SPOTLIGHT ON

BENELUX

ALSO IN THIS ISSUE

VIDEO MUSIC

A Billboard Expanded Section Inside

08120

. 3BO49GR EENLYMONTODOQ MAR 82
S— MONTY GREENLY c3 19
‘ CrYY
. ‘ C‘) 3140 EL W
I LONG BE ACH CA ©908G7

The International Newsweekly Of Music & Home Entertainment

Audio Cable Blossomin st INT'L BREAKTHROUGH coocs
New Technology Seen As Threat To Rago Agreem ent ReaChEd

By MICHAEL KELLY TUCKER

_NEWSPAPER

rl

®

A Billboard Publication Nov. 14, 1981 e $3(U.S))

NEW YORK-—An increasing number of
cable television companies are offering sub-
scribers FM stereo hookups so they can hear
cable radio signals on their FM receiver. These
can include imported FM signals from over-
the-air stations, and lately, audio signals origi-
nated for cable.

Industry observers sce these developments
making audio cable the most formidable
threat to radio since the advent of television.
Although this field is still s its infancy, Sam
Morse, marketing manager of Eastern Micro-
wave of Syracuse, says he gets calls regularly
from audio scrvices “that want to get on our
satellite, but we have no room.”

Traditionally. cable systems used local radio
signals as background for their teletext chan-
nels. but with the development of audio serv-
ices geared exclusively for cable systems, cable
interconnects and cable services with FM
tuner stereo hookups seem to be the wave of

the future. Warner Amex’s music tv channel is
also no doubt encouraging cable systems to
offe- FM stereo hookups.

Morse, for example, has been negotiating
witk Apple Radio of Commack, N.Y., Na-
tional Jazz Network of Amherst, Mass., and
Adi-ondack Radio of Amsterdam, N.Y. about

(Continued on page 22)

' On Digital Standards

. By ALAN PENCHANSKY

NEW YORK-—A de facto international
agreement on digital audio technical stand-
ards was reached here last week, in what is
viewed as a major step towards ordering the
digital audio technical field.

PolyGram Reassesses Mail-Order

By IRV LICHTMAN

NEW YORK—PolyGram is reassessing its
com mitment to direct marketing in some areas
of 1ts global operation, including the US.
where it may hand over its membership list of
sone 100,000 subscribers to RCA Records,
along with availability of PolyGram classical
product through the RCA Record Club.

Although both U.S. parties are not com-
menting on the possible deal. George Baenge.
in charge of PolyGram’s worldwide direct
marketing division, confirms from Europe that
the PolyGram Group is “in negotiation” with

RCA. )
(Continued on page 9)

CBS, WEA Seek ‘Air’ Veto

By IS HOROWITZ

NEW YORK—CBS Records has placed airline music programmers on no-
tice that all future use of the company’s recordings must be cleared specifi-
cally, and in advance.

The move follows closely steps taken by the WEA family of labels to require
licenses for similar play.

Taken together, the actions represent a significant departure from past lais-
scez-faire attitudes toward the performance of commercial recordings on air-
planes, whether through earphones or as background music.

While it is not considered likely that either CBS or WEA will ask for per-

(Continued on puge 16)

Top German Pirate Raid

By JIM SAMPSON
MUNICH In raids on 58 locations in the state of North Rhine-Westphalia,
West German state attorneys and police conducted the country’s biggest video
piracy crackdown yet. More important than the 6.000-plus allegedly illegal

Digital audio equipment manufacturers,
meeting at the 70th Audio Engineering Society
conclave, adopted a digital sampling frequency
rate agreement calling for two recommended
frequencies—44.1 kHz and 48 kHz.

To date there has been a worldwide multi-
plicity of digital audio formats. a major ob-
stacle to more widespread acceptance of the
technology. The new accord. however. nails
down one of the key technical issues, and
promises to clear the way for further standard
setting and speeded-up industry adoption of
the new technology.

Companies actively involved in the creation
of the new standard included Sony. Sound-
stream, PolyGram, 3M, Ampex and Studer.
The standards also have the backing of the Eu-

(Continued on page 4)

Chris Christian: A name that's easy to remember; an album that's hard 0
resist! Graced with the swiftly rising single, “I Want You, | Need Yo"
(NB7-11-126), Chris Christian has all the earmarks of a major success.
And the man himself brings his engaging style to television with appea
ances on Merv Griffin and Mike Douglas. One look and listen 1s all it takas
to spot this winner. Chris Christian (NB1-33240), produced by Bob Gaudp.

(Advertisemert)

cassettes seized were business papers which could provide evidence against
major bogus dealers.

Meanwhile. the broadcast stations ARD and ZDF have pledged to increase
their involvement in the antipiracy fight.

The North Rhine-Westphalia operation Oct. 27 was made possible by copy-

Get Get Lucky' (FC 37638) Loverboy's back with a new album that's
tighter, tougher and hotter than their near platinum debut. Featuring the
single, “Working For The Weekend" (18-02589). On Columbia Records
and Tapes. “Cotumbia’ is a trademark of CBS Inc. © 1981 CBS Inc. Pro-
duced by Bruce Fairbairn and Paul Dean. (Advertisement)
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General News

L]
Retail Sales Survey
Conducted by NARM Retailers Advisory Committee January-September, 1981
1980 1981

Sales . Number Number

Dollars of Stores Comparable Total of Stores
January $ 29.346.453 869 $ 31.935.574 $ 36.153.018 978
February 32.311.286 872 32927001 37.141918 981
March 34.570.120 884 34,665,777 40.037.220 963
April 31.608.363 893 34.257.645 38.622.601 956
May 31.230.996 895 32.545.813 34.938.900 954
June 32651518 913 34,473,798 38.036.562 954
July 35.323.975 920 38.039.162 42.393.447 972
August 41.003,686 948 40,773,063 44.856.425 988
September 35.315.170 954 36.235.466 39.223.878 989

$303.361.567 $315.853.299 $351.403.969

NARM Reports Sales Revenues Boost

LOS ANGELES—New store
openings contributed most strongly
in boosting gross sales revenues in
calendar 1981, Lou Fogelman.
chairman of the NARM Retailers’
Advisory Committee. stated in re-
leasing mine-month figures repre-
senting almost 1,000 U.S. locations
through September.

In revealing the retail statistics,
recently begun by NARM, Fogel-
man noted that the 4% climb
through the first nin¢ months did
not keep pace with currentinflation.

Comparing the dealer universe of
1980 to the same outlets in 1981

U.K. K-tel Uses
Anti-Home Tape
Slogan First

LONDON-—K-tel Records here is
the first British Phonographic In-
dustry (BPI) member company to
start using the new anti-home taping
slogan (Billboard. Nov. 7. 1981).

The catch-phrase. “"Home Taping
Is Killing Music—And It’s [llegal.” is
being reproduced on the back of all
sleeves for K-tel's new television-
promoted compilation, “Chart Hits
'81. Volumes One And Two.”

The album. just out. is backed by
a $500.000 tv spend. Sleeves used on
the tv commercials have a sticker de-
picting the slogan on the front of the
sleeve and the wording will be
clearly visible.

Additionally. all K-tel sales staff
will wear T-shirts carrying the slo-
gan for the duration of the tv cam-
paign and will use home-taping
bumper stickers on their cars.

John Deacon. director general of
BPI. says. “It was our request that
the slogan should be used on all al-
bum sleeves. Through this compila-
tion, which should sell 300,000 units,
we’ll get that message across loud
and clear to consumers in their
homes.”

By JOHN SIPPEL
showed sales for nine months
up from 1980’s $303.361,567 to
$315.853.299 for 1 4% increase. With
the addition of 65 more outlets
monthly on the average through the
nine months of 1981. total sales
grew 16% from $303.361.567 to
$351.403.969. Peak number of re-
porting stores for 1980 was 954 in
September 1980, while the following
year’s zenith was 989 in the same
month. Lowest number of stores re-
porting monthly a year ago was 869
in January. while May and June this
year bottomed at 954 each month.

Average monthly sales for com-

parable stores were $37,245 through
three-quarters of 1980, rising 4% this
year to $38,779. With the addition of
new stores, the 1981 monthly aver-
age per store rose to $40.211, an 8%
gain.

Chain stores’ sales volume cap-
tured for the continuing survey in-
clude Music Plus, Harmony House,
Musicland Group, Camelot Music,
The Record Bar, Licorice Pizza, El-
roy Enterprises, Everybody’s Rec-
ords. Danjay Music, Turtles. Has-
tings, Chicago’s Flip Side, Harmony
Hut and Tower Records, all of
whom have representation on the
advisory committee.

British Govt. Urges New
Look At Taping License

LONDON-Faced with a growing
outcry from the U.K. record busi-
ness over home taping losses (Bill-
board. Nov. 7). the government here
has urged the BPI to re-examinc the
possibility of devising an effective
voluntary licensing scheme.

At a meeting attended by BPI di-
rector-general John Deacon and
Tory MP John Butcher, who is sup-
porting the tape-levy campaign. the
parliamentary under-secretary at
the Department of Trade Reginald
Eyre said the government did recog-
nize and support the right of copy-
right owners to control private use of
their material.

And he suggested the introduction
of a “comprehensive, realistically
priced and perhaps most impor-
tantly. vigorously publicized volun-
tary licensing scheme to enable the
industry to obtain remuneration for
copies taken privately.”

But John Deacon savs: “Our reply
was that such a scheme is not viable.
as has been proved in the past by the
failure of the joint MCPS/BPI li-
cense. which at any one time only at-
tracted about 10.000 applications.

“In addition. we believe that a

300+ For Billboard Video

LOS ANGELES-The global
video and music community. repre-
sented by more than 300 key execu-
tives, will collectively explore crea-
tive video marketing. programming
and technology this week at Bill-
board’s third International Video
Entertainment/Music Conference.

The event opens Thursday (12) at
the Beverly Hilton Hotel and ends
Sunday.

In addition to nine panel discus-
sions and two seminar/workshops,
highlights will also feature three eve-
nings of nightly video showcases in-
cluding: a specially prepared 60-
minute tape from Warner-Amex
MTV: Music Television; Michael
Nesmith’s “Elephant Parts;” “The
Tubes Video;” “Rock For Kam-

puchea™ and reels featuring the best
video music/entertainment promo-
tional clips of 1981.

Additionally, exhibitors on hand
include: Visound Video Enterprises,
Pilot Productions, Visual Music Al-
liance, Warner-Amex Satellite En-
tertainment Co., Ron Hays Music
Image. Electronic Arts Lid., Video
Network and Schulman Video.

“View From The Top™

® A keynote session sets the stage
Friday (13) which will include Jack
Schneider, president. Warner-
Amex: Chris Wright. co-chairman,
Chrysalis Group of Companies: Jim
Fiedler, president, MCA Disco-
Vision; and Ralph Peer. president.
Peer-Southern Organization.

e Following is “Challenges In A

voluntary scheme of the kind sug-
gested just encourages abuse of the
existing copyright law.”

But the BPI adds that it is at least
encouraging to see that the govern-
ment recognizes there is indeed a
problem.

The mceting initially took place

befpre the launch of the all-industry

(Continued on page 6)

Copy

right Panel OK’s

Interim Rate Plan

By BILL HOLLAND

WASHINGTON—In a morning
meeting brief enough to have law-
yers running to catch the 11 o'clock
shuttle back to New York, the Copy-
right Royalty Tribunal unanimously
voted to approve in principle Tues-
day (3), the joint proposal for in-
terim adjustments in the mechanical
royalty rate offered to the Tribunal
by the record industry and the pub-
lisher and composer organizations
(Billboard. Nov. 7).

There was no debate on the mo-
tion to approve. although each of the
commissioners spoke briefly to com-
pliment both parties on their “ex-
tremely productive” negotiations, as
Commissioner Doug Coulter put it.

The unanimous approval by the
commissioners will appear in the
Federal Register, and comments by
interested parties will be due at the
Tribunal by Dec. 7.

(Continued on page 114)

Aussie Publishers, Labels
Firm 6% Mechanical Rate

By GLENN A. BAKER

SYDNEY —Australia’s record
companies and music publishers
have consummated their deal on the
new 6% mechanical rate. retroactive
from Oct. I.

Agreement in principle was
reached mid-October by the Aus-
tralian Record Industry Assn.
(ARIA) and the Australian Musical
Copyright  Owners”  Society
(AMCOS). and the papers have just
been signed. The new rate will hold
for three years. after which it will rise
to 6%% for a further three.

The country’s publishers had
been awarded a statutory mechani-
cal of 6%% by Copyright Tribunal
arbitration in late 1979 (the rate was
previously 5%).

But in March this year, a surprise
government announcement of intent
to abandon completely the statutory
process rendered the increase highly
unlikely.

As a result. AMCOS and ARIA
agreed to do what many of the
protagonists now sheepishly admit
should have been done in the first
place: they satdown and worked out
their differences without outside in-
terference.

AMCOS chief Jack Turner insists

CBS Consolidates World
Publishing Under One Unit

NEW YORK—Under the banner
of CBS Songs. all of CBS™ music
publishing interests have been con-
solidated on a worldwide basis.
marking the first time in CBS history
that its global publishing unit has
been unified under one manage-
ment team.

The development is seen as part of
the operation’s growing autonomy
that i1s expected to lead to elevation
to a divisional status within the
CBS/Records Group. Currently,
there are four such divisions. both

Conference

Changing Marketplace,” moderated
by Steve Traiman, executive direc-
tor. RIAA, which includes Al Ber-
gamo. MCA Distributing: Jim Ji-
mirro, Walt Disney Tele-

(Continued on page 78)

Mandrell Set To
Keynote Confab

NASHVILLE-NBC-TV variety
series star Barbara Mandrell will
give the keynote address at Bill-
board’s second annual Gospel Mu-
sic Conference, Dec. 1-4 in Los An-
geles. Both a country and gospel
recording artist, Mandrell’s appear-
ance will set the tone for the event’s

(Continued on page 48)
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the CBS domestic and international
record operations. CBS Video En-
terprises and Columbia House, the
direct-market service.

According to Dick Asher. deputy
president and chief operating officer
of the CBS/Records Group, Mike
Stewart, earlier this year the first to
be named to the presidency of April-
Blackwood Music, assumes the post
of president of CBS Songs. reporting
directly to Asher.

CBS Songs” U.S. operations will
continue to be represented by April
Music (ASCAP) and Blackwood
Music (BM1) and will report to Mel
Ilberman, vice president and general
manager of CBS Songs-U.S. CBS
Songs offices in the U.K., Australia
and Canada as well as the regional
offices in Europe and Latin America
will report to Harvey Shapiro, vice
president of CBS Songs Int’l.

Effective Nov. 1. Shapiro’s oper-
ation ceased to report directly to
CBS label affiliates. as did the U.S.
operation last January (Billboard.
Oct. 31).

Ilberman and Shapiro are based
in New York. reporting to Stewart.
who continues to be headquartered
in Los Angeles.

CBS Songs is convening its first
worldwide convention in Nashville
this week, bringing together person-
nel from 40 territories covered by the
organization.

that the publishers are satisfied with
the outcome. even though the rate is
below that originally considered de-
serving by the Copyright Tribunal.

“The March decision by the At-
torney General gave a different as-
pect to the matter.” Turner explains,
“and helped us come together to en-
gage in a free negotiation process.
Now we have established a new feel-
ing, a new understanding that will
introduce cooperation to a great
many other areas of common inter-
est.”

Capitol Agrees
To NARM Levy

LOS ANGELES—The Capitol
Records group last week says it will
pay the %-cent per LP levy suggested
by NARM to pay for its Gift of Mu-
sic campaign.

Capitol joins WEA and Board-
walk. which signed on at the associ-
ation’s rackjobbers’ conference two
weeks ago (Billboard. Oct. 31).

Joe Cohen. executive vice presi-
dent of NARM, has said that if four
of the six leading manufacturers
come aboard. the plan will proceed.
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General News

Rena Rent-A-Record
Unit Thriving In U.S.

NEW YORK —The first owner of
Canada-originated Rena’s Rent-A-
Record franchise in the U.S. says
business is “better than 1 antici-
pated” after a little more than three
months in operation (Billboard,
Sept. 19).

“I'm approaching 2,000 in album
rentals,” says Steve Bolanger, who
operates an 800 square foot shop
near Providence (R.I) College.
Bolanger. who also sells product,
says he’s doing particularly well with
new artist releases, adding that cus-
tomers like the idea of “trying new
albums” under the plan.

Bolanger recently added a new
wrinkle to his rental policy by offer-
ing to deduct the price of the rental if
the customer decides to buy the al-
bum.

Under the Rena Rent-A-Record
franchise plan, albums are rented
for $2.50 for a 36-hour period. In or-
der to receive a franchise, there’s a
franchise fee of $27.000 and pay-
ment of 3% of annual gross to David
Nancoff, originator of the idea who
has 10 stores in operation in Canada
(with an 11th due soon in Halifax).

Although he can voluntarily buy
product through Nancoff, Bolanger
says he’s opted for product secure-
ment through a New York merchan-
diser, thus saving duty and shipping
fees out of Canada.

Meanwhile, another franchise is
about to open in Baton Rouge, La..
according to Nancoff. He says he ex-
pected to lockup franchises in such
key markets as New York, Los An-
geles, Detroit and Cleveland before

the end of the year. but this is un-
likely to become a reality until
around March 1, 1982.

Record rentals are a controversial
move for a retailer, with little trade
supportin the U.S. Nancoffsays he’s
heard “nothing from U.S. manufac-
turers, since they’re either waiting to
see what happens or they're hoping
it'll all just go away.”

While he promises that mechani-
cal royalties on product rented—
amounting to a franchise owner’s
payment of 15 cents an album—will
be paid in the U.S., Nancoff admits
he's had no contact with the Harry
Fox Agency and its president, Al
Berman.

Arnold Keynotes

LOS ANGELES -Larkin Arnold
of CBS Records will be the keynote
speaker at the Black Entertainment
Lawyers Assns. first conference at
the Nassau Beach Hotel, Nassau,
Thursday (12)-Sunday (15).

Arnold, a founding member of the
organization, will speak on the state
of the music industry and the role of
the black attorney at the closing
banquet Sunday (15).

Japan Record
Companies Sue
Disk Renters

By SHIG FUJITA

TOKYO-—Thirteen of Japan's
leading record companies, including
Victor Musical Industries, Nippon
Columbia and King Records, filed
suit in District Court here Oct. 30
seeking an injunction against four
disk rental chains.

It’s the first legal move on such
rental outlets, which now number
749 nationwide, according to the Ja-
pan Phonograph Record Assn.
(JPRA)—up from less than 20 at the
end of last year.

The four companies named as de-
fendants are Reikodo and Yu & Al
of Musashino, Tokyo; Ontsu of
Kyoto; and Joyful of Kobe. The suit
charges that their disk rental busi-
ness infringes on this country’s copy-
right law, and that the provision in
the law permitting home taping for
personal use does not cover limitless
production of duplicates promoted
by the rental shops.

The largest chain named, Rei-
kodo, was the first to open a rental
outlet in Japan, in Mitaka City out-
side Tokyo, last year. [t now operates
64 such stores throughout the coun-

(Continued on page 984)

Technical Standards Are
Created For Digital Audio

® Continued from page |

ropean Broadcasting Union, the
Society of Motion Picture and Tele-
vision Engineers, and the Inter-

Reactivation Of Verve Line
Sparks PolyGram Catalog

By SAM SUTHERLAND

NEW YORK-—Encouraged by
strong consumer and dealer response
to its reactivation of Verve catalog
jazz titles as import disks, PolyGram
Records has embarked on an am-
bitious catalog expansion strategy
that will include product from the
pop. country and rock sectors as
well.

Components of PolyGram’s re-
vamped catalog thrust include addi-
tions to its full list price and midline
album catalogs. as well as the crea-
tion of a premium catalog line offer-
ing European pressings of past best-
sellers at a higher $11.98 list.

That move, aimed at tapping an
upscale consumer base similar to
that reached with its Verve Japanesc
reissues, began Oct. 19 with the ship-
ping of PolyGram’s first five titles to
be directly imported here as Dutch
pressings. Manufactured by Philips,
the group includes two Moody Blues
LPs on London, including its cur-
rent “Long Distance Voyager” hit,
and three Rush albums originally on
Mercury.

“We're looking at three different
market areas and all music types, in-
cluding pop, MOR and country,”
explains Jim Lewis, director of spe-
cial projects marketing and chief ar-
chitect for the new catalog push.
“What we’re doing now is research-
ing the old MGM catalog deeply,
the original Mercury label masters
back to the '40s, and the masters on
Polydor.

“After this investigation of what’s
available, I will begin a policy of se-
lectively re-releasing titles, adding
them into our full list price catalog.
and then gradually adding selected
others to-our midline.”

Lewis also expects to develop
boxed sets from PolyGram’s vaults,
and indicated the label is also study-
ing the potential for direct-marketed
packages from that source.

He reports that 22 deleted titles
were restored to the full price catalog
concurrent with the first five rock
import titles, and expects to begin
adding a few titles each month start-
ing in January, when PolyGram will
also ship 25 new titles in its midline
list.

As for the import goods, viewed
by PolyGram as an interim audio-
phile market positioned between
mainstream merchandise and
higher priced U.S. audiophile prod-
ucts, Lewis sees a promising market.
“We're selling them at what I con-
sider an affordable price,” explains
the former chief of PolyGram Clas-
sics’ marketing arm. “People who
want a good pressing are willing 1o
pay a little more. In this case, we feel
the combination of excellent press-
ings, better packaging and good rep-
ertoire will make it worthwhile for
us.

Lewis agrees that the Verve im-
ports strongly influenced Poly-

(Continued on page 53)
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national Radio Consultive Com-
mittee.

The higher standard frequency is
recommended because of its film
and video and broacast transmission
compatibility, while the lower fre-
quency received endorsement as the
sampling rate of the Philips-Sony
Compact Disc DAD system which is
expected to be launched in 1982 or
1983.

Digital audio. film and broadcast
industry experts who took part in the
AES digital technical commitiee
meeting, hailed the agreement as a
major breakthrough.

“I believe this is the real start of
the digital audio age,” commented
Sony’s digital program head Dr.
Toshi Doi, one of several Sony engi-
neers attending the high level Nov. 2
conference.

Soundstream’s Dr. Thomas Stock-
ham, as he left the meeting, called it
a “major breakthrough in the stabi-
lization of attitudes about develop-
ment of digital audio for profes-
sional and consumer use.”

He added: “I think it will crystal-
ize an upswing of standards prac-
tices in digital audio.”

The day-long committee meeting
represented the first AES attempt to
deal with the thorny standards ques-
tion since a threat of government
antitrust action stalled the com-
mittee’s work in 1977.

“The net result was that AES was
chicken, very conservative, and
backed off from any efforts regard-
ing standards activities,” said Bart
Locanthi of Pioneer, chairman of
the technical committee.

Though still only the draft of a
resolution, most observers believe
the proposal will begin to shape the
technology’s course. Sony’s Doi con-
firmed that the new 24-track Sony
digital recorders are being converted
1o 48 kHz sampling frequency. Orig-
inally. they had been at 50.4 sam-
pling frequency.

Soundstream’s 50 kHz sampling
frequency, the early U.S. standard,
also is expected to be lowered to the
new studio professional norm. “As
the standard is solidified then we
will change,” commented Stockham.

(Continued on page 112)
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_Executive Turntable |

Record Companies

John Kotecki is upped to vice president of marketing and business develop-
ment for CBS Records, New York. He was vice president of CBS Records Dis-
tribution, eastern division. At Columbia Records, Earl Jordan moves to the
post of local promotion manager for Washington, D.C. and Baltimore, han-
dling black music and jazz promotion. Based in Washington, he was formerly
the label’s single sales coordinator for the
northeast. George DeVito rejoins Columbia
House. New York, as director of music pack-
ages, after having served as vice president of
Adam VIII Ltd. and TeeVee Records.

Kathleen Clemens is appointed as counsel
for RCA Records, New York. She has been
an attorney for the label since last year. . . . At
Elektra/Asylum, Marvin Gleicher is moved DeVit

- . : eVito

to associate national album promotion direc-

tor and will be based in Chicago. He was E/A’s local promotion manager for
the city. Replacing Gleicher in that position is Mike Schaefer, who was local
promotion manager for E/A in St. Louis. . . . Lisa Valasquez will now handle
national secondary pop promotion for Atlantic Records. She will be located in
New York. Prior to her new appointment, she was secretary to Vince Faraci,
Atlantic’s senior vice president of promotion.

Fred Sussman moves to the new post of vice president of personnel and of-
fice services for Arista Records, New York. He was director of personnel and
office services for the company. . . . Dan Hickling, formerly national director of
radio promotion for Word Music Group, is upped to regional promotion rep-
resentative for the northeast. He will operate
out of Philadelphia. ... Mark Cooper has
been elevated to vice president of Robox
Records, Atlanta. He was director of national
promotion for the label.

At Chrysalis Records, Los Angeles, Danae
Schwimmer is upped from publicity coor-
dinator to publicity manager. ... Wanda & *$_ g 7"
Dunn is named southeast regional promotion Gleicher
manager for WMOT Records. Now based in
Atlanta, Dunn earlier held similar positions with Gold Records and Venture
Records. . .. Carole King-Jenkins has been promoted to national dance direc-
tor for Destiny Records, Los Angeles. She was an administrative assistant for
Destiny.

N ‘\4 :
.
Kotecki

Clemens

Marketing

Young Entertainment, the Atlanta-based retail organization, has made Den-
nis Young, buying chief, vice president of merchandising: Andrea Calzone,
video coordinator, director of video, Lamar Blaylock, assistant buyer, pop
product coordinator; and Larry McMichael, an assistant store manager, clas-
sical product coordinator.

Publishing

Len Hensel has been named vice president
of broadcast relations for BMI. Formerly di- |
rector of broadcast relations for the organi-
zation, Hensel will be based in Nashville. . ..
At Tree International, Larry Butler joins as
senior vice president, member of the board
of directors and in-house producer, and Ed-
die Kilroy is named vice president of the
company’s reactivated Dial Productions. He.
too, will do in-house production. Butler earlier headed his own independent
production firm, and Kilroy was affiliated with Shaggy Dog Productions. . . .
Fred Werkmeister is the new manager of Latin American sales and marketing
for Sight & Sound International, a music publisher based in New Berlin, Wis-
consin. Formerly a language teacher in the Milwaukee public school system,
Werkmeister will work out of the firm’s home office. ... Marcus Terry is
named vice president and general manager of Country Moon Music (ASCAP)
and Maplesville Music (BMI), the publishing arms of the Crescent Music
Group, Beverly Hills. He was president of Morning Productions, Detroit.

Related Fields

Jerry Hartman moves to vice president and director of mar- -‘
keting for MCA’s Non-Theatrical Divisions, Universal City,
Calif. He was vice president and account supervisor for the

Schwimmer Sussman

Cavalieri Kleier Pearlman ad agency. ... Alan Benjamin, E 3
WEA Atlanta branch video sales rep, has been appointed
WEA'’s southeast regional video specialist. He will remain.in \
Atlanta. ... Hearst/ABC Video Services names Alyce Finell

director of development and supervising producer; Ellen
Abrams, producer; and Andrea Girard-Levis, talent coordina-
tor for its new network, Daytime. Finell was president of
L’Etoille Productions; Abrams was a writer for “Good Morning America”;
and Girard-Levis public relations and broadcasting consultant for Griff-Gi-
rard Productions. All will work out of New York.

H. Lee Marks is new products development manager for 3M's magnetic au-
dio/video products division. With the company since 1968, Marks will be
headquartered in St. Paul. ... J. Philip Stack is promoted to senior vice presi-
dent of Sony Video Products and will be based in New York. He was vice pres-
ident of the company’s video communications division. Also at Sony, John
McPherson moves to manager of national market development for the video
communication division. He held a similar position with Panasonic before re-
Joining Sony in 1980. And John O’Donnell is promoted to the new position of
national manager for Sony’s video software operations. He was in charge of
the company’s video studio for product and corporate communications.

At Aiwa America, Moonachie, N.J., Vince Wheeler is named manager of
sales training and promotion. and Michael Pluchino is tapped for general
manager of services and parts. Wheeler was regional sales manager for Osawa,
while Pluchino was national service manager for Sharp Electronics.

Dennis Burton joins the staff of Top Billing International’s media services
division as account executive. Before joining the Nashville-based company,
Burton was southeastern advertising coordinator for Pickwick International.

Stacqb-(
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Stones Throw REO, Floyd;
RCA Rates 4th '81 Topper

By PAUL GREIN

LOS ANGELES—The Rolling
Stones’ “Tattoo You” holds at No. |
for the ninth straight week, becom-
ing one of the three longest-sustain-
ing LPs of these past three years of
tightened business conditions. It’s
topped only by Pink Floyd’s “The
Wall” and REO Speedwagon’s “Hi
Infidelity,” both of which had 15
weeks on top.

Adding in the seven weeks the
Stones led the chart last year with
“Emotional Rescue.” the group has
now logged more weeks at No. |
than any other act in the past three
years.

The Stones aren’t the only act to
have notched two No. | albums in
this three-year period: so, too, have
the Bee Gees and Barbra Streisand.
But Donna Summer tops them all
with three No. | LPs.

The two Stones albums contribute
to WEA's corporate-leading total of
13 No. 1 albums since November.
1978. CBS in the same period has ac-
cumulated eight top charted-al-
bums.

Among individual labels, Colum-
bia’s on top for the past three years
with seven No. 1 LPs. The Atlantic
group (counting Rolling Stones Rec-
ords, Swan Song and Modern) is
next with six. followed by Elektra/
Asylum with four, the Warner group
(counting Geffen) with three and
Casablanca with three.

In all, 34 albums have reached
No. 1 since “Grease” relinquished
its hold on the top spot three years
ago, ushering in a new era of limits
in the record industry. Here they are,
with the title, artist and label infor-
mation followed by weeks at No. |
and then weeks in the top 10.

1. “Hi Infidelity,” REO
Speedwagon. Epic (15-30).

2.“The Wall,” Pink Floyd,
Columbia (15-27).

3. “Tattoo You,” Rolling Stones,
Rolling Stones (9-10).

4. “Double Fantasy,” John Lennon
& Yoko Ono, Geffen (8-22).

5. “The Long Run,” Eagles.
Asylum (8-21).

6. “52nd Street.” Billy Joel.
Columbia (7-22).

7. “In Through The Out Door.”
Led Zeppelin. Swan Song (7-
18).

8. “Emotional Rescue.” Rolling
Stones, Rolling Stones (7-14).

9. “Breakfast In America.”
Supertramp. A&M (6-26).

10. “Glass Houses.” Billy Joel,
Columbia (6-25).

11. “Against The Wind.” Bob Seger
& the Silver Bullet Band.
Capitol (6-22).

12. “Spirits Having Flown,” Bee
Gees, RSO (6-18).

13.*Bad Girls.” Donna Summer.
Casablanca (6-16).

14. “The Game,” Queen, Elektra (5-
21).

15. “Minute By Minute.” Doobie
Brothers, Warner Bros. (5-16).

16. “Get The Knack,” The Knack.
Capitol (5-15).

17. “Mistaken Identity,” Kim
Carnes, EMI-America (4-12).

18. “The River,” Bruce Springsteen,
Columbia (4-8).

19. “Paradise Theatre,” Styx. A&M
(3-27).

20. “Guilty,” Barbra Streisand.

Columb‘a (3-18).

. “Blondes Have More Fun,” Rod

Stewart, Warner Bros. (3-14).
22. “Long Distance Voyager,”

Moody Blues, Threshold, (3-
12).

[ ]

23. “Greatest Hits,” Barbra
Streisand. Columbia (3-11).

24 “Greatest Hits,” Kenny Rogers.
Liberty (2-20).

25.“4.” Foreigner, Atlantic (2-15).

26.“On The Radio,” Donna
Summer, Casablanca (1-18).

27. “Escape,” Journey. Columbia
(1-14).

28. “Precious Time,” Pat Benatar.
Chrysalis (1-14).

29. “Bella Donna.” Stevie Nicks.
Modern (1-13).

30. “Hold Out,” Jackson Browne.

Asylum (1-13).

. “Briefcase Full Of Blues,”

Brothers. Atlantic (1-13).
32. “Gold.” Bee Gees. RSO (1-13).
33. “Live And More,” Donna

Summer, Casablanca (1-11).
34. “Living In The U.S.A..” Linda
Ronstadt, Asylum (1-9).

The Stones, Foreigner, Journey
and Nicks albums are still in the top
10 and thus are apt 1o move up on
this list.

3 Blues

* * *

Nipper Not Napping: Daryl Hall
& John Oates’ “Private Eyes.” now
in its second week at No. 1. is RCA’s
fourth top-charted single of 1981.
following Hall & Oates’ “Kiss On
My List.,” Dolly Parton’s “Nine To
Five” and Rick Springfield’s “Jes-
sie’s Girl.”

That’s twice as many No. | hits as
any other label has achieved so far
this year. Chrysalis and EMI-Amer-
ica have each tallied two 1981 top-
pers.

The move also puts RCA in a tie
with Columbia as the only labels to
accumulate four No. | hits thus far
in the ’80s. Ironically, while all four
of Nipper’s toppers have come this
year, all four of Columbia’s came in
1980: Pink Floyd’s “*Another Brick
In The Wall.” Paul McCartney’s
“Coming Up.” Billy Joel’s “IU’s Still
Rock’™N’Roll To Me” and Barbra
Streisand’s “Woman In Love.”

Only 15 labels have managed to
break through to No. 1 on the Hot
100 so far in the "80s. Here they are,
ranked by number of top hits. Ties
are broken based on number of
weeks at No. 1 (the second number
in the parenthesis).

1. Columbia (4-12).
2. RCA (4-9).
3. EMI-America/Liberty (3-16).
4. Chrysalis (3-9).
Elektra/Asylum (3-9).
6. Motown (2-13).
(Continued on page 112)

BPI Ponders
Licensing Plan

® Continued from page 3

“Home Taping Is Killing Music”
campaign. which has already gener-
ated considerable correspondence
and substantial heat. The BPI reck-
ons it has had about 30 letters a day
since its inception as a national an-
tipiracy move, and an analysis of
public attitudes shows “not all of
them are against us.”

However the tone of newspaper
correspondence on the subject illus-
trates the difficulties the U.K. music
business may face in enlisting public
support for its case. Some writers say
they tape only their own records. for
in-car and other uses: most are
doubtful that revenues raised would
go where they are most needed,
which is to new aspiring talent.

www.americanradiohistorv.com

General News

Chartbeat

SNEAKING CONVERSATION—A recent listening party for Handshake Rec-
ords’ debut album for Sneaker finds label chief Ron Alexenburg, seen at right,
together with Rich Kudola, CBS Records’ regional vice president, west coast.

NARM Polling Members
On Convention Format

NEW YORK-NARM is, for the
first time, polling its membership
prior to its national convention to
determine a lineup of business ses-
sion programs.

A “ballot” with 16 suggested top-
ics is accompanied by a letter from
Joe Cohen, executive vice president
of the merchandisers’ association
claiming “we are most eager to fea-
ture business session programs
which respond to your needs. ...”
Members are asked to cite whether
they are “very interested,” “inter-
ested” or “not interested” in the top-
ics suggested at a recent NARM
board meeting in Scottsdale. Ariz.

Response is requested no later than
Nov. I5.

In the past, according to Cohen,
possible topics have been “bounced
off” membership following registra-
tion at a NARM convention, and
then finalized by the board.

Although the Cohen letter calls
for additional topic input, the “bal-
lot” does not formally list tape pi-
racy or counterfeiting, long a contro-
versial meeting-ground at NARM
conventions.

Preferences will form the core of
NARM’s 1982 convention in Los
Angeles, Mar. 26-30.
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CBS, RCA Sell
$500 Million

in LP's

by Mail

Before 1955 there were no record clubs. Today
RCA and CBS alone sell $500 million worth of

LP’s a year direct to consumers.

Tomorrow

they’re looking to double that figure in video discs.

Non-store marketing of LP’s, books,
to-wear, sporting goods,

ready-

insurance, food and

many other goods today is growing fifty percent

faster than retail.

To keep up with what top marketers are doing,
what they will be doing, the impact of cable,
viewdata, party plans, discs and telephone, sub-
scribe to Non-Store Marketing Report.

Compiled every two weeks by the leading indus-
try consulting firm, Non-Store Marketing Report
is available only by private subscription and in-
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ing non-store companies,
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reports on new developments.
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guarantee.

Money back
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General News

Magnetic Vid Mulling Rental Plan

By JIM McCULLAUGH

LOS ANGELES—In what ap-
pears to be a first step towards their
own rental program, Magnetic
Video is pulling 20 of its top-selling
videocassette titles out of its catalog.
Industry observers are now predict-
ing that the Twentieth Century-Fox
subsidiary will implement its ex-
pected rental policy Jan. 1.

In a mailgram dated Oct. 21 to its
distribution network, the firm main-
tained that the following titles would
be placed on “moratorium,” effec-
tive Nov. 2: “Butch Cassidy & The
Sundance Kid,” “The Sound Of
Music,” “The Omen,” “Phantasm,”
“The French Connection,” *“Hello
Dolly,” “The Producers,” “The King
& 1” “Carnal Knowledge,” “The
Making Of Star Wars,” “Norma
Rae,” “The Rose,” “Turning Point,”
“The Graduate,” *Patton,” “The
Poseidon Adventure,” “The Blue
Max,” “Planet Of The Apes,” and
“Breaking Away.”

An official company statement in-

dicates the move is designed to “en-
able Magnetic Video distributors
and dealers to utilize their capital
and open-to-buy for new title op-
portunities.”

The company does acknowledge
that there is a demand for these titles
and “will re-introduce them as the
universe of households with VCRs
expands in the coming years.”

But more than one of the giant
video software company’s distribu-
tors feels that Magnetic Video will
re-introduce those titles as rental
product, perhaps as soon as Jan. |.

One other distributor says the
move may even be designed to
create a “hunger” for those titles,
which in turn will be brought back
at higher list prices.

Still another of the company’s dis-
tributors claims he was informed
that the motivation for the morato-
rium was to re-introduce those mono
titles at a later date in stereo ver-
sions—again at a higher price.

Videodisk Still Lives, Says RCA

Despite Layoffs Of 300, New CED Players Planned

NEW YORK-—Its videodisk is not
dead, says RCA, and the company’s
dealers and stock analysts concur.
Despite layoffs of 300 SelectaVision
plant employees in Bloomington,
Ind,, effective last Friday (6), RCA
spokesmen maintain the company is
on schedule and will deliver its pro-
Jected 200,000 players and 3 million
disks to-distributors by the end of the
year.

Official figures from the company
put the number of players sold to
distributors at 107,300 and the num-
ber of disks at 2 million. Now it’s up
to the dealers to empty the pipelines.

“The inventory needed for the
fourth quarter is already built, or
can be built with reduced staff,” ex-
plains Frank McCann, RCA vice
president of public affairs. He adds
that the personnel laid off will be re-
turned to work some time in the first

By LAURA FOT1

quarter of 1982 to begin production
of two new CED players, one of
them stereo, to be introduced in
May.

Although reports have claimed
SelectaVision sales have been disap-
pointing, the company and many of
its dealers are not unhappy. Still, in
its third quarfer RCA lost $1.68 per
common share, and one Wall Street
analyst estimates 70¢ of that can be
attributed directly to losses due to
the videodisk. John Reynolds,
RCA'’s director of investor relations,
responds, “I can’t confirm that num-
ber, but I will say it’s not mislead-
ing. and to use it would not be a tray-
esty.”

“It’s (the disk) costing them an
enormous amount of money,” says
the analyst who came up with the
70¢ figure and requested anonymity.
“In my opinion RCA’s estimate of

Reaction Still Mixed To Warner Rentals

Texas Garners Success With Plan

By JOHN SIPPEL

LOS ANGELES—“Metro or sub-
urban-metro location;, more than a
year experience in software; a disci-
plinarian able to implement a rental
reservations system with adequate in-
ventory and its control, faith and pa-
tience.”

After 2'5 weeks in operation, the
above description loosely describes
the successful Texas Warner Home
Video rental-only retailer.

“I'm so enthused about the

Warner program that I'm immedi-
ately introducing it in our Temple
and Austin stores,” Mrs. Jinx Dennis
of National Video, Waco, asserts.
Like John Garrett of Garrett’s TV,
Port Arthur, Dennis appreciates the
minimum cash outlay of working
capital required. Instead of peeling
off $35 or more for a videocassette
intended for rental, both prefer
the $8.25-graduated-to-$4.40-over-

(Continued on page 79)
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IN MEMORIAM

BRIAN LESTER ALLSOP was a
"“Big Guy." Six feet two inches and 240
pounds crammed into faded blue jeans
and a tee-shirt. His wistful smile en-
compassed all. He loved his music, but
above all, he loved people.

He perished tragically as the result of a
motorcycle accident on September 25,
1981. His Uncle, for whom he was
named, and also a bassist, died prema-
turely as the result of un Air Force
plane crash in 1965.

We, his family, wish to thank all those
who knew, befriended, and loved him
during his lifetime; and mourned as we
did at his passing. God bless you all.

HisDad . ..

Dennis O. Alisop
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trait, WEA/Inter-
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phone mix as well
as previewingover-
dubs & effects in
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equipped 8-track
facility.
Cail Gregg Winter
at (516} 759-9396

Glen Cove,
Long Island
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Cincinnati, Ohio 45225
{513)681-8400

Fearful Dealers Unite For Fight

By BILL HOLLAND

WASHINGTON — Fear and
loathing are the best words to de-
scribe the feelings of video tape store

P’Gram Mail
List To RCA?

® Continued from page |

He notes, however, that the high
cost of money is having an adverse
effect on credit selling and there are
certain areas more affected than oth-
ers. He cites Australia and New Zea-
land as territories other than the U.S.
as “difficult” and reports that Poly-
Gram has been discussing a deal for
some months with EMI in these ter-
ritories.

Baenge further states that Poly-
Gram is not contemplating with-
drawal from any other market and
that direct marketing operations in
France, U.K. and Scandinavia are
“solid.”

owners here about the controversial
Warner Home Video “rental only™
program.

Retailers. representing 90% of the
Washington metropolitan area mar-
ket met at an ad-hoc meeting Oct. 30
to voice their anger about the pro-
gram, which they maintain could
drive them out of business. and
voted unanimously to send letters to
WHYV expressing not only their con-
cern, but their refusal to go along
with the plan.

The shop owners and managers-
also voted unanimously to set up an
area-wide trade association.

The most often-voiced criticism of
the WHYV rental program was the
high licensing fee, which would
force retailer prices up prohibitively.

(Continued on page 78)

the market size has always been too
optimistic. But you must remember,
they are also trying to introduce a
major new consumer electronics
product during a recession, so it’s no
surprise that it hasn’t sold well. It
generally takes two to three years be-
fore there’s enough consumer
awareness to generate a meaningful
sales level.”

This analyst adds that all eyes will
be on fourth-quarter activity of the
disk. “This is the first Christmas sell-
ing season of a product that’s defi-
nitely a fourth-quarter item. It’s far
too premature for the company to
make a decision with regard to rede-
signing the product or changing
their marketing pitch.”

Milton Schlackman, an analyst
with Bear Stearns, advised his clients
to avoid RCA stock during the intro-
ductory period of the videodisk, un-
popular advice at the time. He still
believes “it’s too early to tell” what
SelectaVision sales will do further
down the road.

While such schemes as giving
away a disk player with the purchase
of a projection screen tv or stereo
VCR have been introduced by deal-
ers, Tom Kuhn, division vice presi-
dent of SelectaVision, does not con-
strue the giveaways as a bad sign.
“Our sales are picking up every
week.” he says. “It’s an incredible
sign of encouragement. Whatever
dealers are doing, it’s working.”

Not all dealers feel the need to
give the product away. “Everyone’s
trying to kill the disk.” says Peter
Conti, general manager of Video
Place in Washington, D.C. “But
we've sold more disk players than
any single model of VCR. We've
even sold off floor models to satisfy
demand.”

Conti credits availability of soft-
ware with SelectaVision’s perform-
ance—which has been far superior,
he says, to Laser Vision’s. “That was
a disaster because of lack of soft-
ware. We still can’t find laser disks,
but CEDs are pouring in.”

Assistance on this story provided
by Mike Hennessey in London.

If the RCA/PolyGram deal is fi-
nalized, it’s expected that it would
take effect early next year. Although
PolyGram has tried some pop prod-
uct here through direct mail over the
years, the US. division has been
marketing solely classical goods of
late, drawing from the extensive
catalog of DGG, Phillips and Lon-
don albums.

PolyGram’s direct marketing
services is one of six operating com-
panies of the Direct Marketing and
Trading division, including both di-
rect mail and tv response units. Its
“trading” aspect covers PolyGram’s
global retail, wholesale and rackjob-
bing activities.

Marvin Josephson
Reports Earnings

LOS ANGELES—Marvin Jo-
sephson Associates, Inc. reported
operating revenues for the first
quarter ended Sept. 30 up 93% to
$17,251,000 compared to $8,950,000
in the comparable quarter last year.

Netincome was $1,261,000, an in-
crease of 64% from the prior year’s
$771,000. Per share earnings for the
quarter were 62 cents compared to
30 cents last year.
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General News

Brief Challenges Sony Ruling

EIA/CEG Urges Reversal Of Decision On Home Taping

NEW YORK-The Consumer
Electronics Group of the Electronic
Industries Association has re-
sponded to the decision of the U.S.
Court of Appeals regarding home
videocassette recordings of copy-
righted matertal.

The EIA/CEG has submitted to
the court a brief urging a reversal of
the decision. The motion was filed in
San Francisco Monday and in effect
asks for a rehearing of the case.

The filing states, in part, “The vi-
tal interests of the television receiver
and VCR industry are at stake in
these proceedings, and as a repre-
sentative of nearly all our VCR
manufacturers and sellers of the
product at the manufacturer’s [evel
in this country, EIA/CEG has a cru-
cial interest in supporting the Petition
for Rehearing and Suggesting for
Rehearsing En Banc filed by Peti-
tioners.”

It continues, “Not only does the
panel decision threaten the viability
of a growing industry: its ruling has
had the sudden effect of turning
law-abiding citizens in almost three

For The Record

NEW YORK-—In a story in Bill-
board. Nov. 7. on the appointment
of Joe Mansfield as vice president of
contemporary music, Jerry Bradley
should have been named as chief of
the company’s country division.

million American homes into law-
breakers. The panel decision threat-
ens the privacy of millions of Ameri-
can citizens.”

Numerous related suits are cited
in an attempt to convince the court
that it “mistakenly and incorrectly
overruled the decision of the District
Court.™ Other arguments include
Sony survey date that indicate 96%
of all VCR users use their machines
primarily for time-shifting: and an
assertion that the use of VCR’s to
build libraries is insubstantial.

The brief continues. “Despite the
trial court’s findings of fact and its
own tacit acknowledgement that ap-
pellants had failed to prove any evi-
dence of damage from home video
recording the panel concluded that
‘the full scope of (home video
recording) tends to diminish the po-
tential market for appellants works.’
Nowhere does the panel suggest how
the potential market is diminished
or even on what facts its conclusion
is based.”

The brief puts forth the possiblity
that the trial court “improperly as-
signed the burden of proof on the is-
sue of harm to plaintiffs instead of
defendants.” Operating under that
assumption, it requests a rehearing
to give the defendants the opportu-
nity to “make an overwhelming
showing of the benefits of VCR us-
age to copyright holders.”

Another point made is that VCR’s
create a market for the appellants’
(MCA and Disney) own product—
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prerecorded videocassettes. ‘“‘Far
from being forced ‘to compete’ with
videocassettes, as the panel suggests,
the appellants are tapping a prere-
corded videocassette gold mine as
VCR sales grow.”

Finally, the brief states that the
court’s decision “midinterprets the
1976 Copyright Act and the will of
Congress.” It says the court should
defer to Congress in this matter.

In addition. the brief says, legisla-
tion has been introduced that would
amend the Coyright Act toread,”. ..
itisnot an infringement of copyright
for an individual to record copy-
righted works on a video recorder if
(1) the recording is made for private
use; and (2) the recording is not used
in a commercial nature.”

Largest Ever
West German
Pirate Raid

® Continued from page 1

right violation complaints filed by
GEMA, the German IFPI branch
and the Film Distributors Assn. The
state attorney in Dortmund coordi-
nated with authorities in other parts
of the state. which with West Berlin
is considered the center of video pi-
racy activity in West Germany. Sur-
prise proved a major factor in the
raid’s success.

In addition to the allegedly illegal
cassettes. the raid uncovered about
100 U-matic master tapes. More
than 50 video recorders were seized,
and an entire professional video du-
plication center was closed down.
Although no arrests were made. doz-
ens of individuals were questioned
and rcleased pending formal
charges.

A GEMA investigator says at least
one of the raided locations was a U-
matic rental center which provided
master copies to other duplication
centers.

Although the raid is considered a
significant blow to the regional pi-
racy market. IFPI lawyer Bernd
Boekhoff notes. “There’s still a lot of
the iceberg left below water level.”
He says that last week. the author-
ities were still going through scized
business records to find leads to *“the
people who pull the string,” adding,
“we don’t yet have a thorough pic-
ture of what the raid produced.”

All investigators agree, however,
that the scope of the raid and the en-
suing national publicity will have a
discouraging impact on video pi-
rates throughout West Germany.

More good news for investigators
came from the two national tele-
vision networks, ARD and ZDF.
which announced more active par-
ticipation in the fight against piracy.
GEMA estimates up to 80% of Ger-
man pirates also deal in off-air
copies. Private off-air recording is
legal in West Germany: commercial
off-air recording and duplication is
not.

Manfred Goeller. head of the
Film Distributors Assn. in Wiesba-
den. says the state-chartered stations
“were forced by recent develop-
ments to make a greater commit-
ment to the antipiracy fight.” He
provided the broadcasters with a list
of 1.000 films, most recorded off-air
in the German version. offered by a
single black market distributor in
Southern Germany.

ZDF says it already has filed sev-
eral civil complaints with state attor-
neys, while ARD confirms its inten-
tion to stop the “theft™ of its
broadcasts.

www.americanradiohistorv.com

"~ Market Quotations |

As of closing, November 5, 1981

ng;:nualLow NAME P-E (1536?) High Low Close Change
1% % Altec Corporation = 23 % 11/16 11/16 Unch.
38% 26% ABC 7 1598 36% 35% 35% —1%
45% 28% American Can 9 869 36% 35% 35% —1%
4% 2% Automatic Radio 4 15 3% 3% 3% + %
61% 40% CBS 8 1216 55% 54% 54% - %
45% 31% Columbia Pictures 9 299  42% 4% 42% + 1%
7% 4% Craig Corporation - 204 8 7% 8 + %
67% 43% Disney. Walt 13 395 52% 51% 52% + %
8% 3% Electrosound Group 9 3 4% 4% 4% + %
9 3% Filmways, Inc — 79 5% 5% 5% Unch.
22% 19% Gul + Western 4 492 16% 16% 16% + %
19% 11% Handleman 8 25 14% 14 14 - %
15% 7% K-tel 5 2 8 8 8 Unch.
82% 39 Matsushita.Electronics 1" 196 60% 58% 58% — 1%
59 38% MCA 7 57 42% 4A1%  42% + %
142 8% Memorex - 93 13% 13% 13% Unch.
65 48 3M 9 2522 51%  5i% 51% + %
90%2 56% Motorola 11 760 73% 70% — 2%
59% 36% North American Phillips 6 28 38% 38% 38 - %
20 6% Orrox Corporation - 69 11% 10% 10% - %
39% 21%: Pioneer Electronics 15 1 26% 26% 26% - 1%
32% 16% RCA - 1903 17% 17%  17% Unch
26% 14% Sony 14 58 19% 19% 19% - %
43 23% Storer Broadcasting 17 567 31% 29% 30% + 1%
6% 3% Superscope - 15 3% 3% 3% Unch.
32% 24% Taft Broadcasting 9 59 31% 31% 31% + %
58" 33% Warner Communications 19 1279 56% 59% 54% - 1%
OVER THE Sales Bid Ask OVER THE Sales Bid Ask
COUNTER COUNTER
ABKCO - % 1% Koss Corp. 132 8% 8%
Certron Corp. 400 1% 1% Kustom Elec. 200 2% 3
Data Packaging 600 6% 7% N. Josephson 200 1% 1%
First Artists Recoton - 2% 3%
Productions 100 5% 5% Reeves Comms. 244 28 28%
Integrity Ent. 250 6% 7 Schwartz Brothers - 2% 3%
Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide

to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas J. Volimer, Associate Vice President, Los An-
geles Region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Cali-

fornia 91503, (213) 841-3761, member New York Stock Exchange, Inc.
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" GET A GREAT FILM -FOR A SONG

EUE/Sc-een Gems is the TV Commercials division of
Columbia Pictures We've been a leader in the commercials
business since the birth of television.

Now we're bringing this selling experience to the music
industry.

EUE Video Music is headed by director Alan Metter and
execurive producer Larry Deleon.

Their film and commercial credits encompass the entire
tield of music and advertising: from stars like George Harrison,
Olvia Newton-John, ELO, Steve Martin and Natalie Cole, to

clients like CBS, Ford, Coca-Cola, Alka Seltzer, Datsun and
Honda.

EUE Video Music is headquartered on the Burbank
Studios Ranch, with its full complement of standing street sets,

shooting interiors and soundstages.

On our lot, your video
can be set anywhere your

EUE/SCREEN GEMS VIDEO MUSIC
Where a hit looks as good as it sounds

imagination takes you.
And you’'ll be surprised
(213) 954-3000

at how hittle & Jvé has to cost.
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THE STEVE MILLER BAND / Circle Of Love A PEABO BRYSON / | Am Love P, DR. HOOK LIVE
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The Best Of MINNIE REFERTON n , DELBERT McCLINTON / Plain’ From The Heart 779 GENE DUNLAP / Party In Me
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PERRY & SANLIN / We're The Winners ) \ PURE GOLD TIM BOGERT / Progressions
ST-12180 » 4XT-12180 . ST-12150 « 4XT-12150 ST-7004 » 4XT-7004
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LT-51114 ¢ 4LT-51114 » BLT-51114 TTRgRTY * A SKBK-7003 ¢ 4XKK-7003

and

TCHAIKOVSKY
OVERTURE
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SERENADE FOR STRINGS

PHILADELPHIA ORCHESTRA
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o F OPHA

b Songsmadsaoossn [ RE) ASTAIRE
VEHUDI ¢ STEPHANE
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NELSON RIDDLE

RICCARDO MUTI| ¢ Tchalkovsky Overture **9812" YEHUDI MENUHIN, STEPHANE GRAPELLI,
DS-37777 (Digltal) NELSON RIDDLE / Top Hat — Songs Made Famous :)gb_'
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DS-37860 (Digital)
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SHEENA EASTON / You Could Have Been With Me
SW-17061 » 4XW-17061 + 8XW-17061 AMERICA"

Featuning: +
1 Saw Marma Kissing Sania Claus .
Jingle Bell Rock "
CtumnsmAmaha

Rudamh'meRedNosedRemdea
Aingle Bells
SamaCIausLsCommgToTown
Winter Wonderland,
The Little Drummer Boy..

JOE DOLCE / (Shaddap You Face It's Christmas) E

The Joe Dolce Christmas Album
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IF YOURE THE CHARLIE DANIELS BAND,
GOING PLATINUM IS JUST ONE STEP
TOWARD WINNING ASCOTTY.

The Charlie Daniels Band may look
like your average collection of cowboys,
but they've proven to everyone within
earshot that they are consummate musi-
cians, both vocally and instrumentally.
Their latest effort, “Full Moon’; is a hit,
to say the least. It's already earned them
a platinum album. And now it's earned
them a Scotty.

We're proud of our association with
“Full Moon'! and we offer our sincerest
congratulations to all the members of the
team who made this ailbum possible:
The Charlie Daniels Band, artists; John
Boylan, producer; Paul Grupp, engineer;
and Woodland Sound Studios.

A Scotty Award recognizes more
than sales success. It recognizes the
artistry that accounted for those sales.
And the Scotty judges who make the
choices are some of the toughest in
the business.

These judges don't hand out
Scotty Awards every day. They
award only six a year to super
achievers in any category of music.

Just to qualify, you have to go gold

or platinum by RIAA standards. And you
have to master on Scotch® Recording Tape.
For all that, we salute our winners,

The Charlie Daniels Band.

It's tough to win a Scotty Award. But
when you win one, it means something.
And you can share that something with
someone less fortunate, because we'll
award $1,000 in your name to the Muscular
Dystrophy Association. We'll also award
a $5,000 music scholarship to a promising
new artist chosen by the top Scotty winner.

If you think you know a super achiever,
you can enter that artist in this year's
Scotty Awards. We're now accepting nomi-
nations for recordings that reach gold
or platinum status in 1981. And we'll donate
$100 to Muscular Dystrophy for each
qualified nomination.

So contact your 3M Field Repre-
sentative for details and nomination forms.
Join the Charlie Daniels Band and go
for a Scotty. It never hurts to be the best.

SCOTCH RECORDING TAPE

TR I R e A
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Rock'n’Rolling
‘Saturday Night’ Fights?;
Siouxsie Battles Symbols

By ROMAN KOZAK

NEW YORK “‘Fear’ Riot
Leaves Saturday Night Glad To Be
Alive,” read the headline in the N.Y.
Post Tuesday (3) describing the ap-
pearance of the Los Angeles punk
band Fear at the previous “Satur-
day Night Live” show.

According to the story that fol-
lowed, the band and their fans
caused “an estimated $200,000” in
damages, allegedly
destroying a mini-
cam camera, two
viewers, a viewing
room, and the
“Green Room.”

The Post’s story
further went on to
say that though the
tv and studio audience didn’t see it,
the event became “a total out of con-
trol free-for-all,” after the band’s
fans “jumped up and started slam-
bang dancing—a new punk craze
that involves dancing, biting and
kicking.”

“Producer Dick Ebersol tried to
usher the groupies into the Green
Room, hoping to calm them down.
Instead—they wrecked it,” contin-
ued the story. It said that “all hell
was breaking loose with the affil-
iates,” because of swear words that
got out on the air during the band’s
performance, and that a special
meeting was called with NBC-TV
president Grant Tinker to discuss
the incident.

“I've been in this business for
years and I've never seen anything
like this,” one unnamed NBC tech-
nician told the Post. “This was a life
threatening situation. They went
crazy. It’s amazing that no one was
killed.”

Did all this really happen? Or is it
another case of the mass media giv-
ing rock’n’rollers a bad rap? And
who is Fear anyway?

“The New York Post did not
check its facts, and it chose to print
an erroneous story,” says “Saturday
Night Live” spokesman Peter Ham-
ilton. “As far as we can tell there has
been no $200,000 in damages. We
had to pay $40 in labor penalties.
That was the extent of it.”

During Fear’s set, as the tv au-
dience could see, skinhead fans of
the band were running and jumping
on and off the stage while Fear
played. This is not unusual during a
punk show. But during the third
song of the band’s second appear-
ance late in the show, somebody be-
gan yelling obscenities close to an
open mike. Producer Ebersol imme-
diately went to a tape.

“The most important thing in a
live show is always to be in control of
the set,” says Hamilton, “And we
had that at all times.” He adds that
the band’s appearance sparked all
of 12 complaints from viewers. But
nothing major, no crisis meeting,
and “there was no smoking ruin,” he
adds.

“In point of fact nobody was hurt
and nothing was smashed,” says
Fear’s lead singer Lee Ving, back
home in Los Angeles, and unaware
there was any controversy until the
Post’s story was read to him. “All
that happened was that a plug got
pulled out and a Halloween pump-
kin was destroyed.”

According to Ving and Slash Rec-
ords president Robert Biggs, for
whom Fear records, during the dress
rehearsal, one of the dancing kids
tripped over a camera cable, anger-
ing the shows’ cameramen who for a

while refused to film under circum-
stances where a bunch of punks
would be slamming into each other
around them. But after a meeting
with Ebersol the technicians agreed

to go back to work.
The 20 or so fans who were seen
on the show were skinheads from the
(Continued on page 16)

General News

CHICAGO STAR—CBS/Scotti Brothers Records' artist John Schneider auto-
graphs an album for one of approximately 4,000 fans who waited patiently
outside a Chicago record store for a chance to meet him.

_Signings |

Canadian band Rush re-signs
with Mercury/PolyGram world-
wide, excluding Canada and Japan.
This coincides with the release of
their two-record live album “Exit
Stage Left.” . .. Del Sharnon to Net-
work Records with first LP “Drop
Down And Get Me” produced by
Tom Petty. . . . Italian group Kano to
Mirage Records with LP “New York
Cake” set for release Friday (13)
which includes single “Can’t Hold
Back (Your Loving).” ... Gang’s
Back, a six-piece band, to Hand-
shake Records through I.C.E. Pro-
ductions.

In an age where competition is the name of the game, your
business, corporate name and product or service must be
remembered by everyone that counts.

At The Pathelogical Corporation we make sure that whether
you deal with the general public or specifically with your
trade, you will be remembered by all your potential clients,
and they in turn will be able to identify and equate your pro-
duct or service immediately with your name.

Pathelogical offers a new and unigue concept in advertising
and corporate communications. Our organization combines
all the key communication disciplines under one roof. By
specializing in full service advertising, corporate com:-
munications/design and multimedia production, we can of-
fer our clients, from inception to completion, total com-
munications service without the headaches.

At Pathelogical we can handle all your promotional needs,
whether it be the creation of a new image or the filming of a
rock concert. By conceiving identity programs, and produc-
ing logos, logotypes, annual reports, corporate papers and
stationery, audiovisual presentations, motion picture and
video promotion packages, sales films and television com-
mercials, we are changing the future of our clients. Give us
a call, and let us know if we can change your future too.

We're Pathelogical, the full spectrum image makers. ™
Oh,.. What's a Pathelogical?... A name you'll never forget!

PATHE LGSICAL

THE PATHELOGICAL CORPORATION S100 WILSHRE BOULEVARD

SUITE 251 BEVERLY HILLS, CALIFORNIA S0212-9985

[213]273-4581
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Tape Make'r's
Urge Radio To
Use Cassettes

NEW YORK —Broadcast industry
acceptance of cassette tapes in
syndicated program distribution is
being urged by leaders in the tape
duplicator field.

An Audio Engineering Society
tape duplicators panel discussion
Oct. 31 defended cassette tape audio
quality and cited savings to adver-
tisers and duplicators of more than
50% on production and shipping
costs through cassette conversion.

Today, radio syndication is done
on reel tape, and broadcasters tradi-
tionally have been reluctant to in-
stall cassette players.

Dupers, however, insist that cas-
sette audio quality today is fully
competitive with other formats, and
they maintain cost savings are
enormous. Radio’s conversion to
satellite for direct program distribu-
tion will be gradual, allowing cas-
settes to be useful for many years, it’s

also claimed.
(Continued on page 90)
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MUSIC FEVER—Shadow

KITCHENER GOES SOCA—Kitchener
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Thousands of Additional
Titles Available
1273 Fulton Street
Brooklyn, N.Y. 11216
(212)783-3455-8336-2542

THE WORLD’S GREATEST
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& STEEL BAND MUSIC

Media Hoaxed
By Fake Stones’
Ticket News

NEW YORK —A controversy has
exploded surrounding the distribu-
tion of tickets to appearances by the
Rolling Stones at the Civic Center
Coliseum in Hartford, Conn.

Thousands of Stones fans were
duped into believing that tickets for
the Nov. 9-10 shows would be sold
according to a complicated mail or-
der system as outlined by the pro-
moters, Cross Country Concerts.
However, Cross Country reversed its
plan and announced that tickets
would be sold at Ticketron and the
Coliseum boxoffice. Now the Hart-
ford media is fuming that it was an
unwitting party to a major hoax.

Perry S. Ury, station manager for
WTIC-AM-FM, said in an editorial
Thursday (29) that the station was
the victim of “a deliberate false-
hood” and demanded an apology
from Jim Koplick of Cross Country.

LEO SACKS

General News

® Continued from page 15

Washington, D.C. area who were in-
vited to come up to see the show at
their own expense.

“The band wanted their audience
so they wouldn’t be just playing to a
bunch of blockheads, so they called
down to Washington.” says Biggs.
“In New York there really isn’t the
scene, but it remains viable in subur-
ban areas. So they went to Wash-
ington and imported a bunch of
skinheads.”

Biggs and Ving say that they got
on the show because Michael
O’Donahue saw the group in the
“Decline Of Western Civilization,”
a film about the L.A. punk scene
and he, Ebersol, and John Belushi,
who made a cameo appearance on
the show, all wanted the band for
Halloween.

L

Remember the scene in “Mommie

Dearest” where in the middle of an

Rock'n'Rolling

interview Joan Crawford goes out
and beats up her kid? It wasn’t quite
that bad, but tensions are high and
doors are being slammed, when
Siouxsie of Siouxsie & the Banshees
and manager Nils Stevenson are dis-
cussing 4 business problem in the
midst of a visit from Biliboard.

Both sound exhausted in the
midst of a long tour that had them
out on the road since June. Neither
had much sleep the night before,
and now, sitting in one of New
York’s less than best hotels, their
probiem is money.

“We can’t go back to the West
Coast, because we can’t afford it. 1
got sick there and had to cancel a
gig. We only played in Pasadena.
We had another gig and we always
intended to go back. Butsince we are
on this side (of America) and it is on
the other, business-wise we can’t.
We can't hiich a ride with our equip-
ment.” says Siouxsie, doing her best

CBS, WEA Demand Airline Music Veto

® Continued from page |

formance fees from the airlines or
their programmers at this time, the
threat of such an alternative remains
implicit.

However, it is known that they are
seeking sufficient programming in-
put, or control, to insure promo-
tional benefits. They apparently no
longer feel that traditional airline
music programming provides useful
plugs affecting sales of current rec-
ords.

This view, of course, is hotly con-
tested by the program services. who
have always maintained that expo-
sure of air passengers to recorded
music, backed up by artist and label
identification does, in fact. spur con-
sumer sales.

This position has remained with-
out noticeable challenge since the
launch of airline programming serv-
ices more than |5 years ago. Pro-
grammers do pay performance fees
to ASCAP, BMI and SESAC, and a
mechanical royalty to the Harry Fox
Agency to cover taping of disk mate-
rial, but have received de facto per-
mission to dub recordings without
special payment.

Some observers see in the label
policy switch a latent implication
bearing on record company at-
tempts to achieve royalties on radio
play. The reasoning here is that any
move to reinforce label rights in
copyrighted recordings adds weight
to industry arguments before Con-
gressional committees mulling pay-
for-play legislation.

But others, close to policy-makers
at CBS and WEA, deny this motive.
They say there is no intention to
carry through a licensing formula to
radio or syndicators, even though
some of the latter’s program services
do not deal with current product the
labels are anxious to push.

John Chinn. director of audio
programming at In Flight Services, a
major airline music supplier, dubs
his service as “definitely” aiding
record promotion. “Without this
service,” he contends, “passengers
would come on board with their
Walkmans and their own record-
ings. made most likely as a result of
home taping.”

Somewhat more outspoken is
Denis Hyland. general manager of
Music in the Air, a division of John
Doremus Inc.

“l believe those responsible for
this decision haven't the foggiest
idea of what in-flight entertainment
entails,” he says. “It is patently clear
that these companies (CBS & WEA)

have not communicated with their
own promotion people to learn how
we work with them.”

Hyland also speculates about the
labels’ motives. “It is possible they
are not really looking at us,” he says.
“but are rather using us as a prece-
dent-setting vehicle to ultimately li-
cense radio syndicators and, in fact,
radio stations themselves.”

Although letters had been sent

earlier to airline programmers, word
of WEA’s stance surfaced publicly at
the recent Airline Entertainment
Assn. meeting in Phoenix (Bill-
board. Nov. 7).

Airline programmers other than
Doremus and In Flight. include
Horizon Audio Creations in Que-

bec. and TransCom, a unit of

Sundstrand. based in Costa Mesa.
Calif,

to be gracious to a guest who wants
to talk about swastikas and Jewish
stars. In its time the band has used
both symbols, sometimes one within
the other.

“I'm not Jewish, and I'm not a
Nazi either.” says Siouxsie. “Ithas to
do with how little regard I have for
strong symbols, as opposed to decid-
ing who hates who. I tied it to the ob-
sessions and pitfalls of both (sym-
bols).”

Not a gimmick then but a battle
against the tyranny of arbitrary sym-
bols? Even if so, it doesn’t seem to do
it much good. because in the U.S. at
least, the band, signed to JEM, is still
scuffling. It has a measure of success
back home in Britain. but commer-
cial radio in the U.S. won't touch
them, and the band will not play
down to radio either.

“We are using the music business
the best way we can. so we can write
the songs that we write. We will not
do anything to cheapen what we are
trying to say.” says Steve Severin,
bass player and co-founder of the
five year old band. “Some of our
songs are intense and tormented, but
some are very passionate and beau-
tiful.”

It’s a short interview. This is not a
band easy (o talk to. Later that night.
they play the Ritz. It is a tormented
and beautiful performance. They
will be back in New York, Friday
the 13th. atthe Peppermint Lounge.

NO INSURANCE,
NO CO

Concert liability coverage can
be hard to get. But at Reed
Stenhouse, no problem. It's a
specialty of ours. And both
promoters and performers

2

CR °

can take advantage of our
low cost. We can serve you
at 180 offices, worldwide.
Call (206) 623-2080
or TELEX 32-0048 for
more information.

REED STENHOUSE

INTERNATIONAL INSURANCE BROKERS

Suite 825, Fourth and Battery Bldg., Seattle, Washington 98121
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General News

CAPITOL TEAM—Don Zimmermann, right, president of Capitol Records,
congratulates Billy Squier on a job well done after his successful appearance
at Madison Square Garden.

Eric Goes For ltself With
‘Chariots’ Theme Single

NEW YORK—After the “classiest
of turndpwns” by major labels, Eric
Records departs from its oldies im-
age with the release of a single of the
theme from the hit movie. “Chariots
Of Fire.”

The label. an affiliate of Phila-
delphia-based one-stop American
Record Sales, basically operateson a
leased-master basis with some 175
oldies recordings so far, but since the
firm’s Bill Buster was “impressed”
with the theme, he decided to enter
the current singles stakes.

Therecording features the Assem-
bled Multitude, a studio group that
had success in 1970 with an Atlantic
recording of the “Overture From
‘Tommy’,” and was cut Oct. 16-17 by
Michael Lloyd for Mike Curb Pro-
ductions in Los Angeles. Buster says
he failed to get a major label to go
with the master, concluding that the
industry is “playing it too close to the
vest” in going with this type of prod-
uct, although the Vangelis-penned
theme is available as a single and
soundtrack from Polydor. Vangelis

Peter Pan LP
Gets TV Push

NEW YORK-—Peter Pan Indus-
tries has embarked on a national tv
campaign for its “Aerobic Dancing”
album on its Parade label.

The campaign, according to
Marty Kasen, president of Peter
Pan, consists of four weeks of 30-sec-
ond spots that projects an audience
of half-a-million daily on the syndi-
cated “Morning Stretch” show start-
ing Nov. 23 and running through
Christmas. The buy was made

through Glasheen Advertising here.

is also the author of the flipside of
the Eric version, the theme from
“Cosmos,” the PBS series now in its
second run.

Meanwhile, Buster has setup a
network of independent distribu-
tors. for the disk, including Mal-
verne in New York and Boston;
Schwartz in Washington and Phila-
delphia; Progress in Chicago; Pa-
cific in San Francisco and Seattle;
and California Record Distributors
in Los Angeles.

Appropriately, the single is being
delivered to radio stations in Los
Angeles by a crew of “runners.”

RCA Issues Black
Acts On Sampler

NEW YORK —Sixteen black acts
are the focus of an RCA “Gift Trip”
sampler album, programmed and
mixed for continuous play so that
disk jockeys at radio and in discos
can segue from one cut to another
without removing the LP from the
turntable.

Also, the sampler will be made
available to dealers across the coun-
try for in-store play and for use in
their fall and Christmas merchan-
dising plans.

Produced by Basil Marshall, man-
ager of black music merchandising,
in collaboration with engineer Pat
Martin, the sampler features per-
formances by Evelyn King, Dream
Machine, the Main Ingredient fea-
turing Cuba Gooding, Chocolate
Milk, the Whispers, Shalamar,
Lakeside, Chi-Lites, Staple Singers,
the Dells, Carl Carlton, Rhyze, Ra-
fael Cameron, Skyy and the Bene-
deth Band.

Ex-Employee
Sues UA Music
For $250,000

LOS ANGELES—Tony M. Scott,
former employee in the UA Music
royalty sector, asks $250.000 in
exemplary and punitive damages
from his former employer in a Supe-
rior Court suit here.

Scott alleges that he was fired
from his job in late August 1981, af-
ter he called his supervisor Frank
Wiser a liar. Scott claims that in
prior discussions with his superior
he had been advised to speak with
candor, which he did.

Wiser, the suit adds, wrote a
memo about the conversation to Ste-
ven E. Salmonsohn, which in turn
caused the plaintiff to receive word
from Wiser that he was placed on
temporary suspension. Scott claims
he was then terminated without
being able to discuss his side of the
encounter.

Buddah Music Files Suit
Against Unart, UA Music

NEW YORK-—-Buddah Music
and other affiliated music publish-
ing firms contend breach of contract
in a suit filed in the Supreme Court
here against Unart Music and
United Artists Music.

According to the action, Buddah
and the defendants entered into an
agreement July 1, 1976 that called
for UA to administer and manage
copyrights for a period of five years
in which Buddah was toreceive 50%
of the net proceeds of all income de-
rived from the copyrights; and that
defendants could within 90 days
from the date of termination of the
agreement exercise an option o pur-
chase all of the plaintiffs’ interests in
the rights and copyrights based on
five times the total net proceeds in
the last full calendar year prior to
the exercise of the option.

Additionally. the pact provided
that the defendants were to make an
advance payment of $300.000, to be
considered an advance recoupable
from any monies payable to plain-
tiffs under other sections of the
agreement.

But, the plaintiffs say they wanta
declaratory judgment that the agree-
ment was terminated effective July
1, 1981 based on an audit that re-
ported that there were “‘numerous
errors” of defendants’ books.

Also, the action seeks to cancel the
lien on a security agreement on June
24, 1976 conveying a security inter-
est in the outstanding capital stock
on securities of the plaintitfs, Bud-
dah Music, Kama-Sutra Music,
Kama-Rippa Music and Tender
Tunes Inc.

““There’s a rumor
going around about

a company that has
stock record album
covers in full color
called “‘Instant Album
Covers’’ (available in
quantities as low as
100) plus 8 other
fascinating services.”’

“To find out more
about this rumor call .
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General News

WELCOME

ROSEMARY
CLOONEY

. - )y

s

-

WITH LOVE—Singer Rosemary Clooney signs her latest Concord Jazz re-
lease, “With Love," for a fan at Rose Records, Chicago. Clooney was appear-

ing at Rick’s Cafe Americain jazz club.

L.A. Reunion Of 1940s Singers

LOS ANGELES—At least a
dozen once-renowned singers with
the big bands of the 1940s will be
present Nov. 16 at Sportsmen’s
Lodge in suburban Studio City fora
reunion gala under auspices of the
Hollywood Press and Entertainment
Industry Club.

Tickets are $17.50. Among those
attending will be Jo Stafford, Bea

Wain. Yvonne King. Martha Tilton,
Jack Leonard. Roberta Lynn. Matt
and Ginny Dennis. Paula Kelly and
Art Lund. Chuck Ceci! of “Swingin’
Years” radio renown will emcee the
program, being coordinated by
Gilda Maiken and Leon Walker.
Maiken once toiled as a singing
member of the Skylarks vocal group.
Dinner will be served at 7 p.m.

BOOK REVIEW:

JUKEBOX: THE GOLDEN
AGE. Text by Vincent Lynch and Bill
Henkin. Photographs by Kazuhiro
Tsuruta. Published by Lancaster
Miller (Berkeley, California) 110 pp;
$12.95,

This little gem of a book focuses
on the jukebox golden age of 1938-
48, when the art-deco bubble tube/
plastic-chrome - fluorescent - designs
reached their zenith and before See-
burg displaced Wurlitzer as industry
leader with its 1948 introduction of
the first 100-selection box jukebox.
1t boasts 45 full color plates (of 32
full-size boxes, 6 table-model boxes
and 26 speakers) that showcase the
venerable coinboxes like Playboy
centerfolds, plus a 10-page introduc-
tion and running individual-model
commentary that provides a good, if
necessarily brief, historical overview
of the rise of the jukebox phenom-
enon.

Since all of the boxes pictured are
owned by Judith’s Jukes (a jukebox
restoration company operated by
Automatt studio owner David Ru-
binson} and since the text is co-au-
thored by Vincent Lynch. who man-
ages Judith’s Jukes, what we have
here is either a Smithsonian-quality
historical document or the spiffiest
in-house ad brochure ever seen.

The text does a good job of out-
lining the general social and specific
music-industry forces and politics
which affected the rise of the juke-
box, and provides detail on the vari-
ous personages who were instru-
mental in its history.

Among them: Thomas Edison,

By JACK McDONOUGH

who sold the rights to manufacture
his tinfoil phonograph for $10,000
plus a 20% royalty; Louis Glass, who
first put a coin slot on an Edison ma-
chine and installed it in the Palais
Royale Saloon in San Francisco in
1889; John Gabel, whose machines
were the first to offer more than one
selection and the first to use ten-inch
disks instead of wax-and-cardboard
cylinders; Justus Seeburg and Ru-
dolf Wurlitzer, the Swedish and
German immigrants who founded
the premier American jukebox com-~
panies: Wurlitzer designer Paul
Fuller, whose work with phenolic
resins led to the sensuous arch-top
forms that so excited the public (it
was Fuller, “the leading figure in the
history of jukebox design.” who pro-
duced “the single best-known, best-
loved jukebox of all time, the Model
1015.” which shipped more than
56,000 during late 1946 and 1947).
Also covered are Homer Cape-
hart, who as marketing director for
Wurlitzer “established the most
formidable distribution network in
the history of coin-operated ma-
chines” and went on to become a
three-time Republican senator from
Indiana; David C. Rockola, the Ca-
nadian born manufacturer whose
Rock-ola is the only golden age com-
pany still making jukeboxes (and
how many people realize that
“Rock-ola” was not a clever catch-
word based on the new music but
someone’s actual last name?); and
Seeburg designer Nils Miller, whose
“hard, angular chromium-trimmed
design” for the M-100A “was as

Golden Age Of The Jukebox
Through The Years 1938-48

radical a departure from the boxes
of the golden age as the first colorful
light-up boxes had been from the se-
date radio cabinets of the 1920s and
30s.”

Along the way there are intriguing
historical notes such as the one ex-
plaining how Prohibition probably
did more to secure the success of the
jukebox than anything else, “since
every speakeasy had to have music,
but not every speak could afford a
band” and the note on the Wurlitzer
trade-in policy which meant the ax-
destruction of thousands of good
boxes that would be worth good
.money today.

But perhaps the most telling para-
graph isone in which Lynch and Hen-

kin zero in on what the jukebox meant
to the American record business:

“In the 30s and 40s the jukebox
provided a musician with the largest

audience and the widest exposure he
could hope for. For the middle-of-
the-road white musician, the direct
power of the jukebox in its heyday
reflected the importance of record
sales made in lots of several hundred
at a time to operators with numerous
locations. A few such sales could
easily inspire a genuine marketing
effort on the part of an otherwise
taciturn recording company. But for
the cowboy and the hillbilly, and es-
pecially the black musician, the
Jukebox was more than a desirable
option. It was often the only way to
go. For all practical purposes, there.
was no place a black musician could
have his records heard on a large
scale but the jukeboxes.”
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Commentary

Maple Leaf: A Pirate Cover?

By BRIAN ROBERTSON

News item: New York, May 27, 1981—The sentencing of five
additional defendants convicted in the FBI’s “Operation Turn-
table” tape piracy case to up to 10 years imprisonment once again
ser new records for severity.

News item: Toronto, May 20, 198 | —Chris Nissen of Montreal
has been fined $500 following a plea of
guilty to 25 counts of copyright infringe-
ment involving songs by Bruce Spring-
steen, Paul McCartney, Bob Dylan, Joni
Mitchell, Elton John, John Lennon and
others.

Go ahead and take another look, it’s
not a typographical error, just the grim
reality that the Canadian recording in-
dustry is facing every day courtesy of
our federal government.

Our industry is the reluctant victim of
a pathetically outdated Copyright Act
that was created in 1924 and still refers
to sound recordings as “perforated
rolls.” More than anything else, our in-
dustry is the victim of a plodding bu-
reaucracy that has formally been going
through a copyright revision process for
over four years and in all likelihood will
not be ready to put anything into law
for at least another four.

In the meantime, the Canadian
recording industry is in danger of bleed-
ing to death from the erosive factors of
piracy and home taping.

The Canadian Recording Industry
Assn. (CRIA) has estimated that piracy
skims up to $50 million a year off legiti-
mate sales ($540 million at retail last
year) and home taping lops off a further $40 million.

That ain’t petty cash, buddy. and the 10% drop in retail sales
in 1980 and the declining number of major record companies is
testimony to that.

‘Ridiculously low penalties
for copyright violators’

What we are looking at in Canada is a growing piracy prob-
lem that is fueled by ridiculously low penalties that threaten
copyright violators with a maximum fine of $10 per infringing
copy. Contrast that with the United States where fines range up
to $50.000 and jail terms up to 10 years (and enlightened leg-
islators are saying that even that isn't high enough!) and you
have the makings of a potential time-bomb.

When the ticking stops and the bomb goes off. we’re going to
have ourselves a haven here in Canada. The parasites who cur-
rently feed off our business are going to say. “Boy, what a deal.
a $200 fine for a piece of a $50 million pie. Thank you, Canada,
for your generosity, we’ll be right up.”

A haven is what we will be—no different from what Hong
Kong used to be or Singapore still is. A country with no visible
concern about the loss of income of its performing artists. com-
posers, producers and musicians, or the declining employment
in the industry or the eroding base of the manufacturing indus-
try and its destructive influences down the distribution line in
the loss of domestic taxes and export sales.

Penalties for copyright infringement in Canada have to be
increased now. The Canadian recording industry cannot afford
to sit back and see Canada become a world center of illegal ac-
tivity.

Juyst over a year ago, faced with spiraling piracy activity,

Robertson: ‘“We cannot sit back and see
Canada become a world center of illegal
activity.”

CRIA established a full-time piracy investigative unit. In the
next couple of weeks, the CRIA board of directors is meeting to
review a budget to double the size of this office. John Langley,
the ex-Royal Canadian Mounted Police officer who is the di-
rector of antipiracy operations for CRIA, reports that he cur-
rently has over 200 open and active files
on piracy activity in Canada and that
list is being added to every day.

Only a few weeks ago, a CRIA-ini-
tiated investigation culminated in the
arrest of nine individuals on criminal
conspiracy charges and the recovery of
masters, molds, stampers, record jack-
ets, and finished product valued at in
excess of $1 million.

The influences of inadequate penal-
ties are numerous. We have found in re-
cent months that many law enforce-
ment agencies in Canada are reluctant
to undertake investigations when the
penalties for conviction are so low.

We have found that even the Depart-
ment of Justice has zippered its budget
for prosecution of piracy cases all but
shut: so much so that a major case with
international influences that was
brought to them by CRIA and the
RCMP apparently was prevented from
going to court because of the lack of a
budget to proceed. That's not just un-
fortunate, that’s a scandal.

Canada’s lack of action on copyright
revision is making it the laughing stock
of the intellectual property world. Inter-
national attendees at the recent VIII
Congress of INTERGU in Toronto just could not believe the
lack of interest and parallel lack of action by federal bureau-
crats.

The Canadian Recording Industry Assn. has been pleading
its case for an ad hoc amendment to the Copyright Act to in-
crease piracy penalties for over two years. The association has
garnered the support of many allied industry organizations. in-
cluding the Canadian Assn. of Broadcasters. Canadian Music
Publishers Assn., A.F. of M.. Canadian Musical Reproduction
Rights Agency, Composers, Authors and Publishers Assn. of
Canada, Performing Rights Organization of Canada. the Ca-
nadian Motion Picture Distributors Assn., plus the written sup-
port of all the major recording artists in Canada. including

‘Our industry is the victim
of a plodding bureaucracy’

Anne Murray, Gordon Lightfoot, Rush. Bruce Cockburn and
Frank Mills.

In Ottawa. there’s nothing the RCMP would like better than
1o see the penalties increased. as would the office of the Secre-
tary of State, the Department of Communications and the cul-
tural representatives of the opposition parties. And yet, we still
wait and wait and wait.

The recording industry in Canada is young, creative, vital
and ambitious and it has grown dramatically through the 70s.
Its introduction to the 80s, however. has been anything but
surefooted and if it is going to maintain its growth. it is going to
need a little help from its friends in Ottawa. Help that will dis-
courage piracy activity, not encourage it.

Is anyone out there listening?

Brian Robertson is president of the Canadian Recording In-
dustry Assn., headquartered in Toronto.

Articles appearing on this weekly page are designed as a forum for the expression of views of general interest. Contri-
butions should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway. New York, N.Y. 10036.

Letters To The Editor

Dear Sir:

On paper, your remarks about country music having
a rough time of it in Los Angeles, Washington and San
Francisco would appear to have substance (Billboard,
QOct. 17). One year ago, country had about a 4 share in
San Francisco. Now it's almost a 9. Washington looks
like about a 7.3. Los Angeles should add up to about a
52

It would seem your writer is like some of the more
impatient folks in high management positions. Unless
you strike magic quickly, like at KILT-FM or in Detroit,
don't count out the new converts to country. Why not
play with us in the real world for a while and cope with
the day to day struggles of programming a station
that's just changed music?

While music is only part of the KSAN-FM product,
and V'l never blame a record company on any downfall
of mine, try this one on for size: The Gavin Report is

one block away from KSAN. All | get from 90% of the
music folks is a load of records dropped off at the front
desk. No note, no visit. No questions on if they can
help. Maybe it's against the law for them to have their
act together in San Francisco where country is con-
cerned.

Try coping with the rumors, the extra hard struggle
to get sales figures up, and then check around at the
recent ARBs. In most markets, the station that
switches to country takes anywhere from one to two
years before they make it.

Check how long it took KSCS. How long did it take
KNIX-FM; how long has it taken KOKE-FM to get there?
The station that finally best WBT worked for years. Just
because you change to country, magic isn't waiting
around the corner! Bob Young

Program Director, KSAN-FM
San Francisco

wwwW americanradiohistorv com

Dear Sir:

| would like to comment on the letter about Donna
Halper (Billboard, Oct. 24) as follows:

Bravo! if | had a nickel for every time | have heard
the name Manilow used in a derogatory fashion by the
so-called “experts™ in the business as the purveyor of
everything bad in “adult-oriented” music, | could at
least break even on concert tickets.

| believe Manilow should indeed take it as a compli-
ment, as his audience is certainly as diverse as any
performer could ever hope for. | only wish that people
such as Ms. Halper would just accept the fact that the
man does have the talent, knows what to do with it and
does it very well.

Elizabeth Chapin
Nashville
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APPLE RADIO IS LEADER

Radio Programming

Audio Cable Shows Fast Growth,
Poses Powerful Threat To Radio

® Continued from page |

interconnecting their services to
various cable systems by microwave.
Classical over-the-air station
WQXR-AM-FM New York is al-
ready interconnected in this way
while classical WFMT-FM Chicago
is beamed to cable systems via satel-
lite.

One of the leaders in the cable ra-
dio movement is adult contempo-
rary Apple Radio, which claims to
be the first and largest cable radio
network. Only 21 months old, the
system now serves more than
500,000 homes and boasts of a lis-
tening audience of 2 million.

Apple Radio is heard on Tele-
prompter Manhattan Cable Tele-
vision (Channel L), Teleprompter
Cable Television of Long Island
(Channel 17), Teleprompter Cable
Television of Westchester (Channel
L), UA-Columbia’s Brookhaven
Cable Television (Channels 6 and
H), Suffolk Viacom Cablevision
(Channels 6, 18, 27 and 95.9 on FM
stereo via radio hookup) and Cable-
vision of Long Island (Channel 12).
Cable operators receive Apple Ra-
dio free of charge.

Negotiations are currently under
way with several other potential
cable television affiliates from Bos-
ton to Washington, D.C. Apple Ra-
dio will be able to transmit as far as
those two cities early next year when
it converts to microwave through
Eastern Microwave in Syracuse,
NY.

Apple Radio’s growth into a re-
gional cable radio outlet transmitted
by microwave is a far cry from the
network’s original concept. Actually.
what is now Apple Radio started out
as WDIX—a parttime AOR cablera-
dio station operated out of a base-
ment in residential Dix Hills, Long
Island.

Founders Bob Buchmann and
Corey Taylor began cablecasting
WDIX over Suffolk Viacom Cable-
vision in 1977. The station did not
evolve into Apple Radio until Janu-
ary, 1980. when Cablevision (Long
Island’s largest cable company)
added the outlet, making Apple Ra-
dio the first cable radio network.

Buchmann left the station as pro-
gram director in December, 1980, to
become program director at WBAB-
FM in Babylon, Long Island. Taylor
remained until September. when he
resigned as president and general
manager. A few weeks before Tay-
lor’s exit, Apple Radio was pur-
chased by New York-based KCR
Enterprises Inc. Mark Alan Biggs
from WRC-AM in Washington D.C.
was hired as general manager, and
Gary Ciline was named president.

KROY SUING
ARBITRON

SACRAMENTO—Attorneys for
KROY-AM & FM Sacramento have
filed a $5 million lawsuit against Ar-
bitron in U.S. District Court for the
9th Circuit here. The stations were
listed “below the line” in Arbitron’s
spring ‘81 book, and are seeking
compensation for damages. An Ar-
bitron spokesperson said the stations
were penalized for making on-air
survey announcements during the
sweep, and that Arbitron has docu-
mentation to that effect. No trial
date has been set.

The programming force behind
Apple Radio’s success is Brooke
Daniels, a 21-year-old who began
her career in cable radio at New
York Tech’s WNYT when she was
15 years old. After serving as Apple
Radio’s music director for seven
months, Daniels was appointed pro-
gram director in June. She still as-
sumes music director responsibilities
in conjunction with her new post.

Although Daniels is very enthusi-
astic about the rapid growth of
Apple Radio and cable radio in gen-
eral. she admits that the youth of the
medium causes several problems.

“First. these’s a problem with not
having call letters,” she begins. “Al-
though we aren’t a radio station per
se, we hung on to the call letters
WDIX for a long time because
record companies and especially ad-
vertisers have difficulty under-
standing exactly what Apple Radio
is. They could deal with us as WDIX
because of the call letter association,
but confusion began as soon as we
became Apple Radio.

“An even bigger problem is rat-
ings. We've reportedly shown up in
Arbitron diaries, but they don't in-
clude cable radio in their ratings. On
asimilar note. BMI1, ASCAP and the
FCC don’t know what to do with us
either. The medium is so young that
they aren’t sure how to classify us.
They can’t figure out whether we're
cable television or radio or what. To
be honest, we don’t know either.”

Ironically. yet another problem of
sorts for Daniels is the growth of
Apple Radio. Every time a new
cable company adds the network.
the audience notonly grows but may
change significantly.

“It’s not like a regular radio sta-
tion where you always have the same
signal strength and same potential
audience.” says Daniels. “When we
pick up a new cable system. that’s
50.000 more people who may be to-
tally different from our previous au-
dience. For instance, cable sub-
scribers on Manhattan’s Upper East
Side are very different from cable
subscribers in rural Long Island.”

Thus, each time Apple Radio
adds a new affiliate. Daniels has to
find out about the new subscribers’
listening tastes, interests and
lifestyles. “We're constantly fine
tuning,” she says.

Daniels finds out a great deal
about her listenership through
demographics from Apple Radio’s
affiliated cable systems. Surveys
show that more than 60% earn more
than $22,700 a year, more than 50%
have either attended or graduated
from college, and more than 61% are
white-collar professionals.

“We're not only reaching a large
number of households, but they’re
households with money,” says Dan-
iels, noting that Neilsen studies show
there to be 39% more 18-34 women
and 51% more 18-34 men in cable
households to ordinary households.

With these demographics in mind,
Daniels has developed a format that
is 80% music/20% talk. The music is
geared to adult tastes with softer,
non-offensive music played and
louder teen-oriented acts including
Foreigner. Pat Benatar and Blue Oy-
ster Cult avoided.

Apple Radio’s most-played artists
are the Beatles, whose songs are
played once every two hours during
regular rotation. Beatles’ songs are
also played from 11to 11:45 p.m.ev-

ery night except Fridays, and from |
to 2 a.m. Saturday as part of a “John,
Paul, George and Ringo™ series
which chronicles the careers of the
Beatles as a group and individually.
The other most-played acts are the
Supremes, Chicago and Simon and
Garfunkel.

Daniels feels talk programs on
Apple Radio are perhaps more im-
portant than the music. and strives
for a very personalized one-on-one
approach with personality air jocks.
Very representative of that philoso-
phy is New York air personality
Dick Summer, who joined Apple
Radio in September with his Mouth
vs. Ear crew and Lovin’ Touch sensi-
tivity tuneups. Summer’s two-hour
show starts at 11 p.m. on Fridays
and is repeated on Sundays at 2 a.m.
for those who miss the Friday broad-
cast.

Apple Radio’s other most popular
program is Saturday night’s “The
Trivia Show,” where listeners call in
from midnight to 2 am. to try to
stump trivia experts on a variety of
subjects. Hosting the show is Mina
Greene, Apple Radio’s 6 to 9 a.m.
deejay.

500 ATTEND

—RCA recording a

rtists Charley Pride, seated at left, and Sylvia,

next to him, check the mix on their Silver Eagle Show produced by DIR Broad-

casting for ABC's Entertainment Network. Beside themis show producer Bob

Kaminsky. Standing from left to right are Jerry Flowers, RCA manager of

country artist development and Ruth Meyer, program director for the Enter-
tainment Network. The show will air Jan. 2.

Seminars Pepper Loyola Confab

CHICAGO—Seminars led by
professional broadcasters, a video
showcase, rock musicians and record
company hospitality suites attracted
approximately 500 collcge and high
school students to the 12th Annual
Loyola National Radio Conference,
held October 30 through November
1 in the Hyatt Regency Hotel.

While guitarist Greg Khin held a
press conference to field questions
about opening concerts for the Roll-
ing Stones, Midwestern radio pro-
fessionals offered advice and stimu-
lated discussions among youthful
station managers, program directors
and air personalities concerning top-
ics including AOR programming,
news and feature reporting, power
increases, demo tape preparation
and broadcasting careers. Organized
by a student staff with the help of
Dr. Sammy R. Danna and Loyola
University’s Department of Com-
munication. the radio conference
scheduled 56 workshops over its
three days, as well as technical ex-
hibits and a screening room for
video-rock productions.

The keynote address, delivered by
Jay Roberts, nighttime program host
at Detroit’s WIR-AM, stressed the
need for broadcasters, whether pro-
fessionals or hopefuls, to develop
personal criteria applicable to ques-
tions of quality, taste, honesty, ob-
jectivity, principles, and respon-
sibility. The speech was well
received by the student delegates,
who in their discussions seemed
more interested in profitable broad-
casting techniques and trends than
in any experimental directions.

Though tightened college radio
station budgets and current travel
costs kept registration below the
peak of 700 students attending the
Loyola conference in the late 1970s,
participants from schools in the
Eastern and Southern U.S. were in
attendance. Delegates were almost
exclusively white, and mostly male.
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By HOWARD MANDEL
However, one of the most informa-
tive and serious workshops on the
three-day program was “Women In
Broadcasting.” Susan Berg, air per-
sonality with WCLR-FM and Terri
Hemmert, air personality with
WXRT-FM, led an upbeat but real-
istic assessment of the promise and
problems facing females in the in-
dustry. Some 50 young women
heard suggestions on coping with
personal and professional sexism,
and the advisability of working to-
gether through informal “networks”
rather than maintaining individ-
ualistic, fiercely competitive career
stances. “Get into management,”
was the call to arms voiced by Hem-
mert and seconded by Berg.

Elsewhere, a panel of record com-
pany promotion men soliciting col-
lege broadcasters’ desires for better
record service and urged stations to
consider sponsoring video-rock
showcases at local bars as promo-
tional efforts. Atlantic, CBS, IRS
Records, Elektra-Asylum, and Chi-
cago's independent Pink Records
provided video tapes for a six foot
projection screen. Although budget-
ary restraints have reduced record
company activities such as hosting
hospitality suites or, indeed, working
the college radio market, CBS pro-
vided prizes for an evening costume
ball, and Elektra/Asylum premiered
the new Cars album in their Hyatt
Regency rooms.

Agenda Is Set For
Region 2 Radio Meet

By BILL HOLLAND

WASHINGTON—A 21 member
delegation, headed by Konnie
Schaefer, the FCC’s chief advisor on
international broadcast matters, be-
gan packing this week in prepara-
tion for the Region 2 Radio Confer-
ence July 9 in Rio de Janeiro, a
conference that could have a great
deal of impact on U.S. stations.

The Region 2 Administrative Me-
dium Frequency Conference, as it is
formally called, will work at adopt-
ing some international broadcast
standards developed by the member
nations in the first session toclear up
problems of channel spacing, inter-
ference calculations caused by
nighttime skywaves and, perhaps
most dramatically, the role of Cuba
in upcoming broadcast negotiations.

Cuba, of course, could *“cause
havoc,” as one FCC staffer said, if it
decides not to agree to the proposals
to be adopted at the upcoming con-
ference. But in the last session, Cu-

ban officials stated that the nation
would abide by new rules and stand-
ards. Presently, Cuba does not hold
to many standards set in the old
North American Broadcasting
Agreement (NARBA), which was
forged during the Battista regime.

Gary Stanford, who heads the
“home team” at the FCC and will
direct computer operations here that
will study and analyze the impact of
station changes or shifts in upcom-
ing assignment designations, said
that two important points to be
ironed out at this session will be 10
kHz AM channel spacing and 10%
time curve for interference. “The
U.S. supports both of these, but the
10 kHz looks a lot more optimistic
right now.” Stanford said. “The fact
thatthe U.S., Canada and Argentina
have taken an active stance on that
issue is very helpful because other
countries have been noncommittal
up till now.”

&
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Billboard. Singles Radio Action.

Playlist Prime Movers *

PRIME MOVERS-NATIONAL

FOREIGNER—Waiting For A Girl Like You (Atlantic)

COMMODORES—0h No (Motown)
THE POLICE—Every Little Thing She Does Is Magic (A&M)

Playlist Top Add Ons e

Based on station playlists through Tuesday (11/3/81)

TOP ADD ONS -NATIONAL

NEIL DIAMOND—Yesterday's Songs (Columbia)
GEORGE BENSON—Turn Your Love Around (WB)
J. GEILS BAND—Centerfold (EMI-America)

Breakouts

BREAKOUTS-NATIONAL

BARBRA STREISAND—Coming In And Out Of Your Life (Columbia)
DARYL HALL & JORN OATES—I Can't Go For That (No Can Do) (RCA)
EDDIE RABBITT—Someone Could Lose A Heart Tonight (Elektra)

* PRIME MOVERS-The two products
registering the greatest proportion-
ate upward movement on the
station’s playlist as determined by
station personnel are marked *%.

® ADD ONS-The two key products
added at the radio stations listed
as determined by station personnel
are marked ee.

BREAKOUTS—Billboard Chart Depart-
ment summary of Add On and
Prime Mover information to reflect
greatest product activity at Region-
al and National levels.

Pacific Southwest Region

memm* PRIME MOVERS musmm

FOREIGNER—Waiting For A Girl Like You (Atlantic)
COMMODORES—0h No (Motown)

ROD STEWART —Young Turks (WB)

ummmm ® TOP ADD ONS mmmm
NEIL DIAMOND —Yesterday's Songs (Columbia)
JOURNEY—Don't Stop Believin' (Calumbia)

THE J. GEILS BAND—Centerfold (EMI-America)

s BREAKOUTS pee—

OARYL HALL & JOHN OATES—1{ Can't Go For That (No
Can Do) (RCA)

BARBRA STREISAND —Coming tn And Out Of Your Life
{Columbia)

JERMAINE JACKSON—I"m Just Too Shy (Motown)

KFl—Los Angeles

(Roger Collins—MD)
%% DAN FOGELBERG—Hard To Say 22-16
%% ROD STEWART—Young Turks 21-14
% QUARTERFLASH—Harden My Heart 30-25
* STEVIE NICKS—Leather And Lace 24-20
% EARTH, WIND & FIRE—Let's Groove 25-21
oo JERMAINE JACKSON—I'm just Too Shy
®® SNEAKER—More Than Just The Two Of Us
o THE J. GEILS BAND—Centerfold A
o ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics A
STEVE MILLER BAND—Heart Like A Wheel X
CHRIS CHRISTIAN~| Want You, | Need You X
RONNIE MILSAP—I Wouldn't Have Missed It
For The Wortd X
KIM CARNES —Mistaken Identity X
LUTHER VANDROSS—Never Too Much B28
STREEK—0One More Night X
THE KNACK—Pay The Devil X
SURVIVOR—Poor Man's Son X
KOOL & THE GANG—Take My Heart X
JOHN DENVER—The Cowboy And The Lady X
JUICE NEWTON—The Sweetest Thing X
LINDSEY BUCKINGHAM —Trouble X
ELO.—Twilight B30
DIANA ROSS—Why Do Fools Fall In Love X
NEIL DIAMOND—Yesterday's Songs B29
RINGO STARR—Wrack My Brain X

KIQQ-FM—Los Angeles
(Robert Moorhead—MD)

No List

KRTH-FM—Los Angeles
(David Grossman—-MD)

*% TIERRA—La La Means | Love You 23-16

%% EARTH, WIND & FIRE—Let's Groove 19-10

* AIR SUPPLY—Here | Am 14-7

* FOREIGNER—Waiting For A Girl Like You 18-
15

* ROD STEWART—Young Turks 27-21

®e DARYL HALL/JOHN OATES—i Can't Go For
That (No Can Do)

oo BARBRA STREISAND—Coming In And Qut
Of Your Life 24

© RONNIE MILSAP—! Wouldn't Have Missed It

For The World A

PAUL DAVIS~Cool Night A

QUARTERFLASH—Harden My Heart B28

STEVE MILLER BAND—Heart Like.a Wheel

829

ROYAL PHILHARMONIC ORCHESTRA—

Hooked On Classics B27

LINDSEY BUCKINGHAM —Trouble B26

NEIL DIAMOND-Yesterday's Songs B10

DARYL HALL/JOHN OATES—I Can't Go For

That {No Can Do)

KIMN-AM—Denver
(Doug Ericson—MD) o

%% MIKE POST—Theme From Hill Street
Blues 7-3

# % FOREIGNER—Waiting For A Girl Like You
6-2

* THE POLICE—Every Little Thing She Does Is

Magic 16-12

# QUARTERFLASH—Harden My Heart 24-21

+ COMMODORES—Oh No 18-11

oo THE J. GEILS BAND—Centerfold

oo NEIL DIAMOND—Yesterday's Songs

© STEVE MILLER BAND —Heart Like A Wheel
B30

® STEVIE NICKS—Leather And Lace B26

o CHRIS CHRISTIAN—| Want You, | Need You X

© RONNIE MILSAP-| Wouldn't Have Missed It
For The World X

® CHILLIWACK—My Girl X

® DIESEL—Sausalito Summer Night X

KRLA-AM —Los Angeles
(Rick Stancotto—MD)

# % THE POLICE—Every Little Thing She Does
IsMagic 11-6

# % THE GO GO'S—Our Lips Are Sealed 4-1
* AIR SUPPLY—Here | Am 20-10
* QUINCY JONES FEATURING JAMES

INGRAM —Just Once 15-8
# ULITTLE RIVER BAND—The Night Owis 19-3
oo QUARTERFLASH—Harden My Heart
oo [INDSEY BUCKINGHAM —Trouble
® RINGO STARR—Wrack My Brain
© ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics
THE J. GEILS BAND - Centerfold
STEVE MILLER BAND—Heart Like A Wheel X
JERMAINE JACKSON—I'm Just Too Shy X
CHRIS CHRISTIAN—| Want You, | Need You X
® JUICE NEWTON—The Sweetest Thing X
® GEORGE BENSON—Turn Your Love Around X
© ROD STEWART—Young Turks B28

KOPA-FM—Phoenix
(Steve—MD)
* & CHILLIWACK-My Girl 19-9
%% MIKE POST—The Theme From Hill Street
Blues 15-8
% ATLANTA RHYTHM SECTION—Alien 18-12
% THE POLICE—Every Little Thing She Does Is
Magic 10-7
% OLIVIA NEWTON-JOHN—Physicat 20-17
oo NEIL DIAMOND—Yesterday's Songs
oo DARYL HALL/JOHN OATES—| Can’t Go For
That (No Can Do)
o THE J. GEILS BAND—Centerfold A
@ RINGO STARR—Wrack My Brain A
EDDIE RABBITT—Someone Could Lose A
Heart A
® STEVE MILLER BAND—Heart Like A Wheel
830
AR SUPPLY—Here | Am B28
RONNIE MILSAP—1 Wouldn't Have Missed It
For The World X
GEORGE BENSON—Turn Your Love Around X
QUEEN/DAVID BOWIE—Under Pressure X

KCPX-AM—Salt Lake City
{Gary Waldron—MD)
*% FOREIGNER—Waiting For A Gifl Like You
29-17
*% COMMODORES—0h No 13-6
 STEVE MILLER BAND—Heart Like A Wheel
27-22
+# DIANA ROSS—Why Do Fools Fall.In Love 20-
13
®e JOURNEY—Don't Stop Believin
oo DARYL HALL/JOHN OATES—| Can't Go For
That
BEE GEES—Living eyes A
LOVERBOY—Working For The Weekend X
RINGO STARR—Wrack My Brain X
NEIL DIAMOND —Yesterday's Songs B31
LINDSEY BUCKINGHAM —Trouble 832
SURVIVOR—Poor Man's Son X
THE KNACK—Pay The Devil X
TIERRA—La La Méans | Love You X
BERTIE HIGGINS - Key Largo A
ROYAL PHILHARMONIC ORCHESTRA—
Hooked Dn Classics A
® THE J. GEILS BAND—Centerfold X

KCPX-AM—Salt Lake City
(Gary Waldron—MD)
% COMMODORES—Ch No 13-6
*% FOREIGNER—Waiting For A Girl Like You
29-17

 STEVE MILLER BAND —Heart Like A Wheel
27-.22

* DIANA ROSS—Why Do Fools Fall In Love 20-
13

ee JOURNEY—Don't Stop Believin'

oo DARYL HALL/JOHN OATES—1 Can't Go For
That {No Can Do)

® ROYAL PHILHARMONIC ORCHESTRA—

Hooked On Classics A

BERTIE HIGGINS—Key Largo A

BEE GEES—Living Eyes A

POINTER SISTERS—Sweet Lover Man A

THE J. GEILS BAND—Centerfold X

QUARTERFLASH—Harden My Heart B28

TIERRA—La-La Means | Love You X

STEVIE NICKS—Leather And Lace B33

SNEAKER—More Than The Two Of Us

THE KNACK —Pay The Devil X

SURVIVOR—Poor Man's Son X

LINDSEY BUCKINGHAM —Trouble B32

NE!L DIAMOND —Yesterday's Songs B31

e LOVERBOY—Working For The Weekend X
® RINGO STARR—Wrack My Brain X
® NICOLETTE LARSON—Fool Me Again

KGB-AM —San Diego
(Cathes—MD)
% EARTH, WIND & FIRE—Let's Groove {20
13
*% COMMODORES—0h No 17-14
* JOURNEY—Don't Stop Believin' 30-28
% DIANA ROSS—Why Do Fools Fall tn Love 22-
18
* ROD STEWART-Young Turks
oo GEORGE BENSON—Turn Your Love Around
oo NEIL DIAMOND-Yesterday's Songs
@ STEVE MILLER BAND—Heart Like A Whee! A
o QUARTERFLASH—Harden My Heart X
® QUINCY JONES FEATURING JAMES
INGRAM—Just Once
CHILLIWACK—My Girl X
LUTHER VANDROSS—Never Too Much B20
GENESIS—No Reply At All X
LINDSEY BUCKINGHAM—Trouble X

KOAQ-FM (Q103)—Denver
(Alan Sledge—MD)
*% AR SUPPLY— Here | Am 12.5
s DARYL HALL/JOHN OATES- Private Eyes
2.1

* THE POLICE— Every Little Thing She Does Is
Magic 14-7

4 OLIVIA NENTON-JOHN— Physical 19-12

4 FOREIGNER— Waiting For A Girl Like You
179

oo STEVIE NICKS—Leather And Lace

oo CHILLIWACK—My Girl

o THE J. GEILS BAND—Centerfold A

® CHRIS CHRISTIAN—| Want You, | Need You A

© RONNIE MILSAP—I Wouldn't Have Missed It
For The World A

@ NEIL DIAMOND—Yesterday's Songs A

o JOURNEY—Don't Stop Believin' B23

® STEVE MILLER BAND—Heart Like A Wheel
B25

o QUINCY JONES FEATURING JAMES
INGRAM—Just Once X

o BARRY MANILOW—The Old Sengs B27

® LINDSEY BUCKINGHAM —Trouble B2!

© DIANA ROSS—Why Do Fools Fall In Love B24

KLUC-AM—Las Vegas
(Randy Lundquist—MD)
#% RICK SPRINGFIELD—I've Done Everything
For You 8-7
% ROD STEWART—Young Turks 14-10
* JOURNEY—Don't Stop Believin' 16-12
 STEVIE NICKS—Leather And Lace 21-17
 LINDSEY BUCKINGHAM —Trouble 27-23
oo THE J. GEILS BAND-Centerfold
oo DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do)
® RINGO STARR—Wrack My Brain
o EDDIE RABBITT—Somone Could Lose A
Heart Tonight A
o STEVE MILLER BAND—Heart Like A Wheel
B27
® KIM CARNES—Mistaken Identity B26

KZZP-FM—Mesa
(Steve Goddard—MD)

%% QUARTERFLASH—Harden My Heart 20-11

%% ROD STEWART-Young Turks 15-7

 THE POLICE—Every Little Thing She Does Is
Magic 13-9

* GENESIS—No Reply At All 18-13

 DIANA ROSS—Why Do Fools Fall In Love 17-
14

® THE ). GEILS BAND—Centerfold A

® NEIL DIAMOND —Yesterday's Songs A29

® DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) A

o QUEEN/DAVID BOWIE—Under Pressure A

@ RINGO STARR—Wrack My Brain A30

® BARBRA STREISAND—Coming In And Out Of
Your Life A

KRSP-FM—Salt Lake City

(Lorraine Windgar—MD)
%% JOURNEY—Don't Stop Believin' 14-11
%% ROD STEWART—Young Turks 10-5
+ QUARTERFLASH—Harden My Heart 17:14
+ GENESIS—No Repiy At All 16-13
# LINDSEY BUCKINGHAM —Trouble 20-18
oo THE ). GEILS BAND—Centerfold
oo QUEEN/DAVID BOWIE—Under Pressure
@ THE GO GO'S—Our Lips Are Sealed A
STEVIE NICKS—Edge Of Seventeen L
FOREIGNER—Juke Box Hero L
BOB SEGER—O0!d Time Rock And Roll L
STEVE MILLER BAND—Heart Like A Wheel
B23
E.L.O.-Twilight B24
THE KINKS—Destroyer X
ROSSINGTON-COLLINS BAND-Don't Stop
Me Now X

KFMB-FM—San Diego
(Gien McCartney—MD)
% DAN FOGELBERG—Hard To Say 2-1
* % FOREIGNER—Waiting For A Girl Like You
53
 AIR SUPPLY—Here | Am 10-8
* QUINCY JONES FEATURING JAMES
INGRAM—Just Once 7-6
* LITTLE RIVER BAND—The Night Owls 3-3
oo QUARTERFLASH—Harden My Heart K26
oo STEVE MILLER BAND—Heart Like A Whee!
K27
o THE MOODY BLUES—Talking Out Of Turn A
© DARYL HALL/JOHN OATES-| Can't Go For
That (No Can Do) A
® RICKIE LEE JONES-A Lucky Guy B30

KERN-AM—Bakersfield

(Beau Reyes—MD)
4% JOURNEY-Don't Stop Believin' 20-10
4 MIKE POST—Theme From Hill Street

Blues 189
# BARRY MANILOW-The Old Songs 23-11
# QUARTERFLASH—Harden My Heart 26-23
# GENESIS—No Reply At All 30-24
oo NEIL DIAMOND-Yesterday's Songs K29
oo JUICE NEWTON—The Sweetest Thing
RINGO STARR—Wrack My Brain A
KOOL & THE GANG—Take My Heart A
DONNIE IRIS—~Sweet Merilee A
COMMODORES—0h No A27
SNEAKER—More Than Just The Two Of Us A
THE KNACK —Pay The Devil A
o STEVE MILLER BAND—Heart Like A Whee!
B30

KKXX—Bakersfield
(Bean Reyes—MD)
%% JOURNEY—Don't Stop Believin' 22-16
%% STEVIE NICKS—Leather And Lace 29-19
% QUARTERFLASH—Harden My Heart 20-13
% OLIVIA NENTON-JOHN—Physical 15-10
% ROD STEWART—Young Turks 14-8
o EDDIE RABBITT—Someone Could Lose A
Heart Tonight A
® ROLLING STONES—Slave
® THE J. GEILS BAND—Centerfold B33
e STEVE MILLER BAND—Heart Like A Whee!
831
© QUEEN/DAVID BOWIE—Under Pressure B32
® TOP-Tube Snake Boogie B34
® ROLLING STONES—Waiting On A Friend B27
® DIANA ROSS—Why Do Fools Fall In Love X
© NEIL DIAMOND-Yesterday's Songs
[ ]
L]
L]
L]

FOREIGNER~Juke Box Hero X
BILLY SQUIER—In The Dark N18
THE KINKS—Destroyer XN

NOVO COMBO-Up Periscope XN

KGGI-FM (99--FM)—Riverside
(Steve ONeil—MD)
% JOURNEY-Don't Stop Believin® 30-20
*% FOREIGNER—Waiting For A Girl Like You
29-19
* DAN FOGELBERG—Hard to Say 12-6
* QUINCY JONES FEATURING JAMES
INGRAM —Just Once 10-7
% BARRY MANILOW—The Old Songs 17-10
@@ SNEAKER—More Than Just The Two Of Us
© QUARTERFLASH—Harden My Heart X
® CHRIS CHRISTIAN—1 Want You, | Need You X
o TIERRA—La La Means | Love You X
STEVIE NICKS—Leather And Lace X
JUICE NEWTON—The Sweetest Thing X
GEORGE BENSON—Turn Your Love Around X
DIANA ROSS—Why Do Fools Falt In Love B26

KFXM-AM —San Bernardino
(Jason McQueen—MD) -
% THE POLICE-Every Little Thing She Does
Is Magic 10-5
% AL JARREAU—We're In This Love Together
83

 QUINCY JONES FEATURING JAMES

INGRAM —Just Once 11-7
 OLIVIA NEWTON-JOHN~Physical 13-8
* DIESEL—Sausalito Summer Night 9-6
oo QUEEN/DAVID BOWIE—Under Pressure
ee HEATHER-Sincerely
© ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics A
TRIUMPH—Magic Power A
NEIL DIAMOND—Yesterday's Songs A
PAUL DAVIS—Cool Night A
DARYL HALL/JOHN OATES—1 Can't Go For
Thal {No Can Do)
QUARTERFLASH~Harden My Heart B2S
STEVE MILLER BAND—Heart Like A Wheet
B28
CHRIS CHRISTIAN—I Want You, | Need You X
SNEAKER—More Than Just The Two Of Us
CHILLIWACK—My Girl X
LUTHER VANDROSS— Never Too Much X
THE KNACK—Pay The Devii X
STEVIE WOODS—Steal The Night X

www americanradiohistorv com

® DONNIE IRIS—Sweet Merilee X
® ELO.-Twilight X
® RINGO STARR—Wrack My Brain B30

KRQQ-FM —Tucson
(Guy Zapolian—MD)
*% COMMODORES-Oh No 21-10
%% OLIVIA NEWTON-JOHN—Physical 5-3
* THE POLICE—Every Little Thing She Does Is
Magic 2-2
* DIESEL—Sausalito Summer Night -1
* FOREIGNER—Waiting For A Girl Like You 11-
8
oo STEVE MILLER BAND—Heart Like A Wheel
oo QUEEN/DAVID BOWIE—Under Pressure
® SURVIVOR—Poor Man's Son A
© ROLLING STONES—Waiting For A Friend A
© TIERRA-La La Means | Love You'B20
© KIM CARNES—Mistaken Identity B30
® THE MOODY BLUES—Talking Out Of Turn X
® LINDSEY BUCKINGHAM—Trouble B29
o ELO.—Twilight X

KTKT-AM —Tucson
(Bobby Rivers—MD})

No List

Pacific Northwest Region

mmm® PRIME MOVERS mummm

COMMODORES—0h No (Motowa)
FOREIGNER—Waiting For A Girl Like You (Atlantic)
QUARTERFLASH—Harden My Heart (WB)

mms® TOP ADD ONS seemes

LINDSEY BUCKINGHAM—Trouble (Elektra)

ROYAL PHILHARMONIC ORCHESTRA-Hooked On
Ciassics (RCA)

NEIL DIAMOND —Yesterday's Songs (Columbia)

s BREAKOUTS susssmens

DARYL HALL & JOHN OATES—| Can't Go For That (No
Can Do) (RCA)

JERMAINE JACKSON—I'm just Too Shy (Motown)

BARBRA STREISAND—Coming In And Out Of Your Life
(Columbia)

KFRC-AM —San Francisco
(Jim Peterson—MD)
w4 COMMDDORES—0h No 12-6
% % FOREIGNER—Waiting For A Girl Like You
26-16

% KOOL & THE GANG—Take My Heart 14-11

* PRINCE—Controversy 16-12

* RICK SPRINGFIELD—I've Done Everything
For You 19-15

ee JERMAINE JACKSON~I'm Just Too Shy

o DARYL HALL/JOHN OATES—I Can't Go For
That

® GEORGE BENSON—Turn Your Love Around A

® BILL WYMAN—Je Suis Un Rock Star X

® SUESADD-The Looker A

@ STEVIE NICKS—Leather And Lace X

® SLAVE—Snap Shot B39

@ DIESEL—Sausalito Summer Night B36

® SURVIVOR—Poor Man's Son B40

® STREEK—One More Night X

® CHILLIWACK—My Girl X

® JOURNEY-Don't Stop Believin' B33

o THE ). GEILS BAND—Centerfold A

KJR-AM —Seattle
(Tracy Mitchell—MD)

% % DARYL HALL/JOHN OATES—Private Eyes
7-4
% DIANA ROSS—Why Do Fools Fall In Love
6-2
* MR SUPPLY—Here [ Am 10-6
* COMMODORES—ChNo 13-11
* FOREIGNER—Waiting For A Girl Like You 14-
10
oo LINDSEY BUCKINGHAM —Trouble
® THE POLICE—Every Little Thing She Does Is
Magic B24
® CHILLIWACK—My Girl X
® NEIL DIAMOND-Yeste:day's Songs B25
® ROD STEWART—Young Turks X
® PAUL DAVIS—Cool Night X

KSFX-FM —San Francisco
(Jeri Ottersan—MD)

No List

KEZR—San Jose
(Bob Harlow—MD)

% COMMODORES—0h No 8-5

%% QUARTERFLASH—Harden My Heart 9-7

* JOURNEY—Don't Stop Believin' 16-8

* STEVIE NICKS—Leather And Lace 20-14

 DIESEL—Sausalito Summer Night 19-12

oo ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics

oo DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do)

® PAUL DAVIS—Cool Night A

o QUEEN/DAVID BOWIE—Under Pressure B24

® AIR SUPPLY—Here | Am X

® JOHN ENTWISTLE—Too Late The Hero X
o THEJ. GEILS BAND—Centerfold B23
® DEL SHANNON-Sea Of Love X

KIOY—Fresno

(Tom Saville—MD)
% KENNY ROGERS—Share Your Love With

Me 2-1
%% FOREIGNER—Waiting For A Girl Like You
6-2
* THE POLICE—Every Little Thing She Does Is
Magic 12-7
 QUINCY JONES FEATURING JAMES
INGRAM—Just Once 20-15

% OLIVIA NEWTON-JOHN—Physical 16-10
oo JYICE NEWTON—The Sweetest Thing
oo PAUL DAVIS—Cool Night
® STEVE MILLER BAND—Heart Like A Wheel A
® QUARTERFLASH—Harden My Heart B28
e CHILLIWACK—My Girl B30
® STREEK—One More Night X
® JOEY SCARBURY—When She Dances X
o NEIL DIAMOND—Yesterday's Songs B29
© BURTON CUMMINGS—You Saved My Soul X
® GREG KIHN—-The Girl Most Likely X
KRLC-Lewiston

(Steve Mackelvie—MD)

& QUARTERFLASH—Harden My Heart 18-10
& THE MOODY BLUES—Talking Out Of Turn
29-19

E.L.O.-Twilight 30-25

LINDSEY BUCKINGHAM —Trouble 20-12
DIANA ROSS—Why Do Fools Fal! in Love 22-
15

STREEK—0ne More Night A

DARYL HALL/JOHN OATES—1 Can't Go For
That (No Can Do) A

LOVERBOY—Working For The Weekend A
ROLLING STONES—Waiting For A Friend A
GREG LAKE—Let Me Love You Once A
BARBRA STREISAND—Coming In And Qut Of
Your Life A

EDDIE RABBITT—Someone Could Lose A
Heart Tonight A

THE J. GEILS BAND~Centerfold B29

KOOL & THE GANG—Take My Heart B28
JUICE NEWTON—The Sweetest Thing B24
GEORGE BENSON—Turn Your Love Around
B27

NEIL DIAMOND—Yesterday's Songs B23
QUEEN/DAVID BOWIE— Under Pressure B30
ALABAMA—Love In The First Degree X

KiM CARNES—Mistaken Identity X

THE KNACK—Pay The Devil X
SURVIVOR—Poor Man's Son X

DONNIE IRIS—Sweet Merilee X

NOVO COMBO—Up Periscope X

PAUL DAVIS—Cool Night X

L] ® o 00 LN ] » % ¥

KGW—Portland
{Janise Wojniak—MD) g

% ATLANTA RHYTHM SECTION—Alien 11-7

%% QUINCY JONES FEATURING JAMES

INGRAM —Just Once 9-6

* DAN FOGELBERG—Hard To Say 11

* MIKE POST—Theme From Hill Street Blues
139

* FOREIGNER—Waiting For A Gir!l Like You 16-
10

oo STEVIE NICKS—Leather And Lace

oo NEIL DIAMOND-Yesterday's Songs

KPLZ-FM—Seattle
(Jeff Ring—MD)

oo RONNIE MILSAP—| Wouldn't Have Missed
it For The World

oo STEVIE NICKS—Leather And Lace

® BALANCE-Falling In Love A

o NEiL DIAMOND—Yesterday's-Songs 832

KYYX-FM—Seattie
(Sean Lynch—MD)
% THE POLICE—Every Little Thing She Does
Is Magic 9-4
*% FOREIGNER—Waiting For A Girl Like You
21
* JOURNEY-Don't Stop Befievin' 23-20
* OLIVIA NEWTON-JOBN—Physical 12-5
* DIANA ROSS—Why Do Fools Fall In Love 24
13
oo DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do)

{Continued on page 26)
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® Continued from page 24

oo BARBRA STREISAND—Coming In And Out
0f Your Lite

© RONNIE MILSAP—| Wouldn't Have Missed It

For The World A

BALANCE—Falling In Love A

BEE GEES—Living Eyes A

LOVERBOY—Working For The Weekend A

EDDIE RABBITT—Someone Could Lose A

Heart A

ROLLING STONES-Waiting On A Friend L

THE J. GEILS BAND—Centerfold B34

KOOL & THE GANG—Take My Heart B32

GEORGE BENSON—Turn Your Love Around

829

® EL.O.—Twilight B3]

® NEIL DIAMOND —Yesterday's Songs B33

® KIM CARNES—Mistaken Identity X

[ ]

L]

LUTHER VANDROSS—Never Too Much X
STREEK—One More Night X
® THE GO GO'S—Our Lips Are Sealed X
o THE KNACK—Pay The Devil X
® THE ALAN PARSONS PROJECT—Snake Eyes
® JOHN DENVER—The Cowboy And The Lady X
® QUEEN/DAVID BOWIE—tnder Pressure X
® RINGO STARR—Wrack My Brain

KJRB-AM—Spokane
(Brian Gregory—MD)
# % THE POLICE—Every Little Thing She Does
Is Magic 9-5

%% AR SUPPLY—Here | Am 21-16

+* QUARTERFLASH—Harden My Heart 16-12

* STEVIE NICKS—Leather And Lace 23-17

* DIANA ROSS—~Why Do Fools Fall In Love 27-
19

oo EARTH, WIND & FIRE—Let's Groove

oo DARYLHALL/JOHN OATES—I Can't Go For
That (No Can Do)

® THE ). GEILS BAND—Centerfold A

o BLUE OYSTER CULT—Burnin' For You LX

® JOURNEY—Don't Stop Believin' X

© CHRIS CHRISTIAN—| Want You, | Need You X

o TRIUMPH—Magic Power LX

o THE GO GO’S—Our Lips Are Sealed X

® SURVIVOR—Poor Man's Son X

e QUEEN/DAVID BOWIE—Under Pressure X

o LOVERBOY—Working For The Weekend X

KCBN-AM—Reno
(Jim 0'Neal-PD)
4+ EARTH, WIND & FIRE—Let's Groove 17-12
** FOREIGNER—Waiting For A Girl Like You
15-11
 OLIVIA NEWTON-JOHN—Physical 19-15
+ DIESEL—Sausalito Summer Night 25-19
 LINDSEY BUCKINGHAM—Trouble 39-35
®e BARBRA STREISAND—Coming In And Out
Of Your Life
®e NEIL DIAMOND-Yesterday's Songs
© PAUL DAVIS—Cool Night A
o QUEEN/DAVID BOWIE—Under Pressure B39
® GEORGE BENSON—Turn Your Love Around
B40
o ELO.-Twilight A
@ STEVE MILLER BAND—Heart Like AWheel X
o THE ). GEILS BAND~Centerfold B38
® JOHNNY LEE—Bet Your Heart On Me A

KSFM-FM—Sacramento
(Mark Preston—MD)

% EARTH, WIND & FIRE—Let's Groove 4-2
# % THE FOUR TOPS—When She Was My Gir!
15-11

* THE POLICE—Every Little Thing She Does Is
Magic 7-5

* COMMODORES-0h No 11-8

* MIKE POST—The Theme From Hill Street
Blues 27-21

®® ROGER—I Heard It Through The Grapevine
K27

oo GEORGE BENSON-Turn Your Love Around
K30

o LINDSEY BUCKINGHAM —Trouble A

® NEIL DIAMOND—-Yesterday's Songs A

KXOA-AM (14K)—Sacramento
(Kris Mitchell—MD)

* % AR SUPPLY—Here | Am 4-2

%% COMMODORES—Oh No 14-10

% MIKE POST—The Theme From Hill Street
Blues 9-6

* THE FOUR TOPS—When She Was My Girl 6-5

* DIANA ROSS—Why Do Fools Fall In Love 20-
16

oo THE J, GEILS BAND—Casties. In The Air 19

oo NEIL DIAMOND—Yesterday's Songs 17

North Central Region

mmm* PRIME MOVERS

FOREIGNER-Waiting For A Girl Like You (Atlantic)

EARTH, WIND & FIRE—Let's Groove (ARC/Columbia)

THE POLICE—Every Little Thing She Does Is Magic
(A&M)

mmmem ® TOP ADD ONS s

STEVIE NICKS WITH DON HENLEY—Leather And Lace
{Modern)

THE KNACK—Pay The Devil (Capitol)

GEORGE BENSON—Turn Your Love Around (WB)

ummsemm BREAKOUTS meeesses

BARBRA STREISAND—Coming In And Out Of Your Life
{Columbia)

LULU-if | Were You (Atfa)

DARYL HALL & JOHN OATES—I Can't Go For That (No
Can Do) (RCA)

WGCL-FM—Cleveland
(Jay Stone-MD)

* & THE POLICE- Every Little Thing She Does
Is Magic 12:9

* & FOREIGNER— Waiting For A Girl Like You
41

. JOURNEY— Don't Stop Believin' 23-15

& CHILLIWACK— My Gir} 10-7

* OLIVIA NEWTON-JOHN— Physical 19-13

oo THE KNACK—Pay The Devil

oo LULU-If | Were You

o STEVIE WOODS—Steal The Night A

JOHN DENVER—The Cowboy And The Lady A

THE ). GEILS BAND—Centerfold X

STEVE MILLER BAND—Heart Like A Wheel X

RONNIE MILSAP—| Wouldn't Have Missed It

For TheWorld B30

THE GO GO'S—Our Lips Are Sealed B29'

SURVIVOR—Poor Man's Son X

JUICE NEWTON—The Sweetest Thing X

LINDSEY BUCKINGHAM—Trouble B28

NEIL DIAMOND —Yesterday's Songs X

RINGO STARR—Wrack My Brain X

CKLW—Detroit
(Rosalee Trombley—MD)

## ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics 13-9

* EARTH, WIND & FIRE—Let's Groove 17-8

# LITTLE RIVER BAND—The Night Owls 7-3

* FOREIGNER—Waiting For A Girl Like You 6-1

oo BARBRA STREISAND—Coming In And QutOf
Your Life

oo STEVIE NICKS—Leather And Lace

® THE J. GEILS BAND—Centerfold B26

® SURVIVOR—Poor Man's Son B30

o NEIL DIAMOND-Yesterday's Songs X

o QUEEN/DAVID BOWIE~Under Pressure B24

WKRC—Cincinnati
(Tony Galuzzo—MD)

* % CHRISTOPHER CROSS—Arthur's Theme
1-1

* % FOREIGNER—Waiting For A Girl Like You
9-6

+* JOURNEY—Don't Stop Believin' I1-8

* QUARTERFLASH—Harden My Heart 29-24

* BEEGEES—He's A Liar 17-12

oo GENESIS—No Reply At All K34

ee DIANA ROSS—Why Do Fools Fall In Love

K33

WZIP-FM~Cleveland
(Bob McKay—MD)

* & BARRY MANILOW—The Old Songs 20-13
% FOREIGNER—Waiting For A Girl Like You
10-2

+ COMMODORES—0h No 17-11

 OLIVIA NEWTON-JOHN—Physical 16-10

* MIKE POST—The Theme From Hill Street
Blues 15-12

oo STEVIE NICKS—!eather And Lace

e GEORGE BENSON—Turn Your Love Around

o ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics A

@ CHRIS CHRISTIAN—| Want You, | Need You A

o NEIL DIAMOND—VYesterday's Songs Al6

o QUARTERFLASH—Harden My Heart B20

® CHILLIWACK-My Girl B19

o GENESIS—No Reply At All B18

® LINDSEY BUCKINGHAM —Trouble X

© DIANA ROSS-Why Do Fools Fall In Love B14

® ROD STEWART-Young Turks

WORQ-FM - Detroit
(Steve Summers—MD)

*% COMMODORES—0h No 14-7

% EARTH, WIND & FIRE—Let's Groove 13-6
* AIR SUPPLY—Here | Am 15-13

* FOREIGNER—Waiting For A Girl Like You 6-4
 THE FOUR TOPS—When She Was My Gir! 9-8
© DIANA ROSS—wWhy Do Fools Fall In Love A

o NEIL DIAMOND —Yesterday's Songs B18

® LINDSEY BUCKINGHAM —Trouble X

® STEVIE WOODS—Steal The Night X

WBZZ—Pittsburgh
(Mark Kowalski—MD)

%% JOURNEY-Don't Stop Believin' 21-13
%% THE POLICE—Every Little Thing She Does
Is Magic 10-6

# QUINCY JONES FEATURING JAMES
INGRAM—Just Once 15-11

* OLIVIA NEWTON-JOHN—Physical 12-8

* FOREIGNER—Waiting For A Girl Like You 3-1

oo THE J, GEILS BAND—Centerfold

oo DARYL HALL/JOHN OATES—I| Can't Go For
That (No Can Do)

® BILLY SQUIER—In The Dark B28

® STEVIE NICKS—Leather And Lace B27

® GEORGE BENSON—Turn Your Love Around
B29

WFFM-FM—Pittsburgh
(Jay Cresswell-MD)

%% QUINCY JONES FEATURING INGRAM -
Just Once 17-13

%% STEVIE NICKS—Leather And Lace 9-4

% RUPERT HGLMES—Loved By The One You
Love 30-23

+ LINDSEY BUCKINGHAM —Trouble 29-18

* BURTON CUMMINGS—You Saved My Soul
27-20

oo EL0.~Twilight

® DON McLEAN~Castles In The Air A

o QUARTERFLASH—Harden My Heart A

o THE ALL SPORTS BAND—I'm Your Superman
A

o BALANCE—Falling In Love A

® DARYL HALL/JOHN OATES-! Can't Go For

That (No Can Do) A
® PATTI AUSTIN—Every Home Should Have
One A
DONNIE IRIS—My gir! LA
STEVE MILLER BAND—Heart Like A Wheel
B40
RONNIE MILSAP— Wouldn't Have Missed It
For The World B37
STREEK~One More Night B38
THE ALAN PARSONS PROJECT—Snake Eyes
B39
STEVIE WOODS—Steal The Night B34
GEOQRGE BENSON—Turn Your Love Around
B35
® NEIL DIAMOND—Yesterday's Songs B36

WXKX-FM —Pittsburgh
(Clark Ingram—MD)
*% JOURNEY—Don't Stop Believin' 21-10
* % FOREIGNER—Waiting For A Girf Like You
9-6
* JOURNEY-Stone In Love 5-3
+ DAN FOGELBERG—Hard To Say 18-15
+ BILLY SQUIER—In The Dark 15-11
* ELO.—Twilight 20-17
oo THE POLICE—Every Little Thing She Does Is
Magic K31
oo RINGO STARR—Wrack My Brain
o LOVERBOY—Working For The Weekend A
o EDDIE RABBITT—Someone Could Lose A
Heart Tonight A
STEVIE NICKS— Leather And Lace B32
THE J. GEILS BAND—Centerfold X
QUARTERFLASH—Harden My Heart X
RICK SPRINGFIELD—I've Done Everything
For You X
® SURVIVOR-Poor Man's Son X
® KENNY ROGERS—Share Your Love With Me X
® THE ALAN PARSONS PROJECT—Snake Eyes
o THE MOODY BLUES—Talking Out Of Turn
o BOB SEGER—Let It Rock X
® JOHN ENTWISTLE-Talk Dirty

WYYS-FM—Cincinnati
(Barry James—MD)

*% COMMODORES—0hNo9-4

# AL JARREAU—We're:In This Love Together

73

% LULU~I Could Never Miss You 6-5

* QUINCY JONES FEATURING JAMES
INGRAM—just Once 12-8

* FOREIGNER—Waiting For A Girl Like You 13
6

oo DON McLEAN—Castles In The Air 21

oo BURTON CUMMINGS—You Saved My Soul
20

WNCI—Columbus
(Steve Edwards—MD)
% GENESIS—No Reply At All 13-8
& OLIVIA NEWTON-JOHN—Physicai 15-7
# THE POLICE—Every Little Thing She Does Is
Magic 11-6
oo CHRIS CHRISTIAN—| Want You | Need You
®e BARBARA STREISAND—n And Out Of Your
Life
® THE GO GO’S—Our Lips Are Sealed B27
® SURVIVOR-Poor Man's Son B28
® DARYL HALL/JOHN OATES—I| Can't Go For
That (No Can Do) X

WXGT-FM—Columbus
(Buddy Scott/Terry—MD)

% THE POLICE—Every Little Thing She Does
is Magic 10Q7

%% AR SUPPLY—Here | Am 8.4

* QUINCY JONES FEATURING JAMES
INGRAM —Just Once 19-14

* STEVIE NICKS—Leather And Lace 20-17

* BARRY MANILOW—The 0ld Songs 17-12

oo NEIL DIAMOND-Yesterday's Songs K24

oo DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do) K25

® THE ). GEILS BAND—Centerfold A

© QUARTERFLASH—Harden My Heart X

® CHILLIWACK—My Girl X

® GENESIS—No Reply At Al X

® DIESEL—Sausalito Summer Night X

o ELO.—Twilight X

o QUEEN/DAVID BOWIE—Under Pressure X

WAKY —Louisville
(Bob Moody—MD)

%% BARRY MANILOW—The Old Songs 13-6
*% LULU-If | Were You 2217
* AIR SUPPLY—Here | Am 4.1
* COMMODORES—0h No 9-3
* MIKE POST—The Theme From Hilt Street
Blues 6-2
+ THE FOUR TOPS—When She Was My Girl 12.
7
* DIANA ROSS—Why Do Fools Fall In Love 1]
4
oo EDDIE RABBITT—Someone Could Lose A
Heart K-23
oo BARBRA STREISAND—Coming In And Out
Of Your Life K-24
© ROYAL PHILHARMONIC ORCHESTRA-
Hooked On Classics A25

WKJ)-FM—Louisville
(Bobby Hatfield—MD)

*% AIR SUPPLY—Here | Am 18-11
% TARNEY AND SPENCER BAND—No Time
To Lose 3-6
+ DAN FOGELBERG—Hard To Say 4-2
# RICK SPRINGFIELD—1've Done Everything
For You 1-1

les Radio Action.

Based on station playlists through Tuesday (11/3/81)

o RONNIE MILSAP—| Wouldn't Have Missed
It For The World

oo DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do)

® LOVERBOY—Working For The Weekend A

© MICHAEL STANLEY BAND—Falling In Love

Again B22

® THE J. GEILS BAND—-Centerfold X

® Sneaker—More Than Just The Two Of Us X

® THE GO GO'S—Our Lips Are Sealed X

® THE KNACK—Pay The Devil X

® SURVIVOR—Poor Man's Son X

o JEFFERSON STARSHIP—Save Your Love X

® E.L.O.—Twilight X

® BEE GEES—Living Eyes X

® RINGO STARR—Wrack My Brain

® JIM STEINMAN—Dance in My Pants

@ JOHN HALL—Crazy

WKWK —Wheeling
(Jack Armstrong—MD)

oo STEVIE WOODS—Steal The Night

oo GEORGE BENSON—Turn Your Love Around

® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics A

® PAUL DAVIS—Cool Night A

PASSENGERS—Passenger A

BARBARA STREISAND~—-Coming In And Qut

0f Your Life A

® |OHNNY LEE—Bet Your Heart On Me X

STEVIE NICKS—Leather And Lace X

ROPERT HOLMES—Loved By The One You

Love X

‘@ CRYSTAL GAYLE—The Woman In Me X

® JOEY SCARBURY—When She Dances X

Southwest Region

wse X PRIME MOVERS snasans

FOREIGNER—Waiting For A Girl Like You (Atlantic)
EARTH, WIND & FIRE—Le!'s Groove (ARC/Columbia)
OLIVIA NEWTON-JOHN—Physical (MCA)

mmgmm® TOP ADD ONS semmwm
LINDSEY BUCKINGHAM—Trouble (Elekira)
THE STEVE MILLER BAND—Heart Like A Whee!
(Capitol)
DIANA ROSS—Why Do Fools Fal In Love (RCA)
nmsmwn BREAKOUTS e
DARYL HALL & JOHN OATES~| Can't Go For That (No
Can Do) (RCA) )
BARBRA STREISAND-Coming [n And Out Of Your Life
{Columbia)
EDDIE RABBITT—Someone Coutd Lose A Heart Tonight
(Elektra)
T G P R i SR P R AT
KVIL-FM—Dallas
(Chuck Rhodes—MD)

No List

KEGL-FM—Ft, Worth
(Saundra Bobek—MD)

& POLICE—Every Little Thing She Daes Is
Magic 8-3

4% THE GO GO'S—Our Lips Are Sealed 9-4

* THE KINKS—Destroyer 12-8

* JOURNEY-Don't Stop Believin’ 13-6

* PAT BENATAR—Promises In The Dark 18.12

® THE ). GEILS BAND-Centerfold A

® STEVE MILLER BAND--Heart Like A Wheel
B29

® SNEAKERS—More Than Just The Two Of Us X

® THE KNACK—Pay The Devil X

o QUEEN/DAVID BOWIE-Under Pressure B27

o LOVERBOY—Working For The Weekend B28

KRBE-FM—Houston
(Danya Steele—MD)

No List

KRLY-FM—Houston
(Blake Lawrence—MD)

%% EARTH, WIND & FIRE—Let's Groove 16-9

* % DENROY MORGAN—I'll Do Anything For
You 127

* KOOL & THE GANG—Take My Heart 13-8

oo DIANA ROSS—Why Do Fools Fall In Love

K22

RUFUS/CHAKA KHAN—Sharing The Love A

JERMAINE JACKSON—I'm Too Shy X

TIERRA—La La Means | Love You X

GEORGE BENSON —Turn Your Love Around

B23

NATALIE COLE—Nothin' But A Fool A

EVELYN KING—Don't Hide Our Love A

ARETHA FRANKLIN—{t's My Turn A

SYREETA—Quick Slick A

TEDDY PENDERGRASS - Your My Latest A

LIVES—Strut Your Stuff A

TEDDY PENDERGRASS—1 Can't Live Without

Your Love A

WEZB-FM~New Orleans
(Jerry Loosteau—MD)
%% EARTH, WIND & FIRE—Let's Groove
%% OLIVIA NEWTON-JOHN-Physical 11-5
* COMMODORES—0h No 15-12
* DIESEL—Sausalito Summer Night 10-7
* FOREIGNER—Waiting For A Girl Like You 14-

0

oo LITTLE RIVER BAND—The Night Owls

oo DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do)

© QUEEN/DAVID BOWIE—Under Pressure

o THE ). GEILS BAND—Centerfold A

o STEVE MILLER BAND~Heart Like A Wheet A

o NEIL DIAMOND—Yesterday's Songs

o CHILLIWACK—My Girl B30

® KOOL & THE GANG—Take My Heart B28

www.americanradiohistorv.com

e GEORGE BENSON—Turn Your Love Around
B29

® STEVIE NICKS—Leather And Lace X

® PAT BENATAR—Promises In The Dark X

WTIX—New Orleans
(Jerry Loosteau—MD)

& DARYL HALL/JOHN OATES—Private Eyes
31
# & FOREIGNER—Waiting For A Girl Like You
52

 THE POLICE—Every Littie Thing She Does Is
Magic 12-5

* JUICE NEWTON—The Sweetest Thing 23-13

* DIANA ROSS—Why Do Fools Fall In Love 37
22

®e EARTH, WIND & FIRE—Let's Groove

®e LINOSEY BUCKINGHAM —Trouble

® JOURNEY—Don't Stop Believin' A

® DARYL HALL/JOHN OATES—| Can't Go For
That (No-Can Do) A

® BARBRA STREISAND—Coming In And Out Of

Your Life A

BEACH BOYS—Come Go With Me A

STEVE MILLER BAND—Heart Like A Wheel

B39

STEVIE NICKS—Leather And Lace B23

STREEK—0One More Night B40

NEIL DIAMOND —Yesterday's Songs B35

BEE GEES—Living Eyes B36

KEEL-AM—Shreveport

(Marty Johnson—MD)
# % CARL CARLTON—She's A Bad Mama Jama

1611
*% FOREIGNER—Waiting For A Girl Like You
189

* AIR SUPPLY—Here | Am 4-1
+ COMMODORES—0h No 15-7
* OLIVIA NEWTON-JOHN—Physical 19-17
®e DON McLEAN—Castles In The Air
oe STEVE MILLER BAND—Heart Like A Wheel
THE J. GEILS BAND—Centerfold
KOOL & THE GANG—Take My Heart
RINGO STARR—Wrack My Brain
ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics B26
CHRIS CHRISTIAN—| Want You, | Need You X
RONNIE MILSAP~{ Wouldn't Have Missed It
For The World X
STEVIE NICKS—Leather And Lace B34
EARTH, WIND & FIRE—Let's Groove B33
ALABAMA-—Love In The First Degree X
CHILLIWACK —My Girl X
STREEK—0One More Night X
THE ALAN PARSONS PROJECT-Snake Eyes X
STEVIE WOODS—Steal The Night X
JUICE NEWTON—The Sweetest Thing X
JOEY SCARBURY—When She Dances X
DEVO-Working In The Coal Mine X
NEIL DIAMOND —Yesterday's Songs B32
PAUL DAVIS—Cool Night X

KHFI-Austin
(Ed Volkman—MD)

4% JOURNEY-Don't Stop Believin' 16-11

% STEVIE NICKS-Leather And Lace 18-14

* QUARTERFLASH—Harden My Heart 23-15

 PABLO CRUISE—SIip Away 29-24

* LINDSEY BUCKINGHAM—Trouble 30-25

®e EDDIE RABBITT—Someone Could Lose A
Heart Tonight

oo THE FOUR TOPS—When She Was My Girl

® THEJ. GEILS BAND—Centerfold A

® BALANCE—Falling In Love A

o DARYL HALL/JOHN OATES-| Can't Go For

That (No Can Do) A

MAYDAY-So Young, So Bad A

CHRIS CHRISTIAN—| Want You, | Need You

B28

TIERRA—La La Means | Love You B30

BARRY MANILOW—The O1d Songs B27

PAUL DAVIS—Cool Night 829

STEVE MILLER BAND—Heart Like A Whee! X

THE ALAN PARSONS PROJECT—Snake Eyes X

DEBBIE HARRY—The fam Was Moving X

KOOL & THE GANG—Take My Heart

TUBES—Talk To You Later X

KNUS-FM—Dallas
(Gary Hamilton—MD)

%% AR SUPPLY—Here | Am 3-1
* % FOREIGNER—Waiting For A Girl Like You
4-2

* DON McLEAN—Castles In The Air 20-14

* CHRIS CHRISTIAN—| Want You, | Need You
105

* DIANA ROSS—Why Do Fools Fall In Love 21-
15

oo PAUL DAVIS—Cool Night K29

oo BARBRA STREISAND—Coming In And Out
0f Your Life K28

© JERMAINE JACKSON—1'm Just Too Shy A30

® QUINCY JONES FEATURING JAMES
INGRAM—Just Once A

o SNEAKER—More Than Just The Two Of Us
A32

KFMK-FM —Houston
(Jerry Steele~MD)

% CHRISTOPHER CROSS—Arthur's Theme
1-1

% AL JARREAU—We're In This Love Together
32

* DAN FOGELBERG—Hard To Say 5-3

+ AR SUPPLY—Here | Am 6-4

+ ROYAL PHILHARMON!C ORCHESTRA-

Hooked On Classics 10-5

Playlist Prime Movers &
Playlist Top AddOns @

oo BARBRA STREISAND—Coming In And Qut
Of Your Life 30

® DON McLEAN—Castles In The Air B29

©® RONNIE MILSAP—| Wouldn't Have Missed It
For The World X

o NEIL DIAMOND-Yesterday's Songs B28

® ROD STEWART—Young Turks X

e CHARLY McCLAIN—Sleepin’ With The Radio
OnX

KBFM-FM—McAllen-Brownsville
(Steve Owens—MD)

& ROD STEWART—Young Turks 11-3
* % FOREIGNER—Waiting For A Girl Like You
1-1

+* THE POLICE—Every Little Thing She Does Is
Magic 13-5

* OLIVIA NEWNTON-JOHN—Physical 14-4

* NEIL DIAMOND-Yesterday's Songs 24

®e DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do}

oo RINGO STARR—Wrack My Brain

o THE J. GEILS BAND~Centerfold A

® SURVIVOR—Poor Man's Son A

© QUEEN/DAVID BOWIE—Under Pressure A

® BARBRA STREISAND—Coming In And Qut Of

Your Life A

JOHNNY LEE—Bet Your Heart On Me X

QUARTERFLASH—Harden My Heart B25

LUTHER VANDROSS—Never Too Much B30

THE GO GO'S—Our Lips Are Sealed B29

SAVOY BROWN—Run To Me X

KOOL & THE GANG—Take My Heart X

GEORGE BENSON—Turn Your Love Around

B26

E.LO.-Twilight B28

PAUL DAVIS—Cool Night X

BEE GEES—Living Eyes X

BRIAN CHAMPION—I Wish | Could Have

Known Your Better X

WQUE—New Orleans
~ (Chris Bryan—MD)
*% COMMODORES—0h No4-1
% OLIVIA NENTON-JOHN—Physical 10-5
* LUTHER VANDROSS—Never Too Much 22-16
+* BARRY MANILOW—The 01d Songs 13-9
* DIANA ROSS—Why Do Fools Fall In Love 29-
24
oo DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do)
oo EDDIE RABBITT—Someone Could Lose-A
Heart Tonight
KOOL & THE GANG—Take My Heart A
STEVE MILLER BAND—Heart Like A Wheel
B30
CHRIS CHRISTIAN—I Want You, | Need You
B3t
GEORGE BENSON—Turn Your Love Around
B29
NEIL DIAMOND-Yesterday's Songs B28
PAUL DAVIS—Cool Night B32
THE POLICE—Every Little Thing She Does Is
Magic X

KOFM-FM~Oklahoma City
~ (Chuck Morgan—MD)

& FOREIGNER—Waiting For A Girl Like You
2314
% DIANA ROSS—Why Do Fools Fall In Love
22:17
* STEVE MILLER BAND—Heart Like A Wheel
30-26
* MIKE POST—The Theme From Hill Street
Blues 28-22
oo JOHNNY LEE—Bet Your Heart On Me
oo RONNIE MILSAP—| Wouldn't Have Misséd
It For The World
® STEVIE NICKS—Leather And Lace A28
o KIM CARNES—Mistaken Identity A
® NEIL DIAMOND —Yesterday's Songs A29

WFMF-FM—Baton Rouge
(Wayne Watkins—MD)
* % STEVIE NICKS—Leather And Lace 30-24
* ROD STEWART—Young Turks 15-10
+ LINDSEY BUCKINGHAM —Trouble 24-18
# QUARTERFLASH—Harden My Heart 27-22
* OLIVIA NEWTON-JOHN—Physical 19-8
oo BARBRA STREISAND—Coming In And Out
0t Your Life K30
o EDDIE RABBITT—Someone Could Lose A
Heart Tonight A
© QUEEN/DAVID BOWIE—Under Pressure B29
© GEORGE BENSON—Turn Your Love around
B25
® KOOL & THE GANG—Take My Heart B21
o NEIL DIAMOND —Yesterday's Songs A
o THE J. GEILS BAND—Centerfoid A

KINT-FM—el Paso

(Jini Clitfo—MD)
*% COMMODORES—OhNo11-7
%% ROD STEWART—Young Turks 12-9
* STEVIE NICKS—Leather And Lace 20-14
+* JOURNEY—Don't Stop Believin' 15-11
oo PAUL DAVIS—Coo! Night

(Continued on page 32)

© Copyright 1981, Billboard Publi-
| cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.
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“OUR MOST VITAL STATISTICS”

1. Did you know that the Go-Go’s album has already sold over a quarter of a
million units in two markets ?

2. Did you know that the Go-Go’s album reached the Top 20 in both
Billboard and Record World?

3. Did you know that the Go-Go’s are on over 100 major album stations and

100 Top 40 stations?

4. Did youknow that the Go-Go’s will be appearing on Saturday Night Live on
November 14th?

5. Did you know that the Go-Go’s had a feature article in People Magazine
and will be on the cover of Record World, November 7th.

6. Did you know that the Rolling Stones requested that the Go-Go’s open for
them in Rockford, Illinois?

7. Did you know that the Go-Go’s will be opening for the upcoming Police
tour of America?

Now you know why the Go-Go’s have broken America with their 1st album.

GO-GOS

Beauty and the Beat

© 1981 International Record Syndicate, Inc,
Manufactured and distributed by A&M Records, Inc.
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ZOETROPE STUDIOS AND
PRE

THE FRANCIS FORD C

During the 70’s, Francis Ford Coppola
emerged as the premiere filmmaker. Para-
mount Home Video, in association with
Zoetrope Studios is pleased to present
these collected works.

The Godfather 1902-1959—The Com-
plete Epic. Personally edited for home
video by Coppola, this special collector’s
edition is a chronological retelling of the
two original movies, “The Godfather” and
“The Godfather, Part II.” Riveting in its
fifty-seven year scope, The Complete
Epic traces the Corleone family’s rise to
power in the underworld of America. This
specially created home video version in-
cludes all of the footage from the original
theatrical productions plus some new
touches from Coppola himself.

The deluxe package includes 3 cassettes
and an exciting full-color booklet filled
with behind-the-scenes stories, all glori-
ously illustrated with photographs, some
rare and reproduced here for the first
time. The Godfather 1902-1959—The
Complete Epic is a very special new re-
lease for the discriminating video viewer,
perfect for holiday gift-giving.

The Conversation. This superbly
crafted Coppoila film stars Gene Hackman
in his unforgettable portrayal of a man
driven to madness by his obsessions and
paranoia. Hackman plays a surveillance
expert who finds himself trapped in a
deadly plot while eavesdropping on a
young couple, portrayed by Cindy
Williams and Frederic Forrest. The Con-
versation was nominated for Best Picture
of 1974, losing out to Coppola’s other
entry, The Godfather Part ll.

A Decade of Film-making Genius
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PARAMOUNT HOME VIDEO
SENT

OPPOLA COLLECTION

THE

Apocalypse Now. Apocalypse Now, one
of the most powerful films of all time, re-
vealed through the peculiar madness of
the Vietham war a stunning vision of
man’s heart of darkness. Coppola not
only brought forth incredible perfor-
mances by Marlon Brando, Robert Duvall,
Martin Sheen and Harrison Ford, but cre-
ated, with his ever-growing cinematic ge-
nius, the definitive portrayal of the scope
of the Vietham war.

Selected VHS cassettes are in Dolby ste-
reo to bring you the full cinematic impact.
In this special version, remastered from
the original negative, Coppola has used
his preferred ending seen only in show-
cased 70mm theatrical engagements.
The result is a unique home video pro-
gram that is also brighter and sharper
than previous exhibitions of the film on
pay television.

Yours at last. A decade of Coppola genius
comes to Home Video.

Soon to be available on videodisc.

=

Gulf + Western
Company

HOME VIDEO

IS now available on Home Video.

www americanradiohistorv com
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AKRON, OH
ALBANY, GA
ALBANY, NY
ALBANY, OR
ALBUQUERQUE, NM
ALTOONA. PA
AMARILLO. ™
ANCHORAGE, AK
APPLETON. wi
ASHEVILLE. NC
ATLANTA, GA
ATLANTIC CITY, NJ
AUGUSTA. GA
AUGUSTA. ME
AUSTIN, TX
BAKERSFIELD, CA
BALTIMORE. MD
BANGOR, ME

BIRM\NGHAM, AL
BLOOM\NGTON. L
BOISE. 1D

BOSTON, MA
BUFFALO. NY
CAMBRIDGE. MD
CELINA, OH
CHAMPAIGN. L
CHARLESTON. WV

CHATTA!
GHEYENNE. WY
CHICAGO. 1L
CINCINNATL oH
CLEVELAND. oH

COLORADO SPRINGS. cO

COLUMBIA, sC
COLUMBUS. GA
COLUMBUS. MS

WPYX
KiQY
KWXL
WwPRR
KYTX
KRKN
WKAU
WBMS
WKLS
WMMB
WYMX
WBLM
KLBJ
KMET
WYY
WLKN
WLAV-FM
KZOM
WOAY
WABB
WAAL
WKXX
WWCT
KUUZ
WAAF
WPHOD-FM
WESP
WKKI
WLRW
WKLC
WKTM
WROQ
WKXC
KKAZ
WMET
WEBN-FM
WWWM
KILO
WNOK
WCGQ
WCBI

DAYTON. O
DAYTONA
DENVER, cO

DES MOINES, 1A
DETROIT, Ml
DUBUQUE. 1A
DULUTH, MD

EAU CLAIRE. wt
EL PASO. TX
EUGENE. OR
EVANSVILLE, KY
FLINT, M

FRESNO. CA

FT. LAUDERDALE. FL
FT PIERCE. FL

FT. WAYNE. IN
GRAND FORKS, ND
GRAND RAPIDS, Mi
GREEN BAY. Wi
GREENSBORO, NC
GREENSBORO, NC
GREENVILLE, sC
HARTFORD. cT
HONOLULU, Hi
HOUSTON. BRS
HUNTSVILLE. AL
INDIANAPOLIS, IN
{THACA. NY

. MS
JACKSONVILLE. FL
JOHNSON CITY, TN
KALAMAZOO. MI
KANSAS CITY, MO
KEY WEST, FL
KNOXVILLE. TN
LAFAYETTE. IN
LAKELAND. FL
LANSING, Mi
LAS VEGAS. NV

LEXINGTON. KY

LINCOLN, NE

LE ROCK, AR
LOS ANGELES. CA
LUFKIN, TX
LOUISVILLE. KY
MACON. GA
MADISON, Wi
MANCHESTER. KY
MANCHESTER, NH
MARTIN, TN
MELBOURNE. FL
MERIDIAN, MS
MIAML FL
MILWAUKEE. Wi
MINNEAPOLIS. MN
MISSOULA. MT
MOBILE. AL

NEW BEDFORD, MA
NEW HAVEN. cT
NEW ORLEANS, LA
NEW YOBK. NY
NORFOLK. VA
OKLAHOMA cITY, OK
OMAHA, NE
ORLANDO. FL
OXNARD, CA
PANAMA ciTY, FL
PARKERSBERG. WV
PEORIA, ILL
PHIU\DELPHIA. PA
PHOENIX. AZ
PORTLAND. ME
PORTLAND. OR
POUGHKEEPSIE. NY
PROVIDENCE, Al
PUEBLO, [ee]
RALEIGH DURHAM, NC
RAPID CITY, sD
REDDING. CA

RENO. NV
RICHMOND. VA
RIVERSIDE, CA
ROCHESTER, NY
SAGINAW, ML
SALEM, OR

SANTA FE, NM
SAVANNAH. GA
SEATTLE, WA
SIOUX FALLS. SD
souTH BEND. IN
SPRINGFIELD. MA
SPRINGFIELD. MO
SPRINGFIELD. oH
STUEBENVILLE, OH
STOCKTON. CA
ST. CLOUD. MN

USE. NY
TALLAHASSEE. FL
TAMPA, FL
TERRE HAUTE. N
TOLEDO, Of
TOPEKA, KS
TRENTON. NJ
TRI-CITIES, WA
TUCSON. AZ
UTICNROME. NY
WASHINGTON. DC.
WATERTOWN. NY
WHEELING. WV
WICHITA FALLS, TX
WICHITA. KS
WILKES-BARRE

SCRANTON. PA
WILMINGTON. DE
WILMINGTON. NC

CESTER. MA
W. PALM BEACH. FL.

YAKIMA. WA

BROUGHT T
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Radio Programming

" New On
The Charts

k

| '

KARLA DeVITO
“Midnight Confession”—

“Midnight Confession™ is the first
single from Karla DeVito’s new Epic
album, “Is This A Cool World Or
What.” Growing up in Illinois, the
singer remembers jumping on her
mother’s bed to the beat of “Ruby
Baby” by Dion. She also recalls
trading two Barbie doll dresses for a
copy of Leslie Gore’s “You Don’t
Own Me.” Her first kiss? How about
“Reach Out” by the Four Tops.

At Loyola University in Chicago
she studied theatre, but left school to
tour in a national production of
“Godspell.” She went on (o star in
“El Grande de Coca Cola” in Chicago
and Boston. Inspired by an early Ra-
mones show, DeVito left the theatre
and moved to New York, where she
auditioned for Bruce Springsteen
and worked with trained Dober-
mans in a comedy act before joining
the second incarnation of Orchestra
Luna.

After touring the world with Meat
Loaf and the “Bat Out of Hell”” show
in 1977-78, she recorded her album
with producers Bill House and John
Jansen and starred on Broadway in
“The Pirates of Penzance.” Now
she’s on tour with her new band as
the opening act for Hall and Oates.

“I get bored easily.” she says. “Da-
vid Bowie is a good example of an
artist who's been able to go back and
forth, from Ziggy to “The Elephant
Man.” and that kind of versatility ap-
peals to me. One of the reasons I left
the theatre was to create something
for myself. Very often in the theatre
you feel like a tire on a car that’s re-
placed when it wears out. I wanted
to be more involved in the creative
struggle, and rock is giving me that
chance.”

DeVito is managed by Winston
Simone, 1780 Broadway, New York.
(212) 974-5322. Her booking is han-
dled by ICM, 40 West 57 St., New
York.

Person Hosts
Syndicated
Gospel Show

ATLANTA—A radio program ex-
clusively designed for gospel music
formats is being prepared for syndi-
cation by Hal Lamar-Media Serv-
ices here and is scheduled to be
ready for public airing next month,
according to Hal Lamar, president
of the production firm.

The program is called “The Gos-
pel Truth™ and is a series of three-
minute feature programs for airing
five days a week.

Each feature report will contain
news of particular interest to a gos-
pel audience, along with segments of
interviews with recording artists, ra-
dio announcers, ministers and other
gospel luminaries. The series is
being offered free to radio stations
under a barter agreement.

Mike Harrison

_ The Return Of Veteran PD Thom O’Hair

LOS ANGELES-—You’ve prob-
ably seen the item in the trades and
press releases: Thom O’Hair, 20 year
radio broadcasting veteran, has
been appointed director of profes-
sional development and training for
San Francisco-based Audio Inde-
pendents, Inc. Audio Independents
is a small but potentially important
organization formed in 1979,
funded by private
donations, for the
sole purpose of pro-
viding assistance
and consultation to
the nation’s grow-
ing ranks of inde-
pendent radio pro-
ducers.

Considering the direction of radio
in general and the resultant need for
such a central information/assist-
ance center within the industry,
O’Hair may just be at the right place
attherighttime and on to something
meaningful.

But there’s more to this story than
meets the headline blurbs. O’Hair’s
appointment to this position marks
the front-line return of one of mod-
ern radio programming’s most color-
ful and controversial legends under
conditions that go beyond those usu-
ally covered within the traditional
grapevine. O’Hair is a recovering al-
coholic. And his radio legacy con-
sists, thus far, of bitter professional
disappointments and embarrassing
public episodes as well as remark-
able pioneering efforts and history-
rich days of glory.

When Tom Donahue was making
history as general manager of the
legendary KSAN-FM, San Fran-
cisco (during the days in which he

was known as the only vice president
of a major American corporation to
sport a full length pony tail)-Thom
O’Hair was his program director. As
a matter of fact, in 1975, he was
named major market director of the
year by this very publication. That
was the same year he went on to be-
come the program director of the
brand new WQIV-FM, New York
(which was the old classical-pro-
grammed WNCN-FM turned AOR
... only later to be turned back to its
original incarnation through public
and governement pressure). From
there he came out West again, this
time as creative director of KMET-
FM, just as the station was turning
the corner in its campaign for ratings
dominance. Then. as 1977 rolled
around, the time had come tolaunch
something new. Century had ac-
quired KMEL-FM in San Francisco
and you guessed it. Thom O’Hair
was picked up to be the station’s first
program director in its AOR debut.
KMEL was a winner right out of the
gate ... but then, something hap-
pened.

No sooner had the ink dried in the
trade press declaring KMEL a suc-
cess and Thom O'Hair profes-
sionally victorious again, word came
out that he had suddenly left the sta-
tion under mysterious circum-
stances. Stories were scattered and
sketchy. Nobody would really talk.
But rumors contained tales of fights
and some sort of emotional outburst
beyond the already hyper-level that
is par for radio.

That’s when things began to falt
apart. After KMEL, O’Hair em-
barked upon a few mildly signifi-
cant record industry projects . . . but

LGoodphone Commentaries
KEZY Stars For A Day

By DAVE FORMAN

ANAHEIM—] want to share a
story with you and give you an idea
to think about . ..

Not too long ago (just before “60
Minutes” tried to convince us they
were taking a good hard investi-
gative look at themselves). I had
been talking about just such an in-
vestigation with Mike Harrison, and,
well, one thing led to another and
before you knew it, I assigned one of
our air personalities here at KEZY-
AM-FM, Rita, to produce a four
hour block-buster special billed as
“Behind The Scenes At KEZY.”

Rita’s production was incredible—
four commercial free hours (run one
per day) of relevant, thematic music,
sound effects and in-depth inter-
views with everyone on the staff—
owner, managers, air personalities,
news people, traffic, sales, hook-
keeping, promotions, secretaries, en-
gineer, janitors. . .. everyone!

The taping sessions were con-
ducted where the interviewees
worked, be it studio. desk, etc. This
behind the scenes element added a
dimension to the show that captured
the essence of each person’s job. The
janitor was talking as he was empty-
ing trash cans and vacuuming. The
jocks were on the air in and out of
breaks during the interviews, and
the tape kept rolling while [ fielded
the usual phone calls.

Listener response was tre-
mendous—the switchboard jammed,

and the cards and letters poured in.
But that wasn’t the only benefit
reaped from the show. It was the
most important morale-boosting
episode I ever saw. Each staff mem-
ber was in their own audio spotlight.
Those who usually do work behind
the scenes became the finished prod-
uct of radio—the content. Everyone
was a star. The regular air staff was
almost frighteningly honest about
their personal lives. They were, for
once, on the air with no liner cards,
no format, no fake smiles.

We talked about successes and
failure of the past, we even talked
about how much it costs to run
KEZY and ballpark estimates and
averages about ratings and billings.
We talked about clients and battles
between programming and sales.

Listeners learned about us, but
more importantly, we learned a lot
about each other. Spirits were high,
and the staff felt more like a team
than ever before. We were all on our
own front lines together.

Egos? Our four-day look at our-
selves put reality into a little sharper
focus. Instead of putting ourselves
on an electronic pedestal we truly
came down from our ivory broad-
casting towers—"“One day soon we’ll
stop to ponder what on earth’s the
spell we’re under. We made the
grade and still we wonder who the
hell we are.”

(Dave Forman is program direcior
of KEZY-AM-FM Anaheim.)

www americanradiohistorv com

it wasn’t quite the same O’Hair.
Those of us not directly within his
closest circle of friends didn’t really
know what to make of it. What had
happened to Thom O’Hair?

The last time I saw O’Hair during
that chapter was almost two years
ago at the Goodphone Symposium.
He was for the most part jobless,
hanging around KSAN-FM picking
up fill-in air work, and at the sym-
posium to speak on a nostalgia panel
with other broadcasting legends. He
wore dark glasses on the panel (an
addition to his stylistic trademarks
of a hat and pony!ail) and was more
withdrawn than I had ever seen him.
But one aspect of his new person-
ality was extremely apparent. He
was drunk.

Shortly after the symposium,
word had come that Thom O’Hair
was back in a radio programming
position. This time as program direc-
tor of KQFM-FM, Portland. Was

this the end of a fabulous career

or the beginning of a comeback?
Sorry. It was the end. O’Hair was let
go after a handful of short months.
And again, under less-than-clear cir-
cumstances.

Needless to say, | was delighted to
run into the “new” Thom O’Hair
during his recent business visit to LA
to set up details of a forthcoming
Audio Independents radio confer-
ence which he is playing a major role
in organizing. It had been over a
year since the KQFM disappoint-
ment and to slightly paraphrase
some appropriate lyrics: what a dif-
ference a year makes.

O’Hair was clear-eyed and look-
ing good. And when he opened his
mouth to speak and expound upon
modern day radio/culture and the
work he is doing in his new position,
it was obvious that major changes
had occurred.

(Continued on page 41)

COOPER

ARE YOU?

Waylon Jennings and
Jessi Colter want to know.

31
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Billboard. Sing

® Continued from page 26

oe EDDIE RABBITT—Someone Can Lose A
Heart Tonight

© MEATLOAF—Read "em And Weep A

o QUEEN/DAVID BOWIE—Under Pressure A

© DARYL HALL/JOHN OATES—! Can't Go For
That A

® LULU-If | Were You A

o BARRY MANILOW—The-0ld Songs B25

® LINDSEY BUCKINGHAM —Trouble B22

® SNEAKER—More Than Just The Two Of Us A

® THE ). GEILS BAND—Centerfold A

® JOHNNY LEE—Bet Your Heart On Me A

KILE-AM—Galveston
(Scott Taylor-MD)

*% AR SUPPLY—Here | Am 5-1
* % AL JARREAU-We're In This Love Together
73

+ ARLAN DAY—I Surrender 19-14

+ OLIVIA NEWTON-JOHN - Physical 13-9

* FOREIGNER—Waiting For A Girl Like You P6

oo BALANCE—Falling In Love K40

oe EDDIE RABBITT—Someone Could Lose A
Heart Tonight K39

THE J. GEILS BAND~Centerfold A

QUEEN/DAVID BOWIE~ Under Pressure A

JOHNNY LEE—Bet Your Heart On Me X

BLUE OYSTER CULT~Burnin’ For You X

SURVIVOR—Poor Man's Son X

KOOL & THE GANG—Take My Heart B28

JUICE NEWTON—The Sweetest Thing X

BOB SEGER—Tryin' To Live My Life Without

You X

® PAUL DAVIS—Coo! Night B37

® TUBES—Snake Boogie L

'KVOL-AM —Lafayette
~ (Phil Ranken—MD)

+% COMMODORES—OhNo 14-9
& FOREIGNER—Waiting For A Girl Like You
138

* OLIVIA NEWTON-JOHN—Physical 23-16

* AIR SUPPLY—Here | Am 1-1

# THE POLICE—Every Little Thing She Does Is
Magic 17-10

® DON McLEAN—Castles In The Air A

© THE ALL SPORTS BAND—I'm Your Superman
A

® BEE GEES—Living Eyes A

© LOVERBOY—Working For The Weekend A

© RINGO STARR—Wrack My Brain X

o ELO.—Twilight X

® JUICE NEWTON—The Sweetest Thing X

® KOOL & THE GANG-Take My Heart X

© KIM CARNES—Mistaken ldentity X

® LUTHER VANDROSS—Never Too Much X

© SAVOY BROWN—Run To Me X

® PABLO CRUISE—Slip Away X

® BERTIE HIGGINS—Key Largo X

® RONNIE MILSAP—| Wouidn't Have Missed It
For The World X

KTSA-AM—San Antonio
(Charlie Brown—MD)

* % RICK JAMES—Super Freak 20-15

* % FOREIGNER—Waiting For A Girl Like You
26-19

+ BARRY MANILOW—The Qld Songs 13-10

* AIR SUPPLY—Here | Am 9-5

# OLIVIA NEWTON-JOHN —Physical 17-13

oo STEVIE NICKS—Leather And Lace

oo NEIL DIAMOND-Yesterday's Songs

® QUARTERFLASH—Harden My Heart A

® DAN FOGELBERG—Hard To Say X

o COMMODORES—0h No B27

@ THE GO GO'S—Qur Lips Are Sealed X

® MIKE POST—Theme From Hill Street Blues X

® LINDSEY BUCKINGHAM —Trouble X

© DIANA ROSS—Why Do Fools Fall In Love X

o ROD STEWART—Young Turks X

Midwest Region

mmmm % PRIME MOVERS meumm
JOURNEY—Don't Stop Believin (Columbia)

GENESIS—No Reply At All (Atfantic)
DAN FOGELBERG—Hard To Say (Epic/Full Moon)

mmmm® TOP ADD ONS s

STEVIE NICKS WITH DON HENLEY —Leather And Lace
{Modern)

AIR SUPPLY—Here | Am (Arista)

PABLO CRUISE—SIip Away (A&M)

e BREAKOUTS m——

BARBRA STREISAND—Coming [n And Out Of Your Life
(Columbia)

KENNY ROGERS—Blaze Of Glory (Liberty)

LOVERBOY—Working For The Weekend (Columbia)

L e = 3

WLS—Chicago
(Dave Denver—MD)
%% JOURNEY—Don't Stop Believin’ 30-19
% GENESIS—No Reply At Al 19-14
* SURVIVOR—Poor Man's Son 44-34
* TRIUMPH—Magic Power 33-28
% LITTLE RIVER BAND—The Night Owls 8-5
oo AIR SUPPLY—Here | Am K27
o STEVIE NICKS—Leather And Lace B36

WLS-FM—Chicago
(Tim Kelly—MD)
% JOURNEY—Don't Stop Believin’ 30-19
% % GENESIS—No Reply At All 19-14
* TRIUMPH—Magic Power 33-28
* SURVIVOR—Poor Man's Son 44-34
* LITTLE RIVER BAND—The Night Owls 8.5
oo AIR SUPPLY—Here | Am K27
oo STEVIE NICKS—Leather And Lace B36

WHB-AM —Kansas City
i (Tom Land—MD)

oo JOHN DENVER—The Cowboy And The Lady
oo BARBRA STREISAND—Coming In And Out
0Of Your Life
® STEVE CARLISLE—Theme From WKRP In
Cincinnati A
® BEACH BOYS—Come Go With Me X

WOKY-AM—Milwaukee
(Rick Brown—MD)

4% OLIVIA NEWTON-JOHN—Physical 10-6

% DAN FOGELBERG—Hard To Say 8-2

* BARRY MANILOW—The OId Songs 13-10

+ THE FOUR TOPS—When She Was My Girl 6-3

+* FOREIGNER—Waiting For A Girl Like You 15-
9

®e RONNIE MILSAP~{ Wouldn't Have Missed

It For The World

®e STEVIE NICKS—Leather And Lace

® CHRIS CHRISTIAN—| Want You, | Need You
B20

o NEIL DIAMOND -Yesterday's Songs B15

WZUU-FM—Milwaukee
(Bill Sharron—MD)

& DAN FOGELBERG-Hard To Say 2-2
# % DARYL HALL/JOHN OATES—Private Eyes
31

* OLIVIA NEWTON-JOHN—Physical 27-19

+ BILLY JOEL-Say Goodbye To Hollywood 16-
14

* THE FOUR TOPS—When She Was My Girl 13-
10

oo PABLO CRUISE-Slip Away

©® ANNE MURRAY—It's Al 1 Can Do X

® STREEK—(Qne More Night X

® JUICE NEWTON—The Sweetest Thing X

KDWB- Minneapolis
(Pam Abresch—MD)

% BARRY MANILOW—The Old Songs 15-8
%% DARYL HALL/JOHN OATES—Private Eyes
31

* THE POLICE—Every Little Thing She Does Is
Magic 13-9

* BILLY JOEL—Say Goodbye To Hollywood 21-

16

DIANA ROSS—Why Do Fools Fall Ini Love 20

15

DON McLEAN—Castles In The Air X

QUARTERFLASH—Harden My Heart X

STEVE MILLER BAND—Heart Like A Wheel

B24

STEVIE WOODS—Steal The Night X

THE MOODY BLUES—Tatking Qut Of Turn X

LINDSEY BUCKINGHAM —Trouble X

PAUL DAVIS—Cool Night X

KSLQ-FM—St. Louis
(Tom Stone—MD)

° *

No List

KSTP-FM (K95-FM)—St. Paul
(Chuck Napp—MD)

% DAN FOGELBERG—Hard To Say 1-1

% BARRY MANILOW-The Old Songs 4-3

* FOREIGNER—Waiting For A Girl Like You 15-
10

* MIKE POST—Theme From Hill Street Blues:
10-7

+ DARYL HALL/JOHN OATES—Private Eyes
118

oo STEVIE NICKS—Leather And Lace

oo KENNY ROGERS—BIaze Of Glory

e MARTY BALIN—Atlanta Lady X

® THE POLICE—Every Little Thing She Does Is
Magic B20

® (LIVIA NEWTON-JOHN—Physical X

o JUICE NEWTON—The Sweetest Thing X

® DIANA ROSS—Why Do Fools Fall In Love B16

® NEIL DIAMOND —Yesterday's Songs X

WIKS-FM—Indianapolis
(Tom Gilligan—MD)
* % TRIUMPH—Magic Power 17-12
%% DARYL HALL/JOHN OATES—Private Eyes
158
+ JOURNEY—Don't Stop Believin' 9-5
* BILLY SQUIER—In The Dark 14-11
* BOB SEGER—Tryin' To Live My Life Without
You 11-7
oo LOVERBOY—Working For The Weekend
oo CLIMAX BLUES BAND—Darlin
o THE ). GEILS BAND—Centerfold A
® ROLLING STONES—Waiting On A Friend A
o STEVE MILLER BAND—Heart Like A Wheel
B23
CHILLIWACK—My Girl B24
THE ALAN PARSONS PROJECT—Snake Eyes X
NEIL DIAMOND—Yesterday's Songs X
ROD STEWART—Young Turks B22
BEE GEES—Living Eyes X

KBEQ-FM-Kansas City

(Mike Schmidt—MD)
%% QUARTERFLASH—Harden My Heart 24-20
% STEVIE NICKS—Leather And Lace 20-16
+ STEVE MILLER BAND—Heart Like A Wheel
2824
TRIUMPH—Magic Power AL
KiM CARNES—Mistaken |dentity A33
DONNIE IRIS—Sweet Merilee A30
DARYL HALL/JOHN OATES—I| Can't Go For
That (No Can Do) A32
FOREIGNER- Juke Box Hero AL
EDDIE RABBITT—Someone Could Lose A

Heart Tonight A3}
© QUEEN/DAVID BOWIE—Under Pressure B29

WISM-AM —Madison
(Bob Starr—MD)

% CHRIS CHRISTIAN—1 Want You, | Need
You 23-16
* % FOREIGNER~Waiting For A Girl Like You
6-1
+ STEVIE WOODS-Steal The Night 16-11
+ DIANA ROSS—Why Do Fools Fall In Love 22
17
* NEIL DIAMOND—Yesterday's Songs 28-23
oo DON McLEAN—Castles in The Air
oo STEVE CARLISLE—Theme From WKRP
© RONNIE MILSAP~| Wouldn't Have Missed It
For The World X
® LINDSEY BUCKINGHAM—Trouble 29
e PAUL DAVIS—Cool Night B30

WZEE-FM—Madison
(Matt Hudson—-MD)

*% JOURNEY-Don't Stop Believin' 16-11
4% RICK SPRINGFIELD—I've-Done Everything
For You 12-6

+ THE POLICE~Every Little Thing She Does is
Magic 7-4

* AIR SUPPLY—Here | Am 8-5

* STEVIE NICKS—Leather And Lace

e J_GEILS BAND—Centerfold

oe THE GO GO'S—Qur Lips Are Sealed K

® GEORGE BENSON—Turn Your Love Around A

o DARYL HALL/)JOHN OATES—I Can't Go For

That (No Can Do) A

TRIUMPH—Magic Power B30

THE MOODY BLUES-Talking Out Of Turn X

NEIL DIAMOND —Yesterday's Songs B29

QUEEN/DAVID BOWIE—Under Pressure X

RINGO STARR—Wrack My Brain X

WLOL-FM—Minneapolis
(Phit Huston—MD)

%% DARYL HALL/JOHN OATES—Private Eyes
4.2
%% FOREIGNER—Waiting For A Girl Like You
96
* COMMODORES—0h No 18-15
% MIKE POST—The Theme From Hill Street
Blues 14-10
* DIANA ROSS—Why Do Fools Fall In Love 29-
20
oo JOHN ENTWISTLE—Too Late The Hero 30
oo NEIL DIAMOND—Yesterday's Songs 29
® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics A

WOW-AM - Omaha
(Jim Corcoran—MD)

4 QUARTERFLASH—Harden My Heart 17-14
% DIANA ROSS—Why Do Fools Fall In Love
1613
®@ STEVIE NICKS—Leather And Lace K16
ee LINDSEY BUCKINGHAM—Trouble K17
o NEIL DIAMOND —Yesterday's Songs A18
® THE POLICE—Every Little Thing She Does Is
Magic N
® QUINCY JONES FEATURING JAMES
INGRAM —Just Once N
® GENESIS—No Reply At All N
® THE GO GO’S—Our Lips Are Sealed N
® OLIVIA NEWTON-JOHN —Physical N10
® PAT BENATAR—Promises In The Dark N
L ]
L ]

DIESEL—Sausalito Summer Night N

BOB SEGER—Tryin' To Live My Life Without
You N

E.L.O.—Twilight N

JOURNEY—Don't Stop Believin' N

ROD STEWART—Young Turks N

KXOK-AM—St. Louis
(Lee Douglas—MD)

% DAN FOGELBERG—Hard To Say S-2
% QUINCY JONES FEATURING JAMES
INGRAM—Just Once

% COMMODORES—Lady You Bring Me Up 7.5

+ DARYL HALL/ JOHN OATES—Private Eyes 5
3

* KENNY ROGERS—Share Your Love With Me
64

oo BARBRA STREISAND—Coming In And Out
Of Your Life K19

®e STEVE CARLYLE—The Theme From WKRP
20

WSPT-FM—Stevens Point
(Brad Fuhr—MD)

*% AR SUPPLY—Here | Am 6-1

4% OLIVIA NEWTON-JOHN—Physical 12-5

* COMMODORES—0h No 20-13

* THE GO GO'S—Qur Lips Are Sealed 8-2

* ROD STEWART—Young Turks 24-16

oo EARTH, WIND & FIRE—Let’s Groove

oo QUEEN/DAVID BOWIE—Under Pressure

o DONNIEIRIS—Sweet Merilee A

© GEORGE BENSON—Turn Your Love Around A

® THE J. GEILS BAND—Centerfold B32

© THE KINKS—Destroyer N

o STEVE MILLER BAND—Heart Like A Whee!
B31

o TRIUMPH—Magic Power N

o KIM CARNES—Mistaken [dentity X

® SURVIVOR—Poor Man's Son X

© TUBES-Talk To You Later N

o THEMOODY BLUES—Talking Qut Of Turn N

® JOHN ENTWISTLE-Too Late The Hero N

® RINGO STARR—Wrack My Brain X

o STEVIE NICKS—Edge Of Seventeen N

© FOREIGNER—Juke Box Hero N

les Radio Action.

Based .on station playlists through Tuesday (11/3/81)

® BILLY SQUIER—My Kind of Lover N

KFYR-AM—Bismarck
(Dan Brannan—MD)

%% AR SUPPLY—Here | Am 8-3

% % OLIVIA NEWTON-JOHN—Physical 19-13

+ JOURNEY-Don't Stop Believin' 16-10

% DIESEL—Sausalito Summer Night 12-7

* MIKE POST-The Theme From Hill Street

Blues 3-1

®e BEACH BOYS—Come Go With Me

oo BARBRA STREISAND—Coming In And Out
Of Your Life

MARTY BALIN~Atlanta Lady X

JOHNNY LEE—Bet Your Heart On Me X

THE ). GEILS BAND—Centerfold X

THE POLICE—Every Littie Thing She Does Is

Magic X

QUARTEFLASH—Harden My Heart X

STEVE MILLER BAND—Heart Like A Nheel X

CHRIS CHRISTIAN—| Want You, | Nezd You X

GENESIS—No Reply At All X

COMMODORES—(Ch No

PABLO CRUISE~SIip Away X

LINDSEY BUCKINGHAM —Trouble B20

EL.O.-Twilight X

DIANA ROSS—Why Do Fools Fall In Love X

NEIL DIAMOND —Yesterday's Songs

ROD STEWART—Young Turks X

PAUL DAVIS—Cool Night A

DARYL HALL/JOHN OATES—| Can't 6o For

That (No Can Do)

QUEEN/DAVID BOWIE—Under Pressure X

RINGO STARR—Wrack My Brain X

EDDIE RABBITT—Someone Could Lase A

Heart Tonight A

KI0A-Des Moines
(A.W. Pantoja—MD)

% OLIVIA NEWTON-JOHN-Physical 12-8
*# FOREIGNER—Waiting For A Girl L:ke You
115

* MIKE POST—The Theme From Hifl Street
Blues 28-18

* THE FOUR TOPS—When She Was My Gir! 19-
15

% ROD STEWART-Young Turks 27-22

® CHRIS CHRISTIAN—| Want You, | Ne2d You
A24

® LINDSEY BUCKINGHAM—Troubie AZ8

o NEIL DIAMOND-Yesterday's Songs 430

© JOHNNY LEE-Bet Your Heart On Me X

o THE MOODY BLUES—Talking Out Of Turn X

® PAUL DAVIS—Cool Night X

WNAP —Indianapolis
(Chab Hunt—MD)

%% AR SUPPLY-Here { Am 9-6

* % MIKE POST—Theme From Hill Street
Blues 7-3

+ DAN FOGELBERG—Hard To Say 3-2

+ COMMODORES—Oh No 13-10

 BARRY MANILOW—The Oid Songs 2113

oo DIANA ROSS—Why Do Fools Fail In Love

® ANNE MURRAY—It's All I Can Do B1T

KEYN-FM—Wictiita
(Terri Springs—MD)
% THE POLICE—Every Little Thing She Does
Is'Magic 15-11
% DARYL HALL/JOHN OATES—Privzte Eyes
31

+ COMMODORES—0h No 21-16

 OLIVIA NEWTON-JOHN—Physical 1815

+ BARRY MANILOW—The Old Songs 19-14

oo NEIL DIAMOND-Yesterday's Songs

ee ROD STEWART—Young Turks

© BARBRA STREISAND—Coming In And Qut Of
Your Life A

® STEVIE NICKS—Leather And Lace 829

® GENESIS—No Reply At All B27

® MIKE POST—The Theme From Hill Sireet
Blues D28

® GEORGE BENSON—Turn Your Love Around
B30

KWKN-AM —Wichita
{Scott Shores—MD)

* % FOREIGNER—Waiting For A Girl Like You
24-18

% % NEIL DIAMOND —Yesterday's Songs 30-24

* ANNE MURRAY—1t's All | Can Do 2521

* JUICE NEWTON—The Sweetest Thing 28-25

* MIKE POST—The Theme From Hill Sireet
Blues 23-18

ee RONNIE MILSAP—i Wouldn't Have Wissed
It For The World 30

oo GEORGE BENSON—Turn Your Love Around
29

o STEVIE WOODS—Steal The Night A2¢

Northeast Region

mmmm* PRIME MOVERS mummm

FOREIGNER—Waiting For A Girl Like You (Atlantic)
COMMODORES—0h No (Motown)
DIANA ROSS—Why Do Fools Fall in Love (RCA)

mmmm® TOP ADD ONS mmwmm

NEIL DIAMOND —Yesterday's Songs (Columbia)
THE J. GEILS BAND—Centerfold (EMI-America)
GEORGE BENSON-Turn Your Love Around (WE)

e BREAK OUT S maseeems

BARBRA STREISAND —Coming In And Out Of Yaur Life
(Columbia)

DARYL HALL & }OHN OATES—I Can't Go For That (No
Can Do) (RCA)

KENNY ROGERS-Through The Years {Liberty)

www.americanradiohistorv.com

WXKS-FM—Boston
(Vinnie Peruzzi—MD)

No List

WKBN-—Buffalo
(John Summers—MD)

%% COMMODORES—0h No 15-8

% BARRY MANILOW-The Old Songs 19-14

* THE POLICE—Every Littie Thing She Does Is
Magic 11-5

* OLIVIA NENTON-JOHN—Physical 14-6

oo ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics

® STEVIE NICKS—Leather And Lace B22

® DIESEL—Sausalito Summer Night B15

o LINDSEY BUCKINGHAM —Trouble B23

® NEIL DIAMOND-Yesterday's Songs B19

WABC—New York City
(Sonia Jones—MD)

%% MIKE POST—The Theme From Hill Street
blues 19-14
% DIANA ROSS—-Why Do Fools Fall In'Love
127
 DAN FOGELBERG—Hard To Say 2415
+ AR SUPPLY—Here | Am 14-11
* QUINCY JONES FEATURING JAMES
INGRAM - Just Once 18-13
oo BARBRA STREISAND—Coming In And Qut
Of Your Life
oo KENNY ROGERS—Through The Years
® NEIL DIAMOND-Yesterday's Songs B23

WVBF-FM—Boston
(Tom Connerly—MD)

# CHRISTOPHER CROSS—Arthur's Theme
111

# % MIKE POST—The Theme From Hill Street
Blues 6-3

* AIR SUPPLY—Here | Am 9-8

* COMMODORES—0h No 20-16

* BARRY MANILOW—The 0ld Songs 16-11

oo JUICE NEWTON—The Sweetest Thing KB30

oo NEIL DIAMOND—Yesterday's Songs KB30

WBEN-FM—Buffalo
(Roger Christian—MD)

%% FOREIGNER—Waiting For A Girl Like You
81
* % DIANA ROSS—Why Do Fools Fall In Love
127
% STEVIE NICKS—Leather And Lace 13-17
* MIKE POST—The Theme From Hill Street
Blues 18-14
* ROD STEWART—Young Turks 22-11
o GEORGE BENSON—Turn Your Love Around
Kl6
oo DARYL HALL/JOHN OATES—I Can't Go For
That (No Can Do) K36
® THE J. GEILS BAND—Centerfold A38
® STEVE MILLER BAND—Heart Like A Whee!
A37
o PAUL DAVIS—Cool Night A39
o LOVERBOY—Working For The Weekend A40

WKTU-FM—New York
(Michael Ellis—MD)

% EARTH, WIND & FIRE—Let's Groove 16-11

4 DEBRA LAWS—Very Special Q16

 GLADYS KNIGHT & THE PIPS—I Wil} Fight
P21

* HI-GLOSS—You'll Never Know 15-14

oo COMMODORES—0h No

oo GAYLEADDAMS—Love Fever

JERRY CARR—Heaven A

ROGER—I Heard It Through The Grapevine X

SLAVE—Snap Shot X

MONA RAVE—Do Me X

CONQUEST—Give 1t To Me X

NORTH END—Happy Days X

GERALDINE HUNT—Hart Heart X

WEEKS AND CO.—Rock Your World X

MELBA MOORE—Take My Love B22

TOM TOM CLUB—Word Rappinghood X

TOM TOM CLUB-Gerfius Of Love L

WFLY-FM—Albany
(Jack Lawrence—MD)

%% DARYL HALL/JOHN OATES—Private Eyes
11

% FOREIGNER—Waiting For A Girl Like You
10-2

% THE POLICE—Every Little Thing She Does Is

Magic 11-7

* COMMODORES—0h No 17-11

* ROD STEWART—Young Turks 20-16

oo DARYL HALL/JOHN OATES—I Can’t Go For

That (No Can Do)

DON McLEAN—Casties In The Air A

THE J. GEILS BAND—Centerfold A

STEVE MILLER BAND—Heart Like A Wheel

B29

® STEVIE NICKS—Leather And Lace B26

® LUTHER VANDROSS—Never Too Much X

o LITTLE RIVER BAND-The Night Owis

L ]

L ]

E.L.O.=Twilight X
BALANCE—Falling In Love X

WTRY-AM—Albany
(Ron Nenni—MD)

4% CHILLIWACK—My Girl 22-]

* % FOREIGNER—Waiting For A Girl Like You
S-3

% OLIVIA NEWTON-JOHN—Physical 12-10

% LITTLE RIVER BAND—The Night Owls 9-7

* AL JARREAU—We're In This Love Together

139

Playlist Prime Movers
Playlist Top AddOns @

oo THE J. GEILS BAND—Centerfold
oo PAUL DAVIS—Cool Night
o ELO.—Twilight B29

WCUY-AM —Bangor
(jim Randall—MD)
* % COMMODORES—0Oh No 19-16
%% LUTHER VANDROSS~Never Too Much 22-
18
* THE POLICE—Every Little Thing She Does Is
Magic 13-8
+ RONNIE LAWS—Stay Awake 16-13
* OLIVIA NEWTON-JOHN~Physical 10-7
oo THE J. GEILS BAND—Centerfold
oo QUEEN/DAVID BOWIE~Under Pressure
E.L.O.—Twilight X
JUICE NEWTON—The Sweetest Thing X
STEVIE NICKS—Leather And Lace B35
STEVE MILLER BAND—Heart Like A Wheel A
THE KINKS—Destroyer X
DONNIE IRIS—Sweet Merilee A
SAVOY BROWN—Run To Me X
STREEK~0ne More Night X
KIM CARNES—Mistaken Identity B34
SHELIA—Darling X
® NILS LOFGREN—Night Fades Away X
© THE ALLMAN-BROTHERS BAND—Two Rights
X

WICC-am - Briegeport
(Bob Mitchell-MD)
% DARYL HALL/JOHN OATES~Private Eyes
1-1
** FOREIGNER—Waiting For A Giri Like You
6-2
+ COMMODORES-0h NO 13.8
* OLIVIA NENTON-JOHN-Physical 14-7
+ DIANA ROSS—Why Do Fools Fall In Love 25-
18
ee BARBRA STREISAND—Coming n And Out
0f Your Life.28
oo THE J. GEILS BAND—Centerfold 29
® LUTHER VANDROSS—Never Too Much B30
® GEORGE BENSON-Turn Your Love Around
B26
© NEIL DIAMOND-Yesterday's Songs B25
o QUEEN/DAVID BOWIE—Under Pressure B23
© RINGO STARR—Wrack My Brain B27
® GREG LAKE—Let Me Love You Once A
© BEACH BOYS—Come Go With Me A

WTIC-FM—Hartford
(Rick Donahue—MD)
% THE POLICE—Every Little Thing She Does
Is Magic 16-9
% EARTH, WIND & FIRE—Let's Groove 9-1
* JOURNEY—Don't Stop Believin' 29-23
* FOREIGNER—Waiting For A Girl Like You 18-
12
* ROD.STEWART-Young Turks 26-20
ee PRINCE—Controversy 28
oo (UARTERFLASH—Harden My Heart 27
® STEVIE NICKS—Leather And Lace A30
® GEORGE BENSON-Turn Your Love Around
A29

WBLI-FM—Leng island

(Bill Terry—MD)
% MIKE POST—Theme From Hill Street
Blues 119
* & FOREIGNER—Waiting For A Girl Like You
12-7

* COMMODORES—0h No 17-14

+ BARRY MANILOW—The Old Songs 26-22

+ DIANA ROSS—Why Do Fools Fall In Love 25
20

oo STEVE MILLER BAND—Heart Like A Wheel

®e EARTH, WIND & FIRE—Let's Groove

® STEVIE NICKS—Leather And Lace B-30

o LINDSEY BUCKINGHAM—Trouble 8-27

® NEIL DIAMOND -Yesterday’s Songs X

® LUTHER VANDROSS—Never Too Much X

® GEORGE BENSON—Turn Your Love Around X

WKCI-FM (KC-101)—New Haven
(Danny Lyons—MD)

%% LUTHER VANDROSS—Never Too Much 23

15

% LINDSEY BUCKINGHAM—Trouble 27-19

* COMMODORES—Oh No 11-5

% OLIViA NENTON-JOHN —Physical 13-6

+ FOREIGNER—Waiting For A Gir! Like You 21
11

oo GEORGE BENSON—Turn Your Love Around
29

oo BARBRA STREISAND—Coming In And Out
Of Your Life

o STEVE MILLER BAND—Heart Like AWheel

B28

© RONNIE MILSAP—| Wouldn't Have Missed It

For The World X

STEVIE WOODS—Steal The Night A

KOOL & THE GANG~Take My Heart B25

JUICE NEWTON—The Sweetest Thing X

NEIL DIAMOND—Yesterday's Songs B26

PAUL DAVIS—Cool Night

BALANCE—Falling In Love A

(Continued on page 34)
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Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with multiple dates in-

dicate local stations have option of

broadcast time and dates.

Nov. 9, Stevie Nicks, Mary Turner
Off The Record, Westwood One,
one hour.

Nov. 13-15, Billy Joel,
NBC Source, two hours.

Nov. 14, Four Tops, Special Edi-
tion, Westwood One, one hour.

Nov. 14, Jeanne Pruett, Country
Sessions, NBC, one hour.

Nov. 14-15, Marty Balin, Robert
W. Morgan Special of the Week,
Watermark. one hour.

Nov. 14-15, Larry Graham, Week-
end Special Edition, Westwood One.
one hour.

Nov. 14-15, Queen, part one.
Mary Turner Off The Record. West-
wood One, one hour.

Nov. 14-15. Johnny Duncan, Live
From Gilley’s. Westwood One. one
hour.

Nov. 15, Little River Band, Mink
De Ville, King Biscuit Fiower Hour.
ABC FM. one hour.

Nov. 16, REO Speedwagon, Mary
Turner Off The Record, Westwood
One, one hour.

Nov. 20-22, Donnie Iris, Concert
NBC Source, one hour.

Nov. 21. Loretta Lynn, Silver
Eagle. ABC Entertainment, 90 min-
utes.

Nov. 21, Jacky Ward, Country
Sessions, NBC. one hour.

Nov. 21-22, Sheena Easton, Rob-
ert W. Morgan Special of the Week,
Watermark. one¢ hour.

Nov. 21-22, Stevie Nicks, Star-
Sound. RKO One, two hours.

Nov. 21-22, Millie Jackson.
Weekend Special Edition, West-
wood One. one hour.

Nov. 21-22. Queen, part two.
Mary Turner Off The Record. West-
wood One, one hour.

Nov. 21-22. Heart, In Concert,
Westwood One, one hour.

Nov. 21-22. Alabama, Live From
Gilley’s. Westwood One, one hour.

Nov. 22, Pat Benatar, part one,
King Biscuit Flower Hour, ABC
FM, one hour.

Nov. 22. Neil Diamond, ABC
Contemporary, three hours.

Nov. 27-29, Allman Bros., Special,
NBC Source, two hours.

Nov. 28, Earl Scruggs Revue,
Country Sessions, NBC, one hour.

Nov. 28. Peaches & Herb, Concert
of the Month. Westwood One, .one
hour.

Nov. 28-29. Commodores, Robert
W. Morgan Special of the Week,
Watermark. one hour.

Nov. 28-29. George Thorogood,
Mary Turner Off The Record. West-
wood One, onc hour.

Nov. 28-29, Kool and the Gang,
Weekend Special Edition, West-
wood One, one hour.

Nov. 28-29, Four Tops, Budweiser
Concert of the Month, Westwood
One, one hour.

Nov. 28-29. Greg Kihn Band, In
Concert, Westwood One, one hour.

Nov. 28-29, Ed Bruce, Live From
Gilley’s. Westwood One, one hour.

Nov. 29, Pat Benatar, part two,
King Biscuit Flower Hour, ABC
FM, one hour.

Dec. 4-6, Doors, Special,
Source, two hours.

Dec. 5, Alabama, Razzy Bailey,
Best of Silver Eagle, ABC Entertain-
ment, 90 minutes.

Dec. 5, Razzy Bailey, Country Ses-
sions, NBC, one¢ hour

Dec. 5, Patti Austin, Special Edi-
tion, Westwood One, one hour.

Special

NBC

Radio Programming

HISTORY LESSON—Recording artist Marty Balin, left, discusses Rolling
Stone Productions’ new ‘‘Continuous History Of Rock’'n’Roll”” with director
John McGhan and special projects manager Rita Keeton.

_National Programming__|

Stone’s Rock History

NEW YORK-—-With the weekly
“Continuous History Of Rock’n’
Roll” up and running on 150 sta-
tions. Rolling Stone Productions
program director John McGhan is
working on 48-hour rock history
specials for July 4 and Labor Day
and a guest DJ series to debut in
April.

The guest DJ series will be kicked
off by Billy Squier who will set the
format of the show by acting as DJ
and playing his favorite records.

The 48-hour specials will be con
structed from the “Continuous His-
tory” series. which debuted Oct. 5.
The 150 stations carrying the show
include WNEW-FM New York,
WBCN-FM Boston. KMET-FM
Los Angeles, WYSP-FM Phila-
delphia, WIYY-FM Baltimore,
WSHE-FM Miami, KGON-FM
Portland, Ore.. KTXQ-FM Dallas;
KLOL-FM Houston and WRNO-
FM New Orleans.

The programming, distributed on
disks, consists of an hour each week
end with five 90-second vignettes to
be run through the week which also
serve as promos for the upcoming
weckend hour.

The history got underway with a
two-part treatment of the Briush in
vasion, which covers the first (wo
weeks. With a briefl mention of
Buddy Holly, the history gets down
to business with the Beatles in 1964
and continues with an AOR ori-
entation through the music of San
Francisco. Led Zeppelin. Art Rock
(Genesis: Moody Blues: Yes: Emer-
son, Lake & Palmer: and Pink
Floyd) and then jumps back to ear-
lier days: “Where Rock Began.™

In upcoming weeks, the series will
revisit the Beatles, cover garage
bands. L.A. Rock, heavy metaland a
two part segment on the Rolling
Stones.

LA

TM Programming is offering a
new jingle package forits TM Coun-
try format. Called *“'80’s Country-
2,” the package includes ten basic
cuts mixing to 30 to reinforce station
image and enhance call letter identi-
fication. Jim Van Sickle has been
promoted to general sales manager
of TM Programming. He’s béen a
management consultant for the mid-
west for the past year and he came to
TM from KFJZ-AM-FM Dallas
where he spent four years as sales
manager. At TM Productions,
WLAK-FM Chicago has been

signed for that unit's total image
campaign “My Soft Spot.” The cam-
paign, coordinating image music,
graphics and tv spots, incorporates a
dog named Rascal to get across the
message of relaxing companionship
of beautiful music.

Weekly Rock
Show Slated

NEW YORK-United Stations
will debut a weekly four-hour syndi-
cated “Rock Roll And Remember”
show the last weekend in January.

The show, the second to be of-
fered by the recently formed com-
pany whose principals include Dick
Clark, will feature songs from the
birth of rock through today’s current
music, with emphasis on the '60s and
*70s. In addition, each week will fea-
ture a special guest artist, as well as
the stories behind the songs as told
by the hitmakers themselves.

“Rock Roll And Remember,”
which gets its title from a book Clark
authored, joins “The Weekly Coun-
try Music Countdown™ as the sec-
ond syndicated show 1o be offered
by United. At least a third show is
being developed. but plans for this
have not been disclosed. These shows
are produced for United by Dick
Clark Productions.

These projects constitute the sec-
ond prong of dual efforts by United,
which began by offering fuli-format
satellite delivered country program-
ming. The syndicated programming
isdistributed on disks and Clark sees
this old technology as bread and
butter for his company while the sat-
ellitc business is developed. Of the
satellites he says, “I don’t like to be a
pioneer, but this is a good time to be
one.”

He sees satellite service as one
which must be sold to station man-
agement, which in many cases does
not really fully understand the new
technology.

Salesmanship is important to
Clark and he considers himselt a
good salesman, noting he’s been sell-
ing since he had his first job at
WRUN-AM-FM Utica, N.Y., where
his father was station manager. He
only worked at three other stations—
WOLF-AM Syracuse, WKTV-TV
Utica and WFIL-AM-FM-TV —be-
fore becoming self-employed in
1956.

www americanradiohistorvy com

_Washington Roundup _|
FCC Licenses 3 FMers

WASHINGTON, D.C.—New FM
stations have been licensed for Las
Vegas, Nev.. Avon Park, Fla.. Ma-
rina, Calif. and De Pere, Wisc. in a
series of FCC actions, resolving the
issue of competitive applications in
all four cities. The Commission also
renewed KBUC-AM-FM of San
Antonio despite objections by citi-
zens.

The Las Vegas award goes to Jo-
may Broadcasting for a station at
96.3 MHz, disqualifying Pan Ameri-
can Broadcasting for failure to sub-
mit timely evidence in the competi-
tive hearing. Two other applicants,
Hispanic Broadcasting and Galaxy
Broadcasting Corp., reached settle-
ment agreements with Jomay and

requested voluntary dismissal of

their applications.

Although Charles A. Esposito was
granted an Initial Decision for the
Avon Park license last August. he
filed a joint motion with Highlands
Ridge. Inc. that would give High-

lands the license and reimburse him
$15,000. After reviewing the details
of the negotiations, the FCC
awarded the license to Highlands.

A four-way contest for the Marina
license ended with the awarding of
the 92.7 MHz channel 1o Clintell
Cornelius Porter, who promised to
be full time general manager. Porter,
who is black, was once manager of
KZEN-FM Seaside, Calif. Christian
Broadcasting Fellowship of Marina
was a serious contender, while Cy-
press Communications Inc., and
Seven Cities Media would have
based the channel in Monterey,
which already has three fulltime
commercial stations.

The Wisconsin action gave Fox
River Broadcasting. Inc. the 95.9
MHz channel after FCC administra-
tive law judge Walter C. Miller said
that American Communications, the
competing applicant. had deliber-
ately misrepresented facts about its
public survey and lacked candor.

COOPER
NOW THA
WE NEED

YOU

WHERE
YOU?

The Marshall Tucker Band
and Rita Coolidge want to know.
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Billboard. Sing

les Radio Action.

Based on station playlists through Tuesday (11/3/81)

Playlist Prime Movers #
Playlist Top AddOns @

® Continued from page 32

WNBC—New York City
(Roz Frank—MD)

No List

WPJB-FM —Providence
(Mike Waite—MD)
% QUINCY JONES FEATURING JAMES
INGRAM —Just Once 14-8
% DARYL HALL/JOHN OATES—Private Eyes
41
* THE POLICE~Every Little Thing She Does is
Magic 13-7
# BILLY SQUIER~In The Dark 5-4
 OLIVIA NEWTON-JOHN—Physical 12-6
e FOREIGNER—Waiting For A Girl Like You 32
®e GREG LAKE-Let Me Love You Once 33
® STREEK—One More Night A
® GEORGE BENSON—Turn Your Love Around
A35
'® BARBRA STREISAND—Coming In And Qut Of
Your Life A34

WPRO-FM—Providence
(Gary Berkowitz—MD)
& OLIVIA NEWTON-JOHN—Physical 17-9
% KENNY ROGERS—Share Your Love With
Me 19-13

* QUINCY JONES FEATURING JAMES
INGRAM - Just Once 6-3

+ DARYL HALL/JOHN OATES—Prwvate Eyes 4-
1

+ FOREIGNER—Waiting For A Girl Like You 10-
6

® CHRIS CHRISTIAN—| Want You, | Need You
B20

® JUICE NEWTON-The Sweetest Thing 822

© GEORGE BENSON—Turn Your Love Around
B21

® NEIL DIAMOND -Yesterday's Songs B19

WHFM —Rochester

___ {Kelly McCann—MD)

* % COMMODORES—0h No 20-13

& & FOREIGNER—Waiting For A Girl Like You

14.8

* STEVIE NICKS—Leather And Lace 24-20

* OLIVIA NEWTON-JOHN—Physical 129

* DIANA ROSS—Why Do Fools Fall In Love 22-
18

ee PAUL DAVIS—Cool Night

oo BARBRA STREISAND-Coming In And Qut
0t Your Life

© DON McLEAN—Castles in The Air A

® JOURNEY-Don't Stop Believin' B21

® THE POLICE—Every Little Thing She Does Is
Magic B23

e STREEK—One More Night B30

® NEIL DIAMOND-Yesterday's Songs B28

® PABLO CRUISE—Slip Away X

WHYN-AM~Springfield
(Andy Carey—MD)

No List

WFTQ—Worchester
(Garry Nolan—MD)

®e DON McLEAN-Castles In The Air
®e NEIL DIAMOND-Yesterday's Songs

WACZ-AM—Bangor
(Michael 0'Hara—MD)

# o STEVIE NICKS—Leather And Lace 25-18

& ROD STEWART—Young Turks 30-23

* THE POLICE—Every Little Thing She Does Is
Magic 17-10

+ BARRY MANILOW—The OId Songs 24-19

+ DIANA ROSS—Why Do Fools Fail In Love 29-
26

oo RINGO STARR—Wrack My Brain

® NEIL DIAMOND-Yesterday's Songs A

o LOVERBOY-Working For The Weekend A

o EMMYLOU HARRIS—If | Needed You A

WIGY—Bath
(Willie Mitchella—MD)
% AIR SUPPLY-Here | Am 18-11
& & FOREIGNER—Waiting For A Girl Like You
12-6
 STEVIE NICKS—Leather And Lace 23-16
& GENESIS—No Reply At All 19-12
+ DIESEL—Sausalito Summer Night 1-1
oo BEE GEES—Living Eyes K
oo RINGO STARR-Wrack My Brain
® DEVO—Beautiful World A
© THE J. GEILS BAND—Centerfold B30
® STEVE MILLER BAND—Heart Like A Whee! X

® CHRIS CHRISTIAN-| Want You, | Need You X

o TRIUMPH—Magic Power X
® CHILLIWACK—My Girl X
® THE GO GO’S—Our Lips Are Sealed X

® THE ALAN PARSONS PROJECT—Snake Eyes X

o THEMOODY BLUES—Talking Out Of Turn X

o DEBBIE HARRY—The Jam Was Moving X

® CRYSTAL GAYLE—The Woman In Me X

© LINDSEY BUCKINGHAM —Trouble B29

© AFTERNOON DELIGHTS—Dancing For
Pennies

WTSN—Dover
(Jim Sebastian—MD)
# % THE POLICE-Every Little Thing She Does
Is Magic 17-10
# % ROD STEWART—Young Turks 14-9
 STEVIE NICKS—Leather And Lace 28-18
# BARRY MANILOW—The Oid Songs 11-7

AL JARREAU-We're In This Love Together 4.

4
®e BARBRA STREISAND—Coming In And Qut
Of Your Life
oo NEILDIAMOND-Yesterday's Songs
® THE J. GEILS BAND—Centerfold A
© RONNIE MILSAP—I Wouldn't Have Missed It
For Tiie World B3]
o EARTH, WIND & FIRE—Let's Groove B34
® DONNIE IRIS—Sweet Merilee B33
® QUEEN/DAVID BOWIE—Under Pressure B32
® THE KNACK—Pay The Devil X
® KOOL & THE GANG—Take My Heart X
® BEE GEES—Living Eyes X
WFEA-AM —Manchester
(Keith LeMire—MD)
%% AR SUPPLY—Here | Am 11-4
& DARYL HALL/JOHN QATES—Private Eyes
111
+ OLIVIA NEWTON-JOHN—Physical 16-9
+ BARRY MANILOW~The Old Songs 13-6
+ FOREIGNER—-Waiting For A Girl Like You 20-
12
ee JOURNEY-Don't Stop Believin'
oo STEVIE NICKS—Leather And Lace
E.LO.~Twilight A
PAUL DAVIS—Cool Night A
BEE GEES—Living Eyes A
RINGO STARR—Wrack My Brain A
THE J. GEILS BAND—Centerfold A
RONNIE MILSAP—I Wouldn't Have Missed it
For The World X
o RICK SPRINGFIELD—1've Done Everything
For You X
ANNE MURRAY—1t's All | Can Do X
THE KNACK—Pay The Devil X
ROLLING STONES—Start Me Up X
KOOL & THE GANG—Take My Heart X

WHEB-FM—Portsmouth
(Rick Dean—MD)

*% AIR SUPPLY—Here | Am 9-3

*% COMMODORES-0hNo 169

* OLIVIA NEWTON-JOHN—Physical 8-14

+ BARRY MANILOW—The Old Songs 19-15

# FOREIGNER—Waiting For A Girl Like You 20-
10

oo STEVE MILLER BAND-Heart Like A Wheel

®e BARBRA STREISAND—Coming In And Out
Of Your Life

® STEVIE NICKS—Leather And Lace A

e PAUL DAVIS—Cool Night A

® GENESIS—No Reply At All

® KOOL & THE GANG—Take My Heart X

® JUICE NEWTON—The Sweetest Thing B30

e NEIL DIAMOND-Yesterday's Songs B28

WBBF-AM—Rochester
~ (Dave Mason—MD)

% COMMODORES—0h No 10-4

# % OLIVIA NEWTON-JOHN—Physical 13-7

 ATLANTA RHYTHM SECTION—Alien 21-15

 BARRY MANILOW--The Old Songs 11-9

# FOREIGNER-Waiting For A Girl Like You 16-
11

ee DON McLEAN—Castles In The Air

oe NEIL DIAMOND-Yesterday's Songs

® STEVIE NICKS—Leather And Lace B22

® LINDSEY BUCKINGHAM—Trouble X

WPST-FM—Trenton
(Tom Taylor—MD)
* JOURNEY-Don't Stop Believin' 25-18
& & FOREIGNER—Waiting For A Girl Like You
12-6
* QUARTERFLASH—Harden My Hearl 28-23
* OLIVIA NEWTON-JOHN—Physical 25-22
oo DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do)
oo LGVERBOY—Working For The Weekend
® GREG LAKE-Let Me Love You Once A
e DEVO—Beautiful World B35
® THEJ. GEILS BAND—Centerfold B3Z
® SURVIVOR-Poor Man's Son B38
© THE MOODY BLUES—Talking Out Of Turn
B36
® QUEEN/DAVID BOWIE—Under Pressure B34
® RINGO STARR—Wrack My Brain B37

WRCK-FM—Washington Mills
_ (Jim Reitz—MD)

*% AR SUPPLY—Here |Am 11-6

% THEGO GO'S—Our Lips Are Sealed #1-15

* JOURNEY—Don't Stop Believin' 23-17

* THE POLICE—Every Little Thing She Does Is
Magic 13-10

% CHILLIWACK-My Girl 26-20

®e THE ). GEILS BAND - Centerfold

ee OLIVIA NENTON-JOHN—Phsycial K-12

® DARYL HALL/JOHN OATES~1 Can't Go For
That {No Can Do)

® THE KINKS—Destroyer B29

® STEVIE NICKS—Leather And Lace B30

® LINDSEY BUCKINGHAM—Trouble B25

® STEVE MILLER BANO—Heart Like A Wheel X

® TRIUMPH-Magic Power X

® THE KNACK—Pay The Devil X

® THE MOODY BLUES—Talking Out Of Turn X

© QUEEN/DAVID BOWIE—Under Pressure

Mid-Atlantic Region

mmmmt PRIME MOVERS vasem

OLIVIA NEWTON-JOHN—Physicai (MCA)

CHILLIWACK—My Girl (Millennium)

THE POLICE—Every Little Thing She Does Is Magic
(A&M)

mmmm® TOP ADD ONS semmm

QUEEN & DAYID BOWIE—Under Pressure (Elektra)

LINDSEY BUCKINGHAM —Trouble (Elektra)

KOOL & THE GANG—Take My Heart (De-lite)

e BREAKOUTS ea—

DARYL HALL & JOHN OATES—! Can't Go For That (No
Can Do) (RCA)

BARBRA STREISAND~Coming (n And Out Of Your Life
{Columbia)

THE ROYAL PHILHARMON!C ORCHESTRA—Hooked On
Ciassics (RCA)

WPGC-FM—Washington
(Jim Elliott—MD)

* % THE POLICE—Every Little Thing She Does

Is Magic8-4

* & OLIVIA NEWTON-JOHN—Physical 4-1

 EARTH, WIND & FIRE—Let's Groove 22-14

+* ROD STEWART~Young Turks 24-19

* JOURNEY-Open Arms 10-6

oo ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics K25

®e DARYL HALL/JOHN OATES~| Can't Go For
That (No Can Do) K27

® DON McLEAN—Castles In The Air A

® JUICE NEWTON—The Sweetest Thing A

© BARBRA STREISAND-Coming In And Out Of

Your Life A28
® ROLLING STONES—Waiting For A Friend A
o STEVE MILLER BAND—Heart Like A Wheel
B29
LUTHER VANDROSS—Never Too Much X1
GENESIS—No Reply At All X
COMMODORES—0Oh No X
THE GO GO'S—Our Lips Are Sealed B30
KOOL & THE GANG—Take My Heart X
RED RYDER—Lunatic Fringe LX

WCAO-AM —Baftimore
(Scott Richards—MD)

% QUARTERFLASH—Harden My Heart 26-19

* % ROD STEWART-Young Turks 20-13

s OLIVIA NEWTON-JOHN—Physical 7.3

+ BARRY MANILOW—The OId Songs 15-10

# LINDSEY BUCKINGHAM —Trouble 30-25

# DARYL HALL/JOHN OATES—I Can't Go For

That (No Can Do)

oo BARBRA STREISAND—Coming In And Out:
Of Your Life

GEORGE BENSON—Turn Your Love Around A

PAUL DAVIS—Cool Night A

ROYAL PHILHARMONIC ORCHESTRA—

Hooked On Classics

RONNIE MILSAP—I Wouldn't Have Missed It

For the World X

® STEVIE NICKS—Leather And Lace B28

o THE MOODY BLUES—Talking Out Of Turn X

® ELO.—Twilight B26

L]

L]

NEIL DIAMOND—Yesterday's Songs X
RINGO STARR—Wrack My Brain X

WIFI-FM—Philadelphia
(Liz Kiley—MD)
& OLIVIA NEWTON-JOHN—Physical 9-4
& DIANA ROSS—Why Do Fools Fall In Love
2516
+ FOREIGNER—Waiting For A Girl Like You 12:
6

(Continued on puge 35)

© Copyright 1981, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.
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~ “In Harmony 2,” the follow-up to the Grammy-winning “In Harmony,’
is a very special collection of songs for children of all ages performed by
some of the most celebrated stars in pop music.

It is not a repackage. All of the songs were recorded especially for this
album. The only exception being Bruce Springsteen’s “Santa Claus Is
Comin’ To Town” which has never before been available on disc.

Marketing plans for this release are extensive and multi-faceted.
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IO NETWORK

What's happened o the teen generation
rhat sparked radio s growth in the 60's
and 70's? They've grown up to become
the new generaticn of adulr radio lis-
teners. And all across America, alert radio
stations have zeroed in on this new adulr
audience. The 25-44 year-olds—today's
most sought-after gemographic group. If
rhat’s your station, here's grear news. ...

Now there’s a nenork radio service

to help stations like
yours build this imgortant 25-44 age
group. And, as yod might expect, it's
from the leader in gemographic networls
radio, the ABC Radio Nerworlks. ABC
DIRECTION RADIO NETWORK inaugurates
rhe nexr generatign of networls radio ser-
vice. .. providing ajprogram service con-
ceived and produded for the specdial
needs and interest of the new adult
generation. Here'gshow ABC DIRECTION
RADIO NETWORK ¢an help your stafion
reach roday’s newiadul- audience—and
build it:

A UNIQUE NEWS PERSPECTIVE

Our news gets right fo the core of the
new adult’s concems. Not just whar hap-
pened, but... "How will it affect me?” We
tell roday’s adult hgw to use the news fo
help plan the future, ro malke informed
life decisions, big ahd small.

SPORTS INSIGH

No one covers spois like ABC. No one
gefs inside a story ér an event more
thoroughly, with mpre deprh and under-
standing. The excirement, the color,

the story behind thi story—that's whar
ABC is all abour. We know exactly whar
rhe sports-minded P5-44 audience
wants and we deliver. The best on-the-
spor saruration covierage. The best
profiles. The best cdgmmentaries. ABC.
The best in sports! |

FEATURES

Can short radio features be enterraining
and informative ar the same time? Ours
are. These fast-paced features focus on
rhe things this audience cares abour.
Whether it's @ movie review, career
advice, or how they can cope with
roday’s problems, every ABC DIRECTION
RADIO NETWORK fearure will involve
your listeners, o help them get the most
out of life.

MUSIC FEATURES AND SPECIALS
The 25-44 year-old has a broad musical
outlook, but ar the same tfime, a more
discriminating ear. They listen for qual-
ify....and that's what our music feafures
and specials will bring to your station, and
your audience, with the biggest stars from
a wide range of musical expressions.
With our special kind of showmanship
and electrifying starpower, ABC
DIRECTION RADIO music features and
specials will help you build share with the
25-44 audience.

News, sports, features, music. .. all rar-
geted exclusively to today’s new adult
generation. ABC DIRECTION RADIO
NETWORK. It's the next generafion in net-
worlk radio service. If you're going aftera
bigger share of this dynamic demo-
graphic, you'll like where we're going.

Call Chuck King, Vice President, Direction
Networls. .. (212) 887-7397.

S

ADBC DIRECTION
RADIO NETWORK

RAPIS

THE NEW GENERATION OF ADULT LISTENERS.
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® Conitinued from page 35

THE GO GO'S—DOur Lips Are Sealed A

KOOL & THE GANG—Take My Heart A
GEORGE BENSON—Turn Your Love Around A
EDDIE RABBITT—Someone Could Lose A
Heart Tonight A

THE J. GEILS BAND—Centerfold B29

STEVE MILLER BAND—Heart Like A Wheel
B30

o RONNIE MILSAP—1 Wouldn't Have Missed It
For The World B28

PAUL DAVIS—Cool Night B27

o QUEEN/DAVID BOWIE—Under Pressure X

WQXI-FM—Atlanta
(Jeff McCartney—MD)

%% THE POLICE—Every Little Thing She Does
Is Magic 9-5
J % STEVIE NICKS—Leather And Lace 15-7
% LINDSEY BUCKINGHAM—Troubie 23-19
% DIANA ROSS—Why Do Fools Fall In Love 19-
15
* ROD STEWART—Young Turks 21-16
oo DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do) LK
oo EDDIE RABBITT—Someone Could Lose A
Heart Tonight LK
GREG LAKE—Let Me Love You Once LA
JOHNNY LEE—Bet Your Heart On Me X
ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics X
RONNIE MILSAP—| Wouldn't Have Missed It
For The World X
BERTIE HIGGINS—Key L argo X
CHILLIWACK—My Girl B30
GEORGE BENSON —Turn Your Love Around
B28
® PAUL DAVIS—Coof Night B29

WQXI-AM—Atlanta
(Jeff McCartney—MD)

%% EARTH, WIND & FIRE~Let's Groove 14-8
%% BOBSEGER—Tryin' To Live My Life
Without You 9-4

% ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics 19-10

% STEVIE NICKS—Leather And Lace 20-15

oo STEVE MILLER BAND —Heart Like A Whee!

o CHILLIWACK My Girl X

® PAUL DAVIS—Cool Night X

® MIKE LOVE—Looking Back With Love X

WBBQ-AM —Augusta
(Bruce Stevens—MD)

% CHILLIWACK—My Girl 29-25

% ROD STEWART—Young Turks 24-19

% THE POLICE—Every Little Thing She Does Is
Magic 15-11

+ EARTH, WINO & FIRE—Let's Groove 18-15

* OLIVIA NEWTON-JOHN—Physical 19-16

oo THE J. GEILS BAND—Centerfold

oo QUEEN/DAVIO BOWIE—Under Pressure

® DON McLEAN—Castles In The Air A

@ ROYAL PHILHARMONIC ORCHESTRA—

Hooked On Classics A

PAUL DAVIS—Coo! Night A

JOHNNY LEE—Bet Your Heart On Me X

STEVE MILLER BAND—Heart Like AWheel X

CHRIS CHRISTIAN—| Want You, | Need You X

RONNIE MILSAP—| Wouldn't Have Missed it

For The World X

BERTIE HIGGINS—Key Largo X

STEVIE NICKS—Leather And Lace B30

TRIUMPH—Magic Power X

LUTHER VANDROSS—Never Too Much X

KOOL & THE GANG—Take My Heart X

JUICE NEWTON—The Sweetest Thing X

LINDSEY BUCKINGHAM —Trouble B29

GEORGE BENSON—Turn Your Love Around X

DIANA ROSS—Why Do Fools Fall In Love B26

WKX)-FM—Birmingham
(Mark Thompson—MD)
* % GENESIS—No Reply At Al 28-19
*% COMMODORES—0h No [3-5
* JOURNEY-Don't Stop Believin' 21-15
* THE POLICE—Every Little Thing She Does Is
Magic 8-3
* AIR SUPPLY—Here | Am 9-4
oo THE ). GEILS BAND—Centerfold
oo DARYL HALL/JOHN QATES—I Can't Go For
That (No Can Do) K21
THE KNACK—Pay The Devil A
STEVE MILLER BAND—Heart Like A Wheel
B29
STEVIE NICKS—Leather And Lace B28
TRIUMPH—Magic Power A
KIM CARNES—Mistaken fdentity X
SURVIVOR—Poor Man's Son X
KOOL & THE GANG—Take My Heart A30
JOHN ENTWISTLE—Too Late The Hero X
E.LO.—Twilight A
DIANA ROSS—Why Do Fools Fall In Love B27
PAUL DAVIS—Cool Night X
QUEEN/DAVID BOWIE— Under Pressure X
LOVERBOY—Working For The Weekend X
TIM MILLER—Magic Eyes A

WAYS—Charlotte
(Bob Kaghan—~MD)
*% COMMODORES—-0h No 6-3
* % OLIVIA NENTON-JOHN—Physical 3-1
* ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics 20-11
+ DIANA ROSS—Why Do Fools Fall In Love 8-6
+ NEIL DIAMOND-Yesterday's Songs 18-13
oo BARBRA STREISAND—Coming In And Qut
0f Your Life K16

WBCY-FM—Charlotte
(Bob Kaghan—MD)
% OLIVIA NEWTON-JOHN—Physical 7-2
* % FOREIGNER—Waiting For A Girl Like You
21
* JOURNEY-Don't Stop Believin' 197
* THE POLICE—Every Little Thing She Does Is
Magic 9-6
* DIESEL—Sausalito Summer Night 5-3
ee THE J. GEILS BAND-Centerfold
oo RINGO STARR—Wrack My Bran
STEVE MILLER—Heart Like A Wheel B28
TRIUMPH—Magic Power LX
KIM CARNES—Mistaken Identity X
DONNIE IRIS—Sweet Merilee X
THE MOODY BLUES—Talking Qut Of Turn LX
LINDSEY BUCKINGHAM —Trouble B24
GEORGE BENSON—Turn Your Love Around
DARYL HALL/)JOHN OATES—| Can't Go For
That (No Can Do) B29
QUEEN/DAVID BOWIE—Under Pressure B26
LOVERBOY—Working For The Weekend LX
DONALD FAGEN—True Companion LX

WHBQ—Memphis
(Charles Duvall—MD)
4% DAN FOGELBERG—Hard To Say 10-8
s FOREIGNER—Waiting For A Girl Like You
83
* QUINCY JONES FEATURING JAMES
INGRAM —Just Once 3-4
* COMMODORES—-0hNo 11-10
* BARRY MANILOW—The Otd Songs 12-11
oo BARBRA STREISAND —Coming In And Out
Of Your Life
oo PLACIDO DOMINGO—Perhaps Love
® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics X
o DIANA ROSS—Why Do Fools Fall in Love B14
o NEIL DIAMOND—Yesterday's Songs X
® PAUL DAVIS—Cooi Night X

WMC-FM (FM-100)—Memphis
{Tom Prestigicomo—MD)
*% RICK SPRINGFIELD—('ve Done Everything
For You 21-16
%% COMMODORES—Oh No 20-15
% OLIVIA NEWTON-JOHN—Physical 24-19
% LINDSEY BUCKINGHAM —Trouble 25-20
% FOREIGNER—Waiting For A Girl Like You 9-5
oe NEIL DIAMOND-Yesterday's Songs K25
oo EARTH, WIND & FIRE—Let's Groove
® QUARTERFLASH—Harden My Heart NA
® STEVIE NICKS—Leather And Lace X
o KIM CARNES—Mistaken identity X
o CHILLIWACK—My Girl X
® ROLLING STONES—Start Me Up X
KOOL & THE GANG—Take My Heart B23
ROO STEWART—Young Turks B21

WHYI-FM—Miami
{Mark Shards—MO0)
4k OLIVIA NEWTON-JOHN—Physical 7-1
%% DARYL HALL/JOHN OATES—Private Eyes
97
% THE POLICE—Every Littte Thing She Does Is
Magic 12-9
+ EARTH, WIND & FIRE—Let's Groove 3323
% MIKE POST—The Theme From Hill Street
Blues 27-18
oe LUTHER VANDROSS—Never Too Much K30
oo GEORGE BENSON—Turn Your Love Around
K31
ROD STEWART—Young Turks A32
RINGO STARR—Wrack My Brain A
DIANA ROSS—Endless Love L
JERMAINE JACKSON—1'm Just Too Shy X

WANS-FM—Anderson
~ {(Sam Church—MD)

%% COMMODORES—0h No -7
# FOREIGNER—Waiting For A Girl Like You
84

* THE POLICE—Every Little Thing She Does Is
Magic 15-12

* AR SUPPLY—Here | Am 14-10

* OLIVIA NEWTON-JOHN—Physical 21-14

oo DARYL HALL/)JOHN OATES—| Can't Go For
That (No Can Do)

oo QUEEN/DAVID BOWIE—Under Pressure

® JERMAINE JACKSON—'m Just Too Shy A

® JOHNNY LEE-Bet Your Heart On Me X

® QUARTERFLASH—Harden My Heart B29

® STEVE MILLER BAND—Heart Like A Wheel X

STEVIE NICKS—Leather And Lace B30

THE GO GO'S—0Our Lips Are Seaied X

KOOL & THE GANG—Take My Heart A

LINDSEY BUCKINGHAM —Trouble B28

GEORGE BENSON—Turn Your Love Around X

E.L.O.—Twilight X

NEIL DIAMOND—Yesterday's Songs A

PAUL DAVIS—Cool Night X

WISE—Asheville
(Ray Williams—MD)
®e JOHNNY LEE—Bet Your Heart On Me K36
oo DARYL HALL/)JOHN OATES—| Can't Go For
That (No Can Do)
© DON McLEAN—Castles in The Air D
© THE ). GEILS BAND-Centerfold X
ROYAL PHILHARMDNIC ORCHESTRA—
Hooked On Classics A
ARLAN DAY—| Surrender X
BERTIE HIGGINS—Key Largo X
SNEAKER—More Than Just The Two Of Us A
PABLO CRUISE~Slip Away D
JOHN ENTWISTLE—Too Late The Hero N
NEIL DIAMOND —Yesterday's Songs X

9

DELBERT McCLINTON—Sandy Beaches A
QUEEN/DAVID BOWIE—Under Pressure X
RINGO STARR—Wrack My Brain X

BARBRA STREISAND—| Can't Go For That A
TIM MILLER—Magical Eyes A

EDDIE RABBITT—Someone Could Lose A
Heart A

PAUL DAVIS—Cool Night A

SHIELA-Little Darlings D

RED RYDER—Lunatic Fringe D

WERC-AM —Birmingham
(Al Karrh—MD)
* % STEVIE WOODS—Steal The Night 21-15
% DIANA ROSS—Why Do Fools Fall In Love
17:12
% ARLAN DAY—I Surrender 24-18
% BERTIE HIGGINS—Key Largo 29-23
 OAK RIDGE BOYS—Fancy Free 2217
oo PAUL DAVIS—Cool Night
oo BARBRA STREISAND—Coming In And Out
0Of Your Life
® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics A
® GEORGE BENSON—Turn Your Love Around A
@ JUICE NENTON—The Sweetest Thing B24
© NEIL DIAMOND-Yesterday's Songs B20

WSGN-AM —Birmingham
(Walt Brian—MD)

* % BARRY MANILOW—The 01d Songs 20-11

J % ROD STEWART—Young Turks 19-12

s RONNIE MILSAP—| Wouldn't Have Missed It
For The World 29-22

% JUICE NEWTON—The Sweetest Thing 23-16

% DIANA ROSS—Why Do Fools Fall In Love 24-
15

oo NEIL DIAMOND-Yesterday's Songs

e BARBRA STREISAND—Coming In And OQut
Of Your Life

® BEE GEES— Living Eyes A

STEVE MILLER BAND - Heart Like A Whee!

B32

EARTH, WIND & FIRE— Let's Groove B30

PAUL DAVIS— Cool Night B31

RINGO STARR— Wrack My Brain B33

BEACH BOYS— Come Go With Me X

WCKX-FM—Clearwater
(Ron Parker—MD)

% % CHRISTOPHER CROSS—Arthur's Theme
11

%% ROLLING STONES—Start Me Up 2-2

% DIANA ROSS/LIONEL RICHIE—Endless Love
44

 DARYL HALL/JOHN OATES—Private Eyes 6-
3

* FOREIGNER—Waiting For A Girl Like You 12-
7

® JOURNEY—Don't Stop Believin' B22

& QUARTERFLASH—Harden My Heart B28

© ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics B17

e TIERRA—La La Means | Love You X

® STEVIE NICKS—Leather And Lace B33

® KOOL & THE GANG-Take My Heart B24

® JUICE NEWTON—The Sweetest Thing X

* QUEEN/DAVID BOWIE—Under Pressure X

@ RINGO STARR—Wrack My Brain X

WFLB—Fayeteville
(Larry Canon—MD)
% DIANA ROSS—Why Do Fools Fall In Love
22:16
* % OLIVIA NEWTON-JOHN—Physical 18-5
% STEVIE NICKS—Leather And Lace 26-20
% EARTH, WIND & FIRE—Let's Groove 20-15
% FOREIGNER—Waiting For A Girl Like You 17-
0
oo EDDIE RABBITT—Someone Can Lose A
Heart
oo BERTIE HIGGINGS—Key Largo
o THE J. GEILS BAND—Centerfold A
® DON McLEAN—Harden My Heart X
® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics X
JERMAINE JACKSON—I'm Too Shy X
TIERRA—La La Means | Love You X
KIM CARNES —Mistaken Identity X
CHILLIWACK—My Girl B35
GENESIS—No Reply At All B32
THE MOODY BLUES—Talking Out Of Turn X
GEORGE BENSON—Turn Your Love Around
B33
E.LO.—Twilight X
NEIL DIAMOND —VYesterday's Songs B34
PAUL DAVIS—Cool Night X
BEE GEES- Living Eyes X
DELBERT McCLINTON—Sandy Beaches A
RINGO STARR—Wrack My Brain A
ISLEY BROTHERS—Inside You A

WAXY-FM—Ft. Lauderdale
~ (Rick Shaw—MD)

4 % OLIVIA NENTON-JOHN—Physical 18-11
4« FOREIGNER—Waiting For A Girl Like You
126

* DIANA ROSS—Why Do Fools Fall In Love 16-
9

* JOURNEY—Don’t Stop Believin' 23-18

* COMMODORES—0h No 10-5

oo JUICE NEWTON—The Sweetest Thing

oo BARBRA STREISAND—Coming In And Qut
Of Your Life

o NEIL DIAMDND-Yesterday's Songs B30

® CHILLIWACX—My Girl X

© ROD STEWART—Young Turks X

© PAUL DAVIS—Cool Night X

les Radio Action.

Based on station playlists through Tuesday (11/3/81)

® STEVE MILLER BAND—Heart Like A Whee! X

© RONNIE MILSAP—| Wouidn't Have Missed It
For The World A

® STEVIE NICKS—Leather And Lace B29

WAAY —Huntsville
(Jim Kendricks—MD)

%% STEVIE NICKS—Leather And Lace 20-12

% & BARRY MANILOW—The Old Songs 14-8

* LINDSEY BUCKINGHAM—Trouble 23-16

* FOREIGNER-Waiting For A Girl Like You 4-2

+ DIANA ROSS—Why Do Fools Fall In Love 17-
10

oo EDDIE RABBITT—Someone Could Lose Your
Heart Tonight

oo BARBRA STREISAND—Coming In And Qut
0f Your Life

o DON McLEAN—Casties In The Air A

o THE ). GEILS BAND—Centerfold A

® STEVE MILLER BAND—Heart Like A Wheel

B30

ROYAL PHILHARMONIC ORCHESTRA—

Hooked On Classics A

MICHAEL LLOYD—I Go To Pieces X

CHRIS CHRISTIAN—| Want You, | Need You X

KIM CARNES—Mistaken Identity X

SNEAKER—More Than Just The Two Of Us

B29

PABLO CRUISE—Slip Away X

RONNIE LAWS—Stay Awake X

STEVIE WOODS—Steat The Night X

JOHN ENTWISTLE—Too Late The Hero X

GEORGE BENSON—Turn Your Love Around

B27

NEIL DIAMOND—Yesterday's Songs X

PAUL DAVIS—Coot Night B28

DARYL HALL/JOHN OATES—I Can't Go For

That (No Can Do) A

LULU—If | Were You X

RINGO STARR—Wrack My Brain X

WIVY-FM (Y-103)—Jacksonvitle
~ (Dave Scott—MD)

% FOREIGNER—Waiting For A Girl Like You
42

* THE POLICE—Every Little Thing She Does Is
Magic 9-5

* COMMODORES—0h No 10-6

* OLIVIA NEWTON-JOHN—Physical 16-10

oo QUARTERFLASH—Harden My Heart 29

oo STEVE MILLER BAND—Heart Like A Wheel
30

WNOX-AM —Knoxville
~ (Bill Evans—MD)

s OLIVIA NEWTON-JOHN—Physical 17-8
* % OARYL HALL/JOHN QATES—Private Eyes
10-4

* GENESIS—No Reply At All 29-23

* COMMODORES—0h No 15-9

+ ROD STEWART—Young Turks 22-18

e RONNIE MILSAP—| Woutdn't Have Missed

It For The World

e PAUL DAVIS—Cool Night

® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Ciassics A

o NEIL DIAMOND —Yesterday's Songs A

o EDDIE RABBITT~Someone Could Lose A
Heart Tonight A

® JOHNNY LEE—Bet Your Heart. On Me B30

® THE POLICE—Every Little Thing She Does s
Magic B28

o ELO.—Twilight B29

KLPQ-FM (KQ-94)—Little Rock
{Michael York—MD)
%% AIR SUPPLY~Here | Am 10-4
* % FOREIGNER—Waiting For A Girl Like You
112
* GENESIS—No Reply At All 19-14
* OLIVIA NEWTON-JOHN—Physical 20-15
* DIESEL—Sausalito Summer Night 16-12
oo THE ). GEILS BAND—Centerfold
oo QUEEN/DAVID BOWIE—Under Pressure
® JERMAINE JACKSON—I'm Just Too Shy A
® THE ALL SPORTS BAND—I'm Your Superman
A
o QUARTERFLASH—-Harden My Heart B33
STEVE MILLER BAND—Heart Like A Wheel
B27
CHRIS CHRISTIAN -1 Want You, | Need You
B32
TRIUMPH-Magic Power B35
KIM CARNES—Mistaken Identity B34
STREEX—One More Night X
SURVIVOR—Poor Man’s Son X
THE ALAN PARSONS PROJECT-Snake Eyes X
JOHN DENVER—The Cowboy And The Lady X
JUICE NEWTON—The Sweetest Thing X
E.L.O.—Twilight B30
JOEY SCARBURY —When She Dances X
BEE GEES—Living Eyes X
JIM STEINMAN—Dance In My Pants X

WINZ-FM (1-95)—Miami
(Johnny Dolan—MD)
% EARTH, WIND & FIRE—Let's Groove 19-12
4« FOREIGNER—Waiting For A Girl Like You
139

% THE POLICE~Every Little Thing She Does Is
Magic 8-6

* AIR SUPPLY—Here | Am 17-15

* GENESIS—No Reply At All 23-20

oo QUINCY JONES FEATURING JAMES
INGRAM —Just Once

® LULU-I Could Never Miss You X

© QUEEN/DAVID BOWIE—Under Pressure B25

www.americanradiohistorv.com

WHHY-FM —Montgomery
(Rich Thomas—MD)

THE J. GEILS BAND - Centerfoid A

NEIL DIAMOND-Yesterday's Songs A
PAUL DAVIS—Cool Night A
QUEEN/DAVID BOWIE— Under Pressure A
JOHNNY LEE-Bet Your Heart On Me X
STEVIE NICKS—Leather And Lace B30
EARTH, WIND & FIRE—Let’s Groove X
BARRY MANILOW—The 0!d Songs X

WMAK-AM—Nashville
(Scotter Davis—MD)

% RONNIE LAWS—Stay Awake 21-16
% JUICE NEWTON -The Sweetest Thing 40
14
# BOB SEGER—Tryin' To Live My Lite Without
You 5-4
* FOREIGNER—Waiting For A Girl Like You 4-3
% ROD STEWART—Young Turks 11-8
oo DARYL HALL/JOHN OATES—! Can't Go For
That (No Can Do)
oo BARBRA STREISAND—Coming In And Qut
Of My Heart
RITA COOLIDGE—Wishing & Hoping A
DON McLEAN—Castles In The Air A
JOHNNY LEE—Bet Your Heart On Me X
SNEAKER—More Than Just The Two Of Us X
CHILLIWACK My Girl X
GENESIS—No Reply At Alt X
ROLLING STONES—Start Me Up X
JOURNEY—Don't Stop Believin’
EARTH, WIND & FIRE—Let's Groove X
THE MOODY BLUES—Talking Qut Of Turn X
NEIL DIAMOND —Yesterday's Songs B30
LULU—If | Were You X
PAUL DAVIS—Cool Night A

WWKX-FM —Nashville
(John Anthony—MD)

% % EARTH, WIND & FIRE—Let's Groove 26-2]

% BARRY MANILOW—Tte OId Songs 19-10

+ THE POLICE—Every Little Thing She Does is
Magic 14-8

% QUARTERFLASH—Harden My Heart 28-26

4 OLIVIA NENTON-JOHN —Physical 15-9

oo NEIL DIAMOND—Yesterday's Songs

ee QUEEN/DAVID BOWIE— Under Pressure

@ PAUL DAVIS— Coo! Night A

© DARYL HALL/JOHN OATES— | Can't Go For
That (No Can Do) A

© BARBRA STREISAND— Coming in And Out Of

My Heart A

THE J. GEILS BAND— Centerfoid X

STEVE MILLER BAND— Heart Like A Whee!

CHRIS CHRISTIAN— | Want You, | Need You

B30

LUTHER YANDROSS— Never Too Much B28

KOOL & THE GANG— Take My Heart X

JOHN ENTWISTLE— Too Late The Hero X

RINGO STARR— Wrack My Brain X

WBJW-FM—0rlando
(Terry Long—MD)
%3 OLIVIA NEWTON-JOHN—Physical 10-4
%% DARYL HALL/JOHN OATES—Private Eyes
31
* JOURNEY—Don't Stop Believin' 26-20
4 THE POLICE—Every Little Thing She Does Is
Magic 19-11
4 FOREIGNER—Waiting For A Girl Like You 14
6
®e THE J. GEILS BAND—Centerfold K39
oo BARBRA STREISAND —Coming in And Out
0Of Your Life K38
DON McLEAN—Castles In The Air A
JOHNNY LEE~Bet Your Heart On Me X
JERMAINE JACKSON—I'm Just Too Shy X
BERTIE HIGGINS—Key Largo X
RUPERT HOLMES—Loved By The One You
Love X
TRIUMPH—Magic Power
STREEK—One More Night X
THE GO GO'S—Our Lips Are Sealed
THE KNACK —Pay The Devil X
SURVIVOR—Poor Man's Son X
DONNIE IRIS—Sweet Merilee A
KOOL & THE GANG—Take My Heart B37
JOHN DENVER~The Cowboy A
BEE GEES—Living Eyes B40
ROCKY ROBIN—I Beiieve in Love A

WSGF-FM—Savannah
(J.P. Hunter—MD)

* % THE POLICE—Every Little Thing She Does
Is Magic 12-6
* % FOREIGNER—Waiting For A Girl Like You
9.4

# COMMODORES—0h No 18-8

* OLIVIA NEWNTON-JOHN—Physical 16-7

* MIKE POST—The Theme From Hill Street
Blues 17-12

oo DARYL HALL/JOHN OATES—| Can't Go For
That {(No Can Do)

oo EDDIE RABBITT—Someone Could Lose A
Heart Tonight

© CHRIS CHRISTIAN—| Want You, | Need You A

© THE MOODY BLUES—Talking Out Of Turn A

© NICOLETTE LARSON—Fool Me Again A

@ PRINCE—Controversy NX

® JOURNEY—Don't Stop Believin' NX

© QUARTERFLASH—Harden My Heart X

© STEVE MILLER BAND—Heart Like A Wheel X

L]

L]

L]

L]

L]

KIM CARNES—Mistaken |dentity X

CURTIS MAYFIELD—She Don't Let Nobody X
PABLO CRUISE—Stip Away X

RONNIE LAWS —Stay Awake X

KOOL & THE GANG—Take My Heart X

Playlist Prime Movers #
Playlist Top Add Ons @

o JUICE NEWTON—The Sweetest Thing X
o ELO.—TwilightX

o NEIL DIAMOND-Yesterday's Songs X

® POINTER SISTERS—What A Sutprise X

WRBQ-FM (Q-105)—Tampa
(Pat McKay—MD)

%% THE POLICE—Every Little Thing She Does
Is Magic 23-16
%% AR SUPPLY—Here | Am 16-13
* JOURNEY—Don't Stop Believin' 21-17
* ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics 29-24
* FOREIGNER—Waiting For A Girl Like You 10-

8
oo EARTH, WIND & FIRE-Let's Groove 23
oo BARBRA STREISAND—Coming In And Out
0f Your Life 31
® STEVE MILLER BAND—Heart Like A Wheel
A32

WSEZ—Winston-Salem
(Bob Mahoney—MD)

% COMMODORES—0h No 13-6

% OLIVIA NENTON-JOHN—Physical 14-2

AR SUPPLY—Here | Am 157

* MIKE POST—The Theme From Hill Street
Blues 16:10

% ROD STEWART—Young Turks 19-11

oo DELBERT McCLINTON—Sandy Beaches

oo BEACH BOYS—Come Go With Me

® JOURNEY—Don't Stop Believin' A

® STEVE MILLER BAND—Heart Like A Wheel A

® RONNIE MILSAP—1 Wouldn't Have Missed It

For The World 8-30

JERMAINE JACKSON—1'm Just Too Shy B31

STEVEE NICKS—Leather And Lace X

EARTH, WIND & FIRE—Let's Groove X

ALABAMA-—Love In The First Degree X

CHILLIWACK—My Girl A

NEIL DIAMOND —Yesterday's Songs A

PAUL DAVIS—Cool Night A

WCSC-AM—Charleston

{Sandy—MD)
* % STEVIE NICKS—Leather And Lace 27-20
THE J. GEILS BAND—Centerfold A
PRINCE—Controversy A
ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics A
DARYL HALL/JOHN OATES—| Can't Go For
That (No Can Do) A
EDDIE RABBITT—Someone Could Lose A
Heart Tonight A
GREG LAKE—Let Me Love You Once A
BARBRA STREISAND— Coming In And Out Of
Your Life A
BEACH BOYS—Come Go With Me A
BERTIE HIGGINS—K ey Largo X
GENESIS—No Reply At ALL X
BEE GEES—Living Eyes X
QUEEN/DAYID BOWIE—Under Pressure X
EXILE-What Kind Of Love Is This X

WSKZ-FM—Chattanooga
~ (David Carroll—MD)

% JOURNEY—Don't Stop Believin'

%% THE POLICE—Every Little Thing She Does
Is Magic 10-6

% QUARTERFLASH—Harden My Heart 25-16

* DIESEL—Sausalito Night 16-13

+ ROD STEWART—Young Turks 20-14

oo THE J. GEILS BAND-Centerfold

oo ELO.—Twilight

o THE MOODY BLUES—Talking Out Of Turn A

@ DARYL HALL/JOHN OATES—i Can't Go For

That (No Can Do) A

@ STEVE MILLER BAND—Heart Like A Wheel X

® STEVIE NICKS—Leather And ace BZ22

o CHILLIWACK—My Girl B25

L]

L ]

THE GO GO'S—OQur Lips Are Sealed
LINDSEY BUCKINGHAM—Trouble B24

WIDX-AM —Jackson
(Lee Adams—MD)

*% COMMODORES—-0h No 5-1

* % OLIVIA NEWTON-JOHN—Physical 8-5

* CHILLIWACK—My Girl 20-14

#* KOOL & THE GANG—Take My Heart 28-18

* ROD STEWART-Young Turks 23-16

oo GEORGE BENSON-Turn Your Love Around

K34

oo J{JiCE NENTON-The Sweetest Thing K33

® RINGO STARR—Wrack My Brain A35

® NEIL DIAMOND—Yesterday's Songs A36

® THE MOODY BLUES—Talking Out Of Turn X

® THE GO GO'S—Our Lips Are Sealed X

® ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics

® JOURNEY—Don't Stop Believin' X

WOKI-FM—Knxoville
(Gary Adkins—MD)
* % QUARTERFLASH—Harden My Heart 26-21
4« RONNIE MILSAP-| Wouldn't Have Missed
It For The World 34-25
+ JOURNEY-Don't Stop Believin' 14-10

(Continued on page 41)
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Radio Programming

NEW YORK-Mel Karmazin,
general manager of WNEW-FM
New York. has resigned to become
president of the newly structured In-
finity Broadcasting. a group of six
stations that include WKTU-AM
New York. WYSP-FM Philadelphia
and WBCN-FM Boston.

Karmazin leaves the Metromedia
station after 11 years with that chain.
He has served as general manager of
both WNEW-AM and FM, spend-
ing the last six years running the FM
outlet.

The new company he will head
has been put together by Gerry Car-
rus and Mike Weiner, who paid $40
million to join three SJR Communi-
cations  stations—WKTU/WIJIT-
AM New York. WYSP—with their
holdings of WBCN. WIVY-FM
Jacksonville and KOME-FM San
Jose.

With six years of running the
AOR-formatted WNEW-FM under
his belt, Karmazin will no doubt pay
particular attention to the similarly
formatted stations in the new chain:

WBCN, WYSP and KOME.
WBCN, particularly, can use some
help. It has suffered from the dy-
namic growth of competitor WCOZ-
FM Boston.

Formats of other stations in the
chain include urban contemporary
at WKTU, Spanish at WIJIT and
adult contemporary at WIVY.

* K &

Jonathan King has left his year-
long stint as a talk host on WMCA-
AM New York to pursue various
projects including the creation of a
monthly five-minute look at the U.S.
top 20 hits, which will be inserted
into the BBC tv show, “Top Of The
Pop.”

The first show debuts Thursday
(12) and includes footage shot at the
Meadowlands in New Jersey during
a Rolling Stones concert last Thurs-
day (5). King, a former recording
artist. 1s using Billboard’s Hot 100
chart for the show.

* x

WYNY-FM New York general
manager Al Law has been promoted
to vice president of programming for
NBC stations. Law. a former DJ and
programmer who went by the on-air
name of “Plain™ Al Brady, will be re-
sponsible for program development
and strategy for the eight NBC sta-
tions: WNBC-AM/WYNY New
York, WMAQ-AM/WKQX-FM
Chicago, WRC-AM/WKYS-FM
Washington. KNBR-AM/KYUU-
FM San Francisco. FM program-
ming vice president Mike Phillips is
leaving to become a consultant.

Law as general manager has had
solid success with the adult contem-
porary/oldies format on WYNY
and as program director boosted the
ratings at WHDH-AM Boston be-

RATES:

POSITIONS OPEN:

70¢ per word—$14.00 minimum.
$40.00 per inch.

POSITIONS WANTED:
40¢ per word—$10.00 mimimum
$20.00 per inch

LLBOARD RADI0 JOB MAgr

ADDRESS ALL ADS:

Bitboard Job Mart, 1515 Broadway, New York,
N.Y. 10036. Phone: {212) 764-7388 (tocally) or
(800) 223-7524 (Out of State). Use any major
credit card when cailing In your advertisement

PAYMENT MUST ACCOMPANY ORDER

Credit Card =
Name [J Amer. Express
[[] Diners Ciub
Address [] visa Expires
[] Master Card
City State Zip Bank =
\Teﬁhone I Signature
ANNOUNCEMENTS

BONUS OFFER!!!
BILLBOARD'S NEW “VOX JOX™ AD SECTION WILL CARRY YOUR MESSAGE
DIRECTLY TO PEOPLE WHO MAKE DECISIONS. RUN YOUR ADVERTISEMENT

ONE TIME—GET ONE INSERTION FREE!
CALL TODAY!!
Ask for Jeff Serrette

(Out of State)
1 (800) 223-7524

POSITIONS OPEN

STUDY RADIO BROADCASTING
IN FORT LAUDERDALE!
Become a disc-jockey. news announcer,

sports commentator! One of the oldest
schools of its kind.

BROWN INSTITUTE
111 N.E. 44th Street
Ft. Lauderdale, Florida 33334.
Collect: (305) 772-0280

AFTERNOON DRIVE
REPORTER/ANCHOR

Minimum two years on-air commercial ex-
perience. Only self-starters need apply. Ex-
cellent working conditions, good salary.
Send tape, resume, writing samples with
letter including 3 professional references to
DICK FORNEY, News Director
WQHK/WMEE
P.O. Box 600, Ft. Wayne, IN 46896
No calls, please

WNOE-AM/NEW ORLEANS NEEDS MID-
5:30A communicator. 2 yrs. exper. Minorities/
females encouraged. T&R Joe Patrick, 529 Bien-
ville 8t,, N.O,, LA 701:30. EOW/M/F.

(Locally)
ﬁ21 2) 764-7388

POSITIONS WANTED
PROFESSIONAL—T
H

23-YEAR-OLD AIR PERSONALITY wWIT
5 YEARS EXPERIENCE SEEKING CHAL-
LENGING FULL TIME ON AIR DRIVE SHIFT
IN TOP 50 MARKET. MULTI TRACK PRO-
DUCTION EXPERIENCE. ADULT CON-
TEMPORARY, HOT 100 FORMATS. EX-
TREMELY VERSATILE DELIVERY, UP-
TEMPO, MELLOW, OR CONVERSATIONAL.
SALARY OPEN. FOR TAPE AND RESUME
PLEASE CONTACT

LOU SCOTT

201-568-5845

24 MARCONI ST.
TENAFLY, N.J, 07670

JOB MART
ADVERTISING
DOESN'T
COST,

IT PAYS.

~ VoxJox

fore joining NBC. The elevation of
Law and the job switch by Mel Kar-
mazin (see above) leaves two key
general manager’s jobs open in the
New York market.

This promotion of Law is another
development in the general shakeup
of NBC Radio (Billboard, Oct. 31).
Also on the move is WRC-AM gen-
eral manager Frank Scott, who's
been shifted to vice president for
Washington affairs. He's succeeded
by Jerry Nachtman, former execu-
tive producer of WCBS-TV New
York’s “Six O’Clock News.”

*  x  *x

Vern Ore is the new general man-
ager of Capital Cities’ KZLA-AM-
FM Los Angeles. Ore is the former
general manager of the chain’s
KSCS-FM Ft. Worth. He replaces
Norm Schrutt, who recently joined
the company’s WBIE-FM Atlanta.
... Gary Allyn is appointed oper-
ations manager at KEZL-FM San
Diego. The industry broadcast vet-
eran was heading his own consult-
ancy firm. ... Joe Marshall moves
up to vice president and general sta-
tion manager for KFRC-AM San
Francisco. . . . Barry Sarazin adds
CFPL-AM-FM London, Ont. to his
newly-formed radio consultancy
company. which specializesinadult/
contemporary music. . . . Bill Under-
wood and Bill Cranney are the new
general managers at KJIN-AM/
KCIL-FM Houma, La., and WOKO-
AM Albany. . . . Dave Klemm, a
former Blair Radio executive. has
formed Klemm Media, a media
strategy group based in Washington
Depot, Conn.

x  x ok

Joe Ernest has been promoted to
vice president and chief operating
officer of Waterman Broadcasting
Inc. The firm’s radio properties in-
clude KTSA-AM/KTFM-FM San
Antonio where Ernest has and will
temporarily continue to serve as
general manager.

*x  x

Mike Kosser, Beverly Beard and
Tom C. Armstrong have been ap-
pointed to the Nashville writing staff

Balon Assoc.
Expands Into
Promotion

AUSTIN—Robert E. Balon & As-
soc., the communications research
and consulting firm, is expanding
into advertising and promotional
onsulting.

The new service is available on a
dne-to-a-market basis. Rob Balon,
dsresident of the company and regu
ar contributor to the radio section in
3illboard, says the new service is
seing offered because “many of the
;ompany’s research clients complain
hat their ad agencies do not really
inderstand how to sell radio to the
wublic.”

Balon adds that the service is posi-
ioned to give both stations and ad
gencies guidance to position them-
elves in their respective markets.

Balon says many stations produce
nd air commercials which suggest

« nimage thatis inconsistent with the
¢lation’s programming image. Balon
1zcommends pretesting all commer-
cials.

Balon’s company. which recently
completed a national study of the ra-
tio listening audience for
McGavren Guild. has undergone
s:veral changes of late. The firm has
11oved from California to here and
I'as changed its name from Multiple
Systems Analysis. The company
cnsults 40 stations.

www americanradiohietorv com

of “Drake-Chenault’s History of
Country Music.” ... Mark James,
music and news director at WFYC-
AM-FM Alma, Mich. joined the air
staff at WOHM-AM Port Huron,
Mich. . . . John Oehrlein has been
promoted to general manager of
KKOS-FM Carlsbad, Calif.

* * *

Tom Shovan and Randy West
have been named radio marketing
directors at the Creative Factor in
Los Angeles. . . . Drake-Chenault En-
terprises has been awarded a gov-
ernment contract from the Armed
Forces Radio And Television Serv-
ice to provide music programs for
military bases and ships worldwide.
... Dr. “Popp,” Perry Pierce, joins
WVHI-FM Evansville. Ind. in the
midnight-4 a.m. slot.

* * *

The automation system has been
put to pasture at WTYX-FM Jack-
son. Miss. and the new live lineup
includes music director Wayne Scott

from 6 to 10 a.m.. operations man-
ager Jim Chick, 10 am. to 2 p.m.,
David Elliott handles afternoon
drive and Kevin from 6 p.m. until
midnight. Gail Allen takes the mid-
night to 6 a.m. shift with Jim Holley
and Terry Stenzel handling week-
ends and John Leader hosted “Mu-
sic World 20/20.” . . . Gary Douglas,
program director at WDUX-AM-
FM Waupaca, Wis.. has been named
operations manager of the station.

* * *

At WRCC-FM Cape Coral, Fla,,
Ron Abplanalp assumes music direc-
tor duties. as well as continuing his
duties .as production manager and
producer of the “Wheeler In The
Morning Show.” Claudia Claussen
has been promoted from traffic
manager to promotion director and
Dave Kesler assumes the duties of
public affairs director. and contin-
ues his “Kesler and Company” show
Monday through Friday from 10
a.m. until 3 p.m. and Saturday
mornings from 5:30 a.m. until9 a.m.

PURSUIT Ol
D.B.COOPER

The Original Soundtrack
from the Polygram Pictures film

includes

“SHINE”
WAYLON JENNINGS

“SILK DRESSES”

THE MARSHALL
TUCKER BAND

“YOU WERE NEVER THERE”

WAYLON JENNINGS
& JESSI COLTER

“BITTERSWEET LOVE”
JESSI

“MAYBE HE KNOWS
ABOUT YOU”AND“MONEY”

RITA COOLIDGE.
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Survey For Week Ending 11/14/81

e’ Rock Albums & Top Tracks
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Rock Albums Top Tracks

This | Last ":f‘;z.': ARTIST—Title, Label Weok | Woek :EE': ARTIST—Title, Label
1 1| 1 THE ROLLING STONE.S—Tattoo You, Rolling Stones Records 1 1113 ROLLING STONES—Start Me Up, Rolling Stones Records
2 218 ot AL, G . 2 2 | 10 BOB SEGER—Tryin’ To Live My Life Without You, Capitol
3 3| 16 JOURNEY—Escape, Columbia |
4l 17 5 GENESIS—Abacab. Atlantic 3 6 8 GENESIS—No Reply At A”’. Atlantic
5| 14| 10| TRIUMPH—Allied Forces, RCA G g @ | ME MRS DestioyerATIStE
6| 6| 16| STEVIE NICKS—Bella Donna, Modern Records 5| 3|17 | FOREIGNER—Juke Box Hero, Atlantic
7 4 8 BOB SEGER AND THE SILVER BULLET BAND—Nine Tonight, 6 4 8 THE ROLLING STONES—Hangfire, Rolling Stone Records
Capitol 7|1 6 THE ROLLING STONES—Little T and A
8 71 11 THE KINKS—Give The People What They Want, Arista 8 70 16 STEVIE NICKS/TOM PETTY—Stop Draggin’ My Heart
9 5| 18 PAT BENATAR—Precious Time, Chrysalis Around, Modern Records
10 8 9 DAN FOGELBERG—Innocent Age Full Moon/Epic 9 8| 14 IOURNEY-Don't Stop Believing, Columbia
i, 7 ATLANTA RHYTHM SECTION—Quinella, Columbia 16| 9|15 STEVIE NICKS—Edge Of Seventeen, Modern Records
12| 13| 12 RED RIDER-—As Far As Siam, Capitol 11 110 | 18 FOREIGNER—Urgent, Atlantic
13 10| 29 BILLY SQUIER—Don't Say No, Capitol 12 {16 | 11 LITTLE RIVER BAND—The Night Owls, Capitol
14 | 16| 12 SHOOTING STAR—Hang On For Your Life, Virgin/Epic 13 1121 13 THE KINKS—Better Things, Arista
15 12 12 LITTLE RIVER BAND—EXDOSUFE, Capitol 14 17 16 FOREIGNER—Night Life, Atlantic
ol s, THE PORICE=Ghost infTheattachine, A& 15 [ 14 | 18 | PAT BENATAR—Fire and Ice, Chrysalis
17 | 21 7 THE GO-GO’S—Beauty And the Beat, IRS 16 | 20 7 TRIUMPH—Magic Power, RCA
18 25| 6 JOHN ENTWISTLE—Too Late, The Hero, Atco 17 115 | 24 THE MOODY BLUES—The Voice, Threshold
= ] 815 HER¥ Y METRLS-Sourmtiaci Rl Mpon/Asylum 18 | 13 7 BILLY JOEL—Say Goodbye To Hollywood, Columbia
g 20 | 22| 10 CHILLIWACK—Wanna Be A Star, Millennium 19 123 10 RED RIDER—Lunitic Fringe, Capitol
<| 21| 11| 16 ZZ TOP—E| Loco, Warner Bros. e :
8 22 | 18| 13 PRETENDERS—F;retenders I Sire 20 |21 | 1 DAN FOGELBERG—Hard To Say, Full Moon/Epic
%,‘ 23| 19! 12 ELECTRIC LIGHT ORCHESTRA—Time Jet 21 | 22 8 THE POLIGF—Every .thtle Thing She Does Is Magic, A&M
“| 24| 20| 7| BILLY JOEL—Songs In The Attic, Columbia 22 @y 14 | "THEROEROHS S0ty LipsEATeRsealedifS
o | 25 m QUARTERFLASH—Quarterflash, Geffen 23 (18 | 13 THE PRETENDERS—The.Aduﬁress, Sire
T | 26| 23] 21|  BLUE OYSTER CULT—Fire Of Unknown Origin. Columbia 28ligRL i 3 | (GENESESecaoantic
= 27 m J. GEILS BAND—Freeze Frame, EMI-America 25 | 49 2 QUEEN & DAVID BOWIE—Under Pressure, Electra
L| 28| 32| 3 LINDSEY BUCKINGHAM—Law And Order, Electra 26 |29 | 8 CHILLIWACK—My Girl, Millennium
g 23| 24| 24 THE MOODY BLUES—Long Distance Voyager, Threshold 27 | 25 8 CHRISTOPHER CROSS—Arthur's Theme, Warner Brothers
';’ 30 | 40 2 | SURVIVORS—Premonition, Scotti Bros./CBS 28 | 19 | 16 DON FELDER—Heavy Metal, Full Moon/Asylum
g 31 | 26 9 NILS LOFGREN—Night Fades Away, Backstreet/MCA 29 | 26 | 16 JOURNEY—Who's Crying Now, Columbia
32| 27| 8 HALL & OATES—Private Eyes, RCA 30 | 27| 20 BLUE OYSTER CULT—Burning For You, Columbia
33 | e QUEEN—Greatest Hits, Asylum 31 {30 15 BILLY SQUIER—Lonely Is The Night, Capitol
34 | 38| 2|  THE WHO—Hooligans, MCA 32 35| 9| DONNY IRIS—Sweet Marilee, MCA
S e et T | 5| WA T
—The Friends r. Cairo, Polydor )
37| 29| 27| TOM PETTY & THE HEARTBREAKERS—Hard e on () G b g LT, LN L CSUL L SO
Backstreet/MCA 35 (33| 16 JOURNEY—Stone In Love, Columbia
38 | EIT ROSSINGTON COLLINS BAND—THis Is The Way, MCA 36 |31 29 BILLY SQUIER—In The Dark, Capitol
39 | 30 | 31 JEFFERSON STARSHIP—Modern Times, RCA/Grunt 3 |34 | 15 ZZ TOP—Tubesnake Boogie, Warner Bros.
40 m STEVE MILLER BAND—Circle Of Love, Capitol 38 | 38 | 11 ATLANTA RHYTHM SECTION—Alien, Columbia
a1 | M4 3 GREG LAKE—Greg Lake, Chrysalis 39 |36 | 17 PAT BENATAR—Promises In The Dark, Chrysalis
42 | 39| 20 DIESEL—Watts In A Tank, Regency 40 (42| 3 QUARTERFLASH—Harden My Heart, Geffen
43 | 43 | 10 NOVO COMBO—Novo Combo, Polydor a1 | 39 | 13 MOODY BLUES—Meanwhile, Threshold
44 | 45 5 STEVE HACKETT—Cured, Epic 42 | 48 3 ROD STEWART—Young Turks, Warner Brothers

45 | 48 4 MICHAEL SCHENKER—MSG, Chrysalis
46 | 34 | 16 THE MICHAEL STANLEY BAND—Northcoast, EMI/America
47 | 35 9 DONNY IRIS—King Kool, MCA 44 | 50 4 LINDSEY BUCKINGHAM—Trouble, Electra

48 | 36 | 14|  THE ALLMAN BROTHERS—Brothers of the Road, Arista 45 | 41 | 18 |  PAT BENATAR—Just Like Me, Chrysalis
49 | 46| 5 SCHON & HAMMER—Untold Passion, Columbia 16 | EXTH RAINBOW—Jealous Lover, Polydor
50| 47 | 13 RICKIE LEE JONES—Pirates. Warner Bros. 47 | 45 | 14 THE ALLMAN BROTHERS—Straight From the Heart, Arista

48 | e 0ZZY OSBOURNE—Flying High, Epic

43 | 40 | 16 THE MICHAEL STANLEY BAND—Heartland, EMI/America

T Add 49 |43 | 18 DIESEL—Sausalito Summer Night, Regency
op S 50 | 54 2 ROSSINGTON COLLINS—Get It Straight, MCA
51 | 44 5 NOVO COMBO—Up Periscope, Polydor
— Th Moon/Epi
1 RUSH—Exit Stage Left, Mercury 52 | 58 9 DAN FOGELBERG LO'St In The Sur?, Full Moon/Epic
2|  NEIL YOUNG AND CRAZY HORSE—Re-Ac-Tor. Warner Bros. 53 | KT SURVIVOR—Poor Man's Son, Scotti Brothers
3 0ZZY 0SBOURNE—Diary 0f A Madman, Jet 54 m THE STEVE MILLER BAND—Heart Like A Wheel, Capitol
g {‘g‘?E:;g‘e'AET—LONGBt l"mbYOUfS' Warner Bros. 55 | 57| 4 TRIUMPH—Allied Forces, RCA
U WL 56 | 46 | 22 | SQUEEZE—Tempted, A&M
6 QUEEN—Greatest Hits, Asylum )
7 SNEAKER—Sneaker, Handshake 57 m TRIUMPH—Fight The Good Fight, RCA
g ga'Rlelemch—bLiving In A Mgvie. Epic 58 | X JOHN HALL—Crazy (Keep On Falling), EMI/America
B R—Bobby And The Midnights, Arista : _ .
10 GREG LAKE—Greg Lake, Chrysalis 59 | THE J. GEILS BAND—Centerfold, EMI/Amernca
60 | 59 | 10 IAN HUNTER—| Need Your Love, Chrysalis
A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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E These are best selling middie-of-the-road singles compiled from
. L 2 radio station air play listed in rank order.
g & 8
x E 3
2 % 3 ,
E 3 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
ik 1 9 HERE | AM
Air Supply, Arista 0626 (At Gallico/Turtle, BMI)
ﬁ 2| HARD TO SAY
Dan Fogelberg, Epic 14-02488 (Hickory Grove/April/Blackwood, ASCAP)
‘Z}( 4 6 THE OLD SONGS
Barry Manilow, Arista 0633 (WB/Upward Spiral. ASCAP)
ﬁk 5 9 THE THEME FROM HILL STREET BLUES
Mike Post, Elektra 47186 (MGM, ASCAP)
5 3 11 SHARE YOUR LOVE WITH ME
Kenny Rogers. Liberty 1430 (Duchess, BM!)
X 7| 7| ouno
Commodores. Motown 1527 (Jobete/Commodores Entertainment, ASCAP)
ﬁ 8 9 JUST ONCE
Quincy Jones Featuring James Ingram. A&M 2357 (ATV/Mann & Weill. BMI)
ﬁ? 12 5 WAITING FOR A GIRL LIKE YOU
Foreigner, Atlantic 3858 (Somerset/Evensongs. ASCAP)
L] 9] 10 WHEN SHE WAS MY GIRL
A The Four Tops, Casablanca 2338 (MCA, ASCAP)
98¢ | 13| 4|  WHY DO FOOLS FALL IN LOVE
Diana Ross, RCA 12349 (Patricia, BMI)
11 11 8 ATLANTA LADY
A Marty Balin, EM1-America 8093 (Mercury Shoes/Great Pyramid, BMI)
'4": 15 6 | WANT YOU | NEED YOU
Chris Christian. Boardwalk 7-11-126 (Marvin Gardens/Home Sweet Home/Bug
A And Bear, ASCAP/John Charles Crowley, BM1)
Wl 2 YESTERDAYS SONGS
Neil Diamond. Columbia 18-02604 (Stonebridge, ASCAP)
14 14 10 IT'S ALL } CAN DO
Anne Murray. Capitol 5023 (Chess. ASCAP)
ﬁ 18 8 STEAL THE NIGHT
Stevie Woods, Cotillion 46018 (Atlantic) (Sunrise. BMI)
16 16 8 ALIEN
Atlanta Rhythm Section, Columbia 18-02471 (Low Sal. BMI)
ﬁ 20 9 FANCY FREE
0Oak Ridge Boys. MCA 51169 (Goldline/Silvertine. ASCAP/BMI)
ﬁ 23 4 CASTLES IN THE AIR
Don McLean, Millennium 11819 (RCA) (Mayday/Benny Bird. BMI)
ﬁ 21 6 THE WOMAN [N ME
Crystal Gayle, Columbia 02523 (0AS. ASCAP)
ﬁf’% 29 4 THE SWEETEST THING
Juice Newton, Capitol 5046 (Sterling/Addison Street. ASCAP)
ﬁ 26 3 TURN YOUR LOVE AROUND
George Benson. Warner Bros. 49846 (Garden Rake/Rehtakul/JSH. ASCAP)
2 61 14 WE'RE IN THIS LOVE TOGETHER
Al Jarreau, Warner Bros. 49746 (Blackwood/Magic Castle. BMI)
23 10 13 ARTHUR'S THEME
Christopher Cross, Warner Bros. 49787 (Irving/Woolnough/Unichappell/Begonia.
BMI/Hidden Valley, ASCAP)
ﬁ 28 4 HOOKED ON CLASSICS
Royal Philharmonic Orchestra. RCA 12304 (Chappell, ASCAP)
251 19) 16 STEP BY STEP
Eddie Rabbitt, Elektra 47174 (Briarpatch/DebDave. BM1)
% | 2 7 YOU SAVED MY SOUL
Burton Cummings, Aifa 7008 (Shillelagh, BMI)
210 6 | SURRENDER
Arlan Day. Pasha 5-02480 (CBS) (WB/Pasha/Hovona, ASCAP)
é‘? 37 2 | WOULON'T HAVE MISSED IT FOR THE WORLD
Ronnie Milsap. RCA 12342 (Pi-Gem/Chess, BMI/ASCAP)
ﬁ 33 3 PHYSICAL
Olivia Newton-John, MCA 51182 (Stephen A. Kippner/April/Terry Shaddick,
ASCAP/BMI)
30 25 9 BACK IN MY LIFE AGAIN
The Carpenters. A&M 2370 (Duchess. MCA/Home Sweet Home, ASCAP)
N1 M | COULD NEVER MISS YOU

Lulu. Alfa 7006 (Abesongs. BMI)

COMIN' IN AND OUT OF YOUR LIFE

Barbra Streisand, Columbia 18-0262] (Songs Of Bandier-Koppelman/Landers-
Whiteside/Emanuel, ASCAP)

LEATHER AND LACE

Stevie Nicks With Don Hentey, Modern 7341 (Atlantic) (Welsh Witch, BMI)
ENDLESS LOVE @

Diana Ross And Lionel Richie. Motown 1510 (PGP/Brockman/Intersong, ASCAP)
TROUBLE

Lindsey Buckingham, Asylum 77223 (Elektra) (Now Sounds, BMI)

FOR YOUR EYES ONLY

Sheena Easton. Liberty 1418 (United Artists, ASCAP)

PRIVATE EYES

Daryl Hall & John Oates, RCA 12296 (Fust Buzza/Hot-Cha/Six Continents, BMI1)
SAY GOODBYE TO HOLLYWOOD

Billy Joel, Columtia 18-02518 (Blackwood. BMI)

TAKE ME NOW

David Gates, Arista 0615 (Kipahulu, ASCAP)

IF | WERE YOU

Lulu, Alfa 7011 (Bfatkwood/Fullness, BMI)

SMILE AGAIN

Manhattan Transfer, Atlantic 3855 (Garden Rake/Foster Frees/Irving, BMI/JSH/
Heen/Yellow Dog, ASCAP)

NOBOOY KNOWS ME LIKE YOU

Benny Hester, Myrrh 228 (Word) (Word, ASCAP)

NO GETTIN' OVER ME

Ronnie Milsap, RCA 12264 (Rick Hall, ASCAP)

THE VOICE

The Moody Blues. Threshotd 602 (Polygram) (WB, ASCAP)

MEMPHIS

Fred Knoblock, Scotti Bros. 5-02434 (C8S) (Arc. BMD

WHO’S CRYING NOW

Journey, Columbia 18.02241 (Weed High Nightmare. BMI)

STItL

John Schneider. Scotti Bros. 71289 (Epic) (Jobete/Commodores Entertainment.
ASCAP)

A HEART IN NEW YORK

Art Garfunkel, Columbia 18-02307 (Irving, BMI)

THE NIGHT OWLS

Little River Band, Capitol 5033 (Colgems-EMI, ASCAP)

ALL | NEED

Dan Hartman. Blue Sky 02472 (Epic)

% Stars are awarded to those products showing greatest airplay strength. ¢ Superstars are awarded to those
products showing greatest upward movement on the current week’s chart (Prime Movers). @ Recording Industry
Assn. Of America seal for sales of 1,000,000 units. (Seal indicated by dot.) A Recording Industry Assn. of America
seal of certification for sales of 2,000,000 units. (Seal indicated by triangle )

Radio Singles

® Continued from page 38

* STEVIE NICKS—Leather And Lace 25-19

* COMMODORES-0hNo 12-7

oo BARBRA STREISAND —Coming in And Out
Of Your Life

oo EDDIE RABBITT—Someone Could Lose A
Heart Tonight

® JOHNNY LEE-Bet Your Heart On Me B35

® THE J, GEILS BAND—Centerfold X

® CHRIS CHRISTIAN—1 Want You, | Need You X

o KIM CARNES—Mistaken Identity X

® THE KNACK—Pay The Devil X

® STEVIE WOODS—Steal The Night X

® JOHN ENTWISTLE—Too Late The Hero X

® LINDSEY BUCKINGHAM-Trouble B33

® GEORGE-BENSON—Turn Your Love Around A

® ELO.—Twilight X

® PAUL DAVIS—Falling In Love X

® DARYL HALL/JOKN OATES—| Can't Go For

That (No Can Do}

® BEEGEES—Living Eyes X

o LOVERBOY—Working For The Weekend B34

o RINGO STARR—Wrack My Brain X

WONN-Lakeland
{Allan Rich—MD)

* % BERTIE HIGGINS—Key Largo 27-22

% STEVIE NICKS—Leather And Lace 23-20

 JUICE NEWTON—The Sweetest Thing 20-19

 LINDSEY BUCKINGHAM—Trouble 26-23

* FOREIGNER—Waiting For A Girl Like You 21
18

oo LULU-If | Were You

oo JOURNEY—Don't Stop Believin'

® STEVE MILLER BAND—Heart Like A Wheel A

o THE MOODY BLUES—Tatking Out Of Turn A

® GEORGE BENSON—Turn Your Love Around A

KLAZ-FM—Little Rock
{(Rhonda Kurtis—MD)

* % AR SUPPLY—Here | Am 3-2

% COMMODORES—OhNo7-3

* LUTHER VANDROSS—Never Too Much 18-10
* BARRY MANILOW—The Oid Songs 13-7
FOREIGNER—Waiting For A Girl Like You 9-4
KOOL & THE GANG—Take My Heart AD
CRYSTAL GAYLE—The Woman In Me X
LINDSEY BUCKINGHAM—Trouble B27

NEIL DIAMOND—Yesterday's Songs 826
PAUL DAVIS—Cool Night X

DARYL HALL/JOHN OATES—| Can't Go For
That

BEACH BOYS—Come Go With Me A

EDOIE RABBITT—Someone Could Lose A
Heart Tonight

BARBRA STREISAND—Coming In And Out Of
Your Life

ROYAL PHILHARMONIC ORCHESTRA—
Hooked On Classics A

RONNIE MILSAP—| Wouldn't Have Missed It
For The World 828

DON McLEAN—Castles In The Air 829
JOHNNY LEE—Bet Your Heart On Me X
STEVE MILLER BAND—Heart Like A Wheel
AD

TIERRA—La La Means | Love You X

EARTH, WIND & FIRE—Let's Groove AD

KIM CARNES—Mistaken Identity DX
GENESIS—No Reply At All DX

STREEK—0One More Night X

RONNIE LAWS—Stay Awake X

STEVIE WOODS— Steal The Night X

WXKY-AM—Sarasota
(Tony William—MD)
%% CARL CARLTON—She's A Bad Mama Jama
159
% BARRY MANILOW—The OId Songs 17-10
* JOURNEY—Don't Stop Believin' 2617
* DIANA ROSS—Why Do Fools Fall In Love 25
14
oo JUICE NEWTON—The Sweetest Thing
oo BARBRA STREISAND—Coming In And Out
Of Your Life
® KOOL & THE GANG—Take My Heart A
QUEEN/DAVID BOWIE—Under Pressure A
EDDIE RABBITT—Someone Could Lose A
Heart Tonight A
o STEVE MILLER BAND—Heart Like A Wheel
823
BERTIE HIGGINS—Key Largo X
STEVIE NICKS—Leather And Lace B18
SURVIVOR—Poor Man's Son X
NEIL DIAMOND —Yesterday's Songs 822
PAUL DAVIS—Cool Night B29
RINGO STARR—Wrack My Brain X

WSGA-AM—Savannah
(Ron Fredricks—MD)

%% LUTHER VANDROSS—Never Too Much 22-
n

% BARRY MANILOW—The O1d Songs 17-12

* DIANA ROSS—Why Do Fools Fall In Love 25-
17

% ROD STEWART—Young Turks 27-22

 STEVIE NICKS—Leather And Lace 29-24

oo DARYL HALL/JOHN OATES—! Can't Go For
That K32

oo KENNY ROGERS—Blaze Of Glory K33

® PAUL DAVIS—Cool Night A34

® KOOL & THE GANG—Take My Heart A35

»

© Copyright 1981, Billboard Pubii-
cations, Inc. No part of this pubii-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any torm or by any
means, electronic, mechanical,
photocopying, recording, or other-
wise, without the prior written
permission of the publisher.

_ Radio Programming

LAMike Harrison

® Continued from page 31

“Michael.” he shared. “I've been
to hell and back.”

Upon exiting KQFM. O’Hair
woke up to the fact that he indeed
had a problem and enrolled in earn-
est in a major hospital detoxification
program in the Portland area. To
make a long story short. he was off
the booze and living again.

Our conversation than drifted to
the state of the radio art which
O’Hair verbally dived into with ra-
zor-sharp clarity of thought. percep-
tion and all-around knowledge. 1
can't recall being so turned on and
inspired in a long time.

He spoke of the cycle . .. how art.
culture and media movements are
cyclical in nature.

“First. you have the pioneers who
break new ground and serve a need.
Then. you have the guys they hire
taking over. but making it more mar-
ketable. Then you have the guys
they hire taking over and making it

more competitive. Then you have
the guys they hire taking over and
turning it purely into dogma . . . into
form without content.”

He nodded over to the radio
which was playing one of LA's rock-
ers. “Listen to that ... it's all logos
and mechanics. We're listening to a
format, not a radio station. It may be
making money right now. butitcan't
last for long . .. the cycle is turning
completely around now. The new
technology. the new social climate,
all add up to the need for a new pro-
gressive era in media and communi-
cations.”

I’ve been around this old circuit a
few times myself ... and there is
only one Thom O'Hair. 1 applaud
his guts and his rekindled abilities.
Welcome back to radio, Thom. Wel-
come back to life.

Mike Harrison is available for com-
ment and questions at the Goodphone
Communications Center. 4869 To-
panga Canyon Blvd.. Woodland Hills,
Calif. 91364 (213) 888-5730.

© 1981 PolyGram Records. Inc

ORICNAL MOTION MCTURE BOUNDYRACK

rHE PUm”Top

www americanradiohistorv com

5 ; | B °
3 o

IIIIIII!!

teefvand

"~ NEW SONGS BY
WAYLON JENNINGS,
THE MARSHALL
TUCKER BAND,
JESSI COLTER AND
RITA COOLIDGE.

‘t jg hi;-l;v

> B °

Manufactured and Marketed by

PolyGram Records™

R AN E R A AR AR RN R NN RS

a1

aQyvog111g ‘1861 ‘v1 HIGWIAON


www.americanradiohistory.com

42

NOVEMBER 14, 1981, BILLBOARD

Talent

-

Tex. Promoter Orbin Does
It His Way With Low Prices

NASHVILLE—A club owner who
says his philosophy and profits
aren’t tied to making money on na-
tional headliners? A promoter who
believes in lowering ticket prices for
major concerts and budgeting heav-
ily for sponsored publicity?

Sounds like a paradox, but Texas
promoter Jack Orbin claims it is
working for him. To prove his point,
he cites the success of his 1 1-year-old
concert firm. Stone City Attractions.
and a three-club showcase chain he
owns called Cardi’s of Texas. Not
only are both running in the black,
Orbin says. but their success under-
scores his premise that intelligent,
creative promotion and long-range
image building can compensate for
inflated ticket pricing.

Orbin states that Stone City At-
tractions will gross $5 million this
year. not counting its outdoor pro-
motions. On a recent co-op date for
the Rolling Stones at the Cotton
Bowl, Orbin grossed $2.8 million off
the single appearance.

“We’re doing fewer shows now
due to the cutback of midrange acts
on the road, yet we’re still grossing
more money than in previous years.”
Orbin explains. But he adds that he
feels today’s elaborate stage produc-
tions have become too costly for all
but the most successful headliners:
“IU’s getting almost impossible for
medium-size acts to afford to do a
tour with competitive lighting and
sound systems. Which is why we try
every way possible to come up with
creative promotions when we handle
dates.”

Orbin says he’ll often lower a con-
cert ticket price by a dollar or two
and settle for a smaller profit per-
centage. “I'd rather make a little less
myself and have the date sellout. It’s
a lot better to have a full house and
sell concessions than to be half-
empty because of high ticket prices
no one can afford.”

Orbin wants to see a return to con-
cert packaging, less extravagant on-
stage productions, pairing of two or
three mid-range acts on one bill. and
reduction in catering requirements
demanded in contract riders.

Stone City Attractions also makes
a point of involving itself closely in
tour routing. “Some promoters wait
until they're called. but we prefer to
get involved at the beginning,” he
explains. “That way. we don’t end
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By KIP KIRBY

up competing with ourselves by
scheduling a similar date too close to
another one in the market.”

In April 1980. Orbin opened his
first showcase nightclub in Dallas
under the logo Cardi's of Texas.
Since then. he has added a second
Cardi’s in Houston. one in San An-
tonio (opened in September), and
plans an Austin facility by the end of
the year. Each of the clubs—which
cost between $175.000 and $250.000
apiece--seats at least 900 people and
has two separate stages for contin-
uous performances.

The thrust behind Cardi’s centers
on presenting national breaking acts
and headliners for minimal prices,
selling out each show and creating
an image in customers’ minds that
leads to repeat business on a regular
basis.

Orbin schedules the big-drawing
rock acts Sundays through Wednes-
days, when business is traditionally
slow in clubs. Prices lor the shows
are often ridiculously low: $2 for the
Pretenders or Sue Saad & the Next,
$2.99 for the Rockets or Johnny Van

Zandt, 99 cents for Riot or U-2.
Since Orbin has permanent feed
lines to the major FM AOR stations
in each Cardi’s city, he often will
coordinate the ticket costs to the in-
dividual dial position of the spon-
soring radio station. (Cardi’s con-
certs are simulcast over KISS-FM in
San Antonjo, KLOL-FM in Hous-
ton and KZEW-FM and KTXQ-
FM in Dallas.) On weekends. he
schedules local and regional acts.

Orbin says he knows that he takes
a gamble in undercutting his initial
production costs when he promotes
a free Cardi’s appearance by Spirit,
or offers a double bill with Peter
Frampton and Leon Russell for
$7.50 and doesn’t turn the house.
But he also believes it’s paying off
for him in the long run.

“With ticket prices skyrocketing.
i's difficult to imagine anyone being
able 1o showcase national acts for
$2.” he admits. “But even if we lose.
say, $2.000 on a night's booking.
we're building an image and rapport
with both the customers and the acts

(Continued on page 45)

Las Vegas Gig For The Stones?

LAS VEGAS-The Rolling
Stones may be adding Las Vegas to
their scheduled 42-date concert tour
of the U.S., according to an applica-
tion filed with the Clark County
Business License Dept. here.

Dan Fitzpatrick. county business
license director, has confirmed thata
representative of a firm calling itself
United Services (formerly United
Personnel), which provides conven-
tions with security, maintenance and
entertainment, filed an application
for a rock promoter’s license that in-

cludes a single concert with a tenta-
tive date of Nov. 17, 1981.

Donna L. Gummelt, representa-
tive of the firm filing the application.
declines to confirm the possible con-
cert of the Rolling Stones.

The concert, if held here. would
likely be staged at the 42.000-seat
Silver Bowl. Estimates for security
average approximately 200 police
officers.

The last Silver Bowl concert was a
performance by ZZ Top last year.

Blaze Destroys A Pa. Ballroom

PHILADELPHIA-The 52-year-
old Somerton Springs Ballroom in
nearby Feasterville, Pa., was de-
stroyed by fire Oct. 24. Owned and
operated by Vernon and Jean Platt,
the ballroom had been newly reno-
vated at a cost of about $70.000. To-
tal damages were estimated at
$125,000.

During the big band era. the ball-
room was a regular one-night stop
for touring names with area favor-
ites also featured. In recent years. the
ballroom was used primarily for pri-
vate affairs. It was renovated with
new carpeting and paintings with
new plumbing also installed. The

Acts Get ‘Working Vacation’On S.

MIAMI—The S.S. Norway. larg-
est passenger ship afloat, instituted a
modified concept in cruise enter-
tainment when it began its weekly
trips from Miami to St. Thomas and
Great Stirrup Cay (Bahamas) in
June 1980. It was an idea initiated by
Peter Compton, senior vice presi-
dent of product design and develop-
ment; Dick Carpentier. cruise direc-
tor; Chip Hoehler, band master and
Larry Toppall. “The entertainment
concept has been extremely success-
ful in luring passengers,” says Hoeh-
ler.

“We decided to hire name acts on
a consistent weekly basis,” explains
Danny Dean, ship’s entertainment
director.

ballroom was part of a complex
made up of a swim club and a golf
club.

The Platts will “rebuild some-
thing” at the ballroom site but are
hit by the fact that they had not yet
increased insurance coverage for the
ballroom and had yet to purchase
new policies to cover the renova-
tions. The fire burned out of control
for several hours. Firemen said the
fire apparently started in the second-
story storage room where pool tables
and other equipment are stored. The
ballroom, in a two-story wood and
stucco building 210-feet by 45-feet.
was closed since the late summer
for renovations.

2

Bilibcard photo by Chuck Pulin

ALBERT & DELBERT—Albert Collins plays guitar, while Delbert McClinton
watches and listens closely from the audience, during a recent show at
Tramps in New York.

Phoenix Coliseum
Grows As Venue

By AL SENIA

PHOENIX—Fresh from a face
lift. an expansion of seating and a
successful run on concert dates
presented in conjunction with the
1981 Arizona State Fair, Veterans
Memorial Coliseum here continues
its growth as a successful concert
venue.

Rick Bjorklund. the facility man-
ager, expects to have 27 top name
concert acts booked into the facility
by the end of 1981, nearly a 50% in-
crease over the 19 acts booked last
year. In 1978 and 1979, slightly more
than a dozen performers played the
facility annually.

Bjorklund and two other Coli-
seum officials began booking their
own shows into the venue last year.
“Previously we contracted out to
promoters or directors 1o contract a
date on our behalf,” Bjorklund says.
“Last ycar we started our own book-
ings on the street. We continued it
this year and we’ve been satisfied
with the result.”

Bjorklund says $1.3 million has
been spent to upgrade the facility.
which also is utilized for sporting
events and various special shows.
“We put some serious money into
the facility to bring it up to par.” he
says. Walls were painted. floors re-
finished. the concession stands up-
graded and—of special importance
1o concert fans—2.500 seats added.
That brings the capacity of the
venue up from 14,000 to 16.500,
making it one of the largest in the
Phoenix area.

By SARA LANE

“Other cruise ships feature theme
cruises—country, opera and jazz. for
instance—which tend to attract
people of those particular tastes. The
Norway’s entertainment policy
reaches a far broader audience.”

A sampling of the acts that have
played the S.S. Norway include the
Fifth Dimension, Pat Boone, Dia-
hann Carroll, Phyllis Diller, Patti
Page. Vic Damone, Jack Jones,
Roger Williams, Rita Moreno.
Brenda Lee, Connie Stevens, Al
Martino, Frankie Laine, Della
Reese, Robert Goulet, Peter Mar-
shall, Teresa Brewer, Bert Convey
and Eddie Fisher.

For the entertainer, the booking is
a “working vacation.” Depending

www americanradiohistorvy com

on the number of passengers (the
ship can accommodate up to 2.200).
acts perform two shows on two con-
secutive nights although the Fifth
Dimension increased their shows to
five by giving the crew a special per-
formance.

If there are fewer passengers than
the average of 1,800, shows are cut to
three. During the remainder of the
cruise, the acts are free to enjoy
themselves as any other paying cus-
tomer. One of the many benefits of
working the cruise ship is the luxu-
rious living accommodations the
acts receive.

While the Norway was in dry dock
in Germany, $750,000 was spent in
renovating the 560-seat theatre

When booking acts, Coliseum of-
ficials charge a guarantee against a
percentage of the gate. Ticket prices
average around $10. Both general
admission and reserved seat shows
are offered. Bjorklund says rock acts
are the most popular.

“We aim to get a wide (musical)
spread without going into an ex-
tremist-type thing,” he says. “We try
to do MOR, country. some rock.”

Styx. Journey, Rush, Pat Travers,
Charlie Daniels. Marshall Tucker.
Van Halen and Molly Hatchet are
examples of some of the performers
who recently have lured large num-
bers of fans to the venue.

Although Bjorklund may seem to
have an easy time booking top
names into the city's premier west-
side facility, he admits there are
some complications.

Arranging dates “‘can turn into a
bit of a crapshoot” because many
dates are lost to home basketball
games of the Phoenix Suns. soccer
dates. and touring. non-musical
shows like the circus and “Ice Fol-
lies.”

The nearly three-week-long State
Fair presents another special situ-
ation: usually about a dozen top acts
are presented in that span. The
shows are handled separately than
the other concerts booked through-
out the year.

“Outside of the fair. we function
strictly as a rental facility.” Bjork-
lund says. For the fair dates. how-

(Continued on page 45)

S. Norway

which has an improved stage and an
excellent sound system. “The enter-
tainers love the theatre because it's
acoustically perfect.” says Dean.
“We don’t have to mike the orches-
tra except for the piano and per-
former.”

Thirty-five musicians are em-
ployed on a full-time basis. Depend-
ing on the act’s charts, a minimum of
16 are used for their performances.
“We operate on a pool system,” ex-
plains Hoehler. “Whatever instru-
mental combination is needed in a
particular place at a particular time
can be drawn from the pool. We
have four separate rhythm sections
and basically they stay together. All

(Continued on page 44)


www.americanradiohistory.com

Sas RO
S ke,

i
e

o m{

s
i

DIVERSIFIED MANAGE |
0000000000000000000080000006000

EXCLUSIVE ENGAGEMENT!

ACCEPT GIRLSCHOOL SCORPIONS
ALVIN LEE BAND SAMMY HAGAR REX SMITH
BLACKFOOT URIAH HEEP DARK STAR
TIM BOGERT KROKUS STREETHEART
SAVOY BROWN MANOWAR ROSE TATTOO
CHEVY MARSEILLE MICK TAYLOR
CHILLIWACK MOTORHEAD BILLY THORPE
CLASSIX NOUVEAUX NAZARETH TORONTO
CRITICAL MASS TED NUGENT TRAPEZE
GILLAN MORE VIC VERGAT
ROMANTICS

)

Ny

NNy
S

ARy GRIMSTIN
Trip Brown Nick Caris Roger Gacon Mark Hyman Dave Leone
(313) 559-2600

Telex 235821
17650 W. Twelve Mile Road Southfield, Michigan 48076-1997

www.americanradiohistorv.com



www.americanradiohistory.com

44

NOVEMBER 14, 1981, BILLBOARD

Talent

FRED WARING BEST DRAW

Ocean Grove Season Off,
But '82 Plans Unaffected

OCEAN GROVE, N.J.—Al-
though attendance for the 17 week-
end events scheduled during the
summer in the Ocean Grove Audito-
rium fell short to cover the $200,000
expenditure for this year’s concert
season, the sponsoring Ocean Grove
Camp Meeting Assn. was satisfied
with the short response—particularly
from those within the religious-ori-
ented summer resort community
and for all the new people first-tim-
ing it here.

The summer series offered a
mixed bag of names like Fred War-
ing, Pearl Bailey, Tennessee Ernie
Ford and the Lettermen along with
jazz, string band, folk, choral and sa-
cred music attractions. Also in-
cluded was a guest lecture series and
a Walt Disney Film Festival.

The Rev. Ronald W. Cadmus, di-
rector of programming and develop-
ment for the association, says at-
tendance averaged only 55% of
capacity for the season at its 6,500-
seat auditorium. The break-even
point and maybe allow for a small
profit is an average 85% attendance.
The best-attended show was
presented by Waring and the Young
Pennsylvanians. But the draw was
only 4,300, or 64% of capacity. It was
still 21% short of the projected aver-
age attendance anticipated.

Tickets were kept in the price
range of $2 to $9. depending on the
attraction. No admission was
charged for a choir festival and a
Sunday afternoon concert by the
West Point Band that drew 3,000

spectators. Even some of the other
top names failed to draw much bet-
ter. Cadmus says he counted on
100% attendance for Pearl Bailey.
counting on attracting people from
nearby black communities to help
fill the hall. But she attracted only a
little more than 3.000 persons, which
was also the attendance pulled in by
Tennessee Ernie Ford. The Sweet
Adelines and Barbershop Quartet
shows did better.

Of the $200.000 expense, $150,000
went for the concerts with most of it
going to the performers. Another
$53,000 was spent on advertising,
which went way over its estimated
budget of $30,000. Last year, only
$20.000 was spent on advertising.
Most of the ad money went for bill-
boards and newspapers. The pro-
gram cards the audience is asked to
fill out added some 7,000 new names
lo the association’s mailing list. used
to promote the summer concerts. A
substantial number of the new
names were from out of town, Cad-
mus notes.

The lecture series featured such
names as Dr. Norman Vincent
Peale, Art Linkletter, Patricia Neal
and Lowell Thomas, who made his
last public appearance here.

In spite of the heavy losses, Cad-
mus says the association will follow
the same concert format next sum-
mer. However, he expects to keep all
the bookings in-house. For the past
summer, he had to depend entirely
on outside agents to line up the per-
formers.

MAURIE H. ORODENKER

S.F. Jazz Fest ‘Classy,’
‘Intelligent’ And Balanced

By JACK McDONOUGH

SAN FRANCISCO--The first
San Francisco International KJAZ
Festival, which presented six shows
atl two venues over four days (Oct.
29-Nov. 1) was a well-bred, classy
and intelligent affair that offered an
excellent balance between the main-
stream and the experimental, and
proved the viability of the new
Louise K. Davies Symphony Hall
(site of the four major shows) as an
attractive jazz venue.

The opening night program
(which drew San Francisco Mayor
Dianne Feinstein and California
Gov. Jerry Brown to the 7 p.m. show
and which repeated at Il p.m.)
headlined the Modern Jazz Quartet
and Dave Brubeck, who was re-
united with Cal Tjader. Eugene
Wright and Ron Crotty. The Friday
night program featured Chick Corea
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playing solo and with Gary Burton,
Joe Henderson, Miroslav Vitous and
Roy Haynes. while Saturday night’s
show. beamed live to Japan via sat-
ellite (see separate story) featured
Mel Torme and the Mel Lewis or-
chestra.

Two avant garde events at the ad-
jacent and smaller (900 seats) Herbst
Theater headlined Cecil Taylor and
Jack Delohnette at Saturday and
Sunday afternoon shows.

Both the early show opening night
and the Corea retrospective sold
out; the late show opening night
drew 2,100 and the Saturday show
2.500. The two Herbst Theater dates
each drew about-600. Tickets for the
Davies shows were pegged at $10,
$13, $16.50. $20. $23.50 and $50 for
loge seats: Herbst tickets went for $8,
$10. 812 and $15.

The opening night festivities em-
phatically delineated the ambient
mix of elegance and exuberance that
was to mark the entire weekend.
Those entering the auditorium were
greeted by the full and vibrant music
of the James Leary Big Band, an 18-
piece ensemble in black tuxedos
fronted by saxophonist Joe Hender-
son and bassist Leary in resplendent
white. The four trombones. four
trumpets and five saxophones pro-
vided the core band of Leary, Hen-
derson. pianist George Cables, per-
cussionist Roger Glenn and
drummer Eddie Marshall with just
the right firepower to launch the fes-
tival into cruising gear, with two
songs by Mary Stallings affording a
nice vocal balance and grounding.

As Stallings finished. festival em-
cee Jon Hendricks, together with his
“Jon Hendricks & Friends” en-

(Continued on page 53)
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DYLAN SHOW—Bob Dylan plays the

Byrne Arena at the Meadowlands,
outside New York.

Court Sets Aside
$5,500 Payment
To Pitt Promoter

PHILADELPHIA A jury’s dam-
age award of 35,500 to Danny
Kresky Enterprises, Pittsburgh. rock
concert promoters, against Electric
Factory Concerts, locally based rock
concert promotion firm headed by
Larry Magid and Alan Spivak, was
set aside by Federal Judge Alan N.
Bloch, of the U.S. District Court in
Pittsburgh. The case, an antitrust ac-
tion brought by Kresky against Elec-
tric Factory, was tried before Judge
Bloch and a jury in March of this
year.

The antitrust action involved
charges by Kresky that Electric Fac-
tory had monopolized “black-ori-
ented, arena-sized” concerts in Pitts-
burgh by using its alleged monopoly
over such concerts here. Although
the jury found that Electric Factory
did not have a monopoly in any con-
cert market, it did award damages to
Kresky in the amount of $5,500 for
the alleged profits on two Parlia-
ment/Funkadelic concerts which
Kresky claimed he was unable 1o
promote in 1978 and 1979 because
of Electric Factory’s alleged pressure
of withholding playing dates on per-
formers.

Judge Bloch, in dismissing the
damage award Oct. 16, stated that
Kresky failed to prove thathe would
have promoted those concerts, and
that Kresky failed to prove that the
failure to promote the Parliament/
Funkadelic concerts was the result
of a violation of the antitrust laws by
Electric Factory.

Urges Tests Of
Big N.J. Venue

EAST RUTHERFORD, N.J.
Alarmed by vibrations in an upper
balcony at the new Meadowlands
Arena here at the opening rock con-
cert with Bruce Springsteen last
July. state Assemblyman William F.
Dowd wants the New Jersey Sports
and Exposition Authority to have
the new concert facility tested to
make sure it is structurally safe. The
arena—now named the Brendon T.
Byrne Arena in honor of the state’s
incumbent governor—is the newest
addition to the Meadowlands sports
complex here.

Dowd said although he has no
personal knowledge that the arena is
unsafe, he would like it tested to de-
termine whether the vibrations
caused by sound waves and crowd
reactions present a danger.

The new arena, with a seating ca-
pacity of 30,000, is already a major
rock concert venue.

www.americanradiohistorv.com

Survey For Week Ending 11/14/81

® ROLLING STONES, ZZ TOP, THE FABULOUS THUNDERBIRDS—
$2,695,332, 156,000, $17.50, Stone City Attractions/Pace Concerts, Cot-
ton Bowl, Dallas, two sellouts, Oct. 30-Nov. 1.

® ROLLING STONES, ZZ TOP, THE FABULOUS THUNDERBIRDS—
$1,202,500, 65,000, $18.50, Pace Concerts, the Astrodome, Houston, two
sellouts, Oct. 28-29.

o FOREIGNER, BILLY SQUIER—$237,244, 19,009, $12.50 & $10.50, Ron Del-
sener Prods., Madison Square Garden, New York City, sellout, Oct. 30.

o JOURNEY, LOVERBOY—$199,318, 20,000, $9.95, Gulf Artists, Lakeland
(Fta.) Civic Center, two sellouts, Oct. 22-23.

o FOREIGNER, BILLY SQUIER—$174,157, 15,509, $11.50 & $10.50, Don Law
Co., Boston Garden, sellout, Oct. 28. ) |

® ELECTRIC LIGHT ORCHESTRA, DARYL HALL & JOHN OATES—$172,986,
16,184, $10.75 & $9.75, Schon Prods., St. Paul Civic Center; sellout, Oct.
31.

o DEVO-—-$147,565, 11,284 (11,764 capacity), $13.50 & $12.50, in-house
(RCMH Prods.) promotion, Radio City Music Hall, New York City, two shows,
Oct. 31.

¢ OAKRIDGEBOYS—$142,381, 17,185 (17,340), $9-$6, in-house promotion,
Lanierland Music Park, Cummings, Ga., five sellouts, Oct. 23-24.

o FOREIGNER, BILLY SQUIER—$140,533, 13,262 $12.50 & $10.50, Bill Dou-
that, Norfolk (Va.) Scope, sellout, Nov. 1.

o ELECTRIC LIGHT ORCHESTRA, DARYL HALL & JOHN OATES—$130,051,
12,114 $10.75 & $9.75, Schon Prods., Kemper Arena, Kansas City, Mo., sell-
out, Oct. 28.

® ELECTRIC LIGHT ORCHESTRA, DARYL HALL & JOHN OATES—$128,600, |
12,000, $11 & $10, Schon Prods., Omaha Civic Auditorium Arena, sellout,
Oct. 30.

o PAT BENATAR, DAVID JOHANSEN—$124,502, 15,000, $10.50 & $9.50,
Bill Graham Presents, Oakland (Calif.) Auditorium Arena, two sellouts, Oct.
27-28.

o MEAT LOAF—$123,806, 10,225 (15,249), $12.50 & $10.50, Monarch En-
tertainment Bureau, Brendan Bryne Meadowlands Arena, E. Rutherford,
N.J., Oct. 31.

e JOURNEY, LOVERBOY—$122,136, 11,632, $10.50, Mid-South Concerts,
Mid-South Coliseum, Memphis, seliout, Oct. 30.

o ARETHA FRANKLIN, FOUR TOPS—$122,067, 5,882, $22.50 & $15, in-
house (RCMH Prods.) promotion, Radio City Music Hall, New York City, sell-
out, Oct. 27

o FOGHAT, BLUE OYSTER CULT—%$118,395, 12,660, $9.75 & $8.75, Schon
Prods., Met Center, Minneapolis, sellout, Oct. 29.

o ELECTRIC LIGHT ORCHESTRA, DARYL HALL & JOHN OATES—$115,712,
10,799 (19,715), $10.75 & $9.75, Schon Prods., the Checkerdome, St.
Louis, Oct. 29.

® BLUE OYSTER CULT, FOGHAT, WHITFORD ST. HOLMES BAND—$114,517,
12,500 (13,263). $9.50 & $8.50, Sunshine Promotions, Market Square
Arena, Indianapotis, Oct. 24.

e BEACH BOYS, RED RIDER—$108,617, 11,714, $10 & $8.50, Barcol Enter-
tainment/Whalen-Chandler Prods., Leon County Civic Center, Tallahassee,
Fla., seliout, Oct. 29.

® JEFFERSON STARSHI!P, GREG KIHN BAND—$90,816, 8,305 (12,191), $11
& $10, Brass Ring Prods., Cobo Arena, Detroit, Nov. 1.

e BEACH BOYS, RED RIDER—$89,122, 7,477 (12,000), $12.50 & $10, Sun-
shine Promotions, ind. Univ. Assembly Hali, Bloomington, Oct. 17.

o RODNEY DANGERFIELD, DENNI{S BLAIR—%$89,046, 6,984, $12.75, Di Ce-
sare Engler Prods., Stanley Theatre, Pittsburgh, two sellouts, Oct. 31.

e NAZARETH, JOE PERRY PROJECT—$83,921, 7,703 (15,924), $11, $10 &
$9, Brass Ring Prods., Joe Louis Arena, Detroit, Oct. 31.

e ELECTRIC LIGHT ORCHESTRA, DARYL HALL & JOHN OATES—$74,771,
7,121 (12,000), $10.50, Feyline Presents, Lloyd Noble Center. Norman,
Okla., Oct. 26.

e BLUE OYSTER CULT, FOGHAT—$62,316, 7,008, $9, Sunshine Promotions,
Ohio Center, Columbus, sellout, Oct. 20.

® FOREIGNER, BILLY SQUIER—-$62,139, 6,541, $9.50, Progressive Prods.,
Civic Center, Glen Falls, N.Y., sellout, Oct. 27.

e AL JARREAU—$56,092, 4,848, $12.50 & $10, Brass Ring Prods., Fox The-
ater, Detroit, sellout, Oct. 28.

e CAMEO, CARL CARLTON, AL HUDSON & ONE WAY-—$56,009, 5,100,
(11,000), $9.50 & $8.50, Midwest Circuit Prods., Omaha Civic Auditorium,
Oct. 29.

e OAK RIDGE BOYS, LACY J. DALTON—$53,781, 5,925 (6,193), $9.50 &
$8.50, in-house promotion, Hooper-Eblen Auditorium, Tenn. Tech Univ.,
Cookeville, Oct. 25.

e BLUE OYSTER CULT, FOGHAT, WHITFORD ST. HOLMES BAND—$49,186,
5,622 (6,800), $9.50 & $8.50, Sunshine Promotions, Louisville (Ky.) Gar-
dens, Oct. 25.

® JEFFERSON STARSHIP, GREG KIHN BAND-—-$47,787, 5,724 (10,000),
$8.50 & $7.50, in-house promotion, Miami (Ohio) Univ., Oct. 24.

® TUBES-—$46,629, 4,620 (5,600), $10.50 & $9.50, Don Law Co., Orpheum
Theatre, Boston, two shows, one sellout, Oct. 31.

e MOLLY HATCHET, FORCE—$44,300, 4,430 (5,600), $10, Brass Ring
Prods., Welsh Auditorium, Grand Rapids, Mich., Oct. 30.

® MOLLY HATCHET, BIG STREET—$41,692, 4,820 (6,000), $9 & $8.50, Ruf-
fino-Vaughn Prods., Bangor (Maine) Municipal Auditorium, Oct. 21.

e CAMEO, ONE WAY, CARL CARLTON—%$41,362, 4,703 (12,000), $9.50 &
$8.50, A.D. Prods./Midwest Circuit Prods., Omaha Civic Auditorium Arena
Oct. 29.

e DEVO—$35,584, 3,606 (4,177), $10 & $9, Brass Ring Prods., Hil! Audito-
rium, Ann Arbor, Mich., Oct. 28.

® STANLEY CLARKE & GEORGE DUKE—$31,900, 2,552 (3,402), $12.50,
Brass Ring Prods., Royal Oak (Mich.) Music Theatre, two shows, Oct. 31.

e NAZARETH, JOE PERRY PROJECT, VIC VERGET—$30,773, 3,717 (8,000),
$9 & $8, Sunshine Promotions, Hara Arena, Dayton, Ohio, Oct. 21.

e FRANKIE VALLI & THE FOUR SEASONS—$30,650, 2,452 (3,402), $12.50,
Brass Ring Prods., Royal Oak (Mich.) Music Theatre, two shows, Oct. 30.

o OINGO BOINGO, FIBONACCIS—$30,462, 3,500, $9.75 & $8.75, Avalon At-
tractions, Santa Monica (Calif.) Civic Auditorium, sellout, Oct. 31.

® MOLLY HATCHET, BIG STREET—$29,001, 3,452 (6,000), $9 & $8.50, Ruf-
fino-Vaughn Prods., Cumberland County Civic Center, Portland, Maine, Oct.
22.

Copyrighted and compiled by Amusement Business. a Billboard Publications, Inc. publi-
cation. Boxscores are compiled every Tuesday. If you wish to file your concert report,
please call Patricia Bates in Nashville at 615/748-8120 or Tina Veiders in New York City
at 212/764-7314.
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BOB DYLAN
Brendon T. Byrne Sports Arena
Meadowlands, N.J.
Tickets: $12.50/810.50

Bob Dylan is still playing to soldout halls. His
15-year-old songs still receive wild applause,
and his audience is still sprinkled liberally with
'60s liberals as well as newer fans. Dylan got
born again, and he hasn’t been the same since.

Oh, he’s still mysterious—convoluted, even—
and there was always something spiritual about
such songs as “The Times They Are A'Changing”
and “Blowing In The Wind,” both of which he
performed here Oct. 27. But the unfortunate dif-
ference is that Dylan seems to have lost réspect
for the innate spirituality of those songs.in favor
of straight religion, to have exchanged a culture-
oriented obsession for a personal one.

Although he played many “greatest hits,”
their melodies were often changed so as to be
unrecognizable. Not only did old favorites fail to
inspire nostalgia, it was as if Dylan was poking
fun at them. As annoying as much of this was,
however, it rarely became dull.

Only in encores did the old feelings reappear;
the final push brought the audience to its feet
and made up for much of what had come before.

Ten backup musicians and singers, including
Al Kooper on keyboards, two drummers and
three women gospel singers in black and gold
knickers, provided the best of the evening's en-
tertainment. Their powerful performances occa-
sionally made one wish Dylan would stop con-
fusing the issue with his radically revised vocals.

LAURA FOTI

MEAT LOAF
Brendan Byrne Auditorium,
Meadowlands, East Rutherford, N.J.
Tickets: $12.50, 811.50

Like the Dodgers in the World Series, Meat
Loaf came from an exceedingly slow start to a
grand finale Oct. 31.

Meat Loaf opened the show with “I'm Gonna
Love Her For The Both of Us,” after a 10-minute
opening instrumental introduction by the band.
The next six numbers included “You Took The
Words Right Out of My Mouth™ and "All Revved
Up And No Place To Go.”

Talent In Action

While these were enjoyable, they consisted
mostly of Loaf running back and forth across the
stage, sweating profusely, and trying to increase
the audience response. The only highlight of the
first set was on the number “Paradise By The
Dashboard Light” which culminated in a grand
insult session between Meat Loaf and his new
vocalist, Pamela Moore. It was so convincing
that it might lead one to wonder how much was
staged and how much wasn't.

During the intermission between the first
and second sets, local radio station WPLJ ran a
Halloween costume contest. Disc jockey Jim
Kerr served as MC for this part of the show. Win-
ners were chosen by audience response.

The second half, which ran about 90 minutes,
also consisted of six songs. These included
“Stark Raving Love,” “Bat Qut Of Hell,” “Dead
Ringer For Love™ and "Two Out Of Three Ain't
Bad.”

The band, the Neverland Express, is an amaz-
ing group, and really too hot to be dismissed as
merely a backup group. Standout members in-
clude ex-Rockpile drummer Terry Williams, ex-
Elton John lead guitarist Davey Johnstone and
ex-Jesus Christ Superstar vocalist Teddy Neeley.

The encore consisted of “‘Stag-0-Lee,”
“Promised Land" and "Gimme Shelter." Just af-
ter the lines “shot that boy so bad” in “Stag-0-
Lee.” Meat Loaf fell to the floor as if shot. It
then took nine attendants to pick him up and
carry him offstage. Later, after the song had se-
gued into a few choruses of “Amazing Grace,”
Meat Loaf returned to fly over the stage (via
ropes and hooks) dressed as an angel. Terrific
staging!

Although the auditorium was only hatf-filled,
those who came enjoyed a fine 2% hour event.

PETER KANZE

FRANK ZAPPA
Palladium, New York
Tickers: 311, 810

Zappa, back in New York for his annual Hal-
loween show and to promote his new album
"You Are What You Is,” continues to pack halls,
as his five recent performances here indicated.

Zappa, known for his bizarre lyrics and com-
plex orchestration, impressed fans Nov. 1 with
three hours of inexhaustible rock'n’roll, culmi-

Texas Promoter Orbin

® Continued from page 42

themselves. Pcople know they'll al-
ways get more than their money’s
worth when they come to Cardi’s,
and the artists understand what
we're trying to do and respect it.”

More importantly, by building
relationships at the ground level
with breaking artists through his
showcase clubs, Orbin says he is able
to turn around later when the act
hits and promote concerts in the
money-making auditoriums and
arenas.

“As a promoter interested in crea-
tive ways of promoting. I see the fu-
ture of our business in developing
tomorrow's superstars.” he explains.
“You can’t take one week and say,
‘Jeez, 1 lost $18,000.” You have to
look at a six-week projection and
balance it out. We recoup our invest-
ment when acts we’ve worked with
before finally do hit big and we con-
tinue to promote all their dates in
our area.”

Orbin is a strong belicver in the
strength of innovative promotion.
He says he would rather offer his
concert-goers affordable tickets and
sell out a Def Leppard appearance
for $2.99 than to have a small crowd
at $7 apiece. He oversees his own ad-
vertising in the media, tries to get as
much tv and radio coverage as pos-
sible for acts he’s promoting, and
pushes record companies for video
spots that he can air prior to concert
dates. And, he says, he isn’t anxious
to work with acts that aren’t inter-
ested in cooperating on the promo-
tional budget.

Another key factor in Stone City’s
success, Orbin feels, is his active par-
ticipation in local ordinances and
lobbying efforts that involve live

music, especially rock. Recently, he
helped pass a tax bond designed 1o
raise funds to build a new multiple-
facility show arena in San Antonio.
(A similar measure was defeated in
Austin.)

“We (ry to bring more public
awareness about the volume of
money that rock concerts generate in
a market,” says Orbin. “A lot of mu-
nicipal arenas are being kept alive
by rock promotions solely. I think
it’s time people in rock’n'roll stood
up and demanded fair treatment.”

Phoenix Coliseum

® Continued from page 42

ever, he echoes a common complaint
of promoters: rising costs spurred by
increasing demands by the artists.

“Our costs are escalating every
year, probably about 10%,” he says.
“It makes doing business more ditfi-
cult.”

As the State Fair has offered bet-
ter known and more expensive per-
formers. concert officials have gone
back to fair officials for larger budg-
ets.

“It’s one of those unfortunate
facts of life,” Bjorklung says. “We're
a business just like everybody else’s
business. You must look for other
means to reduce your overhead. It
makes buying more difficult.”

He says the fair board of directors
has understood the problem and
seems committed to providing the
resources to allow the concert series
to continue. In part, this is because
the State Fair annually is a $50 mil-
lion business that attracts about
800.000 during its annual run. The
concerts are considered a major
draw. Bjorklund says.

nating in three encores. The set started with I
Am The Slime,” a humorous, vulgar condemna-
tion of television, after which Zappa surprised
fans by playing a fot of his earlier works.

The seven-piece band included Zappa veter-
ans Ray White on guitar and vocals; Tommy
Mars, keyboards and synthesizer; Steve Vai, gui-
tar; and Ed Mann, percussion. Newcomers were
Bobby Martin, who played horns and piano and
also proved he had a voice; Scott Thomas, bass;
and Chad Wackerman, drums.

The band under Zappa’s direction was made
up of true pros, who played together as tightly
as if they had been mixed and mastered.

One of the evening’s most outstanding num-
bers was an incredible version of the Allman
Brothers” “Whipping Post,” complete with a
Zappa guitar solo and vocals by Bobby Martin.

Zappa is a firm believer in audience partici-
pation, and he used this show as a vehicle for
some autograph-signing and matchmaking—
members of his entourage with members of the
audience.

LAURA FOTI

PATTI LABELLE

Roxy, Los Angeles
Admission: $10

She's sassy, often raunchy, sometimes sensi-
tive, infrequently lady-like and always vocally
superior—Patti Labelle could do no wrong Oct.
29.

She is one of those performers who not only
knows how to work a stage and an audience into
an absolute frenzy, but is so conscious of her
stage act that she even makes her gowns an in-
tegral part of each song. This was no easy feat
that evening since she changed only twice.

On the other hand, her eight-piece band was
not up to Labelle's professionalism, often be-
coming self-indulgent and appearing to forget
they were there only to back the star and not as
a showcasing unit. The band also was not as
tight as it could/should have been.

But not to worry, Labelle overcame that. Four
band members also doubled as background
singers. In this area they were excellent.

Labelle has total vocal control. She has such
range she does not have to work her way to the
upper register, she often starts there.

There were many highlights, accompanied by
as many standing ovations. Among the stand-
outs at the dozen tune, approximately two-hour
show were "You Are My Friend,” "Lady Marma-
lade,” “Shoot Him On Sight,” “Isn't It
A Shame,” and the encore, “Somewhere Over
The Rainbow.’

For “You Are My Friend,” Labelle called on
two male vocalists from the audience, who ac-
companied her during her last swing through
L.A., and “my good friend” Yvonne Fair, who set
the crowd on its ear. JEAN WILLIAMS

THE ENGLISH BEAT
Ritz, New York
Admission: $11.50

Exciting is as good a starting point as any
when trying to describe the irresistible dance
music of the English Beat (known only as the
Beat on the other side of the Atlantic). Like all
ska bands, their primary concern is music that
makes you move, but this group is decidedly
more consistent at it than most. Why? Probably
because the songs rely on melody as much as
they do syncopation.

Saxa, the group’s (about) 50-year-old sax
player, strolled on stage Oct. 26 biowing a
soothing, disjointed melody and, one by one, the
rest of the band followed. David Wakeling (who
is right-handed but plays left-handed rhythm
guitar, vocals) wondered out loud if anyone
wanted to dance. A massive and roaring ap-
proval was the response. With that, the English
Beat unleashed a 20-song, 65-minute act, driven
by Wakeling's and Andy Cox's clipped rhythm
guitar playing and Everett Martin's reggae-
styled drumming. Ranking Roger's exuberant
toasting raps were as vivid as Saxa's sometimes
languid, sometimes luminous signature solos.

The seven-man band spiced their perform-
ance at appropriate intervals with: “Tears Of A
Clown,” “Hands Off ... She's Mine,” “Mirror in
The Bathroom™ and “Twist And Crawl,” all of
which made top 10 in the UK.

The band's determination to blend its diverse
influences and group invention into nonstop
“Go-Feet” music succeeds on all levels. No mat-
ter how serious the subject ("“Stand Down Mar-
garet” is as uncompromising and catchy as any
political protest set to music), the English Beat
never let the message obscure the beat.

THOMAS GABRIEL
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Industry’s Better Acts

® Continued from page 42

the horn players are in one big pool
and we can draw upon that for the
different rooms depending on the
size of the group we need.”

The Norway has attracted creden-
tialed musicians from around the
nation, including long-time profes-
sionals from Las Vegas, as well as
others just out of college. “It’s a great
experience for these younger musi-
cians,” explains Hoehler. a former
trombonist. with such bands as Billy
May, Les Elgart, Tommy Dorsey.
Jimmy Dorsey, Charlie Spivak and
Stan Kenton.

Hoehler says the high caliber of
musicians is another reason acts like
to work the Norway. “Because of the
reputation we’ve developed in the
industry, we’re getting inquiries
from other top stars. Too, many of
the show rooms are closing now and
using revues instead of names with
taped music. The same thing is hap-
pening in San Juan, Puerto Rico.
Show rooms are diminishing and
we’re a stable entity in the entertain-
ment market.” Dean claims the Nor-

way offers many incentives for the
entertainer including a relaxed
booking engagement. “In the begin-
ning they didn’t realize that aspect
of it. Of course we can’t compete
with the salaries they can command
on the outside. But we've found that
once they’ve played the ship they
want to come back again and again.
Jack Jones has been back six or
seven times: Vic Damone almost as
often.”

Hoehler says the company is al-
ways looking for new musicians as
the firm has a fairly consistent turn-
over due to the nature of working in
such a close environment. “We feed
all the other NCL ships from this
company. We have little trouble
finding musicians since we not only
have 2,000 on file, but many others
are recommended by those who
have worked for us.”

Checkers Lounge is the only area
that hires outside musicians. Groups
are hired for up to six weeks. Laredo,
acountry band, just finished a three-
week engagement, a Miami group
You & I, have started a six-week run
with Top 40 and dance music.

After television appearances on
the “Tomorrow” show and “Ameri-
can Bandstand’s 30th Anniversary
Special,” Connie Francis returns to
live performances with a series of
shows at the Westbury Music Fair
this week (12-15). Francis, who has
sold a reported 80 million records,
making her among the top if not the
top female recording artist in his-
tory, stopped performing live in
1974 after being raped in a motel
room near the Westbury Music Fair,
where she was appearing at the time.
She cancelled the remainder of her
shows and never played live again.
“Connie opens at Westbury on Nov.
12, 1981. exactly seven years to the
day that she would have ended that
earlier Westbury engagement,” her
press release says.

But there is more to the Connie
Francis story. “As the press release
tells it: “Four years ago (three years
after the rape). even more tragedy
occurred. Following an operation on
her nose. Connie discovered she
could no longer sing. Not that she
couldn’t sing as well, but that she
could not sing at all. Connie felt that
her life was over. At least her per-
forming career. She began a new ca-
reer in New Jersey, an interior de-

Talent Talk

“Buta month and a half ago a re-
markable event occurred. Connie,
for the first time, broke down to her
new boyfriend and in an emotional
outpouring told him the truth of why
she no longer sang. The reason for
her not performing was not the rape,
but that she could no longer sing. An
emotion and possibly a physical
catharsis happened that evening, for
the next day Connie Francis’ voice
returned to its former glory. Connie
immediately called her manager,
George Scheck, and told him to
book her at Westbury,” continues
the release coming from Henry
Luhrman Associates Inc.

U.K.’s Hot Gossip dance and song
team, who can be seen on the
“Kenny Everett Video Show,” im-
ported from London, will be making
their U.S. debut on the “Merv Grif-
fin Show,” Tuesday and Wednesday
(10 & 11). ... Kiss hired 50 actors
and invited 50 more friends for a
videotape shooting in New York in
conjunction with their new “The El-
der” LP. ... Wedding bells are
planned for the Dead Kennedys’
Jello Biafra, but if all goes as ex-
pected they will ring in a boneyard,
as the wedding is set to take place in
a cemetery. Details are sketchy.
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More French
Cities Join
SACEM Attack

PARIS—Several more French
cities have joined the attack on per-
forming right society SACEM
launched recently by authors and
composers in Montpelier and
Ajaccio, Corsica (Billboard, Oct. 24).

Now Toulouse, Grenoble and
Marseille are among regional cen-
ters demanding the resignation of
SACEM director general Jean-Loup
Tournier and an investigation into
the society’s organization and af-
fairs.

Meanwhile, the Monopolies
Commission has asked Madame Si-
mone Rozes. president of the Paris
Tribunal. to start an investigation of
the charges being brought, which in-
clude accusations of abuse and of es-
tablishing a monopoly.

SACEM is to call a meeting of its
regional delegations in response.
The society is not entirely without
supporters. Both the National
Syndicate of Authors and Compos-
ers and the National Union of Au-
thors and Composers say they work
with SACEM, have always been
given the right of control, and have
always received satisfaction.

TREE EXPANDS—Producers Larry

Publishing

Butler, center, ami Eddie Kilroy, right,

look over the board at Tree International’s in-house studio, with Tree presi-

dent Buddy Killen and vice president Donna Hilley looking on. Butler and Kil-

roy have joined the staff of the giant Nashville publishing firm to handle pro-
duction.

Tree Int’l Adds Producers
Butler, Kilroy To Staff

NASHVILLE—In a surprise
move, publishing conglomerate
Tree International has added well-

Survey For Week Ending 11/14/81
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NO. CALIFORNIA (Pop)

CHICAGO (Salsa)

This TITLE—Artist, Label &
Week | Number (Distributing Label)

This TITLE-Artist, Label &
Week Number (Distributing Label)

1 | VICENTE FERNANDEZ
El numero uno CBS 20555.

2 | VIVAEL NORTE
Vol. Il, Telediscos Profonc 1502

3 | LOLABELTRAN

15 Inolvidables exitos, Telediscos Gas
1020

4 | LOSHUMILDES

A mis amigos del norte, Fama 608

JUAN GABRIEL

15 sensacionales exitos, Telediscos
America 1018

LAS JILGUERIAS
El bracero fracazado, CBS 20529

JOSE LUIS RODRIGUEZ
Mujer, TH 2151

JULIO IGLESIAS

De nina a mujer, CBS 50317
LUPITA D'ALECIO

Orfeon 16055

10 | CONJUNTO MICHOACAN
Piquete de hormiga, Odeon 73171

11 | AMANDA MIGUEL

El sonido Volumen |, Telediscos Profono
3049

o

w 0 N o

12 | EMMANUEL

Intimamente, Arcane 3535

13 | LOS BABIES

Peerless 2207

14 | LAPEQUENA COMPANIA

Tangos a media fuz, Alhambra 4826

15 | JUAN GABRIEL

Con tu amor, Pronto 1096

16 | PARCHIS
Muzart 60631

17 | GRUPQ MASS
Cara 028

18 | LOSHURACANES DEL NORTE
Luna 1078

una

19 | LOSMOROS

Alhambra 75501
20 | VICKY

Gas 4236
21 | KARINA

Orfeon 16054
22 | JOSEJOSE

15 exitos mas grandes, Telediscos America
1015

23 | VIVAEL NORTE

15 exitazos nortenos, Telediscos Profono
1501

24 | NAPOLEON
Celos, Ruff 9083

25 | BURBUJAS

Burbujas, Telediscos Profono 1001

1 | CELIACRUZ Y WILLIE COLON
Dos jueyes, Vaya 93

2 | WILFREDO VARGAS

Karen 60

3 | ELGRAN COMBO

Happy Days, Combo 2021

4 | ELPRIMER CONCIERTO DE LA
FAMILIATH

TH 2154

5 | JUSTOBETANCOURT Y LA
SONORA MATANCERA

Barbaro 207

6 | FANIAALL STARS
Perfect Blend, CBS 10316

7 | OSCARD’LEON CON LA CRITICA
TH 2149

8 | MARVIN SANTIAGO
Adentro. TH 2148

9 | LUIS PERICO ORTIZ
NG 725

10 | EDDIE PALMIERI
Barbaro 205

11 | SOPHY

Baladas y salsas, Velvet 6004

12 | ELIO ROMERO, JUAN B.
FERNANDEZ Y ORQUESTA
Jessica 1001

13 | SAMMY GONZALEZ
Fanny 528

14 | ORQUESTA FUERZA LATINA
Invertario, Combo 1907

15 | CONJUNTO QUISQUEYA
El pocker del sabor, Lizlel 1399

16 | SONORA PONCENA
Inca 1077

17 | RAPHY LEAVITT
TH 2132

18 | ORQUESTA LA TERRIFICA

Hinca la yegua, Artomax 733
19 | EL GRUPO SIETE
Abusadora, Cubanei (Serie Especial}

20 | ORQUESTALA SOLUCION
TH 312

21 | HECTOR LAVOE

Fania 597

22 | ORLANDO CONTRERAS CON
DANIEL SANTOS

TECA 2002

23 | ISMAEL MIRANDA
Fania 593

24 | ANDY MONTANEZ
Velvet 6005

25 | TIPICAT73
Fania 593

known producers Larry Butler and
Eddie Kilroy to its ranks as execu-
tive officers and in-house producers.

With Butler signed as senior vice
president and member of the board
of directors for Tree International,
and Kilroy added as vice president
in charge of Tree’s reactivated Dial
Productions, Tree now claims five
staff producers, the largest of any
Nashville publishing firm.

Although Butler and Kilroy will
continue to produce outside proj-
ects, as well as the artists they now
handle, their production efforts will
be routed through Tree. Butler, who
formerly headed up his own inde-
pendent production firm, currently
works with Debby Boone, Kenny
Rogers, Paul Anka, John Denver
and Bobby Goldsboro, among oth-
ers. Kilroy produces Jerry Lee
Lewis, Dean Dillon, Gary Stewart,
Louise Mandrell and R.C. Bannon.

The heavy emphasis on produc-
tion expansion comes on the heels of
Killen’s recent agreement with
Handshake Records, in which Tree
Productions will produce several
acts for the New York-based label,
as well as scout new talent for the
roster.

This expansion venture also fol-
lows Tree’s entry in March into the
gospel field. Its gospel publishing
and production wing, Meadowgreen
Music, with Randy Cox at the helm,
has now moved into Butler’s office
building to accommodate the firm's
increased production activity based
in Tree headquarters on Music Row.

Butler and Kilroy join other in-
house Tree producers Buddy Killen,
Bud Logan and Terry Choate.
Killen produces T.G. Sheppard.
Ronnie McDowell, Roger Miller,
the Wright Brothers and Joe Tex.
Logan produces John Conlee and
Judy Taylor. Choate is working with
Tammi Klein, a new Columbia art-
L

Donna Hilley, vice president of
Tree International, says the move to
add Butler and Kilroy is designed to
strengthen Tree’s position in pro-
duction and serve as a conduit for
channeling new artists into record
companies through production
deals with Tree and Dial.

“We will be actively working with
outside producers to securc record-
ing contracts for new acts under our
production arms,”. Hilley explains.
“We believe this will offer fresh ave-
nues of exposure that will benefit the
entire music community.”

KIP KIRBY
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Broadway’s In Dire Need
Of Librettists: BMI’s Engel

By IRV LICHTMAN

NEW YORK-—-Even with an
inordinate number of failures
among new musicals in recent years,
what’s left is a big draw on Broad-
way—but to Lehman Engel. conduc-
tor, composer, chronicler and educa-
tor of the idiom, there’s still a lot to
be desired creatively.

Engel, who has just started his
23rd year as headmaster of BMI’s
Musical Theatre Workshop, feels it’s
not so much a failure of music, but
of librettists and producers.

“Good librettists are not willing to
invest three or four years of their
lives on the chance they’ll have a
flop when they can get $200,000 for
writing a movie script,” says Engel.
“But, they’re short-sighted. Nothing
they do can make more money than
a hit musical,” adds Engel, amplify-
ing that with 2% of the box-office
gross and the possibilities of endless
road and amateur productions, it
can be a ticket to—as a song in “An-
nie” says it—"Easy Street.”

The dearth of good librettists may
have a good deal to do with the
emergence of what Engel terms are
“folio” shows. These are retrospec-
tives of a songwriters output—a la
“Ain’t Misbehavin’” (Fats Waller)
and “Sophisticated Ladies” (Duke
Ellington). To Engel, these produc-
tions cannot even be considered
revues, since they’re all-singing and
don’t have “the wonderful sketches™
that were part of the old revue for-
mat.

As for producers, “there are very
few producers in the real sense of the
word. Anyone can be one if he has
the money. A lot of them fail, how-
ever, because they don’t know any-
thing and do a show ill advisedly.
They just hire names to do any-
thing.”

Engel recognizes that his students
must “adjust to change until there’s
another change.” But, he contends
there’s a great deal to learn from that
crop of musicals he terms “classics”
with scores by the likes of Richard
Rodgers, Jerome Kern and Fred-
erick Loewe.

It's not that Engel is unaware that
even the structures of shows by these
giants may be dated by today’s
standards. “Yet, it’s important to
study the principals that made them
successful. One of them is that you
have to display ‘feelings,” that you
care about the people in the show.
The audience has to be entertained—
1 didn’t say amused—throughout.”

Schirmer, VAAP
Deal Renewed

NEW YORK-G. Schirmer Inc.
will continue to represent in pub-
lishing and related areas all Soviet
music under a new long-term agree-
ment with VAAP, the Soviet copy-
right agency.

The publisher’s original agree-
ment with VAAP was signed in 1974
and while not reciprocal, the U.S.
publisher has been assigning indi-
vidual works through VAAP.

According to terms of the agree-
ment, G. Schirmer and its affiliate,
Associated Music Publishers, will
have exclusive rights to the complete
present and future catalogs of Soviet
music, covering print and licensing
for records, film, stage, concert, tele-
vision, radio, cable, etc.

The new deal was signed between
Ed Murphy, president of G. Schir-
mer, and Yurt Rudakov, deputy
chairman of the board of VAAP.

Performance Rights Bill
Is Snagged In Congress

By BILL HOLLAND

WASHINGTON, D.C.—The Per-
formance Rights Bill (HR6063),
which broadcaster critics have
dubbed the “Play for Pay” bill, was
dropped late last month from its ex-
pected markup session by a House
subcommittee.

The legislation, which has been
stalled in Congress in one form or
another for two years, was officially
“postponed until further notice,” as
one subcommittee staffer put it, and.
off the record, some friends of the
bill-which would give a royalty to
musicians, singers and record com-
panies from fees collected from
broadcasters and jukebox owners—
are pessimistic about the bill’s future
in this session of Congress.

Officially, proponents of the bill
suggest that the postponement, in
part, is due to the recent entry of the
Home Music Store that wishes to sell
programmed recorded music to
cable tv subscribers that would pro-
vide “digitally encoded” music su-
perior to most regular albums and
tapes (Billboard, Oct. 24). The music
is to be transmitted via satellite.
However, negotiations with the
record industry are in the beginning
phase, and Rep. George E. Dan-
ielson (D-Cal.), the performance
rights bill’s sponsor, wants to take a
closer look at the repercussions of
such a new “celestial jukebox” in-
dustry in such areas as copyright
violations, and, of course, the very
real concern of what sort of royalty

fee should such new companies pay
to performers and producers for the
use of the recordings.

Opponents of the bill are openly
euphoric at this turn of events. and
simply say the postponement indi-
cates the bill does not have the votes
because of what they term a very
successful lobbying campaign on the
part of broadcaster groups such as
the National Assn. of Broadcasters
and the National Radio Broad-
casters Assn.

The bill’s compulsory license fees
are set up on a pro rata basis, and the
annual royalty for a radio station
would vary from $250 a year for a
station with annual advertising reve-
nues of between $25000 and
$100,000 to 1% of net advertising
receipts of a station with revenues of
more than $200,000.

ASCAP Awards
$1M Cash Grants

NEW YORK-A total of
$1,021,350 in cash grants has been
voted to ASCAP members by the
society’s popular and standard
awards panels. These awards repre-
sent monies over and above royalties
paid for performances of works in
ASCAP’s sample survey. The latest
awards are for the distribution year
of 1981-82. Since 1960, more than
$17 million in cash grants have been
made to writers in addition to per-
formance fees.
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APRIL-BLACKWOOD

HAS A NEW
WORLDWIDE LOOK...

CBS S@

...THE MUSIC PUBLISHING COMPANY

ARGENTINA (MELOGRAF S.R.L.), AUSTRALIA (APRIL MUSIC PTY.
LTD.), BRAZIL (ELAM), BELGIUM (APRIL MUSIC BELGIUM/N.V.},
COLOMBIA (DISCOS CBS, S.A.), COSTA RICA (MUNDO MUSICAL
S.A.}, CANADA (APRIL MUSIC LTD., BLACKWOOD MUSIC LTD.),
FRANCE (EDITIONS APRIL MUSIC), GREECE (BLACKWOOD MUSIC
PUBLISHING), GERMANY (APRIL MUSIKVERLAG GMBH), ISRAEL
(APRIL MUSIC LIMITED), ITALY (EDIZIONI APRIL MUSIC), JAPAN
(APRIL MUSIC INC.), MEXICO (MUNDO MUSICAL S.A.), THE
NETHERLANDS (APRIL MUSIC HOLLAND B.V.), SOUTH AFRICA
{APRIL MUSIC PUBLISHING LTD.), SPAIN (APRIL MUSIC $.R.L.),
SCANDINAVIA (APRIL MUSIC AB), UNITED KINGDOM (APRIL MU-
SIC LIMITED), U.S. (APRIL MUSIC INC., BLACKWOOD MUSIC
INC., BLACKWOOD PRODUCTIONS) AND VENEZUELA (DISCOS
CBS S.A.).

© 1981 CBSINC.
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Gospel

Classical

Mandrell To Keynote

® Continued from page 3

emphasis on retail record sales. She
will speak at the opening banquet
Tuesday.

Bill Moran, director of the confer-
ence, says that the two-time Country
Music Assn. entertainer of the year
will also take questions from the reg-
istrants following her presentation.
“Gospel music is very important to
her,” says Moran, noting that she in-
cludes a gospel segment on each of
her weekly shows. “She’s probably
given it more exposure this year than
any other star.”

Mandrell’s name joins a growing
list of conference speakers who are
prominent in the gospel industry.
Other performers recently added in-
clude MCA’s BJ. Thomas and Mi-
chael Omartian, newly signed to
Sparrow.

Confirmed to the publishing
panel, which will be chaired by
ASCAP president Hal David, are
Lester Sill, president of Screen
Gems publishers, and Buddy Killen,
president of Tree. Long a major
country music publisher, Tree this
year added Meadowgreen Music as
its gospel division.

Mike Harrison, an air personality
and trade columnist who will head
the conference’s radio panel, says
that he has selected for it Joe Bat-
taglia, general sales manager of
WWDJ-AM, Hackensack, N.J;

Roberts TV
Show Bows

LOS ANGELES-Sid and Marty
Krofft will debut the first in a series
of hour-long variety specials they
have produced with Oral Roberts as
host during the week of Nov. 30-
Dec. 6. Called “Celebration,” the
monthly series will be shown during
prime time in more than 170 mar-
kets.

Starring in the first production
will be Barbara Mandrell. Stephanie
Mills and Richard Roberts. The
Kroffts will also introduce the
Fudge Family, a troupe of puppets
developed for the series.

According to the producers, the
shows are intended to provide “posi-
tive role models” in a “non-religious
context.”

NOVEMBER 14, 1981, BILLBOARD

ANIMATED ARCHERS—MCA/Songbird’s gospel act. The Archers, belt out

Vashti McKenzie, general manager
of WAYE-AM, Baltimore; Larry
Bruce, program director of KGB-
FM, San Diego; and Norm Pattiz,
president of Westwood One, a syn-
dication company.

Other conference additions in-
clude Hank Caldwell, vice president
of black music for WEA and Fred-
die Perrin, president of Perrin-Vibes
Music. Scheduling conflicts will pre-
vent previous keynote prospect,
Mike Douglas, from attending the
conclave.

Gospel

_ Scene

Re'Generation is scheduled to perform a
Nashville benefit for Hospital Hospitality House,
Dec. 1. The group has been featured in a series
of major appearances for conventions and
amusement parks recently. They have also per-
formed for the National Assn. of Life Under-
writers, in Atlanta, and the Boy Scouts at Pikes
Peak, Colo.

Big band leader, Fred Waring, 81, conducted
the chair of the First Baptist Church, Dailas, for
several selections of early American hymns for
an album to be released in early 1982, on War-
ing's evangelical religious record label,
GlorySound. The project features gospel ar-
rangements by Charles F. Brown, Don Marsh
and Larry Mayfield. Musical accompaniment is
by the symphony orchestra of North Texas State
Univ.

Omartians Signed

CANOGA PARK. Calif.—
Grammy-winning producer Mi-
chael Omartian and his wife,
Stormie, have signed a longterm
recording contract with Sparrow
Records. The deal was made
through the Omartians’ Rhema Pro-
ductions.

Michael Omartian has been
recording as a self-produced solo
artist for the Christian market since
1975 and with his wife as a Christian
duo since 1978. Last year, for his
work with Christopher Cross, Omar-
tian took Grammy honors as pro-
ducer of the ycar and for record of
the year. He is also producer of
Cross's current hit, “Arthur’s
Theme.”

- T

the title song from their ‘‘Spreadin’ Like Wildfire”’ album during an appear-
ance on the ‘“Mike Douglas Entertainment Hour.”” Making up the trio are,
from left, Steve, Janice and Tim Archer.
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WAGNER LIVE—Leonard Bernstein and *‘Tristan Und Isolde’’ cast members accept applause following recent Munich
performance of the Wagner opera recorded live by Philips Records. From left are Yvonne Minton, Bernd Weikl, Hilde-

Philips Records
Distributing
6 Arrau Tapes

NEW YORK-—Philips Records is
distributing six Claudio Arrau radio
interview tapes to salute the pianist’s
four newest albums.

Each hour-long interview, taped
by WNCN-FM New York’s music
director David Dubal. is devoted to
a single composer. including Bee-
thoven, Schumann. Chopin, Liszt,
Brahms and Schubert/Debussy.

Philips’ Peter Clancy says the no-
cost series will be mailed to inter-
ested stations in mid-December.

Arrau’s new Philips albums in-
clude Schubert Impromptus, and
Sonata in B flat, Op. Posth.; a new
recording of the Liszt First Concerto
coupled with Arrau’s first recording
of the Second, and a new Grieg/
Schumann Concerto pairing. all
with Sir Colin Davis and the Lon-
don Symphony.

Cassical

Notes

Avant garde composer/performer Phillip
Glass has signed an exclusive CBS Masterworks
recording contract and will tape a new album in
New York this month, CBS reportedly also is
anxious to re-release Glass’ several recordings
for the defunct Tomato Records label, including
the opera “Einstein On The Beach." The label
points out that Glass is the first composer sign-
ing since Copland and Stravinsky. Glass' first
CBS album will be released in early 1982, re-
portedly. ... Philips Records “Pops In Space”
Boston Pops digital LP has become the biggest
album in the company's U.S. sales history. ac-
cording to Nancy Zannini, U.S. vice president.
Other Philips all-time best-sellers include the
Colin Davis-led Handel's “Messiah,” the | Mu-
sici Vivaldi's “Four Seasons” and the Antai Do-
rati complete “Nutcracker” with the Concertge-
bouw Orchestra. ... Victor Company Of Japan
(JVC) will issue seven albums recorded in the
Soviet Union in June 1981 using IVC digital
equipment. The month-long “Moscow Series"”
project is capped with a Stravinsky “Rite Of
Spring” waxed by the Moscow Radio Symphony
conducted by Viadimir Fedoscev. The series is
intended to show off JVC's technology, and the
new JVC CH-90 disk cutter head designed to
handle digital dynamics was used while deluxe
UHQR pressings will be offered. ... England’s
Decca Records now has 23 digital two-track ma-
chines in the field, and it is probably the first
major label to have gone 100% digital. The com-
pany's last analog tape editing session will take
place in the next few weeks, Decca digital de-
sign engineer Tony Griffiths revealed at last
week's New York Audio Engineering Society
meet.

www.americanradiohistorv.com

gard Behrens, Bernstein and Peter Hofman.

Audiofon Records Debuts
Commercially With 5 LPs

NEW YORK-Audiofon Rec-
ords. formed recently in Coral
Gables, Fla. as an audiophile classi-
cal label, bows commercially with a
release of five albums this week even
as it explores a national distribution
alhance.

Meanwhile, shipment is being
made direct to selected stores, mostly
in the East, says Julian Kreeger, a
principal in the new enterprise.

Rationale of the new line is to wed
top-quality analog production to the
interpretations of established artists
performing works they are specially
identified with, says Kreeger. an at-
torney who doubles as Audiofon’s
a&r chief.

CBS RECORDS ISSUE

The pianists Earl Wild. David
Bar-lllan, Ivan Davis and Leonard
Shure are featured in the initial
batch of LPs, all recorded under the
technical supervision of Peter
McGrath, co-principal.

McGrath, owner of Sound Com-
ponents, a high-end audiophile
equipment retailer in Coral Gables,
believes the label’s albums, recorded
at 30 ips. and eschewing equal-
izing, compression or noise suppres-
sion components, surpass digital
production in quality at current
state-of-art standards.

Audiofon Records carry a sug-
gested list of $12.95. Kreeger says
the company is gearing for a release
rate of 12-15 albums a year.

Denver And Domingo Join
Forces For Crossover LP

By IRV LICHTMAN

NEW YORK--A mutual love of
the singing art of Placido Domingo
and an attempt to make the “great
crossover record of all-time” made it
to market with the release recently of
a Domingo album, “Perhaps Love,”
with John Denver joining in on two
tracks.

The recording was marketed a
month ago on CBS Records, rather
than Columbia Masterworks, in or-
der to broaden product potential.
and is ranked at number 140 on Bill-
board’s Top Selling LP chart this
week.

The album had its genesis when
Milt Okun, the producer of Denver
recordings, tried to convince Do-
mingo to record an album with
James Galway that would include
Denver’s (and Galway’s) hit. “Annie
Song,” but the project fell through.

However, a month after this un-
successful teaming idea, in Decem-
ber, 1980. Joe Dash, chief of Master-
works, was invited by Domingo to
attend a performance of “Tales Of
Hoffman” in Covent Garden. Dash
recalls he didn’t realize. until he
went backstage that the man sitting
next to him was Okun. It was then
that the Domingo/Denver approach
was brought up, tentatively agreed
upon and finalized several months
later. The album, with arrangements
and orchestra direction by Lee
Holdridge, was cut in New York

over a three day period in April.

With far less effort, Okun was also
asked by Domingo to produce a
Christmas album in Vienna the fol-
lowing month, again with Lee Hold-
ridge conducting and arranging.
Thisalbum is due for release. on CBS
this month

Says Okun, *It took me five years
to get the first album and only five
minutes to get the second.”

Okun’s one regret, however. is
that RCA, Denver's label, has re-
fused to allow CBS to market the
title song as a single, claiming, ac-
cording to Okun, it’s currently work-
ing on another Denver single, but
Okun maintains the issuc is not
closed.

Dorningo, at the top ranks as a
lenor, is no stranger to pop material,
having appeared in musical theatre
works, including “My Fair Lady,” in
his native Spain.

Later this month, the ABC tv'er,
*20/20,” is doing a feature on Do-
mingo, including a video of both he
and Denver singing “Perhaps
Love,” also a Denver composition.

Okun’s firm. Cherry Lane Music,
is doing some promotion of its own,
including the- marketing of both
“Perhaps Love™ and “Annie’s Song”
at the price (32.50) of a single sheet.
In other tie-ins, the sheet will be
given free to those who purchase the
album.
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Verve Line Sparks
PolyGram’s Catalog

® Continued from page 4

Gram’s overall catalog strategy.
“Many of those items hadn’t been
around for many years. and we saw
a good response from dealers to both
price and packaging, as well as the
repertoire involved.” he says.

Those albums, first imported in
May of this year, are Japanese LPs
featuring the original, laminated
cover art, heavy gauge plastic outer
wraps designed for permanent use
instead of as a disposable shrink
wrapping, and a “tusuki” or paper
belly-band, secured vertically
around the package. The belly-band
details the LP’s contents in Japanese
ideographs—and for the U.S., un-
derlines each "disk’s origin as a
higher-quality album manufactured
from high-density, virgin vinyl, a
key selling point for audiophiles.

The decision to ship those prod-
ucts here followed PolyGram’s deci-
sion to move its jazz catalog market-
ing under the wing of its PolyGram
Classics division. Says Lewis, “we
put Verve under the classical end be-
cause we saw a synergy between
those two areas we felt we could de-
velop. They’re similar businesses in
terms of the kind of volume turned
and the special marketing needs.”

John Harper, director of market-
ing for PolyGram Classics. agrees.
“We're giving our jazz product the
same kind of attention we give clas-
sics. and the sales have responded to
that.”

The Verve titles, listed at $9.98 in
disk or cassette, have sold out their
initial shipments, and have
prompted PolyGram Classics to cx-
pand its import net to include Japa-

ALBUM SERIES REVIEW

nese product from other PolyGram-
owned labels, including Mercury’s
Emarcy jazz line, Mercury itself and
Limelight. Harper says new reissues
are now added on a bi-monthly
basis.

Artists now represented or soon to
be restored to the Japanese line in-
clude Charlie Mingus, Eric Dolphy.
Cannonball Adderley. Dinah Wash-
ington. Maynard Ferguson, Clifford
Brown and Max Roach, Buddy
Rich. Gerry Mulligan, Al Cohn and
Zoot Sims, Helen Merrill and Les
McCann.

Although U.S.-produced Verve
anthologies, developed in the mid-
*70s to consolidate key titles. con-
tinue to sell well, Harper touts the
injection of new momentum from
import goods as the path PolyGram
will focus on in the near future.

Apart from the expansion into
other lines for Japanese goods. Har-
per says this month will bring yetan-
other import line into the market via
PolyGram. Slated for a $9.98 list will
be the first release of albums from
Enja, the German jazz label, which
presses at the same Hamburg facility
as PolyGram's Deutsche Grammo-
phon Gesellschaft (DGG).

Enja is already represented here
by certain titles licensed to Inner
City. but Harper says there will be
no conflict since those LPs aren’t
covered in the new label introduc-
tion via PolyGram. With Enja, Poly-
Gram will be able to offer not only
true catalog but also comparatively
current masters, including 1981
recordings by such top jazz names as
Phil Woods, Tommy Flanagan and
Red Mitchell.

Jazz Man Label In Debut
With 6 Reissue Packages

LOS ANGELES—It’s an aus-
picious debut for the Jazz Man label.
distributed by First American Rec-
ords of Seattle.

True, the initial release of six al-
bums is comprised of old masters.
But in judging artistry, old is not ne-
cessarily bad.

Looming prominently among the
batch of a half-dozen attractively
packaged LPs is one which couples
the talents of Barney Kessel and
Stephane Grappelli. The guitar-
fiddle duo, backed by bass, drums
and rhythm guitar (Michel Gaudry,
Jean-Louis Viale, Nini Rosso) per-
form eight delightful standards. It is
warm and charming chamber music
with the Oklahoman and the
Frenchman collaborating sympa-
thetically—and swinging lightly but
mightily. The LP was taped in 1969
in Paris.

Count Basie’s "Ain’t It The
Truth?” emerges as an oddity from
around 30 years ago, when the Red
Bank pianist was temporarily lead-
ing an eight-piece combo made up
of Joe Newman, Henry Coker,
Frank Wess, Frank Foster, Charlie
Fowlkes, Freddie Green, Ed Jones
and Gus Johnson. Basie plays elec-
tric organ as well as the Steinway
and eight tracks are offered. Most
Basie fanatics prefer his big en-
semble, but there’s much of interest
in this package. George Wein was
the original producer.

Another long-revered pianist,
Thelonious Monk, also programs
eight titles in his “Something In
Blue” album made in London in
1971 with Al McKibbon, bass, and

Art Blakey. drums, accompanying
on the “B” side only. Monk’s unique
plunkings require a lot of listening to
appreciate—he will never become a
household word—but his work here
1s pleasantly typical. “Nice Work If
You Can Get it” is a particularly en-
joyable track.

“Mingus” with the late bassist as-
sisted by Booker Ervin, Dannie
Richmond. Eric Dolphy, Charlie
McPherson. Ted Curson and others
(three different groups) stems from
1960 sessions in New York super-
vised by writer Nat Hertoff. There
are but four titles, all running long,
with perhaps a 13-minute “Stormy
Weather” impressing as the show-
case track. Like Monk, Mingus is
unconventional in his approach to
jazz; his is not for those who regard
Kid Opry as a giant.

“Brazil” teams Luis Bonfa and
Don Burrows on 13 Bonfa composi-
tions. Six sidemen accompany
Bonfa’s guitars and vocals and Bur-
rows’ various flutes, alto saxophone
and percussion. The program has its
charms, but the weak annotation
fails to inform when and where the
LP was taped.

The European Kenny Clarke/
Francy Boland big band backs Car-
men McRae on the sixth Jazz Man
entry, “November Girl.” Recorded
in London 11 years back, and pro-
duced by Gigi Campi, the band is
more impressive than McRae on
eight songs, the best of which are
“’Tis Autumn” and ‘You’re Getting
To Be A Habit With Me.” Charts are
by pianist Boland: information liner
notes are by Mike Hennessey. The

Highlights Of S.F. KJAZ Event

® Continued from page 44

semble, arose on a mechanical riser
from the orchestra pit, with a tune
already in motion. The crispness of
the Hendricks troupe’s vocal work
(they did “Lil’ Darlin’.” “Every
Day,” “Avenue C” and “Take
Five”) and the smoothness of
Hendricks’ emcee work set the pac-
ing tone for the entire festival. with
every effort made to assure that one
performance flowed into another
gracefully: in fact, as the Hendricks
troupe disappeared back into the pit
their chords were picked up by the
Brubeck band, already in place on
the main stage.

By the time Brubeck appeared at
8:15 the crowd seemed to have set-
tled comfortably with the idea of
jazz at Davies. The openness and
spaciousness of the hall, the be-
nignly high-tech aura created by the
acoustic reflectors that float over the
stage and the wrap-in warmth of the
seating design which pulls the loge
and rear-balcony seats right in over
the stage. all made for a pleasing
jazz-listening atmosphere. While
hardly as informal-as a club. it’s cer-
tainly not as stuffy as many another
classical music venue.

The atmosphere was upset to
some degree by the many video tech-
nicians roaming the stage and the
front-seat area and by the strong
lights the videotaping required.
Some patrons tolerated the intrusion
reasonably well, while others
seemed outraged to have such ex-
pensive seats devalued.

Brubeck, who seemed euphoric at
the chance to play again with Tjader
and his early bassist (he said it had
been 31 years since he had played
with Crotty), played a sparkling set
that included “Take Five,” “Some-
day My Prince Will Come” and “A
Train.” Tjader actually was out only
for two songs, one on vibes and one
on drums, although he did return for
a six-man encore. Otherwise Bru-
beck worked with his backup of
Wright on bass, Randy Jones on
drums and Jerry Bergonzi (who of-
fered a fine tenor solo) on sax.

The Modern Jazz Quartet, with its
Savile Row velvet jackets and
elegantly sculpted, passionately cool
music, was the ideal headline act.
and the crowd responded to the li-
quid gold that flowed from the in-
struments with a mid-set standing
ovation that seemed to startle the
players. The set ranged from swing-
ing material like “True Blues” and
“The Cylinder” to their film orches-
trations like “One Never Knows.”
“Traveling” and “Odds Against To-
morrow.”

The group seems capable of pro-
ducing music that is intricate
enough to be endlessly challenging
and airy enough never to be weary-
ing. Since MJQ had refused to be
videotaped the crowd was spared
the extra lights and stage clutter.

The Corea evening—with Chick
given free rein to put together a
broad program of his own choos-
ing—was not as dynamic as it might
have been (John McLaughlin and
others rumored as possible help-
mates were not there), but the rather
stunning duets with vibraharpist
Burton more than compensated.

entire album was taped in eight
hours, on a single day. and one one
cut (“Just Give Me Time”) Dizzy
Gillespie sits in on snare drums.

SoJazz Man is off to a strong start.
Graphics are better than average,
the recording sound is acceptable
despite the masters’ age and annota-
tion is generally commendable.

DAVE DEXTER JR.
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After an intermission Corea filled
out his two-hour stint with duets
with drummer Haynes, bassist
Vitous and tenorman Joe Hender-
son, and then worked out with all
four players. Vitous was the most
flamboyant, Henderson the most
workmanlike, and Haynes—now in
his 50s—the most surprising, show-
ing how to apply old lessons to a
contemporary sound.

Like MJQ. Saturday headliner
Mel Torme was a shrewd choice in
carrying through the festival’s mix of
elegance and exurbance. since he is
asinger with top-drawer supperclub
credentials who can stretch out
grandly when he focuses on jazzier
material. Torme, who inserted his
own drummer into the Lewis orches-
tra, was in complete command of the
proceedings and also earned a mid-
set standing ovation. He offered
scintillating takes of “Bluesette.”
“Round Midnight” and “New York
State Of Mind”: did a tribute to Ella
Fitzgerald: and then closed out by

bringing on Hendricks for a vocal
duet on Count Basie’s “Down For
Double.”

Prior to Torme’s appearance the
Lewis orchestra had laid down a
solid swinging hour that featured
Art Pepper on two numbers, and
Hendricks & Company had a
chance to wow the crowd again also.
The opening set was provided by
Japanese cornetist Terumasa Hino
and group, whose somewhat shallow
and neither fish-nor-fowl fusion did
not do much for the crowd. The
opening act for the Corea evening,
local scat vocalist Bobby McFerrin,
fared better and obviously made
new friends.

The most demanding and far-
ranging music of the festival was of-
fered by Taylor and Delohnette at
the Saturday and Sunday matinees,
with festival director Bud Spangler
commenting afterward that the De-
Johnette performance offered *“what
might have been the most exciting
moments of the festival.”
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Small Pool Publishes
Tip Sheet In Calif.

NEW YORK —In a move aimed at
combating the negative image of
being a small pool in a market domi-
nated by such majors as the Bay
Area Disco Deejays Assn. (BADDA)
and the TOP 25, the 20 member Sac-
ramento Area Nightlife Dance Assn.
(SANDA), has doubled its efforts,
and is utilizing a number of innova-
tive promotion and marketing tech-
niques.

The pool, located in Walnut
Creek, Calif. a suburb of San Fran-
cisco, has begun issuing one of the
most comprehensive feedback re-
ports found in the industry. The
weekly tip sheet, circulated to record
companies. radio stations, retailers
and pool members, offers a break-
down on the beats-per-minute of
new dance music releases, as well as
record store sales and radio play in
the San Francisco/Sacramento/
Oakland area.

Also offered is a list of new re-
leases suggested for radio play. and
a list of radio stations, along with
their music format, that play
requests.

The tip sheet is the brainchild of
Keith Jacobson, the pool’s director
who took over its operation from
former director Craig Walker in
July. Jacobson feels that by building
the pool’s credibility through proj-
ects such as the tip sheet, he will
eventually be able to overcome the
disadvantages of not having nation-
ally-known spinners on his member-
ship roster, and not being serviced
by some of the major record labels.

At present the pool services spin-
ners mainly from clubs throughout
the San Joaquin valley area and,as a
result, major record labels such as
CBS and Atlantic, are reluctant to
take its efforts seriously. However,

Jacobson remains undaunted by the
negativism. He feels that hard work
andinnovative techniques will even-
tually turn the tide of opinion in fa-
vor of SANDA.

At present, the pool’s monthly fee
is $35 per member. Telephone bills,
office fees and a stipend for an as-
sistant, Steven Louie, come out of
this. Jacobson explains that because
of the detailed format of the feed-
back sheet, the telephone bills take a
chunk out of the monthly income.
However, he praises the willingness
of his members to donate their time
in helping to pursue the pool’s goals,
and thereby defray some of the op-
erational costs.

In addition to the tip sheet, which
Jacobson proudly claims is now read
by “some very influential people in
the industry,” SANDA hopes to es-
tablish a promotional arm through
which it can sponsor local appear-
ances by top name dance music art-
ists. Also on the drawing boards is a
plan to establish a chain of record
retail shops controlled by the pool’s
members.

“However,” he stresses, “the first
order of business is to build the
pool’s strength and credibility to the
point where the people of influence
in the business want to be associated
with us, rather than the other way
around.”

Jacobson does not expect this to
be an easy undertaking, but he has
faith in the pool and its members.
He says, “It is because of this faith
that I agreed to take over the oper-
ation of the organization. I did not
want to see the pool die. | feel there
is a need for the operation, and I am
convinced that we can build it to the
level after which we aspire.
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WE SHIP UPS WITHIN 24 hrs

12"—Night Force, Diana Wright, Cappuccino, Fingerprintz,
New Musik, Chereze, Amli Stewart, Bad Girls, Ultimate War
Lords, Slmon & McQueen, The Sllls Jeanette Day, Mystery,
Jerry Carr, Funk Fuslon, Prince, Camllle Brookiyn Express,
Letta Mbulu Marc Harris, Blg Dipper, Al ACarle Amii Stew-
art, Peter Gr""n (new), HotShot, The Amed Gang and Rick
James; Bilgeri; Charter; Us; Pierre Perpal (Remix);
Amanda Lear (‘‘Foitow Me’’); Heaven 17; Peter Shelley;
Evelyn Smith; Ronny; Stars on 45 Vol. lll; Happy Days;

HOT & NEW

Central Line; Nancy Nova (The Force); Pmi Austin (Do
You Love Me-Remix); Phyliss Nelxon (Don t slop the
Train); Lime (You're My Magician); “‘Menergy"; Kid
(new); Boys-town Gang (You’re The One); Palvlck
Hemandez; Quick; Harry Chalkitis; Tom Tom Club.

LPs—Night Lite Uniimited, Human League, Earth,
Wind & Fire, Roberta Kelly, Kano; Heaven 17;
Tom Tom Club.

‘NEW RECORDS DAILY"
Singles 1929-1980, over 100,000 titles in
stock, send $1.25 for catalog. Master Charge
& Visa. Call us for new imports
DOWNSTAIRS RECORDS
20 West 43rd St., New York, N.Y. 10036
212/354-4684

Disco Business
NITRO PACKAGE

DETROIT—Nitro, one of the
newest clubs in this city, presents a
format of live music with national
acts alternating with local bands.

The club, on the site of a former
Uncle Sam’s disco, is still being op-
erated by the American Avents
chain, which also runs the Uncle
Sam’s discos nationwide. However,
Nitro, a 900 capacity room, is a far
cry from the old, smoke-filled beer-
on-the-floor atmosphere of the old
Uncle Sam’s.

By CONSTANCE CRUMP

Nitro is open five nights a week,
Tuesday through Saturday. Acting
manager Greg Hedgebeth says the
club is “trying to appeal to a wide
range of people.” The facility
doesn’t want to narrow its clientele
at all. Nitro is not a punk bar, not a
disco, not rock 'n’ roll, and plays all
kinds of music, but it has to be
dance-oriented, he says.

The club’s marketing strategy is
on a night-by-night basis. “We’re
building a package here,” Hedge-

Billboard Photo by Bobby Salerno.

PLENTY BULL—There is a look akin to astonishment on the face of Scott
Walsh as he struggles to remain astride his mechanical bull during the semi-
finals of the Grand International Mechanical Bull Rodeo Championships.
Walsh, a Midwest regional winner, will join other semi-finalists from Ohio, Vir-
ginia, California, Arizona, Ontario, Canada and British Columbia, Canada; in
Las Vegas on Saturday (14) for the finals of the contest for which the first
prize is $10,000 in cash. The show is being sponsored by Screamin’ Willie's
country disco of Columbus, Ohio. It will be taped for airing on national
television.

Long Island Club
Revives Teen Disco

By BOB RIEDINGER, JR.

NEW YORK-—After an absence
of more than a year, prime time teen
disco is enjoying a revival on Long
Island. Penrods, a longtime favorite
with the younger adult crowd, has
turned its Friday and Saturday
nights over to the soda pop set.

Owner Danny Bracciodeta, Pen-
rods owner, claims he’s “winning the
market by default. The adult disco
market is saturated in this area,” he
says, “and with a teen club I'm vir-
tually alone.”

Up until September when it be-
gan a non-alcoholic beverage policy,
the popular East Meadow night spot
competed with at least 10 major
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clubs, all serving alcohol, and all
within a 15 minute car ride from
Penrods. Of these, only Feathers car-
ries a teen session, off-peak, from 4
to 9 PM on Sundays.

Teen disco surfaced in 1978 as the
disco industry mushroomed and de-
velopers tested various marketing
angles. At that time, Guys and Dolls
in Franklin Square, L.1. established
itself as a successful teen club, but
folded in 1980, several months after
it had been sold to new owners.

While Bracciodeta claims an aver-
age attendance of 500 teens each
night, he would be surprised if teen
disco returns as a trend.

Operating as a teen club not only
allows Bracciodeta to tap an un-
touched market, it also enables him
to cut down on operating expenses,
while renovating on a small scale,
“piece by piece” basis.

“I've voluntarily placed my liquor
license in safekeeping with the state
liquor authority. I've cut every-
thing—hours of operation, cost of re-
pairs, cleaning and maintenance. At
the end of the night we just clean up
the paper cups we use for soft drinks.
I close at one in the morning, so my
heating bills are down.”

Bracciodeta says the emphasis in a
teen club is on the lights and sound,
unlike the clubs seeking an older
crowd which prefers more subtle
touches. Penrods uses neon pyra-
mids over the dance floor, which
Bracciodeta has expanded because
“this is a dancing crowd. When you
have a bar crowd, you keep the
dance floor small to keep the bar
busy.”

Bracciodeta has gone straight to

(Continued on page 55)

Club In Detroit Aspiring To
Become A Sound Showcase

beth notes. “We want to smother our
customers with excellent service and
good music.”

Following a recent change in
management, the furniture in the
main room of the club is being up-
graded and seating capacity in-
creased by close to 150%. Table serv-
ice has been added to the two large
bars. The present subdued light
show will be augmented by a laser
show to be installed in late fall. The
ceiling features a neon helix and
bolts of neon lightning.

Big screen video has transformed
the club scene, and Nitro presents a
variety here as in the selection of live
and recorded music. A regular DJ
was recently hired. He has a strong
interest in video, and weekly video
nights are under consideration.

Hedgebeth has worked for Ameri-
can Avents for more than four years.
His background is “in administra-
tion, not operations,” he says.

“Our 2l-and-over policy has
given us some problems,” Hedge-
beth says, “but I think it's good for
the club in the long run.” Others in
management at the club see keeping
out underage drinkers as their big-
gest headache. “We're trying to be
completely straight dealing with the
liquor and vice authorities,” one re-
ported.

“Michigan’s drinking laws add
more work for the enforcing author-
ities and put a heavy burden on the
licensee. A lot of customers call to
complain about our policy, espe-
cially if they have underage friends
who’d like to come to the club. My
first question is always, ‘Did you
vote on the referendum? ” says
Hedgebeth. (Michigan voters re-
cently turned down a proposal to re-
store the 19-year-old drinking laws
in effect before the legislature raised
the legal limit to 21.)

Nitro wants to be a lot more than a
musical watering hole. Plans include
beefing up off-hours usage at the fa-
cility, booking fashion shows, after-
noon parties, even wedding recep-
tions. Business functions for 100 to
1,000 are targeted for strong promo-
tion, according to Hedgebeth.

The club aspires 10 become a
showcase sound system for Detroit.
To that end, DLS Audio was
recently commissioned to make sev-
eral major additions to the DJ booth,
including a Roland SEQ 315 % oc-
tave equalizer, CM Lab Model 620
mixer and two Technics SL1200
MKII turntables. Dale Swezene, au-
dio consultant. is aiming for “the
hottest sounding club in Detroit.”

Nitro has a one-year exclusive
booking agreement with Parentau
Guidance agency, operated by Gail
Parentau. Classix Nouveau,
Squeeze, and the Ramones are
among recent acts booked at the
club. Juice Newton and Roy Orbi-
son also performed at Nitro.

Security hasn’t been a problem for
the club. There are no bouncers, al-
though additional staff is on hand
for band nights. A positive changein
customer and staff safety has been a
shift from plastic to glass barware.
The change ended a customer tradi-
tion of crushed plastic shards under-
foot.

Hedgebeth plans to leave the top
40, heavily danceable music format
in place, until Nitro has an estab-
lished image and clientele. “Our em-
phasis is on adult,” he says, “but
we’d like to eventually go into a rock
night, a new wave night, a regular
live night besides the special
events.”
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Disco Business

By BARRY LEDERER
NEW YORK—Jean Carn should succeed in
bringing touch dancing back to dance clubs with
her TSOP release titled, “Love Don't Love No-
body" (7:07). This 12-inch is taken from the art-
ist's “Sweet and Wonderful” LP. Tender, and
evocative vocals are heard as Carn's voice rises

prominently over the rhythm tracks. Her per-
formance gives a warm but melancholy feeling
to the tistener. Deejays who have the opportu-
nity to play a ballad in their clubs should not
overlook this release produced by Norman Con-
nors and arranged by McKinley Jackson. Carn’s
spoken dialog towards the end of the disk is

Disco Mix

Clubs In France

an endearing touch that makes this record a
must.
*  *x  x
From Mango Records are two LPs that bring
reggae music in its most palatable format to
those individvals not into this upcoming musi-
cal styling. “More Gregory” features Gregory
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Isaacs whose former works never enjoyed com-
mercial success. His latest album contains soft
and appealing material in which most cuts are
below a midtempo beat but worthy of a listen.
Highlights include “Confirmed Reservation,
“Permanent Lover,” “If | Don't Have You,” and
“The Fugitive.”” All songs were written, arranged
and produced by the artist.
* k%

Pablo Moses' “Pave The Way” LP (Mango)
contains haunting vocal stylings that are irre-
sistible and more authentic-sounding than Gre-
gory Isaacs. This latest recording made in Ja-
maica, West Indies, is moderate in tempo yet
quite melodic in rhythm arrangements. Stand
out selections include “Africa Is For Me” “Pro-
verbs Extractions” “It's a Trick” and “Pave The
Way." The album was produced, arranged and
mixed by Geoffrey Chung, one of Jamaica's most
creative and respected producers.

* x *

Carol Williams' 12-inch 33% r.p.m. from Van-
guard Records strays from an r&b format to a
slightly more Eurodisco synthesizer flavor. The
tempo is kept busy and pleasant enough for
early evening play as Williams’ vocals maintain a
restrained feeling, but offer enough sex appeal
to tease and intrigue the listener. It is titled “"No
One Can Do It (Like You),” and a steady pace is
maintained throughout. Produced by Darryl
Payne and Gary Turnier, the production is slick
and tightly-arranged and should receive enthu-
siastic club play.

* x  *

One of the more interesting rap records out
today incorporates a jungle beat and sassy fe-
male vocals by artist Sula. Appropriately titled
‘Jungle Rap” this 12-incher offers a 5:05 and
6:43 minute version. Available on Starwave Rec-
ords, producer Don Oriolo and mixer Bobby Or-
lando have put together a fine combination of
rap sequences with a more disco than funk beat.
Not only is the disk captivating and infectious in
rhythm, but it is also fun to listen to.

* * *

Recent releases not to be overlooked include
the WMOT Album by Brandi Wells titled “Watch
Out.” From Salsoul Records is Skyy's latest LP
“Skyyline.” From the same label is Joe Bataan Il
which includes the artists’ latest 12-inch “Ling
Ching Kong.

Drawing Fewer

PARIS—Discotheques in France
seem to be losing some of their pull-
ing power, certainly in terms of at-
tracting regular attendees.

While some, like the Kayoc, have
attendance figures this year that are
roughly the same as in 1980, a lot
more, the Bagherre among them, say
numbers of fans visiting are patchy
and that there’s evidence of a popu-
larity decline.

This suggests to record companies
that the sales promotion of disco-
theques is on the wane.

Discos, noting a drop in drink
consumption overall, patrons set-
tling for a glass rather than a bottle,
are reluctant to boost trade by in-
creasing prices. Instead they’re
opting for special attractions, added
facilities, and regular contests with
prizes. Video installation is also seen
as a key to increased attendance.

There’s also hope that the spread-
ing of the music range in discos,
from straight disco dance music to
salsa and reggae, will lure more cus-
tomers on a regular basis.

Long Island’s Penrods
Revives Teen Disco

® Continued from page 54

his clientele for his radio research.
“We took a survey and most of the
kids listen to WKTU-FM and to
KISS-FM, so we'll advertise with
them.”

While Penrods currently draws lo-
cal teens, Bracciodeta expects his ra-
dio advertising to pull in more of
Queens and Brooklyn.

Newspaper advertising is used
only to keep parents aware of the
club, not only for weekly business
but also for private parties and ca-
tered affairs.
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MUSICAL INSTRUMENT CORPORATION OF AMERICA

170 EILEEN WAY, SYOSSET, N.Y. 11791

(516) £21-9070

DISCO & DANCE REC.

MAIL ORDER SERVICE
Retail » DJ » Imports & U.S.

Telex: 230 199 SWIFT-UR (MAIL-O)
Call or write us—Fastest service, best
stock and cheapest retail price on U.S.
and imports. Send for our FREE lists of
Imports, 12" Discs, and U.S. LP’s.
Call us about our AUTOMATIC
MAILING SUBSCRIPTION—

SERVICE —personalized to the

needs of your disco or area

We export to DJs in all countries (retail
only).

All orders are shipped immediately U.P.S —
We give personal aftention to your needs

MAIL O DISC RECORDS

40 SOUTH MALL, PLAINVIEW, NY 11803
PHONE (516) 694-0088

NEW 12”—New Nick Straker—Something In the Wind, New
Pete Shelley, New Dynasty (Remix). New Patt! Austin (Remix),
New Soft Celi, New Spandau Ballet, Celebration Gold (Med-
tey), New Modem Romance, Omni, New Geraldine Hunt, Tracy
Waber, Jane Harris, Pure Energy, Gomez Presiey, Candi Sta-
ton, Kano, Kasso, John Foxx, Flock of Seagulls, New Heaven
17, Deborah DeJean, Techno Twins, Despeche Mode, Prince.
Kool & Gang. URimate War Lord (New Version), Isley Bros.,
Earth Wind & Fire, Cheri Hunt, Nancy Nova (Remix), Tom Tom
Cilub (Genlus), In the Mood (Medley). Grace
Jones (New/Remix). Pig Bag, Marla Verano
(New), Soft Cell, Roger. Rose Royce, Bee
Gees, Amanda Lear (Follow Me), Carol WH-
{lams, Rolling Stones Medley, Stevie Won-
der Mediey, Hooked on Can Can, 4 Seasons
Mediey, Evelyn Smith, Boney M (Mataika),
Boystown Gang (Cruisin-Remix), Ann-Mar-
gret. Vioia Wiis (New), Eivis Medieys (U.S.
& England), Claudia Hart (Holywood),
Glenn Miller Mediey, Mystery, Marle Verano.
Dolly Dots, Conquest, Bang Gang, Kid (No.
1), Spareo (New), Cerrone (Trippin on the
Moon), Frankle Smith (Remix), Boys Town
Gang (Disco Kicks), Patrick Crowiey, Nite
Force, Roberiz Kelly,

IMPORT LP's—Martina, Night Life Unlim-
ited. Star Tracks.
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Insight

Holzman: Navigating The Pterodactyl
Terrain As WCI’s ‘Chief Technologist’

LOS ANGELES—If you want a
glimpse of the entertainment indus-
try’s future, you can find it in an un-
likely, but perhaps appropriate,
spot.

Enter the old Samuel Goldwyn
studio lot at the corner of Santa Mon-
ica and Formosa, thread its vener-
able alleys now empty of the bustle
and clutter of its heyday. and find
the old writer’s building. Up the
back stairs. enter a second floor suite
of modest proportions and no pre-
tension.

Instead of a high-tech shrine to
the brave new world of converging
media, you find a quiet office where
the only clue to its use is a compact
“video wall” storing twin Sony color
tv. monitors. a Laserdisc player, a
videocassette recorder and the nec-
essary circuitry to bridge those com-
ponents.

Yet this calm sanctuary is, in fact.
a kind of crow’s nest where its occu-
pant, Jac Holzman. is helping a
sprawling conglomerate navigate
through the turbulent waters: of
technological change. Unlike his
counterparts in record company,
film studio or network offices, he
isn’t brooding over the coming quar-
ter or even the fiscal year-end—he’s
focusing constderably further down-
range. decades in the future.

technology and re-evaluating pos-
sible new programming uses.

Those activities underline
Holzman’s own perception of WCI,
still typecast in some circles as a cor-
poration rooted more in program-
ming than its technology. “We're
deeply into consumer hardware
technology now.” he asserts, point-
ing 1o such products as those now on
the boards at Atari as indicative of
the ongoing shift in the boundaries
between technology and its content:
“You can't separate software from
hardware—they're symbiotic.

“If you come up with great soft-
ware ideas and find you can’t deliver
them with existing hardware, then
you have to modify the hardware.
Hardware tends to lead software,
but hardware can lead it places
where the software wasn’t originally
‘intended’ to go.”

He can speak from experience.
During his tenure as a record com-
pany chief, Holzman did considera-
bly more than sign recording con-
tracts and paychecks. Apart from his
own early enactment of a now famil-
iar jack-of-all-trades role common
lo those indie pioneers, in which he
produced many of his earliest sides
himself, Holzman created the con-
cept of quality budget classical lines
via Npnesuch.

‘Programming properly designed
can be re-edited to be effective
in other mediums than the one

it was originally intended for’

Holzman, founder of Elektra Rec-
ords, “retired” music mogul since
1973, carries a lengthy title as senior
consultant to the office of the presi-
dent at Warner Communications,
but he prefers the simpler descrip-
tion he uses in answering his phone.
“Chief technologist” has its own
nuts and bolts ring. and that may be
deliberate for the veteran innovator.

“There’s just so much theorizing
you can do in the abstract.” he says
flatly. “There’s nothing like the
process of actually doing it—that
process may be even more important
than the resuit.”

What Holzman himself is doing
these days covers a wide range of
new and developing technologies
with applications extending well be-
yond the conventional boundaries
of the entertainment field: he wrote
the business plan for Warner Home
Video: reviewed Atari’s tech-
nological capability prior to recom-
mending WCD’s purchase of the now
booming division: mapped out
much of the Warner/Amex QUBE
system, a pioneering venture in in-
teractive cable video, as well as ar-
ranged for production of QUBE’s
home terminal units by Pioneer in
Japan: oversaw WCl's study of CBS’
CX compansion disk process, lead-
ing to its adoption by WCI: contin-
ues to shepherd WCF’s disk and tape
manufacturing pact with Capitol:
serves on Pioneer’s board of direc-
tors, and consults to Atari, Pana-
vision, Warner Home Video.
Warner/Amex cable and other WCI
interests.

More recently. he's embarked on
his first interactive videodisk pro-
duction through his own Valley Isle
productions, and is piloting a new
top priority audiocassette project
aimed at upgrading duplication

That project enabled him to over-
turn the majors’ cautious practice of
recording only familiar repertorial
“warhorses™ by seeking master of
less well-known composers and
compositions abroad.

Nonesuch itself was among the
first labels to regularly use Dolby
noise reduction during, production
of its masters.

In the early *70s, even as he was
preparing his exit from Elektra.
Holzman emerged as one of WCI’s
key technical strategists as the cor-
poration’s principal advocate of dis-
crete quadraphonic disks. During
the years that the three WEA-dis-
tributed labels released titles in
JVC’s CD-4 format. it was Holzman
who chaired the sessions where new
releases were selected for remixing
and remastering.

If he's bullish on the technological
destinies that await, it’s clear his ex-
perience with such doomed hard-
ware contenders as four-channel

-sound has edged his risk-taking with
realism. Thus Holzman can counsel
change while acknowledging the
perils it can pose?

Right now. he points to the emerg-
ing video field as one ripe for pro-
gramming investment—but also still
rife with potential pitfalls. Far from
counselling indiscriminate subsidies
for home video programs, Holzman
underlines the need to create prod-
ucts that can be recycled into other
avenues like films. cable and com-
mercial tv. But he does advocate at
least beginning home video’s pro-
gram development, something the
VCR market has thus far ap-
proached almost entirely in terms of
transferring old films to tape.

“I don’t think you can isolate any
of the mediums available,” he ex-
plains. “Programming properly de-

By SAM SUTHERLAND

signed can be re-edited to be effec-
tive in other mediums than the one
for which it was originally produced.

“But video on videodisc isn’t the
same as video on cable. or on tele-
vision itself. Those differences will
need to be learned by program de-
velopers. The point is. you can de-
sign your program with sufficient
care that you can then amortize your
costs -over other properties to find
the necessary dollars.”

To the frequent challenge that this
new market doesn’t yet generate
enough income for sizable invest-
ments, Holzman offers not only that
scenario for amortization, but the
general warning that tech-
nologically based products always
face change. “The record business
has always been in transit.” he says.
remarking on that industry’s current
anxiety over such imminent wrinkles
as CX or true digital home audio.
“The video business is always in
transit, too. God forbid that should
ever stop.”

While others are taking their first
lentative steps into home video pro-
gramming through instructional
tapes, sports roundups and other
broadcast tv stepchildren. Holzman
already secs these as program ideas
inherited from past media.

“There've been four distinct
phases in the visual arts.” he asserts.
“From cave drawings through paint-
ing, there is the static representation
of art as images filtered through the
concepts of individual fine artists.

“Then came phase two, photogra-
phy, in which a permanent record of
a heightened reality could be made.
Phase three was that heightened
reality in motion—motion pictures—
with subsets of that phase being
sound, color and wider screens. as
well as tv itself.

“Now we’re getting into the fourth
phase, which is very different from
any of those preceding it—inter-
active programs. It has subjects
functioning on many different lev-
els, depending on the sophistication
of the software and the interpretive
device.”

For Holzman, the lesson to be
learned isn’t simply the wisdom of
investigating interactive home
video. Rather, he interprets such
constant seachanges as a given:
“The hardware will constantly be
changing.” he promises. “I have a
saying, which is that today’s tech-
nology is tomorrow’s pterodactyl.”

His own list of endangered hard-
ware species lengthens as his time
frame for prediction is extended.
“All of these developments point to
one end-technology. solid state, with
a universal software package that
will be dropped into a slot,” he fore-
casts. “That software will be an infi-
nitely denser analog of the RAM
memory storage used in data proc-
essing.

“The point of all this is that the
software lives on forever. I would
probably advise against an excess of
caution in developing software, even
when the hardware questions seem
challenging.

“This 1s a time to take chances.
within the boundaries of having
good ideas. doing them tastefully.
and adhering to responsible budg-
ets. After all, we're looking at home
video programming today that can
be really creatively realized at thein-
flated budgets now seen for most au-
dio recording sessions.

“l can do just about anything,
within reason, for the quarter of mil-
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lion dollars some would spend for a
record. and do'it in video.”

Which is not. he’s quick to add, a
recommendation to invest in video
and expect a bonanza.

“The bottom line is not financial.”
he explains. “The bottom line is. can
we create enough wonderful soft-
ware meeting the needs and tastes of

that's been done in this area, and
very little of it works. The best I've
seen is Michael Nesmith’s material.
He’s doing the richest, most inven-
tive and above all most conscious
work: he totally conceives of his
stuff from another point of view, as a
totally fresh experience that pushes
a completely different set of butions

“ww ——
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Holzman: “‘Hardware tends to lead software, but hardware can lead it places

it wasn’t originally ‘intended’ to go."”

people to drive the hardware. Be-
cause the hardware may become ob-
solete. but good sofiware rarely
does.

“This is not an opportunity where
you can throw in a lot of money and
come up with something overnight.”
he argues. “If you think you'll see a
return on your video investment dol-
lars tomorrow, forget it. But if you
create valuable material, it'll have a
long life.”

Add to those criteria exclusivity.
Holzman counsels finding new sub-
Jects. not recycled ones. not only to
define the new video medium, but as
a hedge against what he sees as an
inevitable drying up of catalog pro-
gram sources. “Virtually all of the
major libraries for motion pictures
will be available on videocassette or
videodisk by 1982.” he warns. “Then
what will they do?”

With those perceptions, you might
expect Jac Holzman to be a booster
for video music. But, apart from his

in the viewer.

“Of course. you should also add
that I'm a very biased source, since
he’s an old friend.”

For Holzman, if a prior show
business model for the video field’s
current transitional status exists, it's
probably the early days of sound
recording for motion pictures. And
therein lies yet another hurdle: “The
current audio recording artists aren't
necessarily creative enough, or suf-
ficiently unbridled enough in their
attitude, to do music video well.”

Until this expected new art form is
fully formed, Holzman sees the key
as creativity rather than large invest-
ments. “The sleek don’t inherit the
earth.™ he cracks. “You've got to
leave your Mercedes behind if
you’re going to do this stuff—it's
Toyota territory. It has to be done
well, but on the cheap.”

Lest Holzman appear to be for-
ever caught in a time warp placing
him several years down the line. it’s

‘The record business has always
been in transit. The video business
is always in transit, too. God
forbid that should ever stop’

blunt pronouncement that contem-
porary genres may lie behind the in-
dustry’s soft business (“The music is
dull.” he says with finality),
Holzman is also wary of the existing
conventions in mating music with
video.

“Music in video and on audio rec-
ords are two different mediums and
two different opportunities.”
Holzman believes. “They require
different experiences, different sen-
sitivities and totally different meth-
ods of production.

“Video music is not analogous to
the record business, and anyone who
tries to produce a video music pro-
gram the same way they produce an
audio record is in for a deep shock.
You're working with different
brushes and more colors—a far
wider palette, in fact.

“I've seen an awful lot of stuff

instructive to hear his views on his
more immediate priorities such as
WCI's decision to adopt CBS’
proprietary CX noise reduction sys-
tem for disks. As a central character
in his corporation’s effort to study
that new process, Holzman has little
patience for the “compansion™ sys-
tem’s early critics.

“It’s an unnecessary battle.” says
Holzman of the furor generated by
some mastering engineers and stu-
dio owners over the new system.
which would require encoding of the
master disks prior to replication.
“It’s a technology that was good to
begin with, and continues to be im-
proved. From the standpoint of our
evaluating panel. we find it to be
worthwhile and essentially trans-
parent—and. above all, of real ben-
efit to record listeners.”

(Continued on page 98)
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VIDEO MUSIC

Pro;ectmg A ngh Contrast Image

It all seems so logical and simple to the home video music
futurists.

You walk into tomorrow’s record store, purchase a copy of
the Rolling Stones new album in stereo videodisk form, and
bring it home to play on your large-screen television/digital
audio super system.

Not only will you be able to see the group perform its new
songs, but the sound quality will be unlike anything you were
used to from conventional LPs.

And you will even have the option of just flicking a switch if
you want the audio-only portion. Perhaps the ultimate home
video/audio music experience!

But by now it should be apparent to even the most casual
observer that the great waterfall of videocassette and video-
disk titles hitting the market today is top-heavy with movies.

Sure, you can buy or rent ““The Towering Inferno,"” 10,
“The African Queen' and Laurel & Hardy's '*March Of The
Wooden Soldiers' and scores of other classic and contempo-
rary films—but the Eagles, Van Halen or Tom Petty & the
Heartbreakers are still not available on these new visual disk
or cassette formats.

In fact, of the 30,000 or so titles now for sale or rent for
home video digestion, probably less than 5% represent music.

Jim McCullaugh 1s Billboard Video’'Sound Editor J

.

By JIM McCULLAUGH

Many media marketing gurus, though, are certain that
video music is just the catalyst needed to bust tk:e home video
market wide opzn. It may also be the shot irr the arm the
record industry needs to sail out of its present economic dol-
drums.

So, why the slow start?

Unfortunately for the anxious trade, not to mention the
anxious consumzr, much of the potential product is still lying
on negotiatiating tables surrounded by record label chief-
tains, artist's menagers and attorneys, and reprasentatives of
such unions anc guilds as the American Federztion Of Musi-
cians (AFM).

Unlike the corventional record industry—a krown quantity
with established marketing practices and roya ty-rate struc-
tures—the emenging video music industry is s-ill a question
mark enterprises plagued by legal, creative anc merchandis-
ing uncertainties.

The estimatec 30-million copies of "*Saturday Night Fever”
purchased worldwide, making it the largest selling audio disk
in history, might be small potatoes comparec to the sales
numbers video albums could eventually generzte.

By the year 2300, it's not inconceivable thzt a videodisk
(music or otherwise) may sell 100 million or mate units.

With that in mind. it's no wonder that such groups as the
AFM want to get as big a piece of the royalty pie for their par-

-~

ticipating musicians as they can. The recent Screen Actors
Guild strike, at the core of which were serious video participa-
tion questions, may be only the first wave of a multi-union-as-
sault on the new video Alamo.

Moreover, there are a host of other legal and copyright con-
siderations all parties have to contend with.

Just what are “‘visual rights’ for recording artists? How do
music copyrights—long-guarded and protected—crossover
from audio to video media?

In the past several years, a number of videocassette mar-
keters have been slapped with multi-miilion dollar lawsuits for
selling tapes on which music rights had not been cleared. A
case in point: Media Home Entertainment, which was offering
the Beatles in concert ATV, which administers Northern Songs
Ltd., the Beatles' publishing group, claimed they were not au-
thorized to use the 37 tunes performed on the videotapes be-
cause synchronization (putting music on the film) rights had
not been cleared.

But Media. and other similar firms, claim they do have a
right to market the tapes, saying they were legally obtained
trom the original producer of the video or that the material is
“public domain.”

Beyond the bare hones legalities, also, are some meaty cre-
ative questions.

(Continued on page 69)
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* Labels See Video
As Force To Be
Reckoned With

By CARY DARLING

Picture this:

A new music act appears via a promotional clip on a widely
viewed cable television program. The three-minute ad is so riv-
eting that the act involved—previously only known to a small
cult—instantly becomes the darlings of the public and press
alike. The record company executives are collective smiles as
sales soar despite the fact the act has not been played once on
radio. A few months later, gold and platinum reigns where
once the act could only count a handful of good reviews as
symbols of success.

Far-fetched? Perhaps, but something like the above could
happen as radio playlists constrict to the point if strangulation
and more homes install cable. This is why the video promotion
area is a growing one at most labels with an act's visual side
being a big concern these days. Still, for all the optimism,
there is the dream-shattering hand of reality:

® |nflation is driving the costs of video skyward and driving
down the number of artists who can do video.

® The legal area still has the longform video in a tangle
while most of the music videos still are promotional clips.

® Most cable operators want rather mainstream clips
therefore leaving black, country and truly radical artists out in
the cold.

® Instore and broadcast television outlets for promotional
clips seem to be decreasing though this is offset by growth in
cable.

While these are factors that have to be taken into considera-
tion, label video departments are more than optimistic as the
good news outweighs the bad. Firstly, there is an increase in
the number of outlets with which to place a video.

“The increase has more on the cable level than on the
broadcast level,”” notes Linda Carhart, general manager of
Chrysalis Visual Programming. **Most of the broadcast shows
have fallen to the wayside but I'm getting more letters from
cable operators who are doing this.”

“Right now, there is a slump in the syndicated shows," con-
curs CBS Records' Debbie Newman, video operations direc-
tor. “The 'Rock Worlds' seem to be gone. The cable outlets
are replacing them though there are such shows as ‘American
Top 10" and ‘Rock Concert.” "

“It's mushroomed,’” says Len Epand, vice-president of
press and artist relations. ** They could put you out of business
in duplication costs alone.” Epand is part of a video com-
mittee at PolyGram which includes creative services vice-pres-
ident Bill Levy, international director Dan Young and execu-
tive vp/general manager Guenter Hensler.

The biggest splash in the video ocean has been Warner-
Amex’'s MTV with its continuous play of video promotional
shorts, concerts and music news. While most labels are en-
thusiastic about it, they are taking a wait and see attitude. In
fact, PolyGram and MCA are not furnishing MTV with any of
their video clips.

NOVEMBER 14, 1981, BILLBOARD

Cary Darling 1s a freelance writer based in Los Angeles and a frequent
contributor to Billboard.

“‘Subscription television, MTV and VideoMusic Channel
want to play these videos like records. What is this going to
mean for the music?" asks Epand. *'There are a lot of legal
points to be settled here. The common argument is that art-
ists make their money through record sales and then the pub-
lisher is paid. But, here the artist is as important as the song.
The question of fairness becomes more of an issue. Once you
start down the road, it's hard to stop. Then, there is the issue
of home taping. [f you air them liberally, they'll be easier to
tape. On the other hand, we do regard these as promotional
tapes. For new, unexposed artists, especially in tightening ra-
dio situations, there is a compelling argument to develop the
video audience. PolyGram is not against MTV but wants to
study the issue."”

Epand is quick to emphasize that PolyGram does cooperate
with MTV in arranging artist interviews and concerts. *“We do
provide our clips to show like ‘Solid Gold' and ‘Midnight Spe-
cial” which pay the artists as if they are actually performing,”
he adds.

An MCA Records spokesperson noted that the only promo-
tional videos being made are through artists’ management.
MCA Videodisk however is releasing a longform videodisk of
Olivia Newton-John's “‘Physical'* album, directed by Brian
Grant of Millaney-Grant.

“MTV sounds great but it is a wait and see attitude,"" notes
Sherry Goldsher, director of video and film operations at
Elektra/Asylum. |t may mean a lot more productions for us
but | just don't know.™

The lack of non-pop programming on MTV and other cable

(Continued on page 64)

Music Videos:
Hollywood
Handmaiden In
A Hit Movie

Business

By KEN WINSLOW

The only thing about today's video program business on
which producers, retailers and customers can agree is that it
has turned from a collector into a rental business.

And that's mainly due to the nature of today’s video pro-
grams, whom they are designed to attract, and the rapidly
changing nature of the business.

The Hollywood movie companies almost totally dominate
the supply of video product which consists of largely theatrical
features.

This has made it a hit movie business. Little else is moving.
Concerts, especially produced video music, sports and other
materials not available to be seen theatrically and hence more
likely to be purchased, are growing much more slowly as a re-
sult of their second billing status.

Some video labels, notably led by MGM/CBS, are making a
special effort to include music and other kinds of ““collectible”
material. But it's a tough go in the current emphasis on hit
movies which is attracting an audience used to renting a seat
in a theater and which sees little difference between that and
renting a video movie to watch at home.

In response to the demands of growing numbers of newer
and more youthful, less affluent videoplayer owners who are
hooked on movies but are more inclined to “look at 'em and
leave 'em’ . . . growing rental activity has now hit some 60%
or better of industry-wide retail transactions and has become
the hottest part of the business over which studios and distri-
bution are now waging war.

Partly because of early fears of studio retaliation and partly
due to their creative merchandising ingenuity, endless vari-
ations of rental have been devised by retailers which fall gen-
erally under open, trade-in and club plans.

Open rentals use either a separate inventory which may be
subsequently sold off as used or more frequently worked out
of a single inventory which is repackaged as needed for both
sale and rental. The consensus is that a retailer ought to get at
least $5 a rental turn.

Trade-ins are treated as open term rentals and have the ad-
vantage of doing away with deposits and other paper work.
How the retailer handles his trade-in stock varies widely. Long
established Discotronics Films, West Palm Beach, Fla., lets
store and mailorder customers trade-in any good condition
tape or disk title carried in its current catalog regardless of
where obtained against the discounted purchase of either a
new or used title. Discotronics has been successfully working
its plan for several years.

(Continued on page 74)

l Ken Winslow is a Washington, D.C. based consultant and writer. _I

BILLBOARD’S 3rd INTERNATIONAL VIDEO ENTERTAINMENT/MUSIC CONFERENCE

THE BEVERLY HILTON HOTEL,
BEVERLY HILLS, CALIFORNIA

THURSDAY, NOVEMBER 12

9:00 am. to 5:00 p.m.
5:00 p.m. to 7:00 p.m.
8:00 p.m. to 12:00 a.m.

REGISTRATION
OPENING COCKTAIL RECEPTION
VIDEO SHOWCASES

FRIDAY, NOVEMBER 13

8:30 a.m. to 9:00 a.m.
WELCOMING REMARKS

LEE ZHITO, Billboard Magazine: GERRY WOOD, Billboard Magazine:
RON WILLMAN, Billboard Magazine; JIM McCULLAUGH, Billboard

Magazine.
9:00 a.m. to 10:15 a.m.

“VIEW FROM THE TOP: THE VIDEO INDUSTRY VIEWS THE ENTERTAIN-

MENT INDUSTRY ... ENTERTAINMENT VIEWS VIDEO"
Moderator: LEE ZHITO, Billboard Magazine.

Panelists: JACK SCHNEIDER, Warner-Amex: CHRIS WRIGHT, Chrysalis;

JIM FIEDLER, MCA DiscoVision; RALPH PEER, Peer Southern.
10:15a.m. to 10:30 a.m.
COFFEE BREAK
10:30 a.m. to 11:45 a.m.

“CHALLENGES IN A CHANGING MARKETPLACE”
Moderator: STEVE TRAIMAN, RIAA.

Panelists: AL BERGAMO, MCA Distributing; JIM JIMIRRO, Walt Disney
Telecommunications; AL MARKIM, Video Corp. of America; HERB

MENDELSOHN, CBS Home Video.
11:45a.m. to 12:30 p.m.

“ADAY INTHE LIFE OF AMOVIE: HOME VIDEO MEETS ITS NEIGHBORS"

Moderator: BRUCE POLICHAR, Samuel Goldwyn Co.

Panelists: CHARLES BENTON, Public Media. Inc.; GARY DARTNALL, VHD
Programs; DAVID HILTON, warner-Amex Movie Channel; PETER
KUYPER, CBS/MGM Home Video; TAD GANZ, Sterling Recreation

Association.
12:30 p.m. to 2:00 p.m.
1:00 p.m. to 6:00 p.m.
8:00 p.m. to 12:00 a.m.

LUNCH
VIDEO EXHIBITS
VIDEO SHOWCASES

SATURDAY, NOVEMBER 14

8:30 am. to 9:30 a.m.

“*SUCCESSFUL VIDEO RETAILING: ADVERTISING, PROMOTION, AND
MERCHANDISING"

Moderator: ANNE LIEBERMAN, Magnetic Video.

Panelists: STEVE BERGER, The Screening Room; BOB CHARNEY, Maher-
Eien; HERB FISCHER, Major Video Concept; WALTER KELLEHER,
American Home Video; AYSE KENMORE, Liberty Music; BEN TENN,
Walt Disney Home Video; LARRY FOSTER, Licorice Pizza.

9:30 am. to 10:30 a.m.

**RECORD COMPANIES: AN EXPANDING ROLE IN VIDEO ENTERTAIN-
MENT"

Moderator: BOB EMMER, Alive Enterprises.

Panelists: JEFF AYEROFF, A&M Records; JO BERGMAN, Warner Bros.
Records; LINDA CARHART, Chrysalis Records; PAUL COOPER, Atlan-
tic Records: LEN EPAND, PolyGram Records; DEBBIE NEWMAN, CBS
Records; NANCY WILD, Motown.

10:30 a.m. to 11:45 a.m.

“"MAKING DEALS: SELLING PROGRAMS FOR NEW TECHNOLOGY"

Moderator: DON BIEDERMAN, Mitchell, Silberberg, and Knupp.

Panelists: BOB EMMER, Alive Enterprises; ARNOLD HOLLAND, RCA
SelectaVision; BARRY MENES, Attorney; BARRY SHERECK, Pioneer
Artists; BEN BEGUN, Warner-Amex; MICKEY SHAPIRO, Shapiro/
Steinberg.

11:45a.m. to 1:15 p.m.

“VIDEO ENTERTAINMENT: THE DAWN OF A NEW CREATIVE AGE"

Moderator: MICHAEL NESMITH, Pacific Arts.

Panelists: KIM CARNES; BRAD FRIEDMAN, U.C.L.A;; JOHN GOODHUE,
John Goodhue Productions; JERRY KRAMER, Kramer Rocklen Stu-
dios; SCOTT MILLANEY, Millaney Grant; RUSSELL MULCAHY, MGM:
BOB WELCH, Artist; CHUCK MITCHELL, RCA SelectaVision; KEN
ERHLICH, Ken Erhlich Productions.

1:00 p.m. to 6:00 p.m. VIDEO EXHIBITS

1:15 p.m. to 2:45 p.m. LUNCH

3:00 p.m. to 4:30 p.m.

“VIDEO PROJECT: A SIMULATED PRODUCTION MEETING"'

Moderator: ROBERT LOMBARD, Marx Lombard Studios.

Panelists: STRATH HAMILTON, Technical Director; DAVID LEWIS, Director
of Photography; RICHARD NAMM, Director; RICHARD OCEAN, Light-
ing Director; JOHN BASILE; MICHAEL BRAUNSTEIN.

8:00 p.m. to 12:00 a.m. VIDEO SHOWCASES
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SUNDAY, NOVEMBER 15

900 am. to 10:15 a.m.

BROADCAST ENTERTAINMENT: THE NEW OPPORTUNITIES"

Moderator: DAVID CROOK, Los Angeles Times.

Panelists: WAYNE BARUCH, Wold Entertainment; Division of Robert Wold
Enterprises; IRIS DUGOW, Home Box Office; DAVID JOVE, All World
Stage: BOB LEVINSON, International Home Entertainment; JIM MER-
RILL, Playboy Productions: ROBERT PITTMAN, Warner-Amex.

10:15a.m. to 10:30 a.m.

COFFEE BREAK

10:30a.m. to 11:15 a.m.

“VIDEO NEW WAVE: GRAPHICS, COMPUTERS, AND INTERACTIVITY"

Moderator: THEO MAYER, Metavision.

Panelists: ROBERT ABEL, Robert Abel Films; DAVID GESHWIND, Digital
Video Systems; BRUCE GREEN, First National Kid Disc; RON HAYS,

Music Image, TOM SEUFERT, Visual Music Alliance; DOUG KAY,
Marx & Marx.

11:15a.m. to 12:30 p.m.

“FUTURE TECHNOLOGY: SPACE AGE OR ICE AGE"

Moderator: DR. MARTIN POLON.

Panelists: JERRY ASTOR, Akai; WILLIAM GILLIS, Mattell Intellivision; MEL
LAMBERT, Recording/Engineer/Producer Magazine; ROGER PRYOR,
Master Digital: WILLIAM F. VON MEISTER, Digital Music Company.

12:30 p.m. to 2:00 p.m.
CLOSING RECEPTION

VIDEO SHOWCASE TO INCLUDE:

“An Evening With MTV: Music Television"

“Rock For Kampuchea™ featuring Paul McCartney and Wings, Pretenders,
Peter Townsend. the Clash. Queen

“The Tubes Video"

“Elephant Parts"

Music Video Clips (highlighting best 1982 pro otional clips) o
T AR E Y
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MAXELL HIGH GRADE VIDEOTAPE
DELIVERS THE BEST PROFIT PICTURE.

maxell
Epitavial

VIDEOCASSETTE

< T-120

HIGH CHROMA HIGH QUALITY PICTURE

VHS/ ,

Videotape customers are Maxell will be conducting ses-
no longer just looking at cost. sions for your sales staff on how to
Once they understand the value communicate the advantages of

of our high grade VHS videotape, buying Maxell high grade tape.
We'll also help you build interest at

they’re willing to pay the premium price’
ince Maxell Epitaxial HG has been on point-of-purchase with exciting
the market, it has generated impressive high and informational in-store displays,
profit business. Dealers have found that they merchandising aids and take-home
can easily sell their customers up when they ex- brochures.
plain why the new lower recording speeds Right now Maxell is already
require this better grade tape. offering the best profit picture in the
t Maxell, we understand the importance of videotape market.
educating the consumer on the needs of today's Educate your customer and you
new, more sophisticated hardware. When he can make that picture even brighter.

understands why standard tape that performs
well in the 2-hour mode doesn't perform as well in :
the 4 and 6-hour modes, the more he'll want to m a X E

switch to high grade tgpe
That'’s why we're offering dealers a comprehen- IT’S WORI‘H H

sive program on educating customers. This year

Maxell Corparation of America, 60 Oxtord Drive, Moonachie, N.J. 07074
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* Compact Hardware Revolution
Paces Technological Changes

NOVEMBER 14, 1981, BILLBOARD

By RICK FORREST

The technological magic behind
the video marriage of sight and
sound is evolving with amazing
quickness. The years it took for au-
dio science to go from 78 rpm to 33

rpm and from mono to stereo seem
like a virtual snail's pace in com-
parison to the audio/video changes
abounding today.

Just consider the strides in tape
size that have happened. The two-

inch broadcast standard has
shrunk to one-inch. The transition
to consumer video that first saw
light in 3%-inch cassettes has
dwindled in size to the Y2-inch Beta
and VHS species, and as noted in

WIED)

R &

Billboard (March 28, 1981), manu-
facturers see Y-inch and %:-inch
metal tape as a fast approaching
consumer reality.

Video equipment has equally ad-
vanced. Cameras, recorders, video
switchers and the like have become

Otari The world Leader
In Automated Video Tape Loaders

Gives You The 72 Minute

Videocassette...

...or 38 minute...or whatever length
you need. When you load your own video-
cassettes, you determine the length and
control the quality. In fact, the stock cassettes
you're using now were probably loaded us-
ing Otari equipment. That's because Otari
has sold video tape loading equipment to:
Ampex, BASF, DuPont, Memorex/Bell &
Howell, 3M and many others.

Otari even gives you a choice of ways to
load your own videocassettes:

* Automated Beta and VHS in-cassette

loaders

* Automatic hub loader
» Automated hub leadering machine

The New Workhorse

0/TAR/I}

Otari Corporation
Industrial Products Division

Find out how Otari can help you load
videocassettes the way the giants do.
Contact Mr. Mike Pappas at (415) 592-8311.
He'll be glad to give you all the details and
maybe even load a 72 minute videocassette

for you, too.

2 Davis Drive, Belmont, California 94002

415/592-8311

Telex: 910-376-4890

wwwW americanradiohistorv com

smaller, lighter, more versatile and
accurate. Computers are merging
with video to increase the reaction
time of video machinery, its intelli-
gent interaction with the human
operator, and the style and variety
of special effects. Microprocessors,
aptly tagged by some as the buz-
zword of the '80s, have endowed
video machinery with a life of its
own. And digital, another favorite
video techno term, allows video mu-
sic artists to squeeze, pull apart, flip
around and reassemble images
with literally the push of a button.

All this technological ferment—
call it a hardware explosion, if you
will—makes a concise and detailed
analysis of the science of video mu-
sic difficult. On the most simplistic
and obvious level, technology is
enabling video to jump higher, run
faster and sound better. It's allow-
ing the consumer to see and hear
images more accurately, and it's
making the software producers
more able to fully realize the musi-
cal vistas springing from the mysti-
cal place called the mind.

From the producers standpoint,
Paul Flattery of Gowers, Fields, and
Flattery notes, ‘‘When | started
doing video music promos, the only
tape was two-inch and you couldn't
get out of the studio. Now, of
course, you can. Where you can go
is virtually limitless. As equipment
gets lighter and more portable, all it
means is that your creativity gets
freer as you're being freed from the
concern of heavy hardware.”

The basic impetus for richer,
newer and more frequent music vis-
ualizations lies with the consumer.
They have to buy it, or they have to
be stimulated enough by it to pur-
chase the audio-only version—as is
the case with video music pieces
promoting popular records, still the
most common use of video music.

The man and/or woman on the
street is being increasingly flooded
with shinier toys. This new hard-
ware demands new software, and
because of its repeatability, music
video is a prime software product.
This is why several new consumer
products take their inspiration from
video music concerns.

For example, consumers are ac-
customed to stereo separation and
high fidelity in their audio, but up
until now U.S. video tape machines
were devoid of both. Retailing at
$1,695, Akai's VP-7350 is the first
Dolby stereo VCR available here.
Though Michael Nesmith's land-
mark “‘Elephant Parts' and Family
Home Entertainment's '‘Tom
Jones Live in Concert’ are the only
stereo tapes now available, the fact
that they are both music-oriented
says something for the types of
software for stereo VCRs that will
come.

Video machine manufacturers
are even taking cues from the pro-
gression of audio technology. Not
only are manufacturers such as
Sony and GE coming out with stereo
television sets in preparation for
stereo tv broadcasting, but Sony
with its Profeel line is copying the
component trend that took place in
audio. The tv monitor is separated
from the tuner and speakers. Rea-
son—high fidelity sound and pic-
ture.

No discussion of consumer video
equipment is complete without del-
ving into the realm of the videodisk.
The videodisk is a prime example of
the technological mating of audio/
video thought processes. Like an
audio record, the videodisk is flat,
round and releases its information

(Continued on page 70)

Rick Forrest is a Los Angeles-based
freelance writer.
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© 1981 TDK Electronics Corp.

Ourwhole actisahit.

It’s clear. TDK is the class act in video. Video customers and dealers by the
thousands are gettingin on it.

Whatever the audience, you can’t go wrong with TDK Super Avilyn
videocassettes. In VHS there’s an all-star lineup, including T-30, T-60, T-90, and
T-120, which delivers up to 6 full hours of play. Our Beta line includes L-250, L-500
and the new L-750. For the extra discriminating video fan, there’s the
outstanding Super Avilyn HG. It’s available in VHS T-60HG and T-120HG,
and the newly introduced Beta L-500HG.

Super Avilyn videocassettes are supported by two other performers. Super 30
Video Head Cleaning Cassettes: TCL-30 for VHS and LCL-30 for Beta. Two real
movers that round cut the TDK video show.

The full line in high visibility packaging and TDK’s &TDK
fast turnover add up to a bright profit picture. So get ®

into the TDK video act. You'll profit by it. The Vision of the Future
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" Video Visionaries Boost Original
Programs In Europe
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By NICK ROBERTSHAW

Amid the explosive growth of the
European video market in general,
it is easy to forget that music on
videotape is a specialist area ac-
counting for only a small proportion
of total sales: whatever mass mar-
ket may eventually develop is still
some way in the future.

A quick glance at any national
video chart confirms this. In the
U.K. consumer press, top 40 list
ings for October '81 contained not a
single music-based videogram re
lease. Equivalent charts in West
Germany, Scandinavia, France and
other key territories tell much the
same story. There too feature films
dominate while music is con-
spicuous by its absence, and until
the great movie catalogs are ex
hausted the situation is unlikely to
change.

Also necessary is a much larger
machine population. Even in the
most advanced markets, Britain
and West Germany, penetration is
only around 5%, and though con
sumer research is scant, it is clear
there is comparatively little overlap
so far with the key 16-24 age group
of record-buyers. In Britain EMI
Records earlier this year released a
live concert videogram of heavy
metal band Iron Maiden with the
specific aim of testing this sector of
the market

But it’s significant that the acts
who sell on video are those whose
appeal extends more broadly. Steve
Webber, boss of London-based
VCL, Europe's leading independent
video producer, explains: "Music is
still very much in second place.
We're waiting for the kids to get ma-
chines, and that's reflected in the
sales of Elton John, say, compared
with Black Sabbath. The main hard-
ware market is very much with an
older generation at the moment,
though we are beginning now to see
a change.

In an increasingly rental-oriented
marketplace, Webber believes the
younger consumers, when they do
come along, will be looking to buy.
Straight sale could account for 50%
of music video business, he thinks,
against only 10% in other areas.
But prices are a deterrent, and all
producers are looking to growing
volume to permit fower retail tevels.
Critics have not been slow to sug-
gest that a customer paying nearly
$80 for less than one hour of fairly
antique concert footage may well
be disappointed with his purchase

A key limiting factor are the copy-
right clearance problems that con
tinue to dog producers throughout
Europe. In Britain the formation
last year of the British Videogram
Association was thought to presage
agreement with the Mechanical
Rights Society on a video rate card.
But negotiations have broken down
and there has been a return to the
free-for-all whereby individual rates
have to be hammered out with indi
vidual publishers for each individ-
val program. In January Status Quo
Publishing successfully took VCL to
court over uncleared copyrights,
and in May, despite a so-called ‘con-
ciliation agreement,’ it was Thorn
EMI Video Programmes’ turn, along
with EMI Records, at the hands of a
group of publishers. Told that the
publishers were trying to force ac-
ceptance of a royalty rate not yet
agreed, the High Court judge said
the boot was on the other leg: the
video producers were trying to force
the publishers to accept half what
they regarded as a fair rate. The re-
sult has been ‘free bargaining’ at or

Nick Robertshaw is
lance writer.

below the MRS rates, with produc-
ers refusing to deal with hardline
publishers and in some cases de
ferring or cancelling proposed re-
leases.

In West Germany, second largest
European market, things are
equally chaotic, as top industry law-
yer Walter Lichter describes. ““‘Most
producers are now members of the

video section of IFPI here, while
copyright owners have assigned
their rights to GEMA which is the
only negotiating body. GEMA has is-
sued a tariff of 10% of retail price,
and the two sides have started talks
from which nothing has yet
emerged.

“So the situation now is that
video producers can pay what they
think is a fair rate, but the differ-

ence between that and the GEMA

rate has to be deposited in an inter-
est-bearing account pending agree-
ment. Maybe they will pay 4DM to
GEMA and 10DM to the account on
each tape. Some major producers
now have as much as $400,000 in
these accounts, which of course is
money they cannot use for invest-
ment. Frankly they feel GEMA does
not care whether they go bust.
Despite these headaches, the
music software side has made great

Movies like Kramer vs. Kramer, winner of five Academy
Awards, including Best Picture, Best Actor (Dustin
Hoffman), Best Supporting Actress (Meryl Streep), Best
Screenplay Based on Another Medium (Robert Benton)
and Best Director (Robert Benton).

Kramer vs. Kramer is just one of a long list of prized
movies from Columbia Pictures that are now available

on videocassettes.

Recent hits like 7ess, And Justice For All, Stir Crazy,
Close Encounters Of The Third Kind: The Special Edition

and The Blue Lagoon.

Classic movies such as A Man For All Seasons, The
Guns Of Navarone and The Bridge On The River Kwai.
Memorable foreign films including Z, Swept Away and

Seven Beauties.

Movies that have earned their box-office laurels in
theatres around the world, and that are now demonstrat-

ing their continuing appeal in the home video market.

Great movies from Columbia Pictures. All on video-
cassettes from Columbia Pictures Home Entertainment!
Order now for your Christmas sales!

COLUMBIA PICTURES

HOME ENTERTAINMENT

A DIVISION OF COLUMBIA PICTURES INDUSTRIES INC.

COLUMBIA PICTURES HOME ENTERTAINMENT COLUMBIA PLAZA BURBANK CA 91505 (213) 954-4950
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strides in the last year. The inde-
pendent producers like VCL and
Videoring continue to expand their
catalogs, while the major record
companies are almost through the
phase of setting up video distribu-
tion operations—Warner Home
Video, CIC Video, Thorn EMI, CBS/
MGM and so on—and beginning to
think about creative investment in
original programming.

A progress report on the U.K.

scene would note around 100 pop
and maybe 20-30 classical titles
now in the shops. The great major-
ity are far from purpose-made
though. Live concerts dominate
most catalogs: Alice Cooper and
Johnny Cash from Magnetic Video;
Gary Numan and Rod Stewart from
Warner; Donna Summer and Bony
M—both top 10 sellers in West Ger-
many—from Videoring. Some of the
most popular video releases to

date—Chrysalis's ‘*Eat To The
Beat,” hailed as the first video al-
bum, and Europa Film’s two Abba
shows, for instance—are basically
collections of video promotional
clips. On top of that there are quan-
tities of musicals, from ‘‘Breaking
Glass™ to “‘Blue Hawaii.

Attempts to explore the unique
features of the video medium are
few. Radial Choice, the first U.K. Ia
bel specifically devoted to video, led

VIDE® WMUSIG

—_—

|

oftf with the little-known singer

dancer Toni Basil in “Word Of
Mouth,”” a disappointingly conven-
tional production. ‘Ron Hays Music
Odyssey,’ a kind of ‘Fantasia’ for
the '80s from IPC Video, is a rare

© 1981 COLUMBIA PICTURES INDUSTRIES INC
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development of abstract computer
aided graphics in a commercial re
lease.

Investment money I1s beginning
to come into the business from out-
side entrepreneurs who see video's
potential, and will fuel the expan
sion of catalogs. Keefco boss Keith
MacMillan, noted for his promo
clips, has three major ‘longform’
projects on hand, budgeted in six
figures each, one record company
originated, one put together with a
cable tv system, the third financed
from undisclosed sources. But he
does say: *‘It has been realized that
home video programs demand
more investment, more time, more
care, and we are finding sympa
thetic ears not just in the record
business, but outside, where people
are getting really keen to put their
money in.”" A group of West Ger-
man investors is part-financing Go
Video's upcoming video movie
‘Born To Rock’ about Eddie Coch
ran, to be shot in Hollywood. Origi
nal Image, which plans a series of
MOR programs with international
artists, was co-founded by the Earl
of Lichfield, cousin of the Queen.
BBC TV's long-awaited first batch
of video releases includes Deep
Purple in concert (**California Jam
'74"") and “‘Toyah at the Rainbow
And the corporation is linked with
the Royal Opera House in a deal for
three productions a year with Cov-
ent Garden Video Productions.

So the record companies are un
der some competitive pressure
now, having been content to let the
independent producers make the
early running. But they are starting
to respond. Steve Webber, whose
50 VCL music titles are distributed
in France by VIP Video Club, in Nor-
way by 3M, in Sweden by Esselte, in
West Germany by the VCL Video
Services subsidiary, and are |
censed in all PAL territories, sees
his biggest competition in Europe
not as Videoring or one of the other
independent firms, but as the
record companies themselves. EMI,
says Keith MacMillan admiringly, is
‘coming forward like a train, and in
a very professional way.

In fact EMI has just put out a very
strong music package, featuring
among others Kate Bush, Paul
McCartney, Cliff Richard and the
‘Queen Greatest Flix’" compilation
of promo clips, its release timed to
coincide with the band's new
‘Greatest Hits" audio album. Vir
gin Records is in the marketplace
for the first time, with videotapes of
Mike Oldfield and Devo. Chrysalis
has followed Blondie with Billy Con
nolly and Jethro Tull. Even in
smaller territories moves are afoot:
in Sweden Polar and Mariann are
active, SOS has produced a video-
gram with the Boppers. RCA has
Chantal Goya and Anna Pruknal on
video releases, and will be launch-
ing in Britain early next year.

Because music is minority pro-
gramming—a high-selling tape may
sell 10,000 units in a year round Eu
rope—it can be difficult to get into
mainstream retail outlets beside
‘Jaws’’ and the plethora of feature
films. Outside the U.K. even distrib-
utors may In some cases pay little
attention to music. But because of
the growing diversity of outlets in
Britain—there are probably over
6,000 in all—this resistance is be-
ginning to break down and the
same will be true elsewhere as mar
kets grow and develop. In West Ger-
many, for instance, the market de
veloped so to speak backwards
with a great deal of hardware sold
before the availability of software
was really known to the public.

Billboard
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Force To Be Reckoned With

® Continued from page 58

music outlets bothers some. "‘Right
now, they are AOR. | hope we don't
end up creating the same b.s. we
have with radio,”” offers Steve
Kahn, RCA's manager of audio/vis-
ual productions, who laments the
lack of black and country music

programming.

“MTV is just programming to the
white rock'n’roller,”” notes Nancy
Leiviska-Wilde, director of Mo-
town’s Video operations. “They told
me that Rick James is just not white
enough. Cable as a whole is begin-
ning to ask for Motown product.

But you have to remember that
most cable and video owners are
middle class whites so this is the au-
dience that the cable owners are
trying to reach.”

“The calls I've been getting from
companies is for pop but | think
there is a need for video in the areas

VIDED MUSIE

of r&b and country,” continues
Elektra's Goldsher. “This is espe-
cially true if you want to crossover
an artist and you want to show what
they can do. | think there will be

|

“A Walt Disney Christmas,”
and here for your house,

Is a NEW videocassette

with a FREE

Mickey Mouse!

more of a reaching out in those
areas. Other kinds of music, like
jazz and r&b, are very big inter-
nationally.™

*One of the problems with black
videos is that you are limited to
where you can show them,” adds
Dan Davis, creative services vice-
president at Capitol Records. “it's
the same with stone country acts.
It's hard to get them on cable. How-
ever, crossover acts can make it.
We've gotten a tremendous
amount of exposure on Maze and
we're thinking of doing one on Na-
talie Cole. When we plan a video, we
have to ask: can we put it in clubs,
cable or regular tv?”

The counterpart to the growth of
cable is the video explosion at the
club level. For Chrysalis Records es-
pecially, cable and club play is im-
portant. “We have a number of
English acts that aren't getting a lot
of airplay. We have this tool as an al-
ternative from radio,” says Linda
Carhart, Chrysalis’ director of artist
development. *| think clubs defi-
nitely could sell records. The only
problem with clubs I've found is
that they don't have the capacity to
identify what they are playing.
You're going to see a series of vis-
uals on groups that unless you
know the song or recognize the
group, you may like it but you don't
know what it is. We're dropping
i.d.'s into our pieces, like 10 sec-
onds into it or 10 seconds before
the end. We're identifying the artist
and the song title. From now on,
this is what I'm doing. When we get
a tape in, we make two masters.
One for clubs and one for television
because a lot of television shows
don't want that in there.”

Warner Bros. has a special plan
for clubs. “We have just instituted a

SPECIAL HOLIDAY OFFER!
Purchase
“A WALT DISNEY CHRISTMAS” —
a new videocassette featuring
4 classic Christmas cartoons —
and get a FREE

plan for clubs and we put together a
compilation tape,” begins Linda
York, assistant director in the la-
bel's tv and video department.
*The clubs sign an agreement with
us. They can buy it for a service
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MICKEY MOUSE PLUSH TOY!

charge if they like what's on the
tape. We've done our first compila-
tion tape.”” Currently, approxi-
mately 30 clubs are signed to the
program.

“The greatest proliferation of
new outlets for video has been at
the club level,” says Dan Davis at
Capitol Records. ““On rare occa-
sions, we will use them as an open-
ing act.”” This happened recently
when the Tubes' ““The Completion
Backwards Principle’’ video-
cassette was screened before vari-
ous concerts. Davis does not know
if Capitol will launch such an effort
again as the success of the idea var-
ied from club to club.

“In the clubs, you're getting the
hardcore buyers,” adds Jeff Aye-
roff, creative service vice president
at A&M Records. | see the playing
of videos as being better than most
opening acts. | get excited about
that because a great video can be
something kids talk about."

With clubs and cable opening up
as an avenue, there arises the risk
of the ""burnout factor,’ as Atlantic
Records' George Salovich, mer-
chandising vice president, calls it.
“Some acts are quite concerned
with over-exposure,” he empha-
sizes. ‘‘People keep seeing the
same video over and over. As an in-
dustry, maybe we should be much
more selective in how videos are
distributed. At Atlantic, we are
mapping out our video marketing
beforehand with a combination of
MTV, clubs, etc. No matter how
good a video is, there is that burn-
out factor."

Instore playing of videos seems
to be on the decline with all labels

(Continued on page 69)
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e Continued from page 64

but one painting somewhat of a
bleak picture in this area. ““It has
declined but we still get some
requests for them from stores,”
says Ben Hill, member of the na-
tional merchandising staff at Atlan-
tic Records and video library head.

“Four or five years ago, instore
was a major thing," recalls Capitol’s
Davis. “There are still a few retail-
ers here and there who use them.”

“We haven't found instore to be
helpful,” says Elektra's Goldsher.
“You have to find stores with the
equipment, the space, and actually
run them on a regular basis. It's
also hard to get accurate informa-
tion from all the different stores.”

“Instore never was much of a fac-
tor. It was never significant as far as
amount of exposure or results,”
notes Rick Dobbis, senior vice presi-
dent of artist development at Arista.

“Stores don’'t want to be both-
ered,” states CBS' Newman. ‘I
think what's going to happen is that
efforts on the part of MTV and this
new Heartbeat media network is to
tie in with stores with their cable
channel. This will replace the videos
where the guy at the store has to
take the 3’ tape out of the ma-
chine every three and a half min-
utes.”

One dissenting view of instore
play is held by RCA’s Steve Kahn.
““How can people say instore
doesn’'t work if the store never
turns the machine on? Of course it
won't work as long as the machine
is off,"”” he says, noting that he has

seen a slight upsurge in the use of
video instore.

Increased avenues for video—be
it club, cable or store—means more
video which means extra costs for
record companies. The task of
creating exciting, image-building
videos is made more difficult due to
inflation. ‘‘Last year, videos were
averaging somewhere around
$10,000 and now it starts at
$10,000 and goes up to $35,000,”
says Chrysalis’ Carhart. “We're still
treating them as non-recoupable
expenses.”’

“Our average cost for a video is
about $10,000 to $12,000 per
song,’ says Goldsher. ““We have
used some British directors who are
affiliated with companies here in
Los Angeles but we've not gone to
England. Some of the production
companies in England have prices
that are prohibitive.”

“| used to be able to shoot four
for $10,000," muses RCA’'s Kahn.
“But you can’t do that anymore be-
cause the public and the artists are
not happy with a simple stage
shoot. But, | don’t believe in spend-
ing a lot on these because there's
no return. | don’t think that we all
should spend what it took for ‘Bette
Davis Eyes' on each of our videos.
Did video or radio sell that record?
Right now, | think radio sells rec-
ords.”

Warner Bros.’ Linda York be-
lieves that cost is not an overriding
consideration as video is a longterm
situation. “We look at it as an artist
development tool, not as a seller of
records,” she says. “We see the

ATTENTION:
Producers, Agents, Artist Managers,
Publishers And Musicians

““THE VIDEO
PERFORMERS SHOWCASE"’
PRESENTS
L.A.’S FINEST

Currently Auditioning Singles,
Duos & Groups

to showcase for our indus-
try subscribers worldwide who can
now discover artists through
the convenience of video.

For Audition & Subscription Information:
call (213) 891-6161

“The Future Of Video Promotion Is Here"

promotional piece as an image
builder for the artist.”

“The recession is bad but once
you accept its parameters, things
may be better because you have to
be more clever,” offers Ayeroff.
“Art isn’t necessarily good because
it cost a lot of money."

“It's ironic that the acts that
need video most have the hardest
time getting the budget because
they don't have the sales history,”
says PolyGram's Epand. “We do
many of our videos on a collective
basis. We seek contributions from
the countries that are releasing the
record."

Another method is to seek in-
creased funds from the artists’
management or the artist. ““It’s all
going to depend on the individual
interests of the labels involved,”
states Arista’s Rick Dobbis. ‘‘There
are a number of labels which moved
into video software, others were re-
strained while others are only in li-
censing and partnerships. Over the
course of the next five to 10 years,
we are going to see a lot of flux in
types of financing.”

To keep costs down, both RCA
and Motown do most of their art-
ists’ videos inhouse. In New York,
RCA has a $250,000 complex which
does 90% of the label's videos,
record commercials and inhouse
new product sales presentations.

Inflation and legal hassles have
dogged the growth of the longform
video but the area continues to
grow. Chrysalis was the first with
Blondie's ‘““Eat To The Beat."” ““‘Ac-
tually, it has sold better than | ex-
pected,” professes Carhart. *Of
course, it is not as strong as ‘Super-
man.’

Though sales on the Kinks' live
“One For The Road’ videocassette
are not phenomenal, Artista’s Dob-
bis says there is more reason to be
optimistic than raw sales figures
might indicate. “We did not market
it. Time-Life Video had it and they
were dismantled. Given the circum-
stances and sales of other music
projects, this did rather well.”

The most adamant of the long-
form is David Bean, president of
the Carmel-based Pacific Arts Video
Records. He wouldn't disclose the
number of copies Mike Nesmith's
“Elephant Parts'" has sold but says
sales are encouraging for longform
video projects. “If a video sells
8,500 copies, that doesn’'t seem
like much,"" he begins. **‘But when
you take into account the number
of people with players and the $24
price tag, then the numbers seem
better.”

Whether longform or promo-
tional form, this past year has
shown that video has evolved into a
force to be reckoned with. A&M's
Ayeroff summed up the feeling of
those involved when he says: “|
don't know what this medium’s
Uncle Miltie is going to be. We're
seeing the future peeking in the
window at us.’’
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Record companies have mount-
ing libraries of promotional video-
clips of their artists which they have
employed successfully (and in
some cases not so successfully) as
an aid for selling LPs in-store. But
does the consumer want these as a
video package?

And what about the shape of
video music? Does the public want
graphic interpretations of songs?
Should it be a mixture? Should it be
something else?

Providing some insight into the
future of video programming, some
artists, producers, software firms
and other creators have already be-
gun to make product available.

Ex-Monkee Michael Nesmith,
who recently abandoned analog vi-
nyl for laser, has debuted *‘Ele-
phant Parts’’—a kind of super ‘Sat-
urday Night Live’ combining music
and video.

Still other questions.

Will consumers play video music
programs over and over again the
way they do audio LPs? How much
will they be willing to pay for a video
album?

Some of the major record labels
have already formed video depart-
ments and/or divisions to cope
with these and other issues, as have
some of the major hardware firms.

U.S. Pioneer, for example, has
created Pioneer Artists with two
disks already in the marketplace—
Paul Simon and Liza Minnelli con-
cert programs.

A look at present hardware also
underscores a few drawbacks for
video music. Practically all home
videotape players are still mono
only except for an Akai stereo Dolby
unit and a new JVC model, just
shipping. Other major hardware
VTR forces, however, like Sony and
Panasonic, should be to the U.S.
market soon though in two chan-
nel. And RCA is promising its stereo
CED videodisk player shortly while
LaserVision and soon to be debuted
VHD are stereo from the outset.

At present, though, the home
video music scene is not exactly a
barren wasteland.

A good number of contemporary
and classical music soaked films
are available from major video soft-
ware suppliers (primarily the film
studios).

Examples: ‘“Woodstock,"’
“Grease,” ‘‘Saturday Night Live,”
“The Sound Of Music,” A Star is
Born,” “The Jazz Singer,” ‘‘Fiddler
On The Roof,” “9 To 5," *“Fame,”
“The Wizard Of Oz and “Let It
Be''—just to name a handful.

Various video software firms, too,

have been aggressive in their video
music (concert) offerings.

From Warner Home Video:
Blondie, the Kinks, Rod Stewart,
Fleetwood Mac, and others. From
CBS Home Video: ELO, James Tay-
lor, REO Speedwagon, and “The
MUSE Concert.”” From Thorn EMI:
The Tubes Video and Queen.

MCA DiscoVision is prepping an
Olivia Newton-John videodisk,
“Physical,”” the name of a new au-
dio LP.

““Elephant Parts,”" is available in
stereo and soon other video-
cassette offerings will be in that for-
mat as major duplicators gear up
for stereo replication.

RCA SelectaVision also has quite
a bit of music in its initial catalog—
movies such as the Rolling Stones’
“Gimme Shelter,” all the way to
original, exclusive concerts such as
an upcoming Bob Welch videodisk.

Most observers feel that video
music entertainment is stillinan in-
fant form—that factors such as the
interactive nature of the videodisk
will move the medium to staggering
realities.

Adding the science of holography
to the equation also, it might be
possible to project three dimen-
sional images of artists into a living
room environment.

Because of the ability of the disk
to store information, according to
futurist Alvin Toffler, this scenario
might even be possible.

“Let's say,”" he conjures, “‘that |
am watching a Rolling Stones con-
cert, “‘and they are singing a song.
But there is another group that
sings the same song. Now maybe |
would like to hear their lead man
sing with the Rolling Stones and not
Mick Jagger. | am going to be able
to select that out and suddenly
create a new group . . . my own con-
coction.

“Surely it's going to be possible
because the storing of images has
been learned and we will see many
technologies of this type and per-
mutations of these technologies.
We are going to be able to substi-
tute the third violinist at the New
York Philharmonic for the third vio-
linist at the Berlin Philharmonic.
That's the ultimate customization
and the consumer performing a
creative act . . . tailoring a work of
art in a way to the viewer's desire
that has never been possible be-
fore.”

Credits: Editor, Earl Paige; Assist-
ant Editor, Ed Ochs; Cover and Art,
Lumel Whiteman Graphic Design.

SCENE — KATZKITCH AV, MusIC INC.
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* Pioneer Videodisk Japan Debut
Better Than Expected

NOVEMBER 14, 1981, BILLBOARD

By SHIG FUJITA

The Pioneer Electronic Corp. of
Tokyo placed its videodisk player,
LD-1000, and 70 titles of videodisks
on sale throughout Japan Oct. 9,
but the other companies have no
definite plans for releasing their
hardware and software on the mar-
ket. The overall mood is a wait-and
see one with the VHD group of 13
companies waiting to see what Vic-
tor Co. of Japan (JVC), the leader of
the group, will do.

The record companies say they
are waiting for the hardware
makers to announce the dates for
sale of their players, while the hard-
ware makers say the matter hinges
on when the software makers can
place enough titles on the market to
warrant the sale of players.

Pioneer took the lead in the
videodisk field by announcing in
August that it would market its
players and videodisks on Oct. 9,
but JVC, which had originally in-
tended to start sales on Oct. 1, an-
nounced in mid-August that sales
would not start until April 1982 in
Japan, June 1982 in the United
States and June-July in Europe.

From several days before the
start of sales, Pioneer displayed
huge LaserDisc posters at commu-
ting train stations and smaller post-
ers inside the trains, with the em-
phasis on the larger cities, including
Tokyo, Osaka and Nagoya.

LaserDisc corners and displays
were set up in several major depart-
ment stores, and these demonstra-
tion booths drew many people
showing great interest in video-
disks.

Pioneer, which is hoping to sell
5,000 players—Pioneer videodisk
system is the optical or laser type—
a month, received orders for 3,000
units even before they were actually
placed on sale. It is finding that
sales are much better than ex-
pected, and some observers are
predicting that first-month sales
may even go up to 10,000 units.

Pioneer is aiming at the young
people, believing that 70% of those
why buy LaserDisc players and
videodisks will be young people.
Consequently, the selection of
videodisk titles is aimed at young
people, including the movies and
music videodisks.

Pioneer is hoping to expand its
player production capacity to
15,000 units a month by the spring
of 1982, although actual produc-
tion will depend on how well the
players sell.

The Pioneer player LD-1000 is re-
tailing for $975 (Y228,000), while
the Foresight 50 complete with the
player, amplifier, color monitor tv, a
pair of speakers, tuner and acces-
sories is being sold for $2,476
(Y579,000). A slightly more deluxe
version, Foresight 70, is listed at
$2,780 (Y650,000).

LaserDisc Corp, a wholly-owned
subsidiary of Pioneer, is pressing
the LaserDisc videodisks at the rate
of 200,000 a month. Tatsu Nozaki,
general manager of LaserDisc, says
that production would be doubled
to 400,000 a month from October
1982. Nozaki was director of mar-
keting of CBS int'l in 1967 and be
came CBS/Sony Int'l general man-
ager in 1968 when CBS/Sony Inc.
was established.

He said that 600 stores were sell-
ing LaserDisc videodisks, and the
number of outlets would be in-
creased to 2,000 by October 1982.

Nozaki says, ‘‘We're receiving re-
ports that some stores are already
running out of videodisks. Of

Shig Fujita is Billboard editorial repre-
sentative in Japan.

course, it's still too early to predict
how sales will be. We'll have to
watch the market until February
1982 before we can get any clear
picture of the situation.”

creased to 100 by the end of the
year. The 70 avaitable include such
movies as ‘‘Alien,” “French Con-
nection,” “Omen" and music
videodisks such as Elton John's “‘In

Jones,” George Shearing’s **At Am-
bassador Auditorium” and “‘Com-
modores In Las Vegas.

All the English movies are bilin-
gual, English and Japanese. Titles
to be released soon include ““Hello
Dolly!,”" ‘*Poseidon Adventure "
“Sound Of Music,” "*MASH,” “All
That Jazz,’" “*9to 5" and many oth-
ers.

The videodisks are listed at

$24.80 (Y5,800), $29.08 (Y6,800),
$33.35 (Y7,800), $37.63 (Y8,800)
and $41.90 (Y9,800), depending
on length of play and contents.
Nozaki, who is very confident
that some companies which are
presently for the VHD system will
eventually switch over to the optical
system, said that Pioneer and La-
serDisc will display their player and
videodisks in space covering 14

The number of titles will be in- Central Park,” *“‘This Is Tom $16.25 (Y3,800), $20.52 (Y4,800), booths in MIDEM in January 1982.

Introducing a present

Once you go
through a record-
ing session with the
% new ATR-124 24-
© channel recorder
" by Ampex, you'll
want to go through
F another. Because with
" each new session you'll dis-
" cover something new you can
do. Things that you can only do
with a recorder that’s full of features of the future.

ATR-124 gives you the unheard of:
Time on your hands.
Which means you can use that time to give clients
more of what they’re paying for—your creative skills.
With the ATR-124 microprocessor-based control
system, you can pre-program what you want to do
ahead of time so you won'’t waste studio time setting
things up. When their time starts, you’re ready to
record by touching a single recall button.

ATR-124 also lets you duplicate a technique
you may have used earlier in the session without

having to rethink what you did. Just touch the
memory button and it’ll all come back to you.
ATR-124 lets you rehearse what you’ve got in mind,
without recording it, to make sure
what you’ve got in mind is right.
Tape can be manipulated faster
which means you'll get the

sound you want soconer. And

the chance to try something “a
little different.” All because of

the speed and accuracy that
ATR-124 puts at your fingertips.

ATR-124 doesn’t take away
vour creativity, it adds to it.
The less time spent setting up,
correcting, and redoing, the
more time spent creating. And
when you add features that
help you create to the ones that o
help you save time, you’ve got one very potent
piece of audio machinery. Take the control panel
for instance. It’s like nothing you’ve ever seen.
Pushpads linked to a microprocessor give you a
new level of creative flexibility. Program a setup,
then change it. Then change it back, all with a
single fingertip.

A repeatable, variable speed oscillator for pitch
correction and special effects is built in. In addition
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Susumu Kamura of JVC's public
relations office, said that no exact
date has yet been decided for re-
lease of JVC's player and disks.

At the electronic show held early
in October in Osaka City, at least 10
hardware makers displayed pro-
totypes of players. Pioneer and
Sanyo were the only ones displaying
optical or laser players. Sanyo also
had on display CED and VHD sys-
tem players.

Toshiba and Hitachi also dis-
played CED players as well as VHD
units. Other companies showing
VHD units were JVC, Sharp, Matsu-
shita Electric, Mitsubishi Electric,
Nippon Electricand Trio/Kenwood.

Sony was the only major hard-
ware maker not displaying a player
in the electronic show.

As to why JVC postponed sales
for half a year, Kamura said that
time was needed to eliminate the

problems connected with pressing
the videodisks. “‘It took longer than
expected to iron out all the kinks,
including the balance of materials
used in the disks so that they could
withstand the higher temperatures
used in pressing,” he pointed out.

Believing that the availability of
adequate titles is very important,
JVC has signed contracts to pro-
duce and market films with ABC
Video Enterprise. JVC has also ac-

VE0)

MIUSIE

quired the exclusive right to a series
of 50 French films.

With United Artists and Para-
mount agreeing to custom pressing
of their films on the VHD format,
the VHD system will have available
a very wide range of movies.

fromthefuture: ATR-124.

to the standard output, there is an optional auxil-
iary output with each channel that enhances
flexibility. So don’t think that ATR-124 is going to
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replace anything that you do. On the contrary, it’s
going to improve the skills you have, if not help
you develop some new ones.

ATR-124 picks up where ATR-100 leaves off.
It’s only natural that the people who brought you
the ATR-100 should be the ones to bring you some-
thing better. ATR-124 offers you 24 channels
instead of 4. You also get many new and exclusive
features. The kind that have set Ampex apart from
the crowd for the last 30 years. Features like bal-
anced, transformerless inputs and outputs; a
patented flux gate record head; 16” reel capability;
input and output signal bus for setup alignment;
membrane switch setup panel; fingertip-operated
shuttle speed control; and microprocessor-based
synthesized Varispeed -50% to +200% in .1% steps
or in ¥ tone steps. ATR-124 also features micro-
processor-based control of Channel Grouping,
multiple 24-channel Setup

: Memory, Program

ATR-124’s
rugged, precision it
machined casting provides
unsurpassed mechanical
stability

Sied and aEcuraey Gt vetr fngertio:

ATR 124 nptmng:. .
As impressive as the ATR-124 itself.
With the addition of a built-in Multi-Point Search-To-

Memory, and Record Mode diagnostics. The
point is this: If you like the ATR-100, you’re going
to love working with the ATR-124.

Cue (MPSTCQC), you can rehearse edits and control

mable Monitoring,
Stay Alive

five tape-time actuated events and be compatible
with SMPTE time code. Separately controlled aux-
iliary output amplifiers with each channel provide
simultaneous
monitoring of nor-
mal and sync play-
back as well as all il
other monitoring ===t
modes. A roll-
around remote
control unit can
also be added to
the ATR-124
which contains all
control features
normally found on
the main unit.

ATR-124. Your next

step is to experience it ﬁrsthand
As you scan the points we "ve covered, remember
that you’re scanning just a small portion of ATR-124’s
story. We haven’t even begun to discuss the

¢ accessibility of key components for easy servic-
¢ ing and minimal downtime, or the features

TATR 128 Multi Point Search To Cle (MPSTC

Provides 100 cue locations.

W we've built in to give you greatly improved tape

AMPEX
Listentothe future

Audio Video Systems Division

handling. To find out more, write to us at the

/’ address shown below. We’'ll send you a brochure
on ATR-124, our latest audio effort.
ATR-124. Pure 24-Channel Gold From Ampex.

401 Broadway, Redwood City, California 94063 415/367-2011
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Kamura also pointed out that the
JVC VHD player will be compatible
with the image signals for all three
systems—PAL, SECAM and NTSC.

As for the price of JVC's VHD
player when it finally comes out, Ka-
mura says he could not reveal any
concrete figure, although it would
be lower than the Pioneer price. He
said he had heard Sharp wanted to
peg it below $427.60 (Y100,000).

Takayuki ltakura, manager of
Trio-Kenwood Corp.’s public rela-
tions dept., expressed the opinion
that the price should be less than
$855.25 (Y200,000). He thought
the desirable price of around
$641.45 (Y150,000)-$684.20
(Y160,000) could be attained
through production and sales.

Itakura says that Trio had not fi-
nally decided yet on which system
to adopt, CED or VHD. It had
started research on the CED system
seven years and on VHD a year ago.
Initial production will probably be
2,000 a month for the time being.

Toshio Suzuki, chief of the over-
seas section, videodisk develop-
ment promotion dept. of Toshiba,
says that Toshiba has still made no
final decision on when to sell its
VHD players in Japan, although it
has been exporting CED players to
the United States and Canada from
June this year.

He thought the demand for
videodisk players will go up gradu-
ally and steadily, since people are
already used to watching images
while listening to sound because of
the video tape recorders.

He says that Toshiba-EMI's devel-
opment preparations office was
studying what to do about software.

His opinion was that it is “now
the time just before dawn breaks"
in the case of videodisk.

Yoshio Sugita, chief of Matsu-
shita Electric's public relations sec-
tion, says that Matsushita had no
concrete date but would place its
players on sale about the same time
as JVC. “Our basic policy is that
there is no need to hurry and that
adequate software must first be
available.”

He also says that the post-

ponement of the sale of VHD sys-
tems was due in part to some prob-
lems in making the videodisks. He
said that dealers and stores are
placing great hopes on videodisk
players as the item of the future.

Sugita says that audio experts
and critics are saying that at least
500 if not 1,000 titles should be
available or sales of players won't
increase appreciably.

Sony, which didn't display a pro-
totype in the electronic show in Os-
aka, does not intend to produce
and market players for home use,
although it will continue to make in-
dustrial units. It sold 4,000 indus-
trial units to Ford Motor Co. last
spring; they were the optical type.

CBS/Sony established its video
software division on Aug. 21, and
the division headed by Hiroaki Ish-
ikawa is currently checking the mar-
ket situation and sales possibilities.
The preferences of the customers
must be ascertained before video-
disks are actually pressed and mar-
keted. Consequently, CBS/Sony
cannot give any definite date on
when software will appear on the
market.

This is more or less the situation
prevailing in the record companies,
when software will appear.

Pioneer has made a head start in
this new field, but the other makers
are waiting to see what happens
and how the consumers react to the
videodisk itself. As pointed out by
Nozaki of LaserDisc, it will be Febru-
ary 1982 or later before a clear pic-
ture emerges.
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In A Hit Movie Business

® Continued from page 58

Closed clubs require either a one-
time or an annual up front fee.
Some fees are set low to only cover
administration and mailings with
the customer getting either no
break on list or only a modest incen-
tive discount on programs as well as
blank tape, accessories and other
items. Alternately, some annual
fees are set high in order to bind the
customer over an extended period
with an anticipated number of min-
imum “‘free’’ rentals.

By whatever means, rentals are
rapidly climbing. Paramount and
3,848-store nationat merchandiser
Fotomat report 20 and more rent-
als to every sale for growing num-
bers of titles. The “*Barbarella’ sci-
fi flick starring scantily clad Jane
Fonda is something that today’s
predominantly male video movie
customers . .. when given the op-
tion . . . seem more eager to experi-
ence for $9.95/5-days but do not
necessarily want to own it forever
and ever for $54.95 says Fotomat.

While last year's flap over concur-
rent day/date video releasing with
theatrical has now subsided, the
fact remains that video releasing
has been advanced from the rear
over all types of electronic trans-
mission releasing: pay, network
and syndication.

The movie companies are now al-
most routinely following first theat-
rical with video releasing in six to
nine months. They have quickly
learned that the large advertising
and promotional budgets spent to
pull the public into theaters can
also be made to pay off in increased
home video revenue.

Warner Home Video president
Mort Fink in his Sept. announce-
ment of his highly controversial
rental-only plan made it clear that
Warner regards home video releas-
ing as an extension of theatrical.

The pressure is on from the
movie companies to capture with
video audiences that still love mov-
ies but that are fost to theatrical.
Fink revealed that while a theater
ticket still nets the largest average
return to the studio of $1.50. prere-
corded video viewing works out to
75¢c while home pay TV viewing
drops to 35c¢, home network view-
ing brings 20c and home syndica-
tion television viewing bottoms at
10c.

With the switch to rental develop-
ing as a logical result of the kina of
hit movie product being offered and
the way it is being marketed, critical
questions which must be answered
in the coming months are what kind
of a rental business is it to be . . .
commodity or exhibition? Who's go-
ing to contro! it . . . retailers or pro-
ducers? And how?

The original film buff oriented
collector market that lunged at the
chance to legally outright buy the
first 50 Fox video movie titles
(M*A*S*H,"  -Patton,” “The
French Connection,” etc.) offered
by Magnetic Video in '77-'78 and
around which the labels ana many
of the leading video program re-
tailers such as NYC's Video Shack
and Video To Go tailored their mar-
keting is still there . .. and always
will be.

But neither Fox, nor any other
studio, had ever outright sold its
product as a commodity before.
Fox, joined by all the other Holly-
wood majors, started to do just that
and laid the basis for today's com-
modity-styled distribution in which
they and their distributors have got-
ten their money up front but in
doing so gave up to the retailer all
further control and revenue partici-
pation.

Starting over a year ago when

player sales began to spurt the
video program business turned
from a collector to a rental market.
Stock laden retailers ready and will-
ing to respond to rental requests
found no legal barriers in spite of
the bullying threats of shocked
movie company executives. Retail-

ers had bought their stock and as
long as they didn’t copy it or publi-
cally perform it they could commer-
cially exploit it in any way they
pleased.

Separate studies in 1980 by Co-
lumbia, Paramount and other

movie companies all confirmed that

rental was going to be a fact of life
as a result of the commodity form
of distribution which they them-
selves had organized, nurtured and
counted on for a quick return.
“It's not that we're against
rental,”” says Fox Tele-
communications president and
Magnetic Video boss Steve Roberts
. “‘we just want to share in it.”
However, as the industry leader
with the biggest and most diverse li-

brary, Magnetic Video is still study-
ing the situation.

Every movie company now sin-
cerely believes rental generated rev-
enue will begin to heavily outpace
sale generated revenue in the near
term and is trying to devise a
scheme to “‘share" in it by various
legal and business strategies.

This summer Roberts quietly ap-
peared before the copyright hear-
ings of the House Judiciary Sub-

The Magnetic Video library is an exciting way to
turn on your profits. It's the most complete selec-
tion of videocassette movies available. There’s
something for every taste and every customer.
Classics, musicals, romance, even sports. On the
following pages is a sampling of the most popular
features offered by Magnetic Video. All available
in both VHS and Betalll.

But we bring you more than great titles. We

ITA GOLDEN
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OVER 400 WAYSTOTURN ON YOURTV.

D R A M

VIDEOCASSETTE

AWARD WINNERS [cn i eNcE/EICTION
THRILLEHT R

The African Queen
Alien

All That Jazz
Brubaker

Butch Cassidy & the

Sundance Kid

The French Connection

*Hello, Dolly!
The Longest Day
M-A.S-H

The Muppet Movie
9to5
Norma Rae
Patton

The Rose
Silver Streak

The Sound of Music
The Stunt Man
Tora! Tora! Tora!

All About Eve
Autumn Sonata
Barefoot Contessa
Black Marbie
The Black Stallion
Alien Brubaker
Buck Rogers Conquers Charly
the Universe Coming Home
Carrie *Deadly Hero
Damien—Omen Il The Diary of Anne Frank

‘The Day the Earth Stood Still  Farewell My Lovely
For Love of lvy
Inside Moves

] Julia

Junior Bonner

J Last Tango In Paris

d The Last valley

Fantastic Voyage
The Fog

The Fury

Leonor

*The Making of “Star Wars”
The Manitou

The Omen Man Friday
Phantasm The Man with the
Planert of the Apes Golden Arm
Saturn 3 Miracles Stilt Happen
Voyage to the Bottom

of the Sea

www americanradiohistorvy com

constantly support our dealers with exciting
advertising and merchandising programs.
They’re designed to keep a steady flow of traffic
in your store. Take a moment and look over our
Video Collectors’ Guide. It can guide you to
higher profits.

or more information, call Len White, Director
of Sales, Magnetic Video Corporation.
(313) 476-2250.

A MYSTERY/SUSPENSE

The Big Sleep
The Boys From Brazil

My Bodyguard
Norma Rae
Oid Boyfriends
The Paper Chase
Raging Bull
The Robe
Room At The Top
Straw Dogs
The Touch
They Shoot Horses
Don't They?
The Turning Point
The Killing of Sister
George
The Domino Principle
m The French Connection

Goldengirl
The Incredible Magic The Hound of the
of Magic Volume | Baskervilles

Madame Sin
The Medusa Touch
Murder By Decree

The Incredible Magic
of Magic Volume 1l
Watch Your Step

Program | The Night Stalker
Watch Your Step The Onion Field

Program |l Sanctuary of Fear
Watch Your Step Sleuth

Program it *Stiletto

The Tamarind Seed

Voyage of the Damnea
(= - B - B -1 Whotever Happened i}
to Aunt Alice?
Let It Be Winter Kills

Money Madness

Ron Hayes' Odyssey

Scruggs

The Strange Case of
Alice Cooper

Sympathy for the Devil

.
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committee to argue that successive
unauthorized rentals of a video
movie by retailers to the public con-
stituted public performance under
the copyright law and hence could
be legally prevented by a studio
even though the retailer had bought
and paid for the copy.

What particularly irks Roberts is
that his Magnetic Video titles and in
some cases even his own Magnetic
Video logo are being prominently

featured in such national open and
club rental plans as run by Foto-
mat, the 29-state VideoConcepts
chain (3 days, $4.95; 7 days, $7.95;
14 days, $1095) ... and in re-
gional plans such as run by the five
store Washington, D.C. metro Erol's
(7 days, $5).

Estimates put the number of
video program retailers (those for
whom revenue from programming
is the corner stone of their busi-

ness) who are unknowingly oper-
ating deeper and deeper into the
red at 10 to 15% and growing. A
sudden panic realization results in
99¢c/night rentals; reboxing used.
traded and returned for sale as
new; and backroom piracy.
Retailers attending NARM's last
August NYC Video Program Retail-
ers meeting came away with the
generally middle of the road recom-
mendation that the only way to

WD)

make it with today's theatrically
skewed hit movie catalogs was to
rent during a title's initial popu-
larity window and then to quickly
sell it off when the window starts to
close. In this way they could max
imize their return on investment ac-

ACTION/ADVENTURE

All Quiet on the

L Bc oM E D Y

-

m .H
c L as s 1 c

Western Front
Blood and Sand
“The Blue Max
A Bridge Too Far
Capricorn One

The Cassandra Crossing

Circle of Iron
Day of the Dolphin
*The Desert Fox

Dirty Mary, Crazy Larry
The Eagle Has Landed

Escape to Athena
Gentleman Jim

The Great Train Robbety

Kagemusha
The Longest Day
Patton

The Poseidon Adventure

Raise the Titanic
*The Sand Pebbles
Stingray

The Stunt Man

The Thomas Crown Affair

Tora! Tora! Tora!

The Towering inferno
Twelve O'Clock High
Vanishing Point
*Von Ryan's Express

The Adventure of
Sherlock Holmes’

Barefoot Contessa

Beyond the Valley of
the Dolls

Blue Hawaii

Brief Encounter

Carnal Knowledge

Dreamer

FolsSeT

*Fun in Acapulco

*G.l. Blues

Generation

*Girls! Girls! Girls!

The Graduate

Hard Country

In Praise of Older Women

Jenny
*King Creole

Laura

Letter to Three Wives
The Lion in Winter
The Moon is Blue
Myra Breckinridge
Night Games
*Paradise Hawaiian
Style

*Roustabout
The Sailor Who Fell From
Grace With The Sea

The Sensuous Nurse

o Two for the Road
WESTERN A Touch of Class

Apache

Butch Cassidy & the
Sundance Kid

Cry For Me Billy

The Duchess and the

Dirtwaier Fox

An Unmarried Woman

Smarter Brother
All Screwed Up
Annie Hall
Baltimore Bullet
Breaking Away
A Change of Seasons
Don’t Drink the Water
Heartbreak Kid
High Anxiety
Hopscotch
It's A Mad, Mad, Mad,
Mad World
King of Hearts
Kotch »

La Cage Aux Folles

Lovers and Other
Strangers

A Man, A Woman, and
A Bank

M-A-S-H

Movie Movie

. A Nice Girl Like Me

9t05

Pink Panther

The Producers

The Seduction of Mimi

Semi-Tough

Silver Streak

Suppose They Gave a
War and Nobody
Came?

Take the Money and
Run

The World's Greatest
Lover

DOCUMENTARY Young Frankenstein

. Greatest Legends of

The African Queen
The Bible

Casablanca
Greatest Legends of The Chaplin Revue
Baseball {3 shorts)
Greatest Legends of The Circus (Chaplin)

Basketball City Lights (Chaplin)

Cleopatra

42nd Street

The Gold Rush and
Payday (Chaplin)

The Great Dictator
(Chaplin)

Heidi

The Jazz Singer

The Kid and The idle
Class (Chaplin)

A King in New York
(Chaplin)

Limelight (Chaplin)

The Longest Day

Miracle on 34th Street

Modern Times
(Chaplin)

Football
Greatest Sports
Legends Volume |
Greatest Sports
Legends Volume I
Greatest Sports
Legends Volume lit
A Golden Decade of
College Footbatl
1970-1979
The Miracle of Lake
Piacid: Highlights of the
1980 Winter Olympics
Olympic Highlights of 1976

How to Sports

Billie Jean King— Monsieur Verdoux

Tennis Everyone (Chaplin)
Willie Mosconi's World Notorious

of Pocket Billiards Rebecca
Jack Nicklaus Sports Clinic  Rebecca of

Pelé—The Master and Sunnybrook Farm

His Method Those Magnificent Men
in Their Flying
Machines
Tom Jones
M U s 1 c A L Rgheitpe
(Chaplin)
All That Jazz Yankee Doodle Dandy

The Dancing Princesses
The Dancing Years

Zorba the Greek

cording to what a given store's cus-
tomer base indicates it wants.

Such a business plan is one
thing. Putting it into operation and
then properly managing it in the
face of the intensive product load
ing now being heaped upon distri-
bution by the studios is something
else.

Movie company execs make it ab-
solutely clear they are out to in-
crease their rental participation or
else, so they say; they can't see any
way of funding the production of
the new product which will become
necessary when their present movie
libraries become exhausted over
the next two to four years.

To this end the Hollywood pro-
ducers are on the move, carefully
watched by the independents. and
are being almost as inventive in
their approaches to rental as have
been the retailers

But while the Paramount and
Disney plans largely go with the flow
of today's commodity oriented re
tail video program business,
Warner's approach completely re-
verses it and, if successful, would
have the effect of turning the re-
tailer into a pure rental agent,
home video's equivalent of a theat-
rical exhibitor.

Under Paramount’s across the
board surcharge plan which hikes
the discounted price the retailer
pays to get product for resale, Para-
mount obtains its estimated rental
turn royalty up front and encour-
ages a combination of rental and
sale by its retailers out of a single in
ventory.

It's neat, clean and requires no
records. The retailer operates in
whatever way he wishes . . . all
rental, all sale, or any mix . . . sets
his own fees and terms. Paramount
has kept it in every way a purely
commodity based business while at
the same time finding a way to sat-
isfy its claim for rental participa
tion.

Disney which in early ‘80 advo-
cated and tested rental-only but
found for various reasons it
couldn't live with it at the time,
came to market at the end of the
year with its dual inventory plan.
Authorized retailers who only want
to sell, purchase sale-only inventory
from Disney but contractually agree
not to rent it in any way, shape or
form.

If they want to also rent Disney
product. or only want to rent, Dis-
ney rents a separate rental-only in
ventory to the retailer a title at a
time at a flat 13-week minimum fee

Z0INUSIGIE

ayvo8111g ‘1861 'L H3IGWIAON

The Amazing Apes m Fiddler on the Roof

Creatures of the Amazon Giselle

The Great American
Wilderness

which a retailer can handie in what-
ever way he wants to.

*Hombre |

*Adventures of Mighty

$ ) Mouse IV SEEOUR While there was and still remains
Men of Destiny: Artists . ] a lot of retailer grumbling—and
and Innovators A%iﬂ;:rss of Mighty CATALOG FOR many have chosengto stay ogutside
Me;glic:fcl()]eles;iln::gvsorld TPy s COMPLETE and to get sale-only Disney product
A gur Sawyer INFORMATION from third parties for unrestricted
Milestones of the [} ) .
1 Astronut rental or sale—Disney has adjusted,
Century: The Great wars | : -
) The Best of Heckle & shaped and supported its plan this
Milestones of the Jeckle IV . 1 . M
Century: 20th .Theegese'eo' o past year and IS winning growing if
Century Turning Points Jeckle V Avallable in Beta Il and VHS Formats. not yet universal acceptance.
The Pope in America: A Dinky Duck Il Title availability subject fo change Ashln tTe calselo;tPtahramount. glts
Journey for . without notice. ney has largety le € commodity
Understanding Doctor DO""'? *Hello, Dolly! “These features also in Spanish and orientation of the video program
“Last Train From Gun Hill Predators of the Sea Hucklieberry Finn H.M.S. Pinafore NTSC Standards. T T T L e P Fr
*Macho Callahan The Secret World of Hugo the Hippo The King and ! o canols is ti ; ' i
Soldior Blue € Secret World of Jesus of Nazareth el Video Corporation ney is tiptoeing around with rental-
Reptiles € Rose only availability with its current

Ring of Bright water

They Call Me Trinity
Tales of Deputy Dawg #i

Trinity Is $til My Name

Vanishing Africa Song of Norway “Dumbo’" test.

The Sound of Music

Zachariah Tales of Deputy Dawg il There’s No Business Like e Vigrner reriFeriyaEEn 2l
The Muppet Movie Show Business ready reported and tracked in detail

] @ Possible Possum I! west Side Story by Billboard and which has started
Sidney the Elephant II Yeomen of the Guard ATWENTIETH CENTURY-FOX CONPANY with its first retailer test in Dallas

Terry Bears |l and other Texas markets. proports

The Wacky World of to completely assume the entire re-

Mother Goose tailer's burden from fulfillment, in-

ventorying and marketing
thereby moving him out of the com-
modity business and into the exhi-
bition business.

In point of fact Warner, Home
Video president Mort Fink has an-

(Continued on page 76)
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® Comtinued from puge 60
through spiral tracks circling from
the edge of the center. Because it is
nonrecordable, like audio disks,
massive software is essential. Mu
sic has been a big software concern
for the two presently existing video-
disk formats, with RCA releasing
the famous Blondie "Eat To The
Beat" video album on its CED for-
mat disk, and Pioneer Artists most
recently releasing to great success
Paul Simon and Liza Minnelli con
certs on its Laser/optical system.
Technologically, RCA's CED for-
mat is merely audio record science
taken to its furthest refinement. It
utilizes needles, grooves and a viny!
disk. Only the second generation
machines will be stereo. Laser/opti
cal, as its name implies, uses laser
technology and already has stereo
capability as well as such features
as instant access, freeze-frame,
fast, slow, backwards motions, etc.
The VHD format, due out in
spring of 1982, is a mix of the ad-
vantages and disadvantages of
CED and Laser technology. All the
Laser special effect features are
available, but a vinyl disk is still
used. The disk is grooveless and the
needle rides over a larger surface

space, enabling a longer disk life
than RCA's format though less than
the Laser-based system, which has
indefinite disk life. The cost for VHD
equipment will be more than the
$450 RCA price but less than the
$750 Laser/optical price, and it's
been proposed that one third of the
software will be music and theatre
events.

In the competition between
videodisk and tape, Michael Bard of
Metavision notes that the disk’s
prime disadvantage is its inability
to record: "‘This might seem ob-
vious. But the average consumer
looking to get into video usually
isn't aware the disks don't record.
When he finds that out, tape wins
hands down.’

According to Metavision founder
Peter inebnit, one way of bypassing
disk's lack of recording ability is to
fully utilize the instant access and
special effects features of the Laser
and VHD formats by combining it
with computer technology. The re-
sult—interactive video with the
viewer reacting to the video equip-
ment and that equipment reacting
back. Metavision has several inter-
active projects in the work.

“Interactive video hasn't hap-

Programming
available for
television, cassette,
cable and
theatrical markets
worldwide.

At the Beverly Hilton Hotel Contact:
Lora Ballato or Jo Manuel

Ballato Jones GKing

10 West 33rd Street, Penthouse

New York, NY 10001

(212) 947-2445, Telex: 666750

pened sooner because the video-
disk idea evolved out of tv and the
first notions were to give people tv-
like experiences. They didn't realize
when they headed down the prim-
rose videodisk path that the com-
puter was part of their future.”

The MIT interactive disk project is
perhaps the most extensive inter-
active project. Twodisks and a com-
puter were combined to paint a
video map of Aspen, Colorado. Us-
ing the computer to control disk ac-
cess, the viewer was able to visually
drive through any street in the city.
stop at any point and pick out land-
marks of interest and be treated to
a history discussion and more.

““As a software producer it's
tempting to want to design things
for disk that require interaction
with a computer,’”” says Theo
Mayer, another Metavision
founder. “‘But on a consumer level,
the equipment’s not there, though |
think within five years you're going
to see computer intelligence in-
corporated within videodisk equip-
ment."”’

MCA LaserVision software divi-
sion has already released a parti-
cipatory disk that utilizes the al-
ready available freeze frame and
other special effects of the Laser
system. Entitled the ‘‘First National
Kidisc,” the disk contains 25 inter-
active programs, including a frame-
by-frame lesson in building paper
airplanes, 101 jokes, a chapter on
making a water-glass xylophone
with 25 play-by-number tunes, etc.
By using that same format applied
to music video, imagine the appeal
of a videodisk containing one side
with a concert of a popular artist in
stereo and the other side using the
time-squeezing freeze frame capa-
bility to retain the artist’s lyrics,
song sheets, biography, anything
that 54,000 frames per side could
hold.

In looking at technology's effect
on video, it's important to note that
although the proliferation of hard-
ware brings down prices as new
equipment quickly becomes old, it
also makes the consumer wary.
“It's true,”” says Inebnit. “'I'll be
raving about this system and saying
it can do this or that, and the com-
mon reaction is for someone to say,
‘I'll wait. Next year it will be cheaper
and do more things or it will be ob-
solete.’

This same wariness is found
among video music producers, who
grudgingly feel the necessity to ob-
tain the latest state-of-the-art
equipment to make state-of-the-art
videos.

“We rent facilities,”” says Flat:
tery. *'We never buy equipment, be-
cause in this business, hardware is
always changing. When you buy
something you have to deal with
maintenance and the fact that
when you're not using it, it's losing
money for you."”

“Technology makes it easier to
do things from an application
standpoint,” says Philip Mancino,
executive vice president in charge
of engineering for Modern Tele-
communications, Inc. “‘But the
rapid changes make it more diffi-
cult monetarily. Let me give you an
example. We have a Quantel, a digital
device that can manipulate pictures
and cause some very beautiful spe
cial effects. The basic unit is well
over $100,000. We bought it 18
months ago.

“Six months ago Ampex produced
a thing called Ampex Digital Effects
or ADO. It made our Quantel obso-
lete. Now from a technological
standpoint a magnificent piece of
equipment was produced that can
do effects that can't be done even
in film. But it costs $250,000 and
now what do we do with our old
Quantel.”
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Because of the increasing sophis-
tication of video music special ef-
fects, Mancino is seeing more and
more groups shooting in the studio
as opposed to outdoors.

‘It's because of the convenience
of quick post-production and the
controlled environment of the stu-
dio,” he says. “There was a time
that people did a lot more remotes
because they wanted a spon-
taneous reaction. Now because of
all the special effects, they see the
need for a studio environment.
Most video music sessions are for
promo tapes and the groups are lip-
synching. In order to create the ef:
fects, they need to do it over and
over again to integrate the visuals
and music properly. The best place
for that i1s the studio.”

The key to putting together any
visual project is the editing. Com-
puters and microprocessors have
transformed the task of video edit-
ing into a very different task than
film. Video is molded, not cut. Spe-
cific scene changes are experi-
emented with, time code numbers
are put into computer and the as-
sembled sequences are transfered
to whatever master tape format de-
sired (usually one-inch Type C) at
the flick of a switch. Digital effects
equipment such as Quantel work
their magic by converting video sig-
nals into digital information and
then converting that information
back into pictures, mutated at the
directors will into different sizes,
shapes, movements, etc.

Steven Schwartz of Excalibur
Video system, a state-of-the-art
digital production house, believes
that in some ways the varieties of
video effects has grown too large.
So many combinations are avail-
able that the operator is more con
cerned about finding the right but-
tons to push than translating a
visual inspiration into reality. He
feels the key will be found in the in
creased use of computers and the
simplification of editing systems.

“They are simply going to have to
refine the number of buttons and
become a lot more automatic than
they are now,” he insists. “Right
now, | have to type in quite a few in-
structions to get a complicated edit
performed. Soon you'll see those
edits becoming library stock edits
requiring single key strokes.”

One editing room in the Los An-
geles-based Excalibur complex has
a computer voice that responds as
buttons are pushed, reminding the
editor of what he has requested and
admonishing him with ‘‘Please, try
again, ready, set, go" when he
makes a mistake. Schwartz sees
such accessories developing into
active interfaces with the human
visual/audio artist.

‘Whether it's spoken -or written
or activated with buttons and lights
changing, | think ultimately we're
going to see a soft keyboard, where
you have a limited number of entry
buttons and the buttons change
their nomenclature and numerics
like a chameleon. | feel that's a ne-
cessity because we're constantly
adding more and more capabilities
and this digital system here has got
so many buttons now it's intimidat-
ing. We're still finding out applica-
tions for some of them, where we
discover when we hit this and this,
then that happens.

“Overall, | see video facilities like
this one moving toward centralizing
all the components of television
technology. | see the movement of
cameras, image origination, com-
puter graphics and image distortion
or synsthesis all being controlled by
an editing system which up to this
point has been limited to control-
ling other video tape recorders and
sequencing events. When all those

technologies start to find them
selves in the same console, you're
going to be looking at the ability to
play with the entire process of gen-
eratingan image or look from top to
bottom.

Above all, visual music is an art
form. Where does art fit among all
this dazzling display of present and
future technology.

‘It's hard for me to put tech:
nology and art ahead of one an-
other,” says Denise Gallant, a vis-
ual music artist who spent the last
seven years perfecting a real-time
image processing system. “‘To me
they're a perfect match, and | think
in the future, art will have a purpose
just as technology has a purpose.

““The most important thing is the
human element. On a technological
level, there has to be an interface of
the engineer with his designs. The
engineer needs to work artistically
with his equipment so he can mold
it into a simple and creative tool,
directly interfaceable between the
mind and hand. And on the artistic
level, it helps for the artist to know
the technology so that the artist can
program something new, rather
than copy what's been done a hun-
dred times.”

“Watch the kids,” advises Meta-
visions Inebnit. ““Watch what hap-
pens when they grow up with this
technology as part of their everyday
lives. They'll invent things we never
dreamed of.”

Movie Business

® Continued from page 75

nounced that Warner will never
permit any of its titles that it still
controls to ever be sold again . ..
even to the extent of buying them
back from retailers who sign.

Increasing its catalog by almost
50% with a liberal salting of very re-
cent theatrical run titles (‘'Super-
man |I,”" “Arthur,” etc.), Warner
which cancelled out all prior distrib-
utor and retailer agreements, now
will deal with anyone, anywhere . . .
from Mom & Pop to Mass Merchan-
diser . . . who wants to rent one or
more of its titles on a week by week
basis.

Under Warner's plan it’s not even
necessary to shelf stock titles. A
Warner rental agent can operate
completely out of a catalog ..
when he makes a rental, he can
turn around and book it from
Warner for a 48-hr. maximum deliv-
ery.

Warner says video program
rental is here to stay and is now
moving to build an entirely new
business plan to handle it as an ex-
tension of its theatrical box office
business.

Few already established retailers
seem to like the Warner plan, but
some spoken to see in it a way of
getting out from the crushing in-
ventory burden that past studio
practices have built up.

One of the disappointments is
the position Warner takes that it will
never sell. *“What happens,” says
retailers, “‘when a Warner title
makes it to pay-tv or broadcast tele-
vision where it can be videotaped

. why can't they then be made
available for sale?”" Unconfirmed
reports are that eventually Warner
will make make such an adjustment
in its plan.

The irony in it all is that when
Warner first came into the market it
insisted on sale only, even with na-
tional merchandiser Fotomat, which
has become an authorized renter of
all other studio properties with the
notable exception of Magnetic
Video.

Warner has now done a 180°
and is looking to get the entire in-
dustry to do likewise.
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, industry’s leading news
" source — and marketers’ video/
sound business connection.

Make a date to give your customers and

prospects early notice of your new products

or services. In the January 9th CES issue of

Billboard. You'll get bonus circulation at the

show, where you can also “tag” your booth

I number right on your ad. We close for copy
December 18, 1981.

If you aren’t booked to exhibit at CES, make a

=
- : date to have Billboard sell for you there anyway.
- ' Your ad message will be seen by distributors,
retailers and reps in the U.S. and around the

The only place for complete, comprehensive world. Your ad will reach an ABC-audited,
coverage of this winter's CES — with news and decision-making audience...readers who buy.
photos of video, audio, tape products and acces- Reserve vour space today. Contact Ron

sories is Billboard — the video/sound business’ Willman, {);rectgr of Salesy,' Video/Sound
SECLTEUIIEIE) Business at 212/764-7350 in N.Y. or Joe

No other publlcanon provides the kind of cov- Fleischman at 213/273-7040 in L.A. Ask them
erage that Billboard provides. We do it earlier, about making selling dates at lots of trade shows
more thoroughly. Every week, all year long. and industry events, all year.

CES Issue Date: January, 9, 1982 Advertising closes: December 18, 1981

Billboard.

Your Video/Sound Business Connection
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Video

s wen AT BEVERLY HILTON HOTEL sy

[3 300 For 3rd Video Conference |

® Continued from page 3

communications: Al Markim. Video
Corp. of America: and Herb Men-
delsohn. CBS Home Video.

® Rounding out Friday is “A Day
In The Life Of A Movie.” moderated
by Bruce Polichar, vice president,

business affairs, the Samuel Gold-
wyn Co., with panelists Charles
Benton, Public Media, Inc.: David
Hilton, Warner-Amex; Gary Dart-
nall, VHD Programs; Peter Kuyper,
CBS/ MGM Home Video; and Tad
Ganz, Sterling Recreation Organi-

WARNER HOME VIDEO TARGET

Washington Dealers
Blast ‘Rental Only’

® Continued from page 9

“It hits at my ability to run my busi-
ness.” Norm Salinger, co-chairman
of the meeting, said to the group at
the outset of the meeting. Soon it
was quite apparent that all of the
other dealers felt the same way.

Also criticized was Warner’s re-
quirement that those who wish to
participate in the plan must sell back
their Warner inventory. the rigid-
ness of Warner’s corporate thinking
in dealing with the specialist shops.
and the problems of holding mul-
tiple copies in inventory (thereby at
least doubling the rental fee) that
shop owners said they needed for
customer satisfaction.

Most of those in attendance said
that they would be making sure their
customers know about the Warner
rental plan—and how it will affect
prices.

Also mentioned was the adminis-
trative paperwork to be involved.
and the “very real probiem” of the
plan “encouraging piracy and boot-
legging—because folks will want
these movies even if we refuse to go
along with the rental plan.” as one of
the dealers pointed out.

Co-chairman Harold Levy said
after the meeting that he and

Selinger would be working on the
language of the letter based on the
open exchange of views stated by the
dealers at the meeting, and thatall of
the participants would be sent a fi-
nal copy which they would in turn
sign individually and mail to WHV.

The Washington ad-hoc meeting
and vote follows negative retailer re-
action in Texas and other parts of
the country in the last few weeks to
the WHV rental plan. All cited prob-
lems with the high fees, the loss of
ownership of product. and the fecl-
ing that Warner is trying for mass-
market business (drugstore. super-
market and discount book chains,
for example) with their “Top 10”
rental plan at the expense of the spe-
cialist shops. “A big chain store
might be able to absorb a loss with
such rates—but I can’t. and I won't,”
another retailer at the Washington
meeting said, summarizing the feel-
ings of the rest of the owners and
managers.

Co-chairman Selinger revealed at
the meeting that a representative
from Warner Video had agreed to
come and present the company
view, but added that “when they
heard the press was coming. they

© 0l

MuSic
Monitor

backed off.”

By CARY DARLING

NARROWCASTING: Warner-Amex’s MTV channel has been coming un-
der fire from some quarters for not including much of the pop music spectrum.
Video producers as well as label video departments have pointed out MTV’s
unwillingness to program black acts in particular, though Warner Amex Satel-
lite Entertainment Co. programming vice president Bob Pittman feels MTV’s

purpose has been misconstrued.

“I would like to have all kinds of music, but then we would have nobody
watching,” he explains. “If you don’t give most of the people what they want
most of the time, they’ll leave you. Our whole view of cable is that if you could
program everything on one channel, you wouldn’t need 100 channels.”

According to Pittman. MTYV is a rock channel which is going after a rock
audience. “We exclude ali r&b. country and disco. We were definitely inter-
ested in r&b and country music but we went with AOR because it has the big-
gest audience of the three. The target we are after is the 18 to 34 age group
which is hard for most advertisers to get to. Rock artists are more into video
than those in other genres so we knew there was enough product out there.
And we couldn’t start three channels at once.”

Pittman says it has nothing to do with race and everything to do with style.
“We don’t play Barbra Streisand or the Bee Gees but we play reggae acts like
the Specials and rock like Gary U.S. Bonds,” he states.

Pittman doesn’t think MTV could be successful with a more all-encompass-
ing pop format and even downplays so-called progressive radio from the late
1960s which played a bit of everything. “The stations that played everything
were never successful. We want to be a successful progressive station,” he rea-

sons.

Despite the criticisms, he feels MTV could lead to other types of cable out-
lets. “We’re paving the way.” he states. “R&b and country is at critical mass
right now in terms of enough artists doing videos to get a channel. It will hap-

pen to adult contemporary too.”

According to Pittman, research shows that audiences prefer the narrow-

casting approach. “You have to pick one style and do it

*

* he says.
*

Mausic Monitor welcomes all contributions on artists’ current video activity.
Please include the name of the artist, director, songs to be shot, location of the

shoot and for what format the video is intended.
Please send items to Music Monitor, 9107 Wilshire Blvd., Beverly Hills,

Calif. 90210.

zation and president of the Theatre
Assn. of California.

® Saturday leads off with “Suc-
cessful Video Retailing: Advertis-
ing, Promotion & Merchandising”
a combination seminar and work-
shop, Moderator is Anne Lieber-
man, Magnetic Video, with panelists
Steve Berger, The Screening Room;
Bob Charney, Maher-Elen; Herb
Fischer, Major Video Concepts;
Walter Kelleher, American Home
Video: Ayse Kenmore, Liberty Mu-
sic, and Ben Tenn, Walt Disney
Telecommunications.

® Record Companies: An Ex-
panding Role In Video Entertain-
ment” is moderated by Bob Emmer,
Alive Video, with panelists, Jeff
Ayeroff, A&M: Jo Bergman,
Warner Bros.. Linda Carhart,
Chrysalis; Paul Cooper, Atlantic;
Len Epand. Polygram; and Debbie
Newman, CBS Records.

® “Making Deals: Selling Pro-
grams For New Technology” will be
moderated by Don Biederman,
Mitchell, Silberberg & Knupp, with
featured panelists to include: Bob
Emmer, Alive Video. Arnold Hol-
land, RCA SeclectaVision; Barry
Menes, Menes & Turtle; Barry She-
reck, Pioneer Artists; Mickey Shap-
iro, Shapiro and Sternberg: and Ben
Begun, Warner-Amex.

® “Video Entertainment: The
Dawn Of A New Creative Age” is
slated to be moderated by Michael
Nesmith, Pacific Arts, with panelists
Kim Carnes, EMI/Liberty artist:
Bob Welch. RCA artist; Russell
Mulcahy, MGM, Scott Millaney.
Millaney Grant. John Goodhue,
John Goodhue Productions: Jerry
Kramer, Kramer-Rocklen; and
Brad Friedman, U.C.L.A.

® Video Project: A Simulated
Production Meeting” is another
seminar/workshop with moderator
Robert Lombard, Marx & Lombard
Entertainment Co. Panelists include
Strath Hamilton, director, live tele-
vision (Charlie Daniels Band, REO
Speedwagon, Billy Joel): Richard
Ocean, lighting director, live tele-
vision (Boston, Yellow Magic Or-
chestra); Strath Hamilton. technical
director (Queen, Clash, Jam). John
Basile. technical supervisor, unit
manager (Queen, Cars, Jam. lan
Dury): and Michael Braunstein, au-
dio mixer/recording engineer.
Record Plant.

® Sunday features *“Broadcast
Entertainment: The New Opportu-
nities” with moderator David
Crook. L.A. Times, with panelists
Jim Merrill, Playboy Productions:
Bob Pittman, Warner Amex MTV:
Music Television: Bob Levinson, In-
ternational Home Entertainment:
Wayne Baruch, Wold Entertain-
ment: Iris Dugow. HBO; and Tom
Lynch, Don Kirshner Entertain-
ment.

® “Video New Wave: Graphics.
Computers & Interactivity” will be
moderated by Theo Mayer, Metavi-
sion, with panelists Tom Seufert,
Visual Music Alliance: Ron Hays,
Ron Hays Music Image; David
Geshwind. Digital Video Systems:
Bruce Green, producer “First Na-
tional Kid Disk;” Robert Abel, Rob-
ert Abel Films; and Doug Kay,
Marx & Marx.

® “Future Technology: Space
Age Or Ice Age” will be moderated
by Dr. Martin Polon. UCLA (associ-
ate editor, Video Magazine, techni-
cal editor, Computer Merchandis-
ing). Panelists include Jerry Astor,
Akai: Wilham Gillis, Mattell Intelli-
vision; Roger Pryor, Master Digital;
Mel Lambert, Recording/Engineer/
Producer magazine; and William F.
Von Meister, Digital Music Co.
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SUPERIOR VIDEO LAUNCHED

New L.A. Production Wing

LOS ANGELES—AIl world
Stage, Inc. here, producer of “New
Wave Theatre,” LA’s ‘New Music’
national cable show on USA net-
work currently in production with
PolyGram Television for syndica-
tion, is forming a new video produc-
tion wing.

The new group, called Superior
Video, will produce “special con-
cept” video albums and singles. And
plans to incorporate a camera tech-
nique school for artists as well.

According to David Jove, All
World’s veteran video producer-di-
rector who has more than 300 clips
to his credit on *“‘New Wave
Theatre,” the new service is geared
to “provide the missing link in video

clip production. More specitically.
the video identity or creative image
building that makes or breaks a
recording artist’s transition to visuak
success.

‘e

“Video music,” he continues, “is
already in danger of all looking the
same and for good reason. Most
video producers today are simply
technicians unknowingly upstaging
artists by using the performer’s clips
as a platform to perform an already
escalating use of visual gimmickry
and effects.”

Jove feels that the future of video
music hinges more on the creative
skills of a stage and film director, but
combined with dramatic substance
and identity for the performer.

By MARTIN POLON

The ultimate excitement of the fu-
ture in consumer electronics is the
marriage of stereophonic audio with
the imagery of video. This merger of
current entertainment technologies
will produce a spectacular synergy
of audio and video. To quote
Warner Bros’” Wascally Wabbitt,
“You Ain’t Seen Nothing Yet.”

The future promises such wiz-
ardry as radio and television units
that tune on voice command: you
have only to say “jazz” or “CBS”
and the on-board microcomputer
chip will recognize your verbal com-
mand and hunt down the correct
program via a computerized identi-
fier. The home viewer-listener will
be able to hear a digital audio disk
performance by Billy Joel with the
same acoustic definition that his live
concert audience feels. In addition,
still photos from the concert will be
viewable on the home tv set. The tv
display unit will be flatter and pro-
vide higher resolution of picture.
Stereo sound will accompany tv
broadcast, direct satellite trans-
mission, cable cast and videotape-
videodisk playback.

Still and video cameras will re-
place film, for later playback by the
home tv user. Personal computers
will provide space shuttle landing
simulations and also be capable of
performing all home banking needs.
Stereo systems will have wide dy-
namic range via digital audio disks
allowing Blondie and Tchaikovsky
to sound exactly like the original
performance: playback after play-
back without a single flaw. Debbie
Harry will sound and look as good
as Georg Solti. Audio/Video con-
sumers will be able to purchase a
concert performance and dial-in
acoustical ambience on a home digi-
tal reverberation system, providing
the acoustics of the location where
the recording was made or any other
location desired.

The audio/video home entertain-
ment center is becoming a part of the
1980s lifestyle. These innovations
are moving from the laboratory into
the marketplace. The challenge is to
provide suitable programming/soft-
ware to meet the demands of mul-
tiple channels of home access. Just
three years ago 90% of the homes in
North America had only one chan-
nel of input; broadcast television
with monaural sound. Today, the
1980s find the home equipped with
cable systems providing stereo capa-
bility (via FM signals) for feature

presentations, videodisk systems in
stereo and VCRs with Dolby stereo,
and tv stereo just around the corner
from Japan (where one million-plus
viewers currently enjoy stereo tv).
This places a burden on the video
entertainment industry to provide
programming which can take ad-
vantage of the fact that by 1990,
more than 85% of America’s homes
will have at least one channel of
video with stereo and 60% will have
two or more discrete stereophonic
video entertainment channels.

The teleproduction industry has
made dramatic changes in the last
several years adopting audio mixing
consoles from manufacturers such as
Neve, Ward-Beck. McCurdy, Quad-
8., etc. These multi-channel consoles
together with multi-track audio tape
machines from Ampex, 3M, MCI,
Studer-Revox, etc., plus the use of
SMPTE time code. allow the coordi-
nation of program audio frame by
frame with video. This process of
sweetening television soundtracks
had made stereo video productions
feasible. with Dolby noise reduction
modules on “C"” format one-inch
videotape recorders providing a pro-
fessional medium for recording the
final stereo/video mix. Feature films
have had the potential for sweet-
ening stereo soundtracks since the
1950s. Only recently has the use of
Dolby noise reduction made stereo
practical for feature film distribu-
tion.

Despite these and other tech-
nological advances in stereo, films
and video production and distribu-
tion, program producers face a chal-
lenge to produce enough software to
satisfy home users. The Japanese
stereo television experience since
1978 has suffered more than any-
thing else from a shortage of suitable
stereo video software. Even with the
availability .of theatrical features,
network concerts, video music and
other productions on a worldwide
basis: the Japanese have found it
difficult to program more than three
hours per day of stereo television on
a single channel.

The challenge of producing video
entertainment/video music will rest
with the program producers. Tele-
producers will have to equip their
studios and remote trucks for stereo
audio/video and provide a stereo
soundtrack for all audio video pro-
gramming even if the initial release

(Continued on page 93)
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Texas Mixed in Support Of Warner Rentals

® Continued from page 9

six consecutive weeks change (Bill-
board, Oct. 3).

Dennis wanted to test run the in-
novative program in her Waco home
base store for a month. The instanta-
neous success she’s enjoyed caused
her to introduce the rental plan next
week in the other two franchised
outlets.

“I polled my steady rental custom-
ers on the titles before we got the
program. That gave me a good indi-
cation of what I would need. I'm re-
served through mid-November on
the better titles,” she adds.

She’s rented her top three titles in
order, “Superman [1.” “Excalibur”
and “Altered States™ 14 times each
over 17 days. A huge bulletin board,
with boxed dates, enables her to
channel her two copies of each of
those two titles to reservation cus-
tomers. Her club members pay a $50
annual fee or a $100 lifetime, plus $3
per night or $15 weekly for each title
rental. She carries 40 WHV titles
and about 300 miscellaneous titles
from other firms.

Manuel Aizen, Video Magic,
Richardson. Tex., a Dallas suburb.
reports it's going well. He's had 28
rentals from seven copies of “Super-
man I1”; 16 rentals from four “Ex-
calibur” copies and 5 rentals on
three “Outland.” He gets $5 per day
from members who pay $60 an-
nually. He’s embarrassed to ask for a
$100 deposit, a practice most all the
retailers involved employ. Like Dan
Goodman, Video Connection,
Houston, Aizen. dislikes the exces-
sive necessary paperwork. as does
Clive Weitzel. Video Tape Rental,
Houston, and Susan Adkins, Vista
Sound, El Paso.

Goldman feels the agreement it-
self is worded intimidatingly. He
urges a procedure from WHYV
wherein the customer can sign a one-
time agreement. Goldman, who
stocks more than 300 rental titles,
has experienced 90 rentals on 25
copies of “Superman II"; 30 on 7
copies of “Excalibur” and 30 from
eight copies of “*Altered States.”

The five Video of Texas stores in
greater Dallas are high on the WHV
rentals, Kelli Griffitts, video soft-
ware manager, states. In the store
she personally monitors, 18 “Super-
man II” copies rented 31 times; 9
“Excalibur” rented 29 times and 11
“Altered States” 25 times. Her cus-
tomers like it, she volunteers.

Dave Brichler of Texas Tapes &
Records, South Houston, is elated
with WHYV rentals thus far. “Super-
man IT's” 12 copies rented 120 times,
6 copics of “Pvt. Benjamin™ moved
35 times and 3 copics of “Excalibur™
rented 15 times so far. He exacts the
$100 deposit per title and, like most,
has had no customer resistance. He
charges $8.50 for two nights. He car-
ries a total of'about 70 different titles
from all vendors and has been in
rental a year.

Two new rent customers is his
daily average since the program be-
gan Oct. 15, he notes. He favors rent-
als because he warns sales prices on
videocassettes are too high for the
general public. Texas Tapes is a
20,000 square foot store into all au-
dio and vidco software and acces-
sories.

Helen Brayton of Disc’n Dat Rec-
ords & Tapes, Houston, has moved 3
copies of “Superman 11" 9 times; 3
“Outland™” 3 umes and 3 “Pvt. Ben-
jamin” a similar amount. She feels
it’s a plus for her independent out-
lets. She would like to see dealers
tagged on video spots as they are in
newspaper ads by WHV. She rents
for $5 per night.

Three of four Showtime Video

stores in Houston handle WHV’s
rental program. while the fourth is
still selling off its existing pre-rental
Warner videocassette inventory. Ben
Wright of the Kaly Freeway outlet
charges $10 for three days for a
single title; two titles for $19 and
three for $27. His 14 copies of “Su-
perman I moved out 30 times; 10
of “Excalibur” 20 times and 7 “Shin-
ing” 20 times. Wright says he’s had
to junk some slow-renting titles, but
the goodies are keeping him.

Steve Marmaduke of Western
Merchandisers, Amarillo which had

18 differcnt record/tape/accessories
outlet enlisted in the program. has
already notified several stores to re-
turn their WHV inventory, when no
interest was noted in those locations.

He and Jeff Goins, his Hastings
Records manager in Wallowbrook
Mall. Houston, agree that WHV
rental packages need more sell.
When displayed alongside other
videocassettes in the store, the drab
WHV boxes pall in comparison.
Marmaduke does not like the color
coding. red for VHS and blue for
Beta, and would prefer some stand-

out copy on the package to differ-
entiate.

Aizen and Marmaduke warn that
allowing cable tv to show video-
cassette titles decimates their rental
potential.

Stan Price of Video Mart. Beau-
mont, says the first week’s rentals
were excellent, falling to good the
second week, with the first half of
the third week falling off badly. Like
so many of his contemporaries in the
WHYV experiment, he hopes the sup-
plier will have hot new titles ready as

quickly as possible to perk interest.
Harold Craig of Price’s Lumberton
location dropped the program after
one week. In the smaller town, habit
is to rent for weekends only and he
cannot come out financially over the
two-day period.

Rainbow Records. an independ-
ent dealer in Houston, cancelled the
first shipment of WHV product.
feeling they could not handle the
program for a number of reasons.
Grayson Knapp reports. He's not ig-
noring the program, but is letting
others test it out.
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HOME VIDEO CONFERENCE EVER HELD . ..

REGISTER NOW. atrenpaNcE LimiTED TO 300.
MORE THAN 250 ARE ALREADY REGISTERED!

November 17-18-19, 1981
Marriott’s Essex House
160 Central Park South

New York City

THE WORLD'S LARGEST INTERNATIONAL AUDIO/VIDEO TAPE & DISC ASSOCIATION
PRESENTS

“HOME VIDEO PROGRAMMING -1981”

CHARLES KURALT, CBS News Correspondent
“HOME VIDEO/CONTENT RATHER THAN TECHNOLOGY”

ISAAC ASIMOV, World Renowned Science Fiction Author & Lecturer

“HOME VIDEO: IT'S NOT SCIENCE FICTION"

WILLIAM A. BORCHARD, ESQ., Chairman, Copyright Div.,
American Bar Association, Patent, Trade Mark and Copyright Section

“WHAT WAS THE SONY DECISION AND WHAT DOES IT MEAN?" |

THE RECORDABLE
VIDEODISC

STERO SOUND/THE

INTERACTIVE PRO-
GRAMMING ON TAPE

3 DIMENSIONAL HOME
VIDEO/A NEW REVOLU-

FRIENDS OR FOES?

THE WORLD MARKET
PERSPECTIVE

LEGALITIES ON DOING
BUSINESS OVERSEAS

VISUAL VIEW OF THE

TOPICS INCLUDE:

FUTURE OF HOME VIDEO

TIONARY COLOR PROCESS
CABLE AND HOME VIDEO/

MARKET OUTSIDE THE U.S. °

* PROSECUTING PIRACY
AND OTHER WHITE
COLLAR CRIMES

A NEW DIMENSION

IN VIDEODISCS

THE NETWORK ROLE

IN HOME VIDEO

THEATER AND HOME
VIDEO

BRIDGING THE GAP
BETWEEN RECORD COM-
PANIES AND HOME VIDEO
AN INDUSTRY
PERSPECTIVE

TRACKING THE HOME
VIDEO MARKET (A STUDY)
RENTAL/A FAIR SHAKE
FOR ALL CONCERNED

REGISTRATIONS ACCEPTED ONA “FIE§T£0ME, FIRST-SER

IF REGISTRATIONS ARE RECEIVED AFTER CAPACITY IS REACHED,
YOU WILL BE NOTIFIED BY TELEPHONE OR TELEX AND CHECKS WILL BE RETURNED.

1.

. WILL INCREASED RENTALS 5.

4.

KEY INDUSTRY EXECUTIVES DISCUSS
SALE AND RENTAL

| Because of the importance of the Sales/Rental issue, a full afternoon session will be
devoted to the subject. Following presentations, there will be ample time for attendees
to air their views and ask questions.

Speakers will provide an in-depth analysis of the pros and cons and the ramifications |

on all areas of our industry.

Panels of leading executives include major program producers, tape manufacturers,
duplicators, distributors and dealers who will explore the effects of various programs.

|

Included among subjects of discussion are:

DOES THE CONSUMER WANT
TO PURCHASE OR RENT, OR
DOES HE WANT BOTH?

AFFECT THE DOLLAR VOLUME
AND BOTTOM LINE PROFITS?

ONLY POLICY SURVIVE WHEN
EVERYONE ELSE 1S RENTING?
WILL INCREASED RENTALS
AFFECT THE PRODUCTION

VOLUME OF THE TAPE
MANUFACTURER AND
THE DUPLICATOR?

WHAT IS THE CONSEQUENT
FORECAST FOR BLANK VIDEO
CASSETTE SALES?

- CAN A DEALER WITH A SALES- 6 WILL LOW-PRICED RENTALS WHET
THE CONSUMERS’ APPETITE TO
BUY OR WILL IT INCREASE
DUPLICATION IN THE HOME

AND BY PIRATES?

VED” BASIS.

FOR INFORMATION, CONTACT LARRY FINLEY (212) 799-3202, OR KAREN DOVE (212) 956-7110.

ITA, 10 Columbus Circle, New York, NY 10019 — Tele: (212) 956-7110, TLX: 42 15 08; in Europe: ITA, Merkelbach
Laan 2, 5624 KR, Eindhoven, The Netherlands — Tele: 040-433679, TLX: 51047.
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15-Year-Old Nazareth Halloween On . jgeocasselte
= b
» [ 1 -
Completes Videotape Videowest's | |
NEW YORK —-Th . 2 No part ot this publication may be reproduced
e rock group be stereo.” All told, seven cam- - stored in a retrieval system. or transmitted. in
Nazareth has been around for 15 eras were also used during tap- 2_H0ur VIdeo e ";’,’.‘;,%’c?,{,;‘.',‘.{,’“‘3:23;3.‘,‘3;"°;‘°o’,‘,‘.iﬁa?s"e"
years and has played hundreds ing. __ without the prior written permission of the pub-
of shows. Now manager Jim Before the project even began. By JACK McDONOUGH ‘ B e
White, is out to familiarize even White relates, "We sat through SAN FRANCISCO — Videowest E .:. These are best selling videocassettes compiled from retail safex,
more people with the group, 30 videos to see what had been celebrated Halloween this year with -~ £ O including releases ir both Beta & VHS formats.
through a recently completed done. Then we looked at how we  § a live two-hour video “trick or treat” ; & 5
videotape to be distributed could best capture the live Naza- that showcased the work of inde- v 5 ‘§ TITLE
around the world. o reth show. After all, kids support pendent producers from across the £ 3 =  Copyright Owner, Distributor, Catalog Number
‘White claims he is negotiating the rock business, so you have to country while also beaming Hallow- (11 DI me—.
with 11 different companies in give the kids what they want.” een antics from a variety of night- HE BLUE LAGOON
this country for rights to show the SR ; Columbia Pictures 10025¢
Y g Stuart Orme was tapped for di- § clubs, concert halls and parties from 2 . 20 THE W2z SINGER
one-_ho!.lr program on cable or rectional duties. and Irwin Rap- § the Bay Area. p N )
sell it via the home video market. w ] : . . . aramount Pictures, Paramount Home Video 2305
In addition. a two-hour version is paport as producer, “but basic- § The program, which aired live on 3| 5| a| ENpLess Love
naf kel vlvo | 0 ally we controlled everything,” KQEC (channel 32), with an abbre- MCA 77001
set“’l(?}rl_lhf:amc}z: ’re S ovcrsecz;s. White says. “We actually lived viated half-hour live carried also on
| B S}'C & lm[zlorlfml ) 5 the project for months before we KQED (channel 9), was offered to 4 3 4 ET:R cbggzg. " 10248€
roc gg::je?}: (;:aﬁizcrv:vit}??t["v;;;s[ went into it. other pubcasters around the country ; . 0:"‘6' BUIC LIS
€ s V0 % ; i 12 | RAGIN LL
. . . via Westar satellite from 3 10 4 p.m.
White. “But video is the wave of P We're “da“_“"‘“‘ that ,‘,he AV o }:d following d p United Artists, Magnetic Video 4523
] it's marketed is correct,” White %; the following day.
the future—as soon as the public 2 A 4 . 6| 7| 23| ORDINARY PEOPLE (TA)
and record companies get used to GONMIGES, hecal ellihEiet) S0 L G g AT 67 15 P t Pict P t H id 6
: . i much garbage on the market. § Bennet from the South of Market aramount Fictures, Paramount Home Video 8364
it. They're shying away now be- o ] 71 9! 12! NIGHTHAWKS
. e You have to put something into Cultural Center. with an ad-hoc 3 \ _ )
cause they don’t understand it. | . . Universal City Studios Inc., MCA Dist. Corp. 71000
> : it, and we put a fortune into ours team of reporters and comedians i : :
Nazareth’s label. A&M, White s . .
3 L . . to get the band across correctly. foraying out to other spots around 8| 8| 8| DRESSED TO KiLL
claims shied away from investing = h f “th 5 Warner Bros. Inc./Warner Home Video 26008
any money at all in the film/ In one shot. for example, the § (tow‘n g L LU G N
video project, a fact he further group uses 400 pounds of dry ice } acts an cgsturges from the streets of 9| 6| 7 SUSTIN ILg'?SESt P o
claims théy now regret and 180 airstrip lights 10 punc- San Francisco,” according to Video- niversal City Studios, MCA Dist. Corp. 77002
The program itself combines tuate a stage number. “We § egiSiha Ryt e fink 10| 14} 40| AIRPLANE (ITA) )
# concert footage with tape of the  couldn’t use a video camera. be- f Firesign Theatre provided comic Paramount Pictures, Paramount Home Video 1305
% oroup on the road in hotels and cause it would have blown 1t interludes throughout the telecast. 11| 22| 17 AND JUSTICE FOR ALL
grouy . .
its bus. There is also a section ac- out.” So the band used film tech- and video songs by Kim Carnes, Columbia Pictures 10015
companying three songs acted niques. “That one shot sold a Devo. Siouxsie& the Banshcc§ and 120 10) 12| Tess
out by children. whole distribution chain on the the Residents were used. Other items Columbia Pictures 10543
Sound was recorded in stereo. tape.” White relates. worked into the spccnal‘mc]qu an 13 | 11| 23| ELEPHANT MAN (ITA)
a # using Record Plant’s mobile unit As the manager sees il. interview with horror film director Paramount Pictures, Paramount Home Video 1347
e and 24-track mixing at London’s “Record sales are down now. § Roger Cf)rman.. the famous trailer 14| 29| 3| THE COMPETITION
g A1R. Studios. Editing took two  You don’t ship platinum, you from Alfred Hitchcock’s “Psycho” Columbia Pictures 10124E
m months. “I'm a great believer don’t even ship gold any more. and a documentary on modern 15| 26| 3| HAPPY BIRTHDAY TO ME
= # in technology,” says White.  They'll have to come out with a witcheraft. Columbia Pictures 10595
) “Sooner or later everything will tin award.” LAURA FOTI 161 23| 2| FRIDAY THE 13TH Il
P L 2 RA Paramount Pictures, Paramount Home Video 1457
®
» H 17| 25| 23| POPEYE (ITA)
B New SIte For Paramount Pictures, Paramount Home Video 1171
: U.K. Video Chart ' id
- 18 | 13| 14| CASABLANCA
o e § I eo a P|°neer Vi €eo United Artists, Magnetic Video 4514
w i " MONTVALE, N.J. — Pioneer 191 19| 4| ELECTRIC BLUE I
g This RL‘S'" ﬁmt’fr"e :l;";e Price) Video, Inc. has moved to new head- Kenyon Video 001
| Meew Hepo ~ quarters here. The 20.000-square- 20| 270 7! FIDDLER ON THE ROOF
S| 1 - THEINZ SINGER foot building will house all of PVI's United Artists. Magnetic Video 4524
> (EMI) TVA90 03042/TXA 90 03044  £44.50 (882.77) executive and administrative per-
2 = THE ELEPHANT MAN | 21 | 34| 2| HALLOWEEN
(EMI) TVA9003012/7xA 9003014 44,50 (82.77) A h f | . fthe facil- Media Home Entertainment M131
3~ MONTY PHYTHON'S LIFE OF BRIAN oyl LA TS °Pe"‘"g°K S : 22| 24| 9| WHOLLY MOSES
(EMI) TVA9003052/TX 9003054 4450(82.77) n%h PfVl P@Sldef;tp\'/(le“ ‘bi“s 5‘;‘“; Coflumbia Pictures 10587
4 - BEING THERE “The formation o enables u
(CBS) UCV/UCB 10026 39.95(74.31) give more attention to this rapidly AR Wl'ft"f)fs:?f F?ﬂnguzs
5 - THE LONG GOOD FRIDAY growing segment of the home enter-
(M) TVA90 03062/TXA 9003064 44.50(82.77) (ainment market, while providing us 24| 36| 8| CAR WASH 4 .
6 —  FLASH GORDON the opportunity to develop and im- Universal City Studios, MCA Dist. Corp. 66031
. (zfxll?‘s”ct — TVA 90 03002/ TXA 90 03004 44.50(82.77) plement programs geared specifi- 25| 12| 18 gutc,é i‘:'th:_ION (ITA)( o
- (MGM) UMV/UMB 10002 3995(74.31) cally to the needs of our video deal- nited Artists, Magnetic Video 450
- - . N ~ E
8 —  THE CHAMP ers, PVI, for instance. otfers_ US 26| 16 8 | LOVE AT FIRST BIT )
(MGM) UMV/UMB 10014 29.95(74.31) Pioneer dealers a separate credit line Warner Bros. Inc./Warner Home Video 26009
9~ ESCAPE FROM ALCATRAZ for their purchase of video prod- 27 | 18 [ 8| THE AMITYVILLE HORROR
(CIC VIDES) VHA/BEA 2015 39.95(74.31) uets.” Warner Bros. Inc./Warner Home Video 26010
10—  PRETTY BABY s .
The subsidiary of Pioneer Elec- 28 m ATLANTIC CITY
n 1 gifN:IE;;)) Rl AU tronic Corp. of ’)l’okyo markets the Paramount Pictures, Paramount Home Video-1460
(GUILD HOME VIDEO) N/A 39.95(74.31) LaserDisc videodisk player and a 29 | 30 [ 2| SEEMS LIKE OLD TIMES
12 5 EMMANUELLE projection television. Software is de- Columbia Pictures 10475E
(BRENT WALKER) 8/8C 004 39.95(74.31) veloped through the Pioneer Artists 30 m MEATBALLS
139 ZOMBIES: DAWN OF THE DEAD divis[?on of P\/gl. Paramount Pictures, Paramount Home Video-1324
(ALPHA-INTERVISION) N/A 39.95(74.31)
o 3p 2035 9T050TA) -
(CIC VIDEQ) VHA/BEA 1018 39.95(74.31) 20th Century-Fox Films, Magnetic Video 1099
15 -  THE BLUES BROTHERS H i 32} 39| 39| CADDYSHACK (ITA)
(S ko) w868 113 o | BBC Video Appoints L
16 - FAME H
33 THE FAN
(MGM) Utv/UMB 10027 39957430 Nonh Amerlca“ Reps m Paramount Pictures, Paramount Home Video-1469
17—  THE POSTMAN ALWAYS RINGS TWICE )
(GUILD HOME VIDEO) N/A 39.95(74.31) NEW YORK-BBC Video has 34 | 32| 37| FAME (ITA)
18 7 THE SEA WOLVES named Franklin Media and ATI MGM/CBS Home Video M70027
(RANK) 75000430/76100490 39.95(74.3D) Video Enterprises its exclusive rep- 351 38| 29! SOMEWHERE IN TIME
B Bh T i g - resentatives in North America for all Universal City Studios Inc., MCA Distributing Corporation 66024
B - DEATH RAGE 2040 ‘ in BBC Video product on cassette and 3 | 33| 16| THE INCREDIBLE SHRINKING WOMAN
(BRENT WALKER) 39.95(7431) disk. ’ MCA 66027
21  —  THE HUNTER BBC’s cassette of the Royal wed- 37| 21| 27| SUPERMAN A (ITA)
(CIC VIDEO) VHA/BWA 2017 39.95(74.31) ding has already been released D.C. Comics, Warner Home Video WB-1013
22 34 THE STUNT MAN through Jeff Franklin, chairman of 38| 15| 12| ANNIE HALL
(GUILD HOME VIDED) A 399507431 the board and chief executive officer Uni ists, Magnetic Video 4518
23 4 THE EXTERMINATOR : - I e L d
39.95(74.31 of ATI Equities.
(ALPHA/INTERVISION) N/A 95(74.3) 39 | 28| 17 | THE GREAT SANTINI
24— THE AWAKENING Titles currently available from Orion, Warner Home Video OR 22010
(EMI) TV89003132/TXxB8 9003134 39.50(73.47) BBC Video include “Treasures of 40| 31| 18| LA CAGE AUX FOLLES
25 - THE MIRROR CRACK'D The British Crown,” “Deep Purple— United Artists, Magnetic Video 4506
(EMI) TVA9003032/TXA 90 03034 44.50(82.77) ot Jam i ieses " gy, '
: i lCd“E](‘)”}]l‘?] > ?Er:]], b e‘;]p’(])‘wer, e ad @ Recording Industry Assn. Of America seal for sales of 25,000 units plus $1,000,000 after returns. (Seal indicated by dol.) A Recording
VIDEQ BUSINESS charts are compiled by Record Business Research from a Wiz e ¢ - .urg _attoo an Industry Assn. Of America seal for sales of 50,000 units plus $2,000,000 after returns. International Tape/Disc Assn. seal for sales of
nationwide panel of video retailers and wholesalers. others. Future titles will be an- at teast $1,000,000 at list price vatue.
© 1981 by Video Business. Reprinted by permission. nounced ShOrtly‘
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The S.F. Jazz Int’l Festival Broadcast Live To Japan

By JACK McDONOUGH
SAN FRANCISCO—The San

stayed two weeks on my own to work
on this. They made clear to me then
that to make it viable for them we’d

Hino group was booked for Satur-
day’s concert, which, with the time
difference, would be received in

deal were Cowan’s business man-
ager Jim O’Day: attorney Bob Gor-
don: and Delfiner.

concerts for video.” Delfiner is cur-
rently represented i1 the video mar-
ket with one-hour specials on both

81

Francisco international Jazz Festi-
val beamed its Saturday night con-
cert (31), live via satellite to Japan
featuring Mel Torme, Mel Lewis & .
the Jazz Orchestra featuring Art
Pepper, Jon Hendricks & Company
and the Terumasa Hino Octet at the
new Louisa Davies Symphony Hall,
via Intelsat to Tokyo, where it was
received and broadcast by Asahi
Broadcasting.

Festival executive producer Ron
Cowan (co-owner of festival sponsor
KJAZ-FM). says that “we supplied
all the cameras and technicians and
they supplied the producer, assistant
producer and two emcees. We pro-
vided the signal out of our truck and
they took the signal to the uplink
and the satellite and down to
Tokyo.”

Shoot director was New York-
based Gary Delfiner, who worked
with a camera crew of five using lke-
gami HL 79s. Two of the five cam-
eras were hand-held on stage. Cam-
eras and technicians were supplied
by One Pass Video. FM Tokyo did
the audio.

Cowan says that in addition to the
live broadcast Asahi will air in No-
vember or December a followup
two-hour program culled from ten
hours of tape from all four Davies
Hall concerts and related festival
events, supplied by the festival pro-
ducers to Asahi.

The related events included a
Wednesday evening (Oct. 28) pre-
festival gala at the Galleria design
center in San Francisco, as well as
afterhours jam sessions at the Fair-
mount Hotel and live jazz events by
local musicians in city parks. Princi-
pal festival performers included
Modern Jazz Quartet, Dave Bru-
beck, Chick Corea and Mel Torme.
California governor Jerry Brown,
who was represented by real estate
developer Cowan on a recent trade
mission to Japan, welcomed the
opening night crowd.

“Asahi and FM Tokyo,” explains
Cowan, “asked us to try to create an
aura somewhat like the Academy
Awards around the festival. So we
planned the gala at the Galleria to
recreate that kind of happening.

“We’ve videotaped the entire fes-
tival, including all the concerts, the
party, the jam sessions and Jazz on
Wheels. We'll give them 10 hours of
unedited tape and they’ll cut that to
two hours.

“We’ll also take the tapes and
create our own domestic program,
using the party and the jams and the
Jazz on Wheels as wrap material,
and we’ll also create a 90-minute
special for European market.”

Cowan says the domestic pro-
grams, to be offered to cable and
public television, “can be one hour,
or 90 minutes, or a series of one-hour
shows.

“The new cultural networks and
public television have expressed
strong interest. We had been looking
for a prepayment deal but the more
we got involved the more we felt that
as long as we were making the com-
mitment to go ahead and do i, then
we were better off to get it on tape
and then sit down and work with an
individual user with the raw footage
to see what kind of program they’d
like to draw from it. I think that’s the
best way to market i1t.”

Cowan says he 1s not entertaining
the idea of cassette or disk release
“because getting the rights is abso-
lute chaos.”

Cowan says the original contacts
to set up the live feed to Japan “were
made last April while I was on a
trade mission for the governor. After
taking care of the state business I

Spyro Gyra and Grover Wash-
ington.

Tokyo midafternoon Sunday.
Other principals in executing the

Cowan says that he and Delfiner
“may go on to produce more jazz

Jinally...
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ONE THAT WILL BE

“HEARTACHES OF A FOOL”

18-02588

THE NEW SINGLE FROM

WILLIE NELSON’S GREATEST HITS
(AND SOME THAT WILL BE)

vy

Willie Nelson on tour in November/December.

Nov. 11 San Antonio/Freeman Coliseum
Nov. 12 Corpus Christi/Memorial Coliseum
Nov. 13  Beaumont/Convention Center

Nov. 14  Abilene/Heart of Texas Coliseum
Nov. 16 El Paso/University of Texas, El Paso
Nov. 19-25 Las Vegas/Caesar's Palace

Nov. 27  Rapid City/Benefit-Black Hills Expo
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Charlotte/TBA

Huntsville/TBA

Atlanta/TBA

Greensboro, N.C./Coliseum
Lexington/Municipal Auditorjum
Tallahassee/ TBA
Gainesville/TBA

/
4

/""/
"4

Tampa/TBA
Miami/TBA

St. Louis/The Checzerdome
Jackson, Miss./Coli-eum
Shreveport/Coliseum
Dallas/Reunion Arena
Houston/The Summit

Made a vow that somehow I would find fame & fortune
I found it but lgok at me now

I had a sweetheart who would love me forever
Didn't need het, 1 would reign all alone

Look at me I'm the King of & cold lonely castle
The queen of my heart is gone

©196! By Tree PublishingCo., Inc./Pavdner Music Co.

WiLLIE
NELSON'S
GREATEST

Hirs
{9 SOME THAT WrLL Be) /
4
]

KC2 37542

Soﬁe kind of a record.

On [/ Columbia Records & Tapes.

Exclusive Management and Booking:
Mark Rothbaum
225 Main Street * Danbury, Conn. 06810 * 203/792-2400

“Columbia,{®are trademarks of CBS, Inc. © 1981 CBS Inc.
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ELEKTRA GATHERING—Elektra/Asylum artist Joe Sun, left, greets Les

Acree, program director, WMC-AM Memphis, right, following the label's

showcase at the Stockyards during country music week. Looking on are, from

left, labelmates Sonny Curtis and Kieran Kane, and Bruce Adelman, E/A na-
tional promotion coordinator, Nashville.

Treat Band Wins
Nashville Int’l
Music Contest

NASHVILLE—Norris Treat and
the Country Treat Band, represent-
ing New York City, captured the top
prize in Seagram’s 7 International
Battle of the Bands held here during
the 56th Grand Ole Opry Birthday
Celebration week. The prize con-
sisted of $5,000 and a recording con-
tract.

More than 1,500 bands through-
out the US. and Canada competed
in the series of local contests that led
to the Nashville finals. Of these, 45
acts participated in the week-long fi-
nal series.

Treat, a native of.Arkansas. has
lived in the New York/New Jersey
area for the past 27 years. He started
performing publicly only three years
ago, he says, and assembled his five-
piece winning band only four
months ago. Each member of the
band wrote at least one song to com-
ply with the contest stipulation that
entrants perform original material.

Although Treat’s band won a total
of $6,000 in cash (including their
prize as a local winner), he says the
travel and expenses involved left
him about $100 “in the hole.” Still.
he adds. “It’s the happiest $100 I've
ever spent.” He and Tony Gar-
giuio—both of whom work as seif-
employed construction contractors-
operate Country Treat Enterprises
in Califon, N.J, as the band’s book-
ing and management agency.

Winner of the second-place
$3.000 prize was Melrose. from Fort
Worth.

30,000 At
Harvest Jam

BREWTON. Ala.—More than
30.000 people attended the Harvest
Jam held here recently. Staged at a
640-acre tract near the airport. the
show was sponsored by William Lee
Golden of the Oak Ridge Boys. his
Family Affairs Concerts and the
Brewton Chamber of Commerce.

Headlining the nine-hour fest
were the QOak Ridge Boys. the
Charlie Daniels Band. Alabama.
Delbert McClinton and Sylvia. Spe-
cial guests were the Boys. a new
Elektra/Asylum group whose mem-
bers include Golden’s son Rusty,
and Cedar Creek. a Canadian-based
group whose members inciude
Golden’s son Chris.

Tickets for the concert were
$10.75 in advance and $12.75 at the
door. The total gross was in excess of
$272,000.

Film Proceeds
To Foundation

NASHVILLE—Peter Bogdanov-
ich’s new film, “They All Laughed,”
will have its world premiere showing
here Nov. 18, with proceeds ear-
marked for the Country Music
Foundation.

The movie’s country music con-
nection, according to CMF director
Bill Ivey, is the soundtrack that fea-
tures cuts from Roy Acuff, Johnny
Cash, Waylon Jennings and Rodney
Crowell.

Billed as a “romance mystery,”
the film stars Audrey Hepburn, Ben
Gazzara and John Ritter, son of
Country Music Hall of Famer Tex
Ritter. Following the showing, Bog-
danovich will host a private recep-
tion at the CMF office. Ritter and
other performers in the film are
scheduled to attend the affair.

A limited number of public tickets
will be available to the premiere at
$10 each. Requests can be made to
the CMF at (615) 256-1630.

Daniels Headlines
Symphony Benefit

NASHVILLE—The Charlie Dan-
iels Band headlines a benefit per-
formance Thursday (19) for the
Nashville Symphony. The concert,
which takes place at the Grand Ole
Opry House, and the $35 ticket price
includes a country supper prior to
the show.

s § |

PARTY TIME—T.G. Sheppard cele-

brates at a recent party hosted by

Warner Bros. honoring his third No.
1 single this year, *‘Party Time."

Country

Country

Acts Curtail Demands

In Riders To Help Cut Costs

NASHVILLE—Country acts ap-
pear to be toeing the line when it
comes to concert contracts and rider
demands. Although there are scat-
tered reports of higher-than-average
demands written into specific con-
tracts, most country performers seem
cognizant of the overall need to cur-
tail “frill costs.”

Contrary to such publicized ex-
cesses as riders demanding private
limousines, electronic games sup-
plied backstage and cases of expen-
sive champagne, country artists cen-
ter their requests primarily on
technical necessities directly related
to the concert itself. Most contracts
have food clauses built in. but these
call mainly for meals offered to the
band and road crew.

Comments Dan Wocjik, vice pres-
ident of Shorty Lavender Talent
which books, among others, Waylon
Jennings and Hank Williams Jr.: “In
country, you won't see the out-
rageous demands that you do in
rock. You may see a rider clause for
a bottle of Jack Daniels, but not for
an entire case that ends up with the
crew.”

Promoters and agents feel that
country contract prices are kept
lower because it takes longer to
build a headliner in country. Acts
become used to traveling by bus on
endless one-nighters, and develop a
closer and more personal relation-
ship with their fans than rock acts
do.

However. they cite their concern
that the “perks” of the rock industry
be kept out of country.

“In some areas it’s already gotten
out of hand, and if we aren’t careful
it could end up the same way in
country.” observes Loretta Lynn’s
manager, David Skepner.

“Artists have to remember that in
the long run, it’s the fans who are
paying for the show. And if a pro-
moter loses money due to an artist’s
excesses, he isn’t going to book him
again. With many country artists
now booked and managed on the
West Coast, this would become a
sensitive area.”

Says Randy Jackson, president of
Chardon. Inc. (which handles Char-
ley Pride, Sylvia and Janie Fricke):
“When artists start out in the busi-
ness. they always think, ‘I won’t be
like that when I get to the top." But I
see acts every day—especially those
crossing over into pop—developing a
rock’n’roll attitude that could carry
over onto their contract riders.”

Promoter Keith Fowler, president
of Fowler’s Productions belicves the
situation may be changing in coun-
try. I think our contract demands
have gone up for sure. I've scen a
few major artists’ riders that looked
like insurance policies. It's a chain
reaction from the influences of rock
acts. Artists yell about the expense of
touring and then want $1.800 worth
of hors d’oeuvres in their dressing
rooms.”

A saving grace in country. feels
Wojcik, is the personal involvement

Blossom Records
Bows New Offices

NASHVILLE--Blossom Cap
Records has opened its offices at
1300 Division St, Nashville, Tenn.
37203. Promotion and distribution
for the label will be handled by
Fischer & Lucas, Inc. Don Andrews
will serve as administrator for the la-
bel.
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By KIP KIRBY and ROBYN WELLS

many country performers have in
their business. “Country headliners
tend to be very interested in how
their shows do each night. They
don’t want to see the promoter lose
money. P've seen acts cut down on
their backstage costs and food re-
quirements before a show to help a
promoter out.”

Wojcik emphasizes that country
riders for his acts are designed to
protect the group rather than burn a
promoter’s pocket. “In Waylon’s
case, for instance, he doesn’t ask for
limos or fancy 12-course French
dinners. He does require a hot meal
for his band and road crew (about
30 people), but this is because other-
wise they won’t have time to go out
and eat before setting up the show.”

Stan Moress, Eddie Rabbitt’s
manager, says he is highly sensitive
1o excessive contracts. “The more we
jam our costs down promoters’
throats, the fewer promoters we’re
goingto end up with. Aslong as your
technical requirements for sound
and lights are covered, there’s no ex-
cuse for demanding expensive free-
bies. The only thing we ask for in
Eddie’s case is a vehicle to get him
away {rom the backstage area as
soon as the show is done, for security
reasons. He uses his bus or the pro-
moter’s car to get to the show. and
he’s happy with a deli tray in his
room.”

Noting that Conway Twitty
“doesn’t even require hot coffee in
his rider,” United Talent president
Jimmy Jay comments, “Perhaps
some of country’s newer young acts
may be inclined to go overboard if
they’ve been exposed to rock acts on
the road. but I've found both pop
and country acts to be flexible and
willing to to cooperate if you discuss
things with them up front.”

Louis Messina, president of Pace
Concerts, minimizes the impact ri-
der demands have on the outcome of
ashow. He points out that backstage
riders usually run into the hundreds,
opposed 1o the thousands racked up
by production costs.

Sometimes the production costs
more than the band is worth. You

can’t pay $10.000 a night for sound
and lights and another $10,000 for
stagehands and tech crews.”

Elaborating on this theme, Fowler
adds. “These days. a rider can cost
the promoter as much as it did to put
on an entirg concert in 1965. If the
economy is so bad. then we all need
to be cutting back. If we didn’t have
exolic requirements tacked on to
contracts, we might be able to lower
ticket prices and pass on some sav-
ings to the people who really count.
Not the act—the people out front.”

With more country acts compet-
ing in pop arcnas and playing in
crossover situations, there is a
stronger need now for superior
sound and light systems, which
country promoters and agents say is
still the main cost in the act’s rider.

“Our most demanding require-
ment is for the sound system we’ll be
using,” explains Steve Greil, presi-
dent of GreilWorks which manages
Bobby Bare. “We have to ensure a
certain quality level. And sometimes
we have a hard time with country
promoters who don’t understand
that.”

Acts such as Barbara Mandrell.
Brenda Lee, Waylon Jennings,
Merle Haggard, Hank Williams Jr.,
Loretta Lynn and Conway Twitty
require no special demands what-
soever in their contracts, claim
agents who handle their shows. Dick
Blake, president of Dick Blake Inter-
national, books and promotes shows
for the Statler Brothers, Ronnie Mil-
sap, Steve Wariner, Barbara Man-
drell and Leon Everette.

“This is a business, and it must be
conducted like a business. We don’t
use riders; everything is contained in
the contract itself. There is no food.
no beverages. and absolutely no al-
cohol backstage.”

Summing up the differences that
exist between rock and country rider
demands, Scotti Brothers’ Stan
Moress says firmly. “The economy is
already hurting us enough. We don’t
need to add ego situations. If we al-
low country artists to become de-
pendent on contract demands and
rider clauses, then we will have a
real problem on our hands.”

SESAME COUNTRY —Crystal Gayle joins Sesame Street's Big Bird on “‘Coun-
try Top 20," a television special airing this month. The couple teamed up for
“Songs,"” a cut from the Sesame Street country album.
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FROM BMI TO THE WRITERS
‘OF THE MOST PERFORMED
COUNTRY SONGS OF 1981.

Most performed song — 9 to 5 by Dolly Parton

Deborah Allen Merle Haggard Ray Price
Gregg Allman Tom T. Hall Curly Putman
Tilden Back Jerry Hayes Eddie Rabbitt
Delbert Barker Charlie Hayward Chick Rains
Roger Bowling Larry Herbstritt = Jerry Reed
Bobby Braddock Sam Hogin Don Reid
Milton Brown Bob House Kent Robbins
J. J. Cale Jim Hurt Jim Rushing
Hank Cochran Waylon Jennings Johnny Russell
Roger Cook Larry Keith Ronny Scaife
Tommy Crain Ben E. King Troy Seals
Cliff Crofford Kris Kristofferson Pebe Sebert
Charlie Daniels Jerry Leiber Billy Sherrill
Danny Darst John Lennon Shel Silverstein
Mac Davis Dennis Linde Paul Simon
Steve Davis David Lindsey Johnny Slate
Taz Di Gregorio David Malloy Even Stevens
Stephen Dorff Jim Marshall Ray Stevens
John Durrill Jimmy McBride Mike Stoller
Fred Edwards Paul McCartney Bob Stone
Kye Fleming Bob McDill Bruce Sudano
Michael Foster Parker McGee Sonny Thockmorton
Rusty Gabbard Joe Melson Glenn Tubb
Snuff Garrett Hugh Moffatt Dan Tyler
Larry Gatlin Dennis Morgan Rafe Van Hoy
Gary Gentry Danny Morrison Harlan White
Teddy Gentry Voni Morrison Peggy White '
Bobby Goldsboro Roger Murrah Carson Whitsett
Don Goodman Willie Nelson Marijohn Wilkin
Roy Orbison Hank Williams
Randy Owen Hank Williams, Jr.
Dolly Parton Allee Willis
Norman Petty John Wills
Don Pfrimmer Tammy Wynette
Sandy Pinkard Bill Zerface
Chris Price Jim Zerface
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Vice President

The country music
the country hears most!
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Country

A correction about an item that appeared last
week in this. column comes from Ovation Rec-
ords president Dick Schery, who called to say
that although his label no fonger maintains a
Nashville office or an active country roster, Ova-
tion is far from “defunct.” Says Schory, "We are
still a record company, we are still in music pub-
lishing, we are stitl in television and motion pic-
tures. Qur doors are still open.” (But not in
Nashville.)

His 61 days in the in-
tensive care unit of a
Memphis hospital gave
performer Jerry Lee Lewis
plenty of time to think.
And what he thought
about ... includes the
possibility of doing a gos-
pel album and tour. Lewis
says he's “always been religious-minded,” al-
though he admits he didn’t always live up to it.
In an interview in Nashville during CMA Week
with Robert Hilburn of the LA Times, Lewis
scoffed, "l can't believe some of the stuff that's
been written about me. If 1 did everything
people say {'ve done, I'd be 300 years old now—
all that ‘Killer' stuff .. . | don't even know how |
got that name.” Lewis went on to say that while
hospitalized, he got flowers from Elizabeth Tay-
lor and Ted Kennedy, among others—"And |
didn't even know they knew my music.” Jerry
Lee, who doesn't know your music?!

Expect an avalanche of Christmas albums
this year in country music. Already out are holi-
day packages by Slim Whitman (his second in as
many years), Anne Murray, the Elektra country
roster (with Joe Sun's first label single a stirring
version of “Silent Night"), Mickey Gilley (whose
album is entitled, of course, “Christmas At Gil-
ley's!”), John Schneider—and now, even Kenny
Rogers has gotten into the act. One artist would
do an amazing job with a Christmas carol is
Dolly Parton, although there are no plans for her
to release one, at least this year. (Guess that
would be kind of difficult: doing a Christmas al-
bum between kissing scenes with Burt Reynolds
on the “Best Little Whorehouse™ movie set. . . .)

Playboy Magazine, which ran an excelient
profile by Jack Hurst on Alabama recently, is
now preparing a similar feature on the Oak
Ridge Boys that will coincide with the group's
seventh MCA album next year.

Scene had the opportunity this week to pre-
view an interesting new concept in radio syndi-
cation, developed by Nashville actor/announcer
Bob Sanders. Sanders has come up with a series
of three-minute “radio drama” vignettes about
the Old West, entitled *‘Old West Gazette.”
Aimed primarily at country and MOR radio sta-
tions, the mini-dramas feature colorful retellings
of events that form the backbone of American
folklore. Produced in Nashville and nationally
distributed by ComWorld, the original spots
combine flavor and color through dialog by the

Nashville Scene

By KIP KIRBY

actors who portray characters such as Jesse
James, Wild Bill Hickock and Commander Wil-
liam Cody. Should make a nice programming
tool for stations who want to trace our nation’s
heritage in short segments. Greyhound's set to
sponsor the spots east of the Mississippi, Sand-
ers says.

We now have details on that “Hart To Hart"”
episode Charly McClain's been taping out in
Hollywood. McClain portrays (and we quote) “a
southern-charming, country-singing diamond
smuggler whose boyfriend/manager stashes
stolen gems into the rhinestone pattern of her
stage costumes.” (Goodness, think what a side-
line Nudie’s been missing all these years!) Any-
way, tune into the Dec. 1 segment to find out
how Charly fares.

Ray Stevens has taped a public service an-
nouncement for the Tenn. Education Assn. Ste-
vens' spot airs this coming week throughout the
state to promote American Education Week.

Chuck Morgan (whose successful late-night
country show on WSM-AM here in town
prompted our recent query about how many
other stations utilize the live interview format

CORNELIUS

COUNTRY—Helen

Cornelius performs during an

Elektra/Asylum showcase at the
Stockyards in Nashville.

on the air) has had more guests. Last month’s
“drop-ins” included the Burrito Brothers, Ed
Bruce, Sylvia, Barbara Mandrell, Marty Robbins,
Riders In The Sky and former tv cowboy & Gene
Autry sidekick, Pat Buttram.

We Know You Didn't Ask, But ... did you
know that there is a three-foot ten-inch man
named James Croft who claims to be the “smalt-
est man in country music?" Let's see, that
would make him even shorter than tiny Brenda
Lee....

Drake-Chenault has enlisted the help of the
Country Music Foundation here in Nashville to
assist its mammoth 52-hour undertaking, “The
History Of Country Music.” They've also gotten
Chet Atkins to compose a score for the program,
which looms as one of the most comprehensive
projects of its nature ever produced. Radio sta-
tions can expect to begin airing installments of
the show in early spring.

Door Knob Records artist Tem Carlile will
make his first Lone Star appearance in New York
this week.

After three years away from the recording
scene, singer Ray Griff is back in the picture
with a single he wrote and produced himself, en-
titled “Draw Me A Line.” The record’s on Vision
Records, a Canadian-based label, which is also
distributing it as well.

This past year has been a big one in the ca-
reer of Emmylou Harris. She’s rung up a total
now of five gold LP awards, and her last album,
“Evangeline,” has just gone gold, too. (Her
tenth Warner Bros. album is “Cimarron,” sched-
uled to be released this week.) She’s been doing
more tv appearances, including her most recent
one in performance on the CMA Awards. Now it
seems that a coal-mine owner fan of Emmy’s in
Elkhorn City, Ky. has decided to name one of his
best mines after her. Nice tie-in with the "“Blue
Kentucky Girl” theme!

Radford Forms
A.M.l. Records

NASHVILLE—-A.M.I. Records
has been formed by Michael Rad-
ford, president and general man-
ager, with artists Rich Landers,
Nancy Montgomery and Terry
Aden.

Principals in the new label include
Kenneth Bridger, vice president,
and Brien Fisher, executive produc-
tion manager. Skip Stevens Promo-
tions will handle national promotion
for product.

The company is located at 803
18th Ave. South. Nashville, Tenn.
37203, in the former offices of Ova-
tion Records. Telephone: (615) 320-
0594.

Sheppard Honored

BIRMINGHAM — WVOK-AM
will salute T.G. Sheppard with al-
bum and poster giveaways and on-
air specials Monday through Satur-
day (2-7). Sheppard will participate
in a bank opening ceremony and re-
ceive a key to the city.

Chart Fax

It's two toppers in a row for Rosanne Cash as
‘My Baby Thinks He's A Train" rolls to a stop in
the top spot, following the tracks of her first No.
1 tune, “Seven Year Ache.

‘My Baby Thinks He's A Train" becomes the
11th country chart-topper by a female artist this
year. Three women have scored twice—Cash,
Dolly Parton and Dottie West. Rounding out the
upper echelon of women country artists this
year are Charly McClain, Sylvia, Anne Murray,
Barbara Mandrelt and Crystal Gayle.

With Cash's feat, 1981 becomes the second
most prolific year in the past decade for female
artists. Women made it to the top 12 times in
1973. Four females turned the trick twice—Lo-
retta Lynn, “Rated ‘X' " and “Love Is The Foun-
dation;” Tammy Wynette, * 'Til | Get It Right”
and “Kids Say The Darndest Things;" Donna
Fargo, “Superman” and “You Were Always
There;” and Tanya Tucker, “What's Your
Mama's Name" and “Blood Red And Goin'
Down.’

Rounding out the female toppers in 1973
were Barbara Fairchild, “Teddy Bear Song”
Lynn Anderson, "Keep Me In Mind;" Marie Os-
mond, “Paper Roses;” and Jeanne Pruett,
‘Satin Sheets.”

But with Barbara Mandreli at superstarred
three, Sylvia at starred nine and Anne Murray at
starred 10 this week, it seems certain that
women will at least tie, if not surpass, the 1973
track record.

By ROBYN WELLS

And “My Baby Thinks He's A Train'"is the
second No. 1 country single this yearto mention
some sort of vehicle, following Razzy Bailey'’s
trucking tune, “Midnight Hauler." Other recent
vehicular mentions in country tunes include
John Anderson’s top 10 “1 Love You A Thousand
Ways"/"“Chicken Truck,” Glen Campbell's “I|
Love My Truck” and Sue Powell’s debut RCA
single, “Midnite Flyer,” replete with train
whistle.

Some of Chart Fax’s favorite country num-
bers over the years afluding to some mode of
transport, along with peak position and year it
charted, include Eddie Rabbitt's “Drivin’ My
Life Away" (No. 1, 1980); Boxcar Willie's “‘Train
Medley” (95, 1980); Johnny Paycheck’s “(Stay
Away From) The Cocaine Train" (50, 1979), and
“Drinkin’ And Drivin' " (17, 1979); Eddie Mid-
dieton’s “Midnight Train To Georgia” (87,
1977); Red Sovine’s trucker tune “Teddy Bear”
(No. 1, 1976); Red Steagall’s “Truck Drivin’
Man" (29, 1976); Moe Bandy's “Biggest Airport
In The World" (27, 1976); C. W. McCall’s “Con-
voy" (No. 1, 1975); Joe Stampley's truckin'
“Rolt On Big Mama" (No. 1, 1975); Asieep At
The Wheel's “‘Choo Choo Ch'Boogie” (69, 1974);
Johnny Rodriguez’ “Ridin’ My Thumb To Mex-
ico” (No. 1, 1973); and Hank Thompsen’s “Cab
Driver" (16, 1972).

And don't forget a couple of oldies by Cash's
padre Johnny—the train tune “Orange Blossom
Special” (three, 1965) and “Train Of Love," the
backside of “There You Go" (two, 1956).

Kenny Rogers climbs aboard this week at
starred 55 with “‘Blaze Of Glory,” just as “Share
Your Love With Me" stops at five. Despite its top
five status, “Share Your Love" becomes Rogers’
poorest showing on the country chart since
“Sweet Music Man" peaked at nine in 1977
“Love The World Away" topped out at four in
1980.

Two Bobby Goldsboro tunes bow this week—
his own rendition of “The Round Up Saloon”
(starred 72) and John Denver's version of “The
Cowboy And The Dandy"” (starred 80). The latter
hit the top for Brenda Lee in 1980. Tommy Cash
reached 63 with the song in 1977, the same
year Goldsboro took it to 85.

Leona Williams enters at starred 88 with “Al-
ways Late With Your Kisses,” which went to No.
1 in 1951 for Lefty Frizzell.

Nashville Music

Assn. Relocates

NASHVILLE—The Nashville
Music Assn. has changed location.
Its new address is 14 Music East,
Nashville, Tenn. 37203. The tele-
phone numbers are (615) 242-9662
and (615) 242-9663. Staff members
include executive director Dale
Franklin Cornelius and in-house
publicist John Lomax III.
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PACKAGE DEAL—Following a co-headline performance at the Lone Star Cafe

u ot R

in New York, Michael Murphy and the Corbin/Hanner Band chat with man-
ager Bob Burwell about future package shows. From left are, Burwell, Mur-
phy, Dave Hanner and Bob Corbin.

Hill Forms Tenn.

NASHVILLE—Producer Tommy
Hill has left his post as vice president
of a&r for Gusto Record Co. to form
his own production and publishing
firm. The new company will encom-
pass two production divisions
(Tommy Hill Productions and
H.H H. Productions), Attago Music,
and Nashville Skyline Advertising
Agency.

The production firms will pro-
duce and market specialized record-
ings. They have previously released
20 albums on the All-Pro label con-
taining original new songs about
football. These LPs represent 20 dif-
ferent major colleges and have been

Production Firm

distributed by NAPA Auto Parts
throughout an eight-state region. In
the works is a similar series of bas-
ketball albums for major univer-
sities. Additionally, the firm plans to
produce, distribute and promote
product for artists and labels.

Hill founded Gusto Records in
1972, purchasing both the Starday
and King label catalog and the Star-
day-King recording studio in Nash-
ville.

Hill's new enterprises will be lo-
cated at 403 Tuckahoe Dr., Madi-
son, Tenn. 32707. Telephone: (615)
865-6843.

~ New On TheCharts_ |

CEDAR CREEK
“Looks Like A Set-Up To Me”—84

Take four Canadians, four Ameri-
cans and a Swedish-based label, and
you’ve got the potent ingredients
that make up Cedar Creek. Signed
to Moon Shine Records in the spring
of 1981, the group has racked up ap-
pearances on the international show
at Fan Fair, the Harvest Jam and at
the recent Neewollah Festival in In-
dependence, Kan.

Cedar Creek evolved through the
efforts of lead vocalist Dave Hol-
craft and former Oak Ridge Boys
keyboardist Garland Craft, who met
more than seven years ago while
working with a gospel group called
the Keystones. Vocalists Ken
Harden, Don Edmunds and Ron

e

Spearman are all formerly with
Light, a Canadian gospel group,
while bass player Tony Perkins was
plucked from a country/bluegrass
group, the Blue Ridge Quartet.
Rounding out the group are lead
guitarist Sam Stricklan and drum-
mer Chris Golden, the son of Oak
Ridge Boys member William
Golden.

Soon to be released is “After
Tonight,” the group’s first album.
Booking for Cedar Creek is handled
by the Jim Halsey Co., 5800 Skelly
Dr., Tulsa, Okla. 74135. (918) 663-
3883. For more information about
the group, contact Moon Shine Rec-
ords, 1007 17th Ave. South, Nash-
ville, Tenn. 37212,

Holyfield Named Songwriter Of Year

LITTLE ROCK, Ark.—Composer
Wayland Holyfield was named
songwriter of the year at the first an-
nual Arkansas Country Music Assn.
Awards Banquet recently. Nearly
300 members of the organization
turned out for the awards, and for
the announcement of a newly
created Arkansas Country Music

Hall of Fame.

The events were filmed by the lo-
cal NBC-TV affiliate for airing lo-
cally. Some of Holyfield’s best
known compositions, either entirely
written by him or cowritten, include:
“Could I Have This Dance,” “No-
body Likes Sad Songs” and “You’re
My Best Friend.”
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oY | 1|35| FEELS SO RIGHT A 40| 41| 3| M A LADY
Alabama. RCA AHL1 3930 Tern Gibbs. MCA 5255
2| 3|10 THERES NO GETTING oy gl | BIG CITY
OVER ME ﬁ Merie Haggard, Epic FE 37593
Ronnie Mifsap, RCA AHL1 4060
42| 49133 GREATEST HITS A
3 2123 FANCY FREE A waylon Jennings, RCA AAL1-3378
The Dak Ridge Boys, MCA 5209 13l 46 3 THE NEW SOUTH
4 4110 LIVE Hank Williams Jr.
Barbara Mandrell, MCA 5243 Elektra/Curb 5E 539
5| 5|11 THE PRESSURE IS ON s 47] 280 uve
2;’:‘:’:’"&:’:55;[‘535 Hoyt Axton, Jeremiah 5002
6| 7| 81 GREATEST HITS 45( 52| 13| YOU DON'T KNOW ME
willie Nelson. Mickey Gilley, Epic FE 37416
Colbumbia KC2 37542 46| 38(105 THE BEST OF
71! 6(12| STEP BY STEP EDDIE RABBITT @
Eddie Rabbitt, Elektra SE 532 Elektra 6F 235
8| 8|17 | ESPECIALLY FOR YOU 47| 45| 3| LOVIN HER WAS EASIER
Don Williams, MCA 5210 Tompall and the Glaser Brothers,
9| 9|14( GOOD TIME LOVIN' MAN HeftialoE oz
Ronnie McDowell, Epic FE 37399 ﬁ 60| 2| DESPERATE DREAMS
10 |10 | 19| SHARE YOUR LOVE A Eddy Raven, Elektra 5 545
Kenny Rogers, Liberty LOO 1108 49| 34| 16 RAINBOW STEW
11 {11 | 8! HOLLYWOOD, TENNESSEE Merte Haggard, MCA 5216
Crystal Gayle. Columbia FC 37438 50| 51| 59 GREATEST HITS A
12 |12 { 25| SURROUND Aane Murray, Capitol SO0 12110
ME WITH LOVE '
ﬁ Charly McClain, Epic FE 37108 51] 48| 13 xr?ykgovi?ohﬂ%t 21'2‘55
17| 4| BET YOUR HEART ON ME -
Johnny Lee, Fuli Moon/Asylum 52| 39| 25 MAKIN' FRIENDS
5E 541 Razzy Bailey, RCA AHL1 4026
14 |13 | 34| SEVEN YEAR ACHE 53| 56| 2| WAITIN' FOR
Rosanne Cash, Columbia JC 36965 THE SUN TO SHINE
15 114 | 34 JUICE @ Ricky Scaggs. Epic FE 37193
Juice Newton. Capitol ST 12136 54| 61| 4| MIDNIGHT CRAZY
16 115115 TAKIN IT EASY Mac Davis, Casablanca NBLP 7257
tacy ). Datton, Columbia FC 37327 55| 55| 25 CARRYIN' ON
17 (19|59 | AM WHAT | AM @ THE FAMILY NAMES
George Jones, Epic JE 36586 aﬂvid Fgllell B&SKSh;ggs'West.
18 |18 [ 56 | GREATEST HITS A = R
Kenny Rogers, Liberty LOO 1072 56| 59| 27| WHERE I())O YOU GO
WHEN YOU DREAM
h 2 z gﬁﬁ:‘y].sfl'};gsm“ a5 Anne Murray, Capitol SO0 12144
20 (23|75 MY HOME'S IN B75440 B ROONELEROBEW
ney Crowell,
:Jlr;:aBmAa,MRACA.AHLLSGM Warner Brothers BSK 3587
21 (22| 6| TOWN & COUNTRY 38| 58y 7 m':"k”g[llﬂm,
Ray Price, Di DL 5003
22 [21]19 Ma‘;l r:e mension The Kendalls, Mercury SRM 16005
Conway Twitty. MCA 5204 59| 57(184| STARDUST A
23 16 | 30 | LOVE EM ALL Willie Nelson, Columbia JC 35305
T.G. Sheppard. 60| 63| 65| | BELIEVE IN YOU A
Warner/Curb BSK 3528 Don Williams. MCA 5133
24 |20 | 41 | ROWDY 61| 50| 3| FRAGILE
Hank Williams Jr. HANDLE'WITH CARE
FEMSlCEsD Cristy Lane. Liberty LT 51112
25 129 ( 8| FAMILY TRADITION
Hank Williams Jr . Elekira/Curb 62( 64| 16| ENCORE
6E 194 George Jones, Epic FE 37346
26 |30 [ 18 | SOME DAYS ARE 63| 69| 63| HONEYSUCKLE ROSE A
DIAMONDS Soundtrack
John Oenver, RCA AFL1 4055 Columbia $236752
‘& 37 | 57 | GREATEST HITS @ 64| 68| 7| HEART TO HEART
Ronnie Milsap. RCA AAL1 3772 Reba McEntire,
28 32 1105 | WHISKEY BENT AND Mercury SRM 16003
HELL BOUND 65| 70| 70| THATS
Hank Williams Jr. ALL THAT MATTERS
) Elektra/Curb 6€-237 Mickey Gilley, Epic JE 36492
9 131 | 8| HABITS OLD & NEW
Hank Williams Jr., Elektra/Curb 66| 67 5 S‘LIEE.PIY':)%R MEMORY
6 278 !
30 133 | 41 I'M COUNTRIFIED ‘ Janie Fricke, Columbia FC 37535
Mel McDaniel, Capitol ST 12116 67| 53| 30 Ol(J;T TV;HAE”:EE EHS BRIGGHT
31 |36 54| GREATEST HITS @ LIGHTS ARE GLOWIN
The Oak Ridge Boys, MCA 5150 Ronnie Milsap, RCA AALL 3932
32 {28 |18 | YEARS AGO 68| 65| 30{ DRIFTER
The Statier Brothers, Sylvia, RCA AHL1 3986
Ly S 69| 62| 22| PLEASURE
33126 | 5| NOT GUILTY Dave Rowland & Sugar,
Larry Gatlin &the Gatlin Brothers Elektra 5E 525
Band, Columbia FC 37464 701 75| 53 LOOKIN' FOR LOVE
34 (35 7 §TRA"; COUNCTR; ) Johnny Lee, Asylum 6E 309
eorge Strait, MCA 524
35 |40 | 16| WITH LOVE 71( 74| 35 :(A)mgzuER.E OVER THE
P . J“:’" C;r(\)lee MCA Willie Nelson, Columbia FC 36883
517 HORIZON A
Eddie Rabbitt, Elektra 6£-276 72| 661 17 ?aHny(:uTtgrer' ll\:gt 528
37 |42 |20 NOW OR NEVER '
John Schneider, Scotti Bros. FZ 731 72] 49 gng 150;;").
37400 (CBS)
38 |43 | 28 ONE TO ONE Doily Parton, RCA AAL1 3852
Ed Bruce, MCA 5188 74| 71| 4| OLD LOVES NEVER DIE
39 |44 | 3| ONE NIGHT STAND Gene Watson, MCA 5261
Hank Williams Jr_ 75( 27| 18| URBAN CHIPMUNK @
Elektra/Curt 5 538 The Chipmunks, RCA AFL1 4027

+ Stars are awarded to those products showing greatest sales strength. v Superstars are awarded to those prod-
ucts showing greatest upward movement on the current week’s chart (Prime Movers). @ Recording Industry Assn. Of
America seal for sales of 500,000 units. (Seal indicated by dot.) A Recording Industry Assn. Of America seal for sales
of 1,000,000 units. (Seal indicated by triangle.)

A Whole' Lot Of Cheatin’ Goin’ On (Larry

ROEEIS)....oovieoeeee e 90
After Texas (Eddie Kilroy) ........cc...... 75
All My Rowdy Friends (Jimmy Bowen)....... 2
All Night Long (Steve Gibson)............ .

All Roads Lead To You (Tom Collins)........
All These Things (Ray Baker)............
Always Late With Your Kisses (D.G.

BOWENY ... 88
Bet Your Heart On Me (Jim Ed Norman).... 6
Blaze Of Glory (Lionel B. Richie Jr.).......... 55
Carolina By The Sea (Clyde Mattocks)...... 64
Catch Me If You Can (Gene Kennedy)...... 58
Cheatin’ Is Still On My Mind (Bob

Jenkins) ..o 39
Crying In The Rain (Chips Moman) .......... 49
Diamonds In The Stars (Ray Pennington). 69
Don't We Belong In Love (S.S. Singleton

8 ) T 97
Down And Out (Blake Merrs) .................. 19
Dropping Out Of Sight (Rodney Crowell) . 70
Ever Lovin' Woman (Pat Garrett) ... ... 76

Everyone Gets Crazy Now And Then
(Buddy Killen) ... R
Family Man (Buddy KrIIen)
Fancy Free (Ron Chancey).............. -
Feedin' The Fire (Glenn Sutton).... ... 81
Fourteen Karat Mind (Russ Reeder, G.

Have You Ever Been Lonely (Owen
Bradley) ......o.coooovooi
Headed For A Heartache (M. Morgan,

(11T e 25
I Can't Help Myself (D.G. Bowen, )

BOWEN)...oooeoveee 99
| Can't Say Goodbye To You (Mark

Sherrill)....ooovoo 83
| Wish You Could Have Turned My Head

(Ray Pennington)..... ... 54
| Wonder If | Care As Much (Buzz

CasON).....oooooooiee e 96
| Wouldn't Have Missed It (R. Milsap, T.

ColliNS).....oooooroirieee 27
If | Needed You (B. Ahern, G. Fundis, D.

WIlEAMS) oo .8
I'll Need Someone To Hold Me When |

Cry (Jim Ed Norman).............cccccooooo... 13
I'll Still Be Loving You (J. Collier, J.

DArrell) ..o 45
it Turns Me Inside Qut (Jerry

Crutchfield) ... 41
It's All 1 Can Do (Jim Ed Norman)........... 10

It's High Time (B. Maher, R. Goodrum).... 44

| Wanna Be Around (Ed Penney).......... . 63
It's Who You Love (Jimmie Bowen)......... 57
Jesus Let Me Slide (Eddie Kilroy)............. 95
Just One Time (Jimmie Bowen)............. 20
Looks Like A Set Up To Me (L. White) ... 84
Lonely Nights (Jim Ed Norman).......... 43
Love In The First Degree (Alabama, L.
McBride, H. Shedd) ... 23
Never Been So Loved (N. Wilson).............. 62

Now That The Feelings Gone (Jimmy
JONSON) oo
Memphis (James Stroud).... .
Midnight Rodeo (R. Dean, L Everette) .....
Miss Emily's Picture (Bud Logan).......... 4
Mountain Dew (not listed) ....................... 26
My Baby Thinks He's A Train (R. Crowell) 1

CONLEY CROONS—Earl Thomas
Conley sings his current RCA
single, “Tell Me Why,"” during an
appearance at Madison Square Gar-
dens for a country music festival,
“Hats Off To Country.”
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Country Singles A-Z

My Favorite Memory (L. Talley, M
Haggard)........ccoooovvvvmvnin.
One Night Fever (Jimmy Bowen).....
Only When | Laugh (Ron Chancey). .

Patches (Rick Hall)...........cccoooooircnnn.
Preachin’ Up A Storm (Larry Rogers)........ 66
Red Neckin' Love Makin' Night (C.

Twitty, R. Chancey).................
Rodeo Romeo (Ray Baker)......... O 28
Send Me Somebody To Love (Billy

Sherrill) oo 61
Share Your Love With Me (Lionel B.
Richie Jr.) oo 5

She's Got A Drinking Problem (Eddre
KiPOY) ..o 65

Who Do You Know In California (Jimmy

Bowen).... R 34
What Are We Doin’ Lonesome (The Gatlin

BrOS.) cevvoorrecr e 15
What's So Good About Goodbye (M.R.

Radford)..........cccooo...... 98

When You Walk In The Room (Ray Ruff).. 31
Why Am | Doing Without (D. Wells, W.

Wish You Were Here (Tom Collins)...
Years Ago (Jerry Kennedy)
Your Daddy Don't Live In Heaven (John
English). .. . e 11
You're My Bestest Frrend (chk HaII) ........ 33
You're My Favorite Star (Michael Lloyd)... 2

She's Steppin Qut (Tom Collins). . 48
Sleepin With The Radio On (N. Wilson)... 46
Slip Away (). Deaton, N. Larkin, J.

Prater) .....cooooveeieee e 56
Slippin Out, Slippin In (Dave Burgess).... 82
Slowly (Charles Howard Jr.)........ . .
Stars On The Water (Rodney Crowell)...... 35
Step By Step (David Malloy) ........ 92

Still Doin" Time (Billy Sherrill) ...
Takin It Easy (Billy Sherrill).........
Teach Me To Cheat (). Gillespie) ... .
Tell Me Why (N. Larkin, E.T. Conley)....... 29
The Best Bedroom In Town (Ray Baker)...100
The Cowboy And The Lady (Larry Butler). 80
The Closer You Get (Steve Gibson)... ... 51
The House Of The Rising Sun/Working

Girl (Mike Most) ... .18
The Round Up Saloon (Larry Butler)......... 72
The Rose Is For Today (). Giliespie, J.
Chestnut) ... 91
The Shoe's On The Other Foot (Randy
Bean) ... - .. 85
The Sweetest Thrng (chhard Landrs) ........ 38
The Woman In Me (Allan Reynolds)......... 22 f
Them Good Ole" Boys Are Bad (Tony MERLE'S MEMORY—Merle Hag-
Scotti, John D'Andrea)..............ccc......... 18 gard sings his current Epic single,

There's No Me Without You (Jerry “*My Favorite Memory,” at the CBS
Bradley)...........c.cc...... s o 52 label show at the Grand Ole Opry
Try Me (Fred Kelly)................. .93 during the recent Deejay Week

Watchin' Girls Go By (Buddy Killen).......... 68 festivities.

SUNBELT MUSIC, INC.
PRESENTS

COUNTRY
MUSIC
FESTIVAL

SATURDAY—NOVEMBER 21, 1981
Time: 4:00 p.m.-until
MACK THARPE MEMORIAL STADIUM
Moultrie, Georgia

A A Y

HELEN CORNELIUS
DEAN DILLON
JOHNNY DUNCAN
VERN GOSDIN 8
STONEWALL JACKSON
GEORGE JONES
DIANE JORDON
CHRISTY LANE
4 LORI MORGAN
JOHNNY PAYCHECK
JEANNIE C. RILEY
MARGO SMITH
SOUTHERN ASHE %
GARY STEWART ¢
GEORGE STRAIT
ATLANTA FALCON CHEERLEADERS

ST A S

For tickets and information:

SUNBELT MUSIC, INC.

P.O. Box 1102, Moultrie, Georgla 31768
Phone: 912-985-5300

b4 LIMITED NUMBER OF TICKETS AVAILABLE!
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Adult
ontemporary

ﬁ Soul LPs
lleoad TOP LPs & TAP
Bilbood Hot Countrg Single

"Chart

Bilboord Wt Soul Singles

I Classical LPs Hot CountryLPs

RECORD COLLECTORS!
NOSTALGIA FANS!

TRIVIA BUFFS!
RADIO PROGRAMMERS.. ..

AND EVERYONE INTERESTED
IN MUSIC PAST AND PRESENT!

BILLBOARD'S RESEARCH AIDS PACKAGES, compiled from Billboard's
Charts, have been prepared for radio programmers, record buffs,
oldies collectors...they are essential for anyone involved in pop.country,
soul, adult contemporary, classical, jazz, gospel—all areas of music!

WHAT'S AVAILABLE?

NUMBER ONE RECORDS (any package listed with the number "'1"'):

A listing of every record that reached the Number One position on
Billboard's charts for the period covered, week-by-week. Lists issue date,
title, artist, label — in order of issue date.

TOP TEN RECORDS (any package listed with the number "2"):

A listing of every record that reached any of the Top Ten positions on
Billboard's charts for the period covered. Records are listed in
alphabetical order by title within each year. Where duplicate versions of
the same tune (cover records) occur, they are listed alphabetically by
artist's last name. In cases where a record reached Top Ten in one year
and was also in the Top Ten the following or a later year, it is listed in
both years. Records marked with a ’#1” indicate that the record reached
the Number One position in the year in which it is so marked. Lists

title, artist, label.

TOP RECORDS OF THE YEAR (any package listed with the number “3"):
A listing of the best records of each year, based on a recap of the weekly
charts for each year covered. Lists title, artist, label.

POP SINGLES

A-l Number One Pop Singles, 1941 through Present $50.00

A-2 Top Ten Pop Singles, 1347 through Present 50.00

A-3 Top Pop Singles of the Year, 1946 through Present 50.00
POP ALBUMS

B-1 Number One Pop Albums, 1947 to Present 50.00

B-2 Top Ten Pop Albums, August 1948 to Present 50.00

B-3 Top Pop Albums of the Year, 1956 to Present 50.00
COUNTRY SINGLES

C-1 Number One Country Singles, 1948 to Present 50.00

C2 Top Ten Country Singles, 1948 to Present 50.00

C3 Top Country Singles of the Year, 1946 to Present 50.00
COUNTRY ALBUMS

D-1 Number One Country Albums, 1964 to Present 25.00

D-2 Top Ten Country Albums, 1964 to Present 25.00

D-3 Top Country Albums of the Year, 1965 to Present 25.00
SOUL (RHYTHM & BLUES) SINGLES

E-1 Number One Soul Singles, 1948 to Present 50.00

E-2 Top Ten Soul Singles, 1948 to Present 50.00

E-3 Top Soul Singles of the Year, 1946 to Present 50.00
SOUL (RHYTHM & BLUES) ALBUMS

F-1 Number One Soul Albums, 1965 to Present 25.00

F-2 Top Ten Soul Albums, 1965 to Present 25.00

F-3 Top Soul Albums of the Year, 1966 to Present 25.00

ADULT CONTEMPORARY SINGLES
G-1 Number One Adult Contemporary Singles, 1961 to Present 30.00
G-2 Top Ten Adult Contemporary Singles, 1961 to Present 30.00
G-3 Adult Contemporary Singles of the Year, 1966 to Present 30.00

CLASSICAL ALBUMS
H-1 Number One Classical Albums, 1969 to Present 20.00
H-2 Top Ten Classical Albums, 1969 to Present 20.00
H-3 Top Classical Albums of the Year, 1969 to Present 20.00
JAZZ ALBUMS
Il Number One Jazz Albums, 1969 to Present 20.00
I-2 Top Ten Jazz Albums, 1969 to Present 20.00
I3 Top Jazz Albums of the Year, 1969 to Present 20.00
SPIRITUAL GOSPEL ALBUMS (SOUL GOSPEL)
K-l Number One Gospel Albums, 1974 to Present 15.00
K-2 Top Ten Gospel Albums, 1974 to Present 15.00
K-3 Top Gospel Albums of the Year, 1974 to Present 15.00
GREATEST HITS
] Top 1000 Greatest Hits of All Time, 1956-1977 75.00
(1978-Present Top 100 Included)
L Yearend Issue—"Talent In Action” 7.00
(Limited Stock Available)
M Bicentennial Issue—"Music/Records /200" —History Of
The Music/Record Industry 25.00

(Limited Stock Available)

NOTE: Individual years of the Number One, Top Ten, or Top-of-the-Year listings may
be purchased separately at $5.00 each. Photo-coples of individual weekly charts are

available as follows: 1 to 4 pages: 83.50 per page, 5 or more pages: 83.00 per page.
r———-—--————————-—-—-—-—--1

Billboard Chart Research
9107 Wilshire Blvd.
Beverly Hills, Ca. 90210
Please send me the following Research Aids Packages
(please list by code number):

||
|
| 1
P

I am enclosing a check or money order in the amountof$_
(sorry there is no billing available for this service).

!

Name _ S

Company__ ==
Address. — —_— —

City o
State - Zip

l
L----

L------------------------—w
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NewProducts

DUAL DISPLAY —At the AES. convention in New York, dbx introduced Model
160X, a compressor/limiter featuring a 19-LED display that monitors input or
output signal level over a 60 dB range and a 12.LED display to indicate the
amount of gain reduction over a 40 dB range.

DIGITAL PREVIEW—Sony's new DDU-1510, designed for use with the com-

pany's digital mastering system, was first shown at AES. It provides preview

and program signals, allowing the cutting lathe to control pitch and depth. A

second preview unit and a delay unit for interface with analog systems are
scheduled for introduction early in 1982.

CONTROL CENTER—The Model 7 preamplifier from Questar Electronic De-
sign of Sacramento, Calif., acts as a complete stereo control center to correct
for room, record and amplifier problems. Features include remote power sup-
ply to reduce noise and an input for the audio portion of any video source.

GIFT SET—Model CH100 from Recoton is a complete maintenance set for
records and tapes; it includes products for cassette, eight-track, record and
stylus care. Packaged in a storage case, it sells for $22.99.

Sound Business

STUDIOS NONCOMMITTAL

Digital Audio Systems Are Focus
Of Industry Attention At AES

NEW YORK-Digital audio sys-
tems continue to be the focus of in-
dustry attention, although most ma-
jor studios have held off on
committing to the technology be-
cause of high costs and questionable
reliability.

By ALAN PENCHANSKY

That's the picture that cmerges
from an AES pancl discussion en-
titled “Digital: Promise And Prob-
lems.” Digital equipment manufac-
turers and rental companies debated
the issues with studios representa-
tives Nov. 3.

SPARS Holds 2nd Road
Show In N.Y. In 2 Sessions

NEW YORK —The second “Road
Show™ held by the Society of Profes-
sional Audio Recording Studios was
in town Oct. 29 and played a full
house. Two sessions discussed the
relationship betwecen studios and la-
bels and the computerization of stu-
dio operations.

The first session. “Are Producers.
Artists. Studios And Record Labels
Kidding Each Other?” featured
lively discussion of issues and remi-
niscences by panel members Tom
Noonan, moderator and associate
publisher of Billboard: Ron Alexen-
burg, president of Handshake Rec-
ords: Bob Curlee, owner and presi-
dent of Strawberry Jamm Re-

cording: Mack Evans, president of

Masterfonics Inc.: John Hammond.
chairman of John Hammond Rec-
ords; Moogy Klingman, president
of Hi-Five Audio Video Studios:
James Mtume. artist and half of the
Mtume-Lucas Productions team:
Paul Sloman, vice president of A&R
for Arista: and Bob Walters, presi-
dent of the Power Station.

Topics discussed included keep-
ing recording costs down and rela-
tions between the various parties.
Although no issues were resolved.

the exchange of idcas proved lively
and informative.

The afternoon session was called
“A Computer Tutorial: How To Use
A Computer And Make It Work For
You.” The panel was moderated by
SPARS regional vice president Rob-
ert Liftin. president of Regent
Sound Studios and Christopher
Stone. SPARS assistant to the presi-
dentand head of the Record Plant in
Los Angeles.

Panelists for the computer session

included John Bittner, president of

Zumaudio: Hank Epstein, manager
of the Computer Store and Tore
Nordahl, president of Rupert Neve,
Epstein showed basic software that
has been developed by his company
for use in recording studjos: Liftin
explained what he had accom-
plished at Regent with a relatively
inexpensive Apple systent.

The Record Plant’s color com-
puter system was also discussed. and
Neve showed a computer for busi-
ness.

Many of this session’s attendees
already have computer systems in
place and were looking for informa-
tion on other systems that may be an
improvement.

TOM
NOONAN

Billboard photo by Chuck Pulin

STUDIO DEBATE—Moogy Klingman (top left), president of Hi-Five Audio

Video Studios, and Bob Walters, far right, president of the Power Station, de-

bate an issue at a SPARS panel entitled ‘‘Are Producers, Artists, Studios And

Record Labels Kidding Each Other?"’ At bottom: Tom Noonan, associate pub-

lisher of Billboard, moderated the panel. Ron Alexenburg, president of Hand-
shake Records, is at right.

www americanradiohistorv com

Panetist Gerry Block. chief engi-
neer at New York's Sigma Sound.
said digital can’t yet pay for itself.
He indicated that a basic skepticism
still exists within the studio commu-
nity.

Sigma itsclf recently instituted a
Y2-inch analog head stack for im-
proved sound, and Block said the
move to digital is not near. “The
question just is who will pav.” he
says. “Our clients have told us
straight away they will not pay any
extra cost for digital recording
equipment.”

The difficulties presented by digi-
tal equipment maintenance over-
shadow the already problematic
analog maintenance, and Block.
who added that special maintenance
people are needed to service the
more complex equipment. “I dont
think interchangeability of tapes is
as serious a problem as finding qual-
ified maintenance people.” he as-
serted.

Digital technology will not impact
heavily on the pop recording busi-
ness until *big numbers™ of Digital
Audio Disk players are sold. believes
Block. who acknowledged that the
potential of the home technology is
immense.

Panel moderator Peter Jensen of
Digital Recording Services. New
York said special test cquipment
and spare parts add to the expense
of digital entry.

The minimum entry figure for
multi-track with editing is about
$200.000, said Jensen, who was one
of the first to independently acquire
digital gear. He summarized the
panel’s discussion with slow accept-
ance of the technology, saying. “I'm
fed up with the lack of standards, the
lack of acceptance among top-end
groups.”

Jensen expects the new Japanese
multi-track digital machines to
present additional problems as the
initial break-in period will require
debugging. The systems are set to
ship in mid 1982 from Sony and

Mitsubishi.
(Continued on page 91)

CASSETTE-PARTS
STANDARD-SPECIAL

DOUBLED FLANGED ROLLERS
KEYHOLE HUBS

LEADER TAPE WINDOWS
SHIELDS SPRING PADS
STAKING ROD PINS

GRAPHITE COATED LINERS
CASSETTE SHELLS
SONIC - SCREW
RECORD TABS
CASSETTE TAPE
8 TRACK LUBE TAPE

DONNAK
INDUSTRIES

P.O. Box 422
Ridgefield, N.J. 07657
(201) 945-6820
Telex: 133396
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NOVEMBER 14, 1981, BILLBOARD

NEW YORK—The team of Mtume and Lucas
has completed album projects at Sigma Sound
for the Spinners on Atlantic Records and Lou
Rawls on CBS. Gerry Block and Jim Dougherty
serve as engineer on both. Also at Sigma, pro-
ducer James Carmichael and engineer Calvin
Harris are completing an Atlantic Starr album
for A&M. Michael Hutchinson is remixing “Don’t
Stop The Train" with Jim Burgess, a Phyllis Nel-
son single for Stevens Entertainment Corp.
Hutchinson is also engineering an Alvin Fields
album for A&M, with Michael Zager producing. A
Gayle Adams single for Prelude Records is being
mixed by Francois, with John Potoker engineer-
ing. In addition, a France Joli album for Prelude
is being produced by Ray Reid and William An-
derson, with engineering by Potoker. Producer
Tony Valor is working with engineer Jay Mark on
a Fantasy album project for T.V.l. Productions.
All at Sigma New York!

Elsewhere in New York—Port Jefferson, to be
exact—Boogie Hotel is the site of various proj-
ects. Terou Nakamura is producing Bob Mintzer
for Canyon Records, with Jeffrey Kowalek engi-
neering and coproducing. Mike Appel is produc-
ing a Thor album with Don Berman engineering
and Chris Isca serving as assistant. Also, Milton
Brigham is producing a gospel album for Savoy
Records with engineer Kowalek, and John Jan-
sen is producing the new Elektra group Cheeks.
Berman and Isca are engineer and assistant, re-
spectively.

* *x  *

In Phitadelphia, at Royal Studios, 'Tight
Money” by Ce Rock is being remixed. Diana
Moore, Monte and Jerry Collins are cutting
tracks, with Curtis Rock and A.A. Gravatt engi-
neering all projects.

At Sigma Sound in Philly, Philadelphia Inter-
national Records recording artists are taking
center stage. Producers Gambie & Huff are com-
pleting a Jones Girts LP with Joe Tarsia behind
the console. McFadden and Whitehead are pro-
ducing the 0'Jays with engineer Dirk Devlin,
and Billy Paul is completing a self-produced

 StudioTrack |

project with engineers Devlin, Jim Gallagher and
Peter Humphreys. For Atlantic, Sister Sledge is
recording a self-produced album with Arthur
Stoppe engineering. Stoppe is also engineering
a mixing project for the Dramatics & Tommy
Hearns and Baby Dump Productions. Ron Banks
and Rick Gianatos are producers.
x *  *

At Almest Audible Studios in Auburn, Ala. the
Moderns are selecting tracks with producer/en-
gineer Lloyd Townsend for release on a limited-
edition 45 on Townsend's Imaginary Records la-
bel.

* x *

Chicago's Lazer Band is currently recording
its second LP for Erect Records at Pumpkin Stu-
dios. Jim Porter is producing the album, slated
for fall release.

* x  *

At Creative Workshop in Nashville, Riders In
The Sky producing themselves on single for
Rounder with Todd Cerney as engineer. . .
Marie Osmond putting strings on Elektra tracks
with producer Rick Hall and engineers Cerney
and Lee Peterzell who has recently been named
staff engineer and assistant manager of oper-
ations at the studio. .. . Kenny Rogers working
on Liberty album with producers Brent Maher
and Randy Goodrum with Maher behind the
board. . . . Gary Dunham laying album tracks for
Newpax with Buzz Cason producing and Peter-
zell engineering. ... Barry Beckett producing
Russell Smith, formerly of The Amazing Rhythm
Aces, with Maher as engineer.

At CBS in Nashville, Billy Sherrill producing
sessions with Lacy J. Dalton, Johnny Paycheck
and David Alien Coe, all working on new albums.
Ron Reynold behind the board on all three ses-
sions.

At Sound Emporium in Nashville, Al Green
working on third album for Word with producer
Tony Brown and executive producer Ken
Harding and Billy Sherrill as engineer. . . . Keith

(Continued on page 92)

DUOTONE makes more than needles . . .
WE MAKE MUSIC

At Duotone music is our business.
That’s why for over 40 years we have been aleading manufac-
turer of quality phonograph needles ¢ record and tape ac-
cessories as well as your one source of supply for audio
cables ¢ stereo headphones ¢ tape and record cases ° cart-
ridges and video care products. Let Duotone show you the
way to TREMENDOUS PROFITS on all your stylus ¢ cartridge

and accessory needs.

S

Duotone Co. Inc.
PO. Box 1168 @ Miami, Aorida 33143

Write for our complete needie & accessory catalog (dealers only) or
Call Toll Free 1080003275808 (Fla. call collect 305066501121)
in Canada. Wilf Farrow Assoc. Toronto. Canada

~ Sound Business

Use Of Cassettes Urged For Radio

e Continued from page 16

Infonics’ Paul Lloyd, a leading
duplication hardware supplier, fin-
gered human error as the primary
cause of inferior cassette product.
Lloyd said “operator attention and
equipment maintenance” were the
only real cassette quality problems.

“The reason there’s so much gar-
bage that reflects negatively on the

DANIELS TRACKS—Charlie Daniels, center, tries his hand at the console dur-

cassette is simply people,” Lloyd
stated.

Lloyd said Chicago’s Moody
Bible Institute, one of the world’s
largest duplicators for broadcast
syndication, already has begun the
conversion to cassette.

Panelist Jim Williams of Cetec-
Gauss, another hardware company,
stressed the need for preventative

ing a recent session at Woodland Sound in Nashville. Looking on are band
member Taz Di Gregorio, left, and producer John Boylan.

ALTERNATIVE REVENUE

Lansdowne Studios
Turns To Video For $

By BRIAN OLIVER

LONDON—-While many record-
ing studios here continue to suffer
because of the downturn in the for-
tunes of record companies and
record producers, some are looking
to video to fill the empty spaces in
their order books.

Lansdowne Studios was one of
the first to see post-production work
on video projects as a lucrative
source of alternative revenue, since
the U.K. and Germany have become
the major video markets outside Ja-
pan and the U.S.

“The excitement in video now is
akin to that in the audio business in
the late 1960s.” says Adrian Ker-
ndge, Lansdowne director. “Last
October, we installed a complete
video system and a computer and

h

LIVING DIGITAL—Karl Richardson (le

took a chance. Now we’re starting to
reap the benefits.”

The high-tech system used at
Lansdowne involves nine micro-
processors. They electronically link
the video picture with the music
being recorded in the studio, instead
of having to “count in” numbers on
a viewing screen.

Says Kerridge, “The micro-
processors control the synchro-
nization of music and picture, with
or without a time code provided by
the video company. So if a group is
recording a concert on video, they
can lock into a particular time code
system. By putting this code into our
computer when they come into the
studio. the group can remix the
sound, or even overdub a lead vocal.
in complete synchronization.”

b't . g
" R

ft) and Don Gehman (center), co-pro-

ducer and mixing engineer, respectively, for the Bee Gees' latest LP *‘Living

Eyes,”” watch a demonstration of the Sony PCM-3324 digital multichannel

recorder at the AES convention in New York. Doing the demonstrating is Dr.

T. Doi, right, deputy general manager, research and development, for Sony

Corp. of Japan. ‘‘Living Eyes'" was mastered on the Sony PCM-1610 two-
track digital mastering and editing system.

www.americanradiohistorv.com

maintenance and quality control of
raw materials and finished product.
“The cassette is capable of high
quality.” explained Williams, “but
it's only as good as the people oper-
ating the duplicator.”

Wilson added that one of the
field’s most “challenging” aspects
was duplicating on the new metal
tape formulation.

Spoken word and radio syndica-
tion duplicator Warren Wilson of
Forge Recordings, argued forcefully
for radio’s conversion to cassette,
claiming enormous cost savings in
light of rising postage rates. Wilson
adds that cueing, tape formulation,
signal tone and other standards must
be set if convenience and quality can
be achieved.

Wilson and others expressed con-
cern that broadcasters would pur-
chase inexpensive cassette players
that won’t do justice to the quality
cassettes can provide.

Wilson’s predication is that cas-
sette will take over completely.

A report on RCA Records dupli-
cation quality control upgrading
also was offered during the panel
session. The label’s cassette capacity
today is one half million pieces
weekly, and improvements have
been mude in raw materials and
equipment maintenance systems.

RCA now is able to make recorder
azimuth adjustments on slave ma-
chines by internal metering, instead
of recording a tone and playing back
on reference machine.

ALAN PENCHANSKY

French Delay
Joint Venture

PARIS—Plans for a joint marketing
venture between Thomson Brandt,
AEG Telefunken. Thorn and JVC
have been held up by delays in get-
ting French government author-
1zation.

The deal, covering a miniature
stereo system already in production
at Thomson's Moulins plant, was
supposed to be finalized in early
summer. Director general Jacques
Fayard believes that for the system
to succeed, it must be offered at least
20% cheaper than rival product from
Japanese giants like Sony. By link-
ing with AEG and Thorn the Euro-
pean market should be assured.

IMPORTANT

NOTICE
AUDIO INDUSTRIES

Announces

- NORELCO STYLE
BOXES

40 MILLION PER YEAR

C-0 CASSETTES

CASSETTE & 8 TRACK TAPE
CASSETTE COMPONENTS
CASSETTE TABS

BLANK CASSETTES
C-30, C-60, C-90,
HEAD CLEANERS

HIGHEST QUALITY
LOW PRICES
Call or Write

AUDIO
INDUSTRIES

Broad & Linden Aves. » Ridgefield. N.J. 07657
Tel: 201-945-4545 « Telex 133396
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Sound Business

AES Panel Focuses On Digital, Studios Noncommittal

& (anpnicd from page Y

“The two-track works well now
fuel i wertain in the multi-track
(hat there will be enormous prob-
lems,” explains Jensen.

major digital audio equipment man
ufacturers.” Salafia says

There was agreement that Digital
Audio Disc systems are the record-
g ndustry’s piggest hope of re-

Jensen pointed out that DADs
will cut down on illegal duplicating
since this technology will not be
widespread for many years.

Korngold said Soundstream’s

vide more economical software than
alternate systems. The unit recently
had its first laboratory test, Korn-
gold said.

Leck said Compact Disc system
software manufacture was similar to

laser videodisk production, and that
product rejection rates have been
very high in both technologies. Leek
expressed the belief that no system
could be looked upon as a standard

Jensen said digital equipment set- at this stage.

up is much simpler than analog, re-

ncwnd vigor. proposed fixed-card DAD will pro-

quiring no adjustments. “You walk Guye— e vos O Wavv e o v NiCReY .
in and make people setting up i \—\3“‘5) \’\/‘ h\ \SU\’«AA /KaﬂSaS’/Eg /R amsey LeW\ ,/\_e \eR \ &The Hearll
analog decks look foolish.” Amm\(\OU - acother Led 7epp N ) o \WN mcCa m Petty =

Cutting engincer Bruce Leek of
International Automated Media. Ir-
vine, Calif., said some special prob-
lems have arisen in digital transfer to
disk.

Repeated playing of digital mas-
ter tapes on rotary-head systems can
cause lape drop-outs, said Leck. One
system mutes for 2%2 seconds when it
encounters a drop-out it can’t cor-
rect.

Leek said some digital master
tapes hold up without problems. and
he added that tape fatigue exists in
analog technique.

“I have seen great differences in
terms of reliability of the different
machines,” related Leck. who cuts
for Telarc. Delos and other audio-
phile houses.

Explains Leek. 1 personally feel
that some digital systems are better
than others. There are funny little
things that digital will do. There are
some things I have heard that I don’t
like.

“I think digital is a less forgiving
medium than a lotof analog devices.
Analog has more of a softening ap-
proach.”

New York's Sound ldeas studio
has been the only multi-track digital
recording services company in the
Northeast. The studio’s Tom Bates
claimed the $200.000 3M system in-
vestment was paid back in 4%
months.

“Tt’s been great for us, not that we
haven’t had problems.” Bates re-
lated. He has worked on several
dozen digital albums. beginning
with location work and switching to
in-studio 24-track production. Bates
admitted machine failures have oc-
curred on projects. noting that one
client is “three or four years.” away
fromagain considering a digital pro-
duction.

Bates touched on the politics of
digital audio when he noted the
“problems” involved in getting 3M
liner credits on albums to be re-
leased by a label affiliated with a
competing digital system.

Panelist George Korngold,
Soundstream’s new vice president of
recording and editing services, said
digital editing powers vastly ex-
ceeded analog razor-and-block
splice capabilities. “There are splices
possible you could never dream of.”
Korngold said. referring to Sound-
stream’s disk computer editing proc-
ess.

Soundstream digital recorders
carry a $70,000 to $95.000 price tag,
depending on numbers of tracks
said Korngold.

Korngold predicted that within
three to four years digital recording’s
universality would eliminate label-
ing disks as “digital,” a move he
compared to the dropping of
“stereo” from most album jackets.

Korngold said studios should be
educating artists about the impor-
tance of digital.

Michael A. Salafia, Sony profes-
sional audio sales rep in the New
York area, said digital audio will en-
courage new amplifier and speaker
designs and consumer upgrading of
play-back gear.

Salafia, president of Vision Sound
Professional Audio, says digital ap-
plications in audio will expand to in-
clude microphones and loud-
speakers.

“There are digital microphones
being worked on right now by two

__peter matfay——

Moy Haehe
0O

Included in the award is a gift of $1,000 to the
recording artist's favorite charity.

Over the past three years, there have been more
than 200 Golden Reel recipients. And more than
$200,000 donated on their behalf.

Congratulations to all of them on a masterful
performance.

The talents of recording stars and their studios
provide the magic that turns a reel of recording tape
into an outstanding creative achievement.

The Ampex Golden Reel Award honors those
achievements which were mastered on Ampex
professional recording tape. They have earned a
place in the ranks of the world’s most successful

recorded albums and singles.”
AMPEX

Ampex Corporation, Magnetic Tape Division, 401 Broadway, Redwood City, California 94063 415/367-3889

®Ampex 1981  Golden Reel Winners as of 1/81 *RIAA Certitied Gold
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® Continued from page 90

Stegall producing himself on some tracks for
Capitol with Sherrill engineering. ... The Joe
English Band continuing work on Refuge album
with English and John Rosasco producing and
engineer David Henson. ... Don Williams and
Garth Fundis producing the mixing of an upcom-
ing MCA album on Don Williams’ band headed

by Danny Flowers, with Fundis and Gary Laney
engineering.

Little River Band at the Sound Emporium
Studios, Nashville, doing a new project with en-
gineer Ernie Rose and staff engineers Gary
Laney, John Abbott and Bo Stewart. This is a
self-produced effort. Also at Sound Emporium is
Joe Waters, a New Colony Records artist. Engi-

Studio Track

neer for the project is Billy Sherrill. Waters is
producing himself.

At the Music City Music Hall, Nashviile: Lo-
retta Lynn with producer Owen Bradley, Bill
Vandevort engineering; Eddy Arnold recording
next RCA single with producer Norro Wilson and
engineer Bill Harris; Pre-records for Loretta
Lynn’s special “The Lady And The Legend” with
Lynn, Sissy Spacek and Howard Hesseman; Bill

Vandevort is engineering and Bill Walker is pro-
ducing; Bill Walker and Vandevort are doing pre-
records for the Statler Bros. special to air next
month; flutist James Galway working on RCA
project with producer Tom Collins, Bill Harris is
engineering.

* * *
At Criteria Recording Studios, Miami: Victor

We have on hand what you have in mind.

We had you in mind when we designed our PM-2000 mixer. That's why this is the

muxer that more than meets your performance expectations. And feels the way you want it
to feel.

The layout is simple and uncluttered. Yet the PM-2000 is sophisticated, versatile,

and rugged. It's been proven equally adept in broadcast and recording, both at fixed
installations and on the road.

With 5-position, 4-band eq, and six independent sends on all 32 inputs (24 channels

also available), plus a full-function 14 x 8 matrix, the PM-2000 has earned a reputation
as the consummate console. Distortion and noise specs are as low as much more
expensive studio consoles.

Wit

it in hand, right away:.

e to PO. Box 6600, Buena Park, CA 90622 for complete information. We're
=2 confident that the more you know about the PM-2000, the more you'll

v o realizeit’s the mixer you have in mind. And the PM-2000is
available at select Yamaha dealers now. So you can have

€ YAMAHA
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Willis, formerly of the Village People, recording
“Rollerdance” single. Producing are Ron and
Howard Albert with Ron Albert engineering.
Daliah Lavi is in the studio doing vocal overdubs
for a Deutsche-Grammophone recording. Jimmy
Bovine is producing with Al Stegmeyer engineer-
ing.

At House of Music, West Orange, N.J., is
Arista artist Juicy who are recording their first
album. Eumir Deodato is producing, Jim Bonne-
fond engineers and Cliff Hodsdon assists. Don
McLean is at House Of Music mixing a live LP
produced by Herb Gart, engineered by Wayne
Tarnowski and assisted by Paul Higgins.

* * *

Frankie Valli is being produced at Sound
Labs, L.A. by Bob Gaudio with Anthony D'Amico
engineering. Paul Lani is assistant engineer.
George Dukes is producing his own tracks at
Sound Labs with Tommy Vicari engineering.
Stewart Whitmore is assisting. The Carpenters
are mixing at Sound Labs with Roger Young en-
gineering and Stewart Whitmore assisting.

At Dalton Recorders in Santa Monica, Calif.:
artist Titch is being produced by Frank Unruh
with Ron Krasinski assisting. Dirk Dalton engi-
neers; Jimmy Photoglo is in with Brian Neary
producing for 20th Century Records. Dalton is
engineering; Towana Hill is being produced by
Kent Harris for Sheridan House Records. Dalton
is engineering.

At the Hyde Street Studios in San Francisco:
Eric Jacobson producing the Silvertone with
Richard Van Dorn engineering; Ron Nagle and
Scott Mathews producing and engineering the
mix of a few tunes by the Rubinoos; Ricky Vee
producing and Gordon Lyon engineering a single
by Ryth-A-Rama; Garry Crieman engineering the
Flipper album for Subterranean Records; Rich-
ard Van Dorn engineering Mindsweeper single;
Bill Motley producing the Boystown Gang with
Gary Mankin engineering.

Disk mastering engineer John Stachowiaki at
Disk Master recently cut the LP soundtrack for
‘Prince Of The City"” and a Boost Clements
single “Ghost Riders In The Sky" for West Rec-
ords.

Trainable at Pearl Sound in Ann Arbor, Mich.
for Tri-Star Productions. Ben Grosse is engineer-
ing with Scott Forman producing.

— _.ll' ¥
L4ad3 . Nl

NEW DISPLAY —An illuminated dis-

play from Harman Kardon has been

designed for either floor or counter

use. The metal-reinforced unit's

color scheme is black and gray with

white trim, and is available from co-
op advertising accrual.

UK. Trident May Fold

LONDON - Trident recording
studios, set .up in London’s West
End in 1968 by the brothers Norman
and Barry Sheffield, is no longer op-
erating. and the official receiver has
moved in.

Now it is hoped someone can be
found to take over what has. for
years, been a prosperous and fully
booked studio complex. However.
the receiver warns that if nobody
comes forward, all equipment and
contents will be auctioned off to
help meet “substantial” debts.

Trilion Video. once under the
same conglomerate “umbrella” as
Trident, and successfully trading in
London’s Brewer Street, has no fi-
nancial links with Trident and has
been a separate entity since Febru-
ary this year. Itis in no way affected
by Trident’s problems, stresses Bill
Hope, managing director.
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Video

For Kramer-Rocklen, It’'s More Than Video

[LLOS ANGELES—For Jerry Kra-
mer and Gary Rocklen, video music
is just a small part of their enterprise.
The firm has finished a 26-minute
film for Walt Disney, “Once Upon A
Mouse,” which consists of 60 years
of Disney animation. The Levi
Strauss Co. has used Kramer-Rock-
len Studios here for commercials
and an upcoming re-released ver-
sion of “A Hard Day’s Night” in-
<ludes a new three-minute prologue
shot by Kramer-Rocklen. Still,
videomusic, especially promotional
videos, are an important part of the
operation.

Fleetwood Mac, Chic, Peter Allen,
Peter Frampton, Split Enz, the
Brothers Johnson, Michael Jackson,
the Doobie Brothers and the Car-
penters are just a few of the acts
given the Kramer-Rocklen treat-
ment since the formation of the com-
pany in the late 1970s. Previous to
this, both had worked in film but
neither sees that much difference in
video. “We were filmmakers. A film-
maker meant visual storytellers, not
literally celluloid,” explains Kramer.
“When a new film camera came out
that was an advancement in tech-
nology, we would use it. Video is
now a step forward. [t's another tool.
Idon’tsee it as being completely dif-
ferent. When an Aeroflex SR came
out after using an older style, you
had to learn how to use that kind of
camera. Now, it’s the Hitachi SK-
91"

“I think people make a bigger deal
out of film versus tape than it ac-
tually is.” adds Rocklen. “Because
when you watch something on either
film or tape. one scene starts and
ends. Then another starts and ends.
To me, the difference in method-
ology is more technical than it is cre-
ative.

“Except that nowadays with tape

technology you can do more within
your budget on tape. Now, video
cameras can look like film. It's not
exact but it’s so close that it really
doesn’t matter.”

The technology has also an easier
way to create special effects, so vital
to many of the conceptual pieces.
Both feel that the new crop of British
video directors are getting a bit too
much applause for their stylish con-
ceptual videos. “The British direc-

By CARY DARLING
used to see terrific interpretive
pieces. American filmmakers were
doing interpretive pieces to music in
feature films. We used to do graphic
pieces—kinestasis pieces—for “Mid-
night Special.” But, the public be-
came aware of this when the British
directors started doing it. Yeah, they
popularized it but they sure didn’t

invent the conceptual style.”
The stumbling block, according to
Kramer, for American directors

ON TV—Video directors Jerry Kramer and Gary Rocklen are caught at work by
a camera from KNXT-TV Los Angeles’ ““Two On The Town’’ newsfeature pro-
gram.

tors are getting the credit but they
weren’t the first at all.” notes Kra-
mer. “You can go back and see all
types of interpretive pieces done by
American filmmakers long before
this video promotion craze was hap-
pening. [ remember back in the late
1960s with the video jukeboxes, |

The first family of profit
supplies it all “better“l

GrecaTtan

LG, WY 1110
(212) 392-6442
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Magnetics
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& Speakers
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FOR COMPLETE INFORMATION.

PFANSTIEHL Dept. 1, 3300 Washington St., Box 498, Waukegan, |L. 60085
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coming up with conceptual videos
was the record companies. “Direc-
tors were being told by labels that
they couldn’t do concepts,” he re-
calls. “Then, the conceptual promos
began coming from London and the
public here liked them. Then, the
record companies—and | mean all of
them—changed their minds. We
used to be told from the inter-
national departments of labels that
the videos had to be 80% perform-
ance. We even saw a letter from one
label that didn’t want any casual
dressers. The performers had to be
dressed like “stars.” We came up with
all kinds of crazy ideas but they said
it wouldn’t run on Dutch television
or wherever. When the English
started bringing over videos and ev-
erybody freaked out over them, sud-
denly the attitude changed radi-
cally.”

The studio has done many videos
for r&b and adult contemporary
acts, both of which have a harder
time getting aired than rock videos.
“We did a Carpenters video that |
think a lot of people would like.”
says Kramer. “It's not shown on the
programs a lot of people watch but it
gets some play. [U's cute and [ think it
works for what the Carpenters are.
It’s like *Happy Days’ because one
song was ‘Please Mr. Postman’ and
the other was “Beechwood 45789
Both happened to be carly "60s tunes
so coming up with a concept was
casy. The first promo | ever did for
the Carpenters, years and years ago,
I was told I had to shoot it at Disney-

Fast Forward

® Continued from puge 78
is t0 be monaural. Only in this way
can we begin to build a backlog of
suitable stereo video software. The
greatest danger awaiting the video
music/entertainment industry is for
the public to find itself with hard-
ware but not enough software.
(Polon is a video instructor at
UCLA, a technicul futurist, and usso-
ciate editor of Video Maguzine and
Computer Merchandising Maga-
zine.)

www americanradiohistorvy com

land because they were performing
there that night. Things have im-
proved.”

One of the first videos Gary Rock-
len ever did was Chic’s “Le Freak.”
“I don’t think it is any more difficult
coming up with a good concept that
is going to work for an r&b act but
that doesn’t help the problem of
placing those videos,” he says.

“Television is going for huge
numbers and looking for the lowest
common denominator,” continues
Kramer. “So, if black people don’t
watch black acts in large numbers
and whites aren’t watching, that’s
over 80% of the country that’s
against them to begin with. Maybe
there is a reality there but it’s ridicu-
lous when you do acts like Chic,
Brothers Johnson, Larry Graham or
L.T.D. and the cable operators
aren’tinterested because the music is
phenomenal.”

Still, Kramer is somewhat opti-
mistic. “Jazz videos may happen if
this video revolution continues. The
demographics on audiophiles show
that these people would appreciate a
great laserdisk. I think it will hap-
pen. It’s not right around the corner
but it will happen. Certain great jazz
artists will make the leap and classi-
cal music will t0o0.”

While the studio has done many
A&M acts, including recent live
shoots for .38 Special and Joe Jack-
son’s Jumpin® Jive, Kramer claims
his firm has no special relationship
with the label even though they are
located next door. “We rent this
building and manage this sound-

stage from MAP Properties. It has
nothing to do with the label what-
soever. When an A&M acts wants to
shoot on this stage, they’ve got to pay
like anyone else. A&M uses a diver-
sity of people to do their filming but
we have a good relationship with
them. It works to our disadvantage
because a lot of people think we are
allied with them although we are
not. I can’teven tell you what's going
at A&M right now. I can only tell
you what’s booked on our stage.”

Both Kramer and Rocklen direct
and a third writer, Steven Henschel,
isemployed. “Generally, we bring in
our own jobs,” states Kramer of who
does what projects. “That seems to
work itself out. If somebody wants to
work with this company and a par-
ticular person is busy then they’ll
just use one of the other guys.”

The studio has done recent con-
cert videos for the Tubes, the Doobie
Brothers and the Jacksons. all of
which will be turned into videodisks
or videocassettes. The two see doing
more longer form productions in the
future, including conceptual pieces.
Adds Kramer, “But the bands are
going to have to write conceptual al-
bums. ‘Eat To The Beat’ was great if
it has one flaw it is that all the songs
are unrelated and you had to sit
there and watch unrelated videos.
The conceptual albums that hold up
the best are something like “The
Wall." Some albums are going to be
hard to do and some people are go-
ing to do videos that shouldn’t.
Some acts are better heard than
seen.”

Standards
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* Must for year-end radio station programming. BII.I.BOARD,S 1981
* Delivered when it _still counl_s on December 14. ANNUAI. YEAR'END
* Comprehensive countdowns in all music categories. AWARDS ISSUE

* A year-long reference quide.

* A must for talent agencies, retailers and everyone involved in the music and home entertainment business.

Specialized year-end chart recaps—in major musical categories.

* Top Artists—Combined, LPs and Singles in each category.

The i“d“Stry’s # ‘l guide * Top Music Publishers of the year.
tO 'Ihe SUCCESSE * The Best-Selling Videocassettes of 1981.

| </ * Pop Producers of the Year.

The Billboard

1981 Year-End

"~ Awards issue is a

must for advertising

"~ your entire year’s

~ achievements and to proj-

_ . ect your firm into 1982 in the

ISSUE DATE: i . " one publication that has the
DECEMBER 19 y | " most complete coverage of the
music and home entertainment in-

dustry.

 Bonus distribution to over 230.000 readers. On
sale a full two weeks on newsstands. In-depth usage
« by thousands of radio programmers.

AD DEADLINE: ™ - Don’t miss this once a year opportunity.
NOVEMBER 27 _ - Contact your Billboard sales representa-
: tive now for ad space reservations.
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MARKETPLAGE

BOXES FOR
ADDRESS ALL ADS: Billboard Classified. AUDIO & VIDEO
1515 Broadway. New York. N.Y. 10036

Phone: 212/764-7388
(800) 223-7524 Toll Free

All major credit cards accepted

BONUS!!
A SPECIAL OFFER!

BOXES FOR
STEREO 8 & CASSETTES

Check Type of Ad You Want

der $26.00.

tions, $36.00 per.

NAME. _
ADDRESS. _

CITY _STATE

TELEPHONE____

o

REAL
TEXAS & CAJUN MUSIC!

Texas Playboys, Fiddiin' Frenchie
Burke, Johnny Bush. Plus dance in-
strumentals ncCluding '"Cotton-Eyed
Joe " Alsc, Southern humorists Justin
Wilson, “Brother” Dave Gardner &
Bob Murphey.

Delta Records, Box 225

Nacogdoches, TX 75961

{713) 564-2509

——CUSTOM CASSETTE BLANKS
CBS PROFESSIONALDUPLICATION TAPE
LENGTHS IN 3 SEC. INCREMENTS—ANY
QUANTITY.
1 to 45 min. 65¢ ‘ I 66 to 80 min. 85¢
46 to 65min 72¢ 81 to 90 min. 90¢
91 to 120 min. $1.45

Cassette Boxes: soft box 15¢/hard box 20¢
MINIMUM ORDER—$40.00

[ REG. CLASSIFIED: $1.30 per word—Minimum ad or-

[J DISPLAY CLASSIFIED Ad: $55.00 per inch, 4 inser-
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Al (] Master Chg.
Bank #
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POSTERS

POSTERS

LARGEST SELECTION OF
ROCK STAR & BLACKLIGHT
VELVET POSTERS IN THE COUNTRY.
Just Out!!! Our new *‘1982" full
color catalogue. Featuring post-
ers, buttons, pins, bumper
stickers, patches, T-shirts and
jersey’s.
Write or call for free catalogue

FUNKY ENTERPRISES

‘The only name for all your Poster needs

[] HOME VIDEO
[] HAPPY BIRTHDAY
(] JOBS AVAILABLE
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CUTOUTS
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& cutout records & Tapes.
DEALERS ONLY - Send

——— today for ———
free monthly catalog

LUV MUSIC
1932 Hyperion Ave., Dept. B11
Los Angeles, CA 90027
Telex 69-1651 (213) 660-2766

CUT-OUTS

8 Track and Cassettes
Our Specialty
If you are a distributor, rack job-
ber or exporter, contact J S J to-
day. Call or write for free catalog.
J S J DISTRIBUTORS

6620 W. Belmont, Chicago, il 60634 .
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430 Fatmouth Road
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RECORD DIST.
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All advertisers who run an
advertisement for 4 consecu-
tive issues will get an ad of
the same size FREE!!
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CHART RECORD
SERVICES

INTERNATIONAL RADIO STATIONS

MUSIC PUBLISHERS AND DISCOTHEQUES
Subscribe to our AUTOMATIC AIRMAIL
SERVICE for all singles and Ip’'s from the
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The Fastest, Most Dependabie
Service in the World

AIRDISC SPECIAL SERVICES
Box 835. Amityville. NY 1170}

AIR CARGO

WE LOVE YOU

To: Overseas buyers and American Ex-
porters. Since 1965 you have magde us the
most important transportation specialist
for the music industry. Daily from N.Y. and

L.A. confidential.
Best Rates—Personal Attention
BERKLAY AIR SERVICES
Contact: Bernard Klainberg, Pres.
sla‘k 80 POB 665, JFK Alrport. N.Y. 11430
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TAPES

12" Pilfer Proot Heights & form fit. Beautiful.
Stock designs & custom printing.

IN STOCK—INSTANT SHIPMENT

Low Prices—Free Samples

PAK-WIK CORPORATION
128 Tivoli St.. Albany. NY 12207
(518) 465-4556 Collect

VHS & BETA BOXES

BUTTONS

BADGES
Best Supply
Best Service
Best Prices
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for: New Wave BUTTONS. Heavy Metal,
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(F O B. Buftfalo or Toronto)
Telg. (416) 862-0554
Dept 13

" OVER 60,000 DESIGNS!!

If you want to buy buttons from hucksters
who dabbie in anything to make a buck, fine
If you want to have the world’s targest se-
lection. new designs weekly, 48-hour ship-
ping. full return policy with terms available.
then let's tatk!!
BUTTON MASTER
39 Front St.
Bridgeport, Pa. 19405
(215) 277-1966 (In Pa.)

1 (800) 523-1197 (national)

GOLDEN OLDIES

PROFESSIONAL
- BLANK TAPE

© &TDK BBASF

MEMOREX

Custom Cut 8 Track and cassettes.
90 different iengths in one minute in
crements. Prices start at .85.
+ 8-T & Cass. Duplicators
« Low cost Shrink Wrappers
+ Tape Players & Recorders
- Recording Supplies
CALL TOLL FREE
1 (800) 237-2252
In Florida call collecl (813) 778-4442

BAZZY ELECTRONICS CORP.
3018 Avenue “C" Holmes Beach, Florida 33510
Master Card & Visa Welcome

SPIN—-CLEAN
Record Washer System

$35.00 Complete includes shipping. Parts
available—Washer Fluid—Brushes—Rollers
—Drying Cloth—Dealer inquiries Welcome—
Prices on request

SPIN—CLEAN
P.O. Box 15395, Dept. BB
Pittsburgh, PA 15237-0595

CHRISTMAS OLDIES
“THE PRETZEL MAN HALL OF FAME"

A weekly. 3 hour tun-filled, Rock & Roll—Oniv
Program presents its Annual Christmas
Oidies Show tor 1981. Ask for information and
demo.

WEISEL COMMUNICATIONS
P.0. Box 126, Youngstown. OH 44501
216} 783-2509

PROTECT YOUR MERCHANOISE

CASSETTE SECURITY DEVICE

Display cassettes in your 8-track hand hole
store display safely
SIMPLE + ECONOMICAL - REUSABLE
For free sample & pricing contact
C & D Special Products
309 Sequoya Dr., Hopkinsviile, KY 42240
(502) 885-8088

CHUCK BUELLS

Calt or write now
for a demo on your
weekly three hour
presentation of that
great music from
the past

TIMBERLINE PRODUCTIONS
Box 9541 So. Station. Denver CO 80209
(303) 756-9091

advognig ‘1861 ‘v1 H3IgWIAON

T RAHWAY, N.J. 07065
PHONE (201) 574-0900
GREAT SELECTION—ALL LABELS—(LP—8T—CASSETTE)
JAZZ—BLUES—GOSPEL—ROCK—C&W
DEALERS ONLY—FREE UPOATE CATALOG UPON REQUEST

P&P STUDIOS, INC. PO Box 4185
(203) 327-9204 Stamtord, CT 06907
HIGH SPEED CUSTOM DUPLICATION
AVAILABLE

GOLDEN OLDIES, THOUSANDS OF 45
records available, send $2.00 for catalog. Stewart

VIDEO CASSETTES
Est Records, B 10243, Al ndria. VA
MADE IN USA 22‘;&;" eco o0x exandria

T-120's, $10.50-L1-500, $8.95

DEALERS ONLY
132-05 Atlantic Ave.
Richmond Hill, N.Y. 11418
(212) 441-5500
Toll free (800) 221-6730

FOARJLLIE DIAMOND AUDIO/VIDED INC BEMGLES
BOXCAR POSTERS RECORD EXPRESS '

Albums, 8 Tracks and Cassettes ock and Roll posters. Dis units T;ll greeééﬂgg) 64555161

—ready for immediate shipment. i, . CORP! MY R e vy ) pzoTTo AIRCHECKS!

Free catalog! Fast service! Low
prices! Cutouts, picture disc,
send to
RECORD EXPRESS
1536 S. Wabash, Chicago, Ill. 60616
or call: (312) 461-9664

DEALERS ONLY

write or call for free catalog

ONE STOP POSTERS

1001 Monterey Pass Road
Monterey Park, Calit. 91754
(213) 263-7361  (80O) 421-6341
areas avallable tor Representatives

Current and Classical Airchecks!
Current issue = 19 features KHTZ/Charlie
Tuna, KMPC/Robert W. Morgan. KFI/
Byron & Tamaka, plus KWST, KNBQ/Tacoma

Call or write for our free giant
catalog budget product.

Record Wide Distributors
1755 Chase Orlve, Fenton (St. Louis),
MO 63026 (314) 343-7100

8 Track & Cassette Blanks
1 min. to 45 min
46-65 min .$1.00
66 min. to 90 min $1.10
VHS-2-4-6 hr. video tapes. $11.25
Coassettes—Wide Price Range
Professional quallty demos our specialty.
Cassette duplication avallable.
ANDOL AUDIO PRODUCTS, INC.
4212 14th Ave., Brookliyn, N.Y. 11218
Call Toll Free B00-221-6578
N,Y. RES. (212) 435-7322

and the Mighty 690. Cassettes $5.00. We've
got classical airchecks too. Write for a back
issue and list!!

California Aircheck
Box 4408, San Diego, CA 92104

HOTLINE

FOR
PLAGING YOUR
CLASSIFIED AD

ALL $8.48 MAJOR LABEL TAPES AND LP's
$5.30.20% return, rack distributorsonly. Box 7434,
Billboard Publications, Inc.. 1515 Broadway,
New York, NY 10036.

T-SHIRTS

—  T-SHIRTS

« Quality Silk Screen Printing

* Your Custom work, our Specialty

+ in House Art Staff provides fasl service
+ Low minimum orders

= Available tor Concert Sales

« Inquire Toll Free B00-327-9922

POSTERS
Largest Selection of
Rock Posters
ZAP ENTERPRISES
2833 W. Pico Bivd
Los Angeles, Calif. 90006
(213) 732-3781

DEALERS ONLY

THREE RECORD SHOV'S ANI) ONE SMALL
Record Wholesale business. Located on South-
eastern area. For more information. Contact,
Box 7439, Billboard, Pub.. Ine., 1515 Broadway
New York, N.Y. 10036.

VIDEO CASSETTES |
MADE IN U.S.A.
VHS T-120's

$11.25
ANDOL AUDIO PRODUCTS. INC.

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label [.Ps
as low as 50¢. Your choice. Write for free listings.
Scorpio Music, Box 391-BC, Cornwells Hts., Pa

19020, USA. Dealers only. S DIRT SHIRTS INTERNATIONAL Toll free: (800) 221-6578 Just Dial
S P.O. Box 458, Titusville, Fla. 32780 NY Res: (212]) 435-7322 Collect
HIGH SPEED, HIGH QUALITY STEREO = i — 800'223'7524
reel/reel, cass/cass, reel/cass. Tape duplication WHEN REPLYING
system. Pentagon 3 reel. 1 cass. Slaves both reel Ask for JEFF SERRETTE
& cassette, master fine tuned for superior music TU ADVERTS REAL ESTA TE You may use any major credit card

reproduction. Almost new. Priced right. Call

n LOWEST PRICES IN THE INDUSTRY (IN N.Y. STATE (212) 764-7388)
Tom Bergerson 904-726-2788. PLEASE CUSTOM PRINTED OR BLANK EAUTI . Hot-ine 15 for last. personal service
S - MENTION QUALITY WORK LOW MINIMUMS BEAUTIFUL 10 ACRES, BOLD STREAM. l
CUT.OUTS. THOUSANDS Tu  CIOOSE RUSH JOBS OUR SPECIALTY FREE CATALOG Redwood-brick, 4 Br.,3 B, Den, Lr,, Dr., bfst. bay.

Studio/isolation, control booth noiseless. Be-
tween Atlanta-Nashville near Aiken. Mary
Wiswell, 803-648-0833. Becker and Associates,
803-648-0116. Reduced $89,500. FedLandB.

from as low as 50¢. Free listings. Record Ware-
house, Box 13617, Rochester, NY 14613-0617,
Dealers only.

PLYMOUTH MILLS

EMPIRE STATE BLDG. SUITE. 31O
350 SthAvE NY.10118(212) 594-0120

placingClassified Ads only For allother
business call the regional office
nearest you

BILLBOARD MAGAZINE

www americanradiohistorvy com
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COMEDY MATERIAL

FUN-MASTER

PROFESSIONAL COMEDY MATERIAL
{The Service of the Stars Since 1940)
“THE COMEDIAN"

THE ORIGINAL COMEOY SERVICE
12 available issues .. . §75 3 Sample issues ... §25
“HOW TO MASTER THE CEREMONIES™ . . . §20
ANNIVERSARY ISSUE . . . $50
35 "FUN-MASTER™ Bag Files—all difterent . . . §150

BILLY GLASON
200 W. 54th St., N.Y.C. 10019

COMEDY MATERIAL

Personalized Comedy Material we'll
write what you need. CW Jocks see what we
do to your song tities

DJ's throughout the country are signing
up fast . . . Check our low prices

For free sample write to:

APPLE COMEDY SERVICES
22E Constitution Way

Methuen, Mass. 01844

FREE SAMPLE! RADIO COMEDY MA-
terial at its best. Write on station letterhead to
Contemporary Comedy, 5804-A Twineing, Dallas,
TX 75227.

FREE CATALOG-“HILARIQUS!"-MONT-
real Gazette. “Fantastic new jokes!” Pro-
fessional—new joke pockethbooks. Comedy Pub-
lications, Box 813, Snowdon, Montreal, H3X
3X9, Canada.

NOT COMEDY: CURRENT ARTIST B10'S,
daily calendar, much more for working pros! Free
issue: Galaxy, Box 20093-A, Long Beach, CA
90801. (213) 595-9588.

DEEJAY SPECIALS! MONTHLY GAGLET-
ter! Individualized Service! We have it all. FREE
information package. PETER PATTER. P.O
Box 402-B. Pinedale. CA 93650.

FREE SAMPLE ISSUE OF RADIO'S MOST
popular humor service! Write on station letter-
head to: O’Liners, 1448-H W. San Bruno, Fresno,
California 93711. (209) 431-1502.

ANNOUNCEMENTS

General News

Holzman: Navigating The Pterodactyl Terrain

® Continued from page 56

He’s quick to cite the vested inter-
ests of the engineers and business-
men who have been CX’s biggest
foes: “The furor has been created es-
sentially by people who operate in-
dependent mastering labs. not in-
house operators of lacquer channels
for the labels themselves.

“It’s not perfect, it's just wonder-
ful. Do you honestly think we would
adopt CBS’ system if we didn’t think
it had value? We looked at this really
carefully, and took our best techni-
cal people over to study it.

ATTENTION
DISK JOCKEYS
Send for a copy—Congo
. Music Co. has 2 new re-
leases, one is performed
by “3 Flights Up” on the
Benin Records label, titles
are “I'm Only Half" the
others performed by Steve
Garcia on Round Records,
the title is free.

Bobbie McGee
CONGO MUSIC CcO.

11748 So. Laflin
Chicago, Ili. 60643
(312) 468-9598

-g:s TRIBUTING SERVICES

*New Releases
e Premium Cut-Outs
ALL U.S. LABELS

DELIVERED AT
TOP 100 PRICES!

L )

3N SO MAIN SI-FREEPORI NY. HS?O
516-379-51519212-895-3930

TOLL FREE (OUTSIDE N.Y.S.) B0O-645-3747-48
TELEX: 126851 CANSTRIPE FREE

— RECOROING TAPE & ACCESSORIES —|
24 HR. FREIGHT-PAID SERVICE

L argest Selection at Lowes! Cost Anvwhere
MAXELL + MEMOREX + SCOTCH - K
« SONY - DURACELL « WATTS - DISC-
WASHER - SOUND GUARD - SHURE
« PICKERING - AUDIO TECHNICA » REC-
OTON - EVEREADY - VID. TAPE  SAVOY
- AMPEX -TRACS - FUJ

SEND FOR FREE CATALOG

A.l. ROSENTHAL ASSOCIATES
Dept. A 1035 Louis Or.. Warminster. Pa. 18974

DEALERS ONLY  (215) 441-8900

/MAKE MORE PROFIT . ..\

with our low dealer priCes, liberal return and
&same day shipment on all major label tapes
and LPs. Top 1000 list updated weekly.
Write:

TOBISCO |
6144 Highway 290 West Fr
\ Austin, TX 78735 /

EXPORT ONLY

All brands phonograph records and pre-
recorded audio and video tapes (NTSC and
PAL). Also largest selection of attractive
close-out offers. 33 years ot specialized
service to record and tape importers
throughout the world. Overseas dealers and
distributors only.
ALBERT SCHULTZ, INC.
116 W. 14th St, N.Y,, NY 10011
(212) 924-1122

Cable: ALBYREP Telex: 236569

SCHOOLS &
INSTRUCTIONS

24-TRACK ENGINEERING TAUGHT IN-
State of the Arts Studios. Call the University
of Sound Arts for free brochure. Hollywood (213)
467-5256.

MISCELLANEOQUS

SO ¥

ROCKD

aslmple Truth ...

now available on fine quality gold
1-shirts. silk screened with royal
purple leftering / red heart
$6.95 S/M/L Bumper Stickers $1.95
Postpaid Piease send check
or money order to
*‘GOD LOVES ROCK”’
clo loon song, unitd.
p.o.box 16078
minneapotis, mn ® 55416

Allow 4-6 weeks for delivery  Thank you!

e

PROFESSIONAL SERVICES

HELP
WANTgg ~ TNES

the Marketplace is
open and your best
buy is BILLBOARD

CLASSIFIE

Fop ¢ "

ADS

Something to sell or something

to tell, your message gets to

over 200,000 readers weekly.
Don’t Miss Another Week!!!

CALL Jeft Serrette (TOLL FREE)

800/223-7524
NOW to place your ad
(Use any major credit card.)

“I think ultimately the public will
be grateful for its adoption. Right
now. though, it’s just a tempest in a
thimble—I've never seen so much
energy wasted on moaning over
problems that can be solved. These
guys should be concentrating on
how to make it better, not trying to
scuttle it altogether. But then it's eas-
ier to stop things from happening
than it is to get something going.”

Finally, Holzman is now getting
involved with a WCI project aimed
at optimizing a decidedly “old”
technology. namely audio tape
recording. Says Holzman, “At WCI.
we're totally rethinking the audio-
cassetle in terms of its packaging,
programming and the technical
quality of which it’s capable.

PROFESSIONAL
SERVICES

WE PUBLISH POEMS AND LYRIC POEMS-
no contest involved! For sample issue: 1.&C, Box
194, Gillespie. 11. 62033.

BUSINESS
OPPORTUNITIES

~BOOKING BANDS IS BIG BUSINESS |

START YOUR OWN ENTERTAIN-
MENT AGENCY. JOIN NATIONWIDE
INDEPENDENT OFFICES. $10.000
TO $15,000 MINIMUM INVESTMENT.
FINANCING AVAILABLE. SEND FOR
FREE BROCHURE:
HORIZON MANAGEMENT
NATIONAL HEADQUARTERS
106 MAIN STREET #1
BINGHAMTON, NEW YORK 13905

TALENT

VOCALISTS-MUSICIANS. IF YOU HAVE
talent we can help open doors for you. This
could be the opprotunity you have been waiting
for. Write: Talent, Dept. BB, 17 Longwood
Road, Quincy. Mass. 02169.

SONG WRITERS

SUCCESSFUL FLORIDA BASED
PRODUCTION COMPANY

Seeking songwriters with origlnal hit-
bound material for placement with major
music publisher, record labels, and top
recording artists. Send all material to:

SILVER TOUCH

TALENT CONSULTANTS
P.O. Box 2202, Union, NJ 07083

LINES WANTED

INTERNATIONAL DISTRIBUTION AVAIL-

able to independent labels. Details: Basic-3
International, Postfach 1525, D-8360 Deggendorf,
West Germany—U.S.A. office (503) 656-5230.

 HELP WANTED

MUSIC DEPT. MANAGER-ONE STOP,
Rack Jobbing, LA Area—Expertise in buying,
merchandising developing new markets, inven-
tory control—Box 7438 Billboard, 1515 Broadway,
New York, N.Y. 10036.

EXEGUTIVE AVAILABLE
MANUFACTURING MANAGEMENT

Extensive experience at CHO level in phono record
manufacturing and tape duplication. Significant inter-
national experience. Youthful (late thirties), strong in-
terpersonal skills. Top level person seeking top level
position with chalienge and opportunity. Presently io-

cated East Coast.

BOX 7440
BILLBOARD PUBLICATIONS, INC.
1515 Broadway, New York, N.Y. 10036

WwWWWw.americanradiohistorv.com

“It’s definitely a high priority
item. mandated by David Horowiiz
at WCI. So we're essentially starting
from scratch with this configuration.
In the past, we've treated tape as a
stepchild—as just an equivalent of a
phonograph record.

“And yet it has a soul of its own.
We're looking at that very closely
now. The audiocassette is clearly
more than just an equivalent to an
Lp.”

How would these programs
change the use? Holzman just
smiles, and offers a hint that says
more than it seems to given his own
past success in marketing challeng-
ing fare such as Nonesuch’s medi-
eval, renaissance and electronic
catalogs atiest: “l see a time when

BROADWAY REVIEW

we'll be releasing certain types of
programs on cassette only. because
of the smaller economies of scale
needed to cover the costs.”

Meanwhile. he’s also busy study-
ing new digital audio formats. and
expects WCI will commit to a single
format within a year. Holzman is
also getting more involved with
WCT's Panavision division, covering
motion picture camera and lens de-
velopment.

A long, long way from the days
when he ran a tiny folk music label,
perhaps. But then more than a few
technological changes—including
some ‘‘pterodactyls”—have ap-
peared since and will doubtless con-
tinue to.

‘Marlowe’ Bogged Down In
Mediocre Acting, Direction

NEW YORK-The music of
“Marlowe,” the new Broadway mu-
sical now at the Rialto Theatre. is
probably the best thing to come out
of the show. although its execution.
under the direction of Kinny Land-
rum, does not do justice to the often
pretty lyrics and compositions by
British composer Jimmy Horowitz
and Canadian-born Leo Rost.

“Marlowe,” billed as a rock musi-
cal, was conceived by Rost in an ef-
fort to re-create, in an updated for-
mat, the controversial and anti-
establishment life of Elizabethan
poet and playwright Christopher
Marlowe. and his association with
William Shakespeare.

Although the show reveals
glimpses of wit and creativity it gets
bogged down in mediocre acting. di-
rection and production: and is fur-
ther hampered by bargain basement
sets and costumes. which look as
though the producers. not too con-
vinced about the play’s potential for
success, opted lo cut corners and
keep the budget small.

Also working against “Marlowe.”
are its misguided efforts to ape such
theatrical rock forerunners as “Jesus
Christ Superstar,” and “Hair.” The
problem the show encounters in try-
ing to do this is that while “Hair,”
and “Superstar.”” were camp. timely
and lavish, “Marlowe” is the oppo-
site.

“Marlowe” features Patrick Jude
as Christopher Marlowe, Lisa Mor-
dente as Emelia Bossano, and Len-
nie Del Duca as William Shake-
speare. Although these performers

Entertainment Co.

NEW YORK-The Entertain-
ment Company. the production/
publishing firm here. will select mu-
sical talentand produce all music for
“Fame.” a new artist showcase to de-
but on NBC-TV in January.

Based on the recent movie, a first
episode has been completed with
full-scale production underway in
New York and Hollywood.

The Entertainment Company will
work with new talent. producing
both old and new material for each
weekly program. According to Mar-
tin Bandier, who runs the setup with
Charlie Koppelman, two major la-
bels are bidding for rights to market
the resulting product.

Meanwhile, The Entertainment
Company continues to produce
recordings for a number of acts. in-
cluding Barbra Streisand. Johnny
Mathis. Diana Ross. Cher and Sarah
Dash. It’s also been named to pub-
lish and produce the music for sev-
eral film projects and is the sub-

all have Broadway credits for such
shows as “Jesus Christ Supersiar,”
“Charlie & Algernon.” “Platinum.”
and “Got Tu Go Disco,” their acting
skills are something less than pol-
ished. However. there are some
noteworthy singing voices, among
them, that of Mordente who was a
Drama Desk Award nominee for he-
role in the ill-fated “Platinum.” on
Broadway a couple of seasons ago.

“Marlowe™ appears suspiciously
as though it was never intended for
the regular Broadway audience. but
for the rock music-oriented teeny-
bopper whose enthusiasm is not
dampened by the many other short-
comings which plague this produc-
tion. However. the average rock mu-
sic teenager would be better served
by seeking theatrical rock entertain-
ment in concerts by Kiss. Queen, or
Todd Rundgren. whose music and
special effects are much more excit-
ing. and whose prices at $15 top. are
much more affordable than Broad-
way'’s steep admission fees.

“Marlowe”™ was produced by
Tony Conforti and John Annun-
ziato, who also brought “Knockout”
lo the Broadway stage a couple years
ago.

Riva Records, the releasing label
for Elton John and Rod Stewart, will
release the original cast album of
“Marlowe.” Billy Gaff. the label’s
president. states that the album, now
being recorded, should be in the
stores by Christmas.

Producing ‘Fame’

publisher for the musical score to
“Coco Solitaire.” the film bio of
Coco Chanel. “One And Only.” the
theme from the film. has been cut for
the soundtrack by Peter Allen and as
a track on an upcoming Mathis al-
bum.

Awards For
Jingles Singers

NEW YORK-The ‘*unsung
heroes” of the advertising business—
the jingles singer—will have their
day in the awards sun if the New
York School for Jingle Singing has
anything to do about it.

Barry Gordon, founder of the
school, says, an award for the best in
jingle singing will be presented next
September. The school teaches
courses in theory and harmony for
the jingles business.
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N\
CK TO PROSPERITY

DISMAL IRONY in the
fact that at a time when
Holand has produced one of
the most pervasive series of
international hit recordings

THERE'S A CERTAIN

Talent discovered, nurtured, produced and promoted in Benelux terri-
tories is finally making real impact at international level . . .

| while Holland is essentially
an album market, in Belgium
it is singles that dominate
What's more, Belgium’'s
sales are spread over a wider
range of repertoire so that

in the “‘Stars On 45" se
quence, the Dutch music in-
dustry should be struggling to recover from the deepest reces-
sion it has ever known.

Turnover in Holland fast year was 11% down on 1979: and
this year it has been running at a further 10% down. In Bel
gium sales were 8% down on 1979 last year and this year's
business looks like finishing up at 5% down.

In short, the business in Benelux has been nose-diving for
the past two years or more, with Holland suffering rather
more severely than Belgium.

Willem van Kooten, the almost indecently successful music
entrepreneur whose sustained ascendancy is in stark con
trast to the general drift of Dutch business and whose CNR
company pioneered wall-to-wall segue recordings with the
phenomenally successful **Stars On 45 venture. is quick to
claim that, despite the diminishing market, survival—even
prosperity—can be assured by ‘‘making the right records.”

van Kooten has two rules for success in the music business:

‘The first rule is that there are no rules, and the second rule
is that you need 50% hard work and 50% luck, in that order.”

However, hard work and luck have not proved enough to
prevent a major decline in record sales in Benelux.

The last two or three years have seen massive redundancies
in the Benelux record business as a result of the general eco-

nomic downturn and it is a much leaner and hungrier industry
which is trying to fight its way back to healthier sales figures
and assured profitability. In the wake of a protracted period of
bad news, the good news is that the recession has bottomed
out and the music industry is pulling out of the dive.

Although Belgium and Holland are continually lumped to-
gether with the tiny Duchy of Luxembourg (pop. 400,000) in
an improbable amalgam called Benelux, the fact is that there
are deep-rooted differences between the countries which are
clearly reflected in their music industries.

For a relatively small country, Holland has a proud history of
creativity which has earned international success for many of
its artists. It also has one of the highest levels of per capita
expenditure on records—$14.18 compared with Belgium's
$5.62. Indeed, one of the reasons why Belgium has suffered a
lesser decline in business than Holland is that business in Hol
land had further to fall.

There are, however, other major reasons. For example,

Mike Hennessey is Billboard's U.K. Managing Director J

www americanradiohistorv.com

there is a much greater
chance for the industry to
make up on the roundabouts what it loses on the swings.

Holland's high sales volume has been vulnerable because it
was too heavily concentrated on the top 40 and because a
rather disturbing proportion of it was achieved from imports.

One of the more striking contrasts between the two coun-
tries is that whereas Holland's market is virtually governed by
one universally recognized chart service—the Stichting Neder-
landse top 40 singles, top 50 LPs and the promotional Tip Pa
rade—Belgium is a country of many and widely differing
charis.

‘What this means,” says Roger Meylemans., managing di
rector of Disques Vogue in Belgium, "“is that sales representa-
tives in Holland have a hard time selling records that are not
featured in the national chart. Whereas in Belgium we tend to
leave it to the dealer to judge his choice of repertoire. That's
why Belgium is a more open market and why we have better
catalog sales. A monolithic chart structure tends to concen
trate sales in a narrow product range.”

Another factor contributing to the wide product range in
Belgium is the existence of two distinct ethnic and cultural
strains in the population—Flemish and Walloon (French
speaking)—so. that the market is open not only to repertoire

(Continuved on puge B-8)
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. BENCLUK

U.S. STARS

T00 COSTLY;
ROCK CIRCUIT
RALLIES FANS

A Billboard Spotligh

Cor Sanne, Dutch country mu-
sic promoter, who is againstin-
creasing concert ticket prices.

Leon Ramakers of Mojo:
“Once U.S. acts are in Eu-
rope, the bills can be mainly
paid in European currency.”

regular pop-rock festivals, are as important as ever in the

Benelux territories these days but bringing in big-name
starsis a risky business, especially with wildly fluctuating cur-
rency rates against the U.S. dollar.

In Holland, for instance. promoter Lou van Rees cails the
strength of the U.S. dollar today *‘a catastrophe” when it
comes to booking internationat acts. So he's pulled out of con
certs for the time being and instead organizes entertainment
on cruises for European shipping lines. ‘A more stable busi-
ness in every way,”" says the veteran showman.

CONCERT PROMOTIONS, allied to the organization of

Lou Van Rees, with the
strength of the U.S. dollar
against the Dutch guilder “‘a
catastrophe,’” he's pulled out
of straight concert promotion
for a while.

And he adds: “'It gives me a great kick to bring in prominent
names from the U.S., but | wouldn't enjoy being bankrupt.”

He was to book the complete European tour by Shirley Bas-
sey this October, starting in Vienna, Austria. He called off the
whole operation, 12 concerts in 15 territories, because of dol-
lar impact through Western Europe.

He also called off some Andy Williams concerts set for Sep-
tember. *'‘But most pitiful and heartbreaking of all,”" he says,
“‘was having to cancel three Frank Sinatra performances set
for Amsterdam, Rotterdam and Brussels, in Belgium, in
March next year.

‘Sinatra had asked $150,000 for each concert. | said fine
by me, but when the U.S. dollar rocketed skyhigh in recent
months, | calculated that | had to pay around $100.000 extra.
That was impossible. | had to pull out.”

Lou van Rees has been a concert promoter since 1949. He's
organized major events for big bands, for **Jazz At The Phil-
harmonic' packages. for names like Danny Kaye, Sammy
Davis Jr., Diana Ross, Neil Diamond, Liza Minnelli and Si-
natra.

For now at least, the interest has gone, damped down by
currency hassles. *‘As long as a dollar costs me more than two
Dutch guilders, | won't be back in the concert business.”

The same basic problem obtains in Belgium, predictably.
But in the regular-festival sector there, the linked rock events
of Torhout and Werchter, pulling around 50,000 fans this
year, are as big as any in Europe, along with the Pink Pop Fes
tival of Holland, which attracts around the same number of
fans.

Wim Wigt, “‘Acts want to be paid in
dollars, and that starts the financial
problems off.”

Herman Schueremans, also Belgian WEA promotion man-
ager, is the Torhout and Werchter dual-package boss. Back in
1975 he started an alternative rock circuit in Belgium, aimed
at getting rock music out to the rural areas and also promot-
ing second-line new bands and talent.

Gradually he built up a network of permanent “*stops’ en
route around the country, halls taking in 800-1,500 people.
Each month he brought in important newer acts from the
U.K., such as: Steve Gibbons Band, Thin Lizzy, Dr. Feelgood,
Frankie Miller, Boomtown Rats, Magazine, Bram Tchaikovsky.
He also “imported” bands from Holland: Herman Brood
Gruppo Sportivo, Kayak.

Last spring, for example, the circuit featured: Echo and the
Bunnymen, Adam and the Ants, the Tubes, Holly and the Ital-
1ans, the Cure, George Thorogood, Rose Tattoo and the Blues
Band.

Then the indefatigable Schueremans got involved with
friends in a club which organized an annual rock festival,
largely unnoticed, featuring mainly unknown bands. Schuere-
mans decided to opt for a dual festival, with the same artists
at two venues on successive days. Torhout is near the Belgian
coast and Werchter is well inland in Belgium.

It was another way of taking good music into rural areas,
ensuring that fans didn’t have to go on long and expensive
journeys to see the festival. His basic aim is to **put rock every-
where in Belgium, so anyone can reach it without travelling
more than 100 kilometers."

Some of his ““discovery’ bands found real fame later: Talk
ing Heads, Dire Straits and Fischer-Z among them. They can
now fill, easily, the 8,000-seater National Hall in Brussels.

In a touring sense, Schueremans' circuit is now vital to the
Belgian music business. It influences local sales; helps groups
find a national breakthrough.

Record company sales statistics after the dual festivals
make the point very clearly—even to the point of showing
drops if a band fails tc work well at Torhout or Werchter. While
some promoters have problems. Schueremans fulfills de-
mand. gets the big acts, packs the venues.

In the jazz promotion field, Holland’'s Wim Wigt is a long-
time expert, but he is suffering, too, from the strength of the
dollar. He reckons he lost '‘a considerable amount of money"
in 1980-81 for this reason.

He explains: ““U.S. acts want to be paid in dollars, and that
starts the problem off. If the doliar stays strong. I'll be cutting
the number of tours | handle.”

Wigt also puts on tours through the rest of Europe, some
five-seven U.S. jazz acts each month. He also promotes
prominent U.K. Dixieland bands, notably those of Chris Bar-
ber, Acker Bilk and Kenny Ball. But the pound sterling has
also had a high exchange rate against Dutch currency.

But for the moment Wigt is pressing on. For the 1981-82

(Continued on page B-11)
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Ineico Records &
Tapes N.V./S.A.
Avenue
des Croix de Guerre 94
1120 - Brusseis
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Tel. 02/216.01.60
Telex 22090

Inelco Records bv
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THE SMART INDEPENDENT ALTERNATIVE

Benelux

Stiff / Baby Records / Dreyfus Music / Lark / I-Scream / Keytone / Safari / Energy /
Papagayo / Earlobé / Criminal / Aura / Avatar / Caracole / Rockhouse / Statik / Polish /

Mam / Vara / Roadrunner

Belgium

Arcade / Charles Talar / Mamicha / Surprise / Orisan / Pick-Wick / Perides / Arion / Pavane /
Calig / Rubin / Talent

Holland

Sonet / Trema / Circle
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Especially recorded for Dureco Records.

Dear Tomi Yoreo

You're the sensation in Holland after your performance during the
TV Gala of the year. The new album sold 50.000 copies in 3 days-GOLD-

and 100.000 copies within one week - PLATINUM -

AND THAT’S HOLLAND ONLY ...

We are sure that Timi will be a big success all
over the world in the near future.

b
S o —# Nurern Reneluy "The cound of the tulin’ @Ii\%
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A Billboard Spotlight
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PUBLISHERS ADAPT
T0 ECONOMICS

BY CONFRONTING
NEW CHALLENGES

USIC PUBLISHERS in the Benelux countries are fight-
M ing the financial hardship of fewer records sold, there-

fore lesser income from mechanicals, by working
harder and harder on catalog material, on sheet music sales
and on production.

Full impact of reduced mechanical rights hasn't filtered
through yet. But Wim Landman, managing director of Univer-
sal Songs in Amsterdam, for instance, says: “The whole mu-
sic business is far from blossoming, but it's not as sick as
some would have us believe.”

His company has had recent impressive success, including
Kim Wilde's “Kids In America.” And anyway Landman be-
lieves that home-taping and piracy are the real threats to the
music business, not just poor economic influences.

“But the record business, certainly in Holland. is changing
and that will reflect on the publishers. The ways of selling rec-
ords are different now to a few years back. Many don’t buy
from traditional record shops, but in warehouses, also getting
cheap cut-outs, or through the various book-clubs.”

To safeguard its interests, then, Universal Songs is working
on the sheet music side, one staffer full time on that. It in-
volves close contact with sheet music dealers, and with
schools. “It's a long-term business with a good outlook," says
Landman.

As for the upcoming new BIEM deal on mechanicals, Land-
man admits: ““I'm in favor of a percentage deal. related to re-
tail price. But what, nowadays, is the retail price? Does it exist?
Oris it a sort of joke?"”

So far, Intersong/Basart Publishing Group hasn't felt sig-
nificant problems due to dipping mechanicals. John Brands,
managing director. says: “We have a broad-based catalog,
and aren't dependent on just one record company. We have
many deals. Some are good, some bad, but the average re.
sults are still reasonably good.”

John Brands, managing
director of Intersong/
Basart:
broad catalog helps get
out of recession.”

Charly Prick, head of
Hilversum Music: His early

“‘explosion’” of success Peter Van Epen, managing
Holland Music:
‘Latin American music is
with

was Spargo's hit single director,

“You And Me."” i
building popularity,
many local covers.”

Wim Landman, managing director of
Universal Songs in Holland (right) with
Jerry Moss, president of A&M Records
U.S., plus a gold disk for Dutch sales of
50,000 units of Steve Winwood's al-
bum “Arc Of A Diver.”

“Working a

Working on catalog is the Brands' way of working out of re-
cession doubts. The aim is international expansion. And sheet
music is important, too, with Intersong-Basart having contact
with 2,500 Dutch musicians who get their sheet music free as
a pointer for more performance fees. Brands, too, would like a
percentage BIEM deal, when it comes. It has a worthwhile link
to price increases.

This company is also getting into the video rights business
in the Netherlands. Says Brands: *‘STEMRA got a settlement
so when a videocassette has 100% music, 10% copyright is
paid. Less than 100%, fess copyright. But it is not over-
whelmingly successful, because there are so many piracy ele-
ments in the videocassette business.”

Just about the youngest music publishing company in Hol-
land is The Company of the two P(i)eters: Peter Schoonhoven
and Pieter van Bodegraven, both former EM! Music Holland
executives. Going for corporate creativity is their way of facing
up to dipping mechanical threats, creating a healthy cash flow
not least by reactivating old catalogs.

“But another way,” says Schoonhoven, “is to set up tele-
vision merchandised projects. Two successes for us were a
compilation by U.S. country singer Freddy Fender, through
Arcade Holland, and one for Creedence Clearwater Revival
through K-tel, and both sold more than 60,000 units.”

Sheet music is important, too, says Schoonhoven, and The
Company is into what it calls ““matching folios.”” for instance
linking one to the album “*Cum Laude,”" of keyboardsman
Rick van der Linden and trumpeter Rein van den Broek, both
formerly with Dutch band Ekseption.

This new company'’s biggest success so far was Joe Dolce's
Australian single “Shaddup Ya Face.'' There were hit singles,
too, for Keith Marshall and the duo Maywood. But Schoonho-
ven agrees the record business is in difficulties. **Some re-
search we did showed that this summer all records reaching
the top 40 sold less than those of a year or so ago. It’s miser:
able.”

But The Company now has its own production unit, han-
dling recordings for acts like the Meteors and George Baker,
followed by the group Massada and girl group Paloma Trio.
What the two P(i)eters now look for is a percentage BIEM me-
chanical deal, not a fiat rate "'to eliminate as many financial
risks as possible.’’

Another young company is Hilversum Music, set up two
years ago by Charly Prick, who proudly points to *‘one explo-
sive development.” it was ‘'You And Me,” by Amsterdam-
based funk band Spargo, a hit in Holland, Belgium, West Ger-
many, Switzerland, Austria, Spain and taly. It's sold more
than 700,000 units as a single, then another two million on
various compilations. And there have been other big hits by
Grace Jones, Cliff Richard, Ray Parker and the Raydio and
duo Frank and Mirella.

Charly Prick has also set up representation deals in Benelux
for companies like Chrysalis (U.K.), Gerig (West Germany),
Baby and Curci (ltaly) and, from the U.S., Antisia, Window, Al
Stewart and Creative. Hilversum Music is also heavily into
sheet music, pushing out regular mailings to orchestras and
musicians. And Prick’s production unit is Papagayo Records,
distributed in Benelux by Inelco, with Telly Savalas’s cover of
“Some Broken Hearts Never Mend™ a big international hit,
selling more than 600,000 units.

Papagayo has had 10 titles in the West German chart in less
than a year. Jts local hits have been by artists such as Arie Rib-
bens, Big John Russell, De Ploeg van Post and Ronnie,
latter a Dutch language hit of “This Old House."” the UK.
Shakin’ Stevens hit.

{Continued on page B-11)

BELGIUM & LUXEMBOURG

S.A.VOGUE P.I.P. BELGIQUE
35 Boulevard Barthélémy
B-1000 Brussels (Belgium)
Telephone: (02) 511.79.91
511.79.73

Telex: 22.560

In Benelux, success is always

\

Benelux’s most dynamic independent record company

THE NETHERLANDS

V.I.P. RECORDS B.V.

Turfstekerstraat 61

NL-1431 GD AALSMEER
(Holland)

Telephone: (2977)-41021

Telex: 11.837
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- THI-\NKS FOR EVERYTHING !!!—

‘STARS ON 45’
COULD NOT HAVE
HAD A BETTER HOME
THAN:

RADIO-ATLANTIC RECORDS—USA + CANADA
CBS—UK
PHONOGRAM INTERNATIONAL

METRONOME MUSIC GMBH—
GERMANY /AUSTRALIA/SWITZERLAND

CARRERE—FRANCE
WARNER-PIONEER-CORP—JAPAN
DELTA-WEA—ITALY

FONOGRAM SA—SPAIN
EDISOM—PORTUGAL
PHONOGRAM—DENMARK
MARIANN—NORWAY
T.M.C.—SWEDEN

LE BARON—FINLAND

JAAP EGGERMONT,
CNR RECORDS BV—WEESP—HOLLAND

RED BULLET PRODUCTIONS BV—
HILVERSUM—HOLLAND

NADA MUSIC BV—HILVERSUM—HOLLAND
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PLASTIC BERTRAND
HULA HOOP

PLATINUM IN BELGIUM
GOLD IN FRANCE
TOP 5 IN CANADA

STOP OU ENCDRE
PLATINUM IN CANADA

B-6

MINO
LES MOCASSINS

GOLD IN BELGIUM

PRIME CUTS - DANCE ALBJM
ELTON MOTELLO

A Billboard Spotiight

JET BOY JET GIRL
MINO
KAMA SUTRA

BILLBOARD DISCO TOP 10

TWO MAN SOUND
CAPITAL TROPIGAL

BILLBOARD DISCO TOP 10

rkm

8 FERNAND NEURAY STREET
1060 BRUSSELS
TEL. 344 48 40 - TELEX 26350

EXPORT ACTIVITY
INTENSIFIES AS
IMPORTS DROP
AGAINST DOLLAR

S IN OTHER AREAS of record business life in the Bene-
Alux territories, the financially startling upturn of the
pound sterling and the U.S. dollar against local cur
rencies wreaks dramatic changes in the export and import
field.

Basically, most companies have drastically minimized their
imports from the U.S. and U.K. but are hectically engaged in
intensifying their export activity. Virtually all agree that the
pattern of exporting and importing is constantly changing.

According to Johan Visser, of Boudisque, imports from the
U.S. into Holland have decreased by around 75% over the
past six months, with a considerable cut-back from the U .K.
too.

This is a company formed in 1969, based in Amsterdam,
with a staff of 12, Ruud Jacobs as managing director. For the
first five years it imported mostly from the U.S. and U .K., but
now the emphasis has switched to West Germany, France,
Italy and Scandinavia because of currency advantages.

Boudisque specializes in progressive pop, sells imports di-
rect to retailers, also has a wholesale division and principally
exports to U.S., U.K., West Germany, Japan, Denmark and
France. It has especially close links with Dutch independent
labels, like Rock Against Records, 1000 Idioten, Torso and
Plurex.

Also prominent in import and export trading is Bertus,
based just north of Rotterdam, with Jan van der Linden head
ing a team of 14. He, too, has switched import emphasis from
the U.S. and U.K. to European territories because of currency
difficulties

But probably biggest of all in the Netherlands import-export
business is Boogaard, formed by Willem Boogaard in 1967.
He's handed over to Jochen Schmitz as managing director
now, and there's a 40-strong staff.

Boogaard import repertoire is varied, mainly pop and MOR
and, as in other companies, the U.S. and Canadian im-
ports have been “‘drastically slashed” of late. For years the
company found France a big export territory, but now that has
slackened off and West Germany is the key focal point. But
Willem Boogard reflects the general viewpoint of the export-
import operators: no sales figures, no statistics, no help to the
opposition.

Rinus Groeneveld heads up Rec Track, now 10 years old,
also well down on its import figures from North America. As
exports build, so does Rec's success in the musicassette pro-
duction field, using its own Ram label for release and export to
countries like Scandinavia and Ireland. The Ram catalog fea-
tures around 250 cassettes now, all covers of popular melo-
dies, made by Dutch session musicians.

Having been label manager for CBS Holland for 19 years,
Guido Weyprecht set up his own import company, Ramshorn
Records, in 1979. At first he imported from the U.S. and Can-
ada, signing Benelux distribution deals with Brunswick and
Prefude. But the strong dollar syndrome has slowed him right
down and now he’s concentrating on his Ramshorn label, spe-
cializing in U.S. disco product. His first top 10 hit: **You Love,”
by Line, then Carol Jianni's *The Hit 'n’ Lover."

The Dutch import-export scene is pretty fully populated.
Weton-Wesgram has been around for five years, with Marinus
Eygelsheim heading a team of 13 in Rotterdam. It specializes
in budget records, with distribution deals with Oxford and
Joker (ltaly) and Surprise (Belgium). But imports now are Eu-
ropean, not North American, and in recent months it has be-
come less involved in export but more in production and dis-
tribution of children’s albums for Dutch buyers.

Weton-Wesgram’'s two labels, WSP and WSP Select, have
around 75 albums at budget range, and product is recorded
using leading actors like Ton van Duinhoven, Lex Goudsmit
Jeroen Krabbe, Donald Jones and Marijke Merckens. The
company also has Disney rights for Holland, moving fast to a
monopolistic situation in this territory for children's material.
Just out is its DGR label, also a budget line, specializing in
jazz/country double albums.

Top Budget is, as the name suggests. in the budget field,
set up at the start of 1981 by Cees Wessels, former RCA Hol-
land chief and international a&r manager of Phonogram In-
ternational.

This outfit exclusively represents in Holland the U.K.'s Pick-
wick label and West Germany’'s Maritim/Marifon, but two
more .deals are on likely. Its Pickwick catalog has 400 titles,
including acts like Presley, Jim Reeves, Johnny Cash, Dolly
Parton. And its German link produces Udo Juergens. Peter Al-
exander, plus French-language act Adamo. Top Budget goes
mainly to the Dutch retail trade, distribution through BOA-In-

ter. Billboard
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We are proud to have been associated with the
following artists over the past years. ..

RODEO - MAGAZINE - MANFRED MANN - MATUMBI -

AC/DC - ALBERTO Y LOS TRIOS PARANOIAS - AMERICAN BLUES LEGENDS - JOAN ARMATRADING - AVERAGE \
WHITE BAND - KEVIN AYERS - BAD COMPANY - BADFINGER - BARCLAY JAMES HARVEST - BECK BOGART AND
APPICE - HARRY BELAFONTE - MAGGIE BELL - CHUCK BERRY - BLONDIE - BLUE OYSTER CULT - COLIN BLUN-
STONE - BOOMTOWN RATS - BOSTON - BRASIL TROPICAL - SAVOY BROWN - JACK BRUCE - BYRDS - JOHN CALE -
J.J. CALE - CARAVAN - CARS - MICHAEL CHAPMAN - CHEAP TRICK - CHIEFTAINS - CHICAGO - CHICAGO BLUES FESTIVAL - ERIC
CLAPTON - CLASH - JIMMY CLIFF - JULIEN CLERC - JOE COCKER - COCKNEY REBEL - COMMODORES - RY COODER - ALICE
COOPER - LARRY CORYELL - ELVIS COSTELLO - COUNTRY GAZETTE - COUNTRY JOE MacDONALD - KEVIN COYNE - CULTURE -
DALIDA - PACO DELUCIA - AL DEM OLA- BO DIDDLEY - MINK DEVILLE - MARLENE DIETRICH - DR. FEELGOOD - DONOVAN - DOOBIE
BROTHERS - GEORGE DUKE - EAFTH WIND AND FIRE - ELOY - EMERSON LAKE AND PALMER - EVERLY BROTHERS - FAIRPORT
CONVENTION - FLEETWOOD MAC - FLYING BURRITO BROS - FOCUS - FOUR TOPS - FREE - RORY GALLAGHER - GARY GLITTER -
GOLDEN EARRING - GONG - ROBERT GORDON & LINK WRAY - JULIETTE GRECO - GREENSLADE - HALL & OATES - HERBIE HAN-
COCK - HAWKWIND - HUMBLE PIE - INNER CIRCLE - IRON MAIDEN - ISOTOPE - BERT JANSCH - GARLAND JEFFREYS - JETHRO TULL -
FREDDY KING - KINKS - LEO KOTTK = - KRAFTWERK - JAMES LAST - AMANDA LEAR - JERRY LEWIS - JERRY LEE LEWIS - LINDISFARNE
- LIVE WIRE - NILS LOFGREN - LEN= LOVITCH~ BOB MARLEY AND THE WAILERS - MAHAVISHNU ORCHESTRA - LARRY MAHAN's
MACHIAVEL - MAN - JOHN MARTYN - MAGMA - MATCHING MOLE - JOHN MAY-
ALL - MC 5 - RALPH McTELL - JOHN McLAUGHLIN - MEDICINE HEAD - MELANIE - GLENN MILLER ORCHESTRA - FRANKIE MILLER -
BETTE MIDLER - GEORGE MOUSTAKXI - MUNGO JERRY - MOTT THE HOOPLE - MUD : NEW YORK DOLLS - THE NICE - NICO - CLAUDE
NOUGAROU - TED NUGENT - ODYSSEE - OH CALCUTTA SHOW - GRAHAM PARKER AND THE RUMOUR - PENTANGLE - TOM PETTY &
THE HEARTBREAKERS - POINTER SISTERS - POLICE - JEAN LUC PONTY - MICHEL POLNAREFF - PROCOL HARUM - QUEEN
- RAMONES - GERRY RAFFERTY - RAINBOW - LOU REED - LEON REDBONE - JOHN RENBOURN - DEMIS ROUSSOS - JONATHAN
RICHMAN - CLIFF RICHARD - LITTLE RICHARD - RUSH - RUNAWAYS - TOD RUNDGREN - TOM RUSH - SAILOR - LEO SAYER - KLAUS
SCHULZE - BOB SEGER & THE SILVZR BULLET BAND - SHADOWNS - SHA NA NA - PATTI SMITH - SLADE - SAXON - ARCHIE SHEPP -
SPARKS - SPECIALS- SPLIT ENZ - SOFT MACHINE - SPOOKY TOOTH - SNIFF & THE TEARS - SPENCER DAVIS - SOUTHSIDE JOHNNY &
THE ASHBURY JUKES - STATUS QUO - STEELEYE SPAN - STRANGLERS - ROD STEWART - SUTHERLAND BROTHERS - ALAN STIVELL -
SUPERTRAMP - TANGERINE DREAM - TAIWAN CIRCUS - 10 CC - MARSHALL TUCKER BAND - TALKING HEADS - CECIL TAYLOR - IKE
AND TINA TURNER - TIARA TAHITI - THIRD WORLD - PETER TOSH - TRAFFIC - TUBES - URIAH HEEP - VAN HALEN - VAN DER GRAAF
GENERATOR - TOM WAITS - WEST ERUCE & LAING - WEATHER REPORT - WISHBONE ASH - WHO - WINGS - STEVIE WONDER - YES -

Thanks to all involved throughout the world . . .
it has been a long & rewardmg relatronshlp
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INDUSTRY
VIEWPOINTS

Billboard asked industry leaders in Benelux to give their
views on the future problems and challenges facing the indus-
try and the developments they expect to see. These are their
responses:

Bernard Carbenez, general manager, Ariola Belgium:

I think we shall see a greater impact made by Belgian prod-
uct on both the home and international markets and more at-
tention paid to MOR material.

| also see the new broadcasting situation in Belgium help-
ing to improve record promotion. What | would also like to see
is a reduction in the added value tax on records and the world-
wide imposition of a levy on blank tape—the only soltution to
the home taping problem.

Alain Olivier, general manager, CBS Belgium:

Belgium is not really a production country. Its output is
weak by international standards and this is for economic, cul-
tural, geographical and demographical reasons. | can see
nothing to suggest any drastic change in the future.

Up to now the music industry all over the world has been
drawing most of its revenue from sales of mechanical repro-
ductions of its product. But | can see an increasing part com-
ing from other sources in the future—such as neighboring
rights and other means of exciting recordings. Compensation
for home taping must be made available, for example. How-
ever a reduced disposable income means changes inr the pat-
tern of consumer leisure spending and the coming years
could prove difficult ones for the record industry, for reasons
beyond its control.

As for video, there is now doubt that the channels currently
distributing records are the most suitable for distribution on
video software, but compared with the record industry, the
film and television industries have a distinct programming ad-
vantage at present. Currently the video scene is a dominated
by private copying, especially in countries where there is a
wide choice of tv programs, such as Belgium.

Charles Andrews, managing director, EMI Belgium:

My view of the developments in Belgium in the coming

years is that the industry will follow whatever trends are preva-

lent in the U.S. and central Europe and that there will be less
dependence on France as a repertoire source. Local produc-
tions will increasingly be aimed at international markets.

Communications developments—legalization of free radio
and tv, advertising on State tv, cable radio and improved re-
ception of foreign broadcasting—all add up to more “free”
music for the consumer, concentrating particularly on.current
hit product. This offers added promotion possibilities as well
as posing a competitive threat.

The main problems we shall face are economic—the gen-
eral depressed state of the economy and the linking of sala-
ries to the cost of living—and continuing inadequate recogni-
tion of intellectual property. The industry must continue to
urge ratification of the Rome Convention.

Charles Licoppe, general manager, Phonogram:

| see a resurgence in the popularity of genuine Belgian tal-
ent, aided by the proliferation of local radio stations. We must
strive for a blank tape levy since home taping cannnot be pre-
vented and we should also revise our approach to a&r to avoid
the neglect of what is a large public following for MOR music.

Where video is concerned, the music industry will only ob-
tain a substantial part of the market if it succeeds in creating
global programs which are valid for both listening and view-
ing.

Roland Kluger, managing director, RKM:

Diversification is the key to future prosperity in the music
business. With RKM we not only have consistent record suc-
cess with such artists as Plastic Bertrand, Mino and Two Man
Sound but we also have a thriving publishing operation and a
busy two-studio recording center with computerization and
24 tracks.

Since Belgium is such a small market we have to think inter-
nationally and this is reflected by our success with Mino and
Plastic Bertrand in Canada, France and Italy. Two Man Sound
is popular in South American countries and we have recently
had three records in the Top 15 of Billboard’s Disco chart.

The industry must always look for diversification in promo-
tion techniques and RKM is a great believer in making video-
clips available, especially to record dealers.

Roger Meylemans, general manager, Disques Vogue:

The main problems confronting the Belgian industry are
home taping piracy and the high value added tax—25%—on
records (though that on books is only 6%). There is too much
taxation generally in Belgium.

We must try to deal better with piracy by speeding up legal
actions—sometimes it takes three years to get a judgment.
The home taping problem is made more difficult because Bel-
gium has not ratified the Rome or Geneva conventions. Our
industry association, SIESA, must press the government to
recognize these treaties and we must strive for a levy on blank
tape. Even so, home taping will still be a major contributor to
declining industry turnover and profitability.

On the taxation front there is little hope of any relief so the

record industry will need all its dynamism to survive and pros-
per.

As for video, this is going to be a major element in home en
tertainment and we must take action to get legislation to pro-
tect producers' rights.

Martin Kleinjan, managing director, Ariola Benelux:

| think the Dutch industry must find new marketing tech-
niques to meet the challenge of the eighties, including direct
marketing and service merchandising. Catalog sales have
been blocked for too long a period and the traditional sales
outlets can no longer be considered as adequate to handle ou?
full repertoire of software exclusively.

Local a&r—already accounting for between 30% and 35% of
sales—will continue to play an important part in the product
mix but there will be highly critical examination of its inter-
national potential.

Among the major problems facing the industry are, of
course, home taping and parallel imports. The fact that the
Dutch Government has not signed the Treaty of Rome makes
Holland an attractive transshipping area for other European
countries. An additional problem is price-cutting—creating
alarming cash-flow difficulties among retailers, and aggra-
vated by low-cost imports.

There is a future for the record industry in video but in a
small market like ours we don't believe in individual units han-
dling video. A profitable exploitation can only be achieved by a
centralized distribution company, with centralized commer-
cial and financial control.

Koos de Vreeze, managing director, CBS Holland:

The eighties will see the introduction of new audio-visual
media—video, cable and satellite tv—which will offer new mar-
keting and promotion opportunities for the music industry.
Local and regional broadcasting will, in particular, add an ex-
tra dimension to the promotion of typical Dutch music.

At the same time, as a result of technological development,
and the need for cost efficiency, we will face the introduction
of sound carriers of different size and character—compact
disk, video disk—and the benefits of this development will be
higher quality, more efficiency in production and distribution
and more exposure for our product

As far as distribution is concerned, on the one hand the
non-traditional outlets will become increasingly important
and, on the other, the independent dealers will combine in
group-ordering schemes or will be taken over by the chains.
Support for the independent specialized dealer will be vital for
the record industry.

The major problems we face are the decline in points of
sale, consumer saturation caused by uncontrolled tv mer-
chandizing and, of course, home taping, to which there is no
answer other than the creation of unique product supported
by creative marketing concepts. The biggest danger for the
music industry would be caused by our cutting down our in-
vestment in a&r and marketing.
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the undependent Dutch record company
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and now a smash hit in
Switzerland, Austria, Italy,
Portugal, Spain, France.....
who's next.......ccoceeeennl?

Contact the Telstar people

for bird dancers and more
good Dutch products!
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FIGHTING BACK

® Continued from page B-1

from the U.S.A.,, UK, Holland, and, to a small extent, Ger-
many, but also from France in addition to home-produced
material.

Martin Kleinjan, managing director of Ariola Benelux, con-
tends that not only has the Dutch industry been too Top 40-
oriented and seriously neglected the MOR market, but it has
also indulged excessively in television merchandising—an-
other potent factor in reducing the product range.

Says Kleinjan: ““In a recent top 50 LP chart, 18 of the al-
bums were tv-merchandized, 12 emanating from Arcade and
K-tet and six from the record companies.”

Many industry leaders in Holland see this over-dependence
on tv promotion as a negative tendency which throws more
emphasis on the creativity of the compiler and copywriter
than on that of the product originator.

Radio and tv promotion of product in both Holland and
Belgium has been dramatically affected in the tast year by the
emergence of a legion of unauthorized private radio and tv
stations, following the pattern established first in Italy and
then in France.
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Golden Earring, one of the great Dutch successes worldwide
has been active since the '50s.

This revolution is seen as a major breach in the wall of solid
establishment opposition to free radio which has been such
an enduring feature of European broadcasting.

Ronald Mooy of the Dutch performing and mechanicat right,
society, BUMA/STEMRA, says that the number of free radio
stations in Holland—including the tiny, low-power, one-man
operations—could be anything up to an astonishing 40,000.
His estimate for illegal tv stations is around 200.

The incidence in Belgium of free radio operations is infi-
nitely more modest—around 100 is the current estimate. The
record industries of both Holland and Belgium are obliged to
adopt a somewhat equivocal attitude to the free broadcasters
because while privately welcoming competition for the institu-
tionalized state broadcasting systems, their public posture
must be to deprecate any station which neglects to pay per-
formance fees. They must also decline to supply the stations
with promotional product—although, curiously enough,
copies of the latest releases somehow manage to materialize
at the more influential of the private broadcasting stations.

The free radio stations have certainly enabled a wider range
of repertoire to be heard and have contributed toward an up-
surge in sales of local product. In Holland, for example, the
share of market of national pop product increased last year
from 22% to 26% while international pop product suffered a
reduction from 67.5% to 59%. The balance was accounted for
by classical (up from 8.5% to 11%) and miscellaneous (up
from 2% to 4%).

In Belgium, according to Pierre-Jean Goemaere, head of
Inelco, the effect of the free radio stations has been to widen
still further the range of viable repertoire. ‘‘Some of the sta-
tions specialize in certain kinds of<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>