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Texas Dealers OK Rentals
Claim 125 Signed Up For Warner Video Plan

By JOHN SIPPEL

LOS ANGELES —As of Thursday (24). ap-
proximately 125 Texas retail locations were
already committed to the Warner Home Vidco
rental-only concept, a WEA sales source has
intormed Biliboard.

A canvass of some of the retail accounts and
two of threc already linked “master licensors”

German Artist Aid
In Tape Levy Fight?

By JIM SAMPSON

MUNICH-The German music industry
wants its performing artists and artists i re-
lated fields to take the fight for a blank tape
levy to the public. This call. first made last
month. was renewed at a meeting in Bonn fol-
lowing the Justice Ministry’s hearing on pro-
(Continued on page 61)

in the Lone Star State pretty much confirmed
the estimate.

With the kickoff less than three wecks away.
Rudy Gilbert of Gilbert Electronics, longtime
Houston electronics distributor. said he has
signed up more than 30 retailers within a 100
rile radius. Ron Eisenberg. East Texas Peri-
cadicals. Houston, another master licensor. is
understood to be enlisting many of his maga-

Full details of Warner Home Vidco's retail
licensor cost schedule, pages 3, 15.

zine rack proprietors for the WHV rental pro-
gram. He primarily serves supermarts in the
arca.

Stan Myers. second m command of the
Video Sound Unlimited, a dominant national
chain in video software, stated the firm’s newly
opened branch in Texas will be a master li-
censor for the revolutionary marketing tech-
nique. (Comtinued on page 15)

not function as salespeople. but be
responsible for oversceing the dis-
play of marketing tools and mer-
chandising materials. and checking
inventorv of MCA product in each
store. That data will then be chan-
nelled o the distribution branches.
The reps will also discuss new re-
leases to Increase account Awareness,

and make sure there are copies for

MCA Distributing Adds
24 Retail Account Reps

By ED HARRISON

L.LOS ANGELES In a move to counter its shrinking sphere of retail ac-
counts, and the increased selectivity of one-stops in their product purchases.
MCA Distributing has added 24 account representatives 1o meet personally
with managers and clerks of chains primarily comprising 10 or more stores.

These account reps. visiting 10 accounts a day within a 125-mile radius. will

- MANSFIELD AT MEET

CBS May Cut 45s Price
As ‘Promotional’ Tool

By DOUGLAS E. HALL

NEW YORK--CBS Records is weighing a
cut in the price of its singles. to make the disk a
more effective promotion tool for selling al-
bums.

This thinking was voiced by Joe Mansfield.
vice president of marketing for the Columbia
label, as he spoke Wednesday (23) 1o a gather-
ing of sales executives from 28 stations repre-
sented by CBS-FM Nationa! Sales.

In a wide-ranging speech that centered on
radio’s relationship to the record business,
Mansfield noted. “We lose money on singles.
They are only a vehicle to sell albums and
tapes, so we're studying dropping the price.”
He did not disclose specifics of how much the
price might be cut or when a price reduction
might take place. Mansficld also turned
thumbs down on advertising singles. “There’s
no money in it.” he said.

IMIC "82 Dates
For Athens Set

NEW YORK-Biilboard’s 1932
International Music Industry Con-
ference (IMIC) will be held April

He did give a profile of the single buyer’s
buying habits and explained that radio needs
1o stay on singles longer to satisfy these listen-
ers. who will eventually buy the record they
hear.

He pointed out that 65% of the singles buy-
ers wait three weeks or more before buying a
single they've been hearing on the radio. A to-
tal of 70% agreed that they must hear a single
“a few times on the air before they will buy it.”
And these buvers also agreed that “the more |
hear the record on the radio, the more likely |
am to buy the record.”

Manstield. turning to other internal market
research, also explained that heavy record
buyers are heavy media users. “They listen to
radio more than tv.” he said. quoting a study
of “*How People Spend Their Leisure Time.”

(Continued on page 74)

BURTON CUMMINGS: THE ‘SWEET SWEET SOUND OF SUCCESS SUC-
CESS. Success # 1 is his currently bulleted Hot 100 single, “You Saved My
Soul” (ALF-7008). Success #2 is his Alfa album debut “SWEET SWEET"
(AAB-11007). It's the one-two punch from BURTON CUMMINGS. Our new-
est heavyweight contencer. On Alfa Records & Tapes. The compary that
keeps its promises by breaking them. (Produced by B. Cummings and B.
Robb.) (Advertisement)

in-store play.

Al Bergamo. president of MCA
Distributing. claims that MCA has
lost 930 accounts in the last two
years. with those accounts either tak-

(Continued on page 10)

26-29 in Athens. Greece. Venue is
the Astir Palace Hotel.

Located on Vouliagmeni Beach.
the hotel will host the worldwide
contingent of industry executives

(Continued on page 74)

incisive, explosive storm music by the musical commentator of this gener-
ation. Gil Scott-Heron looks straight ahead at events and emotions and
emerges with a stunning new Arista LP, Reflections (AL 9566). Includes
the new Scott-Heron epic “ ‘B’ Movie,” “Inner City Blues,” the hit “Storm
Music,” and more visionary cuts. (Advertisement)

(Advertisement)

JOHN HALL IS:

v
“ALL OF THE ABOVE”
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“Fiery...irresistible...stretching the boundaries
of pop music>’ |NEwSWEEK

|

“Splendid? new vork Tmes

“Brilliant unorthodoxy:’ sosron PHoenx
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“If Ella Fitzgerald can shatter crystal goblets wit
her voice, then Joan Armatrading must be able
to melt iron with hers>’ new vorx post
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:]'*’C'" Produced by Steve Lillywhite. Her new album. Walk Under Ladders. Available now on A&M Records and Tapes
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General News

Warner Details Video Rental Plan
Says It Will Track Down Consumers Who Keep Tapes

LOS ANGELES—Warner Home
Video projects a 150% average profit
potential within eight weeks for
videocassettes rented under its new
plan, as outlined in a policy letter to
retail licensors.

Figuring that a retailer will rent
each tape twice a week at $5.50 per
rental, or $11 weekly. for a two-
month gross of $88, the WHYV sched-
ule depicts an aggregate rental cost
of $35.20 during the same period.

BPI Executive Looks To
Modest U.K. Sales Upturn

By PETER JONES

LONDON—-A “modest” recovery
in the U.K. record market can be ex-
pected in the next 12 to 18 months,
according to the director general of
the British Phonographic Industry,
John Deacon, extrapolating from
statistics covering the second quarter
of this year.

KAPLAN ON
OWNERSHIP

WASHINGTON, D.C.—“There is
no magic in the seven-seven-seven
(seven AM, seven FM, seven tv sta-
tions) restrictions on ownership of
broadcast facilities. The figure could
as easily be 20-20-20.”

So saying, Sis Kaplan, president
of the National Radio Broadcasters
Assn. and chief executive of Sis
Broadcasting (WAYS-AM/WROQ-
FM Charlotte, N.C.) testified
against this regulation as well as the
Fairness Doctrine in hearings
Wednesday (23) before the House
Subcommittee on Telecommunica-
tions. Consumer Protection and
Finance.

“There has never been any proof
that limiting a broadcaster to seven
AM, seven FM and seven tv stations
serves any useful purpose, or that
the public is somehow deprived
when there is a cross-ownership of
broadcast facilities and newspapers
in one community.”

“The theory.” she continued,
“overlooks the economies of cross-
ownership and multiple ownership
which result in the channeling of
monies towards programming and
even other media. The recent loss of
the Washington Star, which could
not survive without the financial as-
sistance flowing from a profitable
television station in the same city. is
a clear demonstration of the unfor-
tunate effects which can occur when

(Continued on page 72)

NEW YORK—Billboard is ex-
panding its radio programming
coverage, effective this issue.
Leading radio researcher Rob-
ert Balon, Ph.D., joins the maga-
zine as a regular columnist; “Out
Of The Box,” a feature intro-
duced in July to highlight top
adds at key stations, now em-
braces four formats weekly; and
Robyn Wells, staff writer for Bill-
board in Nashville, is appointed
assistant radio programming edi-
tor for the Southeast.

Balon, who contributed occa-
sionally to Billboard last year,
will advise programmers on re-
search. Founder of consulting
company Robert E. Balon & As-
soc., he kicked off last month’s
NAB conference in Chicago last

Deliveries of singles to the retail
trade were 9.2% ahead of the same
period in 1980, while albums dipped
1.9% and prerecorded cassettes fell
9.2%. Despite the latter figure, Dea-
con says the overall picture is “more
promising” than has been evident
for some time.

“It does seem U.K. sales have just
about reached their lowest level,” he
offers. adding his expectations of the
impending recovery.

Then he injects a familiar warn-
ing: “It should never go without say-
ing that at least one-third of the in-
dustry’s potential market will
remain lost to home taping until
some measure of protection is af-
forded to copyright owners.”

He’s worried by a recent 2% in-
crease in bank lending rates here,
which “will cause some slight delay
in recapturing that part of the mar-
ket which had been lost to parallel
imports.

“Higher interest rates strengthen
the pound sterling and make for-
eign-produced records and tapes a
tempting proposition for U.K. trad-
ers.”

Delivery of singles, April-June,
neared the 18 million unit mark,
prompting Deacon to assert: “Essen-
tially the singles market remains
stable, buoyed up by new teenage-
slanted repertoire. But it is some-

(Continued on page 60)

When applied against the gross, the
resulting profit of $52.80 translates
to 150%.

The final line of the actual WHV
schedule, listed as “Incremental Bill-
ing Cost,” is the actual dealer rental
cost per week, with all weeks after
the sixth costing the account $4.40.

In its rental policy letter, WHYV
emphasizes that all videocassettes
and/or videodisks remain its prop-
erty. WEA/WHYV representatives, in
elaborating on the program, have
stated to accounts that when a video-
cassette is not returned, the master li-
censor must pay $100 for the unre-
turned unit of product and must
supply the WEA branch with the
name, address and phone number of
the consumer who rented but did not
return the product unit. WEA/
WHYV has asserted it will go to the
consumer’s home and personally de-
mand return of the product, if letters
to the consumer do not elicit the
videocassette’s return.

Retail licensors must rent 20 units
of WHV product as an opening or-
der. There is no reorder minimum,
but on an individual order for less
than six units, there is a $1 handling
fee per order assessed.

Payment terms are net, 10th of the
first month following billing date.
Past due invoices will carry a 12%
late charge per month. Billing cuts
off the 25th of each month.

To facilitate prompt return of ti-
tles, it’s understood that with each
shipment, every piece of product
carries its own individual Return
Authorization. The first week’s in-
voice will reflect 20 cents per unit
freight credit for the return.

The master licensor (distributor)
must lease a product unit for a min-
imum of three weeks. There is no
such minimum time for the retail li-
censor.

(Continued on page 15)

E/A Enters Gospel Field
Via Light Distribution Tie

By ROBYN WELLS

LOS ANGELES — Elektra/Asy-
lum becomes the most recent major
secular label to delve into gospel
music, pacting a longterm label dis-
tribution agreement with Light Rec-
ords. effective Feb. 1, 1982.

Elektra’s incursion into the gospel
field is the latest in a series of secu-
lar-sacred liaisons that includes the

Radio Coverage Expanded

month with a provocative pres-
entation, “Listening To The Lis-
teners” (Billboard., Aug. 29),
Sponsored by the rep firm of
McGavren Guild, this study will
be completed in three weeks

“Out Of The Box” has been
concentrating on new record
adds at Hot 100, adult contempo-
rary and AOR stations. Now the
feature will span four formats:
Hot 100/adult contemporary,
AOR, black and country (p. 18).

Robyn Wells, who played a
major role in Billboard’s cov-
erage of the NRBA convention in
Miami Sept. 13-16, has been re-
porting on radio for some time,
She joined the magazine’s full-
time staff at the beginning of this
year.

P L A e e

MR

founding of special labels by CBS,
MCA and PolyGram and the use of
gospel-oriented artists on the Mil-
lennium and Warner Bros. labels.
MCA/Songbird distributes Spar-
row’s gospel products among its
secular accounts, while Sparrow
handles MCA/Songbird on the
Christian bookstore circuit.

Under the terms of the agreement,
E/A will distribute Light product to
all accounts within the U.S., except-
ing the Christian bookstore network,
which will be handled by Lexicon
Music Inc.

Initially, approximately 25 al-
bums from Light’s catalog will be
distributed by E/A. A gospel mid-
line will be introduced with an addi-
tiona! 20 catalog items slated for re-
lease in early 1982.

Approximately 15 new Light re-
leases will be delivered to E/A dur-
ing each year of the agreement.
Product by Walter Hawkins, Jessy
Dixon, Reba Rambo. Danniebelle
and Resurrection Band will be is-
sued during the first quarter of 1982,
with a new Andrae Crouch LPslated
for a later release date.

Lexicon Music recently termi-
nated its exclusive distribution
agreement with Word for Light
product, effective Dec. 11, 1981.
Word will continue to sell Light
product through that date and will
accept returns until Jan. 31, 1982.

www.americanradiohistorv.com
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NEW YORK — Publishers,
concerned over the galloping
trend toward videocassette
rental. are already taking steps to
insert contractual caveats in li-
cense agreements with video mu-
SicC users.

Al Berman reports that pub-
lisher affiliates of the Harry Fox
Agency, which he heads, are ask-
ing that mechanical licenses
stipulate some provision for pay-
ment based on cassette sales. now
include an additional clause that
specifically warns the deal does
not apply to rental materials

No licensing plan for rental
units has yet surfaced, says Ber-
man, who nevertheless specu-
lates that some fee pegged to the
extent of rental usage will be
sought.

The Fox Agency does not set
policy itself. Berman notes, but
acts in all its contacts with music
users at the direction of individ-

S

e e

Publisher Vid Pact Ploy:
Keep Rental Options Open

By IS HOROWITZ

O e e L

ual publishers represented by the
licensing/collection organiza-
tion.

Berman views the entire video
cassette/disk licensing field as
still in its infant stage with regard
to music. Relatively few licenses
of any kind have been issued so
far, and these have not yet settled
into an industry pattern that
would provide workable prece-
dents

Still, publiskers are said to be
watching the Warner Home |
Video rental development with
great interest and some trepida- ©
tion, fearing that it could tend to |
erode established guidelines for
mechanical license

Of particular concern is the in-
tention of Warner to retain own-
ership of cassettes, while offering |
them for rent. and how this
would impact on the traditional &
principle of payment for each =
unit marketed to the public.

ASCAP Sees 7% Gross
Rise Despite Foreign Dip

LOS ANGELES — ASCAP’s
receipts continue soaring. The
society registered receipts of $104.9
million for the eight months of
calendar 1981 through August, a
7.3% increase above 1980 receipts
for the same period of $97,755,000.

The increase occurred despite a
marked falloff in foreign societies
receipts of 24% from 1980’s
$11,338,000 to $8.6 million this year.

Disbursement to ASCAP publish-
ers and writers for the period de-
creased in 1981 from $58,705,000 of
1980 to $55.7 million this year for a
6.7% dip. Disbursements from do-
mestic sources siumped from
$47,145,000 last year to $41.6 million
in 1981, an 11.8% drop. Foreign dis-
tribution escalated from $12,560,000
last year to $14.1 million this year for
a gain of 12.3%.

On July 27, the following distribu-
tion to U.S publishers and writers
was made by country as of 1979:
England, $6.4 million; France, $3.7
million; Germany, $2.8 million;
Sweden, $700,000; South Africa.

SoundWarehouse
To Bow 3 Units

LOS ANGELES—Sound Ware-
house, the only U.S. chain still con-
tinually adding superstores, moves
farther into the Northwest from its
Oklahoma City base.

Dan Moran of Bromo Distribut-
ing has signed leases for three Salt
Lake City retail outlets to open prior
to 1981's end. Stores range from
6,000 to 9,000 square feet and are all
freestanding. He is investigating
other possible leases in that general
area, he stated. Regional supervisor
Gus White will oversee them.

Video Firm Sues

LOS ANGELES—King of Video,
the Las Vegas video software dis-
tributor, has filed suit against
Woody Wise, doing business as Dis-
count Video Tapes, Burbank retailer
in local Superior Court.

The complaint charges the de-
fendant is into the plaintiff for
$23,418.13 as of March 6, 1981.

$200,000 and $300,000 from miscel-
laneous foreign sources. Another
foreign distribution amounting to
$13 million is due domestic mem-
bership in December, the West
Coast membership meeting was told
Tuesday (22).

ASCAP projects that its year-end
receipts for 1981 will exceed $165
million, a healthy boost over 1980’s
$154,121,000.

Salaries and expenses for
ASCAP’s 21 offices and 743 em-
ployes totaled $20.2 million for the
1981 period, up 18.6% from the prior
year’s $17,026.000.
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General News

Capitol Firms Holiday TV Blitz

Total Of 15 ‘Name-Power’ Artists Featured In Spots

LOS ANGELES — Capitol/EMI
America/Liberty is planning a ma-
Jor television advertising push to
buttress its fall restocking program
(Billboard, Sept. 19).

The tv blitz is set to run from Nov.
27 to Dec. 24 in 58 markets, reaching
an estimated 51.4 million U.S.
households. The campaign, dubbed

By PAUL GREIN

“The Stars Shine At Christmas,” is
an extension of Capitol’s 1980 drive.

“We're spending about one-third
more than last year,” says Dennis
White, the label’s vice president of
marketing, “and we’re going to in-
clude more artists in the campaign.

“We measured last year’s cam-
paign against the previous year and

Extend Italian Import Deposit

MILAN — The Italian record in-
dustry has been shaken by an an-
nouncement by the government that
the controversial import deposit law,
previously set to end Sept. 30, is to
be extended a further five months.

The initial ruling was that all pay-
ments abroad, starting May 29 this
year, had to be accompanied by a
deposit of a sum, equal to 30% of the
due amount, at the Central Bank.
And this deposit carried no interest
payment.

The law, which hits importers
most heavily, was passed to counter
an [talian balance of payments situ-
ation which constantly widens in the
context of a poor overall economic
atmosphere.

From the start, it was seen as a

punishing blow for record com-
panies dealing in foreign repertoire,
and U.S. and U.K. product remains
a key part of the Italian music busi-
ness.

When the original deposit levy
was imposed earlier this year, Guido
Rignano, president of the Associ-
azione dei Fonografici Italiani
(AFI), the record company watch-
dog organization, said: “For the mu-
sic business here, imports always ex-
ceed exports. This 30% deposit
ruling can only lead to raised pro-
duction costs.

“The rate of exchange of the lira
against the U.S. dollar merely exa-
cerbates the bad situation. It makes
many catalogs, specially from Brit-

(Continued on page 58)

Billboard photo by Peter Cunningham

LENA’S ARMY—An estimated 700 fans thronged Sam Goody’'s Manhattan
outlet on Sixth Ave. when Lena Horne showed up to tout the QWest/Warner
Bros. album documenting her Tony-winning Broadway review, “The Lady
And Her Music."” She’s seen here autographing copies for her rapt followers.

CBS Emphasizing Global
Simultaneous LP Release

By LEO SACKS

NEW YORK—-CBS Records In-
ternational is moving to maximize
its global sales of major new record-
ings with the establishment of a uni-
form release date for affiliate com-
panies.

The strategy, often cited as an in-
dustry goal, is significant because it
also targets wholly owned subsidi-
aries in Latin America, where prod-
uct is traditionally issued months af-
ter its United States release.

The program kicked off Aug. 3
when 26 CBS International affiliates
“simultaneously” shipped “Time,”
the new album by Electric Light Or-
chestra, in album and cassette con-
figurations. Eight pressing facilities
around the world were involved in

the manufacture of the disk. Meat
Loaf’s new record, “Dead Ringer,”
shipped worldwide three weeks ago.

“The release of the ELO album
marked the first time in our experi-
ence that a record was issued every-
where at once, excluding Japan,”
comments Bunny Freidus, vice pres-
ident of creative operations for CBS
International. Product was in stores
within five days of their release
dates, she adds.

“The real coup was getting the
parts to our manufacturing people
in Central and South America,
where the pressing process is gener-
ally slow,” Freidus continues. “But
our plants in Mexico, Brazil, Argen-

(Continued on page 60}
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the net was substantially higher, so
we knew that our customers sold
more records. The No. | gift LP last
Christmas was ‘Kenny Rogers’
Greatest Hits,” which I'm convinced
was a direct result of our campaign.

“The campaign is almost generic:
It really just sells music, but ob-
viously we’re selling our acts. We're
playing off name-power—not so
much specific albums as artists.”

A total of 15 artists will be fea-
tured in the 60-second spots and
about five powerhouse acts in the
30-second variation. Acts involved
are Kenny Rogers, Bob Seger, Juice
Newton, Kim Carnes, Anne Murray,
Steve Miller, Billy Squier, Little
River Band, Natalie Cole, the
Knack, the Beatles, J. Geils Band,

Sheena Easton, Ronnie Laws and-

the Dirt Band.

In the spots, a green Christmas
tree is covered with star-shaped or-
naments which contain the faces
and names of the label’s top acts.
Capitol is also making 10,000 die-
cut cardboard Christmas tree-
shaped posters for its customers. The
“trees” come in two sizes—three feet
and six feet—and also feature the
star-shaped ornaments as well as the

(Continued on page 72)

Major Hike
In Vidtronics
Plant Capacity

By JIM McCULLAUGH

LOS ANGELES—Vidtronics, one
of the industry’s major videotape
duplicators and a Technicolor sub-
sidiary, has significantly expanded
its replication capability with a new
facility.

By year’s end seven million video-
cassettes for the home video market
will be the full annual operating ca-
pability of the new 50,000 sq. ft. Vid-
tronics Videocassette Division plant
in nearby Newbury Park, according
to John Donlon, president of the
new division. Two million is present
capacity.

Thus far the new facility is de-
voted exclusively to '4-inch Beta and
VHS videocassette duplication, but
is eyeing other formats including
Ys-inch and possible expansion to
videodisk replication.

Technicolor makes available a
Ya-inch VTR but Donlon acknowl-
edges that this format still represents
but a small segment of the home
video market.

The plant is also gearing up for
stereo videocassette duplication with
Dolby encoding stereo equipment
already in place.

With over 2,000 VHS and Beta

(Continued on page 15}

Deadline
For Grammys

NEW YORK — The dead-
line for record company entry
forms for the 24th annual
Grammy Awards is Monday
(5), reminds NARAS, the
record academy. On that day,
forms must reach the acad-
emy’s national office in Bur-
bank, Calif. Members entry
forms are due Thursday (8).

www.americanradiohistorv.com

__Executive Turhtoble_-

Record Companies

At RCA Records, Alan Grunblatt moves to manager of marketing research,
up from head of the label’s marketing research dept.: Bob Catania is upped to
manager of national album promotion from his former job as field promotion
rep.; and Ron Fair is named a&r talent manager of contemporary music, West
Coast, after having served as staff engineer for United Artists Music. . .. Cliff
O’Sullivan is appointed product manager,

West Coast, for Epic/Portrait/Associated
° Labels, where he was associate product man-
ager. Also at EPA, Judy Taylor becomes
West Coast merchandising manager. Moved
at Warner Bros. Records are Ken Puvogel to
national AOR promotion coordinator and
Stuart Cohen to northeast regional AOR
promotion manager, Puvogel’s former posi-
tion. Prior to his promotion, Cohen was
Warner Bros. New York promotion manager. He will be based in New York.
... Beverly Weinstein is new director of production and sales administration
for Boardwalk Entertainment Co. She has held executive positions in sales,
production and creative services for the PolyGram, London, Arista, Private
Stock and Bell labels.

Mike Gormley departs his post as vice president of communications for
A&M Records, Los Angeles. . .. At WMOT Records, Mary Dorfman returns to
the post of senior vice president of marketing and sales. He had left the CBS
distributed label briefly to pursue outside projects. . . . Jim Beaumont is special
projects coordinator for the Cleveland sales territory for W/E/A. He was re-
gional rep for Inner City Jazz/Music Mints
One, New York. Marijane Levee is the new
national publicity director for Regency Rec-
ords, Los Angeles. She was vice president of
Edye Rome Public Relations. ... Named
vice president of marketing for Sine Qua
Non Records, Providence, R.1., is Anthony
Orr. He was director of classical sales for
PolyGram.

Sublette

Fowler

Grunblatt O'Sullivan

Related Fields

Classical record producer and movie film music editor George Korngold has
Joined Digital Recording Corp./Soundstream as vice president of recording
and editing services, becoming Soundstream’s new liaison with record labels
and film companies. ... Several promotions have been announced by Top
Billing International, Nashville-based booking agency. They are Jack Sublette
to executive vice president, general manager and chief operating officer; Don
Fowler 1o senior vice president; Ginger Hennessy to vice president, midwest
region: Allen Whitcomb to vice president, southeast region: and Dan Goodman
to agent. Goodman was with International Celebrity Management. The others
are veterans in the firm. . . . Jonathan Dolgen
is president of Columbia Pictures Pay-Cable
and Home Entertainment Group, Burbank,
Calif. He will retain his title of executive vice
president of Columbia Pictures and continue
to oversee the company's music publishing
group. . .. Arnold J. Holland is named direc-
tor of business affairs for RCA SelectaVision
VideoDiscs. He was director of business af-
fairs for Capitol Records.

At Radio Shack, Fort Worth, Irwin H. Spivak moves to the new post of crea-
tive advertising manager. He was a consultant for the Spencer Group, Wal-
tham, Mass. . . . William Deegan is district manager of Sony Video Communi-
cations Division. Formerly project director for the Berkshire Educational
Television Authority, Deegan will be headquartered in Pittsfield, Mass. ...
Promoted at Kenwood Electronics, Carson, Calif., are Yoichi Nakase to the
company’s executive committee: Kazuo Guzuki to general manager of the
western region; and Henry Akiya to vice president of public relations. Akiya
will be located at the company’s eastern regional office in Secaucus, N.J.

Joel L. Motel is director of audio product planning for Zenith Radio Corp.,
Glenview, 11l. He was the company’s manager of audio product planning. . ..
Chris Oberschelp is named media buyer for Discwasher, Columbia, Mo. Be-
fore joining Discwasher, he was an account executive for a St. Louis weekly.
... At Walt Disney Productions, Erwin D. Okun is the new vice president of
public relations. Prior to joining the Burbank company, Okun was director to
joining the Burbank company, Okun was director of communications for Dis-
coVision Assocs. . .. Keith Garde is promotional director for Scotland Video,
New York. ... Gloria Love joins Tioch Productions, New York, as assistant to
the vice president. She was formerly with San Francisco retailer Portals To
Music. . .. Wally Hayman is director of media services for Sigma Sound Stu-
dios, Philadelphia and New York. He was studio manager for Queen Village
Recording, Philadelphia.

Debra Kresh moves to the post of vice president of the Press Office, New
York. She was the company’s senior account executive. .. . Elaine Cooper is
named account executive for the Howard Bloom Organization, New York.
Cooper was west coast manager of tour and special markets publicity for MCA
Records. ... At Sanford Ross Management, New York, Deborah Carr is ap-
pointed director of creative development. Earlier, she was production and
booking coordinator for Trax and J. P.’s, New York. ... Debbie Meister joins
Redline Talent & Booking, Hollywood, as a booking agent and show coor-
dinator. ... Brad Mason LeBeau moves to slot at director of national promo-
tion for Musico, New York. LeBeau was head of national rock'n’roll promo-
tions for Polish Records.

Seeks Judgment Against Butterfly Label

de '*'!.
2
] et

Weinstein

Dorfman

LOS ANGELES—Former vice
president of music publishing Don-
ald Sorkin wants a Superior Court
judgment to enforce a recent state la-
bor ruling that CM Records doing
business as Butterfly Records pay
him $20,000.

The court dossier shows that a
California labor commissioner
awarded Sorkin $20,000 in salary
and reimbursable expenses due him
from June 1, 1979, to Dec. 1, 1979,
when he was employed by the de-
fendant at $20,000 annual salary.
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As Journeys lead guitarist, Neal Schon has electrified millions.

Now he sends more sparks flying as he unleashes his hard-edged vocal
intensity for the first time.

And joins forces with dynamic multi-keyboardist, Jan Hammer.

The compelling result: a pulse-quickening album of "Untold Passion'
Sure to satisfy the desires of everyone with rock 'n' roll in their blood.

Neal Schon and Jan Hammer."Untold Passion! «c3s00
Obsessive listening. On Columbia Records and Tapes. i
Don't miss Neal Schon with Journey on their nationwide tour!

Management: Herbie Herbert; Nightmare, Inc., San Francisco (Neal Schon). "Columbia” is a trademark of CBS tnc. © 1981 CBS Inc.
Elliott Sears; Blue Wind Productions, Inc., New York (Jan Hammer). Produced by Jon Hammer & Neal Schon.
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General News

Chartbeat

Ross, Cross: Who’s Boss?
Rick James Hits 18 Weeks

By PAUL GREIN

LOS ANGELES—Diana Ross &
Lionel Richie’s “Endless Love”
(Motown) logs its eighth week at the
pop summit, making it the longest-
running No. | duetsince Les Paul &
Mary Ford’s “Vaya Con Dios” in
1953.

That smash spent | | weeks on top,
compared to nine for Les & Mary’s
“How High The Moon™ in 1951. No
other duet in the 41-year history of
Billboard’s pop singles chart has had
as many as eight weeks at No. .

Christopher Cross’ “Arthur’s
Theme” (Warner Bros.) jumps five
points to number two, making this
the first week that songs from films
have occupied the top two spots
since the Bee Gees dominated movie
boom of 1977-78.

The Gibbs’ “How Deep Is Your
Love™ hit No. | in December, 1977.
nudging Debby Boone’s “You Light
Up My Life” to number two: their
“Night Fever” made No. | in March
of *78, buttressed at two by their
“Stayin’ Alive” and later Yvonne El-
liman’s “If I Can’t Have You.”

This week’s one-two finish for-
Ross and Cross marks a replay of the
Sept. 6, 1980 singles chart, when
Ross’ “Upside Down™ was No. | and
Cross’ “Sailing” was ranked second.

And, as readers of last week’s col-
umn will have already deduced,
“Endless Love” now stands alone as
the longest-running No. 1 hit in Mo-
town history. Just as Ross closed out
her Supremes career (she's at RCA
now) in style with the No. | “Some-
day -We’'ll Be Together,” she’s clos-

ing out her Motown career in rather
spectacular fashion.

Ross has always known how to
make a splashy entrance. Now we
know that the lady can also make
heads turn with her exits.

* * *

More Motown: Rick James’
“Street Songs™ (Gordy) is Bill-
board’s No. | r&b album for the
18th week, a total topped by only
one LP since the chart was launched
in 1965.

- That was Stevie Wonder’s “Songs
In The Key Of Life,” which had 20
weeks on top five years ago. Tied
with “Street Songs” for second place
is the 1965 LP “Temptations Sing
Smokey,” which gives Motown a
clean sweep of the three longest-run-
ning No. 1 r&b albums.

Here are the top dozen, ranked by

weeks at No. |:

I. “Songs In The Key Of Life.”
Stevie Wonder, Tamla, 1976-77,
20 weeks.

2 “Temptations Sing Smokey.’
Temptations, Gordy, 1965, 18
weeks.

“Street Songs.” Rick James.
Gordy, 1981. 18 weeks.

4. “Aretha Now,” Aretha Frank-
lin, Atlantic. 1968, 17 weeks.
“Off The Wall,” Michael Jack-
son, Epic. 1979-80. 17 weeks.

6. “Lady Soul,” Aretha Franklin,
Atlantic, 1968, 16 weeks.

7. “Puzzle People,” Temptations,
Gordy, 1969-70, 15 weeks.

(Continued on page 42)
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Supplying the graphic needs of the record industry since 1952.
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Cincinnati, Ohio 45225
(513)681-8400

SRO, But No
Innovation,
For Monterey

By A. JAMES LISKA

MONTEREY It was a success
like none other ever witnessed in its
24-year history, for this was the first
time the Monterey Jazz Festival had
sold out its fairgrounds house—for
all five shows—eight weeks prior to
the annual event’s opening concert.

While the advance sellout (no
tickets to individual events were
even offered for sale) assured the
festival’s general manager and
founder, Jimmy Lyons, of a finan-
cial success, no such assurances were
given to the artistic side of the coin.
Many of the acts included in this
year’s lineup had not been signed by
the time the last book of tickets had
been sold, indicating that many of
the 35,000 festival patrons care less
about the music than the event itself.
They had willingly put themselves in
Lyons’ hands—ready to accept what-
ever jazz he chose to dish out.

The jazz Lyons did choose varied
little from past years. The sold-out
situation provided ample and typi-
cally unafforded opportunities for
both innovative and adventuresome
programming. But the straight and
narrow path, well-worn after ail
these years, was followed and little
music outside of the time-tested pro-
vincial realm was presented.

Both the avant-garde and fusion
were completely ignored at this
year’s festival, with the former form
once again being denied exposure to
large audiences.

Friday night’s opening concert
narrowly skirted disaster as its
length (15 minutes shy of six hours),
poor scheduling, excesses of dated
music and spans of inexcusably pro-
grammed mediocrity sent thousands
to the exits before the best act had
taken the stage.

It was not until after | a.m. Satur-
day that what was left of the au-
dience finally got to hear Rob
McConnell’s Boss Brass Big Band.

McConnell’s band is clearly one
of the best bands in existence, due
largely to his exceptional gifts as an
arranger and valve trombonist. The
inclusion of such musicians as
trumpeters Sam Noto and Guido
Basso, saxophonists Moe Koffman
and Eugene Amaro, and guitarist Ed
Bickert, also account for this band’s
enthusiastic acceptance. That same
acceptance was afforded the band

(Continued on page 49)

NO INSURANCE,
NO CONCERT.

Concert liability coverage can
be hard to get. But at Reed
Stenhouse, no problem. It's a
specialty of ours. And both
promoters and performers

can take advantage of our
low cost. We can serve you
at 180 offices, worldwide.
Call (206) 623-2080
or TELEX 32-0048 for

more information.

® REED STENHOUSE

INTERNATIONAL INSURANCE BROKERS

Suite 825, Fourth and Battery Bldg., Seattle, Washington 98121
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SPIRI'FED SOIREE—Songstress Merry Clayton, left, laughs appreciat

3

A

ively as

an ebullient Arnie Orleans, Destiny Records president, makes a point during
the Sept. 17 bash launching the new West Coast label. Clayton guests on one
of the firm’s first LPs, ‘‘The Joel Peskin Group."

CHICAGO-CBS Records is
holding up on its promotional ef-
Z forts relating to the CX-encoding
disk manufacture process. The
label has promised a major con-
sumer education campaign, but
no timetable for the move is set,
reports a CBS spokesperson.
g Sources close to the develop-
ment of the new process now be-
lieve that CX will simmer quietly
on the back burner until 1982.
Promotion of the system now is
hinging on software availability
which is running behind sched-
ule.

The CBS spokesperson says
the label has its ““fingers crossed”
that the projected minimum of
50 encoded titles will reach mar-
ket this fall. CBS originally
promised between 50 and 100
CX titles for the fall season.

A major consumer promotion
will reportedly be forthcoming,

and a new executive appoint-
% ment at CBS will create a post
with specific responsibilities in
the area of CX implementation.

RCA, WEA and recently Tele-
funken/Teldec have joined CBS
in the CX camp. These pacts,
however, have yet to result in any
non-CBS encoded software, and
sources at Atlantic Records,
Warner Records, Elektra Rec-
ords and RCA Records said no
encoded albums are in the pipe-
line.

CBS will have only one en-
coded classical album before
Christmas, “French Art Songs,”
performed by Regine Crespin
with pianist Philippe Entremont.

“There will be more classical

gD BEHIND SCHEDULE?

Promotion Of CX Hinges
Now On Software Flow

By ALAN PENCHANSKY

albums coming,” says the spokes-
person. “I can’t give you an exact
timetable. You must have an
agreement from the artist and the
producer,” he adds. “You just
can’t do it arbitrarily.”

While classical has only a 5%
share of total record sales, classi-
cal product is viewed as essential
to the CX launch because of the
demographic profile of the typi-
cal audio equipment customer.

Audio dealers say they are
hesitant to promote the system
before a larger software inven- 3
tory exists. This has held up the
quantity of shipments from de-
coder manufacturers, reportedly,
and decoders are being carried
by only a small percentage of
high fidelity outlets. (In the Mid-
west, the CBS-owned Pacific
Stereo chain does not have the
units.)

Continental Sound in New
York City is one store carrying
decoders, however, there is no
promotion yet. “To sell decoders,
you have to have faith in the soft-
ware being available,” salesman
Bob Mitt explains. “I have faith
as long as the record companies
keep up their end of the bar-
gain.”

At Square Deal Radio & TV
on Long Island, vice president
Mike Brody called CX “soft-
ware-dependent,” noting that the
small number of titles makes pro-
motion of the system “difficult.”

Ike Golin, a Torrance, Calif.
audio dealer, who also has de-
coders in stock, calls the sales ef-
fort “premature” with today’s
software offerings.
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BOXOFFICE INFORMATION

LOS ANGELES—Beginning with
this week’s issue, Billboard replaces
its own Top Boxoffice research fea-
ture with Boxscore, the listing of top
boxoffice attractions compiled
weekly by sister publication Amuse-
ment Business.

That change reflects the shared
heritage for both magazines:
Amusement Business itself was
launched by Billboard Publications
to create a journal targeted more
precisely to the needs of the live en-
tertainment world, including out-
door attractions and arena events.

Boxscore is the oldest contin-

uously published ranking of box-
office sales grosses in the live talent
world. The feature was launched in
1975, and is now tabulated weekly in
Nashville and New York.

The interplay between Amuse-
ment Business and Billboard has al-
ready brought key Billboard chart
features into its sister publication.

Boxscore is compiled each Tues-
day. Promoters and facilities wish-
ing to contribute should contact Pa-
tricia Bates in Nashville, at (615)
748-8120; or Tina Veiders in New
York, at (212) 764-7314.
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ITZHAK PERLMAN

The master violinist adds a new jazz session &
Beethoven's great concerto to his Angel Catalog!

ITZHAK PERLMAN
CARLO MARIA GIULINI
BEETHOVEN:VIOLIN CONCERTO
PUSTHARMONIA ORCHESTR L
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Lommen: Cmecrtd A E miowe

DS-37799 r 0537471 §Z-37758 DS 37770

The New Standard of Exce | Records & Cassettes
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AN OPEN LETTER TO COUNTERFEITERS
AND LEGITIMATE DEALERS

The Warner Communications Record Companies and Warner Home Video
have adopted a new, extremely sophisticated anti-counterfeit system
which is now being applied to our products. The new system uses a
sticker which is visible on complete runs of new releases made by the
Warner Record Companies and Warner Home Video in the United States,
Canada and eventually throughout the world.

The systems adopted by the Warner Record Companies and Warner
Home Video are recognized and approved by the FBI and the R'AA.

Dealers who believe that they have been offered counterfeits are urged to
call 800-223-2328. -

IDENTIFY

The WCI logo sticker is on all new
products from Warner Bros,
Elektra/Asylum and Atlantic Records
and Warner Home Video in positions
as shown.

VERIFY

Flashlight is held near the eye. The white WClI logo is visible only under.
flashlight.

O.
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" Market Quotations

As of closing. September 24, 1981

High™"Low NAME PE (303 Migh Low Ciose Change

1% % Aitec Corporation - 50 % 11/16 11/16  Unch
36 26% ABC 6 651 30%: 29% 30 Unch
45% 28% AmericanCan 7 258 3% 31%  31% - %

4% 2% Automatic Radio 4 7 3% 3% 3% Unch
61% 40%: CBS 7 253 49% 49% 49% Unch
45% 32% Columbia Pictures 7 171 33% 33% 33% + %

TV 4% Craig Corporation = - — - 6% Unch.
67% 45% Disney, Walt 12 576 Ya % % —1/16

8% 4% Electrosound Group 18 2 3% 3% 3% Unch.

9 3% Filmways, Inc. - 232 4% 3% 3% - %
22% 14%:  Gulf + Western 3 630 15% 15% 15% - %
19% 11% Handleman 7 27 13 12%  12% + %
15% 8% K-tel 4 6 8% 8% 8% + %
82% 39 Matsushita Electronics 12 196 59%: 57% 59 -3
59 41% MCA 7 799 42 40% AN — 1%
14% 8% Memorex = 104 1% 10% 1 - %
65 48% 3M 9 844 50 49 49 - %
90Y2 56% Motorola 10 1008 63% 62% 62% Unch.
59% 36% North American Phillips 6 106 38%2 37 38% + 1%
20 6% Orrox Corporation — 44 10 9% 9% - %
39% 23Y% Pioneer Electronics 18 — - - 31% Unch.
32% 18% RCA 6 752 18% 18% 18% - %
26'% 14% Sony 1 4336 17% 16% 16% - %
43 27 Storer Broadcasting 15 342 27% 26% 27 - %

6% 3% Superscope — 11 3% 3% 3% Unch.
32% 24% Taft Broadcasting 9 36 26% 26% 26% + %
58% 33% Warner Communications 15 1163 44% 43% 43% - %

OVER THE Sales Bid Ask OVER THE Sales Bid Ask
COUNTER COUNTER

- Koss Corp. 1200 7% 8%
ABKCO = 1 2 KustomElec. 160 2% 2%
Certron Corp. 2900 " 1 M. Josephson 6000 1% 1%
Data Packaging - 8 8% Recoton - 2% 2%
First Artists Prod. 2500 4% 4% Reeves
Integrity Ent. 14200 5% 5% Com. 14500 23% 23%

Schwartz Bros. - 3 4

Over-the-Counter prices shown may or may not represent actual transactions. Rather. they are a guide
to the range within which these securities could have been sold or bought at the time of compilation The
above information contributed to Biliboard by Douglas J Vollmer, Associate Vice President, Los An-
geles Region, Dean Witter Reynolds, Inc.. 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Cali-
fornia 91503, (213) 841-3761, member New York Stock Exchange, Inc.

Waters Is Challenged
In 2 Bankruptcy Suits

LOS ANGELES—Alleged LP
bootlegger Andrea Ellen Waters,
1700 Del Mar Ave., Laguna Beach,
faces two more suits filed in Santa
Ana, Calif.. Bankruptcy Court
against her Chapter 7 voluntary
bankruptcy petition of early this
year.

Waters, also known as Andres
Brown, Kathy Brown, and Vicki Vi-
nyl doing business as Beggar's Ban-
quet Records, was found guilty in
Federal District Court here Dec. 8,
1980 by Judge Malcolm Lucas of us-
ing Bruce Springsteen’s musical

ElectroSound
Turnaround

NEW YORK-In a significant
turnaround, ElectroSound Group
Inc. reports earnings of $155.000 on
revenues of $7,340,000 for the quar-
ter ending Aug. 31. compared to a
net loss of $162.000 on revenues of
$4,378,000 for the equivalent period
last year.

Richard H. Burkett, president,
cites strong sales and profits from a
recently acquired tape duplication
facility and a fully on-line and prof-
itable midwest pressing plant as con-
tributing factors to the favorable re-
port.

compositions without a license.

Judge Lucas slapped Waters with
$1.5 million in damages for Spring-
steen plus $41,475.83 in court costs
accrued by CBS Records and
Springsteen in pursuing the case.
Judge Lucas awarded statutory
damages of $50.000 for each of 43
infringements by Waters, who, it
was testified, was bootlegging sev-
eral Springsteen and one Cheap
Trick live performance LPs which
she authorized or actually recorded
illicitly for profit at concerts by the
acts.

FBI agents raided a Costa Mesa
warehouse, rented by Waters, in
June 1979. where they found “I2
tons of” bootleg LPs and collateral
materials, including 489 mothers,
321 stampers and 80 masters.

Waters filed for bankruptcy early
this year, listing the $2.,268,745.45
judgment as her principal debt
along with a $5,000 probationary
fine and approximately $120,00 she
owns on her home. As assets she
listed her equity in the home, and
about $3.000 in other personal prop-
erty and cash.

Now CBS and Springsteen have
each filed individual suits in her
bankruptcy action, seeking judg-
ments against the defendant to as-
sure payment of amounts awarded
by Judge Lucas.

AOSEOUT RECORDS INC

)

‘J N K "A ¥ I'L\ IN‘A-
220 West 19th Street, New York, N.Y. 10011

Phone Toll Free: (800)221-9340 or (212) 681-8884 » Telex: 237891

ouTS -

We have the titles—
We have the pnces

Send for complete pr

Master Rights Held In Question

Petition Seeks American First Papers, Oral Testimony

LOS ANGELES—A petition to
obtain from American First Record
Corp. here documentation that the
firm was authorized to sell more
than 180 masters by more than 75
artists has been filed in Superior
Court in Santa Monica.

The petition, filed on behalf of
Baynon Productions, Inc., M/V Pro-
ductions, Inc., and Star Show Inter-
national, Inc., buyers and sellers of
master recordings, seeks to have Al
M. Biaggi and Dennis Jennings of
American First produce papers and
oral testimony authorizing them to
sell the disputed masters to the three
firms.

Among the artists included in the
petition are Paul Anka, Black Sab-
bath, James Brown, Cher, Ray
Charles, Chicago, Mac Davis,
Aretha Franklin, Mickey Gilley,
Isaac Hayes, Isley Bros., Gladys
Knight & the Pips, Kool & the Gang,
Olivia Newton-John, Barbara Man-
drell, Barry Manilow, Peaches &
Herb, Helen Reddy, Kenny Rogers.
Bob Seger. Frank Sinatra, the Spin-
ners, Bruce Springsteen, Barbra
Streisand. Donna Summer. James

Sony Sales
Rise, Net
Income Dips

NEW YORK-—Despite strong in-
creases in VCR and Walkman sales,
Sony Corp. has announced a drop in
consolidated net income for both the
third quarter and nine-month pe-
riod ended July 31. Yen deprecia-
tion relative to the dollar and to Eu-
ropean currencies was blamed for
the lower net, as were high U.S. in-
terest rates.

Sales for the third quarter rose
15.5%, to $1.067 billion from 923.8
million for the same period last year.
Consolidated operating income for
third quarter 1981 increased 34.2%.

But netincome for the quarter de-
clined 14.2%. from $69.9 million to
$60 million. Earnings per share of
common stock were 26¢ for the quar-
ter, compared with 32c for the same
period in 1980.

For the nine-month period. net
sales rose 16.5% in 1981 over the
same period in 1980: from $2.8 bil-
lion to $3.3 billion. Consolidated op-
erating income increased 2.6%, to
$423.5 million. Again, though, con-
solidated net income decreased,
from $219.5 million to $195.5 mil-
lion, or 10.9%. Earnings per share
were 85c compared with $1.02 for
the same nine months a year ago.

Sales of videotape recorders for
the nine-month period rose 39.4%
and accounted for 26.4% of net sales.
For the quarter, the figures are: a
27.6% rise, accounting for 26.6% of
sales.

The dollar amounts are translated
from yen at the rate of 233 yen equal
to $1 U.S. dollar amounts for fiscal
1980 have been stated using the
same rate.

Foreign exchange rates, which ac-
counted for a $21.094 million gain to
Sony in third quarter 1980, ac-
counted for a $34.7 million loss in
the third quarter of 1981.

Sony’s overseas sales increased
24.6% for the quarter and accounted
for 73.7% of net sales. Domestic sales
for the quarter decreased 4.1% and
accounted for 26.3% of net sales.

www.americanradiohistorv.com

By JEAN WILLIAMS

Taylor, Dionne Warwick and Gro-
ver Washington Jr.

The three petitioners, according to
court documents, last year pur-
chased the masters from American
First and in turn sold the product to
their clients.

Two of the petitioners’ clients,
UM Leasing Corp. and Koala
Record Co., have threatened to
bring suit against the petitioners for
damages for breach of warranties,
indemnification and damages for
breach of contract, if they cannot be
promptly assured that American
First had the rights it purported to
transfer to the petitioners, say court
records.

“Petitioners cannot provide such
assurances without examining the
documents of title and of transfer by
which Biaggi and/or American First
obtained said product before trans-
ferring the same to petitioners,”
charges the petition.

“Biaggi (or his company, Ameri-
can First) promised to furnish the
documentation ‘to authenticate and
verify seller’s rights’ in connection
therewith, to petitioners’ attorney
upon written request.

“Petitioners and their attorneys
have made written and verbal de-
mands upon Biaggi and American
First for documentation of the prod-
ucts which have been questioned.
Biaggi has promised to deliver the
requested documentation, but in ev-

ery instance but two he failed to de-
liver any documentation what-
soever.

“In the two instances where he has
delivered ‘documentation,’” (a Barry
Manilow album and a Barbra Strei-
sand album), the signatures and
contracts are highly suspect, and
their authenticity cannot be veri-
fied.”

Merle H. Sandler. attorney for the
petitioners, says he has been in con-
tact with some of the labels involved,
including CBS. CBS’ special prod-
ucts division is handling the matter.
“They are being very cooperative in
this,” says Sandler.

In addition to documentation, the
petitioners are seeking oral exam-
ination of Biaggi and Jennings.
“Without Biaggi's and Jennings’ tes-
timony, the documents alone are of
little value, as petitioners have rea-
son to believe they are illegible and
therefore would be incapable of ver-
ification as to their authenticity,”
contends the action.

Tandy Sales Up

NEW YORK-—Tandy Corp. sales
for August were $147,399,000 an in-
crease of 26% over August, 1980 fig-
ures of $177,008,000. Tandy's U.S.
Radio Shack division posted a 29%
gain to $121.500,000 during the
month, compared to $94.201,000 for
Aug. 1980.

506 Madison Ave. (52nd §t.)
New York, N.Y. 10022
(212) 486-0265/486-0266

Great corporate lmcges
...iInchocolate;

Krén Chocolatier is world renowned for cre-
ating the ultimate in chocolate. In addition
to our dazzling array of gifts, we can custom
mold and personalize any logo, hame or
product. We'll even ship it anywhere inthe
world. Call or send for our free brochure.

764 Madison Ave. (66th St.)
New York, N.Y. 10021
(212) 4724234/288-9259
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_Rock'n'Rolling

First Amendment Covers
Rock Shows, Judge Rules

By ROMAN KOZAK

NEW YORK-—Does a rock con-
cert enjoy the same constitutional
protection of free speech and expres-
sion as, say, a rugby match with a
team from South Africa?

Yes, a judge in the Common Pleas
Court of Lucas County in Ohio has
ruled, denying a temporary and per-
manent injunction sought by the lo-
cal district attorney who sought to
stop a scheduled
REO concert at the
Toledo Speedway,
because in the past
a ‘“criminal nui-
sance,” that is, drug
taking, took place
in similar concerts.

“We feel we have
won a landmark case for our indus-
try,” says promoter Jules Belkin.
“For the first time concerts are en-
compassed under the Constitution’s
guidelines protecting freedom of
speech and expression.”

In seeking the injunction, An-
thony G. Pizza, prosecuting attorney
of Lucas County, Ohio, argued that
according to Ohio law, “any person
who uses, occupies, establishes or
conducts a nuisance or aids or abets
therein is guilty of maintaining a
nuisance and shall be enjoined.”

He said that the promoters and
owners of the Speedway put on a
concert on July 13, 1980 and Aug.
17, 1980, and in both cases illegal
drug related activity was observed,
with as many as “75-100 different
people selling drugs and at least 500
people using drugs.”

He further added that the owners
and promoters knew of this illegal
activity and that they were unable to
prevent it from occurring. He
added: “From prior experience with
said concerts, the Toledo Police
Dept. cannot effectively enforce the
drug laws of the state of Ohio. From

past experience, it is known that if
officers of the Toledo Police Dept. or
agents of the Toledo Metro Drug
Unit attempt to enforce the drug
laws, a riotous situation could and
would occur and said situation
would create a situation in which the
personal safety of the officers would
be in jeopardy.”

Nothing doing, in effect said
Judge Reno R. Riley Jr., denying the
injunction.

“Ohio’s nuisance statutes are sub-
ject, as are all statutes, to Constitu-
tional limitations,” wrote the judge
in his ruling. “The Constitution of
the U.S. and the state of Ohio pro-
hibit governmental actions that
would abridge the rights of free
speech, or the right to hear such
speech. The importance of the right
of free speech to our freedoms as a
whole cannot be overemphasized.

“Such protection is not dimin-
ished even though the activity is a
large-scale business and the sole rea-
son for the expressive conduct is the
liketihood of pecuniary enrichment.
... Therefore the staging of a musi-
cal production for profit, such as the
defendants’ rock concert, is entitled
to the protection under the right of
free expression.”

Moreover, the judge ruled that the
nuisance statutes did not apply to
this situation. “Plaintiff (the DA) as-
serts that the illegal activity of some
patrons is sufficient justification to
completely prohibit a legitimate
exercise of the right of free expres-
sion. With this the courts of this na-
tion, including this court, do not
agree,” continued Judge Riley. “Un-
lawful conduct of an audience (here
only a small part of an audience),
absent a specific intention to incite
imminent lawless action, is not suf-
ficient justification to curtail the

(Continued on page 72)
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WHO'S CALLING?—Atco recordin

g aist John Entwistle talks from his native

England with Atlantic president Doug Morris and Atco vice president Reen
Nalli in New York. They called to congratulate the Who bassist on the release
of his debut solo album ‘“Too Late The Hero."”

Handshake’s Sneaker Ties
With Jordache Promotion

NEW YORK-Handshake Rec-.
ords is bringing a new group,
Sneaker, to market with a year-long,
national tie-in with Jordache Ath-
letic Wear Ltd., a recently estab-
lished unit of the $300 million a year
jeans manufacturer.

The Jeff Baxter-produced act, out
of Los Angeles, will appear in Jord-
ache radio, tv and print advertis-
ing, with the possibility that radio
and tv ads will include portions of
their self-titled debut album.

Handshake will utilize for promo-
tional purposes merchandise from
the Jordache division, including
1,000 pairs of sneakers, jeans, shorts
and T-shirts. Some of the promotion

Stiff Relocates,
Picks Up MSI

NEW YORK-Stiff Records,
which has signed to distribute the
new MSI Records label in the U.S,,
has moved from its 57th St. offices to
5 Crosby St., New York City 10013
(212) 431-1600.

MSI Records is the result of a
merger between San Francisco’s
Mutiny Records, and Shadow Pro-
ductions in New York. The first
product Stiff will distribute through
its independent network are LPs by
SVT and Hurricane Jones.

will also flow through CBS, which

handles Handshake on a pressing- -

and-distribution basis.

The Jordache association was of-
ficially launched Thursday (24) at a
“Sneak A Peak Of Sneaker” at Vil-
lage Recorders in Los Angeles,

where most of the album was re-,

corded.

Village Recorders’ Dick LaPalm
played a role in bringing the group
to Handshake, according to Hand-
shake president Ron Alexenburg, an
old friend of the veteran industry ex-
ecutive. Also, West Coast chief for
Handshake, Joel Newman, brought
the group to the attention of Alexen-
burg, who flew to the Coast to watch
the group perform.

The Jordache arrangement was
made by Dean Alexenburg, vice
president of sales and marketing for
Handshake, and Lynn Smotzer of
Jordache, who was present at the
Los Angeles showcase.

Still in the planning stages, ac-
cording to Dean Alexenburg, is a re-
tailer contest using the Jordache as-
sociation.

In addition to the album, Hand-
shake is releasing a single, “More
Than Just The Two Of Us,” housed
in the label’s first picture sleeve.

Jeff Baxter has cut such acts as
Steely Dan, the Doobie Brothers,

Billy & the Beaters, Nils Lofgren

and Livingston Taylor.

NEW YORK-FCC chairman
Mark Fowler continued his drive to
“unregulate” broadcasters in a
strongly worded speech to the Inter-
national Radio & Television Society
Wednesday (23).

He told the luncheon gathering,
“We are ill-suited in our past role of
federal program director. We in gov-
ernment lack the ability to be as well
informed as those in the day-to-day
fray about what the public wants or
needs.”

At another point he advised, “We
must shed our censor’s robe, even at
the expense of shedding our power.
While well intentioned, the efforts of
the commission to fine tune the mar-
ketplace have led to distortions
which have not yielded necessarily a
better programming mix, or one that
serves the wants of listeners, just a
different mix.”

Fowler’s address followed an-
other “unregulation” speech to the
National Radio Broadcasters Assn.
Sept. 15 in Miami (Billboard, Sept.
26) in which he spelled out some of
the relief planned for radio such as
formation of a Regulatory Review
Group to “identify rules to abolish.”

Fowler did not talk in specifics at
the New York gathering, but con-
centrated on broad statements such
as “As regulators we must be willing
to self-destruct to the extent neces-
sary ...” and “From here onward,
the public’s interest must determine
the public interest.”

His address was interrupted sev-
eral times by applause, at one point
when he said, “The FCC has no
business trying to influence by
raised eyebrow or by raised voice for
that matter. I confess that there was
a romance bordering on chivalry
when a chairman might declare tele-
vision to be a wasteland. Those
kinds of pronouncements, as I see
my job, as not mine to make. You
are not my flock, and I am not your
shepherd.”

RFC Relocates

NEW YORK-The RFC Group
of Companies has moved to 161
West 54th St., New York, N.Y.
10019, (212) 246-4352.

MCA Distributing Adds 24 Reps

® Continued from page |

ing their business to one-stops or go-
ing out of business.

“We presently ship 1,300 accounts
on a direct basis,” says Bergamo.
“But there are approximately
23,000-25,000 people that stock rec-
ords. We really don’t know what’s
going on in 85% of those outlets be-
cause there is no one in contact with
those people.”

Bergamo notes that economic
conditions have forced one-stops to
be more selective in their purchases,
with product by new artists most
likely to be overlooked. Stores that
normally purchase product through
one-stops would therefore not be
aware of all new releases.

“We don’t care if accounts buy
through us or one-stops. We just
want them to be aware that MCA
has these new releases,” explains
Bergamo. “The future is the chains
and mom and pops that break rec-
ords.”

Bergamo estimates that the ac-
count representatives will personally
contact 4,000-5,000 accounts per
month, most of which had never
seen a record company representa-
tive before. “Most receive records,

www.americanradiohistorv.com

but they usually arrive in a box,” he
offered.

The initial thrust will be toward
both mom and pop stores and larger
chains such as Musicland, Record
Bar and Camelot, with the second
level to encompass racked locations
such as JC Penny. K-martand Sears.
“We’ll give our people a priority list
of records we want to see in stores
and a new release list,” Bergamo
notes.

“The way the industry is today, it
must be run like a business, and un-
less we make changes we won’t sur-
vive,” adds Bergamo, who is project-
ing next year to be “the toughest for
the industry. Those that address the
problem will survive and the others
won’t.”

Bergamo feels that MCA’s new
marketing plan will increase one-
stop business in that they will be-
come more aware of new product
from retailers.

“On an unknown act, we used to
ship 25,000 records. Now we ship
3,000-4,000. You can’t break a band
on that amount. It’s easy to blame
radio for a lack of new artist break-
outs, but the main reason is that you
can’t find records in stores,” opines
Bergamo.

Of the 24 account representatives,

recruited through ads in news-
papers, some are hired on a full time
basis and others part time. Bergamo
is hopeful that some of them will be-
come future MCA salespeople.

He adds that he is already getting
positive feedback from accounts and
by the end of the first quarter next
year, hopes to see the results of this
new gameplan.

Send for our FREE PRICE LIST
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PLATINUM FOR HIS SALES.
AGRAMMY FORHIS TALENT.

It's been a very good year for Michael Jackson. His
album, “Off the Wall," won the highest award for sales achieve-
ment. And the highest award for artistic achievement.

And now he’s won the award that honors both: The
Scotiy Award.

Just to qualify for a Scotty he had to go gold or
platinum, by RIAA standards. And he had to master on
Scotch® Recording Tape.

Only a select few ever get that far. But 1o win a Scotty,
he had to go one step farther. He had to satisfy the most
knowledgeable panel of judges in the business. Quincy
Jones. Glenn Snoddy. Guy Costa Joe Tarsia. Tom Cahill.
And John Robinson. People who know how to recognize
excellence because they've created excellence themselves.

These judges don't hand out Scotty Awards every day.
They award only six a year to super achievers in any
category of music. And for that, we congratulate Michael
Jackson, artist; Quincy Jones, praducer; Bruce Swedien,
engineer; and Allen Zentz and Westlake Studios, our very
first Scotty Award winners.

It's tough to win a Scotty Award. But when you win one,
it means something. And you can share that something with
someone less fortunate, because we'll award $1000 in your
name to the Muscular Dystrophy Association. \We'll also
award a $5000 music scholarship to a promising new artist
chosen by the top Scotty winner.

If you think you know a super achiever, you can enter
that artist in this year's Scotty Awards. We're now accepting
nominations for recordings that reach gold or platinum
status in 1981. And we'll
donate $100 to Muscular
Dystrophy for each
qualified nomination.

So contact your 3M
Field Representative for
details and nomination
forms. Join Michael
Jackson and go for a
Scatty. It's the surest sign
of success.
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® Continued from page |

Thus far, biggest single Texas par-
ticipant retailwise is Western Mer-
chandiser’s retail record/tapes/
accessories chain. John Marmaduke,
chief of the Amarillo 92-store linkup,
said 20 of his Record/Sound Town,
Hastings and Disc Record stores in
Houston, Dallas and Amarillo will
kick off the program Oct. 15. It’s un-
derstood that as of presstime the
eight-store Inman TV stores out of
Dallas would also be handling the
program.

The early launch period has been
fraught with controversy (Billboard,
Sept. 19). Typical of early support
for the program is the reaction of
David Goldman, Video Connection,
independent video specialty store
in Houston, which has been a
groundbreaker in videocassette rent-
als.

A former Video Concepts store
manager, Goldman went into busi-
ness for himself with two partners
more than a year ago. “The WHV
rentals program is a must. Since we
put up instore posters 10 days ago
and started talking it up, the rental
reservation results have been excel-
lent,” Goldman stated. “In fact, the
reservations have been the largest
we’ve experienced because the qual-
ity of the new movie titles is the best
from any one manufacturer yet. We
have 55 reservations for Superman
I}, and I expect it will reach more
than 150 by Oct. 15, when the pro-
gram begins. We have 35 for ‘Ar-
thur,” 23 for ‘Excalibur’ and 15 for
‘Altered States.” The reservations for

TEXAS DEALERS wmcmsmmmmmsms

125 Join Warner Video Plan |

this program are three times better
than any new set of releases we ever
rented.”

Goldman, a self-styled pioneer in
reducing rental costs, said he nor-
mally has a “$5 for 5 days™ policy on
his entire store rental inventory. He
will go to $10 for 5 days for the
WHY product. “I am going to create
a Select or Special section in the
store. I intend to put particularly
good new product other than
Warner's into this new rental scale,”
Goldman explained.

How will he handle his opening
rental order on “Superman II?" He
intends to rent 25 copies. He feels
from past experience that this will
satiate reservation demand. Master
licensor Gilbert feels he will get an
order from a single retail customer in
his area for over 200 of the “Super-
man” videocassettes.

Goldman is renting directly from
WEA. He prefers to rent from the
branch because he says he will be
paying an average of $4.40 weekly

B
S

-
over a six-week or more period for a
title. Thus far, he's found that aver-
age weekly price would be upped $1
if he rented through a master li-
censor.

With approximately three weeks
between now and the state kickoff,
WEA/WHYV brass like Russ Bach,
Dave Mount and Rand Bleimeister
are personally selling the program in
Texas.

At deadline, Jack Eugster, presi-
dent of the Musicland Group, the
largest record/tape accessories chain
in the U.S. with many stores in
Texas, said the company was delib-
erating whether they would test the
WEA-WHYV concept in some of
those stores.

Warner Video
® Continued from page 3

The master licensor pays $4.82
weekly for the first four weeks and
$4.15 weekly thereafter,

JOHN SIPPEL

Vidtronics Hikes Capacity
With New Plant In Calif.

® Continued from page 4

dubbing machines, adds Donlon,
the facility, which went on-line July

1, is posturing itself as the largcsl
videocassette duplication facility in
the world, claiming to be three times
larger than any existing facility of its
kind.

Among Vidtronics’ clients are
Warner Home Video and Walt Dis-
ney Telecommunications.

Vidtronics has been in operation
for the past 15 years specializing in a
wide range of video services includ-
ing post production and duplication
for industrial and educational mar-
kets.

The new facility, maintains Don-

lon, was created to serve the increas-
ing need of major studios to have
broadcast quality product for pay
television as well as home video.

The facility is duplicating video-
cassettes in real time and while Don-
lon acknowledges he is aware of
Matsushita high speed video dupli-
cating equipment, it may be some
time before any high speed video
duplication technology for the home
video market becomes a reality in
the U.S.

Vidtronics Videocassette is being
supplied by a number of blank tape
vendors as “no smgle supplier could
sausfy our requirements at this
time,” says Donlon.

Main Street Bows Via Gapitol

NEW YORK—Confirming previ-
ous reports, Main Street Records has
been formed here with domestic dis-
tribution by Capitol Records.

Bert Bogash, general manager of

]
Retail Licensor Cost Schedule
(Licensing from WEA)
Lease Length (Week) 1 2 3 4 5 6 7 8 i
Assumed Retail Value 11.00 2200 33.00 4400 55.00 66.00 77.00 88.00 =-
Average Weekly Cost 8.25 6.60 6.05 5.50 4,95 4.40 4.40 4.40
Aggregate Cost 8.25 1320 18.15 2200 24.75 2640 30.80 35.20
Incremental Billing Cost 8.25 4,95 4,95 3.85 2.75 1.65 4.40 4.40 !
LA SR T S ?WWWM@MM

the new label, says initial product
flow is due in October. He is cur-
rently working on establishing li-
censees in Canada and other coun-
tries.

A 12-year-industry veteran, Bo-
gash most recently operated Bert Bo-
gash & Assoc., an independent mar-
keting and public relations firm.
Previously, he served in various ex-
ecutive capacities at Infinity Rec-
ords and MCA Records in Los An-
geles and New York.

Main Street has offices in North-
port, New York and New York City.
He’s based at the firm’s Manhattan
offices at 360 Lexington Ave., 13th
Floor. Telephone is: (212) 557-2090.

~

Attention!!!

INTERCONTINENTAL
RECORDS & CASSETTES;-

Is Pleased to Announce the Birth of An Exciting New Concept, One
Stop Shopping for the Record Retailer. We specialize in current Im-
* ports not released in the U.S.A., British New Wave, European Rock,
Australian & Japanese pressings, European deletions & Midprice-
product, and Picture Sleeve 7'’ & 12" singles from everywhere. ALSO
a full One Stop Service on all current American product, AND the
best selection of cutouts around.

Call In or Write for Free Dynamite Catalog &
Bi-Weekly News Letter Featuring Specials of the Week

INTERCONTINENTAL RECORDS & CASSETTES, INC.

200 Robbins Lane, Jericho, L.l., N.Y. 11753 Phone: 516-938-9610 Telex: 4758131

STOP PRESS . .. EXPORT CUSTOMERS EVERYWHERE
—We Ship Current U.S. Midprice & Full Price Product—Catalogue, New Releases, Special Orders as well as a great
selection of Cutouts anywhere in the world—Write or call for Catalogues & Price Lists.

~
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Commentary

Indies & The 12-Inch Format

By MARVIN SCHLACHTER

It was with a great deal of interest that I read a front page
story in a recent issue (Billboard, Sept. 12) commenting on 12-
inch mini LPs gaining in sales, and reporting that “a growing
number of manufacturers are poised to enter this new mid-
priced product category.” '

The most interesting aspect of this article is not what was cov-
ered, but what was casually glossed over with the remark that
the “12-inch single has outlived premature obituaries and sus-
tained a limited sales base in dance music.”

It bothered me that once again the small independent labels
who pioneered the 12-inch
format were ignored.

The independents issued
on 12-inch the music that the
buyer wanted to hear and
could buy at a price that was
lower than the cost of an al-
bum. The public got only
what they wanted to hear and
did not have to buy an album
that contained additional
music they might not care for.

The article contained com-
ments about the number of
cuts on the I2-inch record.
Other comments discussed
price. Some comments con-
cerned merchandising and
marketing plans that are
being considered.

But what remained unan-
swered was whether there is
really any distinction between a 12-inch extended play (EP)
and a 12-inch single?

The public listens to and buys music. It doesn’t make distinc-
tions as to whether 15 or 20 minutes of music (the approximate
time of the 12-inch records being marketed) is offered as two
cuts, four cuts or one cut on each side of the disk.

The point is simply that music buyers make no distinction be-
tween 12-inch EPs and 12-inch singles. A 12-inch record is a
less expensive way to market the current music the public wants
to hear and buy, period. The small independent labels who pio-
neered this format know and understand this. To a degree, it is
how some of them survived during the chaos that took place in
our industry last year.

All too often, musical changes and new marketing ap-
proaches are ignored by the larger companies because they do
not originate within the structure of their own organizations.
Many times, after some recognition of a trend takes place, we
see them jump in without really understanding what is taking
place.

“A less

Marvin Schlachter:

expensive way to market cur-

rent music the public wants
to hear and buy."”

Their headlong rush into disco almost ruined a viable and
extremely innovative segment of our industry. The sense of
panic that gripped certain companies which felt they had
missed the boat when disco exploded in 1979, after being ig-
nored by them for so long, was astonishing.

The money spent trying to catch up was mind boggling. But
the panic only resulted in a flow of product that virtually
drowned the industry, particularly the clubs and radio stations
that were exposing this product.

In their reach to tap this “new” market, departments were set
up, producers brought in, and masters purchased without any-
one really fully understanding what was happening.

In this mad scramble to cut up the disco pie, one apparent
mistake was made by the new entries in the field. They flooded
the market with product that they felt was viable (anything that
was over 132 beats-per-minute), thus choking the goose they
were counting on to lay the golden egg. The amount of expo-
sure that this flood of releases was able to get was limited, and
in some instances non-existent.

‘The point is, buyers make
no distinction between
12-inch singles and EPs’

Large companies and the media that were hyping disco be-
lieved that what was taking place, therefore, was just a passing
fad and would soon fade away. The companies soon began to
dismantle their disco departments and the media began to
trumpet the demise of disco.

Well, despite the death knell. disco survived. Only the name
changed. It's now called “dance music.”

The small independent companies that understood what was
happening and still had their hands on the pulse of public taste
continued to direct their efforts toward filling the needs of those
people who wanted to dance and listen to a form of music that
continues to grow in popularity. Small independent companies
also marketed the music in a format that made the most sense to
the buyer—12-inch records.

Small independent companies have to be quick and innova-
tive in order to compete. But we also feel that new approaches
to the marketing of records and information about the changes
in musical tastes should be shared.

We have a stake in the health and growth of our industry. We
would be glad to share what information and expertise we
have. Just ask us.

Marvin Schlachter is president of Prelude Records.
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Letters To The Editor

Dear Sir:

Cadet Records Inc. categorically denies it counter-
feited the Beatles LP as alleged in the Billboard issue
of Sept. 12, 1981.

For almost 40 years Cadet Records Inc. has enjoyed
a spotless reputation in the record industry and to
even imagine that this company would counterfeit any
product from any source is absolutely unbelievable.
Qur relationships with all of our custom pressing ac-
counts, large and small, have been honorable and
above board.

The Beatle tape was brought to us by the late Randy
Wood, the former president of Vee Jay Records and he
informed us that he, Randy Wood, had the complete
pressing rights to produce and market the Beatle al-
bum under the Vee Jay label. In fact, Billboard in a
tribute to the Beatles in a December, 1980 issue at-
tested to the fact that Vee Jay Records owned the origi-
nal master and released the same under the Vee Jay
label.

We completely cooperated with authorities and will
continue to do so under any and all circumstances.

Howard S. Alperin
Vice President, Cadet Records
Los Angeles

Dear Sir:

It's about time we had a man like Mark Fowler on
the FCC. To be sure, the elimination of rules will bring
about an outcry by special groups who fear their inter-
ests will be axed. One must ask, however, how many of
these so called “Public Interest Groups” are really
functioning in the public's interest and not for them-
selves.

As a programmer, | think that radio stations will
have to continue community service programs. This is
especially true of a local operation such as ours. We all
have the same records that can be heard on any num-

www americanradiohistorv com

ber of stations in the market. It is the local station,
with its focus on informing people about what they
won't hear on a regional station, that will continue to
do well against a station that trips itself down.

We carry a number of locally produced public affairs
programs. These are programs we have built a powerful
community station image upon and | doubt we will
drop them, even with an ease in regulations.

Those programs that were added only because a
station had to promise “X"" amount of minutes of one
category or another to the FCC will, no doubt, leave the
air. But then, how many are worth airing to begin with.

Fowler's philosophy will clear the way for less clut-
tered broadcast schedules and any station worth its
salt will still strive to serve its community.

Peter Jaye
Program Director, WERA-AM
Plainfield, NJ.

Dear Sir:

I'm rather sorry to see Billboard glorifying those ad-
venturous programmers who can't seem to find more
than one or two tracks each week or so which are suit-
able for addition to the rotation. | refer, of course, to
your “Out of the Box" column in the Radio Program-
ming section.

| realize they must “protect the rear,” so the people
in sales can keep the money coming in, but they do
nothing to further the cause of recorded music. How
long has it been since one of them introduced a new
artist or musical style? Were it ali left up to them, I'm
sure buying records would soon become as exciting as
buying shoes.

Check out the people playing different musics. The
A/C stations can get just about everything they want
from your A/C chart each week.

Lioyd Townsend
WEGL-FM
Auburn, Ala.

Dear Sir:

In his recent commentary (Billboard, Aug. 29,
1981), Sammy Kaye served to reinforce my long held
thought that not enough attention has been paid to
cultivate big bands with today's young musicians.

Our colleges bulge with strong creative musicians
whose hopes are dashed with news that 75% of today's
artists earn their living waking in the morning with
hangovers from the loud, repetitive one, four, five with
a hook, that pierced their ears and with no hope of tap-
ping any form of creativity other than visual antics.

If | were a retailer, | would be embarrassed to admit
that the largest sales of big band sounds come from
the Reader's Digest and the record clubs. May | sug-
gest, after listening to the potent energy of the “Big
Band Era Sounds,” that we turn the retail sales over to

.. Pharmacist by prescription only.

| will now turn my attention back to the only beacon
for America’s music and renew my subscription to
Reader's Digest and the record club.

Bill Monet
Dance-Show Agent
Al Schultz Agency

Waukegan, lIl.

Dear Sir:

Barry Manilow and Dick Clark's collaboration in
three hours of musical magic on Mutual Broadcasting's
Labor Day Special rates at least seven standing ova-
tions!

After six years as a Barry Manilow admirer, | found
at last a radio special that does his extraordinary talent
justice, and more . . . it's about time! Thank you to all
who allowed us a very special insight to the man who
exemplifies perfection in all he creates.

Lynnea C. Woxberg
Peoria, lll.
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SOLO VISIT—Jefferson Starship lead singer Mickey Thomas is all alone as h

Radio Programming

SOME BUCK TREND

e visits KMEL-FM San Francisco .p.erson-

ality Mary Halloway to promote his new debut solo album for Elektra/Asylum called ‘‘Alive Alone.”

Jim Kerr Signs 5-Year Contract
WPLJ-FM Boasts Success Through Research Tactics

NEW YORK-—Jim Kerr. who just
signed a new five-year contract as
morning man on ABC’s AOR outlet
here, WPLIJ-FM. looks to remaining
on the station for as “long as I can.
They would have to drag me kicking
and screaming out of here.”

Kerr reasons. “ABC is probably
the best radio company in the coun-
try. They kept bright people in radio
in the 1950s when tv was taking over
and they made a commitment to FM
in the late 1960s that cost them a lot
of money.”

Kerr, who began in morning drive
at WPLJ in the spring of 1974, didn’t
always feel this way. He looked for
greener pastures at WPIX-FM New
York for almost two years from the
fall of 1977 until the summer of
1979, when he returned to WPLJ.

Now he wants to remain a mem-
ber of a winning team. “"We’ve had
25 (Arbitron) books in a row as the
top rocker.” he exclaims.

Why is the station successful? “We
play what pleases people and we de-
termine this through research focus
groups, call outs, checking retailers
and listening parties. Research is a
tremendous aid. It gives us our pro-
gramming blueprints.”

But Kerr admits he often doesn’t
know what he will play next and
maintains the station is looser, con-
trary to some critics, than it’s ever
been. “We never used to play so
much new product from 1974 to
1977.” he says.

But new product is not what lis-
teners want to hear these days,
agrees Kerr. Oldies are growing in
importance. Kerr likes to call them
“classic rock. Oldies to me is the Shi-
relles.” Why is this the case? Kerr
suggests “‘records costs too much
these days” and “maybe records are

By DOUGLAS E. HALL

being put out that are not as good as
they used to be.”

It is not that WPLIJ's listeners are
growing older along with all of the
U.S. population. WPLJ has strong
teen listenership and Kerr notes that
the 12- to 18-year-olds are the ones
most heavily requesting the Doors,
Jimi Hendrix and Led Zeppelin.

Kerr, who was 21 when he began
at WPLJ, developed a humble guy-
next-door delivery because he felt
there “was no way that I could be as
funny as (Don) Imus (on WNBC-
AM New York) or have the happy
style of (Harry) Harrison (then on
WABC-AM New York and now on
WCBS-FM New York) or have the
expansive knowledge to put together
perfect sets like (Dave) Herman (at
WNEW-FM New York).”

Kerr has little interest in the new
satellite full-format services being
offered. *I love local radio.” he ex-
plains. As for the future direction of
music. Kerr says, *You can't manu-
facture music. It's a creative art. One
of these days something new will
catch everybody by surprise.”

Kerr says he is probably the only
jock who went through most of
school with another major radio per-
sonality. He and Jim Harper, pro-
gram director at WNIC-AM-FM
Detroit were in the first grade to-
gether and as teenagers worked at
WYNZ-AM Ypsilanti, Mich., then a
country station, now WYFC (Youth
For Christ) in a religious format.
From WYNZ Kerr went to WLS-
AM Chicago, also an ABC station.
and then transferred to WPLJ.

AM Country Stations
Opt For Oldies Format

By ROBYN WELLS

NASHVILLE—Although country
music has steadily been moving to
the forefront of radio programming,
several long-time AM country sta-
tions have opted recently for some
type of oldies format. ranging from
syndicated packages to inhouse pro-
gramming featuring a regional
sound.

Reasons for the switch include
competition from other country sta-
tions, particularly on the FM band,
poor ratings, poor dial position and
the desire to attract the affluent up-
per half of the potent 25-49 age
group.

Making the change most recently
is WRCP-AM in Philadelphia who
debuted its “Philadelphia Gold™
Sept. 24. Lukewarm ratings, its day-
time signal and WFIL-AM-FM and
WUSL-FM’s conversion to country
prompted the move.

“Our research for our sister adult
contemporary station, WSNI-FM,
showed that there’s a strong interest
in nostalgia and anything from the
'60s.” says program director Jack
Taddeo. “We're shying away from a
doowop sound: most of it is Motown
selections, a Philadelphia sound.”

Aiming for the 35-49 age group.
Taddeo says that WRCP’s format
zeroes in pop tunes from the ’60s and
"70s. with some current selections

WRKO Changes To News, Talk

BOSTON-WRKO-AM the 50
kw giant that dominated Boston ra-
dio in the early 1970s with a top 40
music format, has announced the
debut of an all news and talk format
for Monday (28).

WRKO general manager Bob
Fish unveiled the new lineup to a
throng of over 300 clients and media
at a reception Sept. 17. Joining Fish
and program director Charlie Van
Dyke were the on-air personalities:
Norm Nathan and Bill Stephens, co-
hosts of the AM drive “Morning

Magazine”™ show which will now
feature expanded news coverage:
Dick Syatt. formerly of WFAA-AM
Dallas and KMOX-AM St. Louis.
who will host a celebrity interview
show from 9 a.m. till noon: Dr.

Rob Balon

PDs Have To Try Harder

AUSTIN — In the past two
months, the movers and shakers of
radio have gathered at two major
conventions: the National Assn. of
Broadcasters Radio Programming
Conference, Aug. 16-19.and the Na-
tional Radio Broadcasters Assn.
Convention, Sept. 13-16. Itis at such
gatherings that the practitioners of
the art of pleasing the ears of Amer-
ica meet to gen-
erally agree on
what a hell of a
job we’re doing.
And as far as
our peers are
concerned, we
are doing a great
job.

But have you taken the time lately
to really listen to the folks out on
“the street?” to find out where you

stand with them? We’ve endeavored
to do that over the past year and
we’d like to share some of our im-
pressions with you.

The truth is. radio is an after-
thought. We're the champions of ac-
cidental or incidental exposure.
With very few exceptions, people
give as much thought to how many
times per minute they’re going to in-
hale and exhale as they do to what
they’re going to listen to on radio.

Our research has shown us this
time and time again. Listening is a
secondary activity at best. It is sel-
dom done in the absence of some
other primary activity such as driv-
ing, reading, talking. When’s the last
time you’ve seen anyone sitting
around staring at the radio and anx-
iously waiting for the next program

(Continued on page 32)

Harry Sobel, a clinical psychologist
from Harvard Medical School who
will host “The Thought Process”
from noon till 2 p.m.; Jerry Wil-
liams, a long-time Boston person-
ality who has hosted talk shows here
and in New York. Philadelphia and
Miami. and who will handle 2 p.m.-
6 p.m.; and Guy Mainella and Da-
vid Brudnoy, who will continue their
ongoing evening talk program.

“This is the start of a new era in
Boston radio,” proclaims Fish, who
had reason to be optimistic about
the format change. WRKO’s experi-
ment with talk that began March 31
with the Mainella sports show and
Brudnoy’s nightly issue oriented
program has paid off handsomely:
the station’s evening ratings jumped
over 4.5 points in the first rating
book.

Also, the switch to talk fills an
apparent void in the Boston market.
Although at least six stations in the
Boston ADI regularly program talk,
only Mariner Communications’
WITS-AM is all talk, and their rat-
ings have been consistently below
expectations. “Sooner or later, most
AM stations in this market will be

If you are a program direc-
tor, music director, operations
director, DJ or any type of air
personality, we want a picture
of you: a clear five by seven or
eight by ten inch portrait head
and shoulders shot, in black
and white, so that when you do
something newsworthy we can
have your picture available to
run in Billboard. Help us ex-
pand our files. Send photos to
Radio Programming Depart-
ment, Billboard, 1515 Broad-
way, New York, N.Y. 10036.

www americanradiohistorv.com

mainly talk and news,” said one lo-
cal program director recently.

Apparently, WRKO management
decided sooner was better than later.
Landing Brudnoy and Mainella was
the coup. that, combined with the
hiring of the abrasive Williams to do
afternoon drive, gives WRKO what
one station source described as
“strength up the middle.”” Says Wil-
liams, “I'm looking forward to re-
newing old acquaintances and mak-
ing new enemies.”

thrown in. Live deejays are used.
The programming departure slated
so far is a four-hour inhouse feature
airing on midday Saturday called
“Elvis And Friends.” Centering
around anything to do with Presley
memorabilia. the show originated
when the station still formatted

country.
WUBE-AM in Cincinnati, a
country station for 12 years,

switched to Al Ham's “Music Of
Your Life” in early September. “We
had about three straight down books
and were looking for a viable al-
ternative,”” says program director
Mike McCoy. “Since our FM station
is country, we’d almost ended up
competing with ourselves—people
listened to the AM in the car and the
FM everywhere else.”

McCoy also notes that the sta-
tion’s country audience primarily
lived away from the center of the
city, burying the station’s signal. The
new audience apparently lives closer
to town. WUBE is doing research by
asking listeners to send in cards with
their three favorite songs listed, plus
their birth dates.

“So far, the listeners seem to be in
the 45-35 age range, white collar
management people with plenty of
disposable income,” says McCoy.

Admitting that there has been a
minimum of negative response to
the format switch, McCoy observes
that dissenters primarily are car
owners without FM radios. “But
they get really happy when I tell
them that our FM station is going to
start giving away FM converters,”
laughs McCoy. To avoid confusion,
the station plans to change its call
letters to WMLX by mid-October.

WINN-AM in Louisville changed
to a customized “Music Of America™
format in February (Billboard, Sept.
19). The format incorporates tunes
from the early *40s to current selec-
tions. Already, the change has at-
tracted a strong audience in the 35-
64 age group.

~ Out Of TheBox

HOT 100/AC

PROVIDENCE. R.I.—WPRO-FM Providence, R.1.’s adult contemporary
station has been getting a lot of good *phone action on Carl Carlton’s “She’s A
Bad Mama Jama” (20th Century-Fox) according to program director Gary
Berkowitz, and it’s among the five cuts added to the station’s playlist this week.
“We'd been holding off on the new Bee Gees ‘He's A Liar’ (RSO),” Berkowitz
says, “‘because it’s a departure from their regular sound, but we went with it
this week, too.” Berkowitz also added Diesel’s “Sausalito Summernight” (Re-
gency), which he says is a great record and getting positive response, as well as
Al Jarreau’s “We’re In This Love Together” (Warner Bros.) and Quincy Jones’
record featuring James Ingram “Just Once” on A&M.

AOR

ATLANTA—Alan Sneed. finishing up his last week as program director at
WKLS-FM (see Vox Jox). notes that three of the albums added to the AOR
formatted station are the artists’ second LPs. “We held off on Donny Iris’ ‘King
Cool’ (MCA) to see if it was going to develop,” Sneed points out. “His first LP,
which did well for us, was picked up midstream by MCA from a small label
and we wanted to see if they were really going to get behind this one. It seems
to be working so we added it. We also stuck with Michael Schenker on his sec-
ond LP “MSG?” (Chrysalis) because his first one did great. And the Rossing-
ton-Collins Band’s “This Is The Way” (MCA) was an obvious add.” Sneed
said he picked John Entwistle’s “Too Late The Hero” (Atco) because it’s such a
powerful group in terms of individual musicianship. And, although the John
Hall Band is not such an obvious add, the station went with it because “All Of
The Above” (EMI-America) holds more promise than Hall’s last LP.

BLACK

FORT WORTH—DeWayne Dancer. program director at KNOK-AM, says
he didn’t add anything this week but had two strong adds last week. “I think

(Continued on page 21)
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The Aretha znd George single has already
exploded Top 10 on the R&B charts and is now
headed for a giant crossover hit with “Love All

. The Hurt Awav”
L~ And the new Aretha album has the

Critics raving:

| “There are cuts on her new LP that are
== W " B 50 extraordinary they could make some
. | y singers want to stop singing, go to the
nearest corner and slit their throats.”
—Billboard (8/29/81)

Ry ‘Aretha Franklin's new album is a blessing.
- Hear it and be inspired!”
—Record World (9/5/81)

" BB ARETHA FRANKLIN.

. - S LOVE ALL THE HURT AWAY.

S THE SINGLE AND THE ALBUM
k" . i BULLETING TO THE
W~ TOP OF THE CHARTS!

Produced bv Arif Mardin
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PRIME MOVERS -NATIONAL

CHRISTOPHER CROSS—Arthur's Theme (WB)

OAN FOGELBERG—Hard To Say (Epic/Full Moon)
AL JARREAU—We're In This Love Together (WB)

* PRIME MOVERS~The two products
registering the greatest proportion-
ate upward movement on the
station’s playlist as determined by
station personnel are marked & *.
e ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked ee.
BREAKOUTS-Billboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region-
al and Nationai levels.

Pacific Southwest Region

mmem* PRIME MOVERS s

KENNY ROGERS—Share Your Love With Me (Liberty)

RICK SPRINGFIELD~I've Done Everything For You
(RCA)

THE 60 GO'S—Our Lips Are Sealed (1.RS.)

s ® TOP ADD ONS momemm

COMMODORES—0h No (Motown)

THE POLICE-Every Little Thing She Does s Magic
(AGM)

BURTON CUMMINGS—You Saved My Soul (ALFA)

s BREAKOU TS mae—

PAT BEMATAR—Promises In The Dark (Chrysalis)
OLIVIA NEWTON-JOHN—Physical (MCA)
FOREIGNER—Waiting For A Girl Like You (Atlantic)

KF1-Los Angeles
(R. Collins—MD)

& THE GO GO'S—Qur Lips Are Sealed—26-
16

% KENNY ROGERS—Share Your Love With
Me-23-14

* ROLLING STOMES—Start Me Up—14-10

* EDDIE RABBITT—Step By Step—19-12

+ RAY PARKER JR. & RAYDIO—That Old

Song—16-11

oo PAT BENATAR-Promises In The Dark

oo OLIVIA NENTON-JOHN—Physical

® JOHN SCHMEIDER--Still

® CHRIS CHRISTIAN—1 Want You, | Need You

© ALAN PARSONS-—Snake Eyes

KRLA-Los Angeles
(R. Stancatto—MD)

*% ROLLING STONES—Start Me Up 21-17
+% THEMOODY BLUES—The Voice 27-24
+ EDDIE RABBITT—Step By Step—24-23
+ FOREIGNER—Urgent 8.7

oo JOURNEY—Who's Crying Now 9

oo PAT BENATAR—Promises In The Dark

o EARTH, WIND & FIRE~Let's Groove

KRTH (K-Earth) (PS-3)—Los Angeles
(B. Hamilton—MD)

% RICK SPRINGFIELD~I've Done Everything
For You 22-17
* % CARL CARLTON-She's A Bad Mama Jama
2121
+ THE AFTERMOON DELIGHT—General Hospi-
tale 20-15
* GARY WRIGHT-Really Wanna Know You 14-
12
+ THE MOODY BLUES—The Voice—21-18
oe COMMODORES-0h No
oo FOREIGNER-Waiting For A Gir! Like You
® QUINCY JONES FEATURIN'-Just Once

KFMB-FM (B100)—San Diego
(G. McCartney—MD)

% CHRISTOPHER CROSS—Arthur's Theme
6-3

*% JOURNEY-Who's Crying Now—3-2

+ SHEENA EASTON—For Your Eyes Only 7-5

+ BEACH BOYS—The Beach Boys Medley 11-8

+ LITTLE RIVER BAND—The Night Owls 18-11

oo THE FOUR TOPS—When She Was My Girt 27

oo COMMODORES—0h No 30

® AR SUPPLY—Here |Am

KGB(13K)—San Diego
(). Lucifer)—

% CHRISTOPHER CROSS—Arthur's Theme
73
% RICK SPRINGFIELD—!'ve Done Everything
For You 20-15
+ THE AFTERNOON DELIGHT—General Hospi-
tale 30-20
+ THE 6O GO'S—0ur Lips Are Sealed 11-9
+ CARL CARLTON—She's A Bad Mama Jama
29-18
© MARTY BALIN-Atlanta Lady
© THE POLICE-Every Little Thing She Does Is
Magic
o AIR SUPPLY—Here |Am
o COMMODORES—0h No

KERN—Bakersfield
(B. Reyes—MD)

*& CHILLIWACK—My Gir 23-17

* AIR SUPPLY—Here | Am—33-24

* CHRISTOPHER CROSS=Arthur's Theme 15
8

+ BILLY SQUIER-1n The Dark 32-29

+ ROLLING STONES~Start Me Up 11-7

oo BEE GEES—He's A Liar 31

oo OLIVIA NEWNTON-JOHN—Physical 38

© ANNE MURRAY—It's All | Can Do 40

® PAT BENATAR-Promises In The Dark 39

® TUBES—-Talk To You Later 36

KOPA-Phoenix
(C. Kelly—MD)

% BILLY JOEL—Say Goodbye To Hollywood
25-19

% KENMY ROGERS—Share Your Love With
Me 22:10

+ ROLLING STOMES—Start Me Up 23-14

+ DAN FOGELBERG—Hard To Say 12-6

+ QUINCY JONES FEATURING JAMES

INGRAM~Just Once 19-12

e COMMODORES— Oh No

oo ROLLING STONES— Waiting On A Friend

© ATLANTA RHYTHM SECTION— Alien

KRQQ (KRQ)-Tucson
(0. McCoy—MD)

% DAN FOGELBERG—Hard To Say—5-10

* % ROLLING STONES-Start Me Up-17-13

* QUINCY JONES FEATURING JOHN
INGRAM - Just Once—19-15

+ THE GO GO'S— Our Lips Are Sealed—23-18

+ LITTLE RIVER BAND~ The Night Owls—21-
17

ee THE POLICE-Every Little Thing She Does Is
Magic

oo FOREIGNER-Waiting For A Girl Like You

© AL JARREU-We're In This Love Together

® AR SUPPLY~Here | Am

KTKT-Tucson
(B. Ribers—MD)

*% AR SUPPLY—Here | Am 23-15

* DAM FOGELBERG~Hard To Say 22-14

* KENNY ROGERS—Share Your Love With Me
28-23

+ LITTLE RIVER BAND-The Night Owls 26-20

+ THE MOODY BLUES—The Voice 15-10

o COMMODORES—Oh No

® MIKE POST—The Theme From Hill Street
Blues

o BURTON COMMINGS—You Saved My Soul

KLUC-Las Vegas
(R. Lundquist)—
*% ELO.—Hold On Tight 2-1
% FOREIGMER-Waiting For A Girl Like You
125

+ DAM FOGELBERG—Hard To Say 2217

+ BILLY JOEL—Say Goodbye To Hollywood 19-
14

+ BOB SEGER—Tryin’ To Live My Life Without
You

oo BURTON CUMMINGS—You Saved My Soul

oo GENMESIS—No Reply At All

o BILLY SQUIER—In The Dark

® CHILLIWACK-My Girl

Pacific Northwest Region

mmm% PRIME MOVERS e

CHRISTOPHER CROSS—Arthur's Theme (WB)
SHEEMA EASTON—For Your Eyes Only (EMi-Liberty)
LITTLE RIVER BAND —The Night Owls (Capitol)

memsm® TOP ADD ONS mmmems

POLICE—Every Little Thing She Does Is Magic (A&M)
BEE GEES—-He's A Liar (RSO)
RIR SUPPLY—Here [ Am (Arista)

e BREAKOUTS aaeeses

EARTH, WIND & FIRE-Let's Groove (Columbia/ARC)
OLIVIA NEWTON-JOHN—Physical (MCA)
ROGER-—I Heard It Through The Grapevine (WB)

KFRC~San Francisco
(). Peterson—MD)

% CHRISTOPHER CROSS—Arthur's Theme
20-13

% SHEENA EASTON-For Your Eyes Only

 DARYL HALL & JOHN OATES-Private Eyes
35-26

* LITTLE RIVER BAND - The Night Owis 32-22

* BOB SEGER-Tryin' To Live My Life Without
You 26-18

ee ROGER—| Heard It Through The Grapevine

31

oo EARTH, WIND & FIRE-Let's Grove

® MIKE POST—The Theme From Hill Street
Blues

o COMMODORES~0h No

o JOEY SCARBURY—When She Dances

Based on station playlists through Tuesday (9/22/81)

TOP ADD ONS -NATIONAL

AIR SUPPLY—Here | Am (Arista)

POLICE—Every Little Thing She Does Is Magic A&M
BEE GEES—He's A Liar (RSQ)

KIOY-FMFresno
(T. Seville—MD)
% CHRISTOPHER CROSS—-Arthur's Theme
137

*% JOURMEY-Who's Crying Now—1-1

+ DARYL HALL & JOHM OATES~Private Eyes—
18-12

* KENNY ROGERS-Share Your Love With
Me-19-14

* ROLLING STONES-Start Me Up—15:-10

oe RICKIE LEE JONES—A Lucky Guy

oo QUINCY JONES FEATURING JOHN
INGRAM - Just Once

© ANNE MURRAY—It's All | Can Do

o CHRIS CHRISTIAN-| Want You, | Need You

KGW-Portland
(J. Wojniak—MD)
% CHRISTOPHER CROSS—Arthur's Theme
10-5
% SHEENA EASTON—For Your Eyes Only 6-3
+ ELTON JOHM—Chloe 17-15
+ DAN FOGELBERG—Hard To Say—16-11
+ THE MOODY BLUES—-The Voice—11-7

KYYX-FM—Seattle
(S. Lynch—MD)
% CHRISTOPHER CROSS—Arthur's Theme
83

* % ROLLING STOMES—Start Me Up 11-5

* KENNY ROGERS—Share Your Love With Me
20-14

+ BOB SEGER-Tryin' To Live My Life Without
You 24-18

+* AL JARREAU-We're In This Love Together
16-11

© THE DIRT BAND~Fire In The Sky

© DIANA ROSS & LIONEL RICHIE—Dreaming Of
You

® CHRIS CHRISTIAN—| Want You, | Need You

® FOREIGNER-Waiting For A Girl Like You

© EARTH, WIND & FIRE-Let's Groove

® OLIVIA NEWTON-JOHN—Physical

KJRB—Spokane
. (). Larrabee—MD)

% DARVL HALL & JOHN OATES- Private
Eyes 12-8
% ROLLING STONES—Start Me Up 23-17 .
+ CHRISTOPHER CROSS—Arthur's Theme 3-1
+ DAM FOGELBERG—Hard To Say 19-15
oo COMMODORES—-0h No
oo OLIVIA NENTON-JOHN—Physical
® BILLY JOEL—Say Goodbye To Hollywood
® FOREIGNER—-Waiting For A Girl Like You

KTAC-Tacoma
(S. Carter—MD)

% CHRISTOPHER CROSS—Arthur's Theme
93

% SHEENA EASTON—For Your Eyes Only 10-
8

* BALANCE—Breaking Away—21.17

+ THE MOODY BLUES—The Voice 14-10

* AL JARREAU-We're In This Love Together

1511

© CARPENTERS—Back In My Life Again

@ EXILE—Heart And Soul

o CHRIS CHRISTIAN—| Want You, | Need You

KCBN (PN-10)—Reno
(L lrons—MD)

% BILLY JOEL—Say Goodbye To Hollywood
30-24

% TEENA MARIE-Square Biz 10-4

+ CHRISTOPHER CROSS—Arthur’s Theme 4-2

+ THE G0 GO'S—Our Lips Are Sealed 36-31

+ LITTLE RIVER BAND-The Night Owls 11-7

oo PAT BENATAR-Promises In The Dark

oo DIANA ROSS & LIONEL RICHIE—Dreaming
0f You

® RICKIE LEE JONES—Lucky Guy

® EWF-Let's Grove

® DONE FELDER-Take A Ride

® ICE MOUSE-Together

KCPX-AM (PN-11)—Salt Lake City
(G. Waldron—MD)
% MARTY BALIN-Atlanta Lady 30-23
% BILLY JOEL-Say Goodbye To Hollywood
24
+ QUINCY JONES FEATURIN'-Just Once 11-7
* AIR SUPPLY—Here | Am 22-17
+ STARS ON 45—More Stars On 45 33-27
oo BEE GEES—He's A Liar
oo OLIVIA NEWTON-JOHN—Physical
© PAT BENATAR—Promises In The Dark
® JOEY SCARBURY—When She Dances
® EWF-Let's Groove
o CLIFF RICHARDS—Wired For Sound
o STREAK-One More Night
o SAVOY BROWN—Run To Me
® DON FELDER—Take A Ride

KRSP (FM103)-Salt Lake City
(L Windgar—MD)

* LITTLE RIVER BAND—The Night Owls 11-7
* % BOB SEGER-Tryin' To Live My Life
Without You-21-8

+ RICK SPRINGFIELD~1've Done Everything
For You—-22-19

* BILLY SQUIER~In The Dark—18-13

* BILLY JOEL-Say Goodbye To Hollywood—
2114

® PAT BEMATAR—Promises In The Dark

KIMN-Denver
(D. Erickson-MD)
* % KENMY ROGERS—IDon't Need You 13-10
% LITTLE RIVER BAND—The Night Owls 12-6
* CHRISTOPHER CROSS—Arthur's Theme—4-
2

* DARYL HALL & JOHN OATES -Private Eyes
20-14

* EDDIE RABBITT-Step By Step—6-4

oo THE POLICE—Every Little Thing She Does Is
Magic—29

oo AIR SUPPLY—Here | Am 28

® PAT BEMATAR-Promises In The Dark

® QOLIVIA NEWTON-JOHN—Physical

North Central Region

mmmm k% PRIME MOVERS mummm

DAN FOGELBERG—Hard To Say (Epic/Full Moon)
JOURNEY-Who's Crying Now (Columbia)
LITTLE RIVER BAND—The Night Owls (Capitol)

mmmm® TOP ADD ONS mummem

DARYL HALL & JOHN OATES—Private Eyes (RCA)
BEE GEES—He's A Liar (RSO)
KENNY ROGERS—Share Your Love With Me (Liberty)

ssmemen BREAKOU TS summmn

EARTH, WIND & FIRE—Let's Groove {Columbia/ARC)

OLIVIA NEWTON-JOHN—Physical (MCA)

DIANA ROSS & LIONEL RICHIE—Dreaming Of You
(Motown)

CKLW—Detroit
(R. Trombley—MD)

% EDDIE RABBITT—Step By Step—15-11
% LITTLE RIVER BAND—The Night Owls—
26-21

* BOB SEGER-Tryin' To Live My Life Without
You—52

+ STACY LATTISAW—Love On A Two Way
Street—16-13

* KENNY ROGERS—Share Your Love With
Me-30-24

oo EARTH, WIND & FIRE—Let's Groove

oo OLIVIA NENTON-JOHN—Physical

® THE POLICE—Every Little Thing She Does Is
Magic

® AIR SUPPLY-Here | Am

o PRINCE-Controversy

WDRQ-FM—Detroit
(S. Summers—MD)

OLIVIA NEWTON-JOHN—Physical (MCA)

PAT BENATAR—Promises In The Dark (Chrysalis)
CHRIS CHRISTIAN-1 Want You, | Need You (Boardwalk)

% CHRISTOPHER CROSS—Arthur's Theme

53

SHEENA EASTON- For Your Eyes Only 11-

4

+ DAN FOGELBERG-Hard To Say 13-9

+ DARYL HALL & JOHN OATES-Private Eyes
10-8

+ CARL CARLTON—She’s A Bad Mama Jama
27-13

oo BEE GEES—He's A Liar 29

oo DON FELDER-Heavy Metal 30

o QUINCY JONES FEATURIN' JAMES INGRAM -
Just Once

® RICK JAMES—Super Freak

® STREAK—One More Night

WXRQ (Q102)—Cincinnati
(T. Galluzzo-MD)
% RICK SPRINGFIELD—1've Done Everything
For You 21-13

*& JOURNEY—Who's Crying Now 1-1

+ CHRISTOPHER CROSS—Arthur's Theme 11-
8

+ SHEENA EASTON—For Your Eyes Only 85

+ THE GREG KIHN BAND—The Breakup Song
5-4

oo DARYL HALL & JOHN OATES—Private Eyes
32

oo KENNY ROGERS—Share Your Love With Me
33

® RICK JAMES—Super Freak 35

® FOREIGNER—Waiting For A Girl Like You 34

WMCI-Columbus
(S. Edwards—MD)

% LITTLE RIVER BAND—The Night Owls 14-9

% JOURNEY—-Who's Crying Now 1-1

% RICK SPRINGFIELD-1've Done Everything
For You 11-6

+ DARYL HALL & JOHN OATES—Private Eyes
1814

+ AL JARREAU—We're In This Love Together
20-11

® BILLY JOEL—Say Goodbye To Hollywood

® AIR SUPPLY—Here | Am 29

® GENESIS-No Reply At All

© DIAMA ROSS & LIONEL RICHIE—Dreaming Of
You 30

WXGT-FM—Columbus
(T. Nutter—MD)

* % DAN FOGELBERG—Hard To Say 18:10

% ROLLING STONES—Start Me Up 10-6

+ DARYL HALL & JOHM OATES—Private Eyes
20-15

+ BOB SEGER-Tryin' To Live My Life Without
You 17-12

+ DEVO—Working In The Coal Mine 26-21

oo PAT BENATAR—-Promises in The Dark 26

®e FOREIGNER—Waiting For A Girl Like You 25

® AR SUPPLY—Here | Am

* %

*% LULU-| Could Never Miss You 17-10
& KENNY ROGERS—Share Your Love With
Me 19-11

+ BOB SEGER—Tryin' To Live My Life Without
You 13-8

+ AL JARREAU-We re In This Love Together
21-16

+ THE FOUR TOPS—When She Was My Girl 18-
12

oo DAN FOGELBERG—Hard To Say 21

oo DARYL HALL & JOHN OATES-—Private Eyes
20

© EARTH, WIND & FIRE-Let's Groove 22

WAKY—Louisville
(B. Moody—MD)

% DAN FOGELBERG—Hard To Say 13.7

% STARS ON 45—More Stars On 45 24-17

+ DARYL HALL & JOHN OATES—Private Eyes
15-12

+ DIESEL-Sausalito 18-15

* KENNY ROGERS—Share Your Love With Me
73

" @ QUINCY JONES FEATURING—Just Once 22

© THE FOUR TOPS—When She Was My Girt 23
® RUSS MASON—Prep Rap 25
© JOHNNY LEE-Bet Your Heart On Me 24

WK1 (KI-100)—Louisville
(B. Hatfield—MD)

*% RONMIE MILSAP—No Gettin' Over Me—6-
2

+ BLUE OYSTER CULT—Burnin’ For You—3-3

* BILLY SQUIER—In The Dark 15-10

+* JOURNEY~Wha's Crying Now 1-1

oo KENNY EARL—Mony Mony

oo TARNEY AND SPENCER BAND—No Time To
Lose

® RICKIE LEE JONES—A Lucky Guy

o MARTY BALIN-Atianta Lady

® CHILLINACK—My Girl

WECL—Cleveland
(D. Collins—MD)
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WIZP—Cleveland
(B. McKay—MD)

% DAN FOGELBERG—Hard To Say 17-15
% DARYL HALL & JOHN OATES-Private
Eyes 16-12

+ BALANCE—Breaking Away—20-17

+ KENNY ROGERS—Share Your Love With
Me—19-16

* AL JARREAU-We're In This Love Together
19

oo MARTY BALIN-Atlanta Lady

oo AR SUPPLY—Here | Am

© THE FOUR TOPS—When She Was My Girl

WKWK (14WK)—Wheeling
(J. Armstrong—MD)

* % DAN FOGELBERG—Hard To Say 29-22

% LITTLE RIVER BAND-The Night Owls 25

+ DARYL HALL & JOHN OATES—Private Eyes
25-20

+ ROLLING STONES—Start Me Up 24-19

* JOURNEY—Who's Crying Now 3-1

oo RICHIE LEE JONES—A Lucky Guy

© KAYTONITE=Steal The Night

© AL JARREAU-We're In This Love Together

© COMMODORES~-0h No

© DIRT BAND—Fire In The Sky

© STARS ON 45-More Stars On 45

® STARS ON 45—-Medley Two 17

© AIR SUPPLY~Here | Am

© MANHATTAN TRANSFER-Smile Again

Southwest Region

msm* PRIME MOVERS mummm

CHRISTOPHER CROSS—Arthur's Theme (WB)

KENNY ROGERS-Share Your Love With Me (Liberty)
DAN FOGELBERG—Hard To Say (Epic/Full Moon)
mmmm® TOP ADD ONS mmmmmm

POLICE—Every Little Thing She Does Is Magic (A&M)
DARYL HALL & JOMN OATES—Private Eyes (RCA)
MARTY BALIN—Atlanta Lady (EMI-America)

msssssym BREAK OUTS s

JOEY SCARBURY—When She Dances (Elektra)
POINTER SISTERS—What A Surprise (Planet)
CHRS CHRISTIAN—1 Want You, | Need You (Boardwalk)

KFMK-FM—Houston
(). Steele—-MD)
% DAN FOGELBERG—Hard To Say
% KEMNY ROGERS~Share Your Love With
Me 25-14

+ CHRISTOPHER CROSS—Arthur's Theme 8-4

+ AL JARREAU-We're In This Love Together
19-13

* AR SUPPLY—Here | Am 29-22

oo MINE POST-The Theme From Hill Street
Blues

KRLY-FM—Houston
(M. Jones/B. Lawrence—MD)

* & LARRY GRAHAM—Just Be My Lady 54

% RAFAEL CAMERON-Funtown U.S.A. 15-8

* STACY LATTISAW—Love On A Two Way
Street 14-13

* AL JAREEAU—-We're In This Love Together
1814

+ THE FOUR TOPS—When She Was My Girl

KRBE—Houston
(D. Steele—MD)

% ELO.—Hold On Tight 10-6

*& ROLLING STONES—Start Me Up 12-4

+ BALANCE—Breaking Away 17-14

+ BLUE OYSTER CULT—Burnin’ For You

4 DON FELDER—Heavy Metal 14-7

ee DOM FOGELBERG—Hard To Say

oo GENISIS—No Reply At All

® THE POLICE—Every Little Thing She Does Is
Magic

KNUS-Dallas
{L Ridener—MD)

4% ATLANTA RHYTHM SECTION-Alien 24-18

% CHRISTOPHER CROSS—Arthur's Theme—
6-1

+ MARTY BALIN~- Atlanta Lady 28-24

* CARPEMTERS—Back In My Life Again 26-19

+ RIR SUPPLY-Here | Am 37-27

oo DARYL HALL & JOHN OATES~Private Eyes

oo POINTER SISITERS—What A Suprise

® RICKIE LEE JONES—A Lucky Guy

o KENNMY EARL—Mony Mony

® THE DIRT BAND—Fire In The Sky 38

© PAT BENATAR—Promises In The Dark

© ARLAN DAY-~| Surrender

® CHRIS CHRISTIAN~1 Want You, | Need You

o CLIFF RICHARDS~Wired For Sound

o STEVE WARNER-AIl Roads Lead To Me

o TEDDY BAKER—Its Over

® STREAK-One More Night

KVIL-Dallas
(C. Rhodes—MD)

* % CHRISTOPHER CROSS—Arthur's Theme
31

* KENNY ROGERS—Share Your Love With Me
* ;:-IIAORREAU—We're In This Love Together
* lzgilll:NEY—Who's Crying Now 12-8

© DARYL HALL AND JOHN OATES—Private

° 'E'lyieEsFOUR TOPS—When She Was My Girl

KECL-FM (SW-7)—Ft. Worth
(6. Mack—MD)
+% DANFOGELBERG—Hard To Say 16-10
* % DIESEL-Sausalito 30-24
+ CRHISTOPHER CROSS—Arthur's Theme 8-4
+ BILLY JOEL— Say Goodbye To Hollyweod 23-
19
+ LITTLE RIVER BAND~The Night Owls 18-12
oo THE GO 6O'S—Our Lips Are Sealed
oo GENESIS—No Reply At All
© THE DIRT BAND—Fire In The Sky
© THE KINKS—Destroyer

KINT-FM—EI Paso
(). Lippo—MD)

% THE AFTERNOON DELIGHT~General
Hospi-tale 6-3

% AL JARREAU—We're in This Love
Together—24-19

+ SHEEMA EASTON—For Your Eyes Only 4-2

(Continued on page 22)
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Radio Programming

Rules For Entering 1981 Competition For
Air Personalities, Program Directors, Radio
Stations And Record Promotion Executives

Awards will be presented according to market size in three categories: markets numbered one to 30, 31 to 100, and below
100 in the following formats for radio station of the year, program director of the year, and personality of the year, as well
as other awards in other categories. Anyone can enter. Just follow these instructions:

I. Category: Radio Station Of The
Year

a. AOR: b. Top 40/Adult Con-
temporary; ¢. Country: d. Black:
e. Miscellaneous.

Requirements: A written presen-
tation which uqt include a descrip-
tion of the station’s programming
and summaries of its community in-
volvement, promotional and adver-
tising activities. A tape presentation
and other related materials also may
be submitted but are not mandatory.

I, Category: Program Director Of
The Year

a. AOR: b. Top 40/Adult Con-
temporary: ¢. Country: d. Black:
¢. Miscellaneous.

Requirements: A written presen-
tation which must include a docu-
mented ratings history of the station
under the entrant’s program direc-
torship, a description of the station’s
programming, a summary of station
activities and composite tape of the
station’s sound of no more than 30
minutes in length.

Ill. Category: Personality Of The
Year

a. AOR: b. Top 40/Adult Con-
temporary; ¢. Country: d. Black:
¢. Miscellaneous.

Requirements: An aircheck of an
actual broadcast aired between Jan.
I and Sept. 30, 1981, The aircheck
must be on cassette or reel 1o reel at
7% i.p.s. with music telescoped. rep-
resenting one hour of air time. The
aircheck must be accompanied by
an official entry form. here included.

IV. Category: Special Programming

a. Station produced: b. Syndica-
tor or network produced

Requirements: A telescoped tape
of the program together with a writ-
ten summary description and docu-
mentation of airing including sta-
tions and dates.

V. Category: Music Industry
a. Chief Exccutive in Charge of
Promotion; b. National Promo-
tion Person; ¢. Regional Promo-
tion Person: d. Local Promotion

Person; e. Independent Promo-

tion Person

Requirements: Nomination by of-
ficial nominating ballot.

VL. Category: Military Air Person-
ality Of The Year
International Air Personality Of The
Year
Requircments: Same as for U.S.
and Canadian air personalitics.
Submit all entries to: Doug Hall,
Radio Programming Editor. Bill-
board, 1515 Broadway. New York.
N.Y. 10036.

| DEADLINE ALL ENTRIES—Nov. 1, 1981

|

Annu
Ra

RECORD PROMOTION PERSON

ENTRY FORM

AIR PERSONALITY COMPETITION

Please affix this label to your air personality's air check.

NOMINATING BALLOT
al competition for the International
dio Programming Forum Awards

of ,nominate

CHIEF EXECUTIVE

the following record promotion persons for the annual competition in

PLEASE PRINT:

Air Personality Station City Format

IN CHARGE OF PROMOTION

the following categories:

Name of Person

JUDGES:

Does air personality select music?

Yes_ No_ _

Personality has been with station since -

mo. yr.

Please rate on a scale of zero (0) to ten (10). The highest point total in each category wins.
Use ONLY one column. Leave rest blank for future judging.

REGIONAL RATING

FINAL RATING

Voce

Timing

Music selection

Salesmanship

Personality definition

Interest stimulation

Compatability with format

Ability to relate to audience

Company City
NATIONAL .
Name of Person Company City
REGIONAL
Name of Person
Company City
LOCAL
Name of Person
Company City
INDEPENDENT
Name of Person
Company City
Please send to: Attn: Nominations
Doug Haltl
Billboard

1515 Broadway
New York, N.Y. 10036

Presentation

Content

Imagination

Creativity

Originality

TOTAL TOTAL

All entries, including tapes become the property of Billboard. It is the intention of Billboard to create a composite tape from
winning entries. Entry in this contest constitutes permission granted to Billboard to reproduce tapes submitted for said composite
tapes to be distributed at cost within the industry.

ALL ENTRIES MUST BE POSTMARKED NO LATER THAN NOWV. 1, 1981

® Continued from page 18

Luther Vandross has got a crossover record with ‘Never Too Much® (Epic),”
Dancer says. “We held off a little bit adding it, to get some sales response, be-
cause this is such a conservative market, but it’s an incredible record and his
identification as a backup singer and as lead singer for Change should help get
it going.” And, according to Dancer, the ’phones haven’tstopped ringing since
they started playing Roger’s version of “I Heard It Through The Grapevine”
(Warner Bros.). “Its got a real funky beat that makes it a totally different
record from the Marvin Gaye and Gladys Knight versions even though they

~_Out Of The Box____

were great records 100,” he points out, “so we added it.”

COUNTRY

FT. LAUDERDALE-WQAM-AM got strong early reports on John
Schneider’s “Them Good OI' Boys Are Bad™ (Scotti Bros.) so it was added at
this Florida country station. “We're real pleased about the Gatlins’ ‘What Are
We Doing Lonesome’ (Columbia),” Dan Halyburton, program director, says.
“IU’s a little more mainstream country and it made it more comfortable to add
right out of the box. We also added Rosanne Cash’s ‘My Baby Thinks He’s A
Train’ (Columbia). It’s coming from a slightly different angle than our listen-
ers are used 10, so we waited a few weeks.” Johnny Lee’s “Bet Your Heart On
Me” (Asylum) was also among this week’s adds at WQAM, as was George
Jones’ “Still Doin’ Time” (Epic). “What can | say about him?” Halyburton

says, “He’s just a killer.”

Philly’s WCAU Initiates ‘Hot Hits’ Format

PHILADELPHIA—“This market
has been so laid back it’s been hori-
zontal. IU’s time to have some fun
again in radio.” So saying, WCAU-
FM general manager Vince Bene-
dictintroduced a brand new Hot 100
format to this market, which is being
touted as “Hot Hits.”

“We’re playing the hottest of the
hits.” says Benedict, noting that
there is a playlist of the top 65 to 70
singles. based on local record sales
figures gathered by the station.

The new format. put together by
program director Roy Laurence
with the help of consultant Mike Jo-
sephs, marks a departure from an
urban-oriented “Mellow Rhythm,”
which evolved from a disco format
of a few years back. previously billed
as “Fascinatin® Rhythm,” which
mixed in some jazz and r&b.

Benedict points out that the time
was ripe for a move by the CBS-
owned outlet with former top 40/
adult contemporary WFIL-AM

www.americanradiohistorv.com

moving into country along with sis-
ter station WUSL-FM.

Laurence has assembled a whole
new jock lineup with every voice
new to this market. The nearest im-
portis Bob Garrettin the 3 to 7 p.m.
shift. He comes from Allentown, Pa.

Billy Burke from KTSA-AM San
Antonio is the new morning man.
He is followed by Scott Walker from
WLOF-AM Orlando. who works 9
a.m. to noon.

Richard Hawkins from Colum-
bia. S.C., is handling the noon to 3

Univ. Of Delaware
Station Hikes Power

NEWARK, DEL.—WXDR-FM,
campus station at the Univ. of Dela-
ware here, will move into the big
league in getting FCC approval to
boost its power. After operatingat 10
walts since going on the air in 1976,
station will increase to 1 kw.

p.m. spot and Terry Young from
WAIL-FM New Orleans is on from
7 p.m. to midnight.

WE DON'T NEED A BIG AD
TO TELL YOU WE HAVE A
GREAT NEW PACKAGE OF ADULT
CONTEMPORARY/*“TOP 40~

JINGLES

WE CALL MAINSTREAM
Request Your Free Demo
CPMG INCORPORATED

1555 Niagara St.
Buftalo, N.Y. 14213

21

ddvogiig ‘1861 '€ 4380100
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® Continued from page 20

+ DAN FOGELBERG—Hard To Say 25-21
* ROLLING STONES—Start Me Up 15-12
oo BEE GEES—He's A Liar 23

oo DEVO- Working In The Coal Mines 24
® PAT BENATAR-Promises In The Dark
o QOLIVIA NEWTON-JOHN—Physical 25

® JOEY SCARBURY— When She Dances
© EARTH WIND & FIRE— Let's Groove

KTSA (SW-9)—San Antonio
(C. Brown—MD)

% CRHISTOPHER CROSS—Arthur's Theme
94

% ROLLING STONES-Start Me Up 29-22

+ DARYL HALL AND JOHN OATES- Private
Eyes 2218

+ STEVIE NICKS WITH TOM PETTY & THE
HEARTBREAKERS —Stop Draggin' My Heart
Around 24-19

* JOURNEY—Who's Crying Now 7-3

oo QUINCY JONES FEATURING—Just Once

oo AL JARREAU-We're In Th s Love Together

KHF1 (K-98)—Austin
(E. Volkman—-MD)

% RICK SPRINGFIELD—I'v2 Done Everything
For You 13-9

# % DARYL HALL AND JOHN OATES—Private
Eyes 6-3

+ DIESEL-Sausalito 21-15

+ LITTLE RIVER BAND—The Night Owls 5-4

+ TIM CURRY—Working On My Tan 19-14

oo DON FELDER-Heavy Metal

oo COMMODORES—0h No

® THE GO GO"S—0ur Lips Are Sealed

© AR SUPPLY—Here | Am

KILE—Galveston
(S. Taylor—MD)
% SHEENA EASTON-For Your Eyes Only 12
6

% DON FELDER-Heavy Metal 14-7

+ QUINCY JONES FEATURIN’-Just Once 16-
13

+* ROLLING STONES—Start Me Up 23-18

+ THE MOODY BLUES—The Voice 20-16

oo CHRIS CHRISTIAN—I Want You, | Need you

oo OLIVIA NEWTON-JOHN—Physical

® EXILE-Heart and Soul

© ARETHA FRANKLIN AND GEORGE BENSON—
Love All The Hurt Away

® CHILLIWACK—My Girl

© DAVID GATES—Take Me Now

KBFM (SW-12)~McAllen/Brownsville
(S. Owens—MD)

% MIKE POST—The Theme From Hill Street
Blues 22-18
% AIR SUPPLY—Here | Am 30-20
+ LITTLE RIVER BAND—-The Night Owls 15-7
+ DIESEL-Sausalito 29-22
* KENNY ROGERS—Share Your Love With Me
24-15
oo ATLANTA RHYTHM SECTION—Alien
oo THE POLICE—Every Little Thing She Does Is
Magic
o PAT BENATAR—Promises In The Dark
® CHILLIWACK-My Girl
® CHRIS CHRISTIAN—I| Want You, | Need You
® CLIFF RICHARD—Wired For Sound
o JOEY SCARBURY—When She Dances

KOFM-FM—Oktahoma City
(C. Morgan—MD)
% QUINCY JONES FEATURING JOHN
INGRAM—Just Once 19-13
% KENNY ROGERS—Share Your Love With
Me 20-10
+ DARYL HALL & JOHN OATES—Private Eyes
2822
+ THE MOODY BLUES—The Voice 17-12
+ THE FOUR TOPS—When She Was My Girl 30-
25
oo BEE GEES—He's A Liar
oo LULU-1| Culd Never Miss You
o THE AFTERNOON DELIGHT-General Hospi-
tale
© BURTON CUMMINGS-You Saved My Sout
o TIGHT FIT—Back In The 60’s

WEZB—(B97) FM—New Orleans
(J. Lousteau—MD)
% CARL CARLTON—She's A Bad Mama Jama
10-8

* % RICK JAMES-Super Freak 1-1

+ DARYL HALL & JOHN OATES- Private Eyes
15-19

+ EDDIE RABBITT—Step By Step 12-9

oo THE POLICE—Every Little Thing She Does Is
Magic

oo AIR SUPPLY—Here | Am

o EARTH WIND & FIRE-Let's Groove

WTIX~New Orleans
(G. Franklin—MD)

* % ROLLING STONES-Start Me Up 7-5
*% JOURNEY-Who's Crying Now 2-1
* CARL CARLTON—She's A Bad Mama Jama
28-11
* LITTLE RIVER BAND~The Night Owls 24-12
* AIR SUPPLY—Here | Am 39-27
oo MARTY BALIN—Atlanta Lady
oo THE POLICE—Every Little Thing She Does Is
Magic
o 12.TOP-Leila
o QOLIVIA NEWTON-JOHN—Physical
AN

es Radio Action

Based on station playlists through Tuesday (9/22/81)

KEEL—Shreveport KXQK-St. Louis WABC—New York
(M. Johnson—MD) (L. Douglas—MD) (S. Jones—MD)
% CHRISTOPHER CROSS—Arthur's Theme— %% CHRISTOPHER CROSS—Arthur's Theme % RONNIE MILSAP—No Gettin’ Over Me 18-
12-8 83 14

% DAN FOGELBERG—Hard To Say 22-15

* SHEENA EASTON-For Your Eyes Only 8-3

AL JARREAU-We're [n This Love Together
2418 .

* JOURNEY—Who's Crying Now 17-11

oo KENNY ROGERS—Share Your Love With Me

13

© QUINCY JONES FEATURING JOHN INGRAM—
Just Once

® CHILLIWACK— My Girl

o DEVO—Working In The Coal Mine

® COMMODORES—-0h No

o JOEY SCARBURY-When She Dances

WFMF - Baton Rouge
(J.J. Stone—MD)

% CHRISTOPHER CROSS—Arhtur's Theme—
81
% BOB SEGER—Tryin' To Live My Life
Without You—24-18
* ATLANTA RHYTHM SECTION—Alien 30-26
 CARL CARLTON-She's A Bad Mama Jama—
10-6
AL JARREAU—We're In This Love Together—
28.22
oo MARTY BALIN—Atlanta Lady 30

Midwest Region

s % PRIME MOVERS mmmm

CHRISTOPHER CROSS—Arthur's Theme (WB)

BOB SEGER—Tryin' To Live My Life Without You
(Capitol}

AL JARREAU—We're In This Love Together (WB)

mm® TOP ADD ONS s

QUINCY JONES FEATURING JAMES INGRAM —Just Once
(A&M)

EDDIE RABBITT—Step By Step (Elektra)

JOURNEY—Who's Crying Now (Columbia)

o BREAK OU TS m——

SANTANA-Searchin’ (Columbia)

DAVID GATES—Take Me Now (Arista)
FOUR TOPS—When She Was My Girl (Casablanca)

WLS—Chicago
(T. Kelly—MD)
% % BILLY SQUIER~In The Dark—24-17
% BOB SEGER—Tryin' To Live My Life
Without You—32-30
+ DAN FOGELBERG—Hard To Say—36-28
+ RONNIE MILSAP—No Gettin' Over Me 26-21
+ TARNEY AND SPENCER BAND—No Time To
Lose 43-35
oo SANTANA-Searchin’ 24
ee EDDIE RABBIT-Step By Step 25
® LITTLE RIVER BAND—The Night Owls 42

WNAP —Ubduabaoikus
(C. Hunt-MD)

No List

WOKY (MW-3)—Milwaukee
(R. Brown—MD)

% CHRISTOPHER CROSS—Arthur's Theme
94

% AL JARREAU—We're In This Love Together
15

+ DIANA ROSS AND LIONEL RICHIE—Endless

Love 1-1

+ DAN FOGELBERG—Hard To Say 16

+ ELO.—Hold On Tight 12-9

* LULU-I Could Never Miss You 15-13

oo QUINCY JONES FEATURIN’—Just Once

WISM (MW-4)—Madison
(B. Starr—MD)

& MARTY BALIN-Atfanta Lady 29-21

% AR SUPPLY-Here | Am 30-20

* CHRISTOPHER CROSS—Arthur s Theme 6-1

 DARYL HALL AND JOHN OATES—Private
Eyes 13-6

AL JARREAU-We're In This Love Together
1912

e THE POLICE—Every Little Thing She Does Is
Magic

oo GENESIS—No Reply At All

® CARPENTERS—Back In My Life Again

WSPT (MW-5)—Stevens Point
(B. Fuhr—MD)
% CHRISTOPHER CROSS—Arthur's Theme
10-4
%% JOURNEY-Who's Crying Now 3-1
+ DAN FOGELBERG—Hard To Say 28-20
 DARYL HALL AND JOHN OATES—Private
Eyes 23-13
+ DIESEL-Sausalito 27-18
oo THE FOUR TOPS—When She Was My Girl
oo AIR SUPPLY—Here | Am
o CHILLBWACK—My Girl
o GENESIS—No Reply At All

KSLQ-St. Louis
(T. Stone—MD)
% CHRISTOPHER CROSS—Arthur's Theme—
189
#+ EDDIE RABBIT—Step By Step 17-10
 KENNY ROGERS-Share Your Love With Me
22-19
* BEACH BOYS—The Beach Boys Medley 10-7
+ JOURNEY-Who's Crying Now 9-6
® AL JARREAU—We're In This Love Together 21

% MIKE POST-The Theme From Hill Street
Blues 20-13

+ DAN FOGELBERG~ Hard To Say 16-12

+ REO SPEEDWAGON~ In Your Letter 18-15

© QUINCY JONES FEATURIN’ JAMES INGRAM—
Just Once 20

o KENNY ROGERS-Share Your Love With Me
19

o THE FOUR TOPS—When She Was My Girl 18

® AR SUPPLY—Here | Am 17

KIQA—Des Moines
(AW. Pantosa—MD)
% CHRISTOPHER CROSS—Arthur's Theme
11-2
%% SHEENA EASTON-For Your Eyes Only 10-
8
* LULU-I Could Never Miss You 20-16
+* JOHN DENVER-Some Days Are Diamonds
13-11
 BEACH BOYS—The Beach Boys Medley 12-9

KDBW-—Minneaplois

(P. Abresch—MD)
BALANCE—Breaking Away 26
BEE GEES—He's A Liar 27
DAVID GATES-Take Me Now 28
MIKE POST—The Theme From Hill Street
Blues 29

KSTP-FM-St_Paul
(C. Knapp—MD)

% CHRISTOPHER CROSS—Arthur's Theme
14.7

% ELO.-Hold On Tight 11-6

+ DAN FOGELBERG—Hard To Say 17-9

* LULU-I Could Never Miss You 8-5

+ THE MOODY BLUES—The Voice 19-15

oo QUINCY JONES FEATURIN' JAMES
INGRAM - Just Once

oo THE FOUR TOPS—When She Was My Girl

KEYN-FM—Wichita
(T. Springs—MD)
& CHRISTOPHER CROSS— Arthur's Theme
10-6
* % ROLLING STONES—Start Me Up 16-12
+ DAN FOGELBERG—Hard To Say 18-13
* LULU-I Could Never Miss You 17-14
+ LITTLE RIVER BAND—The Night Owls 19-15
® THE POLICE—Every Little Thing She Does is
Magic

WOW—Omaha
(J. Corcoran—MD)

% CHRISTOPHER CROSS—Arthur’s Theme
96

% KENNY ROGERS—Share Your Love With
Me 12-10

* SHEENA EASTON-For Your Eyes Only 10-7

+ DAN FOGELBERG—Hard To Say 11-9

+ EDDIE RABBIT—Step By Step

oo AL JARREAU-We're In This Love Together

19
oo THE FOR TOPS—When She Was My Girl 20
© ATLANTA RHYTHM SECTION—Alien

KWKN—Wichita
(). Brown—MD)
% DAN FOGELBERG—Hard To Say 25-20
% AL JARREAU—We're In This Love Together
213
* LULU-I Could Never Miss You 18-14
* KENNY ROGERS—Share Your Love With Me
2319
+ RAY PARKER JR. AND RAYDIO—-That Old
Song 15-12
®e BILLY JOEL—-Say Goodbye To Hollywood 29
oo JOURNEY—Who's Crying Now 28
® AIR SUPPLY—Here | Am 30

WHB-—Kansas City
(R. Brown—MD)

% DAN FOGELBERG—Hard To Say 17-15
& SHEENA EASTON—For Your Eyes Only 10-
8

+ LULU-1 Could Never Miss You 11-10

* KENNY ROGERS-Share Your Love With Me
19-17

 RAY PARKER JR. AND RAYDIO—That OId
Song 1514

oo MARTY BALIN—Atlanta Lady 20

oo JOURNEY-Who's Crying Now 18

© BURTON CUMMINGS—You Saved My Soul
21

Northeast Region

msmm* PRIME MOVERS mmm

CHRISTOPHER CROSS—Arthur's Theme (WB)
DAN FOGELBERG—Hard To Say (Epic/Fufl Moon)
KENNY ROGERS—Share Your Love With Me (Liberty)

mms® TOP ADD ONS s

MARTY BALIN—Atlanta Lady (EMI-America)

QUINCY JONES FEATURING JAMES INGRAM-just Once
(ASM)

AIR SUPPLY—Here | Am (Arista)

smmemm BREAK OU TS e

OLIVIA NEWTON-JOHN—Physical (MCA)
CHRIS CHRISTIAN—| Want You, | Need You (Boardwalk}
PAT BENATAR—Promises In The Dark (Chrysalis}

% KENNY ROGERS—Share Your Love With
Me 15-11

+ MARTY BALIN-Hearts 14-10

+ STACY LATTISAW- Love On A Two Way
Street 7-6

* JUICE NEWTON—Queen Of Hearts 4-3

© QUINCY JONES FEATURIN’ JAMES INGRAM —
Just Once

FEA (13 FEA)—Manchester
(K. Lemire—MD)

% DARYL HALL & JOHN OATES—Private
Eyes 18-12
% THE FOUR TOPS—When She Was My Girl
2121 .
+ QUINCY JONES FEATURING JOHN
INGRAM —Just Once 29-23
+ KENNY ROGERS—Share Your Love With Me
19-15
+ MICKEY GILLEY~You Don't Know Me 25-20
o BEE GEES—He's A Liar
@ CRUSADERS-I'm So Gtad I'm Standing Here
® ANNE MURRAY-It's All | Can Do
® DEVO-Working In The Coal Mine
® TIGHT FIT-Back In The 60's

WBLI-FM—Long Island
(B. Terry—MD)

% CHRISTOPHER CROSS—Arthur's Theme

85

%% SHEENA EASTON-For Your Eyes Only 7-3

+ KENNY ROGERS-Share Your Love With Me
2118

+ EDDIE RABBITT—Step By Step 13-11

+ LITTLE RIVER BAND—The Night Owls 19-15

oo MARTY BALIN-Atlanta Lady

oo AIR SUPPLY—Here | Am

® BEEGEES—He's A Liar

WTRY—Schenectady
(B. Cahill-MD)

& SHEENA EASTON—For Your Eyes Only 10-
6

% DAN FOGELBERG—Hard To Say 17-7

 REQ SPEEDWAGON—In Your Letter 20-16

* LITTLE RIVER BAND—-The Night Owls 21-17

* DYNASTY-Here | Am 28-22

oo DIESEL-Sausalito

oo OLIVIA NEWTON-JOHN—Physical

WBEN-FM —Buffalo
(R. Christian—MD)

% DAN FOGELBERG—Hard To Say 15-8
% BILLY JOEL-Say Goodbye To Hollywood
39-14

* KENNY ROGERS—Share Your Love With Me
10-5

+ BOB SEGER-Tryin' To Live My Life Without
You 12-6

+ AL JARREAU-We're In This Love Together 9-
4

oo MARTY BALIN—Atlanta Lady 36

oo CARL CARLTON—She's A Bad Mama Jama

13

® CHRIS CHRISTIAN— | Want You, | Need You
40

® THE POLICE—Every Little Thing She Does Is
Magic 37

© PAT BENATAR—Promises In The Dark 38

o TRIUMPH—Magic Power 39

WKBW-Buffalo
(). Summers—MD)

* % ROLLING STONES—Start Me Up—7-4
% LITTLE RIVER BAND-The Night Owls 16-
11

+ DAN FOGELBERG—Hard To Say 17-12

+ DARYL HALL & JOHN OATES— Private Eyes
22-10

+ KENNY ROGERS—Share Your Love With
Me-21-14

oo MARTY BALIN-Atlanta Lady

oo MIKE POST—The Theme From Hill Street
Blues

® AR SUPPLY—Here | Am

WBBF—Rochester
(D. Mason—MD)

% CHRISTOPHER CROSS—Arthur's Theme
51

% THE MDODY BLUES-The Voice 10-6

+ REO SPEEDWAGON—In Your Letter 16-9

+ DARYL HALL & JOHN OATES— Private Eyes
22.15

 KENNY ROGERS-Share Your Love With Me
18-12

© QUINCY JONES FEATURING JAMES
INGRAM-Just Once

® BILLY JOEL-Say Goodbye To Hollywood

o LITTLE RIVER BAND—-The Night Owis

o AR SUPPLY—Here | Am

WFLY-FM—Albany
(). Lawrence—MD)

% CHRISTOPHER CROSS—Arthur's Theme
5-3

+ DIANA ROSS AND LIONEL: RICHIE—Endless
Love 1-1

+ DAN FOGELBERG—Hard To Say 19-14

+ DARYL HALL & JOHN OATES—Private Eyes
17-10

* LITTLE RIVER BAND—The Night Owls 18-13

oo ATLANTA RHYTHM SECTION—Alien

www.americanradiohistorv.com

oo THE FOUR TOPS—When She Was My Girl 27
© QUINCY JONES FEATURIN JAMES INGRAM—
Just Once 29

WHYN=Springfield
(A. Carey—MD)
% SHEENA EASTON~For Your Eyes Only 10--
6
% KENNY ROGERS— Share Your Love With
Me 13-7
+ DAN FOGELBERG—Hard To Say 16-12
* LITTLE RIVER BAND-The Night Owls 129
+ AL JARREAU-We're In This Love Together
15-8
oo THE FOUR TOPS—When She Was My Gir!
oo AIR SUPPLY—Here | Am
© MIKE POST—The Theme From Hili Street
Blues
® ANNE MURRAY—[t's All 1 Can Do

WFTQ (14Q) - Worchester
(G. Nolan—MD)

% BILLY JOEL—-Say Goodbye To Hollywood—
*k %:IE;OUR TOPS—When She Was My Girl

* lR%E:tFUNKEl—A Heart In New York—22-
* gl;'lRISTOPHER CROSS—Arthur's Theme 12-

* RAY PARKER JR. & RAYDIO-That 0Id Song
74

oo LITTLE RIVER BAND—The Night Owls 26

oo AIR SUPPLY—Here | Am 25

® BALANCE—Breaking Away 27

WPRO-FM (PRO-FM)—Providence
(Giouanni—MD)
% CHRISTOPHER CROSS—Arthur's Theme—
10-5

% EDDIE RABBITT—Step By Step—15-8

+ ARETHA FRANKLIN & GEORGE BENSON-
Love All The Hurt Away—17-13

 ROLLING STONES—Start Me Up—14-9

+ BOB SEGER—Tryin' To Live My Life Without
You—18-14

oo BEE GEES—He's A Liar

oo QUINCY JONES FEATURING JOHN
INGRAM —Just Once

o DIESEL-Sausalito

® CARL CARLTON-She's A Bad Mama Jama

o AL JARREAU-We're In This Love Together

WPJB (JB-105)—Providence
(M. Waite—MD)
* & CHRISTOPHER CROSS—Arthur's Theme
15-9
% THE MOODY BLUES-The Voice 15-10
* SHEENA EASTON-For Your Eyes Only 3-2
* LITTLE RIVER BAND~The Night Owls 10-8
@ THE POLICE—Every Little Thing She Does Is
Magic 33
® CARL CARLTON-She's A Bad Mama Jama 35
® AIR SUPPLY—Here | Am 34
© RICK JAMES—Super Freak 32
© PAT BENATAR—Promises In The Dark 31
o OLIVIA NEWTON-JOHN—Physical 30

WICC (NE-17)—Bridgeport
(B. Mitchell—MD)
% THE MOODY BLUES—The Voice 9-7
% CHRISTOPHER CROSS—Arthur's Theme
84
+ DAN FOGELBERG—Hard To Say 17-14
+ DARYL HALL & JOHN OATES-Private Eyes
14-10
 ROLLING STONES—Start Me Up 12-9
oo COMMODORES—0h No
ee OLIVIA NEWTON-JOHN—Physical

WKCI (KC 101)—New Haven
(D. Lyons—MD)

Playlist Prime Movers
Playlist Top Add Ons @

+ DARYL HALL & JOHN OATES—Private Eyes
137

AL JARREAU—We're In This Love Together
25-19

® DAVID GATES—Take Me Now

WCUY-Bangor
(). Randali—MD)

% RICK SPRINGFIELD—1've Done Everything
For You 14-11

% ROLLING STONES-Start Me Up 6-4

+ KIM CARNES—-Draw Of The Cards 24-20

 THE GO GO'S—0ur Lips Are Sealed 19-11

+ LITTLE RIVER BAND—The Night Owls 22-19

ee BEE GEES—Hard To Say 24

oo OLIVIA NEWTON-JOHN—Physical

© MARTY BALIN-Atlanta Lady

® ARETHA FRANKLIN AND GEORGE BENSON—
Love All The Hurt Away

o COMMODORES-0h No

® PAT BENATAR—Promises In The Dark

© CHRIS CHRISTIAN~| Want You, | Need You

® EWF.—Let's Groove

® CHILLIWACK—Gone Gone Gone

WIGY—Bath-Brunswick
(W. Mitchell/S. Rogers—MD)

% DARYLHALL & JOHN OATES—Private
Eyes 24-13
% BOB SEGER—Tryin' To Live My Life
Without You 17
+ CHRISTOPHER CROSS—Arthur's Theme 17-
5
+ RICK SPRINGFIELD—I've Done Everything
For You 28-18
+ EDDIE RABBITT—Step By Step 10-4
oo THE POLICE—Every Little Thing She Does Is
Magic 26
oo PAT BENATAR-Promises In The Dark
® DIESEL-Sausalito
© AL JARREAU—-We're In This Love Together

WACZ—-Bangor
(M. 0'Hara—MD)

4 DAN FOGELBERG-Hard To Say 31-26
% DARYL HALL & JOHN OATES—Private
Eyes 32-27

+ RICK SPRINGRIELD—1've Done Everything
For You 29-22

+ ROLLING STONES— Start Me Up 27-18

+ THE MOODY BLUES-The Voice 23-16

oo STARS ON 45—More Stars On 45

oo DYNASTY—Here | Am

@ THE POLICE—Every Little Thing She Does Is
Magic

® BEE GEES—He's A Liar

® MEAT LOAF—('m Gonna Love Her For Both
0fUs

® THE GO GO'S—Our Lips Are Sealed

o BURTON CUMMINGS—You Saved My Soul

© GRAND FUNK RAILROAD-Y.0.U.

o TIGHT FIT—Back In The 60's

® CHRIS CHRISTIAN-| Want You, | Need You

o CHILLIWACK—My Girl

Mid- Atlantic Region

mmmm* PRIME MOVERS mummm

FOUR TOPS—When She Was My Girl (Casablanca)
AL JARREAU—-We're |n This Love Together (WB)
JOURNEY—Wno's Crying Now (Columbia)

mmmm® TOP ADD ONS mmmm

POLICE—Every Littie Thing She Does Is Magic (A&M)

RICK SPRINGFIELD—I've Done Everything for You
(RCA)

AIR SUPPLY—Here | Am (Arista)

e BREAKOU TS nesemeess

OLIVIA NEWTON-JOHN—Physical (MCA)

PAT BEMATAR-Promises In The Dark (Chrysalis)
ALAN PARSONS PROJECT—Snake Eyes (Arista)

4 DAN FOGELBERG—-Hard To Say 17-11
& QUINCY JONES FEATURIN JAMES
INGRAM - Just Once 13-8

 MARTY BALIN-Atlanta Lady 30-26

+ KENNY ROGERS—Share Your Love With Me
2318

+ THE FOUR TOPS—When She Was My Girl 25-
22

© QLIVIA NENTON-JOHN—Physical

WTIC-FM —Hartford
(R. Donahue—MD)

% DIANA ROSS & LIONEL RICHIE—Endless
Love 1-1

* % JOURNEY-Who's Crying Now—7-5

+ SHEENA EASTON—For Your Eyes Only—14-
11

* GARY WRIGHT—Really Wanna Know You—
13-10

+ ROLLING STONES—Start Me Up—12-9

oo DARYL HALL & JOHN OATES—Private Eyes
28

e BOB SEGER-Tryin' To Live My Life Without
You-29

® PAT BENATAR—Fire And Ice—19

© REO SPEEDWAGON-In Your Letter 20

o EDDIE RABBITT-Step By Step 17

WTSN—Dover
(). Sebastian—MD)

% CHRISTOPHER CROSS—Arthur's Theme
95

% THE FOUR TOPS—When She Was My
Girl-15-9

+ DAN FOGELBERG—Hard To Say—16-11

WXKX—Pittsburgh
(B. Christian—MD)

*% ELO.—Hold On Tight 7-5

* 4 JOURNEY—Who's Crying Now 2-1

* GARY WRIGHT—Really Wanna Know You 11-
8

+ THE ALLMAN BROTHERS BAND—Straight
From The Heart 14-11

* BOB SEGER-Tryin' To Live My Life Without
You 18-10

oo RICK SPRINGFIELD—I've Done Everything
For You

oo ALAN PARSONS-—Snake Eyes

® BEE GEES—-He's A Liar

o E.LO.—Here's The News 35

WCCK (K104) FM—Erie
(1. Sanford—-MD)

% MICHAEL STANLEY BAND—Falling In Love
Again—15-10
% DON FELDER—Heavy Metal—12-7
+ CHRISTOPHER CROSS—Arthur's Theme 29-
22

A (Continued on page 26)
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Internationally acclaimed for their stunning album
“Vienna,” Ultravox now unveils “Rage In Eden,’
a captivating new album which takes their brilliant
style another step further.

K

Chrysalis
Records @ and Topes ™

The album CHR 1338
Produced by Ultravox & Conny Plank
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Don Francisco...he’s sold 486,000 discs...performed for 500,000 people...
hear why with his latest Wtelease

THE TRAVELER...

A half-million people are waiting...stock it now!

 MFORx
BOOKINGS:
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Y
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JAZZ DAY —Jazz impresarios Maddie

BZz

o

and Dick Gibson, left, enjoy the street

jazz provided by KADX-FM in Denver's Larimer Square along with station pro-
gram director Bill Neal.

WVCG Ratings Climb
With TM-O-R Format

By SARA LANE

CORAL GABLES, Fla.—A year
ago, when young Jere Sullivan took
over as program director at WVCG-
AM in this university community,
the station’s format was beautiful
music and its audience demo-
graphics ranged from “65 to dead.”
Sullivan smiles.

Today, after changing formats
and signing up with 'the syndicated
TM-O-R Service, WVCG?’s ratings
have jumped froma |.8 toa 3.1—an
increase that has Sullivan slightly
astounded. “Of course,” he explains,
“we expected some kind of an in-
crease in our ratings, but never
dreamed it would be so great.”

Prior to selecting a music service
for the fragmented South Florida
area, Sullivan had shopped around.
He wanted one that would provide
the station with music appealing to
adults; a kind of format that was not
currently being heard in this ex-
tremely competitive marketplace.

“I wanted music that went back to
the late ’40s, but which brought its
listeners up to today's contemporary
sounds.”

The TM-O-R service was bought
and Sullivan began the format using
all the categories that the package
offered. As the station progressed
and as Sullivan got a feel of where
the audience wanted to be and what
it wanted to hear, he began experi-
menting with the TM format, lop-
ping off the lower end of the music.

“We found that the most popular
music was from the '50s and ’60s, so
we chopped off the 40s.” explains
Sullivan. “Then I began augmenting
TM’s selections with records I can
get locally or those I can seek out
and find somewhere that aren’t con-
tained in the TM music tape.” Sulli-
van redesigned the format using
about one-fourth of his own music
selections in addition to the TM
tapes which, he finds, has worked
extremely well.

“I’d say the center line for our mu-
sic is the "50s and "60s—a lot of Tony
Bennett, Frank Sinatra, Steve and
Eydie and people like that. We do
play the nicer things that are put out
today, ‘New York, New York’ by Si-

Millions Hear

DALLAS—TM Programming’s
Stereo Rock was heard by 3.8 mil-
lion per week, according to a com-
pany analysis of the Spring Arbitron
reports. The syndicator is currently
working with more than 300 sta-
tions.

natra, for instance. I'm also inserting
some of the more familiar Streisand
product as well as the Lettermen and
more Tony Bennett. It has taken us a
while to work out just exactly where

* we should be musicaily, but I think

we have a nice blend now.”

Obviously the audience thinks so,
too, as Sullivan has been receiving
phone calls from listeners as young
as 25 to those in their 60s who say
they are pleased with WVCG-AM’s
new format.

The fact that a year ago WVCG-
AM went to 50 kw, dramatically in-
creasing its coverage from Palm
Beach to Key West, has also been a
factor in increased listenership, Sul-
livan says.

In the South Florida market as a
whole, radio program managers
have been discovering that the per-
sonality-oriented deejay has become
popular once more.

“There’s been a revival in this type
of deejay.” says Sullivan, “and I've
been hiring personality deejays
whom the audience seems to prefer.
We have Ned Powers in the morn-
ing. Ned’s been in the market for a
good number of years. We added
Ken Collier to work the afternoon
drive time. Ken's been at WIOD-
AM and WGBS-AM. Gene Bridges
does the midday. Each one has his
own specific area and | encourage
them to be personalities.”

Gary West fills the midnight to 6
a.m. slot and newcomer Mindy Lang
handles the 7 p.m. to midnight spot.
“Mindy came directly to us from a
radio school in Miami. We put her
on part-time at first as we thought
she had a lot of potential. Then we
put her on full-time and in the three
months she’s been here, she’s had
three offers to go elsewhere,” Sulli-
van grins.

In February, when WVCG
changed its format, a heavy advertis-
ing promotion was put into effect.
Billboards dotted south Florida say
“From Sinatra to Streisand, we’ve
got ’em all,” newspaper and mag-
zine ads were taken. “We felt the
billboard slogan best described the
music we were playing,” Sullivan
says. Recently, an American Motors
Spirit was given away as a promo-
tion that had a campaign built
around it: “Catch the South Florida
Spirit.” “This worked very well for
us.

Sullivan came to WVCG-AM
from WYNY-FM New York. Prior
to that he was with WCAU-FM and
WFIL-AM Philadelphia. his home-
town.

Radio Programming

Satellite Format Faulted For
Lack Of Appeal To Community

LOS ANGELES—Satellite trans-
mitted music formats across the na-
tion will ultimately fail. Bob Ham-
ilton, KRTH-FM Los Angeles
program director, told the California
Copyright Conference here Monday
2n.

Hamilton, who is also a national
music director for the RKO chain
and a member of Billboard’s Hot
100/adult contemporary Radio Ad-
visory Committee, told the group
that satellite full-format networks
wouldn’t succeed because of their
inability to reflect the local commu-
nity.

A satellite format programmed in
Chicago can in no way relate to a
market in lowa, he said. “Secretaries
will be running the station around
the clock by pushing a button. But
the people doing the satellites will
become monsters,” he said.

New On
The Charts

VAN STEPHENSON

“You've Got A Good
Love Coming”-95

Van Stephenson’s been making a
living as a songwriter for the past
seven years. His songs have been re-
corded by artists as diverse as Fire-
fall, Lobo. the Nitty Gritty Dirt
Band, Brenda Lee, Julie Andrews
and Eddy Arnold. “Your Kisses
Will.” recorded by Crystal Gayle,
garnered his first BMI award.

But “You've Got A Good Love
Coming,” included on the “China
Girl” LP, marks his first entry as
recording artist.

Stephenson had been working on
the road with Bobby Springfield,
who he says taught him to write
songs. It was Springfield who intro-
duced him to Bob Montgomery, ex-
ecutive vice president of House Of
Gold Music, the Nashville publish-
ing house that Stephenson has writ-
ten for since then.

Montgomery and Jeff Silbar,
House of Gold’s professional man-
ager and writer of the LP’s title cut,
produced the single at Norbert Put-
man’s Bennett House studio, gather-
ing a band that included former
Wings drummer Joe English, guitar-
ists Wayne Perkins and Kenny
Mims, Larry Paxton on bass, and
Mike Hanna on keyboards.

There were reportedly three labels
interested in the product; Hand-
shake wen out.

Stephenson is managed by Gary
Hart of Boxoffice Inc., 1232 17th
Avenue South, Nashville, Tenn.
37212 (615) 385-1031.
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By ED HARRISON

These remarks came during a
question and answer period follow-
ing an address he gave on air play of
records.

In that address, Hamilton ex-
pressed the belief that for a record to
become a hit. it “can’t happen on
just a one-format basis. There must
be a minimum of two formats
whether it’s country and pop or r&b
and pop. Multi-format records
work. Great pop records that can’t
be backed up can’t make it,” he said.

Hamilton said that one reason
why the record industry is having its
woes is because “many people in dif-
ferent companies don’t know what’s
happening on the street.” He told
the meeting that record company
heads sit in their ivory towers and
check phone messages but aren’t
really in touch with the public.

Another reason is that there are no
more “heroes” such as the Beatles or
Elvis Presley, but Hamilton ex-
pressed optimism that someone of
that stature will eventually emerge.

“What's needed is a fresh new way
to get music across—a record that
would make people want to listen to
your radio station,” Hamilton said.
“A lot of us fall into being safe but
you must take chances after awhile.”

Hamilton noted that competition,
especially in Los Angeles where
there are 77 signals, is the prime rea-
son why programmers are so choosy

when it comes to adding new rec-
ords. “We really try to expose the
right tunes and put money in your
pockets,” he told the group com-
prised predominantly of music pub-
lishers.

Hamilton said that each record
added must have a sound that ap-
peals to a station’s target audience.
“You have a particular sound you go
after to fit the texture of the station.
Some tunes are universal, others
have a particular style. The job of
the programmer is to reflect what’s
happening in the market. We're al-
ways looking for the next trend to re-
flect. You have to have guts and a
feel for the market.

“If 'm not playing a record that
other stations are and it fits our sta-
tion, then we’ll play it. But you can’t
do call-out research on a new record
because of its unfamiliarity. The
only way to test it is to put it on the
radio.”

The bottom line, said Hamilton, is
that the hit must be “in the grooves”
or it won’t make it regardless of how
much money record companies back
it with.

Hamilton concluded by saying
that he doesn’t like playing a record
that is not available in stores. “Tll
give a record two weeks to get into
stores. If it’s not available then, it
shows me that it is not being worked
and I'll pull it

Name

Billboard

RADIO COMPETITION
WINNERS TAPES

Please send (___) tapes at $3.00
each to me at the following address:

(PLEASE PRINT)
Address

City

State

Zip

Virginia
Chicago

competition.

Do not send cash.

You must add the following taxes if you want the
tapes shipped to any of the following states or city:

18 cents, total $3.18 per tape
15 cents, total $3.15 per tape
15 cents, total $3.15 pertape
24 cents, total $3.24 per tape
17 cents, total $3.17 per tape
20 cents, total $3.20 per tape
12 cents, total $3.12 per tape

3 cents, total $3.03 per tape

Tapes provided are cassettes containing com-
posite of winning entries in Billboard’s 1980 radio

All orders must be accompanied with
payment in check or money order to:
Billboard Radio Dept. 1515 Broadway, N.Y., N.Y. 10036

Allow at least two weeks for delivery.
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Based on station playlists through Tuesday (9/22/81)

Playlist Prime Movers
Playlist Top AddOns @

OCTOBER 3, 1981, BILLBOARD

® Continued from page 22

* GARY WRIGHT—Really Wanna Know You—
23-17

+ FOREIGNER—Waiting For A Girl Like You—
3528

oo THE POLICE—Every Littie Thing She Daes Is

Magic—40

oo PAT BENATAR—Promises In The Dark

o CLIFF RICHARD-Wired For Sound

® ALLAN PARSONS PROJECT—Snake Eyes

o STEVIE NIX—The Edge of 17

WFBG—Altoona
(T. Booth—MD)

% DEVO-Working In The Coal Mine 16-11

% AIR SUPPLY-Here | Am 24-19

+ RICK SPRINGFIELD—I've Done Everything
For You 20-16

+ DARYL HALL AND JOHN OATES-Private
Eyes 18:12

+ KENNY ROGERS—Share Your Love With Me
83

© PAT BENATAR—Promises In The Dark

® OLIVIA NEWTON-JOHN— Physical

® JOEY SCARBURY—When She Dances

o EARTH, WIND & FIRE— Lets Grove

WKBO—Harrisburg
(T. Burns—MD)

oo DAVID GATES—Take Me Now

oo DIANA ROSS AND LIONEL RICHIE—
Dreaming Of You

® AIR SUPPLY—Here | Am

WQXA-FM—York
(S. Gallagher—MD)

% DARYL HALL & JOHN OATES—Private
Eyes 23-12

% ROLLING STONES—Start Me Up 11-8

* DAN FOGELBERG—Hard To Say 25-19

+ KENNY ROGERS—Share Your Love With Me
2215

+* AL JARREAU-We're In This Love Together
29-23

o BALANCE—Breaking Away

® DEVO—Working In The Coal Mine

® CHRIS CHRISTIAN—| Want You, | Need You

o FOREIGNER—Waiting For A Girl Like You

WRQX-FM—Washington
(F. Holler—MD)
% RICK SPRINGFIELD—I've Done Everything
For You—7-3
% STEVIE NICKS WITH TOM PETTY & THE
HEARTBREAKERS--Stop Draggin' My
Heart Around—6-2
* PABLO CRUISE—Cool Love 15-6
* JOURNEY~Who's Crying Now 2-1
oo THE POLICE—Every Little Thing She Does Is
Magic
oo DAN FOGELBERG~Hard To Say
o DEVO-Working In The Coal Mine
o TRIUMPH-Magic Power
o KIX-The Itch

WPGC—Washington, D.C.
(). Elliott— MD)
% BOB SEGER-Tryin' To Live My Life
Without You 22-16
& FOREIGNER-Waiting For A Gir! Like You
215
+ RICK SPRINGFIELD—I've Done Everything
for You 14-8
+ QUINCY JONES FEATURIN' JAMES
INGRAM —Just Once 19-15
* ROLLING STONES-Start Me Up 7-3
oo THE POLICE—Every Little Thing She Does Is
Magic
oe AIR SUPPLY—Here | Am
© MIKE POST~The Theme From Hill Street
Blues
® OLIVIA NEWTON-JOHN—Physical

WCAO—Baltimore
(S. Richard—MD)

% ALJARREAU—We're In This Love
Together—18-12
% THE FOUR TOPS—When She Was My Girl
17:11
+ QUINCY JONES FEATURING JOHN
INGRAM - Just Once—13-9
* ROLLING STONES-Start Me Up-18-8
+ LITTLE RIVER BAND—-The Night Owls 25-20
oo RICK SPRINGFIELD—I've Done Everything
For You 23
oo FOREIGNER—Waiting For A Girl Like You—
16
® CHRIS CHRISTIAN—{ Want You, | Need You
® OLIVIA NEWTON-JOHN—Physical

WFBR—Baltimore
(A Szulinski~MD)

% CHRISTOPHER CROSS—Arthur's Theme
61
% THE FOUR TOPS—When She Was My Girl
86
* RICK SPRINGFIELD—|'ve Done Everything
23-15
* QUINCY JONES FEATURIN' JAMES
INGRAM—Just Once 11-8
* MIKE POST-The Theme From Hil! Street
Blues 21-12
oo BURTON CUMMINGS—You Saved My Soul
30
oo OLIVIA NEWTON-JOHN—Physical
© MANHATTAN TRANSFER—Smile Again
o CHILLIWACK~My Girl

WYRE-Annapolis
(). Diamond—MD)

% DAN FOGELBERG—Hard To Say 24-14
% LITTLE RIVER BAND~The Night Owls 26-
15

+* DARYL HALL & JOHN OATES—Private Eyes
19-10

+ KENNY ROGERS—Share Your Love With Me
28-18

+ THE FOUR TOPS—When She Was My Girl 21-
13

oo MARTY BALIN—Atlanta Lady

oo AIR SUPPLY—Here | Am

® BEE GEES—He's A Liar

o DEVO-Working In The Coal Mine

WGH-Hampton
(B. Canada—MD)

% BILLY JOES—Say Goodbye To Hollywood—
199

*% AR SUPPLY—Here | Am 18-8

* LITTLE RIVER BAND~The Night Owls—15-
10

* BURTON CUMMINGS—You Saved My Soul
22-17

oo OLIVIA NENTON-JOHN —Physical

oo CLIFF RICHARDS—Wired

© PAT BENATAR—Promises In The Dark

® EARTH WIND & FIRE~Lets Groove

® SAVOY BROWN—Run To Me

WQRK (Q-FM)—Norfoik
(R. Bates—MD)

* % DAN FOGELBERG—Hard To Say 16-11

% THE MOODY BLUES—The Voice 13-7

* KENNY ROGERS—Share Your Love With Me
19-14

AL JARREAU-We're In This Love Together
22-17

oo QUINCY JONES FEATURING JOHN
INGRAM—Just Once

oo OLIVIA NEWTON-JOHN—Physical

® DIESEL—Sausalito

WRVQ—(Q-94)—Richmond
(B. Thomas—MD)
% BILLY JOEL-Say Goodbye To Hollywood
2413
# % LITTLE RIVER BAND—The Night Owls 19-
12
+ DAN FOGELBERG—Hard To Say 9-4
* RICK SPRINGFIELD~('ve Done Everything
For You 21-15
* BOB SEGER-Tryin' To Live My Life Without
You11-7
oo MARTY BALIN—Atlanta Lady
oo PAT BENATAR—Promises In the Dark
o EDDIE RABBITT-Step By Step

WAEB - Allentown
(). Ward—MD)

4% DIANA ROSS AND LIONEL RICHIE—
Endless Love 1

% ROLLING STONES~Stary Me Up 23-13

+ CHRISTOPHER CROSS—Arthur's Theme 8-5

+ BILLY JOEL-Say Goodbye To Hollywood 28-
15

* KENNY ROGERS—Share Your Love With Me
2414

oo THE POLICE—-Every Little Thing She Does Is
Magic

®e BEE GEES—He's A Liar

© MARTY BALIN—Atlanta Lady

® DEVO-Working In The Coal Mine

® AR SUPPLY~Here | Am

o FOREIGNER—Waiting For A Girl Like You

WIFI-FM—Bala Cynwyd
(L Kiley—MD)

* % CARL CARLTON—She's A Bad Mama Jama
21-13

*% MIKE POST~The Theme From Hill Street
Blues 26-18

+ DAN FOGELBERG—Hard To Say 27-20

+ DIR SUPPLY—Here | Am 30-23

% STARS ON 45—More Stars 28-21

o DIESEL-Sausalito

© PAT BENATAR-Promises In The Dark

® VAN STEPHENSON-Stranded In The

Moonlight

® OLIVIA NEWTON-JOHN—Physical

o SAVOY BROWN—Run To Me

o STREEK-One More Night

Southeast Region

mmmm* PRIME MOVERS mam

DAN FOGELBERG—Hard To Say (Epic/Full Moon)
AL JARREAU—We're In This Love Together (WB)
CHRISTOPHER CROSS—Arthur's Theme (WB)

mmmm® TOP ADD ONS s

AIR SUPPLY—Here | Am (Arista)
MIKE POST—Theme From Hill Street Blues (Elektra)
BEE GEES—He's A Liar (RS0)

v BREAKOUTS manmemses

OLIVIA NEWTON-JOHN—Physical (MCA)
PAT BEMATAR—Promises In The Dark (Chrysalis)
CLIFF RICHARD—Wired For Sound (EMI-America)

WQXI-AM—-Atlanta
(). McCartney—MD)

% DARYL HALL & JOHN OATES—Private
Eyes 10-6
% EDDIE RABBITT—Step By Step—9-27

* REO SPEEDWAGON—In Your Letter 15-13

+ LITTLE RIVER BAND—The Night Owls 13-11

AL JARREAU—We're In This Love Together
1714

oo KENNY ROGERS—Share Your Love With Me

WQXI-FM—Atlanta
(J. McCartney—MD)

% DAN FOGELBERG—Hard To Say—8-3
% MIKE POST—The Theme From Hill Street
Blues—16-9

+ BILLY JOEL—Say Goodbye To Hollywood—
28-23

* KENNY ROGERS—Share Your Love With
Me—25-20

+* BOB SEGER-Tryin' To Live My Life Without
You—23-16

WBBQ-Augusta
(B. Stevens—MD)

% BILLY JOEL-Say Goodbye To Hollywood
27-19

% DEVO—Working In The Coal Mine 29-24

* CHRISTOPHER CROSS—Arthur’s Theme 6-1

+ BOB SEGER—Trying' To Live My Life
Without You 14-11

oo BEE GEES—He's A Liar

oo FOREIGNER-Waiting For A Girl Like You

® RONNIE LAWS—Stay Awake

® MIKE POST—The Theme From Hill Street
Blues

© OLIVIA NENTON-JOHN—Physical

o EARTH, WIND & FIRE-Let's Groove

® ALLAN PARSON'S PROJECT—Snake Eyes

WSGA-Savannah
(R. Frederick—MD)

% DAN FOGELBERG~Hard To Say 1813
% CARL CARLTON—She's A Bad Mama Jama
16-10

+ BILLY JOEL—Say Goodbye To Hollywood 23
17

+ THE FOUR TOPS—When She Was My Girl 19-
14

* COMMODORES—-0h No 29-23

oo EARTH, WIND & FIRE-Let's Groove

oo JOHN DENVER—The Cowboy & The Lady

o OLIVIA NEWTON-JOHN—Physical

WSGF-FM (95-SGF)-Savannah
(J.P. Hunter—MD)

% DAN FOGELBERG—Hard To Say 21-13
% DARYLHALL & JOHN OATES—Private
Eyes 20-12 ’

* ROLLING STONES—Start Me Up 14-11

+ LITTLE RIVER BAND—The Night Owls 16-6

+ BOB SEGER-Tryin' To Live My Life Without
You

oo GENESIS—No Reply At All

oo EARTH, WIND & FIRE-Let's Groove

© MARTY BALIN-Atlanta Lady

® OAK RIDGE BOYS—Fancy Free

® DIESEL-Sausalito

o TERMINATIONS-Aiming At Your Heart

WAYS—Charlotte
(L Simon—MD)

*% AL JARREAU—We're In This Love Together
*k ':':EGFOUR TOPS—When She Was My Girl
* DAIIIZ.F%GELBERG—Hard To Say 18-9

* DARYL HALL & JOHN OATES—Private Eyes
* Iz.:)T':EE RIVER BAND—The Night Owls 19-13

WFLB-Fayetteville
(L. Cannon—MD)

% DARYL HALL & JOHN OATES —Private
Eyes 23-18
% MIKE POST—The Theme From Hill Street
Blues 14-8
* KENNY ROGERS—Share Your Love With Me
22.17
+ CARL CARLTON—She's A Bad Mama Jama
2519
* BURTON CUMMINGS-You Saved My Soul
31-26
oe DIANA ROSS & LIONEL RICHIE-Dreaming
0f You
oo FOREIGNER-Waiting For A Girl Like You
® GENE COTTON—Being With You Tonite
® POINTER SISTERS—What A Surprise
® JOEY SCARBURY—When She Dances
® STREAK-0One More Night

WISE (SE-8)—Ashville
(J. Stevens—MD)

% QUINCY JONES FEATURIN-Just Once 25

* & AL JARREAU-We're in This Love Together
28

* MARTY BALIN—Atianta Lady 29

+ DAN FOGELBERG—Hard To Say 18-10

* AIR SUPPLY—Here | Am 30

oo COMMODORES~0h No

oe OLIVIA NEWTON-JOHN—Physical

® THE GO GO'S—Our Lips Are Sealed

o CHILLIWACK~Gone, Gone. Gone

© JOHNNY LEE—Bet Your Heart

WSEZ—Winston-Salem
(B. Ziegler—MD)

* % CHRISTOPHER CROSS—Arthur's Theme—
7-3

% CARL CARLTON—She's A Bad Mama
Jama-117

* LULU- Could Never Miss You—~12-8

+ THE MDODY BLUES~The Voice 159

+* THE FOUR TOPS—When She Was My Girl—
20-12

© CARPENTERS—Back In My Life Again

® THE POLICE—-Every Little Thing She Does Is
Magic

© DAYID GATES—Take Me Now

© AR SUPPLY—Here | Am

® COMMODORES—0h No

WANS-FM-—Anderson
(B. McCowin—MD)

* % LITTLE RIVER BAND~The Night Owls 13-7
% SHEENA EASTON-For Your Eyes Only 7-4
* ROLLING STONES—Start Me Up 16-13

* RICK JAMES~Super Freak 18-11

* BOB SEGER—-Tryin' To Live My Life Without

You 23-17
®e BEE GEES—He's A Liar
oo BURTON CUMMINGS—You Make
My Dreams
® DEVO~Working In The Coal Mine
® EARTH, WIND & FIRE-Let's Grove

KLAZ-FM (2-98) - Littlerock
(D. Taylor)—

* % ALABAMA-Feels So Right 17-11
* % DAN FOGELBERG~Hard To Say 20-13
* CHRISTOPHER CROSS—Arthur's Theme 10-

7

+ QUINCY JONES FEATURING—Just Once 11-8

+ EDDIE RABBITT-Step By Step 3-1

® MIKE POST~The Theme From Hill Street
Blues

® COMMODORES—0h No

© DIANA ROSS & LIONEL RICHIE-Dreaming Of
You

WWKX-FM (KX 101)—Nashville
(). Anthony—MD)
% DAN FOGELBERG—Hard To Say 11-5
% DARYLHALL & JOHN OATES—Private
Eyes 14-8

* LULU-I Could Never Miss You 18-15

* QUINCY JONES FEATURIN JAMES INGRAM -
Just Once 20-16

* THE FOUR TOPS—When She Was My Girl 24-
20

© RONNIE LAWS—Stay Awake

© MIKE POST—The Theme From Hill Street
Blues

© AIR SUPPLY—Here | Am

® GENESIS—No Reply At Alf

® PAT BENATAR—Promises In The Dark

WHBQ—Memphis
(C. Duvall-MD)
* STACY LATTISAW-Love On A Two Way
Street—14-11
% ALJARREAU—We're In This Love Together
1310
+ CHRISTOPHER CROSS—Arthur's Theme 2-1
+ DARYL HALL & JOHN OATES—Private Eyes
7-5
+ BILLY JOEL—Say Goodbye To Hollywood—
109
oo ATLANTA RHYTHM SECTION—Alien
oo AR SUPPLY~Here | Am

WNOX—Knoxville
(S. Majors—MD)
+% DAN FOGELBERG—Hard To Say 16-9
% KEMMY ROGERS~-Share Your Love With
Me 18-11
 ATLANTA RHYTHM SECTION—Alien 24-21
+ MARTY BALIN—Atlanta Lady 26-22
* LITTLE RIVER BAND~The Night Owls 2319
oo RICKIE LEE JONES—-A Lucky Guy
®e GENE COTTON~-Being With You Tonite
© CARPENTERS—Back in My Life Again
© QAK RIDGE BOYS—Fancy Free

WRIZ (SE-17)-Knoxville
(F. Story—MD)
% KENNY ROGERS—Share Your Love With
Me 13-6
% EDDIE RABBITT—Step By Step 3-2
+ CHRISTOPHER CROSS—Arthur's Theme 4-3
* SHEENA EASTON—For Your Eyes Only 1-1
* DAN FOGELBERG—Hard To Say 20-13
®e DIANA ROSS & LIONEL RICHIE—Dreaming
0f You

WSKZ (KZ-106) - Chattanooga
(D. Carroll—MD)

* % DAN FOGELBERG—Hard To Say~17-13

* DEVO-Working In The Coal Mine—18-15

+ BILLY JOEL~-Say Goodbye To Hollywood—
23-18

+ THE MOODY BLUES—The Voice—6-3

+ BOB SEGER-Tryin’ To Live My Life Without
You 21-14

oo MIKE POST—The Theme From Hill Street
Blues

oo AIR SUPPLY-Here | Am 22

o COMMODORES—0h No 24

o FOREIGNER—Waiting For A Girl Like You

WERC—Birmingham
(A Carr—MD)

Dreaming Of You
oo QOLIVIA NEWTON-JOHN- Physical
© CHRIS CHRISTIAN—| Want You, | Need You

WSGN-Birmingham
(S. Newby—MD)
% CHRISTOPHER CROSS—Arthur's Theme
81
% ROLLING STONES~Start Me Up 14-7
+ BALANCE—Breaking Away 17-12
+ LITTLE RIVER BAND—The Night Owls 15-10
+ QUINCY JONES FEATURIN' JAMES
INGRAM—Just Once 16-8
®e TIGHT FIT—Back In The '60's 33
© ATLANTA RHYTHM SECTION-Alien
© JOHNNY LEE—Bet Your Heart On Me 32
® CLIFF RICHARD —Wired For Sound

WARY - Huntsville
(). Hendricks—MD)

% DARYL HALL AND JOHN OATES—Private
Eyes 10-5

% LITTLE RIVER BAND~The Night Owls 15-9

+ ATLANTA RHYTHM SECTION-Alien 23-16

+ DAN FOGELBERG— Hard To Say 24-17

* MIKE POST—The Theme From Hill Street
Blues 31-15

oo OLIVIA NEWTON-JOHN —Physical

®e CLIFF RICHARDS~Wired For Sound

WHHY—Montgomery
(R. Thomas~MD)

& DAN FOGELBERG—Hard To Say—26-16
& AL JARREAU—We're In This Love
Together—27-17

+ BILLY JOEL—Say Goodbye To Hollywood—
29-21

+ KENNY ROGERS—Share Your Love With
Me—10-5

+ LITTLE RIVER BAND—The Night Owls 18-12

®e START ON 45-More Stars On 45

© MARTY BALIN-Atlanta Lady

® MIKE POST—The Theme From Hill Street
Blues

o BURTON CUMMINGS—You Saved My Soul

® TIGHT FIT—Back In The 60's

WIDX-Jackson
(S. KIMBRO-MD)

% SHEENA EASTON—For Your Eyes Only—4-
1

% QUINCY JONES FEATURING JOHN
INGRAM—Just Once 16-10

* RICK JAMES~Super Freak 12-9

* THE FOUR TOPS—When She Was My Girl 7-5

+* DEVO—Working In The Coal Mine—29-22

®e BEE GEES—He's A Liar

oo DIANA ROSS & LIONEL RICHIE-Dreaming

0f You
© THE POLICE—Every Little Thing She Does Is
Magic

® DIESEL-Sausalito

© BURTON CUMMINGS—You Saved My Soul

® JOHN SCHNEIDER-Still

® DOLLY PARTON—House Of The Rising Sun

WBJW (BJ 105)—0rlando
(T. Long—MD)
% EDDIE RABBITT—Step By Step—10-3
%% JOURNEY-Who's Crying Now 2-1
* CHRISTOPHER CROSS—Arthur's Theme—
124
* DAN FOGELBERG—Hard To Say-27-15
+ ROLLING STONES—Start Me Up 14-7
oo AR SUPPLY—Here | Am 35
oo PAT BENATAR—Promises In The Dark 36
® ATLANTA RHYTHM SECTION—Alien 38
© ANNE MURRAY—It's Alf | Can Do
® DIESEL-Sansalito 39
® TIGHT FIT—Back In The 60's
® ARLAN DAY~I Surrender
® QOLIVIA NENTON-JOHN—Physical 37

WRBQ (Q105)-Tampa
(P. McKay-MD)
* % RICK SPRINGFIELD—1I've Done Everything
For You—17-13
* % CARL CARLTON—She's A Bad Mama Jama
22-15
+ BALANCE—-Breaking Away 19-16
+ MIKE POST—The Theme From Hill Street
Blues 28-21
+ COMMODORES—0h No 21-19
oo BOB SEGER—Tryin' To Live My Life Without
You 26
oo PAT BENATAR—Promises In The Dark 27
® JOHNNY LEE—Bet Your Heart On Me—29
® JOHN SNEIDER—Number 34 (n Atlanta 28

WKXY—Sarasota
(T. Williams— MD)

*% DAN FOGELBERG—Hard To Say 18-11
% QUINCY JONES FEATURING JAMES
INGRAM—Just Once 20-16

+ RICK SPRINGFIELD—'ve Done Everything
For Your 28-20

+ DARYL HALL AND JOHN QATES—Private
Eyes 128 -

* LITTLE RIVER BAND—The Night Owls 10-5

oo MARTY BALIN—Atlanta Lady 28

®e OLIVIA NEWTON-JOHN—Physical 27

® THE POLICE—Every Little Thing She Does Is
Magic

© ARETHA FRANKLIN AND GEORGE BENSON—-
Love All The Hurt Away

o COMMODORES—0h No

® EARTH, WIND & FIRE~Let's Groove

® JOHNNY LEE—Bet Your Heart On Me

WAXY—Ft. Lauderdale
(R. Shaw—MD)

* % DAN FOGELBERG—Hard To Say 23-11

" %% ALJARREAU—We're In This Love Together

105

* DARYL HALL & JOHN OATES —Private Eyes
26-21

+ BILLY JOEL-Say Goodbye To Hollywood—
28-14

+ THE FOUR TOPS—When She Was My Girl 30-
24

oo MARTY BALIN—Atlanta Lady

oo CLIFF RICHARDS—Wired For Sound

© BURTON CUMMINGS—You Saved My Soul

W2GC-FM (Z93)—Atlanta
(S. Davis~MD)
*% CAROLE BAYER SAGER—Easy To Love
Again 26-20
% DAN FOGELBERG—Hard To Say 24-15
 CHRISTOPHER CROSS—Arthur's Theme 8-3
* DARYL HALL AND JOHN OATES—Private
Eyes 16-11
+ THE FOUR TOPS—When She Was My Girl 28-
23
®e MIKE POST—The Theme From Hill Street
Blues
© BURTON CUMMINGS~You Saved My Soul
o FOREIGNER—Waiting For A Girl Like You
® AIR SUPPLY—Here | Am
o COMMODORES—0n No

WMC (FM-100)—Memphis
(T. Prestigiacamo~MD)
% PABLO CRUISE~Cool Love 7-2
* % ELO.—Hold On Tight 6-1
+ CHRISTOPHER CROSS—Arthur's Theme 12-
9
* SHEENA EASTON—For Your Eyes Only 18-14
+ EDDIE RABBITT—-Step By Step 11-8
oo KENNY ROGERS—Share Your Love With Me
25
oo THE FOUR TOPS—When She Was My Girl
© THE POLICE-Every Little Thing She Does Is
Magic

WHYI (SE-34)—Miami
(M. Shands)—
% CHRISTOPHER CROSS—Arthur's Theme
111
% AL JARREAU-We're in This Love Together
1249
* CARL CARLTON-She's A Bad Mama Jama
2515
+ TEENA MARIE—Square Biz 7-5
+ ROLLING STONES—Start Me Up 24-17
oo KOOL AND THE GANG—Take My Heart 32
oo DAN FOGELBERG—Hard To Say 27
oo KOOL AND THE GANG~ Take My Heart 32
ee FOREIGNER— Waiting For A Girl Like You
31
® THE FOUR TOPS—When She Was My Girl 29
® PAT BENATAR—Promises In The Dark 33
© JOHN SCHNEIDER-Still
© KC & THE SUNSHINE BAND~Don't Say No
® KC & THE SUNSHINE BAND—Love Me

© Copyright 1981, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.

% DARYL HALL AND JOHN OATES—Private
Eyes 11-7

% KENNY ROGERS—Share Your Love With
Me 16-12

* BALANCE—Breaking Away 21-19

+ DAN FOGELBERG—Hard To Say 149

+ AL JARREAU-We're In This Love Together

2217
oo DIANA ROSS AND LIONEL RICHIE-

WWW.americanradiohistorv.com

Seek Judgment

LOS ANGELES — Drake-Che-
nault Enterprises seeks a judgment
in Federal District Court here against
Piedmont Broadcasting, which op-
eratess WSPF-AM Hickory, N.C.
The complaint charges the defend-
ant still owes $15,095.55 on a con-
tract for “DC-MOR Contemporary”
programming, signed in August,

1980.
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How can you keep
your cool when she’s

melting your heart?

A debut album by an artist with an
international reputation isarare
thing. But then. Karla DeVito is a very
rare artist.

Who else could follow-up @ two -year
global Meat Loaf tour by winning rave
reviews as Linda Ronstadt’s replacement
in the Tony Award-winning smash
Broadway musical, Pirates Of Penzance”?
And find time 10O record with
Jim Steinman and Blue Oyster Cult!

Cool accomplishments!
Cooler sfill, is Karla's first solo album.

Listen. It Il send chills up your spine
and freeze you in your rracks.

s This A Cool Worid Or What?”
Karla DeVito's sO lo debut.
On Epic Records and Tapes.

‘K"ARLA DEVITO ﬂ ‘; |

i
.:k

. IsThis '
" % A Cool World

O What? %

g

Produced by Bill House and John Jansen

Managemen:: :
agemen:: Sam Eliis and Winston Simone Cromthepit
r MUSC.
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Radio Progrommlng

Mike Harrison

TM’s Video Course For Barracudas

DALLAS—Seasoned program-
mers from all segments of radio can
attest to the importance of sales in
running a healthy radio station, es-
pecially during these economically
tight times. Nothing is more frus-
trating than having a well-pro-
grammed, ratings-getting station
and not having a potent sales force
to convert it into the proverbial ba-
con. Programmers
are constantly com-
plaining about sta-
tion sales people
who are incapable
of favorably repre-
senting the format,
its image and pur-
pose (let alone
themselves), in the ever-increasingly
competitive marketplace.

On the other hand. a strong sales
staff can prove to be the ultimate
blessing. Good sales people in radio
do exist, although they constitute a
minority. They’re the ones who can
sell concept as well as numbers.
These are the ones who literally buy
a format time to develop and mature
to fruition before the plug is pulled
(by selling time). They are among
the most valuable participants in ra-
dio. They are the “barracudas.”

Responding to the evident sales
vacuum in radio, TM Programming
in Dallas, the world’s largest radio
broadcasting services company, has
come up with a space age package
that addresses the problem and of-
fers a workable solution utilizing an
available form of technology that
futurists believe will constitute the
basis of American education in the
21st Century.

It’s called “The Fundamentals of
Broadcast Selling.” This is a street-
wise sales course using the astound-

ing MCA laser optical videodisk sys-
tem which brings video technology
to a new high. This MCA unit uses a
laser as opposed to a needle so
there’s no deterioration. The noise
ratio is 60-1 db and the video resolu-
tion is 30% better than tape. What's
more, the unit’s micro-computer is
capable of scanning any of the vir-
tually indestructible. plastic-coated
disk’s 54,000 frames per side for im-
mediate stop and go action and se-
lection. That way each salesman
(student) can proceed at his/her
own pace individually or learning
can be conducted in a group.

The package covers a variety of
sales-related situations such as role
playing, one-on-one and general in-
formation and contains step-by-step
examples that run the gamut from
how to make a good appearance to
closing a sale. The course includes.
in addition to the aforementioned
videodisk stop and go. question and
answer program, a complete audio
cassette accompaniment and written
text and it’s available in bilingual
configurations.

I tried my hand at the opening
questions in the demo package and
embarrassingly enough, missed
some of them. being told by the man
on the screen to try again until I got
them right. For example: What per-
centage of sales are closed on the
phone? a) 35% b) 12% c¢) 5% d) 40%.
The answer is 5%. What is the aver-
age cost of training a salesman at a
radio station? a) $4,108 b) $9.002 ¢)
$7.394 d) $2.000. The answer is
$4.108.

What is the first thing a salesman
must sell in making a presentation?
a) demos b) numbers ¢) station
power d) himself. The answer is

New On

Ex)

..--._‘-'-\.q_]

The Chorts

RIOT
“Fire Down Under”—ﬁf

Firmly entrenched in the heavy
metal rock’n’roll vein, Riot got its
start on the New York City club cir-
cuit but has been to Europe and
back in its attempt to become a vi-
able recording group.

On record, Riot began with its de-
but “Rock City” LP produced by
Steve Loeb and Billy Arnell and re-
leased in the States in 1977 on the in-
dependent Fire-Sign label.

That album came about when the
two producers approached the band
about contributing a couple of tunes
to a New York band anthology LP
they were assembling in 1976. While
the two songs submitted were ulti-
mately not included on the album,
they were received well enough at
MIDEM that Loeb and Arnell de-
cided to record an entire LP with the
band.

While U.S. labels passed on distrib-
uting “Rock City” upon its comple-
tion, a number of foreign companies
such as Ariola in Britain and Europe
agreed to handle the album. Despite
the difficulty of promoting an album

whose release took place in different
countries at different times. “Rock
City” scored well in Europe, Aus-
tralia and Japan as well as the U K.

“Narita,” the band’s second LP,
was released in Canada on the Attic
label in 1979 and, following a year
of its availability as an import, by
Capitol Records in the States.

In the interim, Riot was appearing
across the U.S. with the likes of AC/
DC, Tom Petty & the Heartbreakers,
Sammy Hagar, Southside Johnny
and Molly Hatchett.

The band is spearheaded by the
twin guitars of Mark Reale and Rick
Ventura and vocally led by Guy
Speranza. Bassist Clifford “Kip”
Leming and drummer Sandy Slavin
provide the backbeat support.

“Fire Down Under,” Riot’s debut
album for Elektra/Asylum, is its first
to benefit from simultaneous world-
wide release.

Riot is handled by Fred Heller
Management, Suite 202, 1650
Broadway, New York, N.Y. 10019
(212) 765-4495.

himself (that one I got on the first
try).

This sales training kit is the first of
a planned series of commercial radio
educational packages presently on
TM'’s drawing board. These will in-
clude bookkeeping, traffic. market-
ing, engineering and all aspects of
radio operations.

The entire set. including the ac-
tual laser optical videodisk player.
will be available for a limited time
for $6,000 with a 10% discount ex-
tended to current TM clients. Then,
after the new year, the price will go
up to between $9,000 and $11.000.

The package was the hit of the
NRBA convention in Miami Beach
and I, for one, found it so interesting
that I made a stop here in Dallas on
my way back to the Coast to check it
out further.

* * *

Letter from a jazzzman: Neil
Monastersky of WRNW-FM
Briarcliff Manor (Westchester).,
New York writes:

“After reading your excellent col-
umns in Billboard since their incep-
tion and as a former subscriber to
Goodphone Weekly. 1 was moti-
vated to write to you regarding your
‘Is It Jazz Or Jazzz In The "80s’ ex-
ploratory in the 8/22 issue. | cur-
rently program a jazzz show each
week on WRNW-FM Briarcliff
Manor, N.Y.

The station is primarily AOR, but
they do allow me the freedom to pro-
gram a “Jazz For Brunch” show on
Sundays (sponsored by a restaurant
that serves brunch). The show and
its following have blossomed since
the demise of WRVR-FM New
York. as has my desire to make jazz
palatable to a suburban middle class
audience. 1 understand the word
compromise., and although many of
my colleagues in radio confuse
esoteric with unfamiliar, [ try to pro-
gram many styles of jazz which I
like—not which I feel compelled to
play. P'm not afraid to play Bill
Evans, followed by McCoy Tyner,
then a youngster like Bernard
Wright. It makes sense to me, and
according to the feedback 1 am re-
ceiving, it makes sense to my au-
dience.

Although I don’t honestly believe
in block programming, such an ap-
proach may lead some listeners to
appreciate jazzz earlier than they or-
dinarily would have. I believe that
Steely Dan, Ben Sidran, Kenny
Rankin., Santana, John Klemmer
and Sadao Watanabe have a place
in jazzz radio—but so does Miles
Davis (pre-“Bitches Brew”), as do
John Coltrane. Thelonious Monk
and Charles Mingus. I agree with
you, jazzz will be the popular main-
stay in the '80s. Forget the labels and
nomenclature. People want to hear
it. Especially the 25-34s, at least
here in Westchester and Rockland
Counties (20-30 miles north of New
York City).

Your theories about why jazzz
will make it are true. It is not insult-
ing or intimidating to my ears. It is
logical. melodic, adventurous, excit-
ing and not as repetitious as the rock
we hear so much of today. I'm sure
your research will prove you right—
and if Grover Washington Jr. and
Bill Withers can sell a million. so can
Freddie Hubbard or Woody Shaw.
If only record company executives
could see this and help promote and
market these artists like they have
done for the ‘stars’ before they were
‘stars.””
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GUEST DJS—KHJ-AM Los Angeles puts the Bellamy Bros. to work as DJs for
a full-hour air shift as program director Charlie Cook, right, oversees their
performance.

LGoodphone Commentaries
Programming In Paradise

By DAVE FORMAN

HAMILTON. Bermuda—Sitting
here overlooking the aqua Atlantic
waters of the Bermuda Triangle, I'm
some four or five time zones from
my radio stations in Southern Cali-
fornia.

I'm comparing the electronic
media of this British Common-
wealth (which includes three AM,
two FM and two tv stations) with the
overpopulated media centers I'm
more familiar with in Los Angeles or
New York. It seems amazing to me
how we jam media down everyone’s
throat back in the states. Here
people see the ABC and CBS eve-
ning news 24 hours after we do and
the prime time shows are one week
after we see them. Here there is no
NBC. And it seems nobody cares.

The people who work in radio
here do a fine job under entirely dif-
ferent circumstances. Most of the
stations sound the way I'd expect
them to—with one notable excep-
tion, ZBM-FM, which airs a Drake-
Chenault package. I've been told it is
the most popular station on the is-
land, but to me there’s something in-
congruous about driving on the left
side of the road in an MG taxi cab
with a black driver who sounds like
an Oxford graduate listening to the
Beach Boys in stereo between stops
at every pub where St. George Som-
mers probably once drank ale or
rum. More in line with my expecta-
tions, and very enjoyable was the
programming ZFB-AM and ZBM-
AM—lots of reggae, island music
and home-grown air personalities.
finally understand where Debbie
Harry got “Rapture” from, and why
such a risk became a monster hit.

At ZBM they have on-site living
quarters for the staff, and the sta-
tions are all privately owned, as op-
posed to state or government owned
stations you might find in other
countries and islands out of the U.S.
There are no ratings here. In fact,
Leola Stovell, sales manager of ZFB,
laughed when I asked. The sales de-
partments sell conceptually, so the
atmosphere inside the station is nat-
urally very comfortable, friendly
and confident. Arbitron, stay the
hell away from Bermuda, it would
be like erecting a McDonald’s there.

At ZBM there was a Billboard
magazine sitting in the AM control
room, and (you guessed it), it was
opened to this page. If they were try-
ing to learn something from this city
slicker, I owe them. They taught me
a lot about how to blend good radio,

successful marketing and on-target
programming with the wonderful,
polite, “good morning™ attitude that
the residents of Bermuda are famous
for—a quality we seem to have re-
placed with the mass-media mas-
sacre, major market mentality mo-
nopoly. mindtype of stereotyped
superstations saturating the sensa-
tions while seducing your sanity.

I started the day off free-diving
off coral reefs down in Bermuda. As
we flew towards J.F.K. airport, the
metronome inside me started ticking
faster, until I gathered all the stress I
could muster up.

A few hours after enjoying the
warm, clear blue waters of Bermuda,
I found myself backstage at a
soldout Madison Square Garden, in
the heart of mid-town Manhattan
with horns beeping, lights flashing
and people rushing toward the
venue. The attraction: Styx—“Rock-
ing The Paradise.” The limos were
flying in and out; the walkie-talkies
of Pat Quinn and Jim Cahill were
never quiet; VIPs needed tickets: the
trip winners from Chicago were lost;
they were out of Heineken, a thou-
sand demands a minute.

Before the show started I was talk-
ing with Tommy Shaw. You know,
“Go to the Island and forget it all.”
Tommy, who is at the end of one of
the longest and most demanding
tours in music history, explaining
how he wants to get down to Ja-
maica to rest. With the creative and
rewarding jobs we all have it seems
we’d be a lot better off if we calmed
down and flowed instead of rushing,
like on Bermuda. Another thought:
The incredible extremes that can be
experienced in one day, the stimu-
lation is fantastic! Diving on coral
reefs at 10 a.m. and rocking The
Garden at 8 p.m.

As a programmer, | instantly
translated the day’s events into a
challenge. How can I get my stations
to run that kind of stimulation
gamut? Projecting a peaceful tran-
quility at one extreme and fast-mov-
ing rock’n’roll excitement at the
other end—then harness it all with
an in-station mood of friendly confi-
dence and keep a staff of high ten-
sion, big league professionals re-
laxed enough so all their energy goes
where it should.

Try it. Swim in Paradise the same
day you rock in Paradise.

(Dave Forman is program director
of KEZY-AM-FM, Anaheim.)
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IS HERE

There are still a few constants. Love. Romance.

And Barry Whi:e.

Barry White has been in the spotlight, creatlng
classic love songs, for nearly ten years.

“Beware!” is a product of all of Barry White's
expertise...and genius. It's an album that captures
the spirit of love...and the rhythms of pop music...
through the ages. It's pure Barry White...today.

“Beware!” Brave new Barry White music, on
Unlimited Gold Records and Tapes.

Fz 37176

®
% %Q wAl
of music.

Distributec by CBS Records. © 1981 CBS Inc.
Produced and Arranged by Barry White.
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Survey For Week Ending 10/3/81

o’ Rock Albums & Top Tracks

€ Copynght 1981. Billboard Publications. Inc No part of this publication may be reproduced. stored in a retrieval system. of transmitted. in any torm
or by any means. electronic. mechanical. photocopying. recording. or otherwise. without the prior written permission of the publisher

. Weeks R 3 Week X
s, [ Wasy| O ARTIST—Title, Label Wi | west | on " ARTIST—Title, Label
1/ 1| 5 THE ROLLING STONES—Tatoo You, Rolling Stones Records 1| 1] 7 ROLLING STONES—Start Me Up, Rolling Stones Records
2 310 JOURNEY—Escape, Columbia 2 7 4 BOB SEGER—Tryin’ To Live My Life Without You, Capitol
3 2| 12 FOREIGNER—4, Atlantic 3 5 | 1 FOREIGNER—Juke Box Hero, Atlantic
4 410 STEVIE NICKS—Bella Donna, Modern Records 4 3 |10 STEVIE NICKS/TOM PETTY—Stop Draggin’ My Heart
5| 6|12 PAT BENATAR—Precious Time, Chrysalis Around, Modern Records
6 5| 2 BOB SEGER AND THE SILVER BULLET BAND—Nine Tonight, 5| 6|12 FOREIGNER—Urgent, Atlantic
Capitol 6 2 |12 PAT BENATAR—Fire and Ice, Chrysalis
7 8 9 HEAVY METAL—Soundtrack, Full Moon/Asylum 7 4 (18 THE MOODY BLUES—The Voice, Threshold
8|10 5 THE KINKS—Give The People What They Want, Arista 8 |11 | 9 STEVIE NICKS—Edge Of Seventeen, Modern Records
8| 7|10 ZZ TOP—EI Loco, Warner Bros. 9 |10 | 2 THE ROLLING STONES—Hangfire, Rolling Stone Records
10 /14| 23 BILLY SQUIER—Don't Say No, Capitol 10 | 9 |10 | DON FELDER—Heavy Metal, Full Moon/Asylum
11 11|15 BLUE OYSTER CULT—Fire Of Unknown Origin, Columbia 1 8 8 JOURNEY—Don't Stop Believing, Columbia
12 | 13 3 DAN FOGELBERG—Innocent Ag(? Full Moon/Epic 12 | 22 7 THE PRETENDERS—The Adultress, Sire
13 (16} 7  PRETENDERS—Pretenders Il, Sire 13 |29 | 2 | CHRISTOPHER CROSS—Arthur's Theme, Warner Brothers
Ut g ) RS (I DLUL TR L=, s 14 |23 | 5 | DAN FOGELBERG—Hard To Say, Full Moon/Epic
15 15| 6| LITTLE RIVER BAND—Exposure, Capitol 15 |20 | 5 | LITTLE RIVER BAND—The Night Owls, Capitol
16 9| 18 THE MOODY BLUES—Long Distange Voyager, Threshold 16 | 54 2 GENESIS—No Reply At All, Atlantic
17 118 | 6 RED RIDER—As Far As Siam, Capitol 17 |25 | 10 FOREIGNER—Night Life, Atlantic
18 129 | 4| TRIUMPH—AIlied Forces, RCA _ 18 (12 | 8 | ELECTRIC LIGHT ORCHESTRA—Hold On Tight, Jet
19 125 | 21 ;gc':st':gt" & THE HEARTBREAKERS—Hard Promises, 19 |18 | 14 | BLUE OYSTER CULT—Burning For You, Columbia
20 (13 | 10 JOURNEY—Who's Crying Now, Columbia
o 20 | X |  BILLY JOEL—Songs In The Attic, Columbia e S STt s e (o
< _ Dri g
o L 2 LA G WU =R (B8, (IO . 22 | 14 9 ZZ TOP—Tubesnake Boogie, Warner Bros.
@ 22|17 | 8 THE ALLMAN BROTHERS—Brothers of the Road, Arista 23 |27 | 8 THE GO-60'S—Our Lips Are Sealed, IRS
- . )
S :2 :; 2: ;:;F::i%"sizz"sH"""[)M°ge'" T"“eLS; (it . 24 |30 | 10 | JOURNEY—Stone In Love, Columbia
2| 2 £ | amanTa RHYTHI SECTION. g".”'l e, Virgin/Epic 25 |15 | 12 | PAT BENATAR—Just Like Me, Chrysalis
2 mraill A e iins uinglla, Columbia 26 | 16 | 11 | PAT BENATAR—Promises In The Dark, Chrysalis
o oL =B IBeEly (E0VIE o 27 |42 [ 12 | DIESEL—Sausalito Summer Night, Regency
x| 27 | 30 5 JON AND VANGELIS—The Friends Of Mr. Cairo, Polydor .
ttg 28 m THE G0-60’S—Beauty And the Beat. IRS 28 | 19 7 MOODY BLUES—Meanwhile, Threshold
Of 29 | 29 J . ' 29 (17| 10 THE MICHAEL STANLEY BAND—Heartland, EMI/America
5 147} IGEMOUSE =icehiouse) Shiysalis 30 (24 | 5 | ATLANTA RHYTHM SECTION—Alien, Columbi
3| 30 | 32| 3| DONNY IRIS—King Kool MCA 3 RED RIDERLuntic e, Comtol
31 (34| 3| NILS LOFGREN—Night Fades Away Backstreet Sl O R B Tﬁ;‘:g: Ll
32 (31| 7 RICKIE LEE JONES—Pirates, Warner Bros. —vetter o ()
33 | 38 4 CHILLIWACK—Wanna Be A Star. Millennium 33 ! 26 8 THE ALLMAN BROTHERS—Straight From the Heart, Arista
34 37! 8 GARY 0'—Gary 0', Capitol 34 |28 | 21 ;gcrzstl:ezgtn & THE HEARTBREAKERS—A Woman In Love,
35 |1 24 | 14 DIESEL—Watts In A Tank, Regenc
e e e e 35 |33 | 12 | GARY WRIGHT—I Really Want To Know You, Warner Bros.
37 23| 7 LITTLE F'EAT_Hoy_HOy Warner Bros. 36 |39 2 CHILLIWACK—My Girl, Millennium
38 47| 4 NOVO COMBO—Novo Combo, Polydor 37 (32 7 ggclrsgsyhvﬂcs; THE HEARTBREAKERS—Nightwatchman,
39 [ 27 | 20 SQUEEZE—Eastside Story, A&M
40 |42 | 5|  RIOT—Fire Down Below, Elektra :: :‘: :f ﬁggf:z:;l};’s"‘:‘eg' ‘I‘&LM A
41 | 35| 6| DANNY JOE BROWN & THE DANNY JOE BROWN BAND—Epic w | 34| 21 T U _Th§°sv312’ ot
42 | 33 7 IAN HUNTER-Short Back 'N’ Sides, Chrysalis - . . )
43 | 39 | 19 |  THE TUBES—The Completion Backward Principle, Capitol :; ;: I: ::f":";-:‘;if";fy IL'"';CT/:""Q She Does Is Magic, A&M
4 | 4| 6 SILVER CONDOR—Silver Condor, Columbia UL,
45 |46 | 7 THE DIRT BAND—Jealousy, Liberty 3 ig : ;::J:"::lss-'soon': \’a’anﬁl To h\:éa: Anymore, Gapitol
46 | 48 | 10 PABLO CRUISE—Reflector, A&M —oweet Marilee,
47 | 26 8 DEF LEPPARD—High 'n’ Dry, Mercury 45 | 52 3 DAN FOGELBERG—Lost In The Sun, Full Moon/Epic
48 | 41 | 12 GARY WRIGHT—The Right Place, Warner Bros. 46 | 49 | 9 BILLY SQUIER—Lonely Is The Night, Capitol
49 | 49 | 29 RICK SPRINGFIELD—Working Class Dog, RCA 47 |50 | 4 IAN HUNTER—I Need Your Love, Chrysalis
50 | 36 | 27 THE GREG KIHN BAND—Rockihnroll, Beserkley 48 | 47 | 11 POCO—Widowmaker, MCA
49 | 41 8 ZZ TOP—Pearl Necklace, Warner Bros.
To Adds 50 48| 9| RICKIE LEE JONES—Woody & Dutch, Warner Bros.
p 51 |44 | 6 TALK TO YOU LATER—Tubes, Capitol
52 | 57| 10 ICEHOUSE—Icehouse, Chrysalis
53 | 55 7 JON AND VANGELIS—Friends Of Mr. Cairo, Polydor
1 ROSSINGTON COLLINS—This Is The Way, MCA "
2 JOHN ENTWISTLE-—Too Late, The Hero, Atco 54 46 23 ggmkstpggtTv & THE HEARTBREAKERS-The Waiting,
3 CHARLIE—Good Morning America, RCA m CKStr )
4 THE JOHN HALL BAND—AIl Of The Above, EM.I. 55 , THE KINKS—Destroyer, Arista
5 DEVO-—New Traditionalists, Warner Brothers 56 m TRIUMPH—Magic Power, RCA
17; :AlZ‘AR%II"H-—Snaz. AZM Seott 57 | 43| 6 SHOT OF LOVE—Bob Dylan, Columbia
8 MI:\Y‘I’)IXY—EZ;Z[:; m',:'g?/i cotti Brothers 58 | 56| 7 RICKIE LEE JONES-—Pirates, Warner Bros.
9 ATLANTA RHYTHM SECTION—Quinella, Columbia 59 | ST | BILLY JOEL—Say Goodbye To Hollywood, Columbia
10 THE GO’GO’S—Beauty And The Beat, IRS 60 | 58 7 LITTLE FEAT—Rock 'N' Roll Doctor, Warner Bros.
A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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Radio Programming

Radio
LSpecials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Sept. 29, Rolling Stones, part two,
Mary Turner Off The Record, West-
wood One, one hour.

Sept. 31, Ben E. King, Special Edi-
tion, Westwood One, one hour.

Oct. 2-4, Willie Nelson, Live From
Gilley’s, Westwood One, one hour.

Oct. 3, Merle Haggard, Country
Sessions, NBC, one hour.

Oct. 3-4, Air Supply, MusicStar
Weekend Special, RKO Two, one
hour.

Oct. 3-4, Queen, Robert W. Mor-
gan Special of the Week, Water-
mark, one hour.

Oct. 4, Ringo Starr, Barbara Bach,
in interviews; Limozine, in perform-
ance, Froben Enterprises, one hour.

Oct. 9, Jefferson Starship, Mello
Yello Weekend Concert, ABC Con-
temporary, two hours.

Oct. 9-11, Terri Gibbs, Live From
Gilley’s Westwood One, one hour.

Oct. 10, Moody Blues, Mello Yello
Weekend Concert, ABC FM, two
hours.

Oct. 10, Ronnie Milsap, and
George Jones, Best of Silver Eagle,
ABC Entertainment 90 minutes.

Oct. 10, Charlie Rich, Country
Sessions, NBC, one hour.

Oct. 10-11, Jim Messina, Robert
W. Morgan Special of the Week,
Watermark, one hour.

Oct. 10-11, Art Garfunkel, Star-
Sound Weekend Special, RKO One,
two hours.

Oct. 11, Mick Fleetwood, Rick
Springfield, Bob Welch, in inter-
views; Plimsouls, in performance,
Robert Klein Show, Froben Enter-
prises, one hour.

Oct. 11, Charlie Daniels, Mello
Yello Weekend Concert, ABC En-
tertainment, 90 minutes.

Oct. 17, Country Music Assn. post
awards show, Country Sessions,
NBC, one hour.

Oct. 18, Mickey Thomas of Jeffer-
son Starship, John Hall, Robert
Klein Show, Froben Enterprises,
one hour.

Oct. 23-25, Millie Jackson,
O’Jays, Concert of the Month, West-
wood One, one hour.

Oct. 24, Johnnie Taylor, Special
Edition, Westwood One, one hour.

Oct. 24, Bellamy Bros., Country
Sessions, NBC, one hour.

Oct. 24-25, Ronnie Milsap, Robert
W. Morgan Special of the Week,
Watermark, one hour.

Oct. 26, Keith Richards, part one,
Mary Turner Off The Record, West-
wood One, one hour.

Oct. 30-Nov. |, Nazareth, In Con-
cert, Westwood One, one hour.

Oct. 31, Billy Preston, Special Edi-
tion, Westwood One, one hour.

Oct. 31, Leroy Van Dyke, Country
Sessions, NBC, one hour.

Oct. 31-Nov. I, Manhattan Trans-
fer, Robert W. Morgan Special of
the Week, Watermark, one hour.

Oct. 30-Nov. 1, Vern Gosdin, Syl-
via, Jamboree U.S.A., Starfleet Blair,
one hour.

Nov. 2, Keith Richards, part two,
Mary Turner Off The Record, West-
wood One, one hour.

Nov. 7, Syreeta Wright, Special
Edition, Westwood One, one hour.

Nov. 7, Mickey Gilley and Johnny
Lee, Country Sessions, NBC, one
hour.

Nov. 7-8, Journey, Robert W,
Morgan Special of the Week, Water-
mark, one hour.

NEW YORK-New York’s
former disk jockey Murray “the K”
Kaufman returns to his hometown
Monday (28) for the premiere of
WCBS-TV New York’s magazine
show “2 On The Town.” He'll be
talking about his role in the music
world as well as sharing a rarely
heard interview tape with John Len-
non and showing unusual video
footage from his private collection of
songwriter/musician Jim Morrison.

* Kk x

Sonia Jones exits WABC-AM
New York as music director to be-
come music research director for
ABC Radio Enterprises’ “Super-
adio” format. She’ll be responsible
for research, selection and program-
ming of all music. . . . Jane Reino has
been named manager of station rela-
tions for Narwood Productions’
“Music Makers” and “Country
Closeup” radio programs. Reino
joins Narwood from Radio Comput-
ing Services where she was director
of station relations. Bonnie Bordins
has been promoted to the company’s
production manager, from produc-
tion assistant.

* ok *

Chris Barry, who won the 1980
Billboard Radio Award for Person-
ality of the Year for small markets in
the black format, has joined WJDY-
AM Salisbury, Md., as music direc-
tor. He comes from WIJJS-FM
Lynchburg, Va., where he won the
award. Also joining WIDY, which
just switched from a top 40 format to
black, is Spencer Burnette, who is
working afternoon drive. Barry is
also working morning drive.

* * *

KTRN-AM Wichita Falls, Tex.
has recently switched to a modern
country format and is in need of bet-
ter record service. Albums and 45s
should be sent to Lance Bailey, pro-
gram director, Box 5005, 76307. ...
KSRR-FM Houston has changed its
format from adult contemporary to
AOR and named Alan Sneed pro-
gram director. Sneed comes to the
station from WKLS-FM Atlanta.

* * *

WWWE-AM president and gen-
eral manager George Francis and
vice president/operations Mike
McVay have both resigned from the
Cleveland radio station. Francis will
join the AMR Division of the San
Diego-based Unidyne Technology
Corp. effective Monday (5). The
company recently purchased the
RAM Music Research System from
Cole Industries. McVay has ac-
cepted the position of general man-
ager of WABB-AM-FM Mobile,
Ala. effective Monday (28).

* * *

In conjunction with RCA Rec-
ords, WBSM-AM New Bedford,
Mass. ran a promotion recently coin-
ciding with the fourth anniversary of
Elvis Presley’s death. Station per-
sonality Gene “Platter King” Dan-
iels played Elvis oldies for six hours,
asking Elvis trivia questions and
awarding RCA albums for the first
correct answer. Daniel’s ability to
draw and retain an audience was
proven recently when listeners drew
up a petition with 3,000 signatures to
restore  his  ““Good Times
Rock’n’Roll” show to the air after its
cancellation as part of a program-
ming change. The listeners won out
and rock’n’roll is back on the air
there on Saturday afternoons.

* * *

Ted McAllister has been named
vice president of programming/op-
erations manager of WYYS-FM

Vox Jox

Cincinnati. A 16-year broadcasting
veteran, McAllister came to Cincin-
nati to attend the University and
joined the staff of WSAI-AM in
1970 and has also been affiliated
with WKRQ-FM as program direc-
tor and WKRC-AM as assistant pro-
gram director. ... Michael Dennis
Berg, an attorney with Covington
and Burling, a Washington, D.C.
law firm, joins the NAB’s legal de-
partment Oct. 26. Berg was with the
FCC’s Broadcast Bureau from 1976-
77.

* * *

Veteran Detroit broadcaster Dave
Lockhart has joined the air staff at
WOMC-FM hosting the morning
drive program, 6-10 a.m., Monday
through Saturday. Prior to his
WOMC appointment, Lockhart
spent 15 years at ABC’s WXYZ-AM
Detroit, handling both music and
news formats. ... Dick Stevens, air
personality at WMYX-Milwaukee,
has exited that station for morning
drive and sales work at WFNY-FM
Racine, Wisc. He’ll also be using his
legal name, Dick Strassburger, ef-
fective with the change.

* * *

Chet Redpath has been named
president/general manager of
WCLF-FM Skokie, Ill. Redpath
first joined the Bonneville station in
the sales department, serving in vari-
ous capacities, the last being general
sales manager. He was subsequently
promoted to manager of the station
in 1979 and vice president/general
manager in 1980.

* * *

Bob Thomas has been named pro-
gram director of WFMV-FM Blairs-
town, N.J.. .. Donald F. Nutting has
joined the staff of WJIB-FM Boston
as operations manager. Nutting,
who’s been in radio for 14 years, was
most recently operations manager at
WWSH-FM Philadelphia. ... Dave
Scott is the new music director at
KZAM-FM Bellevue, Wash. .
Diane Lee takes over the 3-7 p.m.
weekday shift at KNAX-FM
Fresno, Calif.

* * *

Carmen Brown has traded in her
programming hat at WBLX-FM
Mobile, Ala. to take over the promo-
tions/publicity director post. As-
suming the program director duties
is general manager Larry Williams,
Michael Alexander remains as music
director.

RELIGIOUS
BMI PACT

NEW YORK-BMI has devel-
oped a new license agreement de-
signed to meet the needs of religious
broadcasters who program syndi-
cated shows offered by non-profit
organizations. The program was de-
veloped after lengthy discussions
with representatives of the Religious
Broadcasters Music License Com-
mittee.

Described as a partial blanket
program, the new agreement is only
applicable to non-profit syndicators,
usually church groups. To qualify
for this license a block program must
not run more than five minutes of
BMI music per 15 minutes of the
show. The license fee will be equal
the highest half-hour card rate
charged by the station. This will
license the station for one month.

Previously BMI has offered either
a blanket license or a per program li-
cense.
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radio station air play listed in rank order.

These are best selling middie-of-the-road singles compiled from
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=i=| 1| 7|  ARTHUR'S THEME _ _
foay Christopher Cross, Warner Bros. 49787 (Irving/Woolnough/Unichappell/Begonia,
BMI/Hidden Valley, ASCAP)
7 2 14 NO GETTIN' OVER ME
Ronnie Milsap, RCA 12264 (Rick Hall, ASCAP)
| 3| 10| sweroysmer
Eddie Rabbitt, Elektra 47174 (Briarpatch/DebDave, BMi)
L [ 8 | COULD NEVER MISS YOU
Lulu, Alfa 7006 (Abesongs, BMI)
5 4 (13 ENDLESS LOVE @
r Diana Ross And Lionel Richie, Motown 1510 (PGP/Brockman/Intersong, ASCAP)
el 9| 6 HARD TO SAY
iy Dan Fogelberg, Epic 14-02488 (Hickory Grove/April/Blackwood, ASCAP)
#| 7| 1| For YouR Eves omwy
i Sheena Easton, Liberty 1418 (United Artists, ASCAP)
aEl 0| S SHARE YOUR LOVE WITH ME
: - Kenny Rogers, Liberty 1430 (Duchess, BMI}
] 8| 1 THAT OLD SONG
_ Ray Parker Jr. & Raydio, Arista 0616 (Raydiola, ASCAP)
=i 13 8 WE'RE IN THIS LOVE TOGETHER
v Al Jarreau, Warner Bros. 49746 (Blackwood/Magic Castle, BMI)
11 6| 17 QUEEN OF HEARTS @
Juice Newton, Capitol 4397 (Drunk Monkey, ASCAP)
12 | 11| 16 FEELS SO RIGHT
Alabama, RCA 12246 (Maypop, BMI}
13 12| 11 YOU DON'T KNOW ME
Mickey Gilley, Epic 14-02172 (Rightsong, BMI)
ﬁi{ 20 3 JUST ONCE
Quincy Jones Featuring James Ingram, A&M 2357 (ATV/Mann & Weill, BMI)
15 [ 14] 16 SLOW HAND ®
Pointer Sisters, Planet 47929 (Elektra) (Warner-Tamerlane, ASCAP/Flying
Dutchman/Sweet Harmony, BMI)
18 8 WHO'S CRYING NOW
Journey, Columbia 18-02241 (Weed High Nightmare, BMI)
17 | 15 9 A HEART IN NEW YORK
Art Garfunkel, Columbia 18-02307 (Irving, BMI)
| 2| 7| mevoce
The Moody Blues, Threshold 602 (Polygram) (WB, ASCAP)
L < 3 HERE | AM
Air Supply, Arista 0626 (Al Gallico/Turtle, BM1)
= 3 BACK IN MY LIFE AGAIN
The Carpenters, A&M 2370 (Duchess, MCA/Home Sweet Home, ASCAP)
21 | 16| 10 CHLOE

Elton John, Geffen 49788 (Warner Bros.) (Intersong, ASCAP)

32 3 THE THEME FROM HILL STREET BLUES

Mike Post, Elektra 47186 (MGM, ASCAP)
|15 SOME DAYS ARE DIAMONDS

John Denver, RCA 12246 (Tree, BMI)
Fi ] 4 WHEN SHE WAS MY GIRL

The Four Tops, Casablanca 2338 (MCA, ASCAP)
5 2 TAKE ME NOW

David Gates, Arista 0615 (Kipahulu, ASCAP)

5 IN YOUR LETTER

REO Speedwagon, Epic 14-02457 (Slam Dunk, ASCAP)
4 'S ALL | CAN DO

Anne Murray, Capitol 5023 (Chess, ASCAP)

5 7 ALL | HAVE TO DO IS DREAM
Andy Gibb And Victoria Principal, RSO 1065 (Potygram) (House Of Bryant, BMI)
] 3 FANCY FREE
Oak Ridge Boys, MCA 51163 (Goldine/Silverline. ASCAP/BMI)
ki | 4 THE HOUSE OF THE RISING SUN
Dolly Parton, RCA 12282 (Velvet Apple, BMI/Darla, ASCAP)
a0 2 ALIEN
Atlanta Rhythm Section, Columbia 18-02471 (Low Sal, BMI)
k] 5 YOU'RE NOT EASY TO FORGET

Michael Johnson, EMI-America 8086 (Snow/Braintree, BMI)

36 4 MEMPHIS
Fred Knoblock, Scotti Bros. 502434 (CBS) (Arc, BMI)

STEAL THE NIGHT

Stevie Woods, Cotillion 46018 (Atlantic) (Sunrise, BMI)
kL 2 THE NIGHT OWLS

Little River Band, Capitol 5033 (Colgems-EMI, ASCAP)
kL] 2 ATLANTA LADY

Marty Balin, EMI-America 8093 (Mercury Shoes/Great Pyramid, BMI)

m OH NO

Commodores, Motown 1527 (Jobete/Commodores Entertainment, ASCAP)

19 13 CooL LOVE

Pablo Cruise, A&M 2349 (Irving/Pablo Cruise, BMI/Almo, ASCAP)

YOU SAVED MY SOUL
Burton Cummings, Alfa 7008 (Shillelagh, BMI)

MORE TO LIVE
ASCAP/Fox Fanfare/Nearysong, BMI)

17| 15 TOUCH ME WHEN WE'RE DANCING
Carpenters, A&M 2344 (Welk, BMI)
23 9 THE BEACH BOYS MEDLEY
The Beach Boys, Capitol 5030 (Not Listed)
271 10 FOXY
George Fishoff, Heritage 300 (George Fishoff/Ken-Cher, ASCAP)
21 IT'S JUST THE SUN
Don McClean, Millennium 11809 (RCA) (Benny Bird, BMI)
a8 1 | OON'T NEED YOU @
Kenny Rogers, Liberty 1415 (Capitol) (Bootchute, BMI)
“u 3 LADY YOU BRING ME UP
Commodores, Motown 1514 (Jobete/Commodores Entertainment, ASCAP)
a5 18 'S NOW OR NEVER

John Schneider, Scotti Bros. 6-02105 (CBS) (Gladys, ASCAP)

4 ( 10 MAGIC MAN
Herb Alpert, A&M 2356 (Almo, ASCAP/Irving, BMI)

a| 2 THE ONE THAT YOU LOVE
Air Supply, Arista 0604 (Careers/Bestall Reynolds, BMI)
8| 19 THEME FROM “GREATEST AMERICAN HERO”

Joey Scarburry, Elektra 47147 (Not Listed)

Jim Photoglo, 20th Century 2438 (RCA) (Nearytunes/Diamond Mine/WB,

w Stars are gwardad to those products showing greatest airplay strength. v; Superstars are awarded to those
products showing greatest upward movement on the current week’s chart (Prime Movers). ® Recording Industry
Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. of America

seal of certification for sales of 2,000,000 units. (Seal indicated by triangle.)

advodTlig ‘1861 ‘€ 4390100
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® Continued from page 18

to begin? When has anybody you've
known (outside of radio) spent the
better part of the morning discussing
what they listened to on radio yester-
day? Sure we’re portable.-We can go
places that our competitors can’t.
We're accessible. Instantaneous.
Cost efficient. But the fact remains
that we occupy very little space in
the minds of tv conscious America.
And if we should ever lose the
unique edge that portability gives
us. ..

There is no such thing as brand
loyalty in the broadcast business.
Those people who showed up in
your lst quintile (heaviest listeners)
in this book could be in somebody
else’s book the next time around.
We're finding out more and more
that people are listening to radio,
and not to radio stations.

This is not to denigrate our prod-
uct. That’s not the issue. The issue is
that we have vastly overestimated
the degree of involvement the
people we're trying to reach have in
what we're trying to get them in-
volved in. In bottom-line terms,
we’re not even competing with each
other as much as we’re competing
with new video technologies for a
slice of the leisure time market.
We're no longer guaranteed our slice
of the pie. We're competing for rec-
ognition as an entity. And it’s high
time we recognized it.

Most people don’t give a damn
about radio. It’s just something
that’s there. And they certainly don’t
walk around thinking profound
thoughts about it (as we are prone to
do). This point is clearly under-
scored when you attempt to recruit
“active” listeners for focus group re-
search (these are people who listen
to radio much more than average).
And you ask them what they listened
to that morning and they sit there
with looks as blank as carbon bond
paper ... and they strain ... and
mumble ... and say something
about W...” oh what’s that sta-
tion—you know the one with the
funny guy?” And the client comes
out and says shakily. “If that’s an ac-
tive listener, what the hell are the
passive ones like?”

And that’s the key. Most people
don’t know or care. Their liking or
disliking of our offerings is not the
real issue. The greatest challenge
facing radio programmers today is
to get people to be more aware of
precisely what we’re offering them.

How do we do that? Well. we can
start by reprogramming ourselves to
be more realistic. Too often we're
swayed by the responses of an active
few who in no way represent any

WPVUN Letters Axed

WASHINGTON, D.C.—In a true
sense of nit-picking over a “p” that
sounds like a “t,”" the FCC upheld an
earlier staff action that refused to let
the Petroleum V. Nasby Corpora-
tion have WPVN for call letters on
its new FM station in Shelby. Ohio.
Taft Broadcasting of Columbus had
objected because of the similarity in
sound to WTVN.

For The Record

NEW YORK-Due to a telex
transmission error, George Williams
network manager of Satellite Music
Network and consultant to Burk-
hart / Abrams / Michaels / Douglas
& Assoc.. was misidentified by his
first name in Billboard’s coverage of
the National Radio Broadcasters
Assn. (Sept. 26) in a story on pro-
gramming to a target audience.

Rob Balon

segment of our audience. A couple
of calls to the station often translates
to “the phones ringing off the wall.”
A successful promotion suddenly
means “We're hot on the street. I can
just feel it.” (Famous last words).
You pack a movie theatre for a pro-
motion and you think you’ve ar-
rived. You give away a Cadillac and
you get 200,000 cards. You have a
raft race and everybody enters. This
means you’re hot, right? Wrong.
Americans have been weaned on
promotions. And every business
promotes. McDonalds, General Mo-
tors. Reader’s Digest. They all give
away millions. And millions enter.
Why? Well, because they like to win.
But radio folks seem to think that
their promotions are unique and
that they translate into direct aware-
ness for the station. And that’s just
not true. People usually call up a sta-

‘tion to hear a record because they

like the record. not the station. Just
like people who enter all kinds of
contests do it for fun and the prizes.
There’s no allegiance implied and
none expected. Hence, what we en-
gender is almost always a product
and not a station orientation. Which
means that stations can’t rest on
their laurels.

Key questions then become: “Do
they know it’s my station that they
sent that contest form in for?” “What
role did my station play in getting
them into the free movie?” “How
great an awareness do they have of
my station?” Too often, the answers
to these questions are ambiguous.
And too oftem the questions aren’t
even asked!

You want to conduct an inter-
esting study? Without holding any-
thing back, make several hundred
calls into your target population.
Screen for people who listen to an
“average” amount of radio. And
then find out what percentage of
name recall your jocks have (if ap-
plicable to your format). Or find out
ifanybody can remember the salient
programming features of your sta-
tion. Find out how much they know
about your station. Find out if they
know why they listen or if they even
care! See if they can draw compari-
sons between your station and the
rest of the market. Do this and you'll
find out that you aren’t as “hot™ on
the street as you thought.

Do people care about radio? Sure,
some do. But most don’t at all.
They’re just trying to get through the
day...and radio’s there. So the next
time you're sitting around pontifi-
cating on the nuances of your au-
dience(s), remember the facts we’ve
discussed here. What have you done
today to make the listener think
about radio? What have you done to
cement an image of your station in
his mind? What avenues of access to
your station have you encouraged?
What limb have you gone out on to
get some new listeners or to remind
some old ones that you’re. still
around? What have you done to find
out how you can make radio more
important for him? What have you
done to turn radio listening into a
more deliberate experience for him?
(realize, he doesn’t care about how
smooth your segues are or how many
liners you've got the jocks reading.
He doesn’t sit there trying to envi-
sion how your hot clock must work
or what kind of format you’re run-
ning.) He just knows what he knows
(about radio) and that ain't much.
And that’s our fault!

Dr. Balon is available for com-
ments or questions. Call him at his
Texas office: 512-327-7010 or write
Robert E. Balon & Assoc., Inc. 2525
Wallingwood, Suite 1104, Austin,
Texas 78746.

A&M Opens
Rondor Unit
In France

PARIS—A&M Records will open
its first national publishing office in
continental Europe Jan. I when it
inaugurates Rondor Music, France.

This will be the first fruit of the
creation last year of the post of Euro-
pean publishing co-ordinator for
Rondor Music International with
the appointment of Jeremy Jones,
former assistant to Derek Green,
A&M Records senior vice president
in London.

Says David Clapham, financial
director of A&M Records, Europe:
“We are currently looking for new
premises in Paris to house the record
and publishing operation, and we
shall ultimately create publishing
operations in other European coun-
tries.”

The role of Rondor Music France
for the first year or two will be to
service the Rondor catalog and to
exploit any other catalogs it ac-
quires. “Later,” says Clapham, “we
shall involve ourselves in a&r—but
not just for the French market; on a
global scale, with international ex-
ploitation in mind.”

The Rondor Music catalog in
France is currently handled by
Pathe-Marconi.

Publishing

e

NEW YORK—The publication of
“The Compleat Beatles,” a two-vol-
ume 1,024 page book published by
Delilah Communications and ATV
Music Publications, marks the first
time a music folio will be simulta-
neously marketed through both re-
tail bookstores and through music
and record shops, according to Sam
Trust, president of ATV Music, and
Milt Okun, music arranger and head
of Cherry Lane Music.

In the bookstores, the boxed set.
retailing at $39.95, will be distrib-
uted by Bantam Books. Cherry Lane
will handle.the distribution to the
record and music stores. The “Com-
pleat Beatles” will only be available
as a boxed set in the bookstores, but
for the music stores, the two books in
the set may be sold separately, Okun
indicates.

Each book in the set is divided
into two sections. The first part con-
tains interviews and stories by the
principals in the Beatles story, as
well as commentary by top rock
writers. The second part contains the
music, arranged by Okun, of every
song the Beatles ever recorded as
well as John Lennon’s “Imagine”
and “Give Peace A Chance.” Alto-

Hall Of Fame Seeks Home

NEW YORK-As a five year,
rent-free lease winds down at One
Times Square, the Songwriters Hall
of Fame continues to seek new quar-
ters here.

The Hall, a unit of the National
Academy of Popular Music, loses
the lease. originally granted by the
former owner of the building, Alex
Parker, on Dec. 31.

Though the NAPM board of di-
rectors approved Aug. 19 a plan to
embark on an emergency fund-rais-
ing campaign with a goal of
$250,000 for rent in a commercial
building, the association is not giv-
ing up on rent-free possibilities.

In fact. the songwriter group ad-
vertised in the Sept. 16 edition of the
Will Street Journal. The ad, in the
“Real Estate Wanted” section, was
headlined “We Need 5,000 Square
Feet Rent Free,” noting that the as-
sociation would show the prospec-
tive landlord that “if you have the
space available for us. we will show

Songwriters
Form Assn.

NEW YORK-—Songwriters in
New England now have their own
association.

M. Gale McNiff, executive direc-
tor of the Rhode Island-based non-
profit group. says the association
will direct its energies toward the
needs of area writers, hoping to stem
the exodus of talent to other music
markets.

NESA intends to develop semi-
nars, workshops, and forums this
fall. Other services will include lead
sheets, research, a video library, col-
laborator referrals and a monthly
newsletter. The association is also
working to establish competitions,
annual festivals and a New England
showcase.

More information on membership
and programs can be obtained by
writing NESA, 3261 Mendon Road,
Cumberland. R.I. or calling (401)
767-3130.
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you how to structure your donation
to obtain the maximum tax benefit.”

“As an added benefit,” the ad
concluded, “you will be saving the
only museum in the world that sings
to you.”

Additionally, the NAPM board
and president Sammy Cahn are
hoping they can interest New York’s
Mayor Ed Koch in helping the cause
along and perhaps offer space in
some city-owned building.

sz SIMULTANEOUS MARKETING s
Beatles Volumes |
- Tout Correct Music}|

By ROMAN KOZAK

gether there is sheet music for 211
songs. The first volume covers the
years: 1962-1966; the second, 1967- -
1970.

To help support the Oct. I publi-
cation, the publishers have pro-
duced a one-hour film, available as
a videocassette which contains vin-
tage Beatles movie clips, promo
films and television tapes, as well as
filmed comments on the Beatles by
Brian Epstein, George Martin, and
others. The tape will be released in
the videocassette and videodisk
market, and will also be available as
promo for the book.

Trust and Okun have been work-
ing on this book. whose original
printing is 50,000 copies, since 1978.
It took so long to assemble all the
material, they say, and also to pre-
pare the sheet music. Okun says he
had to go to the original recordings,
because existing arrangements were
almost invariably wrong.

“When I went to the commercially.
available arrangements, 1 was
shocked.” says Okun. “The bass
lines were invariably wrong, the
melodies were wrong and the words
were wrong.”

Okun says the reason for this is
that when the Beatles first released
their songs, Charles Hanson, who
then owned the music, wanted to get
the sheet music on the market as
soon as possible, and he would give
his arrangers sometimes as little as
one day to transcribe an LPs worth
of music.

Mistakes were inevitable, but they
were not corrected. As each new
Beatles LP came out, the new hastily
prepared music was added, and a
new folio printed, without ever go-
ing back and redoing the earlier
songs, says Okun. When corrections
were later made, the arrangers did
not go back to the tapes, he adds.

NEW YORK—Harry Warren,
the composer of songs for more
than 50 film musicals that intro-
duced an astonishing number of
evergreens, died Tuesday (22) at
the Cedars-Sinai Medical Center
% in Los Angeles at the age of 87.
Warren, whose career spanned
g 60 years, wrote mostly for the

musical film, starting in the 30s
5 when his scores with lyricist Al
Dubin were vehicles for elabo-
rately choreographed Warner
Bros. musicals.

Among them was 1933’s classic
“42nd Street.” a stage version of
which (with some songs from
other Warren-composed Warner
films) opened in August. 1980
and is now nearing the 500-per-
formance mark. RCA Records
marketed the cast album, while
Warner Bros. Music issued a mu-
sic folio of the score.
¢ Not only did Warren write
% songs for performance by major
film stars, but his songs have
been recorded down-through-
the-years by an additional army
of star performers.

Warren was the coauthor of
some 40 standards, three of
which—“Lullaby Of Broadway,”
“You'll Never Know” and “The

H::rry Warren Dies;
Composer Of Many Hits

Atcheson, Topeka & The Santa
Fe”—earned Academy Awards.
His other standards include
“42nd Street,” “I Only Have Eyes
For You,” “Chattanooga Choo
Choo.” “I Had The Craziest %
Dream,” “Jeepers Creepers.”
“This Heart Of Mine.” “I Found
A Million Dollar Baby,” “Sep-
tember In The Rain” “You're
Getting To Be A Habit With
Me,” “I've Got A Gal In Kala-
mazoo” and “There Will Never
Be Another You.”

In addition to Dubin, Warren
collaborated with such lyricists as
Mac Gordon. Johnny Mercer, Ira
Gershwin, Mort Dixon, Ralph ¢
Blane, Leo Robin. Sammy Cahn
and Harold Adamson.

The composer, who was writ-
ing songs for a 20th Century-Fox
film. “Manhattan Melody,” at
the time of his death, was born in
Brooklyn, his actual name being
Salvatore Guaragna. Self-taught
on the piano, he started his career
in music as a songplugger for
Shapiro-Bernstein.

With only several Broadway
credits, Warren’s most famous
song for a show—penned in the
20s—was “You're My Every-
thing.”

{d P
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Heart’s Ann, Nancy Wilson Pasadena No Lon

Go Acoustic For Berkeley

By JACK McDONOUGH

SAN FRANCISCO—Imagine
playing, for the first time in your
decade-long, multi-platinum career,
an all-acoustic set containing some
of your hardest-rocking numbers to
an audience of 9,000 people and
then turning around the next day to
jump into the biggest rock extrava-
ganza of the year opening for the
Rolling Stones in front of five times
that number of people.

That’s exactly the chasm Ann and
Nancy Wilson of Heart will step
across when they perform an acous-
tic set at the Bread & Roses Festival
opener at the Greek Theatre in
Berkeley Oct. 2. and then immedi-
ately fly to Boulder to rejoin the rest
of Heart for two Stones Folsom
Fields dates (with George Thoro-
good third-billed) Oct. 3-4.

The Wilsons occasionally per-
formed as an acoustic duo during
Heart's set breaks 10 years ago.
when Nancy, still in college and not
yet a full-fledged band member,
used to visit her sister for Vancouver
area gigs. But during Heart's
ascendancy. they have never at-
tempted until now such an acoustic
duet performance before a full con-
cert audience.

“How good acoustic performers
are we?” asks Ann rhetorically. “We
don’t know yet. But it’s a challenge
and we're not afraid of it. All the ac-
coutrements of the band and all the
security we normally have around us
will be gone, so it’ll be right down to
the bone. But we're told that the
Bread & Roses audiences are atten-
tive and encouraging, so we think it
will be fine.”

The acoustic set. says Ann, will
contain mostly older Heart songs,
and she says they will not shy away
from the harder band material.

“When I was first putting the set
together 1 listed all our mellow
songs, but then I realized we had to
have some spirited stuff in there as
well. It’s got to have shape and go up
and down and go somewhere. So
then I put in some uptempo stuff.
We'll take some of the rockers and

take them down to acoustic, the way
they were written. All of them will
sound exactly like they were before
the band got hold of them.”

The older tunes will be balanced
by some rock 'n’ roll classics like
“Tell It Like It Is” as well as new
tunes like “City’s Burning” and
“Angel” that are already slated for
the new Heart studio album. The
last Heart package, released in late
1980, was a double-record combina-
tion of greatest hits and live takes.

Ann says the band had planned -

for some time to record the new al-
bum in Toronto with producer Bob
Ezrin but was sidetracked recently
when Ezrin backed out.

“That jerked the rug out from un-
der us. All we can get out of Ezrin is
that he’s not doing our album and is
not doing anything for an indefinite
period of time. We're not even get-
ting our calls answered. So my in-
stinct is not to wait but go ahead
with someone else. I'm getting antsy
and want to be in the studio by Octo-
ber.”

The elder Wilson says the band
has thus far considered such poten-
tial producers as Jimmy lovine,
Chris Thomas and George Martin.
“We have the material ready. We're
Jjust looking for the guy who can cut
the ideas we have.” She expects the
new album now to be produced in
Los Angeles or at Mushroom in
Vancouver (“one of only two boards
left in the country with tubes?)
where the breakthrough 1976 album
“Dreamboat Annie” was recorded
with producer Mike Flicker. Flicker
has continued to coproduce on the
subsequent albums, but, says Ann,
the goup is ready for a change.

It’s the same old story. We took
different musical boulevards. I'm
anxious to spread out a little. | feel
I've got a lot to learn in terms of us-
ing the studio.” explains the vocal-
ist/writer.

The two Boulder concerts will be
the only dates on which Heart will
team with the Stones. “In the other

(Continued on page 35)

Wilmington Series Firmed

WILMINGTON, Del. — The
Grand Opera House here. restored
ata cost of more than $1 million and
handling most of its own bookings.
will sponsor a series of five diverse
programs—classical. dance, chil-
dren’s theatre. travelogs and for the
first time this coming 1981-'82 sea-
son, a tribute to the American popu-
lar song.

The new pop series will be
presented in association with the
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Newport Jazz Festival and will be
hosted by pianist-singer Bobby
Short. The three concerts in the
series will start Oct. 22 with music of
Cole Porter, featuring the Bobby
Short Trio and the Empire Brass
Quartet. This will be followed by a
Gershwin Night with Short, Sarah
Vaughan and her trio, followed by a
Rodgers & Hart Night with Short,
the George Shearing Trio and Car-
men McRae & her trio.

The Grand Classical Concert
Series will offer six concerts, starting
Oct. 28 showcasing the Zagreb Phil-
harmonic Orchestra. Others in the
series will be the Philadelphia Or-
chestra, violinist Glenn Dicterow
with the Delaware Symphony Or-
chestra, the Orchestra de Paris with
Daniel Barenboim conducting, the
Chamber Music Society of Lincoln
Center conducted by Charles
Wadsworth and the St. Louis Sym-
phony under Leonard Slatkin.

All five series are sold on a sub-
scription basis with single tickets
available four weeks before each
event. Since the Grand Opera House
seats only 1,000, most of the concerts
are booked in for either two eve-
nings or two shows the one night.

The theatre, a historic building in
the heart of the city, is the only major
performing arts facility in the entire
state.

ger Isolated;

Perkins Palace Proving Magnet

LOS ANGELES—Pasadena has
never been known as a mecca for
rock’n’roll. but it’s making strides in

that direction with the success of

Perkins Palace, an 1,800-seat con-
verted theatre which in the past year
has become one of the Southland’s
most important venues.

The hall played host to Oingo
Boingo. the Go-Gos and Missing
Persons before they even had record
deals. Other recent sellouts include
the Plasmatics, Gang of Four, the
Ramones and Split Enz.

The hall’s location in Pasadena, a
half-hour’s drive east of L.A., was its
biggest obstacle to gaining credi-
bility in the Hollywood-centered tal-
ent industry. But ironically. its out-
of-the-way location may have also
been the reason it was ultimately
able to sneak into the big leagues.

“Because we're in Pasadena. we
were dismissed initially by most pro-
moters,” says Mark Geragos, the
hall’s 23-year-old booker. “It was al-
most benign neglect: Promoters
didn’t think twice about us booking
an act that was also playing the
Country Club or the Roxy. It's only
through their ignoring us that we be-
came successful.

“Now they're trying their
damndest to get shows pulled, but
they can’t go back on what they pre-
viously told agencies (about us not
being a factor). The die is already
cast.”

Jim Perkins. the hall’s 27-year-old
production manager agrees with the
analysis. “They just didn’t think
anything outside of Hollywood or
L.A. proper offered any threat. I'm
glad they thought that.”

“We were a success in the kids’
eyes before the industry knew we
were here,” says Geragos. “For
awhile it was real tough to get record
companies to come out. They’re the
biggest promulgators of the in-town
syndrome.

“We've never been an ‘industry
house.” We've never had tour sup-
port from record companies. The
idea of even getting a ticket buy is a
recent phenomenon. So everything
we get from record companies, now
that they finally recognize us as a le-
gitimate venue, is gravy.

“Part of the reason we were so
heavily into the new music initially.”
adds Geragos. “is that I had trouble
getting any other type of acts. But
now that we have a track record,
agents are calling us.”

Indeed, the hall’s upcoming shows
include such mainstream pop names
as Kim Carnes. Marty Balin, Gary
“U.S.” Bonds and lan Hunter.

Still, the club’s early championing
of new wave is probably its most sig-
nificant contribution to the L.A.
rock scene. Says Perkins: “It tended
to add legitimacy not only to the
bands but to the music itself. It
showed that it’s more than just a
crazy thing going on in Hollywood.”

Geragos, now in his third year at
Loyola Law School. says the hall is
competitive with larger venues be-
cause its fixed expenses are low.

“We’re a non-union house,” he
says, “and we're also able to reduce
our costs by doing a lot of the work
ourselves. Jim acts as stage manager
and 1 do all the advertising and
booking. We're the cheapest labor in
the world.

“That’s one of the reasons we were
able to go so long without having
any kind of alcohol. We just got our
beer and wine license Saturday (19).
Now we’re installing a kitchen so we
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By PAUL GREIN

wouldn’t have to preclude minors:
We'll serve lunch and dinners.”

All shows at Perkins Palace are
promoted by Perkins, Perkins & Ge-
ragos Presents, which is rounded out
by Jim Perkins’ 37-year-old brother.
Marc. who owns the building. The
first two shows at the Palace were
promoted by outside firms: Gary
Perkins (no relation) of Avalon At-
tractions promoted a Weather Re-
port date: Double T Productions of
Portland, Ore. worked a Ronnie
Laws show.

“Since we were a new venue,” re-
ports Geragos, “promoters were re-
luctant to come to us. And we real-

_ ized that the only way to become

known was to be open a lot more fre-
quently than once a month. So we
decided to take a bigger gamble than
just receiving rent and actually get
into production and promotion our-
selves.

“We're averaging 12 concerts a
month now.” Geragos says, *‘Last
year we were in the neighborhood of

BOXOFFICE
INFORMATION

LOS ANGELES—Beginning with
this week’s issue, Billboard replaces
its own Top Boxoffice research fea-
ture with Boxscore, the listing of top
boxoffice attractions compiled
weekly by sister publication Amuse-
ment Business.

That change reflects the shared
heritage for both magazines:
Amusement Business itself was
launched by Billboard Publications
to create a journal targeted more
precisely to the needs of the live en-
tertainment world, including out-
door attractions and arena events.

Boxscore is the oldest contin-
uously published ranking of box-
office sales grosses in the live talent
world. The feature was launched in
1975, and is now tabulated weekly in
Nashville and New York.

The interplay between Amuse-
ment Business and Billboard has al-
ready brought key Billboard chart
features into its sister publication.

Boxscore is compiled each Tues-
day. Promoters and facilities wish-
ing to contribute should contact Pa-
tricia Bates in Nashville, at (615)
748-8120; or Tina Veiders in New
York, at (212) 764-7314.

two to three a month and the first six
months of this year we averaged
eight. I'd like to be open every day of
the week, not all for live music, but
for video and possibly film events as
well.

*“That’s the next step: We want to
get a projector and put a dish up on
the roof to hook into a satellite sys-
tem. Hopefully we'll have that in
place within two months. All told,
that will require an investment of
$50.000. Right now we’re equipped
to do 35 millimeter films. We’re
screening footage of old Stones and
James Brown concerts during inter-
mission.”

Ticket prices at Perkins Palace
vary widely, from $3 for an upcom-
ing Was (Not Was) show to $12.50
for a forthcomingreturn appearance
by Adam & the Ants. “If I go over
$10.” says Geragos, “I've got a good
reason. Otherwise, I like to keep it
between $6.50 and $8.50.”

Geragos says he turned down an
offer to book Aretha Franklin and a
Natalie Cole-Lou Rawls package for
that reason. “The tickets would have
run close to $20 and it just wasn’t
worth it.

“We had a Pretenders show
recently. where there was an expen-
sive guarantee plus they wouldn’t let
us go over $10 on the tickets. It
wasn’t a money-making proposition,
but we did it from the standpoint of
building credibility.

“Acts never like to see less than
50% of the gross in a club or smaller
house. Usually we don’t like to go in
for less than 10%, because that
means you can be 90% of capacity
and still not make a dime, if you've
guaranteed a sell-out.”

Geragos says the hall’s average
monthly attendance is 10,000. or an
average of 1,100 a show. He adds
that if a show isn’t sold out in ad-
vance they expect a 100% walkup.

Security isn’t a problem, accord-
ing to Geragos. “For one thing,
we’re 50 yards from the police sta-
tion,” he says. “We generally hire 16
to 20 security guards and more if an
act demands special attention. We
usually post six people outside to
make sure people don’t park in
neighboring lots.”

Geragos says the hall draws from
across the greater L.A. basin. He es-
timates that 20% of the patrons are
from Pasadena. 20% from the San

(Continued on page 34)
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. Off Times Square |

.

By ROMAN KOZAK

NEW YORK-Free admission
early in the evening, an eclectic
booking policy and separate areas
for video and live entertainment
make the Peppermint Lounge near
Times Square here one of the most
innovating new music clubs in town.

“What we want here is a
rock’n’roll club. That’s why we have
played everybody from Kurtis Blow
to the Circle Jerks. We feel both are
within the realm of the audience we
are trying to reach,” says Frank Roc-
cio, who promotes live acts at the
club. Roccio’s partner in running the
club, owned by Herb Taylor, is Tom
Goodkind, who also plays bass for
U.S. Ape.

The 542-capacity club opened last
November and Roccio admits that it
struggled for a while. It was origi-
nally run by Jim Fouratt, who now
books acts into Studio 54. When
Fouratt left at Christmas, it had “a
certain effect” says Roccio with the
regular patrons not knowing the
status of the club. Meanwhile, cold
weather and an $8 tab at the door
kept away prospective new patrons.

Then, in spring, the club lowered
its regular admission price, and any-
one who came before 11 p.m. was
allowed in free, except on weekends,
when there is half price admission.

The Peppermint Lounge books
one band a night, which plays two
sets. In an effort to get the shows to
start earlier, the club has moved
back the free admission time to 10
p-m., says Roccio.

“We’re in the business of growth,”
says Roccio, “and if we can say to
the kids,” hey come before 10 and
it’s free, it makes the music more ac-
cessible to them. If it is more acces-

sible they will buy it. because it is
good music.”

“There is nothing worse than an
empty house,” he continues. “But a
crowd brings a crowd. When we first
did it we had a large turnout before
11 p.m. but as we progressed more
and more pay. Itstill costs only $5.”

Roccio says the opportunity for
exposure before a full house, plus in-
creased revenues from the bar, en-
abled him to book such middle level
new wave acts as the Go Gos, X, the
Cramps, Jonathan Richman, Echo
& the Bunnyman, Busta Cherry
Jones & Friends. John Cale, Holly &
the Italians, Black Flag and others.

Though dismissing rumors that
the club is thinking of buying the
nearby Savoy, Roccio says the club
is now getting so crowded, especially
on weekends, that he would like to
get a larger venue. The Peppermint

Lounge is on the same site as the

original Peppermint Lounge, where
the “Peppermint Twist™ was born in
the early ’60s.

However, there are certain advan-
tages to his present location, Roccio
notes. For one thing there is no
problem with noise complaints.
“Our neighbors are not the type who
would call the police,” he observes.

The club basically is divided into
four areas: a separate long bar, a
video room, a ballroom with stage
where dance music is played be-
tween sets and a balcony encircling
the ballroom. The sound separation
is so good there is different music in
the ballroom and next door in the
video room, and the sound does not
spill over from one room to the next.
Roccio says the video system is a big

(Continued on page 41)

Computer For U.K. Fans

LONDON-Rock fans in South-
west England who last year formed
their own concert club are now buy-
ing their own computer and target-
ing for $600,000 annual turnover.

The South West Concert Club was
formed to provide regular and eco-
nomically priced concert-going—
tickets and transport—in an area of
scattered population and little live
music. Since mid 1980, the club has
organized travel to more than 100
shows. In one two-week period this
summer 1,500 fans visited major
concerts, including 636 at a single
Adam & the Ants show.

‘Now joint organizer Steve Foster

would like to see a national organi-
zation linking similar projects in dif-
ferent areas of the country. Already
the club has agents working from
Plymouth to South Wales.

A parallel aim is to encourage live
music in the local area. “We're just
trying to fill a gap,” says Foster.
“You ask people where the nearest
live show is, and they say Bristol, 120
miles away. We don’t have the time
to do much at the moment, but what
we are aiming at is mini-tours with
fairly minimal profits, something on
the lines of the London pub circuit
that will stimulate interest in live
music.”
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VITAS VISITS—Tennis star Vitas Gerulitas visits Corky Laing and Leslie West

backstage at the Dr Pepper Music Festival in New York. Appearing as New

Mountain, West and Laing opened for lan Hunter. Seen, from left, are: Laing,
Gerulitas, West.

Old Theatre In S.F. Now
1,200-Seat New Wave Spot

SAN FRANCISCO—The Market
Street Cinema, a new 1,200-capacity
venue geared mainly to new wave,
has opened here under direction of
Ken Friedman, who previously
booked new wave acts for Bill Gra-
ham and also for SUPERB, the stu-
dent concert organization at the
Univ. of California at Berkeley.

First show for Friedman, who
books under the name Groovy Mu-
sic, was a Sept. 17-18 presentation of
writers William Burroughs, John
Giorno and Laurie Anderson, all of
whom performed as verbal/concep-
tual artists, reading from recent
works with varying degrees of avant-
garde sound and light accom-
paniment. Both shows soldout, and
Friedman followed Sept. 19 with a
new wave dance featuring the Re-
villos and the Mo-Dettes, from Scot-
land and England respectively. Bow
Wow Wow was set for Saturday (26).

Future bookings include Au Pairs
and ESG Friday (2), Go-Gos Satur-
day (3), Toots & the Maytals (Oct.
18), Tom Verlaine (Oct. 19), Wall of
Voodoo (Oct. 24), English Beat
(Nov. 3-4) and-New Order (Oct. 7).
Adam & the Ants are tentative for
Oct. 30-31.

Friedman says he went with the
readings for his opening night be-
cause “it was an easier show to do for
an opener. We got to know the room
so that we could better handle the
new wave dance shows. It was a
strong show that I knew would sell-
out, and it was also a way to get the
press there.”

The theatre, built in 1912, has a
balcony that accommodates 450
where Friedman is operating a full
bar to cater to those over 21. The
stage is 46 feet wide by 24 feet deep.
Following the opening night read-
ings Friedman removed the first 13
rows of seats to create a 30x46 dance
floor in front of the stage.

Permanent sound and light sys-
tems have been installed, with Jerry
Pfeiffer of Sound on Stage over-
seeing the installation while
Phoebus was contracted for lights.

Friedman enthuses about “the near-
perfect acoustics” of the theatre,
which he says results from cork walls
which are neither too live nor too
dead.

Location, however, is the most im-
portant feature of the theatre, says
Friedman, pointing out that it is
highly accessible to all forms of pub-
lic transportation and is also in the
heart of the revived Market St. en-
tertainment district, close by the
Warfield (where Bill Graham regu-
larly presents pop, rock and legiti-
mate theatre shows), the Orpheum
and the Golden Gate (which feature
musical theatre) and the Civic Cen-
ter complex (which includes the
Davies Symphony Hall, the Opera
House, Herbst Theatre and Civic
Auditorium).

“Market St. is starting to happen
again,” says Friedman, “and we’re
right in the heart of it. Because we’re
so centrally located suburban kids
can get to the theatre easily on week-
ends. So 1,200 tickets is not too many
to sell.”

Friedman says the Cinema will
make use of the available screen and
projectors to offer video, both label
promo video clips, between acts, and
original pieces. “This will be a regu-
lar place for video,” he says, indicat-
ing that the theatre will host one eve-
ning of the upcoming second annual
San Francisco International Video
Festival.

Friedman’s motivation for break-
ing with the Graham organization
(for whom he booked U-2, Adam &
the Ants, XTC, Madness and Split
Enz) to go on his own is that “the
new wave audience in this area is
much larger than people think. That
audience is also smarter than people
think. They want to go to a certain
kind of situation. If a band the fans
want to see isn’tin the right environ-
ment they won’t go. At least that’s
the experience I had at the Waldorf
(a Graham-operated club). I booked
a lot of bands that should have done
better than they did. Most shows

(Continued on page 35)

Willie Bobo Now An ‘Analyzer’

LOS ANGELES—Willie Bobo
will analyze Latin music—its roots,
history, evolution, artists and impact
on American music—at UCLA Ex-
tension’s fall program here entitled
“Music Goes Latin: A Seminar With
Willie Bobo.”

The program, which kicks off
Tuesday (29) to Nov. 17, will have

www.americanradiohistorv.com

Bobo using live performances, dem-
onstrations, lectures and discussions
with guest artists to illustrate the
many aspects of Latin music as it has
developed in the U.S.

Two weekend field trips to a tradi-
tional Latin nightclub and to a club
where Bobo will be performing are
also elements of the program.

90/50 Tour For
Thorogood Band

LOS ANGELES—In late October,
Rounder Records’ George Thoro-
good launches his “50/50 tour” in
which he plays 50 one-nighters in 50
cities in 50 different states.

The tour starts Oct. 23, just after
Thorogood & his Destroyers finish
opening shows for the Rolling
Stones. The initial gig is at the Wave
in Honolulu and the final date isata

" venue in the L.A. area.

The reason given for the tour is
that the band likes touring, loves
traveling across America and likes
the reputation of being one of the
“toughest™ groups on the road. The
group is traveling in a revamped
Checker Cab, though it is using air
transport on some of the West Coast
dates.

Because of the distances involved
and the nature of the tour, many of
the cities on the tour aren’t major
areas: Pullman, Wash.; Boise,
Idaho: Billings, Mont.; Mandon,
N.D.; Morgantown, W. Va.; Flag-
staff, Ariz.; and so on. :

While plans are not set. Thoro-
good is not readying for a long rest at
the end of the tour. He may be play-
ing a more normal schedule
throughout 1982.

Perkins Palace

® Continued from page 33

Fernando Valley, 25% from Holly-
wood, 25% from the San Gabriel
Valley and 10% from Orange
County.

The hall prefers to book exclu-
sives, but Geragos says, “I usually go
along with the act just holding off on
advertising other dates until the day
after our show.”

Pasadena has a large black popu-
lation, which Geragos wants to tap.
“Black rap isn’t that dissimilar from
new wave,” he says. “KROQ-FM,
which we’re affiliated with, plays
George Clinton, Rick James and
Was (Not Was) side-by-side with the
Talking Heads and Gang of Four.
’d like to experiment with that too.”

It’s noteworthy that several of the
most successful concert spots to
emerge in the greater L A. market in
the past year or two have been out-
side of L.A. proper: Perkins Palace,
the Country Club in Reseda and Ir-
vine Meadows Amphitheatre in Ir-
vine.

Jim Perkins suggests an explana-
tion: “Often the kids with money to
spend live in the suburbs.”
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BOXSCORE

Copyrighted and compiled by Amusement Business, a Billboard Publications,
Inc. publication. Boxscores are compiled every Tuesday. If you wish to file your
concert report, please call Marilyn Sams in Nashville at 615/746-8120, Tina
Veiders in New York City at 212/764-7314, or Robyn Bebbington in Los
Angeles at 213/273-7040.

¢ COMMODORES, FRANCE JOLI, JOHN WITHERSPOON—$458,182, 27,665
(29,410), $17.50-$15.50, in-house (RCMH Prods.) promotion, Radio City Mu-
sic Hall, New York City, five shows, four sellouts, Sept. 10-14.

© BRUCE SPRINGSTEEN—$378,057, 31,289, $12.50 & $10, Electric Factory
Concerts, Riverfront Coliseum, Cincinnati, two sellouts, Sept. 13-14.

® JOURNEY, POINT BLANK—$316,591, 31,373 (34,331 capacity), $10.50 &
$9.50, Contemporary Prods./New West Presentations, Kemper Arena, Kan-
sas City, Mo., two shows, one sellout, Sept. 18-19.

® OAK RIDGE BOYS—$189,469, 25,268, (28,708), $9, $8, & $6, in-house pro-
motion, Western Washington Fair, Puyallup, four shows, Sept. 12-13.

o FOREIGNER, BILLY SQUIER—$164,684, 17,127, $10.25 & $9.25, Entam/
Sunshine Promotions, Rupp Arena, Lexington, Ky., sellout, Sept. 19.

© MANHATTAN TRANSFER, FRANKIE LYMON'S TEENAGERS-$155,623,
10,312 (11,764), $17.50:$12.50, in-house (RCMH Prods.) promotion, Radio
City Music Hall, New York City, two shows, Sept. 19-20.

® BLUE OYSTER CULT, FOGHAT, WHITFORD ST. HOLMES BAND—$155,018,
13,800 (15,000), $11.50 & $10.50, Don Law Co., Boston Garden, Sept. 19.
® JOURNEY, MICHAEL STANLEY BAND—$114,000, 12,000, $10.50 & $9.50,
Contemporary Prods./New West Presentations, Omaha (Neb.) Civic Audito-
rium, seflout, Sept. 21.

® OAK RIDGE BOYS—$112,423, 12,171 (14,852), $9.75 & $8.75, Marquee
Ent., Circle Star Theatre, San Carlos, Calif., four shows, Sept. 5-6.

© JOURNEY, POINT BLANK—$105,000, 10,500, $10, Contemporary Prods./
New West Presentations, Henry Levitt Arena, Wichita, Kan., sellout, Sept. 20.
¢ COMMODORES, B.B. & Q. BAND—$104,664, 11,004 (12,600), $10 & $9, Ti-
ger Flower & Co., Greensboro (N.C.) Coliseum, Sept. 19.

® ELECTRIC LIGHT ORCHESTRA, MICHAEL STANLEY BAND-—$99,702,
9,371 (11,623), $11, $10 & $9, Feyline Presents/Jam Prods./Coast-to-Coast
Prods., Frank C. Erwin Univ. of Texas Special Events Center, Austin, Sept. 15.
® FOREIGNER, BILLY SQUIER—$97,176, 10,464, $10 & $9, Entam, Knoxville
(Tenn.) Coliseum, sellout, Sept. 16.

® BLUE OYSTER CULT, FOGHAT, WHITFORD ST. HOLMES BAND—$95,449,
10,177 (17,000), $9.75, Di Cesare Engler Prods., Pittsburgh Civic Arena, Sept.
17.

© COMMODORES, MAZE, CHERYL LYNN—$93,137, 9,453 (12,352), $10 &
$9, Coast-to-Coast Prods., Carolina Coliseum, Univ. of S. Carolina, Columbia,
Sept. 20.

® BLUE OYSTER CULT, FOGHAT—$90,035, 9,069 (10,000), $10.50, $9.50 &
$8.50, Cross Country Concerts, New Haven (Conn.) Coliseum, Sept. 20.

® FOREIGNER, BILLY SQUIER—$85,272, 9,000, $10 & $9, Entam, Freedom
Hall, Johnson City, Tenn., sellout, Sept. 18.

® ELECTRIC LIGHT ORCHESTRA, MICHAEL STANLEY BAND—$83,960,
7,216 (17,000), $11.65 & $10.65, Feyline Presents/Jam Prods., Coast-to-
Coast Prods., the Summit, Houston, Sept. 16.

® STATLER BROTHERS, LEE LAUNDRE—$80,187, 12,098 (15,000), $7 & $6,
in-house promotion, McElroy Auditorium, Waterloo, lowa, Sept. 20.

® MARSHALL TUCKER BAND, ATLANTA RHYTHM SECTION—$76,245,
8,222, $10.50 & $8.50, in-house promotion, Concord (Calif.) Pavilion, sellout,
Sept. 15.

® FOREIGNER, BILLY SQUIER—-$76,029, 8,092 (10,218), $10 & $9, Entam,
Charleston (W.Va.) Civic Center, Sept. 15.

® PETER, PAUL, & MARY—$75,950, 8,192, $10.50 & $8.50, in-house promo-
tion, Concord (Calif.) Pavilion, sellout, Sept. 20.

® JACKSONS, STACY LATTISAW—$75,915, 7,230 (14,000), $10.50, Feyline
Presents/Dick Griffey Prods., Ariz. State Univ. Activities Center, Tempe, Sept.
15.

® TOM PETTY & THE HEARTBREAKERS, NAUGHTY SWEETIES—$68,410,
6,841 (14,000), $10, Evening Star Prods., Ariz. State Univ. Activities Center,
Tempe, Sept. 17.

® ELECTRIC LIGHT ORCHESTRA, MICHAEL STANLEY BAND—$67,806,
6,463 (13,000), $10.50 & $9.50, Feyline Presents/Jam Prods./Coast-to-
Coast Prods., Tarrant County Convention Center, Ft. Worth, Texas, Sept. 17.

® BLACKFOOT, JOHNNY VAN-ZANT BAND, JACKSONVILLE—$67,681, 7,307
(10,000), $9.50 & $8.50, Sidney Drashin’s Jet Set Enterprises, Jacksonville
(Fla.) Coliseum, Sept. 19.

® GREG KIHN BAND, JOAN JETT, TAZMANIAN DEVILS—$66,002, 7,948,
$9.50& $7.50, Keystone Family, Concord (Calif.) Pavilion, sellout, Sept. 18.

. ® LITTLE RIVER BAND, POC0O—$63,407, 6,084, $11, $10.50 & $10, Double
Tee Promotions/Albatross Prods., Portland (Ore.) Civic Auditorium, two sell-
outs, Sept. 16.

® WAYLON JENNINGS, JESSI COLTER, TONY JOE WHITE, ORIGINAL CRICK-
ETS, WAYLORS—$62,968, 7,083 (7,500), $9.50-$8.50, Theater Live Inc., Met
Center, Minneapolis, Sept. 12.

o STATLER BROTHERS, LEE LAUNDRE—$60,442, 9,136 (10,000), $8, $6, &
$5, inhouse promotion, York (Pa.) Interstate Fair, Sept. 18.

® CHRISTOPHER CROSS, RODNEY CROWELL—$60,346, 4,600, $17-$10,
Avalon Attractions, Santa Barbara (Calif.) County Bowl, setlout, Sept. 19.

® KINKS, RED RIDER—$59,629, 6,450 (7,500), $9.50 & $8.50, Jam Prods.,
Met Center, Minneapolis, Sept. 13.

® TOM PETTY & THE HEARTBREAKERS, NAUGHTY SWEETIES—$57,495,
6,159 (9,700), $9.50 & $8.50, Evening Star Prods., Tucson (Ariz.) Community
Center, Sept. 15.

® LITTLERIVER BAND, POC0—$54,138, 6,000, $9.50 & $8.75, Rocking Chair
Prods., Civic Auditorium, Bakersfield, Calif., sellout, Sept. 22.

® LITTLE RIVER BAND, POCO—$53,541, 5,699 (7,900), $10.50 & $8.50, in-
house promotion, Concord (Calif.) Pavilion, Sept. 19.

o LITTLE RIVER BAND, GREG KIHN BAND—$52,459, 6,175 (6,500), $9.75,
$8.75, & $7.75, Avalon Attractions, Fresno (Calif.) State Amphitheatre, Sept.
20.

® ALABAMA, TERRY GIBBS—$51,519, 6,134 (8,992), $8.50 & $7.50, Keith
Fowler’s Country Shindig Prods., Tulsa (Okla.) Assembly Center, Sept. 20.

® KINKS, RED RIDER—$45,609, 4,921 (5,500), $9.50, Contemporary Prods. /
New West Presentations, Municipal Auditorium, Kansas City, Mo., Sept. 11.
® FOGHAT, BLUE OYSTER CULT—$44,433, 4,937 (5,500), $9, Contemporary
Prods./New West Presentations, Tulsa (Okla.) Assembly Center, Sept. 8.

® STATLER BROTHERS, LEE LAUNDRE—$36,201, 4,450, $8.50 & $7.50, Var-
nell Ent., Riverside Arena, Austin, Minn., sellout, Sept. 5.

Talent

Billboard photo by Chuck Pulin

SAVOY DATE—Melissa Manchester

belts out a song during arecent con-
cert at the Savoy in New York.

Oct. 18 has been designated
“Town Hall Day” in New York.
when the landmark venue will cele-
brate its 60th anniversary with a
concert starring Carol Lawrence,
who will launch a campaign to raise
$2 million to refurnish the theatre.
... Paul Simon, Joan Baez, Robin
Williams, Al DiMeola, Emmylou
Harris, the McGarrigle Sisters and
Riders In The Sky are among the art-
ists scheduled to appear at the three-
day, all-acoustic Festival Of Music
in Berkeley this weekend (2-4). The
concerts are sponsored by Bread &
Roses and the Univ. of Calif. to
bring free live entertainment to
people confined in institutions.

Lene Lovich performed, Nina Ha-
gen joined her on stage, and guests
included Garland Jeffries, Karla De-
Vito, Jerry Harrison of Talking
Heads, Andy Hernandez of Kid
Creole, and members of Stiff acts
Pigbag, Dirty Looks and Anmy
Trouble, when Stiff Records in New
York celebrated its move to a loft in

1,200 Seat New Wave Spot

® Continued from page 34

sold out but I should have been able
to do two or three nights, or two
shows in one night. Yet people
wouldn’t go there.

“People want a place that’s easy to
get to, a place where they can either
drink if they want or not drink,
where they can dance if they want or
sit if they want. This place has a lot
of space where people can run
around and bounce off the walls if
they want to.

“And having a DJ and video there
makes for a lot of things to do in an
evening. Instead of the traditional,
buy a ticket, go to your seat for 1%-
hour show and go home, this is a
whole evening.

“That’s how | book also—based on
how hip the band is. Because that’s
how people decide where to go.

They think, ‘Is that the hip place to
be this weekend? Is that where ev-
eryone is going to be? So I'm trying
to create that kind of environment. I
can build an audience that right now
doesn’t go to any one club in partic-
ular because there really isn’t that
perfect club in town to go to. And
we’re more than a club. This is a
theatre, with a big stage.”

Friedman says the theatrical size
will be particularly appealing to
“English bands that are used to
playing large halls. If they can play
in a theatre that’s run like a club they
really like it.”

Friedman says he also hopes to
bolster the attractiveness of his club
by obtaining an after-hours license,
which precious few spots in San
Francisco now have.

JACK McDONOUGH

Wilsons At Berkeley Festival

® Continued from page 33

cities they offered us,” says Ann
“like Los Angeles and Seattle, it
wasn’t wise for us to go in as a sup-
port act, since we can sell out places
like the Kingdome by ourselves.”

The sisters decided to do the
Bread & Roses show (one of three
weekend concerts to raise funds used
during the year to bring music to
shut-ins) almost purely, says Ann,
because of the persistence of Bread
& Roses director Mimi Farina.

“For the last four years Mimi has
been coming to our shows in the San
Francisco area and every year she
asks, ‘Will you do it?” I'd stutter and
stammer around and say, ‘Well,
we’re not political, we don’t do ben-
efits.

“This year after we got home she
started calling us regularly, just
chipping away at the Great Wall of

Geldof In Film

LONDON-Bob Geldof, lead
singer with Irish group the Boom-
town Rats, has signed for a leading
acting role in the Alan Parker-di-
rected feature movie. “Pink Floyd—
The Wall.”

The film, with a screenplay by
Floyd’s Roger Waters, is inspired by
that group’s album. “The Wall.”

Principal photography on the
movie started in London recently,
and political cartoonist Gerald
Scarfe is director of animation and
designer. MGM will release the film
in the summer of next year in all ter-
ritories worldwide except Germany
and Austria.

www.americanradiohistorv.com

China, trying to get across that it
would be great fun to do it. | also fi-
nally got it through my skull that
those concerts are not political, it’s
just human. Its the first benefit
we’ve ever done in our lives.”
Heart will share Friday’s Bread &
Roses bill with Joan Baez, Theodore
Bikel and one or two other acts to be
announced. Ann says that for some
of the non-Heart classics at the end
of the set, “we’ll need a third singer
to help with the harmonies, so we
figure we’ll just pick up someone
who might be there backstage.”

Talent Talk

Soho with a “cum to scum party til
you're stiff.” The event was taped for
a Lene Lovich video.

Yes there is an all-white-girl reg-
gae band. It’s called Steppin’ Razor
and it played with Jet, an r&b band
in the first “soul reggae sound-
splash” Wednesday (23) at the Play-
room, formerly Trudi Heller’s in
New York. ... Univision, the Span-
ish language television network, is
presenting two performances of “Big
Show in ‘el Madison” at Madison
Square Garden, Oct. 10-11. Hosted
by Raul Velasco, the shows will fea-
ture Camilo Sesto, Roberto Carlos,
Lucia Mendez, Miguel Bose, Rocio
Jurado, Tito Puente, Leonor Bene-
detto, Lola Beltran, Astor Piazzola
and Los Carrangueros del Raquira.

The Mayor’s Office for Motion
Pictures & Television threw a party
Friday (25) using as-ts theme. “Back
In the N.Y. Groove” by Kiss’ Ace
Frehley ... Todd Rundgren has de-
veloped the “Utopia Tablet Sys-
tem,” marketed by Apple Comput-
ers, which allows users to draw
pictures on the computer’s tv screen
using lines of varied sizes, textures
and colors. The old system would
draw a line of only one width and
texture.

The Left Bank outside New York
is celebrating its first anniversary
with weekend appearances (2&3) by
Uncle Floyd, Tom Verlaine, Mar-
shall Crenshaw, Pigbag and Our
Daughter’s Wedding.

Meat Loaf will do a free radio
promotion concert at the West-
chester Theatre Oct. 10. WNEW-
FM will give away 1,022 free tickets.
Replacing Karla DeVito as Meat’s
female foil on tour is Pamela Moore.
She was chosen after Meat Loaf told
WNEW’s Scott Muni during an on-
air interview that he was looking for
a new female singer and invited
prospective candidates to call his
manager’s office. After three days of
calls, Moore was picked.

Gary Numan is piloting his single
engine Cessna around the world. He
took off Sept. 18 from London, and
is expected back Oct. 31. Along the
way he is visiting nearly 50 cities.
Numan, who has retired from live
performances, is doing interviews
while in the air along various points
enroute. ... Joan Jett played to
3,000 people in two days when she
performed before nearly 6,000 fans
at the Dr Pepper Music Festival in
New York, and then before 27,000
more at a surprise outdoor concert at
Hampstead, N.Y., sponsored by
WLIR-FM. As reported, 6,000 more
were turned away at the entrance to
Fireman’s Memorial Park.

ROMAN KOZAK
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Gospel

Pyramid Agency Signs Five Acts

Main Purposes Are Coordination, Reducing Expenses

By ROSE CLAYTON

MEMPHIS — Pyramid Artist pel acts just two months after open-

Management Agency, a division of ing.
Herbert Neely, project coordina-

Al Green Music, has signed five gos-

T

GILDING GAITHER—Word Records artist Bill Gaither gets made up for

Word's new television show, ‘“More Than Music,” which he co-hosts with la-

bel mate Dave Boyer, right. The 13-week variety series will feature such gos-

pel performers as Maria Muldaur, Tom Netherton, Shirley Caesar and David
Edwards.

Survey For Week Ending 10/3/81
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Keitn Pringe, Savop s 7053 | 15 [ 12 | 14| ONE DAY A M
Gold EGL 652
3| 1| 27| THE HAWKINS
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Light LS 5770 S g e
4| 3| 35 THE LORD WILL 21 m SAINTS HOLD ON
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6| 4| 23| 20th ANNIVERSARY Voices of Cornerstone, Savoy
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James Cleveland & the 24 |CTITTE)  YOU'VE BEEN MIGHTY
World's Greatest Choirs, Savoy | GOOD TO ME
SGL 7059 gew' JesrusaleglL B;Op;[i)st Church
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James Cleveland & The The Willams Brothers, New
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Andrae Crouch, Light LS 5785 Center Choir, Light LS-5735
12 (16 | 53| REJOICE ol mﬁeﬂﬂik&s{fuqm
Shirley Caesar, Myrrth MSB Washington D.C. Choral
6646 (Word) Ensemble, Savoy SL 14585
13 |18 | 23| MIRACLES 31|27 | 5| UNIVERSAL LOVE
Jackson Southernaires, Billy Preston, Myrrh
Malaco M 4370 MSB 6607
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Vernard Johnson, 34 |34 | 14| THERE IS NO EXCUSE
Savoy SL 14606 (For Not Serving
The Lord)
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tor, says the firm was formed be-
cause “so many groups kept contact-
ing Rev. Green, hoping that he
could alleviate some of the problems
they were encountering in booking
and promoting themselves. We
screened the groups and selected the
ones which we felt wouldn’t take too
much—just a push—to really get go-
ing.” Neely adds, “After that, we will
be able to work with new talent.”

None of the groups is Memphis
based. All five are seasoned enter-
tainers and four have recording con-
tracts.

The Soul Stirrers, a group that has
been performing for a quarter of a
century, is the only act with PAMA
that does not have a recording deal.
Recently moving from Texas to Chi-
cago, the group says it felt it needed
a stationary agent who could handle
bookings, since so much of the Stir-
rers’ time is spent on the road.

Another Chicago group, the Pil-
grim Jubilees, have been performing
for more than 20 years. They have
released 24 albums on several labels
and are currently under contract to
Savoy Records.

“I'm interested in public rela-
tions,” says Major Roberson, the
group’s baritone..“We are singers
and performers, and we can't be
booking agents and managers.
We're not trained for it. We want to
concentrate on being artists and per-
forming, so that when we get on
stage we can do our best.”

PAMA’s other groups include the
Gospel Keynotes, from Texas, who
have toured for 13 years and record
on Nashboro: the Williams Broth-
ers, from Mississippi, wha have per-
formed for 12 years and are on To-
mato Records: and the Milwaukee-
based Luckett Brothers, who have
been together 17 years and are also
on Nashboro.

The Luckett Brothers recorded
with O. V. Wright on the “Four And
Twenty Elders” album in March,
1980, shortly before the soul singer’s
death.

Neely says PAMA intends to work
its acts on the church-oriented col-
lege circuit and may have some of
them open an occasional concert for
Green.

Al Green Music also owns a 16-
track recording studio and a pub-
lishing company that the acts will be
able to use in developing material
for their albums.

The company's primary func-
tions, Neely says, is better coordina-
tion of booking engagements to re-
duce travel expenses and working
with promoters and record labels to
use promotion dollars more effec-
tively.

Gospel
_Scefr)\e_

By SHARON ALLEN

Dallas Holm was honored at a reception
hosted by Jim Black, vice president of SESAC, in
Nashville recently. Holm was presented with a
plaque signifying 48 consecutive months of
chart success for his composition “Rise Again"
in the gospel newspaper, “Singing News.”

The Benson Co., in cooperation with Hermi-
tage Landing, a Nashville famiy recreation facil-
ity, sponsored a "Day of Joy” festival, Sept. 5.
The audience was sparse, but the day was filled
with entertainment by such top gospel acts as
Gary Chapman, Steve & Annie Chapman, Gary
Dunham, the DeGarmo & Key Band, Petra, Phil
Driscolt and James Ward.
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General News

TIMED EXPOSURE—Derek Pellicci, center, and Glenn Shorrock, right, of

Capitol’s Little River Band appear in New York on NBC-TV's *'Live At 5” with

host John Hambrick. The band is on tour in support of their latest album
“Time Exposure’ and single ‘‘Night Owls.”

OFF-BROADWAY REVIEW

Armstrong’s ‘Wives’ Steal
Spotlight In ‘Louis’ Show

NEW YORK-—Here is a Broad-
way-styled musical with superb tal-
ent, fine music and with passable
lyrics, couched in a play which needs
major surgery on its book.

“Louis,” produced at the off-
Broadway Henry Street Settlement’s
New Federal Theatre with Woodie
King, Jr. & Steve Tennen as produc-
ers—deals with the early, perhaps
shadowy life of America’s original
jazz voice, cornetist-trumpeter-
singer Louis Armstrong, -played by
Northern J. Calloway. Armstrong
was a teenager in New Orleans when
he met both Joe ‘King’ Oliver, the
legendary cornetist (Ken Page), and
his first wife Daisy Parker (Debbie
Allen), depicted as a prostitute in the
Storyville section of that city. The re-
mainder of the story is the classic
battle between jazz musician, his
horn, his women and the eternal
question, “can man live on music
alone?” The answer, if this show is
any example, is not so much can he,
but should he.

“Louis” is one of two musicals this
season about Armstrong. The other,
“Satchmo,” will open next April. In-
terestingly, of Armstrong’s many
nicknames—Satchmo, Pops, Dip-
permouth—only the latter is used in
“Louis.” Itis by far the least popular
of the three.

The “Papa Jazz” figure is never
given a clear identification, only as
sort of a Deus ex machina telling the
audience “not to worry: he will get
on the right track.”

Armstrong leaves Daisy at the end
of Act I and meets Lii Hardin (Er-
nestine Jackson) at the beginning of
Act 1I. Hardin, the composer-pian-
ist, becomes wife number two and,
as history will tell, helps guide Louis
into his most productive era.

Another bit of “irony” is that Har-
din’s most famous composition,

“Struttin® With Some Bar-B-Que,” is
heard in the first act before Louis
meets her. It is sung with gusto by
Haynes and an enthusiastic en-
semble of dancer-singers, a highlight
of the production.

Allen steals the show almost every
time she appears on stage. Her sen-
suous voice and seductive move-
ments are as lustful as the character
she portrays. Her “No Time To Cry”
stops the show amid cheers.

Jackson’s Hardin has some mov-
ing moments as well, especially the
ballads she is given, notably a love
duet with Calloway, “I Like The
Way He Looks,” and the solo outing,
“No Love In Lies.” Composer Mi-
chael Renzi, a very much in-demand
accompanist on the cabaret scene,
has written some beautiful music, al-
beit not in the jazz idiom. A pity the
lyrics aren’t always up to it. The bal-
lads do work, however.

“Louis” will have a limited en-
gagement at the Lower East side
venue showing Thursday through
Sunday through October 4.

Page offers his always fresh pro-
fessionalism to the Oliver role giving
the cornetist a personality few knew
him to have. Choreographer Billy
Wilson has done an outstanding job

“with the period dances (the first two

decades of the 20th century) and
may well carry the evening along
with Gilbert Moses’ direction.

Calloway’s portrayal of Arm-
strong is more than adequate. He
posesses a pleasant voice and han-
dles the non-playing cornet parts
well. However, he is overshadowed
by his “wives.” Unfortunately, the
final moments of the play, a tasteless
imitation of Armstrong singing his
hits “Mack The Knife” and “Hello
Dolly,” are out of sync—and chro-
nology—with the rest of the goings-

on. ARNOLD JAY SMITH

Youth Festival Set For Chicago

CHICAGO—"Opening Doors for
Our Youth” is the theme of the 3rd
Nationa! Youth Opportunity Con-
ference on Music, Entertainment
and the Arts, sponsored by Amer-
ica's Music & Entertainment Hall of
Fame, Inc. and scheduled for Oct. 1-
3 at McCormick Place.

More than 1,000 youths, ages 15 to
21, are expected to attend workshops
and demonstrations led by enter-
tainment companies and perform-
ing artists. Each evening of the con-

ference, record companies will
sponsor performances that are open
to the public at Medina Temple.

On Aug. 24, AMEHOF and the
Sammy Davis, Jr. Performing Arts
Scholarship Program honored
singer Joe Williams and show busi-
ness manager John Levy as “Giants
of American Culture Shaped in Chi-
cago.” Both Williams and Levy also
will be inducted into America’s Mu-
sic and Entertainment Hall of Fame,
Oct. 5.
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Disco Business

L.l. Control Boards Nix 2 A.M. Club Closing

NEW YORK-—The Alcohol Bev-
erage Control Boards (ABC) of both
Nassau and Suffolk counties have
rejected a proposed 2 a.m. closing of
bars and discos on Long Island.

, The proposal, initiated by the

_Nassau and Suffolk Traffic Safety
Boards, sought to curb the number
of drunken \driving accidents and
deaths on Long Island roadways by
cutting hours of operation for discos,
nightclubs and bars from 4 a.m. to 2
a.m. Mondays through Saturdays,
and to 3 a.m. on Sundays (Billboard,
Aug. ).

In rejecting the proposal the
County Beverage Boards did make
recommendations to the State Legis-
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SAN FRANCISCO—The re-
newed excitement in the disco-
theque business in this country has
begun filtering down to producers
and re-mix technicians, according to
John Hedges, a leading dance music
producer, re-mix technician and
disco deejay here.

Hedges, working in partnership
with Marty Blecman, helped pro-
duce some of the top disco tunes to
come out of this city during the hey-
day of the disco movement. His
credits include Sylvester’s “Fever”
single, and “Opera House™ and
“Can’t Stop Dancing” albums on
Fantasy Records.

Today Hedges notes, “Disco is
definitely on the upswing. I've been
getting mixing and producing offers
right and left, from labels as well as
from groups.”

Hedges, now teamed with Barry
Blum, a San Francisco-based new
wave artist, cowrote and coproduced
“Show Me Yours,” recorded by a
group called Corruption and re-
leased by Importe 12 Records on its
“Prime Cuts” album. Hedges and
Blum have also produced “Radio
Head,” performed by Blum under
his stage name, Barry Bean & the
Backup Band. The record is being
released by Aim Records, New
York.

Additionally, Hedges and Blum
have written and produced “Jump!
Shout!” described as an uptempo
electronic disco song by an artist
named Lisa; and have mixed “Pic-
tures Of Girls,” with a “strong r&b
dance sound,” by a group called
Symptom. Sale of both products is

Elan Club Sued Over
Cheerleader’s Death

PHILADELPHIA—-The trendy
El~n discotheque here has been
slapped with a $3.5 million suit by
the husband of a popular Phila-
delphia Eagles’ cheerleader who
died in a head-on car crash early last
year.

Scott Frey is claiming in a Court
Of Common Pleas here that the op-
erators of Elan continued to serve al-
coholic drinks to his wife Cheryl,
even after she was intoxicated.

Frey, 25, died when her car col-
lided head-on with a tractor trailer
on a suburban road. At the time, the
coroner ruled that the percentage of
alcohol found in her blood was
about “three times what you would
normally need to be considered le-
gally drunk.”

At the time of the accident, Frey, a
popular member of the football
team’s “Liberty Belles,” was driving
home from a party at Elan.

'DJ’S DILEMMA =

Or Label Staffer?

lature, which they feel will cut down
on the problem. Among the sugges-
tions are:

® Raising the legal drinking age
from 18 to 19.

® I[nstituting a laminated photo
driver’s license program to eliminate
the use of false identification by un-
deraged teens in buying alcohol.

® Institution of a mandatory al-
cohol and drug abuse program for
all junior high and high school stu-
dents, which must be taken before a
diploma is awarded.

® Increased penalties for driving
while intoxicated, or in any other
way impaired.

@ Strict enforcement of drunk

being offered to what Hedges de-
scribes as “‘hot dance music labels.”

Hedges states, “The question no
longer is, ‘does disco live?” The an-
swer is apparent. My biggest prob-
lem now is deciding whether 1
should continue working as an inde-
pendent, or joining one of the labels
that are offering me a permanent
slot in their a&r departments.”

New Mixerphone
Aid To Spinners

SAN FRANCISCO-A disco dee-
jay with the Badlands club here has
developed a headphone for spinners
which frees the users hands to con-
centrate on mixing and other duties
within the deejay’s booth.

The unit, designated Mixerphone,
was developed by Ben Plumly, and
features a design which incorporates
a single headphone speaker
mounted on a special Plexiglas arm.

The arm, according to Plumly,
features an adjustment for vertical
speaker height, and is attached to a
cotton-webbed belt. The belt, not
unlike the seat-belt of an automobile
in design, crosses the deejay’s torso,
and can be secured to his trouser belt
by means of adjustable velcro strips.
When in place, the speaker sits be-
tween one and two inches from the
spinner’s ear.

Says Plumly, “A slight tilt of the
head toward the Mixerphone
speaker allows the user to hear his
pre-adjusted cue. A tilt of the head
away from the Mixerphone oblit-
erates the sound of the cue.”

A tilt midway between these two
points provides cue and program in
what was once only the “cue” ear,
states Plumly.

Plumly says that the unit, being
produced and marketed by Stacson
Research Labs of San Francisco,
helps increase the spinner’s hearing
ability and frees him to concentrate
on his mixing and put greater
thought into his job.

The Mixerphone, with patents
pending, retails for $145. It also fea-
tures a long life speaker with excel-
lent response; stereo jack plug com-
bining both left and right channels
into the Mixerphone; a jack plug
with spring steel “flex protector” for
strain relief; slotted Plexiglas arm
for sliding speaker adjustment; indi-
vidual soldered connections; retract-
able 24-foot cord; foam rubber
shoulder pad; and velcro strips for
belt attachment and speaker shoul-
der placement, according to Plumly.

The unit can be obtained directly
from Stacson Research Labs, 140
Alpine Terrace, San Francisco.

By BOB RIEDINGER, JR.

driving laws already on the books.

The decision to reject the pro-
posed 2 a.m. closing supports many
of the major criticisms and argu-
ments leveled against the proposal
by club and bar owners in both Nas-
sau and Suffolk.

Tn separate resolutions passed af-
ter the Labor Day holiday, the ABC
boards decided, as stated by the
Nassau Board, that changing the
current closing hours would “not re-

duce traffic fatalities, but merely re-
distribute the time that alcohol re-
lated fatalities occur.”

In handing down its opinion, the
ABC agreed with club operators that
an earlier closing would only result
in having more drivers on the roads
hurrying to other clubs located
where the later closing remained in
effect.

Lawrence J. Gedda, head of the
State Liquor Authority, observes

that disco and bar operators “have
pointed out inconsistencies, and
stressed uniformity” with closing
hours of similar premises in New
York City. Closing hours of Long Is-
land clubs was changed from 3 a.m.
to 4 a.m. in 1974.

William Priemer, chief executive
officer of the Suffolk County Bever-
age Board, notes that “evidence fa-
voring the 2 a.m. proposal did not

(Continued on page 40)
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Kluger Hits With
Two Man Sound

By MICHEL VERSTREPEN

BRUSSELS—The arrival in Bill-
board’s disco charts of the TSR re-
lease “Capital Tropical,” by a three-
strong Belgian group which never-
theless calls itself Two Man Sound.
gives local music man, producer-
publisher Roland Kluger another
international success.

Since his RKM organization, in
1970, scored its first worldwide
break with the Chacachas and
“Jungle Fever,” the Kluger com-
pany has produced most of Bel-
gium’s major artists such as Plastic
Bertrand, Raymond Van Het Groe-
newoud, Telex. Lou and the Holly-
wood Bananas, Mino. Elton Motello
and now, Two Man Sound.

In fact, Roland Kluger, and his el-
der brother Jean, are the ‘only Bel-
gian record business executives who
regularly get international break-
throughs with their artists. There are
the occasional exceptions such as
Patrick Hernandez (from Jean Van
Loo) and Lio. an Ariola domestic
product.

Also figuring in the Billboard
disco ratings is the album “Prime
Cuts: The Double Dance Album.”
which includes two RKM songs, “Jet
Boy, Jet Girl,” by Elton Motello and
which is a translation to English of
the Plastic Bertrand hit “Ca Plane
Pour Moi,” and “Come And Play
With Me,” by RKM act Mino.

Boards Nix 2 A.M.
Closing Of Discos

® Continued from page 39

lend credence to the argument that
an earlier closing would be effective,
although it was worth considera-
tion.”

The two-member Suffolk Board
split its decision, thereby retaining
the 4 a.m. closing in the county.

Lack of control over unsupervised
drinking in cars, homes, and at pri-
vate parties, was a major considera-
tion in turning down the proposal.
The Nassau Board said that it was
not proven that drunk-driving fatal-
ities necessarily originated in discos
and bars. Says Priemier, “You can’t
legislate morality or common sense.”

Chuck Kincaid, owner of Copper-
fields disco in Mineola, N.Y ., and a
member of the steering committee of
the Long Island Organization for
Recreation and Entertainment,
praises the decision of the Beverage
Boards to retain the 4 a.m. closing.

Kincaid’s organization, with a
400-plus membership. had opposed
the earlier closing, and had hired
two lawyers to argue its case.

With the 4 a.m. closing remaining
in effect, Kincaid notes that the re-
surgence of illegal afterhours clubs
would probably not occur. The pos-
sibility of such a development was
feared by legitimate club owners
and the Alcohol Beverage Control
Boards.

Disco Business

NEW YORK—Devo's latest album for Warner
Bros. is titled “New Traditionalists’ and offers
the group's fans a feeling of solid uptempo rock
n' roll. Side one appears to be in a more com-
mercial style, in that its acceptance will go be-
yond rock clubs. Devo's catchy arrangements
and perky vocals are the most palatable from
the group in some time. Such tunes as “"Through
Being Cool,” “Jerkin’ Back 'n" Forth" and “Going
Under" are a fusion of pop, dance and rock mu-
sic. Side two has a more raucous and hard-
edged flavor in keeping with Devo's earlier
recordings. Highlights include “‘Race of Doom,"”
‘Love Without Anger” and “Enough Said.” Also
available from Devo is a 12-inch 33% r.p.m. up-
dated version of “Working In The Coal Mine”
previously recorded by Lee Dorsey. Available on
Asylum Records, the selection was taken from
the soundtrack album, “‘Heavy Metal.’

* * *

Gary Numan's new Atco Album is simply ti-
tled, “Dance.” Most of the eleven cuts are slow-
paced, drawn out and whining in style. However,
this brand of music has won favor with Numan's
fans. The artist is responsible for playing most of
the electronic instruments, as well as providing
the vocals on this album, which he does with
great accomplishment and dexterity. Standout
cuts include “Slow Car To China,” “A Subway
Called 'You',” “Crash™ and “Boys Like Me.”

* * *

Prince produced, arranged and composed his
latest 12-incher from Warner Bros., “Contro-
versy,” from the LP of the same name. Running
7:19, the disk maintains a steady pace through-
out with synthesized instrumentation most
prevalent on the tracks. Midway through the
record Prince recites the Lord’s Prayer. The
tracks are pulsating and electric with much vo-
cal repetition of the title. This effort, though, is
definitely worthwhile as the production values
are topnotch.

* * *

The versatile team that comprises Rose
Royce has put together a stick LP on Whitfield
Records titled "Jump Street.” Highlighting this
album is an 11:58 cut called “R.R. Express.”
Bold and soaring brass accentuates the group's
smooth harmonies with riveting guitar licks and
hard handclapping backbeat that provide the
mainstay of the tracks. Train whistles and rail-
road bells clanging are interspersed throughout,
adding momentum. A powerful and rousing in-
strumental finish makes this production by Nor-
man Whitfield polished as well as forceful. Not
to be overlooked are the tender ballads “Fa-
mous Last Words,” “Tell Me That I'm Dreaming”
and “Return Your Love To Me.”

* * *

The Stars on 45 have returned with another
medley of reworked classics from the past with a
1981 beat. The same handclapping uptempo ar-
rangements that sparked their previous suc-
cessful efforts are again prevalent on “Stars On
45 Vol. 2." This 12-inch 33% r.p.m. on Radio
Records includes new renditions of “Papa Was A
Rolling Stone,” ‘Sugar Baby Love,” “San Fran-
cisco,” “Crackling Rose,” “Reach Dut I'll Be
There” and twelve others. The second half of
this disk is a tribute to Abba as Stars on 45 give
their interpretation of a medley of their hits, in-
cluding "Voulez-Vous,” “S.D.S.” “The Winner
Takes All,” "Super Trouper” and more. Producer
Jaap Eggermont has tastefully carried off this
production in a stick and polished manner.

* * *
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Disco Mix

By BARRY LEDERER

reverts to a medley of dance classics from the
1970s. The producers have taken such favorites
as "Ask Me,” “I'm Gonna Let My Heart Do The
Walking”" “Where Is The Love” and three more
into 16:37 minutes of nostalgia that deejays will

certainly enjoy hearing again. Not to be over-
looked is a remix of “Magnifique” by San Fran
cisco deejay Bob Viteritti. This talented West
Coast DJ has worked with both the vocal and in-
strumental side and restructured a song that

has been a chart topper, into a new slant that is
more laidback and mysterious. The high energy,
sonic thythms and puisating synthesizer work
are still left intact as Viteritti's impressive remix
takes this song to new heights.
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Disco Business

Billboard Photo by Harrison Green

UNLIMITED TOUCH—Performing is a fun thing for Unlimited Touch. Evi-
dence of this is seen in this picture taken during a recent concert appearance
by the group at the Studio 54 discotheque, New York City.

Country In, Disco Out At
Reflections, Club In N.J.

TRENTON, N.J.—Reflections,
once one of the most popular disco-
theques in central New Jersey, has
been remodeled into a country mu-
sic club by owner Rudy Ficarotta.

The club, with a capacity of up to
1,000 patrons, has been renamed
Whiskey Junction.

Big attraction is “Little Buddy”
Les Severs, onetime Decca Records
singing star, who appears with his
Modern Country group cach
Wednesday, Friday and Saturday.
On Thursdays, he emcees the Battle
of the Bands, a promotional contest
that will send the lucky winners to a
national competition in Nashville.

Local WTTM radio also picks up
iome of Severs’ country music on
Wednesdays, Fridays and Satur-
lays: the radio exposure has helped
sopularize the club.

Ficarotta manages to kcep some-
thing going on here at all times.
When the band isn’t on the stand.
he’s got a honky-tonk piano going or
a guitar player in one of the other
rooms.

Ficarotta is also featuring a
‘name” attraction at least once a
nonth. First in was Faron Young,
vho did two shows. Admission was
»8 but the one admission covered
yoth shows.

With designs on making Whiskey
function one of the best country
‘ooms in the East. Ficarotta is now
>lanning to take down a wall in the
'oom and expand the club’s capacity
o 1.200. This will enable him, to

bring in the top country music
names.

Instead of the young crowd that
Reflections attracted. Whiskey
Junction now brings in patrons from
20 to 70.

In addition to the main room,
Whiskey Junction operates a deli all
cvening serving a wide variety of
sandwiches and snack foods. There’s
also a general store that features au-
thentic western wear and acces-
sories. In addition, the club has an
electronic game room.

Whiskey Junction is not the only
country haven in this arca, where the
music continues to grow in popu-
larity. Newest country club is the
Olden Cafe in the city proper that
provides country music Wednesday
through Saturday with a band on
weekends. Olden Cafe features a
Ladies Night on Wednesday and a
Peanut Night on Thursday. The
country sound has now also invaded
the Holiday Inn Lounge in subur-
ban Oranbury with live country mu-
sic on Friday and Saturday nights.

Additionally, the old Beethoven’s
in Howell Township, N.J.. has
changed hands, and is now a coun-
try club named the Silver Saddle
Inn.

The club, which was originally the
Sportsman Club, is now owned by
Michael and Doris Mazuca., who
also operate the Inn Place in nearby
Red Bank. N J.

The new Silver Slipper has a ca-
pacity of 500 and features live enter-
tainment. MAURIE ORODENKER

Peppermint Lounge Promotes
Growth With Eclectic Bookings

® Continued from page 34

big attraction at the club. Shown on
monitors scattercd around the club,
the video features original and
record company promo clips, as well
as tapes of bands that previously
played at the club. When a band is
playing live, its performance can be
seen on the video monitors through-
out the club.

The Peppermint Lounge is open
seven nights a week. with a different
band playing virtually every night,
though the club does have some
multiple night bookings. Three
nights a week, on an average, there
are name acts appearing. and on the
other nights unsigned bands play.

Roccio says “things have levelled
off” and the bidding wars for name
acts are now a thing of the past.

The three remaining new music
clubs in Manhattan, the Ritz, Pep-

permint Lounge and the Mudd
Club, make their offer according to
their capacity and what they think
an act is worth without necessarily
trying to top each other. he says.

Studio 54, located less than a mile
from the Peppermint Lounge, is now
also booking new music acts, begin-
ning Wednesday (23) with Lene
Lovich. Roccio says he welcomes the
club, especially, hesays, if it keeps its
restrictive door policy. He would be
happy to accept those turned away
from Studio 54.

For unsigned acts to play the Pep-
permint Lounge, they have to have
more than just a cassette. “I've just
about stopped listening to demo
tapes,” he says. “Right now a band
will have had to make some sort of
impact out there. Every band I have
here now, I have heard of. They

have gotten some press, or they have
a hot little single, or they put their
posters all over the walls.

“These are the bands I am inter-
ested in, the ones who put in some
extra effort, like the Certain Gener-
als, the Bloods, the Bad Brains or the
Cosmopolitans who do a good job
on their own. They call their friends,
they call the newspapers and they
send out press releases. Then I will
have heard of them, even with one
line in a newspaper somewhere.

“I think what new bands should
do is not immediately try to play the
Ritz or the Peppermint Lounge, but
they should go to their local clubs
and bars. They should go to the cor-
ner (bar) say, ‘hey, every Wednes-
day, new wave night, we’ll charge $3
and pack the place with kids. Give
us half the door and we’ll do it.”

DISCO & DANCE REC.

MAIL ORDER SERVICE Criss,

Witis (New), Elvis Medleys (U.S. & Engiand), Heaven 17,
Claudia Hart (Holiywood), Cher! Hunt, Linx (New), Paul Anka
Medley, Glenn Miller Medley, Mystery, Plerre Perpall, Slim
Williams (from Project), Marle Verano (Having Fun & Get Up),
Sandra (Telepathique), Donald Byrd, Beggar and Co., Dolly
Dots, Patricla Ruddlck Sam Cooke Medley, Manana (Amor)

Retail » DJ * Imports & U.S.

Telex: 230 199 SWIFT-UR (MAIL-0)
Call or write us—Fastest service, best
stock and cheapest retall price on U.S.
and imports. Send for our FREE lists of
Imports, 12 Discs; and U.S, LP's.
Call us about our AUTOMATIC
MAILING SUBSCRIPTION—
SERVICE—personalized to the

needs of your disco or area.

We export to DJs in all countries (retail
only).

All orders are shipped immediately U.P.S.—
We give personal attention to your needs

AIL O DISC RECORDS

10 SOUTH MALL, PLAINVIEW, NY 11803

PHONE (516) 694-0088

NEW 12" —Funkmasters/Bc Kool, 4 Seasons Medtey, Evelyn
Smith, Amanda Lear (follow me), Boney M (Malalka), Gary

Gang (Crulsin-Remix), Ann-Margret, Viola

Logic, C Bang Gang,
KId(No 1), Sparec (New), Nancy Nova (The
Force), Steve Kent, Cerrone (Trippin on the
Moon), Frankle Smith (Remlix), Boys Town
Gang (Dlisco Kicks), Original Mass Olsco
Kicks, Patrick Hernandez, Patrick Crowley,
Kim Larsen, Vickl Sue Robinson, Ellle War-
ren, Logo (Carlbb, Disco Medley) Spandau
Ballet (New) Abba, Visage (Remlx), Hi
Gloss, Nick Straker Band (Both), BBQ Band,
Shampoo, Prince (New), Vivian Reed, Nite
Force, Stars on 45 Vol. 3. IMPORT LP's—
Kryptonite, Christopher Mills, Back to the
60's, Star Tracks, Enigma.

R

THE KING on Long Pla\'i,

The Long Awaited

ELVIS DANCE

ONE OF THE GREATEST COLLECTIONS OF HIT SONGS EVER PUT ON ONE RECORD,
FEATURING THE AUTHENTIC VOCAL PERFORMANCE OF GREGG PETERS AND

A DRIVING 1981 STYLE DANCE TEMPQ THAT WILL PLEASE OLD ELVIS FANS...
AND MAKE A LOT OF NEW ONES T00!

12!/

SIDE 1

KINGS THEME

DON'T BE CRUEL
SUSPICIDUS MINDS
JAILHOUSE ROCK
TEADY BEAR
RETURN TO SENDER

HOUND DOG
LiL SISTER
NOW OR NEVER
KINGS THEME

““SEARCHIN’ RAP”’

and
‘“SEARCHIN’
INSTRUMENTAL”’

Another Out-Of-The-Box 12” SMASH
from
REELIN & ROCKIN RECORDS

STERED — EXTENDED PLAY
ROCK SONGS r o

HARD HEADED WOMEN

Manutactured and Distribute

Vocals

GREGG
“THE KING
PETERS

Kings Theme
ami | Want You, | Need You.

O Blackwell M { Love You 3
M James :m Are You Lonesome Tonigh
Leiber & Stoller AP Lovin You
Karm 88 Lowe ASCS The Wonder of You
0 Blackwe & W. Scott ASCAP 1 Can't Help Faliing
C Demetrus BMI In Love With You
Leiber & Stolter M My Way
Pomus & Shuman ASCAP Kings Theme
Shroeder & Gold

d by Reelin & Rockin Records,

www americanradiohistorv. com

SINGLE — 33 1/3 RPM
£ 2 — LOVE SONGS g2

3901 Ft. Hamilton Pkwy.,

7" Version “The King on 45” Coming Soon
Performed by

THE GREGG PETERS BAND

Produced By Ed Pavia

For further information call:

REELIN & ROCKIN RECORDS
212-331-7209 [ 212-435-7890 / 212-442-3462

Myset & Kosioff ?;:I;AP
Turk & Handman ree

Leiber & Stotler e
Baker & Knight

perett Creature & Weiss ;?AC‘AP
Anka, Rexaux & Francois

Brooklyn, N.Y.

ayvoa11g ‘1861 '€ 4380100
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Classical

MENOTTI SCORES—Gian Carlo Menotti, famous for such works as ‘‘Amabhl

And The Night Visitors,” “The Medium,” “The Telephone,” and *‘The Con-

sul,” is joined by New York City Mayor Edward Koch following presentation of

the City’s Certificate of Appreciation in recognition of the composer’s 70th

birthday. The recent tribute, attended by 100 friends and musical colleagues
of the composer, took place at New York's City Hall.

AMSTERDAM-Interest in
classical music on records is pick-
ing up again in Holland, espe-
cially in the 12-19 age group.

That’s one key factor to
emerge from a market research
survey by Intomart, requested by
Phonogram, Holland. Details
were revealed by Rob Edwards,
Phonogram deputy managing di-
rector, at the major’s “Classical
Music Day” here.

In 1978, classical records worth
around $25 million were sold in
Holland, which added up to a
10.5% share of the total record
sales. The following year the fig-
ure dipped to $19.2 million, or
8.5%. Though final figures are
still not through, it is understood
that the turnover of classical
product in Holland in 1980 was
back up to $22.5 million, or ap-
proximately 11% of the total.

And a projected figure for this
¢ year sees the total up to $23 mil-
lion, or maybe 12% of the total.

According to Edwards, the in-

Dutch Teenager%’ Interest
In Classical Disks Grows

creasing support for classical
product is due to better organiza-
tion on the part of NKV, the
Dutch classical record retailers’
group.

Intomart’s research shows that
despite their ignorance of the
finer points—the meaning of
terms like ‘sonata’ for instance—
Dutch youngsters spent four
times as much on classical rec-
ords last year as in 1978. To
strengthen their interest, Phono-
gram has now issued an explana-
tory booklet title “What Is Classi-
cal?”, copies of which have gone
to all Dutch classical retailers.

It appears most record buyers
derive their information on new
classical releases chiefly from the
radio or from browsing in the
shops. But 37% rely on national
press reviews, and Edwards de-
plores the loss of interest in clas-
sical reviews among more and
more Dutch newspapers, which
he sees as a “devaluation of the
cultural life in the Netherlands.”

&6
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Roulette To Distribute
Black Artists’ Series

NEW YORK-—Roulette Records
is returning to the distribution of
classical recordings with Perform-
ance Records, featuring a “Black
Artists Series” of performances and,
in some instances, works by black
composers.

Roulette, which will utilize its net-
work of 17 independent distributors
for the $8.98 line, hasn’t had a classi-
cal line since it handled a line of Eu-
ropean recordings, under the Forum
logo, 15 years ago.

A division of Cespico Records
Ltd., Performance cofounder is law-
yer Maxwell T. Cohen, whose late
wife, Cecilia Cohen, supervnsed the
production of the first six albums
now reaching distributors. She was
killed in an auto accident shortly af-
ter completing the albums a year
ago.

The artists represented in the six
albums are cellist Kermit Moore

(heard on two sets), pianist Leon
Bates, pianist Raymond Jackson,
flutist Harold Jones and mezzo-so-
prano Hilda Harris.

Packaging of the new series fea-
tures original paintings by black,
Mexican and Japanese painters.

According to Roulette’s Bud Kat-
zel, future recordings are to include
musicians of Hispanic heritage.

Roulette’s lineup of distributors
includes Malverne, N.Y.; Pacific
Records & Tape, San Francisco;
Zamoiski, Baltimore-Washington,
D.C.; Alta, Phoenix; Universal,
Philadelphia; Arc, Detroit; Tara,
Atlanta; Piks, Cleveland; Pickwick,
Minneapolis; Best, Buffalo: Tone,
Miami; All-South, New Orleans;
Stan’s Shreveport; M.S., Chicago;
Mike Microphone, Hawaii; Pan
America, Denver; M.B. Krupp, El
Paso; Big State, Dallas.

Peking LP
Sees China,
U.S. Union

NEW YORK—In a first time East-
West collaboration, an American pi-
anist will record in Peking with a
Chinese orchestra while technical
chores are shared by specialists from
both countries.

Pianist Berenice Lipson-Gruzen,
a native New Yorker, is set to per-
form Chopin’s Second Piano Con-
certo with the Peking Central Phil-
harmonic Sept. 30 for an album to
be released here by Desto Records
early in 1982.

Producer is James Keeler, who
was involved in Lipson-Gruzen's
first recording for Desto, a solo al-
bum of Debussy music.

Engaged to oversee engineering
duties is Paul Goodman, a senior
recording engineer for RCA Rec-
ords, the man behind the console at
most top Red Seal productions in re-
cent years.

Goodman, who notes that the
recording equipment listed in an in-
ventory docket as on hand in the
Peking studio is of world class qual-
ity, may also participate in a second
orchestral recording to be mounted
during his stay. This will also be with
the Central Philharmonic under Da-
vid Gilbert, the American who
serves as the ensemble’s principal
guest conductor.

Following the lead of other West-
ern artists who appear in China,
Lipson-Gruzen will teach a number
of master classes during her visit.
Somewhat more unusual, will be

several seminars on recording tech-
nique presented for Chinese tech-
nicians by Goodman.

Lipson-Gruzen will fill out the al-
bum with solo Chopin material, in-
cluding a nocturne, a scherzo and
several mazurkas.

R e

Im'po-rt Digital -
. Beethoven Set |

CHICAGO—The first Complete
Beethoven symphony cycle in digi-
tal, being issued by EMI this month,
will be available as an import in the
us.

The boxed eight-record set is
being list priced at under $60 by
Brilly Imports of Beverly Hills,
Calif. Featured is the Philharmonia
Orchestra and Chorus of London
conducted by Kurt Sanderling with
singers Shelia Armstrong, Linda
Finnie, Robert Tear and John Tom-
linson.

The set, recorded last winter, also
includes Beethoven’s overtures
“Coriolan,” “Fidelio,” “Creatures
Of Prometheus” and “Egmont.” Un-
derwriting and promotion for the
edition is coming from De Maurier
cigarettes.

Sine Qua Non Cuts
Deal With Chandos

CHICAGO-Sine Qua Non Rec-
ords has completed an exclusive
North American distribution agree-
ment with Chandos Records, British
audiophile label.

The entire Chandos catalog, in-
cluding digital recordings of Holst’s
“Planets,” Mahler’s Fourth Sym-
phony and Rachmaninoff’s Second
Symphony, will be made available.
Chandos Records are pressed by
Teldec in West Germany.

wWwWwW americanradiohistorv.com

General News

® Continued from puge 6

8. “Temptin® Temptations,”
Temptations, Gordy, 1965-66,
14 weeks.

“] Never Loved A Man The
Way I Love You,” Aretha

Franklin, Atlantic, 1967, 14
weeks.
“Shaft™ soundtrack, Isaac
Hayes, Enterprise, 1971, 14
weeks.
“Hotter Than July.” Stevie

Wonder, Tamla, B980-81, 14
weeks.
12. “Cloud Nine,” Temptations,
Gordy, 1969, 13 weeks.
Motown thus has seven of the all-
time top 12, with Atlantic next with
three. The Temptations are the top
individual act, with four of the top
12 LPs. Aretha Franklin is runnerup
with three; Stevie Wonder has two.

* * *

Kool’s Hot: Kool & the Gang’s
“Take My Heart” (De-Lite) crashes
onto the r&b singles chart this week
atnumber 27, the highest any record
has entered the survey thus farin the
"80s.

Earth, Wind & Fire’s “Let Me
Talk™ had held the decade’s record:

Chartbeat

It opened at number 31 a year ago.
George Benson’s “Give Me The
Night™ and the Jacksons’ “Lovely
One” both bowed at 33 last year; the
Brothers Johnson’s “Stomp!™ came
on at 40.

The next highest-debuting singles
on the r&b chart so far this year are
the Commodores’ “Lady (You Bring
Me Up).” which opened at 45, Sister
Sledge’s ““All American Girls”
(#48), Cameo’s “Freaky Dancin’”
(#49) and Maze’s “Running Away”
(#50).

You'll be quizzed on all this later.

* k%

Mr. Crossover: Al Jarreaw’s
“Breakin® Away” (WB) is the No. 1
jazz album for the fifth straight week
and also moves up to number 10 on
the pop chart.

That makes Jarreau the second
jazz-based act this year to snare a
top 10 LP: Grover Washington Jr.
logged seven weeks at number five
with “Winelight.” Two jazz-based
superstars had top 10 pop LPs last
year: Chuck Mangione’s “Fun And
Games” hit number eight in March;
George Benson’s “Give Me The
Night” made it to three in October.

Billboard ©

Spec iol Sur vey

N. CALIFORNIA (Pop)

Survey For Week Ending 10/3/81

CHICAGO (Salsa)

This TITLE-Artist, Label &
Week | Number (Distributing Label)

This TITLE—Amst Label &
Week Number (Dlstnbutm( Label)

1 | JUAN GABRIEL
Con tu amor, Pronto 1096

2 | RIGO TOVAR
| Rigo 81, Profono 3046

| 3 | JUAN PARDO
CBS 80304
4 | VICKY
Gas 4236
| 5 | JULIOIGLESIAS
De nina a mujer, CBS 50317
6 | EMMANUEL
Intimamente, Arcano 3535
7 | BURBUJAS

Burbujas, Profono 1001

8 | JOAN SEBASTIAN
Muzart 1805

9 | RAPHAEL
CBS 80305

10 | VICENTE FERNANDEZ
CBS 20555

11 | JOSELUIS RODRIGUEZ
Mijuer, TH 2151

12 | AMANDA MIGUEL
Profono 3049

13 | JUAN GABRIEL
America 1018

14 | LOS HUMILDES
Fama 608

15 | LAPEQUENA COMPANIA
Tangos a media lux, Alhambra 4826

16 | LAMIGRA
Mar Int. 125

17 | ROBERTO CARLOS
CBS 12314

18 | LUPITAD'ALECIO
Orfeon 16055

19 | NAPOLEON
RAFF 9079

20 | DIANGO
La radio Odeon 74112

21 | LEO DAN
CBS 20502

22 | DIEGO VERDAGUER
Profono 3044

23 | VIVAEL NORTE

15 exitazos nortenos, Profono 1501

24 | LOLABELTRAN
Gas 1020

25 | JULIO IGLESIAS
CBS 50301

1 | EDDIE PALMIERI
Barbaro 205

2 | FANIAALL STARS
Fania 595

3 | ELGRAN COMBO
Combo 2021

4 SELIA CRUZ Y WILLIE COLON
aya 9.

5 | MARVIN SANTIAGO
| THZ148

6 | SONORA PONCENA
Inca 1077

7 | TIPICAT73
Fania 592

8 OSCAR D'LEON
TH2149

9 | RAPHY LEAVITT
TH2132

10 | ORQUESTA LA SOLUCION
TH312

11 | LUIS PERICO ORTIZ |

Nueva Generacion 725 |

12 | HECTOR LAVOE

Fania 574

13 CELIA CRUZ Y WILLIE COLON

Vaya 66

14 | RUBEN BLADES Y WILLIE
COLON
Fania 537

15 | SANTIAGO CERON
Sal int 728

16 | FANIAALL STARS
CBS 10313

17 | WILLIECOLON
Mar 590

18 | FANIAALL STARS

| Fania 583
19 | LARRY HARLOW
| Coco 160

20 | ELGRAN COMBO
Combo 2073

21 | ELGRAN COMBO
Combo 2018

22 | ANDY MONTANEZ
Velvet 6005

23 | ISMAEL MIRANDA
Fania 593

24 | LUIS PERICO ORTIZ

Nueva Generacion 715

25 WII.I.IE ROSARIO
H2103
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‘myrerh,

The Brooklyn
Tabernacle Choir

Milton Brunson
Brush Arbor
Shirley Caesar
Steve Camp
Morris Chapman
Paul Clark

Tony Comer
& Crosswinds

Denny Correll
David Edwards
John Fischer
Richie Furay
Amy Grant

Al Green
Benny Hester
Honeytree
Bobby Jones

myrrh,

David Meece

The Mighty Clouds
of Joy

Maria Muldaur

The New York
Community Choir

Michael & Stormie
Omartian

Leon Patillo

The Sonlight
Orchestra

Randy Stonehill
Russ Taff

Pat Terry

B.J. Thomas
Donn Thomas
Mike Warnke

Bob & Pauline
Wilson

WaoRn

Dave Boyer

Dana

Joni Eareckson

Evie

Tennessee Ernie Ford
The Bill Gaither Trio

Howard & Vestal
Goodman

Hale & Wilder

Kurt Kaiser

The Latinos
KenMedema

Vincente Montano

Tom Netherton

Roy Rogers & Dale Evans
George Beverly Shea

The Wittys

THE WonHD
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pMaranatha!
RECORDS mﬂﬂ@ﬂ@

Wendy Bagwell DWSID/‘W_? Tommy Coomes

&the Sunliters Andrew Culverwell Oden Fong
The Cathedral Quartet Dion [saac Air Freight
Johnnie Cook Micki Fuhrman Debby Kerner
Jimmie Davis The New Gaither Karen Lafferty
The Florida Boys Vocal Band Erick Nelson
The Happy Goodman The Imperials Michele Pillar

Family The Sharretts Ernie Rettino
Rusty Goodman Kelly Willard
The Inspirations Malcolm Wild

The Lewis Family
Little Roy Lewis
The Mercy River Boys SoLID ROCK
The Rex Nelon Singers Chuck Girard Larry Norman
Steven Soles

B To our family of artists, The Word Record Group wishes to express a public and heartfelt “thank you.” @ Thank
you for bringing us the songs which have dominated every gospel music chart from contemporary to Southern
Gospel. @ Thank you for the messages in sound that have made The Word Record Group #1 in gospel airplay. m
Thank you for all the superb albums which have allowed The Word Record Group to go forward as the unquestioned
industry leader in the rapidly-growing gospel music market. @ Thank you for your enthusiasm and support as we
expand into video and films. @ Most of all, thank you for extending to us the privilege of sharingin your unique
musical ministries for the Lord. We join you in your commitment to serve Him with the best that your great talents
candeliver. @ As we move together to expand the frontiers of gospel music, thank you for making The Word Record
Group so much more than arecord company. As vital members of our gospel music family, we salute you.

HELOHD GROUP

More than a record company. A gospel music family.

Los Angeles, California Waco, Texas Nashville, Tennessee

www.americanradiohistorv.com
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Year Of Marketing Breakthroughs

By PAUL BAKER

Gospel music, described only a few years ago as ““The New
Frontier' for the music industry, has now become “*a market
ing man's dream.” So stated Neil Bogart in his keynote ad
dress at last year's Billboard Conference on Gospel Music. A
nationwide scan of retail outlets shows that the challenge has
been taken up by record companies, distributors and buyers
as the sale of gospel music continues to increase.

Although gospel is a relatively new music form for secular
outlets, it has already established itself fairty well in more than
2,000 Christian specialty stores. In addition, most gospe! art
ists, unlike their secular counterparts. sell their albums at
concert appearances. Indeed. it is a marketing man's dream.

Until recently, most secular record dealers have generally
shied away from selling gospel product. Their stores might
have carried a token handful of yellowing albums which had
been “‘hidden' there a few years earlier. but there was not
enough attention paid to the gospel product to really give it a
run for its money. Since there were gospel specialty stores in
many towns and cities, the pop music retailer would send a
potential customer **down the street' rather than carry what
was then considered an alien music form.

‘For so long," explains Word Records and Music vice presi-
dent in charge of marketing, Dan Johnson, ‘the retailers and
the buyers have really been ignorant of the whole gospel mu-
sic form, and they ve been scared away by the cliches and
stereotypes that have been equated with gospel music.

—

Pau! Baker is a freelance writer based in Texas
|

“Through education and credibility that's slowly been
building in the industry, on radio, in airplay charts and in the
press, there's a sort of intrigue that has developed about gos-
pel.,” Johnson adds. “‘Consequently. the antagonism that
once existed towards gospel music has reached an all time
low, in terms of willingness to at least entertain a discussion
about it

“Probably the last two and one-half years has been the pe-
riod that has made the difference for us,’" says Chuck Black-
smith, buyer for Roundup Music Distributors, which services
the extensive Pacific Northweqt chain of Fred Myer depart
ment stores with record product.

wWwWwW americanradiohistorv.com

‘We kind of recognized that there was an area that was
really starting to build, for a lot of reasons. One was the kind
of concentration most gospel record companies were putting
into their production. The quality of the product coming out
was better than it had previously been.’

Rich Diamond, buyer for Showtime [ndustries, which sup-
plies the 25 Music Plus outlets in the L.A. market, agrees.
“The gospel albums getting to us now seem to be more and
more pop In style. When we put them on, we can't always tell
they're religious anymore. The production is super, the pack-
aging is fantastic, and more and more secular artists are get-
ting involved.”

Diamond notes that it has been especially helpful when the
labels provide demonstration records to him which he can
pass on to the Music Plus stores. ‘*That way, the dealers can
hear that gospel music isn't like what they think it is like.

Budget Tapes and Records. a 91-store chain, has a com-
plete line of current gospel product available at their finger-
tips through the catalog of product provided by DanJay Dis
tributors. which services them. Operations Manager George
Hill, through a year-long effort, has attempted to make gospe!
a regular part of Budget stores. He notes that the biggest
holdback has been a reluctance on the part of some of the
Budget franchisees to accept it as part of their catalog.

“We know the customers are out there,” Hill adds. "'The
stores need to let them know the product is available.” Hill
states that it will still be a few months before he will be able to
measure the impact of his introductory program.

In addition to dealer acceptance, radio has proven to be an
integral part of gospel sales in secular outiets in all but a few
regions of the country. (Continued on page G-28)
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Making Giant Strides

By EDWARD MORRIS

The faith is documentable.

Secular record labels are edging—or plunging—into gospel
music: and Christian record companies are opening new la-
bels, signing more talent and providing them with bigger pro-
duction budgets. All this for a musical form that has yet to
spawn its own genuine superstar of disk sales.

The activity is tied to the economics of the times as much as
to the spirit. Secular labels are eager to open up heretofore
untapped markets to help make up for their pop music losses
in recent years. Gospel labels, already with an access to that
market, need to try a lot of well-produced acts to determine
which ones have real sales potential and, thus. merit the lion's
share of the promotional dollar.

Some observers—mostly from inside the industry—liken
‘he state of gospel music now to that of the country music
business 10 years ago. While that analogy holds more hope
than water, it does demonstrate the gospel music business’
greatest asset: its positive thinking. If the form doesn’t catch
fire, it won't be for lack of sparks.

The Benson Co., with 13 affiliated labels, and Word, with
12, remain the industry’s most visible and varied forces. How
ever, the intervention of secular companies into gospel music
merchandising may change the balance of influence.

There is, for example, a big push at MCA/Songbird to gain

L Edward Morris is Billboard Gospel Editor in Nashville.

HE

gospel income by producing all-gospe! albums on basically
secular stars. The wisdom of this approach was borne out last
year with the company’s success via Willie Nelson's “Family
Bible™ LP.

Similarly. CBS has established its much-anticipated gospe
label, Priority, in Nashville and staffed it for the long run. Pri
ority is headed by former Word executive. Buddy Huey.

Millennium, a secular label distributed by RCA, is taking a
softer approach by including gospel and secular cuts together
on its albums and singles instead of opting for the unalloyec
Christian package. Andy Frances, Millennium’s head of mar

www americanradiohistorv.com

keting and artist development. explains that the gospel turn
has grown more from the desires of the artists involved than
from any calculated sales decision.

PolyGram reports that it will form a special label for Edwin
Hawkins, its disputed gospe! acquisition from Birthright Rec
ords. Both labels maintain they have new product on
Hawkins.

Other strong contenders for the gospel ear and dollar are
Lexicon's Light and Luminar labels, Spirit, Sparrow/Birdwing,
Zondervan's New Dawn and Milk & Honey, Birthright/Bee
Gee and, in the Catholic market, Epoch. Castle Records,
Tulsa, is off to an impressive start. Dozens of small labels. in
cluding Spiritual Uplift, Windchime, Godssound and Pearl
are testing the waters with an experimental album or two.
Jewel also continues to make a strong showing through its ex
tensive distribution network

Benson has recently established distribution and artist de-
velopment agreements with associates in more than a dozen
countries. Stylistically, the company covers the Christian mar-
ketplace with everything from southern gospel to new wave,
from children’s to comedy albums. Benson has more than
100 acts on its labels.

Word has made a major inroad into video during the past
year with its multipurpose MusicVision line, which is being
produced for church, commercial and home audiences. It has
also originated its own television show, “*‘More Than Music,’
with a variety format that features the label's artists. Addi-
tionally, there's been significant activity by Word to heighten

(Continved on page G-39)
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GRAMMY AWARD WINNER

GRAMMY AWARD NOMINATION |

To:

WALTER and
TRAMAINE, ANDRAE,
REBA and DONY, SWEET
COMFORT BAND,
RESURRECTION BAND,
DINO, KRISTLE, THE
NATIONAL ASSOCIATION OF RECORD ARCHERS and all of our

MERCHANDISERS AWARD .
other wonderful Light

artists, my sincerest thanks
for making this past year
RECORD WORLD ANNUAL GOSPEL AWARDS | | such a glorious one.

DOVE AWARD WINNER

() &b kst

Presicent, LIGHT RECORDS

CASH BOX ANNUAL GOSPEL AWARDS
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More Stations Spur Growth

“The music's getting better, the deejays are getting better.
the signals are getting better, and in many cases, the incomes
are getting better. We have reached a point now where we're
going to separate the men from the boys.”

That assessment of gospel radio came recently from Jim
Black, director of the annual Gospel Radio Seminar, and vice-
president of SESAC, Inc. Black’'s comments seem to be
backed up by the attitudes and reports of many programmers
who are taking their business of gospe! radio very seriously
these days.

‘Gospel radio stations need to become competitively more
professional in their own markets,”" adds Joe Battagha. sales
manager for WWDJ in Hackensack. New Jersey. “‘They need
to become better radio people. to learn how to develop tighter
formats. and to learn how to better use sales and promotional
materials.”

Because of its breakneck growth in the past decade. more
and more markets are being served by several gospel sta-
tions, creating a tighter squeeze on donor dollars for block
programmed outlets, and spot sales for the music program-
mers.

‘It keeps us popping,~ comments Doug Dougherty of
WMOC in Chattagnooga. Tennessee, a 400.000-population
market served by some 700 churches and six gospel radio sig:
nals. Another six-gospel-station-market is Atlanta. where con
temporary Christian station WAEC's Jay Beattie confidently
observes: “There are a lot of people who want what we're
doing.

The Bible Belt and the South aren't the only place where lis-
teners can punch up a variety of gospel stations on their ra-
dios. Markets such as Denver and Los Angeles. as well as sev

eral others, rank at least five stations programming religion.

“Everybody's looking to hear some good news." says Celes
tine Willis, the programmer for Peace Radio, WPCE. in Nor-
folk. Virginia. Willis sees her station giving the audience therr
share of the good news through the gospel truth. Like WPCE.
hundreds of gospel stations nationwide (the estimates vary
from 600 to 1400) provide listeners with good news through
music. preaching and teaching.

The fertility of the gospel radio field has been accom-
modated by several growth enhancers. For one, the supply of
gospel music recordings has become more plentiful with each
year that passes. The annual average now runs at more than

www.americanradiohistorv.com

200 albums released. Secular labels such as Columbia and
MCA have also entered the full-line gospel race with their Pri-
ority and Songbird labels. The variety of music runs as wide a
spectrum as that in secular music—from Tennessee Ernie
Ford hymns to Andy McCarrol and Moral Support's new wave
brand of gospel. Such a variety has provided stations an un
precedented wide choice to choose from and program, and
somebody in the audience seems to like each type.

“We sometimes allow the public to introduce us to the mu
sic,” says WPCE's Willis. ‘If there's a singer they like. they'li
let us know."” As aresult. the predominately black gospel play-
list at the 24-hour station is not restricted to black. "Why call
it black gospel in the first place?”” Willis ponders. “It's just
plain gospel.

Across the river in Portsmouth, station WXRI-FM programs
the most liberal. and paradoxically, one of the most subtle of
the gospel radio formats. Their "*positive pop'" features a 3 to
1 ratio of contemporary secuiar to contemporary Christian
music. The format, a pilot for the new Continental Radio Sat-
ellite Network, is the direct opposite of some stations for
mats, which throw in an occasional secular ‘‘positive’ record
with a predominantly religious mix.

Craig Hodgson of the Continental Network stated at a re-
cent meeting of satellite broadcasters that "“There's a huge
segment of our population—55 million born-again Chris
tians—who have not a lot to listen to on the radio. Little music.
mostly preachers."”

The Continental Network feeds subscribers the “'positive
pop blend via satellite. Tom Dooley. the pd for the service,
explains that the programming provides the smaller gospel

(Continued on page G-30)
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Market Ministries

By ANNA SOBCZYNSKI

A Christian, whether one who was born again or one who
never said die, meets fellow believers at his local Christian
bookstore. That's long been a favorite hangout for the faithful
to browse through inspirational books, find fitting gifts for fel-
low believers, and also to buy Christian music records.
Though it’s a record forum not common to secular record pur-
chasers, it's been a natural for the religious buyer. Even the
top gospel record companies like Word and Benson, have, or
have had, book publishing sidelines, says one distributor.

Bookstore owners are realizing that it's records that get
people into the stores and that music buyers are also apt to be
drawn to the bookshelf, jewelry counter and card bin once in
the store. Records are even fast squeezing out other store
items for shelf space.

Last year the 5500 Christian bookstores throughout the
US. and Canada grossed $896 million, 16Y2% of it in music,
according to Gary Foster, publications director for the Chris-
tian Booksellers Association (C.B.A.). The $150 million in mu-
sic sales, a 20% jump over 1979, was divided into $120 miltion
for recorded product and $30 million for music in print. The
Gospel Music Association (G.M.A.), lists the music figure even
higher at $175 million in 1979 (recorded product and print
music combined). in addition, Don Butler executive director
of the GMA points out that those figures do not take into ac-
count any of the custom products put out by small gospel
groups with a regional following. Nor does it include the occa-

Anna Sobcynski is a freelance writer residing in Wheaton, 1ll.

USHE

sional record produced by major secular labels by their super-
stars like Bob Dylan or Donna Summer.

Returning to the CBA figures for bookstores, by compari-
son, books accounted for 28.4% of the total, Bibles (a sepa-
rate category) 13.8%, while gifts registered 25% of the vol-
ume. The figures for '81, says Foster, are expected to be even
higher.

That's no small potatoes, even though the average Chris-
tian bookstore is a small, often one-shop, family-owned oper-
ation. The average store's gross sales were no higher than
$152,000 last year, says the CBA. Even though individual
stores rate their music departments’ sales anywhere from five

www.americanradiohistorv.com

to 50%, all the retailers interviewed attest to a marked in-
crease in music income the past few years, and most sig-
nificantly the last two.

The type of music sold has made a complete turnaround in
the last five years. Traditional and MOR had held a command-
ing lead. Not so today, say storeowners. The CBA as well as
the GMA rank contemporary music at the top of the lot. John
Styll, editor and publisher of Contemporary Christian Music
magazine, says contemporary music makes up 75% of the
charts. Contemporary includes a wide spectrum of religious
sound ranging from upbeat MOR to new wave by performers
like Daniel Amos and metal rock groups like Resurrection
Band.

Selling records via bookstores is not only a unique concept
within the record industry. It's also one that poses unique
problems and challenges to the retailers. Unlike any secular
stores, Christian booksellers don't just market—they min
ister. Consequently, any idea conveyed via sound has to be a
sound idea in a Christian sense as well. That poses a moral
dilemma which many bookstore owners would like to have re-
ceived once and for all. The question plaguing some book-
store ministries is, when Jesus walked upon the water, did He
expect New Wave to sail his message 'round the world?
Though most bookstore operators agree that the message is
what's important regardless of the beat it's carried by, there
are a few bookstore owners who insist that the contemporary
music medium is not a fitting one for the message. But they
are, say bookstore proprietors, a minority and one which will
be able to eventually ‘‘throw its prejudice out the door," in the
words of gospel performer Bill Gaither ina July 1981 interview

(Continued on puge G-34)
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The Legend Lives On
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Between Tradition And Experimentation

By ROBERT K. OERMANN

The traditions associated with black gospel music are per
haps the most noble of any American music form. Black spiri-
tuals have been a source of strength and inspiration since the
days of slavery. They were much more than music. They were
a life force, a release, a political statement of a people.

Presented in concert form and in sophisticated arrange-
ments they became an economic force as well in the nine-
teenth century. The gospel message spread by groups like the
Fisk Jubilee Singers made the existence of schools for black
higher education possible. and gave new dignity to black cul-
ture.

The black church and its music occupied center stage dur
ing the civil rights struggles of the 1960s. Again, the music of
black Americans provided much more than mere entertain-
ment. It was part and parcel of one of the most signficant po-
litical movements of our time

Today. the traditional forms of black gospel music continue
to comprise the central musical experience for black Ameri
cans. Black gospel remains the bedrock culture of their com
munities, and its popularity is undimmed.

Nevertheless, if one trend or theme emerged during 1981
it was that change is in the air. The music is evolving, its mar-
keting is altering drastically; its audience is expanding; and its
eyes are now firmly on the future. The events of 1981 in black
gospel music indicate that this most tradition-based of Ameri-
can music forms is now reaching dramatically beyond its
home base.

Even the most traditional of the black gospel labels, Savoy,
has felt the wind change. Savoy’s arrangement with the'mar-

keting and distribution expertise of Arista Records has meant
ever-broader distribution of its artists. Marketing man for the
gospel line, Irv Bagley, indicates that sales were up well over
10% in what was a "'soft’’ year for the black gospel business
as a whole. Savoy maintained its dominance of the black gos
pel charts during 1981, and was the number one black gospel
label for the fifth consecutive year, according to Bagley. The
label continued to expand its roster in the year past. its:-most
successful new act being Keith Pringle. James Cleveland. the

Robert K. Qermann is head of technical services,-Country Music
Foundation
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grand patriarch of the black gospel field. continued to be the
label’s mainstay. Cleveland achieved a career milestone in
1981 when his star was placed in Hollywood's Walkway of
Stars in August. This was a notable example of the increased
attention given to black gospel music artists during the year
Veteran stars like the Swan Silvertones and Cleophus Robin
son added to Savoy's prestige in 1981 as well.

At Nashboro, the other major mainly-traditional black gos-
pel label, the Gospel Keynotes were top-selling artists. The
Swanee Quintet, who are 31-year veterans of the label, also
continued to sell well. Even so, change was part of Nashboro’s
experience during 1981, as a new executive team headed by
John Jossey arrived.

Nashboro and Savoy specialize in the genres of black gospel
famihar to many: the male quartets. with their simple guitar-
drums accompaniment, the pianoc-accompanied gospel en-
sembles of 15-25 singers and gospel groups of 6-10 vocalists;
and the large black gospel chotrs. These traditionally-popular
types of groups are beginning to seem desirable to major la
bels as well, as 1981 overtures from Polygram and Warner
Brothers indicated.

But the gospel message is being spread with other kinds of
music now. Several black secular acts have become evangeli-
cal during the past year, and have used their own styles to fur-
ther the old gospel message. Artists like Deniece Williams,
Earth, Wind and Fire, and Syreeta represent a new generation
that believes in the spiritual message, but that reaches a
broader audience with it. Soul star Al Green has taken the fer-
vor and intensity of his singing and songwriting completely
into the black gospel field. Gospel Music Association board

(Continued on page G-33)
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membeyrs were
winneyrs in 14 out
of 16 categories
in the 1981
Gospel Music
Association

Dove Awards.

songwriteroftheYear. . . ... ... Gary Chapman
SongoftheYear . .. . . .. . . Praise the Lord
Brown Bannister, writer
FemaleVocalist . . ... . . Cynthia Clawson, artist
Instrumentalist ... .. Dino Kartsonakis, artist
GroupoftheYear . . . ... .. . The Imperials, Paul Smith, artist
Michael Omartian, producer
Record Album of the Year: Children'sMusic ... ... . ... .. ... ... ... ....... Bill Gaither, Gloria Gaither,
and Gary McSpadden, artists
Record Album ofthe Year: Contemporary .. ... ... . ... ... ... .. ... ..., The Imperials, Paul Smith, artist
Michael Omartian, producer
Record Album ofthe Year: Inspirational . ... ... .. .. .. . ... . ... ... .. ... Cynthia Clawson, artist
Record Album of the Year: Inspirational Black Gospet . .. ... .. ... .. ... Ken Harding, producer
Record Album of the Year: TraditionalBlack Gospel ... ... ... ... ... ... ... ... Teddy Huffam, artist
Record Album of the Year: Contemporary Black Gospet ... ... . .......... .. Paul Johnson, producer
Record Albumofthe Year:Musicals ... ... ... ... ... . . Billy Ray Hearn, producer
Record Album of the Year: WorshipMusic . .. .. .. ... o o Andrae Crouch, Rebba Rambo,

Dony McGuire, Cynthia Clawson,

The Archers, artists

Dony McGuire, producer

Reba Rambo and Dony McGuire,
arrangers

Record Album of the Year: By ASecular Artist ... ... ... .. .. Brown Bannister, producer

#1 in Gospel Music
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Stars Book Themselves

By ROSE CLAYTON

Overall, the picture of live talent in gospel was bigger and
better than ever last year. The realization that gospel is a style
of music which differs from other styles only in its tyrical con-
tent. and its increased performance by established artists
helped gospel enjoy greater visibility in the marketplace.

Those involved in the live talent industry, however, say the
year brought a deeper awareness of the problems that must
be addressed for live gospel music to grow and claim its prom-
ise

The major problems, varying in intensity depending on who
is listing the pluses and minuses, appear to be:

® Promoters, who lack expertise in how the industry oper-
ates and knowledge of how to reach gospel’s special audience

e Contemporary radio, which fails to program gospel un-
less it is a hit record by an established artist and which limits
gospel show promotions to public service announcements

e Gospel radio, which lacks professional air talent and does
not program creatively enough to expose the diverse talent in
gospel music today

e Price structure, considered to be totally out of line with
live talent fees in other styles of music

® Record labels that fail to provide tour support, gain air-
play, or furnish product

e Facilities that cut costs on gospel shows and refuse to
provide adequate equipment for a quality production

e The general attitude towards the performance of gospel
music by people in both the gospel and secular fields.

‘It's a peculiar market with no set pattern with anybody.”
says Dave Peters, who recently joined Sptendor Productions in

SIHE

Longwood, Fla., after seven years with the Wayne Coombs
Agency. “There are very few Christian promoters who have
been able to stay in the business over two or three years.
Young, aggressive promoters spring up, but there are just a
hand few of people making a living at it.

The major reason cited by Peters for the heavy casualty rate
s the lack of help gospel promoters receive. *'Church record
labels have never been supportive,' says Peters, “‘and one
thing gospel music does not have is strong, gospel radio air-

" Rase Clapon s l

Rose Clayton is a freslance writer based in Memphis Tenn

e
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play. Our best markets (about 20) are where we have good
contemporary gospel radio stations.

According to Henry Nash, president of the New York-based
Subrena Artists, it takes about six months to promote a gos-
pel show because of the limited role radio can play, and many
secular promoters do not have the interest or patience to de-
vote that much time to a venture. They are accustomed to
bombarding the airwaves for three or four weeks and selling
out a concert.

Marshall Reznick, an agent for Regency Artists, says, “I'd
like to see more and more secular promoters involved with the
gospel market. We work with a lot of people who oniy promote
one or two shows a year. Many of them are excellent to work
with, but when you get professionals into the marketplace, it's
important.

Peters, however, upholds the theory that *‘there is an un
derground network in the local churches that is vital. A secular
promoter runs into a brick wall because churches won't work
with them.”

One approach to the problem that seems to be gaining mo-
mentum is the practice of gospel acts, like the Imperials, Dal
las Holmes, Amy Grant, and Al Green, handling their own
bookings.

‘We had a very blessed relationship with Betty Tatum of
Adoration,”” says Larry Young in speaking of the Imperials’
former agent. “We left for several reasons, none of which
were negative. Qur growth in the last three or four years over
the past 17 years has been tremendous, but we felt we needed
to have a more direct relationship with the people.”

Young says that dealing with promoters and their potential

(Comtined on page (-32)
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Join the members
of the Gospel Music
Association af

BILLBOARD'S
2nd Annual Gospel
Music Conference,

December 1-4 in Los Angeles.

Plan to join us in Nashville,

Gospel Music Week,

Feb. 28-March 3

and attend the annual

Dove Awards,
March 3rd

at Opryland hotel

for further information contact
242-0303
istorv.com

Music Square West, Nashville, Tennessee 37212
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By RON TEPPER

While gospel music continues to expand its audience, there
is another facet of growth that has brought with it pains and
controversy and threatens to enlarge the developing breach
between cistributors who are handling the product and the la-
bels that are producing it.

The core of the problem seems to revolve around several
elements. Some distributors are more religious-oriented than
others, and got into the business because of the *'message”
they felt gospel delivered, while others—such as the labels—
are, of course, “‘profit-oriented.”

“We've always been in the business to provide a message
and serve,” sums up Mel Berg. owner of Denver-based Alpha
& Omega Distributors. “Sales (of records) have been down for
us for the past six months and | believe it is because there is a
lack of message in the songs ... the message is weak . ..
companies have become too commercially-oriented.”

Going along with that commercial complaint, is the feeling
by numerous distributors that labels are trying to erase the
list price in the gospel field as they did in the pop area. The
distributors say that the stores, for the most part. are still uti-
lizing a $7.98 list. The labels, they maintain, are chopping dis-
counts to distributors and are trying to force the price up at
the retail 'evel by doing so. But Berg says his company is hold-
ing firm,.

“We're still selling to the retailers for around 40% off with
the discount based on a $7.98 list. This is cutting our margin
(Berg and others buy for around 50%-60% off) but we will

(Continued on page (-38)

Ron Tepper 1s a freelance writer based in Los Angeles.
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Creative Sound can help you avoid the frustration of second-rate guality, inconsistent service, and the
ambiguity in defining responsibility for adjustments between suppliers involved in manufacturing your
recorded products.

As a producer for my own labels for fifteen years, I've experienced the frustration of slow service,
especiaily during peak periods when many plants give larger volume companies priority in
scheduling. Inconsistent quality by companies who emphasize low price usually means more returns
due to warpage or other defects - not corrected during the mastering, processing or pressing stages.

The thickness and grade of vinyl material is very important in reproducing quality sound onrecord, as is
the thickness and quality of the board jacket that protecis the recording. Low magnetic tape stability
causes print-through. This means that the music or spoken word on one layer of tape is transferred to
music on an adjacent layer, causing an echo. It's worth a few cents to get a quality record album and
superior magnetic stability of cassette and 8-track tapes.

Obviously, the studio recording, the graphics on the jacket, and the final marketing of a record or tape
must combine with quality manufacturing to add to the success of a recording in today's competitive
market It's difficult to understand why some producers spend sufficient amounts of money in the studio,
pay for costly artwork, then go with manufacturers who mass produce at the iowest price - saving a few
cents per item. This reduces the quality control.

There is no substitute for quality, no matter what the configuration may be - from audiophile,
direct-to-disc, digital, classical quality (perhaps, pressings on imported Teldec vinyl) - to more
economical pure vinyl pressings. The quality of recorded tape varies considerably.

Creative Sound secures your access to reputable manufacturing - and we pass on to you the
advantage of our volume prices.

Other advantages of our service include the understanding of ministry objectives, reduction in time and
effort in scheduling with suppliers, better quality controi, one source of responsibility, and emphasis on
the medium or smaller volume producer who has potential success in the '80's

Please give us a try on your next order . . . and compare the improvement!

Kindest regards, =

T 2 P

Bob Cotterell, President

P.S I'l be happy to send you our trade prices.

Put Your Manufacturing In Balance!

C QUALITY/SERVICE/PRICE

Your Key To Success In The 1980’s

CREATIVE SOUND INC. P.O. Box 607, Malibu, California 90265 (213) 991-8469
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. CARMAN BOB BENNETT* JAMES FEuf
 ANDTHE STREET BAND * KERRY LIVGREN « BEN MOORE
- MIGHTY CLOUDS OF JOY « JOHNNY CASH « JAMES YINCENT
~ THE OAK RIDGE BOYS « MAHALIA JACKSON » THE STATLER BROTHERS
- PLUS THE COMPLETE MASTERWORKS CLASSICAL COLL:STIO\I

3310 WEST END AVENUE « NASHVILLE, TN 37203 » 615/383-6000

P_RIORITY BéCORDS, A DIVIS ON OF CBS RECORDS “PRIDRITY” IS A TRAD=MARX O~ CBS RBCORDS © 1981 CBS INC.
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POSITIVELY
BOBDYLAN.

Nobody’s ever been able to
figure out whether Bob Dylan
anticipates trends...or creates
them. But nobody doubts that
Bob Dylan is always there first.

“GHOT OF LOVE’

Nine new songs from Bob Dylan,
on Priority Records.

Take the music where you’re playing
on Priority Tapes.

Produced by Chuck Plotkin and Bob Dylan except Shot Of-Love produced.by Bumps Blackwell, Chuck Plotkin & Bob Dylan. “Priofity” is a trademark of CBS Inc. © 1981 CBS Inc.
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The Best In Gospel Music

Sweet Revival | Gospel Keynotes
NA 7247

Silver Anniversary
Supreme Angels| =
NA 7244 555

It's ro secret that children are surrounded by music these
days: rock, folk, country, disco, movie themes, show tunes
and cartoons, big bands and little bands, and hundreds of
catchy commercial jingles. Often, as soon as the songs are re-
leased or the jingles are played, the kids are unconsciously
memorizing the lyrics and the tunes.

Children's gospel is no exception. The majority of the gospel
record companies have found an extremely good market in al-
bums for children, especially if they are carefully planned and
produced.

“The industry would make a mistake if they, just because
there has been some success with children’s records, that
they turn out a bunch of entertaining children’'s records that
have stories,” cautions Sparrow Records president Billy Ray
Hearn. “That doesn't necessarily work. We're finding that it's
got to have a unique teaching element and great music in it.
It's not as simple as it looks.”

The rnarket isn't limited to records and tapes. Companion
elements, including songbooks, staging manuals for musi-
cals, teaching curricula, and home *‘family-time’ workbooks
and curricula, are also doing well for several companies.

Part of the popularity of these items may be attributed to
the Christian emphasis on family and home. Many parents
see the family circle of years past dissolving in the current
society, and through the materials being produced by the
record companies and their artists and writers, they see the
chance of pulling the families back together.

Sparrow Record's Birdwing subsidiary has become a hot-
bed for children’s Christian records, due in large part to the
creative efforts of the Candle Company, and its parent organi
zation, the Agape Force, based in Texas. Candle Company

(Continued on page G-31)

Everything Must Change | Roslyn & Charles | C

ashboro Records

Higher Power
Swanee Quintet
CR 3112

Triumphant
21st Century Singers
CR 3110

A Complete Gospel 1-Stop -8 128 6th Avenue South / Nashville, TN 37203 / 615-259-2447
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Billboard’s
Second Annual
International Gospel Hotel
Music Conference Los Angeles

The second annual gathering of the only Gospel
Conference backed by Billboard’s worldwide reach.

It’s the business-building event for music’s # 1 growth market.
The one that brings the growing gospel world into clear, retail-conscious focus.

With goal-oriented programs to serve your needs to know and grow. _
Four “must” days in December. Bringing you the year’s best opportunity to

meet major decision-makers—top executives from: Racks, One-stops and Chains.

December 1-4, 1981
Sheraton Universal

® Gospel-Conscious Pop Labels & Retailers ~ ® Network Video/Cable Programmers &
e Contemporary, Inspirational & Southern Syndicators
Gospel Labels ® Gospel Radio Programmers & Syndica-
® Black & Soul Gospel Labels tors
® Gospel Distributors & Christian Book- ® Global Gospel Marketing Organizations
stores ® Pop Radio Programmers & Syndicators
® Gospel Publishers & Print Jobbers ® Mass Media—Print, Advertising & Public
® Management & Booking Agencies Relations
Business-building issues that demand your participation ...
Record/Tape Retail Marketing e Global Gospel Marketing Through Licensed
. Distribution
* Proﬁtablg Sl Merchandlslng e Forging The Secular Connection—Pop/Rock/
® Sales-Oriented Ad Planning R&B/(e.ountry Connections to Gospel.
® Creative Radio Promotion (The Cross-over
Connection) q
e Changes In Christian Radio Artist Development
® Success-Oriented Career Direction
Crossover Marketing Strategies e Exposure-Oriented A&R Philosophy
® Spreading Black Gospel Through Bookstore e Multi-Media Bookings & Publicity
Distribution e International Touring Exposure
e Spreading White Gospel Through Secular Dis-
tribution sle ¢l
® Pop Label Marketing Through Gospel Distribu- ThlilVlllg lll The PubllShlng World
tion e Print/Copyright Development
e Gospel Marketing Through Pop Label Distribu- ® Educational Market Expansion
tion e Multi-Lingual Market Growth
Join the business P e e e e e e e e e e REGISTRATIONFORM — — — — — . —— _ _ _ ___
leaders, artists and Billboard’s Second Annual International Gospel Music Conference

producers o Sheraton Universal Hotel, Los Angeles, December 1-4, 1981

O | am enclosing a check in the amount of $

REGISTRATION FEES:

Getting the message
in your music is only a
job half-done. The goal
is getting your music to
the world.

Register today for
Billboard’s Gospel Con-
ference and be part of
growth tomorrow.

Expand your reach.
Join your industry at
the Second Annual
Billboard International
Gospel Music Confer-
ence.

Fill out the registration form
now.

$315 - BEFORE OCTOBER 27, 1981
$345 - AFTER OCTOBER 27, 1981
$260 - Students/Spouses/Panelists

| wish to charge my registration to:
O American Express O Diners Club
O BankAmericard/Visa O MasterCharge

CARD NUMBER EXP. DATE
Registration does not include hotel accommodations or airfare.
Registrant substitutions may be made. Registrations at the door wili SIGNATURE
be an additional $35. Absolutely no refunds after November 16, 1981. MAIL COMPLETED Billboard’s Second Annual
Cancellations before November 16, 1981 must be in writing and will FORM TO: International Gospel Music Conference
be subject to a 10% cancellation fee. Information on hotel accom- 9107 Wilshire Boulevard
modations will be mailed to you upon receipt of your completed Beverly Hills, California 90213
registration form. Telephone (213) 273-7040
LAST NAME FIRST NAME INITIAL
HEEEEEEEEEEEEEEEEEEEREEEEEEEEEEEERE
TITLE FIRST NAME OR NICKNAME FOR BADGE
(rrrrrrrrrrerrr YT IR TP PP
COMPANY
crrrrrrrreeffr PP PP PP PP
ADDRESS PHONE
(TT T T T T T T T T TIIITTI I IPrTy LI T S
CITY STATE  ZIP BI"bOCI’d.

CITTTT I T ) C) CET

I | BBG 1214
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MORAL MAJORITY—A MUSIC MINORITY?

Has the Moral Majority affected gospel music sales?
No one's sure, but the answer seems to be *‘probably
not.”

Says Bob Larson, evangelist and musician: “The
Moral Majority people are generally over 40, very con-
servative, and probably 50% don't buy records. They
are very compartmentalized in their thinking. As a re-
sult, what they do in the political realm doesn’t have
any effect on the realm of the arts.

“The only way there might be an effect is indirectly,
in terms of lifestyle and spiritual philosophy."

Betty Ray Hearn, president of Sparrow Records:
“The Moral Majority has only affected an attitude in the
country about religious things. We don't know whether
that means it's helping record sales or hurting record
sales.

“What the Moral Majority is beginning to do is polar-
ize things. | really don’t know what side it's putting us
on; whether people are thinking that all gospel music is
part of the Moral Majority fundamentalist point of view,
or dothey think we're not. | think we could get caught in
between. The Moral Majority may look at us as the other
side and the general public may think of us as the Moral
Majority, and we might get caught in between.

“l don't know whether it's hurting or helping us. |
have no indication that it's helping us. Record saies are
up, but I don't think that’s necessarily the reason.

‘Most of the Moral Majority are the adult crowd that
doesn't buy a lot of records anyway. They don't go into
record shops. They go into Christian bookstores, but to
buy books."

Dan Johnson, vice president of marketing, Word
Record & Music Group: ‘I think the assumption would
be that it might be a little more conservative than some
of the contemporary gospel music artists are. In other
words, the artists might appear a little bit more liberal
than that. | really think that the Moral Majority is calling
for a purer set of motives.

“The Moral Majority hasn't had any effect on our
record company, but | think that we are responding to
our objectives in a purer way, which corresponds in this
case a little bit with the Moral Majority.

“Wecan put songs out that are propagating a system
of values to life—eternal values. Values that are con-
structive, values that will reconstruct lives rather than
tear apart lives and minds. | can't attribute that to the
Moral Majority, but | think there is a little bit of a spark
in the whole industry that says we need to kind of get
back to basics.

‘But in terms of sales, there's been no affect on
salesatall.” PAUL BAKER

Gospel Challenge

® Continued from page G-4

“As Christian radio formats become a lot more commer-
cially viable,” says Roundup’s Blacksmith, *‘as opposed to the
traditional type of product they played historically, we started
with trying to get our name on the gospel radio stations, such
as KBIQ, so as to be recognized as a place that sells gospel
records.”’

In Los Angeles, Showtime's Diamond laments the decrease
In music being programmed on what was their prime contem-
porary Christian station, KBRT.

“Unfortunately,”” Says Diamond, “‘gospel is not growing as
well as it could in our stores because much of the music has
been taken from the radio."”

The Santa Catalina station has been reducing its music
hours, according to Rick Buhler, who hosts a talk show on the
station which has proven to be popular. ““We have been put-
ting on more teaching programs with a contemporary empha-
sis, and shortening the music times out of necessity,”" he ex-
plains.

The situation in gospel radio is one which has plagued it for
several years. The music shows create an audience, but there
1s difficulty in getting those music segments to pay for them-
selves. Thus, the return to some block programming.

Reverend James Cleveland continues as one of the most
energetic and inspiring leaders of gospel music.

O

While Christian radio seems to be a definite help in gospel
music sales, secular radio—with a few exceptions—has been
virtually absent from promoting or even playing any gospel
product, regardless of how contemporary, according to gospel
industry spokesmen. The recent deregulation of radio has
also resulted in the dropping of some programs which carried
gospel music out over the air, inflicting a minor setback for
the gospel labels.

“Gospel labels, because they are gospel labels, have been
virtually snubbed by secular radio,” complains one record
producer. “‘The attitude in radio is not as open toward gospel
as it has been recently in many full-line record stores, even
though much of the current gospel and contemporary Chris-
tian music is performed by artists who were played with arel-
ish before they began expressing their religious thoughts on
recognized gospel labels.

“This ostracism of bonafide talent, the producer con-
cludes, *‘may prove to be a considerable blunder on behalf of
secular radio. It's beginning to look like secular radio people
will be the last people in the music industry to benefit from the
tremendous selection of new music being provided by the gos-
pel labels.”

With and without radio, several chains in addition to Music
Plus and Fred Myer are jumping on the gospel bandwagon.
Camelot, Tower, Wherehouse, Record Bar, K-Mart, Walmart,
the Armed Forces Exchange Service and several other names
are brought up proudly by gospel record company representa-
tives as helping in the growth of gospel music in the secular
market place. Through display contests, merchandising in-
centives and personal contact, the labels have made giant
strides at stocking the secular outlets with their best-selling
product, according to the Benson Company's marketing di-
rector Mike Blines. (Continued on page G-30)

Chyristia

WE SUPPLY THE BH

time you sing. We

fer over four hundred
different titles. Side I has
2 versions, one with full
orchestration and back-
ground vocals. The other

with full orchestration

CHRISTIAN WORLD, INC.
1215 N. Portland, P.O. Box 74950,
OKC, OK 73107,

(405) 521-0777, 1-800-6760

only. Side 2 has a recording
of your selected gospel song,

complete with full vocals.

WwwWw.americanradiohistorv.com

distributed nationally by

Choctaw County
Record Corporation

for information, call
* collect 901-685-8533
or write

Choctaw County
Record Corporation

P.O. Box 17272
Memphis, 38117

For
FREE DJ
COPIES

*

Album produced by
Ron Blackwood
and

Mark Goodman

Call Collect
901-685-8533
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Special Announcement!
BUD TUTMARC

iWord Recording Artist
has taken over the complete operaton
and management of

SUMMIT

2320 6th Avenue
Seattle, WA 98121
(206) 622-5175

ted in the HEART of the
utiful PACIFIC NORTHWEST!

State of the art Recording Studio
and Production Company, featuring
MCI's newest technology!

24 tracks, of course!

ACCOMPANIMENT TRACKS:
West Coast Exclusive through
SUMMIT STUDIOS — Good Life

Production's Accampaniment tracks

available for your own, custom
alburn . . . over 150 arrangements
featuring London Symphony musicians!
Terrific costs savings

COMPLETE PRODUCTION:
We do it all for YO
Albums, Cassettes and 8 tracks.
CALL or WRITE for free brochures!

SUMMIT STUDIOS
The Morthwest's Center for
Christian Recording Artists

CUSTOM TAPE DUPLICATING

Acknowledged leader in the duplicating industry. Over a decade
of proven professionalism. AMERICAN SOUND means qualified
tape duplicating services

“IT’S SOUND BUSINESS TO DO BUSINESS
WITH AMERICAN SOUND!”’
LOS ANGELES DETROIT ATLANTA

8120 webb Avenue 3319 East Ten Mile Road 2091 Faulkner Road N E
No Holiywood, Cal 91695 Warren, Michigan 48091 Atlanta, Georgia 30324
(213) 768-6100 (313) 53%-2800 (404) 633-4577

#

Sound Investment
gnterprlsas ,

i7x% [N TINET ST

PO

A complete selection of professional audio
equipment. Products from over 70 manufac-
turers, including speakers, amplifiers, micro-
phones, recorders, equalizers, analyzers, test
equipment, duplicators, wireless microphone
systems, lighting, media equipment, computers.

We're Here To Help!

* Sound System Design ¢ installation
i i o Church Computrer Systems ¢ Consultation
Audio BU‘VWS Cuide * Sound Shop Seminars ¢ Maintenance

available. « Professional Audio Buvers Guide
250 pages. z SOUND INVESTMENT ENTERPRISES
thousands of Box 4139, Thousand Oaks. California 91359
products listed. ﬁ (213)991,3400
£15.95 = Box 14825, Austin. Texas 78761
(512)837-4646

Professional

Paid Advertising Section ©1981 Trend Assoc

GOSPEL MUSIC 1982
BUYER’S DIRECTORY

It pays to contact reputable people.

RECORD COMPANIES

AVANT GARDE RECORDS, INC, (212) 246-1343
250 W. 57th St., New York, NY 10019

Frank Stegfried President, Bobby T. McFarland - Sales

The finest in contemporary recorded religious music.

©

BEEGEE/BIRTHRIGHT RECORDS (213) 731-2467 FEG
3101 So. Western Ave., Los Angeles, CA 90018 &,
Byron R Spears - President. Leroy Lovet  General Mgr
Gospel and Religious music for all.

/;
. TENE

CALLET RECORDS  (714) 682-4521 “Core

1426 Unwersity Ave., Riverside, CA 92506

Grover Moss Chairman, Damel R Porter  President

Specializing in gospel, pop & rock; watch for the
debut album “Standing Ovation” by Susan Porter.

SONRISE RECORDS, INC. (213) 991-8469

P.O. Box 607, Malibu, CA 90265

Robert C. Cotterell President

Contemporary Gospel by Paul Clark, Love Song
Strings, Larry Norman, Mark Heard, etc.

SPARROW RECORDS, INC. (213) 703-6599
8025 Deering Ave., Canoga Park, CA 91304 S h@
Billy Ray Hearn - President, Bill Comne V.P Sales | o
Sparrow Records, Birdwing Records (Distributed by MCA)

MUSIC PUBLISHING

EPA EXECUTIVE PUBLISHING ADMIN. E
(213) 341-2264

10220 Glade Ave., Chatsworth, CA 91311 P
Leroy C Lovett, Jr  Administrator/Director

You write 'em, we publish 'em — and the world hearsiit.
FURTHERMORE MUSIC, ASCAP (918) 749-2477

HIS TOUCH MUSIC, SESAC

P.O. Box 7762, Tulsa, OK 74105

Wayne Boosahda President

Specializing in contemporary Gospel material and Pop Country.

MUSEDCO PUBLISHING CO. (214) 783-9925
P.O. Box 5916, Richardson, TX 75080

Richard A. Shufl, Chef Executive

Prop up your brother on the leaning side.

VANGUARD MUSIC CORP. (212) 246-1343 ‘
250 W. 57th St., New York, NY 10019 \
L

Frank Siegfried - President, Bobby T. McFarland Sales \
Publisher of quality contemporary music.

PERFORMANCE RIGHTS

SESAC, INC. (615) 244-1992

11 Music Circle So., Nashville, TN 37203

James W. Black, Jr. - Vice President

The Gospel Truthls... SESAC Has Been Serving The
Gospel Industry For Over Fifty Years.

RECORD PRODUCERS

ANY PRODUCTION, INC. (714) 836-1760

d.b.a. Oak Recording

2118 W. 12th St., Santa Ana, CA 92703

Craig Kitchens, President

We make records — affordable! Custom & Independent record
production, promotion packaging; how to finance projects.

PAUL JOHNSON MUSIC PROD., INC. (213) 703-6707

P.O. Box 552, Woodland Hills, CA 91365

Paul Johnson President, Agnes QOverall - Sales

Independent arranger/producer for Pat & Debby Boone, Billy
Preston, Larnelle Harris, Dave Boyer, Lennon Sisters, etc.

PRIMACY PRODUCTIONS (615) 776-5051

P.O. Box 110570, Nashville, TN 37211

Ray Nenow President, Jack Hafer - Vice President
Whether it's commercial or custom, it’s quality.

JERRY RAY PRODUCTIONS (213) 799-0478

P.O. Box 1350, So. Pasadena, CA 91030

Jerry Ray - President, Pam Fischer Director of Public Relations

Complete record production packages, artist development, original
music for tu/movie themes and station ID’s.

PAUL WAYNE PRODUCTIONS (918) 749-2477

P.O. Box 7762, Tulsa, OK 74105

Wayne Boosahda & Associates

Specializing in artist development projects for: NewPax, Tempo,
Zondervan, Star Song, plus custom album productions.

DISTRIBUTORS

ALEXANDRIA HOUSE (317) 724-4438

P.O. Box 300, Alexandria, IN 46001

William J. Gaither - President, Robert G. Rist - Sales Manager

Sole selling agent for Gaither Music Co., Paragon Press,
Fred Bock Music Co. & Hamblen Music Co.

DISTRIBUTION BY DAVE (213) 887-7930

7220 Owensmouth Ave. #103, Canoga Park, CA 91303

Dave Peters - President

Dist. Center for Gospel LPs, 8 Tracks & Cassettes —

Contemporary, Rock, Soul, Jazz & Traditional — ‘
Over 80 Labels, 1000 Items!

SPRING ARBOR DISTRIBUTORS (800) 521-3080 s
772 Airport Blvd., Ann Arbor, MI 48104

Jim Carlson - President, Dave Dykhouse - Marketing Mgr.

America’s largest, fastest-growing gospel music

distributor now features songbooks, spoken-arts and
classical music!

RADIO STATIONS

XKYZ RADIO (713) 472-2500
P.O. Box 87190, Houston, TX 77017
Bill Walters, Gen. Mgr., Jere Dillon, Sales Mgr.

OISTRIBUTORS,

MOUSTON'S 24.HOUR CONSTANT CHRISTIAR COMPANION

T (B

P.0.8ox 33213 Granada Hills, CA 91344
(213) 360-9959

Houston's Contemporary Gospel station where the
new music breaks first.

WJIXN (601) 352-6673

916 Foley Street, Jackson, MS 39205

Rodger Earle Ownby, Manager

WJXN, The Colonel, Your Gospel Station, 1450AM, Jackeon, MS.

RECORDING STUDIOS .

FORGE RECORDING STUDIOS, INC. (215) 935-1422 tet A'_aR‘ e
P O. Box 861, Valley Forge, PA 19481 ‘e .
Warren R. Wilson - President RN

Stereo Cassette & Reel to Reel Duplication; 650 Sq. Ft. 3 g',) NRUTITRRES
8 Track Studio. m

REELSOUND RECORDING CO. (512) 4723325

P.O Box 280, Manchaca, TX 78652 (near.Austin}

Malcolm H Harper, Jr  Owner

Location recording studio on wheels. 48 - 24 track, SMPTE time code,

MC! equipment, automated.

(see Advertisment) —
o ——

SUMMIT STUDIOS (206) 622-5175 = =

2320 6th Ave , Seattle, WA 98121

Bud Tutmarc Manager, Stan Endicott - Producer/Arrangel

West Coast exclusive studios for recording Good Life Production’s

tracks for your own custom album.

{see Advertiserment)

TWELVE OAKS RECORDING STUDIO/SOUND-
STAGE (404) 435-2220

3830 So. Cobb Dr, Swte 100A, Atlanta, GA 30080

Randy Bugg - Partner/Producer, Sonny Lallerstedt

Partner/Producer e
Projects include Pat Terry Group, Glen Garret, Mike —r

& Von Rogers, Al Holley, Teddy Huffman.

TALENT/BOOKING AGENCIES

DODD'S ADVERTISING/PROMOTIONS (602) 242-2758

2113 W. Bethany Home Rd , Phoenix, AZ 85015

Jay Dodd President

Gospel Music Groups: Let us bring you to Phoenix to perform!
Phoenix wants you!!

LIMITED EDITION TALENT, INC. (615) 327-2026

P O Box 23965, Nashville, TN 37202

Ralph Mello Sales

Exclusively representing: Cynthia Clawson, Ragan Courtney,
Stephen Nielson, Ovid Young, Tina English, Brush Arbor.

LINDA MILLER & ASSOCIATES (615) 327-4720

1009 Seventeenth Ave.. So. Nashwille, TN 37212

Linda Miller Chief Executive

Managing: Brush Arbor, Cynthia Clawson, Ragan Courtney, Tina
English, George Gagliardi, Nielson & Young.

REGENCY ARTISTS, LTD. (213) 273-7103

9200 Sunset Blvd , Suite 823, Los Angeles, CA 90069
Representing: Andrae Crouch, Danniebelle Hall,
Chuck Girard, Hawkins Family, Maria Muldaur, Dan
Peek, Reba Rambo, B.J. Thomas.

@ @ @

REGENCY ARTISTS. LTD

WORDSONG ASSOCIATES (918) 749-2477

P.O Box 7762, Tulsa, OK 74105

Wayne Boosahda - President

Personal for: Stephanie B hda (NewPax), Michael
James Murphy (Milk n’ Honey) & David Stearman (Star Song).

RECORDING ARTISTS

TERRY CLARK (213) 360-9959
P O. Box 33213, Granada Hills, CA 91344 0025
Whether solo, trio or full band, a light for the world, glue for the Body.

RESURRECTION BAND (312) 561-2450
4707 N. Malden, Chicago, IL 60640

Vicki Cornwell - Booking, Glenn Kaiser

Rock 'n’ Roll with a hard hitti
“Music to Raise the Dead.”

ge, truly kes it

SERVANT (503) 474-1987

P.O. Box 669, Wilderville, OR 97543

Paul Jenkinson - Agent

Righteous Rock and Roll, professional light show, multi-media
effects, c porary pr tion of the G

MANUFACTURERS

ASR RECORDING SERVICES, INC. (213) 341-1124
8960 Eton Ave., Canoga Park, CA 91304

Bill Dawson - V.P. Sales, Lester Edwards - Dir. of Sales

21 Harnstown Road, Glen Rock, NJ 07452  (201) 652-5600

-
Larry Block - Sales Manager

ASR supplies quality cassettes and 8-tracks Coast to Coast

for the least cost.
AWARD

AWARD RECORD MFG., INC. (213) 645-2281

11016 La Cienega Blvd., Inglewood, CA 90304

Martin J. Ansoorian - President

Specializing in high lity pr i Compl
production services offered. Any quantity accepted.

CREATIVE SOUND, INC. (213) 991-8469

P.O. Box 607, Malibu, CA 90265

Robert C. Cotterell - President

We represent only the finest in quality records/tapes — @

p ingto you ouwr vol prices.

G & M GRAPHICS (213) 466-1307

6211 Santa Monica Bivd., Los Angeles, CA 90038

Max Messerschmidt - Chief Executive

All phases of label manufacturing — one through multi color.

o
WEST AMERICAN SOUND (213) 768-6100 mm

8120 Webb Ave., No. Hollywood, CA 91605 S OULUND
Paul Hayes - V.P./Gen. Magr., Dick Maxwell - Dir. of Sales, Los Angeles
Acknouwledged leader in the duplicating industry, American Sound

means qualified tape duplicating services. (see advertisement)

PUBLICATIONS

CHRISTIAN BOOKING & PROGRAM DIRECTORY
(312) 369-6509

1426 Druid Hilis Ct., BB-81, Naperuille, IL 60540

Bill Scarborough - Publisher

Concert artist/music industry directory, 3rd edition,
2000 listings, $7.95 + $1.90 postage, free updates.

CORNERSTONE MAGAZINE (312) 561-2450

Pubhshed by Jesus People USA

4707 N. Malden, Chicago, IL 60640

Dawn Herrin - Editor, Lyda Rose Price - Ad Coordinator

Contemporary Christian Music is featuredin Cornerstone eachissue
through reviews, interviews and news.

ENCORE MAGAZINE (405) 732-2802

11330 NE 23rd St., Oklahoma City, OK 73020

Jerry L. Wilson - Pubhsher/Eduor

Intervi 1b t calendar, and the faces of
Christian music; $6 50 one vear, $12.00 two years.

ADVERTISING/PROMOTION

TREND ASSOCIATES (213) 991-8469
P.O. Box 607, Malibu, CA 90265

Robert C. Cotterell - Owner

Advertising Specialists: we understand the gospel ASSOCIATES
music market & ite adaptation to the lar music world.

www.americanradiohistorv.com
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A Billboard Spotlight

Gospel Challenge

® Continued from page G-28

“The secular market is setting on dynamite. if they'd just go
ahead and make it happen,” says Bill Ray Hearn of Sparrow.
“There are a lot of places that are really going to explode.”

“These stores,” explains Dan Johnson of Word. *‘are find-
ing out that gospel records can sell just as strongly as secular
records. That is, with a few ifs: If arecord is properly racked,; if
it is properly displayed; if airplay is sufficient; and if the record
company is genuinely behind it.

““What has worked for us has been our use of regional pro-
motional people, visiting these accounts, including the rack
jobbers and distributors, and really pitching the sell-through
possibilities as opposed to the sell-in. That has really been a
maijor part in our breakthrough to those markets.”

Blacksmith agrees. *‘| almost exclusively base the recom-
mendations of what we carry on the suggestions of the reps
that call on me.” Blacksmith admits that the whole field of
gospel music is new to him. “The reason | base it on their sug-
gestions, particularly gospel label reps, is that those people
really know their product, because they're not selling to reli-
gious stores all the time. They're in touch with their com-
panies a great deal, through sales conferences and the like, so
when they come with an atbum, they empirically already know
whether or not it's an item that makes sense for us, in our re-
gion of the country.”

Sparrow Records, however, has moved away from using
their own reps to sell to secular accounts. The LA-based label
has teamed up with MCA in a cooperative distribution agree-
ment. Under the agreement, MCA distributes Sparrow prod-
uct to the secular accounts, and Sparrow takes MCA/Song-
bird product to the Christian book and record stores. Such a

USHE

pact enables salesmen to sell in already familiar territcry, al-
though it does mean the MCA salespeople need to familiarize
themselves with gospel product, too.

Songbird was established as MCA’s reach into the gaspel
music market, utilizing the MCA identification to gain better
acceptance. Artists on the label have included B.J. Thomas,
Donna Fargo, Willie Nelson, Roy Clark, and others recording
their gospel product. In addition, Songbird has signed con-
temporary Christian groups the Archers and Fireworks.

Meanwhile, in Nashville, CBS has kicked off its Priority label
as their gospel outlet, utilizing some new marketing methods
which may prove to be effective. Buddy Huey, the director of
Priority, explains, *We're developing a distribution system
within the gospel music marketplace, where CBS will Fandle
our product in the secular field, and we'll handle our praduct
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Grammy Night, from left, honoring ‘“The Lord’s Prayer’’ Reba
Rambo, Dony McGuire, Andrae Crouch, Tim Archer, Janice

N L "

Archer, Steve Archer, B.J. Thomas, Cynthia Clawson, Walter

Hawkins and Tramaine Hawkins.
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in the gospel field." Priority has set up its own independent
system for distribution, sales, and collections to and from
gospel outlets. **‘We have unbelievable potential marketplaces
Huey adds. expressing the general optimism of the entire gos-
pel music industry. Priority has set up its own independent
system for distribution of its product to the gospel outlets and
has the clout of the CBS affiliation to reach into secular stores.

Priority handles a complete line of repackaged albums from
the Columbia-distributed labels dating back to Mahalia Jack-
son, in addition to a full roster of new signings. Priority plans
to release 10-12 new LPs a year. Product being re-
released will include ablums by Mahalia Jackson, Connie
Smith, the Mighty Clouds of Joy, Johnny Cash, James Vin-
cent, Kerry Livgren, and Bob Dylan.

The latter three artists have released albums of contempo-
rary Christian music which the non-religious part of the indus-
try didn't quite know what to do with. Vincent's music intro-
duced jazz fusion to contemporary circles, but the Christian
message of his “Waiting For The Rain"' LP on Caribou Records
disqualified it from extensive promotion. The album soon
landed in cutout record bins. The disk has collector’s item
among contemporary Christian music fans, and will be of-
fered again to the public—this time on the Priority label.

Livgren's solo outing on Kirshner, *‘Seeds Of Change," fea-
tured top musicians from several rock groups teaming up with
the member of rock group Kansas, but sales dropped anchor
when the religious content was revealed. Priority will reintro-
duce the album to the gospel market.

Dylan’s conversion had fans of his wondering what would
happen to his music as a result. When **Slow Train Coming”’
debuted, the contemporary gospel audiences’ reaction was
tumultuous. His **Saved’” LP didn't prove to be as quick a
mover, especially in the secular realsm. His new "‘Shot Of
Love' LP, less religiously obtrusive than the two previous al-
bums, should gather more attention from the secular press,
record buyers and radio programmers.

CBS has co-released **Shot Of Love' on Columbia and Prior-
ity, with the Columbia pressing going to the secular market,
and the Priority release going into religious distribution chan-
nels. The two earlier Dylan post-conversion LPs will be mar-
keted likewise.

But Bylan's double release on CBS and Priority isn't the
first album to receive two labels. A&M group Passage's pre-
miere LP, has been handed over to the Nashville-based Im-
pact label for routing to gospel outlets. The tandem release
was unigue in that both companies released their own, differ-
ent singles for their own particular radio markets.

Another form of simul-releasing employed by record com-
panies has been the release of artists’ secular product on one
label and gospel product on another. The artist can often en-
joy the best of both worlds this way, and both secular and gos-
pel audiences benefit from a steady stream of releases.

B.J. Thomas has been the most active artist at working sev-
eral labels at once, partly because of the long string of hits be-
hind him. His oldies from Hickory. Scepter and ABC days ap-
pear as re-releases under various logos; his pop and country
music has been on the MCA label; his contemporary Christian
music is currently on MCA's Songbird label; while several gos-
pel albums are out on the Myrrh label as well.

Debby Boone successfully straddles popularity charts and
buying markets, too. Her Warner Bros. releases show up regu-
larly in the secular country charts, while her Christian music,
released on the gospel Lamb & Lion label, are racked in both
secular and gospel stores.

Other musicians, who have recently worked dual contracts
include Bob & Pauline Wilson of Seawind (Myrrh/A&M), Noel
Paul Stookey (Neworld and Warner Brothers), Al Green (Myrrh
and Hi), Billy Preston (A&M and Myrrh), the Outlaw’s bassist
Rick Cua (RCA and Refuge) as well as a few others.

In several instances, albums performed by pop musicians
who wish to express their Christian views have been bought up
by gospel labels and remarketed, often to good sales as a re-
sult. Such product has included material by Cliff Richard,
Larry Norman, the Talbot Brothers, Michael Omartian, Dan
Peek, and Richie Furay.

Remarketing moves have been beneficial not only to the
artists but to the record buyer as well, who has benefited from
the increased access to top quality recordings which they oth-
erwise would not have been able to procure.

The list of other pop artists who have moved over to con-
tracts with gospel labels reads like a Who's Who of Pop Music:
Joe English (former Wings drummer); Bonnie Bramlett (De-
laney & Bonnie); John & Terry Talbot (Mason Proffit); Dion Di-
Mucci; Barry McGuire; Phil Keaggy (Glass Harp); Leon Patillo
(Santana); Richie Furay (Buffalo Springfield/Poco/Souther-
Hillman-Furay Band); and Maria Muldaur.

Gospel Assn. board members, from left, Elwyn Raymer, Jim
Black, Ken Harding and John Sturdivant.
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has participated in more than a half-dozen Birdwing releases
of children’s material, and was recently presented a gold al-
bum for their popular recording of ‘‘The Music Machine,’" a
musical which is currently being produced for television. “The
Music Machine'" is only the second album on a gospel label to
receive the honor of sales over 500,000 units.

“The children’s albums have been one of the staples of our
company,” explains Hearn, who created the Birdwing label as
an off-shoot label for Sparrow to take on the church-related
and more traditional material. *'It takes four years or so for
children’s albums to happen in these big numbers. But every
month, you take away the new releases, and two or three chil-
dren’s albums will be in our top sales.

For Sparrow and Birdwing, ““The Music Machine” and
“Bullfrogs and Butterflies' have been the consistent best
sellers, with the latter's sales also topping the 300 000 unit
mark. Songbooks for “*“The Music Machine'" have accounted
for another 100,000 unit sales. A new release, performed by
Candle Company, is a musical written by Jimmy & Carol
Owens, “Ants’hillvania.”” Many of the albums come with a car-
toon-style storyboard within the jacket.

“We're doing these albums,” comments Tony Salerno, the
coordinator of ministries at the Agape Force and co-producer
of several of the Candle Company albums, ‘‘because we see
such a need to work and minister to children in the street. We
work a lot on the street. We were working with teenagers when
we say many, many children uncared for and unsupervised.
We realized we needed to do something to reach children with
the gospel at a very early age.”

But not all of the albums are overtly religious. Many teach
moral concepts common to the Christian faith, in ways which
are non-offensive to most people, regardless of their faith.

"Our records are productions designed to reinforce strong
and positive qualities in children,’’ Salerno says. The Birdwing
recordings and companion materials are sold by Sparrow to
Christian book and record stores, by the Agape Force to
churches, and distributed by MCA to secular record store out-
lets.

Other gospel record companies are also at work introducing
children's gospel to the masses. Light Records, and their pub-
lishing wing, Lexicon Music, are old hands at children’s musi-
cals for the church, and they have recently released ‘‘Scare-
crow.” The musical is described as being much like a
Broadway show in its way of presenting a gospel message.
Light/Lexicon sells the album for $7.98, and the songbook

with dialogue and staging for $3.95. Accompaniment tapes
are offered, too.

Also in Light/Lexicon's newest catalog is *'A Miracle Hap-
pened at Christmas,”” by Flo Price. The seasonal production is
described as ‘' The Family Musical,” performable by children
or adults.

Most of the gospel record producers are recognizing the in-
terest parents have in the *‘children’s gospel,”" and are mak-
ing strides at including the parents in the productions’ em-
phases.

For example, “Kids Under Construction’ is a complete con-
cept package developed for New Pax Records and Alexandria
House Publishing. The album contains songs by top song-
writers such as Bill & Gloria Gaither, Ron Huff. and Joy MacK-
enzie. "It is a Broadway-type musical that deals with ‘becom-
ing’'—becoming what God wants us to be,”" explains Mike
Blines, marketing manager for the Benson Company, distrib-
utor of “*Kids Under Construction.'” *‘It's an idea that, in spite
of its title, is relative to all ages, five to 99.” The record fea-
tures a complete package of associated materials, including
staging and spin-off games.

Benson also distributes Star Song's “*Super Gang'' series,
the latest of which has a doubie-fold jacket which serves as a

gameboard. Record buyers can send in to the label headquar-
ters for the character game pieces.

“Children’s gospel has proven to be a very strong and con-
sistent market for us,'” adds Blines, citing the steady three-
year sales for popular gospel singer Dotti Rambo’s ‘Down By
The Creek Bank.” Benson is putting children’s product pro-
motion dollars into Christian women’s magazines, church
feader publications, and into point-of-purchase displays in
record stores.

Word's top children’s albums include '‘The Very Best of The
Very Best,” another effort of the Gaithers. It is a compilation
of the best-liked Gaither children’s songs, with a few new ones
added. “The Very Best ... won the first Dove Award ever
presented for the category of children’s records.

Maranatha! Music's two *'Kids' Praise’ LPs and songbooks,
distributed by Word, have also joined the ranks of popular
children’s material.

In at least one instance, several companies have contacted
the creators of children’'s gospel characters to inquire about
the possibility of spin-off books and miscellaneous items. Be-
cause of the current popularity of children's gospel, that pos-
sibility is favorable. PAUL BAKER

GOSPEL FORUM EMBRACES
KEY ISSUES

Billboard's Second Annual International Gopsel Mu-

sic Conference, to be held December 1-4 at the Shera-
ton Universal Hotel in Los Angeles, will focus on a full

agenda of issues involving pop record companies as
well as gospel, crossover marketing strategies—and top
retail chains represented by owners and buyers, as well
as rack jobbers and distributors.

Forum director Bill Moran plans substantive inter-
action not only by Christian and secular interests, but
2lso by black and white gospel attendees in marketing
and merchandising sessions. Gospel music will be ex-
plored for its present relation to retail radio, to country,
r&b, pop and rock, and for the first time, cable and tele-
vision.

With gospel inroads leading to the pop marketplace,
Moran anticipates a rise in attendance over last year's
conference and an increase in panelist participation to
cover a broader range of important issues. The inter-
nationalization of the gospel music movement has
prompted Forum inquiries from Great Britain, Europe,
Australia and New Zealand.

A complete agenda of topics and panelists will be an-
nounced shortly.
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Amy Grant, Mike Warnke, Andrea Crouch,
Danniebelle, Bill Maxwell, Don Francisco, Bill
Gaither Trio, Don Hart, Ronn Huff, Buddy
Huey, B. J. Thomas, Dave Perkins, Mike Blan-
ton, Bob MacKenzie, Jack Puig, Warren Petter-
son, Fireworks, Niel Joseph, David Meece,
Dan Harrell, Chuck Sugar, Jessy Dixon, Dan
Brock, Walter, Edwin, and Tramaine Hawkins,
Tribute, Chris Christian, DeGarmo & Key
Band, Brown Bannister, Mike Brignardello,
Frank Edmondson, Gary Whitlock, Michael
O'Martian, Dan Posthuma, Brian Tankersley,
Wes Yoder, Grady Nutt, Fletch Wylie, Edwin
Smith, Truth, Reba, Eric Schabacker, B. W.
Stevenson, Little Anthony and to my crew
Mason Harlow and Greg Klinginsmith,

T hantk , Yot

Sincerely,
Malcolm H. Harper, Jr.
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audience on a more personal level is viewed as an extension of
the Imperials’ ministry.

J. Herbert Neely, who handles public relations for Al Green,
says that they have begun interviewing promoters who call to
buy talent before committing to an engagement in order to
reduce potential problems.

Having been an established r&b artist with wide pop appeal
before entering the gospel field, Green is not faced with a
problem common to most gospel acts—people not knowing
who they are and what style of gospel they perform—but his
recognition presents another problem.

“Promoters get excited when they have a name like Al
Green,” says Neely. “'They try to make a killing. They'll price
the tickets at $15 to $20 on a Tuesday night. People can't af-
ford that. With the price he's asking, promoters could charge
$7 or $8 for a 5000-seater and still make money.”

Even though Green’s soul music is still being played on con-
temporary radio, Neely says they cannot get airplay when they
need it in a market before a show. Commercial stations are
hesitant to sell advertising for gospel shows claiming they
“don’t want to get into that.”

Inferior facilities, ranging from insulting to inadequate, not
only limit the quality performance that entertainers the statue
of Green wish to present, but misrepresent the talent of many
new artists whose performances are judged by what the au-
dience assumes to be the best they can do while not consid-
ering the circumstances under which they are being forced to
perform.

The types of facilities popular over the past year include
larger churches, many of which were formerly auditoriums or
theatres, chruch-oriented colleges, theme parks, conven-
tions, industrial shows, state and country fairs, hotels, coffee
houses and festivals.

According to agents, church settings, still provide the most
solid bookings. Many of the other activities are seasonal, and
there is competition for the limited number of openings on
choice engagements which make it particularly difficult for
new acts to break in. Theme parks, for example, tend to book
gospel entertainment around a religious theme or bill it as a
special weekend attraction rather than integrating it with
secular talent throughout the season.

There are only about five or six major gospel festivals na-
tionwide that can be depended on now, agents say, because
gospel festivals, like those in rock and country music, are ex-
periencing late cancellations due to financial difficulties.

Charges of “'rip-off’” also emerge as managers and agents
discuss how the tightening of dollars is resulting in a reduc-
tion of services. As one manager puts it: *Something is wrong
in this business. Promoters spend less on advertising. They
buy talent for less. They certainly spend less on the facility
and production. Yet, sometimes they tell us they can’t pay the
50% balance because the crowd was small.”

Nash admits that even Subrena Artists with 50 acts, includ-
ing Andrae Crouch, Mighty Clouds of Joy, Walter Hawkins,
and Shirley Caesar, has heard that story. They’'ll say, ‘| don't
have it. Why are you demanding your money? You're sup-
posed to be working for God."

Nash also expresses concern about the price structure for
gospel acts. “The fee has not grown as rapidly as for contem-
porary artists,” he comments. “*It costs just as much for a gos-
pel act to travel, have his clothes cleaned, and pay for his lodg-
ing.” “Very few promoters can drop more than $1,500 or
$3,000 for an act,” Peters says in expressing his view that
many gospel acts are too high priced. The cost of the act must
be in line with the size of the audience they can draw and the
price ticket the marketplace can tolerate and not how good
people may think it is.

B.J. Thomas, who was an established pop star before enter-
ing the gospel field, charges the same fee when performing
before a gospel audience as he does before a country au-
dience. Thomas mostly plays before 3,000-5,000 on the gos-
pel circuit, but his appearance on the bill with country acts,
such as Alabama and the Oak Ridge boys, is seen by tens of
thousands broadening his audience base considerably.

Dan Brock, president of Dan Brock Associates, which han-
dles management for DeGarmo and Key, a contemporary
Christian rock group, says, **We have doubled our audience in
return markets on the fall tour even with ticket prices up. Our
audience is growing, but our costs are growing.”

Brock says the group toured more this year because they re-
alize that their style makes it difficult for them to receive air-
play even on contemporary Christian radio stations.

Also, the nature of Degarmo & Key's music, makes its
shows more expensive to produce. To compensate for the ad-
ditional expenses, Lamb & Lion Records and the Benson Com-
pany who “*believe the band's strength is in its live perform-
ance” have given tour support. As a result of the band's
expanding audience, its third album has already doubled the
sales of its first two, and it is enjoying increased catalog sales.

Bryan Duncan, lead singer for the Sweet Comfort Band, an-
other rock group, says they have also received help from Light
Records in the way of an advance, which has provided needed
capital for them to tour in support of its album.

“We work best with a guarantee versus a percentage of the
gross whichever is higher,” says Duncan. He recalls that
““there was a time when the sell of albums at concerts used to
be just about all our total sells. In the last three or four years
we have been able to afford salaries and live on royalties, al-
though they are modest.”

Sweet Comfort’s ability to stay on the road for eight years
has been the result of mixing secular dates in neutral halls
and receiving prayers and financial support from church
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members. Many churches have begun to support groups as a
part of their outreach ministry.

Splendor Productions also has several acts which play neu-
tral dates. *'The Spurrlows (a 13-member group) can play a
convention on Friday and Saturday nights, and because they
are there, they can play a church on Sunday for a free-will of-
fering," says Peters. “‘There would be no way we could do that
if they did not play secular dates.”

The Spurrlows opened for Roy Clark for two years in Las
Vegas. Kathie Sullivan, who is a soloist on the Lawrence Welk
show, Dion, who was formerly a rock'n'roll star, and Jessy
Dixon, who has worked with Paul Simon for four years, are
other acts whose association with a different audience has
aided in their ability to attract large audiences in the gospel
market.

® ) o
Photo by R. Grant
Randy Stonehill; Denny Keitzman, stage manager; and Crea-
tion '81 Festival promoter Harry Thomas pray backstage.

Photo by Greg Heisey
Creation '81 Festival scene with Benny Hester & Band.

Some managers say that churches often book an expensive
act for the purpose of attracting a large crowd and are then
reluctant to pay their fee when the time comes.

“There is a battle going on between the church and music,”
says Peters. *“The church feels threatened sometimes. They
use music as an opening act for the preaching, and they see
people coming in and making more money than the preacher
does sometimes in half a year. They don’t understand all the
costs involved.”

Despite the numerous problems which have surfaced for
live gospel music at the beginning of the '80s, Reznick feels
“the biggest problem has already been overcome. People are
beginning to accept gospel music more and more. | see gospel
music coming on very strong,"" he says pointing to the valu-
able contribution of television shows like the Grammy awards,
Mike Douglas, and Barbara Mandrell which include gospel
segments.

“That kind of exposure really helps out,”” comments Rez-
nick. ‘‘Before, artists like Reba Rambo and Walter Hawkins
did not heave outlets for their music before secular au-
diences."”

Attorney Al Schlesinger says he sees gospel music as con-
tinuing to mushroom with a greater number of secular artists
“with talent and a feeling for the ministry coming out of the
closet without fearing it will interfere with their secular ca-
reers."”

This, coupled with the attention being focused on gospel
music by major labels coming into the field, could aid immen-
sely in giving gospel talent its rightful place in the mainstream
of music. Billboard
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member Joe Moscheo believes that this is part of a recent
trend that will make black gospel music less specialized and
narrow than it has been. He sees the past year as one of more
commercial appeal in the black gospel field and predicts that
we will see more black-white mixing in gospel music to come.

Nowhere are Moscheo’s observations more apparent than
in the career of Andrae Crouch. For several years this artist
has been breaking down the walls between black and white
gospel music; and during 1981 he made definite strides for
ward In breaking down the barriers between sacred and secu-
lar music fans as weill. He appeared on Tennessze Ernie
Ford's national television special. on the Grammy Awards
presentation, and on a repeat of “Saturday Night Live."
Countering observers critical of taking gospel music into secu-
lar territory, Crouch's record label executive Bill Cole of Lexi-
con/Light asserts, “That's where the gospel should be, not
just in front of the already converted!" Cole has been ex-
tremely supportive of Andrae Crouch and his own artists
broadening their image beyond the gospe! arena.

It was a year of change and transition for Cole's outfit. too.
Last fall, Light Records made the commitment to become in
dependent. As of June 30. 1981 the involved paperwork was
complete and the record label joined the already-established
print division Lexicon Music. Crouch and label-mates Dannie
Bell Hall. Walter Hawkins. Beverly Glenn, Tremaine Hawkins,
the Jessy Dixon Singers. and other stars maintained their

sales levels. but did not increase remarkably because of their
company's corporate shifting. Perhaps Lexicon/Light's chief
contribution over the past year is its introduction of arranged.
written. printed music for the black gospel field. There was a
100%-140% sales increase in print product this year, accord-
ing to Cole, and he predicts that the availability of printed mu
sic materials from the likes of Edwin Hawkins will have a re-
markable impact on the marketplace in years to come. Blacks
have traditionally learned music and arrangements from rec-
ords, but this development should add sophistication to local
groups. as well as aid in the spread of black gospel to trained
white church musicians.

This notion of bringing black gospel artists to white atten-
tion was also echoed by James Bullard at Word Records. In
deed. Word's decision to commit itself to black gospel product
in 1980 was one of the most important events in this recent
process. That decision has paid off handsomely for the com-
pany. Both Al Green and Shirley Caesar provided chart-top-
ping albums in 1981. and Caesar's new sound on her "‘Re-
joice” LP not only moved her well beyond the traditional
gospel she has been associated with, but won her a Grammy
Award as well. Bullard's staff at Word/Myrrh's black gospel
division grew larger in 1981 and the newcomers' ideas of
strong marketing and increased visibility have made the com
pany unlike any other in the black gospel field. The new outfit
posted sales above the half-million units mark during its first
year of operation. Bullard, who is also a G.M.A. board mem
ber. re-emphasized the 1981 trend of moving beyond tradi
tion, indicating that his label was interested in both trad:
tional and contemporary sounds. He said that the traditional
forms have survived and prospered largely without record
company support and development and that Word/Myrrh
would like to bring them wider exposure. Yet he added that he
was interested in promoting a wider variety of styles and in
searching for a middle ground between tradition and experi
mentation.

Word/Myrrh distributed Light Records in 1981: and the
company signed several new acts as well. The Mighty Clouds
of Joy, Chicago's Thompson Community Singers. and Nash
ville's Bobby Jones & New Life are all now in the Word/Myrrh
galaxy of stars. Jones, in particular was a prize addition to the
label's roster. Perhaps the most exciting young performing
outfit in the field, Jones’ group promises to be the trailblazing
force in black gospel music of the 1980s. Its contributions in
1981 were considerable. Bobby Jones' television program re-
mains the only black gospel show in national syndication. It
increased its cable syndication to 525 markets during the
past year. Another accomplishment was Jones' **Make a Joy-
ful Noise,"" a unique black gospel opera. A select P.B.S. com
mittee has chosen it as one of just 30 American television spe-
cials to represent our country on video around the globe: and
Jones’ group travelled to Europe in support. He, like most oth-
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ers contacted by Billboard, indicated that it was time to move
black gospel music into white venues, to stretch the bound-
aries, to broaden appeal to secular audiences. and to increase
the sophistication of black gospel musicians and recording
techniques.

Gospel Music Association president Frances Preston agreed
that black gospel artists have become more sound conscious.
“This has been a big trend in 1981." she states. “*The record-
ings are more polished, more technically advanced than ever
before.” Widely regarded as one of the most capable individ-
uals in the entire music business, the BMI executive also indi
cated that the barriers between white and black gospel were
disintegrating. Citing the G.M.A.'s election of Mahalia Jack
son and the nominations of Clara Ward and Thomas A. Dor
sey to the Gospel Music Hall of Fame in recent years. Preston
indicated that more black-white interaction was a definite
goal of the organization. She agreed with other observers of
the past year's events that black gospel was moving away
from tradition. but hastened to add that she did not see any
lessening of black gospel's commitment to social and spiritual
involvernent as it reached toward new audiences and forms.

The fact that AVI Records is licensing classic Nashboro ma-
terial for reissue is one indication that black gospel has not
lost its respect for its history and traditions. Another is the
continued success of labels like Powerhouse, Jewel. New
Birth, Cada, Atlanta International, HSE. and dozens of others
with traditional acts. Mataco and Stax may have moved from
secular to gospel records, and the mighty Benson Company
may be recording contemporary black stylists. but this by no
means indicates that 1981 was the end of an erain black gos-
pel music. Just the beginning of a new one. Billboard
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church choir

Divine Anthems [Spirituals
by truly inspired writers:

JESTER HAIRSTON
EUGENE BUTLER

BOB BURROUGHS

ROBERT A. REID

FLOYD E. WERLE
GERSHON KINGSLEY
EUGENE THAMON SIMPSON
THORNTON CLINE

JOHN E. WATSON

Gospel/Inspirational labels & artists—
be on the lookout for

“SO MANY ROADS”

from Bourne/3B

BOURNE CO. — music publishers
1212 Avenue of the Americas
New York, NY 10036

BRAND NEW LABEL
WITH NEW SINGING SENSATION

LORINE THOMPSON
“YOU DON’'T KNOW”

A must on everybody’s list.

SMASH DEBUT SINGLE ON MEDA RECORDS
FOR ALL INQUIRIES Write or Call

MEDA RECORDS

8130 Northlawn, Detroit, Michigan 48204

MERTIS JOHN, President
Phone (313) 933-6844
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Christian Bookstore

® Continued from pace G-12

in Bookstore Journal, a trade publication put out by the CBA.

As in any marketing environment, the trick for Christian
bookstores is to 1) keep up with the product they're selling; 2)
widen supply and selection as they become available; 3) give
the merchandise proper floor and display space, and 4) let the
customers know they've got the product.

Keeping up with one’s product is a hefty order, not because
gospel music is such a mammoth industry, but because the
average Christian bookstore sells such a wide array of prod-
ucts in addition to records. Mark Hertel, general manager of
Maranatha Village, Santa Ana, Ca., one of the largest single
Christian bookstores in the country, and number one in the
sale of records and tapes (the store expects to top $500,000
in music retail gross sales this year), explains the problem this
way: “‘People who sell records also sell all the other items—
books, jewelry, etc. Although we provide our staff with as
much information as possible, and our staff turnover is very
low, in records alone we carry 600 titles. With an average of 10
cuts per album, there's no way anyone's going to know exactly
where to find one of 6,000 songs."”

One recent development to deal with this problem has been
the gradual growth of Christian record stores. Not only can
they cater to Christian music buffs, offering them insight and
knowledgeable information, they can also provide ample se-
lection because of their concentration on a single product.
But more about the record stores later.

Thirdly, many bookstores are mom 'n pop operations. Their
small size usually means limited floor space which must be
subdivided to accommodate the wide selection of items. Of
course, some stores do have floor and display space large
enough to rival that of a Christian records-only store. Fresno
Bible House, for example, offers 60 feet of record racks, and
Maranatha Village's music department commands 1500 sq.
ft. of music space.

Disptays must also be conducive to a bookstore environ-
ment. Fluttering mobiles and large, loud posters, effectiveina
record store, may be counter-productive in a bookstore. Over-
head music cannot amplify the sounds of a hot-selling new
wave release because that can also be distracting to book
browsers. And of course there's the aforementioned problem
of contemporary sounds being anathema to moral oppo-
nents. So while record business volume has markedly in-
creased, sound volume has not. Maranatha Village's Hertel
brings up an additional problem with loud sound systems.
“Too much upbeat music is unproductive in a retail environ-
ment like ours. It tends to hurry the customer out of the store.
Where fast music is a plus in a fast food joint, it could deter
someone who otherwise might have browsed around our
store,” he explains.

Sheet music and folio sales continue as important elements
at Fresno Bibie House.

The way many bookstores have reconciled access to curent
hits by music buyers with library-like dignity for bookstores is
through ‘“‘the listening center.”” Many stores have their own
version of it, but a typical example would be the listening cen-
ter at the Better Book Room, a Wichita, Kansas-based Chris-
tian bookstore which sells $180,000 worth of records and
tapes per year. Records and tapes account for only 10% of
Better Book Room’s business, but much attention is paid to
the needs of the record buyer. A demonstration area has been
set up where music lovers line up to listen. Equipped with
desks, turntables, cassette decks and plenty of headphones,
the area draws as many as 10 to 15 people who wait in line to
listen, according to music department manager, John Over-
holt. But does the listening center help to sell records? Suffice
it to say that all the stores who have one not only plan to con-
tinue with it, but attest to its being a most valuable selling
tool. Even those who sell records exclusively make extensive
use of the listening centers. Part of the reason is the paucity
of Christian music on the airwaves.

According to Butler, the GMA has clocked over 50,000
hours per week of radio gospel music. 1400 stations through-
out the States program at least six hours per week of the Chris-
tian message sound. But the airplay is limited for the most
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A mock delivery of Daniel Amos’ ‘‘Horrendous Disc’’ demon-
strates more merchandising and promotion excitement by
retailers. The product, very late, created controversy.

part to Christian stations which are only sporadically dis-
bursed around the country. Yet they are the only existing me-
dium for Christian music listening in the broadcast format.
“The secular stations won't touch us,” explains Gerald Bla-
lock, record and tape buyer for Spring Arbor Distributors, the
largest religious distributor in the country. **There’s a reverse
Christian bias in radio. There are no consistent charts or ad-
vertising. So there’s a problem in trying to educate the public.
Someone will walk into a Christian bookstore, see two full
racks of music, and not know any of it. There's no exposure,”
he adds. Blalock goes on to explain that when a Christian
store does start up it generally goes MOR to ensure broad-
based appeal and ignores the rock sound.

The operator of one such MOR station, KIRV in Fresno, is
also the owner of Fresno Bible House, Dan Jantz. But when a
new station, KTED, went on the air recently with contempo-
rary Christian music, Jantz was one of the first in line to order
commercial air time. “We're glad they started up, even
though we own our own station,” says Jantz. “We jumped
right on it. It's a good thing for us to be involved with a rock
station that’s reaching the youth audience,” he adds.

“Songs that are plugged on the radio become definite
requests in our area,"” adds Better Book Room’s Overholt.
Christian radio is particularly instrumental in promoting new
artists, much of whose music has no other viable launching
pad.

Television is out of the realm of most Christian bookstores
because of its high cost. Even a large bookstore like Mara-
natha Village can ill afford to spend between $4,000 and
$5,000 for a :60 spot, the going rate in Orange County. Fresno
Bible House occasionally runs spots with widely-known artists
like Tennessee Ernie Ford. But they're the exception in this
small business marketing environment.

Print advertising does not seem to play a significant role in
a bookstore’s marketing efforts either.

Two of the most widely-used in-store selling tools were origi-
nated by Word—the **Album of the Month" system and the
coupon program (buy four, get one free). Under “‘Album of
the Month,” a store receives special promotional displays
and, more important, special prices. Because the Christian
music buyer is penalized in the same way as the jazz buff or
the classical music afficionado in that all three rarely get a
break in price on the albums they buy, Word instituted **Al-
bum of the Month"" to make Christian music a bit more com-
petitive once the price becomes more attractive. The Better
Book Room uses the current **Album of the Month'” special as
the theme of its radio ads.

The coupon program, now offered by virtually all of the ma-
jor Christian labels, is the more controversial of the two meth-
ods. Though many bookstores and especially record stores
consider it their primary instore promotional vehicle, others
would just as soon be rid of it. Bob Hattleburg, owner and
manager of His Place, a Dallas-based Christian record store,
considers coupons to be his biggest drawing card. “We do ev-
erything we can to discount. Coupons were a big help in mak-
ing our business grow’ he claims. Robbie Marshall, owner of
Praise Co., a Christian record store in Denver, says that when
Sparrow Records discontinued its coupon program, custom-
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ers stopped buying the label, ultimately forcing Sparrow to
reinstate it.

The program works like this. Every time a customer pur-
chases a record, he saves the attached coupon. Four coupons
entitle him to a free album. The $2 apiece coupons are then
cashed in by the store. What could be simpler, less risky and
more foolproof? However, there are several catches. When a
store participates in a label's program, it must agree to re-
ceive one or two copies of everything that the company is cur-
rently promoting. That's usually more than the average store
can hope to sell, according to Dave Hulley, assistant director
of the Association of Logos Bookstores, a chain of 75 inde-
pendent stores which carry the Logos name. As a result,
abundant paperwork goes into carrying invoices, returning
unsold stock, etc. With the diversity of items a bookstore car-
ries and the myriad of conpanies it must deal with on an indi-
vidual basis, coupons can be a burden for an already over-
worked bookstore owner.

Mark Hertel of Maranatha Village is very outspoken about
his opposition to the coupons. In fact, he's devised an alterna-
tive program. The difference is that the customer, after get-
ting his club card stamped four times for each of his four pur-
chases, can choose any album in the store with prices ranging
from $5.98 to $8.98. The advantage to the customer is that
he gains access to those labels which don't run coupons. He
also needs to carry only one card rather than separate cou-
pons for each label. The catch is that the buyer must surren-
der his coupons to the store. This is the point at which Mara-
natha cashes in the coupons, thereby financing its record
giveaway. The club cards, 25,000 of which were sent to Village
customers, lock the customer into the store for his record
puchases. Hertel estimates that the record companies re-
trieve only about 20 or 30% of the coupons they print. Imag-
ine their surprise when Hertel sends them what he estimates
will be an 80 to 90% return.

Bookstores have also become concert ticket sellers and pro-
moters to gain access to the record-buying audiences. There
was a time when performers on tour lugged not only their in-
struments and sound system, but boxes filled with their rec-
ords for sale at concerts. That is changing. Now some book-
stores, like logos, even set up their own record-sellling booths
at the at the concert hall. Fresno Bible House sponsors per-
formers, sells tickets, arranges for artist in-store appearances
and airplays the touring artist’s music on its radio station. For
most stores, however, concert promotion is both expensive
and risky. Hertel recalls the time Maranatha Village spon-
sored a B.J. Thomas concert—an endeavor that failed so mis-
erably, he’d rather forget. However, though not skilled as con-
cert promoters, most bookstore owners find the sale of tickets
to be a safe, profitable, and customer-baiting venture.

Robbie Marshall of Praise Co. record store also runs Road
Home Productions, which sponsors concerts, as well as its

subsidiary, Eterniticket, Road Home's ticket marketing sys-
tem. Marshall got involved in concert promotion because the
Christian record market was not large enough to ensure a
steady business from record sales alone. He's even had offers
for Road Home to become the gospel division of its secular
counterpart, Feyline Productions in Denver, but he’s content
to promote his concerts, sell his records, as well as Famous
Amos cookies and fresh-squeezed orange juice. ““They help to
get the customers in too,” he explains.

Busy activity at the Fresno Book and Bible House.

Christian record stores, in contrast to the bookstores, sell
significantly ‘more black gospel. That's because there's a
sharp division between the sale of white-style gospel vs. black
gospel. Because most Christian bookstores are white-owned,
white-style gospel sells best. Black gospel, on the other hand,
is most often sold via secular record stores and churches (be-
cause of the popularity of custom, church-performance
recordings). The bookstores hope to change that as attempts
to introduce the public to the wide array of gospel music per-
formed by blacks are being made in most major stores. Chris-
tian record store owners and churches (because of the popu-
larity of custom, church-performance recordings). The
bookstores hope to change that as attempts to introduce the
public to the wide array of gospel music performed by blacks
are being made in most major stores. Christian record store
owners claim they do very well with the black gospel product
already.

As the gospel music industry continues to grow, and as
more and more Christian labels become affiliated with secular
record companies, it's going to become increasing difficult for
an individual bookstore to deal on a one to one basis with all
the diverse companies. Conversely, major labels will not find
their distribution facilitated by having to deliver their product
to so many single stores. However, since the religious labels
hold a strong card-in-the-hand, or rather, coupon-in-the-
hand, Christian bookstores have no alternative but to con-
tinue to deal directly with the record companies. That's be-
cause record companies offer the lucrative coupon program
only to those stores that deal direct, as well as co-op advertis-
ing and other discount incentives. Still, bookstores are discov-
ering distributors like Spring Arbor. Besides the convenience
of dealing with one company of many, stores find that their re-
ordering needs are met more efficiently by distributors.

Records are getting stiff competition from cassettes in the
gospel music field. Cassette sales have risen dramatically, so
much so that one store orders 75 ¢tassettes for every 75 rec-
ords. Consequently, records have had to move over on the
racks to accommodate cassettes as well as the poorer-selling
8-tracks. Many stores place cassettes directly next to their
record counterparts. Records are proudly displaying more of
their faces in most stores. Not only are they exhibited face out
to attract customers with their catchy covers, they are also re-
ceiving additional promotion at the register. Bookstore record
departments are being rearranged in category rather than al-
phabetical separations to parallel the system used in secular
stores. New release information is mailed to customers. One
store chain, Logos, has hit upon the idea of donating albums
to the local college radio stations to familiarize youth au-
diences with the Christian sound (and the Logos name).

In short, bookstore selling methods are gaining in sophis-
tication of marketing in the hope they will gain in audience of
buyers. Billboard
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Stations Spur Growth

® Continued from page G-10

stations, as well as the larger ones, with top professional pro-
gramming featuring talented personalities. This, he reasons,
will prove to be competitive and give the stations an opportu-
nity to increase their all-important ratings.

The introduction of the satellite service to gospel radio has
created dialogue among some gospel programmers concern-
ing the future of their medium. Because of shoestring budg-
ets at many stations, the hiring of quality air talent has been a
near impossibility. For those stations, a national feed might
be the boost needed.

But gospel radio is not without talent. There has been a dec-
ade or more of growth for music-oriented gospel stations.
Some deejays have grown up with the music, and they provide
some stations with acceptable air presentations or better.
WAEC's Beattie says, however, that anyone entering gospel
radio from secular radio must learn radio all over again from a
different perspective, for gospel radio is unique in itself.
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Photos by Denny Keitzman
Chuck Clements is interviewed during Festival '81.

There simply isn't a pat formula for religious radio any-
more. In years past, block programming was the most tradi-
tional form of religious radio, paid for by 15- or 30-minute
block purchases from Bible expounders and preachers rang-
ing from soft-spoken counselors to hellfire brimstoners.

But music has been taking an increasing share of the front

seat. Although contemporary still seems to be the most popu-
lar form of Christian music among record buyers, MOR appar-
ently hits the mark as the average air sound.

The present situation closely parallels the underground FM
problem secular radio experienced a few years back. Progres-
sive gospel radio, utilizing Christian rock music, has a limited
source of revenue from advertising. MOR, on the other hand,
doesn't offend the conservative listeners (some of whom feel
that rock music, Christian or otherwise, is satanic). Yet MOR
can hold the attention of some of the contemporary listeners.
Out of this tension seems to be developing an adulit contem-
porary Christian format which is holding its own in some mar-
kets, including KXYZ in Houston, KBRT in Los Angeles, KBRN
in Denver, WZZD in Philadelphia, and several others.

“In our city, there seems to be a swing back towards MOR
music,” explains Jack DePetris of Buffalo's WDCX, one of the
gospel chain of Crawford Stations, whose program formats
vary according to their markets. “Judging from our listeners,
other radio stations, and from the record companies them-
selves, there seems to be a slight shift.”

But trying to pin down just what the shift is nationwide is
the needle in the haystack. Depending on what programmer
one queries, that person’s format is the one on the grow.
WPCE's Willis says it's black. WDCX's DePetris says MOR.
WAEC's Beattie is hot on contemporary. A station in Xenia,
Ohio, WGIC, switched back to southern gospel after trying out
contemporary unsuccessfully. Many stations still program
traditional hymns; yet others present Christian beautiful mu-
sic formats, or ‘‘sacred” music.

The bullish claims of many of the stations are echoed by
record company promotion people and even reinforced by
their reports on sales. Despite economic hard times in the
record industry, gospel radio has continued to be on the grow,
and at this point shows no signs of tapering off.

“Black is on the move,” reports Bill Traylor of Heart-
warming/Impact Records, a subsidiary of the Benson Com-
pany in Nashville. That news is good news to a music form
which only a few years ago was being slowly squeezed off ra-
dio. Even to this date, there are only a few-time black gospel
stations.

“There's also a whole revitalization of southern gospel mu-
sic,” Traylor added. "“It's first cousin to country music, and
southern gospel is about to take off like country music did.”

It appears that the traditional formats are encountering the
most setbacks currently; not because of their air sound, but
because of the dwindling supply of records for their format.
Contemporary sells the most for the labels; thus, MOR and
traditional rosters have been shaved.

““Music of a traditional or MOR nature is becoming very lim-
ited in the current catalogues,” says David Benware, who
heads up a radio consulting and programming service out of
the Dallas/Ft. Worth area. *‘The record companies have pur-

WE WOULD LIKE TO SAY THANKS
TO THE ENTIRE GOSPEL MUSIC INDUSTRY
FOR MAKING OUR BUSINESS
A GREAT SUCCESS
FOR THE PAST TWELVE YEARS.

DIXIE RECORD PRESSING, INC.

631 Hamilton Ave.
Nashville, TN 37203
Phone: 615/256-0922
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ged a lot of their past product, which was often traditional and
MOR in nature. For a radio station going on the air today,
planning a traditional or MOR format, planning to go mostly
music, it's very difficult to get ample product to establish a
music library."’

But even considering the music supplies that are plentiful,
all-music formats on religious radio are rare. “‘Like it or not,”
says WAEC's Jay Beattie, “'it takes programs, too. It's not go-
ing to be done with superstar jocks. The jocks have to know
that there's only one Superstar, and that's Jesus Christ."”

it .20 2 N |; P& : .
KRJB Spokane music director Brian Gregory is flanked by
Myrrh regional promotion person Doris Purcelli and Myrrh
artist Benny Hester.

With many programmers such as Beattie, gospel radio isn’t
all work. There is a ministry involved, too. That involves edify-
ing the Believers through the music and teaching them
through the programs. Some programmers, hounded by the
bottom line and performance monitoring of owners, would
just as well see the station run on ministry motivation alone.
There are only a few stations, such as college outlets and non-
commercial stations like KLYT in Albugquerque, which can put
their full emphasis on the ministry aspects of gospel radio and
not worry so much about the bottom line.

Some stations, such as KTOF-FM in Cedar Rapids, lowa,
and Continental Radio's WXRI in Portsmouth, are making an
effort toward compressing their teaching/preaching seg-
ments into capsulated vignettes which better serve the mod-
ern American on the go, they say. Various 30-second to five-
minute program shorts are being called on to fill the holes.

“Our age group,"” says KTOF-FM’s Randy Jordan, who is 28,
“‘was raised with top 40 radio: five-minute news at the top of
the hour, and a feature at the bottom, and music all around it.
That's what we cut our teeth on, and | expect if Christian ra-
dio’s going to mature and grow, that's basically what you're
going to be fooking at. There will be an emphasis on music,
but programs will always be a part of what we're doing. That's
the ministry aspect of our work.”

“What we're going to see,' adds David Benware, “‘in the
pure 100% Christian format, are some stations popping up
that are nearly all music. If a station can follow a general pro-
gramming rule today, by trying to serve one audience and try-
ing to build that one audience with consistency, then when-
ever the audience tunes in to the station, they know what kind
of programming they're going to get. If they follow that rule of
thumb, than I think we’'ll see a number of these stations, and |
think they’ll be quite successful.”

Benware was alluding to the situation in which many sta-
tions have found themselves in past years, programming con-
temporary Christian music in some time slots, and filling the
others with program blocks which appeal to an older age
group. Benware, and many other observors see that as an au-
dience loser.

Most gospel stations going the music route have settled for
now on a combination music/block program format: Music to
build the audience, and block programs to pay the bills.

But even block programs aren’t footing the bills as they
used to. The donor pool, the source of the dollars which
allowed preachers to buy time on stations and keep the sta-
tions going, is no longer as accessible. Indeed, it is smaller,
due to the economy and the increase in the number of reli-
gious stations serving common markets.

As a result, the music/block combination stations are find-
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ing sales of radio spots during the music period more and
more important. A large number of stations are constantly on
the fookout for radio salespeople who know sales, radio and
gospel radio equally well. At present, those qualified people
are few and far between.

Gospel stations also still face a continuingly formidable ob-
stacle which they have faced for years. The stations have been
stymied in grabing national or even local secular advertising
dollars due to their traditionally low spot on the ratings totem
pole, iImposed years ago when the quality average of religious
stations was low. Gospel programmers fee! they haven't been
given a fair shake because of their highly specialized au-
dience, which tends to get lost in the shuffle, they feel. when
surveys are taken.

In a promising effort to re-position themselves in the eyes
of the national advertisers, some 44 stations have now linked
up to form the Gospel Radio Network, a New York-based pr
and radio spot sales representation effort.

Part of the tools being used by the GRN is the data gathered
in two nationwide surveys. The oft-quoted Gallup/American
Research Corporation’s “‘Profile of the Christian Market-
place’ is one.

“The American Research survey,” explains WWDJ’s Bat
taglia, ""pointed out that one out of every 10 Americans is a
rgular gospel radio listener. The surveys show that the Chris
tian listening audience is also extremely loyal."

The new meat to chew on is the study commissioned by the
Connecticut Mutual Life Insurance Co. to assay American be
liefs, attitudes and behavior in the 1980s. The highly-publi
cized survey revealed that *‘religious commitment is a far
more accurate predictor of attitudes and behavior than sex,
race, age, income, education, occupation or political persua-
sion."”

Referring to that survey, Battaglia added that it **shows the
tremendous grassroots identification with religious trends in
this country, and gives even more credence to the viability of
Christian radio.”

“The average ad agency,” commented WAEC's Beattie,
““‘doesn't give credibility to Christian radio, or what is actually
happening. They can't, because they're dealing with the mas-
ses. It's not that there aren't many in the masses who are
Christians; they just aren’t outspoken Christians.

“You go into the average ice cream place or Shoney's on
Sunday night down south, after church, and they're packed,"’
he adds. ““Where did they all come from? Church. But they eat
food. wear clothes, go on vacation and drive cars. just like ev-
eryone else. Who's reaching them with ads? In many cases, it
could be the Christian radio stations.”

The Gospel Radio Network and Radio Spot Sales have been
at work wooing national advertising firms to make buys on
member stations. The first catch through the Network effort
was a Maxwell House coffee run, and the next is reported to
be a buy from a jeans manufacturer.

Gospel radio’s come a long way. and the growth has just be-
gun. Celestine Willis of WPCE summed up the feelings of
many broadasters nationwide when she said of her station, *'l
see us about to boom.” PAUL BAKER

Gentry McCreary, Luminar Records a&r director and Light
radio promotion director, was named producer of the year by
The Gospel Announcers Guild. At right, Shirley Caesar ac-
knowledges an award from SESAC.

Bill Gaither in make-up session for Word's new television
show, ‘“More Than Music.” Host and Word artist Dave Boyer
looks on.

Estes Park, Colo. forms background for location shots as,
from left, Russ Taff, Tom Netherton and Dave Boyer look aver
the ‘‘More Than Music’’ video project.

Credits: Earl Paige, Editor; Ed Ochs, Assistant Editor; Coordina
ton by Paul Baker; Art, Lumel Whiteman Graphic Design.
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SINGALONGWITH THE
SWEETHEART OF
GOSPEL MOVING
THE HEARTS OF
ALL WHO LISTEN

REV. L EOLA BROWN

This 1980 “Grammy” award nominee
has just released a new album!

REV. LEOLA BROWN, Live at the Savoy Manor of New
York City “Jesus, You Are My Inspiration” (LBNU-LP-
10017)

On this Spirit-filled recording you can hear the thousands
in attendance clapping, shouting and praising the Lord.
Other new releases from L. Brown Recording Company,
of well known groups, include:

GETHSEMANE HOUSE OF PRAYER CHORUS OF
CHESTER, PENNSYLVANIA “I Want To Be Ready”
(LBNU-LP-10025)

THE GOLDEN HARMONIZERS OF NEW YORK CITY
“Well Done, My Servant” (LBNU-LP-10027)

New 7 inch releases include:

DYNAMIC DISCIPLES OF NEW YORK CITY (1981
“Grammy” nominees) “You Don’t Know What God Has
Done For Me” (LLB-10016)

This single is taken from the album “For Whom The Bell
Tolls™. Another selection taken from this Ip that has been
getting very good response is due to be available in
September. Also, “Nearer, My God”, the album, has a
release date in mid-February.

JAMES HALL

“Beams Of Heaven” (LLB-7-10022)
SOUTHLAND JUBILARS

“Jesus Woke Me Up This Morning” (LLA-5-7739)
CLAUDEAN MOSLEY

“Lord Is Good To Me” (LB-7-10030)

REV. E.P. JOHNSON AND THE BIBLEERS
“Who Will Your Captain Be” (LB-1002)

THE SENSATIONAL STARS OF HARMONY OF
NEW YORK CITY

“Old Time Religion” (986-1.B)

MADAM ELOISE PERKINS

“Move On Up A Little Higher” (994-LB)
All on L. Brown Recording Co., [.eola Brown
Enterprises, New York. Phone: (212) [.A5-7739
(Publishing administered through B.M.1)
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DIANN FRANKLIN

Her Sensational New Release
“Lazybones”
Available Now

DALE TALBERT
&
THE DIMENSIONALS

Their Debur Album
“Blessed Assurance”
Is SerrinGg New Standards
In Gospel

PRODUCED BY CARROLL R. JOHNSON, JR.
ORDER NOW!

2201 EVERCGREEN ST.
BALTIMORE, MD 21216
DJ. HOTLINE (301) 367-1339

TAKE UP CHALLENGE

® Conrinued from page G-22

hold firm. The labels have to realize that it is not up to retailers
to set price; they should. If our margin shrinks too much, we'll
buy less product.”

And, therein, lies another problem. With high interest rates,
it is difficult for distributors to buy an LP for 50% off, sell it for
40% off, then give the retailer 30-day terms and make a
profit. ’

Unlike some secular distributors who would have no choice
but to raise the price by lowering the discount, many old-line
gospel distributors have alternatives. For example, records
are not a prime source of revenue to a number of them. For
years they have been selling books and other Christian goods
to retailers. They make a good profit from these items and if
records become too cumbersome they will cut their stocks.
That spells trouble for the {abels.

At the same time, there is another age-old thorn in the dis-
tributor’s side which they tolerate but do not appreciate—the
coupons that many labels give to retailers when they buy di-
rect and bypass distributors. Although Sparrow dropped its
coupon policy, others still make it common practice. A typical
case finds a retailer buying three and getting one free from
the label, however, the label will not give the same deal to the
distributor. Thus, in many cases the label and distributor are
competing for the same accounts. The only possible advan-
tages distributors have is the variety of product they offer and
better service. Mention of the coupon issue, however, does
not generate the instant cries that it did a few years ago.
Apparently, many distributors are resigned to it and feel that
they can compete with the policy.

Despite the problems, gospel distributors are, for the most
part, optimistic and point out several encouraging signs
among their customers. ““‘Secular store interest is up,” says
John Narraway, co-owner of Agape Distributors (Buffalo).
“They're more willing to carry all types of gospel product. The
stores we deal with let us put in what we want . . . and, at the
moment, they're glad anything is selling. They don't care if
it's gospel or whatever.”

Dave Peters, owner of Los Angeles-based Distribution by
Dave, agrees with Narraway's assessment. “Secular stores,
such as Tower, are letting us put in the titles. They've become
more gospel conscious and carry anywhere up to 100 differ-
ent titles."”

Peters feels the ‘‘heavier, rock-oriented gospel music’ is
selling better than anything. At the same time, it is the heavy-
rock gospel that irritates distributors such as Berg.

One form of gospel music, however, that has picked up sig-
nificantly in sales and has been pleasing as well as a plus to
every distributor is children's material.

“There's a resurgence,’’ says Peters, “‘of children’s teach-
ing material. Cassettes and books are at the forefront. At the
Anaheim Convention (Anaheim, Calif.) last July, 60% of our
sales were in the children’s product lines."”

Dave Dykhouse, Spring Arbor Distributors, Ann Arbor,
Michigan, agrees and sees the ‘‘children’s area as a growing
opportunity for distributors."

One of the keys to the demand for children’s product in Pe-
ters’ opinion is price. **‘Most of it is under $5. It's a great gift, a
good impulse item at stores and we make an excellent profit.
The mistake distributors have made in the past is to classify
children’s product as strictly a Christmas gift item. It's not. It
sells throughout the year, there is not any particular season
for it.”

Aside from children’'s product, there has been a steady
growth in the entire spectrum of gospel. *'Retailers,”” theorize
Narraway, ‘‘*have become more aware of how much records
can mean to their business. For us, Christian record sales are
just starting to boom.”

Although most distributors sell 90% of their products
through traditional Christian bookstores, business in secular
stores is growing, too. “The secular store will usually do a
much better volume,”" he says.

And, in most cases, the secular store gests a break on price
and payment terms. Narraway's secular customers, for ex-
ample, buy an LP about 20¢ cheaper than their Christian
counterparts and secular store's take longer than 30 days to
pay. They also carry four or five times the number of titles that
a small Christian bookstore (50-100 titles) purchases.

If anything, titles and classifications have become blurred
to distributors. Ed Myers, president, Festival of Song Music,
Rockford, lllinois, says there are **no clear-cut classifications
anymore. Stores carry everything from traditional to hard rock
and we even have country artists cutting gospel LPs.”

Dykhouse, who carries one of the largest stocks of records
(3,500 titles) has started to add ‘‘classical titles to our ac-
counts. We've put in the CBS Gramaphone series with works
that are religious-oriented—Bach and Handel, for example.
We've found many people who shop in Christian bookstores,
don’t shop in any other record store. Therefore, it's only natu-
ral to develop some of them as classical customers.”

Regardless of what type of gospel category the music falls
into, the price is typically $7.98. Myers feels the market has
peaked with the $7.98 price and *‘the price must remain there
if the public is going to stay interested. Dykhouse sees the
new Dylan ($9.98) as an interesting test and Peters feels the
public will pay $8.98 and $9.98 “if they really want the prod-
uct.”

Berg stresses the need for *‘labels to raise the list price, if
they have to but don't try to force the retailers to establish a
price."”

Return policies vary from Berg's (*‘no returns’’) to Narra-
way's 100%. Regardless of the policy, virtually all distributors
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Leon Patillo, Word executive Roland Lundy and Donn Thomas
at a recent convention.

caution retailers to buy carefully. *“We get a small percent-
age," says Peters, "‘perhaps ¥z of 1% back even though we al-
low 100% returns. We ask retailers to keep the product for at
least three months and no more than one year. They they ap-
ply for an RA."”

Dykhouse allows a store to return “‘up to 10% of what they
purchased and there is a **‘3% to 6% penalty on returns.”
Dykhouse encourages buyers to purchase small quantities
and he's installed one of the most sophisticated comput-
erized systems in the industry to help them with buyingit. [t is
partially because of that system that Dykhouse's company
has grown to 6,000 accounts in all 50 States.

Under his guidance, Spring Arbor has put out four cata-
logues during the past year. **Three were strictly on music and
our accounts order by it.”” 1,600 accounts subscribe $35 a
year) to the company's “*Microfiche file.”

Each month the 1,600 get 4”x5" plastic slides which they
place in a store ‘‘reader."” The slide gives them such informa-
tion as best-sellers, new items, who is on tour, who has new
records coming out and various other key information. A toll
free number is supplied and the retailer can place a call and
order any one of 3,500 music items.

Spring Arbor, however, has created an even more sophis-
ticated system for 400 other accounts. These stores—known
as “‘inventory control stores’ —subscribe to Spring Arbor’s
“Telxon System,"" which enables Spring Arbor to keep control
of its individual inventories. The Telxon scans the ticket (from
the LP) similar to a bar code. When an LP is sold it is entered
into the Telxon which is coupled to Spring Arbor via telephone.
The sale is transmitted via sound to Spring Arbor's computers
which automatically track inventory in the store. Thus stock
can be replenished immediately and there is no question
about the titles that are selling in a given area.

Dykhouse has found the computerized system has made
his distribution company extremely efficient which is why “we
only have to allow 10% returns. We seldom even run into the
problem because inventory is tightly monitored.”

Peters’ operation is fully-computerized as well and has en-
abled him to run more efficiently and control inventory to an
extent where he does not have to fear returns.

Berg has developed a non-computer system which he calls
an ‘‘overhead chart system. Everything that comes into the
warehouse is charted and dated. We keep a constant record of
what we sold by what we don't have on the shelf. It's simple
and it does the job.” The weakness is that there is no record of
where records are selling nor who is selling them.

Other distributors, while still not computerized, envision
adding some form of it within the next year. It appears com-
puterization will become a necessity due to the growing num-
ber of titles being stocked. Dykhouse, as mentioned, stocks
3,500 and most other distributors fall in the range of 1,000 to
2,500. Small retailers may carry 100 titles; a secular account
several hundred and large, Christian accounts (Maranatha
Village) up tc 1,000.

The only hitch in growth seems to be coming from external
(high interest rates) and internal (decreasing discounts) ele-
ments. If labels force the elimination of the suggested list
price at the expense of the distributor’s discount, there will be
a decrease in buying. Some distributors may buy fewer titles,
white others wilt cut down the amount of each LP. It is, as Berg
says, ‘‘a question of economics. 10% will not be a sufficient
margin.

There are distributors who see and understand the prob-
lems the industry is going through. “*Our biggest challenge in
the future,’ says Dykhouse, *‘is to work in conjunction with la-
bels. In some cases they treat us like a stiff competitor . . . af-
ter all, we're fighting for the same number of accounts. But
they must understand our position. We'd like to provide more
services, more point-of-sale material. We think we can do
many things for the industry and help its growth. Some of the
bigger companies are just now starting to come around to
that line of thinking . . . | hope the rest do, too.” Bilboard
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Best Of Both Worlds

® Continued from page G-6

its black gospel profile, under the general managership of
James Bullard.

MCA/Songbird has album projects in the works and/or on
the shelf for the Archers, Marty McCall & Fireworks, B.J.
Thomas, Roby Duke, Mylon LeFevre, Jeannie C. Riley, Donna
Fargo, Barbara Mandrell and Merle Haggard. Sparrow distrib-
utes MCA/Songbird in Christian stores, while MCA handles
Sparrow for secular outlets. To date, the label has steered
clear of black gospel. "We're not knowledgeable enough yet,"
says a label rep. "*We have a two-fold thrust, country things
and contemporary things.”

Viewing the pluses and minuses of gospel recording, MCA/
Songbird's Charlie Shaw says, "“Because the economy is a
little soft, there’'s a concern by the artists to think through
their projects. It's given a better quality to our products. Al-
bums aren't a mish-mash of musical directions. They come
out as cohesive packages.” Shaw is the company’s director of
distribution and marketing.

Millennium has out gospel product on Tommy James, Don
McLean. Bruce Cockburn, Bruce Sudano and the trio Seville.
Millennium’s Frances says that for **Genesis,”” the flip side of
McLean’s hit single, “Crying.”" the company sent sampies of
the record to gospel music retailers. Each sample was accom-
panied by a cover letter from MclLean to explain the action.

Adds Frances, *‘We rely heavily on the GMA for direction
and information. | don't do a very hard sell on our gospel is-
sues. | just try to let the people know there’'s another side to
our artists. Our promotion I1s low-key so we don't appear to be
the new kid on the block—or an exploiter of something that's
burgeoning.”

Sparrow, with its allied label, Birdwing, has organized a
comprehensive and imaginative merchandising system to
move its albums in retail stores. The system involves various
kinds of discounts, special merchandising materials, free
goods and prizes for selected retail displays of Sparrow/Bird-
wing products. In addition, retailers are kept abreast of artist
recording and concert activity and with ways for turning that
activity into sales.

Among Sparrow/Birdwing's top acts are Keith Green,
Candle, 2nd Chapter of Acts, Phil Keaggy, the Talbot Broth-
ers, John Michael Talbot, Silverwind, Lamb, Scott Wesley
Brown, Matthew Ward and James Vincent.

Another California label. Spirit, reports that its income has
risen 30% to 40% over last year's. The label boasts Pamela
Deuel Hart, Paul D. Davis, City Limits, Annette Villbrandt and
Randy Matthews on its recording roster. Progress handles
Spirit's secular distribution.

Chuck Cline, Spirit's promotion director, says. 'l am so im-
pressed by the amount of songwriting ability in gospel music.
You can't sell the record without good material.”” Cline adds
that he has noticed a general increase in production funds, as
well as in label money to support on-the-road promotion of
the product. On the down side, Cline notes, i1s the continuing
scarcity of airplay for Christian music.

Light, the chief record label of the Lexicon Corp., lists An-
drae Crouch, Walter Hawkins, Resurrection Band, Sweet
Comfort Band and Reba Rambo as its bestselling acts. Lexi-
con has also established the Luminar label for new artists who
perform traditional black music.

Larry Jordan, executive vice president of Lexicon, says his
company has not experienced a *‘strong increase’’ in sales the
past year. But he notes that gospel music is “‘gaining recogni-
tion as a viable and competitive form of music.” To underline
this, Jordan points to the gospel exposure on this year's
Grammy ceremonies and to the widened public acceptance of
Andrae Crouch. He says that there will be a new Warner Bros.
album out on Crouch soon.

Recently. Lexicon took over the distribution of its own sheet
music, and beginning Dec. 14, Lexicon/Light/Luminar will
distribute its own records. Both functions have been handled
by Word. Lexicon also repurchased the last 50% of its own
stock, which had been owned by ABC through Word. Now the
company is wholly owned by Ralph Carmichael.

Byron Spears, owner of Bee Gee and Birthright, says both
new labels are doing well and are signing additional artists.
Acts include the Gabe Hardeman Singers, the Biblical Gospel
Singers, Rodena Preston, Brenda Holloway, Stephen Swan-
son, Olda Sains, Ron Murphy and Walter Ark. Spears also
maintains that Edwin Hawkins is still contracted to Birth-
right—a position rejected by PolyGram. Billboard
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Amy Grant and Dalls Helm.

Archer group, from left, Steve Archer, David Bendett, Janice
Archer, Tim Archer and Jim Foglesong, president, MCA
Nashville.
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Country

- To Middle-Ground Acts

NASHVILLE—Live country mu-
sic has yet to make the gains in the
college market it has in other once-
foreign venues. To most college tal-
ent bookers, country music means
either crossover artists such as Willie
Nelson and Charlie Daniels or else
such traditionalists as Bill Monroe.
There appears to be little campus
recognition of country’s broad
middle ground.

Within this restricted definition.
however. most of the colleges sur-
veyed maintain that there is a steady
or rising interest in the form. Coun-
try music by name acts seems most
likely to reach colleges through in-
dependent promoters who simply
hire school concert facilities. Often,
though, the venture is cooperative,
with the promoter working with the
school’s entertainment reps to help
pick acts and promote their concerts.

Robert Hoelscher, program advi-
sor at the University of Alabama, re-
ports that on-campus country shows
have been uniformly successful. Re-
cent attractions included Charlie
Daniels, Willie Nelson and Ala-
bama. “You have to get those acts
that cross over,” Hoelscher con-
tends. “We couldn’t do a Conway
Twitty concert here.”

While the co-promoted Daniels
and Nelson concerts made money,
Hoelscher is quick to point out that
students were only partly respon-
sible for the success. “We know we
can’t sell a show without support
from the community,” he says. The
university’s facilities range from a
500-seat room to a 15,500-seat coli-
seum.

As Hoelscher assesses the situ-
ation, country music’s widened
demographics embrace student
tastes without relying on them—a
condition which makes country mu-
sic concerts a safer bet for promoters.
“The AOR acts give us the most dif-
ficulty,” he observes. Even so,
Hoelscher reports no rush for more
country shows on campus and says
that none are scheduled. “We may
do another country act in the
spring,” he says.

Outside promoters pay Alabama a
flat fee for hall rental and a three
percent fee on tickets sold through
the university boxoffice.

Hoelscher says he thinks promot-
ers and acts should turn more to rel-
atively inexpensive campus facilities
for keeping their production costs
down.

There has been little country mu-
sic activity at the University of Ore-
gon, according to Frank Geltner of
the Cultral Forum. “We will occa-
sionally get a call from a regional

By EDWARD MORRIS

promoter to consider something
country. and there’s a local radio sta-
tion that tries to do something with
it,” Geltner says. Willie Nelson drew
well for his appearance on campus,
but a Ronnie Milsap show had to be
cancelled last year for lack of ticket
sales. Bill Monroe was booked for a
concert under a co-promotion agree-
ment between the university and
Traditional Arts Services of Port-
land.

Mark Barefield. president of the
Union Program Office Council at
Florida State University, says there
is a demand for country music in his
area, but that it is being met by pro-
moters who use off-campus facil-
ities. Consequently, the university
has hosted no country shows this
year.

A similar dearth of live country
talent is reported at Southern Illinois
University, George Washington
University, and Kansas State. Says
Kansas State’s program advisor Bar-
bara Burke, “We have been looking
at different country acts and looking
for promoters to do shows. The rea-
son we've had no concerts, basically,
is because of staff changes.” She
adds that there is sentiment at the
university for doing a “major con-
cert” with a progressive country act,
such as Don Williams, Mickey Gil-
ley. Johnny Lee, Crystal Gayle or
Eddie Rabbitt.

A spokesperson for George Wash-
ington University says that there is a
good deal of bluegrass activity on
campus. but that it involves local or
regional bands.

Within the past year, the Univer-
sity of Toledo has had performances
in its Centennial Hall by Conway
Twitty, Waylon Jennings, Kenny
Rogers, Crystal Gayle and John
Denver. None of these concerts was
student-inspired says Centennial’s
director Scott Breckner: “We’re so
metropolitan oriented that we don’t
gear strictly for students.” In fact,
Breckner notes, “students have not
booked any country acts here.”

Last month, the Oak Ridge Boys
attracted a record crowd to Missis-
sippi State’s Humphrey Coliseum
for a benefit concert which also fea-
tured B. J. Thomas, the most recent
additon to the Grand Ole Opry.
University spokesman Michael
Marion says that Willie Nelson,
Ronnie Milsap and Kenny Rogers
have also made successful appear-
ances recently. “Country music is
our biggest seller,” Marion reports.

According to Marion, before an
outside promoter can solidify a
booking at the university, it must
have the approval of a 12-student
entertainment board.

s

CALAMITY JAMS—Calamity Jane joins the Burrito Brothers for *‘Jambalaya’

during a recent CBS Records benefit concert at the Cannery in Nashville. Pro-
ceeds from the event went toward the National Entertainment Journalists
Assn. scholarship fund.

Marion says that country acts are
easy to work with—both in terms of
technical staging requirements and
contract riders. The university uses
money from its student activity fee
assessments ($3 per student per se-
mester) to pay for free shows and as
a contingency’ fund to cover for con-
cert losses. “"Some of the free shows,”
Marion notes, “are rock’n’roll—for
balance.”

In spite of its country successes,
the university has no more such con-
certs scheduled. Marion says the
ideal is to do two or three country
concerts each year.

Caroline Flemming, membership
secretary of the National Entertain-
ment & Campus Activities Assn.,
says interest in country music for
colleges is “picking up every year.”
NECAA has 850 schools and 600
booking agents and acts as mem-
bers.

Most of the active performers on
NECAA’s country listing are blue-
grass bands. “They are doing a lot of
coffee-house bookings.” Flemming
explains. “Colleges aren’t looking
for high-priced acts.”

News-
breaks

® NASHVILLE—In response to
letters sent out by Dolly Parton, in
cooperation with the Country Music
Assn., President Ronald Reagan and
more than 30 state governors have
proclaimed October Country Music
Month.

e NASHVILLE-To vamp up
membership, the local chapter of
NARAS is sponsoring a “25¢ A
Wheel” rollerskating party in the
BMI parking lot Thursday (1). Ad-
mission is $3.

e NASHVILLE—Vice President
George Bush was among the crowd
of 700 honoring Roy Acuff at a re-
cent roast. During the festivities, Bill
Ivey, director of the Country Music
Foundation, announced that the
foundation will present a new, an-
nual award in Acuff’s name to a
country entertainer committed to
community service. Proceeds from
the $100-a-plate dinner went to the
Buddies of Nashville, a local sup-
port group for children with single
parents.

CMA Membership

Confab Firmed

NASHVILLE—The Country
Music Assn. annual membership
meeting will be held here Oct. 15
atOpryland Hotel. Agenda items
include election of the board of
directors, the annual president’s
report, the presentation of the
Founding President’s award by
Connie B. Gay, the CMA’s first
president and an introduction of
the current CMA board mem-
bers.

The meeting is open to all
CMA members. Proxies for those
members unable to attend must
be returned to the certified pub-
lic accounting firm Deloitte Has-

kins and Sells by Monday (5).
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MILSAP MESSAGE—Ronnie Milsap, right, tapes a radio spot for disk jockey

Jim Lunden, WPKX-AM Alexandria, Va. during a recent instore autograph

session at a local Woolco. Woolco sold more than 500 copies of Milsap's latest
RCA album, “‘(There’s) No Getting Over Me,"” during the promotion.

Exotic Autos On Album Jackets;
Cadillac Takes Back Seat To Bus

NASHVILLE—Question: What
has a spine and four wheels?

Well, it seems that about every
other country music album cover
does, these days. Of late. there’s been
a real traffic jam of album art built
around motor vehicles. Some sym-
bolize high status, some high spirits.
Others are just parked there.

In this last category is the jacket
design for Gene Watson’s current
MCA collection, “OIld Loves Never
Die.” Pictured on the back is a late
model Lincoln Continental—and on
its fender sits a newly coifed and
bearded Watson, stricken with a
quizzical look.

No stranger, however, to the svelte
posing that eludes Watson, dapper
Ray Price leans smugly against a
gleaming Rolls-Royce for his Di-
mension “Town & Country” pack-
age.

Eternal good ole boys Moe Bandy
and Joe Stampley favor a battered
and pitted Chevy pickup for their
“Hey Joe! Hey Moe” Columbia
project, while Rounder Record’s
Sleepy LaBeef elects a somewhat
glossier—if not newer—pickup to
convey his workingman’s creden-
tials for “It Aint” What You Eat It’s
The Way How You Chew It

Until it was supplanted by the Sil-
ver Eagle tour bus and, later, the
Mercedes, the Cadillac was the
dream chariot of all country music
folk. After all, the Caddy had those
two most treasured attributes of the
arriviste: great size and surpassing
gaudiness. Two of these Detroit di-
nosaurs have been lured from the
past to grace the covers of Hank Wil-
liams Jr.’s “Habits Old And New”
album for Elektra and Sonny Curtis’
“Love Is All Around” project for the
same label.

In a trifle classier mode, that emi-
nent man-about-motors, Marty
Robbins, peers over the hood of a
custom-built Panther Deville on a
recent Columbia album, whose
cover legend proclaims, “Everything
I've Always Wanted.” (Whether that
title alludes to the musical or the me-
chanical is not clear.)

Looking forlorn enough to be de-
clared a ward of the Country Music
Hall of Fame, Vernon Oxford poses
ominously near the exhaust end of
what appears to be a Chrysler on his
“His And Her” album for Rounder.
That the car has a “His” license plate
and is the lone occupant of a two-car

garage implies not just a sense of
loss, but also a rage against subtlety.

Chet Atkins picks a Glassic—old
design, new parts—as the symbolic
vehicle for his latest RCA album,
“Country—After All These Years”—
nota bad choice from the recognized
master blender of musical styles new
and old.

In a tableau that conjures up
drive-in restaurants and prom
nights, a youthful Ronnie McDowell
lounges in the cockpit/throne room
of a red Thunderbird to underline
the theme of his “Going, Going ...
Gone” album for Epic.

But surely the apex of auto-erotic-
ism is reached via the cover of Con-
way Twitty’s “Mr. T” entry for
MCA. Not only are there two photos
of a handsomely restored Thun-
derbird convertible but also a
prominent liner note of thanks to the
restorer from Twitty himself.

Bluegrass
For
Int’l Markets

NASHVILLE—The U.S.
government is sponsoring a
month-long overseas tour
that will expose bluegrass-fla-
vored country music in Portu-
gal, Greece, Turkey and
Cyprus.

Buck White and the Down
Home Folks, and Harold
Morrison and Smoking Blue-
grass have been booked by
the Arts America program of
the International Communi-
cations Agency to perform
more than 20 concerts in these
four countries.

According to an Arts
America spokesperson, the
organization sends ‘“music
that is suggested by our em-
bassy personnel abroad.
Right now, interest in country
music is stronger than it’s ever
been.”

Previous Arts America fo-
rays into sending country
abroad have included a well-
publicized tour by Roy Clark,
the Oak Ridge Boys and Ten-
nessee Ernie Ford to the So-
viet Union several years ago.
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o5 | 5% | 55 | TITLE-Artist
(3 Bl 25 (Writer), Labet & Number (Dist Label) (Publisher. Licensee)
Y| 2| 13 | MIDNIGHT HAULER/SCRATCH MY BACK—razy aiey
(R. Moore, M. Strong, E. Cage. W. Newton, T. DuBois), RCA 12268
(Fame, House Of Gold, BMI)
ﬁ 3 | 12 | PARTY TIME-1.6. Sheppard
(B. Channel), Warner/Curb 49761 (Tree. BM1)
i& 4 | 10 | STEP BY STEP—Eddie Rabbit
(E. Rabbitt, E. Stevens, D. Malloy), Elektra 47174 (Briarpatch, DebDave, BMI)
ﬁ 5 | 12 | TAKIN IT EASY—Lacy ). Datton
(M. Sherrilt, B. Sherrill, L. Dalton), Columbia 18/2188 (Algee, BMI)
ﬁ 6 | 14 | TODAY ALL OVER AGAIN—Rebs McEntire
(B. Harden, L ). Dillon), Mercury 57054 (Coal Miner, Kirig Coal, BMi. ASCAP)
t 7| 12 | IT DONT HURT ME HALF AS BAD—Ray Price
(). Allen, D. Lay, B. Lindsay). Dimension 1021 (Combine, BM!)
ﬁ 8 | 12 | HURRICANE—Leon Everette
(K Stegal, S. Harris, T. Schuyler), RCA 12270
(Blackwood, BMI: Rich Bin, ASCAP)
7f\ﬁ7 9 ( 11 | FLL NEED SOMEONE TO HOLD ME WHEN | CRY—Janie Fricke
(B. McDill, W. Holyfield), Columbia 18-02197
(Hall-Clement, Bibo, BMI; Welk, ASCAP)
i% 10 7 | NEVER BEEN SO LOVED—charley Pride
(N. Witson, W. Holyfield). RCA 12294
(Al Gallico, Dusty Roads, BMI/Bibo, ASCAP)
10| 11 | 12| RIGHT IN THE PALM OF YOUR HAND—Mel McDaniel
(B. McDill), Capitol 5022 (Hafl-Clement (Weik, BMI)
ﬁ 13 | 10 | CHICKEN TRUCK/I LOVE YOU A
THOUSAND WAYS—john Anderson
(). Anderson. EJ. Parker, M. Fields/L. Frizzell, ). Beck),
Warner Bros. 49552 (Al Galtico, Peer, BMI)
12| 12 | 10 | HONKY TONK QUEEN—Moe Bandy & Joe Stampley
(R. Hicks), Columbia 18-02198 (Baray, Mullet, BMI)
j% 14 6 [ MY BABY THINKS HE'S A TRAIN—Rosanne Cash
(L. Preston), Columbia 18-02463 (Bug, Whiskey Drinkin, Paw, Paw, BMI)
ﬁ 15 ( 11 | WHEN YOU FALL IN LOVE EVERYTHING'S A WALTZ—Ed Bruce
(P. Bruce, E. Bruce. R. Peterson). MCA 51139 (Tree, Sugarplum. BMI)
ﬁ% 16 7| SLEEPIN WITH THE RADIO ON—charly McClain
(S. Davis), Epic 14-02421 (Algee, BMI)
ﬁ 17| 9| 1 LOVE MY TRUCK—Gien Campbel
(). Rainey). Mirage 3845 (Gientan, BMI)
ﬁ 19 9 | SHE BELONGS TO EVERYONE
BUT ME—The Burrito Brothers
(. Beland. G. Guilbeau). Curb/CBS 50.2243 (Atlantic. BMI)
20| 7 TEACH ME TO CHEAT—The Kendalls
(T Skinner, K. Bell, J.L. Wallace), Mercury 57055 (Hali-Clement, BMt)
23 8 | GRANDMA'S SONG-—Gail Davies
(G. Davies), Warner Bros. 49790 (Vogue. BMI)
20| 21 8 | YOU (Make Me Wonder Why)—Deborah Alen
(D. Allen, D. Van Hoy). Capitol 5014 (Duchess, Posey), Tree, BMI)
7| 26| 7| MEMPHIS=Fred soabocs
(C. Berry). Scotti Bros. 02434 (CBS) (ARC, BMI)
22| 22 9| | RECALL A GYPSY WOMAN-8,. Thomas
(Reynolds, B. McDill), MCA 51151 (Jack. BMI)
Wr| 26| 6| THE HOUSE OF THE RISING
SUN—DoIIy Parton
(D. Parton), RCA 12282 (Velvet Apple. BMI/Darla. ASCAP)
SAZ| 27| 8| FEEDIN' THE FRE=zeta Low
(B. Hobbs), Columbia 1802431 (Algee. BMI)
féf 31 5| FANCY FREE—oak Ridge Boys
(). Hinson, R. August), MCA 51169 (Goldline. Silverline, ASCAP/BMI)
% 43 4 SHARE YOUR LOVE WITH ME —Kenny Rogers
(A Braggs. D. Malone), Liberty 1430 (Duchess, BM!)
‘é% 37 5| WISH YOU WERE HERE—Barbara Mandrell
(K. Fleming, D.W. Morgan), MCA 51171 (Pi-Gems, BMI)
i’% 38 61 MISS EMILY'S PICTURE—john Conlee
(R. Lane). MCA 51164 (Tree, BM!)
% 39! 5| ONE NIGHT FEVER-me Titis
(B. Morrison, J. Macrae), Elektra 47178 (Southern Nights, ASCAP)
ﬁ 32 71 JUST ENOUGH LOVE (For One Woman)—Bobby Smith
(D. Morrison, D_ Kirby). Liberty 1417 (House of Gold. Cross Keys. BMI/ASCAP)
31| 33 8| BIG LIKE A RIVER—Tennessee Express
(A. Wilburn, }. Duncan). RCA 12277 (Prime Time, ASCAP; Master Craft, BMI)
Pr| 36| 6| THE PLEASURE'S ALL MINE—ave foviant & suga
(C. Putnam, K. Kane), Elektra 47177 (Tree, BMI/Cross Keys. ASCAP)
33 35 7 MARRIED WOMEN—Sonny Curtis
(B. McDill), Elektra 47176 (Hall-Clement. BMI)
ﬁ‘% 40| 5| ALL MY ROWDY FRIENDS—Haok Williams Jr.

y Singles.
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(H. Williams Jr.), Elektra 47191 (Bocephus. BMI)

(). 0'Hara). Epic 19-02129 (Tree, BMI)

o5 | 55 | 35 | TMLE-Arist 2 | 25 | 5% | TME-Adist
H b {5 (Writer), Label & Number (Dist. Label) (Pubhisher. Licensee) EE | 3% 3 (Wniter), Label & Number (Dist Label) (Pubtishes. Licensee)
SAZ| 41 | 5 | CRYING IN THE RAIN=Tammy wynette Yr| 76| 3| LET THE LITILE BIRD FLY—0ony
(C. King, H. Greenfield). Epic 14-02439 (Screen Gems, BMI) (D. Wayne, B. Fischer), Tanglewood 1910 (Broken Lance/B. Fischer. ASCAP)
42 6 | SHE'S STEPPIN OUT—Con Hunley -
ij% (T. Brasfield. W. Aldridge), Wamner I;‘r"o: 49800 (Rick Hali, ASCAP) ﬁ 82 2 &Alll)cungE? N_JQJL?":::; RCA 12318 (Gold Forever. BMY)
iﬁf 44 4 | HEART ON THE MEND-sywi
(K. Fleming, DW. Morgan), RCA 12302 (Pi-Gem, BMI) ﬁ m 5?‘!5}5[': gm&ﬂ‘:&mﬁﬂﬂ'w)
i% 45 4 | YOU MAY SEE ME WALKIN'—Ricky S
(1. U, Epic 14.0249 (Amanda-Lin, ASCAP) 721 59| 5( CINDERELLA-Terry Gregory _
(). Whitmore, L Kimball. M. Sherrill), Handshake 02442 (Easy Listening,
i’% 48 4 IT'S ALL | CAN DO—anne Murray ASCAP. Al Gallico, BMY)
L (R. Leigh, A Jordan), Capitol 5023 (United Artists. Chess. ASCAP) 73 75 3 WASN'T IT SUPPOSED TO BE ME-« -
- Kenn
?‘A\? 51 | 3 | MY FAVORITE MEMORY —Merle Haggard (T Skinner, ). Wallace, K. Bell). Kari 124 (HaH—CIer:len:,’ BMI)
(M. Haggard), Epic 14-02504 (Shade Tree, BMI) ﬁ 83 2 SLOWLY
—Kippi B
i‘}( 52 | 3 | IF | NEEDED YOU—Emmylou Harris And Don Williams ‘ {1 Hill W, Pitce), MCAB1166 (Cedarwaod. BMI)
(T V Zandt), Warner Bros. 49809 (United Artists, Calumbine, ASCAP)
w m MOUNTAIN DEW-—witlie Neison
di 4 | TRY ME—Randy Barlow ' i
ﬁ (R, Borlow, F .;elyly), ;’aid 144 (Frebar, BA) (B.L. Lunsford, S. Wiseman), RCA 12328 (Tannen. BM!)
_ . 76| 8 2| THE LAST WORD IN JESUS IS US—roy Clark
43 1 13 .(IlnIAGuJﬂnf:HlnCAJES‘I‘l'g (P?:;‘e:,"l\ggl{g; :JIBusiZceer?tcye' ;S(:Z:gace. B. Morrison). Songbird 5?{67‘(’MCA) (Combine, BMI/
44 | 46 5 LOVE IS KNOCKIN AT MY DOOR-susie An
(M. Weight), Liberty/Curb 1425 (Vogue, 6.5 Paston, Wetk, BMI) ﬁ 84] 3 :,T CTUtgh'f‘gd)MhEﬂCLNssllllggE(K?U,‘T—LeRe fr:en-oogw)
. Crutchfield), uchess, Red Angus.
ﬁ 49 | 5 | LEFTY-David Frizel
(L. Bastian), Warner/Viva 49778 (Peso, Wallet, Blue Lake. Fast Lane, BMI) ﬁ 85 2| WOMAN IN MY OHBEART—Bobby Hood
(A. Aldridge), Chute 018 (Muscle Shoals Sound. BMI
47| 54 | 4| DOWN AND OUT—ceore sia _ 1) Chute 01 (sl Shoats Snund. D
! (D. Diltion, F. Dycus), MCA 51170 (Pi-Gem. Golden Dpportunity, BMI/SESAC) 79| 60| 14 (THERE'S) NO GETTING OVER ME—Ronnie Milsap
ﬁ 53 5 DREAMS COME IN HANDY —Cindy Hurt (T Brasfield, W. Aldridge). RCA 12264 (Rick Hall. ASCAP)
{B. Millsap). Churchill 7777 (lronside, ASCAP) 80 81 3 ONCE YOU WERE MINE—Dotty west
ﬁ 57 | 3| TME CLOSER YOU GET-pon king . (L. Gatlin). RCA 12284 (Frst Generation. BMI)
(I)Ji'xiz-. Fl;%r‘llr;mgton. M. Gray), Epic 14-02468 (Chinnichap. Careers, Down ‘N 31 61 14 %'?Q}Egabﬁ“l;i"(is@: ] -
00k), ick James.
P 58 | 4| YOU WERE THERE-Festi van
(B. Morrison, ). MacRae). Sunbird 7565 (Southern Nights, ASCAP) 82| 63| 17| DONT WAIT ON ME—Tne Statler Brothers
(H. Reid. D. Retd), Mercury 57051 (American Cowboy. BMI)
<A7| 62 | 3| JUST ONE TIME Tompat and e isser s
(D. Gibson). Elektra 47193 (Acuff-Rose, BMI) lﬁ m | WONDER IF | CARE AS MUCH—Dickey Lee
51 18 1 I'M INTO LOVIN' YOU—BiIIy G (D. Everly), Mercury 57056 (Acuti-Rose, BMI)
(B. Swan). Epic 14-02196 (Sherman Oaks. BMD) ﬁ 90 2 JUMPER CABLE MAN-"I“V Robbins
52 25 9 owm“- "(‘) THE WORLD'S COME (M. Robbins). Columbia 18-02444 (Mariposa, BMI}
VER YOU~Tom sones 85| 8| 2| UVIN'IN THE LIGHT OF HER LOVE—joe wat
(1. Scott). Mercury 76115 (Unart, BMS) (). Waters), New Colony 6811 (NSD) (Lantern Lngr?te, Bl\;I;rs
53 [ 56 5| SLOW HAND—pel Reeves
- ! i THE BEST BEDROOM IN TOWN-—judy Bail
éﬁﬂvée(ila’:l;,me’%ettBi)ﬂ,l)Koala 336 (Warner Tamerlane, Flying Dutchmen, ASCAP. ﬁ m (€. Grai), Columbia 18.02505 (Screen Gemsl-‘E:M,‘I;I\eA{)
54 | 28 9 | TAKE ME AS | AM—Bobby 87| 64| 17| SOME DAYS ARE DIAMONDS—john Denver
(B. Bryant), Columbia 18- 02414 (Acuﬂ Rose, BM1) (D. Feller), RCA 12246 (Tree, BMI)
ﬁ m BET YOUR HEART ON ME—lohnny Lee 88| 67| 13| (I'm Gonna) PUT YOU BACK ON THE RACK-—Dottic West
(). McBride), Full Moon/Asylum 47215 (April. Widmont, ASCAP) (R. Goodrun, B. Maherg,CL:herty 1419 (Chappell, Sailmaker,
Welbeck, Bl ill, ASCAP’
She| 69| 2| ALL ROADS LEAD TO YOU=steve waine eeck, Bue Qi 15EA0)
ﬁ (K. Fleming, D. W. Morgan). RCA 12307 (PT-Gem, BMI) 89| 68| 14| LOVE AINT NEVER HURT NOBODY—Babby Goidsboro
m WHAT ARE WE DOIN' (B. Goldshoro), Curb/CBS 602117 (House Of Gold, BMI)
LONESOME—Larry Gatlin & The Gatlin Brothers Band '
{L. Gatlin). Columhi’ar,IB-OZIgZZ (Laerry Gal;‘lin‘rBMel;s " % n 1 IIA?S(E;EIE‘:ALEII'I’E?E'JL.PEL': AND WRITE
58 29 10 HE'S THE FIRE—-Di (F. Anlert, ). Young), Columbia 18-02187
(C. Lester, D. Morvison){‘g;nbird 7564 (House Of Gold, BMI) (Fred Ahlert, Pencil Mark, Rytvoc, ASCAP)
59 | 30 { 9| TRYING NOT TO LOVE YOU—Johany Rodriguez 91| 72| 7| TVLL DRINK TO THAT—Billy Parker
(M. Haggard), Epic 14-02411 (Shade Tree, BMI) (A.). Merritt), Soundwaves 4643 (NSD) (Window, BMI)
Pr| 70| 3| COMMON MAN= Sammy sovs 92| 73| 10| SHOT FULL OF LOVERancy Parto
(S Johns), Elektra 47189 (Lowery, BMI) (B. McDill), RCA 12271 (Halt-Clement. Welk, BMI)
61| 34| 9| SOMETIMES | CRY WHEN 93| 93| 2| YOU'RE THE ONLY DANCER—Pam Hobbs
I'M_ALONE—Sammi Smith (J. DeShannon). 50 States 85 (Hatwill. Plain And Simple, ASCAP)
(L. Bastian). Sound Factory 446
(@utton Willow, Chablis, BMI) 94| 74| 3| STIRRIN UP FEELINGS—Diana Trask
62 47 14 {Cm\"ll IBONE'TA KN?WE ME-O'Z‘;E?Y(RG“:;;' - (Foster And Rice). Kari 123 (Jack And Bill, ASCAP)
. h CPLLn 4 CLATTEL L1 B e Ll 95 78| 9] LIVIN THE GOOD LIFE—The Corbin Hanner Band
|& m gﬂh ?0": HT'ME)-Emfa . o (B. Corbin), Alfa 7007 (Sabal, ASCAP)
. Moffat. M.B. Heeney). Epic 14- edarwood. BM
9% | 79 8/ SNEAKIN' AROUND—xin v
64| 66| 4| MOCASSIN MAN—Dave Kirby {B. MaDil. Liberty 1427 (HallClemert, BMI)
(D. Kirby, J. Allen), Dimension 1022 (Millstone, ASCAP/Joe Allen, BMI) 97| 87 7 'S NOW OR NEVER
—John Schneid
65| 65 4| WONT YOU BE MY BABY—Keith Stegall (W. Gotd, A Schroeder). ScottioBr':)s. 072105 ’(CBS) (Gladys. ASCAP)
(K. Stegall, S. Harris), Capitol 5034 (Blackwood. BM!)
98| 88| 16| 1 JUST NEED YOU FOR TONIGHT—Billy “Crash” Craddock
m THEM GOOD ‘OLE’ BOYS ARE BAD—John Schneid ; i
ﬁ (). Pennig, ). Harrington. K. Espy), Scotti Bros. 53)2"489-3"e(lFI;;erlng Stone, (TR, s, CEI, G, BTy LY G e B
St 99| 89| 6| GET IT WHILE YOU CAN—Tom Carie
ﬁ 77 2 | WANNA BE AROUND —Terri Gibbs (T Carlile), Door ¥nob 81-162 (Dpa-Locka. ASCAP)
(). Mercer, S. Vimnerstedt), MCA 49809 (20th Century Fox, ASCAP) 100 91 16 YOU'RE THE BEST—Kieran Kane
—Rieran n
68| 55| 15 OLDER WOMEN —Ronnie McDowell (K. Kane, B. Channel), (Cross Keys, ASCAP/0Id Friend.

BMI, ASCAP) Elektra 47148

¢ Superstars are awarded to those products showing greatest upward movement on the current week's chart (Prime Movers). % Stars are awarded to those products showing greatest airplay and sales steength. ® Recording Industry Assn. Of
America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. Of America seal for sales of 2,000,000 units. indicated by iriangle.)

Charl

11 # 1 Hit Singles

Including:

And The Current Hit:

“Never Been So Loved (In All MyLife)'.....

“Greatest Hits"

BURGERS AND FRIES / HONKY TONK BLUES / MISSIN’ YOU
ROLL ON MISSISSIPPI/ SOMEONE LOVES YOU HONEY

www americanradiohistorv.com
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is burning
the charts with
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Produced by: JimmyBowen

from Mel’s

“SOUTHERN
RAINS” album

Elektra 6E-310

MEL TILLIS IS OPENING AT:
THE ALADDIN HOTEL

LAS VEGAS

OCTOBER 8th-2lst, 1981
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Countfg Survey For Week Ending 10/3/81
By ROBYN WELLS
€ Copynight 1981 IBullboard Ptublicat-'(:ng Inc. No part o:)thus pubucanonr mtay pe repr(r)‘duced'
It's four No. 1 singles in a row for Razzy lieve She Gives It All To Me,” ""Play, Guitar Play” This is the last week in the third quarter and piotedlifyairetrieva SY{S"’"“ L s dn anyitormioy by any means. electionic4mechanica
Bailey as “Midnight Hauler"/“Scratch My and “I've Already Loved You In My Mind.” time to draw some comparisons between 1980 BalBegrying, recar i o S RIS ol «otien permissian, O fhe oIl e
Back” cruises to the top after a 13-week climb. In 1978, Milsap took “What A Difference and 1981. RCA has spent the most weeks—13- = T
Bailey also becomes the first country artist in You've Made In My Life,” “Only One Love In My at the top thus far in 1981, marking a two-week | 5 = = 5
1981 to score three top tunes. Earlier this year, Life” and “Let's Take The Long Way Around the increase over comparable 1980 figures. 11 RCA 2 (8|5 e R AR e
he hit pay dirt with "I Xeep Coming Back"/ World" to the top. And in 1980, he reigned o’er singles have been represented at the top in f f 2| Adtist, Label & Number : : 2 | adtist, Label & Number
“True Life Country Music” and “Friends”/"Any- the country chart with four tunes—"Why Don't 1981, with Alabama’s “‘Feels So Right” and Ron- £158 i (Dist. Label) =19 i (Dist. Label)
where There's A Jukebox.” You Spend The Night” “My Heart"/"Silent nie Milsap’s “(There's) No Getting Over Me"” i
Over the past decade, Merle Haggard Night (After The Fight),” "Cowboys And each represented for two weeks. Nine RCA sin- ﬁ 116 | StEp BY‘STEEP 40 ( 37 (127 GR&I'.ATEST HI'I;SCAA
emerges three different years as the first artist ~ Clowns”/“‘Misery Loves Company” and “Smoky gles had seen the heights during a comparable e e R“"’"'"‘ 0 Hl3 H ey RepisanneSRCTAR L 378
to score three No. 1 tunes. In 1975, Haggard Mountain Rain." 1980 time frame, with Milsap's three-week run 5 | 4 | THERE'S NO GETTING 41} 41| 59| | BELIEVE IN YOU A
had four chart-toppers—"“Kentucky Gambler,” Rounding out the decade for the first artists at the top with "My Heart"/"Silent Night (After 2:'5.5 m Kor AL 1060 Dan Williams, MCA 5133
“Always Wanting You,” “Movin' On" and "It's to garner three No. 1 tunes in a given year are a The Fight)” taking up the slack. . 42| 481 2| HABITS OLD & NEW
All In The Movies.” In 1973 he crested to the top pair of ladies—Anne Murray and Dolly Parton. In " g 3 |2 |29 | FEELS SO RIGHT @ Hank Williams ., Elektra/Curb
! ! e e MCA holds steady, racking up a total of five Alabama. RCA AHL1 3930 6 278
with “I| Wonder If They Ever Think Of Me,” “Ev- 1979, Murray shot to the top with “I Just Fall In weeks at the top with five separate singles both ' s
erybody’s Had The Blues” and “If We Make It Love Again,” “Shadows In The Moonlight” and - : 4 | 3 (17 | FANCY FREE A 43| 47| 12| URBAN CHIPMUNK @
) » . . ; years. Elektra, Warner Bros., Epic and Liberty The Oak Ridge Boys. MCA 5209 X
Through December.”” And in 1972, “Carolyn, Broken Hearted Me." And in 1_974, Parton hit are tied for third place with four weeks at the Sl e ety oURI DV el A The Chipmunks, RCA AFL1 4027
“Grandma Harp"/“Turnin' Off A Memory” and  the apex with “Jolene,” “I Will Always Love top of the chart apiece thus far in 1981, Last Kenny Rogers, Liberty L0O 1108 ) ¢ m HEART TO HEART
It’s Not Love (Bu_t It's Not Bad)" all struck You™ and “Love I; _ere A Buttgrfly. _ year at this time, Warner Bros. had been on top 3 11 oy o o :z;ggamcnme. Mercury SRM
the country summit for Haggard And now for tnwa.yop can either .chensh‘ or for six weeks with five singles (T.G. Sheppard's ot gt U
Ronnie Milsap and Conway Twitty both have  promptly discard, “Midnight Hauler” is the first “I'l Be Coming Back For More" stayed in the ' N 45| 31| 24| OUT WHERE THE BRIGHT
been the front-runners in garnering three top song with a trucker theme to hit the top of the driver's seat for two weeks). United Artists (now 7|5 mf mﬁfg“ 150 LIGHTS ARE GLOWING
tunes two years ‘apigce.‘ In 1?76, Twitty soared cpuntry chart since Eddie Rabbi_tt’s “Drivin’ My Liberty) had seen three singles crest to the top YD B 6 Ronnie Milsap, RCA AAL1 3932
to the top with “This Time I've Hurt Her More Life Away in ‘1‘980. The classic trucker tune, by this time in 1980, with Kenny Rogers’ “Cow 8 |8 (| wcee 46| 46| 53| GREATEST HITS 4
Than"She L“(Jves Me," “After_ All The”Good Is C.W. McCall’s “Convoy,” had an amazing six- ard Of The County” focked in the top spot for Juice Newlon, Capilol ST 12136 Anne Murray, Capital S00 12110
Gon_e and “The Games Daddles _Pla‘)‘«. Thfz fol- v{;eek run ongt% country summit, beginning in three weeks. Epic had only been on top_ for two 13 | 8 | cOOD TIME LOVIN' MAN 47| 45| 22| JOHN ANDERSON 2
lowing year, he turned the trick with “I Can't Be- ecember, 1975. weeks at the start of the fourth quarter in 1980. Ronnie McDowell, Epic FE 37399 John Andersan.
And Elektra had seen three singles charge to the 15 | & | wve Warner Bros. BSK 3547
top for one week apiece at this time last year Barbara Mandrell. MCA 5243 48| 53| 99| WHISKEY BENT AND
I Rounding out the top label action so far this 11 |11 [19 | MAKIN' FRIENDS ?aEnII:LWMBIi(a):\js"JP
. : . year are Columbia, with three weeks of No. 1 ac- Razzy Bailey. RCA AHL1 4026 AR GG
This fast drawing record is tivit, and Capitol and Sunbird with one week | {12 [12 | 9 | TAKIN IT EASY olalal oame
loaded with bullets . . . apiece at the top. Last year at this time, Colum. Lacy J. Dalton, Columbia FC 37327 s,w'.a S AL 396
bia had also seen three weeks of top action—ted | | |17 [19 | SURROUND ME WITH :
| by Willie Nelson's two-time topper, “My Heroes LOVE 50 (27| 30| WILD WEST
Have Always Been Cowboys.” Charty McClain, Epic FE 37108 Dottie West. Liberty LT 1062
And by this time in 1980, two singles from 14 114 153 I(;e:n':e m:S"E:mAj'E‘a;G 31| 5157 ?oomcskucm ROSE A
the “Urban Cowboy"* soundtrack on Full Moon/ i (e b ers DA.YS ARE R TR
Asylum had stayed on top for a total of four DIAMONDS 52056 7| MORE GOOD "UNS
weeks—Johnny Lee's three week smash, John Denver, RCA AFLI 4055 i
‘Lookin’ For Love” and Mickey Gilley's “Stand 1 Clower, MCA 125
# SBR-108 ; o&eln or Love" and Mickey Gilley's “Stan 16 |9 (28 | SEVEN YEAR ACHE el e e e
By ys f‘ " " oles ] Rosanne Cash, Columbia JC 36965 Crystal Gayle. Columbia JC 36512
o far this year, three singles have manage 17 [19 |24 | 1 LOVE EM ALL
to hang on to the No. 1 spot for two weeks—Ala- T.6. Sheppard ﬁ m gm‘;ﬁ%ﬁ;s
bama’s “Feels So Right,” Kenny Rogers' | Don't Warner/Curb BSK 3528 '
Need You" and Ronnie Milsap’s “(There's) No 18 |22 (50 | GREATEST HITS A 35| 61(178| STARDUST A
Getting Over Me." Two songs had topped the Kenny Rogers. Liberty L00 1072 Willie Nelsan. Columbia JC 35305
chart for two weeks at this time last year—T.G. 19 |16 |13 | MR. T 56| 62| 21| WHERE DO YOU GO
Sheppard’s “I'll Be Coming Back For More" and Conway Twitty, MCA 5204 WHEN YOU DREAM
Willie Nelson's “My Heroes Have Always Been 20 |20 |14 | NOW OR NEVER b (g, G S0 [
Cowboys.” And three tunes had remained in the ’3"7"4'605?&%?;‘“ ScottilBrosyiZ 57 | 63| 64| THAT'S ALL THAT
top spot for three weeks by this time last year— MATTERS
Rogers' “Coward Of The County,” Milsap’s “My 21 |21 |64 | HORIZON A Mickey Gilley, Epic JE 36492
Heart”/“Sient Night (tter The Fight)” and | | fade ot Bevs S0 | Yy CoEEm|  LETTIN YOU IN ON A
Lee's “Lookin’ For Love.” No song has matched 30 (2 G_R,UTEST HITS FEELIN’
that feat thus far this year. ;V;';':ZN"'S""' ColbuntiakC2 The Kendalls, Mercury SRM 16005
So far this year, groups have hetd the top 23 |28 {35 | mowpy 59 (60| 11| SHOULD I DO IT
spot for five weeks—Alabama for three with two Hank Williams Jr Tanya Tucker, MCA 5228
singles; and the Oak Ridge Boys and the Bell- Elektra/Curb 6E 330 60 | 55| 14| WAITIN' FOR THE SUN
amy Brothers for one week apiece. At this time 24 (18 (12 | YEARS AGO Ricky Skaggs. Epic FE 37193
in 1980, groups had also been on top for five The Statler Brothers, 61 /54| 10| ENCORE
weeks—the Oaks with two singles, the Bellamys ercury SRR 002 George Jones, Epic FE 37346
with two singles and Alabama with its first No. 1 Y lua | 2 HOLLYWOOD, TENNESSEE 6266 10| wWiTH LOVE
tune, “Tennessee River.” Duets have also main- g (Gl (Ghlmaltn ({6 SREE B Bt T
tained the same level of top chart activity. By 26 |25 | 7 | YOU DON'T KNOW ME
this time in 1980, Merle Haggard & Clint East- N6 (e, (2B [ e 63 64| 8| MINSTREL MAN
wood had scored a No. I tune for one weekwith | |27 |24 |19 | CARRYIN' ON THE FAMILY e Neson, RCA LI 4065
“Bar Room Buddies,” compared with David Friz- gakvi':[rﬁm" O\ Tt 64 |49 29 E‘Imﬁk A':[; JUCEC .
;ell and 3(?9;!! r:le:t's dOilI)ut: single, “19”"179 T'he Warner ros, BSK 3555 T
eason God Made Oklahoma,” which also ,
claimed the top spot for one week. Coinci- 28 |23 |10 | RAINBOW STEW 65 (57| 47| LOOKIN' FOR LOVE
Merle Haggard. MCA 5216 Johnny Lee, Asylum 6F 309
dentally, both of those tunes were culled from 29 |26 169 | MY HOME'S IN '
Eastwood movies, the former coming from ALABAMA @ 66 | 68 | 32 | BETWEEN THIS TIME AND
“Bronco Billy” and the latter taken from "Any Alabama, RCA AHL1-3644 ?‘E vz‘fn Yo 5170
LA &R (1 30 (35| 2| FAMILY TRADITION ene watson
And women have held the top position for ten Hank Williams Jr.. Elektra/Curb 67 173 | 2 Em'fﬁfbl‘-al"r"sf
weeks so far this year, a two-week (or 20%) in- & Y e e o
crease over their showing at this time in 1980. 31 |34 |51 | GREATEST HITS @ 68 |71 (28| WEY JOE. MEY MoOE
The only two-time repeater at the top by this RongelMisanRCALALIRS 102 e e gty
time last-year was Dolly Parton. Both Parton and 32 (33 |99 P['INE)IEE:;B(;T‘IT ~ Columbia FC 37003 '
gz‘g‘l':s"s‘ff‘a:‘?;fs ';‘::raged 10 e 50 (. | Flekta 6 235 69 72| 48| BACK TO THE BARROOMS
_ ' - 33 (39 | 7| THE MIGHT THE LIGHTS Merie Hatgard; | MCA 513
Just to tidy up loose ends, at this time last WENT OUT IN GEORGIA |70 |74 | 29 | SOMEWHERE OVER THE
Exclusively on year, Razzy Bailey had never hit the top qf the Soundtrack, Mirage WIG 16051 RAINBOW @
country chart. He achieved his fir;t No. 1 single, 34 |29 (35| I'M COUNTRIFIED willie Nelson, Columbia FC 36883
SOUTHERN BISCU IT RECORDS “Loving Up A Storm," two weeks into the fourth Mel McDaniel, Capitol ST 12116 71 {58 | 45 | ENCORE
P.O. Box 9747 — Jackson, MS 39206 Quarter. 35 |38 (22| LIVE Mickey Gilley, Epic JE 36851
(601) 982-9434 Album Notes: Hank Williams Jr. has five al- % laz |22 ;0':'[ ’**Two"- (’;":E""a" 5002 72 165 |19 | outLAws
s bums, all on the Elektra/Curb label, currently Waylon Jennings, RCA AAL] 132
Independent record promotion: on the LP chart. Willie Nelson is also repre: ElBruceMCAD 188 73 175 153 | LovE 1S FAIR
i " 0 sented five times on the current album chart, 37 140 | 16 ELURSU'REd 'S Barbara Mandrell, MCA 5136
N = 3 DE P A2 R H o ve Kowlan ugar.
. | lq’] DI with three Columbia oftenngs, one RCA ang one e S 74 |59 {43 9705 AND
j F imim st Columbia soundtrack, ““Honeysuckle Rose.” But 38 |32 |48 | GREATEST HITS @ 0DD JOBS @
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KIPPI BRANNON
“Slowly”—74

15-year old Kippi Brannon began
developing her musical skills at the
age of five, taking up the guitar, pi-
ano and banjo at that time. She was
discovered three years ago by pro-

_ New On The Charts

FICAP HOSTS
DJ AWARDS

NASHVILLE—-The Federation
Of International Country Air Per-
sonalities (FICAP) is hosting its
sixth annual Country Music Disk
Jockey Awards presentation and
banquet at the Hyatt Regency here
Oct. 16.

Highlighting festivities is the in-
troduction of the new FICAP board
of directors, presentation of new life-
time members and the induction of
living and posthumous members
into the Disk Jockey Hall Of Fame.

MCA is providing the talent
lineup, which includes the Oak
Ridge Boys, Brenda Lee, Bill Mon-
roe and George Strait.

Banquet tickets are $25. Checks or
money orders may be sent to FICAP,
1201 l6th Ave. South, Nashville,
Tenn. 37212. Reservations must be
in by Tuesday (6).

FIGURE EIGHTS—He may not be
Eric Heiden on skates but MCA
Nashville’s president Jim Foglesong
isn't shy about showing his form at
a Music City Rollers industry skat-
ing party to raise money for the
Nashville Symphony.

ducer Chuck Howard Jr. while sing-
ing at a benefit function at a Nash-
ville area shopping mall.

Aided by Dr. Ron Stander of
DocRon Productions, Boynton
Beach, Fla, Howard has worked to
polish Brannon’s style. A straight-A
high school student with aspirations
of law school, Brannon recently
signed with MCA. “Slowly” is her
first release. For more information,
contact MCA Records, 27 Music
Square East. Nashville, Tenn.
37203. (615) 244-8944.

Atkins On
Crossover

By EDWARD MORRIS

NASHVILLE—-With his produc-
tton of Roger Whittaker’'s new
“Changes” album for RCA, Chet
Atkins has re-emerged in the musi-
cal mainstream after having left the
label recently as its chief Nashville
executive.

Whittaker, a British artist best
known in the U S. for his single “The
Last Farewell,” has turned in
“Changes” toward a distinctly pop/
country idiom—the kind Atkins was
instrumental in creating,

In an interview he gave just prior
to launching the Whittaker project,
Atkins noted that he saw the ho-
mogenization of country music with
pop as an inexorable process: “I
think country music’s been moving
uptown ever since Elvis Presley. And
pop music’s been moving toward us.
Soit’s aimost one music now. Maybe
if a guy is from the country or rec-
ords in Nashville, they may call him
country; but if you listen to his rec-
ords, he’s not very different from
Billy Joel. There’s not much pure
country music anymore.”

As if to reinforce this point,
Whittaker undertakes such tradi-
tionally country songs as “I Can
Hear Kentucky Calling Me” and
“Rocky Top.” And on Atkins’ own
latest album for RCA “Country—
After All These Years,” the famed
guitarist includes such pop stand-
ards as “Heart Of Glass” and “Let
’Em In.”

The dilution of pure country mu-
sic is “kind of sad,” Atkins says, but
he adds: “It’s not anybody’s fault ex-
cept the public. They decide what
will sell ultimately. They’re the ones
who buy the records—and every-
body’s in the business to make a liv-
ing. If they buy more of a certain
trend, then that’s the way it goes. |
hope that you'll still have country
artists come along and sell a lot of
records—like Gene Watson or the
Kendalls—but nobody knows. The
trend seems to be toward new
groups—like Alabama-—and contem-
porary rhythm sounds just like in
pop.”

Atkins continues to play a limited
number of concerts with a small
backup group, as well as appearing
frequently on television and with
symphony orchestras.

His attitude toward his own al-
bums is self-deprecating: “I just try
to make good music. And ’m lucky,
because I'm a little square—what I
think is good music might be corny
enough for somebody else. I don’t
like my records. I never listen to
them, because I always think, ‘Why
did I play it that way? ”

Slyly, though, he builds himself
an escape hatch from his stringent
self-criticism: “I suppose if some-
thing’s a hit, then it gets to sounding
better. Hits always sound a lot better
after they’re hits. ‘Boy,” you say to
yourself, ‘that is good. I didn’t know
it was that good.””

It was almost liks the old days recently, back
before the Exit/In closed down and Nashville
became a showcase-starved music community
looking for a new piace to happen. . .. The Bur-
rito Brothers came to town, and proved (to any-
one who may have still harbored a sneaking sus-
picion that they're really a rock band
masquerading in country clothes) that they are,
most assuredly, an all-country band

This new incarnation of the 13-year-old group
has done more than get
rid of the “Flying" in their
name—they've also fine-
tuned their direction and
added a brand new
sparkle. (In fact, with Gib
Gilbeau and John Beland
at the reins, this actually
is a whole new act.) Vo- -
cally, the match between Gilbeau and Beland is
one many producers only hope for in the studio;
these singers (with back-up heip from side mu-
sicians) have blended harmonies and compat-
ible songwriting styles and gives the name “Bur-
rito Brothers” fresh charisma.

So the music was there, and so was the label
support. CBS and Curb took the Burritos’ benefit
appearance for the National Entertainment
Journalists Assn. chapter and turned it into a
first-class showcase, the scale of which hasn't
been seen around town for quite awhile.

More than 600 people turned up at the Can-
nery (more about this in a minute) to see the
Burritos and new local Columbia act, Calamity
Jane. Calamity Jane is a first-time-around exper-
iment in this area for the label: it's a four-piece,
all-female group with the ability to switch leads
and trade off vocal harmonies at the change of a
chord. There's an intriguing diversification in
Calamity Jane's music—they’ll go from a rocking
version of “My Boyfriend's Back” to a beau-
tifully-harmonized self-composed country bal-
lad. With four female singers to dominate the

Nashville Scene

By KIP KIRBY

stage, Calamity Jane is never boring. Bob Small,
noted New York live show producer, has been
working with the new act in preparation for this
debut showcase, which explains Calamity Jane's
visuel edge onstage.

The double package was well matched, which
was evident at the show's end and when the
Burritos returned to the stage for a standing
ovation and encore, and invited Calamity Jane to
join them for “Jambalaya.” Then there were
seven-part harmonies, and if you don't think
that sounded nice . . !

The Cannery, where CBS held the showcase/
benefit, just may be the answer to Nashville's
prayers. It's an ideal club set-up; in fact, it could
be a gold mine, with a few minor changes. It's a
huge old warehouse with a brick-and-beam inte-
rior {also known as functional decor!), high
open-beam ceilings, and a seating capacity for
more than several hundred people (not counting
SRO situations). Perhaps almost as important,
the Cannery also has its own large parking lot
and is convenient to Music Row.

The only drawback to the Cannery is that the
club doesn't seem sure of whether it's a Cracker
Barrel-type restaurant or another Exit/In. Dur-
ing the day, it serves great southern cooking,
and it features a lot of “down home” souvenir
items up front. But the main room where the
staga is located is perfect for small or large mu-
sic showcases on a full professional basis.
Recerd companies are already picking up on this
fact, so hopefully, it won't be much longer that
Nashville will be without a better-than-average
showcase hall.

Sal Stallone, Sylvester Stallone’s brother, has
been in Nashville for a couple of weeks, scouting
for country material to be used in the sound-
track of a new movie he's scripting. Accordirig to
Stallone (who isn’t planning to take a part in the
picture), the film will be “a cross between ‘Hon-
eysuckle Rose’ and ‘The IdoImaker'.” (Or maybe
a sort of country “Rocky™?)

From the put on your blue suede shoes or at
least your high-heeled sneakers dept., rockabilly
pioneer Carl Perkins made his first Nashvilte ap-
pearance in several years recently, performing
two sets at Vanderbilt Univ. Although a number
of Perkins’ best-known tunes were considered
oldies by the time most of the audience was kin-
dergarten age, the crowd enthusiastically
danced in the aisles for most of the show, which
included an upcoming single appropriately ti-
tled “Rockabilly Fever.”

Making a surprise guest appearance during
Perkins' show was Ed Bruce, taking a breather
before resuming taping the “Maverick” series in
mid-October. For those skeptics who doubt that
country music is really attracting younger au-
diences, take note that this collegiate crowd
sang every word of “Mammas Don't Let Your
Babies Grow Up To Be Cowboys” with Bruce.
Opening for Perkins was a vibrant local group
called Jason and the Nashvitle Scorchers, whose
repertoire included a punk-styled version of
Johnny Cash’s “Ring Of Fire.’

What's In A Name: While taping an upcoming
segment of the “Mike Douglas Entertainment
Hour,” Larry Gatlin and the Gatlin Brothers
Band revealed why they titled their new album
“Not Guilty." Steve quipped that if Barbra Strei-
sand and Barry Gibb could be “Guilty” and do
so well in record sales, then the Gatlins could be
“Not Guilty” and pick up the sales slack. Then
Larry pointed out that the backside of the al-
bum says, “Well, maybe just a little bit”
guilty, that is. “After all, we're all pretty nor-
mal,”" Larry laughed.

More than 300 guests turned out at a listen-
ing party for Emmylou Harris’ upcoming album
“Cimarron” at Magnolia Sound Studio in North
Hollywood. Milling about the crowd were Linda
Ronstadt, Rodney Crowell, Maria Muldaur,
members of the Pure Prairie League, Duane
Eddy and Karen Brooks. The album is siated for
an early November release.
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CORVETTE ROADSTER

(615) 244-1590

If you like a touch of elegar ce in a classic roadster, this is for you. The Austin Edition
is a hand constructed conversicn of a new 1981 Corvette. It comes standard with convert-
ible top (black or white), 24K god exterior trim, purchasers signature engraved in steering
wheel, standard Corvette interior colors, completely repainted with lacquer using stand-
ard Corvette colors, special cloth seat panels, equipped with air conditioner, power steer-
ing, power brakes, power windcws, power door locks, tilt telescopic wheel, cruise control,
stereo cassette tape system, and power seat (drivers side only). And if you want to add
your own individual touch to your already unusual roadster, these options are available.
Only 100 of these beautiful limited edition Corvette roadsters will be buiit.

The Austin Edition Corvette Roadster
Special Paint Color
Special Convertible Top Color ...
Optional Removable Hard Top ...

$27,900.00
1,000.00
100.00
1,950.00

PLEASE CAL_ORWRITE FOR MORE INFORMATION

TENNESSEE CORVETTE CENTER, INC.
609 MER=ITT AVE. « NASHVILLE, TN 37203
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"Husbands And Wives”.....Is The Fourth Smash
Single From The Duo Of The Year: Frizzell & West.
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-

Photo by Exley

“You're The Reason God Made Oklahoma,” “A Texas State
Of Mind,” “Lefty” and “Husbands And Wives” come from
the album Carryin’ On The Family Names sk 3555).
The CMA has honored David Frizzell and Shelly West
with nominations as Duo Of The Year and
the Horizon Award. Country radio has proclaimed them
its hottest new couple, and no wonder, with this kind
of carryin’ on.

On Warner/Viva records & tapes. Produced by Snuff Garrett and Steve Dorff. Management: Jackson Brumley/1010 17th Ave. South/Nashville, Tenn. 37212. (615) 329-1134



www.americanradiohistory.com

Nigel Grainge, founder and head of Ensign Rezords, is a
dyed-in-the-wool, 100% records fanatic, an avid collector
since childhood who still buys upwards of 30 disks a week and
listens to music continually, no matter what: the kind of
record man that in these days of lawyers and accountants
sometimes seems like an endangered species.

But it's that enthusiasm, coupled with an unerring instinct
for picking the hits, that has given Ensign the amazing tally of
nearly 30 chart entries from 50 or so U.K. releases, an un-
precedented strike rate, including a string of nine consecutive
hits from the Boomtown Rats, one of Grainge's first signings
to the newly-formed label, back in 1977.

Now he and the company are into a new phase, with the em-
phasis on international markets—*‘You've got to <ell records
abroad to survive’’—and especially on America, wa a brand
new deal with RCA for which Grainge has high hooes.

“I'm very U.S.-oriented; I've been there literally hundreds
of times, and now | only want to sign acts with U.S. potential.
But in the past we've never had the support we needed. The
attitude used to be: ‘We know our market and you know
yours.” Then I'd come back and tell Bob Geldof cr whoever,
yeah, they're really going to do it for you. I’'ve neve- been with
acompany where it was set up properly. But with PCA it's dif-
ferent; I've never seen such support. I've watched the way
they are putting things together for us, and if it doesn’t hap-
pen it will be because the product’s not right, not because the
job’s not been done.”

The deal calls for RCA to release two out of three, but the
company has so far picked up the first three albums Grainge
has offered. Priority acts are the Bendeth Band, Roy Sund-
holm and Slow Children, who will spearhead RCA’s Ensign
launch this fall, and Grainge is also keen to break his reggae
signing Black Slate in the U.S. *RCA may take the Black Slate
album, but they're a bit worried about the marketing of it.
U.S. companies are only experimenting with reggae; CBS and
A&M in particular have been dabbling with it. There's been
some progress though. It’s got a foothold in Toronto. Los An-
geles is giving it heavy airplay. New York is playing Black
Uhuru."”

Ensign has always been associated with black music.
Grainge says that between October last year, when the com-
pany went completely independent (Phonogram was previ-
ously a shareholder), and Christmas when the U.K. deal with
RCA was made, it was only a string of nine black hits that kept
the operation alive.

““At one time we were the only company signing black acts.
It's a bit of a crusade. Apart from the Boomtown Rats all our
hits have been black. We pioneered the whole black music
thing here. When | was at Phonogram | put together the first
deejay mailing list, and started that pre-promotion thing with
white labels.”

A key figure in this and other areas is a&r consultant Chris
Hill, one of Britain's top deejays. Grainge says: ‘' The partner-
ship is one of the things that makes it all worthwhile. We just

spark each other's ideas like a lightning storm, managers
can't believe the electricity, and if anyone can pick a hit it's
Chris: people are always after him to promote their singles.
We know what to release, and how and where to break it. We
had five hits in a row with Light Of The worid. We can pick,
sequence, mix and handle the product in the right way.

“Another example is Eddy Grant, who | first signed to
Phonogram back in 1974-75. We picked *‘Livin’ On The Front
Line” off “Walking On Sunshine,” which had been out for
about five months, and by working it underground through
the clubs and through street level buzz we generated tre-
mendous excitement before the single even appeared.”

with Light Of The World, as with the Boomtown Rats, En-
sign spent years breaking the act only to lose it when success
had come. It's the common fate of small independent com-
panies, but Grainge would not deny that for those who've
made the investment it can be bitterly disappointing, one of
many difficulties small operations face that in the end come
down to money.

“It's very rare that you can break an act right out of the
box,”" he says. “‘Maybe it's going to take three or four albums
to do it. But while it's O.K. for a major company to be
$500,000 down on a new act the indies just can't do it."”

The peculiar state of the current British scene compounds
the difficulties. ‘‘Rats in a maze,”” Chris Hill calls it, meaning
that record companies, aided and abetted by the music press,

(Continued on page E-4)
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Greg Lynn

Ensign Marketing & International Manager

Greg Lynn, marketing and international manager, joined
Ensign in May of this year. He previously worked at EM{, RCA,
and most recently CBS, where as a product manager he was
responsible for the marketing of about 40 of the company's
acts, including Adam and the Ants.

Coincidentally, Lynn’s background in the industry stems
from disco promotion, as does Grainge's. He was responsibie
for the successful setting up of the disco promotion depart-
ments at EMI, RCA and CBS, and won the record business
disco promotion person award two years running.

Of his new role at Ensign, Lynn says ‘‘the chance to be to-
tally involved with the careers and development of a small ros-
ter of acts is very attractive. Each of our artists will benefit
from a thorough creative and marketing job being done on
them.”

The experience Lynn has gained from working at three ma-
jor companies has given him a sound knowledge of how an act
needs to be packaged and sold for each country. “Roy
Sundholm and the Bendeth Band will break in America before
they do in the U.K. and our marketing efforts will be primarily
directed towards the states.

““Lack of communication is one of the main sources of mis-
takes being made in any business today, so at Ensign we
make a point of staying in regular touch with all our licensees
in order to maximize record sales. A small company must per-

*form well abroad and I'm going to exploit every country for ev-
ery dollar, mark, peseta, guilder and franc | can.”

Ray Carless

Ray Carless, a distinctive instrumentalist who specializes
on tenor saxophone, is one of the key signings to Grainge's
Ensign label. His musical style emphasizes the width of reper-
toire range incorporated in the catalog roster.

2 Ensign
s Talent
s Gallery

1S LRCK 244

‘Black Slate

Black Slate

Black Slate is one of the very few home-grown reggae bands
to have cracked the market in the U.K., the single *“‘Amigo”
charting in the Top 10 and emphasizing a career spurt which
has taken in extensive European and U.K. tours.

The band was formed seven years ago. One of the key fac-
tors in its acceptance and success is the fact that it is one of
the last reggae bands to feature both an immigrant gener-
ation who arrived in the U.K. in teenage years and the new
generation which has experienced only British society atmos-
phere.

The cultural differences enable the band to draw upon a
wide range of musical influences, blues, soul and calypso,
plus the basic reggae feel. Early on, Black Slate backed Jamai-
can artists on British gigs, but by 1975 it was playing gigs in
its own right.

Then, in 1977, the band's audience grew when punk and
reggae formed a somewhat uneasy alliance to *‘fight' the ma-
jor record companies who seemed slow to latch on to new mu-
sical directions. The group formed its own label and gained a
first time-out reggae chart hit with **Sticks Man.”

Incidentally, the name *‘Black Slate'' refers to the way
Jamaican children are taught in schools, not with biros and
exercise books, with with chalk and slates. Anyway, the single
“*Amigo’’ helped convert white dance club audiences in Brit-
ain to an appreciation of reggae.

Now the group sees itself as part of the education process:
“We base our band on unity, the only way. A slate is the first
form of writing for children to use, and we go on with their
education and teaching.”

The teachings go worldwide. The band toured with Peter
Tosh. It is the second band, after the late Bob Marley, to tour
Australasia. It is a six-piece band.  (Conrinued on page E-4)
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Marylebone Management Services Limited
68 Eccleston Square Mews

London SW1 1ON 01-834 7164
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A New World
Adventure

® Continued from E-]

are chasing round in ever-decreasing circles after ever more
short-lived fads and fashions. According to Hill the major
companies have squads of junior a&r men at virtually every
gig in the country: “If it plays, sign it.” And Grainge adds: “‘I|
can only sign an act where I'm not in competition to any other
company to make that signing. With these fad acts there's a
big auction: they can launch with a hit because the vibe gets
picked up so quickly, but after that. . . .’

Ensign's a&r policy has never followed trends. "In Britain
the hipness element is all important: things are very media-
oriented here. We're about as hip as this table though: our at-
titude is that we will sign anything if we are into it and will en-
joy working with the act. Although Chris Hill and | spend so
much time around American product we are still great be-
lievers in British talent, we still think the best music comes out
of this country. | spend a fortune on U.S. records but there's
nothing I've really liked recently, apart from Slow Children of
course.”

Grainge's immediate aim now is to see his key acts breaking
here and internationally. *We’'ve stuck by them from day one,
but now the Boomtown Rats have gone, who used to take up
about 90% of our time, we do have time for maybe one or two
more signings on the roster.

“In fact | have just signed a Scottish act called Another
Pretty Face, no relation to the U.S. act of the same name. |
was driving home listening to the radio when | first heard
them, and | had to stop the car, they were so amazing. |
haven't felt the same excitement since the Boomtown Rats.
They won't have anything out till next year though, they need
time to rehearse and get things together. That's one of the
problems with the current British scene, of course. All those
instantly fashionable bands get signed before they have time
to develop. The Rats were a solid working band playing two
hour sets of their own material when we heard them, but that
doesn’t happen now. But our philosophy at Ensign is the old-
fashioned one: we work creatively with our acts and we always
look to build for longterm careers and long-term success.”

Billboard

Talent Gallery

® Continued from E-2

Tee Mac

Tee Mac is a classically trained flautist who decided to cut
loose from the confines of a specific musical genre to create
what he calls *The Sound Of The Universe," or in Nigerian
‘“Nam-Myoho-Renge-Kyo."”

Nigerian-born, but brought up in Switzerland, Tee Mac
draws on a mix of two separate cultures. He was a student at
Zurich Conservatory of Music and a graduate of Lausanne,
but he formed his first band in Nigeria.

That was dubbed the Afro Collection, and the band experi-
mented with Afro-funk rhythms, a great deal of jazz, and a
fine smattering of Tee Mac's individualistic flute playing. To
gain furhter experience he worked with such artists as Shirley
Bassey, Alexis Korner and Ginger Baker.

But what he was after was the “‘Afro-classical'’ sound and
he got there through the Tee Mac Collection. He works regu-
larly in Nigeria with congas, keyboards, drumming, saxo-
phone and his own inventive flute playing.

Nigel Grainge at Ensign launched him in the U.K. this sum-
mer with a 12-inch and 7-inch single **The Sound Of The Uni-
verse."’

Rudy Grant

Rudy Grant is an important part of the Grant family, based
in London, and his single version of David Bowie's **Space
Oddity” this summer, produced by his brother Eddy, created
a wide interest through Europe. As with Eddy Grant releases,
his singles go on a joint Ensign/Ice logo.

Incognito

Incognito, an eight-piece, started off in 1980 as three musi-
cians who just wanted to please themselves in a musical
sense, jamming together, creating jazz-funk sounds.

Nucleus of today's widely-accepted band were Paul Tubbs
Williams, Peter Hinds and Jean Paul Maunick, previously to-
gether in the Light Of The World U.K. jazz-funk band.

When they worked more closely as a unit, the singles “*Pari-
sienne Girl"" and ““‘Incognito’ emerged, and so did the debut
album **Jazz-Funk.” A follow-up album is on the way with,
they say, a different musical concept which they hope will take
their music beyond the dance floor to a wider audience.

The band’s philosophy is that it is tired of the fact that the
only jazz-funk bands to attract big audiences in top British
venues are U.S