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is virtually non-existent at the AOR level.

‘z“lhal isn’t purist rock.

LOS ANGELES—Has AOR radio become lily-white?

While for the most part program directors around the U.S.
8 reply that black-oricnted music doesn’t fit the AOR formatand
skin color has nothing to do with its programming, black music

Although progressive FM radio was weaned on the carly
§2 rock’n’roll sounds of Chuck Berry, Little Richard and later Jimi
Hendrix (still a staple at most AOR stations), today, the lines of
demarcation have been drawn which have climinated anything

By ED HARRISON

Reasons for the ban of black-oriented product vary. vet each
program dircctor denics that racism in any form exisis.

Perhaps the biggest reason for current anti-black sentiments
is the correlation between black music and disco which caused
a great deal of negative feelings with rock audiences.

“In the last 24 months we went through the disco destruction
and there was a definite split in factions when disco became
popular and competitive with AOR,” says Ernesto Gladden,
program director of KPRI-FM in San Dicgo.

“Color scemed to disappear from rock’n’roll. Blacks grav-
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AOR: th;;; ‘Have the Black Sounds: C;‘-one?

itated to the disco sound. Because of the tension between AOR
and disco, there's been a lily-white AOR approach. It's the by-
product of what happens when two forms of music collide.”
savs Gladden.

Says Dave Lang. program director of WDVE-FM in Pits-
burgh: “The audicnce that has sclected our station is mostly
white. We've found they also listen to other stations that play
more black artists. The problem is thzt a lot of people confuse.

disco and black music. (Continued on page 32 §
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MCA Studies Its Independent Promoters’ Expenditures
Superstars Spurring Sales Spurt

By ROMAN KOZAK

By JEAN WILLIAMS

LOS ANGELES—MCA Inc. is studying the
financial dealings of some of its independent
promotion men.

The investigation, spearheaded by Gene
Froelich, head of the MCA Music Group. calls
for documentation by the freelance promotion
representatives of their expenditures.

Promo reps reaction: page 3;
labels’ posture page 3.

This information comes to light following
the decision by the Warner Communications’

NEW YORK —While nobody is saying that
the recession is over. U.S. retailers are expect-
ing a merry Christmas shopping season this
year, which in many places has already begun.
a survey of top retail chains indicates.

Sales have been bolstered by unusually hot
product, and there is more to come.

“We are encouraged. For every week since
Oct. | we have shown a consistent 20% in-
crease, compared with only a 5% increase for

Record Bar chain with outlets in 38 states.

But other retailers, while expecting a good
Christmas. are still finding the market spotty.

“This has been a year of no sense.” says
Evan Lasky. president of the 95-store Budget
Tapes & Records chain that serves 50 markets
in Western U.S. It is kind of interesting, but
for a couple of weeks before the clection
people were sitting on their hands. especially
in blue collar areas.

INDUSTRY AWAITS
ELECTION IMPACT

By GEORGE KOPP

NEW YORK-The conservative tide that
swept Ronald Reagan into office Tuesday (4)
may yet impact on the domestic music busi-
ness.

Most label heads feel it is inappropriate for
them to comment on the results of the clection
and how it will affect the U.S. industry.

But Reagan’s victory raises several ques-
tions for the industry. particularly in its deal-

NEWSPAPER

labels to ban the use of independent promo-

; “But in the last three months, people defi-
tion people.

the same period last year.” says Ralph King,
(Continued on page 51)

vice president of marketing for the 107-store

Consult Justice Dept. In License Case

By JEAN CALLAHAN

WASHINGTON-—Before the Supreme Court decides whether to take up
the casc of CBS versus ASCAP for a second hearing, it is asking the Justice
Dept. for its opinion on whether blanket music licensing violates U.S. antitrust
laws.

The Justice Dept. Monday (3). was invited to file a brief in this case which
came back to the High Court in August when CBS petitioned for a sccond rul-
ing.

This 1 i-year-old dispute came before the Supreme Court for the first time in
Aprl 1979. (Continued on page 66)

RCA Restructures Globally

By IRV LICHTMAN

NEW YORK—RCA Records says it’s addressing itself 1o “'slower growth”
for the industry on the international level with a global realignment of the
company. ;

“We're addressing ourselves (o the problems of slower growth by delegating “
responsibilities to creative record people as opposed to administrative man-
agement people.” comments Bob Summer. president of the label.

This translates to a more direct “hands-on” operation whereby managers of
RCA international operations stay closer to the scene of local activity.

(Continued on page 66)

ings with Congress.  (Continued on page 60)

(Continued on page 14}

LOVE MONSTERS,” truly the Jnly album of its kind! Retailers BE-A-
WARE for only you can put this abum in your store. As many children as
there are, that's how many albums you'll sell! Order for all the hittle mon-
sters in your city. Details page 97. Little Monster Records LMR 6606.

(Advertisement)

The Dramatics are back, offering a stylish new album the way only they
can—THE DRAMATIC WAY. Built upon layers of high energy, strong melo-
dies and classic harmonies, THE DRAMATIC WAY, on MCA Records, dis-
plays the ever present musical depth of one of today's most popular vocai
groups. It features “You're The Best Thing In My Life” and the hit single

“Get It.” (Advertisement)
(Advertisement)
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General News

independent record promoters sur-
veyed believe that their layoff by the
Warner Communications labels is
just a temporary situation and are
confident they’ll be back on retainer
by the beginning of the new year.

Each of those contacted feels that
economics of the industry weighed
most prominently in WCI’s decision
to go without the services of inde-
pendents.

Thus far, no independents have
been notified by other labels that
they would be following suit.

“I hope it doesn't escalate.” says
New York-based Herb Rosen who
lost Elektra as an account. “Every-
one needs promotion and the best
ones are the independents. It's a sign

LOS ANGELES—A number of

of the times. The cost factor has gone
up tremendously.”

Aithough he’s lost the Elektra ac-
count “temporarily,” Rosen also is
on retainer at Polydor, Casablanca,
Mercury. De-Lite. Solar. Fantasy,
EMI-America, Boardwalk and RSO.

“If all the majors dumped all in-
dependents, I believe they’d be back
in due time because companies
won't fare as well,” he says.

The last record Rosen worked for
Elcktra was the Pointer Sisters’
“Could 1 Be Dreaming” which he
claims was added to WABC-AM in
New York last week.

Washington, D.C.-based Joe Cash
expresses disappointment in losing
Warner Bros. and although he’s not
happy about it, he understands that

By ED HARRISON

economics played the key role. Cash
had been working all Warner Bros.
and Geffen product.

In addition to Warner Bros., Cash
is still employed by Arista. A&M,
Capitol. Polydor. RCA and RSO.

Cash believes there are *too
many” independents in the street, a
resuft of record company layofts
which saw many former label pro-
motion pcople turn independent.

Cash. like others contacted. denies
the fees independents charge for
their services are exorbitant. He
claims the fees aren’t anywhere near
the six figures stated in last week’s is-
sue. “It gave the impression that all
these guys arc making that kind of
money,” he says.

A major East Coast promotion

-Ex-WCI Indie Promoters Remaining

rep. who wants to remain
anonymous, believes that the inde-
pendent promo cut was strictly
budgetary. Although he’s no longer
working Warner Bros. product. he’s
still on retainer at Atlantic/Atco and
doing special projects for Elektra,
and has lost no other accounts.

“I believe that with the new year
we’ll be back although the money
might not be as big as it was.” he
says.

“It’s happened before losing ac-
counts at certain times of the year.”
explains New York-based Barry
Resnick. who has lost Warner Bros.
but is still on retainer by Capitol.
Chrysalis, Motown, Columbia and
other major companies.

“I'm looking forward to doing

saying. “I've never seen money like

states: “Warner Bros. did what was

Hopeful-

business with Warner Bros. again,
hopefully around the first of the
year,” says Resnick.

Boston-based Jerry Brenner. in
the market for 16 years and also on
retainer by most of the major labels,
says he was told the cut was strictly a
budgetary move. He too, is still
working Atantic/Atco product and
had been working the Kings LP for
Elektra until last week.

Brenner refutes the large sums of
money being paid to independents

that.”
Joe lIsgro. based in Los Angeles.

right for the company,” even though
(Continued on page 58)

Jukeboxes
‘Endangered,
Survey Says

By ALAN PENCHANSKY
CHICAGO—A new survey, show-

WCI Is Alone; Other
Labels Deny They’ll
Kill Indie Promotion

LOS ANGELES—No other major labels at this time are planning to follow
Warner Communications’ lead by letting go independent promotion represen-
tatives. Promotion heads and label presidents believe that the need for their

ing the U.S. jukebox machine count
approximately 100,000 below previ-
ous estimates. is being used by juke-
box operators to battle copyright in-
terests.

The research claims today’s U.S.
jukebox population is between
251,000 and 388.000 units. Previous
estimates of jukebox industry size
have placed the total at between
400,000 and 500.000.

It's estimated 150 singles are pur-
chased annually for each box.

‘The new data represents the first
time the Amusement and Music Op-
erators Assn. has prepared a quan-
titive industry study. In citing the
numerical decline, operators want to
force back any increase in the $8 an-
nual jukebox copyright royalty fee.

“We do know that there has been
a decline in the number of juke-
boxes.” affirms Leo Droste. incom-

(Continued on page 66)

U.S. High Court
Hears Arguments
On Air Formats

By JEAN CALLAHAN

WASHINGTON—The US. Su-
preme Court heard arguments Mon-
day (3) in the WNCN-FM Listeners’
Guild case. which concerns the
propriety of the Federal Communi-
cations Commission’s involvement
in regulating radio formats.

Attorneys’ pleas were interrupted
frequently by the Supreme Court
justices whose questions suggested
concern with broadcasters’ rights to
run their businesses without exces-
sive government intervention.

Public interest group proponents
who packed the spectators benches
expressed fears that the court would
overturn the 1979 Appeals Court de-
cision requiring the FCC to respond
to listener groups’ complaints that a
broadcaster’s format switch might
mean the loss of a “unique” radio
format in a particular community.

“I thought Kriss (WNCN Listen-
ers’ Guild attorney Kristen Booth
Glen) argued well.,” said UCLA
communications professor Charlie
Firestone. “I thought she argued
better than her opponents. But then
I support her argument.”

Arguing for the government, FCC

(Continued on page 23)

N

ARTS & POLITICS—Steve Marriott, left, and Bobby Tench, right, of Humble
Pie join Aerosmith’s Steven Tyler ohstage at the Lexington Arts Center in
New York, site of ‘‘America Live,’’ a live 90-minute election eve telecast on 20
AOR radio stations, designed to get rock fans to vote. The public service pro-
gram, produced by Contemporary Communications, is the first in a series of
such shows. To be released as an LP by CBS, the debut show also featured
Don McLean, Richie Havens, the Shirts, Felix Cavalieri, Elliott Murphy, and
other guest artists.

New Dan LP Bows $9.98
MCA Superstar Product

LOS ANGELES—The release of
Steely Dan’s “Gaucho” on MCA
will mark the label’s highest priced
single album outside of a soundtrack
or cast LP.

According to Gene Froelich. head
of the MCA Music Group. the Steely
Dan album will herald the begin-
ning of future $9.98 superstar prod-
uct.

*“The album is one. if not the most
expensive we've had in terms of pro-
duction costs.” says Froelich.
“We've scen no adverse impact at
$9.98.”

MCA has previously issued the
soundtracks of “Xanadu” and

“Smokey And The Bandit 2" at
$9.98.

Last week Capitol released Neil
Diamond’s “The Jazz Singer (Origi-
nal Songs From The Motion Pic-
ture),” a single pocket LP also for
$9.98.

In September at the Budget Tape
& Records meeting. MCA Distribut-
ing president Al Bergamo first pre-
dicted that the $9.98 list LP is on the
horizon shortly. But then he pre-
dicted it to become reality in 1981. It
now appears that the timetable has
been moved up and the industry 1s
on the verge of another price hike on
superstar product.

services is 100 great and that budget-
ary outlays for such services may not
have gotten out of hand.

Says RSO president Al Coury:
“We're not cutting back on inde-
pendents. We've always had a lim-
ited promotion staff anyway.

“I'm aware of WCI’s action and
it's something I’ve considered my-
self. Independents are an expensive
partof promotion and it’s gotten out
of hand in the last few months. I'll
make a decision in the next two
weeks,” says Coury.

“We have no plans whatsoever of
letting go our independent promo-
tion people.”” states Bruce Wendell.
Capitol’s vice president of promo-
tion. “Independents are an impor-
tant and valuable part of the indus-
try. Lhave no reason to let them go.”

Dick Williams, vice president of
promotion at EMI-Liberty. also has
no plans to discontinue working
with indies.

“They play an important role.” he
says. “So far none have gotten so far
into my budget that I couldn’t afford
their services.

Williams, who works with approx-
imately 10 independent promotion
reps. sees them as invaluable during
heavy release schedules. “When
you’re working a lot of singles, it can
be too much for the staff,” he says.

Comments Pat Pipolo. vice presi-
dent promotion at MCA: “I’ve never
had whatever troubles the other la-
bels have gotten into because of
spending too much money. I have a
full promotion staff and use inde-

pendents as support, not as an al-
ternative to accepted promotion
practices.

“Everyone needs help now and
then,” continues Pipolo, “but other
things go inte promotion beside get-
ting records on playlists.

“And I find itinsulting when any-
one implies that independents are
more qualified than my own staff.”

A CEBS Records spokesman says
“Absolutely no comment,” adding
“we dce not follow the lead of
Warner Bros. or any other label.”

A spckesman for RCA claims the
label has no plans to eliminate its
use of independent promotion men,
while a spokesman for PolyGram
says there may be “"some culling
back for economic reasons” and that
the company was “certainly study-
ing the whole thing. It’s a pretty sen-
sitive issue.”

According to independent promo-
tion representatives. none of the re-
maining labels have indicated to
them that they would be following
WCT’s lead.

The news of WCI’s severing its
business ties with independents
caught many in the industry by sur-
prise. although there had been hints
of some concern among upper ech-
clon executives at several labels
about the rising costs of using free-
lancers. Caught in the middle are
those freelancers whose costs are
reasonable and who have no rela-
tionship with the high ticket individ-
uals whose fees are now being con-
sidered exhorbitant by some
managements. ED HARRISON

Supreme Court Leaves Artist’'s Control Power Murky

WASHINGTON—The U.S. Su-
preme Court’s decision not to hear
arguments about an artist’s control
over his name and likeness once he
dies, lcaves two lower court contra-
dictory rulings standing pat.

The High Court ruled Monday (3)
it was denying a hearing requested
by Factors Etc., Inc. in behalf of the
Elvis Presley estate to clarify the
matter for all artists. Also involved
in the petitton was Boxcar. a mer-
chandising firm owned by Presley
and his manager Tom Parker.

By stating “hearing denied.” the
High Court leaves the two contra-
dictory rulings as guidelines for
other artist’s estates.

Involved is a 1977 decision by the

Second District Court of Appeals
(New York. Vermont and Connecti-
cut) which ruled in an action that
Factors brought against a firm
catlled Pro Aris that Factors was
within its legal rights as the exclusive
merchandiser of Elvis Presley items
to halt Pro Arts from selling a Pres-
ley poster for which it did not have
the estate’s permission.

Also involved is a 1980 ruling by
the Sixth District Court of Appeals
(Tennessce. Ohio. Michigan and
Kentucky) which ruled that Factors
could not stop the Memphis Foun-
dations from selling a pewter statue
of Presley since it felt there was no
binding law which allowed an artist
to have his name and likeness passed
onto his heirs and assignecs.

Biliboard (ISSN 0006-2510) Vol. 92 No. 46 is published weekly by Billboard Pub-
lications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub-
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So according io Factors and Pres-
ley estate attorney Allan Browne in
Los Angeles. the High Court left
standing one rule in New York and
another in Tennessee.

“I believe the legal opinion of the
Federal Court of Appeals in New
York is more logical. persuasive and
firmly rooted in proper legal prin-
ciples,” Browne says. “The bulk of
states that haven’t decided this issue
will follow New York's lead.”

Browne points out Factors will
seck damages from Pro Arts for its
unauthorized sale of the Presley
poster since the New York court had
ruled that “the right of publicity is a
form of property that may be passed
onto heirs and assignees.”
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General News

U.K. Execs Ponder Record

Opinion Mixed, But They
All Look To Better Times

By NICK ROBERTSHAW

LONDON-—As the Christmas
sell-in proceeds. offering a tempo-
rary boost to U.K. disk sales, indus-
try chiefs here are asking themselves
when a permanent upturn can be ex-
pected, and wondering what lies in
store for the industry in the "80s.

Opinion is divided. EMI manag-
ing director Cliff Busby points to the
end of 1981 as perhaps the time
when *“‘some real improvement” can
be hoped for. PolyGram Leisure
chief David Fine believes the market
is bottoming out now and “the blea-
kest days may well be over.”

But Derek Green, managing di-
rector of A&M, currently Britain’s
most successful independent. says:
“I see no growth ahead. We’ll just
have to adjust to the smaller volume
available to us in the home market.

“Where 1 do see growth, though, is
in developing areas like the Middle

East, Africa and South America.
Fortunately. Britain is a creative
source for overseas markets and
that's where we have to look for ex-
pansion in the future.”

Some hope the emergence of a
striking new talent will precipitate
renewed growtr. Says Magnet Rec-
ords’ head Michael Levy: “At the
moment the industry lacks excite-
ment. But talent will come along to
create that special stimulus. Look at
the cinema industry: that went
through a terrible phase. then one or
two great films were made and the
industry came alive.”

Critics say the established music
business has lost its touch with a&r,
creating the vacuum a myriad of tiny
independent labels have moved in to
fill. Not surprisingly, that view is less
popular inside the record com-

(Continued on page 81)
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THE WINNER—Percussionist Ralph MacDonald accepts one of the National
Academy of Recording Arts And Sciences' most valuable player awards from
Roberta Flack at a ceremony sponsored by the New York chapter.

Pay TV And Home Video
Issue Stymies AFM Pact

By CARY DARLING

LOS ANGELES—The striking labor practices with the National

American Federation of Musicians Labor Relations Board.
are still reeling from the film pro- Though this comes as a blow to
ducers’ surprise introduction of the the union. there has been some posi-
pay television/home video issue into tive fallout. “If we had any dissen-
the negotiations. The AFM has filed ters. they’ve been eliminated.” states
charges with the National Labor Re- Crothers of musicians who were not
lations Board and talks have been sympathetic to the strike. “Many
postponed indefinitely. who wanted to settle are now upset.”
Crothers also says that support
and cooperation are coming from
foreign musicians in Belgium, Eng-
(Continued on page 9)

BOW SECTION
FOR VIDEO

LOS ANGELES-—Video will be-
come a new section in Billboard be-
ginning with next week’s issue.

The new section will coincide with
Biliboard’s second International
Video Music Conference slated for
Nov. 20-23 at the Sheraton Univer-
sal Hotel in North Hollywood.
There will also be a special section in
that issue devoted to the mushroom-
ing video market.

Billboard has been covering the
video industry for the last 10 years.
The new weekly section will track
events in the video industry world-
wide.

“It was a brand new issue.” states
Bob Crothers. AFM executive assist-
ant to president Victor Fuentealba.
“It has not been proposed or dis-
cussed. What their motive is, | have
no idea.”

Talks were suspended Oct. 29
when pay tv/home video was intro-
duced. Until that point, the three-
month-old musicians strike had
been over the payments for the reuse
of music in film and television pro-
ductions.

Producers are offering the AFM a
pay tv/video agreement which calls
for a 4.5% residual for original pay
tv programming sold to non-pay tv
but not for the market of origin. Pro-
ducers are refusing to agree to a set-
tlement which does not take into ac-
count the pay tv/video issue.

The AFM. stating that the reuse
issue and the pay tv/video issue
were to be dealt with separately, has
charged the producers with unfair

Industry’s Future

Pickwick’s
Rack Wing
Readjusting

By JOHN SIPPEL

LOS ANGELES—The an-
nounced break from retail has Pick-
wick’s rack division flexing its street
smarts.

Notes senior vice president Eric
Paulson:

“Where retail is centralizing, we
are decentralizing. Imminent and
continuing demographic shifts im-
pact immediately. Demographic
projections through 1990 emphasize
a diminishing family size.

“Over the next decade, our prime
target, the 25-10-44 age group in-
creases by 15 million. Median family
size will dip to 1.8 persons during
that time. Concurrent with the
mounting energy crunch, this forces
one-stop shopping at our racked de-
partments.

“Pickwick rack must fine-tune its
overall thrust to convert retail
square footage in host retail stores to
a contribution that is consistent with
their strategic direction. The goals
could be either profit margin. traffic
or image-building. depending on
the individual mass volume retailer
or mass merchandiser.”

The severance from retail enables
rack. based in separate quarters now
at 7600 Wayzata Blvd.. Golden Val-
ley. Minn., to buy, warehouse. ad-
minister and office autonomously.
The separation, Pickwick execs
Paulson and Jim Lara both feel, en-
ables them to tailor more distinc-
tively to the needs of individual
chains and stores within the chain.
Says Paulson: “Go into a Sears.
K-Mart. Target or JC Penney depart-
ment. They no longer look alike.
Dean Lindbloom, responsible for
store design and fixturing, annually

(Cominued on page 66)
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Record Companies
A realignment at RCA International has Adolfo Pine, who had headed
RCA’s South American operations from Rio de Janiero. Brazil. taking on ad-
ditional responsibilities for the Pacific region as well. He will be responsible
for RCA companies in Argentina. Brazil. Mexico, Japan and Australia as well
as Far East and Latin American licensing. Guiseppe Ornato, RCA Records
Europe vice president. maintains his duties
for Italy. France. Germany, Spain, Greal
Britain, Holland, Belgium and licensing for
the rest of the continent. Meanwhile. Mel II-
berman, division vice president. takes on re-
sponsibilities for African licensing. At RCA
Lid. U.K. Don Ellis becomes record division
managing director. He was formerly execu-
tive creative vice president for Motown Rec-
ords in Los Angeles and before that a&r vice
president at CBS. Also, Jack Craigo, who had been managing director of
RCA’s British operations. remains in London as a consultant for the firm. . ..
Larkin Arnold moves to CBS Records as black music a&r vice president and
general manager in New York. It is a new post which puts him in charge of
black-oriented acts on the Columbia. Epic and Portrait labels. He was at Arista
. Records where he was a senior vice presi-
dent. .. . Russ Shaw is upped at Riva Records
in New York to vice president of the Phono-
Gram-distributed label. He had been work-
ing in promotion for the label. ... Tom May
Sr., is retiring as A&M Recording Studio op-
erations director in Los Angeles. Don Hahn
takes over in his spot and continues as
recording engincer. Thomas B. May becomes
manager of the studios. He joined A&M in
1972 as a maintenance engineer. . . . June Wilder moves up at CBS Records to
customer merchandising associate director in New York. She was customer
merchandising manager. . . . Nick Maria takes over as national sales manager
of albums and tapes for Atlantic Records in New York. Maria formerly was
the label’s Northeast regional sales manager. . . . Joey Averback joins Elektra/
Asylum in Los Angeles as West Coast a&r
manager. He comes from Mike Post Produc-
tions. Inc., where he produced records for
several labels and became involved in a&r.
... Lydia Sarno is upped to artist develop-
ment manager at Chrysalis in Los Angeles
and Anne Chwat is promoted to artist devel-
opment coordinator. Sarno has been with the
firm for 2% years in artist development.
Chwat was in the department for two years. May
... Laurence Braverman joins Elcktra/Asylum in New York as as national col-
lege promotion representative. He was album promotion representative for his
area for Ampersand Magazine and. most recently, the national director of Side
One Creative Marketing in Los Angeles. . . . Dan Lienart is boosted to advertis-
ing and promotion vice president for Light Records and Lexicon, Music Inc. in
Woodland Hilis, Calif. He was creative serv-
R ices director.

Ornato

liberman Ellis

Arnold

Marketing

In a realignment of executive positions in
conjunction with Pickwick International’s
splitting up retail and wholesale operations
* into autonomous divisions. Jim Lara be-
k comes senior vice president and rack mer-

chandising manager; Eric Paulson becomes

rack sales and service senior vice president.
Both work under the direction of Jim Moran. Others assuming new corporate
titles for rackjobbing include thee divisional vice presidents: Bill Hall, San
Francisco: Arnie Gross, Minneapolis; and Herb Dorfman, Somerset, Mass.
They are responsible for the West, Central and East respectively.

Related Fields

Catherine French, chief operating officer
of the American Symphony Orchestra
¥ Leagucin Vienna. Va., is upped to executive

' vice president and chief executive officer of
the League. ... Regina Dantas joins CBS
Cable in New York as international manag-
ing director. She comes from Viacom where
she was sales international vice president. . . .
Nick Testa is now promotion marketing vice
president for Ben Scotti Promotions in Los
Angeles. Testa has worked with the firm since 1975. ... Alfred Monacella
moves to Home Box Office as West Coast programming director in Los An-
geles. He was supervisor of dramatic series development for Paramount Tele-
vision Productions and, recently. was series development director for Aaron
Spelling Productions. ... The home audio group of Jensen Sound Labora-
tories in Schiller Park, IIl. has three new regional sales managers. Nate Apfel-
baum, formerly national sales manager for KLH. is now Western regional saies
manager. Peter Konold, formerly Midwest regional sales manager for Tech-
nics. is now Central regional sales manager. Jack Smith, who was with Dynaco
as national sales manager, is now Eastern regional sales manager. At Pana-
sonic, in Secaucus, N.J.. Hisao Yamauchi has been made acting general man-
ager for the auto products division. He was assistant general manager of the
auto products division. Joe Shotoku becomes assistant general manager of the
corporate planning division. He was export manager for the MEI air condi-
tioning division. . . . George P. Petetin joins KM Laboratories in New York as

Hahn Braverman

Paulson

(Continued on page 100)
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AN ALBUM WITH SOMEONE FOR EVERYONE.

Charlie Daniels, Andy Williams, Hervé Villechaize,
Ellen Foley, Jimmy Hall and others join the Children of the World on
“The Time Is Now.”

This uniquz anthology is a record that the whole family can listen
to together.

The appezl of the Children, their music and their special guests is
niot limited to one age group, it is universal.

Anyone who is eager to hear an uplifting song will respond to it. So
don’t wait to order it. Don’t wait to play it.
“The Time Is Now.”

Children of the World in

“The Ti "
A special album with s ime Is Now.

PeCial guests. Featuring i‘“]hv.”

u.‘vhy.n The f"St c

hil

On Epic® - Cleveland Intemational T Records and Tzpes

Cleveland Intemational Records is a division of the ““Cleveland Entertainmert Company.”
PO. Box 783, Willoughby, OH 44094  (216) 9514993,

Egic, y are trademarks of CBS Inc. Produced by Steve Popovich and Bill cuszis. Executive Producer: Lennie Petze. glf?:r n‘nh:si 538 Madison Avenue, New York, NY 10022 (212 335-8630.
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Peaches Superstore
Slated For Chicago

CHICAGO-—Peaches Records
will have its first Illinois store by
early 1981, part of a new shopping
center on Chicago’s west side.

The new Peaches superstore will
occupy 11.000 square feet of space,
or about half of the L-shaped mall
center. Construction is continuing
on the building with a Dec. | open-
ing targeted.

Developers are supposedly con-
sidering the name Peaches for the
entire property. located at the busy
Hartem and North Ave. intersection.

Mathis On Cable

LOS ANGELES—Home Box Of-
fice will air “Johnny Mathis In Con-
cert” later this year from Royal Al-
bert Hall in London. Show reviews
his 24-year carcer.

The intersection, also the site of a
Sears store, divides Chicago and the
suburbs of Oak Park, River Forest
and Elmwood.

According to Coldwell Banker,
the Chicago realty firm leasing the
project, Peaches is in discussion for
additional Chicago locations. Cleve-
land and Milwaukee are other Mid-
west cities in which the Southern
California based chain operates.

“We have three other locations
that we're presently negotiating on
to put them in Chicago,” David
Bossy of Coldwell Banker says.

A representative of the Oak Park
Development Corp., a promoter of
commercial development in the sub-
urb. says completion of construction
before Christmas. as planned.
seemed unlikely.

RGH

Record Manufacturing Corp.

New York City’s
Only Record
Pressing Plant

QUALITY IS OUR PRIME
OBJECTIVE. IF IT'S
YOURS CALL US.

RECORD MANUFACTURING CORP

Cutting, Plating,
Labels, Jackets...

A FULL SERVICE COMPANY
750 Eighth Ave., New York, N.Y. 10036+(212) 354-4336

music of all

the best discounts

_ one stop music jobbing
“tull line of print music
publishers
WATS program (full time)
orders shipped within 48 hours
B monthly ‘pops’ bulletin
quarterly buyer's guide
dependable service and selection

Coast-to-Coast, contact the nearest. ..

Carl Fischer
Music Jobbers

OO RO T

“Music Jobbers to the World's Dealers”

Carl Fischer of Chicago
312 South Wabash Ave.
Chicago, Illinois 60604

(312) 427-6652

Walter Kane & Son
(Carl Fischer of New York) 1101 South Hope Street
54 Cooper Square
New York, NY 10003
(212) 777-2550

Carl Fischer of Los Angeles

Los Angeles, CA 90015
(213) 749-5227

General News

IDLE'S HOUR—Monty Python’s Eric Idle gets a star-studded hug after the

live Python show at the Hollywood Bowl. The show included material from
the “‘Contractual Obligation Album’ on Arista. The admirers, from the left,
are Penny Marshall, Carrie Fisher and Lauren Hutton.

UM Leasing Corp. Offers
150+ Master Recordings

NEW YORK—A master catalog
of at least 150 recordings by well-
known artists is being made avail-
able for tax shelter purposes by UM
Leasing Corp. of Port Jefferson.

According to Joe Mauceri. a
spokesman for the company, UM
Leasing Corp. has an option to pur-
chase these masters. which in turn
are leased to investors who wish to
take advantage of tax shelters write-
offs.

Mauceri notes that the firm’s ar-
rangement differs from traditional
recording tax shelters in that the
masters are leased rather than sold
to the investor (Billboard. Nov. 1.
1980). He says this approach “will
fly by the IRS.” based on a “favor-
able™ tax opinion by tax authority
John Bishop.

The company. Maucert adds. has
options to buy previously unavail-
able masters by such performers as
the Fifth Dimensson. Tony Orlando
& Dawn. Andy Williams, Jack
Jones, Chuck Mangione. the Plat-
ters, Isley Bros., Jamcs Taylor, Billy
Joel. Gladys Knight & the Pips and
Jerry Lee Lewis, among others.

For leasing purposes. these mas-
ters are grouped into three price cat-

ALL-FEMALE
BIG BAND
ROLLS IN L.A.

By DAVE DEXTER JR.

LOS ANGELES—A big band
here named Maiden Voyage, di-
rected by 34-year-old Ann Patter-
son, is doggedly attempting to revive
the all-female orchestra tradition
pioneered by Ada Leonard, Rita
Rio, the International Sweethearts
of Rhythm and Ina Ray Hutton
back in the 1930s and ’40s.

“We are observing our first birth-
day anniversary this week.” Patter-
son says. “IU’s a daily scuffle. but
there are 17 of us who believe we can
achieve our goal of making musi-
cally exciting records and helping
establish big bands again as box-
office champs.”

Patterson began her career as a
classical oboist at North Texas State
Univ. She’s only slightly aware of
the cra when all-female big bands
fared well as show business attrac-
tions. The lady groups played the
nation’s poshiest theatres and most
spacious ballrooms. Four radio net-
works aired their music on late night
beamings into all 48 states.

Playing lead alto saxophone and
doubling on soprano. Patterson

(Continued on page 56)
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egories; $230,000. $430.000 and
$650.000. A determination of each
category, Mauceri adds. has been
made by written appraisals by eval-
uators who Mauceri says have long
experience in the recording industry.

Mauceri. who notes that the in-
vestor takes the responsibility for the
production and marketing of the
masters. has been conducting semi-
nars on the company’s tax shelter
approach, the most recent being
held here Thursday (6) at the Jericho
Sound Studios.

He says the company expects to
cxceeded a projected purchase com-
mitment of $100 million dollars by
the end of the year.

December is considered a particu-
larly strong month for tax shelters, as
potential investors are better able to
evaluate their annual incomes and
which portions thereof to commit to
tax shelter situations.

UM Leasing Corp. is headed by
William B. Medins. president. Pcte
Bennett. a veteran music industry
promotion manager, is special con-
sultant.

Audiofidelity Inks
Gryphon Linkage

NEW YORK-—-Audiofidelity Rec-
ords and Gryphon Records have en-
tered into a long-term licensing deal
that will see the jazz-based label re-
main in the Audiofidelity fold “in
perpetuity” so long as active mer-
chandising is maintained.

The move is described as an au-
gury of Audiofidelity’s intent to di-
versify and broaden the repertoire
scope of the company now headed
by Dan Pugliese.

The new arrangement (for the
past year Audiofidelity has pressed
and distributed Gryphon) will also
permit Gryphon founder Norman
Schwartz to step up production of
new albums. He says at teast 10 new
titles will be produced a year.

Of the 17 albums in the Gryphon
catalog. feature attention is paid
such artists as Mel Torme, Lena
Horne, Michel Le Grand, Buddy
Rich and Cy Coleman. The label has
earned six Grammys over the years.

Rights to Schwartz’s productions
on the Skye label also are covered by
the deal and it is expected that
choice items chosen from the albums
in the catalog will be repackaged un-
der their new auspices.

DAVID WERCHEN, &sq

former Vice President, Business Affairs
and Director of Law for Phonogram/
Mercury Records

is now engaged in the
Representation of
Entertainers
and Athletes
with Law Offices at

150 East 58th St.
Suite 3000
New York, NY 10155
(212) 486-0535

O PRESSING

HIGH QUALITY
Mastering — Plating — Pressing
Color Separations — Printing — Jacket Fabrication
2 Fully Equipped 24-Track Recording Studios
“ALL UNDER ONE ROOF"”

QCd

CUSTOM PRESSING

2832 Spring Grove Ave., Cincinnati, Ohio 45225
Phone: (513) 681-8400 / TWX (QCA CUSTOM CIN) 810-461-2789

We call them “Instant Album Co-
vers”. We have 39 in full color
(scenic views, graphic designs, reli-
gious, etc.) which can be imprinted
with your own artist and title (&
photo if you wish) at a fraction of
the cost of a custom cover. (Of
course we also do custom covers.)

’A Lee-Myles Assoc., Tnc.
160 East 56th Street Dept. N2
k\- NYC, NY 10022 Tel: 758-3232J

"BBIIID an
artist takes
total dedication.
But so does
aging an
st's money.”

Business Manager to
People in the Arts
DAVID FEINSTEIN
MANAGEMENT CORP.

635 Madison Ave., Suite 1300
New York, N.Y. 10022
(212) 888-0260

Cllorsend for ournew brochure!jj

ma
ar
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THEALAN PARSONS PROJECT

The Turn Of A Friendly Card.

A magnificent tale of obsession by the
creators of | ROBOT.

They’ve never appeared in concert,
few people know what they look like,
yet they’ve sold over

ten millionrecords worldwide.

The Turn Of A Friendly Card. s ss:s
The Alan Parsons Project
at their most spectacular.

Featuring the hit
“Games People Play.’ss o5

On Arista Records and Tapes.
ARISTA

| Flashmaker!—Record World
Most Added:
Billboard, Cash Box, Radio & Records, Hard/FMQB, Album Network.

Hot Chart Debuts: BB:87*/ RW:65*/R&R:13*
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THANK YOU—Paul Simdn receiv;s atha

nk you plaque from DiCeasare-Eng-

ler Productions in Pittsburgh following his seliout performance at the Stanley

Theatre. At the presentation are Mark Wallace, Warner Bros. Pittsburgh pro-

motion man, left, and Kevin Fennessey of station FM97 which promoted the
event.
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formerly Camp Colomby

AFM Strike Hit With New Snag

® Continued from puge 4

land. Mexico and Australia. The
AFM has been especially critical of
producers who have gone abroad to
have productions scored.

Last week, AFM Local 47 presi-
dent Max Herman issucd a release
denying rumors that his local and
the parent AFM are at odds over the

MAGAZINE PUBLISHER

pav tv/video issue. The Local 47
board of directors has passed a reso-
lution repeating the union’s “total
solidarity™ with the AFM.

Herman cites that musicians are
alrcady well protected in terms of
videocassettes and videodisks under
separate recording contracts. By in-
cluding this issue under the current
film contracts. “we are simply being

Guccione Starts Penthouse Records

LOS ANGELES -Penthouse
Records Lid. is the newly formed
addition to editor/publisher Bob
Guccione’s empire of Penthouse.
Omni and Forum magazines.

Heading up the new Penthousce la-
bel is Barney Ales. former president
of Motown Records and more
recently Elton John's Rocket Ree-
ords.

His top priorities include market-
ing and setting up independent do-
mestic and foreign distribution.

Penthouse Records™ first release
will be the soundtrack from the *17.5
million film “Caliqula.” written by
Toni Biggs. The two-record set fea-
tures the single “We are One™ and
the “Caligula™ love theme in ballad
and dance versions performed by a
vocalist named Lydia.

2 Movies For
New Pistol Firm

1L.LOS ANGELES—As part of their
new film production company. Pis-
tol Productions. lvricist Bernie Tau-
pin and manager Michael Lippman
will produce two movies. “Maric
Laveau” and “Working Girl.”
“Marie Laveau™ s for 20th Century-
Fox.

Additional projects include a
treatment by Taupin on the cxploits
of Sam Bass. the 19th century Texas
outlaw known for his lack of luck.

“Working Girl” is based on the
song recently written by Taupin and

Guccione savs. “The new label is
in response to inquiries from people

who want to buy the soundtrack of

‘Caltgula™™

According to Ales. "W¢ already
have orders for 100.000 records.™

“Cahgula.” a controversial film.
has played New York. Los Angcles.
San Francisco. Boston. Portland and
Chicago.

Produced by Guccione. the movie
has also been successful in France.
Germany. Switzerland. Belgium.
Holland and Japan.

asked to give arvay important ben-
eflts.” states Herman.

In addition. the number ol pro-
ducers who have signed interim
agreements with the union 1s now it
62.

Work has begun on projects at
some of these production houses in-
cluding Joseph F. Levine Produc-
tions’ “Tattoo.” Herman personally
attended the scoring of the film Nov.
4 to “underline the union’s contin-
uing drive to win union conditions
for musicians

Black & White Date
In Court Postponed

TORONTO—The court hearing
to determine the validitv of Cana-
dian exporter Black & White Sales
Consultants’ appeal against bank-
ruptey (Billboard. Nov. 8. 1980) has
been adjourned until Dec. 4. It was
originaliv scheduled for Oct. 31

Outcome of this hearing will de-
termine whether the firm is able to
procecd in its $15 million lawsuit
against CBS. alleging restraint of
trade and restraint of competition.

111

i ~
AEROBIC DANCING RECORDS

ayvosg1Ig 0864 ‘GL HIGWIAON

Special Fall Rate of
$733 FOR 10 HOURS BLOCKS
or only $77.99/Hr. No Minimum—
Check This Out—Limited Ofter

Sound
3 Studio Extras. Incredible
\;?;{eerwah;i’(\)d{?ig Flexibility with 5 totally acoustically

Mclissa Manchester. the title song of
her current Arista LP. Manchester is

Aerobic Dancing is a sensation among hundreds of thou-
named as the star of the film.

sands of women nationally and its appeal is growing. TV
and national press coverage has cr2ated & tremendous
market. One Texas store retailed over $10.000 in the past
six months!

Taupin recently worked with lan
La Frenais on the screenplay for
“Goodbve Yellow Brick Road™ for
AKG,  different Recording * Rooms 2l Universal Pictures. The two have
g 0 meser® also written the screenplay for an
B animated film for Dick Clark Pro-
ductions. “Captain Fantasuv And
The Brown Dirt Cowboy.” basced on
the Taupin/Elton John MCA LP.

The newest plasma display. Spec

JH-16 MCI 24 Tr_Recorc

g)\r:%‘el')olby. Bosendorter Grand Piano, EMT,E 5
L x\co'n Prime Time, 7 Pultec Qutboard EQ

b 5 URE} Limiters. Eventide D|g|\a|'DlspIay.

eyp in, Big Reds, JBL 4311's. Aura-

' ARP Synthesizer
b e, Beyer, Senn-

Now the latest album, produced with Jacki Sorensen, who
started the craze, can be offered with normal discounts.

Studio owned limousine—
on 4 acres'—Masseuse—S—F\rep)acs:s{i
Heated Pool—Beaulitul, equippe:
Kitchen, Live-in Accommodations.

Bonus Package
i orideto check this out?
9. 914-634-2446
. New City, N.Y. 10956 /

ecial Albur
this is worth alim
is at 212-733-779
S - 90 Collyer Ave.

Ask About Sp
Nowdon'tYOU‘hi“k
i isev .
Call Koy e, sTupto Acquires Inventory
NEW YORK—-Audiofidelity En-
terprises Inc. has an agrecment in
principle to acquire for Audio-
fidelity stock the inventory. accounts
receivable. cash and anticipated
earnings ot Christmas Promotions
Inc. The firm. owned by Danny Pug-
hesc. chairman of Audiotidehity.
markets a hine of Christmas record-
ings for special promotions for na-
tional chain store sales.

George McCrae,
by Colomby. Angela Botil,
o B‘(’Stoly'rey Diamond, Blood Sweal & Tears, Hermg
R et Grusin, Noil Pointer an

Special Thenks to: Capit:
o Pastorius, Earl Klugh, Dave

Henry Gross, Lans Groves,
Hancock, Brecker Bros. Jac
many others

GET YOUR SHARE OF THE ACTION!

Available from Kimbo, this brand-nev: release (Sept. 1980)
matches the instructions illustrated in the hot selling book
Aerobic Dancing, published this yeer by Rawson-Wade.

CLOSEOUT RECORDN INC.

220 West 19th Street, New York, N.Y. 10011
Phone Toll Free: (800) 221-7938 or (212) 691-8884 + Telex: 237891

Album Graphics Suit

LOS ANGELES-—Album Graph-
ics. the national printing and album
fabrication firm. has instituted suit
in Superior Court here against 4th
Street East Inc.. the company now
representing Mushroom Records in
the US.

The plaintiff alleges the San Fer-
nando Valley-based firm breached
an oral pact of March 1980 because
it has fatled to pay $18.803.14. alleg-
edly duc for services rendered.

Start witn just a dozen Aerobic Danciny albums.

Send $64.50 and we’ll pay shipping.
At $8.95 list, you gross $107.40.

See for yourself how it turns 'em on.
CALL BOB WASS TODAY — AREA 201/229-4949

KIMBO RECORDS

We have the titles—
We have the prices

Send for complete price list

PO Box 477, Long Branch, N.J 07740
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CAPITOL RECORDS IS PROUD TO ANNOUNCE

"NEIL
IAMOND

ORIGINAL SONGS FROM THE MOTION PICTURE

Including The First Single

”I.ove On 'l‘he Rocks"

roduced by Bob Gauduo
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LOS ANGELES—By trimming
overhead sharply. Integrity Enter-
tainment Corp. was able to turn
around a $1.233.219 fiscal 1979 loss
1o a $271.500 profit for fiscal 1980.

The 1980 profit figure was further
aided by decreasing costs of sales in
fiscal 1980 2.9% to $47.759.729 from
the prior year’'s $51.219.400. The

U.K. Electrical Goods
Stung By Recession

LONDON-—Difficult trading con-
ditions continue to erode the manu-
facturing base of the U.K. eclectrical
goods industry. And the problems
are not confined to British-owned
companies.

Turntable firm BSR has been in
trouble for some time. Chairman
John Ferguson recently revealed
pre-tax losses of $8.5 million for the
first half of the current financial
vear. Capacity has been cut by half;
nearly $5 million has been set aside
for reserves and Ferguson says the
combination of weak demand and a
strong pound offers little prospect of
improvement.

German company Grundig has
just closed its Belfast plant with the
loss of around 1.000 jobs. Grundig
was in the news with the abduction
and murder of its German manag-
ing director by the IRA, butitis eco-
nomic. not political problems that
have led to the closure. Only a serv-
icing and imports operation survives
in the UK., and even at its home
base of West Germany Grundig has

_made cutbacks.

Now Rank’s decision to pull out
of the Rank Toshiba joint venture
has caused the Japanese firm to an-
nounce closure of two tv set factories
in England’s West Country at Redr-
uth and Plymouth. Nearly all Tosh-
iba’s UK. work force of 2.700 em-
ployes have been terminated.

- WHEREHOUSE & BIG BEN’S ..» «
Profit Posted By
Integrity In 1980

,5;;
sales cost dip occurred when the
U.S." second largest record/tape/ac-
cessories/video software chain (127
Wherehouse and 8 Big Ben's stores
as of Oct. 30, 1980) passed along
wholesale price hikes o consumers
and reduced markdowns. notes the
corporation’s annual report released
last week.

Cost components yoyoed in fiscal
1980. with payroll dropping 1% as
employes were lopped off. while
rent increased 1.5% as a percentage
of sales. Advertising increased 5%
because of diminishing manufac-
turers” advertising allowances. Serv-
ices and supplies decreased 1%
through tighter controls. Integrity
intends to spend 1% of its gross an-
nual sales for advertising in the 1981
fiscal.

Lumping “special record and tape
products and accessories. including
blank tape and prerecorded video-
cassettes” together, the Lee Hart-
stone-headed firm reports that class
of product accounted for approxi-
mately 15% of its year's purchases
ending June 30, 1980 and could in
1981 grow to 25%. Credit card sales
represent less thant 15%.

Approximately 75% of inventory
purchased is dropshipped to stores,
the report notes. At 1980 fiscal year’s
end. Integrity employed 500 part-
time and 350 salaried.

New Integrity president Lou Kwi-
ker. 45 started at $110.000 annually.
For joining Integrity. the report
notes Kwiker gets $35.000 relocation
expense. a block of 20.000 shares of
stock and approximately $17.500 on
April 1981.

As of Oct. 30. 1980, Integrity
stores breaks down as follows geo-
graphically: 60 in Southern Califor-
nia; 4. Nevada: 36. Northern Cali-
fornia; 2. Colorado: 15. San Diego:
5. Arizona: 5. Washington. plus 8
Big Ben's.

«All Major Label Records & Tapes!

«Blank Tapes!*Cartridges!*Accessories!

= All Major Brand Audio & Video

Equipment! (110-220 volt)

simmediate Shipment ANYWHERE in the World!

=Multi-Million Dollar Inventory!

sFive Full Floors of Stock at ALL Times!

Extra Personal Attention Given EVERY Account!

WEAREAFULLCATALOGUEHOUSE

CHECKOURLOW EVERYDAY PRICES!
$8.98 LIST

509

We can ship C.0.D.-Sight Draft-Letter of Credit Ali Prices F.O.B. New York
Customer Service HOT LINE (212) 233-0747

$7.98 LIST

459

$9.98 LIST

569

TELEX NO. 420961 JRR
PHONE (212) 732-8600
EXPORTDIVISION

23 PARKROW,
NEWYORK,N.Y.10038

REVENUES UP
AT MCA INC.

LOS ANGELES—The records

and music publishing division of

MCA Inc. showed sizable increases
in both revenues and operating in-
come for the third quarter and nine
months ended Sept. 30. 1980.

In the third quarter. revenues in-
creased from $40.772.000 a year ago
o $46.714.000. a 15% gain. Oper-
ating income rose 224% from a loss
01'$4.377.000 10 a gain o1 $5.438.000.

For the nine-month period. reve-
nues increased 15% 1o $128.128.000
from $111.652.000 while income
climbed 229% 0 $7.894.000 from a
loss of $6.136.000 during the same
period a year ago.

Soundbar Lets
Customers Hear
The New Disks

NEW YORK —The listening room
is making a comeback in some
record stores. although in an up-to-
date form.

Recent marketing trials of Sound-
bar. a microprocessor-controlled
headphone listening device, have
been conducted on two coasts. and
have shown dramatic sales increases
thanks to the unit, claims Bob Beatty
of Media Communications. Inc.

Beatty's company, a media buying
and consulting firm based here,
markets Soundbar in a joint venture
with the manufacturer, IGM Com-
munications of Bellingham. Wash.

Soundbar can play up to 12 selec-
tions independently to 12 listening
stations. Customers simply press a
button to hear the desired selection.
The unit also has rack space for fea-
tured albums built into it.

Another unit, Soundbar II, can
control up to 't “slave™ units which
can be placed at various points
around the store. Each of these has a
listening post and rack space, and
the same |2-selection capability.

‘Four suburban stores were chos-
en for the test,” he says. “based on
their comparable size and com-
parable volume. Two stores had
Soundbar and two were controls.
The stores with Soundbar had triple
the sales of the control stores during
the four-week trial.”

The chain has not yet decided
whether to order the unit, which is
available on a lease arrangement
from the company.

In New York. Sam Goody had the
units for a 12-day trial at one outlet.
According to Ralph Ebler. East
Coast manager for Elektra/Asylum.
the trial was “not scientific.” But he
believes the unit has potential for
promoting new acts.

“We don’t need anything like it
for records we can get on the air or
on in-store play.” says Ebler, “but
for some of the acts we're trying o
break. it’s a useful tool.”

Beatty emphasizes that Soundbar
can be reprogrammed daily by the
retailer. “It’s a great way to move
overstock. or do any spot promo-
tion.”

The guts of the machine is a stereo
cartridge player of the type used by
radio stations. Microprocessors
maintain volume at constant levels
in the individual headphones no
matter how many customers are lis-
tening to the same selection.

2 Firms Move

NEW YORK—Deli Platters Rec-
ords and Mike’s Artist Management
Ltd. have moved to 445 Park Ave..
New York 10022. (212) 759-7500.

www.americanradiohistorv.com

_ Market Quotations

As of closing, November 6, 1980

1980

(Sales

High tow NAME P-E 100s) High Low Close Change
1% % Altec Corp. — 176 15/16 % K3 Unch.
39 26 ABC 6 332 31u 30% 30% — %
36% 27'% American Can 7 171 30% 30% 30% Unch.
34% 14% Ampex 14 991 31% 30% 30% Unch.
5 2% Automatic Radio - 5 3 3 3 Unch.
55% 42%, CBS 7 425 50 48%  48B% — 1%
37 27 Columbia Pictures 8 105 33% 32% 32% - %
8% 4 Craig Corp. - 11 6 5% 6 Unch.
53% 40", Disney, Walt 1 857 45% 44 45'% + 1%
12 7 Filmways. Inc. = 127 7% 7% 7% + Y
20% 1 Gult + Western 4 440 17%  17% 17% - %
14% 7% Handleman 7 57 13% 12% 12% - %
14% 5% K-tel 9 22 12 12% 12% —
45% 25% Matsushita Electronics 12 12 45 44% 44% - %
57% 44% MCA 9 151 51% 50% 50% - %
19% 10 Memorex = 85 15% 14%  14% - %
62% 46% 3M 10 667 58% 57% 57% -1
76 41'% Motorla 12 885 70% 69 69% — 1%
37 23'%2  North American Philips 6 37 35% 34% 34% — %
8% 4% Orrox Corp. 35 16 7% 7% 7% — %
23 13% Pioneer Electronics 14 3 20% 20% 20% Unch.
31% 18% RCA 9 1295 29% 28% 28% -
16% 6 Sony 13 1957 15%2 14% 15 — %
35% 20%: Storer Broadcasting 13 249 3% 3N 31 - %
7 3 Superscope - 128 4 4 4 Unch.
35% 25% Taft Broadcasting 9 21 30% 30% 30% - %
20% 14% Transamerica 5 524 18% 18%> 18% + %
39% 29' 20th Century-Fox 6 1606 37 36 37 + %
62% 34 Warner Communications 13 462 58% 57% 58% + Y
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
Abkco 35 - 1% 2% Integrity Ent. — 208 2% 2%
Certron Corp. 11 53 1% 1% Koss Corp. 8 121 5% 5%
Data Packaging 5 15 7% 8% Kustom Elec. = 1 1 1%
Electrosound M. Josephson 9 10 1% 12'%
Group 12 39 6%2 6% Recoton 15 — 2% 2%
First Artists Schwartz
Prod. 14 7 3% 3% Bros. - 3 1% 2

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Dougias Volimer, associate vice president, Los Angeles
Region, Dean Witter Reynolds. Inc., 4001 West Alameda, Suite 100. Toluca Lake, Calif. 91505 (213)841-

3761, member New York Stock Exchange, Inc.

Profits Soar For Disney Productions

NEW YORK—Walt Disney Pro-
ductions reports its 13th consecutive
year of record revenues and net in-
come. Revenues for the fiscal year
ended Sept. 30 increased 15% to
$914.505.000 while net income in-
creased 19% to $135.186.000. or

$4.16 per share.

The consumer products division,
which includes Disney’s record and
home video operations. posted an
increase in revenue of 21% for the
year. capped by a 26% increase in
the fourth quarter.

GRANDMA GOT RUN OVER
BY A REINDEER

Last year we released "‘Grandma Got
Run Over By A Reindeer’ 3 weeks
before Christmas—too late to get it
into all but a few West Coast stores.
Yetitsold 20,000 copies in 3 weeks,
received airplay on hundreds of ra-
dio stations and was written up in
newspapers all over the country.
This year we're ready! We have
stocks of "Grandma’ on hand now.
We will be starting our national cam-
paign by the time you read this.
We have distribution in key cities
and are looking for more. And we
are making up a special package of
Elmo and Patsy’s new album with a
free copy of the single enclosed,
appropriately stickered. The impor-
tant thing is not to be left out!
When vyour customers ask for
"“Grandma’® you have to know
where to get it. Call us now, and
put this ad where you can find it!
Oink Records (415) 865-2040
or (707) 838-6366
U.K. subscribers note: “Grandma’’
has been released in Britain by Stiff
Records.

( ALBUM ATTACHES AND )
ALBUM PRESENTATION
CASES

-

The finest in specialty items for the
Music Industry-and Desk & Personal
Business Accessories in a complete
range of reasonably priced leathers and
finest quality Luxury Leathers. We are
| Prime Manufacturers. Full Personaliza-
tion Program Available.

Wnte or phone for our complete
catalog of more than 100 items priced
from $9.00 to $400.00 ...

THE CORPORATE BOARDROOM
261 East 157th Street
Gardena, California 90248
\ {213) 324-6629 J

EAGLES

Z
2,
o
%
()
S

BLANK & PRE-PRINTED

800/648 - 0958

GOPHER PRODUCTS CORP.

2201 Lockheed Way.
Carson City. Nev. 89701

JOHN R. RONGE

Certified
Public Accountant

Tax Planning.
Business Management,

(213) 556-0255
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than an zttitude. It’s

smoothly executed
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emotion of Patrice

Rushen. Her new
albumPOSH,is
produced by Charles

Mims Jr. & Patrice

Rushen and contains
the singke “Look Up”
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MCA Eyes Independent Promoter Expenses

® Continued from page |

not been able to conduct a financial for the studies and which promotion Bros., Elektra and Atlantic banned Atlantic reportedly continues to use
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Ron started as a singer in Philadelphia.
He worked the board at several major
festivals during the late '60s before entering
the studio in England during the early
"70s. Along the way, he began producing.
As a producer and/or engineer, Ron has
worked with The Who, Led Zeppelin, Bad
Company, Dave Mason, The Babys, UFO
and many others. His most recent project
was with The Jefferson Starship.

ON MULTI-TRACKING

“I go for the whole thing. I would
rather not do anything for two days than
have to take the band down to three
pieces and have to build it back up again.
I'd rather piece the tracks together than
piece the band together. I mean, there'll
still be overdubs and things like that,
but rock’n roll is so much a feel situation,
you know?"’

ON DIPLOMACY

“A lot of times, people will stand
around and everybody will think the other
guy likes it. Nobody will say ‘Well, I don't
like it It won't be till after a while that they
find out that nobody ever liked it. They
just never wanted to say anything. Now,
I'm the guy who goes in there and gets
it all out of them—what they like and what
they don't like—so there's none of that.

<

e s
e

=

I can be the bad guy, sometimes. I'm just
real frank and rough. If somebody's not
doing something, I like to say it right then
and there, so one of the band members
doesn't have to say it. It might be a shock,
but none of it is taken out of the studio.”

ON MUSICAL STYLES

“You know, hard rock stuff is the
hardest thing to record. People whacking
the hell out of the drums. Guitars turned
up to ten. Everything is distortion. People
screaming down microphones. The harder
the rock, the harder it is to record.”

ON TAPE

“Consistency. That's the mostimportant
thing. You know, you can work all day for
that one thing and you put that tape on and
it drops out or it does something. You
stay with it until it cracks up. Then you use
somebody else's. And I did that a lot.

I've used everybody's tape. I've been using
3M tape for five or six years, exclusively.
They happen to use the same tape I do, here
at The Record Plant. But if they didn't,

I would have my own tape in in a second.”

SCOTCH 250
WHEN YOU LISTEN FOR A LIVING.

wWww.americanradiohistorv.com

study on the firm. persons arc¢ involved the use of independent promo reps— independents
MCA as reportedly “fus - . i . o o ' o g B . p p o p p - a
has repc q»‘ rdused‘ o Froelich, who was controller at Industry insiders, however. insist exorbitant fees and escalating costs. Most labels employ the same in-
pay at least one outside promotion MCA Inc.. prior to his present posi- the reason for wanting the studics is Although the ban by the Warner dependent promotion  people
firm a hefty sum because MCA has tion. declines to divulge the reasons basically the same reason Warner Communications’ labels is in effect, throughout the country, and while

there are at least 30 independents
used for both pop and r&b product,
there arc only about 12 belonging to
what has been termed “the Net-
work.” the most powerful linkup of
indic promo men.

Some indie promo reps are said to
be on vearly retainers at several la-
bels, collecting weekly checks from
each record company. Says MCA’s
Froelich: =1 don’t know whether
they (independent promo reps) are
on retainer.” He does note that
MCA continues to use freelance pro-
motion.

The growth of the independent
record promoter as an adjunct to
record company staff promotion
personnel is an outgrowth of the
growth of the record business itself.

As the president of one Coast la-
bet explains it. hiring independents
in major cities is providing “insur-
ance” that a record gets radio play.

Airplay remains the key to getting
new records exposed in the U.S. In
many cities across the country inde-
pendent promotion men sprung up
who remained businessmen in their
communities and developed rela-
tionships with the programming
powers at the key radio stations in
their areas.

A record company may have had
its own regional promotion man in
that city. but often he got promoted
and moved on to another location or
left that company for another posi-
tion in some other city. The indie re-
mained in town. so he had the best
contacts with the right people.

And as compctition for space on a
station’s playlist became stiffer and
stiffer. the indie in a key market be-
came more valuable when he
boasted he could “produce results™
for a client.

Virtually all record companies,
majors and independents, have
come to utilize freelance promotion
people because of the clout they
claim to have above and beyond the
power of a compuny’s staff person-
nel.

In some instances companies ask
their indie promotion reps to sign a
statement claiming they will not get
involved in any payola activities
with the money they receive for
working on a project. Once the form
is signed the label has a clear con-
science. What happens in the field
may be another matter.

In addition to hiring individual
promo reps, companies also hire
“the Network™ 1o work on one proj-
ect. One individual gets hired to
handle the project and he farms out
the assignment to associates in their
cities.

Among the key freelancers called
on most often by some labels who
also may informally be called “the
Network™ are: MusicVision which
covers the U.S. and is headed up by
Dennis Laventhal in L.A: Freddie
DeSipio, the Philadelphia market:
Barry Resnick. New York: Joe Isgro.
West Coast and periodically the en-
tire country: Ernie Phillips, Texas;
Joe Cash. Baltimore/Washington:
Herbie Rosen. New York: Jerry
Meyer. Buffalo: Gary Bird. Cleve-
land: and Jerry Brenner. Boston.

Some of the independents are on
retainers at several labels. while oth-
ers handle special projects.

The price for hiring multiple
promo reps as opposed to an indi-
vidual promo person is staggering.

The cost for hiring an individual
promo man runs in the $300 a week
range. To hire the “Network.” the

(Continued on page 51)
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MEETING
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RETAIL DEAL— Chlcago / Milwaukee territorial manager Mllwaukee Dale Langer at the dias rates standing attention
from Pickwick International retail company executives at their recent convention. From the left: Don Abboud, Stan
Denne, Jack Eugster, and Jeff Lynn.

Mike Maul, right, accepts his plaque as best district super-
visor in the western region headed by Steve Demarais,
left.

Jerry Hansen, territory manager, Dallas, left, congratﬁ-
lates district supervisor Gene Calhoun of Wichita for

being his area’s top supervisor.

NASHVILLE—-While CBS
Records expects a merry Christ-
mas with three new holiday
country releascs. and Warner

Bros. 1s anticipating a full sales
z% stocking with its fast-moving new
Emmylou Harris Christmas LP.
other Nashville labels are taking
a more “bah humbug” approach
to these seasonal albums.

No plans for country Christ-
% mas releases are in the works at

Elektra, MCA, RCA or Capitol/
EMI/Liberty. In fact. the via-
bility of holiday product in to-
day’s competitive market is com-
ing undcr closer scrutiny by
tabels concerned about their cco-
nomic forecast.

Once a popular tradition that
could be counted on to receive its
share of marketing and promo-
tional attention. a Christmas LP

] ‘BAH HUMBUG’ MOOD zsasssssceosg

Nashville’s Labels
Eschew Yule LPs

By KIP KIRBY

June or July. then you have to

continues 1o be considered a lux-
ury falling outside a record com-
pany’s basic focus. Artists with
provisional contract clauses may
choose to record a holiday al-

bum. but few labels on their own %
are going 1o encourage stepped-
up Christmas recording activity.

The main reasons for this
built-in reluctance stems from
the obvious drawbacks: minimal
shelf life. slow sales factor, the
necd for way-in-advance mar-
keting programs planned months
ahead of ume.

“Frankly. we just don’t sec Z
them as profitable items.” com-
ments Ewcell Roussell. general
manager of Elektra Records
Nashville division. “They have to
be cut in the studio no later than

(Continued on page 67)

‘42d Street’ Show Cast Will Be Recorded By RCA

NEW YORK—*42nd Strect.” the
David Merrick-produced musical
hit. has found an original cast home
at RCA Records. The label plans to
record the show Sunday (16) in
RCA’s New York Studio A and have
itavailable tor holiday sales by Dec.

O

The show. based on the classic

Warner Bros. musical film of the
"30s. has a score by Harry Warren
and lyrics mostly by Al Dubin. It
opened in New York at the Winter
Garden Aug, 25.

1Us said that recording costs for
the album could run as high as
$150.000. targely duc to a chorus of
more than 50.

Now enjoy personal monitoring for as little as
$14.95 with the Sound Reflector.

VOCALISTS ¢ BRASS ¢ WOODWINDS e DISC JOCKEYS

ﬁ_

A revolutionary engineered individual monitor that fits any microphone, requires no co_rds.and iS
specifically designed to reinforce and reflect sound back to the performer with pure and clear fidelity.

After two years of experimentation and road usage by professional musicians and performers the
Sound Reflector*, made of clear, highly durable material, is now ready to be offered to the public.

The Sound Reflector's most exclusive feature is its sound directional flair specifically engineered to

personally monitor your performance without distracting others.

MADE OF
CLEAR
MATERIAL

@:4

|

/

FITS ANY
MICROPHONE

ADJUSTS TO ANY POSITION

PURE AND CLEAR
SOUND REFLECTION

Available in a 6" vocal medel designed to be below eye level, and a 92" brass and woodwind model
designed for any instrument.
The Sound Reflector allows YOU to stop performing in the dark.

Exclusive Offer Mail Order Only
Not Yet Available in Stores

(] $19.95 BRASS & WOODWINDS
= []$14.95 VOCALIST & DISC JOCKEYS

Sound Reinforcement Industries of Los Angeles

P.0.BOX 671
ROSEMEAD, CA 91770

Dealer Inquiries Welcome
Please allow 6-8 weeks delivery.

‘Patent Pending
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CALL
TOLL FREE (outside N.Y. State)
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TELEX: 126851
CANSTRIPE FREE

CANDY STRIPE RECORDS, '|' E |_ Ex
y» » D ) 126851

371 So. Main St., Freeport, N.Y.NN520 A nsSTRIPE FREE
(516) 379-5151-5760-5761 * (212)895-3930-3931

DEALERS & INSTITUTIONAL ACCOUNTS ONL

REMEMBER THE GOOD OLD DAYS...

.When gas was only 1.05 a gallon
..When the interest rate was only 11%
.. When gold was a mere $400 an ounce
..When an economy car was only $5,200
.When a &TDIK C90 2 Pack was only 2.69!

CANDY STRIPE BRINGS BACK
THAT GREAT OLD YEAR 1979!

645-3747
645-3748

WHILE SUPPLIES LAST NOVEM BER 1979 e
VIONDAY TUESDAY WEDNESDAY THURSDAY_ FRIDAY

Unbelievable! @-'.'DK® CBS
STOK Ly | (FUR] | ol
X : ot in relc X
sz maxpl] | Femom e | paices
q 8 Track 90 min. ceo -
SA C90 CASSETTES | GET 1 o |1.49 Headcleaner
99¢ each Buy 12 Get 1 ‘ FREE . — = - 49¢
T AT FREE Originally 2.50 each >
yw— = I Tracs | &
L0\®
sseAudioMagnetics Cassette CASSETTES
3 Bag C 90 SUPER BUYS! HEX C60 1.59
- Cassette 8 Track HFX C90 2.09
SUPER BUYS 9o min. (4,19 EHF C90 2.79
Cassettes CASSE;;ES 4 Pack Extra
C tt Special!
g%)ag ; gzg STACKETTE 3pack  [2.50 EHF C60
90 min.
66¢ 1.05 4.49 CHOICE FREE STORAGE BOX M

SAIOY PSTeR. Pan  |Kiddie Pre-pack| e v Grard’[DURACELL

Carrying Cases Kiddie Records Asst'd Labels Alkaline Batteries

. ) Y Kits === o

o SE e e | qga7imenasmem | 20 SRS Th | Recordor AR 2 PACK  LG1EEE

[ § 59¢ 29 95 Preservation 4.99 79¢  EveR
8.99 10.99 ‘ O A= o clj?efills (C)2 PACK 9 VOLT

¥ 12 inch BONUS ecord or 99¢ 99¢
8 TRACK— , -

HOLDS 24 HOLDS 40 : LP's FREE!! Preservation 1 '9|9 s == Tape Headcleaners=3
I Y i 1.59 LP rack Total Care Y Cassetle 8 Track /g
8.99 10 99 Call for complete catalog. with every pre-pack System 8. A §=—29¢ 37¢—s
/ eraxcin. _SUPERSCOPE Tele - Story LEBO| cANDY STRIPE'S EXPORT DIVISION

STOCK UP NOW FOR CHRISTMAS! PADDED CASSETTE

k L, CHILDREN’S FAIRY TALES
: FEATURING
HARDCOVER, READ ALONG BOOK AND CASSETTE

Cinderella, Sieeping Beauty, Hansel & Gretel, Snow White

Tom Thumb, Linle Red Riding Hood. Jack & the Beanstaik. Pinocchio, 24 TITLES TO

The Most Complete Record and

CASE
(CASEL Tape Exporter In The World

4%"3‘3 If it'sin print... We Deliver

Aladdin, The Ugly Duckiing, Rumplestiltskin, Thumbeli
The E;Ces &elhggho:fna‘:cg T:g‘gf:v:e: T:>wn UMTISS:::S C H OOS E FR O M ELUXE CASS ETTE
3 Littie Pigs/ Goldiiocks & the 3 Bears, Beauty & the Beast T
Rapunzel/ The Gingerbread Man, The Seliish G.am 1 0 ATTACH E CAS E A ———— E LEX 1 26851
The Little Mermaid, The s. adfast Tin Soldier, Puss in Boots 2 each Holds 45 Cassett
The W d of Oz GII s Travels, Si badlh S I settes c NSTR P R
Avaitable in Spanish, Port qeseF nch, ltairan, Ger Danssh, Swedish and Dutch. (Stc s 1-12) ] A
Call for Sup ersco e catalo featur/n complete line 8'45 20.95 retail l E F E E

Candy Stripe Records 371 So. Main St., Freeport, N.Y. 11520
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Editorial

Commentary

Charting Growth In Mexico

Leaders of Mexico's record and music industry are to be
commended for joining forces in an industrywide effort to es-
tablish their own sales chart.

The vision and dedication to integrity displayed by the mem-
bers of AMPROFON, Mexico’s major record manufacturers’
association, and of EMMAC. Mexico’s music publishers’ body.
deserves the applause and the support of the industry through-
out the world.

The need for a serious chart in Mexico—one that the industry
is willing to accept as a realistic reflection of actual sales and
popularity—has long existed in this key market.

Billboard congratulates Guillermo Infante. president of AM-
PROFON., for spearheading the drive for an industry spon-
sored chart. and Jose Cruz. president of EMMAC, for joining
forces with AMPROFON in the pursuit of this all important
objective.

Dropouts From College Radio

By JOSEPH C. REGIS

The state of the economy seems to be the most common rea-
son (or excuse) given for changes in patterns of business. This is
especially so in the record industry. Granted. the recession has
affected marketing strategies for all labels, but hardly enough,
one would think. to discontinue the association with an entire
medium.

Among the more common cutbacks deemed necessary to en-
able record companies to cope during these hard times is serv-
ice to college radio. Virtually all labels have made some adjust-
ment to their mailing lists, and some have discontinued service
completely. While itis good practice for management to contin-
ually re-evaluate marketing priorities, a blanket assumption
that college radio is undeserving of a label's attention is
inappropriate.

‘Unique opportunities for
exposure & experimentation’

It may well be true that college radio is not a major medium
for reaching mass audiences, yet it does offer unique opportu-
nities. In fact. now more than ever, with the development of the
new music phenomena (new wave, power pop) college radio
should be valued as an outlet for exposure and experi-
mentation.

It would be unwise to say that. in general. college radio sta-
tions are altogether useful in marketing new acts. but research
would surely show that some stations do work records well and
that innovative programming still exists.

To see their usefulness fully realized. college markets need
more attention than they have been receiving in the last few
years. This means more than mailing records and tracking.
which are slowly becoming things of the past.

Examples of what might augment a presently meager service
to America’s college stations include in-store contests with lo-
cal retailers, on-air promotions and contests and the creation of
a regional college circuit as an outlet for new acts to appear in
conjunction with campus organizations. These services can be

achieved at little expense and effort. and if done selectively and
properly could yield good retail reaction.

So there is a growing reluctance to get involved with college
radio. This is a curious trend. considering that some 30% of all
records purchased are by college students. Currently, a number
of labels have curtailed service significantly, a few have cut
service completely and one major label has initiated a service-
for-a-fee system. Another apparently employs a director in
charge of mailing lists whose policy includes not returning
phone calls to college stations.

If this trend continues, college radio as an outlet for new mu-
sic will become a thing of the past. College radio as a
springboard for future radio and record executives could be a
relic of the *70s as well.

I urge the record industry to pause for a moment and con-
sider if college radio cannot again be a viable medium as partof
a promotion campaign for new records. Selective involvement

“rather than unmonitored distribution is the key to success in

college radio promotion.

It is time for college programmers to denounce the bad rap
that has been given them, and prove their worth by initiating a
professional, consistent dialog with record companies. College
radio knows its worth—its energy. its creativity—and the incred-
ible possibilities that exist for those who are willing to tap into
i,

‘30% of all recordings are
bought by college students’

Apparently, this must be brought to the attention of those
who are aware of state-of-the-economy problems, but don’t re-
alize that an association with college radio is worth its weight in
vinyl.

Joseph Regis is music director of ACRN-FM, the Ohio Univ.
station operating out of Athens, Ohio.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y.. 10036.
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Dear Sir:

This is in response to the letter regarding American
participation in MIDEM '81, which appeared in the
Nov. 1 issue of Billboard.

While we understand that American Jews are
shocked by what happened on Rue Copernic, we feel a
deep injustice is being done by a reaction directed
toward MIDEM —the same feeling of injustice we felt at
the cowardly, irresponsible attack on a Paris syna-
gogue.

Why, in fact, single out MIDEM in order to associate
it with the horrors whose responsibility rests with oth-
ers?

The music business has always had the particularity
of ignoring considerations of national borders, races
and religions. Perhaps we should restate that MIDEM
is an organization independent of any government or
governmental authority.

Are there members of the American music industry
who, by a proposed boycott, wish to be considered as
those who have disrupted this harmony, and by doing
so raised in the music business the spectre of chauvin-
ism, racism, and religious intolerance . . . which would
be the opposite of the desired result?

Such an attitude would be undignified, in the final
analysis not very effective, and its only result would be
to awaken new antagonisms.

Guy de Rothschild, president of the Fonds Social
Juif Unifie (United Jewish Social Fund) in France, em-
phasizes this in recent interviews: “If Jews,” he said,
"“feel provoked by this attack, of which it is useless to
underline the horror and the psychological echoes, and

allow themselves to make reprisals, they would fall into
the trap set by those responsible for the attack; that is
to say, the creation of a gulf between Jews and non-
Jews.”

Another statement by Rothschild: “The opinion that
the French Government did not do all it should or all it
could, is rather unjust.”

Jacob Kaplan, Grand Rabbi of France, declared his
gratitude for the expressions of solidarity shown by the
virtval totality of the French and of the Christian
faiths. The public demonstration in support of the Jew-
ish community, which was held in Paris subsequent to
the attack, was one of the most important held in
France since May 1968, and united all political parties,
all faiths, and more generally the indignant French
people, in a gigantic movement of spontaneous solid-
arity.

As regards the Harris poll concerning the attitude of
Frenchmen towards Jews in France, the reference is
quite incomplete. The poll, as published, compared the
reaction of Frenchmen in 1980 with those in 1977. It
asked:

Are there too many Jews in France? In 1977, 17% of
those polled answered yes; in 1980, 12%.

Is a Jew as "French” as other citizens? In 1977,
65% replied yes; in 1980, 87%.

This would indicate that, far from being a “wave,”
anti-Semitism in France is on the wane. In fact, the
Jewish community in France—650,000 people, the
third largest in the Diaspora—is far more integrated in
French society than most Americans realize.

Misinformed campaigns about anti-Semitism in
France can only create a gap, where none exists, be-
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tween Jews and non-Jews, thus serving the purpose, as
Rothschild pointed out, of those who planted the bomb
in the Rue Copernic.

Raymond Aron, the internationally known French
political commentator, who himself is Jewish, said:
“We should not commit the error of confusing anti-
Semitism with terrorism. The responsibility for the at-
tacks in Bologna, Munich, and the Rue Copernic is
being attributed to the same Internationale. Thus, we
find ourselves confronted with an attempt to destabi-
lize society, an attempt which is essentially terroristic
and only incidentally anti-Semitic. France has the larg-
est, most active and most visible Jewish community in
Western Europe. Separating it from the French nation
would be the best way to tear France apart.”

In the light of all the above, and while | respect ev-
ery person’s right to his or her personal feelings, it
seems to me that the action being proposed is benefi-
cial neither to the international Jewish community nor
to the music industry.

Bernard Chevry
Commissioner General of MIDEM
Paris

Dear Sir:

| have never been happy with country music spe-
cials on television, especially out of Nashville. But the
"Waylon Jennings Special” was just sheer perfection.
It was what country music fans want to see. Everyone

just did their thing and it was country.
Linda Lou Stone
WSEW-AM
Selinsgrove, Pa.
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Playlist Prime Movers

PRIME MOVERS-NATIONAL

BRUCE SPRINGSTEEN—Hungry Heart

PAT BENATAR—Hit Me With Your Best Shot
LEQ SAYER—More Than | Can Say

* PRIME MOVERS—The two products
registering the greatest proportion-
ate upward movement on the
station's playlist as determined by
station personnel are marked * *.

o ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked oe.
BREAKOUTS-Billboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product actwvity at Region-
al and National levels.

Pacific Southwest Region

mmm* PRIME MOVERS mms

DIANA ROSS—1'm Coming Out
NEIL DIAMOND—Love On The Rocks
THE JACKSONS—Lovely One

wmmmm ® TOP ADD ONS s

DO0BIE BROTHERS—One Step Closer
DON WILLIAMS—i Believe In You
EDDIE RABBITT—i Love A Rainy Night

e BREAKOUTS en—m

MR SUPPLY—Every Woman In The World
JOHN LENNON—Starting Over
LEQ SAYER—More Than | Can Say

KFi—Los Angeles (R. Collins— MD)

* % DIANA ROSS—I'm Coming Out 24-18

% THE JACKSONS—Lovely One 11-6

* CHRISTOPHER CROSS —Never Be The Same
22.17

* TIERRA—Together 17-13

* DARYL HALL & JOHN OATES—You've Lost
That Lovin’ Feefin' 15-11

oo EDDIE RABBITT—1 Love A Rainy Night

oo DOOBIE BROS.— One Step Closer

o DR. HOOK—Girls Can Get It

o BRUCE SPRINGSTEEN—Hungry Heart-D-30

o BLONDIE—The Tide Is High

o HELEN REDDY—Killer Barracuda

KHJ—Los Angeles (C. Cook—PD)

No List
KRLA—Los Angeles (R. Stancatto—MD)

* % STEVIE WONOER—Master Blaster 14-9

% % ROLLING STONES—She's So Cold 13-12

* BARBRA STREISAND/BARRY GIBB—Guilty
18:15

* PAT BENATAR—Hit Me With Your Best Shot
21-22

* TIERRA-Together 3-1

oo KOOL & THE GANG—Celebration

oo MOTELS—Danger

o DIONNE WARWICK —Easy Love

KRTH (KEARTH)—Los Angeles
(B. Hamilton—PD)

% % LEO SAYER—More Than | Can Say 169

* % JOHN LENNON—Starting Over 24-12

* BRUCE SPRINGSTEEN—Hungry Heart 23-20

* PAT BENATAR—Hit Me With Your Best Shot
17-14

 BARBRA STREISAND/BARRY GIBB—Guilty
22-19

oo AR SUPPLY—Every Woman In The World

oo DON WILLIAMS—| Believe In You

® KOOL & THE GANG—Celebration—D-29

® DIANAROSS—It's My Turn—D-28

o ROGER DALTREY—Without Your Love—D-30

® SUSAN ANTON/FRED KNOBLOCK—Killin'
Time

KFMB-FM (B-100)—San Diego

(G. McCartney—MD)

% % NEIL DIAMOND~Love On The Rocks 21-
18

% % WILLIE NELSON-On The Road Again 13
10

* BARBRA STREISAND/BARRY GIBB—Guilty

2823

* PAUL SIMON—One Trick Pony 25-22

% ROGER DALTREY—Without Your Love 15-11

o DIONNE WARWICK —Easy Love—D-30

KGB (13 K)—San Diego (P. Hamilton—MD)

% % PAT BENATAR—Hit Me With Your Best
Shot 16-10

% STEVIE WONDER—Master Blaster 22-13

% STACY LATTISAW—Let Me Be Your Angel 26-
19

* THE VAPORS—Turning Japanese 21-16

* BRUCE SPRINGSTEEN—Hungry Heart 29-24

oo TIERRA-Together

oo DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin'~AD-30

o NEIL DIAMOND—Love On the Rocks—D-29

o LEO SAYER—More Than | Can Say—D-28

o JOHN LENNON-Starting Over
e CHEAP TRICK—Stop This Game

KERN—Bakersfield (G. Davis—MD)

* % DIANA ROSS—I'm Coming Out 30-20

* % THE JACKSONS—Lovely One 15-10

* BARBRA STREISAND/BARRY GIBB—Guilty
2122

* PAT BENATAR—Hit Me With Your Best Shot
18-15

* JACKSON BROWNE—That Girl Could Sing
14-9

* BRUCE SPRINGSTEEN—Hungry Heart 26-21

oo THE POLICE—De Do Do Do, De Da Da Da

oo DR.HOOK—Girls Can Get It

o RANDY MEISNER-Deep Inside My Heart—D-
26

o AIR SUPPLY—Every Woman In The World—D-
27

© DON WILLIAMS—~| Believe In You

o HARRY CHAPIN—Sequel—D-29

KOPA—Phoenix (J. McKay—MD)

% % AIR SUPPLY—Every Woman In The World
25-16

* % NEIL DIAMOND—Love On The Rocks 22-
12

* JIMMY HALL—I'm Happy That Love Has

Found You 23-19

* LEQ SAYER—More Than | Can Say 14-7

* JOHN LENNON—Starting Over 30-22

oo DR.HOOK—Girls Can Get It

oo HARRY CHAPIN—Sequel

o BLONDIE-The Tide Is High

KRUX—Phoenix (B. Rivers—MD)

# % THE POLICE—De Do Do Do, De Da Da Da
2818

% % NEIL DIAMOND—Love On The Rocks 34-
2

* THE BABYS—Turn And Walk Away 39-33

* ROGER DALTREY—Without Your Love 30-23

KRQQ (KRQ)—Tucson (D. Van Stone—MD)

% % PAT BENATAR—H it Me With Your Best
Shot 21-18
* % BRUCE SPRINGSTEEN—Hungry Heart 22-
12
* BARBRA STREISAND/BARRY GIBB—Guilty
139
* NEIL DIAMOND—Love On The Rocks 24-21
* CHRISTOPHER CROSS—Never Be The Same
10-6
oo DOOBIE BROTHERS—0ne Step Closer—27
oo HEART-Tell It Like It 1s—28
o THE POLICE—De Do Do Do, De Da Da Da—
29
o AIR SUPPLY—Every Woman In The World—30

KENO—Las Vegas (Bill Alexander—MD)

* % DIANA ROSS—I'm Coming Out 11-8
% % OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly 20-14

* JIMMY HALL—I'm Happy That Love Has
Found You 26-18

* CHRISTOPHER CROSS—Never Be The Same
1411

* STEPHANIE MILLS—Never Knew Love Like
This Before 2-1

oo DON WILLIAMS—1 Believe In You

oo HEART-Tell It Like It Is

® THE POLICE-De Do Do Do, De Da Da Da—D-
30

o AIRSUPPLY—Every Woman In The World—D-
29

o BARBRA STREISAND/BARRY GIBB—Guifty—

D-25

STACY LATTISAW—Let Me Be Your Angel

ROGER DALTREY—Without Your Love—D-26

BRUCE SPRINGSTEEN—Hungry Heart—D-28

CHEAP TRICK—Stop This Game

KLUC—Las Vegas (D. Anthony—MD}

% % CHRISTOPHER CROSS—Never Be The
Same 9-6

* % BARBRA STREISAND—Woman in Love 3-1

* BARBRA STREISAND/BARRY GIBB—Guilty
2318

* KENNY ROGERS—Lady 4-3

* KANSAS—Hold On 11-9

ee DOOBIE BROTHERS—One Step Closer

oo HEART—Tell It Like It Is

@ THE POLICE—De Do Do Do, De Da Da Da—D-
26

o AIR SUPPLY—Every Woman In The World—D-
30 .

o THE KORGIS—Everybody's Got To Learn
Sometime—-0-29

Pacific Northwest Region

msssm* PRIME MOVERS smasm

CHRISTOPHER CROSS—Never Be The Same
PAT BENATAR=Hit Me With Your Best Shot
DEVO-Whip It

Top Add Ons e

Based on station playlists through Tuesday (11/4/80)

THE POLICE—De Do Do Do; De Da Da Da

HEART-Tell It Like It Is

BLONDIE—The Tide |

wmmmm® TOP ADD ONS nemmmm

HEART—Tel| it Like It Is
POINTER SISTERS—Could | Be Dreaming
STACEY LATTISAW—Let Me Be Your Angel

s BREAKOU TS en—
LEQ SAYER—More Than ! Can Say

BARBRA STREISAND & BARRY GIBB—Guilty
THE POLICE—De Do Do Do. De Da Da Da

s High

* ROGER DALTREY—Without Your Love 13-10

oo DIANAROSS—It's My Turn

oo HEART-Tell It Like It Is

o OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly

o CHEAP TRICK—Stop This Game

o EARTH, WIND & FIRE-You

o MANHATTAN TRANSFER—Trickle Trickle

KJRB—Spokane (B. Gregory—MD)

re——
KFRC—San Francisco (). Peterson—PD)

% % THE POLICE-De Do Do Do, De Da Da Da
36-27

% % THE JACKSONS—Lovely One 16-8

* NEIL DIAMOND—Love On The Rocks 35-29

* JOHN LENNON-Starting Over 32 25

% BRUCE SPRINGSTEEN—Hungry Heart 25-18

oo POINTER SISTERS—Could | Be Dreaming

oo LEO SAYER—More Than | Can Say—39

o RANDY MEISNER—Deep Inside My Heart

KXOA-AM —Sacramento (C. Mitchell—MD)

% KENNY ROGERS—Lady 7-6

* % DEVO-Whip It 3-3

* DONNA SUMMER-The Wanderer 8-7

* BARBRA STREISAND-Woman In Love 2-2

KIOY—Fresno (M. Driscoll—MD)

* % KOOL & THE GANG—Celebration 30-20
%% BARBRA STREISAND/BARRY GiBB—
Guilty 26-17

* DIANAROSS—I'm Coming Qut 8-5

* LEO SAYER—More Than | Can Say 18-14

* AC/DC—You Shook Me All Night Long 11-8

ee ZAPP—More Bounce To The Ounce—D-28

ee TIERRA-Together—D-21

o AIR SUPPLY—Every Woman In The World—D-
26

o DR.HOOK-Girls Can Get It

o STACY LATTISAW—Let Me Be Your Ange!-D-
30

o JOHN COUGAR-This Time

o THE DOOLITTLE BAND—Who Were You
Thinkin' Of

o TEENA MARIE—| Need Your Lovin’

KGW-Portland (). Wojniak—MD)

% CHRISTOPHER CROSS—Never Be The
Same 19-12
* % STEPHANIE MILLS—Never Knew Love
Like This Before 22-15

* JIMMY HALL-I'm Happy That Love Has
Found You 24-19

* LEO SAYER—More Than | Can Say 14 8

* JACKSON BROWNE—That Gurl Could Sing
20-14

oo BARBRA STREISAND/BARRY GIBB—Guilty

ee HEART—Tell It Like It Is

SUPERTRAMP—Dreamer—0-29

AIR SUPPLY—Every Woman In The World

PAT BENATAR—Hit Me With Your Best Shot

PAUL SIMON—One Trick Pony

BILLY JOEL—Sometimes A Fantasy—D-30

JOHN LENNON—Starting Over—D-28

OLIVIA NEWTON-JOHN/CLIFF RICHARD—

Suddenly

o BRUCE SPRINGSTEEN—Hungry Heart—D-27

KMJK—Portland (C. Kelly—MD)

* % LEO SAYER—More Than | Can Say 14-8

* CHRISTOPHER CROSS—Never Be The Same
25-20

* STEPHANIE MILLS—Never Knew Love Like
This Before 12-6

oo DIANAROSS—I'm Coming Qut—D 17

oe JOHN COUGAR—This Time

o HEART—Tell It Like 1t 1s

® THE POLICE-De Do Do Do, De Da Da Da—
31

o THE KORGIS—Everybody's Got To Learn
Sometime—D-34

o BARBRA STREISAND/BARRY GIBB—Guilty—
D-30

o HARRY CHAPIN-Sequel

KJR—Seattle (T. Buchanan—MD)

* % PAT BENATAR—Hit Me With Your Best
Shot 15-12

* % DEVO-Whip It 23-19

* POINTER SISTERS—He's So Shy 3-1

* NEIL DIAMOND-Love On The Rocks 24-20

* LEQ SAYER—More Than | Can Say 14 10

oo STACY LATTISAW-Let Me Be Your Anget

oo HEART—Telllt Like It Is

o DIANAROSS-I'm Coming Out—D-25

o CHEAP TRICK—Stop This Game

KYYX—Seattie (S. Lynch—MD)

%% NEIL DIAMOND—Love On The Rocks 10-6
% BRUCE SPRINGSTEEN—Hungry Heart 25-
* BA:&RA STREISAND/BARRY GIBB—Guilty
* éillt?STOPHER CROSS—Never Be The Same
* 113"1'} LENNON—Starting Over 24-19

* % POINTER SISTERS—He’s So Shy 5-2

* % LEOQ SAYER—More Than | Can Say 16-7

* BARBRA STREISAND/BARRY GIBB—Guilty
20-13

* STEVIE WONDER—M aster Blaster 17-9

* CHRISTOPHER CROSS—Never Be The Same
1811

oo AR SUPPLY~Every Woman In The World

oo HEART—Tell It Like It Is—D-28

© DON WILLIAMS—I Believe In You

o DIANA ROSS—It's My Turn—D-30

o OLIVIA NEWTON-JOHN/CLIFF RICHARD —
Suddenly-D-29

o THE VAPORS—Turning Japanese

o CHEAP TRICK—Stop This Game

KTAC—Tacoma (S. Carter—MD)

% KENNY ROGERS-—Lady 8-3

* % THE JACKSONS—Lovely One 18 13

* STEPHANIE MILLS—Never Knew Love Like
This Before 11-8

* AC/DC—You Shook Me All Night Long 21-17

* BRUCE SPRINGSTEEN—Hungry Heart 29-22

oo DON WILLIAMS—| Beheve In You

oo HEART-Tell It Like It Is

o THE POLICE-De Do Do Do, De Da Da Da

o CLIFF RICHARD—Dreaming—D-27

o NEIL DIAMOND—Love On The Rocks—D-28

JOHN LENNON—Starting Over—D-26

JOHN COUGAR—This Time—LP

DEVO—Whip It—LP

ROGER DALTREY—Without Your Love

CHEAP TRICK—Stop This Game—LP

DOOBIE BROS.—0ne Step Closer

KCBN—Reno (L. irons—MD)

% % PAT BENATAR—Hit Me With Your Best
Shot 20-13
% % DARYL HALL & JOHN OATES—You ve Lost
That Lovin’ Feelin' 28-22
* DONNA SUMMER—The Wanderer 8-4
* THE CARS—Touch And Go 11-8
* NEIL DIAMOND—Love On The Rocks 30-24
oo THE POLICE—De Do Do Do, De Da Da Da
oo OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly
® BRUCE SPRINGSTEEN—Hungry Heart—-D-39
© WAYLON JENNINGS—Theme From The Dukes
0f Hazzard
o JOHN LENNON—Starting Over—D 36
o PAUL SIMON—One Trick Pony—D-40
o EDDIE MONEY—Let's Be Lovers Again
o BARBRA STREISAND/BARRY GIBB—Guilty—
31

KCPX—Salt Lake (G. Waldron—MD)

* % CHRISTOPHER CROSS—Never Be The
Same 14-6

% JOHN LENNON-Starting Over 35-22

* DON WILLIAMS—| Believe in You 18-10

% NEIL DIAMOND—Love On The Rocks 23 16

* DARYL HALL & JOHN OATES—You've Lost
That Lovin’ Feelin' 10-5

oo BARBRA STREISAND /BARRY GIBB—Guilty

oo HEART-Tell It Like It Is

o THE ROBBIN THOMPSON BAND—Brite

Eyes—D-40

KOOL & THE GANG—Celebration

JOHNNY RIVERS—China—D-38

BILLY BURNETTE-Don't Say No—D-39

AR SUPPLY-Every Woman In The World

DR. HOOK—Girls Can Get It—D-31

EDDIE RABBITT—| Love A Rainy Night—D-26

RUPERT HOLMES—Morning Man—D-37

THE BABYS—Turn And Walk Away

MARCY LEVY/ROBIN GIBB—Help Me

CHEAP TRICK—Stop This Game

PURE PRAIRIE LEAGUE—| Can't Stop The

Feeling

o AMY HOLLAND—Here In The Light

KRSP—Salt Lake City (L. Windgar—MD)

No List

KIMN—Denver (D. Ericson—MD)

% KENNY ROGERS—Lady 3-1
% NEIL DIAMOND —Love On The Rocks 18-
11

* LEQ SAYER—More Than | Can Say 13-8

* CHRISTOPHER CROSS—Never Be The Same
19-12

% BILLY JOEL-Sometimes A Fantasy 1610

o BARBRA STREISAND/BARRY GIBB—Guilty—
D-29

o THE KORGIS—Everybody's Got To Learn
Sometime—D-30
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BARBRA STREISAND & BARRY GIBB~Guilty

CHRISTOPHER CROSS—Never Be the Same
JOHN LENNON—Starting Over

North Central Region

smmm % PRIME MOVERS e

LEO SAYER—More Than | Can Say
NEIL DIAMOND —Love On The Rocks
BRUCE SPRINGSTEEN—Hungry Heart

memmm ® TOP ADD ONS mmem

BLONDIE-The Tide Is High
DEVO-Whip
OLIVIA NE\VTON JOHN-Suddenly

e BREAKOUT S ma——

JOHN LENNON—Starting Over
CHRISTOPHER CROSS —Never Be The Same
THE KORGIS—Everybody's Gat To Learn Semetime

CKLW—Detroit (R. Trombiey—MD)

% % LEO SAYER—More Than | Can Say 16-7

% JOHN LENNON—Starting Over 24-6

% NEIL DIAMOND—Love On the Rocks 22-19

* STEPHANIE MILLS—Never Knew Love Like
This Before 14-11

* ROGER DALTREY—Without Your Love 30-28

oo AIR SUPPLY—Every Woman In The World

oo THE KORGIS—Everybody's Got to Learn

Sometime

o BOB SEGER/THE SILVER BULLEYT BAND—

The Horizontal Bop

WDRQ—Detroit (). Ryan—MD}
* % NEIL DIAMOND—Love On The Rocks 25-
15

* % JOHN LENNON-Starting Over 19-4

% JIMMY HALL—I'm Happy That Love Has
Found You 24-21

* LEO SAYER—More Than | Can Say 14-11

* BRUCE SPRINGSTEEN —Hungry Heart 28-23

oo OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly

oo BLONDIE-The Tide Is High

o AR SUPPLY—Every Woman In The World—D-
30

o CHEAP TRICK—Stop This Game—D-29

o HEART-Tell It Like It Is

WAKY —Louisville (B. Modie—MD)

* % NEIL DIAMOND—Love On The Rocks 29-
21
% PAULSIMON—One Trick Pony 22-14
* JIMMY HALL-I'm Happy That Love Has
Found You 15-10
* JOHN LENNON-Starting Over 25-20
* MAC DAVIS—Texas In My Rear View Mirror
28-22
oo THE KORGIS—Everybody's Got To Learn
Sometime—D-26
oo BARBRA STREISAND/BARRY GIBB—
Guilty—D-24
® AIR SUPPLY—Every Woman In The World—D-
29
o JOHN COUGAR—This Time—D-30
o ROGER DALTREY—Without Your Love—D-28

WKJJ (K1101)—Louisville (B. Hatfield—MD)

* % 707-1 Could Be Good For You 15-10

* % THE BABYS—Turn and Walk Away 19-15
* CLIFF RICHARD—Dreaming 17-13

* KANSAS—Hold On 8-4

* KENNY ROGERS—Lady 10-3

oo ROGER DALTREY—Without Your Love

e ALAN PARSONS—Games People Play

o THEROBBIN THOMPSON BAND—Brite Eyes
o PURE PRAIRIE LEAGUE—1"'m Almost Ready
o HEART-Tell It Like It Is

WGCL—Cleveland (D. Collins—MD)

* % LEO SAYER—More Than | Can Say 29-9
* % BRUCE SPRINGSTEEN—Hungry Heart 23-
10

* BARBRA STREISANO/BARRY GIBB—Guilty
17-14

* PAT BENATAR-Hit Me With Your Best Shot
10-5

* DARYL HALL/JOHN OATES-You've Lost
That Lovin’ Feelin' 24-8

oo JOHN LENNON-Starting Over—D-28

oo DEVO—Whip It—D-29

o THE POLICE-De Do Do Do, De Da Da Da

o THE KORGIS—Everybody's Got to Learn
Sometime—D-30

o NIELSEN/PEARSON-!f You Should Sail

o NEIL DIAMOND-Love On The Rocks—D-27

o THE VAPORS—Turning Japanese

WKRQ—Cincinnati (T. Galluzzo—MD)

oo DARYL HALL/JOHN OATES—You've Lost
That Lovin' Feelin'~D-34

WNCI—Columbus (S. Edwards—MD)

* % CHRISTOPHER CROSS—Never Be The
Same 159

% DONNA SUMMER-The Wanderer 14-4

* SUPERTRAMP—Dreamer 10-6

* STEVIE WONDER—Master Blaster 16-13

% LEQ SAYER—More Than | Can Say 18:15

WXGT (92-X)—Columbus (T. Nudder—MD)

* % DIANA ROSS—I'm Coming Out 24-18
* % STEPHANIE MILLS—Never Knew Love
Like This Before 19-11

* PAT BENATAR—Hit Me With Your Best Shot
137

% LEO SAYER—More Than | Can Say 18-12

* ROLLING STONES~She's So Cold 10-6

oo BARBRA STREISAND/BARRY GIBB—
Guilty—-D-25

oo STACY LATTISAW—Let Me Be Your Angel—
D-24

o SPITTIN' IMAGE—The Boy's A Dancer

WZZP—Cleveland (B. McKay—MD)

No List
WKWK (14WK)—Wheeling (R. Collins—MD)

No List

Southwest Region

msm* PRIME MOVERS smmm
LEQ SAYER—Mare Than | Can Say

BRUCE SPRINGSTEEN—Hungry Heart

POINTER SISTERS—He's So Shy

s ® TOP ADD ONS nemmm
THE POLICE—De Do Do Do. De Da Da Da

DIANA ROSS—It's My Turn

NIELSEN/PEARSON—If You Should Sail

e BREAK OUTS snsesem
BARBRA STREISAND & BARRY GIBB—Guilty
CHRISTOPHER CROSS—Never Be The Same

CLIFF RICHARD-Dreaming

e T ", T e e ]
KSRR (Star 97)—Houston (R. Lambert—MD)

No List
KFMK—H (). Steele—MD)

% % NEIL DIAMOND—Love On The Rocks 29-
19

* AIR SUPPLY—Every Woman In The World 24-
18

* STACY LATTISAW—Let Me Be Your Angel 19-
13

* CHRISTOPHER CROSS—Never Be The Same
30-25

* DONNA SUMMER—The Wanderer 11-6

oo ROGER DALTREY—Without Your Love

oo BRUCE SPRINGSTEEN—Hungry Heart

o BARBRA STREISAND/BARRY GIBB—Guilty—
D-29

o TIERRA—Together

KRLY—Houston (M. Jones—MD}

* % KENNYROGERS—-Lady 139

* % CHRISTOPHER CROSS—Never Be The
Same 10-7

* TEDDY PENDERGRASS—Love T.K.0.23-18

* LEO SAYER—More Than | Can Say 29-24

oo THE POLICE—De Do Do Do, De Da Da Da

oo CLIFF RICHARD—Dreaming—D-22

o CARLY SIMON—Jesse—D-26

o NEIL DIAMOND—Love On The Rocks—D-29

o PRINCE—Uptown—D-30

o LATOYA JACKSON-If You Feel The Funk

o TEENA MARIE—| Need Your Lovin'—D-28

KNUS-Dallas (L. Ridener)—

* % THE KORGIS—Everybody’s Got To Learn
Sometime 29-25
* % JACKSON BROWNE—That Girl Could Sing
27-21
% CLIFF RICHARD —Dreaming 13-9
* JIMMY HALL-|'m Happy That Love Has
Found You 28-24
®e THE POLICE-De Do Do Do, De Da Da Da
oo BARBRA STREISAND/BARRY GIBB—
Guilty—D-30
o PAT BENATAR—Hit Me With Your Best
Shot-D-27
(Continued on page 25)

* % CLIFF RICHARD—Dreaming 13-6
* % RUPERT HOLMES—Never Be The Same
3327

* DIANAROSS—I'm Coming Qut 32-28

* JACKSON BROWNE—That Girl Could Sing
30-26

* BRUCE SPRINGSTEEN—Hungry Heart 23-19

oo JIMMY HALL—I'm Happy That Love Has
Found You—D-35

¢ Copyright 1980, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system. or trans-
mitted, in any form or by any
means, electronic, mechanical.
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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MUSIC WRITTEN AND PRODUCED BY JEFF BARRY

He's got the look...He's got the talent...
He's got the Idoimaker...He's got it all!

g

Music Written and Produced by Jeff Barry 1 tis cration. £
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LP # SPC-1034; CASS # CS-1034 LP# SPC-1035; CASS # CS-1035

Get ready 10 offer your market a bit of holiday
gold prov'\ded py Alvin, Simon and Theodore, the
incredible Chipmunks whose gold album —
Chipmunk punk — has soared on the charts.
Add not one, not two, but ihree sparkiing holiday
aloums 10 the package and you've gota foursome
sure tobe a market pleaser.
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ALL SOUTH DISTRIBUTING MS DISTRIBUTING SCHWARTZ BROTHERS PICKWICK DISTRIBUTION

New Orleans, LA Chicago, 'L washington, DC Los Angeles, CA St. Louis, MO Miami, FL
(504) 568-0971 (312) 478-1133 (202) 529-7200 213) 875-3960 314) 997-1800 (305) 685-7601
ALPHA DISTRIBUTING PIKS CORPORATION PACIFIC RECORD SERVICE San Francisco, CA Minneapolis, MN Honotutu, H!
New York, NY Cleveland, OH Seattle, WA (415) 697-6800 (612) 9327595 (808) 521-1802
(212) 397-1920 (216) 696-3155 (206) 575-3110

paltas, TX Atlanta, GA

ALTA DISTRIBUTING ®1n 261-2481 (404) 349-5200

Phoenix, AZ

(602) 269-1411

Salt Lake City, UT

(801) 972-3800

¢joR

Excelsiof Records and Tapes, 7500 Excelsiof Boulevard, Minneapolis. MN 55426
©1980, pickwick international, inc. Printed inUS.A.
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U.S. High Court
Hears Arguments
On Radio Format

® Continued from page 3

attorney David Saylor said. “The
decision here will determine
whether the government will inter-
fere with radio entertainment pro-
gramming comes into the sphere of
the public interest.”

Chief Justice Warren Burger
asked Saylor when program content
does become relevant to the public
interest, giving the example of a ra-
dio station which might broadcast
only sports results for its news
breaks.

Saylor replied that present laws
already authorize the FCC to regu-
late that sort of situation.

Justice Byron White questioned
whether the FCC should not con-
sider the economic viability of for-
mat before forcing a broadcaster to
maintain it.

In summary, Saylor said that re-
quiring the FCC to become involved
in entertainment format regulation
could have “a chilling effect on ex-
perimentation.” The FCC wants to
“leave programming judgments to
the licensee’s discretion within the
structure of the marketplace,” he
added. “What we're after is a bal-
ancing of values.”

Representing the National Assn.
of Broadcasters. ABC and other ra-
dio licensees, attorney Timothy B.
Dyk argued that the legislative his-
tory in this case suggests that the
FCC is not supposed to regulate en-
tertainment programming,.

Radio is a “dynamic, competitive
market,” he said, “where experi-
mentation and innovation are al-

ways going on in the fight for a
larger audience share.

“Intrusive regulation would scare
off broadcasters from trying new
formats which might be needed and
wanted additions to the public inter-
est.” he added, using the develop-
ment of the all-news radio format as
an example of how marketplace
competition works.

“Another recent example is the
case of WRVR-FM in New York.”
Dyk continued. “which recently
switched from jazz to country. Al-
most immediately a couple of other
stations in the market began pro-
gramming jazz to fill in the gap.”

“There are no property rights to
broadcast licenses,” stated Glen, ar-
guing for the WNCN Listeners’
Guild. The communications act re-
quires the FCC to make a public in-
terest determination ‘“‘on every li-
cense application. renewal or
transfer.” she said, and to “take an
extra hard look” at any broad-
caster’s proposal which might de-
prive a market of a unique format.

There is a difference, said Glen,
between consumer satisfaction and
public interest. “Listeners are the
bait with which broadcasters catch
advertising,” she told the court. She
argued that while consumers of rock
and country music will hear what
they like because they represent de-
sirable demographics. children, the
elderly and minority groups with
fewer dollars to spend will not be
served by marketpalce broadcasting.

The Supreme Court will come to a
decision in this case sometime dur-
ing this session which continues
through the spring.

ABC FM Network Tells
The Tale Of Bob Seger

“The Bob Seger Story,” produced
by the PH Factor for the ABC FM
Radio Network. Executive producer
Jim Hampton. Announcer Mike Col-
lins. Two hours. Air date: Nov. 8, 8
p.m.

NEW YORK—This is an exhaus-
tive, extremely well-produced pack-
age devoted to one of rock’s most
durable American performers, who
until recently hasn’t had the media
exposure commensurate with his
success.

The program traces Seger’s rise to
the top of the charts and soldout
concerts halls from his earliest be-
ginnings in Ann Arbor. Mich,

Holiday Specials
Set By Mutual

WASHINGTON—Mutual Broad-
casting System will follow up its
New Year’s special, “Country Music
Countdown 1980” hosted by Anne
Murray, with six more holiday spe-
cials throughout 1981,

Glenn Morgan, Mutual director
of music programming,. in charge of
these specials. has been surveying
Mutual affiliates to determine the
music programming preferred. He is
studying 600 returns from these af-
filiates.

Specials will be offered on Easter,
Memorial Day, the Fourth of July.
Labor Day and Thanksgiving.

where he started as lead singer of the
Decibles and met Punch Andrews,
the manager who remains with him
today.

The interviews are handled well,
considering that Collins isn’t asking
the questions face-to-face, and they
are informative. Scott Paton de-
serves special mention for writing
and research in this regard. The nar-
ration gives listeners clues to Seger’s
personality.

Seger himself comes across as an
affable. down-to-earth man who
genuinely enjoys being a rock’n’roll
singer. although he is also one of the
genre’s most talented songwriters,
able to craft a blistering rocker or a
tender ballad. .

The show is loaded with music,
besides, including snippets of songs
performed by people who have in-
fluenced Seger’s style, ranging from
Little Richard, and Elvis Presley to
James Brown.

Of particular interest is the care
and attention given to Seger’s early
years with songs such as “Heavy
Music,” “Beautiful Loser” and oth-
ers. while also spotlighting his recent
superstar hits.

The editing adds poignant
touches to his story, which is all
about a middle American boy with a
gravel voice. a love of rock, no harm-
ful vices. and a quiet determination
to be the best in his field. Rock fans
should love this. The two hours fly
by. RICHARD M. NUSSER

Radio Programming

=]

o ———

{College Station
{ Arista Boycott
" Gains Strength

NEW YORK-The boycott
against Arista Records’ product on
college stations is apparently
spreading throughout the Northeast,
spearheaded by WTBU-FM of Bos-
ton Univ., which claims about 25
stations have joined the ban.

The boycott is the result of Arista’s
decision to charge most college sta-
tions $150 per semester for service
on AOR and jazz product (Bill-
board. Sept. 27, 1980).

WTBU's program director Neil
Berger and music director Mike Isa-
bella joined the boycott started by
WESU-FM of Middletown, Conn.,
because they are afraid other labels
will follow suit.

Isabella points to shrinking play-
lists on commercial FM stations that,
he says, makes college radio increas-
ingly more important today. “Every-
body knows that groups like
Blondie, the Police and Joe Jackson
broke on college radio.” he says.

Arista, meanwhile. won’t answer
phone calls from Berger Or lIsabella.
who says things are “stalemated
right now.” They continue to enlist
new stations in their action, includ-
ing Harvard’s WERS-FM; Boston
College’s WZBC-FM: Tufts’
WMFO-FM and Brandeis’ WBRS-
FM.

“We confirmed about 25 in the
Northeast alone,” claims Isabella.
The stations range from Connecticut
to Maine, but Isabella says they’re
mailing letters and contacting sta-
tions across the country for more
support.

Arista’s AOR vice president of
promotion Mike Bone had “no com-
ment,” referring questions to the la-
bel’s press and public relations de-
partment, which referred callers
back to Bone. Bone maintained his
silence.

The Arista policy is unusual in
that it was applied to the majority of
college stations. CBS, for instance,
charges some stations a fee, but pro-
vides free service to 400 other college
outlets.

Bone told Billboard earlier that
the key to which stations would get
free service depending on whether
the stations provide “an alternative”
to commercial broadcasters in their
markets, and how powerful a signal
they have.

T

LA

WLS-AM HITS
SOUTH AFRICA

JOHANNESBURG—Chicago ra-
dio station WLS-AM has found a
new and appreciative audience in
South Africa.

Tapes of WLS-AM programs, in-
cluding commercials and other an-
nouncements, are played to enhance
the Chicago-style atmosphere of a
new downtown Johannesburg pizza
parlor, Alberto’s Chicago pizza fran-
chise.

Mike Illion, managing director of
the Mike's Kitchen chain of South
African restaurants. says he ac-
quired the rights to play tapes of
WLS-AM broadcasts in his new
pizza parlor while on a recent visit to
the U.S.

The tapes. which are periodically
airfreighted by WLS-AM to Illion in
Johannesburg. have received favor-
able comment in the entertainment
sections of Johannesburg’s daily and
Sunday newspapers.

wWWwWWw.americanradiohistorv.com

Air Time, Ad Time Fuse
In Residents’ S.F. Promo

By JACK McDONOUGH

SAN FRANCISCO-A first-time
crossing of radio air time and ad
time may have been achieved on
RKO’s KFRC-AM here last month
when local company Ralph Records
purchased 40 one-minute spots to
air the entire contents of the latest al-
bum by the Residents, titled “The
Commercial Album” which con-
tains exactly 40 one-minute tunes.

The LP’s title has its irony because
the Residents are among the most
aggressively dedicated of non-com-
mercial bands. Its music consists of
somewhat difficult avant-garde in-
strumental abstractions. and the
band members rarely perform live
and never show their faces when
they do appear.

The spots aired once every hour
from 10 p.m. to 6 a.m., and the com-
pany also bought other KFRC time
to play up the one-minute “ads”
which amounted to a stretched out
radio preview of the new album.

Jay Clem, managing director of
Ralph, says that “the conception. ex-
ecution and marketing of the LP was
intended to be more commercial
than anything we’ve done so far.
When it came time to make the
choice of a station for the world pre-
miere, we really had only one choice,
since KFRC is the top-rated Top 40
station in the market and is a consis-
tent national award-winner.

“Because the album has 40 cuts
we wanted to premiere on a Top 40
station, and we have also pressed
40.000 copies of the album.”

JELL-O JUMP—This listener to

WSGA-AM Savannah didn't win a

car, but she did get a heavy dose of

gelatin as she jumps for a lucky golf
bail to win a new car.

Kilein Program
Becomes Indie

NEW YORK-The new “Robert
Klein Show” began its second year
of syndication recently by going in-
dependent. and picking up a few
new stations, including Chicago’s
WLUP-FM.

Comedian Klein lured producer
Sandra Furton away from DIR
Broadcasting to produce the show.
which features music and interviews
with rock stars conducted by Klein.
Klein says he left DIR after refusing
to read commercials himself.

Upcoming guests include Paul Si-
mon, Dire Straits, Boz Scaggs. Rod-
ney Dangerfield, Billy Joel and
Kenny Loggins. The first show
bowed Oct. 25 with Daryl Hall, Jus-
tin Hayward and the Shirts.

The show is shipped on disk on a
barter basis, with requested airings
Sunday night between 7 p.m.-mid-
night.

The company uses a domestic net-
work of 15 independent distributors
and has recently inked an inter-
national distribution agreement
with Phonogram.

Other artisis on the label. which
has consistently had more success in
Europe than at home, are Snake-
finger, Tuxedomoon. MX-80 Sound,
Fred Frith and the newest signee, a
Swiss band named Yellow.

Michelson Bows
Daily Program:
‘Rock Calendar’

NEW YORK—-Robert Michelson,
who was general manager of the
*“National Lampoon Radio Hour,”
is producing a new service called
“Rock Calendar,” a daily 90-second
to two-minute program that docu-
ments important events that have
occurred for each days in rock’n’roll
since 1955.

The show is hosted by WNEW-

FM midday jock Pete Fornatale.,

WNEW is ameng the stations carry-
ing the program. Peter Knobler,
former editor of Crawdaddy Maga-
zine, is associate producer. Michel-
son was also formerly in charge of
syndication of National Lampoon’s
True Facts radio series, the Marvel
Comics radio series, and the Mother
Earth News radio series.

The yearly service is being offered
to stations on a cash basis for $1,000
to $5,000 depending on market size.
The service includes distribution of
poster calenders.

Bonneville Will

Tape Special
Country Events

NEW YOREK.—It seems everyone
is getting into country radio these
days. Bonneville Broadcast Consult-
ants, which is best known for its syn-
dication of beautiful music, is intro-
ducing special event country music
shows.

During Country Music week in
Nashville (Oct. 13 to 18) the Tenafly,
N.J.-based company introduced
“An American Country Holiday,”
two four-hour country specials, one
for Christmas and one for New
Year’s Day.

The American Country Christmas
willinclude holiday music and inter-
views with such country stars as
Willie Nelson, Waylon Jennings,
Barbara Mandrell, Eddy Arnold,
Tom T. Hall. Oak Ridge Boys, Jerry
Clower and the Statler Bros.

Bonneville is mailing demo rec-
ords and promotional material to
more than 2,000 stations. The show
is hosted by Kris Kane and is pro-
duced by Bonneville’s Cross Coun-
try Communications with consulta-
tion by Dick Broderick, former
Country Music Assn. chairman, and
Brad McCuen, former president of
the Country Music Foundation.

Rock For WLUP-FM

CHICAGO-—-A WLUP-FM-spon-
sored rock stage. headlining group
Scott Wilk and the Walls, will be
part of the Nov. 2{-23 World of
Wheels custom car show at
McCormick Place. Showcasing of
three unsigned area bands, selected
from audition tapes, also is part of
the AOR station promotion.
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® Continued from page 20

o STEVIE WONDER—Master Blaster—D-23

® ROLLING STONES—She's So Cold

® OLIVIA NENTON-JOHN/CLIFF RICHARD—
Suddenly—D-28

o DEVO-Whip It—D-29

KVIL—Dallas (C. Rhodes—MD)

% POINTER SISTERS—He's So Shy 11-7

%% LEO SAYER—Mare Than | Can Say 12-6

* ANNE MURRAY—Could | Have This Dance
13-8

* IRENE CARA—Out Here On My Own 14-9

* MAC DAVIS—Texas In My Rear View Mirror
20-14

oo NIELSEN/PEARSON-If You Should Sail

oo DIANAROSS~It's My Turn

® AIR SUPPLY—Every Woman In The World—D-

24

© BARBRA STREISAND/BARRY GIBB—Guilty—
D-18

o DON WILLIAMS—| Believe In You—D-21

© JIMMY HALL—I'm Happy That Love Has
Found You—D-23

o PAUL SIMON—One Trick Pony

© OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly-D-19

® ROGER DALTREY—Without Your Love—D-25

KFIZ-FM (2-97)~Ft. Worth (B. Stevens—-MD)

®e DEVO-Whip It-D-19
KINT—EI Paso (). Zippo—MD)

% BARBRA STREISAND/BARRY GIBB—
Guilty 23-12

% TIERRA-Together 13-1

# VINCE VANCE & THE VALIENTS—Bomb Iran
2417

* CHRISTOPHER CROSS—Never Be The Same
27-11

 THE VAPORS—Turning Japanese 20-16

oo HARRY CHAPIN-Sequel

oo HEART-Tell It Like It Is

© RUPERT HOLMES—Morning Man—D-38

© BRUCE SPRINGSTEEN—Hungry Heart—D-34

® CHEAP TRICK-Stop This Game

© MICHAEL STANLEY BAND—He Can't Love
You

© BARRY MANILOW-Made it Through The
Rain

KTSA—San Antonio (). Walton—MD)

% STACY LATTISAW—Let Me Be Your Angel
102

* DON WILLIAMS—| Believe In You 19-10

+ LEO SAYER—More Than | Can Say 16-12

* TIERRA-Together 25-17

oo EDDIE RABBITT—Drivin’ My Life Away

oo DIANA ROSS—I'm Coming Out—D-26

® BILLY JOEL-Sometimes A Fantasy

o DEVO-Whip It

KHFI (K-98)—Austin (E. Yolkman—MD)

% THE VAPORS—Turning Japanese 8-3
% BRUCE SPRINGSTEEN—Hungry Heart 19-
14

* DONNA SUMMER—The Wanderer 7-2

 DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin' 26-20

* KENNY ROGERS—Lady 10-7

oo THE POLICE-De Do Do Do, De Da Da Da

oo CHEAP TRICK—-Stop This Game

® KDOL & THE GANG—Celebration

© BILLY BURNETTE-Don't Say No

o THE KORGIS—Everybody's Got To Learn
Sometime

© THE BABYS—Turn And Walk Away

© THE DOOLITTLE BAND—Who Were You
Thinkin' Of

o AIR SUPPLY—Every Woman In The World—D-
30

© BARBRA STREISAND/BARRY GIBB—Guilty—
D-29

. @ EDDIE RABBITT-| Love A Rainy Night

® JIMMY HALL—I'm Happy That Love Has
Found You—D-25
® NEIL DIAMOND—Love On The Rocks—D-24

KILE—Galveston (S. Taylor—MD)

% LEQ SAYER—More Than | Can Say 24-17
% CHRISTOPHER CROSS—Never Be The
Same 22-15
 DIANA ROSS—I'm Coming Out 26-20
* JIMMY HALL—I'm Happy That Love Has
Found You 20-16
* ROLLING STONES—She’s So Cold 28-23
oo BARBRA STREISAND/BARRY GIBB—
Guilty—D-38
oo BRUCE SPRINGSTEEN-Hungry Heart—D-
40
© DON WILLIAMS | Believe In You—D-34
o EDDIE RABBITT-| Love A Rainy Night—D-39
© WAYLON JENNINGS-Theme From The
Dukes Of Hazzard
© PURE PRAIRIE LEAGUE~| Can't Stop This
Feeling

KBFM—McAllen-Brownsville (S. Owens—MD)

% BARBRA STREISAND/BARRY GIBB—
Guilty 30-19

% DIANA ROSS—I'm Coming Out 1-1

* KENNY ROGERS—Lady 2-2

* STACY LATTISAW—Let Me Be Your Angel 4-4

* DEVO-Whip It 3-3

oo AR SUPPLY—Every Woman In The World

oo HARRY CHAPIN-Sequel

o THE KORGIS—Everybody's Got To Learn
Sometime

® JOHN LENNON-Starting Over—D-29
o MARCY LEVY/ROBIN GIBB—Help Me

KOFM—Oklahoma City (C. Morgan—MD)

% BARBRA STREISAND/BARRY GIBB—
Guilty 16-13
% PAT BENATAR—Hit Me With Your Best
Shot—14-10
* ANNE MURRAY—Could | Have This Dance
1514
* WAYLON JENNINGS—Theme From The
Dukes Of Hazzard 23-18
* BRUCE SPRINGSTEEN—Hungry Heart 30-26
oo LEO SAYER—More Than | Can Say—27
oo CHRISTOPHER CROSS—Never Be The
Same-28
® AIR SUPPLY—Every Woman In The World—-30
© DARYL HALL & JOHN OATES-You've Lost
That Lovin’ Feelin'—29

WEZB—New Orleans (1. Young—MD)

% LEO SAYER—More Than | Can Say 24-18
% BRUCE SPRINGSTEEN—Hungry Heart 19
14

* PAT BENATAR-Hit Me With Your Best Shot
2117

+ NEIL DIAMOND~Love On The Rocks 27-24

* JOHN LENNON-Starting Over 26-21

oo CLIFF RICHARD-Dreaming

oo HEART-Tell it Like It is

® KOOL & THE GANG—Celebration

o THE KORGIS—Everybody's Got To Learn
Sometime

® HARRY CHAPIN—Sequel

® THE POLICE—De Do Do Do, De Da Da Da—D-
30

© DARYL HALL & JOHN OATES-You've Lost
That Lovin' Feelin'—D-29

WTIX—New Orleans (G. Franklin—MD)

% LEO SAYER—More Than | Can Say 21-12

% BRUCE SPRINGSTEEN—Hungry Heart 9-6

* MR SUPPLY—Every Woman In The World 38
R

* NEIL DINMOND-Love On The Rocks 26-21

* ROLLING STONES—She So Cold 16-9

oo POINTER SISTERS—Could | Be Dreaming

®e LTD-Shine On

o PAUL SIMON-One Trick Pony

® QOLIVIA NEWTON-JOHN/CLIFF RICHARD -
Suddenly

© THE BABYS—~Turn And Walk Away

o KOOL & THE GANG—Celebration—D-37

® THE POLICE-De Do Do Do, De Da Da Da—D-
40

© RANDY MEISNER-Deep Inside My Heart—D-
39

KEEL—Shreveport (H. Clark—MD)

No List

WFMF—Baton Rouge (L. Hardison—MD)

*% JIMMY HALL—I'm Happy That Love Has
Found You 25-20
% BRUCE SPRINGSTEEN —Hungry Heart 27-
21
* CHRISTOPHER CROSS—Never Be The Same
2317
* STEPHANIE MILLS—Never Knew Love Like
This Before 13-8
 DARYL HALL & JOHN OATES-You've Lost
That Lovin’ Feeiin’ 11-4
oo AR SUPPLY—Every Woman In The World
oo HARRY CHAPIN-Sequel
o THE POLICE-De Do Do Do, De Da Da Da
© BARBRA STREISAND/BARRY GIBB-Guilty—
D-30
© NEIL DIAMOND~Love On The Rocks—D-23
o JOHN LENNON-Starting Over—D-28

Midwest Region

memm% PRIME MOVERS

STEPHANIE MILLS—Never Knew Love Like This Before
PAT BENATAR—Hit Me With Your Best Shot
DONNA SUMMER-The Wanderer

mmmmm® TOP ADD ONS mmm
THE POLICE-De Do Do Do, De Da Da Da

AR SUPPLY-Every Woman in The World i
THE KORGIS—Everybody's Got To Learn Sometime

eemm BREAKOUTS s
BARBRA STREISAND & BARRY GIBB—Guilty
CHRISTOPHER CROSS—Never Be The Same

RANDY MEISNER—-Deep Inside My Heart

T T e e e T e W)

WLS—Chicago (). Gehron—MD)

No List

WEFM—Chicago (). Robhins—MD)

%% PAT BENATAR-Hit Me With Your Best
Shot 11-2

%% DONNASUMMER-The Wanderer 28-19

# CLIFF RICHARD—Dreaming 20-16

* KENNY ROGERS—Lady 21-10

* THE KINGS—Switchin’ to Glide 8-4

oo RANDY MEISNER-Deep Inside My Heart—
D-29

oo STACY LATTISAW—Let Me Be Your Angel—
D-30

WNAP—Indianapolis (D. ). Bailey—MD)

* CLIFF RICHARD—Dreaming 12-7

% DEVO-Whip It 14-8

 DIANAROSS—I'm Coming Out 16-10

* THE JACKSONS-Lovely One 23-15

* LEO SAYER—More Than | Can Say 19-13

oo WAYLON JENNINGS—Theme From the
Dukes of Hazzard

oo HEART-Tell It Like It Is

© RANDY MEISNER-Deep Inside My Heart—

D-20

THE KORGIS—Everybody's Got to Learn

Sometime

NEIL DIAMOND—Love On the Rocks—D-24

BILLY JOEL—Sometimes a Fantasy—D-25

JOHN LENNON-Starting Over—D-24

ROGER_DALTREY-Without Your Love—D-27

WOKY—Milwaukee (D. Cole—MD)

No List
WISM—Madison (S. Jones—MD)

% RANDY MEISNER—Deep Inside My Heart
26-16
% CHRISTOPHER CROSS—Never Be The
Same 21-13
 JIMMY HALL—I'm Happy That Love Has
Found You 22-14
 LEO SAYER—More Than | Can Say 12-7
* DONNA SUMMER-The Wanderer 10-4
oo PAUL SIMON—One Trick Pony
oo HARRY CHAPIN-Sequel
© THE POLICE-De Do Do Do, De Da Da Da
© THE KORGIS—Everybody's Got To Learn
Sometime—D-30
© BARBRA STREISAND/BARRY GIBB—Guilty—
D-22
® PAT BENATAR—Hit Me With Your Best Shot
® DIANAROSS-I'm Coming Out—D-23
© NEIL DIAMOND-Love On The Rocks—D-24
® JOHN LENNON—Starting Over—D-25

WSPT—Stevens Point (P. Martin—MD)

*% WAYLON JENNINGS—Theme From the
Dukes of Hazzard 13-9
% BRUCE SPRINGSTEEN—Hungry Heart 22-
16
* PAT BENATAR-Hit Me With Your Best Shot
15-11
+ LEO SAYER—More Than | Can Say 18-13
* JOHN LENNON-Starting Over 28-21
oo TIERRA-Together
oo HEART-Tell It Like It Is
o THE POLICE-De Do Do Do, De Da Da Da—D-
29
o IR SUPPLY~Every Woman In The World
o THE KORGIS—Everybody's Got to Learn
Sometime—D-30
o BARBRA STREISAND/BARRY GIBB—Guilty—
D-26
o CHEAP TRICK—Stop This Game—D-27
© ELLEN SHIPLEY~This Little Girl

KSLQ-FM-St. Louis (T. Stone—MD)
% BARBRA STREISAND/BARRY GIBB—
Guilty 18-11

% IRENE CARA—Out Here On My Own 11-6

* DIAMAROSS--|'m Coming Out 14-10

* STACY LATTISAW-Let Me Be Your Angel 25-
19

* NEIL DIAMOND-Love On The Rocks 23-16

oo THE POLICE-De Do Do Do, De Da Da Da

® AR SUPPLY—Every Woman In The World—D-
23

o STEVIE WONDER-Master Blaster—D-24

© ROBERT JOHN—Sherry—X

® BILLY JOEL—Sometimes a Fantasy—D-25

® ROGER DALTREY—Without Your Love—X

KXOK-St. Louis (L. Douglas—MD)

% CLIFF RICHARD—-Dreaming 16-10

*% ALI THOMSON-Live Every Minute 10-5

* AIR SUPPLY—Every Woman In The World 23-
17

* CHRISTOPHER CROSS—Never Be the Same
20-16

* JACKSON BROWNE—That Girl Could Sing
24-19

oo BARBRA STREISAND/BARRY GIBB—
Guilty—D-25

KIOA—Des Moines (G. Stevens—MD)

* % LEO SAYER—More Than | Can Say 18-6

* DEVO-Whip It 12-5

* PAT BENATAR-Hit Me With Your Best Shot
19-10

 CHRISTOPHER CROSS—Never Be The Same
2418

 DARYL HALL & JOHN OATES-You've Lost
That Lovin' Feelin’ 21-16

oo JOHN LENNON-Starting Over—D-29

oo ROGER DALTREY—Without Your Love—D-
2

© NEIL DIAMOND-Love On The Rocks—D-30

KDWB—Minneapolis (P. Abresch—MD)

%% STEPHANIE MILLS—Never Knew Love
Like This Before 18-14

+ THE KORGIS—Everybody's Got To Learn
Sometime 17-13

# LEO SAYER—More Than | Can Say 8-5

* WILLIE NELSON—On The Road Again 14-10

oo BARBRA STREISAND/BARRY GIBB-Guilty

oo CHRISTOPHER CROSS—Never Be The

Same

© RANDY MEISNER—Deep Inside My Heart

® AIR SUPPLY~Every Woman In The World—D-
18

o KENNY ROGERS—Lady—D-19

KS 95-FM (XKSTP)—St. Paul (C. Knapp—MD)

%% BARBRASTREISAND/BARRY GIBB—
Guilty 14-9

Based on station playlists through Tuesday (11/4/80)

% STEPHANIE MILLS—Never Knew Love
Like This Before 11-7

+ CLIFF RICHARD-Dreaming 9-6

* NEIL DIAMOND—Love On The Rocks 20-12

+ LEO SAYER—More Than | Can Say 15-11

oo AIR SUPPLY—Every Woman In The World

oo THE KORGIS—Everybody's Got To Learn

Sometime

® CHRISTOPHER CROSS—Never Be The
Same—D-20

o DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin'—D-17

KEYN-FM-Wichita (L. Court—MD)

% CLIFF RICHARD—Dreaming 4-2

% LEQ SAYER-More Than | Can Say 6-4

* STACY LATTISAW—Let Me Be Your Angel 11-
6

* CHRISTOPHER CROSS~Never Be the Same
12-7

* JACKSON BROWNE—That Girl Couid Sing
13.9

* DONNA SUMMER—The Wanderer 8-5

oo BARBRA STREISAND/BARRY GIBB—
Guilty—D-24

oo ROGER DALTREY—Without Your Love—D-
17

" @ AR SUPPLY—Every Woman In The World

o HARRY CHAPIN—Sequel
© JOHN LENNON-Starting Over—D-25

WOW-0maha (). Corcoran—MD)
% NEIL DIAMOND-Love On The Rocks 12-8

- %% CHRISTOPHER CROSS—Never Be The

Same 17-12
% CLIFF RICHARD—Dreaming 10-7
 JIMMY HALL—I'm Happy That Love Has
Found You 22-17
 DARYL HALL/JOHN OATES—You've Lost
That Lovin' Feelin’ 15-11
oo BARBRA STREISAND/BARRY GIBB—
Guilty—D-25
oo OLIVIA NEWTON-JOHN/CLIFF RICHARD -
Suddenly-D-27
o THE POLICE-De Do Do Do, De Da Da Da—
NP

Northeast Region

mmmm* PRIME MOVERS e
BARBRA STREISAND & BARRY G1BB—Guilty

BRUCE SPRINGSTEEN—Hungry Heart
DONNA SUMMER--The Wanderer

e ® TOP ADD ONS mmmm
ROGER DALTREY —Without Your Love

THE POLICE—De Do Do Do, De Da Da Da

DR. HOOK—Girls Can Get It

messms BREAK OUTS s

NEIL DIAMOND—Love On The Rocks

KENNY ROGERS-Lady

OLIVIA NEWTON-JOHN—Suddenly

s ==t s o e e RS

WABC— New York (S. Richards— MD)

No List
WNBC—New York (R. Frank—MD)

No List )
WXLO—New York (). Knapp—PD)

No List

WBLI-Long Island (B. Terry—MD)

% KENNY ROGERS—Lady 5-2

% BRUCE SPRINGSTEEN—Hungry Heart 16-
10

* CLIFF RICHARD—-Dreaming 4-3

- % JOHN LENNON-Starting Over 21-15

+ DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin' 17-12

oo RANDY MEISNER-Deep Inside My Heart

ee ROGER DALTREY—Without Your Love

o THE POLICE—De Do Do Do, De Da Da Da

o AIR SUPPLY—Every Woman In The World—D-
28

o BARBRA STREISAND/BARRY GIBB—Guilty—
D-24

o DIANA ROSS—I'm Coming Out—DP-8

o DIANAROSS-It's My Turn—DP-21

® THE JACKSONS—Lovely One"DP-11

© DIANA ROSS—Upside Down—DP-29

WTRY—Schenectady (B. Cahill-MD)

oo OLIVIA NENTON-JOHN/CLIFF RICHARD—
Suddenly

oo ROGER DALTREY—Without Your Love

© JOHN COUGAR-This Time

o CHEAP TRICK-Stop This Game

© HEART—-Tell It Like It Is—D-40

WKBW—Buffalo (lﬁummers—lm)
% NEIL DIAMOND—Love On The Rocks 22-
12
%% BRUCE SPRINGSTEEN—Hungry Heart 20-
11
* CLIFF RICHARD—Dreaming 16-9
+ BARBRA STREISAND/BARRY GIBB—Guilty
2820
+ WILLIE NELSON—On The Road Again 27-19
oo THE POLICE-De Do Do Do, De Da Da Da
oo DR. HOOK~Girls Can Get It
© OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly
o RANDY MEISNER-Deep Inside My Heart—D-
26

© MR SUPPLY—Every Woman In The World—D- -

22
© HARRY CHAPIN—Sequel—D-17
© JOHN LENNON-—Starting Over—D-18

WBBF—Rochester (D. Mason—MD)

+ ROGER DALTREY—Without Your Love

+ BARBRA STREISAND/BARRY G1BB—Guilty—
D-25

# NEIL DIAMOND~Love On The Rocks—D-14

WRKO-Baston (C. Yan Dyke—PD)

% BARBRA STREISAND/BARRY GIBB—
Guilty 16 8

% DONNA SUMMER—The Wanderer 14-9

 LEO SAYER—More Than | Can Say 17-12

* JOHN COUGAR—This Time 20-15

 ROGER DALTREY-Without Your Love 8-4

oo BRUCE SPRINGSTEEN—Hungry Heart

oo DIANAROSS—I'm Coming Out

® KOOL & THE GANG—Celebration—D-30

® JOHN LENNON—Starting Over—D-29

WHYN-Springfield (A. Carey—MD)

% LEO SAYER—More Than | Can Say 12-6
% CHRISTOPHER CROSS—Never Be The
Same 7-2

* JIMMY HALL-1'm Happy That Love Has
Found You 9-4

 DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin’ 11-7

oo AIR SUPPLY—Every Woman In The World

oo OLIVIA NENTON-JOHN/CLIFF RICHARD -

<nddenis

% CLIFF RICHARD—Dreaming 20-18

% CHRISTOPHER CROSS—Never Be The
Same 12-8

oo THE POLICE-De Do Do Do, De Da Da Da

oo BARBRA STREISAND/BARRY GIBB—Guilty

© NEIL DIAMOND-Love On The Rocks—D-22

® LEQ SAYER—More Than | Can Say—D-23

o ROGER DALTREY-Without Your Love—D-24

WFBL—Syracuse (T. Davis—MD)
* % PAT BENATAR—Hit Me With Your Best
Shot 9-5
% KENNY ROGERS—Lady 6-3
* ROLLING STONES—She's So Cold 17-12
+ BRUCE SPRINGSTEEN —Hungry Heart 25-20
oo BILLY BURNETTE-Don't Say No—D-39
oo BARBRA STREISAND/BARRY GIBB—
Guilty—D-38
® THE POLICE-De Do Do Do, De Da Da Da—X
o AR SUPPLY—Every Woman In The World—D-
40
© DR. HOOK—Girls Can Get It
© DON WILLIAMS—| Believe In You—X
® UTOPIA-I Just Want To Touch You—X
o EDDIE RABBITT—| Love A Rainy Night—X
® PAUL SIMON—One Trick Pony—X
o JOHN LENNON-Starting Over—D-22
© THE BABYS—Turn And Walk Away—X
© MICHAEL STANLEY BAND—He Can't Love
You—X
o PETE TOWNSHEND—-Rough Boys—X
o CHEAP TRICK-Stop This Game—X
® OAK—Set The Nite On Fire—X
o THUNDER-Santiago Midnite—X
© HEART-Tell It Like It Is—X

WOLF—Syracuse (B. Michell—MD)

%% RANDY MEISNER—Deep Inside My Heart
21-29

% THE KORGIS—Everybody's Got To Learn
Sometime 18-14

* THE JACKSONS—Lovely One 29-21

* BRUCE SPRINGSTEEN —Hungry Heart 27-20

* THUNDER-Santiago Midnite Moonlite 40-

37

oo DR. HOOK—Girls Can Get It—D-34

oo HEART-Tell it Like It Is—D-30

o DIONNE WARWICK —Easy Love

® EDDIE RABBITT—I Love A Rainy Night—D-35

® YES—IntoThe Lens

© PETE TOWNSHEND—Rough Boys—NP

WFLY—Albany (B. Mason—MD)

% CLIFF RICHARD—-Dreaming 9-4

*% ROLLING STONES—She's So Cold 6-3

* PAT BENATAR-Hit Me With Your Best Shot
19-10

* JOHN LENNON-Starting Over 29-9

* BRUCE SPRINGSTEEN—Hungry Heart 15-7

oo CHEAP TRICK—Stop This Game

oo BLONDIE—The Tide Is High—D-30

o THE POLICE—De Do Do Do, De Da Da Da—D-
29

® JOHN COUGAR—This Time—D-26

© DONNA SUMMER-Walk Away

o HEART-Tell It Like tt Is

WPST—Trenton (T. Taylor—MD)

% NEIL DIAMOND—Love On The Rocks 23-
13 :

% JOHN LENNON-Starting Over 28-18

+ CLIFF RICHARD—Dreaming 10-7

* LEQ SAYER—More Than | Can Say 13-9

* BRUCE SPRINGSTEEN—Hungry Heart 29-23

oo DIANAROSS—It's My Turn

oo HEART-Tell It Like It Is

o DON WILLIAMS~| Believe In You

® CHEAP TRICK—Stop This Game—NP

@ BARBRA STREISAND/BARRY GIBB--Guilty—
D-26 .

® JIMMY HALL-I'm Happy That Love Has
Found You—D-30

© HARRY CHAPIN-Sequel-D-29

WBEN-FM—Buffalo (R. Christian—MD)

% BARBRA STREISAND/BARRY GIBB—
Guilty 27-8

% NEIL DIAMOND~Love On The Rocks 26-7

* LEQ SAYER—More Than | Can Say 18-12

* JOHN LENNON-Starting Over 34-16

* BRUCE SPRINGSTEEN—Hungry Heart 28-9

*% JOHN LENNON-Starting Over 29-17
% BRUCE SPRINGSTEEN—Hungry Heart 27-
20

+ LEO SAYER—More Than | Can Say 14-11

* CHRISTOPHER CROSS—Never Be The Same
15-12

 DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin’ 8-6

oo HEART-Tell It Like It Is

oo DOOBIES-0ne Step Closer

© JOHN COUGAR-This Time

© BILLY BURNETTE—Don't Say No—D-36

o BARBRA STREISAND/BARRY GIBB—Guilty—
D-34

® HARRY CHAPIN—Sequel—D-22

o BOB SEGER—The Horizontal Bop—D-37

WVBF (F-105)—Framingham (R. Johns—MD)

* JACKSON BROWNE—That Girl Could Sing
21-19

* JOHN COUGAR—-This Time 26-23

+ BRUCE SPRINGSTEEN—Hungry Heart 27-
24216

© BILLY BURNETTE-Don't Say No

o BARBRA STREISAND/BARRY GIBB—Guilty—
D-15

® DIANA ROSS—I'm Coming Out

® OAK—Set The Night On Fire

© WILLIE NELSON—On The Road Again—D-23

® HARRY CHAPIN—Sequel—D-24

® BILLY JOEL-Sometimes A Fantasy—D-22

WPRO-AM—Providence (G. Berkowitz—MD)

% KENNY ROGERS—Lady 5-1

% LEO SAYER—More Than | Can Say 20-12

# CLIFF RICHARD—-Dreaming 13-11

* WILLIE NELSON-0On The Road Again 9-5

+ DARYL HALL & JOHN OATES—You've Lost
That Lovin’ Feelin’ 12-9

oo TIERRA-Together

® AR SUPPLY—Every Woman In The World—D-
26

© HARRY CHAPIN—Sequel—D-27

WPRO-FM (PRO-FM)—Providence
(Giouanni—MD)

* % THE JACKSONS—Lovely One 11-8

% DONNASUMMER-The Wanderer 9-5

* NEIL DIAMOND—Love On The Rocks 26-22

* LEO SAYER—More Than | Can Say 20-16

* CHRISTOPHER CROSS—Never Be The Same
18-14

o AIR SUPPLY—Every Woman In The World—D-
27

® HARRY CHAPIN—Sequel-D-29

® OLIVIA NEWTON-JOHN/CLIFF RICHARD—
Suddenly—D-28

WPIB (JB-105)—Providence (M. Waite—MD)

*% KOOL & THE GANG—Celebration 23-18

% PAT BENATAR—Hit Me With Your Best
Shot 19-14

* STACY LATTISAW—Let Me Be Your Angel 6-4

+ NEIL DIAMOND—Love On The Rocks 30-24

* BRUCE SPRINGSTEEN—Hungry Heart 26-20

oo HARRY CHAPIN—Sequel—D-33

oo BLONDIE—The Tide Is High—D-35

© THE BABYS—Turn And Walk Away~—D-34

WICC—Bridgeport (B. Mitchell—MD)

# % CLIFF RICHARD—-Dreaming 9-5

% KENNY ROGERS—-Lady 3-1

# NEIL DIAMOND—Love On The Rocks 24-17

* JOHN LENNON-Starting Over 15-11

oo THE POLICE—De Do Do Do, De Da Da Da

oo THE KORGIS—Everybody's Got To Learn

Sometime

© BILLY BURNETTE—Don't Say No—D-30

o AIR SUPPLY—Every Woman In The World—D-
27

o BARBRA STREISAND/BARRY GIBB—Guilty—
D-21

® DIANA ROSS—It's My Turn

© HARRY CHAPIN—-Sequel—D-24

® ROGER DALTREY—Without Your Love—D-29

® CHEAP TRICK—Stop This Game—D-25

© HEART-Tell it Like It Is

WKCI-New Haven (C. Hansen—MD)

No List
WTIC-FM ~Hartford (R. Donahue—MD)

% BARBRA STREISAND/BARRY GIBB—
Guilty 28-23
% JOHN LENNON-Starting Over 29-21
* KENNY ROGERS—Lady 6-2
* CHRISTOPHER CROSS—Never Be The Same
2318
# DARYL HALL & JOHN OATES-You've Lost
That Lovin' Feelin’ 22-15
oo KDOL & THE GANG—Celebration—D-29
oo AIR SUPPLY—Every Woman In The World—
D-30
(Continued on page 26)
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Make sure the Silver Eagle
stops at your station.

The great cross-country music show rolls out
January 31: exclusively for ABC Network Radio.

Starting January 31, 1981, the "Silver The Silver Eagle concert series is pro-
Eagle” will arrive at hundreds of country- duced by DIR, the people who revolutionized
oriented ABC affiliate stations with a spec- AOR radio with the “King Biscuit Flower Hour.”
tacular 90-minute live concert, starring Now they’ll be making country fans sit
Eddie Rabbitt, at the world famous Roxy in up and listen. To you.

Los Angeles.

And that’s just the beginning. There’ll M.Iﬂ.‘.’é
be a new 90-minute Silver Eagle concert , 4
every two weeks, all year long...featuring all Networks

the top names in country music...recorded : e
at clubs and arenas all across America. The People Delivery System
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® Continued from page 24
© ROGER DALTREY-Without Your Love—D-28
WFEA (13FER)—Manchester (R. Ryder—MD)

No List
WTSN-—Dover (). Sebastian—~MD)

% BARBRA STREISAND/BARRY GIBB~
Guilty 12-8

%% LEQ SAYER—More Than | Can Say 8-4

 NEIL DIAMOND —Love On The Rocks 21-16

* CHRISTOPHER CROSS—Never Be The Same
11.7

+ DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin’ 19-13

oo DIONNE WARWICK ~Easy Love

oo DON WILLIAMS—1 Believe In You

© WAYLON JENNINGS ~Theme From The
Dukes Of Hazzard—X

© ROBBIE DUPREE-Nobody Else—X

© RANDY MEISNER—Deep Inside My Heart—D-
25

o THE KORGIS—Everybody's Got To Learn
Sometime—D-28

® STACY LATTISAW-Let Me Be Your Angel-D-
21

® HARRY CHAPIN-Sequel—D-26

WGUY-Bangor (). Jackson—MD)

* % BILLY JOEL—Sometimes A Fantasy 17-10
%% DARYL HALL & JOHN OATES-You've Lost
That Lovin' Feelin’ 22-14

* DIANAROSS—1'm Coming Out 6-2

* CHRISTOPHER CROSS—Never Be The Same
19-13

* JACKSON BROWNE—-That Girl Could Sing
18.12

®e OAK—Set The Night On Fire

© RANDY MEISNER—Deep Inside My Heart

® BILLY BURNETTE-Don't Say No

o ELLEN SHIPLEY~This Little Girl

WIGY—Bath (W. Mitchell-MD)

* & LEO SAYER—More Than | Can Say 10-6
% CHRISTOPHER CROSS~Never Be The
Same 21-17

 PAT BENATAR—Hit Me With Your Best Shot
30-26

* NIELSEN/PEARSON—If You Should Saif 14-
10

* JOHN LENNON-Starting Over 28-25

oo CHEAP TRICK-Stop This Game—DP

oo OAK—Set The Night On Fire

o DR. HOOK~Girls Can Get ft

o CLIMAX BLUES BAND—Gotta Have More
Love—D-30

© OLIVIA NEWTON-JOHN/CLIFF RICHARD -
Suddenly-DP

® JOHN COUGAR—This Time—D-29

WLBZ-Bangor (M. 0’Hara—MD)
%% WAYLON JENNINGS—Theme From The
Dukes Of Hazzard 31-21
% BRUCE SPRINGSTEEN~Hungry Heart 24.
13

* OON WILLIAMS—| Believe In You 30-22

+ NEIL DIAMOND—Love On The Rocks 34-25

* JOHN LENNON-Starting Over 35-26

oo BOB SEGER/SILVER BULLET BAND-

Horizontaf Bop

oo KENNY ROGERS—Long Arm Of The Law

® KOOL & THE GANG—Celebration

® THE POLICE-De Do Do Do, De Da Da Da

® OAK—Set The Nite On Fire

o MR SUPPLY—Every Woman In The World—D-
kx)

o THE KORGIS—Everybody's Got To Learn
Sometime—D-32

® DR. HOOK-Girls Can Get It-D-31

® OLIVIA NEWTON-JOHN/CLIFF RICHARD -
Suddenly—0-30

® CHEAP TRICK—Stop This Game—D-34

Mid-Atlantic Region
semmm® PRIME MOVERS s
AR SUPPLY—Every Woman In The World

CHRISTOPHER CROSS—Never Be The Same

CLIFF RICHARD —Dreaming

mmmm® TOP ADD ONS mmes
BARBRA STREISAND & BARRY GIBB—Guilty

JEMMY HALL—1'm Happy That Love Has Found You
DOOBIE BROTHERS—One Step Cioser

s BREAKOU TS uaesms

JOHN LENNON—Starting Over
NEIL DIAMOND—Love On The Rocks
RANDY MEISNER—Oeep Inside My Heart

WXKX—Pittsburgh (B. Christian—MD)

*% KANSAS—Hold Ond-1

% AMERICA-You Could Have Been The One

6-3

* KENNY ROGERS-Lady 8-6

+ CHRISTOPHER CROSS —Never Be The Same
1411

 LARSEN-FEITEN BAND—Who'll Be The Fool
Tonight 16-13

oo NEIL DIAMOND~Love On The Rocks—30

oo ALAN PARSONS PROJECT—Games People

Play—24

o AR SUPPLY—Every Woman In The World—D-
28

© MICHAEL STANLEY BAND—He Can't Love
You

® CHEAP TRICK—Stop This Game
® HEART-Tell It Like It Is

® YES—Into The Lens

© KANSAS—Got To Rock On—D-29

WFIL—Philadelphia (D. Fennessy—-MD)

No List
WCCK~—Erie (B. Shannon—MD)

% HARRY CHAPIN-Sequel 12-9
% ROLLING STONES~She's So Cold 19-13

* RANDY MEISNER~Deep (nside My Heart 26-

20
 DIANAROSS~|'m Coming Out 30-24
 DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin’ 1-1
oo ROXY MUSIC~In The Midnight Hour
oo MAC DAVIS—~Texas In My Rear View Mirror
© JOHNNY RIVERS~China—D-39

® AIR SUPPLY—Every Woman In The World—D-

40 .
© JOHN LENNON-Starting Over—D-37
© MANHATTAN TRANSFER—Trickle Trickle
® ENGLAND DAN-Stones—D-35 X
® ELLEN SHIPLEY—This Little Girl—D-36

WFBG—Altoona (T. Booth—MD)

*% KENNY ROGERS—Lady 2-1
% DARYL HALL & JOHN OATES-You've Lost
That Lovin’ Feelin’ 14-6

* PAT BENATAR~Hit Me With Your Best Shot
21-13

* LEQ SAYER—~More Than | Can Say 159

 ROGER DALTREY—~Without Your Love 16-11

ee THE POLICE—De Do Do Do, De Da Da Da—

kx}

oo TIERRA-Together

© DR. HOOK~Girls Can Get It-D-32

© BARBRA STREISAND/BARRY GIBB—Guilty—
D31

® MAC DAVIS—Texas In My Rear View Mirror

© MARCY LEVY/ROBIN GIBB—Help Me

® CHEAP TRICK-Stop This Game

WKBO—Harrisburg (B. Carson—MD)

% AR SUPPLY—Every Woman In The World
2115

% NEIL DIAMOND—Love On The Rocks 22-
17

+ BARBRA STREISAND/BARRY GIBB—Guilty

27-22

* DIANA ROSS—It's My Turn 29-24

oo HARRY CHAPIN=-Sequel

oo JOHN LENNON-Starting Over—D-30

WOQXA-York (S. Gallagher—-MD)

% CLIFF RICHARD—Dreaming 9-4

% KENNY ROGERS—Lady 3-1

* PAT BENATAR—Hit Me With Your Best Shot

159

 LEO SAYER—More Than | Can Say 10-7

 BRUCE SPRINGSTEEN—Hungry Heart 19-14

oe THE POLICE—De Do Do Do, De Da Da Da

oo HEART-Tell It Like It Is

® KOOL & THE GANG—Celebration—D-25

® THE KORGIS~Everybody's Got To Learn
Sometime—D-29

e DIANA ROSS—It's My Turn—D-27

o HARRY CHAPIN—Sequel—D-30

® OLIVIA NEWTON-JOHN/CLIFF RICHARD -
Suddenly .

© THE BABYS—Turn And Watk Away

WRQX (Q-107)—Washington, D.C. (R. Fowler—
MD)

% CLIFFRICHARD—Dreaming 10-7

%% LEQ SAYER—More Than | Can Say 20-6

* PAT BENATAR—Hit Me With Your Best Shot
12.9

* CHRISTOPHER CROSS—Never Be The Same
19-10

 DARYL HALL & JOHN OATES—You've Lost
That Lovin’ Feelin’ 21-19

oo RANDY MEISNER-Deep Inside My Heart

oo DOOBIE BROS.—One Step Closer

® THE KINGS—Switchin' To Glide

WPGC-Bladensburg (D. Gerinomo—~MD)

% MR SUPPLY—Every Woman In The World
16-10

*% JOHN LENNON—Starting Over 17-12

 KOOL & THE GANG—Celebration 14-8

* NEIL DIAMOND—Love On The Rocks 20-14

+ DARYL HALL & JOHN OATES—-You've Lost

That Lovin’ Feelin’ 10-6

oo BARBRA STREISAND/BARRY GIBB—
Guilty—D-18

oo JIMMY HALL—F'm Happy That Love Has
Found You—D-21

® HEART-Tell It Like It Is—D-25

WCAO-Baltimore (S. Richards—MD)

% LEQO SAYER—-More Than | Can Say 17-12
%% DARYL HALL & JOHN OATES—You've Lost
That Lovin’ Feelin’ 6-3

 NIELSEN/PEARSON—If You Should Sail 29-
25

* DIANA ROSS—It's My Turn 30-26

 SUPERTRAMP—Dreamer 12-8

oo BARBRA STREISAND/BARRY GIBB~

Guilty—D-29

ee DIANAROSS—I'm Coming Out—D-20

o DR. HOOK—Girls Can Get It

© OLIVIA NEWTON-JOHN/CLIFF RICHARD-
Suddenly-D-30

o JOHN COUGAR~This Time

o DOOBIE BROTHERS—One Step Closer

o NEIL DIAMOND—Love On The Rocks—D-21

WFBR—Baltimore (A. Szulinksi—MD)

% KENNY ROGERS—Lady 4-2

%% THE JACKSONS~Lovely One 3-1

* CLIFF RICHARD-Dreaming 6-3

AR SUPPLY—Every Woman In The World 30-
21

* LEQ SAYER—~More Than | Can Say 117

oo DIONNE WARWICK—Easy Love—D-30

oo DOOBIE BROTHERS—One Step Closer

® CLIMAX BLUES BAND—Gotta Have More
Love

® MAC DAVIS~Texas In My Rear View Mirror

® HEART-Tell It Like It Is

© BARBRA STREISAND/BARRY GIBB~Guilty—
D-29

® DIANAROSS—-It's My Turn—D-28

o HARRY CHAPIN~Sequel—D-27

WYRE—Annapolis (). Diamond—MD)

* % RANDY MEISNER-Deep Inside My Heart
21-15

% PAT BENATAR—Hit Me With Your Best
Shot 12.5

+ AIR SUPPLY—Every Woman In The World 15-

11

 LEQ SAYER—More Than | Can Say 9-4

 BRUCE SPRINGSTEEN—Hungry Heart 17-12

®e PAUL SIMON~One Trick Pony—D-36

oo OLIVIA NEWTON-JOHN/CLIFF RICHARD -

Suddenly—D-35

DR. HOOK~Girls Can Get 1t—D-37

CHEAP TRICK—Stop This Game—D-41

MONTY PYTHON—Bet They Won't Play—D-38

OAK-Set The Night On Fire—D-39

BLONDIE-Tide Is High—D-40

LAURA BRANIGAN—Fools Affair—D-42

KOOL & THE GANG—Celebration—D-30

THE POLICE—De Do Do Do, De Da Da Da—

D-32

THE KORGIS—Everybody's Got To Learn

Sometime—D-28

KANSAS—Hold On—D-29

STEVIE WONDER—Master Blaster—D-31

WAYLON JENNINGS—Theme From The Dukes

0Of Hazzard—D-33

WGH—Hampton (B. Canada—MD)

No List

WQRK—Norfolk (D. Davis—MD)

*% STEVIE WONDER~Master Blaster 14-10

% JOHN LENNON-Starting Over 31-24

* THE ROBBIN THOMPSON BAND-Brite Eyes
2117

+ BARBRA STREISAND/BARRY GIBB~ Guilty
33.22

* ROGER DALTREY-Without Your Love 23-19

oo KOOL & THE GANG~Celebration

oo CLIMAX BLUES BAND—Gotta Have More

Love

© THE KORGIS—Everybody's Got To Learn
Sometime—X

o DON WILLIAMS—| Believe In You

o AR SUPPLY-Every Woman tn The Worid—D-
3l

© NEIL DIAMOND~Love On The Rocks—D-26

o STEPHEN BISHOP—Send A Little Love My
Way—D-32

WRVQ (Q-94)—Ricnmond (B. Thomas—MD)

* % CHRISTOPHER CROSS—Never Be The

Same 6-3
% STEPHANIE MILLS~Never Knew Love
Like This Before 12-4

* EARTH, WIND & FIRE—Let Me Talk 8-5

* AC/DC—You Shaok Me All Night Long 10-6

* THE JACKSONS—Lovely One 11-7

oo ROGER DALTREY—Without Your Love

®e HEART-Tell It Like It is

® DR. HOOK-Girls Can Get It

® NEIL DIAMOND—Love On The Rocks—D-27

® HARRY CHAPIN~Sequel—D-30

o DOOBIE BROS.—One Step Closer—D-29

Southeast Region
semmm* PRIME MOVERS mmmm

BRUCE SPRINGSTEEN—Hungry Heart
LEQ SAYER—~More Than | Can Say
PAT BENATAR—Hit Me With Your Best Shot

oesen® TOP ADD ONS wmmm

HEARTTell It Like It s
BLONDIE—The Tide Is High
KOOL & THE GAMG—Celebration

s BREAK OU TS nen——m

CHRISTOPHER CROSS—Never Be The Same
BARBRA STREISAND & BARRY GIBB—Guilty
DON WILLIAMS—| Believe In You

WQXI-AM—Atlanta (). McCartney—MD)

*% JOHN LENNON—Starting Over

* NEIL DIAMOND~Love On The Rocks 28-20

* DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin' 9-4

oo BRUCE SPRINGSTEEN~Hungry Heart

® AIR SUPPLY—Every Woman In The World—D-
22

o EDDIE RABBITT—| Love A Rainy Night—D-28

® JIMMY HALL—('m Happy That Love Has
Found You—D-26

® JOHN COUGAR-This time—D-18

WQXI-FM (94Q)—Atlanta (J. McCartney—MD)

% THE KORGIS—Everybody's Got To Learn
Sometime 20-13

les Radio Action.

Based on station playlists through Tuesday (11/4/80)

% BRUCE SPRINGSTEEN—Hungry Heart 15-
9
* PAT BENATAR—Hit Me With Your Best Shot
7-5
* KENNY ROGERS-Lady 1-1
 HARRY CHAPIN~Sequel 29-23
oo CLIMAX BLUES BAND-Gotta Have More
Love—D-29
oo STEVIE WONDER-| Ain't Gonna Stand For
1t-D-28
o THE ROBBIN THOMPSON BAND~Brite Eyes
o EDDIE RABBITT—I Love A Rainy Night
® WAYLON JENNINGS—Theme From The
Dukes Of Hazzard
© HEART-Tell It Like It Is
® POINTER SISTERS—Could | Be Dreaming—D-
30

WBBQ-Augusta (B. Stevens—MD)

% PAT BENATAR—Hit Me With Your Best
Shot 15-7

%% LEQ SAYER—More Than | Can Say 11-6

 BARBRA STREISAND/BARRY GIBB~Guilty
28-18

* WAYLON JENNINGS~Theme From The
Dukes Of Hazzard 23-15

* JOHN COUGAR~This Time 19-14

oe HARRY CHAPIN~Sequel

oe DOOBIE BROS.—One Step Closer—D-30

© KOOL & THE GANG~Celebration—D-29

® AIR SUPPLY~Every Woman In The World—D-
28

o EDDIE RABBITT~I Love A Rainy Night

® NEIL DIAMOND—Love On The Rocks—D-27

o SAILOR—Runaway

© HEART-Tell It Like It Is

® SKY-Toccata

© BLONDIE—The Tide Is High

WSGA—Savannah (). Lewis—MD)

% WAYLON JENNINGS—Theme From The
Dukes Df Hazzard 26-16

% BRUCE SPRINGSTEEN—Hungry Heart 17-
14

+ KOOL & THE GANG—Celebration 30-21

* CHRISTOPHER CROSS—Never Be The Same

18.15

* JOHN LENNON-Starting Over 28-23

oo TIERRA-Together—D-32

oo HEART-Telt It Like It Is—D-33

o DIANAROSS—It's My Turn—D-34

WSGF-Savannah (J. Davis—MD)

* % DIANA ROSS—I'm Coming Out 158

% LEQ SAYER—-More Than | Can Say 17-9

* PAT BENATAR-Hit Me With Your Best Shot
25-19

* JIMMY HALL-I'm Happy That Love Has
Found You 28-29

* CHRISTOPHER CROSS~Never Be The Same
2117

oo KOOL & THE GANG~ Celebration

oo HEART-Tell It Like It Is

o DR. HOOK—Girls Can Get It

© MARCY LEVY/ROBIN GIBB—Help Me

WAYS—Charlotte (L. Simon—MD)
* % PAT BENATAR-Hit Me With Your Best
Shot 15-9
% CHRISTOPHER CROSS—~Never Be The
Same 17-10
AR SUPPLY—Every Woman In The World 21-
18
* NEIL DIAMOND—Love On The Rocks 26-20
* LTD-Shine On 27-23
oo HEART-Tell It Like It Is
oo BLONDIE—The Tide Is High
® THE POLICE—De Do Do Do, De Da Da Da—D-
28
© BARBRA STREISAND/BARRY GIBB-Guilty—
D-27
© DON WILLIAMS—| Believe In You
o EDDIE RABBITT—I Love A Rainy Night
© JOHN LENNON-Starting Over—D-29

WFLB—Fayetteville (L. Cannon—MD)

% LEQ SAYER—More Than | Can Say 16-7
% CHRISTOPHER CROSS—Never Be The
Same 30-15

* DR. HOOK—Girls Can Get It 29-24

* NEIL DIAMOND—Love On The Racks 32-26

 DARYL HALL & JOHN OATES—-You've Lost
That Lovin' Feelin’ 21-16

oo DON WILLIAMS~| Believe In You

oo RUPERT HOLMES—~Morning Man

o EDDIE RABBITT—I Love A Rainy Night

© PAUL SIMON-One Trick Pony

o JOHN COUGAR—This Time

o TIERRA-Together

o LARRY GRAHAM —One In A Million You—D-34

o HARRY CHAPIN—Sequel-D-30

© ROBERT JOHN-Sherry—D-33

o JOHN LENNON-Starting Over—D-31

© MAC DAVIS—Texas In My Rear View Mirror—
D-32

WISE~Asheville (). Stevens—MD)

%% NEIL DIAMOND-Love On The Rocks 20-
17

% BRUCE SPRINGSTEEN—Hungry Heart 26-
21

* LEO SAYER-More Than | Can Say 11-7

* JACKSON BROWNE~-That Girl Could Sing 6-

2

* JOHN COUGAR~This Time 22-19

oo CHEAP TRICK—Stop This Game

oo HEART-Tell It Like It is

o DOOBIE BROS.—One Step Closer—D-32

WWW.americanradiohistorv.com

WKIX—Raleigh (R. McKay—MD)

% KENNY ROGERS—Lady 10-2

 ANNE MURRAY—Could | Have This Dance
1310

* DON WILLIAMS—| Believe In You 17-13

* STACY LATTISAW—Let Me Be Your Angel 20-
16

* STEVIE WONDER~Master Blaster 24-20

oo CHRISTOPHER CROSS ~Never Be The

Same—D-25

oe BRUCE SPRINGSTEEN—Hungry Heart

® PAT BENATAR-Hit Me With Your Best
Shot—D-24

WSEZ—Winston-Salem (B. Sieglar—MD)

% KENNY ROGERS~Lady 16-10
% NEIL DIAMOND~Love On The Rocks 35-
39

+ THE KORGIS—Everybody's Got To Learn
Sometime 29-25

* THE JACKSONS—Lovely One 2218

* PAUL SIMON-One Trick Pony 19-16

oe KOOL & THE GANG—Celebration

oo RUPERT HOLMES~Morning Man

® EXILE-Take Me Down

o BARBRA STREISAND/BARRY GIBB~Guilty—
D-38

® HARRY CHAPIN—-Sequel—D-39

o BRUCE SPRINGSTEEN—Hungry Heart—D-31

WANS—Anderson (J. Evans—MD)

%% LEQ SAYER~More Than | Can Say 6-2
* % BRUCE SPRINGSTEEN—Hungry Heart 17-
10

* MR SUPPLY—Every Woman In The World 26-

21

+ PAT BENATAR-Hit Me With Your Best Shot
23-16

* STACY LATTISAW-Let Me Be Your Angel 22-
15

®e BLONDIE~The Tide Is High—D-38

®e HEART-Tell It Like It Is—D-26

o THE ROBBIN THOMPSON BAND-Brite
Eyes—D-37

® KOOL & THE GANG—Celebration—D-36

o CLIMAX BLUES BAND—Gotta Have More
Love

o EDDIE RABBITT-| Love A Rainy Night

® NEIL DIAMOND—Love On The Rocks—D-35

® GEORGE BENSON—Love X Love

® LTD-Shine On

© BOB SEGER & THE SILVER BULLET BAND—
The Horizontal Bop

WTMA--Charleston (R. Tracy—MD)

% LEQ SAYER—More Than | Can Say 22-16

+ CLIFF RICHARD—Dreaming 14-9

+ STEVIE WONDER—Master Blaster 15-10

oo PAT BENATAR—Hit Me With Your Best
Shot-D-21

oo HEART-Tell it Like it Is

© HARRY CHAPIN-Sequel

o THE POLICE—De Do Do Do, De Da Da Da

® AR SUPPLY—Every Woman In The World

© DON WILLIAMS~| Believe In You—D-26

® NEIL DIAMOND~—Love On The Rocks—D-23

© RUPERT HOLMES—Morning Man

© BRUCE SPRINGSTEEN—Hungry Heart—D-30

KLAZ-FM (2-98)—Little Rock (D. Taylor-MD)

% LEO SAYER—More Than | Can Say 17-12
% BRUCE SPRINGSTEEN-Hungry Heart 30-
17

 PAT BENATAR—Hit Me With Your Best Shot
15-10

* JOHN LENNON-Starting Over 31-22

* JOHNNY VAN ZANT BAND—-634-5789 39-28

ee 707-| Could Be Good For You—NP

oe THE BABYS—Turn And Walk Away—NP

© BILLY BURNETTE-Don't Say No

o EDDIE RABBITT~I Love A Rainy Night

® RUPERT HOLMES—Morning Man—DP

® TIERRA-Together—DP

® ATLANTA RHYTHM SECTION-Silver Eagle

o ).D. DREWS—Don't Want Nobody

o THE ROBBIN THOMPSON BAND~Brite
Eyes—D-35

® THE POLICE-De Do Do Do, De Da Da Da—D-

39

o AR SUPPLY—Every Woman In The World—D-

a0
o LTD—Shine On—D-38
o CHEAP TRICK-Stop This Game—D-37

WWKX (KX-104)—~Nashville (B. Richards—MD)

*% DON WILLIAMS—| Believe in You 20-12
#% BRUCE SPRINGSTEEN—Hungry Heart 26-
17

* LEQ SAYER—~More Than | Can Say 12-6

* CHRISTOPHER CROSS—Never Be the Same
2216

 DARYL HALL & JOHN OATES—You've Lost
That Lovin’ Feelin’ 9-3

oo DIANA ROSS~[t's My Turn

oo HEART—Tell It Like it Is

o RANDY MEISNER-Deep Inside My Heart—D-

29
@ BILLY JOEL-Sometimes A Fantasy—D-28
o JOHN LENNON —Starting Over—D-27
® ROGER DALTREY-Without Your Love—D-30

WHBQ—Memphis (C. Duvall—PD)

% CLIFF RICHARD~-Dreaming 23-14
* % STACY LATTISAW—Let Me Be Your Angel
20-11
* KENNY ROGERS—Lady 7-3
* LEO SAYER—More Than | Can Say 22-16
+ DARYL HALL & JOHN OATES-You've Lost
That Lovin' Feelin' 24-18

Playlist Prime Movers
Ploylist Top AddOns @

oo POINTER SISTERS—Could | Be Dreaming
oo AR SUPPLY—Every Woman In The World—
30

WNOX—Knoxville (S. Majors—MD)

No List

WRJZ-Knoxville (F. Story-MD)

% LEQ SAYER-More Than 1 Can Say 7-3
* % CHRISTOPHER CROSS—Never Be The
Same 18-8

 DIANA ROSS—1'm Coming Out 21-16

* JOHN LENNON-Starting Over 30-21

oo AR SUPPLY~Every Woman In The World

oo HEART-Tell It Like It Is

® THE POLICE—De Do Do Do, De Da Da Da

© RANDY MEISNER—Deep Inside My Heart—D-
kil

o BARBRA STREISAND/BARRY GIBB-Guilty—
D-29

o DON WILLIAMS—| Believe In You—D-28

® HARRY CHAPIN-Sequel

WSKZ (KZ-106)—Chattanooga (D. Carroll—MD)
%% NEIL DIAMOND~Love On The Rocks 26-
21
% CHRISTOPHER CROSS—Never Be The
Same 139
* JOHN LENNON—Starting Over 28-24
* JOHN COUGAR-This Time 20-15
* BRUCE SPRINGSTEEN~Hungry Heart 22-18
oo HARRY CHAPIN—Sequel
oo THE BABYS—Turn And Walk Away
® KDOL & THE GANG—Celebration
® AIR SUPPLY—Every Woman In The World—D-
29
® DR. HOOK—Girls Can Get It—D-30
© BARBRA STREISAND/BARRY GIBB~Guilty—
D-26

WERC-Birmingham (M. Thompson—~MD)
% BARBRA STREISAND/BARRY GIBB—
Guilty 149
%% HARRY CHAPIN —Sequel 26-19
* PAT BENATAR—Hit Me With Your Best Shot
137
 LEO SAYER—More Than | Can Say 19-13
* JOHN LENNON-—Starting Over 24-18
oo RANDY MEISNER—Deep Inside My Heart
oo OLIVIA NENTON-JOHN/CLIFF RICHARD -
Suddenly
® AIR SUPPLY—Every Woman In The World—D-
25
® JIMMY HALL—I'm Happy That Love Has
Found You—D-23
o JOHN COUGAR—This Time—D-24
o BRUCE SPRINGSTEEN—Hungry Heart—D-26
© HEART—Tell It Like It Is

WKXX (KXX 106)—S8irmingham (L. 0'Day—MD)
% CHRISTOPHER CROSS—Never Be The
Same 12-7
% DARYL HALL & JOHN OATES—You've Lost
That Lovin' Feelin’ 11-5

+ THE KORGIS—Everybody's Got To Learn
Sometime 21-16

* PAT BENATAR- Hit Me With Your Best Shot
10-6

 THE JACKSONS~Lovely One 14-9

oo CHEAP TRICK—Stop This Game

oo HEART-Tell It Like It Is

o KOOL & THE GANG—Celebration

o AR SUPPLY-Every Woman In The World—D-
29

® CLIMAX BLUES BAND—Gotta Have Moare
Love—D-30

o DIANA ROSS—It's My Turn

® NEIL DIAMOND~Love On The Rocks—D-28

® JOHN LENNON—Starting Over—D-25

o THE BABYS—Turn And Walk Away

o PETE TOWNSHEND—Rough Boys

o DOOBIE BROTHERS—One Step Closer

WSGN—Birmingham (W. Brian—MD)

% THE JACKSONS—Lovely One 10-6

% DARYL HALL & JOHN OATES~You've Lost

That Lovin' Feelin’ 11-5

 JOHN LENNON—Starting Over 29-19

* WAYLON JENNINGS-Theme From The
Dukes Of Hazzard 17-13

* JOHN COUGAR—This Time 24-18

oo KDOL & THE GANG—Celebration

oe HEART—Tell It Like It Is

® DR. HOOK—Girls Can Get t—D-28

© DON WILLIAMS ~| Believe In You~D-26

© HARRY CHAPIN—Sequel—D-27

WAAY ~Huntsville (). Kendricks—MD)

% DON WILLIAMS~| Believe In You 28-18
*% AC/DC—You Shook Me All Night Long 13-
8

* NEIL DIAMOND-Love On The Rocks 26-19

+ THE JACKSONS—Lovely One 10-7

 BARBRA STREISAND/BARRY GIBB—Guilty
15-12

oo HEART-Tell It Like it Is

@ CHEAP TRICK—Stop This Game

(Continued on page 38)
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FIELD MANEUVER #1: PHILIPPE WYNNE.

You already know Philippé€’s
-voice from such hits as “I'll Be

Around; “Could It Be I'm Falling In
Love? “One Of A Kind (Love
Affair); “Then Came You] “Games
People Play,” “The Rubberband
Man” and “Sadie”

As lead singer with The
Spinners, Philippé Wynne earned
four gold albums.

Now here his first album on
Uncle Jam Records. Produced by
George Clinton and Ron Dunbar,
and featuring many of the men

behind the Parliament/Funkadelic
phenomenon.

JZ 36843

FIELD MAN'E'UVER #2: SWEAT BAND.

You’ve known the Sweat Band
for years. Carl “Butch” Small, Joel
“Razor Sharp” Johnson and Maceo
Parker were all members of Bootsy’s
Rubber Band, as well as James
Brown alumni.

The Sweat Band album was
produced by Bootsy Collins (4 gold
LPs) with help from George Clinton.

/f L 2 N On Uncle Jam Records and Tapes.

% Give the gift of music.

Distributed by CBS Records. © 1980 CBS Inc.

www.americanradiohistorv.com



www.americanradiohistory.com

Billboard Album Radio Action

Playlist Top Add Ons @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlist through Wednesday (11/5/80)

Top Requests/Airplay-National

BRUCE SPRINGSTEEN—The River (Columbia)
THE POLICE —Zenyatta Mondatta (A&M)

THE CARS—Panorama (Elektra)
AC/DC—Back in Black (Atlantic)

Top Add Ons-National

NEIL YOUNG—Hawks & Doves (Reprise)

National Breakouts
CLIMAX BLUES BAND —Flying the Flag (WB)

THIN LIZZY—Chinatown (WB)
ROCKPILE—Seconds of Pleasure (Columbia)
JOEY WILSON—Going Up (Modern)

POWDER BLUES—Uncut (Liberty)
JACK BRUCE —I've Always Wanted to Do This (Epic)
JIMMY CLIFF—I Am The Living (MCA)

NOVEMBER 15, 1980 BILLBOARD

ADD ONS—The four key prod.
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

KBM-FM—Denver (F. Cody/P. Strider)

WWWW-FM - Detroit (F. Hotler)

WSHE-FM-Ft. Laud

(M. Mirsky)

KATT-FM—Oklaboma City (M. D

psey/C. Ryan)

WCMF-FM Rochester (T. Edward:

* o+ * *

ROCKPILE - Seconds of Pleasure (Columbia)
107~(Casablanca)

BRUCE SPRINGSTEEN—The River (Columbia)
THE DOOBIE BROTHERS—One Step Closer (WB)
RANDY MEISNER—One More Song (Epic)

JOHWNCOUGAR—Nothing Matters &What it Did
(Riva)

KISW-FM—Seattie (S. Siaton)

THIR LIZZY—Chinatown (WB)

NEIL YOUNG—Hawhs & Doves (Reprise)
AC/DC~Back in Black (Atlantic}

PAT BENATAR - Crimes of Passion (Chrysalis)
ANGEL CITY~Dark Room (Epic)

* o+ * *

BILLY THORPE—21st Century Man (Elekira)

CRITICAL MASS - It's What's Inside That Counts
(MCA)

XTC—Black Sea (Virgin) N

GEORGE THOROGOOD—More George Thorogood &

the Destroyers (Rounder)

BRUCE SPRINGSTEEN-The River (Columbia)
AC/DC—Back in Black (Atlantic)

PAT BENATAR—Crimes of Passion (Chrysalis)
SUPERTRAMP—Paris (ALM)

WYOD-FM—Pittsburgh (). Kinney)

NEIL YOUNG—Hawks & Doves (Reprise)
DONNY IIS—Back on the Streets (Midwest)
DIRE STRAITS—Making Movies (WB)

* o+ * *

THE BABYS—On the Edge (Chrysalis)

TALKING HEADS—Remain in Light (Sire)
BRUCE SPRINGSTEEN—The River (Columbia)
THE DOOBIE BROTHERS —One Step Closer (WB)
CHEAP TRICK—A!I Shook Up (Epic)

THE CARS—Panorama {Elekira)

ZETA-7 (WORJ-FM) Driando (B. Mims)

NEIL YOUNG -Hawks & Doves (Reprise)}
THIN LIZZY —Chinatown (WB)

CLIMAX BLUES BAND—Flying the Flag (WB)
THE 1M CARROLL BAND - Catholic Boy (Atco)

GEORGE THORDGOOD —More George Thorogood &

the Destroyers (Rounder)

* % % %

ROCKPILE-Seconds of Pleasure (Columbia)
NEIL YOUNG - Hawks & Doves (Reprise)
XTC—Black Sea (Virgin)

BRUCE SPRINGSTEEN—The River (Columbia)
THE DOOBIE BROTHERS—One Step Closer (WB)
KANSAS—Audio Visions (Kirshner)

ROLLING STONES—Emotional Rescue (Rolling
Stones)

KMOD-FM—Tulsa (B. Bruin/C. West)

DIRE STRAITS—Making Movies (WB)
CHEAP TRICK—AlI Shook Up (Epic)

©  THE ALAN PARSONS PROJECT—The Turnof a

Friendly Card (Arista)
ROSE TATT00—Rock "N’ Roll Outlaw (Mirage)

o STEVIE WONDER-Hotter Than July (Motown)
® JOANJETT-Bad Reputation (Black Heart)

® JACK BRUCE-|'ve Always Wanted To Do This
(Epic)

® THINLIZZY-Chinatown (WB)
o JOEY WILSON—Going Up (Modern)
XTC—Black Sea (Virgin)
CHEAP TRICK—All Shook Up (Epic)
BRUCE SPRINGSTEEN—The River (Columbia)
THE CARS—Panorama (Elekira)
PETERGABRIEL —(Mercury)
WOUR-FM—bitica (D.

®  NENLYOUNG—Hawks & Doves (Reprise)

o  MOON MARTIN—Street Fever (Capitol)

o DOMNY IRIS—Back On The Streets (Midwest)

* * * »

® TOP ADD ONS: - MOLLYHNTERET=Beati the s (Epc ©  ANGEL CITY—Dark Room (Epic) . BRUCESTRIRGSTEEKThe ver (Columbie) % ROMEOS—Rock & Roll & Love & Death (Columbia) ®  JOEYWILSON—Going Up (Modern)
KZEL-FM—Eugene (C. Kovarick/ P. Mays) ) _ % THE CARS~Panorama (Elektra) ) .
NEIL YOUNG -Hawks & Doves (Reprise) ©  CHEAPTRICK—AIl Shook Up (Epic) * mw.“—m.em\’rev(cmmb.a) % MOLLY HATCHET—Beatin' the Odds (Epic) * uuctsmmtl-fheR{ver(Columbla) : Sltmm-ﬂotterAfhanJulyﬂamla)A
CHEAP TRICK—All Shook Up (Epic) *  KANSAS—Audio Visions Kirshner) ) % AC/DC-Back in Black (Atlantic) *  ROLLING STONES~ Emotional Rescue (Rolling
ROCKPILE—Seconds of Pleasure (Columbia) 0 LLaL DO  PATBENATAR—Crimes of Passion (Chrysalis) * TES=Drama (i % QUEEN-The Game (Elektra) sores)

*TOP REQUEST/AIRPLAY:

DIRE STRAITS—Making Movies (WB)

XTC—Black Sea (Virgin)
TAXI—Day for Night (Fantasy)
NEIL YOUNG—Hawks & Doves (Reprise)

# DOOBIE BROTHERS —One Step Closer (WB)
WOFM-FM—Mitwaukoe (M. Welf)

MEN YOUNG—Hawks & Doves (Reprise)

WIDF-Fi—Nashville (M. Back)

MOON MARTIN-Street Fever(Cap_itoI)
ROCKPILE—Seconds of Pleasure (Columbia)

KBBC-FM—Pheenix (J.D. Freeman)

RANDY MEISNER—One More Seng (Epic)
EARTH WIND & FYRE—F aces (Columbia)

% THE CARS -Panorama (Elektra)

% BRUCE SPRINGSTEEN-The River (Columbia)
% MOLLY HATCHET—Beatin' The Odds (Epic)

WPLR-FM —New Haven (G. Weingarth/E. Michaed

% BRUCE SPRINGSTEEN-The River (Columbia) N L€ Seconds of Pleasure (Columbia) % PAT BEMATAR—Crimes of Passion (Chrysalis)
" N m" = ul _ .
BRUCE SPRINGSTEEN-The River (Columbi) * AC/DC-Backin Black (Atlantic) A * BRUCESPRINGSTEEN—The River (Columbia) ® STEVECOODMAN-Hot Spot (Elektrz) ® WER YOUNE—HawhsS Daves (Reprise)
AC/DC—Backin Black (Atlantic) o ©  RANDY MEISNER-One More Song (Epic) * STEVIEWONDER—Hotter Than July (Tamia) ©  CLIMAXBLUES BAND~Flying The Flag (WB)
PAT BENATAR—Crimes of Passion (Chrysalis) % DIRE STRAITS—Making Movies (WB) o DONNY IRIS—Back On The Streets (Midwest * THE DOOBIE BROTHERS—One Step Closer (WB) ) i .
SUPERTRAMP ~Paris (ALM) ' EXIMBHREHLED S * BRUCE SPRINGSTEEN-The River (Columbia) ® THIRLIZY—Chinatown (WB)
s THE JiM CARROLL BAND—Catholic Boy (Atco) . IIIOIIAIEI STAXLEY BAND—Heartland (EMI1/ *  KANSAS—Audio Visions (Kirshner) N _we) ©  NEWENGLAND —Explorer Suite (Elektra)
M' R America) WQDR-FM Raleigh (. Brunty) ® THEBABYS—Onthe Edge (Chrysatis)
Idwest Reglon * AC/DC—BackinBlack (Atlantic) :  HARRY CHAPIN—Sequel (Boardwalk) .
BREAKOUTS: © JOE JACKSON-Beat Crazy (AGM) ©  POWDERBLUES—Uncut (Liberty)
% THE ALAK PARSONS PROJECT—The Turnof a , KWFM-FM—Tuscon (. Ray/ ). Owens) ) )
Friendly Card (Arista) o THEBABYS—Onthe Edge (Chrysalis) % BRUCE SPRINGSTEEN—The River (Columbia)
NEW ENGLANDExplorer Suite (Elekira ) ADD H ~U.S. 1(AGM MOLLY RATCHET~Beatin’ ;
cumullESIA‘ﬂpl)o-,F:yi:Igth(eFlag(avB) o) - g % BRUCE SPRINGSTEER—The River (Columbia) ©  DIRE STRAITS—Making Movies (WB) ° HEADEAST o ] ) * I ~Beatin' The Odds (Epic)
THE J1b CARROLL BAND ~Catholic Boy (Atco) (TN LIZZ~Chinatowni (4B) ) . o DELBERTMcCLINTONThe Jealous Kind (Capitol) % GEORGE THOROGOOD—More George Thorogood &
R0 s NEIL YOUNG—Hawhs & Doves (Reprise) % CHEAP TRICK—All Shook Up (Epic) ©  THE JIM CARROLL BAND—Catholic Boy (Atco) The Destroyers (Rounder)
[INECLASHZ6lackMacketiClashi(Egic) CRITICAL MASS—It's What's Inide That _—— ‘ © ROCKPILESeconds of Peasure (Columbiz)
Co A WEBN-FM-Ci ati (C. Gary) © THE ALAN PARSONS PROJECT—The Turnof a o * JOHMLENNON—Starting Over (Geffen)
unts (MCA) Friendly Card (Arista) © JACK BRUCE—'ve Always Wanted to do This (Epic)
GEORGE THOROGOOD ~More George ®  CHEAPTRICK—AIl Shook Up (Epic) . X . WBCN-FM--Boston (). Mack)
KMEL-FM—San Francisco (P. Vinceat) Thorogood & the Destroyers (Rounder) o ROCKPILE-Secondsof Pleasure (Columbia) % BRUCE SPRINGSTEEN -The River (Columbia)
- o ®  DIRE STRAITS—Making Movies (WB) ®  DIRE STRAITS—Making Movies (WB)
N # STEVIEWONDER—Hotter Than July (Tamla) % THE POLICE -Zenyatta Mondatta (AGM) )
©  MOON MARTIN--Street Fever (Capitol) * * BRUCE SPRINGSTEEN—The River (Columbia) N—The River (Columbia) D EITHSYRES Hy AT o N ar ®  JOANJETT—Bad Reputation (Black Heart)
. * mml“ =The River (Lolumbia m Nototrange |'m Just Like You N .
+ THEBABYS—On the Edge (Chrysals) TOP REQUEST/AIRPLAY: *  DEVO-Freedom of Choice (WB) AT BERATAR sl Pasion Gl (Backstreet) 8 . mnm;mmm-rwehve
. . 5 * —Crimes of Passion (Chrysalis; .
*  ROLLING STONES - Emotional Rescue (Rolling BRUCE SPRINGSTEEN—The River (Columbia) *  PATBERATAR-Crimes of Passion (Chrysalis) * THE DOOBIE BROTHERS—One Step Closer (WB) .
Stones) PAT BENATARCrimes of Passion (Chrysalis) * N/DG_Backin Black (Atlantic) * THE DOOBIE BROTHERS—One Step Closer (WB) o POWDERBLUES—(Liberty)

% HEART-Tell It Like It Is (Epic)
% SUPERTRAMP—Paris (A&M)
KLOS-F—Los Angeles (R. Pinedo)

* * * *

NEW ENGLAND—Explorer Suite (Elektra)
THE BABYS -On the Edge (Chrysalis)

NEIL YOUMNG —Hawks & Doves (Reprise)
BRUCE SPRINGSTEEN—The River (Columbia)
AC/DC—Back in Black (Atlantic)

PAT BENATAR-Crimes of Passion (Chrysalis)
THE CARS—Panorama (Elektra)

KSJO-FM—San Jose (F. Andrick)

* * * *

THIN LIZZY—Chinatown (WB)

THE CLASH—Black Market Clash (Epic)

DIRE STRAFTS—Making Movies (WB)

CHEAP TRICK—AII Shook Up (Epic)

NEIL YOUNG—Hawhks & Doves (Reprise)

THE INMATES—Shot in the Dark (Polydor)
BRUCE SPRINGSTEEN—The River (Columbia)
QUEEN-The Game (Elektra)

PAT BENATAR—Crimes of Passion (Chrysalis)

ROLLING STOMES—Emotional Rescue (Rolling
Stones)

KGB-FM—San Diego (T. Garcia)

CHEAP TRICK—AIl Shook Up (Epic)

DIRE STRAITS—Making Movies (WB)
ROCKPILE—Seconds of Pleasure (Columbia)
MOON MARTIN-Street Fever (Capitol)
CLIMAX BLUES BAND—Fiying the Flag (WB)

AC/DC—Back in Black (Attantic)
KANSAS-Audio Visions (Kirshner)

BREAKOUTS:

CLIMAX BLUES BAND—Flying the Flag (WB)

DONNY IRIS—Back on the Streets (Midwest)

MAX WEBSTER—Universal Juvenites (Mercury)

MICHAEL STANLEY BAND—Heartland (EMI/
America)

WABX-FM - Detroit (). Duncan)

*
*
*

*

GEORGE THOROGOOD—More George Thorogood &

the Destroyers (Rounder)

CRITICAL MASS—It's What's Inside that Counts
(MCA)

MOON MARTIN—Street Fever (Capitol)

MAX WEBSTER—Universal Juveniles (Mercury)
THIN UZZY ~Chinatown (WB)

PAT BENATAR—Crimes of Passion (Chrysalis)
KANSAS—Audio Visions (Kirshner)
AC/DC-Backiin Black (Attantic)

THE CARS—Panorama (Elektra)

KSHE-FM—St. Louis (R. Bakis)

TROOPER-(MCA)

ROCKPILE—Seconds of Pleasure (Columbia)
THINLIZZY - Chinatown (WB)

CLIMAX BLUES BAND—Flying the Flag (WB)

* BRUCE SPRINGSTEEN—The River (Columbia)
%  MICHAEL STANLEY BAND—Heartland (EMI/

Southeast Region

® TOP ADD ONS!

NEIL YOUNG—Hawks & Ooves (Reprise)
THIN LIZZY -Chinatown (WB)

THE BABYS—On the Edge (Chrysalis)
ROCKPILE—Seconds of Pleasure (Columbia)

*TOP REQUEST/AIRPLAY:

BRUCE SPRINGSTEEN—The River (Columbia)

THE CARS—Panorama (Elektra)

THE DOOBIE BROTHERS—One Step Closer
(w8)

THE POLICE—Zenyatta Mondatta (A&GM)

BREAKOUTS

POWDER BLUES-Uncut (Liberty)

JIMMY CLIFF—| Am the Living (MCA)
CLIMAX BLUES BAND—Flying the Flag (WB)
DONNY IRIS—Back on the Streets (Midwest)

WRAS-FM— Atlanta (. Yenable)

NEIL YOUNG—Hawks & Doves (Reprise)
DONNY IRIS—Bach on the Streets (Midwest)
LOVERBOY—(Columbia)

THIN LIZZY —Chinatown (WB)

STEVIE WONDER—Hotter Than July (Tamla)

Southwest Region

® TOP ADD ONS

NEIL YOUNG—Hawks & Doves (Reprise)
THIN LIZZY—Chinatown (WB)

XTC—Black Sea (Virgin)
ROCKPILE—Seconds of Pleasure (Columbia)

*TOP REQUEST/AIRPLAY:

BRUCE SPRINGSTEEN-The River (Columbia)

ROLLING STONES—Emotional Rescue (Rolling
Stone)

THE BABYS—On the Edge (Chrysalis)

KANSAS—Audio Visions (Kirshner)

BREAKOUTS:

JACK BRUCE—I've Always Wanted to Do This
(Epic)

EARTH WIND & FIRE—Faces (Columbia)

HARRY CHAPIN—Sequel (Boardwalk)

STEVIE WONDER—Hotter Than July (Tamla)

KZEW-FM—Dallas (. Dolan)

* * % %

XTC—Black Sea (Virgin)
THINUIZZY—Chinatown (WB)

NEIL YOUNG—hawks & Doves (Reprise)
THE CARS—Panorama (Elektra)

THE BABYS—On the Edge (Chrysalis)

Northeast Region

® TOP ADD ONS

NEIL YOUNG -Hawhks & Doves (Reprise)
THIN LIZZY~Chinatown (WB)

CLIMAX BLUES BAND —Flying the Flag (WB)
JOEY WILSON—-Going Up (Modern)

A TOP REQUEST/AIRPLAY:

WNEW-FM—New York (M. Mcintyre)

BRUCE SPRINGSTEEN—The River (Columbia)
THE POLICE— Zenyatta Mondatta (A&M)

THE CARS—Panorama (Elektra)

CHEAP TRICK—All Shook Up (Epic)

BREAKOUTS:

JACK BRUCE—I've Atways Wanted To Do This
(Epic)

POWODER BLUES—Uncut (Liberty)

JIMMY CLIFF—I Am the Living (MCA)

EARTH WIND & FIRE=Faces (Columbia)

* % %

JACK BRUCE—I"ve Always Wanted ToDo This(Epic)
NEIL YOUNG—Hawks & Doves (Reprise)

CLIMAX BLUES BAND—Flying the Flag (WB)
THINLIZZY—Chinatown (WB)

BRUCE SPRINGSTEEN—The River (Columbia)

THE POLICE—Zenyatta Mondatta (A&M)

®  PRINCE—Dirty Mind (WB)
& SUZIQUATRO—Rock Hard (Dreamland)
BRUCE SPRINGSTEEN—The River (Columbia)
THE POLICE-Zenyatia Mondatta (A&M)
THE CARS—Panorama (Elektra)
TALKING HEADS—Remain In Light (Sire)
WMMR-FM—Philadeiphia (). Bonad:

®  THEALAN PARSONS PROJECT—The Turn Of A

Friendly Card (Arista)

®  DIRE STRAITS—Making Movies (WB)

o JOEY WILSON—Going Up (Modern)
DONMY (RIS—Back On The Streets (Midwest)
THIN LIZZY—Chinatown (WB)
ROCKPILE—Seconds Of Pleasure (Columbia)
BRUCE SPRINGSTEEN—The River (Columbia)
PAT BENATAR—Crimes Of Passion (Chrysalis)
THE POLICE—Zenyatta Mondatta (A&M)
SUPERTRAMP—Paris (A&M)
WBRU-FM-P (C.Berman)

®  NEILYOUMNG—Hawks & Doves (Reprise)

® EARTH, WIND & FIRE—Faces (Columbia)

o NMMY CLIFF—IAm The Living (MCA)

®. RORY GALLAGHER—Face To Face (Blue Sky)

e BUSBOYS—Minimum Wage Rock & Rotl (Arista)

e PSYCHOTIC PINEAPPLE—Where's The Party
(Richmond)

BRUCE SPRINGSTEEN—The River (Columbia)}
TALKING HEADS—Remain In Light (Sire)

THE POLICE—Zenyatta Mondatta (A&M)

ELVIS COSTELLO-Taking Liberties (Cotumbia)
WHCN-FM—Harttord (E. 0'Connell)

o THINLIZZY—Chinatown (WB)

*
*
*
*

* % % % 0 @

* % % *

NC/DC_Back I Black (i America) % BRUCE SPRINGSTEEN—The River (Columbia) THE KANSAS—Audio Visions (Kirshner)
% AC/DC—Back In Black (Atlantic) % SUPERTRAMP—Paris (AGM) * THECARS—Panorama (Elekira) ROLLING STONES—Emotional Rescue (Rolling DAVID BOWIE-Scary Monsters (RCA) O ?:gg:;rmlz:’?)domGeorgeThorogood&
% PATBENATAR—Crimesof Passion (Chrysals) . Stones) * CHEAPTRICK—Ail Shook Up (Epic) ¥
e . RRARSIS A doSicrstKistner) * B.525-WidPlanet (WB) L T o NEILYOUNG—Hawks & Doves (Reprise)
- ' -F M= 3 . X iarcli i
T DOOBEBROIERS e (pc , sb ' WMMS-FM—Cleveland (). Gorman) # THEPOLICEZenyatta Mondatta (AGM) WRNW-FM Briarcliff Manor (R. Rizzi) o T T (L]
u:uzm'sa e 0. ;) e Hver Columbea o THINLIZZY~Chinatown (WB) WHFS-FM ©.Einstein) ° ‘("v‘i:i"‘l')""“"‘m‘"°“""eR‘d"s"‘m" o JIMMY CLIFF—| Am The Living (MCA) * THECARS—Panorama (Elektra)
-rM=-3an . Jan,
©  NEILYOUNG—Hawks & Doves (Reprise) o POWDERBLUES-Uncut (Liberty) © THINLIZZY~Chinatown (WB) RECUREEROLMES S et (MED * mzmucz—lenymMOdam.(MM)
© CHEAPTRICK—AIl Shook Up (Epic) o THEINMATES=Sht mthe Dark (Polydor) . LOVERBOY—(Comb) o RANDYMEISNER—0re HoteSong (3 o NEILYOUNGHawks & Doves (Reprise) * CHEAP TRICK—Alf Shook Up (Epic)
@  DIRE STRAITS—Making Movies (WB) .
© LEOSAYER-Lwingma Fantasy (WB) o NEILYOUNG—Hawks & Doves (Reprise) o NEILYOUNG—Hawks & Doves (Reprise) o CLIMAX BLUESBAND--Flying The Flag (W5) ® Copyright 1979, Billboard Publi-
O LTSIy o DAZZBANDInvitation to Love (Motown) o THINUZY—Chinatown (WB) o CHEAPTRICKAlIShookUp (Epic) o EARTH, WIND & FIREFaces (Columbia) ca:@ons, Inct.) No gar:j of tr(xjis ;')ubli&
e GEORGE THOROGOOD—-More George Thorogood & . cation may be reproduced, store
the Destroyers (Rounder) #  BRUCE SPRINGSTEEN—The River (Columbia) © JIMMY CLIFF~1 Am the Living (MCA) © ROCKPILE—Seconds of Pleasure (Columbia) © JOEYWILSON—Going Up (Modern) in a retrieval system, or trans-
. % MICHAEL STANLEY BAND—Heartland (EMI/ —The Ri —The Ri i *  BRUCE SPRINGSTEEN—The River (Columbia) mitted, in any form or by any
et T ) | S gt
—Cri i i — ire. * —Zenyatta Mondatta = ., recording, -
*  PATBENATAR—Crimes of Passion (Chrysalis) * BREATHLESS—Nobody Leaves This Song Alive * endioinie ny ERClEEET I, (o2 prigr or oth-
% AC/DC—Backin Biack (Atlantic) (EMI/America) * STEVIEWONDEI—HonevTha?July(TamIa) % JOEJACKSON—Beat Crazy (A&M) % THE POLICE-Zenyatta Mondatta (A&M) permis'sion of the publisher.
% SUPERTRAMP-Paris (A&M) % PAT BENATAR—Crimes of Passion (Chrysalis) % THE POLICE-Zenyatta Mondatta (A&M) % ROBERT PALMER—Clues (Island) % BRUCECOCKBURN—Humans (Millennium)
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Radio Programming

AOR Radio Today: Has It Gone Lily-White?

® Continued from page 1

“As we see more true r&b we will
be able to play it. We didn’t feel that
disco was right for our station and
many AOR stations felt this way,
which tended to keep all black music
off these stations. We might be able
to play some of the new Donna
Summer if we can break down the
prejudice to disco.”

Notes Keith Isley, program direc-
tor of WINZ-FM in Miami: *It’s not
a bias against black product. But
anytime we play anything with a

disco/ dance beat, we get strong neg-
ative reaction from our audience.”

States Neil Mirsky, program di-
rector of WSHE-FM in Ft. Lauder-
dale. “Right now, black artists are
heavily tied to the disco image,
which is a strong no-no for AOR sta-
tions.”

With radio formats becoming
more and more fractionalized, AOR
in particular has narrowed its play-
lists to incorporate only those groups
and sounds that cater to the die-hard
rock listener.

LGoodphone ComméntoriesJ
Stocking Christmas Hits

By DR. DEMENTO

LOS ANGELES—With Christ-
mas just a few short weeks away,
now’s the time to stock up on some
holiday hits for the turntables.

Do I hear a “Bah—Humbug?’
One might well think Ebenezer
Scrooge himself is programming
most stations today, judging by the
amount of Christmas cheer we've
heard on the air the past few years.

Christmas comes but once a year,
and it’s the closest thing we have to a
universal celebration. Is there really
no room on the playlist?

No new releases for Christmas
1980 to report on yet, at this writing,
and it may already be a bit late for a
new release to start gathering mo-
mentum. There are a lot of older rec-
ords around, though, that are far
more than ghosts of Chrismases
past. ... ones by the Kinks, Eagles,
Elton John (especially the B-sides),
Keith Richards, Willie Nelson. Elvis
Presley, and the Beach Boys to name
a few, and of course the absolutely
timeless “Phil Spector Christmas Al-
bum.”

Turning to the comedy/novelty
area, “Santa Claus And his Old

Lady” by Cheech & Chong is essen-

tial for an AOR Yuletide. Alas, it

was never on an LP, and copies may
be hard to find, but well worth the
effort.

For more adventurous program-
mers I heartily recommend Tom
Lehrer’s delicious satire “A Christ-
mas Carol,” readily available on the
Reprise LP “An Evening Wasted
With Tom Lehrer.”

And this would certainly be the
year to revive the original “Chip-
munk Song” by David Seville,
which - incidentally was the last
Christmas record ever to hit No. | on
the Billboard Hot 100 (in 1958).

Not every station is going to want
to put that into heavy rotation this
year, but there are plenty of other
great holiday records to choose
from. in just about ever style. Christ-
mas 1980 should be every bit as
hearty a celebration as Christmas
1958 was, and there’s no reason mu-
sic radio shouldn’t be a part of it.

Dr. Demento is the well-known ra-
dio personality and a former contrib-
utor to the Goodphone Letter, recently
acquired by Billboard.

|_New On The Charts_

Tierra
“Together”— ﬁ

Though this track is culled from
its third album, this is the first to be
an across the board hit. Beginning in
the group’s native Los Angeles. the
sound of this creamy but soulful r&b
ballad is now making its way across
the U.S.

Tierra consists of guitarisi/vocal-
ist Rudy Salas, vocalist/trombonist/

- timbales player. Steve Salas, key-

boards/vocalist Joey Guerra, reeds
player Robby Navarrete, percus-
sionist Andre Baeza, bassist Steve
Falmir and drummer Phil Madayag.

Rudy and Steve Salas have been
making music since the ages of 11
and 9. respectively, through such
bands as the Percussions, the Jag-
uars and El Chicano. Then, Tierra
was born in 1972 and two albums
were recorded, one for 20th Century
and the other for Salsoul.

Now., on Boardwalk, Tierra is
readying the release of its next al-
bum, “City Nights.” Besides the hit
rearrangement of the Intruders’ song
in “Together,” famed Willie Bobo
guests on the samba styled “Time To
Dance.”

The fact that Tierra is Chicano is
evident throughout the album but it
is the fiery “Zoot Suit Boogie” which
humorously touches on the ques-
tions of pride and heritage.

It is no wonder that Tierra has
prompted flowery comments from
such expert musicians as Stanley

Clarke who said of them: “A lof of
fire, a lot of musicianship.”

Tierra is managed by Amani
Gardner and Stan Levy at Artist
Services Inc., 1225 Malcolm Ave.,
Los Angeles, Calif. 90024. The
phone number is (213) 475-8505.
There is no booking agent yet.

Junk All-News
At 2 WBREs;
Adopt New Calls

SCRANTON — WBRE-AM-FM
phased out its all-news simulcasting
format in this market, following its
takeover Oct. 23 by Northeast Radio
Inc., and is splitting into two music
formats.

The stations, sold for a reported
$850,000, have new calls. WKRZ-
AM will broadcast music from the
1940s, °50s and ’60s, while WKRZ-
FM moves to Top 40 rock.

Only six of the station’s 18 em-
ployes, most of whom were news re-
porters, were able to keep their jobs.
Nine new employes were added.

Jim Shea, a former sales manager
at Boston’s WROR-AM and a part-
ner in Northeast Radio, is the new
station manager. Jim Rising, who
comes from Northeast headquarters
in Springfield, Mass., is the new op-
erations director.

Unfortunately, there is little music
being made by black musicians that
fall into an AOR format. “It has
nothing to do with race,” says Janel
Dolan, music director at KZEW-FM
in Dallas.

“Most of it tends to be r&b, funk
or disco. We don’t play anything on
the fringes. Dallas/ Ft. Worth wants
rock’n’roll, purist rock, and that’s
what we give them.

“I think it’s a shame we can’t play
so many talented artists. But the
color of one’s skin_has nothing to do
with airplay. It’s the flavor of the
record.”

Says Beau Phillips, program di-
rector of KISW-FM in Seattle:
“There is no conscious effort being
made not to play black music. But
the competitive Seattle market
doesn’t allow it. Ninety-three per-
cent of the population is Caucasian.
We had to take a stand; we made the
commitment to be rock station and
nothing else.

“Besides, there is nothing black
that rocks. If there was a black act
that sounded like Springsteen we
would play it,” says Phillips.

“What has happened since 1976
is that album rock stations have be-
come more strictly defined as album
rock,” explains Kurt Hanson, a pro-
gramming consultant who works for
top AOR stations.

“As far as I know in the last three
years the only black acts who re-
ceived play on mainstream AOR
were Jimi Hendrix and the Pointer
Sisters. And there’s nothing black
about Hendrix’s music.

Records “blown up” in Steve
Dahl’s antidisco campaign in Chi-
cago were by white artists such as
Barbra Streisand and the Bee Gees.
notes Hanson. “The greatest anger

_ was against disco that was being

shoved down the audience’s throats
and it was disco by white artists.”

Hansen’s firm, Chicago Program-
ming Resources, closely studies ra-
dio programming habits using com-
puters. Anti-black sentiments have
little or nothing to do with program-
ming decisions, he believes.

“They stopped playing Roberta
Flack and at the same time stopped
playing Maureen McGovern,” he
observes. “Anything that doesn’t fit
the format is perceived as a tune-
out.”

Notes Tom Hadges, program di-
rector of KLOS-FM in Los Angeles:
“We look at it as hard rock versus
dance music. It’s inappropriate for
me to play dance music. We’re not
playing Talking Heads and they’re
white. Black musicians who play
hard rock get played but that’s not
what’s coming from black musi-
cians.

“Stevie Wonder in his ‘Innervi-
sions’ time was played when I was at
WBCN-FM (Boston) but now he’s
looked at as dance music. If you’re
programming to a specific group,
you have to be consistent. It’s like
going to a classical station and ask-
ing why they’re not playing black
composers,” says Hadges.

“Black product has to have the
sound,” says John Sebastion, pro-
gram director of WCOZ-FM in Bos-
ton. “If it sounds like rock’n’roll
we'll play it. It’s the same as r&b sta-
tions not playing Led Zeppelin.
We're looking for a certain sound
and if it keeps with the original
sound that started with Elvis, Chuck
Berry and Little Richard, then we’ll
play it. We don’t care about skin
color.”

Says Charlie Kendall, program
director of WMMR-FM in Phila-
delphia: “It’s up to the music the
musicians play not the color of their
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skin. When I was at WMMC in
Cleveland, Al Green was a staple.

“I got to WMMR in January and
have been trying to depolarize this
station. It was all white. I've taken a
listener survey by mail and people
want to hear Earth, Wind & Fire. If
p.d.s would find out what listeners
want to hear they would find the lis-
teners have broader tastes than they
think,” says Kendall.

Adds Neil Mirsky of WSHE-FM:
“We don’t have a hard and fast rule
about playing biack product.
“We've simply become purists in

terms of rock’n’roll. For example, we
used to play quite a bit of Stevie
Wonder. But now he has such mass
appeal at Top 40 and adult contem-
porary stations that he no longer is
in our regular rotation.”

“It’s more a function of the type of
music,” agrees Alan Sneed, program
director of WKLS-FM in Atlanta.
“There’s a local black band, Moth-
ers Finest, that fits our rock format
well and receives a lot of airplay.
Conversely, Olivia Newton-John is

(Continued on page 39)

LOS ANGELES—Welcome to the
futuristic '80s, in which media-rock
no longer coronates the peak of its
hierarchy “king”—but rather,
“boss.”

Bruce Springsteen came to South-
ern California this past Halloween
weekend marking the two-thirds
pointof the first leg in his current su-
per-status gathering tour.

Playing  four
highly successful
concerts at L.As
Sports Arena,
Springsteen and
Co., sparked by one
of the biggest
media buzzes to hit
these parts in a long
time, charged the normally smog-
choked Southland air (and air-
waves) with a much needed mega-
dose of rock 'n’ roll positivity.

He even threw his considerable
weight behind the current consumer
drive calling for legislation to curtail
rampant ticket agency price gouging
here in California where it’s not un-
usual for a concert ticket with a
$12.50 face value to go for $200.

(Springsteen was reportedly out-
raged upon learning that agencies
had scooped up choice seats for his

oo

=

shows and were selling them to his

fans at grossly inflated markups.)

This gesture, when added to the
tremendous appeal of his talent and
persona, locked up Springsteen’s im-
age among West Coasters as “a man
of the people.”

This was in evidence as | an-
swered listener phones at KMET-
FM over the weekend. Never before
have I heard so many diverse listen-
ers refer to an artist as being “one of
us.”

One woman exclaimed, “My
goodness—he actually came down
into the crowd and sang among the
audience. Not many performers can
do that and not get hurt!” (How’s
that for a statement of the times?)

Springsteen brings back to rock 4
vibration, ambience and attitude
mostly relegated at this late point in
time (on the rock calendar) to the
dusty memories of the music’s more
mature fans.

He projects that long dried-up
passion; an innocence mixed with
street wisdom, vulnerability, the glo-
rification of common existence, sen-
sitivity-oriented machismo, ro-
mance, fun-lovingness, rational
rebellion and credibility so intense
that it transcends the limitations im-
posed by the glaring idea that rock
‘n’ roll is a business.

How refreshing to peruse the un-
usually orderly audience at this
state-of-the-art affair and be reas-
sured that rock ’n’ roll is not the to-
talitarian domain of any singular
demographic or lifestyle-fragment
as so many a programming fanatic
would have us believe.

Men, women, boys and girls (with
many in costume for the Halloween

_ Mike Harrison

night performance) all shared a
common enthusiasm for that which
was basic and overtly good about the
music and its presentation. Quality
remains the highest common de-
nominator when placed with convic-
tion before the masses.

It seems crazy now that back in
the mid-’70s, when the “Born To
Run” album was receiving unani-
mous raves from both critics and
fans and Springsteen’s face was
plastered simultaneously on the
front pages of Time and Newsweek,
that many so called mass appeal Top
40 stations (enough to “kill” the
record) refused to play the title track
because it was not selling up to their
requirements in itg 45 r.p.m. config-
uration. They also killed the fol-
lowup, “Tenth Avenue Freezeout.”
To justify this action they called all
the other positive factors regarding
Springsteen a hype.

Enter the age of commercial al-
bum consciousness and the emer-
gence of Top Tracks radio as the pri-
mary messenger of the hits and the

‘phenomenal success and contribu-

tion of Bruce Springsteen cannot be
denied.

But it is now 1980, and the cul-
tural backdrop against which an
older rock era finds itself has greatly
changed since the golden ’50s, ’60s
and early '70s—the days of relative
prosperity and a post-war baby
youth culture. .

A rock 'n’ roll star cannot easily
rise higher than the position of rock
itself within society or the major me-
diums presenting it.

Considering the nature of these
mature, fractionalized and dis-
tracted days, Bruce Springsteen’s ac-
complishment within the rock arena
is to be valued, admired and pre-
served as a scarce natural resource,

* x

John Mouth Calls A Record Com-
pany: As promised last week, our
imaginary syndicated air person-
ality, John Mouth, trys to establish
contact with a major label, Old-Line
Records. The following is a drama-
tization. . . .

Receptionist:
Records.

Hello, Old-Line

(Continued on page 39)

Royal Radio Special

ATLANTA—A Billy Joe Royal
radio special is available in limited
quantities through Lowery Music
and Kat Family Productions.

Included in the 20-minute pro-
gram are cuts from Royal’s debut
Mercury LP, “Billy Joe Royal,” and
an interview by Dale O’Brien, music
director of WZGC-FM in Atlanta.

Radio stations may order a copy
of the special through: Butch Low-
ery, Lowery Music, 3051 Clairmont
Rd., N.E., Atlanta, Ga. 30329. (404)
325-0832.
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Country music was created by Conway Twitty, Loretta Lynn,
love, and here is the complete Brenda Lee, Eddy Arnold, Bill
country special about love. Anderson, Don Williams, Olivia

Newton-John, Ray Price, Oak Ridge
Boys, Tanya Tucker, Chet Atkins,
Donna Fargo, John Conlee,
Bellamy Brothers and many,

many more share their love
experiences in their own

words and music!

Sometimes happy, sometimes
hurtin’, but always EXCITING!
This 12-hour show, hosted by
Dottie West and Bob Kingsley,
features 83 separate interviews
and 197 songs!

Falling in love and falling out
— wild desire and dying flames
— break-ups and make-ups!

It’s a weekend special or midday
strip. Your listeners will love it!
Free demo and details by calling
Kenny Rogers, Barbara Mandrell, Rocky Chase, TM Special Projects

Emmylou Harris, Eddie Rabbitt,
(214) 634-8511

CALL COLLECT

TM Special Projects

1349 Regal Row . Dallas, Texas 75247 - Ron Nickell V.P. + (214) 634-8511
©1980 TM Special Projects. All Rights Reserved.
A subsidiary of Shamrock Broadcasting Company, Inc.
Produced By Popular Media Products

Bob Kingsley Dottie West
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® Continued from page 26

® DOOBIES—One Step Closer

o KOOL & THE GANG—Celebration—D-26

® THE POLICE—De Do Do Do, De Da Da Da—D-
27

e JIMMY HALL—!'m Happy That Love Has
Found You-D-30

® JOHN COUGAR—This Time—D-29

e THE VAPORS—Turning Japanese—D-28

WHHY—Mentgomery (R. Thomas—MD)

%% BARBRA STREISAND/BARRY GIBB—
Guilty 20-12

% BRUCE SPRINGSTEEN—Hungry Heart 27
20

# PAT BENATAR—Hit Me With Your Best Shot

13-8

* JOHN COUGAR—This Time 26-22

* ROGER DALTREY—Without Your Love 14-10

oo TIERRA—Together

oo DOOBIE BROS—0ne Step Closer

o AIR SUPPLY—Every Woman In The World—D-

30
o EDDIE RABBITT—I Love A Rainy Night

WIDX—Jackson (L. Adams—MD)

% DR. HOOK—Girls Can Get It 28-23

% KENNY ROGERS—Lady 8-3

4 LEO SAYER—More Than | Can Say 24-21

4 BILLY JOEL--Sometimes A Fantasy 30-28

* JOHM LENNON—Starting Over 29-26

®e THE POLICE--De Do Do Do, De Da Da Da

oo BARBRA STREISAND/BARRY GIBB—
Guilty—D-30

TIERRA—Together

MARCY LEVY/ROBIN GIBB—Help Me

RONNIE MILSAP—Smokey Mountain Rain

KOOL & THE GANG—Celebration—D-29

DIANA ROSS—It's My Turn—D-27

WHYI (Y100)—Miami (M. Shands—MD)

No List

WBJW (BJ-105)—0rlando (1. Long—MD)

% KENNY ROGERS—Lady 5-4
* % STEPHANIE MILLS—Never Knew Love
Like This Before 15-10
+ BARBRA STREISAND/BARRY GIBB-Guilty
38-32

* NEIL DIAMOND—Love On The Rocks 35-26

 DEVO—Whip It 10-6

ee BILLY BURNETTE—Don't Say No--D-40

oo HEART—Tell It Like It Is

© PAT BENATAR—Hit Me With Your Best
Shot—D-34

o DON WILLIAMS—i Believe In You

® LTD—Shine On—D-38

® AC/DC—You Shook Me All Night Long—D-31

o SAILOR—Runaway

WRBQ (0-105)—Tampa (P. McKay—MD)

% BARBRA STREISAND/BARRY GIBB—
Guilty 23-19

* % PAT BENATAR—Hit Me With Your Best
Shot 16-6

* AIR SUPPLY—Every Woman In The World 30-

28

+ LEO SAYER—More Than | Can Say 20-18

+ JOHN LENNON—Starting Over 28-23

oo JOHN COUGAR—This Time

oo HEART-Tell It Like It Is

® THE POLICE—De Do Do Do, De Da Da Da—D-

30

o HARRY CHAPIN—Sequei—D-29
® CHEAP TRICK—Stop This Game

WLCY—Tampa (M. Weber—MD)

% BARBRA STREISAND/BARRY GIBB—
Guilty 26-17

4% NEIL DIAMOND—Love On The Rocks 22-
16

# AIR SUPPLY—Every Woman In The World 19-

13
 JIMMY HALL—!'m Happy That Love Has
Found You 16-11
* CHRISTOPHER CROSS—Never Be The Same
14-8
oo THE KORGIS—Everybody's Got To Learn
Sometime
oo DON WILLIAMS—1 Believe In You
o DIANA ROSS—It's My Turn—D-27
© WAYLON JENNINGS—Theme From The
Dukes Of Hazzard—D-28
o JOHN COUGAR—This Time
® ROGER DALTREY—Without Your Love—D-19

WAPE—Orange Park (P. Sebastian—MD)

% % AR SUPPLY—Every Woman In The World
2315

% KENNY ROGERS—Lady 6-1

* THE POLICE-De Do Do Do, De Da Da Da 24-

20
+ LEO SAYER—More Than | Can Say 15-11

4 OLIVIANEWTON-JOHN/CLIFF RICHARD—
Suddenly 19-14

e DON WILLIAMS—| Believe In You
oo HEART-Tell It Like it Is
© KOOL & THE GANG —Celebration

© RANDY MEISNER—Deep inside My Heart—D-

22

DR. HOOK—Girls Can Get It

BARBRA STREISAND/BARRY GIBB—Guilty
NEIL DIAMOND-Love On The Rocks—D-23
HARRY CHAPIN —Sequel—D-24

JOHN LENNON—Starting Over—D-25
BRUCE SPRINGSTEEN—Hunzry Heart

WIVY (Y103)—Jacksonville (M. Pitf—MD)
No List

-e@ BARBRA STREISAND/BARRY GIBB—Gui}

WKXY—Sarasota (T. William—MD)

*% KENNY ROGERS—Lady 5.1

44 STACY LATTISAW—Let Me Be Your /
26-17

4 DIANA ROSS—!'m Coming Qut 18-14

4 ROLLING STONES—She's So Cold 15-1

* AC/DC—You Shook Me All Night Long . 6g

oo JOHN LENNON—Starting Over
© THE REDDINGS—Remote Control
© THE VAPORS—Turning Japanese-D-29 §
® HEART—Tell it Like It Is

WAXY—Ft. Lauderdale (R. Shaw—PD)
No List :

¢ Copyright 1980, Billboard P
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Rules For Entering 1980 Competition For
Air Personalities, Program Directors, Radio
Stations And Record Promotion Executives

Awards will be presented according to market size in three categories: markets numbered one to 30,31 to 100, and befow
100 in the following formats for radio station of the year, program director of the year, and personality of the year, as well
as other awards in other categories. Anyone can enter. Just follow these instructions:

I. Category: Radio Station Of The
Year

a. AOR: b. Top 40/Adult Con-
temporary; ¢. Country: d. Black:
¢. Miscellaneous.

Requirements: A written preser-
tation which must include a descrip-
tion of the station’s programming
and summaries of its community in-
volvement. promotional and adver-
tising activities. A tape presentation
and other related materials also may

II. Category: Program Director Of
The Year

a. AOR: b. Top 40/Adult Con-
temporary; ¢. Country; d. Black:
¢. Miscellaneous.

Requirements: A written presen-
tation which must include a docu-
mented ratings history of the station
under the entrant’s program direc-
torship. a description of the station’s
programming. a summary of station
activities and composite tape of the
station’s sound of no more than 30

III. Category: Personality Of The
Year

a. AOR: b. Top 40/Adult Con-
temporary: ¢. Country; d. Black:
e. Miscellaneous.

Requirements: An aircheck of an
actual broadcast aired between Jan.
I and Oct. f. 1980. The aircheck
must be on cassctte or reel 1o reel at
7% i.p.s. with music telescoped. rep-
resenting one hour of air time. The
aircheck must be accompanied by

IV. Category: Special Programming
a. Station produced: b. Syndica-
tor or network produced

Requirements: A telescoped tape
of the program together with a writ-
ten summary description and docu-
mentation of airing including sta-
tions and dates.

V. Category: Music Industry

a. Chiet Executive in Charge of

Promotion: b. National Promo-
tion Person: c. Regional Promo-

ficial nominating ballot.

VI. Category: Military Air Person’
ality Of The Year
International Air Personality Of Th

Year 1

and Canadian air personalities.

Radio Programming Editor. Bi]
board. 1515 Broadway. New Yol

Person: e. Independent Pron
tion Person
Requirements: Nomination by ol

Requirements: Same as for U.

Submit all entries to: Doug Halr’

be submitted but are not mandatory minutes in length. an official entry form. here included. tion Person: d. Local Promotion N.Y. 10036.
DEADLINE ALL ENTRIES—Nov. 30, 1980 ] ENTRY FORM
AIR PERSONALITY COMPETITION ‘

RECORD PROMOTION PERSON
NOMINATING BALLOT
Annual competition for the International
Radio Programming Forum Awards

Please affix this label to your air personality's air check and send to the
judge listed for the personality's regioa

PLEASE PRINT:

1, of __,nominate
the following record promotion persons for the annual competition in Air Personality Station City Format
::he following categories: Does air personality select music? ~ Yes. No
HIEF EXECUTIVE ) :
tation since.
IN CHARGE OF PROMOTION - Personality has been with station sin - .,
Name of Person ' '
meorTer JUDGES:
Compan Cit ) ,
P ! Please rate on a scale of zero (0) to ten (10). The highest point total in each category wins.
NATIONAL . Use ONLY one column. Leave rest biank for future judging.
Name of Person Company City
REGIONAL REGIONAL RATING FINAL RATING
Name of Person - Voice I
: Timing 1
c S C0y Music selection |
Lo ALName of Person Salesmanship
Personality definition
Company City ] Interest stimulation
INDEPENDENT = Compatability with format
Name of Person I Ability to relate to audience
Presentation
Company City Content
Please send to: Attn: Nominations Imagination
Doug Hall Creativity
Billboard Originality
1515 Broadway 10TAL 10TAL

New York, N.Y. 10036

|

ALL ENTRIES MUST BE POSTMARKED NO LATER THAN NOV. 30, 1980
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AOR Radio
Undergoing
Revision?

® Continued from page 32

too disco-oriented to receive airplay
at our station.

Sneed notes that Jimi Hendrix is a
favorite and that black reggae artists
like Bob Marley and Peter Tosh re-
ceive airplay.

Says Mel Karmazin, general man-
ager of WNEW-FM in New York:
“It depends on what you mean by
‘black music.” The new Stevie Won-
der album gets heavy airplay on
WNEW. Just last month Richie
Havens did a concert for us. It's true
that a lot of black music is disco.
funk and jazz, and that doesn't fit in
our format. We don’t play the latest
Bee Gees stuff, and they’re white. It
has nothing to do with color. We're a
rock’n’rolf station.”

Says John Duncan. program di-
rector of WABX-FM in Detroit:
“It’s not a black prejudice but a mu-
sical prejudice. If you're going to be
an AOR station it doesn’t make
sense to play that kind of music.

Duncan, who plays classic cuts
from the Motown era by artists like
Martha & the Vandellas, the Temp-
tations and some jazz/rock fusion by
the likes of Stanley Clarke, says that
in 1972, when there weren’t as many
black stations, AOR was compelled
to play black music.

“But now if you’re trying to serv-
ice the AOR listener, black music
isn’t what they’re tuned in for.”

John Gorman, program director
of WMMS-FM in Cleveland. is an-
other p.d. who programs the Four
Tops. Smokey Robinson, Marvin
Gaye and the Supremes in addition
to Stevie Wonder, the Isley Brothers
and even a local reggae group. “I
don’t think music can be color
coded.” he says.

Of all black acts. one of the most
rock-oriented has been George Clin-
ton’s Funkadelic, whose songs are as
hard rock as anything by Ted Nu-
gent. Though white audiences buy
Funkadelic records, the band is al-
most never heard on AOR.

But neither are such new white
acts like Talking Heads or the B-52s
heard on AOR radio says Clinton.
He considers the format “over 30
rock’n’roll” radio. “IUs like
rock’n’roll trying to hold on to what
it considers its roots,” says Clinton.

Underneath all of the above senti-
ments, a few comments have sur-
faced which can be construed to
connotate there is more to it than it
seems.

Sam Bellamy, program director of
Los Angeles’ KMET-FM has been
quoted as saying: “We've just had
too many bad experiences (with
black-oriented music). Qur listeners
only want to hear white redneck
rock’n’roll.

“We have a format to do and we
play the records that fit into that
format. I'm offended by this whole
thing and tired of it being an issue.
Why don’t black stations play more

“white product? We have lots of black
records in our library.” adds Bel-
lamy.

And another unidentified Los An-
geles programmer was quoted as
saying: “You’d be surprised how
many times we’ve played black mu-
sic and within 15 seconds kids called
yelling to ‘take off that nigger mu-
sic’.”

With the increased popularity and
cross-pollination of dance-oriented
music by white rock acts, such as the
B-52s, Talking Heads, Devo and
others, perhaps the situation will
change. Yet most AOR program-
mers don’t see it happening soon.

' NEW YORK—Competition is
fierce among programmers and
suppliers of beautiful music—
and it’s getting fiercer.

While the beautiful format re-
mains one of the leaders on the
nation’s airwaves, the scramble
to keep up with shifting audience
taste by constantly updating lush
programming is proving costly.
particularly to independently
programmed stations.

Large syndicators such as
Schulke Radio Productions and
Bonneville Broadcasting appear
to be taking over with pre-pro-
grammed ‘formats that could
eliminate the need for program
and music directors. Veteran
beautiful broadcasters such as
WPAT-FM here and WDVR-
FM in Philadelphia have opted
for syndicated formats after
years of developing their own
programs.

But the independents are
fighting back through the Inde-
pendent Beautiful Music Assn., a
group formed several years ago
that now functions as a pool for
beautiful stations that can’t, or
won’t, supply their own pro-
gramming.

“We can control our destiny
better as an independent.” says
Beautiful Music Assn. president
Art Keller, who is also principal
owner of EZ Communications,
operators of several beautiful
outlets. Keller helped launch the
organization when he found that
programming was short and
other indie stations shared his
concern with syndicated formats.

“If a syndicator makes a mis-
take, and everybody makes mis-
takes, why. we'd sink with them.”
reasons Keller. “Syndicators
take programming out of the in-
dividual operators’ hands and |
objected to that. We have to be
able to program to our own taste,
to suite our own markets de-
mands and philosophies.”

Keller says the association is
now spending about $150.000 a
year to develop beautiful pro-
gramming for a confederation of
40-50 stations and small pack-
agers and syndicators who split
the costs among them depending
on how large a market they serve
or the number of stations they
syndicate.

Radio Programming
e COSTLY PROGRAMMING
. Beautiful Music Outlets’
Competition Getting Ugly

By RICHARD M. NUSSER

In addition, the organization
has signed a deal with Pickwick
International and Columbia
House to market the output on
disks and tape. Background mu-
sic suppliers can also buy the
service. Starborne Productions is
handling the licensing.

The trade group supplies 10%-
20% of a station’s programming,
estimates Keller.

“ICll never be 100%.” he says.
“It’s not economical.”

Keller believes that there is
enough programming available,
with the addition of small syn-
dicators such as Noble Broadcast
Consultants, Tom Cnurchill Pro-
ductions and Master Broad-
casting to fill the gap.

Keller thinks the tight money
situation among American con-
cert masters and music contrac-
tors will also ease the current
need to go abroad for beautiful
music.

“It’s too costly right now but
we think American artists will be
getting more competitive in the
future,” he says.

Canada, London and Ger- %
many are now considered prime
suppliers of the custom beautiful
packages. which rely on instru-
mental versions of contemporary
MOR and classic ballads. al-
though vocal treatments of songs
that are compatible to beautiful
formats are also getting popular.

“Independents are not endan-
gered in any way.” says Keller.
“My group of stations is grow-
ing.”

Jerry Lee, president of Phila-
delphia’s WEAZ-FM (formerly
WDVR-FM), and a long-time
indie programmer of beautiful
formats, says he studied the situ-
ation recently and decided to go
with Bonneville “because it was
far more economical” than doing
his own research and production. -

“Listener response has been
“very positive,” he says.

But what happens to his li-
brary of close to 5,000 individual
cuts. all of which are stored on in-
dividual carts as well as disks?

“It’s just sitting there.” he says.
“1 guess we'd sell it, but we'd
want to keep at least one copy of
everything for posterity.”

® Continued from page 32

Mouth: Hello, this is John Mouth,
may I speak with your head of pro-
motion?

Receptionist: Are you with a sta-
tion?

Mouth: Actually, I'm with about

75 stations and a national cable tv
network.

Receptionist: Are you a consult-
ant?

Mouth: No, I do a coast-to-coast
syndicated radio show called “This
Week In Rock.” We highlight the
best new records each week, along
with the coming hits, features and
artist interviews. And on the cable tv
network, I do artist interviews and
features which are seen in about 34
million homes.

Receptionist: I'll put you through.
(Buzzz.)

Mike Harrison_

Promotion Secretary: Promotion.

Mouth: This is John Mouth. may 1
speak with your head of promotion
please?

Promo Secretary: Are you with a
station?

Mouth: No. but I do a syndicated
program on more than 75 major sta-
tions and a cable tv show seen in
more than 3% million homes.

Promo Secretary: Do you report
to any trades?

Mouth: No, but we're heard on all
the same stations that do report. But,
no, we don’t report. Qur music is not
considered part of their “playlists.”

Promo Secretary: Well then, V'l
put you through to our publicity de-
partment. (Buzzz.)

Publicity Secretary: Publicity.

Mouth: Hello, can you help me?

Publicity Secretary: Most likely.

www.americanradiohistorv.com

NEW YORK-—-Don Moore has
joined KXLR-AM Little Rock as
program director. He comes from
KAFM-FM Dallas and was with
KMGC-FM Dallas. Moore’s move
to KXLR marks his return to the
Shamrock chain. Both KXLR and
KMGC are owned by Shamrock
Broadcasting. '

x  *x  *x

Scott Robbins has been named
operations manager of WCKX-FM
Clearwater, Fla.. moving up from
program director. He has been p.d.
since Dec. 1979. ... Anthony Wilson
has left WQUE-FM New Orleans to
return to WYLD-FM New Orleans
after a two-year absence. ... Kerry
Walley has been named p.d. and op-
erations manager of KVOB-AM/
KJBS-FM Bastrop, La.

x x x

WLMT-FM Wilmington, Ill,, has
gone on the air with the following
lineup: Joe DeJanovich in morning
drive, music director Don Beno in
afternoon drive, Jim Veldhuis in eve-
nings and Jan Govednik at night.
Beno describes the new station’s for-
mat as “an adult contemporary Top
40 format with a slight country
crossover.” . .. Lisa Friede, National
Radio Broadcasters Assn. oper-
ations director since late last year,
has been named vice president. She
joined the association in 1977 as
projects manager.

* % %

Toby Arnold & Associates has
completed a promo and jingle pack-
age for KLAC-AM Los Angeles.
The series features 45 top country
recording artists in cameo spots.
Among the artists heard in the “No-
body Does It Better” spots are Rex
Allen Jr., Tom T. Hall, Barbara
Mandrell, Charlie Daniels, Bill An-
derson, Larry Gatlin, the Oak Ridge
Boys and Crystal Gayle.

"

WNBC-AM New York music
coordinator and jock Roz Frank
took part in a Yeshiva Univ. Stern
College symposium on “People In
Broadcasting.” Also taking part was
DJ Al Bernstein from sister station
WYNY-FM New York.. .. Jim Har-
key, record collector and advisor to
“The Record Collector Price
Guide,” is doing a 6 p.m. to mid-
night show at KBBQ-AM Ventura,
Calif.

* * *

WCTC-AM New Brunswick is
planning to celebrate its 35th anni-
versary later this year with a one-
year celebration. Operations man-
ager Jay Myers is hoping (o contact
“as many former WCTC staff mem-
bers as possible and invite them to
take part.” He will be using tapes of
these personalities on the air. ...
WBBG-AM Cleveland marked the
first year of “Supergold” last month
with a countdown of all number one
songs for the past 25 years. ... Paul
Hennings is marking his 20th year as
morning man on WTAR-AM Nor-
folk. Va. Active in community af-
fairs, Hennings is also a director of
the Tidewater Broadcasting School.

* * *

Sandy Louie is promoted to music
director at KFRC-AM in San Fran-
cisco. She was previously music as-
sistant. ... AT KGFM-FM in Port-
land. Bob Ancheta takes over the 4
p.m.-8 p.m. shift Monday through
Friday. He is former production di-
rector and afternoon disk jockey at
KGON-FM. ... J.W. Dantz moves
into the 7 p.m.-midnight airshift at
KENR-AM in Houston. ... Johnny
V. (Velchoff) joins WHYI-FM in
Miami/Ft. Lauderdale. He was for-
merly program director and after-

Vox Jox

noon drive personality of WGRO-
FM. ... Karen Shearer is the director
of creative services at Westwood
One. ... John E. Douglas is ap-
pointed program director of KNOX-
AM in Knoxville.

X x  *

Chris Manning has joined WLYT-
FM (92-Rock) Cleveland. He comes
from WZZP-FM Cleveland. ...
WISN-AM Milwaukee p.d. Dave
Denver has added Ron Richards to
his jock lineup in middays. Richards
comes from WRKR-FM Racine,
Wis. The rest of this station’s lineup
is as follows: Charlie Hanson from
5:30 to 10 a.m., Mike Murphy from 1
to 4 p.m., Keith Moore from 4 to 7
p-m., Tom Carr from 7 to 10 p.m.,
Laurie Sanders from 10 p.m. to 1
a.m. and Dan Markus from 1 a.m. to
5:30 a.m.

x x ok

Jim Zimmerlin, music director of
KVEC-AM in San Luis Obispo,
must have some pretty good love
fantasies, because he was selected
winner of Pavillion Records’ “Love
Fantasy” contest whereby radioites
were asked to reveal their fantasies
in order 1o be eligible to win a video-
cassette recorder and a copy of the
hit film “10.”

* Kk  *

Andy Barber has resigned as pro-
gram director of KASH-AM Eu-
gene. Ore.. and is looking for a new
position. He will be at the station un-
til Oct. 31. ... Pete Berry, known as
the Flying Dutchman on the air, has
resigned as operations manager-
program director-morning person-
ality on WSEZ-FM (Z-93) Winston-
Salem, N.C. He joined the station in
1978 when the station went into a
contemporary format. He say he was
“unable to come to a viable agree-
ment with WSEZ management

' clearly defining future employment

status.”

BubSling UnderThe

__HOT100

101—-BOMB IRAR, Vince Vance & The Valients,
Paid 109

102—UPTOWN, Prince, Warner Bros. 49559

103—IF YOU FELL THE FUNK, LaToya Jackson,
Polydor 2137

104—THAT'S ALL THAT MATTERS TO ME, Mickey
Gilley, Epic 9-50940

105-NO0 BIG DEAL, Ambrosia, Warner Bros.
49590

106—GYPSY SPIRIT, Pendullum, Venture 131

107-RUMOURS OF GLORY, Bruce Cockburn,
Millennium 11975 (RCA)

108—BEATIN’ THE 0DDS, Molly Hatchet, Epic
19-50943

109—RUNAWAY, Sailor, Epic 9-50944

110-SOMEBODY WANTS YOU, Aussie Band,
Real Werld 7309 (Atlantic)

BubblingUnderThe

__ToplLPs

201-BUS BOYS, Minimum Wage Rock & Roll,
Arista AB 4280

202—PSYCHEDELIC FURS, Psychedelic Furs,
Columbia NJC 36791

203—ERIC GALL, Touch Of Silk, Columbia JC
36570

204—ROSE TATT0O, Rock N' Roll Outlaw, Mi-
rage WTG 19280 (Atlantic)

205—CARRIE LYCAS, Portrait Of Carrie, Solar
BXL1-3579 (RCA)

206—AHMAD JAMALL, Nightsong, Motown M7-
945R1

207—RORY GALLAGHER, Stage Struck, Chrysalis
CHR 1280

203—BILLY BURNETTE, Billy Burnette, Colum-
bia NJC 36762

209—-JIMMY HALL, Touch You, Epic JE 36516

210—TANYA TUCKER, Dreamlovers, MCA MCA-
5140
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Doobie Bros. Flourish Despite Roadblocks

LOS ANGELES—After 10 years
and 10 albums, the Doobie Brothers
have undergone one facelift after
another, with each change elevating
the band to new summits of success.
Today, the band is more popular
than in its mid-'"70s heyday.

Yet success has not come without
its share of conflicts, bad breaks and
change.

Manager Bruce Cohn, who's been
guiding the band since its inception
a decade ago, recounts at least two
incidents that nearly resulted in the
band’s disbandment.

The most recent crisis came last
spring when the band was on the
verge of the LP, “Minute By Min-
ute.” Says Cohn: The band stopped.
Michael McDonald and Keith
Knudsen went one way, Jeff Baxter
went another.”

Shortly after, drummer John
Hartman and Baxter decided to
leave to pursue other interests.

“There was a period of tension for
awhile that went on for too long un-
til the guys left,” says Cohn. “It hin-
dered creativity and slowed things
down.”

Joining the band in time for its
“Minute By Minute” tour were John
McFee, guitar: Cornelius Bumpus,

sax and Chet McCracken on percus-
sion.

Ironically, Cohn feels that “Min-
ute By Minute,” which made the
Doobies more commercially suc-
cessful than ever, “sounded dis-
jointed” on initial listen. The new al-

Anmes——
g ¥

T

Shop Talk: Producer Michael Omartian, left, Tom Johnston, center, and man-

By ED HARRISON

mainder of the tour. Guitarist Pat-
rick Simmons, the band’s other
vocalist at the time, temporarily as-
sumed lead vocals until Jeff Baxter
remembered a friend named Mi-
chael Mc¢Donald wham he felt
would fit in well.

ager Bruce Cohn discuss Johnston's upcoming solo LP.

bum, “One¢ Step Closer” sounds
better as a unit.

An earlier period of crisis was
back in the spring of 1975 when the
Doobies took to the road to promote
its “Stampede” LP.

Lead vocalist Tom Johnston be-
care ill. forcing him to miss the re-

“We rented a warchouse in New
Orleans,” recalls Cohn, “and Mi-
chael learned 20 songs in two days.
We only missed two dates on the
tour and they were made up at the
end. ~

“There was a void at the time of
‘Livin’ On The Fault Line’ when

people were not willing to accept the
new sound,” says Cohn.

“But changes made the band bet-
ter and more popular. You have to
be willing to change.”

If the departure of Baxter and
Hartman weren’t enough, Cohn
recently was confronted with the de-
parture of long-time bassist Tiran
Porter. who decided he’d had
enough of the road. Exit Porter and
enter veteran session player Willie
Weeks in time for the Doobies’ cur-
rent tour now in progress. Con-
currently,  percussionist/conga
player Bobby LaKind, who has
played with the Doobies on their last
five albums and tours. became a
full-time member.

Cohn says there are 13 or 14 musi-
cians now collecting royalty checks.

In addition to managing the
Doobies, Cohn is also guiding the
solo careers of Tom Johnston and
Patrick Simmons. Yet outside the
Doobie family, his outside projects
have been restricted because of his
commitment to the Doobies.

But now that the band “is in its
best shape,” Cohn is looking for an
additional act to handle.

Cohn has helped the Doobies in
their investments, real estate, bank-

ing and even mixed the sound atone

‘time. Each member of the band is set

up in his own publishing company
which Cohn administrates. He also
hdndles the publishing of Michael
O’Martian and claims 25 separate
companies he’s involved with.

Cohn is looking for a film prop-
erty in which the Doobies can com-
pose and perform the entire sound-
track.

“I'm trying to branch them out
and keep the cash flow up while
touring less,” says Cohn. The
Doobies have been around the
world 10 times and are planning an-
other international tour next year.

Although five singles are planned
to be released from “One Step
Closer.,” and McDonald’s voice is
featured on all of them, Cohn is con-
cerned about overexposure for
McDonald especially coupled with
the rash of soundalike groups get-
ting airplay. McDonald’s still un-
completed solo debut is more cause
for alarm in terms of overexposure.

The Doobies are shying away
from television specials even though
the offers have been steady. “We'll
only do it if it will make the Doobies
better,” says Cohn.

K

Palladium Big Band Spree
Sinks Deep Into Red Ink

By DAVE DEXTER JR.

LOS ANGELES—The Holly-
wood Palladium’s full week of cele-
brating its 40th anniversary will
likely never be repeated again, even

if it is still around for its 50th birth-

day in 1990.

A spokeswoman for the ornate
ballroom says losses over the seven-
night celebration Oct. 27-Nov. 2
were “substantial.” Palladium man-
aging director Fred Otash was re-
ported to have flown to Mexico Sun-
day (1) and could not be reached for
comment.

Two of the seven nights were can-
celled outright.

Four other evenings went on as
scheduled, butto disappointing box-
office receipts. The seventh and final
night Sunday (2) was reported to
have “about broken even” with a
flashy bill that offered Kay Starr,
Connie Haines. Mel Torme and the
orchestras of Harry James and Bill
Tole.

Booked throughout the ill-fated
week were the bands of Tex Beneke.
Freddy Martin, Les Brown, Benny
Carter, Johnny Guarnieri, Bob

TOP QUALITY
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Crosby, Alvino Rey and Buddy
Rich. Singers included the Pied Pi-
pers, Jo Ann Greer, Herb Jeffries,
Ella Mae Morse, Johnny Desmond,
the King Sisters, Andy Russell, Kay
St. Germain and Mel Torme, who
served as the nightly host.

The Palladium spokeswoman in-
sists that Ticketron in Los Angeles
“botched up” the festivities by ad-
vising patrons who phoned for tick-
ets that they were soldout. Butin the
industry, it was unanimous that the
attractions were of interest only to
“elderly” Californians. and that
without recent chart records the acts
reflected only minimum appeal.

Some reported that the Tuesday
night program was scuttled by the
Carter-Reagan television debate.
The other nights? Tickets at the door
were $30 a pair with food and alco-
hol not included.

Still another excuse centered
around unwise saturation booking—
too many attractions compressed
into a single week. Otash is expected
to return here from his Mexican
holiday Wednesday (12).

The next Palladium attraction is
strictly Teutonic, an all-German bill
of Catherina Valente, Hildegarde
Neff. Katja Ebstein and Udo Jer-
gens, singers, with the Paul Kuhn or-
chestra. Tickets for the Friday (14)
event will be $15 at the door. Kuhn.
one of West Germany’s most popu-
lar maestri. will front a group of 43
musicians.

Managers Link

LOS ANGELES—Ken Fritz and
Dennis Turner. personal managers
for George Benson, have formed
Fritz/Turner Management here.

The pair, together since 1975, also
manage such acts as the Motels,
posthumously Minnie Riperton,
Robert Kraft, John Hiatt, Mason
Williams, Bruce Belland, Roy Rogo-
sin, Richard Rudolph and Allie
Willis.

Red Line Succeediﬁé “With New Wave

LOS ANGELES—While some
have given up on the L.A. new wave
scene as far as profit is concerned,
the Red Line booking agency is
earning a name for itself by working
with these artists and earning label
recognition for them.

In its first year of existence, Red
Line has been instrumental in get-
ting Phil Seymour as the first act on
Boardwalk. Danny Johnson and the
Bandits on L&R/Polydor, Karen
Tobin on Arista and Mark Hoffman
& the Rabble on the smaller M-80
Records, says Marc Levy, cofounder
with Skip Nelson of Red Line.

Red Line’s biggest name, Billy
Burnette on Columbia. has recently
moved to Premiere.

“The big agencies are concentrat-
ing on their best acts,” notes Levy.
“They're not interested in taking on
new acts right now because it’s a big
job to break a new act.”

One of the first aspects of Red
Line’s strategy is to get their acts out
of Los Angeles. “Outside of Los An-
geles, new wave is a joke.” says Nel-
son.

In order to break down prejudices
about L.A. bands and to build up a
track record for an act, Levy and
Nelson take the artist away from the
Los Angeles club scene. *‘San
Diego, Texas. Louisiana, the college
markets,” says Levy. “That's where
middle America is.”

In addition to booking dates. Red
Line gets heavily involved in the art-
ist's career including pairing with
producers. “We try to pull together
the right producer for the job. For
Danny Johnson and Phil Seymour,
we got Richie Podolor who has done
Steppenwolf and Three Dog Night,”
says Levy.

The managers, the two assert, usu-
ally don’t mind the assistance. “*Most
of the managers for these bands are
only 19 or 20 years old. so they are
eager to learn,” notes Nelson.

Red Line. which now employs .

five persons and has 15 acts on its
roster, returns its acts to Los Angeles
to shop for a label deal after it has
proven itself on the road.

www.americanradiohistorv.com

By CARY DARLING

“That way we have something to
go to the record companies with,”
adds Nelson, who spots some of the
acts he intends to work with at the
suburban Bla-Bla Cafe where he
works closely with owner Albie
Hora.

Red Line is in the process of lining
up a Japanese tour for guitarist Dick
Dale and the Deltones. “The point s

not to play a lot but to play the right
places,” says Levy. “Japan is a long
way from the U.S. and his albums
are played there but he has never
toured there.”

Other acts on Red Line include
Tweed Sneakers, Lisa Nemzo, the
Zippers, Mike Pinera, John Hiatt,
Billy Thermal. Michael Smoth-
erman, Exuma and the Gears,

Diskers At Memphis Club

By ROSE CLAYTON

MEMPHIS—Trader Dick’s initial
effort to attract major label artists in-
terested in promoting their latest re-
leases here paid heavy dividends
when Tony Joe White appeared to
promote “The Real Thang.” his new
album on Casablanca.

“We only seat about 250, says
James Parks, entertainment director
for the midtown room, “but we had
more than 900 at the door for both
nights.”

Parks feels aggressive promotion
helped to attract the crowd although
he realizes that White has a loyal lo-
cal following and his latest single
“*Mama Don’t Let Your Cowboys
Grow Up To Be Babies™ is receiving
heavy airplay.

“When a record is hot, it always
helps the crowd,” Parks says. "but |
don’t depend on airplay to fill the
club.”

Parks, whose first job was packing
records at Sun studio, feels he knows
the Memphis market and its poten-
tial as well as anyone in town.

“Radio is great. bui nothing re-
places going out and seeing a band
live. We want to break new acts and
new releasés from the live stage, and

we are willing to do what it takes to

make it happen,” says Parks,

On the yWhite promotion’ Parks®
tied in with WSMS-FM; the Mem-2

phis State Univ. campus station for
live broadcasting each night.

“I wanted (o attract new people 0
the club.” says Parks. “l wanted
them to hear how much fun we were

having so they would come down.
Saturday night the fire marshal
came and cleared the aisles, and we
had to turn people away for a
while” he says.

“I believe the gig helped Tony Joe
sell records. He got real cozy with the
people and they loved it. He liked
the club and wants to come back.
That's what it’s all about—having
fun and making money.”

Response to the White promotion
was so favorable WSHS has com-
mitted to broadcasting live from
Trader Dick’s every Thursday and
Saturday evening.

“We will showcase local talent on
Thursday evenings and try to book
major artists every weekend,” says
Parks. “We are changing our format
from country to rock 'n’ roll on Mon-
day and Tuesday nights but will
continue with Joyce Cobb & Hot
Fun on Wednesdays because she's a
good act for us and draws well on a
regular basis.”

Parks admits he has been some-
what disappointed in his efforts to
obtain record company support in
securing acts.

“I've contacted all the major la-
bels to make them aware of the serv-
ice we can provide in giving their
‘new artists or new releases exposure
in-this area,3but*only CBS and
Warners have expressed interest at
this point.

“If I could geta little support from
the label, the act could afford to play

(Continued on page 42)
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BRUCE SPRINGSTEEN
& THE E STREET BAND
Sports Arena, Los Angeles
Tickets: 312.50, 310

You knew something was up when a crowd of
15,000 were all anxiously in their seats well
ahead of starting time. And it's a smart thing
they were, because on the first of his four Los
Angeles shows, Springsteen opened with his an-
them-like "“Born To Run,” a surprising starter.
He didn't stop until nearly 1 a.m., some four
hours later.

Springsteen, straying into the front rows of
the audience several times during the night and
often singing from the shoulders of his fans, was
a veritable generator of electricity, whose own
power source could have kept the Sports Arena
electrical currents juiced by himself.

The Boss, to the adulation of the crowd, early
on performed such favorites as “Prove it All
Night" and “10th Avenue Freeze Out,” the lat-
ter in a singalong with the fans who seemed to
know all the lyrics.

The pacing of the show was well structured
as Springsteen alternated the rockers and bal-
lads except for a midway sequence when he
presented three ballads, “I Wanna Marry You,”
“Stolen Car” and “Point Blank” in consecutive
order.

Springsteen performed 18 of the 20 tracks on
his No. 1 “The River,” with most of it sounding
even more dynamic live. The material from “The
River"” was cushioned between such other crowd
pleasers as ‘“Fire,” “Badlands,” “Thunder
Road,” “Jungleland” and “Rosalita.”

While each song was a standout in itself,
there were some truly magic moments. Among
them were “Promised Land" with a Springsteen
harmonica intro joined by guitarist Steve Van
Zandt's solo and Clarence Clemons’ hot sax solo;
Springsteen sliding along the front of the stage
on “Thunder Road" with his guitar making love
to Clemons’ sax; the blistering rocker “Sherry
Darling” and the poignant delivery of “The
River.”

On “Hungry Heart” Springsteen was joined
by Fio & Eddie on harmony vocals while during
“Rosalita” the crowd converged on the stage,
tugging away at Springsteen who sang from the
crowd.

Early in the show, Springsteen, aware of the
$150-$200 per ticket scalpers were charging,
urged the crowd to write to the California State
Assembly to help get legislation enacted that
would put a limit on the amount ticket agencies
can charge.

With the house lights on, Springsteen con-
cluded the lengthy evening with the “Devil With
A Blue Dress" medley that had the crowd danc-
ing in its seats.

The E Street Band backed Springsteen’s gui-
tar with overpowering support that put into per-
spective the talent surrounding the Boss.

The intensity of the show was so over-
whelming that one could not help feeling ex-
hausted and drained by the time the house
lights went on the in early morning hours.

When it comes to live performances, Spring-
steen is in a class by himself, generating a cer-
tain kind of magic that sets him apart from ev-
eryone else. ED HARRISON

DIRE STRAITS
Roxy, Los Angeles
Admission: $10

Drama is the essence of a Dire Straits per-
formance. Each composition is so full of grada-
tions of emotions and tension that they become
aural films. This aspect of the band came
through clearly Oct. 28 and 29 in a strong two-
hour, 16-song set.

While lead singer Mark Knopfler's guitar licks
have become Dire Straits’ signature, they are
used to complement rather than overwhelm the
songs. At best, Knopfler is a reluctant guitar,
hero. - =g

Opening with the moody “Once Upon A Time
in The West”" (ironically, the name of an equally
chilling film that has earned cult status), the
quintet tore through steaming versions of
“News,” “Sultans Of Swing,” “Down To The Wa-
terline” and “Tunnel Of Love.” A breathtaking
version of “Where Do You Think You're Going?”
was a nice ending, though many in the sellout
crowd wanted to hear “Lady Writer” which was
never performed.

While the band's sound has been too soft on
records in the past, its live sound is muscular,

‘with a harder rock edge. With the addition of a

keyboards player Alan Clark and new rhythm
guitarist Hal Lindes (replacing David Knopfler),

Talent In Action

the sound has more depth than it has had in the
past. However, Pick Withers' superlative percus-
sion work laid to waste the contention that Dire
Straits is really only Mark Knopfler.

Thanks to increased stage presence and ex-
cellent lighting, the full flavor of Knopfler's
haunting lyrics could be tasted and savored.

CARY DARLING

KANSAS
JIMMY HALL
Municipal Aud; Forum Nashville
Tickets: $7.50, $8.50
Through the meticulous wedding of sound to
light, Kansas has produced its current “Audio
Visions" tour. And this sensory pleasing package

kept a near-capacity crowd on its feet during -

most of an 18-number, 100-minute set Oct. 26.

A mirrored, plexiglass set reflected the soft,
multicolored hues emanating from a round light
board suspended above the stage. Yet the visual
effects did not detract from the audio portion.
Classically-infused progressive rock was exe-
cuted with razor-sharp precision by Phil Chart,
percussion; Dave Hope, bass; Rich Williams, gui-
tar; Kerry Livgren, keyboards/guitar; vocalist
Robby Steinhardt, violin, and lead vocal Steve
Waish on keyboards.

To the strains of prerecorded classical tracks,
the band slipped onto a darkened stage as a
single laser spewed out geometric forms. “Point
Of Know Return,” “lcarus,” “Hopelessly Hu-
man” and “Dust In The Wind" were among the
old hits featured. Fleshing out the first half of
the program were “You Think You've Got It
Made" and “The Mask Of The Great Deceiver,”
taken from Walsh and Livgren's respective solo
efforts.

Amid an aura of laser effects, the core of new
material emerged midway through the set with
“Loner,” followed by selections including "Got
To Rock On,” “Relentless” and “Hold On." Al-
though Walsh appeared hoarse at times, his en-
ergy level was awesome as he punctuated lyrics
with swift karate kicks and performed hand-
stands atop his keyboards.

Opener Hall sizzled through an electrifying
45-minute, eight-number bill. Formerly the lead
singer for the disbanded Wet Willie, he proved to
have the charisma necessary for a solo career.
Emoting with the power of an r&b artist driven
by rock energy, he delivered a wealth of material
from his “Touch You" LP, including “I'm Happy
That Love Has Found You,” "“Midnight To Day-
light" and “Eazy Street.”

Although expert guitarist Larry Berwald and
bassist Jack Hall, both formerly with Wet Willie,
were among the seven-member crew backing
Hall, he aptly demonstrated that his fresh ven-
ture is more than an old band parading under a
new name. Among his repertoire was a reggae-
flavored version of “Keep On Smilin’,” an old
Wet Willie hit. ROBYN WELLS

JOE JACKSON BAND
Hammersmith Palais, London
Tickets: 37, $6.

Jackson's live performances, like his re-
corded material, are aggressive, tight and in
some ways slightly disturbing in their refreshing
integrity.

The band favors the smaller, standing-rather-
than-seats, venues which allow the audiences to
dance and at the same time afford the right de-
gree of intimacy which accentuates the pi-
quancy and humor of Jackson's songs.

It seems a mite paradoxical that this punchy,
rock 'n’ roll outfit should also handle so sensi-
tively and effectively such a diverse range of
subjects so personally relevant to its audience.

As in the studio, Jackson, playing keyboards,
is backed up on stage by Gary Sanford on guitar,
Dave Houghton on drums and Graham Maby on
bass, all musicians now acclaimed in their own
right. This four-man team Oct. 27 played a clean
and powerful 13-song set which stretched to 80
minutes and peppered the act with five songs
from the new “Beat Crazy” album, which Jack-
son,is notably-kegnxto establish.

Thesw'game, oBr* welk dug, indeed, basically
weie.noticeably. ketter fhintop disk.

The gynamic p.a. System and éxcellent mix-
ing mostly comtritimted to the gig's succe’ss,ﬁ,but

also highlighted fire band’s lack of réstigint and Y <
precision on the fast numbeagFsuch as “Got The/

Time," which it accelerates in. five“shows yntil
it hits frenetic, delirium peaks. Win

to the A&M artist and his band, bringing the
four back for a double-barrelled encore which
eventually closed with an impressive rendition
of the single, “It's Different For Girls.”

ALEX FOWLER

HARRY JAMES
AND HIS ORCHESTRA
KAY STARR
CONNIE HAINES
MEL TORME
BILL TOLE
AND HIS BIG BAND
Hollywood Palladium, Los Angeles
Admission: $15

The final night of this once-renowned ball-
room’s 40th birthday anniversary celebration of-
fered a bonanza of attractions for an older pa-
tronage. Station KGIL-AM-FM in the suburban
San Fernando Valley bought out half the house
for a post-Holloween gala of its own Nov. 2 and
broadcast the James and Tole bands live with
Chuck Cecil, deejay noted for his syndicated
“The Swingin' Years” program, serving as a ca-
pable and ingratiating emcee.

The James band, returning to the coast after
six weeks on tour, impressed with its well-paced
two 30-minute sets in which the 64-year-old
trumpeting leader shared solo spots with Chuck
Anderson, trombone; Eddie Easton, tenor sax;
Norman Parker, piano; Quinn Davis, alto sax;
Les DeMerle, drums, and beauteous Lynn Rob-
erts, singer, who reminded dancers of James'
halcyon days when Helen Forrest helped him
turn out a dozen gold records in a four-year pe-
riod in the early 1940s.

Harry's chops are not what they once were—
he now avoids the high register adroitly—but
he’s still potent on ballads. He's also generous
in purveying hits associated with other big
bands of the past, tunes popularized by Duke
Ellington, Benny Goodman and Les Brown. A
medley of his own hits, splitting solo chores with
Roberts’ persuasive singing, included gems like
“It's Been a Long, Long Time,"” “I'm Beginning
To See The Light,” “You Made Me Love You"
and “I've Heard That Song Before.”

Kay Starr's 30-minute bit produced an even
more explosive barrage of applause than the
James band. For all her 40 years of professional
piping, Starr looked youthful, she sang with
more verve and confidence than she once exhib-
ited as a big band vocalist, and her between-
songs patter hit the mark with humor and sin-
cerity. “Wheel Of Fortune” and “Rock ‘N’ Roll
Waltz,” million sellers for Starr in the '50s,
reaped heavy reaction and she had to beg off.
The Bill Tole band backed her shouting sounds
excellently.

Connie Haines overcame a tough spot on the
bill, following Starr. She leaned heavily on her
ancient association with the Tommy Dorsey
band, serving up songs she once chirped with
the trombonist's crack crew and others popu-
larized by Frank Sinatra in the early '40s as well.
Like Starr, Haines is throughly professional;
she’s sawvy and strong on showmanship.

Mel Torme sang a couple of tunes with the
James aggregation, arousing hearty reaction
with his animated Ella Fitzgerald-like scatting.
He had worked all week as the Palladium’s host.

The Tole band is strictly a Los Angeles group
led by a capable trombonist who played the role
of Tommy Dorsey in the Liza Minnelli-Robert De-
Niro “New York, New York” motion picture of
four years ago. His is a clean, powerful organiza-
tion without style. Blonde singer Chris Costello
is competent, but Tole's charts allow her little
space in which to demonstrate an original, per-
sonalized approach.

The week-long Palladium festivities lost a
bundie for manager Fred Otash. But on this
memorable November evening the beautiful old
ballroom once again rocked with a delighted au-
dience, about half of which considered the $30
per couple admission fee justified. The KGIL
crowd celebrated its own big band bash equally
enthusiastically. For a few brief hours it was like
living the Franklin D. Roosevelt period all over
again. DAVE DEXTER JR.

Memphis Tradegy

® Continued from page 40

for us, and we could use our money
to promote properly.” ‘

Instead of being discouraged by
lack of label support, Parks has
opened his own company Red-Hot,
‘& Blue, Inc. hoping to work more

Mg

0 accomplish his goal.

But the near sellout audience responded weWe £ -am rinteresgd in helping to

build a market here which I feel has
been neglected.” Parks says, feeling
that his independent company will
aid his efforts to book top talent at
Trader Dick’s.

www.americanradiohistorv.com
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Survey For Week Ending 11/2/80

;

Top Boxoffice.

e Total Ticket
C | ARTIST—Promoter, Facility, Dates Ticket Price Gross
| % | DENOTES SELLOUT PERFORMANCES = | Sales Scale | Receipts
Arenas (6,000 To 20,000) '
1 | BRUCE SPRINGSTEEN-BIll Graham Presents, 27,284 | $8.50-$10.50| $271,630*
Qakland Colis., Oakland, Ca., Oct. 27-28 (2)
2 | KENNY ROGERS/DOTTIE WEST/DAVE ROWLAND & 17,054 ($15.65-$13.65| $258,238* |
SUGAR-C.K. Spurlock, The Summit, Houston, Tx., |
(ct. 1
3| KENNY ROGERS/DOTTIE WEST/DAVE ROWLAND & 17,456 $12.50-$15| $250,657
SUGAR-C.K. Spurlock, Superdome, New Orleans,
La.. Nov. 2
4 | ELTON JOHN/JUDIE TZUKE—Avalon Attractions 20,056 $7.50-$12.50| $237,417*
Anzheim Convention Center, Anaheim, Ca.. Nov. 1-3 |
(3]
5| BARRY MANILOW-Ron Delsener, Madison Square 17,600 $10-315/ $231,500*
Gardens, New York, N.Y. Oct. 27
6| KENNY ROGERS/DOTTIE WEST/DAVE ROWLAND & 15,570 $12.50-815| $229,057
SUGAR-C.K. Spurlock, The Checkerdome, St. Louis,
Mo., Oct. 29
7| KENNY ROGERS/DOTTIE WEST/DAVE ROWLAND ff 14,850 $12.50-$15 | $212,122*
SUGAR-C.K. Spurlock, L.S.U. Assembly Center, |
Baton Rouge, La., Oct. 31
8| KENNY ROGERS/DOTTIE WEST/DAVE ROWLAND & | 13,308 $12.50-$15  $194,132
SUGAR-C.K. Spurlock, Kemper Arena, Kansas City, I
Mo. Oct. 28
9| THE KINKS—Ron Delsener Nassau Colis. 14 500 $9-$10 | $139,000*
Uniondale, N.Y. Oct. 26 .
10| LINDA RONSTADT/JOE ELY BAND—Feyline 9754 $10-$12 | $126,426
Presents, McNichols Arena, Denver, Colo., Oct. 29
11| KANSAS/EDDIE MONEY—Sunshine Prom., Market 14,586 $8-99 | $125,165
Square Arena, Indianapolis, Ind., Oct. 31
12| KENNY ROGERS/DOTTIE WEST/DAVE ROWLAND & 8,191 $12.50-$15 | $120,275
SUGAR-C.K. Spurlock, Mississippi State University, |
Starkville. Miss., Oct. 30
13| WAYLON JENNINGS/HANK WILLIAMS JR./THE 12,575 |$9.50-$10.50 | $116,472
CRICKETS—Charlie Maggo Prod., Oakland Colis.,
Oakland, Ca., Oct. 31 |
14| FOGHAT/THE OUTLAWS/ANGEL CITY—Cross 9,600 | $8.50-$10.50 | $95,864
Country Concerts, New Haven Colis., New Haven,
Conn. Oct. 31
15| CHARLIE DANIELS W/THE PLAYBOY BAND—-Entam | 10,626 $8-$9 $90.77G*|
Presents, Hampton Aud., Hampton, Va,, Oct. 31 |
16| DOOBIE BROTHERS—Mid-South Concerts, The 10000 $9.50 | $89,822*|
Colis.. Jackson_ Miss., Oct. 28
17| DOOBIE BROTHERS/LA ROUX—Entam Presents, 10,068 $8-39 | $86,680
Greensboro Colis., Greensboro, N.C., Oct. 31
18| DOOBIE BROTHERS/LA ROUX—Entam Presents, 9,113 $8-39 | $79,147*
Roanoke Civic Center, Roanoke, Va., Nov. 1
19| DOOBIE BROTHERS/LA ROUX—Entam Presents, 8,611 $8-39 | $73,485
Charleston Civic Center, Charleston, W. Va., Nov. 2 |
Auditoriums (Under 6,000)
1 | GRATEFUL DEAD—Monarch Entertainment/Radio 46,018 812.50-815.0d $659,710*
City Music Hall Prod., Radio City Music Hall, New
York City, N.Y. Oct. 22, 23, 25-27, 29-31 (8)
2 | FRANK ZAPPA—Ron Delsener, The Palladium, New 13,600 | $8.50-$11.00) $138,000*
York City, N.Y. Oct. 30, 31, Nov. 1 (4)
3 | ANNE MURRRY—Radio City Music Hall Prod., Radio 5882 [$12.50-$17.50) $90,852*
City Music Hall, New York, N.Y., Nov. 1
4 | TOM JONES—Delasalie School, Saenger Theatre, 3,000 $15-$25| $69,815
New Orleans, La., Nov. |
5 | RODNEY DANGERFIELD—Frank J. Russo, Hynes 5,000 | $9.50-$10.50| $52,910*
Aud., Boston, Mass. Nov. |
6 | JIMMY BUFFETT-Sound Seventy, Grand Ole Opry, 4,424 | $8.00-$12.00| $48,656*
Nashville, Tenn.. Nov. 2
7 | DIONNE WARWICK/SPYRO GYRA—Sound Seventy, 3,298 |$10.00-$14.00| $44,466
Northrup Aud., Minneapolis, Minn., Nov. 2
8 | POLICE/XTC/0INGO BOINGO—Avaion Attractions, 4541 | $8.75-$9.75| $43,791
Events Center, UC Santa Barbara, Santa Barbara
Ca., Nov. 2
9 | RODNEY DANGERFIELD/LEON COOK TRIO- 3788 $10.50( $38,572
DeCasear-Engler, Stanley Theater Pittsburgh, Pa_,
Nov. 2
10 | MOLLY HATCHETT/MICHAEL SHANKER GROUP- 3786 $9.75| $36,332*
DeCasear-Engler, Stanley Theater Pittsburgh, Pa.,
Oct. 30
11 | ROOTS OF ROCK AND ROLL—H.).D. Enterprises, 4,228 | $7.75-$9.75| $34,740
Stanley Theater, Pittsburgh, Pa., Nov. 2 (2)
12 | CHARLIE DANIELS BAND/JIMMY HALL—Sound 3933 | $8.25-$9.25| $33,762*
Seventy, Fox Theater, Atlanta, Ga., Nov. 2
13 | JIMMY BUFFETT—Beach Club, Saenger Theatre, 3,000 | $9.50-$10.50| $29,831
New Orleans, La., Oct. 28
14 | JEAN LUC-PONTY—Brass Ring Prod., Royal Oak 3340 $10.00| $33,400*
o | Music Theater, Royal Oak, Mich., Nov. 2 (2)
15 | CHARLIE DANIELS BAND—Entam Presents, 3,615 | $8.00-$9.00/ $30,989*
+ | Richmond Mosque, Richmond, Va., Oct. 27
16 | TALKING HEADS/THE WALLETS—Schon Prod 3,084 | $8.00-$9.00| $27,689
.| Northrup Aud., Minneapolis, Minn., Oct. 28
17 | CHARLIE DANIELS BAND—Frank J. Russo, Meeham 2,711 | $9.50-$10.50| $26,600
Aud.-Brown Univ., Providence, R.l. Oct. 29
18 | JIMMY BUFFETT-Sound Seventy, Municipal Aud., 2,685 | $9.50-$10.50( $26,577
Pensacola, Fla., Oct. 29
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Talent

Talent Talk

Paul Kantner, the 29-year-old
rhythm guitarist and one ot the
founding members of the Jefferson
Starship, is listed as being in good
condition at Cedars-Sinai Medical

Center in Los Angeles where he was
rushed after suffering a cerebral
hemmorhage Oct. 26. A spokes-
woman for the medical facility says
Kantner was moved out of intensive

care Oct. 29. She does not know
when he will be released.

Who's the Bo Derek of male
rock’n’rollers? According to female
listeners of KSJO-FM in San Jose,

Calif., Van Halen’s lead vocalist Da-
vid Lee Roth is the top ‘10", out-
polling Tom Petty, Roger Daltrey,
Mick Jagger, Ted Nugent, Robert
Plant and KSJO D.J. Ralph Young,

coemar is number one lighting
throughout europe.

coemar Is the leading manufacturer in special effects
for discos, nightclubs, loungues, hotel halls, theaters,
arenas, studios, auditorium nalls, and every other place
where entertainment is.

coemar’s top quality production, advanced in design

and construction, is exported and appreciated

throughout europe.

coemar is now coming to the united states and has
territories available for distribution. IS your organisation

INterested?

coemar would be glad
to meet you personally

new york, plaza hotel (phone 759-3000)
from 24th to Z27th of november

coemar ing. s. marcucd sf
via bonfiglio 2, 46042 castel goffredo (mn) italy

coeinar
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among others. Roth received a
plaque commemorating his sexy
status backstage after Van Halen’s
soldout concert at the Oakland Coli-
seum Oct. 10, which also happened
to be his 25th birthday.

Yet another band has vowed to
boycott the Madame Wong’s rock-
clubs in Los Angeles. The Temple City
Kazoo Orchestra, an L.A. act, had
been booked for the smaller room at
Madame Wong’s West Oct. 23. The
Motels, coming off a tour with the
Cars, were playing the larger room.
The Motels drew an overflow crowd
so Madame Wong’s management
decided at the last minute not to let
anyone who had come to see the
Kazoo Band inside the club. So, the
band took its kazoos to the back en-
trance where it did a rousing version
of the oldie “Respect” before Ma-
dame Wong's management dis-
persed the crowd.

For its only dates to promote “‘De-
face The Music,” its parody of *60s
rock hits, Utopia played the Ritz in
New York as the early Beatles, com-
plete with skinny tic Beatles™ outfits
and a running-from-the-limo en-
trance through a group of screaming
girls. ... A guitar is often called an
“axe” by musicians, but rarely is it
actually used as one. But when a
thug accosted Roy Buchanan outside
a club recently. Buchanan swung his
vintage 1953 Fender Telecaster as if
it was an old battle ax. driving the
would be thief away.

The Boomtown Rats’ next album,
“Bongo Crazy” (Columbia), is
scheduled for release this month in
Europe and the U.K. The first
single. “Banana Republic,” was
written by Rats Bob Geldof and Pete
Briguette. No date has been set for
American release. The Boomtown
Rats will embark shortly on a 1our of
England and Europe.

The Spectres, comprised of ex-
Sex Pistol Glen Matlock; Danny
Kustow and Mark Ambler from the
Tom Robinson Band; and Arthur
Collins and Graeme Potter, were to
perform on Halloween at New
York’s Hurrah. The theme for the
evening was “Scary Monsters” and
prizes in the form of limited edition
stamps drawn by David Bowie and
copies of his latest album were to be
awarded to those in the best cos-
tumes.

Vic Damone will play Carnegie
Hall. Nov. 20. .. . Teddy Pendergrass
is doing the talk show circuit with
visits to Mike Douglas. Merv Grif-
fin. Toni Tennille. and John David-
son so far. . . . Baby Jane Dexter had
four of her five songs censored by
producers when she appeared on
CBS-TV’s “No Holds Barred” late
night show. Only “Badass Girl” got
through with only onc word lost.
The Fools spent a week at a chicken
farm near Brussels doing the video
to “Psycho Chicken.” Hazel O Con-
nor, who stars in the British film
“Breaking Glass.” which will open
in the U.S. soon, is also coming to
the US. in person. A&M says she
“looks like Tim Curry in the ‘Rocky
Horror Picture Show’ and sings like
Lene Lovich.” But docs she give
good interview?

Leif Garrett’s the subject of “The
Leif Garrett Scrapbook™ on Pin-
nacle. ... Gil Scott Heron on tour
with Stevie Wonder. . .. Kid Creole
& The Coconuts opening for the B-
52s, which sounds like the best one-
two dance party punch anywhere.

John Denver to exhibit photo-
graphs, mainly outdoor scenes, at
the Hammer Galleries in New York
for five weeks beginning Dec. 2. ...
Gloria Gaynor back from a tour of
Poland. Romania, and Greece. ...
John Hall reunited with Orleans for
a recent benefit in Kingston, N.Y.
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28| 58| &
& | ¥g | TNE, Artist, Label & Number
1 1 14 NEVER ALONE
Amy Grant, Myrrth MSB 6645 (Word)
2 6 33 ONE MORE SONG FOR YOU
The imperials, Dayspring DST 4015
3 5 33 HEED THE CALL
The Imperials, Dayspring DST 4011
4 2 9 IN HIS TIME, PRAISE IV
Maranatha Singers, Maranatha MM0064 (Word)
5 4 33 MUSIC MACHINE
Candie, Birdwing BWR 2004
6 13 33 NO COMPROMISE
Keith Green, Sparrow SPR 1024
7 3 33 MY FATHER'S EYES
Amy Grant, Myrrh MSB 6625
8 16 33 ROAR OF LOVE
2nd Chapter Qf Acts, Sparrow SPR 1033
9 10 9 WITH MY SONG
Debbie Boone, Lamb & Lion, LL 1046 (Word)
10 20 22 FOR THE BEST
B.J. Thomas, Songbird/MCA 3231
11 7 33 FORGIVEN
. Don Francisco, New Pax NP 33042
12 12 9 THE PAINTER
John Michael Talbot & Terry Talbot, Sparrow SPR 1037
13 18 33 AMY GRANT
Myrech MSB 6586
14 15 33 FOR HIM WHO HAS EARS TO HEAR
Keith Green, Sparrow SPR 1015
15 17 33 NEVER THE SAME
Evie Tornquist, Word 8806
16 9 33 GOT TO TELL SOMEBODY
Don Francisco, New Pax NP 33071
7 | 4 | 9 | saep
Bob Dytan, Columbia FC 36553
18 11 33 BULLFROGS & BUTTERFLIES
Candie, Birdwing BWR 2004
19 21 33 LIVE
Dallas Holm & PraiseLiue, Greentree R 3441
20 27 33 MANSION BUILDER
2nd Chapter Of Love, Sparrow SPR 1020
21 8 33 |.YOU GAVE ME LOVE
B.J. Thomas, Myrrh MSB 6633
22 22 33 HOME WHERE | BELONG
B.J. Thomas, Myrrh MSB 6574
23 m PH'LIP SIDE
Phil Keaggy, Sparrow SPR 1036
24 19 33 I'LL BE THINKING OF YOU
Andrae Crouch, Light LS 5763
25 THANK YOU FOR THE DOVE
m Mike Adkins, MA 1061
26 U 33 SIR OLIVER'S SONG
Candie, Birdwing 2017
27 37 33 COME TO THE QUIET
John Michaet Talbot, Birdwing BWR 2019
28 30 33 MIRROR
Evie Tornquist, Word WSB 8735
29 | 4 9 THE SKY IS FALLING
Randy Stonehilt, Sclid Rock 2005 (Word) .
35 33 HAPPY MAN
B.J. Thomas, Myrrth MSB 6593
31 40 33 SLOW TRAIN COMING
Beb Dylan, Columbia FC 36120
32 Val 21 NATHANIEL THE GRUBLET
Candle, Birdwing BWR 2018
33 5 THIS IS MY SONG
Dallas Holm & Praise, Greentree R3714
23 22 THE VERY BEST FOR KIDS
Bill Gaither, Trio, Word WSB 8835
35 26 14 LIVE
Andrus Blackwood & Co., Greentree R3570
36 36 5 . | -HYMNS FOR CLASSIC GUITAR
Rick Foster, Bread ‘N’ Honey 102
37 25 3 ALL THAT MATTERS
Daftas Holm & Praise, Greentree R 3558
38 14 RAINBOW'S END
Resurrection Band, Star Song SSR 0015
32 33 GENTLE MOMENTS
Evie Tornquist, Word WST 8714
33 33 PRAISE 1il
Maranatha Singers, Marantha MM0048

NASHVILLE—With the holiday
season rapidly approaching, Word,
Inc., Sparrow and the newly-formed
New Benson Co. are gearing up for
Christmas shoppers with special
year-end marketing campaigns.

The biggest seller for Word
should be “Christmas With The Im-
perials,” according to Stan Jantz. di-
rector of merchandising and retail
development. “Our projected sales
figures for the album exceed 100,000
units, and we’re 60% there already,”
claims Jantz.

Released in October, the Impe-
rials’ LP was featured as Word’s al-
bum-of-the-month. Key promo-
tional devices for the album include
special posters, ad slicks and radio
spots. Distributors have been sup-
plied with brochures and album
Jjackets for display.

Other new Word Christmas re-
leases include “Christmas With The
Word Family,” featuring B.J.
Thomas. the Bill Gaither Trio and
Evie; “The Young Messiah,” a rear-
ranged version of Handel's classic;
“The Glory Of Christmas,” a can-
tata arranged by Jimmy and Carol
Owens, suitable for church chorale
use; and “Emannuel,” a praise al-
bum by Maranatha.

Much of Word’s back Christmas
catalog has been deleted because of
age or poor quality, including an
Anita Bryant album. But Jantz pre-
dicts that Evie’s “Come On, Ring
Those Bells,” now in its fourth sea-
son, will be second only to the Impe-
rials in terms of sales. Todate, the LP
has sold 333,000 units, according to
Jantz.

“Our Christmas product is avail-
able year-round, although interest in
it doesn’t usually come about until
fall,” notes Jantz. “But we get orders
for Evie all year long. It’s been our
experience that a top-notch artist
like Evie will be able to generate
more sales on a Christmas album
than an average artist will produce
with a regular release.”

Word's Christmas marketing is
tied-in with NARM's “Give The
Gift Of Music” campaign. The firm
has supplied distributors with al-
bums for instore play, one each for
black, contemporary, praise and
Christmas product. The Christmas
promotional album features 10 cuts,
interspersed with narration. Some
dealers have received the in-store
LP, complete with radio spots for
distribution.

Several non-Christmas packages
are also receiving special promo-
tions, such as counter displays and
mobiles. “It’s been no secret that
people give others what they them-
selves -have and enjoy.” advises
Jantz. Included in this privileged
category are “Evie Favorites, Vol. 1,”
“The Best Of B. Thomas,” Mar-
anatha’s “Praise For Kids” and
Dion DiMucci’s “Inside Job.”

The New Benson Co. is also bas-
ing its marketing campaign around
a theme, “Giving Is Blessed.” This
in-store display contest centers
around Christmas albums, the year’s
best-releases, songbooks and other
gift items. Each store entering the
contest receives $50 in merchandise,
with the grand prize of $500, plus
dinner for two with the local New

‘Benson sales representative. Judging

will be based upon snapshots of the
display received by Jan. 1.
The New Benson Co. is also sup-
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By ROBYN WELLS

plying participating stores with ban-
ners and buttons carrying the “Giv-
ing Is Blessed” message. Three-sided
mobiles, to which albums may be at-
tached, are also available. Dealers
are receiving a 45% discount off
retail and free shipping with the pur-
chase of a certain quantity of Christ-
mas product.

New holiday albums on the mar-
ket include the Regeneration’s
“Christras In Velvet, Vol. I,” an a
cappella offering; Jim Swiggart’s
“And It Came To Pass;” Free
Spirit's “A Free Spirit Christmas”
and the Rex Humbard Family Sing-
ers’ “Christmas With The Hum-
bards.” Old product that is expected
to do well includes Truth’s “Now
This Is Christmas™ and Ron Huff’s
“Unto Us A Child Is Born.”

According to Mike Blines, direc-
tor of marketing for the New Benson
Co., the firm is engaged in a strong
push behind Joe English’s “Lights
In The World” album. Formerly
with Paul McCartney and Wings
and Sea Level, English has recently
embarked upon a solo career.

Promotion includes ads in trade

publications, as well as youth- and
music-oriented Christian publica-
tions, radio buys in major markets
and in-store merchandising aids in-
cluding posters and album jackets. A
special single, “Shine On,” backed
by an interview with English, has
been distributed to key radio mar-
kets. In addition, a special mailing to
pop/AOR stations has just been
completed.

Other product receiving special
attention includes “What's It Going
To Be” by Doug Oldham, who is
featured as the New Benson Co.’s
artist-of-the-month at Christian
bookstores. Dove award winner Don

«=WORD, SPARROW & NEW BENSON CO. -

" 3 Firms Unleash Heavy
Hollday Sales Campaign |

Francisco’s “Got To Tell Some-
body” is featuring a special counter
display. DeCarmo and Key’s “This
Ain’t Hollywood” is receiving differ-
ent pushes each month. A duet off
the album, “Nobody Loves Me Like
You Do,” by Dana DeGarmo and
Amy Grant, is going to be released
to Top 40 stations by the beginning
of the year according to Blines.

Sparrow’s major Christmas prod-
uct is the “Complete Messiah,” re-
corded by the London Philharmonic
orchestra and choir. According to
Bill Hearn, manager of marketing
services, Sparrow is the first Chris-
tian record company to ever com-
pletely record the masterpiece. Re-
leased in 1979, the four-album set
retails at $12.98.

This represents a special 50% dis-
count offered to retailers with case-
lot orders. In addition, a floor dis-
play featuring a four-tier cardboard
dump with a special red “Messiah”
header card is provided free of
charge to distributors with case-lot
orders.

Another album with a Christmas
message is “The Birthday Party.” the
most recent in Candle’s Agapeland
children’s series. But overall, Spar-
row does not put out albums geared
specifically at the holiday season.

“I’s not our policy to take a vari-
ety of our artists into the studio to
produce a Christmas package,” ex-
plains Hearn. “We’ve found that
specialized product of that nature
sits in the warehouse most of the
year.”

Sparrow offers its retailers a spe-
cial year-end discount on quantity
orders of all its product. Distributors
may alsc receive one free music
book with the purchase of 10, or
three free beoks upon receipt of 20.
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ROCKIN’ REGGIE

Reggie Vinson:

. . %
“First an innovator of Rock N-Roll.
Now an innovator of today’s Gospel Sound.”**

:
«}N%H’

| e S

* 5 Gold, 2 Platinum Albums — as songwriter, studio
guitarist, background vocals with Alice Cooper and

John Lennon.

*% Seen on 47 different Christian TV shows, World
Wide Ministry, 2 Gospel Albums, Aurobiography.

Records and tapes available at record stores and alternative

booksellers, or by
Minis Box 73344,

appearances, write:

sending  $6.95 to
Houston,
“Repgie””

Vinson

Reggic
X 77090 w booking

same address above.
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POPULAR ARTISTS

AEROSMITH
Aerosmith’s Greatest Hits

LPColumbia FC36865 ................ $8.98
8T FCA36865...... $8.98
CAFCT36865 $8.98

ALLEN, PETER

" Bi-Coastal

LPA&M SP4825.......c.coovnne $7.98
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ANDERSON, JON
Song of Seven
LP AtlanticSD16021 ...
8TTP16021
CACS16021 ...

ANDREWS, SHEILA
Love Sick
LP OvationOV1752 ..., $7.98

BABYS
On The Edge
LP Chrysalis CHE1305

BALDRY, LONG JOHN
Long John Baldry
LP EMI America SW17038 .
8T 8XwW17038..
CA4XW17038.
BANDY, MOE
Following The Feeling
LP Columbia JC36789 .
8TJCA36789...
CAJCT36789...

BISHOP, STEPHEN
Red Cab To Manhattan
LP Warner Bros. 8SK3473........... $7.98

BLACK SLATE
Red, Green, Black
LP Alligator ALB301...........c....... $7.98
BLUE ANGEL
Blue Angel
LP Polydor PD16300
BREATHLESS
Nobody Leaves This Song Alive
LP EMI America SW17041 oo Uo
8T 8XW17041
CA4XW17042 ...
BRIDGEWATER, DEE DEE
Dee Dee Bridgewater
LPElektra 6E306............c.coeveenn. $7.98

BRUCE, JACK, & FRIENDS
{’ve Always Wanted To Do This

LP Epic JE36827 $7.98
CA JET36827... $7.98
BUS BOYS
Minimum Wage Rock'n’Roll
LP Arista AB4280....................... $7.98

CAPTAIN & TENNILLE
Keeping Our Love Warm
LP Casablanca NBLP7250

CHILDREN OF THEWORLD
Children Of The World
LP Epic JE36769..
BTJEA36769 ...
CAJET36769 ...

CITY BOY
Heads Are Rolling
LP Atlantic SD19285 ...
8T TP19285
CACS19285 ...
CHENIER, CLIFTON

Classic Clifton
LP Arhoolie 1082 .........cccccennnnnnn. $7.98

CLINE, PATSY
Always
LPMCA 3263 ...
8TMCAT3263..
CAMCAC3263

COCKBURN, BRUCE
Humans
LP Millennium BXL17752............ $7.98

CONNLEY, EARLTHOMAS
Blue Pearl
LP Seabird ST50105
8T 8XT50105...
CA 4XT50105 ..

CRITICAL MASS
It's What's Inside That Counts
LPMCA 3260.. .8
CA MCAC3260

DAZZ BAND
Invitation To Love
LP Motown M8946M1................ $8.98

DEEP PURPLE
Deepest Purple/The Very Best Of
Deep Purple
LP Warner Bros. PRK34B6 ... ..$7.98
DESTRY, JOHNNY, & DESTINY
Girls, Rock’n’Roll & Cars
LP Millennium BXL17753............ $7.98

DIAMOND, NEIL

The Jazz Singer
LP Capitol SWAV12120
8T 8XV12120
CA4XV12120

DOORS
Greatest Hits
LP Elektra 5ES15 ..o $8.98

DOUGLAS, CAROL
Best Of Carol Douglas
LP Midsong Int'IW36852............ $4.98

DUNCAN, JOHNNY
You're On My Mind
LP Columbia JC36829
8T JCA36829..
CAJCT36829..

DUNCAN, JOHNNY, & JANIE

FRICKE

Nice ‘N’ Easy
LP Columbia JC36780
8TJCA36780
CA JCT36780

FARRAR, JOHN
John Farrar
LP Columbia JC36475 ...
CAJCT36475

FELDER, WILTON
Inherit The Wind
LPMCA 5144
8T MCAT514
CAMCAC514

This listing of new LP /Tape rel
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FOWLEY, KIM, & OTHERS
Hollywood Confidential
LP GNP-Crescendo 2132 ............. $7.98

FRANK, JIMMY
Such A Pity
LP Ariola America OL1504

FRANKLIN, ARETHA
Aretha
LP Arista AL9538 .............cooonn $8.98

FRICKE, JANIE
I’ll Need Someone To Hold Me
When | Cry
LP Columbia JC36820 ....
8TJCA36820....
CA JCT36820....
{Also see Johnny Duncan)

GALLAGHER, RORY
Stage Stuck
LP Chrysalis CHR1280

GARRETT, LEIF
Can’t Explain
LPScotti 8ros. S87111 ...
8TTP7111 ...
CACS7111 ..

GAYLE, CRYSTAL

A Woman's Heart
LP Liberty LOO1080 ....
8T8L001080 ...
CA4L001080...

GEILS, J., BAND
Best Of The J. Geils Band Two
LP Atlantic SD19284 .$
8TTP19284
CACS19284 .

GILLEY, MICKEY
Encore
LP Epic JE36851
8T JEA36851
CA JET36851 ....

GOODMAN, STEVE
Hot Spot
LP Asylum 6E297...................c. $7.98

GREEN, JACK
Humanesque
LPRCAAFL13639 ..o $7.98

GRIFF, ZAINE
Ashes & Diamonds
LP Warner Bros. BSK3488........... $7.98

GYRA, SPYRO
Carnaval
LPMCA5149....
8T MCAT5149
CAMCAC5149

HAGGARD, MERLE
Back To The Barrooms
LPMCA 5139
8MCAT5139.
CAMCAC5139 ..

HANSEN, RANDY
Randy Hansen
LP Capitol ST1211i9..
8T8XT12119....
CA4XT12119 ...

HEART
Greatest Hits /Live
LP Epic KE236888
8T EAX36888
CAETX36888
HITMEN
Aim For The Feet
8T Columbia NJC36874 ...
CANCT36874
HUMPERDINCK, ENGELBERT
All Of Me—Live In Concert/A
Double Album
LP Epic E2X36782 ....
8TEAX36782.
CAETX36782.
HUNLEY, CON
Don’t It Break Your Heart
LPWarner Bros. 8SK3474 ........... $7.98
INMATES
Shot In The Dark
LP Polydor PD16302

INSTANT FUNK
The Funk Is On
LP Saisoul SA8536 ...
JACKSON, JOE
Beat Crazy
LPAGMSP4837 .o $7.98
JOHNSON., LINTON KWESI
Bass Cultre
LP Mango MLPS3605 ,
JOHNSON, PAUL, VOCAL BAND
Paul Johnson Vocal Band

...$7.98

....$7.98
CAMCAC3267 ... ....$7.98
KING, EVELYN “"CHAMPAGNE'’
Call On Me
LPRCAAFL13542 ......cccoeeeennne $7.98

LAKE, EMERSON, & PALMER
Best Of Emerson Lake & Palmer
LP Atlantic SD19283 ...
8TTP19283
CACS19283

LAMBRETTAS
Beat Boys In The Jet Age
LPPIG3257
CAPIGC3257....

LAWS, ELOISE
Eloise Laws
LP Liberty LT1063 ...
8T8LT1063 ...
CA4LT1063..

LEE, ALVIN, BAND
Free Fall
LP Atlantic SD19287
8T TP19287
CACS19287

LEE, BRENDA
Take Me Back
LPMCA 5143 ....
8TMCAT5143
CAMCAC5143 ..

LEE, JOHNNY
Lookin’ For Love
LP Asylum 6E309

er

LLOYD. IAN

3wcC
LPScom 8ros. $87110.. ....$7.98
8TTP7110.. .$7.98

CACS?HO ....$7.98
LOVE UNLIMITED, see Barry White

LOVE UNLIMITED ORCH., see
Barry White

LUCAS, CARRIE
Portrait Of Carrie
LP Solar 8XL13579 .....c.ocoeven.. $7.98

LYNN, LORETTA -
Lookin’ Good
LPMCA 5148
8TMCAT5148.
CAMCAC5148 ...

MFSB
Mysteries Of The World
LPTSOP JZ36405..
8TJZA36405 ..
CA JZT36405

MADNESS
Absolutely
LP Sire SRK6094 .......c.ooovinnnnnn $7.98

MANTUS-

Mantus
LP SMISM7003

MARTIN, MOON
Street Fever
LP Capitol ST12099....
8T 8XT12099
CA4XT12099 ...

MATHIS, JOHNNY

The Best Of Johnny Mathis 1975-
1980 .
LP Columbia JC36871 ...
8TJCA36871 ..
CA JCT36871..

McCLINTON, DELBERT
The Jealous Kind
LP Capitol ST12115....
8T8XT12115..
CA4XT12115 ...

McDANIEL, MEL
I’'m Countryfied
LP Capitol ST12116
8T8XT12116..
CA4XT12116

McDOWELL, RONNIE

Going . . . Going. . . Gone
LPEpicJE36821 $7.98
8T JEA36821 $7.98
CAJET36821 $7.98

McEntire, Reba

Feel The Fire

LP Mercury SRM15029 .............. $7.98

MIDLER, BETTE
Divine Madness
LP Atlantic SD16022
8TTP16022....
CACS16022 ...
MILSAP, RONNIE
Greatest Hits
LPRCAAHLY3772 i $7.98

MONTAN, CHRIS
Any Minute Now

LP 20th Century-Fox T620 ........... $7.98
NEWENGLAND

Explorer Suite

LPElektra BE307 .......cooovenrrennenne $7.98

NORMAN., NEIL, & HIS COSMIC
ORCH.
Greatest Science Fiction Hits Vol.

2
LP GNP-Crescendo 2133 ............. $7.98

OAK RIDGE BOYS
Greatest Hits
LPMCA 5150
8T MCAT515
CAMCAC5150.

OFF BROADWAY
Quick Turns
LP Atlantic SD19286 ..
8TTP19286
CACS19286....

PAYNE, DEVIN
Excuse Me
LP Casablanca NBLP7245

PERRY & SANLIN
For Those Who Love
LP Capitol ST12118....
CA4XT12118

POLICE
Zenyatta Mondatta
LPAGMSP4831 ... $7.98

POWDER BLUES
Uncut
LP Liberty LT1078 ...
8T8LT1078.
CA4LT1078.

PRIVATE LINES

Trouble In School
LP Passport PB9848

PYTHON, MONTY
Monty Python's Contractual
Obligation Album
LP Arista AL9536 ..............ccooeel $7.98

QUATRO, Suzi
Rock Hard
LP Dreamland DL15006

REDDINGS
The Awakening

LP Believe In ADream JZ236875..

CA JZT36875

REVELATION
Revelation
LP Handshake JW36963 ...
8T JWA36963
CAJWT36963

RICH, CHARLIE
Once A Drifter
LP Elektra 6E301..ccceoeivviieinne $7.98

ROCKPILE
Seconds Of Pleasure
LP Columbia JC36886
8TJCA36886
CA JCT36886

ROMANTICS
National Breakout

LP Nemperor JZ36881....

CA JzZT36881

RONSTADT, LINDA
Greatest Hits, Vol. Il
LPAsylum5E516..............ccceo. $8.98
SCAGGS; BO2
Hits
LP Columbia FC36841 ....
8TFCA36841
CAFCT36841...
SIMMS BROS. BAND
Attitude

LPElektra6E289..........c.ccceceuen $7.98

y
LP Arista A2L8302

SPECIALS
More Specials
LP Chrysalis/ Two Tone CHR1303

STRANGLERS
v

LP International Rec. Syndicate
SP70011

STREET, MEL
Some Special Moments
LP Sunbird ST50102....
8T 8XT50102....
CA 4XT50102...

STREISAND, BARBRA
Guilty
LP Columbia
Mastersound HC46750
CAHCT46750...

SUICIDE
Suicide
LP Ze AN7080
SUMMER, DONNA

The Wanderer
LP Geffen GHS2000 ................... $8.98

SURRETT, ALFONZO
Comin’ Out

LP MCA 3264

CAMCAC3264

SWEAT BAND
The Sweat Band
LP Uncle Jam JZ36857 ....
CAJZT36857

SWITCH
This Is My Dream
LP Gordy G8999M1 ................... $8.98

SYKES, KEITH
I’'m Not Strange I’'m Just Like You
LP MCA 3265.
CAMCAC3265..

TALKING HEADS
Remain In Light
LP Sire SRK6095 ..........ceccveeennen. $7.98

TAVARES
Love Uprising
LP Capitol ST12117...
8T8xXT12117..
CA4XT12117 .

THOROGOOD. GEORGE &THE
DESTROYERS

More
LPRounder3045 ....................... $7.98
THORPE, BILLY
21st Century Man
LPElektra6E294........................ $7.98

TUCKER, TANYA
Dreamlovers
....$8.98
.$8.98
....$8.98

CAMCAC5140..

TWENNYNINE WITH LENNY
WHITE
Twennynine With Lenny White
LPElektra6E304....................... $7
TWITTY, CONWAY
Rest Your Love On Me
LPMCA5138.....
8TMCAT5138
CAMCAC5138 ...
ULTRAVOX
Three Into One
LP Antilles AN7079

URBAN HEROES
Who Said. . .
LP Handshake JW36962..
CAJWT36962
UTOPIA
Deface The Music
LP Bearsville BRK§487 ................ $7.98

VALENTINE, DAVE
Land Of The Third Eye
LP Arista/GRP 5001 ................... $7.98

VARIOUS ARTISTS
Banded Together Il
LP Epic JE36816...
8TJEA36816 ...
CA JET36816....

VARIOUS ARTISTS
Galaxy Of Stars Live
LP SolarCYL23780

VARIOUS ARTISTS
Greatest Country Hits Of The 70's,
Volume Il
LPColumbla JC36802
8T JCA368!
CAJCT36802

VARIOUS ARTJSTS
In Harmony
LP Sesame Street BSK3481 ......... $7.98

VARIOUS ARTISTS
Made In Britain

....$8.98
.$8.98
...$8.98

...$7.98

LP Polydor PD16295 .................. $7.98
WARD., JACKY
More!
LP Mercury SRM15030 .............. $7.98

WAROFF, PAUL
California Son
LP Casablanca N8LP7235
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WATERS. RUTH “SILKY"’
Out In The Open
LP Midsong Int'| PW36850.......... $5.98
WELK, LAWRENCE
Reminiscing, Vol. 2
LP Ranwood R8195. .................. $7.98
WHITE, BARRY, LOVE
UNLIMITED. & LOVE UNLIMITED
ORCH.

The Best Of Our Love
LP Unlimited'Gold Z2X36957 ....$11.98
8T ZAX36957 1198

CAZTX36957.. ..$11.98
WHITE, LENNY, see Twennynlne

WILLIAMS, LENNY
Let's Do It Today

LPMCA 5147 ....$8.98
8TMCAT5147 .$8.98
CAMCAC5147 ... ...$8.98
WILSON., JOEY
Going Up
LP Modern MR38130... ....$7.98
8TTP38130... .$7.98

CACS38130 ..

WITHERS, BILL
Best Of Bill Withers
LP Columbia JC36877
8T JCA36877
CAJCT36877.

WONDER, STEVIE
Hotter Than July

LPTamlaT8373M1 ...
8TT18373GC...

...$7.98

.$7.98
.$7.98
.$7.98

....$8.98
.$8.98

CAT8373GT .. ...$8.98
WYNNE, PHILLIPE
Wynne Jammin’
LP Uncle Jam JZ36843. ...$7.98
CAJZT36843 ...$7.98

JAZZ

ARMSTRONG, LOUIS
Louis With Guest Stars
LPMCA-1306.......ccoveeciinanrnn $4.98
Satchmo ForEver!. . ., (1935-
1945)
LPMCA-1334..
Satchmo’s Coll rs Ite
LPMCA-1322 .., $4.98
Satchmo’s Discoveries (1396-
1938)
LPMCA-1326....cccoeeeriiiiiinnn $4.98
Satchmo Serenades
LPMCA-1316.......cceeieee
Swing That Muslc (1936-1 938)
LPMCA-1312
Young Louis ''The Side Man*’
LPMCA-1301 .. ..$4.98

ARMSTRONG, LOUIS, &THE ALL
STARS
oud Favorltes (1 950-1957)
LPMCA-1335

ARMSTRONG LOUIS, & HIS
ORCH.

Back In New York

LPMCA-1304.. ...$4.98

ARMSTRONG, LOUIS WITH THE
SY OLIVER CHOIR & THEALL
STARS
Louis & The Good Book
LP MCA-1300...

BASIE, COUNT, see Ella Fitzgerald

BASIE, COUNT, & HIS ORCH.
Blues By Basie
LP Columbia PC36824 ................ $5.98

BASIE, COUNT, JOE TURNER,
EDDIE VINSON
Kansas City Shout
LP Pablo D2310859

BECHET, SIDNEY
Blackstick (1931-1938)
LPMCA-1330....ccoviiiiiiinee $4.98
BROOKMEYER, BOB, & FRIENDS
Bob Brookmeyer & Friends
LP Columbia PC36804 ... $5.98

BYRD, DON, GIGI GRYCE, & THE
JAZZ LAB QUINTET WITH JACKIE
PARIS
Modern Jazz Perspective
LP Columbia PC36810................ $5.98

..$4.98

..$4.98

" CARTER, RON, see Joe Henderson

COREA, CHICK, see Joe Henderson

DEPENDABLE BOYS, sce Sister
Rosetta Tharpe

DODDS, JOHNNY
Spirit Of New Orleans (1926-
1927)
LPMCA-1328...cciie, $4.98

DURAN, ELENA, STEPHANE
GRAPPELLI, LAURIE HOLLOWAY
Brandenburg Boogie
LP Angel DS37790

EARLAND, CHARLES
Coming To You Live
LP Columbia JC36449 .

CA JCT36449.

FARMER, ART, QUINTET
Plays The Great Jazz Hits
LP Columbia PC36826 ................ $5.98
FISCHER, CLARE
Salsa Picante
LP Discovery DS817

FITZGERALD, ELLA, see Billie
Holiday & Chick Webb

FITZGERALD, ELLA, JOE PASS,
COUNT BASIE
Digital 111 At Montreux
LP Pablo Live D2308223

FRANKLIN, RODNEY
Rodney Franklin

LP Columbia JC36747

CAJUCT36747

GORDON, DEXTER, see Wardell
Gray

GRAPPELLI, STEPHANE, see Elena
Duran

GRAPPELLI, STEPHANE, JEAN-
LUC PONTY
Giants
LP Pausa PR7074....
GRAY, WARDELL, & DEXTER
GORDON; PAUL QUINICHETTE &
HIS ORCH.
The Chase & The Steeple Chase
LPMCA-1336...cceoeeiiennnn . $4.98
GYRCE, GIGI, see Don Byrd
HALL, JIMM, see Itzhak Periman

HAMPTON, LIONEL
Steppin’ Out
LPMCA-1315. e $4.98
HAMPTON, LIONEL, & HIS ORCH.
Sweatin’ With Hamp
LPMCA-1331.iiiiiiiieen e, $4.98
HENDERSON, FLETCHER
Swing’s The Thmg (1931- 1934)
LPMCA-1318..
HENDERSON, FLETCHER, & HIS
ORCH.
First Impressions
LPMCA-1310...
HENDERSON, JOE, CHICK
COREA, RON CARTER, BILLY
HIGGINS
Mirror
LPPausa 7075 ......cccoeeeunnirinnnnnn. $7.98

HIGGINS, BILLY, see Joe .
Henderson
HINES, EARL, see Jimmie Noone

HINES. EARL, & HIS ORCH.
South Side Swing (1934-1 935)
LPMCAI3 1, g8
HOLIDAY, BILLIE, ELLA
FITZGERALD, LENA HORNE,
SARAH VAUGHAN
Billie, Ella, Lena, Sarahi
LP Columbia PC36811................ $5.98
HOLLOWAY, LAURIE, see Elena
Duran

HORNE, LENA, see Biilie Holiday
JAMAL, AHMAD

98

..$4.98

Intervals
LP 20th Century-Fox T622 ........... $7.98
Night Song _

LP Motown M7945R1................. $7.98
JAZZ LAB QUINTET, see Don Byrd
JAZZ MESSENGERS

Hard Bop

LP Columbia PC36809 ................ $5.98

JOHNSON J.J.. SEXTET
J.J.In
LPColumbla PC36080................ $5.98

JOHNSON, PETE
Boogie Woogie Mood (1940- 1944)
LPMCA-1333 ...,

JORDAN, LOUIS
Greatest Hits Vol. 2 (1941- 1947)
LPMCA-1337 .

KIRK, ANDY, & HIS CLOUDS OF
JOy
Instrumentally Speaking
LPMCA-1308...........cooiinnn $4.98

KLUGH, EARL
Late Night Guitar
LP Liberty LT1079.
8TBLT1079 ...
CA4LT1079..

KNIGHT, MARIE see Sister Rosena
Tharpe

LUNCEFORD., JIMMIE
Blues In The Night (1938- 1942)
LPMCA-1314 ... 5
Jimmie's Legacy (19341 937)
LPMCA-1320
The Last Sparks (1941- 1944)
LPMCA-132. i,

LUNCEFORD, JIMMIE, & HIS
ORCH.
For Dancers Only

LPMCA-1307..iciiiiiecieees $4.98
Harlem Shout .

LPMCA-1305.......occiiiiiieceees $4.98
Rhythm Is Our Business

LPMCA-1302....cciiirinnie $4.98

MANDEL, MIKE
Utopia Parkway
LPVanguardVSD79437 ............ $7.98

MANNE, SHELLY, see Itzhak
Perlman

METHENY, PAT
80/81
LPECM 21180
MILLINDER, LUCKY, WITH
SISTERROSETTA THARPE
Lucky Days (1941-1945)
LPMCA-1319........co, $4.98
MINGUS, CHARLES
Something Like A Bird

LP Atlantic SD8805 ... ....$7.98
8T TP8805 .$7.98
CACS8805 ... ..$7.98
MITCHELL, BLUE
Step Light
LP Biue Note LT1082 .$7.98
8T8LT1082 .$7.98
CA4LT1082 .$7.98

MITCHELL, RED, see Itzhak Periman
MOBLEY, HANK

Third Season
LP Blue Note LT1081 ... ....$7.98
8TS8LT1081 ... .$7.98
CA4LT1081... ...$7.98
MOST, SAM

From The Attic Of My Mind
LP Xanadu 160
NOONE. JIMMIE, & EARL HINES
At The Apex Club (1928)
LPMCA-1313.. .
OLIVER, SY, CHOIR, see Louis
Armstrong

$4.98
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OLIVER'’S, KING, DIXIE
SYNCOPATORS
apa Joe
LPMCA-1309. ..o $4.98
ORY, KID, & HIS CREOLE BAND
At The Dixieland Jubilee
LP Dixieland Jubilee DJ519
PALKOVIC, TONY
Deep Water
LP Deepwater TP1001 ....
PARIS, JACKIE, see Don Byrd

PARKER, LEO
Rollin' With Leo
LP Blue Note LT1076
8T8LT1076
CA4LT1076

PASS, JOE, see Ella Fnzgerald

PEPPER, ART

The Late Show

LP Xanadu 117
PERLMAN, ITZHAK, ANDRE
PREVIN, SHELLY MANNE, JIM
HALL, RED MITCHELL

A Different Kind Of Blues

LP Angel DS37780
PETERSON, OSCAR

Digital At Montreux

LP Pablo Live D2308224
PETERSON, OSCAR, TRIO, &
SINGERS UNLIMITED

In Tune

LPPausa PR7073.......cccceeviiinnnn $7.98
PONTY, JEAN-LUC, see Stephane
Grappelli

POWELL, BADEN
Tristeza On Guitar

LPPausa7078..........ccooeeiiiin . $7.98
POWELL, BUD
A Portrait Of Thelonious

LP Columbia PC36805................ $5.98

PREVIN, ANDRE, see Itzhak Periman

PRICE, SAMMY, TRIO, see Sister
Rosetta Tharpe

QUILL, GENE, see Phil Woods

QUINICHETTE, PAUL, & HIS
ORCH., see Wardell Gray

RICE, TONY, UNIT

Mar West
LP Rounder0125.. ...........c....... $7.98
SINGERS UNLIMITED
A Capella 11l
LPPausa 7076 ......cccooeeiiiienes s $7.98

THARPE, SISTER ROSETTA, WITH
SAMMY PRICE TRIO, MARIE
KNIGHT, & THE DEPENDABLE
BOYS
Gospel Train
LPMCA-1317. e $4.98
(Also see Lucky Millinder)
TURNER, JOE, see Count Basie

TURNER, JOE, "BIG"
Early Big Joe (1940-1944)
LPMCA-1325.....ccoiiiiciiieeacnnes $4.98
TURRENTINE, STANLEY
Mr. Natural
LP Blue Note LT1075 .
8T8LT1075
CAALT1075

VARIOUS ARTISTS
Big Bands Uptown (1931-1 940)
LPMCA-1323......ccoiiiiiiens

VARIOUS ARTISTS
Jazz Critics’ Choice—Great Jazz
Critics Choose Historic
Performances
LP Columbia PC36807 ... $5.98

VARIOUS ARTISTS
Jingle Bell Jazz
LP Columbia PC36083............... $5.98

VARIOUS ARTISTS
Kings & Queens Of lvory 1 (1935-
1940)
LPMCA-1329 ..o s $4.98

VARIOUS ARTISTS
Piano In Style (1926-1930)
LPMCA-1332. ..o $4.98
VARIOUS ARTISTS
The Piano Players
LP Xanadu 171
VARIOUS ARTISTS
The Swinging Small Bands (1937-

1
LPMCA-1324............nl $4.98

VAUGHAN, SARAH, see Billie
Holiday

VINSON., EDDIE, see Count Basie

WEBB, CHICK, & HIS ORCH.
A Legend
IRIMGAZIES )3 Ree—————— $4.98

WEBB, CHICK, WITH ELLA
FITZGERALD
Ella Swings The Band (1936-1 939)
LPMCA-1327 ...,

WILSON, PHIL, SEXTET
Boston-New York Axis
LP Famous Door HL133

WOODS, PHIL, QUARTET, WITH
GENE QUILL
Phil Talks With Quill
LP Columbia PC36806 ................ $5.98

YOUNG, LESTER
Prez. Vol. 2
LP Pablo Live 2308225

THEATRE/FILMS/TV

COASTTO COAST
Soundtrack
LP Full Moon / Warner Bros. FM3490
DEATHWISH

Soundtrack (Herbie Hancock)
LP Columbia PC36825................ $5

LP/ Tape

HEAVEN'S GATE

Soundtrack
LPLiberty LOO1073 .. ........... . $8.98
8T8L0O01073
CA 41001073

IT'S MY TURN
Soundtrack
LP Motown M8947M1. .............. $8.98

POPEYE
Soundtrack
LP Boardwalk SW36880
8T SWA36880
CA SWT36880

SOMEWHERE IN TIME
Soundtrack
LP MCA 5154
8T MCAT5154..
CAMCAC5154 ...

VARIOUS ARTISTS
Broadway Magic—Vol. 5: Great
Performances
LP Columbia JS36859
8T JSA36859...
CA JST36859...

eleases

CLASSICAL

ALBERT, STEPHEN
To Wake The Dead; Perera; Three
Poems Of Guenter Grass
Allen Pro Musica Moderna, Russell,
Boston Musica Viva, Charlston,
Pittman
LPCRISDA420 ..ccoovviiiinns e, $7.95

BACH, CARL PHILIPP EMANUEL
Complete Organ Works
Tachezi
LP Das Alte Werk 36.35453 ...... $21.96
Six Pressian Sonatas
van Asperen
LP Das Alte Werk 26.35460....... $21.96

BACH, JOHANN SEBASTIAN
Cantatas, Vol. 26
Esswood, Equiluz, Huttenlocher, van
der Meer, van Altena, Van Egmond,
Collegium Vocale, Knabenchor
Hannover, Toelzer Knabenchor,
Leonhardt-Consort, Leonhardt,
Concentus Musicus Wien,
Harnoncourt

LP Das Alte Werk 26.35558....... $21.96

BEETHOVEN., LUDWIG VAN
Piano Concerto No. 1
Michelangeli, Vienna Symph.,
Giulini

LPDG2531302

Piano Sonta No. 11 In B Flat Major
{Op. 22); Piano SonataNo. 12InA
Flat Major (Op. 26)

Ashkenazy
LPLondonCS7162........cc.... ... $9.98
Piano Sonatas, Vol. 1
Buchbinder
LP Telefunken 36.35472.. ... $35.94

Violin Concerto
Mutter, Berlin Philh., Karajan
LPDG2531250
Three Sonatas, Nos. 1, 2, 3(Op. 2),
& Sonata No. 15 In D Major
("’Pastorale’’), Op. 28
Gould
LP ColumbiaM235911 ... . .$17.96

BELLINI, VINCENZO

| Puritani

Caballe, Kraus, Hamari,
Manuguerra, Ferrin, Ambrosian
Opera Chorus & Philh. Orch., Muti
LP Angel SZCX-3881

BERLIOZ, HECTOR
Symphonie Fantastique
Maazel, Cleveland Orch.

LP Columbia M35867 ....
CAMT35867

BRAHMS, JOHANNES
Violin Concerto
Spalding, Vienna Tonkunstler
Symph. Orch., Loibner
LP Varese Sarabande VC81059

CHOPIN, FREDERIC
Waltzes
Pennario
LP Angel DS37332

DAVIES, PETER MAXWELL
St. Thomas Wake; Antheil:
Symphony No. 5
Duftallo, Loyisville Orch.

LP Louisville Orch.
First Edition LS770 ...

DEBUSSY, CLAUDE
La Mer Ravel: Mother Goose
Suite, Rapsodie Espagnol
Los Angeles Philh., Giulini

LPDG2531264

ELGAR, EDWARD
Falstaff (Op. 68). In The South (Op.
50)
London Philh. Orch., Solti
LPLondon CS7193...............oces $9.98

FOSS, LUKAS
Curriculum Vitae; Music For Six;
String Quartet No. 3
Klucevsek. Univ. of Buffalo
Percussion Ensemble, Columbia
Quartet
LPCRISD413
HAYDN, FRANZ JOSEPH
String Quartets (Op. 20, No. 5 &
Op. 76, No. 2)
Esterhazy Quartet
LP Das Alte Werk 6.42354......... $10.98

HETU, JACQUES
Piano Concerto; Healey: Images
Vallecillo, Louisville Symph. Orch.,
Hetu
LP Louisville First Edition L$769....$7.95
HODKINSON, SYDNEY
Dance Variations On A Chopin
Fragment; Adler: Sixth String
Quartet
Eastman Trio, DeGaetani, Fine Arts

Quartet
LPCRISDA432.....cocoviinicicii, $7.95

non (/6

LISZT, FRANZ
Piano Transcriptions
Petri
LPMCA 1414 ..
CAMCAC1414 ...... .

MOZART, WOLFGANG AMADEUS
The Magic Flute

Araiza, Hornik, Mathis, Ott, Van
Dam, Berlin Opera Chorus, Berlin
Phith., Karajan

LPDG2741001

Oboe Concerto (K. 314); Bassoon
Concerto (K. 191)

Schaeftlein, Turkovic, Salzburg
Mozarteum Orch., Hager

LP Telefunken 6.42361 ............

The Symphonies—Salzburg (1 773 5)

Academy of Ancient Music,
Hogwood
LP L' Oiseau-Lyre D170D3.... ..... $29.94

MUSSORGSKY, MODEST
Pictures At An Exhibition; Ravel:
Le Tombeau De Couperin
Chicago Symph. Orch., Solti

LP London Digital LDR10040 ....$10.98

PROKOFIEV, SERGE
Peter & The Wolf
Du Pre, English Chamber Orch.,
Barenboim
LPDG2531275

ROCHBERG, GEORGE
Slow Fires Of Autumn; Harbison:
Quintet
Wincenc, Allen
LPCRISD436....... ... $7.95

ROSSINI, GIOACCHINO
William Tell
Milnes, Pavarotti, Freni, Ghiaurov,
National Philh. Orch., Chailly
LP London OSA1446(2)......... .$39.92

SCHICKELE, PETER
Pentangle, Five Songs For French
Horn & Orch.; Thorne: Elegy For
Orch.; Mekeel: Vigil.
Albrecht, Louisville Symph. Orch.,
Mester
LP Louisville Orch
First Edition LS768.... ........... ... $7.95

SCHUMANN, ROBERT

Piano Concerti

Ts-Ong. London Symph., Maag
LPMCA 1415
CAMCAC1415.

STRAUSS, JOHANN, RICHARD
STRAUSS
Waltzes, Polkas, Rosenkavalier
Suite
Cincinnati Symph Rudolf
LPMCA 1421,
CAMCAC1 421

TCHAIKOVSKY, PETERILYITCH
Nutcracker Suite; Swan Lake
Suite
Israel Philh. Orch., Mehta

LP London Digital LDR10008 ..... $10.98
Romeo & Juliet
Vienna State Opera Orch.,

Scherchen
LPMCA 1423 . ..$4.98
CAMCAC1423 .$4.98

SymphonyNo.2InC Mmor (Op
17) ("’Little Russian’’); Romeo &
Juliet
Los Angeles Philh.. Mehta

LPLondon CS7149.... . .....$9.98

TELEMANN, GEORG PHILIPP
Darmstadt Overtures
Concentus Musicus Wien,

Harnoncourt
LP Das Alte Werk 26.35498......... $21.94
CA24.35498 .......ccoo oo $21.94

VERDI, GIUSEPPE
Four Sacred Pieces
Musica Aeterna, Waldman

General News

KEYED UP—Ramsey Lewis, right, gets the key to the city from Indianapolis

Urban League president Sam Jones. The scene is the first annual Indianapolis
Jazz Festival to benefit the Opportunities Industrialization Organization and
the Urban League.

LPMCA 1420,/ ..... ... .. $4.98
CAMCAC1420.. 1.0 o .$4.98
CLASSICAL

COLLECTIONS

AMOR ARTIS CHORALE
Baroque Music For French Horn &
Orch.
LPMCA 1422 . . ... ..84.98
CAMCAC1422.. ..o $4.98
BERMAN, LAZAR
At Carnegie Hall, Recorded Live In
Recital March 11, 1979
LP Columbia Mastersound
12M35903 ........... .. . $29.98

BOSTON POPS
Pops In Space
LP Philips 9500921
LOS ANGELES CHAMBER ORCH.
American Music For Strings
LP Nonesuch D79002
PAVAROTTI, LUCIANO
Verismo Arias
LP London Digital LDR10020 ... $10.98
WAVERLY CONSORT
Italia Mia! Music Of Italy 1500-
1640

LPColumbiaM36664 ...... .......... $8.98
CAMT36664 ... ... ... ... $8.98
CHRISTMAS

CASH, JOHNNY
Classic Christmas
LP Columbia JC36866
8TJUCA36866..... ...
CA JCT36866

SONGBIRD ORCH. & CHORUS
No Ordinary Child (Christmas

Album)
LPMCA 3262 ...$7.98
CAMCAC3262 ... ...$7.98

WHITMAN, SLIM
Christmas With Slim Whitman
LP Cleveland Int'| JE36847..........$7.98
8T JEA36847
CA JET36847

www.americanradiohistorv.com

Give something that
means something.

The gift of the hope
for life.

May we suggest that this year, in the
true spirit of the season, you inform
the people on your list that you have
contributed, in their names, to the
T.J. Martell Memorial Foundation.

The Martell Foundation is a charity that
was founded and is totally supported by
the music industry. All monies donated
are used exclusively to research one of
the most devastating diseases known to
mankind, Leukemia. A disease that
kills over 50,000 people a year.

It is the Foundation’s hope that with
your help we will one day conquer this
destructive disease.

Thank you. Your gift will mean
so much to so many people.

The T.J. Martell Memorial Foundation
1370 Avenue of the Americas

New York, NY 10019

Telephone: (212) 245-1818
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ADDRESS ALL ADS: Billhoard Classified. “
1515 Broadway, New York. N.Y. 10036
Phone: 212/764-7388

Check Heading You Want

]

[0 DOMESTIC BOX NUMBER c/o Bill-
board, figure 10 words and include

$3.00 service charge.

[ REGULAR CLASSIFIED $1.15 a word mini-
mum $23.00. First line set all caps. Name, ad-
dress and phone number included in word count.
[] DISPLAY CLASSIFIED $48.50 one inch, 4
times. $43.00. 26 times $40.00, 52 times $32.00
ea [JINTERNATIONAL (otherthanU.S.) Reg-
ular 60¢ a word, min. $17.50. Display $38.00

WANTED

O REAL ESTATE
(3 COMEDY MATERIAL
O DISTRIBUTORS

O DISTRIBUTING

O BUSINESS
OPPORTUNITIES

O HELP WANTED
O LINES WANTED

supply the

SERVICES O AUCTIONS complete

OJ FOR SALE O BOOKINGS e

OJ GOLDEN OLDIES O MISCELLANEOUS dmsln‘::::

your ad car-

PAYMENT MUST ACCOMPANY ORDER ,m:::'“""'

O Amer. Express NAME

i O Diners Club
O Visa

| O Master Chg.
| Bank#___

CITY

ADDRESS

TELEPHONE

STATE 2P

Credit Card Number

Expires

I

|

” inch, $32.50 ea. inch 4 or more times
i:

I

I

I

|

-
CALL TOLL-FREE (except in N.Y.) 800-223-7524

FRANK ZAPPA
(200 Motels)

Double album . . . Your Price $9.72
All the time in stock.

No one has better and larger selection
of imported records and tapes than

INTERNATIONAL BOOK &
RECORD DISTRIBUTORS
40-11 24 Street, L.1.C., New York 11101
212-786-2966 Telex 235967

WHY PAY MORE?

8 TRACK & CASSETTE BLANKS
1-45 min. any quantity................. 78¢
46-65 min. any quantity.

66-80 min. any quantity. .
81-90 min. any quantity.............. 1.05

Shrink wrap & labeled add 23¢

First line recording tape, top of line car-
tridge & cassette. Professional 8 track &
cassette duplicators. Custom duplication.

Call or write:

TRACKMASTERP INC.
1310 S. Dixie Hiway W.
Pompano Beach, FL 33060
Phone (305) 943-2334

There Is No Shortage Of
cuT l]I.ITS

PROMD HEGUHD
DISTRIBUTING GO.

Send for our free catalog of

top product at lowest prices.
160 East Fiith St.
Paterson, NJ 07524
(201) 279-2010
Worldwide Telex 130463

CUT-UTS

8 Track and Cassettes
Qur "'—.pEL.lalt'l,'

J4 5 J DISTRIBUTORS
6620 W. Beimont. Chicage. Il 60634
(312) ZB6-3444

BUTTONS — BADGES !!

New Wave buttons—Heavy Metal—
Mods — Rockers — Two-Tones —
Rounds—Squares—Mirror  badges.
Enamel style and plastics from Britain.
Send for color catalog of T-Shirts,
posters, buttons, etc. To:

NAUGHTY BITS
P.0. Box 157, Station B
Toronto, Canada M5T 2T3
FOB Buffalo or Toronto

Phone (416) 862-0554
[Trade Only)

CUT OUTS
OVER 2,000 TITLES
LPs, 8 TRACKS & CASSETTES
Largest selection in the Country
Major Labels
For a free catalog call or write
AUDIO DISTRIBUTORS

1182 Broadway. New York, N Y 10001
(212) 725-4570 Dealers only—please

Signature {
I
I

FRANK
ZAPPA
(200 MOTELS>

NOW IN STOCK
IMPORTER & DISTRIBUTOR OF
ROCK - JAZZ & UNDEFINED

rom
ENGLAND - EUROPE - JAPAN-
AUSTRALIA & BEYOND

“BALLADE POUR ADELINE”
ALL

RICHARD CLAYDERMAN
ALBUMS
NOW IN STOCK

No one has better and larger selec-
tion of imported records and tapes
than

INTERNATIONAL BOOK &

RECORD DISTRIBUTORS
40-11 24 Street, L.I.C., New York 11101
212-786-2966 Tlex 235967
Over 20,000 different recordings from

Europe and South America.

"HOTLINE |
FOR

PLACING YOUR

CLASSIFIED AD

Just Dial

| 800-223-7524

Ask for JEFF SERRETTE

(IN N.Y. STATE (212) 764-7388)
Hot-ine 1s for fast. personal service
placing Classified Ads only For all other

Pt

o\
fof t::mn TALSRONC Y
ASK €
aEFin =

3 sorp. 312/298-5300

1233 Rand Ad. = Des Plaines, |L 60016

23703 MADISON ST.. TORRANCE. CALIFORNIA 90506 USA
TEL [213] 533-8075 TLX 181892

“COTTON-EYED JOE"

& Other Texas Dance Hall Favorites
l A FANTASTIC INSTRUMENTAL ALBUM

Includes “Waitz Across Texas,

‘Steel Guitar Rag,” “Whiskey River”
and many more great Honky-Tonk Songs!
Cal or write for our catalog for this
and other great instrumental albums.
Plus - Justin Wilson’s Cajun Humor.
Delta Records, Box 225. Nacogdoches, Texas
(713) 564-2509

Available now...

CLASH BOX SET — 8-45's

{Japan)
*The Best””

{Japan)
JIMI HENDRIX — ““War Heroes”

{Japan)

Catalog available
upon request

MONKEES —

DISC
RADING €.

P.0. Box 606 J-Carrhoro, NC 27510 USA

Phone: 919/942.3142 » Telex: 579337

Call or Write
far FREE Catalog:
{213 767-6803
11218 Randall 5t. Sun Valley, CA 91352

AUTHENTIC CAJUN MUSIC
(Since 1944)

CAJUN GOLD L.P.'s & Tapes
Zydeco Artists {R&B Cajun), Country (Cajun
Style).

Artist List: Dolly Parton, Iry LeJdune, Al
Ferrier, Katie Webster, Hop Wilson and
many more.

Call or write for catalog. Will increase sales,
GOLDBAND RECORDS, P.O. Box 1485,
Lake Charles, La. 70602.

Phene: (318) 439-8839

POSTERS

Rock Stlars
Velvel = Imports
We Hawe Them Alll

105 page colcr calalog

DEALERS ONLY
FUNKY ENTERPRISES, INC.

132-05 Atlanlic Avenue
Rlchmond Hill, New York 11418

(212) 441-5500 (B0D) 221-6730

THE BEST CUT-OUTS
LP + 8 Track » Cassette Titles
Send for Free Catalog.

ALEX A. ARACO CO.INC.

m Bx 82, Riverton, NJ D8D77
[NJ Res. 609-829-4813)

Dealers Only.

CUT-RITE
REGORD DISTRIBUTORS
For the best in overstocked and
cut-out records, call or write for

free catalog.

310 New York Avenue
Huntington, New York 11743
(516) 427-7893

POSTERS
Largest Selection of
Rock Posters
ZAP ENTERPRISES
2833 W. Pico Blvd.
Los Angeles, Calif. 90006
(213) 732-3781

DEALERS ONLY

BUTTONS

Rock & Roll BUTTONS !!!!

Make money this Xmas on inexpensive
items that kids can afford to buy lots of for
gifts—ROCK & ROLL BUTTONS! We have the undis-
puted largest selection in the world because
we import from all over the world! (60,000
designs in all shapes & sizes!) Call or write
for color catalog today!
BUTTON MASTER
39 Front St., Bridgeport, PA 19405
(215) 277-1966

TEE VEE RECORDS

Are anly padn ol Gor fuga saachon of al-
oums, B rack and casselfes availuie &

outget, prices

f:g
Record Wide Disiributors
1755 Chasa Drive
Fenton (S0 Louis), MO 63026
(314) 343-7100 | -

DELETIONS
RECORDS & TAPES

Al Marchan:llse in Stock
Major L aci Bill or
Charlie Kn

RAC-A-RECORDS
1801 5. Lumber
Chicago, IL 60818
(312) 6654120

HIGH PROFIT
AGCESSORY ITEMSY
« Black lites—75 walt and 18"
* Flickar bulbs and cans.
* Strobes of all kinds.
+ FANTASIA Fiber Oplics.
* Lava Liles and the “Wave."
« Mood lites and designer oplics.
* OLFACTORY Extra Scentsory

incense.
+ Money House—sticks and
spray.

SUNBELT DISTRIBUTING
33 Fi, Walton Square’
Ft. Walton Beach, Fla. 32548
TOLL FREE [800) 874-7195

or collect in Fa, [904) 243-3917

www.americanradiohistorv.com
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PREMIUM CUT-OUT &
OVERSTOCKED L.P.'s & TAPES.
CALL OR WRITE FOR FREE CATALOG.
430 FALMOUTH ROAD
NORTH BABYLON, N.Y. 11703
(516) 587-7722

EL TORO BULL

Urban Cowboy Type—
Used 3 times.
$6,000

(305) 647-2665

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label LPs
as low as 50¢. Your choice. Write for free listings.
Scorpio Music, Box 391-BC, Cornwells Hts., Pa.
19020, USA. Dealers only.

SPECIAL SALES ONE SET-5 CASSETTE
duplicating heads—$650 each—New. One set 5-8
track duplicating heads—$600, each—Excellent
condition. Call L.T. Liquidations. (216) 875-8052.

:wm

U.S. AND FOREIGN RADIO STATIONS

DISCO DJ'S & ALL
INTERNATIONAL MUSIC CONSUMERS
Write uys for information on our services
which include automatic mailing of all rec-
ords on charts—LP's & 45’s. Disco, oldies
and catalog LP's in stock. All orders are
smpped immediately—air mail or air freight.
We give personalized service geared to

your needs. a1 -0-DISC

P.0. Box 326, Kings Park, NY 11754
Telex 230199 SWIFT - UR MAIL-O

INTERNATIONAL RADIO STATIONS

MUSIC PUBLISHERS AND DISCOTHEQUES
Subscribe to our AUTOMATIC AIRMAIL
SERVICE for all singles and Ip's from the
charts
The Fastest, Most De| emlabﬂ
Service in_the World

AIRDISC SPECIAL SERVICES

business cail the regional office
t nearest you

BOXES FOR
STEREO 8 & CASSETTES

STEREQD 8 and
CASSETTE CARTONS

llar Preot Saights & lorm ‘lr Baaufiful
dasigns & cusbom pin
IN STOCKX—INSTANT 5HIPMENT

Low Prices—Free Samples

PAK-WIK CORPORATION
128 Tivol St, Albany, N.Y. 12207
(518) 455-4556 Collect

TAPES

PREMIUM
8-TRACK & CASSETTE BLANKS

Lear Jet style cartridge with rubber roller.
3M Pretessional duplicating tape. 80 lengths
n 1 wn crements Private labeling
avallable 8-Tr Cas
1min to 45 min any Quantity 89¢ 70¢
46min to 65 min any Quantity 98¢ 77¢
66min to 80 min any quantity. $1.05 g0¢
81 min to 90 min any quantity $1.14 g5¢
Shrnink Wrapped & Labeled add 14¢ 13¢
Head Cleaners. ... .. .60¢ 60¢
Reel-to-reel IM tape 1800 . .$5.00
Blank VHS 274 tu. video tapes ........ $19.00
Low Cast Shriak-Wrap Equipment Available.
PROFESSIONAL 3- TRACK DUPLICATORS—$1.485.00

CASSEFTE & 8-TRACK CALIBRATORS & ERASERS
$35.00 minimum order
BAZZY ELECTRONICS CORPORATION
39N.Rose, Mt. Clemens, Mich. 48043

Phone: (313) 463-2592
Master Charge and Visa Welcome

FINEST QUALITY
BLANK CASSETTES

Wholesale bulk prices for studios. indus-
trial and commercial users.
1-45 mun.

Freight included within United States.
Labeis and boxes also available at low cost.

MARK STARR TAPES
1609 641 St, Emeryville, CA 94608

(415) 658-0109

— 8 Track & Cassette Blanks

1 min. to 45 min.. ...90¢

46 min. to 65 min.

66 min. to 80 min
50 Pc. Minimum Orders Only
Cassettes—Wide Price Range

Pr r. _“qu‘allty. d " our sp y

ANDOL AUDIO PRODUCTS, INC.
4272 14th Ave., Brooklyn, N.Y. 11219
Calt Toll Free 800-221-8578

N.Y RES. (212) 435-7322

BUOE PAN

B TRACK TAPES

ROVSALES COMPANY
BX 1503, BROWNWO

(915) B45-B2ET
Munticn this Ad.,

PROTEET TOUR MERCHANDISE
CASSETTE SECURITY DEVIGE
Dispiay cassettas in your 8-track hand hole
store display safely.

SIMPLE = ECONOMICAL * REUSABLE
For free sample & pricing contact:

C & D Special Products
309 Sequaya Dr., Hopkinsville, KY 42240
(502) 885-8088

EQUIPMENT FOR SALE

Box 835. Amityville, NY 11701

BEST AATES - PERSONAL ATTENTION
BERKLAY AIR SERYICES
Conlact: Bernard Klainberg, Pres.
BI? BD POB 865, JFK Abrport, NY 11430
hone (212} BSE-B066 TLX 425820

GENTLY USED
BROADCAST, FILM &
RECORDING EQUIPMENT

A buyer's paradise—
to be held Nov. 14, 1980
from 9 A.M. to 7 P.M.
3ra Ficor, 1619 Broadway
between 49th & 50th St., New York 10019

DANCE NEWSLETTER

DANCE WEEK. FOUR-PAGE WEEKLY
newsletter of hallroom dancing. Includes record
reviews. $20 yearly. Box 55A, McLean, VA 22101.
Free sample.
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CASSETTES & TAPES

35MM FULL LENGTH FEATURES
ON VIDEO CASSETTES
Adult and all other ratings on Betamax and
VHS formats. FACTORY DIRECT.
Call Toll Free 1-800-421-4133
Calit. residents (213) 462-6018
TVI DISTRIBUTORS
1643 No. Cherokee Ave.
Hollywood, Callf. 90028
Credit Cards Accepted

DON'T PAY MORE!

OLDIES

Send for CATALOG. 16,000 listings by art-
ist & title, for $7.95 plus $1.00 for postage.

PREPAID CATALOG ONLY.

L.A. 1 STOP
821 Whittier Bl., Montebello, Cal. 90640
WHOLESALE (213) 721-4620
RETAIL (213) 721-8222

1950'S THRU 1970’'S—OVER 5,000 TITLES.
Send $1.50 for catalog. Mail-O-Disc, P.O. Box 326,
Kings Park, N.Y. 11754.

OLDIES 508, 60S, 100 DIFFERENT $15.00.
200 different ($33.00). 500 different $100. Also
wants lists filled. Becky Overton, 6464 West
Quaker, Orchard Pk., NY 14127.

OLDIES 45S—-THOUSANDS IN STOCK-—
fast personal service—giant catalog $1.00. The
Gold Vault, Box 202K, Oshtemo, MI 49077.

COMEDY MATERIAL

PROFESSIONAL COMEDY MATERIAL

(The Service of the Stars Since 1940)
“THE COMEDIAN"
The Original Monthly Service

12 available issues..$75 3 Sample issues...$25
“How To Masler Ihe Ceremonies™...$20
Anniversary Issue...$50
35 “FUN-MASTER™ Gag Files—all ditferent..$150
BILLY GLASON
200 W. 54th St., N.Y.C. 10019

ARTIST BIO’S, RECORD TIE-INS, HUMOR,
more! Complete personality service! (Free cur-
rent issue). Radio Times, 200 South Glenn 98,
Camarillo, California 93010.

“SHEET OFF THE FAN” $25/YR. WHACKO
humor guaranteed to cause phone calls. $1.00 for
current issue. Write: 3515 25th N.W., Canton,
Ohio 44708.

ONE-LINERS, MONOLOGUES, COMEDY
material for DJ’s, Entertainers, Public Speakers,
Politicians, Preachers, Lee Haas, P.O. Box 275B,
Hawthorne, CA 90250.

FREE SAMPLE 1SSUE OF RADIOS MOST
popular humor service! O'Liners, 1448-H West San
Bruno, Fresno, California 93711 (or phone
209/431-1502).

HUNDREDS OF DEEJAYS RENEWED
again this year! Guaranteed funnier! Free
sample, Contemporary Comedy, 5804-A Twine-
ing, Dallas, Texas 75227. Phone 214/381-4779.

NOT COMEDY: CURRENT ARTIST BIO'S,
daily calendar, much more for working pros! Free
issue: Galaxy, Box 20093-A, Long Beach, CA
90801. (213) 438-0508.

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER, P.O.
Box 402-B, Pinedale. CA 93650.

WANTED TO BUY: COUNTRY AND BLUES
records. All speeds. Country song books, maga-
zines, photos, etc. Dave Cook, 121 Oak St.,
Southington, CT 06489.

CASH FOR LP'S, OVERSTOCKS, COLLEC-
tions, liquidations, second hand, others. Will
travel for quantity. Festoons Records, 15 Whitney
Ave., New Haven, CT 06510. (203) 789-8210.

We have been engaged to locate a con-
tractor for duplication and distribution of
educational audio cassettes for major over-
seas client. Estimated quantity ten to twenty-
five thousand pieces monthly. Approxi-
mately 130 different programs. Prefer in-
cassette duplication. Please write for com-
plete details. Indicate capabilities of your
facility in first letter.
Read Research Project CB-10
Suite 200, Terminail Bldg.
L.I. McArthur Alrport
Ronkonkoma, NY 11779

NASHCO
RECORD PRODUCTIONS

Looking for new singer/writer talent. Guar-

anteed record release—Nationwide dis-

tribution and promotion available. For free

advisory and counseling. Call or write:

602 Inverness Ave., Nashville, TN 37204
(615) 297-8029

WANT YOUR OWN RADBIO STATION? IN-
vestment/experience unnecessary. You or others
operate. Completedetails FREE! “Broadcasting,”
Box 130-BP11, Paradise, CA 95969.

Ty ¥ ki

DISTRIBUTING senvige's

TOBIS Bl]

G1d4 Highway 290 West
Austin, TX 78735

I RECORODING TAPE & ACCESSORIES — )
24 HR. FREIGHT-PAID SERVICE
Largest Selection at Lowest Cost Anywhere
MAXELL + MEMOREX » SCOTCH - TDK
* SONY * DURACELL + WATTS -« DISC-
WASHER - SOUND GUARD - SHURE
« PICKERING « AUDIO TECHNICA - REC-
OTON - EVEREADY -« VID. TAPE » SAVOY

= AMPEX » SHAPE * TRACS.
SEND FOR FREE CATALOG
A.l. ROSENTHAL ASSOCIATES
Dept. B. 1035 Louis Dr.. Warminster. Pa. 18974
DEALERS ONLY  [215) 441-8900

EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL). Also largest selection of attractive
close-out offers. 33 years of specialized
service to record and tape importers
throughout the world. Overseas dealers and
distributors only.
ALBERT SCHULTZ, INC.
116 W. 14th St., N.Y., NY 10011
(212) 924-1122
Cable: ALBYREP Telex: 236569

24-TRACK ENGINEERING TAUGHT IN
State of the Arts Studios. Call the University
of Sound Arts for free brochure. Hollywood (213}
467-5256.

SONGWRITERS — RECORD COMPANY
seeking new talent now accepting demos and/or
lead sheets pertaining to “Country Music.” Send
to Equa Records, 1800 Mowry Ave., Fremont,
CA 94538.

AUDIO FIELD MANAGER

Hi Fi manufacturer has excellent career
opportunity for right individual with at feast
minimal knowledge of consumer Hi-Fi
equipment.
Candidate must be will to travel extensively
and work with our reps nationally. If you
have proven ability to close a sale, can
manage our field sales force and work well
with other people, send resume and salary
requirements to:

Box 7399, Billboard Magazine

1515 Broadway, NY, NY 10036
Female and Male candidates considered

on an equal basis.

EXCLUSIVE DISCO DJ'S ONLY-FREE
newly released Disco Records—most major labels.
Dues required. 814-886-9931. D P A, 631 Front,
Cresson, PA 16630.

E.A.R.S.
EASTERN ARTIST RECORDING STUDIO INC.

The latest 24 track recording technology in
a luxurious, relaxing environment. Intro-
ductory offer . . . $65 per hour. Call for free
tour and demonstration.

(212) 874-1358
(201) 673-5680

e A I, R
TALENT %

LS

MOTOWN TO FLICK CITY
MOTOWN—JOBETTE

Gen, Mgr., Ms Jane Bradford at Flick GCity
Music screening new songs and produc-
tions with hit potential.

SASE Cassettes only

FLICK CITY MUSIC LTD.
Suite 201
9763 W. Pico Bivd.
Los Angeles, CA 90035

SINGER/SONGWRITER — DISCIPLINED,
devoted, determined artist seeks knowledgeable
manager, financial backer, sponsor or anyone.
Naomi, (213) 466-6097 after 6 P.M. weekdays.

INGUNCEMENTS,
AFTER 10 YEARS

IN TOP MANAGEMENT—
IAMNO LONGER WITH A
COMPANY THAT OWNS
BOSTON/BOSTON, THE
SPIT CLUBS, THE UNCLE
SAM'S AND THE PARK
AVE. CLUBS. | AM NOW
AVAILABLE TO ACCEPT

CHALLENGING CAREER
OPPORTUNITY OFFERS
FROM OTHER OWNERS.
CONTACT:

BILL KOEHLER
4047 Sandstone CL
Cincinnati, Ohio 45245
[513) 752-2787

THOMAS F. MARSTELLER
Attorney-at-Law
1177 W. Loop S., Suite 1010
Houston, Texas 77027

Telex COPET HOU 792091
(713) 850-0909

DISC JOCKEYS WHO WANT FREE COPY
“It’s Christmas Time Again” Call 516-826-2735
collect—Great new Christmas 45rpm record.

_ HELP WANTED

RADIO JOBS!!! JOBS!!! JOBS!!! ANYWHERE
in the U.S.A. 6 mos. placement service $23.00;
money back guarantee T/R to NYMO Con-
sultants, Box 852, Saco, Maine 04072.

e LAGe O T P T
SFTUATID? WANTED

%

ATTENTION!!

Highly motivated, young, sharp, sales
oriented male seeks future in promotion
with Boardwalk Entertainment.

Call:
(915) 592-9845

 REPRESENTATIVES

ADVERTISING SALES REP

Wanted for international rock 'n' roll/
musical magazine. Needed for all regions.
Must be ambitious, reliable self-starter
familiar with the musical instrument, re-
lated equipment and recording industries,
Forward resume to:

P.O. Box 1064-AR
Birmingham, Ml 48012

ANNOUNCERS WANTED

; ;
DJ’s, Announcers, MC’s
MUSICOM, INC. IS LOOKING FOR AN-
NOUNCERS WITH COMICAL AND FA-
MOUS VOICE CAPABILITIES. MCI IS
OFFERING TOP MONEY FOR TOP VOICES.
LONG DISTANCE CONTRACT WORK
AVAILABLE. CALL PERSON TO PER-

SON FOR:
MR. TROY
(305) 981-6550

MISCELHHEEUS

 FN

yy
meN aa SALe

PROFESSIONAL SERVICES

HELP
WaNtgp  WNES

the Marketplace is
open and your best
buy is BILLBOARD-

| Something to sell or something

to tell, your message gets to

over 200,000 readers weekly.
Don’t Miss Another Week!!!

CALL Jeff Serrette (TOLL FREE)

800/223-7524
NOW to place your ad

General News

ule’s Approach
Boosts Business

® Continued from page |

nitely seem to have a litte more
bounce. I feel good about Christmas.
I think it is going to be a good sca-
son, and maybe all the sales will not
come at the last minute as they did
last year. But I am still biting my
nails.” he continues.

Dealers credit popularity of the
$5.98 lines. and strong album re-
lcases for their good fortunes. In this
regard they cite recent LP releases
by Bruce Springsteen. Stevie Won-
der, Kenny Rogers. the Doobie
Brothers, Donna Summer. Barbra
Streisand. the Jacksons. David
Bowie and the Police as stimulating
sales.

Also boosting sales are older re-
lcases by Queen, Pat Benatar, AC/
DC. George Benson, the “Xanadu™
and “Urban Cowboy™ soundtracks,
Jackson Browne and the Rolling
Stones.

“Unit sales in the top 10 have in-
creased dramatically,” says Record
Bar’s King. "In the last 10 weeks we
have had a 30% increase in sales. In
1979 and early 80 a hit would last
only for six weeks. but now we are
sceing a healthy trend to where it
was in 1978 when Fleetwood Mac
would sell for months. But we
haven’t gotten there yet.”

A Fleetwood Mac live album is
among the major releases expected
between naw and Christmas. Other
major releases just out or on the way
are LPs from Neil Young. Rod Stew-
art and John Lennon. all from
Warner Bros.. from Earth. Wind &
Fire. Boz Scaggs. Heart. Bob Dylan,
Dan Fogelberg and the Clash on
CBS.

Also a dcuble live LP from the
Eagles. a Linda Ronstadt LP and a
“Flash Gordon™ soundtrack from
Elektra: a $9.98 Steely Dan LP from
MCA., the *Jazz Singer™ soundtrack
with Neil Diamond. and a Tavares
LP from Capitol: Abba. Bette Mid-
ler. Emerson Lake & Palmer. the
Blues Brothers and Yes from Atlan-
tic. and an Andy Gibb and “Star
Wars™ Christmas album from RSO.
RCA will be releasing the “42nd St.”
soundtrack and a new Dolly Parton
LP before Christmas.

Concludes Ralph King: ™l
wouldn’t say the recession is over,
but with the new product expected,
il there are not too many stiffs,
Christmas looks good. If the lull af-
ter that isn’t too bad. then Iam look-
ing for a good March, April and
May, and by then we should be out
of it.”

MCA Promo Audit

® Continued from page 14

cost can start at a “low™ of $45.000
and go upwards into the hundreds of
thousands of dotlars.

Notes one record executive who
has hired the Network, “These
prople are earning a healthy living.
Butit’s gotten out of hand.”™ He men-
tions annual salaries of from
$500.000 to $700.000 for these hot
indie promo men.

If the costs are so high. how do
these people justify their fee to a la-
bel? Responds the executive with
first-hand knowledge: “That's the
going rate. They can get it because

they provide a service, insurance if

vou will.”

The executive goes on to explain
that labels want a fast reaction to
their refeases and the indies promise
results. They get hired on a time sys-
tem: get a record on a certain num-
ber of plavlists within a certain

When Answering Ads . .

Say You Saw It in Billboard

www.americanradiohistorv.com

PAYMENT MUST
ACCOMPANY THE ORDER

POSITIONS WANTED: 40¢ per word
per insertion—$10.00 minimum
$20 00 per column inch per insertion
POSITIONS OPEN: 70¢ per word per
inserticn—$14,00 minimum
$40.00 per column inch per insertion
BOX NUMBERS: $2 00 per issue for
handling & postage Audio or video
tapes, transcnptions, films or VTR's
cannot be forwarded. Suggestion: ar
range for follow-up directly when
replying
Send money and advertising copy to:
Radio-TV Job Mart, Billboard
1515 Broadway, N.Y. 10036

 POSITIONS WANTED

LAWYER. BROAD EXPERIENCE, OFFERS
personal service immediately and confidentially.
All investments, contracts, litigation, anywhere.
Call 212-434-0781 eves. 212-434-1825. .J. Field.

amount of davs and that’s X dollars.
Bring in additional stations and
there is a bonus of several additional
thousands of dollars.

Knowledgeable sources contend a
freclance promo rep could conceiv-
ably collect several bonuses for one
project.

How does it work?

The freelancer already is on re-
tainer at the Libel to work the project
and he may collect bonuses for
bringing in stations in his market.

The label turns around and con-
tracts with one independent promo-
tion rep to handle the entire country.

The contractor then subcontracts
other promo personnel. Who are the
subcontractors? Some of the same
persons on retainer at the label who
are already being paid to work the
project.

As for the time system where the
freclancer collects for garnering
numbers on playlists—it works in
WO ways.

First there is the regular playlist
from which records are aired and
there's legitimate movement ot the
disks on the list.

However. says a freelancer famil-
iar with the system. there is also what
is known in the industry as a “paper
List™ at some stations.

“A paper list is for records that are
added to a survey butare never pro-
grammed.” says the promo man.
“Some black records such as those
by Stevie Wonder or Earth, Wind &
Fire may be added at number 30
and move up 1w number 24—but
they are never aned.

“The independent promotion per-
son gets credit for the record being
added and moving up the plavlist.
That record is on the paper list.”

For the Record

LOS ANGELES-The Doobie
Brothers "Minute By Minute™ which
Nautilus has licensed for distribu-
tion as a half-spced master disk is on
Warner Bros. not A&M as was
printed last week.
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This year more than ever
attend

IDEM’S

The unique meeting point for the Music Industries
In 1980 : 1456 Companies - 5462 Professionals - 51 Countries

Develop your business
Increase your international contacts

Minimize your travel

MIDEM’81

International Record and Music Publishing Market
23 - 29 January 1981

Palais des Festivals - Cannes - France

BERNARD CHEVRY
Commissaire Général

MICHEL BONNET XAVIER ROY
Managing Director International Director

MIDEM ORGANISATION UK. : U.S.A. Perard Associates inc.
International Exhibition Organisation L.t.d. Office : C/C John Nathan
179, av. Victor-Hugo - 75116 Paris - France 9, Strafford Street. London WIX 3 PE 30, Rockefeller Plaza suite 4535 - New York NY 10112
Tél. : 505.14.03 - Télex : 630.547 MID-ORG Tel. : (01) 499.23.17 - Telex : 25230 MIP-TV-MIDEM LDN Tel. : (212) 489.13.60 - Telex : 253.309 OVMU
JEAN-LOUIS SCHILTZ JACK KESSLER JOHN NATHAN
International Sales Manager U.K. Representative International Representative

MIDEM : 15 years at your service
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FOR: _SATURDAX NIGHT FEVER
STUDIO: Criteria Recording Studios

A reel of recordiug tape is unfulfill~d until an artisi wakes it priceless by perforing.

This GOLDEN REEL 1s a symbol of ore sech priceless performance, recorded on Anipex professivnal
studio mastering tape, that hes joived the rand s of the world's greatest huts.

Ampex Corporstion, Redwouod City, California

AMPEX SALUTES LAS GREATEST
STUDIOS ON LAS GREATEST DAY.

This year is Los Angeles’ 200th birthday. And with 179 And a great number of those Golden Reel Awards were
given away as of September 1980, the number of Ampex received by some of LA’s greatest studios.

Golden Reel Award recipients isn't far behind LA’s age. An To qualify, our winners had to sell a million singles, or
impressive fact, considering we started awarding them to half a million albums and, of course, have mastered their
stars, and studios along with $1000 to their charities just hits in the studio on Ampex tape.

We salute all of you on LA’s 200th Birthday.

AMPEX

Ampex Corporation Magnetic Tape Division
401 Broadway, Red ity, California 94063, 415/367-3889

three years ago
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hat has become the popular

slogan for the Los Angeles

Bicentennial. “L.A’s  the

pLAce.” is probably no more

true anywhere clse than m
the world of entertainment. One need not
be versed in the vast and colorful lore of
Hollywood to realize the role of Los An-
geles i the $3 bilhion dollar motion picture
industry. You don’t necessarily have to be
on track in any way with the $4 billion dol-
lar recording world to know of this city’s
evolution into the international music capi-
tal. Nor must you be in tune to any specific
wavelength to realize the impact of the
Hollywood production community on the
imposing set of broadcasting. Indeed. the
City of the Angels is a vital force behind the
pennies from heaven in the entertainment
world.

This 1s certainly no secret 1o the corpo-
rate powers of entertainment. either. An in-
creasing number of the industry’s most
powerful concerns have decided to make
Los Angeles their headquarters in order to
be nearer the production heartbeat. Com-
panies such as MCA. Walt Disney. 20th
Century-Fox. MGM. and Filmways make
their home base in the Los Angeles arca
and rank among California’s top revenue-
producing entities. (This list of Los An-
geles-based giants becomes even more im-
pressive if vou add Getty Oil. which has en-
tered into a pay-television consortium with
20th Centurv-Fox. Parumount. Universal
and Columbia.)

Besides geographic locale. these afore-
mentioned behemoths also share the key
characteristic of diversity. holding interests

(Continued on page L.A.-14)

Los Angeles:
The Iinternational Music/Entertainment Capitol.

The World’s Entertainment:
It All Comes Together Here

By HENRY KIMMEL

In 1908 (below), the corner of Sunset und
Crescent Heighis, looking up towards Lau-
rel Canvon. The then-trungil Hollywood
Hills were 1o stand watch over an enteriain-
ment revolution begun by the film industry.
and followed quickly by television and rec-

ords. In 1954 (top right). this neon view of

Sunset and Vine shows Wallichs Music City
on the lefi. cheek by jow! with ABC und
NBC. not 1o mention the banks, hotels and
restaurants that had sprung up to service a
thriving entertainment industry.
In 1980 (below right), a re-
Jjuvenated Hollywood sign
testifies to a continuing 4

vitality, and a bright /

future as the center

-

of the video age. MCA DiscoVision, the first
videodisk on the marker. is based in Los An-
geles. (1908 and 1925 photos courtesy Bruce
Torrence Hisiorical Collection ¢/o Pacific
Federal Savings: 1980 photo by Bob Waits).
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NOVEMBER 15, 1980 BILLBOARD

ne is not likehy to hear music
played by Indians in Los An-
geles in 1980. Nor is the music
of 19th century Spain readily
available.

But that’s all there was 200 years ago.

Historian H.H. Bancroft has written of
the dances of the Southern Californian In-
dians, “which were accompanied by chan-
tings. clapping of hands. blowing on pipes
of two or three reeds which werce plaved ei-
ther by nose or by mouth. beating of skin
drums and rauling of tortoise shells 0
mark time.”

Those same early Californians. Bancrolt
reports. learned to play violin. bass viol
flute and guitar in the early 19th century
when the Spaniards made them neophytes
in the missions” Catholic churches.

C.F. Lummis in his “Spanish Songs™
hook maintains that in the days of Spanish
and then Mexican government “before the
Gringo came. residents of Southern Cali-
fornia nussions and vast ranchos lived the
happiest. the humanist. the most beautiful
lives that Caucasians have ever lived any-
where under the sun.”

As the decades flowed by. Mexican
ranchero and mariachi groups flourished.
In 1887. the most celebrated singer mn the
world. Adelina Patti. who appeared in a
gown “worth $400.” vave her first Los An-
geles performance. The Times devoted
one-third of 1ts page one to the event and
reported that ticket prices for the Patti gig
were scaled from $3 0 §7.50.

By the turn of the century. two sym-
phony orchestras had been formed. Both
failed. The first. conducted by Adolph
Willhartitz. made a splashy debut perform-
ing Havdn’s “The Creation™ with 140 mu-

The L.A. Philharmonic conducted bv Walter
Henry Bothwell celehrates the second an-
nual Easter Sunday concertat the Holly-
wood Bowl in 1923.

B Uy
AR DAL
IS o

' ; &

siciuns and 120 singers. A vear later. n
188%. Ralph Klages organized a YMCA
Svimphonv Orchestra which fared no beuer
than the first. and 1t quickly expired.

[t wasn't unul June 1919 that Montana-
born William Andrews Clark Jr. brought
Waiter Henry Bothwell out from New York
10 organize a third symphony orchestra.
Eleven days after its first rehearsal. the

The Spikes brothers. Los Angeles song-
writers. set up the first record company in
California in 1921, recording 78 rp.m.
shellacs on their SB label by Kid Ory’s New
Orleans band and singers Ruth Lee and
Robert Dudley. The venture was short-
lived. but the Spikes. black and talented.
are stll remembered almost 60 vears later
for their song “Someday Sweetheart”

L.A. Grows To The Sound
Of Music For 200 Years

By DAVE DEXTER JR.
AT 3 ST = S A A S

group performed its mital concert before
2.400 patrons at the Philharmonic Audito-
rium and. i the face ot uncountable crises
and changes 1 musical direction. contin-
ues i 1980 under the baton of Carlo Maria
Giuhnt

The end of World War | also saw the
start of the Hollywood Bowl's summer mu-
sic presentations. With the LA Philhar-
monic Svmphony conducted by Walter
Henry Bothwell. the first Bowl concert
originated with an Easter Sunday concert
in 1922, Mrs. 1), Carter. also known as Ar-
tie Muson Carter. sparked the project with
her fund raismg skills and devotion to mu-
sic. The Bowl has had s ups and downs
since but today itis world-renowned. Every
prominent classical soloist and conductor
in the world of the fast half-century has ap-
peared in its shell. and in recentycars its ta-
cilities have been opened 1o jazz and ocea-
sionally rock performers as well.
There 1s no doubt now
about its fu-
ture.

] -

i B
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which stll ranks high among ASCAP-con-
trolled copyrights.

California was beginning to sound off in
the dance band field. wo. with Art Hick-
man’s orchestra in the Bay Area and. to the
south. Paul Whiteman’s orchestra at the
plushy Alexandria Hotel. A Coloradan.
Whiteman had played in the Denver Sym-
phony. served in the navy in World War 1
and then formed a dance group with Ferde
Grofe on piano. Henry Busse. trumpet. and
Mike Pingitore. banjo. as his featured side-

One of the world's first iwo deejays. Al Jarvis.
lefi. who helmed “Make Believe Bullroom™
on KFWB inthe 30s. He's shown here

with Duke Ellington.
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men. Success came quickly to Whitemaun in
Los Angeles. By 1930. he was the most pop-
ular dance band maestro in the world.
The 1920510 the U.S. were revolutionary
from numecrous standpoints. The Volstead
Act had made possession and sale of al-
coholic beverages illegal. but Americans
craving o donk had no ditficulty finding
onc. Social mores chunged. The way Amer-

icans dressed. worked and played changed.
Men like Ruth. Grange. Tilden and Jones
popularized sports and a miraculous new
home entertainment device called radio
quickly brought about an overwhelming
modification i the private hyves m their
homes of milhons of citizens.

Technology developed in the Bell Labo-
ratories brought aboutelectrical recording
in 1924-25 and spectacularly increased
high frequency up into the 5.000 runge
down into a deep bass of 100 cveles. an im-
mense improvement over the old Edison
and Berliner acoustic recording techmque.

But even morce significant, in the 20s
was the collaboration of Western Flectric
and Warner Bros. in an experimental pro-
duction of sound motion pictures. The first
feature. made in 1925, starred John Barry-
more and Marv Astor in “Don Juan.”™ The
sound process was called Vitaphone, and
although the actors did not talk. svnchro-
nized background music was utilized in
stead of the convenuonal organ or p1anc
played live in the theatre.

Warner Bros. alertly followed “Don
Juan™ with a series of short subjects i
which singers (Manan Tallev, Giovann:
Martinelli. Anna Casce) and famed instru-
mentalists (Mischa Elmun. Harold Bauer.
Efrem Zimbalist) were seen and heard on
the screen. "The Jazz Singer™ with Al Jol-
son was premiered in New York Oct. 6.

In 1955 the Capiiol tower under
CONSITUCHION.

www americanradiohistorv com

\ Herman holds court.

1927 Its success ¢nded the silent piciure
cra.

“Vitaphone’s sound.” Lee Zhito wrofe in
the January 1962 issuc of High Fidelity
Magazine. “came from 16-inch records
which were mechanically coupled to the
film projector to insure synchronizaion
with the picture. The disks were recorded at
33 rpm. simply because that speed
permitted the 16-inch disk to play for a full
10 minutes the exact running time of a
1.000-fout film reel.”

* * *

No matter how you view it. slice i1 or
weigh 1L sound on film in Los Angezles
started the westward migration which has
establislied the once-tranquil. near-somno-
lent City ol the Angels as the recording liub
of the world.

Los Angeles Local 47 of the Amerizan
Federation of Musicians saw its member-
ship soar as thousands of musicians mi-
grated o the city where virtually all the mo-
tion picture “ralkies” were being made. 3ut
20.000 other musicians lost their jobs —men
and women who had long playced piano/
organ in movie houses before sound was
pertected.

California mightclubs also evolved from
the movig hoom. Booze wus illegal. Hut
somehow <lub patrons enjoved their cheice
of potables while Listening 10 a dance hand

{Continued on page L.A.-6)

The cream of the 40s crop appeared ar
the Holiywood Palludium. Here Woody

~——_

5-v

wbmods pieoaig v

a"dvoala 0861 'SL HAFWIAON



www.americanradiohistory.com

L.A.-6

A Biliboard Spotlight

NOVEMBER 15, 1980 BILLBOARD

200 Years

® Continued from page L A.-5

of their choice. A man named Barron Long
operated a roadhouse in the Walts area,

just south of the massive Memorial Coli-

seum, which attracted the high rollers of
the picture industry. The hotels Biltmore
and Ambassador thrived with their top-
flight dance bands and deluxe menus. At
nearby beaches, the LaMonica Ballroom in
Santa Monica, the Venice Ballroom. the
Dome in Ocean Park and the Redondo
Beach Ballroom all flourished through
most of the turbulent "20s.

Then came October 1929. the collapse of
the stock market and the start of the most
scvere economic depression the nation had
ever known. . 4 x

Victor, Brunswick and Columbia execu-
tives paid little heed 1o Los Angeles in the
early 1930s, preferring to record in New
York and Chicago. California dance
bands. nevertheless. were making an em-
phatic impact nationally as a result of their
nightly remote broadcasts. Gus Arnheim at
the Cocoanut Grove. with Bing Crosby and
Russ Colombo us singers; Henry Halstead,
Paul Pendarvis. Earl Burnett, Jimmie
Grier, Hal Grayson. Anson Weeks, Phil
Harris and Abe Lyman all made Los An-
geles their base.

But a hit record was one that sold 25,000
copies. And they were all recorded on
thick. awkward wax disks which spun at 78
r.p.m. High fidelity was yet to be born.

The truth is, in retrospect. the recording
industry was dying.

Not until 1934, when Jack and Dave
Kapp quit Brunswick and courageously
founded Decca Records. did the industry
rise from its moribund state and slowly, al-
most imperceptibly. begin to show a profit.
The Kapps marketed their shellac singles
by Bing Crosby. Guy Lombardo’s Royal
Canadians. the Mills Brothers. the Boswell
Sisters and other acts made popular by ra-
dio at 35 cents. three records for a dollar.

Almost simuitaneously with Decca’s sav-
ing the disk business. Al Jarvis on Los
Angeles KFWB-AM (there were no
FMs in the 1930s) persuaded
the station’s manager.
Harry Maizlish. 10 give
him airtime and allow him
to spin records and spiel
commercial spots for a down-
town clothier. Jarvis. a Cana-
dian who had worked as a bank
teller. called his daily show “Makc
Believe Ballroom™ and bought his
own records.

Californians liked his show immed:-
ately. They tuned Jarvis in every day.
They bought the $22.50 suits he pitched,

and with those suits they got two pairs of

pants and a vest.

Photo credits: Bowl and Capitol photos. courtesy
Bruce Torrence Historical Collection ¢/o Pacific
Federal Savings, Jarvis and Herman photos, court-

esy Dave Dexter collection; Crosby. Stills & Nash

photo by Henry Diitz: Knack photo by Ann Summa.

Such is radio. By the end of the decade
radio stations in all 48 states had their own
deejays and the cra of big bands had ar-
rived.

x kX

The Palomar Ballroom at Third and Ver-
mont consistently booked the most cele-
brated name bands of the late 1930s. lts two
nightly CBS “wires” beamed what was
probably the finest West Coast music back
to the eastern states. But it ended abruptly
early one morning in 1939 when a mysteni-
ous fire swept the structure. destroying tise
instruments and entire library of Charbe

Barnet’s band. The disaster led to the erec-
tion of the Hollvwood Palladium a couple
miles away.
Designed bv Gordon B. Kaufman. the '
Palladium occupied an entre block on
Sunset Blvd., across the street from Earl

{Continued on puge L.A.-8)

In 1969. Grahar Nash. Stephen Stills and
David Croshy posed at this house in
Hollvwood. When they luter decided o call
the group Croshy, Stills and Nash and went
back 1o re-shoo: in the proper order, the
house had been demolished.

www americanradiohistorvy com

The Knack's Doug Feiger
at Madume Wong's.
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GREAT MUSIC TO THE WORLD
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Carroll's cavernous theatre-restaurant.
Some 5.000 dancers could be accom-
modated in addition to 500 diners, with
parking facilities capable of handling more
than 1.000 cars. It was managed by Mau-
rice M. Cohen for Southern California En-
terprises. Inc., and constructed at a cost of
almost $1 million.

The Palladium opened in the fall of 1940
and in its first year attracted 1,100.000 pa-
trons, all lured by the cream of the nation’s
dance bands. [t did more to establish Los
Angeles as a force in popular music than
any other institution, with as many as a
dozen network broadcasts a week. Sunday
afternoon matinee sessions attracted the
city’s songwriters, bookers, musicians, pub-
lishers, trade paper reporters, personal
managers and press agents.

And because of its appeal, record com-
panies increased their commitments, Decca
in particular accelerating its Los Angeles
recording schedule under the astute aegis
of Joe Perry, who produced hundreds of
sessions in the pre-World War 11 years with
Bing Crosby. Frances Langford, the young
Judy Garland and scores of orchestras.
Major motion picture studios likewise be-
came cognizant of the popularity of pop
music: they all competed feverishly for the
services of Benny Goodman, Jimmy Dor-
sey. Tommy Dorsey, Woody Herman,
Xavier Cugat. Glenn Miller- few of the
topnotch bands were ignored in motion
pictures.

Films had launched the beginning of
high fidelity reproduction of sound carly in
the 1930s, and by the end of that decade the
first cinematic stereo sound had become a
reality thanks to the collaboration of RCA
and Walt Disney Studios. When Disney
premiered “Fantasia™in 1940. it astonished
theatregoers  with its directional sound
emanating from as many as 10 channels. At
its opening, 90 loudspeakers were em-
ployed at the Broadway Theatre in New
York.

Sound would never be the same. But
World War H postponed its every day use—
its public acceptance—for almost another
two decades.

*  x x

Rightacross the street from NBC’s ultra-
modern pea green broadcasting and office
facilities at Sunset and Vine in Hollywood.
a Nebraskan named Glenn Everett Wall-
ichs and his two partners. Hughie Claudin
and Ralph Krause. opened a retail record
store in 1940.

They called it Music City. It quickly be-
came a hangout for the Los Angeles music
community. There were comfortable listen-
ing booths, jammed and overcrowded by
Hollywood High School students every
noon hour and on weekends. There also
was a small recording studio operated by
Claudin. Music City’s success was phe-
nomenal. After a year. it sold more records
than any store west of Chicago's Lyon &
Healy Loop store.

It was here that the concept of self-serv-
ice was inaugurated, and the browser box
system of merchandising records was intro-
duced.

Throughout most of the war, because of
an acute shortage of shellac. production of
records by the major labels was sharply
curtailed. At Music City and at other retail
shops throughout the land, a customer was
asked 1o turn in an old disk for every new
record purchased. Music City had thou-
sands of warped. scratched 78 r.p.m. disks
stacked up in a room awaiting shipment to
pressing plants, and every new record is-
sued was sold the day it was received.

ness end. setting up distribution and over-
seeing production of product. DeSylva was
much 00 busy operating Paramount’s vast
movie schedule to actively participate in
Capitol’s activities, but it was his money
that bankrolled the upstart firm, along with
his encouragement. that got Mercer and
Wallichs off 1o a running start from the
starter’'s gate.

Freddie Slack and Ella Mae Morse’s
“Cow Cow Boogie™ and Mercer's own
“Strip Polka™ on Capitol's first release also
were integral, vital factors in Capitol’s suc-
cess. Later. the company was the first to in-
troduce full four-color arton album covers.

“The Sunser Strip with its gaudy array of billboards extolling new albums resembles not at
all the old Strip with its Ciro’s, Trocadero and Bing Crosby building.” (Gale Rosenberg photo)

In the summer of 1941, at the suburban
Rendezvous Ballroom in Batboa on the
shore of the Pacific, Stanley Newcomb
Kenton played his first engagement after
working for many years as a pianist with
Gus Arnheim, Manny Strand, Vido Musso
and a half-dozen other Los Angeles orches-
tras. Kenton's fledgling aggregation was
comprised exclusively of California musi-
cians. In time, it would become by far the
most renowned of all Los Angeles orches-
tras. a position big Stan would maintain
until his death in August 1979.

And a year later. the spring of 1942,
record retailer Glenn Wallichs of Music
City would sit down in Lucy's Restaurant
on Melrose Ave.. a block from Decca’s
recording studios, and found a new record
company with songwriter-singer Johnny
Mercer and Buddy DeSylva, production
chief of Paramount Pictures.

They called their new company Liberty
until the Liberty Music Shop in New York,
reading of the undertaking in Billboard,
threatened litigation. Liberty operated its
own small label. So Wallichs, Mercer and
DeSylva switched their new company’s
name to Capitol.

Capitol from the start demonstrated a
youthful, to-hell-with-tradition attitude as
Mercer signed artists, supervised recording
sessions at C.P. MacGregor's Studios on
Vermont Ave.. and wrote lyrics which he
sometimes recorded and, more often,
passed on to other singers and orchestras
for plattering. Wallichs tended to the busi-
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It also was the first to “romance™ the bur-
geoning disk jockey field. This reporter.
then a Capitol staffer responsible for pub-
lic relations. advertising, publicity and
writing-editing a music publication called
Capitol News which built up a global cir-
culation of 800.000 before it expired vears
later. personally typed up special labels
and pasted them on new releases for about
30 of the more prominent decjays through-
outthe nation. A special vinylt mix was used
for those pressings. The ploy worked. Capi-
tol hogged the airwaves throughout the
1940s and well into the "50s.
*  x x

Scores of other Los Angeles-based labels
sprang up immediately after the war (sce
separate story) but only Capitol managed
to join the Big Three nationally. By 1945, it
was the Big Four.

The immediate post-war years brought
vet another major advancement in record-
ing technology -tape. As lar back a5 1898.a
Danish physicist. Valdemar Poulsen. had
conceived the feasibility of recording on
wire and later. Fritz Pfleumer. a German.,
obtained a patent involving the coating of
lightweight paper tape with magnetizable.
pulverized iron particles. His tape was
demonstrated at the Berlin Radio Fair in
1934. Throughout the war. the Germans
used recorded tapes extensively.

In the U.S.. a 23-year-old student named
Marvin Camras and a German refugee liv-

{Continued on puge 1.A.-12)
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s singer Johnny Mercer and

record retailer Glenn Wallichs

walked down a Hollywood

street discussing the tdea of

starting a record company, they

probably had little 1dea of what ramifica-

tions that conversation would ultimately

have on their city. With a third partner,

Buddy De Sylva. Capitol Records was

created and Los Angeles was host to 1ts first
major record company.

Since the cstablishment of Capitol in

based record companies like Casablanca.
A&M, RSO and Elektra/Asylum to name a
few have turned the disbelieving faces of
yesteryedr lo look west.

“I came to Los Angeles originally be-
cause 1 felt that the business was going to
be an audio-visual industry evenually.”
notes Neil Bogart. a transplanted New
Yorker who founded Casablanca Records
and FilmWorks in 1974 and now a new en-
tertainment firm. Boardwalk. *1 knew that
the marriage of music to motion pictures

L.A. Record Companies
Tip The East/West Balance

By DAVE FULTON

1942, thousands of novice and veteran mu-
sic people have been attracted to the sun-
shine and enthusiasm of Los Angeles mak-
ing it the entertainment capital of the
world. But it has not been an easy battle
winning over the skeptics.

Joe Smuth, chairman of Elektra/Asylum
Records. recalls: “In 1960 when [ moved
out here, there were labels but the powers
were based in the East. We weren't taken
terribly seriously as a recording center ex-
cept for Capitol and Libertv. And so at the
time. we almost had an unspoken goal to
make this a more important record center.

“We would go back East to try to get the
labels more involved here. And eventually.
as conditions worsened in New York in the
’60s. we proved that we were a very serious
recording center.”

As the business shape ol entertainment
has changed form throughout the recent
decades, so has the record industry. Major
entertainment conglomerates involved in
film and television as well as music now
stretch their international influence from a
Los Angcles-based headquarter. Giants
like MCA. Warner Bros.,

Twenticth Century-Fox in .
conjunction with -
West Coast- oy £

‘p"

and tv would be vital to the future of my
business. And thus far [ have been correct.™

The music-film conncection is most gen-
erally conceded to have begun with Al Jol-
son’s “The lazz Singer™ in 1927 Ironically.
in 1980. we will see a contemporary remake
of that film with Neil Diamond. But. in that
half-century span since the realization of’
the potential clout of the combined forces,
the music industry has developed a unique
personna of 1ts own. Today. the tie 1s both
distinct and colluborative.

In 1945, MGM initiated the film-music
pairing by starting MGM Records. The
company. during the '60s. would become a
major record force under the leadership of
the current California Lt. Governor Mike
Curb, and later swallowed into a merger.

Within 15 years from MGM’s move. the
other major film studios followed suit.

Paramount purchased the es- 0
tablished label. Dot, -
while Warner P
o
) ol
o
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Bros., Columbia Pictures, United Artists
and Fox foresaw the potential of music and
integrated their firms into the business in
one fashion or another.

Warner Bros. Records. which was staried
in 1958, was a losing proposition for same
four years. Today, the company is one of
the leaders in the popular music field, but
still hasn't forgotten its Los Angeles and
film heritage.

“We like to think of ourselves as inter-
national in scope. but the benefit of being
in 1A is that the bulk of the musical activ -
ity is donce here,” says Bob Regehr, vice
president of arust development at Warner
Bros. “Just the name, Warner Bros., cor-
Jjures visions of Cagney and Bogart. I don’t
think that this company could be anywhere
but Los Angeles.”

MCA Records President Bob Siner re-
flects the “new thinking” in entertainment
bv acknowledging the marketing potential
of this sister film and tv companies. “It of-
fers more to our working relationship with
artists in that we are able to offer more ©
them (soundtracks, tv, films). [t shows tot.l
corporate involvement.”

Echoing the same 1980 philosophy, Neil
Portnow. president of 20th Century-Fox
Records. comments, “The most important
thing about the Fox management confer-
ences is that we can cross-pollinate .. . find
those areas where we have mutual inter-

ests.” (Continued on puge L.A.-18)

L.A.-born A&M Records builr on jilm
tradition. using the old Charlie Chaplin
movie lot for its original buildings. und
recently expanding with u distinctly modern
look.

6V
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L.A.-10

A Billboard Spotlight

By JOE SALTZMAN

o0s Angeles is an international mu-
sic city, make no mistake about
that. It may also be the best cnvi-
ronment 1n the world today to
make music.

But if you’re looking for a specific Los
Angeles sound or artists, forget it. Los An-
geles has turned into the world’s greatest
musical synthesizer—a place where musi-
cians from around the world in pop. rock.
jazz and classical music come to perform,
1o compose, to experiment, to record, to
rest, 10 make music.

No matter what the musical category.

Benny Goodman started out in L.A. at the
ageof 16 in 1925 with Ben Polluck’s band.
He was an international star in [0 years. and
here in the "40s, finds time

10 relax.

Nar “King” Cole shown here at
Capirol in 1943 launched his
careerin .4 in 1939,

Photo credits: Goodman
and Cole photos courtesy
Dave  Dexter: Spring-
ticld. Morrson. Browne
photos by Henry Dihz:
Davis  photo by Ann
Summa.

Los Angeles draws from everywhere for its
talent and its music. The people who make
music come from every state in the union,
cevery country in the world. They come to
Los Angeles because the climate is wonder-
ful and the record, motion picture and tele-
vision industries are here. Many make it
their permanent home. They may travel the
world. but Los Angeles is the place they
come back to.

The Los Angeles critics agree.

“Los Angeles is a major musical capital
of the world.” says Robert Hilburn, Los
Angceles Times pop music critic. “People
come here becausc the record companies
are here. Once they come they respond to
the social and physical things around them.
It you want to make records you either go
10 Los Angelesor New York. Los Angelesis
the nicer place to live.”

Lo
v

v .'ga

.;,

“There is an enormous amount of musi-
cal activity here,” says Martin Bernheimer.
Los Angeles Times classical music critic.
“The fact we have enough glamor to attract
a man like Carlo Maria Giulini has to tell
everyone something about Los Angeles’
magnetic force in the classical music
world.”

“There is a broad range of opportunities
available to the average jazzman in South-
ern California.” says Leonard Feather, Los
Angeles Times jazz critic. Besides the work
avatlable in the entertainment industries
here. “during any given week you can go to
Concerts by the Sea, the Lighthouse, the
Parisian Room. Donte’s. the Marina Bistro,
the Jazz Safarn. the Baked Potato. the

A seminal folk / rock band, Buffulo
Springfield. checks out slot cars in Santa
Monica in 1967.

L.A.: The Magnet That Dr
Who Make The Music The

The darker side of L.A. rock: Jim Morrison

with the Doors at the Hollywood Bowlin
1971.
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Sound Room. Pasquale’s and other indoor
and outdoor concert situations. The Play-
boy Jazz Festival is here. The Los Angeles
jazz scene is as heterogenous as anywhere
in the country.”

Los Angeles has always played an im-
portant role in the American music indus-
try, but never larger than it does now.

As far back as 1913, Los Angeles heard
New Orleans Jazz—Dink Johnson and the
Original Creole Band. The band left but
Johnson stayed. Famed pianist Jelly Roll
Morton hit town in 1917 and wrote back
home that he had a well-paying job at
Baron Long’s roadhousg in a “Southern
Los Angeles suburb called Watts™ and told
other jazzmen to come along, the water’s
fine. (He returned many years later, even-
wally dying in Los Angeles County Hospi-
tal in 1941).

Kid Ory’s Sunshine Orchestra came to
Los Angeles in 1918 and when King Oli-
ver's Creole Band arrived in 1921. the mu-
sicians were astounded to find a ready-
made audience. They took Los Angeles by
storm. Kid Ory stayed and history was
made—he and his men cut the first records
any black jazz band ever made. Famed
blues singer Jimmy Rushing made what he
said was his first professional nightclub ap-
pearance in Hollywood in 1923,

The Ben Pollack Band became a main-
stay in the Venice Ballroom in the 1920s. In
August 1925, at 16, a youth named Benny
Goodman joined Pollack’s orchestra. It was
also in Los Angeles that Gooman first

aws The Artists
Norid Listens To

heard Lionel Hampton leading his own or-
chestra at the Paradise Ballroom. Hampton
had migrated to Los Angeles with some
other Chicdgo musicians in 1927,

On August 21, 1935, Benny Goodman’s
Band roared into Los Angeles to the Palo-
mar Ballroom on Vermont and Third and
caused asensation heard around the world.
Big Band Jazz had conquered Los Angeles.

Throughout the 1930s and 1940s. big
jazz names wandered through Hollywood
appearing at clubs, making radio movie
appearances. Fats Waller's last appearance
was in Los Angeles; he died on a train go-
ing back to Kansas City. In 1939, a pianist
named Nat Cole formed a trio and started a
career in Los Angeles that would influence
every jazz planist who ever heard him long
before Nat “King™ Cole would become a
world-famous singer.

As 1940 arrived. Artie Shaw’s “Summit
Ridge Drive™ immortalized a section in the
Hollywood Hills and was being danced to
around the country.

In the 1930s and [940s. Los Angeles was
also home for black rhythm and blues art-
ists who poured in from Texas and the
Southwest and the small segregated labels
who recorded them: Specialty Records had
Little Richard: Imperial had Fats Domino;
RPM had B.B. King and Elmore James;
Modern had Los Angeles soul queen Etta
James, born und raised here. These black
artists were recording many of the songs
whites would copy and turn into best-sell-
ers. Fats Domino and Little Richard finally
broke the racial barriers. but never made
the money thev should have.

By the 1940s. many famous jazz. classical
and popular performers were staying in
Los Angeles. The combination of sunshine,
movies, radio. a booming nightclub busi-

Juckson Browne, 1975, stunds outside the
house his grandfather built in Pasadena.

[ y
i
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ness and a thriving record industry was too
much to resist.

Los Angeles soon became the center for
the nation’s pop vocalist—Bing Croshy,
Frank Sinatra, Dinah Shore, Nat King
Cole, Andy Russell, Frankie Laine, ¥o Staf-
ford. Kay Starr, Buddy Clark. Doris Day,
the Andrews Sisters, Tony Martin and Dick
Haymes.

The 1930s-40s were also incredibly fer-
tile years for classical music. In 1934, com-
poser Arnold Schoenberg came here to live
as did many other members of the “Vienna
community,” including conductor Bruno
Walter. Hundreds of composers and musi-
cians—Igor Stravinsky, Roy Harris, Erich
Wolfgang Korngold—emigrated here. "As
part of Los Angeles’ Bicentennial celebra-
tion.” Ernest Fleischmann, executive direc-
tor of the Los Angeles Philharmonic says,
“We will have a festival of music composed
here before the two most important claswi-
cal musical dates in the city’s historv—1934
when Schoenberg came here and 1971
when Igor Stravinsky died.”

The jazz world also prospered in Los An-
geles. Stan Kenton and Woody Hermun
spent a good deal of time here during the
1940s. In 1944, a UCLA student named
Norman Granz shocked everyone by
recording jazz musicians during concerts;
he went on the create Jazz at the Philhar-
monic and to become one of the world’s
great jazz impresarios.

Harry Edison, Benny Carter, Les Brown,
Harry James, Red Norvo. Kid Osy, Red
Callendar, Mildred Bailey, and Nat Cole
were a few of the jazzmen who Jived here.
Many fine musicians gave up jazz gigs to
work in the professional studio orchestras
in Hollywood.

In the 1950s. the “West Coast Sound™

(Continued on page 1.A.-30)

Martha Davis of the Motels at a Mudame
Wong’s appearance: “L.A. is a state of
mind.”
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200 Years

® Continued from page L.A.-8

ing in Cleveland, Dr. Joseph S. Begun.
were perfecting a tape of their own design
and gaining on the Germans. In 1947, Jack
Mullin demonstrated a German Magneto-
fone recorder which he had acquired while
serving in the U.S. Signal Corps. Bing
Crosby was intrigued by the device and
soon became the first to tape his radio show
every week.

Teaming with the Ampex Corp., a Cali-
fornia firm headed bv Alexander M.
Poniatoff, Crosby’s songs were recorded on
an Ampex model 200. far superior to the
German machine. Eighteen Ampex units
were purchased by ABC Radio for broad-
casts to various time zones.

And once again it was Capitol which be-
came the first record firm 1o recognize the
technological superiority of Ampex. Glenn
Wallichs and his chief” engineer, Warren
Birkenhead, installed two machines at Ra-
dio Recorders Studios for exclusive use of
Capitol artists. John Kraus, John Palladino
and Val Valentine were the first record
compuny engineers to perfect the tape tech-
nique tor records. Kraus and Palladino are
still active at Capitol.

As the 1940s neared an end, CBS per-
fected the long-play record and RCA intro-
duced the “*doughnut holed” 45 rp.m.
single. For a time the record industry suf-
fered. No one was sure which of the two
would win out in the competitive market.
Capitol again displayed leadership by
pressing not only the standard -and an-
cient—=78 r.p.m. shellac but the 334 and 45
disks as well. In time. the 78 would disap-
pear: there would be a demand tor both the
33% long-play and the 45 single alike, a sit-
uation which still exists today.

*  x x

Came 1950, precisely 100 years after Cal-
itornia was admitted to the union as the na-
tion’s 31st state.

Music City reigned as the most success-
tul record retailer on the West Coast, Wall-
ichs® self-service gamble. devised with the
far-sceing aid of Cupitol’s F'red Rice, had
become the model for thousands of other
record shops. Wallichs was so involved
with operating Capitol that he no fonger
operated Music City. A brother, Clyde
Wallichs. took over its management as
former partners Krause and Claudin
turned to other interests.

And the era of the big bands’ domination
of the music world trickled o a halt as sing-
ers in the MOR mold became the heavy
record scellers.

Glenn Wallichs® dream became reality in
1956 when the Capitol Tower opened
about six blocks north of the company’s
original three-room office on Vine St
Voyle Gilmore produced the first recording
session involving Frank Sinatra and Nel-
son Riddle’s orchestra. Sinatra walked into
Studio A, looked carctully at the ultra-
modern, eye-arresting facilities and then
studied the wirginal. beautifully con-
structed oak floor. “Let me be the first o

mess things up.”™ he said to Gilmore. Then
he dropped his lighted cigarette on the
floor, ground it with his shoe and yelled to
Riddle across the room, “Let’s get started.”
No one laughed.

P

The popularity of television in the 1950s
endangered motion pictures, radio and rec-
ords alike as leisure time attractions. Los
Angeles filmmakers looked back at Dis-
ney’s “Fantasia™ and came up with im-
proved directional sound. wide screen pro-
jections and even an ill-tfated three
dimensional viewing effect to lure Ameri-
cans away from their home small screen
sels.

And just as a young new generation be-
gan 1o rally to the thumping. uninhibited
rock’n’roll of Bill Halev’s Comets. Elvis
Presley and a legion of other innovators,
record companies took a leaf from the cin-
ema book and developed stereophonic
sound to its own use. By 1954, Ampex was
marketing a reasonably compict stereo
tape system. RCA Victor marketed a dozen
two-track tape recls. But the significant
breakthrough came four years later when
Westrex pertected a stereo disk cutter. By
1960, every record company was frantically
releasing stereo records.

Los Angeles produced ncither Haley's
Comets nor Presley. but numerous other
boxoffice giants enjoyed their gestation pe-
riod in the City of the Angels.

The Byrds. the Beach Boys. the Mamas
and Papas, the Doors. the Kingston Trio
led a long list of young musicians who were
spawned in L.A. Some survived: most fell
by the wayside.

Capitol’s strength continued even after it
was purchased in 1955 by the British Elec-
trical and Musical Industries (EMD) of
London and Hayes. And before he died in
December 1971 of multiple myceloma,
Glenn Wallichs had achieved yet another
victory, the worldwide distribution of
Capitol with every record issued under the
Capitol dome logo. RCA Victor. Columbia
and Decca product was issued under many
other logos outside the U.S. Only Capitol
was Capitol throughout the world.

The 1960s saw the establishment of
Warner Bros. Records in nearby Burbank
under the guidance of James B. Conkling
and. later, John “Mike” Maitland. It, too,
preserved the, WB logo in ‘every country
throughout the world. Why not? Both
Conkling and Maitland had been Capitol
executives under Wallichs. They learned
well.

*  x X

Los Angeles fared no better than any
other city in attempting to establish quad-
raphonic sound. It will be remembered as a
short-lived novelty, doomed because of the
complex  difficulties and differences in
hardware and software. And now still an-
other new era is imminent—the period of
the videodisk. Again Los Angeles is in the
forefront with its MCA-Philips record and
player unit, already being marketed in a
half-dozen test cities.

Music industry changes over the decades
are obvious in this autumn of 1980. Most
everyone we meet these days has moved
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The Beach Boys lead a long list of voung
musicians who were spawned in L.A.

here from New York in the last 10-15 ycars.
Virtually all our colleagues of 40 years ago
are retired or deccased. The city's radio
decjays all scem to air the same records.
Lavish musicals are only a memory at the
tiim studios.

There are cracks (from carthquakes) in
the 24-year-old Capitol Tower. CBS and
RCA have belatedly beefed up their Los
Angeles operations and Decca, merged
into MCA in the 1960s. stands alongside
A&M, Casablanca and a dozen or more
California-based labels which handily sur-
vived the dog-cat-dog struggle for exist-
ence in the "70s. Independent producers
long ago replaced the many labels™ a&r
men. It's a whole new ball game. with law-
yers and business school majors pitching,
catching and operating the scoreboard.

* x  x

It's the Roxy. the Whisky. the Troubu-
dour, the Hong Kong and Madame Wong’s
that attract the nocturnal crowd. not the
Cocoanut Grove, Biltmore Bowl, the Casa
Manana, the Palomar or the Palladium.
The Sunset Strip with its gaudy array of
billboards extolling new albums resembles
not at all the old Strip with its Ciro’s,
Trocadero and Bing Crosby Building.

Today’s recording industry executives
careen along the streets and freeways se-
cure in a Rolls. a Mercedes or a Porsche
with personalized blue and gold license
plates almost a mandatory acoutrement.
Others depend on limousines. No one in
music ever calls a cab.

* *  x

As Angelenos celebrate 200 years. one
may well ponder the nature of the 1 His-
panic families comprising 44 persons who
walked north through the desert and
founded a tiny pueblo among the hidian
tribes.

What were their goals? And what might
they think if, in 1980, they could look down
from a gliding jet at spacious Los Angeles
County and its 4,000 square miles of coast-
line. palm trees. concrete, grass. flowers,
mountains. desert, telephone lines. swim-
ming pools, smog-making motor vehicles,
dirt and casually dressed millions of per-
sons?

One of those 44 settlers just had to be a
musician.
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CBS Records salutes its western
home, Los Angeles, and expresses
its deepest gratitude to all the artists,
producers, song writers, engineers and
others who've helped make L.A. the music

metropolis of the world.

1980 CBS Inc
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The World’s Here

® Continued from page L.A.-3

in a variety of areas aimed squarely at the
leisure-time dollar. In the dawn of a new
age of entertainment technologies creating
an abundance of new markets, the large
conglomerates have, in most cases. ex-
panded and acquired to prepare for the
new era. This activity has intensified an al-
ready competitive marketplace, creating
circumstances in light of the embryonic
stages of the innovative forms, that some
observers label healthy, others dangerous.

To be sure. the formation of what might
be categorized under the catch-all phrase
of “the home video industry™ has already
begun to alter relationships of power and
wealth that have dominated the entertain-
ment industry for decades.

It has all happened rapidly. possibly too
quickly for some. Just over two years ago,
not one of the major movie studios was in
the cassette or disk business. Today at least
nine are actively involved in such enter-
prises in one form or another, with at least
six having established in-house divisions to
market video entertainment.

There is no doubt that the entertainment
world stands on the brink of a new age.
However, looming along that prosperous
horizon are several key issues which are
central to the future of Los Angeles as the
entertainment mecca.

Among these important questions which
will affect the very nature of the business
are: Will the industry see a greater consoli-
dation of power. with a concomitant
demise of the independent company? Are
the film, tv, and recording industries them-
selves headed toward consolidation into a
single. large industry? Will Los Angeles see
adramatic increase in production tosupply
the new markets? If so. when will it occur?
Will Hollywood as we know it today be
able to handle a significantincrease in pro-
duction?

All of these issues are central not only to
Los Angeles but to the future of the enter-
tainment business. Of course, they are also
questions only time will answer. However.
on this historic occasion of Los Angeles’
200th birthday. Billboard (focusing mainly
in the area of prerecorded software, mean-
ing cassette and disk) interviewed a cross-
section of industry analysts, representatives
of major companies and independents, 1o
elicit some educated speculation on Los
Angeles and the future of entertainment.

The subject of increased centralization
or consolidation of power within the enter-
tainment world in the near future drew a
reaction from Wall Street nearly as clear as
the Los Angeles skyline.

Lee lsgur, an industry analyst with
Paine-Webber. believes that the rich will
get richer. “Definitely. The reason being
that it is becoming more and more a capital
intensive business.” Isgur sees very few in-
dependents in the marketplace in the fu-
ture, with “at least three-fourths, very pos-
sibly 90%™ to be dominated by the major
companies.

Anthony Hotfman of Wall Street’s A.G.

Becker agrees. predicting that the prere-
corded software industry “will be domi-
nated by eight or nine super-majors.” with
the independents distributing through the
majors, paralleling the situation seen in the
recording industry.

A somewhat dissenting viewpoint was
voiced by Merrill Lynch's Harold Vogel.
According 1o Vogel. most of the industry
consolidation has already been completed.

Within the industry. 20th Century-Fox
telecommunications president Steve Rob-
erts sees industry consolidation as a natural
state. Roberts points out that “in all indus-
tries, car manufacturing. dishwashers. it
doesn’t matter. there are only five or six
major companies worldwide. What you
have is hundreds of thousands of smaller
companies feeding them.”

If the case can be made for greater con-
centration of power by the large conglom-
erates in the future, then it is indeed these
smaller independent companies, both in
production and distribution (a majority of

Herb Alpert kisses his lucky star in
Hollywood, which joins those of other
recording, movie and broadcast artists
which the city has immortalized in concrete
and gold. (Bob Waits photo)

which also, naturally. call Los Angeles
home), which should feel the crunch of
greater consolidation within the industry.

Earl Blair of The Nostalgia Merchant, a
leading independent manufacturer/dis-
tributor of prerecorded videocassettes, be-
lieves the key to competing with the larger
companies is specialization. A smaller com-
pany must, says Blair, offer some service
the larger entities don’t, won't, or can't.
“No one can compete with the large com-
panies that have multimillion-dollar fi-
nancing,” adds Blair, whose Nostalgia
Merchant. which specializes in the Golden
Age of Hollywood, the "30s, '40s and 50s,
and which took in some $6 million in gross
carnings last year. “We don’t want to get
into a slugging match with them (the ma-
jors) because we would lose.”

Specialization also seems to be the ad-
vice tor independent producers looking to
square off with Hollywood’s kingpins in
the burgeoning marketplace.

Robert Lombard of Kramer-Rocklen, an
independent production company special-
izing in video music, feels “there will al-
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ways be room for small production com-
panies. depending upon what type of
business they go after.”

Warner Bros. Records’ video department
head Jo Bergman thinks that the independ-
ents and the majors will be able to co-exist,
comparing the situation to custom labels.
“There are certain things that big com-
panies do well. distribution being one of
them. making the material available. But it
seems logical that there are going to be
smaller groupings of people working on
projects that are going to cut across differ-
ent areas. | don’t think the production en-
tity is going to be controlled by the old,
faceless conglomerate because there are too
many talented people who're going to say,
*Hey. I want my own little situation and I'll
work for you on this basis.” ™

A tangential issue to concentration of
power is the notion that this trend toward
diversification of the large conglomerates
carries with it a consolidation of the various
industries involved. Itis conceivable, some
observes argue, that the film, tv. and
recording industries are headed down the
same primrose path, possibly under the
umbrella of home video. uniting into a
single. large. powerful industry. This some-
what radical conjecture. of course. also
would have vast ramifications for the film
and tv production and music capital.

Paine-Webber's Isgur is a leading propo-
nent of this proposition, “It's going to be a
very big. major industry. It's a natural to
do.”

Industry analyst Hoffman sees “a natu-
ral cross-over” between the three busi-
nesses: however, Merrill Lynch's Vogel to-
tally discounts the theory. "Home video is
0o narrow a category to consider rele-
vant.” Film. tv and music are “all going to
be very distincet for the next 10 years,” Vo-
gel predicts. However, he concedes. “the
edges are starting to overlap.”

A representative of the independent pro-
duction community sees the situation dif-
ferently. “The consolidation that you see is
the releasing of soundtracks with feature
films, and | see them working more hand-
in-hand than in the past, but Warners isn’t
going to move their record label over to the
motion picture lot and say it’s all one com-
pany. They're going to keep their separate
identities.” asserts Kramer-Rocklen’s Lom-
bard.

While there may be a lack of clear agree-
ment as to the exact future nature of the in-
dustry, from the standpoints of concentra-
tion of power and consolidation of forms, a
concensus of opinion has been reached that
the new home entertainment forms will
eventually evolve into something more
than a haven for feature films.

Itwould seem logical, most observers be-
lieve, that what are now ancillary, or secon-
dary markets, will soon necessitate a con-
stant supply of original. fresh product.
Obviously, such a dramatic increase in pro-
duction would have a dynamic effecton al-
ready production-rich Los Angeles. Fol-
lowing this line of reasoning, the vital
questions then become: When will this
probable production gold rush occur, and
will Los Angeles be able to handle it?

(Continued on puge L.A.-16)
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*“Like California?”’ She laughed at
the idea that anyone might not like
it. “Why, it's paradise on earth! "

—from Nathanael West's

“The Day Of The Locust”’
ndirectly. it is lines such as the above
which made Los Angeles a mecca for
the radio industry. The city of swaying
Jacarandas and disappearing orange
blossoms has produced some of the
most creative programming in the world

According to the Greater Los Angeles
Visitors and Convention Burcau. a total of
over 12 mitlion tourists came 10 Southern
Californiain 1979 In 80 vears. just over the
average lifetime span. Los Angeles cx-
ploded trom a sleepy, laconic villuge of
50,000 residents (1890) to a bustling urban
center of 2.8 mullion (1970). It has out-
stripped such historical centers as - San
Francisco. Washington D.C.. Philadelphia.
Detroit, Boston. New Orleans and St Louts

Competition And Flux
Ride The Angeleno Airwaves

By CARY DARLING

due to a multitude of stations and a grow-
ing legion of independent producers.

It may be difficult to relate the crazy an-
tics of Frazer Smith, Lohman and Barkley,
Rick Dees or London and Engleman to the
cool heroics of Raymond Chandler’s
slumming warlord Philip Marlowe in
“The Big Sleep.” On the surface, the estab-
lishment of a radio station in the nnddle of
the desert solely for automobile drivers has
nothing to do with the dustbowl caravans
o California pictured in “The Grapes Of
Wrath.”

However. the put-downs and plaudits by
such lummaries as Truman Capote,
Woody Allen. the Eagles, Joan Didion and
the movie and television industries as a
whole have only served to reinforce Los
Angeles in the psvche of people worldwide.
To ndicule, relax or rejoice. creative people
have always been drawn to Los Angeles.
This has only helped radio.

Radio personality. "80s-stvle. Frazer Smith

embarks on early morning “too-hip™ lunacy
on KLOS-FM.

in both population and influence.

Los Angeles is now the second fargest
U.S. radio market. though tn some areas 1t
even outstrips New York. In terms of radio
advertising. Robert M. Light. president of
the Southern Calitornia Broadcasters Assn.
(SCBA) notes. “Los Angeles has passed
New York in total dollar volume.™

Including Ventura. San Bernardino,
Riverside, Orange and San Diego Coun-
tics—all ol which have signals which reach
some or all the homes of the seven million
Los Angeles County residents-there are
nearly 100 stations in the market. Remem-
bering that many Los Angeles outlets reach
throughout Southern California. it is pos-
sible to reach nearly 15 million people if
aired on the right station.

Needless to say, the competition can be
ficrce. “Just the name Los Angeles makes
you more LOIHPLIIII\ ¢.” notes Frank Jolle, a
Los Angeles airwave veteran who now
works in syndication. “When 1 had the
seven to midnight shift at KKDJ-FM (now
KI1IS-FM), I knew there were 3,000 other

seven to midnight air personalities in the
country who wanted my job.”™ Jolle has
worked in a variety of formats from the
progressive rack of Long Beachs KNAC-
FM and Sania Ana’s KYMS-FM to the
more Top 40 oriented KKDJ-FM.

“There’s the lure of Southern Califor-
nia,” adds Ron Harrison, vice president
and general manager of Radio Arts, a syn-
dication firm based in suburban North
Hollywood. ~The record companies and
the movies are here. Where clse would you
want o be?”

The market is in i constant state of flux.
To an cutsider, it retains an air of benign
flexibiluy. 111t is your job on the line, itis
diffieult to retain an air of bemusad detach-
ment, Some recent changes in the market
have been:
® Arbitron’s switch to a 48-week survey
penied therefore putung more pressure on
programmers to come up with innovitive
programming year round.

o KHJ, after months of rumors went coun-
(Continued on puge L.4.-40)

Bing Croshy broadcasts from the NBC
Studios in the [1930s.

The Hollywoodland Communiry Orchesira
| from USC goesoverthe airwaves i 1925 on
KNX. KNX and KFI were the first radio
stations in L.A (This and Crosby phouc
courtesy Bruce Torrence Historice!
Collection ¢/o Pacific Federal Savings)
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The World’s Here

® Continued from page L.A.-14

At this point, there are a number of ma-
jor obstacles standing in the way of the pre-
dicted production influx, including incom-
patibility of players as well as a paradoxical
formula of high hardware and sofiware
prices which have led to a relatively small
player population, which of course helped
to create the high pricing structure in the
first place. (Discussion here, it should be
noted. should be confined to videocassettes
and videotape recorders pending wide-
spread availability of the videodisk and the
videodisk players.) Other hurdles include
labor questions and rights entanglements
(particularly regarding music) as complex
as the Hollywood Freeway at rush hour.

“The big hangup now.” according to
Paine-Webber’s Isgur. is “how are you go-
ing to split the pie? The artists are asking to
get a piece of the pie right now, and if |
were a major I'd be reluctant to give them
any of the pie right now. The problem is,
you don’t even know what your costs are
yet. It's a scary time to be agreeing to be
giving up something that you don’t know
what itis that's going to be comingin in the
first place.”

RCA SelectaVision West Coast pro-
gramming vice president Thomas Kuhn.
whose company is aiming for a diversified
videodisk catalog containing approxi-
mately one-half films and the other titles
coming from a variety of genres. lists the
area of music copyrights as one in which he
has had particular difficulties at this point.
“The problem we have run into,” says
Kuhn. “is basically clearing the music be-
cause publishers have been reluctant to
make deals with us simply because the
didn’t know what kind of deal to make.
They wanted to take a “wait-and-see’ atti-
tude which we have found very distressing
because it has held up the product which
should be geuing out there. There’s no rea-
son to punish an artist or the public by not
allowing their product to get out just be-
cause they're too timid about making a
deal.”
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The double whammy of movies and their
music revolutionized the city of Los
Angeles. Bing Crosby played a key role
in both. ‘

For Time-Life Video, another company
with hopes of a diversified catalog. the
main reason to hold back on production for
cassettes now is mainly because the player
population is too small—there are an esti-
mated 1.5 to 2 million VCRs in this coun-
try—to justify very much original program-
ming at this juncture. “There have to be
other uses for the program in order to go
ahead and produce it right now. I don't
know what the critical number of players is,
but it is many more than are out there
now—millions.” says programming vice
president Rick Schilling. Time-Life is al-
ready studying the marketplace through
the release of a video album by the Kinks, a
videocassette presentation of the group’s
live concert album “One For The Road.”
which was released by Arista.

There may be another reason for the un-
bridled optimism surrounding the future of
home video at these carly stages of devel-
opment. According to MCA Videocassette
president Gene Giaquinto. despite the fact
that the home video industry is “still very
much in its embryonic stage.” Giaquinto
feels that “a lot of people are, I think. er-
roneously hyping this thing right now.” If
this is indeed the case, it wouldn’t be the
first instance of over-hype in Hollywood.

If one were to accept the proposition that
large-scale original programming for
videocassettes and disks is forestalled for
now, it appears that the prerecorded soft-
ware market will remain largely an ancil-
lary market for the time being. The esti-
mates as to when it might become a
primary market for production seem to
range from three to five vears.

“I don’t think we're talking about any-
thing big for another three or four years.”
speculates Merrill Lynch’s Vogel. “There’s
tremendous incompatibility of players and
the consumers aren’t stupid. They're not
going to make big investments of thou-
sands of dollars for something that's going
to be obsolete.”

Warner's Bergman sees a positive light at
the end of this uncertain tunnel. “Maybe
four years away. or something like that,
when we've worked out all the kinks, when
the musicians, film people. and the like
have a sense and its able o be integrated.
then it’s going to be a lot of fun. something
that people will know how to respond to.”

One viewpoint from Wall Street on this
subject is not as rosy. A.G. Becker’s Hoff-
man believes that the prerecorded software
market may never become a primary mar-
ket for production. “The primary markets
as far as being able to afford to produce
directly for that will be pay cable and theat-
rical. and product which is developed for
those two markets will eventually go into
cassette form.”

Another industry analyst, Merrill
Lynch’s Vogel, feels that Hollywood has al-
ready seen its dramatic increase in produc-
tion over the last year in anticipation of the
development of the new markets. “There
was 100 much production too quickly based
on markets that don’t exist yet.” Holly-
wood. according to the analyst, has learned
its lesson from that experience. “They're
pulling back a little and finding that the
market isn't quite as ripe for plucking as it

www americanradiohistorv com

seemed.” Vogel adds. on an optimistic note,
however, that “*Hollywood has an infinite
capacity when business is good. Hollywood
will have no trouble at all increasing pro-
duction.™

Despite the aforementioned short-term
problems, planning has begun in some cor-
ners for original works.

Says RCA’s Kuhn, “We're going o get to
that (original programming). It's a three-
step procedure. The first step is acquiring
existing programming, just for reasons of
speed. Step two is co-financing with outfits
that are already putting money into that
sort of thing. The third and final step is go-
ing 0 be total production of our own.”
Apparently, RCA is not going to be one of
those to sit back and wait for the ship to ar-
rive. “"We're all over town.” says Kuhn.

Time-Life's Schilling also confirmed
that this firm has also begun initiating such
discussions; however. Time-Life’s plans
don’t necessarily concern Los Angeles at
this point. "We have no specific plans for
using Los Angeles.” says the New-York-
based Schilling. “On the other hand. we
have no specific plans for not using Los
Angeles. If Los Angeles is the place to be
for some particular project. that's where
we'll be. There’s no reason not to use L.A..
iU's not a factor. If the talent wants 1o be
taped out there and it seems like the right
venue, then that would happen.”

Discussions have already begun in Los
Angeles on what will happen should a dra-
matic increase in production occur for the
prerecorded software market and what
such activity would mean to the economy
of the city.

Louis S. Steinberg. first vice president of
the Los Angeles Film Development Com-
mittee. a mayoral advisory board com-
prised of some 50 representatives of vir-
tually all aspects of the motion picture
community concerning itself mainly with
location shooting in Los Angeles. estimates
thatsuch shooting for film and tv will be re-
sponsible this year for a dollar impact of
over $1 billion into the community. Stein-
berg calculates that figure by estimating
that each dollar entering the community as
a result of location filming recirculates
about four times. He estimates that location
work in Los Angeles this year will focus on
approximately $400 million—multiplied by
four. thus the $1 billion plus figure.

Applying this kind of monetary informa-
tion, it doesn’t take a degree from the
Wharton School 1o see that any significant
increase in production will also have a dy-
namic effect on the local economy. Not to
minimize the importance of filming in Los
Angeles to the community, Steinberg as-
serts that. “It will be the single largest con-
tributing factor to the economy of Los An-
geles in the years to come.™

With the economic impact on the city
unquestionable. the vital question then be-
comes whether Los Angeles will be able to
handle the production gold rush.

Pat Patton. Los Angeles motion picture
coordinator. who oversees location permits,
says that the amount of location work in
Los Angeles has increased drastically over

(Continued on puge L.A.-44)
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The Nederlander Organization
and The Greek Theatre
are proud to be a part of

Los Angeles’ Bicentennial
Celebration
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And the undisputed place to be located
so one can take full advantage of these joint
ventures is Los Angeles. Says Don Zimmer-
mann, president of Capitol Industries,
North America, “Los Angeles as a base for
recorded music will continue to be greatly
enhanced due to the tv and film industries
located here. Los Angeles is the perfect
place to be.”

The musical attention of the world truly
became focussed on Los Angeles in the
1960s when the Southern California
lifestyle spurred a cultural phenomena.
The success of surfing music and the San
Francisco pop scene lured thousands of as-
piring musical talents to the West Coast.

E/A’s Smith notes, “It was no longer that
sleepy outpost in the West. And as record
companies came to almost grudgingly ac-
cept that, a lot of the companies moved out
here—ABC, MGM, United Artists. Even
the ones that didn’t move here began to
take on a larger presence on the West
Coast, like CBS, Atlantic and RCA.”

In 1957, RCA Records, sensing the grow-
ing importance of Los Angeles. announced
plans to establish a major base of oper-
ations in Hollywood while the CBS Rec-
ords presence continued to expand.

Myron Roth, vice president of business
affairs for CBS. West Coast, reports his
firm’s continuing commitment to the L.A.
operation. “Right now. we probably have
all of the activities of our counterparts on
the East Coast. And it’s a recognition of the
importance of the West Coast, particularly
Los Angeles. So many of our major artists
reside here and with so much recording
done here, it’s been profitable to expand
here.”

Roth adds that one of the significant
roles that CBS is performing on the West
Coast has been in the soundtrack area. For
years. labels simply made licensing deals
on film soundtracks. but supplying artists
and material for these albums have in-
creased the overall involvement of the
record company.

After Capitol proved to be a successful
and significant venture. several other
record companies with L.A. mailing ad-
dresses made their mark on the industry.
Dot Records, Dootone. Specialty. Imperial,
Aladdin and others helped to add credi-
bility to the brewing West Coast scene. Art-
ists like Little Richard, Fats Domino, Pat
Boone, Ricky Nelson as well as several im-
portant jazz names came out of the L.A.-
based label market.

In 1962, Herb Alpert and Jerry Moss
joined forces to create A&M Records. Rid-
ing on the success of Alpert's Tijuana
Brass. the company continued to grow, thus
adding to the Los Angeles music founda-
tion even to today.

When Frank Sinatra’s Reprise Records
was purchased by Warner Bros. in 1963, it
included some of the top recording names
of the time. Dean Martin. Rosemary Cloo-
ney. Sammy Davis Jr., Duke Ellington and

Trini Lopez are just a few that would help
to solidify Warner’s commitment to music.

Motown Records. the musical stalwart of
Detroit. moved its base of operations to
Hollywood in 1972 with the intention of ex-
panding into theatrical production. The re-
sults of those efforts include “Lady Sings
The Blues.” “The Wiz and other success-
ful projects which have more than justified
the transition.

The role of the small, independent label
in L.A. music history is often dwarfed by
the corporate-owned giants, but tradition-
ally they have reflected the local musical
pulse of the city. It is no different today
with a variety of entrepeneurs recording
and promoting numerous artists.

Rhino Records, which started as a pro-
motional effort to advertise its two used-
record stores, has gained a solid group of
devotees for their novelty approach to mu-
sic. Previously successful with kazoo ver-
sions of rock favorites. Rhino reminds an
obsessively-serious music industry that
music should be fun.

Establishing names as alternative means
of exposure for local rock talent, Bomp
Records and Dangerhouse Records have
been healthy influences on the burgeoning
L.A. new wave sound. Artists like Devo,
20720, Iggy Pop and X have been recorded
by these two companies attracting the at-
tention of the larger, more established
firms.

Rollin’ Rock Records captures the rock-
abilly heritage in contemporary terms. The
presence of local rockabilly hero, Ray
Campi on the label has aided in building
an international following, particularly in
Great Britain.

While these efforts showcase the city in
1980, they are extensions of numerous la-
bels in the ’40s and ’50s that specialized in
recording local jazz and r&b talent.

The daring approach of the aforemen-
tioned companies is not so easy for their
massive counterparts who have stock-
holders and earnings statements to justify.
Just where does that leave the future of the
Los Angeles music scene and its respective
record companies?

Boardwalk’s Bogart surmises: “Change
occurs. As a record executive, you don’t
make that change occur. But, how you
manage that change is how you become a
successful executive. The consumer has
that urge to change and what you do is ful-
fill that desire.”

Foreseeing the future with positive feel-
ings, Capitol’s Zimmermann believes that
“the music business is a very important part
of people’s lives. It has tremendous repeat
value that other mediums don’t have and
economically. it is still a fantastic value.”

One company that wants to represent the
future of music in Los Angeles is Solar Rec-
ords. which stands for Sound of Los An-
geles. Surviving as an extension of Soul
Train Records, Solar has been immensely
successful under the guidance of Dick
Griffey in its short two-year run.

Griffey's perception of the L.A. sound,
primarily black in character, is one that has
“evolved” by utilizing the same writers and
musicians on several recordings. He com-
pares his situation to the Detroit Motown

sound of the ’60s which worked from the
base of writers Holland-Dozier-Holland.

Griffey wants to take his contemporary
music into a variety of forms like films. tv
and stage productions. Aware of the neces-
sity to combine business and art. Griffey is
a staunch believer in the creator.

“Financing and distribution are impor-
tant parts of the record business, but the
heart of the industry is in the creative
people. It would be a terrible mistake for
record companies to become administra-
tive and financially-oriented, forgetting
about the creative people. They are the life-
blood of the entertainment industry.”

In the ’80s, Griffey would like to see
black creative talent recognized for its mu-
sical gift to the world.

The first Japanese-funded American
label, Alfa Records, has recently opened
its doors in L.A. under the guidance of vet-
eran record man Bob Fead.

Los Angeles is also the home for the
newly formed Geffen Records of David
Geffen. Geffen. who founded Asylum Rec-
ords in 1970 and left the business tem-
porarily in the late 1970s, is currently
building a staff and signing both new and
established artists. Established. indeed. as
initial signings have included Donna Sum-
mer, John Lennon and Elton John.

Artist development continues to be a key
phrase for the industry as we enter a new
decade. Label chiefs reiterate the impor-
tance of talent acquisition and develop-
ment to sustain growth in the 1980s.

According to Zimmermann, “Our job is
to look at the national and international
scope of the artists that we represent. 1f we
represent that talent properly. not only will
we have a happy artist roster, but we’ll have
asuccessful record company. They go hand
in hand.”

Smith adds, “We have to make more de-
cisions. And because there is not a lot of
venture capital like in the film business., we
have to sign the right talent.”

The continuance of Los Angeles as the
entertainment capital appears to be as-
sured. The music/film/video combination
is on the brink of its forecasted revolution
and Los Angeles. with its strength in these
areas. will most certainly be at the center.

“The climate is conducive to being crea-
tive, and I think that the broad range of en-
vironmental options here is connected to
one’s creativity,” says Portnow of Fox.

MCA’s Siner notes that. “We've broad-
ened our scope in the ways of marketing
and doing records, and that has been very
beneficial. [ see the video revolution build-
ing, but I think we have some basic record
problems to solve before we jump onto the
next one.”

“The public has become more aware of
artists as artists while the industry has be-
come more sophisticated.” points out
Warner’s Regehr. “We have a very diver-
sified population in Los Angeles and the
success of more diversified music is grow-
ing.”

Meanwhile. he adds. “The music busi-
ness keeps changing form—never drastic-
ally—just steadily changing.” Billboard
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ore than 30 vears ago Arnold

Schoenberg suggested that the

best way 1o get people in Los

Angeles to atiend concerts

would be to include bus uckets
with subscriptions. The fact that facilitics
were scattered around the sprawling area
was mainly to blame.

According to a report in the carly sixties.
the mood had c¢hanged somewhat:
“Theatres and concert halls relied upon
support from residents of their own neigh-
borhood and not upon the city as a whole.”

Though only months into the eighties the

swigging booze” (leaving the neighbors out
ol it). What that really hides is that Calitor-
nia/Los Angeles has had to adapt its facil-
1ies for and to the environment. As diverse
as the areas activities may be. so oo are the
concert venues offered to the public. Where
else could be tound three excellent outdoor
concert fucilities (five 1 the two baseball
parks are included). more than 20 good
sized venues for indoor events and three
theme parks offering (as an extra attraction
for free) top name entertainment on a regu-
lar basis? Not one of Los Angeles county’s

(Continued on page L.A.-20)

Star-Studded Stages
Light Up The Night

By MIKE REYNOLDS

cvidence would appear to be pointing to an

amalgam of certain aspects of both carlier
opimions. The fact that facilities are “scat-

tered around the sprawling arca™ not
only garners support from local
inhabitants but draws on
those from outlying
arcas up to 100 miles
away. Both aspects of the
area’s community. there-
fore. are ably scrved--gas
and the cconomy notwith-
standing.

Los Angeles may not have the
best public transportation svstem
in America but it certamly does not
merit the less than decent remarks
often heaped upon it Each and every
venue can be reached by public trans-
portation and. more importantly. so can
home after the event. Freeways also atford
speedy and ampic connection between
residence and venue. If nothing else. Los
Angeles. on paper. looks a likely prospect
for a successful concertindustry. as today’s
actions and success (or lack orityare always
born out of the lessons of yesterday. As Los
Angeles celebrates its Bicentennmial it's
worth taking a look back and at the present
in trying to establish a pattern for the fu-
re.

(A thought in passing. if a concert were
held in every major venue in the arca on
the same night. more than 500.000 people
would pay over $6 million tor the privilege.
It doesn’t happen. obviously. That would
be slightly chaotic and highlv impossible
but 1t gives the reader an idea ol just how
big the business potential is in the arca.)

Cahtornia and Los Angeles in particular
has taken massive strides i advancing the
musical boundaries. More often than not it
is & Los Angeles 1dea or development that
advances the state of the particular art.
Some of thosc developments have had as
much to do with the environment as with
anything else. The climate in Southern Cal-
ifornia is unlike any other and has given
risc to popular myths that “Cahtornians do
nothing but indulge in surf. sex. song and

61V

Music ouraoers under dalmy California
skies: The Hollywood Bowl in [926.
directhy: below. wirh the original shell { Bruce
Torrence Historical Collection c/o Pacific
Federal Savings) and the Universal
Amphitheaire. soon to become indoors.
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7.225.068 residents and millions of annual
visitors are ever far from at least one con-
cert venue.

Of the more general forms of musical en-
tertainment, Los Angeles is indeed rich in
its offerings. Classical music is well repre-
sented by its orchestras and the venues
which they call home. The Hollywood
Bowl (summer home ot the L.A, Philhar-
monic) is actually the only concert site in
Hollywood and nestles in an area where
once roamed wildcats. covotes and even
(imported) lions. The 59 acre Bowl site was
part of a 160 acre parcel of land originally
purchased for $200 (or $1.25 an acre).

The Bowl was a result of the dream of a
wealthy Philadelphia woman married do a
wealthy businessman. Mrs. Wetherhill Ste-
venson wanted a home for the seven arts
and by 1919 she not only saw the dream
materialize but a first vear operating profit
of $5.000. a truly incredible feat for the
time.

The Bowl has a history of recordings dat-
ing back to 1929 and it is probably this. as
much as anything clse. that has done so
much in promoting the venue. Everyone
knows that a reference to “The Bowl”
means music and not 24 lanes (though sev-
eral strikes have been registered there dur-
ing its history). The shape of the stage awn-
ing has registered with evervone and is the
readily identifiable symbol. The Bowl de-
rives its name, however from the seating
arena in front of the stage.

As eminent a list of performers that have
graced its stage. The Bowl's architecture
has also received "high priests.” one being
none other than Frank Llovd Wright (pre
Simon & Garfunkely. His futuristic
triangle cum art deco design” for the Bowl.
circa 1927, was one of four stage shells. in-
cluding the current one. It was hardly sur-
prising. upon reflection. that Wright's con-
struction did not last. His materials
consisted of the wood and clapboard which
had once graced the silver screen as part of
the sets in the Douglas Fairbanks movie
“Robin Hood.™

If the Hollywood Bowl can claim world
fame. so too can another open air venue in
Los Angeles. the Greek Theatre. Neil Dia-
mond may have done a lot of good for him-
self by “Live At The Greek™ but he didn't
do a bad job for the Greek cither. Set in
beautiful parkland. this theatre like the
3.000 acres in which it sits, was endowed to
the city by a Welshman. Griffith J. Griftith.
who had made a fortune for himself'in gold
mining speculation during the last quarter
of the 1800s. He actually purchased 4,000
acres known as Los Feliz Rancho in 1882,
In 1896 he gifted the city council with three
quarters of it as a, “debt of duty to the com-
munity in which [ have prospered.”

Upon his death it was discovered that he
had willed a trust fund of $1 million not
only for the construction of an observatory
but a Greek Theatre “in the classical tradi-
tion.” Ten years later the cornerstone was

laid and on Sept. 25, 1930 the Greek
Theatre was officially dedicated.

Owned by the City. the Grecek is leased
out currently to the Nederlander family.
owners and operators of 25 theatres across

the country. Having taken a “test™ lease of

two years in 1976 and successtully fulfilling
requirements, they signed a full 10 year
lease in 1978. In cach succeeding year since
1976 the number of attractions playing the
theatre has increased. Back then only 19
acts puton 78 performances. while the cur-
rent season boasts 43 artists for a total 103
performances.

Unlike many other facilities. the Greek
does not employ a permanent sound sys-
tem—at least in the accepted sense. Man-
ager Bob McTyre explains. "The electron-
ics industry is changing so much these days
and sound systems are continually being
updated and upgraded that by the time a
system has been ordered and installed. itis
out of date. We rent ours and have it up-
graded each vear.

“There have been problems with local
residents but now we have reached a mu-
tual agreement and arrangement and
things look to be working out fine.”

He adds the comment in reference to the
noise problem that normally accompanies
outdoor facilities, a problem that has cost
the third Los Angeles open air facility that
very status. The Universal Amphitheatre,
on the MCA Universal lot. has continually
(according to certain residents) caused
problems during its summer season con-
certs. However right or wrong those indi-
viduals may be. they have forced Universal
to roof over the Amphitheatre.

Perhaps another of the more original
modes of concert venue is more predomi-
nant in the L.A. area than anywhere clse in
the country (even the world). Southern
California is home for three fine theme
parks, of which the most famous is un-
doubtedly Disneyland. Knott’s Berry Farm
and Six Flags Magic Mountain not only
have growing reputations but continuing
growth plans.

All parks provide entertainment for each
member of the family for a “one price cov-
ers everything” admission. This permits ac-
cess to the park and its various delights. In
addition to the various attractions these
parks provide varying styles of continuous
musical events during the day. within ei-
ther their theatres or appropriate outdoor
sites. Come evening and those venues be-
come stages for top name entertainment.
Spyro Gyra, Vikki Carr, Tom Jones, Pure
Prairie League, The Oak Ridge Boys, Jose
Feticiano. Larry Gatlin and Rupert
Holmes are just some of the performers
who have appeared at one or more of the
parks in recent months.

Each park has been innovative and
imaginative with its sclection and in some
instances has furthered a particular style of
music in the area probably more than any
form of media coverage ever has. Knott’s
has had a penchant for country music. ac-
centuating its themed park further. It has
stood by country music from day one of op-
eration and has done as much for the popu-
larity of it as radio or clubs in the area.

The closest park to Los Angeles is Six
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The Greek Theatre in spacious Griffith Park
in 1933, when the Observatory (upper right)
was under construction. (Photo courtesy
Bruce Torrence Historical Collection c/o
Pucific Federal Savings)

Flags Magic Mountain, recently acquired
by the Six Flags company in June of 1979
but first opened in 1971. They pioneered
‘Broadway’ style shows and have addition-
ally kept up with changing styles and musi-
cal tastes. Having transformed their ball-
room into the “Cloud 9 Disco™ a few years
back thev recently found that the young-
sters were getting so fed up with it (the mu-
sic) that. by popular demand. it was re-
turned to its former state and intent. Now
the young join the not so young in enjoying
and participating in dancing to the big
bands. For those into new wave music,
Magic Mountain offers a series of such
shows each Saturday.

Over in Orange County. Disneyland has
always been a steadfast proponent of big
bands and the list of those who have played
the park reads like a who's who. The men-
tion of Sarah Vaughan. Count Basie. Duke
Ellington. Les Brown, Woody Herman and
Tex Benchke should suffice. The range of
other artists stretches from Elvin Bishop
through Tavares and on to Olivia Newton-
John.

With around 18 million people passing
through the gates each year. these parks are
a valid serious contender in the “"musical
venue stakes.” To a large extent that is
against a lot of industry contempt, aptly
summed up by Six Flags’ Cella Morey,
“Some (artists and managers) seem to think
that playing the parks is something of a
come down. but our facilities are better
controlled than the majority. if not all. of
concert venues and conditions are better.
As fur as the artists fee goes. we have to pay
the same as anyone else would. We cer-

{Continued on page L.A.-22)
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Star Stages

® Continued from page L.A.-20

tainly don’t get them for less.” There is talk
in certain quarters that some parks have to
pay more, but no one would outwardly
confirm or deny it.

So much for the great outdoors. The
great Southern Californian indoors pro-
vides high standard facilities also, with
venues as far away as the recently revital-
ized Long Beach Convention Center Arena
and Santa Monica Civic or Anaheim Con-
vention Center. All have been the scene of
big name entertainment. not only this year
butin the past. The Long Beach Arena has
been a predominantly rock venue and its
10.000 seating capacity and general techni-
cal facilities lend themselves well to the
mood.

Closer 1o central Los Angeles. the Shrine
has been in existence for 54 years. Now rec-
ognized more for its contribution to mod-
ern music as the scene of the annual
Grammy Awards, it is undergoing a total
overhaul costing $2 million plus and
should be back on the circuit as a regular
facility before long. In the meantime it
houses the more serious forms of music and
numerous exhibitions and banquets. One
thing that will remain unchanged is the
stage claimed to be the biggest in America.
It can be utilized for any purpose, and in
fact the stage has been a recording studio
on many occassions, one of the more recent

being for sessions during the cutting of

Frank Sinatra’s “Trilogy™ album.

Another facility experiencing change is
the Hollywood Palladium. It also has been
devoid of pop/rock music of late. The past
was somewhat different. Its prestigious
opening night, October 31. 1940. featured
the band of Tommy Dorsey with singers
Connie Haines. The Pied Pipers and a
voung Frank Sinatra. who didn’t even con-
stitute marquee billing. Since then the
range of talent has covered Arthur Fiedler/
The Boston Pops. the Rolling Stones, Rod
Stewart, Led Zeppelin, Lawrence Welk, the
Who and Alice Cooper. Up until the fifties
the Palladium echoed to the sound of the
big bands and that meant BIG business—
Benny Goodman. Woody Herman and
Glenn Miller included.

During the latter part of 1979. Mont-
gomery Ward Properties Corp. and Income
Properties of lllinois. Inc. took over the
reins with former L.A. policcman turned
colorful private detective, Fred Otash ap-
pointed executive vice president and man-
aging director. The new team pledged a
complete and thorough overhaul of the
Palladium. The change not only includes
updating and upgrading virtually every-
thing inside the building but calls for the
additional construction of other buildings.

From the opening moment, in 1967 ( Dec.
30). Jack Kent Cooke’s fulfilled drecam was
known as the Fabulous Forum. For the
majority of its life since then ithas lived up
to its name. Of the nearly 30 million people
passing through its turnstiles. most have
been patrons of sport, but increasingly over
the last few years the percentage of those

attending concerts has grown and grown.
The first musical event, in 1960, featured
Duke Ellington and Tony Bennett, but
more recently the performers have been
slightly heavier (the Who, McCartney and
Wings. Led Zeppelin).

In 1979, Jack Kent Cooke dispensed
with his dream by selling the facility along
with its resident sports teams. o Jerry
Buss. Though only one year into its second
life. the Forum has undergone notable
changes. The manner and approach of the
staff is somewhat lighter. but nonetheless
extremely efficient, contrasting strongly
with the more military feeling exuding from
within of former times.

Somewhat restricted by home games
on the basketball and ice hockey calendar.
the Forum is nonetheless a highly active
music facility. Most of the premier names
in today's music have plaved the Forum,
which like manyv L.A. arca facilities, is highly
adaptable. The arena can be styled for
concerts in the round as well as the more
usual format and even that can be split
down into varying numerical configura-
tions.

Wafted by cooling sea breezes. Santa
Monica not only acts as a home away from
home for many Britons, but houses the
3.000 seat Civic auditorium, a facility which
seems to well reflect its location. Behind
the scenes attitudes don’t seem as frantic
as elsewhere. The ease with which the
facility fulfills its day to day obligations
belies the expertise behind it.

Director Gary Ferguson has been at the
Civic almost all of its life. first becoming
involved in 1964 when the facility was
but six vears old. Owned by the City of
Santa Monica, the Civic opened June 15,
1958. and probably more than any other
facility in the area has regularly and con-
tinually provided varying degrees and
tastes of entertainment for consumption.
Whereas the earlier audiences came from
with the community, today’s hardly ever
do.

The 15 year period to 1973 saw regular
annual seasons by the L A. Philharmonic
and during a frantic period in Feb. of 1971,
the venerable orchestra was sandwiched
between Steve Miller one night and the

Bee Gees the following. If that wasnt
enough. the Beach Boys were next in line.

Ballet and countrv music have also had
good outings at the Civic, and more re-
cently, so has new wave.

The Coliseum Commission oversees the
running of two facilitics. one. obviously,
the Coliseum and the other, the Sports
Arena. An interesting note is that the Com-
mission is made up of representatives from
the state, city and county. three from each
making nine in all. In each instance there
are alternates (should someone be ill). The
alternate for the state. appointed by Gover-
nor Jerry Brown, is none other than Neil
Bogart late of Casablanca. now to be found
at Boardwalk.

Opened in 1959 (July 4). the Sports
Arena cost $7.8 million and serves as a
good counterpart to the Coliseum. Though
suffering from the aftermath of the Watts
riots in 1965 and the effects. generally felt
by other venues of Police Chief Ed Davies’
restrictions upon pop music events (he was
totally against them). the Arena has per-
severed and in the past two vears has sur-
ged upward in the amount of music busi-
ness it is doing. “We are back full lt.”
claims Glenn Mon, publicity director. “We
played seven nights of Pink Floyd recently.
the only other place to do that was Nassau
Coliseum. Our Who concerts, originally
scheduled for three nights, drew so much
mail order requests for tickets that we im-
mediately sold out, added two more and
sold out, hired the Forum for two more
nights that were sold out and still sent back
3.000 letters unopened. The Coliseum was
the recent site for Southern California’s
only outdoor festival this year with head-
liners Cheap Trick and Journey.”

Monn attributes the rebirth, outside the
change in police attitude. to the manage-
ment restructuring some years back.
“Crime in the area also lost us a lot of busi-
ness, but thanks to the open mindedness
and persistency of certain individuals
about four years ago, we got going again.
We negotiated with the Police Department.
now under Chiet Darrell Gates. and as-
sured them that the problems of the past
would not be repeated. In 1979 we proved

(Continued on page L.A.-44

Joni Mitchell performs at the 1979 Plavboy Jazz Festival at the Hollvwood Bowl. (Henry

Diltz photo)
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JBL 4313 Studio Monitor.
It flattens the competition.

Introducing the 4313.

Flat frequency response. It
means accuracy. Naturalness.
Reality.

JBL gives it to you without the
bigger box that you'd expect
along with it, since the 4313 only
measures about 23" x 14" x10"!

This new, compact professional
monitor produces deep, distor-
tion-free bass. And does it with a
newly developed 10" driver. Its
massive magnet structure and
voice coil are equivalent to most

12" or 15" speakers. Yet it deliv-

ers heavy-duty power handling

and a smoother transition to the

midrange than most larger-cone
speakers.

The 4313's edge-wound voice
coil midrange accurately re-
produces strong, natural vocals
and powerful transients.

Up top, a dome radiator provides
high acoustic output with ex-
treme clarity and wide disper-
sion. Alarge 1" voice coil gives

it the ruggedness needed in

UBL First with the pros.

Cherokee Studios, Hollywood. Californa

professional use.

Working together, these preci-
sion matched speakers offar
superb stereo imaging, powerful
sound levels and wide dynamic
range.

Audition the 4313 soon.

We think you'll agree that its
combination of flat response,
power and moderate size
flattens the competition.

Available in Canada through Gould
Marketing. Montréal. Québec
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A Guide to Local Industry Organizations
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THE ACADEMY OF COUNTRY MUSIC

The Academy of Country Music was
formed in L.A. in 1964 with the aim of pro-
moting country music and finding new tal-
ent. The membership is comprised of art-
ists, club owners, composers. publishers,
promoters, disk jockeys, musicians. radio
station and record company personnel and
other allied fields pertaining to the country
music industry. It became an international
organization in 1969. and in 1970. the first
televised awards show by the Academy was
launched.

According to academy executive director
Frank Boyd. the Academy also holds quar-
terly showcases in the Los Angeles arca. in-
cluding recent events at the Palomino Club
and Magic Mountain. It also offers a
monthly publication. special projects such
as golf tournaments and a Country Music
Caravan which includes 24 artists.

AMERICAN FEDERATION OF
MUSICIANS (LOCAL 47)

According to union president Max Her-
man, there are over 100 people on the L.A.
staff, serving over 16.000 L.A. members.
The Los Angeles chapter is No. | in the
country in terms of dollars carned, al-
though the N.Y. chapter has more mem-
bers, at approximately 20.000.

The AFM negotiates all local contracts,
including those with the Philharmonic,
Greek, Pantages. circuses and ice shows, as
well as television. film and recordings.
Other duties include record keeping and
billing for residuals. advising and coun-
seling musicians. plus keeping in touch by
visiting local night clubs and sessions.

Herman. who has been an officer at Lo-
cal 47 for 24 years, comments: “Our newest

project is negotiating for production of

video cassettes and disks. We want to make
sure our members get their fair share.
“Our rapport with the community at
large has always been a warm one. We
presently have Latin, black. jazz. chamber
music. and community symphony com-
mittees that make recommendations con-
cerning projects in their communities.
“Our membership policy says just be a
musician and we'll welcome vou.™

COMPOSERS AND LYRICYSTS
GUILD OF AMERICA INC.

The Composers and Lyricists Guild is a
craftunion of motion picture and television
composers and lyricists. David Raskin was
the first president of the organization and
Elmer Bernstein is the current president. Its
aim is to provide better working conditions
for composers and lyricists.

THE NATIONAL ACADEMY OF
RECORDING ARTS AND SCIENCES
(NARAS)

NARAS is probubly best known for the
annual Grammy Awards telecast. which
now reaches millions of viewers through-
out the world via satellite. and showcases
the annually chosen best of™" recordings
and artists in a variety of categories. The or-
ganization does a lot more, however. Ac-
cording to exceutive director Christine Far-
non, “All the chapters (there are seven) are
doing a marvelous job for the record indus-
try outside of our Grammy Awards. We
hold membership mectings, showcases,
concerts, panel discussions. publish news-
letters and administer Hall of Fame
Awards. Our newest venture is a cultural
exhibit with the International Communi-

The NARAS Grammy
Awards aren’t all glamour.

industry people and
difficult categorization

process for the 79
awards.

At this work session record

NARAS staff tackle the

cation Agency called ‘America Now." It’s a
22-minute tape of the Grammy show
shown in a beautiful pavilion designed by
Buckminster Fuller.” Participating in vari-
ous educational ventures, NARAS also
awards several annual scholarships.

The Los Angeles headquarters employs
six full time statfers for the national chap-
ter business as well as two for the Los An-
geles chapter.

The recording academy began in early
1957 when the Hollywood Beautification
Committec was looking for new ways to
add glamour to the community. and asked
representatives of the arts to suggest per-
formers whose names they felt should be
inscribed in the form of stars in the side-
walk. The record people involved decided
o set a criterion of how many units had
been sold by an arust. and out of that meet-
ing decided to explore ways to reward artis-
tic achievement in the recording field.

Aiming to gain increased respect for the
industry. the organization was launched,
with Nat King Cole opening the first ses-
sion. From that initial session. attended by
50. the L A. Chapter alone now boasts over
1.800 voting members and over 300 associ-
ate members. Only active members can
vote on the Grammys. and they must meet
minimum eligibility requirements by par-
ticipation in singles and/or albums that
have been commercially released.

ORGANIZATION OF CREATIVE
MUSIC PUBLISHERS

The Organization of Creative Music
Publishers was formed by music publishers
who believed their responsibilities should
notonly include collection and administra-
tion of copyrights. but also exploitation of
songs, record promotion, music in print.
coordinating international releases and
tutelage in the professions of authoring,
composing and publishing.

Billv Meshel of Arista Music acts as
steering committee head. He comments.
“Our organization hopes to encourage cx-
ploitation for writers” music. More exploi-
tation means more income. We're real mu-
sic publishers. we take the resource and put
it to work.”

Meshel explains the current membership
as 12 major publishers and 55 writer-mem-
bers who are non-voting associates. They
plan songwriting workshops which attack
important craft problems. The first work-
shop offered by the group was titled "How
To Create A Song™ and was conducted by
Leon Ware. Peter McCann and Allee
Willis. The second was hosted by Denny
Diante and dealt with “The Demo—What
The Producer Looks For.”

THE PERFORMING ARTS DIVISION
OF LOS ANGELES

The Performing Arts Division (formerly

The Bureau of Music) provides the citizens

of Los Angeles with a wide variety of musi-

(Continued on page L.A.-34)
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onny Osmond joins Chuck
Berry onstage for an impromptu

Jam.
A man. at least 50 years old.
danees and shakes his head to
the music. This isn’t some big band juze but
the Buzzsaw new wave pop of Great Build-

ngs.

A crowd of several thousand cheers yells
and claps wildly at the ¢nd of the musi-

Oct. 11-12 that there is some sense of a
community heartbeat amid the land of
endless freeways. It has been conserva-
tively estimated that between 500,000 and
750.000 people attended the two day “nine
block™ party.

Street Scene iy ethnic foods. displavs of
arts and crafts. performing troupes but
mostly it's music. “We wanted a broad
range of music.” says Steve Gold. head of

Street Scene:
A Bicentennial Block Party
Brings L.A. Together

cians’ set. The fact the musicians happened
1o be the Los Angeles Philharmonic doesn’t
phase the crowd at all,

These incongruitics were all part of Los
Angeles’ third annual Street Scene festival.
Snide New Yorkers and blusters Chica-
goans may look down their noses at Los
Angcles but the Big Orange on the Pacific
proved over the Street Scene weekend of

Below. Far Out partners Steve Gold and
Jerry Goldsiein receive u citarion from
Mayor Bradley for coordinating the music
for Street Scene. From left ure Mayor
Bradley. Gold. Goldsiein aund Sylviu
Cunliffe. Street Scene chairworman. (Lester
Cohen phoro)

Far Out Productions and coordinator with
partner Jerry Goldstein of the contemporary
music at Street Scene, "We wanted to rep-
resent the ethnie diversity of LAY

Over 60 musical acts performed on 15
stages. Stvles ranged from jazz 1o tlamenco
to classical to new wave. “Last vear. on Sat-
urday night, we had a pure new wave show
that attracted 10.000 people.” continues

Gold. "Acts like Tower Of Power and War
drew 75.000 so we knew this year we had 1
have a broad range and mix it up.”

New wave was still represented this year
as with the Kingbees, Sumner, Great
Buildings and the Bus Boys but so were the
Osmond Family. Robert John. Kalapana,
Flora Purim and Airto. Donald Byrd. K-
zumi Watanabe. Mara Muldaur. War
Blood. Sweat & Tears and the Justa Al-
mario Quintet.

KLAC-AM. a country outlet here, spon-
sored such acts as Cliffie Stone, Jimmy Soy-
der. Smokey Rogers and Eddie Dean

ASCAP had an entire stage devoted (o
such traditional pop writers as Sammy
Fain. Larry Weiss, Saummy Cahn, Arthur
Hamilton, George Dunning. Ray Evans
and Jay Livingston.

While Los Angeles won't officially be
200 years old until September 1981, this
Street Scene was considered a bicentiennial
aftair. “We're celebrating the bicentennial
and the tact that Los Angeles is the enter-
tainment capital of the world.” states Gold.

One problem Gold had in getting acts
and patrons is the locale of Street Scene
downtown Los Angeles. As in riny urban

(Continued on page 1.A.-30)

Below. War performs for an enth siastic
crowd estimated at 125,000 on the closing
night of the festival.

Berry and Donny Osmond team up for a
delighted Street Scene audience,

Right. strange keyboard-fellows: Chuck ' 
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o0s Angeles is a very important cen-

ter for the Latin music industry.

The city has evolved into an inter-

national Spanish music business

capital and its history started some

20 years ago when the first Latin firm. Mu-

sart, opened its first warehouse and branch
in Los Angeles in 1960.

“The business at that time was limited,”

interest was in developing the Latin music
business to the maximum and to expand so
new businesses would open in Los Angeles.

Right now the growth of the Latin record
companies is 100 times that of 10 years ago,
accounting for over 20 different firms that
are settled in Los Angeles and representing
many different labels from all over the
Spanish world.

firm is Pickwick. Knowing the importance
of the Spanish market. it opened up a
Latin department some years ago to supply
Latin music to a chain of major stores like
Sears. Woolworth. Montgomery Wards
and Zodys. as well as independent stores.

Agustin Gurza, in charge of the Latin
American department. feels that the princi-
pal problem of working the Latin product

A Proud Spanish Heritage Spawns
Latin Music Center

By EUNICE VALLE

remembers Valentin Velazco, general man-
ager of Musart & Peerless. “There were no
distributors, and just a few American com-
panies were in charge of Latin music, like
Bertha Solorio who was in charge of the
Latin Department for RCA Records.”

The first record stores that sold Latin
products were Schireson Brothers, Ameri-
can Music and Joseph Sachs Records, all of
them in downtown l.os Angeles.

The first Latin distributor in 1964 was
Jose Garcia Sr.. who started with the firm
G & G Records Distributing. The custom-
ers began calling the store “musica Latina,”
becausc of its specialization on that type of
music, so later on they decided to call the
store Musica Latina.

According to Jose Garcia Sr., his major

The first Latin distributor in Los Angeles.
Musica Latina on Pico Boulevard. Piciured
below in 1964 are owner/founder Jose
Gurcic Sr. and Jose Garcia Jr.

Musica Latina started as a rackjobber in
1965 and right now has 637 racks all over
Los Angcles. Fresno and Phoenix.

Other rackjobbers of importance are
Discos Azteca. Amex and Edna. Discos Az-
teca has over 200 racks and covers from
Bakersfield to Washington and Oregon. It
has been in the industry for six years and
according to owners Arturo and Jose Luis
Sanchez. "The business is good in regard
to sales but low on profit because of the in-
flation. Even though record manufucturing
isgrowing, we have to recognize that we are
in an election vear and the economical situ-
ation is critical. . .. Nowadays to buv rec-
ords is a luxury.”

The impact of Latin music in Los An-
geles has broadenced horizons for the dis-
tributors that directly give services and sup-
ply music to all the stores.

One important North
American

wwWw americanradiohistorv com
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with an American firm is not just business
strategy but a social, cultural and psycho-
logical problem. “Sometimes not even the
best sales figures can make the North
American accept Latin product com-
pletely, because to completely accept Latin
music means to them to accept the Latino,
and we all know how difficult that is in this
country.”

Other distributors, or one-stop stores of

importance in the city are Guiro Records,
Musica Latina, Baly Records, Susy Rec-
ords, City One-Stop, Melo Records. Cali-
fornia Music and Amigo Records.

Guiro Records started in 1970 and sell
directly to stores all over the state with its
major concentration in downtown Los An-
geles and sells products directly to many
different establishments.

Jorge Borrego, owner and president of

Guiro Records, is one of the leading dis-
tributors in Los Angeles, whose wholesale
figure in 1979 amounted to $1.8 million.
Borrego feels that: “The business during
the last two or three vears has decreased

Jose-Jose, one of Mexico's great balludeers
uccepts the 1976 “El Disco de Oro” award in
Los Angeles.

30% due to the fact that right now there are
three times as many record manufacturers
as distributors and some companies are try-
ing to implant the same system Mexico uses
of selling directly to the stores. This tactic
damages not only the industry as a whole
but also the client.

“Another error that the companies are
making is the continuing high price of the
product. They pretend to copy the Ameri-
can market. but forget that there is a great
difference. The Latin person that buys rec-
ords does not have the same salary as the
North American person. If the rise in
record prices continues, the Mexican buyer
is not going to be able to buy more mer-
chandise and [ will have to limit my pur-
chases and inventory.”

With over 20 Latin {irms in [.os Angeles
alone, representing tinancially and admin-
istratively the best Latin American lines
and also creating productions of their own
which with increasing acceptance are being
funneled back into Latin America, one can
definitely say that the Latin market has
changed in size and character.

There is also a constant flow and ex-
change of product, and while some com-
panies distribute some materials under li-
cense. they can easily represent other firms.
For example Caytronics distributes under
license RCA product and also represents
Ariola from Spain and Melody from Mex-
1€0.

Within the younger record lines in the
market there are O.B. Productions, Arriba
Records. Mar International, Luna Records
and Olympico Records. Even though the
latter has only been in existence for three

=

www americanradiohistorv com

years. the director, Javier Ambrig, has 20
years of experience in music. Olympizo
Records can be considered as good as any
major label because of its efforis to main-
tain and excel in the technique and quality
of the industry. This is why the firm dces
not have too many artisis in its catalog.
The few listed have originality and com-
mercial demand, an example of which is
Los Sagitarios from Zacatecas. Gne of the
things that differentiates this company from
others is that it strives (o mainiain its art-
ists working in different events.

The changes in Latin music are also
measured in musical taste and acceptance.
Los Angeles has become an autkentic Latin
mehing pot. The public is oper to music
from Mexico, Brazil, Argentina, Vene-
zuela, Spain and all over the Spanish-
speaking world. But no one denies that the
Mexican artists hold the prominent posi-
tions, while the rorantic balladesrs backed
with Mexican mariachies have been the
record-selling rage in Los Angcles. Never-
theless artists such as Roberto Carlos, Julio
Iglesias, Nelson Ned or Camilo Sesto have
become popular despite a musical style that
is totally unrelated to the Mexican tolkloric
strain of music.

The popularity of small groups playing
the electric guitars and singing love ballads
is great and groups like Los Freddys, Los
Bondadosos or Los Yonics are sold in every
record store in Los Angeles. A s0. groups
with tke special ranchero-style :uch as Los
Felinos or Los Portros are ver/ popular as
well as the chicano-style groups like Los

(Continued on puaze L.A.-30)

Salvaaor performs during a recer.: free
concert at Belvedere Park in Eas Los
Arngeics for an estimated 14.00C pans.
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Street Scene
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centers, “downtown” has become an area
that many L.A. residents seldom visit. So,
his plan was to have a variety of acts that
would pull in residents from various areas.

“Street Scene represents a real sense of
community—black. white, Oriental, Hispa-
nic. It's a tamily thing. There's nothing to
be atraid of downtown,” he says.

This year. there was a fracas outside the
grounds of Street Scene at 2 a.m. as it was
closing. However. Los Angeles police re-
port the incident was limited o an inter-
gang squabble. The rest of Street Scene
went off without a hitch.

Sylvia Cunlitfe, general manager of the
department of general services for Los An-
geles and chairwoman of the festival. adds:
“Even if we had 10.000 officers out there,
it's difficult to prevent two gangs from hav-
ing it out. We do learn every year, though
and we will be more careful next year.”

Gold’s plan of attracting various groups
of the population scemed to have worked.
Long haired tecnagers rubbed elbows with
large families replete with strollers. bal-
loons. cotton candy and noisy offspring in
tow. New wave rockers coexisted peace-
fully with those who prefer lowriders to
skinny ties. Older couples browsed while
voung people ran hurriedly from event to
event in fear of missing something.

For those who preferred the cinematic
arts to the musical arts, films were shown
outdoors. “Grease.” “Saturday Night Fe-
ver.” and “The Rocky Horror Picture
Show™ take on a decidedly different per-
spective under the stars.

Gold admits that the seven months he
had to plan for Street Scene were hectic
ones. “We expected it to be difficult,” he
says of himself and partner Jerry Gold-
stemn. "When you ask people to perform for
free you can't really demand anvthing of
them. I'm grateful for the number of people
who did participate.”

The aim was to have a galaxy of inter-
national stars but logistics nixed some of
this plan. So, Gold concentrated on one
arca: the Far East. Acts from the Orient in-
cluded Godiego. Kinara Taiko. the Korean
Dance Company. Fujima Kansuma Kai
and Kazumi Watanabe.

Latin American acts though were health-
ily represented with artists from Honduras,
Argentina. Puerto Rico, Mexico. Guate-
mala and Brazil.

While the weather was not perfect for
this vear's Street Scene—the worst smog at-
tack in several vears had just begun to lift
when the festivities started—people seemed
1o enjoy getting out of their cars for an old
fashioned block party. Sceing the exhibits.
crafts and music of various cultures rein-
forced the fact that Los Angeles was settled
200 years ago by a ragtag handful of people
of Spanish, Indian and African descent.
Going to Street Scene reminds Angelenos
that the “El Lav™ of modern myth was “El
Pueblo de Nuestra Senora la Reina de Los
Angeles de Porziuncola.”

CARY DARLING  [E[¥==]

Robert John performs for the festivities at L.A.’s bicentenniul Street Scene. (Lester Cohen

photo)

Artists & Music
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Latin Center

® Continued from puge 1..A.-27

was being talked about—mostly white mu-
sicians who played quictly. lyrically and
close to the melody using a broad range of
tunes and instruments. Jazz in the 1950s
brought to Los Angeles Gerry Mulligan.
Chet Baker. Jimmy Giuftre. Shorty Rogers.
Art Pepper. Bud Cooper. Bud Shank,
Shelly Manne and Bob Brookmeyer. The
Chico Hamilton Quintet (including Buddy
Collette. Leroy Vinnegar., Jim Hall and
Fred Katz) was created in 1956. “Stars of
Jazz.” considered by many the best tv juzz
show to ever be produced, hosted by Bobby
Troup. featured many top jazz names.
Howard Rumsey’s Lighthouse in Hermosa
Beach became a national attraction: so did
Shelly’s Manne Hole in Hollywood. Also in
the "50s. a young black was stranded in Los
Angeles—that was Ornette Coleman who
produced his first albums here.

“The Los Angeles jazz community was
always sharply divided by the region’s dif-
fuse geography and racial separation.” says
Feather. “There were even two separate
musicians’ unions, one for blacks the other
for whites. For years, black musicians re-
ferred to Los Angeles as Mississippi
West.” Things have changed since then.

In the 1960s, the so-called California pop
sound came gurgling out of Los Angeles,
the only place in the world that could
spawn such diverse groups as the Beach
Boys (surf, girls, cars and a happy sun); Jim
Morrison and the Doors (terror under a hot
California sun); and Frank Zappa and the
Mothers of Invention (plastic people who
roam the Sunset Strip at night).

They came from all over the world to re-
cord in Los Angeles. Musicians who have
been associated with Los Angeles include a
startling array of styles:

The Beach Boys and Brian Wilson
(formed in 1961 by the three Wilson broth-
ers in middle-class Hawthorne): David
Gates and Bread (from Tulsa); Jackson
Browne (an influential native); Tim Buck-
ley (New York): Buffalo Springfield (Neil

(Continued on page L.A.-32)
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Humildes or Los Tigres del Norte from the
Northern California Fama label. one of the
most successtul firms on this side of the
border. Other groups with their roots in
North America but who have transcended
their regional boundaries are Los Cadetes
de Linares from the young and prosperous
firm Ramex and Carlos Guzman and Rob-
erto Pulido y Sus Clasicos from the House
of Falcon of McAllen, Tex., founded 30
years ago by Rafael Ramirez and Arnaldo
Ramirez. “Mr. Falcon.”

Technically and artistically California
Latin recordings have the same quality as
those made in Mexico or South America.
There are over 200 important recording
studios in Los Angeles. some of them spe-
cializing in Latin music. like the David
Flores Studio in Pico Rivera. Fiesta Studios
also in Pico Rivera and Quad-Tek of Hank
Wearing in Los Angeles. Quad-Tek was the
first one to record Spanish music. The stu-
dios are very advanced and are usually
rented at $160 per hour. Because of the
technical advancement of these studios,
several famous singers have come to Los
Angeles to record their songs. including Es-
telita Nunez and Juan Gabriel.

There are some record labels which pro-
duce almost alt of their material in Los An-
geles, including Latin International, O.B.
Productions, Fama and Olympico.

According to Jose Garcia Jr.. Latin Inter-
national general manager and producer,
“Eighty percent of the company material is
recorded and produced in Los Angeles, but
no one gives the material the importance
it should have. On the other hand. the cost
for the renting of these recording studios is
skyhigh and our local talent can't afford to
pay for it, and if they do. the probabilities
for "airing’ these products are vague.”

The trend towards more home-grown
talent in Los Angeles is growing and the
best representatives of this growth are the
artists of Fama: Los Humildes and Los
Tigres del Norte. and the latest. Ramon Ay-

(Continued on page L.A.-54)
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he nightclubs of Los Angeles

have always been the stomping

grounds for the stars of today and

tomorrow. That hasn’t changed.

In fact. the L.A. club scene right
now has never had it so good.

The audiences are at an all-time peak.
country and rock clubs are multiplying. the
local band biz is booming and many record
industry titans and near-titans are return-
ing to the intimacy of L.A’s showcase
rooms. The myriad of nightspots springing
up in this city of the so-called “fallen an-
gels” seems unending: The Arena.
Blackie’s, Candelejas Rock Palace. Club
88. Digby’s. Flipper's. Hong Kong Cafe,
Madame Wong’s, O.N. Klub. Kickers.
Landmark, the Country Club and on and
on and on. Even such legendary estab-
lishments as the Roxy, Whiskey. Palomino,
and the Troubadour have been revitalized
by the new club craze.

“Business has never been better.” savs
Gaylord, the Whisky’s booker. who attrib-
utes the club’s SRO crowds 1o a consistent
policy of booking breaking English new
wave acts such as Elvis Costello. the Spe-
cials. Lene Lovich, Ultravox and XTC
along with the cream of the local band
crop. “IUs the British invasion all over
again. There’s lots of great groups around
and we know the right ones to pick.”

“So many bands call me for bookings. |
think these kids herc are born with electric
guitars.” exclaims Bill Gazzarri. whose self-

Neon, glamour, dancing und dinner show for
$2.50 marked the Earl Carroll Theater on
Sunset, shown below in 1937 In 1980. a
Polynesiun backdrop at Madume Wong’s
frames local hopefuls the Naughty Sweeties,
where Chinese cuisine is offered. bur $2.50
won't stretch quite as far. (Earl Carroll
photo courtesv Bruce Torrence Historical
collection ¢/ o Pacific Federal Suvings,
Madame Wong's photo by Gale
Rosenberg.)

titled Sunset Blvd. club books only un-
signed bands. Gazzarri hopes to build the
club back to its old prominence through a
new affiliation with KMET. a top LA.FM
rock outlet, live broadcasts for the station
from the club and taped video segments on
“Hollywood Heartbeat.” a rock video show
on ABC. In the past. Gazzarri's has helped

nightelubs.” says Tom T. Thomas. proprie-
tor and booker of the Palomino, which in
its 28-year history boasts booking “every
act that was at the Grand Ole Opry. includ-
ing the cigarette machine.” The club intro-
duced such stars as Glen Campbell, Roger
Miller. Emmylou Harris and Mac Davis.
“For the last 10 years or more here only

intimate Encounters
Of The Club Kind

By RICK FORREST
N S A R ST T AT - &

spawn such bands as the Doors. Three Dog

Night, Buffalo Springfield and most
recently, Van Halen.

“There used to be no

real money in

WwWWW americanradiohistorv com

the fittest have survived,” says Thomas
“Now any dummy can open a nightcluk
and make money, you can quole me on
that. These new club owners. half of ‘em
don’t know what they’re doing Every-
body’'s going wild for clubs. They're hot
now. LU’s a different business now. Clubs

are jumping, breaking records every-

(Continued on page L.A.-34]
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Young and Steve Stills find each other in
Los Angeles): Roger McGuinn and the
Byrds (formed in Los Angeles in 1964).

Glen Campbell (Arkansas; a stand-in
Beach Boy): the Carpenters (brother and
sister from Downey: Richard got a music
degree from California State Univ. at Long
Beach): David Cassidy (Hollywood and
“The Partridge Family”); Eddie Cochran:
Alice Cooper (out of Michigan and Ari-
zona. eked out living in Los Angeles bars
and clubs in 1968 fronting “the worst band
in L.A"): Ry Cooder (talented native):
Sam Cooke (Chicago born. shot dead in
Los Angeles in 1964); David Crosby (tal-
ented native): Crosby Stills. Nash & Young
(1968): the Doors with Jim Morrison (the-
ater arts department. UCLA: Robby Krie-
ger and John Densmore were born in Los
Angeles: along with Morrison and Ray
Muanzarek they made their debut at the
London Fog Club on the Sunset Boule-
vard).

The Eagles (first met in Los Angeles):
Flo & Eddie (the Turtles out of Ingle-
wood): Andrew Gold (native: Linda Ron-
stadt’s right-hand man): John Hartford: Jo
Jo Gunne (Los Angeles band. 1971): Jan
Berry and Dean Torrance (natives, mem-
bers of the same high school football
team): Little Feat (Lowell George of Holly-
wood); Ken Loggins (Washington) and
Jim Messina (Maywood, Calif.); Mamas
and Papas: Joni Mitchell (out of Can-
ada); the Monkees (created by NBC in
Hollywood); Randy Newman (native:
uncles Alfred and Lionel Newman out of
the movie studios: UCLA graduate in mu-
sic composition).

Nitty Gritty Dirt Band (Long Beach.
1966: Jackson Browne a former member):
arranger Jack Nitzche: Van Dyke Parks
(moved to Hollywood when 13): Johnny
Rivers: Linda Ronstadt (from Arizona;
Stone Poneys in 1964); Sonny & Cher:
Sparks (Los Angeles trio. 1968): Spirit(Los
Angeles band, 1967): Tom Waits (born in
Pomona and now a cult hero): Jim Webb:
Wendy Waldman (talented native): War
(San Pedro group. mid-1960s): Paul Wil-
liams (Nebraska. moved to Long Beach at
13): Neil Young (Canada: drove across the
American continent in his 1953 Pontiac
hearse to seek out Stlls in Los Angeles):
Frank Zappa and the Mothers of Invention
(tinally made it to Los Angeles).

Several jazz orchestras were born here:
Kenton’s Los Angeles Neophonic Or-
heestra: *The Orchestra™ organized by
Jack Elliott and Allyn Ferguson: Don Ellis’
Big Band: Gerald Wilson's Big Band: the
Jazz Crusaders.

Jazz education continues to tlourish in
Los Angeles. Paul Tanner joined UCLA in
1938 and today more than 1.000 students
jam his classes. Since 1969. Wilson has of-
fered jazz history classes at Cal State
Northridge. Other schools and colleges
have followed suit. “Concert halls at
UCLA. Claremont College and Caltech.
among others, provide outlets for a full

spectrum of sound from B.B. King to Cecil
Taylor,” says Feather.

In 1972, Toshiko Akivoshi and Lew
Tabackin created their big band in the San
Fernando Valley—it is now one of the best
big bands in jazz. Hollywood provided re-
hearsal facilities at a token fee; New York
wouldn’t.

Jazz artists who live here today but play
throughout the world include Jimmy Row-
les, Horace Silver. Joe Zawinul. Wayne
Shorter, Freddie Hubbard. Herbie Han-
cock. Chick Corea and Alice Coltrane. The
great jazz singers live here—Ella Fitzgerald.
Carmen McRae. Peggy Lee. Anita O'Day
and Sarah Vaughan are all long-time resi-
dents.

When it comes to classical music,
Fleischmann savs Los Angeles is, unques-
tionably an international music capital to-
day because “of the quality and quantity of
things that are constantly going on here.”

He cites a highly active group of compos-
ers: the Los Angeles Philharmonic. one of
the great orchestras of the world: the Los
Angeles Chamber Orchestra: three of
America’s best youth orchestras (the USC
Symphony, American Youth Symphony
and the Debut Orhcestra): various first-
rate community orchestras (Pasadena,
Long Beach, Glendale).

“On any one night. there are four or five
musical events of which half are of major
international significance.” says Fleisch-
mann, citing as examples the music schools
and concerts at UCLA. USC. CalArts and
the many other fine music programs in
high schools and colleges across the city.
“Every major artist must come through Los
Angeles now. As far as performance qual-
ity and creative impulses, the music created
here has tremendous international respect.
The world is watching what happens in Los
Angeles.”

Exene, of L.A.-based X. (Ann Summa photo)
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Important classical musicians live or
work in Los Angeles. Phitharmonic con-
ductors Giulini and Zubin Mehta before
him have worldwide reputations; associate
conductor Myung-Whun Chung is rapidly
making international news. Others trained
in Los Angeles would include Michael Til-
son Thomas. Lawrence Foster, Henry
Lewis, Leonard Slatkin: pianists Horatio
Gutierrez, Misha Dichter, John Browning;
cellist Nathaniel Rosen: singers Shirley
Verrett and Marilyn Horne: “they’re all big
international stars now.”

Fleischmann maintains that Los Angeles
has come of age. He tells the story of a
French newspaper reviewing a Los Angeles
Philharmonic concert recently. “The news-
paper wrote that a few years ago we were
astonished at how Bordeaux from Califor-
nia had knocked off our own home-grown
Bordeaux. Well, now the Los Angeles Phil-
harmonic has shown us how to play French
music,” Fleischmann reports.

[t was in the 1970s when out-of-towners
such as the Eagles and Linda Ronstadt and
native Jackson Browne created a new Los
Angeles sound heard ‘round the world.
“When anyone mentions the Los Angeles
sound, they usually think of the Eagles.”
says Hilburn. *Hotel California’ is the
theme song for any film made about Los
Angeles. But the Eagles could have com-
posed that music anywhere. The Eagles
came here because they wanted to make
records. Once they got here. they were in-
fluenced by what they saw and heard
here.”

In the late 1970s and 1980s, pop-rock
musicians were coming from around the
country to make music in Los Angeles.

The Knack was formed here, the first
band to graduate out of a Los Angeles club
scene that is booming today. It legitimized
the burgeoning rock scene that finds doz-
ens of new bands surfacing weekly. There
are soul bands, rockabilly-country bands,
blues bands, electronic experimenters. surf
punk. punk rock bands. You name it.

A couple of dozen clubs around town do
booming business. More than 200 bands
are playing (about 20 already have record
contracts). Among the most-talked-about
of the newer bands are the Motels with
Martha Davis, 20/20. the Bus Boys. Van
Halen (new only to the national charts), the
Nerves. and X, a group whose second al-
bum is called. appropriately enough. **Los
Angeles™ (it was produced by former Doors
member Manzarek).

The bands keep coming. Doug Fieger of
the Knack explains why: “Los Angeles is
the only place to come. It's magical. Two of
us lived here all of our lives. I came here.
basically for the weather, when [ was 6.
We consider ourselves a Los Angeles
group. The studios are as good or better here
than anyplace in the world: it’s comfort-
able here and this just happens to be the
place that we happen to feel best about. So
why leave?”

Martha Davis of the Motels agrees: “The
Motels is Los Angeles. LA, is a state of
mind. It has its own personality. At first |
really detested L.A. but now if I leave it. |
miss it. [t's where the music of today is
happening.” Billboard
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cal opportunities, from jazz to grand opera,
as part of the city’s year around program of
cultural activities.

Executive director George Milan notes,
“We’re much more than people realize. All
of our musical activities include orchestras.
choral groups, instrumental groups, legiti-
mate theatre. opera, musical comedy and
film. We're fully funded by the City of Los
Angeles. We have an annual contract with
the Musician’s Union that matches dollar
for dollar with the city’s tax fund, which
last year amounted to over $250.000.

“This year's communitly activities in-
clude providing the musical organization
for the L.A. Street Scene. a mini-opera pro-
duction of Puccini’s ‘La Boheme,” the
Ceta Symphony and the Watts Tower Arts
Center. We exist solely to serve the needs of
the community.™

Milan notes there are 75 on the staff. The
Division is looking forward to sponsoring a
serics of concerts this vear at L.A's Greek
Theatre, lasting from late October to mid-
May.

SOCIETY OF PROFESSIONAL AUDIO
RECORDING STUDIOS (SPARS)

SPARS was founded carly in 1979, when
13 major recording studios met in Fort
Lauderdale at an MCI workshop. Joe Tar-
sia, the first president of SPARS, recalls,
“At this meeting we tound that all of our
necds were identical. We also wanted toad-
dress manufacturers with some kind of
clout. Progressive studios are the research
and development for manufacturers. Chris
Stone of the Record Plant heads our West
Coast division. Guy Costa of Motown
Hitsville Studio and Kent Duncan of
Kendun Studios are the most active mem-
bers. Our total organization has grown to
40 major studios.

“The idea was to draw together those stu-
dios that represent a certain level of compe-
tence. Right now 24-track studios represent
state-of-the-art recording. That naturally
excludes some people. We didn’t use that
guideline for membership Lo be elitist, we
did it to insure a high level of profes-
sionalism. We're expanding our member-
ship to other members now.”™

SONGWRITERS’ RESOURCES
AND SERVICES

Songwriters” Resources and Services is a
nonprofit arts organization dedidated to
the protection and education of song-
writers and the expansion of social aware-
ness through music. SRS was founded in
1974 in Los Angeles by the late Helen King
in response to the needs of songwriters for a
rapid and economical method of protecting
their unpublished songs. SRS was the first
organization to provide such a service for
songwriters as well as to meet many other
needs such as regular public forums, busi-
ness workshops, artists and collaborators
drop-in song evaluation workshops, group

legal services. lyric writing, voice theory
and performance.

According to SRS officer Doug Theile:
“We're trying to add objectivity to the
lonelv and subjective craft of songwriting
with state-of-the-art workshops. We have
expanded the workshops to Orange
County plus a “circuit writer travelling
workshop.” ™

Songwriters” Resources and Services has
attained quite a reputation in Los Angeles
by being responsive to the needs of the im-
mediate community. According to SRS
Arts Administrator Billv James, “We are
presently being considered for two grants
from the City of Los Angeles Cultural Af-
fairs Department: one to fund a commu-
nity concert showcasing new songs. and
two. to fund the creation of a five person
musical “task force” and aid the production
of teen dances in South Central LA to aid
in the prevention of gang violence and
drug abuse.

“We are also a CETA worksite. provid-
ing work for minority and hard core unem-
ployed persons. Brockman Gallery Produc-
tions is providing us with two people and
we have a volunteer staff. developed
through the court referral program of the
Voluntary Action Center and our own
members.”

YOUNG MUSIC PUBLISHERS

The Young Music Publishers formed in
1979 through the National Music Publish-
ers Assn. (NMPA) because of its perceived
need to institute an identity for the large
community of younger music publishers.
Between 75 and 100 people attend its LA,
meetings and there are over 200 people on
the mailing list. In the period since its be-
ginning. the group has experienced a 25%
growth in the Los Angeles area.

Carol Cason, who is the local spokes-
person, emphasizes the range of the organi-
zation's reach: “Because publishing is in-
ternational. the organization has already
opened up to English music publishers.
German publishers are coming to our Oc-
tober meeting. This is part of our territory
by territory plan to spread our influence.”

STAN WEST

Club Encounters

® Continued from page L.A.-29

where. especially in Southern California.™

“I never opened a club before and ac-
tually. | found it easier than I expected.” af-
firms Howard Paar, owner of the O.N.
Klub. L.A’s newest outlet, The 225-seat
ska and reggae room opened its doors this
May to almost immediate success. “I think
what happened was that we’re notin direct
competition with the new wave bands
being booked now and the ska revival just
opened up a new market of people who just
wanted to go out and dance and didn’t
want to disco.”

The life and times of the L.A. club scene
is a vast and varied tale. The city has a dev-
astating history of mortality among its
nightclubs, which have been opening and

closing since entertainers first trod the
streets.

There have been peak periods like the
"30s and "40s when Hollywood and World
War Il combined to make L.A. the enter-
tainment capital of the West and the '60s
when rock'n’roll roared forth along the
Sunset Strip. There have been slow times,
like the mid-"50s when television killed
Hollywood and Las Vegas drew away the
name entertainers and the mid-"70s when
rock seemed more destined for arenas than
clubs. But through it all the progression of
new venues has continued. often in the
same location abandoned by a previous
club entrepreneur, changing as the times
and music have changed.

For example. the Roxy. L.A.’s premier
showcase club. began life in 1957 as the
Largo. A little guy by the name of Mickey
Rooney was the room’s opening act. When
the entertainment names dried up at the
turn of the "60s, the club turned to the latest
fad—burlesque. [t wasn’t til September
1973 that the Largo was renamed after
New York’s great vaudeville theater, the
Roxy. The opening act: Neil Young pre-
viewing his “Tonight’s the Night™ LP.

“Lou Adler is the one who talked me into
turning it into the Roxy.” notes Chuck
Landis. the original owner and builder of
the landmark. “He was big in records and
knew how to get the rock groups.™ Adler
wasn’t the only music business giant in-
volved. The initial five owners of the Roxy
were Landis, Adler. Bill Graham. Elliott
Roberts and David Getfen.

“Los Angeles is really different from San
Francisco.” Graham confessed to the L.A.
Times the day of the opening. The Roxy
was his first entrance in the L.A. club mar-
ket and he had reportedly joined the part-
nership only a week before. “Up there, [
might have two or three quote stars un-
quote calling me for tickets. But here every-
one is a quote star unquote. Guys all day
have been calling up saying. ‘Billy, baby.
this is Harry, I need six tickets for
tonight.” ™

Landis. who in addition to his Roxy ties
owns the Country Club. a recently opened
1.000-seater catering to the current country
music boom. dates his involvement with
L.A. to the days of the Cafe Trocadero.

Opened in 1934, the Trocadero was the
Roxy equivalent of its time along with its
Sunset Strip cohabitators, the Mocambo
and Ciro’s, today called the Comedy Store.
The "30s had transformed Hollywood's
Sunset Blvd. from bridle paths and farm-
land into a playground for the stars.
Packed crowds at the niteries were enter-
tained by such notables as Judy Garland,
Martha Raye, Dean Martin. Sammy Davis
Jr.. Peggy Lee, Edith Piaf, Lena Horne and
Liberace.

“In the era of the Trocadero only a hand-
ful of big nightclubs existed.” reminisces
Landis. “It was easy to get an audience.
There weren't as many types of music so
you could run a nightclub on anything that
was selling records. Today it's specialized.
Then they played everything.

“In those days you could book an act for

(Continued on page L.A.-36)
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a week or two or three. Today you can’t do
that. With the money you have to pay acts
today you have to get them in and out. It
was easier the old way. Word of mouth
could build over a new act’s stay and if you
had 10 acts that did business you could
book them two weeks at a time and you
practically had the club booked.”

The Cocoanut Grove was the place to go
near downtown L.A. and in the heart of
Hollywood, December 26, 1938 saw the
opening of the historic Earl Carroll Theatre
across the street from what in two years
would become the Hollywood Palladium.
Carroll's huge 1,160-seat club was lit by
10.000 neon tubes suspended from a patent
leather ceiling. Adopting the slogan,
“Through these doors pass the most beau-
tfiul girls in the world.” Carroll offered his
customers dinner, dancing and one of the
most lavish revues in show business, all for
$2.50.

Carroll died in an airplane crash in 1948
and in the *50s the club resurfaced as the
Moulin Rouge presenting such person-
alities as Ella Fitzgerald. Mills Brothers,
Frankie Laine and Johnny Ray. The ’60s
saw the showroom embrace rock under the
name the Hullaballoo and then finally
settle down to theatrical productions and
the name it has today—the Aquarius
Theatre.

Rock'n’roll has essentially made L.A. the
club haven itis presently and its roots in the
club scene here can be traced to the spring

Mickey Rooney performs in 1943 at the
Hollywood Canteen, an L.A. club set up
and operated during World War I1 by local
celebrities for servicemen. (Photo courtesy
Bruce Torrence Historical Collection)

of 1954 when an article in Billboard began
thusly:

"HOLLYWOOD. April 7-Rhythm and
blues niteries are doing smash biz, a situ-
ation that has followed the increasing na-
tional interest in r&b fare. Clubs serve as a
springboard for blues artists and platter
names and unknowns find nitery bookings
a valuable aid to their popularity. Bistro’s
success results from multi-raced enjovment
of blues artistry. with most audiences 30%-
60% white.”

While small L.A. blues spots like the
Dixie Club, Oasis, Flame. Show Time and
the Waldorf Cellar did indeed help nurture
the roots of rock, the Southland’s country
clubs did their fair share. too. Country mu-
sic boomed in the "50s and a liule place
called The Palomino was in the forefront of
popularity.

“Nashville had its big hit sound.” says
the Palomino’s Thomas. “and it was gener-
ally very conservative. The Palomino has a
different type of music and sound and was
very instrumental in rockabilly. country-
rock music. It’s the sidemen that make it
and some of the best pickers were pop and
rock pickers and we would hire them to
play country. So, of course they put their
own thing in. their own beat and music and
it was different. Elvis got some of his key
sidemen from L.A. and they started at the
Palomino.”

The mid-"60s saw the arrival of L.A. rock
clubs as a potent force in the music scene.
The expensive nightclubs that had made
Sunset a street of glamour were gone, but
soon smaller. less expensive coffeechouses
and clubs catering to the 18-30 crowd were
cropping up helped by the strip’s location
in an unincorproated section of L.A.
county where they were able to obtain
“youth permits,” allowing them to legally
admit minors as long as they were not
served liquor.

Music resounded from such spots as the
Galaxy, It's Boss, Sea Witch, Pandora’s
Box, Brave New World, Bido Lito’s, Hulla-
balloo, the Trip, Fifth Estate and the Daisy.
Only the biggest still remain: the Whisky A
Go Go, Gazzarri’s and the Troubadour.

Gazzarri’s originally started as a restau-
rant and cocktail bar on La Cienega put-
ting on artists like Vicki Carr.

“Johnny Rivers is the one who talked me
into putting on rock’n’roll in 1964,” notes
Bill Gazzarri. “He was customer and a
friend and he kept telling me I ought to do
this new rock stuff. So I tried him and kept
him for five months. That was the first time
1 ever heard of the Beatles.”

Soon a person named Elmer Valentine
lured Rivers into being the opening act for
this new club of his called the Whisky A Go
Go. Gazzarri then brought in Redbone and
the Walker Brothers and moved to the
club’s present Sunset Blvd. site.

“The strip was where it was happening.
In '65 when the so-called Hippie generation
came on the scene it was a lourist attrac-
tion. People came from all over, bus tours
and everything, just to see the hippies.”

Unfortunately. the Strip’s residents
didn’t take such a kindly attitude to the on-
slaught of the '60s generation. A 10 p.m.
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curfew was imposed, with police often in-
vading the clubs and carting off busloads
of under-18s. An old '40s ordinance pro-
hibiting club entertainers from mingling
with the patrons was invoked and used
against young musicians who would stroll
from table to table. A vague loitering law
was interpreted to define a loiterer as any-
one who stopped moving on the street for
more than a few seconds.

The key rock club was located not on
Sunset but a few streets down on Santa
Monica Blvd. It's name was the Trouba-
dour and its owner, Doug Weston, was in-
strumental in instigating the system of label
support for showcasing acts that is widely
prevalent today throughout the world.

“It was a question of their needs and
ours.” says Weston. “Of the labels realizing
that this was the way that acts could be
broken in the clubs and of our realizing
that this was the way the record companies
could be maneuvered into a position of
supporting a club.

“We got the record companies to send us
acetates of records prior to their release. We
would choose the artists that we thought
were best and we would set up the bookings
coordinating them with the LP’s release
date and combining their ad campaigns
with ours to promote an act for an entire
week's performance. It was all very new at
the time and was initially championed by
myself and Bob Regehr of Warner Bros.”

After serving as the key starting point for
artists such as Elton John. Joni Mitchell,
Van Morrison. Jackson Browne. James
Taylor, Cat Stevens. Gordon Lightfoot,
The Byrds and countless others, the open-
ing of The Roxy in '73 signaled the decline
of the legendary nightspot as a label show-
case room, a victim of club and label poli-
tics.

The mid-"70s were tough years to rock
clubs. PJ's (home of Trini Lopez) became
The Starwood and found the going rough.
The Whisky became a theatrical cabaret in
between closings. The Troubadour fal-
tered. The majority of the '60s clubs died.
Only the Roxy, with its key industry tie-ins.
managed to flourish.

Rock had become the new Hollywood
magnet for young hopefuls but there were
no clubs where they could show their
WATES.

“When we first came down here, there
was like absolutely no place to play.” com-
ments the Motel’s lead vocalist Martha
Davis who in 1974 came from Berkeley to
seek fame and supposed fortune in the mu-
sical maelstrom here. “There was no place
outside of going to Pasadena and doing Ae-
rosmith or going to Redondo Beach and
doing Aerosmith or going to the Rock Cor-
poration and doing Aerosmith.”

The Motels, which have recently re-
leased their second LP to much critical and
commercial success, were in '74 one of hun-
dreds of frustrated ensembles roaming the
clubless streets of the city. It was that frus-
tration which eventually broke the club
market open. The groups formed an organ-
ization called the Radio Free Hollywood
Coalition and in August 1976 put on a con-

(Continued on page L.A.-38)
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os Angeles hus become the record-
ing studio mecca of the world mu-

sic industry.
Within a ten mile radius of Sun-
set & Vine Blvds. in Hollywood.
there are an estimated 250 recording studio
operations. More are outside that highly

charged real estate.

It’s believed that those several hundred
facilities—the majority independent oper-

leadership-oriented and progressive studio
community in Los Angeles.

How did the city achieve this status?

Naturally it's closely linked with the
record industry —growing itself ata feverish
pace i the 1970s. More major labels. art-
ists, record producers and session players
have and continue to relocate to L.A.

The last growing film and television mu-
sic scoring business 1s also a lure for what

High Tech Times In The
World’s Recording Mecca

By JIM McCULLAUGH

ator run, multiple room complexes—gener-
ate some $50 to $75 million annually in stu-
dio billing.

On any given week at least half the num-
ber ol LPs on Billboard’s Top 200 LPS &
Tapes are either partially or wholly pro-
duced in a Los Angeles studio. Even album
projects which are cut elsewhere usually
wind up in L.A. because of the elite corps
of mastering engineers and disk cutting ta-
cilities the city offers.

Admittedly on this city’s bicentennial,
business has cooled to what most studio ob-
servers believed was an almost frenzied

level two to three vears ago. [Us reflective of

the general slowdown in the record indus-
try.

Two vears ago. Bob Dylan couldn’teven
get time at a major facility so he settled for
a warehouse in suburban Santa Monica
and with the assistance of a Filmwavs/
Heider remote truck cut “Street Legal.”

Despite the 1980 softening. nevertheless,
there has and continues to be a genuinely

Peggy Lee gets ready 1o lay down some
tracks ar a 1944 Capitol session. (Photo
courtesy Dave Dexter).

many consider now the finest and largest
pool of studio scssion musicians.

But numbers alone don’t make a record-
ing studio community. One very important
reason why L A is looked upon as a world
class recording center is the calibre of en-
trepreneurial. adventuresome. pioneering
and technically progressive studio owners
and operators in the city.

One historical example is audio pionecr
Wally Heider. a former Oregon atlorney,
who developed the remote record busi-
ness—now an important segment of the
music business. That occurred in the late
'60s.

More recent examples include the first
crop of digital recording equipment. When
3M introduced 1ts 32-track digital record-
ing and 4-track mastering system two years
ago. three L.A. facilities—Record Plant.
A&M. and Warner Bros. Amigo Studios—
took a chance with them.

Later Westlake Audio received a system
and added a sccond. Record Plant has also
added a second 3M system and the number
of major record label projects employing
the new digital wechnique in LA is grow-

L.._.' O 2
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ing. Among them: Chicago, Rod Stewart,
Herb Alpert. Gordon Lightfoot, Rickie Lee
Jones. Christopher Cross, Bonnie Pointer
and others.

Spectrum Studios. a 24-track complex in
suburban Venice was one of the first stu-
dios to acquire recently introduced Sony
digital recording equipment. More recent
Sony digital involvement has come from
Hope St. Studios and Sound Labs.

Among the adverturesome studio entre-
prencurs behind these activities are Chris
Stone. Lee Hershberg. Tom May. Glenn

(Continued o1 page L.A.-48)

Ir 1980. Alice Cooper records in a sl:ghtly
differen: environmeni at Cherokee Stu lios.
with engineer lan Tavlor. producer Ry
Thomas Baker. and unideniified gor lla.
(~ester Cohen photo).
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certof local music at Trouper’s Hall in Hol-
lywood.

“ltwas really strange.,” says Davis. “A lot
of things started happening after the show.
People realized there was money in putting
on local bands. We got write-ups in various
magazines. Shortly thereafter, the Whisky
went back to rock. The Starwood opened
its doors to local bands and the Cabaret (a
short-lived club sponsored by radio station
KROQ) opened. All of a sudden. we were
plaving every week.”

That, coinciding with the punk. then new
wave, movement in America and England
has brought the clubs of L.A. where they
are today. Gazzarri's Sunday night audi-
tioning of 10 unsigned bands presently has
a waiting list of two months. The Trouba-
dour’s switch to local acts in 1978 saved
the club from oblivion and catapulted
bands like the Knack to label attention.

During the Whisky's late-70s revital-
ization, its booker, David Forest. noted in
the L.A. Times that “two things are hap-
pening. People are looking for new talent
and they're tired of paying $10.50 to sit in
the rafters at the Forum or having to turn to
a ticket broker for decent scats. They're go-
ing back to clubs—not just the Whisky, but
clubs ull over the area. The new. unsigned
bands are taking advantage of this. They've
learned they can get a following without a
record.”

Today. as onc of the directors of the Star-
wood. Forest concentrates almost exclu-
sively on local talent. He calls The Star-
wood “the Disneyland of L.A. clubs™ and
insists its appeal is based on its diversity of
cntertainment. The clubs boasts a separate
new wave rock dancing room featuring DJs
Rodney Bingenheimer and Phast Phreddie
as well as a separate bar-pinball machine-
restaurantarea and the main concert room.

“People who come here know they're go-
ing to be offered evervthing from recorded
music they can dance to to live talent.
There's no other place quite like this. The
Whisky is a neat showcase room but if the
act’s not there, nobody comes. This place is
a hangout. i’s a big American Graffitt
scene and that gives us a built-in audience.

“We definitely try to book the best draw-
ing groups and if a band’s touring with an
album we're interested. But the economics
of the past year has seen fewer and fewer
bands go out touring. And 4 touring band
with one album may well draw many fewer
people than some band that’s from L.A.
and has been gathering more and more of a
following because of the kids are seeing
them or their name all the time.”

One person who thinks there may be too
many local outfits touring too many local
clubs is the Troubadour's Weston.

“Booking unsigned acts has been a sur-
vival tactic for us but there is such a prolif-
eration of clubs doing just that right now
that it is almost become a self-defeating
process. So many little clubs have gotten
onto the bandwagon that 4 band can
present themselves so frequently that they

Shelley’s Manne-Hole. a pivotal jazz club of the '60s run by jazz drummer Shelley Manne.

(Patricia Willard photo)

dilute the kind of audience they can bring
1o any one engagement and make it almost
impossible to show profits.”

*l don’t think there’s too many clubs,”
states Esther Wong, the 63-year-old
proprictor and booker of Madame Wong’s,
the hottest of the new clubs in LA, "To
each his own. The bands always ask me,
‘You're not mad because 1 play somewhere
elseso often.” I tell them no. *You should go
around the circuit.” Some clubs sav you
cannot play two weeks before and after but
each location has its own following so |
don’t worry. I tell them. "If you don’t play
people will forget you." I tell them. *Do you
sec the 42nd Street sign in New York with
the Camel Cigarette puffing? It's been
doing that for years and years and years.
You think people don’t know Camel? Yet
it's still puffing.””

Wong is one of the more colorful charac-
ters in the L.A. club arena. In 1970, she
purchased a failing Chinatown restaurant
and turned it into the place to go to hear
music—Polynesian music. [t wasn’t til 1978
that Paul Greenstein, a customer. sug-
gested she book unsigned rock'n'roll
bands. Since the Polynesian band business
was dropping off. she decided to give “that
loud music™ a chance, for one night a weck.

“It was in October and one of the first
acts we opened with was the Knack. They
were the only ones that wanted a guaran-
tee. I thought, “This band is odd. They want
money. I've got to listen.” I liked them
though and paid $400 for the night and
filled the place.”

Since then Wong has opened up another
club. Madame Wong’s West and is in the
process of looking for a third place. She has
been responsible for showcasing during
their infancy such now signed acts as Paul
Warren & Explorer, Motels, Scooter, 20/
20. Dwight Twilley (during his solo career),
the Pop and the Bus Boys. The Police
passed up a second night at the Santa Mo-
nica Civic to play at the club and J. Geils
was booked in March.

Although rock is still the dominant force
in the L.A. club market, there has been a
big surge in the country field. The last few
vears has seen the rapid growth of country
music establishments all the way tfrom the

wwWw americanradiohistorv com

recently opened Kickers, which features
country food, music and a bucking bronco
a la “Urban Cowboy™ to Landis’ Country
Club, presently the largest nightspot in
L.A.ata 1.000 seats.

1 built this place because there's no club
around that’s large enough to play the big
country names,” says Landis who spent
over $3 million and two years constructing
the nightclub in the middle of the San Fer-
nando Valley.

“We've had no trouble selling out with
the big names we've had—Merle Haggard,
Tanya Tucker, Roger Miller, Freddy
Fender. Most of these new country clubs
are too small. Thev're usually just crossed-
over disco places. We've been bringing acts
into the area that haven't been here for
vears and vears because there hasn’t been
the kind of club around that could give
them the sound and lighting and the kind
of money they want to make.™

Landis considers areas like the Valley
and Orange County untapped areas for
country-oriented clubs.

"l don’t think a country club would go in
Hollywood. You have to go out a little
more where the people have homes. more
families. Country music is much more pop-
ular here.”

The problem with the recent country
boom is that it’s booming too much for club
salaries. Acceptance of country artists in
large venues, Las Vegas. Reno and even
such outlets as Disneyland and Knotts’
Berry Farm has made the salaries of coun-
try artists soar. This is the factor which
caused the Palomino. one of L.A’s oldest
nightspots to change in the '70s from a
strictly country policy to a general music
policy, even booking acts like Elvis Costello
and the Pretenders.

“It used to be we got all the country acts
automatically,” says Thomas of the Palo-
mino. “When people ask what was the se-
cret of our success, I tell them it’s that we
had all the acts nobody wanted. We had a
monopoly. Then in the "70s the appeal of
country acts was realized. All of sudden
Tahoe wanted them. Vegas, New Jersey,
the Greek, Universal. everybody. And we
suddenly found ourselves in a trap. Acts

{Continued on page 1.A.-40
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try in October, and was joined by KZLA-
AM/FM and KORJ-FM (now KIK-FM).

® KROQ-AM’s switch to Spanish lan-

guage programming. It had been simul-
casting a progressive AOR format with
KROQ-FM. The latter’s musical diet has
moved closer to the mainstream in recent
months.

e KHTZ-FM has abandoned its C(‘Skunlr)'
format for Top 40 in early 1980. KLAC-
AM was left as the only country station
though, recently three other AM outlets
donned cowboy hats and spurs.

® Black KGFJ-AM has returned to its
original call letters in late 1979, atter a brief
fling with KKTT-AM. This was followed
by some staff changes.

® KIIS-AM jumped from adult contempo-
rary to religious.

® KUTE-FM and KIIS-FM have aban-
doned disco for a pop-rock-r&b blend.

® KXVR-FM began broadcasting last
spring in the middle of the desert between
Los Angeles and Las Vegas. Forcing the
FCC to redefine its definition of 4 commu-
nity, the station programs to the non-sta-
tionary community of highway drivers.
Only in California.

e KMPC-AM, though music has not been
cutout completely. is moving more towards
talk. Dr. Laura Schlessinger’s talk show
was installed in the midday slot.

® KGIL-FM-AM modified its adult con-
temporary style to be a “ballad. blues and
big band too” format.

® KNAC is now all new wave, after years
in progressive rock.

o KTNQ-AM waved the white flag in its
bid for Top 40 supremacy and started pro-
gramming to the ever-increasing Spanish
speaking population.

® KPOL-FM-AM split into KZLA-FM
and KPOL-AM. Then the AM evolved into
KZLA-AM. The programming changed
from a more free form soft rock format (at
the FM) to a more Top 40 oriented adult
contemporary. The AM had been a rather
conservative adult contemporary.

® KFI-AM, long the MOR clear channel
powerhouse here. switched to a mass ap-
peal Top 40 format at the end of the 1970s.

“I's an entirely different lifestyle ous
here.” says Harrison. who notes some of the
constant changes are due to outsiders nos
knowing the Los Angeles market. “If you're
from Detroit, you have a different perspec-
tive.”

One of the best examples of lifestyle pro-
gramming is AOR KMET-FM. Thestation
is not only the top rock music station in
town but consistently beats out other music
formats as well. It does this even though the
group it appeals to (18 to 24) is supposedly
declining in numbers and is less likely to
participate in ratings as other demographic
groups. However, KMET has overcome the
odds by becoming a virtual soundtrack for
the young, rock-oriented Southern Califor-
nian.

“The Mighty Met™ has coined its own
term (“whooaa™) which can be heard being
echoed by young adults at concerts and
beaches throughout the area. Musically,
KMET basically programs hard rock and
even its news and informational features
are designed to appeal to the heavy rock lis-
tener.

KMET even earns praise from fellow
programmer Mike Wagner at KIIS-FM.
“For six out of the past 10 years, KMET
was unsuccessful.” he says. “But they were
very consistent at KMET. Evervone is so
eager in this market to change because of
one unsuccessful book. But KMET has
built up a loyal listenership of mostly 18 to
24, heavy white males.”

Other AOR stations. KLOS-FM,
KWST-FM. KROQ-FM and KNAC-
FM—though frequently more innovative
and daring in programming—have vet to
significantly shake Los Angeles love affair
with KMET.

As everyone knows., Los Angelenos jump
in their cars as easily as others walk around
the block. Since. AM radios still out-
number FM radios in cars. it would be logi-
cal for the trend of music migrating to FM
to not happen so fast in Los Angeles. After
all, Los Angeles itself covers 450 square
miles (this doesn’t include much of Los An-

(Continued on page L.A.-51)
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that we got automatically would say.
‘Sorry, Tom, you're going to give us 10,
we're getting 20.” Country acts are 0o hot.
Too big. Now we’re a public nightclub.
there’s no suggestion of a country formatin
any of our advertising or logos or anything.
We book everything.”

Thomas predicts that Landis’ club oper-
ation will soon go the same route.

“The country boom has really helped
country clubs but there are just so many
acts and the trouble is there are not enough
acts for the club circuit year around. When
I heard in January about Landis’ club in
the Valley I knew he would have a shortage
of acts this summer because they're all
working the parks. He’s been having to
book the big country acts only a few times a
month and the rest of the time have dance
bands. He’s already starting to book other
types of acts. I'm surprised he didn’t do it
sooner. He has a marvelous facility and the
labels have to go to him sooner or later.”

Although there are numerous jazz clubs
in this city as well as places like the Roxy
which regularly intersperse jazz, Rudy On-
derwyzer, owner of the Lightho,use, one of
L.A’s oldest and biggest jazz spots, main-
tains that this is not that good a town for
the music.

“Iknow the L.A. turf,” says Onderwyzer.
“and this is a tough town for jazz. 'm in
close contact with a San Francisco friend
who owns a club up there and they do twice
as much as what I do here with the same
artists. It’s a different community. less re-
ceptive and knowledgeable about jazz.”

Shelley Manne. a well-known jazz

drummer who along with Onderwyzer
managed Shelley’s Mannehole, a pivotal
'60s jazz outlet. insists that it’s not the au-
dience but the locations of the clubs that is
holding the music back.

“Audiences here are marvelous for jazz. |
played at the Playboy Jazz Festival recently
and there were 17.000 people each of the
three days. I know there’s got to be a jazz
audience here. The problem with L.A. as
opposed to S.F. or N.Y. is that geographi-
cally the town is so spread out it’s difficult
to get people out. They have to travel a long
ways to hear somebody in jazz. In essence.
clubs like Donte’s and Carmelo’s and Pas-
quale’s are almost like neighborhood clubs.
They are easily accessible to people in the
area and the artists there often live in the
area butits difficult for everybody else un-
less the artist is really well-known. The
Lighthouse and Concerts By The Sea.
which book a lot of the name out-of-town
talent. are 35 miles from the middle of the
city. LA’s geography is something we've
always had to fight with.” But Shelly's
Mannehole was located in the midst of
Hollywood and Manne admits that it
wasn’t an overwhelmingly profitable ven-
ture.

“1 wasn’t doing it for profi..” says
Manne. “As idealistic as it sounds [ made
my living elsewhere. as an instrumentalist.
I didn’t need the club to make my living.
That’s one of the main reasons it survived
as long as it did (from 1960 to 1972).

“Most of the jazz clubs here are more like
workshops where the many local musicians
who work in sessions or make occasional
records can experiment with their music
and play in a relaxed atmosphere in front
of an audience. L.A.’s a fertile ground for
that.”

Onderwyzer's newest offering to the
world of L.A. clubs is Hop Singh’s. a soon-
to-be-completed showcase room located on
the outskirts of Marina del Ray.

“I've been working on it for three and
half years. Inadequate funding has kept it
from being completed sooner but that’s
being resolved now and very soon that
marquee will be reading: now appearing.
There are a lot of clubs here. or what could
be technically called clubs, but there are
only three or four that are doing what I pro-
pose to do: the Roxy, the Palomino and
Landis’ place, the Country club. That’s the
kind of league I'll be working in. We'll
book everything. We'll have over 450 seats,
excellent sound and lighting. It will be up-
to-date Kansas City style as they say and
that’s something that’s needed here.”

“It’s a big thing now to go to showcase
nightclubs,” agrees the Palomino’s
Thomas. “For the audience a nightclub is
cheaper and nicer than going to a big con-
cert hall and for the performer. it costs a
fortune nowadays to do big concerts. Only
a few can make money at it. Ten years ago |
wouldn’t buy another club. Now I'm look-
ing for them. Every week I get an offer for
this or that. There are only a few clubs here
where you can see somebody like Hoyt Ax-
ton or Emmylou Harris and sometime
soon. I'm going to add another one.”

Billboard
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o wesl. young engineer,”
would be wise counsel to
impart o any aspiring
technician with a talent
for audio electronics. For
the manutacturers of pro music equipment
arc thriving in the Los Angeles area and the
industry looks to be gaining in prominence
and prosperity with each passing vear.

In speakers. amplifiers. tape duplicators.
wireless microphones and studio electron-
ics. Los Angeles manufacturers are either
lcading the field or taking respectable posi-
tions in the race.

For example, Cetec Gauss of North Hol-
lywood commands an estimated 60% of a

In 1940, Walr Disney engineers in
conjunction with RCA brought multi-
channel sound into the forewith “Funiasia.™
Here conduetor Leapold Stokowski is ar the
test racks of the “Fantusia” rerecording
equipment.

$5 million world market in audio tape du-
plicators while Cetec Vega of El Monte
owns over 60% of the international busi-
ness in wireless mikes, according to Robert
A. Nelson. president of Cetec Corp.

The three leading speaker makers selling

Altec. The three firms are headquartered in
Northridge. Arleta, and Anaheim, and
hold 26%, 17.9%, and 13.2% of the disco
speaker survey results. respectively.

In the U.S. studio speaker derby, accord-

| ing to another 1980 Billboard survey, JBL
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The Hills Abound
With Pro Sound Pioneers

By CHRIS McGOWAN
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to U.S. discos. according to a 1980 Bill-
board survey. are JBL. Cerwin-Vega, and
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ranks first with 35% of the studios sur-
veyed, and Altec comes in second with 18%.

BGW of Hawthorne pulls in firstin disco
use of amplifiers (19%) and third in studio
use (11%). L.A. firms also earn high marks
in studio electronics. such as URE] of Sun
Valley, which received a whopping 47% of’
the compressor/limiter survey results.

The L.A. area has long been the site o
innovations int professional sound equip
ment. Following the early experiments of
others in multi-channel sound, Walt Dis
ney engineers (in conjunction with RCA;
brought the technique into ominence
with their efforts on “Fantasia” (1940).
Disney and RCA engineers pioneered the
extensive sound reinforcement system nec
essary for showing the film in theatres.

At the behest of MGM, James B. Lan
sing designed the “Iconic” two-way horn
for use in theatres. The system became
heavily used in recording, among other
areas, betore long.

Altec A-2 loudspeaker systeins were
heavily used on the film showings of “This
Is Cinerama™ (1952), which ushered in the
era of stereophonic sound. An Altec 75-
(Continued on page 1.A.-42

In 1947,
Jumes B.
Lunsing created
the JBLD30. stiil
considered roday an
extraordinar)
extended range
> loudspeaker. A founder of
what is toduy Altec Lansing. he
had gone on to found JBL.

On toduv’s
market, the Aliec
Lansing Stanley
Screamer series offers
a portable and rugged
speaker.

bWy
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watt amplifier powered each speaker sys-
tem.

Although the equipment was mostly
made in Northern California, Ampex’s
pioneering applications of magnetic tape
largely were centered in Hollywood. Basil
Grillo, president of Bing Crosby Produc-
tions. was the one who approached Ampex
(then making %-horsepower electric mo-
tors for radar) to refine the German
Magnetofon for use with Bing's radio
shows. In 1948, the Crosby show went on
the air using Ampex tape transcriptions.
Soon, the entire recording industry had
converted over to magnetic tape.

In another area, Cetec Gauss was the
first company to introduce the 32:1 dupli-
cation ratio, in the mid-'60s. and later the
64:1 duplication ratio. for tape duplicating.
Gauss speakers also begat the double
spider voice coil system.

Altec invented the first graphic equal-
izer. “Acoustavoicing.” and premiered it in

the sound reinforcement field. UREI took

it one step further by making equalizers
available in large quantities to recording
studios. Altec was also responsible for the
604 studio monitor, one of the first coaxial
speakers.

UREL in conjunction with Ed Long, an
Oukland consultant, pioneered the first
time-align monitors. JBL developed the
first four-inch flat wire voice coil in the *40s
and the first four-inch compression driver
in the "50s. Many new technological feats
are currently being accomplished by L.A.
companies and the '80s look 1o be an excit-
ing decade of invention and audio im-
provementin the Los Angeles sound man-
ufacturing scene.

The Gauss division of Cetec came into
existence 15 years ago. At that time, the
32:1 duplication ratio with the focused gap
head was introduced. Currently. a little
over a hundred people are employed at
Gauss’” North Hollywood plant. working
on audio tape duplicators and loud-
speakers.

The Gauss speaker. used in concerts and
discos. is one of the highest-priced loud-
speakers now available. “It gained its repu-
tation as one of the most reliable units on
the market,” says Gauss president Mort
Fujii.

“We use a double spider suspension sys-
tem so that we can get the higher power
handling capability.” adds Fujii. *As far as
I know. we’re the only ones that can put out
400 watts RMS a speaker and continue op-
erating.”

Cetec’s Vega division is also doing well.
and enjoys worldwide sales of some $4 mil-
lion a year. That figure is split roughly in
halfby Vega’s wireless microphones and its
Tone and Signalling devices.

Altec Lansing. which has been in the
L.A. area for 43 years and currently em-
ploys about 1,000 workers at its Anaheim
plant. has been in the audio limelight on
many occasions.

Besides inventing the first one-third oc-

tave and one octave equalizers. Altec won
several awards early in its career for micro-
phone production. It also hecame well
known for the Altec 604 studio monitor.

“The 604 has been a de facto standard
eversince it came out in the late "40s.” com-
ments Chris Foreman. Altec’s product di-
rector of commercial products. “At one
time, the 604 was the only recognized stu-
dio monitor of any fame. There's a lot of
heavy competition among studio monitors
now, but the 604 is still considered by a sig-
nificant plurality of recording studios to be
the most accurate monitor speaker that you
can get.”

In recent years. Altec has pioneered the
“Manta Ray.” a constant directivity horn.
“The advantage of it is that you can put the
sound where you wantit and it doesn't slop
over,” notes Foreman. “Plus, the frequency
response off-axis is as good as the fre-
guency response on-axis. So, when you put
itinto a concert or a disco. the people ev-
erywhere within the pattern hear basically
the same sound. It makes every seat in the
house a good seat. or at least a lot closer 1o
that than we've ever been able to come be-
fore.

“For pro sound. we've just recently de-
veloped a whole new line of portahle sound
speaker systems that we're calling the
‘Stanley Screamers.” The big selling point
of these is that they're extremely rugged
and very roadable. as well as being high
performance components.”

One of the most important contributors
o Altec Lansing’s history, of course. was
James B. Lansing. an innovative product
designer. In 1946 he left Aliec and formed
IBL.

AUJBL, “Lansing huilt the first four-inch
flat wire voice coil. which has become the
mainstay of the high-powered monitor
reinforcement systems,” says John Eargle.
vice president of market planning for JBL..
The spirit of innovation that characterized
Lansing stayed with JBL after he passed
away. and the company has continued 10
remain a creative force in the speaker field.
Currently, over 1.500 employes work at
JBL’s Northridge plant, making JBL prod-
ucts.

“JBL was the first of any company exist-
ing today 1o build a four-inch compression
driver and make it a byword in the rein-
forcement industry,” adds Eargle. “The
commercialization of the acoustic lens in
the "50s was done solely by this company.
And just recently we introduced the SSG
(symmetrical field geomelry) magnetic
structure late last year as a part of going to
ferrite magnets away from alnico. in speak-
ers.

JBL also does very well in the inter-
national market and in Japan. “A good
half of our outputis sold in the export mar-
ket.” estimates Eargle.

At UREL necessity has truly been the
mother of invention. Problems arising at
United Western studios (owned by the
same parent company, United Recording
Corp.) have often resulted in new equip-
ment being developed by UREL 1o fill the
gap.

In 1951, Bill Putnam—the founder and

wwWw americanradiohistorv com

current owner of United Recording Corp.,
moved to Hollywood from Chicago. At
United Western Studios. Putnam was
“finding there was no equipment (specifi-
cally designed) for the recording industry,”
according to Ray Combs. senior vice-presi-
dent of UREL "It was mostly equipment
that had been taken from the broadcast
market and modified to fit recording needs.

“He started designing products—such as
limiters, equalizers—for the recording in-
dustry and out of that came UREI, about
I5 years ago. He designed the L706LN,
probahly one of the best known limiters
throughout the world. Today we have 56
different models of professional equipment
for the recording studio.” Combs estimates
that ahout 55% of UREI's product is sold to
the recording industry.

Combs adds. “The time-align theory of
monitors was thought up by Ed Long and
we're licensed by him to make time-align
monitors for recording studios. Long pro-
vided the concept and Putnam developed
the product using the concept, and we've
been manufacturing them now for a little
over two years.”

“URET's optical limiter and field effect
transistor limiter have become standards of
the industry.” comments Bradley Ponkett.
director of engineering for UREL “There
are literally tens of thousands of them in
use.

“All of our products are field-tested in
our own recording studios. and a lot of
ideas come from our having recording stu-
dios. For usit's a good proving ground. We
don’t have to guess what's needed—we
know what’s needed in the field because
our people let us know when they want
something new.™

One of the latest developments at UREI
is a new power amplifier which has the
unique capability of being able to sense the
signal which is sent to the loudspeaker ter-
minals at the terminals and make correc-
tions for transmission errors caused by the
speaker wires.

SAE of Los Angeles is known for its P50
power amp. which is only 1% inches high
but puts out at least 70 watts RMS a side at
eight ohms_ has a built-in fan. carries auto-
matic mono bridging, and is fully compli-
mentary in circuitry from input to output.

“We have a tremendous amount of
power in a small package.” comments
Mark Cohen, sales manager of SAE.
“Which is something that nobody else has
been able to equal vet. We sell every P50 we
make.”

A more advanced model. the P250. will
soon be available. Cohen notes that the
SAE amps are gaining in popularity. as
more and more people grow concerned
with the cost of hauling heavy loads of
equipment from concert to concert and
with the efficiency of that equipment.
Firms which handle concert sound rein-
forcement are often now leaning towards a
greater use of multiple smaller amplifier
configurations and more efficient speakers,
which puts SAE in an advantageous posi-
tion.

Cerwin-Vega. mentioned before as hold-

(Continued on page L.A.-50)
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=2 . KEVIN JACOBSEN
"“%7Q CONCERT PROMOTIONS

and

Michael Edgley International

celebrate the 200th birthday of Los Angeles by
by being associated with the biggest tour in the history

of Australia—KISS—playing to 250,000 people and grossing over
~ $3 million.

Other successful Kevin Jacobsen Concerts in association with
Michael Edgely International:

CONTEMPORARY CLASSICAL & THEATRICAL
Peter Allen Shirley MacLaine Annie Leningrad Kirov Ballet
Angel City Bob Marley & The Wailers The Bolshoi Ballet Vincent Price _
Joan Armatrading Meatloaf Chorus Line The Red Army Choir
Black Sabbath Mi-Sex Doyly Carte Opera VIS PO RERES
Coli Olivia Newton-Joh Dracula Spartacus
oljoye via ewton-John Margot Fonteyn & State Balalaika

John Denver Helen Reddy Scottish Ballet Company of Russia
The Electric Light Demis Roussos Georgian State Doris Stokes

Orchestra Smokie Dance Company Tchaikovsky Ballet
Dan Hill Ray Stevens Great Moscow Circus Liv Ullman
Janis lan The Sweet Anna Karenina
Kiss Talking Heads
Liberace Slim Whitman

SPORTING EVENTS

ASSOCIATED COMPANIES TO KEVIN JACOBSEN Australia vs. Russia  Soccer Test Series
Russian Acrobats Soviet Gymnasts
JACOBSEN WOLFE PRODUCTIONS
Independent
Television Production
JOYE PUBLISHING CO. KEVIN JACOBSEN CONCERTS
ic Publishi
Musie Publsning 96 GLEBE PT. ROAD. GLEBE
A T.A. RECORDS
Distributed thru N.S.W. 2037 AUSTRALIA

Festival Records

P.0. BOX 196, GLEBE SYDNEY

A.T.A. ARTISTS AGENCY

e Koo N.SW. 2037.
A.T.A. SOUND STUDIOS TELEX: AA22429
24 Tf::gzlg:]cglities PHONE: 02-660 3466
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the past several years due to the constant
shortage of production facilities.
Steinberg, who besides his duties with
the LAFDC is also on the advisory board
for the California Motion Picture Develop-
ment Council and is vice president of vper-
ations for Trans-American Video. warns
that “the Los Angeles marketplace is now

bursting at the seams because of the lack of

studio space.” This crisis would only seem
1o intensify during a period of increased
production.

Kramer-Rocklen’s Lombard. speaking
from the viewpoint of independent pro-
duction, is confident that Los Angeles can
accommodate an increase in production,
provided there is constant growth,
“Enough people in the industry have the
technology. So many people are breaking
away from the larger facilities companies.
An increase in facilities will go along with
the increase in business.”

A crucial factor in any possible large-
scale studio expansion and/or develop-
ment is the alrcady astronomical and esca-
lating real estate prices in Los Angeles.
which may make such plans prohibitive.

Paine-Webber's lsgur believes regional
production facilities might hold the answer
o the studio crunch in Hollywood, citing
possible sites as ctose as Fullerton. or as far
away as Arizona. if not New York. Fox’s
Roberts concurs. It doesn’t have.to be
downtown LA

In addition to the studio shortage. how-
ever. Steinberg sees another production
problem. [ think that the producing com-
munity. the large production companies,
have to address themselves to updated stu-
dios. We are still shooting in barns that
were built in the late 20s and "30s. The
technical astuteness of the motion picture
industry has progressed. but the buildings
haven't.”

Itshould also be noted that since filming
and videotaping are such collaborative en-
terprises. the shortage of adequate sound
stages would not present the only signiti-
cant problem. "The increased amount of
production will increase the need for more
stages. butalso the ancillary support—labo-
ratories. prop houses reminds  the
LAFDC’s Steinberg. These kinds of in-
creases too would have impact upon the
economy of Los Angeles.

Whatever the future actually does bring
to the Los Angeles entertainment commu-
nity. whether it be a production boom and/
or greater industry consolidation, at least
one Los Angeles- ‘based record company
seems to be lhg recipientofan dd\‘mlage of
fate. or what that company’s executives
would probably prefer to think of as expert
long-term planning. The oftices of A&M
Records just happen to be located on what
was once a movie studio (Chaplin Studios).
complete with soundstage. That sound
stage has been refurbished for video pro-
duction over the past year and should the
company decide to get into video-
production for the domestic market on a

full-scale basis. according to A&M’s Mike
Gormley. they would be at a distinet ad-
vantage.

As Los Angeles begins its tricentennial. it
appears that as far as the entertainment
world and Los Angeles is concerned. the
crystal ball is somewhat clouded with smog
for now. However. any air of uncertainty
surrounding the future of entertainment
hasnt fazed Los Angeless chief executive.
Mayor Tom Bradley told Billboard that the
city is “ready to meet the challenges of the
future head-on. maintaining a long-
standing repuldllon as the film capital of
the w orld

Let us be the first to suggest to Mavor
Bradley that Los Angeles should not onl)
remain the motion picture and music capi-
tal. but will in the future be designated as
the home entertainment software capital as
well.

Billboard

Star Stages

® Continued from puge [.A.-22

our point with the California World Music
Festival.™

Promoter of that event was Jim Rissmil-
ler. head of the Wolf & Rissmiller organi-
zation which puts on about 400 events an-
nually in the western half of the States. He
and partner Steve Wolf (killed in 1977) put
on their first big concert at the Forum (hav-
ing been broughtin to *beef up’ the concert
situation by owner Jack Kent Cook). fea-
turing Diana Ross & the Supremes. [twas a
sellout, “well worth the $50.000 fee we
paid.” says Rissmiller. “lmmediately it (the
fee) became known to others within the in-
dustry. People started to say that we had
overstepped the mark and would cause an
escalation in fee rates throughout the in-
dustrv.” But Rissmiller is no stranger to
controversy. He shrugs it off as part of the
job. “In all honesty, | would prefer to put
on shows that genuinely pleased people as
against putting them on for vast profits. |
do a professional job and believe that loy-
alty and trust is more important than who
pays the most. [ also prefer to look for the
‘long term’ artist rather than the “over-
nighter.””

His comments are echoed by many oth-
ers in the industry. all of whom addition-
ally express concern about the state of the
industry at present. Rick Webking of Con-
certs West concedes that. “The economy
has affected the entertainment dollar. We
noticed a marked reduction as much as 14
months ago. We are looking at situations
and Lhoosmg much more carefully than
ever before.”

Dick Clark. America’s perennial teen-
ager. though involved in many more things
than promoting concerts is. nevertheless,
stll actively involved though not on the
grand scale of times past. “I just can’t stand
the pain anymore. One year it's one thing
and the next it's another. It is more and
more difficult to make a living. I think the
business got awayv from the promoter.
There’s some moditication needed. I think
the major difference is the demand of the
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acts—the actual promotion is no more dif-
ferent.”

Whether Clark or Frontier. Avalon. A S
U C L A Campus Events. Rissmiller or
Concerts West, all agree that the two big-
gest problems facing the industry are from
scalpers and bootleggers. Comments range
from “despicable™ to “organized crime.”

Scalpers mystically acquire tickets to and
for any event for which admission is
charged and tickets issued (even there the
exception rules. one remarkable London
scalper was offering invitations to the
Royul Garden Party held in the grounds of
Buckingham Palace). Each year the situ-
ation seems 1o get worse instead of better.
While all agree that the computerized
ticket system has defeated many at that
parucular stage, at other points along the
way it has become increasingly worse. It is
claimed that the problem of scalping is the
second most discussed item (behind the
gun law) at the state legislature.

The bootlegger. more obvious by his
wares. does sufter somewhat for his sins.
not however enough to deter him from con-
tinuing to ply his trade. He is reaping a
hefty profit from an ever growing business
aimed at capturing the image of the per-
former with no dues to that performer.

A further aspect of concertgoing has also
received much attention in recent months,
safety. While waves of shock. rightly. swept
across the country and around the world
when the news was received from Cincin-
nati’s Riverfront Stadium. Los Angeles felt
relatively safe from such incident. Perhaps
because of former Police Chief Davies' vo-
cal eriticism against rock music, venues and
promoters went outof their way to meet re-
quirements. Los Angeles is plUbdhlV one of
the safest concertgoing areas in America.

Promoters, along with venue personnel.
discussed the situation long ago with au-
thorities and drew up a setof guidelines. or
recommendations which could be imple-
mented or used as a base upon which to
build. However they may look on paper,
they certainly prove efficient guides (with
changes and preferences) in practice.

Today it scems that as good a market as
Los An"elu 18 for concerts and excellent
fucilities. the industry could be hit by the
recession. Ticket prices obviously come in
for much complaint from fans and media
alike. Collating all the information from
the promoters (for those ol you cynically
inclined, the hard luck stories have been
separated) it seems that in all fairness
prices are generally and relatively fuir. Fa-
cilities cost more (staft wages, rental, taxes
ete.). general operating costs are higher
(advertising. printing and salaries) and the
artist wants more.

One thing seems certain, with facilities as
successful as the Forum and the prestigious
Music Center to add to the list of these we
have and have not mentioned. Los Angeles
looks set to go ever onward and upward be-
yond the 20th century. In the words of the
Greek Theatre’s Bob McTyre. “Nothing
can and will ever replace the atmosphere
and thrill of being at a live event. There is
no other way that you can capture it, nei-
ther, record. radio. tv. tape. film or video
disk will ever replace it.” Billboard


www.americanradiohistory.com

he landmark is gone.

Across the street NBC has van-
ished, too. In its place is an
enormous steel, concrete and
computerized edifice known as

Home Savings & Loan.

But the northwest corner of Sunset &
Vine, circa 1980. shows more change than
anything. In the place of Wallichs Music
City—the store that not only pioneered in-
novations and was responsible for starting
retail trends that swept across the country—
is a discount art store. And, perhaps dis-
count is a fitting epitaph to Music City. for
its was the chain’s steadfast refusal to go
discount that ultimately led to its demise.

Starting back in the late 1940’s when an
ambitious, innovative young merchandis-
ing manager for Capitol Records named
Fred Rice created and tested an unusual
device at Music City called a “browser
box,” Los Angeles has been one step ahead
of the pack. After that came divider cards
and waterfalls.

Even today—without Music City—the
eyes of the country are on Hollywood re-
tailers to see what new marketing ap-
proach they might de-
velop. And.

LSSy
ity

ks

they haven’t been disappointed. In the past
years, the industry has seen Los Angeles re-
fine Russ Solomon’s “super store™ concept,
where vou can find close 1o 40.000 titles
(200.000 LPs) and 23.000 singles.

And. it has watched closely as Where-
house. Licorice Pizza and Music + have
gone the opposite way and developed the
“controlled inventory” chain where. with
timely selection and tightly controlled in-
ventory. a retailer can make the maximum
dollar from every square inch of space and.
at the same time. keep a low inventory
(4,000 LPs) and still appeal to the masses.

Los Angeles innovates and for good rea-

son. First. 1t is the home of new idcas.
Nearly 80% of all new small businass ideas
are developed in Southern California and
spread across the country. Even more sig-
nificant, however, is that many labels head-
quarter in Hollywood.

“When you have a store,” says Lee
Cohen. ad manager of Licorice Pizza, that
has high visibility to an executive or artisi’s
manager, labels make a special effort 10
make sure that the store is merchandising
product. For example, Tower’s Sunsel
Strip location may be the only stcre an ex-
ecutive from out of town ever sees. He is go-
ing to draw his conclusions about what a

>

The Eyes Of The Industry
Watch L.A. Retailing

By RON TEPPER
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Before browser boxes (which
Wallichs pioncered).
records were displaved
library style. as can be seen
in this 1942 photo in
Wallichs Music City.
Artist Freddie Sluck
signs autographs in the
centerand Glen
Wallichs is at his left.
(Photo courtesy
Cupitol Records)
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label is doing with an artist from what he
sees. Label execs want o make sure those
conclusions are positive. thus they will of-
ten go along with promotions and market-
ing programs that they normally would
pass. [tisdefinitely a factor in the growth of
L.A. retailing and why vou see so muny
new things here.”

Sam Ginsberg, supervisor of buvers for
Music +. agrees that location has much to
do with the innovations. but he also ponts
out that retailers today “are more merchan-
dising oriented than ever. We don’t sit back
and wait for acts to happen. Wz are more
aggressive and help it happen.™

Ginsberg cites a recent Music + promo-
tion in which the store arranged for  la-
bel's act to get a month’s work. *Those are

(Continued on page 1..4.-46)

The highly visible Sunser location of Tover
Records, founded on the concept of super—

Sromits super large inventory (4G.000 tities)

and size to the arresting album ccver hlow-
ups which grace the window:.

(Photo by Gule

Rosenberg)
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the kind of things retailers never got in-
volved in before.” he says.

Russ Solomon, who has studied L.A. re-
tailers closely. agrees with Ginsberg’s as-
sessment. “Up until 10 years ago. retailers
in L.A. were sleeping. The only aggressive
outfit was Discount Record Center which
spent a good deal of money on newspaper
advertising. They didn’t. however, sell
much merchandise and neither did Music
City. one of the old-line retailers in the
city.”

What Music City and many of the others
did do was to adopt merchandising and
marketing ideas presented by the labels.
But. in 1970 when the first Tower “super
store” opened it was a revolution in mass
merchandising and the sweeping changes
were initiated by the retailer. not any label.

shrink. That is why we are expanding into
boutique items. They go well with records.
The market is similar.”

Cohen’s store did not just happen to put
in boutique items. It was the result of an ex-
tensive research study done in conjunction
with the University of Southern California.
The study has become the basis of Licorice
Pizza’s expansion.

Sophistication is one of the great changes
that has taken place amongst L.A. retailers
during the past decade. They don’t just fly
by the seat of their pants. anymore. Music
+ inventories weekly and surveys buyers
in each store to see (1) if they want a new
LPand (2) how many. Nothing is crammed
down a store’s throat. There is feedback to
the head offices. Each chain—from Music
+ and Wherehouse to Licorice Pizza and
Big Ben—train employes in seminar series
ranging from two days to a week. Comput-
ers and inventory control are rules. not ex-
ceptions.

With sophisticated market research/

The L.A. NARAS chapier sponsored the first uccredited recording industry course at UCLA s

Extension Division, in Oct., 1963. Teaching the class are, from left, Andre Previn, Mike

Muitland and Goddard Lieberson.

The aggressive advertising and mass
merchandising techniques were new to Los
Angeles as well as the rest of the country.
“Sam Goody's (N.Y.) had something simi-
lar to the super store.” recalls Solomon.
“but they did not merchandise to the extent
Tower did.” Now. Solomon is watching
with admiration at some of the new tech-
niques being introduced. especially the
“controlled inventory™ concept which
shows that a store need not carry huge in-
ventory (and an equally enormous invest-
ment) to be successful.

He and others throughout the country
are also watching a quiet. but effective ex-
periment by Licorice Pizza. A little less
than two years ago. the chain began stock-
ing boutique items.

“We added display cases and fixtures,”
says Cohen, “and have made a number of
adjustments to stay healthy. We now stock
things such as buttons, pins and wallets.
We had a couple of years of incredible
growth and it has turned into gradual
growth. As records get more expensive, the
dollar volume will grow but the total
amount of individual purchases will

marketing techniques, the contemporary
store is a departure from the outlets of the
1940s and 1950s, which stacked records on
shelves behind appliances.

“The record industry,” says Solomon.
“has finally recognized it is in the enter-
tainment business. The old stores used to
look like libraries, now displays appear as
if' they came out of a motion picture.
There’s razzle dazzle as opposed to the stoic
approach.”

That razzle dazzle has taken many
forms. Licorice Pizza, which started with a
“folksy. orange crate image™ has gone to
cleaner woods, developed and expanded
merchandising areas with new stages and
columns and has nearly doubled the dis-
play areas that its original stores contained.
The same is true for the other large dis-
count chains.

“The chains,” says Ginsberg, “are more
innovative than ever. They have their own
in-house ad people and we listen to what
the customers tell us. About the only de-
pendence we have upon the label is for the
merchandise.”

There is, however. a close relationship
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between L.A. retailers and the manufac-
turers. “There are more positive vibes to-
day.” maintains Ginsberg, “than ['ve ever
seen. All of us are interested in giving labels
support with new artists and if they have a
program for one we definitely back it.”

Despite the obvious shakeout that has hit
the industry, retailers are highly optimistic.
They view the new return policy as a bless-
ing (“the record industry will finally be run
like a business”) and they see a healthy in-
dustry for the future. Ginsberg is out-
spoken on the subject: “Evervone is down
and they should not be. It is not as bad as
the Hilburns (Bob Hilburn, L.A. Times
music critic) have made it out to be. And, it
isn’t as they say. either.”

One thing that is not as most say is the
single. Although many have downplayed
the importance of the single disk, the retail-
ers—unanimously—are enthusiastically be-
hind it and agree it is the key factor in
breaking an artist and creating attention in
their stores. LPs, however, still account for
the lion’s share (about 60%) of a business
that is estimated somewhere between $80-
$100 million a year.

With that kind of dollar volume and the
refined research. L.A. retailers are experi-
menting with another media (aside from
newspapers and radio) to expose prod-
ucts—television. Although Tower has shied
away from the media, the others have dab-
bled in it and see the use of tv growing. es-
pecially with the price of LPs rising to the
point where results from a spot may justify
the expenditure.

But computers and research are not the
only thing that run the L.A. market.
Around those chain stores are numerous
specialty stores that have prospered despite
market conditions. One interesting store is
Dave Black’s Record Connection, an outlet
that is less than two years old (Santa Mo-
nica Blvd. and La Cienega). Black runs a
collector’s store—with 100,000 titles. He
buys and trades for collections and then
sells them for anywhere from $2 to hun-
dreds of dollars. He supplies a product that
cannot be replaced and has one of the most
unique outlets in the country. In it. a buyer
can find virtually every category of music.
For example, Dave carries 17,000 sound-
track albums.

“Ours,” he says. “is a true. gift record
shop. If someone wanted to give an expen-
sive (or inexpensive) out-of-print gift. they
could find it here.” Dave’s merchandising
approach is like Tower's. but that's where
the similarity ends. Instead of depending
upon the media for customers, Dave relies
on word-of-mouth. And. through it. he at-
tracts customers from all over the world
who are seeking hard-to-find albums.

Another outlet that attracts worldwide
customers is Rare Records (Glendale). Ray
Avery's 30-year-old store has about 50,000
LPs, a mailorder business and “gets cus-
tomers from as far away as Europe and Ja-
pan in the summer.” Avery’s outlet adver-
tises in European jazz and music
publications.

“We were shouldered out of the contem-
porary market by the chains who utilize a
‘supermarket approach.”” says Ray's son.

(Continued on puage 1.A.-48)
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If you're serious about recording Rock or any other
music in Los Angeles you know that youv'e got to be
able to go where the music is — a club on Sunset, a
concert in the park, or maybe even making your
band’s demo tapes in your garage. Sure, you can
combine mixing consoles and multi-track recorders
which may suit your needs, but it wouldn't have the
portability your recording demands. That's why you
should check out theTASCAM 144 PORTASTUDIO.

It's everything you need to produce quality Simul-
Sync 4-track demos on cassette tapes, all in a 20
pound package that's only 2 feet square. Don't just
listen to music — create it, with the TASCAM 144
PORTASTUDIO.

. =

Right now you can see, hearand use the
PORTASTUDIO at any of these UNIVERSITY STEREC
stores — just call for an appointment with the
TASCAM Recording Specialist: HOLLYWOOD/SUNSET
(659-3396), SANTA MONICA (829-4415), NORTH
HOLLYWOOD (769-3473), CANOGA PARK (999-0480),
TORRANCE (370-6345}.

Alwap€ More Music For

e
unIVERETeneO
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Phoenix. Arne Frager. Van Webster and
Armin Steiner.

Another new wrinkle is the “super stu-
dio”—like the ones epitomized at Kendun
in Burbank and the Village Recorder in
Westwood. Both of those rooms. where
clients like Fleetwood Muc and George
Benson have worked. are flagging down

weekly rates in the neighborhood of

$30,000. While not digital. those rooms of-
fer the cream of the corp in state-of-the-art
recording consoles. multi-tracks, monitors
and other signal processing equipment.

Any other number of studios in the city
have upgraded rooms with amazingly so-
phisticated consoles from such firms as
Solid State Logic and Neve.

Now studios are girding for the next ma-
jor development: video. Already many
have added video sweetening gear for both
film and television scoring work.

Others are expanding their facilities to
have large rooms with stage and lighting
facilities for on-location audio and video
shoots for possible videocassette, videodisk
and cable tv considerations, a true “audio/
video marriage.”

Los Angeles has also led the way with at-
mospheric elements. Before the '70s,
recording studios had an almost sterile hos-
pital-like quality.

When Chris Stone moved his Record
Plant operation from New York in 1970
and opened what many considered the first
real “rock’nroll” studio. he revolutionized
studio “looks.” Some of the new wrinkles:
wood and stone accented interiors, mood
lighting, jacuzzi, sauna and “rec” room.
Any number of studios worldwide have
taken a page from the Plant book since
then.

In 1972. the Plant opened a waterside fa-
cility in Sausalito. Calif., near San Fran-
cisco, what many consider one of the early
“environmental” recording studios. And
while in one sense every studio in Los An-
geles can be considered environmental,
there are studios in L.A. that are also lo-
cated in mountains and on the water. Ex-
amples: Indigo Ranch in the Malibu hills
and Spectrum on the beach at Venice.

“The real proliferation of the independ-
ent rock studio in Los Angeles.” observes
veteran Capitol Studios manager John
Kraus. “was right after the Beatles hitin the
early to mid 1960s. There was a new wave
of artists who began to do their own thing
and wanted to record where they wanted to
record.

“At that time also,” he adds. “the inde-
pendent producer became the vogue as la-
bels contracted them to do album projects.
They. too, would want to work where they
wanted to work. And as the rock music
business began 10 grow. many entrepre-
neurs began to build facilities.”

At that time, as the "60s progressed into
the early 70s. some of the “hotter™ facilities
included Gold Star, Capitol, TTG and Bill
Putnam’s United Western. Herb Alpert. for
example. began to record his carly Tijuana
Bruss projects at Gold Star and producer
Phil Spector did a lot of his historic projects
there as well.

The Record Plant’s 1970 opening sig-
nalled a ten year surge in independent
recording studio activity that has yet to
subside.

“One of the reasons.” recalls veteran
Sunset Sound general and studio manager
Bill Robinson. “for the demise of the label
studios. which thrived in the '40s and "50s.
was that many of them consisted of large
rooms for big band recording. Some of the
them were 80 feet by 100 feet caverns.
Many of the early rock and acid rock
groups. four and five-piece bands, found
those studios too large. They wanted a
more intimate atmosphere. That's the rea-
son why you see smaller rooms in the many
of the independent operations. 1 would
agree that the growth in rock studios in
L.A. was triggered by the Beatles. That
really caused a significant change in the
recording scene in Los Angeles.”

Many veteran observers of the recording
studio industry trace the evolution of the
business in Los Angeles back to such facil-
ities as Radio Recorders and C.P. MacGre-
gor on Western Ave.

“What was happening in those days,” re-
calls another veteran, Steve Guy. owner of
Location Recording in Burbank. “was that
those facilities in the late *30s and "40s were
recording material live onto disks. the elec-
trical transcription business.”

(Continued on page L.A.-50)
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Jeff. “So we have gone more heavily into
the specialty market.”

Rare Records. Record Connection,
Rhino Records and others survive and
prosper by serving the specialty market.
Los Angeles is large enough—more than
seven million in the greater L.A. area—to
support a number of different types of
stores. Although other ureas of the country
may be eyeing these specialty outlets.
there’s a question as to whether manv mar-
kets (outside of a New York or Chicago)
could support so many chains and specialty
outlets.

There’s even a question—at least in one
man’s mind—as to whether L.A. will con-
tinue o support them. That man is Fred
Rice, the former Capitol merchandising
manager who developed the browser (and
many other retail innovations).

“The days of the record store—as we see
them—are over with. Theyre like vaude-
ville in its final days. In the future, I believe
we will see cable take a more active role in
the industry. In other words, manufac-
turers will be able 1o display product
directly on the screen. the consumer will see
itand have the ability to press a button and
order whatever he or she wants.”

What Rice is talking about isn’t that far-
fetched. Audience participation v is al-
ready being utilized in Ohio and is known
as the Qube system. “Comunication is tak-
ing quantum jumps. If a retailer does not
see the future. he will definitely be left be-
hind.”

Rice sees four phases of L.A. retailing.
The first was the early days of the industry,
when the Big Four (Capitol, RCA, Colum-
bia. Decca) put out most of the product.
That was when records were stacked on the
back shelves and appliances were more im-
portant. During those days. the industry
saw innovations such as the browser. “We
put 60 albums in one of the browsers and
convinced Music City to put it out front.
The records sold like hotcakes,” recalls
Rice, “and they never went to the back
shelf again.” After the browser came an-
other innovation—the waterfall, where you
could see the top portion of the LP and,
once that happened. retailers had to have
some way to categorize the different artists.
That required another L.A. innovation—
the divider card. Hal Cook. former Bill-
board publisher. who was sales manager at
Capitol. was one of those responsible for it

Then came phase two—the heyday—or
when Music City sold full-price and had a
store full of customers and listening booths.
Classical stores were booming, 100.

“Gateway To Music had monthly open
houses. recalls Capitol’s Pati Larson. a
former Gateway clerk, "and customers
could come in on one special night and
we would play all the new releases for
them.”

Towards the end of the 1950s and into
the 60s. discounting (phase three) devel-
oped amongst LA retailers and with it

(Continued on page L.A.-50)
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oast music publishers are
‘ ‘ on the rise, both in num-
bers and in stature
largely as a result of the

additional importance
currently placed on music by both tele-
vision and motion pictures.”
Thus read the lead paragraph in a Bill-
board article which saw print over a quar-
ter-century ago—April 23, 1955.

music industry center. Everything is so
spread out here that you don't know where
to look first for material!™

However. the problem was soon re-
solved. It must have been. Either it was re-
solved or the action in L.A. was so intense
during the middle and late "60s that the
subject of decentralization in LA, was
guickly and permanently dropped.

Now the giants began taking a closer

Brown und Harry Garfield. Guys like that
built publishing empires out here.

“The way I see it. the metamorphosis be-
gan in the early 60s. It used to be that New
York was the money and Chicago was the
creative—till the late *40s. In LA from the
late "40s to the late "50s. it was all film mu-
sic. In those days one song plugger coverad
all the studios out here.”

Or course, the state of the art is so sophis-

Rock, TV and Movies Pull Publishing West

By JOE X. PRICE

While the words could easily apply to to-
dav’s publishing picture. what the writer
was actually doing, unbeknownst to him-
self. was signalling the demise of what the
music publishing world now looks back on
as the “Bnill Building Era™ that relatively
shortspan of time when. by way of accident
or design. most major ULS_music publishers
were headquartered under the sole roof of
that one musty old high-rise in the heart
of Manhattan.

The Brill Building's foundations began
to rattle about the time that article was wit-
ten. But it was not for another decade or so.
with the emergence of the so-called. self-
contained rock act, that the old gray-stoned
maternity ward of new-born melodies
really started to topple.

The Beatles paved the way in 1964 for
the invasion of the Redcoat rockers—the
Rolling Stones. Peter & Gordon. the Bee
Gees, Cream. the Who and scores of other
such acts followed. “The Briush invasion,™
as it was then called. influenced American
musicians all over the country to get into
writing their own tunes and publishing
them themselves.

For a multitude of reasons. California
became the chief spawning ground for this
new musical rock mode. In 1965, according
to still another Billboard piece. Music Pub-
lishers Holding Corp.’s then-Coast chief
Jack Mass reported 48 different cover rec-
ords of Bob Dylan songs were cut in one
month: three-fourths of these recordings
were done by West Coast companies.

The new music caught on faster on the
Coast than anywhere else in the U.S. Sud-
denly. everyone and his mother was a pub-
lisher. New record labels. recording studios
and indic a&r offices were springing up in
Los Angeles and San Francisco faster than
vou could count them.

In 1969 the Los Angeles telephone direc-
tory listed 242 pop music publishers. In
1980. while music publishers are no longer
listed, ASCAP and BMI directories indi-
cate that that number has more than
doubled.

However, with this sudden shifting from
east to west came the inevitable protesta-
tions. “What the West Coast needs is a Brill
Building.” moaned Columbia  Records’
then-a&r chief Al Stanton to a Billboard
reporter in 1965. “The problem for Holly-
wood record companies in acquiring good.
solid songs is compounded by the lack of a

look at what was happening here. 1t wasn't
long before old-line majors like April-
Blackwood. Chappell  Music.  Duchess-
MCA, Vogue-T.B. Harms. Intersong.
Screen Gems-Beechwood. Peer  Inter-
national and Warner Bros. Music began
winding down their Gotham operations
and shifting gears to accommodate a con-
version to establishing headquarter offices
in Los Angeles.

“We're more Los Angeles-based than
New York-based. although this was not al-
ways the case.” says Ed Silvers. president of
Warner Bros. Music. “We didn’t make the
switch ull 19717

The finn's vice president. Al Kohn.,
clucidates: = The company started as M.
Witmark & Sons in the 1890s. Then it was
Jerome H. Remick & Co. which later be-
came Harms. Inc. Jack Warner realized the
need for film music and acquired Harms,
Remick and M. Witmark all at once and
that became Music Publishers Holding
Corp.. which ultimately became Warner
Bros. Music. | believe this makes us the old-
est American publishing company.”

“We're the oldest publishing company in
the world,” says Roger Gordon. vice presi-
dent of Chappell Music. “Chappell was
founded in London in I811. The company
was bought by Louis Dreyfus in 1929. The
U.S. company was founded in 1935.”

Asked what importance Chappell’s Los
Angeles outpost receives in the overall cor-
porate structure, Gordon says, “We work as
kind of a unity with our offices in New
York. Nashville, Toronto and my office
here in L.A. When a writer signs with
Chappell. he knows he’s got all of our of-
fices working for him.

“It’s true the L.A. band scene is much
more rampant here than in New York.
What I mean by that is that new acts arc
able to expose themselves now much easier
in L.A. than anywhere else in the country.
I'd venture to say there are over 50 rooms
here now where talent can expose them-
selves. Therefore. decisions can be made
much more easily here.”

Irwin Pincus. president of April Black-
wood Music, views the modern publishing
scene with some skepticism: “There are a
lot of funny companies out here now. By
that [ mean “flaky.” There's just too many
{ly-byv-night operators and not enough real
pros like Lester Sill and Cliffie Stone and
Eddie Silvers and Bud Dane and Warren

www americanradiohistorv com

ticated today in L.A. where major film
companies like Filmways have hand-
grown their own music publishing
branches, that such one-man operations
are now impossible. Teri Fricon. president
of Filmways Music Group (Filmways Mu-
sic Publishing, Musicways. Inc.. Harlene
Music Publications and Donna-Dijohn
Music Publications) has this to say .tbout
her 25-year-old firm:

“Los Angeles has always been the home
for tv and movie music as well as the home
base for many major record labels and mu-
sic publishing firms. In recent years. more
and more companies have shiftea their
base of operations to L.A. and. even those
with head offices in other U.S. ¢cities und
foreign countries. have found it necessary
1o have offices here. The Filmways Music
Group is hcadquartered here because
much of our operation involves film music.
We do. of course. keep in constant touch
with Nashville, New York City and the ma-
jor music citics throughout the world by
phone. mait and personal visits.”

Filmways has offices in New York, she
adds. but no music busimess is handled
there. The firm takes in about 100 copy-
rights per vear. Fricon concludes. and the
catalog now contains about 500 songs. not
counting film and tv music.

“There is no question in my mind rela-
tive to the overall impact the West Coast.
particularly Los Angeles. has had on the
publishing industry.” says Mike Stewart,
president of Interworid Music Group.
“While New York and Nashville are still
vital o the ficld. as evidenced by the fact
that we maintain offices in both cities and
make frequent trips cast. there has. in fuct.
been a vast migration of prolific writers to
Southern California. As a matter of fact.
80% of our contractees reside in LA

Herb Eiseman. president ot 20th Cen-
tury-Fox Music Publishing. siys his firm
switched headquarter offices from New
York City to Los Angeles eight years ago
“due to the very heavy record production
that was going on in the West Coast at the
time. Today. all of our contract writers are
California-based.”

Regarding film music. Eiseman states,
“Through our relaticnship with 20th Cen-
tury-Fox Films. we usually get a chance to
become involved in the publishing aspects
of almost all film endeavors that feature
music. Music rights royalties from “Star

(Continued on page 1.A.-53)
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Common practice was 1o cut material
onto disks. first wax and then lacquer. pro-
grams that were later plaved on radio sta-
tions. Most of the music legends of the past
20-30 years worked at Radio Recorders
and C.P. MacGregor at one time. Another
studio often remembered by veteran ob-
servers is Universal Recording.

One other reason cited for the demise of

the label-owned studios in Los Angeles was
economics and some union difficulties.
Both RCA and CBS. for example, re-
lenquished their studio activities in South-
ern Calitornia. Some label facilities do.
however. continue to thrive. Examples:
Capttol. A&M, Warner Brothers and Mo-
town.

Another major trend in the LA studio
business in the 1970s has been the music
producer owned and operated studio. Ex-
amples here are Freddie Perren’s Mom &
Pop’s Co. Store. Richard Perry’s Studio 55
Brian Ahern's Enactron Truck and Swdio.
and Spencer Protter’s Pasha Music House.

Another major trend has been the pri-
vate artist and producer “home studio.”

“The studio business in Los Angeles has
gotlen very competitive equipment-wise,”
adds Robinson. “As all these newer studios
began opening thev were all trying 0 one
up the others with the latest technology.

“That's helped spur the technology

boom. And. of course. that's one of the rea-
sons whv some of the hotter studios in the
60s and carly "70s have faded from view.
They simply didn’t keep pace with tech-
nology. Sometimes there s a tendeney 1o
fecl that1f you have got a hot facility. why
change it. But you have got to keep pace
with technology. Otherwise, vou're dead.™

Billboard

Sound Pioneers

® Coniinued from page 1.A.-48

g approximately 17.9% ol the disco
speaker market. is located in Arleta and has
been in the LA area for 30 years. Other
notable area manufacturers are Quad-
Eight (headquartered in North Hollywood
and specializing in mixing consoles. signal
processing equipment, and digital devices)
and BGW (the aforementioned disco amp
leader which is housed in Hawthorne).
The current outlook for LA pro audio
manutucturers 1s bullish. The domestic re-
cesston has hurt business temporarily 1o
some degree. but any pain felt has been
tempered greatlv by a continued strength
in international sales. LA’s pro audio
manufacturers have held their heads high
through it all. as their reputations of excel-
lence and innovation have proved to be
stabthzing factors 1 unstable economic
times and expansionary guarantees during
periods of growth. Billboard

Retail Watch

® Continuved from puge L.A.-48

came phase four. the mass merchandisers.

“Specialization  and discounting
changed everything. It ereated the ‘gas sta-
tion’ conceptof retailing in LA theorizes
Rice. “That is. did you ever see a Licorice
Pizza next door to a Wherehouse? That’s
the same principle the gas stations utilized.
The more the merrier. It brings more
people into the same area to shop for the
same thing.

“And.” says Rice. “the next phase is al-
ready on the wav. Bootlegging and tv will
cause manutacturers to re-think retailing
techniques. What many don’t realize is that
tv and records are intertwined. What we
will see in the future is a complete by pass of
the retailer as he is known today. Tv is go-
ing to become the link between the manu-
facturers and customer.”

And. Rice should know. He’s within a
few wecks of establishing a unique pro-
gramnung concept in which LPs (and art-
ists) will be exposed 24 hours a day via v,
The consumer will have the capability to
order directly from the screen. “Bul.” adds
Rice, “it won't just be 24 hours of commer-
crals. We've structured entertainment ele-
ments within it that will give the potential
customer a reason to tune in the channel.”

It it works. it will not only be another
L. A, innovation. but one that will revolu-
tionize the entire mmdustry. Billboard
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geles county or the neighboring counties)
and only five nations in the world--the en-
tire U.S.. U K. France. West Germany and
Canada-—have more cars than Los Angeles.

There is a significant amount of AM lis-
tenership here. KRLA-AM. which has a
heavy oldie. adult contemporary and Top
40 mix. does well. KLAC-AM is a consis-
tent draw with its country format. KEZY-
AM, out of Orange County. is altracting an
audience for its progressive rock-heavy
metal-new wave mix format which is un-
usual for the AM band. Black oriented
KGFJ-AM and KDAY-AM. while not
large ratings getters, are consistent. Even
downtrodden mass appeal Top 40 KHJ-
AM had shown some signs of life.

Still. as in much of the rest of the coun-
try. the AM listenership wants more than
music. The highest rated station in the mar-
ket consistently is all talk KABC-AM. All
news KFWB-AM and KNX-AM increase
the share of the ratings pie for non-musical
programming.

“There is a trend to talk shows on AM
and there’s no reason for 1.” says Robert
Light of the SCBA. "I defy anyone listen-
ing at home to the average radio to be ahle
to telb the difference between FM and
AM."

“The impact of cars hasn’t really so far
slowed the drift.” comments veteran an-
nouncer Dick Sinclair who has been work-
ing in the market since the end of World
War II. He remembers when KFI-AM
turned in its license for its FM operation.
because of FM’s lack of popularity. “Even
though we are a car city. a lot of people
have FM radios in their cars now.”

It certainly wasn’t always so. As with
other markets. into the early 1970s. AM
held most of the trump cards. Back in the
days of much heralded “Boss Radio.”
KHJ-AM., KRLA-AM. KBLA-AM.
KFWB-AM and KMPC-AM fought for
the huge. singles-oriented teen audience.

Then. events beyond radio’s control—the
Vietnam War. changing social mores. etc.
pushed a sigmificant amount of the au-
dience to FM. “FM came along and there
were very few commercials on it because 1t
wasn’'t saleable.” notes Light. “Unfortu-
nately. AM music stations were S0 pros-
perous, they were playing the limit of com-
mercials. AM sterco might change the drift
to I'M. But the FCC moves in strange, la-
borious and mysterious fashion. It's a long
tume coming.

The now defunct KPPC-FM along with
KMET-FM, KLOS-FM. KNAC-FM and
KEZY-FM found and nurtured a new au-
dience for rock. In the early 1970s. progres-
sive rock came to AM in Los Angeles over
KDAY.

Despite all the fluctuations. some things
have remained the same. “Los Angeles
tends to recycle its personalities.” says Ron
Harrison. A look at station rosters shows
that a number of personalities have been in

{Continued on page L.A.-52)
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the market for a substantial period of time:
Gary Owens, Humble Harv. B. Mitchell
Reed, Robert W. Morgan. Lohman &
Barkley and Mary Turner are just a few of
the veterans of this city that can still be
heard.

“Even though the market is verv com-
petitive.” starts Mike Lundy. programmer
at KGIL-FM-AM. “everyone gets along
very well. Because Los Angeles is such an
inbred market, we've either worked for our
competitors or will work for them. So,
mostly everyone gets aleng well. Nobody
wants to leave LA. The situation has to be
very good elsewhere for someone to leave
LA™

While it is KMET, KABC and other rat-
ings leaders which garner attention. other
stations make up the electronic mosiac
which is Los Angeles radio. KFAC-FM-
AM, the only 24-hour commercial classical
station in the city. has slowly built up a
loyal audience. “Our audience is getting
vounger.” says Carl Princi. program direc-
tor. “But we still have our older listeners.”
On its AM outlet, KFAC plays light classics
which hopefully snag the ears of young lis-
teners and makes them more inquisitive
about the heavier programming on KFAC-
FM.

Someone with Woody Allen’s anti-Cali-
fornia attitude might suggest a classical sta-

tion in Los Angeles couldn’t possibly be as
innovative or progressive as a classical sta-
tion elsewhere, especially New York.
“That's just sour grapes.” continues Princi.
“There are more New Yorkers in Los An-
geles than anywhere else. At certain times.
we will program very modern music and
very dissonant music.”

KGFJ-AM, KACE-FM. KJLH-FM and
KDAY-AM program to the large black
population which comprises 18% of Los
Angeles residents. Reggae. still not heard
with any regularity on pop or rock stations,
can be heard rather consistently on some of
these stations. This builds an audience for
the growing reggace club scene of which 20
Grand West, The O.N. Club and Dighy’s
have gotten media attention.

College and non-commercial stations.
such as KPFK-FM. KUSC-FM. KXLU-
FM,KCSN-FM. KCRW-FM. KLON-FM
and others arc alive with their freewheeling
mixes of news. information. public affairs
and various kinds of popular and classical
music.

KKGO-FM. formerlv KBCA-FM. has
carved foritself a part of the audience with
its jazz format. KRTH-FM. once all oldies,
is doing extremely well with its contempo-
rary rock-oldies mix though there is still
much emphasis on the latter. Beautiful mu-
sic stations such as KBIG-FM. KOST-FM
and KJOI-FM are grabbing huge shares of
the upper demographics. Adult contempo-
raries such as KNX-FM. KZLA-FM-AM
and KMPC-AM, while not large ratings
getters, have a consistent audience.

Dancer s Jaguar Mask from
Guertero Mexico used in the
procession of San Francisco

Courtesy of the Southwest
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However, the future in Los Angeles—and
all over the Southwest in such cities as Tuc-
son, Houston. Phoenix. Albuquerque and
Dallas—may be in the large Mexican-
American population. It is estimated that
the number of undocumented workers
alone here ranges from 500.000 to one mil-
lion.” says Light. This tigure is over and
above the nearly three million legal Span-
ish speaking Californians. Undocumented
or not. this audience listens to the radio and
buys products.

KWKW-AM, KMAX-FM. KL.VE-FM,
KROQ-AM. KTNQ-AM and KALI-AM
all program to the growing Hispanic au-
dience. Similar influxes of Cubans, South
Americans and Puerto Ricans to other pop-
ulation centers—such as Miami, Chicago
and New York--may prove profitable for
Spanish speaking people there as well.

“Ethnic radio is going 1o be big dollars.”
says Harrison. “The Latinos in Los Angeles
are so strong and they want to hear what's
important to them.” His firm is looking at
syndicating Spanish language program-
ming but has run into one snag. “We have
to be careful.™ he says. “Latinos on the East
Coast don’t necessarily have the same in-
terests as those on the West Coast.”

While no radio station programs exclu-
sively to the growing Asian/Pacific popu-
lation, programs aimed at this audience
can be heard at various times on stations
here.

Los Angeles vies for the title of radio syn-
dication capitol with such firms as Water-
mark. Westwood One, Drake-Chenault.
the new Golden West syndication arm. Au-
dio Stimulation. Radio Arts and Golden
Egg being located here. Tuesday Produc-
tions and Peters Productions are just a
stones throw away in San Diego.

For all its appealing factors. there are
some drawbacks in the Los Angeles mar-
ket. “We tend to think of ourselves as the
only creative people.” notes KGIL's Mike
Lundy. “Overall. we live in our own corner.
Some great ideas might be taking place in
Augusta. Ga.”

Another drawback is that the mirage of
paradise can lead to lazy programming to
outsiders new to the market. “There's this
illusion that I'm always playing tennis.”
adds Harrison,

Overall though. Los Angelesis a good ra-
dio market because of climate and lifestyle
which is conducive to radio listening year
round. “We have more private dwellings
here than in New York.” notes Light
“More private dwellings means more pri-
vate gardens. If you have a garden. you
might spend time in it with a radio. It’s a
natural. We drive long distances with the
average worker driving 85 to 90 minutes
per day. But. on the other hand. we spend
less time with other media such as a news-
paper.”

So. whatever else can be said about Los
Angeles. the radio situation here—in terms
of advertising. numbers of stations and lis-
teners—is healthy. If Philip Marlowe was
wandering through the neon wilderness of
the sunblind streets of L.A. today. he would
be glued to a radio—just like the roller
skaters along Venice Beach. Billboard
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Publishing

® Continued from page L.A -49

Wars™ alone garnered the company a gross
$3.000.000. not counting revenuces from
sales of the sounduack LP.” Income from
still another 20th-Fox film. “"Empire
Strikes Back.™ Eiseman projects. “will
come very close 10 $3 milhion. if not right to
that.”

Jay Lowy. president of Jobete Music,
calls attention 1o his company’'s 20th anni-
versary. “We're exactly once-tenth the age
of Los Angeles.™

Jobete. Iike its parent. Motown Records.
made the shitt of headquarters trom De-
troit to Los Angeles i 1972, *With the
growth of the industry here.” continucs
Lowy. it was certainly benceficial to move
our headquarters out here. Because of the
film and tv and recording atmospherc here.
and the number of other record companies
which also made the move. it was a phe-
nomenal expansion maneuver on our part.
The percentage of our business in film and
tv music is growmg and will continue 1o
2row.

Howcever. in the face of all this straight-
ahcad upbceat optimism, certain Los An-
geles publishers are of the opinion that the
time has come to put the brakes on where
music and motion pictures are concerned.
Among them is Gary LeMel. vice president
in chuirge of a&r and publishing at Neil Bo-
gart’s fledgeling label. Boardwalk Records.

I think the overuse of pop writers in mo-
tion pictures can be a trap.” he declares.
“Oh. sure. i's nice to use guys like Rupert
Holmes. Leon Russell. Kennyv Loggins and
Paul Williams in a tlick (as LeMel actually
did for the First Arusts film A Star Is
Born™ when he was running the music op-
eration of that now-defunct {irm). but onlv
where it fits.

“As far as I'm concerned. mm order to
have a really successful motion picture and
the music 10 he successiul along with 1t it
has to be organic: in other words. the music
has to spring from the wnitten page, not the
other way around--and that's whats been
happening. There are producers n the stu-
dios now that are saving. "Get me a hit
soundtrack.” so thev go ahead and stick
song in a pieture that may noteven require
one. | think it's a reallv dangerous trend.”

Asked how he mtends to avoid the “trap™
he describes. LeMel says. 1 will have the
advantage at Boardwalk of being imvolved
from the inception of a film. The musical
decisions will evolve out of our mutual re-
spect tor the film and our close-knit rela-
tionship. | think “Saturday Night Fever’
was the perfect marriage of music and tilm.
It was an organic relationship. Take a look
atall the pictures that have had hit records
while the picture itself turned out o be a
bomb. You just can’t wrap a tilm around a
soundtrack album.”

Steve Gold, president of Fur Out Music
(ASCAP) and Milwaukee Music (BMI),
beefs about ail publishers. In fact. he
claims they don't exist:

“There is no such thing as an American
publisher—just  collection agenvies and
deul-makers.”

On a more serious note. Gold contends
that “the primary function of a pubhsher
shoutd be to stimulate record sales because
the Figgest source of income is from nie-
chanicals. Oh. sure they get cover records.
but you want to know how? Mam publish-
ers have set up httle eight-track recording
studios just to keep their copyvrights alive.
There's a continuing interest in their copy-
rights it they get X number of covers. So
they 2o in and cut demos and call them
cover records.”

LeMel takes an opposite stance: “The
primary function of a publisher 1s discov-
ering and developing new writers. [U's abso-
lutelv an art and the toughest gig n the
husiness. You're creating business all the
unie. A truly great publisher has to be erea-
tive.

LeMel lauds the {ollowing nten as being
the tvpe of publishers whe “put their
money where their mouths are and back
their artists to the hilt:” Chuck Kave Mel
Bive, Ed Silvers. Lester Sill John Lom-
bardo. Steve Love. Roger Gerdon und the
late Sidney Goldstein, “who «as really my
mentor.”

The eternal cynic Gold has this 10 say
about the Hollvwood vs. the New York
publisher: “The biggest difference between
a New York publisher and a Hollvwood
publisher is that the Hollvwood publisher
doesn’t have to go to Florda w overtly

loaf.” [Billboard]
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Latin Center

® Continued from page 1.A.-30

ala on Freddie’s label. Los Humildes and
Tigres del Norte have occupied top spots
on the charts of major magazines. record
stores and radio stations in California. the
West Coast and Mexico. which is very rare
because of the norteno type of music they
play.

But Los Angeles is listening basically to a
contemporary type of music. According to
Raul Ortal. manager of Radio KALI. No.
I, among the Spanish stations: “Actual
music has changed 100% from the tradi-

LUNA RECORDS
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Los Angeles

Ray Avila

Machovio Contreras
Tany Ponce

Ray Camacho

Grupo Chicaly

Los Huerfanitos
Raulito de Alba

Los Errantes Del Valle
Playa Azul

Luna Records Luna Records
1638 S. Vermont Ave 434 Center St.
Los Angeles, CA 90006 Healdsburg, CA 95448

tional music people used to listen to 20
years ago. The change has been basically
general and one important vehicle for these
changes has been the introduction of musi-
cal programs on Spanish television.”

KALFs style has jumped from the old
traditional music format to slick Top 40
without forgetting the “oldies.”™ and Ortal
believes that “They have tried to interest
the young Latin generation who have been
lost within the Anglo stations. and now the
voung people are beginning to appreciate
and love even the music of vesterdav.”

“I believe.™ continues Ortal. “that Los
Angeles is no longer a farming city. but a
cosmopolitan city in which the mentality of
our people has changed. We are no longer
the "Mexicanos sleeping under a cactus’
The actual Latino is productive, is always
in action, consumes, spends and demands
better things. And of course the actual Lat-
ino likes to listen to good music and we feel
that we have the obligation 10 give them
that. I know that Los Angeles can be at the
same musical level of any city in Mexico.™

One of KALI's famous ways of reaching
the community is through “Domingos
Alegres.™ a serics of free musical concerts in
a predominately Spanish park. Top Latin-
American singers perform weekly before
crowds as large as 10.000. T.E.L.A.C.U..
The East Los Angeles Community Union
and KALI have been involved in this re-
warding enterprise for over three vears.
Germain de la Fuente. Javier Santos and
Salvador are among the top name enter-
tainers who have successtfully appeared in
the sprawling Belvedere Park in the East
Los Angeles arca.

Actually there are five Spanish local ra-
dio stations: KALL, KWKW. KNTQ.
KROQ-AM and KLVE-FM that cover the
[..A. area and two Mexican radio stations:
XPRS and XEGM, which cover both Cali-
fornias. So the growth of radio stations has
broadened. but the opportunity for more
selected types of music is rare because most
of them play a variety of music with a ma-
jor emphasis on “Ranchero™ and norteno.
KALLI is the only one that has a distinct
tvpe of format from the rest.

The most important publishing com-
pany is Peer Southern. founded more than
50 vears ago and the only one whose name
has been established among the Latin com-
posers. Catalina Schindler. in charge of the
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CUSTOM AND PRODUCTION

RECORD MFG.

ONE RECORD OR A MILLION

FROM YOUR TAPE WE MAKE:
= STUDIO MASTER - MATRIX - LABELS - ALBUM
JACKETS - FINISHED RECORD - PACKAGED AND
DROF SHIPPED
WE SPECIALIZE IN VINYL 45'S

www americanradiohistorvy com

Latin Department, says: “The organiza-
tion’s goal is to try to record all of the songs
thatare given to them. We then help to pro-
mote the songs. collect the royalties and if
we consider it a very good recording. we
send copies to all the principal cities in the
world in Argentina. Brazil. Canada,
France. Italy. Puerto Rico, Spain, ctc. We
also have an open-door policy.” adds Cata-
lina. “We listen to anybody. although we
do not guarantee a taping.”

Some of the “hits™ that have been re-
corded by Peer International are “Los
Mandados™ of Jorge Lerma and “Contra-
bando y Traicion™ by Angel Gonzalez.

Now most of the record labels have their
own publishing companies operating from
Mexico.

The Latin concert business. despite
soaring ticket prices, is becoming better ev-
erv year. Onc of the leaders during the past
20 years is Arnulfo Delgado. known a “El
Gordo Delgado.” Delgado is very success-
fully branching out into the movie field by
using many of the top singers and artists he
books for his films. He concentrates on the
West Coast, Chicago and the Southwest,
hooking hundreds of dances and a thrice
vearly caravan of 15 orso artists to tour the
major Latin regions,

Also, R.G. Productions founded in 1976
by the promoters Manuel Rangel and Raul
Garza is working in cooperation with Del-
gado. but it is an independent company
that promotes top figures like Juan Ga-
bricl. Napoleon. Mercedes Castro. Grupo
Miramar, Los Angeles Negros. etc. 1ts con-
tracts are signed for from three to five years
ahead and contain two annual tours. The
company promotes in some of the major
LL.A. venues such as the Hollywood Palla-
dium. the L.A. Convention Center and sites
all over the state, Texas, Chicago. Arizona
and Colorado.

Live Latin music shows in Los Angeles
really started in 1968 with the appearance.
for the first time in the city. of Las Her-
manas Huerta and Vicente Fernandez, one
of the top figures in the Latin music world.
In 1971 Jose Garcia, Frank de Luna and
Edgardo Obregon founded the Big Ten
Latin Production (Los 10 Grandes de la
Musica Latina) and they awarded “El
Globo De Oro™ (The Golden Globe) to the
10 top artists of the vear. The famous festi-
val is celebrated every year in the L.A.
Sports Arena. This year they are going to
change the name to El Mundo de Oro, be-
cause of a conflict with another association.

Another great figure in the music indus-
try and one of the pioneers of Latin shows
is Tony De Marco. founder and president
of the agency Latin World General Serv-
ices Inc. and De Marco Productions. which
vearly presents famous Latin shows at Dis-
neyland. Magic Mountain, Santa Anita.
Disney World in Florida and also presenta-
tions in the Sports Arena and the Holly-
wood Bowl. Very recently De Marco
started De Marco Films. U.S.A. and De
Marco Films. S.A. in Mexico. initiating the
production and distribution of films.

De Marco has been in the industry for 20
years and has always wanted to back up the
Hispanic community. which during those
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years were happy with the few events
presented.

‘I feel proud.” says DeMarco. “because
now our people can see good shows in nicer
and bigger places than before.”

Again this year De Marco will produce
“Night of the Stars™ for Nosotros during
September in the Hollywood Bowl. and he
used to present several years ago with fa-
mous stars such as Frank Sinatra, Anthony
Quinn, Lucille Ball, Jose-Jose and Vikki
Carr. De Marco is also a founder of No-
sotros, an organization which works to
create better opportunities for the artists of
hispanic origin in the tv and movie indus-
tries.

Another aspect of the growth of the
Spanish music influence in Los Angeles are
the shows in the Latin clubs. Even though
the acceptance of shows has been limited
because people are used to coming to the
clubs to dance. Little by little they are be-
ginning to become accustomed to watching
a good performance with a top singer in a
few L.A. vicinity clubs. Bringing this type
of entertainment to the clubs has been very
hard because most of the club owners re-
fuse to pay adequate money for bigger
names.

Victor Carrillo, the one and probably
only promoter of this type of event says, “I
feel people deserve a good show for their
patronage. so I bring the star myselfand get
a percentage of the total entrance fee.”

Carrillo contracts singers for two to four
weeks to perform in different area clubs.
The first clubs that ever had a variety for-

mat were El Club Azteca and El Monte-
zuma Inn. Right now El Salon Broadway
and EI Club Bahia also present this type of
show.

Another club that serves as a gathering
center for actors and singers after their
shows is El Catacumbas (before. El Palacio
Azteca), whose manager. Gilberto Gonza-
lez. is also in charge of El Salon Broadway
and Mi Hacienda.

The only union in Los Angeles that pro-
tects the rights of the local Hispanic artists
is VEGA (Variety Entertainers Guild of
America) affiliated to the ANDA of Mex-
ico City. VEGA was first formed in 1975
and its president is Leopoldo Gonzalez.
Gonzalez states that, “The goal of the
union is to give the same treatment and the
same attention to the artists here that the
ones in Mexico are getting. In other words,
equal opportunities.” One of the first
triumphs of the union was the contract
signed by Arnulto Delgado. president of
Del Rey Productions: Bruce Cordwin,
president of Metropolitan Theatres Corp.
and Gonzalo Checa. general manager of
the Spanish Theatres.

The contract forced the Million Dollar
Theatre to sign up two or three local artists
with a salary of $1.200 for every season
(usually [0 days). This type of salary was
never previously paid to the local stars, so
the union is really setting a trend for equal-
ity for local talent. Also VEGA has an
agreement with Tony De Marco. president
of De Marco Productions. to use local tal-
ent in his shows. Billboard
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Jazz

All- Female B|g Band In R|sky Ma|den Voyage

® Continued from page 6

stands to announce each tune in a
set, beats off the tempo and then
credits each “sidegirl™ at song’s end
for the solos performed.

She also serves as the band’s
booker, agent and librarian. Every
Sunday when the Los Angeles Rams
are playing in suburban Anaheim
she drives out to Orange County to
blow reeds in the Rams pep band.

There’s a sharp difference in the
Maiden Voyage music when com-
parcd with that served up by all-fe-
male aggregations of the past.

The charts are infinitely more dif-
ficult to cut.

“We are playing contemporary ar-
rangements by Bob Enevoldsen,
Brad Dechter, Don Menza. Ladd
Mclntosh, Sammy Nestico, Tommy
Newsom and Dan Radlaucer,” notes
Patterson. “’In the year we've been
organized. we have acquired a book
of about 80 tunes. Right now we
need more things that are danceable.

B!Ilbmrd

(Dist. Label)

15 | GIVE ME THE MIGHT
George Benson,
Warner Bros. HS 3453

LOVE APPROACH
Tom Browne Arista/GRP 5008

CIVILIZED EVIL
Jean-Luc Ponty, Atlantic SD 16020

THIS TIME
Al Jarreau, Warner Bros. BSK 3434

FAMILY
Huberi Laws, Columbia JC 36396

INHERIT THE WIND
Wilton Felder MCA MCA-5144

RHAPSODY AND BLUES
Crusaders, MCA MCA-5124

80/81
Pat Metheny, ECM ECM-2-1180
{(Warner Bros )

CARNAVAL
Spyro Gyra, MCA MCA-5149

10 (5|19 H
Bob James, Tappan Zee/Columbia
IC 36422

VICTORY
Narada Michael Walden
Atlantic SD 19279

TOUCH OF SILK
Enc Gale
Columbia JC 36570

SEAWIND
Seawind A&M SP-3113

MAGNIFICENT MADNESS
John Kiemmer, Elektra 6E-284

LAND OF THE THIRD EYE
Dave Valentin, Arista/GRP GR 5009

LARSEN-FEITEN BAND
Larsen-Ferten Band
Warner Bros. BSK 3468

NIGHT CRUISER
Deodato, Warner Bros. BSK 3467

SPLENDIDO HOTEL
Al DiMeola Columbia C2X 36270

HOW'S EVERYTHING
Sadao Watanabe,
Columbia C2X 36818

2 (2 |15 ROUTES
Ramsey Lewss, Columbia JC 36423

THE SWING OF DELIGHT
Devadip Carlos Santana,
Columbia €2-36590

BADDEST
Grover Washington Jr
Motown M9-940A2

MR. HANDS
Herbie Hancock Columbia JC
36518

THERE AND BACK
Jeff Beck, Epic FE-36584

STRIKES TWICE
Larry Carlton
Warner Bros. BSK 3379

8
B3| m
= i Artist, Label & Number
=3
2

=i (10 | 3

arlw | 2

12 (13 | 4

13 |14 | 6

14 | 9 |16

16 (16 | 8

18 (18 |20

19 /19| 8

21 (21|11

2 (22 |10

24 (24 111

25 |23 13

'[42|45 2

I
|

Maiden Voyage: 17 ladies who play swinging jazz and struggle to keep alive the tradltlon of all-female big bands.

Most of our charts are concert-
styled.”

Survey For Week Ending 11/15/80

TILE
Artist, Label & Number
(Dist. Label)

SPYRO GYRA

Catching The Sun, MCA MCA-5108
HIDEAWAY

David Sanborn

Warner Bros BSK 3379

ONE BAD HABIT

Michael Franks, Warner Bros

BSK 3427

NEW YORK SLICK

Ron Carter

Milestone M-9096 (Fantasy)
INTERVALS

Ahmad Jamal

20th Century T-622 (RCA)
QUINTET '80

David Grisman

Warner Bros. BSK 3469

WIZARD ISLAND

Jeff Lorber Fusion, Arista AL 9516
DREAM COME TRUE

Earl Klugh, United Artists LT-1026
RODNEY FRANKLIN

Rodney Frankiin, Columbia JC
36747

® ¢ |Weeks on Chart

&2
&2
N
~

ROCKS, PEBBLES AND SAND
Stanley Clarke, Epic JE 36506
TWENNYNINE
Twennynine With Lenny White,
Elektra 6E-304
TENORSHOES
Scott Hamilton,
Concord Jazz CJ-127
THE OTHER WORLD
Judy Roberts Band
Inner Ciry IC 1088
NIGHT SONG
Ahmad Jamal, Motown M7-945R1
LANDSCAPE
Art Pepper
Galaxy GXY 5128 (Fantasy)
NEW DIRECTIONS IN EUROPE
Jack Delohnette ECM ECM-1-1157
{(Warner Bros.)
INFLATION
Stanley Turrentine, Elektra 6E-269
A BRAZILIAN LOVE AFFAIR
George Duke, Epic FE 36483
HUNT UP WIND
Hiroshi Fukumora/Sadao Watanabe
Inner City IC 6067
AMERICAN GARAGE
Pat Metheny Group, ECM ECM
1-1155 (Warner Bros.)
KANSAS CITY SHOUT
Count Basie Joe Turner Eddie
“Cleanhead” Vinson
| Pablo 2310-859 (RCA)
BEYOND
Herb Alpert, A&M SP-3717
OUTUBRO
Azymuth
Milestone M-9097 (Fantasy)
IT'S MY TIME
Maynard Ferguson,
Columbia JC 36766
IVORY & STEEL
Monty Alexander
Concord Jazz CIP-124

431375

45| 41| 51

a7 |17

93] 9

50 (48| 3

© Copyright 1980, Billboard Publications, Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher

% Superstars are awarded to those products showing greatest upward movement on the current week’s chart (Prime
Movers). & Stars are awarded to those products showing greatest sales strength. ® Recording Industry Assn. Of
America seal for sales of 500,000 units. (Seal indicated by dot.) A Recording Industry Assn. Of America seal for sales

of 100,000 units. (Sea! indicated by triangle.)

Maiden Voyage has an exception-
ally versatile musician in Betty
O'Hara, whosings. plays valve trom-
bone and double-belled euphonium
and reels off spirited solos on trum-
pet and flugelhorn.

And that’s Jimmy Rowles’ daugh-
ter in the back row, with the brass
section, playing trumpet and flugel-
horn. Her name is Stacy Rowles: her
dad is one of the most gifted jazz pi-
anists in the world.

Trumpeter Martye Awkerman ad-
mits to 52, “but my chops are
stronger now than when I was play-
ing with the Hormel all-lady band in
Minncsota,” she advises.

Carol Chaiken, Lesli Dechter,
Barbara Watts and Jamie MacEwing
round out the reed section; Beth
Carver, Lynne Morrison and Sherry
Wright, with Betty O’Hara, comprise
the ’bone section; Louise Berk and
Anne Petereit make up the trumpets
with Rowles and Awkerman, and
the rhythm unit features Janet
Jones, piano: Carrie Barton, electric

bass; Marge Holmgren, drums, and
Judy Chilnick, percussion.

The leader. a striking brunette
who earned a master’s degree at the
Univ. of Hlinois after she left Texas.
once played lead alto for Don Ellis
and appeared at the Newport and
Montreux Jazz Festivals.

“We need records.” Patterson
says. “Yet we may be a few months
away from being ready. On every
job we phrase together a bit better
and our overall ensemble sound im-
proves.”

Ann and her band agree they're
fortunate in bagging bookings at
Carmelo’s Jazz Club in Sherman
Oaks, a Los Angeles suburb. Owned
by accordionist Carl Piscitello and
managed by his brother Chuck. a
drummer, Carmelo’s is ideally lo-
cated in the San Fernando Valley.
IU's intimate, seating no more than
100 patrons. And even the bartend-
ers are jazz buffs.

Patterson has set up her Maiden
Voyage ladics so the group can be

broken down into a small dixieland
combo, an all star jazz group of six
women and as the full-blown, hard
swinging big band which is attract-
ing attention in Southern California.

Is Ann a militant women’s libber?

“Not at all.” she replies between
sets at Carmelo’s. *We are basically
trying to demonstrate that females
can play as well as men, that we are
dependable and versatile, and that
we can handle the most difficult jobs
in the studios. That’s the extent of
our crusade. We are getting playing
experience denied us elsewhere. and
we are showcasing women musi-
cians so that we all-women every-
where, not just our band members—
might get other work and become
better known.

“But,” she adds, “some of our best
friends are males. Several of them
around town have helped us in our
first year together and atour gigs we
notice many men musicians in the
audience.”

(Continued on page 58)

WB’s Lourie Turns a New Page
Will Launch Own Policy And Sign ‘a Few More’ Acts

LOS ANGELES—Charles Lourie,
newly appointed director of progres-
sive jazz at Warner Bros., would like
lo sign a few more artists that are
meaningful in terms of their music
as opposed (o signings based on the
number of records an artist may sell.

Louric, who is looking to begin
this program late next year. notes
that he intends to fight to sign seri-
ously creative artists.

Warner Bros. progressive jazz di-
vision has been on the upswing for
sometime “because there is a tre-
mendous push in this area.” says
Lourie. “We believe in covering the
nuts and bolts by working closely
with commercial and non-commer-
cial radio, retailers, concert promot-
ers and club owners.” he adds.

Lourie points out that his division
assists in promoting concerts and
when an artist is appearing in a par-
ticular market, Greta Valenzuela,
national coordinator for the depart-
ment, covers the area with merchan-
dising materials. She also helps
coordinate the appearances with the
promoter or club owner, says Lourie.

Other members of the progressive
staff are Rick Schultz, manager of
national promotion and Bob Good-
ing manager of marketing and pro-
motion.

Gooding, formerly of Arista Rec-
ords, joined the company at the time
Lourie was promoted from product
manager (o director of the division.

www.americanradiohistorv.com

By JEAN WILLIAMS

Lourie, who reports to Tommy Li-
Puma, vice president of progressive
adr, replaced Ron Goldstein.

Although Warner Bros. has a ros-
ter of 12 artists, the progressive de-
partment’s current push is on its new
ECM product.

ECM, distributed by Warners,
recently released a two-album set by
Pat Metheny, who elected to work
with a new band this time around:
drummer/composer/leader  Jack
DeJohnette; Keith Jarrett, who per-
forms compositions by G.I. Guard-
ijieft (a turn of the century philoso-
pher/composer); and Steve Reich,
known as an avant-garde classical
composer with a rock following.

Lourie and staff believe they are
opening the doors of AOR radio, in-
sisting. “We've gotten more AOR
airplay for ECM’s product than ever
before.

“The Pat Metheny release is more
a straight ahead jazz LP than his
past efforts and we're getting strong
AOR play.”

Lourie explains that he is aware of
the tightening playlists at AOR sta-
tions, “"but we still have an obliga-
tion to expand the outlets for our art-
ists.”

With radio, he believes publicity
is of prime value, particularly to jazz
artists.

“Jazz fans read a lotand anything
written about jazz artists will gener-
ally be read by the fans. Our public-

ity department is aware of this and
we act on it. On the other hand, |
don’t believe audiences of other
forms of music really pay that much
attention to reviews.”

Some of Warner’s jazz artists have
taken giant steps in increasing
record sales. David Sanborn has
leaped from 65,000 copies of “*Heart
To Heart™ to 225,000 copies of his
newest LP “Hideaway,” says Lourie.

“In addition to jazz radio, David’s
LP was also geared to black radio.
Our original goal was to get airplay
on black progressive and jazz sta-
tions. Once sales started we kicked in
with advertising dollars and mer-
chandising.

“We pulled a single which was
high on the r&b chart called ‘Any-
thing You Want””

Lourie expects Sanborn’s fol-
lowup LP to exceed “Hideaway” in
sales. based on the momentum al-
ready created. The LP is for release
in February.

Other issues for early next year in-
clude an LP by the late Bill Evans
(there are three LPs in the can) and
Jakob Magnusson Jan. 28. February
releases include Sanborn and possi-
bly Chick Corea and Yellow Jackets.

Also at the label are Al Jarreau,
Larry Carlton, Randy Crawford,
Eumir Deodato. Michael Franks,
David Grisman, Mike Mainier and
Jaco Pastorius.

{Continued on page 58)
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A MUSICIANS’ AID

LA. ‘Gig Guide’ Coming In January

LOS ANGELES—After January
1981, musicians may not have to
spend hours on the phone searching
for a place to perform. That’s the
month that "Gig Guide: The Musi-
cians’ Key To Survival.”™ a complete
listing of clubs and restaurants in
Los Angeles and Orange Counties
becomes available.

The 115-page book lists not only
the names of the venues but the pol-
icies of each pertaining to the num-
ber of musicians desired as well as
dancing, seating or drinking restric-
tions.

The *Gig Guide™ is the brainchild
of Jerry Perkins. "I came down here

A&M Renews Pact

LOS ANGELES — A&M has
signed a three-year renewal of its
long-term affiliation with South Af-
rica’s RPM Record Co. Ltd.

According to Jack Lossman,
A&M’s international vice president,
the rencwal contract extends to 12
vears the long-standing relationship
with RPM in South AfTica.

Lossman adds that South Africa is
a major growth market the label
views with “high artistic potential in
the future.”

' N. CALIFORNIA (Pop)

from San Francisco in 1974.” says
Perkins. *I was new to the area and it
was hard to find work. [ had a stack
of about 20 Yellow Page books.”

It was then that Perkins saw the
need for a directory for musicians.
With friend, now vice president/as-
sociate publisher Joe Dupuis, he
test-marketed the concept in 1978
with 1,000 listings. The premiere is-
sue will have more than 2,000 club
and restaurant listings.

“Gig Guide™ will be a quarterly,
atfirstonly listing Southern Califor-
nia venues. However, Perkins hopes
to expand to New York, Chicago
and smaller markets in the near fu-
ture. Available through subscription
only, the book costs $17.50 per issue.

Perkins sees a special need for the
guide now with the musicians’ strike
against motion picture and tele-
vision producers still going. and the
competition from discos which use
no live music. “With the strike going
on,” continues Perkins, “a lot of mu-
sicians are tickled about something
like this.” He claims the AFM plans
to use it to update its own listings.

“As for disco, Perkins says:
“There are a lot more places for mu-
sicians to play now but the number
of discos has also gone up.”

Survey For Week Ending 11./15/80

This TITLE-Artist, Label &
Week | Number (Distributing Label)

This | TITLE-Artist, Label &
Number (Distributing Label)

CHICAGO (Pop) :

1 | VICENTE FERNANDEZ
15 exitos mas grandes CBS 20422

2 | JOSEJUIS RODRIGUEZ
Atrevete TH 2095

3 | ESTELANUNEZ
Canta a Juan Gabriel Pronto 1079

4  CAMILO SESTO

15 exitos mas grandes Telediscos 1011

5 | CHELO
Puros boleros Musart 1790

6 | JUAN GABRIEL
Recuerdos Pronto 1076

7 | LAMIGRA
| Negra cruz Mar 120

8 | JULIO IGLESIAS
Hey CBS 50302

9 | LUPITA DALESIO
Inocente pobre amiga Orfeon 16044
10 | REVOLUCION DE EMILIANO
ZAPATA
Profono 3029

11 | LOSFELINOS
El show Musart 10813

12 EMMANUEL

Grandes exitos Arcano 3504

13 RAMONAYALA

Mas musica brava Fredy 1178

14 | LOS HUMILDES

Mas de lo gue merecias Fama 595

15 | VERONICA CASTRO
Norteno Perless 2146

16 | JOAN SEBASTIAN
Musart 1795

17 | LOS MUECAS
CBS 20403

18 | BEATRIZ ADRIANA
Adios y bienvenida Perless 2145

19 | HUGO BLANCO
West side latino 4123

20 | LOS HURACANES DEL NORTE

Luna 1034

21 | JOSE MARIA NAPOLEON
Raff 9077

2 | LOS PASTELES VERDES
El solitario Luna 1053

23 | LOS POTROS

~N

Perless 10049
24 | RAFAELA CARRA
Latino CBS 55304
25 ‘ LOS BUCKYS
Profono 3024

1 | JUAN GABRIEL
Recuerdos Pronto 1076

2 [ JULIO IGLESIAS

Hey CBS 50302
3 VICENTE FERNANDEZ

15 exitos mas grandes CBS 20422
4 LOSBONDADOSOS

Hoy te quiero tanto Anahuac 4910
5 JOSELUIS RODRIGUEZ

Atrevete TH 2095
6 | CHELO
Puros boleros Musart 1790
7 | VICENTE FERNANDEZ
El tapatio CBS 20388
8 | CAMILO SESTO
15 exitos mas grandes Telediscos 1011
9 | LUPITA DALESIO

Inocente pobre amiga Orfeon 16044

10 | VERONICA CASTRO
Norteno Perless 2146

11 | LOS HERMITANOS
Voy a cruzar la frontera CBS 20342

12 | LOS HUMILDES

Mas de lo gue merecias Fama 595

13 | LOS SAGITARIOS
La chicanita Olimpico 5011

14 | JOAN SEBASTIAN
Aimo de Nina Musart 1795

15 | REVOLUCION DE EMILIANO
ZAPATA
Profono 3029

16 | RIGO TOVAR
Los 14 de oro Profono 2003

17 | MANOELLA TORRES
Se te fue viva la paloma CBS 20335

18 | LOS BUCKYS
Profono 3024

19 [ ROBERTO CARLOS
CBS 12301

20 | GRUPOQ IMPACTO DE
MONTEMORELOS
Profono 3012

21 | MERCEDES CASTRO

Polvo de ausencia Musart 10815

22 | LOS CADETES DE LINARES

Pistoleros famosos Ramex 1050

23 | EMMANUEL

Grandes exitos Arcano 3504

24 | ESTELANUNEZ
Canta a Juan Gabriel Pronto 1079

25 | JOSEJOSE
Si me dejas ahora Pronto 1070

i e '_Qc

Billboard photo by Teri Merrill
Ann Patterson: *“We play contempo-
rary arrangements."

WCI Indie
Promoters

® Continued from page 3
Isgro didn’t specifically work
Warner product.

“There's a lotof record companies
and product out there. Companies
drop people and put them back on.”
he says.

Although Isgro concentrates on
the West Coast, he has worked scv-
eral projects on a national basis and
has dealt with Warner subsidiary fa-
bels such as Bearsville.

Los Angcles-based MusicVision,
headed by Dennis Laventhal, and
believed to be the largest independ-
ent promotion firm in the country,
was contacted by Billboard several
times but couldn’t be reached for
comment. The less than two-year-
old company handles primarily spe-
cial projects.

Also contacted was Philadelphia-
based Fred Desipio. reportedly the
second largest independent promo-
tion rep who was unavailable for
comment and  Cleveland-based
Gary Bird, also unavailable.

Over the weekend of Nov. 1L a
group of 14 indie promoters were
supposed to have met in New York
1o discuss the WCI ban.

WB Jazz Policy

® Continued from page 56

Of the artists listed. Jarreau has
come closest to gaining mass aceept-
ance.

Why hasn't Jarreau reached the
heights of fellow labelmate George
Benson? “A hit single.” says Louric.
“That's the only thing standing in
the way of superstardom for Al. We
thought the last single was it but it
didn’t happen.

“Al has the LP sales and his con-
certs are all sellouts. All he needs is a
Top 40 hit single. The last LP gave
him more r&b presence than he has
ever had and he continues to grow in
popularity.”

Maiden Voyage

® Continued from page 56

Maiden Voyage's classiest date
was a bricf shot on Johnny Carson’s
NBC-TV “Tonight™ show. All 17
ladies trekked to Kansas City last
spring to be featured at the third an-
nual Women's Jazz Festival.

The band’s theme is Herbie Han-
cock’s "Maiden Voyage.” So far the
group’s voyage to renown has been
rough. Yet its leader is determined.

“No big band ever made itbigin a
year or two,” she says. “Charlic
Barncet had his family’s millions be-
hind him and it took him a full dec-
ade before he hit with *Cherokee’.”

www.americanradiohistorv.com

Rock’n’Rolling

Moral Majority In;
What’s In Future?

By ROMAN KOZAK
NEW YORK —Is the conservative shift of the country brought about by last
week’s clection good or bad for the rock industry? And what about the fans?
“The biggest threat to this industry in the next 10 years will come from the

evangelical movement, the Moral
Majority trying to shut down the
*devil’s trilateral commission” of sex.
drugs, and rock’n’roll,” say Steve
Leber and David Krebs, managers
of such acts as Aerosmith, Ted Nu-
gent and AC/DC.

“Sure the Moral Majority is going
to go after rock’n’roll.” says a high

level industry exceutive. “[’s part of

the whole thing. Strom Thurman
asks for a new investigation of the
record business and suddenly WEA
has cut out all of its indcpendent
promotion men. You think WCI
doesn’t know something? But don’t
quote me on this,” says the exccutive
who chooses not to identify himself.

“I hear on the radio that retail
sales overall have gone up on the
day after Reagan was clected: But |
don’t hear that from our stores,” says
an executive in a major retail chain.
“What I do see is a lot of long faces
and people talking about emigrat-
ing. I guess the people who vote for
Reagan are not those who buy rec-
ords.”

Maybe, and maybe not.

Consider this:

“Since [ have found myself going
out into the country I have been
shocked by the conservatism in this
evident, and especially the kids,”
says Mark Spector. manager of 38
Special. who until a year ago was di-
rector of a&r for A&M in New York.

You would think that rock fans
would be more progressive, but they
are just like their parents, if there is
one thing I would tell the industry is
to get out of New York or Los An-
geles and sce a rock show in Louis-
ville, Ky.”

How reactionary some rock fans
are can come as a real shock:

“You'd be surprised how many
times we've played black music and
within 15 seconds kids called yelling
to “take off that nigger music,” ™ an
AOR radio programmer is quoted in
a separate story in this issuc about
music on AOR radio. About the only
blacks now hcard on AOR are
Springsteen’s sax plaver and the Al-
Imans’ drummer.

“When we had the Ku Klux Klan
here and they were shooting com-
munists, I was surprised to see the
Klansmen with their hair down to
their shoulders running around in
pickup trucks with Lynyrd Skynyrd
on the tape deck and Dixie flags fly-
ing.” says a retailer in North Caro-
lina.

But what will happen when the
evangelicals try to shut down the
music ol redneck rock’nrollers
should be interesting to see. "1 don’t
think you are going to find the
Moral Majority passing out many
leaflets when Bruce Springsteen
plays Evanston, III." says Jerry
Jaffe, rock vice president at Poly-
Gram.

Jaffe. for one, believes that rock

music will flourish, once again be-
coming the “great alternative” to the
right wing.

I think this new regime will foster
a reaction, and orchestrating this re-
action will be rock. I think a new
American sound that will be very
punk and hard will be present
shortly.” he says. “There will be a
crisis that will recipitate it, like in the
'60s.

“But I suppose right now. if you
want to be really eynical, it will be
interesting to sec which record com-
pany will rush out to sign right wing
acts. Just this morning I got a tape of
“Let's Go Bomb The Ayatollah™;
sung to the tune of *Deck The Halls
With Boughs Of Holly." ™

*  x x

Sid Bernstein, who first brought
the Beatles to Amcrica, now spends
most of his cnergies managing singer
Laura Branigan. He also teaches a
course on the music business in the
New School in New York. where, he
says. he tries to help his students by
telting them of the mistakes he has
made in his long carecr.

And what, he is asked. have been
his three biggest mistakes?

“The first, I guess. was when | first
brought over the Beatles. [ had the
option. and [ could have taken them
across the nation. But I chose to pro-
mote them only in New York.

“The second mistake was. again,
when I first brought the Rolling
Stones | could have played them
across the country, and again [ chose
to play them only in New York.

“The third—and this is a tough
one—was when I managed the Ras-
cals. I had opportunities then to pick
up and manage other acts that have
gonce on to become big stars. But |
chose to manage only the Rascals. |
suppose the lesson is never to put all
your hopes into one basket.”

In addition to managing Brani-
gan, Bernstein now also has a couple
of young rock acts under his wing,
and sometimes books country shows
into the Copacabana.

Move To L.A. By
Burton Management

HOUSTON—-Bob Burton Man-
agement. for a decade one of Texas’
leading handlers of rock talent. last
week relocated in Los Angeles.

Bob Burton, whose office special-
izes in publicity. promoting rock
concerts and booking acts. is a Univ.
of’ Texas alumnus who will be oper-
ating out of facilities at 1248 Devon
Ave.. Los Angeles 90024, Houston
singer and instrumentalist Connie
Mims will maintain her contract
with Burton. who is also pacting
other acts at his new California ad-
dress.

Capitol Goes To 4 By 9 Cassette Package

LOS ANGELES—Capitol Rec-
ords initiates a four-inch by ninc-
inch cassette box for three of its titles
this month. The larger package is
being test marketed on Neil Dia-
mond’s “The Jazz Singer,” Bob Se-
ger's “Against The Wind™ and Pink
Floyd's “Dark Side Of The Moon.”

According to marketing vice pres-
ident Dennis White, this size was

chosen “because it fits with existing
structures better.” Capitol claims the
size has enough flexibility to fit in
with existing locked cases. monkcey
holes and browsers.

Columbia and Arista have moved
to the six-inch by six-inch cassette
package. Chrysalis is reportedly us-
ing the six by six size for the upcom-
ing Blondie release.
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NOVEMBER 15, 1980 BILLBOARD

General News

Industry Awaits Effects Of Reagan Landslide

® Continued from page 1

Says the Recording Industry Assn.
of America’s president Stan Gorti-
kov: “There will be differences in
the hineups of committees we deal

with on a regular basis. particularly
the judiciary committees. Some
agencies. for example the Copyright
Royalty Tribunal. will stay the same.

Butit’s too carly to assess what eftect
the new people will have.”

But Gortikov adds that “the fact
that Reagan comes out of an enter-

tainment background should make
him sensitive to the peculiarities of
our industry.”

Getfen Records president Ed

wWww.americanradiohistorv.com

Rosenblatt agrees: “He won't be
turned oft by some of the madness of
the record industry.”™ he says.

Rosenblatt also echoes the senti-
ments of many in the arts, thata con-
servative trend n the country may
spawn another genceration of politi-
cal activists who in turn might “take
the industry out of the doldrums of
the "70s and bring on new arcas of
creativity.”

Assistance in preparing this story
provided by Eliot Tiegel.

But from a business standpoint
the bottom line will be the success or
tailure of Reagan’s cconomic pol-
icies. So far investors have been

jubilant. The New York Stock Ex-

change saw trading of an astounding
84 million shares the day after the
clection as the Dow rose miore than
|5 points.

Wall Street analysts say the direet
effects of new policies should be no
different for the record companies
than for other sectors of the econ-
omy.

As tor Reagan’s cconomic pol-
icies. Ed Rosenblatt wonders how
the new president will be able to
carry out his announced tax cuts 1f
on the one hand he also “wants 80
zitlion dollars for missiles.” If Rea-
gan docs cut taxes. that could mean
more funds to be spent by the public
in leisure time activities.

The industry may benelit from in-
direct effects. Says one analyst:
“Maybec if' there’s no minimum wage
for teenagers that might increase
emplovment. and the kids might
have more money to spend.” He ad-
mits that this enters the realm of
pure speculation. “Basically, I'd say
the effect of the clection would be
neutral 1o the recording industry.”
the analyst concludes.

Although President Carter had
close ties with the recording indus-
try, particularly with Phil Walden of
Capricorn Records and Joe Smith of’
Elcktra/Asvlum. RIAA  president
Gortikov says there was “no contin-
uing dialog™ between the White
House and the industry.

“We had no problems with presi-
dential attitudes.”™ he says. “but our
main dealings are with Congress.
The Justice Dept. and the FBI have
also been helpl'ul. but that's part of
their ongoing activities.”

Reagan himsell is not without
recording tics. California Lt Gov.
Mike Curb is a political ally of Rea-
gan’s. as well as a label owner. He
could well emerge as a liaison be-
tween the White House and the in-
dustry. insiders believe.

In fact. Curb was among the show
business notables who attended the
victory gathering at Reagan’s Re-
publican headquarters in Los An-
geles clection eve.

Reagan lent Curb his muscle and
support when Curb was running for
office in 1978. (Curb is now nien-
tioned as a leading conservative Re-
publican candidate for California
governor in 1982.)

The president-elect’s pro-deregu-
lation attitude should strengthen the
current mood at the Federal Com-
munications Comnussion to deregu-
late the broadcasting industry.

The Reagan administration will
also have 1o come to terms with the
powerful importation of audio and
video hardware from the Orient and
the matter of counterteiting and pi-
racy of copyrighted propertics in au-
dio and video tormats.

And as the first movie actor (0 be
clected president, Reagan may have
a strong appreciation for the prob-
lems of illegal duplication of films
for the home video market. since
some of those movies may in fact be
ones in which he stars.
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Billboard *

Survey For Week Ending 11/15/80

These are best selling middle-of-the-road singles compiled from
radio station airplay listed in rank order.

3
i £ =
x =
: 3 i . | .
= TITLE, Artist, Label & Number (Dist. Labal) (Publisher, Licensee)
=1l 2 7 LADY
s Kenny Rogers, Liberty 1380 (Brockman, ASCAP)
i 1 ({1 WOMAN IN LOVE
c Barbra Streisand, Columbia 1-11364 (Stigwood/Unichappell, BMI)
=ie| 4 5 NEVER BE THE SAME
iy Christopher Cross, Warner Bros. 49580 (Pop’N'Roll, ASCAP)
il 5 6 MORE THAN | CAN SAY
F\‘ Leo Sayer, Warner Bros. 49565 (Warner-Tamerlane, BMI)
ot I 7 WITHOUT YOUR LOVE
b Roger Daitrey, Polydor 2121 (H.G. ASCAP)
& 3|10 COULD | HAVE THIS DANCE
Anne Murray, Capitol 4920 (Vogue & Maple/Welk Music Group/Onhisown, BMI)
T 7 8 ON THE ROAD AGAIN
& Willie Nelson, Columbia 1-11351 (Willie Nelson, BMI)
9] 4 SUDDENLY
i Olivia Newton-John/Cliff Richard, MCA 51007 (John Farrar, BMI)
Tj\_ 12 3 LOVE ON THE ROCKS
Neil Diamond, Capitol 4339 (Stonebridge/EMA-Suisse, ASCAP)
10 8 | 13 NEVER XNEW LOVE LIXE THIS BEFORE
* Stephanie Mills, 20th Century 2460 (RCA) (Frozen Butterfly, BMI)
= 14 7 | BELIEVE IN YOU
] Don Williams, MCA 41304 (Cook House, BMI)
5T 20 3 GUILTY
. Barbra Streisand & Barry Gibb, Columbia 11-11390 (Stigwood/Unichappell, BMI)
'ji\ 2 3 EVERY WOMAN IN THE WORLD
) Air Supply, Arista 0564 (Pendulum/Unichappeli, BMI)
4 (10 | 12 LOOK WHAT YOU'VE DONE TO ME
Boz Scaggs. Columbia 1-11349 (Boz Scaggs, ASCAP/Foster Frees/irving, BMI)
15 |15 6 YOU'VE LOST THAT LOVIN' FEELING
Daryl Hall & John Oates, RCA 13103 (Screen Gems-EMI, BM1)
16 | 13| 12 HE'S SO SHY
Pointer Sisters, Planet 47916 (Elektra)
(ATV/Mann & Weill/Braintree/Snow, BMI)
7 11|13 XANADU
Olivia Newton-John/Electric Light Orchestra, MCA 41285 (Jet/Enart, BMI)
13 |18 6 IF YOU EVER CHANGE YOUR MIND
Crystal Gayle, Columbia 1-11359
(Dawn Breaker, BMI/Silver Nightingale, ASCAP)
19 (16 [ 16 NO NIGHT SO LONG
Dionne Warwick, Arista 0527 (Irving, BMI)
2 17|1 REAL LOVE
The Doobie Brothers, Warner Bros. 49503
(Tauripin Tunes/Monosteri/April, ASCAP)
21 | 19 9 IF THIS IS LOVE
Melissa Manchester, Arista 0551 (Unichappell/Rocket, BMI)
2 | u 7 DREAMING
Cliff Richard, EMI-America 8057 (ATV/BMI/Rare Blue, ASCAP)
23 |2 | M JESSE
Carly Simon, Warner Bros. 49518 (Quakenbush/Redeye, ASCAP)
24 |23 (10 MIDNIGHT ROCKS
Al Stewart, Arista 0552 (Frabjous/Approcimate, BMI)
g |32 | 3| ONETRICK PONY
Paul Simon, Warner Bros. 49601 (Paul Simon, BMI)
2% |5 8 WHO'LL BE THE FOOL TONIGHT
Larsen-Feiten Band, Warner Bros. 49282 (Buzz Feiten, BMI)
He|® | 2| sy TuRn
Diana Ross, Motown 1496 (Colgems-EMI/Prince St.. ASCAP/Unichappeli/Begonia
Melodies, BMI)
28 || 15 DON'T ASK ME WHY
| Billy Joel, Columbia 1-11331 (Impulsive/April, ASCAP)
pa] u UPSIDE DOWN
Diana Ross (Chic, BMI), Motown 1494
iy 2| EASY LOVE
Dionne Warwick, Arista 0572 (Cotton Pickin’, ASCAP/Hobby Horse, BMI)
31 | 2% | 15|  LATE IN THE EVENING
Paul Simon, Warner Bros. 49511 (Paul Simon, BMI)
2|2 9 OUT HERE ON MY OWN
Irene Cara, RSO 1048 (MGM, BMI/Variety, ASCAP)
ﬁ 3| 2 MORNING MAN
Rupert Holmes, MCA 51019 (WB/Holmes Line Of Mustc, ASCAP)
M (3118 YOU'RE THE ONLY WOMAN
Ambrosia, Warner Bros. 49508 (Rubicon, BMI)
B | I 5 LET ME BE YOUR ANGEL
Stacy Lattisaw, Cotillion 4601 (Atlantic) (Walden/Gratitude, ASCAP/Cotillion/
Brass Heart, BMI)
% (33 (19 SOMEONE THAT | USED TO LOVE
Natalie Cole, Capitol 4869 (Screen Gems/EM| BMI/Prince Street/Arista, ASCAP)
37 | M 2 I'M HAPPY THAT LOVE HAS FOUND YOU
Jimmy Hall, Epic 9-50931 (ATV, BMI)
iak m 1 LOVE A RAINY NIGHT
Eddie Rabbitt, Elektra 47066 (Debdave/Briarpatch, BMI)
39| &5 K] GOODBYE MARIE
Bobby Goldsboro, CBS/Curb 5400 (Music City, ASCAP/Combine, BMI)
'y | IETIIONp|  EVERYBODY'S GOT TO LEARN SOMETIME
| The Korgis, Asylum 47055 (Elektra) (Warner Bros., ASCAP)
41 | 3% | 14 YOU'LL ACCOMP'NY ME
Bob Seger & The Silver Bullet Band, Capitol 4904 (Gear, ASCAP)
2 | 2 ] MIDNIGHT RAIN
| Poco, MCA 41326 (Tarantula, ASCAP)
43 | 4| 16 HEY THERE LONELY GIRL
Rnbert John, EMI-America 8049 (Famous, ASCAP)
M| 3B |0 FIRST TIME LOVE
Livingston Taylor, Epic 9-50894 (Bait & Beer, ASCAP)
45 IF YOU SHOULD SAIL
m Neilsen/Pearson, Capitol 4910 (Third Story/Poorhouse, BMI)
46 | 4 2 IS THIS THE WAY OF LOVE
Chris Montan With Lauren Wood, 20th Century 2470
(RCA) (Special/Old Sock, ASCAP)
47 SEQUEL
m Harry Chapin, Boardwalk 8-5700 (CBS) (Chapin, BMI)
48 m SEASONS
Charles Fox, Handshake 85307 (Live/Charles Fox, BMI)
49 [ 41 8 HOW DO | SURVIVE
Amy Holland, Capitol 4884 (April/Paul Bliss, ASCAP)
50 | 39 4 LIVE EVERY MINUTE
Ali Thomson, A&M 2260 (Almo, ASCAP)

¢ Superstars are awarded to those products showing greatest upward movement on the current week’s chart (Prime
Movers). 4 Stars are awarded to those products showing greatest airplay strength. ® Recording Industry Assn. Of
America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. of America seal of

certification for sales of 2,000,000 units. (Seal indicated by triangle.)
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Phoenix Store’s Unique Ambience
Sumptuous & Sophisticated Outlet Opens Thanksgiving

CHICAGO—-The new 3.000
square foot classical specialty store
opened by Associated Distributors
of Phoenix ranks as one of the U.S”
most sophisticated classical shops.

Finishing touches on the sump-
tuously decorated specialty outlet
are being completed this month. and
Associated’s Angela Singer has tar-
geted a Thanksgiving grand open-
ing.

Singer and husband Leonard op-
erate the independent distributor-
ship and the Circles and Hollywood
Records and Tapes chains in Ari-
zona.

The new store, Circles Classical,
adjoins Associated’s full-line pop
Circles outlet near downtown Phoe-
nix.

Angela Singer, the retail division’s
operations manager, says a major ef-
fort went into creating a separate
and unique ambience for the classi-
cal store, part of a 21,000-square-
foot building owned by Associated.

*As you go through the revolving
door you come into a completely
separate store.” she explains. “All of
the bins are custom made cocoa
brown with silver trim. The carpet-
ing is thick and lush.”

Circles Classical opened its doors
in June and recently hosted a James
Galway in-store appcarance for
RCA. However, the store’s christen-
ing has been postponed pending
completion of decor and store ap-
pointments.

“There’s a step-up for the opera
section, and a whole wall with built
in shelves for tapes. which are
open.” remarks Singer.

The revolving door was removed
from a New York building set for
demolition. and there also are plan-
ters with live plants and a silvered
ceiling.

“[t’s finished enough that our cus-
tomers love it,” Singer says. beam-
ing.

She plans to invite Arizona digni-
taries to the opening and is hoping to
lure some major classical artists to
join the festivities.

“Even the governor shops in our
store.” she explains.

Inventory at Circles Classical is
placed at about $150.000 at cost. and
reportedly will be enlarged to bring
in more “oftbeat” lines.

Circles classical merchandising
director Gene Benyas believes the
new store offers one of the country’s
most altractive environments for
shopping records. Benyas was
brought in by Circles from San
Francisco where he formerly was a

By ALAN PENCHANSKY
classical product specialist with the
Odyssey Records chain.

“I helped open the Odyssey store
in San Francisco. It was the most
beautiful record store in the world.

“This is the only other store I have
been in that can remotely match it.”
Benyas maintains.

Explains Benyas: “There’s very
little use of signs. The colors are all
dark. earth tones, brown.”

The store’s attractiveness also is
enhanced by recessed lighting and
special hand made divider cards.

Benyas says up-scale Phoenix
residents travel regularly, and some
classical record buffs have preferred
to do their shopping in larger mar-
kets. It’s a habit Benyas and Singer
are out 1o reverse.

“Customers have said to me, ‘In

the past [ couldn’t get what I
wanted.”” Benyas explains.

“They waited until they got to
L.A. to buy it.

“What we're trying to do is estab-
lish a high level operation here and
show people what can be done.”

Singer believes Phoenix’s level of
sophistication is close to that of big
Metro areas. and buying habits
roughly parallel New York and L.A.

“All the pcople here have come
from Chicago and New York.” she
advises. *Many people from Califor-
nia moved here.”

In Phoenix. classical product is
advertised in newspapers and on
KHEP-FM, a 24-hour per day fine
arts station.

All three Arizona Circles stores
carry full-line classics. and Benyas is
in charge of the chain’s buying.

-

BARENBOIM'S BERLIOZ—Berlioz’ dramatic symphony ‘“Romeo And Juliet”

is Daniel Barenboim's latest DG recording, featuring singers Yvonne Minton,

Francisco Araiza and Jules Bastin with chorus and the Orchestre de Paris.

Here the first copy is presented by DG head producer Gunther Breest to
Barenboim.

Angel Records wants to remind consumers its
pressings today are without pops, ticks and
other distressing side effects, and a new adver-
tising campaign is in the works. The decision
came at the recent EMI/Angel North American
classical conference held in Hollywood. “It's
time at the consumer levei to make some noise
about our new pressings,” Angel sales manager
Lee Smith remarks. “We're going to launch a
campaign to let people know.” Pressing is done
in Phoenix by Wakefield Manufacturing.

Claude Bolling’s album for French Phono-
gram of Mozart works performed in jazz style
will be released in the U.S. by Philips. “Eine
Kleine Nachtmusik" is one of the selections. . ..

Philly’s Robb Returns To Promotions

PHILADELPHIA — James R.
Robb. who closed the doors on his
classical concert promotions two
seasons ago. is back again this sea-
son, again operating his Performing
Arts Society of Philadelphia.

Robb hit a financial snag when
Vladimir Horowitz was cancelled a
day before the concert when the pi-
anist failed to sign a contract. The
matter is still in the courts.

For his return as concert pro-
moter. Robb is starting out with
Andre Watts’ piano recital at the
3.000-seat Academy of Music next
April 10, and a series of chamber
music at the 1.500-scat Town Hall.

The 1980-81 Chamber Music
Series. five Sunday evenings and
two Saturday evenings, kicked off
Sunday Oct. 26 with the Tokyo
String Quartet, followed Saturday

www.americanradiohistorv.com

(8) by | Musici with violinist Pina
Carmierlli, and the American String
Quartet on Nov. 30. Dates in 1981
include the New World String Quar-
tet. March 8; Ciompi String Quartet.
April 5. and for both Saturday and
Sunday (May 2 & 3). the Guarneri
String Quartet.

MAURIE ORODENKER

Sills 3-Disk Set

CHICAGO-Singer Beverly Sills’
stage retirement is saluted in a three-
record set from Angel Records. part
of the November release. “"Beverly
Sills: A Farewell” contains high-
lights from the singer’s Angel cata-
log along with a Sills color poster
and lavishly illustrated libretto
booklet.

_ (lassicalNotes

Keynote magazine, published by New York sta-
tion WNCN-FM, is asking its record critics to
pick the “sleepers of 1980"—the best classical
albums that got overlooked during the year.

Gustav Holst's “The Planets” has been cho-
sen by conductor Leonard Slatkin for his next
Telarc recording. Slatkin is the St. Louis Sym-
phony’s music director. . . . Look for an audio-
phile pressing of CBS’ “Switched On Bach” al-
bum early next year.

Pioneer classical music stations WQXR and
WQXR-FM inaugurated 24-hour broadcast sched-
ules Oct. 20, joining WNCN-FM and WNYC-FM
in airing concert music throughout the night in
the New York City area. . . . Minnesota Public
Radio will originate a live NPR satellite feed
from King's College Chapel in Cambridge, Eng-
land, Dec. 24. It will be a presentation of the
traditional “The Festival Of Nine Lessons And
Carols” Christmas program. The broadcast's
host will be conductor Neville Marriner.

The 1980-81 Denver Symphony season has
been scratched after failure of management
and the musicians’ union to agree on a new con-
tract. The orchestra had set a Nov. 2 deadline
for completion of negotiations. ... ASCAP is
awarding two special $1,000 scholarships in
honor of Aaron Copland’s 80th birthday. The As-
pen Music School and Berkshire Music Center
witl administer the grants.

Twenty-three year old San Diego Symphony
bassoonist Judith P. LeClair will become the
New York Philharmonic’s only woman principal
next season. She's been appointed to replace
the retiring Manuel Zegler. ... KUSC-FM an-
nouncer Richard Capparela includes examples
from the Barogue era in the first installment of
his new contemporary music series, “Sound-
scapes,” airing Wednesdays at 8 P.M.in L.A. “In
order to put new music into perspective,” says
Capparela, “the premier broadcast will include
earlier music and will range from Biber and
Couperin to Cage and Partch, with a hearty por-
tion of Beethoven and Wagner along the way.”
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2% |28 | €2

£8 |88 85
= | ® < | ITLE, Artist, Label & Number

1 1 27 | PAVAROTTI'S GREATEST HITS
London, PAV 2003/4

2 3 49 | PACHELBEL: Kanon
Pailtard Chamber Orchestra, RCA FRL 1-5468

3 2 53 | 0 SOLE MIO: Neopolitan Songs
Pavarotti, London 0S 26560

4 6 | 114 | BRAVO PAVAROTTI: Pavarotti
London-PAV 2001

5 4 | 249 | JEAN-PIERRE RAMPAL & CLAUDE BOLLING: Suite for . ] . L o
Flute & Jazz Piano NEW MUSIC—ASCAP's Symphonic and Concert Workshop holds a panel discussion on recording contemporary music.

Columbia M 33233 Workshop sessions are free of charge and open to composers. Pictured left to right are panel members David Hall,
6 11 | 109 | HITS FROM LINCOLN CENTER: Pavarotti curator of Rodgers and Hammerstein Archives; Martin Bookspan, moderator and workshop coordinator; Leonard Mar-

London 0S 26577 cus, editor and writer; Arthur Cohn of C. Fischer and Co.; Harold Faberman, composer and conductor; Herman Krawitz,

i ; c ltant.
7 5 14 | BOLLING: Picnic Suite For Flute, Guitar And Jazz Piano New World Records president; Tom Frost, CBS Records consultan

Rampal, Bolling, Lagoya, Columbia M/MT 35864

8 15 88 | ANNIE'S SONG: Galway
National Philharmonic Orchestra (Gerhardt), RCA ARL 1-3061

9 7 36 | SONG OF THE SEASHORE: James Galway

RCA ARL 13534 —4 =
10 |10 5 | VERDL: Stiffelio aJd A |

Sass, Carreras, Manuguerra, Ganzarolli, ORF Orchestra (Gardelli),

Philips, 6769 039 T
11 12 5 | BRAHMS: Double Concerto

Perlman/Rostropovich, Angel 37680

12 18 14 | SOMETIMES WHEN WE TOUCH, Cleo Laine & James Galway

RCA ARL1 3628 7 |
13 m HANDEL: Royal Fireworks Music

Academy Of St. Martin, Philips 9500768
14 | 22 | 9 | MUSSORGSKY: Pictures At An Exhibition - =
Cleveland Orchestra (Maaze!), Telarc Digital DG-10042

15 8 14 | SAINT-SAENS: SYMPHONY NO. 3, “ORGAN"
Philadelphia Orchestra (Ormandy), Telarc Digital 10051
16 23 18 | MOZART: The Symphonies Vol. Il
Academy Of Ancient Music (Hogwood), L'Oiseau Lyre D163D3
17 m HANDEL: Water Music
Academy Of St. Martin-in-The-Fietds (Marriner), Philips 9500691 DIGITAL

18 14 14 | BRAHMS: Violin Concerto
Periman, Angel Q 37286

19 m BOLERO
Los Angeles Philharmonic (Mehta), London CS7132

20 13 | 123 | RAMPAL: Japanese Melodies for Flute & Harp
Rampal & Laskine, Columbia M-34568

21 | 24 | 5 | BEETHOVEN: Tripie Concerto THE #1
Mutter, Ma, Zeltser, Berlin Philharmonic (Karajan), DG 2531 262
22 m MOZART: The Magic Flute ZS l l H
Karajan, DG 2741001 D:[OP :[LE
23 30 5 | VERDI: La Traviata __|'
Callas, Angel 7BX 3910 3

24 17 40 | TCHAIKOVSKY: 1812 Overture
Cincinnati Orchestra (Kunzel), Telarc Digital 10041

25 29 27 | BARTOK: Piano Concertos
Pollini, DG 2530-901

26 27 96 | BOLLING: Suite For Violin & Jazz Piano
Zukerman/Hediguer, Columbia M 35128

27 9 9 | SHOSTAKOVICH: Symphony No. 5
New York Philharmonic (Bernstein), CBS IM 35854

ayvoa1ig 0861 ‘GL HIGWIAON

28 m POPS IN SPACE
| The Boston Pops (Williams), Philips 9500921 P |E‘ A ]
29 m HANDEL: Messiah
Academy Of Ancient Music (Hogwood), L'Oiseau-Lyre D189D 3

30 36 31 | THE GREATEST HITS OF 1721 LONDON

Philharmonia Virtuosi (Kapp), Columbia M 35821

31 26 49 | TCHAIKOVSKY: Violin Concerto
Periman, Philadelphia Orchestra (Ormandy), Angel SZ-37640

32 m WILLIAMS: The Empire Strikes Back
Chalfont Digital SDG313

33 20 14 | SPANISH ALBUM: Periman

Angel SZ 37590

k! 19 14 | DVORAK: “New World" Symphony
Vienna Philharmonic (Kondrashin), London Digital LPR 10011 #
35 40 18 | BEETHOVEN: Complete Symphonies Tl | E ]_

Vienna Philharmonic (Bernstein), DG 2740 216 CLASSICAL

“\01'&3\(\5
acad®

36 16 14 | JAPANESE FOLK MELODIES: Rampal
Flute, Columbia M35862

37 21 27 | BOLLING: Guitar & Jazz Concerto
Romero & Shearing, Angel Digital DS 37327

38 35 18 | STRAUSS: Four Last Songs
London Symphony Orchestra (Davis), Columbia M25140

39 3l 27 | DEBUSSY: Images
London Symphony Orchestra (Previn), Angel Digital DS-37674

40 38 27 | MUSIC FROM KRAMER VS. KRAMER
Columbia M35873

EULL FREQUENCY RANGE RECORDING
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Counter-
__point
Bell, Creed

Resuming
Their Link

By JEAN WILLIAMS

LOS ANGELES—After nearly
five years of pursuing separate ca-
reers. Thom Bell and Linda Creed
have retecamed.

The duo recently completed a
self-titled LP by Liberty/UA record-
ing artist Eloise Laws.

This is Creed’s second project
with Laws. The first was when the
singer was signed to ABC Records.
Bell handled the arrangements and
conducted the MFSB Orchestra;
Creed took care of the production
end. She also penned four tunes on
the album.

Creed moved to the West Coast a
few ycars ago after the lyricist and
Bell decided to split. She moved
back (o Philadelphia and out of the
music industry a couple of years ago,
deciding to devote time to her fam-
ily.

Bell on the other hand was sta-
tioned in Seattle for the past few
years where he continues to main-
tain his basc.

Bell and Creed dug into their bag
of past hits to include a couple on
Laws’” LP—"You Are Everything”
and “If I Don’t Watch Out.” both
popularized by the Stylistics.

The last Bell/Creed collaboration
was for the Spinners’ “Rubberband
Man.”

Featured on “You Arc Every-
thing” is Carl Helm. an cxecutive at
WDAS-AM in Philadelphia.

Although Helm has been at
WDAS in several capacities for a
number of years. he is no stranger to
the recording studio.

Helm was one of the studio back-
ground singers on.most of the Stylis-
tics recordings when Bell produced
the group.

Other studio background singers
for the Stylistics were Kenn\
Gamble. president of Philadelphia
International Records: Bell and
Creed. They also recorded with
Johnny Mathis when Bell produced
his album.

This time. however. Helm is at the
front sharing vocal chores on the cut
with Laws.

Laws joined Liberty/UA through
Vernell Johnson at EMIL It was
Johnson who brought Creed and
Laws back together.

In addition to Laws, Creed is
looking to jump back into the music
industry with both feet. She plans to
start writing for and working with
several artists.

* *x %

Recording artists are taking part
in the search for killer(s) of 11 slain
black Atlanta children and helping
to locate four missing youngsters.

Isaac Hayes and Curtis Mayfield
are among the entertainers taping
television spots in Atlanta urging
persons with information concern-
ing the missing children or their
killer(s) to notify police.

The reward for information lead-
ing to the arrest and conviction of
the murderer(s) has leaped to
$100.000.

* * *

Johnnie Wilder. founder and
former lead singer with Heatwave,
invited a host of Dayton artists to his
home for a listening party Thursday
(6).

Wilder, who is a quadriplegic par-
alyzed from the neck down, debuted

(Continued on page 65)
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- = - 3 F3 -
i 3 b ' © © ©
28|43 $|$)42 R
e | g |Eg| TILE, ARTIST 2 | 7 [®g| NME ARTIST 2| g [£5] TME ARTST
= 3 e (Writer), Label & Number (Dist. Label) (Publisher, Licensee) = 3 (Writer), Label & Number (Dist. Label) (Publisher. Licensee) ElS g (Wniter), Label & Number (Dist. Label) (Pubhsher, Licensee)
i}( 1 9 MASTER BLASTER-Stevie Wonder 34| 35 8 OOH CHILD—Lenny Williams ﬁ 177 3 I'M TALKIN' "'BOUT YOU—~A Taste Of Honey
(S. Wonder), Tamla 54317 (Motown) (S. Vincent), MCA 41306 J. Johnson, G. Duke), Capitol 4932
Biack Bull, ASC ‘ { : e
ﬁ? (Jobete/Black Bull, ASCAP) (Kama Sutra/Sleeping Sun, BMI) (Mycenae/Conducive/ASCAP, BMI)
3| 7 LOVELY ONE-The Jacksons 41 -
N oM e L ;¢ 6 FRl_lmgPWN Cameron | 6| s YOU DON'T KNOW LIKE | KNOW—Genty
(Ranjack/Mijac. BMI) ( ). Salsoul 2129 (RCA) (1. Hayes, D. Porta), Venture 133
f jac, (One To One, ASCAP) (East Memphis, BMI)
3 2113 MORE BOUNCE TO THE OUNCE-zapp = i
(R. Iroutgan). ;Javnev Bros. 49534 &3 & 10 n;om”?nvgiﬁngﬂls[ ,I,’,m'd,n"“ 70 70 4 ?ﬂa ”k'?':"‘g"“) MCA 51003
Rubb d. BMI . Banks, E.A_Green),
. . 6 ::I:N;;N'anFOR j)AMMCA Columbia 1-11344 (Stone Agate, ASCAP) (Conquistador/Baby Dump, ASCAP)
~Tom Browne
(T. Brown, T. Smith), Arista/GRP 2506 (Thomas S # ':'-(E)EISGI({;F FUNK! - ﬁ 80 3 DISTRACTED -l sarreau
Browne/Roaring Fork, BMI) et ;iivihnadfha[mm;)e Rg:ul 075 (A Jarreau), Warner Bros. 49588 (Aljarreau, BMI)
5 5 (13 arT(gH][-:EOgEST o (Mills & Mills/Six Continents/Aqualeo, BMI) i{,‘( 83 2 COULD | BE DREAMING —Poirter Sisters
= Queen P (T. Lawrance/M. Henderson/A. Pointer)
(Deacon) (Queen/Beechwood, BMI), Elektra 47031 38|38 ! :ngEDM.OY'a‘ncyh:ChYea:g; Capitol Planetw479_20 (Elektra) r(Tira, BMl}Carith.
[ [ 10 I'M COMING OUT-Di 4924 (Chappel!/Jay's Enterprises/ ASCAP/Brain Tree, BMI)
M UT—Diana Ross I B
(8. Edwards, N. Rocgers), Motown RO, CSETAALE Y| IZTCZE)|  WE NEVER SAID GOODBYE-
191 (Chic, BMI) 39 { 39| 8| THE TILT=7th Wonder Dionne Warwick
7% 151 5 LOVE T.K.0.~Teddy Pendergrass (. Beard, 0. Stokes), Chocolate City 3212 glngtlaaye;MAl) Anderson), Arista 0572 (Rightsong/
(C. Womack, G. Nobel), PLR. 93116 (Casablanca) (Spectrum VII/Mykindamusic, ASCAP) d
(hssorted. BMI) 40 (40 | 7| EVERYTHING WE DO-Rene & Angel Br| 84| 2| 1BELIEVE IN LOVE-sary v
ﬁ 9 7 UPTOWN —p/i (R. Moore, A. Winbush), Capitol 4925 (B. White, A. Johnson, S. Hudman), Unlimited Gold
Prince p 61420 S
(Prince), Warner Bros. 49559 (Ecnirp, BMI) % (Moore And Moore. BMI) 1420 (CBS) (Seven Songs/Ba-Dake, BMI)
10 | 12 | NEED YOUR LOVIN'—Teena M 53 4 LOOK UP—Patrice Rushen 85 2 IF YOU FEEL THE FUNK—LsToya Jackson
ﬁ (T. Marie), Gordy 7189 (Motowne)e?fobet.:e/ascw) Egu;hep, Mimj,M Brov;g%. Ele:tra 47286&” ﬁ Eg.e_:’e/tgvosqs.PDvd:’rigai)Polydov 237
aby Fingers/Mims/Shownbreree/ itu/Dorie Pride,
sz | 17 5 CELEBRATION—Koo! & The Ga
* (R Bell, Kool & The Gang), De.Lite 507 (Mercury) ﬁ 47| 6 | GO CRAZY—Lou Rawis ﬁ 8 | 2 SIZILIN' HOT—Slave
(Delightfut/Fresh Start, BMI) (P. Davis), P.I.R. 9-3114 (CBS) (Web v, BMI) (FS MWﬁshmsgnzn Mg1 Ad)ava :?I Tu;%eoro‘D(Awlebste)r
iller rrington tillio tlantic
11 | 7|15 | WHERE DID WE GO WRONG—LTp. Pr|50 [ 5| LOVE UPRISING—Tavares (Slave Song/Catilion, BM) "
(S. Dees, J.L. Osborne), A&M 2250 (Irving. BMI/ (R. Moore, A. Winbush), Capitol 4933
Almo/Mcravscod, ASCAP) (Moore And Moore/Right, BMI) 77158 6 ?GAN'T FAKE THE FEELING~ Geraldine Hunt
. Hunt, K. D . Prism 315
12 8 8 LET ME TALK—Earth, Wind and Fire 44 | 43 9 WALK AWAY—Donna Summer (Rebel::/Proclg;g?gtongls(’&emmy Lane, BMI)
(M. White, V. White, L. Dunn, A. McKay, R (P. Betlotte, H. Faltermeyer), Casablanca 2300
éghnsprr!, P.vBaiIey),lAEC/Columgla 1(511366 (Rick’s Music/Rightsong, BMI) ﬁ 88 2 MUG PUSH— Bootsy
aggiFire/Verdangel/ Cherubin/Sire G Trini/ P. Collins, Bootsy, G. Clinton), W: b
Stottst, ASCar, Fe | 82| 2| T NEVER FIND ANOTHER Mamtns (Funber Bong Bty T e o 19589
. Graham. P. Richmond), all
13 |11 {16 | LET ME BE YOUR ANGEL—Stacy Lattsaw Content, BMI) e | EEEE|  RAPP PAYBACK—tames srown
(N. M. Walden, B. Hull), Cotillion 46001 (Atlantic) (S. Brown, 1. Brown, H. Statlings), T.K. 1039 (Third
(Walden/Gratitude Sky, ASCAP/Catillion/Brass 4 | 14 | 21 GIVE ME THE NIGHT—George Benson World, ASCAP) o o
Heart, BMI) R Tempenog%, W)arner Bros /Q West 49505 ﬁ '
, o Rodsongs, ASCAP, 87 2 LADY— Kenny Roge
14 (12 |16 | HE'S SO SHY—rointer sisters ( y Rogers
{T. Show, C. Weil), Planet 47916 (Elektra) ﬁ( 54 5 HOW LONG—Lipps - (L. Richie, Jr), Liberty 1380 (Brockman, ASCAP)
(ATV/Mann & Weill/Braintree/Snow, BMI) (P. Carrack), Casablanca 2303 (Anchor, ASCAP) ﬁ 89 2 NEVER GONNA TELL [T—Phillippe Wynne
15 (13 | 20 WIDE RECEIVER—Michael Henderson ﬁ( 68| 3 HAPPY ANNIVERSARY— (G. Ciinton, B. Worrell), Uncle Jam 99900 (CBS)
ﬂEW. Henderso:,scﬂ. Jacobs), Buddah 622 (Arista) Ray, Goodman & Brown ﬁ (Malbiz, BMI)
(Electrocord, ASCAP) (H. Ray, A Goodman, W. Brown, L. Walter, V. 90 2 SIDRA'S DREAM
p ' v — Dave Valentin
16 16 15 NEVER KNEW LOVE LIKE THIS . Castellano), Polydor 2135 (Dark Cloud/H.A.B, BMI) (D. Bel), Arista/GRP 2508 (Mark Ot Aries, BMI)
BEFORE —stephanie Mills 49 | 49 5 GET READY, GET SET—chaka Khan
(). Mtume, R. Luca;‘)I Zo;h Century 2460 (RCA) (E Chase, K. A'nderson, B. Haberman, A Jacobson) ﬁ m SRH|KNE ONEU-D- o 8
(Frozen Butterfly, BMI) Warner Bros. 49571 (ATY, BMI) Em-mo%cl'itvsc;gorgse.cglIrz::’?;r)ea)u.cﬁmﬁg’
ﬁ 23 6 LOVE X LOVE—George Benson i% 66 3 %?GSTERS) ?F .{ySEOS(A;'SwOVE_m:S';:;; BM1)
(R. Temperton), Warner Bros/Qwest 49570 . Temperton), Epic 19- (Rodsongs.
SCAP FANTASTIC VOYAGE ~ Lakeside
(R NI ﬁ 63 4 BOURGIE, BOURGIE- ﬁ m (F. Alexander Jr, N. Beavers, M. Craig, T. McCain,
Sﬁ( 22 | 8 THE WANDERER-Donna Summer Gladys Knight & The Pips T. Shelby, S. Shockley), Solar 12129 (RGA)
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U.K.’s Nightingale Spreading
Her Wings Again With a New LP

LOS ANGELES--Maxine Night-
ingaleis gearing up to tackle the mu-
sic industry again. only this time she
is taking it on with a different atti-
tude.

The English singer. with a new LP
“Bittersweet” on RCA, admits she
has things yet to do to get her career
back into full swing.

Nightingale, whose biggest single
was “Right Back Where 1 Started
From.” which was also the title track
from one of her five albums. recently
recovered from a bout with mental
illness.

The singer for the past year has
been hospitalized off and on. first
following an accident at Big Sur in
Northern California and morc
recently in the L.A. arca.

“The hospital was like a school
and I had a lot of time to think.” she
says. She notes that while her days
were structured, “It’s really not
nearly as organized as being outside.
[t took a long time to get used to talk-
ing to people again.”

Nightingale reveals it was the
pressure of both her home life and
work wich resulted in her hospi-
talization. “The music industry
doesn’t tend to understand home
and home docs not understand my
work.

“I was too scnsitive. I was adopt-
ing different faces. one for home and
one for work. I realize it’s hard to
come to grips with both.”

Nightingale was initially diag-
noscd as a “chronic depressive™ by a
doctor at the first hospital. She
laughs at that. But she admits she
may have left the hospital a bit too
soon.

Among the music industry pres-
sures were managerial problems.
She now has a new manager of two
months, Alex Grob. who is in the
US. from Switzerland.

Nightingale recorded “Bitters-
weel” between bouts in the hospital.
“This is my first album that I can lis-
ten to from beginning to end without
jumping over cuts.” she says.

“It’s more cohesive than any other
album—it flows like no other album
[ have ever done. I love all the songs
on ‘Bittersweet.” she says.

The singer maintains that she re-
lates more with this album than any
other. “Never Enough,” written by
Allec Willis. who writes for several
major artists, ““is close to my own life.
how it has been and where it is now.”
she says. Willis also penned other
tunes on the album.

Nightingale also had more input

MEMPHIS—The Blues Foun-
dation, a non-profit organization
dedicated to preserving the city’s
$¢ musical heritage, will end its first
year with the W.C. Handy Blues
Awards show Sunday (16) at the
Orpheum.

Joe Savarin. president and
founder of the 400-member group.
says the show will present per-
formances by local artists as well as
the presentation of awards.

; The Handys. as the awards will
be known. will be presented in two
categories: first. to performers who
win in a national balloting of blues
experts and artists, and second, to

5. e

By JEAN WILLIAMS

on this album than any other proj-
ect. she says. I finally was allowed
to sing the type of songs I really like.
I always listened when people would
tell me what was best—that includes
the type of songs I should sing.”

Grob. a former manager for heavy
metal bands, met Nightingale
through her long-time producer
Denny Diante. Diante produced all
but one of her five albums.

Only four albums have been re-

—

Nightingale. who last toured with
Teddy Pendergrass in the summer of
1979. says she is thinking about
starting a tour next year. “l want to
do a lot of live work in 1981." she
says. She also wants to return to the
theatre.

She started her carecr in the
theatre in “Hair.” She alsowas in the
cast of “Jesus Christ Superstar.”

The UK. singer who has lived in
the U.S. four years. is prepping for a
promotional tour to support “Bit-
tersweet.” Manager Grob also is lin-
ing up television shows.

Maxine Nightingale: Tackling the industry with a new awareness.

leased in the U.S. One was released
in Europe. Nightingale is signed to
EMI for the foreign markets and
RCA in the U.S. She was signed (o
Windsong Records when that label
was distributed by RCA and she
moved over to RCA after Wind-
song’s demisc.

As for why she selected Grob for
personal management, she says:
“We clicked right away. Before. with
my other managers, it was just a bit
too official. With Alex I can talk
about anything—including the small
things. That’s important to me.”

® Continued from page 64

Heatwave's newest LP “Candles”
for his fellow musicians.

Among those invited to the party
were the Ohio Players, Fayzo, Wal-
ter “Junie” Morrison. Dayton. Sun,
Platypus. Slave, Shadow and Emit
North (Barry White’s guitarist).

Other Dayton groups are Lake-
side and Zapp. Both were on the
road at the time.

x x  x

Frankie Crocker of WBLS-FM in
New York and Casablanca Records

By ROSE CLAYTON

Memphis-arca performers and
others who have fostered the blues
here. Winners in the second cate-
gory will be selected by a com-
mittee from within the foundation.
Special recognition awards will
also be made.

Since the Blues Foundation was
formed in January 1980, the or-
ganization has attracted more than
40.000 persons to daily blues con-
certs in Handy Park on Bealc St.,
persuaded the City Council to
adopt “Swinging Down In Mem-
phis Town” as the city’s official
song for 1980. picketed local radio
stations to call attention to the lack
of airtime for Memphis artists and

~_ Counterpoint_ |

coming negativism. It will include

scene across the board.” ?

will feature Starpoint at a benefit
concert for the Children of Today
And Tomorrow at New York’s Mar-
gique’s Tuesday (18).

The Frankie Crocker Broad-
casting Scholarship fund has been
established in support of the cause.
A portion of the proceeds will go to
the Ronald McDonald House for its
support of tamilies of children being
treated for serious illness.

x x  x

Remember ... we're in communi-
catjons, so let’s communicate.

SPONSORED BY MEMPHIS GROUPM

Handy Blues Awards Nov. 16

developed a 30-minute radio pro-
gram pilot featuring Memphis mu-
sic.

*“The entire format (of the radio
pilot),” says Savarin. “is over-

interviews with local artists and
musicians. historical facts and tid-
bits about Beale St. and music that
will cover the entire Memphis :

The radio pilot. concerts and
awards show are all programs de-
signed to carry out one of the foun-
dation’s underlying purposes: to
get Memphis music before the
people and let them judge its merit.

P
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Justice Consulited
On License Case

® Continued from page |

At that time, the court ruled in fa-
vor of the music licensing societies,
concluding that blanket licensing
does not constitute price-fixing per
se. Supreme Court justices re-
manded the case to the U.S. Courtof
Appeals in New York where CBS
lost again in April 1980.

The Justice Dept. has expressed its
views twice previously in the case,
once at the appeals court level and
again when the case was last before
the Supreme Court.

According to Ted Chapin, general
counsel for BMI, the current request
for Justices’ opinion is simply a pro-
cedural matter. “The important
thing is whether the Supreme Court
eventually agrees to accept the case
or not,” he says. “Obviously we
would have preferred they just de-
nied CBS’ petition. This delays that
decision.”

The Justice Dept. may take from
30 1o 60 days to file its brief. Then,
the parties involved in the case will
be allowed another month or two to
file their reactions. So it will prob-

ably be spring before the case comes
up on the Supreme Court docket
again.

In the meantime, the principals
will add to the already more than $9
million in legal fees which have been
spent in this case. The major per-
forming rights organizations stand
to lose millions of dollars in retroac-
tive royalty payments once this mat-
ter is settled.

Gloria Messinger. ASCAP attor-
ney, believes that the court will
eventually refuse to entertain CBS’
request for a rehearing. CBS’ peti-
tion centers on the allegation that
blanket music licensing is “an un-
reasonable restraint of trade” and
asks the Supreme Court to review
the appeals court ruling.

“The case has no world-shaking
significance,” Messinger says. “IU’s
confined to a narrow issue and the
court should deny CBS.”

CBS claims the appeals court’s
April decision did not fulfill the Su-
preme Court’s mandate to analyze
the possibility that blanket music li-
censes violate antitrust laws.

Jukebox Operators Name
Rogers As Top 80 Artist

CHICAGO—Jukebox operators
voted Kenny Rogers 1980's top art-
ist, giving him four of their annual
JB Awards. The presentations were
announced here at the recent
Amusement and Music Operators
Assn. International Expo.

Rogers received the artist of the
year award and “Coward Of The
County™ (United Artists) was se-
lected overall best record of 1980.
Country record of the year and
country male artist of the year
awards also went to Rogers.

Other winners: Christopher Cross

CHRISTMAS SONGS

(Warners), most promising new tal-
ent; “Against The Wind.” Bob Seger
(Capitol), pop record of the year:
Billy Joel (Columbia), pop male art-
ist; Linda Ronstadt (Asylum), pop
female artist; Crystal Gayle (United
Artists), country female artist; “An-
other Brick In The Wall.” Pink
Floyd (Columbia), rock record; Bob
Seger (Capitol), rock artist; “Funky-
town,” Lipps, Inc. (Casablanca),
soul record; Michael Jackson (Epic),
soul male artist; Donna Summer
(Casablanca), soul female artist;
Elvis Presley (RCA), best all time fa-
vorite artist.

Mint Markets Digital Tabernacle LP

NEW YORK-—In an unusual ar-
rangement with CBS’ Special Prod-
ucts division, the Franklin Mint
Record Society is marketing the first
digital recording by the Mormon
Tabernacle Choir, “The Greatest
Songs Of Christmas.”

Midler Honored

LOS ANGELES—Bette Midler
receives the “Entertainer Of The
Year” award from the Conference of
Personal Managers, West, at its an-
nual dinner Nov. 25 at the Beverly
Hills Hotel.

Midler is being cited for her “ma-
jor contribution to the recording and
motion picture industry.”

Previous award recipients include
Herb Alpert, Sammy Davis Jr., Burt
Reynolds, Don Rickles and Mickey
Rooney.

The $25 mail-order package was
taped on Sony digital equipment
specifically for the Franklin Mintla-
bel by CBS producer Tom Frost,
who also records the choir for its
regular sessions for release on CBS.

According to the Franklin Min('s
Stan Walker. the package also repre-
sents a marriage between the digital
sesston and the use of Franklin
Min(s “exclusive” vinyl compound
containing an antistatic element said
to make the records more resistant to
dust. more rigid. more durable and
capable of greater fidelity.

The set is housed in a hard-bound
library case with special program
notes and a holiday message from
the choir director, Jerold Ottley.

The 325-voice choir is accom-
panied by the Tabernacle’s 10.857
pipeorgan and an orchestra of brass.
chimes and percussion.

Gershwins Remembered In Mississippi

NASHVILLE—George and Ira
Gershwin are the subjects of a
month-long exhibit now on view at
the Carnegie Public Library and
Delta Blues Museum in Clarksdale,
Miss.

The display includes photo-dupli-
cates of original manuscripts of vari-
ous Gershwin musical scores, plus
individual compositions. shegt mu-
sic and historical photographs. Also

on display are signed photographs

-and tributes from more than 70 ce-

lebrities. such as Frank Sinatra,
Dizzy Gillespie, Pearl Bailey and
Liza Minnelli. The exposition fea-
tures a framed photocopy of the title
page to “Rhapsody In Blue,” do-
nated to the Delta Blues Museum by
Harry Godwin to show the Gersh-
wins’ indebtedness to Clarksdalian
W.C. Handy.

Jukeboxes
Shrinking
In the U.S.

® Continued from page 3

ing executive director of the oper-
ators trade group.

Droste calls past jukebox industry
statistics “guesstimates.” and says
“nothing as comprehensive” as the
recent survey has been conducted by
the group before.

Droste says a CPA firm, which
conducted the research, used trade
paper mailing lists to reach oper-
ators who could respond confiden-
tially.

“It's our intention to continue
these economic studies,” explains
Droste, “We used it as part of our
testimony in Washington this year.”

Droste says the figure is expressed
as a range “because of the way that
our survey is conducted. You're bet-
ter off coming up with a range.”

Among reasons given for the juke-
box population slump are a decline
in the number of possible locations
caused by urban renewal, increased
use of background music and tv by
locations. high jukebox purchase
cost. and superior profitability of
coin-operated games machines as a
business alternative.

A revision of the copyright fee on
Jjukeboxes is scheduled to go into ef-
fect Jan. 1. 1981.

According to private estimates.
U.S. jukebox sales in 1978 had fallen
(0 19,000 units. In the industry’s hey-
day between 75,000 and 80,000 were
reportedly sold annually.

“They don’t buy a jukebox today
unless they’re absolutely forced to.”
says Bert Davidson, importer of

German NSM phonographs
through his Loewen-America, Inc.
of Chicago.

Dr. David Rockola. whose Chi-
cago company is diversifying with its
first video game. accuses copyright
interests of “killing off the golden
goose.”

“I would say the jukebox has the
essence of being a stable or slight
growth industry,” says Rockola.
“But with the added copyright tax
it's difficult for the operator to come
out ahead.

“It's a replacement business at
best. The operator is not making any
profit on jukeboxes.

“I think the composers and artists
must take a realistic view for their
own welfare.” Rockola argues.

‘21st Century Man’

Multifaceted Promo

LOS ANGELES—The promotion
for Billy Thorpe’s rock opera, “21st
Century Man™ on Elektra, will be a
multimedia one including the use of
planetariums and perhaps the mar-
keting of videodisk in the spring of
1981.

*2Ist Century Man,” the followup
to last year’s “Children Of The Sun™
on Polydor, deals with benevolent
aliens who visit earth. In conjunc-
tion with the storyline. the Pasha
Music Organization—headed by
Spencer Proffer who produced the
album—is in discussions now on the
use of various planetariums for a la-
ser show and the release of a video-
disk.

Gilbert Miller Move

LOS ANGELES—The Gilbert
Miller Agency, formed in Skokie,
[, in 1970. has moved here from
New York. Originally a circus
agency. the firm is expanding into
television and rock music. The new
address is 9000 Sunset Bivd.

www.americanradiohistorv.com

RCA Revamping
International Arm

® Continued from page |

Summer has set up two overseas
regions, one Latin America & the
Pacific and the other Europe. Both
heads report directly to him. This re-
porting approach fuels word that
Art Martinez, vice president of inter-
national, is about to leave the label.
In yet another development, it’s be-
lieved that RCA will close its Miami
office and Joseph Vias, who handled
liaison there with Latin operations.
is also departing the label.

Two RCA veterans—with *'50
years of record operations experi-
ences between them.” notes Sum-
mer—assume key posts in the realig-
ment.

Adolfo Pino, who had been in
charge of RCA’s South American
operations, becomes vice president
of RCA Records, Latin America and
the Pacific. Pino will be responsible
for RCA’s companies in Argentina,
Brazil, Mexico, Japan and Australia
as well as Latin American and Far
East licensing.

Pickwick’s
® Continued from page 4

reviews fixture profiles with account
executives John Brown, West; Mike
Hartman and Bill Taylor, Midwest,
and Tom Lanahan, East and South.

“We have in excess of 20 employes
working in custom fixture construc-
tion in separate facilities in Min-
neapolis, Los Angeles and Somerset.
Mass.

“We visited West Coast suppliers
this past week primarily to express
our concern about the proliferation
of enlarged graphics for cassette
packaging, among other things. We
are not interested in the 6 by 6 at all.
It totally obsoletes thousands of ex-
pensive prerecorded tape fixtures
presently in the field. We prefer the
4 by 9-inch box Capitol is introduc-
ing. [t's more versatile packaging for
display.” the two rack division
bosses concur.

Under the new autonomy, both
intend to spend more time visiting
suppliers and accounts. The overall
chief of Pickwick’s distribution com-
panies, Jim Moran, executive vice
president and general manager,
backs the street-visiting.

All three have put their sales of-
fices and branches on notice that
each is individually responsible un-
der the revised setup. Overseeing in-
dividual accountability and respon-
sibility is a new corporate slot,
divisional vice president, composed
of Bill Hall, San Francisco, West;
Arnie Gross, Minneapolis. Central;
and Herb Dorfman, Somerset,
Mass., East.

Pickwick rack now has separate
stocking branches and branch man-
agers including: Seattle, Al Zang-
rillo; Los Angeles, Ken Redemske:
Denver, Al Wosk: Des Moines,
Wayne Olson; Chicago, Mike Ne-
ville; Dallas, Ray Chambers; Min-
neapolis, Larry Johnson; Atlanta,
Dennis Hoefer; Somerset, Jim
Curci; and Honolulu, Chuck Gil-
bertson. Separate sales offices and
sales managers include: San Fran-
cisco, Ted Lambeth; Baltimore,
Dick LeBrun; Phoenix. Tom Catch-
ings: St. Louis, John Rabe; and
Miami, Vince Ferla.

Backing up the field force will be
a realigned home office support
staff. Dave Hutkin is national adver-
tising and marketing manager.
Doug Harvey and Mike Riley share
the important responsibility for in-
ventory control, orchestrated to hun-

Giuseppe Ornato is now vice pres-
ident of RCA Records Europe and
will continue to be responsible for
RCA companies in ltaly. France,
Germany, Spain, Great Britain, the
Netherlands and Belgium as well as
RCA’s licensings in other parts of
the Continent.

In another development, Mel II-
berman, vice president of business
affairs, will take on added respon-
sibilities in New York for adminis-
trative and marketing support for all
international operations and, specif-
ically, licensing activities in Africa.

Also. RCA’s Canadian record op-
eration becomes part of the North
American group. While this section
reports to Summer as acting vice
president of RCA Records-U.S.A.,
it's believed that Jack Craigo will re-
turn to New York from the UK. in
January to assume this post. Craigo’s
position as managing director of
RCA Limited (U.K.) has been filled
by Don Ellis, former CBS a&r exec-
utive (see Executive Turntable).

Racking
dreds of individual racked depart-
ments.

Sales development manager Mer-
rill Kirsch spearheads the ground-
breaking sales development depart-
ment from Minneapolis. Kirsch
teams up divisional vice presidents
with pertinent field personnel to at-
tempt to induce established store
chains successful in the record busi-
ness as new Pickwick accounts.

“Kirsch and his crew are
equipped with the most professional
multi-media presentation, which we
are constantly upgrading,” Paulson
says. “Our advertising proposal,
tickets system and inventory control
and store design capabilities are
spelled out to prospects.”

“Expansion of this type can well
mean regional marketplaces where
we must open new bases to support
such local requirements,” Lara adds.
“Pickwick rack is willing to commit
assets to consolidate new business.
We are constantly eyeballing new
areas. Pickwick is in a constant
growth pattern.” Lara notes.

Lara, a senior vice president. is
also merchandising manager for
rack, while Paulson carries sales and
service as part of his senior vice pres-
idency. Presently, Pickwick rack em-
ployes 1,500 nationally.

The other half of the Pickwick dis-
tribution company, independent la-
bel distribution, will be covered in
an articlé in an upcoming issue.

Mail-Order Record
& Tape Sales Rise

CHICAGO-U.S. mail-order
record and tape sales rose to $478
million in 1979, up 5.5% over the
previous year. The figures are issued
by Maxwell Sroge Co., one of the
nation’s leading direct marketing
consulting firms.

The latest Sroge estimates rank
records and tapes number 10 in
mail-order product categories ac-
cording to sales, behind insurance,
general merchandise, magazine sub-
scriptions, books, ready-to-wear,
collectibles, sporting goods, crafts
and food.

According to Sroge, mail-order
contributed 13% of total U.S. record.
and tape volume in the study period.
Total industry volume for 1979 is
placed at $3.676 billion by Sroge.

*
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Bow CBS
Yule LPs,

But Others
Hang Back

Nashville Labels Take
‘Bah Humbug’ Stance

® Continued from page 16

sell them to accounts in September with really
only a period of three weeks from Thanksgiv-
ing to Christmas to move them off the
shelves.”

And of course, everyone knows that Christ-
mas albums don’t sell the way commercial re-
leases do. They don’t chart. Or do they?

Last year, Columbia issued a Willie Nelson
Christmas package called “Pretty Paper.” It
sailed up the Billboard Hot Country LP just
like any other album, eventually reaching a
peak position of number 1l. More impres-
sively, it also managed to sell nearly as many
copies as some of Nelson’s regular releases, ac-
cording to Roy Wunsch, CBS vice president of
marketing.

Now. barely a month into its release. Em-
mylou Harris “Light Of The Stable™ album

-has already reportedly zoomed over the

150.000 sales mark. calling for immediate rush
pressings that quadrupled Warner Bros.” origi-
nal estimate.

“We had received order for 105,000 copies
of this album by the end of its first week.” says
Stan Byrd. national sales and promotion direc-
tor in Nashville. “We’re way ahead of our pro-
jections at this point.”

Byrd notes that this is the first album of its
kind in the Warners country catalog but prob-
ably not the last. “The Christmas market has
changed a lot in recent years,” he observes.
“There was a time when it used to be a large
and important market, but it’s slacked off no-
ticeably.”

Byrd believes that holiday albums by
strong-selling artists can be steady. longterm
investments for a record company that realisti-

cally doesn’t expect to recoup costs within the
first year.

“Over a period of several Christmases. these
albums can prove profitable.”” he says. adding
that some major national racks have advised
Warner Bros. that they intend to stock the Har-
ris holiday release as year-round inventory.
The album debuts this week on the Hot Coun-
try LP chart at a starred 48.

Timing also plays a key role in the success of
a Christmas album. Artists who are in the
midst of a particularly hot career flush may not
want to take the time out of a busy summer
tour to go into the studio to do a limited holi-
day package.

Says Jerry Seabolt, national country promo-
tion director for Capitol/EMI/Liberty. com-
menting on his company’s lack of new holiday
issues: “These projects require a unique set of
marketing challenges. and truthfully, we
haven’t noticed an overly receptive consumer
interest in Christmas records these days.”

Perhaps the most committed label to holi-
day releases this year has been CBS Records.
The label jumped right into the market with
three current Yuletide albums: Johnny Cash’s
“Classic Christmas,” Slim Whitman’s “Christ-
mas With Slim Whitman,” and a compilation
package that features various artists singing
traditional carols. Among the roster repre-
sented in this sampler are Marty Robbins,
Charlie Rich, George Jones and Tammy Wy-
nette.

Why the renewed interest by CBS on a sub-
ject apparently considered non-lucrative by
other companies?

Partially it stems from the unexpected suc-
cess of last year's “Pretty Paper” which is still

selling well in the Nelson catalog. Then, too.
says vice president Wunsch, two years ago the
label released a Christmas album by Engelbert
Humperdinck which enjoyed very strong retail
activity.

“These two pieces of product have caused us to
stop and think twice about the potential of
Christmas product.” he explains. “Of course,
you have to consider the appeal of your artist—
I don’t think we’ll be seeing a Ted Nugent
Christmas album any time soon.

“But we feel we do have a number of Nash-
ville artists who lend themselves perfectly to
this kind of project. and we’re choosing our
options carefully.”

Sales tools adopted to reinforce holiday
sales include incentive buying plans whereby
dealers place their orders in advance and re-
ceive 60 days rather than the standard 30 to
pay off the account. Record companies gener-
ally use pre-orders as pressing guidelines to
avoid the danger of large returns after New
Year’s.

And Warner Bros. is using a special Em-
mylou Harris in-store display with a tear-off
portion advertising “Light Of The Stable”
which is easily removable once Christmas has
passed.

So, though industry attention on Christmas
product has definitely dwindled. it hasn’t
flickered out completely. Nelson and Harris
are proving that the combination of the right
artist and the right packaging can still yield
substantial sales. Instead. it would appear that
the biggest dilemma plaguing would-be Yule-
tide yodelers is where to find fresh material—
an area songwriters might explore with profit-
able results.

4

DOUBLE TROUBL—“Dukes Of Hazzard"’ stars Catherine ﬁach

’ Qecond from

left, and John Schneider, right, congratulate DeAnn Gillis, winner of RCA
Records’ ‘‘Daisy Duke Look-Alike" contest. Gillis was awarded a Waylon Jen-
nings catalog, plus the chance to compete with other area winners for a guest
spot on the television show. Emcee for the event, staged at the Cowboy
nightclub in Los Angeles, was KSON-AM's Rod Hunter, left.

Bonneville Broadcast Consultants
Opens Branch Office In Nashville

NASHVILLE—Bonneville Broad-
cast Consultants is opening a local
branch office here. to be headed by
Brad McCuen, the current vice pres-
ident of the Country Music Founda-
ton.

According to McCuen, Bonne-
ville’s immediate plans call for a
four-hour Christmas/New Year's
Eve radio special featuring country
music interspersed with artists” per-
sonal holiday reminiscences. Among
the nearly 40 artists slated to appear
on the special will be Margo Smith,
Ray Stevens, Mickey Gilley, Charlie
Daniels, Ernest Tubb, Brenda Lee,
Eddy Arnold and Chet Atkins.

Explains McCuen: “There is a tre-
mendous shortage of Nashville art-
ists singing Christmas music because
record companies prefer a product

that sells well year-round. So Bonne-
ville has found a way to mix country
music with the holiday season.” He
estimates that as many as 300 radio
stations may carry the broadcast.
McCuen, who formerly headed
SESAC’s Nashville division, has lo-

. cated Bonneville’s new offices at

6116 Stonehaven Dr., Nashville
37215, (615) 373-5061.

For the Record

NASHVILLE—The Churchill
Records song “Nobody’s Fool” by
Linda Nail in Billboard (Nov. 8,
1980) was produced by Knox Phil-
lips and Stan Kesler and not Herb
O’Mell, as listed. O’Mell is executive
producer of the song that has been
receiving strong radio response, ac-
cording to label officials.

"~ Jacky Ward
- Promo Utilizes |
. Showcasing ©

NASHVILLE—Jacky Ward is the
subject of a Phonogram/Mercury
push centered around a series of
showcases across the country. The
promotional effort ties-in with the
release of Ward’s newest album,
“More! Jacky Ward.”

These showcase dates include the
Nashville North club in Chicago;
MaMa’s Country Showcase in At-
lanta; Belle Starr’s in Dallas; and
the Palomino in Los Angeles. All
dates except Atlanta have been tied-
into a country radio station in the
market. Involved in promoting
Ward’s appearances are WJJD-AM,
Chicago; KPLX-FM, Dallas; and
KLAC-AM, Los Angeles.

While in each market, Ward will
do air interviews, visit local Poly-
gram branches and meet with local
press. The label plans to use heavy
advertising in each market prior to
Ward’s showcase. Radio spots will
be tagged with promos for the con-
cert, while general spots tied in with
local accounts will run one week af-
ter the date.

Phonogram/Mercury will be us-
ing a two by two-foot LP cover
blowup in its marketing effort, along
with album giveaways at major
country radio stations. Additionally,
Ward’s consumer visibility is being
strengthened through recent ap-
pearances on tv shows such as “The
John Davidson Show” and “Mike
Douglas.”

According to Frank Leffel, na-
tional country promotion manager
for Phonogram/Mercury, the label’s
primary thrust is to tie-in with retail
accounts. All dates for Ward were
arranged to take place in areas with
both Polygram distribution/sales
branches and a heavy concentration
of country retailers.
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WINSOME TWOSOME—RosanIne Cash joins husband Rodney Crowell for a

duet during their recent double-billed performance at Nashville's Exit/In.

Chart Fax

By SHARON ALLEN

WYNK-AM in Surfside Beach, S.C.; WCOS-FM
in Columbia, S.C.; WHOO-AM in Orlando, Fla,;
WIBM-AM-FM in Jerseyville, Ill. and KBUY-FM in
Amarillo, Tex., are just a few country radio sta-
tions agreeing with Billboard's No. 1 song,
“Could | Have This Dance,” by Anne Murray.
Kenny Rogers takes over the number 2 position
after six weeks of chart action with “Lady,”
while John Conlee, Crystal Gayle and Ronnie Mil-
sap tie up the top five on Biltboard's Hot Coun-
try Singles chart.

The Statler Brothers’ “Don't Forget Your-
self,” moves 18 spots from 68 to 50, Porter
Wagoner and Dolly Parton span 16 spaces to 45,
Susie Allanson moves 14 spaces from 74 to 60,
Ed Bruce and Marty Robbins each move 13
spaces and Janie Fricke, Johany Duncan, Dickie
Lee and Debby Boone each span 12 spots. Other
prime movers include—Merle Haggard, Eddie
Rabbitt, Bobby Goldsboro, Lynn Anderson, Dean
Dillon, Jack Greene, Sonny Curtis and Hank
Cochran.

The Oak Ridge Boys debut at 57, then Steve
Wariner at 72, Wayne Kemp at 74, Foxfire at 77,
Pat Boone at 81, Jan Gray at 82, Earl Thomas
Conley at 84, Nightstreets at 85 and Marlow
Tackett at 93.

National out-of-the-box-breakouts: Earl
Thomas Conley—"Silent Treatment” Sunbird.
WKSJ-AM, Mobile; WKKN-AM, Rockford; KLAK-
AM, Denver; WMAY-AM, Springfield, 11l.; WAXX-
AM, Chippewa Falls; WWVA-AM, Wheeling;

KKYX-AM, San Antonio; WPNX-AM, Columbus;
WBAM-AM, Montgomery; WPCM-AM, Bur-
lington; WTOD-AM, Toledo; KTTS-AM,
Springfield, Mo.; KRAM-AM, Las Vegas; KOYN-
AM, Billings; KUUY-AM, Cheyenne; WSDS-AM,
Ypsilanti.

Marlow Tackett—“Ride That Bull Big Bertha"
Kari. WKSJ-AM, Mobile; WKKN-AM, Rockford;
KBBQ-AM, Ventura; KVOC-AM, Casper; WPNX-
AM, Columbus; WPCM-AM, Burlington; WJQS-
AM, Jackson; WFAI-AM, Fayetteville, WCBX-AM,
Eden, N.C.; WKCW-AM, Warrington.

Bubbling Under The Top 100:
101—-Deborah Allen “Nobody's Fool,” Capitol
102—Jim Reeves “There's Always Me,” RCA
103—Jim Owen “Ten Anniversary Presents,”

Sun
104—Chris Waters "My Lady Loves Me,” Rio
105—Micki Fuhrman "Hotd Me, Thrill Me, Kiss
Me,” MCA

Kenny Rogers “‘Greatest Hits,” LP takes over
the No. 1 position on Billboard's Hot Country
LP chart. The prime mover is “Back To The
Barrooms” by Merle Haggard, which moves 12
slots from 40 to 28 in its’ second week of chart
action. “The Best Of Don Williams Vol. II” and
“Together” by the Oak Ridge Boys both sold
gold this week.

Johnny Lee debuts at 35 with “Lookin’ For
Love,” followed by Emmylou Harris at 48 and
Con Hunley at 51.
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| Scene |

By KIP KIRBY

Bradley’s Barn (which burned to the ground
recently in a tragic fire) may be gone but it's
certainly not forgotten. Julie Richmond, the
songwriter whose demo session was in progress
when the fire broke out, has hired Bull Run’s
mobite recording facility to complete that ses-
sion—right on the site where the old studio
stood. Richmond feels that this is a fitting testa-
ment to the Barn and to Owen Bradley. One of
the songs she’s planning to cut is one she just
penned. Its title? “The Day The Barn Burned
Down.”

Congratulations to Billy Deaton, who has
been named man of the year by the Nashville
Assn. of Talent Directors. Deaton, who heads his
own booking agency, has been active in this
field since 1957.

Drion made his debut Nov. 1 on the Wheel-
ing, W. Va. Jamboree. . .. Bobby Bare’s seltout
performances at the Exit/In during CMA Week
have been taped for broadcast early next year
on the new country concert radio program, “The
Silver Eagle.” Incidentally, Bare's new single,
“Willie Jones,” was written by Charlie Daniels
and features Daniels playing guitar and Singing
on the cut.

Narvel Felts writes Scene that recently he
was onstage at the “Yellow Rose" in Corpus
Christi, Tex., when he spotted Freddy Fender
standing near the bandstand. Felts quickly
launched into “Before The Next Teardrop Falls”
and announced that he wanted to invite "the
mystery guest in the audience” to join him for a
duet. Fender obliged with a Spanish verse on
“Before The Next Teardrop Falls" and Felts says
that the crowd went wild.

Leona Williams has been booked as the open-
ing act for her husband, Merle Haggard, mark-
ing the first time the pair has performed to-
gether in more than two years. ... Tom T. Hall
has been chosen to be the 1981 Southeastern
spokesman for the new Smokey the Bear fire
prevention campaign. Hall's song, “Old Dogs
And Children And Watermelon Wine," has been
selected as the musical theme for this promo-
tion, and he’s taped tv and radio spots as well.

Along the country radio front, WBMC-AM con-
ducted a radiothon for St. Jude’s Children’s Re-
search Hospital in Memphis recently, raising
more than $10,000 in pledges from its listening
audience located in McMinnville, Tenn. .. . And
WKDA-AM in Nashville simulcast a series of live
shows from the Exit/In during CMA Week, in-
cluding performances by Mickey Gilley, Johnny
Lee, Gail Davis, John Anderson and Tony Joe
White.

Singer Jimmy Hall, who is now based in Nash-
ville, has put together a new touring band (his
last was the now-defunct Wet Willie). Members
include his brother Jack Hall, Larry Berwald
(also formerly with Wet Willie), Ray Honca,
Ginny Whitaker (once a drummer with Country
Joe and the Fish), and Jim Morris (whose key-
board work has been heard with Wilbert Long-
mire and Ronnie Laws). Jimmy Hall's recent
dates have found the group opening for such
headliners as Kansas, Eddie Money and the
Charlie Daniels Band, and he has also taped an
upcoming “Solid Gold” tv segment hosted by
Dionne Warwick.

Hank Snow and Kelly Foxton making a rare
club appearance scheduled for Gilley's in Texas

.. and lovely Capitol songstress Deborah Alien
tells Scene that she was a guest artist on KLAC-

(Continued on page 69)
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3]13]10 I!'Eaﬁ?ﬁf.?f.’"é?!!‘“w"s‘éi"(pam o T (S. Silverstein), Columb:?l-lrlei)ﬁ (Evil Eye, BMI) ﬂ %0 2 ?H LgTIhlE BETTY T%G';—(Tﬂanlsm)hun
. g 5 , ! . Cochran), Eiektra 4 ree, BMI
18| 7| TAKE ME TO YOUR ' iﬁf 59 | 4 | BLUE BABY BLUE-Lynn and
¥ el = (4l Coumita 111376 o | ST | COLORADO COUNTRY MORNING= 7ot sooe
(L. Gatlin), Columbia 1-11369 (Larry Gatlin, BMI) (Warner-Tamerlane/Flying Dutchman, BMI) I ﬁaaggi:caanéhjﬂ.l/(I&:::\g\;mz,sc\fﬂr)nev/Curb 49596
17| 6 | LOVERS LIVE LONGER—Beilamy Broth ﬁ 55 | 4 | WILLDW RUN—gandy Bariow
ﬁ (D. Bellamy), Warner/Curb 49573 ™ " {R. Barlow, F. Kelly), Pa”di; 110 (Frebar, BMI} ﬁ m NO LDVE AT ALL—Jan Gray
(Bellamy Brothers/Famous, ASCAP) (W.C. Thompson, J. Christopher), Paid 106 (Screen Gems-
23| 5 | THATS ALL THAT MATTERS | ® | 2 DONTAFORGEVYDURSELE = hheSiive i e Brdee EMD
TO ME- ickey Gitey ' - ). Mercuny STO7 (hmencan Cowtey. B 83| 85| 2| (Sittin’ Here) LOVIN' YOU=Troy shoncen
ﬁ , : Coch';ar:, Epic 9:;):‘40 (Tree, BMI) iﬁ 60 4 |§ET'S DDc SOMETHING CHEAP AND EJ. Sebastian), T)ele Sonic 804 (Faithfuﬂlmue, I;MI)
4 NE | MILLION = Jonnny Lee UPERFICIAL=Burt Reynolds
g : m SILENT TREATMENT —Eari Thomas Conle
(Fimes Souare michappel/Bundin, BMI) (R Levinson). MCA 51004 (Peso/Ducess. B | (ET. Conley), Sunbict 7556 (Blue Moon/April, ASCAP)
| 2| s THE BEST OF STRANGERS —suburs it | 57 | 53 | 6| HE CES ME DIAMONDS, YDU GVE ME by | Tl | 1F 1 WAD 1T MY WAYgpstoss
. Fleming & DW. Morgan), = ). Taylor, R.). Jones), Epic 19-50944 (First Lady/BI
| 2| s ;Pln::;c ZTJ';T DONT KNDW CLe v W, By et B 49569 e Ty e o SRS
i WHAT A
. 86 | 86 2 FORSAKING ALL THE REST—Jerri Keily
WOMAN GOES THROUGH=chant 53 | 54 | 5 | LET ME LOVE YOU—Fred Knoblock tle @i
(AP. Jordan, B. Brabham, L. Brown), st 471047 (F. Knoblock), Scotti Bros. 6(’)e7d(AtIa:tic) (€ (s L0 R (I & B, (8l
{Chess, ASCAP) (Ftowering Stone, ASCAP) 87 38 2 ARIZONA HIGHWAY —Tim Rex & Oklabom
= Tm X
20 |1 20| 10 NIGHT GAMES —Ray Stevens ﬁ 57 5 WHO WERE YOU THINKIN' OF (M. Rabon), Dee Jay 103 (0:‘"“. BMI) !
(CW. Kalb, Jr), RCA 12069 (Ray Stevens. BMI) | Dandy & The Doolittle Band -
ﬁ 25| 5| A BRIDGE THAT JusST (0. Glaser, P. Gauvin, C. Pelletier), 88 | 45 | 11 | IN MEMORY OF A
WON'T BURN—Conw Twitty Columbia 1-11355 (In My Music, BMI) MEMORY = fohnny Paycheck
] :
BB % [ 56 | 5 | SWEET RED WINE—cu s o, s i, A
w 1308 ) (J.T. Dubois, R. Dubois), Warner Bros. 49564
ﬁ 26 | 6 [ TEXAS IN MY REAR VIEW (Sweet Dreams, BMI) 89| 46 | 12 m)sv?cy'l‘zgsamn FLYIN'=jerry Reed
MIRROR—Mac Davis - Need)) K
4 58 7 HALFTIME-=Js.W. Thom, (Duchess/Guitar Man/Peso, BMI)
(M. Davis), Casablanca 2305 (Songpainter, BMI) ﬁ . Diive, ). Santoro), Nsm (Hitkit, BM)
ﬁ 27 | 9 | NORTH DF THE BORDER—johnny Rodriguez 90 [ 93| 2| | HAVE TO BREAK THE CHAINS THAT
(S. Davis, B. Sherrill}, Epic 9-50932 (Algee, BMI) ﬁ m BDEAUTIFUL YOU—The 0ak Ridge Boys BIND = Gary Goodnight
2% 5 13 L’:E;‘AERDFROM THE DUKES OF (D. Hanner), MCA 51022 (Sabal/Blendingwell, ASCAP) (G. Stanley Trampe) Door Knob 80138 (Door Knob, BMI)
WD) =Waylon fenmings 71 | 3 | AN DCCASIONAL ROSE—warty Robbi 91| 47 | 9| BABY, 'M A WANT YOU—Stephanie Winsiow
m-a#’;{';’;fn‘gv”:f:/;ifmay' B iﬁ% (D. Burgess), Columbia 111372 (Simgle Tree, BMI) (D. Gates), Warner/Curb 43557 (Colgums/ M, FSCAP)
ﬁ% 35| 4 | | THINK FLL JUST STAY HERE AND ﬁ 63 | 3 | NOBODY IN HiS RIGHT MIND—Dean pillon 92| 92| 2| LOVIN' YOU IS MUSIC TO
DRINK = Merle Haggard (D. Dillon), RCA 12109 (Pi-Gem, BMI) MY MIND —Rex Cosdin
{M. Haggard), MCA 51014 (Shade Tree, BMI) ﬁ ” 2 DANCE THE TWO STEP (ll;.o(;gfd}g. C. Altghadrl')der), Grape Yine
— Susi 4 ethel,
ﬁ 30 ( 8| DRINK [T DOWN, LADY—Rex Aiten Jr. (L. Holdridge, MA. Leikin), Linen%um'?;aﬁ
(S. Throckmorton), Warner Bros. 49562 (Tree, BMI) (World Song, Hot Cider, ASCAP) 93 m RIDE THAT BULL BIG BERTHA—Mariow Tackett
ﬁ 29 8 CANT KEEP MY MIND OFF (M. Tackett, J. Gilbert), Kari 114 (Little Wendy, BMI)
SARLT NEEP MY MIN Pr| 73| 2| ACAPULCO=sotmy Ouecan
(R Sauires), GMC 111 (Sabal, ASCAP) (L. Collins, M. Leath), Columbia 1-11385 (Senor, ASCAP) 94| 49 15 FADE_D LOVE—VIII‘.: Neison & Ray Price
o - s T ey ﬁ 0 3 WHO'LL TURN OUT THE LIGHTS—we steet (B. Wills, ). Wills), Columbia 1-11329 (Rightsong, BMI)
ﬁ - bl -
(1. Stampley). Epic 950534 (Mullet, BMY) (W Kemp, M. Vickery), Sunbird 7555 (Tree, BM) 95| 62| 14 | SWEET SEXY EVES—cristy Lane
(R. Jenkins), United Artists 1369
ﬁ 21 4 g"ﬂ'g‘t& grn.%s:&lmﬁ'ﬁ{;ﬂf sehl) ﬁ 7 ?GEEING )IS BEU‘EVING;—M(!}": Fargo (Kevin Lee, Robehrs, BMI)
. . B 3 1 . Martin), Warner Bros. 49575 (Tree, BMI)
- . 96 | 63| 12| ALWAYS—Patsy Cline
ﬁ 3| 8 ?Blfllscﬂhle’i) %ﬁgm‘%;g‘ (ggff&::f fopis ﬁ 77| 2 ?J"&?ze'ﬂ°!£§of'§°shfg'ﬁsci§?o?g““ (1. Berlin). MCA 41303 (Irving Berlin, BMI)
) dEA B A REAL COWBOY -ty -G casdoc (Tre, Sugarplum, Gingham, ASCAP, BMI) 97| 64| 11| A PAIR OF DLD
. Heavener), Capitol 4935 (Achord, ASCAP) SNEAKERS —6eo & T
Pr! 5| 5| 1 can see roreven w 65 | 42| 7| DONT IT MAKE YDU (L Kingston G Sutiom. tpe 6500807
Yo% EYEES ! :cm WANNA DANCE —Bonnie Raitt (Hall-Clement/Flagship, BMI)
—Rel ire R. Wier), 033  ASCAP,
(B. Dipiero), Mercury 57034 (Combine, BMI) ﬁ " ; (DE:II:’)S F:IE:oon/ksylum 470231 Frophecy ) 98 | 65 10 ?OSLES Mgn RE)DS-F"“*H';;"
—Ea N d —Jack Gr N. Larkin. D. Willis), Sunbird
%}3 82 EEDL%Y,E'“?E“g:epés:éﬁu;r,,oy?‘[';kf,‘:"‘%“ (R, enking), Firstine 703 (Fust Lady/Rabchri, BMI) (Blle{Moon:IMeniark.[April, IASGAF)
ebdave, Briarpatch,
67 | 67 6 | AM | THAT EASY TO FORGET—ori 99 | 66 | 10| NEVER BE ANYONE ELSE—RC. Bannon
|11 !‘Blggdﬂxf%;ulmall ) i (Singlton, Stevenson, Belew), Sun 1156 (Four Star, BMI) (B. Knight), Columbia 1-11346 (Martragun, BMI)
g R = 100 | 87| 8| TAKE THIS HEART=pen Ki
ﬁ | 16 ?Pﬁfg?qvcﬁlem?c,m R s ﬁ B2 mﬁﬂﬂ%vsﬂ?xl‘a«m (R Baliau), Epc 950928
(Chiptin/Tri-Chappell, ASCAP/SESAC) (R. Dodson), Elektra 47056 (Covered Wagon, CAPAC) ] (April, R. Batteau, Cider, ASCAP)

. : —
v Superstars are awarded to those products showing greatesl upward movement on the current week’s chart (Prime Movers). # Stars are awarded to those products showing gre.ates.t ai'rphy and sa!es strength, ® Recording Industry Assn, Of
America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. Of America seal for sales of 2,000,000 units. indicated by triangle.)
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Countrg Survey For Week Ending 11/15/80
N Sh I| Ie Scene
o Continued from page 68 Reeves duets and now has her second single The club, called the Morris Hoyse, was pur-
. pag ‘ out, tntled_“""b"dx's Fool,” released frgm her chased b’y MDJ owner Larry McBride to serve as © Copyright 1980, Billboard Publications, Inc. No part of this Subkcation may be reproduced
AM's “Coffee With ...” program during her re- debut Capitol LP, “Trouble In Paradise. Alabama’s permanent home when the group is stored in a retrieval system. or transmitted. In any form oi| by any means. electronic. mechanical
cent visit in Los Angeles. Allen, certainly one of MDJ Records hosted a special week-long off the road as well as feature other top-name photocopying, recording, or otherwise, without the prior written permission of the publisher
the most talented country newcomers around, showcase to celebrate the official opening of acts. Headlining the showcase along with Ala- © < !
scored dramatically on the charts with her Jim Alabama's new headquarters in Birmingham. bama were Stephany Samone, Little David Wil- g g |
kins, Kenny Serratt, Sheb Wooley, Terry i ‘£ g '§ i €
McMillan and Dean Dillon. Judging from au- E2E 3 g I'"Ts et e IEZE 3 i | mg T T
dience response to the band's hit, “My Home's L £ad umagy 2 (1, Cud 7
In Alabama,” this group just may do for Birming- £ g = | (Ot Labe) : £ 3 |= . (Ot Labeh
ham what Charlie Daniels has dane for Mt. Ju- W| 3| 4| GREATEST HITS 39 45] 217 FRIDAY NIGHT BLUES
liet, Tenn. Stephany Samone opened the show Kenny Rogers, Libecty L00 1072 John Conlee, MCA 3246
with strong sparkle and fire onstage, handling 2| 2|13 ] 1BELIEVE IN YOU 40 | 44| 30  ASK ME TO DANCE
herself fike a longtime veteran and winning over Don Williams, MCA 5133 Cristy Lane, United Artists LT 1023
the crowd immediately with her powerhouse 3| 4| 7| GREATEST HITS 41| 31| 14  10th ANNIVERSARY
voice and charm. ... Terry McMillan proved Anne Murray, Capitol SO0 12110 The Statler Brothers,
. . . Mercury SRMI 5027
once again what a dynamic performer he is on 4 1|11 | HONEYSUCKLE ROSE @ ’ ’
harmonica, while Little David Wilkins’ set com Soundtrack 2731 6 TLLE:: E:egils"‘[ma i 2l
bined fine vocals with a hefty dash of sheer vis- Columbia 5236752 = S He
ual emotion. It was an exciting way of present- 5(5]|18| HORIZON ® 43483 | EIOE(;N ‘u e
ing some bubbling-under artists and a nice way Eddie Rabbitt, Elekira 6E-276 o0k 53 i
to inauguarate Alabama’s new home. 6| 71 5| GREATEST HITS |
Leon Everette, recently signed to RCA from Ronnie Milsap, RCA AHLL 3772 M) szjtety mfy%:x: LUE:;MAM“-S
Orlando Records, tells Scene that he will be pro- 76|26 | URBAN COWBOY A | UALA 934H
ducing Orlando’s second artist, Jeris Ross, in Soundtrack, Asylum DP 90002 45| 39147 TEN YEARS OF GOLD A
early December. Everette (who obviously has a ﬁ 12 7{ | AM WHAT | AM | Kenny Rogers, United Artists
L ‘ great ear for production) also handles his own Gearge Jones, Epic JE 36586 UA-LA 835-H
e = studio arrangements with engineer Ronnie 9| 9(15 LL MOON 46| 41| 60 KENNY A
SPURZZ SHOWCASE—Freddy Weller, right, and his group Spurzz were one Dean. f:i Charlie Danie:Bam,. | Kenny Rogers, United Attists
of nine acts performing at Nashville's Hyatt' Reger!cy during the CMA's ninth Now that Bandera’s been signed with MCA Epic FE 36571 i LWAK 979,
annual Talent Buyer's Seminar. Records, the active Nashville band is getting 10 | 8|24 MUSIC MAN @ 47(47| 2| LOOKIN GOOD
ready to head into the studio later this month to Waylon Jennings, RCA AHL1-3602 ‘ S0 U, LIS B
cut ts first album. The group did find time, how- |19 81| GReATEST HITS & oy [ESESB)  LIGHT OF THE STABLE
l I ever, to headline at ). Austin's on Oct. 31, where & Waylon Jennings, RCA AHL1-3378 ! ;L“B"d‘""“ Harris, Warnet Bics; BSK
they celebrated Halloween with their own par- 17| 7| LOVE IS FAIR
— CHART BOUND — ticular brand of craziness, which included dress- Barbara Mandrell, MCA 5136 49)46| 33 ::ﬁ‘:llsﬂﬁg )
ing up in costumes for the night. “However,” 13 /101 8| THESE DAYS 50| 50 2| DREAMLOV‘ERS
commented Bandera member Lore after the Crystal Gayle, Columbia JC 36512 |-
(X3 b4 - . _ | Tanya Tucker, MCA 5140
FI RS TDA Y OF NEVER show, “if you think we looked weird, you should 14 |16 | 21| HABITS OLD AND NEW  |fiv |Fmy=sg)  0ONT IT BREAK YOUR
have seen the audience. Hank Williams jr HEART
By TONY MCGILL The_ Close Quaders MOtel' formerly billed as RV E3HE | Con Hunley, Warner Bros. BSK Z
Nashville's own “rock’n’roll hotel,” has re- 15 {11 | 22| SAN ANTONIO ROSE | e @)
ON IRS RECORDS #1017 opened under new management. The hotel itself e S 52| 57| 25| THE BEST OF DON m
Produced By: has been redecorated and refurbished, and its olumbia | WILLIAMS YOL | @ <
A restaurant (now called the Quarter Note) is fea- 16 (20 { 18 | THATS ALL THAT Don Williams, MCA 3096 %
Howard A. Knight, Jr. turing specialty Mexican dishes on its menu. MATTERS 531 55| 3| DRUNK & CRAZY by
Published By: Manager of Close Quarters is Wanda Ladd, who 7 la M;::“[;'l"_:"é"'c [Pz | Bobby Bare, Columbia IC 36785 =
Tenalina Music and I.S.P.D. Pub. - ASCAP previously worked at WLAC-AM in Nashvilte. (By gmm A TMKBMM 54| 54| 23| YOUR BODY IS AN S
Y s -
Written B the way, the hotel is no longer a private club.) MCA 6106 OUTLAW 5
ritten Dy: Four months ago, the Rangers made the tran- Mel Tillis, Elektra 6E-271 @
Allen Shockey, Ann Preston and David Heavener sition from full-time gospel group to playing full 1811 fﬁf,'ﬁ?gﬁ"an? gothYParmn. 55 52( 53| WHISKEY BENT AND HELL | =
time country instead. Apparently the move has RCA AHLI 3700 l Eoym 0 -
| Hank Williams Jr.
e e been successful, because the band tszlls Scene ﬁ 23] 5| HELP YOURSELF | v e ;
that its return bookings at clubs they've played Larry Gatlin & the Gatlin Brothers 56 | 58! 25 " MILLION MILE o
ALSO HEADED TO THE CHARTS‘ is averaging 70% and better. (Following, per- Band, Columbia JC 36582 REFLECTIONS >
* haps, on the heels of the Statlers and the 20 (22| 3| TEXAS IN MY REAR VIEW The Charlie Daniels Band, Epic 3
0aks?) MIREOR . JE 36751
66 rCY Don Everly and his Dead Cowboys Band Mac Davis, Casablanca NBLP 7239 | 57 | 49| 34 LACY J. DALTON
GONE TO GILLEY S headlined a recent Saturday night at the Exit/ 21 | 15| 23| MY HOME'S IN T Columbia NIC 36322
In, along with popular “Cowhoy” Jack Clement ALABAMA 58 | 51| 21| WAYLON AND WILLIE A
By JAMES PASTE LL and friends. Watch for Everly to be recording Aabama, RCA AHL1-3644 | RCA AFL1-2686
soon—there’s strong label interest in him ¥r|27| 2| GREATEST HITS 59| 61 31| ITS HARD TO BE HUMBLE
ON RDS RECORDS # 45-2036 throughout Nashville. The Oak Ridge Boys, MCA 5150 Mac Davis, Casablanca NBLP 7207
Phonogram/Mercury artist Dickey Lee and 23 (1310 RAZY 60| 53| 17| WHERE DID THE MONEY
his band have passports in hand for their up- Razzy Bailey, RCA AHLI 3688 60?
—* coming tour to Germany. . . . George Burns' new- 24 |25 6| HARD TIMES | Hoyt Axton, Jeremizh JH-5001
est single on Mercury is titled “Using Things Lacy J. Daltan, Columbia JC 36763 | 61 | 60 | 72{ FAMILY TRADITION
OTHER NEW RELEASES ARE: And Loving People,” written by Hal David and 25 26 (132 | STARDUST A | I‘ A IB L
Archie Jordan. It's off his second LP, “George “Willie: Nelson, Columbia JC 35305 621 56| 29 { ;l;;ra‘/'c:m:::
Burns In Nashville,” due out at the end of No- 26 |18 | 25| ROSES IN THE SNOW Y
(X3 ’ ) ! Emmylou Harris, W Bros. | Merle Haggard, MCA 2339
FALLIN’ IN LOVE AGAIN WD Bz 63| 66 28| DOLLY DOLLY DOLLY
27 |28 7 FAMILY BIBLE Dolly Parton, RCA AHL1-3546
By BLUE SAGE Christmas willie Nelson, MCA/Songbird 3258 | 64 | A8 | 7 TEXIANSGBOUND AND
FLYING
ON HKE RECORDS #1011 . L m{(lieKHaTg(:a’I.ngngi;OOMS lerry Reed, RCA AHLI 3771
b5 ) 65| 34| COAL MINER'S DAUGHTER
29 (29| 3| ALWAY "
AND Radio Show i Wi
NASHVILLE—A 12-hour Christ- 66 | 59| 37| TOGETHER @
66 LX) mas radio special has been added 10 LIS Lg,ﬁﬂ?,ﬁf &“ﬁm, Wynette | The Oak-Ridge Boys, MCA 3220
DOOR TO DOOR LOVER the Drake-Chenault catalog for the Epic JE 36764 ' 67 | 62| 80| BLUE KENTUCKY GIRL
By DEVLIN upcoming holidays. ¥ |36| 3| REST YOUR LOVE ON ME [ B o
The package, titled “Country Conway Twitty, MCA 5138 68| 63( 37 HEART & souL
ON HKE RECORDS # 1013 Elrfiin $0 By St ¥r| 42102 | WILLIE MWD FAMILY | tomay Ty, H 3210
Produced By: p renaa Lee Al cir trends. Willie Nelson, Columbia 63| 64( 53] PORTRAIT
N ealures narration, reminiscences XC 2.35642 Don Williams, MCA 3192
Howard A. Knight, Jr. and musical offerings from 30 major 70| 68| 53| CLASSIC CRYSTAL
. . LB 33 {34 | 11| ELVIS ARON PRESLEY
Published By: country uruts)ls, including Emmylou | v Presley, RCA CLP3-3699 S
Tenalina Music - ASCAP Harris. Barbara Mandrell. Mickey 34 (38 (37 THERE'S A LITTLE BIT OF ,
Written By: Gilley. Charley Pride, the Oak HANK IN ME AR lo| aﬁ:SCOWGIRLS GET THE
QUIeRE)E . Ridge Boys, Merle Haggard, Cristy Chartey e JREAIHLL3=A Lynn Anderson, Columbia JC 36568
Allen Shockey9 Ann PreStOn and HOWard nght Lane. Faron Young. Dottie West. ﬁ m LOOKIN' FOR LOVE 121 lGI ED BRUCE
g Razzy Bailey. the Statler Brothers Johnay Lee, Asylum 6E 309 | o 32
. T e . . . and Bill Anderson. 36 | 30 [ 53| THE BEST OF 73| 72| 21 ouTLAWS
| National Promotion and Distribution The packige contains numerous EDDIE RABGITT Warke emniags, BCA ARLI-L21
! . o Christmas carols and traditional fa- g a4 S';“"";s |23L50VE oswe | ™73 9 No ONE WL ever
wrdRujght” Lpterprises S ot 2 wll s g pesrancs B 5 [ TE—
P.O. Box 54303 / y N Johnny Mathis. Included with the 38|24 12 igggmrfmuw 7574 19‘ ﬁEHGTﬁ,STAmIR -
Ja ci(s"m, MS 39208 4 A collection are 24 60-second fealurcs Warner/Curb BSK 3423 Lsmtie; ;2,“,, Columbia ;'E 36438
601-932-2548 _Sla[ed for arng between Thanksgiv- ¢ Superstars are awarded to those products showing greatest upward movement on the current week's chart (Prime
ing and Christmas. and the shows Movers). # Stars are awarded to Yhose products showing greatest sales strength. @ Recording Industry Assn, Of
are accompanied by complete sales, America seal for sales of 500,000 units. (Seal indicated by dot.) A Recording Industry Assn. Of America seat for sales
L marketing and merchandising aids. SIEL Ot it 24! Tnchesbor TG
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DILLON DUE—RCA artist. Dean Dillon, seated, receives his commemorativé

plaque as Billboard's 1980 No. 1 new male singles artist. On hand for the

presentation at the RCA luncheon during DJ Week, are from left, Dave Whee-

ler, RCA director of marketing services; Jerry Bradley, Dillon's producer and

RCA division vice president, Nashville division; and Joe Galante, RCA division
vice president of marketing, Nashville division.

Phoenix Club Books Names In Chi

CHICAGO—Country music had
its official installation at the Phoenix
nightclub here recently. The grand
reopening took place with a per-
formance by singer and pianist
Mickey Gilley and his band.

Included in the redesigned north
side Chicago nitery, formerly pro-
moted as a discatheque, are a 400-
seat show lounge. authentic Tex-

Mex restaurant. Western saloon and
western boutique.

Plans to book touring acts on a
regular basis have been announced
by owner Jim Boukas. Entertain-
ment is provided Tuesday through
Saturday. 10 p.m.to4 a.m, by house
band Cahoots with Jimmy Bartholo-
mew lead singer.

Country

Board Members Selected
At Buyers Nashville Meet

NASHVILLE-Bouard member
elections highlighted the Inter-
national Country Music Buyers
Assn’s annual meeting. Held at the
Hyatt Regency. the meeting coin-
cided with the CMA’s Talent Buyers
Seminar.

Harry Peebles of Harry Peebles
Agency in Kansas City, Kan., will
serve as both chairman of the board
and exccutive secretary. Presiding
over the association is Don Romeo.
Don Romeo Productions. Omaha,
Neb.

First vice president is Paul Buck.
manager of the Charlotte Coliseum.
Charlotte, N.C., with Waync
McCary, Eastern States Exposition,
West Springfield, Mass., doing duty
as second vice president.

Re-elected as secretary is Evelyn
Zerr, Harry Peebles Agency, Kansas
City. Kan.. with Jack Norman Jr.,
Olympic Productions. Nashville.

Dudley Finishes 4th
Touring Of Europe

NASHVILLE—Sun artist Dave
Dudley will conclude a six-week
tour of the Netherlands, England
and West Germany Friday (14). The
tour, complete with concert, radio
and television appearances, marks
Dudleys fourth European visit.

Touring with Dudley in West
Germany is Truckstop. whose single,
“We Want To Hear More Dave
Dudley.” reportedly peaked at No. |
on the German charts.

serving once again as treasurer.

Elected to three-year terms are
Bette Kaye, Bette Kaye Productions,
Sacramento; San Fulco, Kansas
Coliseum. Wichita; Lieut. Marshall
Cornine, Landing. N.J.; Glenn Ar-
nett 111, VGA 111, Winter Park, Fla.;
Sonny Anderson, Disncyland. Ana-
heim: Paul Buck. Charlotte Coli-
seum, Charlotte; and Jim Sutton,
Sutton Rodeo, Oneida. S.D.

Serving two-year terms are
George Moffett, Variety Attractions,
Zanesville, Ohto; Marcia Burwell,
Carowinds Theme Park. Charlotte,
N.C.; Don Rome¢o. Don Romeo Pro-
ductions, Omaha; Johnny Holmes.
Arkansas State Fair, Little Rock:
Wayne McCary. Eastern States Ex-
position, West Springfield, Mass.;
Ruth Ferrara, North Florida Fair,
Tallahasse: and James Taylor, lowa
State Fair, Des Moines.

One-year term members are Wil-
liam H. Luther. Greenville. Coli-
seum. Greenville. S.C.; Ed Rock.
State Fair Of West Virginia. Lewis-
burg; A.C. Chapman. Kentucky
Convention Center. Louisville; Dan
Fleenor, Alabama Siate Fair, Bir-
mingham; Bill Hollingshead, Hol-
lingshead Productions. Santa Ana;
Dean Raymor. Gateway Attrac-
tions. St. Louis; and Dean Justice,
Univ. of Texas. Austin.

The International Country Music
Buyers Assn.’s membership is com-
posed of park operators, rodeo pro-
ducers. auditorium managers, club
owners, fair managers and booking
agents in the U.S. and Canada.

LAYING TRACKS—Warner Bros.
artist Big Al Downing works on an
upcoming single during a recent
session at Nashville's Sound Empo-
rium. Tony Bongiovi and Lance
Quinn produced the project.

N.Y. Port Authority
Stages 3-Day Show

NEW YORK—Nashville isn’t the
only place that celebrated country
music month in October. The Port
Authority here staged a three-day
series of concerts spotlighting coun-
try performers in its main concourse
of the new extension building.

The shows were held Oct. 22-24
from 4-6 p.m. daily. with artists El-
wood Bunn and his Down Yonder
group. Rockytop from Manhattan,
and Rhonda Mattern with the City
Squares, who performed a square
dance exhibition. All shows were
free to the public.

Black Sheep Music Ltd UK/Bubbly Music Inc USA

representing the songs of

BEN

INDO

lvor Novello Songwriter of the year 1980

Wishes to announce that

iTs entire catalogue I1s now

totally free of all contractual
obligations in the USA.

The catalogue compnises of hit single
metenal cf all types ie: R & B: Pop: Ballads;

Coun:ry/Pop Songs:

20 consecutive UK,

and includes.

OFr

Black Sheep Music Ltd. UK.,
Fulmer Gardens House, Fulmer, Buckinghamshire,
England, United Kingdom.

www.americanradiohistorv.com

The Company now wishes to place 1t's matenial on
asong to song basis, ard would like to hear

from “Producer's/Pubhisher's’

interested

in hit songs previously unexploited 1in the USA.
Apart from direct communication by phone
or telex now, general maneger Mr CLIFF SMITH

will be in "Nashville and New York

between

the 22nd November ad 6th December
and would like to make appoimntments
with all interes ed parties

Please Contact: Cliff Smith or Lynda Findon
Telephone: (Area Code 02816) 2143
or {02816) 2109. Telex 849208 BLACKS G.
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PRINT DIVISION

Camerica Nearing 100 Arrangements

NEW YORK-—Starting with a
single song less than two years ago,
the print division of Victor Bene-
detto’s Camerica Music is nearing
100 print arrangements.

The latest release by the division,
Camerica Publications, includes
“The Complete Programmer For
Junior High School Concert Band.”
a collection of 24 concert band ar-
rangements by Jeffrey Kaufman.

Future projects include jazz folios
by Zoot Simms and Buddy De-
Franco. a “Bucky Pizzarelli Play

Along” album, a series of contest
pieces for clarinet and piano edited
by Lawrence Sobel and a folio of
jazz compositions arranged for
chorus penned by such composers as
Billy Taylor, Ettore Stratta and Jef-
frey Kaufman.

Headed by Johnny “Dee” Den-
tato, Camerica Publications’ catalog
is marketed through national and
international distributors and is
available by direct mail-order from
Camerica at 489 Fifth Ave.. New
York.

Paramount, Warners Suing Big 3 Muéic

NEW YORK-—Paramount Pic-
tures Inc. and Warner Bros. Publica-
tions Inc. have filed suitin U.S. Dis-
trict Court here against the Big 3
Music Corp. charging infringement
by Big 3 in its issuance of a folio
called “Urban Cowboy Music.”
Paramount says it issued a license to
Warners for release of a folio en-
titled “Urban Cowboy.”

The plaintiffs seek a permanent
injunction restraining Big 3 from
printing. manufacturing and selling
the folio, a 10-page, $5.95 release
which contains some material from
the film plus “other top country
hits.”

The plaintiffs, in addition to de-
manding an accounting of all profits
from the sale of the folio, say that in
view of the “willful nature”™ of (the

L. A. Songwriters
To Gather Nov. 19

LOS ANGELES—The Los An-
geles Songwriters Showcase presents
an “Evening With SRS™ (Song-
writers Resources and Services)
Wednesday (19) which features the
winners of the first California song-
writers contest.

Songwriters Bob Buker. Mary
McRae and Christopher Wooley are
to perform their winning entries and
the band, the Toasters, will be-fea-
tured. ¢

SRS and Bam Magazine spon-
sored the contest. The showcase will
be held at West L.A. Music. 7001
Hollywood Blvd. at 7 p.m.

-
Faith Berlin Writes
Long Island Theme

NEW YORK-—Faith Berlin, no
relation to Irving, has written the of-
ficial anthem for Long Island.

Called “Long Island,” the song
earned such recognition as a result
of a contest sponsored by the Long
[sland Tourist Commission. It’s been
published by Belwin-Mills, which
has offices in Melville. L.1. With the
publication of the song, the Hunt-
ington, L.1., woman has also become
a member of ASCAP, following an
intermittent songwriting hobby that
. spans some two decades.

Sight & Sound Move

NEW YORK—Sight & Sound In-
ternational, developer of piano and
organ learning systems, keyboard
merchandising programs and the
Easy-Play Speed Music, has moved
to expanded headquarters in New
Berlin, Wis. In December, the com-
pany will also move its warehouse
and production departments to the
new location. at 3200 S. [66th St.

Zeb Billings, president, says the
move t0 new quarters, comprising
16,000 square fect, is the result of
new products and increased activity
in foreign markets.

defendant’s) misconduct. that a
judgment reflect three times the
profits of the sale of the folio.

Formats Explored

NEW YORK—Representatives of
ASCAP. BMI and SESAC will dis-
cuss radio format changes and their
impact on performance royalties at a
Music Publishers Forum meeting
here Nov. 25 at 3 p.m.

Featured panelists will include
Paul Adler, director of membership
at ASCAP; Jim Gianopulos, assist-
antto Adler; Thea Zavin, senior vice
president of writer administration at
BMI. and Vincent Candilora, vice
president of SESAC.

In addition to the radio discus-
sion, the meeting will also take a
look at each organization's payment
schedules.

The meeting will take place in the
Cloud Thirty room of the Barbizon
Plaza Hotel. Those wishing to attend
may call Marcia Vance at (212) 581-
3420 for reservations.

Garner Series Out

NEW YORK—Kendor Music has
released a new series of stage band
arrangements of Erroll Garner com-
positions for jazz ensembles. Works
include “Dreamy,” “One¢ Good
Turn” and “Nightwind,” among
others.

The publisher has also prepared
special recordings of the arrange-
ments which will be released as an
album and as soundsheets for the
educational market. The album will
be available to dealers.

Focus On Radio

NEW YORK-—Radio receives a
focus at a series of evening Askapro
rap sessions sponsored by the Amer-
ican Guild of Authors & Composers.

Fielding questions from song-
writers will be Al Bernstein, WXNY-
FM Tuesday (11), Dennis Quinn,
WPIX-FM (18) and John Brejot,
music director WKHK-FM (25).

The sessions are held each Tues-
day in the Songwriter’s Room at
Uncle Lulu's here. starting at 8 p.m.
There is a $4 food/drink minimum.
For more information. call AGAC at
(212) PL 7-8833.

New Lowery Wing

ATLANTA-BIll Lowery, presi-
dent of the Lowery Music Group. is
setting up a new publishing wing in
partnership with Glen Wood and
producer Buddy Buie. The new
company will be called Steel City
Music, and its emphasis will be on
developing songwriters in the Bir-
mingham area.

The publishing venture was an-

nounced at a reception in Birming- °

ham, where Wood is a partner in
Boutwell-Wood Recording Studio.

Publishing

Sheets
Selling
In Chain

By IRV LICHTMAN

NEW YORK—"We've been car-
rying print as part of our merchan-
dising mix since the day we opened
our first Harmony Hut store in Sep-
tember of 1969.”

The retail chain of Schwartz Bros.
is now 24 stores strong. with print
sales running a rather consistent
course of 4% of the retailers annual
sales, adds Stuart Schwartz. chair-
man of the units.

Only one of the stores—"it’s too
small,” cites Schwartz=does not
carry a line of sheet music and folios.

Print sales in 1979 accounted for
$700.000. a 20% increase over 1978.
while this year's sales are ahcad by
10% so far on a comparable store
basis. Schwartz notes, however. that
sales are 21% ahead if new store
openings this year are taken into ac-
count.

“There’s no reason to believe our
print business won’t grow along with
general growth in other areas,”
Schwartz feels. “There’s an ob-
viously strong association between
buyers of sheet music and record-
ings.”

In general. the pattern at Har-
mony Hut for print location is one
that serves as a “transition”™ between
the recording and musical instru-
ment departments. .

“We will generally run between
25 to 50 linear feet of print display at
each store. Sheet music is sold in
stepped down displays. while folios
appear in much the same manner as
recordings.

As for matching folios, Schwartz
says they are alphabetized according
to artist. Besides a strong lineup of
contemporary print. Schwartz notes
that Broadway and soundtrack mu-
sic. as well as “primers™ on musical
instruments are healthy sellers.

Schwartz expresses some concern
over the “shortened profit margins™
as print firms have raised their
prices. “We were previously working
on 40%, but we're now averaging
36%-37%."

Harmony Hut has always de-
pended on a rack servicing of its
print inventory. The company
changed to several different sources
over the years, but since April of
1979 it has been serviced by New
York-based Mark Music.

Schirmer Deal For

" Canadian Brass 5

NEW YORK—G. Schirmer has
taken on U.S. distribution of the
Brassworks Ensemble scries, com-
prising selections from the repertoire
of the Canadian Brass Quintet pub-
lished by Gordon V. Thompson of
Toronto.

Sclections feature full scores as
well as parts and range in price from
$10 to $20. depending on duration.
All titles have been recorded by the
group, whose product has appeared
on the RCA and Moss Music Group
labels.

Yale Honors Feist

NEW YORK-—Leonard Feist,
president of the National Music
Publishers Assn., receives the distin-
guished alumni award of the Yale
Band Assn. Nov. 15.

Feist receives this honor at the
Yale Bowl in New Haven in ceremo-
nies preceding the kick-off of the an-
nual Yale-Princeton football game.
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MUSCLE SHOALS-The
fifth annual Muscle Shoals Mu-
sic Assn.'s Songwriters Show-
case, held at Mister C’s Oct. 21,
provided 10 acts with an oppor-
tunity to display their talent be-
fore an appreciative crowd of
more than 200.

Acts performing on the show-
case were chosen for the quality
of their material and their ability
to present it. For some of them. it
was their first appearance on-
stage.

Free agents performing were
Travis Wammack. Dianne Cole-
man. Bob Garfrerick. Alyssa
Ashley and John Blaylock.

Exclusive writers presenting
their material were Walt Al-
dridge with Fame, Mackey with
Desert Rose Music, Donny Low-
ery and Robert Byrne'with Wish-
bone, and Randy McCormick,
Mickey Buckins, Lenny LeBlanc,
Ava Aldridge and Cindy Rich-
ardson with Muscle Shoals
2? Sound.

Barbara Wyrick with Chappell
Music was on tour with Ronnie
Milsap and did not perform as
scheduled.

Steve Jacobs, promotions di-
rector for WQLT-FM. was the
host for the two-hour show that
included 18 songs.

Buddy Draper. exccutive di-
rector of the organization feels
that the event, staged “to let
people know what's happening
here and to give writers experi-
ence.” was a success because of
the support from Nashville music

SONGWRITERS SHOWCASE -

10 Acts Perform
In Muscle Shoals

By ROSE CLAYTON

industry representatives and lo-
cal publishers.

The annual showcase is an
outgrowth of the organization’s
monthly songwriter workshops
conducted by LeBlanc, Aldridge
and Richardson at Muscle
Shoals Sound.

The idea for the workshops de-
veloped four years ago Aldridge
says. “as a source of inspiration
and a way to get songs listened to
for those who could not get to
publishers.”

According to LeBlanc, the
workshops deal with how to con-
struct a song and how to pitch it
to publishers. “We tell them (the
35 10 40 workshop participants)
who's in town looking for songs,
and we critique their songs. It's a
real personal place.” he says,
“where you can come and find
someone to collaborate with.”

In addition to the songwriters
showcase and workshops, the
trade group sponsors an annual
fundraising concert at which lo-
cal well-known artists such as the
Amazing Rhythm Aces. Doobie
Gray. Travis Wammack and
Mac McAnally have performed,
and a records and producers
seminar cach May.

The organization’s 516 mem-
bers receive a quarterly news-
letter and personal services
whenever possible.

“If a person’s a member,” says
Draper. 1 try to help him shop
his tapes. We also work with our
local musicians. When somceone
needs a band or a studio needs a
musician. they call us and we try
and help.”

’ o

Landers-Roberts Ties-In
U.S., Canada To Intersong

NEW YORK—The Landers-Rob-
erts Co. has made a publishing rep-
resentation deal for the U.S. and
Canada with Intersong Music.

The agreement, declares Don Or-
iolo, vice presidentand general man-
ager of the PolyGram-owned Inter-
song. covers music heard on the
Polydor-distributed L/R label es-
tablished recently by Hal Landers,
Bobby Roberts, Jay Landers and
Barry Josephson.

Involved are film and other multi-
media projects. including both past
and present Landers-Roberts song
catalogs.

For recordings, Landers-Roberts
controls copyrights cut by Jamie

Sheriff, Rick DuFay, Danny John-
son and the Bandits. The company
has a soundtrack album for “Just
Tell Me You Love Me” on MCA
Records featuring songs by England
Dan and John Ford Coley and Carol
Connors.

Other copyrights covered by the
agreements include such hits "It
Never Rains In Southern Califor-
nia,” “*When I Needed You™ (a split
copyright with Unichappell/Be-
gonia Melodics), 99 Miles From
L.A." and “Southern Lady.” Land-
ers-Roberts also publishes the Al-
bert Hammond catalog. songs by
Barry Mann and Cynthia Weil and
Carol Connors.

ASCAP Slates Film Scoring Talk

LOS ANGELES—ASCAP’s first
West Coast “Film Scoring Work-
shop™ begins Nov. 25 at Tony Bill’s
Market Street Studio headed by
ASCAP board member George
Duning.

The free workshop meets 7 to 9
p-m. To apply send two original
compositions on a cassette tape or a
copy of original film score with re-
sume to: ASCAP Workshop, 6430
Sunset Blvd.. Hollywood 90028, At-
tention: Sam Schwartz, Film Work-
shop Coordinator.

Composers and lyricists partici-
pating as guest panelists include
Henry Mancini, Alan and Marilyn

Bergman, Leonard Rosenman, John
Addison and David Rose.

Topics of discussion are tech-
niques of film scoring from spotting
to final soundtrack and the role of
agents, producers and orchestra con-
ductors.

Davis' Enters Deal

LOS ANGELES—The Creative
Music Group has signed John
Davis, writer/producer/artist to a
copublishing deal. Davis leads the
John Davis and the Monster Orches-
tra and is a member of MFSB, the
Philadelphia-based studio band.
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Disco Business

N.Y. Roxy Owner Sees Sunshine

Greenberg Adamant ThatDisco Entertainmentis Secure

NEW YORK—The millions of en-
tertainment-seeking people who
helped turn disco into the multibil-
lion-dollar business it is. will cool
their enthusiasm for the medium
only if they are offered an equally
exciting entertainment alternative.
However. there is as yet no sign of
such an alternative on the horizon.

This is the opinion of Steven
Greenberg, owner of the fashion-
able Roxy roller disco rink here, and
an entrepreneur with his fingers in
many entertainment pies including
the Broadway theatre.

Greenberg shrugs off domestic
media perception that disco in this
country has run its course and is
about to give way to some other
form of leisure time entertainment.
He points to the continuing success
of his two-year-old $1.2 million
room as an example of the actual
diagnosis of the health of the busi-
ness.

Greenberg feels that if any aspect
of disco is on the way out, it is high-
priced, over-priced and super snob-
appeal disco such as was fostered by
the now-defunct Studio 54. Green-
berg sees an increasing amount of
competition emerging in the busi-
ness, and this is helping to bring

By RADCLIFFE JOE
prices down and make the disco ex-
perience more accessible to a
broader cross-section of the public.

Greenberg also reminds that
disco’s staunchest supporters have
always been the over-25 crowd.
“This clientele has never flagged in
its loyalty to the concept.” he states.

In its somewhat seedy location, in
a West Side Manhattan neighbor-
hood dotted with warehouses, meat
markets and assorted wholesalers.
the Roxy is a beacon of opulence
and sophisticated chic, with an
elaborate interior decor, and an esti-
mated annual budget of about
$15.000 for floral arrangements
alone.

These, plus annual equipment re-
placement costs, said to average
$50,000 a year. another $75.000 for
general maintenance. $20.000 for
live shrubs, plus a payroll for a staff
of 60, are calculated to push the
room’s total annual operating costs
to well past the $1 million mark.

The figure is said to be well above
the operating costs of other roller
disco operations nationwide, and
has drawn critical fire from business
and financial observers. They claim
that in order to maintain the style
which the club projects, Roxy is tak-

IRS CHARGES SKIMMING

ing from “Peter” to pay “Paul.” and
that irate creditors are nipping at the
heels.

Greenberg is undisturbed byv

(Continued on page 75)

More Than 12,000
Attend ’80 DISCOM

By MICHAEL WAY

PARIS—More than 12.000 visitors
attended this year's DISCOM, inter-
national disco exhibition and second
in the series. a figure far in excess of

GARRETT TAPPED—Mike Chapman and Vicki Rae Reppert, owners of the In-

ferno Club in Bakersfield, Calif., present Leif Garrett, center, with the Inferno

Award for his success in entertaining. The Inferno is the most popular disco in
the Bakersfield area, catering to young adults.

N.Y. Bond’s Casino Up For Sale

NEW YORK-Bond’s Inter-
national Casino, the multimillion-
dollar mid-Manhattan disco opened
here less than six months ago, is up
for sale.

Although the asking price for the
sprawling club in the heart of the
Times Square area has not been re-
vealed. it has been disclosed that ne-
gotiations with a still-to-be-named
potential buyer have been going on
behind the scenes for some time, and
that a final agreement could be
reached within a week.

If the sale goes through, the room
is expected to be modified to include
a cabaret catering largely to rock
and new wave acts. Among the mod-
ifications being planned are special
partitioning of the space, inclusion
of seating facilities, and a special
sound system designed for concert
use.

The club, touted at one time as
being the possible answer to the
now-defunct Studio 54, went on the
auction block shortly after agents of
the Internal Revenue Service, work-
ing on information supplied to them
by Steve Rubell and lan Schrager
(the imprisoned owners of Studio
54), raided the apartments and safe
deposit boxes of Bond’s owners last
August (Billboard, Aug. 30, 1980),
and seized an alleged $100,000 in
cash, which the IRS claims was

skimmed from the group’s disco op-
erations.

Bond’s owners, John Addison,
Maurice Brahms, Jay Levey and Fifi
Nicolas, have since pleaded guilty to
the charges and face sentencing in
New York, Dec. 4. Addison, Brahms
and Levey could each get up to 10
years in jail and be slapped with
fines of up to $20,000, while Nicolas
could draw an eight-year jail sen-
tence. The group could also lose its
liquor license, not only to Bond’s.
but also to New York, New York,
and other discos with which it is in-
volved.

In fact. the New York State Lig-
uor Authority which controls the is-
suance of liquor licenses. and frowns
on serious infractions of the law by
its licensees, is said to be awaiting
receipt of all the relevant court docu-
ments on this tax evasion case from
the Federal government before pro-
ceeding with sanctions against Addi-
son, Brahms, Levey and Nicolas.

According in Lawrence Gedda,
chief executive officer of the State
Liquor Authority, possible sanctions
against Bond’s owners could range
from fines and warnings to an out-
right lifting of the club’s liquor li-
cense.

It is believed that Addison,
Brahms, Levey and Nicolas are an-
ticipating the worst and have been
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WE SHIP UPS WITHIN
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12'—Strikers/Body Music; Manws/Boogie To The Bop; MI-
chael Henderson/Wide Receiver; Project/Love Rescue; Ze-
Dbras/Animal; Snob/Women; Quinella/Your Place Or Mine.
Kano/It's A War; Shirley Brown/You've Gol To Like What
You Do; Lakeside/F Voyage;
Hours Spot; Alias/Shake; Lonnie Love/Young Ladies;
Genty/You Don't Know Like | Know; Fred Wesley & JB's/
Doin’ it To Death, Pt. 142; Chantei/Hil Man; Expose/|

HOT & NEW

/ARer

Wanna Dance With You; George Benson/Love X Love;
First Love/Don't Say Goodnight; Candi Staton/
Lookin' For Love.
LP's—Earth, Wind & Fire; Pete Richards; Billy
Ocean; Biack Sun; Nightlife Unitd; Maurice Starr;
Yarborough & Peoples; Michsel Wycofl. Stevie
Wonder; Prince; Emie Watts; People’s Choice;
Lax; Leon Huft; The Reddings; Symba; Kat-
mandu; Wilton Feider.

‘NEW RECORDS DAILY'
Singles 1929-1980, over 100,000 uties in
stock, send $1.25 for catalog. Master
Charge & Visa. Cali us for new imports

DOWNSTAIHS HECOHDS

Telex: 238597 DOWNS

prompted by this outlook to seek a
buyer for the room before the court’s
sentence and the subsequent Liquor
Authority sanctions are handed
down. RADCLIFFE JOE

Philly Clubs Get
Together, Lure
Single Patrons

PHILADELPHIA—A number of
leading discos here are participating
in a plan devised by the Singles
Connection, a new locally-based or-
ganization “dedicated to fostering
the belief that unmarried people can
and should lead vibrant and fulfill-
ing lives.”

Participating clubs include the
Elan in the Warwick hotel, the Lon-
don Victory Club, the News Stand.
the Crazy Horse Saloon and Sun-
dance.

Also supporting the program is
WCAU-FM and a number of lead-
ing restaurants and retail estab-
lishments catering to the world of
singles.

To kick off the program. Inter-
national Singles, Inc., parent com-
pany of the Singles Connection,
joined forces with WCAU-FM 1o
host a disco party at Elan. The party
was used to introduce what its pro-
moters described as “a new univer-
sal singles symbol”—the unmarried
person’s equivalent of the wedded
person’s wedding band. The symbol
is a 10-carat gold overlay of a honey
bee in flight.

Membership in the Singles Con-
nection is free but for a $2 postage
and handling charge for the mem-
bership card. In addition to guaran-
teeing admission to all the discos
and restaurants in the area, it also
provides members with discounts on
a variety of merchandise ranging
from television sets to flowers, plus
subscription to a regular newsletter.
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DRAMATIC GROWTH

organizer Bernard Chevry's expec-
tations.

More than 325 firms from 20
countries were either represented in
the Porte de Versailles Exhibition
Center here, or exhibited at the 140
available booths. Oct. 27-30.

While most companies around the
world displayed equipment at the
booths of their French representa-
tives, one U.S. company, Litelab of
New York. specializing in comput-
ers, walls of light and special effects,
ook its own space, as did five other
firms from the J.K.

Representing Britain in this way
were Fantasy Electronics, Mill Hill
Switchgear, Orion Lighting, Red
Acoustics and Tivoli Lighting.

The only record company exhib-
iting was the French distribution
outfit. Sonodisc, which is shortly to
launch its Salsa-sound label, Fania,
and which represents some 10 U.S.
labels in France.

Chevry further stated that the
1981 DISCOM would be staged Oct.
26-30, probably at the same time as
the biennial CISCO exhibition of
cinema, theatre and congress hall
equipment and furnishings.

Italian Disco Thrives

by NICOLA TICOZZI

MILAN~—The disco industry in
Italy has seen dramatic growth in all
areas over the last five years: in the
number or venues (particularly the
giant out-of-town maxi-discos), in
the availability of skilled profes-
sional deejays, and in the size and
range of the equipment manufac-
turing facilities.

Around 30% of Italian-made
disco hardware is exported, mainly
to West Germany, France. Switzer-
land and the Arab countries. Three
main lines of production are fol-
lowed. light equipment only, sound
only, and full-cycle manufacturing
including all hardware, as well as the
design and construction of the discos
themselves.

Leading names include Davoli
and-Cabotron, both based in Parma,
and specializing in public address
systems, as are the Milan firms, Sem-
prini and Munter. Lectron of Ber-
gamo produces amplifier systems
and switchboard panels for lighting
equipment.

Some companies concentrate on
spotlights and special effects. build-
ing sophisticated control panels for
imported lasers. Biggest of these is
Coemar of Mantova. Others include
Standard Light, Clay Paky, Andra-
ghetti and SGM.

There are still very few specialists

in the installation business. Nuovo
Tecnica of Milan is one of the most
advanced. But a number of small
and medium-sized firms act as deal-
ers and installers, among them Hir-
tel, Steve, Laser, Tris Radio, Stereo
Sound Music, Vecchietti GVH and
Museco.

Advanced industrial levels in
disco equipment manufacture have
been reached by only a handful of
outfits: Amplilux and FDF in Ri-
mini, FBT in Recanati, Music and
Light Center in Milan. All these are
able to provide a total package, tak-
ing care of everything from furnish-
ings to neon signs, and they now
concentrate on maxi- dlscog where
their experience is most valiable.

Maxi-discos first appeared far
from the main towns. concentrated
particularly in the Emilia-Romagna
region, with massive facilities like
the Ca’ Del Liscio in Ravenna (3,500
capacity, operating since 1977), Pic-
chio Rosso at Formiggine (1,500,
founded in 1975), and Marabu in
Reggio Emilia (2,500, dating from
1976).

One of the largest and newest is
the Quazar in Perugia. Scores of
such facilities are dotted along the
Parma-Bologna highway: Piro Piro,
Taro Taro, Scacco Matto, Pick Pack,

(Continued on page 82)

DISCO & DANCE REC.

MAIL ORDER SERVICE
Retail = DJ = Imports & U.5

Telex: 230 199 SWIFT-UR (MAIL-0)
Call or write us—We have the fastest
service, best stock and cheapest
retall price on U.S. and Imports.
Send for our FREE lists of Imports,
12" Discs, and U.S. LP's.

We export to DJs In all foreign
countries (retall only).

We also have NEWWAVE, ROCK,
SOUL, COUNTRY and other re-
Isted DANCE RECORDS.

Call us. about our AUTOMATIC MAILING
SUBSCRIPTION  SERVICE—personalizes./
o the needs of your disco or area.

All orders are shipped immediately U.P.S —
We give personal attention to your needs

NEW 12”—Vivian Vee, Kool & Glng, Pas-
gers (Hot Leather), JB's,
Madleen Kane, Pete Rlchardo Knno (it's a
War), M
Grace Jones (Rcmlx), Lu, Azow. Glory,
McFadden & White, Av. White Band (Re-
mix), Evelyn Ch. King, Ash. & Simpson,
Stevie Wonder, Fatback Band (Remix), Paul
McCartney (New), Dlana Ross (I'm
Coming Out/Upside Down), Tesna
Marie (| Need Your Loving), Salazar
(1- 2-3/Ld’| Hang On), Chateiaine,
Polly Brown, Cameo, Daybreak,
Snatch, George Benson, Viola Wilis
(Upon the Roof), Kelly Marh Bravo,
B. T. Express (Remlx). Macho (re-

mix), Peter Jacq
NEW IMPORT LP!—E: Golng
(Casanova), Passengers (Vol. 1&42),

Night Life nl&d Harlow, Space, Kat-
mandu, Blily Oeun Wonder, 3 De-

, P tcr.lnequu, Macho. Phone
516) 269-5530.

MAIL O DISC RECORDS

PO Box 143, Kings Park, MY 11754
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S ALIVE AND WELL
AND LIVING EVERYWHERE
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TITLE/ARTIST

D.1.S.C.0. OTTAWAN

DON'T STAND SO CLOSE TO ME POLICE
BAGGY TROUSERS MADNESS

WOMAN IN LOVE BARBRA STREISAND
WHAT YOU'RE PROPOSING STATUS QUO
IF YOU'RE LOOKIN' FOR A WAY OUT ODY
ET LES OISEAUX CHANTAIENT {AND THE

ik- 1.9- ANUNCIO DE JORNAL (A SECRETARIA)
Julia Graciela - Polydor hd
3.9- 2.°.PLEASE, DON'T GO

—CBS ...
2.9. 3.2.D15.C.O. “TRILHA DE NOVELA"
._Ottawan - Carrere - Top Tape
%-FOl DE F
Amelinha - CBS ..
14.0.@ PORTO SOLIDAO “FESTIVAL"
Jessé - RGE .. rYsT e .
59- 6.°-FREAK LE 800M BOOM “DISCO MIX"
Gretchen - Building - Copacabana ..
7.9- 7.°-DO THAT TO ME ONE MORE
The Captain & Tennille - Polygram
49. 8.°-BANDOLINS

Last This
!:2 Yook

2 1. pIsco ortaar - |

'+ EMOTIONAL RESCUS ROLLING STOI_B | L b4
1 s SAMANTEA DAYID LOWDOX cep
5 « I?'S 4 HRAL GOQD PEELING PETER XENT M
. IOVE AND LONELINESS MOTORS ccr

Funkytown

S. Greenberg, S. Greenberg, intersong
Lipps. inc.
Casabianca (Phonogram)-6175 034

DISTD.

D.Vangarde, J. Kiuger, Robs Carrére (DGG)
Ottawan 2044 160

Xanady Jet (CBS)

J.Lynne. . Lynne. United Artists JET185
Olivia Newton-John & Electric Light Orchestra

No Doubt About It

D.Most, S. Glan, M. Burns. MdW/April RAK(EMI Electrola
Hot Chocotate 1C008-63 85.

Bobby Brown
F.Zappa. F. Zsppa, MdW €8s
Frank Zappa 8216

Singles

D.1S.C.0. @ Ottowan (cnm)

USE IT UP AND WEAR IT QUT  Odyssey (rcal
ONE DAY I'LL FLY AWAY & Randy Crawford wea)
UPSIDE DOWN & Diana Ross (eMi-Records}

THE WINNER TAKES IT ALL @ Abba (Poiydor
MARGHERITA & Massara (Fieet}

ANAK @ Freddy Aguilar (rca)

As of 9/6/80

iV UUALK,
COMING UP, Paul McCartney, EMI
UTTLE CRAZY THING CALLED

LOVE, , EMI
DUDO LO QUE PASA, Maria Martha

www.americanradiohistorv.com

TOP DERTIG

1 ( 1) THE WINNER TAKEE IT aLL (Abba)

2 (3) D.I.S.C.0 (Ottawan)

3 ( 5) UPSIDE DOWN (Diana Rose)

4 ( 2) XANAOU (Olivia Newton Zohn and E.L.O.)
5 ( 4) MORE THAN I CAN SAY [Leo Sayer)

Kol Yisrael Galei Zahal

This [Last |VWks This [Last |VYks
Weel{Week [Chart Neek jWeek [Chart
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" Disco Business

NOVEMBER 15, 1980 BILLBOARD

WB Servicing
Act Videotapes
To U.S. Clubs

NEW YORK -The dance music
dept. f Warner Bros. Records has
begun servicing discos across the
country with vidzotapes of its artists
in concert. The tapes are being serv-
iced to ctubs programming all for-
mats o~ darice music.

Warner Bros is now sending
questicnnaires t> clubs across the
country in an effort to determine
their video capabilities and needs.
according to Rav Caviano, head of
the labal's dance music dept.

Caviano notes his department has
been working clcsely with Joe Berg-
man. Warner’s director of video pro-
ductior.; Adam Sommers, the label’s
vice prasident & director of creative
services and operations. and mem-
bers of the artit development de-
partment in order to supply video to
clubs 01 an experimental basis. Hur-
rah’s in New York City is among
those already shering in this experi-
mental program.

States Caviano: “We feel that
club usz of video is an artist develop-
ment a1d marketing tool which can
speed up the process of making a
new act visible. or complement the
talents of an esteblished act.”

For the Record

NEW YORK-John Davis & the
Monste~ Orchestra is among the ros-
ter of artists recording for the inde-
pendent Sam Records label. and not
John Davidson as was reported in
last week’s issue.

There is only one
line of high quality
disco light and
sound equipment.

The name is
Meteor.

Billboard’s. Disco Action

an of r‘hc publisher

M@ redrieyal

m, ar transmitbed, in any form or by any means, ef

ATLANTA

Week .
1 WHIP [T/GATES OF STEEL—Devo—Warner (LP/12-
inch)

2 IF YOU COULD READ MY MIND—Viola Wills—Ariola
(12-inch)

3 PRIVATE IDAHO/PARTY OUT OF BOUNDS—B-52's—
Warner (LP/12-inch)

4 CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(LP/12-inch)

5 BREAKAWAY—Watson Beasley—Warner (LP/12-inch)
6 TS A WAR—Kano-Emergency (LP/12-inch)

7 TS NOT WHAT YOU 60T—Carrie Lucas—Solar (12
inch)

8 THE WANOERER—Donna Summer—Geffen (12-inch)

9 HOW LONG/TIGHT PAIR—Lipps Inc.—Casablanca (LP/
12-inch)

10 CELEBRATION—Kool & The Gang—Delite (LP/12-nch)

11 ANOTHER ONE BITES THE OUST—Queen—Eiektra (LP/
12-inch)

12 ACTION SATISFACTION/GET DOWN, GET DOWN-—
Melody Stewart—Roy B. Records/Brasilia (12-
inch)

13 LOVELY ONE—The Jacksons—Epic (LP)

14 THROW DOWN THE GROOVE—Bohannon—Phase Il
Records

15 SHOOT YOUR BEST SHOT—Linda Chifford—RSO (LP/
12-inch)

BALT./WASHINGTON
This Week
1 SELL MY SOUL/i NEED YOU/FEVER—Sylvester—
Fantasy (LP/12-inch)

2 | NEED YOUR LOVIN'/CHAINS—Teena Marie—Motown
(LP/12-inch)

3 FUNTIME—Peaches & Herb—Polydor (LP/12-inch)

4 IF YOU COULD READ MY MIND-Viola Wills—Ariola
(12-inch)

5 NIGHT CRUISER/GROOVITATION—Deodato—Warner
(LP//12-inch)

6 HOW LONG/TIGHT PAIR-Lipps Inc.~Casablanca (LP/
12-inch)

7 SHOOT YOUR BEST SHOT—Linda Clifford—RSO (LP)
8 ALL MY LOYE-LAX.—Prelude (12-inch)
9 CAPRICORN—Capricorn—Emergency (12-inch)

10 CAN'T FAKE THE FEELING~Geraldine Hunt—Prism
(LP/12-inch)

11 ACTION SATISFACTION/GET DOWN, GET DOWN—
Melody Stewart—Roy B. Records/Brasilia (12-
inch)

12 FEEL GOOD, PARTY TIME—).R. Funk—Brass/Brasiha
(12-inch)

13 JUST HOLDIN ON—Ernie Watts—Elektra (12-inch)
14 IT'S R WAR/AHJIA—Kano—Emergency (LP/12-inch)

15 LOVE SENSATION—Loleatta Holloway—Salsoul (LP/12-
inch)

BOSTON

Week
SHOOT YOUR BEST SHOT—Linda Clifford—RSO (LP)

2 1 NEED YOUR LOVIN'/CHAINS-Teena Marie—Motown
{LP/12-inch)

3 LOVELY ONE-The Jacksons—Epic (LP)

4 CANT FAKE THE FEELING—Geraldine Hunt—Prism
(LP/12-inch)

5 IF YOU COULD READ MY MIND-Viola Wills—Anola
(12-inch)

6 AL MY LOVE-LAX.—Prelude (12-inch)

7 THE WANDERER—Qonna Summer—Geffen (LP/12-inch)
8 FUNTIME—Peaches & Herb—Polydor (LP/12-inch)
9

THE REAL THANG—Narada Michael Walden—Atlantic
(LP/12-inch)

10 WHIP IT/GATES OF STEEL-Devo—Warner (LP/12-
inch)

11 LET'S GET FUNKY TONIGHT—Evelyn “Champagne”
King—RCA (LP/12-inch)

12 [T'S A WAR/AHJIR—Kano—Emergency (LP/12-inch)
13 HOW LONG—Lipps Inc.—Casablanca (LP/12-inch)

14 | NEED YOU/SELL MY SOUL/FEVER—Sylvester—
Fantasy (LP/12-inch)

15 EVERYBODY GET DOWN—Mouzon's Electric Band—
Vanguard (I2-inch)

CHICAGO
This Week

1 | NEED YOUR LOVIN'/CHAINS—Teena Marie —Motown
(LP/12-inch)

2 CANT FAKE THE FEELING—Geraldine Hunt—Prism
(LP/12-inch)

3 EVERYBODY GET DOWN—Mouzon's Electric Band—
Vanguard (12-inch)

4 SHOOT YOUR BEST SHOT-Linda Clifford—RSO (LP/
12-inch)

5 THE WANDERER—Donna Summer—Geffen (LP/12-inch)

6 ACTION SATISFACTION/GET DOWN, GET DOWN—
Melody Stewart-Roy B. Records/Brasilia (12-inch)

7 1| NEED YOU/SELL MY SOUL/FEVER—Sylvester—
. Fantasy (LP/12-inch)

8 FUNKIN' FOR JAMAICA—Tom Browne—Arista (LP/12-
inch)

9 LOVELY ONE-The Jacksons—Epic (I.P)

10 PRIVATE IDAHO/PARTY OUT Of BOUNDS—The B-
52's—Warner (LP/12-inch)

11 LOVE SENSATION—Loleatta Holloway—Salsou! (LP/12-
inch)

12 WHAT CHA DOIN'—Seawind—A&M (LP)
13 AL MY LOVE-LAX.—Prelude (12-inch)
14 CELEBRATION-Hool & The Gang—Delite (LP/12-inch)

15 ('S NOT WHAT YOU 60T—Carrie Lucas—Solar (LP/
12-inch)

DALLAS/HOUSTON

Week
SHOOT YOUR BEST SHOT-Linda Clifford—RSO (LP)
2 LOVELY ONE-The Jacksons—Epic (LP)

3 IF YOU COULD READ MY MIND—Vicla Wills—Arola
(12-inch)

4 BOOGIE TO THE TOP-Mantus—SM.I. (LP)

SEA BISCUIT IN THE FIFTH—Belinda Wesl—Panorama
(12-inch)

6 TS NOT WHAT YOU GOT—Carrie Lucas—Solar (12
inch)

7 CANT FAKE THE FEELING—Geraldine Hunt—Prism
(LP//12-inch)

8 HOW LONG/TIGHT PAIR—Lipps Inc.—Casablanca (LP/
12-inch)

9 FUNTIME—Peaches & Herb—Polydor (LP/12-inch)
10 IT'S A WAR/AHJIA—Kano— Emergency (LP/12-inch)

11 DO ME RIGHT/I'VE JUST BEGUN TO LOVE YOU-
Dynasty—Solar (LP/12-inch)

12 ACTION SATISFACTION/GET DOWN, GET DOWN—
Me:‘o)dy Stewart—Roy B. Records/Brasilia (12-
inc

13 MORE BOUNCE TO THE OUNCE-Zapp Band—Warner
(LP/12-inch)

14 SHAME, SHAME, SHAME/PARTY VIBES—Ike & Tina
Turner—Fantasy (LP/12-inch)

15 WHIP IT/GATES OF STEEL—Devo—Warner (LP/12-
inch)

DETROIT
Th Mook

IF YOU COULD READ MY MIND-Viola Wilts—Ariota
{12-inch)

2 BREAKAWAY-Watson Beasley—Warner (LP/12-inch)

3 SHOOT YOUR BEST SHOT~Linda Clifford—RSO (LP/
12:inch)

4 CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(LP/12:inch)

5 CHER(LZI;EZ PAS/BOOGIE TALK~—Madleen Kane—Chalet
(LP)

6 FUNTIME—Peaches & Herb—Polydor (LP/12-inch)

7 1 NEED YOUR LOVIN'/CHAINS—Teena Marie—Motown
(LP/12-inch)

8 HOW LONG/TIGHT PAIR—Lipps Inc.-Casablanca (LP/
12-inch)

9 THE WANDERER—Donna Summer—Geffen (LP/12-inch)

10 LET'S GET FUNKY TONIGHT—Evelyn “Champagne”
King—RCA (12-inch)

11 YOUR PLACE OR MINE—Quinella—Becket (12-inch}
12 ALL MY LOVE—LAX.—Prelude (12-inch)

13 SELL MY SOUL/FEVER/f NEED YOU-Sylvester—
Fantasy (LP/12-inch)

14 S A WAR/AHNA—Kano—Emergency (LP/12-inch)

15 SATURDAY NMIGHT—Herbie Hancock—Columbia (LP/12-
inch)

LOS ANGELES

IF VOU COULD REAO MY MIND-viola Wills—Ariola
{12-inch)

2 SHOOT YOUR BEST SHOT—Linda Chifford—RSO (LP)

3 CAN'T FAKE THE FEELING~Geraldine Hunt—Prism
(LP/12-inch) -

4 SPACE INVADER—Playback—Ariola (12-inch)

5 CHEIEO;EZ PAS/BOOGIE TALK—Madleen Kane—Chalet
(LP)

6 (TS NOYT WHAT YOU GOT—Carrie Lucas—Solar (12-
inch)

7 HOW LONG/TIGHT PAIR-Lipps Inc.—Casablanca (LP/
12-inch)

8 LDVELY ONE-The Jacksons—Epic (LP)

9 SEABISCUIT IN THE FIFTH-Belinda West—Panorama
{12-inch)

10 SHAME, SHAME, SHAME/PARTY YIBES—Ike & Tina
Turner—Fantasy (LP/12-inch)

11  BREAKAWAY-Watson Beasley—Warner (LP/12-inch}
12 IT'S R WAR/AHRA—Kano—Emergency (LP/12-inch)
13 MONDO MAN—Roni Griffith—Vanguard (12-inch)

14 UPTOWN/HEAD/DIRTY MIND—Prince—Warner (LP/12-
inch)

15 EVERYBODY GET DOWN—Mouzon's Electric Band—
Vanguard (12-inch)

MIAMI

Week
LOVELY ONE—The Jacksons—Epic (LP/12-inch)

2 | NEED YOUR LOVIN'/CHAINS—Teena Marie—Motown
(LP/12-inch)

3 SHOOT YOUR BEST SHOT—Linda Clifford—RSO (LP)

4 PRIVATE IDAHO/PARTY OUT OF BOUNDS—The B-
52's—Warner (LP/12-inch)

5 TS A WAR/AHJIA—Kano—Emergency (LP/12-inch)
6 CHEI(EI;EZ PAS/BOOGIE TALK—Madleen Kane—Chalet
)

7 LET'S GET FUNKY TONIGHT—Evelyn “Champagne”
King—RCA (12-inch)

8 ANOTHER ONE BITES THE DUST—Queen—Elektra (LP/
12-inch)

9 THE REAL THANG-Narada Michael Walden—Atlantic
(LP/12-inch)

10 [T'S NOT WHAT YOU 60T~Carrie Lucas—Solar (12-
inch)

11 MASTER BLASTER-Stevie Wonder—Motown (LP)
12 ALL MY LOVE—L AX.—Prelude (12-inch)
13 BOOGIE TO THE BOP—Mantus—S.M.I. (LP)

14 GET DOWN, GET DOWN/ACTION SATISFACTION-
Melody Stewart—Roy B. Records/Brasilia (12-
inch)

15 HOW LONG/TIGHT PAIR-Lipps Inc.—Casablanca (LP)

w

This Weeh
1
2

NEW ORLEANS

SHOOT YOUR BEST SHOT-Linda Clifford—RSO (LP)

IF YOU COULD READ MY MIND—Viola Wills—Ariola
(12-inch)

HOW LONG/TIGHT PAIR-Lipps Inc.—Casablanca (LP/
12-inch)

TAKING OFF—Harlow—Celsius (LP) import)

ACTION SATISFACTION/GET DOWN, GET DOWN-—
_Me:‘ody Stewart—Roy B. Records/Brasilia (12-
inch)

DO ME RIGHT—Dynasty—Solar (LP/12-inch) ’
'S R WAR/AHJIA—Kano—Emergency (LP/12-inch)

CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(LP/12-inch)

CHEINE’;EZ PAS/BOOGIE TALK—Madteen Kane—Chalet
(LP)

DREAMS ANO DESIRES—Fever—Fantasy (LP/12-inch)

ms NO: WHAT YOU 60T—Carrie Lucas—Solar (12-
nch)

GIVE IT ON UP—MTume—Epic (12-inch)

BOOGIE TO THE BOP—Mantus-S.M.I. (LP)

ALL MY LOVE-LAX—Prelude (12-inch)
UNOERWATER~Harry Thuman—Uniwave (LP) Import

NEW YORK

CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(LP/12-inch)

1 NEED YOUR LOVIN'/CHAINS—Teena Marie —Motown
(LP/12-inch)

IF YOU COULD READ MY MIND-Viola Wills—Anola
(12-inch)

| NEED YOU/SELL MY SOUL/FEVER~Sylvester—
Fantasy (LP/12-inch)

HOW LONG/TIGHT PAIR~Lipps Inc.—Casablanca (LP/
12-inch)

PRIVATE IDAHO/PARTY OUT OF BOUNDS/GIVE ME
BACK MY MAN/DIRTY BACK ROAD-B-52's—
Warner (LP/12-inch)

ALL MY LOVE—LAX.—Prelude (12-inch)

LOVELY ONE-The Jacksons—Epic (LP)

HOT LEATHER—Passengers—Uniwave (LP) Import
GIVE IT ON UP—MTume—Epic (LP)

cm(ﬂ:)tz PAS/BOOGIE TALK-Madleen Kane—Chalet

THE WANDERER--Donna Summer—Geffen (LP/12-inch)
FUNTIME—~Peaches & Herb—Polydor (LP/12-inch)

MOTI;EI ONE BITES THE DUST—Queen—Elektra (LP/
12-inch)

MASTER BLASTER-Stevie Wonder—Motown (LP)

This Week

PHILADELPHIA

Week X
LOVELY ONE—The Jacksons—Epic (LP)

SHOOT YOUR BEST SHOT—Linda Clifford—RSO (LP)

IF YOU FEEL THE FUNK—LaToya Jackson— Polydm
(LP/12-inch)

| NEED YOUR LOVIN'/CHAINS—Teena Marie —Motown
(LP/12-inch)

CELEBRATION—Kool & The Gang—Delite (LP/12-inch)

MORE BOUNCE TO THE OUNCE-Zapp Band—Warner
(LP/12-inch)

THE REAL THANG—Narada Michael Walden—Atlantic
(LP/12-inch)

HOW LONG/TIGHT PAIR-Lipps Inc.— Casablanca (LP/
12-inch)

CAN'T FAKE THE FEELING~Geraldine Hunt—Prism
(12-inch)

EVERYBODY—Instant Funk—Salsoul (LP)

DOUBI.Fi‘ DUTCH BUS—Frankie Smith—wMOT (12-
inch)

| NEED YOU/SELL MY SOUL/FEVER-Sylvester—
Fantasy (LP/12-inch)

FUNTIME—Peaches & Herb—Polydor (LP)

UPTOWN/DIRTY MIND/HEAD—Prince—Warner (LP/12-
inch)

REMOTE CONTROL—The Reddings—Believe In A
Dream (LP)

PHOENIX

Week
SHOOT YOUR BEST SHOT-Linda Clifford—RSO (LP)

HOW LONG/TIGHT PAIR--Lipps Inc.~Casablanca (LP/
12-inch)

WHIP IT-Devo—-Warner (LP/12-inch)
THE WANDERER-Donna Summer—Geffen (12-inch)

IF YOU COULD READ MY MIND-Violz Wills—Ariola
(12-inch)

PRIVATE IDAHO/PARTY OUT OF BOUNDS—The B-
52's—Warner (LP/12-inch)

S A WAR/AHJIA—Kano-Emergency (LP/12-inch)
BOOGIE TO THE BOP—Mantus—S.M.I. (LP)

CHEI(E!)EZ PAS/BOOGIE TALK—Madleen Kane—Chalet

LOVELY ONE—The Jacksons—Epic (LP)

TS NOT WHAT YOU 60T—Canrie Lucas—Solar (12-
inch)

EVERYBODY GET DOWN-Mouzon's Electric Band—
Vanguard (12-inch)

MONDO MAN—Roni Griffith—Vanguard (12-inch)
GIVE IT ON UP—MTume—Epic (LP)
CAPRICORN—Capricorn—Emergency (12-inch)

W e N o W om

PITTSBURGH

Week
SHOOT YOUR BEST SHOT—Linda Clifford—RSO (LP)

1 NEED YOUR LOVIN'/CHAINS—Teena Marie—Motown
(LP/12-inch)

PRIVATE IDAHO/PARTY OUT OF BOUNDS—The B-
52's—Warner (LP/12-inch)

LET'S GET FUNKY TONIGHT—~Evelyn "Champagne”
King—RCA (12-inch)

HOW LONG/TIGHT PAIR-Lipps Inc.—Casablanca (LP/
12-inch)

BOOGIE TO THE BOP—Mantus—S.M.I. (LP)

ACTION SATISFACTION/GET DOWN, GET DOWN—
Melody Stewart—Roy B. Records/Brasilia {(12-
inch)

1 NEED YOU/SELL MY SOUL/FEVER-Sylvester—
Fantasy (LP/12-inch)

ANOTHER ONE BITES THE DUST—Queen—Elektra (LP/
12-inch)

CHERCHEZ PAS/BOOGIE TALK—Madleen Kane—Chalet
(1]

MORE BOUNCE TO THE OUNCE—Zapp—Warner (LP/
12-inch)

MASTER BLASTER—Stevie Wonder—Motown (LP)

CANT FAKE THE FEELING—Geraldine Hunt—Prism
(LP/12-inch)

EVERBODY GET DOWN—Mouzon's Electric Band—
Vanguard (12-inch)

IF YOU FEEL THE FUNK—LaToya Jackson—Polydor
(LP/12-inch)

SAN FRANCISCO

Week
SHOOT YOUR BEST SHOT-Linda Clifford—RSO (LP)

IF YOU COULD READ MY MIND-Viola Wills—Ariola
(12-inch)

UNDERWATER-Harry Thuman—Uniwave (LP) Import)
LOVELY ONE—The Jacksons—Epic (LP)

HOW LONG/TIGHT PAIR-Lipps Inc.—Casablanca (LP/
12-inch)

CAMT FAKE THE FEELING—Geraldine Hunt—Prism
(LP/12-inch)

'S R WAR/AHJIA—Kano—Emergency (LP/12-inch)
BOOGIE TO THE BOP—Mantus—S.M... (LP)

FEVER/t NEED YOU/SELL MY SOUL—Sylvester—
Fantasy (LP/12-inch)

CAPRICORN~Capricorn—Emergency (12-inch)

PRIVATE IDAHO/GIVE ME BACK MY MAN/PARTY OUT
OF BOUNDS~The B-52's—Warner (LP/12-inch)

MONDO MAN—Roni Griffith—Vanguard (12-inch)

SEABISCUIT IN THE FIFTH-Belinda West—Panorama
(12-inch)

THE WANDERER--Donna Summer—Warner (LP)
ALL MY LOVE~L.AX.—Prelude (12-inch)

SEATTLE/PORTLAND

Week
SHOOT YOUR BEST SHOT—Linda Clifford—RSO (LP)

IF YOU COULD READ MY MIND—Viola Wills—Ariola
(12-inch)

PRIVATE IDAHO/PARTY OUT OF BOUNDS—The B-
52's—Wamer (LP/12-inch)

CHERCHEZ PAS/BOOGIE TALK—Madieen Kane—~Chalet (LP)
THE WANDERER-Donna Summer—Geffen (12-inch)
LOVELY ONE—The Jacksons—Epic (LP)

OREAMS AND DESIRES—Fever—Fantasy (LP/12-inch)

CAN'T FAKE THE FEELING—Geraldine Hunt—Prism
(12-inch)

HOW LONG/TIGHT PAIR—Lipps Inc.—Casablanca (LP/
12-inch)

EVERYBODY GET DOWN--Mouzon's Electric Band—
Vanguard (12-inch)

THE REAL THANG—Narada Michael Walden—Atlantic
(LP/12-inch)

TS A WAR/AHIIA—Kano—-Emergency (LP/12-inch)

SEABISCUIT IN THE FIFTH--Belinda West—Panorama
(12-inch)

SELL MY SOUL/FEVER/I NEED YOU-Sylvester—
Fantasy (LP/12-inch)

IT'S NOT WHAT YOU'VE 60T—Carne Lucas—
Solar (12-inch)

MONTREAL

Week
ANOTHER ONE BITES THE DUST—Queen—WEA (LP)

CHERCHEZ PAS—Madleen Kane-Uniwave (LP/12-
inch)

CAN'T FAKE THE FEELING/NO WAY—Geraldine Hunt—
Uniwave (LP/12-inch)

LOVE SENSATION—Loleatta Holloway—RCA (LP)

TS A WAR/I'M READY—Kano—Uniwave (LP/12-inch)
LOVELY ONE/CAN YOU FEEL IT—Jacksons—CBS (LP)
UNDERWATER-Harry Thuman—Uniwave (LP/12-inch)
HOT LEATHER~Passengers—Uniwave (LP/12-inch)

I'M COMING OUT/UPSIDE DOWN-—Diana Ross—
Quality (LP)

NOT TONIGHT—Macho—Uniwave (Remix) (12-inch)
THE WANDERER—Donna Summer—WEA (LP)
ANYTIME OR PLACE-Azoto—Modutation (12-inch)
LOVE RESCUE-Project—Uniwave (12-inch)

PARTY QUT OF BOUNDS/PRIVATE IDAHO—The B-
52's—WEA (LP)

THE LADY IS A TRAMP—The Zebras—Uniwave (12
inch)

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques in the 16 major
U.S. Disco Action Markets, plus sales reports from key disco product retailers/one stops.
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Disco Business

YOUNG IDEAS—Members of the disco/dance rﬁusic group, Young

& Co.,

cluster around the recording console at the Eastern Artists Recording Studio

in East Orange, N.J., as they put the finishing touches to their new album,

“‘Like What You're Doing To Me.”" The album will be released on Brunswick
later this month.

Disco Mix

By BARRY LEDERER

NEW YORK—The Modulation label out of
Canada offers three distinctly different 12-inch
33% r.p.ms. “Anytime Or Place” is by an Italian
band called Azoto. It is on the right track with
sweet and pleasing female vocals which glide
over a spritely Eurodisco beat.

Percussion and keyboards provide an uplift-
ing feel to the music reminiscent of Theo Van-
ess’ work. A drum break is perfectly timed
toward the end of the disk; thus maintaining a
non-stop momentum. “Phaser Love” by Finesse
is in a smooth, soulful and sophisticated groove
with solid rhythms and soaring strings accom-
panying the group's silky harmonies.

“Fire” by the Hubcaps is a dynamic rock
number that is based on the Jimi Hendrix clas-
sic. The group's sound is reminiscent of the B-
52s' “Planet Claire” with a pulsating basic rock
beat but with enough hooks to give it character
and to be a step above other new wave efforts.

* * %

Gloria Covington's Casablanca LP “Moving’
On,” focuses on the artist's vocals. These range
from a full-bodied sassiness to a quieter more
subdued approach with the orchestrations aptly
varied in force and tempo.

‘Get Down With The Get Down” (4:24) is a
brassy soul/funk number with nitty gritty
rhythm tracks. “How Can You" (4:55) has a pul-
sating and exhilirating feel that builds with
sweeping strings and driving horns. A short
drum and bongo break add to the excitement. A
remix on both these selections will insure
greater acceptance from the deejay. Some con
fusion might occur as the order of songs on the
record does not coincide with the list on the
jacket.

* A A&

In the past year, Kool & the Gang has

emerged as a premier recording group. its De-

Lite LP “Celebration,” is further testimony to
this fact. In contrast to the group's earlier
recordings of “Jungle Boogie” and “Summer
Madness,” this current release is a new dimen-
sion for their music.

“Love Festival" is a solid r&b mover with the
group's smooth harmonies and tight orches-
tration prevailing. “Night People” and “Take It
To The Top" effectively utilize haunting strings
with bright arrangements of melodic content
and catchy beat. Any of the above can be easily
lifted from the album for future 12-inch release.
Producer Eumir Deodato has come across with a
polished and pop-oriented production.

* Kk %

One of the more offbeat records from the
past was “The Chipmunk Song.” Thiswhigh-
pitched group has returned with its own version
of “Calt Me."” The rhythm tracks are powerful
and remain close to the Deborah Harry original.
Available as a 12-inch 45 r.p.m., deejays should
try playing this selection at 33% as it could be
interesting for late night sleeze.

* * *

From The Dixie Electric Company in Cleve-
land, Sam Avellone reports the following tunes
showing progress on his playlists: “What'cha
Doin',”” Seawind, (A&M); "'Love Uprising,” Trav-
ares, (Capitol); “Kid Stuff,” Twennynine,
(Elektra); “Push, Push,” Brick (Columbia);
“Lovely One" Michael Jackson (Epic).

* * %

The S.U.R.E. Record Pool's Al Pizaro reports
the following moving up his chart: “He's So
Shy,” Pointer Sisters; “Dance Turned Into A Ro-
mance,” Jones Gitls; “Billy Who,” Bill Frazier;
“Don't Say Goodnight,” First Love; “Feel Good,
Party Time,” JR. Funk; and "“A Taste of Bitter
Love,” Gladys Knight & the Pips.

N.Y. Owner Sees Sunshine

® Continued from page 72

these criticisms, and argues that he is
not borrowing from one end of the
business to sustain the other. The
room with a capacity of about 1.000
skaters grosses revenues of about
$60.000 a week during the busy win-
ter season, and drops to about
$40.000 a week in summer “when
kids skate on the streets,” and the
regular nighttime clients “go away
on vacation.” Roxy has special Sat-
urday and Sunday skate matinces
for children.

As for the small gracious touches
which Greenberg admits that he en-
Joys adding to the room. the 37-year-
old entrepreneur is not about o trim
them away. He states emphatically
that although he is as interested in
revenues as anyone clse in the busi-
ness. he is even more interested in

maintaining the integrity of his op-
eration.

Also. in addition to revenues gen-
erated through patron admisstons.
(the fee i1s $8 per person weekdays.
$12 per person weekends. Most of
the teading discos in the city charge
about 315 per person admission),
Roxy is available tor the shooting of
television commercials for which it
earns about $1.500 a day. It is also
being used as a backdrop for certain
scenes from the new Peter Bogdan-
ovich movie, “They All Laughed.”
This will net another $25.000 a day
for five days.

Roxy’s sound system which was
recently upgraded at a cost esti-
mated o be in excess of $100.000,
was designed and installed by Rich-
ard Long and Associates. and is said
o be one of the finest installed in
any club anywhere.

5 L
sl a2 L | TITLE(S), Artist, Label weer | wew [ ot | TITLE(S), Artist, Label
% 3 7| SHOOT YOUR BEST SHOT/IT DONT HURT NO MORE- 51| 33| 30| YOUR EYES/IN THE FOREST DANCE ALL NIGHT-Baby
Linda Clifford—RSO (LP) RS-1-3087 0'—Baby 0’ Records (8P) BO 1000
ﬁ 2| 12| IFYOU COULD READ MY MIND-Viola Wills—Ariola 52| 45 11 JUST(II.EI H:)I)Sl?gas&andal—SAM
(12-inch) OP 02203 -inch) $-
3 11 16 | CANT FAKE THE FEEUNG-—(SSeraIsdine Hunt—Prism (LP/ 53] s1| 19 GWE(I::/T]!;E NL&;I)"}{—SG"&? Benson—Quest/Warner
12-inch) PLP-1006/PDS-40 -incl 457
i}( 7 6| LOVELY 0NE—3The Jacksons—Epic ﬁ 66 3 F.NOI.(A7 (;Mh-)-(l)rche;tral Ma soeuvers in the Dark—Din Disc
(LP) FE 36424 -inch) Impo
ﬁ 5 12 | PRIVATE IDAHO/PARTY OUT OF BOUNDS/GIVE ME BACK ﬁ 67 4 | JUST HOLDING ON-Ermie Watts—Elektra
MY MAN-B-52's—Warner (LP/12-inch*) BSK 3471 (LP) 6E-285
6 4 10 | 1 NEED YOUR LOVIN'/CHAINS—Teena Marie—Gordy (LP) 61 5 5 S.O.S(.‘--PT)h%JSZ.[g.géaBzandnTa)u
68-997 M1
ﬁ 8 6 HOW LONG/TIGHT PAIR-Lipps Inc.—Casablanca 7| & 15] 1 STR'IAPPY%;/FUR-EZS( Geing—Importe/12 (MAXI 33)
(LP) NBLP 7242
8 6 9 | 1 NEED YOU/SELL MY SOUL/FEVER-Sylvester—Fantasy ﬁ 90 2 REI‘(l)?TE C;)N(T;!QL;)T;e”Rggglogs—Believe In A Dream
(LP) F 9601 ecords (7-inc -
9 9| 1 CHERCHEZ PAS/BOOGIE TALK—Madleen Kane—Chalet/ %}\7 i) 2 INDIAF/PULEEIIW[bLO(VfPY(;.JEFIég%EIRS—Psychedelic
Prelude (LP) CHO 701 urs—Columbia
10| 10| 23| IS NOT WHAT YOU GOT, IT'S HOW YOU USE IT/KEEP ‘ﬁ{ 2 | THROW DOWN THE GRCOVE—Bohannon—Phase 11 Records
SMILIN'=Carrie Lucas—Solar (12-inch) YD 12015 (LP) JW 36867
11 11 8 1 THE WANDERER/WHO DO YOU THINK YOU'RE FOOLING/ 61 15 | HANDS OFF ... SHE'S MINE/MIRROR IN THE )
LOOKING UP/COLD LOVE—Donna Summer—Geffen (LP) BATH(III-(F)’O:AZ/TVI'IIS‘T) gkilg;.l-The English Beat—Sire
GHS 2000 /12-inc!
w 13 7| IS A WAR/AHJIA—Kano—Emergency 62 19| QUE (SIEZRA ﬂhl) V7I;)£]—Git~sor Bros.—Mango
(LP/12-inch) EM 7505/EMS 6512 -inc
r| | | awmviove-Lax—preiude 6 14| 1S T ALL OVER MY FACE~ _sose Joints—West End
(12-inch) PRLD 604 (12:inch) (Remix) NE2 22129
14 15| 20 | WHIP IT/GATES OF STEEL/FREEDOM OF CHOICE—Devo— o4 12 | FOR YOUR LOVE/DON'T FIGHT TH§ FEELING—Idris
Warner (LP/12-inch*) BSK 3435 Muhammed—Fantasy LP/12-inch*) F 9598
15| 14| 9| FUNTIME-Peaches & Herb—Polydor ﬁ Bl 7 TAKI!(lfP?PlT-Hz;rlow—Celsns
(LP) PD 16298 mpor
ﬁ 21 7} LET'S GET FUNKY TONIGHT—Evelyn “Champagne’” King— ﬁ 1L 10 § THE ?Iflf.’LSIZOF IhA)TllANDtU—Tantra—Phillips
RCA (LP) AFL1 3543 /12-inch) Impor
17 12 15 | ANOTHER ONE BITES THE DUST-Queen—Elektra 67 16 | LADY OF THE NIGHT/THE BATIVES ARE RESTLESS—Ray
(LP) 5E 513 Martinez & Friends—Importe/12 (MAXI 33) MP-306
18 19 11 BOOGIE TO THE BSOP-Mantus—-SMI 68 15| WE G((;T THE) IBEAT;The Ge Go's—Stiff
(LP) SM 700: -inch) Impo
19 9 MORE BOUNCE TO THE QUNCE-—Zapp—Warner 69| 69 4 JOHNIN|¥ l& :‘LAP';VI{‘E’%OQ;.“ FOR CLUES—Robert Palmer—
(LP) BSK 3463 slan 12
ﬁ 30 6 | EVERYBODY GET DOWN-Srgouzon’s Electric Band— nt 70 4| CAN (V?ZU‘Glt:;SPSO?:g&Gmo" THIS 1S7-Glory— Posse
Vanguard (12-inch) SPV 36 -in
7&7 31| 5| MASTER ausr_:;—smie Wonder—Temla n| n| s Rm(tg)VEH-Sngs[;oobu Baothers—Warner
(7-inch) 54317
ﬁﬁ( “ 5 | ACTION SATISFACTION/GET DOWN, GET DOWN—Melody | n 18 | EMOTIONAL RESCUE/DANCE/SHE'S SO COLD—The Rolling
Stewart—Roy B. Records/Brasilia (Sltgr)leéagollgg%sﬁone— Records/Atlantic
(12-inch) RBDS 2512 0
ﬁ 28 7 | FASHION/ASHES TO ASHES—David Bowie—RCA 73] o4 7 FMTH—Mani)c:Jred Noise— sharisma/PRE
(LP) AQL1 3647 (7-inch) Import
ﬁ 29 11 SL[EPVMLE}TUIt%\gox—Chrysalis ﬁ 87 5| EVERYBODY GET OFF—Dagbreak—Prelude
(LP) CHR 1 (12-inch) PRLD 602
ﬁ U 5| THE ggkliglzl;;NG—Narada Michael Walden—Atlantic (LP) ﬁ 88 2| YOU OUGHT TO BE DANCPN'—People’s Choice—
Casablanca (LP) MBL> 7246
36 5] CROSS EYED AND PAINLESS—The Talking Heads-Sire 76| 76| 11| WELCOME BACK—all cats—Peter Jacques—Goody Music
(LP) SRK 6095 (LP} Import (LP)
2] 77| 8| HOT LEATHER—Passengers—Uniwave 77| 84| 34| THE GLOW OF LOVE—Chasge—Warner/RFC
i{'? (LPY Import (LP/12-inch) (LP) RFC 3438
8 3| CELEBRATION—Kool & the Gang—Delite —Patri
A | ez LOO, Pt usnen- ik
2 18 13 | FUNKIN' FOR JAMAICA (N.Y.)—Tom Erowne—Arista (LP/ o _
12-inch*®) GRP 5008 "] 8l 2 ST“(T7-|'Tnteh)JaI:\‘poFr’1°Iydor
1 32 10 | GIVE IT ON UP (if You Want To)-Mtume—Epic ﬁ
n (i o K | s 4 o i e o o
P I SEEBSCUITIN THERETHS Selinds st S anoama 81| 42 5| WIDE RECEWER—Michael Jenderson—Arista
(12-inch) JD 12095 (LP) BDS 6001
2| 17 LOVE(EIE;.SGAA\T-:)OS?)ELOI““G Holloway—Salsout 2| 21 1GOT YOU=Split Enz—AtM
- Co (LP) 4822
22 9 PRICORN— —Ei
# s s ST 78| 15| ECHO BEACH/PAINT BY £ HEART-Martha & the
U | 25| 21| PVEJUST BEGUN TO LOVE YOU/DO ME RIGHT/GROOVE MU B €S LI
CONTR({L—Dyngsty—SoIa;](LP/lZ-inch) 65| 21 U%I?{P;)?ﬂ\gng/::sMM(lloullG 0UT-Diana Ross—Motown
BXL 1-3576/YD 120
ﬁ 6 UPTO3WN8/DIRTY MIND/HEAD ~Prince —Warner (LP) BSK 8] S5 11 DON’]]’ STtOP Jl'll. Eobl:) GFIT ENOhI;(jIéagegdglé Laro &
47 rinity—Joe Gibbs (1 -inc!
36 27 | BREAKAWAY—Watson Beasley— . 8| 86 31 s n(l;(—lin)mlw(y) "BBo' Home—Sunshine Sound
Warner (LP/12-inch*) BSK 3445 -inch) 101
37| 23| 14| UNDERWATER—Harry Thuman—Uniwave o | XN | DousLE DUTCH BUS-Frankie Smith-WHOT (1Zinch)
(LP/12-inch) Import 1 4WB 5351
ﬁ 43 | 9| HE'S SO SHY—Pointer Sisters—Planet 88 m TOU(i# I%E NOW—Bravo—Launch (12-inch)
(LP) P-9 ] NC 1002
39| 24| 12| THE ONE TONIGHT/DREAMS & DESIRES—Fever—Fantasy 89 m YOUR Puclzztm MINE—Cuinglla—Becket (12-inch)
(LP/12-inch*) F 9595 ] BKS 0
0 5| IF YOU FEEL THE FUNK—LaToya Jackson—Polydor % m KEEP IT N&T:L-F?azrgleg—()mcolate City
| (LP) PD 1 6291 1 (LP)
41 10 | FREEDOM-Grand M%ster Flash—Sugarhill 91 m THERE'S NEEVEI: I;EEN ()”:IEOSH;ZLiga You)—Kenton Nix—
(12-inch) SH 54 West End (12-inc 1
ﬁ 52 4 EVERYBODY-Instant Funk—Salsoul 921 61 31| SATURDAY NIGgT/SURS INP)V?[l:lgGEYESS—Herbie
(LP) SA 8536 Hancock—Columbia Ll 41
ﬁ 53 S MONDO MAN-Roni Griffith—Vangua-d 93 63 26 FAME/RED LIGNT/NOTslleC;! ;gl‘l §538r3e, Soundtrack)~
(12-inch) SPV 37 Various Artists—RSO (LP, -
M 46 9 SPACE INVADER—Playback—Ariola 94 75 3 mR()SUGN?IgLSV‘?UR YEAZS—Kurtis Blow—Mercury (LP)
(12-inch) OP 2201 RM
ﬁ 57| 19| TURNING ITAPANQESE—The Vapors—United Artists 95| 8] 10 EVER(YLTF!')"}EEB?;ZGOOU ABOUT YOU-Melba Moore—Epic
(LP) T 104
6| 37 7| PARTY VIBES/SHAME, SNAMS, ;NAME—Ike & Tina 9%| 92 9 LOVE(?;!ILOrBJ[e:gfe ;;IrlehReflection
Turner—Fantasy (LP) F-9597 -in¢ 1
47| 35| 6| FEEL GOOD, PARTY TIME~JR. Funk—Brass/Brasilia o7 91| 13| 1 wm;vzq s:*:agngg%aw & DIP-Coffee—De Lite (LP/
(12-inch) 2511 -in 2
Q8] 4 10 NIGHT CRUISER/GROOVITATION - Deodato~Warner (LP) 98] 95 15 BACK Lsg;tts);m'&r;%tmck Band-Spring
WBSK 3467 ( 1-
. n 3| WHAT CHA D()ll;il’iSeawnnd—A&M 9| 93 18 LOVE DON’T(M”]EZIT Rr'.( ;‘L—Si\;:l;%rd & Simpson
(LP) SP Warner (LP/12-inch*) HS-
50 49 7| COULD YOU BE LOVED—Bob Marley & the Wailers—Island 100 94; 31 DOES IT FEEL GOOD-B.” Express—Columbia.
(LP) ILPS 49547 (LP) JC 36333
Compiled from Top Audience Response Records in the 15 U.S. regional lists. ron-commercial 12-inch

¢ Superstars are awarded to those products showing greatest upward movement on the current week's chart (Prime Movers). % Stars ame awarded to those products showing

greatest audience response on 15 U.S. regional disco lists.
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‘Mitchell Warns That Compames%
' Must Adjust To Demographics

76
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' NEW YORK—Bernie Mitchell. a
leading sound and sight executive,
warns that entertainment companies
that fail to readjust to the changing
demographics will suffer possibly
fatal losses.

Mitchell, now president of Advent
Corp. and former president of U.S.
Pioneer, told the Performing Arts
Lodge of the B’nai B'rith here Mon-
day (3) that the post-war baby boom
made fortunes for certain corpora-
tions, including the record and hi fi
industries, but that those fortunes
could just as quickly disappear as
that segment of the country gets
older.

“In the next 10 years,” said Mitch-
ell. “the number of persons between
the ages of 13 and 25 will drop by 11
million. For industries catering to
this market that means a guaranteed
decline in business of 27%. while
overhead continues to go up.”

Meanwhile. the number of per-
sons in the 25 to 45 age group will in-
crease dramatically as the post-war
babies move into this bracket.

Based on these data. Mitchell be-
lieves that the top three growth in-
dustries over the next decade are
cable television, videodisk and
videocassette. “Videodisk players,”
he said “will grow from zero units in
1979 to nine million units in 1990.”

By GEORGE KOPP
Conflicting formats, he said. will

not hurt this growth. *AM and FM.

are still incompatible.” he said. “and
it doesn’t bother anyone.”

As to problems retailers will face
in stocking and servicing three for-
mats of videodisk, Mitchell said he
had “little sympathy with anyone
whose business grows from nothing
to nine million units in 10 years. You
have to expect some problems with
growth like that.”

Asked whether the array of pro-
gramming on cable tv wouldn’t cut
into the market for the disk. Mitchell
explained tht there was a “paradox
that, when more entertainment is
available, more is demanded. A new
restaurant has more chance of suc-
cess in New York. where there are
already thousands, than in a small
town where there might be only
three. Logic might tell you other-
wise, but it really doesn’t work that
way.”

By 1990, Mitchell said. there
would be more households without
children than with children, for the
first time in history. Most of these
households will consist of two wage-
earners.

Inflation. he said, will remain a
constant problem. but these homes
will still have “an enormous amount
of disposable income and leisure

Good-
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time. Consumers will demand qual-
ity entertainment products.”

In Mitchell’s years as president of
U.S. Pioneer the company grew to
be the number one hi fi supplier in
the U.S. I used to think that was
due solely to my own brilliance,”
Mitchell said. “Now I know this is
not so. It was due to the enormous
economic power of the baby boom.
This power becomes more awesome
as these persons enter the labor mar-
ket.”

750 Exhibit
At Jan. 8-11
Vegas CES

LAS VEGAS—Some 750 exhib-
itors, the maximum, will show prod-
ucts at the upcoming 1981 Inter-
national  Winter Consumer
Electronics Show here Jan. 8-11.

And there are 42 companies on
the waiting list. The 750 exhibitors
are expected to utilize more than
500.000 net square feet. Attendance
is projected at more than 50.000
from some 35-40 countries.

The entire exhibit facilities of the
Las Vegas Convention Center will
be utilized. as well as the Las Vegas
Hilton Hotel and the nearby Jockey
Club.

Among special exhibits will be an
EIA/NARM/RIAA/Software
Cross Merchandising display.

A new “issues and answers” for-
mat will be introduced to the five
daily product conferences. A chair-
man/keynoter will review 1980 re-
sults and then a consumer press
moderator and two trade press edi-
tors will exchange ideas with three
industry executives.

In the past, CES seminars, while
attracting key executives to panels,
have been criticized for their lack of
true news or substance.

Video Duplicating

Plants Expanding

LOS ANGELES—Media Home
Entertainment has opened video du-
plicating operations in Argentina
and Australia.

Ron Safinick, the firm’s president.
says the two new Media firms will
duplicate in the VHS and Beta for-
mats as well as in NTSC, PAL and
PAL M configurations.

Both new firms will duplicate,
package, warehouse and establish a
distribution network for Media’s
prerecorded shows in South Amer-
ica and Australia-New Zealand.

In the South American market.
Safinick has introduced a Spanish
catalog of films, music and rock con-
cert shows and animated films for
children. Product will be available
in Spanish and English. ranging
from $39.95 to $54.95.

The firm will also make available
50 titles in South America and Aus-
tralia-New Zealand through its
overseas licensees, with an addi-
tional 40 titles available for duplica-
tion in the next six months.

The firm’s operation in Argentina
is based in Buenos Aires for the
South American market and in Aus-
tralia in Melbourne.

www.americanradiohistorv.com

Tape Talk: Michael Golacinski, left, newly named national marketing coordi-

nation manager for Maxell, plans tape strategy with Don Patrican, national

sales manager, consumer video products, center, and Michael Standley, new
national sales manager, consumer audio products.

Maxell’s Product Line Is
Boosted; 2 Head Cleaners

NEW YORK —Maxell expands its
product line with the addition of two
new premium audio cassettes, (wo
head demagnetizers and VHS and
Beta head cleaners.

The new tape, dubbed XL I-S and
XL II-S, features Maxeil’s Epitaxial
ferric-oxide formulation. The XL II-
S cassette is designed for decks with
switchable bias and EQ. Both cas-
settes carry the same suggested list
prices, $5.10 for a C-60 and $6.99 for
a C-90._

The company claims improve-
ments in housing design, which it
says keep wow and flutter virtually
constant after repeated use. Maxell
also says the I-S formulation pro-
vides a 1.5 dB improvement in dy-
namig range, and the II-Sa 2dB im-
provement.

Marketing and promotional plans

¢

NEW YORK-—The portable tape
player craze may emerge as a signifi-
cant factor in the consumption of
blank and prerecorded cassettes.
Sony’s Walkman. the first unit to hit
the U.S. market. is “‘extensively
backordered.” according to vice
president Ed Adis, and Panasonic’s
Stereo-To-Go unit is also enjoying
brisk sales.

“There will not be enough prod-
uct from all manufacturers to satisfy
demand through Christmas.” says
Panasonic tape sales manager Mike
Aguilar. “After Christmas more
companies will come in with similar
units and the situation should ease
up.”

Adis says Sony will bring in
45,000 Walkman units this month
from its Japanese factory. “They
have increased production there, but
they also have to feed Japan and Eu-
rope.”

Dollar sales for Walkman this
year. he says, will exceed sales for all
other Sony tape products combined.
The unit lists for about $200.

In Japan, Sony says it has caught
up with demand, although con-
sumers had to wait a month in some
cases during the summer. A by-
product of the Walkman boom is the
separate sale of one million light-
weight headphones manufactured
with the unit.

The Japanese market is now of-
fered 11 comparable units from

for the new cassettes are geared
toward hi fi enthusiasts.

The demagnetizers include a
Head Demagnetization cassette HE-
44, with a suggested list price of $24,
and a hand-held tape head demag-
netizer. priced at a suggested $16.95.
The cassette demagnetizer works in
one second, according to the com-
pany, and is equipped with its own
batteries. The hand-held unit is rec-
ommended for use with open reel
and 8-track machines.

The VCR liead cleaning cassettes,
T-CL10 for VHS and L-CL10 for
Beta, will clean video heads in 30
seconds, according to Maxell.

Maxell also launches its second
free record promotion for its UD
XL-land UD XL-II cassettes. A free
record is available with the purchase
of four C-90 cassettes.

wecssssJAPAN SHIPPING 45,000 WALKMANS

Shortage Of Portable
Tape Players Reported

other manufacturers. In the U.S.
there are only four besides Sony and
Panasonic: Aiwa, Toshiba, Tech-

‘nidyne and Cybernet. That should

change dramatically in the next few
months.

It is expected that the upcoming
CES in Las Vegas will see the intro-
duction of several more firms into
the field, with others coming on
board next spring.

“This is an entirely new market,”
says Aguilar. “Right now it’s a
sports-minded person—joggers, cycl-
ists, roller-skaters—but we're selling
a lot to fairly affluent businessmen
who want music on the plans or in
their hotel.”

Warantee card information tells
Panasonic that almost all purchasers
already own some sort of cassette
equipment, whether for home or
auto use. No research has been done
to determine whether portable cas-
sette owners make their own tapes or
buy prerecorded product.

Besides new tape players, manu-
facturers expect to see a major ex-
pansion in other lightweight port-
able units. especially FM stereo
radios. According to Adis. Sony will
introduce the FM Walkman next
year, and is also working on an FM
cassette. The cassette, inserted into
Walkman. turns the tape player into
an FM receiver.

“This craze took everyone by sur-
prise,” says Adis. “including me.”
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TDK takes high bias to new heights.
And metal to greater lengths.

TDK has just addec a new dimension to high
bias. TDK SA-X. In one leap, it goes beyond any
other high bias cassette. Further than the
reference standard, TDK SA. Far enough to come
close to metal sound. It’s all made possible by
TDK'’s newest technological breakthrough, an
incredibly thin duzl layer of Super Avilyn. SA-X has
high frequency sensitivity 1.5 dB higher than SA.
A maximum output level 1dB higher throughout
the frequency range. And the Laboratory Standard
Mechanism, which lowers distortion to a
minimum. Together they make SA-X the cassetta
that redefines high bias. And gives your
perfectionist custcmers more sound from high
bias than they’ve ever heard.

© 1980 TDK Electronics Cerp , Garden City, N.Y. 11530

For ypu- customers who demand nothing but
pure metal, TDK introduces more of what they
demand. Now the classic MA-R cassette comes in
the popular ninetv-minute ength. TDK MA-R
has deliverec more since it was firstintroduced.
The greatest output at high frequencies.

The highest signa -:0-noise ratio. The unique
Refe-ence Standard Mechanism. No othe- cassette
ever deliverad more. Ur-il now. Now TDK has
added more of the f nest secund avai able today.

In both high dias and metal, TDK brings your
customers td new standa-ds o- perfection. Which

will take your
protits to new I DK
heights. ®

The machime for your peofit machine.
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FILMS FOR CANADA & EUROPE

WEA Home Video Push Abroad

NOVEMBER 15, 1980 BILLBOARD

NEW YORK-WEA Inter-
national launches its home video
push in Europe and Canada. In
charge of the operation is vice presi-
dent Lee Mendell.

Initial product includes such films
as “All The President’s Men,” “Blaz-
ing Saddles” and “Deliverance.” but
Mendell says the company is also
committed to the acquisition of local
product in its overseas markets.

WEA product will eventually ex-
tend far beyond movies and enter-
tainment, such as music, Mendell
says. These will include educational
and informational releases as well.

The company will handle its own
distribution. although Mendell
holds out the possibility that other
distributors may become involved.
“We’ll be delighted to talk about dis-
tribution with anyone.” he says.
“This field is full of possibilities and

By GEORGE KOPP

I can’t rule anything out. The indus-
try is only an hour and a half old.”
Pricing. he says, will be “competi-
tive and fair. Some of the European
prices are way outof line.” But WEA
will not enter the rental market.

“The long-term industry philoso-
phy is that rentals will disappear as
the price comes down,” says Men-
dell. “But we’ll examine all facets of
the business at all times. First we
have to feel our way as a sale only
company.” '

The European market. Mendell
believes. may offer greater possi-
bilities for home video than the U.S.
market because of the lack of tele-
vision programming there.

WEA will release its titles during
November and December in VHS
and Beta format cassettes, adding
other formats “as they become vi-
able.” The same is true of videodisk.

Associate Members For SPARS

LOS ANGELES—Two levels of
associate members will be assimi-
lated into the Society of Professional
Audio Recording Studios (SPARS).
according to newly elected president
Murray Allen.

Allen, president of Chicago’s Uni-
versal Recording. says one level will
embrace individuals and/or com-
panies who engage the services of
recording facilities, such as artists,
producers. and record companies.

Another level will embrace pro-
fessional audio equipment manu-
facturers.

In addition to the regular SPARS
members, the association will also
embrace audio/video/film produc-
tion houses where at least one 24-
track recorder is on line.

Affiliate members, which should
include smaller studio operations,
will be embraced with a reduced
dues structure.

Jules Malamud, former NARM
executive and active with the Black
Music Assn.. is now helping to guide
SPARS future direction and activi-
ties (Billboard., Nov. 8, 1980).

Sound Business/ Video |
~essss: INDUSTRIAL PRODUCTS PUSH soocrengy

Certron Offering Blank
Hub Tapes To Dupers

says Mendell, although WEA has no
plans for a disk entry yet.

Also further down the road is any
thought to original video programs.
“The word ‘eventually’ covers a
multitude of things,” says Mendell,
“but WEA has no plans at present
for original productions. We're just
getting our toe in the water.”

Initial markets are: the UK.,
France. Holland Belgium. Ger-
many, Denmark. Canada. Sweden
and Austria.

Reaction in the U.K. has already
been good. according to Mendell.
He says WEA'’s first releases there
include seven of the top 20 best sell-
ing cassettes.

Record Production Is
A Subject At UCLA

LOS ANGELES—Independent
record producer Nik Venet will lead
a “Master Class In Record Produc-
tion” course for -UCLA Extension
beginning Nov. 22.

Student participation will be lim-
ited in this workshop. in which stu-
dents will roleplay a producer with
the actual experience of creating a
record from start to finish.

Steps in the process including
choosing an unpublished, unre-
corded tune; rehearsing professional
musicians; recording the music;
mixing and overdubbing, and set-
ting up the presentation that sells the
finished record.
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LOS ANGELES—Certron has
begun a push for its industrial
products division, offering three
brands of blank hub tapes to du-
plicating companies.

The three brands are for voice.
midrange sound and high-end
stereo music duplication. ex-
plains Ray Allen, the firm’s sales

“and marketing vice president.

The firm has moved into this
area in a quiet way, taking small
orders from domestic customers,
Allen points out.

Allen says Certron’s move into
selling hubs of blank tape to du-
plicating companies is a natural
evolution of the firm’s product
line which includes blank tape
for consumers, an in-house du-
plicating facility and a division
which manufactures office prod-
uct dictating machine blanks.

Further on down the line Cer-
tron plans selling blank tape to
recording studios.

“We see the industrial market
as a multi-million dollar product
line in the short term,” Allen
says. “The only thing that stops
us from going full steam with this
line is our need to establish our-
selves with several of the major
music duplicators.”

Certron sells duplicators 7.200
foot hubs of blank tape. The low
noise tape costs $2.70 per 100 feet
and $3.50 for pre-stretched tape.
The Ferex high energy tape costs
$3.50 for 7.200 feet; $3.80 and
$4.50 for two kinds of pre-
stretched tape.

There are 20 hubs per carton.

Allen says his hub price is
competitive with other blank
suppliers. There is one marketing
advantage, according to the exec-
utive: Certron maintains a rebate
program. A customer buying

2,000 hubs within a i2-month
period earns a 1% cash or credit
memorandum. The amount esca-
lates for C-60 and C-90 sizes. top-
ping off at 10% for 50.000 C-90s
and 5% for 50,000 C-60s.

The industrial operation is
being handled by Allen, Hal
Wilde, the division’s sales vice
president and Monica Terrel, the
sales manager for office prod-
ucts.

The tape is manufactured,
packaged and shipped from Cer-
tron’s Anaheim. Calif.. factory. It
is Certron’s only product line
completely manufactured in the
U.S.; its consumer blank cassette
line is manufactured in Anaheim
but assembled and packaged in
Mexico.

A line of Ferex blanks is being
readied for recording studios. It
will be ready by year’s end.
Eventually the industrial prod-

. ucts line will have its own sales

manager.

Allen says the industrial prod-
ucts were tested and evaluated by
the firm’s internal duplicating fa-
cility. thus “eliminating false
starts.”

Certron, Allen points out, is
the only U.S. company to be both
a blank tape manufacturer and
duplicator for prerecorded cas-
settes. In Europe, BASF holds
that position and in the Orient
its TDK.

“We are trying to be all things
to all people with our consumer,
industrial and office products
lines.” Allen says. The latter divi-
sion sells dictating machine
products in all 50 states in all
configurations including mini
and micro formats. The firm
plans additions to its micro line
which presently only sells C-60s.

¥

AT 450 POST EXCHANGES IN 80

Military Personnel Buying
$4 Million Videocassettes

By JOHN SIPPEL

LOS ANGELES—U.S. Army and
Air Force personnel will purchase
an estimated $4 million in video-
cassettes in the first year from ap-
proximately 450 post exchanges
worldwide. estimates Peter Clen-
denon. merchandising specialist for
videocassette and videodisks.

Based upon sales that began last
April. Clendenon finds video-
cassettes accelerating as VTR unit
sales by GlIs increase.

When Clendenon put out his first
mailing piece to the more than 650
post stores globally. he listed 20
movie titles. Today. his catalog num-
bers 45 motion picture titles, with
five to six new titles being added
monthly. Clendenon says Bill-
board’s best selling video software
chart along with military purchases
determines what titles he includes in
his mailings.

Firms from whom the Army and
Air Force are purchasing video-
cassettes direct include Paramount.
Magnetic Video, MCA, WEA and
Columbia Pictures. PXs sell prere-
corded videocassettes for 15% off list
normally.

Because of the higher per unit
prices of videocassettes, Clendenon
and Wayne Franklin of the Forest
Park. Ga.. buying base stock video
software in a special 4,000 square
foot area, staffed by two employes
who concentrate on video.

The army videocassette spread
really exploded in June. In 60 days,
the original 50 locations stocking the
motion picture titles proliferated to

450. Clendenon stresses that because -

of the high ticket, PXs stock titles
singly.

He can replenish in seven to 10
days. Clendenon notes that because
he is buying from manufacturers di-
rect, he often must wait more than 10
days for his own security room re-
plenishment. Only WCI ships him
videocassettes from the Atlanta
WEA warehouse. Other orders must
come by truck from points across the
country distant from Atlanta.

Clendenon and Franklin hope to
persuadc manufacturers to halt the
recent Paramount Pictures’ practice
of adding a graduated dollar levy so
that stores may rent or swap video
software. The Army never has
nor does it intend to allow such prac-
tices. PXs operate on a straight sale
basis of their merchandise.

Figures from the Army and Air
Force’s Dallas electronics purchas-
ing deparfment show that 2,800
VTR units, more than 80% of which
were VHS, were bought in PXs in
the continental U.S. during the first
nine months video hardware was in-
stalled. No figures for bases any-
where else but the 48 states are avail-
able.


www.americanradiohistory.com

Sound Business/ Video

LOS ANGELES—At Precision: Stephen Mar-
cussen is mastering the Richard Perry-produced
single of “The Theme From Ordinary People,”
Marvin Hamlisch the artist. Also there, Marcus-
sen mastering Mark Safan for Planet, Richard
Perry producer, while Larry Emerine masters
Night for Planet, produced by Tim Friese Green
and supervised by Jim Tract. And Arnie Acosta
mastering a new lan McLagan LP, Rob Fraboni
producer with engineering by Tim Kramer. Other
recent Acosta masterings there include the new
Paul Rothchild-produced Doors greatest hits LP
and the live two pocket, Bruce Botnick-pro-
duced Kenny Loggins LP.

Lou Model producing Mondo Ricketts at Dav-
len, Umberto Gatica at the console. . .. Music
Concepts International producer Evan Pace
winding up a Chubby Checker LP at the Music
Grinder.

Smokey Robinson working on a new LP with
George Tobin at Studio Sound Recorders. Also,
Arnie Tract takes over as studio manager at the
North Hollywood facility. He had been assistant

Ampex Awards
Golden Reel To
Seger—Again

LOS ANGELES—Bob Seger is
the latest recipient of the Ampex
Golden Reel award for his recent
“Against The Wind” Capitol LP.

This is the third Golden Reel
award Seger has been awarded from
Ampex and brings the total amount
of awards issued since the program
began to 180.

The awards are presented to
recording artists, studios and the
technical talent responsible for al-
bums and singles mastered on Am-
pex professional tape and which also
meet RIAA gold and platinum
standards.

In addition to plaques presented
to key members of the recording
‘team, Ampex also contributes $1,000
to a non-profit charity designated by
the artist. Seger and band chose the
St. Vincent and Sarah Fisher Home,
a sanctuary for neglected and
abused children, located in Farm-
ington Hills, Mich.

Criteira, Bayshore, Muscle Shoals
and Capitol recording studios all
participated in the production of
“Against The Wind.”

‘Not a First,’
Swedien Cries

LOS ANGELES—Engineer Bruce
Swedien, who works with producer
Quincy Jones, points out that he,
too, was involved in a project where
simultaneous overdubbing occurred
at different studios.

Recently producers Harvey
Fuqua and Louis Small overdubbed
strings and extra rhythm at New
York Blank Tapes, Inc. studio for
the upcoming Two Tons Of Fun
“Back Atcha” LP. The duo were
recording main vocal tracks at Fan-
tasy Studios, Berkeley, Calif., with
the aid of time-code-locked tape
recorders (Billboard, Nov. 1, 1980).

But back in 1977, recalls Swedien,
while working on “The Wiz” sound-
track, a similar method was used to
simultaneously record Diana Ross
and Michael Jackson vocals at L.A.’s
Cherokee studios while recording
horns at New York’s A&R Studios.

Video Catalog Out

NEW YORK-PBS Video an-
nounces the publication of its 1981
catalog. The 222-page directory lists
more than 2,300 programs available
for purchase or rental on %-inch or
Ya-inch videocassette. Programs are
listed by subject and title and are
cross-referenced. The catalog is free
and may be ordered from the PBS
Video office in Washington, D.C.

to record producer Richard Perry.

Allen Zentz action: engineer Brian Gardner
mastering the new Queen single for Elektra/
Asylum; the “Popeye” soundtrack for Boardwalk
Records, produced by Harry Nilsson; and Dr.
Hook’s debut LP for Casablanca. Also there,

Studio Track

George Clinton producing Parliament and Fun-
kadelic.
*  x
Additions to the Secret Sound Studio, inc.,
staff in New York include: Lynn S. Hanna to stu-
dio manager, Krys Murphy to assistant studio

manager and Dennis Drake to the engineering
staff.

At Sigma Sound, New York, five songs are
being overdubbed for “Oh Babylon,” a West In-
dian movie musical by Galt MacDermot and Der-
rick Walcott. Carl Hall and other featured sing-

ers are working with engineer Chuck trwin, who
is being assisted by Carla Bandini for Kilmar-
nock Records. At Sigma Sound's Philadelphia
complex, producer James Purdie mixing Rare
Essence with engineers Jim Gallagher and
James Thomas.
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sound natural. And great.

flexing without failure.

The Model :
Dynamic Vocal Microphone.
Your best capital investment!
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T814

Music may be mostly art. And sound may be based
on engineering. But together they're a business.
The music business. And the ATE14 is a tool. A music

We also call it a vocal microphcne. Nct because it can’t
be used for anything else, but because every detail of
design is based on helping your voice to sell. On stage.
In front of the paying customers.

The AT814 response is smooth but it isn't flat. Rather,
it's tailored to help you punch'through instrumental
backing and noise without screaming or forcing. You

The AT814 is also designed to work best very close up.
The way you want to work. But without spitting, popping,
or overload problems. And with a controlled proximity
effect which builds bass without booming. Or comple-
ments an equalizer to control feedback if you prefer.

Even our, cables are special. With a conductive coating
on both interior wires to make th=m some of the lowest-
noise cables in the industry. And built to take repeated

And the AT814 is STRONG. In capital letters because
it’s so important. Our windscreen is three structural
layers of mesh, soldered (not glued) and backed up by
foam. In every respect, the AT814 is built to deliver.
Night after night. Town after tow. Because you can't
afford a reputation for bad sound anymore than we can.

We can't promise the AT814 will make more people
like your singing. But we can prcmise they’ll hear you at
your best. And once you've tried the AT814, we think
you’ll sing its praises too. At leading music stores every-
where. Try one today! AUDIO-TECHNICA U.S., INC.,

1221 Commerce Drive, Stow, Ohio 44224. Dept. 110BL.

In Canada: Audio Specialists, Inc., Montreal, P.Q.

audio-technica.

Great sound right from the start!
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LA. Bank Sues
Sound Factory

LOS ANGELES—Wells Fargo
Bank has instituted suit in Superior
Court here against the Sound Fac-
tory, Hollywood, and David Hassi-
nger Jr., seeking immediate payment
of two promissory notes totalling
$356,477.54.

The plaintiff alleges the defend-
ant Hassinger provided a business
loan agreement, a general pledge
agreement and a security agreement
since he signed the original promis-
sory note for $406.651.73 in August
1978 for which an extension was
agreed upon May 19. 1980.

The complaint claims no payment
has been made since Nov. 1. 1979, so
the bank elected to declare the entire
balance of $331,477.54 due.

Due too, according to the filing, is
a March 31, 1930, promissory note,
with a June 30, 1980 due date for
$25.000. The maturity deadline on
the first six-figure loan is July 1.
1982.

Blue Marble Joins

SelectaVision Line

NEW YORK—-RCA Corp. has
signed an agreement with the Blue
Marble Co., Inc., a subsidiary of
ITT, for children’s programming on
the firm’s SelectaVision videodisk
system.

Among titles being made avail-
able to RCA are “My Seventeenth
Summer” and “Witch’s Sister.” with
other titles to be announced shortly.

Sound Business/ Video
+=NEW S.F. FACILITY .

Russuan Hill Goes
Into Action Dec. 1 |

By JACK McDONOUGH

SAN FRANCISCO—San Fran-
cisco’s newest recording facility, a
two-studio. 24-track operation
known as Russian Hill Recording.
will be in full swing Dec. 1, say own-
ers Jack Leahy and Bob Shotland.
For 10 years the two have operated
the locally well-known Funky Fea-
tures studios here.

Russian Hill. with studio design
by Jeff Cooper, will offer the 600
square foot studio A, with a 350
square foot control room. and the
350 square foot studio B, with a 250
square foot control room.

Both rooms will have 24-track ca-
pability, with a Helios/GSM 32x24
console in A and a Neotek Series 111
28x24 console in B. A is equipped
with an MCI 24-track JHI16
recorder with Autolocator 11, while
B presently has a 16-track recorder,
the 3M-56 with Selectake. The con-
soles were customized by David
Wirts’ local GSM company.

The two rooms are tied together
via phone lines-and video and. says
Shotland. both may be used simulta-
neously for large sessions, allowing
32-track capability.

Shotland and Leahy have owned
the building on the western slope of
Russian Hill (on Pacific Ave. be-
tween Polk and Larkin)—which
Shotland described as “an open
shell” for three years. Shotland em-
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phasizes that the interior construc-
tion, which involved pouring more
than 90 yards of concrete in 14 sepa-
rate slabs, assures total isolation and
quiet.

“For the floor.” notes Shotland.
“we started with a deep layer of
earth, then added concrete base
slabs, then layers of compressed
fiberglass and celotex insulation,
then floating slabs of concrete, then
the parquet floor.

“The walls are anchored to the
floating slabs of concrete, and the
ceiling is suspended on the frame
walls. Each room is totally inde-
pendent of the surrounding struc-
ture and each room is totally inde-
pendent of each other.”

Both studio rooms feature isola-
tion booths, although A’s is larger
and can accommodate a grand pi-
ano or drums. Sliding glass doors al-
low visual communication between
studio and control room in both A
and B.

A principal feature of each room
is the wall construction, with deep
slat traps placed in the walls. Oak
louvres, eight feet high by six inches
wide, will open and close across the
face of the slats to tune the room by
determining how much sound can
pass into the slat area and get lost.

Shotland indicates also that the
ceiling, which has a thin cover
(which acts as a membrane resona-
tor) over a deep air cavity, will ab-
sorb much of the low frequency vi-
bration in the rooms.

Other equipment at Russian Hill
includes EMT and Lexicon digital
reverb systems; a custom version of
the UREI 813 time-align monitor
designed by Ed Long, inventor of
time-align; Eventide H949 harmo-
nizer; UREI 1176 limiters; a selec-
tion of 50 microphones; Synclavier
32-voice digital synthesizer; and
Steinway piano and Hammond M-3
organ.

Both studios are located at
ground-level. with kitchen, confer-
ence room and offices on the second
floor. A roof deck affords a sweeping
view of San Francisco Bay and
Golden Gate Bridge, and Shotland
indicates that in time a hot tub will
be installed on the roof. There is also
a garage area for unloading equip-
ment.

In general Leahy stresses the ad-
vantages of the location. “Many stu-
dios,” he notes, “are located in the
industrial and unattractive parts of
town. We craved something differ-
ent. We wanted a picturesque part of
the city, near restaurants, bars, ho-
tels, and the business district.and we
wanted a neighborhood setting t0o.”

The owners agree that the recent
departure of Heider’s from San
Francisco does not bode ill for the
local recording scene. “The Heider
pullout doesn’t mean that much.
Business won’t leave town because
of it.

“The Heider pullout had more to
do with their internal workings than
the state of business here. After all,
while Heider’s was dying the Auto-
matt was booming. We do a lot of
advertising and industrial work, and
we're going to attract a lot more of
that business. W¢'ve got people
waiting for us to open.”

Rates at Russian Hill will vary
from $60 an hour in B to $95 an hour
in A. Rates include second engineer
plus studio instruments, with first
engineer’s rates at an additional $15
an hour. Staff engineers at Russian
Hill are Leahy, Richard Greene and
Neil Schwartz.
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Ampex Attack: Gathered around an Ampex ATR-124 multi-track analog
recorder to cement a new sales agreement between Ampex Corp. and ACI/
Filmways are, left to right, Larry Metz, ACl/Filmways sales manager; Don
Ely, ACl/Filmways treasurer and controller; Lee Cochran, general manager
Ampex audio products; Dave Kelsey, Filmways Audio Group president and
chiet executive officer; and Marv Wachtel, Ampex sales engineer. The agree-
ment grants ACI/Filmways the right to market and sell Ampex multi-track au-
dio recorders.

MULTI-TRACK AUDIO RECORDERS

Ampex Dealing With ACI/Filmways

LOS ANGELES—Ampex Corp.
and ACI/Filmways here have
signed an agreement granting ACI/
Filmways the right to market and
sell Ampex multi-track audio
recorders.

The new agreement will allow
ACI/Filmways, based here. to sell
Ampex ATR-116/124 and MM-
1200 multi-channel recorders. The
agreement is in addition to an ACl/
Filmways pro audio sales dealer

contract with Ampex which allows it
to market and sell the ATR-700.
AG-440 and the ATR-101/102/104
series audio recorders.

The agreement between the two
companies also means that Ampex
will ship the recorders directly to end
users, install and service the record-
ers, according to Lee Cochran, gen-
eral manager of the Ampex audio
products group.

ITA Chooses Officers, Directors

NEW YORK~-The International
Tape Assn. has elected six new mem-
bers to its board of directors and a
new slate of officers.

New board members are: Maria
Curry, Agfa-Gevaert; Jim Jimirro,
Walt Disney Telecommunications;
Al Markim. Video Corp. of Amer-
ica; Al Pepper. Memorex; Robert
Whitehouse, Sharp Electronics;
Larry Treretola, DuPont.

New officers are: chairman of the
board, Irwin Tarr, Matsushita Elec-
tric Corp. of America; vice chair-
man, Ed Khoury, Capitol Magnet-
ics; president, Sam Burger, CBS
Columbtia Records; senior vice pres-
ident, John Povolny, 3M vice presi-

dent, planning, Gordon Bricker,
RCA; East Coast vice president,
K.T. Tsunoda. Sony;

Also: Midwest vice president, An-
thony Mirabelli. Quasar; West
Coast vice president. Steve Roberts,
20th Century-Fox; European vice
president. Arnold Norregaard. Bell-
evue Studio, Copenhagen; vice pres-

ident. membership/events. Larry
Finley. Larry Finley Assoc.; secre-
tary, Bill Orr, Orrox Corp.; treas-
urer, Gerald Citron, Inter-

continental Televideo.

ITA executive director Henry
Brief has been elected executive vice
president.

Needles and Pfantone
an S t l e h I Accessories give you sound
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- FACTORY SUPPORT: Most orders shipped within 24 hours of receipt.
Most knowledgeable representatives in the industry!

- HIGH PROFIT MARGINS: Substantial dealer mark ups. High profits
from a minimum of store space.

WRITE US TOOAY ON YOUR LETTERHEAD
FOR COMPLETE INFORMATION.

PFANSTIEHL Dept. 1, 3300 Washington St., Box 498, Waukegan, IL. 60085

Give the gift
of music.

ApE——

SHOWCASE STUDIO/THEATER

Midtown theater with 3500 square-foot proscenium
stage.

Elaborate lighting, rigging and sound systems; 48-
track recording (Anaiog/Digitai) and one-inch video
capabilities. Fully staffed.

Plush seating for 200-2000, including large balcony
and intimate lounge. Complete catering facilities; private
dressing rooms with bath and phone.

Perfect for theatrical /musical rehearsal, showcase or
production. For information, call (212) 489-7670.
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International

Malaysian
Network In
Talent Row

By CHRISTIE LEO

KUALA LUMPUR-Radio-
Television Malaysia (RTM) has
ruled that winners from its annual
“Bintang RTM" show, a nationwide
talent quest that has traditionally
served as a springboard to fame for
local singers and groups, are barred
from recording (or appearing in
movies) for one year after the event.

The move, which has sparked
record industry criticism, has appar-
ently been taken because of the re-
luctance of past “Bintang RTM”
winners o appear on the network’s
radio and television shows.

A spokesman for RTM explains,
“ICs not that we want to exploit them
or curb their activities. We want
them to give our radio and tv pro-
grams priority, and be available as
and when we require them.”

But the decision has underscored
what many industryites here see as
RTM'’s “dictatorial™ policy in local
show business. Among its critics are
Malaysian record companies, which
spend considerable sums promoting
local talent.

Last year, the network banned air-
play of cover versions of foreign hits
recorded by local artists, part of a
plan to encourage more local song-
writers.

“Bintang RTM” was introduced
primarily to tap new and underrated
talent about eight years ago. Al-
though it has served local recording
companies and movie production
houses well, RTM’s programming
chief believes it’s the duty of these
winners to participate in locally pro-
duced radio and tv shows.

“They gain all the attention and
popularity through our efforts,” he
says, “so why shouldn’t they oblige
us when we require their services?”

RTM admits to not paying high
fees for such artists’ appearances.
however. It claims that as a govern-
ment-controlled station, it cannot af-
ford exorbitant fees. Depending on

(Continued on page 82)

Light Moment: Starbox Records’ Johnny Reimar, left, is welcomed to the Gu-

tenberghus group of companies by director Peter Jerichow and colleague
Donald Duck.

Reimar Sells Starbox To
Danish Publishing Giant.

By KNUD ORSTED

COPENHAGEN-In a move
which has caused deep surprise in
the Danish record industry, Johnny
Reimar has sold his Starbox Records
group to the giant publishing con-

.cern, Gutenberghus.

However. singer/producer Rei-
mar remains managing director of
Starbox and the company’s activities
will basically continue as before.

Artists such as guitarist Jorgen
Ingmann, singer Henning Vilen, in-
ternational comedian-pianist Victor
Borge and Italian singer Robertino
will remain on the roster, along with
Johnny Reimar himself as singer. a
big seller through his “Smurf™ prod-
uct.

Gutenberghus is the best estab-
lished and richest newspaper pub-
lishing group in Denmark. and it has
activities in Germany, France, Swe-
den, Norway and the U.K.. but this
is its first business move into the
record business.

A first move under the new deal is
acquisition of the rights in Denmark
for Disney Records, previously for
years with Polydor.

Says Reimar: “We're particularly

interested in the Mickey Mouse
Disco operation and we’re preparing
a Danish version of that, as well as
adapting characters like Donald
Duck. Goofy and the others for
Danish consumption. My own re-
cent background has been closely
linked with the Smurfs, another car-
toon concept.”

And so it becomes clear that Gu-
tenberghus sees Starbox as a way
through to developmentin the video
field. Says Peter Jerichow, managing
director of the publishing conglom-
erate: “We wanted to get into the
music business and it was all-impor-
tant to us to get in a man with real
depth of experience. We've been
negotiating with Reimar over the
past nine months, finally buying out
most of his activities and installing
him as managing director of our new
division.

“But video is growing. Disney
product is very strong, obviously,
and in our video division, Bellevue
Studio, we have the right duplica-
tion facilities. With Reimar with us,
we reckon we're ready for the future
both in records and video.”

U.K. Execs Ponder Record

® Continued from page 4

panies. “l think the industry has
done the best it could with the talent
around” says Cliff Busby, pointing
to EMI’s nurturing of Kate Bush as
an example.

But companies like A&M, known
for sticking with its acts. are the ex-
ception. The trick. according to De-
rek Green, is “planned failure.” “We
all know what to do with a hit. The
smartness comes before the hits, in
having a business environment
where you can protect the artists you
believe in and allow them to keep
making records.”

If there is to be a renaissance,
changes may be needed first. An im-
portant priority for Michael Levy is
that release schedules be brought
under control. “The ratio of releases
to successes is disproportionate. The
more you put out the more you give
away to the media. and the more you
confuse the market.

“There should be heavier concen-
tration on less product. so that each
piece gets a good shot. That can’t be
said at the moment.”

Derek Green agrees. “Overheads
relate to the number of records you
release. Often it costs more to service
a miss than it does a hit.”

In his view. the problem stems in

part from the record industry’s at-
tempts to out maneuver an unhelp-
ful radio network. “We don’t have
free radio in this country: it’s too
limited. Radio is the best advertising
medium for records. yet the industry
spends a great deal of money and or-
ganization on the basis of what do
you do if there’s no radio play.

“"We could scrap whole marketing
campaigns if we knew we were going
to get radio exposure. We wouldn’t
need toys and gimmicks. Radio
should realize we’re related indus-
tries.”

Chrysalis managing director
Doug D'Arcy would also like to see
changes in the presentation of music
through the media. Why he asks do
so few of the U.K.’s major record
sellers ever appear on British, tele-
vision, the prime medium of mass
entertainment?

In the future, he believes. the old
leisure categories—film. tv. music—
will break down. Speaking for a
company in the forefront of video
software development, he looks for-
ward to the impending launch of
videodisks on the mass market. re-
gretting only that new developments
have caught the record business un-
der pressure and in a less than usu-
ally adventurous frame of mind.

Not everyone is counting on video
to bail the industry out. Derek
Green has doubts about its “total
relevance” to the music business,
and sees no sign as yet of creative
skills to match the new technology.
Michael Levy sees it as an extension
of tv, not a replacement for disks.
The special qualities of the listening
experience will always be in de-
mand, and an audio industry will
exist in 1990 as surely as it does now.

On pricing. the industry is rueful
and resigned. “Prices haven’tkeptin
touch with inflation.” reflects Cliff
Busby, “but with recession and con-
sumer resistance. the business hasn’t
had much choice. If you can’t adjust
your prices, you have to cut your
overheads.”

The demise of recommended re-
tail pricing is not mourned. “I like
variable pricing,”” says Doug
D’Arcy. “because I'm selling a vari-
able product to variable audiences.”
More variation. in fact. is his theme.
“We've made ourselves into a cut-
price commodity. We need a better
quality product with better quality
packaging. then the consumer can
be educated into paying more.

“Singles may be too high, but al-
bums are too cheap: there is not the
range to suit the marketplace be-
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Spain Clamps Down
On Cover Cassettes

By ED OWEN

MADRID—Spain is at last begin-
ning to clamp down on manufac-
turers of illegal cassette cover ver-
sions, who have cost the legitimate
industry several million dollars in
lost revenue.

The initiative comes from the
Spanish Phonographic Assn. (Asso-
ciacion Fonografica Espanola)
which has painstakingly prepared
cases for the courts over the last five
years.

“Cassettes packaged so that they
induce people to part with money to
listen to acts who are not, in fact, on
the tapes are illegal and a fraud,”
says Carlos Grande, manager and
legal counsel of the SPA.

The Spanish courts agree. During
the last two years, (wo companies
and three individuals have each
been fined for infringing the section
of the Spanish legal code relating to
misrepresentation.

In 1979, wwo fines of $1400 were
imposed on Nieves Sola, trading as
Alfid, and Maria Teresa Casals.
trading as Satosa. This year, the
fines increased to $3500 for Teresa
Sanchez—Topacio, Grabaciones Fo-
nograficas and Portadores Del So-
nido.

More prosecutions against the
same culprits and others will follow
under a consumer protection law
and an article of the new Spanish
constitution on unpermitted use of a
personality’s image.

It’s an uphill struggle. EMI Odeon
general manager, Pierre Maget, says
illegal covers currently cost artists up
0 20% lost sales. “Many of our art-
ists are affected. both Spanish sing-
ers and international artists like the
Rolling Stones, Paul McCartney and
the Beatles.

“Apart from lost sales. the damage
done to the trade is immense. There
are two types of buyers. The first
knows the artist. buys the cassette,
then finds he has been cheated. The
second does not know the artist.
plays the cassette, and believes it

Industry

tween a cheap single and a first-class
album.”

Michael Levy stresses the need to
cooperate with dealers. “We’ve hurt
them by squeezing margins; they've
hurt us through cheap imports, quite
understandably. Now we have to
help them so that they can discount
to the consumer, and in fact i’s no-
ticeable already that where the in-
dustry really believes in a piece of
product you are seeing discount
deals. pack offers, sale or exchange,
all sorts of things.”

Something on the minds of all
record company executives is the de-
pressing public image of the indus-
try, made worse by renewed furor
over chart hyping. The general feel-
ing is that through negativity the
business has brought it on its own
head. Says Michael Levy: “The in-
dustry has got to brief its spokesmen

better. The factis that we are not suf--

fering any more or less than any
commercial enterprise in the capital-
ist world.

“Everyone’s profits are down: we
are in a recession. We enjoyed a pe-
riod of great growth. now we've
reached a plateau. The pound has
gone from $1.80 t0 $2.40 in thespace
of 18 months, which no one foresaw,
so we have an import situation to
contend with. But to have the repre-

genuine. The reputation of the artist
inevitably suffers.”

Things have improved, though.
Maget estimates that at one time up
to 50% of all cassettes sold in Spain
were illegal covers. The practice
started four or five years back,
reaching epidemic proportions two
years ago.

Producers who made cover ver-
sions or oblained tapes packaged
them glossily with pictures of the
original artist and labelled them
“*Neil Diamond—Todos Los
Grandes Exitos” (All His Greatest
Hits), or “Bee Gees—Grabacion
Original” (Original Recording). or
“Exitos De Julio Iglesias™ (Hits of
Julio Iglesias). Almost all popular
and even ethnic artists were in-
volved.

According to Carlos Grande,
cover version producers go to the
music publishers saying they will
pay 8% of the selling price so that
they are not hurt. But no royalty
whatsoever is paid to the record
companies or the original artists
though every possible use is made of
the artist’s popularity, publicity and
pictures.

Prices of $2.78 against $8.33 for le-
gitimate casseltes are a strong incen-
tive to purchasers. Though large
record outlets will not handle the
material, at least ten companies sell
illegai covers through bars, small
shops, street markets.

Though some cassettes do say
“CV-Cover Version,” the legend is
usually so small that the uninitiated
take it for a trade mark or pay no at-
tention.

Meanwhile. the cases continue.
Folk singer Rocio Jurado is awaiting
the outcome of an appeal on an ear-
lier hearing, where two out of three
judges ruled that a cover version
made without her knowledge, using
her photograph and entitled *“Hits of
Rocio Jurado,” exploited her per-
sonality and used her image without
permissicn for the personal gain of
others. (Continued on page 87)

Future

sentative bodies just giving a tale of
woe all the time simply makes the
consumer feel, ‘well I don’t want to
get involved.””

David Fine also believes a broad
context puts the industry’s problems
in truer perspective. “In the mid *70s
we had high exports; now the pound
is strong and we have product im-
ported instead. which, incidentally,
suggests that the market at retail
level may not be as depressed as the
British Phonographic Industry’s
manufacturing figures imply.

“But where there is sales resist-
ance, every industry is in the same
difficulty. People are saving because
of insecurity in the economy, and
when they do spend they are looking
not so much at value as at priorities.
What we need. what everyone needs,
is a change in market attitudes.”

In the meantime, hard-pressed
companies comfort themselves with
the thought that changes forced on
the industry by the recession will at
least leave it fitter and leaner for the
future.

“The cutbacks will leave it much
healthier: there was so much fat
around” says Michael Levy. “Good
times tend to camouflage bad times,
and that’s something you can’t af-
ford.”
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CHART HYPE HURTS

U.K. Industry’s Image
Worries BPI Topper

By PETER JONES

LONDON-The record industry
in Britain has a very bad image in
the media generally. with the public
at large and in business circles. That
image needs to be polished up im-
mediately. through efficient public
relations work.

That’s the view of Chris Wright.
co-chairman of Chrysalis Records
and newly appointed chairman of
the British Phonographic Industry.

Wright, appointed to the key in-
dustry role after the resignation of
WEA's John Fruin, has a list of simi-
lar priorities to tackle early in his
term of office.

He wants all company members
of the BPI to be involved in policy
making decisions. He wants to work
determinedly to achieve a com-
pletely fair and accurate system of
charts, albums and singles, and so
eradicate recent “bad press” over al-
legations of hyping and corporate
chart maneuvering.

And he insists that the organiza-
tion should step up its efforts to beat
home taping and piracy problems.

But first he has to deal with allega-
tions that the BPI has been guilty of
“whitewashing” over recently tele-

° Contmued from page 72

Puntscapo, Picchio Rosso, Bakara
and more.

Recently maxi-discos have started
appearing in the towns. First was
Milan’s Studio 54, a pale imitation
of the New York original. More lav-
ish is Rome’s Much More. with its
amazing effects derived from the lo-
cal Cinecitta studios. But downtown
maxi-discos have basically failed to
achieve the success expected, and
frequently they are opposed by mu-
nicipal authorities.

Most of the 100-150 discos in each
major city like Milan and Rome fall
into one of four categories: tradi-
tional, classy, gay and maxi.

vised claims of chart fraud (Bill-
board. Nov. 8. 1980). The full report
of a committee of enquiry into this
problem was originally not made
available to all member companies.

On this matter. Wright has acted
fast. “It’s now available to all mem-
bers, large or small. But the report,
by itself, won’t achieve anything.
We’ve had terrible publicity over the
hype aliegations. But we have to en-
sure that nobody can ever again doa
similar tv program along those lines.
We must ensure that tv's ‘World In
Action’ never again has a story on
chart hyping. '

“Nobody benefits if the chart is
seen to be inaccurate, caused by
dubious methods of influencing its
listings over and above accepted and
reasonable marketing practices.”

He agrees that there’s room for
improvement in the chart; he’s also
convinced that the 1981 chart will be
an improvement upon the 1980
model.

But he adds thatit’s all part of the
generally bad image of the record
industry. He accepts that the BPI
council is regarded with suspicion,

(Continued on page 87)

Of these, the traditional style are
most numerous, rebuilt from old
nightclubs and cabaret halls. How-
ever, the downturn on the club scene
has recently affected their trade. Re-
gine is an example of the classy type,
with restaurant. bar and dance floor.
Others are Milan’s Charly Max and
Nepentha; Rome’s Bella Blu. Jackie
O and Number One. Gay discos,
mostly established before the disco
fashion as such got under way. in-
clude Primadonna in Milan, and
Easy Going in Rome.

Entrance fees generally range
from $3.50-$11.50, a first drink in-
cluded. Saturday evenings and Sun-
day afternoons are prime time. Best

Malay Network Stirs Row

e Continued from page 81

an artist’s popularity, the network’s
fees range from anything between
$25 to $75 per show. This compares
with up to $450 paid to performers
for a single appearance live in con-
cert.

Many in the record industry here
feel that the RTM ban defeats the
very purpose of holding the annual
contest in the first place.

In the past, Malaysian labels has
shown support for the show by sign-
ing up one or more of the winners to
exclusive recording contracts. In
fact. to avoid a mad scramble for the
winner, most disk firms predict the
favorites in the preliminary rounds,
and negotiate terms even before the
finals.

Jamal Abdiltah is a case in point.
WEA signed up the singer before the
finals (he ultimately emerged as the
winner) because it believed he had
charisma, stage presence and the
necessary qualifications to be a suc-
cessful recording artist.

WEA’s intuition paid off hand-
somely when Abdillah’s first album
sold well over 15,000 copies, a sub-
stantial figure for this market.

Argues WEA’s general manager,

Frankie Cheah, “What'’s the use of
RTM organizing this annual talent
quest if. after all the exposure and
the publicity. the winners are not re-
warded with either a recording or
movie contract? At least an artist can
carve a career from recording or act-
ing. What kind of career is it when
the artist only appears exclusively on
RTM-produced programs, and for a
meager fee?”

A one-year lapse, according to
general consensus, is far too long a
period before breaking into record-
ing.

All participants in “Bintang
RTM” automatically become bound
to the ruling as part of the entry
regulations. The restriction only ap-
plies to the first three winners, how-
ever; runners-up are free to do as
they please.

At presstime. the possibility of a
compromise which would allow art-
ists to sign with labels providing they
have the prior approval of RTM has
been raised. How satisfactory this
solution will be remains open to
question.

This year’s “Bintang RTM” quest
is currently in its semi-finals stage.
The finals are due to be held in the
first week of December.

CRYSTAL HIT—CBS artist Boz Scaggs, right, is presented with an Orefors

collectors piece of crystal in recognition of reaching $5 million in retail sales

in Australia. Handing over the award is Paul Russell, managing director of

CBS Records in that market. The occasion was a post-concert party held in
Scaggs' honor in Melbourne.

French Independents Unite
To Clarify Erato Matter

PARIS—A group of small French
independent record companies in
the classical scene have banded to-
gether to take media space to put
right what they see as widespread
misconceptions over the joint own-
ership by RCA and Gaumont of the
local classical label Erato.

ssussmmmemmm ESPECIALLY ‘MAXI’ VENUES s

Italian Disco Industry Booming |

results are always achieved on the
Adriatic coast, a classic tourist set-
ting, where on one kilometer of
coastline can be found two 3,000-
seaters—Rimini’s Baia Degli Angeli
and L’Altro Mondo—as well as ex-
clusive clubs like Il Paradiso, where
Europe’s first ‘air wall’ was installed,
replacing glass doors and windows
as weather protection.

Increasing professionalism has
been the keynote among deejays and
service firms. Until 1975, Italy had
few skilled deejays; black or British
performers were commonly brought
in. However, the spread of local ra-

dio has given newcomers a place to

gain experience, and nowadays the
top deejays move on to the music
business, people like Claudio Cec-
chetto, Alvaro Ugolini, Leonardo Re
Cecconi, Paul and Pietro Micioni,
Fred Jacques Petrus.

Club owners have realized the
need for something more than sound
and lights, deejay and records. in the
form of proper promotion on a pro-
fessional basis. In Rome especially,
the trend is to have a popular per-
sonaltiy—actor or musician—take
care of public relations. Marina
Lante Della Rovere, Pietro De Lise,
Gil Cagne, Carlo Alessandrelli are
some.

There are specialist firms han-
dling organization and promotion:
Studio Disko for Milan’s rock-ori-
ented discos like La Luna and
Odissea; Arturo Ui taking care of
advertising and p.r. for the Rimini
discos.

Though Europe’s first book on the
disco phenomenon. Disco Music,
was published in 1978 by Arcana
Editrice of Rome, there is no special-
ist media outlet for disco and dance
music, and the boom has only been
partially covered by the press.

Several audio magazines do take
an interest though, notably Super-
Stereo with its equipment coverage,
and the music papers do give space
to dance music and to the disco
charts prepared by the ltalian deejay
association AID.
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Background to the dispute started
when a new deal was set up over

Erato, ending with Gaumont hold- -

ing a 51% share of the company and
RCA 49%.

This was interpreted by many
newspapers and magazines as mean-
ing that “France’s only classical
record company” had been saved by
Gaumont from complete domina-
tion and takeover by a multinational
major. What infuriated other com-
panies was the inference that Erato
was way out on its own in the local
classical market.

Those appearing as signatories to
the protest included Arion, Valois,
Astree, Calliope, Ades. SM, Unidisc,
Auvidis and Harmonia Mundi. They
emphasized that RCA had previ-
ously had a 25% cut in the company
so that Erato had long since ceased
to be completely French. They also
stressed their ‘own large contribu-
tions to the French classical music
sector.

The Arion catalog. for example.
has 600 titles listed, and Harmonia
Mundi, which has been running for
20 years, now has an annual turn-
over of around $5 million. exporting
around 30% of its production to the
U.K. and West Germany.

Additionally. Chant du Mond
was founded in 1937 by a group of
French musicians and though it has
close links with the Soviet record in-
dustry is completely French.

Planet Label
Prospering In
Swedish Mart

By LEIF SCHULMAN

STOCKHOLM —After three
years as an independent record op-
eration here. Planet Records,
headed by industry veteran Mats Ol-
sson, now appreciates the advan-
tages of being “small rather than
big” in today’s chilly economic cli-
mate.

Says Olsson: “So far we’ve put out
17 locally-produced records, and
now we’ve merged with Bastun, an-
other independent production out-
fit, which will kick in a further four
or five local albums each year.

“The fact is that the small inde-
pendent is in a better position nowa-
days to tackle local production. We
can keep the costs down much better
than the majors, who have such
large fixed costs which inevitably
have to figure in the recording budg-
ets.

*“Our break-even point is that
much lower. The result is that as the
majors are clearly cutting down on
their local product activities, we are
able to increase ours. Certainly we’ll
add to our annual output in future.”

Then he adds: “But we realized
early on that you also can’t run a
record company on local produc-
tions alone in a small territory like
Sweden. We went out for inter-
national contracts and the first deal
was early last year with Cream Rec-
ords, and the labels Hi and Xanadu.
Next came Gull from the U.K.. with
Judas Priest among the artists, and
Eddie Grant’s London-based Ice
Records.”

The build-up to around 200 cata-
log titles carried on with deals with
Nems Records, which has a mass of
Black Sabbath material, and Gradu-
ate Records, also from the U K. and
with the chart band UB40. Charly
Records provided a sizable catalog
of vintage rock and roll, specially
from the Sun era.

The most recent international deal
with Intercord in Germany gives
Planet an even wider repertoire
base, taking in jazz and classical mu-
sic. Explains Olsson: “This is a vital
part of our strategy. You have to
have a really wide music base. To-
day you don’t sell as many of the top
albums as before, but you can sell
more of a much wider category.”

(Continued on page 87)

NAIROBI—Osibisa, London-
based Afro-rock group whose
members hail from all over West
Africa and the West Indies, is
about to embark on a tour of
Kenya.

The concerts are being held to
help the Kenyan ministry of wa-
ter development finance the pip-
ing of water to rural areas which
presently depend on natural
sources.

The Osibisa dates are thought
likely to be well received. since
the band has been popular here
for some years via its fusion of
African rhythms and Western in-
‘, fluences.

The group is determined to get
as close to people as possible on
this concert trek. and will be
playing in the less exclusive areas
of the main cities, hoping to at-
tract large crowds at reasonable
ticket prices.

'3

Osibisa For Kenya Dates

By RON ANDREWS

%

Venues will mainly be football
stadiums or community halls
rather than sites like the 4,000-
seat Kenyatta conference center,
chosen by previous acts visiting
this country. such as Millie Jack-
son and Boney M.

Problems of touring this region
include the limited availability of
good sound equipmentand qual-
ified sound people. Acts are
obliged to bring their own equip-
ment and technicians when
touring, and freight rates send
overheads to the point where re-
coupment is difficult. Hence, the
scarcity of artists visiting the
area.

Nevertheless. it’s hoped that
the opening up of Zimbabwe as a
viable music market (Billboard,
April 26, 1980) will facilitate the
spreading of overheads in this re-
gion, and encourage more for-
eign acts to visit.
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Disk Imports Forbidden By Law

Strict Indian Ban Frustrates Dealers, Record Buyers

Billboard’s Australian correspond-
ent Glenn A. Baker, has recently been
travelling through Asia, and is filing a
series of reports from the region’s mu-
sic markets. This is his second dis-
paich, from India.

BOMBAY —To develop an active
interest in Western music in this vast
subcontinent is to face almost imme-
diate frustration. Indian law prohi-
bits the importation of recorded mu-
sic from any source. and the law is
unbendable.

Persistent collectors occasionally
manage 0 receive single disks by
mail from friends abroad. but there
is no commercial flow of product.

Three major record companies—
the Gramophone Co. of India
(EMI). Polydor and the Indian
Record Manufacturing Co. (In-
reco)—license selected foreign reper-

K-tel France

PARIS—On four different occa-
sions. K-tel France. mainly a tele-
viston-merchandising company, has
applied tor membership of French
record industry organization, Syndi-
cat National de I'Edition Phonogra-
phique and  Audio-Visuclle
(SNEPA). Four times it has been
turned down.

Irked at the refusals, Jean Marc
Bel. K-tel general manager here.
says that instead of worrying about
tv promotions, the industry at large
should use the media more widely,
as do other leisure-linked arcas.

toire. but certain labels. notably
CBS. are simply not represented.
Such a situation gives pirates an
open season of the likes of Barbra
Streisand. Neil Diamond and Billy
Joel. among many others.

(Editor’s note: CBS Records Inter-
national has announced plans to move
into India with a subsidiary company
(Billboard, May 10, 1980) which will
be operational late 1981 or early
1982).

A leading critic of the harsh im-
port law here is Niranjan Jhavert,
secretary general of leading concert
promotions firm. Jazz India. who ¢x-
plains. "In 1978, we approached the
ministry of education and social

welfare to permit the importation of

jazz records into India.

“The ministry initially agreed that
if the import of all printed matter.
including cheap pornographic nov-

Turned Down

A SNEPA spokesman, admitting
the turn-downs. says: “It's a matter
of individual reaction. Each council
member has a personal view and
cach time there has been a majority
voting against membership.”

But the tv advertising policy is
clearly behind the refusals. says K-
tel. And the SNEPA view is: “We're
opposed to the advertising of disks
on television and always have been.
We say that records. as a form of ¢n-
tertainment. should not pay to be
heard but should. indeed. be paid
for.”

els. was freely permitted. there was
no justification in barring records.

“They directed us to make an ap-
plication for an import license and
gave their formal recommendation.
However. our application was re-
jected by the ministry of commerce.
with no reason given.

“Several foreign organizations
and record companies were pre-
pared to donate jazz records to our
library. so we applied for a permit to
import these gifts. This was also re-
fused with no reason given. All ap-
peals against the decision were
promptly rejected.”

Onc Bombay record retailer adds
his comments. “The official policy of
self-rehiance in the matter of re-
corded music deprives a large num-
ber of music lovers of the recordings
of their choice.

“Record companies in this coun-
try have done little to develop and
encourage new artists, or to select
their product mix carefully.

“As commercial enterprises, they
cater only to the popular taste, and
thercfore the genuine music lover is
not likely to come within the ambit
of their consideration.

“A dose of international competi-
tion would cnergize the industry,
and make it more responsive o con-
sumer preferences.”

Jazz India’s Jhaveri is quick to
point out an ironic situation regard-
ing the import ban. “Indian musical
culture is being exported on records
throughout the world. to inform and
inspire forcigners.
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¢ that's not of superstar status.

? 90.000 copies to date.

extensive press interviews.

signifying their success.

Happy Moment: Bernadette Nolan, second right, celebrates her birth-
day in Tokyo with a special cake presented by Epic/Sony during the
Nolan Sisters’ recent Japanese visit. Her sisters and father Tommy ?

join in the festivities.

¢ Nolans Score In Japan

TOKYO-British group. the Nolans. are currently enjoying a major
2 hit single and album in Japan. to an extent unusual for a foreign act

The group's “Dancing Sister™ 45 moves up to No. 2 on the Music
Labo charts this week (see Hits Of The World, this issuc). while their
album. titled after the single. climbs into the top 10. Label is Epic.

The 45 has sold more than 430.000 copies here since it was released in
July. according to Epic/Sony’s Shigeaki Yoshikawa. The LP has sold

SV

e

Billboard photo by Shig Fujita

The Nolans were recently in Japan fora 15-day promotion tour, dur-
ing which the group appeared on nine television shows and undertook

Ata reception at Tokyo's Hilton Hotel. Epic/Sony president. Shugo
Matuso. presented each of the four Nolan Sisters with Platinum disks
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Midprice Line Bows
From PolyGram Italy

By DANIELE CAROLI

MILAN—A 30-album debut al-
bum release this month Kicks off
Successo. PolyGram's midprice line
which. covering a wide range of mu-
sic with special emphasis on sound
quality and packaging. looks like
being a big success with Italian con-
sumers of all tastes.

Music covered ranges from rock
and pop to jazz, also taking in movie
soundtracks and lavish MOR mate-
rial. The price is $6.60 (Lire 5.500)
and it's stamped on the wrapping of
cach album.

Says Giorgio Loviscek. PolyGram
marketing exceutive: “Price takes in
Value Added Tax and the line
comes as a result of an agreement
among several record companies. in-
cluding EMI. which has just put out
two lines at the same retail price.

“The factis that this pricc area is a
novelty for the Ttalian marketplace
where previously. apart from low-
price product from a few minor
companies, the industry had basic-
ally developed a budget line arca
with albums sclling at around $4.70
(Lire 3.900).

“Agreement on the new and big-
ger price was reached aftersome ma-
jor companies realized the cheaper
line could find a margin of profit-
ability only by relying on national
repertoire or on dated foreign cata-
logs. which mcant problems on ac-
tual product quality.

“The new midprice arca now can
include carlier product from top in-
ternational artists, historic record-
ings in the rock. pop and jazz ficlds.
albums which were in the top-price
regions up to a couple of vears ago,
and valuable compilations made up
of famous original tracks.”

So PolyGram’s Successo product
comprises six different areas: rock.
pop. jazz. soundtracks, orchestral

music and big names from various
musical genres. The graphic outline
remains substantially the same for
all these sectors, but each “collec-
tion™ is differentiated by album
cover colors.

The initial release batch includes
rock acts like Eric Burdon. Jimi
Hendrix. Cream. Joe Cocker. Rod
Stewart; international pop names
like the Bee Gees and Barry White:
European performers such as Jac-
ques Brel. Charles Aznavour and
Demis Roussos. but also Kraftwerk
and Atlan Stivell: and domestic rep-
ertoire from names such as Eurenio
Finardi. Orme and Patty Bravo.

There is orchestral material from
Glenn Miller and Paul Mauriat. and
soundtracks such as “Tommy™ and
<2001: A Space Odyssey.”

Foreign repertoire emanates from
the Polydor, Philips, Mercury. RSO,
Vertigo. 20th Century, Fontana and
MGM labels. Italian product stems
mainly from Polydor, Philips and
Cramps.

Loviscek’s view 1s that a midprice
line such as Successo offers a great
deal more than existing budget lines.
“There’s the width of repertoire. and
the splitting into sections. and the in-
formative sleeve notes. Depending
on the recording age, the sound per-
formance certainly equals the top
price product.

“Included in the first release are
brand new compilations of various
artists, and albums previously not
released in Ttaly. Mostare back cata-
log items, a few are improved ver-
sions of records previously in Poly-
Gram'’s old budget line.”

In fact. the selectivity of product
was a mixture of cstablished artists,
historic tracks, musical consistency
and today’s popularity. Fewer but
better, says Loviscek. is the key.
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BRITAIN

(Courtesy of Music Week)
As of 11/8/80

SINGLES
This  Last
Week Week
1 1 WOMAN IN LOVE, Barbra Streisand,
cBS
2 2 WHAT YOU‘RE PROPOSING, Status
Quo, Vertigo
3 5 SPECIAL BREW, Bad Maners,
Magnet
4 13 DOG EAT DOG, Adam & Ants, CBS
5 NEW THE TIDE IS HIGH, Blondie,
Chrysalis
6 4 WHEN YOU ASK ABOUT LOVE,
Matchbox, Magnet
7 6 IF YOU'RE LOOKIN' FOR A WAY
OUT, Odyssey, RCA
8 20 FASHION, David Boowie, RCA
9 8 ENOLA GAY, Orchestral Manoeuvers

In The Dark, Dindisc

10 3 D.1.S.C.0., Ottawan, Carrere
11 9 GOTTA PULL MYSELF TOGETHER,
Nolans, Epic
12 11 ALL ABOUT LOVE, Air Supply, Arista
13 7 BAGGY TROUSERS, Madness, Stiff
14 17 ONE MAN WOMAN, Sheena Easton,
EMI
15 25 SUDDENLY, Olivia Newton-John, Jet
16 10 DON'T STAND SO CLOSE TO ME,
Police, A&M
17 16 ARMY DREAMERS, Kate Bush, EMI
18 26 NEVER KNEW LOVE LIKE THIS
BEFORE, Stephanie Mills, 20th
Century
19 31 1 COULD BE SO GOOD FOR YOU,
Dennis Waterman, EMI
20 12 LOVE TIMES LOVE, George Benson,
Warner Bros.
21 38 ACE OF SPADES, Motorhead, Bronze
22 21 LOVING JUST FOR FUN, Kelly
Marie, Calibre
23 22 WHY DO LOVERS BREAK EACH
OTHERS HEARTS,
Showaddyaddy, Arista
24 15 CASANOVA, Coffee, Mercury
25 34 EARTH DIED SCREAMING, UB40,
Graduate
26 19 WHAT'S IN A KISS, Gilbert
O'Sullivan, CBS
27 14 AND THE BIRDS WERE SINGING,
Sweet People, Polydor
28 18 YOU'RE LYING, Linx, Chrysalis
29 NEW STARTING OVER, John Lennon,
Geffen
31 29 LOVELY ONE, Jacksons, Epic
32 23 AMIGO, Black Slate, Ensign
33 NEW CELEBRATION, Kool & Gang, De-Lite
34 24 MASTER BLASTER, Stevie Wonder,
Motown
35 30 PARTY LIGHTS, Gap Band, Mercury
36 32 | NEED YOUR LOVE, Teena Marie,
Motown
37 NEW PASSION, Rod Stewart, Riva
38 NEW THE NIGHT, THE WINE AND THE
ROSES, Liquid Gold, Creole
39 NEW | LIKE WHAT YOU'RE DOING TO
ME, Young & Co., Excalibur
40 37 PARTY IN PARIS, UK Subs, Gem
ALBUMS
1 2 GUILTY, Barbra Streisand, CBS
2 NEW HOTTER THAN JULY, Stevie
Wonder, Motown
3 1 ZENYATTA MONDATTA, Police,
A&M
4 NEW ACE OF SPADES, Motorhead, Bronze
5 NEW LIVE IN THE HEART OF THE CITY,
Whitesnake, United Artists
6 6 THAT'S ORGANIZATION, Orchestral
Manoeuvers in The Dark, Virgin
7 4 JUST SUPPOSIN’, Status Quo,
Vertigo
8 3 THE RIVER, Bruce Springsteen, C8S
9 18 GOLD, Three Degrees, Ariola
10 9 NEVER FOREVER, Kate Bush, EMI|
11 S5 MANILOW MAGIC, Barry Manilow,
Arista
12 8 ABSOLUTELY, Madness, Stitf
13 7 THE LOVE ALBUM, Various, K-tel
14 12 SCARY MONSTERS, David Bowie,
RCA
15 11 MAKIN' MOVIES, Dire Straits,
Vertigo
16 NEW MAKING WAVES, Nolans, Epic
17 10 FACES, Earth Wind & Fire, CBS
18 21 BREAKING GLASS, Hazet O'Connor,
A&M
19 NEW NOT THE 9 O'CLOCK NEWS,
Various, BBC
20 28 LITTLE MISS DYNAMITE, Brenda
Lee, Warwick
21 NEW  LEVITATION, Hawkwind, Bronze
22 13 CONTRACTUAL OBLIGATION, Monty
Python, Charisma
23 17 REGGATTA DE BLANC, Police, A&M
24 31 THE VERY BEST OF ELTON JOHN,
K-tel
25 14 GIVE ME THE NIGHT, George
Benson, Warner Bros.
26 20 MY GENERATION, Who, Virgin
27 24 CHINATOWN, Thin Lizzy, Vertigo
28 27 SIGNING OFF, UB40, Graduate
29 19 THE VERY BEST OF DON McLEAN,
United Artists
30 22 REMAIN IN LIGHT, Talking Heads,
Sire
31 15 TRIUMPH, Jacksons, Epic
32 23 AXE ATTACK, Various, K-tel
33 NEW SMOKIE'S HITS, Smokie, Rak
34 16 | AM WOMAN, Various, Polystar
35 32 PARIS, Supertramp, A&M

36 29 STREET LEVEL, Various, Ronco
37 30 BACK IN BLACK, AC/DC, Atlantic
38 26 MIDNITE DYNAMOS, Matchbox,
Magnet
39 34 MORE SPECIALS, Specials, Chrysalis
40 35 MOUNTING EXCITEMENT, Various,
K-tel
CANADA

(Courtesy CBC's 60 Minutes With A Bullet)
As of 11/8/80

SINGLES
This  Last
Week Week
1 1 ANOTHER ONE BITES THE DUST,
Queen, Elektra
2 2 REAL LOVE, Doobie Bros., Warner
Bros.
3 4 WOMAN IN LOVE, Barbra Streisand,
Columbia
4 5 HE'S SO SHY, Pointer Sisters,
Planet
5 7 THE WANDERER, Donna Summer,
Geffen
6 3 UPSIDE DOWN, Diana Ross, Motown
7 13 DREAMING, Ciitf Richard, EMI
8 12 HIT ME WITH YOUR BEST SHOT,
Pat Benatar, Chrysalis
9 8 I'M ALRIGHT, Kenny Loggins,
Columbia
10 9 XANADU, Olivia Newton-John/
Electric Light Orchestra, Jet
11 11 JESSE, Carley Simon, Warner Bros.
12 20 LADY, Kenny Rogers, United Artists
13 16 DREAMER, Supertramp, A&M
14 15 SHE'S SO COLD, Rolling Stones,
Rolling Stones
15 6 LATE IN THE EVENING, Paul Simon,
Warner Bros.
16 14 LOOK WHAT YOU'VE DONE TO ME,
Boz Scaggs, Columbia
17 NEW DON'T STAND SO CLOSE TO ME,
Police, A&M
18 NEW | GOT YOU, Split Enz, A&M
19 NEW COULD | HAVE THIS DANCE, Anne
Murray, Capitol
20 NEW  WHIP IT, Devo, Warner Bros.
ALBUMS
1 1 THE GAME, Queen, EMI|
2 4 GUILTY, Barbra Streisand, Columbia
3 7 ZENYATTA MONDATTA, Police,
A&M
4 2 PARIS, Supertramp, A&M
5 8 THE RIVER, Bruce Springsteen,
Columbia
6 3 CRIMES OF PASSION, Pat Benatar,
Chrysalis
7 9 ONE STEP CLOSER, Doobie Bros,,
Warner Bros.
8 5 XANADU, Soundtrack, Jet
9 NEW TRUE COLORS, Spiit Enz, A&M
10 NEW DIANA, Diana Ross, Motown

WEST GERMANY

(Courtesy Der Musikmarkt)
As of 11/10/80

SINGLES
This  Last
Week Week
1 1 SANTA MARIA, Roland Kaiser,
Hansa
2 2 SANTA MARIA, Oliver Onions,
Polydor
3 7 WHAT YOU'RE PROPOSING, Status
Quo, Vertigo
4 4 UPSIDE DOWN, Diana Ross, Motown
5 5 TEN O'CLOCK POSTMAN, Secret
Service, Strand
6 6 FEELS LIKE I'M IN LOVE, Kelly
Marie, Pye
7 NEW WOMAN IN LOVE, Barbra Streisand,
cBS
8 3 MATADOR, Garland Jeffreys, A&M
9 12 ANOTHER ONE BITES THE DUST,

Queen, EM}

10 8 XANADU, Olivia Newton-John &
Electric Light Orchestra, Jet

11 9 DREAMIN', Ciitt Richard, EMI

12 15 JOHNNY AND MARY, Robert
Palmer, Island

13 14 MASTER BLASTER, Stevie Wonder,
Motown

14 10 ASHES TO ASHES, David Bowie,
RCA

15 11 CHILDREN OF PARADISE, Boney M,
Hansa

16 16 EL DORADO, Goombay Dance Band,
CcBS

17 NEW MORE THAN t CAN SAY, Leo Sayer,
Chrysalis

18 24 BABOOSHAKA, Kate Bush, EMi

19 18 ES GEHT UM MEHR, Howard
Carpendale, EMI

20 23 LATE AT NIGHT, Maywood, CNR

21 13  WEIL ES DICH GIBT, Peter Maffay,
Metronome

22 NEW MY OLD PIANO, Diana Ross,
Motown

23 17 THE WINNER TAKES IT ALL, Abba,
Polydor

24 28 DON'T STAND SO CLOSE TO ME,
Police, A&M

25 19 BOBBY BROWN, Frank Zappa, CBS

26 22 OOPS UPSIDE YOUR HEAD s Gap
Band, Mercury

27 29 FIRE ON THE WATER, Orlando Riva
Sound, Ariola

28 21 MIDNIGHT DYNAMO, Matchbox,
Magnet

29 20 COULD YOU BE LOVED, Bob Marley

& Wailers, Island

30 26 CAN'T STOP THE MUSIC, Village
People, Can’t Stop
ALBUMS
1 2 REVANCHE, Peter Maftay,
Metronome
2 3 THE TURN OF A FRIENDLY CARD,
Alan Parsons Project, Arista
3 1 BEAUTIFUL MOMENTS, Carpenters,
Arcade
4 4 JAMES LAST SPIELT ROBERT
STOLZ, James Last, Polydor
5 8 ZENYATTA MONDATTA, Police,
A&M
6 7 XANADU, Soundtrack, Jet
7 6 THE AMERICAN SUPERSTAR, Kenny
Rogers, Arcade
8 10 TRAEUMEREIN 2, Richard
Clayderman, Telefunken
9 9 PARIS, Supertramp, A&M
10 5 ROM, Dschinghis Khan, Jupiter
11 NEw CHANCE, Manfred Mann's
Earthband, Bronze
12 14 EINE STUNDE FUER DICH, Howard
Carpendale, EMI
13 NEW MAKING MOVIES, Dire Straits,
Vertigo
14 16 NEVER FOREVER, Kate Bush, EMI
15 11 BACK IN BLACK, AC/DC, Atlantic
16 13 UPRISING, Bob Marley & Wailers,
Island
17 18 SCARY MONSTERS, David Bowie,
RCA
18 15 DIANA, Diana Ross, Motown
19 17 TRAEUMEREIEN, Richard
Clayderman, Telefunken
20 20 THE GAME, Queen, EMI
JAPAN
(Courtesy Music Labo)
As of 11/10/80
SINGLES
This  Last
Week Week
1 1 KAZE WA AKIIRO, Seiko Matsuda,
CBS/Sony (Sun)
2 8 DANCING SISTER, Nolans, Epic
(PMP)
3 4 JINSEI-NO-SORA KARA, Chiharu
Matsuyama, North (STV Pack)
4 2 PURPLE TOWN, Junko Yagami,
Discomate (Yamaha/PMP)
5 7 KOIBITO YO, Mayumi ltsuwa, CBS/
Sony (People/PMP)
6 6 WATASHI WA PIANO, Mizue Takada,
Teichiku (Burning/PMP)
7 3 HATTOSHITE GOOD, Toshihiko
Tahara, Canyon (Janny’s)
8 S5 SAYONARA-NO-MUKOUGANA,
Momoe Yamaguchi, CBS-Sony
(Tokyo)
9 11 AKAI UMBRELLA, Monta & Brothers,
Philips (PMP)
10 10 SEXY NIGHT, Junko Mihara, King
{Burning)
11 17 HITORI JOUZU, Miyuki Nakajima,
Aard Vark (Yamaha)
12 9 JENNY WA GOKIGEN NANAME,
Juicy Fruits, Columbia (P.H.
Amuse)
13 12 Al WA KAGERO, Gamu, Teichiku
{Yamaha)
14 20 FUTARI ZAKE, Miyuki Kawanaka,
Teichiku (OBC/JCM)
15 19 NAMIDA NAMIDA NO CAFETERAS,
Juicy Fruits, Columbia (JCM)
16 NEW BRANDY GLASS, Yujiro ishihara,
Teichiku (Ishihara)
17 13 SAKABA DE DABADA, Kenji Sawada,
Polydor (Watanabe)
18 NEW XANADU, Olivia Newton-John &
Electric Light Orchestra, Jet
19 NEw FUTARI NO YOAKE, Hiroshi Itsuki,
Tokuma (Sound Eye)
20 NEW SUPPAI KEIKEN, Yumi Takigawa,
Victor (Tanaka Promo)
ALBUMS
1 2 THE BEST, Junko Yagami,
Discomate
2 3 KOIBITO YO, Mayumi Itauwa, CBS/
Sony
3 1 INSHOUHA, Masahi Sada, Free
Flight
4 5 SOYOKAZE-NO-ANGEL, Cheryl Ladd,
Toshiba-EMI
5 4 THIS IS MY TRIAL, Momoe
Yamaguchi, CBS/Sony
6 8 XANADU, Soundtrack, Jet
7 13 DANCING SISTER, Notans, CBS/
Sony
8 6 RIDE ON TIME, Tatsuro Yamashita,
RVC
9 7 LOVE, Naoko Kawai, Columbia
10 9 CHIKASHITSU-NO-MELODY, Kai
Band, Toshiba-EMI
11 11 DRINK, Juicy Fruits, Columbia
12 12 SQUALL, Seiko Matsuda, CBS/Sony
13 10 KAMPAI, Tsuyoshi Nagabuchi,
Toshiba-EMI
14 15 TINY BUBBLES, Southern All Stars,
Victor
15 16 ONE STEP CLOSER, Doobie
Brothers, Warner Bros.
16 14 VI, Alice, Polystar
17 NEW GUILTY, Barbra Streisand, CBS
18 NEW MONOLOG, Mariko Takahashi, Victor
19 NEW HOME BOUND, Shoge Hamada,
CBS/Sony
20 19 MOMOE DENSETSU, Momoe

Yamaguchi, CBS/Sony
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International

Free Radio Remains
Major French Issue

By HENRY KAHN

PARIS—The growing fight
against the French government's ra-
dio monopoly was taken a step fur-
ther when Socialist members of par-
liament recently called on the public
to demonstrate, at the same time as
several of their political group are to
be involved in court hearings.

The politicians are charged with
broadcasting illegally over a net-
work they had dubbed “Radio Ri-
poste.”

A further spearhead against the
monopoly situation is the distribu-
tion of a book published by the
French University Press. It is titled
“Free Radio” and shows how. since
the days of Louis X1. French author-
ities of all kinds have tried to keep a
firm control on communications in
all forms.

In 1926. free radio was permitted
but there were inevitable cutbacks
and erosion. But in a somewhat
lukewarm atmosphere. free radio
did continue until the outbreak of
war in 1939,

But in 1945. an Order in Council
banned private radio and the mo-
nopoly was legally established in
1959. The framework has been
changed around in an effort to give
the impression that free radio can or
does exist here. but no one believes it
does.

There are stations like Radio
Luxembourg and Europe No. |
which are not technically in France
but have studios in the territory and
which attract around 25 million
regular listeners. By 1978. these sta-
tions were reported to be a “nui-
sance.” but no more than that.

However. thev are strictly con-
trolled by the French. Through its
own agency. the government holds
large amounts of shares.

The new book describes the vari-
ous broadcasting systems in other
countries and shows that while there
is a monopoly in many territories. it
is “farmed out™ to non-government
interests. Only in France and the So-
viet Union. it claims, is there a wa-
tertight monopolyv. And only the
US. and Japan are described as
“completely free.”

In France. the rash of “clandes-
tine stations™ started in 1977, after
free radios broke the monopoly in
ltaly and were allowed to grow.
Here. in a matter of months, around
50 stations have been set up. not all
at the same time, though some have
inevitably closed down.

The French government started
jamming them from the start, but
hesitated before taking more deci-
sive action. The legal situation has
been regarded as uncertain because
the French constitution does grant
frecdom of speech as a matter of
right.

Finally the President of the Re-
public asked the government to pro-
duce legislation which would cover
up the cracks and give sole broad-
casting rights o the central author-
ity.

With the exception of the radicals
of the left. all political parties favor
some kind of government control
while giving the impression they fa-
vor free radio.

But there’s no doubting that the
public wants free radio and their
feelings keep the subject going as a
political issue. It seems certain that
the eventual reception here of tele-
vision by satellite will drain the
blood out of the broadcasting mo-
nopoly. though that will take time.

Czech Publishers Plan To
Toast Trade Partnership

By LUBOMIR DORUZKA

PRAGUE—Czech publishers are
linking with other music industry
sectors to plot a commemorative ex-
hibition celebrating 25 years of prof-
itable trading between the local mu-
sic business and the Baerenreiter
publishing enterprise in Kasscl.
Germany.

The collaboration initially came
about through talks between Fritz
Oeser, a German musicologist and
later a Baerenreiter director. and
Otakar Sourek. a Czech-based Dvo-
rak biographer. Subsequent rela-
tions between the two territories
have been of great cultural and com-
mercial significance.

Karl Votterle. president of Bae-
renreiter, worked with Oeser to lay
the foundations and today, at the
German end. Votterle’s daughter
Barbara, along with directors Wolf-
gang Matthei and Wolfgang Rehm,
are the key figures. All three will at-
tend the exhibition in Prague.

On the Czechoslovak side. main
Bacrenreiter business partners have
been the publishing houses of' Supr-
aphon. Panton, Opus. the Czech and
Slovak Music Foundations. the
Dilia theatrical agency and export
companies Artia and Slovart.

Baerenreiter distributed, in West
Europe. the complete works of both
Smetana and Dvorak and a recent,
similarly massive. project has been
the complete works of Leos Janacek.
Baerenreiter is co-publisher with ex-
clusive rights for all countries except
the Socialist bloc.

But the German company has
also helped many Czech and Slovak
operatic works to debut perform-
ances in the Wesl. some being pro-
duced in Germany in advance of the
Czechoslovak territory.

In the case of some works by Bo-
huslav Martini., the Baerenreiter and
Supraphon links are split down the
middle. with printing in one country
and binding in the other.

Baerenreiter is also the main rep-
resentative of Czech orchestral ma-
terial in Western Europe, covering
Baroque and similar periods along
with classical and contemporary
works. Recently. too. Baerenreiter
threw its promotional muscle behind
performances of a virtually un-
known all-night oratorio "Abramo
Ed Isaco.”™ by Myslivacek-Venato-
rini, previously out via a Supraphon
recording.

Now this work seems set to be-
come a standard item in the reper-
toire of great Baroque oratorios.

Additionally. Baerenreiter has re-
leased some Supraphon recordings
in its record editions, adding a fur-
ther dimension to these long-run-
ning links.

The Czechoslovak music business
believes that Baerenreiter's attention
to the music culture of a neighboring
nation is without parallel in Euro-
pean circles. And it is this that lies
behind the aim of a commemorative
exhibition.
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Hong Kong Network
Dropping Its Charts

By KEITH ANDERSON

HONG KONG-—Pop charts in
Hong Kong have been a common
cause for complaint. Best-seilers lists
have normally been issued each by
the two broadcasting organizations,
Commercial Radio and the Govern-
ment-backed Radio Television
Hong Kong.

Now the acting head of light mu-
sic on the English channel for
RTHK has decided to issue no more
charts.

For a long time, the record indus-
try here has talked of producing its
own lists of best-selling records. Un-
fortunately. no sponsor has been
found to meet the estimated bill of
$100.000 that such a project wouid
cost.

At the moment, charts are com-
piled by telephoning a small num-
ber of selected retail outlets, and ask-
ing what is selling well in any
particular week.

The result of such a random
sample can only give a very rough
guide to current sales, and is ob-
viously open to abuse,

It’s thought that the statistics of
records sent out from record com-
pany warehouses to retail stores is
equally unreliable. at least on a
weekly basis.

*While RTHK (English channel)
sails on chartless, Commercial Ra-
dio and RTHK (Chinese channel)
continue. Not that the latter’s charts
have been without criticism. Letters
appearing in the Chinese-language
Tin Tin Daily News have alleged
that artists recording for PolyGram

are given more favorable treatment,
at the expense of others.

This is, the correspondents main-
tain. in the charts of Chinese songs,
which are much more popular than
the foreign-language songs.

One letter suggests that the popu-
lar EMI star Roman Tam has been
treated unfairly in this respect, and
refers to a promotion campaign for
Sam Hui, a popular PolyGram art-
ist, where hi fi sets were offered free
to listeners. The writer suggests a
misuse of the official radio station
for commercial promotion.

An earlier writer ‘had also com-
plained that PolyGram artists were
receiving more favorable treatment
in programs hosted by PolyGram
artist disk jockeys.

While no accusations of directly
dishonest practices have been made
or substantiated. it seems that im-
partiality—or at least the appearance
of impartiality—is very difficult in
the claustrophobic world of popular
music here.

At the same time, there have been

prosecutions for fraudulent activi-
ties in the selling of records, when

employes of a well-known retail out-

let were found guilty of accepting
bribes from one of the record com-
panies based here.

The Hong Kong government’s
Commission Against Corruption is
always ready to investigate genuine
complaints brought by members of
the public against officials in the
government or in private business.

Worried About U.K. Image

® Continued from page 82

not only by the smaller independent
members but by management of the
major companies.

Its decisions, he feels. are gener-
ally right, but they don’t get put
across very well to the majority of
members. “Sometimes the council
seems very secretive. We must
change that.”

While Wright works out new
plans to get more BPI members in-
volved on various sub-committees,
he accepts that outside the industry,
the record business has never really
enjoyed a good image.

“We should start with the press,
working with the music papers to en-
sure that we get good press. And I
don’t see why we shouldn’t get more
members of the industry talking at
colleges and universities. really let-
ting people know that we’re in a seri-
ous industry, not a Mickey Mouse
business.”

Wright also feels there could be a
strengthening of the BPI’s code of
conduct. particularly where chart
activity and the retail trade are con-
cerned.

And he’s optimistic about the out-
come of discussions with the Depart-

Spain Cassettes

® Continued from page 81

Another bizarre situation involves
a well-known Spanish artist—un-
named since the case is sub judice—
whose master tapes were copied and
then marketed as a cover version
casseltte.

Carlos Grande says he will only
be happy when all cover versions are
properly labelled and packaged so
that the consumer knows immedi-
ately what he is buying. And he
warns: “Any Spanish companies
that ignore our advice now could be
in for a lot of expensive trouble later

”

on.

ment of Trade and Industry here
over a blank tape levy. “We’re look-
ing for quick action.” he says, con-
firming BPI hopes expressed previ-
ously.

To fight counterfeiting. Wright
looks for the entire industry to work
together to find a mechanism which
would make counterfeit albums and
cassettes easily recognizable.

Given the necessary changes in
record industry attitudes and given a
change in the economic situation,
the BPI chief sees a “better and
stronger industry” ahead.

He concludes, “People will'always
want to listen to music. Butit’s up to
our industry to make sure they listen
through buying records, rather than
just tuning in to the radio.”

Label Prospers

® Continued from page 82

Olsson’s industry pedigree goes
back to 1957 when he started with
Grammofon AB Electra as arranger,
producer and later a&r chief. He was
with CBS Records here from 1970 to
1976 as director of a&r. His first suc-
cess with Planet was the children’s
record “Trazan and Banarne.” top-
ping 130.000 unit sales here and the
duo followed up with two more
chart albums.

RCA To Pickwick

DUBLIN—RCA Records, tempo-
rarily without distribution facilities
in Eire since the closure of the local
branch of Solomon and Peres, has
finished a new deal with Pickwick to
cover the territory.

Shay Hennessey, now Pickwick
Ireland chief, was previously general
manager for Solomon and Peres in
Dublin. All RCA product is made
available through the new pact.

Billboard
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AUSTRALIA
(Courtesy Kent Music Report)
As of 11/3/80
SINGLES
This Last
Week Week
1 1 MORE THAN | CAN SAY, Leo Sayer,
Chrysalis
2 2 BABOOSHKA, Kate Bush, EMI
3 4 ASHES TO ASHES, David Bowie,
RCA
4 7 WOMAN IN LOVE, Barbra Streisand,
cBS
5 6 DREAMIN', Cliff Richard, EMi
6 3 UPSIDE DOWN, Diana Ross, Motown
7 5 FAME, Irene Cara, RSO
8 8 MASTER BLASTER, Stevie Wonder,
Motown
9 10 THE WINNER TAKES IT ALL, Abba,
RCA
10 11 YOU SHOOK ME ALL NIGHT LONG,
AC/DC, Albert
11 12 HE'S SO SHY, Pointer Sisters,
Planet
12 19 THE WANDERER, Donna Summer,
Geffen
13 8 ECHO BEACH, Martha & Muffins,
Dindisc
14 15 LIFE AT THE OUTPOST, Skatt Bros.,
Casablanca
15 13 GIVE ME THE NIGHT, George
Benson, Warner Bros.
16 16 SINGING IN THE ‘80s, Monitors,
Festival
17 20 WE CAN GET TOGETHER, Flowers,
Regular
18 14 EVERYBODY'S GOT TO LEARN
SOMETIME, Korgis, Riaito
19 17 ALL OUT OF LOVE, Air Supply, Big
Time
20 NEW TWO FACES HAVE |, OF 55, Polydor
ALBUMS
1 1 SCARY MONSTERS, David Bowie,
RCA
2 2 GUILTY, Barbra Streisand, CBS
3 3 PARIS, Supertramp, A&M
4 4 BACK IN BLACK, AC/DC, Albert
5 10 ZENYATTA MONDATTA, Police,
A&M
6 5 EAST, Cold Chisel, WEA
7 8 NEVER FOREVER, Kate Bush, EMI
8 6 FAME, Soundtrack, RSO
9 7 GIVE ME THE NIGHT, George
Benson, Warner Bros.
10 15 ICE HOUSE, Flowers, Regular
11 14 THE RIVER, Bruce Springsteen, CBS
12 11 THE BOYS LIGHT UP, Australian
Crawl, EMI
13 12 LIVING IN A FANTASY, Leo Sayer,
Chrysalis
14 9 XANADU, Soundtrack, Jet
15 13 STARDUST, Willie Nelson, CBS
16 NEW CHINATOWN, Thin Lizzy, Vertigo
17 NEW DIANA, Diana Ross, Motown
18 16 GLASS HOUSES, Billy Joel, CBS
19 19 ONE TRICK PONY, Paul Simon,
Wamer Bros.
20 NEW UNMASKED, Kiss, Casablanca
ITALY
{Courtesy Germano Ruscitto)
As of 11/4/80
SINGLES
This Last.
Week Week
1 2 DALLA, Lucio Dalla, RCA
2 4 UPRISING, Bob Marley & Wailers,
Island/ Ricordi
3 14 STOP, Pooh, CGD-MM
4 1 TREGUA, Renato Zero, Zerolandia/
RCA
5 9 DIANA, Diana Ross, Motown/EMI
6 3 SONO SOLO CANZONETTE, Edoardo
Bennato, Ricordi
7 5 MIGUEL, Miguel Bose, CBS/CGD-
MM
8 7 NERO A META’, Pino Daniele, EMI
9 8 PIU’ DI PRIMA, Pupo, Baby/CGD-
MM
10 6 EMOTIONAL RESCUE, Rolling
Stones, Rolling Stones/EMI
11 10 XANADU, Soundtrack, Jet/CGD-MM
12 NEW THE GAME, Queen, EMI
13 15 UNMASKED, Kiss, Casablanca/
Durium
14 13 VIAGGI E INTEMPERIE, Ivan
Graziani, Numero Uno/RCA
15 NEW GIVE ME THE NIGHT, George
Benson, Warner Bros./WEA
16 12 SAVED, Bob Dylan, CBS/CGD-MM
17 NEW ZENYATTA MONDATTA, Police,
A&M /CGD-MM
18 17 DUKE, Genesis, Charisma/PolyGram
19 11 TOZZI, Umberto Tozzi, CGD-MM
20 19 UFFA! UFFA!, Edoardo Bennato,
Ricordi
HOLLAND
(Courtesy BUMA/STEMRA)
As of 11/3/80
SINGLES
This Last
Week Week
1 1 WOMAN IN LOVE, Barbra Streisand,
cBS
2 2 MASTER BLASTER, Stevie Wonder,
EMI
3 3 MY OLD PIANO, Diana Ross,
Motown
4 5 WHAT YOU'RE PROPOSING, Status
, Vertigo
5 6 FEELS LIKE I'M IN LOVE, Kelly

Marie, Ineico/VIP
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6 4 SOME BROKEN HEARTS NEVER
MEND, Telly Savalas, Papagayo

GIVE ME BACK MY LOVE, Maywood,
EMI

DON'T COME STONED AND DON'T
TELL TRUDE, Max 'n’' Specs,
CNR

NEVER KNEW LOVE LIKE THIS
BEFORE, Stephanie Mills, 20th
Century

DON'T STAND SO CLOSE TO ME,
Police, A&M

7 8

8 NEW

10 7

ALBUMS

GUILTY, Barbra Streisand, CBS

ZENYATTA MONDATTA, Police,
A&M

PARIS, Supertramp, A&M

A TOUCH OF DON WILLIAMS, K-tel

NOW WE MAY BEGIN, Randy
Crawford, Warner Bros.

NEW JUST SUPPOSIN', Status Quo,
Vertigo

HOTTER THAN JULY, Stevie
Wonder, Motown

FACES, Earth, Wind & Fire, CBS

DE VOGELTJESWDANS, Electronics,
Telstar

10 6 NEVER FOREVER, Kate Bush, EMI

BELGIUM

(Courtesy Billboard Benelux)
As of 11/7/80
SINGLES
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This Last
Week Week
1 4 WOMAN [N LOVE, Barbra Streisand,
CcBS
MASTER BLASTER, Stevie Wonder,
Motown
2 FEELS LIKE I'M IN LOVE, Kelly
Marie, Vogue
3 ONE DAY I'LL FLY AWAY, Randy
Crawford, Warner Bros.
5 AMOUREUX SOLITAIRES, Lio, Ariola
9 GIVE ME BACK MY LOVE, Maywood,
EMI
MY OLD PIANO, Diana Ross,
Motown
DON'T STAND SO CLOSE TO ME,
Police, A&M
SOME BROKEN HEARTS NEVER
MEND, Telly Savalas, Ineico
WHAT YOU'RE PROPOSIN’, Status
Quo, Vertigo

2 1

w

v

10 NEW

ALBUMS
ZENYATTA MONDATTA, Police,
ASM
GUILTY, Barbra Streisand, CBS
HOTTER THAN JULY, Stevie
Wonder, Motown
DIANA 1980, Diana Ross, Motown
SCARY MONSTERS, David Bowie,
RCA
NOW WE MAY BEGIN, Randy
Crawford, Warner Bros.
CLUES, Robert Palmer, Isiand
PARIS, Supertramp, A&M
NEVER FOREVER, Kate Bush, EMI
GIVE ME THE NIGHT, George
Benson, Warner Bros.

SWEDEN

(Courtesy GFL)
As of 11/4/80
SINGLES
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UPSIDE DOWN, Diana Ross, Motown

MASTER BLASTER, Stevie Wonder,
Motown

XANADU, Olivia Newton-John &
Electric Light Orchestra, Jet

SUMMARNATT, Snowstorm, Mariann

FAME, Irene Cara, RSO

ONE MORE REGGAE FOR THE
ROAD, Bill Lovelady, Charisma

ASA BODEN, Byfanarna, EMI

WOMAN IN LOVE, Barbra Streisand,
cBS

SIX RIBBONS, Jon English, Frituna

KOM OCH VARM DIG, Lasse
Lindbom Band, EMI
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ALBUMS
1 XANADU, Soundtrack, Jet
10 FAME, Soundtrack, RSO
THE RIVER, Bruce Springsteen, CBS
NEW  GUILTY, Barbra Streisand, CBS
NEW MAKING MOVIES, Dire Straits,
Vertigo
LANGRE INAT LANDET, Ul Lundell,
Pariophone
3 DIANA, Diana Ross, Motown
SECONDS OF PLEASURE, Rockpile,
F-Beat
8 ZENYATTA MONDATTA, Police,
ASM
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SCARY MONSTERS, David Bowie,
RCA

ISRAEL

(Courtesy Reshet Gimmel/IBA)
As of 10/31/80
SINGLES
This Last
Week Week
1 5 WOMAN IN LOVE, Barbra Streisand,
CcGS

2 2 MASTER BLASTER, Stevie Wonder,
Motown

ANOTHER ONE BITES THE DUST,
Queen, EMI

3 1
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DON'T STAND SO CLOSE TO ME,
Police, A&M

THE WANDERER, Donna Summer,
Geffen

4 D.1.5.C.0., Ottawan, Carrere
6 JESSE, Carly Simon, Warner Bros.
7 LATE IN THE EVENING, Paul Simon,

Wamer Bros.

9 NEW AMIGO, Black Slate, Ensign

10 NEW THREE LITTLE BIRDS, Bob Marley &

Wailers, Island

4 3

5 8

NN

ALBUMS

XANADU, Soundtrack, Jet
HEY, Julio Iglesias, CBS
EMOCIONES, Julio Iglesias, CBS
THE ROSE, Soundtrack, Atlantic
D.1.5.C.0., Ottawan, Carrere
THE GAME, Queen, EMI
NEVER FOREVER, Kate Bush, EMI
WAYS, Shiomo Arzi, Hed Arzi
MOUTH TO MOUTH, Lipps Inc.,

Casablanca
WINNERS, Various, Epic
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NEW ZEALAND

(Courtesy Record Publications)
As of 11/9/80
SINGLES
This Last
Week Week
1 1 MASTER BLASTER, Stevie Wonder,
Motown
WOMAN IN LOVE, Barbra Streisand,
CcBS
ANOTHER ONE BITES THE DUST,
Queen, EMI
UPSIDE DOWN, Diana Ross, Motown
HE'S SO SHY, Pointer Sisters,
Planet
FOOD FOR THOUGHT, UB40,
Graduate
COULD YOU BE LOVED, Bob Mariey
& Wailers, Island
THE WANDERER, Donna Summer,

2

6
3 2
4
7

Geffen

GONNA GET ALONG WITHOUT YOU
NOW, Viola Wills, Ariola

MORE THAN | CAN SAY, Leo Sayer,
Chrysalis

10 NEW

ALBUMS

GUILTY, Barbra Streisand, CBS

SCARY MONSTERS, David Bowie,
RCA

2 BROKEN ENGLISH, Marianne
Faithfull, Island

3 CAREFUL, Motels, Capitol

4 SIGNING OFF, UB40, Graduate

5 PARtS, Supertramp, A&M

7 GIVE ME THE NIGHT, George
Benson, Wamer Bros.

REMAIN IN LIGHT, Talking Heads,
Sire

TRIUMPH, Jacksons, Epic

GREATEST HITS VOL. 2, Olivia
Newton-John, MCA

DENMARK

(Courtesy BT/IFPI)
As of 11/4/80
SINGLES

UPSIDE DOWN, Diana Ross, Motown

AMANADA, Nalle, Sonet

DREAMIN’, Cliff Richard, EMI

CHILDREN OF PARADISE, Boney M,
Ariola

XANADU, Olivia Newton-John/
Electric Light Orchestra, Jet

THE WANDERER, Donna Summer,
Geffen

ROCK HARD, Suzi Quatro,
Dreamland

9 TIRED OF TOEIN' THE LINE, Rocky
Burnette, EMI

EL DORADO, Goombay Dance Band,
CcBS

TAKE THAT LOOK OFF YOUR FACE,
Marti Webb, Polydor

ALBUMS
EW HEJ IGEN, Liller, Frituna
2 SUPER JETS 2, Various, Sonet
3 SCARY MONSTERS, David Bowie,
RCA
4 POWER POP 80, Various, Philips
6 ROCK HARD, Suzi Quatro,
Dreamiand
DISCO DROENET 4, Various, EMI
NEW  MAKING MOVIES, Dire Straits,
Vertigo
DIANA, Diana Ross, Motown
PARIS, Superttramp, A&M
I'M NO HERO, Cliff Richard, EMI

o WN -

Brazil Appointment

NEW YORK-Tomas Munoz is
appointed vice president and man-
aging director of CBS Brazil. mov-
ing over from the post of managing
director, CBS Spain. He reports to
Nick Cirillo, senior vice president of
CBS Records’ Latin American oper-
ations.

advosa1118 0861 ‘S1 HIGWIAON
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International

CBS Greece Builds
Local Artist Roster

By JOHN CARR

ATHENS—One day this summer,
veteran Greek singer Yovanna
walked into the offices of CBS
Greece and insisted she wanted to
start a new recording career.

Recalling the incident, CBS man-
aging director Sol Rabinowitz says:
“The lady had so much class I
couldn’t let her leave without sign-
ing her to a contract.”

Shortly before the release of what
was her first album after a gap of 12
years, Yovanna told reporters that
other recording companies had “dis-
appointed” her in the past by giving
her poor material to record and
“then promptly broke my contracts
on the grounds that I didn’t seil.”

But CBS she says gives her full
freedom to choose and produce her
material in the way she sees fit.

Behind the fanfare and the enthu-
siasm, however, industry observers
are raising collective eyebrows at the
striking aspect of an otherwise non-
spectacular signing. the fact that
CBS, till now the spearhead of inter-
national repertoire, is starting to
build a solid groundwork of local
artists as a first step towards survival
in a country of merely nine million
people.

Though notably active this year in
bringing in live international acts to
boost sales, CBS now seems to be
cottoning on to the ways of other in-
dustry giants such as EMI, Minos
Matsas and PolyGram. all of which
had built rosters of big-selling local

artists to see them through times as -

rough as the first half of this year has
proved.

Total record sales in Greece are
now split almost evenly between lo-
cal and international artists, with the
locals gaining points on staying
power. CBS claims it will have
around a haif-dozen big local names
under its wing by the end of this
year.

EMI says it is committed to the
“promotion and preservation of
Greece’s musicin all its forms.™ It
has recently released a boxed-set of
new recordings of the main com-
poser in the classical field., Nikos
Skalkotas.

PolyGram claims to be pursuing
an even-handed policy, giving no
undue preference to local acts over
international artists. Says Its public
relations chief Jacques Menahem:
“If something is good, it will sell.”

Label Launch

HELSINKI — Kansankulttuuri,
Finland’s main outlet for records
from the Socialist bloc countries, is
launching a new label, also to be
called Kansankulttuuri, with Finn-
scandia as distributor here.

Initial releases-include four com-
pilation albums featuring original
recordings from Poland and the
USSR, and a domestic album by
Annariitta Minkkinen. Design and
art work. as well as song selections,
have been handled in Finland.
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West Germany

HOT ROD—Rod Stewart, right, and Carmen Appice, drummer with Stewart’s

band, at a post-concert, WEA-hosted party held in Hamburg, one of the dates

on the singer's recent German tour. WEA Germany's managing director,
Siegfried Loch, is on the left.

Jung Blueprint Pays
Dividends For EMI

- By WOLFGANG SPAHR

COLOGNE—In the last two years
EMI-Electrola has liquidated its
Cristal label, closed three of its five
depots, reduced its labor force by
120, instituted a purge on waste and
changed its product mix.

“The result,” says Wilfried Jung,
EMI managing director, Central Eu-
rope, “is that our break-even point
on record sales is substantially lower
in 1980 than it was in 1978.”

Jung expects EMI’s turnover to be
up by 3 to 5% in 1980, and he pre-
dicts that profits will also be up be-
cause of increased efficiency.

“For the first time for more than
five years, the record industry in
Germany increased its prices and
this helped offset the effect of esca-
lating costs. As far as EMI is con-
cerned, we have benefitted from the
strength of product from the U.K. by
artists like Pink Floyd, Queen, Kate
Bush. Smokie, Hot Chocolate and
CIliff Richard, and although we lost
the extremely successful Alan Par-
sons Project because of Ariola’s ac-
quisition of Arista, we had enough
depth of repertoire to compensate
for this.”

Looking ahead to 1981, Jung sees
little prospect of improving on the
1980 turnover figures. “I think we
may have to wait another two or
three years before there is an upsw-
ing in the record business.” he says.

Meanwhile. Jung says he is fol-
lowing three main policy guide-
lines—a tightly controlled release
policy, the fullest possible exploita-
tion of locally-produced repertoire
and a concerted attempt to bring
back into the record shops more
members of the over 35 age group.

“I consider it vitally important not
to have to depend too heavily on
third party labels; I like third party
deals if they produce profit, but too
many of them produce turnover and
little else.

“In contrast. success with local
repertoire is much more welcome
because profit margins are higher.
Last year, only 21% of our turnover
came from local repertoire—that was
an exceplionally bad year. This year,
on the other hand, we have derived
something like 37% of our income
from domestic product. This is, per-
haps. a little too high—I would be
happy with a figure of between 32%
and 35%.”

Jung adds that promoting local
repertoire in Germany is not always
easy because radio and television
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programming is heavily orientated
in favor of Anglo-American product.

On the question of broadening the
record-buying public, Jung says:
"The record industry is too preoccu-
pied with the under-25s and is not
producing good middle-of-the-road
product aimed at the more mature
record fans who used to buy albums
by James Last and Peter Alexander.
I believe there is great potential in
producing repertoire aimed at this
age group.”

As far as release policy is con-
cerned, Jung admits that imposing
limits of the number of releases re-
quires courage and strength of char-
acter because of the traditional fear
of keeping back a potential hit. “But
we have certainly cut back on our re-
lease program.” he says. “and we are
very much better off as a result. It
may come down to a matter of using
the same budget to produce fewer
records, but I can certainly say that
we have sold more copies per suc-
cessful release than ever before this
year.”

Because of the difficulties of pro-
moting local repertoire on radio and
television in Germany, record com-
panies are constantly seeking other
means of bringing new product to
public attention and EMI-Electrola
has had success- recently, Jung
claims, with cinema advertising.

In a test operation in the Saar
town of Muchlheim new releases by
the Fischer Set and Peter Kent were
the subject of a three-minute promo-
tion film shown in local cinemas.
The film listed a number of local
record stores where the records
could be obtained and indications
were that the film had prompted
substantial number of the movie
house audiences to visit local record
dealers and ask for the records.

Says Jung: “The operation
worked particularly well for the Fis-
cher Set. a new wave group. One
shop which had taken 100 records
sold 80, another sold 47 out of 50
and the EMI outlet in the area sold
125 out of 200. Results were not so
good for the Peter Kent record, but
that may simply mean that it didn’t
have such wide appeal.

"We were encouraged by the suc-
cess of the operation and the indica-
tion that a high proportion of mov-
iegoers are potential record buyers.
We are now considering a nation-
wide application of this promotion
operation for certain new product.”

Jupiter Label
Leaves Ariola
For Teldec

HAMBURG-—-After a six-year as-
sociation with Ariola. Jupiter Rec-
ords, founded in 1974 by publisher-
producer-songwriter Ralph Siegel. is
terminating its pressing and distri-
bution deal with the Munich-based
Bertelsmann company. and trans-
ferring its affiliation to Teldec, as of
Jan. 1, 1981.

Commenting on the switch, Ralph
Siegel says. “We have had a beau-
tiful relationship with Ariola. and
we shall continue to be closely asso-
ciated in the sense that I shali still be
producing Ariola artists like Peter
Alexander, Wencke Myhre, Katja
Ebstein and Rex Gildo.

“However. after giving careful
consideration to the matter, we de-
cided thatour Jupiter label would be
in better hands if it went to Teldec.”

The new deal, according to Siegel.
is for *more than three years,” and it
gives Teldec a useful addition to its
artist roster. with such acts as
Dschingis Khan (who sold more
than one million records and tapes
this year). Chris Roberts, Roberto
Blanco. Penny McLean. Dorthe,
Dee Dee Jackson, Roy Etzel and
Jerry Rix.

It’s thought that the prime reason
for Jupiter’s switch to Teldec was
that Ariola has been accumulating
too many third-party labels, and
Siegel felt that there would be less
competition if he switched to the
Hamburg company

Brass Band
Scores With
Czech Music

By LUBOMIR DORUZKA

PRAGUE—Ernst Mosch, leader
of the Egerlander Elasmusikanten,
has been awarded one platinum and
several gold disks as leader of the
biggest-selling German act in the
brass band sphere.

But the backbone of his repertoire
since he put the band together has
been Czech polkas, waltzes and
marches, some of which have be
come more successful in the German
music market than in Czechoslo-
vakia.

Around 10 years ago, Mosch took
on the role of music publisher fur-
ther to exploit this material, first
with his concert manager in Ham-
burg and now with Elmar Wolf, an
expert on Czech brass band music,
with whom he set up a joint publish-
ing venture.

This year, Mosch recorded three
albums virtually filled with Czech
polkas and waltzes, many dating
back to the *30s and '40s but all still
pulling in hefty performance and
mechanical royalties. That income
has enabled Mosch today to be able
to promote contemporary Czech
brass band composers.

His albums are mainly on Teldec,
but also licensed to specialist labels
for sale in department stores. Sales
are rarely less than 100,000 for each
release.

Now to mark Ernst Mosch’s 25th
anniversary as a professional musi-
cian, Teldec in Germany and Supr-
aphon in Czechoslovakia have
launched a joint project, an album
recorded by Mosch conducting
Czech musicians in Prague.
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General News

LLifeIinesJ
Births

Boy, Vincent Erikk, to Vikk and
Chris Molina Oct. 20 in Los Angeles.
Vikk Molina is an accountant with
Elektra/Asylum Records.

x *x %

Girl, Aly Catherine, to Judy and
Frank Rochman Oct. 28 in Miami.
Father is with Tone Distributors.

*  x  *

Girl, Kelsey Lee, to Deborah and
Jeffrey Lesser Oct. 23 in Los An-
geles. Father is a record producer.

*x x ok

Boy, Casey Alper, to Lorraine and
Bruce Kramer Nov. 3 in Los Angeles.
Father is a personal manager and
principal in KII Management.

Marriages

Virginia Berger, manager of Sound
Labs Studio, to Harvey Cooper, pres-
ident of White Snake Management
& Production Co., Nov. 1 in Santa
Barbara, Calif.

*  x K

Ken Keane, president of Sea
Cruise Productions and Briarmeade/
Song Farm Music, to Jeanne Morris
Nov. 1 in Nashville.

Deaths

Louis Alter, 78, long-time member
of ASCAP and composer of “*Do You
Know What It Means To Miss New
Orleans,” “I've Got Sand In My
Shoes,” “Dolores™ and *Manhattan
Serenade,” Nov. 5in New York. Heis
survived by a daughter, son and
brother.

*  x  x

Marty Kugell, 42, producer of rec-
ords by the Five Satins, Jimmy Jack-
son, Herman’s Hermits and Dave
Szpak, of a heart attack Nov. 3 in Los
Angeles. He is survived by his widow,
Sharon, and two sons, Erik and Jack.

I

Joseph, R. *Bud” Rieland, 47, Oct.
15 in Atlanta. He was a former sales
executive with CBS and London
Records in the Midwest and South-
east area and is survived by his
widow, Sonja, two daughters and a
brother.

*  x %

Ralph Watrous, 73, trombonist
with numerous big bands in the 1930s
and father of trombonist Bill Wat-
rous, Oct. 26 of a cerebral hemor-
rhage in Daytona Beach, Fla.

* k%

Jacques Levy, 68, for 25 years
chairman of the Assn. of Professional
Recording Studios, Oct. 24 in Lon-
don. A former violinist, he was busy
planning the 14th annual APRS ex-
hibition at the time of his death. He is
survived by two sons.

* ok ok

Abraham “Al” Parker, 68, orches-
tra leader noted in the 1930s and *40s
for his society dance music in the
Pennsylvania area, Oct. 21 in Browns
Mill, N.J. His widow, Sarah, and a
daughter, son, two sisters and two
grandchildren survive.

x  x %

Alexander D. Burt, 75, Oct. 28 in
Philadelphia. He was an electrical
engineer who for several decades
worked on the development of the
phonograph for RCA, particularly
the 45 r.p.m. single in the 1940s. He
also authored the chapter on phono-
graphs in the Encyclopedia Brit-
tanica. He is survived by a son,
daughter and two grandchildren.

s MUSICIANS WIN RAISE e
Hotels, Union In
Atlantic City Sign

@

ATLANTIC CITY, N.J.—The At-
lantic City Musicians Union, Local
661-708. has signed a 41-month con-
tract with three of the resort’s four
hotels providing a 17.5% salary in-
crease.

The contract covers the house
bands and lounge acts at Resorts In-
ternational, Bally’s Park Place, and
Cacsars Boardwalk Regency. Musi-
cians at the Brighton Casino Hotel
are not covered by the contract, but
union leaders will meet with the
Brighton’s management this week to
discuss their joining the contract.

Negotiations started three months
before the previous contract expired
last May 30, but the delay between
binders was caused by difficulties in
defining artistic and traditional as-
pects of the musical craft.

The contract covers about 50 or-
chestra members at the three hotcls
and all musicians coming in on a
temporary basis to play the lounges.

Under the new contract, musi-

BUDGET LINE

cians will receive wage increase in
three stages—two 5% increases and a
third of 7.5%. By the end of the con-
tract term, wages of orchestra mem-
bers will have risen from $454 to
$539 per week.

Pay for musicians in lounge acts
wilt go from $396 to $469 per week.
George Fognano. union sccretary
who negotiated the contract with
union president Victor Marrandino,
cites other aspects of the contract as
important improvements.

The casinos agreed to an Atlantic
City union tradition sctting min-
imum numbers of musicians to be
used in certain entertainment rooms.
Also. union permission will be re-
quired for the use of electronic in-
struments that can play the parts of
several musicians, and musicians
working part-time will be paid
above the daily rate paid full-time
musicians. Donald Buzney. Bally's
labor relations director. led the
negotiating team for the hotels.

No List Price On 41 LPs
From Alshire Productions

LOS ANGELES—AI Sherman of
Alshire Productions in Burbank. is
releasing 41 albums on LP and cas-
sette simultaneously without a sug-
gested list price in the series “Origi-
nal Artists™ from Exact Productions.

“These are budget. low-priced al-
bums, where the buyer must set his
own profit margins™ Sherman cx-
plains. "We will have 8-track avail-
able if there is enough call.”

Repertoire is leased from Key
Seven Music, a K-tel affiliate. Cov-
ers boast original full-color art. with
lettering and full album content eas-
ily visible. making the albums good
self-merchandisers. Tunes in the
hefty release are a mix of out-
standing standards and lesser
known oldies favorite for collectors.

Individual rock oldies artist pack-
ages feature: Jan & Dean. Liule
Richard. Bill Haley. B.J. Thomas.
the Ink Spots, Patti Page and Johnny
Rav. Combination albums blend
Chubby Checker and Gary Bonds,

the Platters and Litle Anthony, the
Four Aces. Lads and Preps and the
Coasters, the Crewcuts and the Chif-
fons,

There are single albums covering
chronological pop hits of the *50s
and ’60s. There are four individual
albums melding comedy songs. one
of which is western-oriented.

Country entries are especially
strong. Even country gospel is in-
cluded with two albums. There are
three trucking specials. Individual
country acts featured on an entire al-
bum include: Kitty Wells, Faron
Young. David Houston. Dolly Par-
ton, Kitny Wells, Red Sovine and
Del Recves share a side in each of
two other releases. Top past rustic
hits are featured in 11 other albums.

Fidelity is excellent throughout.
Albums are well-tracked and timed
for casy radio play.

Sherman expects to produce
about 15 new albums to the ever-
green series vearly.

Blackmon Wants $2 Mil In Damages

LOS ANGELES—Larry Black-
mon wants $2 million in compensa-
tory damages from Sanford R. Ross
of New York City in a Superior
Court action filed here.

The plaintiff, leader of the group
Camco. alleges Ross improperly ad-
vised the act as attorney and also
failed to properly perform for the
group as personal manager.

The complaint contends handling
both tasks was a conflict of interests
and that Ross at times acted as a tal-
ent agent for the group. a task for
which he was not licensed in Califor-
nia.

Ross. who negotiated a Casa-
blanca recording binder and exten-
sion for Cameo. allegedly received

Alison Yost, 16 months, Oct. 21 fol-
lowing open heart surgery in the Cleve-
land Clinic, Cleveland. She is survived
by her parents, Mr. and Mrs. Joseph F.
Yost, two brothers and one sister of
Sandusky, Ohio. Father is the president
of M.R. Sand & Co., Sandusky, Ohio,
distributors of budget records and
tapes.

10% of the gross amounts carned by
Cameo for his legal services from
1975 through 1978, In 1976. the suit
claims Ross suggested he also be-
come personal manager for which
the defendant reccived an addi-
tional 20% of gross.

Blackmon claims Ross misman-
aged the group’s funds and kept the
plaintiff in a subservient financial

AA
Certified
' Records

Platinum LPs

Pat Benatar “Crimes Of Passion”
on Chrysalis. Disk is her first plati-
num LP.
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CARLENE CARTER-—-Musical
Shapes, Warner Bros. BSK3465.
Produced by Nick Lowe.

“Musical Shapes” is an example
of what happens when British new
wave meets up with Nashville coun-
try and finds happiness reincarnated
as rockabilly.

It wouldn’t be accurate 1o call this
album simplistic—it isn’t. really but
there’s an appealing lack of com-
plexity in both instrumentation and
mix that's almost unheard of in these
days of multi-track paradisc.

Sowhatif the album sounds like it
was recorded back in the '60s in
somceone’s garage with wonderfully
primitive  English drumbeats an-
choring the tracks? So what if the vo-
cals sound like they were cut in the
living room in the midst of a spon-
taneous jam session? That's all part
of the live energy that's responsible
for this album’s unaffected and dis-
arming honesty.

Vocally, Carter is a fascinating
amalgamation of tough-guy pos-
turings and little-girl vulnerability.
She’s got her heart on her sleeve and
determined not to show it. As a re-
sult. whether she's ripping through a
self-penned rave-up like “Cry.” a
brashly arrogant “I'm So Cool,” or a
puckish, punkish version of “Ring
Of Fire.” Carter’s emotions are
thinly veiled beneath her surface
swaggerings.

The most positive point about
“Musical Shapes™ is what it says
about Carter’s development as an
artist and songwriter. Her personal
stamp is on every cut; the very few
tunes she didn’t write or cowrite her-
self, she and Lowe still manage
twist into distinctly compelling per-
formances.

Lowe. as producer, smartly side-
steps the slickish overarranging that
flawed parts of Carter’s first two
LPs. giving her plenty of freedom to
romp and stomp with gutsy aban-
don. She’s backed up by a tight nu-
cleus of British and American rock-
ers, including Rockpile stalwarts
Dave Edmunds—whose vocal con-
tributions here are ideallv matched
to Carter’s own vocal timbre—Billy
Bremner, Terry Williams and Lowe.
Also on hand are Johnny Ciambotti.
Scan Hopper. Kevin Wells, Bob An-
drews, Roger Rettick and Doobie
Brother member John McFee.

The album has elements of rock-
abilly’s strectwise roots with today’s
modern English sound thrown in
around her own country heritage.
Carter is a straightforward. non-
gimmicky singer who delivers her
vocals in clipped hard-edged bar-
rages. but can also turn around and
produce a masterpiece of control
such as “Too Proud™ which shows a
completely different side of her art-
istry.

There are many high spots in this
12-song album. with its integral mix
of humor and honesty, “Musical
Shapes™ is a perfect canvas for Car-
ter. .. herspunky hard-as-nails “I'm

Closeup

Carlene Carter: The shape of things
to come.

So Cool.™ the eerie mountain-tinged
“Appalachuan Eyes™ with its Indian-
chant percuss.on. the funny and ac-
curate ballad. *To Drunk (Too Re-
member).” the soft acoustic outlaw
country “Bandit Of Love.” “Cry.”
the high-stepoing “That Very First
Kiss™ like a blast out of the past.

On “Baby Ride Easy.” a tongue-
in-check number deftly under-
played. Edmunds blends his dis-
tinctly English accent with Carter’s
more dry, strident country inflec-
tions in a duet arrangement that’s a
genuine trear. The wryness of the
lyrics adds to the song’s effectivenss:
“If yeur lovin’ is good, and your coo-
kin® ain’t greasy/ We'll chuck the
chuckwagon and we’ll ride a-way.” A
gentle spoof that’s a gem.

The basic unpretentiousness of

this project works in a way that walls
of superfluous sound never could
with Carter. And by the time she’s
wrung the emotion from the fast
note of "Too Proud.” working
against a powerful guitar lead. one
thing is obvious. “Musical Shapes™
says a whole lot more about where
this artist is going than about where
she’s been. KIP KIRBY

BOSTON ORCH.
ROYALTY BOUT

NEW YORK—The Boston Sym-
phony Orchestra Inc. is demanding
rovalty payment of $38.713.38 in an
action in U.S. District Court here
against Midsong International Rec-
ords.

The plamnsiff contends a breach of
the contract entered into with Mid-
song for the production of an album
by the late Arthur Fiedler and the
Boston Pops Orchestra. The album.
“Saturday Night Fiddler.” was mar-
keted by Midsong shortly after the
death of the famed maestro last vear.

The plaintiff alleges that Midsong
failed and refused to pay royalties
due based on a contract entered into
in Noveraber 1978, and in addition
to the clainted rovalties it also sceks
interest an the sum and an account-
ing for all monies received on the
project by the defendant.

T hristmas 1980

122 Christmas hits and seasonal songs in

our

Christmas Programming package.

Available only to radio stations in mono
or stereo. 25 Hz toning optional.
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BOZ SCAGGS—Hits!, Various producers. Columbia
FC36841. For the most part, this is a predictable rundown of
Scaggs’ best known tracks though there are a couple of sur-
prises. An excellent, previously unreleased track, “Miss Sun,”
is included as is the swirling ballad, "You Can Have Me Any-
time,” which was not a hit. The rest is a solid compendium of
Scaggs' pop cum r&b style. There are the uptempo rockers,
such as “Lido Shuffle” and “Breakdown Dead Ahead" plus
the cool ballads, such as “Look What You've Done To Me"”
from “Urban Cowboy.” Though there are no moments from
Scaggs’ early career (the oldest track included is “Dinah Flo”
from 1972), this should satisfy most consumers who didn't
become aware of Scaggs until 1976.

Best cuts: “Miss Sun,” “We're All Alone,” “Breakdown
Dead Ahead,” “You Can Have Me Anytime,” “Dinah Flo.”

NEIL YOUNG—Hawks & Doves, Reprise 2297 (WB). Pro-
duced by David Briggs, Tim Mulligan, Neil Young. Each Neil
Young release brings its own surprises as one never knows
what to fully expect. Side one is probably the mellowest, most
laidback side of music Young has produced. Though all four
cuts on the side are ballads cushioned by acoustic guitar, the
songs are evocative, penetrating and highly lyrical. The pace
intensifies to a degree on side two although nothing here
packs the instrumental rock wallop of Young's more rock-ori-
ented material. Incorporating fiddle, harmonica, steel and
dobro, much of the second side is underlined by a country
flavor.

Best cuts: “Lost in Space,” “Coastline,” “Union Man,”
“Captain Kennedy.”

RUPERT HOLMES—Adventure, MCA5129. Produced by Ru-
pert Holmes. Holmes' new album, following “Partners In
Crime,” which spurred two top 10 singles, “‘Escape (The Pina
Colada Song)”" and “‘Him,” follows in the tame adult contem-
porary pop style of the first. The tunes are mainly easy rock-
ers with a few more uptempo numbers such as “'Blackjack”
and “Crowd Pleaser” mixed in. Holmes lyrically weaves his
tales onto a melodic musical background highlighted by syn-
thesized orchestral sounds, as on the title track, “Adven-
ture.” His intimate vocal style enhances the nature and im-
pact of his lyrics, drawing the listener in. He may not be
breaking any new ground here, but he has come up with a
bunch of pleasing tunes that should go over well.

Best cuts: “Morning Man,” “Adventure,” “Blackjack.”

THE CLASH-Black Market Clash, Epic 4E36846. Various
producers. The Clash has always been a band devoted to giv-
ing its fans their money's worth. This new release, a 10-inch
nu-disk EP, is no exception. With nine songs overall, and
about 17 minutes of music to a side, this disk contains as
much music as most LPs. Considering that the music is per-
formed by what many consider to be the best rock band in
the world, here is a true bargain. The first side contains prev-
ously unreleased in the U.S. Clash oldies. On the second side
the four-man band presents three new songs, showing its
considerable progress and development.

Best cuts: “Bankrobber,” “Justice Tonight,” “Armagideon
Time,” “City Of The Dead,” "“Time Is Tight.”

HIROSHIMA—0Odori, Arista AL9541. Produced by Wayne
Henderson. The last set by this nine-piece outfit found an au-
dience with pop listeners as well as with the jazz fans which
have formed the base of Hiroshima's support. With this re-
lease, of which a translation of the title means dance, Hiro-
shima builds upon a pop sound without losing any of its jazz
acumen. Johnny Mori's oriental percussion work and June
Kuramoto’s koto and shamisen work gives all the tracks an
atmosphere which other acts working in the jazz fusion genre
don't achieve. This set is evenly divided between instrumen-
tals and vocals songs which allows for vocalists Jess Acuna
and Teri Kusumoto to shine.

Best cuts: “Warriors,” ““Cruisin’ Town,” “Shinto,” “Odori,”
“Winds Of Change.”

ROCKPILE—Seconds Of Pleasure, Columbia JC36886. No
producer listed. It's hard to believe but this is Rockpile’s first
album. The group—consisting of British veteran musicians
Dave Edmunds and Nick Lowe—has toured constantly since
1977 and this four-piece act has assisted on each others solo
outings. However, this is the first true Rockpile effort and it is
a winner. The late-1950s and mid-1960s influences, which
made Lowe’s “Cruel To Be Kind" such a pleasant surprise last
year, can be heard here in the harmonies and smooth melo-
dies. Also included is a four cut EP which has Lowe and Ed-
munds’ versions of selected Everly Brothers' hits, a group
which sonically is a precursor to Rockpile.

Best cuts: ‘‘Teacher, Teacher,” “Heart,” “When Will | Be
Loved,” “Pet You And Hold You,” “Oh What A Thrifl.”

BETTE MIDLER—Divine Madness, Atlantic SD16022. Pro-
duced by Michael Ritchie. This soundtrack recording from the
film of the same name that features Midler in concert proves
her once again to be a first-rate vocalist. She can really belt
out a song when she wants to, as on Bob Seger's “Fire Down
Below,” and also shine on slower tunes like the ballad “My
Mother's Eyes.” She adeptly covers tunes by prominent art-
ists like Bruce Springsteen (“E Street Shuffle”), Mick Jagger
and Keith Richards (“You Can't Always Get What You Want")
and Bob Dylan ("I Shall Be Released”), adding her own
unique interpretations that prove to be better than some of
the originals. The Divine Miss M really is a gutsy, charismatic
singer who has the ability to capture the listener’s attention
and keep it. Midler's on a hot streak.

Best cuts: “Paradise,” “You Can't Always Get What You

.

NEIL DIAMOND-The Jazz Singer (Original Songs
From The Motion Picture), Capitol SWAV12120. Pro-
duced by Bob Gaudio. Diamond makes his acting debut
in this contemporized remake of the classic film which
will open in time for Christmas. If the film is as strong as
the matenal here, it will have the potential of making
Diamond a bigger star than he already i1s. The material 1
balanced between poignant ballads and more uptempo
material, each delivered in Diamond's masculine vocal
style. Most of the songs are lushly arranged with superior
instrumental work by Diamond’s band consisting of deli
cate keyboards, guitars, bass, percussion and synthe
sizer. The first single, “Love On The Rocks,” 1s one of Dia
mond’s more powerful vocal readings while “America,’
“Hello Again,” and “You Baby,” all portray the singer in
best form

Best cuts: ““Love On The Rocks,” “You Baby,” “Sum

merlove " “Amazed And Confused " "America

Want"/| Shall Be Released,” “Fire Down Below."

THIN LIZZY—Chinatown, BSK3496. Produced by Thin
Lizzy, Kit Woolven. One of the few critically acclaimed hard
rock bands, this Irish quartet has a huge following but has
had trouble breaking through here. This set of nine songs
breaks no new ground for the group but it is a commanding
restatement of Thin Lizzy elements: gutsy dual guitar solos,
Phil Lynott's deep vocals and goodtime, party lyrics tempered
with political responsibilities. Most of the tunes are meiodi-
cally uptempo though "“Didn't " proves Thin Lizzy is capable
fo working in something other than a hard rock mode.

Best cuts: “We Will Be Strong,” “Genocide,” “Chinatown,”
“Didn't I.”

>
Country

MEL TILLIS—Southern Rain, Elektra 6E310. Produced by
Jimmy Bowen. Whether it's a result of better and more memo-
rable material, stronger arrangements or his own vocal per-
formance, Tillis suddenly sounds like a newly-inspired artist
on this album. Bowen has drawn on the talents of a diver-
sified group of Nashville writers and the skills of superior ses-
sion players to come up with an imaginative and refreshingly
compelting backdrop for Tillis. While daughter Pam Tillis’
soul-scorching background vocals are noticeably absent,
there are enough other fine performers on hand to fill in, this
LP ought to have powerful impact on Tillis" career. All songs
are standouts.

Best cuts: “Southern Rain,” “Louisiana Lonely,” “One
Night Fever,” “Time Has Treated You Well,” “Sweet Desire.”

. o
.
taagat

> &
First Time Around

JOEY WILSON—-Going Up, Modern MR38130 (Atco). Pro-
duced by Jimmy Destri. This debut disk by the Philadelphia
singer-songwriter is also the premiere release of the new
Modern Records label. The LP in an intriguing combination of
hard and soft rock sounds, which should make it a natural for
AOR radio. Neither mainstream nor new wave, Wilson plots
his own musical course. The combination of hard rockers and
softer songs reveals a profound understanding of pop
nuances. Ably produced by Blondie's Jimmy Destri, the LP
has a full and well textured sound which bolsters Wilson's
everyman vocals.

Best cuts: “Underground,” "If You Want My Love,” “Hold
On Girl,” “Calt Off Your Dogs.”

THE REDDINGS—The Awakening, Believe In A Dream
1236875 (CBS). Produced by Russell Timmons, Nick Mann.
Group comprises two sons of the late Otis Redding, plus one
cousin, whose urgent, chant-like vocals and finger-popping
instrumentation (bass, guitar, drums) are highly reminiscent
of Kool & The Gang. [ndeed, the first single off this LP, “Re-
mote Control,” is more than a little like “Ladies Night." On
other cuts, the trio demonstrates more originality, particu-
larly on a couple of ballads, “Come {n Qut The Rain” and
“Lady Be My Lovesong.” Another highspot is the instrumen-
tal title track, featuring Dexter Redding's fluid bass work and
Mark Locket's forceful drums.

Best cuts: Those cited.

ANNIE McGOWAN—Rattlesnakes And Rusty Water, Rat-
tlesnake RR1010. Produced by Buddy Blackmon/Annie
McGowan. Like a breath of country air, McGowan breezes
through this refreshing medley of grass roots tales. Her rich,
earthy tones swell with warmth on a wealth of original mate-
rial, complete with strong lyrical content. The bluegrass/
country tone of the package is set by such colorful instrumen-

tation as “brushes on top of TV and “rattlesnake rattler.”
Charlie McCoy, Roy Husky and John Hartford lead a host of
expert musicians.

Best cuts: “Goodbye To A River,” “Good Ole Country Mu-
sic,” “Tellico Plains," “Carolina Blue” and “Rattlesnake
Mama.”

Billboard's

Recommended LPs

pop
LONG JOHN BALDRY, EMI America SW17038. Produced by
Stacy Heydon. Baldry reappears every so often with a collec-
tion of biue-eyed funk that rings true, as it should since he's
one of the original British bluesmen. His distinctive bass vo-
cals and flair for picking excellent musicians helps put the
song across, and while his approach to r&b is modern, the
arrangements don't always fit the mood of the song. Best cut:
"“(Walk Me Out In The) Morning Dew.”

MAX WEBSTER—Universal Juveniles, Mercury SRM13855.
Produced by Jack Richardson. Even guitarist/Vocalist Kim
Mitchell’s comic cover poses in a tight yellow jumpsuit can't
enliven this collection of straightahead heavy metal tunes.
The trio's thundering sonic attack needs an infusion of me-
lodic inventiveness to work. Best cuts: “April In Toledo,”
“Blue River ... Liguor Shine.”

THE POWDER BLUES—Uncut, Liberty LT1078 Produced by
Tom Lavin. This powder is of the sugary variety: the Canadian
octet makes its blues smooth and readily palatable. Basic up-
beat blues tunes are offered, augmented by a three-man horn
section. Unfortunately, when you dispose of the grittiness
and the feeling of the blues, you often lose the magic in the
music as well. There's smoke here, but little fire. Best cuts:
“Boppin’ With The Blues,” “Hear That Guitar Ring,” “Just A
Little.”

SHORT STUFF—Talk Is Cheap, Third Coast TC2208. Produced
by Sam Lynn. This no-frills five-man band from Wisconsin
plays solid and warm blues/rock. Led by harmonica player/
vocalist Jim Liban, and keyboardist/singer Junior Brantely,
this band does not try to reach for the sky. Instead, it stays
funky and gritty, and close to its musical roots. If nothing else
this is a bar band supreme. Best cuts: “Talk Is Cheap,”
“Since | Met You Baby,” “High School Confidential.”

ORIGINAL CAST—Scrambled Feet, DRG 6105. Produced by
Jimmy Wisner. The revue has been playing at New York's Vil-
lage Gate since June of 1979. It's mostly a genial satire on
making-it-in-show-business a sort of “Chorus Line" without
the heartache. The songs by John Driver & Jeffrey Haddow
aren’t cut out of durable cloth, but they make their point with
youthful zest. No, it's not Rodgers & Hart, Berlin or Dietz &
Schwartz, who wrote for great reviews. Maybe next time. Best
cuts: “Makin’ The Rounds,” “‘Love In The Wings" and "Have
You Ever Been On Stage?”

CLIMAX BLUES BAND—Flying The Flag, Warner Bros.
BSK3493. Produced by John Ryab. A perennial progressive
rock favorite, this quartet continues to produce top quality
music even though it has had only one hit ("‘Couldn't Get It
Right”) in its long career. The album is divided between
standard hard rockers and McCartney-styled pop numbers.
Despite this split personality, all cuts are intensely commer-
cial. Colin Cooper's emotional sax work on “Dance The Night
Away" is one of the highlights in this coliection. Best cuts:
“Gotta Have More Love,” “Dance The Night Away,” “Money
Talkin’,” “1 Love You.”

CITY BOY—Heads Are Roiling, Atlantic SD19285. Produced
by Tim Friese-Greene, City Boy. City Boy’s finely crafted pro-
gressive pop-rock has gone virtually unnoticed for several al-
bums now but this one has enough choice cuts to perhaps
turn the tide. Soaring harmonies and memorable hooks are
combined with sharp playing to make these 11 tracks attrac-
tive to AOR and Top 40 consumers. The band has a good
sense of humor. “Speechless,” “You're Leaving Me" and
“Life On The Balcony” are effective ballads. Best cuts:
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“Change In The Weather,” “Heads Are Rolling,” “Domino,”
“Life On The Balcony.”

IAN MATTHEWS-Spot Of Interference, RSO 13092. Pro-
duced by Sandy Roberton. Matthews' first for the label is
sprightly pop-rock though the underpinnings of folk-rock
background come through occasionally. His vocals still pos-
sess that high, winsome quality which first propelled him to
popularity a decade ago with "Woodstock.” He is backed on
this effort by a solid quintet which has its rock’n’roll chops
down well. All songs could appeal to a wide cross section of
listeners. Best cuts: "I Survived The Seventies,” “‘No Time At
All”* “For The Lonely Hunter,” “Driftwood From Disaster.”

EMERSON, LAKE & PALMER—The Best Of, Atlantic $D19283.
Produced by Greg Lake. Few bands symbolized the early
1970’s progressive rock era more fully than this one. All of
this trio’s best moments are preserved in all their sonically
overwhelming glory. Keith Emerson's keyboard work still
sounds as feisty today as it did nearly a decade ago. While
ELP fans probably have all these cuts (there are no previously
unreleased tracks here) this serves as a good introductory
package to those curious about the progressive rock era. Best
cuts: “Still You Turn Me On,” “Lucky Man,” “Hoedown,”
“Fanfare For The Common Man.”

JIMMY CLIFF—i Am The Living, MCA5153. Produced by
Jimmy Cliff, Oneness. Ever since his starring role in “The
Harder They Come" eight years ago, Cliff has maintained a
strong cult following in this country. However, this LP is not
the kind of hardcore reggae which so many here have found
impenetrable. This is commercial without losing the bite of
the lesser commercial reggae. Tom Scott’s saxophone work
enlivens the aiready excellent “Morning Train."” Singers De-
niece Williams and Cheryl Lynn offer strong support on a
couple of tracks. Pitch to those who find themselves intrigued
by Stevie Wonder's hit reggae single. Best cuts: “Morning
Train,” “l Am The Living,” “Gone Clear,” “Another Summer.”

THE ROCHES—Nurds, Warner Bros. BSK3475. Produced by
Roy Halee. The three Roche sisters are not an act for every-
one, but they do have a well deserved and devoted audience.
There is something both slightly cock-eyed and totally femi-
nine in the Roche Songs. Whether they are done folkie, rocky,
or a cappella, their charm remains consistent throughout.
Also the vocal harmonies and arrangements of the Roches are
unigue. They are so clear and good that when one or the other
goes off key, you know it's for the comic effect. Best cuts:
“Nurds,” “It's A Band For Me,” “Factory Girl,” “The Death Of
Suzzy Roche.”

TYGERS OF PAN TANG-Wild Cat, MCA 3270. Produced by
Chris Tsangarides. The heavy metal revival in Britain has pro-
duced many bands which have done quite well here such as
Def Leppard and Whitesnake. Despite its strange moniker,
Tygers Of Pan Tang play rather standard heavy metal which
goes down well with so many audiences. Robb Weir's guitars
are given a lot of room to squeal and Jess Cox's vocals have
that certain amount of bravado which is peculiar to this
genre. There are no siow, bluesy songs here. All are frenzied
and uptempo. Best cuts: “Euthanasia,” “Insanity,” “Money,”
“Badger Badger.”

JACK BRUCE AND FRIENDS—1've Always Wanted To Do This,
Epic JE 36827. Produced by Jack Bruce. The “friends” on this
album are such noted musicians as guitarist Clem Clempson,
percussionist Billy Cobham, keyboards player David Sanc-
ious. Bruce was one of the members of the legendary Cream.
Oddly though, despite the personnel, the music is rather laid-
back pop-r&b. The only exceptions are the bluesy “Out To
Lunch,” jazz “Bird Alone” and experimental “Mickey The Fid-
dler.” There are several possibilities for a hit single as nearly
all the songs are short with good hooks. Best cuts: “Hit And
Run,” “Bird Alone,” Facelift 318, “Wind And The Sea.”

STEEL PULSE—Reggae Fever, Mango MLPS9613 (Island).
Produced by Geoffrey Chung. This six-man reggae group has
found a happy mean between its uncompromising Rasta be-
liefs and the demands of pop music. The LP, which contains a
bonus 33 r.p.m. single, showcases the group's talent for en-
sembie performance. Each man here contributes an equal
share to the music, which stays true to the band’s cultural
concerns and maintains that unique reggae lilt. Yet it is not
out of bounds for Top 40. Best cuts: “Drug Squad,” “Shin-
ing,” “Burning Flame,” “Higher Than High."

country

MOE BANDY—Following The Feeling, Columbia JC36789. Pro-
duced by Ray Baker. Straight down the country line produc-
tion and instrumentation back Bandy in this set of country
love songs. Guitars are upfront and lend considerable support
as does the voice of Judy Bailey on two of the better cuts.
Best cuts: “Following The Feeling,” “Would You Mind If | Just
Call You Julie,” “Mexico Winter.”

EARL THOMAS CONLEY—Biue Pearl, Sunbird 50105. Pro-
duced by Nelson Larkin, Dick Heard. Why this artist hasn't
had an album before now remains a mystery, because he's a
strong country talent and songwriter, and his singles have

(Continued on page 93)

Spotlight—The most outstanding new product of the week's releases
and that with the greatest potentiai for top of the chart placement;
picks—predicted for the top half of the chart in the opinion of the
reviewer; recommended—predicted to hit the second half of the chart
in the opinion of the reviewer, or albums of superior quality. Albums
receiving a three star rating are not listed. Review editor: Ed Harri-
son; reviewers: Dave Dexter Jr., Kip Kirby, Roman Kozak, Irv
Lichtman, Dick Nusser, Alan Penchansky, Eliot Tiegel, Adam White,
Gerry Wood, Jean Williams.
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Billboard’s

Survey For Week Ending 11/15/80

Number of singles reviewed
Lost week 90

this week 97

BLONDIE—The Tide Is High (3:50); producer: Mike Chap-
man, writer: Duke Reid, publisher: B&C ASCAP Chrysalis CHS
2465. Initial single from Blondie's forthcoming LP is a radical
departure in the group’s sound. Deborah Harry's rather re-
strained vocal is pitted against a reggae backdrop. The instru-
mental break is catchy while the track sways to a lyrical beat.

EARTH, WIND & FIRE—You, (3:56); producer: Maurice
White; writers: M. White, D. Foster, B. Russell-Taken; publish-
ers: Saggfire/Rutland Road/Almo, ASCAP, Foster Frees/Irv-
ing BMI. ARC/Columbia 1111407. A smooth ballad with lush
strings and a tight production that make it appealing. This is
the second single from the group's new “Faces” LP.

ARETHA FRANKLIN-United Together (3:56); producer:
Chuck Jackson; writers: Chuck Jackson, Phil Perry; publish-
ers: Jays/Baby Love, Chappell, Phivin ASCAP Arista AS0569.
Franklin is back in top form on this dynamic ballad that show-
cases the marvelous range of her vocals. The lush orches-
tration builds to a climax as does Aretha’s vocal.

ANDY GIBB—Time Is Time (3:31); producers: Barry Gibb,
Karl Richardson, Albhy Galuten; writers: A. Gibb, B. Gibb;
publishers: Stigwood, BMI RS1059. Although contained on
Gibbs' “Greatest Hits" LP this is a new song that is one of the
singer's better efforts. Gibb's vocal compliments the mid-
tempo orchestration and effectively utilizes harmony vocals.

DOLLY PARTON-9 To 5 (2:42); producer: Gregg Perry;
writer: Dolly Parton; publishers: Velvet Apple/Fox Fanfare,
BMI. RCA JH12133. A frenetic keyboard and horn intro pave
the way for Parton's lively performance. Clever production—
including typewriter sounds—emphasizes the 9 to 5 daily
workgrind theme of the title song for the forthcoming Parton
movie of the same name. It's a strong pop arrangement but
Parton’s popularity should result in spillover activity on the
country and adult contemporary charts.

recommended

ABBA—The Winner Takes It All (4:20); producers: Benny An-
derson, Bjorn Ulvaeus; writers: Benny Andersson, Bjorn Ul-
vaeus; publishers: Artwork/Polar, ASCAP; Atlantic 37222.

LARSEN-FEITEN BAND—She's Not In Love (4:35); producer:
Tommy Lipuma; writers: Buzz Feiten, Mike Sembello; pub-
lisher: Buzz Feiten, BMI Warner Bros. WB549616.

PURE PRAIRIE LEAGUE—I Can't Stop The Feelin’ (3:36); pro-
ducer: John Ryan; writers: D. Flower, J. Sanderfur; publisher:
Fifty Grand, BMI Casablanca NB2319.

ROSSINGTON COLLINS BAND—Getaway (3:29); producers:
Gary Rossington, Allen Collins, Barry Harwood; writers Billy
Powell, Dale Krantz, Barry Harwood; publisher: Moonpie BMI
MCA51023.

DAVID BOWIE—Fashion (3:23); producers: David Bowie, Tony
Visconti; writer: David Bowie; publisher: Bewlay Bros./Fleur
BMI. RCA JH12134.

AMY HOLLAND-Here In The Light (3:27); producers: Mi-
chael McDonald, Patrick Henderson: writers: M. McDonald,
P. Henderson; publisher: Genevieve/April, Monosteri, ASCAP.
Capital P4892.

PAUL McCRANE—Dogs In The Yard (3:06); producer: Michael
Gore; writers: D. Bugatti, F. Musker; publisher: Blackwood,
BMI; RS 1057.

SPINNERS—1 Just Want To Fall In Love (3:52); producers: Mi-
chael Zager, writers: William Hatcher, Danny Omar, Rickie
Ross; publishers: Hattress Music, Spinners Music Vocal Co.,
BMI Atlantic 3765.

3-D—Blind Leve (3:41); producers: Bob Tischler, 3-D; writer:
K. Ginsberg; publisher: Centerfold, BMI Polydor PD2134.
HILLY MICHAELS—Shake It And Dance (3:06); producer: Roy
Thomas Baker; writers: Hilly Michaels, Morgan Walker; pub-
lishers: Chewable/Chappell, ASCAP. Warner Bros. WBS
49618,

0AK—Set The Night On Fire (3:47); producer: Rick Hall,
writers: Jeff Silbar, Van Stephenson; publishers: Bobby Golds-
boro, ASCAP, House of Gold. Mercury 76087.

DELBERT McCLINTON—Giving it Up For Your Love (3:27);
producers: Barry Beckett, Muscle Shoals Rhythm Section;
writer: Jerry Williams; publishers: Blackwood/Urge, BMI.
Capitol P4948.

SKY-Toccata (4:33); producers: Sky, Tony Clark, Haydn
Bendall; writer: Kevin Peek-Kind; publishers: Sky Writing/
United Artist. Arista AS0568.

BETSY KASKE—Gimme Some Kind Of Sign (3:29); producer:
Stephen Powers; writer: Brenton Wood; publisher: Big Shot,
ASCAP. Mountain Railroad, MR-106.
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PARLIAMENT—Agony Of DeFeet (4:25); producers: George
Clinton, Ron Dunbar; writers: R. Dunbar, D. Sterling, D. Clin-
ton; publisher: Malbiz, BMI. Casablanca NB2317. From a
forthcoming album, this is more of P-Funk's inspired silliness.
Aside from the usual bizarre lyrics, this has a good dance
rhythm.

TWENNYNINE WITH LENNY WHITE—Kid Stuff (3:50); pro-
ducers: Larry Dunn, Lenny White; writers: Lenny White, Den-
zil A. Miller Jr., John “Skip” Anderson, Eddie Martinez; pub-
lisher: Mchoma BMI. Elektra E47043. Like his hit, “Peanut
Butter,” this is a comically funky dance number. Good guitar
and piano work are a highlight.

Top Sing

recommended

MTUME-So You Wanna Be A Star (3:50); producers: James
Mtume, Reggie Lucas; writers: J. Mtume, R. Lucas, B. Fear-
rington; publisher: not listed. Epic 1950952.

CARRIE LUCAS—Career Girl (3:28); producer: Leon Sylvers
I, writers: J. Callo, C. Lucas, N. Beard; publisher: Spectrum
VII/Carrific/Mykinda ASCAP. Solar JH12143.

CHOCOLATE MiLK—I'm Your Radio (3:41); producers: George
Tobin; writer: G. Goetzman, M. Piccirillo; publisher: Chardax,
BMI. RCA JH12135.

SKYY—Here's To You (3:40); producers: Randy Muller, Solo-
mon Roberts Jr.; writer: Randy Muller; publisher: One To One,
ASCAP. Salsoul 572132.

ENCHANTMENT—Settin’ It Qut (3:56); producers: Don Davis;
writers: Trenita Womack, Belita Woods, William Wooten; pub-
lisher: Groovesville, BMI. RCA JH12112.

THE DAZZ BAND—Shake It Up (3:40); producer: Dazz Band;
writers: M. Cathoun, B. Harris; publisher: Jazzy Autumn/
Three Go ASCAP. Motown M1500F.

CUT GLASS FEATURING ORTHEIA BARNES, MILDRED
VANEY-Rising Cost Of Love (3:04); producers: Jeffrey Par-
sons, Jeffrey Steinberg; writers: Z. Grey, B. Martin, L.R.
Hanks; publishers: Irving/Medad, BMI. 20th Century-Fox
TC2467.

MELBA MOORE—Rest Inside My Love (3:45); producers:
Bruce Hawes, Victor Carstarphen: writers: R.G. Massey, L.
Hanks, J. Butler; publisher: Eptember/Jahmilla, ASCAP. Epic
1950954.

THE NOBLES-Jealousy (3:58); producers: Danny Weiss,
Corky Abdo; writer: Wendell Noble; publisher: Camex, BMI.
Vanguard VSD39222A.

Country

MOE BANDY & JUDY BAILEY—Foilowing The Feeling
(2:54); producer: Ray Baker; writer: C. Craig; publisher:
Screen Gems-EMI, BMI. Columbia 1111395. Bandy's voice
lends itself to duet situations, and the addition of Bailey here
is a welcome one. Fiddles enjoy center spotlight throughout;
vocals by both arists are in the real country tradition.

GAIL DAVIES—I'll Be There (If You Ever Want Me) (2:18);
producer: Gail Davies; writers: Rusty Gabbard/Ray Price;
publisher: Ernest Tubb, BMI. Warner Bros. 49592. Davies,
with her producer’s cap firmly in place, turns back the pages
of time for this popular Texas swing tune. It's a variation from
her previous cuts, and relies heavily on fiddles, steel guitar
and percussion for its emphasis.

ATLANTA RHYTHM SECTION-Silver Eagle (3:51); pro-
ducer: Buddy Buie; writers: B. Buie/J. Cobb; publishers: Eu-
faula/James Cobb, BMI. Polydor PD2142. Normally not a
group seen on country charts, this time out the Rhythm Sec-
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tion has come up with a beautiful, flowing country/rock bal-
tad perfect for country playlists. It's got a Jimmy Biffett/Bel-
lamy Brothers feel, with soft harmonies and plenty of pedal
steel.

MEL McDANIEL -Countryfied (2:35); producer: Larry Rog-
ers: writers: D. Hogan-R. Scaife; publisher: Partner, BMI.
Capitol P4949. Country lyrics instrumentation and vocalizing
insure that this song remains true to its title. McDaniel’s
steady vocal performance 1s aided by background voices and
abetted by on the mark production. Guitars, harmonica, bass
and a fiddle spice the instrumental track.

country

FRED KNOBLOCK AND SUSAN ANTON-Killin' Time (3:34);
producer: James Stroud; writers: Jeff Harrington/ Jeff Pennig;
publisher: Flowering Stone, ASCAP. Scotti Brothers SB609.

SAMMI SMITH—1 Just Want To Be With You (3:05); produc-
ers: Phil Baugh/Buddy Emmons; writer: Roger Murrah; pub-
lishers: Magic Castle/Blackwcod, BMI. Sound Factory SF425.
GEORGE BURNS—Using Things And Loving People (3:13);
producer: Jerry Kennedy wr ters: Hal David/Archie P. Jor-
dan; publishers: Casa David/€hess, ASCAP. Mercury 57039.

ROGER BOWLING-Yellow Pages (3:44); producer: Walter
Haynes; writers: Roger Bowling/George Nowak; publisher:
ATV, BMI. NSD NSD71.

PAT BOONE—Colorade Country Morning (2:27); producer:
Ray Ruff; writers: R. Duncan/J. Cunningham; publishers:
Mandina, BMI/Glenwood. ASCAP. Warner/Curb WBS49596.
JOHN BOZEMAN-Baby Don't Go (2:47); producer: none

listed; writers: Karla Bono®/Fenny Edwards; publishers: Sea-
grape/Valgavind, BMI. Pilot PR45105.

LYNDA K. LANCE—Morning Sky (2:31); producers: Bob Mont-
gomery/Ron Oates; writer; Dan Fogelberg; publisher: Hickory
Grove, ASCAP. NSD NSD&4.

DANNY WOOD-It Took Us Al Night To Say Goodbye (3:10);
producer: Jim Vinenneau; writers: Bob McDill/Wayland Hol-
yfield; publishers: Hall-Clement/Maplehill/Vogue, BMI. RCA
JH12123.
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recommended

PETER ALLEN—Fly Away (4:05); producer. David Foster;
writers: Peter Allen, Carole Bayer Sager, David Foster; pub-
lishers: Irving, Woolnough, !nichappell, Begonia Melodies,
Foster Frees, BMI. A&M22865.
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Picks—a top 30 chart tune in the opinion of the review panel which
voted for the selections refeased this week; recommended—a tune
predicted to land on the Hot 100 between 31 and 100. Review editor—
Ed Harrison.

® Continued from page 90

done well on the charts. This album is a sleeper that grows
better with every turntable play. The songs are excellent
(Conley originals), arrangements are energetic and diver-
sified, and Conley's vocals have traces of George Jones-style
emotion which makes them highly listenable. Best cuts: *Si-
lent Treatment,” “This Time | Hurt Her More (Than She Loves
Me),” “Dreamin's All | Do," “Stranded On A Dead End
Street.”

GREATEST COUNTRY HITS OF THE 70's, VOLUME 2, Columbia
JC36802. Various producers. Joe Stampley, Mickey Gilley,
Tammy Wynette, Johnny Cash, Larry Gatlin and the Gatlin
Brothers Band, Willie Nelson, Johnny Paycheck, Marty Rob-
bins, George Jones and Janie Fricke join together for this de-
lightful package. All selections charted in the top 20. Best
cuts: "(Ghost) Riders In The Sky,” “Night Time Magic,” "An-
other Lonely Song,” “The Grand Tour” and "Remembar Me
(When The Candle Lights Are Gleaming)."

soul

GERALDINE HUNT—-No Way, Prism PLP1006. Produced by
Mike Pabon Austin. Hunt’s “Can’t Fake The Feeling” has been
a chart topper in disco circles, and this album features more
of the same snappy vocals, supported by a percolating
rhythm section, swirling strings and punchy keyboards. High-
lights include the hook laden “No Way,"” the hypnotic “Could
We" and the Motownesque “Glad I'm In Love Again.” Best
cuts: Those listed.

MFSB—Mysteries Of The World, TSOP J236405 (CBS). Vari-
ous producers. The Philadelphia studio aggregation turns in a
cool, calm and collected set of instrumentals, ranging from
the jazz-flavored “Manhattan Skyline" through the Mexican-
tinged “0ld San Juan" to the chunky “Fortune Teller” (fea-
turing some fine solo violin work by Don Renaldo). Veteran
session singer delivers lead vocals on one cut, the subtle “Tell
Me Why."” Best cuts: Those mentioned.

THE CHI-LITES—Heavenly Body, Chi-Sound T619 (20th Cen-
tury). Produced by Eugene Record. The reunion of this so-
phisticated Chicago group centers on lead vocalist and song-
writer Eugene Record, architect of their '70s hits like ““Have
You Seen Her” (updated on this album, to good effect) and
“Oh Girl.” The best tunes are billowing ballads such as
“Heavenly Body'"" and "Round And Round,” with flowing or-
chestrations and mellifluous harmonies. Another highlight is
the rhythmic “Love Shock.” Best cuts: Those named.

RHETTA HUGHES—Starpiece, Sutra SUS1001. Produced by
Kenny Lehman. Remembered for her 1968 “Relight My Fire"”
album, Hughes is a self-confident and soulful vocalist who
can handle virtually any type of song. On this disk, though,
she's strongest on rock-disco fusion outings like “Bodacious
Woman" and the title track, in the vein of Donna Summer’s
“Bad Girls” style. For variety’s sake, also sample the Jamai-
can-flavored “Treat Me Right” and the melancholy “Memo-
ries."” Best cuts: Those cited.

jazz

NORA EVANS-Don't Explain, Noreeva ST1215. Produced by
William Wagner and Nora Evans. Evans is a New York native
who now lives in Los Angeles, a practicing child psychologist
whose recent test single evoked strong enough reaction to
bring about this LP. She's at her best on the old Billie Holiday
“Explain” and “Little Girl Blue" with a splendid 10-piece
band as backup. Jack Quigley adeptly handles the charts and
conducting chores. Best cuts: Those cited.

RODNEY FRANKLIN-Columbia JC36747. Produced by
Thomas Washington, George Butier, Don Hahn. Franklin's
third album for Columbia showcases his zesty piano style to
good effect, especially on “Windy City"" (a natural followup to
“The Groove” earlier this year) and “In The Center,” both up-
tempo tracks which feature snappy brass and solid rhythm
work. Elsewhere on this album, Franklin is in reflective mood,
as on the melancholy “Awakening” and the melodic “Jackie.”

Another highspot? The perky "I Like The Music,” featuring
Seawind on horns. Best cuts: Those mentioned.

PHAROAH SANDERS—-Journey To The One, Theresa TR108/
109. Produced by Pharoah Sanders. This impeccably pro-
duced double album is full of jazz performances that should
attract a wide audience, because there is something here that
transcends labels. Superb playing by Sanders, Idris Muham-
mad, Joe Bonner, Eddie Henderson, John Hicks, Yoko Ito
Gates, Claudette Allen and others. Best cuts: All.

NUMA BAND, Ovation OV1760. Produced by Ron Steel. The
Numa Band is a semi-electrified Chicago combo that occa-
sionally aims too much to be a fusion group instead of a
straight jazz group. It's jazz they do best. The recording was
made direct to 2-track digitai, and the digital master then cut
direct to disk, so the flavor of a live performance is well main-
tained. No edits were made on the digital master. The bal-
ance could be better, however. The electric bass and drums
are too heavy for the acoustic piano, trumpet and flugelhorn.
But the superiority of the digital technique is evident in the
incredibly lifelife sounds of those acoustic instruments. Best
cuts: “Drift,” “Spanish Eyes.”

classical

BERG: VIOLIN CONCERTO; BARTOK: TWO RHAPSODIES—
Menuhin, BBC Symphony, Boulez, Arabesque 8009. This is a
meeting of two great interpretive talents and the sense of to-
tal involvement and concentration they supply is actually as-
tonishing. It's music making for which the word “genius”
must be chosen. Recommend this album as a foundation
block in a 20th century music collection. Also it's not been
available before in the U.S.

FRENCH FLUTE CONCERTOS—Galway, Royal Philharmonic,
Dutoit, RCA ARL1377. Contains sprightly, lyrical works by
Ibert, Poulenc and Faure, each attractively orchestrated. A
delightful, virtuosic Concertino by Cecile Chaminade is the
standout track. Good to see Galway hasn't sold out to pop
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song arrangements and musical haiku and is leading his large
dedicated following back i1to the classical mainstream.

MOZART: PIANO SONATAS NOS. 12 & 13-Bilson, Nonesuch
N78004. The fortepiano usad in this recording is modeled af-
ter an instrument presumably played by Mozart, and it fla-
vors the music in a way no modern piano can. Its tone is
sweeter and more delicat2 and it allows the performer to
phrase with uncommon clarity. Malcolm Bilson, a lecture-re-
citalist, champions ardently for the fortepiano’s use in Mozart
and Beethoven and results here argue the case quite
strongly. Finely engineered.

EPs

ROBIN LANE & THE CHARTBUSTERS-5 Live, Warner Bros.
Mini 3495. Produced by Michael Golub. Five-song EP was re-
corded live in Boston at the end of the group’s summer tour.
This is fresh, uncomprising rock'n'roll delivered in a no frills
straightahead approach with no overdubs or studio gim-
mickry. The guitar work is especially noteworthy on “Lost My
Mind" and “‘Shakin' All Over.” Included is the group's signa-
ture “When Things Go Wrong.” Best cuts: Those mentioned.

GANG OF FOUR~Warner Bros. Mini 3494. Produced by Gang
Of Four. This British quartst's industrial dance music comes
across here better than on its highly touted debut album.
These four previously unr=leased tracks convey the band’s
radical ideology with a comsistently winning beat. The show-
case track is the hypnotic “It’s Her Factory’ with its simple
but ingenious use of harmonica. Best cuts: “It's Her Factory,”
“Outside The Trains Don't Run On Time."

THE NU CATS—Plastic Facts, Rhino RNPD903. Produced by
Larry Lee. New wave quartet from Minneapolis delivers very
catchy, distinctwve brand of rock that could have wide appeal
if more material is forthcoming. They're young and pretty,
and should make it. Best cuts: “In The World All Alone,” I
Was A Teenage Shophfter " “Busy Body.”


www.americanradiohistory.com

Our Greatest Hits

Make The Greatest Gifts! 4



www.americanradiohistory.com

~ -y

RETAILERS -HOLIDAY SPECIAL /
Only Allbom of & Krinal/

The Perfect Holiday Gift
for Children of All Ages !

The Most Appealing Children’s Will Disappear
Album to Ever Hit the Market ! Within Hours!

BN EENEEREnRnEnEEREnnE
LITTLE MONSTER RECORDS, INC., (Sole Distributors)
Box 507, Millwood, NY 10546 « (914) 762-1860

Store_ == _ = - o .
Amount Enclosed. o S -
Address. _ - .

City State Zip
CL L L L DL LT LTI T I

e 40y
i

E a2gle S
e -

- L i
= “‘ A o bk
4 ":‘—!ﬁf.{i!t\'n g A

Your
Initial Order

Order 20 Albums & Receive 5 No Charge !
Wholesale Only — Suggested List Price $6.98

Send $98.50 (money order, certified check) and
We’ll Pay The Freight or Call 914-762-1860 (Collect)

wWWwWwW americanradiohistorv.com


www.americanradiohistory.com

\

C i

F
Qilt,/—f
A~

- - -
-
Ny .
Y Ja
- ul
..‘.
. -
- l {
f§ — _'
e
(1) .
wy) - "
ad_ W e
e .
- -
»

LR -, r 22
‘ " "L—:‘}r -‘;‘ — .
* uf' - -.- ‘L’&‘/'L'V -, Ea
5055
. ot -
* L
(2


www.americanradiohistory.com

FOR WEEK ENDING NOV. 15, 1980

Billooard.

Copyright 1980, Billboard Publications, Inc. No part
of this publication may be reproduced, stored in a re-
trieval system, or transmitted, in any form or by any
means, electronic, mechanical, photocopying, record-
ing, or otherwise, without the prior written permission
of the publisher

ONE STEP CLOSER, Doobie Brothers,
Warner Bros. 49622

TELL IT LIKE IT IS, Heart,
Epic 19-50950
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General News
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SLIM RETURNS—SIim Whitman, left, whose career has thrived abroad for
many years, chats with Dick Asher, right, deputy president and chief oper-
ating officer, CBS Records Group, and Cleveland International Records vice
president Stan Snyder during a party in New York celebrating the release of
two Whitman LPs on Cleveland International, “Songs | Love To Sing” and

“Christmas With Stim Whitman."”

Executive Turntable

® Continued from page 4

marketing director. He held a similar post at Sonic Research. KM manufac-
tures high-end audio equipment. ... Frank J. Clark joins Radio Shack’s re-
search and development department as technical computer publications man-
ager. He was assistant professor of computer science at Rochester Institute of
Technology in Rochester, N.Y. Also at Radio Shack Ronald Moore joins as
divisional educational sales coordinator for the Midwest U.S. in Indianapolis.
He was a media specialist in Kansas. ... Virginia Michaels, is now inter-
national television director for Norby Walters Associates. an artist representa-
tion firm. She was program department coordinator with NBC in New York
and head of U.S. marketing and distribution for Insco Films in London.

Frank M. Price becomes sales and marketing manager of the optical record-
ing/videodisk project of 3M’s magnetic audio/video products division in Min-
neapolis. He was a radio broadcast market development manager for the divi-
sion. ... James T. Maynard moves to Hitachi Sales Corp. of America in
Compton, Calif., as marketing director for audio components. He was a part-
ner in DTR Research In. in Denver. ... Rich Shoor becomes an agent for
Frontier Booking International in New York. He was with New York’s Bottom
Line. ... Michael Golacinski, formerly national field marketing coordinator
for Maxell, moves up to the marketing coordination manager slot at Maxell.
Also at Maxell, Michael Standley takes over as national sales manager for con-
sumer audio products. He was Western regional sales manager for the con-
sumer division. Rounding out the changes at Maxell is Donald Patrician, who
joined Maxell last year as national sales manager for consumer video products.
All are based in Moonachie, N.J. . . . Carol Crawford, a television music direc-
tor and singer-songwriter, is now assistant director of Musicues. the New York
City music and sound house. ... Norman Levenstein takes over the newly
created post of product manager for Audio Technica U.S. Inc. in Stow. Ohio.
He was creative director for Empire Scientific Corp. ... Chris R. Kline is now
engineering development director for Radio Shack’s research and develop-
ment deaprtment in Forth Worth, Tex. He was electronics development man-
ager with Tandy Systems Design. . .. Tom Willett now heads artist representa-
tion and career management for Dharma Artist Agency. Inc. in Nashville. He
was head of the Chanan Agency in Washington, D.C., a booking and manage-
ment firm.

MANILOW & TOMLIN TEAM

LOS ANGELES—In a humorous
comment on the growing trend
toward song duets, Barry Manilow
and Lily Tomlin team for “The Last
Duet.” featured on Manilow’s up-
coming Arista LP titled “Barry.”

The song marks Tomlin’s pop mu-
sic debut. Manilow wrote the music
to Bruce Sussman and Jack Feld-
man’s lyrics.

Manilow immediately thought of
Tomlin as a partner to record the

song when he wrote “The Last
Duet.”

Recalling her response. he says, “I
contacted her and one Saturday af-
ternoon we met at my house. I gave
her a tape of the song—me singing
both parts—and she said ‘yes’”

With Manilow serving as Tom-
lin’s vocal coach and record pro-
ducer, the recording of “The Last
Duet” was accomplished in one day.
And Manilow still had time to sing
his half.

Santa Mohica Society Parley

LOS ANGELES—Professional
Entertainment Production Society
holds its first annual convention Jan.
17-18 at the Miramar-Sheraton Ho-
tel in Santa Monica. Calif., exactly
one year following its organizational
meetings.

Officials says that since then
membership has grown to more than
100 companies and individuals.

Agenda for the convention in-
cludes new by-laws and the election

of officers. Organization is now gov-
erned by a nine-member board of
trustees, chaired by Jim Moody of
Sundance Lighting.

Society officials say that while
there will be no space for exhibit
booths, manufacturers may ex-
change ideas with the society’s mem-
bers.

Promoter Bill Graham gives the
keynote address at an evening ban-
quet Jan. 17.

Bill Blachly Tries New Approach

N.Y. Sound Pro Uses Test-Marketing On New Artists

NEW YORK-The industry
slump has put many careers into a
holding pattern as groups wait for a
label to sign them up. But the old
days are gone. As one label execu-
tive said at the recent Billboard Tal-
ent Forum: “We used to decide to
launch an album the way we’d de-
cide to make T-shirts.” An album of
a new group now is frequently an
unaffordable risk.

Enter Bill Blachly, a sound pro
with 36 years in the business and
credits including Leonard Bernstein,
Richie Havens and Liza Minnelli;
with an idea borrowed from other
sectors of retailing—test-marketing.
His newly formed company, Sound
by Blachly based in Melville, N.Y.,
will produce 3,500 finished albums
for about $15,000 without sacrificing
quality, he says. What he sacrifices,
Blachly says, is studio gimmickry
which he believes can frequently
work to the disadvantage of a group
that makes its living playing clubs.

The heart of the Blachly formula
is a direct to 2-track master recorded
live at a club where the group is pop-
ular.

“A lot of young musicians don’t
even know that you can record direct
to 2-track,” Blachly says, “although
i’s only fairly recently that masters
were done any other way. My
recordings preserve the excitement a
group can generate in performance.
It’s the group’s music you hear, not
some mixing engineer’s idea of the
music.”

Blachly continues: “I don’t see
why a record shouldn’t be test-mar-
keted the same way any other prod-
uctis. You press a limited number of
albums for a small amount of
money, see how they sell, see what
sortof airplay they get, and you have
a pretty good idea how to market the
record successfully.

“The record companies need this,
only they may not know it yet.”
Blachly doubts that the record labels
can afford such an approach them-
selves because they are geared to
mass production. “Their costs every
step of the way are much too high,”
he explains.

Blachly will deliver a completed
master recording for $7,500. To
make the recording he first video-
tapes the group in concert to famil-
iarize himself with the act, and then
rents mobile recording equipment
for the taping.

This equipment, he says, includes
“about $100,000 worth of micro-
phones, equalizers, compressors,
calibrated loudspeakers, echo cham-
bers, tape recorders and mixing con-
sole.” He watches the performance
on video monitors while mixing.

Editing the tapes is about a three-
week process. Blachly relies on his
expertise gained from working on
film scores to insure a smooth flow.
He says he likes to consult with the
artists but adds: “During the editing
I like to be left alone to do my own
thing. It’s what I do best.”

The live recording aspect of the
formula, which saves the group the
hassles and expense of booking stu-
dio time, came to Blachly by acci-
dent. At the time he was based in
Austin and fell into conversation
with a member of a local band, the
Uranium Savages.

“They had just cut eight tracks in
a recording studio and were un-
happy with the sound.” he says.
“They asked me to listen and I had
to tell them that the takes were unu-
sable. They had hum all through
from top to bottom.”

Blachly suggested the group
record to 8-track under his steward-
ship. “My biggest problem in con-

vincing them,” he says, “was just get-
ting them to listen to some of the
things I've done. I got together a
stack of recordings, and as soon as I
played the first one they were sold.”

Due to time limitations the group
could not arrange another studio
date, so Blachly brought the studio
to Austin’s Soap Creek Saloon
where he recorded the band live.
The resulting album, “Trust Us,”
sold quickly among the Savages’
fans.

“One of the things artists fre-
quently tell me about multi-track
recording,” says Blachly, “is that it
doesn’t sound like them. Maybe
they’ve only heard amateur record-
ings they made themselves, but
what’s missing is the spontaneity
and communication they have from
playing as a group.”

Frequently, he says, up-and-com-
ing groups who cut multi-track al-
bums find “a studio that’s willing to
just about give away its time—usu-
ally they’re about to go under. The
engineers are inexperienced and
they want the practice time on the
equipment as much as anything else.
The results don’t do the group jus-
tice.”

Included in the $15.000 Blachly
quotes as the band’s cost in launch-
ing its album is $1,500 for advertis-
ing and promotion. He also cites the
legwork the band members must do
to get its product on the radio and in
record stores. Blachly’s own fees are
fixed and he says there are no hid-
den costs to the artists. He requires
$1,000 up front and subsequent pay-
ments at various stages of produc-
tion.

“If a group is serious enough
about its future to invest in it.” he
says, “they’ll be able to come up with
the money. It can’t be done for less.”

GEORGE KOPP

Gary Pernell Management,
launched by California concert pro-
moter Gary Pernell. Address: 1516
Walnut St.. Berkeley. Calif. 94709.
(415) 548-0448.

*x ok  *

Mistral Entertainment, formed by
Stephen Miller and Bob Fries. First
project is a production/publishing
deal with artist Buddy Miles. Ad-
dress: 7935 Oceanus Dr.. Los An-
geles, Calif. 90046.

* x  x

Berlin/Carmen International Art-
ist Management Inc., formed by Si
Berlin of Beam Junction, Ltd. with
Jerald D. Silverhardt as chief execu-
tive officer. Address: 360 E. 72nd St.,
New York, N.Y. 10021. (212) 288-
8492.

* x  *

Avanti Artists, started by Larry
Palmacci and Mel Prives as an artist
and producer management com-
pany. First projects include repre-
sentation of acts recording at Great
Northern Studios. Address: 200 W.
57th St. New York. 10019. (212)
265-7070.

*x A K
Pro One Stop, with James John-
son and Dennis O’Malley as princi-
pals. Address: 901 S. Jojokum Dr.,
Tempe, Ariz. 85281. (602) 894-9849.
* x x
Poor Man Records, headed by V.
Duffy with Lawrence Carroll as staff

producer. First releases are by
Bobby Barnes and Whitehead. Ad-

www.americanradiohistorv.com

New Companies

dress: 5800 S. Central Ave.. Phoenix.
85040. (602) 276-8520.
P
Class Act Enterprises, an artist
management firm, with principals
Patrice Rushen, Charles Mims Jr.
and Sheila Eldridge and William
Cope III. Address: 1150 S. La Brea
Ave., Los Angeles 90019. (213) 933-
7271
x kX x

The Berle Co., started by Marshall

Berle as a talent agency. Artists ex-
clusively represented are the Go
Gos, the Surf Punks, The Alley Cats.
Wall Of Voodoo, the Falcons, the
Weirdos, the Plimsouls. and Subur-
ban Lawns. Address: 1648 N. Wil-
cox Ave., Los Angeles 90028, (213)
466-9781.
x  k x

E&M Records formed by tonner
promotions director Paul Sansone.
First release is “Walk The Beat.”
Address: P.O. Box 16205. San
Diego. Calif. 92116. (714) 265-2123.

* * *

Bob Burton Management estab-
lished by Bob Burton. former man-
ager of Houston based group St
Elmo’s Fire. He currently manages
singer/songwriter Connie Mims. As-
sisted in promotion of rock ballets
“Caliban” and *“Rasputin.” Ad-
dress: 1248 Devon Ave.. Los An-
geles 90024. (213) 276-8684.

* *x

C.P.W. Showtime, Management,
Inc, founded as a new division by

C.P.W. Showtime Talent Agency.
Signings are Reb Robinson and
Spank. Address: 5150 Louis Ave..
Toledo. Ohio. (419) 478-2333.

* x  x

Tin Drum Records, founded by
Pavlo Vacatatsis. First release is
“What A Wonderful Time,” featur-
ing Vacatatsis on all instruments
and vocals. Address: P.O. Box 2513,
Brooklyn, N.Y. 11201.

* * *

Quantum Sonic Records (Q.S.)
with Tina Leonard as president, and
Gus Redmond as national promo-
tion consultant director based in
Chicago. First release is “So Lonely”
by Clifton Dyston and Gwen Mat-
thews. Address: 300 Green Valley
Circle, 1-122, Culver City, Calif.
90230. (213) 672-9702.

* kK

Space Place, a new company, and
Remote Records, a new label,
formed. First release is by Screamin
Rachel and Remote. Address: Space
Place, 955 W. Fulton. Chicago, Il
60607. (312) 327-0465. 666-2426.

* * *

Liaison and Promotion Company
started by former U.K. Infinity head
Gary Davison and former general
manager of Gem Records Clifford
Gee. The company provides a liai-
son and coordination service be-
tween record companies, independ-
ent labels and artist managements.
Address: 4d Oxford and Cambridge
Mansions, Old Marylebone Road.
London, England NWI.


www.americanradiohistory.com

10}

advogaT1Ig 0861 ‘'SL HIGWIAON

Every care for the accuracy of suggested list prices has been taken. Billboard does not assume respansibility for errors or omissions.
@ RECORDING INDUSTRY ASSOCIATION OF AMERICA seal for sales of 500,000 units. 4 RECORDING INDUSTRY ASSOCIATION OF AMERICA seal for sales of 1.000.000 units.

www.americanradiohistorv.com

T
POSITION Compiled from national retail ‘
106-200 « | stores and one-stops by the Music <
© Copyright 1980, Billboard Publications, Inc. No part of this publication may = | Popularity Chart Dept. of Bill- Suggested ;] SUEE?S‘C“
be reproduced. stored in a retrieval system. or transmitted. 1n any form or by any w | e |O board. List x | |© List
means, electronic, mechanical. photocopying, recording, or otherwise, without et dlle Prices w Sl e Prices
the prior written permission of the publisher z | = : ARTIST LP, Swl P/ | ® | = : ARTIST LP, Soul LP/
< Sugzested w2 |8 | Tile RIAA | Cassettes, | Country LP | « | & § Title RI&A | Cassettes, | Country LP
2 g, &= |5 |& | Label, Number {Dist. Labet) Symbols | 8-Track Chart Els = Label Number (Dist. Label) Symbols | 8-Track Chart
w | x| © List Y ‘
Wl e Prices
£ ¥ S| amst o, | sou e/ [ 1361261 T} AC/DC i el e Bl
o |5 S| Tite RIAA | Cassettes, | Country LP ighway To Hel 9 i yw1 g tic) 798
E (S| £ Label, Number (Dist. Label) Symbols | 8Track | Chart | — ManiclSoNRue s Rl ] 798 = || Minage WIG 1976 (htantic) u 98 | .
: E 137|138 9| THE DOORS w 178 3| SUZI QUATRO
113| 3| RANDY MEISNER The Doors Rock Hard
w One More Song | | Eewmbks7aor | 7.98 == - Dreamland DL-1-5006 (RSO) |t =S/ |
= T ;wif;";;(z::[ C e 7-91-4(_ _ w 149 2 LHE SLYUTsthcev A 171 |151| 16 (C:AMERON
urr is Way Again ameron
w LENNY WHITE il Tsor‘fn 70 (CBS) Y hga ] 798 |SLP20 SalsouIrSA-8535 ey | 798 |SLP50
L‘:’ﬁg" E“a'(’)'f 798 |sip3e [139(142) 12 whuENNIElS(’\Nd - w 181 4 }HE lI;OBF!?IN THOMPSON BAND
F— —— 1= 2 illie Nelson And Fami e i
107107] 5| NARADA MICHAEL WALDEN | Coumbia ko262 | 1198 |ctp32 Dvoon OV 1158 L | s
ictory 140 |135| 8| THE ROLLING STONES 183 2| BILLY THORPE )
TOET ;t}l‘aEnll_;ISNDGl;HS 7.98 | SLP 24 tlotd ROZ%SG()?/?A.” 1298 w 21st Csenztgury Man 798
| | | | tondon2PS-606/7 98 | Elektra 6E-294 i A 5
W S b 1| a2 %(])ugnrpv_uecgt i e W SwiTCH )
117 5| THE JONES GIRLS e s 1398 I S i 898
At Peace With Woman o D B —.—eaesu == s S Gordy G8-999M1 (Motown) | 898 |
% T 1| rss sena a2 fuz] 3] wewny pogees #r MONTYPYTHON
B > ears Of Go
e [1] | onun s ||| e RRTRYS S e
1 RCA AHLL 3772 798 | CP6 w 150| 2 ANGEL CITY RIS ista AL 9536 S |, 198 |
111 64] 7| GARY NUMAN arkroom m THE POLICE
Telekon I Eoc JE 36543 || 198 | w Reggatta De Blanc |
Atco SD-32-103 (Atiantic) - 798 | w GROVER WASHINGTON IR, A I A A 1) —— | 798 -
- 79| 2 GEORGE mgnEoRGsoon L I L Winelight » o0 177 [147] 11 EOUEDT,'}‘% e o |
- = | - _ mokey And The Bandi
glorte George Thorogood & The w 155! 2 HEAD EAST ] M HOR 5101 ) 998 |CLP17
estroyers 798 us. 1 178 |124| 6| EVELYN “CHAMPAGNE” KING
S :°L“"de'3045 ) S A L S— I N N TN | 7.98 Call On Me u d
11 0 STEWART AND BRUCE SPRINGSTEEN i | ReAAFLI-3543 o 1. SLP §
;z’i{%gr'r'gtsmi DARK ﬁ' m Greetings From Asbury Park, N.J. 798 W m MOON MARTIN
rista AL 9520 898 - Columbia C 31903 —t = Street Fever
125 3| FATBACK e T [ | 47]110] 9| VAN MORRISON : | Capitol ST-12059 . | 2 e
| et o e 19 o 0] 2| e o
_—_ Spring SP-1-6729 (Polydor) |} 198 |sip32 4 1 o 4 sh o L - umb Waiters
115] 72| 15| BOB MARLEY & oy [1%8] 2| pusewr LAWS — - TJ:: :T_:: éf'ek"a) - R E—
B’;EisﬁMLERS = | Coum 136355 i po L 18 1 ﬁ’ = Lookin' For Love
Island ILPS 9596 (Warner Bros) | 798 sipsS8 w m THE BABYS ~ Asylum 6E-309 (Elektra) | 798 [CLP35
m 128 8 nlcnllﬂd STANLEY BAND (c)hn Tpecﬁggﬁos 898 182 (186 337 BIN'I(( gIaOY(I))f - A
eartlan ] | Chrysalis CHE 1305 41 838 — ark Side he Moon
| EMiAmericaSW 17080 | ] 1% | 160 3| SLave 0 Har{esl kS 11163 (Capito)) 7.98
117 (100| 9| THE MICHAEL SCHENKER GROUP W one Jam 183 THE JIM CARROL BAND
The Michael Schenker Band 6~ ] || Cotilion SO 5224 (Atlanticy || 798 |str29 Catholic Bo
0 Chrysalis CHE 1302 - | 898 - W 161| 3| DEEPEST PURPLE [ Atco $D-38- 132y(AtIant|c) - ) 798 | -
118 (121| 3| LARRY GATLIN & THE The Very Best Of Deep Purpl
GATLIN BROTHERS BAND b= | womer s prses 0| | e | 184 {1s3) 26 Covmay K {
rcioeilgb_Yaojucrgggzz 798 lcp1g | 152 [148] 15| THE CHiIPMUNKS & || ] Chocolate c.ty CCLP 2011 (Casablanca). | 798 [SLP45
Ul I
o128 28l ERIETIAPTOE a1 Chipmunk Punk LENNY WILLIAMS
119[120( 29| ERIC CLAPTON . Erteor 1P 6008 7.98 T [CTITH LENNE MM
5 =L o PELL L] N y
et 13.98 153 11z 18 | AsaA Rl I N Y T | 898 |SLP 57
P =1 T — S p— = ome's abama
o o ST, | Y ) I T "1 e I T
| Columbia JC 35318 7.98 154 [154 | 6 | PEACHES & HERB | Sail PVK 0112 (Rounder) - | 798 | B
121 81] 22| LARRY GRAAM e | P g 838 [sipsy | 187 [189] 19 THE MOTELS
DO O 1 | 798 |sp33 [155 [156| 49| Lynvro synveoBAND | A i || Gt 798
122| 80| 16| maze e, Aalim 12.98 188 |165| 23 | WILLIE NELSON & RAY PRICE
Joy And Pain —1- T 4-— == San Antonio Rose
I Capitol ST-12087 - | | 798 [SLP23 w 166 | 2 | WILTON FELDER B Columbia C 36476 = 798 |[CLP15
o HIROSHIMA Inherit The Wind 898 |sip2s | 189 (191 10| GROVER WASHINGTON R
@ ori —t 1 — — 1 S|
Bl gnss || ess | 7 iss |3 [ Rov AveRs || Matown WISHR. 8 998 [SLP 6O
ove Fantas
14 (118) 7| TSRS and vine L Fodr L6 = 198 |stpss | 190 |177) 12| AWV HOLLAND
foum s G || 798 | 1589513 | THE ALLWAN BROTHERS BAND | Goto S0 i 798 |
ch Fo
W 44} 5 #ucrgaggsiire PR 898 191 {169 | 57 | EAGLES A
RCA AFLL369 L o198 | TIisefuo]1s RODNEY DANGERFIELD | | 1 L | s R e T
126 86| 64| MICHAEL JACKSON A e, 798 192 {193 | 10 | LARSEN-FEITEN BAND
?ﬂ rhe yv{;” 8.98 o 1 1 Larsen-Feiten Band
pic FE-3574 - . 160 (111 | 13 | ELVIS PRESLEY Warner Bios. BSK 3468 7.98
El ) [~ I T | ==
w 19| 3 “:gﬂ CHAGS i Y 69.95 |CLP33 | 193 |184) 23| ROBBIE DUPREE
Brosdwalk FW 36872 (CBS) 838 |  [161 [123 | 14 | SOUNDTRACK B e 7.98
128 {129 5| LATOYA JACKSON Mcvicar i A e —— = AT T
LaToya Jackson oo Ao _ | PolydorPO-l628¢  } | 898 | Ll A = m?maﬁums A
Polydar PO-1.6291 d €0 1162 (109131 | AMBROSIA
129 106 3" suPeRTRAMP One gty 158 D el 898
reakiast In America | ] | ] warner Bros. e o . |- - R = =0 ] S—
Sl 7 :;:::':;Oﬁunx 1 798 163 163 | 4 S!NGOBBONGO 195 |173 | 36 ld:ﬂosgNSTADT A
0ingo
T Fusnk |35 Onn I — | R:Sn ;)70400 oy 798 - Asylum 555E10 (Elektra) —={=—t 898 |
| Satsoul SA 8536 (RCA) g SLP 66 . 1 | 196 {182 | 31 | VAN HALEN
131 [131] 19 I JEFF BECK k || meEYg:%SOOO Women And Chuldren First
lhﬂr& é\snelgdBaCk 898 TSOP FZ 36416 (CBS) 898 |stp37 || Warner Bros. HS 34 7A'7A | 898 |
ISlig e S = 2 - ~ 1197 |197{ 19| DOOBIE BROTHERS
w 141] 6| CLIFF RICHARD 155 per © ?ﬂ!"w%fm = Best Of The Doobie Brothers
'm No Hero o e ] Columbia PC 236183 13.98 ol WamerBros BSK3l2 ) | 788 |
-America SW- I B S B _ ; ~ ] 198 |188 | 12 | THE DELLS
133 |1331125| THE CARS A 166 1164 | 32 E;Ed':g: ROGFFS A I Touched A Dream . g
L= | Beitra 6E135 o 1.98 = || united Arists L00-1035 || 898 [cLp43 _20th Century T-1017 (RCA) fo | 798 |SLP
134 [134| 23 ﬁgc"nsfmrﬂ 167 [167 | 3| sky 199 J180( 8 gvllehﬁSTSERI
ve 3 ¢ U
Waner Bros. BSK3372 | | 798 | a 1 f"'(sy“‘_'-“ﬂz_ ) ] 9% | — Fantasy¥9601 | Ji 798 |Stp 67
| 135}137) 43| PRETENDERS @ 168 1143 | 30 | GENESIS ® 200 [200 [101 | KENNY ROGERS A |
Pretenders Duke The Gambler
Sire SRK 6083 (Warngr Bros.) 7.98 Atlantic SD 16014 898 United Atists UALA 934 798 |CLp a4
Mac Davi Michael Jack 126 Willie Nel The J: ZantB
TOP LPS &TAPE D:: Fur 24 cvl;jalxnﬁ:nnl':"s 73'15"; & ::Isnmﬁs el E:(g)geNDTRACKS 1% ;hh:il%::é:: e
. ] O 3 N al |
A-Z (UISTED BY ARTISTS) Dire Sraits 64 Billy Joo) e ] giﬁz Boingo Fame 2. The mf:
Doobn r 9 ysuck he Korgis .
Robbie D'(.'(:;}ee ‘199 Evelyn “Ch ZEQ’E’%Z’EE{':‘»"“ """"" Mcv'u rn: ::s:nu o ;hh: :Ioct%s:m
Lyl
Eagle :?} {(‘ooly& ‘;he Gagg Tom Petty & The Heartbreakers The Empire Strikes Back .. Theg Jays.
Angel City ... Wilton Feider ... 156 Staceyl e e Uroan Sc?,‘t,‘.f.?, The Rwﬁ;}hpmn Band 1
R:#Ayers.... Steve Forbert .. .70 Hubert Laws ... .148 Jean-Luc Ponty 84 Xanadu TheRodImg Stones ...... 17,140
e B i % g prace it o 2
nc - nader alkin -
G . 72 Kfr?ls\y Loggins. 3 P:inem S:;r:: Gl;n. The Styll.stlscs e""s 138
Larry Gatlin & The Gatiin Brothers Ban:!l II:.T.D';’Sk = ‘22 Suzi Quatro Donna S;mn;er.é. e \ éheVapg:) - . 714’
n veen Mich T, 3 .
Crystal Gayle Myazye ) Eddie Rabbitt .. Al Stewadu“ cyten - i P:t.;rg‘?ownsrxsnd .155
; G > }I\’AelissaM“‘ gla{'.; h‘rd & Brown Barbra Streisand. .2 ?illz‘l’h;)rr 173
raham . na Mari itf R Syt 1 et ’ . 95
é:c? GGmn s‘:: M;rl:;;& The Wailers Milnnie'cRi:edon g:vitch 133 l‘l;werrn:yrl\‘ine With Lenny White.. .136
er Green oon Martin Rockpi L LG ! e . 65
VanHalen....... Randy Mei: 105 Kenny Rogers. T:gekrltar:r;:rsonsl’m;ect 13.159 NamMichaszlden 107
Daryl Hall & John Oates Pat Me‘thenz ...................................... 100 Linda Ronstadt The Allman Brothers Band .158 Dionne Warwick .. o 21
(E:r'-’:acﬂ;'t‘grﬂ Hm’:las:mm Stophan Mills 0 Revongen Collins Band ;:ega.:zy's fmv;?smwo
e Coskins Michael Henderson.... - Ronnie Milsap. . The Jim Caroi Band Whitesnake..
Hirosh 123 Eddie Money ... Boz Sca}gs The Charlie Daniels Band . Lenny Wllhams
John Cougav Amy Holland.... 190 Monty Python 88 The Chimpmunks 15 Don Williams...
EIquostelIo ‘nstant Funk 130 Molly Hatchet .. Bob Seger & The Silver Bullet Band .... 25 The Dells ... 198 Stevie Wonder
Chri Cro Joe Jackson..... 79 Van Morrison ... Carly Simon e 36, The Doors ... 137 Yes
Rodney Dangertfield ... LaToya Jackso 128 Anne Murray.... Paul Simon The Jacksons 10 Zapp



www.americanradiohistory.com

102

NOVEMBER 15, 1980 BILLBOARD

Py

L e
L

p—

LOS ANGELES—The Academy
of Country Music, criticized because
CBS Records won a majority of the
25 awards given last year. proposes
two amendments to its by-laws on
which the membership votes Mon-
day (17).

The meeting. open to professional
members only, convenes at 7:30 p.m.
at the Greater Los Angeles Press
Club. 600 N. Vermont Ave.. Holly-
wood.

Proposed changes to Article I,
Section 1 (a)—Professional Mem-
bers—stipulates that “No company
or organization shall be allowed 1o
enroll. sponsor or have in its employ
a number of members which num-
ber exceeds 10% of the total mem-
bership of the Academy. Recording
artists shall not be classified as em-
ployes of a record company unless a
record company enrolls them into
membership.”

CBS. some say. signed up individ-
uals for membership last year so it
could dominate the voting for the
Academy’s annual awards.

Countering claims that the pro-
posed by-law amendments are in re-
sponse to past criticisms. Don Lang-

69 CENTS A SHARE

== MEMBERS WILL VOTE ssmamy

| Country Academy |
Eyes Its By-Laws |

By VICKI PIPKIN

ford. chairman of the board. says
“The entire by-law changes were
proposed by the 1980 board to up-
date the by-laws.

“To increase the popularity of
country music, the Academy felt it
needed to update the by-laws by
basically being a more professional
organization. All changes were in
that direction.” he explains.

According to Langford, who also
is program director at KLAC-AM,
“There is a procedure for by-law
changes. The general membership
will have input on amendments at
the meeting Monday. The member-
ship may turn the proposed amend-
ments down.”

The other proposed change is in
Article 1l, Section 7. which divides
the professional members into 14
classifications.

They are advertising/radio/tv
sales, artist/entertainer. club oper-
ator/employe.  musician/band
leader/instrumentalist. disk jockey.
manager/booker. composer. music
publisher. promotion. publications,
radio. tv/motion picture. record
company and affiliated.

20th-Fox Earnings

Sag

LOS ANGELES—20th Century-
Fox Film Corp. earnings were down
in its third quarter which ended
Sept. 27. Figures show earnings were
$7.948.000 or 69 cents per share
compared with $19.671.000 or $1.79
per share. for the third quarter of
1979.

For the first nine months of 1980.
the company reported net carnings
of $45.981,000 or $4.14 per share
compared with $46.535,000 or $4.23
per share for the same period in
1979.

Revenues were up during this last
quarter to $241.528.000 against
$189.556.000 in 1979.

In its consolidated earnings re-
port. $643.985,000 was taken in in
revenue for the nine-month period
of 1980. This compares with
$496.254.000 for the first nine
months of 1979. However, earnings
dipped for 1980 as they were
$45.981.000 compared with
$46.535.000 for 1979.

The third quarter figures for the
consolidated earnings division arc
$241.528.000 garnered in revenue
compared with $189,556.000 for the
same period in 1979. The net earn-
ings though for this last quarter were
$12,420.000 compared with
$35.127.000 in 1979.

For its filmed entertainment divi-
sion. of which music operations are a
part. the company took in
$176,000.000 in revenue for the third
quarter compared with $129.639.000
last year. However, its pre-tax earn-
ings are $10.652.000 compared with
$31.368.000 last year.

For the first nine months of 1980.
the filmed entertainment division
reports revenue of $427.964.000

For The Record

NEW YORK -The Art Ensemble
of Chicago’s U.S. tour will hit more
than 40 cities. It was previously re-
ported here (Billboard, Sept. 20)
that the group would appear in 15
cities.

In 3rd Quarter

compared with $310.216.000 in
1979. Pre-tax carnings though are
$43.785.000 in contrast to
$55.431,000 in 1979.

Cal Stereo Execs
Indicted by U.S.

LOS ANGELES—Four officials
of the Cal Stereo audio chain have
been indicted by a federal grand
jury. charged with running a phony
fire sale and committing mail fraud
in 1978.

The indictment brought Thursday
(6) by federal prosecutor Henry H
Rossbacher before U.S. magistrate
James W. McMahon names Richard
Lorne Pierce, Sulo Frederick Jan-
sson, Edward Shapiro and Melvin
Neil Belsky.

The indictment charges a fire
broke out at a Cal Stereo warechouse
in Torrance. Calif.. on March 12.
1978 with the defendants sub-
sequently conducting a fire sale in-
cluding selling some equipment not
damaged in the blaze and
fraudulently collecting $124.607.79
from the Fireman’s Fund Insurance
Co.

The four are accused of causing
damage to merchandise so it would
look like the damage was done dur-
ing the fire, destroying evidence that
some merchandise had not been
damaged. preparing an inventory
which listed undamaged goods as
damaged and filing and collecting
on a fraudulent insurance claim.

Additionally. the mail fraud
charges are based on exchanges of
correspondence with the insurance
company. The government also
wants to know what happened to
$2.755.000 the company sent to a
supplier in Hong Kong in 1977
while the firm had $10 in debts and
$3 million in assets. Cal Stereo has
been operating under @ Chapter 11
bankruptcy reorganization plan
with Ed Shapiro now the president.

Lote General News
InsideTrack

The Federal Court of Appeals in New York Friday (7)
overturned the contempt citation against the Recording
Industry Assn. of America for not furnishing the defense
in the Sam Goody counterfeit case documents relating
to antipiracy investigations. The Appeals Court ruled
that the order was “overbroad” and “unreasonable.”
and remanded the issue to the lower court. The action is
seen as removing an important obstacle to the long-
delayed trial date.

Folk in the Polygram Distributing U.S. ranks are tell-
ing accounts they will be doing more business with them
soon. The grapevine has RCA/A&M being acquired by
Polygram for world distribution, where present licenses
permit. Both PolyGram U.S. and RCA/A&M spokesmen
deny the report. . . . Is Peter Pan Records about to become
the first children’s label to introduce a $7.98 album line?

.. Expect the giant CBS Records tape duplicating and
record manufacturing facility in Carrolton, Ga., to be
ready sometime during the first quarter of calendar 1981.
The 750,000 square foot building is just about completed.
It is expected to have a 400-employe work force. . . . Word
trickling down from some tete-a-tetes that accounts are
having with brass from branch distribution entities indi-
cates there may be some revisions on current return pol-
icies introduced early in 1980. Official announcements of
such changes would come right around the holidays.

New Latin Entity? Augustin Gurza, once Billboard’s’

Latin editor and for more than two years chief of Latin
record/tape buying for Pickwick racks out of Los An-
geles, has left that post. Gurza is believed to be moving
into retail. . .. Are Bruce Bird, Casablanca Records top-
per. and personal manager Jeff Wald to the point where
they are wording the press release announcing Helen
Reddy will vibrate her vocal chords for the PolyGram-
owned label? Meanwhile, David Braun, new PolyGram
U.S. topper. has moved into offices in the Casablanca
Sunset Strip manse. Does that torpedo the rumors of the
label’s move to Gotham City?

Keep your weather eyc on 3M. The blank tape pioneer
can be expected to inaugurate a recording studio/engi-
neer/artist recognition program a la the successful Am-
pex Golden Reel Award. When a recording. mastered on
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WarW|ck Hosts ‘Solid Gold a

Ampex blank tape, hits the RIAA gold or platinum
standard. the Redwood City manufacturer plaques the
studio. engineer and act. Ampex also contributes $1.000
to the act’s favorite charity. ... Tony Orlando is at the
ready to participate in ceremonies should the American
hostages in Iran be released. His hit. “Tie A Yellow Rib-
bon Round The Old Oak Tree,” is the symbol of national
worry over the imprisoned 52.

More than 400 musical performers in all forms of rep-
ertoire from Berlin perform in Los Angeles from Nov. 8
through Dec. 7. The West German talents visit cele-
brates L.A’’s bicentennial. Performing on various nights
throughout the county will be Sender Freies Berlin Big
Band with Caterina Valente; Katja Ebstein, Hildegard
Knef, Udo Jurgens, Eberhard Blum, the RIAS Kammer-
choir, a 47-member a cappella choir. the Musicalische
Compagney, Blandine Ebinger, Tangerine Rock, the No-
Set Ensemble, Catherine Gayer, Christine Edinger, Sieg-
fried Palm, Free Music Production, the Gruppe Neue
Musik and the Kreuzberger Streichquartett. Reports
continue to cifculate that Merv Griffin will throw his
gauntlet into the label ring. A company spokesman
denies this development ... Now that Reonnie
Reagan is president. Phil and Jean Lasky have (o be his
oldest pals from our industry. The Danjay Music/Budget
Tapes & Records entrepreneurs knew the president
when he was a budding actor, dating his first frau, Jane
Wyman, who lived in the same Hollywood apartment
bmldmg as did the Laskys. At the recent Budget annual
convention in Seattle. Reagan did a whistle-stop speech
at the hotel where the Laskys convened their franchisees.
As Reagan left the podium in the jampacked lobby, he
stopped and chatted with Mrs. Lasky.

Is Paul David, founder-president of Stark Record
Services, North Canton. Ohio, citadel for the Camelot
stores. about to take the vacant chair on the NARM
board. vacated by Dave Siebert, the Handleman Corp.
Litde Rock biggie? ... K-tel reportedly paid Cashwest
$75.000 it demanded days afler the publisher filed suit
against the tv marketing behemoth in Federal District
Court in New York City.

Eoa

. Twice Weekly TV Syndlcatlon ]

LOS ANGELES—Two-time 1980
Grammy winner Dionne Warwick
has shied away from a regular tele-
vision series by choice until the op-
portunity arose for her to host “Solid
Gold.” a twice weekly syndicated
entertainment show seen in 158 mar-
kets.

Despite Warwick being at the
height of popularity since her Barry
Manilow produced album on Arista
skyrocketed her back into the lime-
light after a lapse of about six years,
Warwock maintains that “Solid
Gold” is “something I felt I should
be doing.”

Ironicatly, Warwick was ap-
proached to host the 60-minute
show by Paramount tv after her two-
hour network special with Glen
Campbell in 1979, Warwick was
signed to host before the Grammy
Awards furthered her credibility.

Warwick isn’t fearful that her
weekly tv exposure will eventually
lead to overexposure. “Visibility
helps, be it television or personal ap-
pearances.” she maintains.

Nor is Warwick concerned that
the twice weekly show could have an
adverse effect on her (or her guests)
record sales. “The show 1s geared
towards record buyers so it can only
enhance it.” she notes.

In its own way. “Solid Gold” is
Warwick’s show as she contributes
input as far as guests. songs and dia-
log is concerned. Guest hosts. which
thus far have included Paul Anka,
Paul Williams. Andy Gibb, Glen
Campbell, Peaches & Herb. George
Benson. The Commodores. Gladys
Knight & the Pips, Bobby Vinton.
Johnny Mathis and Tony Tennille,
are based on performers with gold
records and those that have tran-
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By ED HARRISON

scended being solely a performer
but a personality.

“The bottom line,” says Warwick.
“are people everyone knows and
eventually will know. We are going
1o take the liberty of exposing newer
People who will be around for years.”

“Solid Gold” is a mass entertain-
ment show showcasing primarily
music, both contemporary and
golden classics. country. comedy
and dancing.

When the show premiered in Sep-
tember, it was slated for 12 shows,
although strong ratings, especially in
New York. San Francisco, Chicago
and Boston, have increased produc-
tion to another additional 28 shows.
Warwick is confident it will be ex-
tended to 44.

Warwick states thatartists appear-
ing on “Solid Gold” are based as
close as possible to the charts, al-
though artists like Chuck Berry
“don’t need a hit at the moment” but
their past record qualifies them as
solid gold.

Each show. with six guests, show-
cases Warwick during her own seg-
ment in addition to a duet with her
cohost.

Warwick compares her television
hosting duties to that of her own
stage show “‘except without the con-
tinuity” and that she introduces
other people instead of songs.

The singer notes that “Solid
Gold’s” demographic ranges from 8
to 60 and believes that the show “is
the greatest exponent of promotion
for a recording act.

“A weekly series can be fun,” she
says. “Whatever is an cxtension of
me [ like doing.”

Between her bi-monthly taping of
“Solid Gold” in Los Angeles, War-
wick is also touring with upcoming
stops in New Orleans. Minneapolis,
Reno and Jackson, Ala. She admits
that her touring schedule these days
is greatly reduced because “I deserve
a rest after 19 years.”

Her next album will be a double-
live project to be recorded during
her upcoming dates in Reno in No-
vember.

She believes that the reason for
her lack of major hits during the lat-
ter part of the *70s was due to “a lack
of good material,” although she is
optimistic that “there will always be
good songs wrilten.”

‘Jazz Alive’ To Cover 4 Venues

WASHINGTON—“Jazz Alive!.”
sponsored by National Public Ra-
dio. presents its annual live New
Year's Eve party from four leading
jazz clubs.

With stereo transmissions, “Jazz
Alive!” celebrates 1981 from Sev-
enth Avenue South in New York
from 9:30 to 11 p.m. featuring the
Brecker Brothers and friends.

The party continues at Detroil’s
Dummy George’s with Etta James/

Houston Person Quartet and the
Shirley Scott Trio from 11 p.m. to
12:30 a.m. and at Rick’s Cafe Amer-
ican in Chicago with the Clark Terry
Quintet and Johnny Hartman. 12:30
to 2 am.

In addition, San Francisco’s Key-
stone Kornor highlights the Dexter
Gordon Quartet, Sonny Sutt. Kenny
Burrell and the Red Garland Trio
from 2 to 5 a.m.
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