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It’s Turner’s Turn
For Cable Rocker

By KIP KIRBY

NASHVILLE—The battle for na-
tional video music viewers will inten-
sify as of Dec. 5, if Ted Turner pro-
ceeds with his plans to launch a new
24-hour rock video cable channel.

In a letter signed by Turner dated
Aug. 7, more than 8,000 cable opera-
tors have been informed of his inten-
tion and asked to respond to Turner
Broadcasting System Inc. within two
weeks regarding the total number of
subscriptions their systems could
guarantee the new service. Turner is
seeking an aggregate minimum of 10
million subscribers for the launch.

Turner, chairman and president of
Atlanta-based Turner Broadcasting,
says that the as-yet-unnamed music
video channel will be offered free for
five years to all cable operators who
commit before the cutoff date of Aug.
24, agreeing to supply TBS “with any
part of the first 10 million subscribers
within 30 days of the launch of the
service.”

The letter of intent stipulates, how-
ever, that the no-charge offer applies
only if Turner Broadcasting receives

commitments representing the aggre-
gate 10 million figure. A separate
clause reserves the right for TBS to
discontinue the launch regardless of
subscription totals—or to proceed
with the new music video venture de-
spite fewer than 10 million viewers.
In this case, cable operators could be
charged for carrying the program-

(Continued on page 60)

U.S.-Made CDs
Due This Month

By IS HOROWITZ

NEW YORK—Commercial pro-
duction of Compact Discs at the new
CBS/Sony plant in Terre Haute,
Ind., the first CD factory to be acti-
vated in the U.S., will begin before
the end of August, with upwards of
10 domestic labels slated to receive
initial product.

(Continued on page 60)

AT NEW MUSIC SEMINAR

Indies Stand Up To Majors

By FRED GOODMAN

NEW YORK—Expanding the vis-
tas and commercial avenues for new
and alternative music and reconciling
the rebellious stance of independents
and outsiders with the established
practices of the music industry
proved the push and pull of this
year’s New Music Seminar.

Further coverage of the New Music
Seminar appears on pages 3 and 6.

With more than 30 panels covering
topics from booking to international
music publishing, Seminar sponsors
Tom Silverman, Mark Josephson and
Joel Webber claimed a paid atten-
dance of 3,800, although traffic at the
meet would suggest the figure was ac-
tually lower. Whatever the final tally,
the Aug. 5-8 convention at the Hilton
Hotel here managed to draw a broad
cross-section of participants from vir-
tually every segment of the world-
wide music industry.

Starting the agenda off on a vola-
tile note, co-sponsor Josephson used
his opening address to call for a
breaking down of what he termed

“the invidious and racist distinc-
tions™ fostered by the industry at
large and the major labels in
particular.

While Josephson’s remarks did not
go unanswered—presidents’ panel
moderator Ed Rosenblatt of Geffen
Records began his session by noting
that “all large companies are not in-
sensitive and not all small companies

course at past New Music Seminars.

Josephson's call for change was
echoed by keynote speaker Trevor
Horn, head of ZTT Records. Sug-
gesting that record companies should
be “as liberated as the music they
package and market,” he urged lis-
teners to fight against the “dry, hu-
morless mass that is the rock indus-
try today."”

Terming the need for labels to be

are sensitive,” and that ‘‘companies : ] a T 1abe "
as creative as their artists ‘“‘a dare,

are people”—they did not create the

kind of furor that was a matter of (Continued on page 54)

Pirates Launch ‘Victory’ Video

NEW YORK—Video pirates have struck the Jacksons’ **Victory” tour, put-
ting a bootleg videocassette containing almost all of one of the group’s recent
performances on sale in the New York area for $65.

Because of the video quality of the cassettes and the fact that at least five
different cameras would be needed to get all the angles used, it is assumed that
the bootleg was made by tapping into the video feed that the Jacksons have been
using to project their concerts onto a screen during their stadium appearances.

Photocopied handbills promoting the cassette were distributed outside of
Madison Square Garden before and after the Jacksons’ Aug. 5 concert there.
The handbills, which list a phone number located in Mount Vernon, N.Y., say
that the tape contains the Jacksons’ *“Ist Kansas City Performance,” will be on
sale for two weeks only, and is available on videocassette in Beta and VHS

formats. (Continued on page 60)
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* BMI AND RADIO STATIONS have reached an agreement whereby the
music licensing organization will modify the terms of the performance licenses
recently sent out to stations across the country, ending a bitter impasse in nego-
tiations. Page 3.

e BLANK VIDEOTAPE SALES have been booming since the Summer
Olympics began, as have VCR hardware rentals, according to a survey of retail-
ers. At the same time, they say, there has been a drop in prerecorded video rent-
als—and, in Southern California, some disruption of store traffic. Page 3.

* SILLERMAN-MORROW BROADCASTING has purchased the Knox-
ville-based SunGroup, consisting of five Tennessee radio stations, for approxi-
mately $13 million, subject to FCC approval. Radio, page 12.

® BAR CODING was among the topics tackled by the NARM operations
committee at its recent meeting in Minneapolis. The standardization of shipping
and return procedures was also high on the committee’s agenda. Meanwhile, bar
coding is also a topic of concern for the Video Software Dealers Assn., which
would like to see an industry-wide standard. Retailing, page 20.

i

Not since the early days of New Wave has there been a band o° urban
tad boys who so perfectly echo the emotions of today's restiess youth.
With guitars slashing, drums pounding and voices raised in a rock and
roll war cry, JOHN JARRETT'S TRIBE is destined 10 transform a genera-
tion of listeners into a legion of believers who will carry their call to the tep

Janie Fricke and Producer Bob Montgomery have a good thing going.
Four number one singles frem two critically-acclaimed, multi-award-win-
ning aloums . . . for starters! And now here's the album 1o keep that
good thing going “The First Word In Memory” (FC 39338). Including
the new single “Your Heart's Not In it” (38-04578) on Columbia Re-

® CORPORATE SPONSORSHOP has entered the video clip arena—inter-
estingly enough, on behalf of a country artist who records for a small indepen-
dent label. Coors Light beer, in return for the display of its insignia, has partially
underwritten the production cost of Karen Taylor-Good’s “We Just Gotta

of the charts. (ON CAPITOL) (Advertisement)

Dance™ video. Page 62.

cords and Casseties. (Advertisement)

(Advertisement)

CRISTY LANE HOTTEST SELLING ARTIST ON TV!

SPECIALS!

CRISTY LANE IS THE NAME! CASH IN ON THE TV ADVERTISING THRU '84 & '85—SET UP DISPLAYS

S — #1 GOSPEL ALBUM IN THE WORLD 10 OF HER HITS LIFE STORY — DESTINED TOBEA MOVIE .. .6 x9
———— - . oo ' : 292 P. 153 PIC.

= | 25 PIC. VIETNAM
= f : TALKING BOOK
———— ON 4 CASS. TAPES

APPROX. 2 MILLION
ARRIVAL 9644

IN TV COM.
LIBERTY LT 51153

" CHRISTMAS w/CRISTY
LIBERTY LN 10226

www americanradiohistorv.com

AT HER BEST
LT 51148

£ ORDER NOW!
CALL LIBERTY, K-TEL or LS 615-868-7171
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News

S —
SPORTS FISHING—Chrysalis staffers

v

take a cruise of the New York harbor

to unwind after delivering the label’s best year yet. Shown from left are

marketing vice president Billy Bass, senior a&r vice president Jeff Aldrich,

Chrysalis International Group co-chairman Terry Eilis, the label’s senior

publishing vice president Ann Munday, president Jack Craigo and finance
senior vice president Paul Hutchinson.

BMI Agrees To Alter
Radio Music Licenses

By IS HOROWITZ

MEW YORK—Broadcast Music
Inc. will modify music performance
licenses recently sent out to radio sta-
tions across the country following an
agreement in principle reached
Wednesday (8) with the All-Industry
Radio Music License Committee.

Talks were resumed after earlier
negotiations collapsed in a series of
charges and counter-charges, with
the committee threatening suit
against BMI, and the licensing orga-
nization mailing out contracts to sta-
tions that would hold rates at 1983
levels for 1984, but would raise them
about 10% the following year and for
the remainder of a license term due to
run through 1987 (Billboard, July 7).
" More than 5,000 stations were said
to have returned signed licenses to
BMI. Failure to have signed the pacts
could have subjected the stations to
copyright infringement charges if
they broadcast music controlled by
BMI after July 1. BMI, however, said
that no charges would be filed during
a truce period.

Under the agreement in principle,
the new contract would retain the no-
increase proviso for 1984 and would
stipulate a smaller increase for 1985
than the 10% called for in the BMI
mailing. It also provides for all con-
tract issues to be renegotiated “from
scratch” for new licenses to take ef-
fect in 1986.

Among other changes, some still
unidentified, is an understanding to
establish a formal rate-making proce-
dure should future contract bargain-
ing fail. An announcement from both
parties said that the revisions should

be finalized “within the next 10
days.”

BMTI’s contracts with radio sta-
tions expired Dec. 31, 1983, but were
extended until June 30, 1984 while
talks proceeded.

The new agreement with BMI is
expected to speed resolution of a new
license pact between radio stations
and ASCAP, which were also in a de
facto stall as the BMI dispute sim-
mered. The last contract with
ASCAP expired the end of 1982, and
performance fees paid by stations
have been on an interim basis since
January, 1983.

ASCAP reported revenues from
radio to be slightly less than $51 mil-
lion in 1983, but some of this amount
consisted of late payments and the

figure does not pinpoint the exact
amount due for the year. In all, cu-
mulative annual payments to both
ASCAP and BMI under the most re-
cent fee agreements are thought to
amount to about $90 million.

Participating in the San Francisco
talks were Ed Cramer and Larry
Sweeney of BMI, and Bob Henley
and Don Thurston of the All-Indus-
try Committee. The agreement was
hailed by Eddie Fritts, president of
the National Assn. of Broadcasters,
and Bernard Mann, president of the
National Radio Broadcasters Assn.
Both organizations were among a
group of radio associations that
served as peacemakers and were in-
strumental in getting BMI and the
committee back to the bargaining
table.

Seminar Probes Video Exclusivity
Programmers Participate In Panel; MTV, Labels Absent

By STEVEN DUPLER

NEW YORK—A last-minute
panel on exclusivity deals in the video
clip industry, conspicuous for its lack
of MTV or label participants, con-
vened here at the New Music Semi-
nar Wednesday (8) to discuss the
possible ramifications of exclusivity
agreements between that cable chan-
nel and four major record companies.

According to attorney Michael Su-
kin of Berger, Steingut, MTV and la-
bel executives declined to participate
in what he termed the “first public
forum on this topic” because of the
confidentiality clauses built into
those agreements. In addition to Su-
kin, the panel included a variety of
concerned parties ranging from com-

Satellite Video
Network Aims At
Shopping Malls

By FAYE ZUCKERMAN

LOS ANGELES—Backed by a re-
ported $25 million budget, recording
artist/zctor Donny Osmond has
launched a new satellite video net-
work that will deliver national adver-
tising and originally produced pro-
gramming to covered shopping
malls.

In September, Osmond and part-
ners Earl Cook and Kraig Higginson
plan to roll out their Advanced Tele-
communications Network (ATN)
nationally to some 1,000 shopping
centers. ATN has already obtained
the support of two of the largest mall
developers, J.J. Cafaro and Edward
DeBartolo Corp., both based in
Y oungstown, Ohio.

The network claims success from
tests in shopping centers in Utah and
New York. At one Utah mall, Os-
mond claims a record retail tenant
saw sales on Huey Lewis & the News
product jump following a broadcast
of the band’s promotional video clips.

Essentially, ATN will contain 13
hours of programming fed via a Ku
band satellite to kiosks placed inside
malls a: no charge to mall owners.
Recoupment of funds for the channel
will be achieved by charging national

(Continued on page 53)

peting video clip outlets such as
NBC’s “Friday Night Videos” and
Atlanta’s Video Music Channel to
video producer Picture Music Inter-
national. Also present were John
Scher of Monarch Entertainment,
Seth Willenson of the direct broad-
cast service United Satellite Corp.,
and moderator Lawrence Fox, an
antitrust lawyer also associated with
Berger, Steingut.

As expected, the two clip outlets
were the most outspoken against any
sort of exclusivity arrangements,
with “Friday Night Videos” produc-

er David Benjamin claiming that the
deals allowed record labels to, in ef-
fect, “determine the programming of
a broadcast outlet” because of their
provision for the labels to select at
least one-third of the clips provided
to MTV.

“FCC regulations would call that
payola,”” Benjamin claimed. “If NBC
tried to sign deals like this, we’d be
off the air in five minutes. But since
cable isn’t affected by FCC regula-
tions, MTV can get away with it.

(Continued on page 54)

Radio Panelists Urge End
To ‘Old-Line Prejudices’

By LEO SACKS

NEW YORK—The future of pop
radio and the problems besetting
“crossover” promotion surfaced at
two New Music Seminar panels
Wednesday (8).

Belittling record companies for
their *‘old-line prejudices,” Harold
Childs, PolyGram’s senior vice presi-
dent of urban music, called “cross-
over” an “outdated, stupid” term
that impedes multi-format growth.

“We're losing mega-hits based on
old-line prejudices,” Childs said.
“It’s outdated to think that if a re-
cord goes top 20 black, that’s when
you work it pop. We have to stop cat-
egorizing, because more and more,
timing is everything.”

Childs also sparked applause with
his views on promotion budgets.
Charging that manufacturers are
squandering “millions” on in-house
and independent promotion staffs,
the PolyGram executive suggested
that certain companies will have to
choose between the two.

“You can no longer afford both,”
he said. “Our field staffs are costing
us millions; our indies are costing us
millions. Half the time we don’t
know what’s going on with either
one. That’s why college and dance
outlets are so important in getting
new music exposed.”

Examining the dangers of losing a
band’s core audience in crossing for-
mats, Childs told the gathering that
black radio now regards Kool & the
Gang as “a pop act” following the
success of such contemporary hits as
“Joanna.” “It’s tough to get sincere
airplay for them on black stations,”

Blank Videotape Dealers Mine Olympic Gold

By SAM SUTHERLAND and
EARL PAIGE

LOS ANGELES—August sales
reports from both record/tape chains
and home video specialty stores will
carry their own undercurrent of
Olympic drama, based on dealer re-
ports attesting to an upsurge in blank
videotape sales and VCR hardware
rentals, a dip in prerecorded video
program rentals, and, in the immedi-
ate Southern California area, some
disruption of store traffic.

With U.S. households drawn to
their sets since the 23rd Olympiad
began here July 28, the shift in televi-
sion viewing habits has spelled gold
of a different kind for merchants car-
rying blank videotapes. Licorice Piz-
za here saw its *‘biggest blank video-
tape volume ever,” according to
Randy Gerston,-advertising director
for the 34-unit chain.

Gerston cites timely promotions,
such as Maxell’s “Capture The

Gold” push, as dovetailing neatly
with the trend toward blank tape
purchases. Similar themes were
picked up by retail marketers them-
selves, such as newspaper layouts
plugging the home taping opportuni-
ties for customers of Shulman Music,
the 63-store operation based in Cin-
naminson, N.J.

Shulman advertising director Su-
san Hough and buyer Bruce Bell
both stress the role their straightfor-
ward Olympics push played in boost-
ing blank sales by a reported 40% in
its 21 Wall To Wall stores.

While promotional strategy took a
more subdued Olympic thrust at
Camelot Enterprises, store managers
at some outlets in the 150-unit chain
were among the merchants reporting
a particular trend toward case pur-
chases. Even the 50-unit Record
World chain, based in Port Washing-
ton, N.Y., while downplaying any
outright explosion in blank tape
sales, reports a significant measure of

10-unit sales, according to buyer Mel
Goldstein. Licorice’s Gerston also
notes multiple unit sales spurred by
six-pack and two-pack merchandise
from Maxell.

Excitement over such -consumer
response varies with expectations.
John Reid, buyer for Western Mer-
chandisers’ 136 retail units, notes
from the company’s Amarillo base
that an overall upward trend has pre-
vailed for blank videotape in recent
months, buoyed as much by aggres-
sive pricing as by any single other
factor.

Rental of prerecorded video titles
was a more sobering issue, however.
According to John Pough, head of
Videocassettes Unlimited in Santa
Ana, Calif., and treasurer of the Vid-
eo Scftware Dealers Assn., some vid-
eo specialty outlets have been as
much as 33% off normal levels.
Pough, having been constantly in
touch with dealers in planning the
upcoming VSDA convention in Las

www americanradiohistorv.com

Vegas at month’s end, claims similar
reports are being generated through-
out the U.S.

Pough claims his own sales and
rental for prerecorded product have
been up. But he says he has heard few
indications of such  upturns
elsewhere.

More typical is the overview pro-
vided by Bert Tenser, head of the
Video Connection network of some
265 licensed video stores. Tenser re-
ports that blank tape sales are up, as
are VCR rentals, throughout the 30
states where his franchised stores op-
erate, but that rentals appear flat or
down, with the most significant
losses seen on the West Coast in gen-
eral and in Southern California in
particular.

In that region, overall store traffic
has in some instances been severely
affected, especially near actual Olym-
pic competition sites. Otherwise, the
impact of the games has been felt

(Continued on page 51)

he declared. “Programmers say
they’ve gone too far.”

Concurring that the *“old-line
crossover attitude is b.s.,” Mike
Bone, Elektra’s vice president of pro-
motion, said his company learned the
hard way recently when Elektra
failed to chart Midnight Star’s “Frea-
kazoid” as high as it could have. “We
blew the record (pop); we didn’t get it
out of the box,” he said, noting the
label avoided “the trap” by simulta-
neously promoting Teddy Pender-
grass’s “Hold Me” single to contem-
porary, urban and adult stations.

Childs also expressed his concern
that PolyGram bypassed urban out-
lets and went straight to pop stations
with Carolyn Townes’ “99 1/2" fol-
lowing its pop success with Ollie &

(Continued on page 54
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Disney Cartoon Classics Booming

500,000 Sales Orders Seen For Home Video Series

By FAYE ZUCKERMAN

LOS ANGELES—Reported sales
orders for Walt Disney Video's Lim-
ited Gold Edition cartoon classics se-
ries augur a new children’s home vid-
eo champion, with Disney’s final
tally for orders due Friday (17) ex-
pected to be upwards of 500,000 and
to represent a $15 million retail sales
potential.

Shipments for the seven video-
cassettes are said to average more
than 60,000. With each title retailing
for $29.95, the Limited Gold Edition
thus vaults over initial orders for any
other children’s prerecorded video
package, reinforcing the sales poten-
tial of children’s titles and the impact
of a $29.95 price point,

This June saw the firm announce
pre-orders of 412,000, a total rivaled
only by Paramount Home Video’s
“Raiders Of The Lost Ark,” which
posted 500,000 in initial orders (Bill-
board, Dec. 3). The Limited Gold
Edition titles—*‘Mickey,” ‘“Minnie,”
“Donald,” “Daisy,” “Pluto,” “Silly
Symphonies” and “The Fabulous
*50s”—have not yet been certified by
the Recording Industry Assn. of
America.

With an ad campaign hawking
“When they’re gone, they’re gone,”
Disney accomplished its objective of
generating sales for a made-for-vid-
eocassette product only available for
90 days. Says Ben Tenn, vice presi-
dent of home video for the Burbank
firm: “In our advertisements and
promotions, we made it clear that
people would want to buy these cas-
settes because they will not be avail-
able to any other medium (television
or theatres).”

Adds marketing manager Richard

Fried: “We let consumers know that
if they don’t buy now, they may not
get a second chance.” The Limited
Gold Edition advertising campaign,
estimated at more than $2 million, in-
cluded extensive radio and television
commercials as well as print ads.

And, in a field dominated by rent-
al, video specialty stores readily ad-
mit that the cartoon classics sparked
sales reminiscent of ““‘Raiders Of The
Lost Ark” and “Flashdance.” Walt
Disney Home Video also offered
100% co-op compensation through
qualified distributors based on pre-
order quantity (Billboard, May 5).

Many video stores say they filled
up Disney’s 24-unit display case for
the classics four or five times since
the titles shipped June 17. Most
stores say they plan to make the titles
available for rental in the fall if there
are leftover copies.

National Video, a 300-store chain,
has sold about 32,500 units, reports
company chairman Ron Berger. “I
will be ordering another 10,000. The
classics have become the best-selling
children’s product. In one year we
have sold 35,000 ‘Raiders,” and look
what we have done with the Disney
titles in (less than) three months.”

Both Berger and Bill Perrault of
leading distributor Artec commend
Disney on its marketing, advertising,
dealer support and packaging for the
Limited Gold Edition. The exclusive-
ly made-for-video idea, they say,
greatly enhances sales.

Some of the seven titles sold better
than others, acknowledges Disney’s
Tenn, who says that the Billboard
videocassette sales chart accurately
reflected the varying sales. Accord-
ing to the sales chart, “Mickey”’ is the
best-seller, with “Donald” running a

FIRST ANNUAL VIDCLIP AWARDS

close second.

“Minnie” places third, with “Plu-
to” and “Daisy” vying for the fourth
position. “Silly Symphonies” has
shown inconsistent sales, as wit-
nessed by its chart position. It en-
tered the chart at number 11 on July
7. quickly dropped to 30 and this
week jumps to 18

“The Fabulous *50s” has become
the last of the titles to enter the chart
This week it'is at number 24.

For home video retailers, Walt

(Continued on page 51)

RIAA Donates
$$ To BMA
Antipiracy Drive

NEW YORK—The Recording In-
dustry Assn. of America, confirming
earlier reports, has donated $165,000
to the Black Music Assn. to conduct
antipiracy activities in West Africa.

BMA'’s endeavors, initially cen-
tered in Nigeria, are designed to ex-
pand the sale of legitimate American
recordings in English-speaking Afri-
can markets.

According to BMA president Dick
Griffey, who first proposed the orga-
nization’s role, the BMA plans to es-
tablish a branch office in Lagos to
seek the support of the new Nigerian
government and to foster the devel-
opment of a legitimate local industry.
BMA will urge the passage of strong
antipiracy legislation.

Stan Gortikov, RIAA president,
notes that contributions from mem-
ber companies of RIAA to IFPI have
been used to support antipiracy pro-
grams in Latin America, Southeast
Asia, the Middle East and the Medi-
terranean area. .

‘Rockit’ Tops MTV Nominations

NEW YORK — Herbie Hancock’s
“Rockit” is the most nominated clip
in MTV’s just-released list of the vid-
eos up for its first annual MTV Video
Music Awards, garnering nomina-
tions in seven of 15 different
categories.

Cyndi Lauper is the artist with the
most nominations, gaining a total of
eight: five for “Girls Just Want To
Have Fun” and three for “Time After
Time.” Following Lauper closely is
ZZ Top, which has garnered a total of
six nominations, for “Legs,” *“‘Sharp
Dressed Man” and “Gimmie All
Your Lovin’.”

The nominations for the MTV

CD Milestone
For PolyGram

NEW YORK—PolyGram
Records had its first $1 million
Compact Disc sales month in
July, moving out almost 100,000
pieces of product to retailers, re-
ports senior vice president Emiel
Petrone.

The recent reduction in dealer
cost and the largest release of new
CD title in a single month since
PolyGram began marketing the
disks a year ago were contributing
factors to the July sales mark,
says Petrone.

Another 52 titles are slated to
be added to the PolyGram CD
catalog this month, bringing the
total in the group’s family of la-
bels to more than 500. By year’s
end the number should exceed
700, Petrone predicts.

awards were arrived at via a selection
process that involved two different
mailings, sent to about 1,500 members
of the music industry. MTV is plan-
ning one of its biggest efforts yet to
support the ceremony, which will be
held on Sept. 14 at Radio City Music
Hall and run for approximately two
hours.

Dan Aykroyd and Bette Midler will
host the show, with Ohlmeyer Com-
munications Companies and Radio
City Music Hall Television teaming
up to produce the live telecast. Syndi-
cation rights to the show have been
sold to Lexington Broadcast Services.

The show will feature live perfor-
mances, a review of the year in video
music, special effects, and stories on
the making of rock videos.

Other acts receiving multiple nomi-
nations besides Hancock, Lauper and
ZZ Top are the Cars, Michael Jackson
and David Bowie. ' The Cars earned
five nominations for ‘“You Might
Think,” while Bowie and Jackson
each garnered four. All of Jackson’s
nominations are for his “Thriller” vid-
eo, while Bowie has three nominations
for ““Modern Love” and one for “Chi-
na Girl.”

GENERAL CATEGORY NOMINEES

BEST VIDEO OF THE YEAR—Cars, "'You
Might Think"'; Herbie Hancock, "Rockit”; Mi-
chael Jackson, “Thriller"; Cyndi Lauper, "Girls
Just Want To Have Fun"; Police, "Every Breath
You Take.”

BEST MALE VIDEO—David Bowie, Chi-
na Girl"; Herbie Hancock, "Rockit"; Michael
Jackson, "Thriller"; Billy Joel, “Uptown Girl";
Lionel Richie, ""All Night Long."

BEST FEMALE VIDEO—Pat Benatar,

"Love Is A Battlefield"; Cyndi Lauper, “Girls
Just Want To Have Fun™; Cyndi Lauper, "'Time
After Time"'; Bette Midler, "'Beast Of Burden";
Donna Summer, “She Works Hard For The
Money. "

BEST CONCEPT VIDEO—<Cars, “You
Might Think"'; Herbie Hancock, “Rockit™; Mi-
chael Jackson, “Thriller”; Cyndi Lauper, "'Girls
Just Want To Have Fun”; Rolling Stones, "'Un-
dercover Of The Night."

BEST GROUP VIDEO—Huey Lewis & the
News, "Heart Of Rock'n'Roll"; Police, “'Every
Breath You Take"; Van Halen, “Jump™; ZZ
Top, "Legs™; ZZ Top, “Sharp Dressed Man."

BEST STAGE PERFORMANCE IN A VID-
EO—David Bowie, "Modern Love"; Duran
Duran, "'The Reflex"; Bette Midler, “Beast Of
Burden"; Pretenders, ““Middle Of The Road";
Van Halen, “Jump."”

BEST NEW ARTIST IN A VIDEO—Eu-
rythmics, **Sweet Dreams (Are Made Of This)"";
Cyndi Lauper, “Girls Just Want To Have Fun”;
Cyndi Lauper, *Time After Time™; Madonna,
“Borderline”; Wang Chung, "Dance Hall
Days."”

BEST OVERALL PERFORMANCE IN A
VIDEO—David Bowie, “China Girl"; Michael
Jackson, “Thriller""; Cyndi Lauper, “Girls Just
Want To Have Fun"; Police, “Every Breath You
Take"; Van Halen, "“Jump.”

PROFESSIONAL CATEGORY NOMINEES

BEST SPECIAL EFFECTS IN A VIDEO—
Cars, "You Might Think"; Thomas Dolby, **Hy-
peractive”; Herbie Hancock, "Rockit”; Billy
Idol, "Dancing With Myself"; Talking Heads,
""Burning Down The House."

BEST ART DIRECTION IN A VIDEO—
Cars, "You Might Think"; Herbie Hancock,
“Rockit"; Billy Idol, “Dancing With Myself";
Police, "Every Breath You Take"; Queen, ""Ra-
dio Ga Ga.”

(Continued on page 51)
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THE REAL THING—Columbia senior vice president and general manager
Al Teller, right, greets Julio Iglesias after a soid-out performance at the
Universal Amphitheatre in Los Angeles.

 ExecutiveTurntable |

Record Companies

Robert Harris is elected a vice president of MCA Inc. in Los Angeles. He
continues as president of Universal Television . . . Lee Townsend is appointed
director of U.S. operations for German-based ECM Records. He will work out
of the Warner Bros. office in New York. Townsend was a staff producer for the
Palo Alto label . . . In Los Angeles, Rick Orienza joins Enigma Records as di-
rector of press and publicity. He was a freelance writer and publicist.

WEA Dallas appoints Robert Belisle local Warner Bros. promotion represen-
tative. He had held the same post for All South Distributors in New Or-
leans . . . Two promotions have been made in Atlantic’s New York office. Ileen
Greenberg is upped to manager of inventory for Atlantic and Elektra. She was
inventory supervisor. And Arlene Mazo moves to manager of accounts receiv-
able for the two labels. She is a 28-year veteran of the labels’ accounting
departments.

Video/Pro Equipment

b

Newman

Rosen Aceste

Two appointments have been made at RCA Video Productions in New York.
Phillip Rosen is named director of program and talent negotiations. He was the
division’s manager of business affairs. And Joan Aceste is upped to director of
business affairs. She was director of East Coast business affairs for RCA Video-
Discs . . . Deborah Newman is named vice president of programming and sales
for CBS Music Video Enterprises in Los Angeles. She was Columbia’s West
Coast director of artist development video . . . Gary Marenzi is named national
sales director for Warner Bros. Home Video in Burbank. He was director of
administration, pay tv and non-theatrical distribution for Columbia Pictures.

Glenn Sagon joins RCA/Columbia Pictures Home Video in Burbank as art
director and manager of creative services. He was art director at Columbia Pic-
tures . . . Iris Greenberg is upped to director of scheduling for the Videoworks
facility in New York. She has been with the firm for two years . . . David Green-
berg leaves his post as director of New York’s Second Story Television to pursue
a freelance video directing career . . . Paul Snead joins the staff at Video Impres-
sions in Des Plaines, Ill. He is a recent college graduate.

The Video Corp. of America appoints Stuart Pelcyger technical support
manager of computer diskettes services, East Coast, based in New York. He was
a senior microcomputer consultant for the Home Insurance Companies
... Norman Rosenshein is named vice president and chief engineer at Unitel
Video in New York. He maintains his title of chief engineer ... In Bethel,
Conn., the Neve Corp. appoints two regional sales representatives, Jeff Evans
for the West and Geoffrey Langdon for the East. Both have held several posts at
various audio equipment companies.

Two appointments have been made at BASF Systems in Bedford, Mass.
Rocco Rotolo is named Midwest regional sales manager. He had held the same
post for the Craig Corp. And Gay Spiegel is named manager of audio magnetic
products. She was a product manager for Webster Industries ... Barbra
Tendler is named Northeast regional sales manager for the Maxell Corp. in
Moonachie, N.J. She was a district sales manager for BASF . . . Henry Klerx is
named president of MCI/Sony in Park Ridge, N.J. He was senior vice president
of Sony Broadcast Products Co.

Related Fields
Stan Burger joins Record magazine in New York as an advertising sales rep-
resentative. He was vice president/account supervisor for the Doyle Dane Bern-
bach advertising agency.
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sity Microfilms, 300 North Zeeb Road, Ann Arbor, Mich. 48106. Postmaster, please send
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- All America is llstemng to

MAM!

Pavarotti... Mancini...

The magic voice of Luciano Pavarotti.. .
The enchanting arrangements of Henry
Mancini. .. An all-new recording of 16
popular Italian songs. .. Maamma, Lolita,
Addio sogni di gloria, 13 others. .. Thrill
to the joy and excitement of this very
special recording. On LP, cassette
and compact disc.

A HIT OUT OF THE BOX!

SOLD OUT TOUR—
featuring songs from the album:
® Poplar Creek (8/13)

® Madison Square Garden (8/16) R Jeh i
® Dallas Reunion Center (8/19) i s T
® San Francisco Civic Center (8/22) e A : P
® Hollywood Bowl (8/26)

RAVE REVIEWS

CROSSOVER
RADIO
NATIONWIDE—

7" single of Mamma
now available

TELEVISION
EXPOSURE

A CORNUCOPIA
OF MERCHAN-
DISING AIDS

LP: 411 959-1 LH

Cassztte: 411 959-4 LH
Commpact Disc: 411 959-2 LH
Single of Mamma: 414 201-7

SPECIAL PRICE—
$9.98 per LP/Cassette

© 1984 London/ PolyGram Records, Inc.
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INFORMATIVE, OBJECTIVE PANELS

Lawyers Get Even At Seminar

By FRED GOODMAN

NEW YORK-Claiming that law-
yers have ruined the record business
has been a favorite rallying cry for
would-be music entrepreneurs. But
attorneys were able to take a measure
of revenge last week at the New Mu-
sic Seminar by mounting two of the
most informative and objective
panels.

The legal panels, “State Of The
Artists’ Recording Contract: A
Mock Negotiation” and “World
Publishing And Sub-Publishing: An
Instructional Seminar,” provided the
kind of substantial instruction lack-
ing in more general panel discus-
sions. ’

The negotiation panel pitted a
team of artist representatives against
label executives for a proposed re-
cording contract on a fictional act.
The now-familiar format allowed
Seminar registrants a chance to fol-
low a contract from initial proposal
to counter-offers, showing negotiable
points and budget realities.

As head of the artist negotiating
team, attorney Michael Sukin of the
firm of Berger, Steingut proposed a
two-year deal with a three-album
minimum and an advance in excess
of $125,000, not including a produc-
er’s fee. Also being sought were an
escalating royalty arrangement that
began at 14%, and guarantees of
three videos and singles per album.

After greeting the initial proposal

with incredulity, the label team coun-
tered that with perks and video pro-
duction costs, the per-album costs of
the package were really in excess of
$350,000.

“The point of profit for a label de-
pends on numerous factors,” said
panelist Dave Berman, junior vice
president of business affairs for
Warner Bros. Records. “We're talk-
ing in the range of 200,000-400,000
records, and not many first albums
will sell in that range.”

Countering for the artist, Sukin
said, “My band has nothing to do
with statistics,”” adding that the artist
is being signed because the label be-
lieves it's saleable. “The only ques-
tion is the earning potential of my
band,” he said.

Also covered were the negotiabil-
ity of statutory rates, points, promo-
tional budget and producer selection.

“World Publishing And Sub-Pub-
lishing” owed the lion’s share of its
success to attorney Jay Cooper of the
firm of Cooper, Epstein & Hurewitz,
who began the panel with a 30-min-
ute point-by-point lecture on con-
tract content.

Emphasizing that there is no stan-
dard contract for foreign and territo-
rial publishing agreements, Cooper
urged listeners to weigh every point
they grant. “Always remember that
every work in a subpublishing agree-
ment is negotiable,” Cooper said.
“There is no standard contract or
form.”

Indie Label Execs Discuss
Their Fight For Visibility

By KIM FREEMAN

NEW YORK-—The biggest issue
raised during the panel “Independent
Labels: Fighting For A Larger
Share™ at last week’s New Music

- Seminar was whether indies are in a

position to compete with the majors.

Prelude’s Marvin Schlacter sug-
gested that rather than “fight for a
bigger piece of the pie,” indies should
“bake a new one.” Other panelists
agreed with Schlacter’s statement
that indies have succeeded as setters
of new standards and cheered his
comment, “Let the majors chase us.”

It was noted that the public does
not differentiate between a major and
an independent release, and that it is
only within the industry that inde-
pendents have a credibility problem.
Noting that “visibility equals credi-
bility,” Uproar’s Joel Webber urged
labels to release fewer records and al-

Burton Scored
Successes On
Record, Too

NEW YORK-—Richard Burton,
who died Aug. 5 of a cerebral hemor-
rhage in Switzerland, could claim tri-
umphs in the world of recordings, in
addition to his successes on stage, on
tv and in films.

As the star of Lerner & Loewe’s
“Camelot” starting in 1960, Burton

sang as King Arthur on the Colum- °

bia original cast album, which
reached No. 1 on the Billboard al-
bum chart during a 265-week listing.
Burton was also a Grammy winner in
1975 for best children’s recording, a
reading of “Little Prince” for the PIP
label.

Burton also recorded many times
for spoken-word Caedmon Records,
and in the mid-"60s MGM Records
marketed a single by Burton, “A
Married Man,” from the score of
“Baker Street,” a musical about
Sherlock Holmes.

lot more money to promotion.

Tommy Boy's Monica Lynch ech-
oed that thought, noting that creativ-
ity often goes farther than cash. She
added that the press is supportive of
the “underdogs” and subsequently a
great avenue for exposure.

The value of video raised a heated
debate, with Schlacter leading a
small camp that felt it wasn't essen-
tial. Most panelists believed it to be a
crucial marketing tool, with Webber
suggesting the use of advertising
agencies wishing to enter the video
production field as an expensive
route to quality clips.

In a related panel, specialty labels
were defined as logos formed to pro-
mote a specific musical style. All
panelists agreed that the major prob-
lem was getting national distribution
for product with regional appeal.

Representing the emerging South-
ern sound, Dolphin’s Josh Grier em-
phasized the need to educate and as-
sure distributors and retailers in
other regions with tour support, fol-
lowup product, press coverage and
merchandising aids. Gary Himmel-
farb said that advertising in special-
ized magazines has proved a viable
way of selling both new and catalog
product on his reggae label Ras. All
agreed that finding a distributor that
believes in the product was the big-
gest key to success.

On the distribution side, Round-
er’s Duncan Browne said his compa-
ny preferred exclusive rights in each
region, while Greenworld’s Paul
Marotta and Important’s Eric Wil-
liams said they enjoyed the competi-
tive aspect of non-exclusive distribu-
tion contracts.

Both distributors and label heads
acknowledged college radio as a test-
ing ground for new artists and urged
constant contact with mom and pop
retail outlets as an accurate means of
tracking response to product.

. recommended

Specifically, Cooper urged reten-
tion of merchandising and commer-
cial jingle use as well as the reserva-
tion of rights for title exploitation. In
addition, he said, the original pub-
lisher should guard against simulta-
neous local covers by maintaining
permission rights, and should seek to
own foreign lyric versions after a set
period.

On the subject of payment, Cooper
that advance pay-
ments be made in American dollars
paid at the source on a quarterly ba-
sis. He added that the térm of agree-
ment for subpublishing is getting
shorter, with three years now typical,
and that the share of mechanical roy-
alties is getting higher for the licens-
ing publisher, hovering around 80%
but going as high as 100% in rare
cases.

% 4 predy . e fe
PARKER’S LOT—Songwriter John Lewis Parker, seated,

B

poses -wl

th MCA

Music executives after signing to the company. Surrounding him from left
are MCA Music’s president Leeds Levy, vice president Rick Shoemaker
and creative services director Jonathan Stone.

Real Hits

Rob Hoerburger, fresh from the
Happy Together Tour, fills in this
week for the vacationing Paul Grein.

Film music continues to flourish
this week, as the soundtrack to *‘Pur-
ple Rain” by Prince maintains the
No. 1 one spot on the album chart,
the soundtrack from “Ghostbusters™
makes a solid move from eight to six,
and Ray Parker Jr.’s title song holds
down the top of the Hot 100.

The connection between movies
and rock records has aiways been
particulary strong; it was in fact a
movie song, “Rock Around The
Clock” from ‘‘Blackboard Jungle,”
that helped launch the rock era in
1955. This lucrative relationship ex-
tended through a string of Elvis
Presley movies/soundtracks and
eventually led to such industry land-
marks as “A Hard Day’s Night,”
“Saturday Night Fever,” and
“Grease.”

While it’s true that a boxoffice hit
can stimulate record sales (‘‘Ghost-
busters” and ‘‘Purple Rain® are per-
fect examples), it doesn’t always
work that way. In 1965, the New
Christy Minstrels got no higher than
81 with “Chim, Chim, Cheree,” the
Oscar-winning song from “Mary
Poppins.” Similarly, Dusty Spring-
field’s definitive version of “The
Windmills Of your Mind,” the 1968
Oscar winner from “The Thomas
Crown Affair,” peaked at 31.

On the other hand, sometimes the
popularity of a film song surpasses
that of the film itself. This week, Dan
Hartman’s “I Can Dream About
You™ jumps to number six on the

Zomba Signs
Two U.S. Acts

NEW YORK—U.K.-based Zom-
ba Enterprises’ music publishing af-
filiate here has signed its first Ameri-
cans for worldwide publishing
representation. They are hit act
Twisted Sister and writer/producer
Keith Diamond, who co-wrote and
produced Billy Ocean’s debut album
for Zomba'’s Jive Records.

Supported previously by associa-
tions with such international acts as
Def Leppard, the Thompson Twins,
Iron Maiden, Thomas Dolby and the
Stray Cats, among others, the U.S.
Zomba unit says it’s ready for further
exploitation of the American music
scene and is, in fact, negotiating with
other new or established artists/
writers.
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Hot 100, long after the film from
which it comes, “Streets Of Fire,”
failed critically and commercially.
There have been eight No. 1 singles
and two Oscar winners in the last 20
years from films that were either im-
mediate flops or had some initial suc-
cess but seem destined to end up as
the subject of a Trivial Pursuit ques-
tion. (For instance, how many times
did Olivia change clothes in “Xana-
du,” or what exactly was “The
Happening?™’)

Because there have been so many
of these hit records since 1964, and
because it’s been so long since we ran
a list, here are the 25 biggest, fol-
lowed by the less-famous film in
which each song was heard.

1. “You Light Up My Life,”
Debby Boone, #1, 1977 (title song,
best song Oscar).

2. “Endless Love,” Diana Ross
& Lionel Richie, #1, 1981 (title
song).

3. “Magic,” Olivia
John, #1, 1980 (“Xanadu”).

4. “Against All Odds,” Phil Col-
lins, #1, 1983 (title song).

5. *Hard To Say I'm Sorry,”
Chicago, #1, 1982 (“Summer
Lovers™).

6. “Strangers In The Night,”
Frank Sinatra, #1, 1966 (‘A Man
Could Get Killed™).

7. “The Happening,” Supremes,

- #1, 1967 (title song).

8. “Shining Star,” Earth, Wind,
& Fire, #1, 1975 (“That’s The Way
Of The World™).

9. “Love On The Rocks,” Neil
Diamond, #2, 1980 (“The Jazz
Singer™).

10. “Last Dance,” Donna Sum-
mer, #3, 1978 (“Thank God It's
Friday”’).

11. “Sky High,” Jigsaw, #3, 1975
(“The Dragon Flies”).

12. “I Got You,” James Brown,
#3, 1965 (““Ski Party™).

13. “This Is My Song,” Petula
Clark, #3, 1966 (“A Countess From

Newton

Hong Kong,”).
14. “Listen People,” Herman’s
Hermits, #3, 1966 (“When The

Boys Meet The Girls™).

15. “The Look Of Love,” Sergio
Mendes & Brasil ’66, #4, 1968
(*“Casino Royale”).

16. “Send One Your Love,” Ste-
vie Wonder, #4, 1979 (“Journey
Through The Secret Life Of Plants™).

17. “Catch Us If You Can,” Dave
Clark Five, #4, 1965 (“Having A
Wild Weekend”).

18. *“On The Radio,”” Donna Sum-
mer, #5, 1980 (“‘Foxes™).

Chartbeat

From Some Reel Misses

19. “Twist Of Fate,” Olivia New-
ton-John, #5 1984 (Two Of A
Kind™).

20. “Love  Somebody,” Rick
Springfield, #5, 1984 (“Hard To
Hold™).

21. “Time Is Tight,” Booker T &
the MG’s, #6, 1969 (“Uptight”).

22. “Ferry *Cross The Mersey,”
Gerry & the Pacemakers, #6, 1965
(title song).

23. *“Late In The Evening,” Paul
Simon, #6, 1980 (*“One Trick
Pony™).

24, *I Can Dream About You,”
Dan Hartman, #6 so far, 1984
(“‘Streets Of Fire”).

25. “Hello Again,” Neil Diamond,
16, 1981 (The Jazz Singer).

This list, of course, does not con-
tain songs written and recorded long
before their inclusion in a movie,
such as “*Ode To Billie Joe.”

* K* %

John Waite (EMI America) en-
ters the top 10 this week with “Miss-
ing You,” which jumps to number
seven. That gives EMI/Capitol three

(Continued on page 51)

Esther Phillips
Dead At Age 48

NEW YORK—Singer Esther
Phillips, whose earthy style spanned
blues, jazz and r&b, and who was ac-
knowledged as an influence by the
Beatles, among others, died Tuesday
(7) in Torrance, Calif., of complica-
tions from a long illness. She was 48.

Phillips, whose biggest crossover
hits were 1962’s “Release Me” on the
Lenox label and 1975’s “What A Dif-
ference A Day Makes” on Kudu, got
her professional start at 13 after win-
ning a talent contest in Los Angeles.
Bandleader Johnny Otis, who was in
the audience, asked her to join his or-
chestra, and she toured and recorded
with Otis for the next three years as
Little Esther.

After a string of r&b hits including
“Cupid’s Boogie” and “Double
Crossing Blues,” Phillips retired
from music for health reasons in
1954. She returned in the early '60s
and recorded for Lenox, Atlantic and
later Kuadu, a subsidiary of CTI,
where her career peaked in 1975 with
her disco version of “What A Differ-
ence A Day Makes.” Her last record-
ings were done for Mercury in the
late *70s.
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A&M
Chandos
Crysalis
Decca
Intercord
Island
London
MCA
Mute
Polydor
RCA

Sine qua non
Stiff
Teldec
Virgin

Why are the best
musicassettes in the
charts recorded on

BASF chrome tape?

Here’s why:

BASF chromdioxid provides the following advantages:

* High output at high frequencies
* Low modulation noise
* Low bias noise

This gives the recording:

* Brilliancy in sound
* A clean sound
* Negligible background hiss

* and here’s
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This chart shows a frequency z 2 T" r t
spectrum analysis of the g ol ‘ ‘ L]
studio 1/4" master tape = i) 63 250 500 1k 2k 4k 10k 16k
(15 ips) of part of a recording

compared with a prerecorded chrome cassette of the same
passage duplicated at high speed at 120 s normal equalisation.

The red line shows the master, the blue line the cassette.
The difference between the two is negligible.

Fill in the coupon for more information.

Name
Company
Address

BASF Aktiengesellschaft BASF Systems Corporation BASF United Kingdom Limited

Gottlieb-Daimler-Str. 10 Crosby Drive 4 Fitzroy Square
D-6800 Mannheim 1 Bedford, MA 01730 London W1P6ER
Tel: 0621/4008-1 Tel: (617) 271-4000 Tel: 01-388 4200
Telex: 4 62 621 basfd Telex: 28649

BASF
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FRANKIE GOES SHOPPING—More than 1,500 fans turned up July 28 to see
Frankie Goes To Hollywood open Virgin’s 25th U.K. store in Torquay, Dev-
on, and local radio station Radio DevonAir broadcast day-long live trans-
missions from the shop. Pictured between Frankie members Paul Ruther-
ford and Holly Johnson is Virgin Record & Tape Stores’ Will Weaver.

News/ International

BPI Strikes An Optimistic Note

Study Finds U.K. Labels ‘Becoming Profitable Again’

By PETER JONES

LONDON—AIthough it admits
there are no audited figures to pro-
vide bottom-line backup for the opti-
mism, the British Phonographic In-
dustry says that *“after two or three
very lean years, record companies in
the U.K. are becoming profitable
again.”

That confident note is struck in the
national IFPI group’s Year Book
1984, in a section analyzing the costs
of making and releasing records.

“In the mid-1970s, the U.K. re-
cord industry as a whole generated
pre-tax profits which ran at about
12%-14% of sales,” BPI says. “By
1979, this had been completely erod-
ed and a loss in the order of approxi-
mately 2% of the industry turnover
figure was recorded in 1980.

“During 1982 and 1983, the likeli-
hood is that the net loss position has

CD Player Price War Erupts In Netherlands

By WILLEM HOOS

AMSTERDAM—Sony’s share of
the Dutch market for Comnpact Disc
players has reportedly crashed from
80% to 10% in the space of eight
months. The Japanese company’s lo-
cal distributor, Brandsteder Elec-
tronics, blames what it calls an “in-
sane” price war by Philips, which it
accuses of selling CD hardware at
“dumping prices.”

Dave van Velzen, Brandsteder
managing director, made the charge
on a national radio program here,
sparking a row that has made front
page news through the Netherlands.

“We think the Philips campaign is
really crazy and will kill the CD busi-
ness in Holland,” adds product man-
ager Theo Backx. *“The price cutting
is so heavy that neither they nor the
retailers can be making any realistic
profit anymore, and in the near fu-
ture they will have to increase the
prices again, which in turn certainly
frustrates consumers.”

Philips spokesman Frans Smulders
denies the allegations. “It’s true that
we have reduced the retail price quite
drastically, but in our opinion the
business is still profitable,” Smulders
says. “Our aim is to popularize our
players but also to make the Dutch
public more familiar with what is
really a new invention.”

Philips also disputes Brandsteder’s
claim that the Sony market share was
ever 80%. “It’s not our policy to give
details of sales figures. but we believe
our market share and Sony’s were
about equal until the end of 1983, say
40% each, with other companies ac-
counting for the remaining 20%,”
claims Smulders. “Certainly, we are
now the market leader in CD
players.”

Holland was one of the four Euro-
pean markets, along with the U.K.,
West Germany and France, where
the CD was launched in March,
1983. Sony began with one player,
the P-101, retailing at around $765,
while Philips offered the CD-100 and
CD-202 at $610 and $715

WIDE RANGE OF MUSICAL STYLES

respectively.

By the end of 1983, some 12,000
machines had been sold, with Sony’s
proving the most popular because of

its additional features. Last fall, Phil-
ips cut the prices of its two players to
$520 and $565, while a third ma-
chine, the CD-303, was marketed at
$735.

Further deep price cuts were made
this April, bringing the CD-100
down to $350, the CD-202 to $410
and the CD-303 to $490. But accord-
ing to Brandsteder’s Backx, some
Dutch retailers are selling the CD-
100 for as low as $250.

Sony replied to Philips by reducing
its P-101 price to $675 last November
and to $610 this April, but has main-
tained the prices of two recently in-
troduced models, the P-11-S and C-
501, at $550 and $765 respectively.
The company’s position is made
more difficult by the increased im-
port levy, up from 9% to 19%,
charged on Japanese hardware com-
ing into European Economic Com-
munity countries.

Montreux Festival Draws 45,000

By PIERRE HAESLER

MONTREUX—More than 45,000
people attended the 18th Montreux
International Jazz Festival, which
presented a massive diversity of mu-
sical styles and idioms for 17 days,
through July 22.

Festival organizer Claud Nobs,
whose event is one of the longest es-
tablished and most prestigious in Eu-
rope, says that, although he has been
criticized by jazz purists for limiting
jazz proper to a minor part of the
program, he feels that the event need-
ed to break out from “the jazz

LONDON-BASED OPERATION

K-tel Bows Rock Film Arm

LONDON—K-tel International
(U.K.) Ltd. has set up a London-
based operation, K. Films, to work at
the international level on the acquisi-
tion and marketing of exclusive pop/
rock film footage and the production
of high quality compilations.

The first product package avail-
able is the complete catalog of rock
and pop footage produced by Swed-
ish Television (SVT) between 1958-
84. It consists of some 140 perfor-
mances and more than 45 hours of
music, mostly culled from leading
Scandinavian 1960s pop shows. Art-
ists ranging from Jimi Hendrix,
Aretha Franklin, the Beatles and
Janis Joplin through such contempo-
rary acts as Eurythmics and Duran

Duran are represented.

Many of the clips, which have not
been previously shown outside Scan-
dinavian territories, were produced
by Peter Goldman, who handled ear-
ly Beatle film footage for Apple.

Anders Lindh, international mar-
keting manager for K. Films, says:
“In recent years we’ve seen the emer-
gence of a strong new interest in the
historical aspects of rock’n’roll mu-
sic. These films not only document
the music but accurately portray
each passing era of the last quarter of
a century.”

Stephanie Bennett of New York-
based Delilah Films is acting as pro-
gram development consultant to the
new firm.

ghetto.”

“I don’t think it is interesting to
present nothing but jazz concerts for
17 days, particularly as Switzerland
has at least two other festivals, Zu-
rich and Willisau, featuring nothing
but jazz,” Nobs says. Visitors this
year had a choice or rock, reggae,
salsa, Brazilian, African, new wave,
blues, Spanish, Irish, Italian and
jazz-rock performers and a major bo-
nus in the form of the Miles Davis
Sextet, which proved one of the great
successes of the festival.

“Montreux attracts music enthusi-
asts from all over the world,” Nobs
says. “This year we were happy to
welcome 50 Japanese fans. With the
inclusion of the U.S. high school and
college big bands in the program, a
good number of young Americans
find their way every year to
Montreux.”

But, like most international jazz
festivals, Montreux needs subsidies
and patronage in order to survive.
Even with financial support, last
year’s event, though almost com-
pletely sold out, still lost money.

“Ticket sales cover only a part of
the $1 million budget,” notes Nobs,
“and the growing strength of the U.S.

(Continued on page 49)
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been reversed with profitability re-
turning to the levels of 1978-79 (pre-
tax profits at 8% of turnover) ac-
cording to patterns reported by some
analysts.”

Breaking down the individual cost
areas, including “one of the most effi-
cient distribution systems in the
world, with each year some 5,000 sin-
gles, 6,000 LPs and 5,000 cassettes
released and all usually available to
any shop anywhere inside 48 hours,”

special mention is made of a&r
expenditure.

“Expenses allocated to the devel-
opment of an artist and his repertoire
and performance, including record-
ing, are seen as about 5% of the total
cost of a record. But the British re-
cord industry is regarded as some-
thing of a seed-bed for development
of the essential raw material of the in-
dustry worldwide, the recorded mu-

(Continued on page 49)

TAPES CONTINUE SLIDE

Japan Record Production Up

TOKYO—Japanese production of
records, bolstered by inclusion of
Compact Discs, showed an upturn in
June of 15% in unit terms and 16%
in monetary terms over the previous
year. But production of prerecorded
music tapes continued to decline, by
3% in both units and yen.

The number of records produced
here in June totalled 13.297 million,
including 535,000 CDs, the latter up
8% on the previous month. Of the
CDs produced, 313,000 were of do-
mestic repertoire. :

Total record production in June
last year was 11.104 million units,
with a monetary value of $48.4 mil-
lion. This year’s figures were 13.297
million, with a value of $61.56
million,

Music tapes totalled 6.887 million

units, worth $37.8 million, compared
with a total of 7.088 million ($38.96
million) in 1983,

The June totals brought the pro-
duction for the first six months of
this year to 72.533 million records
(with a value of $312.4 million), com-
pared with 73.431 million (8297.5
million) for the first half of 1983. The
unit total was down just 1%, the val-
ue up 5%.

But music tape production for the
first half came to only 36.669 million
(monetary value $203.2 million),
compared with 46.008 million
($244.96) last year, a decline of 20%
in units and 17% in value.

Total value of combined record
and tape production here in the first
half this year came to $515.6 million,
down 5% from the $542.5 million
registered last year.
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EDITORIAL

Reasons To Be Cheerful

Sure could use a little good news, sang Anne Murray not too
long ago. Lately, we hope she’s been reading the trades. Consider
the following:

® A powerful music-and-movie combination from Prince in
“Purple Rain,” the kind of multi-format, audio/visual block-
buster which many in the industry dared not expect so soon after
“Thriller.”

¢ Compact Disc price reductions in hardware and software—
especially the latter—that are accelerating marketplace accep-
tance of the new configuration, also at a pace few industryites
dared to predict this soon.

o A successful, crowd-pleasing “Victory” tour by the Jack-
sons, which appears to be well-executed now that it's actually
under way. Equally satisfying, if less media-prone: the Bruce
Springsteen tour.

® A significant increase in the number of gold albums certi-

fied during the first half of this year, compared to last, and a
pleasing upturn in the number of platinum awards.

Commentary

»

® Confirmation of the above by the people who deal directly
with consumers: the nation’s music merchandisers. A report in
this newspaper last week found Barrie Bergman, Jim Bonk, Russ
Solomon and others bullish about business.

® Home video action in sales and rentals that, again, few in-
dustryites would have or could have predicted for this point in
1984. One measure of that: the *“‘sold out™ status of the Video
Software Dealers Assn. convention in Las Vegas at the end of
this month.

® The fifth annual New Music Seminar in New York last
week, the best organized and best attended to date.

These, then, are some reasons to-be cheerful. Their existence
doesn’t diminish the seriousness of problems and challenges
which still face the music and home entertainment industries,
nor suggest that anyone can afford a return to past policies of
excess.

But they do ensure that those problems and challenges can be
tackled in an optimistic, constructive frame of mind. And that
can, and will, make a big difference to the future.

Racking Up The Pros & Cons

By KEN CUYLER

Once upon a time there was an aggressive, assertive, dominat-
ing animal by the name of Rack Jobber. Just as all fairy tales of
our childhood are displaced by reality, the awakening process is
about to begin for Mr. Jobber. At issue is the multiplication of
host retailers who are acquiring buy-direct abilities.

When Rack Jobber was an adolescent, he had a clear image of
where he wanted to go. All could tell because the rack industry
was in touch with reality. Rack Jobber was constantly praised
and romanced by record labels since his ability was recognized.
The various racks were on the attack, acquiring retail outlets
whenever and wherever possible. Retailers saw that racks indeed
had a viable product to sell: service.

But then the calendar reads 1979, 1980, 1981. As one blood-
bath follows another in the music industry, the retailer is looking
at a supplier who is not as strong as was once thought. The dis-
count stores, department stores and mass merchandisers that
had been ardent supporters of rack distributors began to cast a
questioning eye at the racks’ ability to perform.

Fred Meyer Stores in the Pacific Northwest had the foresight
in the mid-'70s to see past the impending rough water. They

What do these two completely different firms, Fred Meyer
(with more than 100 outlets) and Target (with more than 200),
have in common? No longer will either be bothered with the bot-
tlenecks, or the low profits of using a rackjobber.

Now the retailers have added insult to injury. Recall the head-
line in the July 28 issue of Billboard, “Ward’s Seen Dropping
Music”? Rack insiders might cast this off by stating, “Oh well, it
was only $20 million a year.” But look between the lines. The
same reason that Ward’s is said to give for dropping records, low
profits, was that given when Fred Meyer and Target elected to
go it alone.

Look prior to Ward’s and one can see the landscape littered
with other retailers who have dropped records because of low
profits. Who remembers the last time J.C. Penney or Best/La-
Belles/Jafco had a record department? How much longer before
Sears follows suit? Indeed, Sears is out of the record business
now, except for their large metropolitan stores.

Mass retailers are now more solidly in the driver’s seat than
ever before. They have nearly all the in-house abilities to perform
the functions that rackjobbers currently furnish.

‘Discount stores and mass merchandisers began to cast a
questioning eye on the racks’ ability to perform’

were also looking for an avenue to increase their bottom-line
profit in records. What Fred Meyer did was tp set up a wholly
owned, completely controlled, internal rack distribution system.

Rack industry spokesmen saw this as only a flash in the pan.
But Fred Meyer questioned why they should accept a margin of
only 18%-20% from a rackjobber, when they could increase
their profit to 30%-35% by installing their own in-house, buy
direct program. Who can argue with numbers?

Did the bloodbath of the late *70s and '80s hurt their buy-di-
rect program? Indeed not. Never once have I seen an article to
indicate their inability to handle the new restraints imposed by
the labels. Instead, the press runs articles reporting the demise of
rack operations. Who remembers Largo, Alta and Pickwick? Al-
though in some form they are still with us, the stage is set for
things to come.

The early '80s arrive, and the second mass merchandiser
moves towards a buy-direct program. Target Stores, with their
acquistion of a smaller chain of stores, gains an internal rack op-
eration. Target’s program quickly moves into the mainstream,
and as of today, all Target record and tape departments are han-
dled internally.

Rack industry old-timers might say there are not enough qual-
ified rack people to go around for buy-direct programs. How
shortsighted. These same old-timers might say there are not
enough potential outlets for such buy-direct programs. How
could they overlook all the K-Marts, Wal-Marts, Gemcos, Pay-
lesses, Ventures, Gold Circles, Mars, Hecks, Smittys, Shopkos,
Zayres, Grand Centrals, etc.?

So what does the future hold for our old friend Mr. Rack Job-
ber? The prognosis of this doctor is that rack distributors will
always be on the scene. However, their role will diminish.

The longevity of giant rackjobbers for records, tapes and Com-
pact Discs is largely dependent on how soon their retailer hosts
decide which of two paths to follow. One is to buy direct; the
other is to close out record departments.

The industry will thus begin to spawn multiple mini-racks
which will have only one objective: to maximize sales and profits
for the parent store.

Ken Cupler, a rack industry veteran, was formerly a Pickwick

sales manager. He is currently Target Stores’ record merchandiser

in the Arizona district.

Letters To The Editor

Inviting Insults

Well, Kip Kirby did it again. First she insulted
Eric Bloom of Blue Oyster Cuit, not to mention oth-

er rock bands, by implying that a video director.

must have found working with Michaet Martin
Murphey “a breeze” after working with Blue Oys-
ter Cult, the Ramones and others. Although she
apologized and called it clumsy phrasing, she’s at
it again. Now she dumps on rock star Prince
(Nashville Scene, Aug.4).

Barbara Mandrell received a personal invitation
from Prince to attend the premiere of his movie,
“Purple Rain.” Maybe he’s a fan or friend of Barba-
ra's. | doubt that an artist of his accomplishment
would stoop so low as to invite Miss Mandrell on

the possibility of being featured in her “Music Row
museum of celebrity items.”

Maybe Kip Kirby ought to listen to Prince’s mu-
sic instead of wondering about the color of his silk
stockings. Robert Soto, KPSI

Palm Springs, Calif.

Fooling Around

it takes an idiot to write a letter like Steven Si-
menowitz's (Aug. 4), but it takes a foot to print it. |
would ask who was responsibie, but the word “re-
sponsible” does not seem appropriate. | am very
disappointed. It is sad to see this happen to
Billboard.
Don Wrege
Sherman 0Oaks, Calif.

Pinning Down Promotion

| recently watched an interesting promotional
event. Cyndi Lauper and her record company ap-
parently got MTV to stop playing videos for a haif-
hour to cover a wrestling match between two
women live from Madison Square Garden.

It was so obviously staged, | could hardly be-
tieve that MTV would air it live. And when the
match was over they played Cyndi's new song,
“She Bop,” over the Garden's PA system. And
then, MTV premiered her new video of that song.

| wonder, now, if Cyndi's whole image is a put-
on, like these wrestling matches. Is there any tai-
ent beneath the red dye? | guess I'm disillusioned.

Michaet Khan
New York

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. Contributions
should be submitted to Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036.
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SUNGROUP SOLD

Tennessee Stations
To Sillerman-Morrow

NASHVILLE—The Sillerman-
Morrow Broadcasting Group of
Middletown, N.Y. has purchased the
Knoxville-based SunGroup of five
stations for approximately $13 mil-
lion. Sillerman-Morrow chairman
Robert X. Sillerman says the pur-
chase will place his company in one
of the country’s “most dynamic me-
dia growth areas.”

SunGroup owns five Tennessee
stations: WYHY Nashville/Leba-
non, WERC and WKXX Birming-
ham, WSEV Sevierville and WMYU
Sevierville/Knoxville. Formerly
Mooney Broadcasting Corp., Sun-
Group is headed by George Mooney.
He will remain as president.

Sillerman, who owns the acquiring
company with Bruce “Cousin Bru-
cie” Morrow, says he gave the nod to
the purchase because of “‘the possibil-
ity of improved (station) perfor-
mance,” *quality of the markets”
and “quality of the people involved”

at the stations. He adds that he sees
the Knoxville/Nashville/Birming-
ham area as having the same growth
potential that Atlanta realized in the
early *70s.

Although he promises to take a
closer look at the new properties, Sil-
lerman admits, “I can’t even tell you
now what their formats are. We don’t
make (format and personnel) deci-
sions from afar. The decisions will be
made locally.” What his company
hopes to offer the management of the
SunGroup stations, he says, is “‘direc-
tion and financial stability.”

Founded in 1979, Sillerman-Mor-
row now owns WALL and WKGL
Middletown, N.Y., WRAN Dover,

N.J., wWJJB Poughkeepsie,
WHMP-AM-FM Northampton,
Mass., WOCB and WRZE West

Yarmouth, Mass., and WATL-TV,
Atlanta,
The SunGroup sale still awaits
FCC approval.
EDWARD MORRIS

KPPL Denver Switches
To Hybrid ‘AC Hit’ KRXY

DENVER—*"Actually, we changed
the music six months ago,” says Jim
Wood about KPPL’s switch to Y-
108, KRXY. “But our image super-
seded what we were doing.

“It’s not a bad image,” he says of
the former AC station’s reputation.
“Kind of a nice, friendly, warm place
to be. But we wanted to attract a
younger audience, and no matter
what we did people had a precon-
ceived notion about what K-People
was. Since the call letter change (ear-
lier this month), the music has proba-
bly only changed 20%.

“We've kept the staff exactly as it
was,” Wood continues. “Chuck Buell
is still doing mornings, but now he
has some positive direction. He can
do some of the crazy things people
didn’t associate with ‘K-People’.
“Robin Mitchell is exactly what we
wanted in a program director, but
we're also drawing people from all
over the company to lend a hand.
Scott Shannon is heavily involved in
putting the music together, for
instance.

“If I had to describe it, I guess I'd
call it ACHR,” laughs Wood. “You
read a lot about top 40’s success, see
great 12 plus shares, but the majority
of the numbers remain in teens. It’s
rare to find a top 40 station with size-
able adult demos. KIIS in Los Ange-
les is one, and Z-100 in New York.
And the answer is not adding news
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GIVE ME A BREAK—KDKO Denver’s Kevin Brown introduces one of many

and information.

“Musically, some amazing
changes are taking place with adults.
Take my wife, for example. Suddenly
she’s out there buying Huey Lewis &
the News, Where is she hearing this
stuff? Walk into a jazzercise class.
Pick up the Wall Street Journal and
read about the success of any of the
‘ercises’. It’s become a real cult. And
what are they exercising to? ‘Hit Me
With Your Best Shot.” The awareness
level of nonteen rock’n’roll is incredi-
ble. But you won’t hear Duran
Duran. You won't hear Kenny Rog-
ers or Barry Manilow, either.”

Looking at the marketplace, Wood
sees KPKE ‘“skewing younger.
KOAQ is fairly close to what we're
doing. KMIJI reaches higher demos,
but don’t forget KIMN. I give them
all the credit in the world. The fact
that they’'re on AM isn't stopping
them at all. They’ve got some promo-
tions so well thought out, I'm
envious.

“Initially, we'll bend over back-
wards to avoid the K-People image,
like the Simon & Garfunkel oldies we
were famous for. Actually, when we
did the research on this, we found out
the music in the market had been re-
searched to death. There was a
period of time when everybody was
playing ‘Summer Breeze.’ People are
telling us they don’t ever want to
hear that song again.”

-

L1

break dance troupes competing in the station-sponsored “Break for Sum-
mer” event at the city’s Center For The Performing Arts.

Vox Jox

Capitol VP Frank Maruca Resigns

By ROLLYE BORNSTEIN

Radio vet Frank Maruca (he’s
done everything from managing
WKIX Raleigh to working at De-
troit’s Lucky Keener 13) has resigned
his current post as YP/radio for Cap-
itol Broadcasting. Maruca had over-
seen Kansas City’s KBEQ, States-
ville/Charlotte’s WDRV/WLVY,
KISS San Antonio, WRNL/WRXL
Richmond, WKEE-AM-FM Hun-
tington, W. Va. and flagship WRAL
Raleigh, where he is based (that sta-
tion is also currently sans VP/GM
and news director). Maruca, who is
working on a yet-to-be-disclosed pro-
ject, had been a major guiding force
in the chain’s development. His resig-
nation takes effect in September.

Meanwhile, across town at
WYYD, market fixture Pat Patter-
son’s contract is up, and word is it
will not be renewed. First heard in
the '60s on WKIX, he later moved to
WQDR before returning to Kix
Country and segueing over to the
“Wide” FM side.

* X K

The old Wife-AM Indianapolis has
been sold again. These days it’s “Mu-
sic Of.Your Life” WMLF, and prin-
cipal Tom Embrescia has agreed on a
deal with Ragan Henry. Henry’s
BENI Broadcasting owns Indy’s ur-
ban outlet, WTLC, and will pick up
the full-time outlet for $875,000.

As the staff shapes up at ABC’s
newest, KIXX Dallas, WKQX Chi-
cago MD Kurt Kelly joins his former
PD Chuck Morgan at the new outlet,
while Jerry Ryan leaves his sales
manager post at ABC’s WLS-AM-
FM Chicago to become GSM at
KIXK. Replacing him in the Windy
City is account exec Jack Johnson.

Back in Dallas, KRQX/KZEW
station manager Gene Boivin is
upped to VP/GM of those Belo prop-

Ways’ Changes
To WROQ-AM
In Charlotte

CHARLOTTE—Looking for a
great set of call letters rich with
tradition? As of next Monday
(20), “Big Ways” will become a
thing of the past in the Metrolina
area, as the AM legend becomes
WROQ-AM, simulcasting morn-
ing and afternoon drive with its
FM counterpart.

“It was not an easy decision,”
notes Sis Broadcasting president
Sis Kaplan. “We thought about
dropping the WROQ calls and be-
coming WAYS-AM-FM, but we
decided that while WAYS had
been through several changes,
WROQ has been a constant in
this market.”

The Kaplans first purchased
WAYS in 1965 from a trio of
owners including Harold Thoms
and immediately took it to domi-
nance in the market, where it re-
mained for several years. In Janu-
ary, 1973, they acquired WRNA
from Henderson Belk, and that
facility became WROQ, initially a
Burkhart/Abrams “SuperStars”
outlet. These days, Kaplan de-
scribes the facility as ‘‘more of a
hybrid. We’re obviously heading
into a top 40 direction.”

Both stations will be pro-
grammed locally with the aid of
consultant Randy Kabrich.
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erties ... Down in Longview, Tom
Darren is happily ensconced in his
new post as group program director
for Reynolds-Osborne Broadcasting.
The former WTKN/WWSW Pitts.
burgh operations manager now over-
sees KYKX Longview, KEAN-AM-
FM Abilene, KYKZ Lake Charles,
WSLI/WYYN Jackson, Miss. and
KYKS Lufkin/Nacogdoches.

* X X

Greater Media has selected a PD
for its newest approved acquisition.
He's Ken Mellgren, whom Schulke
clients will recognize as the former
vice president of operations for the
easy listening syndicator. While the
company’s not talking about the di-
rection of WWRC, easy listening
WGAY-FM'’s new counterpart, spec-
ulation says look for some form of
nostalgia similar to co-owned WPEN
Philadelphia.

The WYLD story is getting wilder.
As you’ll recall, it was announced
that Brute Bailey would exit the New
Orleans urban outlet to program Los
Angeles’ KGF]J, and serve as assis-
tant PD of KUTE. Well, en route he
veered south to Houston, changed his
mind and is now PD at Amaturo’s
KMIJQ. He replaces Jim Snowden
(who did join Inner City as WBLS
New York morning man), but at this
point he won’t take over the group
programming chores.

We'll be back to WYLD in a mo-
ment, but first this word from New
York: It’s true. WKTU is making the
commitment to top 40. Neil McIn-
tyre will remain PD and WXKS Bos-
ton PD Sunny Joe White will con-
sult, as the urban contemporary
station becomes the third top 40 out-
let in the market.

Meanwhile, back at WYLD, pro-
duction director Del Spencer gets the
nod as PD . .. Across town at Broad
Street, WKXX Birmingham’s Kevin
McCarthy comes on board to fill
Kris O’Kelly’s former PD post, now
that Kris is programming B-97
(WEZB). And at 'QUE-AM, Bumper
Morgan becomes assistant PD.

* * K

To hear consultant Bob Harper
tell it, Bob Wood is the best AM pro-
grammer in America. (It also helps
that the ratings for WBEN Buffalo—
which Wood has programmed for the
last six years—bear this out.) And so
it is that Wood will exit his VP/pro-
gramming post at the Western New
York outlet to become president of
San Diego-based “AM Super-Serve,”
a division of Bob Harper’s company

THAT'S ENTéRTAINMENT—WNBC N

which, as the name indicates, will of-
fer advice tailored to the problems
plaguing AM radio.

As Bill Cahill exits his WTRY/
WPYX Albany operatons manager
slot to program KJ 103 (Broad
Street’s KJYO Oklahoma City,
where former PD Dan Wilson exits
for management at KELT, Harlin-"
gen, Tex.), Rick Van Zandt returns
to the tri cities combo. Van Zandt,
who had been at WTRY/WPYX be-
fore, as promotion director, more re-
cently filled that post at CBS’s
WHTT Boston.

KACE Los Angeles morning man
Alonzo Miller will retain his PD
stripes as Cal Milner exits L.A. jazz
leader KKGO to join the Willie Da-
vis station as operations manager.
KKGO music director Jeff Gehr-
inger fills Milner’s former post.

Upped to operations manager at
Cincy’s Q-102 is PD Jim Fox . . . Bill
Minckler exits his KGW Portland
PD post to transfer to co-owned
KYA-FM San Francisco in that ca-
pacity, as KSFO/KYA PD Ken
Dennis is upped to operations man-
ager. VP/GM Ron Saito, another
Portland broadcasting vet, continues
to look for a PD at KSFO.

* X X

Looking for “Cox on the Radio?”
You won’t find him doing afternoons
at Miami’'s WINZ-FM (I-95) any-
more. Now he’s doing mornings
there. And joining the station from
crosstown Y-100 is new midday man
Willie B.

Need a country consultant? The
newest member of that fold is Rusty
Walker, who exits his KFKF Kansas
City post. His first client? KFKF
owner Sconnix Group ... Having
taken Katz’s KWEN Tulsa (K 95) to
the top, the only place left for PD
Rob Ryan was Salt Lake City. Conse-
quently, he’s become PD of KKAT
there, which switched to country last
spring ... Nat Humphreys gets his
hands on the programming reigns.
The longtime WWSW Pittsburgh
personality now programs “The
Point” there, Saul Frischling’s
WPNT, which continues its transi-
tion from easy listening to soft AC.

Working his way up the Cap Cities
ranks is WPRO-AM Providence
GSM Timothy Gorman, who be-
comes president/GM of Cap Cities’
WKBW Buffalo. He replaces Frank
Woodbeck, who joins the land of ca-
ble as vice president and director of
sales for that Cap Cities division.

(Continued on page 17)

ew York morning man Don Imus mod-
els an “Entertainment Tonight” jacket while the tv show’s co-anchor Mary
Hart drops off the duds at the station.
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Smith Léaileé WKQX
For Alta Presidency

CHICAGO—"I think every GM
eventually wants to own a station or
run a group,” says WKQX Chicago
VP/GM Jim Smith, who has re-
signed his post at the NBC outlet to
accept the presidency of California-
based Alta Broadcasting.

Owned by Jim and John Levitt,
Alta currently operates KBZT (K-
Best) San Diego and KEZR San Jose,
as well as a recently acquired travel
division and interests in the computer
software industry. Jim Levitt serves
as chairman of the board, while John
Levitt has been president and general
manager of KEZR. With the addi-
tion of Smith, John Levitt will vacate
both posts in order to devote his full
attention to the new travel division.

Initially, Smith will assume the
role of general manager of KEZR in
addition to his presidency, but it’s
likely that a permanent successor will
eventually be named. “We're defi-
nitely looking to expand the group.
Alta has seriously looked at a couple
of other stations, but the deals just
weren’t right. At this point we’re pri-

marily interested in California,” says
Smith, who expects to start in San
Jose on Aug. 27.

The move away from NBC leaves
WKQX, which Smith saw to domi-
nance, not only without a general
manager, but also without a program
director and music director, the lat-
ter two having left for Dallas’ KIXK.

When I realized that I might be
making this move, I didn’t want to
bring in a PD and leave a week lat-
er,” says Smith, who joined the NBC
FM three years ago after a three-year
stint at Kansas City’s KBEQ. Prior
to that he spent nine years with ABC,
rising to the national sales manager-
ship of the network’s former ABC
FM Spot Sales division.

“I'm glad the move came at this
time,” he says. “The station is in a
solid position. We've got some good
internal candidates (outsiders are
speculating heavily that GSM Mike
Donovan will be selected), and it
looks like the momentum will
continue.”

| Most Added Records

The week’s five most added singles at
Billboard’s reporting stations in each of four formats

# of Billboard’s

# of Billboard’s

stations stations
adding record now reporting
Title, Artist, Label this week record
HOT 100
. (184 Stations}

1 “Torture,” Jacksons, Epic 98 101
2 “I Just Called To Say I Love You,”

Stevie Wonder, Motown 59 59
3 “Are We Ourselves,” Fixx, MCA 52 52
4 “Cover Me,” Bruce Springsteen,

Columbia 124
5 “There Goes My Baby,” Donna

Summer, Geffen 96

BLACK
(94 Stations) ;

1 “There Goes My Baby,” Donna

Summer, Geffen 33 36
2 “99'/,.” Carol Lynn Townes, Polydor 31 68
3 “Let’s Go Crazy,” Prince & the

Revolution, Warner Bros. 29 46
4 “Don’t Stand Another Chance,” Janet

Jackson, A&M 29 29
5 “Hot Potato,” LaToya Jackson,

Private I 24 25

COLUNTRY
(125 Stations ) o

1 “City Of New Orleans,” Willie

Nelson, Columbia 64 69
2 “Give Me One More Chance,” Exile,

Epic 61 87
3 “She Sure Got Away With My

Heart,” John Anderson, Warner
‘  Bros. 45 52
4 “One More Takes The Blame,”

Statler Brothers, Mercury 42 43
5 “Fool’s Gold,” Lee Greenwood, MCA 36 37

ADULT CONTEMPORARY W
SO (84 Stations) Tk =

1 “I Just Called To Say I Love You,”

Stevie Wonder, Motown 24 24
2 “Hard Habit To Break,” Chicago,

Full Moon/Warner Bros. 22 40
3 “City Of New Orleans,” Willie -

Nelson, Columbia 14 14
4 “Turn Around,” Neil Diamond,

Columbia 13 56
5 “Drive,” Cars, Elektra 13 53

PYRAMID CLIMBING

WXKS Owners Buy Eight Stations

BOSTON—With the announce-
ment that WXKS-AM-FM owner
Pyramid Broadcasting would acquire
eight stations in four markets from
Associated Communications Corp.,
Pyramid is on its way to becoming
one of the industry’s major group
owners.

*“Our goal is to eventually get into
bigger markets, says Pyramid CEO
Richard Balsbaugh. “Success with
these stations should give us the fi-
nancial leverage we need, but we're
not looking to spin off any properties
at this time.

*You think about everything when
you go into a deal like this, but I find
you should never think about selling
before you own. We want to try and
maximize what we have before look-
ing further.”

What Balsbaugh and his group
will have, for $20 million in cash and
9.5 million in subordinated notes
payable over a five-year term, will be
Philadelphia’s  oldies  daytimer
WPGR and its Class B FM counter-
part, WSNI: Pittsburgh daytime/
Class B religious combo WPIT-AM-
FM: Rochester’'s WPXY-AM-FM,
daytime AM and Class B FM top 40
combination: and Buffalo’s WNYS-
AM-FM, similar to the Rochester
properties. When the transaction is
complete, Associated will retain its
AM/FM Steubenville, Ohio flagship
outlets as well as an AM facility in
Tampa in addition to growing inter-
ests in the developing cellular tele-
phone industry.

Originally, Pyramid had signed a
letter of intent to purchase WHAT/
WWDB from the Banks family. At
the time it was stated that the FM
talk outlet would move in a top 40 di-
rection patterned after WXKS-FM.

But complications erupted in the
sale as minority interests contested
the license. While that deal is now
off, Balsbaugh finds himself faced

New VP Peariman
Brings ‘Magic’ To
WJMK Chicago

CHICAGO—*I don’t ever want
anyone to turn on this radio station
and say, ‘What was that?",” says Har-
vey Pearlman, the newly appointed
VP/GM of Infinity’s newly acquired
WIID/WIJEZ here. With Pearlman’s
arrival from co-owned WYSP Phila-
delphia, which he has managed for
the past two and a half years after
stints at Chicago’s WIND and
WMET, WJEZ’s FM country format
gave way to an oldies approach based
on familiarity.

The familiarity extends beyond the
music, which Pearlman describes as
“top 15 national hits, as well as the
local records indigenous to the area,”
to the selection of an air staff high-
lighted by Chicago veteran Dick
Biondi in mornings and Ron Britton
in afternoons. Rounding out the day
on *“Magic 104,” as the station is now
known (the new call letters are
WIMK), are former WJEZ personal-
ities Stu Evans in middays and Ken-
dall Gordan overnight. Former
WIJEZ PD and afternoon personality
John Charleston now handles 7 to
midnight.

Consulted by Jeff Pollack, Magic
104 sports the slogan, ‘“The Greatest
Hits Of All Time.” While other out-
lets feature oldies blocks on the week-
ends, WIMK is the first facility to
devote 100% of its programming to
the hits of the past.

www.americanradiohistorv.com

with rumors that the original top 40
plan for WWDB will be put in place
at WSNI.

*Absolutely not,” he emphasizes.
“Had I bought WWDB, I would
have done the Kiss format. At that
time I was thinking a good AC or top
40 approach was the way to go. Our
expertise was in top 40, so it made
sense.

“Now we’re buying an established
AC station with some wonderful de-
mos. I believe that we can fine tune
and build on the direction and
achieve a five share playing AC. We
can become a market mainstay, and
it wouldn’t make sense to destroy
that base.

“When you pay a price for a group

of stations, you're getting more than
facilities,” he continues. “This is a
people-intensive business. There are a
lot of stations losing money because
of the wrong people. When we looked
at this group, we were impressed
with the quality of the management.
That’s not media hype so they’ll
think they’'ve got job security until
we come in.”

Concurrently announced were the
promotions of WXKS PD and Pyra-
mid principal Sunny Joe White, who
becomes chief programming officer;
Kenneth J. O’Keefe, who becomes
chief financial officer; and Affiliated
Broadcasting’s Brian D. Stone, who
becomes chief operating officer of the
radio group.

Todd Wallace Turns Owner
With Purchase Of KZKZ

FLAGSTAFF-Consultant Todd
Wallace is getting the chance to prac-
tice what he preaches on his first
owned and operated station, KZKZ
here, which he purchased for $50,000
cash and $305,000 in terms from lo-
cal businessman George Nackman.

The 5 kw day/1 kw night AM out-
let at 690 is currently AC with a 95%
oldies mix. “We're going to cut back
a bit on the gold, and become more
full service,” says Wallace. “General-
ly we're interested in upgrading all
areas, rather than making any sweep-
ing changes.

“Surprisingly,” he continues, *“the
station is showing a profit. There’s
been a tremendous increase in reve-
nue. We're now using Ken Green-
wood as a sales consultant, Elliot
Klein (chief engineer of Phoenix’
KNIX) as an engineering consultant
and Dick Raymond as station man-
ager/PD.

“Dick was with the station, and if
he wasn’t he’s the guy I would have
picked. He’s been in the market seven
or eight years, and he knows where
the bodies are buried.

“Flagstaff is a unique market in
that there are no real mainstream
music stations on FM. Of the three
FMs licensed to the market, one is re-
ligion, another classical and one si-
mulcasts country,” says Wallace. On
the AM side, in addition to the simul-
cast country outlet and Wallace’s
newly acquired “KZ7” (“We’re 690
on the dial, but we're calling it
‘KZ7 ), another AC is found at
600. “Interestingly,” Wallace notes,
“the No. | station in town is KDKB
from Phoenix, which is heard on a
translator, as is KQYT. But from an
advertiser standpoint, if they don’t
want to pay Phoenix rates, they're
going to be looking at AM.

“My wife and I spend two or three
days a week in our cabin (in Flag-
staff) when we’re in the States, so |
plan on being a very involved own-
er,”” says Wallace, who resides in
Phoenix and spends about four
months a year with his Australian
and New Zealand clients. “With
14,000 college students in a town of
40,000, 32% of the population holds
a college degree.”

You'll get hard work, attentive service
and the assured touch of a seasoned,
results-oriented team of professionals.

In a word, you'll get CORE Consultants,
Inc. As consultants to the hotel, hospital-
ity, entertainment and retail industries,
CORE's expertise covers a wide range
of refated areas, including operations
and design; entertainment concepts.
personnel training; video production;
and marketing, public relations and
promotion. This breadth of experience
is backed by an impressive track record;
CORE Consultants’ principals were the
people who ensured the success of
Confetti, élan, Todd's and Rodeo. And

2 IF YOUR PROFITS ARE GETTING

A LITTLE SOFT

now, these same professionals can offer
your company the full benefit of their
abilities, which involves some forty-five
services that are geared to cut costs,
heighten appeal and increase revenues.
So if your profits are getting a little
soft, maybe it's time you went hard core.
Because when it comes to giving you
results, nobody can equal the expertise
of CORE Consultants, Inc.
Nobody.
CORE CONSULTANTS, INC.
To contact CORE, call (713) 963-0909
or write: CORE Consultants, Inc.,
11 Greenway Plaza, Suite 3003, Houston,
Texas 77046.

MAYBE IT'S TIME YOU WENT

3 HARD

CORE
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WMVY: News, ‘Album Music’ For Martha’s Vineyard

By EDWARD MORRIS
TISBURY, Mass. — As the only
daily news vehicle on Martha's Vine-
yard, WMVY here exercises a com-

portion to its tiny 3,000-watt output.
Besides its strong news suit, the sta-
tion also has the difficult mission of
programming music that will appeal

the year-round residents.

Until last year, WMVY was auto-
mated, using syndicated material.
Since then, however, with the help of

station has adopted what it calls an
*album music” format—which oper-
ations manager/PD Jeff Damon de-
scribes as ‘“‘album rock without the

munity significance that is out of pro-

Life is not so much

the present condition...
as it is future prospects.
What can be.

The sense of moving,
achieving, improving.”

Rrthur Rubinstein
on his 90th birthday

For 90 years Billboard has been charting the hottest hits
and latest trends in music and home entertainment. Now, on
the occasion of its 90th anniversary, Billboard will chart the
future. Important research covering all facets of the music
and home entertainmentindustries is now underway. Watch
for the fascinating results, coming soon in Billboard's spec-
tacular November 10th 90th Anniversary €dition.

To aid us in this extensive, precedent-setting research
project, Billboard has retained the renowned research group
Data for the future, headed by the Dean of New York Uni-
versity, Dr. Herb London. Data for the Future is conducting
in-depth studies into future trends in all major industry
segments:

future hitmakers

' The vinyl disc...is it obsolete?

Satellite broadcasting—who pays the copyright fees?

Home entertainment marketing in an age of shifting

demographics

Home video—its future

» Copyright protection in a high-technology age

* Computer software and Its place in the entertainment
share of market

» Rudio...its hardware, its future

* Cable television—where will tomomrow's programming
come from?

Yesterday's Future—
€ntertainment Retrospective
In ‘addition to our “chart” of future trends, this collec-
tor's edition will also feature a pictorial history of the music
and home entertainment industries, and a histony and recap

to both the summer tourist trade and

Boston consultant Clark Smidt, the hard crunch.”

of Billboard's charts from their inception. This special sec-
tion alone will make thez 90th Anniversary Issue a valued
reference for years to came.

Special Triple Feature
Additional features will profile the people responsible
for major trends—past and future—in the music and home
entertainment industries:

"The 90 That Made it Happen™
"The 90 That Will Make it Happen”
"Tomortrow's Superstars” (the critics’ choice)

Because of the important forecast material contained
in this Special €dition, bonus copies of the November 10
issue will be sent to the mass medja and to corporate,
financial, government and organization leaders around the
world. Extra newsstand Jistribution Is also being arranged
so that no one will have to miss this fabulous collector's
edition. '

1515 Broaduay, New York, N.¥. 10036

WwWww.americanradiohistorv.com

The format draws on the top 100
albums from the past 10 years or so,
according to Damon. James Taylor,
Crosby, Stills & Nash, Jonathan Ed-
wards, the Eagles and Jackson
Browne are among the most pro-
grammed artists. Damon says that
his current rotation list has 40 slots
and a backlog of 2,000 oldies to draw
from.

Balancing the soft rock selections
are special block format programs
devoted to jazz, classical and r&b, all
locally programmed. Damon esti-
mates that about 80% of the total
music offering is album music. Spe-
cial programming is increased during
the off-season, particularly folk and
jazz, Damon says, adding, “The na-
tives don’t have quite the same tastes
as summer Visitors.

**As program director,” he contin-
ues, “my first and foremost responsi-
bility is getting information and news
for the istand. Correct steamship
schedules, for example, are our life-
lines. Town meetings are important,
and we cover them.”

Jay Sapir is the station’s news di-
rector. He is assisted by Liz Dolan
and by stringers on Cape Cod and the
nearby island of Nantucket. Local
news is presented at 7a.m., 8am., 9
a.m., 10 a.m., noon, 4 p.m. and 5:30
p.m. The final news broadcast of the
day is 30 minutes long. National and
international news is provided by
Mutual.

Because Martha's Vineyard at-
tracts celebrities, as both visitors and
residents, WMVY’s weekly 90-min-
ute talk show, “‘Conversations With
Stan (Hart) & Jay (Sapir),” has been
able to feature interviews with such
luminaries as Walter Cronkite, Mike
Wallace and Art Buchwald. Damon
says the station’s core audience is in
the 25-45 age range.

WMVY is owned by Martha’s
Vineyard Communications and is on
the air from 6 a.m. to [ a.m. daily and
to 2 a.m. on weekends.

NAB, NRBA Hail
FCC Decision
On‘7-7-7’ Rule

WASHINGTON — Two major
broadcaster organizations have spo-
ken out in favor of the FCC's July 26
decision to replace the so-called *7-7-
7* rule of multiple station ownership
with a six-year trasitional limit of 12
stations.

Both Edward O. Fritts, speaking
on behalf of the National Assn. of
Broadcasters (NAB), and Bernard
Mann, president of the National Ra-
dio Broadcasters Assn. (NRBA), had
words of praise for the FCC decision,
which limits the number of radio and
television stations a broadcast entity
may own.

“This mirrors the NAB’s recom-
mendation for a relaxation on the
seven-station rule,” says Fritts. “On
principle, the association objects to
artificial marketplace constraints, es-
pecially in light of the fact that other
media . . . are free to compete and to
establish outlets in an unlimited
number of markets.”

Adds Mann: “The FCC acted in a
responsible manner to address the is-
sue, and the ruling bears out NRBA's
view that the marketplace is the best
regulator of the radio broadcast
industry.”

ACTIONMART

The results are fast. The
reach is vast. And the cali is
free! To place a Billboard
Classified ad, cali Jeff Serette
at (800) 223-7524.
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Playlist Top Add Ons e

les Radio Action.

Breakouts

ooKEY ADD-ONS—the two key records added at the stations listed as deter-

mined by station personnel.

®ADD-ONS—AIl records added at the stations listed as determined by Station

Northeast Region

mmmm® TOP ADD ONS namm

JACKSONS-Torture (Epic)

RUBBER RODEO-Any Where With You (Mercury)

STEVIE WONDER-| Just Called To Say | Love
You (Motown)

THE FIXX-Are We Ourselves (MCA)

WGUY—Bangor
Jim Randat-P.0.)
*o JACKSONS-Torture
oo THE FIXX-Are We Ourselves
© NAKED EYES—(What) in The Name Of Love
© JUICE NEWTON-Can't Wait All Night
© CHRIS DE BURGH-High On Emotion
© BOMMIE TYLER-Here She Comes
© COYOTE SISTERS-Straight From The Heart (Into Your

Life)
© TWISTED SISTER-We're Not Gona Take It
© EDDIE AND THE CRUISER—On The Dark Side
© RUBBER RODEO-Any Where With You

WIGY-Bath
(Scott Robbins—P.0.}
© JACKSONSTorture
© BONMIE TYLER-Here She Comes
© THE FIXX--Are We Ourseives
© NAKED EYES-(What) In The Name Of Love
© JUICE NEWTON-Can't Wait All Night
© DUKE JUPITER-Rescue Me

WHTT-Boston
{Rick Peters—P.D.)
oo STEVIE WONDER-) Just Called To Say | Love You
oo NIGHT RANGER-When You Close Your Eyes
© ELVIS COSTELLO AND THE ATTRACTIONS-The Only

Flame In Town
© CHRIS DE BURGH-High On Emotion
© JACKSONS-Torture
© CHICAGO-Hard Habit To Break
© SPANDAY BALLET—Only When You Leave
© RUBSER RODEO-Any Where With You

WXKS—Boston
[Sonny Jos White—P.D.}
© RUBBER RODEO-Any Where With You
® STEVIE WONDER-! Just Calted To Say | Love You
© NAKED EYES—(What) Ia The Name Of Love
© THE $.0.S, BAND-Just The Way You Like It
® BILLY SATELLITE-Satisty Me
© JACKSONS-Torture
© JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

WBEN-FM-Buffalo

(Bob Woed-P.D.)
oo BRUCE SPRINGSTEEN-Cover Me
oo LINDSEY BUGKINGHAMGo Insane
© DONNA SUMMER-There Goes My Baby
© JACKSONS-Torture

WKBW-Buffalo

[Sanéy Beach-P.D.)
© STEVIE WONDER| Just Callod To Say I Love You
© WILLIE NELSON-Cily Of New Orleans

WNYS—Buffalo
(BiM Tsd-P.0.)
© THE FIXX-Are We Ourseives
© RICK SPRINGFIELD-Bap Till You Drop
© EDDIE AND THE CRUISER-On The Dark Side
© JACKSONS-Torture
© TINA TURNER-What's Love Got To Do With It

WTSN-Dover
{Jim Sebastian—P.0.)
oo THE FIXX-Are We Ourselves
oo STEVIE WONDER-! Just Called To Say | Love You
© DRAGON-Rain
© DUKE JUPITER-Rescue Me
L] G_OWTE SISTERS-Straight From The Heart (Into Your

Life)
© RICK SPRINGFIELD-Bop Till You Drop
© JACKSONS-Torture
© RUBBER RODEO-Any Where With You

WERZ-Exeter
(Jack 0'Brien—P.D.)
© RUBBER RODEG-Any Where With You
© THE FIXX-Are We Ourselves
© JACKSONS-Torture
© HOWARD JONES-Pear| In A Shell
© THE $,0.5, BAND-Just The Way You Like It
© COMMUTER-Young Hearts

WTIC-FM-Hartford
[Mike West-P.0.)

o SCANDAL-The Warrier

oo JACKSONS-Torture

© MADONMA—Lucky Star

WFEA-Manchester
{Rick Ryder-P.0.}
© SHEILA E.-The Giamorous Life
© LINDSEY BUCKINGHAM—Go Insane
© BRUGE SPRINGSTEEN-Cover Me
© ORAGON-Rain
© EURYTHMICS—Right By Your Side
© JERMAINE JACKSON-Dynamite
© JUICE NEWTON-Can't Wait All Night

KC-101 (WKCI)~New Haven
(Stef Rybak-P.,D.}
© SRUCE SPRINGSTEEN-Cover Me
© SCANDAL-The Warrior
© STEVIE WONOER-! Just Called To Say | Love You
© BILLY OCEAN-Caribbean Queen (No More Love On The

Run)
© JACKSONS-Torture

© RUBBER RODED-Any Where With You

© EDDIE AND THE CRUISER-On The Dark Side

© THE §.0.5. BAND-Just The Way You Like Il

© JUICE NEWTON-Can't Wait All Night

© STEVIE WONOER-) Jus! Called To Say | Love You

WSPK-Poughkeepsie
{Chris Leide—P.D,)
oo JACKSONS-Torture
oo MADONNA-Lucky Star
© CHICARG—Hard Habit To Break
© A FLOCK OF SEAGULLS-The More You Live, The

e You Love
© LAURA BRANIGAN-The Lucky One
© THE FIXX-Are We Ourselves

WPRO-FM—Providence
(Tom Cuddy—P.D.)
oo JACKSONS-Torture
oo EDDIE AND THE CRUISER-On The Dark Side
© RUBBER RODED-Any Where With You
© CHICAGO-Hard Habit To Break

WMJQ—Rochester

(Jay Stevems—P.D.}
© BRUCE SPRINGSTEEN-Cover Me
© PRINCE AND THE REVOLUTION-Let's Go Crazy
© QUIET RIOT-Mama, Weer All Crazee Now

WPXY-FM—Rochester
(Tom Mitched-P.D.)
© THE FIXX-Are We Ourseives
o JACKSONS-Torture
© RICK SPRINGFIELD-Bop Ti¥ You Drop
© TIMA TURNER-What's Love Got To Do With it
© EDDIE AND THE CRUISER-On The Dark Side

WGFM-Schenectady
(Mike Netf-P.D.)
© JACKSONS-Torture
© THE FIXX-Are We Ourseives
© NAKED EYES—(What) In The Name Of Love
© STEVIE WONDER-| Just Called To Say | Love You
© QUIET RIOT-Mama, Weer All Crazee Now

WRCK-Utica
(Jim Rietz-P.D.}
© THE FIXX-Are We Qurselves
© RICK SPRINGFIELD—Bop Till You Drop
© DRAGON-Rain
© JUICE NEWTON-Can't Wait All Night
© BRUCE COBURN-Lovers In A Dangerous Time
© COMBINATION-Girls Like You

Mid-Atlantic Region

mmmm® TOP ADD ONS numms

JACKSONS-Torture (Epic)

THE POINTER SISTERS-I'm So Excited (Planet)

STEVIE WONDER-1 Just Called To Say | Love
You (Motown)

THE FIXX-Are We Ourselves (MCA)

WFBG—Altoona

[Tony Booth-P.0.)
© STEVIE WONDER-! Just Called To Say | Love You
© THE FIXX-Are We Ouruw
© JACKSONS-Tortus
© EDDIE AND THE NIIIISEI-On The Dark Side
© BILLY SATELLITE-Satisty Me
© STEPHEN STILLS-Stranger
o ﬁ?gﬂ! SISTERS-Straight From The Heart (into Your
e)

WJLK-FM—Asbury Park
(Demais 0'Mara-P.0.)
© JACKSONS-Torture
© STEVIE WONDER! Just Calied To Say | Love You
o A FLOCK OF SEAGULLS-The More You Live, The
More You Love
© JOHN WAITE-Missing You
© JEFF LYNNE-Video
© NAKED EYES—(What) In The Name Of Love

B-104 (WBSB)-Baltimore
(Steve Kingston-P.0.)

© JACKSONS-Torture

© BRUCE SPRINGSTEEN-Cover Me

© THE POINTER SISTERS—'m So Excited

© RICK SPRINGFIELB—Bop Till You Drop

WMAR-FM-Baltimore
{Ralph Wimmer-P.0.)
® JACKSONS-Torture
© STEVIE WONDER Just Calied To Say | Love You
© LINDSEY BUCKINGHAM—GO Insane
© THE POINTER SISTERS—'m So Excited
© DONNA SUMMER-There Goes My Baby
© THE FIXX—Are We Qurselves

WOMP-FM-Bellaire
{Owayne Bonds—P.0.)
© STEVIE WONDER-) Just Called To Say | Love You
© JACKSONS-Torture
© THE FIXX-Are We Ourselves
© A FLOCK OF SEAGULLS-The More You Live, The
More You Love
© STEPHEN STILLS-Stranger
© LAURA BRANIGAN-The Lucky One

WVSR-Charleston
(Chris Balley-P.0.}
oo JACKSONS-Torture
oo STEVIE WONDER-| Just Called To Say | Love You
@ THE FIXX-Are We Qurselves
© DONNA SUMMER-There Goes My Baby
© RICK SPRINGFIELD-Bop Till You Drop
© JEFF LYNNE-Video
© EODIE AND THE CRUISER-On The Dark Side

WJBQ-Portland
{Brian Phoenix-P.D.}
© JACKSONS-Torture
© JOYCE KENNEOY & JEFFREY OSBORNE-The Last
Time | Made Love
© THE FIXX-Are We Ourselves

WZYQ-Frederick
{Kemosabi Joe-P.D.}
® BILLY JOEL-Leave A Tender Moment Alone
© STEVIE WONDER Just Called To Say | Love You
© THE FIXX-Are We Ourselves
© JACKSONS-Torture

Based on station playlists through Tuesday (8/6/84)

TOP ADD ONS -NATIONAL

JACKSONS-Torture (Epic)

THE FIXX-Are We Ourselves (MCA)
STEVIE WONDER- Just Called To Say | Love You (Motown)

DONNA SUMMER-There Goes My Baby (Geffen)

WKEE-FM—Huntington
(Steve Hayes-P.D.)
oo JACKSONS-Torture
© BRUCE SPRINGSTEEN-Cover Me
© NAKED EYES—(What) in The Name Of Love
o STEVIE WONDER- just Called To Say | Love You
© THE FIXX-Are We

WBLI-Long Island
(B Terry-P.D.)
o JACKSONS-Torture
oo STEVIE WONDER—| Just Calied To Say | Love You
© TWISTED SISTER-We're Not Gonna Take It
© DONNA SUMMER-There Goes Hy Baby
© CHRIS DE BURGH-High On Emotion
© A FLOCK OF SEAGULLS-The More You Live, The
More You Love
© NAKED EYES—(What) In The Name Of Love
© SAMMY HAGAR-Two Sides Of Love
© THE POINTER SISTERS—'m So Excited

WPLI-New York
{Lary -P.0.)
© CYND) LAUPER-She Bop
© BRUCE SPRINGSTEEN-Cover Me
© PRINGE AND THE REVOLUTION-Let's Go Crazy
© MADONMA-Lucky Star
© SCANBAL-The Warrior

2-100 (WHTZ)—New York

tt Shaanen-P.D.)
oo HUEY LEWIS AND THE NEWS—it This Is Il
oo JACKSONS-Torture

WKTU-New York City
{Caries DeJesus—P.0.)
oo llu:u:cEAI—Cmbbun Queen (No More Love On

)
oo JAY NOVELLE-If This Aint Love
© DAN HARTMAN- Can Dream About You
© KASHIF—Baby Don't Break Your Baby's Heart
© LILLO-Your Love's Got A Hold On Me
© SHEILA E.-The Glamorous Life
@ JERMAINE JACKSON-Dynamite
© GANG OF FOUR-is It Love

WKHI-Ocean City
{Jack Gien-P.D.)

© NAKED EYES—(What) In The Name Of Love

© A FLOCK OF SEAGULLS-The More You Live, The
More You Love

© JUICE NEWTON-Can't Wait All Night

© STEVIE WONDER-! Just Caled To Say | Love You

© JEFF LYNNE-Video

© ELVIS COSTELLO AND THE ATTRACTIONS-The Only
Flame In Town

© JACKSONS-Torture

WCAU-F M—Philadelphia
{Scett Walker—P.D.)
© BILLY SATELLITE-Satisty Me
© ART OF NOISE—Close (To The Edit)
© THE FIXX-Are We Ourselves
© LARRICE—Bop 'Till | Drop
© JACKSONS-Torture
o STEVIE WONDER-| Just Called ¥o Say ! Love You
© NAKED EYES—(What) In The Name oty Love

WUSL-Philadelphia
{Jotf Wyatt-P.D.)

© CHERRELLE-Fragile...Handle With Care

© JOYCE KENNEDY & JEFFREY CSBORNE-The Last
Time | Made Love

© PATRIGE RUSHEN-Get Off (You Fascinale Me)

© MADONNA-Lucky Star

© HAROLD MELYIN AND THE BLUENOTES-Today's
Your Lucky Day

© MIKKi-Love Emergency

B-94 (WBZ2)-Pittsburgh
(Guy Zapsiaen-P.D.)
© BAUCE SPRINGSTEEN-Cover Me
© STEVIE WONDER- Just Clllod To Say | Love You
© CHRIS DE BURGH-High On
© BILLY 0CEAN-Caribbean Quoen No More Love On The
Rum)

WHTX-Pittsburgh
(Todd Chase-P.0.)
© THE CARS-Drive
© JACKSONSTorture
© THE POINTER SISTERS-I'm So Excited

WPST-Trenton
(Tom Tayler-P.0.)

oo STEVIE WONDER Just Called To Say | Love You

©o EDDIE AND THE CRUISER—On The Dark Side

© ELVIS COSTELLO AND THE ATTRACTIONS-The Only
Flame In Town

© JACKSONS-Tarture

© BILLY OCEAN-Caribbean Queen (No More Love On The

Run)
© MADONNA-Lucky Star

WASH-Washington D.C.
(Bill Tanner-P.,0.}
© JACKSONS-Torture
© BANANARAMA—Cruel Summer
© STEVIE WONDER-! Just Calied To Say | Love You

WAVA-Washington D.C.
(Randy Kabrich-P.0.)
© THE CARS-Drive

WILK-Wilkes Barre
(Frank Warren—£.D,)
© EDDIE AND THE CRUISER-On The Dark Side

© PRINCE-Let's Go Crazy

ichards—P.D.)
© THE POINTER SISTERS-I'm So Excited
© DONNA SUMMER-There Goes My Baby
© LAURA BRARIGAN-The Lucky One
© STEVIE WONDER- Just Called To Say | Love You
© THE FIXX-Are We Qurseives
© JACKSONS-Torture

Southeast Region

mmmm® TOP ADD ONS namms

JACKSONS-Torture (Epic)

STEVIE WONDER-! Just Called To Say | Love
You (Motown)

MADONA-Lucky Star (Sire)

THE FIXX-Are We Ourselves (MCA}

WANS—FM-Anderson/Greenville
(B McCown-P.D.}

© RICK SPRINGFIELD—Bob Till You Drop

© JEFF LYNNE-Video

© THE FIXX-Are We Ourseives

© STEVIE WONDER Just Catled To Say | Love You

© JACKSONS-Torture

© JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

© DRAGON—Rain

WISE-Asheville

tevens—P.0.)
oo BILLY SATELLITE-Satisty Me
©o LAURA BRANIGAN-The Lucky One
© A FLOCK OF SEAGULLS-The More You Live, The

More You Love
© RICK SPRINGFIELD-—Bop Till You Drop
© THE FIXX-Are We Ourselves
© JACKSONS-Torture
© QUIET RIOT-Mama, Weer All Crazee Now
© STEVIE WONDER-) Just Called To Say | Love You

94- Q (WQXI FM)—Atlanta

D.)
. STEVIE VIOIDEH Just Called To Say | Love You
© MADONNA-Lucky Star
© THE FIXX—-Are We Ourseives
© JACKSONS-Torture
© RICK SPRINGFIELD-Bop Till You Drep
© JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

V-103 (WVEE)—AtIanta

Hi Androws—P.0.)

° DEIIIS EOWARDS-Another Place In Time
© NAKED EYES—(What) In The Name Of Love
© SMOKEY ROBINSON-| Can't Find
© PRINCE-Let's Go Crazy
© PEABO BRYSON-Siow Dancing
© GROVER WASHINGTON JR.-Inside Moves
© COLONEL ABRAMS—Music Is The Answer
© UNCLE JAMES ARMY-Egypt, Egypt

© NEWCLEUS-Computer Age (Push The Button)
© NUANCE FEATURING VIKKI LOVE-Take A Chance
© FAGE TO FACE-10-3-8

2-93 (WZGC)—Atlanta
(Chris Thomas~P.0.)
© JACKSONS-Torture
© MADONNA-Lucky Star
o THE FIXX-Are We Oursaives
o STEVIE WONDER-) Just Called To Say | Love You

WBBQ-FM—-Augusta
{Hariey Drew-P.0.}
oo JACKSONS-Torture
oo BRUCE SPRINGSTEEN-Cover Me
© MADONNA-Lucky Star
© THE FIXX-Are We Qurseives
© EDDIE AND THE CRUISER-On The Dark Side
© ELVIS COSTELLO AND THE ATTRACTIONS-The Oniy

Flame In Town
© RICK SPRINGFIELD-Bop Till You Drop
WSSX—Charleston

{Brian Philips—P.,0.)
© JACKSONS-Torture
© MADONNA-Lucky Star
© NAKED EYES—(Whal) in The Name Of Love
© THE FIXX-Are We Ourselves
© RICK SPRINGFIELD-Bop Till You Drop

WBCY—Charlotte
(Bob Kaghan-P.0.,)
© THE FIXX-Are We Ourseives
© STEVIE WONDER- Just Called To Say ! Love You
© JACKSONS-Torture
© MADONNA-Lucky Star
© DONNA SUMMER-There Goes My Baby
© JEFF LYNNE-Video

WNOK-FM-Columbia
(Peter Weite—P.0.)
© LAURA BRANIGAN-The Lucky One
© CHICAGO-Hard Habit To Break
© MADONNA-Lucky Star
© BRUCE SPRINGSTEEN-Cover Me
© STEVIE WONDER-{ Just Calied To Say | Love You
© THE POINTER SISTERS-I'm So Excited

WFLB—Fayetteville

(Larry Canen—P.D.)
oo STEVIE WONDER- Just Caued To Say | Love You
oo BRUCE SPRINGSTEEN-Cover
* RiCK smnenm—sw Till Vw Drop
© THE FIXX-Are We Ourselves
© LINDSEY BUCKINGHAM-Go Insane
© BILLY SATELLITE-Satisty Me
© INXS-1 Send A Message

WFOX~Gainesville
(Dennis Winslew-P.0.}
o0 JACKSONS-Torture
oo STEVIE WONDERH Just Calied To Say | Love You
© STEPHEN STILLS-Stranger
© RICK SPRINGFIELD-Bop Til You Drop
© THE FIXX-Are We Ourselves

WOKI-Knoxville

(Gary Adkins-P.D.)
© STEVIE WONDER-) Just Called To Say | Love You
© THE FIXX-Are We Ourselves
* RICK SPIIIGFIELD-BW Till You Drop
© DUKE JUMTER—Rescve Me
© BILLY OCEAN-Caribbean Queen (No More Love On The

Run)
© JUICE NEWTON-Can't Wait All Night
© BILLY SATELLITE-Satisfy Me

1-95 (WINZ FM)—Miami
oith Isley-P.0.)
o JAGKS“S—TMW!
© XAVION-Eat Your Heart Out
© PETER WOLF-Lights Out
© THE POINTER SISTERS-'m So Excited
o ::L;.V OGEAN-Caribbean Queen (No More Love On The
N,

Y-100 (WHYI)-Miami/Ft.

Lauderdale
(Robert W, Watker—P.D.)
o DONNA SUMMER--There Goes My Baby
oo COREY HART-Sunglasses At Night
© MADONNA-Lucky Star
© JACKSONS-Torture

WKZQ-FM—Myrtle Beach
(Chris Wiliams-P.D.}
oo THE POINTER SISTERS—'m So Excited
oo JEFF LYNNE-Video
© JOYCE KENNEDY & JEFFREY 0SBORNE-The Last
Time | Made Love
© JACKSONS-Torture
o STEVIE WONDER! Just Cailed To Say | Love You
© NAKED EYES—(What) in The Name Of Love
© PATRICE RUSHEN-Get Off (You Fascinate Me)

WNVZ—-Norfolk

{Jatt Morgan-P.D.)
© PAINCE AND THE REVOLUTION-Let's Go Crazy
© JERMAINE JACKSON-Dynamite
© MGHT RAMGER-When You Close Your Eyes
© BILLY JOEL-Leave A Tender Moment Alone

WBJW-Orlando

{Gary Mitched-P.0.)
© DONNA SUMMER-There Goes My Baby
o JACKSONS-Torture
o STEVIE WONDER-| Just Called To Say | Love You

WRVQ-Richmond

(Bob Lewis-P.D.)
© NIGHT RANGER-When You Close Your Eyes
© TWISTED SISTER-We're Not Gonna Take It
© CHICAGO-Hard Habit To Break
© JACKSONS-Torture

WXLK-Roanoke

{Russ Brown-P.D..)
© EDDIE AND THE GRUISER-On The Dark Side
© JAGKSONS-Torture

WAEV-Savannah
(4., North-P.0.]
© COMMUTER-Young Hearts
© VAN STEPHENSON-What The Big Girls Do
o ELVIS COSTELLO-Only Fiame in Town
© JUICE NEWTON-Can't Wait All Night
© NAKED EYES—(What) In The Name Of Love

WZAT-Savannah

[Ray Wiliams—P.0.}
© STEVIE WONDER- Just Catied To Say | Love You
© JACKSONS-Torture
© CHICAGD—Hard Habit To Break
© LAURA BRANIGAN-The Lucky One

Q-105 (WRBQ)-Tampa
(Masen Dixon—P.D,)

© JOHN WAITE-Missing You

© JACKSONS-Torture

© BRUCE SPRINGSTEEN-Cover Me

© SAMMY HAGAR-Two Sides Of Love

© EURYTHMICS—Right By Your Side

WSEZ-Winston-Salem
{Beb Mahoney-P.0.}
oo GLENN FREY-Sexy Girl

North Central Region
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JACKSONS-Torture (Epic)

DONNA SUMMER-There Goes My Baby (Geffen)

NIGHT RANGER-When You Close Your Eyes
(MCA)

THE FIXX-Are We Ourselves (MCA)

WKRZ-FM-Wilkes-Barre
{Jim Rising-P.D.}
® JACKSONS-Torture
© STEVIE WONDER- Just Called To Say | Love You
© BONNIE TYLER-Here She Comes
© VAN STEPHENSON-What The Big Girls Do
© DONNA SUMMER-There Goes My Baby
© HERS ALPEAT AND THE TIJUANA IIASS—BVIIlsh

Q-106 (WQXA)-York
(Mark McKenzie-P.0.,)

© SCANDAL-The Warrior

© BRUCE SPRINGSTEEN-Cover Me

1-100 (WNFI)-Daytona Beach
(Brian Douglas-P.0.)

oo PEABO BRYSON-If Ever You're In My Arms Again

oo JACKSONS-Torture

© 8RUCE SPRINGSTEEN-Cover Me

© CHICAGO-Hard Habit To Break

G-105 (WDCG)-Durham/Raleigh
{Rick Freeman-P.,D.]

© JULIO IGLESIAS AND DIANA ROSS-ANl Of You

© PRINCE AND THE REVOLUTION-Let's Go Crazy

© JACKSONS-Torture

© LAURA BRANIGAN-The Lucky One

www.americanradiohistorv.com

WKDD-Akron
{Mick Anthony-P.0.}
© ELVIS COSTELLG—Only Flame In Town
© THE FIXX—Are We Ourselves
© A FLOCK OF SEAGULLS-The More You Live, The
More You Love
© BILLY SATELLITE-Satisty Me
© JUICE NEWTON-Can't Wait All Night

WBWB-Bloomington
(Beb Leonard-P,0.)
oo BRUCE SPRINGSTEEN-Cover Me
oo DONNA SUMMER-There Goes My Baby

WCIL-FM—Carbondale
(Tony Waltehus-P.0.}

© BRUCE SPRINGSTEEN-Corer Mo

o GLENN FREY-Seay Gid

© JAGKSONS-Torture

© NIGHT RANGER-When You Close Your Eyes

B-96 (WBBM-FM)—Chicago

© GHICAGO—Hard Habit To Break
© LINDSEY BUCKINGHAM-Go Insane
© RICK SPRINGFIELD—Bop Till You Drop

WGCI-FM—Chicago

(Gram Armstrong—P.D.}
© PRINCE AND THE REVOLUTION-Let's Go Crazy
© HERBIE MANCOCK—Hardrock

© SMOKEY ROBINSON-I Can't Find
© CAROL LYNN TOWNES-%9 1/2

WLS-AM/FM—Chicago
{Dave Denver—P.0,)
© GLENN FREY-Sexy Girl
o PETER WOLF-Lights Out
© NIGHT RANGER-When You Closs Your Eyes

Q-102 (WKRQ)—Cincinnati
0.)
-Sunglasses At Night
ARS-Drive
© NIGHT RANGER-When You Closs Yowr Eyes

FM-108 (WDMT)—Cleveland

{Jettrey B, Kelly-P.D.)
© PRINCE AND THE REVOLUTION-Let's Go Crazy
© PATRICE RUSHEN-Get Off (You Fascinate Me)
@ ALIGIA MYERS-You Get The Best from Me
© CAMES—Hangin' Downtown

WGCL—Cleveland

{Bob Travis—P.D,}
oo KENNY LOGGRS—'m Free (Heaven Helps The Man)
o0 JACKSONS-Torture
© TWISTED SISTER-We're Not Gosna Take It
© DONNA SUMMER-There Goes My Baby
© A FLOGK OF SEAGULLS-The More You Live, The
More You Love

92-X (WXGT)-Columbus
[Adam Cook—P.0.)

oo JACKSONSTorture

oo CYNDI LAUPER-She Bop

© LINDSEY BUCKINGHAM-Go Insane

WNCI-Columbus
{ dentine-P.0.)
o GEMESIS-Taking It All Too Hard
o CHAISTOPHER CROSS—A Chance For Heaven
$ON-Dynamite

© JERMAINE JACK
WDRQ—Detroit

(Tony Gray-P.D,
o lEWGLEIIS—Comwm Age (Push The Button)
© KLEEER-intimate Connection
© JANET JACKSON-Don't Stand Another Chance
© CHERRELLE-Fragile...Handle With Care
© BOBBY KING—Close To Me

WHYT-Detroit
(Gary Berkowitz-P.0.}
© STEVIE WONDER-I Just Catled To Say | Love You
© TONY CAREY-The First Day Of Summer
© EDDIE AND THE CRUISER—On The Dark Side
o LINDSEY BUCKINGHAM-Go insane
© BRUYCE SPRINGSTEEN-Cover Me
© JACKSONS-Torture

WNAP-Indianapolis

© BRUCE SPRINGSTEEN-Cover Me
© STEVIE WONDER- Just Cailed To Say | Love You
© LAURA BRANIGAN-The Lucky One

WZPL-Indianapolis

(Gary Hottmen-P.D.)
© RICK SPRINGFIELD-Bop Til You Drop
© NIGHT RANSER-When You Close Your Eyes
© DONNA SUMMER-There Goes My Baby
© THE FIXX-Are We Qurseives

WVIC- FM—Lansmg

(Bl Martie-P.0.)
© LINDSEY BUCKINGHAM-Go Insane
© LAURA BRANIGAN-The Lucky One
© TWISTED SISTER-We're Not Gonna Take It
© DONMA SUMMER-There Goes My Baby
© BONNIE TYLER-Here She Comes

WZEE-Madison
(Jehnathan Littie—P.0.)
© JACKSONS-Torture
© DONNA SUMMER-There Goes My Baby
© STEVIE WONDER- Just Called To Say | Love You
© LARRICE—Bop Tik | Drop

WKTI-Milwaukee
{Daitas Cole-P,0.)
oo CHICAGOHard Habit To Break
oo COREY HART-Sunglasses At Night
© SPANBAU BALLET-Only When You Leave
© DONNA SUMMER-There Goes My Baby

KZ-93 (WKZW)—Peoria
(Keith Edwards—P.0.}

© CHICAGO-Hard Habit To Bruk

© BRUCE SPRINGSTEEN-Cover Me

© DONNA SUMMER-There Goes My Baby

© BANANARAMA-Cruel Summer

WRKR-FM-Racine
{Pat Martin-P.0.)

(Continued on page 16)
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® Continued from page 15

© JULIO JGLESIAS AND DIANA ROSS-AIl Of You

© JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love

© LARRICE—Bop 'Til | Drop

© ELVIS COSTELLO AND THE ATTRACTIONS-The Only
Flame In Town

WZOK-Rockford
{Jeft Davis—P.D.)
@ BILLY SQUIER—Rock Me Tonight
o NIGHT RANGER-When You Close Your Eyes
© PRINCE AND THE REVOLUTION-Let's Go Crazy

WSPT-Stevens Point
{Jay Bouiey-P.0.)
oo JACKSONS-Torture
oo CHICAGOHard Habit To Break
© AICK SPRINGFIELD-Bop Till You Drop
© VAN STEPHENSON-What The Big Girls Do
© A FLOCK OF SEAGULLS-The More You Live, The
More You Love

Midwest Region
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JACKSONS-Torture (Epic)

RICK SPRINGFIELD-Bob Till You Drop (RCA)

TWISTED SISTER-We're Not Gonna Take It
(Atlantic)

BRUCE SPRINGSTEEN-Cover Me (Columbia)

KFYR-Bismark

{Dan Bramman-P.0.)
© LAURA BRANIGAN-The Lucky One
© NIGHT RANGER-When You Close Your Eyes
© JACKSONS-Torture
© VAN STEPHENSON-What The Big Girls Do
© RICK SPRINGFIELD—Bop Till You Drop

KFMZ—Columbia

{Jim Wikiams—P.0.)
© VAN STEPHENSON-What The Big Girts Do
© QUIET RIOT-Mama, Weer All Crazee Now
® RICK SPRINGFIELD—Bop Till You Drop

KIIK-Davenport
{Jim 0'Hara-P.D.)
oo COYOTE SISTEIS—StmghI From The Heart (Into
Your Life)
oo LAURA BRANIGAN-The Lucky One
© DONNA SUMMER-There Goes My Baby
© TWISTED SISTER-We're Not Gonna Take It
© A FLOCK OF SEAGULLS-The More You Live, The
More You Love
© JUICE NEWTON-Can't Wait All Night
® NEIL DIAMOND-Turn Around

KMGK-Des Moines
(Al Brock-P.D.}
© STEVIE WONDER-I Just Called To Say | Love You
© RICK SPRINGFIELD-Bop Till You Drop
© THE FIXX-Are We Ourselves
© JACKSONS-Torture
© JEFF LYNNE-Video
 BILLY SATELLITE-Satisfy Me

WEBC-Duluth
{Dick Johnson-P.D.)
oo DONNA SUMMER-There Goes My Baby
oo mn': PENDERGRASS AND WHITNEY HOUSTON-
3

KQWB-Fargo

{Craig Ruberts—P.D.}
oo STEVIE WONDER-I Just Called To Say | Love You
oo CHICAGO-Hard Habit To Break

KKXL—Grand Forks
{Dan Nordine—P.D.)
oo TWISTED SISTER-We're Not Gonna Take It
®o PRINCE AND THE REVOLUTION-Let's Go Crazy
@ BILLY JOELLeave A Tender Moment Alone
© BRUCE SPRINGSTEEN-Cover Me
® DONNA SUMMER-There Goes My Baby
© BANANARAMA-Cruel Summer

KRNA-lowa City
(Bart Goynsher—P.0.)
© JACKSONS—Torture
© CHICAGO-Hard Habit To Break
© SHEILA E.-The Glamorous Life
© TWISTED SISTER-We're Mot Gonna Take It
© JEFF LYNNE-VYideo
© CHALS DE BURGH-High On Emotion
© BRUCE SPRINGSTEEN-Cover Me
© VAN STEPHENSON-What The Big Girls Do

Q-104 (KBEQ)-Kansas City
{Pat McKay-P.D.}

© JACKSONS—Torture

© TWISTED SISTER—We're Not Gonna Take It

© LARRICE-Bop Till § Drop

KDWB-AM-| aneapohs

Lerrin Paiagi-P.0.)
© JULIO IGLESIAS AND I)IANA IOSS—MI Of You
© CHRIS DE BURGH-High On Emot,

© CHICAGO-Hard Habit To Break
KDWB-FM—Minneapolis

(Dave Axthony-P.D.}
oo BRUCE SPRINGSTEEN-Cover Me
© TWISTED SISTER-We're Not Gonna Take It
© DONNA SUMMER-There Goes My Baby

WLOL-Minneapolis
(Tac Hammer-P.D.)
oo JACKSONS-Torture
oo PETER WOLF-Lights Out
© LINDSEY BUCKINGHAM-Go Insane
® BILLY JOEL-Leave A Tender Moment Alone

KJ-103 (KJY0)—Oklahoma City
{Dan Wiisen—P.D.)

oo JACKSONS—Torture

oo RICK SPRINGFIELD-Bop Till You Drop

© LAURA BRAN!GAN-The Lucky One

KQKQ—Omaha

(Jorry Dean-P.D.}
o RICK JAMES-17
KKLS-FM- Rapld City

{Randy Sherwyn-P.0.)
© HOWARD JOMES—Pearl In A Shel
o VAN STEPHENSON-What The Big Girls Do
© JUICE NEWTON-Can't Wait All Night
© THE FIXX-Are We Qurselves

KHTR-St. Louis
(Beb Scott-P.D.)
oo LAURA BRANIGAN-The Lucky One
ee RICK SPRINGFIELD-Bop Til You Drop -
© DONNA SUMMER-There Goes My Baby
© BRUCE SPRINGSTEEN-Cover Me

V-100 (KDVV)-Topeka

(Tony Stewart-p.0.|
© BRUCE SPRINGSTEEN-Cover Me
© VAN STEPHENSON-What The Big Girls Do
© NAKED EYES—(What) In The Name Of Love
© BONNIE TYLER-Here She Comes
© THE FIXX-Are We Qurselves

KAY|-Tulsa
{Johnny Rivers—P.0.]
© SHEILA E.-The Glamorous Life
© JERMAINE JACKS ON-Dynamite
© BANANARAMA-Cruel Summer
© JACKSONS-Torture
© BRUCE SPRINGSTEEN-Cover Me
© TWISTED SISTER-We're Not Gonna Take It

KRAV-Tulsa
(Rick Aflan West-P.D.)
© JOHN WAITE-Missing You

KFMW-Waterloo
(Mark Potter-P.0.)
© VAN STEPHENSON-What The Big Girls Do
© NAKED EYES—(What) In The Name Of Love
© STEVIE WONDER-1 Just Called To Say | Love You
o JACKSONS-Torture
© A FLOCK OF SEAGULLS-The More You Live, The
More You Love
© THE FIXX-Are We Qurselves

KEYN-Wichita
(Ren Eric Taylor-P.D.)
o RICK SPRINGFIELD-Bop Till You Drop
oo JEFF LYNNE-Video
© STEVIE WONDER-1 Just Called To Say | Love You
© THE FiXX-Are We Ourselves
o STEPHEN STILLS-Stranger

Southwest Region
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JACKSONS-Torture (Epic)

STEVIE WONDER-! Just Called To Say | Love
You (Motown)

DONNA SUMMER-There Goes My Baby (Geffen)

LAURA BRANIGAN-The Lucky One (Atlantic)

KHFI-Austin
(Roger Garrett-P.D.)
© SHEILA E.-The Glamorous Life
© CHICAGO-Hard Habit To Break
© NAKED EYES-(What) In The Name Of Love

WFMF-Baton Rouge
{Rendy Rice-P.D.)
oo JOHN WAITE-MissinE You
oo PRINCE AND THE REVOLUTION-Let's Go Crazy

WQID-Biloxi

(Mickey Coulter-P.0.)
o STEVIE WONDER-| Just Called To Say | Love You
© RICK SPRINGFIELD—Bop Till You Drop

WKXX-Birmingham
(Kevin McCarthy-P.D.)
© BRUCE SPRINGSTEEN-Corer Me

© STEVIE WONDER-| Just Called To Say | Love You
© JACKSONS-Torture

© DONNA SUMMER-There Goes My Baby

© THE POINTER SISTERS-I'm So Excited

© VAN STEPHENSON-What The Big Girls Do

KAFM-Dallas
{Jobn Shomby—P.0.}
o BRUGE SPRINGSTEEN-Cover Me
o DONNA SUMMER—There Goes My Baby
o LAURA BRANIGAN-The Lucky One

KAMZ-EI Paso
{Bob West-P.D.)
© JACKSONS-Torture
® BILLY OCEAN-Caribbean Queen (No More Love On The

Run)
© STEVIE WONDER-| Just Called To Say | Love You

KISR-Fort Smith
{Rick Hayes-P.0.]
o STEVIE WONDER-! Just Called To Say | Love You
o CHRIS DE BURGH-High On Emotion
o BRUCE SPRINGSTEEN-Cover Me
© THE FIXX-Are We Ourselves -
© JACKSONS-Torture
© PRINCE AND THE REVOLUTIDN—Let's Go Crazy
© LAURA BRANIGAN-The Lucky One

Q-104 (WQEN)—Gadsden
{Roger Gaither-p.0.)
oo THE FIXX-Are We Qurselves
oo STEVIE WONDER-| Just Called To Say | Love You
o RICK SPRINGFIELD~Bop Till You Drop
© STEPHEN STILLS-Stranger

KILE-Galveston
{Dave Parks-P.D.)
oo BRUCE SPRINGSTEEN-Cover Me
© THE FIXX-Are We Ourselves
© JEFF LYNNE-Yideo
© JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love
© RICK JAMES-17
© BILLY SATELLITE-Satisty Me
o RICK SPRINGFIELD-Bop Till You Drop

les Radio Action.

Based on station playlists through Tuesday (2 6 Hd,

© THE POINTER SISTERS-I'm So Excited
WTIX-New Orleans

(Bruce Kramer-P.0.)
oo THE CARS-Drive
oo RITA COOLIDGE-Something Said Love
© DAVE GRUSIN-Theme From St. Elsewhere
© KARLA BONOFF-Somebody's Eyes
© CHICAGO-Hard Mabit To Break
© NEIL DIAMOND-Tum Around

KITY=San Antonio

{Kid Curry-P.D.)
oo STEVIE WONDER-I Just Called To Say | Love You
oo PRINCE AND THE REVOLUTION-Let's Go Crazy
© DONNA SUMMER-There Goes My Baby
 JACKSONS—Torture
© SLADE-My, Oh My

KTFM-San Antonio
{Bill Thorman-P.0.)
o STEVIE WONDER-1 Just Called To Say | Love You
o ALFONSO KIIEIID—Dance Baby
© DUKE JUPITER-Resc
© JOYCE KENNEDY & JEFFHEY OSBORNE-The Last
Time | Made Love
© THE POINTER S|$TEI|S—I'm So Excited
© NEIL DIAMOND-Turn Around

Pacific Southwest Region
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JACKSONS-Torture (Epic)

TWISTED SISTER-We're Not Gonna Take It
(Atlantic)

THE FIXX-Are We Ourseives (MCA)

BRUCE SPRINGSTEEN-Cover Me (Columbia)

93-FM (KKBQ-FM)—-Houston
{John Lander-P.0.)

© JACKSONS-Torture

© QUIET RIOT-Mama, Weer All Crazee Now

© ROMEQ VOID-A Girl In Trouble

© LINDSEY BUCKINGHAM-Playing In The Rain

WTYX-Jackson
(Jim Chick-P.D.)
o RICK SPRINGFIELD-Bop Till You Drop
© LAURA BRANIGAN-The Lucky One
© SHEILA E.-The Glamorous Life
© JACKSONS-Torture
© STEVIE WONDER-| Just Called To Say | Love You

KKYK-Little Rock
{Ron White-P.D.)
o GLENN FREY-Sexy Gir

KBFM-McAllen/Brownsville
(Russ Williams—P.D.)

o STEVIE WONDER-I Just Called To Say | Love You

© DONNA SUMMER-There Goes My Baby

© NAKED EYES—(What) In The Name Of Love

© JUICE NEWTON-Can't Wait All Night

FM-100 (WMC-FM)—-Memphis
(Robert John-P.D.)

© LAURA BRANIGAN-The Lucky One

© DONNA SUMMER-There Goes My Baby

Q-101 (WJDQ-FM)-Meridian
(Tom Kelly-P.0,)

© DONNA SUMMER-There Goes My Baby

o STEVIE WONDER-1 Just Called To Say | Love You

© DRAGON-Rain

® JEFF LYNNE-Yideo

® THE FIXX-Are We Ourselves

© NAKED EYES—(What) In The Name Of Love

© DUKE JUPITER—Rescue Me

WABB-FM—-Mobile
{Leslie Fran-P.D.)
© SHEILA E.~The Glamorous Life
© BRUCE SPRINGSTEEH—Cover Me
o JACKSONS-Tort
© PRINCE AND THE lEVOLUTIDN—PurpIe Rain

KKXX-Bakersfield
{Dave Kamper-P.0.}
oo JACKSONS-Torture
oo DONNA SUMMER-There Goes My Baby

KIMN-Denver
{Doug Erickson-P.D.)
oo SHEILA E.-The Glamorous Life
oo DONNA SUMMER-There Goes My Baby
o LINDSEY BUGKINGHAM—Go Insane
© JACKSONS-Torture

KOAQ-Denver

{Jack Regan-P.D.)
oo TWISTED SISTER-We're Not Gonna Take It
oo JACKSONS-Torture
© VAN STEPHENSON-What The Big Girls Do
© NAKED EYES—(What) In The Name Of Love
© DONNA SUMMER-There Goes My Baby

KPKE-Denver
(Tim Fox-P.0.,)
© BRAUCE SPRINGSTEEN-Cover Me
© JACKSONS-Torture
© BILLY JOEL-Leave A Tender Moment Alone
© JERMAINE JACKSON-Dynamite

KLUC-Las Vegas
(Bill Kelly-P.D.}
oo BRUCE SPRINGSTEEN-Cover Me
oo A FLOCK OF SEAGULLS-The More You Live, The
More You Love
© DONNA SUMMER-There Goes My Baby
© NAKED EYES-(What) In The Name Of Love
« SPANDAU BALLET-Only When You Leave
© THE FIXX-Are We Qurselves
© VAN STEPHENSON-What The Big Girls Do

KIIS-FM—Los Angeles
{Gerry DeFrancesco—P.D.)
© TWISTED SISTER-We're Not Gonna Take It
© SPANDAU BALLET-Only When You Leave
© BRUCE SPRINGSTEEN-Cover Me
© DENFECE WILLIAMSNext Love
© JACKSONS-Torture
© THE FIXX-Are We Ourselves

WHHY-FM—Montgomery
{Mark St.John-P.0.)
oo DONNA SUMMER-There Goes My Baby
oo LINDSEY BUCKINGHAM~Go Insane
© BRUCE SPRINGSTEEN-Cover Me
o VAN STEPHENSON-What The Big Girls Do
o STEVIE WONDER-| Just Called To Say | Love You

KX-104 (WWKX)—Nashville
(Michasl St. John-P.D.)

© JACKSONS-Torture

© THE POINTER SISTERS'm So Excited

© THE FIXX-Are We Qurselves

© SAMMY HAGAR-Two Sides Of Love

B-97 (WEZB)-New Orleans
(Kris O'Kelly-P.0.)
oo TWISTED SISTER-We're Not Gonna Take It
oo STEVIE WONDER-I Just Called To Say | Love You
© JACKSONS—Torture
o RICK SPRINGFIELD—Bop Till You Drop
o MADONNA-Lucky Star

KKHR-Los Angeles
(Ed Scarborough-P.0.)
© TWISTED SISTER-We're Not Gonna Take It
© JACKSONS—Torture
© THE FIXX-Are We Qurselves
© BILLY DCEAN-Caribbean Queen (No More Love On The

Run)
© RANDY NEWMAN-! Love LA.

KOPA-FM—Phoenix
{Reggie Blackwa!l-.D.}
© PRINGE AND THE REVOLUTION-Let's Go Crazy
o EURYTHMICS-Right By Your Side
© SHEILA E.-The Glamorous Life
© BILLY OCEAN-Caribbean Queen (No More Love On The

Run}
© SAMMY HAGAR-Two Sides Of Love

KZZP-FM—-Phoenix

{Chariie Quinn—P.D.)
© SPANDAU BALLET-Only When You Leave
© LAURA BRANIGAN-The Lucky One

K96 (KFMY)—Provo
(Scott Gentry-p.0.)
oo TWISTED SISTER-We're Not Gonna Take It
oo VAN STEPHENSOM-What The Big Girls Do
© BRUCE SPRINGSTEEN-Cover Me
o RICK SPRINGFIELD-Bop Till You Drop
© A FLOCK OF SEAGULLS-The More You Live, The
More You Love

KDZA-~Pueblo
{Rip Avina-P.D.)
© DONNA SUMMER-There Goes My Baby
© JACKSONS—Torture
© THE POINTER SISTERS—!'m So Excited
© THE BUS BOYS—Cleanin' Up The Town
© STEPHEN STILLS-Stranger
© STEVIE WONDER! Just Called To Say | Love You

KRSP-AM-Salt Lake City
{Steve Carison—P.D.)

oo JACKSONS-Torture

oo THE FIXX-Are We Ourselves

© VAN STEPHENSON-What The Big Girls Do

© NAKED EYES—(What) In The Name Of Love

XTRA-AM-San Diego
{Jim Richards—P.D.)
© THE FIXX-Are We Qurselves
© JACKSONSTorture
© QUIET RIDT-Mama, Weer All Crazee Now
o RICK JAMES-17
© LINDSEY BUCKINGHAM-Go Insane

Ploylist Top AddOns @

oo JACKSONS-Torture
oo LINDSEY BUCKINGHAM—Go Insane

KMGX-Fresno
{dohn Berry-P.D.)
© 0'BRYAN-Lovelite

3 HADIIIIIA—Luky Star

© THE CARS-Drive

© JACKSONS—Torture

© THE BUS BOYS—Cleanin' Up The Town

KYNO-FM-Fresno

(John Lee Walker—P.0.)
©o DONNA SUMMER-There Goes My Baby
oo SHEILA E.-The Glamorous Life  ~
© CHICAGO-Hard Habit To Break

KWSS-Gilroy
(Dave Van Stone—P.0.)
© BRUCE SPRINGSTEEN-Cover Me
© DONNA SUMMER-There Goes My Baby
© SLADE-My, Oh My
© CHICAGO-Hard Habit To Break

KGHO-FM-Hoquaim
(Steve Larson—P.D.)
oo BRUCE SPRINGSTEEN-Cover Me
oo LAURA BRANIGAN-The Lucky One
© DONNA SUMMER-There Goes My Baby
© NAKED EYES—(What) In The Name Of Love
© JACKSONS—Torture
© THE FIXX-Are We Ourseives
© RICK SPRINGFIELD—Bop Till You Drop

KSLY-FM-San Luis Obispo
{Joe Celfins—P.0.}

o EURYTHMICS-Right By Your Side

© BRUCE SPRINGSTEEN-Cover Me

© JULID IGLESIAS AND DIANA ROSS-ANl Of You

© TWISTED SISTER-We're Not Gonna Take It

© JOE JACKSON-Happy Ending

KIST-Santa Barbara
(Dick Williams—P.0.}
o STEVIE WONIJEH Just Called To Say | Love You
© JACKSONS—Tort
. ﬁ(’)YOTE SISTENS—Slmght From The Heart (Into Your
e)
© THE FIXX-Are We Qurselves
© LINDSEY BUCKINGHAM-Go Insane
© JUICE NEWTOM-Can't Wait All Night

13-KHYT-Tucson
{Sherman Cohen—P.0.)
. =|L;.Y OCEAN-Caribbean Queen (No More Love On The
un,
o DRAGON-Rain
© NAKED EYES-(What) In The Name Of Love
© JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time | Made Love
© BONNIE TYLER-Here She Comes
© BILLY SATELLITE-Satisty Me

KOZE-FM-Lewiston
{Jay McCait-P.0.)
© JACKSONS-Torture
© RICK SPRINGFIELD—Bop Till You Drop
© STEPHEN STILLS-Stranger
© THE FiXX-Are We Ourselves
© SOUTHSIDE JOHNNY AND THE ASBURY JUKES-
New Romeo
© COMMUTER-Young Hearts

KHOP—Modesto
{David Aliyn Kraham-P.0.)
© JACKSONS—Torture
© A FLOCK OF SEAGULLS-The More You Live, The
More You Love
© VAN STEPHENSON-What The Big Girls Do
© BONNIE TYLER-Here She Comes
© RICK SPRINGFIELD-Bap Till You Drop
© BILLY SATELLITE-Satisfy Me

K0SO-Modesto

. (Stan Maine-P.D.)

oo COYOTE SISTERS-Straight From The Heart (into
Your Life)

KMJK-Portland

(Jon Barry-£.0.}
* JULIO IGLESIAS AND DIANA ROSS-AIl Of You

KRQQ-Tucson
(Kelly Norris—P.0.)
oo BRUCE SPRINGSTEEN-Cover Me
oo JERMAINE JACKSON-Dynamite
© STEVIE WONDER-) Just Called To Say | Love You
© JACKSONS—Torture
© JUICE NEWTOM-Can't Wait All Night

KSFM-Sacramento
(Rick GiHlette-P.0.)
© JOHN WAITE-Missing You
© MADDNNA-Lucky Star
® STEVIE WONDER-| Just Called To Say | Love You
. EILLY DCEAN-Caribbean Queen (No More Love On The
un)

KTKT-Tucson
{Bobby Rivers—P.0.)

© STEVIE WONDER—Red Dress

@ JACKSONS—Torture

Pacific Northwest Region
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LINDSEY BUCKINGHAM-Go Insane (Elektra)

JACKSONS-Torture (Epic)

DONNA SUMMER-There Goes My Baby (Geffen)

TWISTED SISTER-We're Not Gonna Take It
(Atlantic)

KYYA-Billings
{Jack Bell-P.D.}
oo TWISTED SISTER-We're Not Gonna Take It
oo LAURA BRANIGAN-The Lucky One
© JACKSONS—Torture
© LINDSEY BUCKINGHAM—Go Insane
© DONNA SUMMER-There Goes My Baby

KCDQ-Bozeman
(Chad Parrish-P.D.)
oo LARRICE-Bop Till | Drop
oo THE FIXX-Are We Qurselves
o DRAGON-Rain
© JACKSONS—Torture
© EDDIE AND THE CRUISER—On The Dark Side
© BILLY 0CEAN-Caribbean Queen (No More Love On The

Run)

© JOYCE KENNEDY & JEFFREY OSBORNE-The Last
Time 1 Made Love

o LITTLE STEPHEII—UndeIeated

KTRS—Casper
(B Cody-P.0.)

KWOD-Sacramento
{Tom Chase-P.D.)
o JACKSONS-Torture
© BILLY JOEL-Leave A Tender Moment Alone
© DDNNA SUMMER-There Goes My Baby
© THE FIXX-Are We Ourselves
© LINDSEY BUCKINGHAM—Go Insane

KSKD-FM-Salem
{Len E. Mitchelt-P.0.)
oo RICK SPRINGFIELD—Bop Till You Drop
oo STEVIE WONDER-| Just Calied To Say | Love You
® THE FIXX-Are We Ourseives
® JANET JACKSON-Don't Stand Another Chance
® JEFF LYNNE-VYideo
® STEPHEN STILLS-Stranger

KITS-San Francisco
{Beb Garrett-P.D.}
oo SLADE-My, Oh My
oo TWISTED SISTER-We're Not Gonna Take It
© THE CARS-Drive
© SPANDAU BALLET-Only When You Leave
© CHRIS DE BURGH-High On Emotion
© LINDSEY BUCKINGHAM—Go Insane

KPLZ-FM-Seattle
(Jeft King-P.0.)
© CHICAGO-Hard Mabit To Break
o SPANDAU BALLET-Only When You Leave
© IRENE CARA-You Were Made For Me
© BILLY SATELLITE-Satisfy Me

KUBE-Seattle
{Bob Case—P.D.)
© BRUCE SPRINGSTEEN-Cover Me
® DONNA SUMMER-There Goes My Baby
© MADONNA-Lucky Star

KNBQ-Tacoma
{Sean Lynch-P.D.)
© JACKSONS—Torture
® LARRICE-Bop Till | Drop
© LAURA BRANIGAN-The Lucky One
© TWISTED SISTER-We're Not Gonna Take It
© LINDSEY BUCKINGHAM—Go Insane

THE DEFINITIVE LISTS OF THE BEST-SELLING COUNTRY
SINGLES AND ALBUMS, YEAR BY YEAR

BILLBOARD’S COUNTRY CHART RESEARCH PACKAGES

1948-1983
1948-1983
1946-1983

e Number One Country Singles,
e Top Ten Country Singles,

e Top Country Singles Of The Year,

e Number One Country Albums,

1964-1983

e Top Ten Country Albums,

1964-1983

e Top Country Albums Of The Year,

1965-1983

FOR INFORMATION, WRITE:
Billboard Chart Research
Attn: Barbara DeMaria
1515 Broadway
New York NY 10036
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YesterHits.

HITS FROM BILLBOARD 10 AND
20 YEARS AGO THIS WEEK

POP SINGLES-10 Years Ago

. The Night Chicago Died, Paper Lace,
Mercury

. Feel Like Makin’ Love, Roberta Flack,
Atlantic

. (You're) Having My Baby, Paul Anka,
United Artists

. Tell Me Something Good, Rufus, ABC

. Please Come To Boston, Dave toggins,
Epic

. Call On Me, Chicago, Columbia

. Waterloo, Abba, Atlantic

. Wildwood Weed, Jim Stafford, MGM

. I'm Leaving It All Up To You, Donny &
Marie Osmond, MGM

. Sideshow, Blue Magic, Atco
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POP SINGLES-20 Years Ago

. Everybody Loves Somebody, Dean
Martin, Reprise

. Where Did Our Love Go, Supremes,
Motown

. A Hard Day’s Night, Beatles, Capitot

. Rag Dol, 4 Seasons, Philips

. Under The Boardwalk, Drifters, Atlantic

. Wishin’ And Hopin’, Dusty Springfield,
Philips

. The Little Otd Lady (From Pasadena),
Jan & Dean, Liberty

. C'mon And Swim, Bobby Freeman,
Autumn

. | Wanna Love Him So Bad, Jeliy Beans,
Red Bird

. The House Of The Rising Sun, Animals,
MGM
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TOP LPs—10 Years Ago

. 461 Ocean Bivd., Eric Clapton, Atlantic

. Back Home Again, John Denver, RCA

. Caribou, Elton John, RCA

. Before The Flood, Bob Dylan/the Band,
Asylum

. On Stage, Loggins & Messina, Columbia

. Fulfillingness’ First Finale, Stevie
Wonder, Tamla

. Bachman-Turner Overdrive |l, Mercury

. Pretzel Logic, Steely Dan, ABC

. Bridge Of Sighs, Robin Trower, Chrysalis

. Band On The Run, Paul McCartney &
Wings, Apple
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TOP LPs—20 Years Ago
. The Beatles—A Hard Day's Night,
Soundtrack, United Artists
Getz/Gilberto, Verve
Hello, Dolly!, Louis Armstrong, Kapp
Funny Girl, Original Cast, RCA Victor
Hello, Dolly!, Original Cast, RCA Victor
Something New, Beatles, Capitol
All Summer Long, Beach Boys, Capitol
The Pink Panther, Henry Mancini & His
Ork, RCA Victor
. The Dave Clark Five Return!, Epic
. Cotton Candy, Al Hirt, RCA Victor
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COUNTRY SINGLES-10 Years Ago

1. As Soon As | Hang Up The Phone,
Loretta Lynn & Conway Twitty, MCA

. 0ld Man From The Mountain, Merle
Haggard, Capitol

. The Grand Tour, George Jones, Epic

. The Want-To's, Freddie Hart, Capitol

. Rub It In, Billy “Crash” Craddock, ABC

. Dance With Me (Just One More Time),
Johnny Rodriguez, Mercury

. You Can’t Be A Beacon (If Your Light
Don’t Shine), Donna Fargo, Dot

. Help Me/if You Taik In Your Sleep,
Eivis Presley, RCA

9. Annie’s Song, John Denver, RCA

10. My Wife's House, Jerry Wallace, MCA
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SOUL SINGLES-10 Years Ago

1. Feel Like Making Love, Roberta Flack,
Atiantic

. Hang On In There Baby, Johnny Bristol,
MGM

. Kung Fu, Curtis Mayfield, Curtom

. My Thang, James Brown, Polydor

. Tell Me Something Good, Rufus, ABC

. City In The Sky, Staple Singers, Stax

. Happiness Is Just Around The Bend,
Main Ingredient, RCA

. Kalimba Story, Earth, Wind & Fire,
Columbia

. Rock The Boat, Hues Corporation, RCA

; Eirpe For Livin’, Sty & the Family Stone,
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® Continued from page 12

If you've been in radio for any
length of time, you’ve undoubtedly
attempted it: the non-radio vacation.
You promise the family you won’t
even bring one, right? At the last mo-
ment you mention you should take
one along just in case of a national
emergency (praying they don’t ask
how you'll know if it's a national
emergency, if you aren’t listening in
the first place). Avoiding all those
questions, we set out alone, for Ida-
ho. We made it all the way through
California without any temptation to
listen to anything. (Of course, radio
is not much on your mind when
you're trying to wedge your Lincoln
out of the “Drive Through Tree”
which you discover too late is too
narrow to accommodate anything
wider than a Pinto.)

But by the time we reached Boise,
KFXD reached us, and being the
suckers for oldies we are, we listened
all the way to Twin Falls. Super Gold
126 in Idaho Falls (KTEE) was
equally enthralling as we ran out of
gas in Dubois. And if you have ever
wondered what happened to Sinclair
Gasoline (“Drive with care every-
where, and buy Sinclair”), big green
Dino crawled off that big red and
white sign and wandered into Butte,
which as near as we could tell was
taking the nostalgia concept further
than we had planned to go.

Spokane’s KGGR 630 was also a
delight, as was the one song we heard
on Seattle’s KVI (the Tams’ “What
Kind Of Fool’") before we realized we
were listening to the radio again. We
also snuck in a few minutes with Eu-
gene’s 1600 Solid Gold KASH, and
KBZY 1490, wherever they are.
Likewise for 1270 KORY. Besides
the oldies, we did hear two memora-
ble spots. One is the Skipper's (it’s
fast food seafood) jingle to the tune of
Frankie Ford’s *“Sea Cruise” (which
has a video that’s hilarious). The oth-
er was a not-to-be-believed takeoff on
Paul Simon’s “S0 Ways To Leave
Your Lover,” advertisting furniture
in Idaho Falls: “... See the table,
Mabel/Look at the couch, Grouch

Discovering that Oregon has abso-
lutely no sales tax, we took time out
to visit all five Portland malls, catch-
ing KKCW (K-103), which was a
pleasant surprise, one of the nicer AC
stations we’ve heard. Also enjoyed
Bill Ford’s KEX, which had after-
noon personality Bill Miller serving
ice cream at one of the shopping cen-
ters we patronized.

* A K

Contrary to what you might be-
lieve about Doubleday Broadcasting
not offering creativity or bucks, PD
Dave Anthony has an opening at
KDWB which promises both. (And
he also tells us there are plenty of Sin-
clair stations in Minneapolis.) Mark
McKay, as you may have heard, is
leaving his afternoon drive/assistant
PD slot at KDWB to return to San
Francisco in that capacity at KMEL.
So if you’ve got the stuff, Anthony is
willing to pay for it, and he’s not con-
cerned about what size market you're
currently in Across town at
WCCO, Jon Quick is upped to direc-
tor of marketing.

*x * Kk

Great Empire Broadcasting has
come up with a concept that they’re
using on their five market/10 station
chain and have hopes of expanding to
other outlets in the Midwest. The
company has hired a corporate me-
teoroligist to keep the stations up to
date from the Wichita-based
“Weathercenter,” a part of the
Weathercheck network of Salt Lake

City. Utilizing a Kavouras radar re-
mote unit, meteorologist David V.
Barger will provide routine weather-
casts as well as updates of severe con-
ditions. Great Empire is looking to
expand the offering to areas such as
Oklahoma and Arkansas which expe-
rience similar climatic conditions.

KCBS San Francisco assistant PD
Robert Agnew moves to co-owned
WCAU-AM Philadelphia as news di-
rector. He replaces Carl Dickens,
who now holds that 'post at the
chain’s Chicago outlet, WBBM-AM
... Upped to news director at Ashta-
bula’s WFUN/WREO is Rick
Charles . . . Joining the news staff of
Newsradio 590, WEEI Boston, is
WRC Washington’s Cecilia M.
Loftus.

Cheryl Esken is upped to local
sales manager at The Loop (WLUP).
Joining the Chicago outlet as assis-
tant news director is WXCL Peoria’s
Bill Holub ... Get out your little
black books; Dennis Israel has
moved. The new address for Sky Sta-
tions (WSIX-AM-FM Nashville,
WGY/WGFM Schenectady, KSKY
Dallas, KBCQ Roswell, WRIV Riv-
erhead, WEZG Syracuse and WTPA
Harrisburg) is 221 E. 48th St., New
York, N.Y. 10017. Want to call?
That’s (212) 355-5551.

* X X

Upped to general sales manager at
WYNY New York is national sales
manager Jane Bartsch ... Adding
GM duties to his GSM post is
KBFM McAllen/Brownsville’s Lon
A. Bason. He replaces Richard
deButts, who now runs Capitol’s
WLVV  Charlotte/Statesville
WKQX Chicago assistant controller
Steven H. Hixon crosses town to
Bonneville Broadcasting System'’s
new headquarters as controller.

Move over, Wenatchee radio sta-
tions, there’s a newcomer on the
block; country-formatted KYSN is
on the air. Joining the Washington
station as morning personality and
general manager is KYSS Missoula’s
Dan Sollom. Coming in from KYSS
as KYSN operations manager is
John Byers, who'll also do after-
noons. And crossing the Wenatchee
street from KYEN to become KYSN
sales manager is Gary Spears.

On the atr at last! says KTUN
Humble/Houston PD Rick Stan-
cato. The AC AM oldies station de-
buted last month. Stancato plans to
have a nighttime request and dedica-
tion show just as soon as Centel is
moved to install the phones. In the
meantime, Stancato was knocked off
the air four times in the first day due
to tornadoes. Welcome to Texas.

Speaking of which, KAFM Dallas
midday personality Pamela Steele
adds music director to her duties, as
afternoon personality Pete Thomson
relinquishes his assistant PD/MD
post to concentrate on directing and
producing  video  projects for
KAAM/KAFM.

Ever wonder what happened to
Frank Gari? Oldies fans will remem-
ber him as the artist on “Utopia” and
“Princess’ in the early ’60s. Well,
these days he’s heading Frank Gari
Productions Inc., producing image
campaigns for ABC, among others.

* * K

“Earl The Pearl” exits his over-
night slot at Amaturo’s KMJM
(“Magic 108”) St. Louis to do nights
on comtemporary KWK-FM, where
we note he does have a last name: Ed-
monds. Meanwhile, at KHTR St.
Louis, Craig Roberts’ former night-
time slot has been filled by KCMQ
Columbia, Mo.’s Bruce Jones.

Joining Cincinnati’'s WLYK as
news director is veteran Cincinnati
anchor Lee Kent, while newsman
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Mike Vaught is upped to assistant
news director, chief engineer Daryl
Parry is tapped as operations manag-
er, and Steve Dolata adds to his on-
air duties as production director.

WKSW Cleveland's Bob McGee
returns to Toledo to do afternoon
drive on WTOD, replacing Rod
Douglas, who leaves the Glass City in
search of fame, fortune and an air gig
in Las Vegas . . . Joining San Diego’s
K-Best (KBZT) as music director/
air personality is former KPRI pro-
duction director Jeff Dean ... New
to the morning show on Miami/Ft.
Lauderdale’s Kiss-FM (WKQS) is
Miami Dolphin quarterback Don
Strock, who provides daily Dolphin
reports on the Collins-In-The-Morn-
ing show. He replaces Dolphin Glenn
Blackwood.

* K X

Ed Walker is upped to assistant
program director at Regina, Sask.’s
Z-99, where he continues as music di-
rector, with Gayle Fox as assistant
MD ... Kirk Russell, formerly of
KOME San Jose, is still out and
about and looking for a good West
Coast air gig. So if you're looking for
a good West Coast jock, call him at
(408) 378-3483.

Nancy Hoddinott joins Y-106
(WYAY) Gainesville/Atlanta as
marketing director . . . Looking for a
very good promotions director op-
portunity? KCBQ San Diego needs
the best and they'll pay for it, so send
your best to Joe Patrick, P.O. Box
1629, San Diego, Calif. 92112.

Hanging around New York this
coming weekend? Then you're in
store for a great lineup on WCBS-
FM. Saturday features Harry Harri-
son in the morning, Joe O’Brien
mid-morning, Ron Lundy midday,
Dan Ingram afternoon and Jack
Spector at night. Sunday, the all-star
cast continues with Charlie Greer do-
ing the overnight (and maybe even
plugging Dennison’s), Dean Anthony

in mid-morning, Herb Oscar Ander-
son 1-4 p.m., Bobaloo (Bob Lewis)
4-7, and Cousin Brucie 7-midnight
... Of a more permanent nature is
the lineup at Billings’ KGHL, with
Jim Lewis doing mornings, followed
by Brian Bennett in middays, There-
sa Binin afternoons and Kenneth
Dean in the evening.
*x * *

Pairing its AM outlet with its suc-
cessful FM urban contemporary sta-
tion, WIAX-FM, WJAX-AM (Mag-
ic 93 AM Stereo) Jacksonville has
gone from top 40 to urban soul, with
FM operations manager Chris
Turner taking on those duties on the
AM side as well ... Moving from
nostalgia to AC/top 40 is Wapako-
neta, Ohio’s WAXC. Bill Chase stays
on as program director, with Chuck
Karbowsiak coming on board as mu-
sic/public service director, and Big
Dan Wilson in afternoon drive. Han-
dling the part-time duties are Mi-
chael Zink and Bud McClintock.

Going from country to AC is
WRDC Boyle, Miss., while the FM
operation, WQAZ, licensed to Cleve-
land, Miss., moves from top 40 to
country. What all this means is that
WRDC and WQAZ need AC and
country product. Address those Care
packages to Norman Lee Rowsey at
WQAZ, Highway 61 N, Cleveland,
Miss. 38732, and Carolyn Williams
at WRDC, P.O. Box 14, Boyle, Miss.
38730.

Who is West Michigan’s favorite
jock? According to a poll taken by
Grand Rapids’ “PM Magazine,”
Monte Dean, midday announcer on
WBRN Big Rapids, is far and away
the favorite . .. It finally happened:
An FM station topped the ratings in
Australia. According to McNair An-
derson, the honors went to Jeff Pol-
lack-consulted SA-FM in Adelaide
witha 21.1 ... Dave Klemm is all ex-
cited about the result of the spring
sweep Stateside. Of his 21 markets,
19 showed gains.

r

The 20th Anniversary
Premier Talent
Trivia Quiz
Brought to you by John Scher
and Everyone at Monarch

Which band has the biggest grossing sales in
Premier’s history?

B |

4

Julio Iglesias,

Te tuve en mis brazos anoche

y llego el alba

d descrubrir mi engaio,

Dulcinea

17
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At e R, S LS s pibart gy this publicalion, magl s fRpoceRd Station: WPIX New York (AC) Execution: Being a country station in
photocop ording. or o e p pe on o p Contact: Al Anderson, PD a market where three contemporary
Concept: Your “X” wants you out stations claim to be the *“Official
» of town Jacksons Concert Station™ can be in-
(] R0 e 1 Execution: For the past two years, timidating. WWKA combatted the
" “‘WPIX has been using the slogan onslaught by becoming perhaps the
§§ Eg g;g ARTIST—Title, Label ég EE ‘égé ARTIST—Title, Label “Your ‘X‘ want}? yOl}ll back.‘}‘1 Now, in onlly c(;)umry station to offer Jackson-
a variation on that theme, the station related prizes.
L WEEKS WEEKS is awarding vacations under the ban- In a tongue-in-cheek manner, ty-
A A £3 £3 AT #1 Q ANDA e 3 AT #1 i
1 : 14 @ AR 1 ner “Your ‘X' wants you out of ing in with concert sponsor Pepsi-
21 4|9 SCANDAL-Warrior, Epic 21219 JOHN WAITE-Missing You, EMI-America tOWf}-“ ' Cola, WWKA offqed five Jagkson
i me and guess the valu e celebra ncert, win-
4 3|8 JOHN WAITE-No Brakes, EMI-America 4|17 BILLY SQUIER-Rock Me Tonite, Capitol apspecial Cunar]d ﬁine cruise pack- nlzrseaslsg reccived a ;air of welder’s
5| 6 | 13| BRUCE SPRINGSTEEN-Born In The USA, 51| 5| 6| SAMMY HAGAR-Two Sides Of Love, Geffen age. Whoever guesses the price to the  gloves, a set of clip-on sunglasses and
Columbia 6 13| 9 BRUCE SPRINGSTEEN—Cover Me, Columbia penny wins, but to make it even hard- a picture of a Jackson. In this case
6 | 5|48 HUEY LEWIS AND THE NEWS-Sports, 71 8! 4 HUEY LEWIS AND THE NEWS—If This Is it er, the station is augmenting the total we're talking either Reggie, Andrew
i Chrysalis Chrysalis with an unspecified amount of  or Jesse.
7 | 12| 3 | SAMMY HAGAR-V.0.A, Geffen | 8| 7| 7| NIGHT RANGER-When You Close Your Eyes, Thomas Cook Master Card Travelers * * *
8 | 7 | 17| RATT-Out Of The Cellar, Atlantic MCA ChCQl{‘CS. That curve {ake’s. the idea  gy,1ion: KNJO Thousand Oaks,
9| 9| 42| NIGHT RANGER-Midnight Madness, MCA 9| 6| 6| PETER WOLF-Lights Out, EMI-America ﬂr}“’i';‘h_lggi f;t':;o'r_f/ ‘;‘agch}: fins \i‘l‘ﬁ Calif. (AC)
10| 8 | 15| JEFFERSON STARSHIP-Nuclear Furniture, 10| 9 | 10| TWISTED SISTER-We're Not Gonna Take It, i s ; Contact: Rebecca Tate
Grunt Atlantic be told if his guess is too high, or too Concept: Swap Hop
un ] ‘ . low, which will narrow it down until E t" .1 ie-in with
11| 10| 9 | TWISTED SISTER-Stay Hungry, Atlantic 11|10 | 10| JEFFERSON STARSHIP-Laying If On The Line, a winner emerges who receives both xecution:finiajtic i withiaSponSuly
) . Grunt . The Valley Indoor Swap Meet in
12| 11| 3 | PETER WOLF-Lights Out, EMI/America . the cruise and the travelers checks. Woodland Hills, KNJO airs a speci
: 12112 | 4 LINDSEY BUCKINGHAM—Go Insane, Elekt i T -
13| 32| 2 H%NEYM%ON SUITE-Honeymoon Suite, vl 11l 19 o 4 round. At fsan 2 After it }llla; be_en‘lw?n, f?ubsgquent fied oldie each morning at 7:20 on the
arner Bros. . . 1 RATT-Round An Ol_m , Atlantic v cruises will be similarly offered. Mike Tanner show. When the same
14| 13| 7 BOX OF FROGS-Box Of Frogs, Epic | 14] 30 | 2 1 BILLY SQUIER-AIl Night Long, Capito! * * % song shows up again later in the day,
15| 17( 6 | DIO-The Last In Line, Warner Bros. 15|14 | 8 | BOX OF FROGS-Back Where | Started, Epic Station: WGEE Green Bay the first caller to identify the “swap
16| 14| 10| ELTON JOHN-Breaking Hearts, Geffen 16| 20| 3 | DIO-The Last In Line, Warner Bros. (country) hop song” receives a prize from a
171 15| 6 | GLENN FREY-The Allnighter, MCA 17 | CEESp|  THE FIXX-Are We Ourselves? MCA Contact: Randy Allen, PD Swap Meet business, such as atoaster
- - ) Concept: Pachyderm 500 oven or FM Walkman.
18 16 7 QUIET RIOT-Condition Critical, Pasha 18| 23| 3 A FLOCK OF SEAGULLS-The More You Live, Execution: When Circus Vargas * K* K
19 20| 2 | LINDSEY BUCKINGHAM—Go Insane, Elektra The More You Love, Arista y . .
- . came to town, the promoters were Station; KNAC Long Beach, Calif.
20 {18 [ 20| STEVE PERRY-Street Talk, Columbia 18NN (ISHSRSTEVEIRERRY She's Wine! (Columbia looking for natural tie-ins with radio. (AOR) '
211 23| 9 PRINCE-Purple Rain, Warner Bros. 20| 22| 4 GLENN FREY-Smuggler's Blues, MCA WGEE provided two. In the first half  Concept: Great KNAC Jingle Search
22| 44| 2 STEPHEN STILLS—Right By You, Atlantic 21 (15| 9 ngli:icl;ART—Sunglasses At Night, EMI- ofthcl: contt':st,“listenerslwe;e aSk-eit?. Execution: Needjingle's gnd can't af-
23| 19| 9 | COREY HART-First Offense, EMI-America bl Al gee s C Z‘r‘lf’:’hz ati}:‘el’;hew\:ir;\slt\ei E&h*:)";ufmiet fozjdtthhem? Ask tymflr llstertrerts tT<>hr<:tg-
) = : 3 &l (B & - ord them as part of a contest. That’s
Sk 221 1 | WHITESNAKE Siide Tt effen 23| 44 | 2 | STEPHEN STILLS-Stranger, Atiantic ted this gem: “What time is it when  the ploy KNAC came up with to in-
25| 26| 10 STEVIE RAY VAUGHAN-Couldn't Stand The 24| 42| 2 SAMMY HAGAR-Can't Drive '55 Gefi 20 elephants are chasing one mouse? volve its audience in a creative
Weather, Epic el rlve_ L Twenty atter one.”) received an “‘ele- promotion.
26 THE FIXX—Phantoms, MCA 25 18| 4 ng:ﬁvmoow SUITE-New Girl Now, Warner gram,” which is any message of your Listeners were invited to “Get Mu-
ros . . . . . . -
27| 21| 32| VAN HALEN-1984, Warner Bros. ) choice written on the side of the ele-  sjcal” and submit their own jingles,
l frer °ros 26 | 19 | 12| WHITESNAKE-Slow And Easy, Geffen phant of your choice. The winner had 30 seconds or less, to th ;ta[gion
28| 28| 25| SCORPIONS-Love At First Sting, Mercury ' . ) JSCCONCERO ’ < ’
| ) 27|32 4 RATT-Back For More, Atlantic the beast delivered to her delighted which, unless unplayable, would be
29 | 22 10 | CHRIS DEBURGH-Man On The Llne, A&M 28 | 33 3 QUlET RIOT_S|gn Of The Times, Pasha grandchildren, as WGEE’s mobile e during the “English Channel”
30| 29| 4 ADRENALIN-American Heart, Rocshire ' . unit followed in hot pursuit describ- program on Thursday evenings. All
. . 29| 29| 4 STEVIE RAY VAUGHAN-Cold Shot, Epic g g B ?
31| 27| 4 FASTWAY-AIl Fired Up, Columbia 30 | 39 [ % PRINCE AND THE REVOLUTION—Let's G ing the trip and destination. . entries become the property of the
321 25| 12 ROD STEWART-Camouflage, Warner Bros. ‘ Crazy, Warner Bros SIS B I'! part two, 20 local celebrities station, with the b_est ones selected as
33033 4 LOU REED-New. Sensati RCA | ' ' ] participated in an elephant race. Two “official” KNAC jingles. Winners re-
—New: sensations, 31| 25| 13 BRUCE SPRINGSTEEN—Dancmg In The Dark, animals were chosen in a reluy.type ceive various trips and musical equip-
34| 35| 3 | CYND!I LAUPER-She's So Unusual, Portrait | Columbia event where two personalities would  ment. ROLLYE BORNSTEIN
35 ! 40 | 15| BILLY IDOL-Rebei Yell, Chrysalis 32| 28 l 4 | ADRENALIN-Faraway Eyes, Rocshire climb on top and hold on for dear life
36| 30| 8 | BILLY SATELLITE-Billy Sateliite, Capitol 33| 56| 2 | YAT-Don't Stop Running, RCA during a 50-yard dash. The losing | FOUCH That DIAL!
a7 | 42 1 2 | HELIX-Walking The Razor's Edge, Capitol 34| 24| 13| ROD STEWART-Infatuation, Atlantic &el;sr?;“;"c‘gn‘;ii:g':‘;"c‘g;de‘t”ehl'l'rfti]hz
30| &1/ 4 ([ \LITA FaRD-Daicin' n The o, Morcury 35|21 | 12| CHRIS DEBURGH-High On Emotion, A&M Eraliclo Tete: redlas e om the | Get fast resuits with ACTION-
39| 38| 14| REM.-—Reckoning, I.RS. 36|37 | 3 | HELIX-Rock You, Capitol various stations cheered their favor- :{/'ART, the Billboard Classi-
40 | 36 [ 4 INXS-The Swing, Atco 37 “ KROKUS-Midnight Maniac, Arista ites on to victory. The winner (who ied. OOO
41| CIEEI  KROKUS-The Bitz, Arista 381 35| 3 | CYNDI LAUPER-She Bop, Portrait came ‘}:,0"‘ WYI:’E)t;‘a% $ISOC?0£M% O @)
42| 39| 7 | ELVIS COSTELLO AND THE ATTRACTIONS- | 39 | 40 | 10 | BRUCE SPRINGSTEEN-No Surrender, G I WIS DM U WS Lopis SuB
[ Goodbye Cruel World, Columbia Columbia Green Bay. ® &
43| 49| 2 | ROMEO VOID-Instincts, Calumbia 40| 31| 10| PRINCE-When Doves Cry, Warner Bros. * K * 00
44 | 34| 15 SOUNDTRACK—StreetsAOf Fire, MCA 41| 27 | 7 FASTWAY—TeIII Me, .Colurjbla Station: WW'KA Orlando (country) Call our Hotline at (800) 223-7524,
45 SOUNTRACK-Metrapolis, Columbia 42 | 36 ‘ 8 SCORPIONS-I'm Still Loving You, Mercury Contact: Kevin R.oy, MD and tell Jeff you want to see some
46| 50 | 2 | SOUTHSIDE JOHNNY AND THE JUKES-In The | 43 | 43 | 3 |  LOU REED-I Love You Suzanne, RCA Concept: Unofficial Jacksons Action!
Heat, H1age ‘ 44| 26 31| VAN HALEN-Panama, Warner Bros. Sty
47 | 47| 2 | SPANDAU BALLET-Parade, Chrysalis | 45| JON ANDERSON—Cage Of Freedom, Columbia
48 ( 31| 2 A FLOCK OF SEAGULLS-The Story Of A : :
Young Heart, Arista ' 46 | 34 | 9 BILLY SATEL’LITE—SatISfy AMG' Capitol
49 BANGLES—AIl Over The Place, Columbia 47 | 38 | 11 l THE CARS-It's Not The Night, Elektra
50| 48| 9 | TINA TURNER-Private Dancer, Capitol A ER] Sgﬁr’:[s’a"'g UL lysin Vow e,
49 ‘ EZIZzp|  BILLY IDOL-Flesh For Fantasy, Chrysalis
50| 60| 4 ELVIS COSTELLO AND THE ATTRACTIONS-
THE FIXX-Are We Ourselves? MCA (45) The Only Flame In Town, Columbia
2 KROKUS—Midnight Maniac, Arista (12 Inch) 51| 51|10 QUIET RIOT-Mama, We're All Crazy Now,
Pasha
3 JON ANDERSON-Cage Of Freedom, Columbia (LP Cut) 52150/ 3 LITA FORD—Gotta Let Go, Mercury
4 | STEPHEN STILLS-Right By You, Atlantic 53|54 2 ROMEO VOID-A Girl In Trouble, Columbia
5 | BILLY IDOL—Flesh For Fantasy, Chrysalis (LP Cut) 54 SPIRIT-I Got A Line On You, Mercury
6 RTSEr.EDCKIGRR o Ifi5ans, Elekitrs 55|50 (12 BRUCE SPRINGSTEEN-Pink Cadillac, Columbia
— r
o ' 56 PETER WOLF—Crazy, EMI-America
7 | CHEQUERED PAST-How Much Is Too Much?, EMI-America 57| 55| 2 SOUTHSIDE JOHNNY AND THE JUKES—New
(LP Cut) Romeo, Mirage
8 | SPIRIT-| Got A Line On You, Mercury (LP Cut) 58 CHEQUERED PAST-How Much Is Too Much?
A EMI-America |
9 BRUCE COCKBURN-Lovers In A Dangerous Time, Gold 59 TINA TURNER—What's Love Got To Do With |
Mountain (12 Inch) I1t? Capitol . .
Il p RIVER RUSH—Winners of WDHA Dover, N.J.’s “Rush On The Rapids” float
10 | HONEYMOON SUITE-Honeymoon Suite, Warner Bros. 60| 59| 2 BANGLES,—Hero Takes A Fall, Columbia to promote Rush’s latest Mercury album. Pictured from left are station
e o o Y., : 3 . Zi inni i [ Lewi
A compilation of Rock Radio Airplay as indicated by the nation's leading Album oriented and Top Track stations. pHOtEgraphRENIom| ZIRREXiarE év:g:::nhg ItstEnexs Sohn et e SE
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Doug Flodin’s passion for radio
was only exceeded by his passion for
living. Starting as PD of State Col-
lege, Pa’s WMAJ/WXLR in 1970
while attending Penn State, Flodin
gravitated to Drake-Chenault in 1978
as PD of company-owned KYNO
Fresno. A year later he joined the
corporate staff in Canoga Park,
where he was eventually named pro-
motions director. His work was evi-
dent on everything from *The Histo-
ry of Rock & Roll” to the serving of
Swensen’s ice cream at the annual
NAB convention. In the last several
months his face has been missed, but
he was determined to win the battle
he faced for several years. Last Mon-
day (6), the long fight with brain can-
cer ended. Doug Flodin died in his
hometown of Latrobe, Pa. He was
30.

* K *

How do you spell relief? David
Brenner spells it C-O-M-E-D-Y, and
so it is that the entertainer is hosting
a daily short-form syndicated radio
feature entitled “Comic Relief.” Pep-
perplatt Productions is handling the
details (you remember them from
Mutual/Doubleday’s “Rock U.S.A.”),
and you can reach them at Box 611,
New York, N.Y. 11365; (212) 423-
3924.

Want to make your listeners re-
member your call letters? 1t’s all in
the study of mnemonics, or memory
retention, and that's the topic of
“The Memory Game,” 22 short vi-
gnettes each month that will not only
help your listeners remember who
you are, but will entertain them in
the process. So says Joseph I
Kessler, who is embarking on syndi-
cating “The Memory Game,” which
is hosted by mnemonics expert Her-
mine Hilton. Samples are available if
you ask for them on your company
stationery at Kessler Management,
1100 Glendon Ave., Suite 1121, Los
Angeles, Calif. 90024.

* K K

Bob Baron and Steve Roberts have
joined forces and started Broadcast
Productions East Inc. Their first two
ventures are “Travelog” and ‘Rar-
ities In Rock,” and if you'd like to
hear them for yourself, contact the
duo at BPE, 23 Rustic Ave., Med-
ford, N.Y. 11763; (516) 286-8125.

Pasadena-based Real Radio Co. is
now feeding the hour-long weekday
feature “Let’s Talk Health” via satel-
lite. More information on this barter
offering, heard on RCA’s Satcom 1R,
is available from John Price at (818)
795-4900.

* K K

How safe is it once you get on the
big metal bird and soar to a mere
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Featured Programming

37,000 feet? That question is being
answered this week on the five-part
ABC Information mini-documenta-
ry, “The Crowded Skies.” Steve Bell
examines the issue within the regu-
larly scheduled ABC Information
Network morning drive newscasts
from Monday through Friday (13-
17) ... This Sunday (19), ABC
Youth Radio’s “City Rhythms” has
Frankie Crocker interviewing Smok-
ey Robinson, while ABC Contempo-
rary’s “‘Spotlight Special” sheds
some light on Duran Duran.

New to the advisory board of the
ABC Direction Network is WBOS
Boston VP/GM Jane Duncklee ...
Laura Tropea McGowan is upped to
manager/special programming sales
administration for ABC Radio
Networks.

The United Stations’ “Weekly
Country Music Countdown” will be
sending a couple to the CMA
Awards Show this October. Full de-
tails of the sweepstakes co-sponsored
by Rolaids will be revealed on the
program ... Talkback Productions,
which produces one of the most en-
tertaining synidcated shows we've
heard to date, “Talkback with Jerry
Galvin,” has appointed Michael Albl
as marketing associate. In addition to
program promotion and product
sales, he'll continue to work with
Cincinnati’'s WGUC.

* K *

It’s lucky 13 for Eastman Radio,
which has opened its 13th office.
Make note of the new address: East-
man Radio Inc., 1800 West Loop
South, Suite 1360, Houston, Tex.
77027. If you’d like to give Thom
Sutton a call, he’s left the Dallas of-
fice to head up the new locale and
can be reached at (713) 960-1252 . ..
New to Eastman’s marketing services
department in New York is 10-year
WABC vet Jacquie Grudman, who
becomes research manager. Upped to
VP/sales for McGavren Guild’s At-
lanta office i1s Kay White.

Lynne Steele joins Major Market
Radio’s San Francisco office. MMR,
by the way, is hosting its sixth annual
“Fly In™ in Carefree, Ariz., Jan. 24-
27. “Megatrends™ author John Nais-
bitt will keynote the two-day event of
workshops, clinics and focus groups,
co-hosted by KJJJ/KEZC Phoenix.

Over at Blair, James R. Pagliai be-
comes VP/marketing manager of
Blair/RAR’s Chicago office, while
Gregory M. Jankowski becomes
sales manager for Blair Chicago . ..
Also joining Blair/RAR Chicago as
account execs (are you keeping this
straight?) are Elizabeth Flanigan and
Brian Turner, while Vincent Gam-
bino goes to Blair Dallas and Kather-
ine Ritchie to Blair New York.

ROLLYE BORNSTEIN

WHERE’S TONTO?—KOMO Seattle air persdnality Keith Jonasson, left,

and news and programming manager Ken Koh! stand next to the Road

Ranger van, a joint venture between the station and two local towing out-
fits to patrol commute routes.

Below is a weekly calendar of up-
coming network and syndicated music
specials. Shows with multiple dates in-
dicate local stations have option of
broadcast time and dates.

Aug. 10-16, Dee Snider of Twisted Sister,
Metalshop, MJI Broadcasting, one hour.

Aug. 13, Lindsay Buckingham, Y&T, Rock-
line, Global Satellite Network, 90 minutes.

Aug. 13-19, Patrice Rushen, part two,
Special Edition, Westwood One, one hour.

Aug. 13-19, Kendalls, The Ralph Emery
Show, The Musicworks, one hour.

Aug. 13-19, Thrasher Brothers, Doug Ker-
shaw, Live From Gilley's, Westwood One, one
hour.

Aug. 13-19, Bar-Kays, Budweiser Concert
Hour. Westwood One, one hour.

Aug. 13-19, Kinks 20 Year Anniversary
part two, Off The Record Special, Westwood
One, one hour.

Aug. 13-19, Keely Smith, The Music Mak-
ers, Narwood Productions, one hour.

Aug. 13-19, T.G. Sheppard, Country Close-
up, Narwood Productions, one hour.

Aug. 17-18, Steve Perry, The Hot Ones,
RKO Radioshows, one hour.

Aug. 17-19, Dave Brubeck, Herbie Mann,
Don & Deanna On Bleecker Street, Continu-
um Broadcasting Network, one hour.

Aug. 17-19, Top 30 USA hosted by M.G.
Kelley, RadioRadio, CBS, three hours.

Aug. 17-19, Top 40 Satellite Survey host-
ed by Dan Ingram, RadioRadio, CBS, three
hours.

Aug. 17-19, Lillo Thomas, Ray Parker Jr.,
The Countdown, Westwood One, two hours.

Aug. 17-19, Sammy Hagar, Superstars
Rock Concert, Westwood One, 90 minutes.

Aug. 17-19, Herman's Hermits, Dick
Clark's Rock, Roll & Remember, United Sta-
tions, four hours.

Aug. 17-19, Steve Allen, The Great
Sounds, United Stations, four hours.

Aug. 17-19, Corey Hart, Rick Dees’ Weekly
Top 40, United Stations, four hours.

Aug. 17-19, Gary Morris, Weekly Country
Music Countdown, United Stations, three
hours.

Aug. 17-19, Mac Davis, Solid Gold Coun-
try, United Stations, three hours.

Aug. 17-23, Randy Rhodes, Metalshop,
MJI Broadcasting, one hour.

Aug. 18, Woodstock: 15th Anniversary,
Solid Gold Saturday Night, RKO Radioshows,
five hours.

Aug. 18, Hank Williams Jr., George Strait,
Mickey Gilley, Eddie Raven, Lee Arnold On A
Country Road, Mutual Broadcasting, three
hours.

Aug. 18, Mid Summer Spectacular, Dick
Clark's National Music Survey, Mutual
Broadcasting, three hours.

Aug. 18, Elvis Presley, The Grizzly Growt,
DIR Broadcasting, 90 minutes.

Aug. 18, B.J. Thomas, Kathy Mattea, Sil-
ver Eagle, ABC Entertainment Network, 90
minutes.

Aug. 18, Ringo's Yellow Submarine, ABC
FM Radio Network, one hour.

Aug. 18-19, Mid-Summer Spectacular,
Dick Clark’s National Music Survey, Mutual
Radio Network, three hours.

Aug. 18-19, Bob Dylan/Herman's Hermits,
Supertracks, Creative Radio Network, three
hours.

Aug. 19, King Crimson, King Biscuit Flow-
er Hour, ABC Rock Radio Network, one hour.

Aug. 19, Smokey Robinson, City Rhythms,
ABC Youth Radio Network, 90 minutes.

Aug. 19, Duran Duran, Spotlight Special,
ABC Contemporary Network, three hours.

Aug. 19, Bill Graham profile, Rolling
Stone's Continuous History of Rock & Roll,
ABC Rock Radio Network, one hour.

Aug. 19, American Country Countdown
with Bob Kingsley, ABC Entertainment Net-
work, three hours.

Aug. 19, American Top 40 with Casey Ka-
sem, ABC Contemporary Network, four
hours.

Aug. 20, Elton John, Rockline, Global Sat-
eilite Network, 90 minutes.

Aug. 20-26, ZZ Top, Off The Record Spe-
cial, Westwood One, one hour.

Aug. 20-26, Steve Perry profile, Star Trak,
Westwood One, one hour.

Aug. 20-26, Hoyt Axton, Live From Gil-
ley's, Westwood One, one hour.

Aug. 20-26, Dennis Edwards, Special Edi-
tion, Westwood One, one hour.
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These are the most popular Adult Contemporary singles based on
radio air play and listed in rank order.

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)

STUCK ON YOU WEERS

Lignel Richie, Motewn 1746 ¢Brockman, ASCAP)

SAD SONGS (SAY SO MUCH)

Elton John, Geffen 7-29292 (Warner Bros.) (intersong, ASCAP)

LEAVE A TENDER MOMENT ALONE

Billy Joel, Columbia 38-04514 (Joel Songs, BMI)

ALL OF YOU

Julio Iglesias & Diana Ross, Columbia 38-04507 (Elettra/Ewald Corp.,

ASCAP/Dyad/Braintree, BMI)

IF EVER YOU'RE IN MY ARMS AGAIN

Eeabo Bryson, Elektra 7-69728 (Almo/Prince Street, ASCAP/Snow/Dyad,
M)

HOLD ME

Teddy Pendergrass And Whitney Houston, Asylum 7-69720 (Elektra)

(Prince St./AImo, ASCAP/DeCreed/Music Corporation Of America, BMI)

| CAN DREAM ABOUT YOU

Dan Hartman, MCA 52378 (Multi-Level, BMI)

ALIBIS

Sgrcgm Mendes, A&M 2639 (Snow, BMI/T Mac, PRS/Bibo/Welk/Welbeck,

ASCAP

)

GHOSTBUSTERS

Ray Parker, Jr., Arista 1-9212 (Golden Torch/Raydiola, ASCAP)

WHAT’S LOVE GOT TO DO WITH IT

Tina Turner, Capitol 5334 (Chappell/Irving/Good Single, ASCAP/BMI)

TAKING IT ALL TOO HARD

Genesis, Atlantic 7-89656 (Pun/Warner Bros, ASCAP)

TURN AROUND

Neil Diamond, Columbia 38-04541 (Stonebridge/New Hidden Valley,

ASCAP/Carole Bayer Sager, BMI)

IF THIS IS IT

Huey Lewis And The News, Chrysalis 4-42803 (Hulex/Red Admiral, BMf)

SECOND CHANCE

KgrélA/’\)nka, Columbia 38-04407 (Squwanko/Foster Frees, BMI/Genevieve,
)

THEME FROM ST. ELSEWHERE

Dave Grusin, GRP 3005 (Minsey/Roaring Fork, BMI)

JUMP (FOR MY LOVE)

Pointer Sisters, Planet 13780 (RCA) (Welbeck/Stephen

Mitchell/Anidraks/Porchester, ASCAP)

DRIVE

The Cars, Elektra 7-69706 (Ric Ocasek/Lido, ASCAP)

SOMETHING SAID LOVE

frita Coolidge, A&M 2634 (Warner-Tamerlane/Writers House/Fifty Grand,

EMD

STRAIGHT FROM THE HEART (INTO YOUR LIFE)

oyote Sisters, Morocco 1742 (Motown) (Welk/It Rains/Middlehield, BMI)

ALMOST PARADISE...LOVE THEME FROM FOOTLOOSE

Mike Reno And Ann Wilson, Columbia 38-04418 (Ensign, BMI)

SIMPLE

Johnny Mathis, Columbia 38-04468 (Blackwood, BMI/April, ASCAP)

HARD HABIT TO BREAK

Chicago, Full Moon/Warner Bros. 7-29214 (Apnil/Stephan A Kipner,

ASCA%’/Parker Songs, BMI)

A CHANCE FOR HEAVEN

Chrstopher Cross, Columbia 38-04492 (New Hidden Valtey/Another Page,

ASCAP/Carole Bayer Sager, BMI)

SELF CONTROL

Laura Branigan, Atlantic 7-89676 (Edition Sunrise/Careers, BMI)

SEXY GIRL

Glenn Frey, MCA 52413 (Night River/Red Cloud, ASCAP)

SOMEBODY'S EYES

Karla Bonoff, Columbia 38-04472 (Ensign, BMI)

MISSING YOU

John Waite, EMI-America 8212 (Hudson

Bay/Paperwarte/Fullwater/Markmeem, ASCAP/BMI)

SHE LOVES ME (THE BEST THAT | CAN BE)

James Ingram, QWest 7-29235 (Warner Bros.) (WB/Nearytunes,

ASCAP/Warner-Tamerlane/Nearysong, BMI)

A LITTLE LOVE

Juice Newton, RCA 13823 (Cement Chicken, ASCAP)

| JUST CALLED TO SAY | LOVE YOU

Stevie Wonder, Motown 1745 (Jobete/Black Bull, ASCAP)

BORDERLINE

Madonna, Sire 7-29354 (Warner Bros.) (Likasa, BMI)

TO ME

Egrcb:’ga Mandrell/Lee Greenwood, MCA 52415 (Collins Court/Lodge Hall,

YOU WERE MADE FOR ME

Irene Cara, Geffen/Network 7-29257 (Warner Bros.) (Carub/AlCor,
ASCAP

| STILL DO

Bill Medley, RCA 13753 (MCA, BMI/Alabama City, ASCAP)

BULLISH

Herb Alpert Tijuana Brass, A&M 2655 (ANU,BMI/Ram Wave, ASCAP)
HEAVEN SENT YOU

Stanley Clarke, Epic 34-04485 (Pure Love, ASCAP/Lakeva,BMI)

LA. IS MY LADY

Frank Sinatra, QWest 7-29223 (Warner Bros.) (Frank
S|natra/Threesome/YeIIowBrlck Road, ASCAP)

ONLY WHEN YOU LEAVE

Spandau Ballet, Chrysalis 4-42792 (Reformation, ASCAP)

THE LUCKY ONE

Laura Branigan, Atlantic 7-89636 (Roliram/Lorimar,BMI)

CITY OF NEW ORLEANS

Willie Nelson, Columbia 38-04568 (Buddah/Turnpike Tom, ASCAP)
BELIEVE IN ME

Dan Fogelberg, Full Moon/Epic 34-04447 (Hickory Grove/April, ASCAP)
TIME AFTER TIME

Cyndi Lauper, Portrait 37-04432 (Epic) (Reilla, BMI/Dub Notes, ASCAP)
YOU'RE THE BEST THING

The Style Council, Geffen 7-29248 (Warner Bros ) (EMI/Colgems-EMI
ASCAP)

PRIME TIME

Alan Parsons Project, Arista 1-9208 (Woolfsongs/Careers, BMI)
JUST ANOTHER WOMAN IN LOVE

Anne Murray, Capitol 5344 (Southern Nights, ASCAP)

LOVELY LADY

iieorge Fishoff, Lisa 001 (George Fishoff, ASCAP)

FAREWELL MY SUMMER LOVE

Michael Jackson, Motown 1739 (Stone Diamond, BM1)

LET'S HEAR IT FOR THE BOY

Deniece Wiliams, Columbia 38-04417 (Ensign, BMD)

WHEN WE MAKE LOVE

Alabama, RCA 13763 (WB/Two Sons/Welbeck/Third Son. BMI)

YOU CAN'T GET WHAT YOU WANT

Joe Jackson, A&M 2628 (Pokazuka/Almo, ASCAP)

Industry Assn. of America seal for sales of 2,000,000 units (seal indicated by triangle).
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Retailing

NARM Operations Meet Tackles
Bar Coding, Standardized Forms

By FRED GOODMAN

MINNEAPOLIS—More than
two dozen retailers met here Aug. 1
under the auspices of the National
Assn. of Recording Merchandisers
(NARM) operations committee to
seek standardization of shipping and
return procedures, and to continue
urging manufacturers to apply the
UPC bar code to all catalog titles.

Specific topics on the agenda in-
cluded a status report on the applica-
tion of UPC, standardization of in-
voices, return authorizations and
request for return authorizations,
and a unified, industry-wide carton
count. Results of a recent NARM
computer survey on merchandisers’
standardization priorities were also
revealed.

Speaking on the present status and
acceptance of the UPC code, com-
mittee member James Nermyr of the
Musicland Group told attendees that
there are ‘“really two steps that we're
asking the labels to take: assign a
UPC number to each title, and put
the UPC number on the product so it
can be scanned.”

To date, CBS is the only major
manufacturer with UPC numbers as-
signed to all deep catalog. The com-
pany has been the most active in ac-
cepting orders through electronic
transmission from Record Bar, West-
ern Merchandisers and Musicland.

With all of the majors assigning
UPC numbers to new releases, the
advisory committee has been empha-
sizing the need to place the code on
back titles, and to insure a high
enough level of contrast to make the
bar code scannable. Despite the use
on new titles, retailers committed to
electronic methods of inventory still
employ their own ticketing system
and won't be able to move away from
them until the assignment systems
are complete.

“We're working with Capitol/
EMI to get their UPC on magnetic
tape for our files so we can move to
electronic ordering,” said Nermyr.

“*MCA says it has assigned numbers,
but they’re not yet on their computer
system, and RCA and WEA appear
to be dragging their feet on assigning
UPC to their catalogs.

*“Optimistically, most will be able
to get going by the first of '85. Pessi-
mistically, only Capitol will be ready
then.”

With retailers noting that manu-
facturers have been producing dupli-
cate UPC numbers for different ti-
tles, a central clearing house for
number assignment and data mainte-
nance was suggested by NARM advi-
sor Joe Cohen to *‘get rid of the re-
dundant process for each
manufacturer.”

Also noted was the upcoming ad-
dition of four or five more digits to
the UPC number in the fall, in order
to make the code consistent with Eu-
ropean numbers. “It shouldn’t im-
pact much on us,” said Nermyr.
“They'll simply be tagged on the
end.”

Results of NARM’'s recent com-
puter survey on operations found a
standard carton count to be the top
priority among respondents. While
the preference is for all labels to use
the 30-count cartons currently used
by CBS, PolyGram, MCA and RCA,
committee member David Borgen-
dale of Lieberman Enterprises said,
“The prognosis for going to 30 all
around is not real good.”

As an example, Borgendale cited
Capitol, which says it would cost $2
million to convert to 30-count car-
tons because a 25-batch system is
built into its entire line system. How-
ever, he urged members to “continue
to lobby for a standard.”

Improving manufacturer-to-retail-
er communication through standard-
ized forms proved the second highest
priority among merchandisers polled
by NARM. Still in the discussion
stage, the group is seeking to develop
and implement industry-wide stan-
dard forms for invoices, packing
slips, return authorizations, requests
for return authorization, requests for
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credit and credit memos. Test docu-
ments have been circulated, and the
committee is seeking corrections and
further clarifications.

Reporting on the results of her
company’s recent direct ordering
hookup with CBS, committee chair-
man Sandra Rutledge of Record Bar
said the manufacturer began drop-
shipping electronically placed orders
to Record Bar over a year ago. But
she said that in order to make the
process feasible for the entire indus-
try, equipment must be compatible
and on-line time costs must be
reduced.

With only three retailers ordering
electronically, Nermyr said, ‘‘CBS
has been disappointed—and rightly
so—by the lack of retailer and dis-
tributor participation.”

Planning strategies to gain greater
acceptance of standardized form and
carton counts, application of scanna-
ble UPC numbers on all catalog ti-
tles, and continued growth of elec-
tronic transmission will require
strong lobbying efforts, according to
Rutledge.

“*We have to encourage discussions
with the data processing people at the
labels,” she said. “We also need our
own top management people to be
aware of our data processing needs.
Show them what computer order en-
try and scanning would be, and sell
them so they will apply pressure to
the manufacturers.”

While encouraging retailers to act
on Rutledge’s suggestions, NARM
vice president Mickey Granberg not-
ed that the operations committee will
also be allotted time for a presenta-
tion at the September meeting of re-
tailer and manufacturer representa-
tives.

 NewProducts

Recoton’s ST100 stereo headphone, left, carries a $22.99 retail price and

features comfort fitting earpads with samarium cobalt magnets designed

to produce full dimensional sound. The ST103 model, right, retails for

$17.49, features open cell earpads and an adjustable headband and comes
in three colors.

The Certron Corp. of Beverly Hills has opened its own manufacturing plant

to produce a new consumer line of floppy disks and computer cassettes.

The 5;-inch floppies are disk drive compatible with Atari, Commodore,

Apple, Radio Shack, IBM and Texas Instruments personal computers, and
are available in single and double-sided densities.

INDUSTRY SYSTEM EYED

VSDA Group Studies Bar Coding

By EARL PAIGE

BELLEVUE, Wash. — As more
home video retailers computerize
their stores, and as product spread
bulges, there is greater urgency to
adopt an industry bar code system,
according to Weston Nishimura,
who heads a bar coding committee of
the Video Software Dealers Assn.
(VSDA).

In at least two respects, Nishi-
mura, a local retailer and distributor,
finds the bar code project especially
challenging. *“We do not want to re-
invent the wheel,” he says, referring
to bar coding progress already made
in the record/tape industry. And, he
iy T :g\,i g
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adds, his committee role can be con-
strued politically, in that he serves as
VSDA vice president/secretary.

John Peisinger of Vestron Video
and consultant Joe Cohen serve with
Nishimura on the committee, the
only one VSDA launched following a
June 20-21 summit meeting at La
Costa with all the major home video
vendors.

Nishimura has experience in com-
puterizing the home video retail and
wholesale operations he has devel-
oped here. He acknowledges the role
this background—*‘at least speaking
the language”—might have had in
his appointment.

He says the committee does have a

sign copies of their IRS albums at

Chicago’s Rose Records store before delivering a sold-out performance

at the Aragon Ballroom there. Seated from left are group members Michael

Stipe, Peter Buck, Mike Mills and Bill Berry. Standing are IRS president Jay

Roberg and Midwest retail and radio director Keith Altomare; Rose chain

director Keith Eckerling; the store’s Mike Rivers and Mary Rizzo; and Rich
Gerod, A&M’s local director of retail accounts.

1981 bar coding proposal from the
Recording Industry Assn. of Ameri-
ca (RIAA), “but a lot of language
from records and tapes differs when
it comes to video. We have Beta Hi-
Fi, VHS Hi-Fi, product with Dolby
and even mono product.”

To some extent, Nishimura says,
the bar coding of video product is
made complex by records and tapes’
head start and by the general prog-
ress of computer operations. He
notes that there are nine different bar
code systems.

One popular system is the so-
called “interlace two of five,” which
Nishimura says is now nearly stan-
dardized in grocery stores. It’'s UPC
and has been widely adopted by the
record/tape industry. Grocery chains
and other mass merchandisers are
currently joining record/tape chains
in making strong entries into home
video.

“But there is no way we can ignore
the small video specialty stores which
are putting in their own microcom-
puters with the code language three
of nine,” says Nishimura. *“This sys-
tem involves a more modestly priced
reader, now around $200 and coming
down. What’s more, the U.S. Defense
Department has now adopted the
three of nine, so there are further rea-
sons to look at this system.”

According to the findings of Nishi-
mura’s committee, the two systems—
two of five and three of nine—are
non-compatible. Nishimura says that
another system, the OCR adopted by
such retail firms as J.C. Penney, is
losing popularity.
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This listing of new LP/Tape releases is designed THE PRIME MOVERS LP Mirage 90186-1 (Atlantic) .......... N STREET, JANEY . THE VELS
to enable retailers and radio programmers to be Museum CA90186-4 .. ... NA Heroes, Angles & Friends Velocity

to-the minute on available new product. The EP Birdcage........................... NA LP Arista AL8-8219 ................... NA LP Mercury 822 401-1 {(PolyGram) .. $8.98
Py e on o S STANDELIS CAALCB-8219 ... .......... ... NA CAB2401-4. .. ................ $6.98
following configuration abbreviations are used: RANKIN, KENNY 4 E i
LP—album; EP—extended play; CD—Compact Silver Morning Riot on Sunset Strip TIREZ TIREZ VIETNAM VETERANS
Disc; CA—cassette; 8T—8-track cartridge; LP Little David 90131-1-Y (Atlantic) ... .NA LP Eva/Lolita EVA 12043 (Jem)........ NA Under the Door On the Right Track Now
NA—price not available. Multiple records and/ CAS80131-4-Y ... NA STILLS, § EP Club Soda 8408 (Rough Trade} .... NA LP Eva/Lolita LOL 5001 (Jem) ......... NA
or tapes in a set appear within parentheses fol- | . STEPHEN WILLIAMS., WENDY O.
lowing the manufacturer number. SOUTHSIDE JOHNNY & Right By You VARIQUS ARTISTS W.0.W

THE JUKES LP Atlantic 80177-1................... NA The Swing Era I .
In the Heat CABOVIT-4......................... NA CA Time-Life Music .................. NA (Continued on page 22)

POPULAR ARTISTS

AC/DC ‘74 Jailbreak
LP Atlantic 80178-1................... NA
CAB01784 .. ... ...l NA

BRODIAN, STEWART

Self Made man

LP Mountain MLP-1 ................ $6.98
CALE, J.J.

Special Edition

LP Mercury 818 633-1 (PolyGram) .. $8.98

CAB18B6334 .. ............... ... $8.98
CARLIN, GEORGE

Toledo Window Box
LP Little David 90129-1-Y (Atlantic) ....NA
CA 90129-4-Y NA

CHOIR INVISIBLE
Sea To Shining Sea

LP PVC PVC 63905 (Jem)............ $6.98
COLLECTION

Finest Hours of U.S. 60’s Punk

LP Eva/Lolita EVA 12039 (Jem)........ NA
THE DANSE SOCIETY

LP (Arista) Al 8-8218 ............... $8.98

CA ALCB-8218B.................... $8.98
DRAGON

Body and the Beat
LP Polydor 817 874-1 (PolyGram). .. $8.98
CAB17874-4..................... $8.98

E-TYPES VS. MYSTIC TIDE
LP Eva/Lolita EVA 12037 (Jem)}........ NA

FASHION
Twilight of Idols
LP Epic BFE 39427 (CBS)........... no list
CABET39427..................... no list
FICTION FACTORY
Throw The Warped

Wheel Out
LP Columbia BFC 39525 (CBS) ....no list
CABCT39525 ............ooeuuat no list
GLOVER, BOBBY
Bad Bobby Glover >
LP Columbia FC 39321 (CBS)....... no list c
CAFCT39321......co.oooei.. no list bo)
THE GUN CLUB g
The Las Vegas Story A
LP Animal APE 6006 (Jem) ............ NA —_
CA APEC 6006 ....................... NA 0
HALL, TOM T. =
Natural Dreams ©
LP Mercury 822 425-1 (PolyGram) .. $8.98 o0
CA 8224254 ... ... ... .. ... ... ... $8.98 »
IASM SIAM ™
LP Columbia BFC 39517 (CBS) ..... no list (=
CABCT39517 ....ooooiennnnn.n no list =
IGLESIAS, JULIO 8
1100 Bel Air Place, California >
LP Columbia QC 39157 (CBS) ...... no list 2
CAQCT 39157 (CBS) .............. no list [w]
INMATES
True Live Stories
LP Eva/Lolita LOL 5012 (Jem) ......... NA
JAMES, RICK
Reflections

LP Gordy 60395GL (Motown/MCA) .. $8.98
CA 6095GC $8.98
JON & VANGELES

Best of Jon & Vangelis
LP Polydor 821 929-1 (PolyGramj). .. $8.98

CAB219294 ... ........ ... ... .. $8.98
KISS
Animalize
LP Mercury 822 495-1 (PolyGram) .. $8.98
CAB224954 ... ... ... .. ... ... $8.98
KINKS

Another Compleat Collection
LP Compleat CPL 2 2003 (PolyGram) $9.98
$9.9

KNOPFLER, DA\./.IB ............... 9.98

U ot 70 6030 Uow) . ... " Rock Express brings you the hottest Rock

wokus 20,0078 n Roll merchandise when you need it. Hollle2
s M SCORPIONS  Fast. All merchandise delivered from our

RUSH

LIFTON, JIMMY
| Wanna Talk To You
EPOrphan............................ NA

THE LITTER

Distortions

LP Eva/Lolita EVA 12038 (Jem). .. ... NA
LOOKER

For Those Who Laughed
LP Lookout Records MLP-LIOO1T ... ... NA

MCCARTNEY, PAUL & WINGS
Wings Over America
LP Columbia C3X 37980 (CBS) . .... no list
CA CXT 37990(CBS) .............. no list

MCCONNELL, ROB

All In Good Time

LP Palo AHOPABO74 ... .. ... ... .. NA
MCDONALD, RALPH

Universal Rhythm

LP Mercury 822 495-1 (PolyGram) .. $8.98
CA 822 495-4 $8.98

MYSTICS

Dandies Are Back!

LP Eva/Lolita LOL 5009 (Jem) ...... ... NA
NIGHTCRAWLERS

The Little Black Egg

LP Eva/Lolita EVA 12042 (Jem)........ NA
PLASTICLAND

Color Appreciation

LP Eva/Lolita EVA LOL 5018 (Jem). . ... NA
THE POINT

Magic Circle
LP Eva/Lolita LOL 5011 (Jem) ......... NA

single, central warehouse. One source,
one salesman, one invoice. Guaranteed
two-week delivery. No other production
company can match that. And no pro-
duction company has as large a roster of
licensed musical properties. Get on the
Rock Express—the fastest moving line in
the business.

NONSTOP ROCK STOCK

Write for free catalog to: Winterland Productions, PO. Box 77505, San Francisco, CA 94107
Call toll-free (outside California) 800-227-4002 (California only) 415-648-7700

DURAN
DURAN

RATT

NIGHT
RANGER

ozzy

HUEY LEWIS
AND
THE NEWS

www.americanradiohistorv.com
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® Continued from page 21

LP Passport PB 6034 (Jem)............ NA
CAPBCHO34......................... NA
YARDBIRDS

A Compleat Collection
LP Compleat CPL 2 2002 (PolyGram} 59 98
CACPLA422002................... 9.98

YARDBIRDS

Yardbirds With Eric Clapton
LP Eva/Lolita EVA 12040 (Jem)........ NA

BLACK

ADE, KING SUNNY &
HIS AFRICAN BEATS

Aura

LP Island 90177-1 (Atlantic) ........... NA

CAS0177-4 .......................... NA
BLOW, KURTIS

Ego Trip

LP Mercury 822 420-1 (PolyGram) ..$8.98

CA8224204 ..., $8.98
EVERLY BROTHERS

EB ‘84

LP Mercury 822 431-1 {PolyGram} ..$8.98

CAB224314 ... ................. $8.98
HANCOCK, HERBIE

Sound-Syst

LP Columbia FC 39478 (CBS)....... no list

CAFCT39478..................... no list
HINE, RUPERT

The Wildest Wish To Fly

LP Island 9018 1-1 {Atlantic} ........... NA

CAS90181-4 ... ..................... NA
MARLEY, BOB

Legend

LP Island 90169-1 (Atlantic} ........... NA

CA90169-4 ... NA
MELVIN, HAROLD &
THE BLUE NOTES

Talk It Up (Tell Everybody}

LP Philly World 90187-1 {Atlantic) ..... NA

CASQ0187-4 ...................oiul NA
MTUME

You, Me And He

LP Epic FE 39473 (CBS} ............ no list

CAFET 39473 ... no list
OKOSUN, SONNY

Liberation

LP Shanachie 43019............... $8.98
TH S.0.S. BAND

Just the Way You Like It

LP Tabu FZ 39332 (CBS) ........... no list

CAFZT 39332..............co.t. no list
VARIOUS ARTISTS

Rhythm Of Resistance

Soundtrack

LP Shanachie 43018............... $8.98

WELLS, TERRI
Just Like Dreamin’
LP Philly World 90189-1 {Atlantic) .. ... NA
CA 90189-4 NA

JAZZ

BROWN, CLIFFORD, others

JAMS 2
LP Emarcy 195 J-2 (PolyGram})......... NA

BROWN, CLIFFORD &
MAX ROACH
More Study In Brown
LP Emarcy 195-J-1 (PolyGram}......... NA

BYRD, CHARLIE &
STAN GETZ
(see GETZ)

ELLINGTON,DUKE
(see FITZGERALD)

EVANS, BILL &

SHELLY MANNE
Empathy
LP Verve UMJ-3032 (PolyGramy}.. ... $9.98
CAUCJ3032. ...t $9.98

FITZGERTALD, ELLA

& DUKE ELLINGTON
Ella At Duke’s Place
LP Verve UMJ-3286 (PolyGram). . ... $9.98
CAUCJ-3286...................... $9.98

GETZ, STAN &

CHARLIE BYRD
Jazz Samba
LP Verve UMJ-3158 (PolyGramj). . ... $9.98
CAUCJ3158...................... $9.98

JACKSON, MILT &
OSCAR PETERSON
see PETERSON

MANGIONE, CHUCK
Disguise
LP Columbia FC 39479 (CBS)....... no list
CAFCT39479..................... no list

MANNE, SHELLY &

BILL EVANS
{see EVANS)

MODERN JAZZ QUARTET
In Memoriam
LP Little David 90130-1-Y (Atlantic) . ... NA
CA 90130-4-Y NA

MONTGOMERY, WES &
JIMMY SMITH
{see SMITH)

O'DAY, ANITA &

CAL TJADER

Time for Two
LP Verne UMJ-3287 (PolyGram) ....$9.98
CAUCJS-3287...................... $9.98

New LP/ Tape Releases

PARKER, CHARLIE

The Complete Charlie Parker On
Verve {1946-54)

LP Verve OOMJ326877 (PolyGram}....NA

PETERSON, OSCAR

& MILT JACKSON

Very Tall
LP Verve UMV-2062 (PolyGram} .. ..
CA UCV-2062

SMITH, JIMMY & WES
MONTGOMERY

The Dynamic Duo

LP Verve UMV-2068 (PolyGram) . ...

CAUCV-2069 ..................... $9.98
TJADER, CAL & ANITA O'DAY

(see O'DAY)
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BlG APPLE DEPT. BB

15 PARK ROW,
NEW YORK CITY

ENTERTAINMENT

NEW YORK, 10038

B BIG APPLE ENTERTAINMENT, a leading distributor of home entertainment products.

B OVER TEN MILLION DOLLARS IN INVENTORY AT ALL TIMES, We sell Major
Brands only:— *Panasonic *JVC *Atari *Toshiba *Jensen *Sony *Sanyo *Timex *Epson *Clarion
+Audio Technica ¢Pioneer *Activision *RCA *M-Network *Mattel *Colecovision *Commodore *Teac.

B WE OFFER OUR CUSTOMERS THE FOLLOWING SERVICES: Daily Specials
*Product Information by Phone *Export Division *One Stop Distribution *Monthly Newsletter on

B FULL SELECTION OF BLANK AUDIO & VIDEO TAPES, Plus a large selection of
Video Cassette Movies (Beta. VHS, CED, and Laser Format)

SEND TODAY FOR YOUR FREE 300 PAGE 1-
BIG APPLE CATALOG OR CALL TOLL-FREE

IN

221-3191

NEW YORK CALL: (212) 233-0747

S
m Ao

= )
LN [
““”* _b?;?qu T mﬂm‘ﬁfﬁ%’

CLASSICAL

BACH

The Glory of Bach

LP London 414 Q09-1LV.............. NA

CA 41400941V . ..., NA
BEETHOVEN

The Immortal Beethoven

LP London 414 010-1LV.............. NA

CA4140104LV ... NA
BRAHMS

Lullaby

LP London 414 008-1LV.......... .. .. NA

CA4140084LV..................... NA

CARLOS, WENDY & LSI
PHILHARMONIC ORCHESTRA
Digital Moonscapes: An Evolutionary
Synthesizer
Tour De Force
LP CBS Masterworks M 39340 (CBS} no list
CAMT 39340 ..............conn no list

CHOPIN
Various Piano Concertos
Cecile Licad, Piano:
London Philharmonic

Orchestra
LP CBS Masterworks IM 39153 (CBS)no list

CAIMT 39153 .................... no list
GILBERT & SULLIVAN

A Gilbert & Sullivan

Festival-Exerpts

LP London 414 000-1LV.............. NA

CA4140004LV ... NA
HANDEL

The Royal Fireworks-A

Handel Celebration

LP London 414 018-1LV.............. NA

CA4140184LV..................... NA

HANDEL
Water Music
La Grande Ecurie et
al Chambre du Roy,
Jean Claude Malgoire,
director
LP CBS Masterworks M 39066 {CBS} no list
CAMT39066 ..................... no list

HUSTIS, GREGORY
Various Compositions
LP Crystal S378 ...................... NA

JETER, JAMES
Various Compositions
Benton Hess, Piano
LP Crystal S343 ...................... NA
MOZART
A Little Night Music
LP London 414 004-1 LV
CA 4140044 LV

MOZART
Piano Concertos
English Chamber
Orchestra,Murray
Perahia
LP CBS Masterworks IM 39064 (CBS}no list
CAIMT 39064..................... no list

MOZART, WOLFGANG AMADEUS
Requiem

LP Florilegium 411 712-1 0OH. ..

CA411712.40H
MOZART
Various Compositions

LP Crystal $323 ...................... NA
MENDELSSOHN

On Wings of Song

LP London 414 017-1LV.............. NA

CA4140174LV..................... NA
RACHMANINOV

Rachmaninov Rhapsody-

Romantic Russian Melodies

LP London 414 Q07-1LV.............. NA

CA414007-4LV . ..., NA
RAVEL

Bolero-Ravel’s Greatest Hits

LP London 414 Q13-1LV.............. NA

CAA4140134LV ..ot NA
SAINT LOUIS BRASS
QUINTET

Various Compositions

LP Crystal S215 ...................... NA
SCHUBERT

Ave Maria-ilmmortal

Schubert Melodies

LP London 414 016-1LV.............. NA

CA414016-4LV..................... NA
TCHAIKOVSKY

Swan Lake-The Romance

of Tchaikovsky

LP London 414 Q02-1LV.............. NA

CA414002-4LV . ...........ooinn. NA

TCHAIKOVSKY

Symphony No. 4 in

F Minor Cleveland

Chamber Orchestra,

Lorin Maazel, Conductor

LP CBS Masterworks M 39065 (CBS) nollist

CAMT39065 ..................... no list
VARIOUS ARTISTS

Ballet Fantasy

LP London 414 001-1LV.............. NA

CA4140014LV ..................... NA
VARIOUS ARTISTS

Danse Macabre

LP London 414 003-1LV.............. NA

CA414003-4LV . ...............ouun. NA

WwWWW . americanradiohistorv.com

VARIOUS ARTISTS
Invitation to the Dance-
Spectacular Dances for

Orchestra
LP London 414 Q016-1LV.............. NA
CA 41401541V ...t NA

VARIOUS ARTISTS
The Magic of the Flute
LP London 414 014-1LV.............. NA
CA4140144LV..................... NA

VARIOUS ARTISTS

Song Without Words-15

Best Loved Piano Melodies
LP London 414 012.1LV.............. NA
CA414012:4LV ..., NA

VARIOUS ARTISTS
Trumpet Voluntary
LP London 414 005-1 LV.............. NA
CA4140054LV..................... NA

VARIOUS ARTISTS
Violin Meditations-
Romantic Violin Melodies
LP London 414 011-1LV
CA414011-4LV ... NA

VARIOUS ARTISTS

Wedding March-Music

of Eternal Love

LP London 414 019-1LV.............. NA

CA4140194LV..................... NA
VARIOUS COMPOSERS

American Brass Quintet

LP Crystal S214 ...................... NA
VARIOUS COMPOSERS

Israel Philharmonic

Conductor

LP Crystal S509 ...................... NA
VIVALDI

The Four Seasons

LP Florilegium 410 126-10H........ .. NA

CA 410 126-40H ... ... ............ NA

COMPACT DISC

ADAM ANT

Strip

CD Epic EK 39108 (CBS) ........... no list
ALDO NOVA

CD CBS Assoc. RK 37498 (CBS)....no list
BACH

Three Flute Concertos

CD CBS Masterworks MK 39022

{CBSY .. no list
BEETHOVEN

Various Compositions

CD London 411 948-2LH ....... .. ... NA

To get your company's new album and
tape releases listed, either send release
sheets or else type the information in
the above format on your letterhead.
Please include suggested list price
whenever possible. Send to Kim Free-
man, Billboard, 1515 Broadway, New
York, N.Y. 10036.

Orchestra, David Amos,

Billboard:-

Top25

Survey for Week Ending 8/18/84

Video Games.

@I This Week

==

2 9 101  FROGGER-Parker Brothers 5300
'3 3 58 Q-BERT-Parker Brothers 5360
| 4 14| 5  STAR WARS-Parker Bros,

5 |10 |35 | SPACE SHUTTLE-Activision AX 033
6|7 M I POPEYE-Parker Brothers 5376
7 |13 83| RIVER RAID-Activision AX-018

8 [8 51 KANGAROO-Atari CX 2689

9 120 11 H.E.R.0.-Activision AZ 038
10 2 13 WARGAMES—Coleco 2637
11|11 59 | BURGER TIME-Intellivision 4549
{1216 | 9 | TIME PILOT-Coleco 2679
|13 ROBOTRON-Atari CX 5225
[14 | 4 |51 | DECATHLON-Activision AZ 030
15| 6 |53 POLE POSITION-Atari CX 2694
16 |15 11 BUCK RODGERS—Coleco 2615
17 |12 23 FRENZY-Coleco 2613
18 22 25 FRONTLINE-Coleco 2650
19 5 73 CENTIPEDE-Atari CX 2676
20 17 27 MOON PATROL-Atari CX 2692
21 21 31 CONGO BONGO-Sega 006-01
22 18 | 7 | GYRUSS-Parker Bros. 5080
23 19|25  MARIO BROTHERS-Atari CX2697
24 24|15  DEFENDER-Atari CX2609
25 25|13 CABBAGE PATCH KIDS-ADVENTURES IN

These are the best selling home video games
compiled from retail outlets by the Billboard

Manufacturer, Catalog Number

s |2
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| =

& | | research department
|z TITLE

3= |

FITFALL Il-Activision AB-035

THE PARK-Coleco 2682

*Denotes cartrdge avalability for play on hardware configuration

nan Fe00
Atan 5200
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; .
1 1 31 | FLIGHT SIMULATOR Il Sublogic Simulation Package L4 L4 ° |
2| 2| 32 ‘éiljﬂli)ué; g‘sw d Electronic Arts Arcade Style Sports Game D N — | |
3 3 45 | EXODUS:ULTIMA il Crigins Systems Inc. Fantasy Role-Playing Garme L -
4 4 | 39 FLIGHT SIMULATOR Microsoft Simulation Package °
5| 3| 11| SUMMER GAMES Epyx Arcade Style Sports Game | ® [ [J °
r
6 | 13| 42| CASTLE WOLFENSTEIN Muse Arcade Adventure Game L ° |
- - e, e — R — ‘ e _ ——— — _ T 1 S — . .
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S — — —— —F' ] I #4 Video Games
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— i = _ L ¥ —— S
| P
10| 20| 10| zoRk1N Infocom Adventure Style Game ° ° ° : _For Parker Brothers’ electronics
division to make a home video game
11 8 | 36| ZAXXON Datasoft Arcade-Style Game e | ok ok version that even remotely compares
— —————— — ——————— —— = to Atari’s popular coin-op arcade
12| 17| 5 | DEATHIN THE CARIBBEAN Micro Lab Adventure Style Game e | o ° ° machine “Star Wars,” the firm ended
E — e — — - — == =10 T up devising a way to simulate vector
13| 10| 46 | LODE RUNNER Broderbund Arcade-Style Game s | o0 graphics and forward scrolling on a
T N B — =— =l [ T ] television set with its limiting 256
14| CIXEIP| SARGON il Hayden Chess Program ° { | o | L lines.
i == =l = _ T o o o —I ) o Jf - [ N '_ | How the company accomplished
15| 9 | 46 | PINBALL CONSTRUCTION SET  Electronic Arts. Educational Arcade Game | o | o o | | | this feat, says Don Miffitt, director of
S ! L [ it ‘ [ - [ [ | ! ! electronic engineering for the toy gi- o,
1V | Rkt clech B - FanteEy Role-Playing Game - - - = } = I i L — i ant, is being kept a secret. “The ar- S
‘ersi erspec-
17| 16| 7 | THE MASK OF THE SUN Broderbund Adventure Game | o | @ cade version hap mugh mozepES g
e e = T — —_— = e | .t e e tive: a three-dimensional look that &
18| 15| 4 | PLANETFALL Infocom Adventure Style Game o | e [ o | e | o | o | o | @ could not be made by using typical =
— S e - = - ] - { — } — - programming tools,” he adds. §
19| 7 | 10| uLTMA Nl Sierra On Line Fantasy Adventure Game . I . T , The graphics for the home version {2
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[ S ) 18 diferent lessons. =a o | B Sy S | = is found in the home video game, also ©
2| 2! 8| COMPUTERSTUDY , Educational program designed to help students study . . . available on Commodore and Atari
PROGRAM FOR SAT Barron Educational Series  for the SAT exam. | computer systems.
—_— — = — — - - 1= »«l— - — — — Parker Brothers obtained the li-
An educational program designed to improve cense for “Star Wars™ at the same
3| 4| 3| WORDATTACK Davidson & Associates : gty ° ° ° i
vocabulary, reading and spelliing skills. | time it obtained the rights to produce
- T ) " T T home video game for “The Empire
Interactive music composition and learning tool enables T a »
4 | 3| 27| MUSIC CONSTRUCTION SET Electronic Arts S 10T o Moranp O RIS o GoTEG8a owr ¢ T O Strikes Back.” Its popular “Frog-
B _ - = - — — ——— -+ ger,” which has reportedly sold more
. Second level for interactive educational typing program than one million copies, and “The
$ | 7| 7 | TYPING TUTOR N Microsoft i . ] pies,
is designed for ages 7 to adults. ' | Empire Strikes Back™ were launched
Contains over 600 problems in addition, subtraction, | | ‘ | | within months of each other. The
6 | 6 | 29| MATHBLASTER! Davidson & Associates multiplication,Gdivisio_n',1 fractions and decimals for [ ] o | I home version of that highly rated
. ) _ _ _ sludents age 6-12, with game at the end. § | ,]_ SRR ) | .% ] movie has not sold as well as “Frog-
7 8 2 KOALA PAD TOUCH Koala Technologies Corp. Graphic generator for home computers L] L] T e [ ger,” which has been on Billboard
— ’T | - charts for 100 weeks.
Learning adventure that encourages problem-solving | As for “Star Wars,” its connection
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Three-part learning game designed to teach very i i i
9| 10| 11| FACEMAKER Spinnaker young children (ages 4-12) the computer keyboard & e | o0 |00 | o believes is helping sales. More ":ja"
i J i memory skills by working with a human face. ] ] i B 20 persons, mcl_uc}mg an outside de-
‘T . | T r sign group, participated in the game’s
10| 9 | 9 | SNOOPER TROOP il Spinnaker An educational program designed to help develop ° ° ° ° | | | development. It took about six
| vocabulary and reasoning skills For ages 10-adults. | [ I )
| I | L | | months to create.
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5 8 4 1 PRINT SHOP Broderbund At Home Print Shop 1 ® | <‘ ‘ | " 2
T T T I !
6| 6| 2| CUT&PASTE Electronic Ars word Processing Package | o ° ’ ° ° | |
e | Al | o — e e — i — _ | - ! | ! |
4 2 =
7 @ 6 NEW PAPER CLIP Batteries Included Word Processing Package [ | o% [ ' o)
=il i = —= = = - | 12 | 1 b =
8 APPLE WRITER il Apple Computer Inc. word Processing Package | ® I ‘ |
= i I — I | :
l | _ Tha Crrrhan be
9| 8| 37| MULTIPLAN HesWare Electronic Spreadsheet l e LH TS T HH Syg,’em.
== —* T o o == & - [ 1 | Fromyourdistributoror
10| 7 | 9 | PFS: Write Software Publishing word Processing Package [ ° I [ ° : [ | The Scarborough System, inc
. : = - - - - — - 800-882-8222

www.americanradiohistorv.com


www.americanradiohistory.com

24

AUGUST 18, 1984, BILLBOARD

Retailing

Now Playing

Educational Firm Not Playing Around

By FAYE ZUCKERMAN

A weekly column focusing on hard-
ware and software developments in
the home computer industry.

A maker of educational computer
software for school systems has
turned its sights on the home market
with a line of titles that acts as an ad-
Jjunct to school curricula. The compa-
ny, American Educational Computer,
is a publicly held concern formed in
1981. According to company presi-
dent Tom Garsh, who brings some 25
years of textbook publishing experi-
ence to the educational software con-
cern, the firm’s programs contain
learning objectives that can be used
to measure and prove attainment of
cognitive skills.

He explains: “Today’s programs
said to be educational are nothing
more than games. There is no way to
prove that youngsters have learned a
new skill when they stop playing with
the software.” He defines the compa-
ny’s software as ‘‘electronic text-
books.” For example, a geography
software package contains various
questions at the end of a section.
When they have been answered cor-
rectly, the student is allowed to
advance.

To get the word out about AEC’s
jump into the home market, Garsh,
formerly president of MacMillan
Publishing’s school division and the
American Book Co., has announced
a $4 million advertising budget. The
purpose of the campaign is to enable
key retailers to tailor advertising to-
ward their target audience. The new
ad program supplements the Palo
Alto firm’s regular advertising and

| Leading Wholesaler of |
All Brands of Audio/ |
| Video Tape, Computer
Diskettes, Recorder/
Computer Care &
Accessories

1_

*Monthly Specials

*Complete FREE
Wholesale
Catalog Available

CALL TOLL FREE
1-800-334-2484

in NC 1-800-672-2802 |

Ralesgh/Cary. 919-467-3302
P.O. Box 884 Dept. BB Cary, NC 27511

=

CO-Op programs.

AEC is also one of the first educa-
tiohal software firms to provide tele-
vision and radio spots on a regular
basis. The reason for such an aggres-
sive promotional stand, Garsh says,
is to put to rest many of the “myths”
that are emerging about educational
software for home computers.

“It must be confusing for retailers
to deal with so many manufacturers
calling their programs educational
when they are really simple games,”
Garsh adds. “The fact is that drill
and practice had been given a lot of
bad press, and I don’t know why. It
has a very valuable function in
education.”

His company offers some 26 titles
that focus on reading, spelling and
writing skills for grades two through
six, as well as junior and senior high
school science, history and geogra-
phy. The programs generally cost
$39.95 and are available for Atari,
Commodore, Apple and IBM com-
puters.

Garsh objects to recent advertise-
ments by educational software mak-
ers who show youngsters holding a
game controller joystick and contain
such headlines as, “Tell your parents
you are doing your homework.”

Such a message is damaging and-

clouds the issue of when a so-called
educational program should be con-
sidered entertainment, he says.

If the lines of demarcation between
entertainment and educational soft-
ware are dangerously blurred, Garsh
asks, how can a retailer determine
educational programs and how they
should be displayed? He suggests that
store clerks ask representatives from
software companies or distributors to
describe the software. If they don’t
know the educational value, he sug-
gests they read the package and look
for grade level designation or learn-
ing objectives that can be measured
in concrete terms.

“It’s a shame that retailers are left
with the responsibility of defining
educational software,” he adds. *‘But,
since the shelf space allocated to edu-
cational product is less than the
amount given to entertainment, re-
tailers should pick their selection

TOUCH That DIAL!

Coh
O QO
Call our Hotline at (800) 223-7524,

and tell Jeff you want to see some
Action!

COMING SOON

é\‘/T Kl-‘-’s
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30 Waterside Plaza, Suite 5F
New York, N.Y. 10010
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(212) 782-2322
109 So. 5th Street, Brooklyn, N.Y. 11211
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Special Volume Rates
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wisely.”
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More on education: Digital Re-
search has reissued its “Dr. Logo”
educational package with the ability
to execute commands quicker and at
a lower price point of less than $120.
The updated version also requires
less memory and will be made avail-
able on Apple Il and Macintosh com-
puters as well as the Commodore 64.
It is currently available for IBM
computers.

The educational package is geared
toward beginning computer users
who want to learn programming. It
incorporates what is called “‘turtle
graphics,” meaning that a turtle-
shaped guide indicates how a pro-
gram is progressing. It graphically
shows user commands such as right
or left via a trail on the screen.

The Pacific Grove, Calif. software
concern has devised “Dennis The
Menace Meets Dr. Logo” and a Dr.
Logo dictionary to further describe
the language and its various applica-
tions. Additionally, a series of
“Learning Pacs”-will enable users to
focus on specific functions. By year’s
end, “Dr. Logo Games,” “Dr. Logo
Words” and “Dr. Logo Graphics”
will be available. Each one of the
packets will contain an activity disk-
ette and a set of learning cards.

Originally tagged at $250, “Dr.
Logo” will now retail for $119.95 for
IBM computers and $99.95 for Ap-
ple and Commodore. The learning
packets will carry a suggested retail
price of $39.95.

* Kk K

Still kicking: Embattled Spectra-
video will be taken over by Fanon
Courier Corp. if the firm can restruc-
ture approximately $2.6 million of
unsecured debts that is acceptable to
shareholders and Fanon. The agree-
ment has already been sanctioned by
Bondwell Holding Ltd. of Hong
Kong, which has a 16% stake in the
home computer firm that markets
the Japanese MSX computer
standard.

If all goes well, Fanon could ac-
quire an 80% controlling interest in
the computer hardware, software and
peripheral maker. In the meantime,
Fanon will be distributing Spectra-
video products throughout North
America. It also has agreed to take
charge of distribution for Bondwell’s
line of portable business machines.

New On
The Charts

® Continued from page 23
According to industry sources,
Parker Brothers delayed the launch
of ““Star Wars” earlier this year when
the video game industry was going
through massive reorganization, and
released it only after having analyzed
the reasons why ‘“The Empire Strikes
Back” didn’t live up to expectations.
Miffitt also notes a level of enthusi-
asm among the designers working on
the “Star Wars” project. “It’s like a
cult feeling,” he says. “People like to
work on projects associated with Lu-
casfilms. George Lucas also was con-
cerned about the quality of the prod-
uct, as arcade machines contain so
much more memory than home com-
puter systems.” Miffitt compares the
conversion process to condensing a
500-page document into one para-
graph. FAYE ZUCKERMAN
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Video
___Music Programming

MTV Adds & Rotation

As of 8/8/84

This report does not include those videos in recurrent or oldie rotation. For further information. contact Buzz
Brindle, director of music/programming, MTV, 1133 Avenue of the Americas. New York. New York 10036.

NEW VIDEOS ADDED:

Bachman Turner Overdrive, “For The Weekend,”” Compleat
Bad Manners, “‘Samson & Delilah,” Epic

Berlin, “Dancing In Berlin,” Geffen

Gary U.S. Bonds, “Standing In The Light,” Phoenix

Bus Boys, ““Cleaning Up The Town,” Arista

Chicago, ‘“‘Hard Habit To Break,” Full Moon/Warner Bros.
Bruce Cockburn, *“Lovers In A Dangerous Time,” A&M
Dragon, *‘Rain,” Polydor

Bob Marley, “One Love,” Island

Hugh Masekela, *“‘Don’t Go Lose It,” Arista

Naked Eyes, *(What) In The Name Of,” EMI America
Ratt, ‘‘Back For More,” Atlantic

Rod Stewart, “Some Guys Have All The Luck,” Warner Bros.
Roger Waters, “Every Stranger’s Eyes,” Columbia

Ya Ya, “Don’t Talk,” Scotti Bros.

HEAVY ROTATION (maximum 4 plays a day):

Cars, “Drive,” Elektra

Elvis Costello, “The Only Flame " Columbia

Chris DeBurgh, “High On Emotion,” A&M

Def Leppard, *“Me And My Wine,”” Mercury

Corey Hart, “Sunglasses At Night,”” EMI America

Dan Hartman, “I Can Dream About You,” MCA

Billy Idol, “Flesh For Fantasy,” Chrysalis

Elton John, “‘Sad Songs,” Geffen

Cyndi Lauper, “She Bop,” Portrait

Huey Lewis, “If This Is It,” Chrysalis

Madonna, “Lucky Star,” Sire

Night Ranger, “When You Close Your Eyes,” Camel/MCA
Ray Parker Jr., “Ghostbusters,” Arista

Prince, “Let’s Go Crazy,” Warner Bros.

Prince, “When Doves Cry,” Warner Bros.

Quiet Riot, “Mama Weer All Crazee Now,” Pasha/CBS
Ratt, “‘Round And Round,” Atlantic

Scandal, “The Warrior,” Columbia

Slade, “My Oh My,” CBS Associated

Bruce Springsteen, “Dancing In The Dark,” Columbia
Billy Squier, “‘Rock Me Tonight,” Capitol

Rod Stewart, *‘Infatuation,” Warner Bros.

Thompson Twins, “Doctor Doctor,” Arista

Tina Turner, “What’s Love Got To Do With It,” Capitol
Twisted Sister, “We're Not Gonna Take It,” Atlantic
John Waite, ‘“Missing You,”” EMI America

Peter Wolf, “Lights Out,” EMI America

Yes, ““It Can Happen,” Atco

2.Z Top, “Legs,” Warner Bros.

MEDIUM ROTATION (maximum 3 plays a day):

Bananarama, “Cruel Summer,”” London

Bangles, “Hero Takes A Fall,” Columbia

Box Of Frogs, “Back Where I Started,” Epic
Lindsey Buckingham, “Go Insane,” Elektra

Cars, “Hello Again,” Elektra

Difford & Tilbrook, “Love’s Crashing Waves,” A&M
Ronnie Dio, “The Last In Line,”” Warner Bros.
Eurythmics, “Right By Your Side,” RCA

A Flock Of Seagulls, “The More You Live,” Arista
Lita Ford, “Gotta Let Go,” Mercury

Glenn Frey, “Sexy Girl,” MCA

Go-Go’s, “Turn To You,” IRS

Sammy Hagar, “Two Sides Of Love,” Geffen
Honeymoon Suite, “New Girl Now,”” Warner Bros.
INXS, “I Send A Message,” Atco

Rail, “One-Two-Three-Four Rock,” EMI America
Lou Reed, "I Love You Suzanne,” RCA

Rush, “Body Electric,” Mercury

Billy Satellite, “‘Satisfy Me,” Capitol

Scorpions, “Still Loving You,” Mercury

Frank Sinatra, “L.A. Is My Lady,” Qwest/Warner Bros.
Spandau Ballet, “Only When You Leave,” Chrysalis
Donna Summer, “There Goes My Baby,” Geffen
Thompson Twins, “You Take Me Up,” Arista

Stevie Ray Vaughan, “Cold Shot,” Epic

Stevie Ray Vaughan, “Couldn’t Stand The Weather,” Epic
Whitesnake, “Siow 'n Easy,” Geffen

LIGHT ROTATION (maximum 2 plays a day):

Art Of Noise, “Close To The Edit,” Island

Rick Derringer, ““I Play Guitar,” Jem

Echo & the Bunnymen, “Seven Seas,” Sire

Fastway, “Tell Me,” Columbia

Fiction Factory, *“Feels Like Heaven,” Columbia

Fleshtones, “American Beat,” IRS

Helix, “Rock You,” Capitol

Jermaine Jackson, “Dynamite,” Arista

Howard Jones, “Pearl In The Shell,” Elektra

Nik Kershaw, “Won’t Let The Sun Go,” MCA

Kenny Loggins, “I'm Free,” Columbia

Jeff Lynne, “‘Video,” Virgin/Epic

Ronnie Milsap, “She Loves My Car,” RCA

Giorgio Moroder, “Reach Out,” Columbia

Ollie & Jerry, “There’s No Stoppin’ Us,” Polydor

Public Image Ltd., “Bad Life,” Elektra
(Continued on page 53)
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Continental U.S&

o]
[m]

1yaar {51 isswes)
6 months (6 ssues)

O  2yaars(102[3sues)

[m]

D  Alaska (first slass only)
Canada

1year

1vear via Fiest Class

[m]
[w]

1y2ar via First Class

Overseas

ujujulielulululu)u]

Hawall & Puarto Rico (vla air jet) $140
Australla & New Zealand(via alrjet) 230
Centrai America &

Carlbbean (via air malt) 210
Mexlico (via airmall, Bliled in Pesos) $225
South America(vla alrmail) 260
Continental Europe(via arr jet) ** £130
Asla, africa, all others{vla alrmall) 320
Japan (via air jet) Y80,000

Retallers
O 30-Only records, prerecorded and

blank tapes
31-Only Video or computer software
33-Records, tapes and video or
computer software

O 32-Primarily playback and
communication hardware,
software and accessories

Distributors
O 44-Rack Jobbers

(J 45-Record, tape, video or
computer software

(J 46-One Stops

O 47-Juke box operators

[0 48-Exporters and importers of
records, tapes and video

Radio/Broadcasting

O 50-Radio Programmers, Music
Directors, General Mgrs., Air
Personalities

O 53-Disco DJ's, owners, managers

O S55-Television and Cable personnel

O 56-Radio Syndicators

Manutacturers/Production
[0 60-Record companies, independent

producers, independent promotion
companies

O 61-Pressing plants, manufacturers of
software, hardware and/or pro
equipment

O 62-Recording Studios
O 63-video/Motion picture industry
personnel

Artists and Artists Relations
O 70-Recording artists, performers

O 71-Attorneys, agents and managers

Buyers of Talent
4Concert promoters, impresarios
O 75-Clubs, hotels, concert facilities
O 76-Light and sound companies for
concerts, disco

Music Publishers

O 91-Music Publishers, songwriters

O 92-Performing unions, licensing and
rights organizations

O 93-Industry Associations

Miscellaneous
1 82-Music fans, audiophiles

81-Public. schooi and university
libraries

86-Financial Institutions
87-Government

95-Newspaper and magazine
personnel, journalists
96-Advertising and public relations
11-Other, please

specify
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Video

STRANGE RELAXATION—From left, Cyntla Biedermann, Rosalind Englew,
Roger Taylor and Picture Music International’s George Bloom Ill resting
for a few moments during the making of Taylor’s video “Strange Frontier.”

VCR Boom Hits Canada;
One Million ’84 Sales Seen

OTTAWA — The US. isn’t the
only North American country having
a home video explosion. The VCR
has become one of the fastest selling
products in Canadian history, with
market penetration reportedly rising
at an even more rapid rate than in the
nation’s southern neighbor.

“By 1985, 25% of Canadian
households will have a VCR,” pre-
dicts Eric Myles, marketing director
for The Video Station, one of Cana-
da’s largest video retail chains. Other
industry experts project even higher
penetration levels.

VCR unit sales should top the mil-
lion mark for 1984, a first for Cana-
da’s young VCR industry and a re-
markable achievement considering
the relatively small population of 25
million.

The prerecorded software market
here sees American feature films con-
tinuing as the staple item, accounting
for upwards of 90% of all software
sales or rentals.

Some Canadian content has crept
into the market, however. Late last
year, Canada’s National Film Board
moved in with 43 NFB productions
for sale or rent. Entitled *“Video With
A Difference,” this line includes such
acclaimed features as “Mon Oncle
Antoine” and *“The Heatwave Lasts
Four Days,” and such award-win-
ning documentaries as “If You Love
This Planet” and *“Hollywood Sa-
lutes Canadian Animation.”

The software mix may change even
further in the near future. There are
predictions that in the next two
years, 25% of prerecorded video-
cassette sales will feature music vid-
eos, as releases appear which exploit
newer VCRs’ hi fi capabilities.

Reasons for the growth of home
video in Canada include the coun-
try’s harsh winters, which encourage
people to stay indoors and therein
seek entertainment. During those
winter months, darkness falls as early
as 4 p.m. in some urban areas, mak-
ing evenings long and heightening
the appeal of watching tv in a dry,
warm home.

Also contributing has been the
long absence of pay television here.
Pay-tv was only introduced in Febru-
ary, 1983. Until then, Canadians had
to wait for feature films to be shown
on network television following their
theatrical run.

When pay-tv debuted, the local
VCR industry was concerned about
an adverse effect on sales. This worry
was quickly dispelled when VCR
sales rose by 85% that same year.

Many movies are available on video-
cassette before they’re shown on pay
channels.

While there are differences be-
tween Canada and the U.S. in the
growth of video hardware sales, the
two countries are virtually the same
in industry structure. VCRs are sold
through video specialty shops, de-
partment stores and hi fi outlets. Bot-
tom-of-the-line VCRs sell for $500
(Canadian), while midrange units
run at between $600-$700, and high-
end models for $1,200-$1,300.

The Canadian video boom came
quickly. Since 1981, hardware sales
have doubled each year. Last year,
650,000 units were sold to dealers,
yielding revenue of almost $500
million.

Says Dave Mortimer, Panasonic
Canada’s marketing director for vid-
eo: “We're experiencing a much fast-
er growth rate than the U.S.”

A few years ago, VHS and Beta
shared the Canadian market almost
equally. Today, 60% of VCRs sold
are VHS models, and some indus-
tryites are predicting that within two
years, this format will outsell Beta
here by three to one.

This report was prepared by Niva
News of Ottawa.

Pacific Arts In
U.K., Australia
Distrib Deals

SAN FRANCISCO—Pacific Arts
Video Records is expanding its man-
ufacturing, packaging and marketing
programs into Great Britain and
Australia. The company, which deals
with original home video programs
and feature films, will be distributed
under its own name by Video Space
in Great Britain and Video Classics
in the Australian market.

The first of Pacific Arts’ monthly
releases will be in September.
Planned for Great Britain are the
Firesign Theatre’s “Nick Danger In
The Case Of The Missing Yolk™ and
Bruce Brown’s “Endless Summer.”
Michael Nesmith’s ““Elephant Parts”
and “Endless Summer” will be re-
leased in Australia.

Pacific Arts president David Bean
says he hopes to expand into non-En-
glish-speaking territories as well as
other English-speaking countries.
The company will be exhibiting at
Vidcom in Cannes in October.

Mixed Results For Sony Titles

Firm, Record Stores Note ‘Surge’; Racks Disagree

By FAYE ZUCKERMAN

LOS ANGELES — One year after
Sony launched a line of prerecorded
music videocassette titles, record/
tape stores are noting a marked in-
crease in sales over the past two
months. But rackjobbers, new to the
music video field, are seeing languid
sales for Sony Video 45s and LPs.

According to Lieberman Enter-
prises’ Harold Okinow, the racker’s
30-store test for prerecorded video is
showing “mediocre” sales on all ti-
tles. At Venture Stores, where Lieb-
erman is racking 10 outlets for its
test, a spokesman says that Sony
products are not selling and adds,
“We are considering dropping
them.”

“It takes time to build a new prod-
uct area in mass merchandising,”
Okinow says. He blames sluggish
sales on the fact that product must be
displayed in locked glass cabinets.
“Besides the security issue, summer
is a factor,” he continues. ““Handle-
man will have a similar problem gen-
erating sales when it starts testing
(prerecorded) video.”

For June and July, Sony reports a

“surge” in orders for its music video
titles from record/tape outlets, rack
services and the Columbia House
mail order firm. The substantial or-
ders have doubled Sony’s projections
for music videocassettes, allowing the
firm to spin off Sony Video Software
Operations as an independent divi-
sion, a spokeswoman for the firm
says. )

According to the spokeswoman,
the majority of sales for the music ti-
tles have occurred in the last three
months. Total sales are said to be
nearing $5 million for the one-year
period.

Record/tape outlets noting a jump
in sales for the $16.95-list Video 435s
are attributing the increase to recent
efforts by Sony to roll out current
“hit” videos. Susanne Rastatter, the
video buyer for 34 Licorice Pizza
stores, says that Sony’s prior selec-
tion was primarily old and outdated
video clips. She points to recent sales
successes for the Motels and Thomas
Dolby.

Adds a spokesman for Music Plus:
“We've seen a noticeable improve-
ment, especially in the heavy metal
area.” Wherehouse Records/Big Ben

stores are said to be going chainwide
with prerecorded music video, bring-
ing Sony’s music titles to some 150
outlets.

Sony will not disclose how many
videocassettes it has sold, but says its
sales volume is well into six figures.
Columbia House is-said to have or-
dered a five-figure amount.

Another factor Sony reports as
contributing to the marked jump in
its video software sales is an increase
in the number of new owners of Beta
Hi-Fi machines.

The mammoth Musicland record/
tape chain has not yet started to mer-
chandise Sony video LPs or EPs. A
spokesman for the stores says, how-
ever, that customers have begun to
request Sony titles.

The new Sony Video Software Op-
erations division recently released
five full-length concert videos, featur-
ing Warren Zevon, Graham Parker,
Split Enz, Kansas, the Outlaws and
Pete Townshend. It also teamed up
with HBO/Cinemax to collaborate
on “Duran Duran: The Video Con-
cert.” Sony will release the Video 45
version of the cable tv production.
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ASIA—"Asia In Asia,” Vestron Music
Video MA 1009. Produced by Scott Mil-
laney, directed by David Mallet. Stereo, 59
minutes. No List.

Originally simulcast live on MTV last Decem-
ber, “'Asia In Asia" has a lot going for it musi-
cally. The group’s songs are commercial with-
out lapsing into cuteness, and the various
vocal and instrumental parts benefit from con-
sistently precise execution. If Asia’s show were
only a little less precise—and a little more im-
passioned—this video would rank with the very
best.

Technically, nothing is lacking. The sound
quality is excellent by any standard, and there
is a lot of the rapid-fire editing popularized by
the rock clips seen on MTV. But occassionally
it's easy to feel that the near-subliminal pacing
of some segments is intended 1o cover up stat-
ic moments in the group’s presentation.

Asia does a lot of things right. Despite the
language barrier, the Japanese audience ap-
pears 1o hang on every word; they even sing
and clap along vigorously on songs like “Heat
Of The Moment™ and “Only Time Will Tell."
The tempo of the performance is also nicely
varied, with guitar ace Steve Howe treating us
1o an extended solo on acoustic quitar.

Video seldom does much to enhance con-
cerls. “Asia In Asia" is more ambitious than
most others by virtue of its clip-inspired direc-
tion. And the band sounds great live.

ANDREW ROBLIN

VARIOUS ARTISTS—"Let’s Dance: The
Raccoons,” Embassy Home Entertainment
1353. Created by Kevin Gillis, directed and
produced by Dottie West. Stereo, 27 min-
utes. $24.95.

Although “Let’s Dance™ certainly can't hold
a candle to Chuck Braverman's Disney music
television, DTV, or the British firm Cucumber
Studio's animation for “Friday Night Videos," it
does have a unique charm—the kind of charm
that has made the Raccoons popular modern-
day cartoon characters.

But if you don't have an eight-year-old
around, it's hard o tell what kids will think of
this title. For an adult, 27 minutes for $24.95 is
hard to justify. The animation and music are
weak, and no one aspect of the program
stands out enough to smother any protests
over the price.

Such characters as Cedric and Cyril Sneer,
Schaeffer the dog and Bert the fox swing, sway
and boogie to songs by Leo Sayer, Dottie
West, Rita Coolidge and John Schneider. The
video even contains three soul dancers who
can keep to the beat. It's an animated menag-
erie of performance, conceplual and concert
images.

The sounds are contemporary, and include
the following songs: “Calling You" by John
Schneider, “Taking My Time" by Leo Sayer,
“To Have You" by Sayer and Rita Coolidge,
“Lions And Tigers" by Dottie West, “Friends™
by West and Schneider, and “You Can Do It”

__Video Reviews_ |

by Sayer.

‘Let's Dance” does contain a storyline. Its
plot centers on a pop concert that is attended
by the Raccoons and friends. One alleged
friend, Bert, is not so pleased with the concert,
and he's desperate to see the plug pulled.

Between songs, Bert's attempts to thwart the
entertainment are detailed. During perfor-
mances, the video cuts to conceplualized
scenes that include winter sleigh riding, a
hockey game and lost love. One song touches
on the concept of war and peace, depicting a
military outpost and some menacing
characters.

FAYE ZUCKERMARN

JIMt HENDRIX—"Jimi Plays Berkeley,"
Vestron Music Video MA 1007. Produced
by Peter Pilafian, directed by Baird Bry-
ant, Joan Churchill, Peter Pilafian, Eric
Saarinen. 46 minutes. $29.95.

Most modern-day music videos have more
technical polish and superficial gloss than
" Jimi Plays Berkeley." The video's production
standards are barely professional. But there
are few others that capture the flavor of an en-
tire era so accurately.

Filmed on Memoriat Day 1970, the video
opens with scenes of young people protesting
the admission fee charged for the movie
“Woodstock” at a local theatre. Apparently,
capitalism was out of fashion. The action then
shifts to Hendrix's arrival at the venue and a
subsequent sound check.

Backed by Mitch Mitchell and Billy Cox, Hen-
drix performs brilliantly during the show. He
makes extravagant use of several guitar tech-
niques he mastered, including the use of feed-
back and playing with his teeth. And he ren-
ders superb versions of “The Star Spangled
Banner” and “Purple Haze.”

Whal makes this visual record unique is its
use of Hendrix as a symbol for the unrest of
that tumultuous time. As he plays, footage of
violent demonstrations and harsh police repri-
sals flashes before the viewer's eyes. Hen-
drix's music—a beautiful product of psychede-
lia's flowering—makes a stark contrast with the
tear gas cannisters thrown to control riots.

The sound quality is poor, the cameras are
sometimes out of focus, and the editing is a
sad product of its time. But the video's artistic
meril survives these setbacks. "Jimi Plays
Berkeley" may not be as neally packaged as
the rest of the music video pack, but it has his-
torical and musical strengths seldom found in
its competitors. ANDREW ROBLIN

" New Video Releases |

This listing of video releases is designed to
enable wholesalers and retailers to be up-to-
date on available new product. Formats in
cluded are Beta, VHS (Video Home System),
CED (Capacitance Electronic Disk), and LV
(LaserVision). Where applicable, the suggested
fist price of each title is given; otherwise, “No
List” or “Rental” is indicated. All information
has been supplied by the manufacturers or dis-
tributors of the product.

FILMS

AFFAIR
Lucretia Love, Paola
Senatore, Mauro Parenti

Beta & VHS Trans World
Entertainment 17001

BLOOD VOYAGE
Jonathon Lippe
Beta & VHS Pan-Canadian

$49.95

-NA

CROSSBAR
John Ireland, Brent Carver,
Kim Cattrall
Beta & VHS Trans World
Entertainment 10041 .. ... ... .. ..

GREAT EXPECTATIONS
Beta Vestron Video VB305
VHS VA3057. . ...... ..

A HARD DAY'S NiGHT

Beatles
Beta & VHS Pan-Canadian
Video .

HAVE | GOT A STORY

FOR YOU
Beta & VHS MGM/UA Home

$49.95

_..NA
.. NA

. $64.95

Video. . .

HELLS ANGELS ON WHEELS
Jack Nicholson
Beta & VHS Pan-Canadian
Video. . .

THE HOUND OF THE
BASKERVILLES
Peter Cook, Dudley Moore
Beta & VHS Pan-Canadian Video.
THE MAN INSIDE
James Franciscus, Stefanie
Powers, Jacques Godin
Beta & VHS Trans World
Entertainment 10054....... .. ... . $49.95

IN SEARCH OF A
GOLDEN SKY
George “Buck” Flower,
Clifford Osmond
Beta & VHS Pan-Canadian Video.......

OLIVER TWIST
Beta Vestron Video VB3056
VHS VA3056

SAMSON AND DELILAH
Anthony Hamilton, Belinda

Bauer, Max Von Sydow
Beta & VHS Pan-Canadian Video. .. .. ... NA

$29.95

.. NA

To get your company's new video releases
listed, send the following information—Title,
Performers, Distributor/Manutacturer, For-
mat(s), Catalog Number(s) for each format,
and the Suggested List Price (if none, indi-
cate “No List" or “Rental”)—to Kim Free-
man, Billboard, 1515 Broadway, New York,
N.Y. 10036.
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Buckingham Into ‘High-Tech Folk’

‘Go Insane’ Fleshed Out With Computer Colorations

By SAM SUTHERLAND

LOS ANGELES—His new solo
album marks his boldest step yet into
self-production and electronic instru-
mentation, but Lindsey Buckingham
isn’t kidding when he dubs the pro-
ject *‘a high-tech folk album.”

The Fleetwood Mac songwriter
and guitarist cites a combination of
his sophisticated, largely self-con-
tained production approach with an
undeniably passionate array of
themes in explaining that descrip-
tion. But Buckingham clearly isn’t
aiming “Go Insane,”” which reached
stores last week, at a more limited au-
dience. Since releasing his first solo
album in 1981, he has changed man-
agers and found a new production
partner, engineer Gordon Fordyce,
with both shifts viewed as influences
on the richer pop ambitions of the
new material.

With the new set moved from Asy-
lum, Buckingham’s label for his
“Law And Order” solo debut, to the
sister Elektra label, promotion staff-
ers are keying efforts to the fast start
for the title single and the appropri-
ately surreal, special effects-laden
video clip now airing on MTV.

For the music behind the push,
however, the most crucial partner in
Buckingham’s revamped team is the
computer, the Fairlight CMI (Com-
puter Musical Instrument). Since
adding the Fairlight to his existing
array of guitars, basses, drums and
signal processors, Buckingham has
taken his home 24-track studio into a
new realm of orchestrated pop songs:
to such familiar signatures as electric
and acoustic guitar and an often
cheerfully thrashing approach to
rhythm work, Buckingham can now
add simulated woodwinds, strings
and additional percussion, and a
broad spectrum of sound effects,
earthly and unearthly alike.

UNKNOWNS BECOME ARENA HEADLINERS

“Some have accused me of doing
my first solo album within ‘Tusk,””
he chuckles, commenting on the evo-
lution of his self-contained record-
ings, which first reached public con-
sumption with that two-disk set,
Fleetwood Mac’s most ambitious stu-
dio project. “It’s odd, because it’s
something I'd done long before join-
ing Fleetwood Mac.”

Indeed, he notes that his garage
studio, where several “Tusk” tracks
began life, has been equipped for 24-
track recording for several years. He
now has his own Studer 24-track ma-
chine, but still keeps a second MCI
24-track on hand, and records
through a Neotek console originally
designed for PA applications. A vari-
ety of outboard signal processors, in-
cluding digital delay lines and echo,
complete a basic tracking facility
where much of both “Law And Or-
der” and *“Go Insane” were
recorded.

The key tool however, is the new
Fairlight, which Buckingham is
quick to distinguish from synthesiz-
ers. “There is no real synthesizer on
there,” he notes. “What you’re hear-
ing is a Fairlight, which is closer to
the old Chamberlain in that you have
a library of actual instrument sounds
recorded on floppy disk.

“For someone who considers him-
self a colorist, which I do, the num-
ber of colors was just increased radi-
cally.” By either referring to existing
instrumental samples from his flop-
pies, or sampling new sounds to cre-
ate additional tonal colors, Bucking-
ham was then able to build the often
dream-like orchestrations heard in
the new songs.

Indeed, he says his approach to
writing the new material was shaped
in large part by that interest in or-
chestrations, rather than a simpler
and more conventional process of
melding melody and lyric.

While preparing the initial set of
home recordings that would form the
core for the new set, Buckingham be-
gan developing a loose conceptual
thread through the often feverish,
stream-of-consciousness lyric bent
that suggests shifting views of often
obsessive relationships. It’s this emo-
tional element that Buckingham in-
vokes when he terms his “high-tech
folk album’s” context ‘‘high touch,”
alluding to social forecaster John
Naisbitt’s influential *‘megatrends,” a
best-seller in which pop art trends are
cast in terms of the need for human
values behind technology’s dazzling
surfaces.

“In this case, I think we sort of
succeeded in using high-tech tools in
a way that allowed the ‘high touch’
aspects of the song to come
through,” Buckingham says. He
gives much of the credit for the fin-
ished album’s often head-spinning
production effects to co-producer
Fordyce, enlisted at the suggestion of
Elektra a&r chief Roy Thomas Baker
when Richard Dashut, Bucking-
ham’s studio partner since his Buck-
ingham Nicks days, bowed out.

“I had about 15 songs by then, and
I took them to Roy, who threw about
half of them out,”” Buckingham
notes, adding that Baker’s executive
production credit reflects that editor-
ial influence. The songs Baker
liked—*I Want You,” “Go Insane,”
“Play In The Rain” and “I Must
Go”’—steered the revised concept to-
ward the complex delirium which
prevails now.

Buckingham acknowledges that
the album’s lavish overdubbed vocal
arrangements are the outgrowth of
his interest in fleshing out his work,
rather than just reinforcing his own
vocal character. “I'm always striving
to de-personalize vocals. Laurie An-
derson does that; she’s found a way
to break things down by changing

(Continued on page 30)

Ratt: ‘Out Of The Cellar’ Quickly

By ETHLIE ANN VARE

LOS ANGELES — The Ratt saga
is a rock’n’roll success story to drool
over. Here’s a Los Angeles quintet
that was house band at the Whisky A
Go Go in 1982, spent $3,000 on an
independent EP in 1983, and was re-
jected by every record company in
town. A year later, their album is in
the top. 10, poised on the brink of
platinum, and the band is headlining
a worldwide arena tour. Year of the
Rat, indeed.

“It’s all happened so fast,” says
bassist Juan Croucier. “The main
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thing now is to keep our heads on
straight, and not take it for granted.”

Ratt consists of Croucier, guitar-
ists Robbin Crosby and Warren De
Martini, drummer Bobby Blotzer
and vocalist Stephen Pearcy, who
range in age from 21 to 25. They were
one of the more popular local bar
bands when manager Marshall Berle
signed them in 1982 and formed
Time Coast Records specifically to
market their EP to the majors.

“I spoke to many record compa-
nies,” says Berle. “They all said,
‘We're not interested.” Then both
KLOS and KMET went on the rec-
ord, which was unusual for an inde-
pendent release. By now, we're up to
about 75,000 units on the EP.”

It was after a showcase at L. A.’s
Beverly Theatre that Berle found the
one label ready to say yes. Atlantic
vice president Paul Cooper is one of
Ratt’s biggest boosters; his label
signed the group to a five-year deal.

“I think our video helped break
us,” says Croucier. The video of
“Round And Round,” the debut sin-
gle from Ratt’s “Out Of The Cellar”
album, is an unusual one in the hard
rock genre. It features a cameo by co-
median Milton Berle—who, not co-
incidentally, is Marshall Berle’s
uncle.

“You can please a lot more people
with something humorous than you
can by getting up there and saying

‘I'm going to mash your brains’,”
notes vocalist Pearcy. “We don’t
want to turn anybody off. We can’t
afford to turn anybody off.”

Upcoming videos of “Back From
War” and “Wanted Man”—both
shot by Pendulum Productions—will
also mine the comic vein. “Back
From War” is also set to feature a
cameo appearance by Ratt’s heavy
metal rivals, Motley Crue.

Thanks to the video and radio
play, Ratt has been successful on its
first national tour. Guest star status
escalated into headliner status as the
album climbed the charts. In fact, af-
ter opening the bill for Twisted Sister
on four gigs, Ratt ended up closing
the show for the next 20—this for a
band whose lead singer was booking
them himself two years ago.

“From a crew of two six weeks
ago, we’ve now got 25 people work-
ing for us,” says Berle. “We've also
got three semi trucks and two tour
buses.”

Ratt feels its strength is in live per-
formance, certainly the vital element
for any metaloid band. ‘““We have the
standard tons of amplifiers, we use
smoke here and there, and we’re
starting to incorporate some pyro-
technics,” says Pearcy. “But not too
much.”

“We've been ready for this since
day one,” says Croucier. “It just took
three years to convince the majors.”
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FOUR SQUARED—Lindsey Buckingham, left, meets members of New

York’s Washington Squares after catching their first West Coast gig, at
McCabe’s in Santa Monica. To his left are Squares Lauren Agnelli, Tom
Goodkind and Bruce Paskow. (Photo: J.L. Goodkind)

CFM Productions Books
Acts For Calif. State Fair

SACRAMENTO—CFM Produc-
tions, a partnership of the existing
Redwood Productions of Los Altos,
Calif., and the Scott Dean Agency of
Reno, for the first time will be book-
ing the bulk of the talent for the Cali-
fornia State Fair, which runs Aug.
17-Sept. 3 here.

In a new fair procedure, the musi-
cal events will have separate admis-
sions charges, with the producers
yielding to the State Fair Commis-
sion a percentage of the gate. In pre-
vious years, under what CFM princi-
pal Larry Mann called “a more
typical fair operation,” the musical
events were part of the overall admis-
sion fee, with the commission provid-
ing a talent budget to the producers.

Among the headliners set by CFM
are Barbara Mandrell, Johnny Cash,
Andy Gibb, Earl Thomas Conley,
B.J. Thomas, the Tubes, the Os-
monds and Juice Newton. Bill Gra-
ham Presents, which booked the tal-
ent last year, is booking only one day
this year, Aug. 25, with Linda Ron-
stadt headlining.

The 10,000-seat Cal-Expo Am-
phitheatre, the venue for the event,
was built by the Graham company
but with the proviso, as Mann ex-

plains, “that it would be made avail-
able to the state during fair time to be
used as they wished, and this year
they opened the booking process to
public bid.” Graham regularly pro-
duces rock and pop shows at the
venue.

Mann says ticket prices for the 18
CFM shows will range from $4 to
$10. JACK McDONOUGH

Joan Baez On
Tour Of U.S.

LOS ANGELES—Joan Baez is
celebrating her 25th anniversary as a
concert performer with a month-long
tour of the U.S. and Canada. The
tour opened Aug. 1 at the Celebrity
Theatre in, Phoenix and concludes
Sept. 3 at -the Fox Theatre in St.
Louis.

Baez’s world tour is also set to in-
clude Latin America and Europe,
where her album “Live Europe '83”
was a major hit.

Key dates on Baez’s U.S. tour in-
clude the Westbury Music Fair in
New York on Aug. 22 and the Uni-
versal Amphtheatre in Los Angeles
on Aug. 30.

b

The 20th Anniversary w
Premier Talent
Trivia Quiz
Brought to you by John Scher
and Everyone at Monarch

From whom did Murray the K bodk The
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The following are among the top concert grosses nationwide reported through the survey week. inciuded are
act(s), gross, attendance, capacity of facility, ticket prices, promoter, facility, city, number of shows, number of
sellouts and dates(s).

Among the top concert grosses through Aug. 7.

e JULIO IGLESIAS, MICHAEL DAVIS—$1,700,000, 62,510, $30 & $20,
In-house, Universal Amphitheatre, Universal City, 10 sellouts, July 26-
Aug. 4.

e BRUCE SPRINGSTEEN—$1,279,420 ($1,599,275 Canadian),
68,187,$19.75 & $16.75, Concert Productions international, Grand-
stand Exhibition Place, Toronto, Ontario, three sellouts, July 23-25.

e NEIL DIAMOND—$1,100,505, 67,060, $17 & $15, Concerts West,
The Met Center, Minneapolis, four sellouts, new building record, new city
and state record for attendance, gross and fastest sellout, Aug. 3-6.

e THE JACKSONS—$960,000, 32,000, $30, Stadium Management
Corp., Madison Square Garden, New York, two sellouts, Aug. 4-5.

¢ BRUCE SPRINGSTEEN—$583,777, 39,431, $15 & $14, Belkin
Prods., Joe Louis Arena, St. Louis, two sellouts, July 30-31.

L BRUCE SPRINGSTEEN—$562,680, 37,512, $15, Belkin Prods., Rich-
field Coliseum, Cleveland, two sellouts, July 8-9.

¢ ROGER WATERS—$321,199 (401,499 Canadian) 17,932 (20,000),
$22.50 & $19.50, Concert Prods. Intl., Maple Leaf Gardens, Toronto,
Ont., July 28-29.

L THE CARS, WANG CHUNG—$275,575, 21,573 (22,862), $13,50 &
$12.50, Don Law Co., The Centrum, Worcester Mass., Aug. 1-2.

e KENNY ROGERS, RITA COOLIDGE, RONNIE PROPHET—$255,357
($319,197 Canadian), 17,510, $18.50 & $16.50, C.K. Spurlock,
Northiands Coliseum, Edmonton, Alberta, sellout, Aug. 4.

o KENNY ROGERS, RITA COOLIDGE, RONNIE PROPHET—$252,261
($315,327 Canadian) 17,300, $18.50 & $16.50, C.K. Spurlock,
Olympic Saddledome, Calgary, Alberta, sellout, Aug. 3.

e ARROWSMITH, ORION THE HUNTER—$242,692, 20,441 (23,030),
$12.50 & $11.50, IFI Entertainment, The Centrum, Worcester, Mass.,
two shows, Aug. 4-5.

e BEN VEREEN—$230,597, 21,630 (36,097) $17.90, $14.90, $9.90
& $4.90, Ray Shepardson, The Fox, St. Louis, eight shows, July 31-Aug.
55

e KENNY ROGERS, THE RIGHTEOUS BROTHERS—$229,760
($287,200 Canadian), 14,360, $20, In-House, Keystone Center, Bran-
don, Manitoba, two sellouts, July 29.

e THE OAK RIDGE BOYS, LEE GREENWOOD—$183,600, 10,200, $18,
In-House, Busch Gardens, Williamsburg, two sellouts, July 27.

e THE OAK RIDGE BOYS, LEE GREENWOOD—$181,458, 11,707
(14,000), $15.50, In-House, Carowinds Park, Charlotte, N.C., July 29.

e ROD STEWART—$165,270, 12,680 (13,500), $14 & $12, Contem-
porary Prods., The Arena, St. Louis, July 26.

e PATTI LABELLE BOBBY WOMACK—$135,585, 9,494 (9,972)
$15.95, In-House, Holiday Star Theater, Merriliville, Ind., three shows,
two sellouts, Aug.3-4.

e HUEY LEWIS & THE NEWS, STEVIE RAY VAUGHAN—$145,075,
11,606, $12, Fantasma Prods., Jacksonvilie (Fla.) Coliseum, sellout,
Aug. 4.

e HUEY LEWIS & THE NEWS, STEVIE RAY VAUGHAN—-$143,350,
11,468, $12, Fantasma Prods., Sun Dome, Tampa, sellout, Aug. 3.

e HUEY LEWIS & THE NEWS—$120,615, 8,041, $15, Cellar Door Con-
certs, Sunrise Theatre, Ft. Lauderdale, two sellouts, Aug. 1-2.

e MANHATTAN TRANSFER—$104,722, 5,672 (5,956) $19.50, $18 &
$15, Entertainment Consultants, Paramount Theater, Seattle, two shows,
July 20-21.

e HUEY LEWIS & THE NEWS, STEVIE RAY VAUGHAN—$103,567, 8,285
(12,352), $12.50, Beach Club Promotions, Carolina Coliseum, Colum-
bia, S.C., Aug. 5

e CHRIS DEBURGH, THE ARROWS—$92,725 (115,907 Canadian)
7,730 (9,000) $15 & $14, Concert Prods. Intl., Mapleleaf Gardens, To-
ronto, Ontario, July 21.

e THE OAK RIDGE BOYS, LEE GREENWOOD—$88,925, 6,403
(10,134), $15, & $10, Nederlander, Merriweather Post Pavillion, Co-
lumbia, Md., July 28.

¢ ARROWSMITH, ORION THE HUNTER—$79,783, 6,560 (9,100),
$12.50 & $11.50, Contemporary Prods., The Arena, St. Louis, July 29.

e LOU RAWLS, RAMSEY LEWIS—$76,685, 5,913 (7,500), $18 & $12,
Brass Ring Prods., Meadowbrook Music Festival, Rochester, Mich., Aug.
3

¢ THE OAK RIDGE BOYS, LEE GREENWOOD—$71,685, 5,452 (6,637)
$13.50 & $11.50, Stage One Entertainment, Stabler Arena, Bethlehem,
Pa., July 26.

¢ TOM JONES, GEORGE WALLACE—$64,174, 4,816 (6,551), $18.50
& $11.50, Southern Promotions, Chastain Park, Atlanta, two shows,
Aug. 5.

e DIO WHITESNAKE, BLACK & BLUE—$63,396, 5,283 (9,040), $12,
Double Tee Promotions, Portland (Ore.) Coliseum, July 27.

e FRANK ZAPPA—$62,415, 4,161 (5,732), $15, Evening Star Prods.,
Celebrity Theater, Phoenix, July 31.

¢ TOM JONES—$60,120, 4,008 (4,800), $15, Mid-South Concerts,
Mud Island Amphitheatre, Memphis, Aug. 3.

e LEE GREENWOOD, SHELLY WEST, DAVID FRIZZELL—$56,672, 4,229
(6,648), $15.95, in-House, Holiday Star Theater, Merrillville, Ind. two
shows, Aug. 5.

e THE TEMPTATIONS, JUNIOR WALKER & THE ALL STARS—$56,447,
3,889 (5,480), $15 & $13, Contemporary Prods., Orpheum Theater,
Omabha, two shows, Aug. 1.

s GO-GO'S, INXS—$54,722, 4,506 (6,000), $13.25, $12 & $11,
Rock’N'Chair Prods., CSUF Amphitheatre, Fresno, Aug. 4.

¢ MANHATTAN TRANSFER—$54,670, 2,951 (3,000), $19.50, $18 &
$‘1‘6, Entertainment Consuitants, Civic Auditorium, Portland, Ore., July
14.

¢ GEORGE JONES, STEVE WARINER, THE JUDDS—$54,418, 4,973
(26,200). $11.50, Stellar Entertainment, Louisville (Ky.) Gardens, Aug.

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Box-
scores are complled every Tuesday. If you wish to file your concert report, please call Louise Zepp in
Nashville at (615) 748-8129; Ancil Davis in New York at (212) 764-7314; Linda Deckard in Los
Angeles at (21 3) 859-5338; or Melinda Newman in Chicago at (312) 236-2085.

EVERLY BROTHERS

Pier 84, New York
Tickets: $10

Perhaps everyone who anticipated the return
of the Everly Brothers had caught the duo's
HBO special, or perhaps the early starting time
on a weeknight was inconvenient, but the Pier
was less than half full July 24 when the most
popular duo in rock history made its return to
New York after an absence of more than a
decade.

Despite the less-than-impressive  atten-
dance, Don and Phil Everly gave those present
a lesson in vocal harmony they'll never forget.
Opening as they did on their recent reunion al-
bum with "*The Price Of Love," the brothers ran
through seemingly every hit they ever had,
from “walk Right Back," “Claudette” and
"“Crying In The Rain" all the way up to 1967's
"Bowling Green," their [ast top 40 charter be-
fore their highly publicized onstage split in
1973.

The Everlys have had the chance 10 work
with fine musicians through the years, and the
band accompanying them here was no excep-
tion. Guitarist Albert Lee is well known in his
own right, and keyboardist Pete Wingfield
looked like he was having the time of his life.

With that kind of energy behind them, Don
and Phil were able to perform their hearts out,
making such classics as “Devoted To You"
and “Cathy’s Clown™ sound even more pris-
tine than on the original records. The 1958 bal-
lad *All | Have To Do Is Dream" was especially
immaculate.

The brothers also stuck in a song or two from
their forthcoming PolyGram album (produced
by Dave Edmunds) but stuck largely to their
past accomplishments, which, of course, was
what the audience wanted. This sentiment has
been voiced before, but the Everly Brothers
sounded as if they'd never been away.

JEFF TAMARKIN

THE
HAPPY TOGETHER TOUR

Jones Beach Theater
Wantagh, N.Y.
Tickets: $15

The package tour has been a rock'n'roll sta-
ple—and one of its best bargains—since the
days when Alan Freed used to herd all of his
most popular acts onto a bus and cart them
around the country. It's not as common in
these days of high-budget touring, but the
nearly full house at this outdoor amphitheatre
demonstrated that the concept might just be
due for a revival in our inflationary times.

And revival was the key word, as five acts
whose roots were in the mid to late "60s pre-
sented hit after hit on July 28.

Opener Spanky & Qur Gang, featuring
Spanky McFariane {most recently with the Ma-
mas & the Papas), rolled through an innocuous
set of light flower-power anthems such as
““Sunday Will Never Be The Same" and “‘Give
A Damn.’

Next, Gary Puckett came out for a thoroughly
Vegas-ized treatment of his hits “Woman
Woman," ""Lady Willpower" and *'Young Girl,"
as well as a couple of useless covers of easy
listening standards.

The Association, featuring at least four origi-
nal members, were certainly more suited to the
venue, and their renditions of “Windy," “Cher-
ish,” “Never My Love” and “Along Comes
Mary" were wonderful fare for a summer night.

The Turtles, a.k.a. Flo & Eddie, were the ob-
vious crowd pleaser, and for good reason. The
guo was hilarious as it mixed inspired versions
of the Turtles hits “It Ain't Me Babe," "‘She’d
Rather Be With Me," "You Baby” and, of
course, "Happy Together," with side-splitling
mockeries of material by Michael Jackson, the
Doors and others. Howard Volman's “dance
routing™ to last year's "Maniac" was priceless.

Closers Three Dog Night were as slick as
they had been during their heyday, but they
had a tough act to follow. Associated more
with the *70s than the '60s, the group nonethe-
less earned its ovation by giving letter-perfect
workings of such hits as “Eli's Coming,”
‘One,” "Easy To Be Hard" and "Old Fash-
ioned Love Song." At something like 50 cents
a hit, no one was complaining as the show let
out. JEFF TAMARKIN

www.americanradiohistorv.com

Talent In Action

DIFFORD & TILBROOK

Ritz, New York
Tickets: $14.50

“This is not Squeeze, Part Two; it's Difford &
Tilbrook, Part One," Chris Difford announced
at the duo's Aug. 1 show, and the crowd of
fans, many already familiar with their new ma-
terial, welcomed them enthusiastically. Set up
with a bright five-piece band, they presented a
well-paced 75-minute show that mostly em-
phasized the new but also highlighted the old.

In many respects, Difford & Tilbrook's sound
is close to Squeeze's. As the principal song-
writers for that band, they wrote punchy pop
songs filled with stories of life and love gone
wrong. The new songs cover much the same
ground; Glenn Tilbrook is still singing long mel-
ody lines with lots of lyrics that give way to
more compact choruses, and Chris Difford is
still supporting him with lower harmony. Two
additional backup singers and keyboard play-
ers, two percussionists and a crack bassist al-
low Difford & Tilbrook more room for trickier ar-
rangements and a more dance-oriented
approach than in the past, but the duo's light-
hearted attitude is so basic that their work in
Squeeze, like one's relatives, will always be a
certain influence.

The show opened with two quick songs from

the duo's debut A&M album, “Difford & Til-
brook™: “Man For Ail Seasons"” and *Picking
Up The Pieces." Tilbrook sounded as appeal-
ing and assured as ever, and he and Difford
really seemed to enjoy being on stage and
dancing, especially during the extended **Ac-
tion Speaks Faster."

Also tun was a version of “Band Of Gold,"
which suits Tilbrook's voice well. The more se-
rious numbers, though, especially “The Apple
Tree™ and "On My Mind Tonight,” were less
successful, thanks in large part to poorly exe-
cuted synthesizer and harmony arrangements
and sound mixes; when Tilbrook's verses are
unintelligible, much is lost.

Only four songs from the Squeeze songbook
were performed, including "*‘Woman's World™
and "Black Coffee In Bed.” *"Messed Around”
was the first encore. While the rest of the band
remained offstage, the two frontmen picked out
a snappy rockabilly arrangement on their gui-
tars that was delightful in its simplicity and spir-
it. “Tempted" closed the show on a very good
note, with Tilbrook's voice still sounding vibrant
and Difford looking extremely pleased by the
show's obvious success. For both the audi-
ence and the band, it was a warm and friendly
return.

14 Karat Soul, a nine-piece rock'n’roll and
doo-wop outfit, opened the show with an ener-
getic set which, while much less corny, was
quite like @ Sha Na Na special. KATHY GILLIS
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November 16 & 17
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George Duke Set To ‘Do A Job On Myself’

By ETHLIE ANN VARE

LOS ANGELES—When Deniece
Williams’ “Let’s Hear It For The
Boy” reached No. 1 on the pop, black
and dance/disco charts, producer
George Duke added two more jewels
to his chart crown.

As a producer, he had already
topped the black and adult contem-
porary charts with A Taste Of Hon-
ey’s “Sukiyaki,” and as an artist he’d
topped the jazz chart with “The
Clarke/Duke Project,” his collabora-
tion with bassist/vocalist Stanley
Clarke.

Now, the 38-year-old keyboardist/
vocalist is trying to step back from
producing, to concentrate on making
hit records of his own. “I’'m going to
pull everything I've gotten from pro-
ducing No. 1 records, and try to in-
corporate that and really do a job on
myself,”” says Duke.

Even though Duke has just re-
leased an album, “Rendezvous,” he’s

already looking ahead to the next.
For one thing, the new album is the
last in a long-standing Epic contract.
He figures he’ll garner better promo-
tion with his first album of a five-year
deal with Elektra.

But, before he gets to that, he has
to complete production on albums by
Jeffrey Osborne, Stephanie Mills,
Kenny Loggins, Melissa Manchester,
French vocalist Katia and Canadian
artist France Joli.

“I'm trying to produce fewer re-
cords,” Duke says, “but it doesn’t
look that way at the moment. Get
one hit, and you can keep busy for
two years as a producer.”

Duke says he almost didn't take on
“Let’s Hear It For The Boy.” *“Nie-
cey got me together with (songwrit-
ers) Dean Pitchford and Tom Snow,
and they played this song. I sort of
looked at Niecey and said ‘I’m not so
sure about this one.” But she loved it,
and really wanted to do it. I said
‘What am I going to do with this

song?"”’

What he did was to give it a Latin
influence—and turn it into a cross-
over smash. Crossover is Duke’s
specialty.

“Occasionally, I'll find a record
that is so obviously a ‘black’ record
that you have to gear it that way,” he
says. “But nine times out of 10, I try
to have a universal appeal. There’s a
paranoia that if you go with a black
producer, it’s going to be an r&b
product. It’s not necessarily that
way. Talents criss-cross, and they
should criss-cross.

“Working with a Melissa Man-
chester or a Kenny Loggins,” he con-
tinues, “I want to change up and see
what kind of challenge it is to pro-
duce a white pop artist. To take a
black artist and make them pop is
one thing. To take a white pop artist
and do something out of their ele-
ment—that’s  another kind of
challenge.”

Eddie & The Tide Making Splash In Bay Area

By JACK McDONOUGH

SAN FRANCISCO — Based on
early reaction to Eddie & the Tide’s
debut album, the Santa Cruz-based
quintet may well follow Huey Lewis
& the News as the next big group out
of the Bay Area.

Local chain retail buyers and AOR
programmers are using words like
“overwhelming” to describe response
to the Tide’s album *“I Do It For
You” and its initial single pick, “Till
I Can’t Run No More.”

Lee Houskeeper of the band’s
management company, Keystone
Family Management, says that
copies of the album have been
pressed in increments of 5,000, and
that the company is about to go to a
20,000 total on the album to satisfy
demand.

Robin Cohn of the San Rafael-
based distributor City Hall, which is
handling the record, notes: “This al-
bum is moving much faster than any
other independent release I've ever
had. And this has happened with no
advertising. Once advertising and ra-
dio play and in-store play all click in,
I feel pretty sure the album could sell
30,000 copies by the end of the year.”

The object of this attention is a
quintet headed by rhythm guitarist
and lead vocalist Steve “Eddie’ Rice,
who writes all of the band’s material.
The 10-song album was produced for
the Keystone-linked Spin label by
Bobby Corona and Richie Corsello at
Fantasy’s Studio D under terms of a

Unsurpassed i Quality

GLOSSY | ...
PHOTOS "

1000 POSTCARDS $165.00
$32.95

§98

__per 100

$425
per 1000

$240

100 810

CUSTOM
COLOR PRINIS
CQLOR LITHO
COLOR

POSTCARDS per 3000

MOUNTED 20"%30" 30X40"
ENLAFGEMENTS $25.00 $40

) /
= ' 2 R "
P_hofogm@eu'
165 WEST 46th STREET, K.Y, |

(212) 382-0233

Spin/Fantasy production deal (Bill-
board, Feb. 11).

Five of the songs had previously
been available on either a 12-inch sin-
gle or a six-song EP. Most of them
had received strong local airplay,
while a video of “Running Wild,
Running Free,” directed on a shoe-
string budget by Rod McDonald,

earned the Tide a second place finish
in the March national finals of
MTV’s “Basement Tapes.”

In recent months, the band has
consistently drawn sellout crowds to
its local nightclub shows, and has
toured in the Northwest with Huey
Lewis & the News.

Fate, Good Timing Prompt
Orlando’s Return To Vinyl

By RUSSELL SHAW

ATLANTA—"After hearing most
of the cuts on the album, people are
saying to me, ‘We never knew you
could sing,’” says Tony Orlando
about the response being generated
by his just-released ‘‘Orlando &
Wine” on Triad Records, a new com-
pany headed by former Capricorn
Records president Phil Walden.

This collaboration with singer/
songwriter Toni Wine marks Orlan-
do’s return to recording after several
years of nightclub work, plus the
starring role in the Broadway musi-
cal “Barnum.”

“Some people may have lost track
of me,” he admits. “But I've had a
road band for 11 years, and I've been
making more money in the last five
or eight years than I did when I was
hot.”

A combination of fate and good
timing gave Orlando the new oppor-
tunity with Triad. “We were working
in Vegas,” he recalls, “and Toni
Wine was there with (her husband)
Chips Moman, while Waylon Jen-

ROSY FUTURE-—Rosey Grier visits

nings (who is produced by Moman)
was working across the street. They
closed and came over to see me.
They’re both old friends whom I've
known for 16 or 17 years.

“They came to see me after the
show,” he continues, “‘and brought
(producer) Brooks Arthur along.
Brooks mentioned to Chips that it
would be a good idea if we would go
into the studio together, but I didn’t
take that too seriously until they
called me a couple of months later. I
went to Nashville with Brooks, and
Chips was there with Toni. It started
out as a friendly get-together and
ended up, ‘Let’s make a record.” ”

The new project features several
songs from Orlando and Wine, both
individually and collectively. (Wine's
hits include the Mindbenders’
“Groovy Kind Of Love” and Sonny
Charles’ “Black Pearl.”)

“We had a lot of fun making this
record,” Orlando says. “There’s

enough magic between Toni and me
that I hope this is the beginning of a
long association.”

Enigma act Stryper backstage after

their show at Hollywood's Roxy. The common bond between the football

legend and the heavy metal outfit is dhristianity, both parties being true

defenders of the faith. Shown from left are Strypers Tom Gaines and Rob-
ert Sweet, Grier, and group members Michael Sweet and Ozzie Fox.
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BACK, BACK, BACK—Phil and Don Everly reunite for a concert at New
York’s Pier 84. Review, p. 29. (Photo: Chuck Pulin)

Three Talent Agencies In
Merger To Form Triad

LOS ANGELES—Three major
independent talent agencies here,
representing separate but adjacent
client bases spanning a broad range
of talent markets, are merging to
form Triad Artists Inc. The new firm
will begin operations Sept. 1, with ex-
isting business auguring a combined
annual gross potential of $175 mil-
lion, according to principals.

Linked in Triad are Regency Art-
ists Ltd., with an existing base in per-
sonal appearances, music and variety
television; Adams, Ray & Rosenberg,
specializing in literary clients and tv/
motion picture packaging; and Da-
vid, Hunter, Kimble, Parseghian &
Rifkin, with a roster of motion pic-
ture, television and stage clients. In a
formal release outlining the merger,
the parent firms are described as Hol-
lywood’s three largest independent
talent agencies.

Construction is underway in newly
leased space in Century City, where
Triad will occupy the entire 16th
floor of an office complex at 10100

Buckingham Into
‘High-Tech Folk’

® Continued from page 28

her vocal approach, in her case by
not singing at all.”

As for management, he’s excited
about his new deal with Michael Bro-
kaw at Kragen & Co. While still
good friends with former manager
Irv Azoff, Buckingham theorizes
that the current MCA Records chief
**was sort of coming to the end of his
rope” as a manager. “He had already
signed Stevie (Nicks). I don’t think
he was too interested in me personal-
ly. But, at some point in time, when I
was looking for a solo deal, he said, ‘T
can get you one at Elektra.’”

Buckingham’s hopes for the new
album’s fate are buttressed by his
work on the first video clip, for which
he helped guide conceptual develop-
ment. But he downplays the likeli-
hood of any live work, citing both the
intricate production sound of the
songs and his reluctance to rely
heavily on his Fleetwood Mac
material.

Santa Monica Blvd. The actual move
to the new headquarters is scheduled
for Oct. 1. New York offices will be
temporarily located at DHKP&R’s
current offices at 165 W. 46th St.,
with negotiations said to be under-
way for larger Manhattan quarters.

Regency Artists was founded in
1974 and is now headed by Richard
Rosenberg and Peter Grosslight. Its
representation of clients in music, va-
riety tv and recording includes musi-
cal acts in rock, pop, black, country,
jazz, gospel and comedy. Adams,
Ray & Rosenberg, originally formed
in 1964 by Sam Adams, Richard Ray
and Lee Rosenberg for representa-
tion of writers, has since expanded
into television and motion picture
packages as well as representation of
directors and production companies
in those areas. It also pioneered in
home video packaging for pay and
cable outlets.

David, Hunter, Kimble, Parsegh-
ian & Rifkin was created in 1982 via
the merger of three existing stage,
film and tv agencies: the Jeff Hunter
agency, formed in 1953; Arnold Rif-
kin and Nicole David’s Rifkin-David
Agency; and the Kimble-Parseghian
Agency, founded in 1978 by princi-
pals John Kimble and Gene Parsegh-
ian. Kimble-Parseghian was
launched in New York, with the oth-
er two eventual merger partners
based here.
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Iron Maiden Brings Its Elaborate Show To Poland

LONDON—British heavy metal
outfit Iron Maiden became the first
Western act to take all its stage tech-
nology to Poland when it kicked off a
300-date 13-month world tour in
Warsaw Thursday (9).

Maiden’s record company, to be one
of the most spectacular ever de-
signed. It was transported to Poland
with equipment and personnel in a
convoy of six trucks and five buses.
“The Polish authorities had been

The stage set is said by EMI, Iron

interested in the group for many

months,” says John Jackson of the
Fair Warning Agency, which orga-
nized the tour.

The world trek takes in Europe,

North and South America and parts
of Asia, including Tibet.

r= @
wseks = o Weeks
week | Wask | chart | TITLE(S), Artist, Label Wesk | Waek
1 A B SRR
er Bros. 2510 - 42 |43 | 5
(2)| 7 | 7| HIGH ENERGY-Evelyn Thomas~(12 Inch) TSR
Records TSR 833 SN & I
3 | 4| 7 | MYHEARTS DIVIDED-Shannon—(12 Inch)
Mirage/Atlantic 96937 e
4 | 1 |10| BREAKIN'..THERE'S NO STOPPIN US-Ollie &
Jerry—(12 Inch) Polydor 8217081 6413
5 5189 YOUR LIFE-Konk—(12 Inch) Sleeping Bag
SLX009 59 | 2
(8)| 8 | 5 | STATE OF SHOCK-The Jacksons—(7 Inch)
Epic 3404-503 47 135 | 6
(7)| 9 | 6 | DANCING IN THE DARK-Bruce Springsteen- |
(12 Inch) Columbia 44-05028 a8 |42 | 6
12| 7 | CARIBBEAN QUEEN (No More Love On The 49 |24 | 11
Run)-Billy Ocean—(12 Inch) Sive/Arista
JDI-9215 —
(@) 10| 8 | 99 1/2-Carol Lynn Towne-Polydor (12 Inch)
881-0091
54 | 2
11| 7 | IF THIS AIN'T LOVE-Jay Novelle (12 Inch)- 2
Emergency EMDS 6544
(A1)| 14 | 5 | GHOSTBUSTERS-Ray Parker, Jr.-(7 Inch) (2|55 | 2
Arista AS1-9121 @
(12)| 13| 8 SlfCl:] A SHAME-Talk Taik—EMI-America (12
nch) SPR0-9155
13 | 3 | 11| WHEN DOVES CRY—Prince—(12 Inch) Warner
Bros. 20228
20| 4 | NO FAVORS-Temper—(12 Inchy MCA 23506  |(3%5)
(15){ 17 | 5 | MUSIC IS THE ANSWER—Colonel Abrams~(12
Inch) Streetwise 2235
16 | 6 | 10 | CLOSE (TO THE EDIT)-Art Of Noise—(7 Inch) | §7
Island 7-99754
(17)| 27 | 5 | SHOOT THE MOON—Patti Austin—(12 Inch)
Qwest 20235
18 |18 | 7 DR. BEAT-Miami Sound Machine-(12 Inch)
Epic 59-05023
19 |19 1 7 | INFATUATION-Rod Stewart—(LP Cut) Warner
Bros. 25095
20 (21| 8 | TOUCH DANCE (EP)-Eurthymics—RCA
CPL1-5086 61
(21){50 | 2 | THE MEXICAN-Sellybean—(12 Inch)
EMI-America EMI-V7831 (62)
(22)|28 | 4 | YOU KEEP ME COMING BACK-The Brothers
Johnson—(12 Inch) A&M SP12102
23 [23 | 7 | MY MALE CURIOSITY—Kid Creole &
| Coconuts—(7 Inch) Atlantic 7-89664 64 31| 7
24 |16 |10 | CRASH GOES LOVE-Loleatta Holloway—(12
Inch) Streetwise SWRL 2230 70 | 3
26 |25 | 5 | CROSS MY HEART—Parking Meter—(12 Inch)
Atlantic 0-86945 66 (66 | 2
52 | 2 | SETIT OUT-Midway—(12 Inch) Personal
P49811 67 1331 7
27 |26 |13 | 1 CAN DREAM ABOUT YOU-Dan Hartman—
(12 Inch) MCA 23502
, 68 |56 |15
30 | 7 | BEAT STREET STRUT-Juicy—(12 Inch)
Atlantic 86943
; 69 (60 | 3
29 [29 | 7 | GUILTY-Hotline~(12 Inch) Memo 18 = Was.l 1
32 | 3 | U-TURN-Jimi Tunnell-(12 Inch) MCA 23505 71 |62 | 10
(31)[39 | 3 | YOU GET THE BEST FROM ME-Alicia Myers— | 72 |72 | 12
(12 Inch) MCA 23511
32 |22 |12 | DON'T GO LOSE IT BABY-Hugh Masekela- 73 |38 |10
(12 Inch) Jive/Afrika JD1-9194
(33)(36 | 5 | RELEASE YOURSELF-The Aleems—(12 Inch) 74 |48 | 15
NIA NI-1241
34 [15 [10 | N THE HEAT OF THE NIGHT—Klinte Jones— 75 15119
(12 Inch) Oh My! OM 4009
(::) 41 | 4 SHE BOP-Cyndi Lauper—(12 Inch) Portrait |
4R 905011 76 |47 1
36 |37 | 5 | WITH ALL MY LOVE—Barbara Roy—(12 Inch)
! Ascot 105 77 17516
37|46 |3 | | SEND A MESSAGE-INXS-(7 Inch) Atco
99731
38 |34 | 5 | DON'T WANT YOU TO BE-Rama(12 Inch) acl e |6
Sugarscoop SS429 |
57 | 3 | CLUB UNDERWORLD-Cerrone—(12 Inch) 79 | 65 (10
Personal P 49809
40 (40 | 4 | BABY DON'T BREAK YOUR BABY'S HEART- | 80 |63 | 7
Kashif—(7 Inch) Arista AS 19200

chart | TITLE(S), Artist, Label
| TITLE(

WITH ALL MY MIGHT/PROGRESS-Sparks—
(12 Inch) Atlantic 86939

BREATHLESS-Richard Burgess—(12 Inch)
Capitol v-8591

JAMMIN’ IN MANHATTAN-Tyzik—(12 Inch)
PolyGram 8217951

HEAVEN IN WAITING/2000 LIGHT YEARS-
Danse Society—(12 Inch) Arista AD1-9205

I'VE GOT THE HOTS (FOR YOU)-Three
Mitlion-(12 Inch) Cotillion 96932

WHAT'S LOVE GOT TO DO WITH IT-Tina
Turner—(12 Inch) Capitol V8597

TO THE BONE-Nona Hendryx—(12 Inch) RCA
PD-13829

OUTRAGEOUS-Lakeside—Solar ED 4984
BOYS DO FALL IN LOVE—Robin Gibb—(12
Inch) Mirage 0-96940

HE'S A REBEL-Holly Oas—(12 inch) DND
DD105

JUST THE WAY YOU LIKE IT-The S.0.S.
Band-(12 inch) Tabu 42905031

BLOCK PARTY-Stacy Lattisaw & Johnny Gill-
(7 tnch) Cotillion 7-99725

BREAKER'S REVENGE-Arthur Baker—(12
Inch) Attantic 86931

BREATHLESS—Figures On The Beach—(12
inch) Metro-America MA 1004

WO0O0D BEEZ-Scritti Politti—(12 Inch) Warner
Bros. 20225

THESE THINGS HAPPEN-David Van Tighem—
(12 Inch) Warner Bros. 20234

BODY HARMONY-J. Bird—(12 Inch) Warrior

LET'S GO CRAZY-Prince—(7 Inch) Warner
Bros. 29216

RELEASE THE TENSION-Circuit—(12 Inch)
4th & Broadway BWAY 405-A

TATTERED DRESSES/(DON'T LOOK NOW)-
Torch Song—(12 Inch) L.R.S. SP70978

WHEN 1 HEAR MUSIC-Debbie Deb-(12 Inch)
Sunnyview SUN-413

UNDER THE COVER OF DARKNESS-Alicia
Bridges—(12 Inch) Second Wave LP22005

NIGHTIME-Pretty Poison—(12 Inch) Svengali
SR8403

YOU CAN'T GET WHAT YOU WANT-Joe
Jacksan—(12 Inch) A&M 12098

INVISIBLE LOVE/SEX DANCE-Lisa—(12 Inch)
Moby Dick BTG 1036

DANCING IN THE STREETS-Bon Rock—(12
inch) Earth Tone ET-1204

THAT'S THE WAY [ LIKE 1T-Dead Or Alive-
(12 Inch) Epic 49-05012

The Ghost In You/HEARTBEAT-Psychedelic
Furs—(12 tnch) Columbia 44-4984

17-Rick James—(12 Inch) Motown 4522MG

DANCEABILITY-APB—(12 Inch) Import

THE LEBANON-Human League-(12 Inch)
Virgin/A&M 12101

TAKE A CHANCE-Nuance featuring Vikki
Love—(12 Inch) 4th & Broadway BWAY-403

DISSIDENTS-Thomas Dolby—(12 Inch) Capitol
V08594

BLACK STATIONS, WHITE STATIONS-
M+ M—(12 Inch) RCA PW13802

ONE STEP UP, TWO STEPS BACK-Betty
Wright—(12 Inch) Jamaica JR 9002

LEGS—Z Z Top—(12 Inch) Warner Bros.
WB-20207

LET'S MAKE LOVE TONIGHT-L'Amour
Featuring Krystal Davis—(12 Inch) Broccolli
Rabe 14-2050-12

DARLING DON'T LEAVE ME-Robert Gorl-
Elektra (12 Inch) 066963

DOCTCR! DOCTOR!-Thompson Twins—(7
Inch) Arista AS 19209

PEOPLE ARE PEOPLE-Depeche Mode—(12
tnch) Sire 20214

Compiled by the Music Popularity Chart Dept. of Billboard from a nationwide club survey of the most requested dance songs.
(O Bullets are awarded to those products demonstrating the greatest gains in audience response this week.

* non-commercial 12-inch

Dance Trax

Singles: The writer is rushing through descriptives again, but certainly the
listener should not when sampling the avalanche of new product.

Jocelyn Brown appears on her fifth single this year in “‘I Wish You Would,”
which is the official Vinyl Dreams followup to “Somebody Else’s Guy.” As be-
fore, she’s handling a fine, hookish song with raw elegance and the uninhibited
emotion everyone finds so cathartic in her work. Four stars . . . Janet Wright’s
“I Can’'t Take It” (Cotillion 12-inch) is also a new-soul killer. It’s right on the
border betweeen disco and funk, and sustained through marathon-length mixes
by musical variety and Wright's singing. John Morales and Sergio Munzibai
produced, arranged and mixed . . . Jellybean’s much-anticipated revival of “The
Mexican” (EMI America 12-inch), already charting and a New York sales
breakout, does full justice to today’s sounds in its electronics, and to the early
*70s original by the appearance of Babe Ruth vocalist Jenny Haan.

* * X

Pop: We could be witnessing another all-dance pop top 10 sometime next
month, judging from the flood of major artist releases and remixes. Peter Wolf’s
“Lights Out” (EMI America 12-inch), as remixed by Francois Kevorkian, is
harder and bumpier, with clear allusions to K.C. and Instant Funk; the break-
dub contains all new vocal material . . . Billy Idol’s modified beat-box “Flesh
For Fantasy” has been lengthened to seven minutes in a mostly instrumental
mix on Chrysalis promo 12-inch . . . A Flock Of Seagulls emerge fom the foggi-
ness of their last album with “The More You Live, The More You Love” (Jive/
Arista 12-inch), more definitely in the dancey mode of their 1982 hit singles . . .
Naked Eyes’ *“(What) In The Name Of Love” (EMI America 12-inch) bridges
hip-hop and pop as well and as lucidly as any Human League record; Arthur
Baker produced . . . Donna Summer’s “There Goes My Baby" (Geffen 12-inch)
in its present form is primarily a radio record, at just over four minutes; it is,
however, among the most interesting vocal interpretations in her recent work.

* A K

Underground: Arthur Baker’s own ‘‘Breaker’s Revenge” (Atlantic 12-inch) is
now available in two long mixes, re-edited by Tony Moran and Albert Cabrera;
we say bravo to Gavin Christopher’s James Brown impression. (Incidentally,
Brown's “Sex Machine” has been redone by the Flying Lizards in exactly the
same style as their infamous novelty hit “Money”’; in addition, tests of the James
Brown/Afrika Bambaataa record were promised for this week.) ... Kurtis
Blow’s “Eight Million Stories™ (Mercury 12-inch) is his toughest, most authori-
tative rap in some time; he’s joined midway by Run-D.M.C. in a cameo
appearance.

x K* K

Briefly: Sheryl Lee Ralph’s ““In The Evening” (New York Music 12-inch) is a

classy Trevor Lawrence production; it has an obvious slot in gay locations, but
(Continued on page 32)

DISCO/DANCE 12'' —
U.S. & imports

We have a complete selection of all U.S. re-
leases and all import disco records. We also

WHOLESALE FOR STORES)
export to foreign countries.

USA - Canada - England « Germany
ltaty - France « Holtand

Some of our brand new releases are:

U.S. & Canadlan 12” European 12" Import LP's
Gonna Get Along Without You Now
My Love—Lime (1884)—Viola Wills Boystown Gang
Touch Me—Fonda Rae Call Mo Mr. Telephone—Answering Lime—Sensual Sensation
Beat Of The Night—Maggie Service Crucial—Electro #2
We Can Make t—Purpie Flash Tonignt—Martene Ricc ERC Energy LP
Jat Boy Jet Gir—Elton MoteHo Love Sensation—Sammy Barbot
Monster Rock—Something and Tittle Tattie—Bari Centro lassics
Anything Guitty {remix)—Hotline Disco C
Dragon Lady—Yukihiro Takanawa Him—Simone

Bom To Be Alive—Patrick Hemanadez
Do You Love What You Feer—Rufus
Sax Machine (11 min.}—James Brown
Move On Up (remix)—Destination
She Has A Way—Bobby O

Feeol's Like I'm In Love—Kely Marie
Hit And Run—Loleatta Hotloway

La Bamba—Antenio Rodniguez
Break—Katmandu

Hit And Run Lover—Carolt Jiarm

Let's Start To Dance—B8ohannon

Do Whatcha Gonna Do—Tony Baxter

Set it Qut—Midway

Run For Your Lite—Blind Date

ABC's Of Love—WOW

Invisible Love (remix)—Lisa

Scratch Motion—Tripie Threat 3

He's a Rebei—Holly Oas

Once Is Not Enough—Oh Romeo

Letter From My Heart—Steve Allen

| Only Have Eyes For You—Bonnie
Forman

Whatever | Do—Hazel Dean

Caught In The Act—Eriens Bentiey

Maybe This Time—19884—Norma
Lewis

Hey Hey Guy—Ken Lasiow

Foliow Me—Bianca Boneti

Got To Have Your Love—Velvette

Break Me {remn}—Charade

Breakout—Kelly Mane

Watch Out (remix)—Doctor Cat

Invitation—Lite Force

Dance Party—Biue Lazer Mix Energy Babe, We're Gonna Love/You're My
Sky High—Tammi Lee Maglclon—thmo
The Beast In Me—Silence Two RS\ marymone;

Goddess of Love—Sois De La Vie

IMPORT O DISC RECORDS

7 J

L

www.americanradiohistorv.com

Another reason why dance music
professionals read Dance Music Report

Why are more and more dance music professionais and record retailers turning to
Dance Music Report? Because they trust DMR to provide the most accurate and
comprehensive listings of the latest domestic and import dance releases.

Dance Music Report’s in-depth reporting is how thousands of disc jockeys from
coast to coast monitor the pulse of today’s dance music market. Subscribe today.
See why serious disc jockeys won't spin without us.

1 year-25 issues

0 U.S. $35.

0 Canada/Mex $40.
0O international $80.

Please include your name, address, zip code
and occupation on a separate sheet of paper
with your remittance. All subscriptions paid
in U.S. dollars.

DANCE MUSIC REPORT
Keeping you # 1

210 E. 90th St., New York, N.Y. 10028 {212) 860-8580
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Talent

THE COYOTE SISTERS

As the Coyote Sisters’ Morocco
debut “Straight From The Heart
(Into Your Life)” howls its way to 75
on the Hot 100, two tales emerge re-
lating the origins of the group’s
name. One cites the spiritual symbol-
ism of the animal’s role in American
Indian lore, while the other attributes
the moniker to the comments of a
friend who caught one of the trio’s
early rehearsals.

Each Coyote has a long list of
credits. Renee Armand and Leah
Kunkel have solo albums to their
name, while Marty Gwinn has a duet
album out with Randy Bishop. Indi-
vidually, the three have toured and
recorded as backing vocalists for
James Taylor, Jackson Browne, Arlo
Guthrie, John Denver and several
others. Gwinn and Kunkel (sister of
the late Cass Elliot and ex-wife of
drummer Russ Kunkel) are both
mothers, and Armand, a prolific
songwriter, is writing a novel in her

New On The Charts

spare time.

The single is the first from their
self-titled debut album, which was
overseen by Tony Berg. Known as
the fourth Coyote Sister, the compos-
er/arranger is noted for his work
with Bette Midler, Smokey Robin-
son, Harry Chapin and others.

The Coyote Sisters are managed by
Tim Neece, (818) 839-1102.

THE BANGLES

The Bangles’ Columbia debut “All
Over The Place” has found a home
for itself on the pop album chart,
where it moves up to 157.

The guitarist/drummer team of
sisters Debbi and Vicki Peterson re-
cruited guitarist Susanna Hoffs and
bassist Michael Steele in 1981 and
toured the club/private party scene
in their hometown of Los Angeles.

Operating then simply as the
Bangs, reflecting the foursome’s af-
fection for mid-’60s attitudes, the

® Continued from page 31

Dance Trax

may also have pop potential in Britain, where disco (under the tag “high ener-
gy”’) has made some sort of fashion comeback ... Herbie Hancock’s “‘Hard-
rock” (Columbia 12-inch) is conceptually identical to “Rockit” and should ben-
efit from the high media profile he’s achieved in the last few months ...
Stephanie Mills’ **Medicine Song” (Casablanca 12-inch) is right in the modern
dance and r&b pocket, with its skillful high-tech funk production by Hawk Wo-
linski of Rufus . . . Dan Hartman’s “I Can Dream About You,” already in the
top 10, has been redone by Larry Levan in a heavier mix with numerous added

cross-rhythms.

group was discovered by local rocker
Rodney Bingenheimer, who put a
Bangs cut on his weekend radio pro-
gram. The song interested Personal
Direction management and the
Faulty Products label, for whom the
Bangs became the Bangles, recorded
an EP in three days and undertook a
six-month tour.

The EP got airplay in the right
places and led the group to Colum-
bia, where they signed a year ago.
The album was produced by David
Kahne, known for his work with Ro-
meo Void, Rank & File and Transla-
tor, and sports the single and video
“Hero Takes A Fall.”

The Bangles are managed by Los
Angeles Personal Direction, 8033
Sunset Blvd., #8353, Los Angeles,
Calif. 90046.

Billboard.

VIDEO MUSIC

CONFERENCE
Nov.15-18, 1984
Sheraton Premiere Hotel

Universal City, California

Corporate giving,
Without it a lot of
important things
might go
outof business.

A lot of organizations in a lot of
different fields could barely exist
without help from corporations.

Schools, job training pro-
grams, the arts and more.

To their credit, a great many
companies realize this.

Every year for the past ten
years, corporate giving
has gone up. Regardless
of fluctuations in the
economy. In spite
of unpredictable cor-
porate profits. And
that’s something the I
entire corporate com-
munity can take pride in. And
be congratulated for.

There are so many ways a

B A @ § ~Pubic Service of This Publication
ol Cﬁ ‘) ©1984 The Advertsing Council, inc
0

A

corporation can give. So many
ways to lend a hand.

Whether it's giving money to
a college, makingadonation to a
local hospital, or just giving a kid
a summer job— it makes a dif-
ference.

The fact is, when corporate

giving thrives, so do the organi-
zations it supports.
And everyone profits.

r

Premier

Congratulations

on 20 years of

SUCCESS

Here’s to the next 20

KEVIN JACOBSEN PRODUCTIONS-AUSTRALIA

WWW.americanradiohistorv.com
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PREMIER TALENT:

TWENTY YEARS OF ROCK’'N’'ROLL
By Dave Marsh

How Frank Barsalona parlayed $50 and a vision of what con-
temporary music could become into Premier Talent, an agency
that has shaped the rock music industry.

11
FRANK BARSALONA:
THE LISA ROBINSON INTERVIEW

By Lisa Robinson
Frank discusses the development of the rock promoters net-
work, the inside story on contract negotiations and the parallels
between Frankie Avalon and video.

14
COMING OF AGE

IN THE MUSIC BUSINESS
By Barbara Skydel

From an early Led Zeppelin date promoted by the son of a local
gynecologist to Pat Benatar at Catch A Rising Star and the Pre-
tenders at the Marquee in London, Executive Vice President
Skyde! traces her 16-plus years at Premier and the correspond-
ing changes in the rock industry.

16
TAKING PRIDE IN DEVELOPING

ARTISTS FROM CLUBS TO ARENAS
By Ethlie Ann Vare

Vice President Jane Geraghty talks about tuming “unknown”
acts intc headliners and keeping them there.

l

|

I

18

INSIDE PREMIER
A pictorial look at agents Ken Kohberger, Barry Bell, Tim

[ McGrath and Jorge Quevedo, and the staff at Premier Talent.
]

!

20

SPEAKING FRANKLY
By Peter Rudge

How Jackson Pollock and Willem de Kooning became music in-
dustry superstars, why the smell of marinara sauce is as well
known backstage as once was marijuana, who first realized the
potential of the over-the-shoulder-hold-all bag, and other little
known facts are detailed here.

“i/V_e_t;gt—er’s Dictionary defines Igremier
as the ‘first, and ‘held in high regard’
Smart fellow, that Webster. Love,”

RICK NEWMAN
Manager, Pat Benatar

22

THE TRUE STORY—

NEVER BEFORE REVEALED
SHOCKING FACTS ABOUT

AMERICA’S PREMIER AGENT
By Elliot .. Hoffman

Hoffman waives the attorney-client privilege to divulge the rules
for operating within the star-studded world of Frank Barsalona.
an unexpurgated list of Frank’s vices, the rise and fall of the Phil-
adelphia Fury, and much, much more.

24
PROMOTERS PROFFER
FRANK THOUGHTS

Promoters tender their insight into the success of Frank and
Premier.

www.americanradiohistorv.com

26

MEMOIRS OF A ROCK CRITIC
TURNED SUPERSTAR MANAGER
By Jon Landau

The Boss's manager credits his basic show business knowledge
to his 15-year relationship with Frank.

28

FRANK WORKS IN THE INTERESTS
OF THE ARTISTS HE REPRESENTS
By Bill Graham

Memories of the Fillmore East, how the Who aroused the wrath
of the N.Y.C. Fire Department and landed in jail, and other tales.

3-70
QUOTES

More than 50 friends and associates offer their comments on
Premier’s first 20 years.

l Premier Talent Agency

| 3 East 54th Street,

New York, N.Y. 10022
(212) 758-4900

CREDITS: Special Issues Editor, Ed Ochs, Assistant
Editor, Robyn Wells; Editorial Coordinator, June
Barsalona;, Quote Box Editorial, June Barsalona.
Lisa Robinson, the Premier staff, and Ancil Davis.
an Amusement Business reporter. Jane Geraghty
| feature by Ethlie Ann Vare, a writer in Los Angeles;
| Premier staff photos, Miki Turner: Cover & logo de-
sign, Bob Frissora Design Co.; Interior design & lay-
out, Anne Richardson-Daniel.
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HOW ONE MAN’S DREAM CHANGED THE INDUSTRY

PREMIER TALENT:
Twenty Years of Rock ‘N’ Roll

By DAVE MARSH

Remier Talent was founded because
Frank Barsalona had a vision of what contemporary
music could become—and because he had been
frustrated during his tenure as an agent at GAC,
then one of the two biggest agencies in the busi-
ness, in his attempt to give it that chance.

“When [ first started to become an agent,” Barsa-
lona remembers, "contemporary music was the
armpit of the business. You used a hit record as, at
most, a first stepping stone to television or motion
pictures. And that wasn’t just at the agencies—that

"I have had the good fortune
to know Frank Barsalona for 20
years and during that time, my
respect for him, both as a busi-
ness associate and as a friend,
has grown exponentially. To
those who have had the pleas-
ure of working with this gentle-
man, it comes as no surprise
that Premier has become sy-

nonymous with the best the
booking/talent field has to
offer”

DAVID GEFFEN

was also the thinking of even the managers. A hit
record was useful only to get you bookings on the
Ed Sullivan Show, at the Copa or in casinos.”

The result was a system in which talented per-
formers were quickly overexposed or directed to-
ward areas outside their real strengths. Barsalona

www americanradiohistorv.com

and managers he was working with because he gen-
uiely liked the music. And so he dreamed his dream
cf a different kind of agency, one that would be ca-
reer-oriented, productive and cooperative, rather
than adversarial. ‘I would not approach the act as
an agent per se, but with the long-term outlook of a
manager, almost—not just exploiting the situation,
but building the acl. Not doing things merely for im-
mediate money, but doing what was most important
career-wise."'

At the outset, Barsalona was idealistic to the
point of reckiessness. ‘I had this utopian thought:
‘Why contracts? If you do the job,’ | thought, ‘the act
should never want to leave you." " As he soon
learned, ot course, that didn’t prevent an agency
from havirg its client roster raided, and the policy
was soon dropped. (Today all of Premier's acts
have signed contracts.) But the concept was worth
trying, and it was part of the initial Premier philoso-
phy to engage in just such experiments.

“My argument was that if treated legitimately, the
contemporary music business was legitimate on its


www.americanradiohistory.com

Congratulations on 20 years of being the industry’s leading performer.

From Columbia Records and our premier talent at Premier Talent.
The Boomtown Rats, Dave Edmunds, Steve Forbert, Journey,
Judas Priest, Eddie Money, Santana, Steve Smith,
Bruce Springsteen & The E Street Band.

) o “Commbia” ‘9 are trademarks of CBS Inc. © 1984 CBS Inc.
www.americanradiohistorv.com
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own terms. When Premier started and did well, the
natural thought from others in the business was
‘When do you get into television and motion pic-
tures?’ But I really did think that that would water it
down.

“Now, the business has caught up to our original
idea—when they talk about how important having a
soundtrack is to a motion picture today, ! think
well, they've finally understood. But then, | start to

"Frank did so much for us at
the beginning of our career in
America, by giving us advice
on all aspects of our work, and
the help was invaluable. In
fact, Premiler gave us much
more than any normal agency
would have given, and [ would
go so tar as to say that they
were instrumental in helping
The Who become an interna-
tional act”

ROGER DALTREY

worry that they'll burn out the acts so quickly . . ."

Of course, over the years, Premier has had a
hand in negotiating many agreements in movies, TV
and elsewhere for its clients. Still, Barsalona stress-
es, “We're a full-service agency, but only as it ap-
plies to our primary interest in an artist’s musical
career.”

In order to appreciate how radically different that
attitude is from what once existed, it's important to
know a bit about the business as it existed before
Premier Talent was formed in 1964. Not only was
there little respect or planning forth-coming from
the talent agencies, there were few experienced
managers capable of regarding musical success as
a long-term proposition. There was no nationa! net-
work of promoters. Most tours took place as part of
package shows in which a dozen or more acts each
recieved a chance to sing a hit or three, but no
chance to establish an identity, or else as long-shot
one-nighters, frequently promoted by fly-by-nights,
so that the act couldn’t count on being paid in full
(or even at all). Coming into town, the performer
would have little or no idea what kind or size of facil-
ity he would be playing, nor what the advance sale

'l teel that a great deal of
our success in the early days
was due to the attention Frank
Barsalona and Premier gave
us. Frank selected the venues
with a shrewd eye and helped
us build our audience and our
markets,

"I always felt that Premier
wdas more interested in nurtur-
ing The Who's career and do-
ing what was right for us, than
by making money on big
grossing tours.”

PETER TOWNSHEND

had been and maybe not even any information on
local record sales and airplay. (The concept of tour
coordination with record labels—much less tour
support—was unheard of.) Sometimes, thousands
would turn up and the act would be paid peanuts; at
other shows, inept promotion meant virtually no
one in the house and the performer would be stiffed
altogether.

And all of this does not concern the conditions
under which the acts made these tours. They trav-
eled by bus and unairconditioned private cars for
hundreds of miles between gigs, eating greasy food
(if there was time to eat at all) and staying in sleazy
hotels. The conditions were so primitive that even
today’s baby acts would be shocked, and it’s safe to
say that any of the first few acts that Premier
signed—some with substantial track records on the

wWwWw.americanradiohistorv.com

Dave Marsh is the author of “Born To Run,” the sto-
7y of Bruce Springsteen, and “‘Before | Get Old,” the
story of the Who.

Billboard charts—would have been thrilled to find a
dressing room stocked with any color M&Ms
whatsoever.

Those circumstances changed as a part of a
lengthy and complex process that involved altering
music, musicians, record labels and promoters, the
kinds of venues and the audiences that came to
them and much else, changes that involved not just
the whole record and music business but all of show
business itself. But if any single organization and in-
dividual were central in that process of change, Pre-
mier Talent and Frank Barsalona are the ones.

In order to make Premier Talent more than a pipe
dream, Barsalona needed to attract not only. acts,
but the right kind of acts. But there were several
disadvantages to his situation. The initial capitaliza-
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tion of Premier was only $50; Barsalona had man-
aged to be fired from his job at GAC, so he had his
unemployment check to live from, but that didn’t
leave a lot of slack for wining and dining influential
managers. Additionally, even though he had worked
with both the Beatles and Rolling Stones at GAC,
Frank Barsalona was not a name agent. “Even
though no one else was doing the job, | didn’t have
the reputation,” he recalls. ‘| was very young and
that made it rough to get acts. Essentially, Premier
was started with acts no one else wanted.” The ini-
tial roster consisted of acts Barsalona had worked
with at GAC: Little Anthony & the Imperials, Del
Shannon, Freddy Cannon, Little Eva, Jimmy Clanton
and such girl groups as the Angels, Chiffons, Shan-
gri-Las and Ronettes. These are storied names of

"There were three outstandingly
important years in our career.

“The first was 1960, when we had
Nat ‘King’ Cole tour for us. This was
the first major tour for a super-name
foreign artist.

"The second was 1966, when we
toured the Beatles.

"And the third was 1971, the year
we had Grand Funk at the Kora-
kuen Baseball Stadium and, more
important, the year we got to know
Frank Barsalona.

“Until 1971, in spite of the Beatles’
success, rock’ really had not hap-
pened in Japan but, thanks to Frank,
we were finally able to break the
ice.

"So, every rock act that has had
success in Japan should, together
with us, really thank Frank for his
major accomplishment. .. that is, if
you can ever find him to thank him”

TATS NAGASHIMA

the early '60s, each of whom made memorable rec-
ords, but none of them was a major live draw and
few had far-sighted managers. Without a steady
stream of hit singles, no one meant very much on
the road. And besides, all were Americans just at
the moment when the British Invasion was squelch-
ing U.S. talent.

Ironically, British talent was to prove Premier’'s
salvation. In the first place, Barsalona remembers,
“The other American agents weren’'t so prominent
over there—I worked on a more equal level in Lon-
don.” Furthermore, Barsalona rapidly developed a
rapport with the up-and-coming British acts and
their managers. Premier's approach was a big ad-
vantage here, as was Barsalona’s personal enthusi-
asm for the new music. The British acts were gener-
ally less eager for nightclub and variety show
success, and hungrier for the kind of authenticity
and credibility as musicians that Premier's ap-
proach would provide.

Another relationship important in Premier's de-
veloping relationship with the British rock business
was Frank Barsalona’s budding friendship with re-
porter June Harris, a British music journalist who
had just moved to America to work on the trade pa-
per Music Business (later incorporated into Record
World). Harris continued as a correspondent for
Disc and Melody Maker, and this meant that she
saw most U.K. acts soon after they hit New York.
Harris’ insight into the British business was an es-
pecially valuable resource for Barsalona (and so
was her personal support, which of course later led
to their marriage).

Premier's breakthrough came as a result of a
meeting between Barsalona and British agent Dan-
ny Betesh, who was in the States trying to secure an
agency and tour for two new acts, Herman's Her-
mits and Freddie & the Dreamers. By mid-'65, Pre-
mier was representing one of the few meaningful

American rock groups, Mitch Ryder & the Detroit
Wheels, as well as a number of soul stars, including
Wilson Pickett, and this gave Barsalona sufficient
clout to phone Dick Clark and arrange for a spot for
the Hermits at the bottom of Clark’s latest Ameri-
can Bandstand package tour. Within a few weeks af-
ter that tour had started, Clark’s own clout had
helped get the Hermits enough airplay for a string
of Top 10 hits. Freddie & the Dreamers also did well

www.americanradiohistorv.com

on the road and had a couple of hits. The fact that
neither act was an obvious winner—the Hermits
and the Dreamers both recycled old music hall
tunes with a rock beat and Freddie Garrity was as
near-sighted and unlikely a pop star as anyone had
seen since Buddy Holly—made Premier seem the
patron saint of British pop, able to work near
miracles.

Yet neither the Hermits ncr the Dreamers offered
the kind of long-term legitimacy that Barsalona was
seeking. And working the Dick Clark package shows
wasn’t an adequate method of establishing musical

(Continued on page PT-42)
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FRANK, I'LL ALWAYS REMEMBER THE FIRST PHONE CALL
| EVER MADE TO ANY TALENT AGENCY, 14 YEARS AGO.

IT WAS TO PREMIER TALENT AND YOU TOOK THE CALL.
ALTHOUGH YOU DIDN’'T PERSONALLY CALL BACK, YOU'VE
CERTAINLY DELIVERED ME SOME OF THE BEST
ROCK’N’ROLL GROUPS IN THE WORLD.

SINCERE APPRECIATION FOR YOUR YEARS OF SUPPORT.

CONGRATULATIONS TC ALL MY FRIENDS AT
PREMIER TALENT AGENCY ON ITS 20TH ANNIVERSARY.

Gk Bt
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FRANK BARSALONA:
The Lisa Robinson Interview

Frank Barsalona has enough stories to fill
several books. His experiences over the past 20
years with acts like The Who, Ten Years After, Led
Zeppelin, Jethro Tull, Humble Pie, Peter Frampton,
Bruce Springsteen, The Pretenders, Talking Heads,
Pat Benatar, Cyndi Lauper, Journey, The Clash, Eu-
rythmics, U2, and countless others, are far too nu-
merous to recount here.

In an attempt to reminisce a bit with one of the
best storytellers in the business, we asked Barsa-
lona to tell some of his favorite tales. Space limita-
tions prevented the hysterical story about The
Who's first time in America or what really happened
with Led Zeppelin. But suffice to say that this spe-
cial issue of Billboard is just the first tribute to a
company and a man who many feel invented the
music business as we know it today.

Those other tales will hold for the issue on the
second 20 years.

You have an impressive roster of acts. But when
you started Premier in 1964, there really was no
rock industry to speak of. What do you think were
some of your contributions to creating a rock
‘industry?

FB: To me, one of the most important things about
Premier is not just the acts, but that we developed
the rock promoters as well. Unlike the agencies be-

“I may be the only manager who
actually cancelled an appointment
with Frank. We had set up a meet-
ing, but unfortunately, 1 had to
leave New York beforehand.

“Several weeks later, convinced
that Frank must have thought me a
total flake, I reset the meeting for 3
o'clock in the afternoon. We both
subsequently stumbled out of Pre-
mier’s offices well after midnight,
and | had concluded one of the
most important business deals of
my life.”

PAUL McGUINNESS
Manager, U2

fore, who went to the established promoters, we de-
veloped new promoters, young promoters—like the
Bill Grahams, the Larry Magids, Don Law—people
who did nothing else but rock, and who knew the
music, liked the music, heard about the music. We
worked with and developed this group of promoters

around the country who were interested in the _

music.
When you think of a lot of the acts that you've taken
in the past few years—bands like U2, Eurythmics,
Talking Heads, The Pretenders, Cyndi Lauper . . . sO
many of them weren't big when you started booking
" them.
FB: Most of the times, most of the acts we've had,
we've gotten from the very beginning. That's not
unusual.
What about Springsteen?
FB: Springsteen came from William Morris, but re-
member, when we got him he was in the middle of
that injunction. Mike Tannen called and asked if we
could have dinner, and | asked him what it was
about, and he said he'd tell me at dinner. So Barba-
ra (Skydel) and | went to dinner with him, and we
talked for about three hours before he said any-
thing about Bruce, and finally ! said, ‘Mike, why are
we here?’ | had thought maybe it had something to
do with Pau! Simon, who he also represented . ..
and then he said, ‘what do you think about Bruce
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Springsteen?’ and | said, ‘| think he’s brilliant.’ Prior
to that | had met Bruce for the first time; he had
come down to Philadelphia to an outdoor show we
did at JFK with Yes and Peter Frampton. Bruce was
there with Ed Sharkey, the DJ from Phitadelphia,
and Sharkey came over and said Bruce would like to
meet me and | said I'd love to. And he came over
and we sat down and talked. And at the time he was
going through all those legal problems, hadn't
worked in a long time, and | knew he was feeling
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Lisa Robinson is the interviewer-feature reporter for the USA Ca-
ble Network’s “Radio 1990.” She is also the host/interviewer
for DIR Broadcasting's naticnally syndicated radio show, “‘The
Inside Track.” In addition, she is rock columnist for the New
York Post, the nationally syndicated New York Times Special
Features. Rock Video Magazine, Circus Magazine and news con-
tributor to WNEW-FM in New York City.
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really bad.

So while | didn’t know him, really, | knew of him,
and it was a pep talk primarily, but it was a really
sincere thing. | said, ‘if it takes you another two
years, don't worry about it. You've got enough time
where you can withstand whatever you're going
through, so don't let it get you down and don’t make
a deal that you're going to be sorry for just to get
back into the studio and on the road.” We talked for
about an hour, it was a wonderful conversation, and
the next week Yes was playing somewhere else, and
he showed up again, and that was it. | wasn't pitch-

“We all know Frank’s opinion of
rock artists performing on televi-
sion (not pertaining to clips). In
most cases, he feels it is detrimental
and points to many examples of
ruined careers. ‘Television should
be used sparingly or not at all” Of
course, he takes sole credit for this
strategy, and | think it's about time
he shared the credit with me. You
see, | forced Frank to come to these
conclusions because [ started my
career as his television agent in the
early days of Premier. With the kind
of job I did, he was forced to see
that the lack of television exposure
for an artist didn’t hurt their ca-
reers. It's just like him to turn my
brilliant non-booking into a philos-
ophy and on top of that not give
me any credit—Typical Agent.”

PETER KAUFF

ing Bruce or anything, but the next week | got a call
from Tannen who said that Bruce's contract was up
with William Morris, and they wanted him to re-sign,
but given all the problems he had gone through, he
wasn't about to sign anything with anyone—but the
only person in this business he wanted to sign any-
thing with was me. So that's how we got Bruce.
How many groups do you have that are still playing
in clubs? | mean really, when you think of it ... U2
were at the Ritz, they aren’t anymore, either is The
Alarm, B-52’s, Talking Heads are far too big for
clubs ... sois Cyndi Lauper . ..

FB: Well, she might do it for sentimental reasons,
but she wouldn’t do it because she had to. If she
went back to clubs it would be because she'd like to;
she didn’t even have to play clubs this last time.
How did you get together with her?

FB: Well, Cyndi we've had for some time, because
we had her when she was with Blue Angel.

What happens when bands break up or split into
different factions? Do you have a problem of loyalty,
or deciding which one to continue booking?

FB: No, I've always felt that you really have a moral
obligation if the individual members want to contin-
ue with you. Remember, we had Humble Pie, and
when Frampton left, we felt obligated to represent
him if he wanted to stay with us, and he did.
Basically, you’ve been unwavering about contracts,
always, haven’t you?

FB: No, when we started, | started out very Utopian-
like, | wasn’t going to work with contracts. Because |
thought if you were doing the job, why would any-
one want to leave. And | quickly found out when 1
lost my first couple of acts after doing a spectacular
job, that the reason they leave is that you're doing
such a great job, and that you really need contracts.
Could you give me an example of a time when you
had a problem with a contract?

FB: Well, in 1969 | met with Freddy Lewis, who was
managing J. Geils at the time, and Peter Wolf. And
they wanted us to represent them, but we didn’t

agent yyjja Steddcm

and He"nan’s

Hermitg in 1965

know the act or anything. Still, they seemed like nice
guys, so | said, ‘Inok, tell you what | can dc. [ won't
be able to get tc Boston to look at you, so if you
don't mind, I'll get you a spot at the Fillmore. We'll
leave it at that, and we'll come down to see how it
works out, and if it works out, we'll represent you.'
Now, that's a pretty great showcase—the Fillmore.
And they did sensational, sensational. So we had
this meeting afterwards, and we all knew that we all
wanted them and everything and everyone was hap-
py, and it was really a super first time in New York.

So, | sent them contracts, and in the meantime, |
booked a wonderfu/ tour around the country. On an
act that didn't have a hit record, or anything. Every
place that anyone would, and should, want to play.
And | kept saying to Freddy, ‘where are the con-
tracts?’ And he'd say they're coming, they're com-
ing, and soon it was a week before they're supposed
to start on this tour. And in those days, & record
company would work three or four times harder for

At DIR

Broadcasting’s 1984

President Bob
eyrowity.

“Sometimes ycu don’t get im-
mediate contact with agents, but
with Premier they seem to take
special interest in wanting to make
sure on a personel level that their
artists are happy, and that what
they are doing is good for them.
Also. when things are running
smoothly and you don’t notice
anything getting in the way, then
you know that everything is being
done well, evervthing is taken care
of. We’re just thrilled to be on their
roster. We wanted the best and we
corsider them fo be the best in the
business . . . it's as simple as that.”

ROB HALFORD
Judas Priest

a band if Premier was booking the band. Because
we had so many of the big acts, it was a help in get-
ting on the radio stations, and it was a guaranteed
exposure thing anyway. So now the record is doing
scmething, they're ready to embark on this tour,

and [ have nc agency ccntracts. it's about a week
(Continued on puge PT-48)
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My memories of Premier Talent seem to
start with the rosewood desk.! had already worked
for the agency for six months, as an assistant in the
variety department, when Frank Barsalona ap-
proached me about becoming his assistant, but in
retrospect my career with this company—in fact,
my whole career in the music business—seems to
have started on that day in early 1968.

What Frank actually said was, *“I've had my eye on

Coming Of Age
In The Music Business

By BARBARA. SKYDEL

Quote from MARIA VIDAL:

“We all want bigger things, brighter places.
We ail want to reach the top of the Hill.
We all want this to be ‘Our Year, and

We all want our Barbara Skydel to be there when we need her. ... And she always is.”

you,” to which my response was,"From where?”
Frank was, shall we say, a shadowy figure to the ju-
nior people in the agency, keeping strange hours,
saying little, retreating behind closed doors. | was
shocked he even knew who | was.

Frank had never had a personal assistant before,
and Frank being Frank, set things up in a distinctive
way. In those days, Frank had a rosewood desk, with
about three feet of space between the end of the
desk and the wall. He ordered a three-foot slab of

"Mondale had the right idea, but
the wrong woman. Barbara Skydel for
Executive Vice-President of the United
States. What we really need is a Pre-
mier Party. With Frank Barsalona as
president, our country can do no
wrong. If you can work with promaoters
and artists as skillfully, diplomatically
and with as much integrity as Frank,
Barbara, our incredibly responsible
agent, Kenny Kohberger, the terrific
cabinet of Jane Geraghty, Barry Bell,
Jorge Quevedo and Tim McGrath and
everyonewho is part of the great Pre-
mier team, then Russia and China
would be a piece of cake. They are
minor territories compared to New
York, San Francisco, Boston, Philadel-
phia, LA. and so on. God Bless Amer-
ica, Premier and Rock ‘n'Roll”

STEVE PAUL, TEDDY SLATUS, JOHNNY WINTER,
AND DAVID JOHANSEN

rosewood, had it nafled to the wall, and voi/a, his as-
sistant was installed.

Up to that day, | had not been totally inexperi-
enced in the talent business, but my year as Frank’s
assistant—working the phones, going to shows,
staying out half (or three-quarters or seven-eighths)
of the night—was my Fulbright Scholarship. | be-
came an agent the next year, and throughout the
16-plus years I've been with him, as Vice President
and now Executive Vice President of the agency,
Frank has always let me run as fast as | could run.
I've grown up, Premier Talent has grown up and the
music business has ... well, it certainly changed.
And it's hard to believe just how fast the time has
flown by.

My first major task as Frank's assistant was to
cancel a Jetf Beck tour. Beck had a history of can-
celling tours, but for some reason, everyone be-
lieved this one was really going to happen. My first
contact with many promoters was to hear them cry

Right: with (- The

"Barbara Skvdel was a conservative
lady when she first went tc Premier Tal-
ent, but after a year as Frank’s assistant,
she became a screaming Banshee.

"It is a true testament to ner devotion
that she has remained ¢ friend and
associate.

"Of course, she doesn’t hold her
breath on it ary maore when Frank says,
Il talk to vou later, otherwise she'd be
in the Guinness Book of kecords!”

JUNE BARSALONA

Executive yice
Sident Barparg

Skyde)

Pre

Left: With p

agent yo,
ge
LC!)u,evedo, left, and
S Adam Clayton

reémier

into the telephone—what an introduction!

We tend to forget, in these sophisticated days,
how little people knew about staging concerts back
in the '60s. The network of promoters we take for
granted didn’t exist, and when you came into a town
for the first time, there was always a bit of entirely
justifiable apprehension. On one early Led Zeppelin
tour, the summer of 1969, a date in San Bernadino
was being promoted by the son of a local gynecolo-
gist, whose father had given him the concert as a
birthday present. it was 100 degrees that night,
most of the tickets were sold at the door, and we
were counting wet dollar kills and maybe a thou-
sand dollars of soggy change backstage. | think |
lost five pounds that night. Everyone made money,
but the gynecologist’'s son had second thoughts
about the concert promotion business. Wherever he
is today, I'm sure he’s had more sleep, fewer argu-
ments and less bad coffee than if he had decided to
stick with it.

| realized | was gaining ground when, in 1977, a
small box with a San Francisco postmark arrived. It
wasn't ticking, and upon claser examination proved

(Continued on page PT-50)



www.americanradiohistory.com

P

0%

(oL RECOR

www americanradiohistorvy com

© 1984 Atlantic Recording Corp.@ A Warner Communications Co.


www.americanradiohistory.com

A Billboard Advertising Supplement

AUGUST 18, 1984, BILLBOARD

Taking Pride In Developing Artists

From Clubs To Arenas

ane Geraghty got into the live music busi-
ness pretty much by accident: after training as an
accountant at New York's City College, she found
herself working as business manager at the legend-
ary Fillmore East in Manhattan. When that venue
closed its doors in 1971, Geraghty hooked up with
one of the firms she was happiest doing business
with at the Fillmore: Premier Talent.
“| started out as Frank's assistant,” says Ger-
aghty, ‘‘then became an agent, then became re-

“The first time | met Frank Barsalona, |
was confronted by a rather large man in
a safari shirt, jeans, sneakers and the
most Indian jewelry | had ever seen on a
person’s hands. | knew | was home.

“l arrived on time, and he said, ‘Anyone
who shows up for an appointment with
me on time can’t have anything better to
do’ From that point on, | was always as
late as he is.”

PETER WOLF

sponsible for certain acts myself, and two years ago
was made vice president. The great thing about
working here is that you can take on as much re-
sponsibility as you want to handle.”

In her 13 years with Premier, Geraghty has
helped mold the careers of several arena stalwarts.
Examples include Journey, Van Halen, Santana, the
J. Geils Band and Eddie Money. She takes care of
the agency's European theatre of operations, and
books U.S. venues from Philadelphia to San Fran-
cisco, New Orleans to Denver.

“We're not in this business just for the acts that
can sell out instantly,” says Geraghty. “Every step
of an artist’'s career carries the same concern for
us, and we are here just as equally for the new,
young, up-and-coming acts that people need to take
chances on.

“With a new act, we have to solidity, then perpet-
uate, the trust it has given us in establishing a ca-
reer. We're giving them a shot, but they have to tell
us the direction in which they want to go. Together,
we try to succeed. From the beginning, that means
constant care, awareness of the market and contact
with the act and its manager—a cycle of continuity
prevalent throughout the entire career span.

“In the same manner, you need promoters who

“My relationship with Frank Barsalona
and Premier Talent goes back to 1976,
and then Journey came together in early
1977. Premier had a tremendous impact
on developing Journey's live career, giv-
ing us the maximum amount of money
and the promoter’s a fair shake in the
process.

“Premier has an ambiance of total fair-
ness and honesty. There's a very high
honor and integrity there that makes it
ideal to work with them.

“The last tour Journey did in 1983 that
was booked by Premier was a textbook
example of mastering a standard that
has been set by this industry.

“Frank Barsalona is the most honor-
able person in our business. Period. He's
what makes this business.”

HERBIE HERBERT
Nightmare Productions

are comfortable enough with your past experience
to respect your judgment about a new act. They're
taking it with the knowledge that, given our track
record, that act has a good chance of eventually be-
coming a headliner.”

Jane Geraghty stresses that another facet to an
artist’s career ig, that once they've made it, the
work isn't necessarily over. “Development doesn't

“Whenever Var Halen goes on tour to
reach out and touch someone &nd give
the gift that keeps on giving, we don’t
leave home without Premier Talent. Tour
after tour one agent works too good to
hurry through. Premier Talent builds
strong bands twelve ways. Here's to
good friends, this band's for you.”

DAVID LEE ROTH
Van Haler
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cease with Madison Square Garden,” she says.
“From that point on, we have to ensure the act con-
tinues to remain a headliner. We have a very good
relationship with all of our managers. We are con-
stantly in touch, and when you're guiding or sustain-
ing a career, it's important. It makes it that much

easier.”
“Premier has always had the philosophy that we
want to know the band we sign is a very good live
(Continued on page PT-54)
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Vice President
Jane Geragmy

“Van Halen has been with Premier for
many years now, and we ‘don’t leave
home without them!

“Congratulations on 20 successful
years and best wishes for 20 more.”

NOEL E. MONK
Manager, Van Halen
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“An open-door policy estab-
lished by the agency in its infancy
gives the Premier staff healthy
working relationships and an ex-
ceptional record of lovalty and
longevity. All enjoy an enviable at-
mosphere of camaraderie and a
spirited enthusiasm for the music
industry”

JUNE BARSALONA
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SOTHEBY'S SEEK
ELUSIVE BARSALONA

Scutheby’s rarest piece of Modern Art and the only
one of its kind in existence was discovered yesterday
to be a telephone message on Holiday Inn notepaper
with the immortal words, ‘‘Frank Barsalona called,
PLEASE ring back!”’

The value of the piece would be greatly increased
if Barsalona could be reached to verify the
authenticity. Noone else has been able to contact
him either.

The Getty Museum in Malibu have expressed their
particular interest in the piece as they feel

it would be a loss if someone outside the United
States bought it.

A report of a similar message slip surfacing

in San Francisco two years ago and attributed to
Bill Graham was subsequently proven to be a
fake, when Graham admitted he forged this one
to boost his own ego.

il
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OUT OF JAIL BUT DISGRACED
ON THE BOARDWALK

In the World Monopoly Championship being held
in New York City yesterday, several contenders
were disqualified including Bill Graham, Ronnie
Delsner, Larry Magid and Harvey Goldsmith on
the grounds that they were using play money.

I
¥
l--'

Our reporter was led to believe by the contest
organisers that the rules clearly stated only
competitor Frank Barsalona was allowed to use
play money; all others had to employ real
money from their Swiss bank accounts.

IR R T TR T I TG TG THITE
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Adam Faith and Leo Sayer were invited to dinner
at Frank Barsalona’s country house on the same
evening they both had just stepped off a plane
from a long overseas’ flight. Suffering from jet
lag, the two pop stars were given a lengthy tour of
Barsalona’s home and introduced to his extensive
art collection. When shown a Jackson Pollock
painting of which Barsalona is notably proud,
Barsalona asked Faith,

“‘Are you familiar with Jackson Pollock?”’ Faith,
later blaming his reply on heavy jet-lag, answered,
““Oh, yeah, what label is he on now.

SUICLLITHTETHTERI
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LOST PROPERTY

Tammy Wynette is eager to locate Tommy Mitchell
to sing a duet with her on her next Country &
Western recording. Any persons knowing the
whereabouts of this legendary Grand Ole Opry
Star, please contact the Lost and Found Office

at The Daily Sun.

‘“Too long have I stood in the w of

Next week she reveals what it is really like to work for Premier Talent.

Y cries Barbara Skydel.

IN-CONVENIENCE FOR BARSALONA

of Barbara Skydel!”’

DON’T Miss The Jane Geraghty Story, ‘“What It Is Like To Work in the Shadow

It was revealed today that the painting Frank
Barsalona has treasured for many years and
believed to be an original Jackson Pollock is in
fact...areal Jackson Browne.

The Museumn of Modern Art were even fooled and
have offered Barsalona their sincerest and deepest

'iihere’s More!
An Exclusive in Next week’s Edition.

Frank Barsalona tells ALL.

“THE GREATEST TOUR I HAVE EVER BOOKED: SEX, DRUGS & MERCHANDISING.”

apologies and condolences.

Meanwhile, David Geffen has offered Barsalona
two million dollars to purchase the painting.

Send off now for your free copy of ‘‘FRANK’S GU
knows it!)’’

IDETO AMERI_CX (as only Frank Barsalona .
Barsalona was unavailable for a comment as to the

painting’s future...he was in the bathroom.

www americanradiohistorvy com
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Speaking Frankly

Congratu|ations to everyone at Premier Tal-
ent, especially Barbara, Jane, Barry, Ken, Tim and
Jorge, but most of all to June, for finally getting
Frank out of the shower after 20 years.

Frank's record speaks for itself, but many over-
look certain successful trends and projects that he,
alone, deserves enormous credit for, and that ex-
emplify his eccentric, but unique, genius.

For instance, he was the first to introduce the
“human answering machine,” affectionately called
June, as an effective, time-saving device to aid ad-
ministrative efficiency in the office and at home; the
first to realize the potential of the over-the-shoulder
hold-all bag, with its intimidating array of zippered
compartments, thus being able to carry his office
with him at all times—as well as vital personal
items, such as hairbrush, comb, miniature tv, an-
tique catalogs, TV Guide and nail clippers.

“The relationship between Atlantic Rec-
ords and Premier Talent has been a long and
very fruitful one—a valuable partnership
that has helped develop some of the most
successful performers in the history of con-
temporary music. Over the years, we have
seen a number of our artists make the tran-
sition from ‘baby bands’ into superstar con-
cert attractions through the expertise,
diligence, and thorough professionalism of
the Premier organization. We have always
enjoyed a close working friendship with
Frank, Barbara, and the entire Premier fam-
ily. On behalf of Atlantic, | would like to
congratulate them on 20 years of standard-
setting service to our industry, and wish
them all the best for many years to come. By
the way, | really miss the Philadelphia
Fury.”

AHMET M. ERTEGUN
Chairman, Atlantic Recording Corporation

And of course, later, in order to solve the problem
of equilibrium and body batance white in motion, he
shocked the industry by carrying a second bag on
his left shoulder, becoming, in effect, a mobile, sef-
contained office and apartment, ready at a mo-
ment’s notice to be airlifted to a concert anywhere
in the world. It must be gratifying to see how the
U.S. government has utilized this piece of equip-
ment in the Rapid Deployment Force, and now, the
troops involved can carry everything necessary with
them at all times, when leaving at a moments’s no-
tice for trouble spots throughout the world.

Premier's clients are no strangers to success.
However, so often overlooked, is the role Frank, as
responsible agent, played in the creation of such
lesser known talents as Jackson Pollock, Franz
Kline, Willem de Kooning and Fernando Botero into
music industry superstars, at a time when the rest
of the business thought they had no chance. Now
there is not a promoter or record company execu-
tive in the Western world who is not familiar with
virtually all their compositions. In addition, Frank’s
belief in, and devotion to, an obscure, ethnic form
of music, has finally earned him the respect of his
peers, and the title of ““father” to that phenomenon
we know now as “Pre-Columbian Rock."

No one can forget the countless hours Frank per-
sonally spent in establishing Sotheby’s as the best-
known concert facility in the country. Spending
many hours away from his desk, he often seemed to
be personally overseeing the running of the facility,
and advising the management on the unique visual
effects that have become the club’s trademark.
What other clubs can boast of a Rembrandt hanging

By FETER RUDGE

SOLLE
S ey,
f{-\u\“" \J?‘ ) |

over the stage?

One can go on, but space is short—like Frank's
meetings. However, it would be an injustice not to
briefly mantion Frank’s role in restoring baseball as
America’s number one summer sport after it was
challenged by soccer. Alarmed by the sudden popu-
larity of soccer in this country, and feeling helpless
to do anything as an outsider, Frank, along with

www americanradiohistorv.com
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“Frank Barsalona has been my godfather
in America . . . one of the most entertaining
anc astute men in the business, particularly
over a good dinner.|'velearned more about
antiques than from any book available.”
HARVEY GOLDSMITH
Harvey Goldsmith Entertainment, London

Peter Rudge has manag=d
the Who and the Rolling
Stones, and was a partner in
the Philadelphia Fury.

some close friends and associates, (many of whom
ke has now, tragically, lost touch with) purchased
ar NASL franchise in Philadelphia. Manoeuvering
brilliantly within the less-than-hallowed halls of the
MASL structure, he and his friends caused havoc

{Continued on page PT-46)
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By ELLIOT L. HOFFMAN

I tried to call Frank to ask him if he would
waive the attorney-client privilege and let me tell the
readers of this special Premier Anniversary Issue all
about him and his Agency, but he never called me
back. So | guess he doesn't care if | spill some of the
frajoles. Next time maybe he'll take my call.

It must be about 15 years since we came into
each other’s lives. His fabled successes with the
first British wave of rockers, led by Herman's Her-
mits, had already made him something of a power
in the exploding rock world. | had not acquired
much first hand experience with that particular cul-
tural movement {my now teen-age kids were then
more interested in the Seven Dwarfs than the Small
Faces and | could name everv member of Louis
Armstrong’s Hot Five faster than the members of
the Beatles).Having spent most of the preceding 15
years of my practice in assorted court rooms trying

“Not long after Premier Talent went
into business, a young kid with a brush
cut and a green Madras jacket drove
from Montreal to buy his first U.S. act
from the agency. They were so im
pressed with this new entrepreneur,
that Donald K. Donald only had to wait
four hours and 23 minutes to see Frank
Barsalona.

“Finally, however, he was able to book
Mitch Ryder for his first J.S. promotion
in Montreal.

“Shortly thereafter, Premier Talent
trusted the interests of the upstart Led
Zeppelin to this other upstart from
Canada, and Donald K. lonald was on
its way. Thanks to Premier, Frank,
Jane, Barbara, Jorge, Barry, Tim, et al.,
and please accept our best wishes for
another 20 years of success. You have
set a standard of excellence unparal-
leled in the contemporary performing
arts”

DONALD TARLTON
Donald K. Donald, Montreal

“P.S. Little did Barbara Skydel know
that when she created the expense
sheet many vears ago, that she would
someday be responsible for such things
as Doug McNeil, Jeff Webb, The Goon,
Elieimywe

commercial cases, | wasn't entirely ready for the
star-studded world of Frank Barsalona. For a while |
staggered around in it like Madison the mermaid on
land. But after a while | learned the rules:

1. Forget abcut all last names. (Never say,
when introduced, “BRUCE who?" and always
give only your cwn first name when making a
call.)

2. Set your watch 78 minutes behind. (You
and Frank will arrive together that way, pro-
vided you have set Frank's watch another 78
minutes ahead.)

3. Talk about “publishing’” whenever you
can, at least twice per sentence (and don't
ever ask what it is).

4. Hang out (preferably not at the Bar Asso-
ciation library).
| could, of course, list lots more of these rules,

but why should | make it easier for the kids coming

to reach F'ank

Elliot tripg

on the phone
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up behind me? Let them make their own mistakes
and learn what kinc of looks you get when you show
up backstage at the Ritz in a three-piece suit, or
when you carefully change to dungarees for a meet-
ing with California lawyers and they arrive in pin
stripes.

Anyway, | kept my eyes and ears opan and
learned a ot from Frank. Here is where | start to get
serious. The man was and is a constant amazement.

WwWWwWWw.americanradiohistorv.com

FRANK BARSAILONA:

The True Story— Never Before Revealed
Shocking Facts About America’s Premier Agent

I Left: Cynd"
L
Hoffman - Per with Elliog

“Frank has a habit of saying, ‘I'll be
right there’ If he and Chris Blackwell
make an appointment for Monday,
they’ll both show up on Thursday at
different places”

JUNE BARSALONA

His ahility to see—and to want to understand—the
whole picture of everything, all the dimensions and
conseqguences, the events that preceded the mo-
ment in question and the probable consequences of
each possible choice, is eery. It has made him that
very speciai friend and counselor that artists and
managers can count on for honest, but kind criti-
cism and advice. Nobody, as far as | know, has ever
heard Frank say, “You're beautiful, Sweetheart!"” or
‘| love you, Baby.” More likely he will have rezl in-

sight into what his artists are trying to create and
very practical suggestions as to possible ways to
make it hagpen. Most of all he will bring to every

problem a sense of responsibility and history
unique to a business that otherwise seems to be so
obsessed and preoccupied with cashing in on the
successes of the moment that it forgets that its sur-
vival depends upon creating and encouraging to-
morrow’s hits and stars.

(Continued on page PT-56)
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RON DELSENER
Ron Delsener Enterprises Ltd.

Frank Barsalona was really rockin’ from the beginning.
basically because he recognized all of the English 1alent
and brought il over. When I was doing concerts in Central
Park in the 1960 s with The Who and Led Zeppelin. the:
would do two shows a night. And admission was no more
than a dollar or two.

Frank would sneak into Central Park while the show was
going on, and he would unassumingly lean against the back
wall until he could tell if the crowd was going to like the
show. If they did, he would come backstage, which he did
most of the time.

Frank consistently comes up with what is really going on
in music today. He is always breaking the newest acts. and
has a very honest respect for all of them. with a low-key
approach about giving straight, no-nonsense talk to his per-
formers that works.

As president of Premier. Frank is an acting, involved,
working member of the agency, where a lot of agencies have
faceless presidents.

There's an attitude, temperament, respect and aware-
ness that protects both the acts and the promoter.

You can always trust an act booked by Premier Talent.

Just because Frank Barsalona hought a house on the is-
land of Sardinia doesn’t mean he plans not 1o be in the office
as much. And just because Barbara Skydel lives on the
14th floor of the offices on 3 E. 34th Street. and slides down
a pole to work every day, doesn’t mean she'’s taking over

Frank’s job.

BARRY FEY

Feyline Presents

I'd like to say that | discovered Frank, but f really can’t.

The primary thing about the way Frank runs his business
is that he makes money. but he does it the righteous wayv.

One of the most interesting things about working with
Frank was teaching Peter Rudge the rock-and-roll busi-
ness. We were the two people who helped hook Rudge with
the Rolling Stones.

Frank is still the fairest and the best of them all.

When I first met Frank. we were just two fatties walking
around the streets seeing whai kind of restaurants we could
get into. That was before he went skinny on me. and got
involved in the whole fashion-plate thing. I remember once
we were staying in the Beverly Hills Hotel. and he called
me 10 come to his bungalow as fast as 1 could. I thought
maybe he had lined up a tour with The Who or the Rolling
Stones. When | walked through the door, Frank stood there
with a pink shirt in one hand and a purple in another. He
turned around and said, “Which one do you think I should
wear?”

SHELLY FINKEL

Cross COUI?II‘\’ Concerts

Frank’s honesty and his integrity are part of un image thal
he’s developed over several vears. Its an image that has
only been enhanced with time.

He's given his business a philosophv that in principle is
the way to operate a successful business. He has a continu-
ity with his artists. He believes that a career is not built on
one specific tour that goes into certain clubs or audito-
riums. It is a combination of these things that he uses in
building his acts.

JIMMY KOPLIK

Cross Country Concerts

My first recollection of Premier Tulent is when | was 18,
and Barbaru Skydel allowed me into her office to sell me an
act. | bought Humble Pie, as | remember, and I've lasted
longer than they did.

Every time they sell me u Bruce Springsteen date. it’s a
thrill because I'm a fanatic.

I must have booked between 150 and 200 concerts from
them. and every one has always been a winner.

Thev have a great record on winning shows.

Frank and Barbura have a tremendous handle on the
business. and when thev suggest vou do an artist, thev're
not necessarily looking at that particular date. They’re
looking three years down the road to the time that act will be
plaving big arenas.

When we booked Cvndi Lauper into Toad's Pluce in De-
cember for £750, they had to struggle to get the money out
of me. They were right then, and they're right now.

Journey is the perfect analogy of how a band. an agent
and a promoter work together 10 form an act. They’ve heen
with Premier since day one.

Ever though | was voung when [ started. they must have
recognized that | had a finger on the pulse of the husiness
because they trusted me, and I’'m still around. So, | guess
they were right!

LARRY MAGID

Electric Fuctory Concerts

The thing that’s been amazing to me is the percentage of

acts that Premier has handled that have become major
altraclions.

Frank Barsalona’s ability to choose acts that are hits have
been uncanny trom the beginning, and that ability still
exists,

Their fairness, homesty, openness and their willingness
10 invest time in a relationship is one of the greates! assets
Premier possesses.

Frank has always been an innovator, and the agents that
have been with him awhile have that feeling of permanency
that exists throughow Premier. There's not a weak agent in
the orgamzation.

I’ve always felt that 1 could call Frank anywhere in the
world. and I would be able to get an answer.

Frank made us realize that the music markets aren’t re-
gional anymore. He made us see that its an international
markel ol there now.

Frank has a hands-on attitude about the business. He
doesn’t mind if the promoter talks directly with the manager
and the act. That relationship hetween promoters. manag-
ers and their acts is allowed to not only exist, but flourish.
And that’s a good situation.

When | started in the business, Premier said. “We're
going 1o start these voung promoters that understand the
music.” Thev helped these promoters develop their tulent.
and i turn, the promoters also developed. Other agencies
have since followed suit.
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JOHN SCHER

Monarch Entertainment

More than any other agent I've ever met, Frank is con-
cerned about what's good and healthv about the music
industry.

Without question, Premier Talent is a very apprepriate
name.

Nolody gets more out of promoters, but then nobudy is
more fair than 'remier Talent.

Frank has mastered the fine art of listening and absorb-
ing everying that you're saying.

No one of any drawing power has ever left Premier
Talent.

Its & very unique operation hecause Premier puts the
promoter into it= caleulations, and I'm confident that pic-
ture isn't being painted just to make the agent look good.

As both a promoter and « manager. | think Premier set
the standard that people strive for.

Without exaggeration. Premier represented more than
50 percent of the major drawing acts when [ first started
working with them. And that basn’t changed.

MARGORIE SEXTON

Silver Star Prods.

Frank Barsalona treats his artists the same wav he treats
the promoters—with fairness and honesty.

I've seen the industry go through bubblegum to sophisti-
cated pop to rock to new wave, .nd Premier has been there
through all of the phases.

If it wasn’t for ’remier Talent, I wouldn't he a promoter
today. And thev've kept me in the business.

I think it's phenomenal to find lovalty, integrity and hou-
esty in this business, and Premier Talent has them all.

IUs a first class operation becuuse | don’t feel like I'm
dealing with some cutthroal agent who is only trying to get
my manev.

When | was starting out in this business 20 vears ago, it
wasn’l as easy for a woman as il is today. | wanted to be a
promoter, and 1 kept calling Premier Talent until 1 finall
got through. For the longest time | was just a voice on the
phone to Frank. When Hinally met him, he was evervthing
I expected him to be, and then some. | was just thrilted.



www.americanradiohistory.com

PACE CONCERTS - 1124 LOVETT BLVD.- HOUSTON, TX. 77006



www.americanradiohistory.com

A Billboard Advertising Supplement

Memoirs of a Rock Critic ¢
Turned Superstar Manager

I first met Frank in 1968, when | was a rock
critic for Rolling Stone. | lived in Boston at the time
and Frank was just starting to book the British art-
ists that helped establish the Premier agency—peo-
ple like the Who, Jeff Beck, Ten Years After, Joe
Cocker and, eventually, ‘Led Zeppzslin and Peter
Frampton. A lot of these groups began their first
American tours at Don Law's old Boston Tea Party. |
used to go down to cover the shows and, after-

“It’s no coincidence that the history of
Premier Talent paralleis the great growth of
music in the last two decades, because Pre-
mier’s creativity and dedication have played
a big part in that growth. Whether handling
the complex demands of a superstar’s per-
formances, or putting a new artist on the
road for the first time, Premier has always
understood:that a booking agent's job is es-
sentially artist developinent, which is prob-
ably why Frank Barsalona and his talented

staff are unsurpassed in their field”
WALTER YETNIKOFF

President, CBS.'Records Group

wards, Frank, Don and | would wmd up backstage
or over at Ken's restaurant, discussing the perfor-
mance. Actualiv,.’d mainiy listen whiie Frank talked
about everythmg, mcludlng the set list, I|ght|ng,

friendship.

By JON LANDAU

sound, staging, stage clothes and audience re-
sponse. Frank would then talk about his ideas for
the tour, and they were usually fascinating and orig-
inal. For someone like me, these get-togethers were
the equivalent of a seminar in basic show business.
They were also the beginning of a 15-year
relationship.

Ten years later, when | became Bruce's manager,
| was thriiled to finally have an opportunity to work
with my old friend. In the intervening years, Frank
had built a terrific organization. in our case he had
brought in Barry Bell, our principal agent who had
handled Bruce for another agency. Barry has been
an essential part of Bruce's team for over 12 years.
And, of course, we've worked closely with Barbara
Skydel, Jane Geraghty and all of the excellent exec-
utives, agents and staff members of Premier. Ev-
eryone at the agency is united in what | perceive to
be Frank’s basic values and point of view. They
strive for fairness in everything they do, are more
concerned with the long-range than the short-run,
and they tell you the truth about everything impor-
tant. They also happen to do a tremendous job of
representing the interests of their artists.

Frank, congratulations on your success, and on
behalf of Bruce and myseif, thanks for the

Jon Landau manages Bruce Springsteen and copro-
duces his records.

AMERICA'S PREMIER
ROCK STATION APPLAUDS
PREMIER TALENT.

il
M i1 WNEW-FM — A Metromedia Station

As the spotlight falls on Premier Talent Agency,
we rise to our feet with a congratulatory
round of applause. Take a bow, Premier, for 20 years
of booking the hottest bands. WNEW-FM stands
proud to be associated with a fellow leader
in the industry. Good show, Premier!

WHEF!E ROCK LIVES
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Frank Works In The Interests 77

Of The Atrtists He Represents

The thing that's impressed me the most
about Frank over the years is something he said to
me very early on in our relationship. He always stat-
ed that, first and foremost, he works in the interest
of the artists he represents; but also, he works with
the promoters that respect his artists. This has al-
ways held true about Frank over the years.

Frank aiso seems to have known all these years
that two attributes are required of those that are in
this business, and are going to stay in the business,
and they're (1) mania and (2) a sense of humor. In

"Thanks to Babs and Frankie for
putting five million bums on
seats. Best wishes on your 20th
anniversary.”

IAN ANDERSON and
JETHRO TULL

our relationship over the years, 've usually provid-
ed the major part of the mania, and Frank and |
have shared a lot of humor over the years.

| remember years ago at the Fillmore in New
York, there was an act Frank was driving me abso-
lutely crazy to put on as an opening act. When |

By BILL GRAHAM

heard their record, it didn’t resemble anything close
to music to my ear, but Frank was really driving me
crazy about it so, to make a long story short, | told
Frank that if he wanted it that badly, I'd book the act
only if Frank would sit fifth row center for the entire
set when the band played. Frank agreed to do so, so
on that evening, we literally strapped Frank to the
seat, taping his arms to the armrests with gaffer’s
tape. He stayed strapped there for the entire set
and, when we finally released him, he was in abso-
lute shock. To the best of my knowledge, that band
was never heard of again.

Frank always had the habit of fiddling with his
hair, especially when he was talking in his office,
and Frank always had something in his office that
had his reflection in it. So, | once bought Frank a
gross of those hairbrushes with handles that you
can slip on your hand. They fasted him one or two
months before he'd used them all up.

One of the great events in our relationship was
during The Who's six night run at the Filimore East.
One night during the run, some maniac threw a Mo-
lotov cocktail into the grocery store located next to
the Fillmore, and it started quite a fire. A small
amount of smoke from the fire came in through the
side doors of the Fillmore and, a few minutes later,
suddenly the Fire Department streamed into the
building and right down the aisle in full Fire Depart-
ment regalia. The Who kept right on playing and the

THANKS from ([}

public loved it, thinking it was all part of the show.
The Fire Chief stormed up to go onstage and Roger
and Pete kicked him right offstage. The Fire Depart-
ment was furious, because there really was a fire
next door, and they threatened to have the band ar-
rested for contributing to a hazardous situation.
When the band finished a few minutes later, | went
onstage and explained to the audience that there
was a fire in an adjacent building and that they
should kindly walk out of the theatre siowly. The
Fire Department and Police were now looking for
the band members with the intention of arresting
them for kicking them off the stage. We sneaked the
band out the side door and hustled them up to my
apartment on East 7th Street. We immediately con-
tacted Frank and got him there too. Frank brought
in The Who's attorney who spent the entire next day

(Continued on page PT-60)
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Frank:

‘/_l/ou, ﬁzoL;ag[H don 't nememben tﬁi&, but about

17 years ago you called me on the /2/z’orz£
/w/iéc/i was a mc’w,a[s cven then / and said,
“Dick, do you really think it's a good idea
/[o’z us to have the same name,

SPornemien %ﬁtzactioni s

Ha you /énow, we égangac{ it then and a
/;:w monre timea since, but t/z)’zou,g/z’ (t a[[:

you, BRarbara and your organization have

Leen tﬁs’zs, which Jwill a[wayi appreciate.
Con,g watulations to the entine Premicn gami[y

.'7{ enny /w/;o /éss/zi (t togstﬁs’z/ : (jans,
Ba’vzy, (jo'zgs, and Tim

- Dick .‘7{ [otzman



www.americanradiohistory.com

PT-30

A Billboard Advertising Supplement

AUGUST 18, 1984, BILLBOARD

1o Frank Barsalona.
the legend behind the music
the Talent behind Premicr

1o Barbara Skydel:
whose proficient achievements
have left an indelible mark

1o Jane Geraghty:
whose strength and support
have been like a rock

And To The Rest of Premiier:

there would be no great music
without great people.

CONGRATULATIONS

B R

ON 20 YEARS OF MONUMENTAL SUCCESS

We are proud to have shared the beginning,
Grateful to be part of the present,
And look forward to a dazzling future

With Our Respect

Fsepoece o L e Sgory
%T:LUER.STQL
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“Frank Barsalona was probably the
only agent who made a point of com-
ing up and getting to know the Boston
marketplace. Of all the people in this
business, he certainly has a better first-
hand knowledge of markets because
he got to know the people in them.
That was really unusual, and it was an
enormous asset—that sense of deep

involvement in every aspect of his
business.

“When Premier Talent first began
booking acts, the word of mouth was
spectacular. When the act opened in a
club on Thursday night, there might
not be many people there, but by the
weekend the house was usually
packed. It became a pattern, and it got
to be a bit of a joke after a year-and-a-
half of serious acts coming and being
so successful. But one week, Premier
sent up an act that read poetry, while
rock music played in the background.
It was 1969, I guess. It was so extraor-
dinarily awful that the crowd didn’t
know what to make of it. They didn’t
do anything. They didn’t clap, and they
didn’t boo. They were just so stunned.
So, when the emcee came on they
erupted in applause just to release this
tension. Later, I put in a call to Pre-
mier. Frank and Barbara Skydel were
on the line, and when [ told them about
the act, they just broke up laughing. It
was a hugely successful practical joke
that fooled everybody.

“Premier Talent is an agency that is
known for stability. You don’t see a
whole lot of defections there, and the
people who are there prosper.

“Getting an act seen, and paying
particular attention that it is not over-
sold, is something they've always been
conscious about.

“Grand Funk Railroad is the act |
found most interesting because AOR
radio, which was very self-conscious of
being hip at the time, along with Roll-
ing Stone, had panned them. It got so
bad that local radio wouldn’t accept
advertising for the concert here at the
Boston Garden, which wound up sell-
ing out despite them. It was really a
cause celebre for Frank because the
group was spurned by the hip faction
of the music business, but he knew

how to sell them.”
DON LAW
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the Godfather be-
cause he single-
handedly pioneer-.
ed tours without a
hit record. He
hates being called
that, but loves it
when we kiss his

° ”

ring.
LITTLE STEVEN

It's
so nice to do
business with people
who take pride in
their work

A Billboard Advertising Supplement

Congratulations
to

Frank Barsalona
Premier Talent

and my friend

Jorge Quevedo

Larry Shaeffer
Little Wing Productions
423 North Main, Tulsa, Oklahoma 74103

"CONGRATP

AUGUST 18, 1984. BILLBOARD

From
U2 Adam Clavton, Bono, The Edge & Layiv Mullen /nr. Principle Management Puil McGuinness & Ellen Darst.
Principle Management Ltd., 4 Windmill Lane, Dublin 2, Ireland.

PREMIER TALENT

Frank Barsalona & L.a Skydel

www.americanradiohistorv.com
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LOADS OF LOVE,

JIM, SHELLY & €LLY
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Thanks o
Frank Barsalona
& the many fine
people of
Premier for
making the past
20 years so
memorable.

A Billboard Advertising Supplement

[ et the memories
of the past
continue into the
successes of

the future.

Robert Duncan

AUGUST 18, 1984, BILLBOARD

“I've been with Premier for
12 years, and they’re still the
b_est.’ ! o* .
JOHN WETTON, Asia " .. "Frank Wh 0?"
| ; STEVE HOWE, Asia

“Frank has been
my agent for 15 >
vears. God knows ﬂ
he must be doing

something right!”’
CARL PALMER, Asia

www.americanradiohistorv.com
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Dear
Frank
Barbara

and
Staff:

Bwildwng artists’
careers together
over the last
20 years has
been a great
experence.
May
the next 20
be filled
with as much
vitality

and success.

Epic,
Portrait and
The CBS
Assoclated
Labels.
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“Dear Barbara, I'd love to give you a quote,
but my doorbell is ringing. David is velling at
me and I've got to catch a cab to get to the he-
licopter to get to the airport. Happy anniver-
sary, amyway. Love, '

CYNDI LAUPER

“When Cyndi Lauper
first started with Pre-
mier, she was only mak-
ing $500 a night. In just
seven short months,
Barbara Skydel has
singlehandedly more
than doubled her in-
come per night. She is
traly remarkable.”
DAVE WOLFF
Manager, Cyndi Laupe:

A Billboard Advertising Supplement

6EVER70N£ AT FREMIER!

YRRNING

THAT WEVE GOT YOUR ATTENTION,
w‘nwgsnmmw fogm A
ON vag H& N

THE
MORE _ORGAN |zs MORE couceau
TOUGHER & YET mg’aa ED,
You ARE PREMIER /.
congmmLAﬂous FROM

EXQKYQTICE m:oudﬂons
BUFFALO, NEW YORK !
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SPRINGSTEEN SETS ANOTHER RECORD AT MEADOWLANDS ARENA...

....over 200,000 tickets sold in 28 hours for 10 shows Aug. 5-20, 1984

Meadowlands Arena joins with Billboard in saluting
our friends at Premier Talent on their 20th anmiversary.

JON F. HANSON RCBEFT E. MULCAHY I1i LORIS F. SMITH
Chairmen Commissioner and General Manage:
Chief Executive Officer Arena/Stadium

AUGUST 18,
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PREMIER TALENT AGENCY \ THREE EAST 54TH ST, NEW YORK, N.Y. 10022 - TELEPHONE (212) 758-4900

‘Barbara

Skydel _

Jorge

Quevedo

THE
CELLAR DOOR
COMPANIES

JACK BOYLE &DAVE WILLIAMS

DETROIT WASHINGTON, DC VIRGINIA
BERNIE BERNSTEIN CYNTHIA WALLACE BILL REID
313-557-4530 202-337-1305 804-463-1940

www americanradiohistorvy com

FLORIDA
BOB ZINSER
305-761-1200
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CONGRATULATIONS
FRANK AND JUNE
AND EVERYONE
AT PREMIER

HOWARD L. KUSHNER

KUSHNER, KUSHNER & ROSCETTI, P.C.
730 MAIN STREET
NIAGARA FALLS, NEW YORK 14301
TELEPHONE: (716) 282-1242
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. “The majority of acts represented by

Wasted Talent outside America are
represented by Premier Talent in
America. Premier Talent can rightly
take much credit for the success that all
these artists have achieved in America.

“It’'s been a pleasure to work with
Premier Talent over the last five years,
and the perso<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>