianapolis, Indiana New York, Neu York
g - v
R e 4

g &

¥
e as

o Ll

s

S

G P vl o B o0
Gentry McCreary, Director of Operations Fred Mendelsohn, Vice President Stan Moser, Senior Vice President Jim Myers, President Al Schlesinger, Atforney
Luminar Records Savoy Records Word Records Gospel Music Association Los Angeles, California
Westlake, Californa Elizabeth, New [ersey Waco, Texas Vice President, SESAC, Inc.

New York, New York

Mike Sears, Quner, President & General Manager Dave Sholin, National Music Coordinator Calvin Simpson |r., President

WAEC-AM RKO Radio Simpson’s Wholesale, Inc.iBad Records
Atlanta, Georgia Los Angeles, California Detrott, Michigan

re """ " -"-"-"-""“"“"¥“"“"¥”"”""¥"”"¥”"¥"/"¥¥”"/—-"¥ /- ¥/ =/ — — ——7

| REG[STRAT]ON FORM You may charge your Gospel Music Registration if you wish: |
O Master Charge [1 American Express I

I Mail completed form to: U BankAmericard/Visa O Diners Club

| Salpy Tchalekian/Nancy Falk Credit Card Number ’I

Billboard's Gospel Music Conference Expiration Dat

| 9000 Sunset Boulevard xpiration Date !I

I Los Angeles, California 90069 Signature |

| Please register me fqr Billboard's ,GOSP‘?’ Music Conference Registration does not include hotel* accommodations or air- I

at the Sheraton-Universal Hotel in Los Angeles, September fare. Registrant substitutions may be made. 10 % cancelle-

| 23-26, 1980. : tion fee will apply to cancellations prior to September 8, I

| I am enclosing a check or money order in the amount of 1980. Absolutely no refunds after September 8, 1980. |

I (please check): Register Now! Registration at the door will be $35 higher. I
*All information on hotel accommodations will be mailed-to

| O$335 Regular Rate you immediately upon receipt of your completed registration ﬂ

I 18250 for Students, Panelists, Spouses form. N

| Name(s) Ist Name for Badge I

| Title(s) |

| Company Telephone Number ( ) |

| Address |

| ciy State Zip Country |

Billboard.
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20

21

22

26

27

28

I BB

N
o

25

29

12

50

31

32

43

36

PR B BB

W
w
-
£

42

)= o

10

10

WHRTY NUI IVIE=—/Fred Knoblock
Scotti Bros. 518 (Atlantic)

YOU'RE THE ONLY WOMAN—

Ambrosia
Warner Bros. 49508

°—|= m>m—.——°z —-Q<M|oossoaoam

Motown 1489

w°=—|m<>= =| Jackson Browne

Asylum 47003 (Elektra)

YOU'LL AGCOMP’'NY ME—

Bob Seger & The Silver Bullet Band
Capitol 4904

ALL OVER THE WORLD—

Electric Light Orchestra
MCA 41289

:c.—. :cc —.—m>=.—.ml Robbie Dupree

Elektra 47005

MAKE A LITTLE MAGIC—+:. o1 sanc

United Artists 1356

sz —z > g——-—-—cz <°=Irm:< Graham

Warner Bros. 49221

m:-z-zm m.—.>=| Manhattans ‘

Columbia 1-11222

ANOTHER ONE BITES THE
==m.—.|ocmm=

Elektra 47031

SOMEONE THAT 1 USED TO
—-°<MI Natalie Cole

Capitol 4869

DON'T ASK ME WHY—:, ,oc

Columbia 1-11331

XANADU—

Olivia Newton-John/Electric Light Orchestra
MCA 41285

—.g >—|=—m—.—.—.| Kenny Loggins

Columbia 1-11317

MISUNDERSTANDING—cc.c::

Atlantic 3662

HOW DOES IT FEEL TO BE
w>°—ﬂ| Daryl Hall & John Qates

RCA 12048

Give the gift

of music.

52

I RRD

o
-~

I B BREBR: s

67

= g

37

60

58

59

41

38

61

66

13

72

74

75

78

76

53

79

14

12

10

—— e — m e m e m e e = me—— = mmwm e m W

Kenny Rogers
United Artists 1359

TIRED OF TOEIN' THE LINE—

Rocky Burnette
EMI-America 8043

“—wm.—- wm > E°g>2|rm=oa 0’'Malley

Polydor 2055

ﬂco—- “Q: <°== —-°<—zm|<§_$m:mxm

Mirage 3672 (Atlantic)

DON'T MISUNDERSTAND ME—

Rossington Collins Band
MCA 41284

DON'T YOU WANNA PLAY THIS
m>—<—m zc —<—°=MIm_8: John

MCA 41293

—z >—<—mw—ﬂ>l The Charlie Daniels Band

Epic 9-50888

EMPIRE STRIKES BACK— ...

RSO 1038

—.—sz< —.—sz<l David Hudson

Alston 3650 (

:mc —-—m—.—.—.l Linda Clifford

RSO 1041

— —.—m>= <°= ZQEI Jon And Vangelis

Polydor 2089

—->.—.m >.—. z-m—.—.—.l England Dan Seals

Atlantic 3674

THE LEGEND OF WOOLEY
mE>—<—1I The Charlie Daniels Band

Epic 9-50921
WHO'LL BE THE FOOL
.—.QZ—m —.—.—.I Larsen-Feiten Band

Warner Bros. 49282

c:.—. —.—m:m Qz —<—< QEZI_S% Cara

RSO 1048

.—-::m —-°<m E><ml_<__nxm< Gilley

Epic 9-50876

czm “—zm =><Iom8_m King

Capitol 4864

— —<— >—-—<—°m.—. =m>=<luca Prairie League

Casablanca 2294

r

87

A
r

90

91

92

93

94

95

96

97

98

99

95

63

| 89

— ﬂ>z .—. FM.—. mcl Linda Ronstadt

Asylum 46654 (Elektra)

E E—.——1 —.—.I Devo

<<m:§ Bros. 49550

21 _ m.—.m>F >E><I Robbie Dupree

Elektra 46621

YOU GAN CALL ME BLUE—

Michael Johnson
EMI-America 8054

E LOLA— ¢ «inks

Arista 0541

= MY GUY/MY GIRL—

64
A 65
67
70
96
97

7

91
92
95

14

16

17

15

23

23

Amii Stewart & Johnny Bristol
Handshake 7-5300 (C8S)

:cﬂx —.—.I Lipps Inc.

Casablanca 2281

m——S—sm mc—sm F°<—z.|m_:mm Brothers

Atlantic 3666

ﬂwmm —SMI Roger Daltrey

Polydor 2105

ALL NIGHT LONG— .cc vaisr

Asylum 46639

<m>=m “wc—s zcsl Dr. Hook

Capitol 4885

°<m= <°=I Roxy Music

Atco 7301 (Atlantic)

LET ME LOVE YOU TONIGHT—

Pure Prairie League
Casablanca 2266

—‘—s >F—<MI Electric Light oasmm:m.

MCA 41246

Fm.—.‘m Hmm.—. mmw—c—.—mlgmzzm.:m Jackson

Motown 1469

ﬂ—.—zx< .—.QEZI Lipps Inc

Casablanca 2233

=>=F—z.| Yipes

Millennium 11791 (RCA)

Single This Week
SAILING

Christopher Cross

Warner Bros. 49507
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New LP/TapeReleases

This listing of new LP/Tape releases is designed to enable retailers and radio programmers to be up-to-the-minute on available new product. The
following configuration abbreviations are used: LP—album; 8T —8-track cartridge; CA—cassette. Multiple records and/or tapes in a set appear
within brackets following the manufacturer number.

AUGUST 30, 1980 BILLBOARD

POPULAR ARTISTS

AC/DC
Back In Black
LP AtlanticSD16018 ........... ...... $8.98
8TTP16018 .
CACS16018
ALLANSON, SUSIE
Susie
LP United Artists LT1059 ............. $7.98
ANDERSON, JOHN
John Anderson
LP Warner Bros BSK3459..... ..... $7.98
ANDERSON, LYNN
Even Cowgirls Get The Blues

LP Columbia JC36568 ................ $7.98
8TJCA36568 ............ ... $7.98
CAJCT36568.................. ... $7.98

BENSON, GEORGE
Give Me The Night

LP Warner Bros. HS3453... .. .....$8.98
8TMB83453 ... $8.98
CAMB3453 ... $8.98
BLACKJACK
Worlds Apart
LP Polydor PD16279 .................. $7.98
BURNETT, T-BONE
Truth Decay
LP Takoma TAK7080 ......... ........ $7.98
CASTOR, JIMMY
C

LP Long Distance LDR1201

CHAPMAN, MiCHAEL
Life On The Ceiling
LP Pacific Arts/Criminal PAC7138 $7.98

CLOUT
Six Of The Best
LP EpicJE36350. ... i $7.98
CAJET36350 ..o e $7 98

COLLINS, ALBERT
Frostbite
LP Alligator4719 .. ...... .

CURTIS, SONNY
Love Is Alt Around
LP Elektra6E283.. ... . . ..........

DELLS
| Touched A Dream
LP 20th Century Fox T618

DeVAUGHN, WILLIAM
Figures Can’t Calculate
LPTECTECSA1200

ELEKTRICS
Current Events
LP Capitol ST12093.................... $7.98

EVERETTE, LEON
| Don’t Want To Lose
LP Orlando ORC1101

FIREWORKS
Live Fireworks
LPMCA3248 ...
8T MCAT3248...
CAMCAC3248

FIRSTCLASS, see Softones

FISCHER-Z
Going Deaf For A Living
LP United ArtistsLT1048 ............. $7.98

FLESH EATERS
No Questions Asked
LP Upsetter UPCJ34

FRANCOUR, CHUCK
Under The Boulevard Lights
LP EMI-America SW17032.......... $7.98

GEARS
Rockin’ At Ground Zero
LP Playgems GS6471

GOUDREAU, BARRY

Barry Goudreau
LP Epic NJR36542 ..................... $5.98
CANRT36542 ..ol $5.98

HACKETT, STEVE
Defector
LP ChansmaCL13103

HALL, JIMMY

Touch You
LP Epic NJE36516 .................ol $5.98
CANET36516 ..o $5.98

s ..$7.98

$7 98

..$7.98

HAYWOOD, LEON
Energy
LPMCA 3090 ......... ...... .
8T MCAT3090
CA MCAC3090

JACKS, SUSAN
Ghosts
LP EpicJE36417.. ... . $7.98
CAJET36417 ... i, $7.98

JAMES, RICK
Garden Of Love
LP Gordy GB995M1
8T8-995HT.......o..ooe $8.98
CA8-995HC .........o. o $8.98

KINGS

The Kings Are Here
LP Elektra 6E274 ........ .... ... ......
8TET8274 .......... ... ... ..
CATCH274 ... ... ... .

LAUGHING DOGS
Meet Their Makers
LP Columbia NJC36429. . .. . ...
CANCT36429. s $5.98
LAWLER & COBB

Men From Nowhere
LP Asylum 6E279............ ... ... $7.98

LOVE AFFAIR

Love Affair

LP Radio Recs. RR2004
MANSFIELD, DARRELL, BAND
Get Ready

LP Polydor PD16288 .................. $7.98
MANSON, JEANE
Jeane Manson

LP Portrait NJR36447..... ... ... $5 98

CANRT36447 . ..... . ... ... $5.98
MARLEY, BOB, & THE WAILERS
Uprising

LPIsland ILPS9596 ... .............. $7.98

8TMB9596......... ... ... ... $7.98

CAMB9596 ... ... $7.98
MARTHA & THE MUFFINS

Metro Music

LP VirginVA13145 . $7 98
8TTP13145.. ........... .. .. . $7 98
CACS13145 .. ...... ... ... ... $7.98

MAZE FEATURING FRANKIE

BEVERLY

Joy & Pain
LP Capitol ST12087... .
8T 8XT12087 ....... . ........ .
CAA4XT12087 ...ooooon o s

McMAHON, GARY
Colorado Blue
LP Tomato TOM7024. ................ $7.98

MORRIS, GARRETT
Saturday Nite Sweet

LPMCASBT19 ..o oo $8.98
8T MCAT5119 ...$8.98
CAMCAC5119 ... ... ..o, .$8.98
MOTELLO, ELTON
Pop Art
LP Passport PB9846

MYRICK, GARY, & THE FIGURES
Gary Myrick & The Figures

LP Epic NJE36524 ....ooveeene... $5.98
CANET36524 ...........coooiiiinnnn $5.98
NANTUCKET
Long Way To The Top
LP Epic NJE36523 ..........ocoiie . $5.98

CANET36523 .................. R $5.98

NELSON, WILLIE
Honeysuckle Rose
LP Columbia $236752
8T S2A36752 . .
CAS2T36752 ...oooviiiiii $13.98

O’JAYS

The Year 2000
LPTSOPFZ36416...................... $8.98

8TFZA36416
CAFZT36416

OLSSON, NIGEL
Changing Tides
LP Bang J236491
CAJZT364971 ..o, $7.98

OTWAY, JOHN
Deep Thought
LP Stiff USW5

PENFIELD, HOLLY
Full Grown Child
LP Dreamland DL15003 .............. $7.98

PERKINS, CARL
Country Soul
LP Koala AW14164

PLATYPUS
Cherry
LP Casablanca NBLP2901

PLEASURE
Special Things
LP Fantasy F9600

POCO
Under The Gun
LPMCA5132..
8T MCAT5132....
CAMCAC5132

PROOF
tt's Safe
LP Nemperor NJZ36546 ............. $5.98
CANZT36546 ... .

RIOT
Narita
LP Capitol ST12081................oo. $7.98

RIVITS
Multiplay
LP Antilles AN7072 ................. $7.98

ROBERTS, BRUCE

Cool Fool
LP Elektra 6E262

SANTANA
Swing Of Delight
LP Columbia C236590................ $9.98
8T C2A36590 .$9.
CAC2T36590 .......cooiiiies $9.98

SCAGGS, BOZ
Silk Degrees
LP Col. Mastersound HC43920...$14.98

SEALS & CROFTS

The Longest Road
LP Warner Bros. BSK3365
8TM83365.................... .
CAMB3365 ...cooiiiii

SEVERINSEN, DOC
London Sessions
LP Firstline FDLP5001

SHIRTS
Inner Sleeve
LP Capitol ST12085........oocoeee e $7.98

SOFTONES & FIRSTCLASS
Together
LP Park-way PA1001

SPEEDWAY BLVD.

Speedway Blvd.
LPEpic NJE36533 ... $5.98
CANET36533 ......ccocoviiiiiin $5.98

STARLING, JOHN

Long Time Gone
LP Sugar HillSH3714

STATLER BROTHERS
The Statler Brothers 10th
Anniversary

LP Mercury SRM15027

STINGRAY

Stingray
LP Carrere CAR38127................. $7.98
8TTP38127 .
CACS38127 ..o $7.98

STONER, ROB
Patriotic Duty
LPMCASB118 ... $8.98
8T MCAT5118 ..
CAMCACS118 ...

STRAIGHTLINES

StraightLines
LP Epic JE36504 ... $7.98
CAJET36504 .........oooeii $7.98

TREFETHEN
Trefethen
LP Pacific Arts PAC7136

TREMBLERS
Twice Nightly
LP Johnston NJZ365632 .............. $5.98
CANZT36532 ..o $5.98

TZUKE, JUDIE
Sports Car
LPPIG3249 ... ...
8TPIGT3249
CAPIGC3249

VAPORS
New Clear Day
LP United Artists LT1049............. $7.98

VARIOUS ARTISTS
Rare Blues
LP Takoma TAK7081 .................. $7.98

WARWICK, DIONNE
No Night So Long Dionne
LP Arista AL9526
8TAT89526.........
CATAC9526 ..

WEISBERG, TIM
Party of One
LPMCAS5125....
8T MCAT5125 ...
CAMCAC5125 ...........

WHITE, BUCK
More Pretty Girls Than One
LP Sugar Hill SH3710

YACHTS
With Radar
LP Polydor PD16270 .................. $7.98

YES
Drama
LP Atlantic SD16019 .......... ....... $8.98
8TTP16019.........
CACS16019......

JAZZ

COLLINS, CAL

By Myself

LP Concord JazzCJ119 ............... $7.98
CONCORD SUPER BAND I

In Japan
LP Concord JazzCJ120 ............... $7.98

HINES, EARL, see Eric Schneider

HORN, SHIRLEY, TRIO
A Lazy Afternoon
LP SteepleChase SCS1111

JORDAN, CLIFFORD, & MAGIC
TRIANGLE
Onstage
LP SteepleChase SCS1071
KLEMMER, JOHN
Magnificent Madness
LP Elektra6E284 ........................ $7.98
8TET8284
CATC5284
KNEPPER'S, JIMMY, QUINTET
Cunningbird
LP SteepleChase SCS1061
McKENNA, DAVE
Left-Handed Complement

LP Concord JazzCJ123 ............... $7.98
SCHNEIDER, ERIC, & EARL HINES
Eric & Earl

LP Gatemouth 1003

SHIHAB, SAHIB

All Star Sextets
LP Savoy 2245

BT 8T130871 .oviiiiiiiis $7.98
CACT130871 ...l $7.98
CLASSICAL
BERG, ALBAN
Lulu Suite; Der Wein Song Cycle
LP ColumbiaM35849................. $8.98
CAMT35849 ... $8.98

CARTER, ELLIOT
Symphony of Three Orchestras; A
Mirror On Which To Dwell
Boulez, New York Philh., Speculum
Musicae, Davenny-Wyner, Fitz
LP ColumbiaM35171 ................. $8.98
CAMT35171 s $8.98

DALLAPICCOLA, LUIGI
Divertimento In Quattro Esercizi;
Rencesvals; Quattro Liriche Di
Antonio Machado; Cinque Canti
Dudley, Buckner, Tartak, Arch
Ensemble, Hughes

LP1750 ArchS1782................. $7.98

ELGAR, SIR EDWARD
Sea Pictures (Song Cycle);
Overture, In The South (Alassio)
Barenboim, London Philh. Orch.
LP Columbia M35880................. $8.98
CAMT35880 ...oooooviiiiiiiens $8.98

HAYDN, FRANZ JOSEPH
Mass In B-Flat Major
("'Theresien’’)
Popp, Elias, Tear, Hudson,
Bernstein, London Symph. Orch. &
Chorus
LP Col. Mastersound IM35839...$14.98
CAHMT35839.....c...ociie $14.98
RACHMANINOFF, SERGEI

Complete Works For Solo Piano,
Volume 7

Laredo
LP Columbia M35881 .. ... $8 98
CAMT35881 .. ..oooiiis e $8.98

RESPIGHI, OTTORINO
The Fountains Of Rome; Roman
Festivals
Tilson Thomas, Los Angeles Philh.
LP ColumbiaM35846................. $8.98
CAMT35846 ...ccooviiiiiiein, $8.98

SCHOENBERG, ARNOLD
A Survivor From Warsaw, Op. 46;
Variations For Orch., Op. 31; Five
Pieces For Orch., Op. 16;
Accompaniment To A
Cinematographic Scene, Op. 34
Boulez, BBC Symph. Orch.

WALRATH, JACK LP ColumbiaM35882................. $8.98
Demons In Pursuit CAMT35882 ..., $8.98
LP Gatemouth 1002
CLASSICAL

THEATRE/FILMS/TV

COLLECTIONS

BROADWAY MAGIC—Volume 3
The Showstoppers
LP Columbia JS36599 ... ............ $8.98
8T JSA36599 .«
CAJST36599

CARMELINA
Original Broadway Cast
LPOC8019

A DAY IN HOLLYWOOD/ANIGHT
IN THE UKRAINE

Original Broadway Cast

LP DRG SBL12580

HOW TO BEAT THE HIGH COST OF
LIVING
Soundtrack
LP Columbia JS36741 ................ $8.98
8T JSA36741 .
CA JST36741

McVICAR
Soundtrack
LP Polydor PD16284 .................. $8.98

STARWARS/THE EMPIRE
STRIKES BACK
The Adventures Of Luke
Skywalker
LPRSORS13081....................... $7.98

LIBOVE, CHARLES, & NINA
LUGOVOY
Ravel For Violin
LP Finnadar SR9028................... $7.98

LUGOVOY, NINA, see Charles
Libove

MILLARD, JANET
20th Century Flute
LP1750ArchS1760 .................. $7.98

MORMON TABERNACLE CHOIR
Beyond The Blue Horizon, The
1930’'s At The Movies Songs
America Loves Best, Vol. II

LP Columbia M35868 ................. $8.98
CAMT35868 ...........cooooeiis $8.98

PHILHARMONIA VIRTUOSI OF
NEW YORK & RICHARD KAPP
Greatest Hits of 1790
LP Col. Mastersound IM35858...$14.98
CAHMT35858 ..., $14.98

ZUKERMAN, EUGENIA
Flute Concertos By C. P. E. Bach,
Carl Stamitz, Antonio Vivaldi

LP ColumbiaM356879................. $8.98
CAMT35879 ..., $8.98
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Long Beach Firming
Its Fest For Sept.

LOS ANGELES—The first Long
Beach Jazz Festival will be held at
the Qucen Mary fairgrounds in
Long Beach. Calif.. Sept. 26-28.

According to Frank J. Russo.
president of Gemini Concerts of
Providence. R.1.. which is producing
the inaugural event, the three-day
show will be the first of a vearly
series of jazz fetes to be held at the
same site.

Still in the planning stages. the
festival will feature five to seven art-
ists per day. though no specific
names have been affirmed as nego-
tiations are still underway. says
Russo. Tickets go for $10 and $15.

An added bonus, Russo claims,
will be the videotaping of the event
by Home Box Office in Los Angeles
for international television distribu-
tion and for U.S. markcting of
videodisks and videotapes.

Russo. whose firm produces more
than 100 rock, MOR, country and

jazz concerts a year in the Northeast.
chose the Long Beach location be-
cause of the "nostalgic and pictur-
esque” qualities of the Queen Mary.

Traditional Music
Has Own Ill. Bash

ROSEMONT. Ill.—A Festival of
Traditional Jazz will be held here at
the O'Hare-Kennedy Holiday Inn
Nov. 7-9. Featured guest artist will
be drummer Barret Deems. Also ap-
pearing will be Milt Hinton. Bob
Wilber. Johnny Mince. Billy But-
terfield. Ralph Sutton, Franz Jack-
son, the Original Salty Dogs, Mag-
nolia Jazz Band, Jim Becbce's
Chicago Jazz and the DeMichaels-
Hedges Swingtet.

The event is sponsored by various
Chicago area jazz organizations to
perpetuate traditional dixieland jazz
of the New Orleans and Chicago
styles.

Survey For Week Ending B/30/80

smoss’ Jazz LPs.

MILES DAVIS

SAN FRANCISCO—Prestige will
release a 12-volume collection of
Miles Davis® early recordings in the
limited edition package called
“Miles Davis: Chronicle.”™ The
heavy box set will carry a suggested
retail list of $124.98. 1t is the single
most expensive and intensive artist
study in the history of the Fantasy/

Prestige/Milestone operation.

The collection of 93 selections
comes at a time when there hasn’t
been a new Miles Davis recording in
several years. Davis is one of Colum-
bia’s oldest jazz artists whose errat-
ic career over the past five years has
been marked by his staying out of
sight for various personal reasons.

i~
5 3
=] oy
= = a
%5 AR
il i | TIMLE == TILE
‘e | | § | Atist, Label & Number i § | Artist, Label & Number
E |5 | & | (Dist. Label) = E 3 | (Dist. Label)
1| 1| 4| GIVEME THE NIGHT 2 |26 |2 | EVERY GENERATION
= George Benson, Ronnie Laws
Warner Bros. HS 3453 United Artists LT-1001
2| 2| 8| RHAPSODY AND BLUES 27 |27 |44 | ANGEL OF THE NIGHT
Crusaders MCA MCA-5124 Angela Bofill. Arista/GRP GRP 5501
3| a4l 8| H 12 DETENTE
Bob James. Tappan Zee/Columbia Brecker Brothers, Ansta AB 4272
ICi3E802 30 | 4 | BODY LANGUAGE
4 3|10 THIS TIME Patti Austin, CT1 JZ 36503 (CBS)
Al Jarreau. Warner Bros. BSK 3434 25 | 7 | NATURAL INGREDIENTS
5 5 7 LOVE APPROACH ;?(i:cl:\’aerglsohe, Tappan Zee/Columbia
Tom Browne Ansta/GRP 5008
6| 6|23| sprroGrma LRI S L] RUVIHM S15i08
Catching The Sun, MCA MCA-5108 Prestige P-10109 (Fantasy)
7( 7| €| BEYOND 32 |40 | 2 | NIGHT CRUISER
Herb Alpert. A&M SP-3717 Deodato Warner Bros. BSK 3467
8 (13 | S| MAGNIFICENT MADNESS 3 43 | ONE ON ONE
John Klemmer, Elektra 6E-284 Bob James & Earl Kiugh
9 9 |12 ROCKS, PEBBLES AND SAND Columbia/Tappan Zee FC 36241
Stanley Clarke, Epic JE 36506 34 |49 [ 2 | QUINTET 80
David Grisman
10 (1127 gmu"“ Warner gros. BSK 3469
avid Sanborn
Warner Bros. BSK 3379 35 |35 FUN AND GAMES
THE 4 ROUTES Chuck Mangione, A&M SP-3715
Ramsey Lewis. Columbia JC 36423 3 (32 |40 MEJICIN GARAGE
Pat Metheny Group, ECM ECM
12 | 8 [ 9| SPLENDIDO HOTEL 1-1155 (Warner Bros.)
A DiMeola_ Columbia C2X 36270 7 |3 s SKAGLY
13 |10 | 16 | ONE BAD HABIT Freddie Hubbard Columbia
%t’:(haa:a‘lzsranks. Warner Bros FC 36418
38|37 |18 KITTYHAWK
| 14 |12 | 16 JWIZIRD ISLAND Kittyhawh, EMI/America SW 17029
eff Lorber Fusion Ansta AL 9516 39 |3 6 JOURNEY TO THE ONE
15 (15 | 20 [ MONSTER Pharoah Sanders
Herbie Hancock, Columbia | Theresa TR 108/109
JC 36415 E | % 1980
16 |16 | 14 | A BRAZILIAN LOVE AFFAIR Git Scott-Heron & Brian Jackson
George Duke, Epic FE 36483 | Ansta AL 9514
17 (19 | 4 PARTY OF ONE 4 (41 4 MORNING DANCE
Tim Weisberg, MCA MCA.5125 Spyro Gyra, Infinity
18 117 |2 SKYLARKIN' INF 9004 (MCA)
Grover Washington Jr 42 | 42 | 33 | HIROSHIMA
Motown M7-933R1 Hiroshima Arista AB-4252
19 [18 |20 DREAM COME TRUE 43 (43 9 | DREGS OF THE EARTH
Earl Klugh, United Artists LT-1026 Dixie Dregs, Anista AL 9528
20 |39 | 2| STRIKES TWICE 44 |46 | 5 | EMPIRE JAZZ
Larry Carlton, Various Artists. RSO RS-1 3085
Warner Bros. BSK 3380 15 |45 | 17 | TAP STEP
21 |23 | 3| CALLING Chick Corea. Warner Bros
Noel Pointer BSK 3425
United Artists LT-1050 % |4 3 NIGHT RIDER
22 (20 | 16 ROBERTA FLACK FEATURING Count Basie & Oscar Peterson
DONNY HATHAWAY | Pablo 2310843 (RCA)
Roberta Flack Featuring Donny 47 | 47 5 | FROSTBITE
Hathaway, Atlantc SD 16013 i Albert Collins, Alligator 4719
23 (21 [ 11 | INFLATION 48 |48 | 3 | LOVE REBORN
Stanley Turrentine, Elektra 6E-269 | Flora Punm,
2 |24 N YOU'LL NEVER KNOW | Milestone M-9095 (Fantasy)
Rodney Franklin, 19 CELESTIAL SKY
Columbia NJC 36122 m Starship Orchestra
25 (22| 10 | NOW WE MAY BEGIN ColumbiskNICE6H6
Randy Crawford, 5 |50 9 DO THEY HURT
| l Warner Bros BSK 3421 Brand X, Passport PB-9845 (Jem)

€ Copyright 1980, Billboard Publications, inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted. in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher

LOS ANGELES—The Voice of America will
highlight four Inner City LPs on six Sundays on
Willis Conover's program. The LPs are “Tommy
Flanagan Plays The Music Of Harold Arlen,”
“Roland Hanna Plays The Music Of Alec Wilder,”
“Al Haig Plays The Music Of Jerome Kern"” and
“Chasin’ The Bird" with Helen Merrill. All four
LPs were produced by Helen Merrill's company,
Spicewood Enterprises. The airdates begin Sun-
day (31).

Dave Brubeck. Bill Evans and George Shear-
ing play the Hollywood Bowl Wednesday (27) as
part of the Bowl's summer jazz series. Recently
Mel Torme and Carmen McRae played the out-
door venue. ... Chick Corea and Gary Burton
play the Concord Pavilion in Northern California

Japan Festival
Lures U.S. Acts

LOS ANGELES—Four groups of

U.S. musicians will be playing Ja-
pan Sept. 2-7 at the Aurex Jazz Fes-
tival. In group onc are Benny Good-
man. Teddy Wilson. Eddie Duran.
John Markham. Tony Terran and
Dick Nash. In group two: Benny
Carter. Teddy Wilson. Sweets Edi-
son. Shelly Manne. Milt Hinton.
Helen Humes.

In group three: Dizzy Gillespie.
lllinois Jacquet. Eddie “Lockjaw™
Davis. Harold Land. Cal Tjader, Ce-
dar Walton. Shelly Manne. Eddie
Gomez. In group four: Freddie
Hubbard. Joe Henderson. Randy
Brecker. Michael Brecker. Joe Far-
rell. Robben Ford. George Duke,
Alphonso Johnson and Peter Er-
skine. i

The four groups will be plaving
the Budokan in Tokvo. the Osaka
Expo Ficld in Osaka and the Yoko-
hama Stadium in Yokohama.
Group Dynamics of L.A. is putting
the package together.

CBS-Japanese Pact

NEW YORK—-CBS Records has
concluded a deal with Japan's Ai
Music to market and distribute
product by artists on the Ai roster in
the U.S.

wWWww.americanradiohistorv.com
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Thursday (21), followed the next night by Count
Basie and Sarah Vaughan.

KFMR-FM in Stockton, Calif., is broadcasting
“The World Within" hosted by Charles Richard-
son Sundays from 3 p.m. to midnight. The show
uses LPs on Biltboard top jazz chart plus inter-
views with artists touring the Stockton-Sacra-
mento area. Richardson has been doing jazz
shows in the area for 10 years. . .. Ron Carter's
new Fantasy LP, “New York Slick,” features Hu-
bert Laws, Billy Cobham, Kenny Barron, J.J.
Johnson and Art Farmer. And Art Pepper’s new
Galaxy LP, “Landscape” was cut in Tokyo at a
concert featuring George Cables, Tony Dumas
and Billy Higgins.

Among the artists in MCA's new release of 38
Jazz Heritage LPs are Louis Armstrong, Jimmie
Lunceford, King Oliver, Chick Webb, Fletcher
Henderson, Lucky Millinder, Sidney Bechet,
Dexter Gordon and Ella Fitzgerald.

Many of Detroit's top jazzmen performed
Sunday (17) at the Madison Theatre in a benefit
for funds to keep the Detroit Jazz Center open.
They included Kenny Hagood, Sam Sanders, La-
Mont Hamilton, Ron English, Aflan Barnes and
Kerry Campbell, among others. The Center’s Af-
ter Hours room keeps the music flowing Friday
and Saturday evenings.

Progressive Records of Tifton, Ga., is now si-
multaneously releasing cassettes along with its
LPs. New releases include: the Arnet Cobb quin-
tet, Carol Sloane (formerly on Columbia) and a
tenor sax compendium. The label is now oper-
ating out of newer quarters at 601 Virginia Ave.

.. Stone Alliance, led by Gene Perla and Don
Alias, leaves for Europe Sept. 12 for a tour
through Oct. 6. The band then returns to Europe
to play in the Berlin Jazz Festival with Jan Ham-
mer Nov. 2. Alias and Perla are slated to again
return to tour with Charlie Mariano, who now re-
sides in Europe. The band records for PM Rec-
ords of Woodcliff Lake, N.J.

Pianist Ronnie Mathews’ newest Bee Hive LP
is titled "'Legacy” and will be out next month.

. the 92d St. Y in Manhattan bows a jazz
series Oct. 7 with Lionel Hampton at the Kauf-
man Concert Hall. Omus Hirshbein, the Y's di-
rector of the performing arts, wants to hold
monthly jazz bashes, he says. Other dates set:
Benny Goodman, Nov. 23; James Moody, Dec. 6
and Roland Hanna, Dec. 21. ... the 1 0'Clock
Jazz Lab Band of North Texas St. Univ. will per-
form in Interlaken, Switzerland, Oct. 13, 15, 18.
Leon Breeden is its director and he points out
the band has already played in Mexico, Portugal
and the US.S.R.

Send items for Jazz Beat to Billboard, 9000
Sunset Blvd., Los Angeles, Calif. 90069.

o

Billboard photo by Alan Penchansky

JAZZ ROOM~—There's plenty of elbow room at Chicago’s Jazz Record Mart today thanks to this 3,000 square foot store

addition opened in July and claimed to be the largest U.S. jazz specialty retail space. Mart owner Bob Koester of Del-

mark Records stocks rare LPs and 78s in addition to a huge new record inventory and is hosting live band perform-
ances in the remodeled downtown store.

Fat 12-LP Collection Of His Early
Performances Due On Prestige

The Prestige dates include many
of the major performances Davis did
in the bop era while he was working
in New York. The compilation was
conceived by Ralph Kaffel. Fan-
tasy’s president. and was produced
by Orrin Keepnews.

The company is pressing 10.000
copies. Included is a 10,000-word
booklet on the significance of these
recordings, written by Dan Mor-
genstern, the jazz historian. Photos
and a complete discography are in-
cluded.

In the past, Fantasy has issued
twofers and three three-record pack-
ages in a “"Great Concert Of” series
featuring Charles Mingus, Cecil
Taylor and Eric Dolphy. This latter
series sold for $11.98.

Among the musicians working
with trumpeter Davis are: Sonny
Rollins, Lec Konitz, Max Roach. Art
Blukey. Zoot Sims, John Coltrane.
Thelonious Monk., Red Garland.
Horace Silver. Charles Mingus,
Kenny Clarke, Oscar Peterford. Milt
Jackson. Benny Green. Percy Heath,
Roy Haynes. Tommy Potter, Jackie
McLean. Charlie Parker. Walter
Bishop Jr.. Al Cohn, Lucky Thomp-
son, J.J. Johnson. Philly Joe Jones.
Ray Bryant. Art Taylor, Tommy
Flanagan and Paul Chambers.

‘JazzAmerica’ Readied
For Both PBS-NPR

L.LOS ANGELES—"JazzAmerica™
will be presented on public tele-
vision and radio sometime next year.

The series will feature musicians
in a variety of settings, from festivals
10 schools to recording studios. dis-
cussing and performing their music.
Documentary materials will aid in
the depiction of musicians who have
died.

The first series is comprised of
four tv programs and six radio pro-
grams to be broadcast by the Public
Broadcasting System and National
Public Radio stations. respectively.

“JazzAmerica” will be financed
by grants from the National Endow-
ment for the Arts. KCET-TV in Los
Angeles and the Atlantic Richfield
Co. Grants total $582.500.

KCET and Lincoln Center for the
Performing Arts will coproduce the
serics. Exccutive producers are
Jeanne Mulcahy of KCET and John
Goberman of Lincoln Center. Gary
Keys is the producer and Timothy
Owens is coproducer. Both have
spawned jazz shows for radioor tv in
the past.
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Billboard* Survey For Week Ending 8/30/80
o € Copyright 1980, Billboard Publications, Inc. ! QSSICQ
wn No part of this publication may be reproduced.
a stor?d ina kr)e!rieval systemi (():: trqgsaiﬂ;?é in
any form or any means, electronic, me: ni- = = - -
S ' ' cal, pholocopying.  recording, of ofherwise E DU AR DO M A A Digital Process Wins Praise
vynthoul the'prior written permission of the pub-
W, I Of Dallas Symphony Maestro
By SHIG FUJITA
ontem Orar TOKYO-—-Eduardo Mata. the ter rejecting offers from difterent often goes along with digital record-
M\ conductor born in Mexico City who Amcrican orchestras it 1975 and ing.
_ \CJ is now the music director of the Dal- 1976. “The microphone technique ap-
These are: best selling Adult Contemporary singles compiled from radio las Symphony Orchestra. gives digi- About his sclection of Dallas. he proaches closcly the idea of a lis.—
E station airplay listed in rank order. lull'rccorjmg leclnlnql:w ;mdijnlh[Llls;— T\plulnf.;\{\ihsn this olllcr wushmadc lcl:cr bemﬁ n 1r0£11 of'an (z;;.:cslru. J
| . i) astic endorsement, but adds that accepted 1t because | saw the po- observes the conductor. “When you
s £ s records still cannot take the place of tential to make it a big orchestra in hear the record. you are helped to
z : g live music. the top category. I didn’t think that create the illusion that you are in
E 3 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee) In Japan recently to conduct a this was going to be an casy matter front of an orchestra. as opposcd to
serics of concerts by the Yomiurn ol'two or three years. But I thoughtit the previous technique of recording
11 7 g?gk'r‘moleoc.:EScotti Bros. 600 (Atlantic) (Flowering Stone/United Artsts Symphony Orchestra, Mata. 38. says had the po@miul. both because it where you put the microphone close
ASCAP /Whitsett Churchill, BMI) ’ he is “happy with the technique of has the basic capability within the o every instrument.
21 13| & DON'T ASK ME WHY digital recording.” adding. “We orchestra and also because thereis a “The spectrum of sound is much
Billy Joel. Columbia 1-11331 (Impulsive/April. ASCAP) have been able through the digital lot of moncy in Dallas.” wider in digital recording. It
3] 2| 4 %)llilv(i;alcNewton-John o T process to recreate more vividly. 1 Mata’s digital recordings for RCA presents a better portrait of the mu-
4| al| 9 TAKE A LITTLE RHYTHM ' thmk'digilul recording is one of the include Ravel's complete “Daphnis sic I make in the live performance.
Ali Thomson, A&M 2243 (Almo, ASCAP) most important advancements made And Chloe” ballet and Stravinsky’s “I'm much happier when 1 do a
5| 6| 9 ALL OUT OF LOVE in high fidelity technology since the “Firebird” suite and Symphony In good live performance than when |
Air Supply, Arista 0520 (Arista/BRM/ASCAP/Riva, PRS) o ” 3 3 S ;
sl 8l s DRIVI':GD' y‘erli.laFE AWAYHS 2 wa, appearance of the LP ArccoArd: C. An album of Ravel selections in- complete a good recording. As a hu-
Eddie Rabbitt, Elekts 46656 (DebDave/Briarpatch, BMI) ~ He continues: “I think it is more cluding “Bolero™ will be forthcom- man and as an artistic experience,
7 3| 186 LET ME LOVE 70U TONIGHT ' important than stereophonic and ing soon. I’'d much rather have a good live
Pure Prairie League, Casablanca 2266 quadrophonic sound because it adds Mata also heaps praisc on the performance. That's my goal and the
(Kentucky Wonder, BMI/Prairie League, ASCAP) two elements that were missing be- “purist” microphone technigue that goal of music making.”
8§/ 19 5 Eo NIGHT SO LONG B lorc. One of them 1s a third dizr:ncn— )
[ Warwick, Arist Irving, BM1 C .
9| 11| 8 SS):I"EONBEM:HATHIS a;):é?T(Jv[lSVE ) sion in sound. If vou close your cyes
Natalie Cole, Capitol 4869 (Screen Gems/EMI BMI/Prince Street/Arista, ASCAP) you seem to be in a room that has
1012 7 YOU'RE THE ONLY WOMAN depth. The second element s the ab-
al vl e CEB"‘(’::, :’5;“’[05\;25- 49508 (Rubicon. BM1) sence of background noise. which
Johnny Lee, Asylum 47004 (Elektra) (Southern Nights, ASCAP) ““}}ﬁ; ‘,hirlfc‘:rd'“gsi(,’ much better.
12 7 14 STAND BY ME n ndt recordings are means
Mickey Gilley, Asylum 46640 (Rightsong/Trio, BMI) of information. They are valuable.
13 5| 11 WHERE DID WE GO WRONG ‘ especially in today’s world. for the
Frankie Vallie & Chris Forde, MCA/Curb 41253 (irving/Swanee Bravo, BMI) artist cannot be in all the places
14 (15[ 10| SAILING . - L
Christopher Cross, Warner Bros. 49507 (Pop N’ Roll, ASCAP) i;hcr‘-; there are potential uhu'dlcnceii
15 9| 14 MORE LOVE ut the most important thing. an
Kim Car(n)eS. EMI-(F)\merica 8045 (Jobete, ASCAP) the thing for which I and most all
16|10 9 THAT LOVIN’ YOU FEELIN' AGAIN 3 vl bEAn Edie! -
Roy Orbison & Emmylou Harris, Warner Bros. 49262 (Acuff-Rose, BMI) I?n‘|4si(.)1¢;.n;§ e .l?'"':lphtd}l%f”e:)j”ls. 18
ol 5] s FIRST TIME LOVE create live music. There is nothing
s Livingston Taylor, Epic 9-50894 (Bait & Beer, ASCAP) like live music.
< | 18| 24 4 LATE IN THE EVENING Adds Mata. who looks like Paul
& wl i ¢ :::"(ES'TROE“‘_N&’E“G;‘:E’ISC 49511 (Paul Simon, BMI) Newman: “ldon’t want to tuke away
= The Dict Band, United Artists 1356 (De-Bone-Aire/Vicious Circle, ASCAP) 005 U et e Gl FEsordiis,
E 201 16 9 LOVE THAT GOT AWAY but I am a little bit ASkLplILdl dbOL}I
= Firefall, Atlantic 3670 (Warner-Tamerlane/Ei Sueno, BMI) the people who claim to be music
© | 2|2 5 HEY THERE LONELY GIRL lovers only because they buy a lot of
=11 %l 2 ;;l;::nﬁ’h“v EMI-America 8049 (Famous, ASCAP) records. As a musical experience. |
=] Olivia Newton-John/Etectric Light Orchestra, MCA 41285 (Jet/Enart, BMI) prefer a not so good concert to a very
| 23| 18| 11|  LOVE THE WORLD AWAY refined recording.
1) Kenny Rogers, United Artists 1359 (Southern Nights, ASCAP) Mata has been music director of
2 | 24| 20| 9| YEARS FROM NOW the Dallas Symphony since Septem-
g %l a1l 15 Loav:o‘;kmcra:'stgl A (R (el L) ber 1977 He chose the orchestra af- TOP BATON—Conductor Carolann Martin, a music professor at Kansas’
< The Philadelphia Luv Ensemble, Pavillion/CBS 6404 Pittsburg State Univ., shows off the baton technique that won her the Sev-
w1 2t 1 slé\gitévﬁ\ﬂzhsggc:tl\f’fE ALSchE)D T (o L (0L R ‘ , enth National Adult Conducting Competition held in La Crosse, Wis,,
0 / " . . .
Somers. Atiantic 3664 (Kags/Sumac, BMI) Porgy & Bess recently. Martln, seen [eadmg the great _Rlver Symphony of La Cr9§se,
271 26! 17 UTTLE JEANNIE . = crested a field of 19 to win the $600 first prize. Sponsors of the competition,
Elton John, MCA 41236 (Jodreil, ASCAP) Now In Dlgltal open to musicians 32:years of age and older, are the Great River Arts Festival
28| 40| 3 JESSE and the Univ. of Wisconsin at La Crosse. This year's judges included Chicago
Carly Simon, Warner Bros. 49518 (Quakenbush/Redeye, ASCAP) NEW YORK—A digital recording Symphony assistant conductor Henry Mazer.
nLan ONE FINE DAY of excerpts from Gershwin’s “Porgy
Carole King, Capitol 4864 (Screen Gems-EMI, BMI) & B E duced last th =y
30 33 4 HOT ROD HEARTS €8s, produce ast mon mn
Robbie Dupree, Elektra 47005 (Captain Crystal/Blackwood/Dar-Jan, BMI) Czechoslovakia. will be released SUPERBA LIST TO 554,98
31| 43 2 NEVER KNEW LOVE LIKE THIS BEFORE here by the Moss Music¢ Group and
Stephanie Mills, 20th Century 2460 (RCA) (Frozen Butterfly, BMI) by Opus Records of Bratislava in ] =
32| 35| 5|  GIVE ME THE NIGHT Y P s N C t P
George Benson, Warner Bros. 49505 (Rodsongs, ASCAP) Eastern Europe. lne ua on u s rlce
33| 45| 3 UPSIDE DOWN Technical supervision was by NEW YORK—Sinc Qua Non will artists like the Empire Brass Quintet
o I?IAaT"s :055 ((C;hic, BMI), Motown 1494 Digital Recording Systems of Elkins ~ reduce the suggested list price of its ~ and Anthony di Bonaventura. Su-
ol EngIandTDaNnI S}:aTls, Atlantic 3674 (Pink Pig/Concourse/Van Park. Pa.. whose Peter Jensen $6.98 Superba series to $4.98 on perba cassette versions. all dupli-
Hoy/Unichappell, BM1) brought Sony PCM-1600 cquipment Sept. 15, bringing the line into price cated on TDK tape, also go to $4.98
B39 3 YOU'LL ACCOMP'NY ME _ to the session. Ettore Strata con- parity with the company’s budget on Sept. 15
Bob Seger & The Silver Bullet Band, Capitol 4504 (Gear, ASCAP) ducted the Slovak Philharmonic Or- 7000 serics. With the move. the label The Empire Brass Quintel. along
36 36| 8 0oC : . chestra. with Amecerican singers will number more than 200 titles in with Anthony Newman and an en-
Earl %lugh, United Artists 1355 (Capitol) (United Artists/Earl Kiugh, ASCAP) ‘ h . g h ! Y r R
37| 281 11 I'M HAPPY JUST TO DANCE WITH YOU Claudia Lindsey and Benjamin its budget category. semble composed of members of the
Anne Murray, Capitol 4878 (MacLean. BMI) Matthews as soloists. Producer was There are some 40 packagesin the Boston Symphony. are among
38| 29| 18 STEAL AWAY Jeftrey Kaufman. Superba linc. says Joan Grow. presi- groups also featured on Sine Qua
?g&b'ga2‘;%’{2%5'&‘;&:/&?}?}%2/Oozleﬁnch ASCAP) dent of the Providence. R.1.-based Non’s premium priced DigiTech au-
39| 31! 15 SHINING STAR ' firm. They include performances by diophile series. These digitally re-
Manhattans, Columbia (Content, BMI) 1 established artists such as Jean- corded albums are not affected by
401 32| 19 %ui'sgurk OF EAY %'25371 g PI“ Svmphonv Tours Pierre Rampal. as well as by newer the superba price move.
ichael Jackson, Epic 3- rddleback/reso/ nidata. - °
a3 9| 100 Mexico For Concerts
Boz Scaggs, Columbia 1-11281 .
(Boz Scaggs/Almo, ASCAP/Foster Frees/Irving, BMI) CHICAGO-The Pittsburgh 5
42 | 44| 3 YOU AND ME Symphony Orchestra’s five Mexico
all @ ¢ :‘r?;;éénatra, (Unichappell/Begonia Melodies, irving/Woolnough, BMI) Cil_y concerts this month will be un- QSSICQ o es
Eric T Chrysalis 2445 (Red Admiral/Eric Troyer. BMI der the direction of conductors - ) v -
44 | 46 9 V;;:EIJO{_%VE ;yssa(;l‘sm[ ( L ) Eduardo Mata and Rafael Fruh- LONDON JUMP: A London Records price form at Chicago’s 1981 Grant Park concerts.
Photoglo, 20th Century 2458 (RCA) (Intersong/Happenstance, ASCAP) beck de Buregos. The Tuesda boost notification has gone-out from PolyGram. Contest finals are set for April, 1981 at the Chi-
g y A h y :
45| 37| 7 I:EGRE;S i Atlantic 3663 (nt aSeap through Friday (26 o 30) scries of The new $9.98 list price is e)'(pectt.ad to go into cago Cnylc Opera House and will be broadcast.
6| o 9 Melgnl}NSEng'TA‘Ngl;ICG (Intersong, ) performances is being sponsored by effect Sept. l.along with §1 I|stTpnce mcre:ses Singers' preliminary audition tapes should con
oo
47 LOOK WHAT YOU'VE DONE TO ME 2 rve (6 . ) . . 5 :
. Boz Scaggs, Columbia 111349 (Boz Scaggs, ASCAP/Foster Frees/lrving, BMI) ' 5_01015‘5 tor"h} program _W'“ b? P!- to how these changes affect the $9.98 list Lon- preted by the London Wind Ensemble, Denis
48 ONE IN A MILLIOK YOU anists Horacio Gutierrez and don Digital series. Wick conductor. on a Nonesuch August release.
: Larry Graham, Warner Bros. 49221 (Irving/Medad, BMI) Guudul(upc Parrondo and Cc!llsl WGN-AM Chicago program manager Dick Holst's “Hammersmith—Prelude And Scherzo”
49 m' El‘t)o’:']o:r?UMgArl’gga P('J—:(IJH:\SSC%%EE!‘&O&O%EM) Nathaniel Rosen. In 1946. the Pitts- jones is bringing back the station's “Auditions Of ~ and compositions of Vaughn-Williams complete
50 m HE'S SO SHY ' ' burgh Symphony under Fritz Rei- The Air” opera talent contest following a year's the program ... Conductor Carlos Paita and
Pointer Sisters, Planet 47916 (Elektra) ner became the first U.S. symphony hiatus. .Jones' annual vocal talent search was Britain's National Philharmonic. Orchestra have
l (ATV/Mann- & Weill/Braintree/Snow, BMI) orchestra ever to play concerts in begun in the late 1950s and this year is offering taped the Tchaikovsky “Pathetique” Symphony.
) Mexico. $7,000 in cash prizes plus the chance to per- 1t's a Varese-Sarabande digital recording.
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INTELLECTUAL ATTITUDE —Alabama Iea;i singer, Randy Owen, right, dis-

cusses performance details with RCA president Bob Summer, left. Alabama’s

Jeff Cook and Mel llberman, RCA vice president of business affairs, center,
listen in.

Daniels Band Leads
'80 CMA Nominees

NASHVILLE—As the deadline
approaches for final balloting to de-
termine nominees in the 1980 Coun-
try Music Assn. awards categories,
Charlie Daniels Band leads the pack
with a total of five separate nomi-
nations.

Daniels’ nominations come in the
categories of entertainer of the year,
male vocalist. single of the year, song
of the year and instrumental group.

Kenny Rogers and Larry Gatlin
with the Gatlin Brothers Band each
scored four nominations apiece.
Rogers’ nominations were received
in the categories of entertainer of the
year, male vocalist, single of the year
(*Coward Of The County™) and al-
bum of the year (“*Kenny”).

The Gatlins are up for entertainer
of the year, vocal group. instrumen-
tal group and for top single of the
year (“All The Gold In California™).

The winners will be announced
Oct. 13 on the annual CMA awards
show cohosted this year by Barbara
Mandrell and Mac Davis and
broadcast live from the Opry House
in Nashville.

‘Showcase’ For
‘Opry’s’ Overflow

NASHVILLE-Tickets for the
popular “Grand Ole Opry” per-
formances can be scarce during
tourist season. which is why Opry-
land U.S.A. has come up with its al-
ternative “Opry Star Showcase”
series.

The shows feature performers
who are members of the regular
“Opry” cast and the concerts are
held Mondays through Thursdays to
complement the weekend “Opry”
schedule.

Headliners on the “Star Show-
case™ series this summer have in-
cluded Roy Acuff. Larry Gatlin and
the Gatlin Brothers Band. Bill An-
derson. Jeanne Pruett. Hank Snow.
Ronnie Milsap. Dottie West. Marty
Robbins. Bill Monroe. Jerry Clower.,
Don Gibson and Grandpa Jones.
The showcase concludes its season
with Jim Ed Brown and Helen Cor-
nelius Thursday (21).

The “Opry Star Showcase™ is held
in the regular 4.400-seat Opry House
and features two one-hour concerts
four days a week.

Finalists in each category include
the following nominees:

Entertainer of the year: the
Charlie Daniels Band. Larry Gatlin
and the Gatlin Brothers Band. Bar-
bara Mandrell, Willie Nelson and
Kenny Rogers.

Male vocalist of the year: John
Conlee. George Jones, Willie Nel-
son, Kenny Rogers, Don Williams.

Female vocalist of the year: Crys-
tal Gayle, Emmylou Harris, Loretta
Lynn. Barbara Mandrell. Anne
Murray.

Single of the year: “All The Gold
In California” by Larry Gatlin and
the Gatlin Brothers Band. “Coward
Of The County” by Kenny Rogers,
“Good Ole Boys Like Me” by Don
Williams, “He Stopped Loving Her
Today” by George Jones. and “In
America” by the Charlic Daniels
Band.

Album of the year: “Coal Miner’s
Daughter.” original motion picture
soundtrack; “Just Good OI’ Boys™
by Moe Bandy and Joe Stampley:
“Kenny” by Kenny Rogers: “Roses
In The Snow™ by Emmylou Harris;
“There’s A Little Bit Of Hank In
Me" by Charley Pride.

Song of the year: “Coward Of The
County” written by Roger Bowling
and Billy Edd Wheeler: *Good Ole
Boys Like Me” written by Bob
McDill: “He Stopped Loving Her
Today™ written by Bobby Braddock
and Curly Putman; “In America”
written by Charles Hayward, Wil-
liam DiGregorio. Charlie Daniels,
John Thomas Crain. Fred Edwards
and James Marshall: and “You Dec-
orated My Life” written by Debbie
Hupp and Bob Morrison.

Vocal group of the year: Alabama.
Charlie Daniels Band. Larry Gatlin
and the Gatlin Brothers Band, the
Oak Ridge Boys, the Statler Broth-
ers.

Vocal duo of the year: Conway
Twitty and Loretta Lynn. George
Jones and Tammy Wynette. Jim Ed
Brown and Helen Cornelius, Johnny
Duncan and Janie Fricke, Moe
Bandy and Joe Stampley.

Instrumental group of the year:
Alabama. Asleep At The Wheel.
Charlie Daniels Band. Larry Gatlin
and the Gatlin Brothers Band. the
Oak Ridge Boys Band.

Instrumentalist of the year: Chet
Atkins. Roy Clark. Floyd Cramer,
Johnny Gimble. Charlie McCoy.

Countrg |

NASHVILLE—A stronger push
into the area of movie soundtracks,
increased communication between
Los Angeles and Nashville and the
development of new country talent
for its roster are priorities for
Elektra/Asylum by Joe Smith, its
chairman of the board.

Interviewed during a recent
stopover in Nashville the same
week that Elektra saw three singles
and three LPs concurrently in the
top 10 of Billboard’s country
charts, Smith emphasizes full com-
mitment and support for the ex-
panding efforts of his local staff in
pop and country projects.

Smith also underscores the
growing importance of film sound-
tracks as a natural outlet for coun-
try music. He points to the trail-
blazing impact of Elektra’s “Every
Which Way But Loose” as a fore-
runner to country's explosion in
films.

Smith notes that the label han-
dled the casting of the music for
the picture which subsequently to-
taled $65 million at the boxoffice
and spawned several top five sin-
gles and a best selling album.

Smith fecls that todays huge
wave of across-the-board popu-
larity for country music may cayge
some overexposure but presents no
long-term risks (as may have oc-
curred with disco music).

“There’s no question that coun-
try music won’t suffer some degree

Elektra Priority:' Film Soundtracks

By KIP KIRBY

of overexposure.” he stresses, “but
it won’t matter because basically.
you can't burn out country music.
We're in a phase now where this
cowboy thing is a big trend. But
country’s roots are so deep and so
integral to the psyche of this nation
that [ think it will survive any
flurry of activity brought on by re-
cent film activity and media hype.”

Smith says he has negotiated a
deal for Elektra artists to score mu-
sic for Dino DiLaurentis films,
with the first project under this ar-
rangement—"Flash Gordon”—due
out in December. British rockers
Queen are scoring this movie,
while Randy Newman is handling
the soundtrack for DiLaurentis’
film adaptation of “Ragtime.”

“It’s our intention as a company
to stay active in the soundtrack
field.” adds Smith, “and where we
can’t get into the picture through
somebody else. we'll get into it on
our own.”

The label chief is firm in his en-
thusiasm and support for the
Nashville E/A office and its roster
under the direction of vice presi-
dent Jimmy Bowen.

“There have been times when it
would have been financially easier
to strike the sales and get out of
Nashville,” observes Smith. “In
fact, when 1 took over Elektra/
Asylum five years ago, I was en-
couraged then to close down our
Nashville office.”

days when Nashville was known

“However.” says Smith, I per-
sonally happen to have strong feel-
ings about this town and about
country music. I believe country
music can be a big winner for a
record company. Country sales
can carry you through some down
periods when nothing else is mov-
ing well.” ¢

Smith adds that he is in full sup-
port of Bowen’s efforts in behalf of
the newly-established Nashville
Music Assn. He comments that he
is seeking o break down the bar-
riers of gengraphic division and
lack of communication that exist
between the home office and its
Nashville satellite operation.

“Itshould never be that a record
cut in Nashville is labeled ‘coun-
try’ even before it's pulled out of
the jacket.” says Smith. “But it’s a
situation that Nashville product
has had to endure within most
record companies, including
ours.

Smith emphasizes that a contin-
uing influx of pop producers into
Nashville, coupled with increasing
use of rock’n’roll techniques in stu-
dio sessions, will be the key to
strengthening the city's visage as a
full-scale recording center.

“And.” he adds firmly, “we in-
tend to play an active part in sign-
ing viable talent in Nashville,
whether it’s pop or country. The

only as a country base are ending.”
A
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| CMA Selects |

o

. '80’s Finalists

NASHVILLE—Finalists for the
Country Music Assn. DJ of the year
awards for 1980 have been an-
nounced. Selection of the DJs was
made by more than 5.000 members
of the CMA.

Each member was allowed to
nominate three persons in each mar-
ket category. All DJs receiving at
least five nominations were listed on
the second ballot, which went to
CMA members in the radio/tv and
DJ categories. The finalists listed be-
low were chosen on the second bal-
lot.

Small market nominees are:
Jimmy Cole. KTIB-AM. Thibo-
daux. La.: Norman Johnson. KGRI-
AM. Henderson. Tex.: Tom Reeder,
WKCW-AM. Warrenton. Va.: Lee
Shannon. WCCF-AM. Punta
Gorda, Fla.: and Cindy Welch,
WATM-AM. Atmore. Ala.

The medium market finalists in-
clude Lonnie Bell, KOYN-AM, Bill-
ings. Mont.: Bob Cole. KOKE-AM,
Austin, Tex.: Jarret Day. KSO-AM,
Des Moines. lowa: Buddy Ray.
WWVA-AM. Wheeling. W. Va.
and Don Walton. KFDI-AM. Wich-
ita. Kan.

Large market finalists include
Billy Cole. KYNN-AM, Omaha:
Country Joe Flynt, KSOP-AM. Salt
Lake City: Davie Lee. WIL-AM. St.
Louis: Chuck Morgan. WSM-AM,
Nashville: Larry Scott, KRLD-AM,
Dallas: and Chris Taylor. KYNN-
AM. Omabha.

Every finalist must submit an air-
check to the CMA which will be
judged by an anonymous panel of
broadcast leaders. Winners in each
category will be announced Oct. 13
on the "CMA Awards Show.” set to
air live on CBS-TV.

G

X

Norman Expanding His Activities

NASHVILLE—Successful  inde-
pendent producer Jim Ed Norman
will become increasingly involved
with Nashville recording through
the opening of his new local offices.

Norman is expanding into the
Nashville market as part of his pro-
duction company, JEN Productions.
and his music publishing operation.
Jensing Music (BMI) and Jensong
Music (ASCAP).

Artists currently working with
Norman through JEN Productions
include Anne Murray. Mickey Gil-
ley. Charlie Rich. Jim Weatherly,
Janie Fricke, Albert Hammond, Tim
Weisberg and Cynthia Clawson.

The new offices will be headed by
Walter Campbell, formerly South-
eastern editor of Record World, and
are located at 1009 17th Ave. S..
Nashvilte.

In Nashville...

AT THE TOP
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CHART!
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beside the Country Music Hall of Fame
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all within walking distance!

© SOUND TRACK RESTAURANT & LOUNGE-
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CALL FOR RESERVATIONS

(615)244-8888
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‘Willie can't wait to get “On The Road Again’”’

1-1135]

MUSIC FROM THE ORIGINAL SOUND TRACK OF “HONEYSUCKLE ROSE
WILLIE NELSON & FAMILY

On Columbia‘ Records & Tapes.

Management/Booking Information: Mark Rothbaum, 225 Maia Street, Danbury, Connecticut 06810 - 2037792-2400
Columbia”, |# are trademarks of CBE Inc. © 198) €BS Inc.
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The new single release on .

Jo Countess completed
a successful tour through
Alabama, Louisiana, and Texas
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ttion visit: KNEW-AM jock Marty Sul

Country

.‘&

livan greets country singer Larry Gat-

lin at the station's studios.

Lyrics a Factor
For KNEW-AM

e Continued from page 18

“Urban areas across the U.S. are
interested in country. The music is
compatible with the psychology of a
lot of pceople. people who may be
feeling more patriotic because of
conditions. And it’s been helped by
other media. Television and film
have become aware of country.”

In capitalizing on this national
trend in the Northern California
area. says Paulsen. “We're careful
not to be too hillybilly or too blue-
grass. This is a relatively affluent
arca. with not as high a percentage
of hard hats and blue collar workers.
We're constantly in contact with
professional people who tell us
they're avid listeners. so our pro-
gramming takes that into account.”

Music director Bob Guerra ¢labo-
rates: “We have a unique situation
in Northern California. People don’t
go overboard for a Nashville sound
They like a sound devoid of slick-
ness. Nashville producers will create
arecord trying to cross into pop. but
that takes away some identity from
the sound. For instance. we never
played Eddie Rabbitt’s "Suspicions.’
It was a hit but it was extremely pop
and it didnt fit for us. On the other
hand we've played records like
Mickey Newbury’s ‘Darling Take
Care of Yourself” and Ricky
Scaggs’s ‘I'll Take the Blame.” The
Scaggs song researched excellently
for us and the album sold well in the
local Tower chain. We were one of
the first stations in the country. [
think. to add Lacy J. Dalton.”
Guerra says.

“We're careful of lyric content.

Our ratings with women may not be
as high, but we value the women lis-
teners we have, and they’re smart.
These women don’t want to be put
down.

*| don’t mean fanatic feminists.
just the average modern woman who
understands the idea of a quid pro
quo with a man. You have a high
concentration of such women in the
Bay Arca. and since country music is
traditionally chauvinistic we have to
be careful.”

Guerra says the station maintains
a current playlist of about 40 tunes,
all preselected for exact spots
throughout the day. although the
jocks have some latitude in choice of
oldies. In drive time, says Guerra.
KNEW plays only “power oldies.”
Guerra works the afternoon drive
shift.

There are three other country sta-
tions in the region. KEEN-AM San
Jose; KRAK-AM Sacramento and
KFAT-FM Gilroy (south of San
Jose) but nonc, says Paulsen. has
much impact in the San Francisco
metro area. KRAK takesa 4. KFAT
a .6. and though KEEN comes in
with a 1.0. Paulsen says that “wc¢
have much more impact in San Jose
than they have up here. When we
run our contests we check the post-
marks on the reponses carefully. and
we have a healthy percentage com-
ing from San Jose.”

The contests are part of an active
KNEW promotional pattern that in-
cludes “involvement with almost ev-
ery important country music event
in the area.”

"

Rea

McEntire sing one of their duets at the recent PolyGram distribution branch
awards ceremony in Dallas. The duo not only performed but participated in
the awards presentations as well.
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Waylon Jennings. RCA AHL1-3602 41 142 | 69| BLUE KENTUCKY GIRL
41 2|14 | ROSES IN THE SNOW Emmylou Harris, Warner Bros.
Emmylou Harris. Warner Bros. BSK 3418
Sl g 423312 YOUR BODY IS AN
f| 8|11| san anTomo RosE OUTLAW
Willie Nelson and Ray Price, Mel Tillis, Elektra 6E-271
e 378 4335 | 16| SOMEBODY'S WAITING
6 5112 MY HOME'S IN ALABAMA Anne Murray, Capitol SO0 12064
Alabama, RCA AHL1-3644
7| 6| 10| HABITS OLD AND NEW 44143 | 14| THE BEST OF DON
Hank Williams Jr., WILLIAMS VOL. Il
Elektra/Curb 6E-278 Don Williams, MCA 3096
8 (10| 4| FULL MOON 45 | 47 [ 10| WAYLON AND WILLIE
Thg Charlie Daniels Band, RCA AFL1-2686
foic Pt 36571 46 |48 | 42| PORTRAIT
9| 7|20| GIDEON Don Wiliams. MCA 3192
Kenny Rogers. United Artists
LDO 1935 47 | 44 [ 56 | 3/4 LONELY
10| 9| 70| GREATEST HITS s SOt
Waylon Jennings, RCA AHL1-3378
ﬁ 16| 7| THATS ALL THAT ﬁ 59| 6| DOUBLE TROUBLE
MATTERS Ge_orge Jones & Johnny Paycheck,
. Epic JE-35783
o e e 9 | 37 [ 33| THE ELECTRIC HORSEMAN
12 {13 20| IT'S HARD TO BE HUMBLE 4913 ;
Mac Davis, Casablanca NBLP 7207 Soundtrack, Columbia IS 36327
131121 22] MILSAP MAGIC 50 | 54 | 47| JUST GOOD OL’ BOYS
Ronnie Milsap, RCA AHL1-3563 E“oﬂle B:."d}!cﬁaé‘;% Zs‘aml"ev.
14 [ 11| 26| THERE'S A LITTLE BIT OF -
HANK IN ME 51|57 42| CLASSIC CRY_STAL _
Charley Pride, RCA AHL1-3548 Eggt;la ZGayie. United Artists
15 (15| 42| THE BEST OF )
EDDIE RABBITT ﬁ 66 | 32{ ENCORE!
Elektra 6E 235 Jeanne Pruett, IBC 1001
16 {19 23| COAL MINER'S DAUGHTER |53 | 49| 14| MILLION MILE
Soundtrack. MCA 5107 REFLECTIONS
17 117 90| THE GAMBLER The Charlie Daniels Band, Epic
Kenny Rogers, United Artists JE 36751
UALA 934H 54 |50 | 10 OUTLAWS
18 (20| 26| TOGETHER Waylon Jennings. RCA AFL1.1321
The Oak Ridge Boys. MCA 3220 55 | 45 | 27 YOU CAN GET CRAZY
19(21] 12 BRONCO BILLY Beitamy Brothers, Warner/Curb
Soundtrack. Elektra 5E-512 BSK 3408
20| 23| 23| LACY J. DALTON 5 | 51 17| LOVELINE
Columbia NJC 36322 Eddie Rabbitt. Elektra 6€-181
21| 18121 STARDUST
Willie Nelson. Columbia JC 35305 ﬁm g:nleONp DUET
ay Twitty & Loretta Lynn.
22 | 14| 49| KENNY ) ; MCA 3190
r;’nAnKy gl?;)ggevs. United Artists 8 | 40| 73 L“SEO::RTVHE)SE BOYS
23| 25| 42 W(IiIISKEY BENT AND HELL MCA AY-1125
BOUND
Hank williams Jr., Elektra/Curb 59 (52| 5| SURE THING
6E-237 Freddie Hart, Sunbird ST 50100
24 (24| 10| FRIDAY NIGHT BLUES 60 | 53| 4| CACTUS AND A ROSE
John Conlee, MCA 3246 Gary Stewart, RCA AHLI 3627
25|22| 8| GREATEST HITS 61|61 2| IN MY DREAMS
L Gatlin And The Gat .
Brthers Band, Coumbia IC. 36488 o Lol 2 :)(“)wyn"& oo 1€ 36508
DIRTY
%29 18 .'I;E”Ee :la::aul, fw'gA 2339 Bobby Bare, Columbia JC 36323
27126 5| ED BRUCE 63 | 67 | 41 | WILLIE NELSON SINGS
MCA 3242 KRISTOFFERSON
ﬁ 34| 12| A LEGEND AND HIS LADY willie Nelson, Columbia JC 36158
Eddie Arnold. RCA AHL1-3606 64 |56 5| EYES
29| 27| 47| STRAIGHT AHEAD Eddy Raven. Dimension DL 5001
Larry Gatlin And The Gatlin 65|55 14 RIGHT OR WRONG
Brothers Band. Columbia JC 36250 Roseanne Cash, Columbia JC 36155
30)] 32i) S {10 ANNINCESART 66|58 7| THE PILGRIM
Mercury SRMI'5027. Larry Gatfin, Columbia PC 36541
31) 28| 19| ASK ME TO DANCE 67 160 3| AFTER HOUR_S
Cristy Lane. United Atists LT 1023 Joe Stampley. Epic JE 36484
32| 39| 61| FAMILY TRADITION 68 [ 74 | 13| ONE MAN, ONE WOMAN
] Hank Witliams Jr., Elektra/Curb Jim Ed & Helen, RCA AHL1-3562
6E-194
) 69|75 21 LOVE HAS NO REASON
ﬂm SMOOTH SAILIN’ Debby Boone, Warner/Curb
T.6. Sheppard, BSK 3403
Warner/Curb BSK 3423 70| 70| 14 HEART OF THE MATTER
34138 26 ?oﬂfhﬁttioml:)k 210 The Kendalls, Ovation OV 1746
TEN YEARS OF 711 71| 48} MISS THE MISSISSIPPI
35 30136 Kenny Rogers, UnitedG£1Lislt)s Crystal Gayle, Columbia JC 36203
UA-LA B35 H 72| 62| 25| SPECIAL DELIVERY
ﬁ 46| 2| | BELIEVE IN YOU Dottie West, United Artists LT 1000
Don Wilams. MCA 5133 73| 63| 8| ONLY LONELY SOMETIMES
37|31} 6 (V;ISERE DID THE MONEY Tammy Wynette, Epic JE 36485
?
Hoyt Axton, Jeremiah JH-5001 74 | 64 3 jw(:an: ;zbgs'}(sggg
SOUNDTRACK )
ﬁ l Smoukey And The Bandit 2, 751 65| 44| [I'LL ALWAYS LOVE YOU
I I MCA 6106 Anne Murray, Capitol SO0 12112
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Country

Nashville Scene

Fresh from his smashing top 10 entry with
“Over," Orlando Records’ Leon Everette has
been hitting the road even harder these days,
playing the grand opening party for San Diego's
new Mustang Club, then moving on to the Palo-
mino in L.A. and fronting for Roy Orbison in
Cleveland's Front Row.

Speaking of the Mustang Club, its press man
Larry Gregg informs Scene that coming weeks in
the new country spot will find such headliners
as Asleep At The Wheel (whose new MCA album
is doing very well), Juice Newton, Ronnie
McDowell, Stephanie Winslow, Charly McClain
and Razzy Bailey.

When the Bellamy Brothers grab a short va-
cation during an upcoming Australia-New Zea-
land concert tour, David and Howard will visit
the colorful isle of Fiji and do a show. Thus will
they become the first major U.S. performers

&

PP et A iy
HEART TAKER—Epic artist Don
King performs his current single,
“Take This Heart,"” during one of
two capacity-crowd shows at J. Aus-

tin's in Nashville recently.

ever to perform on the scenic (but remote) is-
land. . . . Charley Pride has recovered from what
turned out to be a near-fatal scare in the air and
is back on the circuit again. Pride's personal
plane collided in mid-air with a small Cessna
172 over Texas, killing both passengers in the
little craft but miraculously sparing Pride's en-
tourage.

David Allan Coe made his “Grand Ole Opry”
debut in early August. Following a memorable
introduction from pal Bill Anderson, Coe
launched into “Get A Little Dirt On Your
Hands"—which features Anderson, in a duet
segment—and the set was filmed for the new
fall syndicated tv program, “Backstage At The
‘Grand Ole Opry"."” The host? Why, Bill Ander-
son.

Johnny Lee, riding the crest of success with
his spectacular “Lookin’ For Love" record,
spotted visiting the Nashvillé Elektra offices in a
brief huddle with chief Joe Smith, also in town
for a quick breeze-through. . . . Is a label deal for
Lee forthcoming?

Charlie Rich is on Elektra, and his first LP for
the label, tentatively titled “Once A Drifter,” is
being produced by ace heimsman Jim Ed Nor-
man. Parts of the album were recorded in Nash-
ville, parts in Los Angeles (the first time Rich
has ever worked on the Coast). ... House of
Gold songwriter Jim Hurt will be releasing a pop
record for the Scotti Brothers on their label.
Hurt is slated to have a cut or two from his pen
on the upcoming Kenny Rogers album project.

Lacy J. Dalton featured as the opening “guest
artist” on dates for the Marshall Tucker Band,
playing before 22,000 fans at the lowa State
Fair and the following day before a similar sized
crowd in Indianapolis.

Macon-based producer Paul Hornsby in
Nashville recently scouting around for acts to
produce. Hornsby's past credits include produc-
ing six Charlie Daniels albums and six for Mar-
shall Tucker (Hornsby was the man behind “Fire
On The Mountain” and “Heard It In A Love
Song" for Tucker), as well as other projects for
Wet Willie and Grinderswitch. Hornsby says he
would be “very interested” in working with an
act in Nashville this time around.

leff Fain, music director at WCBX-AM in
Eden, N.C., reports to Scene that he's just fin-
ished a book on the supernatural, titled “The
Burning,” which is due to be released by Leisure
Books in paperback next January. Mmmm,
sounds like it ought to set the racks on fire! . . .
Freddy Hart dropped by Nashville's WIRB-AM
radio to visit with morning host Don Keith and
gave away copies of his Sunbird Records’ LP,
“Sure Thing" to listeners.

New on the herizon: watch for new album re-
leases on Ovation artists Sheila Andrews

(“Lovesick™) and Joe Sun (“Living On Honky
Tonk Time™). Sun's LP makes the first time he's
used only his own band Shotgun in the studio,
and Joe claims the whole album reflects the feel

By KIP KIRBY
'n flavor of Texax honky tonks. With songwriter
Jim Rushing’s first single, “Dixie Dirt,” now out
and picking up, Ovation is forging ahead actively
to break new country talent.

It may not make the Guinness World Book Of
Records, but Warners artist T.G. Sheppard was
the guest of honor at a very large birthday party

July 20—his own. Called back onstage following happy birthday.

his performance at Jamboree In The Hills in
Wheeling, W.Va., Sheppard was presented with a
huge cake whil2 60,000 delighted fans sang him

COUNTRY MUSIC
T’S THE WHOLE WORLD?

COUNTRY CROSSOVERS

In 1980, it’s difficult to find a spot on the globe that
It’s a growing trend, but when does it stop being country?

hasn't turned on to country.

There’s a solid and growing international appetite for COUNTRY IN THE MOVIES
country that’s being fed by the explosive increase in its How far will this amazing explosion go?
use in today’s top box office attractions. COUNTRY RADIO
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fantastic event.
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EXPRESSIVE DUO—Nick Ashford and Valerie Simpson emote during a
recording studio session at Philadelphia’s Sigma Sound complex.

Paris Shopkeeper Is Held; Piracy Alleged

PARIS—The modus operandi of
film and videocassette pirates here
has been pushed into the spotlight
following the arrest of a shopkeeper
found in possession of alleged pi-
rated Walt Disney films and cpics
such as “Bridge On The River
Kwai.”

Many Paris hotels have intercom
television facilities for guests and

frequently use videocassetle enter-
tainment. By renting a room for a
short period. pirates are able to copy
a string of major movie presenta-
tions. Resultant discreet sales of tht
product at low prices lead o a thriv-
ing business.

The accused shopkeeper indicates
he did not sell the offending films
but lent them out as “a favor” to
friends and clients.
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Sound Business/ Video

CUT PRICES, REDUCE STAFFS .

Chicago Studios Tigh ten Belts
- Struggle In Sagging Economy Z

TP AR T

;

CHICAGO--Price cutting.
cutbacks and increased reliance on
commercials and industrial work are
some of the ways Chicago-area
recording studios are coping with
the recession economy.

Factors adversely affecting studio
businesses are reported to be the
sharp fall-off in major label spend-
ing and the downturn of the once-
thriving lllinois rock club scene
which had been funncling money
into musicians’ hands.

Though most Chicago studios are
coping with the tighter monetary
times. two major downtown studios
have put stafts on an independent
basis and onc of these studios is op-
erating on a skeletal basis today.
And another sign of the times is the
availability of $35 per hour 24-track
studio pricing resulting from the
money shortage.

One benefit of the recession is that
Chicago’s music scene is now rela-
livdy self-contained. with fewer ma-
jor label signings. Rather than acts
working in New York or L.A. under

major label aegis there’s a flurry of

snmll-budgclcd indie activity taking
place here.

At downtown CRC studios. one of

the downtown sites where jingles are
a key protitability factor, jingle busi-
ness is up against album work. How-
ever, recent music projects have in-
cluded a Triltion single for Epic and
EMI act Gambler's new LP with a
reported $100.000 studio budget.

“I would say our business is off a
little bit when it comes to the record
work,” CRC president Alan Ku-
bicka explains. “But then we never
got fat and sassy like the New York
and L.A. studios.”

Kubica says price cutting in the
area of 10% to 15% is prevalent to-
day. led by suburban studios that
slash even deeper when necessary.

Pumpkin Studios today is perhaps
the area’s hottest suburban location
thanks to owner-cngincer Gary
Loizzo’s 1979 Styx album Grammy
nomination. Loizzo recently spent
several weeks on live concert taping
of the group and Styx’s next album
will occupy three months of Pump-
kin’s time in late summer and fall.

“l could make a living very easily
doing just Styx.” comments Loizzo.
Loizzo’s work also is sought by lesser
known performers. “When you geta
nomination for a Grammy everyone
looks at you in a different way.” he
observes.

staft

By ALAN PENCHANSKY

Though Loizzo’s fortunes are high
today, he’s not oblivious to the
changes taking place in just three
years.

“1t’s terrible.” the engineer recalls.
“Three years ago | did a tremendous
amount of development projects for
major labels. These were $2.000 and
$3.000 projects.

“There’s no development going
on now, the reccord companies have
really taken a step back with devel-
opment.”

Another concern is the Illinois
club scene. atfected by the double
whammy of recession and a res-
cinded 18-ycar-old drinking age.

“Bands had a little more loose
change in their pocket and were de-
veloping themselves.” explains
Loizzo. “Today. pcople don’t come
out to the clubs because of the age
limit and the recession.”

Because many musicians today
must work day jobs, Loizzo says the
club downturn has turnced his studio
business largely into a nighttime op-
eration.

And though the recession has gen-
crated a great deal of local indie la-
bel work. Loizzo says too many
people arc striving for “quickness
rather than quality.”

Loizzo’s rates are $85 per hour for
demo. $100 hourly for master work.

Universal Studio’s Murray Allen
believes the tight overall studio
scene is comparable to business in
other parts of the country. Allen’s
big downtown facility. which has
managed to keep its volume up with
jingles and film work. is looked to as
the city’s biggest and most solidly
founded operation.

Says Allen: “Since November or
December of last year. when the
record recession started. there’s been
a big drop off in recording business.

“This is true all over the country.
In L.A. they’re doing twofers—two
albums for the price of one” he
adds.

Allen has resisted cutting prices
despite the fact that 24-track time
can be had for well under $50 per
hour in the area.

“We won’t cut prices. we just re-
fuse to cut prices,” insists the owner.
“We tell our clients ‘[f you go to a cut
price room they’ll eventually go out
of business.” ™

Allen adds. “You don’t look at
this business on a month to month
basis, you look at it long range.
Luckily we have enough clients will-
ing to support the studio.”

Universal’s big studio A with 48-
track capability and automated mix-
ing. commanding up to $245 hourly.

(Continued on page 66)

InterMagnetics Will
Sell Cybernetic Units

LOS ANGELES—InterMagnetics
has signed an exclusive agreement
with Cybernetic Data Products com-
puter cquipment manufacturer to
market Cybernetic’s clectronic prod-
ucts on a worldwide basis.

The first product InterMagnetics
will market is a computerized elec-
tronic “programmable message cen-
er” designed to flash messages in
words and graphics. The unit is a
mini version of the famed New York
Times Square message board.

Cybernetic Data Products already
markets its programmable message
center to the entertainment industry
(discos. recording studios. retail
shops).

Michael Levin. president of Cy-
bernetic. says his firm is developing

HIGH BIAS—Memorex Los Angeles sales merchandiser Shelly Rempel, left,
talks with Federated Group Stores salesman Lance Ecklund during an in-store
promotion.

WWW.americanradiohistorv.com

and marketing a series of consumer
computer electronic units in combi-
nation with cassette decks and tape
equipment. and electronic machin-
ery for recording studios, concert
halls and discos. “The company is
also developing machinery for the
video market,” Levin says.

InterMagnetics plans to market
the products in more than 50 coun-
tries and also plans to assemble the
products in its 15 overseas plants.
The firm has recently established a
technology division to “develop
market niches in audio. video and
electronic areas.”” says Terry Wher-
lock. InterMagnetics president.

“The 1dea of signing an inter-
national marketing agreement with
Cybernetic Data Products is to
create a new generation of audio
and video electronic products, both
consunier and industrial to compete
with foreign companies in the
worldwide arena.” he states.

Wherlock feels technology and
product development from Cy-
bernetic and transfer of that tech-
nology to overseas firms can prove a
boom to foreign companies looking
for development and products from
the US.

Although the programmable mes-
sage center is only 30 inches in
length. it packs a 3.500-character ca-
pacity and is readable at 150 feet.
The unit can {lash, blink. expand
characters. control a remote actuator
and indicate day. date and time.
Price of the unit ranges from $1.195
1o $1.995.

InterMagnetics. which manufac-
tures audio and video cassette ma-
chinery, is expanding into the com-
puter electronics field for the first
time with a range of products devel-
oped by Cybernetic Data Products.
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Dbllar-for— dollar, Shure relacement styli
make good sense-and high profits!

HIGH PROFITS: Backed by world-respected Sales aids to insure sell-through:
® Shure replacement stii high Shure name and reputation: Shure’s new Stylus Selection
P ynareaman = asthe acknowledged industry ~ Guide, Counter Mat, and St v
volume sales generator because  |oaderin setting and holding the ~ Sales Brochure simplify stylus
Shure has been the top-selling tightest tolerance and uniformity ~ identification, explain the
cartridge for over 21 years—and  standards possible, you can seil  products, and show hcw easy
that means a ready-made with the confidence that a Shure  Styli are to replace. Plus, they
replacement market and assured  replacement stylus will bring your €ncourage upgrade sales—
sales for you. _ customer’s cartridge back toits  higher profits for you!

original specifications. The
® More turntables are equipped with ~ improved listening pleasure and  Shure styli are
Shure cartridges and styli thanthe ~@dded record protection this manufactured in the U.S.A.:

next three manufacturers. affords are valuable sales points No foreign imitations! No cost-

that will be understood and cutting shortcuts of the quality!
appreciated by your customer. What's more, you have assured

The most extensive advertising availability since Shure styli are
program in the industry: made right here inthe U.S.A.
Over 16 million exposures in

® They're seldom discounted!

® They require little space and only

amodest investment. national print advertising—in One-year product warranty:
_ leading magazines like Rolling Insures customer satisfaction and
® Shure replacement styli Stone, High Fidelity, Stereo is backed by our over 50-year
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Shure Brothers Inc., 222 Hartrey Ave., Evanstcn, Il 60204
In Canada: A. C. Simmonds & Sons Limited
Outside the U.S. or Canada, write to Shure Brothers Inc., Attn: Dept. J6 for information on your local Shure distributor.

Manufacturers of high fidelity components, microphones, sound systems and related circuitry.
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SPARS Conclave
In N.Y. On Oct. 30

NEW YORK-The Society of
Professional Audio Recording Stu-
dios will host the third SPARS Au-
dio Recording Conference Oct. 30
here. :

The conference will consist of
three seminars dealing with the busi-
ness, technical and engineering as-
pects of studio recording.

Seminars will be held on the top-
ics of “Studio Marketing Tech-
niques.” “Technical Downtime—
The Invisible Thief” and “Good En-
gineering Practices.”

Neve Unit Offered

MENLO PARK. Calif.—Music
Annex Recording Studios has had a
32-input Neve console installed in
Studio A by Bay Area Studio Engi-
neering. It has also completed acous-
tic reconstruction of the control
room.

Sound Business/ Video

GOLDEN MIKE—Steve Perry of Journey, right, receives a plaque featuring a

—

gold-plated PL80 microphone from Chuck Gring, Electro-Voice's music prod-

ucts sales manager. The firm and Journey have participated in joint tour pro-

motions and the group has been users and supporters of E-V products. The
action takes place at the Univ. of Notre Dame during a recent tour stop.
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Needles and Pfantone
Accessories give you sound
profits for these sound reasons:
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Most knowledgeable representatives in the industry!
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Give the gift
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PFANSTIEHL Dept. 1, 3300 Washington St., Box 498, Waukegan, IL. 60085

No. 410
FLAT SHIELD
No. 470M

11 2
11 H&%{J’;
( Fly,
ﬁ-" /’.{’.},
] ,’I"(If
- 4 ,{

ol

CASSETTE FULL SHIELD

No. 510
FLAT-FOAM SHIELD

£

No. 570
FULL-FOAM SHIELD

‘e,

No. 901
SPECIAL
FOAM SHIELD

P

No. 302
CASSETTE PINS

No. 201
CASSETTE
SPRING PAD

OVERLAND ::.::
PRODUCTS =

8 TRACK
CARTRIDGE
SPRING PAD

No. 508
8 TRACK FOAM PAD

SPECIAL DESIGNS ON REQUEST

We meet
the production

of the

worldwide.

equipment needs

tape and record industry

AUDIOMATIC CORPORATION

World Headquarters:

1290 Avenue of the Americas
New York, NY 10019
Telephone: 212-582-4870
Telex: 12-6419

Abbey Road Will
Hold Studio Sale

LONDON-—Buyers from all over
the world are expected for the
recording equipment “sale of the
century” taking place Oct. 15-16 in
EMTI’s famous Abbey Road studios.

Centerpiece of the sale is the 4-
track recorder. a Studer J37. on
which “Sergeant Pepper” was re-
corded. alongside a Mellotron with
many of the Beatles’ original tapes
intact.

Aside from such memorabilia. the
main sales covers multi-tracks, mix-
ing desks. monitors, mikes. stands,
screens, test equipment. disk cutting

. and tape duplication equipment, re-

verbs, noise reduction, delays,
flangers and much more, along with
a jumble sale of other oddments.

It’s a case of off the old and on
with the new at Abbey Road. where
a l6-channel digital mixer devel-
oped and manufactured at the
Thorn EMI Central Research Labo-
ratories in Hayes has just been in-
stalled for operational evaluation.

The studio has been using EMI’s
digital recording system for some
time now, with a tape machine made
by Thorn EMI division SE Labs.
largely for classical recordings. EMI
Records’ Michael Gray now predicts
that by year’s end all the label’s clas-
sical output will be digitally re-
corded.

PRC Buys Cassette
Duplicating System

LOS ANGELES—Cetec Gauss
has sold its-high-speed cassette du-
plicator system to PRC Recording
Co. of Richmond, Ind.. for music
duplication.

Its the first Gauss system pur-
chased by PRC which duplicates
cassettes in Indiana and presses
disks in Compton, Calif., according
to Gregory B. Speer, PRC’s vice
president of operations.

Mort Fujii. president of Cetec
Gauss. says the series 1200 duplica-
ting system is being outfitted with
the newest breakthroughs in tape
duplicating.

2 Collab In Japan

TOKYO—Ampex and the Ko-
nishiroku Photo Industry Co. are
teaming to sell consumer audio and
videotape in Japan. The new ven-
ture will market its products under
the Magnax name by the end of this
year.

Initially. all tapes will be manu-
factured by Ampex’s Opelika. Ala..
plant. The tapes will be manufac-
tured in Japan in 1981 in a new plant
near here.
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Developer Drops Plan For
Oahu Condominium-Studio

By DON WELLER

HONOLULU—The developer of
a luxury condominium and record-
ing studio complex on Oahu’s Sun-
set Beach has withdrawn his request
for a conditional land use permit
(Billboard, Aug. 2. 1980) because of
community objections.

According to Carl Bernheardt.
president of American Resources
Inc. which had planned to build the
complex, many rock stars had indi-
cated interest in purchasing the
units. which would have run as high
as $400.000 each.

But he withdrew the request be-
cause of a public furor over the proj-
ect, and instead, he intends to meet
with members of the community
and explain the project.

A petition had been signed by
1.200 persons asking the Honolulu
Dept. of Land Utilization not to
grant a building permit because resi-
dents felt that the complex would at-
tract a “rock colony.” that it would
not fit in with the needs of the com-

munity, and that it would prevent
affordable housing to be built there
for local residents.

WANTED!

State-of-the art
recording studio
in Hollywood
or vicinity.
Write: Box 1067

9000 Sunset Bivd.
Los Angeles, CA 90069

All responses kept confidential.

fort we offer:

.

full automation

R

Telephone: (213) 461-2751

LET US HELP YOU GUT
YOUR RECORDING BUDGET
WITHOUT GOMPROMISING QUALITY

Artisan’s new Sierra Audio studios
are uniquely suited for your over-
dubs to take the strain from your
budget. Hollywood’s first computer-
ized cutting room now offers you its
totally new 46 track mixing and over-
dubbing suite. For your creative com-

* MCI 556 Console with

* Sierra SM Ill 2 way monitor with
the latest TAD components

% Choice of Ampex ATR-100 or
Studer A-80 two tracks

* Complete outhoard package

Contact: JO Hansch, General Manager

ARTISAN

SOUND RECORDERS

1600 N. Wilcox Avenue
Hollywood, California 90028

Telex: 691138 Burbank
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LOS ANGELES—Michael Jackson is producing
Robben Ford for Elektra/Asylum at the Sound
Factory, Jim Niper and Bill Thomas engineering.
Also there, Jack Nitzche producing Rick Nelson
for Capitol.

Sound Business/ Video

. StwdioTack

on the Roches upcoming Warner Bros. LP and on
a David Pomeranz LP for Atlantic. Devlin is the
assistant engireer.

At Multi-Sound in Bayside, N.Y., gospel artist
Shelly Little is recording with producer Dave

Weiner and engineers Joe Salvatto and David
Chenkin.

The Peter Myers Band recorded a single for
MCA Music's Deli Platters label on the newly in-
stalled 24-track MCl machine at Emmaus Sound

Studio in Point Pleasant, N.J. Steve Scharf and
Neal Teeman produced, Teeman engineered and
Joe Saint assisted.

Richie Rome is producing and arranging a
session for Georgie Shaw at Alpha Recording

Studios m Philadeiphia. Bob Schott mixing
tracks for an LP by Someone and the Some-
bodies at Sound Des:gn in Boston. James Purdie
is producimg an album for Frank Hooker and the

(Continued on page 66)

Kenny Rogers is working on two songs written
by Lionel Ritchie of the Commodores for inclu-
sion on his forthcoming “Kenny Rogers Greatest
Hits" LP for UA at Concorde Recording Center.
Ritchie is producing and Reggie Dozier is engi-
neering. Also at Concorde, Lenny Witliams mixing
an LP for MCA with Steve Duboff producing and
Gerry Brown engineering. Cart Carlton recording
for 20th Century-Fox, Leon Haywood producing,
Reggie Dozier engineering. Debra Laws now
overdubbing her Elektra/Asylum LP, brothers
Ronnie and Hubert Laws handling production
duties. Brown is engineering. Andre Fisher pro-
ducing Bearsville artist Norma Jean Wright, the
former lead singer of Chic. Denny Deager and At
Schmitt are engineering.

Jermaine Jackson is in Kendun Recorder's
Studio 1 producing and recording his latest LP
for Motown. Michael Schuman and Bob Winard
are engineering. Rufus, producing themselves
for MCA, are tracking in Studio D. Engineer is
Jeremy Smith with assistance from Ron Alvares.
Producer Patrick Henderson supervised the cut-
ting of the new Capitol LP from the McCrearys
with mastering engineer John Golden. Evan
Archerd cut Chris Mentan's first LP for 20th
Century-Fox with Joe Chicarelli at the console.
Golden mastered the project. He also mastered
the new Al Johnson single for CBS and RCA’s
Jorma Kaukonen project with producer David
Kane.

Brian Eno wrapping up work on Talking
Heads latest LP for Warner Bros. at Eldorado
Studios with chief engineer Dave Jerdan at the
board. The Plimsouls recording their debut LP
for Planet at Wally Heider's. Danny Holloway is
producing and Diga Smith is engineering with
Tchad Blake assisting. Michael Verdick produc-
ing Breathless at Location Recording Studios in
Burbank for EMI-America.

Sly Stone mixing a new LP for Warner Bros. at
Crystal Sound Studios. Stone coproduced with
Roger Dollarhyde, who also engineered. Frank
Nadasdy was the assistant engineer. Marshall
Nelson producing Dle Scratch, Laura Livingston
and Charlie Brewer engineering, Jonathan
Cooper executive producing.

Action at Salty Dog Recording in Van Nuys,
Calif., includes: MCA artist Witton Felder pro-
ducing his debut album with engineer Bob
Hughes, Brian Vessa assisting; producer Andy
Gaydos and engineer David Coe mixing Lioyd
Dwens' new album for MCA; French recording
artist Paul Jean Borowsky remixing his latest al-
bum on Carrere records with producer Philippe
Rault, engineer Bobby Thomas and assistant

KLIPSCH INDUSIRIAL:
From nightclubs to concert halls,
breath away.

we'll take your

For the disco, night
club, mobile sound
company or cathedral,
the Klipsch LaScala in
birch or rugged fiberglass
will always speak with
effortless authority.

That's right, Klipsch. The mzkers
of the legendary Klipschorn bave
designed a group of horn loaced
industrial loudspeakers that dapli-
cate the Klipschorn’s clean, smooth,
distortion free characteristics, sut
deliver eight times the acousstic
output power! And without a need
for corner placement.

®e "

Klipsch Industrial Heresy lomd-
speakers are the hot new stage
monitors that even the most auttie
performers love to work with. And
in the recording studio more anrd
more producers and engineers are
mixing their hits on Klipsch
Heresys than ever before.

aysvoag 0864 ‘0€ LSNONY

Dean Knight; Coe producing Rob Simpson and
the Clubs for Pepper Cat Productions, engineer
Joe Bellamy at the controls; Tom Wells produc-

With one watt input, the
Klipsch. MCM 1900 loudspeakar
system will produce 99 dB S3L at

three meters. Its peak power capacity
of up to 1500 watts enables it to
throw 100 dB SPL a full 50 meters.
That puts wide, clean, high-powerad
sound throughout concert halls, theate-s,
auditoriums, opera houses, coliseuras,
even outdoor amphitheate-s.

ing Robert Jason's vocal impressions for Doppler
Productions with engineer Vessa; and Galen Se-
nogles and Ralph Benatar producing Gorilla.
Ronnie Montrose producing the soundtrack
for “Powder Heads," a feature-length Canadian
film about skiing to be released in the U.S. and
Canada in October at the Automatt in San Fran-
cisco. Ken Kessie is engineering the project
and Wayne Lewis is assisting. Also there, Randy
Hansen recording his first album. David Rubin-
son is producing, Leslie Ann Jones is engineer-
ing and Lewis and La'ertes Muldrow are assjst-

ing. [} Ry
At Celebration Recording Studios in New A Iﬁ nd m SO nd
York, John Scofield is coproducing his forthcom- g 8 ge u °
ing album for Arista Novus with Mark Bingham. i > kI o I|

Mark Hood is engineering. At Opal Recording
Studios in N.Y., Bert Siegelson has just finished

Please send me free information on
the entire Jine of Klipsch Industrial

producing an album of Christmas music with the
Duke Ellington Orchestra. And Sylvia Robinson

loudspeakars. Send me the name of
the nearest industrial dealer, too.

Klipsch tndustrial
loudspeakers are real
crowd pleasers, so
don’t let the customers
down. Let them listen
to Klipsch and they’ll
keep comin’ back

again and again. And the audiences love it. Thay

can hear the “mix” in each perorm-
ance from any seat in the house. And,
they can feel the punch that drives tham
to standing ovations.

is producing Positive Force for Sugarhill Rec
ords.

James Carmichael producing Atlantic Starr
for A&M with engineer Calvin Harris and assist-
ant Matthew Weiner at Sigma Sound Studios in
New York. Also there, Howard King and Edward
Moore overdubbing and mixing an album proj-
ect for the Real Thing for Mtume-Lucas Produc-
tions. Andy Abrams engineering with assitance
from Weiner, Jim Dougherty and Craig Michaels.
Producer David Jordan, engineer Michaet Hutch-
insen and assistant engineer John Convertino
mixing an Edward Summers project on Soya
Records.

Bob Sexton is completing work on his new
single for T.N.T. Productions at Kingdom Sound
in Syosset, L.l., with Morrie Brown producing
and Clay Hutchinson engineering. Also at King-
dom, Roy Halee mixing a Blue Angel LP for Poly-
dor, John Devlin assisting, Halee doing mixing

Name

Address

Kfipschorn, Klipsch LaScaka, Klipsch Heresy City State Zip
and MCM 1900 are registered trademarks

of Klipsch & Associates.

Special thanks to RAM Sound of Tuscaloosa, Alabama
for: therr kind assistance with this ac

Mail to: Kiipsch and Associates, Inc.
Box 688 Hope, Arkansas USA 71801
Or cail: 501-777-6751
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PRODUCER RYAN

LOS ANGELES—John Ryan is a
producer in demand. buoyed by the
recent success of Pure Prairie
League’s “Let Me Love You To-
night.” the first top 10 single of its
seven-year career.

“A lot of people were skeptical
about the band—they didn’t think
they had it in them to make a hit.
But, the way this whole thing has
turned over, a lot of people look at
that and see that maybe I had some-
thing to do with it and they want me
to work with acts that they’ve had a
hard time with,” Ryan says.

“I'm being asked to produce a lot
of bands and I'm talking to a lot of
different record companies. They’re
calling me now.”

Ryan. who worked as a disk
jockey at WGLD-FM in Chicago
before beginning producing in the
early "70s, says he approaches mak-
ing records with a radio program-
mer’s point of view.

“I'm close to a lot of major pro-
gram directors at both AOR and
Top 40 stations who tell me what
they think of my records. Sometimes
the feedback I get from them is edu-
cational to me about how radio
people look at a record, what they
look for, what they listen for.”

Although Pure Prairie League has
strong country roots, Ryan says he
worked hard to keep the LP, “Firin’
Up.” in a more commercial vein. *I
fought hard to get pop songs on the
album and I think it's shown itself to
be an effective action in that we got
the kind of acceptance we did.

“If I had done a stone country al-
bum with the band I would have
sold it out because I knew that ra-
dio’s expectations—just from asking
friends who are program directors—

UL;

VIDEO UNLIMITED INC.

Your exclusive video
distributor for

* Pre-recorded tapes
* Blank tapes
* Video hardware

Call or write for our catalogs,
pricing and policy
N.Y.—212/684-1500
Out of N.Y.—800/223-1586

UIDEG UNLINHTED IINC,

404 Park Ave. So. * N.Y.,, N.Y. 10016

-

By KAREN KELLY
was ‘ho hum, another Pure Prairie

_ League album.’ But, by giving them

something that was more commer-
cial than their earlier efforts. it jolted
some of these people to realize that
maybe this band does have the pros-
pect of being a superstar act. Round
one is over, the votes are in and we
succeeded with a top 10 record.”

Along with Pure Prairie League,
Ryan has worked with Cindy Bul-
lens, Styx (he produced its first top
10single, “Lady”™), Rare Earth, Taka
Boom. Doucette, Black Oak Ar-
kansas and Tantrum. He is now pro-
ducing the Climax Blues Band
(Warner Bros.) at Sound City here
where he frequently records with en-
gineer Bill Drescher because he
“loves the way it sounds.”

He notes that although a primary
part of his job is being able to work
with various artists, it isn’t always
easy to do. “Sometimes the chem-
istry works and sometimes it doesn’t.
You have to be willing to adapt
quickly to different kinds of person-
alities.” he says.

“The actual dealing with the egos
and personalities involved is the
largest part of the job and probably
the most difficult because the pro-
ducerin a lot of ways is not supposed
to have an ego or be the artist.

“It’s like you’re the catalyst. You're
there to do the job for the other per-
son, so you’ve got to keep your emo-
tions cooled out and just be able to
acknowledge what other people say

Sound Business/ Video

Former Chicago DJ Pushes
Pure Prairie League Higher

and always be directing them
toward the goal of really making a
great album.”

Ryan. who recorded the Pure
Prairic League album in just 2!
days, says he likes to work quickly
and spontaneously in the studio. “I
really know what I’'m doing in the
studio to the point where when I get
the rehearsals to a certain stage I
know that if that spontaneity can be
conveyed on the tape, it’s going to
create an emotional kind of record
that really is powerful, that feels
good.

“One of the things I learned work-
ing with black groups is that when
they record tracks they go for the
feeling on them because a lot of the
black audiences relate to the groove.
They dance to the groove, that’s the
first thing they hear when they listen
to a record. So I really go for that,
even on ballads.” Ryan explains.

“Let Me Love You Tonight.” for
example, “felt right” after he used a
device in the studio to speed the song
up from its original slower pace. “It
just moved right. It's an intangible
that's hard to pinpoint sometimes,
butif it’s not there you know there’s
no go.”

Ryan strives to be straightforward
with the artists he works with. “I try
to be honest. even if it involves tell-
ing artists things they don’t like to
hear. The bottom line is that there
has to be an honesty in the relation-
ship.”

® Continued from page 65

Positive People at Sigma/Philadelphia for Posi-
tive People Productions. Dirk Devlin is engineer-
ing.

At SoundShop in Nashville, Epic artist Ronnie
McDowell finishing up an LP with producer
Buddy Killen and engineer Ernie Winsley. ...
Billy “Crash” Craddock cutting tracks with pro-
ducer Dale Morris and Winsley behind the
boards.

Johnny Lee working on a project at Nash-
ville's Sound Stage with producer lim Ed Nor-
man and engineer Eric Prestidge. . . . Garth Fun-
dis overseeing Marcia Routh’s latest Mercury LP
with Danny Hilley engineering.

Activity at CBS Recording Studios in Nash-
ville includes: Jim Ed Norman producing Charlie
Rich's first album for Elektra, Bill Rice producing
Bobby Bare, Billy Sherrill producing a lohnny
Duncan LP, and Sherrill is also working with Da-
vid Allan Coe on a single and the soundtrack al-
bum for the film, “Take This Job And Shove It
and, Gary Morris recording his first single for
Warner Bros. with Norro Wilson producing. Willie
Nelson also returned to CBS Recording Studios

 StudioTrack_

Available ex-pouch

Australia’s premiumduplicating cassetted .

tape and bulk cassettes areavailable

ex-stock from our warehouse.Carson.Ca. §
Greencorpisacknowledged world wide i
intapetechnology forduplicators
andblankloaders. New longer lengths.
Extended linear frequencyresponse; g
andsuperiorhandlingevenat64:1. £
Agreat competitivelocalsource.
Contact Larry Anthony for samples

and prices.Phone213 538 3247

Greencorp Magneticsinc.

to record his next album for the label, Ron Reyn-
olds enginerring.

Don Light is producing a “Bluegrass Spec-
tacular” album for RCA with engineer Bill Van-
devort at Music City Music Hall in Nashville.
Danny Wood is also there, working on a new
single for RCA. Jim Vienneau is producing and
Vandevort is engineering. Charley Pride is put-
ting final touches on a new RCA album with pro-
ducer lerry Bradley and engineer Bill Harris.

Loretta Lynn is cutting an album for MCA at
Bradley's Barn in Nashville. Owen Bradley is
producing, Joe Mills engineering and Bobby
Bradiey assisting.

Recent action at Sound Emporium in Nash-
ville saw Rex Allen Jr. mixing his single for
Warner Bros. It was produced by Norro Wilson,
Curt Allen and Allen Jr. Harold Lee engineered.
Susan Doll was also there to record her first
single for Comstock Records. It was coproduced
by Patty Parker and Frank Fara and engineered
by lim Williamson.

At Nashville's Woodland Sound Studios Con
Hunley is laying down tracks for his upcoming
Warner Bros. release with producer Tom Collins,
engineer Danny Hilley and assistant Rick
McCollister.

Buster Doss working on albums for Billy
Grammer, Rusty Adams and Barbara St. James
for Stardust Records at Pete’s Place Studio in
Nashville. Ray Pennington is also there complet-
ing work on a Peggy Forman record to be re-
leased on Dimension Records.

Millie Jackson is recording for Spring Records
at Muscle Shoals Sound Studios in Alabama
with producer Brad Shapiro and engineer Steve
Melton. lohnny Rivers recently cut a single and
mixed his forthcoming RSO album there. Barry
Beckett produced Delbert McClinton for NSS
Records/Capitol, and Billy Squier produced
sides there for a Capitol release.

Rick Hall is producing the Dillman Band for
RCA at Fame Recording Studios in Muscle
Shoals. Hall is also completing a project on Mac
Davis for Casablanca with engineer Mike Daniel
and assistant Ralph Ezell.

Ahmad Jamal tracking for his upcoming Mo-
town LP at Criteria Recording Studios in Miami.
The self-produced project was engineered by
Jerry Masters with the assistance of Mike
Guerre.

Niteflyte is recording an LP at Quadradial in
Miami for release n Ariola/Arista. Barry Mraz
and Sandy Torano coproducing with Steve Kusi-
ciel at the console. David Gotlieb and Paul
Speck are assisting on the project. Ciella Gordon
Murray is recording there also with producers
Bud Gangemi and Gotlieb.
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MXR INNOVATION—The MXR system preamp has been designed to provide
the home stereo enthusiasts control capabilities previously restricted to
recording engineers using sophisticated mixing consoles. The unit lets the
user route two simultaneous signal sources independently to a monitor, tape
output, or power amp and speakers. A mix control blends the two signals and
permits fading from one source to another. An instrument input enables elec-
tronic instruments and microphones to be amplified and blended with pro-
gram material.

Chi Studios Tighten Belts

® Continued from page 62

is booked 10 hours per day six days
per week. Allen says.

Adds the engineer: “The market’s
oversaturated with 24-track studios.

~ You’re going to sec a big shake-out.”

One 24-track facility into sharp
rate reductions is suburban
Schaumburg’s Hedden West. which
also houses a disk cutting room. Stu-
dio business manager Mike Free-
man says the operation is working
on a volume basis today with scores
of local and regional independent
labels active.

“We seem to be getting an awful
lot of work at the moment,” says
Freeman. “We have been into some
extremely attractive late night
rates.”

Freeman adds that any slack busi-
ness in the studio is being compen-
sated for by increased disk cutting.
The studio also operates its own
recording school which helps to gen-
erate new business by sending grad-
uate engineers out into the field to
hunt business possibilities.

Freeman says studio time can be
had for $45 and less per hour. but
top engineers are not provided at
that rate. “The big bonus for our
bustness is the ability to offer much
lower rates than comparable stu-
dios.” he explains.

One of the area’s newest facilities
is Studio Media. a 24-track oper-
ation located in the Evanston sub-
urb. The $100 per hour studio has
yet to score its first album project
and partial support for the operation
is coming from a commercial and in-
dustrial music affiliate production
company.

“A lot of momentum of studio
building was generated by the big
budget and moderate budget al-
bums,” explains Benj Kanters, chiefl
engineer. I think in general a lot of
these studios are under the economic
crunch today.” ’

Studio Media is offering free lim-
ousine service to try to lure commer-
cial business from the downtown
houses and believes its special
acoustical features will help build a
music reputation.

However, Kanters admits the stu-
dio couldn’t survive today without
the commercial production side.

“Right now the production com-
pany is established and makes
growth a lot easier,” he explains.
“For the studio it’s essential to have
the bread and butter of the commer-
cial production.”

And Kanters points to the “Catch
22” of launching a new studio oper-
ation: “You don’t get the business
until you get a reputation. And you
don’t get a reputation until you geta
lot of business.”

At PS Studios on the city’s near
south side. owner Paul Serrano
speaks candidly about his belt-tight-
ening moves. Early Natalie Cole al-
bums were cut there and Serrano has
a corner on much of the black prod-
uct that is cut in Chicago today.

“I just made some personnel ad-
justments,” Serrano explains. *I
found that I had a lot of fat here.

“I do think the country is over-
saturated with recording studios.”
the studio chief adds. “In L.A. there
are big great studios you can go in
and get for $50 per hour, and they’ve
got the majority of the record busi-
ness in the world.”

Serrano puts some of the blame
on Japanese imports, noting that
there is ““too much equipment avail-
able to amateurs today.” Few of the
demo studios equipped with Japa-
nese semi-pro equipment ever grad-
uate into full-fledged facilities, the
engineer argues.

Serrano’s basic 24-track hourly

rate is $100, but survival today re-

quires flexibility in pricing. Serrano
doubts that there are any Chicago
studios not open to price adjust-
ments at this time.

Insists Serrano: “If any studio in
Chicago says it’s not adjusting prices
it's lying.” The jazz musician turned
engineer also believes more work
“on spec” is taking place at major
studios today. Such an arrangement
supplies the producer with free or
greatly discounted demo time
against the facility’s guarantee of
regular rate booking for the final
project.

“I used to always wonder why
there were so many records being re-
leased and so many recording stu-
dios, and in the back of my mind I
knew it had to bottom out.” relates
Serrano.

“We were going on a false econ-
omy.”

Serrano expects to ride out the
rough times and is entered in a grad-
uate business degree program at the
Univ. of Chicago.

“Some of my major cutbacks were
caused by my management.” the en-
gineer admits. “I've always had
management problems. I realize my
need for management expertise.”
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UPER AVILYN:

There’s more to it than
just another pretty picture.

You know that any video cassette
can claim a great picture. But only one
has changed the entire picture of home
video. TDK's Super Avilyn. It can deliver
a picture as good as the original. The
kind of picture your customers are
looking for. Crisp and full. Clear images.
Rich, natural color that doesn't bleed.
But it does more. The difference lies in
the Super Avilyn particle.
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What’s so super
about
SUPER AVILYN?

TDK developed this powder based
on forty years of ferrite technology. It
marked the beginning of the age of
home video. Working with videodeck
manufacturers, TDK refined the Super
Avilyn particle to the point where it could
solve the problems that plagued video
# %, recording. Like poor
resolution. Graininess
. and "snow.” Drop outs.
And duli color. Its
outstanding magnetic
" qualities met the

- L challenge of bringing
video cassette recording home.

The brilliant
six-hour picture.

For your customers with six-hour
decks, Super Avilyn is the clear choice.
It was the first long-playing cassette
approved by the manufacturers for four-
hour play.

*

© 1980 TDK Electronics Corp., Garden City, N.Y. 11530

And now six hours is a reality.

In fact, Super Avilyn helped make
six-hour video-
decks possible.
TDK's unique
polishing and
binding process
guarantees
smooth tracking
and scanning. No
jitters or lines.
Even after six
full hours.

Long life in any deck.

TDK's Super Avilyn won't show its
age, even after hundreds of plays. Its
super precision mechanism gives
virtually jam-proof performance for
longer cassette life. The tape surface is
polished micron-smooth. The particles
are glued on with a super strong binder.
They don't shed and fall into the deck
and clog up the works. The tape tends
to live longer. And so does the deck.
That's what makes Super Avilyn
compatible with every deck you sell.

Better sound...
It’s only natural.

We're TDK. We've been setting
standards in the audio industry for
years. The same technology that goes
into our audio cassettes goes into

WWW.americanradiohistorv.com

Super Avilyn
videocassettes.
Super Avilyn is’
capable of providing
your customers with
high quality sound.

SUPER AVILYN
means super profits.

Now you know all about TDK
Super Avilyn. What's in it for you?
Plenty. Because your cusiomers know
about-us, too. They've been gre-sold by
a series of exciting ads that tell them
what no one has told them before. The
inside story about
wear and tear on
their videodecks. And
how Super Avilyn
stands up better so
their decks can live
longer. Chances are
they've already tried
it and convinced
themselves. We hold
a major VHS market share world-wide.
And it's easy for you to get a piece of
the profits.

TDK is the leading VHS cassette
manufacturer. We can back you up with
one of the largest videocassette sales
forces in the country. We are growing
and expanding our capacity to meet
demands. By now its clear. TDK has
braught home video into focus. Let us
brighten your video picture.

The Vision of the Future
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NEW YORK-—Videodisk sales
are not brisk. but they’re not bad. ei-
ther.

This is the mixed report from re-
tailers selling the Pioneer and Mag-
navox systems across the country.

The pattern that has emerged with
MagnaVision, now on the market for
a year, is lots of initial interest fol-
lowed by a drop-off. The initial pur-
chasers seem to be gadget-minded
consumers—as was expected. But a
steady flow of customers hasn’t ma-
terialized.

The Pioneer dealers who joined
up in June have generally optimistic
reports. but they feel thatit is still too
soon to draw any firm conclusions
about the market.

Pioncer found in its first market
surveys that consumer knowledge
about the videodisk is still low. but
the company has not yet undertaken
the national advertising campaign
that most observers feel is necessary
1o spur sales.

Some problems with software
quality have emerged. but retailers
report surprisingly few service prob-
lems with the hardware.

For the initial purchaser, price has
not been a problem. Both of the
Magnavox and Pioneer systems re-
tail in the $700-$800 range. The lat-
est VCRs are competitive with these
prices.

The RCA disk player. due on the
market next March. will retail for
under $500. and its introduction will
probably go a long way to answering
most of the questions about con-
sumer perceptions of this new tech-
nology.

These questions include not only

price. but sound. Both Pioneer and
Magnavox have stereo, and are de-
signed to be run through a home hi fi
system. The RCA machine is mono
only. and uses only the speaker of
the television it’s hooked up to for
audio.

RCA has been stressing recently
that a stereo player will follow
shortly after the introduction of its
mono-only version. Most recently
RCA has announced that stereo will
be available for a “modest pre
mium.” which would indicate that
its stereo player will cost sig-
nificantly less than either the Mag-
navox or Pioneer systems.

Says John Mehagian of Meha-
gian’s TV & Stereo in Phoenix:
“When we first started selling Mag-
navision last April interest and sales
were great. but now it’s begun to fall
off.” He says that he hasn’t been
“pushing it too hard with adverts-
ing and promotions. but we’ll pick
that up in the fall.”

Mehagian says that the summer is
a bad time for business overall, but
he also believes the disk player will
not sell itself.

“This product has to be demon-
strated to be sold.” he says. “The lo-
cal Bullock’s and Broadway depart-
ment stores have Magnavision. and
their approach seems to be just to let
it sit in their electronics depart-
ments.”

For its part, Pioneer had claimed
when it announced its videodisk en-
try that the product could be sold
most effectively through hi fi spe-
cialty stores because of the impor-
tance of stereo sound and the high
degree of sophistication in the prod-
uct.

| Home Video Update_
Videodisk Sales Not Brisk—Not Bad, Either

By GEORGE KOPP

RCA on the other hand. will mar-
ket its player as a mass market item.
stressing simplicity of operation in
its advertising. RCA has already
signed up Sears and J.C. Penney (0
sell videodisk players.

“Initial reaction to Magnavision
was good.” says Seattle dealer Dale
Schindler of Dick & Dale’s TV. “but
I feel the software selection has 1o
improve. We soldout pretty quickly
with the popular titles that were
available.”

Schindler was one of the original
Magnavision dealers, but he says “a
little more time has to pass before
the videodisk begins to take off. The
customer who buys one is not your
average customer. He is generally
making over $50.000. As time passes,
though. it should become more at-
tractive to more people.”

Madison, Wis.. dealer American
TV says it is “doing great” with the
Pioneer Laserdisk system. “*Custom-
ers are very enthusiastic.” says sofl-
ware buyer Linda Yde. “and we've
had a lot of referral business.”

The news that should bring the
most comfort to Pioneer executives
is that sound quality was cited by
most customers as a reason for buy-
ing. according to Yde.

“Most of them purchase about
seven disks when they buy the hard-
ware,” she says. “and they usually
buy two more whenever they come
back. Most of the customers are
VCR owners. and the three things
they mention regarding the disk are
the low software prices. the good
picture quality and the sound.”

Bruce Zimmerman. buyer for
Minneapolis-based Schaak Elec-

Vocalist-Writer Balin On
Video Event’s Artist Panel

LOS ANGELES--Former Jefter-
son Starship vocalist/songwriter
Marty Balin will appear on one of
two artist panels at Billboard’s sec-
ond International Video Music Con-
ference slated for the Sheraton-Uni-
versal Hotel here Nov. 20-23.

He will be discussing the creative
aspects of “Rock Justice.” a 75-min-
ute music video especially conceived
for videodisk and videocassette. Ba-
lin coauthored this rock opera along
with Bob Heyman. Scheduled for re-
lease by EMI Videograms. it’s be-
lieved to be the first original music
productions specifically made for
the home video market.

Producer Paul Flattery of Gowers,
Fields & Flattery, a Hollywood-
based video music production
house, will moderate the panel. The
session is designed to be a forum for
artists now beginning to be more
creatively involved in video music.

John Weaver of KEEFCO, an-
other Hollywood-based video music
production company, which has
worked with such artists as Paul
McCartney, will moderate the other
artist sesston.

In other Billboard Video Music
Conference updates:

Seth Willensen. vice president of
RCA SelectaVision and Bud O’Shea
of MCA have been named to the ad-
visory committee. which is working
with Billboard conference chairman
and organizer and Billboard Sound
Business/Video editor Jim
McCullaugh in shaping the agenda.

They join other advisors Cy Les-
lie. president of CBS Video Enter-
prises: associate producer and repre-
sentative Robert Lombard of
Kramer-Rocklen Studios; attorney

Don Biederman of Mitchell Silber-
berg & Knupp; Roger Pryor of Sony
Digital Audio: Bob Emmer of Alive
Enterprises/Alive Video: and both
Flattery and Weaver.

Lombard will moderate a techni-
cally-oriented panel which will ex-
plore the how. why and know how of
which format (video and film) to
choose to shoot or finish.

Panclists thus far include Carolyn
Piefier, producer of “Roadie:” Mike
Minkow of Movie Magic (opticals
and special effects specialist for 16
m.m. and 35 m.m.); Video editor
Terry Greene of Compact Video
whose shows have included “Rock
Concert” and “Midnight Special;”
David Hankins. Blue Ridge Films.
film editor for independent produc-
tion companies: John Fields. a video
technical director on live switching
television currently doing Don
Kirshner’s “Rock Concert” and
Dantel Pearl. director of photogra-
phy. camera and lighting expert who
was involved in the Neil Young
“Rust Never Sleeps” film.

Jeff Aycroff. vice president of cre-
ative services for all media at A&M
Records, will moderate a creative
panel made up of video and film
producers and directors from inde-
pendent production, cable produc-
tion. syndicated television produc-
tion and in-house record company
production areas.

Panelists include: Jerry Kramer.
producer/director, Kramer-Rocklen
Studios: Tommy Lynch. producer.
syndicated television, Don Kirsh-
ner’s *Rock Concerts:” Ken Ehrlich,
producer, independent. cable pro-
gramming. HBO, Showtime, PBS
Sound Stage: and Arnold Levine.

producer/director, in-house. vice
president, creative services. Colum-
bia Records.

Willensen will moderate a video
programming panel with emphasis
on video music. On that panel thus
far are Carl DeSantis, vice president
of business affairs and program-
ming for Warner Communications.
Inc.; Ned Kandel. vice president of
programming for CBS Video Enter-
prises: and Bud O’Shea of MCA.

A marketing/distribution/retail
home vidco panel will be moderated
by Billboard marketing editor John
Sippel. On that panel, thus far.
which will explore such topics as
multiple inventory formats are
MCA Distributing Corp. president.
Al Bergamo, and Russ Bach of WCI
Home Video.

Attorney Don Biederman will
helm a video rights legal and busi-
ness update. Other panels and topic
areas (o be announced specifically.
shortly, include: all aspects of inter-
national video. video hardware, the
record company commitment (o
video music. how video music fits
into different broadcast areas, and a
look at future audio and video tech-
nologies.

Billboard has already begun re-
ceiving video music tapes from
record labels, producers and man-
agers worldwide for the evening
“Video Showcase.”

One new clement this year will be
hardware and software exhibitors.

Registration details about the
Conference can be obtained through
Salpy Tchalekian and/or Nancy
Falk, Billboard. 9000 Sunset Blvd..
Los Angeles. Calif. 90069 (213) 273-
7040.
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tronics. agrees that “the only thing
holding up the disk is software avail-
ability.

“Stereo is really a big selling fea-
1ure.” he says, “and i’s probably the
key to the whole thing. It will take
some front row center seat concerts
to get the whole thing moving. How-
to programming should also be a big
seller.”

Schaak so far is the only store sell-
ing both the Pioneer and Magnavox
systems.

Big sellers are movies. says Yde,
“but they all want more concerts.
We've been selling Elton John ex-
tremely well, and we’re wailing (o0
get Loretta Lynn. There is a great
deal of interest in music.”

Children’s programming. such as
cartoons. has also been selling well.
according to Yde.

She says the store has been adver-
tising the system on radio. tv and in
print. although it has cut down
somewhat recently.

Software prices in all markets
range between $5.95 and $24.95 a
disk. This compares with an average
videocassette price of $60 for a cur-
rent movie, with the lowest-priced
feature length pictures generally go-
ing for about $40. A recent hit movie
can cost around $80 on video-
cassette.

Problems with software were cited
by both Yde and Schindler. Schind-
ler says that in the beginning “a
‘Jaws’ disk. for example. might have
“Sherlock Holmes’ on the other side.
Yde says that *“maybe one in 30 disks
have a flaw that causes them to get
stuck. We just replace them.”

One retailer displaying his new
Pioneer disk for all it is worth is Jack
Kingsley of Sound Climax in Dallas.
“We're integrating it into other elec-
tronics products in the store.” he
says “creating a super system with

Imports Increase

WASHINGTON — Videotape
recorder imports increased in the
second quarter of 1980 over the
comparable period last year, reports
the marketing services department
of the Electronic Industries Assn.’s
Consumer Electronics Group. The
figure was 173.734 units. a gain of
20.7% above 143.925 units imported
into the U S. in the same period last
year.

For the first six months of this
year. videotape units increased to
380.931 imported units. up 47.6%
over the 257,988 units brought into
the country during the same time
frame last year.

digital time delay and projection tv.
That ‘ultimate’ system is retailing for
about $13.000.”

He agrees that “music does seem
to be an important factor as far as
the disks go. Customers are buying
anywhere from half a dozen to a
dozen disks at one time.” Sales, he
says. have “been good—not super
spectacular., but good nonetheless.”

Commenting on possible con-
sumer confusion with the videodisk.
Kingsley says he doesn’t find con-
sumers to be “any more confused
than they are with Beta and VHS
videocassette recorders.”

Reggae Film On
RCA Videodisk

NEW YORK—RCA will expand
its music-oriented videodisks with
the movie “The Harder They
Come.” The soundtrack. by Bob
Marley. gave the reggae star a hit
record and helped introduce reggae
music to the U.S. audience.

RCA also announced that it will
put eight award-winning NBC tele-
vision programs on four videodisks.
All eight programs are informa-
tional and educational fare.

They include: “Meet Mr. Lin-
coln,” “Meet Mr. Washington,”
“Reading. Writing And Reefer.”
“The American Alcoholic,” “Night-
mare In Red.” “The Twisted Cross.”
“The Law And The Prophets” and
“The Inheritance.”

Each program is approximately
an hour in length.

RCA says it has now put more
than 6.5 million film frames to disk
in preparation for its market entry
next year. The company says it will
have a hardware production capac-
ity of more than 500.000 units a year
by the end of 1981.

TSR 24-Tracker

LONDON-Trident Audio De-
velopments has formally announced
the launch of its new TSR 24-track
tape machine. previewed at the
Assn. of Professional Recording Stu-
dios show here recently. and the first
multi-track to be developed and
manufactured in the U K. for many
years.

First units will be available in Eu-
rope and the U S. by October. priced
around $40.000. Features include a
versatile remote control unit. single
card electronics, welded steel and
natural ash construction and the Au-
dio Kinetics XT24 autolocate system
as standard equipment.
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Home Video Update

Record & Tape Retailers Pick Up On Video

® Continued from page 1

initial inventory costs to lack of fa-
miliarity with the product and still
spotty customer demand. Yet, the
decision (o “raise the video flag” is
being made adventurously by record
chains throughout the U.S.

Chains making recent video ice-
breaking moves include Stark
Record and Tape Service’s Camelot
store web. the Budget Tapes and
Records chain. operated by Danjay
Music in Denver, and the Chicago
area Flip-Side. Rose Records/
Sounds Good and Laury’s Discount
Records webs.

Chains surveyed that have post-
poned the move include Durham.
N.C.-based Record Bar and New
York’s King Karol.

About half of the Chicago Flip-
Side chain now has video in stock,
with some stores handling up to 100
titles. “We’re convinced that some
day the video business is going to be-
long to us in the record stores.” Carl
Rosenbaum. Flip-Side president.
declares.

“But we're also afraid that be-
cause not enough record stores are
putting it in we could lose this busi-
ness,” Rosenbaum adds.

Video profits are still in the future,
admits Rosenbaum. who notes that
demand remains limited and mar-
gins are not luxurious.

“You'll look at your video for a
long time before the turns justify the
amount of money you’ve got in in-
ventory.” he says. “It’s a healthy in-
vestment and you’ve got to be able to
sit with the inventory.”

Staking an early claim is empha-

sized by dealers getting in at this
stage such as Laury’s Discount Rec-
ords’ Jon Shulman in Chicago.

“We have to be in it now.” ex-
plains Shulman. “We've got to have
customers conditioned that when
they walk into the store they find
video software.”

But Shulman adds. “I don’t think
video is going to supplant records.
It’s an entirely different medium.”

Laury’s will stock selected stores
with video titles for the first time this

FNAC French
Chain Turning
To Video Sales

PARIS—FNAC, considered the
most important French retail dis-
count chain, is reflecting the build-
up of video business nationally by
turning over some of its domestic
electrical goods departments to full-
scale video hardware and software
showcases.

The switch starts in onc of its three
main French stores, the extra space
gained providing a display of at least
700 videocassettes, along with other
video equipment. There is also to be
an enlargement of the hi fi depart-
ment facilities.

FNAC is thus backing the belief
that video has a big future in France
and asserting that there is room for
hi fi growth. too. And the move adds
weight to the general belief here that
it will not be too long before France
pulls out of the recession in the
home entertainment field.

AUDIO

for
VIDEO & FILM

regent sound studios
(212) 245-2630

25west Soth street - new vork. ny. 10019

fall. “As a financial investment it’s
way too ecarly,” Shulman concedes.
“But we're making our first move.”

Results of the big Camelot chain’s
three-month old video pilot pro-
gram are positive, particularly in
markets with heavy adult popu-
lation concentration, according to
chain accessory buyer Dwight
Montjar.

Montjar says about one-quarter of
the 100-store web is stocking video

titles, with Florida outpacing all
other areas and video movement
also spotted in Cincinnati, Memphis
and St. Louis.

“We’re going only with the top 50
or so cities, only feature films.”
Montjar notes. The buyer describes
the market as still primarily geared
toward age 35 and older customers.

Tight video credit terms make
startup a problem for smaller deal-
ers. Montjar concedes. “They have

9,000 RESPONDENTS

Pay TV Lure: Films
And ‘Special’ Shows

NEW YORK-—-Movies are the
main reason subscribers take pay
television today. but entertainment
specials are high on their list for de-
sired programming.

In addition, cable subscribers own
VCRs at more than twice the na-
tional average, and those who do
not, would much sooner buy a VCR
than a videodisk player. The VCR
owners build their own tape librar-
ies.

These are among the conclusions
f a wide-ranging New Electronic
Media study conducted by Arbitron
in conjunction with Video Probe In-
dex. The complete study will run
nine volumes and include 6.000 ta-
bles. The first installment was re-
leased to subscribers last week.

The survey queried households in
25 top markets and questionnaires
were returned by 67%-70% for a total
of 9.000 responses. This was charac-
terized as an ‘“‘excellent response
rate” by Arbitron.

Arbitron Television marketing
vice president Pete Megroz told a
news conference here that pay sub-
scribers*‘want movies and they want
all the movies they can get.and more
variety in those movies.”

The goals of the study are to deter-
mine what effect cable. pay cable.
VCRs, videodisk and other new
media will have on each other and
on network tv in the future. The
most significant effect. which is tak-
ing place already. is that cable tv is
becoming more capable than net-
works to afford quality program-
ming.

As cable and pay tv add sub-
scribers. said Megroz. households
receiving only network tv will be in
the lowest income brackets. He
points to cable’s outbidding of the
networks for the Leonard-Duran
fight as an example of cable’s grow-
ing clout.

BONUS PACK—Ampex Corp. is offer-

ing its new ELN C-90 audio cas-

settes in a Stackette bonus pack

that features special savings and a

convenient method of tape storage.

The self-merchandiser is pre-packed
with 12 units.
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Although movies are far and away
the prime reason people subscribe to
cable. the study concludes that en-
tertainment specials. Broadway
shows and live concert broadcasts
would be bought by a large number
of subscribers as well.

“Tiering,” or offering an addi-
tional service with the prime pay
network, will be an increased source
of profit to pay tv companies. Me-
groz said it appears that it is easier to
sell a tiered service to new sub-
scribers than it is to go back to
households with one service already
and offer a second as well.

“Adding tiers makes the profit
point much lower for the cable com-
pany.” he said. At one point he re-
ferred to tiering as a “mother lode”
of profits.

The study also found that VCR
ownership was more than twice as
high in pay cable homes than it is
nationwide. The indication is that
these VCR owners are building a li-
brary of programming from the
service.

Those cable tv subscribers who do
not own VCRs indicated that they
would be far more interested in buy-
ing one than they would in buying a
videodisk player.

“It appears that the videodisk in-
dustry has a monumental selling job
to perform.” Megroz stated. *“Con-
sumers have no conception of the
economics of buying a disk of a
movie as opposed to taping it off
cable tv.”

very strict terms and we’re used to
the liberal record company terms.”
he notes.

“Since we went in on a pilot proj-
ect we haven’t looked at a perma-
nent fixture yet,” he added. “Right
now the product is right next to the
counter on peg-board shelves.”

Videodisk sales prospects also are
being eyed by Camelot. Montjar,
however. expresses concern about
the likelihood of consumer confu-
sion created by three competing
videodisk formats. The buyer also
would like to see manufacturers take
a stronger position against tape
rentals in favor of outright sales.

One chain not rushing to break
the video ice is the giant Record Bar
web. According to chain accessories
buyer Reade White-Spunner blank
videocassette sales results have not
been impressive and there is no sig-
nificant demand for prerecorded
product.

“The blank did not move well be-
cause people are going back to the
places where they bought their ma-
chines,” White-Spunner declares.
“We have not touched prerecorded
because we have not felt the de-
mand.”

Concludes the buyer, “Either the
machines aren’t out there in quan-
tities enough or people are being
loyal to the place they bought the
machine.

“The videodisk would be more in
our line.” she adds.

At New York’s King Karol it’s
also indicated that the move into
video is still in the study stage today.

The Rose Record chain’s involve-
ment began in late spring. “It's still a
small part of our business but it has
been growinf.” owner Jim Rose re-
lates. “Four stores have it with vary-
ing degrees of success.”

Adds Chicago-based Rose.
“Thesc-things are pretty expensive.
You need fixtures for them and the
markup is not that good. You've
really got to be well capitalized to af-
ford to make a commitment to
them.”

Budget Tapes and Records’
George Hill agrees that an early en-
try is necessary to insure future
growth. Hill is operations manager
of Denver's Danjay Music. fran-
chisor and supplier for the far-flung
Rocky Mountain-oriented web.

Billy Northup! 10 am. - 5 pm. ET
8023-864-8777
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Home Video Update

Home Video Product Going Well,
But Music Still Just a Mirage

NEW YORK—-Home video is no
longer science fiction, but the much-
ballyhooed audio/video “marriage”
still is.

In the boardrooms of the major
software suppliers and in the mar-
ketplace the industry is tuning into
movies, not music. The video music
product that will capture the pub-
lic’s imagination has not yet been
produced, and possibly has not yet
been dreamed up.

But all the evidence shows the
home video business gaining a firm
hold. Every week in 1980 has set a
new record in sales of VCRs to deal-
ers. RCA has upped its estimate of
total 1980 recorder sales by 250,000
to 800.000. It even looks as if the
VCR format war has entered a pe-
riod of peaceful coexistence that

may last indefinitely.

Even the videodisk formats may
be able to exist side by side and pros-
per. That is the latest pronounce-
ment from Ken Kai, executive vice
president of U.S. Pioneer, makers of
an optical laser disk player.

Suppliers of prerecorded video-
cassettes have had no problem get-
ting both Beta and VHS tapes to the
public. Most say the same will be
true with optical and capacitance
disks.

As more machines go into more
homes the sales of prerecorded pro-
gramming keep pace, despite an av-
erage price of $65 a cassette for fea-
ture films.

New York’s largest specialty re-
tailer of videocassettes, Video Shack.

just had its “best week ever” accord-
ing to owner Arthur Morowitz.

“The business has exploded.” Mo-
rowitz says, “but it’s still in an em-
bryo stage. I expect a birth by mid-
November. Prerecorded video will
emerge as the perfect Christmas
gift.”

Like many in the industry, Mo-
rowitz believes that the most impor-
tant thing now is to get as many
players into as many homes as pos-
sible, and push hard to get major re-
cent movies onto cassette. “Good
theatrical releases are good tape
sales,” he says.

For their parts, software suppliers
have gone into high gear in lining up
distribution rights to titles. The most
aggressive in numbers of titles and

(Continued on page 74)

Billboard

Survey For Week Ending 8/30/80

Videocassette

© Copyright 1980, Billboard Publications. Inc.
No part of this publication may be reproduced
stored in a retrieval system, or transmitted, in
any torm or by any means, electronic, mechani-
cal, photocopying. recording. or otherwise,
without the prior written permission of the pub-

fisher

CAPTAIN

WIDEO TREND
MAKES YOU
PROMISES !

AUGUST 30, 1980 BILLBOARD

SINCE WE REPRESENT THE GREATEST
MANUFACTURERS OF VIDEQ CASSETTES, YOURE
GUARANTEED THE BEST SELLERS,

LIKE — kaQE,u

THE GOODFATHER, SUPERMAN,
THE MIDNVIGHT EXPRESS, HALLOWEEN,

MR BILL, CITIZEN KANE, ANIMAL HOUSE,
EL CI0, NFL SUPERBOWLS —

I'LL TAKE YOUR
ORDER.

THE VIDEO TREND
PEOPLE WILL.GIVE
YOU THE BEST

SaNAS

VHS -T120, ONLY
$13.86 EACH or

BETA L500
$(0.20

CALL TOLL FREE
and ORDER TODAY

(roll Free) (800) 521-0242
in Michigan cail collect (313) 474-0300

il

VIDEO TREND, INC.

24611 Crestview Court
Farmington Hills, Michigan 48018

For all your video cassette

needs. ..

WWW.americanradiohistorv.com

H These are best selling videocassettes compiled from retail sales,
3 g 5 including releases in both Beta & VHS formats.
| g
: ‘8' .i TITLE (RATING)
= 3 = Copyright Owner, Distributor, Catalog Number
1] 1| 9| ALIEN (R)
20th Century-Fox Films, Magnetic Video 1090
21 2|21} “10" (R)
Orion Pictures Co., WCI Home Video, OR-2002
3| 3|29 | SUPERMAN (PG)
D.C. Comics, WCl Home Video Inc., WB-1013
4 m THE ROSE (R)
20th Century-Fex Films, Magnetic Video 1092
5|11 | 29 | GREASE (PG)
Paramount Pictures, Paramount Home Video, 1108
6 | 8| 42 | THE GODFATHER (R)
Paramount Pictures, Paramount Home Video, 8049
71 4] 13| THE MUPPET MOVIE (G)
ITC Entertainment, Magnetic Video, CL-9001
8 | 12 | 29 | BLAZING SADDLES (R)
Warner Bros. Inc., WCI Home Video Inc., WB-1001
91 6| 7| ASTARIS BORN (R)
Barwood Films, WCl Home Video, WB-1020
10 | 9| 13 | THE DEER HUNTER (R)
Universal City Studios, Inc.,
MCA Distributing Corporation, 88000
11 | 13 | 13 | THE JERK (R)
Universal City Studios Inc.,
MCA Distributing Corporation, 66005
12 {16 | 13 | JAWS (PG)
Universal Pictures, MCA Distributing Corporation, 66001
13| 5] 13 | (NATIONAL LAMPOONS) ANIMAL HOUSE (R)
Universal City Studios Inc.,
MCA Distributing Corporation, 66000
14 | 14 | 23 | HALLOWEEN (PG)
Falcoln International Prod., Media Home Entertainment, M131
15| 7 {13 | THE ELECTRIC HORSEMAN (PG)
Universal City Studios Inc., Columbia Pictures Industries Inc.,
MCA Distributing Corporation, 66006
16 | 21| 5| BOYS FROM BRAZIL (R)
20th Century-Fox Films, Magnetic Video 9002
17 | 31 { 19 | MIDNIGHT EXPRESS (R)
Columbia Pictures Industries Inc., Columbia Pictures Home
Enter., VH 10400E/BE 51405
18 | 39| 29 | ENTER THE DRAGON (R)
Warner Bros. Inc., WCI Home Video Inc., WB-1006
19 ( 20 | 42 | GODFATHER, i (R)
Paramount Pictures, Paramount Home Video, 8459
20 | 10 | 13| NORMA RAE (PG)
20th Century-Fox Films, Magnetic Video, CL 1082
21 | 25| 17 | EMANUELLE (R)
Trinacra Films, Columbia Pictures Home: Enter.,
VH 1019/BE 51195E
22 | 17 | 13| 1941 (PG)
Universal City Studios Inc.—Columbia Pictures Industries Inc.,
MCA Distributing Corporation, 66007
23 m EMANUELLE: THE JOYS OF THE WOMAN (R)
Paramount Pictures, Paramount Home Video 8890
24 | 24 | 13 | SMOKEY AND THE BANDIT (PG)
Universal Pictures, MCA Distribution Corporation, 66003
25 | 33| 42| SATURDAY NIGHT FEVER (R)
Paramount Pictures, Paramount Home Video, 1113
26 ) 15| 5 THE ONION FIELD (R)
Avco/Embassy-Magnetic Video 4064
27 | 36 | 29 | HEAVEN CAN WAIT (PG)
Paramount Pictures, Paramount Home Video, 1109
28135| 7| DELIVERANCE (R)
Warner Bros. Inc., WCI Home Video, WB 1004
29 | 34| 5| THE STING (PG)
Universal City Studio, Inc. MCA Distribution Corporation 66009
30| 23| 5| THE MAIN EVENT (PG)
Barwood Films Limited-WCl Home Video 1021
31| 22| 5| ESCAPE FROM ALCATRAZ (R)
Paramount Pictures, Paramount Home Video, 1256
32| 28| 42| THE SOUND OF MUSIC (G)
20th Century-Fox Films, Magnetic Video, CL-105]
33| 30| 11| BATTLESTAR GALACTICA (PG)
Universal City Studios, Inc.,
MCA Distributing Corporation 66011
34 | 27| 42 | PATTON (M)
20th Century-Fox Films, Magnetic Video, CL-1005
35 m THE EAGLES HAVE LANDED (G)
20th Century-Fox Films, Magnetic Video 9006
36| 19! 7 CATCH 22 (R)
Paramount Pictures, Paramount Home Video, 8924
37| 18| 42| M*A*S*H (PG)
20th Century-Fox Films, Magnetic Video, CL-1038
38| 37| 29| SILVER STREAK (NR)
20th Century-Fox Films, Magnetic Video, CL-1080
391 38| 7| ANIMAL CRACKERS (G)
Paramount Publix, MCA Distributing Corporation, 55000
40 m RETURN OF THE DRAGON (PG)
1 Bryanstone Pictures, Gem Home Video 1002
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_ Home Video Update

Audio Chains Turn To Home Video Retailing

® Continued from page 9
VCRs per month. The chain has
been carrying blank video software.

“We are going to be carrying.” he
says, “'the top 10 or 20 prerecorded
videocassette titles and may expand
after that. This business is growing
so fast. Consumers who come in and
buy the video hardware need a place
to buy both kinds of video software
and we can be their outlet for both.”

On the videodisk: “We'll be there
as soon as the product is available in
Los Angeles.”

According to Tony Bazlamit.
buyer for the sizable Luskin’s chain
in Baltimore: “Home video. sales
have gone through the roof. Phe-
nomenal increases. From last Janu-
ary until now, a 201% unit increase
over the same period last year.
That’s attributable to lower price
VCRs and more consumer knowl-
edge. It’s the biggest growth category
for us this year.

“Cameras, specifically color. have
also shown a big, big increase. This
shows, I think. that consumers are
not just taping from their television
sets but are using VCRs for home
movies.

“Blank videotape is also strong.
We’re now getting into prerecorded
this week with three or four different
suppliers. We'll be test marketing.”

Bazlamit also adds that he feels a
good portion of Luskin’s success is
coming from heavy promotion and
advertising, particularly since video
is still not as recognizable a product
as audio.

“Margins are still poor,” he notes
also, “so we are working strictly for
dollars and not percentage. I don’t
think that situation will change for
the next six months. When the man-
ufacturers introduce new models of
VCRs. the price of the discontinued
models becomes so low we pass it on
to the consumer to clear out inven-
tory. In six months the features the
manufacturers want on the VCRs—
freeze-frame, slow motion and oth-
ers—will be on and we'll sce more
price stabilization.”

Comments Mark Philips of the
Sound Advice chain in Miami: “We
recognize that video is the growing
part of the industry but we have to
maintain a valid position in the mar-
ket. The audio aspects of video will
become more important later on. As
we develop a new video empbhasis,
we'll try very hard to integrate it with
audio. We're gearing up in those
areas where we can get the 25-45-
year-old customer. i

Philips concedes that the South
Florida video market has been an
extremely competitive one.

“My bias,” he says. “is towards a
profitable return on investment.
We've pared down our offerings to
JVC VidStar, the Akai portable with
camera and Kloss NovaBeam big
screen television.

“As a result of price competition
we've ended up with tremendous
levels of sales but embarrassing lev-
els of profit. We cantafford to sell at
8% above cost. The Miami market is
dominated by exporters and whole-
salers. I’s the most price competitive
in the country. Videotapes sell for
$12 compared with $17.96 in New
England.

“We've tried to emphasize Maxell
HG in an effort to make some
money on blank tape. Right now
projection tv is our most profitable
item. ’'m not impressed with the disk
yet because of its lack of profit po-

g lential.”

According to Tim Tyler of the
Florida and lowa Stereo Town
chain, “Last September we opened
two Video Town stores for high-end
video—projection television, VCRs

I

and cameras. Since then we've
added conventional television.
We've also opened another Stereo
Town with a major video depart-
ment.

“Itstill has a lotof future but some
of it is here right now. Margins are
not as good as hi fi and iC’s harder to

motivate a salesman. He can make,

more selling a $700 stereo than a

$700 VCR. But our people have
done very well.

“Sales have been good. traffic has
been good. It’s mainly a function of
how the store is laid out. We have

seen an increase in the last month.
“The customer is definitely male,

‘more s¢ than in hi fi or car stereo. |

hope it changes. It will as exposure
becomes wider.”

JOIN THE

COLUMBIA PICTURES
REVOLUTION!

The Columbia Lady has come down off her pedestal and is leading the way in the
marketing of the electronic industry’s fastest-growing products—videocassettes and videodiscs!
Here's your chance to get in on the ground floor of the most exciting development in home
entertainment since commercial television! Start reaping big profits by selling such giant box-office
hits as Close Encounters Of The Third Kind, The China Syndrome, Chapter Two and Emmanuelle—

and award-winning Columbia Classics like A Man For All Seasons, Gilda and more!
So, if you're in the electronic/appliance, record or photographic business,
contact Kaye Rassnick, Assistant Marketing Manager, Columbia Pictures Home Entertainment,
711 Fifth Avenue, New York, N.Y. (212) 940-6766. And be a part of history!

M .
COLUMBIA PICTURES HOME ENTERTAINMENT

ADIVISION OF COLUMBIA PICTURES INDUSTRIES, INC.

www.americanradiohistorv.com
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Home Video Product Going Well;

e Continued from page 72

money spent to obtain them has
been Magnetic Video Corp. which
owns distribution rights to some 500
films.

Home Video Update

Magnetic Video. owned by 20th
Century-Fox. recently concluded a
deal with United Artists for 250 ti-
tles. for which Magnetic Video gave
$40 to $45 million in guarantees.

SCANDIA

PAGKAGING
MACHINERY

> BRSNS

The library includes such hits as the
James Bond films, Pink Panther
films. “Fiddler On the Roof” and
“West Side Story.”

Magnetic Video also became dis-

PAGKAGING

8-TRACK CARTRIDGES
AUDIO CASSETTES, >

VIDEQ GASSETTES

WITH LARGE SAVINGS FOR YOU!

The die-cut slip case
used on 8-track
cartridges is the basic
style of carton used
for videotape.

In the Scandia carton-
forming machine, the
blank is formed around
the video cartridge,
using inexpensive die-
cut board, eliminating
the need for costly
pre-glued cartons.

The 5-sided carton
provides an open
front for easy cassette
identification and
storage protection.

tributor for a number of ABC-
owned titles, including the Olympic
special, “The Miracle Of Lake Pla-
cid.” Other titles in the ABC deal in-
clude “They Shoot Horses, Don’t

An optional inserting
station is available for
including an instruction
leaflet or premium
coupon with the
cassette, when it is
wrapped with the
Scandia-developed
carton blank. Labeling

and tear tape options
are also available.

The in-line Scandia
wrapping machine
overwraps the video

cassette carton in low-
cost shrinkable
polypropylene film,
producing a tamper-
proof, dust-free
consumer package.

1)) IPAN

Scandia Packaging Machinery Company
P.O. Box 575, Allwood Station, Clifton, NJ 07012
(201) 473-6100 - Telex No. 133513

But No Music

They?.”
“Charly.”

Although feature films are the
biggest spur to the industry. and the
most sought-after properties, a wide
pattern of diversity is evident, rang-
ing from sports programming (o
classic films to children’s shows, as
well as rock concerts.

Video Corp. of America president
Al Markim speaks of a ““prestige fac-
tor” in owning classic movies. Video
Corp. is probably the largest com-
mercial duplicator in the country
and has entered the retail business
with a mail-order sale and rental op-
eration.

According to Markim the cassette
business is “the same as the movie
business. A successful cassette first
needs theatrical exposure.” Markim
believes the future of the industry is
in “controlled rentals.” He favors a
marketing scheme consisting of the-
atrical release followed by con-
trolled rental as soon as the box-
office begins to dip. followed by
sales.

Video Corp.’s own catalog.
though. downplays feature films. It
owns the rights to 35 titles. including
a Dr. Spock tape on child care.
Markim predicts that over the years
the Spock tape will become one of
the top sellers, just as Spock’s book
continues to sell after 25 years.

The most notable new music re-
lease is Time-Life Video’s “One For
The Road” tape by the Kinks. This
tape, distributed by WCI Home
Video, is the first made-for-home-
video music release. and it is cred-
ited with spurring the entry of record
stores into the videocassette busi-
ness.

Most industry observers believe
that record stores will eventually be-
come a major distribution outlet for
all home video software.

In its emerging videodisk catalog
RCA is assembling a carefully
planned shotgun programming se-
lection. Among the latest acquisi-
tions are a boxing package acquired
from ABC featuring the fights of
Muhammad Ali and Sugar Ray
Robinson, various television spe-
cials including exclusive rights to
“Jesus Of Nazareth” and
“Holocaust,” and an impressive
number of feature films.

RCA has not neglected music pro-
gramming either. It has the rights to
Eiton John’s Russian tour, and has
entered into agreements with Don
Kirshner Productions to create origi-
nal music-based videodisk program-
ming.

Music-oriented movies such as
“Gimme Shelter” and “The Harder
They Come” have also been added
to RCA’s list.

But rights don’t necessarily mean
releases. RCA programming execu-
tive Seth Willenson admits that pro-
duction capacity is limited, “as it is
in any industry. We will have 150 ti-
tles available when the player goes
on sale and we hope to add about 10
titles a month after that.”

So far only one RCA videodisk
has come off the assembly line—an
animated “Charlie Brown” feature.
It is likely that feature films will
make up the bulk of the original
RCA catalog.

U.S. Pioneer, the company that
did as much as anyone to shape the
present-day audio industry. has
from the first stressed hi fisound as a
major advantage of its disk system.
But programming for the optical
disk is still heavily weighted toward
feature films, not music.

Pioneer has set up its own soft-
ware arm. Pioneer Artists, which
plans to release four or five music
disks by Christmas.

“Straw Dogs” and
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Non-Profit Loophole

On Royalties Argued [

WASHINGTON—Enactment of
legislation to exempt non-profit vet-
erans and fraternal organizations
from paying performance royalties
would “create serious precedents,”
stated Edward Cramer, president of
BMI, Wednesday (20) before the
Senate Judiciary Committee.

Appearing before the subcom-
mittee deliberating on a bill (2082)
introduced recently by Sen. Edward
Zorinsky (D-Neb.), Cramer claimed
that such a revision of a Copyright
Act would, aside from its doubtful
constitutionality, raise questions “its
well-intentioned supporters did not
have in mind.” from requiring free
use of rental halls to plumbers.

“The composer of music and the
writer of songs 1s a creator.” Cramer
stated before Sen. Dennis DeCon-
cint (D-Arniz.). the only member of
the committee present. “What he
creates 1s his property. just as the

Williams Group May
Deal With Supraphon

PRAGUE - Los Angeles-based
Don Williams Music Group is mul-
ling a first option subpublishing
deal with Supraphon here. Individ-
ual subpublishing deals would fol-
low on all titles for which Su-
praphon could guarantee local
recordings.

The company feels this is the best
way (0 do business with Czechoslo-
vakia. The local market is not big
enough to make extensive work with
an entire foreign publishing catalog
feasible, and German or English
subpublishers would hardly be able
o influence events without first
making a sub-sub-deal with a Czech
publishing house.

machine dreamed up by the inven-
tor is his property. The patent law
protects the property rights of the in-
ventor; the Copyright Act protects
the property rights of the music crea-
tor.”

Cramer said that Congress had al-
ready given “intensive thought and
discussion” to the issue from 1965
into 1976. when the revised Copy-
right Bill was enacted. “Congress.”
he said, “specifically eliminated the
copyright exemption given for ‘non-
profit’ performance of music under
the original act of 1909.

Cramer said it was important (o
recognize that the new Copyright
Act already provides an exemption
for non-profit organizations—in-
cluding the fraternal orders and vet-
erans posts—from paying royalties
on copyrighted music. “These or-
ganizations can play all the music
they wish for free, so long as no ad-
mission is charged and so long as no
compensation is paid to the musi-
cians, or to the producers or the pro-
moters of the affairs.”

In support of his contention of
“widespread exploitation of copy-
righted music by so-called non-com-
mercial organizations.” Cramer of-
fered into evidence a sample of ads
by organizations inviting the public
to attend their functions by paying
an admission charge.

Testimony in favor of the bill was
offered by Sen. Zorinsky, who later
joined Sen. DeConcini on the dais.
Other proponents appearing on be-
half of the proposed legislation were
representatives of a number of or-
ganizations. including the Loyal Or-
der of Moose, the Benevolent Pro-
tective Order of Elks, the American
Legion and the Veterans of Foreign
Wars.

BIG 3 & WARNER BROS.

Publishers Adopting
‘The Gift Of Music’

By IRV LICHTMAN

NEW YORK—Music print com-
panies are now utilizing the “Gift Of
Music™ approach developed earlier
this year by the National Assn. of
Recurding Merchandisers.

Two major print houses, Big 3 and
Warngr Bros. Publications, have
adopted the slogan and logo on vari-
ous dealer aids, with special empha-
sis on the forthcoming fall heavy
gift-giving season.

At Big 3, according to Jay Leipzig,
whose The Music Agency arranges
the company’s merchandising and
advertising thrusts, special emphasis
is on the Christmas season.

A Christmas catalog and a “gift
item™ brochure both prominently
display the NARM slogan and logo.
The former is being mailed to some
3.000 accounts, while the brochure
may see as many as 50,000 reprints.
Big 3 is offering the brochure to
many accounts on an imprint basis
whereby their own company’s name
appears on the brochure. Some have
indicated. Leipzig adds. that they
will make mailings directly to the
consumer.

In addition to the catalogs. Big 3
hasalso devised a poster, “Add Your
Voice To Christmas.” with space do-
nated to the “Gift Of Music” idea.
The poster, 19-inches by 26-inches,
features a selection of Big 3 folios
and single sheets with a Christmas
theme.

The NARM drive is also high-

lighted on a poster and flyers from
Warner Bros. Publications, notes the
firm’s Steve Spooner, director of
sales. )

Warners has added a slogan con-
cept of its own to the gift promotion.
A poster, 12-inches by 24-inches, de-
clares “Give The Gift Of Song-
books/Give The Gift Of Music™ and
lists 25 selected folios. About 4.000

accounts will receive the poster .

along with a flyer that also plays on
the “Gift Of Music™ theme. Both
aids include the NARM-developed
logo.

Spooner notes that all merchan-
dising aids with the possibility of
strong ‘“‘consumer visibility” will
make note of the NARM campaign.

The “Gift Of Music” idea. how-
ever. is not a new direction for Co-
lumbia Pictures Publications. lts
chief. Frank Hackinson. explains
that the firm has been using such a
line in various aids “for years,” par-
ticularly on Christmas-oriented pro-
motional campaigns. This has in-
cluded Christmas prepaks. even to
the point of a “Gift Of Music”™ im-
print on its shrink wrap

While not involved as yet in a
similar campaign, Richard Bradley.
president of Bradley Publications,
which distributes April-Blackwood
Music’s print. says “it’s not a bad
idea” and is giving serious thought
to Christmas catalog usage of the
NARM concept.

Publishing

L

Billboard photo by Lester Cohen
SKY TIME—ASCAP members launch a balloon to salute all songwriters during the fourth annual Songwriters Expo held
recently in Los Angeles. The ground crew includes: writer Jimmy Webb, Michael Gorfaine, ASCAP’s Western regional
’ repertoire director and William F. Williams, Webb's manager.

LOS ANGELES—Songwriters
Resources and Services, a national
non-profit educational and protec-
live membership organization for
songwriters. will sponsor 11 work-
shops in lyric writing, theory,
voice, and the workings of the mu-
e sic industry beginning Sept. 22.

Bob Baxter, who has been teach-
ing the art of performing for more
than 20 years. will conduct an
eight-week performance work-
shop. The technique and eval-
uation seminar for singer/song-
writers who want to sharpen their
skills for clubs, concerts, auditions
and recording dates will conclude
with a free concert showcase at the
Talent Shop in suburban Reseda
that will be open to the public.

Tony Brito. former chief of pop
a&r for Columbia in Spain, will
teach a six-week demo workshop
wherein students will produce

22 demonstration tapes of their own

material or the material of others.

Doug Thiele, a published song-
writer and SRS staff member, will
teach a class on advanced song-
writing, a class on the music busi-
ness and one on lyric writing be-
¢ ginning Sept. 22, 23 and 25.
respectively.

Jai Michael Josephs. a song-

* .

By KAREN KELLY

writer / musician / producer / ar-
ranger, will teach harmony “and
theory for 10 weeks beginning
Sept. 30. Robert Edwards, a long-
lime voice teacher, will conduct a
10-week voice class starting Sept.
24,

Additionally, song evaluation
workshops will be held in L.A.
Long Beach and San Francisco.

SRS, whose members number -

approximately 3,500, and the Los
Angeles Songwriters Showcase
(formerly the Alternative Chorus
Songwriters Showcase)—a show-
case (hat .enables songwriters to
present their material to an au-
dience of other songwriters. com-
posers and publishers—have
jointly signed two five-year leases
for 3.350 square feet of office space
at 6772 Hollywood Blvd., effective
Sept. 1.

The t(wo are autonomous
agencies and intend to remain so
butitis expected that their proxim-
ity to each other will enable them
to develop methods to share re-
sources and offer more effective
services to songwriters. SRS is at-
templing to do just that by increas-
ing its visibility and joining other
organizations with like interests
such as the National Music Coun-

11 Workshops Are Projected By
L.A.-Based Songwriters Group

cil and the Los Angeles Advocates
for the Arts.
Billy James. an SRS staff mem-

-ber, says the company has also ap-

plied for two grants. One, from the
Cultural Arts Commission of the
City of Los Angeles, would be used
to fund a task force comprised of
five musicians to deal with drug
abuse and gang violence in South
Central L.A.

The musicians, chosen from the
community. would rehearse and
perform compositions relevant to
the lives of members in their com-
munity in the hopes that youth
might learn from the messages in
the songs.

The other grant. from the Cali-
fornia Arts Council, would be uti-
lized to fund song evaluation
workshops in the Bay Area.

SRS also is involved in a fund
raising campaign. David Shire,
compaser of “The Morning After,”
the score for “Saturday Night Fe-
ver” and “It Goes Like It Goes.”
the Academy Award-winning song
from “Norma Rae,” is assisting
SRS inits endeavors by lending his
signature to a letter being sent to
approximately 500 persons work-
ing in the music industry request-
ing contributions.

Richmond, Platz Dissolve Essex Pact

LONDON-—Successful independ-
ent publishing operation Essex Mu-
sic Group is to be split outside of the
U.S.. and the 25-year business part-
nership of David Platz and Howie
Richmond dissolved.

Personal reasons prompted the
decision. according to Platz. but
each of the two new operations to be
set up will take the opportunity to
“streamline corporate administra-
tion and personnel needs in keeping
with today’s music business require-
ments.”

Thirty staffers working at Essex
Music’s London offices have been
given notice.

An equal division of assets and
the company’s 30,000 copyrights will
be completed by year's end. de-
signed to “facilitate the new and sep-

WWW . americanradiohistorv.com

arate activities of the Richmond and
Platz interests as well as (o insure the
continuing exploitation of their
catalogs.”

Plans are in work for the com-
pany’s many international affiliates

to carry on operations under the Es- |

sex Music name. Both Platz and

Richmond will announce details of

their new operations in the new year.

Howie Richmond was among the
first of the post-World War 11 inde-
pendent American publishers to set
up promotional music publishing
companies, fully established in terri-
tories outside the U.S.

In 1955, he organized Essex Music
Ltd. in England and later appointed
Platz as managing director. At the
same time, Richmond organized Es-

sex companies in Australia-New
Zealand. France, Germany, lialy.
Scandinavia, Holland and Japan.

The TRO-Essex catalogs include
the works of the Who, the Rolling
Stenes, Procol Harum., Moody
Blves, T. Rex. Marc Bolan. Pink
Fleyd, Black Sabbath and Joe
Cocker, among others.

Show scores include “Oliver!.”
“Stop The World. I Want To Get
Off” and “The Roar Of The
Greasepaint. The Smell Of The
Crowd.”

New songs coming out of existing
songwriter agreements and from
subpublishing agreements with Brit-
ish and U.S. music companies will
continue to be promoted inter-
nationally through the Essex sub-
publishing companies.
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BILLBOARD'S 1980-81

INTERNATIONAL

ECORDING EQUIPMENT

AND STUDIO DIRECTORY.

You'll be in perfect phase for increased sales
with an advertising message in the only
reference source for the equipment and
studio market.

The ONE source with complete
recording studio listings and the finest
distribution in the business.

Your Message Is There At The Time of
Decision

Because this is the sourcebook recording professionals turn
to when they're ready to buy studio time and/or equipment.
They know Billboard has packed the International Recording
Equipment and Studio Directory with the best information
they require for effective decision making, all arranged in
convenient categories for easy reference.

A Top Directory That Works Hard For You
Year Round

No matter how much new business it brings you, it never
asks for a raise or a vacation. What's more, with an ad in the
Directory, you don't have to worry about how to get your
salesperson in the door. Your message is already there in
the Directory that’s sitting on the desk or in the briefcase

of every decision maker you want to influence and need

to reach.

The Experienced World Traveler

The Directory promotes your products and services in more
than 100 countries worldwide...and it's been doing that
successfully for over a decade.

Throughout the world, just as music professionals rely
on Billboard for the latest news on the state-of-the-industry,
they rely on the International Recording Equipment and
Studio Directory listings and advertlsmg for reliable
information.

YOU'RE IN THE BUSINESS OF
PRODUCING PRO SOUND
EQUIPMENT

Your customers cover the spectrum of the music industry
and they're spread all over the world. Billboard’s Interna-
tional Recording Equipment and Studio Directory is the only
advertising medium that will reach this entire domestic and
international marketplace.

Sold and distributed in more than 100 countries, the
Directory is used in thousands of active recording studios in
the U.S. and abroad and by major recording artists with their
need to keep up with the state-of-tha-art when buying new
equipment for home, studio or stage.

Your directory ad is the best, most reliable and surest
way to reach them all.

Six Thousand Responses Later, It's
Still Selling

A bound-in Reader Service Card...a bonus to all pro sound
equipment advertisers that key individual ads with a bingo
card number was used for the first time in last year's
Directory. The result? One year and more than six thousand
responses later, the cards are still drawing requests.

YOU OWN OR OPERATE A
RECORDING STUDIO

And there are thousands of potential new customers out
there. How do you identify them? Reach them? Sell ther?
If they're in the music business, you can be assured they'~e
Billboard subscribers and every Billboard subscriber will re-
ceive the 198081 Directory as well as bonus distributicn
to select audiences and at all major industry conventions
throughout the year, around tne world. Your advertising
message in the International Recording Equipment and
Studio Directory will get in the right hands at the right time
...artists on tour looking for rehearsal or remote facilities;
leading independent producers and arrangers; film industry
producers, composers and music editors working on special
projects or on location in an “out-of-town" area; advertising
agencies with their lucrative radio and TV commercial ac-
counts
...and many more.

Your directory ad is the best, most reliable and surest
way to reach them all.

Be Bold With Your Studio Advertising
Message

As a bonus to all studio advertisers, we'll highlight your
listing so that it will stand out. from your competition. E je-
catching bold face type will incorporate your studio, adcress
and phone number.

Reserve Your Advertising Space Now in The
Best Seller That Sells Best:

Billboard's 1980-81 International Recording Equipmen: and
Studio Directory, 11th Edition.

Bonus Distribution To:

[0 The Top U.S. Advertising Agencies

[0 All New Companies Listed in Billboard From May, 1980
Through October, 1980

[0 The Leading Education, Film, Industrial, Religious, Televisior,,
Theatrical, TV Commercial and Videotape Producers in
the U.S.

Contact your local Billboard Account Executive Today
..It's the sure way to get yaur sales signals in synch
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Retailers Unite To
Gain Buying Power

LONDON-—A group of five inde-
pendent U.K. retail firms is plan-
ning to set up a collective organiza-
tion to extract the same favorable
trading terms from record com-
panies that multiple chains currently
enjoy.

The organization comprises 50 re-
tail outlets with a turnover in excess
of $20 million. and will be known as
the British Independent Record
Dealers (BIRD), a limited company
secured by shareholders’ guarantee.

Members of the new group met at
Coventry’s Eurocrest Hotel Aug. 17

LIST PRICING
TALKS SET

LONDON—Representatives of
the British Phonographic Industry
will meet officials of the Mechanical
Right Society next month, to review
the computation of mechanical roy-
alty payments in the light of the gen-
eral abandonment of recommended
retail pricing by the U.K. record in-
dustry. g

The Society has expressed dissat-
isfaction at the uncoordinated man-
ner in which the industry has been
dispensing with list prices (Bill-
board. Aug. 16. 1980).

Ron White, head of EMI Music
Publishing and vice president of the
Mechanical Right Society. says that
although he knows of no publishers
who have received statutory notices
with retail prices omitted. several
have had notices specifying record
prices which are unacceptable as a
basis on which to calculate mechani-
cal royalty payments.

Inquiry Expected After

® Continued from page |1

The program stressed that none of
the artists concerned was aware of
the hyping activity.

Chief target of the allegations was
WEA Records U.K.. whose chair-
man. John Fruin, is also chairman of
the BPI. Among those interviewed
on the program were three former
WEA employes. who claimed that it
was expected of the company sales-
men to falsify the sales diaries of the
retail stores on the research bureau’s
panel.

Fruin, who arrived back from in-
ternational meetings in Holland last
Wednesday (20) night, saw a video-
tape of the program and, on Thurs-
day morning. sent a letter by hand to
John Deacon. director general of the
BPI. inviting the organization’s com-
mittee of enquiry to visit the WEA
offices on an “open house™ basis.

In a statement released on Thurs-
day. Fruin said he would make
available to the committee all infor-
mation on systems, promotion meth-
ods and sales statistics, and give it a
free hand to spend as much time as it
wished within the company “estab-
lishing the facts on how we sell rec-
ords.” Fruin said WEA company
policy “has always been totally op-
posed to the hyping of records by re-
questing that false sales information
be recorded.”

Fruin told Billboard that he had
declined to appear before the
“World In Action™ cameras “be-
cause | knew there was no way that
could win in a 30-minute program.”
He added that he had supplied
Granada with written answers o

to hear the heads of the five found-
ing companies—Ames Records &
Tapes of Preston, Ainleys of Leices-
ter, Bruce’s of Scotland, the Pennine
towns’ Bradleys chain, and the
Yorkshire Vallance web—outline its
aims, which will go into operation as
soon as legal and financial details
are settled.

Jack Ainley said the group was
ready to do constructive things to get
the industry streamlined and ef-
ficient. The organization is in no
sense a competitor with the Gramo-
phone Record Retailers’ Assn., but a
grouping of progressive dealers
“wanting to work with the record
companies, cut down on time- and
money-wasting administration and
do better business.”

Ainley adds. “Given the chance.
we know we can sell a lot more rec-
ords. We are at the beginning of the
next boom in record sales.”

Also involved in the aggregation
are retailers from Derby, Stockport,
Reading. Widnes, Liverpool, Man-
chester. Birmingham and North
London. Each of the shareholders
will continue to function as a fully
independent retailer, ordering stock
and taking delivery individually.
But the record companies will in-
voice the organization for the total
stock ordered, and the group will
then re-invoice its members.

The dealers at the Aug. 17 meet-
ing emphasized that it is not a trade
association. pressure group or talk-
ing shop. “We intend to sell more
records by getting prices down and
offering a better range of product
and better service. But we don’t ex-
pect the manufacturers to give us
better discounts for nothing.” re-
marks Ainley.

their questions. “none of which they
saw fit to use.”

It's understood that one of the
points Fruin made was that there
had been no complaints about WEA
since the BPI code of conduct had
been introduced.

Fruin said he intended to defer
further comment on the program
until the committee of enquiry had
completed its investigations. but af-
firmed that he was confident that the
outcome of the enquiry would be
that WEA’s sales methods would be
completely exonerated.

Apart from the ex-WEA salesmen
claiming misconduct on the com-
pany’s part. the program included a
contribution by a former assistant
manager of a London record store,
who said he had witnessed many at-
tempts to hype records and manipu-
late the charts. Representatives from
major companies would come in
and “try to push their records and
ask you to tick the diary.”

And an anonymous record store
owner. shown in silhouette in the
program, said that as a chart return
dealer. he was offered inducements
to falsify chart returns on an average
of once a week. “Normally it’s free
records, sometimes it may be sweat-
shirts, T-shirts, badges and occasion-
ally bottles of drink.”

The dealer said that the value of
gifts could be “anywhere up to 100
pounds ($237) a week.” He de-
scribed a single by a group called
Shy on the Gallery label—licensed to
WEA—as one of the worst examples
of hyping he could remember.

“We were plagued by the WEA

.

LONDON-—Pressure from the
British Phonographic Industry
has forced the Bicester record
store Disc Discounts to drop its
album lending scheme.

The BPI threatened a High
Courtinjunction to halt the lend-
ing scheme, which it believes in-
fringes copyright by encouraging
home taping. Now manager
Richard Honour says he will wait
and see the outcome of the BPI’s
other action against controversial
North Country dealer Philip
Ames. whose own record library
scheme has been running two
months (Billboard. Aug. 9. 1980).

BPI director-general John
Deacon comments: “With the re-

Retailer Lends No More

cession gathering momentum,
largely due to the cancerous
spread of home taping. we can-
not condone any act that would
appear to encourage still further
growth of this evil.”

Deacon welcomed what he
called the “responsible decision”
of Disc Discounts, though Rich-
ard Honour says the shop still
feels it is in the right. It remains
to be seen whether the BPI will
pursue its beliefs to their logical
conclusion by taking action
against the many hundreds of
record lending libraries operated
in public libraries throughout the
country. 4

Consumers Are Confused
By French Record Prices

By HENRY KAHN

PARIS—The first really compre-
hensive and nonpartisan survey of
the French retail market reveals a
state of utter confusion over pricing.

Many organisations have con-
ducted similar investigations, but
the National Consumers’ Institute
report published in “50 Million
Consumers” seems to be a real at-
tempt to find out what has happened
since prices were freed at the end of
1978. It concludes that the disk-buy-
ing public is so confused it hardly
knows which way to turn.

Since 1978, record prices have
gone up by between 10% and 50%.
while sales have fallen 20%. But why
should some retail prices have in-
creased so little, others so much?

More than 18 months after the
end of the “code” (or price guide-
line) by government order, the

Claims Of

representative, we'd received a few
copies for nothing—we hadn’t asked
for it, we hadn’t sold a copy: then it
charted.”

The program claimed that shortly
before the disk charted in April.
dealers nationally had only ordered
82 copies from WEA.

Immediate UK. industry reaction
to the “World In Action” program
was thatithad produced a great deal
of smoke from very little fire. But
David Fine. chairman of PolyGram
U.K., said. I think that while the
program gave a distorted picture, we
must do all we can to eliminate prac-
tices that infringe the BPI code of
conduct, however insignificant they
are.and | personally am going to ask
John Fruin for an assurance that he
is satisfied with the security of the
chart system.”

Brvan Bates, managing director of
the British Market Research Bureau.
who was interviewed in the Granada
program and acknowledges that
“some representatives of record
companies might, out in the field,
take some action which would in-
fringe the BPI code,” said: “Al-
though we are aware that there are
attempts from time to time to hype
the chart and we have developed
various safeguards to protect the sys-
tem from falsification, there were
certain specific allegations in the
program which were new to us and
which cannot be shrugged off. 1 feel
they must be investigated.”

Bates totally rejected suggestions
made in the program that records
could be hyped into the upper
reaches of the chart, and pointed out

muddle it generated has not cleared.
Seven out of 10 retailers in some
cities. for instance. still offer catalog
product at the old coded price levels.
The other three have their own indi-
vidual ways of calculating prices,
with or without a discount.

These prices are not the same for
all customers, though. since many
shops give “fidelity cards” allowing
regular purchasers to benefit from
an extra reduction.

Price-cutting, in France as else-
where, is widespread. Disks are of-
fered for limited periods at up to
30% off. Even new releases may be
marked at 25% off to attract store
traffic. Large specialists like FNAC
and Nuggets calculate such dis-
counts on the basis of the old
“coded” price.

(Continued on page 79)

U.K. Chart

that the bureau constantly applied
additional checks with non-panel
shops to reduce possibilities of hyp-
ing.

Bates pointed out that a claim
made in the program that a single by
the WEA group. the Expressos. had
been rehyped into the chart after the
bureau had dropped it out because
checks had shown it to be a dubious
entry, was inaccurate.

“Certainly, it came back into the
chart. but we naturally looked at it
carefully and discovered that it was
selling widely. It was a genuine en-
try.

“Now. the record company may
have put a lot of effort into promot-
ing it, but there was absolutely no
evidence that it was hyped the sec-
ond time. But. of course, it is always
possible that companies try to hype
records that would have made it
anyway.”

More than one industry com-
mentator drew attention to the fact
that many of the examples of alleged
hyping cited in the program- oc-
curred last year. before the BPI code
of conduct was introduced.

But there are considerable misgiv-
ings in some quarters over the reve-
lation, first aired in the “Newsnight”
program, that most record com-
panies armed their sales staffs with
lists of retailers on the British Mar-
ket Research Bureau chart panel.

Asked whether the research bu-
reau intended to have the BPI rein-
force the code of conduct ruling that
the confidentiality of the chart panel
be preserved. Bryan Bates said.
“Most record company lists of chart

Rock Riot
In Finland

By KARI HELOPALTIO

HELSINKI—Police with dogs
were called in to restore order after
the eleventh Ruisrock Festival
ended in hour-long riots precipi-
tated by a contractual mix-up.

Eppu Normaali, Finland’s most
popular rock group with an album
at the top of the national charts, was
prevented from appearing. Owing-to
a booking error, both Eppu Nor-
maali and British act the Jam had
been contracted to play the fest’s
closing set, and talks to resolve the
problem only began at the festival
site.

The Finnish act agreed to com-
promise and play last but three. but
Thomas Johannson of EMA Telstar
booking agency. responsible for
Ruisrock’s international side and
practical running, torpedoed the
idea, not wanting the band to play
before overseas acts like Rockpile
and the Jam, who are relatively un-
known in Finland.

The record
dience was not told of the hassles till
the Jam’s set finished and EMA Tel-
star staff had started dismantling
stage equipment. Riots ensued. in

which bottles were thrown on stage,

equipment owned by the Jam and
by Dieke Music was damanged. and
fights broke out with ushers.

Eppu Normaali will likely receive
their $2.750 fee regardless. The or-
ganisers are currently examining
claims for refunds from members of
the audience.

It was an unhappy ending to a
successful event. Selecter, Rockpile
and the Jam, playing their only
Scandinavian gigs, were all in good
form, only the Tourists disappoint-
ing with a monotonous set.

Hyping

panelists are pretty inaccurate. and
in any case; we try to make it a mov-
ing target by random selection of
250 dealers from the 450 on the
panel each week.”

Research bureau director Guy
Sutcliffe also pointed out that the
vast majority of panel dealers were
honorable and were quick to notify
the bureau of irregularities. “These
notifications are relatively few and
far between. The incidence is cer-
tainly not high enough to justify any
alarm.

“Naturally we'd prefer to have no
hyping attempts, but we have a vari-
ety of safeguards—which. of course,
I cannot go into in detail. But we put
up various smoke screens. such as
continuing to accept diary returns
from dealers even after we have
dropped them from the panel.”

Derek Chinnery. head of BBC
Radio I. which has broadcast rights
to the BPI charts. said he was satis-
fied that the chart was protected
from hyping attempts.

“This is a respected, independent
research organization. free from
commercial pressures. and while the
‘World In Action’ program appears
to produce evidence of attempted
hyping by certain companies. it
made no attempt to put the matter
into perspective—and the implica-
tion that a record can be hyped to
No. 1 is totally absurd.”

Chinnery agreed that the exist-
ence of record company lists indicat-
ing chart panel shops tended to give
credence to the view that the indus-
try was contributing to chart hyping,

(Continued on page 80)
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® LONDON-—While UK. record
sales slump. the circulation of the
country’s consumer pop weekly
magazines continues to Increase
Latest statistics show three of the top
four—New Musical Express, Sounds
and Record Mirror—making solid
airculation gains during the first six
months of the year. New Musical
Express leads the pack with 230,939
weekly readers. A comparitive new
comer to the field, Smash Hits,
launched two years ago and includ-
ing song lyrics in its bid to reach a
younger age group than the others,
has scored a resounding success.
with a circulation figure of 235.659,
It's published every two weeks.

® SINGAPORE—-The Indone-
sian government has banned night-
clubs from promoting shows featur-
ing Mandarin singers. Jakarta’s
deputy governor recently told own-
ers that the shows would not be
allowed because only Chinese-
speaking people. could understand
them. “We will take action against
the owners to save our cultural herit-
age and to provide employment op-
portunities for local singers.” he is
quoted as saying. Many nightclubs
in the capital city, which has a popu-
lation of six million, import singers
from Taiwan. to cater for a large
Chinese population.

e COLOGNE — EMI Electrola
is promoting international product
with “We've Got The Real Summer”
as the campaign tag. Featured reper-
toire includes new disks by Kate
Bush, Cliff Richard, Dr. Hook, Hot
Chocolate, Jim Capaldi, Chuck
Francour, Dexy’s Midnight Run-
ners, Dr. Feelgood. Iron Maiden
and America. The drive is supported
by extensive trade and consumer
press advertising, radio spots and
the supply of in-store videos to key
retailers. Both international and do-
mestic acts appear on the “Hit-
storm” compilation, currently the
subject of a radio campaign. And
particular promotional effort is go-
ing into a tour by Cliff Richard, and
Iron Maiden’s first German con-
certs, as support on the Kiss tour.

® SYDNEY—Veteran country
music hero Willie Nelson has risen
from a cult figure to become a main-
stream artist in Australia within the
space of just a few months--all be-
cause of a two-year-old album and
clever marketing on the part of CBS.
“Stardust.” Nelson’s 1978 release of
‘30s and "40s chestnuts, was a moder-
ate mover on original issue, selling
about 1,000 copies a month by word-
of-mouth. By the end of 1979. it had
reached gold status of 20.000 unit
sales. Early this year, CBS was look-
ing for a title to push for the
Mother’s Day market and, with Nel-
son+ appearing in the “Electric
Horseman™ movie, chose “Stardust”
as the object of a Sydney/Mel-
bourne television campaign worth
$100.000. Virtually as soon as the
ads went on air, the album was in the
charts. It peaked at No. I in Sydney
and No. 2 in Melbourne, with top
five showings in some other cities as
well. Sales are currently exceeding
double platinum (100.000). Nelson
isexpected to tour before year's end,
and CBS reports strong movement
on all the singer’s catalog.

® VIENNA—Austrian television
and radio organization ORF has al-
ready started work on next year’s
Eurovision Song Contest. This time,
it's performing talent that is being
sought; the song is a secondary con-
sideration. The company has invited
local singers and groups to submit
tapes. photos and personal details.
In this way, the country’s participant
in Dublin in 1981 will be chosen.
(Continued on page 82)

Monta Scores Smash;
Sales Topping 1.6 M

By SHIG FUJITA

TOKYO—-A song with a rhumba-
type rhythm, performed by Monta &
Brothers in near-falsetto style, is well
on 1ts way to becoming the hit of the
year in this market

The disk’s title is in English,
“Dancin’ All Night.” though all the
lyrics—except for the chorus—are
sung in Japanese.

Monta is Yoshinori Monta. who.
despite 10 years in the business. has
never previously come even close to
a hit. He’s very much surprised that
this self-penned tune, released on
the Philips label. has turned out to
be such a runaway seller. “Dancin’
All Night” topped charts here for 10
consecutive weeks.

Akihiro Shigematsu, a&r director
at Nippon Phonogram, explains the
background. “Before the single went
on sale April 25. we had been selling
it to local radio station directors and
monitors, and it proved very popu-
lar.

“Consequently, our sales esti-
mate—which we considered con-
servative—was that it would reach at
least 300.000 copies.

“It was already popular on wire
broadcasts prior to initial sale, so
that consumers went to buy the
record as soon as it was available.”

According to Shigematsu,
“Dancin’ All Night” has now sold
1.6 million copies.

Monta & Brothers’ album. “Act
1" went on sale 1n disk and tape con-
figurations July 21, and reportedly
sold 450.000 copies (including
150,000 cassettes) in less than a
month

Two weeks ago. the single. the al
bum and the tape monopolized the
chart summit simultaneously—a
first-time achievement for the Phil-
ips label, says Shigematsu

Monta, who's partial to r&b and
claims to have been influenced by
Ray Charles, is finding his new pop-
ularity to be an exhausting experi-
ence. His schedule now includes
four or five television interviews a
week, a similar number of radio
spots, and constant interviews with
magazines and newspapers.

The followup to “Dancin’ All
Night” will probably be released in
December. The tune is already se-
lected, though it doesn’t yet have a
title. Shigematsu reports that it will
be completely different from
Monta’s current hit: “a melody to
appeal more to the ordinary Japa-
nese.”

“Dancin’ All Night” has already
won one accolade, the grand prize in
the 13th All-Japan Wire Broad-
casting Awards for the first half of
1980. Industryites expect to pick up
other awards from now to the end of
the year.

$$ Restrictions Causing
Woes For Yugoslav Trade

By MITJA VOLCIC

BELGRADE—Efforts by the Yu-
goslav government to achieve a
stable economy are causing prob-
lems for the country’s record indus-
try over imports and exports.

The public here has become used
to being able to buy all the best new
pop and rock albums from around
the world. Although the import of
finished product was banned five
years ago, major Western labels all
have Yugoslav licensees and about
300 overseas albums are released ev-
ery year.

Now that situation is changing.
More and more drastic restrictions
on imports and payments abroad
have been introduced. and various
new regulations are pulling a ques-
tion mark over the payment of royal-
ties. Record company licensees are

faced with a choice: either release

fewer albums or release fewer press-
ings of each.

“It has undoubtedly been a blow
for us.” says Veljko Despot. label
manager for EMI, RCA and other
product put out by the country’s
largest company, Yugoton. “Prob-
lems started last year; in the second
half we released only 5% of the titles
we had planned. This year the
schedule went normally till June,
but since then we’ve not released a
single licensed album.

“We are waiting for solvency on
payments abroad. and we are hop-
ing things will be better by the end of
September. not just for us but for the
whole industry. Fortunately our li-
censors have shown understanding
and none of our international con-
tracts is in danger.”

Fans here will have to wait quite a
while for new releases like the latest
McCartney and Rolling Stones al-
bums. which would certainly sell a
minimum of 50.000 copies. As for
less important releases. these. ac-
cording to Yugoton, will have to be
dropped.

RTB Records, Yugoslavia’s sec-
ond largest company, seems a little
less hard hit. Two years ago it had al-
ready cutinternational releases back
from 90 titles a year to about 55.
Considering RTB represents.the en-
tire PolyGram group. plus A&M
and all Abba product, this is a pretty
low figure.

RTVL Records looks after Chrys-
alis, Stiff and Casablanca. Assistant
managing director, Dusan Velka-
vern, does not minimise the gravity
of the situation. “We shall do our
best to get through this with minimal
consequences for our licensors, but
we are having serious problems with
certain payments abroad. particu-
larly as we also have to import all
our blank tape for cassette manufac-
ture.”

Velkavern says he hopes to
achieve “appropriate exploitation”
of the catalogs represented by
growth in RTVL’s exports. and in-
deed the only certain solution for the
Yugoslav industry. in urgent need of
Western currency, seems to be an in-
crease in exports.

Retail Survey

® Continued from page 78

Less scrupulous retailers turn the
confused situation to advantage by
upping prices without the public
realising. Thus, Rolling Stones disks
have in some stores recently taken a
bound from $10 to $12 for no appar-
ent reason.

The result of all this is a wide
range of selling prices. In
Strasbourg, the average price differ-
ence between three shops was 18%.
In Lyons, a difference of 15 10 25%
was found among four shops; in
Paris. variations of pricing in a
group of eleven shops were in some
cases as much as 43%. Shop around
must be the consumers’ motto.
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NEW YORK-—International
investment in the U.S. music
market has been a prime topic of
industry conversation in recent
times, sparked by PolyGram’s
1978 vow to become a “third
force” alongside CBS and WEA,
and by Ariola-Eurodisc’s 1979
acquisition of Arista Records

The subject has taken on new
impetus this year with the bank-
rolling of Ron Alexenburg’s new
label venture, Handshake Rec-
ords. by Germany’s Hansa or-
ganization and Ariola,

So how did the Handshake
partners shake hands on the
deal? Alexenburg recalls that it
was back in January when he
took a telephone call from attor-
ney Paul Marshall, who was din-
ing with clients Peter and Trudi
Meisel at MIDEM.

“Paul said he had two people
who wanted to talk to me about
my plans. He suggested that I
come to London to meet the Mei-
sels. to see if there were some
common interests.”

Alexenburg did so. to discover
that Marshall’s clients were keen
to invest in the U.S., just as he
was keen to attract investment (o
launch his post-Infinity venture.

Soon agreeing that they
wanted to be partners, Alexen-
burg drew up a budget and the
Meisels came up with finance for
“telephones and people.”

By March, the ball was rolling.
Peter Meisel agrees: “When we
decided to do it, we knew that we
couldn’t take forever tosetit up.”

What attracted the Meisels to
the U.S. market in the first place?
Peter Meisel is very definite on
that point. “If vou want to be in
the international music business,
you must establish yoursclves in
Britain and America.” ’

Meisel reasons that so much of
the product sold in European ter-
ritories originates from the
Anglo-American axis. In Ger-
many, he claims, such repertoire
is responsible for 70% of sales.

“English is the international
language of music. Recognizing
that. our problem has been how
to create it in Germany, where
English isn’t spoken. We decided
to move into the markets where it
is, the UK. and the U.S.”

The former territory was first
priority, with Hansa moving in
seriously about 2'4 years ago.
“The results have been highly
satisfying.” says Meisel. “We've
had 35 charted records in that
time, and signed and developed a
number of successful acts.”

When it came to the U.S.. he
continues, Alexenburg’s venture
represented the perfect opportu-
nity. “Ron is most aggressive
when it comes to promotion, and
he has a good ear for product.
We want to create product. we
want to find songs and producers
for our artists. to sell around the
world.™ .

Why not embark upon
Hansa’s American adventure
with Ariola. a partner in so many
other markets? Meisel replies
that Ariola was, and still is. going
through changes in its U.S. oper-
ations, and he’s clearly disap-
pointed that the company was
unable to follow through with
one of Hansa’s key artists, Amii
Stewart, after her initial success
with *Knock On Wood.”

And. he says. “What we want

. Ariola’s pressing. distribution

Meisels See Handshake As !
Foothold In The U.S. Mart

By ADAM WHITE

to do here doesn’t make that
much difference to Ariola. [t
does to us.”

He's engagingly frank about
the Meisels’ investment in Hand-
shake, pointing to an outlay of
around 32 million for the first
three years of operation

Alexenburg is more cautious
preferring to express his hope
that the company can become
“self-financing” in very short or
der. Overheads are being kept to
a minimum, he remarks. noting
that the Handshake staff tally is
only 12 in all

He also notes that it might
have been tougher starting up
with unknown artists. “But when
Trudi asked me whether [ liked
Amii Stewart and Johnny Bris-
tol”—who duct on Handshake’s
first release. “My Guy/My
Girl"—"I knew we were heading
in the right direction.

Aside from Stewart and Bris-
tol. who are Hansa artists li-
censed to Handshake for certain
world territories, Alexenburg’s
roster features Revelation, from
New York: Urban Heroes. a
Dutch band originating from
Hansa’s company in that coun-
try; and Gerald Masters, ac-
quired from England via Pye
(PRT) Records.

And what of Hansa’s most suc-
cessful act worldwide, Boney M,
whose record sales, says Trudi
Meisel. are nearing the 100 mil-
lion mark—but whose American
acceptance has been non-exist-
ent?

The Meisels’ penchant for
frankness extends to this ques-
tion. They agree, albeit with frus-
tration and disappointment. that
Boney M doesn’t appear right for
the U.5. market at this time. nor
for Handshake Records. “Ron
wasn’t crazy about the act, to be
frank.” adds Trudi Meisel. “*And
we don’t want to shove any artists
down his throat, whatever stature
they may have elsewhere in the
world.”

Ariola’s participation in all
this—for the company is an equal
partner in Handshake. with Alex-
enburg and the Meisels—is 0 ¢
handlz the label in those world
markets where the German firm
has self-sustaining operations,
including Britain, Germany.
Benelux. France, Scandinavia,
Spain, Mexico and Brazil.

And in those territories where
Hansa has its own offices. the
company will be overseeing

N R R R R R R R i R R S R e e e i

and marketing of Handshake
product. “That’s an important
part of this deal,” emphasizes Pe-
ter Meisel. “Our promotion
weight will be added to that of
Ariola in such key markets as
France, Holland. Germany and
the U.K.”

(Hansa's relationship with
Ariola stretches back into the
mid '60s, while Trudi Meisel esti-
mates that the former has been
respcnsible  for approximately
25% of the latter’s sales in Ger-
many over the past 10 years.)

Hansa will also oversee Hand-
shake's publishing interests (yet
to be named) in various world
markets, notes Alexenburg.

Both he and the Meisels are ex-
tremely bullish about the crea-

(Continued on page 82)
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Gas Topper Cites Royalty Woes

Acosta: Collections Must Improve In Latin America

MEXICO CITY—One of the ma-
jor problems in doing business
within the Latin American market
involves royalty collections, and the
need to better supervise such mat-
ters, according to Guillermo Acosta,
president and founder of the seven-
year-old Discos Gas.

“I’ve just become too disen-
chanted with most of those com-
panies down there.,” he says. “not
only with what I've experienced, but
by what happens with other labels
which have tried doing business on
an international (basically Latin
American) scale.”

For more than 18 months, indus-
try veteran Acosta and his vice presi-
dent brother. Jesus, have been trying
to resolve a dispute with Gonzalo
Jimenez, managing director of Dis-
cos Famoso of Ecuador, over royalty
affairs.

Acosta alleges that dozens of let-
ters have gone baek and forth be-

By MARY FISHER

tween Jimenez and him. plus other
correspondence with intermediaries,
including the secretary general of
the Latin American Federation of
Producers of Phonograms and
Videograms (FLAPF). Henry Jen-
sen.

“It is always one reason or the
other on ‘final approval’ issues re-
volving around releases,” he claims,
“and by virtue of the original pro-
ducer of the material losing control,
the trouble starts.

“Actually, the only two territories
in South America where I've had
any semblance of luck in licensee ar-
rangements have been Venezuela
(Discos Corona) and Colombia
(Discos Orbe). But elsewhere. it’s
just too distressing for words.”

Acosta, in expressing his thoughts
on trying to find a solution for a re-
formation of collections between the
Latin American countries, is not im-
plying that it’s just sour grapes on his
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part. “FLAPF simply will not touch
such a situation, as it deems it too
commercial.

“But we have to have some sort of
change in getting our Latin Ameri-
can brothers to abide by contracts to
the fullest. Otherwise. we’re never
going to grow; we’re never going to
have an improved interchange of
product.” )

Another obstacle Mexico must
overcome in penetrating more Span-
ish-language markets lies across the
Atlantic. in Spain. The outspoken
Acosta has a mouthful to sayon that
particular issue.

“The Spaniards have always rec-
ognized this territory as bringing
back plenty of revenue for them. Yet
it’s been a struggle for us in making
headway over there for our artists.

“Of course, it's OK for the Mexi-
cans to record there—Angelica
Maria and Jose Jose have done
recordings in Spanish studios—but
trying to get airplay or distribution
in that country for Mexicans or other
Latin Americans is another story.

“Raphael, Julio Iglesias, Camilo
Sesto and Rocio Durcal are among
many welcomed here with open
arms—and they leave with loaded
pockets. But a determined effort is
never made with our artists over
there. ~

“Only recently has Vicente Fer-
nandez, Mexico’s consistently top-
selling ranchero artist, started to
reap some of the returns via record
sales and personal appearances.
However, he’s only one of a few art-
ists that I’'m sure could catch on with
the Spanish public.,” Acosta contin-
ues.

Reverting to the immediate
hurdle. though, of a better formula
for royalties within the Latin Ameri-
can bloc. Acosta feels he cannot do
too much until the FLAPF congress
reconvenes October 1981 in Aca-
pulco. -

“Right now. it’s just too expensive
and time-consuming to make the
rounds of the countries down there.
Besides. to really keep an eye on
them and sustain contacts. one has
to travel there at least three times a
year.

“I don’t mean to stit up contro-
versy. but there are enough people
who would agree with me. We just
need more respect for each other’s
contracts. It’s that simple.” Acosta
concludes. His brother Jesus seconds
the motion.

Until the marketing situation for
Gas improves in most parts of Latin
America—another impasse it has
reached is with its licensee in El Sal-
vador, Dicesa, but because of the po-
litical and economic strife going on
within that Central American na-
tion—concentration will be on the
Mexican and U.S. Latin markets.
Gas is partnered in the States with
Conrado Gonzalez under the names
of Gas Records and Tauros Sound.

The Acostas recently completed
construction of their new studio
complex. though the final installa-
tion of the 24-track recording con-
sole is not yet done.

Until it’s operative early next year,
all recording of such artists as Lola
Beltran, Manolo Munoz, Alberto
Vasquez and Luciano Ruiz, among
others, will be done at Lagab studios
here and Maga (Acosta-owned) in
Guadalajara.

The company also recently ob-
tained a 12-slave tape duplicating
system (Liberty) for the main build-
ing in its ultra-modern facility, one
of the most ambitious for an all-
Mexican label.
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IFPI Discusses BIEM

LONDON—Members of the board of the International Federation of
Producers of Phonograms and Videograms were scheduled to meet
Thursday (21) at the Pulitzer Hotel, Amsttrdam. under the chairman-
ship of president Nesuhi Ertegun, to discuss strategy for the renewal of
the contract between the Federation and the European mechanical

rights bureau, BIEM.

The previous five-year BIEM agreement terminated at the end of last
year. and when the two parties meet to negotiate a new contract in the
Palais des Congres, Paris, on Sept. 23-24, much of the discussion will be
centered on the level of deductions allowed for record sleeves and inlay
cards, etc., before the mechanical royalty is calculated.

The IFPI/BIEM agreement provides for a royalty of 8% on a record
or prerecorded tape. but after various deductions. this comes down to
something like 7.3% for a record and 7.1% for a cassette.

It’s anticipated that the BIEM representatives will be seeking to have
the deductions allowed for cassettes reduced so that they come into line

with records.

Wholesaling & Retail
Primitive In Kenya

By RON ANDREWS

NAIROBI—Both wholesaling and
retailing methods in East Africa are
primitive by any standards. as a re-
sult of either the economic dictates of
small markets, or of the political dic-
tates of the distribution machinery.

In Kenya, there are no rackjob-
bers, no one-stops, no discount re-
tailers as such. and record distribu-
tion is carried out without provincial
headquarters or fleets of sales-
people.

There is only one factory in
Kenya, from which it can be in-
ferred that gross margins depend
upon the negotiated and agreed
wholesale price rather than the
negotiated best pressing deal.

There are more than 50 independ-
ent record producers in this tiny
market, pushing out mainly single
releases (3.000-plus in 1979 in a
market of only two million sales)—
though the volume has dropped
considerably so far this year.

The reason for such a vast number
of releases is twofold. First, bands
are generally paid the sum of $75 to
record two “sides,” and seldom paid
any royalties thereafter except by
the major companies. The costs are
therefore conducive to experi-
mentation.

The second factor is that con-
sumers seem to prefer new labels, so
companies design-and release up to
four new imprints a month, hoping
to hit a “lucky” one.

With all of this product. the prob-
lem of distribution is magnified
since there’s so much similarity in
the sound that buyers have difficulty
discerning which to buy.

Most of the record producers have
small wholesale/retail outlets in
Nairobi, and others in each of the
main areas of Kisumu. Eldoret, Na-
kuru, Nyeri and Mombasa.

It’s therefore in their interest to
push their own releases above those
of competitors, sometimes to the ex-
tent of stipulating that consumers
can only purchase a current hot
single if they also buy one of that
distributor’s new releases.

The problems of distribution are
further compounded by the distance
between, and the scarcity of., reliable
retail outlets. Since there are only
about 10 major ones outside of Nai-
robi. the prospect of operating a mo-
bile sales force is daunting.

A salesperson may take orders, re-
turn to Nairobi and his source of
supply. only to find that payment
isn’t forthcoming. Alternatively, he
could take records on the road and,
in the outlying areas, stand the risk
of armed robbery of merchandise.
money or both.

The answer. therefore. has been to
rely upon accounts travelling in to
Nairobi to buy from either a distrib-

utor or from the major disk com-
panies directly. and for cash.

The distribution outlets are
mainly those of the wholesalers in
Nairobi, with two or three reliable
outlets in Kisumu and Mombasa,
one east and one west of the capital.

The whole problem of communi-
cation and credit worthiness has
meant that record companies have
perhaps become lazy, concentrating
only on small areas. This they do
readily. arguably to the detriment of
possibly smaller but nonetheless lu-
crative outlets elsewhere.

Retailing, too. is on a small scale.
Many of the distributors in Nairobi
also have retail interests, although
the appearance of their premises
belies the size of their turnover.
Shops are often little more than
small, box-like kiosks with shelves
full of numbered boxes bearing
stocks sold over glass-fronted cases,
often empty.

These “dukas.” as they're known,
often have a small extension speaker
from a battery or mains operated
record player blaring distorted
sound onto the street.

There are a few of the more or-
derly (western style) record stores in
Nairobi, around the main shopping
area in the center of town. Such
shops rely upon the major record
companies, since they deal mostly in
international repertoire rather than
the Kenyan product handled by the
small dukas.

Often the large shops import rep-,
ertoire from Europe to augment
what is locally pressed; prices are
commensurately higher, an import
costing $20 while local pressings are
$10.

So the most up-to-date music and

(Continued on page 82)

Chart Hype

In Britain

® Continued from page 78

“but it is naive to believe that shops
making returns to the bureau could
keep their involvement secret.”

David Fine pointed out that
record companies inevitably tend to
concentrate their sales efforts on
high traffic outlets, and because of
this, there would obviously be a sub-
stantial overlap into the chart return
shops.

“But nevertheless, I think we must
ram home the code of conduct and
do all we can as an industry to pre-
serve the confidentiality of the panel
shops as far as it is practicable. We
must show ourselves to be totally
against hyping in any shape or
form.” :
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BRITAIN

(Courtesy of Music Week)
As of 8/16/80

SINGLES
This Last
Week Week
1 4 ASHES TO ASHES, David Bowie,
RCA
2 1 THE WINNER TAKES IT ALL, Abba,
CBS
3 NEW START, Jam, Polydor
4 3 9 TO 5, Sheena Easton, EMI
5 2 UPSIDE DOWN, Diana Ross, Motown
6 5 OH YEAH, Roxy Music, Polydor
7 6 OOPS UPSIDE YOUR HEAD, Gap
Band, Mercury
8 16 FEELS LIKE I'M IN LOVE, Kelly
Marie, Calibre
9 13 TOM HARK, Piranhas, Sire/Hansa
10 7 GIVE ME THE NIGHT, George
Benson, Warner Bros.
11 18 ALL OVER THE WORLD, Electric
Light Orchestra, Jet
12 10 FUNKIN' FOR JAMAICA, Tom
Browne, Arista
13 22 SUNSHINE OF YOUR SMILE, Mike
Berry, Polydor
14 8 MORE THAN | CAN SAY, Leo Sayer,
Chrysalis
15 11 MARIANA, Gibson Brothers, Istand
16 19 THERE THERE, MY DEAR, Dexy's
Midnight Runners, Parlophone
17 24 PRIVATE LIFE, Grace Jones, Island
18 9 USE IT UP OR WEAR IT OUT,
Odyssey, RCA
19 15 LIP UP FATTY, Bad Manners,
Magnet
20 NEW DREAMIN', Clitf Richard, EMI
21 27 CAN'T STOP THE MUSIC, Village
People, Mercury
22 12 BABOOSHKA, Kate Bush, EMI
23 14 COULD YOU BE LOVED, Bob Marley,
Island
24 31 BANK ROBBER, Clash, CBS
25 35 MODERN GIRL, Sheena Easton, EMI
26 30 YOU GOTTA BE A HUSTLER, Sue
Wilkinson, Cheapskate
27 NEW EIGHTH DAY, Hazel O'Connor, A&M
28 40 A WALK IN THE PARK, Nick Straker
Band, CBS
29 17 ARE YOU GETTING ENOUGH, Hot
Chocolate, Rak
30 33 IT'S STILL ROCK'N'ROLL TO ME,
Billy Joel, CBS
31 29 SLEEP WALK, Ultravox, Chrysalis
32 NEW MARIE MARIE, Shakin' Stevens, Epic
33 NEW BEST FRIEND—STAND DOWN
MARGARET, Beat, Go-Feet
34 23 WEDNESDAY WEEK, Undertones,
Sire
35 20 XANADU, Olivia Newton-John &
Electric Light Orchestra, Jet
36 34 (€30 C60 C90 GO, Bow Wow Wow,
EMI
37 NEW  PARANOID, Black Sabbath, Nems
38 NEW  BIKO, Peter Gabriel, Charisma
39 NEW CIRCUS GAMES, Skids, Virgin
40 NEW SUMMER FUN, Barracudas,
Zonophone
ALBUMS
1 2 FLESH AND BLOOD, Roxy Music,
Polydor
2 1 BACK IN BLACK, AC/DC, Atlantic
3 3 GLORY ROAD, Gillan, Virgin
4 5 GIVE ME THE NIGHT, George
Benson, Warner Bros.
5 9 KALEIDOSCOPE, Siouxsie, &
Banshees, Polydor
6 4 DEEPEST PURPLE, Deep Purple,
Harvest
7 7  XANADU, Soundtrack, Jet
8 8 SEARCHING FOR THE YOUNG SOUL
REBELS, Dexy’s Midnight
Runners, Parlophone
9 6 OFF THE WALL, Michael Jackson,
Epic
10 10 SKY 2, Sky, Ariola
11 13 UPRISING, Bob Marley & Wailers,
Island
12 11 EMOTIONAL RESCUE, Rolling
Stones, Rolling Stones
13 16 MANILOW MAGIC, Barry Manilow,
Arista
14 12 DIANA, Diana Ross, Motown
15 17 CLOSER, Joy Division, Factory
16 19 ME, MYSELF, |, Joan Armatrading,
A&M
17 15 McCARTNEY N, Paul McCartney,
Parlophone
18 14 THE GAME, Queen, EMI
19 26 "BREAKING GLASS, Hazel O'Connor,
A&M
20 21 VIENNA, Ultravox, Chrysalis
21 20 REGGATTA DE BLANC, Police, A&M
22 25 BAT OUT OF HELL, Meat Loaf,
Epic/Cleveland Intl
23 22 | JUST CAN'T STOP IT, Beat, Beat
24 38 WHEELS OF STEEL, Saxon, Carrere
25 28 DUKE, Genesis, Charisma
26 33 CAN'T STOP THE MUSIC,
Soundtrack, Mercury
27 23 PETER GABRIEL, Charisma
28 18 LIVE 1979, Hawkwind, Bronze
29 30 OUTLANDOS D'AMOUR, Police,
A&M
30 24 ANOTHER STRING OF HITS,
Shadows, EMI
31 NEW IF YOU WANT BLOOD, YOU'VE GOT
IT, AC/DC, Atlantic
32 NEW GREATEST HITS VOL. 2, Abba, CBS
33 31 ONE STEP BEYOND, Madness, Stiftf
34 NEW LIQUID GOLD, Polo
35 29 MAGIC REGGAE, Various, K-tel

36 37 READING AND WILLING,
Whitesnake, United Artists
37 34 WAR OF THE WORLD, Jeff Wayne's
Musical Version, CBS
38 NEW HANG TOGETHER, Odyssey, RCA
39 27 LIVE AT LAST, Black Sabbath, Nems
40 NEW 12 GOLD BARS, Status Quo, Vertigo
WEST GERMANY
(Courtesy Der Musikmarkt)
As of 8/25/80
SINGLES
This Last
Week Week
1 1 FUNKYTOWN, Lipps Inc., Casablanca
2 2 XANADU, Olivia Newton-John &
Electric Light Orchestra, Jet
3 4 TAKE THAT LOOK OFF YOUR FACE,
Marti Webb, Polydor
4 7 THE WINNER TAKES IT ALL, Abba,
Polydor
5 8 MATADOR, Garland Jeffreys, A&M
6 3 NO DOUBT ABOUT IT, Hot
Chocolate, Rak
7 5 D.L.S.C.0., Ottawan, Carrere
8 6 BOBBY BROWN, Frank Zappa, CBS
9 9 MIDNITE DYNAMOS, Matchbox,
Magnet
10 13 FREU DICH BLOSS NICHT ZU
FRUH, Gitte, Global
11 10 SEXY EYES, Dr. Hook, Capitol
12 22 SANTA MARIA, Oliver Onions,
Polydor
13 11 DER NIPPEL, Mike Krueger, EMI
14 °19 TEN O'CLOCK POSTMAN, Secret
Service, Strand
15 20 MARIANA, Gibson Brothers, Polydor
16 12 COMING UP, Paul McCartney,
Parlophone
17 14 BOAT ON THE RIVER, Styx, A&M
18 17 EMOTIONAL RESCUE, Rolling
Stones, Roiling Stones
19 21 YOU'RE OK, Ottawan, Carrere
20 23 YOU AND ME, Spargo, Papagayo
21 18 FIRE ON THE WATER, Orlando Riva
Sound, Ariola
22 NEW NON SO CHE DAREL, Alan Sorrenti,
Teldec
23 NEW ULITTLE JEANNIE, Elton John, Rocket
24 16 I'M ALIVE, Electric Light Orchestra,
Jet
25 NEW COULD YOU BE LOVED, Bob Marley
& Wailers, istand
26 27 WHAT'S ANOTHER YEAR, Johnny
Logan, Epic
27 25 TOCCATA, Sky, Ariola
28 15 ALOHA-OE, UNTIL WE MEET AGAIN,
Goombay Dance Band, CBS
29 NEW WO WARST DU, Chris Roberts,
Jupiter
30 24 WE ARE THE POPKINGS, Chilly,
Polydor
ALBUMS
1 1 20 GREATEST HITS, Hot Chocolate,
Arcade -
2 2 XANADU, Soundtrack, Jet
3 6 BACK IN BLACK, AC/DC, Atlantic
4 8 KOMM MIT AUF GROSSE FAHRT,
Freddy Quinn, Polydor
5 3 EMOTIONAL RESCUE, Rolliing
Stones, Rolling Stones
6 5 UPRISING, Bob Marley & Wailers,
Island
7 4 THE GAME, Queen, EMI
8 7 THE WALL, Pink Floyd, Harvest
9 13 ZAUBER DER KARIBIK, Goombay
Dance Band, CBS
10 NEW WONDERLAND BY NIGHT, Bert
Kaempfert, Polydor
11 12 DER NIPPEL, Mike Krueger, EMI
12 9 TRAEUMEREIEN, Richard
Clayderman, Telefunken
13 11 UNMASKED, Kiss, Casablanca
14 10 SKY 2, Sky, Ariola
15 15 CORNERSTONE, Styx, A&M
16 14 FLESH AND BLOOD, Roxy Music,
Polydor
17 17 MOUTH TO MOUTH, Lipps Inc.,
Casablanca
18 16 DIE SCHOENSTEN MELODIEN DER
WELT, Anthony Ventura
Orchestra, Arcade
19 19 HIGHWAY TO HELL, AC/DC,
Atlantic
20 NEW THE MAGIC OF BONEY M, Hansa
JAPAN
(Courtesy Music Labo)
As of 8/25/80
SINGLES
This  Last
Week Week
1 1 JUNKO, Tsuyoshi Nagabuchi,
Toshiba-EMI
2 2 - DANCIN’ ALL NIGHT, Monta &
Brothers, Philips
3 3 SAKIMORI-NO-UTA, Masashi Sada,
Masashi
4 5 WAKARETEMO-SUKINAHITO, Los
indos & Sylvia, Polydor
5 4  AISHUU DATE, Toshihiko Tawara,
Canyon
6 6 KURUTTA KAJITSU, Alice, Polystar
7 9 AOlI SANGOSHO, Seiko Matsuda,
CBS/Sony
8 8 YES-NO, Off Course, Toshiba-EMI
9 7 KOI-NO-TSUNAWATARI, Akiko
Nakamura, Teichiku
10 NEW  FUTARI NO YOAKE, Hiroshi Itsuki,
Tokuma
11 11 AME-NO-BOJO, Aki Yashito, Teichiku

12 12 YOU ARE LOVE, Janis lan, Columbia
13 14 CALL ME, Blondie, Chrysalis
14 17 HOW MANY Il KAO, Hiromi Go,
CBS /Sony
15 13 ENDLESS SUMMER, Hideki Saijo,
16 NEW PURPLE TOWN, Junko Yagami,
Discomate
17 NEW  YASASHISA KAMISHIBAI, Yutaka
Mizutani, For Life
18 10 TONIGHT, Shannels, Epic/Sony
19 15 IMA-NO-KiMI WA PIKA PIKA NI
HIKATTE, Tetsuo Saito, Canyon
20 NEW WATASH! WA PIANO, Mizue Takada,
Teichiku
ALBUMS
1 1 ACT, Monta & Brothers, Philips
2 3 GYAKURUY, Tsuyoshi Nagabuchi,
Toshiba-EMI
3 4  SQUALL, Seiko Matsuda, Toshiba-
EMI
4 2 SOLID STATE SURVIVOR, Yellow
Magic Orchestra, Alfa
5 5 FIRST, Toshihiko Tawara, NAV
6 6 MULTIPLIES, Yellow Magic
Orchestra, Alfa
7 7 NICE SHOT, Sadao Watanabe, Flying
Disk :
8 8 THE GAME, Queen, Elektra
9 9 MOMOE DENETSU, Momoe
Yamaguchi, CBS/Sony
10 10 WOMAN AND |, George Yanagi &
Rainy Wood, Warner-Pioneer
11 11 TOKI-NO-NAI-HOTEL, Yumi
Maysutohya, Toshiba-EMI
12 12 T-WAVE, Masayoshi Takanaka, Kitty
13 NEW DRINK, Juicy Fruits, Columbia
14 NEW YAMATO YO TOWANI, Soundtrack,
Columbia
15 14 RASEN KAIDAN, Satoshi Kishida,
CBS/Sony
16 13 SUBARU, Shinji Tanimura, Polystar
17 15 RING A DING, Yoshimi lwasaki,
Canyon
18 16 WISH, Hiromi lwasaki, Victor
19 NEW KAZE WA MINAMI KARA, Tsuyoshi
Nagabuchi, Toshiba-EMI
20 18 EMOTIONAL RESCUE, Roiling
Stones, Rolling Stones
AUSTRALIA
(Courtesy Kent Music Report)
As of 8/18/80
SINGLES
This  Last
Week Week !
1 4 MOSCOW, Ghenghis Khan, Image
2 1  FUNKYTOWN, Lipps Inc., Casablanca
3 2 CAN'T STOP THE MUSIC, Village
People, RCA
4 8 WHAT | LIKE ABOUT YOU,
Romantics, Epic
5 7 MAGIC, Olivia Newton-John, Jet
6 3  YOU'VE LOST THAT LOVIN’
FEELING, Long John Baldry &
Kathi MacDonald, EMI America
7 5 SHANDI, Kiss, Casablanca
8 6 TURNING JAPANESE, Vapors,
United Artists
9 9 | ONLY WANT TO BE WITH YOU,
Tourists, 7 Records
10 11 HELP, John Farnham, WBE
11 13 CAN'T HELP MYSELF, Flowers,
Regular
12 10 LITTLE JEANNIE, Elton John, Rocket
13 18 STOMP, Brothers Johnson, A&M
14 NEW EMOTIONAL RESCUE, Rolling
Stones, Rolling Stones
15 NEW DOWNHEARTED, Australian Crawl,
EMI
16 12 LOVE AT FIRST NIGHT, Kim Hart,
EMI
17 14 IT'S STILL ROCK'N'ROLL TO ME,
Billy Joel, CBS
18 16 IT'S HARD TO BE HUMBLE, Mac
Davis, Casablanca
19 NEW WHEN I'M WITH YOU, Sparks,
Virgin
20 NEW  FALLIN' IN LOVE, Rocky Burnette,
EMI |
ALBUMS
1 1 CAN'T STOP THE MUSIC,
Soundtrack, RCA
2 2 GLASS HOUSES, Billy Joel, CBS
3 3 EAST, Cold Chisel, WEA
4 4 XANADU, Soundtrack, Jet
5 7 STARDUST, Willie Neison, CBS
6 9 THE BOYS LIGHT UP, Australian
Crawl, EMI
7 8 HOLD OUT, Jackson Browne,
Asylum
8 5 EMOTIONAL RESCUE, Rolling
Stones, Rolling Stones
9 6 UNMASKED, Kiss, Casablanca
10 10 21 AT 33, Eiton, Rocket
11 15 FLESH AND BLOOD, Roxy Music,
Polydor
12 18 MIDDLE MAN, Boz Scaggs, CBS
13 11 THE GAME, Queen, EMI
14 13 ME MYSELF |, Joan Armatrading,
ALM
15 12 DARK ROOM, Angels, Epic
16 14 TRUE COLOURS, Split Enz,
Mushroom
17 19 THE WALL, Pink Floyd, CBS
18 17 McCARTNEY I, Paul McCartney,
Parlophone
19 20 THE ROSE, Soundtrack, Atlantic
20 16 THE MAGIC OF BONEY M, Atlantic/

Hansa

'

HOLLAND
(Courtesy BUMA/STEMRA)
As of 8/22/80
SINGLES
This Last
Week Week
1 7 THE WINNER TAKES IT ALL, Abba,
2 1 XANADU, Olivia Newton-John &
Electric Light Orchestra, Jet
3 3 UPSIDE DOWN, Diana Ross, Motown
4 4 COULD YOU BE LOVED, Bob Marley
& Wailers, Istand
5 2 PETER GUNN, Emerson Lake &
Palmer, Ariola
6 10 MIDNITE DYNAMOS, Matchbox,
Magnet
7 5 DOIN' LA BAMBA, Pussycat, EMI
8 NEW D.1.S.C.0., Ottawan, CNR
9 8 IK WEET NIET HOE, Benny Neyman,
CNR
10 NEW CUPID, Detroit Spinners, Atlantic
ALBUMS
1 2 XANADU, Soundtrack, Jet
2 1 EMOTIONAL RESCUE, Rolting
Stones, Rolling Stones
3 6 THE GAME, Queen, EMI
4 NEW DIANA, Diana Ross, Motown
5 4 THE VERY BEST OF TRINi LOPEZ,
K-tel
6 5 UPRISING, Bob Marley & Wailers,
Island
7 3 MAYWOOD, EMI
8 NEW IN CONCERT, Emerson Lake &
Paimer, Ariola
9 NEW HEROES OF ROCK'N'ROLL, Various,
Ariola
10 7  HEY, Jjulio lglesias, CBS
SWEDEN
(Courtesy GFL)
As of 8/11/80
SINGLES
This Last
Week Week
1 1 ONE MORE REGGAE FOR THE
ROAD, Bill Lovelady, Charisma
2 2 FUNKYTOWN, Lipps inc., Casablanca
3 3 | DON'T WANNA GET DRAFTED,
Frank Zappa, CBS
4 NEW THE WINNER TAKES IT ALL, Abba,
Polar
5 5 SUN OF JAMAICA, Goombay Dance
Band, CBS
6 8 XANADU, Olivia Newton-John &
Electric Light Orchestra, Jet
7 6 CALL ME, Blondie, Chrysalis
8 4 WHAT'S ANOTHER YEAR, Johnny
Logan, Epic
9 NEW YOU'LL ALWAYS FIND ME IN THE
KITCHEN, Jona Lewie, Stiff
10 9 SKA VI ALSKA, Gyllene Tider,
Pariophone
ALBUMS
1 1 EMOTIONAL RESCUE, Roiling
Stones, Rolling Stones
2 4 DIANA, Diana Ross, Motown
3 3 UPRISING, Bob Marley & Wailers,
Island
4 2 TONARSDROMMAR, Noice, Sonet
5 8 DEN LJUSNANDE FRAMTID, Magnus
Uggla, CBS
6 5 LGHTS IN THE NIGHT, Fiash & The
Pan, Mercury
7 9 THE GAME, Queen, EMI
8 7 KRAMGOA LATAR 8, Vikingarna,
Mariann
9 6 GYLLENE TIDER, Parlophone
10 NEW MOUTH TO MOUTH, Lipps Inc.,
Casablanca
SPAIN
(Courtesy El Gran Musical)
As of 8/23/80
SINGLES
This  Last
Week Week
1 1 HEY, Julio iglesias, CBS
2 3 SUN OF JAMAICA, Goombay Dance
Band, CBS
3 2 FUNKYTOWN, Lipps Inc., Casablanca
4 4 CLARIDAD, Umberto Tozzi, Epic
5 6 COULD YOU BE LOVED, Bob Marley *
& Wailers, Island
6 5 COMING UP, Paul McCartney,
Parlophone
7 7 GONNA GET ALONG WITHOUT YOU
NOW, Viola Wills, Ariola
8 NEW TE AMARE/DON DIABLO, Miguel
Bose, CBS
9 8 AN ENGLISHMAN IN NEW YORK,
Godley & Creme, Polydor
10 10 MORIR D'AMOR, Miguel Bose, CBS
ALBUMS
1 1 HEY, Julio Iglesias, CBS
2 2 MIGUEL, Miguel Bose, CBS
3 4 ELDISCO DE ORO DE EPIC VOL. i,
Various, Epic
4 5 UPRISING, Bob Marley & Wailers,
Island
5 3 UN ENCUENTRO, Triana, Movieplay
6 6 GRACIAS POR LA MUSICA, Abba,
Columbia
7 FUNKYTOWN, Lipps Inc., Casablanca
8 NEW TIEMPO DE OTONO, Jose Luis -
Perales
9 9 MI QUIEROQ, MI VIEJO, MI AMIGO,
Roberto Carlos, CBS
10 8 EMOTIONAL RESCUE, Rolling
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Stones, Rolling Stones

NORWAY
(Cowrtesy Verdens Gang)
As of 8/21/80
SINGLES
This  Last
Week Waek
1 2 FUNKYTOWN, Lipps Inc., Casablanca
2 1 XANADU, Olivia Newton-John &
Bectric Light Orchestra, Jet
3 4 THE WINNER TAKES IT ALL, Abba,
Folar
4 3 I'M ALIVE, Electric Light Orchestra,
Jot
5 € SHANDI, Kiss, Casablanca
6 € . NOR SO CHE DAREI, Alan Sorrenti,
Sonet
7 & ELQISE, Trond Granluind, CBS
8 @ PLAY THE GAME, Queen, EMI
9 T ONE MORE REGGAE FOR THE
BOAD, Bill Lovelady, Charisma
10 NEW UPSIDE DOWN, Diana Ross, Motown
ALBUMS
1 1 XABRADY, Soundtrack, Jet
2 2 THE GAME, Queen, EMI|
3 3 UNMASKED, Kiss, Casablanca
4 4 FOLRSTE AKT, Dollie, DB ’
5 5 HO RANDI, Randi Hansen, Nor Disc
6 3 UPSISING, Bob Marley & Wailers,
sland
7 NEW MENTALKREM, Jahn Teigen, RCA
8 5 EMOTIONAL RESCUE, Rolling
3tones, Rolling Stones
9 7 WBMBLEY 1980, Countrysnakes &
Bjoero Haaland, Tonep
10 NEW DIANA Diana Ross, Motown
ITALY
(Courtesy Germano Ruscitto)
As of 8/19/80
SINGLES
This  _ast
Woek Week
1 1 LUNA, Gianni Togni, Paradiso/CGD-
MM
2 2 NON SO CHE DAREI, Afan Sotrenti,
EMI
3 4 OLYMPIC GAMES, Miguel Bose,
CBS/CGD-MM
4 3 STELLA STAI, Umberto Tozzi, CGD-
MM
5 5 IL TEMPO SE NA VA, Adriano
Celentano, Clan/ qGD-MM.
6 7 CANTERO PER TE, | Pooh, CGD-MM
7 11 10 TO VOGLIO BENE, Roberto
Soffici, Cetra/Fonit Cetra
8 6 C®BRA, Rettore, Ariston/Ricordi
9 8 AMICO, Renato Zero, Zerolandia/
RCA
10 9 td ALTO MARE, Loredana Berte,
CGD-MM
11 NEW CALL ME, Blondie, Chrysalis/
PotyGram
12 12 SZENE DA UN AMORE, Riccardo
Fogli, Paradiso/CGD-MM
13 16 COMING UP, Paul McCartney,
Parlophone/EMI
14 NEW ILALIAN SINFONIA, Matia Bazar,
Arston/Ricordi
15 NEW NDN M| LASCIARE MAI, Adriano
Pappalardo, RCA
16 14 MWONXEY CHOP, Dan-l, Istand/
Ricordi
17 19 BUONA NOTTE BUONANOTTE,
Mina, PDU/EMI
18 NIW TE NE VAI, Michele Pecora, WEA
19 17 MESSAGE IN A BOTTLE, Police,
A&M /CGD-MM
20 NEW I<4NAMORARSI, Ornella Vanoni,
Vanilla/CGD-MM
SOUTH AFRICA
(Courtesy Springbok Radio)
As of 8/23/80
SINGLES
This Last
Week Week
1 1 PARADISE ROAD, Joy, RPM
2 3 €ALL ME, Blondie, Chrysalis
3 6 WMORE THAN | CAN SAY, Leo Sayer,
Chrysalis
4 5 BOWN THE MISSISSIPPI, Barbara
Ray, EMI
5 2 TAKE THAT LOOK OFF YOUR FACE,
Marti Webb, Polydor
6 4 SEE A BOAT, Boney M, Gallo
7 10 30AT ON THE RIVER, Styx, A&M
8 9 JON'T MAKE WAVES, Nolans, Epic
9 8 T HURTS TOO MUCH, Eric Carmen,
Arista
10 7 3RASS IN POCKET, Pretenders, Sire

April Halts

LONDCN-In an out-of-court
set:lement, April Music has secured
undertakings from two U.K. retail-
ers not o import, distribute or sell
U.5. pressings of the “Xanadu”
soundtrack.

April had informed the Mechani-
cal Cooyright Protection Society
thet it does not wish the society to is-
sue any mechanical royalty import
stamps :n respect of pressings of the
album made in the U.S. by MCA.
But unitamped copies of the LP
have been found in London stores.

advog1118 0861 ‘0€ LSNONY
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Capital Amends Its Aims

4
i
g% By ESMOND FRANK

JOHANNESBURG — The
Transkei-based medium wave
commercial radio station, Capi-
tal Radio. has temporarily pulled
out of the fight for ether wave
dominance of the densely popu-
lated  Pretoria/Witwatersrand/
Vaal industrial and commercial
complex.

The independent pop music
station. which began broad-
casting around the clock on Dec.
26 last year (Billboard. Dec. 1.
1979). has been bugged by an-
tennae and reception problems
in its prime target arca. which
boasts about 2.5 million licensed
radio listeners.

The audience in the Pretoria/
Witwatersrand/Vaal complex
are currently served by five other
commercial stations. These are
Springbok Radio. Radio 5 and
Radio Highveld, which are oper-
ated by the state-controlled
South African Broadcasting
Corp. (SABC). as well as Radio
SR. the International Sound. an
independent pop station that
beams its programs from the
Kingdom of Swaziland. and
Channel 702. which broadcasts
from Garankuwa in Bophuthats-
wana. about 25 kilometers from
Pretoria.

Monty Ntloko., deputy manag-
ing director of Capital Radio. in
i\ P e

which the Transkei government
holds 51% of the equity. says the
station. modeled on London’s
highly successful Capital Radio,

_will nowgoncentrate on beaming
strong medium wave signals into
the South African coastal cities
of Cape Town, Port Elizabeth,
Durban and East London. as
well as parts of the Orange Free
State in the interior.

This. he adds. will necessitate
downward adjustments to adver-
tising rates. but only after re-
search has established listen-
ership.

He says the station will make
further attempts to beam a strong ¢
signal into the Pretoria/Witwa-
tersrand/Vaal complex by relo-
cating its antennae after a major
administrative shake-up.

Ntloko denies reports that
Capital was to become a purely
regional station for the Transkei.
or that it would be nationalized
by the Transkei government.

The station. set up at a cost of
more than $7.5 million. unsuc-
cessfully sought to capture at %
least 10% of the $40.5 million that
South African advertisers spend
on radio advertising each year.
Target market was the 8.4 million
listeners in the country’s urban
16-10-34 age group.

$3
R

AC Label Launched
In Mexican Market

MEXICO CITY-The long-
awaited launching of Discos AC,
subsidiary record/tape arm of the
Composers’ Society here. finally gets
underway in September with the re-
lease of more than half-a-dozen al-
bums, according to the company’s
executive board.

More than three years ago. Discos
AC started with its studio oper-
ation—reputed to be the biggest in
Latin America—but due to various
adjustments in its internal economic
and political set-up. it has taken un-
til now to get under way fully.

Operating with six semi-auto-

matic presses within the expanded
facilities of the Composers’ complex.,
Jose Antonio Zavala, functioning as
manager of the unit under SACM
general director Carlos Gomez Bar-
rera. has given the green light to the
manufacture and distribution of
various lines of product.
. One of the leader items will be a
double album on the latest instru-
mental version of the “Ballet Folk-
lorico De Mexico” of Amalia Her-
nandez. Previously, RCA and EMI-
Capitol here had done the pack-
aging.

Another under the special show-
casing to be labeled “geographic
music of Mexico” will be by Or-
questa Tipico Yukalpeten. Sub-
sequent releases of this massive
source of material were not an-

Wholesaling & Retailing In Kenya

® Continued from page 80

equipment can be found in these
stores, but at a price.

There are also some supermarket
operations which offer only locally
pressed popular albums for rather
lower prices than are found at the
accredited disk stores. Here albums
can be obtained for the equivalent of
$8 each.

Sales in all the nation’s retail out-
lets have been seriously affected by
piracy which. as reported earlier. is
carried out by anyone who can oper-
ate a cassette deck: Such tapes are
C90s carrying two albums or a selec-

Eric Down Under

SYDNEY—Wreckless Eric. Suff
Records U.K. artist, recorded tracks
in both New Zealand and Australia
during his recent low-key pub tour
of the region. In Auckland. two con-
certs were recorded and a live cut of
the track. “Whole Wide World.” was
rushed out as a single by PolyGram.
Over the Tasman. the crazy rocker
stopped off at the rural Music Farm
Studios en route to Brisbane. to wax
some tracks for his next Stiffalbum.

FOR
EXPORT ONLY
All Labels,
Records & Tapes
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tion of singles for the equivalent of
$5. which in an economy such as
Kenya’s is far more appealing to the
majority of consumers.

But the problems facing Kenyan
licénsees and producers are nothing
when compared to difficulties in the
neighboring states of Tanzania and
Uganda.

The latter. hit by the political
problems of the last decade and the
ensuing bankruptcy of a nation with
no direction. has no record trade
along traditional lines. There is no
factory. supplies usually coming
through from Nairobi.

With the lack of foreign exchange
and the current unfriendly atmos-
phere prevailing between Uganda
and Kenya, the imports that used to
provide a healthy turnover for
Kenya have been reduced to less
than a trickle.

Instead. a few Uganda customers
will buy records at border towns. us-
ing barter or money purchased on
the black market.

Retail prices are by no means
stable. with singles reputedly costing
up to $12 in Kampala. Like every-
thing eclse. a once healthy music
trade has been reduced to complete
chaos.

Tanzania. too. has had its prob-
lems. since it decided to deal with
Zambia instead of Kenya. The state-
owned Tanzania Film Co. (TFC)
has the monopoly over all recording.
manufacturing and distribution.
and has slowly reduced the Tanza-
nian disk trade to little more than
that of Uganda.

The company is currently install-
ing a pressing plant in Dar-es-sa-
laam. but is meanwhile manufac-
turing product at the Teal record
plant in Ndola. Zambia.

Such repertoire is from recordings
made in the Broadcasting Studios by
groups who receive little for their
pains. and nothing for their sales.

The flow of manufactured goods
is also slowed by both the lack of for-
eign exchange and the communi-
cation capabilities of the Tazara rail-
way, and further distribution is

hampered by the capabilities of the
state-owned TFC.

So bad is the problem for the Tan-
zanian bands that they’ve been
smuggling tapes or even band mem-
bers over the Tanzania/Kenya bor-
der to have records distributed in
Nairobi.

Thus. it can be seen that record
distribution throughout East Africa
is a considerable challenge. Each
country has its own style, often a
very difficult concept for U.S. licens-
ors to understand when asking li-
censees about their distribution net-
work.

Virgin Store

LONDON-—Virgin is opening a
second megastore. in Glasgow, on
Saturday (30), following the success
of its initial venture in London’s Ox-
ford Street.

Run along similar lines to the
London store, the new location cov-
ers 15.000 square feet. spread over
six floors. It will sell audio and video
hardware as well as software. There
will also be a Virgin concert ticket
agency and departments selling
cards. posters. clothes. books and
jewelry. plus a hairdresser.

SACEM $ Up

PARIS—French copyright society
generated income last year of more
than $233 million. an increase of
14% compared with the previous 12
months.

Much of the upturn was due to ra-
dio and television revenue. Periph-
eral stations such as Radio
Luxembourg and Europe No. | con-
tributed 19% more than in 1978. In-
come from variety shows was up by
23.75% at the expense of cabarets
and dances. while disco payments.
despite the long-running disputes
with SACEM. rose by 13%.

Income from other sources
showed an increase of only 4%—con-
sidered a disappointing result since
it included exports.

nounced, but Zavala reveals it is all
on the planning board for the bal-
ance of this year and into 1981.

What will be called a hopeful in-
novation in music by Discos AC is
the “Spanglish movement.” First en-
try in this series will be by Hot Pep-
per. Zavala and commercial director
Rolando Islas feel “it’s going to be a
big surprise for the market.”

Balance of releases going into the
marketplace, also with an eye
towards licensees for international
distribution. include those by Jose
Alberto Fuentes, one of the contest-
ants in the current OTI song festival.
Raul Arisa, Jose Luis Alamada and
Los Hermanos Zavala, eight broth-
ers and sisters of Jose Antonio offer-
ing modern interpretations of world-
wide hits.

Final grouping of product include
those by some of the great contem-
porary composers of the country:
Gabriel Ruiz and Consuelo Valas-
quez. latter the president of the
Composers’ Society.

Zavala feels the stepped-up re-
lease activity should restrain the
protest cries of dissident composer
members who have been asking
questions lately as to when the big
investment will start paying off.

“This should quell some of their
discontent,” concludes Zavala.
*“And we look for our operation to be
one of the biggest and most success-
ful in the nation before long.”

Although there is no immediate
need for it, Discos AC’s manufac-
turing plant has the room to install
up to 150 presses in its existing loca-
tion in the southern extreme of the
city.

Tape operation is slated to get un-
derway by late next month or early
November. reports finance director
of the company, Javier Miramontes.

Two new executives who recently
joined Discos AC are Pablo Avelari,
in charge of sales, and Alfonso
Mesta. promotion and publicity di-
rector.

Conn Launches
Country Label

LONDON-Country music pro-
moter Mervyn Conn is to launch his
own label dimed specifically at
country music buyers. Logo is Mer-
vyn Conn Presents, the label design
featuring a photograph of Conn
himself.

The label will be part of Conn’s
Deep Sea Music Co. Managing Di-
rector will be Keith Hudson. for-
merly K-tel marketing manager. A
pressing and distribution deal with
an unnamed major will be finalized
soon. first product appearing in Sep-
tember.

First releases will be a single and
album from Wanda Jackson coin-
ciding with her autumn U.K. tour.
She has been signed directly to the
label. Next will follow singles from
new artist Razzy Kramer and from
J.J. Barrie. the latter using “a unique
form of popular press promotion.”

Flamingo Flies

LONDON-Flamingo Records,
local Carlin Music subsidiary which
enjoyed hits with its first three re-
leases last year when distributed by
EMI, has finalized a new marketing
and distribution deal with RCA.

First release under the new ar-
rangement will be “*Summer
Grooves” by Mirage. a London
band produced at Trident Studios
by Colin Green. Other product will,
according to label chief Mike Col-
lier. feature G.C. Cameron, the Ze-
bras, Dov Christopher and 1-2-1.
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® Continued from page 79

® PARIS—Charles Ibgui. who
heads up the Atoll operation here,
has finalized a deal whereby he will
purchase Disconet program pack-
ages from the US.. and then lease
them out. on a subscription basis, to
the French disco industry. He be-
comes the second French operator
(Gerard Gely is the first) to launch
U.S. disk packages specifically for
French discos and clubs. Ibgui looks
for at least 150 subscribers to his
Disconet scheme once it is launched
in September. His Atoll Music label,
Jonathan, is distributed in France by
Polydor. and recently enjoyed suc-
cess with a 12-inch single, “Shake It
Up” by Rod. a Congolese artist.

¢ AMSTERDAM-—Michel Daa-
men has been named as new general
manager of Carrere Holland, suc-
ceeding Bart Van Der Laar. who left
to form Dutch/German production
company TTR Records (Billboard,
Aug. 2, 1980). The announcement
was made by Kees Baas. new man-
aging director of Dutch independent
CNR. to which Carrere Holland has
been licensed since its formation
three years ago. For the last 12
months, Daamen has looked after
Carrere repertoire, as well as han-
dling UK. labels Charly and Beg-
gar’s Banquet. Baas has also detailed
further changes in CNR staffing.
Dennis Kloeth, whose own company
Crisis Productions is affiliated to
CNR, will coordinate the company’s
pop labels on a freelance basis. while
Ronnie Mol will handle local MOR
repertoire.

® ATHENS--Three nights of ap-
pearances by Joan Baez at the presti-
gious Lykavittos Theatre here Aug.
5-7 were one of the few bright spots
reviving record industry hopes dur-
ing sluggish summer sales. Baez is
the latest in a string of leading inter-
national names working this open-
air venue. Industry observers believe
Greek audiences. particularly in the
over-30 age group, have yet to be-
come used to participating fully in
live shows featuring foreign acts,
hence the “attentive silence” noted
by Baez during his performance.
From here, the singer moves
through Scandinavia. West Ger-
many and France. From the whole
tour will emerge an album directed
at the European market.

Handshake
Investment

® Continued from page 79

tive opportunities which Handshake
represents for artists. songwriters.
producers. material. The inter-
change of ideas will be a vital com-
ponent of the partnership. all agree,

The Meisels are clearly interested
in developing U.S. talent and reper-
toire for European markets. just as
Alexenburg is interested in seeing
his acts succeed abroad. knowing
that today’s music industry is inter-
national in scope and scale.

“We're bouncing ideas off ecach
other all the time,” says Alexenburg.
“Peter. for instance, has already
come up with some ideas for Revela-
tion.”

The Handshake partners agree
that this.is a difficult time to launch
any new venture, in view of the
changes through which the industry
is going. )

“But all the world’s successful
record companies have gotten
started at a time of change.” con-
cludes Alexenburg. “We're very op-
timistic about the future.”
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CRAZY RIDER—Canada's Segarini band plays on while biker Larry McLean,

riding a Yamaha 500, flies overhead. He hopes to place the Aug. 1 stunt,
which took place at Toronto's Sunset Speeday, in the Guinness Book of Rec-

ords.

More Govt. Support
For Music Industry?

TORONTO-The Canadian gov-
ernment will likely be taking a
greater role in the development of
the recording industry in Canada
with the appointment of John Watt
to the position of senior policy advi-
sor to the Cultural Industries branch
of the Secretary of State’s office.

The government has taken an im-
portant role in the development of
the book and film industries in the
past five years, and it is expected
that the record industry is now due
for a thorough investigation. the re-
sults of which would then be used in
a policy paper at all levels of govern-
ment.

Watt is. by his own admission, not
an industry heavyweight. but has a
good background in the industry via
a partnership in the small Canadian
independent label. Smile Records.
He is also immediate past president
of the Canadian Independent
Record Producers Assn. and a
former director of the Canadian
Academy of Recording Arts and Sci-

ences (which administers the annual
Juno Awards program).

The position created for Watt is
expected to make government more
accessible to the record industry
body here. and to formulate a policy
paper on pressing problems that the
industry currently faces.

Among issues of prime impor-
tance are the proliferation of bootleg
and pirate recordings, home-taping
and an up-dating of the close to 60-
vear-old copyright regulations.
While no firm answer has been ven-
tured on how to combat the home-
taping issue, a blank tape surtax is
one favored by many in the prere-
corded music lobbying group.

Another issue of some import is to
do with tariffs imposed on recording
equipment, imported into Canada.
The tariff does not apply for equip-
ment used for film recording and is
considered doubly unfair by pro-
ducers here because there are no Ca-
nadian manufacturers of studio
equipment.

Standard Invests In Italy

TORONTO-Standard Broad-
casting Ltd. of Toronto has entered
into a joint venture with a major
Italian publisher to operate radio
stations in Italy.

Standard had a profit of $7.2 mil-
lion on revenuc of $48.5 million in
fiscal 1979. Subsidiaries of the com-
pany own and operate radio and
television stations. Eastern Sound
studio, news and background music
syndication services. radio sales
companies and varying interests in
14 of Britain’s 28 private radio sta-
tions.

Revenue on British radio invest-
ments increased by more than 50%
in t"e past fiscal and it is expected to
increase substantially again this
year.

The Italian venture ties Standard
with two Italian partners with own-
ership in La Repubblica newspaper
and L’Espresso magazine. The joint
holding company is called Standard
Finanziaria Iniziative Radio-
televisive SpA (SFIR).

SFIR hasa 60% interest in a radio
sales company and 40% is held by
other [talian interests. Standard’s
share profit is not expected to show
improvement from the Italian oper-

ations until late 1981. according to a
company vice president.

The decision to move into the lal-
ian broadcast field was partly in-
spired by results from ownership in
Britain’s private broadcasting indus-
try, partly from careful analysis of
ltaly’s broadcast market.

Up until five years ago, the broad-
casting industry in Italy was totally
government-controlled. In 1975 it
was discovered in the fine print of
the broadcast laws that there were
no controls on private broadcasting
companies. As a result the market
exploded and it is now estimated
that there are between 2.000 and
3.000 radio stations in Italy, and 99"
in Rome alone.

Golden English

TORONTO—-WEA Canada has
become the first world territory to
gain gold for Marianne Faithfull’s
“Broken English™ album on Island.
Other gold (50,000 units) certifica-
tions include Pete Townshend's
“Empty Glass™ on Atco. and Alice
Cooper’s “Flush The Fashion™ on
Warner Bros.

General News

RIAA, Goody Vie Over Reports

NEW YORK—The latest legal
wrangle in the Sam Goody Inc. case
sees the Recording Industry Assn. of
America filing additional motions to
seck a delay in turning over sensitive
investigative reports and answering
defense motions charging the RIAA
with contempt for the delay.

The RIAA sceks to block the de-
fense motion on the grounds it vio-
lates traditional lawver-client privi-
leges and that release of the
information will jeopardize pending
civil and criminal claims against
other alleged traffickers in counter-
feit and pirated recordings. It wants
a delay pending appeal to a higher
court.

The defense wants nearly 10.000
of the RIAA’s confidential reports to
bolster its claim that defendants
Goody and its chief operating otfi-
cers could have “unknowingly™ pur-
chased  counterfeited recordings
since so much bogus product was in
the industry distribution pipeline at
the time. The defense feels that the
RIAA reports will show this.

The contempt motion arises from
contusion over how. if at all. the
RIAA will delete the names of un-
dercover agents and informants
from the reports at a reasonable cost.
RIAA attornev Roy R. Kulcsar says

Deal Collapse

® Continued from page 9

disks,” continued Grade. “*We have
a very strong catalog. and I'm not
talking about old films. but recent
major productions like *Jesus Of
Nazareth.” *Return Of The Pink
Panther.” “The Boys From Brazil'
and ‘The Muppet Movie™.”

He added that the major priority
of PRT would be to develop its post-
tion in the video field. and that the
extent of its involvement in the
record business would depend “on
how the record industry goes.”

Speculation that a merger be-
tween the Pye and RCA record oper-
ations in the U.K. was under consid-
eration first surfaced at the end of
March.

Negotiations between Pye and
RCA began. faltered. were called off
and then resumed at the end of
April. Since then. apart from the oc-
casional guarded comment, there
had been little information filtering
through—although it was widely sus-
pected that the two parties were run-
ning into complications in trying to
conclude the deal.

Louis Benjamin. chairman of
PRT, indicated at one point that dis-
cussions of a gencral nature had
gone on. but emphasized that there
was no question of one company
buying the other.

By RICHARD M. NUSSER
the task will cost upwards of $53,000
and may take months, and auributes
the delay to this factor. The defense
has put a ceiling of $5.000 on the

chore.

%%g. s

Judge Thomas Platt returns from
vacation Monday (25) and is ex-
pected to address the RIAA plea and
the defense’s contempt motion in a
court appearance Friday (29).
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DYNAMITE LADY—Cotillion Records artist Stacy Lattisaw, 13, signs auto-
graphs for her fans during an in-store visit to Los Angeles Delicious Records.
Standing to her left is Derek Mack, son of Atlantic Records West Coast promo
chief Marty Mack. Lattisaw has a charted single, **Dynamite!,’’ and an album,

‘“Let Me Be Your Angel."”

Dean Wallace Record Distributors Move Location

NEW YORK-Dean Wallace
Record Distributors in Noank.
Conn.. is moving into larger quar-
ters. The company services 400 to
500 accounts in the East. primarily
New England.

The bulk of the firm’s catalog is
folk and blucgrass. but also includes
jazz and classical titles. Recently
added labels are Ralph and Rhino
which record new wave groups.

Boardwalk & CBS Accord

® Continued from page 3

two years: “Midnight Express,” “All
That Jazz™ and “Thank God It's Fri-
day.”

In light of tightened business con-
ditions, Bogart expects some
changes in his grand-scale working
style. “It will be a much tighter
ship.” he says. “I will obviously be
much more cost conscious.

“But.” he adds. “that doesn’t
mean we should lay down and play
dead. The industry can pull back to
a certain extent and beyond that
we're surrendering. Hopefully, I'll
be able to do it without spending as
much money—but why shouldn’t we
have a little fun?

1 think we've seen the last of the
glitter T-shirts and satin bascball
jackets,” Bogart says. “But we cer-
tainly shouldn't cut back at the heart
of the business—marketing. promo-
tion and advertising—which 1 think
a lot of labels have done.”

Bogart says he wants Boardwalk
to be less of a whirlwind experience
than Casablanca was. I certainly
don’t want to grow as rapidly.” he

says. “That was just too fast. And 1
hope to have more fun.”

While acknowledging that he may
have 1o scale down his tamed show-
man’s style. Bogart says he hopes
that won't impact on his success. “I'd
like to think that that’s not what
made me.” he says. “I hope what
made me was my expertise in pro-
motion and marketing.”

Indeed. Begart the promoter even
has a good-matured line or two of
hype for his forthcoming “Popeye”
project. “Next to Mickey Mouse.” he
deadpans, “Popeye is probably the
best-known  cartoon character
around the world.”

In addition ta the three principals,
the Boardwalk staff consists of four
veterans of Bogart’'s Casablanca
team: Irv Biegel. executive vice pres-
ident: Ruben Rodriguez. vice presi-
dent of promotion on the East
Coast: Ellen Wolft. director of crea-
tive services: and David Shein, di-
rector of business aftairs.

Also on the staff: Scott Kranz-
berg. vice president of promotion
and Gary LeMel, head of the pub-
lishing wing. Boardwalk Music.

N.Y. NARM Parley Hails Midline Albums

® Continued from page 15
tapes. all agreed that cassettes had
made tremendous gains. although
Steve Goldstein stated that 8-tracks
were “still strong in non-Metro
areas. Rural areas are not converting
to casscette because of' tight dollars.™
All Record’s Cono said he
couldn’t wait for the demise of 8-
tracks and with it the “luxury” of not
stocking a third configuration.
Karol termed the demise of 8-
tracks “like getting rid of mono.™
The panclists gencrally agreed
that home video software was a busi-
ness to “be involved in.” but deeper
commitment remained somewhere
down the line.
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To Karol, prerecorded home
video was confronted with many
“negative factors.” among them its
status as a high-ticket item. with
manufacturers’ low discounts in re-
lation to list price. “Our best custom-
ers come from low income group.
We're going to stay out and sec what
happens.”

Some fear was expressed by
NARM’s Cohen. however. that de-
lay by music merchandisers might
mean that others may become more
identified in the consumer’s mind
with home video.

The issue of home taping clicited
the following comment by Karol.
who noted an “upward spiral” in

blank tape sales, although he said
that prerecerded  cassette volume
had “exploded:” “*Manufacturers
are wasting their time trying to fight
something they cannot stop. It's not
had nearly the impact on selling
prerecorded tape as they think.”

On the issue of soundtracks/origi-
nal cast albums, the panclists felt
that “good™ product of this type,
particularly soundtracks. benefited
from the original exposure potential.
Stated Conc. “Soundtracks are vi-
able berause of added exposure of a
filos starting as a $4 ticket. then a $2
ticket and. finally, down to 80 cents.
And after theatrical exposure.
you've got television.”

ayvodIg 0861 '0E LSNONY
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Survey For Week Ending 8/30/80

YES—Drama, Atlantic SD16019. Produced by Yes. This is
the new Yes with former Buggles Geoff Downes and Trevor
Horn replacing Jon Anderson and Rick Wakeman. Oldtime
Yes fanatics will be pleased to hear that the changeover has
not substantially altered the Yes sound, image or presenta-
tion. The high vocals, symphonic arrangements, and quasi-
mystical lyrics are still there. However, there seems to be a
fresh new spirit to the playing. Some typical Yes-type musical
cliches are set up, and then confounded, and sometimes a
hint of humor seeps into the ponderous edifice. But the
Buggles’ “Video Killed The Radio Star,”" is more memorable
than anything here. Yet Horn's vocals sound remarkably like
Anderson’s.

Best cuts:

Lens.”
@iﬁi? oou
LT.D.—Shine On, A&M SP4819. Produced by Bobby Mar-
tin. The veteran 10-man group's latest LP reflects the split
between spicy rhythm material and soft, warm ballads which
has marked its output since the beginming. The group hit the
top five pop and soul a few years ago with the engagmgly
uptempo “Back In Love Again,” and that spirit is reflected
here in cuts like “You Gave Me Love” and "Getaway.” But
there are also several smooth, string-backed ballads in the
vein of “Love Ballad,” most notably “Where Did We Go
Wrong” and ““Shine On.” The group has the across-the-board
appeal of an act like Earth, Wind & Fire, as proved on the cut
“Lovers Everywhere,” which recalls the splendor of EWF

trademarks like “That's The Way Of The World."
Best cuts: those cited.

P
FirstTime Around

KID CREOLE & THE COCONUTS -0ff The Coast Of Me, ZE/
Antilles AN7078 (Island). Produced by August Darnell. This
may be the first LP for Kid Creole & the Coconuts, but it is not
the first for principals August Darnell and Andy Hernandez,
veterans of Dr. Buzzard's Savannah Band and other inde-
pendent projects. But this may be their masterpiece. Using
more than 10 backup musicians and singers the two have wit-
tily combined calypso, disco and pop into a truly new music
that breaks the barriers between new wave and r&b. And, of
course, you can dance to it.

Best cuts: "Off The Coast Of Me,” “Darios,”
lene,” “Mister Softee.”

““Machine Massiah,” “Tempus Fugit,” “Into The

“Lilli Mar-

Billboard's

Recommended LPs
pop

STEVE GIBBONS BAND-Street Parade, Polydor PD16293.
Produced by Steve Gibbons Band, Bobby Pridden, Tony Vis-
conti, Jon Astiey, Philip Chapman. Injection of saxes in this
12-song package enhances the subtle r&b shades in these
relatively calm rock numbers. Yet Gibbons can switch com-
fortably to a thick rockabitly style, as in “Give It Back.” The
multifarious material is consistently first-rate. Best cuts:
“Give It Back,” “Abracadabra,” “ATo Z,” “Saturday Night.”

EDDIE & THE HOT RODS—Fish 'N' Chips, EMI-America
SW17037 (Capitol). Produced by Al Kooper. Rudimentary
rock, when delivered without deliberation, always hits the
spot—and that's just what this album does. This seasoned
punk band stretches solid, unpredictable melodies across
jumping rock rhythms. The raw cover of the Rascals’ “You
Better Run” pales Pat Benatar's impressive but flashy ver-
sion. Best cuts: “Wide Eyed Kids,” “You Better Run,” “An-
other Party,” “Call It Quits.”

THIRD WORLD—Prisoner In The Street, Island ILSP9616. Pro-
duced by Alex Sadkin, Chris Blackwell. Third World was the
first reggae group to crossover with the infectious, lulling
“Now That We Found Love.” The soundtrack for this forth-
coming movie, is proof it can raise reggae from its roots into
the pop mainstream. Best cuts: 96 In The Shade,” “Street
Fighting,” “Irie-Ites,” “Prisoner In The Street,” “Now That
We Found Love.” (live version).

VARIOUS ARTISTS—Thru' The Back Door, Mercury
SRM13849. Various producers. This is a compilation LP con-
taining singles released by Phonogram’s Back Door label in
the U.K. Included here are selections by the Donkeys, Agony
Column, the Blitz Brothers, the Tearjerkers, Mark Kjeldsen,
Dalek 1, and a special seven-inch, 33% r.p.m. single by the
High Numbers who years ago started calling themselves the
Who. But the new bands here do not suffer by way of any
comparison. Best cuts: “Fingers,” “The World,” “Freedom
Fighters,” “"Comic Book Hero.” )

KINKS—Second Time Around. RCA AFLI3520. Produced by

op Album Picks

MNumber of LPs reviewed ths w

THE CARS—Panorama, Elektra SE514. Produced by
Roy Thomas Baker. The Cars continue its new wave ap
proach to rock with another set incorporating the min
imalist qualities it used so successfully on its debut,
without sounding like a caricature of itself. The songs are
sufficiently different, and laden with smart hooks to over
come the distinctive Cars sound, which can veer toward
repetition. The group's eccentricities are appealing, how
ever, and that has never hurt a pop act. The lyrical thrust
1s off beat enough to grab the ear, and that's another
plus

Best cuts: “Panorama,” “Misfit Kid,” “Gimme Some
Slack,” “Running To You,” “Touch And Go *

\.

=k 31

PAUL SIMON—-One Trick Pony, Warner Bros. HS3472.
Prodyced by Phil Ramone, Paul Simon. Simon debuts on
Warner Bros. with the soundtrack to tis forthcoming film
which also marks the singer/songwnter's first new studio
album since “Still Crazy After All These Years” went No
1 five years ago. “Late in The Evening,” with its melodic
arrangement Caribbean rhythms and Simon’s smart vo
cal, is already a runaway hit. The title track, “Oh, Mar
jon " “God Bless The Absentee” and “That's Why God
Made The Movies” are pure Simon with its crafted lyrics
and casual vocals. Simon's vocals are immaculately
graced by such stellar players as Steve Gadd, Richard
Tee, Eric Gale, Hugh McCracken, Tony Levin and others
which make for a dynamic and enrichingly rhythmic
sound.

Best cuts: “Late In The Evening,” “Oh, Marion,” “God
Bless The Absentee,” “One Trick Pony '
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Best cuts: “Lost In Love,” “Again,” “A Piece Of My Heart;”
“Maybe It'll Turn Into Love,” “Emmylou.”
jazz

GROVER WASHINGTON JR.—Baddest, Motown M9940. Pro-
duced by Creed Taylor, Grover Washington. This is a two-LP
compilation of saxophonist Washington's best for the CTI la-
bel, including atmospheric renditions of the Temptations’
“Masterpiece,” Bill Withers “Lean On Me" and “Ain't No
Sunshine,” and his own “Mister Magic.” Taylor’s production
is crisp and complementary to the sax man’s soulful reed
work, and he's joined by some high-powered guests on sev-
eral cuts. Best cuts: Those cited.

MICHAEL MANTLER—More Movies, Watt 10/New Music Dis-
tribution Service. Produced by Michael Mantler. The multi-
textured rhythms that Mantler composes are carried forward
with skill and dexterity here by a sextet that provides the lis-
tener with a series of admirable performances. The jazz is ac-
cessible without sounding like rock instrumentals. Fusion
fans should dig this. Best cuts: Your choice.

EPs

STREETDANCER-Steps, Street 1001. No producer listed.
This is the band's first jazz fusion EP. It is the product of a
four man group led by bass player and composer Kestutis
Stanciauskas. The music moves well, has a good sense of
rhythm and dynamics, and features some fine individual
playing. A natural for modern jazz stations. Best cuts: **Joker
And The Thief,” “Journey Into The Night.”

Ray Davies. It is a venerable tradition in the record business
that when a group changes record labels and finds a new
measure of success, its old company will resurect whatever it
hasn't cut out onto a some kind of best of collection. Hence
“Second Time Around” which contains songs from “School-
boys In Disgrace,” “Everybody's In Showbiz," “Soap Opera,”
and "Celluloid Heroes.” Best cuts: “Lola,” “The “‘Hard Way,"
“Schooldays,” ““Celluliod Heroes.”

RICK DUFAY-Tender Loving Abuse, Polydor PD16294. Pro-
duced by Jack Douglas. This digitally recorded LP bears the
guitar-oriented stamp of one-time Aerosmith producer Jack
Douglas. Emphasis should switch to tight melodies for more
cohesion, and guitarist/writer DuFay could strengthen his vo-
cals a bit. Quality musicianship is supplied by Eric Holland,
keyboards; bassist Gary Seitz; and Tico on drums, among oth-
ers. Best cuts: “Up To You,” “Baby Now."

ALIBI-Friends, Polydor PD16292. Produced by Chris Rea.
Colorful blendings of jazz, rock and soul are sliced up into
cuts here. At times, singer/keyboardist/writer Nick Graham
sounds like Van Morrison. Production draws attention to the
finely textured melodies and harmonies. Ballad “Custom
Made"” is one of the collection’s sweeter tunes. Best cuts:
“Move It,” “Friends,” “Easy Street,” “Custom Made.”

TONY JOE WHITE—The Real Thang, Casablanca NRLP7233.
Produced by Tony Joe White. An uneven album which doesn’t
do justice to the diversified talents of White, this LP keeps
him mired in the “‘Potk Salad Annie”” mold with monotonous
effect. White is a fine distinctive vocalist who has his own
sound—it's a shame that the eight songs here do nothing to
show any versatility. The arrangements and production are
the same on every cut. When White stretches out in a differ-
ent direction (as on “Red-Neck Women"), it's a welcome
change, but it doesn't happen often on this LP. Best cuts: I
Get Off On It,”" “Red-Neck Women,” “Mamas Don't Let Your
Cowboys Grow Up To Be Babies.”

ORIGINAL MOTION PICTURE SOUNDTRACK—The Biue La-
goon, Marlin 2236X. Produced by Basil Poledouris. The
evocative music from this Columbia Pictures release, com-
posed by Poledouris, should provide pleasing background for
unwinding or romancing. Although the album is divided into
cuts like “The Birth” and “The Bad People” the various
themes run together with barely perceptible breaks. The al-
bum doesn’t credit any of the musicians, but the piano and
English horn players are standouts. Best cuts: “Love Theme.”

DAN HILL-The Best Of, 20th Century-Fox T-614. Produced
by Matthew McCauley, Fred Mollin. Hill touched a nerve in
1978 with his intensely personal “Sometimes When We
Touch,” in which he bared his sou! without appearing cloying
or maudlin. The rest of his material ranges from rock-in-
flected midtempo numbers to pretty, melodic ballads. But
why a label would issue a greatest hits album on an artist who
has had just one bona fide hit in a troubled business climate
is a bit of a mystery. Best cuts: “Sometimes When We
Touch,” “Hold On,” “All | See Is Your Face,” “Frozen In The
Night.

JEANNE MANSON—Portrait JR36447 (Epic). Produced by
Milton Okun. Country insofar as she leans towards ballads
and Nashville sound arrangements, Manson proves here she
has a strong, emotive voice that carries the lyric. The arrange-
ments are relatively simple, although orchestral pop rears its
head often enough to make a difference. A host of session

players back Manson's vocals. Best cuts: “Stand By Me”
“Rainbow Round,” ““Gentle Explosion.”

BEN BAGLEY'S E.Y. HARBURG REVISITED—Painted Smiles
PS1372. Produced by Ben Bagley. Bagley continues his series
of tributes to top American show writers with rarer works of
the witty and wise lyrics of Harburg, including the entire
score of “Hold On To Your Hats,” with music by Burton Lane.
There are some neglected gems here including “The World In
My Arms,” “Don't Let It Get You Down,” and “There's A Great
Day Coming Manana.” Harburg himself sings several num-
bers. Cast also includes Tammy Grimes, Carleton Carpenter,
Blossom Dearie, and Patrice Munsel. Best cuts: All.

soul

TEENA MARIE—Irons In The Fire, Gordy G8997. Produced by
Teena Marie. Marie's third album for Motown recalls some of
the exuberance and excitement of her first for the label, par-
ticularly on the brass-driven I Need Your Lovin' " and the
funk-filled “First Class Love.” She also delivers some excel-
lent jazz-tinged material on “Tune In Tomorrow™ and “lrons
In The Fire,” recalling the sensitivity of Angela Bofill. Best
cuts: Those named.

HIGH INERGY—Hold On, Gordy G8996. Various producers.
This eight-song set finds the vocal trio in fine form, delivering
pop-soul that’s highly reminiscent of Motown during its mid
'60s heyday. Sample the update of Bettye Swann's “Make Me
Yours,” complete with Detroit-sounding brass, vibes and sax
break, or "“Boomerang,” with its contagious hook and clever
fyrics. Another high spot is Sweet Daddy Floyd’s “I Just Can't
Help Mysef,” a powerful piece of wax that recalls “Shaft™ in
arrangement. Best cuts: Those listed.

LEW KIRTON-Just Arrived, Alston 4411 (TK). Produced by
Clarence Reid, Freddy Stonewall. Kirton bowed a couple of
years ago with “New York City” (included here) and “Be
What You Are,” and it's clear from this LP that he's a fine soul
balladeer, whose rich vocals blend perfectly with the unclut-
tered instrumentation of the TK rhythm section. Sophistisoul
high spots are “Why Should | Get Jealous” and “Time To Get
With It while “Something Special” is perky pop-soul and
“Island Girl” employs some catchy reggae rhythms. Best
cuts: “Love Secret Agent,” “NYC,™ “Why Should | Get
Jealous.”

WILLIE “BEAVER” HALE—Beaver Fever, Cat 2615 (TK). Vari-
ous producers. This is solid r&b of the type that temporarily
disappeared during the disco years: Hale is a bluesy stylist,
whose fluid vocals are best on the riffy “Party Times,” the
Stevie Wonder-tinged "I Feel Like Crying" and the adventur-
ous “Katie Pearl.” Instrumentation is subtle yet contagious,
spare yet emphatic. Best cuts: Those listed.

country

DICKEY LEE—Again, Mercury SRM15028. Produced by Buzz
Cason, Garth Fundis, Roy Dea. A trio of producers and a vari-
ety of studio musicians give Lee a chance to test his wings
vocally in a nice blend of styles, which show him to be an
individualistic artist with commercial pizzaz. Each cut spar-
kles with life and energy, and the material is well chosen to
complement Lee's soft melodic shadings. He treats ballads
tenderly, rockers (such as the fine “Lost In Love” with a pow-
erful duet vocal by Kathrine Burdick) with spirit and humor.
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Spotlight—The most outstanding new product of the week's releases
and that with the greatest potential for top of the chart placement;
pichs—predicted for the top half of the chart in the opinion of the
reviewer; recommended—predicted to hit the second half of the chart
in the opinion of the reviewer, or albums of superior quality. Albums
receiving a three star rating are not listed. Review editor: Ed Harri-
son; reviewers: Dave Dexter Jr., Paul Grein, Shawn Hanley, Kip Kirby,
Roman Kozak, Irv Lichtman, Dick Nusser, Alan Penchansky, Eliot Tie-
gel, Adam White, Gerry Wood, Jean Williams.

Music Scene
Stores Sold

NEW YORK-The Listening
Booth chain based in Philadelphia
has purchased the eight remaining
Music Scene retail outlets.

Listening Booth is a full-line
record chain with audio in 50% of its
outlets. Owner Jerry Shulman says
Music Scence’s operation is similar.
including musical instruments as
well. The purchase boosts Listening
Booth to 40 stores,

According to Shulman. Music
Scene will operate as a separate cor-
poration and will retain the Music
Scene name for now. Seven of the
stores are in Pennsylvania and one
in New Jersey.

Music Scene will also continue as
a wholesaler. but the company has
pared its operation in this area.

Shulman says he hopes to make
Music Scene profitable within a
year. “The stores are in good loca-
tions with good traffic.” he says.
adding. "I wouldn’t be involved in a
takeover if I didn’t think the busi-
ness had a future.”

According to Shulman. Music
Scene’s biggest need is merchandise
which his distribution company will
now provide. He also anticipates
some interior design changes in the
stores.

Sinatra Will Sing

On Lewis Telethon

NEW YORK—Frank Sinatra will
appear on the Jerry Lewis Telethon
for muscular dystrophy Aug. 31 via
a live pickup from Atlantic City,
where he will be performing at the
Resorts International Hotel.

Barry Manilow. Tony Bennett.
Ben Vereen, Neil Sedaka and Andy
Williams are among the other enter-
tainers scheduled to appear on the
show hosted by Jerry Lewis.

The telethon, which benefits the
Muscular Dystrophy Assn.. begins
Aug. 31 at 9 p.m. and concludes
Sept. 1 at 6:30 p.m.
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Razzy . . . no matter how you-spell it . . , means success.

Six consecutiva top five singles mark a path that can only lead to the top with his
seventh single, LOVING UP A STORM-—a strong contender for #1.

Egursingles from his first album; three hits from his new LP, RAZZY (including TOO
OLD TO PLAY COWBOY and | CAN’T GET ENOUGH OF YOU). ..

And we're not through yet . .. there’s another one coming!
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Wm. E. McEBuen Presents

The Dlrt chd -

THI DIRT BAND
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Music in the Making... Magic in the Playing
The new album and single: “Mdke A. tht].e Maglc

] [} \On United Artists Records and Tapes Q% Produced by Jeff Hanna & Bok Edwards| o

Features the new single “Badlands”
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RUNNING BACK—Eddie Money

Columbia 1-11325

TURN IT ON AGAIN—Genesis

Atlantic 3751
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STAR PERFORMERS: Stars are awarded on the Hot 100 chart based on the following d mo t. 1-10 Strong increase in sales / 11-20 Upward t of 4 positions / 21-30 Upward movement of 6 posi-

tions / 31-40 Upward movement of 8 positions / 41-100 Upward movement of 10 positlom
block out products which would normally move up with a star. In such cases, products will be awarded a st
(Seal indicated by bullet.) 4 Recording Industry Assn. Of America seal of certification as "‘two million seller.’

Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. ABP = April Blackwood Pub.; ALF =

BB = Big Bells; B-3 = Big Three Pub.; BP = Bradley Pub.; CHA = Chappell Music; CLM = Cherry Lane Music Co.; CPI = Cimino Pub.; CPP = Columbia Pictures Pub.; FMC = Frank Music Corp.; HAN = Hansen Pub.; IMM =
Publishers Sales Inc.; WBM =

fication as “million seller."

PSP = Peer Southern Pub.; PLY = Plymouth Music; BSI =

HOT 100 A-Z-(Publisher-Licensee)

All Out Of Love (Careers/BRM
BMI/Riva, PRS) 7

All Over The World (Jet/Enart
BM1)

Drivin' My Life Away (Debdave
Briarpatch, BMI) 16
Emational Rescue (Colgems EMI
SCAP)
All Night Long (Wos/ Flutter Empire Strikes Back (Fox Fangare
ASCAP) 93  Bantna, BMI)
Fame (MGM, BMI) 6
First Be A Woman (Seacoast, BMI). 53
First Time Love (Bait & Beer/Songs
Of Bandier-Koppelman, Inc

Another One Bites The Dust

(Queen/Beechwood, BMI) 28
Boulevard (Swallow Turn, ASCAP)... 21
Can't We Try (Stone Diamond,

BMmI) 82 ASCAP) 46
Coming UP (MPL, ASCAP) 7 Fool For Your Loving (Sunburst
Cupid (Kags/Sumac, BMI) a4 Whitesnake/Dump-Eaton

Darlin’ (Irving. BMI) 100 ASCAP). 54
Don't Ask Me Why (Impulsive Free Me (April/Russel Ballard
April, ASCAP) 30 ASCAP) 92
Don’t Misunderstand Me (Moonpie. Funky Town (Rick's/Steve
BMI 55 Greenberg/Rightsong, BMI) 99
Games Without Frontiers (Cliofine/
Hidden, BMI)
Gimme Some Lovin' (Islaﬂd BMI)... 91

)
Don’t You Wanna Play This Game
No More (Jodrell, ASCAP
Beechwood, BMI)

Girl Don't Let It Get You Down
(Mighty Three, BMI)

Give Me The Night (Rodsings.
ASCAP)

a Good Morning Girl/Stay Awhile

(Weed High Nightmare. BMI)

a He's So Shy (ATV/Mann & Weill

Brain Tree/Snow, BMI)

Hey There Lonely Girl (Famous.,
ASCAP).

Honey Honey (Lindseyanne, BMI)

Hot Rod Hearts (Captain Crystal
Blackwood/Dar- Jar. BMI)

How Do | Survive (April/Paul Bliss,
ASCAP).

How Does It Feel To Be Back (Hot
Cha/Six Continents, BMI)

|1 Can't Let Go (Blackwood, BMI)

| Got You (Enz, BMI)

| Hear You Now (WB/Spheric BV,

ASCAP)

Warner Bros. Music

39

35
59

24
50
34
84
78

61

I'm Alive (Jet/Enart/Blackwood.
BMI)

I'm Almost Ready (Kentucky
Waonder /Vince Gill. BMI)

It's Still Rock ‘N’ Roll To Me

Previous week’s starred positions are maintained without a star if the product is in a holding period. This will, in some cases,

ar without the required upward movement noted above. @ Recording Industry Assn. Of America seal of certi-

Let Me Love You Tonight (Kentucky
Wonder, BMI/Prairie League.

My Guy/My Girl (Jobete, ASCAP)

My Prayer (Shapiro Bernstein/
Peter Maurice, ASCAP)

Never Knew Love Like This Before
(Frozen Butterfly, BMI)

No Night So Long (Irving, BMI)

Old Fashion Love (Jobete, ASCAP)

One Fine Day (Screen Gems EMI

One In A Million You (lrving
Medad, BMI)

ASCAP) 9%
68 Let My Love Open The Door
I'm Alright (Milk Money, ASCAP).... 32 (Towser Tunes, BMI) 9
In America (Hat Band. ASCAP) 57 IE‘ASSCG:;IS“W“ (Black Bul o
Into The Night (Papa Jack, BMI)... 12 |qtie Jeannie (Jodreas. ASCAP) . 38
Lola (Davray, PRS) 88  BMI)
(Impulsive/April, ASCAP) 14 Lookin' For Love (Southern Nights,
ASCAP) 13
36 Look What You've Done To Me

Jesse (Quackenbush/Redeye
ASCAP)

Jo Jo (Boz Scaggs/Almo, ASCAP
Foster Frees/Irving, BMI)

Late At Night (Pink Pig/First
Concourse/Van Hoy
Unichappell, BMI)

Late In The Evening (Paul Simon
BMI)

Leaving L.A. (Global, ASCAP).

Let Me Be Your Angel (Walden
Gratitude. ASCAP/Cotillion
Brass Heart. BMI)

(Boz Scaggs. ASCAP/Foster
Frees/Irving, BM1),
Love The World Away (Southern

Out Here On My Own (MGM, BMI
Variety, ASCAP)

Over You (E.G., BMI)

Rebels Are We (Chic, BMI)

89
72
37
43
20
67
26
65
95
77

Nights, ASCAP) 51 Red Light (MGM. BMI) 60
62 Magic (John Farrar, BMI) 3 Rock It (Rick's/Steve Greenberg
Make A Little Magic (De-Bone Aire. Rightsong, BMI) 90
n Vicious Circle, ASCAP) 25 Sailing (Pop 'N' Roll, ASCAP) 1
Midnight Rocks (Frabjous Shandi (Kiss, ASCAP/Mad Vincent
81 Approximate/BMI) 69  BMI) 27
Misunderstanding (Hit & Run/Pun Someone That | Used To Love
SCAP) 33 (Screen Gems/EMI, BMI/Prince
71 More Love (Jobete, ASCAP) 10 Street/Arista, ASCAP) 29

A reflection of Natlonal Sales and programming activity by selected dealers, one-stops and radio stations as compiled by the Charts Dept.
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' (Seal indicated by triangle.)
Alfred Publishing; ALM =

Ivan

Almo Publications; A-R =

Acuff-Rose; B-M = Belwin Mills;
Mogull Music; MCA = MCA Music;

Stand By Me (Rightsong/Trio, BMI) 49 Tulsa Time (Welk Music Group
Steal Away (Bib Ears/Chrome ASCAP; 4l
Willie/Goda /Oozlefince, ASCAP).. 86 Under The GunC(Tavan!ula ASCAP) 42
3 Upside Down (Chic, BMI) v
SMB';J!"II)H To Glide (Diamond Zero. 0 Whip It (Devo/Nymph, BMI) 85
Take A Little Rhythm (Almo Wh‘(: il Be p‘;;f Fool Tonight (Buzz
eiten )
ASCAP) 15 why Not Me (Flowering Stone
Take Your Time (Avant Garde United Artists, ASCAP/Whitsett
ASCAP) 5 Churchill, BMI)
The Legend Of Wooley Swamp (Hat Xanadu (Jet/Enart, BMI)
Band, BMI) 63 Years From Now (Roger Cook/Cook
The Rose (In Dispute) 83 House, BMI)
The Royal Mile (Screen Gems EMI You Better Run (Downtown,
BMI) 79 ASCAP). a2
Thunder And Lightning, Chicago "':SCL:“{‘FC““ Me Blue (Special, -
(Little Sacha/Street Sense, )
ASCAP) 76 Vr_\: élcl;c;)nmp ny Me (Gear e
‘"E?, of roa.'al The Line (TRO , You're Supposed To Keep Your
esice. BMI) Love For Me (Jobete/Black Bull
Treasure (Rodsongs, BMI) 73 ASCAP) 40

True Love Ways (Wren, BMI/MPL,
ASCAP) o

of Billboard.

You're The Only Woman (Rubicon,
BMI)
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General News

THE ALLMAN BROTHERS
BAND-Reach For The Sky, Arista
AL9535. Produced by the Allman
Brothers, Mike Lawler & Johnny
Cobb."

It’s been a while since we had an
Allman Brothers album like this one
to toss on the turntable. Solo albums
by various Allman factions we've
had, but nothing that measured up
to this latest package.

“Reach For The Sky” is more than
a comeback album. It’s a triumph
for a band many feit would never
record again .. . a band that has ex-
perienced ecstatic reviews and cel-
lar-high lows and still survived. Far
from breaking up. the Allman
Brothers Band has loaded both bar-
rels of its essential Southern sound
in a round of supercharged ammu-
nition and let it rip.

Part of the credit for “*Reach For
the Sky’s” success is due copro-
ducers Mike Lawler and Johnny
Cobb., two Nashville musicians who
understand the importance of har-
nessing the Allmans’ considerable
raucous energy and leashing itinto a
more commercial stringency.

The result? A highly appealing LP
that stares Top 40 right in the eye
and gives up nothing in technique or
originality. It’s got the excitement of
“Brothers And Sisters.” a slew of
new self-penned songs and some in-
teresting and different studio effects.

The combination of the Allmans
with Lawler and Cobb (who also
play synthesizers and keyboards on
this project) infuses a redoubled in-
tensity and clean-cut refinement to
the group’s sound. bearing out the
axiom that less is often more.

The unbridled energy that
breathed life into Capricorn Rec-
ords and made “Southern boogie”
an elevated art form is evident from
the first cut on side one. It's a “Ram-
blin” Man” styled kicker titled “Hell
& High Water” (written by Dickey
Betts), with Gregg and Dickey trad-
ing lead vocals and Nashville singer
Thomas Cain throwing in back-
ground harmonies.

“Mystery Woman™ settles easily
into its uptown r&b groove with au-
thor Gregg Allman singing, Cobbon
harmonies and grand piano. Dan
Toler and Betts alternating on lead
guitar and a smoky warmth smol-
dering within the song.

Closeup

Queing up next is a six-minute in-
strumental—the only one of its kind
on the LP—intriguingly titled “From
The Madness Of The West.” It an-
swers any lingering doubts about

p
! W . 5
" ~X

Dickie Betts and Gregg Allman.

how tight the band is playing these
days. Powerful jolts of percussion
course through the track. sparked by
double lead guitars, delicate synthe-
sizer fills and a rousing swap-off from
Butch Trucks, Jaimoe Johnson and
Mark Morris on drums. IUs a fluid
and sparkling musical interlude.

Back to basics again as Betts’ in-
famous slide guitar snakes an intro
to “I've Got A Right To Be Wrong.”
another high-energy number with
obvious commercial potential in its
stars. There’s a nice '60s-rock feel
and a clean punch to this one.

Side two works as well as the first
with equally strong material. “An-
geline,” the LP’s first single. was
written by Betts. Lawler and Cobb,
and it’s a Southern rocker from the
word go. The song explodes with
Lawler doubling up parts on his
Arp. Betts’ distinctive electric leads,
plenty of keyboards and a gutsy All-
man-Cobb vocal.

“Famous Last Words™ and “Keep
On Keepin’ On” take their cues from
Gregg’s naturally gravel-pitted vo-
cals. whipping themselves into
spunky sizzlers with red-hot energy.
Stinging instrumental textures and
hard-hitting drums nail down both
these dynamic numbers in tradi-
tional Allman Brothers style.

The album winds down with a
lovely and unusual musical journey,
“So Long.” Allman can be most ef-
fective when husking an impas-
sioned lyric; here. the mood’s inten-
sified by an arrangement which ebbs
and flows with surprising delicacy
and orchestrated fragility.

If “Reach For The Sky” is an indi-
cation of what’s ahead. the Allman
Brothers Band is back to stay with a
new gleam in its eye and a fresh per-
spective toits music.  KIP KIRBY

WEA Worldwide System

® Continued from page 3

The WEA plan also calls upon
artists as fully fledged “*person-
alities.” Marc Exiga, marketing
manager at WEA Filipacchi in
France, notes. “In this market, it
takes more than a good single to sell
a soundtrack.

“When clips from "The Rose’ were
shown on tv, it did a lot for sound-
track sales because people then
identified more closely with Bette
Midler as a personality.”

In a similar vein are plans for
John Belushi and Dan Aykroyd to
hold a press conference in London
when “The Blues Brothers” opens in
October. The pair’s characterization
of blues musicians is little-known in
the U.K.. because NBC-TV’s “Sat-
urday Night Live” has not aired
there.

Film title changes for linguistic
reasons also present problems for
WEA International affiliates. David
Evans, a label manager at WEA
Germany. cites cases where the
movie title is changed but the sound-
track retains that title. “In such in-
stances, we have to promote twice as
hard to retain identification between
the record and the film.”

In several cases, WEA Inter-

national has promoted .soundtrack
product on its own merits. rather
than as connected to the film.

Korvettes Credit

® Continued from page 9

dise already shipped. while others
are claiming the return of discounts
usually awarded for prompt pay-
ment.

While some suppliers are known
to have made their credit requests by
letter. another states that a similar
stand has been taken in verbal com-
munication with “responsible pay-
able people” at Korvettes.

Before Korvettes parent, Agache-
Willot. disengaged itself from an in-
stitutional lender plan conveyed by
Joseph Ris, music vendors, among
others. had been assured that past
due accounts would be paid within
120 days and current debts would be
satisfied “promptly.” .

But, as matters stood late last
week. the institutional lenders were
still waiting for approval by the
Agache-Willot board and the
French Government of a new plan
and the hardened stand by music
creditors was not likely to be soft-
ened in the near future.

LLifeIinesJ

Births

Boy, Jeffrey Louis, to Beth and
Rick Bloom Aug. 9 in Los Angeles.
Father is an independent talent agent
handling Roach and the Busboys.

Marriages

Steve Levine, self-titled “assistant
reigning looney” at Berserkley Rec-
ords, to Josie Ingber Aug. 10 in Los
Angeles.

X X x

Donna McCool, assistant to pro-
ducer Larry Butler, to Harold Lee,
engineer and director of operations
for Sound Emporium Studios in
Nashville, in Las Vegas July 15.

Deaths

John Sebastian, 65, classical har-
monica player and father of folk-rock
musician John B. Sebastian, at his
home near Perigord, France. Among
his recordings were albums for Decca
and Columbia.

* * *

Harold Adamson, 73, veteran
ASCAP member who composed lyr-
ics for numerous hit songs, Aug. 17 in
Los Angeles. Among his hits are
“Around The World In 80 Days,”
“Ferryboat Serenade,” “You’re A
Sweetheart,” “I Couldn’t Sleep A
Wink Last Night,” “A Lovely Way
To Spend An Evening” and “Coming
In On A Wing And A Prayer.” His
songs were featured in many motion
pictures and Broadway musicals. He
is survived by his widow, Gretchen; a
daughter, a stepson and a grandson.

* * *

George Jordan Sr., 62, bass player,
in Ft. Lauderdale, Fla., Aug. 8. He
led several jazz groups in the South
through the years.

Taylor Divulges Major BMA

® Continued from page 37

rector at WWRL-AM. vice president
of communications; and Rod
McGrew. president of Unlimited
Gold Records. vice president of
recording.

Taylor acknowledges that the
weakest division of the Black Music
Assn. is its communications area.
*“We have so far been unable to pen-
etrate the DJs we need to make this
division viable. However. we are
planning to aggressively do so.”

The new president has created a
general steering committee (phase
two) for the organization comprised
of members of the board of directors
and advisory board.

Committee members from the
board of directors are: Ewart Abner,
music industry consultant; Larkin
Arnold. senior vice president at
Arista; Dave Lieberman. chairman
of Lieberman Enterprises; George
Schiffer. president of Corporate Af-
fairs Ltd.; Jim Tyrrell, president of
T-Electric Records; Kenny Gamble.
chairman of Philadelphia Inter-
national Records and founder and
chairperson of the Black Music
Assn.; Ed Wright. president of GEI
Communications and cofounder
and cochairperson of the associ-
ations and Taylor, vice president
and general manager of divisional
affairs at CBS Records.

Advisory board members are:
Jerry Moss. chairman of A&M Rec-
ords; Bob Siner, president, MCA
Records; Bruce Lundvall, president.

Bonanza Of Heavy
Albums On the Way

® Continued from page |

spite the fact that this concentration
of top product in one quarter is com-
monly believed to be the cause of
some of the industry’s troubles.

Superstars with studio albums ex-
pected this fall include such plati-
num candidates as Bruce Spring
steen (now definitely set for Sep
tember), Stevie Wonder, Barry
Manilow. Barbra Streisand. Earth,
Wind & Fire, Cheap Trick, the Jack-
sons. Foreigner, Neil Young.
Blondie, Jethro Tull. Elvis Costello,
Yes, Rickie Lee Jones, Rufus, Kan-
sas and Jimmy Buffett.

As usual. a number of greatest hits
and live albums are sprinkled in the
holiday release schedules. Kenny
Rogers. Linda Ronstadt. Queen and
Anne Murray have studio “best of”
albums pegged for fall, as do such
other acts as Aerosmith, John Den-
ver, Boz Scaggs, Minnie Riperton,
the Doors, J. Geils, Emerson. Lake
& Palmer and Lou Reed.

In addition to the Eagles and Su-
pertramp, live collections are ex-
pected from Heat. Kenny Loggins,
the Blues Brothers. Joni Mitchell.
Dr. Hook. Roberta Flack & Peabo
Bryson, the late Donny Hathaway.
and Aretha Franklin (on her old la-
bel. Atlantic).

And, as usual. there are a number
of soundtrack projects in the year-
end releases. Neil Diamond is due in
November with his Capitol “Jazz
Singer” score: Bette Midler will
come in October with “Divine Mad-
ness.”

In addition to the albums an-
nounced as definitely or likely set
are such perennial “possibles” as the
latest from Meat Loaf and the Steve
Miller Band. Cleveland Inter-
national still awaits Meat Loaf’s fol-
lowup to October 1977’s “Bat Out Of
Hell;” Capitol has been waiting five
months longer for Miller’s followup
to “Book Of Dreams.”

CBS Records Division: attorney Da-
vid Franklin: Mo Ostin. chairman of
the board. Warner Bros. Records;
Robert Summer, president. RCA
Records; Irwin Steinberg. chairman
PolyGram Record Operations. U.S.;
Joe Cohen. executive director of the
National Assn. of Recording Mer-
chandisers; Joe Smith, chairman of
Elektra/Asylum. Stan Gortikov,
president of the RIAA, and Bob Os-
tin.

“We now have equal representa-
tion on both the East and West
Coasts.” says Taylor. This new struc-
ture is designed not only to have the
best people but to have equal bal-
ance on both coasts.

“If we call an advisory board
meeting we can’t expect East Coast
people to go to the West Coast. This
way we’ll have a large number of
each group on both coasts and we’re
able to have productive meetings
without having people travel across
country.”

Scholarships are another area
Taylor plans to boost. “We do have
scholarship money. The organiza-
tion has $12.500 and this is an area
where I am confident we can raise as
much money as necessary. I’'m look-
ing to secure a minimum of $5.000
from our major corporations so that
we can offer four or five major
scholarships a year.

“l have already contacted Fisk
and Howard Universities. The first
scholarships will be to black schools.
We know that most black colleges
are in serious financial trouble.
We’re even considering-a chair at

T ————
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A management source connected
to Billy Joel last week rated the cdids
of a double live album hefore
Christmas by CBS top act at fi}-4{)
against.” Joel’s next project could b«
a live album. a studio album or no
album at all.”

Bruce Springsteen’s followup 1w
*“Darkness On The Edge Of Town™
had long been on the “possiblc" list;
only late last week was it given a firm
September release date. It is now
being digitally mixed,

Two of CBS’ big guns for the fall
are anticipated in part because of
their interesting producer-artist
pairings. Barbra Streisand’s
“Guilty,” due on Columbia in early
September. is produced by Barry
Gibb, Karl Richardson and Albhy
Galuten; Cheap Trick’s “All Shook
Up.” expected on Epic in early Sep-
tember. is produced by George Mar-
tn.

Other top Columbia projects in-
clude Crystal Gayle’s “These Days.”
due this week; an Elvis Costello al-
bum, produced by Costello and
Nick Lowe, in mid-September: a
Kenny Loggins single-disk live al-
bum. set for late September; Earth,
Wind & Fire’s double-disk studio
collection “Faces.” set for mid-Octo-
ber and “The Best Of Aerosmith,”
due in late October.

Epic projects are topped by Molly
Hatchet’s “Beatin’ The Odds.” due
momentarily; Steve Forbert’s “Little
Stevie Orbit.” Kansas’ “Audio-Vi-
sions,” and the Jacksons’
“Triumph,” all due in early Septem-
ber; and REO Speedwagon’s “‘High
Fidelity” and a double-disk live
Heart album, both set for late Octo-
ber. The Heart package will be split
evenly between the group’s hits and
new. previously uncut material.

Also on tap is the debut LP by
(Continued on page 94)

Switches

Howard and Fisk where we will
have at least one student at each
school each year. We may do the
same thing at some of the Ivy
League schools. but we’re serious
about our involvement.

“Women'’s programs are a major
concern of ours,” he continues. “One
of the biggest criticisms and right-
fully so, is that women are not well
represented in the Black Music
Assn.

“This is a top priority—we plan on
setting up with various experts in the
field programs to assist women in
corporate America. Not only will we
identify the problems but women
will be taught how to deal with these
problems.” Elaine Carter, who heads
up such a program in New York,
will work with the organization.

As for the organization’s new mi-
nority development program. Tay-
lor says:

“To this end we will set up train-
ing programs including business
and management; try (o get as many
companies, especially the majors, to
offer advanced degrees with the
company paying the full tuition as
well as the salary of the individual
until the student completes the
course.

“When I go to a record company,
I'm not going in tell them what’s
wrong. I'm going in to enhance their
bottom line and consequently to en-
hance all the blacks working in the
industry. With that in mind, one of
our major concerns must be in mi-
nority development.”
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‘TIMES SQUARE’ ALBUM

RSO Tests Antipirate Device

LOS ANGELES—RSO will test a
second anti-counterfeit system on
the release of its “Times Square”
soundtrack. The double-pocket al-
bum will employ the AGI safety
board. developed by Album Graph-
ics Inc.. a leading fabricator and
Continental Group. the packaging
conglomerate.

The jacket of the album will bear
a colored substance implanted be-
tween the coatings of paperboard.
which makes it virtually impossible
to duplicate since Continental is the

only one with the equipment to re-
produce it.

Since the release of the “Bee Gees
Greatest Hits™ last November. RSO
has been implementing a chemical
treatment process on all its pack-
aging which is invisible to the naked
eyc yctallows the label to detect if its
product is counterfeit.

The colored safety board system
that will be used on “Times Square™
is similar to the orange colored sub-
stance found on the paperboard of
the recently released LP by the Cars
on Elektra.

Bonanza Of Ailbums

® Continued from page 92

Meat Loaf writer/keyboardist Jim
Steinman. which was supposed to
have been released at the same time
as the long-awaited Meat Loaf al-
bum.

Warner Bros. is banking on the
Doobie Brothers’ “Onc Step
Closer.” due Sept. 17 and a Rod
Stewart album. due Oct. 29.

This week WB will issue Van
Morrison’s “Common Onc.” pro-
duced by Henry Lewy. On Sept. 24 it
will come with Neil Young’s
“Hawks And Doves” on Reprise.
Stephen Bishop's label debut “Rec
Cab To Manhattan.” produced by
Tommy LiPuma and Mike Manieri:
and Shaun Cassidy’s "Wasp,” and
Utopia's “Deface The Music.” both
produced by Todd Rundgren.

The Sept. 24 release also contains
the Sesame Street LP “In Har-
mony,” featuring the Doobie Broth-
ers. Carly Simon. James Taylor and
Bette Midler. Lucy Simon produced.

The Talking Heads' “Remain In
Light™ is due on Sire Oct. 8. while
Oct. 29 will see the release of Rickie
Lec Jones' second WB album and
George Harrison's latest for Dark
Horse.

In a highly unusual move. WB is
releasing an album by a key act the
day before Christmas: Bootsy Col-
lins’ soundtrack to “Ultra Wave.”
produced by Collins and George
Clinton.

Atlantic’s late August releases in-
clude Yes’ “Drama.” the Average
White Band’s *Vol. 8” and Donny
Hathaway’s “In Performance.”

Garv Numan’s “Telekon™ is sct
for September on Atco: Atlantic’s
October release is topped by the
Bette Midler soundtrack and live al-
bums by Aretha Franklin, Roberta
Flack and Peabo Bryson. Expected
in November: a Blues Brothers live
album and studio sets from For-
eigner. the Trammps and Sister
Sledge.

Elektra/Asylum’s big fall project
is an Eagles double live LP due near
Thanksgiving. which will be culled
from concert tapes cut from 1975 to
1980. The set may also include new.
previously unrcleased material. pos-
sibly cut in-studio for singles. The
group’s last four albums have cach
had at least five weeks at No. 1.

E/A will also have Joni Mitchell’s
double live “Shadows And Light”
Sept. 12 (her second such set follow-
ing 1974’s best-selling “Miles Of
Aisles”). the Doors” “Famous Radio
Songs™ Oct. 3. Grover Washington'’s
“Winelight” Oct. 10 and two greatest
hits compilations on Oct. 17: the first
ever by Quceen and volume two by
Linda Ronstadt.

Topping RCA’s September re-
lease are David Bowie’s **Scary
Monsters” and Evelyn “Cham-
pagne” King's “Call On Me.” plus
product by Shalamar. Lakeside and
Carrie Lucas on Solar and Instant
Funk on Salsoul. Ready for October
or November: “The Best Of John

Denver.” a single-disk career sum-
mary.

A&Ms fall release is spearheaded
by Supertramp’s double-live cffort
“Paris.” due Sept. 24. The $13.98 list
package is the band’s followup to
“Breakfast In America.” judged the
best selling album of 1979 by the
National Assn. of Recording Mer-
chandisers.

Also set by A&M for September is
the Police’s “Zenyatta Modatta.”
Due in October is Joe Jackson's
“Beat Crazy” and LPs from Pablo
Cruise and Rita Coolidge. A Peter
Frampton LP is also slated for some-
time this fall.

Assistance in preparing this story

provided by Irv Lichtman, Ed Harri-
son, Jean Williams, Doug Hall,
Richard M. Nusser and Roman Ko-
zak.

MCA pegs September releases for
albums by Spyro Gyra and Rupert
Holmes and November issue dates
for albums by Jimmy Buffett, Rufus
and Steve Cropper & friends.

Arista’s top pre-Christmas project
is a self-produced studio album by
Barry Manilow. who has hit the top
10 with his past seven LPs. Also ex-
pected from the label are Aretha
Franklin’s label debut “Aretha®™ on
Sept. 17. produced by Chuck Jack-
son and Arif Mardin: a double-disk
Lou Reed anthology on Oct. 15 and
a single-disk Outlaws LP produced
byv Ron Nevison.

Capitol's top prospect for the fall
scems to be the Neil Diamond
soundtrack. expected Nov. 10. the
same date it will issue “Minnie Rip-
crton’s Greatest Hits.” The label
pegs a Sept. 8 release for “Anne
Murray’s Greatest Hits.” Bob
Welch's “Man Overboard”™ and
"McGuinn/Hillman.” A Dr. Hook
live album is expected in October.

UA will issuc “Kenny Rogers’
Greatest Hits” Sept. 22. covering his
career from “Ruby. Don’t Take
Your Love To Town” in the First
Edition days to one cut (not two as
widely reported) produced by Li-
onel Richic of the Commodores.

Earl Klugh and Ronnie Laws are
due in November on UA.

EMI-America projects Sept. 8 re-
lease dates for Chff Richard’s “I'm
No Hero™ and Marty Balin’s “Rock
Justice.” billed as the original cast
album to the first rock music video
project.

The PolyGram East group is look-
ing to black product to carry it
through the rest of the year. Polydor
plans September releases for
Pcaches & Herb’s “Worth The
Weight” and an LP by Ray, Good-
man & Brown. Set by the label for
November are LPs by Gloria Gay-
nor. Isaac Hayes, Millie Jackson and
Roy Aycrs.

Phonogram/Mercury has set
Kool & the Gang (on De-Lite) for
Sept. 22. the same day it issues the
debut album by Kurtis Blow. featur-
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AMERICAN THEME—ASCAP composer Carman Moore conducts a rehearsal of his **American Them
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for performance at Gracie Mansion in New York for a White House cabinet dinner hosted by Mayor Ed Koch during the
Democratic Convention week.

Reports of Los Angeles’ Top 40 KHJ-AM changing to
a country format as early as Scpt. 1 were running rampant
last week, although at presstime the station was still rock-
ing. Adding to the speculation was the resignation of pro-
gram director Chuck Martin after 18 months on the job.
Although there was no confirmation of such a switch from
either RKO or the station, KHJ’s new general manager
Neil Rockofl says he is pointing the AM rocker in an
adult contemporary direction, but he’s waiting for re-
search to come in “from the field” before he makes a final
decision on format. Rockoff would not rule out the possi-
bility that KHJ might go country. He does say the station
would be aimed at a 25-49-year-old age group with no at-
tention to teens. Whatever changes are made in the con-
temporary format will now be directed by Charlie Cook,
who just arrived from WGBS-AM in Miami to take over
as program director. Cook used to work for Rockoff when
Rockoff was head of the Storer chain of stations. WGBS
is an adult contemporary station. KHJ morning man Rick
Dees is also in the dark about any changes in format, al-
though he did say “as practice I rode a horse in from Tar-
zana this morning.” Dees further notes that he thought he
saw a “Travolta mechanical bull in front of the station.”

More format changing: Mutual Broadcasting. after
more than a year’s unsuccessful effort to attract an au-
dience toits news and talk “Lifestyle” formaton WCFL-
AM Chicago. is going back to music and in the words of’
the station’s new general manager John Bibbs, going
back “to the old WCFL when it was the superstation in
town.”

WCFL dropped its Top 40 format and its ratings race
with ABC’s WLS-AM Chicago six years ago. The battle
between the two stations saw WLS morning man Larry
Lujack hired away to WCFL. For a time Lujack worked
a beautiful music format on WCFL before rejoining
WLS. Local observers will now wonder if Bibbs will lure
Lujack away again. Mutual purchased the station a little
more than a vear ago. Bibbs, who just joined Mutual
from NBC’s WMAQ-AM Chicago, has named Mutual’s
WHN-AM New York program director Ed Salamon as
programming consultant. Bibbs is expected to name a
program director and disk jockey lineup shortly.

Jingle Bells: Christmas is still four months away. yet
Motown isn’t wasting any time releasing The Tempta-
tions’ “Give Love At Christmas.” Speaking of Motown,
the label reportedly let go an unspecified number of per-
sonnel Friday (15).

How’s the recession affecting L.A. attorneys? If Jay
Cooper’s firm is an indication. they’re holding up well.
Comments Cooper: “We're busy getting people out of
deals as well as getting them into them.™ . . . Tighter secu-
rity. better scating and improved crowd controls are ex-
pected at future rock concerts in Toronto following a riot
Tuesday (19) by 1.400 fans after Alice Cooper cancelled

ing the top five r&b hit, “The
Breaks.” The Bar Kays® “As One™ is
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his concert at the Canadian National Exhibition grand-
stand at the last minute. According to Cooper’s road
manager. Damion Bragdon. the rock star was “as sick as
I've ever seen him” when he boarded a flight from New
York 1o Toronto.

Winterland. the 5.400-scat former rock palace in San
Francisco will be demolished within a year and replaced
by a mix of residential and commercial property. ... At-
torneys for Kenny Rogers have filed a federal copyright
and trademark infringement suit against a Schaumberg,
Ill.. company, which they charge with supplying boot-
legged T-shirts and other souvenir items to Midwest ven-
dors. Rogers has his own in-house merchandising arm.

Members of the L.A. chapter of NARAS will partici-
pate in the group's second annual tennis tournament
Sept. 7 at the Tennis Station courts on Van Nuys Blvd.
Deadline for entries is Aug. 29. ... Sharon Weisz says
Fleetwood Mac is not breaking up, despite persistent ru-
mors to the countrary. After 12 months of intense touring,
she says, the band is taking several months of vaca-
tion, but it will be back in the studio in January to
record its followup to “Tusk.” Meantime. Stevie Nicks is
set to begin cutting her first solo album in October for
Paul Fishkin’s Modern Records. with which she signed
nearly two ycars ago.

Bette Midler will be Johnny Carson’s special guest
Sept. 16 when “The Tonight Show” shrinks from 90 to 60
minutes. It marks Midler’s first spot on the show since
1973. ... Chic will be musical guests on the Miss Amer-
ica pageant Sept. |.singing “Good Times™ and its hit for
Diana Ross. “Upside Down.” It’s all part of updating the
pageant’s image.

“Urban Cowboy” is taking dead aim at “Saturday
Night Fever’s” record of putting seven singles in the Hot
100. Five “Urban” hits have charted thus far. and three
more are expected soon. Anne Murray’s “Could I Have
This Dance” has just been issucd and disks by Bonnie
Raitt and }immy Buffeut are due in the next couple
weeks. . . . United Artists will reportedly become the first
U.S. record company to offer a new album by a major
recording artist via direct mail-order when it releases
“Kenny Rogers’ Greatest Hits” LP in September. The al-
bum will be available through retail outlets as well. The
label plans to add staff personnel to handle requests.

After weeks of suspense. David Geffen has decided to
name his new label Geffen Records. ... Take Home
Tunes. the Original Cast Records division which special-
izes in making cast albums of scores of unsuccessful
shows that can’t find a major label home, will market the
1980 revival of the 1920 Rodgers & Hart Columbia
Univ. varsity show “Fly With Me.” Audiofidelity Enter-
prises has made a worldwide distribution agreement
with the Strata-East jazz label.

AFM Halts Overseas Film Scoring

due Oct. 6: a Con Funk Shun LP is
duc in November.

Casablanca’s top fall project
could be Lipps Inc.’s “Pucker Up.”
due Sept. 9. Expected in the same re-
lease: Nick Gilder’s label debut
“Rock America™ and ex-Kiss mem-
ber Peter Criss’ “By Myself.” Due in
October: Captain & Tennillc’s
“Keepin® Our Love Warm™ and a
new LP from Cameo.

RSO has the double-disk sound-
track to “Times Square™ for Septem-
ber and albums from Linda Clifford
and Irene Cara for October and No-
vember, respectively.
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LOS ANGELES--The pledges of
support which the American Feder-
ation of Musicians earned from the
British, Australian and Mexican
Musicians Unions as well as the 32-
nation International Federation of
Musicians (Billboard, Aug. 23. 1980)
resulted in work stoppages last week
on several film and television proj-
ects which had been taken abroad
for scoring.

The British Musicians Union
halted a session in which an orches-
tra was scoring an episode of ABC-
TV's “The Love Boat.” It was a reci-
procal move: earlier this year the

AFM honored the British union’s
strike against the BBC. The British
union also halted sessions for the
20th Century-Fox film “Nine To
Five:” the French union was being
lobbied last week to head off Para-
mount’s reported plans to have the
tv film “Act Of Love™ scored there.

The AFM had other goods news
last week: a resumption in negotia-
tions Thursday (21) after a three-
week breakoff between the striking
Screen Actors Guild and the Assn.
of Motion Picture and Television
Producers.
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ZURICH Hallenstadion 30 May *DORTMUND Westfalenhalle 13June  BARCELONA Plaza de Toros 38 June
MUNICH FESTIVAL Olympic 1 June HAMBURG Emst Merck Halle 14 June Monumental
Horse Riding Stadium 0SL0 Drammenshallen 16 June *NANTES Palais de la Beaujoire 2 July
*GRENOBLE Palais des Sports 3 June *STOCKHOLM Grona Lund 17 June *PARIS Le Bourget 3 July
DIJON Parc des Sports 4 June COPENHAGEN Forum 18 June DUBLIN Dalymount Park 6 July
COLOGNE Sporthalle 6 June *BERLIN Waldbuehne 20 June BRIGHTOM Centre 8-9 July
*LONDON Crystal Palace "~ 7 June KASSEL Eissporthalle 21 June GLASGOW Apollo 18-11 July
Garden Party *BRUSSELS Forest National 22 June DEESIDE Leisure Centre 12 July
KAISERSLAUTERN FESTIVAL 8 June ROTTERDAM Ahoy 23 June STAFFORD Bingley Halt 13 July
1 R:;tz;ll;:;rg S':adium LILLE Grand Palais 24 June
B Hall Rhenus 9 June *TOULON Stade Mayol 26 June .
ORLEANS Parc des Expositions 10June  *MILAN San Siro Stadium z7une “Record Breaking Attendance,
BORDEAUX Hall Expositions 11June  *TURIN Stadio Communale 28June  ALL SHOWS S.R.O.
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WBS 4951
PRODUCED BY PHIL RAMONE
AND PAUL SIMON
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