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Radio Eases Into Freedom 
By JEAN CALLAHAN 

WASHINGTON -The nation's radio sta- 
tions are now free to run a 24 -hour "jukebox" 
or solid back -to -back commercials, but ob- 
servers don't expect either to happen. The 

IMIC Will Debate 

Video Rights Issue 
BERLIN -A worldwide survey of industry 

progress in negotiating mechanical rights for 
home video will be one of the major topics for 
examination at the 1 1th International Music 
Industry Conference (IMIC), which will be 
staged at the Bristol Hotel Kempinski here 

-7- April 26 -29. 
As the international music business gears up 

(Continued on page 12) 

Federal Communications Commission voted 
for deregulation six to one Wednesday (14). 

Radio station programmers realize that they 
must still serve their listeners if they want to 
keep them, and those listeners expect to hear 
some news and information with their music, 
and will tune out if the commercial load be- 
comes too heavy. 

The pressures of the marketplace are what 
the FCC is counting on as it removes news and 
public affairs requirements, commercial time 
limits, ends formal ascertainment rules and 
scraps time -consuming logging procedures. 

There will be noticeable changes, however. 
Observers expect those heavy blocks of round- 
table discussions to be cut back on Sunday 
night, and not all formats will be carrying the 
same percentage of news all the time. 

(Continued on page 10) 

Hot & New ... GUITAR MAN ...ELVIS a New Way ... 10 of Elvis' sharpes 
and most inspired vocal performances with new, contemporary tracks, in 

cluding the pop /country hit single, GUITAR MAN, featuring Jerry Reed's 
hard -hitting guitar style on the song he originally wrote for Elvis. "YOU 
ASKED ME TO," "LOVIN' ARMS," and "I'M MOVIN' ON" will spark a fire in 

a new generation audience as well as the most avid Elvis collector. Pro- 

duced by Felton Jarvis. AAL1 3917 RCA Records. (Advert isement) 

LOW START -UP COSTS 

CBS Will Test -Market 
Record Store Video Tie 

By GEORGE KOPP 
NEW YORK -CBS Video Enterprises will 

test a new plan to bring more record retailers 
into the home video business. 

For an investment of under $1,500, CBS 
Video will provide stores with a package of 
music- oriented video product, along with dis- 
plays and promotional materials. Marketing 
vice president Herb Mendelsohn estimates 
that it would cost a store about $25,000 to start 
up a full -scale video department. 

Among the music titles in the CBS Video 
catalog are concerts by James Taylor and 
ELO, and such MGM musicals as "Wizard of 
Oz" and "That's Entertainment." CBS also 

WEA Increases Lead In 
1980 Chart Action Survey 

By SAM SUTHERLAND 
LOS ANGELES -WEA length- 

ened its lead in Billboard chart 
shares over its top corporate rivals 
during 1980, according to Bill- 
board's computerized summary of 
combined Top 100 and Top LP/ 
Tape chart performance. 

Rising over 3% to total 28.2% of 

the combined chart activity, WEA 
was followed in the recap by CBS. 
racking up a 19% share, and Poly - 
Gram, which garnered 12.7 %. That 
ranking repeats 1979's top three 
lineup. 

With those three giants again rep - 
(Continued on page 6) 

Full House For MIDEM? 
By MICHAEL WAY 

CANNES -Despite the con- 
spicuous absence from the Palais des 
Festivals of major multinationals 
such as CBS, WEA, EMI and Poly - 
Gram, the 15th MIDEM opens here 
Friday (23) with what organizer Ber- 
nard Chevry claims to be as full a 
house as last year, which drew 5,400 
participants from 51 countries. 

While it is clear from the latesi 
roster of registrants that many 
record industry giants have reacted 
to the continuing recession by pull- 
ing out of MIDEM, it is also plainly 
evident that the smaller companies, 
especially those whose product or 
copyrights are licensed to a multi - 

(Continued on page 78) 

carries classical offerings like the Royal Bal- 
let's "Nutcracker." 

Although Mendelsohn will reveal few de- 
(Continued on page 114) 

WEA Buys Sheffield 
By ALAN PENCHANSKY 

LOS ANGELES -Sheffield Lab matrix fa- 
cility, a top independent U.S. plating oper- 
ation, has been taken over by WEA Manufac- 
turing. The plant is part of the L.A. -based 

(Continued on page 9) 

THE RINGS. Rock 'n' roll like you've never heard it. They'll play circles 
around you with an excitement and freshness long missing in music; 
they'll put you into orbit with their debut album on MCA Records and 

Tapes. "THE RINGS" ... Give them a spin around your turntable. 
(Advertisement) 

O 

(Advsrnsemsnt) 

Produced by Wilton Felder, Stix Hooper And Joe Sample for Productions, Inc. ON MCA RECORDS 
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Waiter Stewart, Stonebott producer. 

Bob Gallo and Don Lorusso mix a 

new production. 

Geddy Lee of Rush, left, with Le Studio owner Andre Perry. 

L 
a 

Bob Ezrin, co- producer with Pink Floyd of "The Wall." 

STUDIOS LOOK TO VIDEO TO STEM AUDIO DECLINE 
Sound synchronizations, jingle productions and sound- 

track mixes were the new growth industry for Canadian 
sound studios, which were pinched in the pocketbook in 
1980 as the overall number of record productions in the 
country declined. 

No organization in Canada currently monitors the num- 
ber of new recordings being cut on a month by month 
basis, but a canvassing of studio managers indicates the 
decline could be as much as 6% with as much as a 15% 
decline in overall dollars lost. All managers agree that the 
independent labels are the chief investors today, whereas 
several major companies such as CBS and WEA have 
opted to record Canadian acts in the U.S. with name pro- 
ducers. 

Boutique studios such as Little Mountain Sound in Van- 
couver, Amber Studios in Toronto and The Grange in 
Hamilton were better able to weather the overall decline in 

business because of smaller operating costs and more 
competitive rates. 

If anything, Canada's low value dollar at 85 cents 
should have attracted foreign recording artists, but as 
Eastern Sound general manager Peter Holcomb points 
out, American and British groups are recording close to 
home in order to cut back on expenses. 

Holcomb adds that the reduction in record production 
has created a competitive environment among studios 
and that those complexes that do not have an established 
clientele have been forced into price cutting which in the 
long run benefits no one. Eastern is fortunate in this 
sense, in that among regular artists using the facility are 
Anne Murray, Bruce Cockburn and Gordon Lightfoot. 

In Quebec, Le Studio in Morin Heights has installed a 

new 48 -track Solid State Logic computerized master stu- 
dio system that uses the floppy disk system. In the back- 

up studio, renovations have included installation of 
video /audio sync post -production facilities. The retreat 
studio has fared better than most with a steady stream of 
big name Canadian artists in over the year, including 
Rush, Robert Charlebois and April Wine. 

Studio owner Andre Perry suggests that the future for 
studios is a mix of audio and video work, combining tradi- 
tional record industry production with television and film 
soundtrack bookings. "The advent of pay -tv in Canada is 

certain to affect our industry," he says, adding, "along 
with the iminent boom in software productions using 
video, whether it be the disk or the cassette." 

Toronto's Manta Sound has, to date, managed to se- 
cure a large portion of the available soundtrack work, 
largely due to a spacious sound room in the complex that 
can facilitate a full orchestra. Complex's Andy Hermant 

(Continued on page C -/7) 

There came a sound like the roaring of a great 
waterfall or the rolling of mighty Thunder 

(403) 285 -7625 
BOX 212 STN. "J" 
CALGARY, ALBERTA 

Thunder Road Studios 

NEVE 8108 
STUDER MACHINES 
TOM HIDEY DESIGN 
THE ROCKY MOUNTAINS 

FILM MIX FACILITY AND 
DUBBING SUITE 
FULL RECREATIONAL 
FACILITIES 
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Sefel Group (of 

Toronto) and 

Almanda Corp. 

(of Montreal) 
executives 
close a deal. 

From left: 
Frank Schwei- 

ger, Paul 
White, Ken 

Naier, Joseph 

Sefel, Aaron 

Lipsin and Mar- 

vin Orimer. 

CANADAtl 

New 
Brunswick 

Harmonium 
members Serge 

Fiori, left, and Mi- 

chel Seguin, his 

ally and creative 

co- partner. Both 

are signed to 

Beaubec in Que -`. 
bec. 

SEEN IN MARITIMES and QUEBEC 

VITALITYMinglewood Band, an RCA act which earned arned the Maritimes' first gold album. 

Montreal 

Geographically, 
Canada falls into three 

separate regions: the Maritimes and 

Ontario and Manitoba (or 
encompasses 

Can- 

ada) and the West, which encomp 

Saskatchewan, 
Alberta and British Colum- 

bia. 
this 

the economic 
ear, the 

wind-down 
area hardest hit 

Can- 

ada this p 

with unemployment 
has been the East, or 

the Maritime and Quebec markets. 

The Maritimes are looking up though, 

according to Doug Kirby of the Kirby/ 

Charles Organization in Halifax. The Atlan- 

tic Folk Festival annually attracts an au- 

dience from across the continent 
Oz 
and 

es 

one of the largest anywhere. 
net- 

work of radio 
the market to sounds 

has opened up paro- 

chial 
an alternative to the somewhat p 

chial broadcast formats 
tof are emerging 

new strata of pop 
replacing old- timers like 

from the area, rep 

country 
n' art 

Connors 
ofssome 

Dick 
not at 

Nolan, 

both ctr 
time. 

Among the new breed of acts are in- 

glewood, presided over by bluesman Mat 

Minglewood, an RCA act that has earned 

the Maritimes its first gold album and is 

just a hair short of a second gold. Another 

bluesman of note 
is 

Dutch 
achieved and 

to Attic Records, 
ion and can pull crowds in 

dente secog Toronto, Montreal and 

centers such as 

Vancouver. 
One of the key attractions of the market 

to agents in other parts of 
the 

country 
is 

the extraordinary money 

earned at the Misty Moon in Halifax. The 

plush downtown nightclub is the largest of 

its kind in the country, holding 1,500 

people and offering top dollars to 
Van- 

couver's 
that play there. For instance, 

Powder Blues is reported to have 

earned $25,000 for a week's work at the 

club and other act such 
easeRonni normal 

have have enjoyed 

pay when they packed this often riotous 

night spot. 
separate entity as far as 

Quebec is a sep 

Canada is concerned. The local franco- 

phone record industry has retrenched sub- 

stantially, according to Madeleine Careau 

at Adisque, the Quebec record producers 

association. government's 
Careau says the Quebec g 

cultural agency has been able to foster an 

indigenous industry within 
industry thee ad, 

and give Quebec's music a 
face 

ons ouch 

through grants to attend expositi 

as MIDEM, but that overall the number of 

sides being produced has declined. She 

also suggests that major labels such as 

CBS have cut back their i 

D me been 

the ents in 

province, although this p ies dis- 

puted by the labels in question. 

One of the major producers and 
rdings 
distribu- 

tors of French language reco is 

Trans -Canada. A &R director Walter Giar- 

detti 
sales 

claims the 
isllthe result of inter- 

national 
in the p 

national or anglophone artists not 
snce did 

ing consumers the way they 

"Quebec product is quite unaffected by the 

slump," he claims. We had the biggest 

selling album in the province last year 

a Quebec artist, Ginettee R {not s 
far 

r s a 

drop in production, nd 

distributing 29 francophone labels 
s 

a 

a of 

95% of these orginate in the province 

albums 
Nobel Rene Sima d's 

of 
Nath- 

two albums by apiece." 
ali have sold 75,000 units ap 

e, 

Giardetti sees Trans -Ca 
oadnasth 

the 
the 

jor force in Quebec, rep 

company's one -stop is the largest in East- 

ern Canada, with WEA business alone 
he c 

to- 

talling $2 million. Overall he says 

pany has had sales of 
ng20 

million in fiscal 

1g79, the last reporting 

While everyone 
about the state of the 

conflict- 

ing opinions 
indus- 

try here, several indep endents such as Ke- 

bec 

be 

bec Disc and Beaubec seem 

expanding with definitely positive results. 

Both have strong ties with Europe and Ke- 

bec Disc will supplement its own distrib 
2) ) 

(Continued on page 

Diane Tell, 
among Quebec's 
major stars on 
Polygram. 

Francois Dompierre, also 
a Quebec /Polygram suc- 
cess story. 
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INDUSTRY LEADERS COMMENT: 

THE VIEW FROM THE TOP 
The past year has been disasterous," says Brian Rob- 

ertson, president of the Canadian Recording Industry 
Assn. (CRIA). "Looking back over the year, the erosion in 
sales, the decline in the numbers of people working in our 
industry, the continued presence of home taping and pi- 
racy, the closing of London Records, a general decline in 

the quantity of gold and platinum certifications, all of 
these things have contributed toward a certain uneasi- 
ness in the industry. 

"We have had little to no help from the federal govern- 
ment either in respect to some of our more pressing is- 

sues. The Copyright Act revisions continue to be stalled, 
m although I am optimistic that we are going to be hearing 

when and where public hearings are to be staged this year. 
We also hope to see the release of a general discussionary 

ó 
paper on proposed changes and modifications. 

"I think one of the priorities on our agenda must be pur- 
m suing tax changes to allow for a capitol cost allowance on 
< Canadian productions, similar to the scheme Canada's 

film industry now enjoys. This would be immensely benefi- 
cial for the domestic industry at a time when speculative 
money is becoming harder and harder to come by." 

Attic Records president Al Mair sees the capitol cost al- 
lowance as a major issue as well. He argues for its imple- 
mentation this way: "The film industry in Canada raised 
over $160 million in 1979 from the investment commu- 
nity. This money went into paying for hotel accom- 
odations, salaries, et cetera. It kept money in Canada and 
it helped to create a film industry here. Now if the tax law 
were changed so that investors could write off money put 
into record production, much the same sort of thing would 
occur in the record industry. The numbers of productions 
would increase, studios would be kept busier and our col- 
lective chances of creating international hits would sub- 
stantially increase. 

"I figure if, say, one out every 10 records is successful 
O and makes its money back, then if one were to raise, say, 

á $5 million, one could record an additional 100 albums at 
O an average budget of $50,000 per. If one out of every 10 of 
m 

these were successful, then the investment overall is 

made back. Ten gold albums in the U.S. could generate 
the $5 million back and the other nine would generate dif- 

ferent levels of financial return. Then we have as many as 
1,000 copyrights earning additional money." 

Retail chain executive Bob Sniderman of the Sam the 
Record Man chain lists a mixed bag of complaints he has 
with manufacturers that, he says, have led to a general 
"disillusionment" within the industry. 

"Probably the single biggest problem we have today is 

an overall lack of creative ideas being generated by the 
manufacturers. Everyone seems to be too busy covering 
their ass to really come up with some bright ideas. We 
have done several major campaigns in the past year with 
non -music companies such as Dr. Pepper and in the new 
year we have a huge promotional tie -in with a chocolate 
bar manufacturer. The tie -in with Dr. Pepper was fantastic 
and there was more than a $500,000 put into the cam- 
paign. From the record companies all we get are notices of 
price increases. Few incentives to buy are offered these 
days. The new Steely Dan album for instance has a high 
$10.98 list and MCA is offering no incentives whatever." 

Sniderman also slaps the record companies for failing 
to make catalog product available in the Christmas sea- 
son. He suggests that the reason for the lack of these 
recordings is in large part due to presses running at peak 
with current product, much of which he says is finding its 
way abroad. We are left short stocked, back -ordered and 
holding the bag." 

He has some harsh words about the lack of new talent 
being promoted by the record companies too. They talk 
about a recession, but the recession is about as pertinent 
as the energy crisis. No one really knows how much oil is 
out there, but the companies continue to make a hell of a 

lot of money and there's still oil when you need to buy it. 
The same goes for record companies developing new tal- 
ent. They can turn it on and off at will." 

Radio consultant Dave Charles sees Canadian content 
(Can -Con) legislation and the lack of competitive radio as 
key problems in developing the industry at home. 

"The lack of competitive radio in Canada is the key and 
main point that is stalling a strong broadcast industry to- 
day. What we need are more licenses to attract more corn - 
.petitive people into the industry with new and energetic 
ideas. By granting additional licenses, Canadian radio 

would be forced to compete with itself and in turn create a 

more promising future for the broadcasters." 
On the topic of the CanCon legislation, Charles sug- 

gests that the 30% quota for AM should immediately be 
lowered to 20% and that the four point criteria be changed 
so that three parts CanCon be the only records that me.et 
the requirements. "This way we could avoid all the fringe 
stuff." 

True North's Bernie Finkelstein perhaps best sums up 
the thinking of many about Canadian content legislat on 
in the following remark he made in a Billboard interview: 

"First it should be made illegal to even discuss the Can- 
Con legislation, but in my opinion there are two levels of 
thinking. First, when I talk to radio stations I say that the 
regulations should be abolished, that they are a hincle- 
rance to all concerned. However, personally I believe tiat 
regulations should stand, that we need them to foster the 
industry here. What does that make me? It makes me two - 
faced and honest. Failing this, I strongly urge that we 
eliminate governments altogether." 

Capitol a &r director Dean Cameron says regionalise is 

a road block to breaking acts on a national scale. "In the 
past few years we have seen the East and the West be- 
come very protective, unconcerned about a national pic- 

ture, and that has hindered the development of a strong 
national star system. In general I would have to say that 
Western stations are more open to new things, whereas 
we tend to spend more time massaging Eastern program- 
mers." 

CBS senior vice president Brian Josling has an optimis- 
tic view of the year ahead, noting that the last quarter 
proved to be "a rack type Christmas," with a long list of 
major acts releasing new recordings that were acceptable 
to rock and adult contemporary listeners. "I think we can 
look forward to a stabilized year ahead with most oper- 
ations now operating at a more profitable level. Cut -backs 
throughout 1980 have put retail in the position now of 
having lean and aggressive management, much lower in- 
ventories and increased chances of profitability." 

DAVID FARRELL 
Billboard 

Diamond Records Limited 

Diamond Records Limited is proud to announce 
the opening of its head office at 

50 Bullock Drive, Markham, Ontario L3P 3P2 
with exclusive distribution in Canada of 

4JUSTO _DELUXE stá. KING Power Pak HOLLYWOOD E7Tykrai 

For further information please call 
(416) - 294 -7650 

(WATS)1- 800 - 268 -5643 
TELEX 06- 986 -525 

WE 
ARE 

YOUR 
CANADIAN 

CONNECTION * * * * * * * * ** 
EXPORT 
IMPORT 

* * * * * * 
New Releases 

Overstock 
Deletions 

* * * * * * * * * * 
TC /AC /DC Distributors Inc. 

1050 Baxter Road 
Ottawa, Ontario 
Canada K2C 3P1 
Phone: (613) 820 -4522 

or (613) 820 -4580 
Telex: 053 3778 
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Pointed Sticks debuted on Quin- 

tessence 
with "Perfect 

Youth." 

Prism members, Capitol staff 

and various media people in- 

cluding the late Playboy Play- 

mate Dorothy Stratten. 

WESTERN CANADA 

Trooper manager 
Sam Feldman, -goo 

right, greets 
Vancouver 

Mayor 

Volrch on 

, 

W EST OFFERS FIVE SEPARATE INDUSTRY 
CENTERS 

By TOM HARRISON Torn &Frayed, T.C. 

the Popular Meehan ¡x, 

Smasher and Dega have also used the fa- 

cility. put on the map 

Century 21 was recently by Gary 
when Streetheart (managed plati- 

num 
Stratychuck of Star Wotmhre) LPs on 

num status group Drugstore 
Warner Bros. recorded 

Dancer" for Capitol. 
Winnipeg's Pumps recorded in England 

and released their 
ton 

debut 
eleased 

Polygram, 
Heather - 

H 
Rocks" 

nog 
the Instructions 

(one 
q Rocs" actually) appeared 

(one quarter Winnipeg, 
on Quality, and Harlequin released its sec- 

ond album on Epic. 
1g80 was the y ear that Calgary began to 

show signs of life on the local level. Rich- 

ard Harrow, himself an occasional record- 

ing artist, began Living Room Studios, re- 

leasing his own LP and recording the 

Unusuals (do -it- yourself EP), Ian Tyson, 

and more. Smooth Rock (24- track) opened 

in May and recorded 451 (album 
Sm the 

studios Fogeye 

and nSJonathan Sound also 

studiod Fog Y and recorded 
upgraded their equipment 

Hot Nasties and the Sturg eons (Fogeye) 

while Jonathon created a custom label, 

Strawberry Records, and recorded an EP 

by the Verdix. is Thunder 
Due to open in February 2700 

Road studios, which will boast a 

square foot music studio with 
24 -rack 

Neve 8108 console and a 

dubbing studio. The studio was con - 

structed from the ground up and features 

a Tom Hidley design, built by Lakeside. Lo- 

cal 
to 

begin 
recording g there in Feb - 

are slated to beg 

ruary. 
Other Calgary talent who active in 

1980 are Showdown (country-rock 
meson Brooker 

RCA), Rick Worrall, Kushner (local 
(recording duo), Terry Mack 

Aurora label), Mantra (rock), 
Danny 

page C 1k) 
(Continued on pag 

STUDIOS AND TALENT 

In the prehistoric days of the Western 

Canadian music industry, not so long ago, 

there existed five major centers of popu- 

lation: Vancouver, d 
Calgary, Re- 

gina (including Moose Jaw and Saska- 

toon) and Winnipeg. its own 

Each center had its own scene, 
ts 

own 

stars, its own hit records, Tele- 

communications 
The Canadian Radio and 

communicationsbCommission 
tried 

o Canadian 

Content 
the country by 

hopefully would stim- 

ulate 

laws, which hop 
studios, 

ulate the upgrading of recording 

increase the prospects of small labels, and 

improve the lot of Canadian talent. 

While CanCon has done all 
on 

things 
oad 

and even assisted many artists 
, it 

to becoming stars from coast to 
co atsm 

still has failed to wipe out the region 

that has prevailed. Every city has better 

recording facilities and is turning out more 

and better records, but every city still has 

its own scene, its own stars, its own hit rec- 

ords. 
exception of Vancouver and the 

Wity the excep 
each city has yielded 

deadly quiet Regina, acts and estab- 

onedt 
its own 

name recording 
usic business estab- 

lish 
lishm ent while, operating at another level 

below that, small labels have been formed 

to look after the locals. Often these custom 
u 

labels are offshoots of recording 

or specialty record shops. 

Winnipeg's two major studios are 

Roades Recorders (16- track) nd Cen 
n t Sry 

21 (24- track), while a third, 

development growing out of a filmwoorks 

Roades has recorded plenty of 
but 

country (both strong in Winnipeg) 

also worked with El Mocambo artists 
G S Bill & 

The Bills and McLean & ha 

Shaw & the Sincere Serenaders (Capitol), 

Tom Harrison is the music editor of the Vancouver 

Province. 

CFOX Radio's Dean Hill of Vancouver, far left, with Streetheart and the CFOX fox. 

RCA act Doug & the Slugs scored 
gold in five weeks with "Cognac 
and Bologna." 
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The choice is P.R.O. Canada 
More than 12,000 authors, composers and music publishers - the majority in 

Canada - have chosen to assign the performing rights in their musical works to 
the Performing Rights Organization of Canada Limited. Since P.R.O. Canada 
was formed in the 1940s it has been a young, vibrant organization, determined to 
move with the times. It attracts composers and publishers with similar qualities. 

P.R.O. Canada's ability to adapt to a changing world of music continues today. 
It sponsors free workshops and seminars in the areas of film music, musical 
theatre, songwriting and publishing, in many cases the only such workshops in 

Canada. 

It holds competitions in the area of orchestra awards to encourage increased 
performance of contemporary music; prizes to student composers; awards to 

young lawyers to increase awareness of copyright matters. 

P.R.O. Canada has doubled the size of its premises and is computerized through- 

out. It has increased considerably its collections and payments to affiliates and 

foreign writers and publishers it represents. In 1980 its foreign revenue sur- 

passed the $1- million mark for the first time. 

P.R.O. Canada's influence has been felt in matters relating to Canadian copyright 

legislation. At the world level it has been accepted as a member of CISAC, the 

umbrella organization of performing right societies. Most recently, P.R.O. 

Canada has announced the opening of CANAMEC, the Mechanical Rights 

Division, to collect mechanical royalties from outside Canada on behalf of its 

affiliates. 

Throughout its four decades of growth and change P.R.O. Canada has main- 

tained close contact with writers and publishers at home and abroad through 

its open -door policy. This personal approach to the people it represents will 

continue. 

i 
PEORMING ORGANIZAll TI CANADA LIMITED 

h HEARFD OFFICE: 41 Valleybrook DriveRIGHTS , Don Mis, Ontario M3B 2S6 

ON 
(416) 

OF 
445 -8700 

625 President Kennedy Ave., Suite 1601, Montreal, P.Q. H3A 1K2 (514) 849 -3294 

+CANADA 1462 West Pender Street, Vancouver, B.C. V6G 2S2 (604) 688 -7851 
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AqUariUS artist Rossi. 

Bruce Cockburn, True North 

artist. 

71332113ú 

The Rovers (formerly Irish Rovers) are on Attic. 

Skyhooks, Plastic Bertrand, Deliverance and the Lamont 
Cranston Band all represented in the domestic catalog. 

AQUARIUS RECORDS is based in Montreal and headed 
by Terry Flood. Principal seller on the roster is the hard 
rock band April Wine. Heavy touring in the U.S. and Brit- 
ain in the past year has seen the Montreal band's last two 
albums sell exceptionally well internationally through 
Capitol Records, which distributes the label in Canada. 
Other acts on the Canadian -only roster include guitarist 
Walter Rossi and rock band Teaze, the latter encountering 
enough success in Japan in the past few years to warrant 
a "Live In Japan" LP. 

TRUE NORTH, established at the tail -end of the "coffee 
house" era by Bernie Finkelstein and Bernie Fiedler who 
then operated Toronto Village Riverboat club, which of- 
fered work to aspiring artists such as Gordon Lightfoot, 
Joni Mitchell, Eric Anderson and James Taylor. Canada's 
equivalent of Asylum, productions are all financed in- 
house and show a strong predilection toward singer/ 
songwriter artists. The current roster, though small, is sig- 
nificant and includes Bruce Cockburn, Dan Hill, Murray 

INDIE LABELS MOVE FROM PERIPHERY TO FOREFRONT 
In the past three to four years a handful of independent, 

Canadian -owned labels have moved from the periphery of 
the record industry to the forefront of the business. In a 

sense, it is these few who have established a presence for 
Canada's music, both at home and abroad. Following are 
quick sketches of some of the most influential. 

ANTHEM RECORDS, set up by Vic Wilson and Ray Dan- 
iels who co- manage the careers of singer /songwriter Ian 
Thomas, Max Webster and several others acts, including 
Canada's premier rock act Rush. General manager of the 
record division is Tom Berry. To date the label has avoided 
releasing foreign masters and has centered its financial 
and marketing thrust on developing a coterie of Canadian 
artists at home and internationally. The label is distrib- 
uted here by Capitol -EMI. Rush and Max Webster are both 
released internationally through Mercury Records and 
both groups have toured extensively in the U.S. and Brit- 
ain. 

Other acts on the label include the Segarini Band, flutist 
Moe Koffman, Zero -One and comedy act The Great Cana- 

dian Air Farce. An interesting point about record produc- 
tion on the Anthem logo, a policy adopted last year, is that 
all albums are now cut at half speed, yet undercut audio- 
phile product on the market since Canadian list price of- 
ferings are $8.98. 

ATTIC RECORDS is presided over by Al Mair and Tom 
Williams who co- founded the company five years back 
with publishing and record production entwined in the op- 
eration of the CBS Canada distributed label. Attic's Cana- 
dian artist roster includes Hagood Hardy, Triumph, Down - 
child, Micheale Jordana, Dutch Mason, the (Irish) Rovers 
and the Numbers. 

In the past year Attic set up a sub -label, Basement Rec- 

ords, to test market new acts. Hagood Hardy's inter- 
national success via "The Homecoming" and Triumph's 
tour and album success in Britain, combined with top 10 
album charting in Germany for Downchild's We Deliver" 
LP has helped accent Attic's international presence. The 
label is an aggressive acquirer of international product as 
well with George Thorogood, Peter Green, Wayne Country, 

McLauchlan, Rough Trade and Graham Shaw and the Sin- 
cere Serenaders. 

Combining management with record company func- 
tions, several acts such as Hill and Shaw are inked to other 
labels, though career development and repertoire deci- 
sions are handled by the F &F team. Cockburn is repre- 
sented in the U.S. by Millenium and McLauchlan has just 
completed work on a new LP with Canadian producer Bob 
Ezrin, who topped the charts worldwide last year with Pink 
Floyd's The Wall." 

QUALITY RECORDS is Canada's oldest independent 
and the only one with manufacturing and national distri- 
bution facilities. The roster is varied and includes licenses 
with Ariola, Motown and ZE Records. Several domestic 
signings have been inked for U.S. release with Radio Rec- 

ords in Florida. It is expected that Quality will debut Qual- 
ity Records of America sometime in the first four months 
of 1981, an operation that will be separate and competi- 
tive with the Canadian company. DAVID FARRELL 

When You Come to Canada 
Come to- 

. . . a name that says it all. 

CANADA'S LEADING INDEPENDENT MANUFACTURER 

AND DISTRIBUTOR FOR MORE THAN 31 YEARS. 

r ulty RECORDS LIMITED, CANADA 
Contact: George R. Struth, President, 

Nadine Langlois. Director of Business Affairs 
380 Birchmount Rd.. Scarborough, Ontario M1K 1M7, I- 416 -698 -5511 TELEX 06- 219624 

United States Contact: 
Stuart Silfen, c/o Marshall, Morris, Powell. Silfen and Cinque 
130 West 57th Street. New York, New York. 10019 1- 212 -582 -1122 
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A BILLBOARD SPOTLIGHT 

vvv v vww 
It is an old joke, here, about the American family that drives to Can- 

ada in July with a snowmobile in tow and asks, "Where's the snow ?" 
The off -beat humor perhaps serves to illustrate a point that has tested 
the restraint in this country for long, but in the past few years there is 
reason to believe that times are changing. 

In the past two years representatives of NARM have operated regional 
workshops in Toronto and the overall strength and profitability of the 
record market in Canada has forced major labels abroad to turn a sec- 
ond glance toward this country to see what is going on here to keep 
things moving along at a steady clip. WEA's operation in Canada has 
long been one of the company's most profitable internationally, 
whereas A &M Canada has consistently been able to break acts here well 
in advance of U.S. or international affiliates. Styx and Supertramp are 
prime examples, the latter now having two million selling albums in this 
country and now the Police are promising to eclipse international sales 
with its latest LP "Zenyatta Mondatta," which passed the 300,000 sales 
mark within 12 weeks of release. 

Artistically, Canadians have not been slouches. Among the best 
known are Glenn Gould, Oscar Peterson, Paul Bley, Sony Greenwich, 
Maynard Ferguson, David Foster, Paul Anka, Robert Goulet, Anne Mur- 

\ WIII VVw`V 
ray, Robbie Robertson, Hank Snow, Gordon Lightfoot, the Canadian 
Brass and Liona Boyd. At the fourth annual Bread and Roses Festival of 
Music in Berkeley, Calif. last October, Canadians Neil Young, Joni 
Mitchell and Leonard Cohen were special guests performers at the an- 
nual benefit which raises money to provide free live concerts for people 
confined in institutions. 

Canadian songwriter Eddie Schwartz gave Pat Benatar her hit song, 
"Hit Me With Your Best Shot," and Canadian producer Bob Ezrin 
teamed up with Dave Gilmour and Roger Waters to give Pink Floyd the 
biggest album of the band's career and the record industry its biggest 
selling album of 1980 -"The Wall." 

Of course, every country has its major artists and an ability to share 
the spotlight in breaking acts. But it is important to realize that Canada 
and the U.S. are separate and different markets, that there are benefits 
to be had in making separate sub -publishing and licensing deals for 
Canada and the U.S. 

The following, then, is a basic overview of the problems, peculiarities 
and differences of the Canadian music industry that any operator in the 
business should know about the market. 

(Continued on page C -l4) 
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PROMOTIONAL SERVICES GOLDEN OLDIES 

)LDIES 100 DIFFERENT MINT SINGLES 
19.00, 100 different Soul and Disco singles 
114.00. Mark's One Stop, Box 5862, St. Louis, 
KO 63134. 

)LDIES -60's (45's, LP's, TAPES) BY COUNT 
ive, Brenton Wood, Bagdads, Vanguards. Or- 
1er from -Double -Shot, 9255 Sunset Blvd., 
:.A, Calif. 90069, (213) 858 -7112. Distributor/ 
lealers /collector inquiries invited. Free catalog. 

0,000 TITLES AVAILABLE. PERSONAL 
ervice -Send $1.00 for catalog of all -time greats. 
'he Gold Vault, Box 202K, Oshtemo, MI 49077. 

BUTTONS 

LENNON 
COMMEMORATIVE BUTTONS 

And zillions of Beatles buttons! 
We have the biggest and best selection of 
Rock & Roll buttons in the world 'cause we 
import from all over the world! 

Call or write for catalog 
BUTTON MASTER 

39 Front St., Bridgeport. PA 19405 
(215) 277 -1966 

(Dealer Inquiries Only) 

RECORDING STUDIO 
FOR SALE 

FOR SALE 
RECORDING STUDIO 

MCI 528 console, MCI 24 -track recorder 
with autolocater Ill, MCI UH 110A 2 -track 
recorder with remote, etc. 

Excalibur Studios 
113241/2 Ventura Blvd. 
Studio City, CA 91604 

(213) 761 -0759 or (213) 463 -1519 

RECORDING STUDIOS 

E.A.R.S. 
EASTERN ARTIST RECORDING STUDIO INC. 

The latest 24 track recording technology in 
a luxurious, relaxing environment. Intro- 
ductory offer ... $65 per hour. Call for free 
tour and demonstration 

(212) 874 -1358 
(201) 673 -5680 

LIVE ALBUM PRODUCTS 

$200 REWARD 
if you turn us onto a group for whom 
we produce a live album. New low -cost 
technique, reported in Billboard Nov. 
15, page 100. (Free) brochure. 

Sound by Blachly 
69 -CA Old East Neck Road 

Melville, NY 11747 
(516) 673 -0330 

DISTRIBUTING SERVICES 

MAKE MORE PROFIT .. 
with our low dealer prices, liberal return and 
same day shipment on all major label tapes 
and LPs. Top 1,000 list updated weekly. 
Write. 

TOBISCO 
6144 Highway 290 West 

Austin, TX 78735 

RECORDING TAPE 8 ACCESSORIES 
24 HR. FREIGHT -PAIO SERVICE 

Largest Selection at Lowest Cost Anywhere 
MAXELL MEMOREX SCOTCH TDK 

SONY DURACELL WATTS DISC - 
WASHER SOUND GUARD SHURE 

PICKERING AUDIO TECHNICA REC 
OTON EVEREADY VID. TAPE SAVOY 

AMPEX SHAPE TRACS. 
SEND FOR FREE CATALOG 

A.I.ROSENTHAL ASSOCIATES 
Dept B 1035 Louis Dr Warminster Pa 18974 

DEALERS ONLY 12151 441 -8900 

EXPORT ONLY 
All brands phonograph records and pre- 
recorded audio and video tapes (NTSC and 
PAL). Also largest selection of attractive 
close -out offers. 33 years of specialized 
service to record and tape importers 
throughout the world. Overseas dealers and 
distributors only. 

ALBERT SCHULTZ, INC. 
116 W. 14th St., N.Y., NY 10011 

(212) 924 -1122 
Cable: ALBYREP Telex: 236569 

BUSINESS 
OPPORTUNITIES 

NASHCO 
RECORD PRODUCTIONS 
Looking for new singer /writes talent. Guar- 
anteed record release- Nationwide dis- 
tribution and promotion available. For free 
advisory and counseling. Call or write: 

Nashco Record Productions 
602 Inverness Ave.. Nashville, TN 37204 

(615) 297 -8029 

MUSICIANS - RECORD LABEL 
Customized 45 /EP promotion kits. 
Includes record jacket, PR sheets. 
Postcard. 256 plus. 

TEA RECORDS 
Box 93 

Meherrin, Virginia 23954 
(804) 736 -9256/9387 

EXCLUSIVE DISCO DJ'S ONLY -FREE 
newly released Disco Records -most major labels. 
Dues required. 814- 886 -9931. D P A, 631 Front, 
Cresson, PA 16630. 

SCHOOLS & 
INSTRUCTIONS 

CALIFORNIA PROFESSIONAL 

MUSIC BUSINESS ACADEMY 
A deluxe facility with 24 -trk. studio and 
nightclub atmosphere is now offering 
courses in engineering, in- studio produc- 
tion video development, music publishing, 
artists management, concert production. 
Complete programs for artist development, 
songwriters, engineers and promoters. You 
will be instructed by well -known profes- 
sionals, prominent in the San Francisco 
Bay Area music scene. 

Call for free brochure. 

(408) 727 -3232 
3175 De La Cruz Blvd. 
Santa Clara. CA 95050 

THE MUSIC BUSINESS INSTITUTE 
A CAREER PROGRAM IN MUSIC 

Course includes recording, studio, concert 
and video production; artist representation; 
retailing and wholesaling, record promotion 
and marketing; copyrite and music industry 
law, songwriters and music publishing; and 
more. Employment assistance available. 
Call or write for free brochure and career 
guide. Give name, age. address, telephone. 

Buckhead Towers, Suite 400 -BB 
2970 Peachtree Rd., N.W., Atlanta, GA 30305 

(404) 231 -3303 

24 -TRACK ENGINEERING TAUGHT IN 
State of the Arts Studios. Call the University 
of Sound Arta for free brochure. Hollywood (213) 
467-5256. 

HELP WANTED 

RETAIL MANAGEMENT 
We need experienced Record Management 
Personnel who are ambitious and hard 
working. Those who have successful back- 
grounds can use their experience to grow 
with us! Reply in confidence to: 

Tim Sexton -(301) 459 -8000 
or write 

Harmony Hut 
4901 Forbes Blvd. 

Lanham. Maryland 20801 

BOOKKEEPER 
Full charge for independent record corn - 
pany- light typing- experience in music 
business necessary- mature -self starter - 
salary commensurate with experience. 

Call 

(213) 275 -0128 

"BACKPACKERS: EARN $1200. MTH. EN- 
joyablyt Information $3. Wilderness Expedi- 
tions, 97 Spadina Road, 306 B, Toronto, Canada 
M5R 2T1. 

(M /F) ANNOUNCERS, DJ'S TO MAKE MUSIC 
product promotional tapes using your facili- 
ties. Write Album Auditions Int., P.O. Box 2296, 
Walnut Creek, CA 94595, giving personal and 
facilities data. 

REPRESENTATIVES 
WANTED 

DISTRIBUTORS 
of 

IMPORTED RECORDS 
& 

TAPES 
'International. Rock. Classical. Jazzl 

Wants sales representatives for the follow- 
ing areas: San Francisco, CA., Seattle, WA., 
Dallas, TX., Houston, TX., & Denver, CO. 
Excellent commission. Send resume to: 

Box 7403, Billboard 
1515 Broadway 

New York, N.Y. 10036 

REP WANTED 
Experienced and knowledgeable repre- 
sentative in Rock field needed by leading 
importer of European and Japanese phono- 
graph records. 

Call MR. SIMUN 
(212) 786 -2966 
(Covering NY Area) 

General News 
Rock'ri Rolling 

Winwood Of Traffic 
Back On Solo Album 

By ROMAN KOZAK 
NEW YORK -With a new LP, 

"Arc Of A Diver." his first in three 
years, just released by Island Rec- 
ords. Steve Winwood, the voice, 
hc;lrt and soul of Traffic is back. 
And, he says, he intends to remain 
active in the music business. 

"Arc Of A Diver" is a true solo LP. 
Though it features the songs of 
writers Will Jennings, George 
Flemming and Vivian Stanshall. 
Winwood produced, arranged, and 
mostly engineered it himself. He also 
sings and plays all the instruments 
on this LP. 

The LP was recorded in Win - 
wood's "very amateurish" I6 -track 
studio, which he built in his home 
outside London. He says recording 
the LP at home was the only way he 
could have done it. 

"I don't think I could have done it 

DISTRIBUTORS 
WANTED 

THE PRESS CONFERENCE 
With President Reagan 

Hilarious, and Timely, Comedy Single. 
Distributors /Dealers Inquire: 

RIGUN 400 Essex Street 

Salem, Mass. 01970 
RECORDS (617) 744 -7678 

POSITIONS WANTED 

HIGHLY MO'T'IVATED PROVEN SALES 
pro -and musically experienced talent. Seeking 
concert booking, A &R or management'position. 
Call (212) 685 -4722 after 5 p.m. 

MISCELLANEOUS 

YOUR VOICE 
Imus. Lujack. Ingram and Landecker. 

The million S voices. 
Now you too can have the major mar- 
ket voice you wanted with secrets of the 

stars. Many have paid big bucks to 
learn the easy technique used by the 
pros to develop their voice. I'll teach 
it to you for $25.00 cash or check and 
guarantee you'll sound better your 
next air shift. Specify tape or cassette. 

Write: 
Box 7406, Billboard 

1515 Broadway 
New York, NY 10036 

-00 FOR 
s. 

PROFESSIONAL SERVICES 

HELP 

WANTED 
ItQ)t 

the Marketplace is 

open and your best 
buy is BILLBOARD 

CLASSIFIED 

?WIpB`E ADS 

Something to sell or something 
to tell, your message gets to 

over 200,000 readers weekly. 

Don't Miss Another Week!!! 

CALL Jett Serrette (TOLL FREE) 

800/223 -7524 
NOW to place your ad 

in a commercial studio. It took so 

long (about a year). and there was 
too much messing around." he says. 
"I finished writing the material in 
March, 1980. and then worked in the 
studio six days a week, eight hours a 

day. This was much better than 
working 14 hours a day for three 
weeks, which seems to be the norm. 
By working continuously, at my own 
pace. I find I can work much more 
naturally." 

Recording a totally solo LP is 

something Winwood had always 
wanted to do since he began his ca- 
reer with the Spencer Davis Group 
in 1964. "When I was a kid I used to 
mess around with tape machines," 
he adds. "but now I don't think I 

ever want to do it again. It is really a 

bit silly. but I am stubborn, and I 

wanted to do it." 
One reason he did it this way, he 

says. was to learn more about the 
recording process itself. Working 
with a band and touring, he says, be- 
comes an endless cycle of hotel 
rooms, airports and dressing rooms. 
When an artist goes into the studio 
after that he never really has the 
time to master the recording art. But 
he says, having done this solo effort. 
he will not wait so long before em- 
harking on his next project. 

"The next thing I am going to do 

- 
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RADIO _' 
SMART 
PAYMENT MUST 

ACCOMPANY THE ORDER 
Rates: 

POSITIONS WANTED: 40e per word 
per insertion -$10.00 minimum 
$20.00 per column inch per insertion 

POSITIONS OPEN: 700 per word per 
insertion -$14.00 minimum 
$40.00 per column inch per insertion. 

BOX NUMBERS: $2.00 per issue for 
handling 8 postage. Audio or video 
tapes, transcriptions, films or VTR's 
cannot be forwarded. Suggestion: ar- 
range for follow -up directly when 
replying. 

Send money and advertising copy to: 
Radio -TV Job Mart, Billboard 

1515 Broadway, N.Y. 10036 

POSITIONS OPEN 

POSITIONS AVAILABLE 
at WGIM -FM 

In Alexandria, LA 
(R & B Format) 

We are seeking announcers for all shifts. 
Also, a sales manager and sales representa- 
tives. Send tapes & resume to: 

Lee Nichols, (Program Director) 
P.O. Box 69 

Boyce, LA 71409 

POSITIONS WANTED 

EXPERIENCED 
PROMOTIONAL DIRECTOR 
Evening jock currently working in 

media market AOR station. Seeking 
relocation anywhere, good produc- 
tion, very tight board. 

Please call 
(219) 662 -0882 

PLAY BY PLAY 
SPORTSCASTER 

Jock available starting July. Play by play 
on audition tape. Hockey too. 

LARRY KINCAID 

HNC 4th Psyops 

Fort Bragg. NC 28307 

Billboard photo by Chuck Pulin 

HAPPY HARRY -Tunesmith Harry 
Chapin holds forth at New York's 
Bottom Line at a special concert 
marking his 2,000th performance 

recently. 

after I leave here is to go to the West 
Coast and stay with Will Jennings 
and write the next album. Then I 

will go straight back and put a band 
together, record it. and then do some 
gigs right after that," says the 32- 
year -old musician /composer. He 
hopes the next LP will be ready in 
the fall. 

Winwood plans to work with the 
new band after that. and maybe get 
involved in producing other artists 
in the future. He is asked if he thinks 
Traffic will ever get back together 
again. It takes him a long time to 
reply. 

"I somehow doubt it. I think that 
... Definitely not, I would say. Traf- 
fic was a kind of collaborative 
group, unlike the groups that have 
survived: Led Zeppelin. Stones, the 
Who. where there is one strong 
leader. Traffic was never really like 
that. And as time goes on, different 
members have different ideas, and it 
may be difficult to compromise." 

* * * 
After a year's search Bomp Rec- 

ords in Los Angeles is still looking 
for acts to include in its forthcoming 
"Battle Of The Garages" compila- 
tion LP. The label wants "raw, snarl- 
ing. '60s punk or psuedo- Mersey- 
heat suburban trash, done with a 

real understanding of what's timely 
and relevant about these styles in the 
'80s." 

Already set for the LP are the 
Crawdaddys, the Wombats, Brad 
Long, the Unclaimed. the Dark 
Side, the Chesterfield Kings, the 
Embarrassment, the Stepmothers 
and Pete Holly. 

The new wave Bomp label itself. 
"still 100% independent, with no 
help from anybody," is now a "full 
fledged label," expecting to release 
three or four albums per month. It 
released 12 LPs in 1980 and six in 
1979. 

"This is an important turning 
point for our label, not only because 
we are releasing so much product at 
one time, but more importantly. be- 
cause the quality of our product and 
the professionalism of our organiza- 
tion have improved to the point 
where, in 1981. we plan to release 
more than 40 albums and achieve 
some degree of commercial success 
with most of them," says Greg Shaw. 
founder of the label. 

Bomp's first post- Christmas re- 
leases consist of six LPs: "Surf Beat 
'80" by the instrumental surf band, 
Jon & the Nightriders. "Hypstriza- 
tion" by the Hypstrz. a Minneapolis 
garage band; "Yeah, Right." by ex- 
Dwight Tilley Band member Jimmy 
Lewis & the Checkers; "Out For 
Kicks" by the roadhouse combo, the 
Zantees; "The Nuns" by the San 
Francisco pioneer new wave band: 
"Disconnected" by Ex -Dead Boy 
Stiv Bators: and "Experiments In 
Destiny." a double LP, representing 
30 acts which were involved with 
Bomp in the last two years. 
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I 

I I 
Check Type of Ad You Want 

REGULAR CLASSIFIED $1.30 word min - 
mum $26. First line set all caps. Name, ad- 

dress and phone number included in word count. 
DISPLAY CLASSIFIED $55 one inch, 4 

times, $49. 26 times, $45. 52 times, $36 ea. I REVERSE ADVERTISEMENTS $5.00 per 
insertion. INTERNATIONAL (other than 
U.S.) Regular 680 a word, min. $20.00. Dis - 

II play $43.00 inch, $37.00 ea. inch 4 or more 
times. DOMESTIC BOX NUMBER c/o 

II 
Billboard, figure 10 words and include 
$5.00 service charge. 

ADDRESS ALL ADS: Billboard Classified, I 

1515 Broadway, New York. N.Y. 10036 

Phone: 212/764 -7388 

Check Heading You Want 

I I I 

I I 

I I 

I I 

II 

Amer. Express 

Diners Club 

Visa 

Master Chg. 

Bank # 

EJ REAL ESTATE 
BUSINESS ill COMEDY MATERIAL 

OPPORTUNITIES 
DISTRIBUTORS 

WANTED 

DISTRIBUTING 

SERVICES 

FOR SALE 

GOLDEN OLDIES 

HELP WANTED 

LINES WANTED 

LI AUCTIONS 

BOOKINGS 

MISCELLANEOUS 

PAYMENT MUST ACCOMPANY ORDER 

NAME 

ADDRESS 

CITY 

TELEPHONE 

CALL TOLL -FREE (except in N.Y.) 800 -223 -7524 

STATE __ZIP_ 

Credit Card Number 

Expires 

Signature 

NOTE: II 
You must 

supply the 
complete 

name and 
street ad- 

dress for 
l c 

your ad car - 
riesapostalbox 

number. 

II 

I I 

I I 

I 

DEADLINE: Closes 4:30 p.m. Monday. 
I I 

12 days prior to issue dale 

FOR SALE 

EXPORT 
RECORDS AND TAPES 

ALL LABELS, ALL NUMBERS. 
LOWEST PRICES. FREE CATA- 
LOGUES ON REQUEST. 

DAVID ESKIN Inc. 
400 Riverside Drive 

New York, NY 10025 U.S.A. 
TEL 212 -749 -4257 Telex 237460 ESKINUR 

WE HAVE ON HAND 
160,500 ASSORTED LP'S 
including such artists and titles as Dionne 
Warwick, Captain & Tennille, Mac Davis, 
Paul Anka, Star Wars, Barry White, Buddy 
Miles, Frankie Avalon, Close Encounters, 
Sonny & Cher, Curtis Mayfield, Frankie Valli, 
Sly Stone, Aretha Franklin, Sgt. Pepper, Ike 
& Tina Turner, Web Pierce. 
Clearance priced at 50¢ to $1.00, including 
double LP's, subject to prior sale. Call or 
write for complete listing. 

VARIETY AUDIO 
144 Milbar Blvd., Farmingdale, NY 11735 

(516) 293 -5858 

"COTTON -EYED JOE 
a Other Texas Dance Hall Favorites 
A FANTASTIC INSTRUMENTAL 

Includes "Walt/ Across Texas," 
"Steel Guitar Rag," "Whiskey River" 

and many more great Honky -Tonle Songs! 
Call or write for our catalog for this 

and other great instrumental albums. 
Plus Justin Wilson's Cajun Humor. 

Delta Records, Box 225, Nacogdoches, Texas 
(713) 564-2509, 

ELVIS PRESLEY 
Legendary concert performances, 2 LP 
set is just one of our huge selections of 
albums, 8- tracks and cassettes available 
at budget prices. 

Record Wide Distributors 
1755 Chase Drive 

Fenton (St. Louis), MO 63026 
(314) 343-7100 

POSTERS 

POSTERS 
Rock Stars 

Velvet Imports 
We Have Them All! 

105 page color catalog available. Also 
incense - lights 

Large selection of Rock Star buttons. 
T -Shirts and many new items. We specialize 
in profit plus items for record stores. 
(Double your money.) 

DEALERS ONLY 
FUNKY ENTERPRISES, INC. 

132 -05 Atlantic Avenue 
Richmond Hill, New York 11418 

(212) 441 -5500 (800) 221 -6730 

POSTERS 
Rock and Roll posters. Display units 
available. 

DEALERS ONLY 
write or call for free catalog. 

ONE STOP POSTERS 
1001 Monterey Pass Road 

Monterey Park, Calif. 91754 
(213) 263 -7361 (800) 421-6341 

areas available for Representatives 

POSTERS 
Largest Selection of 

Rock Posters 

ZAP ENTERPRISES 
2833 W. Pico Blvd. 

Los Angeles, Calif. 90006 
(213) 732 -3781 
DEALERS ONLY 

CUT -OUTS 
8 -TRACK and CASSETTES 

PLUS LP's 

PRINTED T- SHIRTS 
PACKAGED LIKE LP's- COLORED 

in 50 %/50% blend 

PRINTED BASEBALL 
STYLE CAPS 

Call or write for catalogue. 

TEMPO, Inc. 
1500 Ameron Drive 

Charlotte, N.C. 28206 
704 -376 -0197 

CUT -OUTS 
8 Track and Cassettes 

Our Specialty 
If you are a distributor, rack job- 
ber or exporter, contact J S J to- 
day. Call or write for free catalog. 

J S J DISTRIBUTORS 
6620 W. Belmont, Chicago, Ill. 60634 

(312) 286 -4444 

THE BEST CUT -OUTS 
LP 8 Track Cassette Titles 

Send for Free Catalog. 

ALEX A. ARACO CO. INC. 
Bx 82. Rjverlon, NJ 08077 

(NJ Res. 609 -829 -4813) 

Dealers Only. 

CUT -RITE 
RECORD DISTRIBUTORS 

For the best in overstocked and 
cut -out records, call or write for 
free catalog. 

310 New York Avenue 
Huntington, New York 11743 

(516) 427-7893 

WE OFFER 
subject to prior sale, 300,000 attractive 
spaghetti boxes for 8 -track and cassette - 
04 ea., all, or substantial part. Sample 

sent promptly on request. 

VARIETY AUDIO 
144 Milbar Blvd 

Farmingdale, NY 11735 
(516) 293 -5858 

WHILE OTHER PEOPLE ARE RAISING 
their prices, we are lowering ours. Major label LPs 
as low as 504. Your choice. Write for free listings. 
Scorpio Music, Box 391 -BC, Comwella Hta., Pa. 
19020, USA. Dealers only. 

BLANK CASSETTES, NORELCO BOXED 
screw case, 60 min. -55¢, 90 min. -70¢. Min. IIHI 
pes. ea. Salisbury Dist. Co., Rt. I. Box 57, Salis- 
bury, MD 21801. (301) 546 -1500. 

AMPEX STYLE CASSETTE BOXES-BLACK 
only. Quantities of 50,(XX) -30 ea. 100,000- .0'275. 

C.T. Distributing, 341 Hill Ave., Nashville, TN 
37210. 16151 256- 1728 -Ask for Cliff Tant. 

DANCE NEWSLETTER 

DANCE WEEK. FOUR -PAGE WEEKLY 
newsletter of ballroom dancing. Includes record 
reviews. $20 yearly. Box 55A, McLean, VA 22101. 
Free sample. 

Poly Box 
for audio 
cassettes 

We make it, 
and 1\ _ an ship it 
from stock. 
Consistent 
High Quality 

Call us for prices 

Poly 312/298-5300 
1233 Rand Rd. Des Plaines, IL 60016 

27 

WHY PAY MORE? 
8 TRACK & CASSETTE BLANKS 
1 -45 min. any quantity 78¢ 
46 -65 min. any quantity 87¢ 
66 -80 min. any quantity 96¢ 
81 -90 min. any quantity 1.05 

Shrink wrap & labeled add 23¢ 
First line recording tape, top of line car- 
tridge & cassette. Professional 8 track & 

cassette duplicators. Custom duplication. 

Call or write: 

TRACKMASTER,R INC. 
1310 S. Dixie Hiway W. 

Pompano Beach, FL 33060 
Phone (305) 943 -2334 

NAUgHTY 
BITE 

BUTTONS 
BADGES 

Best Supply 
Best Service 
Best Prices 

Contact: Doug & Dinsdale Piranha 
for: New Wave BUTTONS; Heavy Metal; 
Mods, Rackers, Squares, Mirror Badges. 
Enamel Style, Crystal Tape & Plastics 
from Britain. 

Send for color catalog to 

NAUGHTY BITS 
Music Promotions & Merchandising 

P.O. Box 157, Station B 

Toronto, Ontario, Canada M5T 2T3 
(F.O.B. Buffalo or Toronto) 

Tele: (416) 862 -0554 

C RINER5 
PREMIUM CUT -OUT 
OVERSTOCKED LP.'s TAPES. 

CALL OR WRITE FOR FREE CATALOG. 
430 FALMOUTH ROAD 

NORTH BABYLON, N.Y. 11703 
(516) 587 -7722 

HIGH SPEED 
CUSTOM CASSETTE 

DUPLICATION FACILITY 
King 760 -ECS Automatic Loader with 
compressor. Accurate Sound /AS -2400 Bin 

Loop Duplicator with two slaves. 

Call MIRASOUND (415) 664 -2527 
or STEVE SHAPIRO at (415) 771 -3600 

AUTHENTIC CAJUN MUSIC 
(Since 1944) 

CAJUN GOLD L.P.'s & Tapes 
Zydeco Artists (R &B Cajun), Country (Cajun 
style). 
Artist List: Dolly Parton, fry LeJune, Al 
Ferrier, Katie Webster, Hop Wilson and 
many more. 
Call or write for catalog. Will increase sales. 
GOLDBAND RECORDS, P.O. Box 1485, 

Lake Charles, La. 70602. 
Phone: (318) 439 -8839 

CHART RECORD 
SERVICES 

U.S. AND FOREIGN RADIO STATIONS 

DISCO DJ'S & ALL 
INTERNATIONAL MUSIC CONSUMERS 

Write us for information on our services 
which include automatic mailing of all rec- 
ords on charts -LP's & 45's. bisco, oldies 
and catalog LP's in stock. All orders are 
shipped immediately -air mail or air freight. 
We give personalized service geared to 
your needs. 

MAIL -O -DISC 
P.O. Box 326, Kings Park, NY 11754 
Telex 230199 SWIFT - UR MAIL -O 

INTERNATIONAL RADIO STATIONS 

MUSIC PUBLISHERS AND DISCOTHEQUES 
Subscribe to our AUTOMATIC AIRMAIL 
SERVICE for all singles and Ip's from the 
charts 

The Fastest. Most Dependable 
Service in the World 

AIRDISC SPECIAL SERVICES 

Box 835. Amityville. NY 11701 

AIR CARGO 

CONFID TIAL. 
TO OVERSEAS BUYERS AND AMERICAN 
EXPORTERS. Since 1965 we've transported 
records from the USA to every city in the 
world. Orders from suppliers assembled 
at JFK or L A. daily. Only specialist in 
MUSIC INDUSTRY transportation 
BEST RATES PERSONAL ATTENTION 

BERKLAY AIR SERVICES 
Contact: Bernard Klalnberg, Pres. 

Bldg. 80 P08 665, JFK Airport, NY 11430 
Phone (212) 656-6066 TLX 425628 

TAPES 

PREMIUM 

8 -TRACK & CASSETTE BLANKS 
Lear Jet style cartridge with rubber roller. 
CBS Professional duplicating tape. 90 
lengths in 1 min. increments. Private 
labeling available. 8 -Tr Cas 

1 min to 45 min any quantity 89¢ 70e 
46 min to 65 min any quantity 98¢ 77¢ 
66min to 80 min any quantity $1.05 90¢ 
81 min to 90 min any quantity $1.14 956 
Shrink Wrapped & Labeled add 146 13¢ 
Head Cleaners 60¢ 60¢ 
Reel -to -reel 3M tape 1800 .55 00 
Blank VHS 2/4 hr video tapes S19 00 

Low Coal Shrink -Wrap Equipment Available. 

PROFESSIONAL 8 -TRACK DUPLICATOR S -S 1.495.00 

CASSETTE & 8 -TRACK CALIBRATORS 6 ERASERS 

$35.00 minimum order 
BAllY ELECTRONICS CORPORATION 
39 N. Rose, Mt. Clemens, Mich. 48043 

Phone: (313) 463-2592 
Master Charge and Visa Welcome 

PROTECT TOUR MERCHANDISE 
CASSETTE SECURITY DEVICE 

Display cassettes in your 8 -track hand hole 
store display safely. 

SIMPLE ECONOMICAL REUSABLE 
For free sample & pricing contact. 

C & D Special Products 
309 Sequoya Dr., Hopklneville, KY 42240 

(502) 885 -8088 

IIIIIit 1111ia 1Ria 
8 TRACK TAPES 

ROYSALES COMPANY 
BX 1503, BRO W N W 000, TX 76801 

Large Selection Popular Artists 
Very Competitive Prices. 
Call or write for free catalog. 

(915) 646 -8267 
Mention this Ad. 

8 Track & Cassette Blanks 
1 min. to 45 min. .... _._. 90C 

46 -65 min. $1.00 
66 min. to 90 min. $1.10 
Scotch VHS 2 -4 -6 hr video tapes $14.00 

Cassettes -Wide Price Range 
Professional quality demos our specialty. 

Cassette duplication available. 
ANDOL AUDIO PRODUCTS, INC. 

4212 14th Ave., Brooklyn, N.Y. 11218 
Call Toll Free 800 -2214578 
N,Y. RES. (212) 435 -7322 

VIDEO 
CASSETTES & TAPES 

35MM FULL LENGTH FEATURES 
ON VIDEO CASSETTES 

Adult and all other ratings on Betamax and 
VHS formats. FACTORY DIRECT. 

Call Toll Free 1- 800 -421 -4133 
Calif. residents (213) 462 -6018 

TVI DISTRIBUTORS 
1643 No. Cherokee Ave. 
Hollywood, Calif. 90028 
Credit Cards Accepted 

DON'T PAY MORE!! 
Billboard's Video Cassette Top 401n Stock - 
Immediate Delivery- Lowest Prices. VHS 
& Beta Formats Available. Call Southeast's 
Largest Video Distributor TOLL -FREE. 

1- 800 -327 -7026 Telex: 51- 4736HALA 
(In Fla. Call Collect 305932.01991 

VWI Distributors, Inc. 

CLASSIFIED 
ADVERTISING 

DOESN'T COST, 
IT PAYS. 
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HOTLINE 
FOR 

PLACING YOUR I 

CLASSIFIED AD 
Just Dial 

800-223-7524 
Ask for JEFF SERRETTE 

(IN N.Y. STATE (212) 764 -7388) 
Hot -line is for last. personal service 
placing Classified Adsonly For ail other 

business call the regional office 
nearest you 

BOXES FOR 
STEREO 8 & CASSETTES 

STEREO 8 and 
CASSETTE CARTONS 

12" Pilfer Proof Heights & form fit. Beautiful 
Stock designs & custom printing. 

IN STOCK -INSTANT SHIPMENT 
Low Prices -Free Samples 

PAK -WIK CORPORATION 
128 Tivoli St., Albany, N.Y. 12207 

(518) 465 -4556 Collect 

REAL ESTATE 

EXCITING SUNSET STRIP 
Commending city /ocean view from this 
private gated L.A. estate with two houses - 
plus pool, motor court, full security. 
Great financing, $1,450,000. Available 
immediately. 

Call Verna /Edith -BRK. 
(213) 274 -8601 

71/2 ACRE ESTATE 
Westchester. 14 rooms, 6 baths, can con- 
vert part of studio. Pool, lake, greenhouse. 
40' living room, library, large screened 
porch. Secluded & private. 1 hr. from N.Y.C. 
$300,000. Contact: 

Box 7402, Billboard Classified 
1515 Broadway 

New York, N.Y. 10036 

COMEDY MATERIAL 

KNOCKERS!` 
A great set of recorded gags and bits 
for serious personalities who want to 
be funny. Exclusive in your metro 
area. Catalog and sample cassette 
(use it on the air for a test), send 
$3.00 to: FULLER 

68 N. Dover, LaGrange, IL 60525 

PROFESSIONAL COMEDY MATERIAL 
(The Service of the Stars Since 1940) 

"THE COMEDIAN" 
The Original Monthly Service 

12 available issues...575 3 Sample issues...525 

"How To Master the Ceremonies "...320 

Anniversary Issue...$50 

35 "FUN- MASTER" Gag Files -all different...$150 
BILLY GLASON 

200 W. 54th SI., N.Y.C. 10019 

TOPICAL ONE -LINERS! 
SIXTH GREAT YEAR! 

Dave Winfield, Mickey Mouse! Jane Fonda! 
Lily Tomlin! Dolly Parton! Rula Lenska! 
Intro -Special 6 Mos S 7.50 
1 year 020.00 

TIGER LYONS 
P.O. Box 303, Dept. B -1 
Franklin Park, IL 60131 

COMEDY PLUS: 
THE BEST FOR LESS 

8 page monthly newsletter $10 a year 
Twice -a -month newsletter $10 a year 

Comedy, Trivia and Date Books, too. 
For a free sample, write to: 

DICK BROWNFIELD 
P.O. BOX 9007 

STOCKTON, CA 95208 

HUNDREDS OF DEEJAYS RENEWED 
again this year! Guaranteed funnier! Free 
sample. Contemporary Comedy, 5804 -A Twine - 
ing, Dallas, Texas 75227. Phone 214/381 -4779. 

FREE SAMPLE ISSUE OF RADIO'S MOST 
popular humor service! Write on station letter- 
head to: O'Liners, 1448 -H W. San Bruno, Fresno, 
California 93711. 1209) 431 -1502. 

NOT COMEDY: CURRENT ARTIST BIO'S, 
daily calendar, much more for working pros! Free 
issue: Galaxy, Box 20093 -A, Long Beach, CA 
90801. (213) 438 -0508. 

DEEJAY SPECIALS! MONTHLY GAGLET- 
ter! Individualized Service! We have it all. FREE 
information package. PETER PATTER, P.O. 
Box 402 -B, Pinedale. CA 93650. 

DEEJAY HUMOR BY COMEDY WRITING 
Team. Free samples. Bob Makinson, 417 State 
St., Brooklyn, N.Y. 11217. 
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General News 

Nashville Firm Has Mushroomed Into 21 -Store Chain 
Continued from page 10 

Miss. in 1975. They changed the 
name of the 1.800 square foot loca- 
tion to Sound Shop. Clark Smith, 
now manager of their largest Sound 
Shop. Natchez. Miss., was manager. 
Smith's 4.000 square foot store is the 
only one handling audio hardware. 
The location is split into two individ- 
ual stores, with a common entry. The 
store is almost three years old. Da- 
vidson says the tumultuous situation 
in hardware has restricted further 
such growth. 

There are 21 Sound Shops spread 
over Tennessee. Indiana, Kentucky. 
Alabama, Mississippi, Louisiana 
and Florida. On the 1981 planning 
board are six more, with first open- 
ings slated in Georgia and North 
Carolina. 

Davidson figures the average 
Sound Shop mall- oriented (only 
three are strip center) location is 

2.000 square feet. Davidson is espe- 
cially color -conscious when it comes 
to the stores' interiors. Sound Shops 
are basically black. Walls, ceilings, 
wall fixtures holding prerecorded 
tapes and floor fixtures holding LPs 

are ebony. Davidson feels the viv- 
idly- colored album jackets pop out 
from the background like a jewel 
displayed on black velvet. To break 
the monotony, Sound Shop LP fix- 
tures have natural varnished pine 
contrasting sections on the sides and 
backs. 

Store fixture placement, too, is 

unique. The tape wall racks contain 
the albums with title sides out, so 
that a browsing customer can sec 
them easily. Between the customer 
and the tape racks is a solid wall of 
42 -inch LP fixtures extending al- 
most to the register, so that the cus- 
tomer must seek a clerk to assist him 
in taking the desired title from the 
rack. This setup is duplicated on half 
of the store. The middle fixture con- 
tains singles. Sound Shop retails 45s 
for $1.39. 

The Average Sound Shop carries 
more than 5.000 individual album 
titles. Davidson tries to maintain 
basic stock in all classifications of 
repertoire. The Nashville chain 
shelves at $1 off list and specials at 
$2 off list. 

Early in the retail game, Davidson 

and his co- principals decided that 
individual stores become autono- 
mous. This independence. unusual 
and perhaps unique for the industry. 
finds each store banking its own 
money locally and paying Central 
South for its purchases. Managers 
are cost- accounted and merited bo- 
nuses are paid monthly. While stores 
are run independently, Davidson 
makes it clear that the threesome 
own all stores. 

Twice monthly. the north division 
stores meet in Nashville. while the 
southern stores convene in New Or- 
leans. Last October. Davidson and 
his partners corraled about 30 key 
employees and jetted to Miami 
where they enjoyed a four -day Car- 
ibbean cruise. Central South signed 
the tab for all. They will do it again 
this year. with a different cruise pro- 
posed but as yet undecided. 

College graduates of the music in- 
dustry courses at Middle Tennessee 
State Univ., Murfreesboro, Tenn.. 
and Belmont College, Nashville, are 
favored by Davidson as managerial 
trainees. His experience indicates 
that after working a stint in the 

Nashville warehouses and six to 
nine months as assistant managers, 
these young people are ready for 
their own stores. 

Davidson fights shrinkage by mir- 
roring his stores entire backwall. 
That mirror effect also enlarges the 
look of the store as patrons view the 
Sound Shop from a distance in a 
mall. 

Sound Shops recently have found 
their own and manufacturer-pro - 
vided tv spots are their best advertis- 
ing medium. Davidson's philosophy 
is to create stores in small Southern 
Cities. Gainesville. Ga., a county 

seat of 23,000. about 75 miles north- 
east of Atlanta, will be the next 
Sound Shop mall site. He finds tv 
rates equitable in smaller communi- 
ties. To buttress tv, he still uses print 
and radio. 

Central South's newest offspring. 
Central Racks, is 18 months old. Da- 
vidson feels fortunate to have picked 
up Sid Melvin, Tennessee whole- 
saling veteran who ran an indie label 
distributorship in Memphis before 
going with Handleman and Pick- 
wick. Central racks 80 accounts in 
about a 200 -mile radius from Music 
City. 

ELO, Aerosmith Boxed By CBS 
LOS ANGELES -Electric Light 

Orchestra and Aerosmith have both 
been released in boxed set form by 
CBS. The ELO package will be 
made available commercially while 
the Aerosmith set is for promotion 
purposes only. 

On the Jet label comes Electric 
Light Orchestra's "A Box Of Their 
Best" comprised of "A New World 

Record." "Out Of A Blue" (a two - 
record set) and "Discovery." The set 
lists at $19.98. Also included in the 
set is a bonus seven -inch 33 r.p.m. of 
Jeff Lynne's "Doin' That Crazy 
Thing" from his 1977 solo LP. 

Columbia has made available to 
programmers Aerosmith's "The 
First Decade." a box consisting of 
the group's eight albums. 

POPULAR ARTISTS 

ANTON, SUSAN 
Killin' Time 
LP Scotti Bros. S87113 $7.98 
8TTP7113 $7.98 
CA CS 71 13 $ 7.98 

ANY TROUBLE 
Where Are All The Nice Girls? 

LP Stiff- America USE6 

BALLARD, RUSS 
Into The Fire 

LP Epic NJE36993 $ 5.98 
CANET36993 $5.98 

BARKAYS 
As One 

LP Mercury 13844 S7.98 

BLACKBYRDS 
Better Days 

LP Fantasy F9602 S 7.98 

BROWN, JAMES 
Soul Syndrome 
LPTKTKN615 57.98 

BURNS, GEORGE 
George Bums In Nashville 

LP Mercury S R M 16001 $ 7.98 

CARTER, CLARENCE 
Let's Burn 

LP Venture 1005 

CIRCLE JERKS 
Group Sex 

LP Frontier FLP1002 

CLASH 
Sandinista 

LP Epic E3X37037 
8T EXA37037 
CA ETX37037 

CLAUDIA 
Claudia 

LP Scoffi Bros. SB71 14 $ 7.98 
8T TP 71 14 $ 7.98 
CA CS 71 14 S7.98 

COE, DAVID ALLAN 
Invictus (Means) Unconquered 
LP Columbia JC36970 S 7.98 
8TJCA36970 $7.98 
CAJCT36970 $7.98 

CON FUNK SHUN 
Touch 

LP Mercury 14002 S 7.98 

CREEDENCE CLEARWATER 
REVIVAL 
The Royal Albert Hall Concert 
.LP Fantasy M PF4501 $ 5.98 

DAMNED 
The Black Album 

LP IRS SP70012 

DEFUNKT 
Defunkt 

LP Hannibal HNBL1 301 

DR. HOOK 
Greatest Hits 

LP Capitol S0012122 $8.98 
878X0012122 $8.98 
CA4X0012122 $8.98 

DURY, IAN, & THE BLOCKHEADS 
Laughter 

LP Stiff- Epic JE36998 $7.98 
8TJEA36998 $7.98 
CAJET36998 $7.98 

EARTH, WIND & FIRE 
The Best Of Earth, Wind, & Fire, 
Vol. 1 

LP Columbia Mastersound 
HC45647 $14.98 

CAHCT45647 $14.98 

ECHO & THE BUNNYMEN 
Crocodiles 

LP Sire SKR6096 

ELCOCO 
Revolution 

LP AVI 6082 

New LP /Tape Releases 
This listing of new LP /Tape releases is designed to enable retailers and radio programmers to be up -to- the -minute on available new product. The following 
configuration abbreviations are used LP- album; 8T -8 -track cartridge; CA- cassette. Multiple records and /or tapes in a set appear within parentheses follow- 

ing the manufacturer number. 

FLEETWOOD MAC 
Live 

LP Warner Bros. 2W83500....... S 1 3 98 

FORTRESS 
Hands In The Till 

LP Atlantic SD19282 S 7 98 
8TTP19282 $7.98 
CACS19282 $7.98 

4 OUT OF 5 DOCTORS 
4 Out of 5 Doctors 

LP Nemperor NJZ36575 $5.98 
CANZT36575 $5.98 

GAP BAND 
Gap Band III 

LP Mercury SRM14003 $7.98 

GLASSER, DON 
Don Glasser 

LP Horn HR4001 

GRAVES, MEL 
Three Worlds 

LP 1 750 Arch 1 780 

HEART 
Little Queen 

LP Portrait Mastersound 
HR44799 $14.98 

CA HRT44799 514.98 

HOOVERS 
Skin & Blisters 

LP Airstrip PA0001 

INNER CIRCLE 
New Age Music 

LP Mango MLPS9608 $ 7.98 

JACKSON, MILLIE 
I Had To Say It 

LP SpringSP16730 $7.98 

JAH MALLA 
Jah Malla 

LP Modern MR38135 $7.98 
8TTP38135 $7.98 
CACS38135 $7.98 

KANSAS 
Point Of Know Return 

LP Kirshner Mastersound 
HZ44929 $14.98 

CA HZT44929 $ 14.98 

KENDALLS 
The Best Of The Kendalls 

LP Ovation 1756 $7.98 

KENTON, STAN 
The Uncollected, Vol. 5 

LP Hindsight HSR 1 57 

KERSHAW, DOUG 
Instant Hero 

LP Scotti Bros. SB71 1 5 $ 7.98 
87 TP 71 15 $ 7.98 
CA CS7115 $7.98 

KID LIGHTNING, see Gerard 
McMahon 

KLEEER 
License To Dream 
LP Atlantic SD 1 9288 S7.98 
8TTP19288 $7.98 
CACS19288 $7.98 

KRISTOFFERSON, KRIS 
To The Bone 

LP Columbia JZ36885 $7.98 
8TJZA36885 $7.98 
CA JZT36885 $7.98 

KWAME 
Follow I 

LP Polydor PD 16310 $ 7.98 

LAKESIDE 
Fantastic Voyage 

LP Solar BXL13720 $7.98 

LEWIE, JONA 
On The Other Hand There's A Fist 

LP Stiff- America USE8 

MANILOW, BARRY 
Barry 
LP AristaAL9537 $8.98 
8TAT89537 $8.98 
CAATC9537 $8.98 

MARMALADE 
Marmalade 
LP G &P G P1001 

McMAHON, GERARD, & KID 
LIGHTNING 
Blue Rue 

LP ColumbiaNJC36986 $5.98 
CANCT36986 $5.98 

MERCER, JOHNNY 
The Uncollected 

LP Hindsight HSR 1 52 

MOTORHEAD 
Ace Of Spades 

LP Mercury SRM14011 $7.98 

NELSON, WILLIE 
Stardust 

LP Columbia Mastersound 
HC45305 $14.98 

87 HCT45305 $ 14.98 

NESS, MARK 
Mark Ness 
LPMidsonglnt'IPW36849 $5.98 

NIGHT 
Long Distance 

LP Planet P10 

OAK 
Set The Night On Fire 

LP Mercury SRM14009 S7.98 

ORION 
Rockabilly 

LP Sun 1021 

OUTLAWS 
Ghost Riders 

LP AristaAL9542 58.98 

PARKER, CECIL 
Chirpin' 

LPTEC1201 

PARLIAMENT 
Trombipulation 

LP Casablanca NBLP7249 S 7.98 

PLASTMATICS 
New Hope For The Wretched 

LP Stiff -America USE9 

PYLON 
Gyrate 

LP DB DB54 

QUEEN 
Flash Gordon, Original Soundtrack 

LP Elektra 5E518 $8.98 

REED, LOU 
Rock & Roll Diary 1967 -1980 

LP Arista A2L8603 S 13.98 

RICHMOND, DANNIE, QUINTET 
Dannie Richmond Quintet 

LP Gatemouth 1004 S7.98 

ROCKET 88 
Rocket 88 

LP Atlantic SD19293 $7.98 
8TTP19293 $7.98 
CACS19293 $7.98 

ROBINSON, TOM, & SECTOR 27 
Tom Robinson & Sector 27 

LP IRS SP70013 

SCOTT HERON, GIL 
Real Eyes 

LP Arista AL9540 $8.98 

SEYMOUR, PHIL 
Phil Seymour 

LP Boardwalk FW36996 $8.98 
8TFWA36996 $8.98 
CAFWT36996 $8.98 

SHALAMAR 
Three For Love 

LP Solar 13577 S7.98 

SHERBS 
The Skill 

LPAtcoSD38137 $7.98 
87 TP38137 $7.98 
CACS38137 $7.98 

SIEGEL, DAN 
The Hot Shot 

LP Inner City IC1111 $7.98 

SISTER SLEDGE 
All American Girls 

LP Cotillion SD16027 $8.98 
87 TP16027 $8.98 
CACS16027 $8.98 

SKYY 
Skyyport 

LP Salsoul SA8537 S 7.98 

STONEBOLT 
New Set Of Changes 

LP RCAAFL13825 $7.98 

SURVIVOR 
Premonition 

LP Scotti Bros. SB71 12 S 7.98 
8TTP7112 $7.98 
CA CS 71 12 $7.98 

SWITCH 
This Is My Dream 

LP Gordy G8999 $8.98 

TEENAGER CRUISERS 
Soundtrack 

LP Rhino RNLP016 $7.98 

TOTO 
Turn Back 

LP Columbia FC36813 S 8.98 
8TFCA36813 $8.98 
CAFCT36813 $8.98 

TWISTERS 
Twisters 

LP Rhino RNPD905 $7.98 

VARIOUS ARTISTS 
Any Which Way You Can 

LP Warner Bros. HS3499 $8.98 

VARIOUS ARTISTS 
Blues Deluxe 

LP XRT 9301 

VARIOUS ARTISTS 
Castle, Donnington / Monsters of 
Rock 

LP Polydor PD 1631 1 S7 98 

VARIOUS ARTISTS 
From The City That Brought You 

. Absolutely Nothing 
LP Out Of Pont Recs. OOPS1 

VARIOUS ARTISTS 
Living Chicago Blues, Vols. 4, 5, 6 

LP Alligator 7704, 05, 06 

VARIOUS ARTISTS 
Rodney On Dhe Rog 
LP Posh Bay PBS 106 

VARIOUS ARTISTS 
Yes Nukes, 14 Atomic Powered 
Cuts: A Collection Of Los Angeles 
Rock Bands, Vol. 3 

LP Rhino RNLP017 57.98 

VISAGE 
Visage 

LP Polydor PD 16304 S7.98 

WATERS, RUTH "SILKY" 
Out In The Open 
LPMidsong PW36850 $5.98 

ZEVON, WARREN 
Stand In The Fire 

LP Asylum 5E519 $8.98 

JAZZ 

ADAMS, PEPPER 
The Master 

LP Muse MR5213 

AKIYOSHI, TOSHIKO 
Notorious Tourist From The East 

LP Inner City 106066 $ 7.98 

BRASIL, VICTORASSIS, QUINTET 
VictorAssis Brasil Quintet 

LP Inner City IC1093 $7.98 

BROOKMEYER, BOB, MEL LEWIS 
JAZZ ORCH. 

Bob Brookmeyer/ Mel Lewis Jazz 
Orch. 

LP Gryphon G912 $7.98 

BURNETT, CARL, QUINTET 
Music Of Richard Rodgers 

LP Discovery DS819 $8.98 

CORYELL, LARRY 
Standing Ovation 

LP Arista / Novus AN 3024 

DJANGO 
Vol. 1 

LP Inner City IC1104 $7.98 

GARCIA, RUSSELL 
I Lead A Charmed Life 

LP Discovery DS814 $8.98 

GOLSON, BENNY 
New York Scene 

LP Contemporary C3552 $7.98 

GORDON, DEXTER 
Gotham City 

LP Columbia JC36853 $7.98 
CAJCT36853 S7.98 

KEMP, HAL, & HIS ORCH. 
1934, Vol. 2 

LP Hindsight HSR 161 

KHAN, STEVE 
Evidence 

LP Arista / Novus AN 3023 

KING, MORGANA 
Higher Ground 

LP Muse MR5224 

LEWIS, MEL, JAZZ ORCH., see Bob 
Brookmeyer 

MANNE, SHELLY, & HIS MEN 
At The Blackhawk, Vol. 1 

LP Contemporary S7577 $7.98 

MILES, BUTCH 
Swings Some Standards 

LP Famous Door HL135 $8.98 

MONTOLIU, TETE 
Lunch In L.A. 

LP Contemporary 14004 $7.98 

RODNEY, RED 
Live At The Village Vanguard 

LP Muse MR5209 

SHAW, ARTIE 
Complete, Vol. 4, 1940 -41 

LP RCA Bluebird AXM25572 

SHAW, WOODY 
Blackstone Legacy 

LP Contemporary S7627 -28 

SHEARING, GEORGE, BRIAN 
TORFF 

On A Clear Day 
LP Concord Jazz CJ132 $7.98 

SUN RA 
Of Mystic Worlds 

LP Philly Jazz PJ 1007 

SWALLOW, STEVE 
Home 

LP ECM77760 $8.98 

TORFF, BRIAN, see George 
Shearing 

TOWNER, RALPH 
Solo Concert 
LPECM11173 $8.98 

TYNER, McCOY, QUARTERS 
4 By 4 

LP Milestone M55007 $11.98 

WANDERLEY, WALTER 
Brazil's Greatest Hits 

LP GNP-Crescendo 2137 $7.98 

WATANABE, SADAO 
Bird Of Paradise 

LP Inner CityIC6061 $7.98 

WEBER, EBERHARD, COLOURS 
Little Movements 
LPECM11186 $8.98 

WOOFORD, MIKE, QUARTET 
Plays Jerome Kern, Vol. 2 

LP Discovery DS81 6 $8.98 

THEATRE / Fl LMS TV 

42ND STREET 
Original Cast 

LP RCACBL1 3891 

INSIDE MOVES 
Soundtrack 

LP Warner Bros. FMB3506 

9 TO 5 
Soundtrack 

LP 20th Century-Fox T627 S7.98 

CLASSICAL 

BASSETT, LESLIE 
Echoes From An Invisible World; 
Lazarof Concerto for Orch. 
Comissiona, Baltimore Symph. 
Orch. 
LPCRISD429 $7.95 

CHABRIER, EMMANUEL 
Espana; Ravel: Rhapsodie 
Espagnol; Falla: Three Cornered 
Hat, Suites 1 & 2 
Philadelphia Orch., Muti 

LP Angel DS37742 $10.98 

McLEAN, BARTON 
Dimensions III, & Dimensions IV; 
Korte: Symmetric; Hanlon: 
Variations 
Regni 

LP CRI SD431 $7.95 

MENDELSSOHN, FELIX 
"Italien" Symphony; Schumann: 
Symphony No. 4 
Berlin Philh., Tennstedt 

LP Angel DS37760 $10.98 

YARDUMIAN, RICHARD 
Come, Creator Spirit 
Chookasian, Chamber Society of 
Philadelphia, Chamber Society of 
Philadelphia Chorale, Fordham Univ. 
Glee Club, Thomas More College 
Women's Chorale 

LP CRI SD430$ 7.95 

CLASSICAL 
COLLECTIONS 

BERMAN, LAZAR 
At Carnegie Hall, Recorded Live In 
Recital March 11, 1979 

LP Columbia Mastersound 1 2M35903 
$29.98 
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NARM CONVENTION'81 
NE p ir 

Give the gift of music. 

LtVAdik 

\1 1 
4v 
WS 

APRIL 11 -15, 1981 

NARM follows the sun to Florida for its convention in 1981. PLAN 
TO BE THERE! At the Convention? Yes! But more important, PLAN 
TO BE THERE when your industry emerges from the economic 
doldrums of the recent past into the warm sunshine of the 
future. PLAN TO BE THERE in 1982 and 1985, and 1989, when the 
planning you do today makes you an integral and successful part 
of that future. 

PLAN TO BE THERE when advances in audio technology give this 
industry a product of superior quality and worth undreamed of 
in the past. 

PLAN TO BE THERE when home video entertainment merges 
with home audio entertainment into one synthesized leisure 
time business. 

PLAN TO BE THERE when creative tape packaging revolutionizes 
the merchandising of cassettes, the fastest growing of all indus- 
try product. 

HOLLYWOOD, FLORIDA 

PLAN TO BE THERE as bar coding of all records and tapes leads 
the way to professional effective inventory management. 

AND PLAN TO BE THERE to reap the true benefits of the "Give the 
Gift of Music" campaign, through increased sales of records and 
tapes, as the consumer no longer sees giving the gift of music as 

a revolutionary new concept, but embraces it as part of a daily 
accepted, ingrained buying pattern. 

PLAN TO BE THERE at the exciting 1981 Convention Business Ses- 

sions! They will deal with planning for the opportunities ahead. 
PLAN TO BE THERE when experts in dozens of fields of endeavor, 
examine, analyze and help you PLAN TO BE THERE, in the exciting 
future of the 1980's. 

The energy and warmth of the Southern sun symbolizes the 
strength and optimism which guides the 1981 NARM Convention. 

PLAN TO BE THERE! 

FOR REGISTRATION INFORMATION CONTACT 

INC. 1060 KINGS HIGHWAY NORTH CHERRY HILL, N.J. 08034 (609) 795 -5555 
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Disco Business 

New Produds 

MONITOR HEADPHONES -Numark Ele :tronics has introduced two sets of 
monitor headphones with built -in unidirectional microphones. The units, 
models HM6000 (left) and HM7000, are priced at $49.95 and $59.95 respec- 
tively. Both units are said to be highly sensitive, and require only nonimal 
power to produce high, distortion -free output. Each unit features the built -in, 
linear -response mike with unidirectional iesign for noise cancellation. Each is 
equipped with an 8 -foot headphone cord with stereo plug, plus an 8 -foot mike 
cord with phone plug. The units can be ised in discotheques, recording stu- 

dios, and for monitoring AM and FM broadcasts. 

Cooperation: Canada's Key 
To Exploit Dance Music 

Continued from page 45 
Grant discloses that while Attic 

Records is one of Canada's smaller 
record labels, Williams is highly re- 
garded as a firm supporter of dance 
music. States Grant, "He has always 
shown a willingness to learn more 
about the industry, and his attitude 
should help make his label one of 
the more successful in this country 
during 1981." 

At Capitol Records. Ron Robles is 

busy working on the promotion of 
the new Tavares LP, as well as a 

mass appeal album from Blondie 
which is said to be already attracting 
positive responses from deejays 
around the Toronto area. "I'm 

Talkin' Bout You," by A Taste Of 
Honey is also said to be evoking 
positive responses from the spinners. 

Bob Muir, who had previously 
been very vocal in his negative com- 
ments about the disco business in 
Canada, has since softened his atti- 
tude and is admitting a lack of 
knowledge about the dance music 
business. 

He states, "We have not been 
seeing the sales to warrant closer at- 
tention to the promotion of disco 
products, but we are willing to listen 
to suggestions about what we should 
do to sell more records in this mar- 
ket.' 

THE 
HOT & NEW 

°O. 
Teena Marie (remlx); Pointer Sisters; Blondie; 

She /Efsy Money; Lou Thom; Wisdom; King Tut; Mi- 
chele chele Edwin Starr; Edwin Birdsong; Kelly Marie; 
Sylvè Stripland; Conversion; Final Edition; Positive 
Forte; Salazar; La Flavour; Rescue /Love Project; 

DISCII 
N 

Linda Clifford; Slave; Instant Funk; Zaps; Linz Fred 
W +sley; Wilton Felder; Lipps, Inc; Sylvester /Sell My 

S1u1; Liquid Gold; Pete Richards; Amy Bolton; Fan - 

-any; Sabato; Breeze; Chili Factor. 
LP's -Young 8 Co.; M; Biackbyrds; Rose Royce; 
James Brown; Yarbrough 8 Peoples; Kwame; 

80's Ladles; Revelation; Tavares; Viola Wills; T Harlow; Easy Going; T.S. Monk; Two Tons Of 
Fun; Tantra; Tierra; Gibson Bros.; Sharon 

SOURCE 

Redd 

'NEW RECORDS DAILY' 
Singles 1929 -1980. over 100,000 titles in 
stock, send $1.25 for catalog. Master Charge 
8 Visa. Call us for new imports_ 

DOWNSTAIRS RECORDS 
55 West 42nd St., N.Y., N.Y 10036 
212/354 -4684 or 221 -8989 
Telex: 238597 DOWNS 

WILL AN EXPANDING COMMON 

MARKET AFFECT THE 

MUSIC INDUSTRY? 

Just One Of Many Important 
Issues To Be Discussed at 
IMIC '81 April 26 -29, 
Bristol Hotel Kempinski 
Berlin, West Germany 

For further details see page 77 

Billboard R 

Discolop 100.,., 
This 
week 

10 

11 

u 

14 

15 

16 

17 

22 

27 

^ 

31 

32 

37 

42 

lift 
Week 

4 

6 

1 

2 

5 

7 

3 

12 

9 

8 

11 

26 

38 

18 

15 

10 

17 

19 

43 

25 

39 

13 

28 

29 

30 

44 

27 

48 

69 

70 

21 

32 

42 

24 

80 

45 

14 

41 

56 

40 

49 

16 

33 

22 

50 

23 

Chart TITLE(S), Artist, Label 

1 

11 

13 

17 

16 

11 

16 

8 

14 

12 

22 

8 

6 

7 

17 

15 

11 

14 

20 

9 

5 

33 

7 

8 

8 

6 

10 

10 

3 

3 

18 

15 

10 

15 

2 

6 

16 

8 

6 

26 

6 

15 

12 

16 

6 

17 

5 

YOU'RE TOO LATE- Fantasy - Pavillion 
(12 -inch) 4Z8 6408 

LOOK UP /NEVER GONNA GIVE YOU UP- Patrice Rushen- 
Elektra (LP) 6E 302 

CELEBRATION -Kool & the Gang -Dette 
(LP) DSR 9518 

IT'S A WAR /AHJIA- Kano - Emergency 
(LP /12 -inch) EM 7505 /EMS 6512 

DIRTY MIND -all cuts- Prince -Warner 
(LP) BSK 3478 

VOICES INSIDE MY HEAD/WHEN THE WORLD IS RUNNING 

DOWN... -The Police -A &M (LP) SP 4831 

LOVELY ONE/CAN YOU FEEL IT/WALK RIGHT NOW - 
The Jacksons -Epic (LP) FE 36424 

I HEAR MUSIC IN THE STREETS /IN THE MIDDLE - 
Unlimited Touch - Prelude (12- inch) PRLD 605 

AU. MY LOVE- L.A.X. - Prelude 
(12-inch) PRLD 604 

YOU OUGHT TO BE DANCIN' -People's Choice - 
Casablanca (LP) NBLP 7246 

IF YOU COULD READ MY MIND /UP ON THE ROOF -Viola 
Wills -Ariola (LP) OL 1507 

FANTASTIC VOYAGE - Lakeside -Solar (LP /12-inch) BXL1 

3720/YD 1213C 

RAPTURE/THE TIDE IS HIGH -Blondie- Chrysalis 
(LP) CHE 1290 

PASSION -Rod Stewart -Warner 
(LP) HS 3485 

TAKE OFF -Harlow -G.R.A.F. 
(LP) G 001 

ACTION SATISFACTION /GET DOWN, GET DOWN- Melody 
Stewart -Roy B. Records /Brasilia 
(12-inch) RBDS 2512 

YOUR PLACE OR MINE -Quinella- Becket (12-inch) 
BKS 012 

LOOKING FOR CLUES /JOHNNY 8 MARY -Robert Palmer - 
Island (LP) ILPS 9595 

TANTRA- HE DOUBLE ALBUM -all cuts -Tantra- Importe/ 
12 (LP) MP-310 

GIVE ME A BREAK /REMEMBER- Vivien Vee- Launch 
(12 -inch) 1003 

SET ME FREE -The Three Degrees -Ariola (LP) OL-1501/ 
Disconet Vol. 3 /Prog. 11 (12-inch) 

CAREER GIRL/IT'S NOT WHAT YOU GOT ...- Carrie 
Lucas -Solar (LP /12-inch) BSK 1 3579/YD 12015 

LETS HANG ON /ONE, TWO, THREE- Salazar- 
First American (12-inch) FA 1203 

SOUL/HEAVEN ABOVE ME/LET IT BE WHATEVER R IS- 
Frankie Valli- MCA /Curb (LP) 5134 

HERE'S TO YOU -Skyy -Salsoul (LP /12 -inch) 
SA 8537/SG 339 

TOO TIGHT -Con Funk Shun -Mercury 
(LP) SRM 14002 

DANCING WITH MYSELF -Gen X- Chrysalis 
(12-inch) Import 

FEELS UKE I'M IN LOVE -Kelly Marie -Calibre 
(12-inch) Import 

IT'S A LOVE THING -The Whispers -Solar 
(LP) BZL13578 

FULL OF FIRE /MAKE THAT MOVE -Shalamar -Solar 
(LP) BXL13577 

THE WANDERER -all cuts -Donna Summer -Geffen (LP) 
GHS 2000 

IF YOU FEEL THE FUNK -LaToya Jackson- Polydur 
(LP) PD 1 6291 

WATCHING YOU /FEEL MY LOVE -Slave- Cotillion 
(LP) SD 5224 

CROSS EYED AND PAINLESS /BORN UNDER PUNCHES/ 
ONCE IN A LIFETIME -The Talking Heads -Sire 

(LP) SRK 6095 

LET'S DO IT- Convection -SAM 
(12 -inch) S -12336 

TO THE BOYS IN THE BAND -La Flavour -Sweet City 
Records (12-inch) SCD 5556 

HOW LONG/TIGHT PAIR -Lipps Inc.- Casablanca 
(LP) NBLP 7242 

8TH WONDER -Sugarhill Gang -Sugarhill 
(12-inch) SH 553 

BON BON VIE /CANDIDATE FOR LOVE -T.S. Monk - 
Mirage /Atlantic (LP /12 inch) 19291 

NO WAY /COULD WE/CANT FAKE THE FEEUNG- Geraldine 
Hunt -Prism (LP) PLP -1006 

BURN RUBBER -The Gap Band -Mercury 
(LP) SRM 76091 

MASTER BLASTER- Stevie Wonder -Tamla 
(LP) TO 373 MI 

REMOTE CONTROL -The Reddings - Believe In A Dream 
(LP) 1Z 36875 

SEABISCUR IN THE FIFTH -Belinda West - Panorama 
(12-inch) JD 12095 

SOMETHING YA GOT MMES ME HOT -El Coco -AVI 
(LP) 6082 

FASHION /ASHES TO ASHES -David Bowie -RCA 
(LP) AQL1 3647 

CAN YOU HANDLE IT/YOU GOT MY LOVE- Sharon Redd - 
Prelude (LP) PRL 12181 

BREAKING AND ENTERING /EASY MONEY -Dee Dee Sharp 

Gamble -PIR (LP) 12 36370 

FANCY DANCER -Lenny White - Elektra 
(LP) 6E 304 

WHEEL ME OUT -Was (Not Was) -Antilles /le (12 -inch) 
AN 805 
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SHOOT YOUR BEST SHOT /R DON'T HURT NO MORE - 
Linda Clifford -Capitol (LP) ST 12131 

DO ME A FAVOR -Amy Bolton- Importe /12 (LP) 
MP-309 

CHILL-OUT /SAVE THE LAST DANCE FOR ME -Free 
Expression- Vanguard (12-inch) SPV 39 

WHEN YOU'RE DANCIN-Pure Energy -Prism (12 -inch) 
PDS 407 

MOON OVER MOSCOW/TAR- Visage- Polydur 
(LP) P0.1-6304 

GIVE ME YOUR LOVE -Sylvia Striplin -Uno Melodic 
(12-inch) UMD 7001 

DANCE- Silver Platinum -SRI 
(12 -inch) SRI 00009 

CHANGE/REQUIEM- Killing- Malicious Damage /EG 

(12 -inch) Import 

ENOLA GAY- Orchestral Manoeuvers in the Dark -Din Disc 

(1 -inch) Import 

PARTY IS THE SOLUTION -Floyd Beck- Precision 
(12-inch) 4Z8 9804 

PRIVATE IDAHO /PARTY OUT OF BOUNDS /GIVE ME BACK 

MY MAN- B-52's- Warner (LP /12- inch *) BSK 3471 

BODY BAR -Symba- Venture 
(LP) VL 5015 

TO CUT A LONG STORY SHORT- Spandau Ballet- Chrysalis 
(7 -inch) Import 

EVERYBODY GET DOWN- Mouzon's Electric Band - 
Vanguard (12-inch) SPV 36 

CHERCHEZ PAS /BOOGIE TALK -Madleen Kane -Chalet/ 
Prelude (LP) CHO 701 

IS R IN -Jimmy "Bo" Horne -Sunshine Sound 
(12 -inch) SSD 4218 

SETTIN R OUT /ARE YOU READY FOR LOVE - 
Enchantment -RCA (12-inch) JD 12113 

TOO MANY CREEPS -The Bush Tetras - 
99 (7 -inch) 

YOU DON'T KNOW UKE I KNOW -Genty- Venture 
(I2 -inch) VD 5015 

DON'T STOP THE MUSIC- Yarbrough 8 Peoples- Mercury 
(LP) SRM 1 4009 

PEOPLE WHO DIED -The Jim Carroll Band -Atlantic 
(LP) SD 38 -132 

HOT LEATHER- Passengers- Uniwave 
(LP) Import 

BOOGIE BODY LAND- Bar -Kays -Mercury (LP) 
SRM 1 4009 

WHEN THE SHIT HITS THE FAN- Master Boogies Song and 

Dance -West End (12 -inch) 22131 

LAY ALL YOUR LOVE ON ME /SUPER TROUPER /ON AND 

ON AND ON -Abba- Atlantic SD 16023 

WHO SAID/CAN'T YOU SEE WHAT YOU DO TO ME -Isley 
Brothers -T -Neck (7 -inch) 6-2293 

I'VE BEEN MISSING YOUR LOVING -Cecil Parker -TEC 
(12-inch) 74 

DANCIN', DANCIN' -The Blackbyrds- 
Fantasy (LP) F 9602 

BI- COASTAL -Peter Allen -A8M (LP) 
SP 4825 

THE LAWN CHAIRS -Our Daughter's Wedding - 
Design (7 -inch) OBW913 

INDIA/PULSE/WE LOVE YOU /FLOWERS- Psychedelic 
Furs -Columbia (LP) NJC 36791 

DO ME RIGHT- Dynasty -Solar (LP /12 -inch) 
BXL 1- 3576/Y0 12128 

WHIP IT/GATES OF STEEL/FREEDOM OF CHOICE -Deco- 
Warner (LP /12- inch') BSK 3435 

DON'T SAY GOODNIGHT -First Love -Dakar 
(12-inch) DE 100 

BRING IT BACK -Taka Boom -JDC Records 
(12-inch) JDC 12 -6 

IT'S TIME TO PARTY NOW -Ray Parker Jr. 8 Raydio- 
Arista (I2-inch) SP 102 

WHAT CHA DOIN' -Seawind -A&M 
(LP) SP 17131 

THERE'S NEVER BEEN (No One Like You) -Bobby 
Youngblood -West End (12-inch) WES 22130 

DOUBLE DUTCH BUS- Frankie Smith -WMOT (12-inch) 
4WB 5351 

ANYTIME OR PLACE -Azoto- Modulation 
(12 -inch) Import 

GET DOWN WITH THE GET DOWN- Gloria Covington - 
Casablanca (LP) NBLP 7241 

RAPP PAYBACK -James Brown -TK 
(12 -inch) TKD 452 

COULD I BE DREAMING/HE'S SO SHY/WE GOT THE 

POWER -The Pointer Sisters - Planet (LP) P-6 

EVERYBODY /FUNK N' ROLL/THE FUNK IS ON- Instant 
Funk -Salsoul (LP) SA 8536 

I WANT YOU/THE REAL THANG -Narada Michael Walden - 
Atlantic (LP) SD 19279 

SO YA MANNA BE A STAR -MTume -Epic 
(LP) JE 36017 

GANGSTERS OF THE GROOVE-Heatwave- 
Epic (LP) 

I NEED YOUR LOVIN' /CHAINS -Teena Marie -Gordy (LP) 
GO.997 M1 

SHAKE IT UP -The Daza Band -Motown 
(LP) M8 946M1 

FREAK TO FREAK -Sweat Band -Uncle 
Jam /Columbia (LP) 9-9901 

Compiled from Top Audience Response Records in the 15 U.S regional lists. °non- commercial 12 -inch 

* Stars are awarded to those products showing greatest audience repsonse on 15 U.S. regional isco lists. Superstars are awarded to those products showing greatest upward 

movement on the current week's c art (Prime Movers). 
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Disco Business 

Dance Music Sparks 
Big Band Resurgence 

NEW YORK -The redirectioning 
of the dance music sound of the 
1980s is playing a signficant role in 
sparking new public interest in art- 
ists and musical styles which had be- 
come stymied during the 1960s and 
1970s by rock'n'roll, and later by 
disco. 

Among the dance music sounds 
showing signs of making a major 
comeback this decade is the big 
band. In New York alone, such leg- 
endary clubs as Roseland, the Rain- 
bow Room and the Copacabana 
have, within the past year, been 
packing audiences in with a music 
programming format which places 
particular emphasis on big band 
music. 

Among artists benefiting from this 
trend are Panama Francis, Count 
Basie, Woody Herman, Larry El- 
gart, the Duke Ellington Orch., un- 
der the baton of Mercer Ellington, 
and reasonable facsimiles of such 
legendary bands as Glenn Miller 
and Tommy Dorsey. 

For Panama Francis and his nine - 
member Savoy Sultans, the current 
trend in dance music tastes is a wel- 
come turn of events. Francis, who 
has been making music for more 
than 50 of his 65 years, watched with 
helpless concern in the mid 1940s 
when President Franklin D. Roose- 
velt slapped a luxury tax on dance 
halls during the bleak years of 
World War II. 

Francis recalls that the big band 
sound never quite recovered from 
that knockout punch. By the time 
the war was over and people were 
beginning to get back into dancing. 
a whole new breed of music makers 
were emerging on the dance circuit 

scene heralding the arrival of 
rock'n'roll. 

It is not that the big bands died, 
but with interest in their formats re- 
duced to a minimum in the United 
States they were forced to look fur- 
ther afield for recognition and for 
sustained employment. Europe and 
the rest of the international market 
provided the solution to their di- 
lemma. 

Like the rest of the big band lead 
ers, Francis is happy to be back and 
working the U.S. In addition to 
working rooms like Wednesdays. 
Roseland, the Rainbow Room and 
the Village Gate in New York, 
Francis and the Savoy Sultans are in 
constant demand in discotheques 
and other night spots across the 
country. Francis observes with rel- 
ish, "It is just like old times. People 
are doing the Lindy again. And they 
are not just older people doing it for 
the nostalgia value. More and more 
of the audiences to whom I play are 
in the under -40 age bracket." 

So much like old times is the 
"new" trend that Francis and the 
Savoy Sultans have even added a 
vocalist to the band, with the same 
remarkable public acceptance that 
the whole big band renaissance has 
enjoyed. 

The movement marks a major 
comeback for Francis who in the 
lean years of the 1950s, '60s, and 
'70s, turned to working in the 
recording studios behind such acts 
as the Four Seasons, the Platters, Ar- 
thur Prysock, Roy Hamilton, Mitch 
Miller, James Brown, Ray Charles. 
Brook Benton, Frankie Avalon, The 
Flamingos, Sarah Vaughan, Dinah 
Washington and others. 

S.S. Norway's Disco 
Dazzles ̀ Swimmingly' 

By SARA LANE 
MIAMI -What may be one of the 

most unusual discotheques in the 
world is aboard the S.S. Norway, the 
world's largest cruise ship. 

The club, Dazzle's, created by 
Von Borg, the ship's architect, and 
Angelo Donghia, interior designer, 
is built within the Norway's vast 
owimming pool. It's designed so that 
the remaining section of the pool 
provides underwater swimmers with 
porthole views of the dancers, and 
vice versa. 

Interestingly, the club was not de- 
liberately designed to be unusual. 
According to officials of the Norwe- 
;ian- Caribbean Line, which owns 
the Norway. original refurbishing 
plans for the ship (it was originally 
he S.S. France) called for a disco- 
theque. With space at a premium. 
lowever, the only area left for the 
Jesigner and architect to consider 
was the vast swimming pool. . 

Dazzle's, which is said to have cost 
n excess of $250,000 to construct. 
was supervised by Bo Crane, 
bunder of the Florida Record pool, 
Ind a long -time discotheque design - 
:r and consultant. He has also de- 
igned a number of other shipboard 
Iiscos for the Norwegian- Caribbean 
Line. 

Crane and the ship's designers 
worked closely with Smithall Elec- 
:ronics of Cincinnati on the installa- 
tion of $110.000 worth of light and 
,ound equipment. 

The sound system includes two 
gown PSA -2 self -analyzing ampli- 
iers, one Crown D -75 power ampli- 
"ter, two UREI '/3 octave room 

equalizers, and a Smithall custom 
fuse panel. 

Crane explains that the speaker 
system contains four Smithall "W" 
sub -bass cabinets, four Smithall/ 
JBL 3120 mid -range speakers, and 
two Smithall /JBL tweeter clusters. 
In the console system, according to 
Crane, one Bozak CMA- I0 -2DL 
mixer, two Technics SL -1500 MK- 
I I turntables and Shure turntable 
light systems were used. 

Crane elaborates, "This is a tri- 
amped system with the low fre- 
quency systems designed to deliver 
the thump of the beat, the mid -range 
system to deliver high quality music, 
and the high frequency tweeters to 
delineate crispness in high -end re- 
production." 

Dazzle's also features a comput- 
erized light system that can be oper- 
ated either automatically or man- 
ually. Components include colored 
neon tubes beneath a 3.3 -ton infin- 
ity mirrored floor. There are also 
four -color flood lights, high inten- 
sity stroboscopes, rotating mirrored 
ball clusters, multiple rotating beam 
lights and neon. 

Dazzle's is described as an inti- 
mate facility designed to accom- 
modate 185 people. It is said to be 
the most popular of the ship's 85 rec- 
reational facilities. 

Music is programmed by ship- 
board deejay. Chris DiPaolo who 
has been spinning for two years 
aboard ships in the Holland Ameri- 
can Line as well as at discotheques 
in the United States Northeast and 
Florida. 

BARRETTO PLAYS- Whether he is playing to an intimate Latin audience in New York's Spanish Harlem, or to a group 
of international music lovers as he is in this picture, the music of Ray Barretto remains infectious in its appeal. The 
scene here is at the New Morning Club in Geneva, Switzerland, and before the concert was over enthusiastic audiences 

were yelling "Viva la Musica." 
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Litelab's U.I. Approved 
Entertainment Lighting Controllers: 

The Best Keeps Getting Better 
Litelab's Entertainment Lighting Systems are sold through Litelab Dealers exclusively 

In France: Clemançon, In Germany: Dyanacord, In Sweden: Bella Lite, 
In Mexico: Futuro Cercano, In Argentina: Dimerson, In Belgium: Ever Violette, 
In The Mideast: Wave, Intl., In South Africa: David Morris, Intl. 

NEW YORK 
212. 675 -4357 
212- 924 -7783 
NYC Telex 237358 

BUFFALO LOS ANGELES CHICAGO 
716 -856 -4300 213 -268 -4744 312 -828 -0303 
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COMPLETE 
DISCO LIGHTING & 
AUDIO PRODUCTS 
Manufacturers and Distributors 

Mobile DJ 
Consoles 
Speakers 
Strip Lites 
Mirror Effects 

Rope Lites 
Helicopter 
Beacons 
Pin Spots 
Rain Lites 

Write or call for free catalog. 

Farralane 
Lighting & Audio 

66 Commerce Drive, 
Farmingdale, N.Y. 11735 
(516) 752-9824 
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ATLANTA 
This Week 

I ITS A WAR/ANNA /NOW BABY NOW -Kano- 
Emergency (LP /I2.inch) 

2 CELEBRATION -Kool & the Gang -Delde (LP) 

3 10 THE BOYS IN THE BAND -La Flavour -Sweet City 
(12 -inch) 

4 ITS NOT WHAT YOU GOT /CAREER GIRL- Carrie 
Lucas -Solar (LP /12.inch) 

5 IF YOU COULD READ MY MIND /UP ON THE ROOF - 
Viola Wills -Anoka (LP /12-inch) 

6 UPTOWN /DIRTY MIND /HEAD- Prince -Warner (LP /12- 
inch) 

7 LOVELY ONE /CAN YOU FEEL IT-The lacksons -Epic 
(LP) 

8 ACTION SATISFACTION /GET DOWN, GET DOWN - 
Melody Stewart-Roy B. Records /Brasilia (12- 
inch) 

9 TAKE OFF -Harlow- G.R.A.F. (LP /12.inch) 

10 SET ME FREE -The Three Degrees- Ariola (LP) 

11 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen -Elektra (LP) 

12 GIVE ME A BREAK /REMEMBER -Vivien Yee-Launch 
(12 -inch) 

13 ALL MY LOVE- L.A.X. -Prelude (12-inch) 

14 THE WANDERER -ale cuts -Donna Summer -Geffen 
(LP) 

15 YOUR PLACE OR MINE -Quinella- Becket (12-inch) 

BALT. /WASHINGTON 
This Week 

1 YOU'RE TOO LATE- Fantasy -Pavillion (12 -inch) 

2 ALL MY LOVE- LA.O.- Prelude (12-inch) 

3 YOU OUGHT TO BE DANCIN'- People's Choice - 
Casablanca (LP) 

4 I HEAR MUSIC IN THE STREETS- Unlimited Touch - 
Prelude (12 -inch) 

5 DIRTY MIND /HEAD /PARTY UP- Prince- Warner (LP/ 
12 -inch) 

6 VOICES INSIDE MY HEAD-The Police -A &M (LP) 

7 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rusher- Elektra (LP /12 -inch) 

8 BREAKING AND ENTERING /EASY MONEY -Dee Dee 

Sharp Gamble -PLR (LP) 

9 CAN YOU HANDLE IT /YOU GOT MY LOVE- Sharon 
Redd -Prelude (LP) 

10 CELEBRATION -Cool & the Gang - DeLite (LP) 

11 THERE'S NEVER BEEN -Bobby Youngblood -West End 

(12 -inch) 

12 IT'S A WAR/AHWNOW BABY NOW -Kano- 
Emergency (LP/12 inch) 

13 PASSION -Rod Stewart- Warner (LP /12-inch) 

14 DON'T STOP THE MUSIC -Yarbrough & Peoples - 
Mercury (LP) 

15 LET'S DO IT- Convertion -SAM (12-inch) 

BOSTON 
This Week 

I YOU'RE TOO LATE- Fantasy -Pavillion (12.inch) 

2 CELEBRATION -Kook & the Gang -DeLite (LP) 

3 CAN YOU FEEL IT/HEARTBREAK HOTEL -The 
lacksons -Epic (LP) 

4 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen - Elektra (LP) 

5 UPTOWN /DIRTY MIND /HEAD- Prince- Warner (LP) 

6 CAREER GIRL -Carrie Lucas -Solar (LP) 

7 YOU OUGHT TO BE DANCIN'- People's Choice - 
Casablanca (LP) 

8 ITS A WAR/AHIA -Kano- Emergency (LP /12-inch) 

9 TANTRA-The Double Abem -all cuts- Tantra- 
Importe /12 (LP) 

10 I HEAR MUSIC IN THE STREETS- Unlimited Touch - 
Prelude (12.inch) 

11 BON BON VIE/GNDIDATE FOR LOVE -T.S. Monk - 
Mirage (LP /12 -inch) 

12 FANTASTIC VOYAGE- Lakeside -Solar (LP /12-inch) 

13 VOICES INSIDE MY HEAD -The Police -A &M (LP /12- 
inch) 

14 FULL OF FIRE/MME THAT MOVE -Shalamar -Solar 
(LP /12 -inch) 

15 LOOKING FOR CLURES -Robert Palmer- Island (LP) 

CHICAGO 
This Week 

1 YOU'RE TOO LATE- Fantasy -Pavillion (12-inch) 

2 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen -Elektra (LP /12,inch) 

3 CELEBRATION -Cool & the Gang - DeLite (LP /12 -inch) 

4 YOU OUGHT TO BE DANCIN'- People's Choice - 
Casablanca (LP) 

5 I HEAR MUSIC IN THE STREETS- Unlimited Touch - 
Prelude (12,inch) 

6 UPTOWN /HEAD /DIRTY MIND /PARTY UP-Prince- 
Warner (LP /12.inch) 

7 REMOTE CONTROL -The Reddings -Believe in a 

Dream (LP) 

8 ACTION SATISFACTION /GET DOWN, GET DOWN - 
Melody Stewart-Roy B. Records /Brasilia (12- 
inch) 

9 MASTER BLASTER- Stevie Wonder -Tamia (LP) 

IO LET'S DO IT- Convertion -SAM (I2 -inch) 

11 BON BON VIE /CANDIDATE FOR LOVE-T.S. Monk - 
Mirage (LP) 

12 RAPTURE- Blondie- Chrysalis (LP) 

13 LOVELY ONE/WALK RIGHT NOW /CAN YOU FEEL IT- 
The lacksons -Epic (LP) 

14 IF YOU FEEL THE FUNK -LaToya Jackson -Polydor 
(LP) 

15 DON'T SAY 00ODNIGHT -First Love -Dakar (12-inch) 

DALLAS /HOUSTON 
This Week 

1 CELEBRATION -Cool & the Gang - DeLite (LP) 

2 UP ON THE ROOF /IF YOU COULD READ MY MIND - 
Viola Wills- Ariola (LP) 

3 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen -Elektra (LP /12.inch) 

4 HEARTBREAK HOTEL/WALK RIGHT NOW /LOVELY 

ONE -The lacksons -Epic (LP) 

5 HEAD /DIRTY MIND /UPTOWN- Prince -Warner (LP /12- 
inch) 

6 YOU'RE TOO LATE- Fantasy -Pavillion (12 -inch) 

7 HOW LONG/TIGHT PAIR -Lipps Inc. -Casablanca (LP) 

8 ITS A WAR /ARIA -Kano- Emergency (LP /12.inch) 

9 GIVE ME A BREAK /REMEMBER -Vivien Vee- Launch 
(12 -inch) 

10 ITS NOT WHAT YOU GOT /CAREER GIRL- Carrie 
Lucas -Solar (LP /12 -inch) 

11 YOU OUGHT TO BE DANCIN'- People's Choice - 
Casablanca (LP) 

12 SEABISCUIT IN THE FIFTH -Belinda West -Panorama 
(12.inch) 

13 VOICES INSIDE MY HEAD -The Police -A &M (LP) 

14 THE WANDERER -all cuts-Donna Summer -Geffen 
(LP) 

15 YOUR PLACE OR MINE -Quinella- Becket (12 -inch) 

DETROIT 
This Week 

I IT'S A WAR /ANJA /NOW BABY NOW -Kano- 
Emergency (LP /12.inch) 

2 YOU'RE TOO UTE- Fantasy - Pavillion (12-inch) 

3 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen- Elektra (LP) 

4 WHEEL ME OUT -Was (Not Was) -Antilles /le (12- 
inch) 

5 HEAD /PARTY UP /DIRTY MIND /UPTOWN -Prince- 
Warner (LP) 

6 I HEM MUSIC IN THE STREETS /IN THE MIDDLE - 
Unlimited Touch -Prelude (12-inch) 

7 CELEBRATION -Kool & the Gang -DeLde (LP) 

8 SHOOT YOUR BEST SHOT -Linda Clifford - Capitol 
(LP) 

9 ALL MY LOVE- L.A.X. -Prelude (12-inch) 

10 HOW LONG/TIGHT PAIR -Lipps Inc. -Casablanca (LP) 

II ACTION SATISFACTION /GET DOWN, GET DOWN - 
Melody Stewart-Roy B. Records /Brasilia (12. 
inch) 

12 VOICES INSIDE MY HEAD -The Police -ASM (LP) 

13 TO THE ROTS IN THE BAND -La Flavour -Sweet City 
(12 -inch) 

14 YOU OUGHT TO BE DANCIN'- People's Choice - 
Casablanca (LP) 

15 IT'S A LOVE THING -The Whispers -Solar (LP /12.inch) 

LOS ANGELES 
This Week 

1 SET ME FREE -The Three Degrees- Disconet (R) Vol. 

3 /frog. I1/(12- inch) /Ariola (LP) 

2 IT'S A WAR/MIA/NOW BABY NOW -Kano- 
Emergency (LP /12 -inch) 

3 CAN YOU FEEL IT/HEARTBREAK HOTEL -The 
lacksons -Epic (LP) 

4 HEAD /PARTY UP /DIRTY MIND -Prince -Warner (LP) 

5 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen -Elektra (LP) 

6 SOUL/HEAVEN ABOVE ME /LET IT BE WHATEVER IT 

IS- Frankie Valli- MCA /Curb (LP) 

7 TANTRA-The Double Album -ell cub- Tantra- 
Importe/12 (LP) 

8 CELEBRATION -Cool & the Gang -DeLite (LP) 

9 YOU'RE TOO LATE-Fantasy-Pavillion (12-inch) 

10 IF YOU COULD READ MY MIND /UP ON THE ROOF - 
Viola Wills -Anota (LP /12 -inch) 

11 YOU OUGHT TO BE DANCIN' -People's Choice - 
Casablanca (LP) 

12 ACTION SATISFACTION /GET DOWN, GET DOWN - 
Melody Stewart-Roy B. Records /Brasilia (12 
inch) 

13 GIVE ME A BREAK /REMEMBER- Vivien Vee- Launch 
(12 inch) 

14 TAKE OFF -Harlow- G.R.A.F. (LP /12-inch) 

15 SEABISCUIT IN THE FIFTH- Belinda West- Panorama 
(12 inch) 

MIAMI 
This Week 

1 YOU'RE TOO LATE- Fantasy -Pavillion )t2,inch) 

2 CELEBRATION -Cool & the Gang- DeLite (LP) 

3 VOICES INSIDE MY HEAD/WHEN THE WORLD IS 

RUNNING DOWN... -The Police -A &M (LP /12 
inch) 

4 I HEAR MUSIC IN THE STREETS /IN THE MIDDLE - 
Unlimited Touch -Prelude (12 inch) 

5 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen - Elektra (LP) 

6 UPTOWN /DIRTY MIND/HEAD-Prince-Warner (LP /12 
inch) 

7 ALL MY LOVE-L.A.X.-Prelude (12 -inch) 

8 DANCE -Silver Platinum -SRI (I2.inch) 

9 FULL OF FIRE /MME THAT MOVE -Shalamar -Solar 
(LP /12.inch) 

10 WHEN YOU'RE DANCING -Pure Energy -Prism (12 
inch) 

11 HERE'S TO YOU -Skyy -Salsoul (LP) 

12 FANTASTIC VOYAGE- Lakeside -Solar (12 inch) 

13 WATCHING YOU /FEEL MY LOVE -Slave -Cotillion (LP/ 
12 inch) 

14 TANTRA -Tiro Double Album -all cub- Tantra- 
Importe/12 (LP) 

15 YOUR PLACE OR MINE -Quinella- Becket (LP) 

NEW ORLEANS 
This Week 

1 LOOK UP/NEVER GOMM GIVE YOU UP- Palace 

Rushen - Elektra (LP) 

2 ITS A WAR/MOM/NOW BABY NOW -Kano- 
Emergency (LP /12 -inch) 

3 TOO TIGHT -Con Funk Shun -Mercury (LP) 

4 VOICES INSIDE MY HEAD/WHEN THE WORLD IS 

RUNNING DOWN -The Police -A &M (LP) 

5 YOU'RE TOO LATE- Fantasy -Pavillion (12 -inch) 

6 FULL OF FlRE/IAAKE THAT MOVE -Shalamar -Solar 
(LP /12 -inch) 

7 TANTI A -The Double Album -ell ab- Tantra- 
Importe/12 (LP) 

8 YOUR PLACE OR MINE -Quinella- Becket (12.inch) 

9 HEAD /PARTY UP /DIRTY MIND -Prince -Warner (LP/ 
12 -inch) 

10 YOU OUGHT TO BE DANCIN'- People's Choice - 
Casablanca (LP) 

11 THE WANDERER -all cuts -Donna Summer -Geffen 
(LP) 

12 ITS A LOVE THING -The Whispers -Solar (LP /12-inch) 

13 ANYTIME OR PLACE -Azoto- Modulation (LP) Import 

14 SETTIN' IT OUT-Enchantment-RCA (I2-inch) 

15 I HEAR MUSIC IN THE STREETS /IN THE MIDDLE - 
Unlimited Touch -Prelude (12,inch) 

NEW YORK 
This Week 

1 YOU'RE TOO LATE- fantasy -Pavillion (12 -inch) 

2 ALL MY LOVE-L.A.X.-Prelude (12-inch) 

3 1 HEM MUSIC IN THE STREETS /IN THE MIDDLE - 
Unlimited Touch -Prelude (12 -inch) 

4 CAN YOU FEEL IT/WALK RIGHT NOW /HEARTBREAK 

HOTEL -The lacksons -Epic (LP) 

5 RAPTURE- Blondie- Chrysalis (LP) 

6 VOICES INSIDE MY HEAD/WHEN THE WORLD IS 

RUNNING DOWN -The Police -A&M (LP) 

7 FEELS UKE I'M IN LOVE -Kelly Marie -Calibre (12, 
inch) 

6 LET'S DO IT- Convertion -SAM (12 -inch) 

9 GIVE ME YOUR LOVE -Sylvia Striplin -Uno Melodic 
(12 -inch) 

10 FANCY DANCER -Lenny White -Elektra (LP) 

11 WATCHING YOU /FEEL MY LOVE -Slave -Cotillion (LP/ 
12 -inch) 

12 CAN YOU HANDLE IT/YOU GOT MY LOVE- Sharon 
Redd -Prelude (LP) 

13 PASSION -Rod Stewart- Warner (LP /12-inch) 

14 TANTRA -The Double Album -all cub- Tantra- 
Importe /12 (LP) 

15 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen -Elektra (1P /12 -inch) 

PHILADELPHIA 
This Week 

1 FANTASTIC VOYAGE- Lakeside -Solar (LP /12-inch) 

2 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen - Elektra (LP /12 -inch) 

3 CELEBRATION -Kook & the Gang -DeLite (LP) 

4 YOU'RE TOO LATE- Fantasy -Pavillion (12 -inch) 

5 LOVELY ONE /HEARTBREAK HOTEL/CAN YOU FEEL 

TT-The lacksons -Epic (LP) 

6 I HEAR MUSIC IN THE STREETS- Unlimited Touch - 
Prelude (12-inch) 

7 VOICES INSIDE MY HEAD/WHEN THE WORLD IS 

RUNNING DOWN ...-The Police -A&M (LP) 

8 ITS A LOVE THING -The Whispers -Solar (LP /12 inch) 

9 81H WONDER -Sugarhill Gang- Sugarhill (12 -inch) 

10 ALL MY LOVE- L.A.X. -Prelude (12 -inch) 

11 BON BON VIE -TS. Monk- Mirage /Atlantic (LP /12- 
inch) 

12 IF YOU FEEL THE FUNK- LaToya Jackson - Polydor 
(LP /12 -inch) 

13 BURN RUBBER (Why You Winne Hurt Me) -The Gap 

Band- Mercury (LP) 

14 UPTOWN /DIRT( MIND /HEAD- Prince -Warner (LP) 

15 BREAKING AND ENTERING /EASY MONEY -Dee Dee 

Sharp Gamble -PIR (LP) 

PHOENIX 
This Week 

1 HEAD /PARTY UP /DIRTY MIND /UPTOWN -Prince- 
Warner (LP /l2 inch) 

2 SOMETHING YA GOT MAKES ME HOT -El Coco -AVI 
(LP) 

3 YOU OUGHT TO BE DANCIN'-People's Choice - 
Casablanca (LP) 

4 YOU'RE TOO LATE- Fantasy -Pavillion (LP /12 -inch) 

5 RAPTURE/THE TIDE IS HIGH- Blondie- Chrysalis (LP) 

6 PASSION -Rod Stewart- Warner (LP /12-inch) 

7 THE WANDERER -ell cuts-Donna Summer -Geffen 
(LP) 

8 YOUR PLACE OR MINE -Quinella- Becket (12-inch) 

9 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen -Elektra (LP /12.inch) 

10 VOICES INSIDE MY HEAD/WHEN THE WORLD IS 

RUNNING DOWN ... -The Police -A &M (LP) 

II GET DOWN WITH THE GET DOWN -Gloria Covington - 
Casablanca (LP) 

12 LOOKING FOR CLUBES -Robert Palmer- Warner (LP) 

13 DO ME A FAVOR -Amy Bolton- Importe /12 (LP /t2- 
inch) 

14 BI- COASTAL -Peler Allen -A &M (LP) 

15 TAKE OFF -Harlow -G. R.A. F. (12-inch) 

PITTSBURGH 
This Week 

1 VOICES INSIDE MY HEAD/WHEN THE WORLD IS 

RUNNING DOWN -The Police -A &M (LP / 12,inch) 

2 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen -Elektra (LP /12 -inch) 

3 CAREER GIRL/ITS NOT WHAT YOU GOT -Carrie 
Lucas -Solar (LP /12 -inch) 

4 YOU'RE TOO LATE- Fantasy -Pavillion (12 -inch) 

5 BODY BAIT -Symba- Venture (LP) 

6 CELEBRATION -Cool & the Gang - DeLite (LP) 

7 DO ME A FAVOR -Amy Bolton- Importe /12 (LP) 

8 YOU OUGHT TO BE DANCIN'- People's Choice - 
Casablanca (LP) 

9 TOO TIGHT -Con Funk Shun -Mercury (LP) 

10 FANTASTIC VOYAGE- Lakeside -Solar (LP) 

ll TAKE OFF -Harlow- G.R.A.F. (12 -inch) 

12 RAPTURE- Blondie- Chrysalis (LP) 

13 PARTY IS THE SOLUTION -Floyd Beck- Precision (12- 
inch) 

14 I WANT YOU/THE REAL THRNG- Narada Michael 
Walden- Atlantic (LP /12 -inch) 

15 DIRTY MIND /HEAD /PARTY UP- Prince -Warner (LP) 

SAN FRANCISCO 
This Week 

I DIRTY MIND /HEAD /UPTOWN- Prince -Warner (LP /12- 
inch) 

2 ITS A WM/AHA /NOW BABY NOW -Kano- 
Emergency (LP /12 -inch) 

3 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rushen - Elektra (LP) 

4 YOU'RE TOO LATE- Fantasy -Pavillion (LP) 

5 SEABISCUIT IN THE FIFTH- Belinda West- Panorama 
(12.inch) 

6 WALK RIGHT NOW /HEARTBREAK HOTEL /CM YOU 

FEEL R -The lacksons -Epic (LP) 

7 VOICES INSIDE MY HEAD/WHEN THE WORLD IS 

RUNNING DOWN ... -The Police -A &M (LP) 

8 FASHION -David Bowie -RCA (LP) 

9 TO0 TIGHT -Con Funk Shun -Mercury (LP) 

10 GIVE ME A BREAK/REMEMBER ME- Vivien Vee - 
Launch (12 -inch) 

11 NOW LONG/TIGHT PAIR -Lipps Inc. -Casablanca (LP) 

12 MASTER BLASTER/DO UKE YOU- Stevie Wonder - 
Motown (LP) 

13 TANTRA -The Double Album -all cuts- Tantra- 
Importe/12 (LP) 

14 GREER GIRL- Carrie Lucas -Solar (LP /12.inch) 

15 YOU OUGHT TO BE DAIICIN'- People's Choice - 
Casablanca (LP) 

SEATTLE /PORTLAND 
This Week 

I CELEBRATION -Kook & the Gang - Delete (LP) 

2 LOOK UP /NEVER GONNA GIVE YOU UP- Patrice 
Rusher- Elektra (LP/12-inch) 

3 ITS A WAR/AHWNOW BABY NOW -Kano- 
Emergency (LP /12 inch) 

4 VOICES INSIDE MY HEAD/WHEN THE WORLD IS 

RUNNING DOWN ... -The Police -A&M (LP /12, 
inch) 

5 YOU'RE TOO LATE- Fantasy -Pavillion (12-inch) 

6 YOU DON'T KNOW UKE I KNOW -Genty- Venture (12. 
inch) 

7 ALL MY LOVE- L.A.X. -Prelude (l2 -inch) 

B ACTION SATISFACTION /GET DOWN, GET DOWN - 
Melody Stewart-Roy 8. Records /Brasilia (12- 
inch) 

9 CAREER GIRL/ITS NOT WHAT YOU GOT -Carrie 
Lucas -Solar (LP /12 -inch) 

10 GIVE ME A BREAK/REMEMBER ME- Vivien Vee - 
Launch (12-inch) 

11 TANTRA -The Double Album -all ads- Tantra- 
Importe /12 (LP) 

12 YOU OUGHT TO BE DANCIN' -People's Choice - 
Casablanca (LP) 

13 UPTOWN /DIRTY MIND /HEAD- Prince- Warner (LP /12. 
inch) 

14 HEARTBREAK HOTEVWAU RIGHT NOW/GA YOU 

FEEL IT-The lacksons -Epic (LP) 

15 SEABISCUIT IN THE FIFTH- Belinda West -Panorama 
(12.inch) 

MONTREAL 
This Week 

1 ITS A WAR- Kano -Uniwave (12 -inch) 

2 LOVELY ONE /CAN YOU FEEL IT-The lacksons -CBS 
(LP) 

3 YOUR LOVE- Lime -Matra (12-inch) 

4 ALL MY LOVE- L.A.X. -Quality (12 -inch) 

5 MONDO MAN- Ronnie Griffith -Quality (12-inch) 

6 I NEED YOU- Claudia Hart- Unwave (12-inch) 

7 LOVE RESCUE- Project -Uniwave (12 -inch) 

8 AIN'T GOT TIME -Holt -Alta (12.inch) 

9 JUST BE YOURSELF -Nightlife Unlimited- Uniwave 
(LP) 

10 YOUR LOVE IS A UFESAVER -Gayle Adams -Quality 
(12.inch) 

11 Al NOW CORRIDA -Chas Jankel -A &M (12 -inch) 

12 IS IT IN -Jimmy Bo Horne -CBS (12 -inch) 

13 VOICES INSIDE MY HEAD-The Police -ABM (LP) 

14 IF YOU COULD READ MY MIND -Viola Wills -Quality 
(12-inch) 

15 CELEBRATION -Cool & the Gang - Polygram (LP) 

Compiled by telephone from Disco D.J. Top Audience Response Playlists representing key discotheques in the 16 mayor 
U.S. Disco Action Markets, plus sales reports from key disco product retailers /one stops. 

°`Disco Business 

Disco Mixt 
By BARRY LEDERER 

NEW YORK- Sister Sledge returns to the mu- 

sic scene after a short absence with a single ti- 

tled All American Girls" on Cotillion Records, 

from a forthcoming LP of the same name. Pro- 

duced by Michael Narada Walden, the group's 

familiar harmony has been kept intact. This 

disk, though similar to earlier efforts by the 

group, still offers stylings that are a perfect 

blend of r &b, pop and disco material. The under 

5:00 minute length results in a concise musical 

statement with tight orchestration and arrange- 

ment. 
* * * 

Fusion is a new label emanating from San 

Francisco. It has hit the right mark with its first 
release, "Juice," by Bobby Kent. A promotional 

12 -inch 33'/3 r.p.m. is available to deejays. "Is- 
land In The Sun" starts slowly on the LP but 

picks up from the percussion introduction on 

the 12 -inch. The tracks are driving and are over- 

laid with various electronic effects. Kent's vocals 

are initially whining but can be appreciated on a 

second listen. "There's This Town I Know" at 

7:17 minutes is a funk -oriented and mid -tempo 

pleaser. San Francisco deejay Bob Viteretti has 

done a fine job of editing the 12- incher as well 

as mixing "Can We Still Be Friends," on the LP. 

* * * 
Viteretti who was Billboard's number one 

deejay last year has moved from Trocadero 

Transfer to Michael Maiers' Dreamland. He will 

be joining New York deejays Howard Merritt and 

Kevin Burke. Dick Collier's Trocadero has filled 
its vacancy with Los Angeles' Studio One deejay, 

Craig Morey, who will be sharing the turntable 
honors with Mike Lewis of the same club and 

Probe of Los Angeles. Collier has effectively uti- 

lized entertainment these past few weeks with 

such live acts as Belinda West, Viola Wills, Wat- 

son Beasley, Amant, Ray Martinez and Loleatta 
a Holloway. 
CC * * * 

mFrom Canada on Modulation Records is Az- 
CO 

LP, "Disco Fizz." Included are five up- 

= tempo cuts of which "Any Time Or Place" was 
m previously available as a 12 -inch 331/2 r.p.m. All 

c selections are exuberant and contain energetic 

' rhythm tracks. "Exalt- Exalt" (7:46), is geared to 

heavy vocals and synthesized sound. "San Sal- 

vador" (6:56), as its name suggests has a slight 
>- Latin flavor with light instrumentation and 

Q sweet female vocals which could have been left 
out. An intense break comes at the right mo- 

o ment for a potent climax. "Firefly" and "Soft 
Emotion" are airy and nicely -paced disco fare. 

The sound is effervescent and laced with perky 

guitar and lush string sections. The group origi- 

nates in Italy and is produced by Celso Valli. 

* * * 
Sharon Redd debuts on Prelude with a worth- 

while album which enables the artist to sing 

sassy and spirited mid -tempo numbers as well 

as soulful ballads. "Can You Handle It," at 6:26 

minutes has a strutting tempo and nitty -gritty 
stylings by Redd. Brass emphasis and a sax solo 

lend a hard -edged quality to the artist's beckon- 

ing vocals. "You Got My Love" stresses a down- 

beat and bluesy feeling with wailing vocals by 

the artist. "Leaving You Is Easier Said Than 

Done" and "You Stayed On My Mind" are soft 

and emotional ballads by the artist. Producers 

Willie Lester and Rodney Brown have brought 
out the best from Redd and should consider re- 

leasing several 12- inchers from the LP espe- 

cially "Can You Handle It." 
* * * 

Jane Britton, vice president, general man- 

ager; Pavillion Records reveals that the label's 

new group, Fantasy, will be releasing a first al- 

bum titled "You're Too Late," and will have four, 

high energy, dance cuts. Prince Charles is a new 

artist on the label, and has a 12 -inch and LP in 

the future titled, "Tight Jeans." The sound is 

commercial funk, similar to Instant Funk. This 

release will also contain a single rap backed with 
a full chorus and catchy hooks that should find 

acceptance among deejays. In the area of rock, 

the label is releasing a single titled "Crying 
Time" by the Sorrows from an album titled 
"Love Too Late." 

West End Records is looking forward to 

Taanya Gardner's latest 12-inch "No Frills" and 

"Heartbeat," produced by Ken Nix. West End 

President Mel Cheren has signed a new group 

named Sparque. It's first 12 -inch is "Let's Go 

Dancing," produced by Larry Joseph. The label 

has also delved into the rap field with a record- 

ing by Spider D titled "Big Apple Rapping." 

West End continues to enjoy success with 
"When The Shit Hits The Fan" with strong re- 

ports coming from deejays in Chicago, Phila- 

delphia, Detroit and New York. 
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Canada Pushes To Exploit Dance 
I Continued from page 15 

many labels are acknowledging the 
presence of a solid base in Toronto, 
and are beginning to recognize Buf- 
falo's (N.Y.) WBLK -FM as a major 
sales force in Southern Ontario." 

Grant states that most record label 
executives in Canada are affected 
and disturbed by the lack of product 
exposure on local radio. He points to 
people like Jimmy Fotheringham, 
Ontario's sales and promotion man- 
ager for RCA; Doug Chappell, na- 
tional promotion manager for 
A &M; Larry McCrae of Quality 
Records; Larry Greene of WEA; 
Tom Williams of Attic Records; Ron 
Robles of Capitol and Bob Muir, 
senior product manager for CBS, as 

being among those sharing his senti- 
ment. 

Fotheringham states, "We are 
faced with a lack of exposure on ra- 
dio here, and an unwillingness by 
mainstream stores to stock this 
(dance) music form. The music in- 
dustry would be better off if labels 
and radio stations refrained from 
categorizing music." 

Commenting on Grant's com- 
plaint that artists like Stevie Wonder 
and Stephanie Mills find it difficult 
to receive radio airplay in Canada, 
Fotheringham states. "It is an ex- 
ample of the sad state of the broad- 
cast industry here. The works of 
both artists have been labeled as 

being too black for Toronto radio 
formats. 

Fotheringham also feels that 
record retail outlets in Canada are 
;hying away from stocking dance 
music records, not because of a ra- 
cial prejudice but because of what 
he describes as "the disco backlash." 
He sees this as being ironic because 
the negativism was first created by 
the labels "when numerous pieces of 
bad product were released." 

Fotheringham is further con- 
vinced that "the potential for dance 
music record sales in Canada is 

largely untapped." He adds, "This, 
coupled with the fact that dance mu- 

Tri -State Area 

Country Discos 

Have Own Pool 
NEW YORK -Progress marches 

m in the discotheque industry. First 
t was the conventional disco pool. 
Phis was followed by the rock disco 
)ool. Later came the video disco 
)dol. Now the formation of a coun- 
ty disco pool has been revealed. 

Southern State Music is the crea- 
ion of entrepreneurs Jeff Warren 
mnd Clyde Davis of Deer Park, N.Y. 
he pool, still in its formative stages, 
will begin business by representing 
:ountry disco deejays in the tri -state 
trea of New York, New Jersey and 
:onnecticut. The ultimate goal is to 
:xpand with branches in the South, 
West, Midwest, and Northwest. 

The New York pool, which will 
verve as a pilot for the venture, is ex- 
>ected to begin operations with be- 
ween 15 and 20 members, and later 
:xpand to about 100, according to 
Marren. 

The pool will function using the 
lame guidelines as its conventional 
counterparts. There will be a one - 
ime $25 application fee, plus a $40 
nonthly membership fee. 

Warren assures that members will 
)e carefully screened, and will be re- 
luired to apply on the letterhead of 
he club for which they spin. The en- 
iorsement of the club's manager will 
also be required. 

sic still seems to be headed more 
towards r &b, makes the outlook for 
sales much brighter during 1981." 

He points to the fact that Queen's 
recent hit single, "Another One Bites 
The Dust," became a major black 
crossover hit, and that the Police also 
seems to be headed in that direction 
with the tune, "Voices Inside My 
Head." 

At A &M Records here, Doug 
Chappell, the label's national pro- 
motion manager, is optimistic about 
the sales potential for dance music in 
this country. However, he cautions 
that the potential will be realized 
only through hit material. "As long 
as it has appeal, audiences will go 
for it," he assures. 

Chappell laments the misfortune 
of a market which was flooded "with 
less than desirable product" when 
the disco phenomenon was at its 
peak. "As a result," he says, "the la- 
bels created a situation which re- 
sulted in strained budgets and loss of 
sales." 

The A &M executive urges better 
communication throughout all fac- 
ets of the discotheque industry, and 
states, "Our major problem is the 
time element. Labels seem to focus 
their attention on areas from which 
the money is coming. However, with 
cutbacks evident throughout the in- 
dustry, we can hardly afford the 
continued luxury of having special 
staffs to handle specific areas. This 
creates additional problems for our 
promotional people." 

Grant advises that WEA Records, 
in Canada does not claim a staff 
shortage. Its problem, he claims, is 

its large roster of artists, and the 
three pressing plants located in To- 
ronto that are being utilized in an ef- 
fort to meet product demands. 

Because of the wide diver- 
sification and the great product de- 
mand, WEA's disco and r &b prod- 
uct is still not on its priority list, even 
though the label has what Grant de- 
fines as "a solid lineup of disco and 
r &b acts." 

Grant complains that although 
the label is not totally negative in its 
attitude towards Canadian record 
pools, it is reluctant to create a fur- 
ther demand for product which can- 
not readily be pressed. 

Grant's optimism is tempered 
somewhat by the concerns of Larry 
McCrae of Quality Records. 
McCrae expresses uncertainty over 
the direction in which dance music is 

headed in Canada, and feels that 
there is still too much fragmentation 
in the market. 

He states, "Our biggest problem 

seems to be the import market. The 
imports create for us a feedback at 
street level, but we do not always 
catch that vital reaction in time." 

McCrae continues, "We were for- 
tunate in the case of 'Rapper's 
Delight,' which sold 40,000 before 
we picked up on it, and later went on 
to sell in excess of 250,000 copies in 
this country." 

The roster of artists on Quality 
Records is r &b oriented at this time, 
and McCrae feels that a vital key to 
opening up the market once more 
would be a local one stop to handle 
r &b and disco products. 

McCrae, too, agrees that there is a 
disturbing lack of communication 
between the labels, the retail outlets 
and the record pools. He confesses, 
"We have now come to recognize the 
value of feedback supplied by the 
pools, and feel that an internal 
streamlining of their operations 
would make them even more effec- 
tive." 

According to Grant, Quality Rec- 
ords is in the forefront of Canadian 
labels in its aggressive approach to 
the release of 12 -inch product. He 
also states that the company recog- 
nizes the potential of the market for 
such pressings. McCrae concurs. He 
cites Montreal and Toronto as being 
among the major centers for dance 
music, and points to the fact that 
"Weekend Rock" by Puzzle, was 
certified gold largely because of im- 
pressive sales in Montreal. 

Attic Records is capitalizing heav- 
ily on the growing imports market. 
The label's Tom Williams is said to 

Music Mart 
be excited about the newly signed 
Plastic Bertrand from Belgium, 
whose French rap, "Stop Ou En- 
core." has already been certified 
gold in Quebec. 

The French version of the tune is 

also receiving good dance floor reac- 
tion in Montreal, according to 
Grant, and more and more deejays 
and club operators are looking for- 
ward to live performances by the art- 
ist. 

Another "hot" Attic Records re- 

lease is still another French single by 
Europe's Meno. The A side of this 
record features a new wave cut ti- 
tled, "Assez Super," with the B side 
being a reggae- oriented cut titled, 
"Kamasutra." 

Williams reveals that the latter of 
the two cuts is being used to aug- 
ment Stevie Wonder's "Master Blas- 
ter," by deejays "who are now begin- 
ning to take a closer look at the 
reggae phenomenon." 

(Continued on page 48) 

DISCO 12" IMPORTS 
& LP's (WHOLESALE 

FOR STORES) 
Canada Mexico England Italy 

Try us -We have the best selection 

Looking for high energy 
Disco imports and don't 
know what to buy or where 
to go? 
Can't find popular import 12 "? 

of Disco Imports wholesale you 
can find. Some of the items we carry are: 

Import 12" 
Up on the Roof -Viola Willis 
tbt Leather -Passengers 
Wt & Run Lover -Carol Giani 
Your Love -Little 
Passion -Rod Stewart 
Any Time or Place -Azoto 
Bahamas -Harry Thumann 
Up 8 Down- Wonder 
Dancing With Myself -Gen X 

Master Blaster- Stevie Wonder 
Rapture- Blondle 

Call or write for our free store 
list of available Imports. 
All orders are shipped 
Immediately UPS. 

Not Tonight /Roll -Macho 
The Break (New Reenx)- Katmandu 
Enola Gay -Orchestral Maneuvers 
San Salvador -Azoto 
Feels Like I'm to Love -Kelly Mane 
Loving Just For Fun -Kelly Marie 
Shoot Your Best Shot -Linda Clifford 
Sharks Are Cool -Quick 
Bewitched -Polly Brown 
Plastic Doll -Angie B 
Fun Tone- Peaches 8 Herb 
Disco -Ottowan 
plus many mors 

Import LP's 
Peter Jacques Band 
Macho 
Harry Thumann S Kangaroo 
3 Degrees 
Billy Ocean 
Passengers 1 8 2 
Tamara 
Wonder -Up S Down 
Firefly 
La Bionda 
plus many more 

IMPORT O DISC RECORDS 
PO Box 326. Kings Park, NY 11754 

(516) 269 -5770 Telex 230 199 SWIFT -UR 

DISTRIBUTING ALL 

STIFF 
U.K. 8 FOREIGN IMPORTED RECORDS 

FULL LINE OF STIFF T- SHIRTS 
8 OTHER MERCHANDISE 

NOW EXCLUSIVE REPRESENTATION FOR 
THE CLASH, IAN DURY, JOE JACKSON, 
LENE LOVICH, PLASMATICS & OTHERS. 

WHOLESALE INQUIRIES CALL NOW 

157 W.57TH ST. 
NEW YORK, N.Y. 10019 

(212) 765-3977 
TELEX 238566 

talk to the crowd.. 
speak to the manager .. 

or order yourself a drink 

the new Clubman 2 -6 - $549 with intercom 

The benefits of instant communication in a club are 
obvious - security, control, management - and ordering a 
much needed drink. All these and more are possible with 
the new intercom facility of the Meteor Clubman 2 -6. The 
mixer is based on the Clubman 2 -3, the latest upgraded 
version of the Disco Industry Standard - the Clubman 2 -2. 
Don't feel alone out there any longer. Get all the mixer 
you need and stay in touch - with a Clubman 2 -6, available 
from your Meteor dealer, or write for information. 

* Console version illustrated (14" x 14 "). Rackmounted 
unit (19" x 14 ") slightly extra. 

(1 
155 Michael Drive, Syosset,New York 11791 
Telephone (516) 364 -1900 Telex 96 -1396 

I'd like some help with Lighting and Sound. 

Name - 

Address 

Phone 
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Country 

ANNUAL EVENT 

Webb Will Keynote 
Songwriters Meeting 

NASHVILLE -Well -known com- 
poser Jimmy Webb will be the fea- 
tured keynote speaker for the third 
annual Songwriting Assn. Inter- 
national slated for Feb. 28 -March 1 

at the Hyatt Regency Hotel. 
This year's seminar theme is "One 

Step Closer To Better Songwriting." 
The two -day event is centered 
around a series of panels and discus- 
sions relating to various areas of pro- 
fessional songwriting. 

Leading off the symposium Satur- 
day morning, following Webb's ad- 
dress, will be the first panel, "My 
Approach I's..." and moderated by 
songwriter Randy Goodrum. This 
session will be devoted to the funda- 
mentals of composing in a demon- 
stration setting; piano and guitar 
will be present for the panelists' use. 

"Different Strokes" is the second 
panel of the day, offering a closer 
perspective on ways to put commer- 
cial songwriting talents to work in 
such arenas as films, jingles, tele- 
vision, video and documentation. 
Aaron Brown will chair this session. 

As the closing Saturday afternoon 
panel. the "Dynamic Duo" forum 
takes place with SESAC's Dianne 
Petty at the helm. This panel will 
feature noted publishers from all 
fields of music paired with one of 

0 their company's most successful 
áwriters. The session is intended to 
O address the frequently -heard ques- 

tion, "How do I find a publisher for 
= my songs ?" Saturday evening at 8 

D3 p.m., the Nashville Songwriters 

Assn. presents its Songwriter 
Achievement Awards banquet. The 
organization will present its annual 
"song of the year" and "songwriter 
of the year" honors, along with 15 

separate certificates of excellence. 
These awards are based on balloting 
conducted among the 1,400 song- 
writers association members cov- 
ering the period of December 1979 
through December 1980. 

Sunday morning from 9 a.m. to 
noon, the symposium will break into 
individual critique sessions. Regis- 
trants will have the opportunity to 
screen a song on cassette for each 
member of the critiquing panel, who 
have been selected from the ranks of 
professional publishers and writers 
in Los Angeles, New York and 
Nashville. 

Each seminar session will be 
tagged with an open question -and- 
answer period for the audience to 
address specific queries to panelists. 

Preceding the official start of the 
symposium, the Nashville Song- 
writers Assn. will present approxi- 
mately 30 of its writers in an acoustic 
Songwriters Showcase. This event 
takes place Feb. 27 at the Hyatt Re- 
gency ballroom and coincides with 
registration the same night. 

The fee for the symposium is $100, 
and ,is open to all writers regardless 
of musical style or interests. For 
more information, contact the Nash- 
ville Songwriters Assn. at 25 Music 
Sq. West, Nashville, Tenn. 37203. 
Telephone: (615) 254 -8903. 

More Jennings 

Fair Concerts 
NASHVILLE - Emphasizing a 

stronger .interest in state fair and 
theme park concerts, Waylon Jen- 
nings has finalized an agreement in- 
volving his tour management com- 
pany, Utopia Productions, and the 
Shorty Lavender Talent Agency. 

The Lavender Agency will handle 
Jennings exclusively for all fair 
bookings through 1981. This is the 
first time that Utopia has entered the 
performer actively into the fair mar- 
ketplace. In the last five years, Jen- 
nings has appeared at only four fair 
engagements. 

Doug Piggott, general manager of 
Utopia Productions, will coordinate 
scheduling with Lavender and Dan 
Wojcik, vice president of Shorty 
Lavender Talent. 

Cramer Honored 
JOHNSON CITY, Tenn. -Gov. 

Lumar Alexander recently issued a 
proclamation honoring instrumen- 
talist Floyd Cramer. The award 
coincided with the unveiling of East 
Tenn. State Univ.'s Floyd Cramer 
Music Scholarship. 

Also attending the ceremony were 
Dr. Ronald Beller, president of East 
Tenn. State Univ.; Ed Williams, 
Johnson City magistrate; Jerry 
Bradley, vice president of RCA Rec- 
ords, Nashville; Joe Kraft, Cramer's 
business advisor; and James Powell, 
president of Powell Construction 
Co., the chief benefactor of the 
scholarship fund. 

SANDY PIN KAR D Politicá Coñ erns Of iWesrt 

LOS ANGELES -The age of the 
politically oriented songwriter seems 
to have come and gone. However. 
Sandy Pinkard -his best known 
songs have appeared in such films as 
"Smokey & The Bandit," "Coast To 
Coast," "Every Which Way But 
Loose," and "Any Which Way You 
Can" -has gotten more involved in 
politics over the past year. 

His "A Down To Earth Proposi- 
tion" has become an anthem for the 
so- called Sagebrush Rebellion -in 
which 13 Western States want fed- 
eral lands returned to them -and his 
"Idaho At Heart" became a cam- 
paign song for Sen. Steve Symms of 
Idaho. 

"I've spent a great deal of time in 
the Western states," states Pinkard. 
"I became aware of the senate race 
there and the Sagebrush Rebellion 
and I saw some of the problems in- 
volved. If you have an open mind, 
though, `Idaho At Heart' is a love 
song. I really wrote the song as an 
ode to a state I love." 

Ironically, though Pinkard seems 
to support conservative causes and 
candidates, in the early 1970s, he 

By CARY DARLING 

was a cohort of folk artist Ramblin' 
Jack Elliott. However. Pinkard had 
no problems in working with him. 
"Ramblin' Jack just assumed 
Woody Guthrie's identity and I re- 
late to Woody Guthrie. I'm con- 
vinced if Woody were around today, 
he would agree with what's going 
on. Times change." 

However, it has not been politics 
that has elevated Pinkard from the 
scores of others trying to make it as 
songwriters. He became a staff 
writer for Snuff Garrett in the mid - 
1970s and wrote a song called "Pecos 
Promenade" which was used in 
"Smokey & The Bandit." After that, 

Monroe Profile 
NASHVILLE -Veteran bluegrass 

performer Bill Monroe was the re- 
cent subject of a series of vignette in- 
terviews produced by WHN -AM in 
New York. 

The programs are part of the sta- 
tion's ongoing "A To Z" feature 
which showcases various art and 
musical topics throughout WHN's 
regular programming. 

Deadlines Announced To Submit 
Country Radio Seminar Materials 

NASHVILLE -Deadlines have 
been set for the submission of mate- 
rial pertaining to the 12th annual 
Country Radio Seminar. 

All air check tapes should be sub- 
mitted to: Bob English, WUBE -AM, 
P.O. Box 1232, Cincinnati, O., 
45201. Entry deadline is Feb. 9. 

Videotape recordings should. be 
submitted to: Chris Collier, KYTE- 
AM, 2040 S.W. 1st St., Portland, 
Ore. 97201. Entry deadline is Feb. 
28. 

All printed material, including T- 
shirts, bumper stickers and belt 
buckles, should be submitted to: 

Frank Mull, Country Radio Semi- 
nar, P.O. Box 120548, Nashville, 
Tenn. 37212. Entry deadline is 

March 1. 

The Country Radio Seminar will 
be held March 13 -14 at the Hyatt - 
Regency Hotel in Nashville. For 
more information, call: (615) 327- 
4488. 

his "1 Can Tell By The Way You 
Dance" found its way into "Coast 
To Coast." However, "Coca -Cola 
Cowboy" -from the film "Evers 
Which Way But Loose " -really at- 
tracted attention as it became a hit 
for Mel Tillis. 

While he readily admits that some 
versions of his songs haven't thrilled 
him, he has no plans to become a 
singer himself. "I wasn't meant to be 
a singer. I just don't get the fulfill- 
ment from singing that I get from 
songwriting," he reasons. 

Though much of Pinkard's suc- 
cess has come from the inclusion of 
his songs in films, he has mixed feel- 
ings about the "Urban Cowboy" 
phenomenon. "I understand it," he 
says. "I have a feeling for what's go- 
ing on. People are groping for some- 
thing and we as cowboys feel it's 
flattering," explains Pinkard, who 
has worked on a ranch in his career 
and still relaxes through rodeo -re- 
lated activities. "But people should 
understand a little more of the real- 
ity of being a cowboy," he adds. 
"Then, I think we wild be a little 
more blessed." 

Unlike some songwriters. Pinkard 
doesn't constantly write. "I write for 
demand. I like to write for projects- 
like a soundtrack. I like to know 
what I'm shooting for," he says. "If 
something does come into my head. 
I will put it down in a notebook." 

Though his political songs have 
had their focus of concentration 
mainly in the mountain states which. 
he says, have caused him no prob- 
lems with the public -and he writes 
mostly country- oriented music, he 
bases himself in Los Angeles. 
"Nashville is a mecca to me. Every - 
time I get out of bed in the morning. 
I do a little ho -de -do to the East be- 
cause of Nashville," he responds. 
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7 15 GREATEST HITS 39 22 11 LIGHT OF THE STABLE 

Ronnie Milsap, RCA AHLI 3772 Emmylou Harris. 

Warner Bros. BSK 3484 

2 1 14 GREATEST HITS 
Kenny Rogers, Liberty LOO 1012 40 46 16 HARD TIMES 

3 3 23 I BELIEVE IN YOU 
Don Williams. MCA 5133 

41 33 3 

Lacy J. Dalton, Columbia 1C 36763 

ITS HARD TO BE HUMBLE 
Mac Davis. Casablanca NBLP 7207 

6 7 9 TO 5 AND ODD JOBS 42 42 24 10th ANNIVERSARY 

5 2 17 

Dolly Parton, RCA AHLI 3852 

GREATEST HITS 

The Statler Brothers, 

Mercury SRMI 5027 

Anne Murray. Capitol SOO 12110 43 41 14 SONGS I LOVE TO SING 

6 5 28 HORIZON Slim Whitman, Epic JE 36768 

Eddie Rabbits Elektra 6E-276 44 44 8 SOUTHERN RAIN 

7 9 91 GREATEST HITS 
Mel Tillis, Elektra 6E 310 

Waylon Jennings, RCA AHL1.3318 45 50 2 URBAN COWBOY II 
Various Artists /Soundtrack. 

8 10 12 GREATEST HITS Full Moon /Epic SE 36921 
The Oak Ridge Boys. MCA 5150 

I'LL BE THERE 
19 36 URBAN COWBOY 

Soundtrack, Asylum DP 90002 
Gail Davies, 

Warner Bros, BSK 3509 

15 17 I AM WHAT I AM 47 40 6 A WOMAN'S HEART 
George Jones, Epic JE 36586 Crystal Gayle. Liberty LOO 1080 

11 13 12 BACK TO THE BARROOMS 48 
Merle Haggard, MCA 5139 

48 31 FRIDAY NIGHT BLUES 
lohn Conlee, MCA 3246 

12 4 21 HONEYSUCKLE ROSE Ilion THE WAY I AM 

Soundtrack Merle Haggard, MCA 3229 

Columbia S236752 50 54 31 OUTLAWS * 25 142 STARDUST Waylon Jennings, RCA AFL1.1321 

Willie Nelson. Columbia IC 35305 51 52 19 NO ONE WILL EVER 

14 16 34 MUSIC MAN KNOW 

Waylon Jennings. RCA AHL13602 
Gene Watson, Capital ST 1210' 

15 11 17 LOVE IS FAIR 
52 57 35 THE BEST OF DON 

Barbara Mandrel', MCA 5136 WILLIAMS VOL II 

16 8 II LOOKIN' FOR LOVE 
Don Williams. MCA 3096 

Johnny Lee, Asylum 6E 309 
53 53 8 SONS OF THE SUN 

The Bellamy Brothers. Warner. Curb 

17 17 12 LOOKIN' GOOD BSK 3491 

Loretta Lynn. MCA 5148 54 59 27 WHERE DID THE 
18 12 13 TEXAS IN MY REAR VIEW MONEY GO? 

MIRROR Hoyt Anton, Jeremiah 1H -5001 

Mac Davis, Casablanca NBLP 7239 
55 55 22 SMOOTH SAILIN' 

19 20 7 ANY WHICH WAY YOU 

CAN 

T.G. Sheppard, 

Warner /Curb BSK 3423 

Soundtrack, Warner Bros. HS 3499 56 58 63 WHISKEY BENT AND 

20 14 9 ENCORE HELL BOUND 

Mickey Gilley, Epic JE 36851 Hank W11,,rc IT' 

EI,,tra Curb hi 2+? 
21 21 25 FULL MOON 

The Charlie Daniels Band, 57 65 35 MILLION MILE 

Epic FE 36571 REFLECTIONS 

22 18 28 THAT'S ALL THAT 
The Charlie Daniels Band, Epic 

JE 36151 
MATTERS 
Mickey Gilley, Epic JE 36492 58 62 7 WHO'S CHEATIN WHO 

23 23 33 MY HOME'S IN 
Charly McClain, Epic JE 36160 

ALABAMA 
59 64 111 THE GAMBLER 

Kenny Rogers, United Artists 
Alabama, RCA AHL13644 

UA LA 934 -H 

24 24 20 RAM 60 43 12 DREAMLOVERS 
Ratty Bailey. RCA AHLI 3688 Tanya Tucker, MCA 5140 

25 29 63 THE BEST OF 61 45 10 TAKE ME BACK 
EDDIE RABBITT Brenda Lee MCA 5143 
Elektra 6E 235 

62 66 7 THE BEST OF THE 
26 26 21 PORTER AND DOLLY KENDALLS 

Porter Wagoner and Dolly Parton, 

RCA AHLI 3700 
63 63 9 

The Kendal's. Ovation OV 1756 

FOLLOWING THE FEELING 
27 31 32 SAN ANTONIO ROSE Moe Bandy. Columbia IC 36789 

Willie Nelson and Ray Price. 
41 GIDEON Columbia 36476 

Kenny Rogers, United Artists 
28 27 15 HELP YOURSELF LOO 1935 

Larry Gatlin &the Gatlin Brothers 

Band, Columbia IC 36582 
65 61 82 FAMILY TRADITION 

29 30 18 THESE DAYS 
Hank Williams Jr., 

Elektra /Curb 6E -194 

Crystal Gayle, Columbia IC 36512 
66 60 17 FAMILY BIBLE 

30 36 157 TEN YEARS OF GOLD Willie Nelson. MCA /Songbird 3 ?58 

Kenny Rogers, United Artists 
67 71 5 THE BEST OF THE 

31 38 112 

UA -LA 835H 

WILLIE AND FAMILY 
STATLER BROTHERS, 

VOLUME II 
LIVE Mercury SRMI 5027 
Willie Nelson, Columbia 

68 74 5 THE LEGEND OF JESSE 
KC 235642 

JAMES 
32 28 31 HABITS OLD AND NEW Various Artists, ACM SP 3718 

Hank Williams Jr., 

Elektra /Curb 6E-278 
69 75 31 WAYLON AND WILLIE 

RCA AFL I.2686 
33 32 35 ROSES IN THE SNOW 

Emmylou Harris. Warner Bros. 

BSK 3422 

70 70 47 THERE'S A LITTLE BIT OF 

HANK IN ME 

`{ 56 2 I'LL NEED SOMEONE TO 
Charley Pride. RCA AHL13548 

HOLD ME WHEN I CRY 
71 69 6 THERE'S ALWAYS ME 

Janie Fricke, Columbia JC 36820 
Jim Reeves, RCA AHLI 3627 

35 39 5 ED BRUCE 
72 51 3 MILSAP MAGIC 

Ed Bruce, MCA 3242 
Ronnie MilsaO, RCA AHLI 3563 

36 37 6 STRAIGHT AHEAD 
73 67 70 KENNY 

Larry Gatlin And The Gatlin L 

Kenny Rogers, United Artists 

LWAK 979 
Brothers Band, Columbia IC 36250 

37 34 13 REST YOUR LOVE ON ME 
74 49 3 ELVIS ARON PRESLEY 

Elvis Presley. RCA CPL8-3699 
Conway Twitty, MCA 5138 

38 35 13 ALWAYS 
75 73 14 TOGETHER AGAIN 

George Jones & Tammy Wynette. 
Patsy Cline, MCA 3263 Epic JE 36764 

* Stars are awarded to those products showing greatest sales strength. Superstars are awarded to those prod- 

ucts showing greatest upward movement on the current week's chart (Prime Movers). Recording Industry Assn. Of 

America seal for sales of 500,000 units. (Seal indicated by dot.) Recording Industry Assn. Of America seal for sales 

of 1,000,000 units. (Seal indicated by triangle.) 
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SAVE ENERGY -GO UNDER COVER FOR UNCLE SAM 

"KEEPIN' WARM" 
#CMH -1539 

FELICE & BOUDLEAUX BRYANT 
THE PERFECT NOVELTY FOR NOW! 

HEAVY DUTY BLUEGRASS 

"BOGALUSA" 
THE OSBORNE BROTHERS 

PICKS AND PLAYS NATIONWIDE! 

#CMH -1535 

GREAT NEW RECORD ... GREAT OLD STANDARD 

"BYE BYE LOVE" 
PAID #107 

BILLY WALKER & BARBARA FAIRCHILD 

CHARTING ALL TRADES! 

BMI 
HOUSE OF BRYANT PUBLICATIONS 

P.O. Box 120608 
Nashville, TN 37212 

(615) 385 -3245 
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Country 
U.K. `Daughter' 
Tie -Ins Planned 

NASHVILLE -When the movie 
version of "Coal Miner's Daughter" 
opens in the United Kingdom in 
early spring, it will be hacked with a 
marketing blitz similar to the one 
launched here by Universal Pictures 
and MCA Records. 

Coordinating the promotion are 
Bernard Schwartz. producer of the 
autobiographical film based on 
singer Loretta Lynn's life. and Da- 
vid Skepner, Lynn's manager. who 
orchestrated the U.S. campaign last 
year. 

The primary focal point of the re- 
cent London meetings called for ty- 
ing in Loretta Lynn -related prod- 
ucts, including MCA Records. 
Granada Books, Coal Miner's Mu- 
sic. Turn Consulate Ltd. (which dis- 
tributes Lynn's line of western cloth- 
ing in the U.K.), Compton 
Advertising of Europe, and Kenny 
Denton -Taylor Made Music. 

The meetings were hosted by 
Pano Alafouzo, president of C.I.C. 
Distribution. which is handling the 
film's U.K. release, and Gerry 
Lewis. director of international ad- 
vertising and publicity for Univer- 
sal/C.I.C. So far, "Coal Miner's 
Daughter" has grossed more than 
$80 million in American .movie 
theatres. 

Cookie Relocates 
NASHVILLE -Cookie Crumbles 

Promotions. a country record pro- 
motion firm owned by Johnny "K," 
has relocated. Its new address is P.O. 
Box 120891. Nashville. Tenn. Tele- 
phone: (615) 244-7443. 

**** 
{JOHNNY 
{ BUSH 

Z BACK! 

} and he is singing 
his classic Texas 

Honky Tonk songs 
better than ever! 

WHISKEY RIVER 

a 
WITH JOHNNY BUSH 

This great new 
album includes: 

DRIVIN' NAILS IN MY 
COFFIN, 

UNCHAINED MELODY, 
& Many More 

$7.98 RETAIL 

Distributor, Dealer & DJ Into 

Call or Write: 

RECORDS 

P.O. Box 225, Api 
Nacogdoches, TX 75961 sip 

(713) 564 -2509 
For Bookings: (512) 341 -0443 
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Hot Country Singles.. 
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9 TO 5 -Dolly Parten 
(D. Parton). RCA 12133 (Velvet Apple /Fox Fanfare, EMI) 

DOWN TO MY LAST 

BROKEN HEART -mania Fricke 
(C. Rains), Columbia 111384 (lensing /Chick Rains, BMI) 

I FEEL LIKE LOVING 

YOU AGAIN -T.G. Sheppard 
(8 Braddock, S. Throckmorton). Warner /Curb 
49615 (Tree, BMI) 

BEAUTIFUL YOU -The Oak Ridge Bon 
(D. Banner), MCA 51022 (Sabal /Blendingwell. ASCAP) 

I KEEP COMING BACK /TRUE LIFE 

COUNTRY MUSIC -Rauy Bailey 
(1 Slate. J. Hurt, L. Keith, D. Morrison, J. Silbar, S. Lorber). 
RCA 12120 (House Of Gold /B. Goldsboro, BMI: ASCAP) 

I LOVE A RAINY NIGHT -Eddie Babbitt 
(E. Babbitt. E. Stevens, D. Malloy), Elektra 47066 
(Debdave. Briarpatch, 8M)) 

WHO'S CHEATIN' WHO - Charly McClain 
(1. Hayes), Epic 1950948 (Partner /Algee. BMI) 

I'LL BE THERE (If You Ever 

Want Me) -wit Davies 
(R. Gabbard, R. Price), Warner Bros. 

49592 (Ernest Tubb, BMI) 

SOMEBODY'S KNOCKIN' -Terri Gibbs 
(E. Penney. J. Gillespie). MCA 41309 
(Chiplin /Tri Chappell. ASCAP /SECAC) 

1959 -John Anderson 
(G. Gentry). Warner Bros. 49582 (Taylor And Watts. BMI) 

SOUTHERN RAINS -Mel THrn 
(R. Murrah), Elektra 47082 
(Blackwood, BMI /Magic Castle. ASCAP) 

YOUR MEMORY -store Wanner 
(C. Quillen. J. Schweers), RCA 12139 (Chess, ASCAP) 

FOLLOWING THE 

FEELING -Moe Bandy a Judy Bailey 
(C. Craig). Columbia 11.11395 (Screen Gems EMI. BMI) 

GIRLS, WOMEN AND LADIES -Ed Bruce 
(E. Bruce, R. Peterson. P. Bruce), MCA 51018 
(Tree, Sugarplum, Gingham. ASCAP, BMI) 

SILENT TREATMENT -Earl Thomas Conley 
(E.T. Conley), Sunbird 7556 (Blue Moon /April, ASCAP) 

ANY WHICH WAY YOU CAN -Glen Campbell 
(M. Brown, S. Dorff, S. Garrett), Warner /Viva 49609 
(Peso /Warner-Tamerlane /Wallet. BMI) 

DON'T YOU EVER GET TIRED (Of Hurting 
Me)- Willie Nelson & Ray Price 
(H Cochran), Columbia 1111405 (Tree, BMI) 

HILLBILLY GIRL WITH 

THE BLUES -Lacy J. Dalton 
(U. Dalton), Columbia 1111410 (Algee. BMI) 

ARE YOU HAPPY BABY? -Dottie West 
(B. Stone), Liberty 1392 (Rock Garden, BMI) 

KIWN' TIME -Fred Knoblock and Susan Anton 

(I. Harrington. J. Penning). Scotti Bros. 609 

(Flowering Stone, ASCAP) 

DON'T LOOK NOW (But We Just Fell In 

Love) -Eddy Arnold 
(1. Slate, J. Silbar). RCA 12136 (House Of Gold, BMI) 

CAN I SEE YOU TONIGHT -Tanya Tucker 
(D. Allen, R. Van Hoy). MCA 51037 
(Duchess /Posey /Tree, BMI) 

YOU BETTER MOVE 

ON-George Jones and Johnny Paycheck 
(A. Alexander), Epic 19 -50949 (Deva, BMA) 

COUNTRYFIED -Mel McDaniel 
(D. Hogan, R. Scade), Capitol 4949 (Partner, BMI) 

CUP OF TEA -les Allen Jr. and Margo Smith 
(H.S. White), Warner Bros. 49626 (Fruit. BMI) 

GIVING UP EASY -Leon [Mitt 
(1. Foster, B. Rice). RCA 12111 (April, ASCAP) 

WILLIE JONES -Bobby Bare 
(C. Daniels), Columbia 1111408 
(Dama Sutra /Hat Band, BMI) 

WHAT'S NEW WITH YOU -Con Huniey 
(C. Quillen, D. Dillon), Warner Bros. 49613 

(Chess, ASCAP /Pi-Gem, BMI) 

NOBODY'S FOOL - Deborah Allen 
(Allen. Van Hoy, Cook), Capitol 4945 (Duchess /Posey/ 
Van Hoy /Unichappell /Crass Keys, BMA; ASCAP) 

ANYTHING BUT YES IS 

STILL NO- Stephanie Krmstow 
(L. Pearl), Warner /Curb 49628 (Michael O'Connor, BMI) 

WHEN ITS JUST YOU AND ME -Kenny Dale 

(K. O'Dell), Capital 4943 (House Of Gold, BMI) 

ANGEL FLYING TOO CLOSE TO THE 

GROUND - Willie Nelson 
(W. Nelson). Columbia II -11418 (Willie Nelson, BMA) 

I THINK I'LL JUST STAY HERE AND 

DRINK -Merle Haggard 
(M. Haggard), MCA 51014 (Shade Tree, BMI) 

IF YOU GO, I'LL FOLLOW 

YOU- Porter Wagoner a Dolly Parton 
(P. Wagoner, D. Parton), RCA 12119 
(Velvet Apple, Porter, BMI) 

DON'T FORGET YOURSELF -The Statler Brothers 
(D. Reid), Mercury 57037 (American Cowboy, BMI) 
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ACAPULCO- Johnny Duncan 
(L. Collins, M. Leath), Columbia 111385 (Senor, ASCAP) 

YELLOW PAGES -Roger Bowling 
(R. Bowling, G. Nowak), Mercury 57042 (ATV, BMI) 

I JUST WANT TO BE WITH YOU -Sammi Smith 
(R. Murrah), Sound Factory 425 

(Magic Castle /Blackwood, BMI) 

IT TOOK US ALL NIGHT LONG TO SAY 

GOODBYE -Danny weed 
(B. McDill, W. Holyfield), RCA 12123 (Hall-Clement/ 
Maplehill /Vogue. BMI) 

DO YOU LOVE AS GOOD AS 

YOU LOOK - Bellamy Brethers 
(R. Bourke, J. Gillespie. C. Black), Warner Bros. 49639 

(Chappell, ASCAP /Tri-Chappell, SESAC) 

DANCE THE TWO STEP -Susie Allans°. 
(L. Holdridge, M.A. Leikin), Liberty /Curb 1383 

(World Song, Hot Cider. ASCAP) 

NOBODY IN HIS RIGHT MIND -Dean Dillon 

(D. Dillon). RCA 12109 (Pi Gem. BMI) 

WANDERING EYES -Ronnie McDowell 
(J. O'Hara). Epic 1930962 (Cross Keys, ASCAP) 

A LOSER'S NIGHT OUT -Jack Grayson 
(T. Purvin, J. Grayson), Koala 328 
(Temar, ASCAP /Hinsdale, BMI) 

GUITAR MAN -Elvis Presley 
(IR. Hubbard), RCA 12158 (Vector, BMI) 

A BRIDGE THAT JUST 

WON'T BURN - Conway Twiny 
(R. Murrah, J. McBride). MCA 51011 
(Blackwood /Magic Castle. BMI) 

DRIFTER - Sylvia 
(D. Pfrimmer, A. Jordan). RCA 12164 
(Pi-Gem, BMI /Chess, ASCAP) 

YOU ARE A LIAR -whitey Shafer 
(S.D. Shaffer). Elektra 47063 (Acuff -Rose, BMI) 

YOUR GOOD GIRL'S GONNA 

GO BAD -Billie Jo Spears 
(G Sutton. B. Sherrill), Liberty 1395 (Al Gallico. BMI) 

CAROLINA (I Remember 
You)-Charlie Daniels Band 

(C. Daniels. T. Crain. J. Marshall, C. Hayward. F. 

Edwards). Epic 1950955 (Hat Band, BMI) 

GETTIN' OVER YOU -Tim Res and Oklahoma 
(C.L. Rutledge), Dee lay 107 (Big Crush / Phono, SESAC) 

WHISKEY HEAVEN -Fats Domino 
(C. Crotlord, J. Durrill. S. Garrett). Warner /Viva 49610 
(Peso /Wallet, BMI) 

IF DRINKIN' DON'T KILL ME (Your Memory 
WWI- George Jones 
(H. Sanders, R. Beresford), Epic 19 -50968 (Warner 
Tamerlane /Window, BMI) 

THIRTY NINE AND 

HOLDING -Jerry Lee Lewis 
(J. Foster, B. Rice), Elektra 47095 (April, ASCAP) 

I HAVE A DREAM -cris4 Lane 
(B. Anderson. B. Ulvaeus), Liberty 1396 (Artwork. ASCAP) 

READY :FOR THE TIMES TO 

GET BETTER -Joe sun 
(A, Reynolds). Ovation 1162 (Aunt Pollÿs. BMI) 

SONG OF THE SOUTH- Johnny Russell 
(B Mc0ddl), Mercury 51038 (Hall -Clement /Welk. BMI) 

ONE IN A MILLION - Johnny Lee 

(C. Rains), Asylum 47076 
(Times Square /Unichappell /Bundin, BMI) 

GOODBYE MARIE -Bobby Goldsboro 
(M. McDaniel, D. Linde), CBS /Curb 5400 
(Music City, ASCAP /Combine, BMI) 

I AIN'T GOT NOBODY -Roy Clark 
(L. Butler, R. Bowling). MCA 51031 (Unart/ATV. BMI) 

I FALL TO PIECES -hest' Cline 
(H. Cochran, H. Howard), MCA 51038 (Tree. BMI) 

WHAT I HAD WITH YOU -John Conte* 
(C. Putnam, S. Throckmorton), MCA 51044 (Tree, BMI) 

DARE TO DREAM AGAIN -pint Every 
(P Evenly), Curb /CBS 5401 ( Everly And Sons. BMI) 

THERE'S ALWAYS ME -Jim Reeves 

(D. Robertson), RCA 12118 (Gladys, ASCAP) 

I'VE LOVED ENOUGH TO KNOW -Jim Rushing 
(J. Rushing, F. Koller), Ovation 1161 (Blue Lake. BMI) 

ROCKABILLY REBEL-Orion 
(R.S. Bloomfield), Sun 1159 (Magnet, ASCAP) 

PEACE OF MIND -Eddy Raven 

(E. Raven), Dimension 1017 (Mìlene, ASCAP) 

RAININ' IN MY EYES -Miki Mori 
(P. Garrett), Starcom 1001 (Velvet Apple, BMI) 
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COW PATTI -Jim stattord 
(J. Stafford), Warner /Viva 49611 (Senor /Cibie, ASCAP) 

BYE BYE LOVE -Billy Walker and Barbra Fairchild 

(F. & B. Bryant), Pad 107 (Best Way, ASCAP) 

20/20 HINDSIGHT -Billy Larkin 
(T. Gmeiner, J. Greenbaum. W. Conklin), Sunbird 7557 

(Lefty's. BMI) 

I'M GONNA LOVE YOU BACK TO LOVING 

ME AGAIN -1« Stampley 
(L. Chestier, M. Kellum), Epic 1950972 
(Blabb. Mullet. BMI) 

YOU'RE THE REASON GOD MADE 

OKLAHOMA -David Friuel) a Shelly West 

(L. Collins, S. Pinkard), Warner /Viva 49650 

(Peso /Wallet, BMI /Senor/Cibie, ASCAP) 

TOO LONG GONE -Vern Genti. 
(M.D. Barnes). Ovation 1163 (Blue Lake, 

Plum Creek, BMI) 

THE BEST OF STRANGERS - Barbara Mandrel) 
(K. Fleming & D.W. Morgan). MCA 51001 

(Pi Gem, BMI) 

MY TURN -Donna Hoard 
(L. Chiriacka. 1. Huguely). Excelsior 1004 

(Unichappell, BMI /Chappell, ASCAP) 

DIXIE MAN -Randy Barlow 
(K. Bell, T. Skinner, (.L. Wallace) Paid 116 

(Hall-Clement. BMI) 

SOMETHIN' ON THE RADIO -Jacky Ward 

(P. McManus). Mercury 57044 (Music City, ASCAP) 

HOME ALONG THE HIGHWAY -Tom Nis 

(L. Bach). RMA 6009 (Sun -Up, BMI) 

CAFFEIN, NICOTINE, BENZEDRINE (And 

Wish Me Luck) -Jerry Reed 

(B. Hayes, B. Howard. B. Mackey). RCA 12157 

(Forrest Hills. BMI) 

I KNOW AN ENDING (When 
It Comes)-BJ. Wright 
(H. Cochran). Soundwaves 4624 (Tree. BMI) 

DIAMONDS AND TEARDROPS-Wayne Massey 

(B. Morrison), Polydor 2147 (Music City, ASCAP) 

SHE'S A FRIEND OF A 

FRIEND -The Burrito Brothers 
(1. Beland. G. Guilbeau). Curb /CBS 5402 (Atlantic. BMI) 

SEVEN BRIDGES ROAD - Eagles 

(S. Young), Asylum 47100 (Irving. BMI) 

TWO OUT OF THREE AIN'T 

BAD -1.W. Thompson 
11.0. Duncan). NSD 75 (Hdkil. BMI) 

THE WAY YOU ARE-P.I. Parks 

(J. Foster, B. Rice). KIK 901 (lack & Bill, ASCAP) 

S.O.S. -Johmry Carver 
(B. Anderson, S. Anderson. B. Ulvaeus). Tanglewood 1905 

(Countless, BMI) 

I THINK I COULD LOVE YOU -Gabriel 
(B. Morrison. D. Hupp). NDS 70 

(Southern Nights, ASCAP) 

WITHOUT LOVE -Johnny Cash 

(N. Lowe), Columbia 1111424 (Plangent Visions. ASCAP) 

CHEATER'S LAST CHANCE -Larry Riley 

(C. Blake. A. Pessis, B. Fischer), FOL 507 

(Nashcal, BMI /Bobby Fischer. ASCAP) 

THAT'S ALL THAT MATTERS 

TO ME- Mickey Gilley 
(H. Cochran). Epic 9.50940 (Tree. BMI) 

MAKE ME BELIEVE -wry Goodnight 
(C. Isenberg). Door Knob 141 (Doorknob, BMI) 

BABY LOVED ME -Ronnie Speaks 

((.8. Barnhill, J. Bili.). Dimension 1014 

(SongmakerDaval. ASCAP) 

TEXAS IN MY REAR VIEW 

MIRROR -Mac Davis 
(M. Davis). Casablanca 2305 (Songpainter. BMI) 

NO ONE WILL EVER KNOW -Gene Watson 

(M. Forte, F. Rose). Capitol 4940 ( Milene, ASCAP) 

WHY LADY WHY - Alabama 
(T. Gentry, R. Scott), RCA 12091 (Millhouse. BMI) 

TAKE ME TO YOUR LOVIN' 
PLACE -Larry Gatlin and The Gatlin Brothers Band 

(L. Gatlin), Columbia 111369 (Larry Gatlin. BMI) 

LOST IN LOVE -Dickey Lee 

(G. Russell). Mercury 57036 (Careers. BMI) 

YOU ALMOST SLIPPED 
MY MIND -Charley Pride 
(T. Seals, D. Goodman. T. Back, D. Barker), RCA 12100 

Manor, BMI) 

BEERS TO YOU -Ray Charles a Clint Eastwood 

(S Dorn. J. Dorn)), S. Pinkard, S. Garrett) Warner 'Viva 
49608 (Peso/Wallet, BMI) 

* Stars are awarded to those products showing greatest airplay and sales strength. Supersta s are awarded to those products showing greatest upward movement on he current week's chart (Prime Movers). Recording Industry Assn. Of 
America seal for sales of 1,000,000 units. (Seal indicated by dot.) Recording Industry Assn. Of America seal for sales of 2,000,000 units. indicated by triangle.) 
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Rowdy 

It Comes Natural To 

Hanf Williams, Jr! 

ROWDY. An album tough enough and loud enough 
to make you realize your wildest fantasies. 

Produced by Jimmy Bowen. 
l7rtrtrtgemerit & Ui.rectiutr: /. R. Smith 
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40 
Country 

Ronnie Milsap will be resuming his concert 

tours later this month after fully recovering from 

an operation last month to remove his right eye. 

Milsap was suffering from a painful infection 

and also had a deviated septum treated in the 

operation. He has been given an artificial eye 

which should clear up the complications. 

Is Tom T. Hall's upcoming novel for Double- 

day in New York nearing completion ?.... It's of- 

ficial: NBC has renewed the option on Barbara 

Mandrell's musical variety series. The show's 

ratings made it a certainty, especially for a net- 

work which is in the throes of serious ratings 

problems. At this time, neither Louise nor Irlene 

Mandrell has a label deal, so perhaps the show 

will help in this area, too. 

In the "Things You Probably Always Wanted 

To Know But Were Too Shy To Ask" Dept., Scene 

has confirmed the fact that in the comic strip, 

"Peanuts," there is a country music fan. 

Lovable Snoopy, in addition to the rare Van 

Gogh painting he keeps in his luxurious dog- 

Nashville Scene 
By KIP KIRBY 

house, also maintains a complete collection of 

Hank Willams records! 

Gene Viltson (not an artist given to many in- 

terviews it the public eye) dropped by WHN -AM 

in New Yo k a few weeks ago to guest -host with 

deejay Lee Arnold prior to his evening concert at 

the Lone :tar. 
The tam behind the dark glasses may not be 

a familiar me yet, but that's going to be chang- 

ing soon, edging from Terri Gibbs' amazing en- 

try into country music with "Somebody's 

Knockin'." Her first album has just been released 

on MCA, ; nd the label also showcased her last 

week at it annual staff convention in Los An- 

geles. Folbwing this, programmers can expect 

to see Teri at the upcoming Country Radio 

Seminar March 13 -14 in Nashville when she's 

featured m the New Faces Show. 

Lots of moving around taking place for the 

new year ... Dave & Sugar moved over to 

Elektra Records ... Jim Ed Brown added two 

new female backup singers to his show and de- 

parted RCA ... and Razzy Bailey has moved his 

family to Nashville to be closer to his recording. 

Isn't Don Williams trying his hand at produc- 

tion on his lead guitarist Danny Flowers? (Flow- 

ers wrote Williams' hit, "Tulsa Time. ") The proj- 

ect probably won't be too country since Flowers 

has been known to rock'n'roll on his own ... 
And Rodney Crowell will have two album pro- 

ductions out shortly -first with wife Rosanne 

Cash on Columbia, followed in late February 

with Guy Clark's second Warner Bros. LP. A tal- 

ented artist, Crowell is also an excellent studio 

producer as evidenced by Cash's well-received 

"Right Or Wrong" debut. 

The National Kidney Foundation is amassing 

widespread radio support for its first-time -ever 

Country Music Radiothon which takes place 

March 7 -8. A total of 188 stations are already 

lined up to broadcast the national event. "The 

response from country music stations across the 

country has been wonderful, and quite frankly, 

we will be holding the Radiothon on more sta- 

Ask_tor Nocono Hoots when yuolily tees lrn boots are soli[. Style sho"'n X4781. Kith .Yo. 6 tex it's Style 1242. 
NOCONA BOOT COMPANY ENID JUSTIN. PRES.-DENT DEPT. D4781 BOX 599 NOCONA. TEXAS 76255 .1817) 825 -3321 

tions than we expected this first year," says 

pleased National Kidney Foundation chairman 

Oliver Porter. With talent like Barbara Mandrell, 

Dolly Parton, Larry Gatlin and the Gatlin Broth- 

ers Band and T.G. Sheppard slated to partici- 

pate, the two -day fundraiser promises to be a 

sparkler. 

Approximately 20 million viewers watched 

Razzy Bailey in the Cotton Bowl Parade New 

Year's Day, according to CBS network estimates. 

Topping that was Jerry Reed who performed at 

halftime for the Orange Bowl on New Year's 

night and drew a tv audience of nearly 66 mil 

lion viewers for NBC. 

Gene Watson working on a television project 

with WHK-AM's Tim Byrd in Chicago ... Leon 

Everette on the road on the West Coast ... Ed- 

die Rabbitt guests in a two -hour NBC special 

Jan. 26 titled "TV Guide: The Year In Tele- 

vision." 

Archie Campbell lost a treasured pair of 

Grand Ole Opry cufflinks from his souvenir shop 

in Nashville during a recent autograph session. 

The fan (or thief, as the case may be) broke into 

a glass case to steal them, although he was 

frightened away before taking anything else. 

RETURN POWER -Razzy Bailey' 
sails through his current RCA 
single, "I Keep Coming Back," on a 

"Pop! Goes The Country" syndi- 
cated television segment. 

Chart Fax 
By ROBYN WELLS 

Payday for Dolly Parton as "9 To 5" takes the the new entries are J.W. Thompson at starred 85 

top spot on Billboard's Hot Country Singles with "Two Out Of Three Ain't Bad," Johnny 

chart, making it her third consecutive No. 1 Carver at starred 87 with the Abba tune. 

song. "Old Flames Can't Hold A Candle To You" "S.O.S.." Gabriel, Johnny Cash and Gary Good - 

took top honors back in September and night. 

"Startin' Over Again" ascended the charts in NATIONAL OUT-OF- THE -BOX- BREAKOUTS: 

late May, several weeks after Parton sang the WITHOUT LOVE- Johnny Cash (Columbia) - 
tune at the "Grand Ole Opry," backed by costar WSHO -AM, New Orleans; KGEM -AM, Boise; 

Jane Fonda. WTMT-AM, Louisville; KBET -AM, Reno; KSSS- 

"I Feel Like Loving You Again" propels T.G. AM, Colorado Springs; KUZZ -AM, Bakersfield, 

Sheppard to a starred 3 position, while the Oak Calif.; WMAY -AM, Springfield, Ill.; WMNI -AM, 

Ridge Boys hold on at starred 4 with "Beautiful Columbus: WYNK-AM, Baton Rouge; WIRK-AM, 

You." Rauy Bailey takes a starred 5 stance, as West Palm Beach; WPCM -FM, Burlington, N.C.; 

Charly McClain glides to starred 7 with "Who's KFTN -AM. Provo, Utah; KRMD -AM, Shreveport. 

Cheatin' Who." Rounding out the top 10 action I THINK I COULD LOVE YOU -Gabriel 
are a couple of Warner Bros. dynamos -Gail (NSD)- WSLC-AM, Roanoke; KZUN -AM, Oppor- 

Davies sizzles at starred 8 and John Anderson tunity, Wash.; WHIM -AM, Providence; KOYN- 

takes a turn at starred 10. AM, Billings, Mont.; WKMF -AM, Flint; KCEY-AM, 

Prime mover Sylvia isn't wasting anytime Modesto; KUUY -AM, Cheyenne; WCBX -AM, 

climbing the charts as "Drifter" races upward Eden, N.C.; WKSJ-AM, Mobile: KBBQ -AM, Ven- 

30 paces to superstarred 47. Just ahead of Syl- tura, Calif.; KVOC-AM, Casper, Wyo.; KIKX -AM, 

via is Elvis Presley, jumping 26 notches to su- Tucson; KRAK -AM. Sacramento; KGA -AM, Spo- 

perstarred 45 with "Guitar Man." "I Have A kane, Wash.; KRMD-AM, Shreveport; KFDI-AM, 

Dream" pushes Cristy Lane forward 21 spots to Wichita; WSDS -AM, Ypsilanti. 

starred 55. Leaping 20 spots apiece are the Bel- 

lamy Brothers and Jerry Lee Lewis, taking su- 

perstarred 40 and starred 54 positions, respec- 

tively. Making great strides are Willie Nelson at 

superstarred 32, George Jones at superstarred 

53, Billie Jo Spears at superstarred 49, David 

Frizzell and Shelly West at superstarred 73, Ron- 

nie McDowell at superstarred 43 and Joe Sun at 

superstarred 56. Making impressive moves to 

the top 30 are Con Hunley at superstarred 28 

and Bobby Bare at starred 27. 

Leading the pack of new entries is John Con - 

lee, moving on at starred 62 with "What I Had Ronnie Milsap regains the No. 1 position with 

With You." Eddy Raven breaks in at starred 67, his "Greatest Hits" package, moving Kenny Rog - 

followed by Joe Stampley at starred 72. Vern ers back to the second spot. "9 To 5 And Odd 

Gosdin scores at starred 74 with "Too Long Jobs" edges closer to the top, moving to starred 

Gone," while Randy Barlow boogies on with the 4. The soundtrack to "Urban Cowboy" jumps 10 

lively "Dixie Man" at starred 77. "Somethin' On places to superstarred 9, while George Jones as- 

The Radio" puts Jacky Ward on at starred 78, fol- tends to starred 10. Leaping 22 notches to su 

lowed by the Burrito Brothers at starred 83. perstarred 34 is Janie Fricke, with "I'll Need 

Crossover has become a common word in the Someone To Hold Me When I Cry," an impres- 

country vocabulary, but this week sees the sive showing for the newcomer's second week 

Eagles, long a top 40 staple, cross to the country on the LP chart. A 12 spot jump sends Willie 

chart at starred 84 with "Seven Bridges Road," Nelson's "Stardust" to superstarred 13. 

penned by Nashville writer Steve Young. No Gail Davies' stellar LP, "I'll Be There," enters 

newcomers to the country scene, the Eagles saw the LP chart at starred 46. Merle Haggard 

country chart action with "New Kid In Town" in makes his debut with "The Way I Am" entering 

1977 and "Lyin' Eyes" in 1975. Rounding out at starred 49. 

BUBBLING UNDER THE TOP 100: 

100 -HAVE ANOTHER DRINK -Douglas (Door 

Knob) 

102 -CRYING -Don McLean (Millennium) 
103 -HONKY -TONK SATURDAY NIGHT -Becky 

Hobbs (Mercury) 

104 -REAL COWBOYS NEVER CRY -Jerry Gra- 

ham (Arena) 

105 - LIVIN' TOGETHER -Bobby C. Rice (Sun - 

bird) 

LP CHART ACTION: 

Journalists' Group Chooses Board 
NASHVILLE -A varirt of in- 

dustry representatives make up the 
executive board of the National En- 
tertainment Journalists Assn. 

Heading up the organization is 

Vernell Hackett, editor of Country 
Hotline News. Rounding out the 
board are Elaine Nash, vice presi- 
dent; Sarah Sherrill. secretary; Mer- 
rill Warner. treasurer; Bonnie Buey. 
publicity chairman; Stacy Harris. 
historian; Bill Littleton, member- 

ship chairman; Nance Franklin, so- 
cial chairman; PaPa Rue. photogra- 
pher; and Bobbve Crawford. 
newsletter editor. 

Membership is open to all jour- 
nalists who have published or 
broadcast material in any national 
or regional publication. Meetings 
are held the third Thursday each 
month at 5 p.m. at the BMI building. 
For more information. call: (615) 
383 -6376. 
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Four thousand, three hundred twelve. 

That's how many times Sound Emporium recordings 
charted in the three major trade magazines 
during 1980. 

The studio wishes to thank the following artists, 
who made it happen: 

SUSIE ALLANSON 
REX ALLEN, JR. 
MOE BANDY 
DEBBY BOONE 
ROGER BOWLING 
KIM CARNES 
JOHNNY CASH 
ROY CLARK 
KENNY DALE 
MAC DAVIS 
DYNASTY 
EARL SCRUGGS REVUE 
DONNA FARGO 

MICKI FUHRMAN 
TERRI GIBBS 
BOBBY GOLDSBORO 
DAVID HOUSTON 
CON HUNLEY 
WAYLON JENNINGS 
CHRIS LE DOUX 
DARYL MCCALL 
MOE & JOE 
WILLIE NELSON 
DIANE PFEIFER 
CURTIS POTTER 
RAY PRICE 
JERRY REED 

CHARLIE RICH 
KENNY ROGERS 
JOHN WESLEY RYLES 
RAY SANDERS 
SHALAMAR 
MARGO SMITH 
BILLIE JO SPEARS 
JOE STAMPLEY 
HANK THOMPSON 
CHRIS WATERS 
GENE WATSON 
DOTTIE WEST 
DON WILLIAMS 

3/02 Belmont Boulevard 
Nashville, Tennessee 37212 
(615) 383 -1982 
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Country 
YOUNG ACTS MISSING 

Talent Crossroads Facing Opry 
Continued from page 7 

ago and 20 years ago. Certainly, 
though, we need to keep adding 
younger acts." 

While Durham agrees that the 
show would profit by having fresher, 
more popular acts, he concedes that 
this very popularity is keeping newer 
members away from the Opry stage. 
Bookings are simply more lucrative 
elsewhere. (Punsters have dubbed 
such seldom -seens as Dolly Parton, 
Ronnie Milsap, and Larry Gatlin 
"Phantoms of the Opry. ") 

In choosing additions to the ros- 
ter, Durham says that an act's popu- 
larity "is more important now than it 
was when performers used the Opry 
to make names for themselves." Al- 
though record sales alone don't trig- 
ger an invitation to join, Durham ex- 
plains, "We tend to look for an act 
that is established." 

Even with its diminished profes- 
sional stature, the Opry still boasts 
frequent appearances by such regu- 
lar chart inhabitants as Bill Ander- 
son, Jim Ed Brown, Jack Greene, 
Jeanne Pruett, Marty Robbins and 
Porter Wagoner. 

"Obviously," says Durham, "the 
Opry doesn't have the impact in the 
industry it once had." Still. he says 
he believes it is an important show- 
case for artists. Besides its nation- 
wide radio audience, the Opry at- 
tracted more than 850,000 ticket- 

O buyers last year. Durham reports. 
Moreover. he adds, the institution 

-I has created a "family atmosphere" 
m in which older artists influence 

younger ones. 

In its more muscular days, the 
Opry enforced a minimum- appear- a ance rule. Today, Durham says, 
"Our stated goal is that a member 

< should have 20 credits a year." (A 

Zcredit is given for each perform- 
< ance.) But Durham admits that coin- -) promises are made with performers 

whose career demands warrant such 
leniency. According to Durham's of- 
fice, all Opry members are paid 
"AFTRA rates." 

In recent years. the Opry has 
gained a lot of publicity because of 
the contextually odd guests who 

Nashville's famous 
Close Quarters Hotel 

3 blocks from 
Music Row 

We cater to the 
music industry 
featuring the 
Quarter Note 

Restaurant 

615-327-1115 
tOSE 

Ñ o 

913 20th Ave. South 
Nashville, Tennessee 

37212 

keep popping up on its stage. Sissy 
Spacek, Jane Fonda. James Brown, 
Sen. Robert Byrd, and two stars of 
the soaper, "One Life To Live," have 
all made pro forma or performing 
appearances. 

Durham says that guest perform- 
ers are cleared through his office. 

A measure of the Opry's influence 
has been its ability to keep a fair 
amount of harmony between mem- 
bers who are at the opposite ex- 
tremes of the traditional music vs. 
crossover squabble. While Dolly 
Parton was still singing her break- 
away manifesto. "Light Of A Clear 
Blue Morning," Justin Tubb was 
honing the lyrics of his own anthem. 
"What's Wrong With The Way That 
We're Doing It Now." 

The leadership of the marginally 
active Assn. of Country Entertain- 
ers, set up to protest the shifting bor- 
ders of country music, is made up al- 
most entirely of Opry members. 

Ultimately, the quality of the mu- 
sic and the age of those performing it 
may be negligible factors in the 
Opry's survival. Nashville's tourist 
growth has given the Opry a flood of 
drop -ins and curiosity seekers. 
These are the people who will pay to 
see the Opry as long as it's nearby - 
but who would not make the kind of 

Capitol Hall 
Flooded; Cost 
Hits $250,000 

WHEELING -Unusually arctic 
temperatures have been cited as the 
culprit behind a massive $250.000 
damage bill at the Capitol Music 
Hall, location of the weekly radio 
program. "Jamboree U.S.A." 

Apparently when warmer weather 
began to lift the sub -zero weather 
which had plagued the Northeast 
for more than a week, the tempera- 
ture change overloaded the audito- 
rium's water pressure system. Gush- 
ing water flooded the in -house 
recording and sound studio, as well 
as parts of the "Jamboree" stage. All 
of the facility's equipment, includ- 
ing its custom sound board. was de- 
stroyed. 

"It looked." commented vice pres- 
ident and general manager Ross 
Felton. "like Niagara Falls." 

Despite the extensive damage, the 
weekly Saturday night "Jamboree 
U.S.A." went on the air as usual over 
WWVA -AM. Plans are being made 
to restore the property loss in the 
Capitol Music Hall, which has 
served as the "Jamboree's" home 
since 1934. 

WADE 
PEPPER 

PROMOTIONS 
1195 Mt. Paran Rd. N.W. 

Atlanta, Ga. 30327 
(404) 233 -5167 

COUNTRY MUSIC 
PROMOTION AT ITS 

HIGHEST LEVEL, 

REPRESENTING PUBLISHERS, 

ARTISTS AND 

RECORD COMPANIES. 

pilgrimages heralded by Opry publi- 
cists in the old days. 

"Our best estimate," Durham 
says, "is that we don't have the con- 
centration of die -hard fans we once 
had. But when you increase the size 
of the audience. you change its 
makeup." 

CMA Meets 
In Atlanta 

NASHVILLE -The Country Mu- 
sic Assn. will use the occasion of its 
first quarterly board meeting in Feb- 
ruary to showcase country music for 
the Atlanta communications com- 
munity. 

The presentation will take place 
Feb. 4 when media and advertising 
representatives in Atlanta are guests 
for a CMA- sponsored luncheon 
showcase hosted by board member 
Barbara Mandrel!. The show will 
feature the Bill Anderson Show and 
the CMA's multi -media presenta- 
tion outlining the history and 
growth of country music. 

The regular quarterly board 
meetiing for the CMA has been 
slated for Feb. 3 -5 at Atlanta's Col- 
ony Square Hotel. The first evening, 
CMA members from the state of 
Georgia, country radio personnel 
and music industry executives will 
attend a welcoming reception and 
show at Mama Wynette's, Atlanta's 
largest country music venue. CMA 
board member Tom T. Hall will em- 
cee the program. 

Committee meetings will take 
place on Tuesday, with the full 
board meeting on Wednesday and 
Thursday. Bruce Lundvall, newly - 
elected CMA board chairman, will 
preside. Topics set for the agenda in- 
clude the CMA's 1981 operating 
budget, Fan Fair, next October's 
CMA Awards Show and the annual 
Talent Buyers Seminar. 

Country Fest Set 
WHEELING, W. VA. -The third 

annual Doc And Chuckie Williams 
Country Music Festival And Reun- 
ion Show is slated for Sunday. Oct. 
11. at the Wheeling Civic Center. 
Some 40 acts will appear during the 
six -hour show. Tickets are $6 in ad- 
vance and $7.50 at the door. Chil- 
dren under 12 may purchase tickets 
at half -price. For more information, 
write: Doc Williams Reunion, Box 
902, Wheeling, W. Va. 26003. 

Success Story: Producer Ray Baker runs over a vocal arrangement with Co- 
lumbia artists Joe Stampley, left, and Moe Bandy, right, as the duo works on 

its forthcoming album. 

MOE, JOE HOT 

Baker Sticking To Basics 
( ontinued from page 36 

I remember when 1 was a DJ that the 
phones would light up if a record 
had strings." 

Baker originally moved to Nash- 
ville in 1962 to be a songwriter. One 
of his best -known tunes is "There's 
A Heartache Following Me," cut by 
both the late Jim Reeves and by rock 
singer Peter Townshend who in- 
cluded it as the only country song on 
his 1972 solo LP, "Who Came First." 

Baker's production career blos- 
somed when he met Bandy, a former 
rodeo bull rider and sheet metal 
worker. in 1972 and launched him a 
year later with a top 20 single called 
"I Just Started Hating Cheatin' 
Songs Today." Bandy's penchant for 
hard -hitting honkytonk tunes and 
barroom rousers has kept him high 
on the country charts since. 

"It's unlikely that Moe will ever 
have a crossover pop record." com- 
ments Baker. "But the important 
thing is that there's room for all 
kinds of country now in program- 
ming formats." 

Besides masterminding Bandy's 
career in and out of the studio, Baker 
is also producing Stampley's solo 
venture on Columbia. With Judy 
Bailey signing to that label. he antic- 
ipates a single on her in early spring, 
and hopes to add another "estab- 
lished act or two" to his roster 
shortly. 

As a producer, Baker is known for 
nailing down an average of three to 
four sides per session. He tries to 
avoid expensive rehearsal costs on 
the studio clock by working on each 
song ahead of time with his artists 

ACT PACT -Jim Ed Brown, left, and his manager Tandy Rice, right, shake 
hands to celebrate the addition of singers Dianne Morgan and Christy Russell 

to Brown's new road show. 

and by having all the charts written 
out in advance. 

The key, says Baker. to unlocking 
radio and the charts is choosing the 
right material to begin with for the 
artist -although in this area, being 
an independent producer can some- 
times serve as a drawback. "An in- 
house producer with a substantial 
publishing company gets to hear his 
staffs best efforts before anyone else 
does. so he has the pick of the mate- 
rial." 

As a result. Baker says he makes a 
point of listening personally to all 
tapes submitted to him and actively 
soliciting outside songs for his art- 
ists. He is also a partner in a publish- 
ing venture with Bandy, and over- 
sees the catalog of the company's 
four writers. 

Discussing the important role 
played by the record producer in 
country music, Baker says he hopes 
to see the CMA institute a "producer 
of the year" category similar to the 
Grammy award. "It would be an im- 
pressive vote of confidence from the 
industry," he suggests. 

Newcomers 
Join Brown 

NASHVILLE - Newcomers 
Christy Russell and Dianne Morgan 
have been selected from hundreds of 
applications to serve as the female 
backup singers in Jim Ed Brown's 
revamped stage show. 

Russell and Morgan will share the 
spotlight behind Brown with mem- 
bers Gary Scott, Mike Baker and 
Hank Corwin who are also being 
added to the group. 

Using two background singers re- 
turns Brown to the configuration he 
formerly employed with his mem- 
bership in the Browns. the Cates Sis- 
ters and the Fairchild Sisters prior to 
his four -year duet association with 
Helen Cornelius. 

Russell, a native of Oklahoma, 
was hired as a member of Brown's 
backup band, the Gems, after only 
two months in Nashville. Morgan is 

a native Nashvillian with experi- 
ences as a studio vocalist and jingles 
singer. 

Brown debuted his new show in 
Salt Lake City and Denver. and 
plans to add Morgan and Russell to 
his weekly country series, "Nashville 
On The Road." when the summer 
season tapings begin in May. 

_. 
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ARTIST -Promoter, Facility, Dates 
DENOTES SELLOUT PERFORMANCES 

Ticket 
Saks 

Price 
Scale 

Gross 
Receipts 

Arenas (6,000 To 20,000) 
1 POLICE /SECTOR 27 -Ron Delsener, Madison Square 20,000 $8.50 -$9.50 $183,000* 

Garden, New York City, N.Y., Jan. 10 
2 CHARLIE DANIELS BAND /McGUFFEY LANE-Danny 17,500 $9.75 $171,000* 

Kresky, Pittsburgh Civic Arena, Pittsburgh, Pa., Dec. 
29 

3 SAGA /FM -First Class Rock Concerts, Roberto 10,760 $12$14 $138,064* 
Clemente Colis., San Juan, Puerto Rico, Jan. 10 

4 CHARLIE DANIELS BAND /BOBBY BEAR -Entam 11,854 $8$9 $99,420* 
Presents, Charleston Civic Center Colis., Charleston, 
W.V., Dec. 28 

5 REO SPEEDWAGON/THE ROCKETS -Pace Concerts, 
Sam Houston Colis., Houston, Tx., Jan. 8 

11,229 $8 -$9 $94,883* 

6 CHEAPTRICK /MICHAEL STANLEY BAND -Sound 6,479 $7.5048.50 $52,216 
Seventy Prod., Municipal Aud., Nashville, Tn., Jan. 
10 

Auditoriums (Under 6,000) 
1 EVENING OF ALL STARS -Larry Vallon Presents, 

Dorothy Chandler Pavilion, Los Angeles, Ca., Jan. 12 

3,139 $15420 $58,435* 

2 ALLMAN BROTHERS /JACK BRUCE & FRIENDS- 5,475 $9.50 $51,271 
Cross Country Concerts /New West, Springfield Civic 
Center, Springfield, Mass., Jan. 30 

3 KOOL & THE GANG /MICHAEL HENDERSON- 3,916 $8 $30,552 
Fantasma Prod., West Palm Beach Aud., West Palm 
Beach, Fla., Jan. 3 

4 UTOPIA/JACK BRUCE & FRIENDS- Electric Factory 3,840 $10 $28,400* 
Concerts, Tower Theatre, Philadelphia, Pa., Jan. 10 

5 STEVE FORBERT- Electric Factory Concerts, Tower 2,215 $7.50 -$8.50 $18,707 
Theatre, Philadelphia, Pa., Jan. 7. 

6 RANDY HANSON- Electric Factory Concerts, Tower 2,297 $6.50 -$7.50 $16,978 
Theatre, Philadelphia, Pa., Jan. 9 

7 THE RAMONES/THE TAXI BOY'S -Frank J. Russo, 
The Main Event, Providence, R.I., Jan. 7 

1,200 $7.50 -$8.50 $9,600 

ToIenI Tolk 
A No Nukes benefit is being held 

at Wolf & Rissmiller's Country Club 
in Los Angeles Friday (23) with spe- 
cial guest star Bonnie Raitt. Other 
guests coming into the suburban Re- 
seda rock venue include X, Emmylou 
Harris and Captain Beefheart & His 
Magic Band.... Elektra /Asylum act 
New England has been getting into 
trouble on the road. In Minneapolis, 
two band members got into a shov- 
ing match with a local music critic 
who had previously dismissed the 
band in print with a one -line slam. 
Also, after playing a couple of dates 

. opening for Thin Lizzy, the band 
was kicked off the tour. Allegedly, 
the reason is that Thin Lizzy felt 
New England was "too good" for 
them. In Los Angeles, keyboardist 
Jimmy Waldo discovered his main 
power lines from his amps to his key- 
boards had been cut. Waldo theor- 
izes someone associated with open- 
ing act Holly Penfield did it in 
reaction to Penfield not getting a 
soundcheck. Apparently, New Eng- 
land's soundcheck went on longer 
than expected. ... George Thoro- 
good, on the West Coast to tape a 
network television appearance. took 
the occasion to play one live date. 
He chose the intimate Keystone club 

After 40 Years, Don 
Kramer Retires 

LOS ANGELES -When Les 
Brown and his big "Band of Re- 
nown" play for the Reagan inaugural 
ball in Washington Tuesday (20) 
they will have a new personal man- 
ager for the first time in more than 
40 years. 

Trombonist Stumpy Brown, 
brother of Les, has taken over the 
post with the resignation last week of 
Don Kramer, who is retiring to a 
new residence in suburban Hes- 
peria. 

in Palo Alto, Calif., one of his favor- 
ite clubs and a venue which he feels 
provides an opportunity to thank 
Bay Area fans who were crucial in 
his national breakthrough. ... April 
Wine in Europe this month with 
dates in London and Germany. The 
London concert is being filmed for 
use throughout the world in support 
of the new album, "The Nature Of 
The Beast." 

The Left Bank, a rock'n'roll dance 
club in New York's suburban West- 
chester County, is hosting the "Left 
Bank Dance Stand," broadcast live 
for two hours Thursday nights on lo- 
cal WRNW -FM. The show, which 
will feature new and old rock'n'roll 
dance records, artist interviews, 
dance contests, giveaways, and 
"rate -a- record" segments, is being 
hosted by Meg Griffen and Joe From 
Chicago, who used to spin records at 
New York's WPIX -FM during its 
short -lived new wave format. 

"Party Til You're Broke" is the title 
of Rufus' next LP. It is the first re- 
lease on MCA Records recorded 
without Chaka Khan's vocals. It's 
scheduled for release the first week 
of February. The band had released 
a solo LP previously, called "Num- 
bers," which was released at the time 
ABC Records was taken over by 
MCA. The band also has a commit- 
ment to record one more LP with 
Khan for MCA. 

Eddie & the Hot Rods to play six 
different New York area rock clubs 
over a two week period in late Janu- 
ary, early February. ... Rickie Lee 
Jones and Scott Powell of Sha Na 
Na joined Mink de Ville onstage at 
Trax in New York on New Year's 
Eve... . Robert Wright and George 
Forrest, lyricists /composers of "Kis- 
met," "Song Of Norway" and "The 
Great Waltz" are teaching a course 
in musical theatre at the Univ. of 
Miami this spring. 

Talent 

POLICE 
SECTOR 27 

Madison Square Garden, New York 
Tickets: $9.50, $8.50 

If pop success is measured by a sellout at 
Madison Square Garden, then the Police has 
definitely made it. Its Jan. 10 show soldout 
within four days, and with reduced ticket prices 
in effect, the audience got more than its 
money's worth. 

The three -man band plays a spare, reggae - 
tinged pop /rock with new wave energy. But 
structurally and harmonically the Police is con- 
servative enough to appeal to AOR radio, enab- 
ling the mass rock audience to know its music 
and be able to sing along with the band's per- 
formance. 

Though the Police did not play with the same 
intensity as it did more than a year ago when 
appearing at the Palladium here, the band made 
up for that by better exploiting the musicality of 
its compositions. And when that didn't work, the 
musicians won over the audience with sheer 
good will. 

It was obvious that singer /bassist Sting, gui- 

tarist Andy Summers and drummer Stewart Cope- 

land were thoroughly enjoying themselves play- 
ing to the large audience. Visual focus was 

Sting, who wearing black judicial ropes, danced 
around his big standup bass. 

With only three in the band, none of the mu- 

sicians could give less than their all to the mu- 
sic. Especially effective was Summers, whose al- 

most staccato bell-like playing forms the heart 
of the band's sound. Except once, briefly at the 
end, there were no extended guitar solos or fea- 
tured riffs during Police's set. 

Instead, for 90 minutes, there were 15 great 
Police songs, ranging from the new "Don't. 
Stand So Close To Me" and "De Do Do Do De Da 

Da Da Da" to the older "Walking On The Moon," 
"Man With A Suitcase," "This Bed's Too Big 
Without You," "Message In A Bottle" and 
"Roxanne." 

Sector 27, a four-man group led by Tom Rob- 

inson was admittedly nervous opening before 

such a large crowd, but the band's sheer musi- 
cal ability won it some fans. Robinson propagan- 

dized social and political causes when he was a 

solo act, but with his new four -man band the 
politics have been toned down in favor of the 
music. 

His new songs are commercially viable new 
wave with a keen intelligence behind them. 
While Robinson's singing and dancing during his 

40- minute set seemed a bit stiff, such songs as 

"Only A Matter Of Time," "Bitterly Disap- 

pointed," "Where Do We Go Tonight ?" and 
"Can't Keep Away," were endearing. 

ROMAN KOZAK 

ELVIS COSTELLO & 
THE ATTRACTIONS 

SQUEEZE 
Sports Arena, Los Angeles, Calif, 

Tickets: $9.50 
Four years ago, it could hardly be imagined 

that a hornrimmed, angry little man named Elvis 
Costello would be able to sellout a 10,000 -seat 
arena. But he did just that here Jan. 10 though 
he hasn't sacrificed much of the bristling per- 

sona that brought him to prominence in the first 
place. 

Opening with the ballad "Shot With His Own 
Gun" (highly reminiscent of Springsteen's 
"Point Blank "), and accompanied only by the 

McCabe's Club 
Continued from page 34 

Though there is much ethnic mu- 
sic at McCabe's, Chelew is not get- 
ting involved with reggae. "There's 
no place to dance. That's one prob- 
lem we had with (cajun artist) Clif- 
ton Chenier. That's our one physical 
limitation. There are guitars on the 
wall and it can get real expensive," 
he states. 

He also notes that artists are will- 
ing to play the room, despite a 
higher fee that could possibly be 
earned elsewhere, because of its 
non -show business atmosphere. Art- 
ists are willing to sacrifice for the 
"non- Hollywood aspects," he con- 
tinues. "This is sort of a normal 
place. There's no crazy backstage. 
We don't even have a backstage. 
Here, the artists just hang out and 
visit for awhile." 

Talent In Action 
piano of Steve Naive, Costello and his three - 

piece backup rocketed through a 24 -song, 90- 
minute set. 

While Costello is known for such hyper rock 
songs as "Radio Radio" and "You Belong To 

Me," he is at his best on the slow, r &b -edged 
numbers such as "Shot With His Own Gun," 
"Alison" and a couple of new songs from his up- 
coming "Trust" album. The audience, however, 
wanted to rock and come alive on such foot - 
stompers as "Pump It Up," "I Can't Stand Up 
For Falling Down" and "Watching The Detec- 
tives" (on which he threw in a bit of Stevie Won- 

der's "Master Blaster "). 
To his credit, Costello isn't as antagonistic to 

his audience as he used to be, though he still 
doesn't have the friendliest stage manner. Un- 
like in the past, he didn't ruin a good show by 
storming off stage because of some real or imag- 
ined fault. 

A &M's Squeeze, in its 45- minute, 14 -song 
set, meshed uptempo rock with English art 
school sensibilities and came up with a winning 
formula. The quintet overcame the massiveness 
of the arena with hook filled songs, a decent 
sound system and an outgoing stage presence. 

CARY DARLING 

LENNY WILLIAMS 
Roxy, Los Angeles 
Admission: $6.50 

That Williams is a superb all around enter- 
tainer was amply evidenced Jan. 10 when he 
carved out a flawless nine -tune, 65- minute set 
before an enthusiastic SRO house. From the 
opening gun, a ditty titled "Look Up With Your 
Mind," the baritone with the malleable pipes 
(he soars with his impeccable falsetto) mes- 

merized, interspersing mellow ballads such as 

"Ooh Child" with more frenetic numbers like 
the title song of his current MCA LP "Let's Do It 
Today," an original he wrote with Bernard 
Thompson. 

The former Tower of Power singer garnered 
great support from his powerhouse eight -piece 
backup band. Newest member, keyboard man 
Jeff Chin, was electric (in more ways than one) 
on a solo turn in "Midnight Girl." Also standout 
was the trumpet work of Jeff Lewis, the muscu- 
lar drumming of cousin Minor Williams, the ca- 
pable reed -work (saxophone and flute) of Keith 
Crossan, the stirring rhythms of bass player Hill - 

ory Thompson and guitarists Kenny Williams 
(another cousin) and Kenny Chavis; and the 
overall contributions of musical director -lead 
guitar man David Stallings. 

Williams proved himself a supremely secure 
artist when in another original, "Choosing You," 
he opened his mike up to any individual in the 

audience who wished to take over for a few bars. 
Of the five or six takers, two or three had out- 
standing voices. Instead of removing the mike 
when he was in danger of losing the audience to 
them, he encouraged them to do more by con- 
tinuing to hold the mike outstretched in front of 
their faces. It was one of the evening's more 
memorable moments. 

Williams closed the show with "Cause I Love 
You," another original (written with Michael 
Bennett) in which he employed his patented 
half -talk, half -sing patter. The emotion -packed 
number not only brought Williams to his knees 
several times as he told his love story, it also 
brought the audience to its feet for a well - 
earned standing ovation as he walked off. 

JOE X. PRICE 

BUS BOYS 
ROACH & THE WHITE BOYS 

JAMES HARMON BAND 
Country Club, Reseda, Calif. 

Admission: $5.50 

In celebration of the completion of its first 
national tour, the Bus Boys put on a rousing 
show Jan. 4 before a jubilant hometown crowd 
of 1,000 that danced and sang along from the 
opening note. 

Though the 14 -song, 75- minute set was rag- 
ged, with singers Kevin and Brian O'Neal being 
extremely hoarse (marring the four and five -part 
harmonies), and despite the fact the perform- 
ance is basically the same one the band has 
been using for a year, the Bus Boys can be 
counted on for an entertaining evening. 

The bulk of the set consisted of songs from 
the "Minimum Wage Rock'n'Roll" album though 
the new "Extraordinary Girl" stands out, as does 
their rollicking version of "Brown Sugar." The 
highlights of any Bus Boys show though is the 
visuals. Dressed in bus uniforms, the black and 
hispanic group sends up racial stereotypes in its 
manic stage movements as well as in its lyrics. 

Roach & the White Boys, proteges of the Bus 
Boys, put on a steamy 11 -song, 35- minute set. 
Led by the vivacious Roach, who has an ex- 
tremely strong voice, the quintet plays hard but 
melodic rock. The one hitch is that the material 
is weak. To underscore this, it was their version 
of Elvis Costello's "Pump It Up" that high- 
lighted the set. 

The big surprise of the night was James Har- 
mon. The hefty Harmon, who has the stage 
demeanor of a television preacher, and his four - 
piece backup play a brand of rockified Chicago 
blues that won over the crowd. His 11 -song, 45- 
minute set could have used some judicious trim- 
ming but Harmon could have a bright future. 

CARY DARWIN& 

In Nashville... 
AT THE TOP 
OF EVERYBODY'S 
CHART! 
A MOTEL DESIGNED FOR 
THE DEMANDS OF THE 
MUSIC PROFESSIONAL 

LOCATION -Right on Music Row, 
beside the Country Music Hall of Fame 
Studios, publishers, record companies 
all within walking distance! 
SOUND TRACK RESTAURANT C LOUNGE- 
where you can break for dinner 
with live entertainment and 
the finest cuisine! 
DISCOUNT - 10 Percent off on rooms! 

CALL FOR RESERVATIONS 
(615)244 -8888 
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1107 Division Street 
Nashville, Tannasses 37203 
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Talent 

Billboard photo by Chuck Pulin 

SLEAK SHOW -Wily manager Sammy Sphincter (C. P. Lee), right, convinces 
Norman Sleak (Jimmy Hibbert) to sign a contract where Sleak would commit 
suicide onstage, during a production of " Sleak," the "snuff rock" contempo- 
rary musical comedy, now playing at the Lexington Arts Center in New York. 

Producer Ray Baker Has 
Strong Country Moorings 

By MP KIRBY 

NASHVILLE -Ray Baker isn't 
the least bit concerned that his artists 
consistently fail to place in the 
highly- touted crossover sweepstakes 
or that his productions emphasize 
traditional country moorings. 

Baker is the man responsible for 
last year's hottest new Nashville 
match -up: Moe Bandy and Joe 
Stampley. Their high- energy vinyl 
hijinks on Columbia's "Good 01' 
Boys" album won them "duet of the 
year" awards from both the Country 
Music Assn. and the Academy of 
Country Music. 

Now Baker is preparing to add 
another artist to his stable-new- 

flab TOP QUALITY 
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PRICES INCLUDE TYPESETTING AND FREIGHT 
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iÌ _lbPIC 

FLORIDA ST2 LORIJ 
SPRINGFIELD, MO. 65803 

comer Judy Bailey, whose straight- 
forward earthy country vocals grace 
Bandy's current single. "Following 
The Feeling." 

Noting that he managed to launch 
Bandy during a period when cross- 
over country was beginning to flex 
its muscles in Nashville, Baker re- 
calls that several label executives 
told him then that traditional coun- 
try was definitely on its way out. 
"Fortunately." says Baker. "they 
were wrong." 

Today, sales on Bandy's singles 
generally fall in the 150,000- 200.000 
range, while the Bandy and Stamp - 
ley duet LP is already more than 
300.000 units. Moreover, Bandy's 
television appearances have in- 
cluded guest stints on such non - 
country programs as Tom Snyder's 
"Tomorrow" show. 

The widespread popularity of the 
Bandy /Stampley project (which be- 
gan as a lark and evolved into an all - 
out recording effort) has taken 
Baker back into the studio for a re- 
peat performance. The new album, 
due out next month. will be titled, 
"Hey Moe, Hey Joe." 

Baker believes that duets are com- 
ing back into vogue although he 
concedes it's more unusual to find 
two males with separate solo careers 
willing to join forces. 

"I like the latitude of today's 
country music," says the Texas -born 
producer. "Listeners seem ready to 
accept different kinds of production. 

(Continued on page 38) 
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New Direction 

Pilots Sammi 

Smith Career 
By EDWARD MORRIS 

NASHVILLE -After more than a 

year away from the recording scene, 
Sammi Smith is back in the thick of 
it all again. She has a new label, new 
producers, new management, and is 

showing a renewed determination to 
gain back the kind of audiences she 
attracted with her performance of 
"Help Me Make It Through The 
Night." a 1971 Grammy winner. 

Her Sound Factory single. "I Just 
Want To Be With You." has climbed 
steadily to its current position of a 

starred 38. 
This week, she finished the last 

two cuts for her first Sound Factory 
album and several more for her sec- 
ond, including "Desperadoes Wait- 
ing For A Train" and "Texas 1947." 

With 31 chart records to her 
credit, Smith is no one -hit wonder. 
But "Help Me Make It" -which also 
netted the Country Music Assn.'s 
"Song Of The Year" prize -has been 
a tough number to encore. More in- 
hibiting though, she says, has been 
the lack of sage management and 
sensitive production. 

Smith's producers now are old 
friends Phil Baugh and Buddy Em- 
mons, both members of an assem- 
blage of studio musicians who per- 
form collectively as the Nashville 
Superpickers. Baugh also heads the 
new label. 

Her manager is Ted Moss, presi- 
dent of the Moss -Lawson Agency in 
Oklahoma City. Moss, she says, has 
given her the day -to -day business 
guidance she's lacked for most of her 
career. "Until Ted came along," she 
adds. "I was on the verge of quit- 
ting." 

If there is any single element that 
has kept Smith alive commercially 
all these years, it has been a voice 
that is the world's best endorsement 
of long nights and chain smoking. 
Her style fits the country music tra- 
dition of emotional rawness without 
partaking either of Loretta Lynn's 
wild -child spontaneity or Tammy 
Wynette's doleful domesticity. 

Against the time "I Just Want To 
Be With You" runs its course, Sound 
Factory is readying the release of 
Smith's second single, "Two -Way 
Street." No date has yet been set for 
putting out the album. 

Whether or not the project at 
hand revitalizes her career, Smith in- 
sists she's been enlivened by the ef- 
fort. "What I'm enjoying the most 
right now." she says, "is the return of 
some enthusiasm." 

`Burgers' Via 
Darryl Rhoades 

Continued from page .34 

hamburgers flying over the nation's 
capitol. He has taken lifesized stand - 
ups of other recording artists on 
which he glues his own face and 
pastes psuedo- endorsements for his 
own product. 

And he made a deal with area 
Peaches and Chapter Three outlets 
in the Atlanta region for exclusive 
retailing rights through "Burgers 
From Heaven's" first pressings in re- 
turn for advertising dollars on tv and 
print ads. 

The album was recorded on a 

shoestring of less than $3,000 with 
the help of studio friends and musi- 
cians, using money Rhoades re- 
ceived for an Outlaws cut. He main- 
tains that monetary profit isn't his 
primary goal; it's showing major la- 
pels that humor and rock can sell. 

=----START FUND DRIVE 

Elvis Presley Fan Clubs 
Form World Federation 

By ROSE CLAYTON 

MEMPHIS -Presidents of 
Elvis Presley fan clubs from 
around the world met here Jan. 8. 

the late singer's 46th birthday an- 
niversary. forming the Inter- 
national Federation of Elvis 
Presley Fan Clubs and launching 
a worldwide fund -raising drive 
for $10 million to establish a 
burn and trauma center at the 
new City of Memphis Hospital. 

According to Cheryle Smith of 
Marysville. Wash., organizer and 
president of the newly formed 
group, the Presley fan clubs. 
numbering close to 200 world- 
wide, will maintain their auton- 
omy while joining to support this 
effort to build a lasting memorial 
to the late king of rock'n'roll, 
who died Aug. 16. 1977. in Mem- 
phis. 

"We have talked to fan clubs 
from Japan to Europe." Smith 
says, `and everyone is standing 
by to kick off their own fund 
drives to help this project." 

Fran Hagen of Pasadena. Tex., 
says. "The fan clubs down in our 
area are going to stage a big Elvis 
convention in May and the 
money we raise will be sent to the 
Foundation." 

The suggestion for the Elvis 
Presley Burn and Trauma Center 
was made by Shelby County 
Mayor William N. Morris during 
earlier discussions with fans and 

government officials concerning 
possible projects to memorialize 
the entertainer. The new City of 
Memphis Hospital has available 
space for the burn center but be- 
cause of tight funds no money 
was budgeted for equipment or 
operating expenses. Morris esti- 
mates a cost of $5 million to fur- 
nish and staff the center and an 
additional $5 million annually to 
operate it. 

The center will be adminis- 
tered by another newly formed 
organization. the Elvis Presley 
International Memorial Founda- 
tion. The two organizations will 
work together structurally in the 
same manner as the organiza- 
tions which raise money and ad- 
minister St. Jude Children's Re- 
search Hospital. also located in 
Memphis. 

While the' Foundation is seek- 
ing non- prófit, tax -exempt 
status, an escrow account has 
been established at Union Plan- 
ters National Bank. Smith says 
the organization is being repre- 
sented by attorney Harold C. 
Streibich and that a full account- 
ing of the money will be given to 
those wishing to participate in 
the project. 

The Federation's address is 
Box 16948. Memphis, Tenn. 
38116. 
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Signings 
British rock band Manfred 

Mann's Earth Band to Lloyd Segal 
and Jeffrey Hersh for North Ameri- 
can management. Mann's new al- 
bum, "Chance." is on Warner Bros. 
... Alicia Myers, former lead vocal- 
ist with One Way, to MCA Records. 
Her debut as a solo artist will be with 
the LP "Alicia" to be released the 
first week in February. ... Also at 
MCA, Small Talk is signed under an 
agreement with LK Productions. 
The band's self -titled debut is out 
first week in February. ... Gene 
Dunlap to a worldwide recording 
pact with Capitol Records. His up- 
coming LP is "It's Just The Way I 

Feel ".... Atlanta -based Air Raid to 
exclusive tie with 20th Century-Fox 
Records. Debut self -titled LP ships 

this month.... Contage Us to Freko 
Records. First release is the single. --- 
"Shake The Funk Out Of It. Parts 
One and Two." 

Producer Tony Beck and Phila- 
delphia gospel group the Young 
Delegation to Salvation Records. a 

new gospel label formed by Phila- 
delphia International Records. 

Jacksonville, fronted by Jimmy 
Van Zant of the Van Zant musica[ 
family, to ATI for bookings.... The 
Raybeats to Beggars Banquet Rec- 
ords in the U.K. for the world exclu- 
sive of North America. 

Dave Dudley to One Niters Inc. for 
booking. ... Lanny Browning tc 
Phonogram /Mercury. ... Jimmy 
Gately to Atlas Artist Bureau Inc. for 
booking. 

WILL THIS BE THE YEAR 

WHEN WE SEE THE 

END OF PIRACY? 

Get The Answer To This 
And To Many Other 
Questions To Be Discussed 
At IMIC '81 April 26 -29, 
Bristol Hotel Kempinski 
Berlin, West Germany 

For further details see page 77 
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Billboard photo by Bill Warren 
FEY'S TRICK -Cheap Tricks' Robin Zander and Rick Nielson engage in some 
impromptu on -stage antics with promoter Barry Fey during a recent appear- 

ance by the group at Denver's McNichols Arena. 

McCabe's In Calif. 
Diversifying Talent 

By CARY DARLING 
LOS ANGELES- McCabe's, in 

nearby Santa Monica, is expanding 
its "folkie" image by booking jazz, 
ethnic music and small doses of 
rock. 

m "Diversity is something we're 
gmoving towards," explains John 
m Chelew, assistant booker to Nancy 
ni Covey. "We were mainly a showcase 
op for folk music but we're trying to ex- 

- pand that program. There are the 
rn ECM jazz artists, cajun artists and 
'- blues artists. Our chief inspiration is 

Ñ the Great American Music Hall in 
>- San Francisco. It works from a jazz 

áhase but offers all kinds of music." 
D Covey has been booking the club 

áfor eight years and Chelew has been 
there two. The move to expand on 
folk has been subtle. "It's a gradual 
situation. We were having folk and 
when that draw began to decline, we 
diversified." says Chelew. 

Acts that don't fit the standard 
folk image which have played, or 
will play, McCabe's include Blos- 
som Dearie. Kenny Rankin. jazz 
guitarist Jim Hall, Jose Feliciano, 
Canned Heat. Clarence "Gate - 
mouth" Brown, Maria Muldaur, 
Sweet Honey In the Rock. Nico and 
John Cale. 

Chelew admits the 150 -seat ca- 
pacity and no alcohol policy limits 
how much the club can diversify es- 

pecially into rock -but he says this 
aspect sometimes works in the club's 
favor. "When Nico played the Whis- 
ky, she said it was good but people 
were yelling out for songs. I like go- 
ing to the Whisky but here we don't 
have drinks so you don't have the 
sounds of beer bottles being thrown 
against the wall or waitresses serving 
drinks," maintains Chelew. "Here, 
Nico did a set just with her harmo- 
nium which wasn't done at the 
Whisky." 

For acts which are too big for 
McCabe's. the club produces con- 
certs in other venues. Stephane 
Grappelli, David Grisman. Doc 
Watson and Oregon have been 
presented in such small halls as the 
Wilshire Ebell Theatre and UCLA's 
Royce Hall and Schoenberg Hall. 

Ticket prices vary from $3 for the 
children's concerts to $8.50 for a big- 
ger name such as Taj Mahal or the 
John Lee Hooker and Canned Heat 
shows. 

Chelew acknowledges that ticket 
prices are kept low. despite the low 
seating capacity and no drinks, be- 
cause McCabe's Guitar Shop, of 
which the concert room is a part, un- 
derwrites the program in hopes of 
bringing in people to buy musical 
instruments. 

(Continued on page 37) 
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Talent 
MORE THAN HUSBAND OF RAMS' OWNER 

Composer -Conductor Frontiere 
Rolls Up 32 TV Theme Credits 

LOS ANGELES -Who is Domi- 
nic Frontiere? 

Frontiere is composer of 32 tele- 
vision themes plus film scores. Addi- 
tionally, his work ranges from con- 
ducting the Royal Philharmonic 
Orchestra at London's Albert Hall to 
working with the Tubes and Gladys 
Knight & the Pips. He is also the 
husband of controversial Rams foot- 
ball team owner Georgia Rosen- 
bloom Frontiere. 

Frontiere considers himself a 
member of a group of background 
composers whose names rarely come 
to the forefront. It's an exception to 
the rule. he says, when a person like 
John Williams (who replaced the 
late Arthur Fiedler as conductor of 
the Boston Pops) comes to the fore. 

The composer, presently head of 
production for Empress Produc- 
tions, reportedly a $250 million in- 
dependent motion picture, theatrical 
and tv production firm, formerly 
headed 20th Century-Fox Films' 
music department. 

Assessing the "recent" commer- 
ciality of soundtrack LPs, he says: 
"Four or five years ago the film busi- 
ness did $1 billion around the world 
and the 'small' music industry did $2 
billion. That was a horrendous blow 
to them (film industry). The first 
thing to happen was 'hey, let's jump 
on the bandwagon.' Then all of a 
sudden we saw groups doing sound- 
track albums and people from the 
record business participating in 
movies. It has sometimes been suc- 
cessful and sometimes it was not. 

"As a matter of fact," Frontiere 
continues, "Irving Azoff and I have 
been talking for a couple of years 
about getting together because he's 
sick and tired of his groups being 
used in films. What Irving means is 
that a movie producer all of a sud- 
den discovers there is a group called 
the Eagles. The producer says 'these 
guys have such a track record I want 
them to do the score for my film.' 

Using the Eagles to make his 

MR. & MRS. 
DUO OPERATE 
CALIF. CLUB 

LOS ANGELES -Johnny and 
Jonie Mosby, the Mr. and Mrs. sing- 
ing duo that recorded a half -dozen 
hits more than a decade ago, have 
come out of hiding as owners of a 
nightclub in suburban Ventura. 
Calif. 

They call their spot the Ban -Dar. 
It is not your usual bistro. The ceil- 
ing is only a few inches more than six 
feet from the floor, an American and 
a Confederate flag are the major 
decorations. and all is divided into 
three separate sections. 

The Mosbys perform most every 
night. Jonie slaps a tambourine 
while singing with her spectacled 
husband. On weekends, Jimmy Dale 
comes in to lead a small band that 
features 250 -pound Lucky Rogers 
doubling on steel guitar and fiddle. 

"We maintain a down home at- 
mosphere here," Johnny Mosby 
says. "We don't try to get fancy. 
That's not our style." 

Patrons, many of them sailors 
from a nearby navy base at Oxnard. 
dance everything from the Charles- 
ton to a tango. Business has been 
"right good and improving." the 
Mosbys say. 

By JEAN WILLIAMS 

point, he cites a situation which he 
says often occurs. 

"The first thing the Eagles want to 
do is write a movie score because 
they have been going to the movies 
all their lives. 

"Second thing. the producer 
wants a hit album. Often the music 
doesn't fit the picture. Irving (Azoff) 
and I have been talking about some- 
one such as myself coming in. some- 
one who is from both worlds (films 
and music) taking a group's music 
and making sure it isn't distorted, 
misused and abused and put it into a 
picture so that the picture isn't used . 

and abused -and everybody will be 
happy. We have been talking about 
it -maybe some day we'll do it. 

"The opposite side of that coin," 
maintains Frontiere, "is that there 
are films that have been released 
where the only interest was in the 
soundtrack. 'Saturday Night Fever' 
is a perfect example. As the film and 
music people get to know each other 
better things will come together," he 
adds. 

He cites Paramount Pictures' re- 
cent hiring of Joel Sills from Almo/ 
Irving Music as a step in the right di- 
rection. Sills heads Paramount's mu- 
sic division. Frontiere claims, how- 

Rhoades Thrives 
On Controversy 
His LP Has It 

t1 

By KIP KIRBY 
NASHVILLE -Darryl Rhoades 

has never shied away from the con- 
troversial in his music -especially 
now that he's released his first al- 
bum. "Burgers From Heaven." 

Issued on Rhoades' own Atlanta - 
based No Big Deal Records, "Bur- 
gers From Heaven" by the Darryl 
Rhoades Orchestra features 28 mu- 
sicians, including Harvey Brookes 
and members of both the Dixie 
Dregs and the Nighthawks. The al- 
bum sports irreverent satirical 
spoofs with titles like "I'm In With 
The Zen Crowd," sung to the tune of 
"The In Crowd," and "I Want To Be 
Normal," "This Song Is Boring," 
and "No Shoes, No Shirt, No Serv- 
ice." 

Cuts from the album have been 
receiving AOR airplay in major 
Southeastern markets. Several cuts 
have been spun on the syndicated 
radio show, "The Dr. Demento 
Hour," while WKLS -FM managed 
to light up its switchboard late one 
night when it spun the Rhoades disk 
during its midnight LP turntable 
spot. 

On a limited budget, Rhoades 
hired a network of national distribu- 
tors to work the album. He notes that 
nearly 1,200 copies were snapped up 
by Atlanta fans in its first three 
weeks of release, while an in -store 
promotion he did at a local Peaches 
outlet moved another several hun- 
dred albums. To date, Rhoades 
claims total sales of nearly 4,000 
units. 

Rhoades -formerly the leader of a 
12 -piece musical group called Dar- 
ryl Rhoades & the HaHaVishnu Or- 
chestra- operates on the theory that 
as an unknown artist, his promotion 
and marketing music be attention - 
grabbing. His 11-inch by 17 -inch in- 
store posters depict an invasion of 

(Continued on page 36) 

ever, that there is an absence of 
music people heading the music de- 
partments at motion picture com- 
panies. 

Meanwhile. how does a composer 
break into the film and tv industries? 

"It's tough." says Frontiere. "Take 
movies. Composers who immedi- 
ately come to mind are John Wil- 
liams, Jerry Goldsmith. Henry Man- 
cini, Michel Legrand, Dave Grusin, 
Lalo Schifrin and a few others. 
When you got to tv you've got Billy 
Goldenberg and only a few more. 
You hear the same names all the 
time. 

"When young composers come to 
me I always tell them that the last 
three people who will get them jobs 
are another composer, the head of a 
music department or an agent. How- 
ever. these are the first three people 
they would think of calling. 

"I tell them to establish relation- 
ships with producers, directors or 
writers. Music is difficult to talk 
about. At least if you have a per- 
sonal relationship with a guy he will 
walk away saying 'I want Dominic to 
do my picture because he under- 
stands me.' Background composers 
must be able to do almost any kind 
of music." 

Frontiere has won several awards 
for his musical scores, including, 
"Twelve O'Clock High" and a John 
Wayne special. Most recently he was 
nominated for a Golden Globe 
award for best original score for 
"The Stunt Man." Among his 32 tv 
scores are Mario Thomas' "That 
Girl." "The Invaders," "The FBI," 
"Outer Limits," "Stony Burke," 
"The Fugitive," "Branded," 
"Vegas" and numerous others. 

Along with the Tubes and Gladys 
Knight & the Pips, Frontiere has 
worked with Chicago and Dan Fo- 
gelberg. He notes that he is looking 
for a film in which Gladys Knight 
would perform the title cut on 
screen. 

Of the Tubes. he says: "I loved 
doing that group. I showed up for 
work and for the first week the guys 
sent me out for sandwiches. When i 

they found out I wrote the music for 
'Outer Limits' it freaked them out 
and at that point our relationship 
began. I then went ahead and did 
their album. We got to be great 
friends." 
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IN MUSIC PAST AND PRESENT! 

BILLBOARD'S PROGRAMMING AIDS PACKAGES, compiled from 
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C-3 Top Country Singles of the Year, 1946 to Present 

COUNTRY ALBUMS 
D-1 Number One Country Albums, 1964 to Present 
D -2 Top Ten Country Albums, 1964 to Present 
D -3 Top Country Albums of the Year, 1965 to Present 

SOUL (RHYTHM & BLUES) SINGLES 
E -1 Number One Soul Singles, 1948 to Present 
E -2 Top Ten Soul Singles, 1948 to Present 
E -3 Top Soul Singles of the Year, 1946 to Present 

SOUL (RHYTHM & BLUES) ALBUMS 
F -1 Number One Soul Albums, 1965 to Present 
F -2 Top Ten Soul Albums, 1965 to Present 
F -3 Top Soul Albums of the Year, 1966 to Present 

$50.00 
50.00 
50.00 

50.00 
50.00 
50.00 

50.00 
50.00 
50.00 

25.00 
25.00 
25.00 

50.00 
50.00 
50.00 

25.00 
25.00 
25.00 

ADULT CONTEMPORARY SINGLES 
G -1 Number One Adult Contemporary Singles, 1961 to Present 25.00 
G -2 Top Ten Adult Contemporary Singles, 1961 to Present 30.00 
G -3 Adult Contemporary Singles of the Year, 1966 to Present 30.00 

CLASSICAL ALBUMS 
H -1 Number One Classical Albums, 1969 to Present 
H -2 Top Ten Classical Albums, 1969 to Present 
H -3 Top Classical Albums of the Year, 1969 to Present 

JAZZ ALBUMS 
I -1 Number One Jazz Albums, 1969 to Present 
I -2 Top Ten Jazz Albums, 1969 to Present 
I -3 Top Jazz Albums of the Year, 1969 to Present 

SPIRITUAL GOSPEL ALBUMS (SOUL GOSPEL) 
K -1 Number One Gospel Albums, 1974 to Present 
K -2 Top Ten Gospel Albums, 1974 to Present 
K -3 Top Gospel Albums of the Year, 1974 to Present 

GREATEST HITS 
J Top 1000 Greatest Hits of All Time, 1956 -1977 

(1978- Present Top 100 Included) 
L Yearend Issue -"Talent In Action" 

(Limited Stock Available) 
M Bicentennial Issue -"Music /Records /200 " -History Of 

The Music /Record Industry 
(Limited Stock Available) 

20.00 
20.00 
20.00 

20.00 
20.00 
20.00 

15.00/yr. 
15.00 /yr. 
15.00 /yr. 

75.00 

5.00 

25.00 

NOTE: Individual years of the Number One, Top Ten, or Top -of- the -Year listings may be purchased separately at $5.00 each. 

Photo -copies of individual weekly charts are available as follows: I to 4 pages: $3.50 per page, 5 or more pages: $3.00 per page. 

r 
Billboard Chart Research 
9000 Sunset Blvd. 
Los Angeles, Ca 90069 

Please send me the following Programming Aids Packages 
(please list by code number)- 

I am enclosing a check or money order in the amount of $ 

(sorry there is no billing available for this service). 

Name 

Company 

Address 

City 

State Zip 
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Billboard Album Radio Action 
Pla list To Add Ons Top Requests /Airplay * Regional Breakouts & National Breakouts 

Top Add Ons- Notional 
STYX- Paradise Theatre (A &M) 

UFO -The Wild, The Willing And The Innocent (Chrysalis) 

APRIL WINE- Nature Of The Beast (Capitol) 

STEVE WINWOOD -Arc Of A Diver (Island) 

ADD ONS -The four key prod- 
ucts added at the radio stations 
listed; as determined by station 
personnel. 
TOP REQUESTS /AIRPLAY- 
The four products registering 
the greatest listener requests 
and airplay; as determined by 
station personnel. 
BREAKOUTS -Billboard Chart 
Dept. summary of Add Ons and 
Requests /Airplay information 
to reflect greatest product ac- 
tivity at regional and national 
levels. 

Western Region 

TOP ADD ONS: 

STYX- Paradise Theatre (A &M) 

UFO -The Wild, The Willing And The Innocent 

(Chrysalis) 

APRIL WINE- Nature Of The Beast (Capitol) 

STEVE WINWOOD -Arc Of A Diver (Island) 

*TOP REQUEST /AIRPLAY 

BRUCE SPRINGSTEEN -The River (Columbia) 

THE POLICE- Zenyatta Mondatta (MM) 
ROD STEWART -Foolish Behaviour (WB) 

BLONDIE- Autoamerican (Chrysalis) 

BREAKOUTS: 

THE RINGS -(MCA) 
THE CLASH -Sandanista (Epic) 

NICOLETTE LARSON- Radioland (WB) 
RUSS BALIARID -Into The Fire (Epic) 

KMEL -FM -San Francisco (P. Vincent) 

MANFRED MANN'S EARTH BAND-Chance (WB) 

THE OUTLAWS -Ghost Riders (Arista) 

STYX -Paradise Theatre (A &M) 

* BLONDIE- Au'oamerican(Chrysalis) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* STEELY DAN -Gaucho (MCA) 

* ROD STEWART- Ioolish Behaviour (WB) 

KWST -FM -Los Angeles (T. Habech) 

THE RINGS -(MCA) 

IAN MdAGEN -Bump In The Night (Mercury) 

707- (Casablanca) 

STY)( -Paradise Theatre (A &M) 

UFO -The Wilt The Willing And The Innocent 

(Chrysalis) 

WARREN ZEVNI -Stand In The Fire (Asylum) 

* IOHNLENNON /YDHOONO- Double Fantasy 

(Geffen) 

* B8UCESP8INGSTEEN-The River (Colombia) 

* RODSTEWART- Foolish Behaviour(WB) 

* AC /DC -Back In Black (Atlantic) 

KPM-FM -San Diene (J. Summers) 

STYX- ParadeeTheatre(A &M) 

APRIL MINE- Nature Of The Beast (Capitol) 

DELBERT McCUNTON-The Jealous Kind (Capitol) 

* SURF DAN-Gaucho (MCA) 

* THE POUCE-Zenyatta Mondatta (A&M) 

* MT BENATM- Crimes Of Passion (Chrysalis) 

* ROD STEWART-Foolish Behaviour(WB) 

KOME -FM -San lose (D. Tang) 

STYX -farad se Theatre (A &M) 

STEVE WINWOOD-AecOfA Diver (Island) 

WARREN ZEVON-Stand In The Fire (Asylum) 

THECULSH -Sandanista (Epic) 

NICOLETTEIBBSON- Radioland(WB) 

SIR DOUGLAS QUINTET-Border Wave (Takoma) 

* THE POUCE-Zenyatta Mondatta (MM) 

* THE BABYS -On The Edge (Chrysalis) 

* BRUCE SPMNGSTEEN -The River(Columbia) 

* HEART -Great es t Hits /Live(Epic) 

BLSN -FM -Seattle (S. Slabs) 

in UFO- TheWdd,TheWill g And T he Innocent 

(Chrysalis) 

STYX- ParaciseTheatre (MM) 

MIL WINE- Nature Of The Beast (Capitol) 

* AC /DC -Badi In Black (Atlantic) 

* PATBENATM- Crimes Of Passion (Chrysalis) 

* BRUCE SPRINGSSIEEN- The River (Columbia) 

* THE POUCE-Zenyatta Mondatta (A &M) 

K BPI -FM- Denver (F. Cody /P. Strider) 

Based on station playlists through Wednesday (1/14/81) 

Top Requests /Airplay - Notional 
BRUCE SPRINGSTEEN -The River (Columbia) 

THE POUCE -Zenyatta Mondatta (A &M) 

REO SPEEDWAGON -Hi Infidelity (Epic) 

JOHN LENNON /YOKO ONO- Double Fantasy (Geffen) 

WMMS- FM- Cleveland O. Genen) 

APRIL WINE -Nature Of The Beast (Capitol) 

STYX -Paradise Theatre (A &M) 

STEVE CROPPER -Playin' My Thang (MCA) 

NICOLETTE LARSON-Radioland (WB) 

MANFRED MANN'S EARTH BID- Chance (WB) 

* BLONDIE -Autoamerican (Chrysalis) 

* RANDY MEISNER -One More Song (Epic) 

* ALAN PARSONS PROJECT -Turn Of A Friendly Card 

(Arista) 

* REOSPEEDWAGON -Hi Infidelity (Epic) 

KZEL -FM -Eugene (C. World/P. Map) 

RUSSBALLARD -Into The Fire (Epic) 

STYX- Paradise Theatre (A&M) 

UFO- The Wild,The Willing And The Innocent 

(Chrysalis) 

APRIL WINE -Nature Of The Beast (Capitol) 

THE CLASH -Sandanista (CBS) 

THE RINGS -(MCA) 

* MANFRED MANN'S EARTH BAND- Chance (WB) 

* WARREN ZEVON -Stand In The Fire (Asylum) 

* STEVE WINWOOD -Arc Of A Diver (Island) 

* JIM CARROLLBAND-Catholic Boy (Alcol 

KW-FM-San lm (F. Andricb) 

STYX -Paradise Theatre (A &M) 

UFO -The Wild.The Willing And The Innocent 

(Chrysalis) 

RUSSBALLARD -Into The Fire (Epic) 

STEVE WINW00D -Arc Of A Diver (Island) 

THE JAM-Sound Affects (Polydor) 

THE RINGS -(MCA) 

* THE POUCE -Zenyatta Mondatta (A &M) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* BLONDIE -Autoamerican (Chrysalis) 

* JOHN LENNON /YOKOONO- Double Fantasy 

(Geffen) 

Midwest Region 

TOP ADD ONS: 

STYX- Paradise Theatre (A &M) 

UFO -The Wild, The Willing And The Innocent 

(Chrysalis) 

APRIL WINE- Nature Of The Beast (Capitol) 

STEVE WINWOOD -Arc Of A Diver (Island) 

*TOP REQUEST /AIRPLAY: 

BRUCE SPRINGSTEEN -The River (Columbia) 

JOHN LENNON /YOKO ONO-Double Fantasy 

(Geffen) 

THEPOLICE- Zenyatta Mondatta (A &M) 

REO SPEEDWAGON -Hi Infidelity (Epic) 

BREAKOUTS: 

NICOLETTE (ARSON- Radioland (WB) 

CREEDENCE CLEARWATER REVIVAL -Live At 

Albert Hall (Fantasy) 

107 -(Casablanca) 

THE SHOES- Tongue Twister (Elektra) 

WWWW -FM- Detroit (F. Holler) 

CREEDENCE CLEARWATER REVIVAL -Live At 

Albert Hall (Fantasy) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* THE POLICE- Zenyatta Mondatta (A&M) 

* JOHN LENNON/YOKO ONO-Double Fantasy 

(Geffen) 

* ROD STEWART-Fool ish Behaviour (WB) 

WLU P-FM- Chicago (S. Daniels) 

STEVEWINWOOD -Arc Of A Diver (Island) 

UFO -The Wild, The Willing And The Innocent 

(Chrysalis) 

THE SHOES -Tongue Twister (Elektra) 

STYX -Paradise Theatre (MM) 

* STYX -Paradise Theatre (A &M) 

* REO SPEEDIVAGON -Hi Infidelity (Epic) 

* AC /DC -Back In Black (Atlantic) 

* OFF BROADWAY -Quick Turns (Atlantic) 

WLPX -FM -Miles ukee (Lamm) 

STYX -Paradise Theatre (A &M) 

UFO -The Wild, The Willing And The Innocent 

(Chrysalis) 

STEVE WINWOOD -Arc Of A Diver (Island) 

* REOSPEEDWAGON -Hi Infidelity (Epic) 

* JOHN LENNON/YOKO ONO-Double Fantasy 

(Geffen) 

* THE POUCE- Zenyatta Mondatta (A &M) 

* STYX -Paradise Theatre (A &M) 

NICOLETTELARSON- Radioland(WB) 

APRIL WINE-Nature Of The Beast (Capitol) 

THE SHOES -Tongue Twister (Elektra) 

UFO-The Wild,The Willing And The Innocent 

(Chrysalis) 

MAMA RAUKONEN &VITAIP RTS- Barbeque 

King (RCA) 

STYX -Paradise Theatre (A &M) 

* BRUCE SPMNGSTEEN -The River (Columbia) 

* PAT SENATOR- Crimes Of Passion (Chrysalis) 

* BLONDIE -Au toamerican (Chrysalis) 

* MICHAEL STANLEY BAND -Heartland (EMI/ 
America) 

MOD-FM-Pittsburgh (Libor!) 

STYX -Paradise Theatre (MM) 

AMU WINE-Nature Of The Beast (Capitol) 

UFO -The Wild, The Willing And The Innocent 

(Chrysalis) 

* JOHN LENNON/YOKO ONO-Double Fantasy 

(Geffen) 

* STEELY DAN- Gaucho (MCA) 

* BRUCE SPMNGSTEEN -The River (Columbia) 

* PATBENATM- Crimes Of Passion (Chrysalis) 

WQFM- FM- Mihaaube (M. Wall) 

STYX -Paradise Theatre (A&M) 

UFO -The Wild, The Willing And The Innocent 

(Chrysalis) 

TOUCH -(Atco) 

APRIL WINE -Nature Of The Beast (Capitol) 

CREEDENCE CLEARWATER REVIVAL -Live At 

Albert Hall (Fantasy) 

* REO SPEEDWAGON -Hi Infidelity (Epic) 

* JOHN LENNON /YOKOONO- Double Fantasy 

(Geffen) 

* THE POLICE- Zenyatta Mondatta (MM) 

* BRIICESPUINGSTEEN -The River (Columbia) 

&SHE -FM -SL Laois (R. Bake) 

APMLWINE- Nature Of The Beast (Capitol) 

UFO -The Wild, The Willing And The Innocent 

(Chrysalis) 

WARREN ZEVON -Stand In The Fire (Asylum) 

STYX -Paradise Theatre (MM) 

707 -(Casablanca) 

* REO SPEEDWAGON -Hi Infidelity (Epic) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* FLEETWOOD MAC-Live (WB) 

* RODSTEWART- Foolish Behaviour (WB) 

Southeast Region 

TOP ADD ONS: 

STYX- Paradise Theatre (A &M) 

APRIL WINE-Nature Of The Beast (Capitol) 

UFO -The Wild, The Willing And The Innocent 

(Chrysalis) 

STEVE WINWOOD -Arc Of A Diver (Island) 

*TOP REQUEST /AIRPLAY: 

BRUCE SPMNGSTEEN -The River (Columbia) 

JOHN LENNON /YOKO ONO-Double Fantasy 

(Geffen) 

REO SPEEDWAGON -Hi Infidelity (Epic) 

BLONDIE -Autoamerican (Chrysalis) 

BREAKOUTS: 

THE CLASH -Sandanista (Epic) 

THE JAM -Sound Effects (Polydor) 

THE SHOES- Tongue Twister (Elektra) 

THE JOHNNY AVERAGE BAND -Some People 

(Bearsville) 

WKLS -FM- Atlanta (B. Bailey) 

UFO -The Wild, The Willing And The Innocent 

(Chrysalis) 

APRIL WINE-Nature Of The Beast (Capitol) 

WARREN ZEVON -Stand In The Fire (Asylum) 

STYX -Paradise Theatre (A &M) 

* PAT BENATAR-Cri mes Of Passion (Chrysalis) 

* JOHN LENNON/YOKOONO- Double Fantasy 

(Geffen) 

* REO SPEEDWAGON-Hi Infidelity (Epic) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

WAILS -FM- Atlanta (D. Venable) 

THE CLASH -Sa ndanista (Epic) 

UFO -The Wild,The Willing And The Innocent 

(Chrysalis) 

THE TAM -Sound Effects (Polydor) 

STEVEWINWOOD -Arc OfA Diver (bland) 

APAILWINE-NatureOtThe Beast (Capitol) 

STYX- Paradise Theatre (A&M) 

* JIM CARROLL BAND -Catholic Boy (Atco) 

* BLONDIE -Autoamerican (Chrysalis) 

* ITC -Black Sea (Virgin) 

* THE POLICE- Zenyatta Mondatta (MM) 

WQXM-FM-Tampa (R- Parker) 

Notiónol Breakouts 
THE SHOES- Tongue Twister (Elektra) 

THE RINGS -(MCA) 
THE CLASH -Sandanista (Epic) 

NICOLETTE LARSON- Radioland (WB) 

STYX -Paradise Theatre (MM) 

APRIL WINE -Nature Of The Beast (Capitol) 

THE BUSBOYS -Minim um Wage Rock And Roll 

(Arista) 

* JOHN LENNON/YOKOONO- Double Fantasy 

(Geffen) 

* STEELY DAN-Gaucho (MCA) 

* BRUCESPRINGSTEEN -The River(Columbia) 

* THE POLICE -Zenyatta Mondatta (A &M) 

VINE-FM-FL laadadabe (N. Mirsky) 

STYX -Paradise Theatre (A&M) 

STEVEWINW000 -Arc Of A Diver (Isla nd) 

IINNADI ZEVON -Stand In The Fire (Asylum) 

APMLWINE- Nature Of The Beast (Capitol) 

* BRUCE SPMNGSTEEN -The River(Columbia) 

* REOSPEEDWAGON -Hi Infidelity (Epic) 

* ROD STEWMT- Foolish Behaviour (WB) 

* STEELY DAN -Gaucho (MCA) 

MAXFM- lacfuomi le(R Langbeis/1. Besets) 

STYX- Paradise Theatre (A &M) 

Milt VANE-Nature Of The Beast (Capitol) 

NIGHT -Long Distance (Planet) 

RANDYMEISNER -One More Song (Epic) 

* JOHN LENNON/YOKO ONO-Double Fantasy 

(Geffen) 

* BRUCE SPMNGSTEEN -The River(Columbia) 

* THE OUTUIWS -Ghost Riders (Arista) 

* STEVEWINW0OD -Arc Of A Diver (Island) 

WHFS -FM- Bethesda (D. Dalai!) 

MAMA KAUKONEN& VITAL MATS-Ba rbeque 

King (RCA) 

THE RINGS -(MCA) 

THE CLASH-Sandanista (Epic) 

THE SHOES -Tongue Twister (Elektra) 

THE JOHNNY AVERAGE BAND-Some People 

(Bearsville) 

SIR 000GLAS QUINTET-Border Wave (Takoma) 

* BRUCE SPMNGSTEEN -The River(Columbia) 

* BLONDIE -Autoamerican (Chrysalis) 

* ROCK PILE -Seconds Of Pleasure (Columbia) 

* ANY TROUBLE -(Still) 

Southwest Region 

TOP ADD ONS: 

STYX- Paradise Theatre (A &M) 

UFO -The Wild. The Willing And The Innocent 

(Chrysalis) 

APRIL WINE-Nature Of The Beast (Capitol) 

STEVE WINW00D -Arc Of A Diver (Island) 

*TOP REQUEST /AIRPLAY: 

JOHN LENNON /YOKO ONO- Double Fantasy 

(Geffen) 

STEELY DAN- Gaucho (MCA) 

REOSPEEDWAGON -Hi Infidelity (Epic) 

THE POLICE- Zenyatta Mondatta (A &M) 

BREAKOUTS: 

THE RINGS -(MCA) 
THE SHOES- Tongue Twister (Elektra) 

SIR DOUGLAS QUINTET- Border Wave 

( Takoma) 

THE JAM -Sound Effects (Polydor) 

KZEW -FM- Dilla (J. Doon) 

AIRILWINE- Nature Of The Beast (Capitol) 

STYX -Paradise Theatre (A &M) 

UFO -The Wild, The Willing And The Innocent 

(Chrysalis) 

THE SHOES-Tongue Twister (Elektra) 

WARREN ZEVON -Stand In The Fire (Asylum) 

THEMNGS -(MCA) 

* THE POLICE -Zenyatta Mondatta (A&M) 

* STEELY DAN- Gaucho(MCA) 

* PRESUMES-Making Movies (WB) 

* REO SPEEDWAGON -Hi Infidelity (Epic) 

KBBC- FM- Plmeais U.D. Forman) 

SIDE- Paradise Theatre (A &M) 

MIDNIGHT BLUES BAND -In The Middle Of The 

Night (12 Inch Records) 

DR. HOOK- Greatest Hits (Capitol) 

* BLONDIE -Autoamerican (Chrysalis) 

* JOHN LENNON/YOKOONO- Double Fantasy 

(Geffen) 

* STEELY DAN-Gaucho (MCA) 

* NICOLETTELARSON- Radioland (WB) 

KATY -FM- Oklahoma City (M. Dempsey /C. Rpm) 

STYX- Paradise Theatre (A &M) 

APRIL WINE-Nature Of The Beast (Capitol) 

THE RINGS-(MCA) 

UFO -The Wild, The Willing And The Innocent 

(Chrysalis) 

* STEELY DAN-Gaucho (MCA) 

* REOSPEEDWAGON -Hi Infidelity (Epic) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* JOHN LENNON/YOKOONO- Double Fantasy 

(Geffen) 

KLBJ -FM -Antin (G. Masee/T. Quarles) 

UFO -The Wild, The Willing And The Innocent 

(Chrysalis) 

MX-Paradise Theatre (MM) 

APRILWINE- Nature Of The Beast (Capitol) 

THEINNGS -(MCA) 

JORMA KAUKONEN & VITAL PARTS -Barbeque 
King (RCA) 

THE JAM -Sound Affects (Polydor) 

* JOHN LENNON/YOKO ONO-Dou ble Fantasy 

(Geffen) 

* DIRE STRAITS -Making Movies (WB) 

* THE POUCE -Zenyatta Mondatta (MM) 

* STEVEWINWOOD -Arc Of A Diver (Island) 

RWFU- FM -Tam 0. Owns) 

STYX -Paradise Theatre (A&M) 

APPAL WINE-Nature Of The Beast (Capitol) 

THE MNGS-( M CA) 

SIR DOUGLAS QUINTET-Border Waves (Takoma) 

* BRUCE SPMNGSTEEN -The River(Columbia) 

* STEELY DAN-Gaucho (MCA) 

* JOHN LENNON/YOKO ONO-Double Fantasy 

(Geffen) 

* ROCKPILE- Seconds Of Pleasure (Columbia) 

KLOL- FM- louden (P. Roua) 

STYX -Paradise Theatre (A&M) 

STEVE WINW00D -Arc 01A Diver (Island) 

MICHAEL STANLEYJAND -Heartland (EMI/ 
America) 

* JOHN LENNON/YOKOONO- Double Fantasy 

(Geffen) 

* REOSPEEDWAGON -Hi Infidelity (Epic) 

* AC /DC -Back In Black (Atlantic) 

* STY)( -Paradise Theatre (A &M) 

Northeast Region 

TOP ADD ONS: 
STYX -Paradise Theatre (A &M) 

APRIL WINE- Nature Of The Beast 

(Capitol) 

JORMA RAUKONEN & VITAL PARTS -Barbeque 

King (RCA) 

UFO -The Wild, The Willing And The Innocent 

(Chrysalis) 

*TOP REQUEST /AIRPLAY. 

BRUCE SPRINGSTEEN -The River (Columbia) 

THE POUCE- Zenyatta Mondatta (A&M) 

REO SPEEDWAGON -Hi Infidelity (Epic) 

JOHN LENNON /YOKO 0110- Double Fantasy 

(Geffen) 

BREAKOUTS: 

THE CLASH -Sandanista (Epic) 

THE KINGS -(MCA) - 

THE JOHNNY AVERAGE BID -Some People 

(Bearsville) 

THE SHOES- Tongue Twister (Elektra) 

WN EW-FM-Nu York (M. Mdntyre) 

STYX- Paradise Theatre (A&M) 

JOHNNY AVERAGE BAND -Some People 

(Bearsville) 

JORMA KAUKONEN & VITAL PARTS-Barbeque 

King (RCA) 

APRIL WINE -Nature Of The Beast (Capitol) 

UFO -The Wild, The Willing And The Innocent 

(Chrysalis) 

THE SHOES- Tongue Twister (Elektra) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

* THE POLICE- Zenyatta Mondatta (A&M) 

* DIRE STRAITS -Making Movies (WB) 

* THE CLASH -Sa n danista (CBS) 

WCMF- FM- Rochester (T. Edwards) 

* 

* 
* 

APRIL WINE- Nature Of The Beast (Capitol) 

STYX -Paradise Theatre (A &M) 

THE RINGS -(MCA) 

UFO -The Wild. The Willing And The Innocent 

(Chrysalis) 

STEVEWINWOOD -Arc Of A Diver (Island) 

CLASH- Sandanista (CBS) 

BRUCESPRINGSTEEN -The River (Columbia) 

STEELY DAN- Making Movies (WB) 

MOSPEEDWAGON -Hi Infidelity (Epic) 

AC /DC -Back In Black (Atlantic) 

WBAB -FM -Long Island (M. Curley /M. Coppola) 

STYX- Paradise Theatre (A&M) 

IORMAKAUKONEN & VITAL PMTS- Barbeque 

King (RCA) 

THE CLASH -Sandanista (Epic) 

MIL WINE-Nat ure Of The Beast (Capitol) 

SIR DOUGLAS QUIWIET- Border Wave (Takoma) 

THE SHOES -Tongue Twister (Elektra) 

* JOHN LENNON /YOROONO- Double Fantasy 

(Geffen) 

* BRUCESPBING5TEEN-The River )Columbia) 

* EAGLES -Live(Asylum) 

* THE POLICE -Zenyatta Mondatta (A&M) 

WMMR- FM- Philadelphia (1. Bowdonna) 

STYX -Paradise Theatre (A &M) 

FIREFALL- Clouds Across The Sun (Atlantic) 

SIR DOUGULS QUINTET-Border Wave (Takoma) 

* PAT BENATM-Crimes Of Passion (Chrysalis) 

* JOHN LENNON/YOKOONO- Double Fantasy 

(Get en) 

* 8BUCESPNGS1tEN-The Rive, (Columbia) 

* ME POUCE-Zenyatta Mondatta (A&M) 

WGRQ- FM -BeNab (G. Hama) 

STYX -Paradise Theatre (MM) 

MANFREDMANNSEARTH BAND-Chance (NB) 

* JOHN LENNON /YOK0ONO-Double Fantasy 

(Geffen) 

* REOSPEEDWAGON -Hi Infidelity (Epic) 

* BRUCE SPMNGSTEEN -The River (Columbia) 

* BYTX- Paradise Theatre (A &M) 

WUR-FM -Long bland (D. McNamara /AMP) 

STYX -Paradise Theatre (A&M) 

ECHO &TNEBUNNYMEN -Crocodiles (Sire) 

JON( AMUILOIMA &VITALPMIS- Barbeque 

King (RCA) 

DANSIEGEL -Hot Shot (Inner City) 

THE MARK ALMOND BAND -Best Of /Live (Pacific 

Arts) 

RICK SPRINGFIELD -Waking Class Dog (RCA) 

* STEVE WINWOOD -Arc Of A Diver (Island) 

* THE POLICE- Zenyatta Mondatta (A &M) 

* XTC -Black Sea (Virgin) 

* BRUCE SPRINGSTEEN -The River (Columbia) 

MUQK.M- Syrucu e(E.Lain) 

STYX -Paradise Theatre (A &M) 

APRIL WINE -Nature Of The Beast (Capitol) 

ANT TROUBLE -(Stiff) 

JOHNNY VAN ZANE BAND-Live (Potydor) 

* REOSPEEDWAGON -Hi Infidelity (Epic) 

* AC /DC -Back In Black (Atlantic) 

* PAT BENATM-Crimes Of Passion (Chrysalis) 

* BRUCE SPMNGSTEEN -The River (Columbia) 

WRNW- FM- BriarcMl Manor (R Mm) 

STYX -Paradise Theatre (A&M) 

THE RINGS -(MCA) 

THE JAM -Sound Eff ects ( Polydor) 

THE JOHNNY AVERAGE BAND-Some People 

(Bearsville) 

JORMA KAU KONEN & VITAL PARTS -Barbeque 
King (RCA) 

* STEVE WI NWOOD -Arc Of A Diver (Island) 

* THE POLICE- Zenyatta Mondatta (A&M) 

* MANFRED MANNS EARTH BAND- Chance (WB) 

* BRUCESPRINGSTEEN- The River(Columbia) 

WCOZ -FM - Boston (K. Ingram) 

THE RINGS-( M CA) 

DELBERTMcCUNTON -The Jealous Kind (Capitol) 

STYX -Paradise Theatre (A &M) 

FLASH GORDON- Soundtrack (Elektra) 

* CHEAP TRICK -All Shook Up (Epic) 

* JOHN LEN NON /YOKO ONO -Double Fantasy 

(Geffen: 

* REOSPEEDWAGON -Hi Infidelity (Epic) 

* ANY INUTILE -(Stiff) 

© Copyright 1981, Billboard Publi- 
cations, Inc. No part of this publi- 
cation may be reproduced, stored 
in a retrieval system, or trans- 
mitted, in any form or by any 
means, electronic, mechanical, 
photocopying, recording, or other- 
wise, without the prior written 
permission of the publisher. 
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Radio Programming 

VoxJox 1 
NEW YORK - WHBQ -AM 

Memphis program director Mike 
Scalzi has appointed Ron Mote as 
music director of the station. Ron 
joined the station almost a year ago 
as morning producer to coordinate 
the morning drive show right out of 
Memphis State Univ. 

* * * 
Dean Tyler is back in Philly, this 

time as p.d. of WFIL -AM. He left 
town and a p.d. job at WIP -AM to 
be p.d. at WNEW -AM New York. 
Then he joined KLIF -AM as p.d. 

* * * 

Daniel Fabian has been named p.d. 
of WGN -AM Chicago. Assistant p.d. 
Kenton Moms adds the additional 
title of operations manager. Fabian 
moves over from assistant general 
sales manager ... Wally Sale has 
been named p.d. of WTAR -AM 
Norfolk. He comes from KSLM -AM 
Salem, Ore. Dick Frain has become 
vice president and general manager 
of WTAR along with its sister station 
WKEZ -FM. He had been manager 
of WTAR. Thurman Worthington 
continues as manager of WKEZ. 

* * * 
Clark Race has joined KYXY -FM 

San Diego as afternoon drive jock. 
He comes from KMPC -AM Los An- 
geles and has also been a tv game 
show host. ... Clay Gish, who had 
been p.d. at KRBE -FM Houston, is 
moving into tv as associati producer 
and music director for RJ Produc- 
tions, a Ft. Lauderdale, Fla., firm 
which is beginning production of a 
new tv music show series. Gish won 
Billboard's program director of the 
Year award in 1979. 

* * * 

Neil Sargent has been promoted 
to vice president and general man- 
ager of TM Special Projects. suc- 

Bubbling Under The 

HOST 100 
101 -FANTASTIC VOYAGE, Lakeside, Solar 

12129 (RCA) 

102 -LOOK UP, Patrice Rushen, Elektra 47067 

103 -HOLD ON, HOLD OUT, Jackson Browne, 

Asylum 11477 (Elektra) 
104 -WAITING FOR A FRIEND, Roger Daltrey, 

Polydor 2153 (Polygram) 

105 -AIN'T EVEN DONE WITH THE NIGHT, John 

Cougar, Riva 207 (Polygram) 

106 -TURN ME LOOSE, Loverboy, Columbia 11- 

11421 

107 -THIS IS NOT THE FIRST TIME, Captain 3 
Tennille, Casablanca 2320 (Polygram) 

108 -GENERALS AND MAJORS, XTC, Virgin 300 
(RS0) 

109 -SOME ARE BORN, Jon Anderson, Atlantic 

3664 

110 -HERE IS MY LOVE, Tommy Dee, A &M 2282 

Bubbling Under The 

Top LP s 
201 -CARRIE LUCAS, Portrait Of Carrie, Solar 

BXL1 -3579 (RCA) 

202 -ENCHANTMENT, Soft Lights, Sweet Music, 

RCA AFL1 3824 

203 -THE TWO TONS, Backatcha, Fantasy F- 

9615 

204 -NIGHT, Long Distance, Planet P -10 

( Elektra) 

205 -WALL OF VOODOO, Wall Of Voodoo, I.R.S. 

7040 (A &M) 

206 -STEELY DAN, Pretzel Logic, MCA MCA - 

37042 

207 -ERIC GALE, Touch Of Silk, Columbia JC 

36570 

208 -JIMMY MACK & THE JUMPERS, Jimmy 

Mack & The Jumpers, RCA AFL1369A 

209 -JIMMY CLIFF, I Am The Living, MCA MCA 

5153 

210 -MOTORHEAD, Ace Of Spades, Mercury 

SRM 1 4071 

ceeding Ron Nickell who has re- 
signed to put together a new 
production company with Kenny 
Rogers. Sargent moves up from gen- 
eral sales manager. Gerard Ferri 
joins the company as national sales 
manager and Jody Alexander moves 
up from sales coordinator to sales 
manager. Ferri comes to TM from 
RKO, where he was in a sales posi- 
tion on the West Coast. TM Special 
Projects, which is part of the TM 
Companies, produced several music 
specials last year including its 18- 
hour "Magic of Christmas." and an 
8 -hour New Year's "Countdown 
'80." It has a "New Elvis Presley 
Story" for January airing. 

Rogers has formed N.K.R. Pro- 
ductions, a specialized program- 
ming /broadcast syndication firm 
based in Los Angeles. The firm will 
be headed by Nickell. First project 
will be a preview show and simul- 
cast of the 1981 Grammy Awards to 
be presented in over 100 markets 
via satellite. Future projects include 
FM stereo simulcasts, cable tv. tele- 
vision and a variety of radio syndi- 
cation projects. 

* * * 

Of note: Check out "Who Is Paul 
Drew ?" a 14 -page booklet published 
in a limited edition of 1,000 num- 
bered and hand -signed by the 
former RKO programming chief. 
The booklet is filled with nothing 
but pictures of Drew and celebrities 
he's met during his career. 

* * * 
At WCII -AM Louisville, Mark 

Rodgers moves from music director 
to program director of the country 
station. He's also on the air from 6 
a.m. -l0 a.m. Also at the station, J.R. 
Kennedy takes over the afternoon 
drive slot while Ed Phillips handles 
the evening shift.... Denise Oliver is 
vice president of operations and pro- 
gramming for Capitol Broad- 
casting's WWDC -AM and WWDC- 
FM (DC 101). She was previously 
program director for the past four 
years of Baltimore's WIYY -FM. 

* * * 
Bill St. James, who had been 

working weekends at KINK -FM 
Portland, Ore., has taken over the 
overnight shift on the station.... Bill 
Scott joins WLUP -FM Chicago as 
late night jock. Mark McEwen, who 
had held the 10 p.m. to 2 a.m. shift, 
moves to 2 to 6 a.m. ... Bob Smith, 
veteran DJ, better known as Wolf - 
man Jack, says he's working on a $10 
million autobiographical movie 
with a yet- unnamed studio that will 
focus on his career in the early 
1960s. 

* * * 
Meg Griffin, who used to be a jock 

on WPIX -FM New York and then 
went to WMMR -FM Philadelphia, 
is doing part time work on WNEW- 
FM New York.... Gary Travers has 
been named production director at 
WGBS -AM /WLYF -FM Miami. He 
has has on -air experience on such 
stations as WRKO -AM Boston, 
WAPE -AM and WIVY -FM Jack- 
sonville, Fla.... Robin Henkin has 
been named promotion director at 
WYSP -FM Philadelphia. She was 
named music director at the station 
April, 1979. 

* * * 

Cullie Tarlton has been promoted 
to senior vice president of the radio 
division of Jefferson -Pilot Broad- 
casting. He moves up from radio 
vice president and managing direc- 
tor of WBT -AM /WBCY -FM Char- 
lotte. William Jennings has been 
named to succeed Tarlton at the 
Charlotte stations. He comes out of 
tv sales at sister station WBTV -TV. 

Mike Harrison 
AOR: Fading Memory Of a Simpler Industry 

LOS ANGELES -Remember 
when there were large cars and small 
cars? Today, even the large cars have 
become smaller -thus, the term 
"small" no longer really delineates a 
specific type of car relative to the au- 
tomotive universe. 

Remember when there were AOR 
stations and top 40 stations? Today, 
even the top 40s have become AOR- 
ish -thus, the term 
"AOR" no longer 
really delineates a 
specific type of ra- 
dio relative to the 
universe of rock 
music program- 
ming. 

The term "AOR 
(album oriented rock) radio." which 
has been a commonly used umbrella 
term in industry jargon since the 
early -'70s, represents an extremely 
wide diversity of fofmat and philo- 
sophical approaches. 

Yet, many an industry observer 
and participant still mistakenly 
lump all AOR stations into one "for- 
mat." 

Some operate under the wrong 
impression that the entire scope of 
AOR radio is similar to whichever 
particular brand they're familiar 
with, thinking that all other forms 
aren't really true AOR. AOR has al- 
ways had its share of both purists 
and pigeonholers. 

But, AOR cannot be accurately 
pigeonholed- especially now in the 
early '80s. At this point, AOR has 
become so widespread and elemen- 
tally diffused into neighboring 
genres on the format spectrum, that 
an individual station can no longer 
comfortably limit its boundaries to 
any specific doctrine that is defini- 
tively "AOR" without restricting its 
own healthy evolution. 

The very idea of AOR purism is 
incongruous with the actual history 
of the movement. Even when the 
term AOR first popped up on the 
scene, it represented a coalition of 
programming directions and not any 
one "format," per se. 

At first, of course, there was that 
magic handful of progressive rock- 
ers scattered about the country in the 
late '60s. But, by the early '70s, FM 

rock radio had already begun to 
propagate into a variety of direc- 
tions and a common definition for 
the highly subjective term "progres- 
sive" could not be agreed upon from 
station to station. 

That's how the idea of AOR was 
born. Album Oriented Rock was 
neutral, objective and semantically 
open- ended. 

- The two basic AOR camps back 
then were commonly referred to as 
"loose" and "tight" -but, by today's 
standards, both were extremely ec- 
lectic. 

That brings us to another com- 
mon misunderstanding about AOR. 
There is not and never has been a 
specific style of music that can be 
considered exclusively "AOR." 

Over the years, AOR radio has 
played a number of diverse musical 
genres including hard rock, soft 
rock, folk, punk, blues, soul, jazz and 
yes -even disco and country before 
they became fractionalized lifestyle - 
entities. 

By the mid '70s, many of these 
musical styles had polarized into 
specialized "formats" unto them- 
selves, owing much of their roots to 
those earlier -day AOR stations. 
Since then, programmers who've 
tried to maintain a "pure" AOR mu- 
sical posture have found themselves 
with a shrinking record library. 

Perhaps the most significant com- 
mon denominator that existed be- 
tween the diverse factions of AOR 
during those initial growth years was 
their unanimous aversion to being 
perceived as top 40. For many years, 
top 40 was the big gun that all of 
AOR was a delineated alternative 
to -a categorization encouraged by 
the trades, record companies and 
advertising agencies. 

But, now in the early '80s it has be- 
come increasingly clear that even 
top 40 has been tremendously in- 
fluenced by AOR -in many cases, 
even usurped by it -and there is no 
longer a distinguishable boundary 
between the two. The day of rock ra- 
dio being split into AOR and top 40 
camps is over. 

Even along that once clearly 
guarded border, there exists a wide 
spectrum of programming ap- 

New On TheChors_] 
TERRI GIBBS 

"Somebody's Knocking " - 
A record on the charts means 

more to some people than others. 
For Gibbs, this effervescent pop - 
country song represents the hard - 
won culmination of a lifelong 
dream. 

Just seven months ago, Gibbs - 
blind since birth -was playing in 
lounges in her native Georgia battl- 
ing with clinking glasses and inces- 
sant conversation for attention. She 
vowed to move into some other ca- 
reer by the age of 26 if she had not 
had any success. She didn't keep her 
promise and less than two weeks af- 
ter her supposed retirement date was 
in the studio cutting "Somebody's 
Knocking." 

Producer Ed Penney had heard 
one of her many demo tapes she had 
been mailing out and was immedi- 
ately struck by her expressive vocal 
style. He conferred with MCA Nash- 
ville president Jim Foglesong, whose 
reaction was just as strong. They 
signed her and put her in the studio. 

Penney began looking for suitable 
material and cowrote "Somebody's 
Knocking" with Jerry Gillespie. 

Gibbs likes the song because it is a 
mix of country, pop and blues. It is a 
representative cross -section of her 
debut LP, "Somebody's Knocking," 
which also is a mix of these styles. 

Despite her blindness, or perhaps 
because of it, Gibbs refuses to be 
treated differently. She lives alone in 
a house on her parents' property. 
She also manages herself and can be 
reached at Route 1, Box 147 -A, 
Gibbs Circle, Grovetown, Ga. 
30813. The phone number is (404) 
860 -3341. 

proaches best described as Top 
Tracks radio. And that's just the tip 
of a veritable iceberg of program- 
ming formats that run the gamut 
from adult contemporary to the lat- 
est interpretation of "rock'n'roll " - 
all of which owe much or part of 
their roots to AOR. 

Labels are only as good as their 
ability to reflect the entities they de- 
scribe -not vice versa. When they 
began to add states to the Union 
they simply changed the flag. 

As radio evolves in the '80s, the 
figurative flags will change many 
times as the idea of AOR fades into 
our memories of a simpler and more 
easily delineated industry. 

(Mike Harrison coined the term 
A OR back in the early 70s while 
serving as program director of KPRI- 
FM, San Diego.) 

3 College Stations To 

Boost Signal Power 
PHILADELPHIA -With a nudge 

from the Federal Communications 
Commission, several area college ra- 
dio stations are hoping to attract 
larger audiences with new power in- 
creases. 

Responding to a directive from 
the FCC which encourages these 
stations to boost power, WRTI -FM 
at Temple Univ., for example, is tak- 
ing its jazz format from 5 kw to 27 
kw. 

At WSRN -FM at suburban 
Swarthmore College, students spon- 
sored a "radiothon" to raise funds to 
buy new station equipment to en- 
able the station to transmit its signal 
in stereo and increase power for 10 
to 100 watts. 

VEGAS' AOR 
NOW COUNTRY 

LAS VEGAS -KFMS -FM, which 
has been the only AOR game in this 
town has gone country in a new for- 
mat it calls "Urban Cowboy." The 
format is proving a financial success 
for the station -sales are up 27% and 
Wild West Sound, the leading stereo 
equipment outlet here has doubled 
its buy, but loyal AOR fans picketed 
the station Sunday (11). 

The station is being programmed 
by Doug Shane, who also programs 
sister AM country station KVEG. 
The AM is aimed at a 35 -plus au- 
dience while the FM is targeted for 
18 to 35 year olds. Consultant Kent 
Burkhart has been helping Shane 
develop the new format. 

THE 

BUDDY HOLLY 
STORY 

One hour, 4 x 2 min. open 
spot time. Interviews with 
Buddy & his Mom! One 
per market. Very low cost. 
Anniversary date is Feb. 3rd. 

NATIONAL 
EAR TO AIR 

(604) 383 -8947 
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General News 

23rd Annual Grammy Awards Final Nominations 
RECORD OF THE YEAR 

(Grammys to the artist & producer) 

Lady -Kenny Rogers, Liberty /U.A., producer: Lionel Richie Jr.; The 

Rose -Bette Midler, Atlantic, producer: Paul A. Rothchild: Sailing - 
Christopher Cross, W.B., producer: Michael Omartian; Theme From 

'New York, New York' -Frank Sinatra, Reprise, producer: Sonny Burke: 

Woman In Lare- Barbra Streisand, Columbia, producers: Barry Gibb. 

Albhy Galuten, Karl Richardson. 

ALBUM OF THE YEAR 

( Grammys to the artist & producer) 

Christopher Cross- Christopher Cross, W.B., producer: Michael 

Omartian; Glass Houses -Billy Joel, Columbia, producer: Phil Ramone; 

Guilty- Barbra Streisand, Columbia, producers: Barry Gibb, Albhy 

Galateo, Karl Richardson; Trilogy: Past, Present & Future -Frank Si- 

natra, Reprise, producer: Sonny Burke; The Wall-Pink Floyd, Colum- 

bia, producers: Bob Ezrin, David Gilmour, Roger Waters. 

SONG OF THE YEAR 

(A Songwriter's Award) 

Fame -Michael Gore, Dean Pitchford (MGM Affiliated Music); 

Lady -Lionel Richie Jr. (Brockman Music); Theme From New York, 

New York -John Kander, Fred Ebb (Unart Music); The Rose- Amanda 

McBroom (Fox Fanfare Music); Sailing- Christopher Cross (Pop 'N' 

Roll Music); Woman In Love -Barry Gibb, Robin Gibb (Stigwood Mu- 

sic). 

BEST NEW ARTIST 

Irene Cara -RSO; Christopher Cross -W.B.; Robbie Dupree - 
Elektra: Amy Holland- Capitol: Pretenders -Sire. 

POP FIELD 

BEST POP VOCAL PERFORMANCE, FEMALE 

Fame -Irene Cara, RSO; Magic-Olivia Newton-John, MCA; On The 

Radio-Donna Summer, Casablanca; The Rose -Bette Midler, Atlantic; 

Woman In Love-Barbra Streisand, Columbia. 

BEST POP VOCAL PERFORMANCE, MALE 

Christopher Cross -Christopher Cross, W.B.; Lady -Kenny Rogers, 

Liberty /UA; Late In The Evening -Paul Simon, W.B.; Theme From New 

York, New York -Frank Sinatra, Repirse; This Is It-Kenny Loggins 

(Track from "Alive "), Columbia. 

BEST POP VOCAL PERFORMANCE BY A DUO OR GROUP WITH 

VOCAL 

Against The Wind -Bob Seger & The Silver Bullet Band (Track from 
"Against The Wind "). Capitol; Biggest Part Of Me- Ambrosia, W.B.; 

Don't Fall In Love With A Dreamer -Kenny Rogers, Kim Carnes, U.A.; 

Guilty- Barbra Streisand, Barry Gibb (Track from "Guilty "), Columbia; 
He's So Shy- Pointer Sisters, Planet. 

BEST POP INSTRUMENTAL PERFORMANCE 
Beyond -Herb Alpert. A &M; One On One -Bob James, Earl Klugh, 

Columbia; Ravel's Bolero -Henry Mancini, W.B.; South Bay Strut -The 
Doobie Brothers (Track from "One Step Closer "), W.B.; Toda's 

Theme -John Williams, London Symphony Orchestra (Track from "The 

Empire Strikes Back "), RSO. 

ROCK FIELD 

BEST ROCK VOCAL PERFORMANCE, FEMALE 

Broken English- Marianne Faithful!, Island; Crimes Of Passion - 
Pat Benatar, Chrysalis; Dreams -Grace Slick, RCA; How Cruel -Joan 
Armatrading, A &M; How Do I Make You -Linda Ronstadt, Asylum. 

BEST ROCK VOCAL PERFORMANCE, MALE 

Boulevard- Jackson Browne, Asylum; Coming Up (Live At Glas- 

gow) -Paul McCartney, Columbia; Medley: Devil With the Blue Dress/ 

Good Golly Miss Molly /Jenny Take A Ride (Track from "No Nukes") - 
Bruce Springsteen, Asylum, Glass Houses -Billy Joel, Columbia; I'm 

Alright (Theme from Caddyshack) -Kenny Loggins, Columbia. 

BEST ROCK PERFORMANCE BY A DUO OR GROUP WITH 

VOCAL 

Against The Wind -Bob Seger & The Silver Bullet Band, Capitol: An- 

other One Bites The Dust- Queen, Elektra; Brass In Pocket (I'm Spe- 

ciaQ- Pretenders, Sire; Call Me- Blondie, Chrysalis; The Wall -Pink 
Floyd, Columbia. 

BEST ROCK INSTRUMENTAL PERFORMANCE 

Beach Girl -Jean-Luc Ponty, Atlantic; Dregs Of The Earth -Dixie 
Dregs, Arista: Peter Gunn -Emerson, Lake & Palmer, Atlantic; Regatta 

De Blanc- Police (Track from "Regatta De Blanc "), A &M; Space In- 

vader- Pretenders (Track from "Pretenders "), Sire. 

RHYTHM & BLUES FIELD 

BEST R &B VOCAL PERFORMANCE, FEMALE 

Can't Turn You Loose -Aretha Franklin (Track from "Aretha "), 
Arista Love Lives Forever- Minnie Riperton, Capitol; Never Knew Love 

Like This Before- Stephanie Mills, 20th Century; Roberta Flack Fea- 

turing Donny Hathaway -Roberta Flack, Atlantic; Upside Down -Diana 
Ross, Motown, 

BEST R &B VOCAL PERFORMANCE, MALE 
Give Me The Night- George Benson. W.B. / QWest. Let's Get Seri - 

ous-Jermaine Jackson, Motown; Master Blaster (Jammin')- Stevie 

Wonder, Motown /Tamla; Never Givin' Up -Al Jarreau, W.B.: One In A 

Million You -Larry Graham, W.B. 

BEST R&B PERFORMANCE BY A DUO OR GROUP WITH VOCAL 
About Love- Gladys Knight & The Pips, Columbia; Back Together 

Again- Roberta Flack with Donny Hathaway, Atlantic; Cupid /I've 
Loved You For A Long Time- Spinners, Atlantic; Heroes- Commodores, 

Motown: Shining Star -Manhattans, Columbia; Triumph -Jacksons, 
Epic. 

BEST R&B INSTRUMENTAL PERFORMANCE 
Anything You Want -David Sanborn, W.B.; Night Cruiser -Deodato, 

W.B.; Off Broadway- George Benson (Track from "Give Me The 

Night "), W.B. /QWest; Smilin' On Ya- Brothers Johnson (Track from 

"Light Up The Night "), A &M; When I'm Wrong -B.B. King (Track from 

"Now Appearing At Ole Miss'), MCA. 

BEST RHYTHM & BLUES SONG 
(A Songwriter's Award) 

Give Me The Night -Rod Temperton (Rodsongs); Let's Get Seri- 

ous -Lee Garrett, Stevie Wonder (Jobete Music /Black Bull Music); 

Never Knew Love Like This Before- Reggie Lucas, James Mtume (Fro- 

zen Butterfly); Shining Star -Leo Graham, Paul Richmond (Content 
Music): Upside Down- Bernard Edwards, Nile Rodgers (Chic). 

JAll FUSION FIELD 

BEST JAll FUSION PERFORMANCE VOCAL OR 

INSTRUMENTAL 
An American Concerto- Patrick Williams, Columbia; Dream Come 

True -Earl Klugh, U.A.; Birdland- Manhattan Transfer, Atlantic; Amer- 

kan Garage -Pat Metheny, ECM; Catching The Sun -Spyro Gyres, MCA, 

Fun And Games -Chuck Mangione, A &M. 

COUNTRY FIELD 

BEST COUNTRY VOCAL PERFORMANCE, FEMALE 

The Best Of Strangers- Barbara Mandrell, MCA; Coal Miner's 
Daughter -Sissy Spacek, MCA; Could I Have This Dana -Anne Mur- 

ray, Capitol; If You Ever Change Your Mind -Crystal Gayle, Columbia; 

Roses In The Snow -Emmylou Harris. W.B. 

BEST COUNTRY VOCAL PERFORMANCE, MALE 
Drivin' My L''de Away -Eddie Babbitt, Elektra; He Stopped Loving 

Her Today- George Jones. Epic; I Wish I Was Eighteen Again- George 

Burns, Mercury; Lookin' For Love- Johnny Lee, Full Moon /Asylum; On 

. The Road Again -Willie Nelson, Columbia. 

BEST COUNTRY PERFORMANCE BY A DUO OR GROUP WITH 

VOCAL 

Dream Lover -Tanya Tucker, Glen Campbell, MCA; Heart Of Mine - 
Oak Ridge Boys, MCA; In America -The Charlie Daniels Band, Epic; 

Take Me To Your Lovin' Place-Larry Gatlin & The Gatlin Brothers 

Band, Columbia; That Lorin' You Feelin' Again -Roy Orbison & Em- 

mylou Harris. W.B. 

BEST COUNTRY INSTRUMENTAL PERFORMANCE 
Cotton Eyed Joe-Danny Davis & The Nashville Brass, RCA; Dallas - 

Floyd Cramer, RCA; Dance With Me -Chet Atkins, RCA; The Long Ri- 

ders-Ry Cooder, W.B.; Orange Blossom Special /Hoedown- Gilley's 

"Urban Cowboy" Band (Track from "Urban Cowboy "), Full Moon /Asy- 

lum. 

BEST COUNTRY SONG 

(A Songwriter's Award) 

Drivin' My Life Away -Eddie Rabbitt, Even Stevens, David Malloy 

(Debdave Music /Briarpatch Music); He Stopped Loving Her Today - 
Bobby Braddock, Curly Putman (Tree, Int'I.); I Believe In You -Roger 
Cook & Sam Hogin (Roger Cook Music /Cook House Music); Lookin' 
For Love -Bob Morrison, Wanda Mallette, Patti Ryan (Southern 

Nights); On The Road Again -Willie Nelson (Willie Nelson Music). 

BEST GOSPEL PERFORMANCE, CONTEMPORARY OR 

INSPIRATIONAL 
The Builder -Michael & Stormie Omartian, Myrrh; I's Gonna 

Rain -Andrae Crouch, Light; The Lord's Prayer -Reba Rambo, Dony 

McGuire, B.J. Thomas, Andrae Crouch, The Archers, Walter & Tramaine 

Hawkins, Cynthia Clawson, Light; Never Alone -Amy Grant, Myrrh; 

One More Song For You- Imperials, Dayspring. 

BEST GOSPEL PERFORMANCE, TRADITIONAL 
Crossin' Over -The Rambos, Heartwarming; In His Presence-Ken- 

neth Copeland, KCP; Interceding -The Speers, Heartwarming; Make A 

Joyful Noise ... -Lanny Wolfe Trio, Impact; We Come To Worship - 
Blackwood Brothers, Voice Box; Worship -Jimmy Swaggart, Jim. 

BEST SOUL GOSPEL PERFORMANCE, CONTEMPORARY 
I Can't Let Go- Kristle Murden. Light; I Feel Like Going On -The 

Rance Allen Group, Stan; Rejoice -Shirley Caesar, Word; Tramaine- 
Tramaine Hawkins, Light; You Don't Know What God Has Done For 

Me -The Dynamic Disciples, L. Brown. 

GOSPEL & INSPIRATIONAL FIELD 

BEST SOUL GOSPEL PERFORMANCE, TRADITIONAL 
Ain't No Stopping Us Now -The Gospel Keynotes, Nashboro; God 

Can -Dorothy Norwood, Savoy; He Chose Me- O'Neal Twins, Savoy; 

Lord, Let Me Be An Instrument -James Cleveland & The Charles Fold 

Singers, Savoy; Please Be Patient With Me- Albertina Walker with 

James Cleveland, Savoy; A Praying Spirit -James Cleveland & The 

Voices Of Cornerstone, Savoy. 

BEST INSPIRATIONAL PERFORMANCE 
Everything Always Works Out For The Best-B.J. Thomas, Songbird; 

Family Bible- Willie Nelson, Songbird; Jesus Is love- Commodores 

(Track from "Heroes "), Motown; Saved -Bob Dylan, Columbia; With 

My Song I Will Praise Him -Debby Boone. Lamb & Lion. 

ETHNIC /TRADITIONAL FIELD 

BEST ETHNIC OR TRADITIONAL RECORDING 
Atlanta Blues: 1933 -Blind Willie McTell, Curley Weaver, Buddy 

Moss, John Edwards Memorial Foundation; Boil The Breakfast Early - 
The Chieftains 9, Columbia; Kidney Stew Is Fine -Eddie "Cleanhead" 

Vinson, Delmark; Queen Ida And The Bon Temps Zydeco Band In New 

Orleans -Queen Ida, GNP Crescendo; Rare Blues -Dr. Isaiah Ross, 

Maxwell Street Jimmy, Big Joe William, Son House. Rev. Robert Wil- 

kins, Little Brother Montgomery, Sunnyland Slim, Takoma. 

LATIN FIELD 

BEST LATIN RECORDING 

Dancemania'80 -Tito Puente, Tico; Hey -Julio Iglesias, Discos CBS 

Intl; Irakere 2- Irakere, Columbia; La Onda Va Bien -Cal Tjader Sex 

tot, Concord Jazz; Rican/Struction -Ray Barretto, Fania. 

CHILDREN'S FIELD 

BEST RECORDING FOR CHILDREN 
Big Bird's Birdtime Stories -The Sesame St. Muppets & Cast, 

Sesame St., Muppets creator: Jim Henson, producer: Jim Timmons; 

Christmas Eve On Sesame Street -Muppets & Sesame St. Cast, Ses- 

ame St., Muppets creator: Jim Henson, producers: Dulcy Singer, Jon 

Stone; In Harmony /A Sesame Street Record -The Doobie Bros., James 

Taylor, Carly Simon, Bette Midler, Muppets, Al Jarreau, Linda Ron- 

stadt, Wendy Waldman, Libby Titus & Dr. John, Livingston Taylor, 

George Benson & Pauline Wilson, Lucy Simon, Kate Taylor & The Si- 

mon /Taylor Family, Sesame St., producers: Lucy Simon, David Levine; 

Love- Sesame St. Muppets & Cast, Sesame St., Muppets creator: Jim 

Henson, producer: Arthur Shimkin; The People In Your Neighbor- 

hood -The Sesame Street Muppets, Sesame St., Muppets creator: Jim 

Henson, producer: Jeffrey Moss. 

COMEDY FIELD 

BEST COMEDY RECORDING 
Contractual Obligation -Monty Python, Arista; Holy Smoke -Rich- 

ard Pryor, Laff; Live At St. Douglas Convent- Father Guido Sarducci, 

W.B.; Live From New York -Gilda Radnor, W.B.; No Respect- Rodney 

Dangerfield, Casablanca. 

SPOKEN /DOCUMENTARY FIELD 

BEST SPOKEN WORD, DOCUMENTARY OR DRAMA 

RECORDING 
Adventures Of Luke Skywalker -The Empire Strikes Back Original 

Cast with Narration, RSO, producer: Pat Glasser; A Curb In The Sky 
(James Thurber) -Peter Ustinov, Caedmon; Gertrude Stein, Gertrude 
Stein, Gertrude Stem -Pat Carroll, Caedmon; I Sing Because I'm 
Happy, Volumes 1 & 2- Mahalia Jackson, Folkways; Obediently Yours/ 
Orson Welles -Orson Welles, Mark 56. 

COMPOSING FIELD 

BEST INSTRUMENTAL COMPOSITION 
(A Composer's Award) 

An American Concerto- Patrick Williams (Keel One Music); The 

Empire Strikes Back -John Williams (Fox Fanfare Music, Bantha Mu- 

sic): Give N All You Got -Chuck Mangione (Gates Music); The Imperial 

March (Barth Vader's Theme) -John Williams (Fox Fanfare Music, 

Bantha Music): Yoda's Theme -John Williams (Fox Fanfare Music, 

Bantha Music). 

BEST ALBUM OF ORIGINAL SCORE WRITTEN FOR A MOTION 

PICTURE OR A TELEVISION SPECIAL 
(A Composer's /Songwriter's Award) 

The Empire Strikes Back -John Williams, RSO; Fame -Michael 
Gore, Anthony Evans, Paul McCrane, Dean Pitchford, Lesley Gore, Rob- 

ert F. Colesberry, RSO; One Trick Pony -Paul Simon, W.B.; Stevie Won- 

der's Journey Through The Secret Life Of Plants- Stevie Wonder, Mi- 

chael Sembello, Stephanie Andrews, Yvonne Wright, W.B.; Urban 

Cowboy -J.D. Souther, Boz Scaggs, David Foster, Jerry Foster, Bill 

Rice, Brian Collins, Robby Campbell, Joe Walsh, Bob Morrison, Johnny 

Wilson, Dan Fogelberg, Bob Seger, Wayland Holyfield, Bob House, 

Wanda Mallette, Patti Ryan, Full Moon /Asylum. 

BEST CAST SHOW ALBUM 

Barnum- composer Cy Coleman; lyricist: Michael Stewart; produc- 

ers. Cy Coleman, Mike Berniker, CBS Masterworks; A Day In Holly - 

wood/A Night In The Ukraine -composers: Frank Lazarus, Jerry Her- 

man; lyricists: Dick Vosburgh, Jerry Herman; producer: Hugh Fordin, 

DRG; Evita- Premier American Recording- composer: Andrew Lloyd 

Webber; lyricist: Tim Rice; producers: Andrew Lloyd Webber, MCA; Ok- 

lahoma!- composer: Richard Rodgers; lyricist: Oscar Hammerstein 

2nd; producer: Thomas Z. Shepard, RCA; One Mo' Time -Songs by 27 

different songwriters performed in early black vaudeville days; pro- 

ducer: Carl Seltzer, W.B. 

JAll FIELD 

BEST JAll VOCAL PERFORMANCE, FEMALE 
The Audience With Betty Carter -Betty Carter, Betcar; Chasin' The 

Bird -Helen Merrill, Inner City; Helen Humes And The Muse All Stars - 
Helen Humes, Muse; A Perfect Match /Ella & Basie -Ella Fitzgerald, 

Pablo; Sarah Vaughan: Duke Ellington Song Book One -Sarah 
Vaughan, Pablo. 

BEST JAll VOCAL PERFORMANCE, MALE 

Moody's Mood- George Benson (Track from "Give Me The Night "), 
W.B. / QWest; Satisfaction Guaranteed -Mark Murphy, Muse: Side- 

walks Of New York -Slam Stewart (Track from "New York, New York, 

Sounds Of The Apple "), Stash; Street Of Dreams -Bill Henderson, Dis- 

covery; Torme /A New Album -Mel Torme. Gryphon. 

BEST JAll INSTRUMENTAL PERFORMANCE, SOLOIST 
Chasin' The Bird -Pepper Adams (of the Helen Merrill Sextet), In- 

ner City; Cunningbird -Jimmy Knepper, Steeplechase; I Remember 

You -Hank Jones, Classic Jazz; I Will Say Goodbye -Bill Evans, Fan- 

tasy; The Phil Woods Quartet -Volume One -Phil Woods. Clean Cuts. 

BEST JAZZ INSTRUMENTAL PERFORMANCE, GROUP 
Bobby Shew, Outstanding In His Field -Bobby Shew. Inner City; 

Remember You -Hank Jones, Classic Jazz; LA. Bound -Nick Brignola, 

Sea Breeze; Live At The Public Theatre -The Heath Brothers, CBS; Phil 

Woods Quartet -Volume One -Phil Woods. Clean Cuts; We Will Meet 

Again -Bill Evans, W.B. 

BEST JAll INSTRUMENTAL PERFORMANCE, BIG BAND 
Bob Brookmeyer Composer /Arranger -Mel Lewis & The Jazz Or. 

chestra, Gryphon; Dynamite! -Louis Bellson Big Band, Concord Jazz; 

Farewell- Toshiko Akiyoshi -Lew Tabackin Big Band, Ascent; Live At 

Concerts By The Sea-Bob Florence Big Band, Trend; On The Road - 
Count Basie & Orchestra, Pablo; Present Perfect -Rob McConnell & 

The Boss Brass 

CRAFTS 

BEST INSTRUMENTAL ARRANGEMENT 
(An Instrumental Arranger's Award) 

Dinorah, Dinorah (George Benson)- Quincy Jones, Jerry Hey (Track 

from "Give Me The Night "), W.B.; Forget The Woman (Eddie Dan- 

iels) -Jorge Calandrelli (Track from "Morning Thunder "), CBS; Marco - 

sinho (Dave Valentin) -Dave Grusin (Track from "The Hawk "), GRP; 

Skylark (Mel Lewis) -Bob Brookmeyer (Track from "Bob Brookmeyer 

Composer /Arranger "), Gryphon; Wave (Antonio Carlos Jobim) -Claus 
Ogerman (Track from "Terra Brasilis "), W.B. 

BEST ARRANGEMENT ACCOMPANYING VOCALIST(S) 
(An Instrumental Arranger's Award) 

Biggest Part Of Me (Ambrosia) -Joe Puerta, Burleigh Drummond, 

David Pack. W.B., Money (The Flying Lizards) -David Cunningham. 

Virgin; Sailing (Christopher Cross) -Michael Omartian, W.B.; Tan- 

gerine (The Singers Unlimited)-Rob McConnell (Track from "The Sing- 

ers Unlimited With Rob McConnell & The Boss Brass "), Pausa; Theme 

From New York, New York (Frank Sinatra) -Don Costa. Reprise. 

BEST ARRANGEMENT FOR VOICES 

(A Vocal Arranger's Award) 

Biggest Part Of Me (Ambrosia) -Joe Puerta, Burleigh Drummond, 

David Pack, W.B.; Birdland (Manhattan Transfer) -Janis Siegel (Track 

from "Extensions "), Atlantic: Give Me The Night (George Benson)- 
Rod Temperton, W.B. / QWest; Sweet Georgia Brown (The Singers Un- 

limited) -Gene Puerling (Track from "Friends "), Pausa; Twilight 

Zone/Twilight Zone (Manhattan Transfer) -Alan Paul, Jay Graydon 

(Track from "Extensions "). Atlantic. 

BEST ALBUM PACKAGE 

(An Art Director's Award) 

Against The Wind (Bob Seger & The Silver Bullet Band) -Roy Ko 

hara, Capitol; Cats(Cats) -Ron Coro /Johnny Lee, Elektra: Chicago XIV 

(Chicago) -John Berg, Columbia; One On One (Bob James, Earl 

Klugh) -Paula Scher, Columbia; Tusk (Fleetwood Mac) -Vigon Nahas 

Vigon, W.B. 

BEST ALBUM NOTES 

(An Annotator's Award) 

Atlanta Blues: 1933 (Blind Willie McTell, Curley Weaver, Buddy 

Moss) -David Evans, Bruce Bastin, John Edwards Mem. Found.; Chi- 

cago Concert -1956 (Louis Armstrong) -Dan Morgenstern, Columbia; 

Elvis Aron Presley- Lorene Lortie, RCA; Lester Young (Giants Of 

Jazz) -John McDonough, Richard M. Sudhatter, Time /Life; Trilogy: 

Past, Present & Future (Frank Sinatra) -David McClintock, Reprise. 

BEST HISTORICAL REISSUE ALBUM 
(Grammy to the Reissue Album Producer(s) 

First Edition/The Golden Age Of Broadway -C.E. Crumpacker, RCA 

Spec. Prod.; Songs Of The Depression: Happy Days Are Here Again - 
George Spitzer, Michael Brooks, Book of the Month; The Guitarists 
(Giants Of Jazz) -Jerry Korn, Michael Brooks, Time /Life; Segovia - 
The EMI Recordings 1927-39-Keith Hardwick, Angel; Early History Of 
The Phonograph Record- George Garabedian, Mark 56. 

BEST ENGINEERED RECORDING 

(An Engineer's Award) 

Christopher Cross (Christopher Cross) -Chet Himes, W.B.; Give Me 

The Night (George Benson) -Bruce Swedien (Track from "Give Me The 

Night "). W.B. / QWest; Growing Up In Hollywood Town (Lincoln May- 

orga, Amanda McBroom) -Bill Schnee, Sheffield Lab; New Baby (Don 

Randi, Quest) -Bill Schnee, Sheffield Lab; The Wall (Pink Floyd) - 
James Guthrie, Columbia. 

PRODUCER OF THE YEAR 

Quincy Jones; Michael Omartian; Queen And Mack; Phil Ramone; 

Stevie Wonder. 

CLASSICAL FIELD 

BEST CLASSICAL ALBUM 

(Grammy to the artist and producer) 

Bartok: Concerto For Violin & Orchestra -Piochas Zukerman /Zubin 

Mehta cond. Los Angeles Philharmonic Orchestra, producer: Andrew 

Kazdin, CBS Masterworks; Berg: Concerto For Violin & Orchestra/ 

Stravinsky: Concerto In D Major For Violin & Orchestra -Itzhak Per!. 

man /Seiji Ozawa cond. Boston Symphony Orchestra, producer: Rainer 

Brock, DG; Berg: Lulu (Complete Version)- Pierre Boulez cond. Or. 

chestre de l'Opera de Paris /Principal Soloists: Teresa Strates, Yvonne 

Minton, Franz Mazura, Toni Blankenheim, producers: Guenther 

Breest, Michael Horwarth, DG; Bruckner: Symphony No. 6 In A Ma- 

jor -Sir Georg Solti cond. Chicago Symphony Orchestra, producer: Ray 

Minshull, London; Ruggles: Complete Music -Michael Tilson Thomas 

cond. Buffalo Philharmonic Orchestra, producer: Steven Epstein, CBS 

Masterworks. 

BEST CLASSICAL ORCHESTRAL RECORDING 

(Grammys to the conductor and producer) 

Beethoven: Symphonies (9)- Leonard Bernstein cond. Vienna Phil- 

harmonic Orchestra, producer: Hanno Rinke, DG; Bruckner: Symphony 

No. 6 In A Major -Sir George Solti cond. Chicago Symphony Orchestra, 

producer: Ray Minshull, London; Respighi: Fate Romane /Fountains 

Of Rome -Michael Tilson Thomas cond. Los Angeles Philharmonic Or- 

chestra, producer: Steven Epstein, CBS Masterworks; Ruggles: Com- 

plete Music -Michael Tilson Thomas cond. Buffalo Philharmonic Or- 

chestra, producer: Steven Epstein, CBS Masterworks; Shoatakovich: 

Symphony No. S- Leonard Bernstein cond. New York Philharmonic Or- 

chestra, producer: John McGure, CBS Masterworks. 

BEST OPERA RECORDING 

(Grammys to the conductor and producer) 

Bartok: Bluebeard's Castle-Sir Georg Solti cond. London Philhar 

monic /Principal Soloists: Sylvia Sass, Kolos Kovats, producer: Christo 
pher Raeburn, London; Berg: Lulu (Complete Version)- Pierre Boulez 

cond. Orchestre de l'Opera de Paris /Principal Soloists: Teresa Strates. 

Yvonne Minton, Franz Mazara, Toni Blankenheim, producers: Guen- 

ther Breest, Michael Horwarth, DG; Debussy: Pelleas Et Melisande- 
Herbert von Karajan cond. Berlin Philharmonic Orchestra /Principal 

Soloists: Frederica von Stade, Richard Stilwell, producer: Michel Glotz. 

Angel; Puccini: La Boheme -James Levine cond. National Philhar 
monic Orchestra /Ambrosian Cho. /Principal Soloists: Renata Scotto, 

Alfredo Kraus, Carol Neblett, Sherrill Milnes, producer: John Mordler, 

Angel; Weill: Silverlake- Julius Rudel cond. New York City Opera Or 
chestra & Chorus /Principal Soloists: Joel Grey, William Neill, Elizabeth 

Hynes, Jack Harrold, Elaine Bonazzi, producer: Eric Salzman, None. 

such. 

BEST CHORAL PERFORMANCE, CLASSICAL (OTHER THAN 

OPERA) 
Boito: Prologue To "Mefistofele " -conductor: Robert Shaw, The At- 

lanta Symphony Chorus & Orchestra, Telarc; Menotti: The Unicorn, 

The Gorgon And The Manticore- conductor: Thomas Hilbish, Univer- 

sity of Michigan Chamber Choir & Chamber Ensemble, University of 

Michigan School of Music; Mozart: Requiem- conductor: Carlo Maria 

Giulini, chorus master: Norbert Balatsch, Philharmonia Chorus & Or- 

chestra, Angel; Prokofiev: Alexander Nevsky- conductor: Claudio Ab- 

bado, London Symphony Chorus & Orchestra. DG; Schoenberg: Gur- 

relieder- conductor: Seiji Ozawa, chorus master: John Oliver. 

Tanglewood Festival Chorus & Boston Symphony Orchestra, Philips. 

BEST CHAMBER MUSIC PERFORMANCE (INSTRUMENTAL OR 

VOCAL) 
Beethoven: Early Quartets, Op. 18- Cleveland Quartet, RCA. De- 

bussy: Sonata No. 3 In G Minor For Violin & Piano /Faure: Sonata In A 

Major For Violin 8 Piano -Pinchas Zukerman, Marc Neikrug, CBS Mas- 

terworks: Messiaen: Quartet For The End Of lime-Daniel Barenboim, 

Luben Yordanoff, Albert Tetard, Claude Desurmont, DG: Music For Two 

Violins (Moszkowski: Suite For Two Violins/Shostakovich: Duets/Pro- 

kofiev: Sonata For Two Violins)- Itzhak Perlman, Pinchas Zukerman, 

Angel; Schubert: Quartet No. 15 In G Major, Op. 161 -Juilliard Quar- 

tet, CBS Masterworks. 

BEST CLASSICAL PERFORMANCE -INSTRUMENTAL SOLOIST 

OR SOLOISTS (WITH ORCHESTRA) 

Bach For Trumpet- (Maurice Andre cond. Franz Liszt Chamber Or- 

chestra), Angel; Bartok: Concerto For Violin & Orchestra -Pinchas Zu- 

kerman (Zubin Mehta cond. Los Angeles Philharmonic Orchestra). 

CBS Masterworks; Berg: Concerto For Violin & Orchestra /Stravinsky: 

Concerto In D Major For Violin & Orchestra- Itzhak Perlman ( Seiji Oz- 

awa cond. Boston Symphony Orchestra), DG; Brahms: Concerto In A 

Minor For Violin & Cello ( "Double Concerto ") -Itzhak Perlman & 

Mstislav Rostropovich (Bernard Haitink cond. Concertgebouw Orches- 

tra), Angel; The Classic Trumpet Concerti Of Haydn & Hummel-Ge- 
rard Schwarz (Gerard Schwarz cond. Y Chamber Symphony of New 

York), Delos; Telemann: Concertos In G & C For Flute 8 Suite In A 

Minor -James Galway (I Solisti di Zagreb), RCA. 

(Continued on page 106) 
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Radio Programmin9 

At KTZO -TV, `Radio People' Rule 
Audio Techniques Promote San Francisco TV Station 

STATION VISIT -WXRT -FM Chicago jock Bobby Skafish, right, interviews 
Atco Records artists Jim Carroll about Carroll's new "Catholic Boy" album 

during a visit to the station. 

BUFFALO'S WZIR 

Maverick Rock FMer 
Waits for Arbitrons 

By HANFORD SEAR L 
GRAND ISLAND, N.Y. -New- 

comer WZIR -FM and its new enter- 
tainment rock format is anxiously 
awaiting the first Arbitron eval- 
uation of the two due out in the corn- 
ing weeks. 

Program director Bob McCrae. 
himself a new addition to the 50,000 - 
watt station last September. is pre- 
dicting a 2 to 3 share in the 24 station 
market of Buffalo with eight FM 
competitors. 

This past fall we took a coinci- 
at: dental Arbitron survey by telephone 

Ó and found the station third among 
m 18 to 34 males and about the same 
ni for 18 to 24 males." says McCrae. 
E Admitting his hopes and the sur- 

vey are only preliminary indications, 
o McCrae feels the maverick, unortho- 

dox operation undoubtedly will 
Ñ place in this book as opposed to past, 
>- negligible results. 
cc The Butler Communication prop - 
Derty, which received its FCC license 

Q in April, aired June 13 with 12 hours 
of barnyard animal sounds to cop 
local press ink. 

Prior to that "auspicious" debut. 
WZIR -FM, known as "Wizard" in 
their promos. was a monaural signal 
carrying such non -competitive ma- 
terial as nearby Niagara Falls Com- 
mon Council meetings. 

McCrae hopes to boost the 98.5 
signal, billed as "98 -Plus" to the 
public. to 100 kw with circular polar- 
ization to overcome line -of -sight 
technical problems of FM. 

Playing 90` 'rock- oriented music. 
WZIR -FM's format also includes 
some jazz. classical and reggae as 

well as major New Wave. 

In this sense. we're a unique AOR 
station. spicing up our program with 
actual folk music. Stevie Wonder. 
Chick Corea and Santana." indi- 
cates music director Gary Storm. "If 
the Moreton Tabernacle Choir fits 
in. we'd play it." 

Storm says contemporary folk 
music sounds. as Legacy Records' 
Howard Bursen. Koko Taylor on Al- 
ligator Records and the ('ache Val- 
ley Drifters on the Flying Fish label, 
have been played. 

The midnight to 5:30 a.m. shill is 

headed by Storm. DJ Jim Nowicki 

Bows On ABC 
NEW YORK -DIR Broad- 

casting's "King Biscuit Flower 
Hour" bowed Sunday (4) on 276 sta- 
tions Of the ABC -FM network with 
Atlantic's Foreigner headlining. 

The debut inaugurates the agree- 
ment signed last summer by DIR 
and the ABC web calling for DIR to 
supply special programming. 

takes the 5:30 to 9 a.m, duties and 
AM program director George Pren- 
tice hosts a 9 to 10 a.m. "open line" 
show dealing with various topics. 

DJ Anne Leighton holds down 
the 10 a.m. to 3 p.m. shift. MacCrae 
3 to 6 p.m. and John Farrell 6 to I 

p.m. The "Wizard Radio Hour," 11 

p.m. to midnight Sundays. includes 
a diversity of material including Dr. 
Dimento. 

LP classics. New Wave. blues. folk 
and jazz and "Signals From Space" 
are aired on that hour -long show. 

"Top LP cuts are frequently 
played but spread out more to make 
our listeners more comfortable and 
to win over new ones." says McCrae. 
"We compete with WPHD -FM, 
WBEN -FM and WGRQ -FM." 

McCrae formerly worked full and 
part -time with usually dominate 
WKBW -AM from 1970 -76 and 
served as program. director for 
WGRQ -FM from 1976 -80. 

WZIR -FM recently co- promoted 
two nights of the "This Is Buffalo" 
music concert series at the Granada 
Theatre. co- sponsored The Kinks 
with Harvey & Corky and was in- 
volved with Festival East on The 
Cars concert. 

Located on Grand Island. which 
is touted as the largest fresh water is- 
land in the world. WZIR -FM is situ- 
ated between Buffalo and Niagara 
Falls. 

SAN FRANCISCO -Jim Gab- 
bert, for many years the owner and 
operator of K101 AM and FM and 
since Oct. I the owner and operator 
of the new KTZO (Channel 20), is 

breaking new ground by applying 
proven radio techniques to the pro- 
motion of his new television station. 

"Running a television station is 

great fun," enthuses Gabbert. "I'm 
using every radio trick I know. and 
it's working." 

These tricks include target format- 
ting. radio -style jingles and contests. 
tight segues on commercials, use of 
call letters that suggest the numeri- 
cal dial position. and systematic 
repetition of that dial position corn- 
ing into and going out of every com- 
mercial break. 

Most significant and visible of all 
have been Gabbert's innovations in 
using area disk jockeys as hosts for 
the channel's evening movies. And 
in one highly unusual move called 
"Watch Your Radio," Gabbert took 
the channel 20 cameras to the stu- 
dios of highly ranked RKO top 40 
outlet, KFRC, for two days of simul- 
casts of Dr. Don Rose doing his 
morning shift. 

During the Dr. Don broadcasts, 
the channel 20 used video records 
and other devices. but says Gabbert, 
"after tuning in to what was going 
on in the studio we added in a lot of 
the repartee between Dr. Don and 
his engineer. We realized. 'Hey. 
there's a show of its own going on 
right here." 

Thus far jocks from KFRC, 
KNEW -AM, KYA AM -FM, 
KYUU -FM and KLOK -AM have 
hosted the 10 p.m. movie on KT70, 
with attendant promotion billed. for 
instance. as "KYUU Week." The 
jocks interwove remarks about the 
films with chatter about the radio 
station and information on contests 
and T -shirt giveaways. 

Gabbert is using this approach 
because "the promotions mutually 
benefit both parties. I've found that 
in many, mane markets with co- 
owned radio and tv properties. it is 

those properties which lead the rat- 
ings. San Francisco is a perfect ex- 
ample. KGO -AM is the top -ranked 
radio station and KGO -TV is the top 
local channel. A main reason this 
happens is the built -in opportunities 
for cross promotion. 

"Well, we can't own a radio sta- 

Westwood One Adding 4 
Shows; Lineup Totals 14 

LOS ANGELES One 
is debuting four new s\ ndicucd ra- 
dio programs in the first quarter of 
1981. bringing its nationwide lineup 
of programs to 14. 

Of lhr four new shows. one is de- 
signed for rock stations. two for 
black- formatted stations and the 
other is appropriate for a variety of 
formats. 

Three of the new Westwood One 
programs will he made available na- 
tionally on a harter basis while the 
remaining show will he distributed 
on a cash basis. according to Norm 
Pattiz. president. 

Geared for black radio are 
"Tellin' It Like It Was." a 2' minute 
spotlight on the most memorable 
moments in black history heard IO 

tines weekly with host Lee Bailey. 
and "The Concert Of The Month." -a 

'one -hour monthly concert series fea- 
turing complete performances by 
top artists. 

Westwood One also produces 

"Special Addition" and "Shootin' 
The Breeeze" for black -formatted 
stations. 

Rock stations are being offered 
"The Rock Years: Portrait Of An 
Era." a 48 -hour retrospective deal- 
ing with the last 15 years of rock. Ex- 
clusive interviews with major artists 
front the period include Mick Jag- 
ger. Grace Slick. Stevie Nicks and 
others. The show can he aired in 
self- countained three -hour blocks or 
in its entirety as a weekend extrava- 
ganza or in 16 self- contained three - 
hour segments. The show is hosted 
by David Perry. 

For a variety of formats is "Day - 
hook." a 90- second twice daily spot 
hosted by columnist /newscaster 
Brad Messer. 

Other Westwood One music pro- 
grams include "The Dr. Dement() 
Show." "Live From Gilleys." "Off 
The Record With Mary -Turner." 
"OIT The Record Specials." and 
"The Great American Radio Show." 

By JACK McDONOUGH 
tion now but we decided to try to get 
the sane benefit with a similar ap- 
proach. The disk jockeys will talk 
about you on the air because they 
love to be on tv. Then the viewers 
can identify more strongly with the 
jocks because they get to see what 
they look like. and it strengthens the 
entire radio -fan- groupie attach- 
ment." 

As for formatting. Gabbert says 
"We've stripped it to appeal to the 
18 -49 group. which is unheard of for 
tv. We strip every show as if we were 
programming a radio station, target- 
ing an audience instead of an hour 
of this and an hour of that. We're 
very careful about how if flows." 

Gabbert is also using contests 
exactly like those he used at K I01. 
specifically a "Tell A Friend" deal 
whereby Gabbert himself appears 
on a clip urging viewers to "tell five 
friends about KTZO and send us a 

postcard with the five names." The 
postcard that comes up in a drawing 
wins $1000. Says Gabbert, "We're 
getting 500 cards a day. It's phenom- 
enal." 

The KTZO jingles are produced 
by Parasound. a highly respected lo- 
cal firm which did a series of rather 
dazzling K I0I ID's for Gabbert pre- 
viously. "Television just doesn't 
have jingles like that," he says. 

Also. says Gabbert, "We segue 
commercials really tight. as you 
would on radio. Most stations run IO 

to 12 frames of black between com- 
mercials. Doing it our way produces 
a kind of visual high." 

Gabbert chose KTZO as his call 
letters "because if you wiggle the 'Z' 
a bit you get '20.' We never say 

KTZO on the air, it's always 'TV 20.' 
The only time we use KTZO is at the 
hourly ID when we put it up in fine 
print." 

Gabbert also says he uses .these 
station ID's "according to the Bill 
Drake syndrome. Give 'em the call 
letters coming out of the program- 
ming and into the commercial. and 
give it to them again hack to the pro- 
gramming." 

Gabbett says that so far as he 

knows no one else in the country is 

yet using these devices on television. 

Country Selling For 
Memphis AM Station 

By COURTNEY J. KAUFMAN 
MEMPHIS - WMPS -AM/ 

WHRK -FM general manager Tom 
Kroh is looking forward to 1981 with 
a new combination of formats he 
hopes will be a winning combina- 
tion for the Plough outlets here. 

WMPS has switched from a con- 
temporary station to a country out- 
let, while its sister FM facility has 
been fine tuned away from disco to 
r &b- influenced urban contempo- 
rary. 

Kroh explains the shift of the AM 
to country with the comment, "It's 
the MOR of the '80s," but he says the 
station has not associated itself with 
the "urban cowboy syndrome." The 
station is aimed at the hard -core 
country listener "who will be there 
forever." Kroh says. 

Kroh is also out to attract what he 
calls the "closet country listener" in 
Memphis. He feels there are a lot of 
such listeners. "It is like rock in the 
'505." he says. 

"Rock wasn't fashionable Oct) 
and it is the same with country mu- 
sic. There are a lot of country listen- 
ers out there and more and more ev- 
ery das they are coming out of the 
closet as country music becomes 
more fashionable. 

"The country fad has hurt us in 
the fact that other radio stations in 
the market are changing their fìr- 
mat to country. like WLVS -FM. and 
other stations are playing 45ei to 
50`; country records," K roh says. At 
the same time. WMPS' adsertisina 
sales are up 52cí and the overall star 
tion income is up "significantly." 

As a result of past experiences. 
WMPS is very careful with the disc - 
jockeys as personalities. "Our pay- 
roll has never been higher but we 
want the best jocks. and jocks who 
are going to stay in Memphis and 
not go to larger markets for more 
money. This is too small a market for 
giant personalities. and we learned 
that the hard way with Rick Dees." 
Kroh says. 

1978 saw WMPS lose a great deal 
of money as well as a chunk of their 
audience. 1979 has seen the au- 
dience increase and their business is 

"tremendous." Kroh says. 

While WMPS had an abrupt for- 
mat shift. sister station WHRK (K- 
97). has gradually edged away from 
disco. "We were early to go with the 
format and one of the first to drop 
the term 'disco' before it became a 

negative." Kroh says. K -97 now calls 
itself "urban contemporary." 

Kroh explains. "We foresaw disco 
as short -lived. but the programming 
as very viable. We don't consider 
ourselves r &b because we incorpo- 
rate more jazz and more white prod- 
uct. Our white audience is increas- 
ing. I don't know whether it's 
because black product is becoming 
more accepted by the white au- 
dience or not. I don't think there is a 

programmer in the country who 
knows that." 

Sun Fuels AM 
Station In Ohio 

BRYAN, OHIO -Solar -generated 
electricity is providing a small sta- 
tion here with 90`'i of its operating 
power. WBNO -AM, a 500 -watt. 
dawn -to -dusk facility, switched 
from conventional to solar energy on 
Aug. 29. 1979. At that time. the proj- 
ect's planners speculated that the 
sun would carry 80ei of the power 
load. 

Performance has so much ex- 
ceeded expectation. says program* 
director BiII Priest. that the station's 
FM side. except for its transmitter. is 

now fed by the system during the 
daylight hours of broadcasting. 

The experiment was designed by 
the Lincoln Laboratory of the Mas- 
sachusetts Institute of Technology 
and funded by the U.S. Dept. of En- 
ergy. 

At the heart of the project is a one - 
third acre "arras" of solar panels. lo- 
cated in a field beside the station. 
The arras is made up of 800 modules 
which carry a total of 33.600 photo- 
voltaic cells. The cells. made of sili- 
con. convert sunshine directly into 
electricity. On a clear day at noon. 
the cells can generate 15,000 watts. 
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Rodio Programming 
DESPITE HEADACHES 

!' Live Rock Concert Broadcasts 
Can Reap Big LP Sales Rewards 

HOME CHARITY -WBAB -FM Babylon, N.Y. program director Bob Buchmann, 
left, interviews Billy Joel at the station during WBAB's rock marathon for 

Joel's "Charity Begins At Home" campaign. 

Continued from page 6 

then, he lost the right to put the show 
into New York on WPLJ -FM, Los 
Angeles on KLOS -FM and Boston 
on WCOZ -FM. 

Starfleet had originally intended 
to broadcast the Allman Bros. from 

Fall Arbitrons Show FM Growth 
Continued from page 23 

L1 share, up from .9 in the spring 
and 1.0 a year ago. 

Contemporary WXKX -FM (96- 
Kicks) is doing well with a contem- 
porary format based heavily on call - 
out research. The station is up to 6.8 
from 5.2 in the spring and 5.6 a year 
ago. Also in the contemporary race is 
WWSW- AM -FM, which is a new 
combination born out of the drop- 
ping of the top 40 format on the FM 
as well as its separate call letters, 
WPEZ. The AM, once known as 
"Double Double," in recent years 
has gone from MOR to country to 
contemporary. 

WWSW -AM is up to a 3.5 from 
3.3 in the spring and 2.3 a year ago, 
despite the dismissal of most of its 
on -air staff, simulcasting with the 
FM, and loss of its own identity. 
WWSW -FM, conversely, is off to 2.7 
from 3.3 in the spring. A year ago 
this FM had a 2.3 share. 

Dwight Douglas' (he's associated 
with Burkhart /Abrams /Michaels/ 
Douglas) new "Fem FM" on 
WFFM -FM (FM 97) dropped to 
2.8, which prompted station man- 
ager David Drum to drop the for- 

mat. The station. which had a 3.6 in 
the spring and a 3.9 a year ago, has 
gone back to doing its own "soft 
adult contemporary" under the di- 
rection of new program director 
Chuck Brinkman. 

AOR WDVE -FM moved up to 
6.4 from 5.4 in the spring, but this is 
below the 7.5 the station had a year 
ago. Black WAMO -FM, which lost 
its tower just before the rating pe- 
riod, is down to 3.7 from 4.6 in the 
spring and 5.3 a year ago. 

Westinghouse's old line MOR 
KDKA -AM remains aloff of all 
these struggles, leading the market 
with a 22.2. down from 25.3 in the 
spring and unchanged from its share 
of a year ago. 

TALK OUT 
FOR OLDIES 

DENVER -KWBZ -AM Denver 
has dropped a talk format to go back 
to music playing oldies. The station 
abandoned the format Tuesday (13) 
after owner John Mullins stopped a 
fund -raising effort to preserve the 
talk format. Mullins' over- the -air 
appeals to save the talk format 
raised $45,000 in 1,700 donations. 
He is now returning that money. 
"We've started mailing out the 
checks," he said as the new format 
debuted. 

MINNEAPOLIS -With KSTP- 
AM having moved into a news for- 
mat, music listeners looking for a 
new contemporary format have 
found WLOL -FM, which is up to a 
5.8 share from 4.9 in the spring and 
1.9 a year ago. Some listeners also 
went over to contemporary KSTP- 
FM, which move to a 10.1 share, up 
from 9.5 in the spring and 10.4 a year 
ago. 

AOR KDWB -FM is up to 5.7 
from 2.8 in the spring and 2.6 a year 
ago. The loser in the AOR race is 
KQRS -FM, down to 4.5 from 7.3 in 
the spring and 8.7 a year ago. Top 40 
KDWB -AM is also down, to 3.0 
from 3.7 in the spring and 3.5 a year 
ago. Minneapolis -St. Paul is not 
exactly a hot country market. 
WDGY -FM is down to 5.3 from 7.1 
in the spring and 6.6 a year ago, de- 
spite the fact that the station prac- 
tically has the audience to itself. A 
few years ago there were four coun- 
try outlets on the AM dial here. 

The traditional market leader, 
MOR WCCO -AM continues to 
dominate the market, currently with 
a 24.5 share. This is up from 22.5 in 
the spring and 22.4'a year ago. 

WILL SATELLITE COMMUNICATION 

BECOME THE NEW GLOBAL 

PROMOTIONAL POWER IN THE 80's? 

This And A Score Of Other 
Key Issues To Be Discussed 
At IMIC '81 April 26 -29, 
Bristol Hotel Kempinski 
Berlin, West Germany 

For further details see page 77 

DENVER -AOR KBPI is still the 
market leader here, but its share is 
down to 8.6 from the spring, but this 
is still way ahead of the 4.9 the sta- 
tion had a year ago. KAZY -FM, an- 
other AOR outlet, is down to 4.2 
from 5.2 in the spring and 6.1 a year 
ago. Showing a gain is AOR KBCO- 
FM, up to 2.4 from 1.6 in the spring 
and 1.3 a year ago. 

KDKO -AM has rebounded from 
a disco 0.9 in the spring to become 
an r &b outlet with a 2.5 share. A 
year ago the station had a 1.6. MOR 
KHOW -AM has had its third down 
book, to 5.8 from 7.6 in the spring 
and 7.7 a year ago. Contemporary 
KOAQ -FM is up to 6.0 from 2.7 in 
the spring and 2.6 a year ago. And 
contemporary KPPL -FM is up to 5.1 
from 4.9 in the spring and 3.6 a year 
ago. Contemporary KTLK -AM is 
down to 1.6 from 2.2 in the spring. 
and 3.9 a year ago. Top 40 KIMN- 
AM is down to 5.4 from 7.7 in the 
spring and 6.8 a year ago. 

* * * 
MILWAUKEE- There's a close 

MOR race here with WTMJ -AM 
leading the market with a 12.3 while 
WISN -AM moves in with a 11.0. 
WTMJ is down from 15.0 in the 
spring and 15.3 a year ago, while 
WISN is up from 10.3 in the spring 
and 10.7 a year ago. AOR WLPX- 
FM is down to 6.0 from 7.2 in the 
spring and 8.1 a year ago. Top 40 
WOKY -AM is down to 3.0 from 3.4 
in the spring to 7.2 a year ago but top 
40 WRKR -FM is up to 2.3 from 2.2 
in the spring and .9 a year ago. 

* * * 
KANSAS CITY- Contemporary 

KUDL -FM has jumped up to an 8.1 
share over the 5.2 it had in the spring 
and 3.5 it had a year ago. Contempo- 
rary WHB -AM is also ahead to 9.1 
from 8.6 in the spring and 6.0 a year 
ago. KJLA -AM has moved to top 40 
from disco, but the share went down 
to-2.1 from 3.8 in the spring and 3.6 a 
year ago. Country WDAF -AM con- 
tinues as the market leader with 11.4. 
down from 12.0 in the spring and 
11.9 a year ago. 

* * * 
COLORADO SPRINGS -Con- 

temporary KSPZ -FM steps out to a 
clear lead in first place with a 16.4 
share, up from 11.1 in the spring, 
when it was tied with beautiful 
KRDO -FM, and 8.8 a year ago. 
Contemporary KIIQ -FM is down to 
2.5 from 3.9 in the spring and 5.3 a 
year ago. 

AOR KILO -FM has been having 
its up and downs. It currently has an 
11.0 share, up from 9.6 in the spring, 
but down from 12.5 a year ago. The 
same has been true for AOR 
KKFM -FM. It's now at a 2.8, up 
from 1.8 in the spring, but down 
from 4.5 a year ago. 

KKCS -AM -FM gave up disco on 
its AM side in August and began si- 
mulcasting with the FM country for- 
mat. but that didn't help much. The 
AM went down to .6 from 2.6 in the 
spring and the FM went down to 3.4 
from 4.7. 

Veteran's Coliseum in New Haven, 
Conn., but those plans began to 
come apart when the group, through 
loyalty to WNEW -FM New York 
program director Scott Muni, re- 
fused to have a competing station, 
WPLJ, carry the concert. 

The management of Blair Radio, 
which is owned by John Blair & Co. 
along with Blair Starfleet, balked at 
trying to sell time on a network 
hookup that did not include New 
York. Ironically, they wound up 
with the Kinks with three cities miss- 
ing. 

As negotiations with the Allman 
Band management dragged on, Ray 
Davies, leader of the Kinks ap- 
proached Kopper to do a New 
Year's Eve show after Davies visited 
the Starfleet communications bus 
while the organization was broad- 
casting a live Pretenders concert in 
Chicago for Warner Bros. Davies 
was so impressed with Starfleet ac- 
tivities that he expressed an interest 
in a deal, Kopper says. 

But then three weeks before New 
Year's Eve, "he wanted to back out," 
Kopper says. "I told him, `we'll have 
to sue.' We argued for nine days." 

Kopper says that two weeks be- 
fore the broadcast date, Davies said 
he would go ahead and do the 
broadcast if "we would hold back on 
New York, Boston and LA. He said 
he was worried about doing badly 
before 14 million people." 

"I told him we couldn't do the 
show with a quarter of the U.S. pop- 
ulation removed. Then I suggested 
we either do the show in all cities or 
his management company would 
have to buy into the production. 
They, Camwood Productions did, 
and Arista Records kicked in some 
money too, but we still lost money," 
Kopper says. 

Arista had been planning a 
$10,000 contest promotion in con- 
nection with the broadcast, but these 
plans have been reportedly scaled 
down. 

Blair was still able to sell some of 
the show -to Strohs Beer. which is 
not distributed in the affected cities 
and to Arista. 

In one last effort to rescue at least 
the Los Angeles clearance, Kopper, 
counting on the time difference. 

1974 Kidnapping Hoax 

Costs Tucson AMer 
Its License Renewal 

taped the concert for a delayed feed 
to KLOS. After the concert was over 
he approached Davies with this 
idea. but Davies vetoed it, he says. 

Elliot Abbott, president of Re- 
niassance Management, which con- 
trols Camwood, confirmed the 
hitches and said they stemmed from 
the group's concern for "possible 
technical or Kinks' problems." 

"The most 
entertaining approach 
to religion 
I've ever heard." 

Linda Moore 
WXLO, New York 

"An incredible show!" 
Ron Morgan 
KSD, St Louis 

"Immediate listener response and 
feedbacks ... compatible with 
any format." 

John Young 
WZGC, Atlanta 

"Enchanting! A PD's dream .. 
Larry Knight 
KCBQ, San Diego 

FAITH 
made them 

GREAT 

WASHINGTON -In a five -to- 
two vote, the Federal Communi- 
cations Commission voted to deny 
the license renewal of Walton 
Broadcasting's KIKX -AM Tucson 
for a 1974 kidnap hoax. 

With commissioners James 
Quello and Anne Jones dissenting, 
the commission rejected an appeal 
from Walton for reconsideration of 
an earlier move to lift the license. 

Walton now has the option to take 
the case to the Washington Circuit 
Court of Appeals. The case stems 
from a stunt that included false news 
reports that morning man Gary 
Craig had been kidnapped and in- 
cluded the police being called in to 
investigate. 

The commission noted, "John 
Walton (owner of the station) failed 
to take action in stopping the hoax 
when notified by the station man- 
ager that things had gotten out of 
hand. No one was dismissed until 
the investigation began." 

...stories of 
fascinating Christians: 

TOM LANDRY 

LARRY GATLIN 

GARY PLAYER 

B. J. THOMAS 

MOONWALKER 
COLONEL JIM IRWIN 

DWIGHT D. EISENHOWER 

MEDAL OF HONOR WINNER 
GENERAL JOE FOSS 

and dozens of others ... 
Provided free -of- charge 

each week to: 
KMOX, WMCA, WZGC, KLIF, 

WXLO, KULF, WNOE, 
WQIK, WMC, KTSA, WJW, 

KLTE, WQAM, WIFE, 
and over 80 other stations 

around the country ... 
For more information, contact 
Bart McLendon Broadcasting 
4848 Shadywood Lane 
Dallas, Texas 75209 
(214) 357.1750 

Sponsored by the 
Campus Crusade for Christ 
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Btllboard. Singles Rodio Action 
Based on station playlists through Tuesday (1 /13/81) 

Ploylist Prime Movers * 
Pioylist Top Add Ons 

Continued from page 22 

BLONDIE -The Tide Is High -D -33 

FlREFALL- Staying With It 32 

STYX- Rock'n The Paradise 

KOOL & THE GANG- Celebration 

EDDIE RABBITT-I Love A Rainy Night 

WFlL- Philadelphia (D. Fennessy -MD) 

** STEELY DAN -Hey Nineteen 19 -13 

** 11ERRA- Together 27-20 

* BLONDIE -The Tide Is High 10-6 

* DOLLY PARTON-9 To 5 25 -19 

* ANDY GIBB -Time Is Time 15 -11 

ELVIS PRESLEY- Guitar Man 

DARYL HALL/JOHN OATES -Kiss On My 

List 

JOHN LENNON- Woman -D -28 

DON McLEAN- Crying 

STEVIEWONDER -I Ain't Gonna Stand For 

It -D -29 

FRED KNOBLOCK/SUSAN ANTON- Kill in' 

Time 

EAGLES -Seven Bridges Road -D -30 

ECK (K104) -Erie (B. Shannon -MD) 

** MICHAEL STANLEY BAND -He Can't Love 

You 4-1 

** REO SPEEDWAGON -Keep On Loving You 

14.7 

* KANSAS -Got To Rock On 24-17 

* QUEEN -Flash 31 -20 

* DAN FOGELBERG -Same Old Lang Syne 16- 

10 

STYX -The Best Of Times -28 
KEITH SYKES -Love To Ride -32 

DOLLY PARTON -9 To 5 

ARETHA FRANKLIN -United Together -D33 
RANDY MEISNER- Hearts On Fire -D -37 

FlREFALL- Staying With It-D-34 
JOHN LENNON -Woman 
JIMMY HALL -Easy Street 

PAT BENATAR -Hell Is For Children -D -29 

FLEETWOOD MAC -Firefly -D -31 

WFBG -A Noon (T. Booth -MD) 

** MICHAEL STANLEY BAND -He Can't Love 

You 22-19 

** DOLLY PARTON -9 To 5 13-9 

* DONNIE IRIS -Ah Leah 20 -18 

* JACKSONS- Heartbreak Hotel 16-13 

* BOZ SCAGGS-M iss Sun 11-8 

s DON McLEAN- Crying -28 
STYX -The Best Of Times -27 

PATBENATAR -Treat Me Right -D -25 

RANDY MEANER -Hearts On Fire -D -24 

DARYL HALL/JOHN OATES -Kiss On My list 

PHIL SEYMOUR- Precious To Me 

JOHN LENNON- Woman -D-29 
AC /DC -Back In Black -D -23 

QUEEN- Flash's Theme Aka Flash -D -26 

DAN FOGELBERG -Same Old Lang Syne -30 

WKBO -Harrisburg (B. Carson -MD) 

** JOHN LENNON -Woman 28 -21 

** STEVE WONDER -I Ain't Gonna Stand For 

It 21 -22 

* DOLLY PARTON -9 To 516.13 

* BLUES BROTHERS -Who's Making Love 24- 

20 

* EDDIE RABBITT -I Love A Rainy Night 14.9 

REO SPEEDWAGON -Keep On Loving You - 
25 

EAGLES -Seven Bridges Road -27 
PAT BENATAR -Treat Me Right -28 
DON McLEAN- Crying -29 
STYX -The Best Of Times -30 

WQXA (Q -106) -York (S. Gallagher -MD) 

** BLONDIE -The Tide Is High 4-2 

** REO SPEEDWAGON -Keep On Loving You 

7.4 

* BOZ SCAGGS-Miss Sun 17-10 

* EDDIE RABBITT-I Love A Rainy Night 19-13 

* STEELY DAN -Hey Nineteen 11.8 

PAT BENATAR-Treat Me Right-D-30 
STYX -The Best Of Times 

DON McLEAN- Crying 

CUFF RICHARD -A Little In Love -D -27 

RONNIE MILSAP- Smokey Mountain Rain 

WRQX (Q107)- Washington (R. Bowler -MD) 

No List 

WPGC -Washington (D. Geronimo -MD) 

** JOHN LENNON -Woman 27-18 

** STEVIE WONDER -I Ain't Gonna Stand For 

It 13-6 

* OLIt11A NEWTON- JOHN /CLIFF RICHARD - 
Suddenly 21 -15 

* EDDIE RABBITT-I Love A Rainy Night 29 -24 

* REO SPEEDWAGON -Keep On Loving You 

10-4 

DOLLY PARTON -9 To 5 -27 
STYX -The Best Of Times -23 

DON McLEAN- Crying -28 

WCAO -Baltimore (S. Richards -ND) 

** DELBERT McCUNTON- Giving It Up For 

Your Love 22-14 

** STEELY DAN -Hey Nineteen 9-2 

* EDDIE RABBITT-I Love A Rainy Night 14 -8 

* DAN FOGELBERG -Same Old Lang Syne 18- 

11 

* ANDY GIBB- TimelsTime -12.5 
on BOZ SCAGGS -Miss Sun -28 

EAGLES -Seven Bridges Road -29 
JOHN LENNON- Woman -D-27 
DON McLEAN -Crying 

REO SPEEDWAGON -Keep On Loving You - 
30 

RONNIE MILSAP -Smokey Mountain Rain 

TERRI GIBBS- Somebody's Knockin' 

STYX -The Best Of Times 

WFBR -Baltimore (A. Szulinski -MD) 

** BLONDIE -The Tide Is High 3-1 

** DOLLY PARTON -9 To 513-9 

* EDDIE RABBITT-I Love A Rainy Night 20-13 

* STEELY DAN -Hey Nineteen 6-4 

* JACKSONS- Heartbreak Hotel 9 -5 

PAT BENATAR -Treat Me Right -28 
ALAN PARSONS PROJECT -Games People 

Play -29 
TERRI GIBBS- Somebody's Knockin' 

DARYL HALL/JOHN OATES -Kiss On My List 

STYX -The Best Of Times -30 
ASSOCIATION- Dreamer 

JOHN LENNON- Woman -D -25 

WYRE -Annapolis (J. Diamond -MD) 

** EDDIE RABBITT-I Love A Rainy Night 18- 

11 

** STEVIEWONDER -I Ain't Gonna Stand For 

It 19 -13 

PAT BENATAR -Treat Me Right 

CUFF RICHARD -A Little In Love -21 
DARYL HALL/JOHN OATES -Kiss On My List 

STYX -The Best Of Times 

WGH- Hampton (B. Canada -MD) 

No List 

WQRK (Q- FM)- Norfolk (D. Davis -MD) 

** EAGLES -Seven Bridges Road 18 -9 

** RONNIEMILSAP- Smokey Mountain Rain 

26-17 

* POUCE-De Do Do Do, De Da Da Da 22 -18 

* HEART -Tell It Like It Is 16-6 

* TERRA-Together 31 -26 

QUEEN -Flash 
STYX -The Best Of Times 

PAT BENATAR -Treat Me Right 

ALAN PARSONS PROJECT -Games People 

Play-D-35 
DELBERT McCUNTON- Giving It Up For Your 

Love-D-34 
MICHAEL STANLEY BAND -He Can't Love 

You -D -33 

TEDDY PENDERGRASS -Love T.K.0. -D31 
BLUES BROTHERS -Who's Making Love -D- 
29 

DON McLEAN -Crying 
JOHN LENNON- Woman -D -22 

WRVQ (Q-94)- Richmond (B. Thomas -ND) 

** BLONDIE- Rapture 14.5 

** ALAN PARSONS PROJECT -Games People 

Play 7.4 

* BABYS -Turn And Walk Away 10-7 

* MICHAEL STANLEY BAND -He Can't Love 

You 9 -6 

* EAGLES -Seven Bridges Road 11.8 

FLEETWOOD MAC-Firefly 
STYX -The Best Of Times 

PATBENATAR -Treat Me Right -D-24 
DON McLEAN- Crying 

JOHN LENNON- Woman -D-23 
CUFF RICHARD -A Little In Love -D-25 
KOOL JL THE GANG- Celebration -D -19 

QUEEN -Flash 
OUTLAWS- Riders In The Sky -D -26 

SoufheosE Region * PRIME MOVERS 
SPEEDWAGON -Keep On Loving You (Epic) 

DAN FOGELBERG -Same Old Lang Syne (Full Moon) 

BLONDIE -The Tide Is High (Chrysalis) 

agar_ TOP ADD ONS 

STYX -You Changed My Life (ARM) 

DON Mel/AN-Crying (Millennium) 
JOHN LENNON -Woman (Geffen) 

BREAKOUTS 

NEIL DIAMOND -Hello Again (EMI) 
RANDY MEISNER -Hearts On Fire (Epic) 
PAT BENATAR -Treat Me Right (Chrysalis) 

WQXI -AM- Atlanta (J. McCartney -MD) 

** DAN FOGELBERG -Same Old Lang Syne 

13-4 

** RONNIE MILSAP -Smokey Mountain Rain 

16-8 

* DOLLY PARTON -9 To 5 18 -9 

* DELBERT McCUNTON- Giving It Up For 

Your Love 19-12 

* LTD -Shine On 20.14 

JOHN LENNON -Woman 
DON McLEAN- Crying 

CUFF RICHARD -A Little In Love 

REO SPEEDWAGON -Keep On Loving You - 
D-19 

FRED KNOBLOCK/SUSAN ANTON- Killin' 

Time -D-24 
BOZ SCAGGS -Miss Sun -D -23 

WQXI -FM (94Q)- Atlanta 

(J. McCartney -MD) 

** DAN FOGELBERG -Same Old lang Syne 

8.1 

** REO SPEEDWAGON -Keep On Loving You 

10-4 

* DON McLEAN- Crying 29 -21 

* DELBERT McCUNTON- Giving It Up For 

Your Love 16-10 

* RONNIE MILSAP- Smokey Mountain Rain 

22-15 

STYX -The Best Of Times -28 
NEIL DIAMOND -Hello Again 

DARYL HALL/JOHN OATES -Kiss On My 

List -LP 
THEASSOCIATION- Dreamer -LP 
LEO SAYER- Living In A Fantasy -D -29 

CLIFF RICHARD -A Little In Love -D -32 

WBBQ -Augusta (B. Stevens -MD) 

** REO SPEEDWAGON -Keep On Loving You 

13-4 

** STEVIE WONDER -I Ain't Gonna Stand For 

It 28 -17 

* OUTLAWS -Riders In The Sky 29 -19 

* ALAN PARSONS PROJECT -Games People 

Play 27-22 

* JACKSONS- Heartbreak Hotel 30 -23 

JOHN LENNON- Woman -30 
STYX -The Best Of Times -26 

PAT BENATAR -Treat Me Right -27 
BLUES BROTHERS-Who's Making Love -28 
RANDY MEISNER -Hearts On Fire -X 
CON FUNK SHUN -Too Tight -X 
LOVERBOY -Turn Me Loose -X 
NIGHT -Love On The Airwaves -LP 
TOUCH -Don't You Know What Loue Is -LP 
CUFF RICHARD -A Little In Love -29 
RITA COOLIDGE -Fool That I Am -D -25 

WSGA- Savannah (J. Lewis -MD) 

** STEELY DAN -Hey Nineteen 15.6 

** STEVIE WONDER -I Ain't Gonna Stand For 

It 16-1 

* REO SPEEDWAGON -Keep On Loving You 

* RODSTEWART- Passion 14 -9 

* DAN FOGELBERG -Same Old Lang Syne 24- 

15 

CUFF RICHARD -A Little In Love -32 
DON McLEAN- Crying -30 

NEIL DIAMOND -Hello Again -33 
STYX -The Best Of Times -31 

WSGF (95SGF)- Savannah (C. Stevens -MD) 

No List 

WAYS -Charlotte (L Simon -MD) 

** REO SPEEDWAGON- Kee p On Loving You 

27 -18 

** ROD STEWART- Passion 8 -3 

* KOOL & THE GANG-Celebration 4-1 

* EDDIE RABBITT-I Love A Rainy Night 16 -12 

* DOLLY PARTON -9 To 5 26.17 

STYX -The Best Of Times -26 
ALAN PARSONS PROJECT -Games People 

Play 

PAT BENATAR -Treat Me Right 

ARETHA FRANKLIN- United Together -D -24 

ELVIS PRESLEY -Guitar Man 

BLONDIE- Rapture -D -25 

NEIL DIAMOND -Hello Again 

WFLB- Fayetteville (L Cannon -MD) 

No List 

WISE -Asheville 
(J. Stevens /R. WAliams -MDs) 

** REO SPEEDWAGON -Keep On Loving You 

27-21 

** BOZ SCAGGS-Miss Sun 17.13 

* DELBERT McCLINTON- Giving It Up For 

Your Love 22 -18 

* EDDIE RABBITT -I Love A Rainy Night 25-19 

* ANDY GIBB -Time Is Time 13-11 

PAT BENATAR -Treat Me Right 

QUEEN -Flash 
CLIFF RICHARD -A Little In Love -D -33 

DONNIE IRIS -Ah Leah 

AC /DC -Back In Black-D-35 
DAN FOGELBERG -Same Old Lang Syne -D- 
28 

DIRE STRAITS- Skateaway -D -31 

DOLLY PARTON -9 To 5 -D-29 
DON McLEAN-Crying-D-34 
XTC- Generals And Majors 

RANDY MEISNER -Hearts On Fire 

DARYL HALL/JOHN OATES -Kiss On My List 

SUZIQUATRO- Lipstick 

PHIL SEYMOUR- Precious To Me 

STYX -The Best Of Times 

LEO SAYER- Fantasy 

NEIL DIAMOND -Hello Again 

OUTLAWS- Riders In The Sky -D -32 

JOHN LENNON- Woman -D36 

WKIX -Raleigh (R. McKay -MD) 

** DAN FOGELBERG -Same Old Lang Syne 

D-20 

* RONNIE MILSAP -Smokey Mountain Rain 

18-14 

* HEART -Tell It Like It Is 14.10 

FRED KNOBLOCK /SUSAN ANTON -Killin' 
Time 

CHARLES FOX- Seasons -D -25 

TIERRA- Together -D -24 

DOLLY PARTON -9 To 5 -D -22 

THE KORGIS- Everybody's Got To Learn 

Sometime -D-26 
RRA COOLIDGE -Fool That I Am -D-27 
DELBERT McCLINTON- Giving It Up For Your 

Love -D-21 
BOZSCAGGS -Miss Sun -D -23 

BETTE MIDLER-D-28 

WSEZ- Winston -Salem (B. Zieglar -MD) 

** STEELY DAN -Hey Nineteen 13 -8 

** DOLLY PARTON -9 To 5 26.22 

* ABBA -The Winner Takes It All 32 -26 

* ANDY GIBB -Time Is Time 15-13 

* EAGLES -Seven Bridges Road 23-19 

* HEART -Tell It Like It Is 21-17 

CUFF RICHARD -A Little In Love 

FlREFALL- Staying With It -LP 
STYX -The Best Of Times 

PAT BENATAR -Treat Me Right 

LAKESIDE -Fantastic Voyage -LP 
RANDY MEISNER -Hearts On Fire -LP 
JOHN LENNON- Woman -Dn35 
MICHAEL STANLEY BAND -He Can't Love 

You -LP 
STEVIE WONDER -I Ain't Gonna Stand For It 

REO SPEEDWAGON -Keep On Loving You- 
D-32 

FRED KNOBLOCK/SUSAN ANTON- Killin' 

Time -D -34 

WARS- Anderson (J. Evans -MD) 

** THE JACKSONS- Heartbreak Hotel 35 -23 

** BLONDIE -Rapture 21-12 

* TEDDY PENDERGRASS -Love T.K.O.32.21 

* OUTLAWS- Riders In The Sky 23 -17 

* RONNIE MILSAP- Smokey Mountain Rain 

36-29 

RITA COOUDGE -Fool That I Am 

STYX -The Best Of Times -35 
DARYL HALL/JOHN OATES -Kiss On My List 

SUZI QUATRO -Lipstick 
LOVERBOY -Turn Me Loose -LP 
LEO SAYER- Living In A Fantasy 

STEVE WINWOOD -When You See A Chance 

CUMAX BLUES BAND -I Love You -LP 
AC /DC -Back In Black-D-33 
QUEEN -Flash's Theme Aka Flash-D-38 

MICHAEL STANLEY BAND -He Can't Love 

You-D-37 

WTMA- Charleston (D. Lloyd -MD) 

No List 

KLAZ -FM (Z -98) -Little Rock (D. Taylor -MD) 

No List 

WWKX (KX- 104) -Nashville (B. Richards -MD) 

** BLONDIE -The Tide Is High 2 -1 

** EDDIE RABBITT-I Love A Rainy Night 16- 

10 

* AIR SUPPLY -Every Woman In The World 15- 

11 

* STEELY DAN -Hey Nineteen 9 -6 

* DOLLY PARTON -9 To 5 23.18 

STYX -The Best Of Times 

RANDY MEISNER- Hearts On Fire 

DARYL HALL/JOHN OATES -Kiss On My List 

CON FUNK SHUN -Too Tight 

ALM PARSONS PROJECT -Games People 

Play -D -29 

EAGLES -Seven Bridges Road-D-30 

WHBQ -Memphis (C. Duvall -PD) 

** BLONDIE -The Tide Is High 5 -2 

** RODSTEWART- Passion 10.8 

* BOZ SCAGGS-M iss Sun 28-25 

* DAN FOGELBERG -Same Old Lang Syne 16- 

12 

* THE JACKSONS- Heartbreak Hotel 26-22 

REO SPEEDWAGON -Keep On Loving You - 
30 

STYX -The Best Of Times 

DOLLY PARTON -9 To 5 -D29 

WNOX -Knoxville (S. Majors-MD) 

** DAN FOGELBERG -Same Old Lang Syne 

24 -16 

** BLONDIE -The Tide Is High 20-8 

* DELBERT McCUNTON- Giving It Up For 

Your Love 23-17 

* REO SPEEDWAGON -Keep On Loving You 

26 -21 

DON McLEAN- Crying 

EAGLES -Seven Bridges Road 

PAT BENATM -Treat Me Right 

BLUES BROTHERS -Who's Making Love -D- 
28 

JOHN LENNON- Woman -D-25 
OUTLAWS -Ghost Riders In The Sky 

WRJZ -Knoxville (F. Story-MD) 

** BLONDIE -The Tide Is High 4-1 

** EAGLES -Seven Bridges Road 12-5 

* HEART -Tell It Like it Is 9-8 

* RONNIE MILSAP- Smokey Mountain Rain 8- 

7 

* NEIL DIAMOND -Love On The Rocks 5 -4 

STYX -The Best Of Times 

NEIL DIAMOND -Hello Again 

JOHN LENNON- Woman -D -29 

PATBENATAR -Treat Me Right 

RANDY MEISNER- Hearts On Fire 

CLIFF RICHARD -A Little In Love -D-28 
ALAN PARSONS PROJECT -Games People 

Play -D-27 
STEVIEWONDER -I Ain't Gonna Stand For 

It -D30 

WSKZ (KZ- 106)- Chattanooga (D. Carroll -MD) 

** CUFF RICHARD -A Little In Love 25-16 

** DAN FOGELBERG -Same Old Lang Syne 

20.8 

* EDDIE RABBITT-I Love A Rainy Night 8 -6 

* ROD STEWART- Passion 6 -2 

* OUTLAWS- Riders In The Sky 25 -21 

STYX -The Best Of Times 

STEVIEWONDER -I Ain't Gonna Stand For 

It 

RONNIE MILSAP- Smokey Mountain Rain - 
D-27 

PAT BENATAR -Treat Me Right 

DOLLY PARTON -9 To 5 -D -17 

DARYL HALL/JOHN OATES -Kiss On My List 

JOHN LENNON-Woman-D-18 

BLONDIE- Rapture -LP 

WERC- Birmingham (M. Thompson -MD) 

** EAGLES -Seven Bridges Road 16-8 

** REO SPEEDWAGON -Keep On Loving You 

26 -11 

* DELBERT McCUNTON- Giving It Up For 

Your Love 19 -15 

BLONDIE- Rapture 

NEIL DIAMOND -Hello Again 

PAT BENATAR -Treat Me Right 

DON McLEAN- Crying -D-25 
RANDY MEISNER- Hearts On Fire 

STYX -The Best Of Times -D-26 
RONNIE MILSAP- Smokey Mountain Rain - 
20 

WKXX (KXX 106)- Birmingham (L O'Day -MD) 

** BLONDIE -Rapture 20-13 

** CUFF RICHARD -A Little In Love 21-14 

* BOZ SCAGGS-M iss Sun 11.7 

* REO SPEEDWAGON -Keep On Loving You 6- 

2 

* JACKSONS- Heartbreak Hotel 14-8 

DON McLEAN- Crying 

EDDIE RABBEIT-1 Love A Rainy Night -20 
DONNIE IRIS -Ah Leah 

AC /DC -Back In Black 

RANDY MEISNER -Hearts On Fire 

STYX -The Best Of Times 

LOVERBOY -Turn Me Loose 

WSGN -Birmingham (W. Brian -MD) 

** STEELY DAN -Hey Nineteen 10 -1 

** EDDIE RABBITT -I Love A Rainy Night 14- 

7 

* DELBERT McCUNTON- Giving It Up For 

Your Love 17.14 

* REO SPEEDWAGON -Keep On Loving You 

23-17 

* RONNIE MILSAP -Smokey Mountain Rain 

22-19 

DON McLEAN -Crying 
STYX -The Best Of Times 

JOHN LENNON- Woman -D -25 

OUTLAWS- Riders In The Sky 

WARY- Huntsville (J. Kendricks -MD) 

** REO SPEEDWAGON -Keep On Loving You 

25-16 

** DAN FOGELBERG -Same Old Lang Syne 

L7 -11 

* DOLLY PARTON -9 To 5 27-20 

* STEELY DAN -Hey Nineteen 12-7 

* ALAN PARSONS PROJECT -Games People 

Play 30 -25 

STYX -The Best Of Times 

FlREFALL- Staying With It 

NICOLETTE LARSON -Ooo -lee 

LEO SAYER- Living In A Fantasy 

PATBENATAR -Treat Me Right -D -26 

DON McLEAN- Crying -D -29 

DARYL HALL/JOHN OATES -Kiss On My List 

CON FUNK SHUN -Too Tight 

JACKSONS- Heartbreak Hotel -D-2l 

WHHY- Montgomery (R. Thomas -MD) 

** STEELY DAN -Hey Nineteen 15-8 

** REO SPEEDWAGON -Keep On Loving You 

2721 

* CUFF RICHARD -A Little In Love 30-26 

* ALAN PARSONS PROJECT -Games People 

Play 29 -24 

* DAN FOGELBERG -Same Old Lang Syne 13- 

7 

PAT BENATAR -Treat Me Right 

ELVIS PRESLEY -Guitar Man 

DOLLY PARTON -9 To 5 -D -28 

DON McLEAN- Crying -D -30 

STYX -The Best Of Times 

LOVERBOY -Turn Me Loose 

JOHN LENNON- Woman -D -27 

NEIL DIAMOND -Hello Again 

BETTE MIDLER -My Mother's Eyes -D29 

WJDX- Jackson (L Adams -MD) 

GLEN CAMPBELL-I Don't Want To Know 

Your Name 

CON FUNK SHUN -Too Tight 

JOWELL DIAMOND -Theme From Raging 

Bull 

WRBQ (Q -105) -Tampa (P. McKay -MD) 

** REO SPEEDWAGON- Keep On Loving You 

9-3 

** DELBERT McCUNTON- Giving It Up For 

Your Love 26-21 

* EDDIE RABBITT-I Love A Rainy Night 22 -20 

* JACKSONS- Heartbreak Hotel 17 -15 

* DAN FOGELBERG -Same Old Lang Syne 18- 

16 

STYX -The Best Of Times 

KOOL $THEGANG- Celebration -I0 
PATBENATIIR -Treat Me Right -D -30 

ALAN PARSONS PROJECT -Games People 

Play -D -25 

JOHN LENNON- Woman -D -27 

DON McLEAN- Crying 

WLCY -Tampa (M. Weber -MD) 

** STEELY DAN -Hey Nineteen 10.1 

** PATBENATAR -Treat Me Right 30 -26 

* REO SPEEDWAGON -Keep On Loving You 

24-19 

* BOZ SCAGGS- Miss Sun 21.16 

* ROD STEWART- Passion 13-5 

BLONDIE- Rapture 

RANDY MEISNER -Hearts On Fire -30 
CON FUNK SHUN -Too Tight -21 
DON McLEAN- Crying 

LAKESIDE -Fantastic Voyage 

PATRICE RUSHEN -Look Up 

STYX -The Best Of Times -28 
SWITCH -Love Over & Over Again -D-29 

WBJW (B1-105)-Orlando (T. Long -MD) 

** BLONDIE -The Tide Is High 16 -10 

** KOOL & THE GANG -Celebration 31-21 

* BOZ SCAGGS -Miss Sun 37 -29 

* DAN FOGELBERG -Same Old Lang Syne 36- 

24 

* TIERRA- Together 35 -27 

DONNIE IRIS -Ah Leah 

STYX -The Best Of Times 

REO SPEEDWAGON -Keep On Loving You - 
D-40 

DOLLY PARTON -9 To 5 -D -39 

** DON WILLIAMS -I Believe In You 11 -5 

** EDDIE RABBITT-I Love A Rainy Night 12- 

8 

* RONNIE MILSAP- Smokey Mountain Rain 

16 -9 

* BLONDIE -The Tide Is High 19-13 

* DOLLY PARTON-9 To 518.12 

TERRI GIBBS- Somebody's Knockin' 

DON McLEAN -Crying 

WAPE- Orange Park (P. Sebastian -MD) 

** STEELY DAN -Hey Nineteen 10 -6 

** BOZ SCAGGS-M iss Sun 11.7 

* DELBERT McCUNTON- Giving It Up For 

Your Love 20-16 

* LTD -Shine On 16-13 

* DOLLY PARTON -9 To 5 22 -17 

RANDY MEISNER -Hearts On Fire 

SUZI QUATRO- Lipstick 

JOHN LENNON -Woman 
BLUES BROTHERS -Who's Making Love -D- 
23 

DON McLEAN-Crying 

STYX -The Best Of Times 

ALAN PARSONS PROJECT -Games People 

Play 

MICHAEL STANLEY BAND -He Can't Love 

You -D-25 
REO SPEEDWAGON -Keep On Loving You - 
D-25 

MCGUFFEY LANE -Long Time Loving You -D- 
22 

WIVY (Y- 103) -Jacksonville (S. Sherwood -MD) 

** REO SPEEDWAGON -Keep On Loving You 

22-13 

** STEELY DAN -Hey Nineteen 12.7 

* DOLLY PARTON -9 To 5 24-21 

* ALAN PARSONS PROJECT -Games People 

Play 29-25 

* RONNIE MILSAP- Smokey Mountain Rain 

34 -28 

DON McLEAN- Crying 

LEO SAYER -Living In A Fantasy -40 
RANDY MUSNER -Hearts On Fire-D-38 

DARYL HALL/JOHN OATES -Kiss On My 

List-D-37 
STEVE WINWOOD -While You See A Chance 

ENGLAND DAN SEALS -Love Me Like The 

Last Time -D39 
DONNIE IRIS -Ah Leah-D-36 

OUTLAWS- Riders In The Sky 

WKXY -Sarasota (T. Wiliam -MD) 

** DOLLY PARTON -9 To 5 5 -2 

** STEVE WONDER -I Ain't Gonna Stand For 

It 21-15 

* QUEEN -Flash 25 -18 

* ALAN PARSONS PROJECT -Games People 

Play 20 -12 

* EAGLES -Seven Bridges Road 22-14 

RANDY MEISNER -Hearts On Fire - 

RONNIE MILSAP- Smokey Mountain Rain 

PATBENATAR-Treat Me Right -D-29 
CLIFF RICHARD -A Little In Love 

LTD -Shine On 

FlREFALL- Staying With It 

STYX -The Best Of Times -D30 
BLONDIE- Rapture -D -20 

WAXY -Ft. Lauderdale (R. Shaw -PD) 

* * OUVIA NEWTON JOHN /CUFF RICHARD - 
Suddenly 9 -5 

** DAN FOGELBERG -Same Old Lang Syne 

25.17 

* STEELY DAN -Hey Nineteen 14-8 

* DIANA ROSS -It's My Turn 16 -9 

JOHN LENNON-Woman-29 
STYX -The Best Of Times 

DON McLEAN- Crying 

ABBA -The Winner Takes It All 

CUFF RICHARD -A Little In Love -D-28 
REO SPEEDWAGON -Keep On Loving You - 
D18 

© Copyright 1981, Billboard Publi- 
cations, Inc. No part of this publi- 
cation may be reproduced, stored 
in a retrieval system, or trans- 
mitted, in any form or by any 
means, electronic, mechanical, 
photocopying, recording, or other- 
wise, without the prior written 
permission of the publisher. 
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Radio Programming 

HOLIDAY GREETINGS -John Rook, program director of Los Angeles' KFI -AM 
gets a chuckle from the Yuletide greetings from indie promotion man Joe Is- 

gro via a singing elf on Christmas Eve. 

SUPERSTAR CONFAB 

`Format Jock' Into 
Entertaining Factor? 

By ED HARRISON 
LOS ANGELES -The addition of 

entertainment to a radio station's 
basic elements of format was among 
the chief topics of conversation at 
the Burkhart /Abrams /Michaels/ 
Douglas three -day SuperStar station 
convention at San Diego's Islandia 
Hotel Jan. 5 -7. 

In attendance were approximately 
125 station representatives. 60% -65` 
of them program directors from the 
75 stations in the SuperStar format, 

Tyrone Brown 
Leaving FCC 

WASHINGTON -The resigna- 
tion of Tyrone Brown, a Democrat 
and only black member of the Fed- 
eral Communications Commission. 
sets the stage of the Reagan adminis- 
tration to install its own team and no 
doubt set the commission on a much 
more conservative and less regu- 
latory course. 

Brown's resignation is effective 
Tuesday (20). He will become a 

partner in the law firm of Steptoe & 
Johnson here. 

Chairman Charles Ferris. also a 
Democrat, is expected to resign in 
April. Most observers here expect 
President Reagan to reappoint com- 
missioner James Quello to Brown's 
unexpired 51/2 years and name a Re- 
publican to fill Democrat Quello's 
full seven -year term. 

according to Lee Michaels, presi- 
dent of the SuperStar division. 

"As music programming enters a 

new phase, radio won't be able to 
survive by letting the music be a 

grand cume builder," says Michaels. 
He notes that the era of the "for- 

mat jock" should be scrutinized 
more carefully and that individual 
programmers will have to make a 
commitment to developing more 
creative programming. 

"They have to create more color 
with their delivery." says Michaels. 
And while Michaels says that too of- 
ten personality is misconstrued to 
mean talking more, on the contrary, 
he says that the programmers must 
"get more out of what they are say- 
ing." 

Michaels states that stations must 
avoid the "tendency to look for the 
quick fix answer" to situations sta- 
tions might find themselves in. 

Citing an example, Michaels says 
that often programmers will read 
about the population shift to an up- 
per demo and overnight notify its 
programming to attract that au- 
dience. "There is a tendency to over- 
react," he says. 

He adds that radio stations must 
analyze their station and its sound 
and whether it's positive if "a station 
sounds the same today as it did three 
years ago." Michaels says that too 
often stations with big numbers "fail 
to freshen their sound." thereby be- 
coming too predictable. 

California Dreamin': `Thin 
Air Concerts' 

ANAHEIM, CALIF. -Radio sta- 
tion KEZY -AM sponsors a "Thin 
Air Guitar Concert" each Friday 
evening at a club in the Anaheim/ 
Orange County area where fans do a 
mime to their favorite artist's record. 

Lorre Crimi, assistant program di- 
rector, calls it the "ultimate 
rock'n'roll fantasy. "Similar concerts 
were done on the East Coast with 
great success and we tried it here. 
The momentum continues," she 
adds. 

Explaining the format, Crimi says. 
"Fans sign up by calling the station 
and letting us know who they plan to 
mime. We try to balance the show by 
avoiding duplication. 

"Then. on Friday evenings begin- 
ning at 9. the person does a mime to 
the record. The one who comes close 
to depicting the artist wins. 

"We've had sonie really good 'per- 
formances' by Heart, Pat Benatar. 
The Blues Brothers. Queen and The 

By KEZY 
Boss (Bruce Springstoen)," she 
notes. 

In its 15th week, the "Thin Air 
Guitar Concerts" draw capacity 
crowds and an estimated 1.000 rock 
fans attended a recent concert. spon- 
sors point out. 

But. only 10 records are usually 
mimed each Friday night. 

While KEZY -AM, an AOR sta- 
tion. does not charge a participation 
fee, Crimi says that "most of the 
clubs have a $2 cover charge. And 
those who want to do a mime have to 
be 18 years or older because of the 
clubs' policy." 

Elaborating on the increased pop- 
ularity of the concerts. she adds. 
"One participant who mimes a 

drummer appeared on the Toni 
Tennille Show that was re- broadcast 
Dec. 22. The show's crew came down 
and did a full fantasy type piece on 
him." 

FALL RATINGS 

12 Latest Arbitrons Show FM 

23 

Still Growing At AM's Expense 
NEW YORK -Another week, an- 

other dozen Arbitron reports. many 
with surprises such as the toppling 
from first place of WSB -AM Atlanta 
and the further decline of WBAP- 
AM Fort Worth as FM continues to 
grow at the expense of AM. 

The latest reports cover Atlanta, 
Dallas -Ft. Worth, Miami, Ft. Lau- 
derdale- Hollywood, St. Louis, Cin- 
cinnati. Pittsburgh, Minneapolis -St. 
Paul, Denver -Boulder, Milwaukee - 
Racine, Kansas City and Colorado 
Springs. 

* * * 
ATLANTA -The venerable old - 

line MOR giant WSB has been un- 
done by two FM upstarts: AOR 
WQXI and top 40 WZGC (Z -93), 
both of which scored double digit 
figures higher than WSB. WSB has a 
10.2 share, down from 12.1 in the 
spring and 11.7 a year ago. In the 
spring of 1979 WSB enjoyed a 15.3 
share. WQXI climbed from 8.2 in 
the spring back to the 10.5 share it 
held a year ago. WZGC is at 10.3, 
down from 10.5 it had in the spring 
and 11.1 it held a year ago. AOR 
WK LS slipped to 6.6 from 8.8 in the 
spring and 8.2 a year ago. 

* * * 
DALLAS -Country is on the 

move in this twin city market with 
country formatted KSCS -FM Ft. 
Worth, scoring as the new market 
leader with a 8.7 share, up from 7.9 
in the spring and 8.2 a year ago. 
Country KPLX -FM is up too. to 5.8 
from 2.7 in the spring and 1.6 a year 
ago. 

The success of these two FMs has 
been at the expense of once double- 
digit share country WBAP -AM, 
which has slipped to 6.4 from 9.2 in 
the spring and 7.6 a year ago. KLIF- 
AM, which just switched to country 
from contemporary (Billboard. Jan. 
17. 1981) came in with a 1.6, down 
from 1.9 in the spring and 2.3 a year 
ago. MOR KVIL -FM is down to 8.0 
from 9.8 in the spring and 9.9 a year 
ago. 

* * * 
MIAMI -For starters, six Spanish 

language stations hold a 29.2 share 
of the listening audience here. 
Country formatted WQAM -FM has 
moved ahead solidly to a 4.8 share, 
no doubt helped when WWOK -AM 
dropped country in favor of Spanish 
and became WHTT. WQAM had a 

2.0 in the spring and a 1.9 a year ago. 
AOR WINZ -FM (Zeta -4) took a 

dive, down to 1.1 from 4.3 in the 
spring and 5.0 a year ago. Classical 
WTMI -FM jumped to 3.2 from 1.9 
in the spring and 1.8 a year ago. 
Black WERD -FM is down to 4.3 
from 5.4 in the spring and 5.3 a year 
ago. 

* * * 
FT. LAUDERDALE -Top 40 

WHYI -FM (Y- 100) is still the top lo- 
cal station in the Ft. Lauderdale - 
Hollywood, Fla.. market. Its share is 
down to 6.2 from 7.7 in the spring 
and 7.6 a year ago. but its chief com- 
petitor WAXY -FM is also down to 
5.4 from 6.9 in the spring. A year 
ago, WAXY had a 3.5 share. The big 
gainer in this market is AOR 
WSHE -FM, up to 4.6 from 4.4 in the 
spring and 1.8 a year ago. MOR 
WFTL -AM has taken a tumble to 
2.7 from 3.1 in the spring and 4.5 a 

year ago. Black WRBD -FM Pom- 
pano Beach has a 4.0, down from 
spring's 5.7. but up from 3.0 a year 
ago. 

ST. LOUIS -Bobby Hattrik may 
be turning the trick at WLLZ -FM 
Detroit (Billboard Jan. 10. 1981), as 
he wears his hat as Doubleday's 
group program director, but he's got 
trouble at home here at KWK -AM/ 
WWWK -FM where he wears a sec -. 
and hat as local p.d. The top 40 com- 
bination fell to a combined share of 
6.2. down from a IO share in the 
spring for the two stations and an I I 

share a year ago. 
Country WIL -FM posted a gain 

to 8.7 from 5.7 in the spring and 5.6 a 
year ago. AOR KSHE -FM is down 
to 5.1 from 7.6 in the spring and 8.9 a 
year ago. Contemporary KSLQ -FM 
is up to 6.2 from 5.1 in the spring and 
3.2 a year ago. Black KATZ -AM is 
down to 1.4 from 2.6 in the spring 
and 2.7 a year ago. Some of this au- 
dience may have moved to its sister 
station, WZEN -FM, but this station 
is only at 1.0. unchanged from the 
spring. but up from .5 a year ago. 

Above all of this is CBS' MOR 
market leader KMOX -AM which 
continues to sail on in the 20 share 
range. The station has a 23.4 share, 
up from 21.6 in the spring, but off 
from 24.4 a year ago. 

* * * 
CINCINNATI - WYYS -FM, 

Heftel's new station "that rocked 
Cincinnati by giving away a half 
million dollars to a listener on Nov. 
4" won itself a 4.1 after only 60 days 
on the air. The top 40 format de- 
buted in August after the former 

beautiful music station (it was then 
known as WLVV -FM Fairfield, 
Ohio) was off the air for three 
months. Under the old format and 
call letters, the station had a 1.6 in 
the spring and a 1.8 a year ago. 

Interestingly, the new format 
didn't make a dent in WKRQ -FM 
(Q -102), which has a 10.5 share, 
down slightly from 10.7 in the spring 
and 11.8 a year ago. Pat O'Brien, 
who is programming WYYS came 
over from Q -102. where he had been 
assistant program director and mu- 
sic director. 

What has taken a dip in this mar- 
ket are AORs WEBN -FM, down to 
8.6. and WSAI -FM, down to 3.4. 
WEBN had a 9.7 in the spring and a 
9.1 a year ago. WSAI had a 5.5 in the 
spring and a 4.4 a year ago. Contem- 
porary WKRC -AM made a good 
gain to 10.4. up from 8.0 in the 
spring and 9.6 a year ago, while 
MOR WLW -AM slipped to 8.5 from 
14.5 in the spring and 9.6 a year ago. 

* * * 
PITTSBURGH- Country is on 

the move in this market. Led by 
WEEP -AM, which almost doubled 
its audience to 6.1. a number of 
country outlets have added listeners. 
WEEP, a daytinaer. is up from 3.6 in 
the spring and 3.4 a year ago. Coun- 
try WDSY -FM, which bills itself as 
"soft country" is up to 3.4 from 3.1 in 
the spring and 2.4. Also on the coun- 
try bandwagon is WIXZ -AM with a 

(Continued on page 27) 

Dick Foreman Quits ABC 
To Form Consulting Firm 

NEW YORK -Dick Foreman. 
who in the past three years brought 
music programming back to net- 
work radio on ABC's four networks, 
has resigned to form his own con- 
sulting firm. 

He leaves at a time when ABC is 
in the process of restructuring the re- 
sponsibility for this burgeoning 
area. From a single special in 1978 
on Elvis Presley, Foreman has ex- 
panded this programming to 11 spe- 
cials in 1979. 32 in 1980 and 99 in 
1981 covering contemporary, AOR 
and country artists. For- these efforts, 
Foreman was honored with a Bill- 
board Trendsetter award last year. 

Due to the current flux of ABC's 
restructuring. Foreman may con- 
tinue as a consultant to ABC in this 
area. ABC Radio Network president 
Ed McLaughlin is now interviewing 
candidates to be program directors 
of each ABC network: Contempo- 
rary. Information, Entertainment 
and FM. Ruth Meyer, who recently 
left NBC, where she directed pro- 
gramming for similar music specials 
for the NBC and NBC's Source net- 
works, is being considered for the 
program director's post for the En- 
tertainment Network. She would 
work under newly appointed Enter- 
tainment Network vice president 
Dick McCauley. Before this restruc- 
turing. Foreman was vice president 
of programming for all the net- 
works, which would have developed 
into a staff position. 

To get his company under way. 
Foreman has signed up former em- 
ployer. Southern Broadcasting, a 
subsidiary of Harte- Hanks, which 
operates five AMs and six FMs, 
mostly in the sun belt. 

Dick Foreman: Moving on to con- 
sulting. 

Foreman says he has a multi -year 
agreement to consult the company's 
FM outlets in Houston, Phoenix and 
Memphis, which run beautiful mu- 
sic formats. Foreman says he will 
initially concentrate on beautiful 
music. 

But he says he will evolve into 
other areas and has plans to "work 
on nationwide programming proj- 
ects involving both wired and un- 
wired networks." 

When Foreman was at Southern, 
before joining ABC, he was director 
of beautiful music operations. He 
also held programming positions 
with General Electric stations and 
has done consulting work in the 
past. His contract with Southern be- 
gins on Feb. 1 and he will operate 
the new company from Green- 
wich, Conn. 

www.americanradiohistory.com

www.americanradiohistory.com
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Billboard. Singles Rodio Action,. 
Based on station playlists through Tuesday (1 /13/81) 

Ploylist Prime Movers * 
Ploylist Top Add Ons 

Continued from page 18 

* ROD STEWART-Passion 13 -10 

STYX -The Best Of Times -20 
s DARYL HALL/JOHN OATES -Kiss On My 

List 

JOHN LENNON- Woman -D -29 

BLONDIE- Rapture -D -28 

NIGHT -Love On The Airwaves 

SPYRO GYRA -Cafe Amore -D -40 

DON McLEAN- Crying -D -36 

LAKESIDE -Fantastic Voyage 

RANDY MEISNER -Hearts On Fire -D -39 

SUZI QUATRO- Lipstick 

PHIL SEYMOUR- Precious To Me -D -36 

RREFALL- Staying With It 

RITA COOLIDGE -Fool That I Am 

TEDDY PENDERGRASS -Love T.K.O. -D -37 

BOZSCAGGS -Miss Sun -D -21 

OUTLAWS- Riders In The Sky -D -34 

EAGLES -Seven Bridges Road 

RONNIE MILSAP- Smokey Mountain Rain - 
0 -33 

KTSA -San Antonio (J. Walton -MD) 

No List 

KHR (K- 98)- Austin (E. Volkman -MD) 

** DM FOGELBERG -Same Old Lang Syne 

24 -14 

** BLONDIE -The Tide Is High 4-1 

* ANDY GIBB -Time Is Time 8 -6 

* ALAN PARSONS PROJECT -Games People 

Play 25-18 

* HEART -Tell It Like It Is 6-4 

NEIL DIAMOND -Hello Again 

DON MdEAN -Crying 
PAT BENATAR -Treat Me Right -X 
ROGER DALTREY- Waiting For A Friend -X 
JOHN COUGAR -Ain't Even Done With The 

Nigh -X 
LAKESIDE- Fantastic Voyage -D -30 

GLEN CAMPBELL-I Don't Want To Know 

Your Name 

DARYL HALL /JOHN OATES -Kiss On My 

List -X 
SUZI QUATRO- Lipstick 

MOON MARTIN -Love Gone Bad 

PHIL SEYMOUR- Precious To Me 

STYX -The Best Of Times 

NEILSON /PEARSON -Two Lonely Nights -X 
JOHN LENNON- Woman -D -28 

KILE- Galveston (S. Taylor -MD) 

** BRUCE SPRINGSTEEN- Hungry Heart 16 

10 

** FRED KNOBLOCK /SUSAN ANTON- Killin' 

Time 32-22 

* BLONDIE -The Tide Is High 8 -5 

* STEELY DAN -Hey Nineteen 17 -13 

* ANDY GIBB -Time Is Time 21 -16 

s DON McLEAN- Crying -36 
STYX -The Best Of Times -34 

PHIL SEYMOUR- Precious To Me -38 
NEILSON /PEARSON -Two Lonely Nights 

TERRI GIBBS- Somebody's Knockin' 

KBFM - McAllen -Brownsville (S.Ownm -ND) 

** SHALAMAR -Full Of Fire 27-18 

** JACKSONS- Heartbreak Hotel 2-1 

* STEELY DAN -Hey Nineteen 7 -4 

* BOI SCAGGS -Miss Sun 23-16 

* DAN FOGELBERG -Same Old Lang Syne 30- 

20 

STYX -The Best Of Times 

JOHN LENNON- Woman -D -30 

AC /DC -Back In Black -D -26 

QUEEN -Flash's Theme Aka Flash -D -25 

ALAN PARSONS PROJECT -Games People 

Play 

PAT BENATAR -Treat Me Right -D -27 

ARETHA RIANKUN- United Together -D -28 

LAKESIDE- Fantastic Voyage -D -29 

RANDY MEISNER -Hearts On Fire 

KOFM- Oklahoma City (C. Morgan -MD) 

** BLONDIE -The Tide Is High 14-10 

** DARYL HALL/JOHN OATES- You've Lost 

That Lovin' Feelin' 9.4 

* AIR SUPPLY -Every Woman In The World 4.3 

* EDDIE RABBIT -I Love A Rainy Night 11.7 

* LEO SAYER -More Than I Can Say 1-1 

QUEEN -Flash's Theme Aka Flash -16 
DAN FOGELBERG -Same Old Lang Syne - 
17 

EAGLES -Seven Bridges Road -D -20 

JOHN LENNON- Woman -D -19 

JIM STAFFORD -Cow Patti -D -18 

WEB (B-97) -New Orleans (J. Lusteau-MD) 

** JOHN LENNON -Woman 20 -17 

** BLONDIE- Rapture 28 -22 

* THE COLD -You 23-20 

* JACKSONS- Heartbreak Hotel 14-11 

* REO SPEEDWAGON -Keep On Loving You 

24 -19 

PAT BENATAR -Treat Me Right 

STYX -The Best Of Times 

LEO SAYER- Living In A Fantasy 

RANDY MEISNER -Hearts On Fire 

AC /DC -Back In Black 

QUEEN -Flash's Theme Aka Flash -D -29 

EDDIE BABBITT -I Love A Rainy Night -D -28 

EAGLES -Seven Bridges Road 

WTU -New Orleans (G. Franklin-MD) 

** BLOND4E -The Tide is High 3.1 

** ANDYGIBB- Timels Time 14.7 

* STEVIE WONDER -I Ain't Gonna Stand For It 

23.17 

PAT BENATAR -Treat Me Right -D-39 
RITA COOLIDGE -Fool That I Am 

JOHN LENNON- Woman -D -32 

DON McLEAN- Crying 

QUEEN -Flash 
CUFF RICHARD -A Little In Love 

OUTLAWS- Riders In The Sky -D -40 

ARETHA FRANKLIN- United Together -D -38 

STYX -The Best Of Times 

GLEN CAMPBELL-I Don't Want To Know 

Your Name 

KEEL -Shreveport (M. Johnson-MD) 

** DOLLY PARTON-9 To 5 21 -10 

** DAN FOGELBERG -Same Old Lang Syne 

2716 
* KOOL & THE GANG- Celebration 13-7 

* JACKSONS- Heartbreak Hotel 18-14 

* EDDIE RABBITT-I Love A Rainy Night 14-5 

JOHN LENNON- Woman -35 
DON McLEAN -Crying 

PAT BENATAR -Treat Me Right -D -34 

DARYL HALL /JOHN OATES -Kiss On My 

List -D -33 

CON FUNK SHUN -Too Tight 

OUTLAWS -Riders In The Sky 

EAGLES -Seven Bridges Road -D -32 

WRAF-Baton Rouge (W. Watkins -MD) 

* * KOOL & THE GANG- Celebration 4 -1 

** REO SPEEDWAGON -Keep On Loving You 

10-5 

* BLUES BROTHERS -Who's Making Love 29- 

25 

* DAN FOGELBERG -Same Old Lang Syne 12- 

8 

* JACKSONS- Heartbreak Hotel 18 -12 

PAT BENATAR -Treat Me Right 

STYX -The Best Of Times -27 
BLONDIE- Rapture -D -28 

CON FUNK SHUN -Too Tight 

CUFF RICHARD -A Little In Love -D -29 

AC /DC -Back In Black -D -30 

RONNIE MILSAP -Smokey Mountain Rain 

Midwest Region * PRIME MOVERS 
STEELY DAN -Hey Nineteen (MCA) 
REO SPEEDWAGON -Keep On Loving You (Epic) 
KANSAS -Got To Rock On (Kirshner) 

rsssasa TOP ADD ONSr 
STYX -The Best Of Times (ABM) 
JOHN LENNON -Woman (Geffen) 
LEO SAYER- Living In A Fantasy (WB) 

BREAKOUTS 

DON McLEAN- Crying (Millennium) 
DAN FOGELBERG -Same Old Lang Syne (Full Moon) 

WLS- Chicago (J. Gehron -MD) 

** KANSAS -Got To Rock On 41-37 

** STEELY DAN -Hey Nineteen 27-18 

NEIL DIAMOND -Love On The Rocks 12 -11 

DOOBIE BROTHERS -One Step Closer 37-35 

** CHEAP TRICK -Stop This Game 30-29 

LEO SAYER- Living In A Fantasy 

STYX -The Best Of Times 

BLONDIE -The Tide Is High 

ALAN PARSONS PROJECT -Games People 

Play -D -38 

MICHAEL STANLEY BAND -He Can't Love 

You -D -40 

EDDIE RABBITT -I Love A Rainy Night -D -32 

WNAP- Indianapolis (DJ. Bailey -MD) 

** ROD STEWART- Passion 7 -1 

** BLONDIE -The Tide Is High 4 -2 

* STEELY DAN -Hey Nineteen 6-3 

* EDDIE RABBITT -I Love A Rainy Night 13-10 

* ANDY GIBB -Time Is Time 15 -9 

DOLLY PARTON -9 To 5 -29 s CUFF RICHARD -A Little In Love -30 
PAT BENATAR -Treat Me Right 

JOHN LENNON -Woman 

J.D. DREWS -Don't Want Nobody 

MICHAEL STANLEY BAND -He Can't Love 

You 

TEDDY PENDERGRASS -Love T.K.O. -D -28 

ABBA -The Winner Takes It All 

WOKY- Milwaukee (D. Cole -MD) 

** REO SPEEDWAGON -Keep On Loving You 

21 -10 

** RODSTEWART- Passion 11 -6 

* BLONDIE -The Tide Is High 5 -2 

* DAN FOGELBERG -Same Old Lang Syne 20- 

15 

* DIANA ROSS -It's My Turn 7-5 s DON McLEAN -Crying 
STYX -The Best Of Times 

JOHN LENNON- Woman -D -29 

CUFF RICHARD -A Little In Love -D -30 

STEELY DAN -Hey Nineteen -D -27 

STEVIE WONDER -I Ain't Gonna Stand For 

It -D -28 

ABBA -The Winner Takes It All -D -26 

WISM -Madison (S. Jones -MD) 

** EAGLES -Seven Bridges Road 26-23 

** JOHN LENNON- Watching Wheels 29-21 

* DOILY PARTON-9 To 516 -13 

* EDDIE RABBITT-I Love A Rainy Night 11-9 

s REO SPEEDWAGON -Keep On Loving You - 
29 

STYX -The Best Of Times 

JOHN COUGAR -Ain't Even Done With The 

Night 

DON McLEAN- Crying 

RANDY MEISNER -Hearts On Fire 

RITA COOLDGE -Fool That I Am -X 
STEVIE WONDER -I Ain't Gonna Stand For 

It-D-27 
RONNIE MILSAP -Smokey Mountain Rain - 
D-30 

WSFT -Stevens Point (P. Martin -MD) 

** JOHN LENNON -Woman 16 -9 

** DIRESTRAITS- Skateaway 15.10 

* AC /DC -Back In Black 24-17 

* EDDIE RABBITT -I Love A Rainy Night 20 -15 

* BLUES BROTHERS -Who's Making Love 26- 

20 

s PAT BENATAR -Treat Me Right 

OUTLAWS- Riders In The Sky 

STYX -The Best Of Times 

JOESCHEMEY -Proud 
BLONDIE- Rapture 

KSLQ -St. Louis (T. Stone) 

No List 

KXOK -St. Louis (L Douglas -MD) 

** EDDIE RABBITT -I Love A Rainy Night 14- 

7 

** OLIVIA NEWTON- JOHN /CUFF RICHARD - 
Suddenly 18 -6 

* STEELY DAN -Hey Nineteen 17-8 

* JOHN COUGAR -Time Is Time 15 -10 

* DAN FOGELBERG -Same Old Lang Syne 30- 

12 

DOLLY PARTON -9 To 5 

JOHN LENNON-Woman 

DON McLEAN- Crying 

REO SPEEDWAGON -Keep On Loving You 

BOZ SCAGGS -M iss Sun 

CUFF RICHARD -A Little In Love 

DELBERT McCLINTON- Giving It Up For Your 

Love 

EAGLES -Seven Bridges Road 

RONNIE MILSAP -Smokey Mountain Rain 

KIOA -Des Moines (G. Stevens -MD) 

No List 

KIM-Minneapolis (P. Abresch-MD) 

** REO SPEEDWAGON -Keep On Loving You 

12-2 

** EDDIE RABBITT-1 Love A Rainy Night 16- 

11 

* CLIFF RICHARD -A Little In Love 20-16 

* ALAN PARSONS PROJECT -Games People 

Play 21-19 

* BOZ SCAGGS -Miss Sun 14 -10 

STYX -The Best Of Times 

KS95 -FM (KSTP) -St. Paul (C. Knapp -MD) 

** BOZ SCAGGS-Miss Sun 20 -15 

** STEELY DAN -Hey Nineteen 8 -4 

* EDDIE RABBITT-1 Love A Rainy Night 10-6 

* DIANA ROSS -It's My Turn 12-9 

* ANDY GIBB -Time Is Time 14-12 

JOHN LENNON -Woman 
DAN FOGELBERG -Same Old Lang Syne 

ABBA -The Winner Takes It All -D -16 

KEYN -FM- Wichita 

(T. Springs -MD; L Coury-PD) 

** DELBERTMcCUNTON- Giving It Up For 

Your Love 24,16 

* * ALAN PARSONS PROJECT -Games People 

Play 137 

* STEELY DAN -Hey Nineteen 7.5 

* DAN FOGELBERG -Same Old Lang Syne 14- 

8 

* ANDY GIBB -Time Is Time 8 -6 

PAT BENATAR -Treat Me Right 

STYX -The Best Of Times 

DON McLEAN-Crying 
FIREFALL- Staying With It 

WOW -Omaha (D. Davis -MD) 

No List 

Northeast Region * PRIME MOVERS 

STEELY DAN -Hey Nineteen (MCA) 
REO SPEEDWAGON -Keep On Loving You (Epic) 
CLIFF RICHARD -A Little In Love (EMI) 

TOP ADD ONSaaaaall 

PE RE Ain't Gonna Stand For It (Motown) 

STTX -The Best Of Times (ABM) 
JOHN LENNON-Woman (Geffen) 

BREAKOUTSMNNi 
N EIL DIAMOND -Hello Again (EMI) 

ABBA -The Winner Takes It All (Atlantic) 
DON Md!JN -Crying (Millennium) 

WABC -New York (S. Richards -MD) 

** AIR SUPPLY -Every Woman In The World 

13 -6 

** BLONDIE -The Tide Is High 12 -7 

* TIERRA- Together 25-21 

* THE POUCE -De Do Do Do, De Da Da Da 14- 

10 

* ROD STEWART-Passion 19 -12 

ABBA -The Winner Takes It AII -43 
PETER ALLEN -Fly Away -50 
DELBERT McCLINTON -Giving It Up For Your 

Love -D-40 
MICHAEL STANLEY BAND -He Can't Love 

You 

REO SPEEDWAGON -Keep On Loving You - 
D-41 

BOZ SCAGGS -Miss Sun -D -49 

DAN FOGELBERG -Same Old Lang syne 

WXLO (99X)-New York (J. Knapp -PD) 

** ARETHA FRANKLIN -United Together 18- 

11 

** YARBOROUGH & PEOPLES -Don't Stop 

The Music D-18 

* TIERRA- Together 15-10 

* ROD STEWART- Passion 11-8 

* THE REDDINGS- Remote Control 17-12 

LTD -Shine On s TALKING HEADS -Once In A Lifetime 

DELBERT McCUNTON- Giving It Up For Your 

Love -D-36 
BLUES BROTHERS -Who's Making Love -D- 
32 

TANTRA -Hills of Katmandu 

SISTER SLEDGE -All American Girl 

MTUME -Do You Want To Be A Star -D -31 

PURE ENERGY -When You're Dancing -D -33 

HEATWAVE- Gangster Of The Groove -D -34 

LENNY WHITE -Fancy Dancer -D -35 

SILVIA STRIPLAND -Give Me Your Love -D- 
37 

KOOL & THE GANG -Love Festival -D -38- 
LP 

YOUNG & COMPANY -Strut Your Stuff 

RAMONA BROOKS -I Don't Want You Back - 
D-40 

WBU -Long Island (B. Terry-MD) 

* * DELBERT McCLINTON- Giving It Up For 

Your Love 13-10 

** KOOL & THE GANG- Celebration 7 -6 

* EDDIE RABBITT-I Love A Rainy Night 22-18 

* HEART -Tell It Like It Is 9-7 

* TIERRA- Together 24-21 

STEVIE WONDER -I Ain't Gonna Stand For 

It 

STYX -The Best Of Times 

ALAN PARSONS PROJECT -Games People 

Play -NP 
MICHAEL STANLEY BAND -He Can't Love 

You -NP 
THE JACKSONS -Heartbreak Hotel -DP 
DAN FOGELBERG -Same Old Lang Syne -D- 
22 

THE EAGLES -Seven Bridges Road -D -30 

ABBA -The Winner Takes It All -DP 
DOLLY PARTON -9 To 5 -D-25 

WIRY -Schenectady (B. Cahill -MD) 

** CUFF RICHARD-A Little In Love 23 -13 

** STEELY DAN -Hey Nineteen 14 -8 

* REO SPEEDWAGON -Keep On Loving You 

18 

* ROD 

10 

STEWART- Passion 8-6 

* HEART -Tell It Like It Is 5 -3 

ABBA -The Winner Takes It AII -29 
STYX -The Best Of Times -28 

PAT BENATAR -Treat Me Right -X 
DON McLEAN -Crying 
GLEN CAMPBELL-I Don't Want To Know 

Your Name 

PHIL SEYMOUR- Precious To Me -D -30 

QUEEN -Flash's Theme Aka Flash 

THE ALAN PARSONS PROJECT -Games 

People Play 

OUTLAWS- Riders In The Sky 

WBEN -FM- Buffalo (R. Christian -MD) 

No list 

WIIBW -Buffalo (J. Summen -MD) 

** STEELY DAN -Hey Nineteen 12 -7 

** REO SPEEDWAGON -Keep On Loving You 

11 -6 

* NEIL DIAMOND -Love On The Rocks 17-8 

* BOZ SCAGGS -Miss Sun 19 -12 

* ABBA -The Winner Takes It A1115-9 

JOHN LENNON- Woman -26 
STEVIE WONDER -I Ain't Gonna Stand 

For It -25 
OUTLAWS- Riders In The Sky -D -16 

RONNIE MILSAP- Smokey Mountain Rain 

PAT BENATAR -Treat Me Right 

DOLLY PARTON -9 To 5 -D -22 

DON McLEAN -Crying 
STYX -The Best Of Times 

WBBF -Rochester (D. Mason -MD) 

No List 

WOLF- Syracuse (B. Mitchell-MD) 

** STEVIE WONDER -I Ain't Gonna Stand For 

It 3221 
** CUFF RICHARD -A Little In Love 22 -15 

* TEDDY PENDERGRASS- Love T.K.0. 30 -22 

* RONNIE MILSAP- Smokey Mountain Rain 

33 -23 

DON McLEAN- Crying -38 
STYX -The Best Of Times -40 

JOHN LENNON-Woman-39 
SPYRO GYRA -Cafe Amore 

QUEEN -Flash 

TEPLY -Nbany (Ban -MD) 

** NEO SPEEDLWAGON -Keep On Loving You 

** ALAN PARSONS PROJECT -Games People 

Play 25 -22 

* BOZ SCAGGS-Miss Sun 12-10 

* DONNIE IRIS -Ah Leah 22-17 

* MICHAEL STANLEY BAND -He Can't Love 

You 21-16 

STYX -The Best Of Times -23 
CUFF RICHARD -A Little In Love -21 

STEVIE WONDER -I Ain't Gonna Stand For 

It -D -28 

DARYL HALL/JOHN OATES -Kiss On My 

List -X 
RREFALL- Staying With It 

BRUCE SPRINGSTEEN- Fade -X 
JOHNLENNON- Woman -24 

WYBF (F -105)- Framingham (R. Johns -PD) 

** ROD STEWART- Passion 10 -5 

** STEELY DAN -Hey Nineteen 18-14 

* EDDIE RABBRT-I Love A Rainy Night 19-15 

* BLONDIE -The Tide Is High 14.9 

JOHN LENNON -Woman s STYX -The Best Of Times 

CUFF RICHARD -A Little In Love -D -29 

ALAN PARSONS PROJECT -Games People 

Play -D -25 

STEVIE WONDER -I Ain't Gonna Stand For 

It -D-30 
REO SPEEDWAGON -Keep On Loving You - 
D-28 

BETTE MIDLER -My Mother's Eyes -D -27 

THE EAGLES -Seven Bridges Road -D -24 

WRKO- Boston (C. Van Dyke -PD) 

** JOHN LENNON -Woman 25-15 

** CUFF RICHARD -A Little In Love 27-18 

* DOLLY PARTON -9 to 5 10-6 

* DELBERT McCUNTON- Giving It Up For 

Your Love 9-4 

* BARRY MANILOW-I Made It Through The 

Rain 13 -9 

s STEELY DAN -Hey Nineteen -27 
NEIL DIAMOND -Hello Again 

JOHN COUGAR -Ain't Even Done With The 

Night -D-29 

WHYN- Springfield (A. Carey-MD) 

* * STEELY DAN -Hey Nineteen 10 -2 

** HEART -Tell It Like It Is 8 -3 

* DOLLY PARTON -9 To 515.13 

* THE EAGLES -Seven Bridges Road 27 -22 

* ROD STEWART- Passion 24.21 

ALAN PARSONS PROJECT -Games People 

Play 

DONNIE IRIS -Ah Leah 

PHIL SEYMOUR- Precious To Me 

RONNIE MILSAP -Smokey Mountain Rain 

WFTQ (14Q)- Worcester (C. Blake -MD) 

** REO SPEEDWAGON -Keep On Loving You 

22-14 

** DOLLY PARTON -9 To 519.12 

* JOHN LENNON -Woman 30 -25 

* CUFT RICHARD -A Little In Love 24-18 

* ALAN PARSONS PROJECT -Games People 

Play 25-20 

DELBERT McCUNTON- Giving It Up For 

Your Love -24 
TIERRA- Together -23 

DON McLEAN- Crying -29 
ABBA -The Winner Takes It AII -28 
THE JACKSONS- Heartbreak Hotel -26 

WPRO -AM- Providence (S. Burnes -MD) 

No List 

WPRO -FM (PRO -FM)- Providence 

(Giouanni -MD) 

** EDDIE RABBITT -I Love A Rainy Night 

** BARRY MANILOW -I Made It Through The 

Rain 12 -6 

* BOZ SCAGGS -Miss Sun 18-13 

* DAN FOGELBERG -Same Old Lang Syne 22- 

15 

s DON McLEAN- Crying 

s NEIL DIAMOND -Hello Again 

JOHN LENNON- Woman -D -23 

DOLLY PARTON -9 To 5 -D -20 

DARYL HALL /JOHN OATES -Kiss On My 

List -D -22 

CHARLES FOX-Seasons-D-24 

CLIFF RICHARD -A Little In Love 

THE JACKSONS -Heartbreak Hotel 

RONNIE MILSAP -Smokey Mountain Rain - 
D-21 

WPJB (JB105)- Prsvidence (M. Waite -MD) 

No List 

WICC - Bridgeport (B. Mitchell-MD) 

** STEELY DAN -Hey Nineteen 11-7 

** DAN FOGELBERG -Same Old Lang Syne 

18-13 

* EDDIE RABBITT-I Love A Rainy Night 24-15 

* BLONDIE -The Tide Is High 4-2 

STEVIE WONDER -I Ain't Gonna Stand For 

It 

RANDY MEISNER -Hearts On Fire 

NEIL DIAMOND -Hello Again 

STYX -The Best Of Times -D -22 

GLEN CAMPBELL-I Don't Want To Know 

Your Name 

DON McLEAN- Crying -D -29 

DOOBIE BROTHERS -Wynken, Blynken And 

Nod -D-28 
RONNIE MILSAP- Smokey Mountain Rain 

WKCI -Nw Haven (C. Hansen -MD) 

** EDDIE BABBITT -I Love A Rainy Night 2 0 - 

* * KOOL & THE GANG- Celebration 5.3 

* JOHN LENNON -Woman 30 -25 

* DOLLY PARTON -9 To 5 24 -19 

* DAN FOGELBERG -Same Old Lang Syne 21- 

14 

e STEVIE WONDER -I Ain't Gonna Stand For 

It -28 s DON McLEAN- Crying -29 
STYX -The Best Of Times -30 

WRC -FM- Hartfad (R. Donahue -MD) 

* * ROD STEWART- Passion 7 -4 

** HEART -Tell It Like It Is 8-5 

* STEELY DAN -Hey Nineteen 16 -10 

* REO SPEEDWAGON -Keep On Loving You 

20 -15 

* DM FOGELBERG -Sa m e Old Lang Syne 19- 

11 

EAGLES -Seven Bridges Road -30 

WFEA (13- FEA)- Manchester (N. Jackson-MD) 

** ROD STEWART- Passion 17 -10 

** STEELY DAN -Hey Nineteen 10 -6 

* KOOL & THE GANG- Celebration 12 -9 

* DOLLY PARTON -9 to 5 25-20 

* DAN FOGELBERG -Same Old Lang Syne 

2015 
JOHN LENNON -Woman 
RANDY MBSNER -Hearts On Fire 

STYX -The Best Of Times 

DON McLEAN- Crying -D -28 

ASSOCIATION- Dreamer 

THE EAGLES -Seven Bridges Road -D -29 

WTSN- Dover, N.H. (l. Sebastian -MD) 

No List 

WGUY- Bangor (L Jackson-MD) 

** HEART -Tell It Like It Is 24-13 

* EDDIE RABBRT-1 Love A Rainy Night 8 -3 

* BOZ SCAGGS -Miss Sun 25 -22 

* BLUES BROTHERS -Who's Making Love 27- 

23 

* DOLLY PARTON -9 To 5 

DON McLEAN- Crying -30 
QUEEN -Flash's Theme Aka Flash 

THE MAN PARSONS PROJECT -Games 
People Play -X 
STEVIE WONDER -1 Ain't Gonna Stand For It 

REO SPEEDWAGON -Keep On Loving You 

DAN FOGELBERG -Same Old Lang Syne 

EAGLES -Seven Bridges Road 

RONNIE MILSAP -Smokey Mountain Rain 

TIERRA- Together -X 
PAT BENATAR -Treat Me Right 

RANDY MEISNER -Hearts On Fire 

STYX -The Best Of Times 

JOHN LENNON -Woman 

MANHATTANS-111 Never Find Another Love 

WIGY -Bath (W. Mitchell -MD) 

No List 

WLBZ- Bangor (M. O'Hara -MD) 

** BLONDIE -The Tide Is High 6-3 

** KOOL & THE GANG- Celebration 4-2 

* THE JACKSONS- Heartbreak Hotel 20-10 

* ROD STEWART- Passion 7-5 

* DOLLY PARTON -9 To 5 8 -6 

PAT BEMTAR -Treat Me Right 

STYX -The Best Of Times 

JOHN LENNON- Woman -D -28 

DOOBIE BROTHERS -Wynken. Blynken & 

Nod 

DON McLEAN- Crying -D -25 

ELVIS PRESLEY- Guitar Man 

RANDY MEISNER -Hearts On Fire -D -27 

QUEEN -Flash -D -26 

THE EAGLES -Seven Bridges Road -D -29 

RONNIE MILSAP -Smokey Mountain Rain 

Mid - Atlantic Region 
asasasaw* PRIME MOVERS 

STEELY DAN -Hey Nineteen (MCA) 
STEVIE WONDER -I Ain't Gonna Stand For It (Motown) 

JOHN LENNON -Woman (Geffen) 

aaaaa TOP ADD ONS 
STYX -The Best Of Times (A &M) 

THE EAGLES -Seven Bridges Road (Asylum) 

DARYL HILL &JOIN OJOES -kiss On My List (RCA) 

BREAK OU TS KIKIKIKIKIKIKIKI 

ELVIS PRESLEY- Guitar Man (RCA) 

PAT BENATAR -Treat Me Right (Chrysalis) 
DOLLY PARrON -9 To 5 (RCA) 

WXKX- Piltnburgh (B. Christian -MD) 

** DONNIE IRIS -Ah Leah 24-19 

** REO SPEEDWAGON -Keep On Loving You 

9.4 

* OUTLAWS -Ghost Riders In The Sky 31-23 

* FLEETWOOD MAC -Fire Flies 33 -29 

RANDY MEISNER -Hearts On Fire 31 

STYX -The Best Of Times 28 

(Continued on page 26) 

ts Copyright 1981, Billboard Publi- 
cations, Inc. No part of this publi- 
cation may be reproduced, stored 
in a retrieval system, or trans- 
mitted, in any form or by any 
means, electronic, mechanical, 
photocopying, recording, or other- 
wise, without the prior written 
permission of the publisher. 
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NOW! SS 
FROM SIPACE. 
FORIIR 

RANOff TN. 
EXCLUSIVELY! 

5 minute updates every half hour. 
Hour after haut Befind- scenes features. 

Personalities. All-night talk show. Insile stuff. 
All via Westar III satellite. 

Now you've got a powerful new weapon 
in the ratings and profits war, a space 
weapon called 
Enterprise 
Radio, The 
Sports Net- 
work. 

Enterprise Radio serves your listeners 
a feast of sports programming you just 
couldn't get before. With satellite speed 
and high professionalism. We've recruited 
some of the best sports minds in the U.S. 
and Canada for a first team that knows 
where the stories are, how to get them, and 
how to deliver them for maximum impact. 

And we've packaged it all in segments 

!MI 
Newsweek 

Power- promoted in these magazines. 

that are easy to buy, easy to program, and 
easy to build audience with. 

Right now radio stations like yours 
are joining our team daily. In Dallas and 
Detroit. Trenton and Toledo. And as the 
list grows, the list of markets still open 
keeps on shrinking. 

So don't delay. For further informa- 
tion, call George Davies, Michael David, or 
Joe Rizza at Enterprise Radio and get in 
on the ground floor. 

IENTERPRISE RADIO. 
ThE 5R1 NET1RK. 

40 Darling Drive, Avon, CT 06001, (203) 677 -6843 

AKRON. OH- WHIR -AM ALBANY. NY- WOKO -AM BUFFALO. NY -WYSL-AM CLEVELAND. 01 -I- WBBG -AM DALLAS. TX- KLIF -AM DEIROIT.MI- WNIC -AM HARRISBURG/YORK/LANCASTER PA -WZIX-AM 

HONOLULU. HI- KHVH -AM HOUSTON. TX- KIKK -AM /FM INDIANAPDLIS.IN -WNDE -AM KANSAS CITY. MO - KBEA-AM KNOXVILLE. TN- WHEL- AM/WIMZ -FM MEMPHIS, TN- WDIA- AM /WQUD -FM 

MILWAUKEE.WI- WTMJ -AM MONTEREY. CA - KOCN-AM NASF{VIIIE.TN-- WIDA -AM NEW ORLEANS. LA -WGSO-AM NEW YORK. NY-WWRL-AM/WKIIK-FM NORFOLK. VA-MS-AM PITTSBURGH. PA- WWSN -AM 

PROVIDENCE. RI -WEAN-AM ROCHESTER NY- WSAY -AM SALT LAKE CITY. UT- KWMS -AM SAN FRANCISCO. CA- KDIA -AM TAMPA/ST . I 'ETERSBURG /CLEARWATER. FL- WTAN -AM 

TRENTON /PRINCETON. NJ- W7-M71 -AM TOLEDO.OH- WOFIO -AM TUCSON. AZ- K7UC -AM /KNDE -FM WASHINGTON. DC -WMZQ-FM 
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Highlighting the Louisiana music scene, and all it has to offer. 
What's happening ... Who's happening ... Where it's happening? 
It will be an in -depth look at one of the most historical music 
areas in America. Music sounds and styles that have created 
a very definite musical impact internationally. It is time to 
let the world know what's going on in Louisiana. Billboard is 
going to tell the story to its 250,000 readers in over 100 
countries. Your opportunity is now, be a part of the SPOTLIGHT 
ON LOUISIANA. Contact: John McCartney (615) 748-8145, or your 
nearest Billboard advertising representative today. 
Based on audited ABC statement and estimated passed along readership. 

ISSUE DATE: 
March 28, 1981 

ADVERTISING DEADLINE: 
March 6, 1981 
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18 

Billboard. Sin9les O Action. 
PRIME MOVERS- NATIONAL 

REO SPEEDWAGON -Keep On Loving You (Epic) 

STEELY DAN -Hey Nineteen (MCA) 

DAN FOGELBERG -Same Old Lang Syne (Full Moon) 

* PRIME MOVERS -The two products 
registering the greatest proportion- 
ate upward movement on the 
station's playlist as determined by 

station perscnnel are marked * *. 
ADD ONS -The two key products 

added at the radio stations listed 
as determined by station personnel 
are marked s. 
BREAKOUTS -Billboard Chart Depart- 
ment summary of Add On and 
Prime Mover information to reflect 
greatest product activity at Region- 
al and National levels. 

Pacific Southwest Region 
* PRIME MOVERS 

JOHN LENNON -Woman (Geffen) 

DAN FOGELBERG -Same Old Lang Syne (Full Moon) 

HEART -Tell It Like II Is (Epic) 

TOP ADD ONS 

STYX -The Best Of Tines (A &M) 
MEL CARTER -You Clanged My Life (UA) 

DONIIY IRIS -Ah Leal (MCA) 

BREAKOUTS 

BLONDIE- Rapture (Chrysalis) 
QUEEN -Flash ( Elekta) 
DOLLY PARTON -9 To 5 (RCA) 

KR -Las Angeles (R. Collins -MD) 

** NEART -Tell It Like It Is 19 -11 

** DAN FOGELBERG -Same Old Lang Syne 

134 
* CUFF RICHARD -A Little In Love 28-23 

* NEIL DIAMOND -Love On The Rocks 6 -3 

* TOMMY DEE -Here Is My Love 1412 

DONNIE IRIS -Ah Leah 

MEL CARTER -You Changed My Life Again 

PAT BENATAR -Treat Me Right -X 
BLUES BROTHERS-Who's Making Love -X 
DOLLY PARTON -9 To 5 -X 
JOHN LENNON- Woman -D -15 

DOOBIE BROTHERS- Wynken, Blynken & 

Nod -X 
JACKSONS- Heartbreak Hotel -X 
STEVIE WONDER -I Ain't Gonna Stand For 

It 

RONNIE MILSAP -Smokey Mountain Rain 

BOZ SCAGGS -Miss Sun -X 
REO SPEEDWAGON -Keep On Loving You 

KRLA -Los Angeles (R. Stancatto-MD) 

No List 

KRTH (K- EARTH) -Los Angeles 

(B. Hamilton -PD) 

** JOHN LENNON -Woman 25 -21 

** JACKSONS-tleartbreak Hotel 17-8 

* STEVIE WONDER -I Ain't Gonna Stand For It 

2623 
* BOZSCAGGS -Miss Sun 27 -24 

* TEDDY PENDERGRASS -Love T.K.O.22.19 

BLONDIE- Rapture 

STYX -The Best Of Times 

DON McLEAN -Crying 
ELVIS PRESLEY- Guitar Man -D -30 

ABBA -The Winner Takes It All -D -29 

RONNIE MR,SAP- Smokey Mountain Rain - 
028 

KFMB -FY (8.100) -San Diego 

(G. McCartney -MD) 

** EDDIE RABBITT-I Love A Rainy Night 25- 

14 

** DAN FOGELEERG -Same Old Lang Syne 

23 -13 

* STEELY DAN -Hey Nineteen 11 -8 

* JOHN LENNON- Starting Over7-4 

* JOHN LENNON -Woman 27 -21 

EAGLES -Seven Bridges Road -30 
RONNIE MILSAP -Smokey Mountain Rain - 
24 

DON McLEAN -Crying 

KGB -San Diego (P. Hamilton -MD) 

** RODSTEWART- Passion 13-11 

** HEART -Tell it Like It Is 19-16 

* KOOL & THE GANG -Celebration 3-2 

* AIR SUPPLY -Every Woman In The World 16- 

13 

* TIERRA- Together 5-3 

REO SPEEDWAGON -Keep On Loving You - 
20 

DAN FOGELBERG -Same Old Lang Syne- 
18 

ABBA -The Winner Takes It All -24 

KERN -Bakersfield (G. Davis -MD) 

** STEELY DAN -Hey Nineteen 13 8 

** BARRY MANILOW-I Made It Through The 

Rain 12-5 

* KOOL & THE GANG-Celebration 14-9 

* HEART -Tell It Like It Is 9-4 

* DAN FOGELEERG -Same Old Lang Syne 19- 

15 

STYX -The Best Of Times -30 
QUEEN -Flash 

PAT BENATAR -Treat Me Right -D -29 

ELVIS PRESLEY -Guitar Man 

RANDY MEISNER -Hearts On Fire 

CUFF RICHARD -A Little In Love -D -28 

KOPA- Phoenix (J. McKay -MD) 

** EDDIE RABBITT-I Love A Rainy Night 15- 

8 

** KOOL & THE GANG -Celebration 8-4 

* BOZ SCAGGS -Miss Sun 25 -18 

* STEELY DAN -Hey Nineteen 23.16 

* BARRY MANILOW -I Made It Through The 

Rain 16-10 

DOLLY PARTON -9 To 5 

DARYL HALL/JOHN OATES -Kiss On My 

List 

STYX- The Best Of Times -D -28 

DON McLEAN- Crying 

NEIL DIAMOND- Hello Again -D -30 

DELBERT McCUNTON- Giving It Up For 

Your Love -D-29 

KRUX- Phoenix (B. Riven /K. Russell -MDs) 

** JOHN LENNON -Woman 30 -21 

** EAGLES -Seven Bridges Road 26-20 

* CLIFF RICHARD -A Little In Love 13-10 

* STEELY DAN -Hey Nineteen 4-1 

* ANDY GIBB -Time Is Time 8 -5 

QUEEN -Flash -31 
STYX -The Best Of Times -D -30 

ROGER DALTREY- Waiting For A Friend -X 
JOHN COUGAR -Ain't Even Done With The 

Night -X 
DON McLEAN- Crying -X 
ELVIS PRESLEY- Guitar Man -40 
DARYL HALL/JOHN OATES - Kiss On My 

List -X 
SUZI QUATRO- Lipstick -X 
PHIL SEYMOUR -Precious To Me -X 
NEILSON /PEARSON -Two Lonely Nights 

KRQQ (KRQ 94)- Tucson (K. Lacy -MD) 

** ROD STEWART- Passion 9-6 

** RANDY MEISNER -Hearts On Fire 28-25 

* ALAN PARSONS PROJECT -Games People 

Play 26-22 

* REO SPEEDWAGON -Keep On Loving You 

18-15 

* DELBERT McCLINTON- Giving It Up For 

Your Love 17.14 

PAT BENATAR -Treat Me Right -30 
DON McLEAN- Crying -29 

STYX -The Best Of Times -28 

KENO -Las Vegas (B. Alexander -MD) 

** BLONDIE -The Tide Is High 2-1 

** DAN FOGELBERG -Same Old Lang Syne 

10 -7 

* JOHN LENNON -Woman 29-23 

* JACKSONS- Heartbreak Hotel 11 -8 

* TIERRA- Together 14 -10 

DON McLEAN- Crying 

s QUEEN -Flash -DP 
PAT BENATAR -Treat Me Right -D -28 

ALAN PARSONS PROJECT -Games People 

Play -DP 
RONNIE MILSAP -Smokey Mountain Rain- 

D-30 

DOLLY PARTON -9 To 5 -D -29 

RANDY MEISNER- Hearts On Fire 

DARYL HALL/JOHN OATES -Kiss On My List 

STYX -The Best Of Times 

KLUC -Las Vegas (D. Anthony -MD) 

* * REO SPEEDWAGON -Keep On Loving You 

5-4 

** JOHN LENNON -Woman 18 -7 

* EDDIE RABBITT-I Love A Rainy Night 4 -3 

* ROD STEWART- Passion 2 -2 

* JOHN LENNON- Starting Over 1 -1 

RANDY MESNER -Hearts On Fire 

STYX -The Best Of Times 

BLONDIE- Rapture -D -24 

DOOBIE BROTHERS -Wynken, Blynken And 

Nod -D-21 
PAT BENATAR -Treat Me Right 

DON McLEAN -Crying 
EAGLES -Seven Bridges Road -D -28 

Pacific Northwest Region 
rr_* PRIME MOVERS 

KOOL & THE GANG- Celebration (Mercury) 

ROD STEWART-Passion OMB) 

STEELY DAN-Hey Nineteen (MCA) 

TOP ADD ONSI 
JOHN LENNON -Woman (Geffen) 

CUFFMCIMMD -A Little In Love (EMI) 

DON McEAN -Crying (Millennium) 

Based on station playlists through Tuesday (1/13/81) 

TOP ADD ONS - NATIONAL 

STYX -The Best Of Times (A &M) 

JOHN LENNON -Woman (Geffen) 

DON McLEAN -Crying (Millennium) 

BREAKOUTS 

QUEEN -Flash (Elekt(a) 
ELMS PRESLEY- Guitar Man (RCA) 

STYX -The Best Of Times (AGM) 

KFRC -San Francisco (1. Peterson -PD) 

* * 11001 & THE GANG -Celebration 9 -3 

** ROD STEWART- Passion 12 -7 

* DOLLY PARTON -9 To 5 24 -18 

* JACKSONS- Heartbreak Hotel 16 -21 

* EDDIE RABBITT -I Love A Rainy Night 33-25 

s JOHN LENNON-Woman s CUFF RICHARD -A Little In Love 

PAT BENATAR -Treat Me Right -D -31 

LAKESIDE- Fantastic Voyage 

CON FUNK SHUN -Too Tight 

MICHAEL STANLEY BAND -He Can't Love 

You -D35 
TEENA MARIE -I Need Your Lavin' -D -32 

REO SPEEDWAGON -Keep On Loving You 

KXOA- Sacramento (G. Mitchell -MD) 

No List 

KNLY (K104)- Fresno (M. Driscoll -MD) 

** BOZ SCAGGS -Miss Sun 8-5 

** BLONDIE -The Tide Is High 7-3 

* DIANA ROSS -It's My Turn 27-17 

* REO SPEEDWAGON -Keep On Loving You 

11.8 

* DAN FOGELBERG -Same Old Lang Syne 28- 

12 

QUEEN -Flash's Theme Aka Flash -29 
DON McLEAN -Crying 

PAT BENATAR -Treat Me Right -D -28 

RANDY MEISNER -Hearts On Fire -D -26 

DARYL HALL/JOHN OATES -Kiss On My 

List -D -30 

SUZIQUATRO- Lipstick 

STYX -The Best Of Times 

JOHN LENNON- Woman -D-25 

KGW- Portland (J. Woiniak -MD) 

No Lid 

KMJK- Portland (C. Kelly /1. Shombi -MDs) 

** JOHN LENNON-Woman 19 -10 

** DONNA SUMMER -Cold Love 24-18 

* REO SPEEDWAGON -Keep On Loving You 

23-19 

* EAGLES -Seven Bridges Road 18 -14 

QUEEN -Flash 
PAT BENATAR -Treat Me Right 

STEVIE WONDER -I Ain't Gonna Stand For 

It -HB-24 
DOLLY PARTON -9 To 5 -HB -22 

DON McLEAN -Crying 
RONNIE MILSAP -Smokey Mountain Rain 

STYX -The Best Of Times 

KJR -Seattle (T. Buchanan -MD) 

No Lid 

KYYX- Seattle (S. Lynch -MD) 

No List 

KJRB- Spokane (B. Gregory-MD) 

** DOLLY PARTON -9 To 519 -13 

** KOOL & THE GANG -Celebration 13 -6 

* REO SPEEDWAGON -Keep On Loving You 

26-15 

* DAN FOGELBERG -Same Old Lang Syne 24- 

16 

* JACKSONS- Heartbreak Hotel 12-9 

DON McLEAN- Crying 

RANDY MEISNER -Hearts On Fire 

STYX -The Best Of Times 

LOVERBOY -Turn Me Loose 

CUFF RICHARD -A Little In Love 

TEDDY PENDERGRASS -Love T.K.O. D -29 

RONNIE MILSAP -Smokey Mountain Rain - 
D-30 

KTAC -Tacoma (S. Carter -MD) 

** BLONDIE -The Tide Is High 18 -1 

** DOLLY PARTON-9 To 519.15 
* KOOL & THE GANG- Celebration 20 -8 

* STEELY DAN -Hey Nineteen 12.7 

* DAN FOGELBERG -Same Old Lang Syne 30- 

17 

BLONDIE- Rapture 

CUFF RICHARD -A Little In Love -D -30 

ALAN PARSONS PROJECT -Games People 

Play -D-29 
JACKSONS- Heartbreak Hotel -D -28 

REO SPEEDWAGON -Keep On Loving You - 
D-23 

PATBENATAR -Treat Me Right -D -27 

JOHN LENNON- Woman -D-25 

KCBN -Reno (L Irons -MD) 

** DAN FOGELBERG -Same Old Lang Syne 

26 -13 

** STEELY DAN -Hey Nineteen 13 -6 

* MICHAEL STANLEY BAND -He Can't Love 

You 25.17 

* RONNIE MILSAP -Smokey Mountain Rain 

32-24 

* BARRY MANILOW -I Made It Through The 

Rain 1912 

JOHN LENNON -Woman 

DON McLEAN- Crying 

RANDY MEISNER -Hearts On Fire -D -36 

NIGHT -Love On The Airwaves -D -39 

GROVER WASHINGTON -Let It Flow -D -40 

CUFF RICHARD -A Little In Love 

OUTlAWS- Riders In The Sky 

CHEAP TRICK -Stop This Game -D -29 

KCPX -Salt Lake City (G. Waldron -MD) 

** STEELY DAN -Hey Nineteen 20 -10 

** DAN FOGELBERG -Same Old Lang Syne 

12.5 

* CLIFF RICHARD -A Little In Love 18-13 

* EAGLES -Seven Bridges Road 24-19 

* REO SPEEDWAGON -Keep On Loving 

23-16 

JOHN LENNON -Woman 
ELVIS PRESLEY- Guitar Man 

PAT BENATAR -Treat Me Right -D -33 

DON McLEAN- Crying -D -31 

JOHN COUGAR -Ain't Even Done With The 

Night 

GLEN CAMPBELL-I Don't Want To Know 

Your Name 

DARYL HALL/JOHN OATES -Kiss On My 

List -D32 
PHIL SEYMOUR- Precious to Me -D -36 

STYX -The Best Of Times 

NELSON /PEARSON -Two Lonely Nights -D- 
38 

NEIL DIAMOND -Hello Again 

ROGER DALTREY- Waiting For A friend -D- 
37 

KRSP -Sal Lake City (L Windgar -MD) 

** BLONDIE- Rapture 24-16 

** REO SPEEDWAGON -Keep On Loving 

You 12-5 

* JOHN LENNON -Woman 25-17 

* EAGLES -Seven Bridges Road 5 -3 

* DAN FOGELBERG -Same Old Lang Syne 22- 

18 

RANDY MEISNER -Hearts On Fire 

FlREFALL- Staying With It 

PAT BENATAR -Treat Me Right -D-23 
STYX -The Best Of Times 

WARREN ZEVON -Excitable Boy -LP 
STEVE WINWOOD -While You See A 

Chance -LP 
FLEETWOOD MAC- Fireflies -D -26 

AC /DC -Back In Black -D -28 

QUEEN -Flash -D -25 

DIRE STRAITS- Skateaway -D -27 

KIMN- Denver (D. Ericson -MD) 

** ALAN PARSONS PROJECT -Games People 

Play 19-12 

* * MICHAEL STANLEY BAND -He Can't Love 

You 24.19 

* STEELY DAN -Hey Nineteen 11-8 

* EDDIE RABBITT-I Love A Rainy Night 6-1 

* RONNIE MILSAP- Smokey Mountain Rain 

20-14 

STYX -The Best Of Times 

JOHN LENNON-Woman 

CHARLES FOX-Seasons-D-22 
FIREFALL- Staying With It 

CUFF RICHARD -A Little In Love -D -28 

DIRE STRAITS- Skateaway -D -30 

North Central Region 
rarara * PRIME MOVERS msma 

REO SPEEDWAGON -Keep On Loving You (Epic) 

BARRY WIIIILOW -I Made It Through The Rain (Arista) 
AC /DC -Back In Black (Atlantic) ns TOP ADD ONS 

STYX -The Best Of Times (A &M) 
JOHN LENNON -Woman (Geffen) 
DOLLY PARTON -9 To 5 (RCA) 

BREAKOUTS 

BREAKOUTS- NATIONAL 

NEIL DIAMOND -Hello Again (EMI) 

PAT BENATAR -Treat Me Right (Chrysalis) 

DOLLY PARTON-9 To 5 (RCA) 

CUFF RICHARD -A Little In Love (EMI) 
COOL & THE GANG- Celebration (Mercury) 

CKLW- Detroit (R. Trembley -MD) 

** JACKSONS- Heartbreak Hotel 25 -13 

** DOLLY PARTON -9 To 5 HB -19 

* DONNIE 111S-Ah Leah 28 -17 

* ALAN PARSONS PROJECT -Games People 

Play 29 -22 

* EDDIE RABBITT-I Love A Rainy Night 14 -11 

CUFF RICHARD -A Little In Love 

STYX -The Best Of Times 

DON McLEAN -Crying 
CON FUNK SHUN -Too Tight 

JOHN LENNON -Woman 

YARBROUGH & PEOPLES -Don't Stop The 

Music 

WDRQ- Detroit (J. Ryan -MD) 

No List 

WAKY- Louisville (B. Modie -MD) 

** JOHN LENNON -Woman 25-17 

** STEELY DAN -Hey Nineteen 11 -7 

* REO SPEEDWAGON -Keep On Loving You 

2115 
* BOZ SCAGGS-Miss Sun 16 -12 

* EAGLES -Seven Bridges Road 18 -13 

STYX -The Best Of Times -30 
RANDY MEISNER -Hearts On Fire -29 

DON McLEAN- Crying 

DOOBIE BROTHERS -Wynken, Blynken & 

Nod -31 

NUJ (IÚ100)- Louisville (B. Hatfield -MD) 

No List 

WGCL -Cleveland (D. Colins-MD) 

** REO SPEEDWAGON -Keep On Loving You 

24-12 

** AC /DC -Back In Black 29 -19 

* DONNIE IRIS -Ah Leah 14 -6 

* ALAN PARSONS PROJECT -Games People 

Play 21 -16 

* POUCE -De Do Do Do, De Da Da Da 12-7 

JOHN LENNON -Woman 
STYX -The Best Of Times 

PAT BENATAR -Treat Me Right 

ARETHA FRANKUN- United Together -D -28 

DON McLEAN -Crying 
PHIL SEYMOUR- Precious To Me 

BLONDIE- Rapture 

DELBERT McCLINTON- Giving It Up For Your 

Love -D 29 

STEVIE WONDER -I Ain't Gonna Stand For 

It -D30 
OUTLAWS- Riders In The Sky 

DAN FOGELBERG -Same Old Lang Syne -D- 
20 

RONNIE MILSAP -Smokey Mountain Rain 

WKRQ (Q102)- Cincinnati (T. Gabuzzo -MD) 

** BLONDIE -The Tide Is High 12-6 

** BARRY MANILOW -I Made It Through The 

Rain 14-10 

* REO SPEEDWAGON -Keep On Loving You 

21-15 

* BOZ SCAGGS -Miss Sun 34 -24 

* DAN FOGELBERG -Same Old Lang Syne 20- 

14 

STYX -The Best Of Times -34 
ILOOL & THE GANG- Celebration -29 

PAT BENATAR -Treat Me Right -31 
McGUFFEY LANE-Long Time Loving You - 
35 

QUEEN -Flash -32 
JOHN LENNON-Woman-30 

WNCI -Columbus (S. Edwards -MD) 

* * DOLLY PARTON -9 To 5 X -17 

* * REO SPEEDWAGON -Keep On Loving You 

189 

* POLICE -De Do Do Do, De Da Da Da 13 -7 

* STEELY DAN -Hey Nineteen 17 -14 

* McGUFFEY LANE-Long Time Loving You 16- 

160 

JOHN LENNON- Woman -LP 
STYX -The Best Of Times -LP 

PAT BENATAR -Treat Me Right -LP 
EAGLES -Seven Bridges Road -D -25 

ABBA -The Winner Takes It All -D -22 

WXGT (92X) -Columbus (T. Nutter -MD) 

** ROD STEWART - Passion 4.1 

** BARRY MANILOW -I Made It Through The 

Rain 12 6 

* KOOL & THE GANG- Celebration 16-10 

* REO SPEEDWAGON -Keep On Loving You 

2418 
* EDDIE RABBITT-I Love A Rainy Night 18 -13 

STYX -The Best Of Times -23 
DOLLY PARTON -9 To 5 -24 

CUFF RICHARD -A Little In Love -26 
DELBERT McCUNTON- Giving It Up For Your 

Love -25 

WZZP-CleaYM (B. Mdlay-MD) 

N o Lid 

W RNS- Wheeling (1. Armstrong -MD) 

** DAN FOGELEERG -Same Old Lang Syne 

28-20 

** EAGLES -Seven Bridges Road 26-18 

* BOZ SCAGGS Miss Sun 20.16 

* RONNIE MILSAP- Smokey Mountain 

Rain 24-18 

* DOLLY PARTON -9 To 519.15 

STYX -The Best Of Times 

JOHN LENNON -Woman 

GROVER WASHINGTON JR. -Let It Flow -X 
DON McLEAN- Crying -X 
RANDY MEISNER -Hearts On Fire 

PHIL SEYMOUR-Precious To Me -X 
RITA COOLIDGE -Fool That I Am 

KANSAS -Got To Rock On -X 
McGUFFEY LANE -Long Time Loving You 

TEDDY PENDERGRASS -Love T.K.O. -X 
DIRE STRAITS -Skateaway -X 
TERRI GIBBS- Somebody's Knockin'-X 

Southwest Region * PRIME MOVERS. 

BLONDIE -The Tide Is High (Chrysalis) 

DOLLY PARTON -9 To 5 (RCA) 

EDDIE BABBITT -I Love A Rainy Night (Elektra) 

aaaaaaaa TOP ADD ONS 

JOHN LENNON-Woman (Geffen) 

PAT BENATM -Treat Me Right (Chrysalis) 

STYX -The Best Of Times (A &M) 

BREAKOUTS 

DON lid/AN-Crying (Millennium) 
THE JACLSONS- Heartbreak Hotel (Epic) 

KSRR (STAR 97)- Houston (R. Lambert -MD) 

** REO SPEEDWAGON -Keep On Loving You 

23-14 

** CUFF RICHARD -A Little In Love 36 -19 

* BLONDIE -The Tide Is High 5.2 

* TIERRA- Together 30 -25 

* DOLLY PARTON -9 To 513.11 

DON McLEAN-Crying 

RANDY MEISNER -Hearts On Fire 

JOHN LENNON- Woman -D -30 

TERRI GIBBS- Somebody's Knockin' 

DARYL HALL/JOHN OATES -Kiss On My List 

STYX -The Best Of Times 

NEIL DIAMOND -Hello Again 

BARBRA STREISAND /BARRY GIBB -What 
Kind Of Fool 

KFMK- Houdon (J. Stede -MD) 

No List 

KRLY - Houston (M. Jones/B. Edwards -MD) 

** PAT BENATAR -Hit Me With Your Best 

Shot D-10 

** BRUCE SPRINGSTEEN -Hungry Heart 27- 

15 

* BARBRA STREISAND- Guilty 20.16 

* LAKESIDE -Fantastic Voyage 18-13 

PAT BENATAR -Treat Me Right 

s JOHN LENNON-Woman 

BLONDIE- Rapture 

EDDIE RABBITT-I Love A Rainy Night D -29 

HEART -Tell It Like it Is D -23 

KNUS-Dallas (L Ridener-MD) 

** DOLLY PARTON -9 To 5 -21 
** TEDDY PENDERGRASS -Love T.K.O.37- 

27 

* AIR SUPPLY -Every Woman In The World 10- 

4 

* HEART -Tell It Like It Is 13.11 

* JACKSONS- Heartbreak Hotel 25-20 

BLONDIE- Rapture -35 

KVIL- Dallas (C. Rhodes -MD) 

* * BARBRA STREISAND /BARRY GIBB- 
Guilty 4.2 

** EDDIE RABBITT -I Love A Rainy Night 10- 

7 

* STEELY DAN -Hey Nineteen 15-13 

* DOOBIE BROTHERS -One Step Closer 11 -9 

* DOLLY PARTON -9 To 518 -16 

JOHN LENNON-Woman 

JACKSONS- Heartbreak Hotel 

CLIFF RICHARD -A Little In Love -D -22 

RONNIE MILSAP -Smokey Mountain Rain - 
D-25 

ABBA -The Winner Takes It All -D -24 

FFJZ-FM (Z- 97) -Ft. Worth (G. Mack -MD) 

No Us! 

KINT -E Paso (1. Lp,o -MD) 

** DOLLY PARTON-9 To 5 4.1 

** QUEEN -Flash 30 -7 

* BLONDIE -The Tide Is High 12 -2 

* STEELY DAN -Hey Nineteen 15 -11 

(Continued on page 22) 
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THE DECLARATION 
OF Il\TDEPENDENCE 

HAS JUST BEEN PUT 
TO MUSIC. 

INTRODUCING 
LARGO MUSIC, INC. 

Lebhar -Friedman is pleased to announce 
the founding of a new, and independent, 
music publishing company: Largo Music 
Inc. 

We'd also like to introduce our Founding 
Fathers. 

Norman Weiser is our vice president, gen- 
eral manager. Mr. Weiser was previously 
president of SESAC Inc. and Chappell 
Music, and senior vice president of the 
Polygram Corporation. 
Creative director is Don Love, who pre- 
viously was an executive at SESAC, 
James Brown Enterprises, and the Sal - 
soul label. 

Stanley Adams, manager of writer rela- 
tions, Standard Catalogs, who served as 
president of ASCAP for 24 years, and has 
been involved with practically every orga- 
nization in the industry. Mr. Adams is also 
a noted lyricist. Among his compositions 
are, "What a Difference a Day Made," "Lit- 
tle Old Lady" and "There Are Such 
Things." 

Gary Robbins, professional manager, has 
among his credentials, the Richmond Or- 
ganization, SESAC and the New York Mu- 
sic Task Force. 
Elisabeth Sexauer is administrative as- 
sistant. 

Largo Music will specialize in all phases of 
music. Because we are independent, our 
work will be highly creative. And we 
pledge allegiance to care and concern for 
the work of the writers. 
Largo Music. Prestigiously staffed. Inde- 
pendent. Creative. 
We think its founding is quite a revolution- 
ary event. 

LARGO MUSIC 
A Division of 

LEBHAR -FRIEDMAN, INC. 
425 Park Ave. New York, N.Y. 10022 

Telephone: 212 -371 -9400 Cable: LEBHAFRIED 
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Commentary 

His Gift: More Than Music 
By GEORGE MARTIN 

So many words have been written about John Lennon al- 
ready and, no doubt, there are as many still to come. 

Those who knew him least, or indeed not at all, have found it 
easy to write about him. And those who knew him best will no 
doubt remain silent, which is probably what he would have 
wished. 

He was, of course, a man of many parts and like the other 
friend who died earlier in 1980, Peter Sellers, he presented a 
different face to each new person he encountered. 

That he had a rare talent, no one can deny. His music was a 
natural outpouring, unfettered by academic knowledge, but his 
unique lyrical sense was his very own. I think he acknowledged 
Paul McCartney's superior musicianship as much as Paul ad- 
mired his way with words, and they always had a natural riv- 
alry which cemented their collaboration and inspired them to 
greater heights. 

`They gave hope the world 
would come to its senses 
u . u John was their leader' 

Like most great partnerships- Gilbert and Sullivan, Rodgers 
and Hart, Peter Sellers and Spike Milligan- sometimes the ban- 
ter turned sour. But it was essentially the bickering of siblings. 

In those early days and years, John, Paul, George and Ringo 
presented a unity and bond that defied description. They alone 
were the prisoners of a success the world had not seen before. 
No one but them knew the lonely isolation of being a Beatle- 
not even Brian Epstein or I knew the full extent of their experi- 
ences. 

They supported each other in the insanity and they gave their 
contemporaries far more than the music they played. They gave 

hope that the world would come to its senses and offer a 
brighter future than seemed possible. 

In the sense that they were 
the inspiration to their gener- 
ation, John was their leader. 
Always a maverick. he led the 
herd to wilder pastures only 
to find disenchantment. Then 
in his last years he found his 
peace with Yoko and Sean. 
No matter that it isolated him 
from his friends -it was what 
he needed. 

One of our best writers said 
that success was the mutila- 
tion of a natural man. Yet I do 
not believe that it was his suc- 
cess that killed John. It was 
the violent world that we all 
foster that destroyed our hero. 

Every time we see on our television screens a killing or a beat - 
ing-up, fictional or otherwise, we are being inoculated against a 
natural revulsion of violence. 

We are slowly killing not only each other but our sensibilities 
and thus we are coarsening humanity. If John Lennon's death 
makes us realize where we are heading, then the dreadful waste 
of his life may be diminished a little. 

He was neither the saint nor the sinner that many would have 
us Believe, but he was a good man of whom I was very fond. 
and we are all robbed by his passing. 

George Martin: "We are all rob- 
bed by his passing." 

George Martin, co -owner with Chrysalis Records of the AIR group 
of companies, based in London, produced the Beatles' recordings up to 
and including "Sgt. Pepper's Lonely Hearts Club Band" 

1981: Pitfalls & Opportunities 
As it enters 1981, the record industry is like an army fighting 

a war on two fronts. 
On one front the enemy is a severe, though patchy, economic 

recession. On the other, the attack comes from an ill- assorted, 
but nonetheless potentially lethal, army made up of pirates, 
home tapers, and those ele- 
ments in government and bu- 
reaucracy in many parts of 
the world which pay scant re- 
gard to the legal rights and le- 
gitimate interests of record 
producers. 

While doing battle against 
its foes with courage and re- 
source, the industry is doing 
its best to recruit a powerful 
potential ally, at present neu- 
tral, to enter the battle on its 
side. It is still uncertain how 
video will develop in 1981. John Hall: Record company 

but striking developments expertise is particularly 
there certainly will be. suited to video industry 

There can be no doubt that needs. 

we live in difficult times for all owners of copyright and related 
rights, not merely for record producers. New technology makes 
copying easy and enables copyrighted works to be transmitted 
simultaneously over vast areas of the globe. 

Many governments in developing countries are hostile or in- 
different to the idea of copyright. Even countries with strong 
copyright traditions tend nowadays to favor the consumer at 
the expense of the copyright owner. All copyright owners need 
as never before to stand together to protect their interests. 

In 1981. as always, IFPI's fundamental role will be to con- 
tinue to defend the industry from encroachments on its legal 
rights, from whatever quarter they may come, and to promote 
and strengthen those rights wherever we can. 

Piracy and private copying are the most deadly of the forces 
which threaten the industry's legal rights. Last year saw new an- 
tipiracy laws introduced in Greece and Portugal and there are 
hopeful trends in Egypt, Kuwait and Morocco. In several coun- 
tries of South East Asia -notably Malaysia, the Philippines and 
Thailand- things appear to be on the move at last. 

The biggest question mark continues to hang over the biggest 
headache -Singapore -but there are encouraging signs there 
too. The minister of culture recently stated his government's 
provisional view that stronger antipiracy action is needed. I be- 
lieve that 1981 will see further progress in IFPI's antipiracy 
campaigns in a number of countries. 

John Hall is director general of IFPI, the International Feder- 
ation of Phonogram & Videogram Producers, headquartered in 
London. 

A very positive feature is that BIEM -the European mechan- 
ical rights bureau -has agreed to set up with IFPI a joint antipi- 
racy committee and to contribute funds to the antipiracy cam- 
paign on a regular basis. Now I hope we shall be able to 
convince the highly paid star artists that they too should con- 
tribute to a campaign from which. after all, they greatly benefit. 

Private copying is a quite different problem from piracy and 
calls for quite different treatment. In most countries outside the 
anglo -saxon legal system it is not at present unlawful. Never- 
theless, it constitutes an abuse on a massive scale of the funda- 
mental right of the industry, namely the right to control the re- 
production of its works. 

It is the vast quantity of private copying which makes it such 
a very serious threat to the industry's future and one for which 
the industry is absolutely justified in seeking a remedy from 
government, since no self -help adequate to meet the case is pos- 
sible. 

Those critics who say that the industry could help to fight pri- 
vate copying by greater attention to the quality and presenta- 
tion of their prerecorded tapes may or may not have a point. 
Clearly anything that can reasonably be done to improve the 
quality and presentation of recordings would be of benefit. 
However, improved recordings are clearly not, and never could 
be, a complete answer to the home taping problem. 

The industry's solution is a royalty on blank tape. Such roy- 
alty must be substantial. A small royalty would simply legiti- 
mize the practice of home taping without deterring the home 
taper and without providing an adequate return for the indus- 
try and other affected right owners. 

`We live in difficult times 
for all owners of copyright' 
Some argue against a royalty on blank tape on the ground 

that it is impossible to say how many home tapers would ac- 
tually have purchased the recordings they have copied. But the 
better argument is that use of a copyright work or a copyright 
recording entitles the copyright owner to a royalty, whether or 
not the home taper would have purchased the recording had he 
not been able to tape it. 

Last year Austria became the first country to introduce legis- 
lation for a royalty on blank tape. Many western governments 
are now persuaded of the force of the industry's case, but "a 
royalty on blank tape" will never be a popular political war cry 
and we shall have to be patient. 

The negotiation of a new standard contract for mechanical 
royalties with BIEM will be a major task in 1981. The present 
contract is heavily barnacled with the accretions of nearly 50 
years, complicated and unnecessarily verbose. It is not easy for 
lawyers, and almost impossible for laymen, to understand. 

(Continued on page 96) 

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri- 
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036. 

www.americanradiohistory.com

www.americanradiohistory.com


General News 
Canada To 

By RADCLIFFE JOE 
NEW YORK -Record label per- 

sonnel, discotheque operators and 
disco deejays are joining forces in a 
concerted effort to combat the ups 
and downs which plagued Canada's 
discotheque industry here during 
1980. 

The new union was disclosed by 
George Grant, head of the Toronto 
Programmers Assn., a Toronto - 
based disco record pool formed last 
November to replace the now 
defunct Ontario Disco Pool of which 
he was an executive member. 

Grant states that although Can- 
ada has traditionally been tardy in 
keeping pace with the evolution of 
music trends- particularly dance 
music trends -in this part of the 
world, there now seems to be a dis- 
tinct desire to revolutionize past atti- 
tudes of apathy and indifference. 

States Grant, "One of the most in- 
fluential factors in this movement is 
the impact created by the import rec- 
ords market which draws its prod- 
ucts from Eurcpe, New York City 
and Buffalo, N.Y." 

As part of the movement of 
coordinated growth, a new label, 
Rio Records, has been formed in To- 
ronto by Dominic Zgarka and John 
Bennet, both of whom had been as- 
sociated with CBS Records promo- 
tion department in Canada. 

Grant says that the label's reper- 
toire includes disco, rock, country 
and r &b product geared specifically 
to the dance music crowd. 

One of Rio Records major clients 
is the Uniwave /Unidisc label based 
in Montreal. According to Zgarka, 
the acquisition of that label is help- 
ing Rio to achieve good sales figures, 
and to move forward positively in 
spite of negative consumer press at- 
titudes towards disco. 

Zgarka adds, "The potential for 
dance music record sales is as big as 
ever. There has been a definite turn- 
about in sales figures from major re- 
tail sales outles, but even they are 
once more buying product there by 
augmenting our sustained sales to 
the specialized stores." 

Zgarka is considered on top of 
his business. At the Black Music 
Awards held recently in Canada, 
Uniwave /Unidisc was cited for such 
honors as label of the year, female 
vocalist of the year, (Geraldine 
Hunt), best single of the year ( "Can't 
Fake The Feeling "), best album of 
the year, ( "Get Up And Boogie" by 
Freddie James) and newcomer of 
the year, (Freddie James). 

The label's "Can't Fake The Feel- 
ing" by Geraldine Hunt has also 
been released in every major coun- 
try including Europe (Carrere Rec- 
ords), England (DJM), Italy 
(Goody), South America (RCA), 

Jazz Fest Slated 
NEW YORK -The Kool Jazz 

Festival tour for 1981 will hit 14 
cities and play over 20 perform- 
ances. Added to the schedule this 
year is Orlando, Fla. This year also 
marks the 20:h anniversary of the 
Ohio Valley Kool Festival which 
started the successful series. Tickets 
may be ordered from the national 
tour office at 3380 Erie Ave., Cincin- 
nati, Ohio 45208. 

LP Cover Showing 
NEW YORK -Ten album covers 

from CBS Records will be included 
in the American Institute of Graphic 
Artists show to be held here from 
Jan. 28 to Feb. 27. Nine other CBS 
covers are featured in the Society of 
Illustrators 23rd Annual Exhbition, 
to be held here between March and 
August. 

Push Exploitation 
U.S. (Prism), as well as Japan and 
Australia. Zgarka says the single has 
achieved gold record status in five 
countries. 

Zgarka assures that his operation 
has not been affected by the growing 

Of Dance Music 
import record business in Canada. 
because his label is itself heavily in- 
volved in this area of the business. 
However, he fumes that his problem 
is getting radio play even on cross- 
over material. 

Grant endorses Zgarka's statement 
by observing that "record promoters 
are still confronted with the almost 
impossible task of obtaining air play 
from local radio stations." He states. 
"This negativism on the part of the 

Mart 
radio stations extends even to major 
crossover hits by such artists as 
Diana Ross, Stevie Wonder and 
Stephanie Mills." 

He adds, "Despite this setback, 
(Continued on page 45) 

The Co -op Source Directory 
is a comprehensive guide to over 
1,200 cooperative advertising programs. 

Published by Standard Rate & 
Data Service, it is the most complete, 
independent and unbiased co -op 
advertising reference source available. 

It puts the complete plan sum- 
maries of at least 80% of the co -op 
advertising dollars presently available 
right at your fingertips. 

mple Listing. 

SPORT OPTICS -SMITH GOGGLE 
Marketing Department 
Box II, 210 Sun Valley Rd. E 

Ketchum, ID 83340 
Contact Tom Hanson 

(208) 728 -4477 

Retailer Co-op Plan 
Product 

Goggles and Sunglasses 
Trademark 

Smith Goggles 
Eligible Media 

Radio. TV, newspaper, weekly newspaper. 
shopper. catalog, magazine, outdoor. national and 
regional ski periodicals 
Distribution: Direct 
Timing: Seasonal 

Timing 
Program: August 1, 1980 thru March 31. 1981 
Accrual: August 1. 1980 thru March 31, 1981 
Advertising: August 1, 1980 Peu March 31. 1981 

Claim: Within 60 days of ad 
Accrual: 3 

Accrual /Allowance 
3% of net purchases on initial orders only 

Participation 
50-50. lowest earned rate 

Ad Specifications 
No competing products; products must be illus 
;rater': manufacturers logo required. 

Media Requirements 
Newspaper: Serving retailers primary trading area 

Advertising Aida 
Camera -ready ads'. print elements 

Reimbursement Method 
Check 

Claim Documentation 
All media: Paid media invoice 
Newspaper Tearsheet 

Send Claim to 
Sport Optics -Smith Goggle 
Marketing Department 
Box II. 210 Sun Valley Rd E 

Ketchum, ID 83340 

It guides you to the major 
sources of co -op advertising 
money. 

Detailed indexes. 

The Co -op Source Directory 
gives you more information in its 
indexes than most publications give in 
an entire listing. Yet, it has been 
professionally designed to make it 
easy to use. 

The entire book is set up by 
product classifications. A Product 
Classification Index lists each product 
classification, the products included 
in that classification, and the section 
number in the main directory. 

The Trademark Index alphabeti- 
cally lists all trademarked names and 
cross references them with their 
manufacturers. 

And the Manufacturer Index 
alphabetically lists the name of each 
manufacturer, the page number of its 

listing, product code, type of co -op 
available, expiration date of program, 
participation, and accrual /allowance. 

Everything you need 
to know. 

The Co -op Source Directory 
lists more companies, more com- 
pletely than any other publication. 

Each listing tells you the name of 
the company, its address, and the 
name of the person to contact. More 
importantly, it gives you the details 
of each co -op advertising program 
available. It even gives you the name 
and address to which claims should 
be sent. 

r 

Two issues for only $120. 

The brand -new Co -op Source 
Directory is priced to pay for itself 
many times over. 

You get one complete issue in 
March, another in September. And 
both editions of this invaluable 
reference cost you only $120. Or you 
can order one issue for just $90. 

Subscribe to the Co -op Source 
Directory today by mailing the 
coupon below. Or by calling us at 
312 -470 -3450. 

And find out how you can put 
your hands on more co -op money. 

YES. I want to subscribe to the Co -op Source Directory. 
Please send me 

(qty.) full subscriptions 
(both Spring/Summer and 
Fall/Winter issues) at $120. 

Please send me 
(qty.) of the current issue 
only at $90 each. 

Check enclosed. 

Bill me. 

C1981 by Standard her a Data Service. Inc 

o-op 
source 

SRDS Co -op Source Directory 

directory 5201 Old Orchard Road, Skokie, IL 60077 

1401 

Name 

Title 

Company 

Address 

City State Zip 

Signature 

Phone ( 

To order, call 312- 470 -3450 or mall coupon to: 

15 
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© 1990 TWENTIETH CENTURY -FOX 
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UFO's eighth album. 
Powerful. Cohesive. Explosive. 

These rock 'n' roll renegades have never 
sounded so sure, so confident. 

It's hot illicit rock 'n' roll. Beware. 

Fall victim to UFO's upcoming 
American tour starting mid -February. 

Records 
album CHE 1307 

Produced by UFO 
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General News 

Grammy Nominations Mirror Music Trends Of 1980 
Continued from page 3 

Bring Me Flowers" and "The Gam- 
bler." 

Sinatra's nominations were not 
unexpected, given how graciously 
his records were received last year by 
both the industry and the general 
public. But wins would have to be 
rated upsets. 

"Trilogy" peaked at number 19 on 
Billboard's pop album chart, which 
would make it the lowest -charting 
album of the year winner in 
Grammy history. Only once in the 
past 22 years have the voters selected 
a non -top IO LP for the top album 
prize -in 1968, when the honor went 
to a Glen Campbell album that 
peaked at number 15. 

Likewise, "New York. New York" 
peaked at number 32 on the Hot 100. 
Only three of the 22 past record of 
the year champs failed to hit the top 
10 -two Henry Mancini titles and a 
Tony Bennett record in the early 
'60s. But this was Sinatra's first 
single to crack the top 40 in I 1 years 
and sentiment for the singer is run- 
ning strong. 

There is. of course, no official 

relationship between sales statistics 
and Grammy recognition. Still, 14 of 
the 22 past winners in both the al- 
bum and record of the year races 
reached No. 1 on Billboard's pop 
charts. 

If Sinatra wins the album of the 
year title, he would become the first 
artist to take it four times. He's now 
tied for the lead with Stevie Wonder, 
who won the award with his last 
three studio LPs, in 1973, '74 and 
'76. 

Surprisingly. Wonder was not 
even nominated for best album this 
year, despite having issued two LPs 
in the Oct. 1. 1979 to Sept. 30. 1980 
eligibility period: "Journey 
Through The Secret Life Of Plants" 
and "Hotter Than July." 

It's surprising, too, that "Urban 
Cowboy" wasn't nominated for al- 
bum of the year, given its bullish 
sales and that it summed up 1980's 
soft country leanings nearly as well 
as 1978's best album champ "Satur- 
day Night Fever" captured that 
year's frenzied disco spirit. 

Nominated instead was Pink 
Floyd's "The Wall," the No. 1 album 

of 1980 on Billboard's year -end 
chart recaps. The album of the year 
prize has gone to the year's No. I LP 
for the past three years, though it has 
never gone to an esoteric rock band 
like Pink Floyd. 

Columbia is in the enviable posi- 
tion of having three of the five nomi- 
nees for album of the year. with 
Streisand and Pink Floyd joined by 
Billy Joel, who won last year for 
"52nd Street." 

The strong showing by Cross and 
Sinatra helped make Warner Bros. - 
Reprise the top individual label in 
the non -classical categories, with 31 

nominations. Columbia is a close 
second with 27 bids, followed by At- 
lantic with 10, MCA with eight and 
Elektra /Asylum with seven. 

Tied with six nominations each 
are Capitol, Motown /Tamla, RCA, 
RSO and QWest. A &M, Savoy and 
Sesame Street each have five; Lib - 
erty/UA and Light have four. 

In the classical categories, CBS 
Masterworks is tops with 18 bids, 
followed by Angel with 10, DG with 
eight and London and RCA, each 
with three. 

The top individual nominees with 
five bids each are Christopher Cross 
and his producer, Michael Omar - 
tian. They're both cited for top 
record and album, and Cross is also 
up for best new artist and for writing 
and singing "Sailing." Omartian is 

also up for best producer, for ar- 
ranging "Sailing" and for cutting the 
gospel album "The Builder" with his 
wife Stormie. 

The Muppets also have five nomi- 
nations, while creator Jim Henson 
has four, along with Barbra Strei- 
sand, Barry Gibb, George Benson, 
Stevie Wonder and John Williams. 

Next with three bids each are 
Kenny Rogers, Bette Midler, Frank 
Sinatra, the Pretenders, Bob Seger, 
Willie Nelson and James Cleveland. 

The year's movie music emphasis 
is seen in that three of the six nomi- 
nees for best song emerged from fea- 
ture films: "Fame," "The Rose" and 
"New York, New York." Four of the 
five candidates for female pop vocal 
are from movies, as are two of the 
five male pop nominees. 

And in the country vocal cate- 
gories, 1975 Oscar winner George 

TAPE ate' 
MMM 
PCJRL. 

12" SINGLES N 

60 2011b 

($4.98 list) 

H 

COMMON SENSE -Voices Inside My Head 

MYSTIC TOUCH -Party People 

CROWD PARTICIPATION- Tribute To Greatness 

BIG MOUTH BAND -The Box 

SUGARHILL -8th Wonder 

GRANDMASTER FLASH -Freedom 
THE MOMENTS -Baby Let's Rap Now 

THE DISCO FOUR -Move The Groove 

TREACHEROUS 3 -At The Party 

TREACHEROUS 3 -Body Rock 

GRAND MASTER FLASH & FURIOUS 5- 
Super Rappin' No. 2 

DISCO DAVE & THE FORCE OF THE 5 MC's- 
Highpower Rap 

SUGARDADDY- Another One Bites The Dust 

JR. FUNK & THE LOVE MACHINE -Feel Good 

Partytime 
SYLVIA STRIPLIN -Give Me Your Love 

T.J. SWANN- Maximus Party 

MASTER BOOGIE -When The Shit Hits The Fan 

BOBBY YOUNGBLOOD- There's Never Been 

COUNT COOLOUT- Rhythm Rap Rock 

RAPPERMATICAL 5 -Party Redd 

MELODY STEWART -Get Down, Get Down 

BITS & PIECES -III -Let's Do It 

CONVERTION -Let's Do It 

DAYBREAK -Everybody Get Off 

JIMMY BO HORNE -I Wanna Go Home With You 

FUNKY 4 PLUS 1- That's The Joint 

LP SPEIGIAL.S 

41t4tft ($7.98 list) 
+AGH 

TAVARES GERALDINE HUNT 
GIBSON BROTHERS YOUNG & CO. 
CHIPMONK PUNK J. GEILS BAND 
SHARON REDD ROD 

E.L.P., THE BEST OF JAMES BROWN 
L.A.X. VIOLA WILLS 

WAYLON JENNINGS BLACKBYRDS 
GREATEST HITS TWO TONS OF FUN 

BAR -KAYS DONNY HATHAWAY 
KANO RICHARD PRYOR 

LP SPEC! ' LS 

16 4 ft ($8.98 list) 
eA -IC 

ARETHA FRANKLIN 

SHALAMAR 

BLUES BROTHERS 

DIANA ROSS 

BETTE MIDLER 

DR. HOOK 

AIR SUPPLY 

BOB SEEGER 

PARLIAMENT 

OUTLAWS 

STEVIE WONDER 

JERMAINE JACKSON 

JON ANDERSON 

TEENA MARIE 

BARRY MANILOW 

SWITCH 

COMMODORES 

PEACHES & HERB 

BLONDIE 

KENNY ROGERS 

PEOPLES CHOICE 

OFFER EXPIRES FEBRUARY 27, 1981 
Minimum 10 per title. DEALERS ONLY. C.O.D. Cash or 
certified check only. $50.00 minimum order. Order 
shipped same day via U.P.S., Air Freight, Truck or ship. 

TAPE KING INC. 
220 West 19th Street, New York, NY 10011 

(212) 675 -0800 
TOLL FREE: 800 -221 -7938, 7939 

EXPORTING TO ALL COUNTRIES Our TELEX: 237891 
(Some Quantities Limited- Prices Subject to Manufacturer s Change) 

We Catalog all labels on LP's and Tapes Orders shipped same day 

Burns and likely 1980 best actress 
Sissy Spacek ( "Coal Miner's Daugh- 
ter") are both nominated. 

There were so many film music 
projects in 1980 that there wasn't 
room in the film score category 
for such major soundtracks as 
"Xanadu" and "Electric Horseman." 

George Benson's "Give Me The 
Night" is not nominated for album 
of the year, but no fewer than four of 

(Continued on page 107) 

VIDEO RIGHTS 
AIR AT IMIC 

Continued from page 1 

to confront the video age, the com- 
plex problems of the protection of 
intellectual property rights make 
this one of the key issues of the new 
decade. 

The international IMIC advisory 
committee will be meeting next 
Monday (26) at MIDEM in Cannes 
to firm up an agenda for what prom- 
ises to be one of the most challeng- 
ing and absorbing IMIC programs 
since the conference was inaugu- 
rated in 1969. In addition to the 
video future. high on the com- 
mittee's list of priorities will be satel- 
lite broadcasting. home taping, pi- 
racy and the role of Anglo- 
American music in the 1980s. 

The West German music industry 
and the City of Berlin will be wel- 
coming IMIC's hundreds of inter- 
national participants to Berlin with a 
special reception in the picturesque 
and historic setting of the Charlot- 
tenburg castle on the evening of 
Monday, April 27, and the confer- 
ence program will be concluded in 
the traditional way with the trend- 
setters' awards banquet. 

The 1 Ith IMIC -the first to be 
held in West Germany -will be the 
centerpiece of an intensive week of 
music business activity which also 
includes an international music 
market seminar for record dealers at 
the Berlin Congress Center (April 
29 -30) and the biennial meeting of 
the German Group of the Inter- 
national Federation of Producers of 
Phonograms and Videograms and 
the German Record Industry Assn. 

Registration fees for IMIC '81 are 
$500 if registering before Feb. 20, 
and $600 thereafter. Spouse registra- 
tions are $275 each. 

For additional information, con- 
tact Salpy Tchalekian, IMIC '81, 
Billboard, 9000 Sunset Boulevard, 
Los Angeles, CA 90069. Phone calls 
should be made to (213) 273 -7040. 

European and U.K. inquiries 
should be directed to Helen Boyd. 
IMIC '81, Billboard, 7 Carnaby St., 
London WIV, IPG England, where 
the phone is (01) 437 -8090. 

DYNAMITE RAPS 

AT THE PARTY 
The Treacherous Three 

SUPERAPPIN' NO. 2 
Grandn 

1ng Fen 

THE BODY ROCK 
' he Tear. herons Three 

MOVE TO THE GROOVE 
The Disco Four 

Enjoy Records 
6 i 1 W 125 SL. New York City 10027 

(212) 662 -2710 
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THE SUCCESS STORY' ØF8O CONTINUES IN '81 

"tr.'_ 

n-t JEALOUS KIND 

The Single: "GIVING IT UP FOR YOUR LOVE" 4 ;. now a Tap 40 favorite! 

The Album: THE JEALOUS KIND 21i .11 busting loose on AOR airwaves everywhere! 

Produced by BARRY BECKETT and THE MUSCLE SHOALS RHYTHM SECTION A MUSCLE SHOALS SOUND PRODUCTION Management: DON LIGHT 
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'° General News 
From One -Stop To Retail Chain 
Central South Has 21 Sound Shops Throughout South 

LOS ANGELES -When Randy 
Davidson, J.P. Bennett and Chuck 
Adams opened their Nashville one - 
stop, they stretched their $800 joint 
investment by accepting Bill Beas- 
ley's invitation that they use 1,000 
square feet of his huge warehouse. 

From that meager February 1970 
start has mushroomed an 80 -ac- 
count rackjobber, 21 -store retail 
chain and 700 -account one -stop. 
The triumvirate, then all veteran 
Music City distributor salesmen, 
project a $17.5 million gross volume 
for 1981. That would top 1980 by 
$2.5 million. 

When National Music Sales 
folded its tent after nine months in 
late 1969, the threesome concurred 
that their experience as mid -South 
road salesmen best outfitted them to 
run a one -stop. They set up Central 

By JOHN SIPPEL 

South Music Sales. They knew all 
the accounts in a seven -state perime- 
ter personally. 

Davidson and Adams hit the 
road. Bennett ran the warehouse. In 
February, 1970, they sold 40 ac- 
counts. Six months later, their aging 
report showed 75 customers. That 
doubled in three years. Today, Cen- 
tral South has more than 700 prima- 
rily retail locations in an eight -state 
domain. 

Bennett's bailiwick has grown. Af- 
ter 90 days behind a chicken -wire 
enclosure in Beasley's building, 
Central South moved into 4,000 
square feet in a basement under a 
liquor store. Within three years, they 
doubled that space in the basement. 
Today, the three entities under a 
single roof occupy 24,000 square 

feet, in a building which the firm 
constructed in 1978. 

Revenues too have spiralled. By 
year three, the one -stop billed $2.5 
million after racking up $1 million 
the first year. 

Central South today has eight 
WATS lines. "Billboard is our best 
salesperson_ I encourage all my cus- 
tomers to subscribe. Then when one 
of the girls call, they have their or- 
ders ready. I probably sell more sub- 
scriptions to Billboard than anybody 
in the South," Davidson volun- 
teered. 

The one -stop actually forced Cen- 
tral South into retail. A customer 
with three stores ran up such a large 
delinquency that in order to 
straighten out the account, the one - 
stop took over one store in Meridian. 

(Continued on page 53) 
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WHEN IT'S FREEZIN' UP NORTH... 

It's cookie at the 1981 

Big Orange Festival. Jazz, classi- 
Z cal, country, blue - 

grass, contem- 
porary and 
international 
music plus 
dance, dra- 
ma, mime 
and magic -all 
February long. 
National and 

international recording artists 
together with South Florida's 

finest talent. Over 
45 FESTIVAL 
EVENTS. Hot 
time in the winter 
sun. P.A.C.E.'s 
Third Annual Big 
Orange Festival - 
Music in Miami, 
January 31st -Feb- 
ruary 28th. 

IT'S COOKIN' DOWN SOUTH. 

A P.A.C.E. (Performing Arts for Community and Education, Inc.) - Production with the support of the Metro -Dade County Tourist Development Council, 

Dade County Board of Commissioners, Dade County Council of Arts and Sciences, City of Miami, Fine Arts Council of Florida, National Endowment for the 

Arts, Music Performance Trust Funds and the South Florida Business Community. 

FOR MORE INFORMATION CALL P.A.C.E. (305) 856 -8836 IN MIAMI 

Maybe More Music 
With Deregulation 

Continued from page 1 

"A classical music listener may 
not want to hear eight minutes of 
news when there are other stations 
programming all news and informa- 
tion." commissioner James Quello 
gave as example. 

The FCC's intent is to foster diver- 
sity and to maximize marketplace 
regulation of the airwaves. The new 
rules allow radio broadcasters to 
program public affairs information 
that targets a particular audience as 
long as the station's management 
feels assured that the needs of other 
community members are being met 
by other local stations. 

"Radio broadcasters will now be 
able to follow their own paths in de- 
termining how to serve their com- 
munity's needs and interests in ways 
that reflect the realities of today's ra- 
dio markets," said FCC chairman 
Charles Ferris. 

National Assn. of Broadcasters' 
president, Vincent Wasilewski, 
hailed the Commission's vote as "a 
turning point in the history of 
broadcast regulation." The decision 
"recognizes that most of the rules 
and paperwork heaped on radio 
over the years are unneccessary, 
time consuming, financially bur- 
densome and do not serve the public 
interest," Wasilewski added. 

Not so happy with the decision are 
public interest groups who have op- 
posed radio deregulation for the 18 
months that the FCC has intensively 
studied these issues. Media Access, 
one such citizens' group, has already 
asked the U.S. Court of Appeals for 
the District of Columbia to review 
the decision, calling the Commis- 
sion's action "unjust, unsupportable 
and unlawful." 

The Media Access suit will un- 
doubtedly be just one of many chal- 
lenges to radio deregulation. Citi- 
zens' groups will surely petition the 
FCC for reconsideration of its deci- 
sion also. That step will allow 30 
days for public comments, pro and 
con, before the Commission votes 
again on the issue. The decision to 
deregulate radio goes into effect 30 
days after publication in the Federal 
Register. 

The FCC's action comes after a 
year and a half of study during 
which more than 20,000 comments 
were filed and 21 volumes of data 
compiled. Broadcast Bureau chief 
Jeff Bauman calls it "one of the most 
in -depth investigations ever con- 
ducted by the FCC." 

Since 1934, when the Communi- 
cations Act that governs radio 
broadcasting was written, the num- 
ber of U.S. stations on the air has 
grown from 534 to 9,000. In the 18 

months that the FCC has been 
studying deregulation, 300 new ra- 
dio stations began operations. 
"More efficient use of the spectrum 
and marketplace competition insure 
diversity today," FCC chairman 
Ferris argued Wednesday. 

Under present laws, AM stations 
must devote 8% of on- the -air time to 
non -entertainment programming; 
FMs must reserve 6%. The number 
of commercials aired may not ex- 

Scott Honored 
LONDON -Leading British jazz 

musician and club -owner Ronnie 
Scott has been awarded the Order of 
the British Empire in the Queen's 
Birthday Honors list for his services 
to jazz. He is the first jazz musician 
to be so honored. 

ceed 18 minutes per hour and a com- 
plex procedure for ascertaining the 
needs of the local community must 
be followed. 

The new ruling replaces all these 
restrictions with a simple require- 
ment that radio broadcasters meet 
the public interest standard of the 
Communications Act and maintain 
a public file listing five to ten corn - 
munity issues addressed by the sta- 
tion. 

That public file would be taken 
into consideration when a station's 
license comes up for renewal and 
could also be referred to -by citizens 
wishing to challenge the station's 
coverage of community affairs. 

Dissenting from the majority 
opinion, commissioner Tyrone 
Brown expressed concern that the 
simplified rules might allow broad- 
casters to use syndicated public af- 
fairs programs instead of producing 
their own in response to local com- 
munity needs. 

"I was willing to reduce the 
amount of documentation if the 
Commission would make clear that 
the bottom line is that radio stations 
are local outlets for the expression of 
local needs and interests," said 
Brown who has recently handed in 
his resignation (separate story, page 
23). 

The radio deregulation effort may 
be the final achievement of chair- 
man Charles Ferris' term at the 
FCC. President Reagan is expected 
to replace Ferris soon after his inau- 
guration. 

MUSIC 
INDUSTRY 

ATTORNEYS 
Seek Merger or 

Working Arrangement. 
Two man New York firm, both thor- 
oughly experienced in representa- 
tion of record companies, artists, 
publishers, composers, managers, 
agents and others in related activities. 

Reply Box 893 Billboard 
1515 Broadway 

N.Y., N.Y. 10036 

WHO MAKES 
AND PRINTS 

RECORD 
SLEEVES 

KEYSTONE 
PRINTED 
SPECIALTIES 
321 PEAR STREET 
Scranton, PA. 18505 
17171 346-1761 
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Financial 

1981: Year At The Crossroads? 
Consumer Electronics Awaits Home Video To Develop 

By JIM McCULLAUGH & ALAN PENCHANSKY 

LAS VEGAS -1981 may well be 
remembered as the year in which the 
consumer electronics industry stood 
at its most critical juncture. 

That was the riding impression 
created by the just ended Consumer 
Electronics Show, a trade expo at 
which the giant $3 billion a year in- 
dustry seemed frozen in a transi- 
tional state. 

What the industry has faced is an 
erosion of the conventional audio 
component marketplace -not too 
dissimilar to the record industry's 
own doldrums. 

Meanwhile, the prospect of new 
growth through the development of 
the home video industry is still 
largely a promise about which many 
questions remain to be answered. 

It was this sense of standing at the 
crossroads glancing back nostalg- 
ically and looking forward with 
some cautious optimism -that hung 
over the behemoth Convention Cen- 
ter and environs here, visited by a 

Neve Revenues Up 
NEW YORK -Neve North Amer- 

ica reports preliminary 1980 results 
showing a 21% increase over the pre- 
vious year. Total revenues for sales 
and service of equipment will ex- 
ceed $6.1 million, according to the 
company. The company says that 
profits are down from last year, how- 
ever. 

Distributors - Rack Jobbers 
Exporters - Dealers 

CUT. OUTS & 
OVERSTOCK 

We have in stock over 
2000 titles of Major Label 

Albums, 8- Tracks and 
Cassettes. 

Sun Valley, CA 91352 
(213) 767 -6803 

claimed 59,000 industryites Jan. 8- 
11. 

The move to video is unquestion- 
ably the key issue for both manufac- 
turers and retailers. It is demon- 
strated by the preponderance of new 
hardware and software retail open- 
ings, and the preponderance of new 
product introductions, and in the 

overall refocusing by many corn- 
panics towards this new medium. 

Here is an overview of key indus- 
try segments: 

Audio: Despite the major down- 
slide of mid -fi sales in the past two 
years, high end audio continues to 
be in the spotlight. One -result is the 

(Continued on page 68) 

WEA Intl $$ Upturn: 10% 
By RICHARD M. NUSSER 

NEW YORK -WEA Inter- 
national managed to hold the line 
against recession and inflation in 
posting moderate gains in world- 
wide sales in 1980, according to a 
year -end report issued by the com- 
pany. 

Net sales for 1980 were 10% over 
the previous year's revenues, WEA 
says, although the company failed to 
divulge a dollar amount. (The com- 
pany's revenues for fiscal 1979, 
which ran from Dec. 1, 1978, to Nov. 
30, 1979, were $294 million, as stated 
in the annual report of parent 
Warner Communications Inc.) The 
10% gain now reported is for a simi- 
lar period last year, for an estimated 
total revenue upwards of $323 mil- 
lion. 

The gain apparently is not af- 
fected, either, by a reported strong 
showing in the holiday selling sea- 
son, including the John Lennon - 
Yoko Ono LP "Double Fantasy," as 
WEA International president Ne- 
suhi Ertegun sadly notes that it had 
an impact on WEA sales. "Strong 
fourth quarter sales" were also at- 
tributed to product by AC /DC, the 
Eagles, Donna Summer, Jackson 
Browne, Bette Midler, Fleetwood 
Mac, George Benson, Paul Simon, 
Van Halen and Yes. 

WEA continued to expand its 

presence in territories such as Ire- 
land, Zambia and Zimbabwe, where 
it formed affiliated companies, and 
in Mexico, where final plans for 
opening a company are being made. 
WEA Mexico is set for an April de- 
but now. 

WEA International also acquired 
distribution rights to Warner Home 
Video product outside the U.S. and 
has established distribution in Can- 
ada, the U.K., France, Sweden, Ger- 
many, the Benelux countries, and 
through Denmark's Metronome 
Records. Further territories will be 
added this year, as well as new titles 
from the Warner video catalog. 

The WEA Video Center in Mon- 
treux, Switzerland, which produces 
custom promotional tapes for affil- 
iates, was substantially expanded 
under the direction of European 
artist relations director Claude 
Nobs, tripling the number of promo 
tapes it produces, and allowing them 
to be subtitled in various languages. 

So far as the new African affiliates 
are concerned, Ertegun points out 
that production and distribution 
chores continue to be handled by 
WEA licensees, while the new com- 
panies concentrate on developing 
publicity, advertising and promo- 
tional skills. 

WEA Buys Out Sheffield; 
Founder Sax Will Consult 

Continued from page 1 

technical empire built by mastering 
engineer and pioneer audiophile la- 
bel head Doug Sax. 

The acquisition is viewed as a ma- 
jor quality control upgrading step 
for WEA, and represents expansion 
of the company's recently developed 
disk manufacturing base. Sheffield 
has been plating for WEA labels on 
an independent basis. 

"The main point of the acquisi- 
tion is that we want the best quality 
plating we can get," one WEA label 
head explained. "We're not only ac- 
quiring the facility, we're acquiring 
Sheffield's methodolgy and exper- 
tise." 

Under terms of the sale, com- 
pleted Dec. 22, Sax will remain as a 

ATTENTION 

BILLBOARD READERS! 
It has recently come to our notice that an unauthorized sub- 
scription agency has been selling BILLBOARD subscriptions. 
We ask that all subscribers and potential subscribers refrain 
from ordering BILLBOARD through this agency: 

National Publishers' Bureau 
1971 West 12th Avenue 

Denver. CO 80204 

BILLBOARD subscriptions may be ordered direct from the publisher, as 
listed in the masthead, and from authorized subscription agents. To 
check agency authorization, please call the Circulation Department 
at (212) 764 -7324. Thank you. 

quality control consultant to WEA 
for a five -year period. 

Richard Doss, technical chief of 
the lab, also has been retained under 
a five -year contract. Doss has been 
appointed general manager of the 
facility. 

The plant, located in an industrial 
area of L.A., will continue to operate 
under the Sheffield name, according 
to Sax. 

Sax is co- founder of Sheffield Lab 
Records, a direct -disk label respon- 
sible for launching the '70s audio- 
phile record boom. The plating fa- 
cility, opened in the late '70s, is an 
ougrowth of the label operation. 

Also operated by Sax is L.A.'s 
Mastering Lab record cutting studio 
and a research and development 
center adjoining the MGM Studios 
soundstage in L.A. 

A WEA Manufacturing executive 
said plans call for the matrix to be 
enlarged, although the scope of the 
expansion was not yet known. 

"We will be expanding it. The 
main thrust is to keep Sheffield in 
the forefront of technological ad- 
vance and to integrate these ad- 
vances into the expansion program 
to achieve a high quality operation." 

Reportedly, Doss also will be in- 
volved in quality control at WEA's 
Pennsylvania plating operation, part 
of the Specialty pressing plant. 
WEA also operates a West Coast 
pressing plant, Allied. 

"Doss has been very helpful in im- 
proving the quality of the plating 
back East," a source said. 

Market Quotations 
As of closing. January 15, 1981 

9 

1980 
High Low NAME P -E (Sales 

100a) High Low Close Change 

1'h 34 Attec Corp. - 113 % % V. Unch. 
39 25% ABC 5 284 27% 27% 27% + 14 
361/2 27 American Can 7 30'% 301/4 301/4 30% + '/. 
39% 141. Ampex 15 452 34 3312 33% Unch. 

5 2% Automatic Radio 7 - - 3% Unch. 
55% 4212 CBS 7 182 48 47 47'% - % 
441, 27 Columbia Pictures 8 917 43% 42 4314 + 1% 

8% 4 Craig Corp. 5'/. 5 5 5 Unch. 
53% 401, Disney, Walt 13 5215 5114 51% 51% - 1% 

9% 6% Electrosound Group 12 14 7% 7%. 7% Unch. 
12 3% Filmways, Inc. 294 6 5% 5'% + % 

20% 11 Gulf + Western 8. 492 15'% 15% 151.4 + % 
16 7'% Handleman 10 97 15'% 15% 151/4 - % 
14'% 5% K -tel 9 11 11% 11y2 11% + % 
45'4 25'/. Matsushita Electronics 11 - - - 41% Unch. 
57'/. 421, MCA 7 390 45 44 44% + V. 
19% 10 Memorex - 265 11% 11% 11% - % 
631. 4614 3M 11 1153 6214 61'% 62'/. + % 
84 41% Motorola 11 274 65% 64% 651/4 + V. 
41% 2312 North American Philips 7 219 41% 41% 41% Unch. 

8% 4% Orrox Corp. 34 24 7% 712 7% + % 
241, 131. Pioneer Electronics 17 5 2312 2312 231/2 - 1/2 

37 181, RCA 9 1060 30 2934 ¢9'% Unch. 
16% 6 Sony 10 1109 15% 15'4 15% + 14 
36 201, 

7 3 
Storer Broadcasting 
Superscopes 

12 316 
17 

30 
4 

29 
31. 

29% 
4 

+ % 

Unch. 
35x4 24% Taft Broadcasting 8 62 28% 271/4 28% + % 
201. 14% Transamerica 5 835 18'% 181/4 181/2 +'/. 
58% 29% 20th Century-Fox 11 99 56% 551. 55% - Ya 
41 17'/4 Warner Communications 18 337 39'% 39% 39% Unch. 

OVER THE 
COUNTER 

P-E Sales Bld Ask OVER THE 
COUNTER 

P -E Sales Bld Ask 

Abkco 35 3 1% 2% Koss Corp. 7 5 4'% 51/4 
Certron Corp. 18 221 1% 1% Kustom Elec. - 4 1% 1% 
Data Packaging 4 16 6'% 71/4 M. Josephson 9 77 12% 13 
First Artists Recoton 11 - 2% 2% 

Prod. 12 19 4 41/4 Schwartz 
Integrity Ent. 32 105 2'% 3 Bros. - - 11/2 1% 

Over -the -Counter prices shown may or may not represent actual transactions. Rather, they are a guide to the range within which these securities could have been sold or bought at the time of compilation. The above information contributed to Billboard by Douglas Vollmer, associate vice president, Los Angeles Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Calif. 91505 (213) 841- 3761, member New York Stock Exchange, Inc. 

Schwartz Bros. Looks To Video $ 
NEW YORK -Schwartz Bros. re- 

ported net losses for the third quar- 
ter ended Oct. 31, 1980, despite in- 
creased sales. Sales were up to 
$8,328,146, compared with 
$7,680,224 in 1979, while the net loss 
for the quarter was put at $63,463, 

compared with a loss of $188,505 in 
the same period last year. 

Jim Schwartz is optimistic, how- 
ever, citing a good November and 
December and the success of SBI 
Video, established last fall as a sub- 
sidiary of the company. SBI Video 

SUTTON RECORD CO. 
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Look for the Orange Edle. 
The Conversafe Orangé Edge 

and het the edge on record 
counterfeiting; 

Counterfeiting. It costs the legitimate record and tape 
industry an estimated $400 million per year. But 
thanks to Conversafe Orange, a special product 
developed by Continental Forest Industries, record 
and tape counterfeiting can be attacked. 

Q. What is Conversafe Orant? 
A. Conversafe Orange is a new bleached paperboard 

with a special orange layer dispersed in one of the 
pulp plies during manufacturing. This orange 
color, which is proprietary to Continental, is visible 
on the edge of the record jacket. It allows easy 
visual inspection and aids in the detection of 
counterfeit packaging at all points in the record 
and tape distribution chain. No special detection 
equipment is needed. 

How is Conversafe Orange" safeguarded? 

1. Continental limits sales to qualified converters 
of record jacket and cassette packages. To 
qualify, converters must participate in a tight 
auditing and control program prescribed by 
Continental and conducted by a major auditing 
firm. 

2. Additional security measures include a coding 
system within the orange layer which allows 
identification of the converter receiving the 
original shipment of Conversafe Orange. 

3. The independently audited security system is 
designed so that every pound of Conversafe 
Orange does not stray. 

Q. 
A. 

The Conversafe Orang Edge. Consisting of a 
proprietary dye, Conversafe Orangé is easily 
identified without special detection equipment. 
Photo Magnification: 45X. 

Q. Can Other Security Systems Produce the Same Results? 

A. No. There's no other way to produce the same 
results. In addition to Continental's security 
system, conventional cylinder board machines 
produce weak, inferior results. Only CFI's 
paperboard- making process yields quality and 
protection in one paperboard sheet. 

Q. What Does Conversafe Orange Cost? 

A. There is no upcharge to the converter for this 
unique protection. 

Q. Who Stands Behind Conversafe Orant? 
A. Continental Forest Industries is a member of 

The Continental Group, Inc., an international 
packaging, forest products, financial services, and 
energy company with sales and revenues of over 
$5 billion. 

Q. Where can I get more information on Conversafe 
Orange"? 

A. Call your converter or contact Mr. John R. Curtin, 
Vice President, Continental Forest Industries, 
Office Park II, Greenwich, CT 06830 
203-661-2233. 

Conversafe Orange. Only the beginning of a 
commitment by Continental to the legitimate 
recording industry. Look for the orange on the 
edge of the record jacket or tape. Orange means 
Continental. 

Continental Forest Industries 
Bleached System Operations 

Office Park II 

Greenwich, CT 06830 
Telephone 203 -661 -2233 
Telex 710 -579 -2912 
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RICK NELSON 

Playing To Win 
ON CAPITOL RECORDS AND CASSETTES 
Produced by JACK NITZSCHE for North Spur Productions, Inc. 
Management: GREG Mc DONALD 
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6 GeneraI News 

CBS, Retailer Motions Rebuffed 
Counter Measures Stem From Record Haven Suit 

NEW YORK -A U.S. District 
Court judge here has denied a CBS 
Inc. motion for dismissal of an anti- 
trust action brought against it by 

OPRY FACING 
CROSSROADS 

By EDWARD MORRIS 

NASHVILLE -In an otherwise 
volatile business, the slowly chang- 
ing face of the Grand Ole Opry rep- 
resents both a triumph and a tribula- 
tion. The triumph is that it has 
thrived for more than 55 years. At- 
tendance last year was close to a mil- 
lion. But the tribulation is that the 
Opry has lagged behind musical 
tastes so far that catching up will be 
hard to do. 

During the past five years, the 50- 
member radio program has added 
just four new members -and one of 
these, Tom T. Hall, is new only in the 
sense that he has rejoined the show 
after having left it over a musical 
dispute in 1974. Also within this pe- 
riod. five veteran members have 
died: Lester Flatt, Ralph Sloan, Bob 
Luman, Stoney Cooper and Skeeter 
Willis. 

Opry manager Hal Durham con- 
tends that he sees no cause for alarm 
in the fact that the average Opry per- 
former is over 50 years old. 'We're 
aware of the demographics," he 
says. "They're on the high side -but 
they were on the high side 10 years 

(Continued on page 38) 

Sam Fichtelberg, owner of Record 
Haven Stores. 

In tum, judge Charles E. Stewart, 
in a memorandum decision handed 
down Jan. 6, denied Fichtelberg's 
motion for a preliminary injunction 
against CBS. 

Fichtelberg sued CBS last June 
for $3 million. charging antitrust ac- 
tivities which the suit contends "de- 
stroyed" Fichtelberg's U.S. one -stop 
business (Billboard, June 14, 1980). 

Fichtelberg, charging that CBS' 
tighter returns policies "coerced" its 
customers into paying for its "re- 
duced value" recordings, also 
claimed he was a victim of price and 
credit discrimination favoring his 
competitors and that his competitors 
also benefited from faster delivery of 
product. Fichtelberg further 
claimed he was cut off as an account 
by CBS in October of 1979. 

In denying CBS motion to dismiss 
the complaint, Judge Stewart said 
that Fichtelberg "sufficiently alleges 
that CBS attempted to enforce the il- 
legal tying arrangement by a refusal 

to deal." A tying scheme is defined 
by federal statute as "an agreement 
by a party to sell one product but 
only on the condition that the buyer 
also purchases a different (or tied) 
product." 

Judge Stewart stated that for pur- 
poses of deciding the motion to dis- 
miss, "we must accept plaintiff's al- 
legation that the records were not 
considered purchased but were 
made available by CBS for sale un- 
der express and implied agreements 
that the records could be returned to 
CBS for credit or exchange." 

Fichtelberg had alleged that al- 
though CBS' limited returns policy 
was to become effective on Jan. 2, 
1980, CBS refused to issue routine 
authorizations to return various rec- 
ords beginning in June 1979, and 
that CBS from and after Aug. 29, 
1979 refused to ship new records to 
Record Haven unless Fichtelberg 
paid two times the cost of the order it 
wanted filled in order to reduce its 
"unpaid balance." The "unpaid bal- 

(Continued on page 107) 

WEA Lengthens Lead In 
'80 Chart Action Survey 

Continued from page 1 

resenting the lion's share of chart po- 
sitions -this year. the trio accounted 
for 59.9% as compared with 60% for 
1979 -the field of corporate branch - 
distributed firms again dominated 
the trade overall. Yet despite late 

ATTENTION!!! 
ALL RECORD DEALERS EVERYWHERE! 

WE ARE HERE 365 DAYS A YEAR 

TO SERVE YOU -BY PHONE. TELEX OR IN PERSON 

9:00 AM :o 9:00 PM Daily & Sat. 
11:00 AM to 8:00 PM Sunday & Holidays 

We have been in this business for over 30 years. 

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY .. 
WE HAVE EVERYTHING -ALL THE TIME -INCLUDING 

ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS. 

IF YOU DON'T KNOW ABOUT US, 
IT'S TIME YOU DID! 

Come see for yourself. We don't have specials and you don't have to buy 
any quantity ever. We have the lowest overall prices in the industry every 
day of the year. 

$6.98 
List 

WE WILL NOT BE UNDERSOLD 
ALL LP's AND TAPES 

$425 4EA. 

$'.98 
Litt $480 4EA 

$8.98 50 
List 

EA. 

We have a complete selection of Digital, Superdlsc and 
Direct -to -Disc of every known label. 

NOTICE TO OUR FOREIGN CUSTOMERS 
We can prepare a Pro -forma invoice for you upon which 
you can make funds available to us on the amount of 
the invoice. 
We can ship C.O.D. -Sight Draft- Letter of Credit. 
Should you desire any further information or assist- 
ance, please feel free to contact us. 
Att: New Accounts -Send 10% deposit with your first 
order. 

SINGLES -900 EACH 
(Prices are, for 
all domestic 

records 8 tapes) 

WE SHIP ANYWHERE IN THE WORLD. 
All prices FOB, New York 

$100 Minimum order shipped 

KING wonyel.ospff 
.osp 

126 West 42nd Street, 
(Beween Broadway and 6th Ave.) New York, N.Y. 10036 

212/354 -7684 
Telex. 236601 

'70s forecasts auguring a virtual 
lockout of independent labels 
through distribution shifts and out- 
right label purchases, the industry's 
remaining indie firms showed a 
slight recovery. 

Arista, Motown, Chrysalis and 
TK accounted for 13% of the com- 
bined singles and album product 
chart tallies, up from the 11.9% total 
of a year earlier. This compares with 
the independents' 20.7% share of 
chart action five years ago -in an 
epoch when several labels since ab- 
sorbed or dismantled were still re- 
leasing product. 

Columbia, meanwhile. retained 
its leadership among the top 10 la- 
bels in terms of combined singles 
and LP /tape charts, achieving 10.5% 
of the overall activity. That figure re- 
flects its 10.2% slice of Top 100 ac- 
tion and 10.7% of the Top LP /Tape 
chart positions. 

Among combined label shares 
factoring in custom label affiliates. 
however. Warner Bros. Records took 
the top post with 13.2% of the corn - 
bined charts, a figure reached 
through the company's 11.7% stand- 
ing in singles and 13.5% perform- 
ance on the album side. 

And helping to further buoy 
WEA's overall chart stance was 
Elektra /Asylum, making the year's 
most dramatic recovery after a com- 
paratively cold year in 1979. Where 
E/A failed to make the top 10 labels 
in Billboard's '79 recap, it bounded 
to a solid number three ranking for 
the combined singles and album 
product charts. as well as the singles 
and LP /tape charts individually. 

E /A's combined charts share was 
5.6 %, derived from an 8.6% share of 
the Hot 100 action and 6.2% of the 
Top LP /Tapes. 

1980's chart action shares appear 
in a comprehensive listing on page 
99 of this issue, and are culled from 
Billboard's music charts under the 
direction of associate publisher Bill 
Wardlow. 

Residencies Set 
NEW YORK -Affiliate Artists, 

Inc. will produce a series of one - 
week college residencies by young 
performers at 21 independent col- 
leges this spring and summer. The 
program is sponsored by Reader's 
Digest magazine. The residencies 
feature performances and seminars. 

Bill b ,,,rd photo by Taylor 

GAP JAM -Mercury recording group Yarbrough & Peoples gets an assist 
from members of the Gap Band, paying a surprise musical visit during a party 
at Max 151 saluting the debut Yarbrough & Peoples LP and single. Pictured, 
from left, are Alisa Peoples; Ronnie Wilson and Charlie Wilson, Gap Band; Cal- 

vin Yarbrough; Mercury artist Robert "Goodie" Whitfield. 

Kinks Radio Concert Sets 
Act's LP Sales Spurting 

By DOUGLAS E. HALL 
NEW YORK -Perhaps it is not 

the lot of live radio network rock 
concerts to run smoothly. But the re- 
wards are apparently worth it, at 
least to the record labels. 

Mike Bone, vice president of AOR 
promotion of Arista Records reports 
that weekly sales of the Kinks new 
live album, "One For The Road," 
tripled after Blair Starfleet put to- 
gether a nationwide live New Year's 
Eve broadcast of the group. 

Sales spurted from about 3,000 
units per week before Christmas to 
9,000 a week after the concert which 
caught the group from the stage of 
the Palladium in New York. Bone 
comments, "The show had a very 
positive effect on album sales." 

But while such shows apparently 
set cash registers ringing at retail, 

they are often headaches for radio 
programmers and those who put 
these shows together. 

The NBC Source network ago- 
nized over an on- again, off -again 
live broadcast of a Yes concert from 
Madison Square Garden last fall 
(Billboard, Sept. 13, 1980). 

And similar problems were en- 
countered with Starfleet's live 
hookup for the Kinks. The root 
cause seems to be similar: an over- 
riding concern on the part of these 
groups that something might go 
wrong, which, of course, in a live 
broadcast would be irretrievable. 

In the case of the Kinks broadcast. 
it fell to Starfleet vice president Sam 
Kopper to exercise some deft diplo- 
macy to save the broadcast. Even 

(Continued on page 27) 

A Perfect 

Carl Eiseher 
Music Jobbers 

1 Super-Fill receive more -sell more 

2 One Stop Music Jobbing from rock to Bach 

3 WATS Program 

4 Foreign Publications in stock 

5 Full line of Music by All Publishers 
from Durand to the Belwin Band 

6 Best Discounts 

7 Accessories at Chicago only 

8 Fast & Accurate 

9 Export Department 
in any language, we mean business 

10 Coast to Coast, contact the nearest: 
Carl Fischer of Chicago 
312 South Wabash Ave. 
Chicago. Illinois 60614 
13121 427 -6652 

Walter Kane & Son 
(Carl Fischer of New ' orkl 
54 Cooper Square 
New fork, NI 10003 

12121 777 -2550 

Telex: 226000 (ETI.\ l' R ) 

Carl Fischer of Los Angel. 
not South Hope Street 
Los Angeles, CA 90015 
12131 749 -5227 

`Music Jobbers to the World's Dealers' 
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WIZARD R CORDS 
is proud to have been associated 

with the world -wide success in 1980 

of A SDDLY 
and wishes to congratulate them and thank 

R031E DORT -R 
PRODUCER 

for their phenomenal run of 'Top 5' hits in 1980: 

ALL OUT OF LOVE #1-RR #1-RW #2-BB #2-CB (Gold) 

LOST IN LOVE* #2 -RR #3 -RW #3 -BB #2 -CB 

EVERY WOMAN IN THE WORLD ** #4 -RR #3 -RW #6 -BB #9 -CB 

and 

LOST IN LOVE LP: Platinum in the United States 
Platinum in Canada 
Gold in Australia 

Special thanks also to: 

Arista U.S. promotion staff and to Richard Paimese -VP 
Wizard Records Canada thru Polygram Canada, Tim Harrold -Pres. 

Wizard Records Australia New Zealand & Sth Africa 

thru EMI (Aust ), Peter Jamieson -Man. Dir; Studios 301, Paradise Studio 

Jim Hilton * & Charles Fisher & Rich Chertoff ' & Harry Maslin; Patti Wright 

Richard Leher, Peter Zablud, John Golden, Sharon Weisz, W -3, Robin Elmsley, Judy Sprcon 

Alan Blake, Clive Fox, Martin Harrington, Richard Lush, Billy Meshel & Clive Davis 

Wizard Records & Robie Porter will be at the Australian booth at MIDEM. 
www.americanradiohistory.com
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GeneraI News 

Independents Prosper In U.K. 
But Indusfryites Differ As To What The Future Holds. 

This is the third in a series of articles 
analyzing independent record com- 
panies in key European markets. Up- 
coming stories will focus on indies in 
Sweden and France. 

LONDON -The '80s have started 
well for Britain's independent 
record companies. 

While the majors struggle for sales 
in a market that has contracted to 
the point where it can barely support 
their operating base, the smaller la- 
bels are prospering, seemingly in 
better touch with taste and fashion 
among young audiences. 

For the newest -products of the 
recession, believers in self -help at 
the grass roots level -it is admittedly 
early days, and hard to assess how 
they'll fare in future. 

But among those spawned in the 
new wave explosion of the late '70s, 
and therefore with a few years' expe- 
rience behind them, the problems of 
adaptation are already becoming 
apparent. 

Stiff Records typifies the breed. 
Set up in 1976 by Dave Robinson 
and Jake Riviera, key figures in the 
new wave, its image was brash and 
iconoclastic. its success based in 
street level commitment and sheer 
hard work. Like its contemporaries, 
Stiff started off by mirroring the 
hostility of its punk and new wave 
signings to the commercial music 

el business establishment. 

QBut success, growth and necessity 
O have inevitably conspired to align 
_1M such companies more and more with 
d that establishment. Today's Stiff has 

a $6 million turnover, a publishing 
áo division (Street Music), two studios 

(the Battery and the China Shop) ' and nearly 30 employes. Of those, a the company's general manager 
Paul Conroy notes wryly. 10 are ac- 

< countants. 
Z Generally, the most pressing need 
< for an indie like Stiff is to develop 

some stable base in its operation. A 

4 

By NICK ROBERTSHAW 
major with access to product from 
all around the world can get away 
with its own a &r going cold. But the 
small indies were built on a &r flair 
and it remains crucial. Paul Conroy 
puts it simply: "If our a &r screws up, 
if we don't sell records all the time, 
then we're stuck. We have nothing to 
tide us over." 

Stiffs attitude to a &r has altered 
radically with growth. "When we 
started we were very green," says 
Conroy, "particularly about the in- 
ternational side of the business. It 
was enough for us if an act was going 
to sell a few thousand copies down 
the road. Nowadays, all our estab- 
lished acts tour worldwide, and 
when we sign new bands we are 
thinking in terms of international 
potential." 

Stiff claims it's not afraid to look 
overseas for talent. A recent series of 
U.S. signings -the Feelies, the Plas- 
matics, the Dirty Looks -has aug- 

mented the tight roster of estab- 
lished U.K. acts like Lena Lovich, 
Ian Dury. Madness and Graham 
Parker. 

Among the longer established 
generation of indies, the pioneers 
whose roots go back in some cases as 
far as the early '60s, Island, Chrysa- 
lis and Virgin are the leading names. 
Each has over the years grown into a 
large and diversified entertainment 
operation, while doing its best to 
hang on to the most sought -after 
quality of "small company feel." 

Chris Blackwell founded Island in 
1962, out of a passion for ska and 
Jamaican music which 1980 fash- 
ions have just about caught up to. 
First hit was Millie's "My Boy Lolli- 
pop," and determined champion- 
ship of 1972 signing Bob Marley led 
eventually to world acceptance of 
reggae. Current international roster 
includes Third World and Inner 

(Continued on page 93) 

RIAA Updates White 
House Record Library 

WASHINGTON - The Re- 
cording Industry Assn. of Amer- 
ica presented outgoing First 
Lady Rosalyn Carter with an up- 
date to the White House Record 
Library Tuesday (12). She re- 
ceived 813 new selections. 

All seven members of the 
White House Record Library 
commission were on hand for the 
presentation which included a 
brief visit with President Jimmy 
Carter and a tour of the White 
House. 

The purpose of the White 
House Record Library, first es- 
tablished in 1973, is to provide a 
representative collection of rec- 

ords, reflecting the wide range of 
American cultural interests. Over 
200 individual labels are repre- 
sented in the collection. Tues- 
day's presentation was the first 
time the library has been up- 
dated since 1973. 

Presenting the new records 
were commission chairman John 
Hammond, record producer; 
David Hall. curator of the 
Rodgers and Hammerstein Ar- 
chives of Recorded Sound at 
Lincoln Center; Bob Blumen- 
thal, music critic; Ed Bland, com- 
poser, arranger and record pro- 
ducer; Frances Preston, vice 

(Continued on page 106) 

Gospel Grows In College Market 
Acts' Polish, Acceptance, Lower Fees Boost Appeal 

NASHVILLE -Although still un- 
derdeveloped, the college campus is 
becoming an increasingly important 
market for gospel music acts. 

"Colleges are one of our better 
paying sources." reports Dan Brock, 
president of Dan Brock Associates, 
Edmond, Okla. Two of his top acts, 
DeGarmo & Key and Farrell & Far- 
rell, play most of their concerts at 
campuses, he says. 

Several factors seem to be con- 
verging to open colleges to gospel 
entertainment: 

Acts are becoming more diver- 
sified and polished and are being 
promoted more aggressively by their 
bookers. Gospel has been able to as- 
similate and thrive on virtually every 
musical style and to incorporate lyr- 
ics that range from the blandly in- 
spirational to the uncompromisingly 
doctrinal. The upshot of this variety 
is an array of acts that delight the de- 
voted with piety or dazzle the dilet- 
tantes with musicianship and stage 
presence. 

The open display of religious 

By EDWARD MORRIS 
conviction is less socially inhibiting 
than it once was -even on secular 
campuses. Not only does this cir- 
cumstance create the potential for 
larger audiences, it also makes the 
booker's approach to campus talent 
buyers less an ordeal. 

"Because Christianity is more out 
in the open, it makes it a little easier 
for us," says Betty Tatom. vice presi- 
dent of Adoration, Leawood, Kan. 
Adds Peggy Hackensmith, Adora- 
tion's general manager, "Secular 
colleges will listen to us now, and 
they're beginning to know names." 

It is easier for a college or its stu- 
dents to finance a name gospel act 
than a comparably well -known 
secular one. To begin with, gospel 
acts are relatively moderate and 
flexible in setting their concert fees - 
maintaining that performing is a 
ministry as well as a profession. 

These basic performance fees may 
be paid for outright from the col- 
lege's general entertainment and 
cultural fund, raised through ticket 
sales, or underwritten by a campus 

Billboard (ISSN 0006 -2510) Vol. 93 No. 3 is published weekly by Billboard Publi- 
cations, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Sub- 
scription rate: annual rate, Continental U.S. $110. Second class postage paid at 
New York, N.Y. and at additional mailing office. Current and back copies of Bill- 
board are available on microfilm from KTO Microform, Rte 100, Millwood, N.Y. 
10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann Arbor, Mich. 
48106. Postmaster, please send changes of address to Billboard, P.O. Box 
13808, Philadelphia, Pa. 19101, (212) 764 -7376. 

religious organization (often in con- 
junction with a local church). 

Declining enrollment and ad- 
vancing inflation have driven most 
colleges toward budget cutting. This 
factor, of course, makes the moder- 
ately priced gospel acts attractive as 
an entertainment alternative. 

About 1,000 colleges belong to the 
National Entertainment & Campus 
Activities Assn., Columbia, S.C., an 
organization that annually presents 
one national and several regional 
showcases for college talent buyers. 
So far, only a few gospel acts or gos- 
pel booking agencies have sought to 
reach colleges through this conduit. 
The NECAA says it would welcome 
widened participation. 

Steve Slagle, NECAA's assistant 
director, says that while gospel acts 
routinely apply for the regional 
showcases, none is among the 65 ac- 
cepted for the national showcase 
which will be held at the Convention 
Center in San Antonio, Feb. 18 -22. 

"I think there is a college market 
for them," says Rich Mais, market- 
ing services coordinator for the or- 
ganization, "but we haven't been 
able to reach out to the gospel acts 
and let them know." 

The cost of showcasing may be 
one reason so few gospel figures 

(Continued on page 62) 

Execulive Turnloble 
Record Companies 

Bob Shier, president of MCA Records, has re- signed a new contract. He has 
been president of the Universal City, Calif. -based label for two years. ... 
Changes at PolyGram Records Inc. in New York. Lou Simon, formerly mar- 
keting senior vice -president, for Phonogram Records, is now marketing senior 
vice president with PolyGram. Also: upped is Len Epand, former PolyGram 

Records West publicity director, to press and 
artist relations vice president in New York. 
Mick Brown, formerly Phonogram /Mercury 
a &r director, moves to marketing vice presi- 
dent for the West Coast. Bill Levy, formerly 
creative services director, for PolyGram 
Record Operations upped to creative serv- 
ices director. Also moving up are: Jim Lewis, 
former PolyGram Record Operations senior 
vice president to special projects marketing 

vice president. Jules Abramson, formerly with PolyGram Distribution as plan- 
ning vice president, moves to PolyGram Records as marketing and product de- 
velopment vice president. Randy Roberts continues as PolyGram's national di- 
rector of singles though his duties have been expanded since PolyGram 
Record Operations became PolyGram Records Inc. In addition, Sherrie Levy, 

most recently press director for Phonogram 
Records, is now executive assistant to the 
general manager of PolyGram Records Inc. 
... Bernard DiMatteo takes over as president 
of CBS Records Canada in Toronto. Di- 
Matteo has been operations vice president 
for CBS Records International and played a 
major role in the founding of CBS Dischi 
S.P.I. in Italy. Since February 1980, he was 
operations vice president on the staff of M. 

Richard Asher, deputy president and chief operating officer of the CBS Rec- 
ords Group.... Arnie Orleans, sales and distribution vice president at RCA & 
A &M and associated labels, leaves his post. Bud Dain, vice president of pop 
a &r based on the West Coast, also has left.... Sue Satriano becomes national 
publicity director for Elektra /Asylum Records in Los Angeles. She was 

Elektra- Asylum's publicity director in the 
Midwest and South. Also, Janice Azrak, 
West Coast publicity director, has assumed 
new responsibilities and is now tour press di- 
rector. Mara Mikialian, a 1980 graduate of 
USC's journalism school, and Carol Gelfand, 
formerly with Capitol Records' creative serv- 
ices staff, have joined as publicity assistants. 

. Bruce Shindler takes over as Elektra /Asy- 
lum's associate director of album promotion. 

Based in New York, he was a New York local promotion rep and a San Fran- 
cisco promotion rep for the label. ... Changes at Boardwalk Records in Los 
Angeles include: the addition of Tony D'Anna as controller; Stan Lenarsky as 
administration director and Pat Garrett as bookkeeper. D'Anna, who serves as 
the label's chief financial operating officer, previously has held posts of con- 

troller, treasurer, auditor and head of busi- 
ness management during 10 years at Mo- 
town. He has also been controller for Stevie 
Wonder's Black Bull Music. Lenarsky and 
Garrett come from Casablanca, where 
Lenarsky was administration director. Gar- 
rett has worked in the financial department 
of both Casablanca and Motown Records. 

. At Columbia Records in Los Angeles, 
Tony Zetland takes over the newly created 

post of West Coast director of product management for new artists. He was 
product managment associate director for the West Coast. Rob Wunderlich 
takes over in Zetland's former position. He was West Coast special projects 
product management associate director. ... At CBS Records in Los Angeles. 
Zach Horowitz is upped to business affairs director. He was an attorney in the 

West Coast section of the CBS Law depart- 
ment. ... Mick Borthick, moves up to prod- 
uct control director for Chrysalis Records in 
Los Angeles. A five year veteran of Chrysa- 
lis, he was formerly product manager. ... 
Richard Totoian takes over as CBS Associ- 
ated Labels national promotion associate di- 
rector in New York. He comes from A &M 
Records where he was national album pro- 
motion director for six years. ... Mel Klein 

moves into the post of financial director /controller for Island Records in New 
York. He was finance vice president for Polydor Records ... Garry Cole is ap- 
pointed branch merchandising manager for CBS Records in New York. He 
was field merchandiser for the New York branch. ... Ellen Smith becomes 
publicity director for Island Records in New York. She was an account execu- 

tive with the Howard Bloom Organization. 
... Jim Hawn takes over as branch manager 
in Cleveland for CBS Records. He was with 
Capitol Records as a district manager. ... 
Bill Conine moves into the newly created 
post of sales vice president for Sparrow Rec- 
ords in Los Angeles. He comes from Word 
Records where he was a sales representative. 
... Terrence Oehlsclager is now national col- 
lege promotion manager in New York for Ze 

Records. He was administrative assistant to the office manager at Ze Records. 

Marketing 
David Rothfield joins Sam Goody Inc. in New York as marketing vice presi- 

dent. He was vice president and divisional merchandise manager of Records at 
Korvettes and was recently a consultant with Pickwick. Also, Robert A. Miles, 
executive vice president of Sam Goody, has resigned effective Feb. 27. 
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General News 
STAGE SET FOR MORE INDICTMENTS? 

Judge Paves 
Way To Trial 
By Deflating 

Goody Claims 
By RICHARD M. NUSSER 

NEW YORK -A federal court judge has is- 
sued a strong rebuttal to defense arguments in 
the Sam Goody case that called for dismissal 
of the 16 -count indictment charging Goody et 
al. with the illegal sale and distribution of 
counterfeit recordings. The action apparently 
paves the way to an early trial date. 

Judge Thomas C. Platt cited case after ap- 
posite case in his attempt to dismantle the le- 
gal bulwark erected by the Goody defense 
team in the course of an 11-month pre- trial' 
battle. The 36 -page memorandum and order 
was filed Thursday (8) in Brooklyn's U.S. Dis- 
trict Court. 

Among the arguments Platt dismissed were 
allegations of prosecutorial misconduct, mis- 
use of the grand jury, haggling over the differ- 
ence between "stolen" and "counterfeit," and 
whether or not the sounds on the alleged coun- 
terfeit tapes or the misrepresented labels on 
the housing were the basis for prosecution un- 
der existing laws. 

And, in one reply, Platt seemingly nailed 
shut the door to the argument that those who 
terfeit tapes or the misrepresented labels were 
the basis for prosecution under existing laws. 
tins the stage for further prosecutions in that 
area. 

"The defendants have made much of the 
undisputed fact that the actual tapes on which 
the unauthorized duplications of sounds were 
placed were not stolen. This fact, however, 
does not alter our conclusion that once tape 
and sounds are joined the resulting product is 
a single entity, and if the more important com- 
ponent, the sounds, can be characterized as 
'stolen' ... the entire entity should be so char- 

acterized," Platt wrote. And, quoting a previ- 
ous decision by a federal appeals court, added: 
"It is the idea, not the embodiment, which is 
valuable." 

So far as the defense claim that Goody Inc. 
and its president, George Levy, and vice presi- 
dent, Sam Stolon, were not in violation of the 
federal Racketeer Influenced and Corrupt Or- 
ganizations Act (RICO), the most potentially 
damaging charge, Platt declared that the de- 
fense claim "is patently without merit." 

Quoting another district court decision. 
Platt wrote: "All enterprises that are con- 
ducted through a pattern of racketeering activ- 
ity ... fall within the interdiction of the Act." 
"Organized crime" activity, he said. was not a 
predicate. 

The apparent conclusiveness of Platt's opin- 
ion seems to indicate that the Goody case 
could come to trial within the next six weeks, 
provided more criminal cases don't surface in 
Platt's courtroom. According to court sources, 
only the continuing elimination of undercover 
informants' names from the subpoenaed files 
of the Recording Industry Assn. of America's 
antipiracy unit and resistance to subpoenas 
from lawyers representing prosecution wit- 
nesses remain as possible obstacles, and these 
are not foreseen as causing undue delay. 

The Goody defense had also taken issue 
with the "sting" operation involving a bogus 
storefront that apparently led to the Goody in- 
dictment, charging that it was tantamount to 
entrapment. Platt dismissed this, citing its ap- 
plication in the successful conviction of illegal 
tape duper George Tucker. who allegedly took 

part in the manufacture of the tapes seized in 
the Goody case. 

Platt called the so- called "Modular Sounds" 
operation a "proper exercise of investigative 
activity." 

The most complicated defense argument 
was mounted over the legal interpretation of 
the federal statutes applying to the interstate 
transportation of stolen property, upon which 
the stiffer RICO charge rests. 

Lawyers for Goody Inc. had argued exten- 
sively over the intent of the wording of the stat- 
utes, and their application to the Goody mat- 
ter, claiming that existing copyright laws pro- 
vided adequate punishment, and that the fed- 
eral felony charges were not applicable. 

"In our view," Platt wrote, "criminal copy- 
right infringement in the form of making un- 
authorized duplication of copyrighted musical 
works easily qualifies as stealing, converting or 
taking by fraud under this approach." 

Lastly, Platt dismissed the defense claim 
that Sam Stolon's rights had been violated 
when the government sent a confidential in- 
formant to tape a conversation with him after 
he had been warned of possible charges being 
brought against him. 

Stolon had not yet been indicted, Platt said, 
therefore Stolon's "uncounseled" statements 
did not occur at a "critical stage" of prose- 
cution. the nominal time for lawyers being 
present at interrogations. The visit by a con- 
victed pirate, who purportedly was an ac- 
quaintance of Stolon's, and was wired with a 
body recorder, was not "the functional equiva- 
lent of interrogation." 

Black Music 

Retailers Hurt 

By Economy 
By CARY DARLING 

LOS ANGELES -The current 
economic climate continues to hit 
black music retailers and one -stops 
especially hard. Accounts are now 
increasingly selective in their stock- 
ing programs, while cutting staff size 
and overall personnel hours. 

Those are the findings of a Bill- 
board survey of 12 of the nation's 
larger black retailers. Heading the 
list of factors influencing belt- tight- 
ening is the severity with which 
unemployment has affected the 
black community, with some sources 
pegging joblessness among black 
teens at close to 50%. 

Compounding stores' problems. 
say operators, are tighter returns 
control policies handed down by 
manufacturers, a lack of available 
co-op dollars from the majors, and 
ongoing price increases. 

Although many of their problems 
relate to the black communities they 
serve, smaller black dealers appar- 
ently suffer the disadvantages of 
most merchandisers of their size. 

"We've had to lay off five people," 
reports Jan Priester. general man- 
ager of the Sanders One -Stop in 
Chicago. "We have three people 
working now, and our hours are now 
10 a.m. to 7 p.m. It's an economy 
move. 

"We're down to three employes, 
including myself," notes Bobby 
Walker, president of the Sound Cen- 
ter in Cleveland, who previously 
had a staff of eight. Walker recently 
closed his Columbus, Ohio, store to 
consolidate his resources. but he 
hopes to open a second outlet in 
Cleveland this year. 

"The economy has really hurt 
black retailers because we cannot 
charge our people more each time 
there are price increases," says Dor- 
othy Simpson, of Simpson Records 
in Detroit. "So we cut our throats to 
keep our customers." 

(Continued on page 112) 

Billboard photo by Alan Penchansky 
VIDEO WALL -Las Vegas Consumer Electronics Show onlookers are at- 
tracted to one of multiple banks of videodisk players and television screens at 
the RCA SelectaVision exhibit. The firm dramatically underlined its software 
reservoir by having an individual player /monitor for each program. Full CES 

report starts page 9. 

Motown, CBS `Shows' Set 
In RCA, Kirshner Vidisks 

By IRV LICHTMAN 
NEW YORK -At least four 

videodisk music releases -including 
tie -ins with Motown and CBS 
recording acts -will be marketed 
within the first year of RCA Selecta- 
Vision's programming schedule as 
a result of the link with Don Kirsh- 
ner Entertainment. 

The Motown package will repre- 
sent the first release in August, when 
SelectaVision plans to make avail- 
able 25 videodisks. 

The "Motown Show," as the 
videodisk is dubbed. is being culled 
from Kirshner's "Rock Concert" tv 
series and will feature Motown per- 
formers the Commodores. Billy 
Preston, Smokey Robinson and 
Bonnie Pointer. 

To follow later in the year is a 
"CBS Show," although only one act, 
Kansas. appearing on the CBS -han- 
dled Kirshner Records, has been set 

so far. This release, too, will contain 
performances from "Rock Concert." 

While the Motown and CBS 
product represent the "existing 
product" phase of Kirshner's com- 
mitment to SelectaVision, he has 
made a long -term deal to televise the 
annual three -day Columbia Pic- 
tures- sponsored "Jamboree In The 
Hills," which takes place each July 
in West Virginia. 

"These shows," explains Herb 
Moelis, executive vice president of 
Kirshner's firm, "will be produced 
with videodisks in mind and won't 
be the usual stand -up kind of show." 
A fourth videodisk entry from 
Kirshner is yet to be determined. 

The "Motown Show" will run 76 
minutes and will be priced, accord- 
ing to Seth Willenson, SelectaVision 
vice president of programming and 

(Continued on page 107) 

Grammy Nominations 
Reflect 1980 Trends 

By PAUL GREIN 
LOS ANGELES-I980 was both 

the year of the superstar and the year 
adult contemporary rose to new lev- 
els of respectability within the in- 
dustry. Nowhere are these dual 
trends more apparent than in the 
nominations for the 23rd annual 
Grammy Awards. 

The record of the year race. for in- 
stance, pits Frank Sinatra and Bar- 
bra Streisand against Bette Midler 
and Kenny Rogers, with Christo- 
pher Cross the only newcomer to in- 
filtrate this high -powered elite (full 
list of nominations, page 30). 

The Grammys, of course, have al- 
ways favored soft ballads. But the 
fact that the Sinatra hit is the most 
rousing and dynamic of the five 
record of the year candidates dra- 
matizes this year's particular MOR 
tilt. It's a retreat from past years 
when the Recording Academy's in- 
creasing younger membership nom- 
inated such rock- slanted hits as the 
Doobie Bros.' "What A Fool Be- 
lieves," the Bee Gees' "Stayin' 
Alive" and the Eagles' "Hotel Cali- 
fornia." 

Cross is only the second act in the 
history of the Grammys to sweep 
nominations for record, album, song 
and best new artist of the year, fol- 
lowing Bobbie Gentry in 1967. The 
Carpenters were represented in all 
four categories in 1970, but didn't 
write their nominated song. "We've 
Only Just Begun." 

Sinatra and Streisand are also en- 
tered in both the album and record 
races. It's Sinatra's first nomination 
in either category since 1967. and 
Streisand's first bid for best album 
since 1966. 

"Trilogy" is Sinatra's eighth LP to 
be nominated for best album. while 
"Theme From 'New York, New 
York' " marks his seventh bid for 
best record. He's the all -time nomi- 
nations champ in both categories. 

"Guilty" is Streisand's sixth best 
album candidate, while "Woman In 
Love" is her fifth best record nomi- 
nee, which makes her a firm second 
on both tallies. She had, until this 

year, been tied for second place with 
the Beatles, who now drop to third. 

Streisand has never won the 
award for record of the year. though 
she did cop the best album prize 
with her 1963 debut set. Both Strei- 
sand and Kenny Rogers were also 
nominated for record of the year last 
year, for, respectively, "You Don't 

(Continued on page 12) 
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Maritimes And Quebec 
Continued from page C -9 

tion system in the new year with the purchase of a retail 
chain in the province. 

Disco continues to be a viable profit maker here, but 
then Quebec has always supported prerecorded music for- 
mats in clubs and has consistently proved resistant to live 
music formats. One of the chief clubs in Montreal, Le 
Club, has done well in the past year by bringing in name 
Canadian and American rock acts, but has been at logger- 
heads with the local chapter of the AFM which, club owner 
John Douer claims, has prevented British bands from 
playing clubs in the province. At the time of writing, Fron- 
tier Booking International in New York was threatening to 
route its acts around Quebec in protest, but at the same 
time an announcement has been made that Frontier's the 
Police would be playing the Montreal Forum. An agree- 
ment over the dispute is expected soon. 

One of the big problems in Quebec is the lack of super- 
stars, or at least the reluctance of superstars to record. 
The biggest group, Harmonium, has split up, although 
CBS Disques released a live in Vancouver LP this year. Key 
figure in the band, Serge Fiori, has yet to commit himself 
to a new album, although he is signed to Beaubec in the 
province, as is his ally and creative co- partner, Michel Se- 
quin. Beau Dommage was another monster group here, 
again a group that has disbanded. Mainman in this group 
is Michel Rivard who has since inked with Kebec Disc. Na- 
nette Workman recently recorded for the first time in sev- 
eral years, although the bi- lingual artist chose to only 
record in French for RCA in the province. 

Other major stars include Diane Tell, Garalou, Offen- 
bach, Toulouse, Francois Dompierre, France Joli, Diane 
Dufresne, Daniel Lavoie, Claude Dubois, Fabienne 
Thibeault, Gino Soccio, Paul et Paul, Maneige and Andre 
Gagnon. Gagnon recently inked a major deal with CBS. 

With the loss of London Records, based in Montreal, the 
only major that continues to be head -officed in the prov- 
ince is Polygram, which has done well with a number of 
provincial acts, including Maneige, Dompierre and Diane 
Tell. The absence of London's pressing and distribution 
facilities is one of the major issues in Quebec at the 
present time, although the six presses operated by Cinram 
offer some alternatives to pressing in Ontario. A relatively 
new operation has leased space in London's closed -down 
manufacturing plant, Audiobec, which is offering high- 
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speed tape duplication in competition with Polygra 
plant across the road. More important to the local in 
pendents, Audiobec is offering a high -end mastering op 
ation, which means that producers will not have to fly 
New York or Toronto to perform this chore. Audiobec i 

tends to open up a new facility in 1981. 
Several other notable changes in the market include t 

Almada Corporation being purchased by the Sefel Gro 
in Toronto. Almada offers distribution and operates i 

own one -stop facility in Montreal. Distribution is on a n 
tional basis, much of the product in its catalog importe 
The new owners are likely to inject a substantial amou 
of money into the company, increasing its market share. 

Another burgeoning independent is Brahms Inte 
national, a multi- faceted operation which is reported, 
ready to move into distribution, record production, manu 
facturing and, eventually, become a video producer. A 

the present time the company has kept a low profile in the 

industry, although an aggressive move on its part was ai 
tracting and inking Ginette Reno to its distribution cata 
log. Biliboar 

Retail And A/C Brighten 
Continued from page C -3 

selling 300,000 and 400,000 units a crack, though one 
can assume a percentage of these were find ng their way 
into the European market because of the nice price Ca 
nadian exporters could offer accounts over there, largely 
due to the 85 cent Canadian dollar. 

To some extent the retail base expanded in 1980 and 
is expected that significantly more expansion will occur in 
1981, predominantly in oil -rich Western Canada and it 
most cases in mall locations as Sherman's /Mr. Sounc 
and A &A Records' chains (the former corporately ownec 
by Capitol -EMI, the latter a CBS -owned franchise open 
ation) fence off for a larger chunk of the consumer retai 
pie. Capitol currently has 42 stores, A &A's operates 42 
and other major chains include Sam the Record Man's 
150 outlets and Records On Wheels with 55. 

Insofar as video hardware sales went in 1980, accord 
ing to figures supplied by the Canadian Electrical anc 
Electronics Assn., about 40,000 units were sold, twice as 
many as the previous year and 1981 sales are projected to 
hit a high of 80,000 units. It is estimated that about 70% 
of sales are VHS units, although there are no figures to 
support this industry guesstimate. Billboard 
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now! 
VOCAL MASTER® 
simplicity comes to 
PRO MASTER" 
performance 

fact: 
The Shure VOCAL MASTER probably started out 

more entertainers than any other sound system in history 
-tens of thousands are still in use. It is in that tradition that 
Shure proudly introduces the PRO MASTER 706 Power 
Console and 709 Loudspeaker System -new products 
with state -of- the -art features, PLUS the outstanding reli- 
ability and ease of operation (even for first -time users) 
that made the VOCAL MASTER so popular. 

This is a versatile system combining plenty of 
power with professional performance; in fact, veteran 
performers agree that the PRO MASTER delivers a new 
order of audio clarity and purity. 

Put it together: the new 706 Power Console, featuring 
a 200 -watt amplifier, and a pair of the new moderately 
priced 709 Loudspeakers. An outstanding combination 
at an unbeatable price! 

The PRO MASTER 706 Power Console features: 
200 -watt amplifier, with 10 -band graphic equalizer 
Eight- channel mixer, with logically located controls 
FEEDBACK FINDERTM to help eliminate 
feedback fast 
PATCH BLOCK' rear panel simplifies hookup 
LED status indicators alert you to potential problems 

The PRO MASTER 709 Loudspeaker features: 
150 -watt power rating 
Three piezoelectric tweeters and 15 -inch woofer 
Easy -to -carry enclosure with plenty of output 
Plus it's super portable: the console and two 
speakers fit in most subcompact cars! 

See it today at your Shure dealer, or write Shure for 
Brochure AL647. 

a 
706 
Power Console 

Shure Brothers Inc., 222 Hartrey Ave., Evanston, IL 60204 
In Canada: A. C. Simmonds & Sons Limited 
Manufacturers of high fidelity components, microphones, 
sound systems and related circuitry. 

709 
Loudspeaker System 
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YOU WANT AN EXTRA EDGE OVER EVERYBODY ELSE . 

SO, WHY HAVEN'T WE HEARD FROM YOU? 

YOU MAY HAVE NOTICED OUR COMPETITION NEVER TALKS ABOUT THEIR EDGE? MAINLY BECAUSE THEY 

HARDLY EVEN HAVE ONE... LET ALONE TWO... 

TAKE A LOOK... 

SINGLE EDGE SYSTEM 
EXTRUDED ALUMINUM 

CORNER EDGE 
ALUCASE DOUBLE EDGE 

ASSEMBLY SYSTEM 

SELF TIGHTENING RIVET 

TEARPROOF HEAVY 
GAUGE LAMINATE 

d l l) 
MOLDED -IN WOOD GRIP 

WE GIVE YOU THE BEST; WHETHER IT BE CONSTRUCTION, DESIGN, PRICE OR SERVICE, WE STILL HAVE 

THAT EXTRA EDGE. 

COME FIND OUT WHAT CANADIAN TOURING GROUPS AND SOUND /LIGHTING 

COMPANIES ALREADY KNOW... 

THERE'S NO SUBSTITUTE FOR SUCCESS AND, 

THERE'S NO SUBSTITUTE FOR AN ALUCASE!!! 

8465 DALTON RD.. 
MONTREAL, QUEBEC 
H4T 1V5 

SALES OFFICE 
(514) 733.7721 
(514) 739.4761 

* 
cc Q* 
Q * 

is NOW bigger and better 
The best catalog in Canada 

*BEACHES* * * * Records and Tapes Ltd. * 
* 250 Don Park Rd., Unit 2 * * Markham, Ontario L3R 2V1 * 
* * 
* Specializing in Major * 
* Labels at * 
* Promotional Prices * * * 

Write or phone today for our 

* FREE CATALOGUE * 
* TEL: (416) 495 -1175 * 

TELEX: 06-986787 

* 
* 
* 

Looking for that hard to find 
album or single? 

Visit our retail outlet: 

* 
* 
* 

* * 
* CHEAPWS * 

Records & Tapes Ltd. 
599A Yonge St., Toronto, Ont. M4Y 1Z4 * * 

* * * * * * * * * * * * * * 

A NEW ALBUM BY 

CHICAGO'S PRINCESS OF SONG 

GERALDINE 
de HAAS 

Gerrii de Haas sings ten Jazz and 
Adult Contemporary tunes, all 
penned by Canadian artists Paul 
Anka and Gino Vannelli. 
JAZZ PROGRAMMERS: Look out for 
this talented lady, she has a great range 
and talent that will draw any listener. 

(Black Radio Exclusive) 

Gerd de Haas is as fine a Jazz vocalist 
as anyone! 

(John DeNardo, Jazz Guitar) 

Discover GERALDINE de HAAS 
on RELLA RECORDS, RGD -1070 

ELSA -5804 

DI RIV PRODUCTIONS 
RELIA RECORDS 

1004 Clifton 
Park Ridge, Illinois 60068 

(312) 692 -6227 

A Distinct Market 
Continued from page C -1 

PUBLISHING: Canada's Copyright Act was origina 
written in 1920 and revisions have been slow in the m< 
ing. According to Brian Robertson, president, Canadi 
Recording Industry Assn. (CRIA), a green paper or d, 

cussionary paper on revisions is expected this year, alo 
with word on public hearings about necessary Chang 
However, the government's position in bringing change 
this historical document has been to overiaul the co 
plete act, which includes intellectual properties. TF 

means that the final worked paper, to be passed in t, 

House of Commons, will not be for several more years 
come. In fact, many are of the belief that Canada's mo 
ern day Copyright Act will not see the light of day befo. 
1985. 

As it stands, Canada's mechanical rate remains at tw 
cents per song, although standard industry practice fc 
LP tracks timed over five minutes is to add an additions 
half -cent per minute. Standard payment on mechanics 
royalties in Canada is quarterly, although a number of m- 
jor labels reserve the unwritten right to hold back a pe 
tentage of monies payable to publishers against possib 
returns. 

Most all publishers in the country are members of th 
Canadian Mechanical Reproduction Rights Agenc 
(CMRRA), an aggressive auditing agency that fulfills th 
same kind of work that the Harry Fox Agency does in th. 
U.S. And, while Canada is considered to represent 8% o 
U.S. sales, a major selling album in Canada can sell any 
where between 200,000 and a million units. Separate sub 
publishing and licensing agreements here can yield sepa 
rate advances and much closer auditing. 

Recently, the Performing Rights Organization of Can 
ada has announced intentions to enter the mechanics 
royalty collection field to collect for its affiliates outsid 
Canada. 

Foreign performers such as Pat Benatar, Alice Coope 
and Melissa Manchester have all benefited from recording 
Canadian songwriter material, in that because of the 30 °i 
Canadian content regulations for radio, there is a strong 
incentive for programmers to key in on these kinds o 
songs. 

CANADIAN RADIO: The two biggest chains in the coun 
try are CHUM and Moffat, CHUM -FM and CHUM -AM in To 
ronto are both considered to be the most influential rocl 
outlets in the country, by virtue of the fact that nationa 
rackers and distributors will purchase against thi 
strength of their weekly charts. CFRB, CKFM and CHFI -FIB 

are among the most influential AC formats, also locate( 
in Toronto and the first two owned by Standard Broadcas 
with interests in radio in the U.K. and Italy. 

The Moffat chain's strength is in Western Canada, fron 
Winnipeg through to Vancouver, whereas the CHUM chair 
operates in Toronto, Winnipeg, Vancouver and severa 
other cities, plus holds interests in television, principall; 
the CITY -TV station in Toronto which has co- developed 
number of pop format programs with CHUM -FM, such a: 

the "New Music" series and number of stereo trans 
mission simulcasts. Canada also has an equivalent to thi 
BBC, known as the Canadian Broadcasting Corp. or CBC 
an AM /FM national network with a tv divisicn which an 
nually produces the industry's Juno Awards. 

The government watchdog for Canadian radio is the Ca 
nadian Radio, Television and Telecommunications Com 
mission (CRTC), which closely regulates the kinds of for 
mats and the length and breadth of what programmer! 
here may wish to broadcast. The 30% Canadian conten 
regulations is but a small part of the overall regulatory 
controls levied. 

FM outlets in Canada are not allowed to clone AM hit pa 
rade formats either, partly because of their commitmen 
to enriching programming with a quota of intelligent dia 
logue which is termed foreground, and because of a re 
peat factor clause in their programming license. Simpli 
fied, this might mean that CIRK -FM in Edmonton i 

limited to playing any one hit single eight times per weel, 
during the chart life of that song. 

The rationale behind the regulation is to force FM out 
lets to vary music play, expose a wider number of track! 
and prevent FM stations from cloning AM playlists. 

Unlike U.S. stations, Canadian formats cannot jump al 
over the musical spectrum, depending on the success of 

failure of a rating book. It might take a Canadian country 
station a year to get approval from the CRTC to change 
format to, say, and adult contemporary sound, if approva 
is in fact received at all. In Canada a broadcast signal is 

considered public property, whereas in the U.S. it is e 

privilege afforded the broadcast license holder. 
REPERTOIRE: Because of the ethnic mix in this coun 

try, a variety of music enjoys strong sales in record store! 
across the country. About the only kind of music that i! 

successful in Britain and the U.S. that doesn't sell wel 
here is r &b music and funk. European acts such as Abba 
Nana Mouskouri, Demis Roussos and Mareille Mathiet 
can and do sell anywhere between 50,000 to 200,000 al 

bums a year, while Abba has gone on to sell over a millior 
albums in this country over the past several years. 

(Continued or. page C -16 
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WHY CAPAC LEADS THE WAY 
IN CANADA'S $30,000,000 
PERFORMING RIGHTS MARKET 

Performing rights revenues in Canada exceeded 
$30,000,000 in 1980. Who administers your 
rights in this market is a matter of vital 

importance. 

CAPAC is the oldest and most experienced of 
the two organizations at work in this field in 

Canada. We've been doing the job for 56 years, 
and we're not slowing down for a second. 

In terms of the size of repertoire, the total income 
collected, and the royalties distributed, CAPAC 
is by far the largest of the two. It is also the only 
member- controlled organization . 

CAPAC has the lowest overhead of any major 
performing rights body in the world - less than 
14 per cent of its annual income. 

And CAPAC is the only performing rights 
organization in Canada which publishes an 
annual accounting to the music industry. A copy 

Composers, Authors and Publishers Association of Canada 

of the 1979 statement is available; the 1980 
statement will be completed in a few weeks. 

Why CAPAC is important for 
American and European 
publishers and composers 

Canada is not the United States - it is a 
completely different market, in the performing 
rights field as well as in every other aspect of the 
music business. 

This is why American and European publishers 
are more and more convinced of the value of 
specific performing right representation for 
Canada, not dictated by affiliation in the United 
States. 

CAPAC is represented at MIDEM; staff at our 
three offices in Canada are always willing to 
answer your questions. Feel free to get in touch 
with any of CAPAC's directors, or our general 
manager; we're always ready to help. 

1240 Bay Street, Toronto, Ontario M5R 2C2 (416) 924 -4427 
1245 ouest, rue Sherbrooke, bureau 1470, Quebec H3G 1G2 (514) 288 -4755 
1 Alexander Street, Suite 401, Vancouver, British Columbia V6A 1B2 (604) 689 -8871 

Publisher directors 
Rosaire Archambault (Ed. Archambault Inc.) 
John Bird (Gordon V. Thompson Ltd.) 
W. T. Bailey Bird (Leeds Music Canada) 
Alexander Mair (Pondwater Music - Attic Group) 
Benjamin McPeek (Critique Music Publishers) 
Christopher Reed (Intermède Musique International) 

Jerry Renewych (Chappell & Co. Ltd.) 
Victor Wilson (Core Music Publishing Co.) 
Composer directors 
Louis Applebaum OC 
Neil Chotem 
François Dompierre 
Marc Fortier 

Raymond Paquin 
Clermont Pépin 
Stéphane Venne 
John Weinzweig OC 

General Manager 

John V. Mills OC, Q.C. 
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are Icoki 

A Distinct Market 
Continued from page C -14 

Disco continues to enjoy strong sales and is predo 
nantly made available through Rio Records of Toron 
and the Uniwave and Unidisc labels in Montreal, tied 
Downstairs Records with interests in one -stop, retailir 
and national distribution via independents. 

Reggae continues to enjoy steady sales, predominan 
because of the Toronto area market's 250,000 or so W 
Indian residents. Bob Marley attained his first Nor 
American platinum album in this country and the bla 
community is showing signs of making Canada a hot b 
for reggae sounds. The Generation label, tied to Boot Re 
ords, has had international success with its acts. 

Blues is enjoying a revival here, awarding George Thor 
good his first gold and platinum albums anywhere 
through a label deal for Canada with Attic Records. Attic 
also has Downchild Blues Band who reached top -10 status 
in Germany earlier last year with the album, "We Deliver," 
and up and coming bluesman Dutch Mason. Recently 
singed to EMI -America is Powder Blues from Vancouver, 
whose home -made album went on to sell as many a 

200,000 copies in Canada. Some of the best America 
blues catalogs are represented here by Trend Records o 
Toronto and the Almada Corp. in Montreal. 

New wave material has done proportionately better in 
Canada than either England or the U.S., some claim. The 
Heat Wave new wave festival at the Mosport Raceway 
grossed more than $1 million with a line -up that included 
Elvis Costello, Rockpile, Canada's own Teenage Head, the 
B -52s and Talking Heads, among others. Canada's own 
contribution to the genre in the past has included Martha 
and the Muffins, Pointed Sticks, Johnny & the G -Rays 
and Private Lines. 

Canadian labels that have affected some kind of pres- 
ence for burgeoning rock acts in this country have in- 
cluded Bomb Records, El Mocambo, Ready, Attic and 
Hypnotic, all of Toronto, along with Vancouver -based 
Quintessence. 

Ethnic music is not to be overlooked, either. Consid- 
ering that Canada's indigenous music is folk, it is not sur- 
prising that Celtic folk and jig music, bluegrass and main- 
stream folk continue to be represented in record stores. 
Phonodisc Records of Toronto is now distributing Can- 
ada's premier Celtic folklore band Figgy Duff, inked to Po- 
serity Records, with an album that features state- of -the- 
art half speed cutting. DAVID FARRELL 

Billboard 

.T.B.spa 
0030 Senago 
llano Italy 

0, Palmiro Togliat 
telefono 02 998997 
TLX 334457 ATIBIX 

4t4kì l 
th/dfrn mML 
poh/ihcr is 
ce%bmfig ií3 
/ellimit/689/y ? 
cne& yovr. 

awnioor7Cn0rn6- 

MORNING 
MUSIC= 

1343 Matheson Blvd W . Mississauga. Ontano, L4W 1R1 Canada 
Telephone 14161 625 -2676 

Cable BOOTGROUP /Telex 06- 960250 
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dios Look To Video 
ntinued from page C -10 

that as much as a third of Manta's overall business is 
derived from the movie industry. He adds that the re- 
ACTRA strike and sympathy strike by AFM members 
dent in the 1980 dollar pie. 

ronto studios with video facilities now include East - 
nd Manta Sounds, Sounds Interchange and MacLear 

e (formerly RCA's studio complex). It is understood 
Soundstage in the Yorkville district may soon be add - 
ideo to its standard equipment. 

by record production is down is more a sign of the 
s than anything else, according to Earl Rosen of the 
adian Independent Record Producers Assn. (CRRPA). 
uggests that not only has there been a general decline 
ides cut by the major labels, but a decline in produc- 

in budgets as cheaper pre -production facilities pick up 
e slack. 
i'At one time groups used the studio to create in, but 
;yv the cost -cutting thinking has meant the groups must 
earse material until they are ready to record in almost 
e perfect fashion." Several labels are now enforcing 
tract binders which put the onus on the act to meet a 

-determined budget. 
ne prominent Montreal session musician suggests 
t while it is true that fewer record companies are 
nding money on new productions, the ebbing of the 

co boom has also hurt the level of productions. 
"A year ago one could walk into any studio late at night 
d catch a session being cut on spec for the disco mar- 
t. That kind of work has gone, most of the work has 
ied up and the studios are less likely to offer studio time 
r sales points because they got burned in the past. Ev- 
yone wants to see their money back today, not tomor- 
w. It's hard on the musician. Instead of working on get- 
1g that sound out of your head onto tape, you find 
)urself constantly distracted by the clock." 
So far no studios in this country have committed them - 
Ives to digital system installations, however a trend 
ward including mastering facilities does appear to be 
king hold. Until recently, 90% of Canadian productions 
!re being mastered at Sterling in New York. Phase One 
Toronto now offers an alternative to producers here 

id half -speed mastering is becoming more and more 
mmon as consumers become more critical of software 
,itations from high-speed presses. DAVID FARRELL 

Billboard 

IAPLE HAZE RECORDS 
INTRODUCES 

*Future World Class Artist/Writer 
*Product Has Been Charted in Canada 
* Open For World -Wide Release 
*We're Committed And We Want You 

to Join Us 

*Contact: 

JND MUSIC LTD. 
9615 - 56TH AVE., 

EDMONTON, ALBERTA, CANADA 

* Visit Us At MIDEM 
*For DJ. Copies or Samples Contact: 

TAR 
(41 6) 884 -1758 

V 
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Western Music Centers 
Continued from page C -6 

(country with a vengeance), and Pat Hatherly who scored 
on the independent Heart label with "Hotel Eldorado." 

Edmonton had one top studio, Sundown, but now has 
four. Damon Productions moved up to 24 -track and re- 
leased product on both its custom labels -Damon and 
Mustard. Machine Shop Audio moved up from 8 to 24- 
track and the state -of- the -art Round Table Productions 
opened this past summer. Additionally a new studio is 
scheduled to open in 1981. 

Sundown's Vera Cruz label was picked up for distribu- 
tion by CBS and released product by Mavis McCauley, One 
Horse Blue (second album) and the third LP by the 
recently folded Fosterchild. 

Andy Krawchuck's House Of Lord's label released the 
debut of Jenson Interceptor (distributed by RCA), may 
lease the current Ronnie Spector LP and may record two 

m Edmonton bands, Rockies and Millions. 
Damon released an album by Footloose and recorded 

"Ice Cream Sneakers," a children's LP featuring Mavis 

ó McCauley, Intercan recording artist Paul Hann, the Mari- 
-2- times' John Alan Cameron and the talented Connie Kal- 

a dor. The album is on the MudPie label, which is handled by 
Stony Plains. 

Stony Plains suffered two setbacks when Crowcuss, a 

popular prairies act, folded after releasing its second 
Stony Plains album, and when distributor London Rec- 
ords folded. Stony Plains has since hooked up with RCA 
and may release an LP by Gary Bowman recorded by Larry 
Wanagas' Homestead Recorders. Also coming up in 1981 
is the release of the Brian Ahern -produced Bob Carpenter 
album followed by Ferron's excellent Testimony LP. 

Homestead has functioned as the backers of Edmon- 
ton's D -1 -Y recording scene with releases by Model Minds, 
Tacoy Ride and Rock And Roll Bitches. 

Last but certainly not least, Edmonton's country insti- 
tution, Royalty Records, remains consistent with strong 
releases by Gary Fjelgaard and Laura Vinson. 

The Vancouver music industry has gone haywire and in 
recognition of this manic activity. A West Coast branch of 

cc the Canadian Academy of Recording Arts and Sciences 

Ó 
(CAPAS) has been established with its first goal being to 

m organize an awards ceremony, the West Coast Music 
Awards. 

op There is also a book, "Who's Who (in Vancouver Mu- 

- sic)," published by Owl Publishing, as a handy directory to 
rn 

N } 
CC 

z 

every facet of the West Coast music business. Owl also be- 
gan publishing the monthly Contact trade magazine and 
is planning to publish a "Who's Who" for Edmonton and 
Calgary in 1981. 

Among the most active studios are Little Mountain 
Sound (recording Trooper, Straight Lines, Lover Boy, 
Prism, gospel -rock acts for its own Signature productions, 
Pointed Sticks), Ocean (several important D -I -Y releases), 
Blue Wave (Powder Blues, Ferron, Jim Byrnes), Buttertree 
(Blue Northern, the Wet), Pinewood (Valdy, Karroll Broth- 
ers). 

Andromeda recently expanded to 24 -track and joined 
the burgeoning jingle production business that is led by 
Griffiths -Gibson, Koko and Westword Productions. 

Mushroom Studios resurrected itself this year as a 32- 
track after being bought from the struggling Mushroom 
label by Charlie Richmond. Terry Jacks also has returned 
to recording, working out of Mushroom. 

Entmoot studios bought Sculptures In Sound and be- 
came the upgraded and renovated Studios West. 

The million dollar Water Street Sound and Filmworks, a 
division of the Columbia School of Broadcasting has 
opened its state -of- the -art computer mixdown studio. 
Stonebolt's "New Set Of Changes' (RCA) was the first Wa- 
ter Street product to be released; Stanley Frank (on A &M 
and produced by Robin Cable) became the second. 

Legend Studios, Randy Bachman's custom built studio 
in Lyden, Wash., opened in 1980 and was used by his own 
Ironhorse plus Stanley Clarke, Steve Hillage and Shooting 
Star. He also produced the as -yet unsigned Original Cray- 
ons and has shown interest in recording Shy Fox. 

Signings included Susan Jacks ( "Ghosts" LP on Colum- 
bia), Doug & The Slugs C 'Cognac And Bologna," gold in 
five weeks on RCA), Blue Northern (Polygram), U -Jerks 
(product to be leased by Polygram), Brandon Wolf (A &M), 
Payolas (A &M, handled in the U.S. by I.R.S.), Powder 
Blues ( "Uncut" LP near double platinum on RCA), Red Ri- 
der (Capitol), Straight Lines (Epic), Lover Boy (platinum 
plus on Columbia), Shari Ulrich ( "Long Nights" on A &M), 
Six Cylinder (RCA), Nancy Nash (A &M), Claire Lawrence 
Bard and Valdy (Slom Productions). 

The hyper- active independent recording scene of last 
year has given rise to custom labels begun by two record 
shops. Friends has released LPs by DOA, Subhumans, 
Slamm, a compilation LP, a flexi -disk, and several seven 
inch and 12 -inch EPs. 

Credits: Editor: Earl Paige. Assistant Editor: Susan Peterson. Art: Fran Fresquez. Cover 
illustration: Tim Guyer. 

Quintessence Records, a respected specialty an 
port store that began backing local releases as a sid 
established its own label, set up national d stribution, 
released a flurry of seven and 12 -inch EPs by YoungC 
dians, Modernettes, Cover Boys and more. It made it 
move in November with a long awaited album by Poi 
Sticks titled "Perfect Youth." 

Whitefoot Management released singles and an E 

hard rock trio Sparkling Apple and a successful EP b 
vid Raven and the Escorts on the company's RadioA 
Records. 

In all, over 30 albums and twice as many singles 
EPs were released by Vancouver's cottage industry, a 

dustry that is probably unique in all of North America, 
stole the thunder from established acts such as Tro 
and Prism, who are both well -established Vanco 
bands with the sell -out tours, American contracts a 

platinum LPs to prove it. 
The stories of 1980 were that of Doug & the Slugs ai 

especially Powder Blues. Powder Blues released th9 
"Uncut" LP on their own Blue Wave label when it becar 
apparent nobody else would touch the band. By the ti? 
RCA picked up the "Uncut" LP it was gold in Western C2 

ada. It is now on the way to double platinum, and t 
group is now released worldwide on EMI. 

The Slugs' D -I -Y single "Too Bad," became the top -sE 

ing Canadian indie single of all time. RCA picked the Slu 
up too, on a worldwide contract, and released the "Cc 
nac And Bologna" album, which is approaching platinu 
sales in Canada. 

PROMOTERS, CLUBS, CONCERT HALLS AND 
BOOKING AGENCIES 

Ask any Western promoter about the concert busine 
and he'll tell you Alberta is booming, Vancouver is dizz 
ing, Saskatchewan is steady, Winnipeg is a hard rock toy 
and Edmonton audiences are great. 

The strength of the Alberta economy is the major fact 
in Edmonton and Calgary's cultural boom (which is al 
reflected in its architecture, major sporting events ar 
new pro hockey franchises), and the live music busine 
in clubs and concerts is definitely up. 

Indicative of the changes undergone in the clubs is tl 
closure this year of the Western Canada Record Poi 
Western Canada's largest service to discos, which was e 

tablished by Roscoe's Sound Systems, which has gor 
heavily into P.A. and lighting systems. Predictably, the L 
ban Cowboy trend arrived to enliven Vancouver club 
where five rooms in the space of only a few months we 
opened. (Continued on page 10 

Don't Be Fooled By Anyone! 
Records on Wheels ships products all over 
the world. Why? Because in Canada... 

Wheels Has The Deals 
Deletes 
Surplus 

All Major Labels 
Many Minor Labels 

c 

Telex: 065 -25111 
Phone: 1- 416 - 293 -4911 
Address: 21 Progress Ave. 

Unit 4411 

Scarboro, Ont. 
Canada 
M 1 P 4S8 

Contact Don. 
Give the grft of music. 

LET US SUPPLY YOUR EVERY NEED 

WE ARE 

DOWNSTAIRS 
RECORDS 

LTD. 
7146 St. Lawrence Blvd. 

Montreal, Quebec 

Canada's Fastest 
Growing One Stop 

EXPORTING 
TO ALL COUNTRIES 

Telex: (05) 827542 (Down Record MTL) 

or phone 
514- 271 -6229 

downstairs records 
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CBS 
RECORDS 
CANADA 

RuJIE COCKIIIJRX 

ANDRE GAGNON 

:1ß1E MIEIIEALE DESROSIER 

D:1\ HILL 

SUSAN JACKS 

ROUGH TRAfilE 

STRAIGHT LINES 

LIONA ß01'1I 

BURTON CUMMINGS 

HARLEQUIN 

DIANNE IIEATIIERINGTON 

LOVE 111101 

MURRAY MELAUCIILAN 

TOF LOFS E 

THE BIET FROM THE BEST 

CBS RECORDS CANADA LTD /CBS DISQUES LTEE 

1121 LESLIE ST. DON MILLS ONT:ARIO CANADA M3C 249 
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ATTIC RECORDS 
CANADA'S MOST IMPORTANT 

NATO OURCE 

DOMESTIC ACTS INTERNATIONAL ACTS 

TRIUMPH 
TEENAGE HEAD 
THE ROVERS 
THE NUMBERS 
MICHAELE JORDANA 
HAGOOD HARDY 
DOWNCHILD BLUES BAND 
DUTCH MASON BLUES BAND 
JOHNNY AND THE G -RAYS 

GEORGE THOROGOOD 
PETER GREEN 
PLASTIC BERTRAND 
TWO MAN SOUND 
GRUPPO SPORTIVO ä_, "- 

SOFT BOYS 
ELTON MOTELLO 
DELIVERANCE 
LAMONT CRANSTON BAND 
ROY BUCHANAN 
L'O 
JAY ALANSKI 
PREACHER JACK 
THE TROGGS 

THE ATTIC 
PUBLISHING GROUP 
ARISTA /CAREERS MUSIC 
CHINNICHAP MUSIC 
ROGER COOK /COOKHOUSE MUSIC 
GLOBAL MUSIC 
ROLAND KLUGER MUSIC 
IVAN 1IIOGULL MUSIC 
LOLLIPOP /LAMBDA MUSIC 
DOWNCHILD MUSIC 
PONDWATER MUSIC 
ABO' EWATER MUSIC 
BIG BAY MUSIC 
AND SELECTED OTHER 
CATALOGUES 

ATTIC RECORDS AND BASEMENT ARE DISTRIBUTED IN CANADA BY ( . BS 
IN AUSTRALIA BY RCA IN GERMANY BY TELDEC IN SWEDEN BY Eleara 

At Midem contact Alexander Mair at The Carlton or at the Canadian Booth. 

Attic Records Limited, Les Disques Att c. Basement Records, The Attic Ptblishing Group 
98 Queen Street East. Suite. Toronto. Ontario. Canada M5C 1S6 416) 862 -0352 Telex 06- 2198_5 TWX 610. 491 -4236 
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PAVAROTTI: Verismo Arias 
London LDR 10020 

PAVAROTTI'S GREATEST HITS 

London, PAV 2003/4 

JEAN -PIERRE RAMPAL & CLAUDE BOLLING: Suite for 
Flute & Jazz Piano 
Columbia M 33233 

0 SOLE MIO: Neopolitan Songs 
Pavarotti, London OS 26560 

BRAVO PAVAROTTI: Pavarotti 
London -PAV 2001 

BOLUNG: Picnic Suite For Flute, Guitar And Jazz Piano 
Rampal, Bolling, Lagoya, Columbia M /MT 35864 

HITS FROM LINCOLN CENTER: Pavarotti 
London OS 26577 

POPS IN SPACE 

The Boston Pops (Williams), Philips 9500921 

ANNIE'S SONG: Galway 
National Philharmonic Orchestra (Gerhardt), RCA ARL 1 -3061 

SONG OF THE SEASHORE: James Galway 
RCA ARL 1 -3534 

PACHELBEL: Kanon 
Paillard Chamber Orchestra, RCA FRL 1 -5468 

MOZART: The Magic Flute 
Karajan, DG 2741001 

VERDI: Stiffelio 
Sass, Carreras, Manuguerra, Ganzarolli, ORF Orchestra (Gardelli), 
Philips, 6769 039 

JAMES GALWAY PLAYS FRENCH FLUTE CONCERTOS 
RCA AR! 1777 

MOZART: The Symphonies Vol. III 

Academy Of Ancient Music ( Hogwood), L'Oiseau Lyre D169D3 

TCHAIKOVSKY: 1812 Overture 
Cincinnati Orchestra (Kunzel), Telarc Digital 10041 

BEETHOVEN: Piano Concerto No. 1 

Michalangeli /Giulini, DG 2531 -302 

BRAHMS: Double Concerto 
Perlman /Rostropovich, Angel 37680 

MUSSORGSKY: Pictures At An Exhibition 
Cleveland Orchestra (Maazel), Telarc Digital DG -10042 

MOZART: Symphonies, Vol. IV 

Hogwood, L'Oiseau Lyrie D170D3 

HANDEL Royal Fireworks Music 
Academy Of St. Martin, Philips 9500768 

BOLERO 

Los Angeles Philharmonic (Mehra), London CS7132 

BRAHMS: Violin Concerto 
Perlman, Angel Q 37286 

SCHUBERT: Complete Sonatas 
Wilhelm Kempff, DG 2740 132 

SAINT -SAENS: SYMPHONY NO. 3, "ORGAN" 
Philadelphia Orchestra (Ormandy), Telarc Digital 10051 

VERDI: Requiem 
Abbado, DG 2707120 

ROSSINI: William Tell 
Freni, Pavarotti, Milnes, Chailly, London OSA 1446 

VERDI: La Traviata 
Callas, Angel ZBX 3910 

BELLINI: I Puritani 
Caballe, Kraus, Muti, Angel SZCX 3881 

STRAUSS: Alpine Symphony 
Solti, London CS 7189 

SOMETIMES WHEN WE TOUCH, Cleo Laine & James Galway 
RCA ARL1 3628 

WEILL: Silverlake 
New York City Opera, Nonesuch D79003 

HANDEL: Messiah 
Academy Of Ancient Music (Hogwood), L'Oiseau -Lyre D189D 3 

HANDEL Water Music 
Academy Of St. Martin -In- The -Fields (Marriner), Philips 9500691 

DVORAK: "New World" Symphony 
Vienna Philharmonic (Kondrashin), London Digital LPR 10011 

WILLIAMS: The Empire Strikes Back 
Chalfont Digital SDG313 

STRAUSS: Four Last Songs 
London Symphony Orchestra (Davis), Columbia M25140 

SHOSTAKOVICH: Symphony No. 5 

New York Philharmonic (Bernstein), CBS IM 35854 

BOLLING: Suite For Violin & Jazz Piano 
Zukerman /Hediguer, Columbia M 35128 

RAMPAL: Japanese Melodies for Flute & Harp 
Rampal & Laskine, Columbia M -34568 

Classical 
Los Angeles Gains Prominence 
As Recording Hub, Labels' Home 

LOS ANGELES -Long a mecca 
for pop album production, L.A. to- 
day is in a position of increasing 
prominence as a classical recording 
center. A visitor to the area finds a 
growing number of classical labels 
headquartered here, an increase in 
major classical projects produced lo- 
cally and a growing concentration of 
audiophile technical and manufac- 
turing facilities. 

The visibility of L.A.'s classical 
record business because of these fac- 
tors may be the highest since the late 
'50s when Bruno Walter and 
Stravinsky were taping here for CBS 
and Capitol Records' local produc- 
tion work was at its heaviest. 

One of the biggest factors was the 
Nonesuch Records relocation in 
1980. The label joined Angel. Varese 
Sarabande, Delos, Everest, Orion, 
Consortium and a handful of 
smaller companies already dotting 
Southern California's classical label 
map. 

And the concentration of audio- 
phile labels and production facilities 
found in this sunny clime is one of 
the heaviest anywhere, including 
Sheffield Lab Records, Mobile Fi- 
delity Sound Lab. the JVC Cutting 
Center and International Auto- 
mated Media (IAM). 

Los Angeles' foremost classical 
music institution, the Los Angeles 
Philharmonic, today led by world 
renowned Carlo Maria Giulini, has 
recently entered a prestigious 
recording affiliation with Deutsche 
Grammophon expected to result in a 
major opera recording project in ad- 
dition to numerous new albums of 
the basic symphonic literature. 

The city has another orchestra 
that has begun zooming into promi- 
nence through recordings: The Los 
Angeles Chamber Orchestra today 
makes digital albums for no fewer 
that three labels- Angel, Nonesuch 
and Delos. Gerard Schwarz, former 
virtuoso trumpet soloist who leads 
the ensemble, is a performer observ- 
ers mark for classical stardom. 

A major impetus has come from 
the relocation of Nonesuch, now op- 
erating under long -time Elektra 
quality control executive Keith 
Holzman. 

Holzman's removal of the label 
from its East Coast birthplace fol- 
lowing Teresa Sterne's ouster was a 
controversial move. But Holzman's 
classical production background 
and wellwested position within the 
WEA organization combined with 
in -depth manufacturing experience 
make him a strong leader of None- 
such, particularly in this era of high 
technology recording with its ultra 
high quality emphasis. 

Holzman. for example. has taken 
up the digital banner aggressively 
and of 30 to 35 estimated Nonesuch 
1981 releases about half will be in 
the $11.98 digital series. 

Explains Holzman. "One of the 
reasons we have been recording as 
much as we have in digital is that I 

don't want to find four or five years 
down the road that our entire cata- 
log is obsolete." 

Though much East Coast record- 
ing activity continues, increasingly 
Holzman is looking in his own back- 
yard. One find is the Los Angeles 
Vocal Arts ensemble, a group of 
young singers set to debut this 
month with a digital album of the 
charming "Liebeslieder Waltzes" 
songs of Brahms. 

Nonesuch artists also include the 
L.A. Chamber Orchestra, violinist 
Sergiu Luca. Joshua Rifkin conduct- 

By ALAN PENCHANSKY 
ing the Bach Ensemble. harpsi- 
chordist Igor Kipnis, pianist Rich- 
ard Goode and the Boston 
Symphony Chamber players. 

L.A. is not different from most 
American cities when appropriate 
recording venues for classical music 
must be found. Holzman explains: 
"We've recorded in churches, mostly 
in churches, because that's all we've 
got to deal with. The recording stu- 
dios are all designed for pop music 
with isolation." 

The L.A. Chamber Orchestra has 
recorded several albums in Pasa- 
dena's Ambassador Auditorium, site 
of most group performances and 
also home to an ambitious artist reci- 
tal series. "We're getting very good 
sound out there," explains Holzman. 

Digital recording also is empha- 
sized by Santa Monica -based Delos 
Records, one of the original group of 
U.S. audiophile labels to affiliate 
with Thomas Stockham's Sound - 
stream company. If the Los Angeles 
Chamber Orchestra does skyrocket 
to popularity, Delos' support will 
have been an important factor. 

Delos is headed by Amelia Hay - 
good. who gave up a successful ca- 
reer in psychology to make a busi- 
ness of her life -long interest in 
classics. Haygood's emphasis is not 
only on technology, but on the ne- 
cessity to support artists to the full- 
est. 

Haygood feels the recordings on 
Delos, Nonesuch and Angel of the 
Los Angeles Chamber Orchestra 
will do for the group what the Argo 
albums by Neville Marriner's Acad- 
emy achieved for that great British 
ensemble. 

Another artist Delos is backing is 
pianist Carol Rosenberger. Her digi- 
tal album of Beethoven's "Appas- 
sionata" and Op. 111 Sonatas is ex- 
pected to be issued in April. 
Rosenberger is set to record the 
Shostakovich First Piano Concerto 
with the L.A. Chamber Orchestra as 
well as several concertos of Mozart. 

Haygood is vehement when she 
describes the failure of U.S. concert 
organizations to support young 
American artists. She also believes 
that federal grants to artists should 
not be hinged to performances of 
contemporary American music. Her 
argument: Let young American per- 
formers develop with whatever rep- 
ertoire they find suitable, be it Bach, 
Beethoven, Schubert or Elliott Car- 
ter. 

Insists Haygood, "You've got the 
latest Soviet import playing in major 
concert halls, and our American art- 

The firm's digital product is given 
audiophile distribution by Disc 
washer. 

Varese Sarabande's Tom Nul 
points to the company's role in help. 
ing in development work at some 01 

the technical and production center! 
based here. Null is head of a &r foi 
the company which now has sever 
full time staffers. 

"We have a close relationshiç 
with KM Records (pressing plant) it 
Burbank," explains Null. "The)1 
have been very interested in our in 
sistence on quality and they've be, 
come one of the most important 
things that's happening on the Wesi 
Coast." 

Irvine, Calif.'s International 
Automated Media, a mastering fa- 
cility, is another audiophile techni- 
cal resource located here. Both the 
Varese Sarabande and Telarc digital 
lines are cut at IAM and IAM engi- 
neer Bruce Leek has begun engi- 
neering recording projects for Va- 
rese Sarabande. 

The Everest Records group of la- 
bels, which makes its home here, has 
added Britain's Symphonicum as a 
license source and also plans to 
launch an audiophile line in 1981. 
according to president Bernard 
Solomon. 

"We've got our costs down and I 

don't see why we can't come out with 
a budget audiophile series." Solo- 
mon explains. The label is looking at 
the $9.98 price point on digital prod- 
uct to be pressed domestically under 
rigorous control, says Solomon. 

Everest pressing is done in the 
East, close to the big classical mar- 
ket, New York. "The key to sales is 
New York," Solomon says. "Freight 
eats you up: if you're a West Coast 
company you live on the WATS 
line." 

Labels here find recent erosion of 
the classical retailing base an issue of 
concern. Discussion with area man- 
ufacturers pointed up recent chain 
closings and large scale inventory 
cutbacks affecting classical product. 

"In the past we saw more chains 
carrying classics," Angel Records 
head Raul Montano explains. "Now 
it's mainly Tower. It is a little dismal 
in classics." 

Montano says Angel Romero, 
Ransom Wilson and harpist Nancy 
Allen are performers Angel is 
recording locally. Between seven 
and 10 productions here are slated 
for 1981 and there are plans for the 
L.A. Chamber Orchestra to back 
one of the Angel artists in a record- 
ing. 

ists are performing in high school Giveon Cornfield's Orion Rec- 
auditoriums." ords also contributes to the area's 

Varese Sarabande Records also is classical industry profile. Corn - 
helping to elevate the city's profile as field's catalog now numbers about 
a classical recording mecca. L.A.- 400 titles. most of them containing 
based production is not yet that repertoire rarely found on other al- 
large, but the label has grown to be- bums or tapes. An expansion into 
come a substantial releasing Oper- chromium dioxide prerecorded cas- 
ation covering digital classics, film settes in conjunction with Classic 
soundtracks, historic monaural Cassettes of New Jersey also has 
reissues and even some pop titles. boosted Cornfield's visibility. 

Melodiya Records Stereo `Beauty' 
MOSCOW -Melodiya has com- 

pleted its first stereo recording of 
Tchaikovsky's ballet "Sleeping 
Beauty," performed by the State Ac- 
ademic Symphony Orchestra of the 
USSR, conducted by Yevgeny 
Svetlanov. 

Previously there had been two 
monaural recordings, one by the 
Bolshoi Theatre Orchestra under 
Boris Khaikin in the 1950s and an- 

other, featuring parts of the ballet, 
by the same orchestra but conducted 
by Algis Zhuraitis. 

The whole ballet, providing three 
hours of recorded music, was com- 
pleted in seven recording sessions. 
"Sleeping Beauty" is released by 
Melodiya as part of the subscription 
series "The Full Collection Of 
Tchaikovsky's Works" and also as a 
separate package, both out in 1981. 
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dU W ; g TITLE, Artist, Label & Number 

1 11 6 BEST OF B.1. THOMAS 
B.J. Thomas, Myrrh /Word MSB 6653 

2 4 43 ONE MORE SONG FOR YOU 
The Imperials. Dayspring DST 4015 

3 2 24 NEVER ALONE 
Amy Grant, Myrrh MSB 6645 (Word) 

4 7 43 MUSIC MACHINE 
Candle, Birdwing BWR 2004 

5 3 43 MY FATHER'S EYES 
Amy Grant, Myrrh MSB 6625 

6 9 6 FAVORITES 
Evie Tournquist, Word WSD 8845 

7 14 6 ARE YOU READY? 
David Meece, Myrrh MSB 6652 

8 13 43 HEED THE CALL 
The Imperials, Dayspring DST 4011 

9 10 43 BULLFROGS & BUTTERFLIES 
Candle, Birdwing BWR 2004 

10 18 11 THANK YOU FOR THE DOVE 
Mike Adkins, MA 1061 

11 1 19 IN HIS TIME, PRAISE IV 
Maranatha Singers, Maranatha MM0064 (Word) 

12 CELEBRATE 
The Archers, Light LS 5773 

13 24 6 PRAISE IV 
Various Artists, Maranatha MM 0064 

14 25 6 THE BIRTHDAY PARTY 
Candle & The Agapeland Singers, Sparrow BWR 2024 

15 6 11 PH'LIP SIDE 
Phil Keaggy, Sparrow SPR 1036 

16 8 43 FORGIVEN 
Don Francisco, New Pan NP 33042 

17 15 19 THE PAINTER 
John Michael Talbot & Terry Talbot, Sparrow SPR 1037 

18 17 43 LIVE 
Dallas Holm & Praiseliue, Greentree R 3441 

19 12 43 NEVER THE SAME 
Evie Tornquist, Word 8806 

20 28 15 THIS IS MY SONG 
Dallas Holm & Praise, Greentree R3714 

21 5 43 NO COMPROMISE 
Keith Green, Sparrow SPR 1024 

22 27 43 GOT TO TELL SOMEBODY 
Don Francisco. New Pax NP 33071 

23 33 43 AMY GRANT 
Myrrh MSB 6586 

24 38 43 HOME WHERE I BELONG 
B.1. Thomas, Myrrh MSB 6514 

25 16 43 FOR HIM WHO HAS EARS TO HEAR 
Keith Green, Sparrow SPR 1015 

26 26 31 NATHANIEL THE GRUBLET 
Candle, Birdwing BWR 2018 

27 31 43 PRAISE III 
Maranatha Singebs, Marantha MM0048 

28 19 32 FOR THE BEST 
B.J. Thomas, Songbird /MCA 3231 

29 29 43 MIRROR 
Evie Tornquist, Word WSB 8735 

30 30 6 STRAIGHT AHEAD 
Jamie Owens Collins, Sparrow 2028 

31 20 19 WITH MY SONG 
Debbie Boone, Lamb & Lion, LL 1046 (Word) 

32 21 43 YOU GAVE ME LOVE 
B.1. Thomas. Myrrh MSB 6633 

33 22 19 SAVED 
Bob Dylan, Columbia FC 36553 

34 34 32 THE VERY BEST FOR KIDS 
Bill Gaither. Trio. Word WSB 8835 

35 23 43 ROAR OF LOVE 
2nd Chapter Of Acts, Sparrow SPR 1033 

36 39 43 I'LL BE THINKING OF YOU 
Andrae Crouch, Light LS 5763 

37 35 43 SIR OLIVER'S SONG 
Candle, Birdwing 2017 

38 37 43 GENTLE MOMENTS 
Evie Tornquist, Word WST 8714 

39 32 43 MANSION BUILDER 
2nd Chapter Of Loue, Sparrow SPR 1020 

40 40 24 LIVE 
Andrus Blackwood & Co., Greentree R3570 

Gospel 
Gospel Finds Appreciative New 
Audience on College Campuses 

Continued from page 4 

work through NECAA. To be eli- 
gible for showcase selection (al- 
though selection is not guaranteed), 
an agency or act must pay a yearly 
membership fee of of $200. Once se- 
lected to appear at a national show- 
ing. an act has to pay an additional 
$150 fee, if auditioning for the "cof- 
fee house" circuit, or $500 for a 

"main stage" appearance. (The cof- 
fee house category is for acts which 
charge $500 or less for a perform- 
ance.) 

Mais reports that about 150 acts 
sent bios. records, audiotapes and 
videotapes in applying to appear at 
this year's national event. 

Andy Westmoreland, director of 
student activities at Ouachita Baptist 
Univ., Arkadelphia. Ark.. works 
with NECAA and will be presenting 
a paper at the national meeting on 
programming for church -related in- 
stitutions. "There's a big opening in 
gospel music on campuses." West- 
moreland maintains. "I don't think 
the full possibilities have been 
reached yet." 

Westmoreland says he has no 
firsthand knowledge of how gospel 
acts are received on secular 
campuses but adds, "We can't seem 
to have a successful secular concert 
here." He notes there was sparse stu- 
dent attendance at performances by 
Michael Johnson and Gene Cotton. 
However. he says B.J. Thomas did 
two sold -out concerts at Ouachita 
and that tickets for an Imperials con- 
cert were all sold in two days. The 
tickets were $3 each for students and 
$6 l'or the general public. Ouachita 
has a 980 -seat hall. 

Other acts that have drawn large 
audiences there are Andrae Crouch. 
Andrus, Blackwood & Co., and 
Cynthia Clawson. Westmoreland 
says that students are in charge of 
concert programming. 

Ray Ware, one of the owners of 
Street Level Artists, Hollywood, has 
made only a few bookings via 
NECAA. but he says he is "im- 
pressed" with the organization's po- 
tential for bringing gospel acts to 
mainstream audiences. According to 
Ware. the acts he represents, while 
all being Christian, perform at the 
"cutting edge" of gospel music -pre- 
sumably where it cuts into the secu- 
lar markets. 

New Tapes Out 
NASHVILLE - Tempo Music, 

Dallas, has released a second series 
of cassettes in its "Orchestra Plus 
You" program. There are 40 gospel 
songs in the new collection. 

Each cassette contains one song. 
with the orchestral background on 
one side and background and dem- 
onstration vocal on the other. 

Among the titles in the current 
series are "I Am Loved." "He's 
Alive." "Tell 'Em Again," "What A 
Difference You've Made In My 
Life," and "Jesus, I Believe What 
You Said." 

Tempo also publishes a compan- 
ion songbook. "Songs of Inspiration 
Il," for the cassettes. It contains both 
words and music. The cassettes retail 
for $7.98 each and the songbook for 
$7.95. 

The company offers bookstores a 

wooden revolving display stand 
which holds 113 cassettes, 20 song- 
books, and 20 $1 demonstration cas- 
settes that feature excerpts from all 
40 songs. Tempo also provides direct 
mail service to retail customers. 

Street Level's clients include Noel 
Paul Stookey (of Peter. Paul and 
Mary), Richie Furay, and Daniel 
Amos (a rock'n'roll group show- 
cased by NECAA). Campus hook - 
ings have been at Univ. of Califor- 
nia at Berkeley, Stanford, Notre 
Dame, Purdue. Campbell, St. Olaf, 
and at other more religiously ori- 
ented schools. 

Dan Brock says that some con- 
servative campuses are still wary of 
hooking gospel acts that perform in 
the rock idiom and may ultimately 
refuse to approve their appearing. 
DeGarmo & Key, Brock explains, 
has an "AOR sound" that has not 
been acceptable to buyers from a 

number of colleges. But the group 
has performed at Univ. of Okla- 
homa, Cumberland. Bethany Naza- 
rene. Kentucky Wesleyan. Wheaton. 
Ball State. Univ. of Houston, and 
Taylor, among others. 

The "adult contemporary" style of 
Farrell & Farrell, Brock contends, 
"can get them in about anywhere." 
And he cites as examples the act's 
bookings at Oral Roberts. North - 
central Bible. Trevecca Nazarene, 
Tabor, Sterling. Milligan. Hesston, 
and Lee, as well as at Baylor. West- 
ern Illinois, and Hardin -Simmons. 

Paige Rowden, operations man- 
ager for Linda Miller & Assoc.. 
Nashville. says her agency is "trying 
to cross over into colleges and uni- 
versities" and reports some successes 
via direct contact with individual 
schools. 

Miller clients include Hale & Wil- 
der. Nielson & Young. and Cynthia 
Clawson. So far, college bookings 
have been made at Union (Lincoln, 
Neb.). Baylor. Samford, Univ. of 
Birmingham. and Princeton. 

Betty Tatom's Adoration also 
works directly with colleges- basic- 
ally through mailings "two or three 
times a year." Adoration's roster has 
such acts as the Imperials. The Shar- 
retts, Pete Carlson, Donn Thomas & 
Soul'ed Out, and the Mercy River 
Boys. They have accounted for doz- 
ens of concerts at campuses of all 
types. 

A partial listing of their dates in- 
clude Auburn, Louisiana State, Ar- 
kansas State. Southern Arkansas, Il- 
linois State. Ouachita. Southern 
Illinois, Oral Roberts, Baylor. Cen- 
tral Bible. Messiah, Kings, Waldorf, 
Asbury. Bryan, John Brown. How- 
ard Payne. Mt. Vernon Nazarene, 
Olivet Nazarene. Mid -America 
Nazarene, Andrews, Point Loma. 
Evangel. Mississippi, Lee, Samford. 
Grace. and Indiana. 

Bernice Reagon reports a dra- 
matic rise in the popularity of gospel 
music among black students. A con- 

sultant in black American culture al 
the Smithsonian and a performer 
herself. Reagon says, "There is a 

gospel choir on every campus of any 
size that has a black student popu- 
lation." These choirs. she points out 
are almost always created and sup- 
ported by students -not by music 
departments. 

In this area, though, the music ap- 
pears to be considered more a carnet 
of culture than a vehicle for fund 
draising or religious conversion. 

Pearl Williams Jones. also a singe 
and a scholar of black music, say 
that she has performed recently a 

Tennessee A &1, Stillman. Bennett 
Lincoln, Penn State, Univ. of Idaho 
and Univ. of Alabama at Huntsville. 

... 
Sacred 
Music 
Fest 

By JOHN SIPPEL 

LOS ANGELES -Thirteen prin- 
cipals in Christian sacred music and 
four choral organizations will be 
featured in what is believed to be the 
country's first such festival March 
19 -22 at the Hyatt Regency Hotel, 
Phoenix. Ariz. 

Sponsored by North American 
Liturgy Resources. the festival will 
feature 11 different concerts over the 
31/2 days. The concerts by day are as 
follows: Carey Landry and Donald 
Reagan; John Rose and Alexander 
Peloquin. March 19; the Dameans, 
Tom Kendzia and John Michael 
Talbot. 20; Sheldon Cohen. Mary 
Lou Williams and Pat Boone, 21; 
and the Bach and Madrigal Society. 
the Masterworks Chorale. the Phoe- 
nix Boys Town Choir and the NALR 
Recording Choir, 22. 

Persons attending the concerts 
will also be able to attend individual 
receptions between concerts. where 
they can meet and speak with con- 
cert headliners, Henry Papale. 
NALR director of music publica- 
tions, stated. Papale assembled the 
first event. which he and Ray Bruno, 
NALR president. hope to make an 
annual event. 

Those wishing to attend can con- 
tact the NALR office in Phoenix. 
Concert tickets can be sold in blocks 
of five, eight and I I tickets at $5 for 
each concert. Those attending can 
obtain a special $48 per night group 
room rate through NALR. 

DeGarmo and Key Band perform during the week -long sales convention in 

Nashville commemorating the formation of the New Benson Co. The firm is 
owned jointly by the Zondervan Corp. and Paragon Associates. 
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Jazz 
Famous Door Comfortable 
As Modest -Size Operation 

LOS ANGELES - Harry Lim 
looks to 1981 with considerable con- 
fidence. in contrast to a year ago. 
He's now in his ninth year as owner 
of the Famous Door label. Based on 
Long Island, it specializes in main- 
stream jazz. 

"We had a rough, disappointing 
1979." Lim declares, "but things 
turned around in '80. and '81 looms 
as possibly our most successful 
ever." 

In Los Angeles to tape an album 
showcasing the trombone wizardry 
of Bill Watrous, who soon will shift 
over to CBS Records, Lim says he 
wound up 1980 by "tossing out all 
but one of our distributors" and al- 
lowing City Hall Distribution in San 
Francisco to cover the nation. 

"Famous Door operates on a 
modest scale." he notes. "We make 
no attempt to compete with the big 
guys of the industry. Our philosophy 

is to find exciting. unknown jazz 
musicians and allow them plenty of 
leeway in the studio. We don't bind 
any of them to exclusive contracts. If 
they attract attention on Famous 
Door and move on to the big labels. 
they go with our blessing." 

Born in Java and educated in Hol- 
land, the 62- year -old producer and 
entrepreneur found himself strand- 
ed in the U.S. when the Japanese 
military took over his homeland in 
1940. "I had long collected Ameri- 
can jazz records," he recalls, "so I 

launched a series of jam sessions at 
the Sherman Hotel in Chicago and, 
later, at New York's Village Van- 
guard. My friendship with musi- 
cians led to my producing a series of 
records for the old Keynote label 
about the time World War II ended 
in 1945. I've made a lot of records 
since. and for several years I moon- 
lighted in Manhattan as jazz buyer 
for the Sam Goody retail chain." 

Billboard 
3est 
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R 

Selling ozzLPs 
Survey 

p 

For Week Ending 1/24/81 

TI 

TITLE ; 3 
8 

11TLE 

Artist, Label & Number 
. 4 Artist, Label & Number 

a 3c (Dist. Label) a ; (Dist. Label) 

1 10 WINELIGHT 26 21 20 BADDEST r- 

Grover Washington Jr.. Grover Washington Jr., 

6E305 Motown M9-940A2 Elektra 

:ü 2 12 CARNAVAL 27 23 26 MAGNIFICENT MADNESS 

Spyro Gyra. MCA MCA.5149 John Klemmer, Elektra 6E-284 * 3 6 NIGHT PASSAGE 
28 26 48 HIDEAWAY 

Report Weather Repo 
ARC /Columbia 1C36793 

David Sanborn, 

Warner Bros. BSK 3379 

4 4 14 INHERIT THE WIND 
29 31 8 THE CELESTIAL HAWK 

Jr ECM ECM-I-1175 
Wilton Felder, MCA MCA -5144 (Warner Bros.) (Warner Bros.) 

5 

* 
5 

6 

11 

5 

MR. HANDS 
Herbie Hancock, 
Columbia JC 36518 

LATE NIGHT GUITAR 

30 32 3 PEACEFUL HEART, 

GREAT SPIRIT 
Chico Freeman, 
Contemporary 14005 

Earl Klugh, Liberty LT 1079 * 37 18 HOW'S EVERYTHING 

7 8 25 GIVE ME THE NIGHT 
George Benson, 

Warner Bros. HS 3453 32 30 23 

Sadao Watanabe, 
Columbia C2X 36818 

NIGHT CRUISER 
Deodato, Warner Bros. BSK 3467 

8 7 15 CIVILIZED EVIL 
JeanLuc Ponty, Atlantic SD 16020 

33 33 3 COMING TO YOU UVE 
Charles Earland, Columbia 

9 9 13 80/81 IC 36449 

Pat Metheny, ECM ECM-2-1180 34 35 3 AUTUMN BLOW 
(Warner Bros.) Sadao Watanabe, Inner City 

10 10 28 LOVE APPROACH IC 1042 

Tom Browne. Arista /GRP 5008 35 29 25 ROUTES 

11 12 15 FAMILY 
Ramsey Lewis, Columbia JC 36423 

Hubert Laws, Columbia JC 36396 36 36 11 NIGHT SONG 
Ahmad Jamal, Motown M7-945R1 

12 13 31 THIS TIME 
37 34 17 LAND OF THE THIRD EYE 

Al Jarreau. Warner Bros. BSK 3434 
Dave Valentin. Arista /GRP GR 5009 

13 11 10 ODORI 38 39 23 QUINTET '80 

lk7 16 5 

Hiroshima, Arista AL 9541 

REAL EYES 

David Grisman, 
Warner Bros. BSK 3469 

Gil Scott -Heron. Arista AL 9540 39 38 10 LOVE AT FIRST SIGHT 

15 15 14 TOUCH OF SILK 
Eric Gale, 

Sonny Rollins, 
Milestone M.9098 (Fantasy) 

Columbia JC 36570 40 40 12 OUTUBRO 

16 17 29 RHAPSODY AND BLUES Milestone M -9097 (Fantasy) 
Crusaders, MCA MCA 5124 

41 42 10 USE THE STAIRS 
17 18 16 SEAWIND Stanley Turrentine. Fantasy F-9604 

Seawind, ABM SP-3113 42 CAL TJADER 

18 14 11 TWENNYNINE 
Twennynine With Lenny White, 
Elektra 6E304 43 44 32 

Gozame Pero Ya, 

Concord Jazz CJP-130 

INFLATION 

19 19 11 RODNEY FRANKLIN Stanley Turrentine, Elektra 6E-269 

20 20 29 

Rodney Franklin, 

Columbia JC 36747 

H 

44 47 2 BAR TALK 
John Scofield, 
Arista /Novus AN 3032 

Bob James. Tappan Zee /Columbia 45 45 16 THE OTHER WORLD 

21 24 12 

IC 36422 

INTERVALS 

Judy Roberts Band, 

Inner Coy IC 1088 

Ahmad Jamal. 46 43 5 ZACA 

20th Century T-622 (RCA) L.A. 4, Concord Jazz CJ-130 

22 22 15 VICTORY 47 arz, LENNIE TRISTANO 

Narada Michael Walden, 
Atlantic SD 19279 48 46 6 

Requiem, Atlantic SD-2-7003 

I'VE ALWAYS 

I* 27 8 IN CONCERT, ZURICH, 

OCTOBER 28, 1979 
Chick Corea and Gary Burton, ECM 

WANTED TO DO THIS 
Jack Bruce And Friends, 

Epic 1E36821 

ECM-2-1182 (Warner Bros.) 49 41 6 DIGITAL AT MONTREUX 

itt 28 6 4 X 4 
Oscar Peterson, 

Pablo D 2308224 (RCA) 
McCoy Terser, 

Milestone M-55001 (Fantasy) 
50 50 12 KANSAS CITY SHOUT 

Count Basie, Joe Turner. Eddie 
25 25 44 CATCHING THE SUN 

Spyro Gyra, MCA MCA-5108 
"Cleanhead" Vinson, 
Pablo 2310-859 (RCA) 

' Copyright 981, Billboard Publications, Inc. No part of this publication may be reproduced, 
stored in a ret ieval system, or transmitted, in any form or by any means, electronic, mechanical, 
photocopying recording, or otherwise, without the prior written permission of the publisher. 

* Stars are awarded to those products showing greatest sales strength. Superstars are awarded to those prod- 

ucts showing greatest upward movement on the current week's chart (Prime Movers). Recording Industry Assn. Of 

America seal for sales of 500,000 units. (Seal indicated by dot.) Recording Industry Assn. Of America seal for sales 

of 1 (RI non units. (Seal indicated by trianele.) 

General News 
BROADWAY REVIEW 

`Pirates': A Soaring 
Musical Swashbuckler 

NEW YORK -Even the absence 
of personable and talented Linda 
Ronstadt (felled by the flu epidemic 
that's sweeping New York; see adja- 
cent story), is insufficient to dilute 
the richness and robust quality of 
the newest Broadway Production of 
"The Pirates Of Penzance." 

The virtually ageless Gilbert & 
Sullivan operetta has made the tran- 
sition smoothly and with style from 
New York's Central Park, where it 
played to thousands in open -air au- 
diences last summer, to the vast and 
flexible stage of Broadway's Uris 
Theatre. 

Here is a show that soars. It has 
wit, it has pzzaz, and it has one of the 
most exuberant and self -assured cast 
of characters seen on the Broadway 
musical theatre stage in some time. 

"Pirates" represents a quality of 
perfectionism in the Broadway mu- 
sical theatre that is often pursued 
but rarely achieved. It is a finely - 
honed, intricately- interwoven pro- 
duction that meshes the buoyant, 
devilish talents of Kevin Kline 
(King Of The Pirates), with the more 
understated, droll humor of George 
Rose (a ruddy -cheeked British Ma- 
jor General with a houseful of lovely 
daughters of marriageable age), plus 
the fresh young appeal of Rex Smith 
and Linda Ronstadt as the lovers of 
vastly diverse backgrounds, and Es- 
telle Parsons as lovelorn 47- year -old 
pirate equivalent of a den moth rr. 
chasing after the 21- year -old Fred- 
eric (Smith). 

Joe Papp, one of the most creative 
and successful Broadway producers, 
has taken many daring liberties with 
the 100- year -old Gilbert & Sullivan 
operetta which might offend some 
purists fans of the play. 

However, the bold experiment, 
which includes amplifying and jazz- 
ing up the music almost to the point 
where it develops some rock opera 
overtones, works like a charm. giv- 
ing the play a freshness of appeal 
which makes it even more entertain- 
ing than conventional counterparts. 

Papp has also infused some excel- 
lent singing voices into this delec- 

ITA Adds Talks 
NEW YORK -Mike Wallace of 

CBS' "60 Minutes" and former U.S. 
Sen. Abraham Ribicoff are the latest 
additions to the speaker roster at the 
International Tape Assn. "Audio/ 
Video Update- 1981," Mar. 15 -18 in 
Hollywood, Fla. 

Ribicoff will speak on "Current 
Developments In Washington" at 
the opening day session (16), while 
Wallace's subject is "The Press/ 
Credible Or Incredible," to take 
place on the closing day (18). 

As previously announced, John 
Chancellor of NBC will address ITA 
on Sunday (15). 

Ricordi Sued 
LOS ANGELES -In a local Supe- 

rior Court filing, A &M Records has 
instituted suit against Dischi Ri- 
cordi, S.p.A., seeking payment of 
$31,231, allegedly due the local la- 
bel. 

The filing states that A &M li- 
censed the Italian firm in November 
1973 and broke with the defendant 
in October 1979. The complaint 
claims the $31,231 is still owed from 
terms of the settlement. 

table package. Kline's is robust and 
full- bodied, Rose's is appropriately 
frivolous, and Karla Devito, Ron - 
stadt's last minute substitute, is sur- 
prisingly proficient in the exacting 
singing role of Mabel. 

William Elliot who has adapted 
the original Gilbert & Sullivan score 
to this outrageously funny produc- 
tion. and also conducts the orches- 
tra, has created some innovative ar- 
rangements which further elevates 
the production, and should play a 
most important role in the ultimate 
success of the cast album which is 
due for release next month from 
Elektra /Asylum Records. 

Graciela Daniele, who has chore- 
ographed the musicals, "A Most 
Happy Fella," and "A History Of 
The American Film" for Broadway, 
has worked in tandem with the New 
York Shakespeare Festival's princi- 
pal director, Wilford Leach, to 
create dance sequences that are as 
inspired as the rest of the show. 

Leach's direction is the icing on 
this triumph. RADCLIFFE JOE 

RONSTADT 
SUB SCORES 
NEW YORK -In what must have 

been an opportunity of a lifetime, 
and certainly a radical departure 
from the hard rock days when she 
toured with Meat Loaf to promote 
his "Bat Out Of Hell" album. Karla 
DeVito substituted for Linda Ron- 
stadt during second night reviewers' 
performance of "The Pirates Of Pen- 
zance" and drew a standing ovation) 
from the capacity audience. 

DeVito was brought in as a last - 
minute substitute when Ronstad 
was felled by laryngitis. the result a 

a flu condition which has bee 
plaguing members of the cast of th 
hit show since it opened Thursda 
(8). 

Although better known for he 
concert background. DeVito is nr 
stranger to the theatre. She ha 
played in the national company o 
the successful musical Godspell, an 
has done many off -Broadway plays. 

She will continue to play the rol. 
of Mabel in "Pirates." until Ron 
stadt's condition improves. Her doc- 
tors, and show producer Joe Papp 
hope this will be very soon. Ron - 
stadt, with her national image, is a 
primary draw for the show. 

Billboard R Hcot 
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N. CALIFORNIA (Pop) CHICAGO (Pop) 
This 
Week 

TITLE -Artist, Label 8 
Number (Distributing Label) 

This 

Week 

TITLE -Artist, Label g 
Number (Distributing Label) 

1 ESTRELLAS DE ORO 1 JULIO IGLESIAS 
Vol 3 America 1013 Hey CBS 50302 

2 LUPITA D'ALESIO 2 ESTELA NUNEZ 
Inocente pobre amiga Orfeon 16044 Demasiado amor Pronto 1079 

3 JOSE LUIS RODRIGUEZ 3 CAMILO SESTO 
Atrevete TH 2095 15 exitos mas grandes Telediscos 1011 

4 LOS FELINOS 4 VICENTE FERNANDEZ 
El show Musart 10813 15 grandes exitos Telediscos CBS 20422 

5 NAPOLEON 5 JOSE LUIS RODRIGUEZ 
Lena verde Raff 9079 Atrevete TH 2095 

6 ESTELA NUNEZ 6 JUAN GABRIEL 
Demasiado amor Pronto 1079 Recuerdos Pronto 1076 

7 VICENTE FERNANDEZ 7 JOSE LUIS RODRIGUEZ 
15 grandes exitos telediscos CBS 20422 Velvet 8035 

8 CARLOS Y JOSE 8 LOS BONDADOSOS 
El chubasco TH mex 2099 Hey te quiero tanto Anahuac 4910 

9 JUAN GABRIEL 9 LOS MUECAS 
Con mariachi Pronto 1080 CBS 10403 

10 LOS SOLITARIOS 10 JUAN GABRIEL 
Porque no se de ti Perless 2167 Con mariachi Pronto 1080 

11 CHELO 11 LOS FELINOS 
Puros boleros Musart 1790 El show Musart 10813 

12 YURI 12 ESTRELLAS DE ORO 
Esperanzas profono 3036 Vol xx3 Telediscos 1013 

13 CAMILO SESTO 13 EMMANUEL 
15 exitos mas grandes Teldiscos 1011 Intimamente Arcano 3535 

14 LOS POTROS 14 LOS HERMITANOS 
Perless 10049 CBS 20342 

15 LOS BUCKY 15 MERCEDES CASTRO 
14 de oro Profono 3024 Polvo de auscencia Musart 10815 

16 RAMON AYALA 16 LUPITA D'ALESIO 
Mas musica brava Fredy 1178 Inocente pobre amiga Orfeon 16044 

17 JULIO IGLESIAS 17 NAPOLEON 
Mi vida en canciones CBS 50301 Lena verde Raff 9079 

18 JUAN GABRIEL 18 LOS HUMILDES 
Recuerdos Pronto 1076 Mas de lo que merecias Fama 595 

19 LOS MUECAS 19 LA MIGRA 
Por las parrandas CBS 20403 Negra cruz Mar Int. 120 

20 LA MIGRA 20 CHELO 
Negra cruz Mar Int. 120 Puros boleros Musart 1790 

21 JULIO IGLESIAS 21 JOSE JOSE 
Hey CBS 50302 Si me dejas ahora Pronto 1010 

22 RAFAELA CARRA 22 NELSON NED 
Latino CBS 55302 Primavera de una vida Al. 10501 

23 CAMILO SESTO 23 IRENE RIVAS 
Horas de amor Pronto 1071 Un mismo corazon Cara 022 

24 VENUS 24 TONY CROATO 
Hey te quiro tanto Arriva 6009 Traicion Velvet 6001 

25 JOSE LUIS RODRIGUEZ 25 ODILIO GONZALEZ 
14 Exitos romanticos Velvet 8035 Velvet 8033 
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Publishing 
SAY FORUM SPEAKERS 

Publishers Wary Of 
Video C'right Deals 

By PAUL 
LOS ANGELES - Publishers 

wary of making deals in the bur- 
geoning video field may be denying 
themselves potential profits. 

That was a prevailing view ex- 
pressed at the monthly Music Pub- 
lishers' Forum at the Hyatt House 
here Tuesday (6). 

Richard Klinger, West Coast head 
of business affairs for RCA Selecta- 
Vision, noted that RCA has been 
able to make several deals for musi- 
cal product where the copyrights are 
controlled by the artists themselves. 
but has been stymied in trying to 
make deals for product where the 
copyrights are owned by independ- 
ent companies. 

"Publishers recognize that the 
videodisk and videocassette market 
will be a source of increased revenue 
for them and they are ridden with 
the normal paranoid fear of being 
the first kid on the block to make a 
bad deal. 

"It's possible that publishers may 
be virtually killing what in time 
could become a major aspect of the 
videodisk business." 

Jay Cooper. attorney with the firm 
of Cooper & Hurewitz, pointed out 
that video entrepreneurs may be 
safe at the moment in using songs 
without securing licenses. "Some are 
just taking the songs and saying, 
`Sue me.' 

"It's a good ploy at the moment 
because not that many publishers 
will sue because there's no money in 
it. The video concerns can't sell that 
many right now." 

(Editor's note: ATV Music has 
been successful in legal actions 
against distributors and a retailer in 
the marketing of Beatles video- 
cassettes in which ATV claimed un- 
authorized use of Beatles copyrights.) 

Cooper explained why many pub- 
lishers have been unwilling to re- 
lease their songs. "There's not any 
money to be earned right now and 
there's no exposure. So they're a 
little reluctant to come in too low 
and set a precedent for themselves." 

But Don Biederman. attorney 
with the firm of Mitchell. Silberberg 
& Knupp, noted that publishers 
shouldn't sit back and miss opportu- 
nities for song exposure. 

"You shouldn't just sit on your 
hands. Don't ask for exorbitant rates 
Ind keep in mind that you want to 
set a fee for your videodisk and 
videocassette: there's no reason to 
throw those in. But don't justsay no: 
You've got possibilities of tre- 
mendous performances in Europe. 
You can get too cagey and you'll lose 

very lucrative side business." 

`Swinging Down' 
MEMPHIS -"Swinging Down In 

Memphis Town" (ASCAP). the run- 
ner-up to the Memphis Songwriters 
Assn.'s Song of the Year in 1979, has 
been adopted by the City Council as 
the official song to be used in pro- 
moting Memphis by the Convention 
and Tourists Bureau. 

The song. described as "riverboat 
music that encompasses a Dixie - 
blues style," was written by Lois 
Bearden and recorded by Tommy 
Ruble at Air Trans Studio. 

Evelyn Craves. who produced the 
tune for her own Alpha Records la- 
bel. says, "It paints a very positive 
picture of the city, describing Mem- 
phis as a 'lady with style and class. 
with hospitality beyond compare!" 

GREIN 
RCA's Klinger added that the 

firm projects that within 10 years 
there will be a 50% penetration of 
videodisk machines with respect to 
today's 75 million television house- 
holds. 

In 1981. the company expects to 
sell between 200,000 and 300,000 
units and between two and three 
million videodisks, based on an ini- 
tial catalog of between 100 and 200 
titles. 

He also added that RCA is pricing 
its video product at a level where it 
won't receive any profit from the 
product "for at least four or five 
years." 

SESAC: NEW 
FEE SCHEDULE 

LOS ANGELES -SESAC has set 
a new rate schedule, effective Jan. 1, 

for the licensing of theatres. audito- 
riums and concert halls. 

The fees, based on seating capac- 
ity. now range from $100 to $600 an- 
nually. According to a spokesman at 
SESAC, the fees are "up at the bot- 
tom and substantially down at the 
top." 

The previous rates spanned $60 to 
$1,200 in 12 categories, while the 
new rates are covered in six. SESAC. 
terms the new rates a "more equi- 
table payment scale" and says they 
were devised after an "extensive 
study had been made including nu- 
merous discussions with various in- 
dustry leaders." 

SESAC continues to license facil- 
ity owners rather than promoters, or- 
ganizers and third parties. 

HONOREE LADY -Mabel Mercer accepts ASCAP's special award for her "out- 
standing renditions of American music" from veteran songwriter Sammy 
Cahn during a recent tribute ceremony at Manhattan's Whitney Museum. 

UA Completes `Hits' Kits 
NEW YORK -United Artists 

Music has completed and will make 
available soon extensive profes- 
sional department reference tools 
for 250 major "super standard" and 
popular song hits in its catalog. 

The focal point of the material is a 
10- volume collection of "Super 
Standards" and more current mate- 
rial consisting of 25 songs in each 
volume. Two volumes in each cate- 
gory were made available early last 
year. 

In addition to the professional 
folios. there are two compendiums, 
"Classified And Alphabetical Cata- 

Plugs Memphis 
"Swinging Down In Memphis 

Town" was also used as the Blues 
Foundation's theme for its daily 
concerts in Handy Park on Beale 
Street. 

The record is backed with "Blues 
On Beale Street" sung by Barry Dea, 
who is under contract to Jimmy 
Walker at Air Trans. 

Part of the proceeds from record 
sales goes to aid the Blues Founda- 
tion. a non -profit organization dedi- 
cated to perserving and perpetu- 
ating the blues. 

Distribution is being handled 
through local record stores and Al- 
pha Records, P.O. Box 18287, Mem- 
phis, Tenn. 38118. 

log" and "Discography -Super 
Standards /Popular Songs." The 
former lists the 250 songs according 
to their themes, while the latter in- 
cludes major recordings available 
and a profile of each song's origi- 
nals: also, each song is cross -indexed 
with the professional folios. 

UA has printed 3,000 kits, 1.500 of 
which will be personally delivered 
by UA professional staffers in a spe- 
cially- designed tote -bag. 

Also. Vic Guder, vice president of 
standard exploitation, will deliver 
kits to ad agencies and their account 
executives and creative supervisors 
and to motion- picture and theatrical 
executives involved in selection of 
musical material. Besides personal 
contact, a mailing is being made to 
a &r staffers. show and film people. 

Fresh Folios 
NEW YORK -Columbia Pictures 

Publications plans the release 
shortly of two major motion picture 
scores in folio form. "Stir Crazy" 
and "The Competition." 

Meanwhile. the print firm has just 
marketed four new folios. They are 
`'What Goes Around Comes 
Around -Music Man -Waylon Jen- 
nings" ($8.95), "Hot 20 Sheet Music 
Pops -Book 5" ($6.95), "Hot 20 
Country Sheet Music Pops -Book 4" 
($6.95) and "Color Me Pops No. 9" 
($4.95). 
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c Copyright 1981, Billboard Publications, Inc. 
No part of this publication may be reproduced. 
stored in a retrieval system. or transmitted. in 
any form or by any means, electronic. mechani- 
cal. photocopying. recording, or otherwise. 
without the prior written permission of the pub- 
lisher. 

öntemporor 
These are best selling middle -of- the -road singles compiled from 
radio station air play listed in rank order. 

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee) 

1 11 

2 13 

3 13 

6 10 

5 13 

7 9 

4 14 

11 7 

10 10 

15 7 

14 1 

9 12 

8 16 

18 9 

19 6 

17 9 

12 12 

13 15 

16 10 

28 6 

22 11 

21 7 

23 13 

ET* 
38 2 

24 17 

2 

34 5 

25 17 

35 7 

26 21 

32 23 

33 17 

27 12 

30 1 

36 18 

31 13 

41 6 

37 11 

43 10 

29 11 

39 12 

I LOVE A RAINY NIGHT 

Eddie Rabbitt, Elektra 47066 (Debdave /Briarpatch, BMI) 

EVERY WOMAN IN THE WORLD 

Air Supply, Arista 0564 (Pendulum /Unichappell, BMI) 

LOVE ON THE ROCKS 

Neil Diamond, Capitol 4939 (Stonebridge /EMA- Suisse, ASCAP) 

I MADE IT THROUGH THE RAIN 
Barry Manilow, Arista 0566 (Unichappell, BMI) 

GUILTY 
Barbra Streisand & Barry Gibb, Columbia 1111390 (Stigwood /Unichappell, BMI) 

THE WINNER TAKES IT ALL 

Abba. Atlantic 37222 (Artwork /Polar, ASCAP) 

SUDDENLY 

Olivia Newton -John /Cliff Richard, MCA 51007 (John Farrar, BMI) 

THE TIDE IS HIGH 

Blondie, Chrysalis 2465 (Gemrod, BMI) 

KIWN' TIME 
Fred Knoblock & Susan Anton, Scotti Brothers 609 (Atlantic) 
(Flowering Stone, ASCAP) 

9 To 5 

Dolly Parton, RCA 12133 (Velvet Apple /Fox Fanfare, BMI) 

MY MOTHER'S EYES 

Bette Midler, Atlantic 3771 (Almo /Only Child /Mel -Dav, ASCAP) 

IT'S MY TURN 
Diana Ross, Motown 1496 (Colgems- EMI /Prince St., ASCAP /Unichappell: Begonia 
Melodies, BMI) 

SAME OLD LANG SYNE 

Dan Fogelberg, Full Moon 19 -50961 (CBS) Hickory Grove /April, ASCAP) 

MORE THAN I CAN SAY 

Leo Sayer, Warner Bros. 49565 (Warner -Tamerlane, BMI) 

SMOKEY MOUNTAIN RAIN 

Ronnie Milsap, RCA 12084 (Pi -Gem, BMI) 

HEY NINETEEN 

Steely Dan, MCA 41036 (Zeon /Freejunket, ASCAP) 

STARTING OVER 

John Lennon, Geffen 49604 (Warner Bros.) (Lenono, BMI) 

EASY LOVE 

Dionne Warwick, Arista 0572 (Cotton Pickin', ASCAP /Hobby Horse, BMI) 

NEVER BE THE SAME 

Christopher Cross, Warner Bros. 49580 (Pop'N'Roll, ASCAP) 

FOOL THAT I AM 

Rita Coolidge, A &M 2881 (Unichappell /Begonia Melodies, Fedora, BMI) 

MISS SUN 
Boz Scaggs, Columbia 11 -11406 (Hudmar, ASCAP) 

SEASONS 

Charles Fox, Handshake 85307 (Live /Charles Fox, BMI) 

ONE STEP CLOSER 
The Doobie Brothers, Warner Bros. 49622 (Noodle Tunes /No Aff /Long Tooth. 
BMI /Rare Blue /Carlooney Tunes, ASCAP) 

GOODBYE MARIE 

Bobby Goldsboro, CBS /Curb 5400 (Music City. ASCAP /Combine, BMI) 

WOMAN 

John Lennon, Geffen 49644 (Warner Bros.), (Lenono, BMI) 

SEVEN BRIDGES ROAD 

Eagles, Asylum 47100 (Elektra) (Irving, BMI) 

LADY 

Kenny Rogers, Liberty 1380 (Brockman, ASCAP) 

CRYING 

Don McLean, Millennium 11799 (RCA) (Acuff Rose, BMI) 

A LITTLE IN LOVE 
Cliff Richard, EMI -America 8068 (AN, BMI) 

TIME IS TIME 
Andy Gibb, RSO 1059 (Stigwood /Unichappell, BMI) 

I BELIEVE IN YOU 

Don Williams, MCA 41304 (Cook House, BMI) 

SEND A LITTLE LOVE MY WAY 

Stephen Bishop, Warner Bros.. 49595 (Stephen Bishop, BMI) 

WOMAN IN LOVE 

Barbra Streisand, Columbia 1 -11364 (Stigwood /Unichappell, BMI) 

NEVER KNEW LOVE LIKE THIS BEFORE 

Stephanie Mills, 20th Century 2460 (RCA) (Frozen Butterfly, BMI) 

WITHOUT YOUR LOVE 

Roger Daltrey, Polydor 2121 (H.G. ASCAP) 

MORNING MAN 

Rupert Holmes, MCA 51019 (WB /Holmes Line Of Music, ASCAP) 

YOU 

Earth Wind & Fire, ARC /Columbia 11.11407 (Saggìfire /Rutland Road /Almo, 
ASCAP /Foster Frees /Irving, BMI) 

ON THE ROAD AGAIN 

Willie Nelson, Columbia 1 -11351 (Willie Nelson, BMI) 

I AIN'T GONNA STAND FOR IT 

Stevie Wonder, Tamla 54320 (Motown) (Jobete /Black Bull, BMI) 

TOGETHER 

Tierra, Boardwalk 5720 (CBS) (Mighty Three, BMI) 

ONE TRICK PONY 

Paul Simon, Warner Bros. 49601 (Paul Simon! BMI) 

HAPPY SONG 

Frank Mills, Polydor 2148 (Peter Piper /Unichappell, BMI) 
DARE TO DREAM AGAIN 

Phil Everly, Curb /CBS 5401 (Everly And Sons, BMI) 

TELL IT LIKE IT IS 

Heart, Epic 19.50950 (Conrad /Orlap, BMI) 

WHEN 

Perry Como, RCA 12088 (United Artists /Roncom, ASCAP) 

FLY AWAY 

Peter Allen, A &M 22885 ( Irving /Woolnough /Unichappell /Begonia Melodies/ 
Foster Frees, BMI) 

SEQUEL 

Harry Chapin, Boardwalk 8.5700 (CBS) (Chapin, BMI) 

ONCE A NIGHT 
Jackie English, Venture 135 (Carollon /Cooperstown, ASCAP) 

EVERYBODY'S GOT TO LEARN SOMETIME 
The Korgis, Asylum 47055 (Elektra) (Warner Bros., ASCAP) 

I'M HAPPY THAT LOVE HAS FOUND YOU 

Jimmy Hall, Epic 950931 (ATV, BMI) 

* Stars are awarded to those products showing greatest airplay strength. - Superstars are awarded to thosi 
products showing greatest upward movement on the current week's chart (Prime Movers). Recording Industr 
Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by dot.) Recording Industry Assn. of Americ 

seal of certification for sales of 2,000,000 units. (Seal indicated by triangle.) 
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James L. King, President, King Instrument Corporation, Westboro, Mass. (40 Employees) 

One reason Jim King sells 75% of his cassette tape 
loaders overseas is because it's profitable. Another 
is because we showed him how. 

Can we do the same for yon? 
r U.S. Department of Commerce 

Secretary of Commerce , U.S. Department of Commerce 
Industry and Trade Administration, BED -18 
Washington, D.C. 20230 

Tell me more about how Jim King did it. 
Send me export information. 

Name 

Title 

Company 

Address 

City State Zip 

1 

rl A Pu blfc Servic e of 

rnme 
s nagaPne s 

CAavertissing il 
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Sound Business 
Consumer Electronics: 1981 Big? 

Billboard photo by Alan Penchansky 

AUDIOPHILE AID -Mobile Fidelity's Geo -Disc cartridge alignment tool is 
shown to Italian distributor Giancarlo Bonetti, left, by Gary Giorgi, product 

development vice president. An early Spring introduction is targeted. 

AT WINTER CES 

Videodisk Indust 
Plagued By Doubts 

By GEORGE KOPP 

LAS VEGAS -In spite of all the 
videodisk players on the floor at 
CES, the budding industry is still 
plagued by doubts. Fourteen com- 
panies displayed videodisks in all 
three formats, but still only two com- 
panies- Magnavox and Pioneer - 
have players on sale now in one for- 

¢ mat, Laservision. Software avail - 
ability for the laser system is still a 

O 
J - J 

question mark, but MCA officials 
are insistent that those problems are 
being solved. 

RCA will have its CED player and 
disks on sale in 5.000 dealerships 
March 22, to be closely followed by 
rival CED players from Zenith. Hi- 
tachi. Sanyo and Toshiba. Those 
units will be sold through such high - 

(Continued on page 75) 

No. 201 
Cassette Spring Pad 

4,, No. 410 
$ Flat Shield 

?'.0 ,r 
No. 470M 

Cassette' 

Full Shield 

fir 42. 
No. 508 No. 208 

No. 510 8 Track 8 Track Cartridge 
Flat -Foam Shield Foam Pad Spring Pad 

Special designs on request 
Call or Write 

OVERLAND PRODUCTS CO. 
P.O. Box 567 515 North Pierce Street 

Fremont, Nebr. (USA) 68025 402;721 -7270 

Continued from page 9 

return of a substantial share of the 
audio market to smaller U.S. com- 
panies specializing in purist elec- 
tronics and speaker design, such as 
Carver. DCM, Time Window, Dahl - 
quist, Polk Audio, RG Dynamics, 
Apt -Holman, Beveridge, Hafler and 
others. The shift of emphasis also is 
towards functionality in product de- 
sign with a strong value orientation, 
a move away from the mammoth 
and /or esoteric that dominated a 
few years ago. Despite present soft- 
ness, many observers still feel audio 
is a sleeping giant with only 18% 
penetration of U.S. households of 
component systems. The giant may 
soon be awakened by the coming 
digital audio disk and by audio 
equipment sales for use in conjunc- 
tion with video. 

Video: 1981. A critical year. 
RCA's March SelectaVision video- 
disk rollout will perhaps be the most 
closely watched consumer electron- 
ics introduction of all time. VCR 
sales are on a continual upswing but 
the playback only disk, system still is 
unproven in the marketplace. VCR 
demand is still substantially hinged 
on the "time shift" taping factor, a 
feature. of course. not present in the 
disks. And even the VCR area is not 
entirely smooth sailing with weak 
profit margins an ongoing concern. 
To compound these problems there 
is the overriding videodisk and VCR 
compatibility question. 

Audiophile Software: Digital - 
mastered and half speed mastered 
disks appear to have a stronger foot- 
hold in hi fi stores, while continuing 
to march into the mainstream via 
record stores. For audio dealers the 
fear of price erosion has been al- 
layed. Audiophile lines continue to 
command list price. Also, super fi- 
delity went portable this year with a 
sudden abundance of high end, 
prerecorded cassettes. Chromium 
dioxide high bias tape is the pre- 
ferred formulation for such cassette 
lines as Mobile Fidelity, Vanguard, 
dbx. In -Sync, CBS Mastersound and 
Inner City Jazz. A dramatic devel- 

May 31 Date For 
The Chicago CES 

LAS VEGAS - The upcoming 
CES will take place May 31 -June 3 
in Chicago, the earliest dates ever for 
the summer event. 

Again the mid -year CES will oc- 
cur at McCormick Place, 
McCormick Inn and the Pick Con- 
gress Hotel. 

YOUR OWN STUDIO 
Commercial 
or residential 
applications 

16 -Track from $54,200. 24 -Track from $79,500 
Includes: Multi -track machine, Console, Monitor 

speakers, Amplifier, Zino -track machine, 
Microphones, Stands and Cables. 

From Otari, Tannoy, Amek, BGW, Beyer, 
AKG, Sennheiser, 

Shure, Neumann. 
Other equipment 
available: Orban, 

dbx, PZM, JBL, 
Atlas, Dolby, 
Eventide, Ivie, 
Lexicon, Mic -Mix. 

s $ 

Optional automated 
console pictured 

Leasing available 

)\, 

YTHINO 
100 Price includes delivery 

Professional installation extra 

16055 VENTURA BL., SUITE 1001 ENCINO, CA 91436 (213) 995 -4175 Telex 651485 

opment also is the availability of 
real -time (1:1) duplicated cassettes. 

Accessories: It isn't hard to figure 
where accessory suppliers are look- 
ing today video. The products in- 

Report From 

CES 

elude tape head demagnetizers, bulk 
erasers, tape head examination tools 
and all manner of support devices. 
One major accessories firm already 
reports 40% of total volume in video. 
In audio, there are new concerns: 
turntable resonance damping, pre- 
cise cartridge alignment and signal 
degradation in cables and connec- 
tors. And the products addressing 
these problems have begun filling 
the pipeline. 

CES Itself. Attrition of exhibitors 
continues. Among notable absentee 
were U.S. Pioneer, Sony audio an 
video. Bose and others. Movemen 
to one CES is in the offing wit 
sponsoring EIA /CEG reported 
forming a subcommittee co study th 
alternative one April /May expo 
year. Skyrocketing costs and subtl 
shifts in product introduction /mar 
keting patterns may force the issue. 

PCM, CED, LSI, Etc. 
A New Glossary Required! 

DAD, CED, LSI, PCM, VCR.... 
No. these aren't the newest government agencies or the latest schools of self 

improvement technique. It's the new verbal shorthand of the consumer elec 
tronics industry. How else to cope with the maze of audio -visual technological 
proliferation? Here's a glossary to bone up on: 

AHD: Audio High Density -A proposed consumer digital audio disk 
technology, one of several audio digital playback systems on the horizon. Use 
JVC's grooveless capacitance videodisk technology with market readiness ex 
petted in 1982 -83. 

CED: Capacitance Electronic Disk -RCA's grooved capacitance Select- 
aVision videodisk technology scheduled for national rollout in March 1981 
The newly coined CED initials permit rapid identification of compatible hard- 
ware and software. CED supporters include Sanyo, Toshiba, Hitachi, Sears 
Zenith, JC Penney, Montgomery Ward and Radio Shack. 

DAD: Not one of the folks back home but Digital Audio Disk -The im 
pending home playback solution to the record industry's myriad quality con 
trol skirmishes on the analog disk and tape front. Another incompatibility 
headache as several competing European, Japanese and American system! 
lurk in the wings. Yamaha's prototype using AHD technology was a CES ex- 
hibit highlight. Also, DADA -the Japanese Digital Audio Disk Assn. 

LSI: Large Scale Integration -The new audio and video products gel 
their brain power from these microprocessor systems. Integrated circuits of 
mind -boggling sophistication and compactness. 

NR: Noise Reduction -The road to wider dynamic range from analog 
records and hiss -free cassettes is traveled by dbx, an aggressive licensor, and 
the venerable Dolby Labs, fighting back with its new "C" circuit. Other quiet 
drivers include Telefunken and JVC. But DAD (above) promises tc obsolete 
them all. 

PCM: Pulse Code Modulation- Another name for digital recording. the 
pulses being synonymous with binary digits. The term is preferred by Japanese 
manufacturers including Hitachi which debuted its new home videotape /digi- 
tal audio integrated recorder /player at CES -all functions contained in one 
compact unit. 

VCR /VTR: If you haven't learned these by now you're in a lot of trouble. 
For the record -Video Cassette Recorder /Video Tape Recorder. Used inter- 
changeably when describing consumer products. 

VHD: Video High Density -The most recent major videodisk system to 
be unveiled, a grooveless capacitance player developed by JVC and expected 
to compete with RCA SelectaVision and the MCA /Philips optica_ player. 
VHD allies: Panasonic, Quasar. Sansui and GE. 

Two more initials you may want to know are CD, for the Philips digital 
41/2-inch Compact Disk using laser pickup, and MD for the capacitance read 
Telefunken Mini Disk digital audio playback system. You'll be quizzed next 
CES. ALAN PENCHANSKY & JIM McCULLAUGH 

Billboard photo by Alan Penchansk) 

DYNAMIC DISCOURSE -dbx disk and cassette encoding chief Jerry Ruzicka 

explores noise reduction principles with the audio press. Dbx chromium 
dioxide prerecorded cassettes listing for $20 each are the firm's latest 

introduction. 
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Sound Business 
MARKET BROADENING 

Audio Reps Rally, 
Gloom Disappears 

Billboard photo by Alan Penchansky 

EEL ACTION -Ampex national sales manager Dick Antonio is sandwiched by Philip Bernstein, general manager, Ci- 

oca, Inc., left, and Ciboca vice president /merchandise manager Abe Hindin as he stresses the firm's Golden Reel 
crossover marketing. 

accessories Negate 
playback Problems 

By ALAN PENCHANSKY 
LAS VEGAS -More and more 

the details capable of greatly im- 
roving high fidelity reproduction 
re coming under the eye of audio 
xessory manufacturers. The trend 
as evident at CES in a new spate of 
id-on items addressing subtle but 
nportant mechanical disk playback 
roblems. 
One reason for the new emphasis 
the low distortion ultra -high deli - 

ition of today's components and of 
to software. Many critical factors 
ITecting listening enjoyment previ- 
usly were masked by system limita- 
ons. 
Elimination of turntable reso- 

ances and acoustical vibrations is 
ne problem that can be solved with 
to addition of vibration absorbing 
tats and pads. Such items, in addi- 
on to turntable weights and clamps 
esigned to damp resonances, have 

CASSETTE -PARTS 

STANDARD- SPECIAL 

DOUBLED FLANGED ROLLERS 

KEYHOLE HUBS 

LEADER TAPE WINDOWS 

SHIELDS SPRING PADS 

STAKING ROD PINS 

GRAPHITE COATED LINERS 

CASSETTE SHELLS 

SONIC - SCREW 

RECORD TABS 

CASSETTE TAPE 

8 TRACK LUBE TAPE 

DONNAK 
INDUSTRIES 

P.O. Box 422 
Ridgefield. N . 07657 

(201) 945 -6820 
Telex 133396 

begun filtering into the mass mar- 
ketplace and dealers have several 
lines from which to choose. 

Platter Matter, a Canadian com- 
pany, offers a $35 resonance damp- 
ing mat made of an artificial rubber 
compound. The product was highly 
visible at CES. 

The thick. rubbery replacement 
turntable mat cuts down external vi- 
bration and also works to eliminate 
resonances set up by the stylus /disk 
interaction itself. Stereo imaging is 
one high fidelity property that can 
be easily downgraded by such prob- 
lems. 

Record cleaning and static elimi- 
nating products of course continue 
to be shown by manufacturers. But 
exact phono cartridge alignment is a 
problem to which firms now also are 
directing their thrust. 

"Very little attention has been 
paid to proper arm and cartridge 
geometry." explains Gary Giorgi, 
head of Mobile Fidelity Sound 
Lab's product development. 

Mobile Fidelity's Geo -Disc, intro- 
duced here, is designed as a simple 
solution to the problem of exact an- 
gling of the cartridge, a critical ad- 
justment that can have a big impact 
on performance. 

Geo -Disc will become Mobile Fi- 
delity's first non -software product 
when it is officially introduced this 
spring. 

Says Giorgi, "Now there are a lot 
of people paying attention to little 
details of hi fi -this is one of them." 

Giorgi said a properly aligned 
pick -up could offer an improvement 
equal to that of going from a $100 to 
$1,000 preamplifier. 

The Geo -Disc. which looks like a 
phono record, is placed on the turn- 
table to provide an alignment refer- 
ence grid. 

Another way to improve perform- 
ance is proper stylus cleaning. Now 
the job can be done automatically 
with a $30 battery- operated acces- 
sory introduced by Signet, a division 
of Audio -Technica. 

The battery- operated cleaner uses 
a felt pad that is placed under the 
stylus. When the unit is turned on a 
high frequency oscillator creates a 
vibration that gently removes dirt 
and dust accumulations from the 
needle. 

Registration 
Hit 59,245, 

CES Reveals o 

LAS VEGAS -Attendance at the 
Winter Consumer Electronics Show 
exceeded 59.000, according to CES 
representatives. Opening day traffic 
was down slightly over the year pre- 
vious, but a second day surge helped 
push the CES show to a new high. 

"Our total registration was 
59,245," claims CES director of 
communications Ralph Jones. 
"That's up about 619 from the previ- 
ous year." Pre -registration was given 
at 41,238 but later adjusted down- 
ward to 36,406 to allow for duplica- 
tions and no shows. First day regis- 
tration was 8300, second day 9,214. 
Saturday was 3,437 and Sunday, the 
closing day, was 1,888. 

"We were down about 200 on 
opening day," says Jones. "but then 
were surprised by a strong surge on 
Friday. We anticipated a strong Sat- 
urday. We expected a lot of Califor- 
nia retailers to drive in for that Sat- 
urday. In fact. we had to call in extra 
women for the registration." 

Jones says CES officials were 
pleased with the show and had a 
minimum of problems. "Everything 
went smoothly. The exhibitors we've 
talked to thought it was a good show. 
I suppose there may be those who 
didn't, but everything they're telling 
us has been good. They were pleased 
with the quality of stores repre- 
sented and the level of business they 
did," adds Jones. 

The exhibition featured 857 prod- 
uct exhibits utilizing over 500,000 
net square feet. 

Commodore Intros 
`Budget' Computer 

LAS VEGAS -The first low - 
priced home computer offering au- 
dio features has been introduced by 
Commodore International, Ltd. 

The VIC 20 is a full featured 
home computer comparing with 
existing microcomputers selling for 
over $1,000. The unit retails at $299. - 
Primary features, in addition to the 
audio introduction, include color 
screen images, memory expansion to 
32k bytes and a full size typewriter 
keyboard. Shipments to retailers will 
begin in April. 

By SAM SUTHERLAND 

LAS VEGAS -Despite flattened 
annual sales growth since its mid - 
decade boom years, the audio trade 
can look to the spread of single 
brand component systems, accept- 
ance for mini and micro compo- 
nents, a burgeoning cassette player 
market sparked by both minia- 
turized and "boom box" personal 
units and the coming audio /video 
marriage to yield a broader market 
extending beyond its current bound- 
aries. 

Report From 

CES 
That was the scenario emerging at 

Saturday's (10) morning panel dis- 
cussion on audio during the CES. 
And while attendance for the trade 
forum saw audio interests eclipsed 

by the more bullish turnout seen for 
video topics, delegate response was 
substantially up from last spring's 
Chicago sessions, where audio pan- 
elists faced a skeleton crew of at- 
tendees. 

Keynoter Roland Martin, vice 
president and general manager of 
Sony's audio products division, an- 
ticipated panelists' views on audio's 
current expansion into new markets 
by summarizing the field's growth 
beyond the original base of "hobby- 
ists" seen at the dawn of the hi fi era. 
As high quality audio products be- 
gan to reach new buyers from the 
'60s onward, he noted, "a minimum 
20% growth per annum became the 
norm, so that anyone with a min- 
imum of capital and experience 
could enter the field." 

While allowing that a soft econ- 
omy has since replaced those yearly 
sales increases with a market now 
"on a high plateau," Martin argued 
the long -term outlook does not indi- 
cate a serious saturation of available 
markets. He pegged current market. 
penetration at about 30 %, compared 
to a saturation of available television 
markets exceeding 90 %. 

Although some sources have re- 
ported a net dip of 10% in sales for 
1980, Martin added, other com- 
panies have experienced growth. 
New opportunities in the accessories 

(Continued on -page 71) 
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Dollars For dB's, 
It's The Best You Can Own. 

The MX-5050B 
Because of quality that delivers unmatched reliability. 

Because it offers the performance and features of machines 
which cost more than twice as much. Because of ingenious 
production technology and intelligent design decisions from 
the manufacturer of the most comprehensive line of 
professional tape machines in the world. 

All this comes for less than $2500. 
The Otan 5050B. The New Workhorse. It will ease your 

production burdens while assuring your banker its return on 
investment. Check out the dollars n sense machines at your 
professional audio dealer today. 

The New Workhorse 
ig©%1QQ Otan Corporation, 1559 Industrial Road ( San Carlos. California 94070 (415) 592 -8311 Telex (910- 376 -48901 
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Sound Business 

CES: Vidcassette Business Brisk 
Booth Traffic Heavy; Conference Draws SRO Crowd 

LAS VEGAS -Hollywood was 
out in force here last week, and the 
showbiz hooplah livened up an oth- 
erwise edgy CES. Traffic at the 
prerecorded videocassette booths 
was heavy, both in the blue movie 
section, tucked away at one end of 
the convention, and in the studio - 
dominated "legitimate" area, far re- 
moved from the porn. 

On hand with impressive displays 
were MCA Video, Warner Home 
Video, Paramount. Disney, CBS/ 
MGM, Nostalgia Merchant, Colum- 
bia Pictures, Media Home Enter- 
tainment, VidAmerica, and Mag- 
netic Video, which took a 
conspicuous location at the main en- 
trance to the show floor. 

Software executives used words 
like "unbelievable" and "madness" 
to describe business at their exhibits, 
and all reported heavy order -writ- 
ing. 

The CES Video Conference drew 
a standing room only crowd of more 
than 1,000, according to official esti- 
mates. Many of those in attendance 
at the conference were not yet in- 
volved in video but had come to find 
out more about the business. in an- 
ticipation of an entry into the mar- 
ket. 

While the videocassette business 
continues to thrive in its limited way 
(it still takes only 16.000 units sold to 
achieve hit status) much of the talk 
was concentrated on videodisk. 

The studios are actively seeking to 
firm up deals with the software arms 

By GEORGE KOPP 
of the three disk formats, but not ev- 
eryone has the same ideas as to how 
to go. 

Disney's Jim Jimirro, for example, 
says that his company will license 
RCA to press certain Disney titles on 
a short -term basis. "If the business 
takes off," he says, "we'll do it our- 
selves." But he is vehemently op- 
posed to the VHD plan, which offers 

Report From 

CES 
custom pressing to its customers but 
not distribution. 

Jimirro says this puts all the risk 
onto the software supplier. "Sup- 
pose the machines don't make it to 
market," Jimirro asks, "I'm stuck 
with all this product that I've paid 
for. RCA is smart. They pay me for 
the license, and if later I decide it's 
worth the investment, we go in and 
do it ourselves." 

WE'RE "NNOCK /NG - OUT" 

HIGH PRICES! 

dC 30 

Holds 30 Cassette Tapes 

CALL OR WRITE 
FOR DETAILS 

on Our 8 -track 
and Cassette 

Carrying Cases, 
both Deluxe & 

Promotional. #54 
Holds 24 8-Track Tapes 

Help keep 
INFLATION 

on the Ropes! 

Holds 30 Cassette Tapes 

Write us for 
complete catalog Today! 

Custom Case Mfg. Co., Inc. 
6232 Bragg Blvd., P.O. Box 5866, Fayetteville, N.C. 28303 Phone:919- 867 -4106 

MDL-24 

Holds 24 8 Track Tapes 

HOME VIDEO - 
Its Impact On The 
Total Entertainment Industry 

This And Many Other Key 
Issues To Be Discussed 
At IMIC '81 April 26 -29, 
Bristol Hotel Kempinski 
Berlin, West Germany 

RERECORDE 

For further details see page 77 

Other studios such as Paramount. 
are happier with the VHD plan, by 
which they retain total control of 
their product in marketing and dis- 
tribution. as well as profit. The 
drawback. according to an RCA ex- 
ecutive, is that the VHD joint ven- 
ture sacrifices the coordination of 
hardware and software marketing. 
This is thought by many to be one of 
RCA's strong points. 

The rental question is still a thorn 
in the side of the industry. Says 
Video Corp. of Amdrica president 
Al Markim, an early proponent of 
rentals. "If the studios had recog- 
nized rentals as a legitimate source 
of business right from the beginning, 
they could have controlled it. Now 
it's going to be a lot harder." 

Just one year ago, companies such 
as Mag Video, the biggest supplier 
of prerecorded software, vowed their 
product would never be rented, and 
stated that the rental market would 
die a natural death. In fact, the 
rental market is thriving along with 
sales, and much of the rental busi- 
ness is unauthorized. This means 
that studios get no revenues or royal- 
ties from the business. 

Mag Video says it will announce 
an authorized rental formula within 
a few weeks, but makes no claims 
that the formula will be foolproof. 
Paramount charges a surcharge on 
all its product and allows it to be ren- 
ted. Disney distributes two lines of 
videocassettes, one for sale and one 
for rental, at different dealer prices. 
Both companies claim their systems 
work, but both are watching the 
market closely. Jimirro emphasizes 
that Disney is ready to alter its plan 
at any time, if the company is satis- 

(Continued on page 73) 

75% Of Market 

Open to $200 

A. R. Speakers 
LAS VEGAS -Acoustic Research 

has introduced a new line of book- 
shelf loudspeakers that company of- 
ficials say will help them expand in 
the under $200 market. 

"Our intensive market research." 
says executive vice president Herb 
Horowitz, "shows that 75% of poten- 
tial buyers will buy speakers under 
$200. We're out to attack that mar- 
ket. We decided to invest as much 
money in marketing research as we 
do in product development, we're 
building products that people want 
by finding out who the customers 
are and what they think." 

Horowitz says the company will 
spend more money advertising in 
1981 than in the previous three years 
combined. "We're positive on 1981," 
he says. "We came here in full force 
and we came here to sell. 1980 was 
our biggest year ever in sales and 
profit; we're selling in over 50 coun- 
tries. In fact, 50% of our business is 
generated overseas." 

The new bookshelf line, AR18S. 
AR28S and AR38S, is a redesign of 
the company's AR18. Following 
market research recommendations, 
the speakers have fabric grill instead 
of foam. smaller logo plate, new. 
higher efficiency tweeter and woofer 
with improved crossover and a verti- 
cal driver array. The suggested re- 
tails are $90. $125 and $150. 

The speakers carry a product war- 
ranty of accuracy within one decibel 
for five years, including parts, labor 
and return freight- TIM WALTER 

Billboard photos by Atan Penchans 
LISTENING POST -Tom Holman, Apt Corp. director of engineering, abov 
shows off Apt's new $800 80 -watt integrated amplifier, one of the new breá 
of U.S. high -end audio designs. Below, the Discwasher digital recording aul 
tion console provides a moment's entertainment for a pair of CES attendee. 

HIGH -END, IN -DASH UNITS 

Autosound Manufacturers 
Unveil Cassette Products 

By TIM WALTER 

LAS VEGAS -Major autosound 
manufacturers boosted new addi- 
tions to high -end, in -dash cassette 
AM /FM /MXP products at the 
Winter CES. 

Beefed up premium lines are a re- 
sponse to a continued consumer de- 
mand, companies surveyed indi- 
cated. 

Clarion and Alpine had intro- 
duced ultra -deluxe units retailing at 
$809.95 and $699.95 last June, but 
limited shipping ability led to re -em- 
phasis here as new introductions. 

The Clarion PE959A is an elec- 
tronic digital, programmable special 
edition allowing up to 10 hours of 
time -sequenced station selection. 
The heavy chrome control panel al- 
lows five each AM /FM presets, 
scan, metal tape switch, Dolby and 
auto reverse. Retail is $899.95 and 
the company now has adequate in- 
ventory to service dealers. 

Alpine's 7308. at $699.95, offers 
hi -level capability, 10 station preset, 
metal tape switch, auto -cassette 
glide, auto -seek and scan, music sen- 
sor and tape memory, DIN jacks, 
digital display and illuminated cen- 
ter and right control panels. A Dolby 
noise reduction switch allows users 
the option of enjoying both encoded 
tapes and Dolby- encoded FM 
broadcasts. 

Jensen's RE5]8 will be ready for 
dealer shipments in February. Re- 
tailing at $399.95. chassis size is de- 
signed to fit most European and 
standard American automobiles. 

Audio components include phase - 
locked loop, 10 random access pre- 
sets, scan tuning, Dolby, tape equal- 
ization and auto reverse. The digital 
readout fronts a quartz digital syn- 
thesizer for lock -in tuning accuracy. 

Panasonic introduced two new 
high end entries, the CQ -S900 and 
CO -SR2O at 5449-95 and 5349.95 re- 

spectively, and both are beinl 
shipped to dealers as of Jan. 1. Bott 
have touch tone controls. locking 
fast forward and auto -reverse. The 
CQ -S900 adds 12 station presets 
Dolby, a preamp outlet for remote 
amp and automatic frequency scan. 

Clarion's PE751C sports Dolby a 
$349.95. The high powered auto-re. 
verse unit has Sendust heads, lock. 
ing fast forward, fast rewind, line 
output and EQ jack. Company re 
ports the model is currently avail. 
able for dealer shipment. 

Alpine is making a strong dealei 
push for its 5400 under -dash equal- 
izer. Retailing for $299.95. dealei 
shipments are scheduled for Feb. 1 

The unit has bi -level capability, a 

five band graphic equalizer, locking 
fast forward and rewind, metal tape 
switch, and five LED power output 
level indicators. Dolby noise reduc- 
tion is enhanced by a loudness con- 
tour feature. Unit also offers auto- 
matic cassette glide and ignition key 
off eject. 

At $299.95 Audiovox has intro- 
duced the AVX780, a pushbutton 
AM /FM /MPX with automatic cas- 
sette reverse, locking fast forward 
and rewind, and four way balance. 
The in -dash stereo is part of the 
"flex" chassis design series created 
by the firm to minimize dealer in- 
ventories. With the correct face 
plate. one radio fits most cars. 

Pioneer's new entry at the same 
price level is the KE -5100. Sched- 
uled for April delivery, the quartz 
tuner has automatic scan and seek, 
15 station presets, digital clock, 
built -in noise suppression and auto- 
matic cassette replay. A parallel fa- 
der control allows the use of two 
booster amps. 

Kraco has three new high end en- 
tries for first quarter delivery. The 

/Continued an nage 74i 
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Of Audio 
rrade See Better Future 
Continued from page 69 

Market, together with component 
stems, personal cassette players 
Id the downrange prospect of 
Dine digital playback, led him to 
include, "The industry is now 
wised for growth in the 1980s." 
If other participants shared that 
meral outlook, there was broad di- 
sion over the specifics. As moder- 
ed by Popular Electronics' Hal 
Odgers, the session aired opposing 
ews on product sectors from Tosh- 
ra America's Peter Dyke, AR exec - 
live vice president Herb Horowitz, 
aul Foschino of Technics and 
Esher Corp. executive David Kar- 
,n. Together with trade press mem- 
ers Sue March of Home Furnish - 
lgs Daily and Audio Time's Terry 
hea, the group mulled traditional 
adio trends against a backdrop of 
ew market prospects. 

Report From 

CES 
Those twin poles were evident 

'om the outset. as panelists ques- 
oned whether audio specialists 
could move into the video field. 
oshiba's Dyke summarized the 
revailing view that such an expan- 
on demanded "extreme caution." 
rguing, "To get into video is very 
pensive, and I think we can't for - 
et that the audio business is still a 
uge business -there are customers 
'ere for us to get." 
Fisher's Karron was only margi- 

ally more supportive, saying the 
nswers to the video issue of when 
nd how to begin were "now. and 
owly." Until the marriage of audio 
nd video technologies, he suggested 
n "evolutionary" entry, warning re- 
tilers that the 30 % -40% profit mar - 
ins common in audio sales aren't 
et available with video. 
AR's Horowitz underscored that 

isparity, saying rapid video entry 
ithout regard to margins would 
court a problem." especially in a 

market where non -compatible for- 
mats now proliferate. 

With many manufacturers now 
competing for new market sectors 
via prepackaged component sys- 
tems, panelists then reviewed the 
trend and whether retail firms would 
thus carry fewer lines. Horowitz 
scoffed at the trend, recalling au- 
dio's genesis from console designs 
uniting all components in a single 
unit to its current consumer base. 
Arguing that the latter solution gives 
consumers better performance for 
the dollar, the AR executive pre- 
dicted the trend would be short 
lived. 

Karron countered by noting 
Fisher projections that this market 
would at least double in the coming 
year, and added that acceptance for 
such systems would not lead to a re- 
duction in the number of lines car- 
ried at retail. 

Dyke agreed. saying that sales for 
complete systems and racked com- 
ponents without speakers were both 
bullish. "They're hot right now, and 
you've got to get into them," he as- 
serted. 

Technics' Foschino saw the re- 
sponse to the packages as similarly 
positive. "It's a way of making the 
choice a little simpler for the con- 
sumer," he said, alluding to less so- 
phisticated buyers now joining the 
consumer base for audio. 

As for future prospects and new 
products including digital audio, 
metal tape and outboard compo- 
nents such as equalizers, noise re- 
duction systems and imaging de- 
vices. Foschino linked their 
potential to the audio trade's past in- 
novations. "We're in the unique po- 
sition of being in the only industry 
that can offer consumers more each 
year for less money," he remarked. 

"If we stop introducing new tech- 
nology, the growth would stop." 

HFD's March then questioned 
whether such new products would in 
fact impede the field's success in 
courting new. less technically-ori - 
ented buyers. To that prospect, Fos- 
chino answered that such refine- 
ments as FM presets, quartz- locked 
tuners and turntables and various 
control devices actually simplify sys- 
tem operation. 

As for the advent of digital audio 
and the fear of obsolescence for 
existing analog hardware and soft- 
ware, panelists concurred that digi- 
tal would not pose a major problem. 
Dealer inventory cycles would allow 
orderly market transition, offered 
Horowitz, while Dykes suggested 

(Continued on page 74) 

Billboard photo by Alan Penchancky 

ROST PHONES -Ears stay warm in winter when Audio Technica's new Es- 

imo earmuff attachment is used with lightweight headphones. Shown are 
le firm's president Jon Kelly, right, and Nat Zalayet, Zalytron Industries, 

Corp. 

Billboard photo by Alan Penchansky 

DISK JOCKIES- Panasonic general manager /home video Stan Hametz and helpmate demonstrate the firm's VHD en- 

trant, one of more than a dozen videodisks on the CES floor. VHD forces are targeting late year introductions to battle 
rivals CED and laser optical. 

Electro Sound System 8000 
with automatic quality control 
Superlative audio 
From its frequency response of 
±2% from 40Hz to 15kHz through 
every performance specification, 
the new 64:1 / 32:1 System 8000 is 
outstanding: signal -to- noise, cross- 
talk rejection, wow/and flutter, har- 
monic distortion, tape speed 
accuracy. 

Microprocessor architecture 
Electro Sound's trend -setting micro- 
processor is an integral part of the 
system. It controls and monitors 
process functions, shuts the system 
down if key functions vary beyond 
limits, locates problems with a 
built -in diagnostic program, and 
displays the number of completed 
selections and pancakes. 

The amazing ES 4300 QC 
& Assurance System 
Optional automatic, high speed 
quality control measures eight per- 
formance parameters and shows a 
hard -copy printout with pass -fail 
readout, all within seconds. A 
digitally- encoded quality control 
tone is automatically recorded at 
the end of each pancake - with no 
attention from the operator. The 
tone is read back, signals are de- 
coded and results printed. Out -of- 
tolerance specifications are flagged 
on the readout. 

Also: System 5000 
All the same features are available 
for lower -cost, lower -volume applica- 
tions with the 32:1 and 16:1 System 
5000. 

Great cassette loader 
and all accessories 
We can provide everything you 
need for a complete tape duplicat- 
ing plant including the newest de- 
sign Electro Sound automatic 
cassette loader. 
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Distributed in the U S 
and worldwide by 

AUDIOMATIC CORPORATION 

1290 Avenue of the Americas 
New York NY 10019 USA 
Cable:AUDIOMATIO 
Te l ep hone:212- 582 -4870 
Telex:12 -6419 
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Studio Track 
LOS ANGELES -At Precision Lacquer, Arnie 

koste is cutting a special version of Stevie Won- 

der's "Hotter Than July" for radio station play 

only. Acosta also is mastering two new Rhino 

LPs. one for Spirit and the other for the Turtles. 
At Kendun: Rufus finishing mixes for a new 

MCA LP, producing itself with engineer /copro- 
ducer John Stronach, Ron Alvarez assisting; 

Stronach also producing /engineering Russia's 

second LP, Alvarez assisting: Harvey Mason pro- 

ducing Casiopea for Alfa, Peter Chaiken engi- 

neering, assisted by Terry H. More; Bobby 

Lamm producing his own LP with Stronach co- 

producing /engineering. Alvarez assisting; and 

Tom Merman producing instrumental overdubs 
for the Producers on Epic, Gary Ladinsky and 

Tom Cummings at the board. 

Tape Duplicator 
MONTREAL -A new tape dupli- 

cation firm ih the city has sprung up 
to fill the void left by the closing of 
London Records' manufacturing 
and duplication plant. 

Audiobec offers tape duplication 
and mastering services and is tempo- 
rarily housed in the London plant, 
leasing space until some time in the 
new year, according to company 
chief John Bradley. 

Sunset Sound activity: Lee Ritenour finishing 
mixing chores on a new Elektra LP, Humberto 
Gatica and Don Murray at the console with Da- 

vid Leonard assisting; Yvonne Elliman recording 

vocals with producer David Malloy, Peter Granet 

engineering with assistance from Peggy 

McCreary; Harvey Mason mixing a new Arista re 
lease, Leonard assisting; Richard Landis pro - 

ducing Juice Newton for Capitol with Warren 
Dewey mixing and McCreary assisting; and 
Frankie & the Knockouts mixing a debut Mil- 
lennium LP with Steve Verroca producing. 

Dave Pell producing lay White at City Record- 
ers, Jeff Vaughn at the console. 

Pasha Music House activity: Spencer Proffer 

putting finishing touches on Billy Thorpe's new 

Elektra /Asylum single with Larry Brown at the 

board; Brown completing mixes on Alan William 
Green's new LP for Pasha and Germany's Metro- 

nome; and Brown and Fred Piro coproducing a 

new Chi Coltrane LP for CBS Germany. 

* * * 

Bill Szymczyk at his own Bayshore Recording 

Studios, Coconut Grove, Fla., mixing the Who for 

Warner Bros. Eagle Glenn Frey due in shortly to 

begin producing Karla Bonoff with Allan Blazek 

at the board. 

Ron Chancey producing the Oak Ridge Boys 

at Woodland Sound, Nashville, Les Ladd, Steve 

Ham and Russ Martin at the controls. 

Vanufacturers 
of 

Quality 
Products 
to the 
Tape 

Industry 

REVIEW 
ENTERPRISES, 

AUDIO CASSETTES 
C -O CASSETTES 

BLANK CASSETTES 
CASSETTE DUPLICATING TAPE 

PRIVATE BRANDING AVAILABLE 

VIDEO CASSETTES 
C -O CASSETTES 

BLANK CASSETTES VHS & BETA 
PRIVATE BRANDING AVAILABLE 

IMMEDIATE DELIVERY AVAILABLE 
FROM OUR REGIONAL WAREHOUSES 

Contact MIKE THALER or PAUL SMITH 

REVIEW 
ENTERPRISES,(usA), INC. 
54 W. 39TH STREET NEW YORK, NY 10018 (212) 840 -2780 

I 
MANHATTAN GOLD -The Manhattans recently collected an Ampex Golden Reel Award for its "Shining Star" release. 
Pictured at the presentation, which took place at Chicago's Universal Recording Corp., are, front left to right, Murray 
Allen, studio president; Stu Walder, studio engineer; Manhattans Sonny Bivins, Gerald Alston and Kenny Kelly and 
studio assistant engineer Tom Miller. Standing in back, left to right, are producer Leo Graham, Manhattan Blue Lovett 

and arranger James Mack. 

CRIST IN SANTA CLARA r. .. 

Enroll 54 At California Academy 
SANTA CLARA, Calif. -The 

California Professional Music Busi- 
ness Academy, which founder and 
executive director Hewlitt Crist 
claims is the first private school in 
the U.S. to provide a full service ed- 
ucational facility and a business cur- 
riculum on the music and recording 
industries, is off the ground with a 
first quarter enrollment of 54. 

The school's second quarter be- 
gins Feb. 9 with the Academy ex- 
panding into afternoon classes in 
addition to the evening sessions now 
offered. 

Crisi, a San Antonio native and 
veteran session guitarist who has 
toured extensively with Doug Sahm 
and played sessions for numerous 
early Dr. Hook singles, says the 
Academy is holding classes in a 
5.000 square foot, $1/4 million facility 
that includes a 24 -track recording 
studio and a simulated nightclub 
with stage, P.A., professional light- 
ing and a complete video playback 
system equipped with a 72 -inch 
screen. 

"Other schools have gone part 
way with this idea," notes Crist, 
"always thinking that they'd build it 
up if things went right. We decided 
from the top to get the capitalization 
to it right and do it completely. 
We're either going to be heroes or 
we'll be pulling out of here at 2 a.m. 
in a U -Haul. There won't be any in- 
between. 

"We are not an engineering school 
and not a recording school. This 
school offers everything from how to 
record to how to perform in a night- 
club to copyright law and artist 
management. We have classes in 
background vocals, on concert pro- 
duction, on the psychology of enter- 
tainment. 

"Our main goal will be to bust the 
bubbles and to teach people that just 
because they call play some hot 
licks, that doesn't mean they can 
wait around for someone who will 
discover them and do it all for them. 
It doesn't work that way anymore. 
The record business has no time to 
groom anyone. You have to know 
how to groom yourself and how to 
package yourself, because by the 
time a record company signs you, 
you are expected to be worth the 
million dollars they're going to put 
into you. 

"Product is a nasty word to a lot of 

By JACK McDONOUGH 
people. They'll tell you, I'm an art- 
ist, not a product.' But artist or not, 
you've got to put yourself out there 
for sale. We're going to teach people 
how to do thát, how to go out and 
kick the doors down at the entry 
level. We're going to constantly face 
them with the question. `How are 
you going to pay your next month's 
rent by playing music ?' We're going 
to put the steam on 'em. When they 
come out of here they'll know 
they've been through something." 

Crist says a full load at the Acad- 
emy will consist of 19 separate 
courses taken over the span of one 
year at a tuition fee of $6.800. Fee 
for the five- course sound engineer- 
ing program is $1,900, while the fee 
for the artist development program 
(everything but the engineering 
courses) is $4.600. 

The studio is equipped with a 24- 
track Amek board recently pur- 

chased from the Music Studio An- 
nex studio. "The control room," says 
Crist, "is as large as the studio itself 
so there's plenty of room for hands - 
on learning. We're taking the same 
approach with the nightclub. The 
video playback is strictly for devel- 
opment purposes, not production." 
The building also includes a music 
business library and classrooms. 

The staff, says Crist, "will be 
people who have been the pioneers 
in music business skills education." 
These include Ed Hearn, president 
of Bay Area Lawyers for the Arts 
and co- author of "Musicians' Guide 
To Copyright "; Diane Rapoport, 
author of "How To Make And Sell 
Your Own Record "; Ed Denson, 
former head of the Blue Bear School 
of Music; Gretchen Horton, director 
of publicity for Guitar Player Inter- 
national; and Joy Johnston, former 
concert producer. 

PfaiisiieIil 
c.tWe Give You 

Needles and Pfantone 
Accessories give you sound 
profits for these sound reasons: 

ONE SOURCE FOR: Phono needles and cartridges; accessory lines - 
aud o. video, telephone. CB, tape and record care. Largest inventory in the 
industry makes you first with the latest. 

SALES SUPPORT: The most complete catalogs in the business. A wide 
variety of sales aids, displays and merchandisers. 

FACTORY SUPPORT: Most orders shipped within 24 hours of receipt. 
Most knowledgeable representatives in the industry! 

HIGH PROFIT MARGINS: Substantial dealer mark ups High profits 
from a minimum of store space 

WRITE US TODAY ON YOUR LETTERHEAD of music. 
FOR COMPLETE INFORMATION. 

Givethegift 

PFANSTIEHL Dept. 1, 3300 Washington St., Box 498, Waukegan, IL. 60085 

One he /lava 
good studio at 
a he /lava good 

rate. 

0, 3M- STUDER. 
APSI 40 IN CONSOLE. 

24 Track & EMT, EVENTIDE 949. YAMAHA 
C7 GRANO. AKG. NEUMANN. 

TAMA, PROPHET V. 03. 
KEPEX II 

EASTERN ARTISTS RECORDING STUDIO, INC. 

Call: 

N.J. (201) 673-5680 
N.Y. (212) 874-1358 

Located in 
East Orange, 
New Jersey 
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Sound Business 
SLOW GROWTH BLAMED 

Billboard photo by Alan Penchansky 

CES X- CITER -While some audio exhibitors had trouble drumming up traffic, 
crowds surrounded video artist Desiree Cousteau at the VCX videocassette 
display. Object of the promotion was new videocassette title "Inside Desiree 

Cousteau." 

CREDIT TO RENTALS 

Predict 322% Leap 
In Paramount Sales 

By TIM WALTER 

LAS VEGAS -While unveiling 
iew titles like "Airplane," "Shogun" 
Ind "Urban Cowboy." Paramount 
Home Video announced that its 
recently introduced rental program 
has significantly increased sales. The 
:ompany expects the second quarter 
ending in January to be 322% ahead 
)f the same quarter one year earlier. 

"Rentals increase sales," claims 
Richard "Reg" Childs, vice presi- 
lent of the Paramount Pictures 
Corp. subsidiary. "We're committed 
to the rental business and think that 
ether prerecorded software sup- 
pliers will follow our lead and our 
Kind of program. 

Report From 

CES 
"It's a matter of floor traffic. 

Vhile customers are coming and go- 
ng with rentals, they increase their 
exposure to the product line and 
)wild a desire for ownership. Sales 
ire up and we couldn't be happier." 

Childs says Paramount Pictures 
will keep a nine month lead in theat- 
ical release before licensing prod - 
let. "We're in the movie business. 
.00, and our customers are also ex- 
iibitors, after all. We're going to 
Protect them." Childs promises. 
iowever, that releases will precede 
pay television by a "window" of six 
nonths to discourage home copying 
,y subscribers. 

Nine new titles announced during 
he Consumer Electronics Show in- 
:lude "Airplane," "Urban Cow - 
Poy." a two -hour "Shogun," "Friday 
The 13th," "Barefoot In The Park." 
'The Hunter." "Rough Cut." "Coast 
To Coast" and "Breaking Glass." 
:hilds claims the release of only 
`quality product" has given Para - 
nount 25% of the prerecorded video 
oftware business with just 81 titles. 

"1 believe it's because we're selling 
titles, not the company, in our mar- 
keting programs," he said. 

The rental program, launched 
"without fanfare" Nov. 1, amounts 
to a simple price increase on product 
at the wholesale level. Price in- 
creases, identified as royalties. var- 
ied from $1 to $10 per title depend- 
ing on projected rental popularity. 
No other restrictions were placed on 
retailers regarding non -exhibition 
product useage. 

"We simply legitimized what was 
going on." points out Childs. "We 
aren't suing any dealers and we're 
not going to. No one has to sign an 
agreement not to rent. We sell the 
product with a price that includes 
rental royalties and the dealer does 
what he wishes. We've found. how- 
ever. that l00°ß of our retailers are 
now in the rental business." 

Childs and other Paramount 
Home Video executives recently vis- 
ited over 150 retailers to see first 
hand the in -store operation and use 
of new point-of-purchase merchan- 
disers. "Our distributors asked for 
dealer pop materials instead of mar- 
ketplace advertising and generally 
that's what we've given them," he 
says. 

Childs says that one retailer was 
charging as little as $2 per rental. 
"One tape we looked at had been 
rented 35 times in two months," 
chuckles Childs. "That's a little low 
in price; we think the ideal price 
should be between $5 and $10." 

Childs estimated the ratio of rent- 
als to sales at 20 to I. The defacto 
price increase generated by the 
rental program. he says. should 
leave prices stable for 1981. The 
company distributes product 
through a network of 17 distributors. 
expecting to level off with 24 distrib- 
utors by year end. 

"We're not supplying videodisk 
product right now, but we will be 
when the time is right," observes 
Childs. 

"What we have is important in 
dollar volume. Our gross sales from 
Paramount Home Video this year 
will exceed Paramount's income 
from pay tv just two years ago. You 
could say that Paramount Home 
Video is a significant contributor to 
the Paramount bottom line." 

A training program for retailers is 
under development for introduction 
this Spring. 

Video Retailing On Hold At Time 
NEW YORK The Time -Life 

Video retail operation is on hold and 
may become history. In the wake of 
major personnel changes and lay- 
offs, the company appears to be 
backing out of the home video retail 
market. 

Time-Life's only product at retail 
is the Kinks' videocassette. "One For 
The Road." distributed by Warner. 

According to Dave Bannon of the 
Time -Life Video Club: "The market 
has not grown to the extent that 
people were predicting a few years 
ago, but no final decisions have been 
made. There has been a halt to cer- 
tain negotiations regarding product, 
and the company is studying al- 
ternatives to retail for getting its 
product on the market." 

Time -Life owns the rights to a vast 
amount of product, including BBC 

television shows and other programs 
the company has produced itself. 
Bannon adds: "I hope they decide 
quickly. because the product should 
be on the street." 

He characterizes the lay -offs as 
"trimming a lot of fat and some 
Flesh" from the company's home 
video business. 

He also says that even if Time - 
Life halts its retail dealings, he has 
received no word that club activities 
will be curtailed. 

"We've just completed our mail- 
ing for next month," says Bannon, 
"and we're still looking at likely 
prospects for release. including mu- 
sic titles." 

As recently as a few weeks ago, 
Time -Life officials said they were 
sticking to their original plans of in- 
creasing their penetration at retail 

and possibly distributing their prod- 
uct themselves. 

Retail marketing vice president 
Jon Peisinger was unavailable for 
comment on the latest develop- 
ments. By GEORGE KOPP 

Winter CES 
Continued from page 70 

tied an alternate system is more ef- 
fective in controlling the problem. 

Columbia Pictures, which was to 
inaugurate a Disney -type scheme 
next month. has changed. its mind. 
Company officials say that market 
conditions have changed since the 
plan was formulated. and they will 
have a new plan later this year. Co- 
lumbia denies it is. waiting to see 
what Mag Video will do. 

With your apex printer 
you'll print label copy 
right on your cassette. 
Save time, money, trouble, space. 
Eliminate inventory problems, costly label overruns, 
Save 30 or more per cassette 

amid 
AUDIOMATIC CORPORATION 

1290 Avenue of the Americas 
New York, NY 10019, USA 
Telephone:212-582-4870 
Telex:12 -6419 
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Audio Trades tern Convene 
Continued from page 71 

few digital designs currently exist, 
and added futher, "A major break- 
through is one of the easiest things 
for a dealer to deal with, because the 
manufacturers will help." 

In addressing the field of mini and 
micro components. speakers again 
diverged. with Horowitz again a mi- 
nority voice in his cláim that smaller 
designs have already been tried, 
only to fail. 

His partners on the dais, while al- 
lowing that the field is "fractional," 
cited the appeal of such products for 
such non -traditional audio buyers as 
older, decor -conscious buyers and 
apartment dwellers with limited 
space. 

The field of downsized personal 
cassette players launched here by 
Sony's Walkman, and since entered 
by competing designs, triggered yet 
another confrontation. When panel- 
ists addressed the prepared topic of 
whether these products would cut 
into the adjacent market for port- 
able stereo cassette decks with 
speakers, dubbed "boom boxes," 
Dyke spoke for the majority by pre- 
dicting the impact would amount to 
"none at all -we can't keep up with 
the demand for either." 

Once again, Horowitz took the 
oldtimer's view that the new gener- 
ation of smaller personal players 
was merely the latest twist in an old 
trend. miniaturization, concluding, 
"They failed then, and they'll fail 
now." 

Horowitz linked his prediction to 
his own participation in market re- 
search focus groups finding audio 

consumers interested in showing off 
their costly hardware purchases -a 
point raised earlier by the AR vet- 
eran in reference to mini and micro 
components. 

3M Digital Gear 

Rented In East 

By N.Y. Concern 
NEW YORK -A full complement 

of 3M digital recording and editing 
equipment is available for rental 
here through Scharff Communi- 
cations, Inc. The company is acting 
as East Coast agent for Audio Visual 
Rents of Calif., which owns the 
equipment. 

Says firm owner Peter Scharff: 
"The equipment was shipped out on 
assignment as soon as it arrived. It's 
booked up solid through January." 
Scharff will not say who is using the 
digital gear, but he does say it is 
mainly being used by classical art- 
ists. 

The 3M equipment includes a 32- 
track recorder, a 4 -track recorder, an 
editor and a preview unit, which al- 
lows for direct -to -disk mastering. 
The equipment incorporates all the 
latest refinements of 3M's tech- 
nology, including infinite preview 
capability in editing, and storage of 
up to three edit points. 

All the gear is mobile and spe- 
cially designed to be easily trans- 
ported. Rental fee for a complete set- 
up is $975 per day. The fee includes 
the services of an engineer. 
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Practical tape duplicating systems. 

AUD /O /TE/( 
-D Vandell Way /Campbell. CA 95008 

Telephone (408) 378 -5586 
Cable: AUDIOTEK Telex: 172 -230 

Billboard photo by Alan Penchansky 
MICRO FI -The latest step in miniaturized hi fi is Fisher Corp.'s component 
microcassette deck utilizing metal tape. Canadian distributor Maurice Du- 

quette is attracted. 

Cardin's Line Exploding 
Into Global Marketplace 

LAS VEGAS -Brand name iden- 
tification and acceptance of the 
Pierre Cardin name has caused the 
designer's six month entry into the 
North American electronic market- 
place to explode into an unsolicited 
international expansion. 

According to national sales direc- 
tor Arthur Litera, the New York 
based Pierre Cardin Electronique 
has developed 2,000 U.S. and Cana- 
dian accounts through its network of 
domestic sales representatives. "At 
the same time, with product in the 
field only 21/2 months," says Litera 
"we've shipped unsolicited orders to 
15 foreign countries for 55% of our 
business." 

Product line includes ultra -thin, 
micro -sized stereo components. a 
21/2-inch television with AM /FM in 
a spectrum of colors and cassette 
recorders, radios, telephones, clocks 
and calculators with exotic features. 

Electronique has aimed its prod- 
uct line at gift buyers with intensive 
emphasis on style and packaging. 
Litera notes typical accounts are fine 
department stores and claims each 
entry is competitively priced with 
high -end merchandise in its cate- 
gory. 

Autosound Makers 
Continued from page 70 

KHP385 is a 40 watt high perform- 
ance component system for under - 
dash with AM /FM stereo, auto -stop 
cassette deck and five band graphic 
equalizer. The KHP1087 at $279.95 
and KHP1085 at $249.95 both offer 
Dolby and decoding, metal tape 
switch, reversible designed face 
plate and automatic cassette reverse 
features. 

New from Clarion is the $272.95 
retail PE768A, an auto -reverse cas- 
sette radio with 10 station presets. 
locking fast forward /reverse and 
metal tape switch. The PE572A, in- 
troduced Nov. 1, has been reduced 
in price by $30 to $224.95. 

Piracy Funds Up 
NEW YORK -The anti -piracy 

budget of the Motion Picture Assn. 
of America will be increased 25% 
over its level last year, according to 
MPAA president Jack Valenti. The 
MPAA's efforts are aimed at both 
film and videocassette piracy. 

Citing the increase in the MPAA's 
vigilance over the last few years, Va- 
lenti notes that since 1975, 138 pi- 
racy convictions have been obtained 
in the U.S., and that 54 of them oc- 
curred in 1980. 

The stereo components are of- 
fered in complete packages, a pro- 
fessional or audiophile system and a 
personal system. Both are scheduled 
to begin dealer deliveries in July, 
1981. The Professional 186 retails at 
$1,425, including tuner with search 
and pre -set stations, a pre -main au- 
dio amplifier, cassette deck with au- 
tomatic cueing, two speakers and a 
featherweight headset. The Personal 
183 retails at $750 and comes in 
"Cardin Blue." TIM WALTER 

Ampex & Signal 
Stockholders To 
The Ballot Box 

LOS ANGELES -Shareowners o: 

Ampex Corp. will vote Jan. 15 on tilt 
proposed merger of Ampex and Th( 
Signal Companies, Inc. 

This special Ampex shareowner 
meeting will be held at 10 a.m. a 
Redwood City, Calif., corporate 
headquarters. Signal shareowner 
will meet at the same time in Sar 
Diego. 

The boards of directors of botl 
companies have approved a defini 
Live agreement calling for the ex 
change of 1.275 share of Signal com 
mon stock for each share of Ampei 
common stock. 

Video South Into 
Video Music Field 

NASHVILLE -Moving into the 
field of visual music on tape and 
disk, the television company 01 

Video South, Inc. is launching a súb- 
sidiary wing, Video Music. 

The firm will handle total produc- 
tion, service and equipment for art- 
ists and companies wanting to pul 
their music into tape and disk form. 
Video Music will utilize the in -house 
facilities of Video South, including 
three mobile units, four tv cameras. 
five VTRs and editing suite. Services 
range from conceptual to post -pro- 
duction, as well as duplication and 
distribution. 

Among those tapping the re- 
sources of Video South in the past 
two years have been Waylon Jen- 
nings, Dolly Parton, Chet Atkins, 
Moe Bandy and Joe Stampley. 

TRANS -AM- 
INDUSTRIES 

p CASSETTES 

Immediate Delivery 
Meets All Industry 

Standards 
Provides High 

Reliability 

Sonic Sealed 
Screw Type 

Tabs In Tabs Out 
Colors Available 

CAPACITY 
80 MILLION 
PER YEAR 

Call or Send for Price List and Samples 

TRANS-AM INDUSTRIES 
845 BROAD AVE , RIDGEFIELD, N J 07657 

Tel (201) 945 -2000 Telex 133396 
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Laservision Software Availability Still Question Mark 
Continued from page 68 

,owered retailers as Penney, Sears 
Lad Radio Shack, among others. 

The third format, VHD, out - 
lumbered the other two in corn- 
)anies with prototype models on 
lisplay including JVC. Quasar. Pan - 
tsonic, Sansui and Sharp (which 
howed a VHD unit in its suite, not 
)n the floor). When VHD will ac- 
ually go on sale is anybody's guess, 
,though the system is scheduled to 
)e in stores by the end of the year. 
(riven the problems encountered by 

e other two disk formats, most in- 
ustry observers feel a launch prior 

o 1982 is unlikely. 

Fisher Corp. also showed a laser 
)layer in prototype, but a company 
pokesman pointed out that Fisher 
'ould adopt any format for its final 
production model. Sharp also re- 
nains uncommitted to any format. 

Advent revealed it would attempt 
o have a laser player on sale this 
+ear, and in a surprise move also an- 
tounced that it would market a 
tereo Beta VCR, to be built for it by 
iony. Advent, which has suffered 
evere losses for the last two years, is 
)anking on its new fold -down pro - 
ection television set to put it in the 
,lack. The unit, which doubles as a 
veil- crafted dining or coffee table. 
vili carry a suggested list price of 
2,495- making it one of the less ex- 
,ensive big screen tv sets. 

Although the different videodisk 
eirmats worry consumers, most in- 
lustry executives are surprisingly 
inconcerned. The feeling in the in- 
lustry is that the market will decide 
iltimately on two systems, and that 
)ne of them will be CED, the RCA 
ormat. VHD proponents feel that 
_aservision will be unable to bring 
is software to market in sufficient 
luantity and will eventually disap- 
)ear from retail. 

Laservision executives. on the 
)ther hand, are confident that all 
heir software problems will be 
solved before VHD is on sale, and 
he third system will meet with fatal 
.esistance. 

But there was much sentiment in 
vidence at the show. which is a hi ft- 
lominated event, that the lack of 
, tereo on RCA's initial player would 
nit the CED launch in deep trouble. 

Some in the RCA camp looked 
tervously at rival CED players from 
he Japanese companies, which offer 

Mobile Releases 
Half -Speed 

Mastered LPs 
LOS ANGELES -Mobile Fidelity 

found Lab is releasing the Beatles' 
`Magical Mystery Tour," Kenny 
Rogers' "Greatest Hits" and Herbert 
Von Karajan and the Berlin Phil - 
iarmonic Orchestra performing 
`Ravel: Bolero" as half -speed mas- 
tered LPs. 

The Rogers disk is the first time 
he audiophile firm has issued a disk 
which employs several original mas- 
er tapes. The technique used in- 
,olved a Sony PCM 1600 digital 
ape machine. 

The firm is also entering the acces- 
iory field with the Geo -Disc, a stylus 
alignment tool. 

More than 50 titles are now in the 
Mobile Fidelity catalog although six 
titles have reached their limited edi- 
tion sales levels. Among deleted ti- 
tles are: Emmylou Harris' "Quarter 
Moon In A Ten Cent Town," Grate- 
ful Dead's "American Beauty," 
Mystic Moods Orchestra's "Stormy 
Weekend" and Joe Samples's 
'Rainbow Seeker." 

easy stereo conversion by means of 
an adaptor that will be sold as an 
add -on. RCA will be banking on 
hardware profits to help underwrite 
its software expenses in the coming 
year. If the Japanese manage to cap- 

ture a significant share of the player 
market. RCA might be forced into 
revamping its strategy. 

The Japanese CED disk players 
all offer a greater range of features 
than the RCA unit, including two 

speed fast forward and reverse on 
the Hitachi and Sanyo sets. The 
Japanese models are also more com- 
pact than the RCA unit and closer in 
styling to hi fi equipment. 

As far as the VCR market for 

1981, industry estimates put the total 
sales figure for this year at over one 
million units, but most in the busi- 
ness doubt that 1981 will mirror the 
outstanding growth rate of 1980; 
which was 60% over 1979. 

MAIE A DATE TO NEAR THE BETTER REVERB 
THE SYSTEM 5 

DIGITAL 
REVERBERATION 

PROCESSOR 

r Quad -Eight Electronics 

Less than half the price of 
an EMT 251. Slightly more than 
the Lexicon 224. And, System 5 
sounds better than both. It's 
the most advanced digital 
electronic reverberation sys- 
tem available. To hear it for 
yourself, pick up the phone 
and we'll tell you when we're 
going to be in your area. Be- 
ginning mid -February, we're 
taking System 5 directly into 
the major recording centers 
across the nation. 

When you hear System 5 
you'll experience a dynamic 
range of 103 dB; a signal -to- 
noise of 83 dB; total THD of 
less than .02 %; and a real 
frequency bandwidth in ex- 
cess of 14kHz. Wider, quieter, 
and cleaner than the others. 

You'll see demonstrated four 
individual reverb programs, 
four presets, 16 equalization 
settings and the micro- 
processor control that gives 
you 96,000 individual reverb 
settings. You'll also see that 
the small remote control can 
be patched up to 200 feet 
through a normal audio 
trunk line. 

If you don't think by now 
that you'd better give System5 
a serious listen, listen to 
this: it's the only automated 
reverb that can be addressed 
from a tape or disk for reverb 
changes on cue. 

Call us direct, now. Make a 
date to hear the better reverb. 
Quad -Eight Electronics 
(213) 764 -1516 

Quad -Eight Electronics/ Quad -Eäght International 
11929 Vose Street, North Hollywood, California 91605, (213) 764 -1516 Telex: 662 -446 
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Video 
VIDEO PANEL BULLISH 

Projected Sales 
For '81 Awesome 

By JIM McCULLAUGH 
LAS VEGAS -The projected 

sales figures for 1981 continue to be 
mind -boggling. 

A million videotape recorders; 
five million prerecorded videotapes; 
75,000 projection television sets; 

350.000 videodisks; 10.1 million 
color tvs; and 6.2 million mono- 
chrome tvs -all adding up to a ban- 
ner year for video. 

These were the predictions of a 

panel of industry experts at the CES 
Video Conference, which included 
keynoter Dick O'Brion, US JVC 
Corp.: Andre Blay, Magnetic Video; 
Bill Campbell, Magnavox Con- 
sumer Electronics Co.; Jack Sauter, 
RCA Consumer Electronics Divi- 
sion: and Robert Whitehouse, Sharp 
Electronics. 

Also on the panel were trade press 
editors Cathy Ciccolella, MART 
Magazine, and Dave Lachenbruch, 
Television Digest, part of the new 
question and answer format. 

"1980 is the year video came of 
age," declared O'Brion. He empha- 
sized that improved consumer 
awareness was a key factor on video- 
tape recorder /players, longer play- 
ing times, more knowledgeable sales 
personnel; and a better selection of 
programming. 

One dim aspect, though, 1980. 
agreed panelists, was the lack of 
profitability for dealers with respect 
to VCR sales. 

"It was a wasteland of market- 
ing," noted Whitehouse. "Dealers 
are realizing 12% gross margins on a 

retail item averaging $1,000. That's 
unconscionable." 

The reason for that prevailing 
condition, added Whitehouse, was 
that there were too many brands on 
the market that were all really the 
same thing. Thus, marketing basis of 
VCR hardware in 1980 was price 
alone. 

But that condition is changing. he 
footnoted, as more factories other 
than Matsushita and Sony are pro- 
ducing VTRs with a swing now to 
more distinct features and styling. 

"There's a real element of mer- 
chandising and new opportunities to 
make money. now," he stated. 

According to Blay. the prere- 
corded side of the industry has been 
able to maintain a more ample prof- 
itability structure. 

"Videotape," he declared. "is the 
fastest growing segment of the in- 
dustry." 

Sales of prerecorded videotapes 

Sony Backing Fest 
NEW YORK -Sony Corp. will 

sponsor a National Video Festival. 
presented by the American Film In- 
stitute, at the Kennedy Center in 
June. 

Highlights of the festival include a 

student video competition for which 
Sony has donated more than 
$100,000 in equipment as prizes. 
The festival will also feature sym- 
posia and exhibitions of video pro- 
gramming. Sony has also donated 
equipment for the screenings to the 
Kennedy Center. 

Dates of the festival are June 3 -7. 
According to the AFI. entry forms 
for the student competition will be 
distributed through the video pro- 
grams of schools. 

should be close to three million in 
1980 with 1981 hitting close to five. 

Blay also defended his firm's deci- 
sion to release product to the home 
video market right after theatrical 
release (Billboard, Jan. 17, 1981) by 
saying the largely under 35 person is 
a movie goer, not a home video pur- 
chaser, while the over 35 demo- 
graphic is a home video purchaser, 
not an avid movie goer. 

Sauter of RCA indicated that he 
did not believe videodisk hardware 
sales would impact on VCR sales in 
1981 or beyond. 

"We think we are dealing with sig- 
nificantly different consumer inter- 
ests," he said, predicting that 1.1 -1.2 
million VTRs would be sold in the 
next year with or without the disk. 

"The impact to VTR sales will be 
slight." agreed Campbell. 

RCA's national SelectaVision 
videodisk rollout comes in March 
and Sauter indicated he felt RCA 
had a reasonably balanced hard- 
ware to software ratio in the early 
stages. but he added, "I don't think 
anyone really knows that the ratio of 
disks to players will be yet. No one 
has launched the type of campaign 
we plan." 

Of the 5.000 dealers expected to 
make the RCA player available to 
the consumer, an average retailer 
will inventory three players and 40 
disks initially. 

"But once advertising breaks," he 
continued, "we may be over or we 
may be under." 

Blay agreed that that the impact 
of videodisk software will be to 
cause prerecorded videotape title 
prices to come down. 

"The biggest reason," Blay 
pointed out, "why people don't buy 
prerecorded software is price. But 
for videocassettes to become more of 
a mass market item, price has to 
come down. When someone buys a 

VTR or a videodisk they are making 
a commitment to programming. In 
my opinion, RCA will be short of 
disks no matter how many they 
make." 

Campbell. addressing himself to 
the problems the rival LaserVision 
optical camp has had with respect to 
software, said: "The quality has im- 
proved drastically and we expect to 
see a continued improvement in 
quantity and quality. Yes, we have 
experienced difficulties but no more 
than others have with newer tech- 
nologies. Our biggest job right now 
is to educate the consumer." 

With respect to other proliferating 
video services. such as cable and pay 
tv. Sauter acknowledged that RCA 
spends considerable money making 
televisions technologically capable 
of the demands these services place 
on them. 

Because cable is growing so rap- 
idly, he suggested it might not be a 

bad idea if the FCC began to look 
more closely at the industry. 

"New technologies," suggested 
Blay. "offer new opportunities in 
programming. not only for software 
companies but for hardware corn - 
panies as well. We are a small indus- 
try and all these things are compli- 
mentary. not competitive. Market 
growth won't be impeded." 

Other technologies such as modu- 
lar, component television; multiple 
screen tv: and stereo tv, panelists 
predicted. are still some years in the 
future, with some serving only spe- 
cialized applications. 

CBS Video Adds 

Collectors Series, 
Music Programs 

NEW YORK -CBS Video Enter- 
prises is building up its software li- 
brary through the introduction of a 

CBS News Collectors Series, and 
with a deal with the Soundworks/ 
Studio 54 facility to produce a series 
of live music video programs. 

First release in the CBS News 
series, expected to be available next 
month, is "Great Figures In History: 
John F. Kennedy," a 105- minute 
color and black & white program 
covering the life, career and assassi- 
nation of the late President. The pro- 
gram features an interview with 
Rose Kennedy. 

The Kennedy videocassette, list 
price which has not yet been deter- 
mined, is one of seven titles to be re- 
leased in February and March. They 
will augment the current MGM/ 
CBS Home Video catalog of 25 ti- 
tles. Latest release in the catalog was 
"Being There" starring Peter Sellers. 

Still to come in the next two 
months are "Fame." "Oklahoma," 
"Mutiny On The Bounty" (1972 ver- 
sion), "Carney" and "Treasure Is- 
land." 

Under the terms of the deal with 
Soundworks /Studio 54, CBS Video 
Enterprises will produce for cable, 
videocassette and video disks musi- 
cal programs with CBS artists. There 
music video programs will be re- 
corded with Soundworks digital au- 
dio and video equipment. A number 
of concert venues in New York will 
be used for the series throughout this 
year. 

3rd Warehouse 
Unshuttered By 

Noel Gimbel Co. 
LOS ANGELES -Pioneer video 

software wholesaler Noel Gimbel 
has opened his third regional ware- 
house here and intends to extend his 
coverage until he is nationally one - 
stopping. 

Gimbel points out that his new 
one -stop relationship with Pickwick 
International's retail department 
makes it imperative he extend his 
Sound Unlimited scope across the 
continental U.S. Gimbel is at 
present serving approximately 65 of 
the Pickwick Musicland retail loca- 
tions with video software. 

Bruce Reiman is managing the 
7.000 square foot video -only ware- 
house here, located in North Holly- 
wood. In his Chicago home base and 
in the Denver satellite. Sound Un- 
limited stocks both audio prere- 
corded product, accessories and 
video software and accessories. 
Gimbel's Coast operation is using 
three salespersons. 

Gimbel introduced home video 
products in Skokie. Ill., three years 
ago and put audio /video products 
into Denver 30 months ago. 

Among video- oriented lines 
which Gimbel handles are more 
than 1,300 prerecorded video- 
cassette titles: Maxell, TDK. Sony 
and Memorex blanks; Atari and 
Mattel electronic games: Allsop and 
Can -Am accessories: Amway cases 
and Hitachi ancillary products. 

Gimbel. through his Video Un- 
limited Division, is also manufac- 
turing and distributing 27 public do- 
main oldies movie titles in 
prerecorded videocassette form, 
which average 90 minutes and list 
for $40 each. JOHN SIPPEL 

Billboard Ff Survey For Week End ng 1 X4'81 

Videocossete 
Top '1Q 

c Copyright 1981 Billooard Publications Inc 
No part of this publication may be reproduced 
stored in a retrieval system or transmitted in 
any form or by any means electronic mechani- 
cal photocopying recording or otherwise 
without the prior written permissiol of the pub- 
lisher 

These are best selling videocassettes compiled from retail sales, 
ó including releases it both Beta & VHS formats. 

1Q 
TITLE 

3 Copyright Owner, Distributor, Catalog Number 

2 11 CLOSE ENCOUNTERS (R) 
Columbia Pictures Industries, Inc. Columbia Pictures 
Home Enter., VN 30200 

3 29 AUEN (R) 
20th Century-Fox Films, Magnetic Video 1090 

3 20 2001: A SPACE ODYSSEY (G) 
Metro -Goldwyn -Mayer Inc. CBS Video Enterprises MB 60002 

STAR TREK (G) 
Paramount Pictures, Paramount Home Video 8858 

9 ALL THAT JAll (G) 
20th Century-Fox Films, Magnetic Video 1095 

BLUES BROTHERS (PG) 
Universal City Studios Inc., MCA Distributing Corporation, 77000 

7 11 33 THE MUPPET MOVIE (G) 
ITC Entertainment, Magnetic Video, CL -9001 

8 4 9 UP IN SMOKE (R) 
Paramount Pictures, Paramount Home Video, 8966 

9 17 3 DR. ZHIVAGO 
Metro -Goldwyn -Mayer Inc., CBS Video Enterprises MB 90003 

10 12 49 SUPERMAN (PG) 
D.C. Comics, Warner Home Video, WB -1013 

11 10 9 CHINA SYNDROME (PG) 
Columbia Pictures Industries, Inc., Columbia Pictures Home Enter., 
VH 10140 

12 6 17 COAL MINER'S DAUGHTER (R) 
Universal City Studios, Inc., 
MCA Distributing Corporation 66015 

13 28 3 20,000 LEAGUES UNDER THE SEA 
'MCMLXXX Walt Disney Productions, 15BS /15VS 

14 26 13 EVERY WHICH WAY BUT LOOSE (PG) 
Warner Bros. Inc., Warner Home Video WB -1028 

15 16 6 DIRTY DOZEN (R) 
Metro -Goldwyn -Mayer Inc., CBS Video Enterprises MB 70008 

16 1:11:1* CHEECH I1 CHONGS NEXT MOVIE 
Universal City Studios, Inc., MCA Distributing Corp. 66016 

17 BEN HUR 

Metro Goldwyn -Mayer Inc., CBS Video Enterprises, MB 90004 

18 15 6 THE BLACK HOLE 

MCM LXXX Walt Disney Productions, 11BS /I1VS 
19 9 9 AMERICAN GIGOLO (R) 

Paramount Pictures, Paramount Home Video 8989 

20 7 6 WIZARD OF OZ 

Metro -Goldwyn -Mayer Inc., CBS Video Enterprises MB 60001 

21 13 41 "10" (R) 
Orion Pictures Co., Warner Home Video, OR 2002 

22 14 21 THE ROSE (R) 
20th Century -Fox Films, Magnetic Video 1092 

23 25 3 THAT'S ENTERTAINMENT (G) 
Metro -Goldwyn -Mayer Inc., CBS Video Enterprises MB 60007 

24 18 62 THE GODFATHER (R) 
Paramount Pictures, Paramount Home Video, 8049 

25 29 6 GODFATHER II (R) 
Paramount Pictures, Paramount Home Video, 8459 

26 21 33 (NATIONAL LAMPOONS) ANIMAL HOUSE (R) 
Universal City Studios Inc., 
MCA Distributing Corporation, 66000 

27 27 13 BLAZING SADDLES (R) 
Warner Bros. Inc., Warner Home Video WB -1001 

28 EM:* SILVER STREAK 

20th Century -Fox Films, Magnetic Video 1080 

ENTER THE DRAGON 

Warner Bros. Inc., Warner Home Video WB 1006 

30 33 6 MEET ME IN ST. LOUIS 
Metro -Goldwyn -Mayer Inc., CBS Video Enterprises MB -60005 

31 30 6 BUGS BUNNY /ROAD RUNNER 
Warner Bros. Inc., WCI Home Video, WB-1003 

32 Eni:* FRIDAY THE 13TH 
Paramount Pictures, Paramount Home Video 1395 

33 23 6 NETWORK (R) 
Metro -Goldwyn -Mayer Inc. /United Artists Corp., CBS Video Enterprises 
MB 60012 

EMEM* MARY POPPINS 
`°MCMLXXX, Walt Disney Productions, 23BS/23VS 

35 34 6 A STAR IS BORN (R) 
Barwood Films, WCI Home Video WB -1020 

36 CC* THE JERK 

I 
Universal City Studios Inc., MCA Distributing Corp. 66005 

37 MIDNIGHT EXPRESS 

Columbia Pictures Industries, Inc., Columbia Pictures 
Home Enter., VH 10400 

HEAVEN CAN WAIT 
Paramount Pictures, Paramount Home Video 1109 

39 19 13 CLOCKWORK ORANGE (R) 
Warner Bros. Inc., Warner Home Video WB -1031 

40 31 33 THE DEER HUNTER (R) 
Universal City Studios, Inc., 
MCA Distributing Corporation, 88000 

* Star are awarded to those products showing greatest sales strength. Superstars are awarded to these prod- 
ucts showing greatest upward movement on the current week's chart (Prime Movers). 
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ALLENGE.. 

be ALLENGE 
by the most flrìllìant 

at 
Aril 26 -29 
ristol Hotel Kempinski 

erlin, West Germany 

liEGISTER 

110W,! 
Early Bird Rates 
Still In Effect- 
Accommodations 
Limited 

REGISTER EARLY - REGISTRATION FEE WILL BE $35 HIGHER AT 
THE DOOR. 

fflìnfls 01 the ìndustri 

ZIP 
REGISTRATION 
Please complete this form and mail it to either Billboard's European or 
U.S.A. office listed. 
Last Name 

Frst Name 

Tole 

Middle Initial 

Company 

Address 

I I 

City 

State 

Telephone 

Zip Country 

REGISTRATION FEES: 

$500 4215) before February 20, 1981 

$600 (1260) after February 20, 1981 

$275 (1120) Spouse's Registration 

Card Number 

Expiration Date 

Signature 

I wish to charge my registration to 

American Express 
Bank Americard /VISA 
Master Charge 
Diner's Club 

There will be no refunds on registration cancellation after April 10, 

although substitutions may be made. Any cancellation prior to that 
date will be subject to a 10% cancellation fee. 

ROOM RESERVATIONS 

Hotel space is limited and must be reserved early to ensure 
availability. 
All room reservations must be made through Billboard. 

Note: Should rooms no longer be available in the price range you 
have selected, next nearest price will be secured. Prices may vary 
slightly due to variations in exchange rate at time of reservation. 

Please circle accommodations & rates you would like to reserve. 
BRISTOL HOTEL 
KEMPINSKI 
Dollars $ 
Pounds 1 
Marks DM 

Single 
$75 
132 
DM 145 

Double, 
Twin 
$100 
143 
DM 190 

Suite 
$210 
190 
DM 400 

HOTEL 
SCHWEIZERHOF Single Double Suite 
Dollars $ $55 -60 $90 -100 $95 -125 -160 
Pounds 1 123 -51 138 -42 140 -53 -68 
Marts DM DM 105 -120 DM 170 -190 DM 180 -240 -310 

HOTEL INTER- Single/ JrJCorner 
CONTINENTAL Double Suite Deluxe /etc. 
Dollars $ $95 $110 -130 $210 -350 
Pounds 1 140 146 -55 189 -149 
Marks DM DM 185 DM 215 -250 DM 410 -680 

PENTA HOTEL Single Twin Suite 
Dollars $ $60 $80 $155 
Pounds 1 125 134 166 
Marks DM DM 120 DM 155 DM 300 

Please give us your home 
address for special mailings. 

Home Address 

ARRIVAL 
DATE 

TIME OF 
ARRIVAL 

DEPARTING 
DATE 

NO. OF 
NIGHTS 

City 

State /Country 

Europe and U.K. 
registrations contact: 
Helen Boyd 
IMIC'81 BILLBOARD 
7 Carnaby Street 
London WIV, IPG England 
Telephone: (01) 437 -8090 
Telex: 262100 

Zip 

U.S.A. and Others 
registrations contact: 
Salpy Tchalekian 
IMIC '81 
BILLBOARD 9000 Sunset Boulevard 
Los Angeles. CA 90069 U.S.A. 
Telephone: (213) 273 -7040 
Telex- 698669 

MIIIMIIM111111111111r1111111111illIMIMMIIIMIIINIMMI 
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Future Venue: The new Palais des Festivals in Cannes, as portrayed by this 
architect's model, will be open in 1982. 

Cannes Opening With 
Full House -Cheery 

Continued from page / 
plicity of other independents around 
the world. see participation in 
MIDEM as more vital than ever at a 

time when public investment in re- 
corded music is in decline. And as 
every year, there is a host of new 
companies coming here in search of 

o deals, and as many established com- 
c panies in search of new affiliations. 
Q MIDEM is being held in the 
in Palais des Festivals on the Croisette 

J for the last time. January 1982 will 
m see the inauguration of the new con- 
,- ference and exhibition complex cur - 

rently under construction on the site 
of the old municipal casino. 

Ñ Without releasing figures, the 
>- MIDEM organization claims that 

Q 
British firms have taken the largest 

0 amount of stand space this year -an 
Qincrease on last year's total of 74 

companies taking booths. The U.K. 
companies, of course, continue to 
benefit from a government subsidy. 

Next heaviest participation is 
from the U.S., followed by France. 
West Germany, Italy, Sweden. 
Netherlands, Belgium. Japan, Can- 
ada and Spain. 

The Canadian companies, as in 
previous years, will be grouped in 
one stand. 

Although the major multination- 
als are not participating on an inter- 
national level, CES will be repre- 
sented by its British and French 
companies. WEA by Warner Bros. 
Music of France and Germany, and 
PolyGram's stand will be manned 
by representatives of its Chappell 
and Intersong publishing divisions 
from the U.S.. U.K., France. Ger- 
many, Australia, Belgium and Swe- 
den. Phonogram International and 
Polydor International will have no 
stands in the Palais, but will be rep- 
resented by two separate teams op- 
erating from hotel suites. Polydor 
International's team will include 
Udo von Stein and Michael Hoppe, 
and the Phonogram delegation will 
be headed by Aart Dalhuizen and 
Jan Corduwner. 

Says PolyGram's Herbert Winter. 
the company's participation "will be 
on the same level as last year and 
one of our principal objects is con- 
tact with the East European coun- 
tries." 

Major U.K. independents like 
DJM and Virgin, which have been 
notable supporters of MIDEM in 
the past, will be without stands this 
year -Dick James claims that last 
year's participation cost his com- 
pany $70,000 -and for the first time 
there will be no Barclay stand. The 

eye -catching and strategically lo- 
cated booths of Eddie Barclay have 
been something of a MIDEM insti- 
tution but the acquisition of Barclay 
by PolyGram 15 months ago has 
clearly brought about a change of 
approach. Comments Barclay man- 
aging director Roger Maruani, "Per- 
haps the stand had become a venue 
for amusement and distraction 
rather than a place of business." 
Nevertheless, Eddie Barclay and 
Maruani will be in Cannes along 
with other members of the Barclay 
team. 

While French firms like Disc'AZ, 
Vogue and Carrere have taken stand 
space, other independents like Musi- 
disc and Trema will not have booths. 
Some French companies argue that 
less and less business is being done 
at MIDEM these days and that it is 
becoming more an international 
meeting place. 

Pierre Haquet. general manager 
of Disques Carrere, although taking 
a stand at MIDEM, maintains that 
the event must change its formula. 
Notably with more organized meet- 
ings for participants on the lines of 
Chevry's video meeting. VIDCOM, 
held last October and dominated by 
a series of tightly- organized discus- 
sion panels on all aspects of video. 
Haquet feels this formula could be 
employed to good effect at MIDEM. 

For the sixth consecutive year. in- 
dustry legal experts will be meeting 
at MIDEM to discuss international 
tax problems in connection with art- 
ists on tour and recording abroad 
and also fiscal problems relating to 
the acquisition of catalogs. The 
meeting. held as usual under the 
chairmanship of French lawyer 
Frederic Chartier, will be inaugu- 
rated by French Culture and com- 
munications minister Jean -Philippe 
Lecat at IO a.m. on Friday (23). 

Another traditional MIDEM 
meeting. that of the International 
Federation of Popular Music Pub- 
lishers. will be held on Sunday (25) 
and will include a discussion on the 
abandonment of recommended re- 
tail prices and its effect on mechani- 
cal royalty payments. The meeting 
will also hear a report on proposed 
statutes for licensing organizations 
in Third World countries and will 
debate the impact of the growing 
videogram market on publishing. 
and the chronic problem of home 
taping. 

A new feature of MIDEM this 
year will be the presentation of inter- 
national awards by French commer- 

(Continued on page 90) 

CHEVRY LOOKS AHEAD 

MIDEM Is `In The Lap Of The 
Gods, In The Hands Of Builders' 

PARIS -MIDEM 1981 in Cannes 
is the 15th in a series which has 
shown consistent and sometimes 
sensational expansion. All the statis- 
tics point to the fact that even when 
times are hard in the record indus- 
try, and when the world is in reces- 
sion, then MIDEM becomes "more 
necessary than ever." 

That, certainly, is the view of Ber- 
nard Chevry, who founded MIDEM 
and now sits, as commissaire-gen - 
eral, in his Paris office and looks 
ahead to the 16th event, in 1982, 
when it will be housed in a new. vast 
palace of glass situated on the edge 
of the Mediterranean. 

He knows his ambitious plans are 
"in the lap of the gods and the hands 
of the builders." 

But when he looks back rather 
than ahead, the figures are there, in 
graphs and tables, telling the 
MIDEM story. There were 900 vis- 
itors to the first MIDEM in 1967, 
and 5,462 in 1980. Chevry points out 
they are all connected in some way 
with the business side of the record 
industry, and they go to MIDEM to 
look for business and to do business. 

With deep satisfaction, he says 
that an attendance increase of 
506.8 %, to be precise. over 15 years is 
a noteworthy achievement. 

He accepts the occasional half - 
step backwards cheerfully enough. 
After a very impressive attendance 
upturn from 3,983 in 1974 to 5.042 in 
1975. it was understandable that the 
1976 increase would be smaller. In 
fact. it was just ... 52. But the num- 
ber of companies booking stand 
space over those years tell a different 
story: 1974, 428; 1975, 447: 1976, 
527. 

And the percentage increase of 
exhibitors over the past 15 years is a 

massive 226 %. The increase for corn - 
panies registered with Chevry's 
MIDEM organization, but without 
taking stand space, has gone up 
293% over the 15 years. 

Also impressive is the number of 
participating countries, though ob- 
viously not statistically as remark- 
able. Anyway, the tally is up from 27 
at first to 49 today, with 1978 pro- 
ducing 52 different countries. 

Chevry says: "1 leave no one out. 
In 1977, I reminded the Chinese 
Cultural Attache that MIDEM was 
wide open to the Republic of China. 
The result was that two of the Em- 
bassy staff called on me. They 
wanted to be involved." 

The story of MIDEM's first year 
has been often told, but Chevry ad- 
mits he remains somewhat stunned 
by the spontaneous and immediate 
success he achieved. "I was first to 
stage a software show when I put on 
the television program exhibition in 
Lyon in 1963. When I thought of or- 
ganizing MIDEM, I was told by 
most industry pundits that hardware 
exhibitions worked and software 
get -togethers did not. 

"Yet within half -an -hour of the 
official opening of the first MIDEM, 
I knew for sure I was on to a winner, 
and so was everybody else there." 

He recalls that even the visiting in- 
dustryites from the U.S. were sur- 
prised, through "most of them 
thought I was copying their similar 
events. In fact. I'd never been to the 
U.S. and knew nothing of their 
shows. I had set up a singlehanded 
operation." 

Prior to MIDEM, popular music 
through Europe was promoted 

By HENRY KAHN 
through such contests as the San 
Remo Festival in Italy. But for 
Chevry. this wasn't much to do with 
business. He dreamed of a forthright 
business show. trimmed with show- 
case galas, not competitions. "That 
way we'd let the music world launch 
new songs and talent against the 
background of a music mart. 

"We knew there was talent 
around. But it had to be found. My 
boast is that MIDEM has often 

given that extra push which has en- 
abled national talent to be trans- 
formed into international talent." 

He cites names and songs, like 
Roberto Carlos. a big name in his 
native Brazil in 1969. but adopted by 
many other countries after visiting 
MIDEM: Ellis Regina, a graduate of 
MIDEM class of 1968; Shirley Bas - 
sey, Ike and Tina Turner, Elton 
John, the latter in 1971 when he was 

(Continued on page 82) 

Smaller Music Ffrms 
Find MIDEM Vital 

By IRV LICHTMAN 
NEW YORK -Although they 

rarely avoid the mention of the ex- 
pense in making an appearance 
there, modest -sized U.S. publishing 
and label setups regard attendance 
at MIDEM as vital to their firm's 
overall welfare, which they claim 
more than makes up for the finan- 
cial outlay. 

Smaller music publishers size up 
MIDEM as a one -stop opportunity 
to meet with their various subpub- 
lisher representatives, firm and /or 
initiate mutual copyright deals and 
get a "feel" of creative developments 
in world markets. 

Independent labels declare they 
get an element of "respect" and at- 
tention that often eludes their deal- 
ings in the U.S. market. 

"I make the bulk of my deals at 
MIDEM," says veteran publisher 
Leonard Hodes, vice president and 
general manager of Perren -Vibes 
Music. This year's MIDEM has par- 
ticular significance to Node's firm, 
since his European and Japanese 
subpublishing deals are up for re- 
newal this June. In Europe, Perren- 
Vibes is handled through the Mei- 
sels' United European Network 
(UEP). Hodes, who has made every 
MIDEM but one ( "I was sick one 
year ") adds that MIDEM is a 
"must" for an independent pub- 
lisher. 

Stanley Mills, president of Sep- 
tember Music, making his 12th visit 
to MIDEM, says his policy of mak- 
ing song -by -song, country -by -coun- 
try deals rather than catalog ar- 
rangements is a paramount reason 
for attending MIDEM. 

"Although making individual 
deals is a hell of a lot of work, I feel I 
can get lost if I deal with just one 
company worldwide. Also. my deals 
call for a record to be placed in a 

year's time, so I can switch at the 
next MIDEM if I don't get a record. 
I'm unusual in that I offer subpub- 
lishers a 10 -year deal if they obtain a 

record and I expect the same from 
them if I represent their copyrights 
here." 

Mills says most U.S. publishers 
only offer a three or five year deal 
and so that's all they give for U.S. 
rights. 

Mills adds that he's usually paid 
his expenses in going to MIDEM by 
the number of album cuts he's got- 
ten in Europe. "It's amazing how 
many publishers you meet remem- 
ber you and call later in the year to 
make subpublishing deals for the 
U.S. MIDEM is also helpful because 
I represent a number of U.S. firms 
for foreign deals." Mills picked up 
"Darlin'," heard on the "Urban 
Cowboy" track, at MIDEM in 1978. 

Going back to MIDEM for the 
fourth year is Hugh Fordin of DRG 
Records, dealing primarily in nos- 
talgia recordings and original cast 
reissues. Fordin says the smaller op- 
eration gets strong attention at 
MIDEM. 

"It's awesome in that a president 
of a large company will treat you 
with great respect and appreciate 
what you have to offer. It's also the 
most stimulating and serious of 
record convention. People are 
spending a lot of money to get there, 
so for six days, from 9 a.m. to 3 a.m., 
there's business to be done." 

Fordin says each year his booth 
gets a little larger. "Not because of 
social needs only, but the booth has 
become a mini -meeting place," he 
adds. 

"Being a small label, I don't have 
the luxury of spending time trav- 
elling around the world," declares 
Mary Schlachter, president of Prel- 
ude Records, which has made a 

name for itself in dance recordings 
for the past three years. 

Besides meeting with his licensees 
and setting up possible product 
deals that may materialize later on, 
Schlachter sees MIDEM as an op- 
portunity to "get a feel of what's 
happening musically worldwide." 
As for artist deals, he brought best- 
seller France Joli to the label as a re- 
sult of meeting Canadian producer 
Tony Greene at MIDEM. 

At Moss Music Group, dealing 
primarily in classical product 
through its Vox /Turnabout affil- 
iates, owner Ira Moss puts his com- 
pany's attendance there in more 
concrete terms. "We use our booth to 
sell product and take orders. We also 
want to know if our customers are 
happy with our service. It's also a 

good chance to learn about market 
conditions in different areas." Moss, 
who has attended MIDEM for the 
past decade, says MIDEM shapes 
up as a "vital meeting for us." 

Joe Fields, owner of Muse Rec- 
ords, a jazz label. notes that "music 
doesn't rise or set in America. Each 
country abroad is an entity unto it- 
self. The U.S. market has its limita- 
tion and so individual countries can 
be treated like a Chicago or Los An- 
geles. MIDEM is an opportunity to 
expand my horizons." 

Fields says each visit doesn't al- 
ways produce the desired results, but 
the continuity of attendance is the 
secret to eventual success. "You may 
be rejected by someone one year and 
when you go back the next, you can 
strike a deal." Fields feels that con- 
ventions such as those hosted in the 
U.S. by the National Assn. of 

(Continued on page 88) 
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ntIie 
éginñing..' 

there was rock music ànd it was good.. . 

there was television and it was good.. . 

then we created rock music for 

television and it was VERY GOOD! 

9 years later were still creating! 

in biggest selling acts 
in music & comedy 
in live performances 
in fresh new talent 
in super stars 
in advertiser efficiencies* 
for total audience 
for M & W 18 -34 

SYNDICAST CONGRATULATES 
DON KIRSHNER ON 9 YEARS OF 
VERY GOOD TELEVISION 

For further information contact: 
212/751 -3394 

= al-CAST 
SERVICES INC. 

*Based on 79 -80 NTI Pocket Pieces & NTI Special Analysis Reports- projected performances of similar programs. 
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U.K. Sends MIDEM 
Bigger '81 Delegation 

By NICK ROBERTSHAW 

LONDON -At MIDEM last year, 
Britain was marginally the biggest 
single participating country, ahead 
of the United States, with around 58 
U.K. companies exhibiting. This 
year, despite the costs and the reces- 
sion, that number will rise to some- 
thing approaching 70, clear evi- 
dence that the industry here 
continues to regard the Cannes meet 
as an essential week in the music 
business calendar. 

There will be, it is true, some no- 
table absentees. RSO, DJM, Virgin. 
Martin- Coulter Music, the Robert 
Kingston Organization and Inter - 
world are some of the prominent ex- 
hibitors of previous years who will 
not on this occasion be taking 
stands. and among those present 
there is a marked tendency to reduce 
the size of the executive teams man- 
ning them. 

But on the other hand, many new 
U.K. record and publishing oper- 
ations have been set up in the last 
turbulent year who will be partici- 
pating at MIDEM for the first time, 
companies like Elvis Costello's F- 
Beat, run by Andrew Lauder. Inter- 
est from the new video software out- 
fits is especially strong, people like 
VCL and Millaney Grant. And 
though fewer individuals may be at- 
tending. their company status will 
assuredly be high, which Bernard 
Chevry has always stressed as the 
most important thing. 

The British Overseas Trade Board 
continues to subsidize attendance, a 
subsidy administered by the British 
Phonographic Industry and the Mu- 
sic Publishers' Assn. which will 
cover two- thirds of the cost of the 
stand units. Almost every British ex- 
hibitor in Cannes will be sponsored 
in this way. though a further MPA 
scheme to make available a U.K. 
music publishers' stand has floun- 
dered for lack of support. 

Tony Roberts is one of many 
hardened MIDEM campaigners 
who will be back again this year. 
When he went first. in the event's 
early days, it was as professional 
manager of Robbins Music, now 
part of UA Music. From 1970 -74 he 
was general manager of Warner 
Brothers Music, then chief executive 
officer of Arista Records, then a 

Chappell Music director. Last year, 
for the first time, he went to Cannes 
with his own company, Tony Rob- 
erts Music. 

"The function of MIDEM ob- 
viously depends on the job you're 
doing. When I went with Robbins I 
was a very lowly employe; I just 
went as a treat. In 1980. I went with a 
new company which had no sub - 
publishing anywhere, so my task 
was to make those deals around the 
world, and that was a quite different 
experience because all the previous 
companies I'd been with already 
had overseas deals. 

"With Chappell, we used to have 
two days of inter -company meet- 
ings; with Warners, we used to go to 
see the overseas people and it was 
the same with Arista. except I did do 
one deal with Bill Martin for Slick. 

"One thing that was constant all the 
way through as a publisher was that 
I went to acquire songs, especially 
from U.S. lawyers with catalogs. I go 
to America five or six times a year 
anyway, and without MIDEM it 
would mean much more traveling. 

"What happens now, of course, is 
that you get even Russians and 
South Americans and so on. Chevry 
really manages to get everyone of 
importance in one place at one time, 
which is a terrific feat of organiza- 
tion. It can mean, as happened to me 
at MIDEM '80 over Italian repre- 
sentation, that you find yourself 
doing business with people you'd 
never even heard of previously." 

BBC Records chief Alan Bilyard 
stresses the contact aspects of 
MIDEM. "I don't really see it as a 
deal -making event. We've got a net- 
work of distributors, and it's an op- 
portunity on one air ticket to see all 
those people and also to keep in 
touch with the whole international 
scene. 

"What we will be doing this time 
is trying to expand interest in our 
catalog, and well also be looking for 
a permanent distributorship cov- 
ering the whole of Scandinavia to re- 
place the bits of deals we've had in 
the past. 

"Good deals have certainly come 
out of MIDEM. In 1979, we signed a 
very positive deal with Sound Prod - 

(Continued on page 84) 

Greeks Go International 
By JOHN CARR 

ATHENS -Executives of the 
mainly local companies in 
Greece see MIDEM as a valu- 
able forum and ideas source, and 
rate it a "must" for securing lu- 
crative international repertoire 
deals. 

Says Michael Matsas, manag- 
ing director of Minos Matsas 
Records: "It's really an event 
without parallel for us locals who 
don't have the multinationals' 
marketing strategies behind us. 
Where else in the business world 
could I exchange so many views 
and meet so many people in my 
line of business ?" 

And, Matsas adds, how else 
could he have accumulated the 
international repertoire that now 
makes up 20% of his company's 
sales and includes the entire 
RCA catalog? In fact. he started 
attending MIDEM in 1972 and 
never passes up a chance to keep 
going. Most recently, Matsas se- 
cured the Greek distribution of 
the U.S. Casablanca label and 
that venture held up very well in 
Greece, even though he lost that 
representation when Phonogram 
absorbed it. 

The chance to meet and talk 
with independent producers and 
clinch deals outside the circuit of 

the industry majors- that's the 
main value Martin Gesar, man- 
aging director of Music Box Rec- 
ords, sees in the MIDEM get -to- 
gether. 

A regular MIDEM -goer since 
1969, Gesar says he "won" a 
good many of the more than 20 
international labels he now rep- 
resents by contacts created in 
Cannes. 

He says MIDEM helped par- 
ticularly in securing deals with 
Hansa (West Germany) and 
Polar (Sweden), which helped 
him reap the benefit of the ex- 
tremely successful sales of Boney 
M and Abba here. "In the final 
analysis," says Gesar, "the estab- 
lishment of MIDEM saves me 
from having to go around the 
world." 

At least one multinational, 
PolyGram Greece. claims to 
have benefitted from deals made 
at MIDEM. Yannis Petridis, the 
company's international reper- 
toire manager, says he gained 
distribution of the labels Baby 
(Italy), Butterfly (U.S.) and Jour- 
ney (U.K.) during his visits to 
MIDEM in 1978 and 1979, so 
substantially updating Poly - 
Gram's international catalog 
representation in Greece. 

Czechoslovak Companies 
Strike International Deals 

By LUBOMIR DORUZKA 

PRAGUE -Supraphon is one of 
the few Czechoslovakian companies 
to have participated at MIDEM 
since the very beginning of the 
event, and it was in Cannes that the 
country's top artist Karel Gott first 
found international acclaim. 

Jiri Vinaricky, Supraphon deputy 
international manager now, is an ev- 
erpresent and says: "Gott received 
special MIDEM awards at the first 
three events, and his promotion 
there paved the way for our deal 
with Polydor under which he started 
recording in the German language. 

"Now, of course, he's a major Eu- 
ropean attraction, with tremendous 
commercial potential in German - 
speaking territories, and the deal 
with Polydor is still going. Gott is 
certainly Czechoslovakia's most suc- 

German MIDEM Attitude Varies 
HAMBURG - The German atti- 

tude to MIDEM is, in a sense, split this 
year. Some companies are attending, 
but with a reduced representation; 
others feel that key executives 
should be there, but only for a week- 
end or so; while others, Ariola, Tel - 
dec and Hansa among them. are 
there again in force, with big stands 
and gimmicky promotions. 

Gerhard Schulze, managing di- 
rector of Teldec, says: "In the past, 
we've picked up a lot of material 
from MIDEM, Patrick Hernandez 
being a good example. and we're 
there again looking for international 
deals to produce a really good 1981. 

"We use MIDEM as a demonstra- 
tion center to show the rest of the 
world that our company is the right 
partner for small labels and inde- 
pendents with the right kind of ma- 
terial." 

Rudi Slezak. German music pub- 
lisher, will be using MIDEM to max- 
imum advantage, but allied to the 

By WOLFGANG SPAHR 

attendances, inevitably costly, is a 
basic German industry regret that 
the government in Bonn is not pro- 
viding sponsorship for the Cannes 
presentation. 

PolyGram, in fact, is again taking 
a stand in the Palais des Festivals, 
but mainly for short talks with man- 
agement figures worldwide. 

For Josef Bamberger, head of 
UFA Music in Munich. finds 
MIDEM a contact -deepening exer- 
cise, and the 1981 version will be 
particularly important in placing 
product by Peter Maffay, currently 
the top artist in Germany. 

Johann Michel, of Melodie der 
Welt. Frankfurt -based, sees the 
event as a way of assessing inter- 
national feelings about the strength 
of the German record industry, its 
publishing, productions and legal 
refinements. "It's good for mutual 
understanding," he says. "Certainly 
this year we're in Cannes with par- 

ticularly strong German products, 
right for the international market- 
place." 

For Michel, the export side is vital 
in MIDEM 1981, and he attends 
backed by "sensational success" of 
Arabesque in Japan. South Amer- 
ica. Scandinavia and Australia, and 
the group had nearly three months 
in the German charts, and sup- 
ported by the award to Udo Juer- 
gens in the U.S. of an ASCAP Coun- 
try Music award in the 1980 ratings 
for the title "Buenos Dias Argen- 
tina." 

Michael Hoppe, chief of the pop- 
ular repertoire division of Polydor 
International in Hamburg. goes 
along with the general theory that 
MIDEM is a contact -building exer- 
cise, but emphasizes the opportuni- 
ties it offers of establishing links 
with independently- produced mate- 
rial which the multinational could 
not otherwise expect to hear. 

cessful contribution to international 
pop music exchange, and we thank 
MIDEM for it. 

"An example of similarly worthy 
deals would be our pact with Pick- 
wick, which opened up a new chap- 
ter for license releases of Supraphon 
classical recordings in the U.S." 

Pavel Smola, who represented 
Czechoslovak export-import com- 
pany Artia at the first MIDEM, is 
now Supraphon's international 
manager and he says he vividly re- 
calls the all -night gala put on by 
Czechoslovak artists in 1968. "It was 
a decisive success and it put us prop- 
erly on the map of international pop. 
It promoted a wide range of popular 
acts and earned them guests slots 
abroad. 

"Very important, too, was win- 
ning representation of the Atlantic 
catalog for Czechoslovakia, which 
led to representing the entire Kinney 
group and then WEA. But it's not 
just a matter of meeting our partners 
from the Western countries. 

"Czechoslovakia was the first So- 
cialist country to attend, but we were 
followed by others. Now it's an im- 
portant Socialist meeting place, a 
chance to see just where we're all go- 
ing." 

As the music industry structure 
has developed in Czechoslovakia, 
more and more companies attend 
MIDEM. For the past eight years, 
Opus, Slovak record company and 
publishing outfit, has found increas- 
ing value from its attendance. 

"Personal contact can't be re- 
placed by letters." says Ivan Stanis- 
lav, "and from the start our young 
company found many partners, both 
for catalog deals and title -to -title 
contracts. At MIDEM, we set up our 
exclusive deals with Victor Japan. 
RCA Germany, Disco Zafiros 
Spain, SPI France and many others. 
There we also built our first partner- 
ship for background music and pub- 
lishing rights." 

Fewer Italians 

With Cannes 

Stand Space 
By DANIELE CAROLI 

MILAN -Though there are fewe 
Italian record companies taking 
stand space at the 1981 MIDEM 
due to the slump which has hit thi 
Italian marketplace in the past yea 
or so, the national industry still look 
at the Cannes event as very impor 
tant, specially for medium and smal 
companies, and vital for newly 
formed labels. 

Alessandro Coppola, president o 
Atlas, an independent record corn 
pany distributed by PolyGram iqq 

Italy. says that MIDEM has always 
been eventful for him. "You mee 
people from all over the world on 
face -to-face basis. and you pick ur 
general information about the state 
of the industry at world level. Yot 
can test the actual reliability of new 
labels or publishers. 

"It is unique in the way it open: 
up contacts with countries one coulc 
not visit in just one year. We're there 
for buying and selling, and work 
should be easier for us this time be- 
cause some of our main competitors 
are not taking part. 

"I go along with the theory that 
you don't arrange big deals in Can- 
nes, but from the contacts you can 
expect huge benefits in the long 
run." 

Freddy Naggiar, president of 
Baby Records in Milan, says: "I've 
no doubts about the value of 
MIDEM. I've been annually since 
we formed our label four years ago. 
and it's always been worthwhile. 
Specially strong for single deals, it's 
also a chance to meet our licensees." 

With acts like D.D. Sound. and 
with La Bionda, Baby has scored 
several international successes. 

Ciao is a Milan -based independ- 
ent company distributed through 
Italy by Fonit -Cetra. Giorgio Pertici, 
managing director, says it is taking a 
stand this year because: "MIDEM 
has proved vital in making us known 
abroad. Last year, we signed deals 
for single masters and for our own 
catalog for around $70.000. That 
statistic shows the event is a must for 
medium or small companies. At a 
reasonable cost outlay you can con- 
centrate into a week work which 
would otherwise take months." 

Now two years old, Ciao has cata- 
log licensees in five foreign terri- 
tories. 

Sergio de Gennaro. president of 
Panarecord, is convinced MIDEM is 
the "best chance" for a new corn - 
pany to find recognition abroad. He 
says: "You make contact, then build 
the contract. We recently finalised a 
three -year deal with U.S. label Sal - 
soul, starting Jan. I this year. But 
that results from a meeting at the 
1980 MIDEM, with negotiations 
later carried on through our New 
York branch." 

Orpheus Release 
LENINGRAD- Melodiya is re- 

leasing at long last the first Soviet 
rock opera. "Orpheus and Eury- 
dice," by Alexander Zhurbin. 

Since it was premiered in 1975. 
the production has been staged hun- 
dreds of times all over Russia. earn- 
ing enormous royalties for Zhurbin, 
now a successful songwriter and 
Sopot Song festival winner, and for 
scriptwriter Yuri Dimitrin. 

Now comes a two-record set fea- 
turing the original cast of Albert As- 
sadulin, Irina Ponarovskaya, Bog - 
dan Vivtcharovsky and the rock 
group Singing Guitars. 
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Inlernalional 

MIDEM `Must' For 
`Isolated' Australians 

By GLENN A. BAKER 
SYDNEY -The all- too -real isola- 

tion of the Australian continent 
from the heart of the international 
music industry tends to make the an- 
nual MIDEM trek a "must" for most 
Australian companies. 

The participation rate among la- 
bels and publishers is exceptional 
and many substantial deals have 
been either initiated or inked at 
Cannes. 

As Australian- recorded product 
becomes increasingly successful in 
global markets, the Australian stand 
becomes more a centre of eager in- 
terest. The scales are gradually 
swinging, from the frantic search for 
international repertoire, to the confi- 
dent placement of antipodean hit 
product. 

Albert Productions, Australia's 
most successful international music 
company, have been participants at 
MIDEM every year (except 1980) 
since its inception. But for a &r man- 
ager Fifa Riccabono, an 11 -year vet- 
eran of Alberts, 1981 will be only her 
second visit to the event. 

"A company like Alberts," she ex- 
plains, "deals with an enormous 
number of fellow independent sub - 
publishers and licensees. It just 
wouldn't be possible to see them all 
every year without a central gather- 
ing place such as MIDEM. It gives 
us a chance to renew friendships and 
iron out any communication prob- 
lems which may have arisen during 
the year." 

Albert Productions, like Mel- 
bourne's Mushroom Records, is rare 
among Australian participants, inas- 
much as it goes to Cannes to place 
product, rather than secure it. The 
first placing of the Vanda /Young al- 
ter -ego entity Flash & The Pan with 
England's Ensign Records occurred 
at MIDEM '77 and is still both cur- 
rent and successful. Many placings 
of John Paul Young product was 
also instigated from MIDEM deal- 
ings. 

"Most of our sub -publishing deals 
are made or at least begun at 
MIDEM," says Riccabono. "Two of 
our most effective licensors -Air 
Music in Sweden and FD &H in 
Germany -are the result of Cannes 
negotiations. 

While Riccabono appreciates the 
business value of MIDEM, she is 
particularly critical, like many Aus- 
tralians, of the location and other 
physical aspects. "It's certainly the 
place to get ripped -off for seven 
days and I don't mean inside the Pa- 
villion. 

"The prices are beyond belief, the 
shopkeepers are arrogant and facil- 
ities such as taxis simply can't cope 
with even half the number of people 
present. I still have a bitter memory 
of waiting in the rain for two hours 
for a cab." 

RCA Australia has been vigor- 
ously bartering at MIDEM since the 
inception of the event, and can lay 
claim to having inked the biggest go- 
rilla the Australian market has ever 
known at Cannes. 

"At MIDEM '74" explains man- 
aging director Brian Smith, "We 
came into contact with Stig Ander- 
son's Polar Music and signed Abba 
for Australia. Many millions of 
record sales later we are still saying 
'thank you' to MIDEM. A couple of 
years later we perceived the impact 
of the European disco boom and 
used the event to pick up labels like 
Hansa and acts like Eruption, Amii 
Stewart and Plastic Bertrand. These 
were all extraordinarily successful 
for us." 

RCA's most recent "big deal" at 

MIDEM was the signing of Ariol: 
two years ago. This year the corn 
pany will be going to France to se 
cure similar licenses, while givini 
special emphasis to ethnic product 
"We realize that 28% of the Austral 
ian population comes from middle 
European countries" points ou 
Smith, "and now, with the medium 
of a multi -cultural television net 
work for desperately- needed pro. 
motion, we are ready to cater (to 
the unique tastes of these people." 

Smith has observed some inter- 
esting changes at MIDEM over the 
past two years, particularly in the 
degree of interest directed toward 
Australian participants. 

"Over the past couple of years, in- 
ternational companies have been 
much more willing to listen to Aus- 
tralian product. My appointment 
book is usually filled tight within 
two days by people who want to be- 
come involved with the music explo- 
sion downunder. This year we are 
armed with product to sell to these 
people: namely the Deluxe stable of 
young new wave acts. It's going to be 
an enormous week." 

Because Australian participation 
attracts government financial sup- 
port, Smith is concerned that such 
will be removed if responsible 
people don't go and achieve tangible 
results. "MIDEM is not the place for 
a free company -paid holiday," he in- 
sists. "either go there to sweat it out 
at the negotiating table or stay at 
home." 

MIDEM In 
The Future 

Continued from page 78 

big in the U.S. and U.K. but not in 
most European territories. 

As MIDEM grew in status and 
size, Chevry decided he'd take over 
the Martinez Hotel on the Cannes 
sea -front. Rooms were cleared on 
five floors of the luxury center and 
effectively turned into display 
stands for exhibitors. 

Says Chevry: "I remember the ho- 
tel manager coming along to see 
what we were doing to his building. 
He soon realized we were doing a 
dramatically good job. He got lost 
somewhere upstairs. He couldn't 
find his way out and had to get one 
of our staff to help him return to the 
ground floor of his own hotel." 

But the growth rate threw up an- 
nual problems. Hotels basically were 
reckoned unsuitable. The existing 
Palais, buit for the Cannes Film Fes- 
tival, needed enlarging. 

Cornut Gentil was then mayor of 
Cannes, an eminent politician in- 
volved in government policies but 
against them in the reactions to the 
uprising and eventual war in Al- 
geria. He resigned in protest, and the 
new mayor turned out to be much 
more receptive to the idea of enlarg- 
ing the civic Palais. 

"Instead of a flurry of pious prom- 
ises about getting something done, 
the new mayor. Maitre Vouillon, 
agreed to enlarge the Palais -and 
then achieved just that inside 18 
months," says Chevry. 

"Without this, we might well have 
had to move MIDEM from Cannes. 
But unexpected political happen- 
ings came to our aid. tragic though 
anything to do with war obviously 
is." 

Chevry believes the importance of 
MIDEM to Cannes cannot be over - 

(Continued on page 91) 
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along with two rock acts, Ma( 
and Vehicle." 

Attic Records is represent 
president Al Mair. who is e 
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ery year the industry goes to F 
bitches about prices an d 
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International 

U.K. Delegation Grows, 
Approaches 70 Firms 

Continued front page 80 

ucts to distribute our product in Hol- 
land. We made an agreement with 
Ariola -Eurodisc for a co- production 
recording of "The Sleeping Beauty" 
which enabled us to put out a record 
that would never have seen the light 
of day otherwise. and last year. 
purely by chance, we got into a deal 
with Total Recording of Canada 
that has produced outstanding re- 
sults. 

"It's hard work of course. 
MIDEM, and it takes a lot of sta- 
mina. particularly if you're trying to 
man a stand and keep -up with the 
social engagements and all the out - 
of -hours business that's done as 
well." 

The attitude of the major inter- 
national companies inevitably dif- 
fers from that of the small labels. 
publishers. production companies. 
management houses or whatever. 
Says CBS Records U.K. chairman 
Maurice Oberstein: For small out- 
fits or people from remote parts of 
the world. MIDEM is the one 
chance they get economically to see 

everyone they need to. 
The big companies don't have to 

do it that way: but it has value to 
them as a meeting place. Our atti- 
tude is that it's there. it's not a had 
shop window. and we're in business. 
as simple as that. CBS International 
and April Music always send strong 
teams. Of course. From CBS U.K.. 
we have maybe three or four top ex- 
ecutives." 

Chrysalis Records. in its sixth year 
at MIDEM, will be looking to use 
the potential offered by the gather- 
ing for exposing new acts to the gaze 
of the international music business. 
A 93- minute concert feature film, fi- 
nanced by Chrysalis. starring among 
others the Specials, Madness and 
Bad Manners. and titled "Dance 
Craze." will be premiered there, 
prior to going on U.K. release in 
February. Object is to arouse inter- 
est in overseas distribution. 

Chrysalis signing Q -Tips will be 
performing live. MIDEM's galas 
have not always run terribly smooth. 
but nevertheless the company's 
Terry Connolly 'regards them as 
valuable exposure. pointing to the 
impact Jim Halsey's show had on 
general awareness of country acts 
like the Oak Ridge Boys. 

So far as deals are concerned. 
Connolly recalls no dramatic coups. 
"The most that happens is perhaps 
you meet a couple of Australians 
and then during the year make a 

small deal of some sort. There are 
two levels at MIDEM, and it's on the 
other level. where independent pro- 
ducers are rushing around trying to 
place their masters. that the wheeler - 
dealing comes in." 

So is MIDEM worth the not in- 
considerable investment in time and 
money? "We think so. We've held a 

fairly high profile and set a fairly 
high standard with our stands in the 
past. and we believe it's worth con- 
tinuing to do that." 

French: World Comes To MIDEM 
Event Key To Entering Eastern European 

PARIS -"If we can't be constantly 
going as far away as Australia. then 
we can be virtually certain Australia 
will come to us ... at MIDEM." 
With that summary, Cyril Brilliant. 
export director for Barclay Records 
in France. sums up the French in- 
dustry's view of the importance of 
the annual industry meet. 

Before the Barclay company was 
absorbed into the multinational 
PolyGram group. it flew the tricolor 
from the top of its mast and heralded 
the popular music of France. Azna- 
your. the EGG label and other Bar- 
clay "assets" are centered on the es- 
sentially French sound. and 
MIDEM was for years the selling - 
place. 

Brilliant was not a visitor to 
MIDEM from the start but midway 
through the series he realized that it 
was very much an "international 
market in the truest sense of the defi- 
nition." 

He says: At MIDEM we can 
study other markets. We can soak up 
the musical atmosphere of the South 
American and South African way of 
life. For an ambitious company. this 
is precious knowledge. indeed. 

"Looking back. I find it difficult 
to recall precise details of deals. be- 
cause my belief is that deals are not 
physically signed at MIDEM. That 
formality comes later. But I do know 
that the event has been particularly 
useful in breaking open the Eastern 
European markets." 

The trade structure of these terri- 

By HENRY KAHN 
tories differs very much from those 
of the West. Brilliant feels they may. 
because of the usual national mo- 
nopolistic situations. be easier to talk 
to. and do business with. inside the 
framework of MIDEM. He says: 
"They come to see us and we play 
our records and they buy. 

"In this setting at Cannes. we sold 
Czechoslovakia 60.000 albums by 
the organist Rhoda Scott." 

But alongside the hard fact. there 

Markets 

Is the aura of fantasy, recount 
Cyril Brilliant. "an Indian g 

man walked on to the stain 
asked to see Eddie Barclay. I 
plained that he was lookingfc 
resentation deals and would 
much like to represent Barcla: 
ords in Kenya, where he In 
business. 

"Barclay was only too gI 
meet with him. There was 

(Continued on pa 

Canada Has 23 Compani 
In Its Cannes Contingen 

By DAVID FARRELL 
TORONTO - The Canadian 

booth at MIDEM this year is repre- 
sented by 23 separate companies. 
many toting publishing catalogs, 
and at least 50% have been regular 
attendees to the industry trade fair 
for the past five years. 

Quality Records. the country's 
largest independent with manufac- 
turing and distribution interests. 

'sends two representatives. Nadine 
Langois and John Driscoll. The 
company hopes to both place mas- 
ters in Europe and pick up licenses 
for Canadian release. 

"There is no question in my 
mind," says a &r director Driscoll. 
"that MIDEM pays for itself. Last 
year we placed Star City and Karen 
Silver in a handful of world markets. 

weather. but when it comes 
down to it. where else can o 
and meet as many people and 
act as much business as the in 
does in that one week ?" 

Mair defines the key re 
many go annually: "The first 
for attending MIDEM is to m 
with people one is doing bu 
with abroad, some perhaps th 

never met face to face. I 

area we resolve problems th 

(Continued on p 
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TO BECAME "SHOGUN" 
IN THE AIUSIC-NIDEO IN INDUSTRY: 

A MAJOR NICTOR/JVC GOAL 

VICTOR MUSICAL INDUSTRIES, NC. 
25 -18, 4 -CHCME JINGUMAE, SHIBUYA -KU 
TOKYO 150, JAPAN. TEL.405 -5151 

Cable: 'VICRECORD' Tokyo Telex: VICREC J 242 -4293 

LA. BRANCH OFFICE 
0000 Sunset Blvd. Suite 702 
Los Angeles. Calif. 90069 
Tel 213- 274 -6210 

VICTOR MUSIC PUBLISHING, CO. INC. 
26 -18, 4 -CHOME JINGUMAE, SHIBUYA -KU 
TOKYO3 501. JAPAN TEL 404 -3201 

VICTOR ARTISTS CORP. OF JAPAN 
26 -18, 4- CHOME, JINGUMAE, SHIBUYA -KU 
TOKYOI150, , JAPAN. TEL. 402 -8181 

Over 50 years of providing 
quality music in Japan. 
Bringing you the best 
in publishing, recording, 
mastering, pressing, planning, 
sales promotion. A name 
eminently associated with the 
international video scene. 

See us at MIDEM 
Booth 254 Tel. Ext. 2343 

Shoo Kaneko 
Sr. Mng. Dir. V M I 

(Grand Hotel) 

Yoshihisa Honda 
Intl Mgr. V M I 

(Hotel Savoy) 
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Japanese Renew Ties At MIDEM 
Meeting, Though More Social, Still Offers Contacts 

TOKYO -Japanese music pub- 
lishing and record industry repre- 
sentatives have found MIDEM very 
useful for making contacts with rep- 
resentatives from other countries, 
initiating proceedings for later con- 
tracts and establishing personal 
friendships which prove very help- 
ful in conducting business with 
people and companies in other 
countries. 

But those who have been attend- 
ing the MIDEM markets for many 
years point out that it is no longer as 
easy as it was, say five or six years 
ago, to achieve concrete results, such 
as signing deals and making initial 
contacts which will lead to contracts 
later. 

`MIDEM Pays' 
Continued from page 84 

too delicate to be done by phone or 
mail, negotiate tours for our acts rep- 
resented by these companies abroad. 
et cetera. 

"Secondly, we get a chance to 
meet people we haven't yet met. De- 
veloping contacts. this is called. It es- 
tablishes a contact point. Through 
this kind of situation we got Patsy 
Gallant released in the United King- 
dom where we sold 300,000 copies of 
a song. Much the same thing oc- 
curred with Hagood Hardy, a Cana- 
dian, who I met at MIDEM. He had 
a single on his own Isis Records. It 
was called 'The Homecoming,' and 

By SHIG FUJITA 
Yet they continue to go to 

MIDEM because it offers a once -a- 
year opportunity to renew old ac- 
quaintances, meet the new execu- 
tives of companies with which they 
do business and also conduct busi- 
ness in other European countries ei- 
ther on their way to or home from 
MIDEM. 

The major complaint voiced by 
practically all those interviewed 
were the high prices for everything - 
hotel and meal charges included - 
prevailing in Cannes when MIDEM 
is held in that town. 

Shoo Kusano, president of Shinki 
Music Publishing, has been attend- 
ing MIDEM faithfully ever since the 
second one. He is currently also 

Canadian 
it became a worldwide hit for us." 

The following is a complete list of 
those companies registered at the 
booth. as reported by the Industry, 
Trade and Commerce department of 
the federal government, which rents 
space for the trade: Able, Anthem, 
Attic, B.C. Music, CAPAC, Hot Vi- 
nyl, House Of Lords, Jobbina Mu- 
sic, Kerno, Liss International, Maple 
Leaf Music, Millbank, Morning 
Music, PRO Canada, Production 
Carol Rische, Quality, Quantum, 
Smile Music, Solid Gold. Star 
Writers Ltd., Stony Plain Record 
Company, Studios West, Three Hats 
Productions, Ultra. 

president of the Music Publishers 
Assn. of Japan. 

He says, "It was possible to obtain 
contracts for masters in the begin- 
ning because we were able to meet 
new people and new companies at 
MIDEM. The situation has changed 
in the last few years with all the ma- 
jor companies already having ties 
with other companies in various 
parts of the world. 

"Now you know more or less who 
is going to be at MIDEM, and it is 
serving as a sort of social meeting 
place. We can. of course, strengthen 
old ties, and there are still chances 
for making new contacts." 

As for concrete results from 
MIDEM in the past, Kusano men- 
tioned Abba, with whose publisher 
Shinka Music first made contact 10 
years ago. The contract for Ara- 
besque was obtained in 1978. 

Miss Watanabe, president of 
Watanabe Music Publishing, and a 
vice -president of the Music Publish- 
ers Assn. has been to MIDEM at 
least a dozen times. 

She submitted a long list when 
asked what artists had been signed 
as a result of MIDEM contacts, in- 
cluding Adamo, Michel Sardon, 
Sylvie Vartan and Johnny Hallyday. 
Deep Purple. Barbara Dickson, 
Wishbone Ash, Trevor Ravin, Gary 
Numan, Rainbow, England Dan & 

John Ford Coley, Riot, Crusaders. 
Cars, A Taste of Honey, Chicago, 
Johnny Destry, Rush and others. 

(Continued on page 92) 

No Finnish Stand This 
Year At Cannes Meet 

By KARI HELOPALTIO 
HELSINKI -MIDEM is highly 

valued among Finnish music indus- 
try leaders. The corporate shyness 
and lack of national faith which 
marked the early days seem gone 
forever and, last year, a record 20 
Finnish companies showed up. most 
under the national banner. 

Says Arto Alaspaa, of the Finnish 
branch of the International Feder- 
ation of Producers of Phonograms 
and Videograms: "MIDEM is an es- 
sential for breaking the ice with new 
contacts for the reunion of old busi- 
ness acquaintances." 

Alaspaa, first at MIDEM as a Mu- 
sic Fazer staffer back in the early 
1970s, says: "The Finnish industry 
made a sponsored and government - 
backed common appearance last 
year and 1979, and it worked out 
well. In 1979 -80, for instance, there 
was distribution of Finnish music 
information and various free rec- 
ords, so that artists like Kojo, Maarit 
and the Wasama Quartet got a lot of 
attention. Individual deals fol- 
lowed." 

But this year there is no national 
stand. a fact criticized by Osmo 
Ruuskanen. of Bluebird Music, a 
firm believer in consistency of busi- 
ness action and himself a veteran of 
14 MIDEMs. including the very 
first. 

He says: " We hit a 1979 jackpot 
by acquiring Scandinavian rights to 
Belgian guitarist Francis Goya who. 
so far, has sold more than 250,000 al- 

bums in Finland alone and is also on 
his way into the USSR and Japanese 
markets as well. The Goya deal was 
a product of MIDEM and the same 
goes for the signing of Patrick Her- 
nandez, Aquarius artist, again 
through contacts. 

"This is why MIDEM is a splen 
did place for small independents ti 

sniff out upcoming trends and mee 
old pals. By far the greatest numbe 
are regulars, and it is surprising t 

see these familiar faces there year of 
ter year." 

Timo Vaananen, of Discophon, i. 

another regular MIDEM -goer, at 
tending since 1974. first workin 
with Love Records, then as co -direc 
tor of his own Moonshine outfit. 

He says: "The Love Records /Vir 
gin Records deal over Finnish roc 
band Wigwam was initiated a 
MIDEM and later signed in Fin- 
land. The signing of Hurriganes to 
Sonet in Scandinavia and the U.K. 
was published during MIDEM 1976 
and gained worldwide attention." 

Last year. Vaananen licensed lo- 
cal Finnish band, the Tigers, to a 
Dutch company Rock House and 
also successfully "won" U.K.-based, 
Cherry Red Records, which recently 
released an album of Finnish new 
wave music under the title of "The 
Shape of Finns To Come." Reci- 
procally, Poko Records in Finland 
has released product from the 
Cherry Red catalog, notably the 
band Dead Kennedys. 

we're proud to represent: 

TM 

SSS JAMAICA SOUND GREENSLEEVES FALCON CAN. 

so ... why don't you see us if you feel like going with an INDEPENDENT 
in Germany, United Kingdom, Austria & Switzerland 

Midem contact: level 01, zone 06, booth no.A 136, tel. 398 or 2320 
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lans 
(A DIVISION OF THE BRASH GROUP) 

THE TOTAL 
INDEPENDENT MUSIC CONCEPT 

IN PUBLISHING 
we represent some of the world's 
greatest Writers and Publishers... 
We would also like to represent 
you... 

IN RETAIL 
we have 33 of the finest record 
stores, and are Australia's largest 
stockist of records ... We also have 
our own mammoth print music and 
musical instrument divisions. 

We are the House to be with, 
and have been since the 1850's 

DOWN UNDER 

At MI DEM, you can contact Peter Green or 
Joe Halford at the Australian stand. 

AUSTRALIAN ADDRESSES: 
Suite 7a, Grosvenor House, 
28 Glen Street, 
MILSONS POINT, N.S.W., 2000 
Phone. 922 7357 

276 Collins Street, 
MELBOURNF, Vic., 3000 
Phone: 630451 
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MIDEM Good For 
Artists, Say Spanish 

By ED OWEN 

MADRID -Though MIDEM in 
Cannes is very accessible. a surpris- 
ingly large number of Spanish inter- 
national record companies, with of- 
fices either in Barcelona or Madrid, 
do not attend. 

Inter -office memos from London 
or elsewhere dictate that only 
"world" chiefs should attend. But 
while this makes short -term eco- 
nomic sense, it is seen as long -term 
bad news for Spanish artists repre- 
sented by these multinationals. 

The result is that it is good that 
Spanish -based companies and pub- 
lishers attend to promote their own 
product as well as bargaining in their 
own right for territorial represen- 
tation. 

Says Antonio Figueiredo, inter- 
national director of Discos Belters: 
"I've been at MIDEM every year 
since it started. It's a really positive 
way for record industry people to 
hold chats pertinent to our trade. 
We're very much there again this 
year." 

Discos Belter has been established 
for more than 25 years, and among 
its top -selling artists are Manolo Es- 
cobar and Parchis, the latter group 
winning a Spanish government prize 
for albums this past year for produc- 
tion of children's music. 

Luis Regatero, general manager 
of Canciones del Mundo, publishing 

cCwing of the Madrid -based Fono- 
o gram /Polydor complex, is another 
m key figure in the Spanish industry to 
J 

insist MIDEM is a "must." 
"I've gone as either Intersong or 

Chappell each year. MIDEM is a 
money- saver, because of the con- 
tacts that can be made. Catalogs not 
usually available in Spain because 
of certain publishing rights are 
sometimes freely available at 
MIDEM. Equally important is get- 
ting a personal relationship with art- 
ists, a good example for us being 
with Lambert and Potter in 1978." 

Antonio Martinez, director of 
RCA publishing in Spain, is another 
"ever- present" at MIDEM. He says: 
"It's always interesting. I've found 
vital catalogs, such as Bob Dylan 
and `Can't Stop The Music' through 
being there at MIDEM, and the 
RCA worldwide meeting there is 
very important to us." 

Memories go back through the 
years for Antonio Perez, general 
manager of April Music in Spain. 
"MIDEM is one of the best ideas 
ever," he says. "I hawked the then 
unknown song 'Eres Tu' there seven 
years ago, as employe of an inde- 
pendent. It became a worldwide 
smash after winning the Eurovision 
Song Contest that year. 

"Sure, MIDEM is more important 
for the small independents than the 
multinationals. Maybe it was better 
in the past. Now there is a trend 
towards making it all so much bigger 
and because there are more people, 
results suffer. But it does get us all 
together." 

Bernard Chevry 

U.S. At Cannes 
Continued from page 78 

Recording Merchandisers have 
tended to become too retailer -ori- 
ented and socially "rather frivolous" 
and less geared to the needs of small 
companies. 

When Herb Linsky attended 
MIDEM last year, it was his first as 
owner of Project 3 Records, a label 
originally formed by the late Enoch 
Light. Linsky says the big plus this 
year is the deal he made in 1980 with 
Arista Records for U.S. distribution. 
"This gives me greater credibility at 
MIDEM in showcasing some new 
product and compilations of catalog 
material." At MIDEM, he'll meet 
with licensees he dealt with last year, 
while looking to renew foreign asso- 
ciations that existed before he 
bought the company. 

Meet Saves Money, Place 
For Contacts Austrians 

By MANFRED SCHREIBER 

VIENNA -MIDEM is a contact 
center for the Austrian music busi- 
ness and therefore of "great impor- 
tance," according to Hans Granzer, 
key executive of music publisher Jo- 
sef Weinberger, with its record label 
WM- Produktion. 

His view is that it is very much a 
money- saver, in that it brings to- 
gether international affiliates all at 
the same time. 

It was during MIDEM that Wein- 
berger took over, with German sister 
company Melodie der Welt, many 
international catalogs. Notably, it 
was in a MIDEM that Weinberger 
Vienna linked with Stig Anderson of 
Sweden's Polar Music and gained 
the Abba catalog for the Austrian 
territory. That was four years ago. 

But masters from the Weinberger 
have also gone overseas as a result of 
MIDEM, examples being Styrian 
folk music to Canada and big band 
instrumentals to South Africa and 
Australia. 

Granzer says: "Waterloo and 
Robinson, Austrian pop duo, did 
particularly well at MIDEM, for we 
placed the hit 'Hollywood' in 20 
countries all over the world." 

For Granzer, the big problem 
would be if MIDEM got even big- 
ger. "It could be that a week is not 
enough to meet all the people we 
want to see. As it is, we find chats are 
not as detailed as we'd like, simply 
because of lack of time." 

Austrian record company Musica, 
which distributes such labels as Tel- 

dec and RCA in Austria, is in sup- 
port of MIDEM's facilities for reper- 
toire development. Says Franz J. 
Wallner, managing director: "It's a 
MIDEM that I hear the lates 
recordings, and it means that we'r= 
up to date with the latest trends 
too." 

But he adds a warning not 
"MIDEM is doing well now. But i 

has to integrate the video industrie 
as well, in order to maintain a real! 
good future. Otherwise. there is 

very real risk that the record indus 
try will become a kind of smalle 
brother of the video industry." 

Stephan von Friedberg. manag 
ing director of record compan 
Ariola and secretary- ger-eral of th. 
Austrian branch of the Internationa 
Federation of Producers of Phono 
grams and Videograms, says simply. 
"It has to be a meeting point, firs 
and foremost. MIDEM helps mak 
new contacts and maintain old 
ones." 

Malando Succumbs 
AMSTERDAM -Dutch musi- 

cian, composer and conductor Arie 
Maasland, better known as Ma- 
lando, has died in his Hilversum 
home, aged 72. His international 
fame came as a composer of tangos, 
rhumbas and other South American 
dance styles, writing more than 150 
pieces of music, "Ole Guapa" being 
a million seller. 
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Inlernalional 
MIME Formed MIDEM Brings World's 

Industry To French Turf 
Continued from page 84 

usual Barclay hospitality, plenty of 
handshaking and the Indian left, 
leaving behind his many promises. 
But that was that. We learned later 
that he represented EMI in Kenya 
but having heard so much about Ed- 
die Barclay and his industry pres- 
ence he felt he had to meet him, 
somehow, somewhere." 

Brilliant's estimate of MIDEM is 
much the same as that of Claude 
Ebrard, international director of 
Trema Records. MIDEM may, he 
says, be used by the multinationals 
as an essential meeting point, but for 
the independents it's a "well -tuned 
springboard" helping them widen 
their activities. 

Says Ebrard: "MIDEM is not just 
for communication but also for hard 
business. Sometimes that business is 

unexpected. 
"One evening there, it was late 

and just a few of us were left in the 
Palais des Festivals, then on the 
point of closing. Now Michel Sar- 
dou to this day figures large in our 
catalog, and his reputation is world- 
wide and he has a collection of gold 
disks to prove the point. 

"I decided, just before closing the 
stand for the night, to play just one 
last record by Sardou. Suddenly, 
down the corridor came someone 
clearly impressed by the sound. He 
said something about 'the French 
phenomenon' and said he could see 
the start of a Sardou build -up in 
Australia. He was proved to be right, 
but that kind of thing couldn't have 

happened without MIDEM." 
This year, Trema is putting great 

emphasis on Sardou, who has com- 
pleted an album in Spanish. Most 
French companies, however, realize 
the vital importance of the Spanish - 
speaking territories, with South 
America a key marketplace. At 
MIDEM, there's a real chance for 
this product area to get a hearing 
and, afterwards, a real prospect of 
direct sales of masters. 

Says Ebrard: "At MIDEM you sit, 
and you talk. Sign the contract later. 
But you talk, without watching the 
clock. When you're in your own of- 
fice, you don't sit and talk if you feel 

(Continued on page 90) 

LONDON -Paul Watts, who left 
EMI Records last year, has set up his 
own London -based consultancy op- 
eration under the name MIME (Mu- 
sic International Marketing Enter- 
prises). 

The company will get involved in 
most aspects of the record industry, 
but Watts, who for three years was 
general manager of EMI's inter- 
national division, plans to specialize 
in the handling of international 
business on behalf of master owners 
and publishers. He feels American 
labels, in particular, could benefit 
from such a service. 

Clients so far include a small pop - 
oriented label with a few signings, 
artist managers with albums to 
place, and an up- and -coming U.K. 
producer whom Watts is presently 
managing. Watts will be at MIDEM. 

Dutch Label MIDEM 
Most Important Fair 

By WILLEM HOOS 

AMSTERDAM -Every year, 
around 150 representatives of the 
Dutch music industry visit MIDEM 
and, virtually without exception, 
each regards it as the world's most 
important music trade fair. 

Says Ben Bunders, managing di- 
rector of WEA Holland: "It gives 
you a fantastic chance to freshen up 
contacts with industry folk from all 
over the world. Normally you con- 
tact them through telexes, but in 
Cannes it is down to personal hand- 
shakes. Eye -to-eye contacts are vital 
when you're doing business." 

Bunders is one of the Dutch music 

Poles Keep In Touch With West 
By ROMAN WASCHKO 

WARSAW -For the Polish music Sonoton, Edition Accord. Selected Adds Skorzewska: "The deals 
business. MIDEM is very much a Sound and many others. really do stretch worldwide. Polish 
matter of smoothing the pathway for "Then MIDEM keeps us in imme- music has even been included in 
East to meet West, do business to- diate touch with U.K. companies U.S. muzak -type networks." 
gether and then live artistically and like the Dick James Organization, Dariusz Retelski, director of Wi- 
prosperously happy ever after. Standard Music, Wilson, Chrysalis fon in Poland. has been attending 

The Polish industry has been at- and EMI, with French companies MIDEM since 1977, says the event 
tending now for 14 years, missing like Lido, Radio Monte Carle and offers "an exceptional occasion" to 
only the first, and Bianca Skor- Scorpio, with President Music cf Las initiate or finalize business. He 
zewska, of the Warsaw -based Polish Vegas, and other firms in Sweden or adds: "The origins of a fair share of 
Authors' Agency, says: "It is the Finland or Italy." our license deals for publication in 
most important event for main- At the 1980 MIDEM, the agency Poland of such artists as Abba from 
taining contacts with publishers signed more than 400 separate deals, Polar, Elton John from DJM, Wings 
throughout the world. resulting in Polish music recordings and EMI, Belle Epoque on Carrere, 

"It was solely because of MIDEM appearing widely in West Germany Shirley Bassey from United Artists 
that we established links with such and the U.K. From previous and Gloria Gaynor from PolyGram 
West German companies as Francis MIDEMs, they've gone to the U.S., are in MIDEM. 
Day and Hunter, Intersong, Far, France and South America. (Continued on page 90) 

colony to visit MIDEM every year 
since the start. In the first two years, 
he went as a show -business journal- 
ist for Dutch daily newspaper "Het 
Vrije Volk." Then he went as inter- 
national a &r manager of Phono- 
gram International for seven suc- 
cessive years, and since then has 
visited as WEA Holland chief. 

He doesn't see MIDEM as a place 
in which to make big deals but adds: 
"Certainly it can start off the big 
deals. In most cases, they become 
fully effective weeks or months after 
the event. An example is that last 
summer we acquired Benelux distri- 
bution rights for the U.S. Passport 
label, and that was the result of busi- 
ness talks held during the previous 
MIDEM." 

An additional sidelight to that 
deal is that WEA Holland now rep- 
resents a Dutch group, new wave 
band the Tapes, which has been 
signed directly to the Passport la- 
bel. 

But there is extra -special MIDEM 
interest evinced among the Dutch 
independents. Companies like 
WEA, RCA, Ariola and EMI are 
represented there in an international 
framework. but indies are going un- 
der their own steam and score im- 
pressive deals. 

Benelux Music Industries (BMI) 
is a case in point. Better known in 
Holland as Telstar Records, the 
company has been a MIDEM at- 

(Continued on page 91) 
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International 

Ir 
o 

DUBLIN -The music industry in 
Ireland accepts readily that it has 
learned a lot from attending 
MIDEM, and its participation over 
recent years has done much to estab- 
lish the territory as being a clearly 
separate entity from its neighbor, 
Britain. 

This year, there is an Irish na- 
tional stand, plus a special reception. 
Companies represented include 
Horslips Records, Mulligan Music, 
Pickwick, Release, Carlton Exports, 
PolyGram, Spider and Ogham Rec- 
ords. 

As before, the Irish Export Board 
supports the event, and its represen- 
tative Lyn Halpin says it will go on 
subsidizing what it regards as being 
an extremely beneficial and impor- 
tant international fair. 

The first Irish contingent went to 
the 1975 MIDEM, led by Michael 
O'Riordan and under the auspices 
of Irish Music Industries. O'Riordan 
recalls: "John Edwards, of the Me- 
chanical Copyright Protection 
Society in Ireland, felt we should be 
there, and the society subsidized us, 
along with the Export Board, for the 
first three years. Then the board 
took it all over. 

"All the companies went under Ir- 
ish Music Industries until in 1977 we 
gained a concession from MIDEM 
for multi -accreditation." 

The first couple of years were "ed- 
ucational and learning" years for the 
Irish team. Says O'Riordan: "We 

ish Mounting Their Globe Goes 

wn MIDEM Stand To Cannes 

By KEN STEWART 
tried to do too much. You can't see 
more than six people in a day. Basic- 
ally it is a meeting place for listening 
rather than talking. 

"In 1978. someone told me that 
country music would never sell in 
Germany. In 1979, the same com- 
pany told me that disco was not pop- 
ular and they had some very good 
country music in Germany. We 
learn what others want, then relate 
to it. I feel MIDEM is mainly about 
publishing, and it is turning back to 
that again." 

Business for O'Riordan's Release 
Records and Emma Music has bene 
good at MIDEM. A Sean O'Dowd 
master placed with EMI Pathe Mar- 
coni in France; a Gloria album out 
in Holland (as Gloria Sherry. her 
full name); Billy Brown singles out 
in Holland, too. 

Valentine Music U.K. is to be rep- 
resented in Ireland by O'Riordan's 
company. An album recorded by 
Randy Parton at Lombard Sound 
Studios in Dublin is out in Australia 
on M7 Records. Sound Products in 
Holland issued a double album by 
Dermot O'Brien: "De Beste Accord- 
ionist Van Ireland." 

Says O'Riordan: "Until now in 
Ireland. we had the artists, but we 
never had the writers. But on the 
new Brendan Quinn album, we have 
songs by five Irish writers, published 
by Emma Music." 

In basis, it's an eventual time for 
(Continued on page 91) 

Continued from page 89 
those precious minutes are ticking 
away. Minutes aren't counted at 
MIDEM." 

On the music publishing side, An- 
drea Hackiere, of Francis -Day, 
Paris. is saddened that the main 
group EMI will not be at MIDEM 
this year. "Certainly I always found 
it useful," he says. 

"Perhaps a giant like EMI does 
not really need MIDEM in the same 
valued way as smaller estab- 
lishments. But it still gives us the 
chance to meet people who provide 
the raw material of our activity, the 
authors, composers and writers. The 
human contact is all important. 

"It's true that we've never signed a 
contract at MIDEM, so far as I 
know. We don't do that kind of busi- 
ness. But meetings of this kind are 
the gangway to business. Without 
the gangway, the ship risks sailing 
off empty. That's the general record 
industry viewpoint." 

Allo Music takes the line that 
MIDEM is an exceptionally pleas- 
ant meeting place. "Hold the event 
in Grenoble or Lille and no one, or 
certainly very few. would bother to 
go," says Max Amphoux, Allo presi- 
dent- general. His company has not 
missed a single MIDEM since the 
series started. 

He says: "MIDEM is a vital link 
in the chain. We have writers; We 
buy. But big transactions rarely start 
in MIDEM week, certainly not in 
the Palais. Perhaps in the hotel 
rooms or over lunch in Napoul." 

Polish Path To The West 
Continued from page 89 
"It was there, too, that we nego- 

tiated coproduction recordings in 
Poland with the Essex publishing 
company and sold instrumental mu- 
sic recordings to companies like Se- 
lected Sound and Standard Music. 
And recordings of Polish classical 
music went to the U.S. and Japan. 

"Our main concern has been the 
imbalance in import trade and li- 
cense exports, which has limited our 
prospects of purchasing foreign li- 
censes, so we specially welcome the 
reported widening of the MIDEM 
format to cover classical music. In 
our four years of operating, classical 
music has proved to be the biggest 
export asset of Wifon." 

But the company has also estab- 
lished vital contracts and contacts in 
Cannes with suppliers of technical 
equipment and raw materials, in- 
cluding Electrosound, King, Magna, 
Rox and ICM. 

Retelski says: "We've some sur- 
prises up our sleeve for this year, in- 
cluding recordings of the winners of 
the 1980 Frederic Chopin piano 
compteition and some of our best 
Polish new wave bands." 

Maria Wilk, of the Ars Polona ex- 
port /import company, says 
MIDEM discussions are very impor- 
tant, covering records, hardware, 
cassettes, and also trends, general in- 
ternational marketing problems and 
repertoire availability. Records sold 
by Ars Polona are mainly in the clas- 
sical and folk fields. Companies in- 
volved in deals include Polydor, 
Phonogram, Ricordi, Sound Prod- 
uct. Zafiro, Errato, EMI, Polar, We- 
ton. 

Additionally, the Tonpress record 
company has forged important links 
with companies like EG, EMI and 
Chrysalis in MIDEM. The Pagan 
agency sets up tour schedules and 
representatives of the Intervision 
Festival in Sopot sign up stars as a 
result of MIDEM negotiations. 

Cannes Opening 
Continued from page 78 

cial radio station Europe No. 1 to the 
producers of the best artist promo- 
tion videotapes. The awards, de- 
cided by a jury of French video jour- 
nalists, will be presented at the 
Cannes studio circus on Jan. 27. 

The opening gala of MIDEM, on 
Friday (23) at the Palm Beach in 
Cannes will feature the Fania All 
Stars and Celia Crus. On Sunday 
(25), television presenter Guy Lux 
will introduce a gala featuring Billy 
Preston, Demis Roussos. Charles 
Aznavour, Mireille Mathieu and 
Angelo Branduardi. 

Baritone saxophonist Gerry Mul- 
ligan heads a jazz gala on Monday 
(26) backed by Pierre Michelot 
(bass), Rene Urtreger (piano) and 
Daniel Humair (drums). Also on the 
bill are pianist Ahmad Jamal and 
drummer Max Roach. 

On Tuesday (27) Billy Preston 
makes a second appearance in a gala 
with Syreeta and on Wednesday 
(28) Robert Charlebois will be the 
guest artist at the presentation of the 
French national song awards on the 
third French tv channel. 

Pencilled in for Saturday (24) is 
an Italian gala. 

Nuova Siat: the Italian specialists in the production 
of high-quality CO cassettes and their components. 

NUOVA STAT 

ISI 

Nuova Siat srl 
21047 Saronno (VA), Italy 
21, via Dell'Orto 
Tel.: (02) 9607450- 9607485 
Telex: 335884 NSIAT I 
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MIDEM: Important Fair -Dutch 
Continued from page 89 

tendee since 1972. Adrian Hoes is 
a &r and marketing manager, as well 
as deputy managing director, and he 
says: "Each year I go with eyes and 
ears open. For instance, last year we 
bought from Italian record company 
Baby Records the single 'Under- 
water' by German disco artist Harry 
Thumann, and scored a Benelux ter- 
ritory Top 10 hit with it. This was the 
first area outside Italy where that be- 
came a chart hit." 

And it was at MIDEM that BMI 
recently acquired Benelux distribu- 
tion rights of U.S. Pacific Arts, the 
label set up by former Monkees' 
member Michael Nesmith. At 
MIDEM, too, BMI gained Benelux 
distribution of the Showaddywaddy 
single "Why Do Lovers Break Each 
Other's Hearts," another chart hit. 

Hoes has no doubts he's due to 
score other big deals this year. 
"More and more people in the 
worldwide industry are becoming 
aware that it is a good thing to deal 
with independent companies. These 
smaller outfits work hard and have a 
genuine feel for trends. You can 
reach them night or day, unlike the 
majors where much time is given to 
lunching, dining and going out to 
parties." 

Dutch music publishers also find 
MIDEM worthwhile. Frans Erke- 
lens, general manager of Dutchy 
Publishing, a division of the Dureco 
independent record company, has 
been annually to MIDEM since 
1973. For this company, 1978 was a 
specially important year, the time 
the "Smurf' songs of Dutch singer 

Pierre Kartner, otherwise known as 
"Father Abraham," were presented. 
In the past two years, more than five 
million Smurf albums and around 
four million singles have been sold 
worldwide. 

The " Smurf" project, based on an 
idea by Belgian cartoonist Pierre 
Culliford, has turned out to be the 
most successful phenomenon in the 
histroy of the Dutch record industry. 
Kartner himself recorded the 
"Smurf' songs in Dutch, English, 
German, French, Italian and Swed- 
ish, and scored gold disks in the 
Benelux, West Germany, U.K., 
Scandinavia. Spain and Canada. 
and in other countries, such as Nor- 
way, other artists recorded the songs. 

Now, nearly three years later, the 
" Smurf' trend goes on. At the end of 
August, the album "Smurfing Sing 
Song" was put out in the U.S., by 
Session Records, and backed by ra- 
dio and television advertising. This 
month "Smurf' recordings are being 
launched in Japan and New Zea- 
land. Then K -tel releases new reper- 
toire from the characters in Italy and 
a "Smurf" compilation album is set 
for the West German market. 

Says Erkelens, proudly: "The 
project remains very much a gold 
mine. I believe the 'Smurfs,' inter- 
nationally boosted at MIDEM, will 
provide us with at least a $1 million 
profit." 

From the very first MIDEM, 
Willem van Kooten has attended. 
visiting as manageing director of 
publishing companies Nada and 
New Dayglow, as managing director 

of production company Red Bullet 
and also. recently, chairman of the 
board of independent record com- 
pany CNR. He says: "It is impos- 
sible to predict just what any 
MIDEM will mean to you person- 
ally. You can score a fantastic deal, 
but you can also end up with a big 
flop. But you can guarantee you can 
meet your business friends from all 
over the world." 

One of his big MIDEM deals was 
for the distribution rights of Belgian 
singer Pavrick Hernandez and 
"Born To Be Alive," a single which 
reportedly sold 100,000 in Holland 
alone and more than 800,000 units 
in Germany. 

At this year's MIDEM, two new 
Dutch production units will be 
strongly represented, one being TTR 
Records, set up by Ruud Wijnants, 
former managing director of CNR, 
by Bart van der Laar, former man- 
aging director of Carrere (Holland) 
and by Rolf Baierle, former head of 
Carrere (Germany). Baierle is also 
the chief of Roba Musik, a leading 
German music publishing company. 

Finance for this venture came 
from WEA Holland and RCA Ger- 
many. WEA releases its product in 
the Benelux and RCA in Germany, 
Switzerland and Austria. In Cannes 
this year, the company seeks distri- 
bution deals for other territories. 

The other new outfit is A &R Rec- 
ords, set up by Eddy Ouwens, one of 
the most successful Dutch produc- 
ers. Distributed already in Holland 
by CBS, A &R also looks for new 
worldwide distribution deals. 

National Stand Mounted 
For Irish Music Firms 

Continued from page 90 
the Irish music industry, specially so 
after Ireland's win in the 1980 Euro- 
vision Song Contest with Shay 
Healy's "What's Another Year," 
sung by Johnny Logan, who is at- 
tending the Irish reception -party in 
this year's MIDEM. 

Vincent Smialek, former manager 
of the MCPS Dublin office, has been 
sales manager of Carlton Produc- 
tions for the past three years. "In 
MIDEM, we look for contacts. It's a 
long -term operation. We do business 
with importers who buy finished 
product on the Chyme label, and we 
make records and cassettes for inde- 
pendent U.K. record companies. 

"But there's a national side, and 
MIDEM has made other countries 
aware that there is a music business 
in Ireland. There's a big increase in 
the volume of sales of Irish tradi- 
tional music in various countries. 
Pop, however, has yet to be cracked. 
We haven't had the luck with pop 
records." 

Carlton takes its "Festival of Irish 
Folk" to MIDEM, 1981, a three -al- 
bum box set with songbook and 
tracks by the Dubliners. the Wolfe 
Tones, Bothy Band, Furey Brothers 
and Davey Arthur and Clannad. 

Shay Hennessey, of Pickwick, is 
chairman of the International Fed- 
eration of Producers of Phonograms 
and Videograms in Ireland. and is at 
MIDEM for the first time. "It's right 
for our industry to be there. The in- 
dustry is growing. A few companies 

may close, but there's no retraction." 
He takes Pickwick's Harp series 

(Dickie Rock. the Dubliners, the 
Clancys and Tommy Makem and 
others) to the MIDEM atmosphere, 
and Pickwick distributes a whole 
roster of major record companies 

PolyGram's John Woods, manag- 
ing director. says the company sells 
finished product of general Irish 
material to European markets and 
says the Irish industry has to build 
and MIDEM is the right meeting 
place to do just that. 

MIDEM In 
The Future 

Continued from page 82 
stressed. He holds the trump card. 
He makes demands upon the civic 
authorities, but says "they are only 
reasonable demands, made in the 
light of a fast -expanding annual 
event. What benefits the music in- 
dustry benefits Cannes. ". 

Today, a vast new Palais is being 
built. There is a minor area of oppo- 
sition. but Cannes as a whole doesn't 
want to see MIDEM move away. 

For Chevry, MIDEM is essen- 
tially a meeting place, and his phi- 
losophy has always been to provide 
the best possible service to make it 
easy for people to meet. 

At first, he set up an illuminated 
board within the Palais so that any - 

(Continued on page 96) 
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Marius 
Müller- Westernhagen 
Germany's newest 
Superstar. 

( more than half a million LPs sold ) 

Joachim Wit 
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WEA started Marius 
Müller- Westernhagen 
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o A Warner Communications Company 

Inlernalional 
Japanese Make Cannes Contact 

Continued from page 86 

Watanabe Music Publishing has 
had a booth at MIDEM ever since 
1973. Besides publishing and record 
representatives, the company takes 
an artist, composer or manager in 
the form of a bonus trip for good re- 
sults during the past year. 

Watanabe notes, "MIDEM also 
gives us an opportunity to hold a 
meeting in Cannes of Watanabe 
Music Publishing people from 
Tokyo. Los Angeles and London. 
Prior to MIDEM, we get requests for 
appointments as far ahead as No- 
vember of the year before. In many 
cases the groundwork is laid before 
MIDEM is actually held, and busi- 
ness is finalized there." 

She talks enthusiastically about 
the MIDEM excursions organized 
every year by MPA for member 
firms. They have been very popular 
ever since they were first organized 
in 1975 with about 50 participating 
each year. 

For those invididuals going over- 
seas and to MIDEM for the first 
time, the excursion handles every- 
thing from registration, making ap- 
pointments and arranging special 
visits. This is very helpful for those 
who cannot speak English or French 
and who are not familiar with how 
contacts are made at MIDEM. 

After MIDEM '81, tour members 
are going to France to visit SACEM. 
West Germany to visit GEMA and 
Britain to call on PRS so they will 
have an opportunity to meet and 
talk with officials of the publishing 
associations of these countries. 

Keith Bruce. managing director of 
Warner- Pioneer, says, "I attended 
MIDEM '80 and met some very old 
friends with whom I had lost contact 
as well as current busines associates 
that I had planned to meet there. 

"From the point of view that prac- 
tically everybody from the music 
world is there, it's extremely useful. 
Of course, it's predominantly a mu- 
sic publishing event. but there are a 
whole lot of artist management 
people and American lawyers who 
are involved in the record business 
and many of the record companies." 

"We had one deal coming out of 
MIDEM last year which was for the 
rights in Japan to Saxon, a British 
group which records for Carrere 
Records. The group will certainly be 
a major group in Japan so that will 
be good for us. 

He feels that Japanese going to 
MIDEM who do not speak English 
should take an interpreter with 
them. "When I went to MIDEM, I 

took my own interpreter with me to 
make sure that I could communicate 
with the other Japanese there." 

Ikuzoh Orita, manager of 
Warner- Pioneer's international rep- 
ertoire department, went to MIDEM 
in 1977 and is attending MIDEM 
'8I. He remarks, "The period is short 
so that it's not possible to sign con- 
tracts right away. MIDEM provides 
a wonderful opportunity to person- 
ally meet people whom you had only 
known through the phone, telex or 
letters. The fact that you've estab- 
lished direct contact makes it easier 
to do business afterward." 

Orita says that people from other 
countries at MIDEM were showing 
a greater interest than before in 
Japanese music and artists. 

Ichiro Asatsuma, executive direc- 
tor and production manager for Pa- 
cific Music Publishing, has been go- 
ing to MIDEM for 10 years and feels 
that it is a very effective event for 
making contacts with music publish- 
ing circles in various countries. 

"It may not be possible to get con- 
crete results right away, but the con- 
tacts you make will be helpful later 
because you will know whom to con- 

tact for certain things," he pointed 
out. 

As an example. he cites the case of 
the Nolans, the sister group from 
Britain. "We first contacted Black 
Ship Music seven years ago and 
signed a three -year agreement but 
nothing came of it. The second 
three -year agreement didn't pro- 
duce anything substantial, and the 
third one finally produced the hit 
'Dancing Sisters,' which has already 
sold 600,000 copies in Japan." he ex- 
plained. 

He points out, "We Japanese pub- 
lishing firms must use MIDEM 
more aggressively to sell Japanese 
songs and artists. The melody is 
good, but the lyrics, which are in 
Japanese, can't be understood. So 
we've got to find good songwriters to 
translate the Japanese lyrics into 
English." 

Out to sell instead of buying at 
MIDEM '81 is Yasuhiro Mori. man- 
ager of the advertising department 
of Discomate Records. He com- 
ments: 

"There will be one singer and four 
groups that we'll be pushing very 

hard at MIDEM. The singer is 
Junko Yagami, guest singer at the 
World Popular Song Festival in No- 
vember 1980 who was warmly 
praised by Rupert Holmes. Her 
'Purple Town,' which she wrote, 
composed and sang. was a hit in 
1980, followed by 'Mizuiro no Ame.' 

"The groups are Jap's Gap's, 
Norio Maeda's Windbreakers, Pa- 
cific Jam and Tokyo Octet. Jap's 
Gap's. for instance, sings all its songs 
in English." 

Mitsuaki Tsunekawa, profes- 
sional manager for Japanese reper- 
toire for Nichion, a publisher. went 
to MIDEM in 1978. He suggests that 
listening booths be made available 
so that it would be easier to hear rec- 
ords. 

He, too, received the feeling that 
people from other countries are 
more interested in Japan than be- 
fore. "They approached the Japa- 
nese very enthusiastically." he said, 
"wanting to know about the music 
market here. They had checked and 
knew about Nichion; they phoned 
me at the hotel to make appoint- 
ments." 

SESAME STREET 

RECORDS 
The Internationally acclaimed 
and award winning children's 
record company is inviting all 

MIDEM 
attendees 

who are interested in 
international licensing 

arrangements to contact 

GERARD ESPOSITO 
General Manager 

or 

SHY KAIKEN 
President 

at 

c47 

SESAME STREET RECORDS) 

1 Lincoln Plaza 
New York, N.Y. 10023 

212 -874 -2700 

TELEX: 236168 B 
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InlernoUonol 

What Future For British Indies? 
Continued Good Fortune, If A &R Instincts Are Sound 

Continued from page 4 
Circle. together with disco acts 
Grace Jones and the Gibson Broth- 
ers, while reggae stars Linton Kwesi 
Johnson and Steel Pulse are among 
U.K. signings. 

Island's parallel interest in the 
British progressive rock scene -King 
Crimson, Free, Traffic etc.- survives 
into the '80s via artists like Robert 
Palmer and Marianne Faithfull, Cat 
Stevens, who stand alongside the 
younger talents of the Jags, U2 and 
the Basement 5. Its continuing grip 
on the contemporary market was il- 
lustrated recently by the huge suc- 
cess of Buggies' "Video Killed The 
Radio Star," which has reportedly 
sold 3.5 million copies worldwide. 

The company style set in the early 
'70s- strong packaging. grass roots 
a &r, close artist /record company re- 
lations -has been maintained since 
and accords well with the attitudes 
of today's street -wise independently 
minded artists. Some things have 
changed. though. There was a pe- 
riod when Island's efforts to service 

a brood of younger labels led it to 
acquire an expensive pressing plant 
and excellent but unprofitable dis- 
tribution network. 

Today, those commitments have 
gone. Island goes through EMI in 
Britain, Warners in the U.S. Total 
staff count, including employes at 
the Island Music publishing arm, 
the Blue Mountain video company 
and the studios at Compass Point, 
Nassau and Basing Street, London, 
is around 90. 

Like Rocket and Elton John, Jet 
and ELO, Chrysalis was once gener- 
ally associated with one act -Jethro 
Tull, a band initially taken to Island 
by managers Chris Wright and 
Terry Ellis before they set up their 
own label. 

Its roster now presents a judicious 
mixture of solid sellers, Leo Sayer. 
Rory Gallagher, Ian Hunter, Jethro 
Tull itself, and newer talents -Stiff 
Little Fingers, Ultravox. U.S. sign- 
ings include Blondie, Pat Benatar. 
Eric Troyer and the Fabulous Thun- 
derbirds. 

This man 
was 

shocked to 
hear of labels 

thriving during the slump. 
Find out who they are and 
how they did it... 

STAND B -165, MIDEM '81 
It's shocking but true! There were 
labels that didn't suffer the down- 
trends of the late 70's! Labels like 
CONTEMPORARY, GOOD TIME JAZZ, 
FIRST AMERICAN, CRYSTAL CLEAR, 
CENTURY, TREND, DISCOVERY, 
EDIGSA, CHERRY PIE, BAINBRIDGE, 
UNICORN, CARA, GRAMAVISION. 
They did it with artists who have sur- 
vived time and trends and whose mu- 
sic will always have a market. They 
did it by aiming toward consumers 
who continue to support their favorite 
artists and who insist on high -quality, 
state -of -the -art recordings. And they 
did it with the help of David Hubert 
and Associates... 
consulting in the classical tradition. 
DAVID HUBERT & ASSOCIATES 

201 N. Orange Grove Blvd. 
Pasadena, California 91103 
(213) 796 -9693 
Cable: Consultme 
Tèlex 901 -588 -3792 

In conjunction with Arista/ 
Ariola, it runs the 20- strong Tandem 
sales force, and having bough: out 
George Martin's controlling interest 
in Air some years ago now owns, be- 
sides Wessex Studios, two other 
recording facilities, Air London and 
Air Montserrat. In recent times, it 
has diversified boldly, putting 
money into movie and theater proj- 
ects, bidding for involvement in 
breakfast tv, bringing out one of the 
first purpose -made video music re- 
leases with Blondie's "Eat To The 
Beat." 

Equally audacious was the unique 
contractual arrangement between 
Chrysalis and 2 -Tone founders the 
Specials, which gave the Coventry 
band unprecedented artistic control, 
paid off in a succession of hit singles, 
and may well set a pattern for the 
artist /record company power bal- 
ance in the '80s. 

The Virgin group of companies 
turned over some $75 million in 
1980, making it far and away the 
largest U.K. indie. The revenue 
comes from a whole range of related 
companies employing in all about 
300 staff. There are 23 Virgin record 
stores; five studios. including two 
mobiles; a thriving exports division; 
a video off -line editing facility; a 
newly set -up book publishing com- 
pany; the Scala cinema; the Venue 
music room; a tv production firm, 
and a film company responsible for 
the recent launch of "The Great 
Rock'n'Roll Swindle." 

Diversity is nothing new. "We had 
more companies in 1974 than we do 
now," says group managing director 
Nik Powell. "In those days, it was a 
matter of necessity: being the kind 
of company we were we couldn't get 
the services: we had to do a lot of 
things ourselves. For the '80s, we feel 
we've been successful at managing 
diversity. and see no reason to 
change. We don't really concern 
ourselves too much with the distant 
future anyway: planning 12 months 
ahead is enough." 

Though Virgin's initial roster had 
a distinctly hippie orientation, the 
company has since shown itself 
quite ruthless in matching steps with 
the contemporary stride. It reacted 
quickly to the punk eruption, pick- 
ing up the notorious Sex Pistols fresh 
from EMI's fleeting embrace. The 
more whimsical excesses of the old 
catalog quietly disappeared. 

"1977 was as much a kick up the 
tail for us as for anyone else" notes 
Powell, "thotigh I think the atmos- 
phere of punk. the anger and so on, 
fitted rather well with our own 
rather aggressive policies." 

There are currently about 3C acts 
signed. "Roster size is decided on an 
ad hoc basis: the important thing is 

that we've got to be able to service 
our roster more competitively than 
other companies can theirs." Last 
year, a parallel operation, DinSong/ 
DinDisc, was set up as a way to ac- 
commodate more acts while main- 
taining servicing standards. 

Magnet, six years old, falls same- 
where between the two generations 
of indies. Like Mickie Most's Rak, it 
concentrated initially on commer- 
cial singles- oriented pop from the 
likes of Alvin Stardust, Guys 'n' 
Dolls and Silver Convention. but 
tactics for the '80s are rather differ- 
ent. Founder Michael Levy's philos- 
ophy now hinges not on immediate 
chart success, but on longterm talent 
development. "I wouldn't knock the 
artists we had in the early years. who 
deservedly sold millions of records. 
but our approach now is to look for 
artists with the potential for longev- 

(Continued on page 96) 

1" 
m mSb i. 
ao: 
V044 omm 
PlaWM 

m 

001M p 
b4ao o 01.sul 

ci 

gr0 r 
*á 

cD 

11 r!, 

Ó 

c;) 
N' * I 
gal Q e 44. gil4g 
om,a0g 

E N 
0. 44 

TILDIC 
»TELEFUNKEN -DECCA« SCHALLPLATTEN GMBH 

He.Jßweg 25 D -2000 Hamburg 19 
Telephone (0 40) 4019 -1 Telex 0213 545 

93 

www.americanradiohistory.com

www.americanradiohistory.com


94 

ERN ORG,q 

THE 

PEER -SOUTHERN 

ORGANIZATION 

SAYS 

"WELCOME TO OUR 

WORLD" 

AT MIDEM 1981 

AND LOOKS FORWARD 

TO MEETING 

YOU 

ON STAND NO. A437 

New York Auckland Barcelona Hollywood 
Mexico City Zurich Montreal Madrid 
Vienna Paris Brussels Johannesburg 
Hamburg Amsterdam Stockholm London 
Rio de Janeiro Sydney Milan Santiago 

Buenos Aires 

International 
Austrians Awaiting 1980 Figures 

VIENNA -The Austrian record 
industry, waiting on final market 
sales statistics for 1980, is split be- 
tween those who think the figures 
will show a small upturn on the pre- 
vious 12 months and those who an- 
ticipate a slump of maybe 3 %. 

But nobody seems to doubt that 
profits generally will be well down, 
and that there will be a further 
slump in sales of prerecorded cas- 
settes- .. And with higher costs and 
surging sales of blank tape in pros- 
pect, nobody visualizes an increase 
in 1981. 

In what is clearly an industry of 
mixed opinions. Stephan von Fried- 
berg, managing director of Ariola, 
claims a small turnover and profit 
increase for 1980, but says: "I'm cer- 
tain that the start of 1981 will see a 
basic drop in record sales. That will 
be the national trend." 

Gerhard David. general manager 
of Bellaphon, says the past year has 
been "very good" for the company, 
though the license deal loss of Casa- 
blanca and Fantasy is a matter of re- 
gret. "Our view is that full -price al- 
bums provide the buoyant market 
sector, and there are few future pros- 
pects for budget lines." 

But David is very optimistic about 
the coming year: "I'm sure we can 
double our turnover, particularly 
now we have the distribution rights 
for Motown, Boardwalk and Scotti 
Brothers. We're also working on a 
promising series of reissues of origi- 
nal oldies." 

More optimism from Jaroslav 
Sevcik, general manager of CBS: 
"For us, turnover as well as profits 
improved in 1980. Singles sales, in 
particular, rose -maybe by as much 
as 60% over the previous year. Level- 
ing out album and cassette prices, as 
from Jan. 1 last year, was good busi- 
ness for us, because while cassette 
sales increased substantially, sales 
statistics show that we also had a 

higher album turnover." 
And Peter Mampell, managing di- 

rector of EMI Columbia. talks hap- 
pily of a 25% turnover increase for 

Tape Paces 
Japan Sales 

TOKYO -The record and tape 
market in Japan during January- 
November last year was worth $1.2 
billion. according to statistics re- 
leased by the Japan Phonograph 
Record Assn., the manufacturers' 
body. This compares with $1.1 bil- 
lion for the full 12 months of 1979. 

Figures represent the value of rec- 
ords and tapes produced by member 
firms of the association. Data for the 
full 12 months of 1980 will be avail- 
able in two weeks. 

Disks produced during the ll 
months under scrutiny totalled 175 
million. down 1% from the 176.5 
million manufactured in January - 
November, 1979. But because of the 
hike in prices at mid -year, their 
value increased by 5% to $762.4 mil- 
lion. 

Tapes, on the other hand, showed 
production increases of 33% to 71.2 
million (from 53.5 million during 
the same period in 1979) and a 25% 
increase in value to $473.3 million. 

The January- November 1980 fig- 
ures compare as follows with the sta- 
tistics for the whole of 1979: 175 mil- 
lion records produced, worth $762.4 
million, against 199 million worth 
$755 million; and 71.2 million tapes 
produced, worth $473.3 million, 
against 61.3 million worth $401 mil- 
lion. 

By MANFRED SCHREIBER 
1980 over 1979, thoug:i cassette sales 
were down by around 3 %. But he 
adds: "Obviously we won't have 
such an increase this coming year, 
though we're going al_ out to match 
our 1980 figures." 

Yet for Musica, 1580 was not a 
good year. Franz J. Wanner, general 
manager, says: "Our company stag- 
nated, and prerecorded cassette sales 
were particularly bad We have the 
Jupiter distribution in Austria this 
year, however, and have big ad- 
vance orders for our digital classical 
product which will go out shortly, so 
we can reasonably look for an up- 
swing in the next 12 months." 

Wolfgang Arming, president of 
the PolyGram group h Austria, tak- 
ing in Phonogram, Polydor and 
Amadeo. says: "We Fad our prob- 
lems last year but our position as 
market leader was in no jeopardy. 
Polydor reached its budget and 
Phonogram and Amadeo missed out 
by only narrow marlins. I'm cer- 
tainly not unhappy about the re- 
spective turnover fig-ires, but I'm 

disappointed by the profit margins." 
And he adds: "Our experience 

was that national artists sold very 
well in 1980, but records merchan- 
dised on television did not meet ex- 
pectations. In future, we'll have to 
exercise extreme caution in this 
field. And the year ahead looks ev- 
ery bit as difficult as 1980. so that 
turnover is likely to stagnate." 

Harald Neuteufl, general man- 
ager of WEA, happy at budget tar- 
gets met. with increased turnover, in 
1980. simply states ominously: "I ex- 
pect this year to be tougher than last 
year." 

Melodiya Releases 
MOSCOW- Melodiya t.as an- 

nounced plans for 260 releases in the 
first quarter of 1981. among them 
seven licensed albums. There will be 
around 90 classical titles; 70 folk 
music; 50 jazz, rock and pop; 45 
children's material and spoken 
word. 

Develop 
Your Market 

With us! 
OUTLINE OF DISCOMAIE RE :ORDS 

"Duality sound production from quality 
materials' was the basic idea when we 
started our company Disco Ca.. Ltd 
(label name DISCOMATE REC 3RDS1 with 
a staff consisting of veterans end able 
newcomers to the industry 
Our first release in 1976 was 
'Beautiful Sunday' by a U.K error Dane! 

Boone which sold more than ,000.000 
copos No foreign song cold yell lbs 
quantity before We made a very kicky start 
DISCOMATE RECORDS o thirty hacked up 
by its main stockholders. TOK -0 
BROADCASTING SYSTEM (TES) whch.s 
the biggest pnvate broadcastirg station m 
Japan and the well-known VICTOR 
COMPANY OF JAPAN LIMJTD IJVCI 
Wrth less than 40 employees emd a 
restricted number of releases, we established' 
an orgaallatlon with the ability to develop 
efficient promotion 
IAA entrust the manufacturing al our discs 
and tapes to JVC and the dunbution to 
VICTOR MUSICAL INDUSTRIES. INC 
Some misunderstanding occur.d 
concerning our company name We were 
occasionally considered as a reord company 
selling only -disco- music. whch is totally 
untrue. DISCOMATE is an all-reund record 
compan 
In 1976 

y 

soon after the big hit of our first 
release mentioned above. we acquired ABRA 
for the Japanese market Their Dancing 
Queen" became a great big hit Since then 
they have become a superstar among 
Japanese music fans and have sold more 
than 8.000.000 copies of disco and tapes 
Where they came here for their first concert 
tour in March 1980. ABRA -fer_r spread 
all over the country 
Meanwhile one of our domesti. artists 
Junko Vegans became the topaemale 
anger songwriter making as he singles 
and albums reach the top rank of the 
charts 
We have steadily increased our gross 
sales in the past five years andare 
in a very good financial position We are 
proud of Wing one of the mos successful 
new record companies today 

Company name Disco Co . Ltct 
Address Malabe Bldg . 2F. 3 -43 Akasaka 
Minato -ku. Tokyo. Japan 107 
Phone 03585 -9111 
Telex 02425228 DISCO J 
Capital Authorized Capital 350 illion Yen 

Establishment July 18. 1975 
Stockholder 

Tokyo Broadcasting System, Inc 
Victor Company of Japan. Ltc 
Hokkaido Broadcasting System. Inc 
Chubu.Nippon Broadcasting *stem, Inc 
Mimic's/ Broadcasting System Inc 
RKB Maimchi Broadcasting Ccrporation 
Akasaka TV Studio Co.. Ltd 

Member organization 
Japan Phonograph Record Asociation 

World r. 

JUN KO YAGAMI 
1 

q c nere too female singer -cum -song writes 

JAP'S GAP'S 
Super new group challenging the world. 

PACIFIC JAM 
Trans- Pacific fusion band. 

WIND -BREAKERS 
The all -star band of Japanese veteran iazz men.. 

TOKYO OCTET 
Maestros of classic music with pop sense. 

disunites records 
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For Island, U 2 has already had 
much publicity and adds in Base- 
ment 5 as a "hot tip" for 1981. Din 
Disc, a Virgin label, with Orchestral 
Manoevres In The Dark already a 
big success, has signed Modern Eon 
this year and is looking for hits from 
Nash The Slash and heavy rock 
band Dedringer. Virgin acts being 
launched include the Professionals, 
Holly and the Italians and Japan, 
the latter already popular but new to 
the label. 

Rak is going strong on Kim Wilde, 
daughter of veteran rock singer 
Marty Wilde and RSO is giving 
heavy support to Pauline Murray. 
Names to ponder from Stiff include 
the Equators, Dirty Looks, Joe 
"King" Carrasco and Tenpole Tu 
dor. 

And Charisma is to spend three 
times as much hard cash this year as 
last on the PRE label, with extra 
hefty spending on a new Delta Five 
album. and full backup for Scars, 
Tuxedo Moon. the Residents and 
Prince Far I. 

Czech Gold Disk 
PRAGUE -EMI Records, U.K 

has awarded a gold disk to Supr 
aphon here for Czechoslovak sales 
of 60,000 -plus of a licensed album of 
British band Smokie. Earlier albums 
by Deep Purple. Pink Floyd and c_ 

Olivia Newton -John have been sim- Z 
ilarly honored by EMI in this terri- c 
tory. 

N 

International 
95 

THE MAN -U.K. singer songwriter Joe Jackson, left, receives a bottle of 
champagne and an Edison, the Dutch recording industry's highest award, 
from A &M Records' European coordinator Cathelijne Oudemans, following 

Jackson's concert at the Vredenberg Music Center, Utrecht. 

Raphael Triumphs In Spain 
MADRID When seasoned 

Spanish artist Raphael's one -man 
show, "20 Years On The Stage," was 
slotted between the end of one of 
Madrid's longest- running musicals 
and the beginning of the next, no 
one counted on the success his show 
would create. 

As it was, Raphael received rave 
reviews, played to packed houses 
and now his run continues at an- 
other of the capital's main theaters. 
5o good were the press reports that 
his record company, Hispavox, 
packaged them in a special folder 
which has been widely distributed, 
promoting both the show and his 
new album. 

The one -man production fol- 
lowed "El Deluvio Que Viene" into 
the Teatro Monumental here, and 

was due to fill the gap until full -scale 
rehearsals for "Evita" got under- 
way. 

The catholic ABNC newspaper 
said: "One of the greatest figures of 
modern singing presents his biggest 
commemorative show after a long 
and successful career." Certainly his 
versatility and style has endeared 
him to millions here over two dec- 
ades. 

Hispavox say he's sold up to 10 

million records, but an exact figure 
won't be known until the computer 
has finished with the statistics. 

Now Raphael's new album is sell- 
ing fast. It comprises tracks written 
by Manuel Alejandro, who has writ- 
ten most of his previous hits. Many 
have already figured in South 
American charts. 

U.K. Invests In New Rock Acts 
Bets On Heavy Metal, Electronic Music, Rockabilly 

LONDON -No matter what eco- 
nomic cutbacks may be forced upon 
it in other areas, the U.K. record in- 
dustry is relying on investment in 
rock'n'roll, specially new acts, to 
break clear of the recessionary stran- 
glehold. 

And, judging from an early year 
overview, the companies are happy 
to keep faith with the heavy metal 
and electronic -music sectors which 
produced spasms of commercial joy 
in 1980. 

Rockabilly, too, is gathering 
power, notably through Stray Cats, 
now signed to Arista and hotly 
touted as one of the best bets for big 
sales this year. The group's new 
single is "Rock This Town," and its 
first album is to receive massive pro- 
motional backup in February. 

The list of names virtually new to 
the record industry. but soon to have 
record company money spent on 
them, is long. CBS is going behind 
the Hitmen and Bruce Woolley, and 
Epic is putting a lot of muscle be- 
hind the Quick. Altered Images 
(from Scotland) and the Photos. 

Chrysalis snuffed hot opposition 
to sign Spandau Ballet and sees this 
essentially visual band as a big seller 
in 1981. Other acts being boosted in- 
chide Brian Copsey and the Com- 
motions, Michael Schenker and 
Linx. 

Also due for close Arista attention 
are the Midlands band Urge, and 
heavy metal team Praying Mantis. 
Ariola heavy metal interests include 

By PETER JONES 
Swiss band Krokus and Herman 
Brood from the Netherlands. 

MCA's promotional activity in- 
cludes the Freshies and London - 
based the Look. For Rocket. there 
are the bands Arrogant and Three 
Minutes. Magnet is showcasing Doll 
by Doll and Modern Jazz at 
MIDEM this year, and electronic in- 
terests for DJM include Adrian Lee 
and Music For Pleasure. 

Scarlett Von Bollenham is a new 
signing by RCA, while the major's 
Badge label is featuring God's Toys. 
Phonogram's rockabilly interests are 
stocked up by the Polecats, other pri- 
orities being given to Tom Robin - 
son's Sector 27, U.S. singer Florence 
Warner, the group Teardrop Ex- 
plodes and rock performer Johnny 
Britton. 

EMI has rockabilly energy, too, 
via Midlands' brothers the Jets, New 
Zealander Shona Laing. rock group 
Albania, Canadian hard -rock group 
Wreckless, plus Snips from the 
Chiswick label, the band's first al- 
bum having been produced by Chris 
Spedding. 

At Polydor, the Passions, the Jam - 
styled Gas, disco groups Shakatak 
and Level 42, and Bagatelle are in 
for big -push promotion in the next 
month or so. And A &M, particularly 
interested in developing new acts. 
has changed the name of Athletico 
Spizz '80 to the Spizzles. New sign- 
ing Ruper Hine is a solo "hope" and 
the company really hopes to break 
and establish Styx in the U.K. 

Revenue from songs and entire catalogues remain uncollected in Italy!!! 

Dare you risk lost revenue from your songs and catalogue in Italy? 

PUBLISHERS 
The company of the 80's is at your disposal 

FRANTON MUSIC SRL 
Subpublishing and promotion of International copyrights. 

Franton Music SRL 
Via Manin Ill 
30174 Venezia / Mestre - Italy 

Tel. (41) 940 322 
Telex 410874 

TONY TASINATO AND FRANCESCO SANAVIO ARE AT 
MIDEM -CONTACT THEM c/o HOTEL MARTINEZ 
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InlernoEionol 
Contents Of Vidcassettes 
Causes Uproar in Finland 

By KARI HELOPALTIO 
HELSINKI -Intense pressure is 

being brought to bear on lawmakers 
here to impose censorship on prere- 
corded videocassettes. 

The uproar started with a flurry of 
angry letters to the editors of various 
newspapers and magazines. This has 
been followed by parliamentary de- 
bate, plus a 50- minute television fea- 
ture with government ministers and 
video industry chiefs having their 
say. 

The lack of control over the im- 
port and marketing of videocassettes 
in Finland remains a matter of 
heated argument. Much of the mate- 
rial coming in features brutality and 
sadism, under titles like "Mass Mur- 
der With A Chain Saw" and "The 
Bogeyman." 

Chris Taxell, minister of justice, 
admits: "Preventive censorship ap- 
plies to sex and violence in films and 
videocassettes aimed for public pres- 
entation. We've no authority to in- 
tervene over private use of video ma- 
terial shown in at -home privacy, or 
indeed over individual or mass im- 
portation of this kind of sordid ma- 
terial. "We're aware that we need 
improved legislation to cope with 
the problems." 

The government is now preparing 
a special report on videocassettes 
and will take up the matter at full 
Scandinavian territory level because 
new laws should cover Finland, 
Sweden, Norway. Denmark and Ice- 
land if they are to be effective. 

Main concern is over X -rated ma- 

terial currently finding its way into 
the hands of teens and even pre- 
teens. Dealers sell and rent, seeking 
quick profits. and Finnish mail -or- 
der companies are gaining big re- 
wards in the video field, say industry 
critics. 

But Erkki Lehtonen. of Audio - 
videopiste Oy, a leading dealer, 
says: "It's all much ado about noth- 
ing, because violent -type product 
makes up only a small part of the to- 
tal, which takes in music, sport, com- 
edy, cartoons and so on. 

"Yet there's a big demand for 
video violence, though of course 
we'd like to see more pure family en- 
tertainment. We import mainly from 
the U.S., but also from countries like 
Sweden which are developing as 
manufacturers of children's mate- 
rial." 

Around 6,000 -8.000 video record- 
ers were sold in Finland in 1980, giv- 
ing a national total of around 12.000 
units. According to Antti Einio, 
manager of Video -Palvelu, the Fin- 
nish breakthrough years will be 1982 
and 1983 and he adds: "Things 
should be in control here by then." 

Pitfalls And Opportunities 
Continued from page 16 

A new contract is urgently needed 
to serve today's composers and to- 
day's record producers. 

One of the most important tasks of 
the negotiators will be to decide 
upon the method of calculating the 
royalty. The choice lies between the 
present system, which applies an 8% 
royalty rate to figures obtained by 
marking up wholesale prices, or the 
application of an increased percent- 
age rate to the wholesale price, or a 
flat -rate royalty. Joint BIEM /IFPI 
working parties are at present study- 
ing the latter two alternatives. 

The negotiators will also have to 
take account of developments in the 
laws of the European Economic 
Community. In a recent case in the 
European Court, the Advocate Gen- 
eral said that " .... the very exist- 
ence of the Common Market entails 
that royalties should be fixed for 
that market as a whole and not for 
individual national markets." He 
added that he was of course aware 
"that to say this is to say that the ar- 
rangements made under the aus- 
pices of the BIEM need to be re- 
vised." 

It is clear that the IFPI /BIEM ne- 
gotiators will have to study very 

U.K. Independents Prosper 
Continued from page 93 

ity not just in the U.K. but in inter- 
national markets too. 

"That requires financial commit- 
ment, so the decision to sign has to 
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Music by Giuseppe Verdi 
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Royal Philarmonic Orchestra conducted by 
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L.V. Beethoven, Symphonies No 3 -5 -6 -7 

Fidelio 
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be a careful one. Once signed. we 
aim to really get behind our acts, 
which means a tight roster is essen- 
tial: we're focusing on maybe five 
acts, not on 30 without direction or 
priority." Among them are Darts, 
Chris Rea, Matchbox. Bad Manners 
and Alibi. 

Magnet employs 30 people world- 
wide, and recently merged field pro- 
motion teams with Pye /PRT, which 
handles pressing and distribution. It 
owns no studios -though Levy says 
there has been no shortage of offers 
in these depressed times -preferring 
to give producers flexibility to work 
where they choose. 

Levy has clear ideas on where the 
industry is headed. pointing to two 
main areas of development. "First 
the logistics of the business -p &d, 
other services -will hopefully be put 
on a proper efficient basis. Second, 
the creative areas will be developed. 
both from within the majors and 
from the indies. 

MIDEM In 
The Future 

Con1tnued from page 91 

body entering would be "checked 
in" via an individual number lit up. 
But as the numbers grew, it became 
impossible to keep the lights flash- 
ing fast enough. 

Says Chevry: "So now instead of 
lights, we have individual photo- 
graphs printed in the catalog. People 
can more readily recognize each 
other." 

There are still some cynics who see 
MIDEM as more a game of "musical 
chairs" than a serious market. Cer- 
tainly it is true that initial MIDEM 
approaches are afterwards followed 
by in- office final deals. 

But- Chevry points to the song 
"Love Is Blue," sold to a Japanese 
company at MIDEM after the num- 
ber had been rejected at Eurovision 
Song Contest level. Says Chevry: 
"That recording finally reached the 
U.S. after first being taken up by a 
Japanese firm. It became an inter- 
national hit. And that's typical of 
what I mean when I say MIDEM 
really does mean business. inter- 
national business." 

carefully the impact of Community 
law and take it fully into account in 
deciding the terms of the new con- 
tract. 

The general aim of the negotiators 
of the BIEM contract must be to 
create a contract which will serve for 
many years with as little modi- 
fication as possible. The contract 
must, however. provide machinery 
for amendment. The negotiators 
must ensure that such machinery is 
simple and effective. The present 
method of amending the contract by 
negotiation between two large and 
unwieldy delegations is, in my view, 
inefficient to the point of absurdity. 

Developments in the video field 
will continue to occupy an impor- 
tant place in the industry's thinking 
and I believe the pace of develop- 
ment will accelerate in 1981. The 
small number of players in use. and 
the incompatibility of various sys- 
tems. has been and still is holding 
back the market for software, but 
statistics suggest that the hardware 
market is growing fast. Projections 
for 1985 indicate a 10 -fold rate of 
growth of sales of hardware in the 
U.S. and Japan and a 15 -fold 
growth in Europe. 

As the market grows. so I believe 
will the demand for original pro- 
grams of many kinds. The producers 
of such programs will need to nego- 
tiate fees with right owners and oth- 
ers who contribute. IFPI is giving 
high priority to guidance for its na- 
tional groups concerning payments 
connected with the production of 
videograms. 

The expertise of record companies 
in marketing and distribution is par- 
ticularly well suited to the needs of 
the video industry and it seems to me 
that our industry is well placed to 
play a major part in the new field. 

The ease with which videograms 
can be copied means that the new in- 
dustry is threatened by piracy, pri- 
vate copying and copying for insti- 
tutional use. Statistics of imports of 
blank tape spell out the danger 
clearly. Again, it is absolutely vital 
for all the interests concerned in the 
production of videograms to stand 
together in defense of the infant in- 
dustry. 

Digital technology is another de- 
velopment of enormous potential. 
Digitally mastered recordings are an 
important first step in the use of this 
technology. but the full benefit to 
the industry and its customers will 
only occur when digital audio play- 
ers are available in quantity. A sub- 
stantial degree of standardization of 
hardware will be needed. Let us 
hope that 1981 will see real progress 
in this direction. 

The record industry entered 1980 
in an uncharacteristic mood of self 
doubt and introspection but during 
the year it demonstrated an admi- 
rable capacity to adapt to changed 
circumstances and overcome diffi- 
culties. These qualities will certainly 
be no less needed by all of us in 
1981. 

It will be a year. I believe, of much 
change. no little difficulty and great 
opportunity. 

the bank 
for your sound 

Distribution worldwide network is going 
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International 
`WALL' WINNER 

CBS' Pink Floyd's Sales 
Top All Others In Spain 

By ED OWEN 

MADRID -CBS was Spain's 
leading record company in 1980, 
with three of the top five best selling 
singles, and four of the top six al- 
bums. 

Best selling album was Pink 
Floyd's "The Wall" (EMI- Odeon). 
With the band also number two in 
singles sales, the veteran British act 
easily emerged as 1980's top seller 
here, appealing to all age groups. 

Figures released in a 64 -page 
color supplement given away with 
its Christmas issue by leading music 
paper El Gran Musical also show 
foreign product continuing to domi- 
nate the Spanish market. Police, on 
the A &M label, was fourth in album 
sales, twelfth in singles, followed by 
Bob Marley, Boney M, Rocky 
Sharpe and the Replays, ELO and 
Status Quo. 

Leading male solo artist from 
overseas was Bob Dylan, sixth in the 
album lists and fifth in singles. 
Highest position for a female singer 

was Donna Summer's 39th place in 
album sales. 

Among national artists, Julio Ig- 
lesias (CBS) and Miguel Bose (also 
CBS) maintained their popularity. 
Iglesias' album "Hey" has sold over 
700,000 copies, and the veteran is 
enjoying something of a boom at the 
moment. 

Not far behind were Jose Luis Pe- 
rates ( Hispavox), Triana (Mov- 
ieplay), Tequila ( Zafiro) and Pecos 
(CBS). Groups such as Triana and 
Pecos sell well to teenagers but tend 
to be overshadowed by the wider ap- 
peal of the foreign competition. 

Top Spanish female singers were 
Rocio Jurado (RCA), Mari Trini 
(Hispavox) and Ana Belen (CBS). 
The controversial Bibi Anderson 
reached fourth position in female 
singles sales. 

Top new groups was Lipps Inc. 
(Fonogram), whose "Funkytown" 
helped them reach third position in 
singles sales for the year and 28th in 
album sales. 

MIDEM Licensing Deals 
Sought By U.S. Operation 

LONDON -Dave Hubert & As- 
soc. is taking stand space at MIDEM 
for the first time, and outfit boss Hu- 
bert is in search of license deals for 
the many labels he represents. 

"Not only am I looking for li- 
censes for several catalogs, some of 
which are open for all territories out- 
side the U.S., but I'm also seeking 
distributors for finished product, 
particularly in the audiophile cate- 
gory," he says. 

The 18- month -old Unicorn label, 
which currently has a major hit 
single with "Don't Want Nobody" 
by German singer Juergen Drews 
(known in the States under the name 
J.D. Drews), is distributed in the 
U.S. by MCA but is open for the rest 
of the world. 

For the Seattle -based First Ameri- 
can label, there has been success for 
"Let's Hold On" by Salazar, a single 
which is climbing the disco charts. 
And in the pipeline is a Buddy Holly 
& the Crickets album. containing 
music and interview material. Hu- 
bert will be looking for First Ameri- 
can licensees in France. the U.K., 
Italy, Greece. Japan, Australia, 
Mexico and South America. 

Hubert will also be looking to con- 
solidate distribution of the Contem- 
porary jazz label. which has new 
releases by saxophonist Joe Hen- 
derson with Chick Corea, Vibra- 
phonist Jay Hoggard, Weather 

Report drummer Peter Erskine and 
pianist George Cables. 

Following the success of the 
Shelly Manne digital album, "Inter- 
pretations" which features pieces by 
Bach and Mozart, and the Bob Flor- 
ence Big Band album, "Live At Con- 
certs By The Sea," both of which are 
on the Los Angeles -based Trend la- 
bel. Hubert will be hoping to place 
new Trend releases by Bob Cooper 
and the Gerald Wilson Big Band. 

For the revived Musicraft label. 
Hubert is already supplying some 
importers with product by Sarah 
Vaughan, Artie Shaw, Georgie Auld 
and Teddy Wilson but he is hoping 
to negotiate licensing deals. 

The audiophile label Crystal 
Clear will continue to offer direct - 
to -disk and digital recordings to im- 
porters as finished product, but in 
addition Hubert will be looking for 
licensees for analog tapes of record- 
ings by Taj Mahal, the Dillards. 
Charlie Musselwhite, Carlos Mon- 
toya, Virgil Fox, Cal Tjader, Lau - 
rindo Almeida and the last record- 
ing by Arthur Fiedler and the 
Boston Pops Orchestra. 

For the Cara label Hubert will be 
looking to extend the international 
potential of the Mexican group 
Mazz and of the Hispavox artist 
Bebu Silvetti who has composed, ar- 
ranged, produced and conducted 
two albums by the group Touch, re- 
corded in Mexico City. 
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This Last 
Week Week 

BRITAIN 
(Courtesy of Music Week) 

As of 1/17/81 
SINGLES 

16 21 

17 14 
18 10 
19 24 
20 NEW 

THE JAZZ SINGER, Neil Diamond, 
Capitol 

AUTOAMERICAN, Blondie, Chrysalis 
BARRY, Barry Manilow, Arista 
SIGNING OFF, UB40, Graduate 
SHAVED FISH, John Lennon /Plastic 

WEST GERMANY 
(Courtesy Der Musikmarkt) 

As of 1/19/81 
SINGLES 

This Last 

1 1 IMAGINE, John Lennon, Parlophone Ono Band, Parlophone Week Week 

2 3 ANTMUSIC, Adam & Ants, CBS 21 17 SOUND AFFECTS, Jam, Polydor 1 1 SUPER TROUPER, Abba, Polydor 

3 2 HAPPY CHRISTMAS (WAR IS 
OVER), John Lennon, Apple 

22 34 MAKING MOVIES, Dire Straits, 
Vertigo 

2 4 ANGEL OF MINE, Frank Duval 
Orchestra, Teldec 

4 15 DO NOTHING, Specials, 2 -Tone 23 NEW ARC OF A DIVER, Stevie Winwood, 3 2 WOMAN IN LOVE, Barbra Streisand, 

5 5 (JUST LIKE) STARTING OVER, John Island CBS 

Lennon, Geffen 24 29 YESSHOWS, Yes, Atlantic 4 3 SANTA MARIA, Roland Kaiser. 

6 3 STOP THE CAVALRY. Jona Lewie, 25 27 SANDINISTA, Clash, CBS Hansa 

Stiff 26 8 20 GOLDEN GREATS, Ken Dodd, 5 5 UEBER SIEBEN BRUECKEN MUSST 

7 20 TOO NICE TO TALK TO, Beat, Go 
Feet 27 38 

Warwick 
SKY 2, Sky, Ariola 

DU GEHN, Peter Maffay, 
Metronome 

8 11 RABBIT, Chas & Dave, Rockney 28 31 THE RIVER, Bruce Springsteen, CBS 6 10 EL DORADO, Goombay Dance Band, 

9 7 DE DO DO DO, DE DA DA DA. 29 18 FOOLISH BEHAVIOUR, Rod Stewart, CBS 

Police, A &M Riva 7 6 SOME BROKEN HEARTS NEVER 

10 10 FLASH, Queen, EMI 30 26 REGGATTA DE BLANC, Police, A &M MEND, Telly Savalas, EMI 

11 14 LIES, Status Quo, Vertigo 31 NEW BAT OUT OF HELL, Meat Loaf, 8 11 FELICIDAD, Boney M, Hansa 

12 24 WHO'S GONNA ROCK YOU, Nolans, 
Epic 32 25 

Cleveland Intl /CBS 
NIGHTLIFE, Various, K -tel 

9 12 (JUST LIKE) STARTING OVER, John 
Lennon & Yoko Ono, Geffen 

13 9 EMBARRASSMENT, Madness, Stiff 33 35 JUST SUPPOSIN', Status Quo, 10 7 JOHNNY AND MARY, Robert 

14 30 I AM THE BEAT, Look, MCA Vertigo Palmer, Island 

15 18 

16 12 

OVER THE RAINBOW, Matchbox, 
Magnet 

RUNAWAY BOYS, Stray Cats, Arista 

34 NEW 

35 36 
NEVER FOREVER, Kate Bush, EMI 
FLESH AND BLOOD, Rosy Music, 

Polydor 

11 14 

12 13 

LIFE IS FOR LIVING, Barclay James 
Harvest, Polydor 

BANANA REPUBLIC, Boomtown 

17 31 I AIN'T GONNA STAND FOR IT, 36 23 CLASSICS FOR DREAMING, James Rats, Ensign 

Stevie Wonder, Motown Last, Polydor 13 9 MORE THAN I CAN SAY, Leo Sayer, 

18 29 RUNAROUND SUE, Racey, Rak 37 33 BRIGHT LIGHTS, Showaddywaddy, Chrysalis 

19 35 

20 27 

21 17 

22 6 

DON'T STOP THE MUSIC, 
Yarborough & Peoples, Mercury 

THIS WRECKAGE, Gary Numan, 
Beggars Banquet 

LOVE ON THE ROCKS, Neil 
Diamond, Capitol 

THERE'S NO ONE QUITE LIKE 

38 NEW 

39 NEW 
40 NEW 

Arista 
LIVE, Fleetwood Mac, 

Warner Bros. 

BACK IN BLACK, AC /DC, Atlantic 
GIVE ME THE NIGHT, George 

Benson, Warner Bros. 

14 18 

15 15 

16 19 

17 17 

WHAT YOU'RE PROPOSING. Status 
Quo, Vertigo 

UEBER SIEBEN BRUECKEN MUSST 
DU GEHN, Karat, Teldec 

FEELS LIKE I'M IN LOVE. Kelly 
Marie, PRT 

ANOTHER ONE BITES THE DUST, 

GRANDMA, St. Winifred's School 
Choir, MFP CANADA 18 21 

Queen, EMI 
OH YEAH, Roxy Music. Polydor 

23 39 YOUNG PARISIANS, Adam & Ants, 
Decca 

(Courtesy CBC's 60 Minutes With A Bullet) 
As of 1/17/81 

19 16 PASSION, Rod Stewart, Warner 
Bros. 

24 21 LONELY TOGETHER, Barry Manilow, 
Arista This Last 

SINGLES 20 NEW LOVING JUST FOR FUN, Kelly 
Marie. Ariola 

25 NEW SCARY MONSTERS, David Bowie, 
RCA 

Week Week 
1 1 (JUST LIKE) STARTING OVER, John 

21 28 THE TIDE IS HIGH. Blondie, 
Chrysalis 

26 19 LADY, Kenny Rogers, United Artists Lennon, Geffen 22 8 SANTA MARIA. Oliver Onions, 

27 34 IT'S HARD TO BE HUMBLE, Mac 2 8 THE TIDE IS HIGH, Blondie. Polydor 

Davis, Casablanca Chrysalis 23 26 MASTER BLASTER, Stevie Wonder, 

28 8 SUPER TROUPER, Abba, Epic 3 2 HUNGRY HEART, Bruce Motown 

29 33 LORRAINE, Bad Manners, Magnet Springsteen, CBS 24 29 FOR YOUR LOVE, Peter Kent, EMI 

30 13 BANANA REPUBLIC, Boomtown 4 10 PASSION, Rod Stewart, Warner 25 NEW GUILTY, Barbra Streisand, CBS 

Rats, Ensign Bros. 26 NEW DE DO DO DO DE DA DA DA, Police. 

31 NEW BURN RUBBER ON ME, Gap Band, 5 3 MORE THAN I CAN SAY, Leo Sayer, A &M 

Mercury Chrysalis 27 NEW DER TEUFEL UND DER JUNGE 

32 37 MY GIRL, Rod Stewart, Riva 6 17 DE DO DO DO DE DA DA DA, Police, MANN. Paola, CBS 

33 NEW FADE TO GREY, Visage, Polydor A &M 28 22 CELEBRATION, Kool & Gang, De -Lite 

34 NEW GUILTY, Barbra Streisand & Barry 7 7 LOVE ON THE ROCKS, Neil 29 NEW THE WINNER TAKES IT ALL, Abba. 

Gibb, CBS Diamond, CBS Polydor 

35 16 TO CUT A LONG STORY SHORT, 
Spandau Ballet, Chrysalis 

8 NEW 
9 14 

TELL IT LIKE IT IS, Heart, CBS 
GUILTY, Barbra Streisand, CBS 

30 NEW HELLS BELLS, AC /DC, Atlantic 

36 NEW IN THE AIR TONIGHT, Phil Collins, 
Virgin 

10 11 WASN'T THAT A PARTY, Rovers, 
CBS 

ALBUMS 

37 22 NEVER MIND THE PRESENTS, 
Barron Knights, Epic 

11 16 EVERY WOMAN IN THE WORLD, Air 
Supply, Arista 

1 1 HITPARADE DER SCHLUEMPFE, Die 
Schluempfe, K -tel 

38 23 DO YOU FEEL MY LOVE, Eddy 12 4 LADY, Kenny Rogers, United Artists 2 3 SUPER TROUPER, Abbe, Polydor 
Grant, Ice /Ensign 13 5 I GOT YOU, Split Enz, A &M 3 2 TRAEUMEREIEN 2, Richard 

39 NEW RAPP PLAYBACK, James Brown, 14 NEW HEY, NINETEEN, Steely Dan, MCA Clayderman, Telefunken 
RCA 15 9 DON'T STAND SO CLOSE TO ME, 4 6 REVANCHE, Peter Maffay, 

40 NEW I'M IN LOVE AGAIN, Sad Cafe, RCA Police, A &M Metronome 
16 NEW EVERYBODY'S GOT TO LEARN 5 4 LIEDER DER BERGE, Heino, EMI 

ALBUMS SOMETIME, Korgis, Elektra 6 9 DOUBLE FANTASY, John Lennon & 

1 1 SUPER TROUPER, Abba, Epic 17 NEW THE WINNER TAKES IT ALL, Abba, Yoko Ono, Geffen 
2 2 DOUBLE FANTASY, John Lennon & Atlantic 7 7 GUILTY, Barbra Streisand, CBS 

Yoko Ono, Geffen 18 NEW TURN ME LOOSE, Loverboy, CBS 8 12 THE TURN OF A FRIENDLY CARD, 

3 9 KINGS OF THE WILD FRONTIER, 19 NEW LOOKING FOR CLUES, Robert Alan Parsons Project, Arista 
Adam & Ants, CBS Palmer, Island 9 10 STAR UND STIMME. Alexandra, 

4 4 GREATEST HITS, Dr. Hook, Capitol 20 20 WHIP IT, Devo, Warner Bros. Polystar 

5 13 THE VERY BEST OF DAVID BOWIE, 
K -tel ALBUMS 

11 8 TRAEUMEREIEN, Richard 
Clayderman, Telefunken 

6 3 GUILTY, Barbra Streisand, CBS 1 7 DOUBLE FANTASY, John Lennon & 12 14 BACK IN BLACK. AC /DC, Atlantic 
7 7 

8 6 

NOT THE NINE O'CLOCK NEWS, 
Various, BBC 

ZENYATTA MONDATTA, Police, 
A &M 

2 2 

3 1 

Yoko Ono, Geffen 
THE RIVER, Bruce Springsteen, 

Columbia 
GUILTY, Barbra Streisand, Columbia 

13 13 

14 11 

ZENYATTA MONDATTA, Police, 
A &M 

JAMES LAST SPIELT ROBERT 
STOLZ, James Last, Polydor 

9 5 MANILOW MAGIC, Barry Manilow, 4 3 ZENYATTA MONDATTA, Police, 15 NEW EINE STUNDE FUER DISCH, Howard 
10 12 FLASH GORDON, Queen, EMI A &M Carpendale, EMI 
11 11 ABSOLUTELY, Madness, Stiff 5 5 GREATEST HITS, Kenny Rogers, 16 NEW NEVER FOREVER, Kate Bush, EMI 
12 20 MAKING WAVES, Nolans, Epic Capitol 

17 16 SANTA MARIA, Roland Kaiser, 
13 19 HOTTER THAN JULY, Stevie 6 4 THE GAME, Queen, EMI Hansa 

14 28 
Wonder, Motown 

SCARY MONSTERS, David Bowie, 
RCA 

7 6 
8 10 
9 9 

TRUE COLORS, Split Enz, A &M 
AUTOAMERICAN, Blondie, Chrysalis 
CRIMES OF PASSION, Pat Benatar, 

18 18 MAKING MOVIES, Dire Straits, 
Vertigo 

15 39 IMAGINE, John Lennon /Plastic Ono Chrysalis 19 NEW REGGATTA DE BLANC, Police, A &M 

Band, Parlophone 10 NEW SUPER TROUPER, Abba, Atlantic 20 NEW QE2, Mike Oldfield, Virgin 

LJ V 

DOCOS MUSART 
00]O 0300 O OOOOO 0000 On000O OOO 0000 
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JAPAN 
(Courtesy Music Labo) 

As of 1/19/81 
SINGLES 

This Last 
Week Week 

1 1 SNEAKER BLUES, Masahide Kondo, 
RVC (Danny's) 

2 4 OSAKA SHIGURE, Harumi Miyako, 
Columbia (Sun) 

3 2 KOIBITO YO, Mayumi Itsuwa, CBS/ 
Sony (People/PMP) 

4 3 AI WA KAGERO, Gamu, Teichiku 
(Yamaha) 

5 5 KAETTE KOIYO, Kazuko Matsumura, 
Victor (Victor) 

6 7 HITORI JOUZU, Miyuki Nakajima, 
Aard Vark (Yamaha) 

7 8 BANRI NO KAWA, Chage & Asuka, 
Warner (Pioneer) 

8 13 NEMURENU YORU, Hideki Saijo, 
RVC (JCM) 

9 NEW K01 WA DO, Toshihiko Tahara, 
Canyon (NAV) 

10 6 OKUHIDA BOJOU, Tetsuya Ryu, Trio 
(Best Friend) 

11 9 GOTTA PULL MYSELF TOGETHER, 
Nolens, Epic (PMP) 

12 10 BRANDY GLASS, Yujiro Ishihara, 
Teichiku (Ishihara) 

13 14 DORIFU NO HAYAKUCHI KOTOBA, 
Drifters, SMS (Watanabe) 

14 20 AISHITEIMASU, Naoko Kawai, 
Columbia (Geiei /TV Asahi) 

15 11 MR. BLUE, Junko Yagami, 
Discomate (Yamaha /PMP) 

16 17 FAME, Irene Cara, RSO (Nichion) 
17 12 DANCING SISTERS, Notans, Epic 

(PMP) 
18 15 ICHIE, Momoe Yamaguchi, CBS/ 

Sony (Tokyo) 
19 16 FUTARI ZAKE, Miyuki Kawanaka, 

Teichiku (OBC /JCM) 
20 18 KAZEWA AKIIRO, Seiko Matsuda, 

CBS /Sony (Sun) 

ALBUMS 
1 1 HAPPY DATE WITH THE NOLANS, 

Nolens, Epic 
2 2 WE ARE, Off Course, Toshiba -EMI 
3 3 KOIBITO YO, Mayuni Itsuwa, CBS/ 

Sony 
4 4 DOUBLE FANTASY, John Lennon & 

Yoko Ono, Geffen 
5 5 KOGARASHI NI DAKARETE, Chiharu 

Matsuyama, News 
6 7 SUPER TROUPER, Abba, Discomate 
7 6 TOSHI '81, Toshihiho Tahara, 

Canyon 
8 8 NORTH WIND, Seiko Matsuda, CBS/ 

Sony 
9 10 JUICY ALAMODE, Juicy Fruits, 

Columbia 
11 11 SURF AND SNOW, Yumi Matsutoya, 

Toshiba -EMI 
12 NEW MULTIPLES, Yellow Magic 

Orchestra, Alfa 
13 13 GUILTY, Barbra Streisand, CBS 
14 12 WAGA KOKORO NO TOMOE, Iruka, 

Crown 
15 14 THIRD, Arabesque, Victor 
16 16 FAME, Soundtrack, RSO 
17 17 LIVE, Naoko Kawai, Columbia 
18 18 AUTOAMERICAN, Blondie, Chrysalis 
19 15 ON THE STREET CORNER, Tatsuro 

Yamashita, RVC 
20 NEW THE BEST, Monkees, Arista 

ITALY 
(Courtesy Germano Ruscitto) 

As of 1/13/81 
SINGLES 

This Last 
Week Week 

1 2 UPSIDE DOWN, Diana Ross, 
Motown/EMI 

2 3 MASTER BLASTER, Stevie Wonder, 
Motown /EMI 

3 4 DON'T STAND SO CLOSE TO ME, 
Police, A &M /CGD -MM 

4 1 YOU AND ME, Spargo, Baby /CGD- 
MM 

5 5 THE WANDERER, Donna Summer, 
Geffen / W EA 

6 15 ANNA DAI GAPPELLI ROSSI, I 

Ragazzi Dai Cappelli Rossi, CBS/ 
CGD-MM 

7 11 HOW LONG, Lipps Inc., Casablanca/ 
PolyGram 

8 9 BABOOSHKA, Kata Bush, EMI 
9 7 COSTA FARAI, Pupo, Baby /CGD -MM 

10 12 GIVE ME THE NIGHT, George 
Benson, Warner Bros. /WEA 

11 18 WOMAN IN LOVE, Barbra Streisand, 
CBS/CGD-MM 

12 6 COULD YOU BE LOVED, Bob Marley 
& Wailers, Island /Ricordi 

13 14 TAKE YOUR TIME (DO IT RIGHT), 
SOS Band, Tabu /CGD -MM 

14 16 TI AMO PERO, Riccardo Fogli, 
Paradiso /CGD -MM 

15 8 AMICO, Renato Zero, Zerolandia/ 
RCA 

16 10 MANY KISSES, Krisma, Polydor/ 
PolyGram 

17 17 LA BALENA, Orietta Berti, Cinevox 
18 NEW MA QUALE IDEA, Pino D'Angio, Rifi 
19 20 ANCHE NO FACCIAMO PAGE, Viola 

Valentino, Paradiso /CGD -MM 
20 NEW UNA STORIA SBAGLIATA, Fabrizio 

De Andre, Ricordi 

AUSTRALIA 
(Courtesy Kent Music Report) 

As of 1/12/81 
SINGLES 

This Last 
Week Week 

1 1 SHADDAP YOU FACE, Joe Doke 
Music Theatre, Astor 

2 2 (JUST LIKE) STARTING OVER, John 
Lennon, Geffen 

3 3 THE TIME WARP, Rocky Horror 
Picture Show, Interfusion 

4 5 THE TIDE IS HIGH, Blondie, 
Chrysalis 

5 8 ANOTHER ONE BITES THE DUST, 
Queen, Elektra 

6 4 WOMAN IN LOVE, Barbra Streisand, 
CBS 

7 6 DON'T STAND SO CLOSE TO ME, 
Police, A &M 

8 13 DUNCAN, Slim Dusty, Columbia 
9 10 STATE OF THE HEART, Mondo 

Rock, Avenue 
10 11 FEELS LIKE I'M IN LOVE, Kelly 

Marie, Precision 
11 14 ONE STEP AHEAD, Split Enz, 

Mushroom 
12 7 MASTER BLASTER, Stevie Wonder, 

Motown 
13 12 CAN YOU FEEL IT, Jacksons, Epic 
14 9 ROCK HARD, Suzi Quatro, 

Dreamland 
15 17 JESSIE, Carly Simon, Warner Bros. 
16 NEW ON AND ON AND ON, Abba, RCA 
17 20 LADY, Kenny Rogers, United Artists 
18 16 PASSION, Rod Stewart, Warner 

Bros. 
19 15 SO LONG, Fischer Z, United Artists 
20 18 YOU SHOOK ME ALL NIGHT LONG, 

AC /DC, Albert 

ALBUMS 
1 1 DOUBLE FANTASY, John Lennon & 

Yoko Ono, Geffen 
2 2 GUILTY, Barbra Srreisand, CBS 
3 3 ZENYATTA MONDATTA, Police, 

A &M 
4 4 ALWAYS, Willie Nelson, CBS 
5 5 SUPER TROUPER, Abba, RCA 
6 7 HOTTER THAN JULY, Stevie 

Wonder, Motown 
7 6 ICE HOUSE, Flowers, Regular 
8 9 LIVE, Eagles, Asylum 
9 12 AUTOAMERICAN, Blondie, Chrysalis 

10 8 GREATEST HITS, Anne Murray, 
Capitol 

11 13 BACK IN BLACK, AC /DC, Albert 
12 11 1980 THE SUMMER, Various, EMI 
13 10 THE BEST OF KENNY ROGERS VOL. 

II, United Artists 
14 14 MAKING MOVIES, Dire Straits, 

Vertigo 
15 17 FOOLISH BEHAVIOUR, Rod Stewart, 

Warner Bros. 
16 NEW THE JAZZ SINGER, Neil Diamond, 

Capitol 
17 18 ROCKY HORROR PICTURE SHOW, 

Soundtrack, Interfusion 
18 19 SCARY MONSTERS, David Bowie, 

RCA 
19 16 HAWKS AND DOVES, Neil Young, 

Reprise 
20 NEW GAUCHO, Steely Dan, MCA 

HOLLAND 
(Courtesy BUMA /STEMRA) 

As of 1/12/81 
SINGLES 

This Last 
Week Week 

1 1 LOLA, Kinks, Arista 
2 3 HAPPY CHRISTMAS, John Lennon, 

Parlophone 
3 2 SANTA MARIA, Roland Kaiser, Fleet 
4 4 CELEBRATION, Kool & Gang, De -Lite 
5 6 RUNAWAY BOYS, Stray Cats, Arista 
6 8 STOP THE CAVALRY, Jona Lewie, 

Stiff 
7 5 SUPER TROUPER, Abba, Polydor 
8 7 BAGGY TROUSERS, Madness, Stiff 
9 NEW EEN BARG DIE HE EEN KRUL IN DE 

STEERT, AAL, CNL 
10 9 PASSION, Rod Stewart, Warner 

Bros. 

ALBUMS 
1 1 SUPER TROUPER, Abba, Polydor 
2 2 WHEN A MAN LOVES A WOMAN, 

Percy Sledge, K -tel 
3 5 A TOUCH OF DON WILLIAMS, K -tel 
4 3 GUILTY, Barbra Streisand, CBS 
5 4 DOUBLE FANTASY, John Lennon & 

Yoko Ono, Geffen 
6 8 SIMPLY THE BEST, Lee Towers, K- 

tel 
7 9 OP HUN PIK GETRAPT, Koot En 

Bie, Phonogram 
8 NEW ONE MAN SHOW 1980, Toon 

Hermans, RCA 
9 NEW 20 MAAL NATIONAAL, Various, K -tel 

10 10 ABSOLUTELY, Madness, Stitt 

SWEDEN 
(Courtesy GFL) 
As of 1/9/81 

SINGLES 
This Last 
Week Week 

1 1 NAR VI TVA BLIR EN, Gyllene Tider, 
EMI 

2 2 WOMAN IN LOVE, Barbra Streisand, 
CBS 

3 6 (JUST LIKE) STARTING OVER, John 
Lennon, Geffen 

4 7 ARE YOU LONESOME TONIGHT, 
Elvis Presley, RCA 

5 4 SOMMARNATT, Snowstorm, Mariann 
6 3 MASTER BLASTER, Stevie Wonder, 

Motown 
7 9 DU LEVER BARA EN GANG, Noice, 

Sonet 
8 5 PASSION, Rod Stewart, Warner 

Bros. 
9 NEW LATE AT NIGHT, Maywood, CBS 

10 NEW ASA BODEN, Byfanarna, EMI 

ALBUMS 
1 1 SUPER TROUPER, Abba, Polar 
2 2 GUILTY, Barbra Streisand, CBS 
3 7 DOUBLE FANTASY, John Lennon & 

Yoko Ono, Geffen 
4 5 LINDEMAN GOKAR ANYO, Hasse 

Och Tage, Svenska Ljud 
5 4 HOTTER THAN JULY, Stevie 

Wonder, Motown 
6 6 BEDARANDE BARN AV SIN TID, 

Noice, DSonet 
7 3 FOOLISH BEHAVIOUR, Rod Stewart, 

Warner Bros. 
8 NEW FAN PYX, Boppers, SOS 
9 10 THE RIVER, Bruce Springsteen, CBS 

10 8 MAKING MOVIES, Dire Straits, 
Vertigo 

SPAIN 
(Courtesy El Gran Musical) 

As of 1/10/81 
SINGLES 

This Last 
Week Week 

1 1 WOMAN IN LOVE, Barbra Streisand, 
CBS 

2 5 (JUST LIKE) STARTING OVER, John 
Lennon, Geffen 

3 3 PERDONAME, Camilo Sesto, Ariola 
4 4 WHAT YOU'RE PROPOSING, Status 

Quo, Vertigo 
5 6 YOU AND ME, Spargo, Hispavox 
6 7 QUERER Y PERDER, Dyango, EMI 
7 2 XANADU, Olivia Newton John/ 

Electric Light Orchestra, Jet 
8 NEW SENOR, Pecos, Epic 
9 8 AMAR DESPUES DE AMAR, Juan 

Pardo, Hispavox 
10 9 DON'T STAND SO CLOSE TO ME, 

Police, A&M 

ALBUMS 
1 2 20 EXITOS DE ORO, Duo Dinamico, 

EMI 
2 1 GUILTY, Barbra Streisand, CBS 
3 4 DOUBLE FANTASY, John Lennon & 

Yoko Ono, Geffen 
4 3 ZENYATTA MONDATTA, Police, 

A&M 
5 8 PARIS, Supertramp, A &M 
6 7 SIEMPRE, Pecos, Epic 
7 5 XANADU, Soundtrack, Jet 
8 6 AMANECIENDO, Camilo Sesto, Ariola 
9 10 JUAN MUCHO MAS JUAN, Juan 

Pardo, Hispavox 
10 NEW HEY, Julio Iglesias, CBS 

BELGIUM 
(Courtesy HUMO) 

As of 1/23/81 
SINGLES 

This Last 
Week Week 

1 1 SANTA MARIA, Roland Kaiser, Ariola 
2 2 SUPER TROUPER, Abba, Vogue 
3 4 LOLA, Kinks, Arista 
4 5 PASSION, Rod Stewart, Warner 

Bros. 
5 NEW (JUST LIKE) STARTING OVER, John 

Lennon, Geffen 
6 6 CELEBRATION, Kool & Gang, De -Lite 
7 3 QUAND LES OISEAUX, Urbanus Van 

Anus, Philips 
8 NEW DE VOGELTJESDANS, De 

Electronicas, Philips 
9 NEW LOOKING FOR CLUES, Robert 

Palmer, Island 
10 NEW STOP THE CAVALRY, Jona Lewie, 

Stiff 

ALBUMS 
1 1 SUPER TROUPER, Abba, Polydor 
2 2 GUILTY, Barbra Streisand, CBS 
3 3 IS ER TOEVALLIG EEN URBANUS IN 

DE ZAAL, Urbanus Van Anus, 
Philips 

4 5 DOUBLE FANTASY, John Lennon & 
Yoko Ono, Geffen 

5 4 FOOLISH BEHAVIOUR, Rod Stewart, 
Warner Bros. 

Rocktopus Band 
AMSTERDAM -New wave band 

Urban Heroes is the first Dutch act 
to feature on the Rocktopus label. 
recently launched by Hansa Records 
in West Germany. 

The single "Johnny Runaway" 
goes into Benelux, West Germany, 
Switzerland, Austria and Scandi- 
navia from the end of the month, all 
via Rocktopus itself, and in Italy 
(CGD) and France (Ariola). 

InlernoUonal 

VIAS FORMS OWN COMPANY 
MIAMI -Jose M. Vias Jr. has left 

RCA Records as its Latin American 
regional director to form his own 
company specializing in the market- 
ing of recorded product throughout 
Latin America. 

Joe Vias, as the veteran executive 
is known, has formed Vias Music 
Corp. to assist companies in finding, 
negotiating and arranging for the 
manufacture, distribution and pro- 
motion of product throughout the 
Southern Hemisphere. 

Vias parted company with RCA 

after the label closed its Miami of- 
fice and asked him to return to New 
York. During his 24 years with RCA, 
Vias served in advertising. sales and 
promotion. At various times, he also 
served as Latin American market di- 
rector, general manager of RCA's 
Mexican operation, and director- 
ships in RCA's international divi- 
sions. 

The new company will be located 
in Key Biscayne, Fla. Address is P.O. 
Box 490357, Key Biscayne 33149. 
Vias says he will also be in MIDEM 
at the Hotel Martinez. 

Tigertail Entering Disks? 
LONDON -Lilian Bron is plan- 

ning to give new impetus to her Ti- 
gertail Music and Tiger Manage- 
ment companies by expanding their 
activities substantially in 1981. She 
is also considering a move into 
record production. 

The two companies, which are 
wholly owned by Mrs. Bron and in- 
dependent of the Bron Organiza- 
tion, were formed more than a year 
ago. 

Says Lilian: "I shall be seeking 
worldwide representation for Tiger - 
tail Music at MIDEM, either 
through a global deal or on a coun- 
try-by- country basis. One of the art- 
ists in which Tigertail already has an 
interest is Manfred Mann. 

"For Tiger Management I will be 
looking to sign talented artists with a 
long -term future. I am currently in- 
volved, for example, in the world- 
wide management of Placido Do- 
mingo, the operatic tenor, and also 
of Sally Oldfield." 

On the record production side, Lil- 
ian Bron says she plans to operate 
on the same pattern as that estab- 
lished by the Bronze label- signing 
album artists with durable talent 
and musical integrity and building 

them through sustained promotion. 
"Once the two companies have 

been given fresh momentum." says 
Mrs. Bron. "I plan ultimately to be- 
come more deeply involved in the 
classical music field. I would also 
like to make use of my 18 -year expe- 
rience in the international music 
business to help resolve industry 
problems such as video standard- 
ization, piracy and home taping." 

Single Scores 
BRUSSELS -Barclay Belgium 

has had an unforeseen success with a 
single written by one of its own 
team: Chris De Brakaleer, respon- 
sible for promotion on the Stiff la- 
bel. 

The disk is "Dancing In The Ne- 
onlight," performed by a group con- 
sisting of two models and two disk 
jockeys, collectively known by the 
unlikely name of Carcrash. In 
French- speaking Belgium the 
record sold 7,000 copies straight off. 
Now Barclay wants to launch it in 
the Flemish market, and there are 
also plans for overseas release in 
Holland, France, Australia and else- 
where. 
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JANUARY -DECEMBER '80 CHART ACTION SHARE 
This is a computerized recapitulation of how labels, combined labels and corporations ranked on Billboard's charts during the 
period covered. Thus, these ratings represent share of chart action, and are not to be mistaken for share of market. The 

recap is prepared by the publication's MPC Department based on Billboard's Chart Success Analysis Report. 

HOW THE TOP 10 LABELS SHARED: 
THE HOT 100 AND 

TOP LP /TAPE CHART ACTION 

Label Rank % Of Share Number Rank 

THE HOT 100 
CHART ACTION 

% Of Share 
No. Of 

Singles Rank 

THE TOP LP /TAPE 
CHART ACTION 

No. Of 

% Of Share Albums 

Columbia 1 10.5 125 1 10.2 48 1 10.7 79 
Warner Bros. 2 9.8 112 2 8.7 41 2 9.8 69 
Elektra /Asylum 3 5.6 70 3 8.6 32 3 6.2 38 
Capitol 4 4.8 65 5 5.7 27 6 4.6 38 
Atlantic 5 4.7 68 8 4.6 27 5 4.7 41 

A &M 5 4.7 66 4 4.9 39 
Arista 6 4.5 65 9 4.2 25 7 4.5 40 
Motown 6 4.5 47 6 5.5 21 9 4.2 26 
Epic 7 4.4 65 8 4.6 27 8 4.4 38 
MCA 8 4.2 65 7 4.7 24 10 4.1 41 
EMI /Liberty /UA 8 4.2 57 4 5.9 28 
RCA 9 3.2 49 
Casablanca 10 3.1 44 10 4.1 24 

HOW THE TOP 10 COMBINED LABELS SHARED: 

THE HOT 100 AND THE HOT 100 
TOP LP /TAPE CHART ACTION CHART ACTION 

Combined Label Rank 

Warner Bros. 1 

Casablanca 2 
Atlantic 3 
Epic 4 
Elektra /Asylum 5 
RCA 6 
Arista 7 
MCA 8 
Capitol 8 
A &M 9 
Motown 10 
EMI /Liberty /UA - 
Mercury 

% Of Share Number 

13.2 
11.2 
8.0 
7.6 
7.0 
6.3 
5.2 
5.1 
5.1 
4.7 
4.5 

159 
145 
125 
113 

77 
87 
70 
77 
70 
68 
47 

Labels that comprise each combined label are as follows: 
WARNER BROS.: Warner Bros., Sire, Island. Bearsville, Geffen, Warner 
Bros./Q.West. RFC. Reprise, ECM, Mango. Berserkly, Warner /Curb; CO- 
LUMBIA: Columbia, Tappan -Zee, ARC /Columbia. Bang /CBS, Handshake, 
Boardwalk, Columbia /Casablanca; ATLANTIC: Atlantic. Atco, Cotillion, Roll- 
ing Stone, Swari Song, Scotti Bros., Virgin, Big Tree, Mirage; EPIC: Epic, 
P.I.R., Full Moon /Epic. Nemperor, Tabu, T-Neck, Kirshner, TSOP, Jet. Stiff/ 
Epic, Caribou. Believe In A Dream, Portrait, Uncle Jam, Precision, Blue Sky, 
Midsong; ELEKTRA /ASYLUM: Elektra, Asylum. Elektra /Curb, Planet; RCA: 
RCA. Solar, 20th Century, Salsoul, Millenium, Grunt, RCA /Red Seal, Wind - 

song; ARISTA: Arista, Arista /GRP, Buddah, Charisma (Monty Python). 
Brunswick; MCA: MCA. Backstreet, Source, Infinity, MCA /Scdtti Bros.. 
MCA /Carousel, Unicorn: CAPITOL Capitol. Harvest, MSS /Capitol: A &M: 
A &M, Horizon, IRS. MOTOWN: Motown, Tamla, Gordy; EMI /LIBERTY /UA: 
EMI -America, UA, Liberty: MERCURY: Mercury, De -Lite, Spring, Riva /Mer- 
cury, Zappa /Mercury, DJM. 

No. Of 

Rank % Of Share Singles 

1 

2 
4 
5 
3 
9 

10 
7 
6 

11.7 
11.2 
8.5 
7.2 
9.4 
4.7 
4.2 
5.8 
5.9 

8 5.5 
6 5.9 

59 
56 
56 
46 
35 
29 
26 
31 
29 

21 
28 

Labels that comprise each combined label are as follows: 
WARNER BROS.: Warner Bros.. Geffen, Sire, Island. Bearsville, Reprise, 
RFC, Mango. Warner Bros. /Curb; COLUMBIA: Columbia, ARC /Columbia, 
Bang /CBS, Handshake, Boardwalk. Columbia /Casablanca; ELEKTRA /ASY- 
LUM: Elektra, Asylum, Planet; ATLANTIC: Atlantic, Atco, Rolling Stone, 
Scotti Bros.. Cotillion, Swan Song, Virgin. Mirage, Big Tree; EPIC: Epic, Full 
Moon /Epic, Tabu, Nemperor, P.I.R., Kirshner, T-Neck, TSOP, Precision, Be- 
lieve In A Dream, Caribou, Midsong; CAPITOL: Capitol, MSS /Capitol, Spec- 
tor Intl; EMI /LIBERTY /UA: EMI -America. UA, Liberty; MCA: MCA. Back. 
street, Infinity. MCA /Scotti Bros., MCA /Carousel, Unicorn: MOTOWN: Mo- 
town, Turnla, Gordy: RCA: RCA, Solar, 20th Century, Millenium, Grunt. Wind - 

song: ARISTA: Arista, Brunswick. 

Rank 

1 

2 
3 
4 
5 
5 
6 
8 
8 
7 
9 

10 

THE TOP LP /TAPE 
CHART ACTION 

No. Of 

% Of Share Albums 

13.5 99 
11.6 94 
7.9 70 
7.7 66 
6.6 42 
6.6 58 
5.3 44 
4.9 46 
4.9 41 
5.0 43 
4.2 26 

3.9 33 

Labels that comprise each combined label are as follows: 
WARNER BROS.: Warner Bros., Sire, Island. Bearsville, Warner Bros. /Q. 
West. RFC. ECM, Reprise, Geffen, Mango, Berserkly; COLUMBIA: Columbia, 
Tappan-Zee, ARC /Columbia, Bang /CBS, Boardwalk. Columbia /Casa- 
blanca; ATLANTIC: Atlantic, Atco, Cotillion. Rolling Stone, Swan Song. Vir- 
gin, Mirage, Scotti Bros.. Big Tree; EPIC: Epic, P.I.R.. Nemperor, Full Moon/ 
Epic, T -Neck, Tabu. Kirshner, TSOP, Jet, Stiff /Epic. Caribou, Portrait, Uncle 
Jam, Believe In A Dream. Blue Sky; ELEKTRA /ASYLUM: Elektra, Asylum, 
Planet, Elektra /Curb: RCA: RCA, Solar, 20th Century, Salsoul, Grunt, Mill. 
enium, RCA /Red Seal: ARISTA. Arista, Arista /GRP. Buddah, Charisma 
(Monty Python): A &M: A &M. Horizon. IRS; MCA: MCA. Backstreet, Source, 
MCA /Carousel; CAPITOL: Capitol, Harvest. MSS /Capitol; MOTOWN: Mo- 
town, Tamla, Gordy: MERCURY: Mercury, De -Lite, Spring, Zappa /Mercury, 
Riva /Mercury. DJM. 

HOW THE TOP 10 CORPORATIONS SHARED*: 
THE HOT 100 

TOP LP /TAPE CHART 

Corporation Rank 

WEA 1 

CBS 2 
Polygram 3 
RCA 4 
Capitol/EMI/Ind. 5 
Arista 6 
MCA 7 
Motown 8 
Chrysalis 9 
TK 10 
London 10 
Fantasy 10 
*BY POINT OF DISTRIBUTION. 

AND 
ACTION 

% Of Share Number 

THE HOT 100 
CHART ACTION 

No. Of 

Rank % Of Share Singles 

THE TOP LP /TAPE 
CHART ACTION 

No. Of 

Rank % Of Share Albums 

28.2 362 1 29.6 150 1 28.0 212 
19.0 261 2 18.4 103 2 19.3 159 
12.7 193 3 12.7 75 3 12.8 117 
11.0 155 5 7.9 53 4 11.6 97 
9.3 127 4 11.8 57 5 8.7 70 
5.2 71 8 4.2 26 6 5.3 45 
5.1 77 6 5.8 31 7 4.9 46 
4.5 47 7 5.5 21 8 4.2 26 
3.0 29 9 2.6 12 9 3.2 17 

.3 10 10 .6 5 

.3 5 10 .4 5 

.3 7 

99 
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Canada 
Canada's Western 

Continued from page C -18 
The nature of the club circuit 

varies from province to province. An 
outstanding feature of both Sas- 
katchewan and Manitoba is the size 
and strength of its respective pub 
scene, which has spawned plenty of 
talent that. unfortunately. moves as 

soon as it gets a major recording con- 
tract. The clubs and hotels offer 
mainly copy bands and lounge acts 
and are booked by the all- powerful 
Hungry I agency of Winnipeg. 

The St. Vitale Hotel has emerged 
as Winnipeg's showcase club and for 
the past six months has featured 
weekly live telecasts of local per- 
formers and name recording acts via 
the Winnipeg branch of the CBC. 

Concert halls include: Winnipeg 
Arena (17,500 capacity), Concert 
Hall (2,200), Social Centre (1,000), 
Playhouse (1.300) and Convention 
Centre (6.500). Promoter Star Korn- 
mand also has presented a series of 
outdoor concerts at the Assiniboia 
Downs Race Track for the past two 
years, and, in the first year alone, in- 
creased race track attendance by 
17%. 

Music Centers 
(and conservatism of' its radio) 
which include the Max Bell Arena 
(host to such acts as AC /DC, The 
Police and Max Webster) and larger 
Corrall (7.500). 

Edmonton's clubs include the 
Riviera (a showcase club now being 
booked by Perryscope Productions 
that goes in for live radio broad- 
casts), Lucifer's, Dancing Shoes (a 
cowboy club begun by the Mayfair 
Hotel) and Danny Hooper's Stock- 
yard. which is devoted to name 
country acts. 

As in Calgary, the major Edmon- 
ton booking agency is Studio City 
while the notable concert halls in- 
clude the Northlands Coliseum 
(16,000). University of Alberta Stu- 
dent's Union Building Theatre, the 
ill- suited Fieldhouse and soft -seat 
Jubilee Auditorium. 

Another exciting addition to Ed- 
monton culture was the first Jazz 
City festival. a week long affair with 
artists such as Chick Corea and Art 
Ensemble of Chicago, held at the Ju- 
bilee (2.700) and Citadel Theatre 
(750). The event wa- organized by 
the Edmonton Jazz Society with 

Nesuhi Ertegun presents a gold album on behalf of WEA Canada to Marianne 
Faithful) for "Broken English," her first gold LP from any country. 

Winnipeg also hosts the West's 
most prestigious folk festival, the 
Winnipeg Folk Music Festival. This 
summer's sixth was its largest to 
date, a growth echoed by the Van- 
couver Folk Music Festival's third 
annual and the birth of Edmonton's 
first. 

Saskatchewan's four major con- 
cert halls are Regina's Centre of The 
Arts (1000) and Agrodome (7.200) 
and Saskatoon's Centennial Audito- 
rium (2,000) and little -used Arena 
(5,000). 

A change in liquor laws is in the 
cards for Alberta. which should alter 
the nature of the club scene sig- 
nificantly. With a midnight last call. 
and limited to 275 capacity and no 
drinking without dinner, clubs in 
growing cities such as Edmonton 
and Calgary have had their style 
cramped considerably. 

The two major booking agencies 
of Calgary are Studio City (copy 
bands and lounge performers) and 
the new Performing Artists Consult- 
ants. which is bringing in name acts 
to such places as Lucifer's and the 
Beacon. 

The biggest drawback to Cal- 
gary's becoming a major concert 
stop is the inadequacy of its halls 

money from Alberta's 75th Anniver- 
sary Commission which also do- 
nated to the Edmonton Folk Festi- 
val. 

There are more new and different 
rooms (and more agencies to cater to 
them, it seems) than ever in Van- 
couver. 

Best known among booking 
agencies is S.L. Feldman and Asso- 
ciated Ltd., whose 6th Avenue ad- 
dress also houses a management 
company (Trooper. Doug & the 
Slugs, Trama and Pacheena), pub- 
lishing houses, a transport company 
(Overdrive Trips) as well as Port- 
folio Advertising, which specializes 
in album graphics. 

S.L. Feldman handles over 30 ma- 
jor rooms in B.C. and Alberta. repre- 
sents touring Canadian acts from the 
East through an agreement with The 
Agency of Toronto and has experi- 
enced its best year ever. 

In February Axis celebrated a 

decade in the business and founder 
Barry Samuels saw Nick Gilder, the 
act he manages, move from Chrysa- 
lis to Casablanca Records. Iron 
Horse Talent incorporated with 
Compo and Associates and became 
West Coast Entertainment. West 
Coast books lounge acts, predomi- 

nantly, for such clubs as the Cave, 
but will be doing the booking for a 

new room. the Golden Crown. 
The Canadian Booking Agency. 

founded by Pyramid Productions. 
celebrated its first anniversary by 
having the act it manages, Stonebolt, 
sign with RCA, see its second album 
go gold on RCA and record its third 
album, "New Set Of Changes." 

Whitefoot stepped up its activity 
considerably with the formation of 
Radioactive Records for two of its 
most employed acts, Sparkling 
Apple and David Raven. 

Name clubs in Vancouver include 
The Cave (anything from Ray 
Charles to James Brown to punk 
rock), Savoy (home of Monday 
night live broadcasts via CFOX), 
Cowboys (leading cowboy club), 
Newton Inn (leading country club). 
Rohans (blues to punk), Soft Rock 
Cafe (local and name folk acts). 
Gary Taylor's Rock Room (hard 
rock. recording acts. punk) and the 
Ankor. 

Vancouver concert halls include 
the most popular, the Commodore 
Ballroom, which seats 1.100, Van- 
couver East Cultural Centre (250), 
Orpheum (2,800), Queen Elizabeth 
Theatre (2.700), Playhouse (700), 
UBC Memorial Gym (4.000), UBC's 
SUB Ballroom (800), Kerrisdale 
Arena (5.000), Garden (2.700) and 
Coliseum (16,000). The 50.000 ca- 
pacity Empire Stadium football 
field has been the scene of three an- 
nual concerts, the last being Isle Of 
Man's all day affair with headliners 
the Little River Band. 

Western Canada's top promoters 
include Star Kommand (Winnipeg), 
which covers the rock market pre- 
dominantly in Manitoba and Sas- 
katchewan. but recently has begun 
to diversify with the Beatlemania 
musical and closed circuit telecasts 
of sporting events (the Ali -Holmes 
and Leonard -Duran fights). 

Brimstone (Calgary) handles 
mainstream rock. predominantly, 
and is active in Edmonton and Cal- 
gary and smaller Alberta markets. 

Craig MacDowall's MCM Pro- 
ductions (Vancouver) did 89 dates 
in Western Canada this year with 
Prism, Trooper, Burton Cummings, 
Powder Blues. Lover Boy and oth- 
ers. MCM is the only concert pro- 
duction company, in fact, that cov- 
ered the whole of Western Canada 
working primarily with Canadian 
talent. 

In addition to utilizing nearly ev- 
ery available hall at its disposal in- 
cluding the showcasing of local 
bands at Vancouver's tiny Robson 
Square Theatre (250), Perryscope 
Productions upped its number of 
shows in Alberta by about 45 %, be- 
gan booking the talent for Edmon- 
ton's Riviera Rock Room and Van- 
couver's Laundromat. set 
attendance records in Calgary and 
Edmonton with Beatlemania and 
successfully moved into the area of 
closed circuit televised sporting 
events (again: Holmes -Ali, Leon- 
ard- Duran). 

Perryscope is credited with break- 
ing several acts (The Police, AC /DC 
and more) in Vancouver. Edmonton 
and Calgary, thereby creating bases 
of popularity stronger in these cities 
than in much larger American mar- 
kets. 

RETAILING 
An indication of the healthy econ- 

omy of Alberta (population one mil- 
lion plus) is that in the month of No- 
vember Capitol Records did more 
business in Alberta than any prov- 
ince in Canada. which means selling 
more records than in the larger cen- 
ters of Montreal. Toronto and Van- 
couver. 

Alberta's share of Canadian 

Joness Bowie photo 

Western Canada's Powder Blues Band scored a major coup when its. "Un- 
cut" LP, first on its own Blue Wave label, then picked up by RCA in Canada 

and EMI worldwide, reached double platinum status. 

record sales used to be 14%; it's now 
up to 17% and Eastern record chains 
such as Records On Wheels are be- 
ginning to establish themselves. This 
summer Super Clef. a supermarket - 
sized record store owned by Treble 
Clef, opened its doors in Edmonton, 
signifying Treble Clefs first step 
outside its Ottawa base. 

In most stores throughout West- 
ern Canada an average recording 
costs wholesale about $5.87 (CBS's 
price) and sells at or near the sug- 
gested list price, which starts at $8.98 
and goes up for an LP such as 

MCA's Xanadu ($10.50). A discount 
sale price in Calgary will be $7.99, 
for instance. 

Vancouver is different, however. 
and has been since the late '60s when 
a price war erupted downtown, A &B 
Sound. which for the past few years 
has operated a second store in Vic- 
toria, was the single largest record 
retailer in Vancouver. but virtually 
used its record stock as a loss leader 
for its stereo sales to the store's great 
advantage and other retailers' dis- 
may. 

While A &B Sound has main- 
tained both its stature and its policy, 
and recently moved into the expand- 
ing video market. the price war goes 
on, resulting in cut -throat discount- 
ing. While the $17.98 Bruce Springs - 
teen set, "The River." was selling 
strongly in Winnipeg for $15.98. it 
was being sold for as little as $8.98 in 
downtown Vancouver. 

The Kelly's chain (racked by its 
own Pro Sound) has retaliated by 
opening a large, and very flashy 
store in the theatre district. In addi- 
tion to screening videos and selling 
stereo equipment on its second floor, 
it is also a ticket outlet for major rock 
concerts. Down the Street, the A&A 
chain keeps late hours seven days a 

week and a new addition to Gran- 
ville, the Montreal based Phan- 
tasmagoria franchise, offers buyers a 

listening service -16 cassette decks 
and 16 headsets playing top selling 
albums nonstop. Phantasmagoria 
also offers maximum display to cur- 
rent releases at the expense of a 

fuller catalog. but the store has been 
an instant success. 

Vancouver remains one of the 
cheapest cities in Canada to buy rec- 
ords. It's great news for the con- 
sumer but record executives shake 
their heads in wonder. 

BROADCASTING 
Most of the major changes in 

Western Canadian radio took place 
in '78 and '79, but hard rock was the 
sound of FM radio in 1980. That 
much. at least. was new. 

Moffatt -owned CITI pounded it 
out for Winnipeg. CFOX for Van- 

couver. CIPK (K97) for Edmonton, 
while Seattle radio did it for nearby 
Victoria. The three stations named 
picked up considerably in the rat- 
ings, taking listeners away from top 
30 AM stations. 

Vancouver's CFUN, for instance, 
slipped badly. resulting in a shake- 
up in the CHUM -owned station. J. 
Robert Wood of the Toronto office 
arrived in the summer and tightened 
up what had become a fairly bold 
playlist (album cuts. unproven new 
wave acts) while dropping such 
community projects as live broad- 
casts. 

Otherwise, what major Western 
cities from Winnipeg to Vancouver 
have in common is that each type of 
listening audience has at least one, 
and rarely more than two, stations 
catering to it. 

Top 30: CKY and CFPW in Win- 
nipeg; CJME in Regina, CHAB in 
Moose Jaw and CKOM in Saska- 
toon; CKXL, the most powerful sta- 
tion in Southern Alberta. in Cal- 
gary; CFPW in Edmonton and 
CHED, CKXL's northern counter- 
part; CKLG and CFUN in Van- 
couver; CKDA in Victoria. 

Country (whose profile has been 
enhancéd considerably by "Urban 
Cowboy "): CKPC, which up to a 

couple of years ago was top 30. in 
Winnipeg; CFAC in Calgary; 
CFCW in Edmonton; CKWX and 
CJJC in Vancouver. 

Adult- Oriented and Easy Listen- 
ing: CHIQ -FM (Winnipeg), 
CHFM -FM and CFCN -AM (Cal- 
gary). CKPA -FM (Edmonton). and 
CFMI -FM (Vancouver's top FM 
station) and CKNW (Vancouver's 
top AM station). Both CFMI and 
the sports and news- oriented 
CKNW are owned by Western 
Broadcasting. CJAY -FM, which be- 
gan life three years ago as a rock -ori- 
ented station. has softened consider- 
ably to become more Adult 
Contemporary. 

CKWX's FM station, CJAZ, 
which began broadcasting early in 
1980. has been successful as Van- 
couver's only 24 -hour jazz station. 

One final program worth men- 
tioning was the April debut of 
"Neon Nights" on the CBC with 
host J.B. Shane. "Neon Nights" (or 
simply "Neon ") is the weekly Satur- 
day night successor to the popular 
"Goldrush." one of two CBC pro- 
grams devoted to popular music (the 
long running "60 Minutes With A 
Bullet" is the other), and is broad- 
cast nationally from the Vancouver 
studio, bringing two hours of pro- 
gressive, new wave and rock from 
beyond the fringe to the rest of the 
country. 
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1981 JUNO NOMINEES 
SHARI ULRICH 

MOST PROMISING FEMALE VOCALIST 

VALDY 
FOLK SINGER 

CLAIRE LAWRENCE 
PRODUCER: "BAD BAD GIRL" 

N =WENT ARTIST 

DISTRIBUTED IN CANADA BY A&M RECORDS. 
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Canada 
Juno Award Nominees Announced 
Anne Murray Heads A List That Includes Surprises 

TORONTO -The release of nom- 
inations for the 17th annual Juno 
Awards last week by the Canadian 
Academy of Recording Arts and Sci- 
ences offered a mix of surprise and 
predictability, as well as generating 
several peripheral controversies. 

Leading the nominations list was 
Anne Murray, a possible winner in 
no less than four categories, fol- 
lowed by Burton Cummings and 
new group Martha and the Muffins 
with three apiece. 

Conspicuously absent under the 
category for children's recordings 
was singer Raffi, who has reportedly 
sold more than 400,000 albums in 
the country and who again chose not 
to nominate himself in the awards 
show. His absence undermines the 
validity of the category, however. 

And after being nominated four 
years in a row under country group 
of the year, Edmonton quintet the 
Emeralds have been bumped out 
this year because the academy has 
taken the decision that generically 
the group does not, in fact, play 
country music. Boot Records presi- 
dent Jury Krytiuk, who records the 
band, served the academy with a 
formal protest, but it looks as if the 
CARAS board's decision is final. 

In the past, nominations and cate- 
gories for those nominated have 
been a subject of much backroom 
debate. Several years ago, for in- 

¢ stance, nominations were released 
a by the CARAS board without any 
m designation for folk artists. After it 
J J 

By DAVID FARRELL 
was pointed out to the board execu- 
tive that folk music was indigenous 
to Canada, last minute changes put 
the folk category back into the 
Junon. 

Casualties this year, apart from 
Raffi and the Emeralds, include 
producer Bob Ezrin who copro- 
duced "The Wall" with Pink Floyd, 
producer Brian Ahern who has 
worked on a number of projects in 
the past 12 months but is best known 
as producer for Emmylou Harris. 
horn player Maynard Ferguson and, 
by virtue of the fact that there is no 
funk or disco category, artists such as 
Brenda Russell, Freddie James. 
France Joli and Rick James. 

The nominees as announced by 
the Canadian Academy of Record- 
ing Arts and Sciences follows. 

Album of the year: "Greatest Hits," Anne 

Murray; "Permanent Waves," Rush; "Uncut," 
Powder Blues; "Woman Love," Burton Cum- 

mings; "Young and Restless," Prism. 

Single of the year. "Could I Have This 

Dance," Anne Murray; "Echo Beach," Martha & 

the Muffins; "Fine State Of Affairs," Burton Cum- 

mings; "Too Bad /The Move," Doug & the Slugs; 
"Wasn't That A Party," the Rovers. 

International album: "Against The Wind," 
Bob Seger; "Glass Houses," Billy Joel; "Greatest 
Hits," Kenny Rogers; "The Game," Queen; "The 
Wall," Pink Floyd. 

International single: "Another Brick In The 

Wall," Pink Floyd; "Another One Bites The 

Dust," Queen; "Funkytown," Lipps Inc.; "It's 
Still Rock and Roll To Me," Billy Joel; 'Tapper's 
Delight," Sugar Hill Gang. 

Composer: Doug Bennett with "Too Bad/ 
The Move" by Doug & the Slugs; Burton Cum- 
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with "Fine State Of Affairs "; Mark Gane 

for "Echo Beach" by Martha and the Muffins; L. 

Mitchell and Allan Harlow for "Young and Rest- 

less" by Prism; and Eddie Schwartz for "Hit Me 

With You Best Shot" by Pat Benatar. 
Female vocalist: Carroll Baker, Claudja Barry, 

Susan Jacks, Joni Mitchell and Anne Murray. 

Male Vocalist: Bruce Cockburn, Burton Cum- 

mings, Gordon Lightfoot, Gino Vannelli, Neil 

Young. 

Group: April Wine, Harlequin, Max Webster, 

Prism, Rush. 

Country female vocalist: Carroll Baker, Marie 
Bottrell, Iris Larratt, Anne Murray, Laura Vinson. 

Country male vocalist: Wilf Carter, Eddie 
Eastman, Dallas Harms, Wayne Rostad, Hank 

Snow. 

Country group: Carlton Showband, Good 

Brothers, Family Brown, 6 Cylinder, R. Harlan 

Smith and Chris Nielsen. 

Most promising female vocalist: Dianne 

Heatherington, Michaele Jordana, Carole Pope, 

Sharil Ulrich, Laura Vinson. 

Most promising male vocalist: Bryan Adams, 

B.B. Gabor, Long John Baldry, Wayne Rostad, 

Graham Shaw. 

Most promising group: Loverboy, Martha & 

the Muffins, Powder Blues, Red Rider, Toronto. 

Instrumental artist: Liona Boyd, Hagood 

Hardy, Moe Koffm* Claire Lawrence, Frank 

Mills. 

Folk artist(s): Bruce Cockburn, Gordon Light- 
foot, Murray McLauchlan, the Rovers, Valdy. 

Best children's album: Jim and Rosalie's 

"Listen To Me "; "Singing 'n' Swinging" by Sha- 

ron, Lois and Bram; "The Cat Came Back" by 

Fred Penner; "Merry-Go- Round" by the Trav- 

ellers; "You've Got To Be A Kid To Get In" by the 
Free Rose Corporation. 

Producer: Bruce Fairbairn for "Young and 

Restless" and "Satellite" by Prism; Claire Law- 

rence for "Long Nights" and "Bad, Bad Girl" by 

Shari Ulrich; Gene Martynec for "Tokyo" by 

Bruce Cockburn and "High School Confidential 
by Carole Pope and Rough Trade; Jack Richard- 

son for "Battle Scar" by Max Webster and 

"Heads Are Gonna Roll" by Straight Lines; and 

George Semkiw for "Hot Spikes" and "What Am 

I To Do" by Fist. 

Recording engineer: Terry Brown for "Metro- 
politan Life" and "Moscow Drug Club" by B.B. 

Gabor; Gary Gray for "What About the Bond" by 

Bruce Cockburn and "High School Confidential" 
by Carole Pope and Rough Trade; David Greene 

for "Battle Scar" by Max Webster; Mike Jones 

for "Factory" and "We're OK" by the Instruc- 
tions; and Gord Paton for "The Invisible Man" 
and "Oh No" by Zero One. 

Further categories encompassing jazz, classi- 

cal and album graphic design are to be an- 

nounced later this month, the selection com- 

mittee has advised. Hosts for the show, to be 

staged at O'Keefe Centre on Feb. 5, include Ron- 

nie Hawkins and Carroll Baker, Frank Mills and 

Ginette Reno and John Candy and Andrea Mar- 

tin. 
Tickets and other information concerning the 

show can be claimed from CARAS, 89 Bloor St. 

East, Toronto. Phone: (416) 922.5029. 

JUNO ALBUM, 
SINGLES DATA 

TORONTO -International single 
and album nominations in the an- 
nual Canadian Juno Awards are 
regulated by audited sales. Winners 
are those deemed to have the highest 
numbers. The following is a break- 
down of sales on nominations, as 
provided by the respective labels in 
Canada. 

International album of the year: 
"Greatest Hits," Kenny Rogers, 
750.000; "Against The Wind." Bob 
Seger, 500,000; "Glass Houses," 
Billy Joel, 740,000; "The Game," 
Queen, 500.000; "The Wall," Pink 
Floyd, 830.000. 

International single of the year: 
"Another Brick In The Wall," Pink 
Floyd, 260,000; "Another One Bites 
The Dust;" Queen, 100.000 -plus: 
"Rapper's Delight," Sugarhill Gang, 
249.000; "It's Still Rock And Roll To 
Me." Billy Joel, 213,000; "Funky - 
town," Lipps Inc., 300,000 (includ- 
ing the 12" disco mix). 

Labels To Lure Buyers 
With Pricing, Packaging 

TORONTO - Record consumers 
are going to be feted this year by 
producers and manufacturers work- 
ing hard and often ingeniously to ex- 
pose new talent, many offering al- 
ternative prices to attract the would - 
be buyer. 

Most popular at the present time 
among small independents here is 
the picture sleeve single, used exclu- 
sively for all releases by such labels 
as El Mocambo, Ready, Quintes- 
sence and on an occasional basis by 
Capitol -EMI. Most recently, Square 
Sun Productions took the unusual 
step of issuing a double single in a 
gatefold package to promote the 
song "Move It" by rock quintet the 
Glass Band. 

Anthem Records. a major inde- 
pendent in this country with Rush 
topping its roster of major sellers, 
will release all album productions in 
1981 using half -speed cutting proc- 
ess as an added incentive. All al- 

bums will prominently advertise the 
process used to ensure quality hi -fi 
and the disks will retail at approxi- 
mately half the cost of regular au- 
diophile recordings. 

A &M Records, meantime, will 
continue with its "Debut" series of 
mini LPs or EPs pressed on 12 -inch 
disks. First release of the new year in 
this $3.98 series is Vancouver's 
Brandon Wolf who debut with the 
"Not Guilty" five track Debut disk. 

Locally based independent record 
promoter Jean Marie Heimrath is 
currently known to be advising his 
accounts to pre -test new releases on 
evatones or floppy disks. Heimrath 
wants to get several small label ac- 
counts to pay the 10 -cent per unit 
cost production for the floppy sin- 
gles to pitch radio stations and re- 
tailers into giving them away with a 
questionnaire being attached to pro- 
vide research information on what 
the consumer thinks of the music in 
the grooves. 

Cockburn Back On Tour 
TORONTO -Ader nearly a year 

off the road in Canada, multiple 
Juno winner Bruce Cockburn kicked 
off the first of a 23 -date concert tour 
at Place des Arts in Montreal on Jan. 
16. 

The prominent singer /songwriter 
and guitarist is accompanied by a 
quintet which includes the highly re- 
spected jazz flutist Katherine Moses 
and percussionist Bob DiSalle. 

The tour follows Cockburn's com- 

pleting work on at least a half -dozen 
new songs. possibly for inclusion in 
his next album and to be-performed 
on the east to west tour. The national 
swing also follows two hugely suc- 
cessful albums for the artist in Can- 
ada and positive chart reaction in 
the U.S. The titles of the single 
sleeve sets were "Dancing In The 
Dragon'r Jaw" with the accom- 
panying single, "Wondering Where 
The Lions Are," and "Humans." 
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AVAILABLE NOW, THESE COMPILATIONS 
OBTAINABLE ONLY IN AUSTRALIA: 

THE BEATLES - THE ESSENTIAL BEATLES 
THE BEATLES - GREATEST HITS VOL. I 

THE BEATLES - GREATEST HITS VOL. II 

CREAM - CREME DE LA CREAM (7 LP BOX) 
THE EASYBEATS - ABSOLUTE ANTHOLOGY (2 LP'S) 
ROLLING STONES - LTD EDITION COLLECTORS ITEM 
ELVIS PRESLEY - 1954 -1961 (12 LP BOX W /BOOK) 

PLUS THE FOLLOWING TITLES UNAVAILABLE IN THE U.S.: 

AC /DC - DIRTY DEEDS DONE DIRT CHEAP 
THE ANGELS (A.K.A. ANGEL CITY) -3 TITLES AVAILABLE 
FAMILY WAY - ORIGINAL SOUNDTRACK (FEAT. PAUL McCARTNEY) 
FLOWERS - ICEHOUSE 
JIMI HENDRIX - WAR HEROES 
SPLIT ENZ - 5 TITLES AVAILABLE 
RICHIE VALENS - RICHIE VALENS 
VELVET UNDERGROUND - ETC. (RARE TRACKS) 

THOUSANDS OF IMPORTED LP'S, SINGLES, & CASSETTES AVAILABLE. 
FROM ENGLAND, JAPAN, SPAIN, NETHERLANDS, EUROPE, AND BEYOND. 
CALL OR WRITE FOR FREE CATALOG 

R E C O R DS L I M I T ED 
2 7 3 0 M O N T E R E Y S T R E E T S U I T E 1 0 4 T O R R A N C E C A L I F O R N I A 90503 U S A 

TELEPHONE 213-533-8075 TELEX (4)5720103 (ITT sYsTEM) 
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Viola Wills. 
Europe's hottest new star 

brings her 
vocal magic home. 
With her hit version of "If You Could Read My Mind 

at the top of the charts, and her sensational 
album just released, the internationally popular 

Viola Wills has stepped into the spotlight 
here in America. An evocative collection of some of 

the years' most soulful sons, If You Could Read 
My Mind features the smash title song, 

"Up On The Roof" and much, much more. 
On Ariola America Records and Tapes. 

Distributed by Arista Records. 
OL 1507 

Ariola America, A Division of Berteismann, Inc. or 
Marketed and Distributed by Arista Records, Inc. m0. 
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GOLDEN MOMENT -Einzi Stolz, widow of Viennese composer Robert Stolz. is 
presented with a platinum disk to mark 600,000 sales of the album, "James 
Last Plays Robert Stolz." With her, from left, are Joerg Ritter and Karsten 
Huegelmann from the magazine, "Hoer Zu." which sponsored the recording, 

and Oskar Drechsler, managing director of Deutsche Grammophon. 

Chappell Credits Success 
To Contemporary Artists 

HAMBURG - Chappell Music 
here, set up in 1970, has placed con- 
sistently among the top five publish- 
ers in West Germany, predictably on 
the basis of its strong catalog of 
standards. 

But today its continued success is 
more and more due to hit material 
from contemporary sources, claims 
George Hildebrandt, managing di- 
rector. 

While he points to past successes, 
especially from the Bee Gees and the 
RSO catalog, or "Grease" product 
through the affiliation here with 
E.H. Morris, he says that 1980 roy- 
alty income hit new highs through 
Pink Floyd's "The Wall," as well as 
Barbra Streisand's "Guilty" and 
"The Jazz Singer" soundtrack, fea- 
turing Neil Diamond. 

Hildebrandt also cites the deal 
with Garland Jeffreys, which pro- 
duced "Matador" as a massive al- 
bum. and the gold record award 
here for Bob Seger on "Against The 
Wind" as important income produc- 
ers. 

He says that Mitch Ryder and 
Roger Chapman have both shown a 
recent upturn in activity, and Earth, 

New Disk Due 
For MIDEM 

HAMBURG - For the 1980 
MIDEM in Cannes, Michael Karn- 
stedt, managing director of Peer Mu- 
sikverlag and Peer -Southern Pro- 
ductions here, arrived with "Sun Of 
Jamaica," a single by the then un- 
known Goombay Dance Band in his 
suitcase. 

Now the group has gone platinum 
in Germany, hit the charts in many 
other territories and is under license 
deals virtually everywhere in the 
world, just a few countries left to be 
covered at the 1981 MIDEM. 

But on the tidal wave of Goombay 
sales, Karnstedt is looking for deals 
on behalf of a new crop of Peer - 
Southern acts this year. 

He says: "Our productions nowa- 
days are aimed at international ac- 
ceptance. We're confident about the 
chances of Dee Jay, a group from 
Northern Germany, which has al- 
ready started scoring in Japan. Then 
there is Panoptikum, a band which 
has its members wearing Elvis Pres- 
ley masks, or the faces of Janis Jop- 
lin, Bob Dylan and Mick Jagger. 
Among the new solo artists are 
Laura Gemser and Dwight Storey." 

The Peer -Southern team will also 
include. at MIDEM, Michael Boett- 
cher. production manager, and 
Adrian Wolf, repertoire manager. 

Wind & Fire has been as big an act 
as ever. Recent direct signings in- 
clude the Blues Dance Band, repre- 
sentation of the songs of Average 
White Band. Jim Capaldi, Nick 
Gravenites and John Cipollina. 

Hildebrandt adds that on the Ger- 
man national front, Chappell is ac- 
tively involved in developing local 
acts and international names. In- 
cluded are Lake, Duesenberg (win- 
ners of the 1980 German Phono- 
Academy prize in the rock category), 
New Eyes and the Sunny Jim Band. 
He says: "We've plenty of names to 
juggle with for a really big break- 
through in 1981." 

His view is that "close cooperation 
with active writers and producers in 
the form of co- productions seems 
the right formula for future success 
and we're proving it with Chappell 
affiliation with Edition Dagobert, 
the publishing outlet of producers 
Ulf Krueger and Django Seele- 
meyer, whose acts include Ted Her- 
old, Leinemann and Rudolf Rock 
Und Die Schocker." 

Breeze Sets 
Expansion 

COLOGNE -Dieter Diercks, who 
pushed German heavy metal band 
the Scorpions to 700,000 -plus sales 
of its last two albums, today heads 
up a thriving music busiress com- 
plex here taking in Breeze Produc- 
tions, Breeze Publishing, Diercks 
Studios and Venus Records. 

Says Diercks: "Our international 
success, boosted by Scorpions' sales 
on `Love Drive' and `Animal Mag- 
netism.' is cemented by opening up 
Summer Breeze Music as a base in 
New York. 

Venus Records, he says, is a big 
step forward in building inter- 
national links. His studio complex 
has some of the most advanced tech- 
nical equipment. A new mobile 
recording studio has been added to 
his first one, at an investment cost of 
around $250,000 and, says Diercks: 
"We're mobile now with the most so- 
phisticated of technology." 
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West Germany 

WEA Germany Cites Tours For 14% Turnover Jump 
HAMBURG -The promotional 

impact of tours by WEA national 
and international artists is cited by 
WEA Germany Chief Siegfried 
Loch as a major contributory factor 
to the company's turnover increase 

' of 14% in 1980. 
Among major touring acts cred- 

ited with stimulating sales and aid- 
ing WEA to achieve a market share 
of 5.4% were Marius Mueller -West- 
enhagen, who enjoyed unprece- 
dented success last year, AC /DC, 
Rod Stewart, Fleetwood Mac, Paul 
Simon, Al Jarreau, Led Zeppelin, 
Helen Schneider, Van Halen and Ry 
Cooder. 

In addition to Mueller -West- 
enhagen, another local WEA artist 
who scored heavily in 1980 was 
singer- songwriter Stefan Wag - 
gerhausen who had an album in the 
top 20 as well as two hit singles, 
"Verzeihen Sie Madame" and 
"Hallo Engel." 

A live double album, "Lifelike," 
by the Klaus Doldinger band, Pass- 
port, featuring such major guest 
stars as the Average White Band, 
Etta James and Herbie Mann, was 
one of WEA's most prestigious re- 
leases of 1980. The Hamburg -based 
rock band, Highway, also made an 
impressive breakthrough with the 
album "Heartbreaker," which was 
supported by an extensive club tour 
through Germany. 

Says WEA managing director 
Loch: "There is no doubt that tours 
by artists of the caliber of those on 
the WEA label provide a great boost 
to record sales. The message today in 
the record business is that the golden 
days of easy money are over, but 
also that good music and artists of 
talent and integrity have an unde- 
niable future. That is the way for- 
ward." 

On the music publishing front, Ed 
Heine, general manager of Warner 
Bros. Music is planning aggressive 
acquisition of copyrights with hit 
potential for 1981. With support 
from newly appointed deputy gen- 
eral manager Fritz Egner, Heine will 

Slezak Buying 
More C'righ is 

HAMBURG -The acquisition of 
German -language versions of copy- 
rights by writers such as John Den- 
ver and Roger Whittaker is taking 
on new importance as the Rudolf 
Slezak group of publishing com- 
panies here builds on its success of 
the past couple of years. 

The last 12 months have been par- 
ticularly outstanding for Whittaker 
who released his first all- German 
language album, followed by the 
single "I Am But A Small Voice," 
with UNESCO contest -winning lyr- 
ics now under the German title, 
"Kinder Der Ganzen Welt." Pro- 
ceeds from this 45 go to the 
UNESCO children's fund. 

Another international singer - 
writer on the Slezak group roster is 
Mort Shuman, from the U.S. but 
now based in Paris and writing and 
singing in French. 

The Slezak promotional team has 
boosted the King's Singers from the 
U.K. to big popularity in West Ger- 
many, a pay -off attributable to Sle- 
zak setting up its own subsidiary 
company in London. Its in -house 
production team there came up with 
the group Links and the hit "You're 
Lying." 

Rudolf Slezak has already added 
to the expansion this year by setting 
up the Repertoire Records venture 
to represent new artists, writers and 
composers, a move which necessi- 
tated adding to the staff roster. 

be seeking cover versions of original 
Warner copyrights and looking to 
sign new German singer -songwriters 
in the current liedermacher mold. 

Says Heine: "We have a tough 

year to follow because 1980 brought 
us great success with the music of 
John Anderson, Jackson Browne, 
Echo and the Bunnymen, Rupert 
Holmes, the Korgis, Madness, the 

Planets, the Eagles, Steely Dan, 
Carly Simon and Yes. One of the 
most important contributions was 
made by Chic Music and the songs 
of Diana Ross." 

Currently, Heine is expecting out- 
standing results from the album col- 
laboration between Italian singer 
Milva and Greek composer Van - 
gelis. 

This is the renoinmed combination of perfect 
studio technology and programme variety 

cOl 

Renowned, because there is no technical problem that we wouldn't be able 
to solve for you - whether it is to transfer films to video, or production, 
or postproduction, or editing and vision- mixer -effects, or dubbing of 
various soundtracks, or mass video copies, or, or..., or... and that goes for 
all formats and systems. 

Renowned. because our range of software programs is just as diversified 
- feature films, action films, musical shows. You just name it - we solve 
it - colourful, imaginative, brilliant. 

We know what you value most. The more exacting your demands - the 
better suited we are to be your video partner. That is why we are known 
throughout Europe as one of the most modern and efficient video and 
duplicating studios. You want to talk video? Talk to us. 
We supply programs - we scout programmes. 

Videoring 3mbH, P. 0. Box 1167, 2106 Bendestorf, West Germany 
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o Billboard's r; 

Survey For Week Ending 1/24/81 

op Allourn TM 

Number of LPs reviewed this week 30 L7st week 34 

°° 

c Copyright 1981. Billboard Publications, Inc No part of this pub - 
lication may be reproduced. stored to a retrieval system or trans- 
muted. in any form or by any means, electronic mechanical, 
photocopying. recording. or otherwise. without the prior written 
permission of the publisher 

°oo 

iPop 
TOTO -Turn Back, Columbia FC 36813. Produced by Geoff 

Workman, Toto. While not a concept album in terms of telling 
a complete story, each of the eight tracks here deals with love 

and romance. This sextet brings to this often written about 
subject its usual brand of melodic powerhouse rock. The gui- 

tars of Steve Lukather sizzle and crackle off the vinyl while 
percussionist Jeff Porcaro, bassist David Hungate and key- 

boards player Steve Porcaro keeps things anchored with its 
firm rhythm. Three ballads, the best being "I Think I Could 

Stand You Forever," gives the album variety. Of the rockers, 
"English Eyes" and "Live For Today" are standouts. As indi- 
viduals, the band members are well respected musicians and 
as a group they have a large following. 

Best tuts: "Live For Today," "English Eyes," "I Think I 

Could Stand You Forever," "Turn Back." 

UFO -The Wild, The Willing And The Innocent, Chrysalis 
CHE1307. Produced by UFO. Britain's UFO, masters of the 
crash and burn technique, return with another hard driving 
set of eight songs. While the quintet plays crunchy riff rock, it 

is saved from being just another heavy metal band by its 

sense of melody. This is one of the reasons UFO has become 

an AOR favorite and this LP will provide plenty of material for 
such a format. "Chains Chains," "Makin' Moves," "Lonely 
Heart" and "Couldn't Get It Right" are taut rockers with 
plenty of hooks. Guitarist Paul Chapman is settling into the 
position vacated by Michael Schenker nicely. Let hard rock 
fans know this one is out. 

Best cuts: Those mentioned plus the ballad "Profession 
Of." 

THE JAM -Sound Affects, Polydor PD16315. Produced by 
Vic Coppersmith- Heaven, the Jam. This trio has been com- 

pared in the past to the Who for its blend of freewheeling 
British-styled rock with a distinct working class sensibility. It 
manages to carve its own identity which is further enhanced 
by this hypnotic album. The feel is often herkyjerky but 

oddly compelling. While some fans may have the import, the 
U.S. release includes a bonus single ( "Going Underground " / 
"The Dreams Of Children ") the former of which was a hit in 

the U.K. along with the danceable "Start!" which is also in- 

cluded. 
Best cuts: "Start!," "Boy About Town," "That's Entertain- 

ment," "Going Underground," "Music For The Last Couple." 

STEVE CROPPER -Playin' My Thang, MCA MCA5171. Pro - 

duced by Steve Cropper, Bruce Robb. The veteran session 

guitarist /producer debuts on MCA with a versatile collection 
of mainstream rock songs highlighted by his distinct guitar 
riffs and a backing ensemble that includes the likes of Rick 

Schlosser, Jim Horn and the Memphis Horns. There's a well 
balanced mix of funk, uptempo boogie and love songs deliv- 
ered in a punchy and loose vein. Surprisingly, Cropper's Stax 
and r&b inclinations are minimally represented here in favor 
of commercial mainstream rock. 

Best cuts: "Give 'Em What They Want," "Let The Good 

Times Roll," "Fly," "Sandy Beaches," "Playin' My Thang." 

°o 
HANK WILLIAMS JR.- Rowdy, Elektra 6E330. Produced by 

Jimmy Bowen. Another inspired feather in the caps of Wil- 

liams and producer Bowen, "Rowdy" is a superior country 
package with flavorful Southern rock overtones. The LP's 

bright light, of course, is Williams, whose spunky brand of 

yearning vocals are purely his own. But Bowen's fine studio 
arrangements -using everything from 12- string acoustic to 
dobro, from horns to marimbas -make the perfect compan- 
ion. This is FM country, with enough bluesy soul to appeal to 

a myriad of music buffs. 
Best cuts: "Footlights," "Are You Sure Hank Done It This 

Way" (with Waylon Jennings), "I Got A Right To Be Wrong," 

"Texas Women." 

First Time Around 
DOUG AND THE SLUGS -Cognac And Bologna. RCA 

AF1131187. Produced by Doug And The Slugs. This Canadian 

sextet plays rock'n'roll that's fun for the most part, and main- 

stream for the rest. The group is particularly effective evoking 

a '50s mood, as on "Too Bad," or having fun on "To Be 

Laughing," although the vocals are equally effective on bal- 

lads. Certainly worth spinning on AOR and some A/C outlets. 
Best cuts: Above mentioned. 

TERRI GIBBS -Somebody's Knocking, MCA5173. Produced 

by Ed Penney. From Nashville, by way of Georgetown, Ga., 

Gibbs is an extremely talented new vocalist who possesses 

the husky charm of Anne Murray in terms of style. The music 

is a mix of adult contemporary pop, pop /country and country. 

The standout track is one however that doesn't really fit into 

any of these categories. "It's True," a blues flavored composi- 

tion, bears the stamp of a classic. Everything here is acces- 

sible for a variety of audiences so Gibbs possesses the poten- 

tial to be widely successful. Play instore and pitch to fans of 

such country-pop stars as Kenny Rogers and Anne Murray. 

Best cuts: "It's True," "Somebody's Knockin'," "Tell Me 

That You Love Me," "Wasted Love," "Some Days It Rains All 

Night Long." 

ALAN VEGA, Ze /PVC PVC7915 OEM). Produced by Alan 

Vega. Vega, who is half of the punk minimalist group Suicide, 

describes his first solo LP as "an attempt at futuristic rock - 

abilly with a slightly apocalyptic tone." As with Suicide, the 
instrumentation here is very sparse, with only guitar and 

drums used. Hence the emphasis is on the vocals. But while 

in Suicide, Vega strains, snarls and screeches, here he is the 
rockabilly crooner. And he sings quite well. This is a surpris- 
ingly musical LP. 

Best cuts: "Love Cry," "Jukebox Babe," "Lonely," "Bye 
Bye Bayou." 

RICHARD STRANGE -The Live Rise Of Richard Strange, 
Ze /PVC PVC7917 (JEM). No producer listed. This is a concept 
LP of a "futuristic back street lawyer who becomes the pup- 

pet dictator of Europe, and having foreseen his own death, is 

killed by the same people who made him what he is," the 
press release with this LP says. This rather odd disk uses vari- 
ous pop music forms around its basic core of new wave rock 

to make its statement. It was recorded live in Hurrah's in New 

York, using three backup musicians and a previously re- 

corded backing tape. It should appeal to a college crowd. 

Best cuts: "I Make Plans," "The Hero Runs Away," "Gutter 
Press," "I Won't Run Away." 

Billboard's 
Recommended LPs 

Pop 
RICK NELSON- Playing To Win, Capitol 500.12109. Pro- 

duced by Jack Nitzsche. Nelson's latest is a remarkable foray 
into new wave -inflected rock. Nelson tackles songs by Gra- 

ham Parker and Billy Steinberg of the Cretones, who wrote 
Linda Ronstadt's pulsating top 10 rocker "How Do I Make 

You." It's not punk, really, but is an energetic and fun collec- 

tion from one of the few survivors of '50s rock. Best cuts: 
"Almost Saturday Night," "Believe What You Say," "It Hasn't 

Happened Yet," "Back To Schooldays." 

SIR DOUGLAS QUINTET -Border Wave, Takoma TAN 7088 
(Chrysalis). Produced by Craig Leon, Cassell Webb. The group 

that scored a top 15 hit in 1965 with "She's About A Mover" 
returns on this Chrysalis- distributed label with a spunky set 
of Texan rock'n'roll. The five -man band is headed by Doug 

Sahm, whose guitar and vocals give the act its most distinc- 
tive hook. Best cuts: "Who'll Be The Next In Line," "Revolu- 
tionary Ways," "Old Habits, Die Hard," "Sheila Tequila." 

707 -The Second Album, Casablanca NBLP7248. Produced 

by Jai Winding. Second LP by this trio features more melodic 
rock in the vein of "I Could Be Good For You" from its debut 
last year. The group's strength lies in the smooth and fluid 
lead vocals and harmonies and a sound that fits somewhere 

harder than a/c fare but lighter than typical AOR rock. Best 
cuts: "Live With The Girl," "Tonite's Your Nite," "Rockin' Is 

Easy," "Strings Around My Heart." 

JORMA KAUKONEN- Barbeque King, RCA AFL13725. Pro- 

duced by David Kahne. With a new wave oriented two -man 

rhythm section behind him, the former Hot Tuna leader turns 
down his boogie guitar riffs, and concentrates on making 

short punchy songs. Nevertheless Kaukonen's unique guitar 
work and vocal stylings remain in evidence throughout. By 

trimming down the excesses, Kaukonen appears to be "Start- 
ing Over Again." Best cuts: "Starting Over Again," "Love Is 

Strange," "Man For All Seasons," "Barbeque King." 

IAN McLAGAN -Bump In The Night, Mercury SRM14007 
(Phonogram). Produced by Ron Fraboni. McLagan's solo de- 

but a year and a half ago was a fresh look at rock cliches. On 

this LP, he stays with his brand of 1960s flavored bluesy rock 

that still doesn't sound dated. Except for the midtempo "So 
Lucky," everything here rocks pretty hard. Ron Wood plays 

guitar and bass on "Little Girl," Bobby Keys plays horns on 

"Not Runnin' Away" and Renee Gayer offers her vocal talents 
on "Boy's Gonna Get It." Best cuts: "Alligator," "Little Girl," 
"So Lucky," "Not Runnin' Away," "Boy's Gonna Get It." 

GLEN CAMPBELL -It's The World Gone Crazy, Capitol 

S0012124. Produced by Gary Klein, Snuff Garrett. Campbell 

has his best album in some time with this well -balanced col- 

lection of tunes, ranging from a soft valentine like Jud 

Strunk's 1973 hit "A Daisy A Day" to a rollicking "Shoulder 
To Shoulder," one of two duets with Campbell's pal Tanya 

Tucker. There are also songs by Jimmy Webb, Shel Silverstein 

and Michael Smotherman, who has written a lot for Campbell 

lately. Best cuts: Those cited plus "Why Don't We Just Sleep 

On It Tonight," "In Cars." 

HENRY GROSS- What's In A Name, EMI ST12113. Produced 

by Bobby Colomby, Ed Mashal, Tony Battaglia, Gross is best 

remembered for the mellow and sublime "Shannon," a top 

10 hit five years ago. But on this LP he rocks a bit more, even 

dueting with Chaka Khan on one song, "Better Now We're 

Friends." Both the ballads and the spunkier midtempo fare 

show off Gross' singing and writing skills. Best cuts: "That 
Someone," "Back Into Your Heart," "Better Now We're 

Friends." 

FM -City Of Fear, Passport PB6004. Produced by Larry Fast. 

As could be expected from a band named FM, progressive 
rock is served in healthy servings on this album. The third LP 

from this Canadian trio balances commercial and more avant - 
garde elements. While not everything here meshes well, there 
is definitely enough worth noting for progressive rock fans. 
Cameron Hawkins' synthesizer work is striking. "Riding The 

Thunder" is more traditionally oriented heavy metal. Best 
cuts: "Krakow," "Truth Or Consequences," "City Of Fear," 
"Nobody At All." 

VARIOUS ARTISTS -The Decline Of Western Civilization; An 

Original Soundtrack, Slash SR105 (JIM). Produced by Alan 

Kutner, Gary Hirstius. This LP features music from a forth- 
coming film of the same name about the new Los Angeles 
punk scene. Included are songs by the Alice Bag Band, Black 
Flag, Catholic Discipline, Circle Jerks, Fear, Germs, and X. The 

return to punk basics, begun in London four years ago, has 

found a new home in Los Angeles. The music is raw, primitive, 
angry, and these bands play it with a vengeance. Best cuts: 
All of them, or none of them, depending on your point of view. 

BOBBY VINTON -Encore, Tapestry TRS1000. Produced by 

Bobby Vinton. The king of sentimental pop ballads returns on 

this Los Angeles -based label with pretty versions of tunes by 
Billy Sherrill, Bob Morrison and Steve Sperry. The two best 
tracks are "Papa Look I'm In Love," a little known Barry 
Manilow song and "To All The Girls I've Loved Before," an 

underrated Albert Hammond gem. Best cuts: Those cited plus 
"He," "Flame," "You Put It All Together." 

jazz 
ROY ELDRIDGE -I Remember Harlem, Inner City IC7012. 
Producer uncredited. Little Jazz made 16 jumping titles in 

Paris in 1950 -51 backed by a small combo in which Don 

Byas' tenor pipe is heard on four tunes. Eldridge was out - 

blowing everyone but Gillespie 30 years ago, and on one track 
here he plays a piano solo. Eldridge had not gone into decline 
on these two memorable sides; they are fitting testimony to 

the skills he once had. An album to remember. Best cuts: 
"Black And Blue," "Improvisation," "I'd Love Him So," "I Re- 

member Harlem." 

ART PEPPER -So In Love, Artists House AH9412. Produced by 

John Snyder. This album is well named, for the intense charg- 

ing ahead treatment of the Cole Porter composition is prob- 

ably the best of five outstanding tracks. Recorded in two 
dates in 1979, the quartet sometimes includes Hank Jones on 

piano. Also included in the selections is a tightly swinging 
"Straight, No Chaser," an attractive "Blues For Blanche," 
and a solid ballad treatment of "Stardust." Best cuts: "So In 

Love," "Straight, No Chaser." 

BOBBY BRADFORD & JOHN STEVENS -Nessa N17. Produced 

by Alan Bates. Bradford's trumpet and Stevens' drums are 

surrounded by Trevor Watts, reeds; Bob Norden, trombone; 
Ron Herman, bass, and the voice of Julie Tippetts on four un- 

known and overlong titles taped in London. Watts' work on 

soprano and alto saxes vies with Bradford's bell -like horn, but 
better known tunes would be prudent on the group's future 
sessions. The sounds are modern and attractive. Best cuts: 

"His Majesty Louis." 

BOBBY JASPAR- Revisited, Inner City IC7013. Producer un- 

credited. Belgian -born Jaspar, in his brief career, was perhaps 
the outstanding European tenor saxophonist in the 1945- 
1962 period, and became the husband of U.S. singer -pianist 
Blossom Dearie. Here he's blowing through 14 tracks with 
French small groups in '53 and '54, a man in full command of 
his instrument. Five of the selections are prominent ever- 
greens, taped on four Paris sessions a few months apart. Best 
tuts: "Sweet And Lovely," "Easy To Love," "Black Horse." 

CHET BAKER -Once Upon A Summertime, Artists House 
AH9411. Produced by John Snyder. Jazz trumpeter Baker, 
who's been on and off the trumpet for years at a time, can 
still play well. In this excellent 1977 recording he plays with 
tenor saxist Gregory Herbert, pianist Harold Danko, bassist 
Ron Carter and drummer Mel Lewis. The unit is a solidly 
swinging one with a restraint that has always marked Baker's 
playing. And they work exceptionally well together. The four 
selections include swinging blues, tastefully boppish num- 
bers and solidly performed standards. Best cuts: All. 

DAVID FRIESEN -Paths Beyond Tracing, SteepleChase 
SCS1138. Produced by David Friesen & Nils blather. Here's 
everything you ever wanted to hear about the string bass and 
bamboo flute, covered from every musical angle on nine 
tracks recorded a year ago. Friesen composed all the melo- 
dies and refused to overdub, but the album will appeal 
chiefly to bassists. Best cuts: "As The Day Begins," "Wind In 
The Wilderness." 

CLIFFORD BROWN -The Paris Collection, Vol. 2, Inner City 
IC7011. Producer uncredited. Taped while the ill-fated young 
trumpeter was touring Europe with Lionel Hampton in 1953, 
these eight entertaining tracks feature Gigi Gryce's alto sax 
and compositions. But Brownie gets in his licks, too, confirm- 
ing once again his extraordinary musicianship. He died at 25 
in a car crash. An LP which Brownie's many fans will cherish. 
Best cuts: "Strictly Romantic," "Minority," "Salute To The 

Band Box." 

LAWRENCE WELK- Remembering The Sweet And Swing Band 
Era, Vols. 1 8 2, Ranwood Ran8191-92. Produced by George 
Cates, Bob Ballard. The North Dakota maestro counts off 20 
tunes identified with the big bands of long ago, covering two 
separate LPs. Most of the top names are included, Ellington, 
Basie, Goodman, Shaw, the Dorseys, Bob Crosby, Kemp, Ky- 
ser, Herman, Miller, James, and each tune is well -performed 
if not an exact copy of the original charts. Admirable solos are 
by Skeets Herfurt, Henry Cuesta, Bob Havens and Russ Klein. 
Liner notes, however, are inaccurate in spots. Billy Strayhorn 
was Ellington's bass player? Best cuts: "Got A Date With An 

Angel," "Boogie Woogie," "Ciribiribin." 

Spotlight-The most outstanding new product of the week's releases 

and that with the greatest potential for top of the chart placement; 

picks -predicted for the top half of the chart in the opinion of the 
reviewer; recommended- predicted to hit the second half of the chart 
in the opinion of the reviewer, or albums of superior quality. Albums 
receiving a three star rating are not listed. Review editor: Ed Harri- 

son; Reviewers: Paul Grein, Douglas E. Hall, Kip Kirby, George 

Kopp, Roman Kozak, Iry Lichtman, Ed Morris, Richard M. Nasser, 

Alan Penchansky, Sam Sutherland, Robyn Wells, Adam White, Gerry 

Wood, Jean Williams. 

Grammy Awards Final Nominations 
Continued from page 30 

BEST CLASSICAL PERFORMANCE -INSTRUMENTAL SOLOIST 

OR SOLOISTS (WITHOUT ORCHESTRA) 
Bach: Toccatas, Volume II -Glen Gould, CBS Masterworks; Brahms: 

Variations And Fugue On A Theme By Handel -Rudolf Serkin, CBS Mas- 

terworks; Copland: The Complete Music For Solo Piano -Leo Smit, 
CBS Masterworks; (Joplin) Digital Ragtime -Music Of Scott loplbr- 
Joshua Rifkin, Angel; Rachmaninoff: Music For Piano, Volume 7 (So- 

natas Nos. 1 i 2) -Ruth Laredo, CBS Masterworks; The Spanish AI- 

bum-Itzhak Perlman. 

BEST CLASSICAL VOCAL SOLOIST PERFORMANCE 

Berg: Der Wein- Concert Aria- 1essye Norman (Pierre Boulez 

cond. New York Philharmonic Orchestra), CBS Masterworks; Berg: 

Lulu Suite- Judith Biegen (Pierre Boulez cond. New York Philhar- 

monic Orchestra), CBS Masterworks; Mahler: Songs Of A Wayfarer & 

Ruckert Songs- Frederick von Stade (Andrew Davis cond. London Phil- 

harmonic Orchestra), CBS Masterworks; Mozart: Songs -Elly Ameling 

(Jorg Demus, Accompanist), Seraphim; Prima Donna, Volume 5- 
Great Soprano Arias From Handel To Britten -Leontyne Price (Henry 

Lewis cond. Philharmonia Orchestra), RCA; (R.) Strauss: Four Last 

Songs & Orchestral Songs -Kivi Te Kanawa (Andrew Davis cond. Lon- 

don Symphony Orchestra). CBS Masterworks. 

BEST ENGINEERED RECORDING, CLASSICAL 
Almeida: First Concerto For Guitar & Orchestra -Laurindo Al- 

meida /Elmer Ramsey cond. Los Angeles Orchestra de Camera, engi- 

neer: Phil Edwards, Concord Concerto; Bach: The Six Brandenburg 
Concertos- Gerard Schwarz cond. Los Angeles Chamber Orchestra, en- 

gineers: Robert Norberg, Mitchell Tanenbaum, Angel; Bartob: Con- 

certo For (Bolin & Orchestra -Piochas Zukerman /Zubin Mehta cond. 

Los Angeles Philharmonic Orchestra, engineers: Bud Graham, Ray 

Moore, CBS Masterworks; Berg: Lulu (Complete Version)- Pierre Bou- 

lez cond. Orchestre de l'Opera de Paris /Principal Soloists: Teresa 

Stratas, Yvonne Minton, Franz Mazura, Toni Blankenheim, engineer: 
Karl- August Naegler, DG; Brahms: Concerto In A Minor For Violin & 

Cello ( "Double Concerto')- Itzhak Perlman 8 Mstislav Rostropovich/ 
Bernard Haitink cond. Concertgebouw Orchestra, engineer: Michael 

Gray, Angel; Shostatoeieh: Symphony No. 5- Leonard Bernstein cond. 
New York Philharmonic Orchestra, engineers: John McClure, Ed Mich- 

alski, CBS Masterworks. 

CLASSICAL PRODUCER OF THE YEAR 

Steven Epstein; Andrew Kazdin; John McClure: Paul Myers; Robert 

Woods. 

RIAA Updates Record Library 
Continued from page 4 

president of BMI; John Lewis, professor of 
music at the City College of New York. and 
Paul Kresh, who reviews spoken word records 
for the New York Times. 

Also present were RIAA president Stanley 
Gortikov and executive director Steve Trai- 
man. 

A duplicate of the White House Record Li- 
brary was also installed in the Performing Arts 
Library of the Library of Congress for use by 
the general public. A catalog for "Volume 
Two" with a complete index to all the 2.669 
disks, was also compiled. 

"Che largest group of recordings in the li- 
brary represents classical music, though rock, 
blues, gospel, jazz, country, folk, Latin and 
spoken word titles are also included. 

Among contemporary disks now in the 
White House library are: "The Clash," 
"Hunky Dory" by David Bowie, "Blonde On 
Blonde" by Bob Dylan, "Hardcore Jollies" by 
Funkadelic, "Alive" by Kiss, "Forever 
Changes" by Love, "Sun Sessions" by Elvis 
Presley, "Rocket To Russia" by the Ramones, 
"Exile On Main Street" by the Rolling Stones, 
"Stranded" by Roxy Music, "Hot Rats" by 
Frank Zappa, and "Never Mind The Bol- 
locks" by the Sex Pistols. 
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World BRINGING YOU 
FestMI TOMORROW'S 
io Totuo 

'81 

-- - - - - -- 
TODAY SOUNDS 

The World Popular Song 
Festival in Tokyo represents a 
far -reaching commitment 
to popular music that spans 
two decades. 
Paving the way into a new 
musical decade, Festival '80 
brought accolades for many 
top -flight artists. 
The International Grand Prix 
and Most Outstanding Song 
Award, worth a total of 
$15,000, went to Mary 
Macgregor of the United 
States for her rendition of 
Marty Rodgers and David 
Bluefield's "What's The Use." 
Singer- songwriters Rupert 
Holmes of the U.S. and Dan 
Hill of Canada each received 
an Outstanding Song Award 

Mary Macgregor, U.S.A. 

and an Outstancing 
Performance Award. 
American Christopher Cross 
electrified judges, garnering 
an Outstanding Song Award. 
These and other talented 
artists (photo) won prestigious 
awards at the Festival. 

Dan Hill, Canada Rupert Holmes, U.S.A. 

Festival '81 will be held for 
three days- October 30, 31 
and November 1 -at the 
Nippon Budokan Hall. 
For you, it could be the career 
opportunity of a lifetime. 
A chance to take your rightful 
place in the international 
spotlight. To achieve 
worldwide recognition. 
To reach new heights 
of success. 
Entrants should submit a 
demo tape, musical score and 
lyrics, a biography and Fhoto, 
and a completed entry 
application by the July 10, 
1981 en.ry deadline. 

See us at MIDEM'81. 

Kiki Dee, United Kingdom 

Toto Cutugno, Italy Simon Gallaher, 
Australia 

Emly Starr Explosion, Belgium 

Eddy Yamamoto, Japan 

Fcr further details, contact: 

FESTIVAL COMMITTEE '81 

YAMAHA MUSIC FOUNDATION 
24 -22, 3- chome, Shimomeguro, Meguro -ku, Tokyo. Japan 
Phone: Tokyo (03) 719 -3101 
CABLE: WORLDFESTIVAL TOKYO 
TELEX: 2466571 YAMAHA J 
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FOR WEEK ENDING JAN. 24, 1981 
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mitted, in any 
photocopyin. 
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1981. Billboard Publications. Inc. No part of this 
reproduced, stored in a retrieval sysOem, or trans- 
form or by any means. electronic. mechanical, 
recording, or otherwise. without the prior written 

the publisher. 
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8 -Track 
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Compiled from national retail 
stores and one -stops by the Music 
Popularity Chart Dept. of Bill- 
board. 

ARTIST 

Title 
Label, Number (Dist. Label) 

RIM 
Symbols 

Soul LP/ 
Country LP 

Chart 

W 

; 
m 

' 

1 8 JOHN LENNON /YOKO ONO 
Double Fantasy 
Geffen GHS 2001 (Warner Bros.) 8.98 

43 45 BILLY JOEL 
Glass Houses 
Columbia FC36384 

- 
8.98 

8.98 

- 
A. 

2 Theme B titles 1962.1966 
Capitol SKBO 3403 13.98 

72 55 25 GEORGE BENSON 

GiveMeos 
The Night 

SLP 

2 23 PAT BENATAR 
Crimes Of Passion 
Chrysalis CHE 1275 8.98 

37 38 45 BOB SEGER i 
THE SILVER BULLET BAND 
Against The Wind 
Capitol 50012041 

73 73 9 AEROSMITH 
Aerosmith's Greatest Hits 
Columbia FC 36865 8.98 

* 4 15 KENNY ROGERS 
Greatest Hits 
Liberty 100.1072 8.98 CLP 2 

38 37 33 DEVO 
Freedom Of Choice 
Warner Bros. BSK 3435 7.98 

4 3 11 STEVE WONDER 
Hotter Than July 
Tamia 18 -373M1 (Motown) 8.98 SIP 1 

74 74 9 PATRICE RUSHER 
Posh 

Elektra 6E-302 7.98 SLP 27 
39 36 15 LEO SAYER 

Living In A Fantasy 
Warner Bros. BSK 3483 8.98 

7 9 NEIL DIAMOND 
The Jazz Singer 
Capitol SwAV.12120 9.98 

,. g6 2 BEATLES 
Sgt. Pepper's Lonely Hearts Club 

Capitol SMAS 2653 7.98 

40 41 11 GROVER WASHINGTON JR. 
Wineligght 
Elektra 6E-305 7.98 SLP 14 

*6 23 AC /DC 
Back In Black 
Atlantic SD 16018 8.98 

41 39 12 UNDA RONSTADT 
Greatest Hits Vol. 2 
Asylum 5E-516 (Elektra) 8.9$ 

76 

'Si' 

78 

19 

92 

78 

91 

2 

37 

WAYLON JENNINGS 
Greatest Hits 
RCA AHL13378 

JOHN LENNON 
Imagine 
Capitol SW 3379 

SOUNDTRACK 
Urban Cowboy 
FullMoon /Asylum DP 90002 (Elektra) 

7.98 CLP 7 * 8 14 THE POUCE 
Zenyatta 
AAM SP 4831 7.98 

42 

43 

40 

42 

23 TEDDY PENDERGRASS 

P.I.R. FZ 36745 (Epic) 8.98 SLP 13 
7.98 

8 5 16 BARBRA STREISAND 
Guilty 
Columbia bia FC 36750 8.98 

21 SOUNDTRACK 
Honeysuckle Rose 
Columbia 52-36752 13.98 CLP 12 

15.98 CLP 9 * 9 8 STEELY DAN 
Gaucho 
MCA MCA 6102 9.98 

/f * 6 Y 

Yesshows 
Atlantic SD-2-510 11.98 

79 80 5 SOUNDTRACK 
9 To 5 (original soundtrack) 
20th Century -627 (RCA) 7.98 * 11 7 BLONDIE 

Autoamerican 
Chrysalis CHE 1290 8.98 

45 47 17 KENNY LOGGINS 
Alive 
Columbia C20 36738 11.98 , 91 5 1ERRA 

Boa 

Boardwalk 
Nights 

rdwalk FW 36995 (CBS) 1.98 11 10 9 EAGLES 
Eagles Live 
Asylum BB-705 (Elektra) 15.98 

46 46 10 XTC 
Black Sea 
Virgin VA 13147 (RSO) 7.98 81 81 11 THE JIM CARROL BAND 

Catholic Boy 
Atm SD38-132 (Atlantic) 7.98 12 12 8 ROD STEWART 

Foolish Behaviour 
Warner Bros. HS 3485 8.98 

51 8 ANDY GIBB 
Andy Gibb's Greatest Hits 
RSO RX-I3091 8.98 

A i j * BEATLES 

CCaapit l SWBO Ió1 13.98 13 13 13 BRUCE SPRINGSTEEN 
The River 
Columbia PC 236854 15.98 

48 

49 

45 

44 

28 JACKSON BROWNE 
Hold Out 
Asylum 5E-511 (Elektra) 8.98 83 85 13 SPYRO GYRA 

Carnaval 
MCA MCA-5149 8.98 SLP 48 8 CAMEO 

e 

Chocolate City CCLP 2016 (Casablanca) 7.98 SLP 8 

14 5 FLEETWOOD MAC 

Warner Wamer Bros. zw63500 13.98 b 
[N 

108 10 DELBERT MtCUNTON 

The 
Jealous 

TKi2 d5 798 * 16 7 BARRY MANILOW 
Barry 
Arista 9537 8.98 

50 49 17 DAVID BOWIE 
Scary Monsters 
RCA AQL13647 8.98 

85 90 11 SWITCH 
This Is My Dream 
Curdy G8 -999M1 (Motown) 8.98 SLP 31 * 

* 
18 

17 

19 

15 

11 

7 

8 

THE ALAN PARSONS PROJECT 
The Turn Of A Friendly Card 
Arista AL 9518 

REO SPEEDWAGON 
Hi Infidelity 

HEART 
Greatest Hits /Live 
Epic RE 23688 

8.98 

8.98 

13.98 

51 53 12 DONNA SUMMER 
The Wanderer 
Geffen GHS 2000 (Warner Bros.) 8.98 SLP 53 

96 2 BEATLES 
Rubber Soul 
Capitol SW 2442 7.98 

52 52 13 THE TALKING HEADS 
Remain In Light 
Sire SRK 6095 (Warner Bros.) 7.98 

87 87 7 MANHATTANS 
Greatest Hits 
Columbia JC 36861 7.98 SLP 18 

60 8 JERMAINE JACKSON 
Jermaine 
Motown M8.948 Ml 8.98 

- 

SLP 21 
. j. ' 100 2 JOHN LENNON 

Mind Games 
Capitol SN 16068 7.98 

54 54 16 P 
Paris 

AMP 

MM SP -6702 13.98 
19 18 28 QUEEN 

The Game 
Elektra 5E 513 8.98 89 89 9 BUS 

Minimum Wage Rock & Roll 
Arista AB 4280 7.98 

A.., j . 69 7 OUTLAWS 
Ghost Riders 
Arista AL 9542 7.98 

* 22 15 KOOL i THE GANG 
Celebrate 
De-Lite DSR9518 (Mercury) 7.9E SLP 2 

CLP 1 

90 93 24 DARYL HALL 8 JOHN OATES 
Voices 
RCA AQL13646 8.98 

* 66 14 RONNIE MILSAP 
Greatest Hits 
RCA AHL1 3772 7.98 

21 21 50 CHRISTOPHER CROSS 
Christopher Cross 
Warner Bras. BSK 3383 7.98 

SLP 10 

91 95 21 LT.D. 
Shine On 
AIM SP4819 7.98 SLP 23 

57 59 7 BAR -KAYS 
As One 
Mercury SRM -13844 7.98 

* 23 7 ABRA 
Super Trouper 
Atlantic SD 16023 8.98 58 58 29 SOUNDTRACK 

Xanadu 
MCA MCA 6100 

- 
9.98 

92 56 21 THE CARS 
Panorama 
Elektra 5E-514 8.98 

27 37 AIR SUPPLY 
Lost In Love 
Arista AB 9530 8.9E .-( 

1% 
94 29 EDDIE BABBITT 

Horizon 
Elektra 6E-276 7.98 CLP 6 

93 62 11 CHEAP TRICK 
All Shook Up 
Epic FE 36498 8.98 

24 24 9 BOZ SCAGGS 
Hits 
Columbia FC 36841 8.98 60 fa 7 CON FUNK SHUN 

Touch 
Mercury SRM -1 -4002 898 SLP 9 

94 50 10 NEIL YOUNG 
Hawks And Doves 
Reprise HS 2297 (Warner Bros.) 8.98 

25 26 17 ANNE MURRAY 
Anne Murray's Greatest Hits 
Capitol 500.12110 8.98 CLP 5 y 

. 

67 3 PARUAMENT 
Trombipulation 
Casablanca NBLP 7249 7.98 SLP 17 I* NICOLET 

NICOLETTE LARSON 

Warner Bros. BSK 3502 7.98 
26 20 11 DIRE STRAITS 

Making Movies 
Warner Bros. BSK 3480 7.98 * 68 6 ROBERTA FLACK AND PEAK) 

BRYSON 
Live And More 
Atlantic SD-2.7004 13.98 SLP 16 

CLP 3 

% 

97 

186 2 STEVE WINWOOD 
Arc E A Diver 
Aland 

Of 
A Dive (Warner Bros) 8.98 5 

QUEEN 
Flash Gordon (original soundtrack) 
Elektra 5E-518 8.98 

99 67 PAT BENATAR 
In The Heat Of The Night 
Chrysalis CHR-1236 7.98 

* 32 8 DOLLY PARTON 
9 To 5 and Odd Jobs 
RCA AH11- 3852 8.98 CLP 4 

63 65 17 DON WILLIAMS 
I Believe In You 
MCA MCA.5133 8.98 

98 

99 

- 

98 8 EARL KLUGH 
Late Night Guitar 
Liberty LT 1079 7.98 SLP 40 

29 25 13 THE DOORS 
Greatest Hits 
Elektra 5E-515 8.98 

- 
1%( 

75 5 BLUES BROTHERS 
Made In America 
Atlantic SD 16025 8.98 

30 30 15 THE IACKSONS 
Triumph 
Epic FE 36424 8.18 SLP 4 

65 64 14 ARETHA FRANKUN 
Aretha 
Arista AL 9538 8.98 SLP 6 

101 13 RANDY MEISNER 
One More Song 
Epic NlE 36748 7.98 

!1 

32 

33 

35 

31 

28 

9 

16 

10 

LAKESIDE 
Fantastic Voyage 
Solar BXL13720 (RCA) 

THE DOOBIE BROTHERS 
One Step Closer 
Wasser Bros. HS 3452 

EARTH, WIND & FIRE 
Faces 

ARC /Columbia KC-236795 

7.98 

8.98 

13.98 

SLP 3 

SLP 61 

SLP 11 

76 5 
Ill 

GAP BAND 

Mercury SRM 1 4003 1.98 SLP 5 
. 109 5 YARBROUGH AND PEOPLES - 

The Two Of Us 
Mercury SRM-1-3834 7.98 SIP 19 

67 70 20 TEEM MARIE 
In The Fire 

Gordy G8 997M1 (Motown) 8.98 SLP 34 

101 103 17 
AAudioAVisions 
Kirshner FZ 36588 (Epic) 8.98 

68 it 9 BETTE MIDLER 
Divine Madness (Original 
Soundtrack) 16) 
Atlantic SD 16022 7.98 

1L 

118 2 THE WHISPERS 
Imagination 
Solar B711 -3578 (RCA) 7.98 SLP 20 

103 57 7 WEATHER REPORT 
Night Passage 
ARC /Columbia 1C 36793 7.98 

34 34 33 DIANA ROSS 
Diana 
Motown M8 -936M1 8.98 SLP 35 !^1 

2 

2 

Shaved 
LENNON 

Apple SW 3421 Apple 
5W 

3421 

BEATLES 
The Beatles 1967 -1970 
Capitol SKBO 3404 

7.98 

13.98 

104 72 19 8-525 
Wild Planet 
Warner Bros. 1358.3471 7.98 

35 33 11 ROCKPILE 
Seconds Of Pleasure 
Columbia 1C 36886 7.98 

' 83 

* Stars are awarded to those product showing g eatest sales strength. Supersta s are ward d to those products showing greatest upward movem nt on the current week's chart (Prime Movers) Recording Industry Assn. Of America seal for sales of 
500,000 units. (Seal indicated by dot.) Recording Industry Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by riangle.) 
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General News 

AFM Votes This Week 200,000 Back Holiday 
On New Film, TV Pact In Memory Of King 

LOS ANGELES -Th 
members of the America: 
ation of Musicians are get 
ballots in the mail this 
whether to ratify or reject 
contract between the AFM 
and television producers. 

Negotiators for the AF M 
producers, with Phyllis Ca 
the Federal Mediation an 
liation Service as an inte 
came to an agreement W 
(14) ending a five and a h 
strike. However, if the me 
rejects the agreement, t 

could go out on strike agai 
The new contract calls 

stantial wage increases" a 
sions for future negotiatio 
original production of mus 
video market. The origi 
over which the AFM we 
strike in the first place -pa 
reuse of music in subseq 
ductions -is not even pa 
agreement. 

of reuse is therefore not a discus- 
sable topic for another three years. 

Exact details of the contract have 
not been made available though 
Fuentealba says, concerning the 
video and pay television issue which 
caused talks between the two sides to 
end abruptly Oct. 29, "there was 
compromise on both sides." 

The meeting on Wednesday (14) 
was the first day of negotiations 
since talks had broken off. 

e 5,000 
n Feder - 
ting their 
week on 
the new 
and film 

and the 
yse from 

d Conci- 
rmediary, 
ednesday 

ha month 
mbership 

he union 
n. 

for "sub - 
nd provi- 
ns on the 
is for the 
nal issue 
nt out on 
(ment for 
lent pro - 
t of this 

"We never would hav 
anywhere," states AFM 
Victor Fuentealba, "if we 
with that issue." 

"We saw that it wasn't in the cards 
for these negotiations," adds union 
spokesman Kim Fellner. The subject 

e gotten 
president 
had kept 

cc 
Econo 

p Continued from page 3 
M Generally, black retailers can't of- - 1 - I fer the same discounts as larger 
To chains due to credit policies. 

"At a given time, price cuts can be 
rn offered but over a consistent period, 
T we can't take advantage of the 
Ñ deals," notes George Daniels, owner 
>- of the Music Room in Chicago. "Be- 

cause of the credit situation, we can't 

D 
participate in these discounts and 

á then it looks like we're not willing to 
participate." 

"I sell most albums at $1 

suggested retail price or al 
gested retail price," offe: 
Evans, of the Evans House 
in San Francisco. "I'm c 
getting complaints from ci 

But what can I do? I pay $5 
LP so how can I sell it for $ 

little stores don't get any d 
been to a couple of NARM 
and they say how they n 
small retailers. Where h 

been aH the time ?" 
Evans also notes that he wouldn't 

mind carrying an increased amount 
of pop material in his store but he is 
hampered by the 20% returns policy. 
"I can't have my money tied up in 
pop product or any material that 
doesn't sell. If it doesn't sell, I'm 
stuck with it for six months or a 
year." 

The returns policy has hit Bobby 
Walker, owner of Cleveland's Sound 
Center, especially hard. "Generally, 
I don't think the policy hits the black 
retailers too badly because we gener- 
ally buy right. In my case, I had to 
close a store in Columbus with 
$40,000 to $50,000 worth of inven- 
tory that I couldn't move. That has 
hurt me terribly." 

"I don't think there's a concerted 
effort to squeeze out the small or 
black retailer," says James Scales, of 
Memphis' Explanation Records, 
which has three outlets. "But the 
large conglomerates hurt the small 
guy by getting the price breaks and 
the co-op dollars. You have to deal 
in other items besides records. If you 
have one location and records are 

By JEAN CALLAHAN 

WASHINGTON -As many as 
200,000 people braved icy weather 
to march on Washington Thursday 
(15) in support of making Dr. Mar- 
tin Luther King, Jr.'s birthday a na- 
tional holiday. 

The event, sponsored by Stevie 
Wonder, drew more than 280 bus- 
loads of people from at least 30 cities 
nationwide. 

Industry Salutes Dr. King 
By JEAN 

LOS ANGELES -Although the 
Rev. Martin Luther King's birthdate 
(Jan. 15) has not been declared a le- 
gal national holiday, many in the 
music and broadcasting industries 
took the day to launch their own 
special salutes to the slain civil rights 
leader. 

There were record company clos- 
ings, radio stations across country 
donated many hours to the late min -' 
ister's speeches, rallies and marches 
were held around the nation, special 
church services were conducted and 
many just elected to take personal 
holidays. 

Some CBS Records executives 

WILLIAMS 
joined Stevie'Wonder at his Wash- 
ington rally /march, including 
LeBaron Taylor, Paris Eley and a 
number of Eley's staff. Atlantic Rec- 
ords also-had artists and staffers par- 
ticipating in the Wonder sponsored 
march. 

Philadelphia International and 
Solar Records were among the la- 
bels to close their doors, while Mo- 
town, Quincy Jones' QWest label 
and a number of other firms had early 
closings. Oscar Fields, Elektra /Asy- 
lum's vice president, special mar- 
kets, gave his staff the day off. The 

(Continued on page 114) 

Rep. Walter Fauntroy (D -D.C.) 
shared the M.C. duties with Rep. 
John Conyers (D- Mich.). Other po- 
litical figures participating included 
Jessie Jackson, Dick Gregory, Rep. 
Toby Moffett (D- Conn.), Rep. 
Charles Mathias (R -MD) and D.C. 
mayor Marion Barry. 

Representing the record industry 
were Black Music Assn. president 
Kenny Gamble, Motown Industries 
vice president Junius Griffin, CBS 
Records vice president LeBaron 
Taylor and recording artists includ- 
ing: Johnny Taylor, Dizzie Gil- 
lespie, Teddy Pendergrass, Curtis 
Mayfield, Stacy Lattisaw, Michael 
Walden, Bootsy Collins, the Bar - 
Kays and the Funkadelics. 

Also on Thursday, Senators Ed- 
ward Kennedy (D- Mass.) and 
Charles Mathias (R -MD) intro- 
duced a bill into the Senate to make 
January 15, King's birthday, a na- 
tional holiday. A week before, Rep. 
John Conyers (D- Mich.) introduced 
similar legislation into the House as 
he has done every year since 1968. 

For the past month, petitions have 
been circulating in more than 40 
cities and Stevie Wonder intends to 

(Continued on page 114) 

ly Hits Black Music Retailers Hard 

less than 
the sug- 

rs Willie 
Of Music 
onstantly 
ustomers. 
50 for an 

5.99? The 
Bals. I've 
meetings 
ow need 
ive they 

your sole support, you can't sur- 
vive." 

Because he also manufactures and 

retails waterbeds, Scales says he can 
afford to make his record prices 
more competitive with the bigger 
chains. "We don't have an LP priced 
higher than $6.98. That is the price 
of our premium stock though 60% to 
65% of the stock is $6.49. For us, the 
records are loss leaders to build traf- 
fic." 

Bobby Joiner, head of the United 
National One -Stop in Gary, Ind. - 
which has five outlets -is especially 
critical of the returns policy. "The 
returns policy is strangling us at 20 %. 

We have $75,000 to $100,000 in re- 
turns which could be used as work- 
ing capital." 

Ron Crowder, with Los Angeles' 
Delicious Records, has a more be- 
nign view of the situation. "The pol- 
icies are restrictive, but it makes you 
become more aware of overbuying," 
he states. 

Singles have been severely hard 
hit. "Our 45 sales are off by 50 %. 

Also, our 8 -track sales are off. Cas- 
sette sales have gone up but not by as 
much as 8- tracks have decreased," 
notes Scales of Explanation in Mem- 
phis. "Most people who use cassettes 
like to record their own music. These 
album hours and mini -concerts have 
really hurt our record sales. And, it's 
not made up in blank tape sales." 

"Singles sales are way down," 
echoes William Truesdale, buyer for 
the three store King James Sound 
Centers in Philadelphia. "This is due 
to the increase in prices. Kids just 
don't have the money to spend." 

"Singles are off 30% for us," says 
Willie Evans of San Francisco's 
Evans House of Music. 

Still, there is some hope on the 
horizon. Evans wants more small 
and black retailers to form co -ops 
which would then offer competition 
for the large chains. In fact, he had 
been head of such a group, Disco 5 

in the San Francisco Bay Area, until 
the record industry took a turn for 
the worse two years ago. 

"A lot of stores could exist if all 
small shops get together and buy co- 
operative advertising and come up 
with a common name." he reasons. 
This way, it would be easier to take 

advantage of manufacturers' sales 
and offer easier identification at the 
end of television and radio commer- 
cials. 

"We have to unite as a buying 
group," adds Walker of Cleveland. 
"Unless we learn to put our heads 
together, things could get worse, be- 
cause the ad dollars follow the 5,000 
copies a record that go to Pickwick, 
not the 100 copies that come to me." 

Truesdale, of King James Sound 
Centers in Philadelphia, adds: "If 
you're not a cooperative or a big cor- 
poration, you don't get anything." 

There has also been a noted in- 
crease in catalog sales as well as 
blues and gospel sales. "If I hadn't 
had a lot of catalog, the holiday sea- 
son would have been a lot worse," 
concedes Daniels of Chicago. "Your 
r &b and jazz stations have gone 
back to blues and jazz, like Muddy 
Waters. We've created more depth 
in black music categories, gospel, 
blues and jazz. Hard times create a 
demand for these forms of music. 
People want to hear more about 
love. You can't be worried about 
that on the disco floor. You're too 
busy looking out for your life." 

"For us, gospel was up 30 %," 
echoes Joiner of Gary, Ind. 

At the Sound Asylum in Toledo, 
Ohio, Drucilla Noble notes that such 
artists as Bobby Bland and Millie 
Jackson are selling exceptionally 
well. 

"Any time you have an oppressed 
time, you get more sales of blues, 
gospel and jazz," concurs Gerald 
Richardson, president of R &R Rec- 
ords Inc. which runs the two Music 
Scene stores in Atlanta. 

Also noted is the increasing ac- 
ceptance of r &b with pop audiences, 
which could bode "well for black re- 
tailers who may stock such artists in 
more depth than the larger chains. 
"In 1980, the growth came in r &b 
and country." says Walker, but he 
has a note of caution. "However, the 
larger stores, too. are going to be 
gearing themselves to r &b." 

Personalized service is also a key 
factor. "What keeps the black dealer 
competitive is the service," states 

Daniels of Chicago. "Peaches and 
stores like that draw the bucks out of 
our particular market. To counteract 
that, we have to service our custom- 
ers. In your big stores, the clerks 
aren't that much help." 

Also, some retailers such as 
Tommy Jackson at Bad Records in 
Oak Park, Mich., which has three 
outlets, and Ron Crowder of De- 
licious in Los Angeles, note sales are 
down for them but they are not 
overly alarmed. In fact, while Crow- 
der notes his overall 1980 figures are 
down, his Christmas season was 
quite good with sales up 15% over 
the 1979 Christmas season. He ac- 
counts for the good figure by noting 
his store's radio ad campaign. 

"The economy has affected us 
some," notes Jackson, "but it hasn't 
put a hole in our business." 

"We were into a growth pattern so 
we didn't have a real decrease in 
sales but a dip in our growth pat- 
tern," offers Scales of Memphis. 

Truesdale estimates his 1980 de- 
crease was only 10% from 1979 but 
he does bemoan the current pricing 
structures. "The chain stores buy in 
large quantities so they get the better 
deal. We have to pay the higher 
prices," he says. 

There is also some concern that 
the Black Music Assn. and NARM 
do not have small and black retail- 
ers' concerns at the top of their lists 
of priorities. "The BMA and NARM 
tried to look out for the big guy but 
the mom and pop stores still sell 
product. We still manage to break 
many acts," voices Crowder in Los 
Angeles. 

"I was gung ho as far as the BMA 
was concerned," continues Walker. 
"but it's parented by the manufac- 
turers. How vocal can they be ?" 

While there is still an acknowl- 
edged need for the black retailer, 
opinions are also voiced that small 
retailers have to become more busi- 
nesslike, become more aware of their 
market and stock accordingly. Con- 
cludes Scales: "You just can't get 
your storefront, set up your racks, 
hire a salesgirl and hope you do well. 
Those days are over." 

Lifelines] 
Births 

Boy, Nello Americo, to Myel and 
Bob Fraboni, Dec. 3, in Los Angeles. 
Father is a record producer 

* 

Girl, Suzanne Christine, to Nancy 
and Guy Costa, Jan. 12, in Los An- 
geles. Father is vice president and 
managing director of Motown 
recording studio. 

* * * 

Boy, Travis Ryan, to Linda and 
Barry Gibb, Jan. 12, in Miami. Fa- 
ther is a member of the Bee Gees. 

* * * 

Girl, Amanda Eileen, to Kathy and 
Mike Hyland, Jan. 2, in Nashville. 
Father is president of Network Ink, 
Inc.; mother is secretary/recep- 
tionist for Screen Gems -EMI. 

* * * 

Girl, Dana Anne, to Debra and 
Mark Schulman, Jan. 10. Father is 
Atlantic Records advertising vice 
president. 

Marriages 
Gail Carroll to William "Duke" 

Coe, Jan. 10, in Bryson City, N.C. 
Wife is studio manager at Pyramid 
Studio on Lookout Mountain, 
Tenn.: husband is television camera 
assistant. 

Deaths 
Bill Hill, 59, pianist and member of 

the Ink Spots singing group, Jan. 9, 
on the Hawaiian island of Kauai 
shortly before the group was to per- 
form at the Hanalei Bay Hotel. 

* * * 

John R. Saul, 49, president and 
founder of MICMIX Audio Prod- 
ucts, Jan. 2, of a heart attack, in Dal- 
las. A pioneer in reverberation tech- 
nology, he is survived by his widow, 
Babs, and a daughter. 

* * * 

Sinclair Traill, 76, doyen of British 
jazz writers and critics and, 33 years 
ago, founder of the monthly maga- 
zine, Jazz Journal International, of a 
heart attack at his Brighton, England 
home, Jan. 9. Author of a number of 
jazz books and hundreds of informed 
articles, Traill was a close personal 
friend to scores of leading jazzmen. 

* * * 

George Camp Jr., 55, former vice 
president of Panasonic Corp., Dec. 6, 
1980, in Fountain Hill, Pa. He is sur- 
vived by his widow, four children, 
mother and 10 grandchildren. 

* * * 

Charles F. Gresh, 74, Philadelphia 
society band leader, Dec. 20, in Boca 
Raton, Fla. A saxophone and clarinet 
player, Gresh formed his own orches- 
tra in 1938. In recent years, he had al- 
ternated engagements between 
Philadelphia and Boca Raton. He is 
survived by his widow, Helena; two 
sons, one daughter, two step- 
daughters, and six grandchildren. 

* * * 

Harry Klaiss, 65, Jan. 4, in Phila- 
delphia, following a lengthy illness. 
He had been a pianist since 1965 with 
Carmen Dee's orchestra. 

* * * 

James A. Pagliaro, 80, founder of 
the Conshohocken, Pa., marching 
and concert band, Jan. 4, in Norris- 
town, Pa. He founded the band in 
1950 and served as bandmaster until 
his retirement in 1975. He also 
founded the LaScala Symphony Or- 
chestra in Norristown in 1930 and 
served as its conductor. He is sur- 
vived by two sons, two daughters, two 
sisters, nine children and seven great - 
grandchildren. 
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136 125 12 PRINCE 
Dirty Mind 
Warner Bros. BSK 3478 7.98 SLP 15 

169 149 12 THE KORGIS 
Dumb Waiters 
Asylum 6E-290 (Elektra) 7.98 ,, 

1Ì 141I 347 PINK FLOYD 
Dark Side Of The Moon 
Harvest SMAS 11163 (Capitol) 7.98 

170 160 29 CARLY SIMON 
Come Upstairs 
Hamer Bros. BSK 3443 7.98 105 110 16 CUFF RICHARD 

I'm No Hero 
EMI -America SW-17039 7.98 138 140 3 SOUNDTRACK 

Urban Cowboy II 
Full Moon /Epic SE 36921 (CBS) 8.98 CLP 45 

171 161 13 PAT METHENY 
80/81 
ECM ECM -2 -1180 (Warner Bros.) 14.98 106 111 13 SLAVE 

Stone Jam 
Cotillion SD 5224 (Atlantic) 7.98 SLP 12 139 123 22 SPLIT ENZ 

True Colours 
MM SP -4822 7.98 

* SKatTEELY 

Lied 
DAN 

y 
MCA MCA37043 7.98 107 107 11 THE POUCE 

Re atta De Blanc 
MMsP4792 1,98 * 

IiY 
166 5 JOHNNY MATHIS 

The Best Of Johnny Mathis 
Columbia 1C 36871 7.98 

173 163 31 THE KINKS 
One For The Road 
Mists A2L 8401 12,98 108 71 7 HEATWAVE 

Candles 
Epic FE 36873 8.98 SLP 25 141 145 74 MICHAEL JACKSON 

Off The Wall 
Epic FE-35745 á98 

1 
yi¡ 

STEELY DAN 
Royal Scam 
MCA MCA-37044 7.98 109 77 2E THE ROWNG STONES 

Emotional Rescue 
Rolling Stones COC 16015 (Atlantic) 8.98 142 142 6 DR. HOOK 

Hits 
Capitol S00 -12122 8.98 

175 164 11 JOHNNY LEE 
Lookin' For Love 
Asylum 6E309 ( Elektra) 7.98 CLP 16 110 115 3 LOU RAMS 

Shades Of Blue 
P.I.R. 12 36774 (Epic) 7.98 SLP 39 143 102 11 HIROSHIMA 

Odori 
Arista AL 9541 8.98 SLP 52 

, 187 2 SOUNDTRACK 
Any Which Way You Can 
warner Bros. HS M99 898 CLP 19 111 113 17 JOHN COUGAR 

Nothin' Matters And What If It Did 
Riva RVL7403 (Mercury) 7.98 * 155 2 ORIGINAL CAST 

42nd Street 
RCA /Red Seal CBLI.3891 8.98 

177 177 25 THE CHIPMUNKS 
Chipmunk Punk 
Excelsior OLP 6008 7.98 * 121 3 SHALAMAR 

Three For Love 
Solar BZL13577 (RCA) 8.98 SLP 28 145 143 8 JON ANDERSON 

Song Of Seven 
Atlantic SO 16021 7.98 

178 176 12 GEORGE THOROGOOD & 
THE DESTROYERS 

The 
George horogood & 

Rounder 3045 7.98 

Y8i 
137 2 WARREN ZEVON 

Stand In The Fire 
Asylum 5E.519 (Elektra) ó.9B 146 129 34 SOUNDTRACK 

fame 
RSO R%.13080 8.98 114 97 11 BRUCE SPRINGSTEEN 

Born To Run 
Columbia 1C 33795 7.98 

1 
Y4í 

190 2 
BetterrDDaa s 

YRDS 

Fantasy F 2 7.98 SLP 54 181( 
172 11 MOON MARTIN 

Street Fever 
Capitol ST 12099 7.9$ 115 88 13 HARRY CHAPIN 

Sequel 
Broadwalk FW 36872 (CBS) 8.98 

180 167 29 ROSSINGTON COWNS BAND 
Anytime Anyplace Anywhere 
MOO MCA 5136 p 8.98 

148 138 11 BRUCE SPRINGSTEEN 
Darkness On The Edge Of Town 
Columbia IC 35318 7.98 116 116 5 SOUNDTRACK 

Popeye (original soundtrack) 
Boardwalk SW 36880 (CBS) 8.98 

181 185 6 JOHN IMAMS AND THE 
Po p 

I n 

Philips 9500921 9.98 
f 

173 7 DONNIE IRIS 
Back On The Streets 
MCA/Carousel MCA3272 7.98 117 104 39 STEPHANIE MILLS 

Sweet Sensation 
20th Century T.603 (RCA) 7.98 SLP 37 

150 152 13 SKY 

Arista AL- 2.8302 9.98 

182 159 6 GIL SCOTT -HERON 

Arista AL 9540 7.98 118 105 45 WILLIE NELSON 
Stardust 
Columbia 1C 35305 7.98 CLP 13 

, ,- 

YY 

1 
}F7{ 

162 10 OAK RIDGE BOYS 
Greatest Hits 
MCA MCA 5150 8.98 CLP 8 

183 157 5 MAZE 

J DS2087 Capitol T.1 7.98 SLP 44 119 

* 
112 12 JOE JACKSON BAND 

Beat Crazy 
ABM SP 4837 7.9$ 

MANFRED MANN'S 
EARTH BAND 
Chance 
warner Bros. BOO 3498 7.98 

184 174 29 DOOBIE BROTHERS 
Best Of The Doobie Brothers 
Ramer Bros. BSK 3112 7.98 132 6 CREEDENCE CLEARWATER REVIVAL 

The Royal Alpert Hall Concert 
Fantasy MPF 4501 5.98 153 153 31 COMMODORES 

Heroes 
Motown M8 939M1 8.98 SLP 50 

185 168 9 THIN UZZY 
Chinatow 
Warner OrosnBSK 3496 7.98 * 136 8 an 

Skyyport 
Salsoul SA 8537 (RCA) 7.98 SLP 33 154 134 12 HUBERT LAWS 

Family 
Columbia JC 36396 7.98 

186 188 13 SUPERTRAMP 
BBrreakffasstIIn America 

M SP 37 7.98 122 122 3 CROSBY, STILLS AND NASH 
Replay 
Atlantic SD 16026 - 8.98 155 131 24 THE KINGS 

Are Here 
Elektra 6E 274 7.98 

187 189 12 THE STYUSTICS 
HSOP Up 470 (Epic) y Again 

7.98 SLP 24 123 106 22 POINTER SISTERS 
Special Things 
Planet P -9 (Elektra) 7.98 SLP 57 156 158 3 VARIOUS ARTISTS 

Harmony 
Warner Bros. BSK 3481 7.98 

188 191 59 LYNYRO SKYNYRD BAND 

GoolldMCAPlat cum 
12.98 124 126 34 WAYLON JENNINGS 

Music Man 
RCAAHL13602 7.98 CLP 14 157 147 32 A.JARREAU 

This Time 
Warner Bros. BSK 3434 7.98 SLP 58 

189 156 10 KEITH SYKES 
I'm Not Strange, I'm Just Like You 
Backstreet MCA 3265 (MCA) 7.98 125 114 10 THE CLASH 

Black Market Clash 
Epic 4E36846 4.98 158 139 21 

One 
PAUL 

Pon 
Warner Bros. HS 3472 8.98 

1K'r MO RROOSEnROOYCE 

Whitfield WHK 3512 (Warner Bros.) 7.98 126 117 15 JEAN -LUC PONTY 
Evil Civilized 

SD Atlantic SD 16020 Atlantic 8.98 159 128 16 ROBERT PALMER 
Clues 

s. Island ILPS 9595 Warner Bro) 7.98 

191 194 10 SOUNDTRACK 
It's My Turn 
Motown M8-947M1 8.98 127 127 25 ARLIE DANIELS 

MEÚ 
Full Moon 
Epic FE 36571 7.98 CLP 21 1kVI 

171 5 WHITESNAKE 
Live In The Heart Of The City 
Mirage WIG 19292 (Atlantic) 7.98 

192 196 6 THE REDDINGS 
The Awakening 
Believe In A Dream 1Z 36875 (Epic) 7.98 SLP 32 

135 3 AREFALL 
Clouds Across The Sun 
Atlantic SD 16024 8.9$ 

161 169 19 MOLLY HATCHET 
Beatin' The Odds 
Epic FE 36572 8.98 

193 195 53 PRETENDERS 
Pretenders 
Sire SRK 6083 Warner Bros.) 7.98 

129 130 18 MICHAEL STANLEY BAND 
Heartland 
EMI Amelia SW 17040 7.98 

162 141 24 THE VAPORS 
New Clear Day 
United Mists LT -1049 7.98 

194 ROY BUCHANAN 
M Babe 
Water House 12 7.98 

130 133 5 KENNY ROGERS 
The Gambler 
United Mists UALA 934 7.98 CUP 59 

163 150 7 ' SWEAT BAND 
Sweat Band 
Uncle Jam JZ 36857 (Epic) 7.98 SLP 26 

195 193 12 WILTON FELDER 
Inherit The Wind 
MCA MCA.5144 8.98 SIP 38 

BY COODER 
Borderline 
Warner Bros. BSK 3489 1.98 

164 151 15 THE JONES 6181.5 
At Peace With Woman 
P.I.R. JZ 36167 (Epic) 7.98 SLP 7 

196 200 25 DIONNE WARWICK 
No Night So Long 
Arista AL 9526 8.98 SLP 64 

132 119 11 THE BABYS 

Chrysalis CHEg305 8.98 

165 154 8 SOUNDTRACK 

MM SPOlIA 
Of Jesse James 

8.9$ CLP 68 

197 183 59 PINK FLOYD 
The Wall 
Columbia PC 236183 13.98 * 144 6 SOUNDTRACK 

The Idolmaker 
ABM SP 4840 7.98 

166 170 3 KENNY ROGERS 
Ten Years Of Gold 
United Mists UALA835 7.98 CLP 30 

198 182 135 HE THE CARS 
Elektra 6E -135 7.98 

134 

135 

120 9 EMMYLOU HARRIS 
Light Of The Stable 
Warner Bros. BSK 3484 7.98 CLP 39 

167 165 52 THE 8.52'S 
The B -52's 
Warner Bros. BOO 3355 7.98 

199 197 8 DR. HOOK 
Rising 
Casablanca NBLP 7251 8.98 

124 8 BOOTSY 
Ultra Wave 
Warner Bros. BSK 3433 7.98 SLP 36 

,, 
i .. 

178 9 PETER ALLEN 
Bi- Costal 
A8M 5P-4825 7.98 

200 181 18 ZAP? 

Zapp 
Warner Bros. 85K 3463 7.98 SLP 22 

TOP LPs &TAPE 
Crosby, Still & Nash 
Devo 
Neil Diamond 

122 
38 

5 

Nicolette Larson 
Herbert Laws 
Johnny Lee 

95 
154 
175 

Pointer Sisters 123 
Jean.Luc Ponty 126 
Pretenders 193 

The Idolmaker 133 
The Legend Of Jesse James 165 
Urban Cowboy 78 
Urban Cowboy II 138 

The Kings 
The Kinks 
The Korgis 

155 
17) 
169. 

A - z (LISTED BY ARTISTS) Dire Straits 
Doobie Brothers 

26 
32, 184 

John Lennon 
John Lennon /Yoko Ono 

69, 77,88 
1 

Prince 136 
Queen 19,27 

The Police 
The Reddings 

7, 107 
192 Xanadu 58 

Abba 22 Dr. Hook 142,199 Kenny Loggins 45 Eddie Rabbit 59 9To 5 79 The Rolling Stones 109 
AC /DC 6 Eagles 11 L.T.D. 91 Lou Rawls 110 Split Enz 139 The Talking Heads 52 

Aerosmith 73 Earth, Wind &Fire 33 Lynyrd Skynyrd 188 REO Speedwagon 17 Bruce Springsteen 13,114, 148 The Stylistics 187 
Air Supply 23 Roberta Flack & Peabo Bryson 62 Manfred Mann 152 Cliff Richard 105 Spyro Gyra 83 The Vapors 162 

Peter Allen 168 Wilton Felder 195 Barry Manilow 15 Rockpile 35 Donna Summer 51 The Whispers 102 

John Anderson 145 Firefall 128 Teena Marie 67 Kenny Rogers 3,130,166 Michael Stanley Band 129 George Thorogood 178 

Bar.Kays 57 Aretha Franklin 65 Manhattans 87 Linda Ronstadt 41 Steely Dan 9, 174 Thin buy 185 

Pat Benaar .2, 97 Fleetwood Mac 14 Moon Martin 147 Diana Ross 34 Rod Stewart 12 Tierra 80 
George Benson 72 Andy Gibb 47 Johnny Mathis 140 Rose Royce 190 Sweat Band 163 Various Artists 156 

Blondie 10 Heatwave 108 Maze 183 Rossington Collins Band 180 Barbra Streisand 8 Weather Report 103 

Blues Brothers 64 Daryl Hall & John Oates 90 Randy Helmer 99 Patrice Rushen 74 Keith Sykes 189 Dionne Warwick 196 

Bootsy 135 Emmylou Harris 134 Pat Metheny 171 Leo Sayer 39 Switch 85 Grover Washington Jr 40 
David Bowie 50 Gil Scott -Heron 182 Delbert McClinton 84 Boz Scaggs 24 Supertramp 54,186 Whitesnake 160 

Jackson Browne 48 Heart 18 Bette Midler 68 Bob Seger & Th. Silver Bullet Band .... 37 The Alan Parsons Project 16 Don Williams 63 

Bus Boys 89 Hiroshima 143 Stephanie Mills 117 Shalamar 112 The Babys 132 Steve W Inwood 96 
Roy Buchanan 194 Donnie Iris 149 Ronnie Milsap 56 Carty Simon 170 The Beatles 70, 71, 75, 82, 86 Stevie Wonder 4 
Cameo 49 Jermaine Jackson 53 Dolly Parton 28 Paul Simon 158 The B.52's 104, 167 Yarbrough And Peoples 100 

Cars 92,198 Joe Jackson 119 Molly Hatchet 161 Sky 150 The Black Byrds 179 Yes 44 

Harry Chapin 115 Michael Jackson 141 Anne Murray 25 Skyy 121 The Jim Carrot Bard 81 Neil Young 94 
Cheap Trick 93 Al Jarreau 157 Willie Nelson 118 Slave 106 The Charlie Daniels Band 127 /ITC 16 

Commodores 153 Waylon Jennings 76, 124 Oak Ridge Boys 151 SOUNDTRACK The Chipmunks 177 Zapp .200 
Ry Cooder 131 Billy Joel 36 Outlaws 55 Any Which Way You Can 176 The Cash 125 Warren Zevon 113 

Con Funk Shun 60 Kansas 101 Robert Palmer 159 Fame 146 The Doors 29 42nd Street 144 

John Cougar 111 Earl Klugh 98 Parliament 61 Honeysuckle Rose 43 The Gap Band 66 

Christopher Cross 21 Kool &The Gang 20 Teddy Pendergrass 42 It's My Tum 191 The Jackson 30 
Creedence Clearwater 120 Lakeside 31 Pink Floyd 137, 197 Papeye 116 The Jones Girls 164 

Every care for the accuracy of suggested list prices has been taken BInboard does not assume responsibility for errors or omissions. 
gg, RECORDING INDUSTRY ASSOCIATION OF AMERICA seal for sales of 500,000 units. AIL RECORDING INDUSTRY ASSOCIATION OF AMERICA seal for sales of 1,000,000 units. 
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Late Geneiol News 
Record Store Video 
Tie-In Set By CBS 

Continued from page I 

tails about the plan until it is 
presented to CBS distributors, he 
says the three test markets are L.A., 
Atlanta and St. Louis. 

"If enough record retailers can get 
involved in video now." says Men- 
delsohn, "it gives them a good start 
when the videodisk becomes a real- 
ity." He also feels that if the test re- 
tailers are successful with the music 
product, they will branch out to sell 
films and other video offerings. 

CBS Video will begin distributing 
videodisks in the CED format this 
summer. A CBS videodisk pressing 
plant, under construction in 
Georgia. will be producing disks 
"early in 1982," according to Men- 
delsohn. He adds that the plant will 
not be limited to the CED format. 
"We will have the capability to press 
in any format we want," he says. The 
first CBS disks will be pressed by 
RCA. 

Since its entry into the video busi- 
ness, CBS has said that record retail- 
ers would emerge as major outlets of 
video product. But Mendelsohn also 
cites video specialty stores and book 
stores as having a solid future in re- 
tailing video. 

Mendelsohn. who has traveled all 
over the country lining up the CBS 
distribution network, says: "One 
thing I've learned is that in this busi- 
ness, merchandising is everything. 
This is showbiz. Some stores stock 
video, but they might as well be sell- 
ing cream cheese. The ones who put 
some pzazz in their merchandising 
can sell an awful lot of product." 

Industry figures still show that 
fewer than 50% of VCR owners buy 
prerecorded cassettes. But Men- 
delsohn notes that "this is up from 
fewer than 25%." 

CBS efforts to generate pzazz in- 
clude slick packaging and eye- catch- 
ing displays. "We could have put the 
product in a plain sleeve, instead of 
our book jacket," says Mendelsohn, 
"but our packaging is more in line 
with what a consumer expects from 
a $60 product." 

Another factor is impulse buying. 
"We don't know how much is 
bought on impulse," he says. "It's 
certainly a tremendous factor in 
record sales, and we feel that even if 
a consumer went into the store to 
buy another title, he's going to be 
drawn to our display, and he might 
make a purchase." 

Quality is also a major concern, 
not only at CBS but also at MGM, 
according to Mendelsohn. "MGM 

would not release a Beta master of 
'2001' because it had a flaw that an 
average viewer wouldn't even no- 
tice. It had to be fixed before they 
would let us duplicate." 

Although he acknowledges that 
the MGM product on CBS is the 
backbone of the line, Mendelsohn 
believes that "from a programming 
standpoint, we're better positioned 
for home video than a movie stu- 
dio." He cites an upcoming release 
that was prepared by CBS News -a 
documentary on President Ken- 
nedy. "This is the sort of product 
that could sell very well in a book- 
store," he says. The program will re- 
tail for $49.95. 

CBS will also offer a variety of 
cultural material. The company is 
negotiating with two opera com- 
panies now, according to Men- 
delsohn, although he will not name 
the companies. "The cultural prod- 
uct can really sell a lot of machines. 
People see that it's available and 
suddenly decide, 'Okay, now I have 
to get one.' " 

He adds that "CBS is not in the 
tonnage business. It's not our goal to 
put out as much as we possibly can. 
We'll probably have no more than 
60 titles by the end of the year. This 
way it remains a merchandising 
business, not a sales business." 

The CBS distribution policy has 
no requirement for minimum or- 
ders, and Mendelsohn says this has 
not been a problem. "The orders 
have been healthy. Our distributors 
respond not only to our line now, 
but to the promise that we offer in 
the future." 

Sell -through is "phenomenal." he 
claims. He reports that CBS is now 
filling backorders from 1980. 
"There's very little left in the stores," 
he says. 

"We still don't have the answers," 
Mendelsohn says, "but at least we 
know the questions." Among those 
are release philosophy -how many 
releases and how frequent they 
should occur. Also the question of 
saturation point, and of how to es- 
tablish a presence with the retailer. 
Mendelsohn says that many of these 
questions are left to the distributor to 
answer. 

CBS' own sales arm handles cer- 
tain major national accounts, such 
as the big mass merchandisers. CBS 
videocassettes are sold through 
Sears and Penney, and the disks will 
probably find their way into Radio 
Shack, when that chain begins sell- 
ing CED hardware and software. 

WHAT CAN YOU DO TO 

CURB HOME DUBBING? 

Get The Answer To This 
And To Many Other 
Questions To Be Discussed 
At IMIC '81 April 26 -29, 
Bristol Hotel Kempinski 
Berlin, West Germany 

For further details see page 77 

Insidelrock 
An agreement to acquire Jobete Music from Motown 

Industries for a reported $30 million was signed last week 
by Charlie Koppelman and Marty Bandier's Entertain- 
ment Co. Deal, on the burner for about 18 months, final- 
izes in March. 

Charles and Jane Zoslaw, the Marin County retailers 
who challenged major distributors in a fair trade suit in 
U.S. District Court in the Bay Area, have filed an appeal 
in the Ninth Circuit Appeals Court via San Francisco at- 
torney Maxwell Keith, who masterminded the prece- 
dental litigation. They lost an earlier round to MCA Dis- 
tributing, WEA, ABC Records, PolyGram Distribution 
and Capitol over the issue of preferential treatment for 
certain retailers. Tower Records, the Russ Solomon 
chain, and Tower's advertising agency, Doug Robertso:i 
Advertising, also appeared as defendant -appellees in the 
review of the monumental case that began in January, 
1975. 

The appeal offers data including a study by Charles 
Zoslaw indicating that 23 of 35 music stores in Marin 
County shuttered between 1964 and 1977. By 1977, the 
brief states, Tower's 16 -store chain became WEA's "sev- 
enth ranked account" and ABC's "third ranked ac- 
count." It claims Tower was doing no less than 23% of 
MCA's Northern California sales and 56% of its Bay 
Area business. 

An across -the -board RCA cutback affected its Nash- 
ville division despite an exceptionally strong sales year in 
country, lost marketing vice president Joe Galante, his 
secretarial assistant and another office staffer. ... Ova- 
tion Records' Nashville vice president Brien Fisher is 
leaving for indie production, but will continue to pro- 
duce the Kendalls and Joe Sun, as well as new addition 
Vern Gosdin. At presstime, word from Minneapolis was 
that Jim Lara, co- principal with Eric Clauson in Pick- 
wick International distribution's rackjobbing wing was 
departing. 

KNXT -TV, the L.A. CBS outlet, has added veteran 
KFWB -AM all -news station reporter Gary Franklin to 
handle entertainment fulltime. He is the first exclusively 
entertainment newsman at a local tv outlet in several 
years.... Look for Len Epand to jet East permanently to 
handle PolyGram labels' pop publicity there.... Yes, the 
svelte physique you just passed that looked like a slen- 
derized facsimile of portly Steve Popovich is the boss of 
Cleveland International Records. The onetime Frank 
Yankovic bassman dropped 45 pounds. 

David Webb, who just ankled Ovation's a &r and mar- 
keting slots, was in L.A. last week working on a concept, 
where he would sell libraries and the educational market 
specially licensed product. ... Carol Fox, founder and 
general manager of the Lyric Opera, Chicago, is retiring 
early due to ill health. Ardis Krainik succeeds her. She is 
an original member of her opening staff of 1954 and 
most recently assistant manager. ... The Rossi Fund, a 
philanthropic foundation established by Mr. and Mrs. 
Chris Whorf to care for children with cancer and other 
catastrophic ailments, holds its first fund -raiser at the 
Hollywood Palladium, Saturday, Feb. 7. Chris Whorf is 
principal in Hotel Art, an L.A. graphic and marketing 
corporation active in the industry. His wife, Betsy, for- 
merly worked in the marketing department at Casa- 
blanca Records. Tickets for the evening's soiree are $10 
and $20. Activities include a crafts show, art show raffle 
and music by Bille Tole and his big band. 

Fetes dot the nation February 3, the 150th anniversary 
of the signing of the first copyright act by President An- 
drew Jackson. BMI, in conjunction with L.A. Song- 
writers' Service and West L.A. Music, the Hollywood 
sheet music /sound reinforcement equipment supplier, 
do a three -hour bit that evening. NMPA and the Library 
of Congress also plan a bash. ... MCA board chairman 
Lew Wasserman returns to the Kennedy Center for the 
Performing Arts, Washington, D.C., after a year's ab- 
sence as a board member. It was one of President Jimmy 
Carter's last appointments. ... Expect Agora Broad- 
casting, Cleveland, to put a new country music tv show 
on the market soon. ... Don't be surprised when you 
read the official announcement of Phyllis Chotin's resig- 
nation as vice president, creative services, Casablanca 
Records. She was with the label five years. Look for an 
official release on the addition of former UA and Wind - 
song Records boss Al Teller to CBS, where he'll be on the 
staff of Dick Asher, deputy president of the CBS Records 
Group. 

Jazz guitarist Kenny Burrell previewed portions of his 
AudioSource digital recording, "Heritage," at a live con- 
cert sponsored by the label at the Las Vegas Hilton dur- 
ing the CES Show.... Federal District Judge Lawrence 
T. Lydick granted an injunction, prohibiting defendants 
Frank Touch and his Visual Records and Creative Image 
Productions, Anaheim, Calif., from transferring, selling, 
distributing, airing or playing copies of a Hall and Oates 
videotape made during an Agora Ballroom concert in 
Cleveland (Billboard, Jan. 17, 1981). Judge Lydick 
based his decisions on prior rulings that in copyright 
cases a prima facie showing of infringement entitles a 
plaintiff to a preliminary injunction without detailed 
showing of irreparable injury. Hall and Oates allege the 
defendants reneged contractually on a late 1979 deal 
through which the defendants would have made video- 
cassettes for sale of their concert. They also contended 
the defendants leased the tape for cable tv without their 
permission and used the duo's musical copyrights with- 
out permission. 

The giant new Bond's International Casino disco on 
Times Square, with a capacity of 1,670, is going new 
wave Wednesday (21) with a concert by the Bush Tetras, 
followed by the Lounge Lizards, the Sirens, and the 
Nightcaps. The club will eschew "booking agency dino- 
saurs" and concentrate on local groups, says Charles 
Martin, who books shows at both Bond's and CBGB's 
downtown, where new wave began. ... 

Pieter Schellevis, president of Phonogram Inter- 
national for the past nine years, is being transferred 
down under, to become PolyGram delegate to Australia 
and New Zealand. Successor is Hank Th. Hoksbergen, 
whom Schellevis hired as his second -in- command three 
years ago. ... Philadelphia's Total Entertainment Con- 
cepts has acquired WMOT Enterprises (including its 
CBS -distributed label) and David Chackler's Montage 
Music Group. Latter exec becomes president of the 
merged operations. 

NARM board meeting last week failed to come up 
with a specific agenda on counterfeiting (Billboard, Dec. 
27, 1980), but NARM president Joe Simone says the as- 
sociation is "still working on it." Simone indicates the 
board's seeking "more definitive information" on coun- 
terfeiting from RIAA president Stan Gortikov. 

Rally For Holiday In Memory Of King 
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present these petitions to Congress 
sometime this week. 

Wonder began planning to march 
last November following a meeting 
with Coretta King, who says she is 

"tremendously pleased" that the 
recording artist has chosen to in- 
volve himself in the drive for a na- 
tional holiday honoring her late hus- 
band. Stevie Wonder will pay for 
Thursday's demonstration expenses 
with the proceeds from a benefit 
concert which sold out Friday (16) at 
the Washington's Capital Centre. 

Calling the day "one of the hap- 
piest of my life," Stevie Wonder told 
the crowd assembled at the Wash- 
ington Monument that Martin Lu- 
ther King, Jr. "is a man America can 
be proud of.... The words he spoke 

. spring from the vast and eternal 
ocean of true principles ... a mes- 
sage of peace, love, human dignity 
and freedom." 

The march began at 10 a.m. from 
the Capitol steps and proceeded 
down Constitution Ave., through a 
blanket of snow flurries, to the 
Washington Monument grounds 

where a two-hour program began at 
noon. Martin Luther King, III, the 
son of the slain civil rights leader, 
represented his family while Coretta 
King led the annual silent march to 
the gravesite of her late husband in 
Atlanta. 

Stevie Wonder's latest LP, "Hotter 
Than July." contains a tribute to 
Martin Luther King entitled 
"Happy Birthday." Wonder says the 
issue of making King's birthday a 
national holiday has become part of 
his life's work. 

Programs, Services Cite Activist 
Continued from page 112 

Black Music Assn.'s offices also were 
closed. 

Among the Warner Bros. execu- 
tives observing Dr. King's birthday 
were Tom Draper, Eddie Gilreath 
and Cortez Thompson. 

It appears that the business side of 
Philadelphia's music scene stopped 
for the day -telephones went unan- 
swered at label, studios, production 
firms and radio. 

Many r &b- oriented stations broke 
with their usual formats in favor of 
Dr. King tributes. 

WBLS -FM in New York went on 
the air with commercial free pro- 
gramming for the day. The station 
aired Dr. King's numerous speeches, 

coupling the addresses with appro- 
priate background music. 

In L.A., KDAY -AM program di- 
rector, J.J. Johnson, opened the tele- 
phones asking listeners what they 
feel is the most appropriate way to 
celebrate Dr. King's birthdate, 

Stevie Wonder's "Happy Birth- 
day" from his "Hotter Than July" 
LP became a theme song for many 
stations. Wonder penned the tune in 
memory of the minister. 

Although the government has not 
given its stamp of approval, making 
Jan. 15 a national holiday, a few 
states have declared state holidays. 
Among those to make this move are 
New Jersey and Connecticut. 
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