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SUMMER ARBITRONS

WAPP Scores Big
In New York Market

By DOUGLAS E. HALL

NEW YORK-First word from
Arbitron’s summer ratings book
shows that heavily promoted, com-
mercial-free programming has paid
off for WAPP, New York’s Apple,
while an increased commercial load
(among other factors) on fashion-
able KROQ Pasadena, as a result of
previous ratings success. has appar-
ently slowed the new wave rocker’s
growth in the Los Angeles market.

In another preview of Arbitron’s
summer sweeps, Mike Joseph’s “Hot
Hits” format in Chicago has taken
WBBM-FM 1o number two in the
market.

WAPP’s acquisition of a 4.9 share
in New York is said by some observ-
¢rs 1o have cost Doubleday about $3
million, but company president
Gary Stevens claims, “You don’t get
those kinds of numbers by just run-
ning commercial-free.”

Whether the AOR outlet can
maintain and increase its share now
that commercials have been added is
open to question. The fall ratings
book will certainly see competition
intensify. as ABC’s WPLJ, the sta-
tion most hurt by WAPP’s gain, has
begun offering $5,000 to the listener

(Continued on page 24)

Retailers See
Strong Holiday
Certificate Sales

By JOHN SIPPEL

LOS ANGELES—Gift certifi-
cates will play a more important
role than usual in buttressing
1982 holiday business for U.S.
record/tape/accessories  retail-
ers.

While no accurate check i1s
kept on such business, iU’s esti-
mated that certificates account
for an amount equal to an cxtra
3% to 5% of the important gross
between Thanksgiving weekend
and Dcc. 25.

(Continued on page 19)

Home Taping Issues
Probed In EIA Study

By LAURA FOTI

NEW YORK-The Electronics
Industrics Assn. says a new home
taping study reinforces its conten-
tion that the practice is not the major
cause of lost music industry reve-
nues, but the findings appear to give
some comfort to parties on both
sides of the issuc.

Elements of the study, “Why
Americans Tape.” commissioned by
the EIA and released Wednesday
(22), were quickly put under attack
from both predictable and surpris-
ing sources. The EIA is a trade group
representing both blank tape and
hardware manufacturers.

The surprise came from Rep.
Robert Kastenmeier, chairman of

the House subcommittee on courts,
civil liberties and the administration
of justice, which held hearings last
week on the so-called “Betamax
bill™ (see separate story, page 3). Af-

(Continued on page 15)

CBS Develops
Taping ‘Spoiler’

Bv ROMAN KOZAK

NEW YORK-—CBS engineers
have developed a hardware-de-
pendent spoiler system to prevent
home taping. but political consider-

(Continued on page 70)
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There are WORDS, there are SOUNDS, there are COLORS AND SHAPES
(60188), all of which make up the mosaic of Donald Byrd's life and career.
The gleam of his golden horn reflects with prismatic allure the power of his
new album produced by Isaac Hayes. Already the first single “Sexy
Dancer” (67985) is seducing the charts at 49**. On Elektra Records &
Cassettes. (Advertisment)
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e HOT PRODUCT IS DUE in October from 20 acts which went gold last
time out. including Rick Springfield, Pat Benatar, Rod Stewart and Super-
tramp. They're listed in a new. monthly Billboard feature which updates the
status of major name rcleases. Page 4.

e URBAN CONTEMPORARY stations continue to spice their black music
mix with certain pop and rock repertoire, while their rock-formatted counter-
parts remain unreceptive to r&b acts of any description. The black music chief
of Warner Bros. offers his overview of this state of affairs. Page 52.

e RETAIL AMBIVALENCE over the home taping issue is real, acknowl-
edges NARM executive Jim Bonk. especially given the substantial margins
which blank tape offers. He feels dealers should work at increasing sales of
prerecorded cassettes. Page 18.

e WHOLESALE PRICING of 14 new country anthologies from CBS will
enable retailers to sell the cassette versions at $2 below the LP. The label is also
restructuring the price of its budget Odyssey classical line to similar effect.
Page 70.

e AM STEREO TESTS by Delco may be complete by the end of this
month. although the General Motors division is not inclined to make public
the results. Page 22.

o MICHIGAN DEALER Russ Stuut has brightened business via a number
of bold promotions, linked to radio and music venues. The six-store chain has
seen particular growth as a concert ticket center. Page 13.

Get the message. Moving Target (AL 9606) carries forward Gil Scott-
Heron's combustible synthesis of riveting music and hard-hitting social
comment on such tracks as “Blue Collar,” “Washington D.C." and “Black
History/The World.” The artist who helped start an important new move-
ment of current-event lyrics in black music with last year's incisive ‘B
Movie” hits the mark again with his new album. On Arista Records and

Cassettes. (Advertisement)
(Advertisement)
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NINE NEWSTORTES
ABOUT LIFE BIEHIND
"THENYLONCGURTAIN

T

BY BILLY JOEL.

Featuring the new single, Pressure” On Columbia Records and lapes.
The curtain goes up on Billy Joels 35-city tour October 27.

atrademark of CBS Inc. ® 1982 CBS inc Produced by Phl Ramone. Management: Frank Management in
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Dealers Now
High On RCA
Videodisks

By LAURA FOTI

NEW YORK —Stereo, lower price
points and strong dealer support
have worked to change attitudes
toward the RCA videodisk, accord-
ingto survey of dealers and distribu-
tors.

RCA has stated recently that the
videodisk, although it failed to meet
projected sales figures in its first
year, is now gaining acceptance. The
company has revised its thinking
somewhat, responding to larger-
than-anticipated demand for soft-
ware and interest in the technology
from video buffs. -

When the CED-format player was
introduced in March, 1981, RCA ex-
pected it to become a mass-market
item for consumers without prior in-
vestment in VCRs or other high-end
video products. But recent surveys of
player owners indicates that 20%
also own VCRs. Current advertising
still is aimed at the general public,
but now has a stronger technological
angle.

Dealers—and consumers—are re-
sponding to RCA’s attention.
“They’ve always been very support-
ive of us,” says Lou Sorenson, man-
ager of American Tape & Video in
Atlanta. “Now they’re changing
their awareness, shifting the empha-
sis. Their publication ‘Living With
Video’ is a good example. It presents
the videodisk as one link in the video
area.” “Living With Video” was pro-
duced by RCA as a guide to in-
corporating video into decorating
and lifestyles.

American Tape has been doing
“massive” radio advertising, accord-
ing to Sorenson, who adds, “Sales
have increased incredibly. The ad-
vertising has increased awareness,

(Continued on page 41)

TDK Push Will
Aid Wonder’s
Japanese Tour

By SAM SUTHERLAND

LOS ANGELES — Stevie
Wonder will reap a promotional
boost from TDK next month
when the Japanese audio/video
tape manufacturer adds its own
advertising push around Won-
der’s forthcoming tour there.

Wonder’s seven-city, 10-con-
cert trek, which runs from Oct.
28-Nov. 9, is being promoted by
Kyodo Tokyo and UDO Artists,
with TDK receiving bannered
credit. Veteran promoter Tats
Nagashima actually coordinated
the bookings, however,and TDK
sources here indicate the firm’s
chief role in supporting the trek
will consist of high visibility for
existing commercial spots featur-
ing Wonder as a spokesman for
TDK’s audio cassettes.

The superstar singer, song-
writer and instrumentalist has
served in that capacity for TDK’s
U.S. print, radio and tv ads since
1978. A separate contract with
TDK in Japan followed, kicked
off with television spots that have
run in Japan since the beginning
of this year.

While Toshiba has sponsored
the Aurex Jazz Festival in Japan

(Continued on page 65)

By IS HOROWITZ

NEW YORK-—Victorious plain-
tiffs in the antitrust suit brought by
independent television stations
against ASCAP and BMI formally
asked the U.S. District Court here
last week to issue an order freeing
them from all music performance
licensing obligations for at least
one year.

As anticipated (Billboard, Sept.
25), station interests and the music
licensing groups could not agree
on a single recommendation to
Federal Judge Lee P. Gagliardi.
However, a joint response was
being developed by ASCAP and
BMI for submission to the court
this week.

The court decision, which has
already impacted severely on mu-
sic publisher and songwriter reve-
nue expectations, found the blan-
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TV Indies File For Fee Hiatus

ket license concept with respect to
indie tv in violation of antitrust
legislation. It places at risk an esti-
mated $80 million in annual per-
formance revenues from the ap-
proximately 700 stations affected
by the class action.

Receipt of the recommended or-
der by Judge Gagliardi brings the
litigants a step closer to the appeals
process, which trade observers
consider inevitable in view of the
stakes involved.

Once Judge Gagliardi hasissued
his judgment and/or injunction
order, the music licensing groups
may petition for a stay of the order
or immediately file for review by
the Appellate Court.

The court order sought by the
indie tv plaintiffs would bar
ASCAP and BMI from “collecting
any monies” or suing for copyright
infringement any indie station air-

ing programs produced prior to is-
suance of the court injunction.
Syndicated programs are also
placed in the “free” category by
the proposed order, as are all lo-
cally produced tv shows for a pe-
riod of one year.

After a year, when local licens-
ing efforts may be resumed, states
the pro draft order, no fees may be
sought from indie tv stations on
syndicated programming, and li-
cense fees may no longer be based
on station revenues.

The proposed order, in addition,
asks that funds deposited in an es-
crow account during one phase of
the litigation now be distributed
*pro rata to the local television sta-
tions and plaintiff class members
on whose behalf such funds were
deposited.”

The amount placed in escrow to-
tals about $20 million.
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House Leaders Firm On Tape Bill

Kastenmeier ‘Committed’ To Copyright Protection

By BILL HOLLAND

WASHINGTON—Despite the
new and controversial survey com-
missioned by the Electronic Indus-
tries Assn. which challenges music
industry claims of epidemic home
taping (story, page 1), House leaders
are still “firmly committed” to re-
porting out a bill that will protect
music copyright owners.

That was the verdict of Rep. Rob-
ert W. Kastenmeier (D-Wis.) after
two more days of hearings on four
bills addressing copyright exemp-
tions for video and audio home tap-
ing and a possible royalty to com-
pensate for losses due to home taping.

“We are committed to protect the
copyright owners of intellectual
property,” Kastenmeier said at the
close of the last day’s hearings,
Thursday (23). He also said that de-
spite the result of an upcoming Su-
preme Court review of the case
decision involving copyright
infringement between Universal
Pictures and Sony concerning the le-
gality of home taping, “the court
can't definitively, exclusively solve”
all of the increasing problems of
home taping, and the Congress “will
have to legislate in any event,” re-
gardless of the outcome.

Kastenmeier, chairman of the

SUPER QUALITY

LOS ANGELES—Credit Super-
tramp with providing much of the
impetus for improved cassette and
LP quality on their forthcoming
A&M album: in addition to helping
prompt the label’s agreement with
BASEF for the use of chromium diox-
ide tape (Billboard, Sept. 25), the
group is also actively involved in
plans for premium vinyl in the LP
version of the same recording.

In confirming that the Oct. 26 re-
lease for the next Supertramp re-
lease, “Famous Last Words,” will
see cassettes duplicated on chrome
tape, the label claims that move orig-
inated with the group’s own in-
quiries into tape quality. After Su-
pertramp began using BASF’s
professional ferric tape in the studio,
the tape company approached A&M
with a plan for using BASF chro-
mium dioxide tape in prerecorded
cassettes of the finished albums.

subcommittee on courts, civil liber-
ties and the administration of jus-
tice, has held five different rounds of
hearings on the legislation.

In an interview moments after the
close of last week’s testimony, Kas-
tenmeier said that although he

ALL CHOKED UP—Moon Zappa,
left, slips into the “Valley Girl” per-
sona coined for her top 30 single hit
to debate none other than G. Gordon
Liddy, who tries to keep a grip on the
conversation. That atypical pairing
came durlng a taping of Steve Mar-
tin's new “Twilight Theater,” set to
air Oct. 16 on NBC-TV.

Now it appears that LP versions of
the album could mark the broadest
test to date for a comparatively new
U.S. premium pressing compound,
Keysor-Century’s KC-600. A source
close to Supertramp claims that at
least a substantial portion of initial
runs of the LP will use the costlier vi-
nyl compound, developed by Key-
sor-Century to compete with im-
ported and domestic audiophile
compounds.

Although KC-600 has been used
in selected commercial and promo-
tional pressings, it's believed the Su-
pertramp album would present the
widest exposure to date for the mate-
rial, which will cost about 10 cents
more per disk.

A&M had issued no official com-
ment on disk production plans as
Billboard went to press, but the la-
bel’s formal unveiling of its cassette
release plans touch prominently on

www americanradiohistorv.com

didn’t think that there would be
much movement on the markup of
the Edwards exemption/audio roy-
alty bill due to the upcoming recess,
he wants to “pursue this matter and
hammer it out.”

The chairman admitted that
“bringing both sides together,
searching out some compromise is
not going to be easy, but this bill isn’t
as complicated as some others.” He
referred to the Cable Copyright Bill,
which had just been reported out of
markup Thursday morning to the
whole House. “There were many
more parties involved in that one.
Here, there’s just two sides, taking a
stand.”

Questioned about recent talk on
the Senate side about possible action
on one segment of the similar Math-
ias amendment—making record
rental illegal without the consent of
the copyright owner—and whether
he thought the House might want to
first legislate on such a section. Kas-
tenmeler quickly said he was not in
favor of such a move.

“No,” the chairman said, “I'd be
opposed to separating out a section
like that. When that happens, many
times you never get around to deal-
ing with the rest of the bill, and there
are many other sections in the (Ed-

(Continued on page 68)

Supertramp Plans To Use
Premium Vinyl For New LP

Supertramp’s pivotal involvement
in that element of the release. Label
president Gil Friesen is quoted as
touting the chrome tape project as a
“natural by-product” of the group’s
own technical standards.

Those standards are apparently
more than advertising copy or hear-
say. “In our new contract with
A&M, there’s an area that deals
heavily with quality control,” con-
firms Charley Prevost of Misman-
agement, Inc., the Burbank, Calif.,
company which represents the ex-
patriate British quintet.

Neither Mismanagement nor

A&M will specify the cost differ--

ential between conventional cassette
tape stock and the BASF chrome
tape, and the tape supplier, too, has
remained silent on how the arrange-
ment was reached and what its fi-

nancial implications are.
Meanwhile, Bob Reitman, A&M’s
(Continued on page 65)

CBS Offers
Low-Priced
‘Hits” Tapes

By CARTER MOODY

NASHVILLE-CBS wholesale
pricing on 14 country hit collections
will enable retailers to price the cas-
sette versions $2 below their LP
counterparts.

The marketing strategy is de-
signed, CBS says, to offer attractive
cassette prices to those country con-
sumers still interested in 8-tracks, a
configuration that will not appear in
this series (see related story, page
33).

Although CBS has no list prices,
the charges to dealers establish, in
effect, a list price of $6.98 for the cas-
settes and $8.98 for the LPs.

“The basis for trying this,” ex-
plains Roy Wunsch, Nashville divi-
sion vice president of sales and mar-
keting, “i1s that we’re getting to a
point of being locked out of any 8-
track business. Accounts are reluc-
tant to sell them, although there still
is a consumer market for 8-tracks.
Country consumers aren’t yet totally
conditioned to buy cassettes, so this
may be an incentive.”

The “Greatest Hits” and/or “Big-
gest Hits” sets cover the Columbia
careers of Johnny Cash, Marty Rob-
bins, Janie Fricke, Bobby Bare, Moe
Bandy & Joe Stampley, David Allan
Coe and Moe Bandy; and, on Epic,
Tammy Wynette, Johnny Paycheck,
Charly McClain, Ronnie McDowell,
Joe Stampley, Johnny Rodriguez
and Mickey Gilley.

Wunsch says CBS is planning an
intensive promotion campaign be-
hind the release to maximize fall and
Christmas buying and establish a
lengthy shelf life for the titles.
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VJ IN-STORE—MTYV video jockey Nina Blackwood makes an in-store appear-
ance at Flipside Records in Lubbock, Tex. She was in town to visit Cox Cable.

NO TWO-RECORD SETS

20 Gold Acts Ready
Albums For October

By PAUL GREIN

LOS ANGELES—Albums are
due in October by 20 acts which
have gone gold in the past 12
months, or with their most recent
LPs. In fact, 10 of the acts went plati-
num with their last studio releases.
These range from Rod Stewart, who
has hit platinum with his last six
LPs, to Supertramp, which is finally
issuing its studio followup to
“Breakfast In America,” NARM’s
choice as the best-selling album of
1979.

1t’s a sign of the times that there’s
not one double album among the
month’s major name releases.
Warner Bros. is even issuing “Rod
Stewart Live” as a single disk; Capi-
tol is taking the same cautious ap-
proach with the Beatles’ *20 Great-
est Hits,” a $9.98-list compilation of
the group’s 20 singles to reach No. |
on Billboard’s Hot 100.

A sensitivity to price resistance
has also prompted ECM/Warner to
make Keith Jarrett’s “Concerts”
available both as a three-record set
and in a one-record distillation. Re-
lease date is Oct. 15.

Among the October releases that
will be most closely watched by the
industry are solo debuts by Donald
Fagen, formerly of Steely Dan, and
Lionel Richie of the Commodores.
Two members of the Police will also

have individual projects on A&M,
though not formal solo debuts: Sting
will be featured on the “Brimstone”
soundtrack, due Oct. 26; Andy Sum-
mers teams with Robert Fripp for 1
Advance Masked.” due Oct. S (sepa-
rate story, page 48).

Reflecting the upcoming gift-giv-
ing season, five of the 20 big name
releases are greatest hits sets. Besides
the Beatles, compilations are due
from the Commodores, the Eagles,
Dan Fogelberg and the Pointer Sis-
ters. The Commodores retrospective
will go head to head with Lionel
Richie’s solo debut, just as the
Eagles collection will vie with the
struggling solo debuts by Glenn
Frey and Don Henley.

Assistance in preparing this story
provided by Sam Sutherland and
John Sippel in Los Angeles and Irv
Lichtman, Doug Hall, Laura Foti
and Roman Kozak in New York.

Greatest hits sets are also pegged
for October from such notable artists
as Lynyrd Skynyrd, Poco, George
Jones and the Monkees; the latter
represented with a $5.98-list set on
Arista. The label had moderate suc-
cess with a previous Monkees hits set
in 1976. And RCA has set a mid-Oc-

(Continued on page 65)

General News

U.K. Press Hits
WEA Exec’s
Taping Letter

LONDON-—The managing direc-
tor of WEA Records U.K.. Charles
Levison, has written to 35 national
newspapers and music magazines
here with a warning that the com-
pany will not advertise in any publi-
cation which “encourages either pi-
racy or home taping.”

The move, which has already
stirred press opposition, follows a
discussion between Levison and
WEA. International president Ne-
suhi Ertegun, and may be emulated
by WEA companies in other foreign
markets.

" Ertegun, a staunch and vociferous
opponent of record piracy. could not
be reached for comment, but a
spokesman confirmed that Levison’s
action reflects the WEA Inter-
national executive’s feelings. Erte-
gun is said to have been stirred into
action by an article in a French pub-
lication which openly suggested its
readers should indulge in home tap-
ing.

The letter, which Levison com-
posed after taking legal advice,
reads: “As you are no doubt aware,
the music industry has for some time
been trying to persuade the govern-
ment to introduce legislation to pro-
vide for the payment of a royalty on
all blank cassettes sold in this coun-
try to endeavor to compensate rights
owners for the loss suffered by in-
home taping of records and music.

“While it now appears that the
government is beginning to realize
the extent of the problem and the
necessity for legislation, it may still
be some time before it is possible to
have the appropriate legislation
enacted.

“We are therefore having to take
all steps open to us to protect the
rights owners and restrict home tap-
ing until there is appropriate legisla-
tion.

“Accordingly, | am writing to you
and other leading newspapers and
magazines carrying our advertising
to advise you that, in future, we will
not be prepared to advertise our
product in any newspaper which
supports or encourages either piracy
or home taping involving breach of
copyright in any manner what-
soever.”

Early press reaction to Levison’s
missive takes him to task for a
heavy-handed attempt to influence
editorial policy. A number of re-

(Continued on page 15)

Hot Product Status Report: October

The following is a list of albums, set for release in October, by acts that have gone gold/platinum in the past 12
months, or with their most recent LPs. This inaugurates a regular monthly feature.
Artist Title Label Release Date  Format
Bar-Kays “Propositions” Mercury Oct.25 Studio
Beatles *20 Greatest Hits” Capitol Oct. 8 Greatest
Pat Benatar " *“GetNervous” Chrysalis Oct. 29 Studio
Commodores “Greatest Hits” Motown Oct. I5 Greatest
Eagles “Greatest Hits, Vol. 11” Asylum Oct. 22 Greatest
Donald Fagen “The Nightfly™ Warner Oct. | Studio
Dan Fogelberg “Greatest Hits” Full Moon/Epic Oct. 18 Grea.tesl
Emmylou Harris “Last Date” Warner Oct. 15 Studio
Chaka Khan (not available) Warner Oct. 29 Studio
Johnny Lee “Sounds Like Love” Asylum Oct. ] Sludic_)
Judi Sheppard Missett “More Jazzercise” MCA late Oct. Exermse
Oak Ridge Boys “Christmas”™ MCA Oct. | Christmas
Pointer Sisters “Greatest Hits” Planet/Elektra Oct. Greatest
Prince “1999” Warner Oct. 29 Studio
Eddie Rabbit “Radio Romance” Elektra Oct. Studio
Lionel Richie “Lionel Richie” Motown Oct. | Studio
Rick Springfield “Wait For Night” RCA mid-Oct. Studio
Rod Stewart “Live” Warner Oct. 29 Live
Supertramp “Famous Last Words” A&M Oct. 26 Studio
Triumph “Inner Mission” RCA mid-Oct. Studio
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__ExecutiveTurntable |

Record Companies

Mark Maitland is upped to vice president and national singles sales man-
ager of Warner Bros. Records in Los Angeles. He has been national singles
manager for six years. . .. Marshall Blonstein
is named vice president of Monument Rec-
ords in Los Angeles. He was president of Is-
land Records. ... Holland Macdonald is ap-
pointed art director. creative services of CBS
Records in New York. He was assistant art
director, creative services. . . . Mort Weiner is
: named general manager of Signal Records &

Tapes in Los Angeles. He was vice president

Maitland Blonstein

of sales and marketing of 20th Century-Fox
Records. ... Manny Bella joins Profile Records in New York as national pro-
motion manager. He held a similar post at West End Records. . . . Ross Reyn-

olds is named executive vice president of marketing for WEA Canada.

Marketing

Several people have been promoted at the Musicland Group in Min-
neapolis. Jeff Lynn is upped to senior vice president and general manager of
the Minneapolis division. He will also assume responsibilities for national dis-
tribution and store construction. Lynn was senior vice president of operations.
Nick Jaksich is promoted to director of distribution. He was general manager
of the distribution center. Also at Musicland, Keith Benson is named senior
vice president of finance and administration. He was group controller.

Robin Blanchard is named area supervisor at Hastings Books and Records in
Dallas. He was a store manager. Also at Hastings, Dave Hurlock is named re-
tail supervisor and Mike Sharp is upped to area supervisor trainee. Both were
with the Western Merchandisers rack division.

Publishing

Tom Sturges is upped to general professional manager of Arista Music in
Los Angeles. He joined the firm in 1979, serving most recently as associate pro-
fessional manager. ... Thomas Curry is named controller of
BMI in New York, succeeding Lawrence Sweeney, who
& recently assumed the post of vice president of licensing. Curry

| joined the company in 1971, serving most recently as internal
auditor. At BMI in Los Angeles, Allan McDougall is ap-
pointed executive, writer/ publisher relations. He was director
of creative affairs for Famous Music.

Adolf Resenman Jr. is upped to vice president of Cherry
Lane Music’s publishing and print companies in Port Ches-
ter. N.Y. Also at Cherry Lane, Lorain Levy is named senior
vice president of the print firm and president of Cherry Lane Books. Pat Raven
is named executive vice president of Cherry Lane Music and president of
Cherry Lane Magazines. ... Marc Kaplan joins the Goodman Group in New
York as professional manager. He worked as an intern at Almo-Irving Music
and Blendingwell Music in Nashville.

Video/Pro Equipment

Alan Penchansky joins Geltzer & Co. in New York as senior account execu-
tive, working with MC1/Sony, Sony Broadcast and Sony microcomputers. He
was formerly Billboard’s Midwest bureau chief and classical editor.

Elaine Corlett joins CBS/Fox Video as director of marketing services, West
Coast. . .. Hans Batschelet is appointed vice president of marketing for Studer
Revox America in Nashville. He was sales and marketing director for the Vide-
lec division of Brown Boveri. . . . John Bermingham is named vice president of
sales and merchandising for Sony Tape Sales in Park Ridge, N.J. He was direc-
tor of marketing of Fuji Photo Film’s tape division. . . . Gerald Gottlieb is
named president and chief operating officer of VideoVision and Video-To-Go
in Ridgefield, N.H. He was president of both American Tape and Electric
Video.

Merrill Sheldon joins the Sony Professional Audio engineering staff in
Compton, Calif.. to service wireless mics and conference set-ups. He was a
member of the White House communications agency for more than seven
years. ... Janis Thomas joins the Black Entertainment Television in Wash-
ington as director of advertising. She was sales research coordinator at WRC-
TV in Washington. .. . At BASF in Bedford, Mass., Philip J. Conforti is named
district sales manager for professional products in the Southern region; Rich-
ard C. Howland Jr. is appointed manager of public relations; and John E.
Ziemba is named Mid west regional sales manager for audio/video products.

At MGM/UA Home Video in Los Angeles, Jack Heller is upped to vice
president of creative services and advertising. He was director of creative serv-
ices and advertising. ... Arthur L. Cohen is named president of the Home
View Network, a division of ABC Video Enterprises in New York. He was di-
rector of Lansdowne Advertising. ... Thomas W. Zoss is named advertising
manager at Electro-Voice in Buchanan, Mich. He was advertising and sales
promotion manager for C.G. Conn.

Deborah Call is named director of marketing for Embassy Home Entertain-
ment in Century City, Calif. She was director of licensing for Embassy Com-
munications. . . . Harold R. Roehrig joins Pioneer Video as Southeast account
executive in Atlanta. He was with Maritz Communications. . .. Vic Amador is
named senior vice president for BSR (U.S.) in Blauvelt, N.Y. He was vice pres-
ident of marketing and engineering for Royal Sound. . . . Grant Guthrie is ap-
pointed marketing manager for Pearlman Productions in Houston. He was a
freelance producer.

Billboard (ISSN 0006-2510) Vol. 94 No. 39 is published weekly by Billboard Publications,
Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate,
Continental U.S. $125.00. Second class postage paid at New York, N.Y. and at additional
mailing office. Current and back copies of Billboard are available on microfilm from KTO
Microform, Rte 100, Millwood, N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb
Road, Ann Arbor, Mich. 48106. Postmaster, please send changes of address to Billboard,
P.0. Box 1413, Riverton, N.J. 08077, (609) 786-1669.
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LIGHTNING
STRIKES EIGHT
MORE TIMES.

~ LUTHER
VANDROSS.

“FOREVER,
FOR ALWAYS,
FOR LOVE"

A year ago the industry was buzzing with news af

a phenomenal new album by the well-known
arranger/songwriter/session singer, Luther Vandrose.
In just one year ttat album has launched a solid
career. The album is in close %0 a million homes.
Luther spent the summer playing concerts i
stadiums across the country. And he will be
appearing on T\ specials and variety shows all

this season tos.

Now there’s a new buzz. The alburs,

“Forever, For Always, For Love,"is a sizzling fulfilimert
of Luther’s “Never Too Much” promise.

One performance after the next, Luther Vandross

%z seems determined to top everything that has ever
come before.

The new hit singie, “Bad Boy/Having A Party”
combines three decades of great R&B into a few
dazzling minutes. Plus there are six other all-new
Vandross compositions.

Too much great music to digest all at once? Never.

Luther Vandross. “Forever, For Always, For Love”
Eight sensational new songs including the hit
sinJe, “Bad Boy/Havmg A Party”

On Epic Records and Cassettes. @

LUTHER VANDROSS ON TOUR (with Chery! Lynne:

10/14 Columbia, SC - 10/15 Atlanta, GA - 10/16 Memphis, TN
18,17 New Orleans, LA - 10/21 Phoenix, FZ

10/22-23 Los Angeles, CA - 10/24 San Carlos, CA

10/28 Baton Rouge, LA - 1{ /29 San Antonie, TX - 10/30 Houston, TX
10/31 Dallas, TX - 11/4 Rockford, IL - 11/5 St. Louis, MD

11/6 Chicago, iL - 11/7 Columbus, OH - 11/12 New York, KY

11/13 Washington, D.G. - 11/14 Richmond, VA - 11/19 Detroit, M|
13/20 Pittsburgh, PA - 11,21 Cincinnati, OH - 11/24 Cleveland, GH
11/26 Louisville, KY - 11/27 Indianapolis, IN - 11/28 Nashville, IN
12/2 Sunrise, Ft - 12/3 Lakeland, FL - 12/4 Talahassee, FL

12/5 Jacksonville, FL - E2/3- 11 Philadelphia, PA- 12/13 Boston, WA
12/16-17 Baltimore, MD - 12/18-19 Maryville, N

Produced by Luther Warsisoss for Vandross Ltd, Management: Aive Enterprises, buc.

s ar trademarks o CBS . © 198 CBS
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Cable Among
Key Issues At
CISAC Meet

ROME-The role of broadcasting
organizations in the administration
of copyright in relation to cable dis-
tribution will be one of the key issues
to be discussed at the 33rd annual
congress of the International Con-
federation of Authors’ and Compos-
ers’ Societies (CISAC) to be held at
the Barberini Palace here, Oct. 3-8.
The session will be presented by Ul-
rich Uchtenhagen of the Swiss au-
thors’ society, SUISA.

Other themes of the congress will
include: “Authors And Their So-
cieties,” presented by Hal David,
president of ASCAP; “The Price Of
Copyright” by Jean-Loup Tournier,
director general of SACEM,
France; and “The Role Of Authors’
Societies In The Field Of Culture
And The Limits To Their Actions,”
jointly presented by Boris Pankin of
the Soviet authors’ society, VAAP,
and Eduardo De Filippo of SIAE,
Italy.

(Continued on page 68)

General News

Chartbeat

PolyGram: Twice As Nice;
Front Line’s Greatest Hits

By PAUL GREIN

John Cougar (Riva/Mercury) this
week becomes the fourth artist so far
this year to top both of Billboard’s
key pop charts. Cougar’s album
“American Fool” holds at No. 1 for
the fourth straight week, while his
single “Jack & Diane” also edges up
to No. 1, a position which eluded the
recent “Hurts So Good,” which
logged four weeks at number two in
August.

The year’s other acts to hit No. |
with both singles and albums are the
J. Geils Band (EMI America), Van-
gelis (Polydor) and Paul McCartney
(Columbia). PolyGram thus has two
of the four acts so far in 1982 to
achieve this dual chart monopoly.

Cougar is the fourth American
male artist in the past 10 years to top
both charts simultaneously, follow-

)
5405 LAFAYETTE PLACE "
HYATTSVILLE, MD. 20781

Includes:
YOU'RE GONNA GET YOUR FINGERS BURNED
EYE IN THE SKY e STEP BY STEP

NOTE:

TO ALL DEALERS
UPON REQUEST

SUPER SALE S‘I;EET AVAILABLE

Sale Prices Apply To Dealers Only.
OFFER ENDS OCTOBER 31, 1882.

Call For FREE Accessory & Oldies Catalogs.

lnqulrles From Jukebox Operators, Radio Stations,
And D.J.s Are Welcome.

All Orders Shipped UPS - COD CASH - FOB Hyattsville, MD.

Toll Free Order Lines:
800-638:0596 (out of state)
800:492:7174 (md.long distance)
301-699-5888 (Ioccl)

FRANKLIN
JUMP TO IT

Inciudes
IF SHE DON'T WANT YOUR LOVIN
| WANNA MAKE IT UP TO YOU
(DUET WITH LEVI STUBBS)

Minlmum Order $50.00.

ing John Denver (RCA), Billy Joel
(Columbia) and Kenny Rogers (Lib-
erty). Notably absent from this list is
Bruce Springsteen (Columbia), to
whom Cougar is perpetually com-
pared by critics. Springsteen’s 1980
album “The River” had four weeks
at No. I, but its single “Hungry
Heart” peaked at number five.

“Hurts So Good” also makes news
this week: it’s the first single to log as
many as 16 weeks in the top 10 since
the Bee Gees’ “How Deep Is Your
Love” (RSO), which had 17 weeks in
1977-78.

-k ok K

21 Big Ones: Michael McDonald’s
first solo album, “If That’s What It
Takes” (Warner), leaps from 12 to
six this week, giving Front Line
Management two albums in Bill-
board’s top 10; “Chicago 16” (Full
Moon/Warner) holds at number
nine for the third week. )

Since 1973, Front Line clients
have amassed 21 top 10 albums,
counting two all-star soundtracks as-
sembled by company chairman Ir-
ving Azoff. This tally doesn’t in-
clude albums which hit the top 10
before an artist joined the rosters;
hence it includes LPs by Styx
(A&M) and Christopher Cross
(Warner), both of whom came on
board in the past six months, and
Warren Zevon (Asylum) who joined
after his 1978 LP “Excitable Boy.”
(For therecord, Cross is managed by
Tim Neece and Irving Azoff for
Front Line.)

Here, without further ado, are

(Continued on page 68)

Pair Records,
Budget Label,
Sets First LPs

NEW YORK-Twenty double-
pocket albums launch the budget
Pair label, developed by principal of
Surplus Records & Tapes, the major
cutout source, and veteran record
man Sam Goff (Billboard, Sept. 4).

The source of the first release, in
both LP and cassette form, due in
several weeks, is the RCA Records
vaults, with the label also providing
pressing and duplication.

According to Goff, the company
is negotiating with “two or three”
other major label entities for releases
adhering to a two-album concept.
But, advises Goff, the label does not
plan toissue more than 60 albums in
the first year.

Among the pool of RCA-recorded
material to be made available are
performances by Elvis Presley, Eddy
Amold, Jim Reeves, Hank Snow,
Sam Cooke, Willie Nelson, Tommy
Dorsey, Dolly Parton, Porter
Wagoner/Dolly Parton, Duke El-
lington, Artie Shaw and Benny
Goodman.

Goff says that product will be
warehoused for national distribu-
tion at Surplus facilities in Passaic,
N.J., where Goff operates, and in
Chicago. He adds that wholesale
pricing—which he would not di-
vulge—would be structured so as to
allow for retail pricing between $8
and $10. The product will carry no
list price.

Surplus principals with Pair own-
ership are Manny Wells, Pete Hy-
man, Merrill and Jack Rose.

www.americanradiohistorv.com
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Vandross Jumps To
New Studio Success

NEW YORK — Last year,
when Luther Vandross’ “Never
Too Much” album was released,
he was welcomed as one of the
most exciting male singers to
come along since Teddy Pen-
dergrass. The LP showcased a
smooth, assured vocal style in
sharp, tasteful musical settings;
Vandross earned a Grammy
nomination for best new artist.

This year, the man’s stock is
soaring even higher—as a pro-
ducer.
Franklin’s “Jump To It” single
and album has returned her to
the top of the black music charts,
while Cheryl Lynn’s “Instant
Love,”
is a top 10 black LP.

And when Vandross hits the  12d,
road Oct.
tour (with more dates to be
added after Jan. 1), he’ll be pre-
paring for more work behind the
console. He’s writing and pro-
ducing a song for his erstwhile
rival, Teddy Pendergrass, which
will be one of the latter singer’s
first recordings since his auto ac-
cident (it’s the title tune of the
upcoming Richard Pryor/Jackie
Gleason movie,
Vandross is going to produce
Dionne Warwick next year, too,
and a second album with Aretha
Franklin.

Unlike many producers, Van-
dross doesn’t try to impose his
sound on singers, but instead
talks with them about how they
want to sound. Both Franklin

By NELSON GEORGE

and Lynn had considerable in-
put into song selection and vocal
approach on their albums. Van-
dross notes that before recording
“Jump To It,” “Aretha told me
she wanted to use more of a mid-
range approach. It gives her a
more alto-type sound, instead of
soprano, that I think works well.”

The many vocal ad libs that in-
fuse the album with a relaxed,
chatty quality were developed by
Aretha with Vandross® editing
and suggesting ideas. “On ‘Jump
To It,” I suggested the phone call
to a best friend be included,” says
Vandross. “Aretha went home z;
and, after thinking on it, came
back with the ‘who drop kicked
who’ line. On the Sam Dees bal-
‘If She Don’t Want Your
Lovin’, the whole end of the
song was originally ad libs, but I
felt it was so good later that we
didn’t need them. But she had
this ‘Sugar Ray Aretha’ line at
the end that was irresistible, so
that was kept in.”

His work on Aretha

which he also produced,

12 for a two-month

Vandross wrote four songs on
“Jump To It” (the title cut with
bassist Marcus Miller), three of
which were composed especially
for her. Aretha suggested the
cover of the Isley Brothers’ “It’s
Your Thing” and also arranged
for Levi Stubbs and the rest of
the Four Tops to sing with her on
“I Wanna Make It Up To You.”
In both instances, Vandross says,
“They were things that she had
always wanted to do.”

(Continued on page 54)
% %
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America’s #1 Hit Maker is now America’s #1 Dream Maker!

CONWAY T B 11 3 3,

bis new album,

DREAM MAKEHR

Contains the single

“We Did But Now You DO/} /dﬁ-’-’ |

¥
&
¥

onway Twitty jo- y £ird Productions, Inc
dR orded by Jim yB LJ" fo _]mm_)

as Qe 4 war


www.americanradiohistory.com

The Action:
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Chrysalis.

Pecords &

WMMR/PHILADELPHIA 'Lisa Richards;

“The timing s perfect...and such great songs!”
KKRQ /IOWA CITY (Ted Jacobsen)

“Icehouse has proven themselves to be a band of the future.”
V/ILS/LANSING (Les Coox|}

“'cehouse mude a lot of fans around here with their first LP
and we bet this one will take "em to the top!”
WLPX/MILWAUKEE (Bobkin Beam)

“The band b silt quite a large boyal following with the first LP
and | expect fans tc rally around this one!”
KGON/PORTLAND (Gloria Johnson)

“My absolute favor te new record. A major band of the '80s.”

et
 §
B
c(f,f \}
And Reaction: '
LISTENING BOOTH  (Brian)

“Immediate sales and resurgence of salzs on f rst release.”
WESTERN MERCHANDISERS (John Marmeduke)

“Icehouse is selling better from in-store airplay than any
album we've Fad in a long time.”

RECORD FACTORY (Singer Martin)

“Tremendous album. We're glaying in-store a ot and sales
are starting to show.”

LICORICE PIZZA  (Sal Pizzo)

“An album that gets better and betier with each listen...initial
sales, good movement.”

J&R (Allen Peller)

“Look out for the new Icehouse! It's a real strong LP. When we
play it, we instantly sell five records!”

EVERYBODY'S  (Tom Keenan)

“Very impressed! Far surpasses their last LP"

The Catalyst:

Cuassettes

The album CHR 1390 T1e single CHS 2650
Produced by iva Davies and Kei-h Forsey

PRIMITIVE MAN
The new album.

The §'ngle: “Hey’ Listle Girl™ (hipping 10/15) * The Ciub 12”: “Uniform®/“Hey’ Little Gisl” /“Mysterious Thing” * The Videes: “Great Southern Land” (Already airing cn MTV) “Hey’ Little &irl” and “Bniorm” (In production)
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" Market Quotations_ |

As of closing, Sept. 23, 1982

(Sales

Annual
High o NAME P-E 100s) High Low Close Change
13/16 % Altec Corporation - 10 Y2 Y% 2 — 1/16
50 26% ABC 8 823 48 47% 47T% + %
35% 25% American Can ] 118 31% 30% 31% - %
7% 4 Automatic Radio 4 13 6% 6% 6%z - %
49% 33% CBS 7 578 48% 47% 48% - %
7% 5 Craig Corporation 13 22 6% 6% 6% - %
59% 47 Disney, Walit 16 156 S6% 56 56% + %
4 2% Electrosound Group - 2 2% 2% 2% + %
17 11% Gulf + Western 4 595 14% 14% 14% - %
15% 10% Handleman 5 50 14% 14 14% + %
6% 1% Integrity Entertainment 2 8 1% 1% 1% - %
7 3% K-tel 7 1 4% 4% 4% Unch.
59 36  Matsushita Electronics 9 101 43% 42% 43 - %
72% 38 MCA 17 598 71% 70 7% - %
68 48% 3M 1 3044 66% 65% 65% + %
81% 49 Motorola 14 4972 76 3% 75 - %
45% 30  North American Phillips 7 78 46 45% 46 + %
10% 5% Drrox Corporation - 28 6% 6% 6%  Unch.
6% 10 Pioneer Electronics 18 4 12% 12%  12% + %
24% 15% RCA 1 1600 23% 22% 23% Unch.
18 1 Sony 9 3464 12% 12%  12% + %
34% 19  Storer Broadcasting 15 682 26 25% 25% - %
3% 2 Superscope - 16 2% 2% 2% - %
38% 27'% TaftBroadcasting 10 149 39% 38% 39 + 1
63% 34  Warner Communications 8 2833 39% 37% 3¢ Unch.
OVER THE Sales Bid Ask OVER THE Sales Bid Ask
COUNTER COUNTER
ABKCD = Y2 % Kustom Elec. 1600 1% 1%
Certron Corp. 1000 11/16 h Recoton 900 2% 2%
Data Packaging = 7 7% Reeves
Josephson Int’l 1100 9 Y Comm. 1380 28 28%
Koss Corp. 1050 4% 4% Schwartz Brothers = 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas J. Vollmer, Associate Vice President, Los An-
geles region, Dean Witter Reynolds, Inc., 4001 West Alameda, Suite 100, Toluca Lake, Burbank, Califor-
nia 91505, (213) 841-3761, member of the New York Stock Exchange, Inc.

Peter Pan Debuts ‘No More’ Series

NEW YORK—Peter Pan Records
has released the first six albums in a
“No More” series developed by kid-
die author Joy Berry.

The $5.98 line, marketed in both
LP and cassette configurations, is di-
rected at the 6 to 12-year-old age
group and is designed to help chil-
dren develop “living skills.” Each
package also contains a 16-page
full-color illustrated book.

Titles in the first release are “No
More Feeling Weird,” “No More
Feeling Cheated,” “No More Feel-
ing Yucky,” “No More Boredom,”
“No More Fighting” and “No More
Losing.”

The “No More” series is based on
Berry's “Ready-Set-Grow” books, of

which more than six million copies.

have reportedly been sold.

o __‘:_NH
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General News

TO COST $2M OVER FOUR YEARS

New British Chart System Set

By MIKE HENNESSEY

LONDON-—The British Pho-
nographic Industry is to spend at
least $2 million over the next four
years on a n2w system for compiling
local sales charts. The charts are
funded by the BPI in conjunction
with the British Broadcasting Corp.
and trade paper Music & Video
Week.

As previcusly reported, the new
methodology involves the Gallup
organization, which takes over data
collection tasks from the British
Market Research Bureau (Billboard,
May 15) on Jan 1.

Gallup will sample the weekly
sales of 250 retail outlets throughout
the UK., each of whose cash registers
(a total of 350) will be equipped with
a data-capture unit. Sales staff will
punch out the serial numbers of
records and cassettes on the unit’s
keyboard at the time of sale. The

FACH, STEINBERG,

machine incorporates a com-
munications modem which is at-
tached to the shop’s own telephone
line by a standard jackpoint. Be-
tween midnight and 5 a.m. on Satur-
day, the data-capture units will be
electronically retrieved by an auto
dialler and the retrieved information
transferred to a central computer.
The data-capture units will be
telephoned from two centers, one in
London and one in Thame, Oxford-
shire, each starting at opposite ends
of the chart panel list. Shops with
particularly heavy sales traffic may
need to have their sales information
drawn off more than once a week.
The data-capture units, each cost-
ing around 1,000 pounds ($1,700),
have been specially designed by
Gallup in conjunction with APT
Electronics. The machine, the Data-
port 5 Retailer, has up to 60 keys
available on the keyboard and uses a
liquid crystal display so that the op-

HALL ARE PRINCIPALS

Compleat

By KIP KIRBY

NASHVILLE—Three music in-
dustry veterans have formed a new
full-line entertainment firm, Com-
pleat Entertainment Corp., to be
headquartzred in Nashville.

Charles Fach, Irwin Steinberg
and Bill Hall are the principals in
the venture, which encompasses a
record label, publishing company,
production wing and video involve-
ment. Product released on the Com-
pleat label will be marketed and dis-
tributed through PolyGram Records
in the U.S. Steinberg is now in the
process of negotiating for foreign
distribution.

Compleat plans to release be-
tween six and nine albums in the
coming year. The first two LPs will
be issued in late October and are
exercise packages: “Love Your
Body” by Jayne Kennedy, and “In
Training With The Dallas Cowboys
Cheerleaders.” Both albums come
with illustrated instruction booklets,
and Steinderg says the label is con-
sidering & home-use video on the
Dallas Ccwboys Cheerleaders.

Already signed to Compleat Rec-
ords is country artist Vern Gosdin.
Several more acts are expected to be
announced within the next three
months, according to Fach, presi-
dent of Compleat Entertainment.
He emphasizes that the roster will
span r&b and pop as well as country
and special projects such as the fit-
ness albums. Fach, who helped dis-
cover and sign such acts as the Bar-
Kays, thz Gap Band, Con Funk
Shun, Bazchman-Turner Overdrive,
the Kendalls and Chuck Mangione
to Mercury Records during his 20-
year career with the label, says his

Beatles Cards
To Make Debut

NEW YORK-—Cherry Lane Mu-
sic is adding to its Beatles folio lines
all-occasion greeting cards dubbed
“Beatlegraphics.”

Retailing at $1, the cards feature
full-color illustrations and, inside,
lyrics from songs penned by John
Lennon and Paul McCartney. Along
with the initial marketing of 30
cards, Cherry Lane is also making
available display rack and header
cards.

www.americanradiohistorv.com

new venture will concentrate ini-
tially on signing talent throughout
the South.

Compleat Music Group, the
firm’s music publishing division, is
headed by songwriter/producer
Glenn Sutton. Sutton’s Flagship
Music, Rodeo Cowboy and Starship
Music catalogs have been purchased
by Compleat. Additional song-
writers will be signed.

Interviews are now underway to
assemble national promotion, sales,
legal and business affairs executives,
notes Fach. Compleat is financed in-

erator can check on the accuracy of
the serial numbers punched in.

The unit incorporates an internal
quartz clock which can record time
and date at predetermined intervals
and can thus enable the machine to
be used to measure peaks of selling
activity throughout the week. It also
serves as a security device in thatany
questionable recording of sales can
be methodically checked back with
the stock situation at the time.

The system has a backup battery
as protection against mains power
failure.

As well as providing chart infor-
mation, the Dataport 5 Retailer can
be used by the retailer to measure
stock movement and facilitate stock
control and to do sales breakdowns,
auditing and a variety of other oper-
ations.

The sales information retrieved

(Continued on page 58)

Entertainment Bows

dependently by a major Nashville
investment firm, Jacques-Miller,
and aside from being marketed and
distributed by PolyGram, it will op-
erate autonomously.

Hall, Nashville division manager
of Welk Music Group, \and Stein-
berg, an original founder of Mer-
cury Records and former chairman
of PolyGram Records Operations in
the U.S., will serve as consultants
and directors of Compleat. Stein-
berg will continue as senior consult-
ant to Guenter Hensler, president of
PolyGram Records, Inc.

COMPLEAT LINE-UP—Executives of the newly tormed Compleat Entertain-
ment Corp. firm up distribution plans with PolyGram officials. Pictured from
left are Compleat’s Charlie Fach; Jack Kiernan of PolyGram,; Irwin Steinberg
of Compleat; Thompson Patterson of Jacques-Miller and a Compleat board
member; PolyGram’s Mel llberman and Harry Losk. The venture embraces a
record label, publishing company, production wing and video interests.
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Schulke Maps Extensive
Beautiful Music Research

SOUTH PLAINFIELD, N.J.—As
the beautiful music radio format
moves from lush instrumentals to
pop foreground vocals (Billboard,
Aug. 28), selection of these vocals
will be highly researched, at least at
Schulke Radio Productions.

Cox Communications, which
owns Schulke, will spend “several
hundreds of thousands of dollars”
on researching the Schulke library,
according to Jim Schulke, who
heads the division which bears his
name.

A four-year agreement has been
entered into with the Research
Group for this research, but Schulke
notes that the basic research will be
conducted in the next six weeks at
four cities using panels composed of

Bootleg Dealer
Is Sentenced

NEW YORK—Robert L. Gibson,
who operated the Album Alley mail-
order business which distributed
and sold bootleg product in Pennsyl-
vania, has been sentenced to two
years’ imprisonment and five years’
probation by U.S. District Court
Judge Norma Shapiro of the Eastern
District of Pennsylvania in Phila-
delphia.

Gibson was convicted of one court
of obstruction of justice, one count
of mail fraud, one count of wire
fraud, and two counts of copyright
infringement.

beautiful music’s core audience:
women who are 30 to 54 years old.

Before signing the four-year deal
with the Research Group, Cox had
the company do a pilot project on
Cox’s WLIF Baltimore, which runs
the Schulke format.

Schulke notes that that project
showed that 40% of all beautiful mu-
sic played on the air “is not attractive
to any listeners.”

Noting that the new infusion of
foreground vocals can be “the most
powerful element of the format,” he
cautions that while these vocals “can
be most useful, they can also be dis-
ruptive” if the wrong songs are used.

Some results from the WLIF tests
show that there is a high amount of
dislike in both younger and older
demographics for Linda Ronstadt’s
“Blue Bayou,” but both young and
old like Nat Cole’s “Mona Lisa.”
Neil Diamond’s ‘‘Yesterday’s
Songs” splits along demographic
lines: younger listeners like it, but
older listeners do not.

CBS Records
Sues Calif. Firm

LOS ANGELES—CBS Records is
suing Direct Marketing Group,
identified only as a firm located in
Santa Clara County, in Superior
Court. The complaint claims the de-
fendant owes $22,908.73 for the ful-
filiment of record orders and post-
age.

General News

Rock'n’Rolling

Peter Gabriel Blows His Own Horn

By ROMAN KOZAK

Peter Gabriel has just released his
fourth solo album, “Security,” for
his third record label since leaving
Genesis in 1975, It is also the first
one to have a title. We asked him
about it.

“The history was that Atlantic had
me for the first two LPs, because |
was still bound by an old Genesis
contract. The sales of the second al-
bum were less than
those of the first,
and when they
heard the third,
they saw it as a con-
tinuous trend. So I
was given the pro-
verbial elbow.

“The contract
then returned to Charisma in Eng-
land, who got a deal with Mercury
here, and Mercury worked very hard
on it. The third album sold a lot bet-
ter than either the first or the second.
Then | was free for the fourth to go
where I chose, and though it wasn’t
the biggest money offer, 1 felt that
Geffen Records was where | wanted
to be.”

The Geffen deal, however, is only
for the U.S. Elsewhere, he is still on
Charisma Records, which is distrib-
uted in most of the world by Poly-
Gram.

Gabriel’s first three albums were
all called “Peter Gabriel.” This al-
bum, says Gabriel, “has the world’s
first disposable title.” The title ap-
pears only on the shrink wrap, not
on the album cover itself.

“Basically I wanted to get away
from titles, marketing each as if it
were a new, exciting and different
product, like soap powder, when
from the content it is remarkably

“l agreed to compromise,” he con-
tinues. “While the record is in the
shops it has a title, but when it gets
home the title disappears. They
(Geffen) are now happy to look after
its cosmetic appearance in the shops,
and | am happy with its home ap-
pearance.”

Though Gabriel says his albums
are not that much different from one
another, lately his music has been
more influenced by African and eth-
nic sounds. Gabriel expects this to
continue.

“Even if the fashion for ethnic
and African music dies down, there
will be a continuing increase in the
pop market in music that is either
non-European influenced, or a hy-
brid with high-tech music. These are

the areas that interest me the most,”
he says.

“I make no pretenses about play-
ing music of anybody else’s culture. |
play Western rock. But in one bar of
somebody else’s music | may hear a
rhythm pattern that may be more in-
teresting than a lot of patterns
people in mainstream rock may be
working at.”

Gabriel’s involvement with ethnic
music led him to organize the three-
day World Of Music, Art And
Dance Festival (WOMAD) in Brit-
ain last July, which, says Gabriel,
was “artistically a success, but finan-
cially a disaster,” losing about
$400.000 (Billboard, Aug. 7). Ga-
briel cites several reasons: a train

(Continued on page 65)
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EMI Postpones
Plans For TV
Beatles Package

LONDON—Plans by EMI Rec-
ords UK. to release a television-
promoted Beatles “greatest hits”
package have been temporarily
postponed.

“We are now working with our
foreign affiliates to avoid problems
with imports,” says EMI publicity
spokesman Brian Southall, “and are
tailoring the release for an inter-
national market.”

He denies suggestions that EMI
Music chief Bhaskar Menon vetoed
the originally scheduled 26-track
double album (Billboard, Sept. 18)
after it was extensively publicized as
part of EMTI’s fall sales drive, and as
part of the company’s campaign to
mark the 20th anniversary of the
U.K. release of “Love Me Do.” the
Beatles’ EMI debut. That single ap-
peared Oct. 5, 1962.

However, Capitol U.S. is releasing
a $9.98 20-track Beatles album in
October (separate story, page 4). If
Menon did manifest concern about
the British company’s plans, was it
keyed to the Capitol LP—or is the
latter the “modified” configuration
which EMI will now release in the
UK. and other foreign markets?
That’s not known, although it is
thought certain that any British
package will not now benefit from
television advertising.
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KCBQ SAN DIEGO DROPPED

GeneralNews

Surrey Amends Bid For Stations

WASHINGTON--Surrey  Com-
munications has amended its appli-
cation before the FCC for acquiring
eight Charter Broadcasting stations
to eliminate KCBQ-AM-FM San
Diego from what would have been a
$32 million deal.

Under the amended application,
Surrey would go ahead with the ac-
quisition of K-101 San Francisco,
KSLQ St Louis and WOKY/
WMIL Milwaukee. Charter presi-
dent John Bayliss declines 10 set a
price on the pared-down deal.

Bayliss explains that Surrey had
cut KCBQ out of the sale because it
had found “its equity participation
is not as large as it had planned.”

Bayliss says that the deal should
be completed before the end of the
year. He adds that Charter will de-

cide what to do with KCBQ after
disposing of the other six stations.
In another major salc. the Liggett
Group has agreed 10 purchase AOR
outlet WABX Detroit from Century
Broadcasting for $6 million. Liggett
Group chairman Robert Liggett Jr.
was the morning man on WABX
when Century purchased the station

Grammy Entries
Due Next Week

LOS ANGELES—Entry forms for
the 25th annual Grammy Awards
are due in NARAS’ Burbank head-
quarters Monday (4) trom record
companies and Thursday (7) from
individual members.

16 years ago. Liggett recently sold
WLOL Minncapolis tor a sinuilar
amount.

Capitol Broadcasting Corp. has
agreed to buy WQEZ/WCRT Bir-
nmungham for $3.4 million trom
Magic City Communications. Ken
Johnson, president ot Capitol, says
his company will sell off the AM
daytimer.

In Omaha, Great Empire Broad-
casting has reached an agreement to
buy WOW from Meredith Broad-
casting tor $2 million. Betore this
sale can go through, Great Empire
must sell its AM station in Omaha,
KYNN. The deal represents a
tradeup for Great Empire. WOW is
a5 kw facility while KYNN-AM op-
erates with one kw days and 250
walts at night.

—
UCLA Extension

Acquiring Audio-Visual Rights for

the Home Entertainment Market:

Concerts, Films, Television & Theater
on Video Cassette & Video Disc

Concerts, films, television, and theater

on video cassette and video disc are

being viewed by the industry as a major

part of future home entertainment —

along with cable television.

Guest speakers include:

This valuable one-day seminar presents
the industry’s leading attorneys in
discussion of the current trends in
negotiating rights for videos —both as
existing product from other media and
as original product for the new video

formats.

industry conferences.

The coordinator is Jay L. Cooper,
Cooper, Epstein & Hurewitz, Beverly Hills,
who has given talks on the subject at
major international entertainment

Paul Brindze, Ziffren, Brittenham

and Gullen

CEU Noncredit Program

Music 847 0.7 CEU

Fee: $125 (includes luncheon, coffee
break and program materials; does not
include parking, which is $4/car)

EDP M8498R

Special Luncheon Speaker:

Louis Kwiker, President, Integrity
Entertainment Corp. (Wherehouse
Records and Big Ben Records)

Robert Emmer, Director of Creative
Services, Alive Enterprises

Larry Harris, Vice President, Business
Affairs, 20th Century-Fox Audio Visual

Saturday, 9 am-4 pm, November 6
Century Plaza Hotel, Avenue of the Stars,
Century City

PROGRAM

Lectures and panel discussion by guest
speakers and a keynote guest speaker at
lunch.

Enrollment is limited and must take place
before program begins; enroll now by
mail using form below. For additional
applications, use photocopy or separate
sheet giving all information requested on
form. Admission will be sold at the door
if space permits. /Yo visitors allowed.

For further information,

.~ CobleWatch |

CBS Cable Exec: ‘Maybe
We Were A Little Early’

By LAURA FOTI

The death of CBS Cable (Bill-
board. Sept. 25). while not unex-
pected. nevertheless has been ac-
cepted with sorrow by those who
care about quality programming -
on cable and in general. The chan-
nel was widely praised for its in-
novative and cultivated approach.

One of the men behind that ap-
proach is Jack Willis, vice president
programming. Willis is proud of the
channel and convinced that there is
a market for cultural programming
on cable, but admits that CBS may
have been a few years ahead of its
time.

“I don't think the closing of CBS
Cable means you can’t do quality
programming on cable.”” he says.
“There was an audience. We may
have been a little early, and the au-
dience wasn’t big enough to support
us.”

“In many ways we were correct in
what we did,” Willis says. “The way
the others are doing it—purchasing
programs cheaply from overseas—is
not a bad business approach. But we
came in with an idea of what the
channel ought to be, and in one of
those rare moments, we actually
achieved it.

“This is a hell of an interesting
time to be in cable,” says Willis.
“You can’t whine over the fact that
there’s constant change; you have to
go with the flow.”

As far as music on cable, Willis
says he enjoys watching MTV, and
believes there’s a place for music—
and, in fact, for programming—of all
kinds on cable. “Itisn’t a question of
what’s suitable, it’s how you present
it. There’s room for Bruce Spring-
steen on CBS Cable, for example. if
you package a program such as ‘The
Art Of The Working Class’ featuring
him, Martin Scorcese. Dolly Parton.
people like that. You have to look
for different approaches.”

Willis estimates that CBS Cable
probably had about 1% of the five
million potential viewers it reached.
“Fifty thousand people is the Satur-
day Review. and they went under
100.” he says.

Willis points out that the cable in-
dustry is in a state of flux, and adds
that CBS was under pressure to deal
with the channel from an c¢conomic
point of view. “CBS’ circumstances
wouldn’tapply to other companies,”
Willis asserts. “They made a busi-
ness decision. but another company

might not have done it the same
way.”

He believes cultural programming
can “make a buck—when the au-
dience is larger, and with a pay-tv
system. The numbers are mind-
boggling. Lets say you have the ca-
pability to reach 40 or 50 million
homes and 10% of those pick you up
at $9 a month. If you get half of that,
that’s good money.” The time when
that is viable, however, is still two or
three years off, Willis believes. “The
big citics have 1o be wired first, or
other ways of delivery found.”

The loss of CBS leaves pay service
Bravo and basic service ARTS in the
cultural business. “They both went
into it less ambitiously than we did.”
Willis says. “They use little original
programming and are on fewer
hours per week.” He says original
programming funded by CBS Cable
cost an average of $65.000-75.000
per hour, relatively inexpensive for
cable or “free tv.” That program-
ming also created a valuable library
that even now is being sought by
buyers from syndicators, network.
cable and home video.

Several Debuts
On October
Music Schedule

NEW YORK A number of mu-
sic-oriented programs debut on
cable television in October, amidst a
slew of reruns—one of cable’s trade-
marks.

Some premieres: concerts by
Kansas, Joe Cocker. Marshall Cren-
shaw and Loverboy on MTV: a two-
hour “Best Of Night Flight” on USA
Network: an hour-long program on
the life and music of Beethoven. an
original production of ARTS: 20
stars performing songs they made
famous in Broadway shows on the
Entertainment Channel’s “Broad-
way! A Special Salute”: and Show-
time’s “Jamboree In The Hills I1”
with Jerry Lee Lewis. Carl Perkins
and others.

A closcer look at each channel's of-
ferings turns up other music spe-
clals. MTV shows Cheap Trick in
concert Oct. 2: an interview with
Van Halen’s David Lee Roth is the
channel’s “Profiles In Rock™ the fol-
lowing evening. Kansas and Joe

(Continued on page 68)
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DOUBLE OR NOTHING—Members of Canada’s Loverboy receive double
platinum plaques commemorating U.S. sales in excess of two million albums
for their Columbia LP, “Get Lucky."” Pictured from left are Loverboy’'s Mike
Reno; Columbia Records senior vice president and general manager Al Teller;
Loverboy’s Paul Dean; and CBS Records International president Allen Davis.
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General News

EIA Study Of Home Taping Raises New Questions

® Continued from page |

ter a presentation of the study before
the House unit by Arthur White of
Yankelovich, Skelly and White,
which conducted the study, Rep.
Kastenmeier remarked that the sur-
vey questions revealed *“some bias”
and “appear to be loaded.”

The predictable attack comes
from Stan Gortikov, president of the
Recording Industry Assn. of Amer-
ica, who notes that the study does
not address the extent of sales lost as
a direct result of home taping. This
void was also questioned by Rep.
Kastenmeier.

The telephone survey, said to cost
$75,000, was based on a total of
2,165 screening interviews, resulting
in 1,018 completed interviews with
individuals 14 and over who had
used audio tape for recording in the
past two years. Taping of any kind,
not just music, was examined.

In fact, 25% of the tapers had
never taped music, and only 55% of
respondents had taped music in the
past three months. A full 52% of all
tapes made by survey respondents
were not related to music.

As the EIA predicted, the study
did find that heavy music tapers (six
or more music tapes made in three
months) own more albums and
prerecorded tapes than those who
tape less music (between one and
five tapes in the same period). For
example, heavy tapers own an aver-
age of 170 albums, 67 prerecorded
tapes and 78 home-made tapes,
while “light” tapers own only 99 al-
bums, 29 prerecorded tapes and 26
home-made tapes.

Several independent lines of
questioning indicated that taping
one’s own albums is the most com-
mon form of home taping. An aver-
age of 54% of records purchased be-
tween January and July 1982 were
subsequently taped; 66% of home
music tapers have made tapes from
their own collections at some time.

Tapes from one’s own collection
make up 51% of all music tapes, with
the balance divided between bor-
rowed records (28%) and the radio
(21%), Fifty-one percent of music ta-
pers’ tapes are selections from vari-
ous albums, while 42% are full ab-
lums.

After taping all or part of an al-
bum, 14% of music tapers “often”
buy that record; 41% say they
“sometimes” do, while 45% never
buy an album after they’ve taped it.
And 57% of music tapers say that
taping has directly led them to buy a
record or prerecorded tape of the
same performer or composer.

Although the study did not
directly ask whether the respondent
taped to avoid buying an album, it
did ask questions about the eco-
nomic impetus to tape. Respondents
were asked why they preferred
home-recorded tapes to both records
and to prerecorded tapes.

Sixty-nine percent cited “Records
cost more than home-recorded
tapes” as an influence on their deci-
sion to tape, but other factors were
more important. Portability—the
ability to play a tape in a car, for ex-
ample—was found important by 91%

Taping Letter

® Continued from page 4

spondents point out that few, if any,
publications openiy endorse copy-
right infringement of the type in
question, although many have
presented both sides of the sensitive
home taping controversy—and
many have been critical of the way
in which the record industry has
conducted its campaign for a royalty
to compensate rights owners.

of the music tapers, the same per-
centage who tape to put together
their own programming. Conven-
ience was cited by 84% of music ta-
pers, the ability to tape over pro-
gramming by 72% and longer
playing time by 72%. Seven-eight
percent of music tapers said they
tape in part because tapes are less
easily damaged than records.

For prerecorded tapes, 76% of
music tapers said the fact that they
cost more than home-recorded tapes
was a factor. Other factors: “I can
put together my own program of se-

lections” (91%), longer playing time
(74%), better quality (60%), avail-
ability (60%), and durability (55%).
Forty-six percent stated that “Stores
make it hard to buy prerecorded
tapes.”

The RIAA’s Gortikov, who also
serves as a spokesman for the Coali-
tion To Save America’s Music, re-
marks, “I deplore the bias and lack
of objectivity of the Yankelovich re-
port.” He adds, “The new survey
confirms what we have been saying
all along—that the overwhelming
majority of home tapers are copying

prerecorded music. Further, Yanke-
lovich shows that even more are tap-
ing than reported by the earlier WCI
study.”

The EIA has also retained the firm
Cornell, Pelcovits and Brenner
Economists to study home taping.
Nina Cornell, president of the firm,
gave testimony before the House
subcommittee, and Steve Brenner of
the firm explained their analysis of
the results of the Yankelovich sur-
vey.
“This study proves that if a tax is
levied, the majority will be paid for

taping that has nothing to do with
prerecorded music. Second, in eval-
uating the impact of home taping, it
clearly has a stimulative effect on
record buying. Third, people are
making tapes to get something they
can’t get in the marketplace.”

Brenner bases these conclusions
on findings that 52% of tapes made
by respondents were not music-re-
lated, that tapers own more prere-
corded music than non-tapers, and
that factors other than cost have a
strong bearing on home taping ac-
tivity.

'ARTISANS

OF MIRABELILA

“Build the best damn high rise con-
dominium on the Westside,” they said.
“Put everything into making it a build-

ing you can be proud of”

Well, we did it! The M/RABELLA.
Each condominium home is put together

tight and rock solid, inside the walls and
out. Each is big with clean lines and atten-
tion to architectural detail you won’t find
anywhere else. We built the M/RABELLA
with total security at the highest point on
Wilshire Boulevard, and each home has

and Holmby.

G

10430 Wilshire Blvd., Los Angeles, CA 90024 (213) 550-7440
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multiple views of our L..A. skyline.
Come and see the kind of building
our pride and craftsmanship built. The
MIRABELLA. Head and shoulders
above the rest, at the corner of Wilshire
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Commentary

Taping: Cause Or Symptom?

By GLEN G. BOYD

How many times must it be repeated before record company
executives will understand that home taping is only a symptom
of our problems; the problem itself is far more complex. To levy
a royalty against the manufacturers of blank tape will only
serve to brutalize further our already over-brutalized con-
sumer. As a music retailer who sells blank audio tapes, I can re-
port that the majority of my customers who purchase blank
tape are also serious record buyers who buy five or more rec-
ords a month.

Where the sales are being lost, however, is in prerecorded
tape. The reason is simple economics. A prerecorded cassette
which I sell for $7.79 will provide approximately 45 minutes of
music on a tape of fair quality. A blank Maxell UDXL II cas-
sette, which I sell for $5.19, will yield 90 minutes of music on a
tape of superior quality.

The battle for the entertainment dollar is getting more in-
tense, and the record industry is losing.

‘$8.98 list is unrealistic in
today’s economic climate’

For thie $8 we ask for a record album, our potential customer
can take in two movies. Or he can sit before a Pac-Man machine
for 15 minutes a night for 32 days (most video game heads get
that good very quickly). Both businesses are having very good

ears.
! The first thing we have to focus our energies on is price re-
structuring. The $8.98 list price is simply unrealistic in the
present economic climate. The average 15-year-old may have
to draw on his allowance money for a month before he can buy
one very selectively chosen album. And that is where the bulk
of our income lies. _

Record companies continue to squeeze the retailers’ already
tight profit margin. The midline is one of the soundest ideas in
years, yet WEA recently chose to hike its wholesale price. And

1

Further, record companies need to wake up to the cassette
revolution. If they truly want
to combat home taping, the
quality of the prerecorded
cassette must be improved.
The idea of having to shell
out $15 for a “superior cas-
sette” is plain insulting to the
average consumer.

The cassette must be taken
seriously. I lost a considerable
number of prerecorded sales
when the cassette of the new
Time album was delivered a
week after the disk.

And finally, there’s radio.
The state of AOR radio is pa-
thetic for its conservatism and
artistic stagnation. A new
generation of listeners discovered the Doors and Creedence this
year. Why? Because they were the newest much of radio had to
offer to this audience.

This audience is starved for something new. The success of
substitute Foreigners and Journeys, like Shooting Star, Red
Rider, and Survivor, confirms this. Even the most devoted
AOR listener wants more than one or two cuts from an album.

Can even the hardest of headbangers tolerate another AC/
DC weekend? Will a fourth generation of AOR listeners be
subjected to maximum rotation of “Stairway To Heaven” in
19907 Radio has become B-O-R-I-N-G.

Cable music channels like MTV have proved that new acts
can be broken if properly exposed. The Human League, Huey
Lewis & the News, A Flock Of Seagulls, Split Enz—they’re all
acts with chart successes due to the cable music revolution.

We need to go even further. Racial barriers in radio must be
broken. If Sly & the Family Stone were played alongside the
Who in 1969, why can’t Prince and the Time be played along-
side Judas Priest and the Police in 19827

“The quality of the
prerecorded cassette must
be Improved.”

Boyd:
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RCA leads the drive for the $2 single.

A good place to trim, given escalating costs, would be in artist
advances. Why, for instance, is Don Henley given a $2 million,
1978-level advance in 1982? Does anyone really expect his

record to do that well?

I'write out of anger, but also out of a love and concern for the
industry. I'd like to think we’re starting to wake up.

coma, Wash.

Glen Boyd is manager of Penny Lane Records & Tapes in Ta-

Quality Is The Answer

We think the buying public is sending the record in-
dustry a signal.

Forget the current intrusions of recession, piracy
and video games. The real message in the downturn of
record sales, we're convinced, is that consumerism has
finally come to the record industry.

The same buyer discrimination and respect for qual-
ity that rearranged the auto industry, among others, is
now being applied to record buying. Off-the-wall rec-
ords won't get off the shelf. Today's buyer wants the
best artists, arrangements, creative production and
pressing quality that our industry can deliver. That
calls for keen awareness in the planning of new mar-
keting strategies.

We in the record business should view this as an
opportunity to become more competitive by upgrading
the product through stringent quality control stand-
ards, and becoming selective in whiat is uitimately pro-
duced.

Frankly, we for one welcome this emerging buyer at-
titude because our own medium-size pressing com-
pany has built its 25-year reputation on being posi-
tively fussy about quality. It wasn't always easy to sell.
But today we believe all those in the industry who em-
phasize quality will be the big beneficiaries of the next
era in record evolution.

Richard Wakefield

Chairman of the Board
Wakefield Manufacturing Inc.
Phoenix, Ariz.

Feeding AM Stereo

Your radio programming editor, Douglas Hali, re-
ported accurately that listeners who compared the
demonstration of the Kahn/Hazeltine AM stereo sys-
tem as provided by NBC, with the Harris demonstra-
tion at the NAB New Orleans show, found “. . . the
Kahn demonstration to be dramatically superior in
both separation and fidelity” (Billboard, Sept. 11).

However, even though it sounded like a studio feed,
this is to assure your readers that it was an over-the-air
feed. Indeed, the receiver was sitting on a chair next to’

Letters To The Editor

the window deep in Manhattan at NBC's Rockefeller
Center headquarters. The output was then fed to the
“bird.” Accordingly, not only was the signal passed
through an over-the-air AM circuit, but it was also
transmitted over a complete sateliite circuit. Even
though it went through two complete radio systems it
fooled experts into believing it was a studio feed.

A more sincere compliment could not be paid by
broadcasters and at ieast one of our competitors (Har-
ris), who confused our over-the-air signal with a studio
feed.

Leonard R. Kahn
President, Xahn Communications
Garden City, N.Y.

What’s In A Name?

Gino Soccio’s commentary, 'Breaking Artificial Bar-
riers” (Sept. 18), grabbed my attention. As a disco fa-
natic, | recognized the name and immediately flashed
on his great work. But Gino, like many of the disco
greats, has finally given in to the ignorance of the
American music industry in putting down the word
“disco” to help broaden the sales of his latest record.

As a consumer and as one working for an ex-disco
station, | see it from both sides. The word “disco” is
very much alive around the world, except above-
ground in the U.S. Here at KIS we still use the term
disco if that is the type of song being played.

As a consumer, | go to specialty stores which cater
to dance music enthusiasts and disco deejays. In these
stores one notices that 80% of the new records are im-
ports from England, Italy, France and Canada—and ali
use the term disco on their covers and labels. The store
personnel also say disco in describing the sounds of
certain records in order to distinguish them from rock
and/or funk.

Disco, which started in Europe, was bastardized by
the American industry, and when it stopped making
them enough money they blacklisted it. Blacklisted by
the industry that is, and not by the consumer, except
for the hard-core rockers who to this day don't listen to
new music.

It's hard to forget how the industry destroyed our

music, and how the “disco sucks" campaign contrib-
uted to its death. To give in to them would be a cop-out
and an acknowledgement that it sucked.

One thing that Soccio forgot was that disco was not
colored. It was white, black, Latin, electronic, jungle,
Euro-American. It incorporated so many different
sounds that everyone could relate to it. It was only af-
ter disco was proclaimed dead that color came back
into the dance scene.

Black disco artists went r&b, white disco artists
went rock, and almost everyone tucked their tails un-
der and disappeared into the woodwork. Nobody stood
up and fought for what they believed in.

| lament Gino Soccio's dropping the word disco.
He’s dreaming if he believes that by changing name-
plates the music will cross over. Although it’s all dance
music, there is a difference.

Remember, Mr. Soccio, your disco fans will always
follow you as long as you keep up the disco sound. But
as far as the rockers are concerned, your music sucked,
and always will no matter what you call it.

It's been three years since the so-called death of
the music called “disco.” If it's still an issue, doesn’t
that say something?

P.K. Barks
KIIS, Los Angeles

in Support Of A Royalty

Anyone who is committed to music and/or any
other form of entertainment should not object to a roy-
alty on blank tape. | am a songwriter, but that's not the
only reason | feel this way. For a performer to provide
the best he can, he must know that his audience works
with him for his support and for the support of the in-
dustry.

| know 1 am not alone in this fight for a royalty on
blank tapes. As long as Billboard, Quincy Jones and a
host of others feel as | do, | know our voices will not go
unheard.

Eric Steven Kador
Louisiana Songwriters Assn.
Baton Rouge

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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The World of Cassettes.

A Special Supplement in Billboard, November 6, 1982.
A comprehensive, authoritative report on
what’s NOW in the booming audio cassette marketplace.
Useful to readers. Important to advertisers.

Billboard, the international newsweekly that readers
refer to and use in their business will be publishing
THE WORLD OF CASSETTES, aSpecial Supplement
in the November 6th issue (advertising closes October
15th). Here are some of the highlights of this
outstanding editorial package:

Country-by-country “countdown”: share of market data,
policies of record companies, state-of-the-art in accessories...
label by label survey of majors and key independents...from
Billboard editors and writers around the world.

Aggressive marketing of portable and mini-tape players:
Technological advances in the field. How the incredible
WALKMAN and others are leading the cassette revolution.

Audio cassettes pace the disk and music industry —
worldwide: Billboard will examine the phenomenon and
position audio cassettes in the world marketplace.

New tape sales programs in the industry: what record
companies and retailers are doing in marketing pre-recorded
audio cassettes.

And much more...

Retail Merchandising/Display/Tape Duplication/Blank Cassette Marketing/National, Domestic, Regional
Information/Vending/Blister Packs/Legal Problems of the Industry (Home Dubbing, Piracy, Counterfeiting)
And much more in the way of useful, comprehensive facts and figures...
as only Billboard’s worldwide resources can deliver!

The World of Cassettes

Be part of the “boom.”

Issue Date: November 6, 1982 ¢ Advertising closes for material October 15th
Reserve Space Today.

{d.S. Sales Offices West Coast (213) 859-5316 United Kingdom, London (01) 439-9411 Japan, Tokyo (03) 498-4641
East Coast/Midwest (212) 764-7356 International Sales Offices Italy, Milan 2829158 Australia, Sydney 4362033
South (615) 748-8145 Canada (212) 764-7356 France, Paris 1-745-1441

Texas/Oklahoma (213) 349-2171 Mexico/Latin America (905) 531-3907 Spain, Madrid 429-9812

Billboard

The International Newsweekly of Music & Home Entertainment
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Mich. Dealer Believes In Music

Six Successful Stores Reward Russ Stuut’s Faith

By JOHN SIPPEL

LOS ANGELES—Though Russ
Stuut flopped in his first outing as a
record retailer, those four months
in his hometown of Kalamazoo
whetted his ambition.

After closing his small Rising Sun
Records shop in the spring of 1973,
Stuut contemplated an opening in
Grand Rapids. With the inventory
from Kalamazoo, plus “some in-
credible support” from then fledg-
ling one-stopper Noel Gimbel, he
opened his Believe In Music 400
square footer in downtown Grand
Rapids that September.

The Dutch-American feels his
store monicker best describes his
growth to six stores in mid-Mich-
igan. He and his general manager,
Jim Marcusse, still put their faith in
the music business.

Intra-industry promotions put
them on the map, both men feel.
Stuut recalls the first year. “We
made a deal to give away one Craig
8-track car stereo every day for a
month. It was a joint promotion with
WLAV-FM. It built our name in the
community.

“Then we started to tie in with
concerts. First it was local. Then it

spread quickly all over the U.S.
Soon we added our first overseas
concert junket as a prize. ‘Two Tick-
ets To Paradise’ features a trip a
month to a different concert. The
first trip overseas was to London. |
remember the winning couple went
to see a jazz show.

“The winning twosome still get all
expenses paid. In the past year, for
example, we sent a couple to Las
Vegas for Van Halen. We tied in
with the Rolling Stones’ Paris and
Los Angeles concerts. The Paris trip
cost us over $4,000. We got over
22,000 entries in our then five stores
for the French trip. This year we sent
two to the Queen concert in Mon-
treal and the Rush gig in St. Peters-
burg. All they have to do is come in
and register. We draw six names
from the entry boxes in each store
and then a DJ from WLAYV picks a
name from the 36 semifinalists,”
Stuut explains.

Marcusse says the concert promo-
tions tie in with the growth of Be-
lieve In Music as a concert ticket
center. All six stores are on a com-
puter link with Ticketmasters. Near
each register is a large bulletin
board, showing imminent concert
prices. Believe In Music also works

closely with area clubs like the Alibis
and Paolo’s Living Room.

Typical of the originality of the
two’s promotion was the weekend
record collectors’ convention which
they held in the 4,500 square foot
warehouse of their Wyoming, Mich.
base two weeks ago. Working with
two local oldies collectors, Doug
Harper and John Kleynenberg,
Stuut got 52 collectors to buy table
space to vend their vintage wax. The
promotions drew an extra 2,000 cus-
tomers, Stuut estimates, and will be
repeated later this year. Marcusse
says business for the weekend
picked up 35%.

Believe In Music is also preparing
for its second “Warehouse Sale,” be-
cause of the sellthrough of more
than 20,000 album units in a 10-day

May period. The Wyoming store/.

warehouse received more than
120,000 album units from Surplus
Records and Tapes, Chicago, for the
event. The schlock albums went for
$1.50 and $2. Stuut dumped the
boxes of open albums on tables and
let the public go through them. He
figures the event drew an additional
10,000 patrons. The sale will be du-
plicated later in October.
(Continued on page 20)

Hot NARM Topic: Tape Sales

Advisory Group To Focus On Prerecorded Cassettes

By EARL PAIGE

LOS ANGELES—Among the
most important topics to be tackled
at the NARM retailer advisory
group gathering in Houston Oct. 6-8
will be ways to increase sales of
prerecorded cassettes as an answer
to home taping.

“There is a general consensus
among board members that home
taping is one of our biggest
enemies—not the only one but a po-
tent one,” says Jim Bonk of Stark
Record & Tape, N. Canton, Ohio,
who is serving his first term as chair-
man of the NARM group.

Bonk says that one handicap to
convincing consumers to buy prere-
corded tape rather than duplicate
their own is quality. He lauds recent
moves by Capitol, A&M and other
labels to improve the quality of their
prerecorded cassettes.

The nation’s largest organized
group of retailers faces a “Catch 22”
problem in dealing with the home

taping issue, Bonk notes, since most
NARM retailers sell large amounts
of blank tape.

Bonk says he realizes to some ex-
tent retailers “are talking out of both
sides of their mouths” in terms of the
blank tape sales issue. But, he says,
blank tape nevertheless offers busi-
nesses a decent gross profit, “and if
we don’t sell it, the consumer is go-
ing to buy it somewhere else, and it
could mean he or she won’t be in our
stores where there is an excellent
chance they will buy prerecorded
music while shopping for blank
tape.”

One of the major presentations at
Houston will be the results of the re-
cent four-store test marketing of
prerecorded music cassettes at a re-
duced price. Bonk feels that the
mandate for retailers is to increase
sales of cassettes “but not at the ex-
pense of LPs.” He believes there is
an identifiable prerecorded cassette
tape consumer who is not now pur-
chasing significant amounts of LPs.

TASTE OF STRAWBERRIES—A Taste Of Honey makes an in-store appear-

ance at the grand opening of Strawberries’ Hartford, Conn. outiet.

“We will be looking at many ele-
ments from packaging to quality to
programming to exposing the prod-
uct better and maybe some price re-
duction,” Bonk says. “In the area of
promotion, how many times do you
see an advertisement with LPs at
$5.99 and cassettes at $6.99? What
are you saying here? This is discrimi-
nation against the tape customers.”

What will be different at this retail
advisory board gathering, as com-
pared to last year’s at La Costa, is
that there will be no stage or podium
presentations. Both Bonk and
NARM executive director Joe Co-
hen are leaning toward having a
large-table session with central
mike.

The highlights of the two-day
confab will be presentations on sev-
eral on-going NARM projects. In
three cases, outside expertise is an-
ticipated. In one, an outside ac-
counting agency report will be
analyzed from statistics accumu-
lated from 1,000 NARM member
outlets.

An update of the “Gift Of Music”
program will be offered by Michael
Reingold and Anne Manning of
Humphrey, Browning & MacDou-
gal, an ad agency hired by NARM.

Stan Layton and Sal Licata of
Chrysalis Records will offer a pres-
entation regarding the light signa-
ture process of guarding against pi-
racy. Bonk says NARM is not
endorsing the program but wants to
encourage other manufacturers to
combat piracy more effectively.
John Kavalich and Ronald Katz will
be at the meeting to explain more
details of the Chrysalis plan.

In a far-reaching presentation,
PolyGram executives Emiel Petrone
and Hans Gott will discuss digital
music. NARM’s efforts to spur bar
coding will get a plug in another
presentation, in which the organiza-
tion will push for a universal com-
puter data base where all bar coding
data can be reconciled. NARM’s ef-
forts to thwart “white label” activity,
the sale of promotional samples, will

(Continued on page 20)
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TAPES & FECOR 1

Want to take a record gamble and not lose?

We have confidence in today’s music. At Coconuts Tapes and Records
you can exchange any new releuss or billboard top 100 albur, for any reason,
in good condition, with no questions asked, for a one dollar service and handling
fee

T
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You must take advantage of this offer within three days of the purchase,
and you must have a receipt Lo show you bought it from us. This offer is void
after Getober 31, 1982,

P.S. We have the lowest blank tape prices i tOWD-srmmissmeenesarcs oo

Yrprrar

COCONUTS EXCHANGE—Looking to stimulate product sales while fighting
album rental competitors, Coconuts Records of Jacksonville, Fla., gives each
purchaser of a new LP release or Biliboard-charted titie the above certificate,
allowing exchange for another album within three days for a $1 “service and
handling fee.” The 8- by 10-inch certificate must be accompanied by a cash
register recelpt, Indicating the purchase was made at Coconuts’ Regency
Centre mall store. Explains the firm’s Bob Sturgess, “The $1 fee benefits the
next customer, not Coconuts. When the album is returned, we mark it down
$1 and stamp it ‘used.’ These albums will not be returned to labels. Our goal is
to get a reluctant customer to forge ahead and try a new release, for example,
that he might not ordinarily risk $7 or $8 on.” The program Is being tested
through Oct. 31.

New LP/Tape Releases

FORREST, JIMMY

This listl t new LP/T: releases is de-

loned .:g e f .::d radio program- Heart Of The Forrest

mers to be up-to-the minute on avaliable new LP Palo Alto Jazz PABO21
product. The following g bbrevi GRUSIN, DAVE

tions are used: LP—album; 8T—8-track car- Out Of The Shadows

tridge; CA Multipie r ds and/or LP Arista GRP5510

tapes in a set appear within par follow-

ing the manufacturer number.

HOOPER'S, LES, BIG BAND
Raisin’ The Roof
LP Jazz Hounds JHROQ04
NATAL, NANETTE
Wild In Reverie

POPULAR ARTISTS

LP Benyo Music BY 3334
PREVIN, ANDRE, & HIS PALS
BARRETT, CHRIS Gigi
Introducing LP Contemporary S7548
LP Wandon WMCA 20821 SPHERE
BLANKET OF SECRECY Four In One
Blanket Of Secrecy LP Elektra / Musician 60166

LP Warner Bros. 23722

THORPE, BO, & GENERATION 11
CREEDENCE CLEARWATER REVIVAL

Swinging With Bo

CL':’OFoinn' £.0621 LP Hindsight HSR315
ey
S VALENTIN, DAVE
FASH.ION InLove’'s Time
FLan:qu::ALGGM I LP Arista GRP5511
Ms .
CAATC6604 .$7.98 V::ESS'JFBANK
ute Juice
GEZA X LPP ?
You Goddam Kids rogressive PRO7057
LP Final Gear YGKAB
HARRISON, GARY
To The Night
LP Unicorn 9505 CLASSICAL
LAZER BAND & THRUST
Live At The Odeum

HANDEL, GEORGE FRIDERIC
Clavier Works, Vol. 2
Krapp
LP Eurodisc 300 403-420

LP Erect ERLP 1005

NEWTON-JOHN, OLIVIA
Greatest Hits Volume 2
LP MCA MCA-5347
CAMCAC-5347

RUNAWAYS
Best Of CLASSICAL
LP Mercury SRM 14052 COLLECTIONS
RUSH
Signals
AIMEIDA, LAURINDO, & BUD SHANK
AM-1 : 5
BRI Classical Works For Guitar & Flute
SNOW, T'? h?‘ LP Concord Concerto CC 2003
Hungry Nights LILLYA. CLIFFORD P
i $8. ’ o
(IE:AA?S(%‘E\;I(-)QOGOO sggg Two Hundred Years Of American
Marches
TBOES At Girls LP Univ. of Michigan SM 0002............... $8.95
LP Rhir RNLP0S9 MORMON TABERNACLE CHOIR
Glorial!
TUCKER, TANYA LP CBS Masterworks digital IM 37297 ....No List
Changes CAIMT 37297 .o, No List
LP Arista AL9596 ..........ooevverrerernnnnn. $8.98

VARIOUS ARTISTS
Bustin’ Surfboards
LP GNP Crescendo GNPS2152

VARIOUS ARTISTS
Life In The European Theater
LP Elektra 601791Y

NEW KOTO ENSEMBLE, & KOTO

SYMPH.
The Koto C
Kotos)

LP Angel S-37930

NEW SYMPHONY ORCH. OF LONDON

(Pop Classics For

& RAYMOND AGOULT
WARWICK, DIONNE Clair De Lune
Hearbreaker CA London Treasury STS5 15160........... $8.98
LP Arista AL9609 ....$8.98
GAAT CO809 " $8.98 PAVAROTTI, LUCIANO, see Joan
Sutherland
zg:l'(;‘ Levet (Continued on page 20)
LP Arista/ Jive VA330022
To get your pany’s new alb
and tape (no EP’s) releases listed, ei-
JAZZ ther send release sheets or else type
the information in the above format
on your letterhead. Send to Bob gu-
doba, Bitlboard. 2160 Patterson St.,
EACRIERES Cincinnati, Ohio 46214,
LP Paio Alto PABOOS
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Retailing

Gift Certificates Playing Key Role In Holiday Business

® Continued from page |

More attention than ever is being
given to the merchandising, adver-
tising and security essential in prop-
erly handling the concept. For ex-
ample, Scott Cavage, general
manager of operations for Cavage’s,
Buffalo, and his mother, Elizabeth.
have completely revised their proce-
dure to strengthen security and ful-
fillment of the gift certificate.

Billboard -

Midline

To ensure proper handling, the
check-sized prenumbered pads of
certificates are recorded at the Buf-
falo home office when sent to the 13
stores. “It’s then like legal tender,”
Scott Cavage explains. “We’ve pro-
vided each store with an individual
rubber stamp, which then is applied
to each certificate. We insist the clerk
selling the certificate and the man-
ager of the store both sign the
stamped area. The certificate is torn

out of the book, leaving a numbered
stub which is filled out by the clerk
with the buyer’s name, address and
phone number. The clerk signs the
stub. The stub, with the cash register
receipt appended, is then sent to the
home office, where it’s filed numeri-
cally. When the certificate is re-
deemed, it is filed with the stub and
put into a completion file.”

The Cavage certificate carries
space where the donor’s name and

Survey For Week Ending 10/2/82

LPs

Copyright 1982. Billboard Publications. Inc. No part of this publication may be reproduced. stored in a retrieval system. or transmitted. in any form
or by any means. electroniC. mechaniCal. photocopying. recording. of otherwise. without the prior written permission of the publisher

E Suggested 3 Suggested
g Lt List =|° List
g|= 5|23 Prices
2 |, | Tme E | & |, | TME LP,
| 8| Adist Cassettes, || @ | & | & | Aist Dist. | Cassettes,
< | £ | Label, No. (Dist. Label) 8Track || = | 2 | £ | Label, No. (Dist. Label) Co. | 8Track
|
1 {10 | TAPESTRY 26 m YES
7/*3 { Carole King The Yes Album
Epic PE 34946 Atlantic 19131 WEA 5.98
L L 27] 17| 6| STRAIGHT SHOOTER
THE DOORS Three Is Bad Company
The Doors =} Swan Song SS-8502 | wea 5.98
Elektra EKS 74007 28| 11| 10| AXIS: BOLD AS LOVE
3 {13 | 4 | WHO ARE YOU Jimi Hendrix
The Who Reprise RS6281 e WEA 5.98
|, | mea mea37003 mca | 598 I 291 16 6| WAITING FOR THE SUN
4| 3|10 SO FAR The Do
Crosby, Stills, Nash and Young Elektra EKS 740024 WEA 598
Atlantic SD 19119 WEA 5.98 30| 39| 3| CSN
5|12 | 6 | SOFT PARADE Crosby, Stills and Nash
The Doors Alantic 19104 WEA 598
Bektra EKS 750005 | wea | 598 || 31| 9| 8| IN THE COURT OF THE
6 | 2 [10 | THE RISE AND FALL OF ZIGGY ﬁm"%ﬂ'r‘nsﬁ'nm
ﬂﬁﬂ’%}kg THE SPIDERS Atlanglic 1915 WEA 5.98
David Bowie 32| 1910 CAPTURED ANGEL .
RCA AY 3843 RCA 5.98 Dan Fogelberg
7 7 |10 | PIANO MAN Epic PE 33499 CBS
Billy Joel 33| 15| 6| BLOW BY BLOW
|| Columbia PE 32544 CBS _ Jeff Beck
8 [ 10 [10 | NETHERLANDS i Epic PE 33409 LBS
Dan Fogelberg 34| 20| 4| CHANGES IN LATITUDES,
Epic PE 34185 CBS 1 ?HANG%S#NKATTITUDES
imm
s )3 ‘L\E&IIIERE BE ROCK MCA Myc;t-al;ls% MCA 5.98
Atco 36-151 wea | 598 | 35| 32| 3| THE
10 | 6 [10 [ SOUVENIRS CONCERT .
Dan Fogelberg Creedence Clearwater Revival
Epic PE 33132 cBS Fantasy MPF 01 | N | 5.98 |
11 | 8| 6| THE MONKEE'S GREATEST 3| 27|10 ROCK 'N' ROLL, VOLUME 1 |
HITS The Beatles
The Monkees Capitol SN 16020 CAP 5.98
Arista ABM 4089 IND 5.98 37, 2| 4 gORNIgG DANCE
ro Gyra
2 1S 2:6"'5 o M[(’:X MCA-.¥57148 ) L mca | 598 |
1) Atlantic SD 19132 ) WEA 598 [| 38) 1810 gEST OvshGUESS WHo
7 uess Who
13123 |3 mnﬁgeﬁun CHILDREN FIRST i ROAATLLI62 - RCA 598
_Warner Bros. 3415 | wea 5.98 39135 6 }AIII(KINGHHE(?DS 77
alking Heads
B2 mﬁsﬁ?ﬂn"m L | sie sm% 6036 WEA 5.98
Columbia Bc-ama | e | 40/ 3410 HOME FR|EbE
L oge
i 4 #'?WBOBEATY, BIG & BOUNCY I Coah?mbiagPC 3?5%1 o cBs |
| MCA MCA37001 B B MCA 5.98 41| 46 (10 g:.lilssgbﬂatl:'m
ack Sabbal
16 m §v|aEn Parsons Proiect | ] | Warner Bros. ws 1871 WEA | 5.98 =
Nista 9504 mo | 598 || 42| 42|10 (v;nun,mn WUTHERING ]
enesis
7|40 | 3| UvE AT LEEDS v | s
)] MoA3700 MCA 5.98 43| 4310 éND THEN THERE WERE THREE
=== enesis
18 m raEnAl'c(e'a. Joplin [ I o Alla[lticlSDLIB B WA | 598 |
| | Columbia PC30322 | s | || M| 44afl0 :‘I?!gﬂl&r JEFFERSON
19 Im Egszi';%%“n Jefferson Airplane 5
] Swan Song 8416 WEA 5.98 ROAAYLL 3661 A 98
-—E-; . [ TUBULAR BELLS 45( 47 | 6| SABBATH, BLOODY SABBATH
OO e Ol " Va5 wa | 538
21 [ 24 10 [ BEST OF FRIENDS o N G R e g
Loggins & Messina Tom Petty & The
Columbia PC 34388 1 oess| | Heartbreakers
22 130 |3 gtAN;I’ BDUY A THRILL MCA MCA-37143 MCA 5.98
ee
o 3);0403" o =y 5.98 47 33| 3| A RETROSPECTIVE
S 1 Buffalo Springfield
23 | 28 | 6 | MORE SONGS ABOUT ] Aco 38105 WEA 5.98
BUILDINGS AND FOOD 48| 25| 6| CELEBRATE ME HOME
Talking Heads Kenny Loggins
I _1 | Sire SRK 6058 = WEA 5.98 Columbia PC 34655 | oess |
24 |37 |10 lh'nHRESHéJILD OF A DREAM 49| 49| 6| ON THE BORDER
00 ues
|| peram S 15025 ] poL | 598 T weiA | 5.98
25 m CLOSE TO THE EDGE 50| 48 | 6| EXCITABLE BOY
Yes Warren Zevon
1 Atlantic 19133 WEA 598 Asylum 6E-118 WEA 5.98

www.americanradiohistorv.com

the recipient’s name are filled in.
“The Cavage gift certificate is recog-
nized in Buffalo as a valid item,”
Mrs. Cavage explains. “A good
many organizations and schools
come in and buy blocks of gift cer-
tificates for awards and door prizes.”

Bromo Distributing, home base
for the 55 Sound Warehouse stores.

has also refurbished its certificates,.

which are preprinted in $5, $10 and
$20 denominations. Like most retail-
ers canvassed, Sound Warehouse
stores have large blowups of the cer-
tificates near the register to attract
patrons. “We offer change if certifi-
cate holders don’t buy the full
amount. That complicates book-
keeping,” a Bromo spokesperson
says. “But the satisfied customer 1s
worth it and it doesn’t happen often.
They usually buy more than the
amount of the gift.”

That sentiment is volunteered by
other retailers. “We use a heavier
stock 12 by 4-inch card. We think
something large looks like it’s worth
more,” says Dan Bredell of
Mother’s, the five-store Moorhead,
Minn. chain. He estimates 66% or
more of those purchased are for
more than $20. He likes to offer 10%
off the face of the certificate in a
regular program Mother’s conducts
from Dec. | through Christmas.

Tower Records offers certificates
that range from one redeemable for
a single 45 r.p.m. record at $1.55 to
others in $3, $5, $10 and $20
amounts. Stan Gomen says the gift
certificate not only cultivates new
patronage, but also brings in the
relatives and friends of regular cus-
tomers.

Mainstream Records, the Mil-
waukee chain, also offers a 10% dis-
count before Christmas, but the cer-
tificates purchased with the
knockoff are not redeemable until
after Dec. 25, Cari Faby says. His
store signs read, “The Perfect Christ-
mas Gift.” Mainstream uses a spe-
cial diecut gift card, which is 4 by 8
inches. When a Mainstream clerk
fills out the card, a carboned copy 1s
made simultaneously. Joyce Quist,
administrative coordinator at the
Record Shop, the 30-plus chain in
Minneapolis, uses a triplicate form,
with a duplicate remaining in the
store and the third copy going to the
home base.

The 130 Camelot/Grapevine
stores linked the “Gift Of Music”
campaign with certificates two sea-
sons ago, Larry Mundorf says. The
Paul David stores decorate bins with
small colored cards which encour-
age general gift buying and certifi-
cate purchases all over the store.
Stark clerks write the number and
essential customer information on
each certificate in a log book, kept in
the store, and regional supervisors
regularly check each log. Certificates
are redeemable at all stores in the
chain.

Twenty-foot banners herald gift
certificates and the choice of “10,000
gifts under $10” across the outside
and sometimes the inside of Record
Town, Hastings and Disc Record
stores in the Western Merchandisers
retail empire. The huge streamers go
up in November, as do counter cards
placed atop every store register.
Western’s certificates use old Eng-
lish script on parchment, with ac-
companying envelope. The clerk
makes out the certificate and, on the
store stub, lists names of the donor
and recipient along with the amount
and date. The stub remains at the
store until the store at which it is re-
deemed mails it back. The store sell-
ing the certificate then returns it with
the stub to the home office.

John Marmaduke says security is
a major concern. Thus, certificates
are kept in a safe in the Amarillo
home base. If and when a book of
certificates is lost, all of the chain’s
94 stores would be notified, a prac-
tice also followed by Stark.

The Music Plus stores in Southern
California promote gift certificates
year-round. Lou Fogelman says the
donor has a choice of a copy of a gift
certificate, provided free, or a more
showy gift certificate and envelope,
tagged at 79 cents.

Video retailers have the inher-
ent advantage of pushing gift cer-
tificates for club memberships
rather than or in addition to mer-
chandise gifts, and many are
doing just that in anticipation of
the upcoming Christmas season.
Next week’s issue will look at how
video retailers promote gift cer-
tificate sales.

Some Chains Exploiting
Country Music Month

By EDWARD MORRIS

NASHVILLE—The Country Mu-
sic Assn.’s designation of October as
“Country Music Month” is being
worked to the hilt by some retail
record chains as.a way to boost sales,
but is being virtually ignored by oth-
ers.

One of the most sustained tie-ins
comes jointly from Danjay Music’s
12-store Budget Records & Tapes
chain in Denver/Boulder and coun-
try radio stations KBRQ-AM-FM
Denver.

Central to the promotion is a one-
page calendar for October, each day
of which spotlights a different coun-
try artist. The calendars, limited to
5,000, are being distributed to fans
through the record stores, and only
those who have calendars are eli-
gible to win daily album giveaways.

Jeff Klem. who helps coordinate
advertising and promotion for Dan-
jay, says the radio station gives away
10 albums each day by that day’s
featured artist and that the Budget
stores, in turn, put that artist’s entire
catalog of albums on sale for the one

day. A grand prize winner will be
given a free trip to Nashville for two.
Since the Budget stores are fran-
(Continued on page 40)
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Believe In Music Stores

® Continued from page 18

Believe In Music now has outlets
in Big Rapids, Kentwood and North
Grand Rapids. The stores range
from the small starter in downtown

Grand Rapids to the approximate
3500 square footers in Wyoming
and Kentwood.

Stuut credits his wife, graphic art-
ist Maggie McCracken, with a

Retailing

goodly share of the chain’s growth
from the first year’s approximate
$200,000 gross to the projected $2.5
million to $3 million in 1984.
McCracken, a housewife and
mother of one child, finds time to do
all the in-store customized signing

and interior decor. Believe In Music
has stayed with an all unfinished ce-
dar decor since its start. Catalog in-
ventory goes into browser bins,
while new releases are in five-tiered
stepups. The $8.98 list albums spe-
cial at from $5.39 to $5.99 depending

OCTOBER 2, 1982, BILLBOARD

EEEEECECEE

With more than 1000 exhibitors
and over 65,000 attendees, the
1983 Winter CES in Las \legas,
utilizing more than 600,000 net
square feet of space, promises
to be the largest total winter
consumer electronics market-
place ever.

thousands of the
newest consumer electronics
products and technologies in
every category:
Video—Televison—projection,
small screen, and component—
Tape and Disc Hardware and
Software, Satellite Earth Sta-
tions, Computers, and Games;
Audio—Components, Com-
pacts, and Portables, Tape Hard-
ware and Software, Car Audio,
CB and Radios;

1 AS VECAS

Thurs.Jan 6-Sun. Jan 9

Personal Electronics —
Calculators, Watches, Tele-
rhones and Telephone Devices,
Accessories, Security Systems,
and Handheld Games.

and talk to
industry-leaders about product
and market innovations and
trends at the 15 hours of
“Dutlook '83” Conferences
and Workshops.

the CES Retail
Advertising & Promotion Show-
case—the largest collection
ever assembled of TV radio,
and print ads and promotional
materials; the Retail Resource
Center; the International Visi-
tcrs’ Center; the more than 70
publication and 10 trade associa-
tion exhibits; and many other
special industry exhibits.

PREREGISTER NOW FOR YOUR FREE CES BADGE AND SCHEDULE OF EVENTS.

Completed coupon must be received not later than December 1, 1982,

Name

Title

Firm

Street

City

State Zip|

Country

Mail to: Consumer Electronics Show, Two lllinois Center, Suite 1607

233 North Michigan Avenue, Chicago, IL 60601

155

Check below the classification
of your business.

1. [J Retailer

2. [ Distributor

3. [J Dept./Chain Store Buyer

4. [] Prem./Catalog Buyer

5. [J Manufacturer's Rep.

6. [J Manufacturer

7.0 Institutional Buyer
11. O Adv./Mktg./P.R./Consuitant
12. [ Other

Produced by the
Electronic Industries Association
Consumer Electronics Group
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on the deal, shelving at $7.99. Sin-
gles are in basket wall holders at
$1.69.

While Believe In Music regularly
uses spot campaigns on five radio
stations, WGRD, WZZR, WCUZ
and WLAV, all FM, and WKWM-
AM, Stuut values a newspaper tab-
loid insert as the best customer draw.
He has just run his third eight-pager
with the daily Grand Rapids Press,
and he envisions another before the
holidays.

Believe In Music still works
closely with Gimbel’s Sound Video
Unlimited, especially in buying
video. Four of the six stores carry
videocassettes, with libraries for
rental ranging from 300 to 800 titles.
A §75 lifetime membership slashes
regular non-member rentals from $7
overnight to $3.50 with no security
deposit. ”Video rental business for
us is good,” Stuut adds.

“We are going into home video
game cartridges heavily for the fall
and winter,” Stuut says. Gimbel is
supplying each of the six stores with
an opening inventory that will in-
clude all game titles by Atari, Intelli-
Vision, Imagic, ActiVision, Coleco,
Apollo and U.S. Games. Hardware
1s also carried.

Believe In Music opened its first
Muskegon store, a 2,500 square
footer in a strip center, two weeks
ago. Stuut says another store will
open in the general area in the next
12 months. All new stores and three
of the older stores, too, will be con-
verted to open prerecorded tape
service. Stuut feels the self-help tape
concept increases business 20% to
30%. He has been using the Pickwick
spaghetti box in his open bins.

NARM Topic:
Cassette Sales

® Continued from page 18 .

be another presentation. “We have
two manufacturers now who have
come up with a program for tracing
this product,” Bonk says.

Ways in which NARM can capi-
talize on the Grammy awards and
the “untapped potential” of this an-
nual event will be the subject of an-
other presentation. Other segments
of the agenda will deal with alterna-
tive products and the sale of mid-
lines.

One of the more interesting pres-
entations will examine alternatives
to radio airplay, specifically ways to
capitalize on MTV and similar cable
tv programming. An attempt will be
made to have an MTV spokesperson
at the meeting, Bonk says.

" New
LReIeosesJ

® Continued from page 18

PRICE, LEONTYNE

God Bless America
LP RCA Red Seal digital ARC 1-4421 ... $12.98
CAARE 1-4421 ...$12.98

SHANK, BUD, see Laurindo Almeida

SUTHERLAND, JOAN, MARILYN
HORNE, LUCIANO PAVAROTTI
Live From Lincoln Center, Vol. 1

LP London digital LOR 71101 .......... $12.98

CALOR5 71101 .$12.98
Live From Lincoln Center, Vol. Il

LP London digital LOR 71102. .....$12.98

CALDRS71102 ... £ ......$13.98

TAKAHASHI, AKI
Piano Music By Takemitsu, Webern,
Boulez, Kondo, Cage, Messiaen, Berio &
Others
LPCPCP3-5(3)... $26.95

VARIOUS ARTISTS & COMPOSERS
American Composers Alliance Rec’g
Award

LP CRISD 459 e e e ....$8.95

VIENNA PHILH. ORCH. & WILLI

BOSKOVSKY
Wine, Women & Song

CA London Treasury STS 5156391 . .......$3.98
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< When times are tough
SRDS ads pull harder for you

Media decisionmakers are
recommending, reviewing and
approving schedules more
selectively than ever—evaluating
and re-evaluating factors such as
costs per thousand, audience
profiles, selling climates and media
merchandising.

Increased selectivity in media
planning and buying means
decisionmakers will be using SRDS
more than ever before. They'll be
carefully checking the listings and
Service-Ads to develop the media
mix that best fits their strategy.

Take advantage of this unique buy more efficiently. Communicate
opportunity to sel/l more efficiently yoursalesstory with a hard-working
by supplying the vital facts ad in the next edition of SRDS.

advertisers and agjencies need to

STANDARD RATE & DATA SERVICE, INC.
5201 Old Orchard Rd./Skokie, IL 60077

www.americanradiohistorv.com
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Delco AM Stereo Tests Near End

But Engineers Say They May Not Make Results Public

KOKOMO, Ind.—Delco engi-
neers say they should be finished
with their testing of the various AM
stereo systems by late October or
early November. But they have not
decided yet whether they will make
the results of the tests public.

“We feel we’ve been assigned re-
sponsibility for driving the AM
stereo industry,” says Bill Draper of
Delco, “but we haven’t decided

. whether to accept that respon-

OCTOBER 2, 1982, BILLBOARD

sibility.”

Delco, a division of General Mo-
tors, has finished testing two of the
four competing AM stereo systems,
Magnavox and Motorola, and is
about to start testing a third, Harris.
Leonard Kahn of Kahn Communi-
cations, developers of the fourth sys-
tem, has so far been reluctant to par-
ticipate in the tests. The testing is
being done in conjunction with
WIRE Indianapolis.

Delco’s wariness about disclosing
the results apparently stems from
concern that it may get hit with
an antitrust suit if it endorses one
particular system. Kahn’s reluctance

to take part has been attributed to
the refusal by GM attorneys to grant
his request that he be held blameless
should his system come out best and
one of the losers sue GM and Kahn.

Meanwhile, with broadcasters
watching to see which AM stereo
system will be utilized by consumer
electronics manufacturers, a Pana-
sonic engineer says that manufac-
turers are unlikely to commit to any
one until they “see what happens in
the marketplace.”

“No one would consider a multi-

system unit because the cost would
be astronomical,” says Almon Clegg
of Panasonic. “It’s possible to design
a system that would receive all the
AM stereo signals and switch auto-
matically, but costs would be ab-
surd.” '

Clegg says Panasonic, like other
manufacturers, has developed cir-
cuits to receive any of the four sys-
tems. “We have no plans to manu-
facture any of them now, though,
because the world hasn’t decided yet
what system it wants to use. AM
stereo is still a ways away because we

. Format Turntable_

‘Hot Hits’ Comes To Detroit

Mike Joseph’s “Hot Hits” debuted
in Detroit Wednesday (15) on Capi-
tol Cities’ WHYT, which had been
WIJR-FM when it carried the
Schulke beautiful music format.

The Schulke format went out with
Frank Sinatra singing “Fly Me To
The Moon” and, after a jingle de-
signed for the new format, the Gap
Band got things under way with
“You Dropped A Bomb On Me.”

Joseph, after successfully putting
his “Hot Hits” variation of a Hot 100
format on CBS’ WBBM-FM Chi-
cago and seeing the station score a
5.3 in the summer Arbitron, up from
2.7 in the spring (see related story,
page 1, arrived at WJR July 4. He
is already looking forward to install-
ing the format at two more clients he
has lined up in a top five market and
a top 10 market. He declines to dis-
close more information about these
stations.

Joseph claims that WBBM scored
a 20.8 share with teens, a 6.5 with
men 18-34, a 6.6 with women 18-34,
a 4.9 with men 18-49 and a 5.5 with
women 18-49. Joseph points to a
climb in the station’s cume audience
from 660,400 in the spring to 1.06
million in the summer.

The new WIJR DJ lineup, selected
from 200 audition tapes, starts with
Lee Malcolm from 5 to 9 a.m., Bob
Ransom from 9 a.m. to noon, John
Frost from noon to 3 p.m., Bob
Brown from 3 to 7 p.m., Craig No-

vak from 7 p.m. to midnight, Tom
Triplett from midnight to 5 a.m. and
Jack Scott weekends.

* Kk *

After being off the air since June,
when Hicks Communications pur-
chased the station for $1.2 million,
KMMM is back on the air with new
call letters, KAYI (Kay-107), and a
new Hot 100 format.

To promote the new format, the
station is asking listeners over the air
and in local print to “Turn to Kay-
107 and pull of f the knob.” Listeners
who send in any radio knob, facsim-
ile or drawing will receive a gift.

Paul Williams, the new program
director, is on the air from 9 a.m. to
noon. Following is the balance of
the DJ lineup: Reed Walker, 5 to 9
a.m.; Michael Evans, noon to 3 p.m.;

~Troy London, 3 to 7 p.m.; Shaun

Stevens, 7 p.m. to midnight; and Jan
Degen, midnight to 5 a.m.

* Kk *

WGRYV Greenville, Tenn. has
shifted from a blend of crossover
country and adult contemporary to
full-time country. The station signs
on at 5 a.m. with Charlie Grant, pro-
motion director, at the microphone.
He is followed by sales manager Le-
roy Moon, and Glen McCurry and
Ray Elliott handle middays. Tracy
Young and Jerry Taylor do an after-
noon shift and Campbell Cloar is on
from 6 p.m. to midnight.

-Radio This Week-

® AS BROADCASTERS ACKNOWLEDGE, record labels have found ur-
ban contemporary stations more receptive to music and artists who wouldn’t
have been aired on the black-formatted stations from which urban evolved.
Warner Bros. Records offers a case history of its experience. Page 52.

e WSM NASHVILLE FACES CHARGES of racial discrimination and
antitrust activity in complaints filed with the FCC by the NAACP, the Na-
tional Black Media Coalition and the Middle Tennessee Community Commu-

nications Coalition. Page 30.@

e CANADIAN PROGRAMMERS, as those elsewhere, face a dilemma
with Bruce Springsteen’s “Nebraska”: how will an acoustic album fare on
rock-oriented formats? All are adding it, but eschewing heavy rotation until
listener and retail response is clear. Page 59.

e BILLBOARD RADIO COMPETITION ENTRIES are sought as Nov.
30 deadline looms. Entrants will compete in categories including Radio Sta-
tion Of The Year, Program Director Of The Year, Personality Of The Yearand
Special Programming. Complete rules and entry blank, page 56.

have to see what happens in the
marketplace.”

Last June, at the Consumer Elec-
tronics Show, Sansui demonstrated
units able to receive three different
AM stereo signals.

_VoxJox_|

KMPC’s Miller
Steps Down

Kenneth L. Miller steps down as
vice president and general manager
of KMPC Los Angeles. He has been
with the station since 1970. Assum-
ing Miller’s responsibilities until a
new station manager is named is Bill
Ward, president of Golden West
Broadcasters’ radio division. Also at
KMPC, afternoon drive personality
Eric Tracy exits. Succeeding him in
the 2 to 6 p.m. shift is Sammy Jack-
son, who recently departed from
middays at KLAC Los Angeles
(Billboard, Sept. 25).

* Kk %

Todd Chase is the new p.d. at
KBEQ Kansas City, succeeding the
exiting Maja Britton (Billboard,
Sept. 25). He has been the p.d. at
WPJB Providence for seven years,
the only person to ever hold that
post at the station. No replacement
has been named for Chase, who is
slated to start at KBEQ Oct. 1.

* Kk %

Rozzo

Gil Rozzo and Charles Scruggs
have been upped to vice presidents
of Viacom Radio. Rozzo is the gen-
eral manager of WMZQ-FM Wash-
ington, a post he has held since early
1981. Scruggs is the general manager
of WDIA Memphis, a position he
has held since 1972.

And Viacom’s New York country
station WKHK has increased its
power by 40%, enlarging its cov-
erage area by 600 square miles. The

(Continued on page 31)

FERRY SOURCE--NBC Source producer Dan Formento, left, interviews
Bryan Ferry, lead singer of Roxy Music, for an upcoming special.

Crowd, Police Clash At
Philly Station Promotion

By MAURIE ORODENKER

PHILADELPHIA—A station pro-
motion combining a raft race and a
free rock concert turned into a free-
for-all Sept. 12 with more than 100
police swinging their nightsticks and
firing Mace at the rowdy revelers.
The crowd retaliated against the po-
lice as hundreds of the rioters threw
empty beer bottles.

The event, sponsored by WYSP-
FM, a leading AOR station, and the
American Rafting Assn. of Atlanta,
attracted some 25,000 fans to Olym-
pic Lake in nearby Willingboro, N.J.

The trouble started when WYSP
announced it was going to give a free
T-shirt commemorating the event to
everyone turning in one pound of
trash. Station p.d. Michael Picozzi
says the crowd became unruly when
he and other WYSP staffers were
unable to hand out the promised T-
shirts fast enough. The station
blamed “nervous” police for the
melee that resulted in some 10 ar-
rests and another 50 injuries, with
many taken to area hospitals.

When police lost control of the
crowd following the free concert that
featured the A’s and Dick Tracey,
two well-known area rock groups,

AOR MARKETS TARGETED

they decided to clear the Olympic
Lakes area.

Willingboro Police Capt. Gary
Owens said the main concern of the
police was to clear the site. When
some peoplein the crowd used phys-
ical force, he explained, “It was met
with equal and greater physical
force in order to clear them out.”

When the distribution of T-shirts
from a station van broke down, Pi-
cozzi, who climbed atop the vehicle
to appeal for order, was hit with a
thrown beer bottle.

Police say that in addition, during
the rampage, two speedboats
moored near the shore were sunk
and a water-ski ramp was damaged.
As the crowds left, several plate glass
windows were smashed at a dress
shop near the gate to the lake area’s
entrance.

The Ramblin’ Raft Race was last
held by WYSP on Labor Day, 1980,
on the Schuylkill River here in
Philadelphia. But the race wasn’t re-
peated last year because the Fair-
mount Park Commission here re-
fused to allow it. The reason given
by a commission spokesman was
that police had experienced prob-
lems because of excessive drinking.

Push Set For New Who Biography

By IRV LICHTMAN

NEW YORK-—Radio will play a
key role in the promotion of St. Mar-
tin’s Press’ Oct. 29 publication of
Richard Barnes’ illustrated biogra-
phy, “The Who: Maximum R&B,”
which contains a flexidisc version of
Peter Townshend’s original, unre-
leased demos of “My Generation”
and “Pinball Wizard.”

The book will be offered as an on-
air premium to radio stations via the
syndicated AOR feature “Rock
Quiz” starting Oct. 25, with the book
to receive a guaranteed 10-second
spot once per day in 50 major AOR
markets. In addition to the on-air
giveaways with MJI Broadcasting,
St. Martin’s Press will.be working
with Warner Bros. Records in put-
ting together a Who promotional
package of books, records and tick-
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ets for distribution to another top 50
markets.

The paperback book, listing at
$12.95, will arrive as the Who will
have completed the first leg of their
so-called “farewell tour,” which was
launched Tuesday (21) in Maryland
and ends in Los Angeles Oct. 30.

Attempting to gain exposure at
the music store level, St. Martin’s has
been concentrating on improving its
distribution through sales to record
distributors.

The company currently distrib-
utes its music-related books through
Jem Records and Important Record
Distributors, although Marcella
Smith, special sales director, antici-
pates other distribution agreements.
In light of expanded music store ex-
posure, the publisher has developed
a point-of-sale display unit capable
of holding 20 copies of the book.

The flexidiscs, manufactured by
Eva-Tone, and posters will also be
made available for in-store play and
display. According to St. Martin’s,
the book will be sold to music stores
with a discount and returns policy
“consistent with records.”

In other promotional thrusts, au-
thor Richard Barnes will be traveling
with the Who on their tour, and is
scheduled to do an interview with
MTV and local and syndicated ra-
dio shows when he arrives from
England. Barnes will also be con-
ducting pre-concert interviews that
will be broadcast from the concert
halls in which the Who appear.

The flexidisc version of “My Gen-
eration” has already been broadcast
by a number of stations, including
WNEW-FM New York, which had
the world premiere on its “Things
From England” show Friday (17).


www.americanradiohistory.com

|camad

iohi

IStor

|

w A
oo

‘. \‘*?'“ﬁ._ | \ LS T AN Nir!



www.americanradiohistory.com

24

OCTOBER 2, 1982, BILLBOARD

Radio

ROYAL PRESENCE—Queen guitar

{ B
ist Brian May discusses the group’s iatest

single, “Back Chat,” with KMET-FM Los Angeles air personality Cynthia Fox.
Queen was in Southern California, wrapping up their two-month long tour.

RADIO SPECIAL REVIEW

History Of Rolling Stones
Traced In Words, Music-

“The Rolling Stones—Past And
Present,” Mutual Broadcasting, 12
hours, Sept. 30-Oct. 3.

“I was the penniless artist and he
was the guy studying money,” Keith
Richards recalls the chance encoun-
ter with childhood classmate turned
economics student Mick Jagger on a
train platform in 1960. Within a few
years, the two were fronting the
Rolling Stones, perhaps the most
bankable band in rock’n’roll history.

This thorough special unravels
the Stones’ history from their early
days as Little Boy Blue and the Blue-
boys through their blockbuster
1981-1982 world tour. Signed to
Decca Records in London on a tip
from George Harrison, the group
carefully cultivated an image as “the
group parents love to hate,” partially
to differentiate themselves from the
Beatles.

An ample array of tunes are of-
fered in chronological order, rang-
ing from pre-Decca recordings to
more current hits like “Start Me

Up.” Also chronicled in great detail
are a number of the band’s tours and
television appearances, including
their concert at Altamont and their
debut on the Ed Sullivan Show,
which was panned by New York
critics.

Almost more important than the
music are the number of people of-
fering reflections on the Stones. The
leading spokesmen for the group are
Richards and Bill Wyman. Among
the other voices heard are John Len-
non, Marianne Faithfull, Pierre
Trudeau, Willie Dixon, Ron Wood,
Mick Taylor, George Harrison and
Jagger.

Although the group has often
made headlines with stories about
their personal lives, the special does
not sensationalize these tales. In-
stead, it explores what impact these
stories had on the group’s career. All
in all, this package does a credible
job of examining the Rolling Stones’
mettle and their two-decade hold at
the top. ROBYN WELLS
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WAPP Scores Big In New York

KROQ Holds Steady In L.A. Summer Arbitrons

® Continued from page [

who can catch the station playing
fewer than five consecutive records
without commercial interruption.
WAPP has countered with a $10,000
offer to a listener who can catch the
station playing fewer than six rec-
ords in a row,

WPLJ general manager Joe Parish
is counting on a new tv campaign
and the $5,000 offer to halt the sta-
tion’s slide in ratings. WPLJ fell to
3.5 from 4.5 in the spring, but Parish
points out that a year ago WPLJ had
a 4.1 share.

In other developments in New
York, urban contemporary WKTU
is still on top, but the race has be-
come much tighter. WKTU holds a
5.5 share, down from 6.2 in the
spring, while similarly formatted
WBLS is up to 5.3 from 5.1 and
WRKS is down to 5.1 from 5.9.

A steady climber is AC WYNY,
up to 5.0, the fifth consecutive gain
from a 3.6 in the spring of 1981.
Country has become a tighter race in
Gotham. WHN is down to 2.6 from
2.7, while WKHK is up to 2.2 from
1.7. AOR WNEW-FM was also hurt
by the gain of WAPP; the Metro-
media outletis down to 2.0 from 2.9.

In the Los Angeles market,
KROQ held with a 3.7, which
former p.d. and now consultant Rick
Carroll considers a victory. He rea-
sons that the station, because of its
spring success, has had its commer-
cial load boosted. He also notes that
the station usually does well in Or-
ange County and that there are
fewer Arbitron diaries in this next-
door county to L.A. in the summer
because there is no summer Orange

Pro-
Motions

KLAR Laredo
Prepares Puzzie
For Halloween

KLAR Laredo, Tex. is celebrating
Halloween by stashing $1,300 in a
car on the weekend of the holiday.
The identity of the car and its where-
abouts are a mystery to be revealed
in clues given over the air to a cross-
word puzzle.

Puzzle blanks are available at
KLAR sponsor locations. Listeners
picking up a crossword puzzle must
display a KLAR window sticker to
receive the puzzles.

The contest gets underway Sun-
day (3) and will run until Oct. 31.
The contest will be supported by on-
air announcements and billboards.

Just before this contest gets under-
way, KLAR is sponsoring, along
with Budweiser and the local Ki-
wanis, the fourth annual Great In-
ternational Rio Grande Raft Race
on Saturday (2).

Homemade rafts, rubber rafts and
canoes will compete in various cate-
gories in the 6.2-mile race. Trophies
will be awarded for each first-place
winner in each category, with addi-
tional trophies for the most original
raft and most original canoe. On-air
announcements, bumper stickers
and billboards support this event.

* * %

(Continued on page 29)
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County Arbitron book. In the
spring, KROQ scored a 5.9 in Or-
ange County while it had a 3.7 in
Los Angeles. Orange County diaries
are used to compile the Los Angeles
survey area.

While KROQ held at 3.7, Metro-
media’s long-time leader in AOR in
Southern California, KMET, fell to
34 from 4.0 in the spring. Carroll
says he is not surprised. “The more
KMET tries to be hip and be like
KROQ, the more they will tune out
their core audience. Their audience
has gone to KLOS. Those who think
KROQ is AOR are wrong. The more
AORs copy the ROQ format, the
more they will lose. The more top
40s copy the ROQ format, the more
they will win,” Carroll claims.

Toillustrate his point, he notes the
success of George Wilson’s KIQQ,
which moved up to 4.1 from 3.7.
“That’s big news,” says the program-
mer.

KLOS did apparently gain at the
expense of KMET. The two long-
time rivals finished the summer rat-
ings with KLOS up to 4.7 from 3.9 in
the spring.

Country did poorly in L.A.KLAC
isdown to 1.9 from 2.1; KHJ is down
to 1.4 from 1.5; KZLA-AM-FM is
down to a combined 1.6 from 2.5.
While talk-formatted KABC contin-
ues to lead the LA market with an

station KLOS becomes number two
with its 4.7. Bonneville’s beautiful
KBIG dropped to 4.0 from 5.0. AC
KFI slipped to 1.7 from 2.5 and
CBS’ mellow KNX-FM fell to 1.6
from 2.2.

In Chicago, WBBM-FM, reborn
with “Hot Hits,” rocketed up to 5.3
from 2.7 in the spring. Much of its
audience seems to be coming from
ABC’s Hot 100 combination, WLS-
AM-FM. The AM side is down to
3.6 from 4.8, and the FM side is
down to 2.7 from 4.1.

MOR WGN continues as the
Windy City’s market leader with a
9.3, up from 7.8 in the spring. Black
WGCI is in second place despite a
slip to 6.1 from 6.6. “Music Of Your
Life” WIID is up to 4.2 from 3.7.
AOR WLUP is up to 4.2 from 3.8,
while similarly formatted WMET is
down to 2.2 from 2.4.

San Diego developments in the
summer book should warm the heart
of any discouraged AM broadcaster.
AC KFMB-AM is the new market
leader with an 11.6 share, up from
7.3 in the spring. Displaced from the
top spot is AOR KGB-FM, down to
5.5 from 9.6.

Another AOR loser is “Super-
Stars” KPRI, down to 3.8 from 4.4.
Country combination KSON-AM-
FM is down to 4.2 from 5.6, while
counry combination KCBQ is al-

8.6, up from 6.7 in the spring, sister ~ Most unchanged at 5.5.

. Out Of The Box

HOT 100/AC

WINSTON-SALEM—With all the hot product out right now, WSEZ-FM
has been adding more records than usual, says music director Steve Finnegan.
High on the list is the Wheo’s “Athena” (Warner Bros.). “It’s the Who, a basic,
hit record,” he notes. “What About Me” (Network) by Moving Pictures is “the -
best Australian music that’s been out in a long time,” says Finnegan. “It’s a
good, medium upbeat number.” Finnegan also likes Diana Ross’ “Muscles”
(RCA). “It’s strange enough to work.” Among the other cuts receiving a lot of
airplay at WSEZ are Jeffrey Osborne’s “On The Wings Of Love” (A&M); Billy
Joel’s “Pressure” (Columbia); the Go-Go’s “Get Up And Go” (IRS); and the
Stray Cats’ “Rock This Town” (EMI America).

AOR

APPLETON, Wisc.—Bruce Springsteen’s “Nebraska” (Columbia) and Dire
Straits’ “Love Over Gold” (Warner Bros.) are both “absolutely fantastic,” en-
thuses Mark Coulter, music director at WAPL. “It’s a very different album for
Springsteen—very reflective and personal, but the lyrics are there.” The station
is playing the “Atlantic City” and “Open All Night” tracks. The Dire Straits
LP is a “leap forward for the band and expands on the whole Dire Straits
sound,” observes Coulter. “Adding the keyboard player and guitarist has
helped fill out Mark Knopfler’s sound.” Picking tracks on “Love Over Gold” is
“hard, because they’re so long. The best track—Telegraph Man’—is more than
14 minutes long. What can you do if you have a full spot load?” Coulter notes.
He also likes “Utopia” (Network): “Todd (Rundgren) has done it this time.”

BLACK/URBAN

ORLANDO—Willy Dee Clark, music director at WORL, is three cuts deep
on Kool & the Gang’s album, “As One” (De-Lite). “Let’s Go Dancin’, Ooh La
La” is real strong for all demographics. “It’s Kool & the Gang with a reggae.
beat,” he says. “Hi De Hi, Hi De Ho” is a “fun record with an urban sound,” he
adds. “The title cut is a pretty ballad which gives James Taylor a chance to
show how good a voice he has on ballads.” Luther Vandross’ “Bad Boy”/
“Having A Party” (Epic) “appeals to both younger and older demographics.
The younger people like ‘Bad Boy,” and the older listeners like the old Sam
Cooke number, ‘Having A Party.”” Donald Byrd’s “Sexy Dancer” (Elektra) “is
a funk, jazz number with a very progressive sound,” Clark notes. Also receiv-
ing a lot of airplay are Diana Ross’ “Muscles” (RCA) and Zapp’s “Do Wa

Ditty” (Warner Bros.).
COUNTRY

NORTH PLATTE, Neb.—Ricky Skaggs® “Heartbroke” (Epic) is “upbeat,
something people can listen to and get right out of bed with. It really gets them
going in the morning,” says Lou Kastler, music director and morning drive
personality at KODY-FM. He’s also enthusiastic about Karen Brooks’ “New
Way Out” (Warner Bros.), “She was featured on the syndicated ‘Ralph Emery
Show’ a couple of weeks ago. We've also added her debut album to our charts,”
notes Kastler. Deborah Nordland’s “When I See You Tonight” (Rodescan) is
an upbeat tune getting good reaction. “We like to play some of the no-names,
if the song’s production is good,” he says. Among the other singles with strong
local response are Willie Nelson’s “Let It Be Me” (Columbia); Alabama’s
“Close Enough To Perfect” (RCA); and Jerri Kelly’s “Walk Me "Cross The
River” (Carrere). ROBYN WELLS



www.americanradiohistory.com

Radio

ON YOUR MARK—Runners line up for WCRQ's (97 Rock) Butfalo second an-
nual “Drink And Run” race to raise money for the local Philharmonic Orches-
tra. Runners were required to stop at six bars during the 2.2 mile course and
drink a seven-ounce glass of beer. The event raised $2,000 for the orchestra.

LGoodphone Commentaries |

Quick Fixes, Surface Thrills

By DR. MICHAEL R. LEE

To study radio listening behavior is to recognize an object lesson in surface
thrills. Five minutes here, 10 minutes there, and then it’s into the office. On in
the background, off in the mind, an endless expiring commodity.

The question of why has been relegated to the consciences of radio intellec-
tuals who probably no longer exist. Radio is, above all else, an industry of
would-be pragmatists. We research the public, find out what they want and
give it to them. It’s radio’s grandest cliche.

We research the people who are potential ratings survey respondents, try to
find out what they hate and imitate what others have been doing successfully.
It’s radio’s bottom-line truth.

So, having dispensed with the morality of why by pleading favorable public
response, it’s on to the essence of the matter, which is how. How do radio sta-
tions ensnare the fickle dials of the audience? Does that have a bearing on how
radio audiences perceive their dial and its component frequencies?

Once radio embraced the notion that no one save a deranged person would
listen for long periods of time to a single station, there appeared a term that has
dominated radio every since—"consistency.” In order for a listener to like you,
you must always sound the same. Day or night, in sickness and in health,
through rain or sleet or snow.

Consistency begat a motley crew of bedfellows—homogeneous music, card-
reading announcers, repetitive headline news and predictable specials, to
name a few. The immediate internal effect of consistency was control. All of
the programming elements are now under tight control; local and/or random
deviation is minimal.

The danger of such consistency and control is that it accelerates fragmented
listening patterns, ultimately encouraging the radio convenience listener. Why
should I listen for more than a little while? I need instant gratification. I should
never be more than a heartbeat away from another monster hit, another top
news story.

Okay. So radio conditions listeners to expect immediate euphoria, to look
forward to that quick fix. So what if all of the other media command sig-
nificantly longer involvement/attention spans? Maybe that’s what makes ra-
dio different. You don’t need to consult a program guide to enjoy radio. You
don’t need a table of contents to select the item of most interest to you. You
don’t need to turn any pages or open your eyes or challenge your mind.

Today’s radio listener is looking for that quick fix, that contact high which
dissipates quickly in the air. Radio’s executives point with ever-increasing cer-
tainty to the surface thrill listening behavior of the audience. That radio
allowed, nay, encouraged, such a situation seems to have escaped those execu-
tives’ minds. Because, all of the trade associations and advertising bureaus
aside, radio is not concerned with the longterm effects of the quick fix. Stations
are concerned only with their most immediate share of the junkies’ cravings.

Michael R. Lee Ph.D. is President of Brown Bag Productions in Denver.

NEW LINEUP—Herb Kneeland (Herb the K), center, receives his official

WHRK (K-97) Memphis T-ghirt as he joins the station as the new morning

drive personality. Welcoming him to the station are, from left, WHRK general

manager Cralg Scott, program director Dr. Laurence Gregory Jones and mu-
sic director Jimmy Smith.

National Programming

Stone Productions Marks First Year

Rolling Stone Magazine Produc-
tions celebrates its first anniversary
Monday (4) with 207 stations carry-
ing its ‘“‘Continuous History Of
Rock’n’Roll” and another 135 airing
its guest DJ show.

The first show to be distributed by
the company, “Continuous History
Of Rock’n’Roll” debuted a year ago
on 157 stations. This was followed
by the guest DJ program in March.

A special 48-hour “Continuous
History” show was put together for
Labor Day and cleared on 115 sta-
tions. This show is now being of-
fered for sale to outlets which could
notclear it on the holiday weekend.

The company is basically a three-
person operation headed by former
NBC Source executive John Mc-
Ghan, who holds the title of director.
Roxy Myzal is manager of affiliate
relations and Rita Keeton is general
manager.

* Kk K

Westwood One, which claims to
be the largest producer of live con-
certs for radio, is expanding its' con-
cert programming to include fare for
Hot 100 and AC stations. The pop
version of the company’s nationally
syndicated “In Concert” radio series
premieres in November with a
broadcast of Chicago taped during
the group’s appearance at Chicago’s
Park West Theater.

The series, scheduled to air
throughout 1983, spotlights Karla
Bonoff and the Littie River Band in
upcoming shows set to air on more
than 300 stations.

Westwood One currently records
more than 150 concerts per year for
its rock, black and country concert
radio programs. The company has
also secured the rights to record and
broadcast Fleetwood Mac for a na-
tional radio concert.

The group will be recorded during
their two-day engagement at the
Forum in Los Angeles for a tv-radio
simulcast in conjunction with Home
Box Office, which will air early next
year.

The performance will be part of
Westwood One’s internationally
syndicated “In Concert” series,
which, according to the company,

WSSJ-AM s
Back On Air

CAMDEN, N.J.—After being si-
lent for the past five weeks following
a fire that destroyed its transmitter,
WSSJ-AM is back on the air and
once again broadcasting its blend of
urban contemporary/rhythm &

-blues. Pat Delsi, general manager of
the city’s only commercial radio sta-
tion, says that WSSJ comes back on
the air on a limited schedule this
week and should return to fully nor-
mal operations in a few weeks.

The transmitter was destroyed
July 28 when the local building
housing it was twice broken into and
then set ablaze. Water used to fight
the fire caused further damage.
Delsi says that the equipment has
been replaced and that the station is
now in a “shakedown” period dur-
ing which technical adjustments will
be made. During this period, the sta-
tion will be operating without live
on-air staff except for news reports.
The station disk jockeys will return
when conventional broadcasting is
resumed “in a couple weeks,” Delsi
says.

www.americanradiohistorv.com

garners 20 million listeners in the
U.S. alone.

* * %

ABC’s Watermark will air an ex-
panded four-hour “The Top 60 Of
The Sixties” version of its weekly
music feature, “Soundtrack Of The
Sixties.” More than 200,000 votes
for favorite songs of the sixties were
cast by listeners from around the
world, according to producer Janis
Hahn. The voting took place in con-
junction with the “Soundtrack Of
The Sixties” sweepstakes, in which a
fully-restored 1966 Mustang con-
vertible was the grand prize.

*x * K

Starfleet Blair, working in conjunc-
tion with NBC’s Source Network,
will simulcast a Rick Springfield
special on 58 Source stations and the
Showtime cable network Nov. 21.
The show was taped Aug. 7 at the
Universal Amphitheater in Univer-
sal City, near Los Angeles.

*x KxX %

London Wavelength will distrib-
ute “The Who Special” during No-

~vember and December. The show

contains conversations with Roger
Daltrey, John Entwistle, Kenney
Jones and Peter Townshend. The
three-hour special also focuses on
Townshend’s solo album “All The
Best Cowboys Have Chinese Eyes.”
The special is also being offered in
40 other countries in addition to the
U.S. London Wavelength is also of-
fering “The BBC College Concert”
to college stations. More than 175
such outlets have signed up to carry
the series, which is offering such acts
as Sparks, A Flock Of Seagulls,

ChartB

<tz DIANA ROSS

AL

Billboard

reokouts

Spandau Ballet and the Boomtown
Rats.
*x KX %

Jim Schulke has moved up to
chairman of Schulke Radio Produc-
tions and has been succeeded as
president by Larry Adams, who had
been vice president and general
manager. The change was an-
nounced by Stanley Mouse, senior
vice president of Cox Communi-
cations, which owns Schulke. In
making the announcement, Mouse
said, “The new executive alignment
gives Larry Adams responsibility for
the day-to-day operations of SRP,
which will allow Jim Schulke to de-
vote even more of his time to the cre-
ative and music research activities of
the company.”

* Kk *

After five months of operation,
CBS’ Radioradio network has grown
to more than 100 affiliates, includ-
ing stations in each of the nation’s
top 10 markets and coverge in 22 of
the top 25, 42 of the top 50 and 70 of
the top 100 markets.

“We’re surpassing our goals in
terms of affiliates,” notes Bob Kip-
perman, vice president and general
manager of Radioradio. He added
that recent major market additions
include KOAQ Denver, KJJY Des
Moines, WWWL Miami, KCNR
Portland and KISN Salt Lake City.

The 1982 music season of Radio-
radio will wind up on Dec. 18 with a
three-hour year-end countdown of
“The Great Ones Of 1982,” which
will not only include the top 30 rec-
ords of the year, but will introduce
CBS’ new “flexiformat.”

(Continued on page 30)

Survey For Week Ending 10/2/82

Muscles RCA 13348

,Lg' DONNA SUMMER
- State Of Independence, Geffen 7-29895

=7~ LINDA RONSTADT
Get Closer, Asylum 7-69948

25
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8¢ SOMEWHERE BETWEEN RIGHT AND WRONG
Earl Thomas Conley, RCA 13320

TIE YOUR DREAM TO MINE
Marty Robbins, Columbia 03236

CAN'T EVEN GET THE BLUES
Reba McEntire, Mercury 76180

Black Country Hot 100

SA¢ STATE OF INDEPENDENCE
Donna Summer, Geffen 7-29895

SR | CAN'T WIN FOR LOSING
Teddy Pendergrass, P.I.R. 4-3284

A PUPPET TO YOU
Aifie Silas, RCA 13304

A/C

CHICAGO

“h“ JEFFREY OSBORNE
On The Wings Of Love, A&M 2434

\?F CROSBY, STILLS AND NASH
Southem Cross, Atlantic 7-89969

Love Me Tomorrow, Full Moon/Warner Bros. 7-29911

This week’s highest superstarred/starred chart entries in the formats listed



www.americanradiohistory.com

26

OCTOBER 2, 1982, BILLBOARD

Billboard

Playlist Prime Movers *

PRIME MOVERS -NATIONAL

JOHN COUGAR-Jack And Diane (Riva/Mercury)

MICHAEL McDONALD -1 Keep Forgettin' (Warner Bros.)
MEN AT WORK—Who Can It Be Now (Columbia)

Based on station playlists through Tuesday (9/21/82)

TOP ADD ONS -NATIONAL

PAUL CARRACK—| Need You (Epic)

STEVIE WONDER—Ribbon {n The Sky (Tamia)
JOE COCKER AND JENNIFER WARNES—Up Where We Belong (Island)

BREAKOUTS-NATIONAL

DIANA ROSS—Muscles (RCA)

DONNA SUMMER-State Of Independence (Geffen)

LINDA RONDSTADT—Get Closer (Asylum)

personnel.

mined by station personnel.

ENTRY SYMBOLS-

From Last Week.

*PRIME MOVERS—those records registering good upward movement on the
station’s playlist as determined by station personnel.

% *KEY PRIME MOVERS—the two records registering the greatest proportionate
upward movement on the station's playlist as determined by station personnel.
oADD-ONS—AIll records added at the stations listed as determined by station

ooKEY ADD-ONS—the two key records added at the stations listed as deter-

BREAKOUTS-Biliboard Chart Department summary of Add On and Prime Mover
information to reflect greatest record activity at regional and national levels.

N—Night Part, D—Day Part, H-Hit Bound, L—LP Cut, X—Extra, K—Key Add,
A—Add, B—Debut, P—Prime Mover, Q—Key Prime Mover, RU—Reused Playlist

Pacific Southwest Region

mmmm* PRIME MOVERS s

LAURA BRANIGAN - Gloria (Atlantic)

JACKSON BROWNE—-Somebody's Baby
(Asylum)

JOHN COUGAR—Jack And Diane (Riva/
Mercury)

s ® TOP ADD ONS mmmmm

TAVARES A Penny For Your Thoughts (RCA)
PAUL CARRACK—| Need You (Epic)
STEVIE WONDER~Ribbon [n The Sky (Tamla)

s BREAK OUTS muemm

DIANA ROSS~Muscles (RCA)
LINDA RONSTADT—Get Closer (Asylum)

% % EVELYN KING—Love Come Down 27-18
% THE GAP BAND—You Dropped A Bomb On Me 15-10
* PLEETWOOD MAC—Gypsy 23-16
% OLIVIA NEWTON-JOHN—Heart Attack 19-14
oo TAVARES—A Penny For Your Thoughts
oo DIANA ROSS—Muscles
@ JOE JACKSON-Steppin’ Out B
© THE MOTELS-Take The L B
® PAUL CARRACK~| Need You B
© STEEL BREEZE—You Don't Want Me Anymore B
© TIMOTHY 8. SCHMIT—Sc Much In Love A
o SURVIVOR—American Heartbeat A
© CHICAGO--Love Me Tomorrow A
© EDDIE MONEY~Shakin' A
© THE FXX-Stand Or Fall A
o DON HENLEY—Johnny Can't Read X
© NCK SPRINGFIELD—| Get Excited X
® ARETHA FRARKLIN-Jump On It X
© SYLVIA—Nobody X
L] Tm—Hldden Tears X
© BILLY PRESTON—I'm Never Gonna Say Goodbye X
@ ABC—The Look Of Love X
® BILLY JOEL—Pressure X
® STEVIE WONDER—Ribbon In The Sky X
© THE WHO—Athena X
© MOVING PICTURES—What About Me X
© THE G0-60'S—Get Up And Go X
© THE POINTER SISTERS—1'm So Excited X

KKXX-FM—Bakersfield
DeRoc—MD)
%% DOM —Johnny Can't Read 13-4
% % THE CLASH—Should | Stay Or Should | Go 26-14
* FLEETWOOD MAC—Gypsy 11-8
* THE WHO—Athena 21-17
% THE GAP BAND—You Dropped A Bomb On Me 30-24
oo TOM BASILLE—Mickey
oo BILLY JOEL—Pressure
o THE POINTER SISTEIS—I m So Excned A
o LINDA RORSTADT—Get Close:
o MEN AT WORK—Down Under A
© OLIVIA REWTON-JOHN—Heart Attack B
© CROSBY, STILLS AND MASH—Southern Cross B
© RUSH—New World Man B
® CHICAGO—Love Me Tomorrow B
® LEE MAJORS—Unknown Stuntman X
o BILL SQUIER—Everybody Wants You X
© ROBERT PLANT—Burning Down One Side X
© EDDIE MONEY—Shakin’ X
® NEWL DIAMOND —Heartlight X
© GLENN FREY-Party Town X

KIMN-AM—Denver
(Gloria LaPurez—MD)

% % JOHN COUGAR—Jack And Diane 2-1
Y% JACKSON BROWNE—Somebody's Baby 4-2
% AMERICA-You Can Do Magic 6-4

% MICHAEL McDORALD—| Keep Forgettin' 7-6
% ELTOM JOH®—Blue Eyes 12-8
oo CROSBY, STILLS AND RASH-Southern Cross
oo RUSH-New World Man
© NEWL DIAMOND—Heartlight B
© THE WHO—Athena B
o SYLVIA-Nobody A
© RICK SPRINGFIELD—1 Get Excited X
© BILLY JOEL-Pressure X
© THE MOTELS—Take The L X
© TOM BASSILLE-Michey X
. m:mnnscsms—l 'm So Excited X
o KOOL & THE GANG—-Big Fun X
® DON HERLEY—Johnny Can't Read X
® PAUL CARRACK -1 Need You X

KOAQ-FM—Denver
(Aitan Sledge--MD)

© RUSH-New World Man A

© LAURA BRANIGAN—Gloria A
© CHICAGO—Love Me Tomortow A
© TIMOTHY B. SCHMIT—So Much In Love A
© ARETHA FRANKLIN-Jump To It A
o NEJL DIAMOND—Heartlight B
© OLIVIA NEWTON-JOHN—Heart Attack B
o SYLVA-Nobody B
o CROSBY, STILLS AND NASH—Southern Cross X
 DON HENLEY-Johnny Can’t Read X
© PAUL CARRACK-1 Need You X

© MICHAEL MURPHEY—What's Forever For X
© TANE CAW—Holdin' On X
© KOOL & THE GANG—Big Fun X
o STEEL BREEXE-You Don't Want Me Anymore X

KLUC-FM—Las Vegas
(Dave Van Sene—MD)

S JOHN COUGAR-Jack And Diane 21

Sk MEN AT WORK~Who Can It Be Now 3-2

% MICHAEL McDOMALD-| Keep Forgettin' 8-5

% KENNY LOGGINS AND STEVE PERRY—Don't Fight It
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* KIM CARNES—Voyeur 18-13

oo CHICAGO—Love Me Tomorrow

o LINDA RONSTADT—Get Closer

© BILLY JOEL—Pressure B

© RUSH—New World Man B

o JUICE NEWTON—Break It To Me Gently B

o CROSBY, STRLS AND RASH—Southern Cross B

® JOE COCKER AND JENNIFER WARNES—Up Where We
Belong A

o PAUL —| Need You A

® RICK SPRINGFIELD—| Get Excited X

© TAME CAIN-Holdin' On X

KFI-AM—Los Angeles

(Phil Stasley—MD)
0 3 LAURA BRAMIGAN - Gloria 18-11

KIQQ-AM—Los Angeles
(Robert Meerhead—MD)
© THE POINTER SISTERS—I'm So Excited B
© SURVIVOR—American Heartbeat
© REQ SPEEDWAGON—Sweet Time B
© ADAM AND THE ANTS—Goody Two Shoes B
© EDDIE MONEY—Shakin' B
© TANE CAN—Holdin' On B
© TRIO-D3 Da Da You Don't Love Me, | Don't Love You
AHaX
© TIMOTHY B. SCHMIT—So Much In Love X
© TERRY GREGORY—You Don't Own Me X
o BILLY JOEL—Pressure X
L] cmsmmn ATKINS—How Can | Live Without Her

. ﬂﬂll—mdden Tears X

® BOBBY CALDWELL—All Of My Love X

© STEEL BREEZE—You Don't Want Me Anymore X
@ ABC—The Look Of Love X
® ALPHONZO--Girl, You're The One X
o EDDIE MURPHY—Boogie tn Your Butt X
© 38 SPECIAL-You Keep Runnin’ Away X
© MOVING PICTURES—What About Me X
© RAY PARKER JR.—I1's Our Own Affair X
® DESTINATION UNKNOWN—Missing Persons A
® THE GO-GO’S—Get Up And Go A
© STACY LATTISMW—Attack Of The Name Game A
© DONNA SUMMER-State Of independence A
© JEFFREY OSBORNE--On The Wings Of Love A
@ Q-FEEL-Dancing In Heaven (Orbital Bebop) A
© STRAY CATS—Rock This Town A
© LARI HALL-Who That Guy A
® [SLEY BROS.-It's Alright With Me A
© DIANA ROSS—Muscles A
© STRAY CATS—Can't Hurry Love A

KRLA-AM—Los Angeles
(Rick Stancatto—MD)
% % LAURA BRAMIGAN-Gloria 16-8
% % JOHN COUGAR—)ack And Diane 17-9
¢ ARETHA FRANKLIN—Jump To 1t 18-10
% EVELYN KING—Love Come Down 26-18
% JACKSON BROWNE —Somebody's Baby 23-19
oo AMERICA-You Can Do Magic
oo STEVIE WONDER-Ribbon In The Sky
® AIR SUPPLY-Young Love A
® REQ SPEEDWAGON—Sweet Time A
© OLIVIA NEWTON-JOHN-Heart Attack B
© KIM CARNES—Voyeur X
© SANTANA-Hold On X
@ STEEL BREFZE-You Don't Want Me Anymore X
o FLEETWOOD MAC—Gypsy X
® THE POINTER SISTERS—I"m So Excited X
® TAVARES—-A Penny For Your Thoughts X

" @ BILLY JOEL—Pressure X

© RICK SPRINGFIELD—| Get Excited X
® NEIL DIAMOND —Heartlight X

© STRAY CATS—Rock This Town X

© ABC—The Look Of Love X

o SYLVIA—Nobody X

® EL CHICANO—Groovin' X

KRTH-FM—Los Angeles
{(David Grossman—MD)
Y % TONI BASILLE—Mickey 7-2
% % LAURA BRANIGAN-Gloria 5-3
% JOHN COUGAR-)ack And Diane 6-4
% JOE JACKSON—Steppin’ Out 15-11
* NEIL DIAMOND—Heartlight 28-22
oo CHICAGO—Love Me Tomorrow
® STRAY CATS—Rock This Town B
© THE WHO—Athena B
® THE POINTER SISTERS—|'m So Excited B
o BiLL MEDLEY-Right Here And Now X
© TIMOTHY B. Schmit—So Much In Love X
© DIAMA ROSS—Muscles A

KOPA-FM—Phoenix

Chaz Kedley—MD)
1 2 I(ACKSM mi)-Somebody s Baby 7-4
S PAUL DAVES—Love Or Let Me Be Lonely 11-8
¥ [N COBEAR—)ack And Diane 17-9
S WICRAEL McDGMALE-| Keep Forgettin' 15-11
* IICE NEMTEM—Break It To Me Gently 24-19
oo JOE JACKSON-Steppin’ Out

oo CROSBY, STILLS AND NASH~Southern Cross

® NEIL DIAMOND-Heartlight B

® SYLVIA—Nobody B

® PAUL CARRACK—| Need You B

® WARREN ZEVON—Let Nothing Come Between You X

KGGI (99-1-FM)—Riverside
(Steve 0"Neil—MD)
% % CHICAGO—Hard To Say I'm Sorry 1-1
% % JACKSON BROWNE—Somebody's Baby 2-2
 JOHN COUGAR~Jack And Diane 15-7
t TUTO-Make Believe 14-8
ARETHA FRANKLIN-Jump To It 19-14
0 R SUPPLY—Young Love A
© TIMOTHY B. SCHMIT—S0 Much In Love A
® CHICAGO~Love Me Tomorrow A
® THE POINTER SISTERS—|'m So Excited A
© DIANA ROSS—Muscles A
® JOE JACNSON-Steppin’ Out B
® EVELYN KING—Love Come Down B
© RICK SPRINGFIELD—| Get Excited B
® BHLY JOEL—Pressure X
® THE WHO—Athena X
o STEEL BREEZE-You Oon't Want Me Anymore X
® ABC—The Look Of Love X

KCPX-AM—Salt Lake City
(Gary Waldron—MD)
Yk SYLVIA—Nobody 15-8
Y% FLEETWOOD MAC—Gypsy 25-14 °
s STEEL BREEZE—You Don't Want Me Anymore 22-17
* gtlg' LOGGINS AND STEVE PERRY—Don't Fight It
4- 1
 REIL DIAMOND—Heartlight 27-20
oo OLIVIA NEWTON-JOHN—Heart Attack
oo PAUL CARRACK—| Need You
® BILLY JOEL~Pressure B
® TAVARES—A Penny For Your Thoughts B
® EVELYN KING—Love Come Down B
& ARETHA FRANKLIN-Jump To It B
® SHOCK—Electricland A
® RICK SPRINGFIELD—| Get Excited A
® BILL MEOLEY—Right Here And Now A
® JOE JACKSON-Steppin' Out A
® STRAY CATS-—-Rock This Town A
 JUDAS PRIEST—-You Got Another Thing Coming A
© DIANA ROSS—Muscles A
® STEVIE LANGE—Don't Want To Cry No More A
® TIERRA-Hidden Tears X

KRSP-FM (FM-103)—Salt Lake City

(Lorraine Windgar--MD)
% % JACKSON mE-Somebody‘s Baby 5-3
% % SAKTANA-Hold On 17-1
t THE WHO—Athena 18-10

MAC-Gypsy 21-14

t RUSH—New World Man 28-22
oo BILLY JOEL-Pressure
® JOE INCKSON—-Steppin’ Out B
o CROSBY, STILLS AND MASH—Southern Cross B
© PAUL CARRACK—1 Need You B
© BAD COMPANY—Electricland B
® STRAY CATS--Rock This Town X
o DON HENLEY—fohnny Can't Read X
® JOE WALSH-Waffle Stomp X
® JUDAS PRIEST—You've Got Another Thing Comin’ X

KFMB-FM (B100)—San Diego
(Glen McCartnoy—MD)

Y MICHAEL McDONALD—| Keep Forgmin' 105

Y% AMERICA-You Can Do Magic 12-7
* NEIL DIAMOND—Heartlight 18-9

% GLENN FREY—The One You Love 13-10

% JOE COCKER AND JENMIFER WARNES-Up Where We
Belong 25-18

® CHICAGO—Love Me Tomorrow A

o JUICE NEWTON—Break It To Me Gently A

© DIANA ROSS—Muscles A

@ BILLY JOEL-Pressure X

® CROSBY, STILLS AND NASH—Southern Cross X

© OLIVIA NEWTON-JOHN—Heart Attack X

® SYLYIA—-Nobody X

XTRA-AM—San Diego
(fim Richards—MD)
® THE GO-60'S—Get Up And Go A
® TAVARES—A Penny For Your Thoughts A
® SURVIVOR--American Heartbeat A
© DIANA ROSS—Muscles A
© THE WHO-Athena B
® BILLY JOEL—Pressure B
© ABC—The Look Of Love B
® JUICE NEWTON—Break It To Me Gently B
® TANE CAIN-Holdin' On X
® JOE JACKSON—Steppin’ Out X
© RICK SPRINGFIELD | Get Excited X
© THE POINTER SISTERS—American Music X
® NEK. DIAMOND —Heartlight X

KRQQ-FM—Tucson

(Zapolian/Hart—MD)
% % THE ALAN PARSONS PROJECT—Eye In The Sky 2-1
% % JOHN COUGAR-Jack And Diane 3-2
 FLEETWOOD MAC—Gypsy 26-16
% JOE JACKSON--Steppin’ Out 28-18
% STRAY CATS—Rock This Town 27-24
© MOVING PICTURES—What About Me A
® THE 60-60’S—Get Up And Go A
® THE MOTELS—Take The LA
© SURVIVOR—American Heartbeat A
© OUIVIA NEWTON-JOHN—Heart Attack B
© ROBERTA FLACK—1"m The One B
® JUICE NEWTON—Break It To Me Gently B
© KARLA BONOFF—Please Be The One X
© STEEL BREEZE—You Don't Want Me Anymore X
o DON HENLEY—Johnny Can't Read X
® REQ SPEEDWAGON--Sweet Time X
® CROSBY, STILLS AND NASH—Southerm Cross X
© STEVE WINWOOD—Still In The Game X
© GLEMM FREY—Party Town X
® JOE COCKER AND JENMIFER WARNES—Up Where We
Belong X
© PAUL McCARTNEY—Tug Of War X
® PAUL CARRACK - Need You X
® LAURA BRANIGAN-Gloria X

KTKT-AM—Tucson
(Bobby Rivers—MD)
Y% JACKSON BROWNE —Somebody's Baby 9-6
%% NEIL DIAMOND—Heartlight 13-8
% SYLVIA-Nobody 17-12
% JUICE NEWTON—Break It To Me Gently 15-13
% WILLIE NELSON—Let It Be Me 24-20
oo DIANA ROSS-Muscles
oo EDDIE RABBITT & CRYSTAL GAYLE—You And |
® STEVIE WONDER—Ribbon In The Sky B
® BILLY JOEL—Pressure X

Pacific Northwest Region

s ¥ PRIME MOVERS mumm

MEN AT WORK-Who Can It Be Now (Columbia)
AMERICA-You Can Do Magic (Capitol)
OLIVIA NEWTON-JOHN—Heart Attack (MCA)

memg® TOP ADD ONS umemms

PAUL CARRACK~| Need You (Epic)
RICK SPRINGFIELD—| Get Excited (RCA)
ARETHA FRANKLIN-Jump To It (Arista)

mmemen BREAK OU TS s

DONNA SUMMER--State Of Independence
(Geffen)

TIMOTHY B. SCHMIT—So Much in Love (Full
Moon/Asylum)

—r—

KRLC-AM—Lewiston
(Stave MacKolvie—MD)
% % CHICAGO—Love Me Tomorrow 24-21
1 24 gOSBV, STILLS AND MASH—Southern Cross 30-

% KARLA BOMOFF—Please Be The One 12-8

% FLEETWOOD MAC—Gypsy 15-10

AR SUPPLY~Young Love 23-17

© BARBARA MANDRELL—-Operator: Long Distance
Please B

© THE POINTER SISTERS—I'm So Excited B

® JEFFREY OSBORME—On The Wings Of Love B

® PAUL McCARTNEY-Tug Of War A

® THE CLASH—Right Here And Now A

® PATTI AUSTIN-Baby Come To Me A

© TANYA TUCKER-Cry A

® LARRY LEE—The Best Is Yet To Come A

© TIMOTHY 8. SCHMIT—-So Much In Love X

® RH FACTOR—Glued To The Tube X

® STEVIE WOODS-Woman In My Life X

® CLIFF ICHARD—The Only Way Out X

® KELLY HARLAND-AIl | Wanna Do X

KCNR-FM—Portland
(Richard Harker—MD)
Y % AMERICA-You Can Do Magic 9-5
% % ASIA-Only Time Will Tell 10-7
% JACKSON BROWME —Somebody's Baby 4-2
* usmug TTE LARSON—| Only Want To Be With You
13
* TOTO-Make Believe 15-10
oo JUICE NEWTON—Break it To Me Gently
oo NEIL DIAMOMD-Heartlight
® THE WHO-Athena B
© TANE CAMM—Holdin' On B
® PAUL CARRACK~| Need You A
® CHICAGO—Love Me Tomorrow A

KCBN-AM—Reno
(Jim 0’'Neil—MD)
@ CROSBY, STILLS AND NASH-Southern Cross A
© ARETHA FRANKLIN=Jump To It A
® JOE COCKER AND JENNIFER WARNES—Up Where We
Belong A
® CHICAGO—Love Me Tomorrow A
® SYLVM- Nobody A
© SURVIVOR- American Heartbeat A
© PAUL CARRACK - | Need You A
© DIANA ROSS— Muscles A
© MOVING PICTURES— What About Me A
® RUSH- New World Man B
© RICK SPRINGFIELD— | Get Excited B
® OLIVIA NEWTON-JOHN— Heart Attack B
® 38 SPECIAL- You Keep Runnin’ Away B
© REQ SPEEDWAGON— Sweet Time B
© DON HENLEY~ Johnny Can't Read B

KSFM-FM—Sacramento
{Mark Presion—MD)
Yo STEEL BREEZE-You Don't Want Me Anymore 25-

15
Je NEH. DIAMOND~Heartlight 26-20
* FLEETWOOD MAC—Gypsy 22-17
 JOHN COUGAR-Jack And Diane 7-3
% MICHAEL McDONALD-! Keep Forgettin' 8-4
oo MICHAEL MURPHEY-What's Forever For
o0 CHICAGO—Love Me Tomorrow
© KARLA BONOFF—Please Be The One A
o EVELYN KING—Love Come Down A
® CROSBY, STILLS AND MASH-Southern Cross A
® LINDA RONSTADT—Get Closer A

KFRC-AM—San Francisco
—MD)
% % MEN AT WORK—Who Can H Be Now 8-3
Y % ARETHA FRANKLIN-Jump To It 9-5
% A FLOCK OF SEAGULLS-| Ran 10-8
* EVELYN KING—Love Come Down 16-11
% KOOL & THE GANG—Big Fun 24-14
oo MICHAEL McDONALD—!| Keep Forgettin'
oo DONNA SUMMER-State Of Independence
® BILLY JOEL—Pressure A
 STEEL BREEZE-You Don't Want Me Anymore A
® STRAY CATS—Rock This Town A
® THE POINTER SISTERS-I'm So Excited B
® WAR-Just Because B
© TIERRA-Hidden Tears B
© DIANA ROSS—Muscles A
© LINDA RONSTADT—Get Closer A

KPLZ-FM—Seattle

(Greg Cool—MD)

Y JOE COCKER ANG JENNIFER WARNES—Up Where

We Belong 9-4
%% KARLA BONOFF—Please Be The One 15-11
% MICHAEL McDONALD—| Keep Forgettin' 3-1
* JOE JACKSOM—Steppin’ Dut 17-14
% NEIL DIAMOND—Heartlight 21-16
oo TIMOTHY B. SCHMIT—So Much In Love
oo PAUL CARRACK—1 Need You
® JEFFREY OSBORNE—On The Wings Of Love B
 STEFHEN BISHOP-If Love Takes You Away B
© THE POINTER SISTERS—|'m So Excited B
® REQ SPEEDWAEDN-Sweet Time B
o AR SUPPLY—Young Love B

KUBE-FM—Seattle
(Tom Hutyler—MD) .
Y % AMERICA—You Can Do Magic 15-10
Y OLIVIA NEWTON- JOHN—Heart Attack 21-11
 FLEETWOOD MAC—Gypsy 22-19
oo PRUL CARRACK -1 Need You

www.americanradiohistorv.com

oo RICK SPRINGFIELD—| Get Excited

© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong A

© THE WHO—Athena A

© JOE JACKSON—Steppin’ Out B

© NEIL DIAMOND—Heartlight B

© REQ SPEEDWAGON—Sweet Time B

% % THE ALAN PARSOMS PROJECT—Eye In The Sky 8-5
% AMERICA—You Can Do Magic 13-8

% GLENN FREY—The One You Love 26-11

* NEIL DIAMOMD—Heartlight 29-15

% SYLVM—Nobody A

% STEVIE WORDER—Ribbon In The Sky A

% KARLA BOWOFF—Please Be The One X

KYYX-FM—Seattle
(Blvin Ichiyama—MD)
S TOM BASILLE-Mickey 2-1
% % MEN AT WORK—Who Can it Be Now 3-3
% TALK TALK-Talk Talk 4-4
* AFLOCK OF SEAGULLS—| Ran 5-5
% ABC~The Look Of Love 7-7
® BILLY JOEL~Pressure A
© SURVIVOR—American Heartbeat A
© BOW WOW WOW—-Baby, Oh No A
o EDDIE MONEY -Shakin' A
® LAURA BRANIGAN—Gloria A
. TI“OIDa Da Oa You Don't Love Me, 1 Don't Love You
AHa
® PETER GABRMEL~Shock The Monkey A
© FLEETWOOD MAC—Gypsy B
® RUSH—New World Man B
© THE MOTELS—Take The LB
® THE G0-GO'S—Get Up And Go B
© THE FLIRTS—Jukebox B
® KIM WILDE-Checkered Love X
® RCK SPRINGFIELD - | Get Excited X
© CHEAP TRICK—She's Tight X
® MISSING PERSONS—Destination Unknown X

KJRB-AM—Spokane
(Brian Gregory—MD)
Y% MICHAEL McDONALD—| Keep Forgettin® 3-1
Y JUICE NEWTON-Break It To Me Gently 11-6
* SANTANA-Hold On 13-9
 OLIVIA NEWTON-JOHN—Heart Attach 18-13
% ROBERTA FLACK—I'm The One 21-16
© JEFFREY OSBORNE—On The Wings Of Love A
© DONMA SUMMER-State Of Independence A
© THE POINTER SISTERS—1'm So Excited B
© RICK SPRINGFIELD | Get Excited B
© PAUL CARRACK—| Need You B
o AR SUPPLY—Young Love B
© 38 SPECIAL-You Keep Runnin’ Away X
© STEEL BREEZE—You Don't Want Me Anymore X
 KIM CARNES-Voyeur X
® THE WHO-Athena X
® SURVIVOR—American Heartbeat X

KTAC-AM—Tacoma
(Bruce Cannon—MD)
Y% DIONNE WARWICK—For You 8-3
Jede MICHAEL McDONALD | Keep Forgettin' 12-6
% JUICE NEWTON—Break It To Me Gently 17-9
* JOE COCKER AND JENNIFER WARNES—Up Where We

Belong 14-7

* S'IEVIENOIDEI—Ribbon In The Sky 19-14

© GLENN FREY—The One You Love B

o BLL MEDLEY—Right Here And Now B

® KARLA BONOFF—Please Be The One B

o (ROSBY, STILLS AND MASH—Southern Cross X

© THE POINTER SISTERS—I'm So Excited X

© PAUL McCARTNEY -Tug Of War X

® RAY PARKER JR.~It's Our Own Affair X

® CHICAGO-Love Me Tomorrow X

® PETULA CLARK—Dreamin’ With My Eyes Open X

© JOHNNY MATHIS-When The Love Goes Out Of The
Lovin" X

® HERB ALPERT—Fandango X

North Central Region

mmmm % PRIME MOVERS s

JOE COCKER AND JENNIFER WARNES—Up
Where We Belong (Island)

MICHAEL McDONALD-! Keep Forgettin'
(Warner Bros.)

AFLOCK OF SEAGULLS—1 Ran (Jive/Arista)

mmam® TOP ADD ONS sesmmen

KARLA BONOFF—Piease Be The One
(Columbia)

STEPHEN BISHOP—If Love Takes You Away
(Warner Bros.)

JOE JACKSON—Steppin’ Out (A&M)

s BREAK OU TS snaesnem

DIANA ROSS—Muscles (RCA)
PAUL McCARTNEY -Tug Of War (Columbia)
e e

WBBM- FM—Chlcago

(Steve Davis—MD)
% % KENNY LOGGINS AMD STEVE PERRY—Don't Fight
It11-7
% % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 30-17
THE ALAN PARSONS PROJECT—Eye In The Sky 13-8
J MEN AT WORK--Who Can It Be Now 15-9
% AFLOCK OF SEAGULLS I Ran 28-22
oo RICK SPRINGFIELD—| Get Excited
oo JOE JACKSON—Steppin’ Out
 NEIL DIAMOND-Heartlight B
© RUSH—New World Man B
© LAURR BRAMGAN—Gloria B
© LINDA RONSTADT—Get Closer A
® CHICAGO—Love Me Tomorrow A
® STRAY CATS—Rock This Town A
® STEEL BREEZE~You Don't Want Me Anymore X
® .38 SPECIAL—You Keep Runnin’ Away X
© SURVIVOR—American Heartbeat X

WKRQ-FM - Cincinnati
(Teny Galluzzo— MD)
Y% TOTO— Make Believe 17-13
Y% AMERICA- You Can Do Magic 30-26
* TK ALAN PARSONS PROJECT— Eye In The Sky 13-

* IOOL & THE GANG- Big Fun 22-19

% STEEL BREEZE— You Don't Want Me Anymore 27-24
oo A FLOCK OF SEAGULLS—| Ran

© GLENN FREY-Party Town X

WYYS-FM—Cincinnati
(Barry James—MD)
% % CHICAGO—Hard to Say I'm Sorry 21

WGCL-FM—Cleveland
(Tom Jefluries—MD)

* & MICHAEL McDOMALD~ Keep Forgettin’ 5-2
%% A FLOCK OF SERGLILLS-| Ran 9-5

% JACKSON BROWNE—Somebody's Baby 10-7
% SANTAMA-Hold On 16-9
© KENNY LOGGINS AND STEVE PERRY—Don't Fight It B
® STRAY CATS—Rock This Town B
® ABC-The Look Of Love B
® BILLY JOEL—Pressure A
o CROSBY, STILLS AND NASH—-Southern Cross A
© THE POINTER SISTERS—|'m So Excited A
© CHICAGO-Love Me Tomormow A
o AIR SUPPLY-Young Love A
® TONI BASIL—Mickey X
® NEIL DIAMOND—Heartlight X
o JOE IACKSON-Steppin’ Out X
o SYLWIA—Nobody X
® PAUL CARRACK—| Need You X
© LAURA BRANIGAN—Gloria X
 STEEL BREEZE—You Don't Want Me Anymore X

WNCI-FM—Columbus
(Steve Edwards—MD)
Y% RMERSCA-You Can Do Magic 2-1
%% THE MLAM PARSONS PROJECT—Eye In The Sky 6-2
W JACKSON BROWNE—Somebody's Baby 8-4
* JUICE NENTDM—Break It To Me Gently 10-6
% JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 13-9
oo JARLA BONOFF—Please Be The One
oo STEPHEN BISHOP—If Love Takes You Away

WXGT-FM—Columbus '
(Tesi Nutter—MD)
Je THE ALAN PARSONS PROJECT—Eye In The Sky 9-2
Je i WHCHAEL McDONALD | Keep Forgettin' 11-6
J MEN AT WORK—Who Can It Be Now 17-11
% AMERICA-You Can Do Magic 10-13
% SANTAMA—-Hold On 24-19
® A FLOCK OF SEAGULLS—I Ran A

© KENNY LOGGINS AND STEVE PERRY—Don't Fight It B

© EDDIE MONEY~Think I'm In Love X

® JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me X

® .38 SPECIAL-You Keep Runnin’ Away X

CKLW-AM—Detroit
Trombley—MD)
% % JOE COCKER AND JENMIFER WARNES—Up Where
We Belong 7-3
% % ELTON JOHN-Blue Eyes 12-8
 THE ALAN PARSONS PROJECT-Eye In The Sky 20-13
% NEIL DIAMOND—Heartlight 17-14
s MEN AT WORK—Who Can It Be Now 25-18
o0 PAUL McCARTNEY-Tug Of War
oo DIANA ROSS—Muscles
© STRAY CATS—Rock This Town A
© LAURA BRANIGAN~Gloria B
© FLEETWOOD MAC—Gypsy B
® DON HERLEY-Johnny Can't Read X
® GLENN FREY—The One You Love X
® RUSH—New World Man X

WDRQ-FM-Detroit
{Deena Rimmer—MD)
Y JONZUN CREW-Pack Jam 19-9
% ZAPP—Do Wa Ditty 23-15
% GWEN GUTHME-It Should Have Been You 27-20
% TAVARES-A Penny For Your Thoughts 25-21
 DONNA SUMMER—State Of Independence 26-22
oe KSHFIRDAND SIMPSON-Love It Away
oo PATTIE MISTIN-Baby Come To Me
© PEAB{ BRYS0M-Give Me Your Love B
© CHICAGO—Hard To Say I'm Sorry X
@ ABC—The Look Of Love X
© ROSE ROYCE-Still In Love X
© 33 SPECIAL-You Keep Runnin’ Away A
® RAW SILK-Do It To The Music A
® X-25—Black Hole Bop A
L] ~She's My Shining Star
© DIANA ROSS--Muscle A

WKJJ)-FM—Louisville
(Dave McCann—MD)

J & MICHAEL MURPHEY —What's Forever For 4-1
% % NEIL DIAMOND—Heartlight 18-14
% JOE COCKER AND JENNIFER WARNES —Up Where We

Belong 10-7
% MICHAEL McDONALD~| Keep Forgettin’ 12-9
+* FLEETWOOD MAC—Gypsy 21-18
oo SYLVIA-Nobody
oo KARLA BONOFF—Please Be The One
® STEPHEN BISHOP—If Love Takes You Away A
© CROSBY, STILLS AND MASH--Southern Cross B
© AR SUPPLY--Young Love B

WBZZ-FM -Pittsburgh
(Chuck Tyler—MD)
Y JOHN COUGAR-Jack And Diane 1-1
% % MELISSA MANCHESTER-You Should Hear How
She Talks About You 3-2
% ASA—Only Time Will Tell 4-3
% MICHAEL —| Keep Forgettin' 12-8
S OUIVIA NEWTON-JOHN—Heart Attack 19-11
oo JOE COCKER AND JENNIFER WARNES—Up Where
We Belong
oo DIANA ROSS—Muscles
© AFLOCK OF SEAGULLS—| Ran B
© EVELYN KING—Love Come Down B
o AMERICA—You Can Do Magic B
® KOOL & THE GANG-Big Fun B
© LINDA RONSTADT—Get Closer A
® PAUL CARRACK-1 Need You X

{Continued on opposite page)

¢ Copyright 1982, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording,orother-
wise, without the prior written
permission of the publisher.
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® Continued from opposite page
WHYW-FM—Pittsburgh

{Jay Cressweli—MD)
# % JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 12-8
* % OLIVIA NEWTON-JOHN—Heart Attack 16-12
# JOHN COUGAR—Jack And Diane 3-1
s NICOLETTE LARSGN—| Only Want To Be With You 6-

4
* FLEETWOOD MAC—Gypsy 14-11
® LAURA BRANIGAN—Gloria B
© CROSBY, STILLS AND NASH—Southern Cross B
© NEIL DiAMOND—Heartlight B
® SYLVIA—Nobody B
® AR SUPPLY~-Young Love B

WXKX-FM—Pittsburgh
(Craig Jackson—MD)

% KENNY LOGGINS AND STEVE PERRY—Don't Fight
1t8

-2
# % SANTAMA—Hold On 15-6
 MELISSA MANCHESTER—You Should Hear How She
Talks About You 13-8
* TOTO—Make Believe 25-13
 REO SPEEDWAGOM—Stiliness Of The Night 16-14
oo DON HENLEY—Nobody's Business
© GLENN FREY—The One You Love A
© RICK SPRINGFIELD—1 Get Excited A
© BAD COMPANY-Electncland A
© BILLY SQUIER—Everybody Wants You A
© STEPHANIE WINSLOW—In Between Lovers A
© KANSAS—Chasing Shadows A
© SANTAMA—Nowhere To Run A
® STEEL BREEZE—You Don't Want Me Anymore X
® RUSH—New World Man

Southwest Region
mmmm* PRIME MOVERS mmme

JOHN COUGAR—Jack And Diane (Riva/
Mercury)

MICHAEL McDONALD | Keep Forgettin’
(Warner Bros.)

OLIVIA NEWTON-JOHN—Heart Attack (MCA)

mmem® TOP ADD ONS s

STEVIE WONDER—Ribbon In The Sky (Tamla)

BILLY MEDLEY—Right Here and Now (Planet)

JOE COCKER AND JENNIFER WARNES—Up
Where We Belong {Island)

smessses BRE AKOU TS amsesems

BILLY JOEL—Pressure (Columbia)

DONNA SUMMER-State Of Independence
(Geffen)

DIANA ROSS—Muscles (RCA)

e e ——e 5 ]|

KHFI-FM—Austin
(Ed Yolkman—MD)
s % GLENN FREY—Tne One You Love 22-6
# % SYLVIA—Nobody 16-7
A FLOCK OF SEAGULLS—| Ran 17-8
# JOE JACKSON—Steppin’' Out 24-13
® THE POINTER SISTERS—I'm So Excited A
© NEIL DIAMOND—Heartlight A
® BILLY JOEL—Pressure A
® CROSBY, STILLS AND NASH—Southern Cross A
© KOOL & THE GANG—Big Fun A
® CHICAGO—Love Me Tomorrow A
® SURVIVOR—American Heartbeat B
© KIM CARMES—Voyeur B
® THE WHO—Athena B
® THE GO-60"S—Get Up And Go X
® JOE WALSH—Waffle Stomp X
© DOM HENLEY—Dirty Laundry X

WFMF-FM—Baton Rouge
(Wayne Wathins—MD)
s % OLIVIA NEWTON-JOHN—Heart Attack 24-14
# # SYLVIA—Nobody 20-16
* FLEETWOOD MAC—Gypsy 16-9
 GLENN FREY—The One You Love 17-12
# REQ SPEEDWAGON-Sweet Time 21-18
® THE POINTER SISTERS—1'm So Excited A
® BILLY JOEL—Pressure B
© [IM CARNES—Voyeur B

© AFLOCK OF SEAGULLS | Ran B

© ARETHA FRANKLIN-Jump To It X

® EVELYN KING—Love Come Down X

® ABC—The Look Of Love X

© STEVIE WONDER—Ribbon In The Sky X

KZFM-FM—Corpus Christi
{John Steele—MD)

%% JOHN COUGAR—Jack And Diane 7-2

s % MEN AT WORK—Who Can It Be Now 13-9

# OLIVIA NEWTON-JOHN—Heart Attack 8-7

# AFLOCK OF SEAGULLS—| Ran 19-12

# FLEETWOOD MAC—Gypsy 20-16

oo GLENN FREY—The One You Love

oo REQ SPEEDWAGON—Sweet Time

© THE POINTER SISTERS—I'm So Excited A

® CHICAGO—Love Me Tomorrow A

® RUSH--New World Man A

KVIL-FM-Dallas

(Chuck Rhodes—MD)
oo STEVIE WONDER—Ribbon In The Sky
oo BILL MEDLEY—Right Here And Now
® AR SUPPLY—Young Love X

KEGL-FM-Ft. Worth
(Bill Hayes—MD)
oo KENNY LOGGINS AND STEVE PERRY—Don'l Fight It
oo BiLLY JOEL-Pressure
© BAD COMPANY—Electricland A
© EDDIE MONEY—Shakin' A
® SURVIYOR-American Heartbeat A
© WRABIT—Don't Lose That Feeling A
© JOE WALSH—Waffle Stomp A
® CHICAGO—Love Me Tomorrow A
® THE MOTELS—Take The LA
© LINDA RONSTADT-Get Closer A
© BILL SQUIER—Everybody Wants You B
® THE 60-60"S—Get Up And Go X
© OLIVIA NENTON-JOHN—Heart Attack X
© URIAH HEEP—0n The Rebound X
® JUDAS PRIEST—You Got Another X
® STRAY CATS—Rock This Town X

KILE-AM—Galveston
(Scott Taylor—MD)

# # JOHN COUGAR—Jack And Diane 1-1

w % MEN AT WORK—Who Can It Be Now 9-6

# KENNY LOGGINS AND STEVE PERRY—Don't Fight it
18-11

# AMERICA—You Can Do Magic 10-7

# MICHAEL MURPHEY—What's Forever For 23-18

oo ARETHA FRANKLIN-Jump To It

oo PAUL CARRACK—I Need You

© RICK SPRINGFIELD—| Get Excited B

© MOVING PICTURES—What About Me B

© CROSBY, STILLS AND NASH—Southern Cross A

® JEFFREY OSBORNE—On The Wings Of Love A

© TONI BASIL—Mickey A

® BILLY SQUIER—Everybody Wants You A

© THE MOTELS—Take The L X

® RUSH—New World Man X

® ABC—The Look Of Love X

© BOBBY SPRINGFIELD—You'Il Never Have To Fall In
Love Again X

KFMK-FM—Houston
(Kirk Patrick—MD)
s % JUICE NEWTON—Break It To Me Gently 10-7
# % MICHAEL MURPHEY—What's Forever For 13-10
# NEIL DIAMOND—Heartiight 15-11
# JACKSON BROWNE—Somebody's Baby 16-12
4 MICHAEL McDONALD ! Keep Forgettin' 18-14
® GLENN FREY—The One You Love B

KRLY-FM—Houston
(Steve Harris—MD)
® ALPHONZO—Girl, You Are the One X
® “D" TRAIN-Walk On By A
® WEST STREET MOB—0oh Baby A
© WILLIAM DeVAUGHN—Creme De Creme A
© DeBARGE—| Like It L
® SHAKEATAK—Nite Birds L

KVOL-AM—Lafayette

(Phil Rankin,—M.D.)
% % THE ALAN PARSOMS PROJECT—Eye In The Sky 52
% % RICK SPRINGFIELD—| Get Excited 27-25
# GLENN FREY—The One You Love 15-13
# SYLVIA—Nobody 29-27
# AXE—Rock 'N' Roll Party in The Street 30-28
oo STEPHANIE WINSLOW-(n Between Lovers
oo AIR SUPPLY—Young Love
© DIANA ROSS—Muscles A
® SUNRIZE—Who's Sticking It A
© RAY PARKER JR.~It's Dur Own Affair A

® CROSBY, STILLS AND NASH—Southern Cross A

® CHICAGO—Love Me Tomorrow B

® JOE JACKSON=Steppin’ Out B

® STRAY CATS—Rock This Town X

® TAVARES—A Penny For Your Thoughts X

© BAD COMPANY—Electricland X

® STEVIE WONDER—Ribbon In The Sky X

© THE POINTER SISTERS—I'm So Excited X

© JOE COCKER AND JENNIFER WARNES—Lip Wirere We
Belong X

® DON HENLEY—Johnny Can't Read X

© ROBERT PLANT—Burning Down One Side X

® EVELYN KING—Love Come Down X

® BILL MEDLEY~—Right Here And Now X

® BILLY PRESTON—I'm Never Gonna Say Goodtye X

® RUSH—New World Man X

© MOVING PICTURES—What About Me X

KBFM-FM—McAllen/Brownsville
(Steve Owens—MD)

%9 A FLOCK OF SEAGULLS—I Ran 4-3

s % AMERICA—You Can Do Magic 6-5

 GLENN FREY—The One You Love 11-6

# JACKSON BROWNE —Somebody's Baby 10-7

# FLEETWOOD MAC-Gypsy 20-13

oo RUSH-New World Man

oo DIANA ROSS—Muscles

© CROSBY, STILLS AND NASH—Southern Cross A

® BILLY JOEL—Pressure A

© THE POINTER SISTERS—I'm So Excited A

® JOE JACKSON~Steppin’ Out B

® CHICAGO—Love Me Tomorrow B

© NEIL DIAMOND—Heartlight B

© PAUL CARRACK—| Need You B

© JUICE NEWTON—Break It To Me Gently X

® TIERRA—Hidden Tears X

WEZB-FM—New Orleans

(Jerry Lousteau—MD)
s % THE ALAN PARSOMS PROJECT—Eye in The Sky 5-2
s % OLIVIA NEWTON-JOHN—H eart Attack 9-4
 KENNY LOGGINS AND STEVE PERRY—Don't Fight it

248
# THE GAP BAND—You Oropped A Bomb On M« 17-10
# ELTON JOHN—Blue Eyes 16-12
oo JOE COCKER AND JENNIFER WARNES—Up Where
We Belong
© GLENN FREY—The One You Love B
® JACKSON BROWNME —Somebody's Baby B
© PAUL CARRACK—| Need You B
© A FLOCK OF SEAGULLS—| Ran A
® SYLVIA—Nobody A

WQUE-FM—New Orleans
(Chris Bryan—MD)
% ASIA-Only Time Wil Tell 31
# % JACKSON BROWNE—Somebody's Baby 6-2
“# AMERICA-You Can Do Magic 7-4
¥ JOE COCKER AND JENNIFER WARNES—U p Where We
Belong 9-5
4+ MICHAEL McDONALD-| Keep Forgettin' 10-6
oo CHICAGO-Love Me Tomorrow
oo BOBBY CALDWELL—AIl Of My Love
® AIR SUPPLY—Young Love A
© MEN AT WORK—Who Can It Be Now A
© NEIL DIAMOND~Heartlight B
o JEFFREY OSBORNE—-On The Wings Of Love B
® BILLY PRESTON—I'm Never Gonna Say Goodoye X
© LAURA BRANIGAN—Glona X

WTIX-AM—New Orleans
(Gary Franklin—MD)
# % JOHN COUGAR—Jack And Diane 2-1
s % MICHAEL McDONALD—| Keep Forgettin' 6 2
# JACKSON BROWNE—Somebody's Baby 9-5
« FLEETWOOD MAC—Gypsy 12-9
 GLENN FREY—The One You Love 22-12
oo DONNA SUMMER—State Of Independence
oo BILLY JOEL—Pressure
© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong A
© DIANA ROSS—Muscles A
© MOVING PICTURES—What About Me A
© BOBBY CALDWELL—AIl Of My Love A
® CHICAGO—Love Me Tomorrow B
© THE GAP BAND—You Dropped A Bomb On Me: B
® RICK SPRINGFIELD—| Get Excited B
® SYLVIA—Nobody B
® JOE JACKSON—Steppin’ Out B
® STRAY CATS—Rock This Town X
© THE POINTER SISTERS—I'm So Excited X

KOFM-FM—0Oklahoma City
(Dave Du Quesne—MD)
w % MICHAEL McDONALD—| Keep Forgettin' 3-5
% AMERICA—You Can Do Magic 10-6
# JUICE NEWTON—Break It To Me Gently 17-11

les Radio Action

Based on station playlists through Tuesday (9/21/82)

# NEIL DIAMOND—Heartlight 24-13

# GLENN FREY—The One You Love 20-14
 RANDY MEISNER—Never Been In Love A

© KARLA BONOFF—Please Be The One A

@ JEFFREY OSBORNE—On The Wings Of Love A

Midwest Region

memm® PRIME MCVERS mmemm

AFLOCK OF SEAGULLS—| Ran (Jive/Arista)

JOAN JETT AND THE BLACKHEARTS— Do You
Wanna Touch Me (Boardwalk)

AMERICA-You Can Do Magic ( Capitol)

mmem® TOP ADD ONS summem

RUSH—New World Man (Mercury)

AIR SUPPLY—Young Love (Arista)

JEFFREY OSBORNE—On The Wings Of Love
(A&M)

ssssseem B REAKQOUT S ansases

LINDA RONSTADT—Get Closer (Asylum)
DIANA ROSS—Muscies (RCA)

KFYR-AM—Bismarck
{Dan Brannan—MD})

%% THE ALAN PARSONS PROSECT—Eye in The Sky 12-
5

s % FLEETWOOD MAC—Gypsy 10-6

« JACKSON BROWNE—Somebody's Baby 11-9
# AMERICA—You Can Do Magic 17-11

 NEIL DIAMOND—Heartlight 18-14

® RICK SPRINGFIELD—1 Get Excited B

® GLEN FREY—The One You Love B

© KENNY LOGGINS AND STEVE PERRY—Oon't Fight It B
© DONMA SUMMER-State Of Independence A
® PAUL McCARTNEY—Tug Of War A

® CHICAGO—Love Me Tomorrow A

© DIANA ROSS—Muscles A

® STRAY CATS—Rock This Town X

© PAUL CARRACK—| Need You X

© AFLOCK OF SEAGULLS—| Ran X

® BILLY JOEL—Pressure X

© REQ SPEEDWAGON—Sweet Time X

® RUSH—New World Man X

© STEEL BREEZE~You Qon't Want Me Anymore X
® KIM CARNES—Voyeur X

o CROSBY, STILLS AND NASH—Southern Cross X
© TANE CAIN-Holdin’ On X

WLS-AM—Chicago
(Dave Denver—MD)

# # JOE COCKER AND JENNIFER WARNES—Up Where
We Belong 17-1

woi A FLOCK OF SEAGULLS—| Ran 32-22

+ KENNY LOGGINS AND STEVE PERRY—Don't Fight It

12:7
* MEN AT WORK—Who Can It Be Now 8-5
 THE WHO—Athena 21-17
oo RUSH-New World Man
© SANTANA—Hold On A
© BILLY SQUIER—Everybody Wants You A

WLS-FM—Chicago
(Dave Denver—MD)
%% JOAN JETT AND THE BLACKHEARTS—Do You
Wanna Touch Me 18-13
W% AFLOCK OF SEAGULLS—| Ran 32-22
* MEN AT WORK—Who Can It Be Now 8-5
# KENNY LOGGINS AND STEVE PERRY—Don't Fight it
12-7

 THE WHO—Athena 21-17

os THE ALAN PARSONS PROJECT—Eye In The Sky 12-7
© SANTAMA—Hold On A

® BILLY SQUIER—Everybody Wants You A

© REQO SPEEDWAGON—Sweet Time A

KIOA-AM—Des Moines
(AW. Pantoja—MD)
s % AMERICA—You Can Do Magic 10-7
% % SANTAMA—Hold On 17-11
# JACKSON BROWNE—Somebody's Baby 5-3
« MICHAEL McDONALD—1 Keep Forgettin' 7-4
 GLENN FREY—The One You Love 19-13
e JEFFREY OSBORNE—On The Wings Of Love
oo DIANA ROSS—Muscles
© CHICAGO—Love Me Tomorrow B
© OLIVIA NENTON-JOHN—Heart Attack B

© CROSBY, STILLS AND NASH-Southern Cross B
© DIONNE WARWICK—For You X

© WILLIE NELSON—Let It Be Me X

© THE FOUR TOPS—Sad Hearts X

© RONNIE MILSAP~He Got You X

® BILLY PRESTON—|'m Never Gonna Say Goodbye X
@ AIR SUPPLY-Young Love X

® KIM CARNES—Voyeur X

© PAUL CARRACK—| Need You X

© THE POINTER SISTERS—1{'m So Excited X

® SYLVIA-Nobody X

® STEPHEN BISHOP—If Love Takes You Away A

KMGK-FM—Des Moines
{Michael Stone—MD)
% % JOAM JETT AND THE BLACKHEARTS~Do You
Wanna Touch Me 10-7
# % SANTAMA-Hold On 15-10
# KIM CARNES-Voyeur 17-15
# GLENN FREY—The One You Love 20-16
® BILLY JOEL—Pressure A
© DIANA ROSS—Muscles A
© LINDA RONSTADT—Get Closer A
® SURVIYOR—American Heartbeat A
® CLIFF RICHARD~The Only Way Out A
© CHICAGO—Love Me Tomorrow A
© RICK SPRINGFIELD—| Get Excited B
o DONNA SUMMER—State Of Independence B
© TANE CAIN—Holdin’ Dn X
® PAUL CARRACK--| Need You X
® STEEL BREEZE—You Don't Want Me Anymore X
© AFLOCK OF SEAGULLS—1 Ran X
© THE MOTELS—Take The LX
© MOVING PICTURES—What About Me X
© THE POINTER SISTERS—I'm So Excited A

WIKS-FM—Indianapolis
(Jay Stevans—MD)
%% TOTO—Make Believe 17-13
# % REQ SPEEDWAGON—Sweet Time 20-16
# STEEL BREEZE—You Don't Want Me Anymore 19-18
# GLENN FREY—The One You Love 22 19
+ KENMY LOGGINS AND STEVE PERRY—Don't Fight It
24-21
o FLEETWOOD MAC-Gypsy B
© AFLOCK OF SEAGULLS—! Ran B

WNAP-FM—Indianapolis
(Paul Mendenhali—MD)

# % THE STEVE MILLER BAND—Abracadabra 2-1

% % MELISSA MANCHESTER—You Should Hear How
She Talks About You 3-2

# THE ALAN PARSONS PROJECT—Eye In The Sky 7-4

* MEN AT WORK—Who Can It Be Now 9-6

* JACKSON BROWNE—Somebody's Baby 13-9

oo JERMAINE JACKSON—Let Me Tickle Your Fancy

KBEQ-FM—Kansas City
(Maja Britton—MD)
# % AMERICA—You Can Qo Magic 12-9
%% OLIVIA NEWTON-JOHN—Heart Attack 22-18
% MICHAEL McDONALD—| Keep Forgettin’ 7-5
 GLENN FREY—The One You Love 26-23
# A FLOCK OF SEAGULLS—| Ran 37-30
® JUICE NEWTON—Break It To Me Gently A
® JOE JACKSON—Steppin’ Out A
© CROSBY, STILLS AND NASH—Southern Cross A
® PAUL CARRACK—| Need You A
© LAURA BRAMIGAN—Gloria A

WISM-AM—Madison
(Barb Starr—MD)
% % KARLA BOMOFF—Please Be The One 21-12
# % NEIL DIAMOND—Heartlight 25-17
# SYLVIA—Nobody 14-8
% GLENN FREY—The One You Love 15-9
 FLEETWOOD MAC—Gypsy 18-11
oo CHICAGO—Love Me Tomorrow
oo JEFFREY OSBORNE—On The Wings Of Love
© THE POINTER SISTERS—|'m So Excited A
o CROSBY, STILLS AND NASH—Southern Cross B
@ AIR SUPPLY—-Young Love B
o LAURA BRANIGAN—Gloria B
® MEN AT WORK—Who Can It Be Now X
© MATTHEW WILDER—Work So Hard X

WZEE-FM—Madison
{Matt Hudson—M0)
# % AMERICA—You Can Do Magic 10-7
# % LAURA BRANIGAN—Gloria 14-9
# A FLOCK OF SEAGULLS—| Ran 12-10
# DON HENLEY—Johnny Can't Read 16-12
# JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 20-13
oo BILLY JOEL—Pressure
oo LINDA RONSTADT—Get Closer

Playlist Prime Movers #
“Playlist Top Add Ons @

® RUSH~New World Man B

® STEEL BREEZE-You Don't Want Me Anymore B
® 38 SPECIAL—You Keep Runnin’ Away A

© PAUL CARRACK—| Need You A

© DONNA SUMMER-State of Independence A
® CHICAGO—Love Me Tomorrow X

© THE POINTER SISTERS—I'm So Excited X

© NEIL DIAMOND—Heartlight X

® STRAY CATS—Rock This Town X

© KOOL AND THE GANG-Big Fun X

© TIMOTHY B SCHMIT=So Much In Love X

WKTI-FM—Milwaukee
{John Grant—MD)
% % MEN AT WORK—Who Can It Be Now 2.1
# % JACKSON BROWNE-Somebody's Baby 5-4
* KENNY LOGGINS AND STEVE PERRY—Don't Fight It
13-12
# STEEL BREEZE—You Don't Want Me Anymore 16-14
# REO SPEEDWAGON—Sweet Time 18-15
© CHICAGO—Love Me Tomorrow B
® BILLY JOEL-Pressure B
© THE WHO—Athena A
® JOE JACKSON—Steppin’ Out A
© SANTANA—Hold On A

WLOL-FM—Minneapolis
{Phil Huston—MD)

# # JOHN COUGAR—Jack And Diane 1-1

# % JACKSON BROWNE—Somebody's Baby 4-2

* REQ SPEEDWAGON—Sweet Time 11-5

* AMERICA—You Can Do Magic 13-8

# RANDY MEISNER—Never Been In Love 159

oo CHICAGO—Love Me Tomorrow

oo LINDA RONSTADT—Get Closer

® JOE WALSH—Waffie Stomp A

© TIMOTHY B. SCHMIT—So Much in Love A

® BILLY JOEL—Pressure A

© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong A

© DONNA SUMMER—State Of Independence A

© MISSING PERSONS—Destination Unknown A

® RICK SPRINGFIELD—| Get Excited B

© THE WHO—Athena B

® ABC—The Look Of Love B

® STRAY CATS—Rock This Town X

o THE POINTER SISTERS—('m So Excited X

® RUSH—New World Man X

© PAUL CARRACK—| Need You X

© THE MOTELS—Take The L X

® THE CLOCKS—She Looks A Lot Like You X

© JOAN JETT AND THE BLACKHEARTS— 0o You Wanna
Touch Me X

© BILL CHAMPUIN—Sara X

© THE 60 60°S—Get Up And Go X

© MOVING PICTURES—What About Me X

® SURVIVOR—American Heartbeat X

® CLIFF RICHARD—The Only Way Qut X

KSLQ-FM-St. Louis
(Johnnie King—MD)
%% THE ALAN PARSOMS PROJECT~Eye In The Sky 1-1
# % ASIA—-Only Time Will Tell 4-2
# AMERICA—You Can Oo Magic 5-3
# BILL CHAMPLIN-Sara 14-9
# FLEETWOOD MAC—Gypsy 13-10
oo AIR SUPPLY—Young Love
oo GLEMN FREY—The One You Love

KSTP-FM (KS-95)—St. Paul
(Chuck Napp—MD)

# THE ALAN PARSONS PROJECT—Eye In The Sky 1-1
% % AMERICA—You Can Oo Magic 5-3
# JACKSON BROWNE—Somebody's Baby 7-5
# MICHAEL McDONALD—| Keep Forgettin' 11-6
# GLENN FREY—The One You Love 16-9
oo CHICAGO—Love Me Tomorrow
© JUICE NEWTOM—Break It To Me Gently B
© JOHN COUGAR—Jack And Oiane B
® AIR SUPPLY—Young Love X
® OLIVIA NEWTON-JOHN—Heart Attack X
© NEIL DIAMOND—Heartlight X
® TOTO—Make Believe X
® JOE JACKSON—Steppin’ Out X
© KENNY LOGGINS AND STEVE PERRY—Qon't Fight It X

WSPT-FM —Stevens Point
(Brad Fuhr/Marie Stage—MD)
# % JOHN COUGAR—Jack And Oiane 1-1
% % MEN AT WORK—Who Can It Be Now 2-2
% AMERICA—You Can Do Magic 4-3
 SANTAMA—Hold On 10-4
* KENNY LOGGINS AND STEVE PERRY—0Oon't Fight it

19-11
oo CROSBY, STILLS ANO NASH—Southern Cross
(Continued on page 28)
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OF AUSTRALIAN MUSIC!

Never before have so many of Australia’s top

Australian Music on Record

The first ever comprehensive catalogue of Australian
artists and composers on record — classical

brass bands, children, country, ethnic, folk,

humor, jazz, pop, rock, sacred, soundtracks.

52 pages. over 3500 entries
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the one place. The Australian Music Directory
is an indispensible handbook detailing every
important facet of Australian music. Essential
information for anyone interested in, dealing
with or working in Australian music
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® Continued from page 27

oo LINDA RONSTADT—Get Closer

© STRAY CATS—Rock This Town B

© NEJL DIAMDND—Heartlight B

© TIMOTHY B. SCHMIT—Sa Much In Love B

© RUSH—New World Man B

© TONI BASIL—Mickey A

© SURVIVOR—American Heartbeat A

© THE MOTELS--Take The L A

© CHEAP TRICK—She's Tight D

© THE CLASH—Rock The Casbah D

© CHICAGO—Love Me Tomorrow X

© BILLY JOEL—Pressure X

© THE POINTER SISTERS—|'m So Excited X

© SOFT CELL—Tainted Love/Where Did Our Love Go X

© JON STEVENS—Lover My Love X

© BAD COMPANY—Electricland X

© LOVERBOY—Get Lucky X

© JOAN JETT AND THE BLACKHEARTS-Do You Wanna
Touch Me X

© THE KINO—Loved By You X

KEYN-FM—Wichita
(Dan Pearman—MD)
* % FLEETWOOD MAC—Gypsy 10-7
* % TOTO—Make Believe 15-12
* KENNY LOGGINS AND STEVE PERRY—Don't Fight It
16-13
% SANTANA—Hold On 22-16
* A FLOCK OF SEAGULLS—~! Ran 23-17
oo CROSBY, STILLS AND NASH—Southern Cross
@0 RUSH—New World Man
© BILLY JDEL—Pressure A
© THE POINTER SISTERS—I'm So Excited A
© SYLVIA—Nobady X
o PAUL CARRACK—| Need You X

Northeast Region

mmmm® PRIME MOVERS s

JOHN COUGAR—Jack And Diane (Riva/
Mercury)
FLEETWOOD MAC—Gypsy (Warner Bros.)
JUICE NEWTON—Break It To Me Gently
(Capitol)
mmm® TOP ADD ONS mesesmm
PAUL CARRACK -1 Need You (Epic)
AR SUPPLY—Young Love (Arista)
JOE COCKER AND JENNIFER WARNES—Up
Where We Belong (Island)

memmsms BREAKOU TS mme—

DIANA ROSS—Muscles (RCA)
THE CLASH—Rock The Casbah (Epic)

WFLY-FM—Albany
(Jack Lawrence—MD)
* % JOHN COUGAR—Jack And Diane 1-1
* % MEN AT WORK—Who Can It Be Now 3.3
 JACKSON BROWNE —Somebody's Baby 10-6
« AMERICA—You Can Do Magic 13-9
 FLEETWOOD MAC—Gypsy 22-16
oo PAUL CARRACK—| Need You
oo LAURA BRANIGAN-Glonia
© SYLVIA—Nobody A
© THE MOTELS—Take The L A
© JOE JACKSON—Steppin’ Out A
© DIANA ROSS—Muscles A
© NEIL DIAMOND—Heartlight B
© RICK SPRINGFIELD-| Get Excited B
® CHICAGO—Love Me Tomorrow B
® THE WHO—Athena X
© THE POINTER SISTERS—I'm So Excited X
© BILLY JOEL—Pressure X
© YAZ-Situation X

WTRY-AM—Albany

(Bitl Cahill—MD)
* % JOHN COUGAR—Jack And Diane 1-1
* % OLIVIA NEWTON-JOHN—Heart Attack 13-4
* THE STEVE MILLER BAND—Abracadabra 3-2
* JACKSON BROWNE—Somebody's Baby 4-3
* MICHAEL McDONALD-) Keep Forgettin' 10-8
oo PAUL CARRACK—I Need You
oo DIANA ROSS—Muscles
© CRYSTAL GAYLE WITH EODIE RABBITT—You And | A
® BILLY JOEL—Pressure B

WACZ-AM—Bangor
(Michael 0’'Hara—MD)
* % OLIVIA NEWTON-JOHN—Heart Attack 23-19
* * LAURA BRAN!GAN—Gloria 25-20
* ELTON JOHN—BIue Eyes 8-4
* JOAN JETT AND THE BLACKHEARTS—Do You Wanna
Touch Me 10-6
* SYLVIA—Nobody 30-24
oo DIAMA ROSS—Muscles
oo THE WHO—Athena
® BILLY JOEL—Pressure B
© PAUL CARRACK~1 Need You B
© KOOL ANO THE GANG—Big Fun B
o THE POINTER SISTERS—I'm So Excited B
© CHEAP TRICK—She's Tight A
© MISSING PERSONS—Destination Unknown A
© LINDA RONSTADT—Get Closer A

WGUY-AM—Bangor
(Jim Randall—MD)
* % LAURA BRANIGAN—Gloria 3-1
* % JOE JACKSON—Steppin’ Out 6-4
* JERMAINE JACKSON—Let Me Tickle Your Fancy 9-6
* SANTANA—Hold On 12-7
* FLEETWOOD MAC—Gypsy 25-20
® JACKSON BROWNE—Somebody's Baby B
© DIANA ROSS—Muscles B
o TONI BASIL—Mickey B
o DONNA SUMMER—State Of Independence A
© JEFFREY OSBORNE—On The Wings Of Love A
© MISSING PERSONS-Destination Unknown A
© STRAY CATS—Rock This Town A
o AMERICA—You Can Do Magic X
© BILLY JOEL—Pressure X
@ BILLY PRESTON—I'm Never Gonna Say Goodbye X
o DON HENLEY—Johnny Can't Read X
© THE FIXX-Stand Or Fall X
o MOVING PICTURES—What About Me X
© THE POINTER SISTERS—I'm So Excited X
© RANDY MEISNER—Never Been In Love X
© RICK SPRINGFIELD—| Get Excited X
© STEVIE WONDER—Ribbon In The Sky X
© YAZ-Situation X

WIGY-FM—Bath
(Willie Mitcheli—MD)
* % JOHN COUGAR-Jack And Diane 3-1
* % AFLOCK OF SEAGULLS—I Ran 6-5
* GLENN FREY—The One You Love 9-6
* KIM CARNES—Voyeur 17-14
* LAURA BRANIGAN—Gloria 29-21
@ JOE JACKSON—Steppin' Out B
o CROSBY, STILLS AND NASH—Southern Cross B
© JUICE NEWTON—Break It To Me Gently B
© CHICAGO—Love Me Tomorrow A

© RUSH—New World Man A

© MISSING PERSONS—Destination Unknown A
© STEPHANIE WINSLOW—1n Between Lovers A

© PAUL CARRACK—| Need You X

© RICK SPRINGFIELD—I Get Excited X

© PAUL DAVIS—Love Or Let Me Be Lonely X

© MOVING PICTURES—What About Me X

© NEIL DIAMOND—Hearthight X

o STEEL BREEZE—You Don't Want Me Anymore X
© KOOL AND THE GANG—Big Fun X

© THE CLASH—Rock The Casbah X

© STRAY CATS—Rack This Town X

© DON HENLEY-Johnny Can't Read X

© BILLY PRESTON—I'm Never Gonna Say Goodbye X
® TONI BASIL-Mickey X

@ MICHAEL MURPHEY—What's Forever For X

© ROBERTA FLACK—I'm The One X

© ORLEANS—One Of A Kind X

WVBF-FM—Boston
(Dave Newfell-MD)
* % JUICE NEWTON—Break It To Me Gently 19 12
% AMERICA—You Can Do Magic 20-14
* MELISSA MANCHESTER-You Should Hear How She
Talks About You 10-7
% MICHAEL MURPHEY—What's Forever For 5-3
% MICHAEL McDONALD—| Keep Forgettin 13 9
oo {AURA BRANIGAN—Gloria
oo NEIL DIAMOND—Heartlight
© PAUL McCARTNEY—Take It Away B
© GLENN FREY—The One You Love B
© THE ALAN PARSONS PROJECT—Eye In The Sky B
© JACKSON BROWNE—Somebody's Baby B
© JEFFREY OSBORNE~On The Wings Of Love A

WXKS-FM—Boston
(Joey Carvello—MD)
% % JOHN COUGAR—fack And Diane 6-1
% % THE CLASH—Rock The Cashah 8-5
* THE GAP BAND~You Dropped A Bomb On Me 12-6
* DURAN DURAN—Hungry Like The Walf 13-9
% STACY LATTISAW—Don't Throw It All Away 14-14
oo THE ALAN PARSONS PRDJECT—Eye In The Sky
© TAVARES—A Penny For Your Thoughts B
o KENNY LOGGINS AND STEVE PERRY—Don't Fight It B
© STEVIE WDNDER—Ribbon In The Sky B
© MISSING PERSONS—Destination Unknawn A
o THE GO GO'S—Get Up And Go A
© SUNRIZE—Who's Sticking It A
© DIANA ROSS—Muscles A
© SURVIVOR—American Heartbeat X
© STRAY CATS—Rock This Town X
© MICHAEL McDONALD—| Keep Forgettin' X
© DON HENLEY—Johnny Can't Read X
o DONNA SUMMER-State Of Independence X
© MOVING PICTURES—What About Me X
© TONI BASIL-Mickey X
® BILLY PRESTDN—I'm Never Gonna Say Goodbye X

WBEN-FM—Buffalo
(Roger Christian—MD)
* % FLEETWOOD MAC—Gypsy 37-7
* % JACKSON BROWNE—Somebody's Baby 12 8
* OLIVIA NEWTON-JOHN—Heart Attack 25 11
* NEIL DIAMOND—Heartlight 26-12
* REQ SPEEDWAGON-Sweet Time 31 23
@0 EVELYN KING—Love Come Down
oo AIR SUPPLY-Young Love
© BILLY JOEL—Pressure B
© THE POINTER SISTERS—I'm So Excited B
© PAUL McCARTNEY—Tug Of War A
© THE GO GO'S—Get UpAnd Go A
© DIANA ROSS—Muscles A
© LINDA RONSTADT—Get Closer A

WKBW-AM —Buffalo
(John Summers—MD)
* % JUICE NEWTON—Break It To Me Gently 15-11
% % FLEETWOOD MAC—Gypsy 11-7
* MICHAEL McDONALD—I Keep Forgettin' 11-7

WTSN-AM—Dover
(Jim Sebastian—MD)
* % THE ALAN PARSONS PROJECT—Eye In The Sky 31
% % JOHN COUGAR—Jack And Diane 14-2
* AMERICA-You Can Do Magic 5-3
* ASIA-Only Time Will Tell 65
% MICHAEL McDONALD—1 Keep Forgettin' 7-6
oo BILLY JOEL-Pressure
oo THE GO GO'S—Get Up And Go
© CHICAGO—Love Me Tomorrow B
© SYLVIA—Nobody B
o THE WHO—Athena B
o CROSBY, STILLS AND NASH—Southern Cross B
© SURVIVOR—Amenican Heartbeat A
© RUSH—New World Man A
o THE POINTER SISTERS—1'm So Excited A
o PAUL McCARTNEY—Tug Of War X
© THE MOTELS-Take The L X
o KIM CARNES—Voyeur X
© MOVING PICTURES—What About Me X
© LINDA RONSTADT—Get Closer A

WKTU-FM—New York City
(Michael Ellis—MD)
%% EVELYN KING—Love Come Down 1-1
% % MELBA MOORE—Love's Comin' At Ya 9-7
% CHERYL LYNN AND LUTHER VANDROSS —If This
World Were Mine 10-10
* CHICAGO—Hard To Say I'm Sorry 12-11
 RAW SILK—Do It To The Music 24-16
oo PATTI AUSTIN-Baby Come To Me
@0 THE CLASH—Rock The Casbah
© STACY LATTISAW—Attack Of The Name Game B
® JONZUN CREW—Pack Jam B
® VANITY 6—Nasty Girls A

WNBC-AM—New York City
(Babette Stirland—MD)
* % JACKSON BROWNE—~Somebody's Baby 14-10
% % LAURA BRANIGAN—Gloria 16-13
* KENNY ROGERS—Love Will Turn You Around 10-8
* ASIA—Onty Time Will Tell 119
* AMERICA—You Can Do Magic 19-15
oo DIANA ROSS—Muscles

WHEB-FM—Portsmouth
(Rich Dean—MD)
© CROSBY, STILLS AND NASH—Southern Cross A
© RICK SPRINGFIELD—1 Get Excited A
© NEIL DIAMOND—Heartlight A
© TANE CAIN-Holdin' On A
® PAUL CARRACK—1 Need You A
@ LAURA BRANIGAN—Gloria A
® BILLY JOEL—Pressure B
© JOECOCKER AND JENNIFER WARNES—Up Where We
Belong B
© QUARTERFLASH—Night Stift X
o 38 SPECIAL—You Keep Runnin' Away X
© REO SPEEDWAGDN—Sweet Time X

WPJB-FM—Providence
(Todd Chase—MD)
* % JOHN COUGAR—Jack And Diane 1-1
* % STEEL BREEZE ~You Don't Want Me Anymore 113
* KDOL AND THE GANG—Big Fun 12-4
* JUICE NEWTDN—Break It To Me Gently 14-5
 MICHAEL McDONALD—| Keep Forgettin' 15-8
© DONNA SUMMER—State Of Independence A
@ DIANA ROSS—Muscles A
© JEFFREY OSBORNE—On The Wings Of Love A
© LINDA RONSTADT—Get Closer A
© Steve MILLER BAND—Cool Magic A
© EVELYN KING—Love Come Down X
® JDE JACKSON—Steppin Out X
® THE GAP BAND—You Dropped A Bomb On Me X
® SYLVIA—Nobady X
® ARETHA FRANKLIN-Jump To It X

WPRO-FM—Providence
(Tom Cuddy—MD)
* % GLENN FREY—The One You Love 10-6
% % TOTO—Make Believe 11-7
 FLEETWDOD MAC—Gypsy 18-9
* JACKSDN BROWNE—Somebody's Baby 14-10
% OLIVIA NEWTON-JOHN—Heart Attack 23-19
® MICHAEL McDONALD-| Keep Forgettin' B
© THE GAP BAND—You Dropped A Bomb On Me B
© SANTANA—Hold On A
© TAVARES—A Penny For Your Thoughts A
© STRAY CATS—Rock This Town A
© THE CLASH—Rock The Casbah A

WBBF-AM—Rochester

(Mike Vickers—MD)
% MICHAEL McDONALD—| Keep Forgettin' 6-3
% % JUICE NEWTON—Break It To Me Gently 10-6
oo FLEETWOOD MAC~Gypsy
© GLENN FREY—The One You Love B

WHFM-FM—Rochester
(Marie Cronia—MD)
% % A FLOCK OF SEAGULLS—( Ran 11-4
* % FLEETWOOD MAC—Gypsy 24-17
* OLIVIA NEWTON-JOHN—Heart Attack 25-19
* RUSH—New World Man 30-20
 AIR SUPPLY—Young Love 39-26
oo CROSBY, STILLS AND NASH—Southern Cross
®o JOE COCKER AND JENNIFER WARNES—Up Where
We Belong
© BILLY JOEL—Pressure B
© THE GO GO'S—Get Up And Go B
® JOE JACKSON—Steppin’ Out B
o PAUL CARRACK—! Need You B
© LAURA BRANIGAN—Gloria B
® SYLVIA—Nobody B
@ CHICAGO—Love Me Tomarrow A
o BAD COMPANY—Electricland A
© DIANA ROSS—Muscles A
© TIMOTHY B. SCHMIT—So0 Much In Love A
© MICHAEL MURPHEY—What's Forever For X
o TONI BASILLE—Mickey X
© STEVE WINWOOD-Still In The Game X
® ABC—The Look Of Love X
© STRAY CATS—Rock This Town X

WTIC-FM—Hartford
(Mike West—MD)
% ARETHA FRANKLIN—Jump To It L L
* % MEN AT WORK—Who Can It Be Now 2.2
* EVELYN KING—Love Come Down 6-4
* FLEETWOOD MAC—Gypsy 20-14
% LAURA BRANIGAN—Gloria 24-15
oo PAUL CARRACK—I Need You
®o ABC—The Look Of Love
o AFLOCK OF SEAGULLS—1 Ran B
o LUTHER VANDROSS—Bad Boy/Having A Party B
o CROSBY, STILLS AND NASH—Southern Cross B

WBLI-FM—Long Island
(Bill Terry—MD)
% % CHICAGO—Hard To Say I'm Sorry 1-1
* % JOHN COUGAR—Jack And Oiane 8-3
* THE ALAN PARSONS PROJECT—Eye In The Sky 9-6
* MEN AT WORK—Who Can It Be Now 15-11
% AMERICA—You Can Do Magic 16-12
oo JUICE NEWTON-Break it To Me Gently
®o GLENN FREY—The One You Love
o FLEETWOOD MAC—Gypsy A
© TOTO—Make Believe A
© BILLY JOEL—Pressure X

WFEA-AM (13 FER)—Manchester
(Rich Ryder—MD)

% % MEN AT WORK—Who Can It Be Now 20-15

% % MICHAEL McDONALO—| Keep Forgettin’ 23.17

* THE ALAN PARSONS PROJECT—Eye In The Shy 4-2

* NEIL DIAMOND —Heartlight 27-21

* OLIVIA NEWTON-JOHN—Heart Attack 25-22

© SYLVIA—Nobody A

© LAURA BRANIGAN—Gloria A

® ASIA—Only Time Will Tell A

o FLEETWOOD MAC—Gypsy B

© AR SUPPLY—Young Love B

© KOOL AND THE GANG—Big Fun B

© ORLEANS—One Of A Kind X

o THE B.B. AND Q. BAND—Imagination X

WKCI-FM—New Haven
(Danny Lyons—MD)
oo CROSBY, STILLS AND NASH—Southern Cross
oo MEN AT WORK—Who Can It Be Now
® BILLY JOEL—Pressure B
© STEVIE WONDER—Ribbon In The Sky A
© DIANA ROSS—Muscles

WPST-FM—Trenton
(Tom Taylor,—MD)

% % MICHAEL McDONALD - | Keep Forgettin' 11-7

* % KENNY LOGGINS AND STEVE PERRY— Don't Fight
It 15-8

* GLENN FREY— The One You Love 16-11

% OLIVIA NENTON-JOHN— Heart Attack 29-22

® BILLY JOEL—Pressure B

© THE POINTER SISTERS—I'm So Excited B

® STRAY CATS—Rock This Town B

o THE GO GO'S—Get Up And Go B

© AIR SUPPLY-Young Love B

© PAUL McCARTNEY—Tug Of War B

© LINDA RONSTADT—Get Closer A

© SURVIVOR—American Heartbeat A

WRCK-FM—Utica/Rome
(Jim Reitz—MD)
% JACKSON BROWNE—Somebody’s Baby 4-3
* % MEN AT WORK—Who Can It Be Now 5-4
* AFLOCK OF SEAGULLS—-| Ran 9-6
* TOTO—Make Believe 10-7
% SANTANA—Hold On 12-8
oo THE GO GO’S—Get Up And Go
oo STRAY CATS—Rock This Town
© CHICAGO—Love Me Tomarrow A
® CHEAP TRICK—She's Tight A
@ OLIVIA NEWTON-JOHN—Heart Attack B
o STEEL BREEZE—You Don’'t Want Me Anymore B

WFTQ-AM—Worcester
(Gary Nolan—M0)
oo SYLVIA—Nobody
oo NEIL DIAMOND—Heartlight
© JOE COCKER AND JENNIFER WARNES— Up Where We
Belong A

Mid-Atlantic Region

msmm% PRIME MOVERS ummm

MEN AT WORK —Who Can It Be Now (Columbia)

JACKSON BROWNE—Somebody's Baby
(Asylum)

ELTON JOHN—Blue Eyes (Geffen)

e —— e T ]

les Radio Action

Based on station playlists through Tuesday (9/21/82)

e TOP ADD ONS semmm

OLIVIA NEWTON-JOHN—Heart Attack (MCA)
THE MOTELS—Take The L (Capitol)
TANE CAIN—Holdin' On (RCA)

e BREAKOUTS m————

DIANAROSS—Muscles (RCA)
DONNA SUMMER-State Of Independence

® QUEEN—Back Chat A
@ EDDIE RABBITT AND CRYSTAL GAYLE—You And | A
dependence B

Ploylist Prime Movers
Ploglist Top AddOns @

® CHICAGO—Love Me Tomorrow A
@ OLIVIA NEWTON-JOHN—Heart Attack B

© DONNA SUMMER-State Of

© RUSH—New World Man B

o THE POINTER SISTERS—I'm So Excited B

® THE GO-GO'S—Get Up And Go B

® ABC—The Look Of Love X

® BILLY JOEL—Pressure X

© MICHAEL STANLEY BANO—When I'm Holding You
TightX

(Geffen)
O e p—

WAEB-AM—Allentown
(Jefferson Ward—MD)

* % SYLVIA—Nobody 189

* * NEIL OIAMOND—Heartlight 27-18

* JOE COCKER AND JENN!FER WARNES—Up Where We
Belong 159

* FLEETWOOD MAC—Gypsy 21-17

* REQ SPEEDWAGON—Sweet Time 25-20

© LAURA BRANIGAN—Gloria B

© AR SUPPLY—Young Love B

© CHICAGO—Love Me Tomarrow B

© BILLY JOEL—Pressure B

o STEPHEN BISHOP—If Love Takes You Away B

© JEFFREY OSBORNE—On The Wings Of Love A

© PAUL CARRACK—| Need You A

© LINDA RONSTADT—Get Closer A

© OLIVIA NEWTDN-JDHN—Heart Attack A

© KIM CARNES—Voyeur X

© DARYL HALL AND JOHN DATES—Did It In A Minute X

© RONNIE MILSAP—Any Day Now X

© MELISSA MANCHESTER—-You Should Hear How She
Talks About You X

© WILLIE NELSDN—Always On My Mind X

© LESLIE PEARLf The Love Fits Wear It X

o FLEETWOOD MAC—Hold Me X

© THE POINTER SISTERS—Amencan Music X

© AIR SUPPLY—Even The Nights Are Better X

WFBG-AM—Altoona
(Tony Booth—MD)
% % GLENN FREY—The One You Love 11-6
% % AFLOCK DF SEAGULLS—I Ran 15-8
% SANTANA-Hold On 25-19
* KENNY LOGGINS AND STEVE PERRY—Don't Fight It
34-26

% THE WHO-Athena 37-28

® RICK SPRINGFIELD—| Get Excited B

© BILLY JOEL—Pressure B

o CROSBY, STILLS AND NASH—Southern Cross B

© RAY PARKER JR.—It's Our Own Affair A

© MISSING PERSDNS—Destinalion Unknown A

© PAUL McCARTNEY—Tug Of War A

© BILLY PRESTON—I'm Never Gonna Say Goodbye A

© STEPHANIE WINSLOW—n Between Lovers A

© BILL MEDLEY—Right Here And Now X

© PAUL CARRACK—{ Need You X

© TIMOTHY B. SCHMIT—So Much In Love X

o STEVIE WONDER—R:bbon In The Sky X

© RUSH-—New World Man X

© CHICAGO—Love Me Tomorrow X

o SYLVIA—Nobody X

© DONHENLEY-Johnny Can't Read X

© WILLIE NELSON—Let It Be Me X

° ;MCHAEL STANLEY BAND—When |'m Holding You
ight X

© ROBERT PLANT—Burning Down One Side X

© ABC—The Look Of Love X

© MICHAEL MURPHEY—What's Forever For X

© DIANA ROSS—Muscles A

© STEVE WINWOOD—Still In The Game X

WBSB-FM—Baltimore
{Rich James/Jan Jeffries—MD)
* % JOHN COUGAR-Jack And Diane 1-1
* % MELISSA MANCHESTER—You Should Hear How
She Talks About You 3-2
* THE ALAN PARSONS PROJECT—Eye In The Sky 5-3
* JACKSON BROWNE—Somebody's Baby 6-4
* ELTON JOHN—BIue Eyes §-5
oo MEN AT WORK—Who Can It Be Now
oo NEIL DIAMOND—Heartlight
o CROSBY, STILLS AND NASH—Southern Cross B
© AFLOCK OF SEAGULLS—| Ran B
© THE GO-GO'S—Get Up And Go B
o .38 SPECIAL—You Keep Runnin’ Away B
© CHICAGO—Love Me Tomorrow A
© STRAY CATS—Rack This Town X
© SYLVIA-Nobody X
© THE MOTELS—Take The L X
© JOE JACKSON—Steppin’ Qut X
© OLIVIA NEWTON-JOHN—Heart Attack X
o THE POINTER SISTERS—I'm So Excited X
© LINDA RONSTADT—Get Closer A

WFBR-AM—Baltimore
{(Andy Szulinshi—MD)
* % JACKSON BROWNE—Somebody's Baby 2-1
* % THE ALAN PARSONS PROJECT—Eye In The Sky 3-2
* LAURA BRANIGAN-Gloria 4-3
 AMERICA—You Can Do Magic 6-4
% NEIL DIAMOND—Hearthight 19-10
oo CHICAGO—Love Me Tomorrow
oo JEFFREY DSBORNE—On The Wings Of Love
o MOVING PICTURES—What About Me A
© CRYSTAL GAYLE AND EDDIE RABBITT—You And | A
© DIANA ROSS—Muscles A
© THE POINTER SISTERS—I'm Excited B
o BOBBY CALDWELL-All Of My Love B
© CLIFF RICHARG—The Dnly Way Out B
© BILL MEDLEY—Right Here And Now X

WCIR-FM—Beckley, W.Va.
(Jim Martin—MD)
% % SYLVIA—Nobody 4-1
% % JOE COCKER AND JENNIFER WARNES —Up Where
We Belong 2-2
% GLENN FREY—The One You Love 9-6
* MICHAEL MURPHEY—What's Forever For 16-7
% THE MOTELS—Take The L 23-13
oo DONNA SUMMER-State Of Independence
oo SURVIVOR—American Heartbeat
© JOE JACKSON—Steppin’ Qut X
© STEEL BREEZE—You Don't Want Me Anymore X
© TANE CAIN—Holdin’ On X
© THE WHO-Athena X
© ABC—The Look Of Love X
© CROSBY, STILLS AND NASH—Southern Cross X
© NEIL DIAMONO—Heartlight X
© JEFFREY O0SBORNE—On The Wings Of Love X
© CHICAGO—Love Me Tomorrow X
© THE GO-GO'S—Get Up And Go X
© BILLY JOEL—Pressure X
© THE POINTER SISTERS—1'm So Excited X
© STRAY CATS—Rock This Town X
© LINDA RONSTADT—Get Closer A
© DIANA ROSS—Muscles A

WCCK-FM—Erie
(JJ. Sanford— MD)
* % MEN AT WORK— Who Can It Be Now 62
* % ELTON JOHN- Blue Eyes 10-4
* SYLVIA- Nobody 13-5
* THE ALAN PARSONS PROJECT— Eye In The Sky 15-6
 CROSBY, STILLS AND NASH— Southern Cross 20-14
oo SURVIVOR—American Heartbeat
oo RICK SPRINGFIELD— | Get Excited
© PAUL McCARTNEY—Tug Of War A
o TONI BASIL—Mickey A

www.americanradiohistorv.com

WKBO-AM —Harrisburg
{Bill Trousdale—MD)
© SANTANA—Hold On A

WGM-AM—Norfolk
(Bob Canada—MD)
* % JOE JACKSON—Steppin’ Out 4-1
* % PAUL CARRACK—1 Need You 7-5
* NEIL DIAMOND—Heartlight 13-7
* SANTANA—Hold On 98
% REQ SPEEDWAGON—Sweet Time 10-9
oo TIMOTHY B. SCHMIT—So0 Much In Love
oo DIANA ROSS—Muscles
© CLIFF RICHARD—The Only Way OQut A
© DONNA SUMMER-State Of Independence A
© MISSING PERSONS—Destination Unknown A
© LESLIE PEARL—The One who Turns Me On A
© AIRSUPPLY—Young Love B
© STEVIE WONDER—Ribbon In The Sky B
© DOLLY PARTON—| Will Always Love You B
© ABC—The Look Of Love B
© DON HENLEY—Johnny Can't Read X
© MOVING PICTURES—What About Me X
© THEMOTELS—Take The L X
© THE POINTER SISTERS—I'm So Excited X
© EVELYN KING—Love Come Down X
© TAVARES—A Penny For Your Thoughts X
© ARETHA FRANKLIN-Jump To It X
© THE CLASH—Rock The Casbah X
© JUDAS PRIEST—You Got Another X

WNVZ-FM—Norfolk
(Steve Kelly—MD)
* % KENNY LOGGINS AND STEVE PERRY—Don't Fight
1t 22-14
* % KIM CARNES—Voyeur 21-16
* JERMAINE JACKSON—Let Me Tickle Your Fancy 14-
12

* MICHAEL McDONALD—I Keep Forgettin’ 17-13

* RANDY MEISNER—Never Been In Love 23-19

© THE WHO—Athena B

® BILLY JOEL—Pressure B

© THE PDINTER SISTERS—1I'm So Excited B

© STRAY CATS—Rock This Town B

© TONI BASILLE—Mickey B

© JDE COCKER AND JENNIFER WARNES— Up Where We
Belong B

© STACY LATTISAW—Attack Of The Name Game B

o THE SPINNERS—Magic In The Moonlight A

© DIANA ROSS—Muscles A

© CROSBY, STILLS AND NASH—Southern Cross A

© DONNA SUMMER-State Of Independence A

© TAVARES—A Penny For Your Thoughts A

WCAU-FM—Philadelphia
(Glen Kalina—MD)
* % MEN AT WORK—Who Can It Be Now 12-7
% % THE WHO—Athena 31-25
© EVELYN KING—Love Come Down 33-26
© ARETHA FRANKLIN-Jump To It 39-33
© GLENN FREY—The One You Love 40-36
o TANE CAIN—Holdin' On B
© KENNY LOGGINS AND STEVE PERRY—Don't Fight It B
o FLEETWOOD MAC—Gypsy B
© KOOL AND THE GANG—Big Fun B
© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong A
© ABC—The Look Of Love A
© MOVING PICTURES—What About Me A
© PAUL CARRACK—| Need You X
© RUSH-—New World Man X
© TONI BASILLE—Mickey X
© ROBERT PLANT—Burning Down One Side X
® SYLVIA—Nobody X
© DON HENLEY—Johnny Can't Read X
© REQ SPEEDWAGON—Sweet Time X
© STEEL BREEZE—You Don't Want Me Anymore X
© STRAY CATS—Rock This Town X
o 38 SPECIAL—You Keep Runnin’ Away X
© SHEENA EASTON—Machinery X
© THE MOTELS—Take The L X
© NEIL DIAMOND-Hearthights X
© RICK SPRINGFIELD—! Get Excited X
© JOE JACKSON—Steppin’ Qut X

WIFI-FM—Philadelphia
(Don Cannon/Verna McKay—M0)
* % ASIA—Only Time Will Tell 20-12
* % FLEETWOOD MAC-Gypsy 29-25
* MELISSA MANCHESTER—You Should Hear How She
Talks About You 5-3
* MENATWORK—Who Can It Be Now 10-7
* JERMAINE JACKSON—Let Me Tickle Your Fancy 14-

11
oo THE MOTELS—Take The L
oo TANE CAIN—Holdin' on
o THE WHO—Athena B
o KOOL AND THE GANG—Big Fun B
© WRABIT—Don't Lose That Feeling A
® SYLVIA—Nobody A
© CHICAGO—Love Me Tomorrow A
© BILLY JOEL—Pressure A
© BILLY IDOL—Hot In The City X
o SANTANA—Hold On X
o STEEL BREEZE—You Don't Want Me Anymaore X
© NEIL DIAMOND—Heartlight X
© THE POINTER SISTERS—1'm So Excited X

WRVQ-FM—Richmond
(8ill Thomas—MD)

* %k KENNVBI.OGGINS AND STEVE PERRY—Don’t Fight
It 24-1

* % TONI BASILLE—Mickey 31-22

* JACKSON BROWNE—Somebody's Baby §-2

* MICHAEL McDONALD-! Keep Forgettin’ 14-9

* MISSING PERSONS—Words 21-14

os THE WHO—Athena

e PAUL CARRACK-| Need You

© DON HENLEY—Johnny Can't Read A

© THE GO GO'S—Get Up And Go B

® BILLY JOEL—Pressure B

o RUSH-New World Man X

WPGC-FM—Washington, D.C.
{Bruce Kelly,—MD)

* % JACKSON BROWNE—Somebody's Baby 3 1

* % ELTON JOHN—Blue Eyes 93

* AMERICA—You Can Do Magic 6-4

* NEIL DIAMOND—Heartlight 12-8

* GLENN FREY—The One You Love 14-9

oo OLIVIA NENTON-JOHN—Heart Attack

WRQX-FM—Washington DC
(Jon-list)
% % MICHAEL McDONALD—I Keep Forgettin' 8-4
* % MEN AT WORK—Who Can It Be Now 9-5
 STEEL BREEZE—You Don’t Want Me Anymore 12-7
* AMERICA—You Can Oo Magic 14-9
* TOTO-Make Believe 13-10
© NEIL DIAMOND—Heartlight A
© AFLOCK OF SEAGULLS—| Ran A
o 38 SPECIAL—You Keep Runnin’ Away A

WQXA-FM—York
{(Dan Steele—MD)
* % SANTANA—Hold On 14-9
* % FLEETWOOD MAC—Gypsy 21-13
* TOTO—Make Believe 15-10
* OLIVIA NEWTON-JOHN—Heart Attack 22-18
* GLENN FREY—The One You Love 23-19
oo CHICAGO- Love Me Tomorrow
oo BILLY JOEL—Pressure
© RUSH—New World Man A
© JOE JACKSON—Steppin’ Out A
© DIANA ROSS—Muscles A
© PAUL CARRACK—! Need You B
© NEIL DIAMOND—Heartlight B
© THE POINTER SISTERS—1'm Excited B
© THE GO-GO'S—Get Up And Go B
© STEEL BREEZE—You Don't Want Me Anymaore X
© TANE CAIN—Holdin' On X
© LAURA BRANIGAN— Gloria X

Southeast Region

sommm * PRIME MOVERS o

JOHN COUGAR-Jack And Diane (Riva/
Mercury)

MICHAEL McDONALD—| Keep Forgettin’
(Warner Bros.)

GLENN FREY—The One You Love (Asylum)

memm® TOP ADD ONS smmm

STEVIE WONDER—Ribbon In The Sky (Tamla)
SURVIVOR—American Heartbeat (Scotti Bros.)
PAUL CARRACK—| Need You (Epic)

memmemm BREAKOU TS memem—

DIANA ROSS—Muscles (RCA)

LINDA RONSTADT—Get Closer (Asylum)

DONNA SUMMER—State Of Independence
(Geffen)

WANS-FM—Anderson-Greenville
(Bill Rob Metts—MD)

% % JOHN COUGAR~Jack And Diane 1.1

% % MELISSA MANCHESTER—You Should Hear How

She Talks About You 3-2

* THE ALAN PARSONS PROJECT—Eye In The Sky 4-3

* MEN AT WORK—Who Can It Be Now 65

* MICHAEL McDONALD-! Keep Forgettin’ 8-6

oo PAUL CARRACK—| Need You

oo LINDA RONSTADT—Get Closer

© RICK SPRINGFIELD—| Get Excited B

o JOE JACKSON—Steppin’ Qut B

o RUSH—New World Man B

© JOE COCKER AND JENNIFER WARNES—Up Where We

Belong X

WISE-AM —Asheville
(John Stevens—MD)
% % RANOY MEISNER—Never Been In Love 16-8
* % GLENM FREY—The One You Love 199
* TOTO—Make Believe 17-12
# STEEL BREEZE—You Don't Want Me Anymore 18-13
* KEN';V LOGGINS ANO STEVE PERRY—Don’t Fight It
21-1
oo CHICAGO—Love Me Tomorrow
oo DIANA ROSS—Muscles
o CLIFF RICHARD—The Only Way Out A
© BILL MEOLEY—Right Here And Now A
© TAVARES—A Penny For Your Thoughts A
© SYLVIA—Nobody B
© THE WHO—Athena B
© KOOL AND THE GANG—Big Fun X
o ARETHA FRANKLIN—Jump To 1t X
© THE POINTER SISTERS—I1'm So Excited X
© CROSBY, STILLS AND NASH—Southern Cross X
© ORLEANS—One Of A Kind X
© AR SUPPLY—Young Love X

WZGC-FM—Atlanta
(John Young—MD)
% % JOHN COUGAR—Jack And Diane 11
* % MICHAEL McDONALD - Keep Forgettin' 4-3
% MEN AT WORK—Who Can It Be Now 6-4
% LAURA BRANIGAN—Gloria 16-9
* MICHAEL MURPHEY—-What's Forever for 15-10
© JOE JACKSON—Steppin’ Out A
© CHICAGO—Love Me Tomorrow A
® BILLY JOEL—Pressure A
« DONNA SUMMER—State Of Independence A
© EVELYN KING—Love Come Down B
© JUICE NEWTON—Break It To Me Gently B
© CROSBY, STILLS AND NASH—Southern Cross B
© KENNY LOGGINS AND STEVE PERRY—Don't Fight It B
© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong X
© THE WHO—Athena X
o PAUL CARRACK—| Need You X

WQXI-AM—Atlanta
(JJ. Jackson—MD)
& NEIL DIAMOND—Hearthght 15-12
© SYLVIA-Nobody B
© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong B
© JUICE NEWTON—Break It To Me Gently B

WQXI-FM—Atlanta
(Jeff McCartney—MD)

* % OLIVIA NEWTON-JOHN—Heart Attack 19-10

* % CROSBY, STILLS AND NASH—Southern Cross 21-
16

* NEIL OIAMOND—Heartlight 26-19

* JOE COCKER AND JENNIFER WARNES—Up Where We
Belong 28-21

% BILLY JOEL—Pressure 29-24

oo LAURA BRANIGAN—Gloria

© OLANA ROSS—Muscles A

© LINDA RONSTADT—Get Closer A

o STRAY CATS—Rack This Town A

o JOE JACKSON—Steppin’ Out B

® JUICE NEWTON—Break It To Me Gently B

@ CHICAGO—1.ove Me Tomorrow X

© PAUL CARRACK—| Need You X

WBBQ-FM—Augusta
(Bruce Stevens—MD)
* % MICHAEL McDONALD— Keep Forgettin’ 2-1
% % FLEETWOOD MAC—Gypsy 3-2
* GLENN FREY—The One You Love 12-7
* AFLOCK OF SEAGULLS—| Ran 13-8
* MICHAEL MURPHEY—What's Forever For 14-9
© JUICE NEWTON—Break It To Me Gently B
© EVELYN KING—Love Come Down B
© RUSH—New World Man B
© CHICAGO—Love Me Tomorrow B
© STRAY CATS—Rock This Town A

(Continued on opposite page)
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® Continued from opposite page

© SURVIVOR—American Heartbeat A

© DONNA SUMMER-State Of Independence A

© OIANA ROSS —Muscles A

© MOVING PICTURES-What About Me A

o THE WHO—Athena X

© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong X

© REO SPEEDWAGON—Sweet Time X

© JOE JACKSON—Steppin’ Out X

© AIR SUPPLY—Young Love X

o CROSBY, STILLS AND NASH—Southern Cross X

o TONI BASIL—Mickey X

o STEEL BREEZE—You Don't Want Me Anymore X

® ABC—The Look Of Love X

® PAUL CARRACK—I Need You X

© NEIL DIAMOND-Heartlight X

® BILLY JOEL~Pressure X

© TON SNOW—Hungry Nights X

WCSC-AM—Charleston
(Chris Bailey—MD)
% JACKSON BROWNE—Somebody's Baby 4 2
% AMERICA—You Can Do Magic 5-3
* MEN AT WORK—Who Can It Be Now 8-4
* SANTANA—Hold On 11-8
* KENNY LOGGINS AND STEVE PERRY—Don't Fight It

o DONNA SUMMER—State Of Independence
oo LINDA RONSTADT—Get Closer

© AFLOCK OF SEAGULLS—| Ran B

® BILLY JOEL—Pressure B

© JOE JACKSON—Steppin’ Out B

® CHICAGO—Love Me Tomorrow B

© STRAY CATS—Rock This Town B

® ABC-The Look Of Love A

© DON HENLEY—fohnny Can't Read A

© THE POINTER SISTERS~I'm So Excited X
© THE GO GO'S—Get Up And Go X

© PAUL CARRACK—| Need You X

© LAURA BRANIGAN—Gloria X

® RUSH—New World Man X
 SYLVIA—Nobady X

WBCY-FM—Charlotte
{(Bob Kaghan—MD)
% % GLENN FREY—The One You Love 6-5
+ % KIM CARNES—Voyeur 15-11
+ KENNY LOGGINS AND STEVE PERRY—Don't Fight It
17-12

* A FLOCK OF SEAGULLS— Ran 22 16

* FLEETWOOD MAC—Gypsy 25-18

© DONNA SUMMER—State Of Independence A

© PAUL CARRACK - Need You A

© JOE COCKER AND JENNIFER WARNES—Up Where We
Belong A

. UNDI RONSTAOT—Get Closer A

o STRAY CATS—Roch This Town B

© JOE JACKSON—Steppin’ Out B

® CHICAGO—Love Me Tomorrow B

© THE WHO—-Athena B

© STEPHEN BISHOP—If Love Takes You Away X

® BILLY JOEL—Pressure X

© PAUL McCARTNEY—Tug Of Way X

© RICK SPRINGFIELD—| Get Excited X

© GEORGE HATCHER—Coming Home X

WSKZ-FM—Chattanooga
{David Carvoll-MD)

% % FLEETWOOD MAC—Gypsy 15-8

% GLENN FREY—The One You Love 17-12

* SANTANA—Hold On 12-9

A FLOCK OF SEAGULLS—I Ran 20 16

% THE WHO—Athena 25-21

oo OLIVIA NEWTON-JOHR—Heart Attack

oo PAUL CARRACK—1 Need You

© BAD COMPANY—Clectricland A

© KOOL AND THE GANG—Big Fun A

© ROBERT PLANT—Burning Down One Side X

® CHICAGO-Love Me Tomorrow X

© JOE JACKSON—Steppin’ Out X

® ABC—The Look Of Love X

® BILLY JOEL—Pressure X

WDCG-AM—Durham
(Randy Kabrich—MD)
© CROSBY, STILLS AND NASH—Southern Cross A
® BILLY JOEL—Pressure A
© TONI BASIL—Mickey A
© SURVIVOR—American Heartbeat A
© AFLOCK OF SEAGULLS—I Ran B
© LAURA BRANIGAN—Glona B
© JUICE NEWTON—Break it To Me Gently B
® JOE JACKSON—Steppin’ Out X
© PAUL CARRACK—I Need You X
© DON HENLEY—johnny Can't Read X
© STEEL BREEZE—You Oon't Want Me Anymare X
© THE WHD—Athena X
® ABC—The Look Of Love X
» AIR SUPPLY—Young Love X

WFLB-AM—Fayetteville
{Larry Canon—MD)

% % SYLVIA—Nobady 8-6

# % THE GAP BAND--You Dropped A Bomb On Me 12.8

# JUICE NEWTON—Break It To Me Gently 149

* KiM CARNES—Voyeur 15-12

 ARETHA FRANKLIN-Jump To it 16-13

oo LINDA RONSTADT—Get Closer

oo DIANA ROSS—Muscles

© MISSING PERSONS—Distination Unknown A

© MOVING PiCTURES—What About Me A

© CLIFF RICHARD— The Only Way Out A

© RAY PARKER JR.— II's Our Own Affair A

© BOBBY SPRINGFIELD— You'll Never Have ToFall In
Love Agan A

© BERTIE HIGGINS— Casablanca A

® CHICAGO— Love Me Tomorrow B

© JOE JACKSON— Sleppin’ Out X

© KARLA BONOFF— Please Be The One X

© THE POINTER SISTERS— I'm So Excited X

© TAVARES— A Penny For Your Thoughts X

© JEFFREY OSBORNE— On The Wings Of Love X

® BILLY JOEL- Pressure X

© RUSH— New World Man X

o STEVIE WONDER— Ribbon In The Sky X

© TANE CAIN— Holdin’ On X

© KENNY LOGGINS AND STEVE PERRY— Don't Fight It
X

© RED SPEEDWAGON— Sweet Time X
© A FLOCK OF SEAGULLS- | Ran X

© TONI BASILLE- Mickey X

© SUNRIZE- Who's Sticking It X

© THE WHO- Athena X

o DON HENLEY— Johnny Can't Read X
© STRAY CATS— Rock This Town X

WAXY-FM—Ft. Lauderdale
(Rick Shaw—MD)
# % LAURA BRANIGAN-Gloria 4-3
+ % AMERICA—You Can Do Magic 8-5
# MICHAEL McOONALD—| Keep Forgettin' 13 9
* SANTANA—Hold On 15-11
* FLEETWOOD MAC—Gypsy 24-15
oo AIR SUPPLY-Young Love
oo THE POINTER SISTERS—I'm So Excited
© BiLL MEOLEY—Right Here And Now A
© KIM CARNES—Voyeur A
© CROSBY, STILLS AND NASH—Southern Cross A

Radio

Radio
Specials

A weekly calendar of upcoming
network and syndicated music spe-
cials. Shows with mudtiple dates indi-
cate local stations have option of
broadcast time and dates.

Sept. 27, America, Musisstar Specials, RKO
Radioshows, one hour.

Sept. 27, Asia, Inner-View, Inner-View Net-
work, one hour.

Sept. 27, Greatest Rock Festivals, Continuous
History Of Rock And Roll, Rolling Stone Produc-
tions, one hour.

Sept. 27, Lionel Hampton, Music Makers,
Narwood, one hour.

Sept. 27, Loretta Lynn, Country Closeup, Nar-
wood, one hour.

Sept. 30-Oct. 3, The Rolling Stones—Past
And Present, Mutual Broadcasting, 12 hours.

QOct. 1-3, Genesis, Off The Record, Westwood
One, one hour.

0Oct. 1-3, Cheryl Lynn, Special Edition, West-
wood One. one hour.

Oct. 1-3, Michael Murphey, Live From Gil-
ley's, Westwood One, one hour.

Oct. 1-3, Rock Year 1974, The Rock Years:
Portrait Of An Era, Westwood One, one hour.

QOct. 1-3, Alabama, Weekly Country Music
Countdown, United Stations, three hours.

QOct. 1-3, Smokey Robinson, part one, Bud-
weiser Concert Hour, Westwood One, one hour.

0Oct. 1-3, Kenny Loggins, Rob Halford (Judas
Priest), Rock Album Countdown, Westwood One,
two hours.

QOct. 1-3, Jermaine Jackson, Jeffrey Osborne,
The Countdown, Westwood One, two hours.

Oct. 2, Charlie Daniels Band, Silver Eagle,
ABC Entertainment Network, 90 minutes.

0Oct. 2-3, Paul Anka, Michael Jackson, Moody
Blues, Soundtrack Of The 60s, Watermark, three
hours.

QOct. 2-3, Billy Squier, the Source, NBC, 90
minutes.

Oct. 2-3, Shirley Jones, “The King and I,”
Musical, Watermark, three hours.

Oct. 3, Boomtown Rats, BBC College Concert
Series, London Wavelength, one hour.

QOct. 3, Billy Squier, Best 0f The Biscuit, ABC
Rock Radio Network, one hour.

QOct. 4, The Animals, Continuous History Of
Rock And Roll, Rolling Stone Productions, one
hour.

Oct. 4, The Go-Go’s, Inner-View, Inner-View
Network, one hour.

0Oct. 4, Chicago, The Hot Ones, RKO Radio-
shows, one hour.

QOct. 4, Steve Lawrence and Eydie Gorme,
Music Makers, Narwood, one hour.

0Oct. 4, Ronnie Milsap, Country Closeup, Nar-
wood, one hour.

0Oct. 8-10, Queen, Off The Record, Westwood
One, one hour.

Oct. 8-10, Ray Parker, Special Edition, West-
wood One, one hour.

QOct. 8-10, Nazareth, Toronto, In Concert,
Westwood One, one hour.

Oct. 8-10, Superfest—Aretha Franklin, Third
World, Budweiser Concert Hour, Westwood One,
one hour.

Oct. 8-10, Rock Year 1975, The Rock Years:
Portrait Of An Era, Westwood One, one hour.

Oct. 8-10, Police, the Source, NBC, 90 min-
utes.

QOct. 8-10, Barbara Mandrell, Weekly Country
Music Countdown, United Stations, three hours.

QOct. 8-10, Billy Squier, Christine McVie, Rock
Album Countdown, Westwood One, two hours.

Oct. 8-10, Howard Johnson, Robert “Goodie”
Whitfield, The Countdown, Westwood One, two
hours.

0Oct. 9, Bill Anderson, Thrasher Brothers, Sil-
ver Eagle, ABC Entertainment Network, 90 min-
utes.

Oct. 9-10, Carol Channing, "The Pajama
Game,” Musical, Watermark, three hours.

Oct. 10, “Salute To Country,” Silver Eagle
Special, ABC Entertainment Network, 90 min-
utes.

Oct. 10, Men At Work, Billy Idal, King Biscuit
Flower Hour, ABC Rock Radio Network, one hour.

Oct. 11, Dave Brubeck, Music Makers, Nar-
wood, one hour.

0Oct. 11, Hank Williams Jr.,Country Closeup,
Narwood, one hour.

Oct. 11, Juice Newton, Musicstar Specials,
RKO Radioshows, one hour.

Oct. 11, British Invasion, part one, Contin-
uous History Of Rock And Roll, Rolling Stone
Productions, one hour.

VETERAN BLACK BROADCASTER

WATV’s Stewart Looks Back

By NELSON GEORGE

NEW YORK—When it was an-
nounced that some of Shelley Stew-
art’s friends in the black community
of Birmingham, Ala., together with
the Black Music Assn., would be
sponsoring a tribute to Stewart on
Oct. 15, it seemed like a good way to
salute a man who has been serving
his city for 33 years.

But the tribute has taken on
greater significance since Stewart,
the morning drive time air person-
ality at WATV, suffered a stroke
three weeks ago, immobilizing parts
of his body and forcing him off the
air for the first time in years.

Despite his illness, Stewart is in
good spirits. Recently, he reminisced
about his career and talked about
the changes in black radio since he
debuted in 1949. “After graduating
from Rosedale High in Birmingham,
I wanted to be a lawyer, but ended
up doing an hour-long rhythm &
blues show. It is a little-known fact
that while WEVD in Atlanta was the
first black-owned station in Amer-
ica, WATYV was the first station with
an all-black music format.

“After the first six months, I was
doing split shifts; 6 until 8 in
the morning, 11 to 12, and then 3
p-m. until signoff, since we’re a day-
timer. All this for $17.50 a week,
while the janitors were making $35.”

But if Stewart wasn't making
much money, his on-air role made
him a spckesman for Birmingham’s
black community. In the 1950s, be-
fore the civil rights movement made
the city’s racial unrest a national is-
sue, it was often a dangerous posi-
tion.

“l always had more problems
than a lot of blacks because of my
visibility,” Stewart recalls. “I'd talk
on the air about problems in the
area, about black aspirations, about
Eugene ‘Bull’ Connors, who would
later turn the dogs on the civil rights
demonstrations. I had my car stoned
by the KKK. One night they even
went up and cut the wires to our
tower.

“The most frightening moment |
ever had was in 1960 when I was
deejaying what we call a disco now
ata white teenage club out in a white
section. Well, sometime that evening
I was informed that about 75 KKK
members wanted me to come out-
side and speak to them,” says Stew-
art with a chuckle. *I had to run for

Pro-
Motions

® Continued from page 24

The KMIK balloon made its
maiden flight at the Oregon State
Fair in conjunction with a Pablo
Cruise concert and debuted in
downtown Portland at Waterfront
Park for the United Way kickoff.
The balloon is available to station
clients for openings and special pro-
motions and will be used to support
various community activities.

x k%

WEMP Milwaukee will celebrate
47 years of service to the Milwaukee
area in promotions under the ban-
ner “47 Years And Still Making
Memories.” Fabulous Fifties week-
ends. greetings from former WEMP
air personalities. musical hits which
were broken on WEMP, and salutes
from the station’s earliest advertisers
will be included in on-air promo-
tions.

www americanradiohistorv com

my life. If it wasn’t for those white
teenagers holding the KKK off, it
would have been over.”

Looking at black radio today,
Stewart sees it on a definite upswing.
“There was a period in the 1970s
when too many black stations were
trying to sound white,” says Stewart.
“They were leaving the community
behind. You could listen to them
and not know who they were broad-
casting for. They were trying to be
top 40 stations. | find that the shift is
back to identification with the black
community.”

Stewart cites WATV as an ex-
ample of this approach. The station
was rated fourth in the market with a
7.3 in the most recent Arbitron sur-
vey behind three FM stations. It is

the top-rated AM and top-rated
black oriented station in the Bir-
mingham/Jefferson County area.
Stewart, who also serves as WATV’s
sales manager, feels these numbers
“make us the strongest black AM in
the country, and we're a daytimer.”

“Personality and community
identification is the key.” says Stew-
art. “I’ve been on the air since the
1940s. Erskine Faush, who follows
me on the air, has been at WATV
since 195]. Yet, we both can still
deal with the music. The first black
artist I met was Elmore James, but I
still play and understand the appeal
of Rick James' ‘Hard To Get." This
mix of new music and traditional
values is the heart and soul of good
black radio.”

BILLBOARD RADIO JOB MART

« Position Wanted

+ Position
Available

= Services

- $30.00 per inch

WE ACCEPT
ALL MAJOR
CREDIT CARDS

City

Name

ADDRESS ALL ADS: JEFF SERRETTE

Blllbwd an Marl. 1515 Broadwa ag Now York.
NY Phone: (212) 764-7388 (locally) or
(ann" 22}7524 [Out of State). Use any major
credit card when calling in your advertisement

- —
PAYMENT MUST ACCOMPANY ORDER — —

Address

State Zip

Telephone

TIMBERLINE
PRODUCTIONS
Box 9541 So. Station,
Denver, CO 80209
(303) 756-9091

Attention Program Directors
Draw attention to your weekends inexpen-
sively with well-known personality, Chuck
Buell and a strong specialized program. Each
week 3 hours of the hits from the 50’'s, 60's,
& 70's and the stories behind them. Send or
call for your demo tape today.

CURRENT AND CLASSIC
AIRCHECKS!

Special Issue # S-4 features Salt
Lake City & Minneapolis-St. Paul,
with KRSP, KCPX, KRSP-FM, KFMY,
KISN and KCPX-FM from Salt Lake,
andKQRS,KDWB-FM,WLOL,KDWB
and KSTP-FM from Minneapolis.
Cassettes, $5.50.

Current issue # 29 features KFl/
Lohman & Barkley, KCBQ/Charlie
& Harrigan, K101/Chuck Brown-
ing, WLS/Don Geronimo, K59-
Honolulu/Aku, KIQQ, KRLA,
KISW-Seattle, and from Sacra-
mento, KROY-FM and KSFM. 90-
minute cassettes, $5.50.

Classic issue #C-23 features
WMCA /Gary Stevens-1965, WRKO/
Dale Dorman-1969, KHJ/John
Sebastian-1978, KFWB/B. Mitchell
Reed-1961, B100/Beaver Cleaver-
1976, plus KIIS-FM-1976, KFRC-
1975, K100-1974,and KKDJ-1974.
Cassettes, $10.50.
CALIFORNIA AIRCHECK

Dept. BB—Box 4408
San Diego, CA 92104

ATTENTION
URBAN & BLACK MUSIC DJ'S

Why not give listeners the news, artist bios
and inside info they really want?
Why just give time, temps and sports scores?
Why not talk about:
- The Isley Brother who died
« Why Rick James changed his name
- How Ray Parker got filthy rich by age 16
All that and much moref! For your free
sample, write:

THE LPJ LETTER

314 W. 70th St.
Los Angetes, CA 90003

WANTED:

Announcers with perfect English! One
hour cassette tape from Language Im-
provement Services will improve your
grammar and increase your vocabulary.
Results guaranteed. Send $9.95 to LIPS,
416 West San Ysidro Blvd. Suite K-33,
Dept. B, San Diego, CA 92073.

BLACK AND URBAN
MUSIC PROGRAMMERS . . ..

Would you like to take your listeners to
Hollywood?

Would you like to take them backstage with
some of the hottest names in show
business?

If it sounds good to you, then you're ready
for the hottest new syndicated show in
radio. It's RADIOSCOPE: THE ENTER-
TAINMENT MAGAZINE OF THE AIR . . .
and it's yours FREE—no strings attached.

Sound good? Write:
LEE BAILEY PRODUCTIONS

5664 Raber Street, Los , CA. 90042
Or Catl: (213) 256-2778

BARGAIN RECORDING TAPE

10” hubs. 1 mil, 3600’ approx. length. Re-
corded once, syndication recycled surplus.
$1.39 per hub. min. order 10 hubs, sample
$2.50. Price includes shipping, payment
with order.

Bil Taylor

COUNTRY CONSULTANTS
1425 E. Orange Grove
Pasadena, CA 91104

INSIDE COUNTRY

Designed With The Country DJ In
Mind. Current arist bios, Monthly

Calendar, Country Trivia We do the
research! You sound informed' Send

tor FREE sample

Inside Country
6000 Fulton Ave., Suite 12-B
Van Nuys, CA 91401

COUNTRY CONSULTANTS

Is your competition on automated or live
assist FM using a syndicated music service?
They are extremely vulnerable! Your full-
time AM signal can win with my country
format.
Bill Tayior
COUNTRY CONSULTANTS
1425 E. Orange Grove
Pasadena, CA 91104
{213) 791-4836
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Rock Albums & Top Tracks

€ Copyright 1982, Biliboard Publications Inc No part of this publication may be reproduced
stored In a retr:eval system or transmuitted. 10 any torm or by any means. electronic. mechamcal
photocopying. recording. or-otherwise. without the prior written permission of the publisher

Rock Albums

BILLY SQUIER—Emotions In Mation, Capitol
RUSH-Signals, Mercury

FLEETWOOD MAC—Mirage, Warner Bros.
ROBERT PLANT—Pictures At Eleven, Swan Song
BAD COMPANY—Rough Diamonds, Swan Song
DON HENLEY—-! Can't Stand Still. Asylum
SANTANA—Shango

MEN AT WORK—Business As Usual, Columbia

STEVE WINWOOD—Talking Back To The Night,
Island

SOUNDTRACK—Fast Times At Ridgemont High,
Asylum

JUDAS PRIEST—Screaming For Vengeance,
Columbia

EDDIE MONEY—No Control, Columbia (EP)
PETER GABRIEL-Security, Geffen

KENNY LOGGINS—High Adventure (Columbia)
STEEL BREEZE—Steel Breeze (RCA)

A FLOCK OF SEAGULLS—A Fiock Of Seagulls, Jive/
Anista

THE CLASH—Combat Rock, Epic

JOHN COUGAR—American Fool, Riva/Mercury
(Polygram)

MIKE RUTHERFORD—Acting Very Strange, Atlantic
AEROSMITH—Rock In A Hard Place, Columbia
.38 SPECIAL-Special Forces, A&M

THE ALAN PARSONS PROJECT—Eye In The Sky,
Arista

BRUCE SPRINGSTEEN—Nebraska, Columbia
STRAY CATS—Built For Speed, EMI-America

JOHNNY VAN ZANT BAND-Last Of The Wild Ones,
Polydor

SAGA—Worlds Apart, Portrait
MICHAEL STANLEY BAND—M SB., EMi-America

GEORGE THOROGOOD—Bad To The Bone, EMI
America

CROSBY, STILLS AND NASH-Daylight Again,
Atlantic

SPYS—Spys, EMI/America

URIAH HEEP—Abominog, Mercury

RANDY MEISNER—Never Been In Love, Epic (12
inch)

GENESIS—Three Sides Live, Atlantic

THE GO-GO'S—Vacation, |.R.S.
HUGHES/THRALL—Hughes/Thrall, Boulevard
SHERRIFF—Sherriff, Capitol

GLENN FREY—No Fun Aloud, Elektra/Asylum
THE FIXX—Shuttered Room, MCA
WRABIT—Tracks, MCA

REO SPEEDWAGON—Good Trouble, Epic

NOVO COMBO—Animation Generation, Polydor
ICEHOUSE—Primitive Man, Chrysalis
TAXXI-States Of Emergency, Fantasy

PETE TOWNSHEND—-AIl The Best Cowboys Have
Chinese Eyes, Atco

KENNY LOGGINS & STEVE PERRY—Don't Fight It,
Columbia (45)

JOAN JETT AND THE BLACKHEARTS—Do You
Wanna Touch Me?, Boardwalk (12 inch)

THE HEADPINS—Turn It Loud, Atco

THE LORDS OF THE NEW CHURCH-Open Your
Eyes, I.R.S. (12 inch)

BILLY JOEL-Pressure, Columbia (45)

Top Adds

BRUCE SPRINGSTEEN—Nebraska, Columbia

PETER GABRIEL—Security, Geffen

LINDA RONSTADT—Get Closer, Elektra/Asylum, 12 Inch

DIRE STRAITS—Love Over Gold, Warner Bros.

MIKE RUTHERFORD—Acting Very Strange, Atlantic

UTOPIA—Utopia, Network

SAGA—Worlds Apart, Portrait

NOVO COMBO—Animation Generation, Polydor
THE CLASH—Combat Rock, Epic
STEEL BREEZE—Steel Breeze, RCA
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Survey For Week Ending 10/2/82

Top Tracks

ARTIST-Title, Label

BILLY SQUIER—-Everybody Wants You,

WEEKS
Capitol

AT #1
6

RUSH—-New World Man. Mercury
THE WHO—Athena, Warner Bros.

KENNY LOGGINS AND STEVE PERRY-Don't Fight
It, Columbia

FLEETWOOD MAC-Gypsy, Warner Bros.
DON HENLEY—Dirty Laundry, Asylum
.38 SPECIAL—You Keep Runnin’ Away, A&M

JUDAS PRIEST—You've Got Another Thing Coming,
Columbia

BAD COMPANY—Electricland, Swan Song
ROBERT PLANT—Worse Than Detroit, Swan Song

THE ALAN PARSONS PROJECT—Eye In The Sky,
Anista

ROBERT PLANT—Burning Down One Side, Swan
Song

JOHN COUGAR-Jack And Diane, Riva/Mercury,
Polygram

EDDIE MONEY—Shakin', Columbia
STEVE WINWOOD-Still In The Game, Island

JACKSON BROWNE—Somebody's Baby,
Asylum (45)

SANTANA-Hold On, Columbia

STEEL BREEZE—You Don't Want Me Anymore, RCA
A FLOCK OF SEAGULLS-I Ran, Anista

STEVE WINWOOD—Valerie, Island

JOAN JETT AND THE BLACKHEARTS-Do You
Wanna Touch Me, Boardwalk

THE WHO—Eminence Front, Warner Bros.
BILLY SQUIER—Learn How To Live, Capitol

SAMMY HAGAR-Fast Times At Ridgemont High,
Full Moon/Asylum

SANTANA—Nowhere To Run, Columbia
RUSH—Analog Kid, Mercury

EDDIE MONEY—Think I'm in Love, Columbia
ROBERT PLANT—Pledge Pin, Swan Song

JOE JACKSON—Steppin’ Out, A&M
RUSH-Subdivisions, Mercury

PETER GABRIEL—Shock The Monkey, Geffen
BILLY JOEL—Pressure, Columbia

SHERRIFF=You Remind Me, Capitol

THE CLASH—Should | Stay Or Should | Go?, Epic

MICHAEL STANLEY BAND—In Between The Lines,
EMI-America

.38 SPECIAL—Chain Lightning, A&M
SPYS—Don't Run My Life, EMI-America

GEORGE THOROGOOD AND THE DESTROYERS—
Bad To The Bone, EMI-America

JOHN COUGAR—Thundering Hearts, Riva/Mercury
MIKE RUTHERFORD—Maxine, Atlantic

JOHNNY VAN ZANT BAND-It's You, Polydor

JOE WALSH-Waffle Stomp, Asylum

BAD COMPANY—Racetrack, Swan Song

DON HENLEY—Better Hang Up, Asylum

THE WHO-Dangerous, Warner Bros.

THE GO GO'S—Get Up And Go, I.R.S.

THE WHO-It's Hard, Warner Bros.
PRODUCERS—She Sheila, Portrait

THE PAYOLAS—Eyes Of A Stranger, A&M

THE WHO—Cry if You Want, Warner Bros.

WALL OF VOODOO—Mexican Radio, I.R.S.

THE GO-GO’S—Vacation, |RS.

NAZARETH—-Love Leads To Madness, A&M
HAIRCUT ONE HUNDRED—Favourite Shirts, Arista

WARREN ZEVON—Let Nothing Come Between You,
Asylum

TALK TALK—Talk Talk, EMI
RIOT—Showdown, Elektra

JOHN COUGAR—Hurts So Good, Riva/Mercury
(Polygram)

FLEETWOOD MAC—Hold Me, Warner Bros.
REO SPEEDWAGON—Keep The Fire Burning, Epic

A compilation of Rock Radio Airplay as indicated by the nations leading Album oriented and Top Track stations.
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gvgghington Roundup |

WSM Investigation Sought

The NAACP, the National Black
Media Coalition (NBMC) and the
Middle Tennessee Community
Communications Coalition have
filed a petition with the FCC for a
full investigation into charges that
the present owners of Nashville’s
WSM-AM-FM have been guilty of
racial discrimination and antitrust
activity toward a new minority com-
petitor.

The owner. the NLT Corp., is ac-
cused of conspiring to prevent a
competing television station,
WNGE-TV, from being sold to the
minority-controlled group, Nash-
ville Television, Inc. The petition
states that NLT told advertsers that
“a minority company was per se in-
capable of responsibly handling the
affairs of advertisers at a major mar-
ket television station.”

NLT is now scheduled to merge
with another group. American Gen-
eral Corp. (AGC), and the country
music AM station and its urban con-

temporary format FM counterpart
are part of the license transfer pack-
age. The NAACP and the other peti-
tioners allege that American Gen-
eral’s application is incomplete as
filed, and that the NLT and pro-
posed ABC programming for both
the AM and FM stations “perpetu-
ates and reinforces the institutional
segregation which continues to be
prevalent throughout its scrvice
area.”

The brief also states that blacks
are neither featured nor appear with
any frequency on the “Grand Ole
Opry” program, and black concerns
are “seldom addressed on other pro-
grams.”

A staffer at the FCC says that re-
sponses to the petition from NLT
and ABC are expected soon. The
NAACP/NBMC petition was re-
ccived by the FCC's broadcast li-
cense bureau Sept. 9. The petition
calls for the transter applications to
be denied by the Commission.

National Programming

7 >
® Continued from page 25

“Flexiformat,” cxplains Radio-
radio director of programming Les-
lie Corn, “represents a new type of
presentation never before used in
network radio. Available in two
modes, fully and partially produced,
this service offers no host tracks in
the programs. but rather permits lo-
cal affiliates to localize these shows
by having their own DJs read CBS
supplied scripts.

“We feel this option will offer a
strong local sound to a major pro-
gramming event, an important fea-
ture for stations seeking a high pro-
file in their marketplaces.” she says.

“The Great Ones Of 82" will rank
the year's top songs with a point sys-
tem based on the number of weeks
spent at the top ot the charts in vari-
ous trade publications.

In addition. the special will fca-
ture interviews with an assortment
of major artists, many of whom have
already reached number one status
in 1982: Hall & Oates. the J. Geils
Band. Joan Jett. Paul McCartney.
Toto, Foreigner, Journey, Olivia
Newton-John and Chicago.

The special will also include in its
mix of 80% music and 20% features a
review of the music events of 1982,
including the tours of the Rolling
Stones, the Doobie Brothers and the
Who. The show is being produced
by the Creative Factor, which previ-
ously produced *“Barry Manilow:
Live Coast To Coast” and “The
Great American Summer.”

Radioradio host Kris Erik Stevens
will host a two-hour program on the
legends, magic and music of Hal-
loween on “Night Moves,” to be
broadcast Oct. 30. The show will be
80% music and will range from Sheb
Wooley’s “Purple People Eater™ to
Bobby “Boris” Pickett’s “Monster
Mash™ to the Police’s “Spirits In The
Material World.” The Creative Fac-
tor is also planning its own Hallo-
ween show, “The Rock Pumpkin,”
which will include excerpts from
“The Rocky Horror Picture Show,”
“War Of The Worlds™ and rock mu-
sic with a Halloween tlavor. Ozzy
Osbourne and Vincent Price are in-
cluded in the cast.

* Kk K

Narwood Productions’ “Country
Closeup” show is being heard by
16.4 million adult listeners, accord-

ing to a Narwood-commissioned

study by R.H. Bruskin Assoc. The

show. hosted by Glen Campbell, is

heard on 400 stations cach weekend.
LR S ¢

NBC, under an agrecement with
the Country Music Assn., will offer
its affiliates a special CMA post-
awards program Oct. || from Opry-
land in Nashville following the
CBS-TV show ot the awards. The
broadcast will be co-hosted by
Ralph Emery of the Grand Ole
Opry and country singer Bill Ander-
son.

NBC will also present “A Half-
Century Of NBC Comedy,” a two-
hour pre-Thanksgiving retrospec-
tive on superstar comedians who
have been associated with the NBC
Radio and Television Networks
from the 1930s to present—trom Will
Rogers to Johnny Carson. The show
will also include Groucho Marx,
W.C. Fields. Jack Benny. George
Burns. Bob Hope, Milton Berle,
Stan Freberg. Flip Wilson. and ex-
cerpts from “Saturday Night Live.™
NBC has also added WWLX Lex-
ington, Ala. and WILJ Tupelo,
Miss.

*x K K

Susan Storms has
been promoted to
vice president, crea-
tive services for
United Stations.
She will function as
liaison between the
: network and the

Storms artists that appear
on the shows United produces and
distributes. She will continue her
former responsibilities as director of
client services, overseeing advertis-
ing and publicity activities. United is
planning a “Christmas With The
Oak Ridge Boys” special and a
“Ronnie Milsap’s Golden Decade”
for New Year’s Day. These are in
addition to a Thanksgiving special
called ‘“‘Charlie Daniels And
Friends.”

* Kk K

Dom Giofre is named administra-
tor, NBC radio press, succeeding
Pete Hamilton, who is promoted 10
administrator, NBC corporate infor-
mation. Giofre was formerly with
the NBC press office, leaving in 1977
to become a consultant, working
most recently for WNBC.
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YesterHits

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK.

POP SINGLES—-10 Years Ago
1. Baby Den’t Get Hooked On Me, Mac
Davis, Columbia
2. Black & White, Three Dog Night, Dunhill
3. Saturday In The Park, Chicago,
Columbia
4. Back Stabbers, 0'Jays, Philadelphia
International
5. Ben, Michael Jackson, Motown
. Everybody Plays The Fool, Main
Ingredient, RCA
. Go All The Way, Raspberries, Capitol
. Use Me, Bill Withers, Sussex
. Burning Love, Elvis Presley, RCA
. Popcorn, Hot Butter, Musicor

POP SINGLES—20 Years Ago
. Sherry, Four Seasons, Vee Jay
. Rambiin Rose, Nat King Cole, Capitol
. Green Onions, Booker T & MGs, Stax
. Monster Mash, Bobby Pickett & Crypt
Kickers, Garpax
. Sheila, Tommy Roe, ABC-Paramount
. Let’s Dance, Chris Montez, Monogram
. Alley Cat, Bent Fabric, Atco
. Patches, Dickey Lee, Smash
. You Belong To Me, Duprees, Coed
10. Teen Age Idol, Rick Nelson, Imperial
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TOP LPs—10 Years Ago
1. Chicago V, Columbia
2. Big Bambu, Cheech & Chong, Ode

3. Never A Dull Moment, Rod Stewart,
Mercury

4. Carney, Leon Russell, Shelter

5. Trilogy, Emerson, Lake & Palmer,
Cotiltion

6. Seven Separate Fools, Three Dog Night,
ABC/Dunbilt

7. Moods, Neil Diamond, Uni
8. Honky Chateau, Elton John, Uni
9. Himself, Gilbert 0'Sullivan, MAM

10. Live, Carlos Santana & Buddy Miles,
Columbia

TOP LPs—20 Years Ago

1. West Side Story, Soundtrack, Columbia

2. Modern Sounds In Country & Western,
Ray Charles, ABC-Paramount

3. Peter, Paul & Mary, Warner Bros.

4. The Music Man, Soundtrack, Warner
Bros.

5. The Stripper & Other Fun Songs, David
Rose & Orchestra, MGM

6. Roses Are Red, Bobby Vinton, Epic

7. Ray Charles, Greatest Hits, ABC-
Paramount

8. Pot Luck, Elvis Presley, RCA Victor

9. Something Special, Kingston Trio,
Capitol

10. Hatari' Henry Mancini, RCA Victor

COUNTRY SINGLES—10 Years Ago
1. | Ain't Never, Mel Tillis & Statesiders,
MGM
2. If You Leave Me Tonight I'll Cry, Jerry
Wallace, Decca
3. | Can't Stop Loving You, Conway Twitty,
Decca
4. When The Snow Is On The Roses, Sonny
James, Columbia
5. This Little Girl Of Mine, Faron Young,
Mercury
6. Here | Am Again, Loretta Lynn, Decca
7. Oney, Johnny Cash, Columbia
8. If It Ain't Love (Let’s Leave It Alone),
Connie Smith, RCA
9. Funny Face, Donna Fargo, Dot
10. Missing You, }im Reeves, RCA

SOUL SINGLES-10 Years Ago

1. Good Foot, Part, 1, James Brown,
Polydor

2. Everybody Plays The Fool, Main
Ingredient, RCA

3. Freddie’s Dead, Curtis Mayfield, Curtom

4. Use Me, Bill Withers, Sussex

5. I'll Be Around/How Could I Let You Get
Away, Spinners, Atlantic

6. (They Long To Be) Close To You, lerry
Butler & Brenda Lee Eager, Mercury

7. My Man Is A Sweet Man, Millie
Jackson, Spring

8. Ben, Michael Jackson, Motown

9. Woman Don’t Go Astray, King Floyd,
Chimneyville

10. Think (About It), Lynn Collins, People

" New OnTheCharts_|

STRAY CATS
“Rock This Town"—%‘?

Although the Stray Cats are originally from Long Island, they first estab-
lished themselves as recording artists in London. The group quickly builtup a
wide audience on the British club circuit, attracting such fans as Mick Jagger
and Keith Richards, plus member of the Pretenders, the Clash and the Ban-

shees.

Following a 1981 performance on the ABC television show “Fridays,” the
Stray Cats signed with EMI America. Their debut album, “Built For Speed,” is
produced by Dave Edmunds, Hein Hovan and the group. It contains some of
the material from their two British albums, “Stray Cats” and “Gonna Ball.”

Stray Cats members are Brian Setzer, guitar; Lee Rocker, bass; and Slim
Jim Phantom, drums. For more information about the group, contact EMI
America Records, 1370 Ave. of the Americas, New York, N.Y. 10019; (212)

757-7470.

This feature is designed to spotlight acts making their debut on Billboard’s Hot
100 and Top LPs & Tape charts. For newcomers on the Black and Country

charts, see pages 33 and 33.

® Continued from page 22

station, which recently moved to
Manhattan (Billboard, Sept. 25), is
using the Empire State Building as
its transmitter site.

* * %

Schwartz Carruthers

of WWDE and WPEX Norfolk. He
had been with CBS for five years,
serving as Midwest sales manager,
CBS-FM national sales manager in
Chicago and general sales manager
of WBBM-FM Chicago. ... KHTZ
Los Angeles DJ Mike Carruthers is
the host for the new 20th Century-
Fox tv show, “The Best Of The Mid-
night Special.” The weekly, hour-
long nationally syndicated show de-
buted Saturday (25). In addition to
his duties at KHTZ, Carruthers also
narrates the ABC Radio Network’s
“Spotlight Specials.”
*x * *

KJOT Boise has dropped most of
its automated country format in fa-

Joseph D. Schwartz is upped to
vice president and general manager
vor of live jocks. The lineup includes
Bernie, morning drive; Byron Paul,
10a.m. to 2 p.m.; Chris Adams, 2 to 6
p-m.; and Shawn Kimmel, 6 p.m. to
midnight. The station retains its
automated format overnight. ...
The new lineup at WMAY-AM
Springfield, Il 1s p.d. Rob Baxter,
morning drive; Dave Allen, mid-
days; music director Sid Wood, af-
ternoon drive; Chuck Gardner, eve-
nings; and Larry Macklin,

Vox Jox

overnights. ... Steve Taylor is the
new promotions director at WHLY
(Y-106) Orlando. He has been with
the station for more than three years,
serving most recently as assistant
p.d./operations. ... A.J. Aurichio,
executive vice president of Arbitron,
has been appointed vice president of
the Control Data Corp. in Min-
neapolis. He retains his current post.

* X *

Almost 40 stations have signed up
to broadcast from Opryland Hotel in
Nashville during Country Music
Week (also known as DeeJay Week),
Oct. 11-15. Among those stations
signed up are WIBK Knoxuville,
WIL St. Louis, WMAQ Chicago,
WWWW Detroit, KLAC Los An-
geles, WQIK Jacksonville, WDLW
Boston, KLLL Lubbock, Tex. and
WMNI Columbus, Ohio.

* K K

Rob Edwards is upped to vice
president of programming for the
Los Angeles/San Francisco division
of Bonneville International, over-
seeing KOIT San Francisco and
KBIG Los Angeles. He is credited
with implementing the “Daybreak”
easy listening morning drive concept
incorporating teams in Los Angeles.
... At KIMN Denver, Scott Jenkins
is the new 2 to 5:30 a.m. personality.
He was at WPGC Washington.
Randy Jay moves to the 10 p.m. to 2
a.m. slot. ... Chuck Jackson is the
new afternoon drive jock at WIVY-
FM Jacksonville, while Rick Wil-
liams moves to the 6 to 10 p.m. shift.
... Chris Trane is now at WKXX
Birmingham from 6 to 10 p.m. ...
Nancy Johnson is the new music di-
rector at KKRD-FM Wichita. . . .
Sharen O’Day is now doing the 7
p-m. to midnight shift at WWSA-
AM Savannah. She was with WAEV
Savannah.

www.americanradiohistorv.com
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These are the most popular singles as compiled from radio station
airplay reports.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

LOVE WILL TURN YOU AROUND WEEKS
Kenny Rogers, Liberty 1471 (Lionsmate/Deb Dave/Briarpatch, Asztl

ASCAP/BMI)

BLUE EYES

Eiton John, Geffen 7-29954 (Intersong, ASCAP)

EYE IN THE SKY

The Alan Parsons Project, Arista 0696 (Woolfsongs/Careers, BMI)

WHAT'S FOREVER FOR

Michael Murphey, EMI-America 1466 (Tree, BMI)

BREAK IT TO ME GENTLY

Juice Newton, Capitol 9822 (Northern, ASCAP)

YOU CAN DO MAGIC

America, Capitol 5142 (April/Russell Ballard, ASCAP)

THE ONE YOU LOVE

Glenn Frey, Asylum 7-69974 (Elektra) (Red Cloud/Night River, ASCAP)
HARD TO SAY I'M SORRY

Chicago, Full Moon/Warner Bros. 7-29979

(Double Virgo, ASCAP/Foster Freeze, BMI)

WASTED ON THE WAY

Crosby, Stills & Nash, Atlantic 4058 (Putzy Putzy, ASCAP)

HEARTLIGHT

Neil Diamond, Columbia 38-03219 (Stonebridge/New Hidden Valley, ASCAP/
Carole Bayer Sager, BMI)

LET IT BE ME

Willie Nelson, Columbia 18-03073 (MCA, BMIy

| KEEP FORGETTIN'

Michael McDonald, Warner Bros. 7-29933 (Genevieve, ASCAP/Edzactly, BMI)
I'M THE ONE

Roberta Fiack, Atiantic 4068 (Antisia, ASCAP)

UP WHERE WE BELONG

Joe Cocker And Jennifer Warnes, Island 7-99996 (Atlantic) (Famous, ASCAP/
Ensign, BMI)

HE GOT YOU

Ronnie Milsap, RCA 13286 (Chriswood, BM!/Murfeezongs, ASCAP)
SOMEBODY'S BABY

Jackson Browne, Asylum 7-69982 (Elektra) (Jackson Browne/Kortchmar, ASCAP)
TAKE T AWAY

Paul McCartney, Columbia 18-03018 (MPL Communications, ASCAP)

NOBODY

Sylvia, RCA 13223 (Tom Collins, BMIy

FOR YOU

Dionne Warwick, Arista 0701 (Garden Rake/Warner-Tamerlane, BMI/Entente/
Sweet Harmony/WB, ASCAP)

GYPSY

Fleetwood Mac, Warner Bros. 7-29918 (Fleetwood Mac/Welsh Witch, BMI)
| WILL ALWAYS LOVE YOU

Dolly Parton, RCA 132%™ 'Velvet Apple, BMI)

YOUNG LOVE

Air Supply, Arista 1005, careers/Bestall Reynolds, BMI/Riva, PRS)
LOVE OR LET ME BE LONELY

Paul Davis, Arista 0697 (Porpete/Clarence Scarborough, EMI)

HOLD ME

Fleetwood Mac, Warner Bros. 7-29966

(Fleetwood Mac, BMI/Red Snapper, ASCAP)

| ONLY WANT TO BE WITH YOU

Nicollette Larson, Warner Bros. 7-29948 (Chappell, ASCAP)

THEMES FROM ET.

Walter Murphy, MCA 52099 (MCA, BMI)

PLEASE BE THE ONE

Karla Bonoff, Columbia 18:03172 (Seagrape, BMI)

RIBBON [N THE SKY

Stevie Wonder, Tamla 1639 (Motown) (lobete/Black Bull, ASCAP)
EVEN THE NIGHTS ARE BETTER

Air Supply, Arista 0692 (Hall-Clement/Welk, BMI)

ROUTE 101

Herb Alpert, A&M 2422 (Irving/Calguin, BMI)

IF LOYE TAKES YOU AWAY

Stephen Bishop, Warner Bros. 7-29924 (Stephen Bishop/Dijon, BMI)
ABRACADABRA

The Steve Miller Band, Capitol 5126 (Sailor, ASCAP)

YOU SHOULD HEAR HOW SHE TALKS ABOUT YOU

Melissa Manchester, Arista 0676 (Snow/Body Electric/Warner-Tamerlane, BMI)
ON THE WINGS OF LOVE

Jeffrey Osborne, A&M 2434 (Lincoln Pond/Almo/March 9, ASCAP)
SOUTHERN CROSS

Crosby, Stills And Nash, Atlantic 7-89969 (Kenwon/Catpatch/Gold Hill, ASCAP)
HEY BABY

Anne Murray, Capitol 5145 (LeBill/Unart, BM1)

LOVE ME TOMORROW

Chicago, Full Moon/Warner Bros. 7-29911 (Doubie Virgo/Foster Frees/lrving,
BMI)

I'M NEVER GONNA SAY GOODBYE

Billy Preston, Motown 1615 (Transuniversal/Artie Butler, ASCAP/The Dreamerse,
BMI)

FANDANGO

Herb Alpert, A&M 2441 (Irving/Calquin, BMI)

WORK SO HARD

Matthew Wilder, Arista 0703 (Streetwise/Foghorn/Big Ears, ASCAP)
EYE OF THE TIGER

Survivor, Scotti Bros. 502912 (Epic)

(Holy Moley/Rude, BMI/WB/Easy Action, ASCAP)}

TAKE ME DOWN

Alabama, RCA 13210 (Chinnichap/Careers/Irving/Down ‘N’ Dixie, BMI)
PRETTY KITTY

George Fishotf, MMG 2-2 (The Moss, ASCAP)

AIN'T NOTHING LIKE THE REAL THING/YOU'RE ALL | NEED TO GET BY
Chris Christian, Boardwalk 7-11-149 (Jobete, ASCAP}

AMERICAN MUSIC

Pointer Sisters, Planet 13254 (RCA) (Ensign/Parker McGee, BMI)
PERSONALLY

Karla Bonoff, Columbia 18-02805 (Tree/Five Of A Kind, BMI)

SARA

Bill Champlin, Elektra 47456 (JSH, ASCAP/Thickofit, BM1)

SEASONS OF THE HEART

John Denver, RCA 13270 (Cherry Lane, ASCAP)

IF THE LOVE FITS WEAR IT

Leslie Pearl, RCA 13235 (Michae! O'Connor, BM1/0'Connor, ASCAP)
OH JULIE

Barry Manilow, Arista 0698 (Shaky, BMI)

v Superstars are awarded to those products demonstrating the greatest airplay gains this week (Prime Movers).
¥ Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America seal
| for sales of 1,000,000 units (seal indicated by dot). & Recording Industry Assn. of America seal for sales of 2,000,000

units (seal indicated by triangle).
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itboord Hot Country Singles .

BMI; Churchill 94005 (MCA)

TITLE—-Artist (Producer) v [ BE S.E TITLE-Artist (Producer)
Witer; Publisher, Licensee;-Label & Number (Dist. Label) Fe | ¢ £ | Writer, Publisher, Licensee; Label & Number (Dist. Label)
| PUT YOUR DREAMS AWAY—Mickey Gilley (. €. 25 | 16 | SHE'S :401 REALL‘YECHEATIN'
Nos She's Just Gettin’ Even)—Moe Bandy (R. Baher)
R. ’Lme::h), W. Holyfield; United Artists/Lion-Hearted/Ides Of . sl Shaffer; Baray/Wood Hall, BD)‘I; C:I:nmbi'; ylt-l)Z?SGer
sl J e 43 | 5| DONT IT BREAK YOUR HEART Stevs wariner (1. Cline)
i/? 6 | 10 | 1 WISH YOU COULD HAVE TURNED =ca Df;'adde A. Jordan; Collins Court/Jack and Bill (Welk Music Group), ASCAP;
o e T e Aol 50 | 4| SURE FEELS LKE
Throchmorton; Tree, 095 P'.j‘
" - LOVE—Larry Gatlin & The Gatlin Brothers Band (). Crutchfield
g P T e Lot & e ﬁ L Gathn Loy Gatin, BWI: Columba 1503155
5 | 12 | 1 JUST CAME HERE 46 4 | STEP BACK—Ronnie McDowell (B. Killen)
TO DANCE—David Frizzell & Shelly West (S. Garrett, S. Dorff) C. Morris; Tree, BMI; Epic 03203
L Speh L L e, (), Glmest: o) e 2| 7 (M NOT) A CANDLE IN THE WIND bty e 0. el
<hzl 8 |10 | 1 WILL ALWAYS LOVE YOU/DO | EVER - e, WS, Rices Seallowtork, I9EAT: Catumoi
CROSS YOUR MIND';‘rle(y;A P;non (D. Parton, G. Perry) ﬁ 49 5 :E\SIE:.?IKAEN[F)M(.)%IIE"?) IN LOVE
D. Parton; Yelvet Apple, BMI; —The Osmond Brothers (R. Hall)
R Murrah, S. Anders, R. Alives; Blackwood/Magic Castle, BMI/April/Widmont,
I Rl B L She e ASCAP: Eikbra/Curs 760068 L e
A 11 | 9 | HE GOT YOU—Ronnie Milsap (R. Miksap, T. Callins) ﬁ 47 [ S| MADE IN THE U.SA.—The Wright Brothers (G. Kiein)
R. Murphy, B. Wood; Chriswood, BMI/Murteezongs, ASCAP; RCA 13286, C. Moman, B. Emmons; VYogue/Baby Chick, BMI; Warner Bros. 7-29926
ﬁ 10 | 10 | HEY BABY—Ame Murcay (1. E Norman) ﬁ 45 | 7 | SOUTHERN FRIED—s8il Anderson (B. Anderson, M. Johnson)
B. Channel, M. Cobb; Le Bill/Unart, BMI; Capitol 5145 B. Anderson; Stallion/Lowery, BMI; Southern Tracks 1007
SA( 12 8 | LET IT BE ME—willie Neison (C. M )
R Curs, . Delange, . Becaud; MER. MY, Columbia 1803073 43120 | 13 ?Rusfnz‘igﬁlmttn‘ﬂ"f°wjr::‘r Moraan, 1. Wacir)
* 13 9 [ LIVIN' IN THESE TROUBLED TIMES—Crystal Gayle (A. Reynoid: 1= ! )
w R Ca!k, P. Donnelly, S. Hogin; Roger Cook Mnsic/rycf:lhouysc, (BMI;egolumsgia 44 30 14 rgTﬂlr%mBUL THEO'R&E%'?N"—C‘N:;D(;; Brothers (R. Chancey)
1803048 . Reid. ). e; House B B
11 | 4 | 14 | BIG OLE BREW—Mei McDaniel (Larry Rogers) ﬁ 55 | 3 | IT AINT EASY BEIN’
R. Smith; Blendingweil/Bad Ju-Ju, ASCAP; Capitol 5138 EASY — anie Fricke (B. Montgomery)
ﬁ 19 6. | CLOSE ENOUGH T10 S. Harrington, M. Gray, L. Taylor; Warner-Tamerlane, BMI/Da-Tac-A-Bo/Bobby
PERFECT—Atabama (. Shedd, Alabama) Goldsboro, ASCAP; Columbia 38-03214
BIET o, (RIS, L. LG B ﬁ 56 | 4 | 16TH AVENUE—Lacy J. Datton (B. Sherrill
7/{}\\7 16 | 7 MIFSTAKES]—n,m v’r:unm;l(g. Vﬁlli&rs, Gs.i.""ﬂ’& — T. Schuyler; Deb Dave/Briarpatch, BMI; Columbia 18-03184
R. Feldman; Jensing/Narwahl/Sweet Glenn, 9 . i
Prl 15| 9| SHES tiNowter crmmt . Cutate Y| 55| 4 | SHE CANT GET MY LOVE OFF THE BED- toe s . i
). Crutchfield; Unichappeli/jan Crutchfield/MCA, BMI; MCA 52087 - Hupp, B. ; ;
15 | 3|13 | SHE GOT THE GOLDMINE Y| 52| 8| | WISH I HAD A J0B T0 SHOVE= ko Loy 12, s
{ e et . B v S 49 | 38 | 16 ;bd"f?mim MEMO;Y :
T. Dubois; House d, 5 ~=George Strait (B. Mevis)
‘;Q( 24 6 | BREAK IT TO ME GENTLY—Juice Newton (R. Landis) B. Hill, B. Mevis; Make Bellevus/Welback, ASCAP; MCA 52066
Ml 22 | 6 :blGTI;EmSB SE“GB‘D";‘“;'E'; ASCAT; [l 8822 50 | 4 |18 | NOBODY—gyia t.colog
K. Fleming, D. Morgan; Tom Collins, i
YOU'RE BAD—Charley Pride (N. Wil
B. Peters; leh:venjrﬂeal; riltcel(llms' = 51 3 15 gAOR'ﬁNORO wK ':‘?nvz H.ow (IOM )
' —Wa NN . Moman,
g ﬁ 21 9 gﬂ:il; ifﬁﬂ:ﬂgﬁlg:'m &A;é:ge;& 2?2':2[- Everette) W. Jennings, B. [mn&ns;e"lﬂ'y& Jennings/Yogue/Baby
 Rice, MCiice; , j Chech/Welk, BMI; RCA 13257
g EE ] S| R 157 HELL (ORITEE SOMEERDAY 52 | 48 | 19 | 'M GONNA HIRE A WINO TO DECORATE
m Eo&a;cbs"ﬁmd (Blo:glse“%m (Tree Group), BMI/Cross Keys (Tree OUR HOME—David Frizzell (S. Garrett, S. Dorfn)
j Group), ASCAP; Warner/Curb 7-29934 ' D. Blackwell; Peso/Waliet, BMI; Viva 50063 (Warner Bros.)
o ﬁ 23 | 11 | SOME OF MY BEST FRIENDS ARE 53 | 34 | 13 | YOUR BEDROOM EYES—ven Gosdin (B. Fisher)
o EL&E ONG]S ;mi!a ';"‘;:;elclh([' lﬂm?n Tree, BMI; RCA 13278 L
- Mg, %, PAymoacs 5 Sorchers, SCIRICery; free, B 65 { 3| A WOMAN'S TOUCH—Tom fones (G. Mils, S. Popovich
8 21 9 | 13 | LOVE WILL TURN YOU ﬁ J. Fuller; Bhdwoodlfullnes,ol'lnll; Ie:rgury 7I6172 (varlacm))
i ENDUND Steuns i O o, 0 SIR) 67 | 2| STAY A UTTLE LONGER=wel Tits 0. Sow
o :S&Dlg/e?ﬁlllfxxyMH;IMWk’ D. Mailoy; Lionsmate/ Deb-Dave/Briarpatch, ﬁ T. Duncan, B. Sils: Red River, BMI; Ete'l:a( 7.-6996?)
T | 25 | 7 | LOVE'S GONNA FALL HERE 56| 51| 12 | GET INTO
(23] ToNlGHT—hzzy Balley (B. Montgomery) REGGAE COWBOY—BeIhmy Brothers (Bellamy Bros. ). Brown)
O K. Franceschi; Casa De Oro, SESAC; RCA 13290 D. Bellamy, Beliamy Brothers/Famous, ASCAP Elektra/Curb 769999
5 || 27 | 8 | YOUSTILL GET To ME IN MY | 66 | 3| ™A whaT 1 GET
Fo) DREAMS—Tammy Wynette (6. Richy) ) FOR THINKING—The Kendalls (R. Des, The Kendalls)
AL Owens, B. Shore; First Lady/Tapage, BMI/ASCAP; Epic 1403064 T. Shinner, K. Bell, ). L Wallace;, Hall-Ciement (Welk Music Group), BMI;
24 | 15 | 14 | THIS DREAM'S ON ME—Gene Watson (R. Reeder, G. Watson) Mercury 76178 (Polygram)
Follaler; GaallMiners, EM1-NCA, 52074 58 | 40 | 18 | I'M NOT THAT LONELY YET—Reta McEntire (. Kennedy)
ﬁ 29 | 10 NESV"I‘ WAY OUT—men Brooks (B. u;ezr”% B. Rice, M.S. Rice; Swallowfork, ASCAP; Mercury 76157 (Polygram)
R rp; Gee Sharp, Warner Bros.
| 59 | 62 7 | WOMEN IN LOVE—Kin Vassy (L. Rogers)
26 | 14 | 15 | DANCING YOUR MEMORY AWAY—Charty McClain (Chuck e Y
ﬁ E Burton, T. Grant; (;ammd BM; Epic 144)2‘9"' o (et ﬁ 0 h Sﬂir:f'"fuﬂgllgl;:en:h (Welk Group), BII(I, L-belm 1469
33 6 | EVER, NEVER LOVIN’ NE—Thrasher Brothers (3. Foglesong)
YOU—Ed Bru  West J. Hall, ). Hali; Siren, BMI; MCA 52093
E Bruce, P. Br?ce(:lc. Ray): Calico/Tree/Sugarplum, SESAC/BMI; MCA 52109 ﬁ 77 2 REDNECK GIRL—Beitamy Brothers (D & H Bellamy, ). Bowen)
ﬁ 32 8 M_AK'N' LOVE‘FROM MEMO'_“—Lorem Lynn (0. Bradley) D. Bellamy; Famous/Bellamy Bros., ASCAP; Warner/Curb 29923
‘ ik Dankel 253 inard: Coal} Dust /King Coal’ SESNG/ASCAF;  MCA| 52052 62 | 57 | 17 | HEAVENLY BODIES—Eart Thomas Conley (N. Larkin, E. T. Conley}
E/’? 39| 3 EEcAthIthOKE“—mPsug’gs 3(:035;;;5) ﬁ E. Lifton, G. Nissenson; Blue Moon/Merilarh/April, ASCAP; RCA 13245
. Clark; Chappell, ; Epic
73 | 3| ARE WE IN LOVE
ﬁ 3 6 IY'? I:AEEL;":;;«:L(EESuw) (OR AM 1)—Cnarlie Ross (W. Aidridge, T. Brasfield, E. Phillips)
R Carnes, ). Carnes, C. Hardy; Elektra/Asylum-Refuge Cross Keys, BMI/ASCAP; | C. Quillan, D. Plrimmer; Collins Court, ASCAP; Townhouse-1061 (Capitol)
Elektra/Curb 769380 ﬁ 76 2 I'D DO IT ALL AGMN—lerry Lee Lewis (E. Kilroy)
ﬁ 35 7 | THE KILU,NI();" KlND—BandAasr& . CorneIII:us u“l:an;‘el) e J. Foster, B. Rice; April, ASCAP; Elektra 69962
g RJ. Friend, ). ell; Hossier, P/New Albany, BMI; Warner Bros. 7- L
¥r| 3 | 5 | OPERATOR, LONG DISTANCE O A e e et !
:LgSE-:":? '":qdrlf':ua' °°'"R~".. Music Group), BMI; MCA 52111 ‘A’ Ty
miag, B iMorpae. HASement (reRINGSCrou). S5 * SOMEWHERE BETWEEN RIGHT
41 | 3 | WE DID BUT NOW [ oo - ,
ﬁ? YOU DONT—Conway Tuitty (C. Twitty, J. Bowen) :Ntoc!‘ntﬂﬁ:%"m:s Coney (W, Lk, .7 Gane)
B. Clifford, P. McManus, W. Bomar; Music City, ASCAP; Elektra 7-69964 ﬁ n 4 THE TRO{]BL[ WITH HEARTS —fov Hesd € B
- v 14 :maﬂEﬂe;mAﬁ:fmr g«;mh::v::;"%l)sz (Polygram) Lathan, J. Davis, L. Kingston; Winder, nuf}me:m: AIS(r::,P; NSD 146
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B. Stone; Rock Garden, BMI; Primero/Curb-1012

TIE YOUR DREAM TO MlNE—Many Rebbins (B. Montgomery)

T. Dubois, ¥. Stephenson, S. Lorber, J. Silbar; House Of Gold/Bobby Goidsboro,
BMI/ASCAP; Columbia 03236

IF YOU COULD SEE YOU THROUGH

MY EYES—Skip & Linda (P. Baugh, L McBride)

L Henley, J. Hurt; House Of Goid, BMI; MD) 63178

YOU TO COME

HOME TO- Dean Dillon (E. Killray)

C. Phillips; Char-Nela, ASCAP; RCA 13295

THE END OF THE WORLD~ judy Taylor (B. Logan)
S. Dee, A Kent; Summit, . ASCAP; Warner Bros. 7-299913
CAN'T EVEN GET THE

BLUES-—Reba McEntire (). Kennedy)
T. Damphier, R. Carmes; Coal Miners/Elektra-Asylum, BMI; Mercury 76180
(Polygram)

PYRAMID OF CANS—Mundo Earwood {B. Cannoh, ). Colliery, ). Darrell)
B. Cannon, B. Corbin, ). Darrell, Sawgrass, BMI/Saball, ASCAP; Primero 1009
JUST HOOKED ON COUNTRY

(PART 111)—Aibert Coleman's Atlanta Pops (A. Coleman)

Not listed; Mot Listed; Epic 34-03215

| DON'T REMEMBER LOVING

YOU = John Conlee (B. Logan)

H. Howard, B. Braddock; Tree, BMI; MCA 52116

THE BEER DRINKIN' SONG—Mac Davis (R. Hall
M. Dawis; Songpainter, BMI; Casablanca 2355 (Polygram)

LET'S GET CRAZY AGAIN—Diane Preiter (K. Lening)
M. Clark, T. Seais; Warner-Tamerlane/Two Sons/Flying Dutchman/W.B., BMI/
ASCAP; Capito] 5154

LOVE BUSTED—8illy *Crash’ Craddock (B. Killen)

A. Rhody, R. Lane, Tree, BMI, Capitol 5139

IT'S BEEN ONE OF

THOSE DAYS—Bobby Smith (B. Montgomery)

C. Lester, T. Dubois, M. Seais; House Of Gold/Bobby Goidsboro, BMI/ASCAP,
Liberty 1480

MAXIMUM SECURITY

(TO MINIMUM WAGE)—Don King (T. West)

D. King, D. Woodward; King's X, ASCAP; Epic 34-03155

NO ROOM TO CRY—Mike Campbell (). Crutchfieid)
M. A. Campbell; Music Corp Of America, BMI; Columbia 18-03154

WHAT A WAY TO SPEND THE NIGHT—2Zelta Lehe (M. Sherrill)
M. Sherrill, T. Seals; Aigee/W.B./Two Songs, BMI/ASCAP; Columbia 18-03164

HAPPY COUNTRY ‘BIRTHDAY—Ronnie Rogers (T. West)
R. Rogers; Sister John, BMI; Lifesong 45118

GEORGIANA—Tommy Bell (T. Devito)
B. Morrison; Music City, ASCAP; Gold. Sound 8013

LADY, LADY—Kelly Lang (not listed)

S. Harris; Blackwood, BMI; Soundwaves 4681 (NSD)
YOU MAKE ME WANT

TO SING—joe Sun (B. Fisher)

C. Hemphill; Hemphill, BMI; Elektra 769954

ROCK 'N’ ROLL STORIES—Shannon Leigh (M. Radford)
M. Kosser, B. Jones; Cross Keys, ASCAP; AMI-1308 (NSD)

| DIDN'T KNOW YOU COULD BREAK:

A BROKEN HEART—joe Stampiey (R. Baker)

J. Dickens, ). Carry; Baray/Muliet, BMi, Epic 03016

ALICE IN DALLAS

(SWEET TEXAS)—Wyvon Atexander (). Shook)

M. Haggard, D. Kirby; Shade Tree/Tree, BMI; Gervasi-660 (F&C)

SHE'S PLAYING HARD TO FORGET—Eddy Raven (). Bowen)
K. Stegall, E. Kahanek; April, ASCAP/Blackwood, BMI; Elektra 47469

YOU TURN ME ON, I'M A RADIO—Gail Davies (G. Davies)
J. Mitchell; Crazry Crow, BII Warner Bros. 7-29972

IN THE DRIVER'S SEAT—john Schneider (V. Scotti, ). D'Andrea)
1. Harrington, ). Pennig; Flowering Stone/Lisa Dann, ASCAP; Scotti Bros.
03062 (CBS)

SOME DAYS IT RAINS ALL NIGHT LONG—Terri gibbs (E. Penny)
E Penny; Chirlin, ASCAP; MCA-52088

WALK ME 'CROSS THE RIVER—Jerri Kelly (M. Lioyd)
D. Stockard; Kelly & Lloyd, ASCAP; Carrere 03017 (CBS)

HE DON'T MAKE ME CRY—Kippi Brannon (C. Howard, Jr.)
S. Pichard; Tomake, ASCAP; MCA 5209

LAST TRAIN TO HEAVEN—Boxcar Willie (). Martin)
G. Workman, J. Shuster; Column 1, ASCAP; Main Street 953 (Capitol)

SOME NEVER STAND A CHANCE-The Family Brown (). Feeney)
B. Brown; Terrace, ASCAP; RCA 13285

o¥ | 5¥ 85 | TITLE-Artist (Producer)
Ey | 3% 25 Writer: Publisher, Licensee; Label & Number (Dist. Label)
Pr| 82| 2| WILD AND BLUE=somy anerson (. ones, 1. pnderson
J.S. Sherrill; Sweet Baby, BMI; Warner Bros. 7-29917
ﬁ 74 4| MEMORY MACHINE— jack Quist (. Cornelius, M. Daniel)
T. Harris; Contention, SESAC; Memory Machine 1015
Iﬁ 79 3| IN BETWEEN LOVERS—Stephanie Winsiow (R. Ruff)

¢ Superstars are awarded to those products demonstrating the greatest airplay and sales gains this week (Prime Movers). # Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America seal
for sales of 1,000,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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Labels Push ‘Greatest Hits’ Sets

Collections Aimed At Fall, Christmas Retail Traffic

By CARTER MOODY

NASHVILLE—A bonanza of
“Greatest Hits™ and “Best Of” col-
lections in release and on the way
signals an effort by most major la-
bels to invigorate sales of catalog
country material. Re-shufflings of
hits and/or strong material by long-
established artists. plus first-time
collections on newer acts, are being
timed to capture anticipated heavy
fall retail traffic and Christmas buy-
ing.

Numerous sets are already out. in-
cluding five on Elektra, two each on
RCA and MCA. and one on Warner
Bros. CBS will release 15 “Greatest™
and “Best Of LPs on Columbia and
Epic in mid-October. Monument
plans four sets during the same pe-
riod, packaging catalog recordings
that have been among the most re-
quested during the label’s recent
years of inactivity.

All the record companies are tak-
ing measures 1o promote the albums
at the retail level and on radio, al-
though their methods vary. Elektra
has released singles from four of its
five albums: new previously-unre-

leased songs by Hank Williams Jr..
Mel Tillis, Jerry Lee Lewis and Joe
Sun. Warner Bros. has two singles
off the Bellamy Brothers’ “Greatest
Hits,” released in August.

CBS looks to galvanize 14 of its
upcoming 15 sets with the wholesale
equivalent of a $6.98 cassette price
(see separate story, page 3). The
15th will be a George Jones double,
“Anniversary: Ten Years Of Hits.”

RCA in September released Dolly
Parton’s "Greatest Hits.” coinciding
with the film. “Best Little Whore-
house In Texas.” in which she co-
stars, and with the crossover RCA
single "1 Will Always Love You.” on
both the “Greatest Hits™ LP and the
MCA movie soundtrack.

The label’s “Best Of Willie™ by
Willie Nelson could have been re-
leased at almost any point in the
year and have latched onto the coat-
tails of a hit Nelson album on CBS.
but the fall timing should be particu-
larly useful in the wake of “Always
On My Mind.” still No. | on the
country LP chart after 16 weeks.

Elektra’s country division sales
and marketing director Ewell Rous-
sell explains the release of singles in

Chart Fax

Two Straight Toppers For
Norman; RCA Leads Pack

By ROBYN WELLS

Mickey Gilley hits the top for the
second time this year as “Put Your
Dreams Away™ nestles into the No. |
spot this week. Gilley's previous
1982 chart-topper was “‘Lonely
Nights.” which reached the premier
country position in February.

“Put Your Dreams Away” is Gil-
ley’s 14th country topper since
“Room Full Of Roses™ hit the sum-
mit in 1974. Gilley's most prolific
year at the top was 1980. when he
racked up three No. I tunes—"True
Love Ways,” “Stand By Me™ and
“That's All That Matters.”

“Put Your Dreams Away” is also
producer Jim Ed Norman’s second
straight chart-topper. following Mi-
chael Murphey’s “What's Forever
For.” Norman is the third producer
this year to score back-to-back No. |
singles, following Chips Moman and
Jimmy Bowen. Moman turned the
trick with Willie Nelson’s “Always
On My Mind” and Nelson’s duet
with Waylon Jennings, “Just To Sat-
isfy You,” both of which retained
the top spot for two weecks. Bowen
racked up two straight toppers as co-
producer of the Bellamy Brothers’
“For All The Wrong Reasons™ and
of Conway Twitty’s “Slow Hand.”
which remained No. I for two weeks.

* Kk K

And now, chart fans. it’s that time
you've all been waiting for—the
third quarter wrap-up report about
how well labels and artists are faring
at the top compared to last year at
this time. Leading the label pack
once again is RCA. The Nipper has
held the top spot on the singles chart
for 11 weeks so far this year, com-
pared to 13 weeks at this point in
1981. In second place is MCA, with
seven chart-topping weeks so far, up
from five weeks last year. Elektra is
in third place, with six weeks in the
top spot. compared to four weeks last
year at this time.

Epic has captured the country sin-

gles summit for five weeks so far in
1982. up from four weeks at the third
quarter reading in 1981, Also mak-
ing gains is Columbia. which has
maintained the premier position for
four weeks so far. up from three
weeks in 1981. Warner Bros. and as-
sociated labels have secured three
weeks in the No. 1| spot, down from
four weeks at this point last year.
Liberty has managed to settle at
the summit for two weeks so far in
1982, down from four weeks last
year. And Capitol has maintained
the status quo. with one week at the
top both years. No independent la-
bel has nailed down the No. | posi-
tion yet this year, although Sunbird
had hit the top with Earl Thomas
Conley’s “Fire And Smoke™ by this
time in 1981.
On the album side, RCA is a
shade ahead of Columbia. with 19
(Continued on page 40))

tandem with hits collections as “*pos-
sibly a method for Elektra in the fu-
ture. The singles are useful because
there’s no other album with those in-
dividual songs.”

Radio advertising and in-store
promotion is coordinated by each of
WEA’'s eight regional shipping
branches, Raoussell says. Individual
branches have tailored the promo-
tion activity to fit the radio and retail
markets characteristic of each re-
gion. “Conway’s No. | Classics™ by
Conway Twitty is a digital re-
recording of old hits without a new
single. but Roussell says the LP is re-
ceiving the same promotion as the
others by Williams. Tillis, Sun and
Lewis.

The strategy behind releasing 15
collections at once on Columbia and
Epic is to build retail attention dur-
ing fall buying periods for all the
LPs. according to CBS sales and
marketing vice president Roy Wunsch
A “massive” program of pro-
motion is scheduled around the Oc-
tober releases.

In the CBS pipeline are Columbia
packages spanning the careers of
Johnny Cash. Marty Robbins. Janie
Fricke, Moe Bandy & Joe Stampley.
David Allan Coe. Bobby Bare and
Moe Bandy: and on Epic. Tammy
Wynette, George Jones, Mickey Gil-
ley. Ronnie McDowell. Charly
McClain, Johnny Paycheck. Joe
Stampley and Johnny Rodriguez.
For Fricke, McDowell and Rodri-
guez. it's their first hit collections.
The Cash set goes back to 1964’
“Ballad Of Ira Hayes™ and includes
“A Boy Named Sue™ and others up
to 1981°s “The Baron.” Wynette's
material also spans three dec-
ades. including “D-I-V-O-R-C-E.”
“Stand By Your Man™ and others of
the 13 No. 1 hits she notched from
1967-69, plus material from the "70s
and 1980-81. The other artists are
spotlighted with songs from the "70s
and '80s only.

Wunsch says CBS has generally
gotten excellent sales on previous
collections, including the “Encore™
presentations of 1980-81. “Gilley’s
“Encore’ repackage has sold several
hundred thousand.” he said.

Like Wunsch and others, MCA
sales and marketing director Chic
Doherty sees best-of collections as
having excellent long-term shelf life.
Except for the new “Best Of Tanya
Tucker” and Brenda Lee's "Great-
est.” no other MCA collections are

(Continued on page 40)

TOMMY BELL

“Georgiana”—

Tommy Bell has showcased in the
past three years throughout the Las
Vegas club and hotel lounge market.
Currently he showcases at Sam’s
Town, a Western-themed Las Vegas
hotel, singing and playing harmon-

New On The Charts

ica and drums and doing a comedy
routine. He has also appeared at the
Aladdin, Flamingo, Las Vegas Hil-
ton, Landmark and Royal Ameri-
cana.

Bell has performed since his early
days in Lansing, Mich., where he
played drums and sang with his jun-
ior high school band. Afterwards. he
held down part-time jobs while con-
centraling on music at night.

His first break came in the late
"70s as an opening act in Las Vegas
for impressionist David Frye. The
opportunities there lured him into
making the city his permanent base,
landing him a contract in late 1981
with Gold Sound Records and Pro-
ductions in Las Vegas.

Tommy Bell can be contacted for
booking through Gold Sound Rec-
ords. 2770 S. Maryland Pky., Suite
510, Las Vegas. Nev. 89109: (702)
735-4653.

wWWWwW americanradiohistorv.com

TILLIS VISITS MCA—Jim Foglesong, left, makes a point to Mel Tillis during
the singer’s recent visit to MCA’s Nashville offices. Tillis recently re-signed
with his former label.

NASHVILLE — Records de-
scribing sports feats arrive as pre-
dictably as the annual change of
seasons. With the first nip of au-
tumnal temperatures come the
inevitable vinyl testimonies to the
joys of pigskins and the lure of
armchair quarterbacking.

Will the current NFL walkout
% that threatens to abbreviate. if
not halt. this year’s professional
football schedule curtail as well
5 the flood of turntable touchdown
accolades?

IUs too early to tell. but several

are already on the scene. in one
% way or another. Bobby Russell is

hawking “Armchair Quarter-
back™ on the F&L label. Ohio
deejays Michael Drew Shaw and
Marianne have teamed up for
“Pigskin Widow Blues.” Karen
Sanborn sings of a similar fate in
“Football Widow™ on Joe-Wes
Records. And an artist named
Barlow has released a tribute to
the Univ. of Alabama’s Bear
Bryant, “the hope of every sand-
lot quarterback.” according to
the lyric.

In Spite Of The Strike, |
Football Lives On Vinyl

Not to be outdone, baseball
didn’t let its season grind to a
close without a last-gasp flurry of
its own. Nashville writers Car-
lotta McKee and Jay Patten
penned a paean to the Atlanta
Braves, titled “Atlanta’s
Burnin®” The Robox Records g
single has gotten regional airplay
but doesn’t seem to be able to
spur the on-again. off-again
team into the World Series. And
Terry Cashman used his Life-
song Records label for a two-
sided baseball single. “Coop-
erstown (The Town Where Base-
ball Lives)™ and “Baseball Bal-
let.”

Country songwriters rarely let
unexpected events throw them
for a loss. Last year's major
league baseball strike provided
fine fodder for a few retaliatory
pitches in song: if the NFL walk-
out continues. we can no doubt 8
expect similar activity from de-
prived football fans. to whom
chart positions seem less impor-
tant than airing their grievances
on small black disks. KIP KIRBY
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RCA Sets Push For Wariner LP

NASHVILLE—RCA and Peavy
Electronics have initiated a promo-
tional campaign supporting Steve
Wariner's self-titled debut LP. The
promotion will center on the give-
away of a red Peavy electric guitar

similar to the one depicted on Wari-
ner’s album cover. Posters and one-
by one-foot flats featuring the LP
cover graphics have been prepared
for use at retail and rack outlets.

FAIR TOUR—RCA artist Ronnie Milsap, right, appears with talk show host
Bob Braun at the Ohio State Fair in Columbus. Milsap performed at the fair as
part of a 90-day major tour in support of his LP, “Inside Milsap.”
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Country

By KIP KIRBY

Waylon Jennings and lessi Colter talked
about their marriage of 14 years when they ap
peared recently on ABC's “Good Morning Amer-
ica.” Jennings and Colter did the program via a
special live hook-up from Nashville. During the
program, Jennings also chatted about his new-
est album, a duet package with old pal Willie
Nelson. It's titled “WW I1,” and it's their first
full-length collaboration since 1978's double-
platinum “Waylon and Willie" album.

The fist single from
the LP, due this month, is
“(Sittin’ On) The Dock Of
The Bay,” the Otis Red-
ding-Steve Cropper clas-
sic. ... Also on the album
will be Tom T. Hall's “The
Year That Clayton Delaney
Died,” and “The Last
Cowboy Song,” a beautiful number previously
recorded by co-writer Ed Bruce. Also, watch for a
Willie Nelson original with the fascinating title
of “Write Your Own Songs (Mr. Record Execu
tive).

Freddy Weller will be returning to the studio
after some time away from recording, this time
with Nashville producer Bob Montgomery.

Nashville Scene

Montgomery's got some hot cuts coming on
Lloyd David Foster, judging from what we heard
two weeks ago in the studio.

Emmylou Harris and Hank Williams Jr. head-
line together this week at the Sands Hotel in Las
Vegas. It's Emmy’s first time out performing in
the city of casinos. . .. By the way, to give credit
where credit's due, “My Blue Tears” on Linda
Ronstadt’s new album was written solely by
Dolly Parton, rather than by Emmylou Harris. A
quick call to Elektra/Asylum's “NewsBeat” wiz-
ard, Stephen Peeples, straightened out the
record on this one.

Much of the country seems to have experi-
enced the same rainy summer as Nashville. Da-
vid Frizzell and Shelly West have been rained
out of so many dates in the past three months,
in fact, that instead of T-shirts, they're selling
umbrella hats with the logo: “We Got Refunded
At The Frizzel! & West Show."” Novel way of capi-
talizing on unfair weather.

Curious about the success of Dolly Parton’s
“Best Little Whorehouse In Texas" movie? Ac-
cording to a wire service report, the film has al-
ready grossed $65 miltion, surpassing the $35
million gross racked up by its Broadway counter-
part during a four-and-a-half-year run. The play
recently closed, shortly after the July premiere
of the movie version.

WARNING GIRLS

Jolmny

SINGS AND |
HARD ON THE HEART

RELEASED FROM THE ALBUM
HARD ON THE HEART

y __J
A S

-—/
[__4

LOOK AND LISTEN FOR JOHNNY IN . . . TEXAS,
OKLAHOMA, LOUISIANA, OREGON, WASHING-
TON, CALIFORNIA, GEORGIA, FLORIDA, TEN-
NESSEE, ALABAMA & MISSISSIPPI. FOR MORE
INFO. ON BOOKING, CONTACT:

RECORDS & PRODUCTION, INC.
amumy 10051 Greenleaf, Santa Fe Springs, CA 30670
(213) 946-1524 - (213) 946-3183

Mel McDaniel and his group, Oklahoma Wind,
are touring extensively now that “'Big Ole Brew”
is doing so well. A number of radio stations have
worked out beer parties in conjunction with lo-
cal distributors. As part of the tour, McDaniel
participates in the various promotional beer
busts, making him no doubt an expert in the
subtle flavor differences of each brewery’s best.

Apparently, there’s some confusion about the
origins of Lacy J. Dalton’s new single, “16th Ave-
nue.” To set the record straight, the song refers
specifically to Nashville's 16th Avenue South, a
key strip of Music Row, which harbors numerous
songwriters and struggling would-be stars hop-
ing to crack the music business. Incidentally, we
happen to think it's one of the best descriptions
of making it in music we've heard, and recom-
mend it for its well-wnitten lyrical content.

Ricky Skaggs squeezed a day between road
dates to film footage for the upcoming CMA
Awards Show, to be shown during the presenta-
tion of nominees up for the Horizon Awards.
Ricky spent the rest of the day posing for pic-
tures to be used in his upcoming People Maga-
zine feature.

“America’s Top 10" plans an all-country pro-
gram to air the week before the CMA Awards.
Using the Billboard country charts, the tv show
compiled a list of top-ranked artists spanning al-
most four decades. In order, the winners are:
Conway Twitty, Merle Haggard, Eddy Arnold,
Charley Pride, Buck Owens, Sonny James, Lo-
retta Lynn, George Jones, Tammy Wynette, and
Johnny Cash. All the artists except Arnold will be
featured in video clips during the special show
saluting country music.

Tony Orlando will be the special guest at Bar-
bara Mandrell’s benefit concert for abandoned
children, slated for Oct. 2 in Montgomery, Ala.
Orlando will replace Johnny Cash and June Car-
ter. ... When Hoyt Axton appeared with Hank
Williams Jr. at the Univ. of Utah recently, he al-
most didn't make the stage. An overly-zealous
security guard didn’t recognize Axton, and it
took Hank Jr's mediation to get Hoyt through
the gate.

Eddy Raven and Tammy Wynette have volun-
teered their services in a concert Oct. 1 to raise
money for the Circle X Ranch in Rochester,
Minn. The facility works with the handicapped,
but has been running close to the edge finan-
cially and asked for help.

Dolly Parton is back in Nashville, resting af-
ter surgery in New York which removed bleeding
abdominal polyps. It was feared more extensive
surgery might be necessary when she was first
forced to cancel her summer concert tour three
weeks ago in Indianapolis. She hopes to return
to the road in two more months. ... To help
Miss Dolly recuperate, 10 Rax Roast Beef res-
taurants in California put together an enormous
get-well card, signed by more than 10,000 fans.
At the same time it cheered up the singer, the
card also raised money for Muscular Dys-
trophy—Rax contributed five cents per name on
the card (a total of over $500).

Remember Marilyn Chambers, porno star of
such unforgettable films as “Behind The Green
Door”? No, we never saw any of her movies,
either. But this may change, since Chambers
is now preparing to “unveil” new skills. Her next
picture is titied “Up'N’Coming,”” and is destined
to show her as yet undiscovered talent as a
country singer. We are reserving comment for
now.

Gary Morris has been turning up with some
interesting concert dates lately. Morris, who's
touring more than usual while he tries to finish
his next Warner Bros. LP between road stops,
played with the Beach Boys and Bob Hope in St.
Louis on July 4 and drew a crowd estimated at
close to a half million people. Then Gary opened
acoustically for Emmylou Harris in New Orleans
before doing a pair of dates with her (and using
his band) at Lanierland, Ga. Morris is slated to
appear Oct. 3 with Willie Nelson at an outdoor
concert in New Orleans. Gary's first album man-
aged to chart four singles.

Headliners Set For
TV ‘dJamboree’

NASHVILLE — Steve Wariner,
Sylvia, B.J. Thomas and the Os-
mond Brothers will headline an up-
coming tv “Country Jamboree” spe-
cial to be hosted by Mickey Gilley
and the duet team of David Frizzell
and Shelly West. The program is
syndicated nationally by Syndicast
Services in New York.
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TIME i i 3 TITLE
Artist, Label & Number 2|5 |3 Artist, Label & Number
(Dist. Label) E|l S|z (Dist. Label)
ALWAYS ON MY > m DREAM MAKER
MIND A i’.{ Conway Twitty, Elektra
Willie Nelson, WEA
Columbia FC 37951 39| 33| 32| BOBBIE SUE @
0Oak Ridge Boys. MCA 5294  MCA

WAITIN' FOR ﬁ-}( 54 | 2| THE HOTTEST NIGHT OF
THE SUN TO SHINE THE YEAR
Ricky Skaggs. Epic FE Aane Murray, Capitol-ST
37193 CBS 225 CAP
MOUNTAIN MUSIC 41| 38| 10| STICKIN' TOGETHER
Aabama. RCA AHL1 4229 RCA The Kendalls, Mercury
JUST SYLVIA SRM-1-4046 (Polygram) POL
Sylvia, RCA AHL-1-4263 rca | 42| 42| 34| THE DAVID FRIZZELL AND
INSIDE SHELLY WEST A%BUM .
R Milsap, RCA AHLI Warner/Viva BSK 364 WEA
e wr | |CXE) JUST HOOKED ON
THE BEST LITTLE COUNTRY

WHOREHOUSE IN TEXAS
Motion Picture Soundtrack
MCA 6112 MCA

BIG CITY
Merie Haggard, Epic FE
37593

LOVE WILL TURN YOU

AROUND @
Kenny Rogers, Liberty LO
51124 CAP

FAMILY'S FINE BUT THIS
ONE'S MINE

David Frizzel. Warner/Viva
23688

HIGH NOTES

Hank Williams, Jr. Elektra;/

Curb E1-60100 (Elektra) WEA
SOMEWHERE IN THE
STARS

Rosanne Cash. Columbia

FC-37570 )

QUIET LIES
Juice Newton, Capito! ST

12210 CAP
THE MAN WITH THE

GOLDEN THUMB
Jerry Reed, RCA AHL1-4315  RCA

FEELS SO RIGHT A
Atabama, RCA AHLI 3930 RCA
MICHAEL MARTIN

CBS

WEA

MURPHEY

Michael Martin Murphey,

Liberty 51120 CAP
GREATEST HITS A

Willie Nelson,

Columbia KC2 37542 CBS

THE LEGEND GOES ON

The Statler Brothers,

Mercury SRM-1-4048

{Polygram) POL
THE PRESSURE IS ON @
Hank Williams Jr

Elektra/Curb 5E 535 WEA
STRAIT FROM THE HEART
George Strait. MCA 5320 MCA
SHE'S NOT CHEATIN'
(SHE'S JUST GETTIN’
EVEN)

Moe Bandy. Columbia FC

38009 CBS
SOUTHERN COMFORT
Conway Twitty, Elektra El

60005 wEA

A TASTE OF YESTERDAY'S
WINE

Mecle Haggard/George

Jones, Epic FE-38203 CBS
TOO GOOD TO HURRY

Charly McCiain, Epic FE
38064 CBS

GREATEST HITS

The Bellamy Brothers
Warner/Curh 26397-1 WEA

INSIDE OUT
Lee Greenwood, MCA 5305  MCA
16TH AVENUE

Lacy J Dalton. Columbia
FC 37975 CBS

GREATEST HITS A
Ts?;y Rogers. Liberty L0OO

CONWAY'S #1 CLASSICS,
voL |

Conway Twitty. Elektra E1

60115 (WEA)
UNLIMITED

Reba McEntire, Mercury
SRM-1-4047 POL

IN BLACK & WHITE
Barl%ara Mandrell. MCA
29

MY HOME'S IN

ALABAMA A @

Alabama, RCA AHL1-3644 RCA
NUMBER ONES

Conway Twitty, MCA 5318 MCA
PUT YOUR DREAMS AWAY
Mickey Gilley, Epic FE

38083 [W:
SOMEWHERE BETWEEN
RIGHT AND WRONG

Earl Thomas Conley, RCA
AHL-1-4348 RCA
STRAIT COUNTRY

George Strait, MCA 5248 MCA
BUSTED

lohn Conlee. MCA 5310 MCA
THIS DREAM'S ON ME
Gene Watson, MCA-5302 MCA

MCA
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30

26

23
105

21
23

100

69

103

12

71

24

230

87

28

179

80

42

15

13

58

151

Atlanta Pops Orchestra

Albert Coleman Conducting.

Epic FE 38154 BS
COME BACK TO ME

Marty Rebbins, Columbia

FC 37995 CBS
BLACK ON BLACK

Wayton Jennmings, RCA

AHL1 4247 RCA
LAST TRAIN TO HEAVEN

Boxcar Willie. Main Street

ST 73001 (Capitol) CAP
LISTEN TO THE RADIO

Don Wiliams, MC 5306 MCA
| AM WHAT | AM @

George Jones. Epic JE
36586

AMAZING GRACE
Cristy Lane, Liberty 51117 CAP
WHEN WE WERE BOYS

The Beliamy Brothers

Elektra/Curb E1-60099 WEA
GREATEST HITS A
gvllgoon Ridge Boys. MCA

FANCY FREE A
The Oak Ridge Boys. MCA
5209 MCA

GREATEST HITS A
Ron;.e Milsap. RCA AAL1
377

CBS

MCA

RCA

AFTER ALL THESE YEARS
Tompall & The Glaser
Brothers, Elektra E-60148  (WEA)

THE ROY CLARK SHOW
LIVE FROM AUSTIN CITY

LIMITS
Roy Clark. Churchiil CR-
9421

MCA
CARRYIN' ON
THE FAMILY NAMES
David Frizzell & Shelly
West, Warner Bros. BSK
3555 WEA

HEART BREAK EXPRESS
Dolly Parton, RCA AHL 1

4289 RCA
STARDUST A

witlie Nelsan. Columbia JC

35305 CBS
ROWDY

Hank Williams Jr.

Elektra/Curb 6E 330 WEA
FAMILY TRADITION

Hank Wilhams, Jr . Elektra

Curb 6E 194

STILL THE SAME OLE ME
George Jones. Epic FE

37106 [W:)
THE BEST OF WILLIE

Willie Nelson, RCA-AHL-1

4420 RCA
WHISKEY BENT AND HELL
BOUND

Hank Wiltliams, ir.. Elektra

Curb 6€-237 WEA

GREATEST HITS A

Anne Murray, Capitol SO0

12110 CAP
THE OSMOND BROTHERS
The Osmond Brothers,

Eiektra/Curb 6E-237 WEA
JUICE A

Juice Newton, Capitol ST

12136 CAP
SUGAR FREE

Dave Rowland, Elektra E1

60011 WEA
SEASONS OF THE HEART
John Denver, PCA AHL1

4256 RCA
GREATEST HITS A
Wayion Jennings, RCA

L1-3378 RCA
SEVEN YEAR ACHE
Rosanne Cash, Columbia JC
36965 CBS
CIMARRON
Emmylou Harrs,
Warner Bros. BSK 3603 WEA

LOVE TO BURN
Ronme McDowell. Epic FE
38017 CBS
FAMILY AND FRIENDS
ng‘y Skaggs. Rounder

1

0151 IND
STEP BY STEP @

Eddie Rabbitt. Elektra SE

532 EA
THE BEST OF

EDDIE RABBITT @

Elektra 6E 235 WEA

Superstars are awarded to those products demonstrating the greatest sales gains this week (Prime Movers).
“* Stars are awarded to other products demonstrating significant gains. @ Recording Industry Assn. of America
seal for sales of 500,000 units (seal indicated by dot). A Recording Industry Assn. of America seal for sales of

1,000,000 units (seal indicated by triangle).
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LIGHT RECORDS LIGHT RECORDS LIGHT RECORDS LIGHT RECORDS LIGHT

LOOKING FOR THE VERY

BEST IN GOSPEL MUSIC?

WELL, YOUR SEARCH IS OVER!

1XON
16005 Jessy D¢

£1.60040

N W@

-2,
o] | = I ht
;‘m / LZIUN,%@ Records

WE'VE GOT MUSIC FOR THE WHOLE FAMILY!!

LIGHT RECORDS LIGHT RECORDS LIGHT RECORDS LIGHT RECORDS LIGHT

Manufactured & Distributed by ELEKTRA/ASYLUM RECORDS
© 1982 LEXICON MUSIC, INC.
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president Vic Faraci.

Secular Penetration Blunted by Stormy E

8

Ron Huff, creator of the award-winning
“Exaltation’” album, working on some ar-
rangements “ar the LP.

The signing of z long-term distribution
agreement between Light and E/A attracted, from left:
Elektra/Asylum chairman Joe Smith, Light Records chair-
man and president Ralph Carmichael, and E/A executive vice

C(momy

E\

MCA distributes Sparrow Records, bring-
ing together, from left: Jim Foglesong,
president of MCA’s Nashville division,
Sparrow’'s presicent Billy Ray Hearn ang
Bill Hearn.

SHEDDING LIGHT ALONG THE WAY

“Gospel is being made a viable commodity in the secular
field via the efforts of all labels. This phase of the education
process is very much in the hands of secular distributors and
marketing people”—Ralph Carmichael, president of Light
Records and president-elect of the Gospel Music Assn.

ter.

Though secular inroads are being made,

gospel executives believe that more than anything else “mis-
conceptions” and “‘stereotyping’* of the music is inhibiting it
from achieving its maximum market impact.

However, attitudes are changing. Changing slowly, but
changing nonetheless due in part to the emergence of major
company participation in the marketing and distribution of
gospel product. CBS, through its wholly-owned Priority Rec-
ords, Elektra through its distribution pact with Light Records,
MCA via its unique distribution deal with Sparrow Records
and Polygram with its new Lection label have all contributed
towards expanding gospel's foothold in the secular market.
Independently distributed companies such as Word, Benson
and Savoy have also made great strides in the merchandising
of their product at the secular retail level.

‘‘People think gospel is Mahalia Jackson or a Southern
quintet’” states Buddy Huey, vice president and general man-
ager of CBS’ year-old Priority label.

“The industry has to deal with this. It's a challenge educat-
ing the people you're trying to reach. All we're asking for is to
have our product displayed,”” says Huey.

“Retailers aren't making changes in their thinking towards
merchandising,”’ states Bill Haywood, vice president, black
music marketing at Polygram, who oversees the Lection label.
“Retailers are still hit conscious and would rather display acts
that will do immediate volume. People inside the organization
must be educated as well. That hit psychclogy still exists and
you won't see big sales out of the box," Haywood says.

Says Billy Ray Hearn, president of MCA-distributed Sparrow
Records: *‘It seems that the retailers aren’t ready to believe in
gospel. They aren't allowing space for display. It's there that
we get the most resistance. They display jazz and classical but
not gospel. We're being classified as ‘Christian’ music yet
black gospel is more accepted because of the stereotype.”

The alignment of gospel labels with major branch distribu-
tion arms, a trend that began within the last two years, is prov-
ing to be instrumental in exposing gospel to the secular mar-

hus far, it's been a slow, frustrating uphill
climb penetrating the secular market as re-
tailers and radio have been slow in recogni:
zing gospel's potential as a mass audience
musical form as well as a lucrative profit cen-

Amy Grant recorded her ‘‘Age To Age* album at Caribou
Ranch Recording Studio in Colorado with, from left: Engineer
Jack Joseph Pueg, Amy Grant, producer Brown Bannister,
and Caribou owner James Guercio.

Inset: Al Green and Patti LaBelie at a rehearsal for the Broad-
way version of “Your Arms Are Too Short To Box With God.”
(Photo by Chuck Pulin)

By ED HARRISON

ket. Although the majority oi sales of contemporary white
gospel are still generated at the Christian book stores, labels
such as Light and Sparrow are noticing a slow but steady in-
crease in retail sales since associating with Elektra and MCA
respectively. Sales of black gospel, which have traditionally
sold at the mom and pop retaiier, are also showing signs of
sales growth at the major chains. Independently distributed
companies also view-major distribution as a definite advan-
tage. ““Major distribution is the wave of the future,” states
Fred Mendelsohn, president of Savoy Records. *‘They defined
distribution.

“We've explored major labzl distribution yet | wonder how
long the majors will be intoit,”” says Mike Blines, international
director of marketing and sales at the Benson Company,
which is beginning to supplement its predominate while gos-

Ed Harrison is a Billboard contributor in Los Angeles. J

pel labels with black gospel. *‘But from a merchandising per-
spective | wouldn't oppose it.’

Adds Word's Walt Quinn: “Maybe a mutual distribution
deal is good but I'm nat sure of secular label expectations.
They might expect it to happen with more speed.

Quinn's statement rings some truth. While both Light and
Elektra and Sparrow and MCA acknowledge mutual satisfac-
tion with their early returns, there is general agreement that
secular penetration has fallen short of initial expectation.

With 40 catalog albums and five new albums in release
since Light aligned itself with Elektra, Carmichael says
“Elektra’s goal was 900,000 at this time compared to
250,000. But that doesn't give the full impact of what the gos-
pel potential 1s.”

Says Vic Faraci, Elektra vice president of marketing: “We
wouldn’t have gotten into it if we didn't see substantial sales

(Continued on page G-10}
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A Billboard 'Spotlight

OCTOBER 2, 1982 BILLBOARD

Breaking Through The Clouds

Celebrating Amy Grant's ‘“‘Age To Age,” the fastestirising
record in Myrrh history is, from left: Manager Dan Harrell,
Amy Grant, and Word director of public relations Walt Quinn,

presenting Grant with framed copy of her album.

OSEEL

CHRISTIAN LABELS EMERGE HOPEFUL
FROM PERIOD OF RETRENCHMENT

“I wish you wouldn't squeeze so," said the Dormouse, who
was sitting next to her, ‘| can hardly breathe.”

“I' can't help it,"”” said Alice very meekly, “I’'m growing.*

““You've no right to grow here,” said the Dormouse.

“Don’'t talk nonsense,’* said Alice more boldly, **You know
you're growing, t0o.”

‘‘Yes, but | grow at a reasonable pace," said the Dormouse:

“not in that ridiculous fashion."

—Alice's Acventures in Wonderland
or many Christian music labels, the past year
hasn’t exactly been one for the record books.

r A sinking economy has finally penetrated-
what was once considered an insulated in-
dustry. And while lay-offs and artist cut-backs
haven't reached the proportion’s of those in

the secular field, religious labels used the end
of 1981 and the first half of 1982 as a period of retrenchment.
Budgets were slashed, funds were curtailed and a few people
were laid off. But overall, the industry has pretty much weath-
ered the storm—for now.

It’s not surprising that the genre’s fastest growing group of
labels would feel the pinch first. The Benson Company burst
on the contemporary music scene a couple of years ago with a
giant stable of labeis and artists urder its banner. Well-fi-
nanced and boasting some of the top artists in the industry,
Benson has had more than its share of success stories in chal-
fenging Word, inc. for the top spot. But the late '70s and early
'80s just weren't the best time to introduce a Cadillac line of
new faces. Somebody had to pay the price.

Michael A. Blines is vice-president of sales and marketing
for the far-flung Benson empire, the man responsible for
those duties for all 18 labels. This has been a learning experi-
ence for him as well:

Honoring Sandi Patti at a reception fellowing a performance
in Anderson indiana, are, from left: Patti's manager and hus-
band John Helvering, Sandi Patti, and William Taylor, general
manager of Impact Records.

By BOB DARDEN

“I think the main thing we've learned this past year is how
to better focus our efforts, especially in the areas of instore
merchandising, publicity and radio,’’ Blines says. **'And we've
learned to focus on one particular song, say, Brown Bannis-
ter's ‘Talk to One Another’ or Sandi Patti's ‘We Shall Behold
Him.'

I think we've seen once and for all the end of the myth that
the Christian music market is insulated during bad economic
times. This is really a period of assessment for us. All of us
manufacturers and publishers probably contributed to the
problems, particularly in the area of overspending, at least
from a marketing perspective. We never really focused cor-
rectly."”

And while the bookstores selling Benson product have gen-
erally missed the worst of a bad situation, the individual man-
ufacturers have not. And Benson paid the price:

Bob Darden is a freelance writer based in Waco, Texas.

At Priority Records’ grand opening
reception in Nashville in March
were, from left: Priority singer/
songwriter Carmen, Cindy Cruse of
the Cruse Family, Johnny Cash, and
Buddy Huey, Priority vice president
and general manager.

Rev. James
Cleveland and
Miiton Biggham
at the Martha
Jean (‘*'The
Queen'’) prayer
breakfast in Los
Angeles.

www americanradiohistorv.com

**As you know, we've had to downsize in recent months,"" he
says. "'We probably didn't do it quick enough. Things are fine
now, but we waited too long. Hope springs eternal and all of
that. It's hard to let good, committed people go in any indus-
try, but perhaps especiaily in this one.

*The downsizing really m eans that our total staff was cut by
30%. But now we are controlling things with a strong zero-
based budget, justifying each dollar spent—and working to
put them in the best place possible. We’ve cut print advertis-
ing way back as weil: what you're seeing now is a carry-over
from previous contracts and commitments.

“Most of our attention is now on radio and merchandising.
The thing we've experienced in the past year is an upgrading
of the quality of work and decision-making that's coming
from here. We never were tripping over people before, but
we're making better, wiser decisions now concerning budgets
and artists.”

Blines said the belt-tightening would enable Benson to
avoid cutting deep into its artist roster, although he didn't rule
out some losses *'from attrition’* eventually. Of a greater con-

cern has been a slump in catalog (or backlist) sales:

“In the past our catalogs were like eternal sales sources
supporting current moves,'" he says. *'They supported every-
thing we did and we thought they'd continue selling for years.
But now we’ve seen a significant decrease. Part of the effort
toboost salesin this area is the introduction of the $5.98 price
line some companies have already instituted. We'll have a
midline operation ready in the fall and that seems to have had
some impact on the catalogs.

“We're also the only major label still at $7.98—everyone
else has gone up to $8.98. We're currently evaluating the
value of that policy. A number of stores say it makes a differ-
ence, others say it doesn't.

After personnel and advertising cutbacks, the next natural
avenue for savings often appears to be in the area of artists
development, especially new artist development. Blines said
the amount of money needed to break a new artist just
doesn’'t make sound economic sense right now. Benson will
continue to offer new artists, but he said the company will be
more selective.

That doesn’t mean everything has grown to a halt in artist
development. The recent emergence of Sandi Patti combines
a fortuitous combination of timing, talent, ministry and song
selection. Benson also offered the industry's first religious
exercise album, which has stormed to the top of the charts. A
successful in-store merchandising campaign is credited with
(Continued on page G-12)
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mKEAGGY

PHIL
KEAGGY
IN CONCERT.

WITH
SPECIAL GUEST ARTIST

SHEILA WALSH.

GIAE

COMING

THRU

COMING THRU FOR YOU ACROSS THE NATION:

ON TOUR IN CELEBRATION OF
THEIR NEW SPARROW ALBUMS.

NOW AVAILABLE WITH SPECIAL &
INCENTIVES THRU MCA MCA o yf
DISTRIBUTING. S e

10/9 San Diego, CA 10/23 Portland, OR

9/18 Chicago, IL
SEPTEMBER 9/19 Goshen, IN

9/9 Austin, TX
9/10 Houston, TX
9/11 Dallas, TX
9/12 Tulsa, OK
9/16 Springfield, L
9/17 Rockford, IL

9/20
9/23
9/24
9/25
9/26

Holland, MI
Athens, OH
Youngstown, OH
Akran, OH
Detroit, Ml

OCTOBER

10/2 Konsaos City, MO

10/5 Albuquerque, Nm

10/6 Tucson, AZ

10/7 Phoenix, AZ

10/8 Orange, CA
Knottsberry Farm

10/10 Riverside, CA
10/14 Sonta Barbara, CA
10/15 Bakersfield, CA
10/16 Ockland, CA
10/18 Eureka, CA
10/21 Voncauver,

British Columbia
10/22 Seattle, WA

10/29 Colorado Springs, CO

NOVEMBER

Norfalk, VA
Trenton, NJ
Lancaster, PA
Washington, DC

11/9 Buffalo, NY

11/10 Houghton, NY
11/12 Briorcliff Manor, NY
11/13 Long Island, NY
11/19 Providence, RI
11/20 Boston, MA

1982 Sparrow Records, Inc
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Joe English

Peace of Mind vs. Pot of Gold

Richie Furay. (Photo by Paul Baker)

BORN-AGAIN PERFORMERS EXPRESS
SPIRITUAL ENCOUNTERS OF FAITH KIND

t may not be what the Righteous Brothers
had in mind in 1974 when they sang '*Rock
and Roll Heaven,” but there are more than a
few righteous brothers and sisters who are
giving a new meaning to the term. When the
roll is called up yonder, they'll be there, they
say, anrd they would like to see some of us up
there with them.

And what arcll call is in the making, impressive atleast here
on terra firma—Dion DiMucci, Little Anthony, Little Richard,
Cliff Richard, and many other founding fathers of early rock;
Noel Paul Stookey, Arlo Guthrie, Maria Mulcaur, Barry
McGuire, Richie Furay, and more former colleagu=s from the
Greenwich Village folkie era; Johnny Rivers, B.J. Thomas, and
other contributers to the mainstream music of the '60s and
'70s; former Wings drummer Joe English, Kansas’ Kerry Liv-
gren, U2's members known as Bono and The Edge, the Out-
laws’ bassist Rick Cua, Le Roux' Jeff Pollard. and nther semi-
nal rock performers of the '80s; Donna Summer, Billy
Preston, Al Green, Deniece Williams, Earth Wind & Fire's
Philip Bailey, former Santana lead singer Leon Patillo, and ad-
ditional top souf artists of this decade and the decade past;
Bob Dylan, Bruce Cockburn, T-Bone Burnett, and other cere-
bral musicians of the present.

Each artist approaches his or her Christianity from his or
her own personal angle. Their spiritual encounters of the
fourth kind have come at various stages in their lives. Some

By PAUL BAKER

say it was a logical progression in their maturation; for others
it cameas a saving grace at the bottom of a downhill slide, just
before (or right after) they hit bottom. Often it came during a
search for the imaginary pot of gold at the end of the hit-chart
rainbow, as they found out the pot was full of fool's gold.
They've traded it all in on something they claim has much
more value—peace of mind. The changes they encountered
have most of them talking about it. Few remain totally silent.

The new generation of born-again, crossover musicians—
pop artists who have become Christians—is made up of men
and women who each have their own personal way of express-
ing their faith in their music. For some, such as T-Bone Burn-
ett, Arlo Guthrie and Bruce Cockburn, the message lies some-
where within their music, quiet, but accessible for those who
wish to ponder or study their lyrics.

‘A person can say more about his relationship with his
Creator,” said Burnett in a recent magazine interview, ‘'by
how he deals with his creations—the characters he creates, in
the case of a writer—than by talking directly about God.*

The majority of the Christian performers aren't so low-key
about their faith. By studying the past 10 years of pop music,
though, one would easily get the idea that the industry would
prefer that the musicians did so, rather than come out and
say something unequivocally. Numerous artists who publicly
talk about their religion, especially Christians, seem to experi-
ence dipping record sales and decreased interest within the
promotion departments of the secular record companies and
music fibraries of secular radio stations—the same places they
were once so welcome. Basically, in the words of one rock
group’s tour manager, responding to a request for an inter-
view with a Christian member of the group about that artist’s
faith, “Rock'n’roll and Christianity don't mix.”” He adds,
‘“He’s not doing any Christian interviews during his tour.”

The fact is, several artists have discovered the sometimes-
tremendous smokescreen which goes up when a conversion

Paul Baker is the pen name for Frank Edmondson, managing editor
of Contemporary Christian Music magazine in Mission Viejo, Ca.,
and author of "Why Should The Devil Have All The Good Music?,"" a
history of contemporary Christian music.

Leon Patillo and Maria Muldaur. (Photo
by Eddie Holider, PTL Club)

www americanradiohistorv.com

Dion DiMucci

takes place. From little-known rock group members to Dyian,
himself, the Cross-over move is one which causes a lot of
groaning and complaining about the artist in question bemg
"*souled out.”

Several reborn artists tell of the headaches they encoun
tered when they made the mave from revelry to religion. The
reports still fly freely today. One rock group member suspects
his long-time manager of *'protectively” screening phonecalls
from Christians who want to speak to him. Another rock artist.
well-known in many countries as a Christian, is hesitant to al-
low publicity in the U.S. revealing that fact, as it might hinder
his establishment as a top artist in the United States. In an-
other instance, a Jesus-rock band was signed to an unprece-
dented seven-record contract with a major label, only to be
sacked when upper-echelon management heard that the lyr-
ics were religious, even though the music was metal rock. An-
other major label is reported to have refused to print lyric
sheets for another rock group for the same reason.
(Continued on page G-20)
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s Realization of a Lifelong Dream

“HE SET MY LIFE TO MUSIC”: BARBARA
MANDRELL’S FIRST GOSPEL ALBUM

A Billboard Spotiight

OCTOBER 2, 1982 BILLBOARD

he stage was set almost seven years ago.

That's when Barbara Mandrell switched
from CBS to ABC/Dot, and told label chief
Jim Foglesong that doing a gospel album
somewhere down the road would have to be a
key stipulation in her new contract.

Of course, back then noone foresaw the fu-
ture height of Mandrell's stardom, nor that she would become
a maijor network television star. The interruptions demanded
by her non-stop touring and her country/pop success caused
a long delay in realizing her gospel dream. But, although she
had to postpone her spiritual album, Mandrell never stopped
thinking about it.

“It's an interesting story,” recalls Jim Foglesong, now pres
ident of MCA's Nashville division, as well as president of
MCA’s in-house gospel label, Songbird Records. “When we
signed Barbara to ABC/Dot, she had just left Columbia and
she wasn't really in a position for heavy bargaining. But even
though she didn't have many serious contract demands while
we were negotiating her deal, | do remember one of the first
things she said to me was: ‘Whatever label | sign with is going
to have to allow me to do a gospel album. So if ABC isn't into
it, you're gonna have to let me take it to
someone else when the time comes’.”

Since ABC owned Word Records, felt
confident that Mandrell would have a
natural outlet within the company for
any gospel projects she undertook. Later
on, after MCA acquired ABC/Dot and
eventually formed Songbird for the pur-
pose of entering the gospel market, the
chain of events was complete.

*‘He Set My Life To Music” is Barbara
Mandrell's first gospel record. To her—
and to those around her—it's much
more than merely another Barbara Man-
drell album. It's the realization of a life-
long dream. It’s a personal statement, a
means of uplifting audiences through
her music, a way of expressing her deep-
rooted spiritual conviction. Gospel mu-
sic, says Barbara, is as much a part of
her life as country music.

‘I make records for entertainment,” she explains. *Except
for this album: it’s a form of worship. Every word, every lyric,
every note carries special emotion for me. At first, | just
wanted to do the album for selfish reasons, because my faith
has been so important throughout my career . . . but as we
got into the project, | realized that this could also be the best
album I've done.”

MCA agrees. In fact, they fully expect this album to do every
bit as well, if not better, than her secular releases, given time
and proper marketing.

Conversations with MCA and Songbird executives are
sprinkled with references to ‘‘gold” and even *‘platinum’
when they talk about **He Set My Life To Music.”” And in this
day and age, these aren’t terms to be bandied about by record
companies carelessly. It's a significant bellwether of how high
the label's expectations are for this album, both as new prod-
uct arriving in time for the upcoming holiday buying season
and as an enduring catalog item with unlimited shelf life.

“We're shipping more on this gospel album than on any
other gospel album we’ve ever had,'* says John Burns, vice
president, branch distribution for MCA. “We're not approach-
ing this as a gospel album done by Barbara Mandrell—we're
saying it's a new Barbara Mandrell album which happens to
be gospel.”

The entire album bears Mandrell’s own touch, through its
wholesome front and back cover art, slick-stock inner photo
sleeve and self-penned liner notes. Each cut features guests:
Andrae Crouch, B.J. Thomas, Dottie Rambo, the Blackwood
Brothers, Barbara's own family.

The actual recording began in Los Angeles with the
Mandrell/Crouch duet,
“Through It All,”" then
moved to Nashville where
the rest of the tracks were
completed over a period
of about four months. As
always, Mandrell worked
side by side with Tom Col-
lins, her longtime pro-
ducer and close friend, in
selecting material and ar-
ranging the individual
Cuts.

Artists appearing on
the LP were chosen on the
basis of Mandrell's artis-
tic and personal rapport
with them. Most were per-
formers who had worked.
with her during her popu-
lar NBC ‘“‘Barbara Man-
drell and the Mandrell Sis-
ters” television show.
During its two seasons,

By KIP KIRBY

the series consistently diew more fan mail tor Barbara’s
weekly gospel segment than anything else on the program.

Becauseaf this, and thereception she getsin concert when-
ever she features gospel music onstage, Mandrell is con-
vinced that ihe timing is right for *He Set My Lite To Music.”
Those in charge of marketing the album agree.

‘In terms of producticn, this album is like all of Barbara's
work,” comments Foglesong. *“It's pop, it's country, it's r&b.
It*s high energy and positive. However, this time, it also hap-
pens to be spiritual

Thus, MCA plans to stock the album both in country/pop
reiaill bins and in Christian bookstores (through its jointdistri-
tution deai with Sparrow Records). The labetl is including **He
Set My Life To Music™ in its major television sales push which
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Barbara and the
Blackwncd Brathers
recording ‘‘l Tuvn
To Hm."”

Dottie Rambo and
Earbara before re-
cording.

Barbara enjoysback-
ground voices of,
from l=ft: Her
sister’s husband R.

C. Bannon, Bar-
bara, her parents
Mary and Irby

Mandrell, and sister
Louise Mzndrell.

wWwWWw.americanradiohistorv.com

will run from Thanksgiving until Christmas. This campaign,
an overall roster push incorporating such diverse acts as Tom
Petty, Donnie lris and the Oak Ridge Boys, is bannered
“MCA's Galaxy Of Stars.”” Mandrell’s current country album,
“Black And White,”” and her new gospel release will be fea-
tured individually in their own 30-second TV spots scheduled
to air in approximately 30 top-rated national TV markets.

According to MCA Distribution’s John Burns, the gospel al
bum will be a focal point within the label’s twofold national TV
campaign. And besides its own 30-second commercial, it will
probably also be featured in a ‘‘combo’ spot with ‘‘Black And
White."”

Local MCA branches will be given additional advertising
budgets to run the spots in markets which fall outside the 30
top markets but where Mandrell’'s show indicated strong im-
pact and sales potential. The label is also staging tie-ins with

MUSIC

multiple-store retail chains covering mid-sized areas to sup-
plement regular retail outlets.

“In the case of this particular album, we obviously want to
key our print and TV ads to places where Barbara's show did
especially well,”” Burns explains. *'She has tremendous recog-
nition factor and appeal to people.

Charlie Shaw, director of marketing/distribution for Song-

- B.J. Thomas and Barbara Mandrell rehearsing ‘‘What A
5 - Friend We Have In Jesus.”
-

bird Records, agrees. He's delighted by the timing of the al-
bum'’s release:

“We're working both sides of the marketing street, as it
were, with this album, By releasing it in early September, we
have three months to advertise it and build it. Then we’ll get to
reap the advantage of the once-a:year buyers who only pur-
chase albums at Christmas time."”

Through its distribution arrangement with Sparrow, MCA
will ship the album to country and pop stations. Sparrow will
cover Christian radio. Sparrow is offering a 75%-25% co-op
advertising deal for all of its Christian bookstore accounts who
want to promote the album locally via radio.

“This is the first time Barbara Mandrell has ever had a
record for the Christian market,”” says Sparrow’s Bill Hearn.
“*So we want to help our stores as much as possible through
this co-op deal. Then we also plan to make our own national
direct buy to radio where there isn't any co-op advertising in
the market.”

Hearn is working closely with MCA to coordinate total pro-
motion efforts: “Wherever MCA is with a mass media push,
we'll be right there with them, covering the Christian radio
and retail people at the same time. We're shipping this album
as heavily on initial orders as any of our own major Christian
acts.”

With such a concerted effort by MCA, Songbird and Spar-
row behind it, **‘He Set My Life To Music’* may well be getting
the biggest push of any gospel album released yet by a major
record company.

Which could be why Mandrell’s producer, Tom Collins, isn’t
afraid to make an optimistic prediction: *'| really believe that
over a period of time, this album could become Barbara's big-
gest seller. | wouldn't be surprised to see it go platinum.”

Billboard

Kip Kirby is Billboard Bureau Chief and Country Music Editor in Nashville.—l



www.americanradiohistory.com

HE SET MY LIFE TO MUNIE {
t = =
R 1

.»A\‘% e



www.americanradiohistory.com

A Billboard Spotlight

OCTOBER 2, 1982 BILLBOARD

New_Influx of Professionalism in_ Gospel Radio

CONTEMPORARY PROGRAMMING CALLS
TO YOUTH IN TODAY’S LANGUAGE

year ago gospel radio seemed on the edge of
‘‘something big.”” There was excitement with

CBN's continental radio satellite network go-

ing on the air, and the gospel radio network
made the prospects of landing national buys
for commerciat stations a legitimite possi-
bility. Since then the economy has tightened
more and gospel radio is definitely feeling the pressure. Many
of the contemporary formats have changed, especially in ma-
jor markets. The traditional stations which rely more on pro-
gram revenues are experiencing a decline in responsible pay-
ing program clients as the donor pool is shrinking to many
ministries. In many markets gospel stations are even seeing a

Monte Allen is a freelance writer based in St. Louis and specializing
in gospel music.

While in Chicago for a performance, Joe English,
left, former Paul McCartney & Wings drummer,
visits radion station WLS and staff.

By MONTE ALLEN

shift from national programs to local programs, a situation
which is benefiting the local aspect of their programming.

While some express utter frustration about working in gos-
pel radio many remain optimistic and committed. It seems
the only real light at the end of the tunnel is Jesus; the key to
success in gospel radio is commitment to the gospel rather
than to a specific format, style of music, or profit motive.

The NRB claims that religious radio has been growing over
the past decade at the rate of one additional station per week.
This growth is evidenced by many secular companies becom-
ing involved in the gospel radio industry. The TM company
has made available a gospel jingle package while Century 21
offers a variety of syndicated religious radio formats. It's clear
that gospel radio has a growth potential few other formats
have.

Benny Hester, right, visits radion station KJRB in Seattle
on behalf of his ‘“Nobody Knows Me Like You' LP and
chats with, from left: Word's Doris Purcilli, KJRB pro-
gram director, and Hester.

Shedding Light

® Continued from page G-3

potential. Sales have been disappointing because we're deal-
ing with the introduction of new kinds of records to secular ac-
counts.

"We're educating retailers, letting consumers know prod-
uct is available. We're trying to get both factions to under-
stand the music. We're doing all the things for gospel that we
would do for pop or jazz; support in the field, display in areas
product is being played and coordinate with the Light staff on
airplay.”

Faraci says that resistance is being felt because gospel, like
any specialty, is considered catalog but he adds *‘at least we
got our foot in the door. In a year or so we will hopefully be
able to look at the results."

“It's taking longer than anticipated,” states Billy Ray
Hearn. ““There are smaller numbers than we thought and
more arm twisting with certain accounts. It will take more of a
concentrated effort by retailers.

Hearn says that Christian book store sales outnumber retail
20 to one with retail accounting for 10% of sales. ‘'Before our
association with MCA retail sales were about 5%-7%. If we
were really successful retail would account for 20%-30% of
our business. We're looking for the day when secular stores
sell 30%."”

States Al Bergamo, president of MCA Distributing: “As
sales on most pop bands are going down, Christian music is
going up. There are no huge orders out of the box like secular
orders. We've increased Sparrow’s penetration 8% in the
secular market. | have to admit that it's been slow and grind-
ing. The numbers aren't great but they are significant in a
marketplace that's going down. Phil Keaggy's album sold
125,000 at Christian book stores. The key is to sell another
125,000 at the secular level. It's longterm but it will be there
someday."

Adds Jim Foglesong, president of MCA owned Songbird
Records, which isdistributed by Sparrow to the Christian book
accounts, in a unique three-way setup with Sparrow and MCA:
“We're not thrilled with the numbers but they are better than
before. Retailers agree there is a market and potential but
we're not there by a long shot.

‘*We're hoping that the major distribution arms come up
with ways to display gospel more. Also, we're being badly hurt
by the times—big users are placing conservative orders. They
don't want to tie up huge inventory.”

Benson’s Mike Blines reports 60% sales at the Christian
book stores adding that ‘‘retail is picking up significantly. The
racks have been consistent but retail has shown an increase.
There's more exposure being given to gospel in the last three

years. And there's more sophisticated sales and marketing
technology targeted towards it that's bringing gospel to better
store positioning."'

In any event, having major distribution muscle affords la-
bels the merchandising and support functions that small
companies neither have the manpower or financial depth to
undertake themselves.

CBS'’ Priority label, according to Buddy Huey and director of
marketing Jay Griffin, has retail penetration of 50% due
mostly to their relationship with CBS. Huey says that “nor-
mal’’ retail penetration is more like 20%.

“We deal with 10 CBS branches on a weekly basis to detail
marketing strategy,’* says Griffin. **We work with chains, dis-
tributors and one-stops. We have good displays in windows
due to the cooperation of branch managers and the Priority
staff.”

In addition to securing retail wall space, eye-catching dis-
plays and cooperation among branches, Priority, in what is
believed to be a first. is placing gospel radio spots using secu-
lar store tags. Tour support is also strong witnessed by a re-
cent David & the Giants appearance in Chicago where the
group reportedly did four gospel station interviews, three on
secular stations, appeared onthe Channel 2 news, prime-time
television along with in-store appearances.

“You need a territorial marketing plan,” says Griffin. “If
you don't move product you can losean entire market. Even if
the product has a longer shelf life, they need to turn it over
quickly.”

‘It has nothing to do with religion. It’s a
matter of the retailer making money and
moving the product.’

Adds Huey. "It has nothing to do with religion. It's a matter
of the retailer making money and moving the product.”

Griffin says that initial orders are increasing since retailers
have become aware of the support it will get. He states that
Priority is cataloging artists with video for in-store purposes
and to those booking acts.

“We're finding success in key markets and chains,” adds
Griffin. ““We know where and when we’'re moving product and
if it's caused by radio, touring or merchandising.”

“You need major distribution for exposure in secular
stores,” opines Huey. ‘‘We see secular distribution as the key.
But we haven't even begun to tap our own resources,’” he
adds.

Griffin notes that Priority’s **Make Gospel Music A Priority
This Summer' campaign was a successful blanket attempt to
contact stores and let them know about CBS' gospel product.

WWWwW.americanradiohistorv.com

When the idea of deregulation came up there was an uproar
among certain segments of the Christian community that
they would lose their programming. Deregulation hasn’t had
the great affect on gospel radio some had predicted it would.
Audrey Langdon of the NRB says, ‘‘Deregulation is unlikely to
affect the operation of religious radio stations. The NRB has
welcomed deregulation as a way of eliminating unnecessary
paperwork and freeing more operating funds for quality
broadcasting.” Some programmers did express the probabil-
ity of seeing more daytime AM gospel stations with the re-
structuring of the clear channel frequencies.

It's important to have an understanding at the radio man-
agement level that the industry is changing faster than ever,
what worked a year ago may not work today. According to Joe
Battaglia, general manager of WWDJ in New York, this has
been one of the biggest problems in gospel radio. Battaglia
cites the shift of the baby boom generation into buying promi-
nence as a key factor in the gradual shift of the gospel format.
He says ‘“‘the 76 million people born between 1946 and 1960
were raised on rock 'n’ roll and we need to focus on the largest
segment of population in this country, which is between the
ages of 21 and 49, the baby boom generation. If you look at
the future of radio and see where it should go it has to go for
this group.” It's here where bad management and misdi-
rected programming have missed pulling a sizable audience
in this key demographic. Gospel radio needs to adjust to the
needs of the '80s. WWDJ in New York is rated as the number
one religious station in the country by the NRB. Battaglia at-
tributes their success to professionalism and updating their
format. ""We've included more contemporary music, more
black gospel, and we're also trying to initiate more contempo-
rary programs. The definition of my usage of contemporary

(Continued on page G-16)
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“We know that gospel records were being buried in one bin
against the back wall,'" notes Light's Ralph Carmichael. Now
they are being moved to the front of the store with their own
bin and display cards and eye-catching placards or poster.
Light could not be reaching all the secular accounts if not for
the WEA hookup. We're benefiting from our secular associ-
ation. We do have an advantage that hasn't reached frution
yet. What we're doing now has to be done.

‘It's taking longer than anticipated. There
are smaller numbers than we thought and
more arm twisting with certain accounts. It
will take more of a concentrated effort by
retailers.’

““Everybody will reap the benefit of it. Without major distri-
bution, small labels with good product don't have the man
power and fulfillment capabilities."”

Carmichael points to the tour support given by Elektra to
Walter Hawkins and Andrae Crouch with print and time buys.

“‘Resistance in the secular market is more of adisinterested
attitude. ‘Why should we put this out?' It's not so much resist-
ance but a lack of interest which must be stimulated,” be-
lieves Carmichael.

Sparrow's Billy Ray Hearn acknowledges that MCA has
brought Sparrow product into retail chains they themselves
couldn't penetrate. MCA has supplied local co-op advertising,
tour support and special pricing incentives on certain artists.
Sparrow product is also included on MCA's order sheets for
mainstream pop, rock and country product.

MCA Distributing's Bergamo vows to do more promotion
and advertising on behalf of Sparrow artists. He points to
Sparrow artist Phil Keaggy's successful appearance at the
United Record & Tape convention which exposed Keaggy to a
major secular chain along with rock bands. ‘“People didn't
know what to expect,’” says Bergamo, “but United made a
commitment to go after gospel based on his performance.’

Taking his cue from the secular market, Hearn says that he
is turning to video for the first time, producing a clip on Sil-
verwind which will be released to secular markets that utilize
cable. So enthralled is he with video's prospects, Hearn says
he is eliminating four or five new releases this year to have the
budget for videos on Keaggy, Michael & Stormy Omartian and
others.

If penetrating the secular retailer has been an uphill climb,
then securing airplay on non-gospel formatted stations has
been nearly insurmountable.

“There seems to be resentment at radio when it comes to

(Continued on page G-16)
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Christian Labels

® Continued from page G-4

some of the success. It's also a vindication of the company’s
policy to maximize in-store merchandising, something they've
been working towards for the past two years:

“I think we've become leadersinthe field,' Blines says. **AR
of our reps are being carefully trained to be creative with the
materials and we're working to build a whole concept of point
of purchase buying and consumer responses. Our studies
show that 65% of all decisions are made in the stores at the
point of purchase. Many Christian bookstores really don’t
have much display space and every nook and cranny is cram-
med with merchandise. We want to get the consumers back ta
those hidden record shelves since few seem to fall across the
record racks otherwise.

**Another study shows that few people hear a Christian LP
on the radio and come in and request it. Most enter a book
store with two or three things on their minds—we want to
reach them. For the last two years we've even had good suc-
cess with flats made cut of LP covers. We've had some that
were shaped into arches that stretched all of the way across
the store, for instance.

“We're still finding that most Christians are not aware or

don't visit their neighborhood Christian bookstore. The whole
thing is to encourage the market, and it is ever expanding.
The challenge is to reach the 90% of all Christians who never
walk into a Christian bookstore.”

Not surprisingly, Blines is more confident about the future
than ever before. He points with pride to aroster that contains
names like Joe English, Dallas Holm, Don Francisco, Sandi
Patti, Farrell and Farrell, Paul Stookey—even new artists like
Will McFarlane, formerly guitarist with Jackson Browne.

“‘For the next few years, focus will be the name of the game.
And to the extent that we do focus our resources and work
within them we'll be highly encouraged by the prospect of the
1980s.'

‘You'll see a greater revolution in
Christian music in the next 24 months than
you've seen in the past 20 years.’

Blines' counterpart at Word, Inc., Dan Johnson, has the
added responsibilities af artists and repertoire duties as well.
The financial slow-down of recent years was felt in the Word
offices in Waco, Tx, as well, but Johnson said some farsighted
advance planning—and plain old luck—softened the blow.

“Well, we've survived,” he says. ‘I would venture to say that

America’s #1 Pea-Picker,
Just Recorded and Hot Off The Presses

Featuring
“OPERATOR (Gimme Jesus On The Line)”

Produced by Michael Lloyd
Arranged by John D’ Andrea

WwonRo

e

Available For Selected Personals

1

Destined to be an Extracrdinary Album!

i |
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in every record company there is some key ingredient that
keeps things afloat—usually power in the artists roster or
creativity in investments or something. But when it really got
hot in the kitchen earlier this year we needed something more
than good songs or a solid roster, we needed someone who
knew when to turn the ship around. You've got to credit good
management. It's no secret that we haven’t laid anyone off.
We are happy not because sales are up or something, but be-
cause we had someone who knew how to play defense—Stan
Moser, Word's executive vice-president. Some credit also
must go to our parent company ABC for, in effect, preparing
us for the worst a couple of years ago.’

In the late '70s and early '80s Word trimmed its roster from
120 artists to less than 60. It cut ties with several labels it had
had long-time affiliations with—New Pax, Paragon—11 in all
when Light left in January of this year. Someone came to the
conclusion that no company can effectively market com-
panies that aren’t physically a part of the original entity. There
also began a period of in-house austerity that continues to
some degree today.

1 don't think you can credit any prophets for our survival
this past year,” Johnson says. ‘““We began cutting back in
some cases before we even knew why, even before we really
needed to. All | know is that if we were still distributing all 11
labels in March of this year, it would have been a major disas-
ter for us. But then, itis those people whoimagine themselves
in plane crashes who know what to do when the plane actually
crashes.”

Sources at Word say the company has virtually cut out all
print advertising since early in the year--a half a million dollar
decision. Johnson said that it came down to laying off people
or eliminating space advertising. The people won.

“Not that it was easy. We've had to say no to some very loyal
friends and advertisers. But if we had to do it over, I'm sure
we'd go that route again.

=
=

‘For the next few years, focus will be the
name of the game. And to the extent that we
do focus our resources and work within
them we’ll be highly encouraged by the
prospect of the 1980s.’

“Instead we've placed more emphasis on in-store merchan:
dising. That's by design. We've decided to place our money in
the safest place. And since something like 50 to 60% of all de-
cisions are made in-store, that's where we put what money we
had.

“It’'s been going well and we made it through a seasonal
slump in the market. By the end of June we recovered some-
what. | think the real pivotal point was the release of Amy
Grant’s ‘Age to Age.’

“*Probably every record label owes something to Amy Gant
if they experience even a small boost in sales in the past few
months by creating traffic in the stores. ‘‘We've just released
the new Imperials album and when Christian colleges start
getting back in September, we’ll see things really take off.”

As with most companies, the development of new artists
was one of the first areas impacted by the sagging demand.
When Word felt the pinch, therelease of several debut albums
was suddenly placed in doubt. But Johnson said corporate
heads huddled and came up with a viable plan, one that may
even work out better in the long haul:

‘‘Once we gathered our senses, we decided to put our new
artists on an island and work to protect them, rather than cut
them loose,’” he says. ‘‘We built a program around these new
releases, something we call the Valualbum line. We decided to
delay their release dates for a short timeand price the LPs at
$6.98 instead of $8.98. We worked up a special project and
display concept and added an additional free record inside
with the best 10 songs from all of these new artists.

“The key with new artists is to place them on a level where
they can win. It's difficult to sell any new act at $8.98 in eco-
nomic times like these. So we built Valualbum around Kenny
Marks, John Fischer, Morris Chapman, Andrew Culverwell
and the others. It's a sound program—a direct result of our
recent financial reevaluation. When we saw that the old ways
wouldn't work, we looked at new ways. So far, more than 250
stores have already signed up for the Valualbum line.”

Even with the successes. Word is continuing to search for
other ways to cut fat from the operation. Johnson says the
cost of producing albums will have to be cut dramatically in
the future.

“Some artists and producers have just spent astronomical
sumsin the studio, and that can’t go on,'” he says. **The costs
have just been awful. | think there's going to have to be an
industry-wide reckoning in production habits. We're just not
going to tolerate excessive production costs. And if that
means we're going to have to say no to some top producers
we'd love to have, well, we'll just have to say no. It's being felt
in the secular world as well. The days of wine and roses are
over, brother.”

But for all the cutbacks, budget-tightening and emergency
meetings, there's much to sing about at Word, Inc. Industry

(Continued on page G-18)
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ASCAP members
won 16 Dove Awards 1n 1982.
~ More than all the other
licensing organizations combined.

DOTTIE RAMBO  Gospel Songwriter of the Year
DOTTIE RAMBO  Writer of Gospel Song of the Year “WE SHALL BEHOLD HIM”

JOHN T. BENSON  Publisher of Gospel Song of the Year “WE SHALL BEHOLD HIM”
PUBLISHING CO.

RUSS TAFF  Male Vocalist of the Year
DINO KARTSONAKIS  Gospel Instrumentalist of the Year
PAULSMITH  Of the Imperials—Gospel Group of the Year
PAULSMITH  Of the Imperials—Contemporary Gospel Album of the Year “PRIORITY”
MICHAEL OMARTIAN  Producer of Contemporary Gospel Album of the Year “PRIORITY”
KURT KAISER  Producer of Inspirational Gospel Album of the Year ‘JONI'S SONG”
BOB MacKENZIE  Producer Gospel Album of the Year—Children’s Music “KIDS UNDER CONSTRUCTION”
RONN HUFF  Pr