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Many In Video See Danger
In Stressing Depth Of Gopy

This story was prepared by Ken
Terry and Al Stewart.

NEW YORK The push to sell more
copies of hit video titles appears to
be something of a double-edged
sword for video retailers. As major
suppliers cajole distributors and
dealers into stepping up their com-
mitment to major releases, there is
growing concern that stores may be
“painting themselves into a corner”
by not expanding their selection be-
yond the hits.

Peter Balner, president of the
102-store Palmer Video franchise,
maintains that there was no depth-
of-copy problem with the hit movies
that came out during the first six
weeks of the year, but the focus on
those titles prompted retailers to

MCA Vid Pares
Distrib Roster
For ‘Efficiency’

BY JIM McCULLAUGH

LOS ANGELES Reflecting the con-
tinuing consolidation of the home vid-
eo business, MCA Home Video has
cut approximately half of its indepen-
dent distributors, including several of
the largest—among them Nashville-
based Ingram, New Jersey-based
Metro, and Houston-based East Tex-
as.

The move comes several months
after Vestron implemented a similar
strategy, terminating nine of its 24
wholesalers (Billboard, Nov. 21). The
announcement also coincides with
MCA'’s plans to release “E.T.—The
Extra-Terrestrial” in the fourth quar-
ter. Many believe “E.T.” will be the

(Continued on page 93)

pull “inventory dollars away from B
titles.”

The risk of focusing on the hits to
the exclusion of the secondary ti-
tles, says Balner, echoing the con-
cern of many dealers and suppliers,
is that people will no longer be lured
to the video store. “We think we're

(Continued on page 91)

Candidates

BY JEAN ROSENBLUTH

NEW YORK As the race for the
Democratic presidential nomination
heads into its final three months,
celebrities’ financial support and
personal endorsements are being
eagerly courted by the candidates.

A SOURCE OF INSPIRATION, the ancient Greek spring
CASTALIA lends its name to MARK ISHAM's new album, Fis firs
for Virgin Records. The renowned composer, producer and
trumpeter has worked with the likes of Van Morrison, Suzanna
Vega and David Sylvian, in addition to his film scores and
enormously successful solo recordings. “THE GRAND PARADE" is
among the featured tracks on MARK ISHAM's CASTALIA.

Discount Programs From MCA, WEA
Front-Line CD Price Cuts Gontinue

~ BY GEOFF MAYFIELD

NEW YORK Music merchandisers
will see still more of the price cuts
on compact disks that they have
been seeking as a result of MCA’s
and WEA’s new plans to reduce
front-line and catalog prices.

MCA is making several moves on

the CD-cost front, introducing a
three-month discount program, cut-
ting the price for most of its front-
line CDs by 11%, and launching a
new midline series that will move 43
titles to a price between the cost of
its budget-line and its front-line
CDs.

With these cuts, MCA becomes

Vying For Music Dollars

According to campaign representa-
tives of the three contenders who
are given a chance of winning the
nomination—the two front-run-
ners, Massachusetts Gov. Michael
Dukakis and the Rev. Jesse Jack-
son, and the long shot, Sen. Albert
Gore Jr. of Tennessee—music-in-

ADVERTISEMENTS

dustry support is crucial.

Jackson, who has appeared on
records by Aretha Franklin and
Stetsasonic and has many friends in
the industry, has had little trouble
attracting musicians and record-
business executives to his cause.

(Continued on page 96)
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RUBEN BLADES' new album burns like a barrio summer.
NOTHING BUT THE TRUTH (60754), RUBEN BLADES’ first
album in English, features the singie and video “Hopes On
Hold™ Music to believe in ... On Elektra superior-quality
cassattes, compact discs and records. Produced by Tommy
LiPuma, Carlos Rios, Rubén Blades and Lou Reed.

the first distributor to reduce front-
line CD prices since CBS caught the
industry’s attention with its front-
line slashes at the National Assn. of
Recording Merchandisers conven-
tion (Billboard, March 26).
Meanwhile, WEA has kicked off a
six-week program, centered around
23 titles by new and developing art-
ists, that will grant accounts dis-
counts and extra dating. The dis-
tributor is also moving 92 more ti-
tles into its $12.78-list Super Savers
series, a maneuver that it teased
during the NARM convention.
According to John Burns, execu-
tive vice president of MCA Distribu-
tion, the company is convinced that
lower retail prices on CDs are a nec-
essary step toward increasing the
(Continued on page 97)

Superstars Will
Rock Montreux
For 1988 IMMG

NEW YORK An all-star lineup of
major and emerging acts is set to
take the stage May 12-16 during the
Montreux Rock Festival and the ac-
companying third annual Interna-
tional Music & Media Conference in
Montreux, Switzerland.

Already contracted for the event
are Steve Winwood, Robert Palmer,
Billy Ocean, Icehouse, Bruce
Hornsby, Howard Jones, Cinderel-
la, Jermaine Stewart, Run-D.M.C,,
Ziggy Marley, Scritti Politti, and
Midnight Oil. Talks with several
other mega-acts are in progress, ac-
cording to IMMC organizers.

The Rock Festival and IMMC Vid-
eo Awards presentation stage
shows will be produced by the Brit-

(Continued on page 93)

sophisticated

EVERY ONCE IN A WHILE, A MAN NEEDS A LITTLE TIME
FOR HIMSELF. THE TIME FOR JUNIOR IS NOW.

It has all made him one of the most respected
musicians around, but it didn’t leave much time

For the last two years,
this is where Junior has been:

Paul Johnson, and Kim Wilde.

Shezna Easton.

1388 POLYGRAM RECORDS INC.

“Characters”,

wwWwW americanradiohistorvy com

* Producing for artists like 0’Chi Brown,
« Writing for stars like Phyllis Hyman and

« Singing on albums like Stevie Wonder’s

his new album. (s2 083.1)

for Junior. Now Junior’s time has come. And this
is where he’s at — on “Sophisticated Street”,

* “Yes (If You Want Me)”, is the first blockbuster single.

« The album includes sensational producers like
Stephen Lunt, Monte Moir and Stewart Levine.

ADVERTISEMENT
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Small Dealers Seek Clout Through Co-op Buying

AVA Votes For Memher Ownership

DEBUTS WITH A DIFFERENCE
Two new and potentially important artists—Tracy Chapman and Living
Color—debut this month with albums that highlight the diversity of black
music in the '80s. In The Rhythm and the Blues, black music editor Nel-
son George says these intriguing albums deserve radio support—but
may not get it. Page 22

PPV: Always On Their Mind
Pay-per-view was the hot topic among retailers at the American Video
Assn. confab in California, according to a report by marketing editor Earl
Paige (page 53). On page 54, Paige reports on another controversial is-
sue at the convention—video games. And for more on the meet, check
out Paige’s Convention Capsules on page 55.

SPOTLIGHT ON EUROPEAN STUDIOS

The British Record Producers Guild’s greatest accomplishment may be
the establishment of regular meetings between all major producers and
the a&r chiefs of the leading labels. British producer/BRPG co-founder
Robin Millar reports. Follows page 60

Elektra’s Video Strategy
Like many other labels, Elektra is relying more on local video outlets to
break new acts. According to one label exec, the explanation is simple:
Most mainstream radio stations won’t play music by these acts, and lo-
cal video outlets will. The plan seems to be working: Elektra says the

exposure has helped boost sales of the groups’ records. Page 70
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BY EARL PAIGE
o= = = - I _ PALM SPRINGS, Calif. In a move
VOLUME 100 NO. 15 April 9, 1988 that could help sustain the commu-

nity of smaller video retailers, the
leadership of the American Video
Assn. has decided to convert the
trade group into a member-owned
organization.

The practical effect of the
change, if the members take advan-
tage of it, would be to meld the
AVA’s 3,000 dealers into a single
purchasing co-op. That would give
them considerable clout with video
suppliers and distributors.

The proposal to restructure the
Phoenix, Ariz.-based AVA high-
lighted its fifth annual convention
at the Wyndham Hotel here. More
than 500 AVA members visited 100
exhibit booths and attended semi-
nars during the March 25-27 meet-
ing (see stories, pages 53-55).

Since 1980, when John Power
founded the AVA primarily as a
buying group, the organization has
been privately operated. Four years
ago, the AVA began moving toward
more member participation by form-
ing a separate purchasing co-op
called AVA Plus. This group in-
cludes 260 members who also be-
long to the AVA.

A nonprofit Colorado corporation,
AVA Plus essentially aids its mem-
bers in credit purchases. Depositing
a $1,000 letter of credit allows mem-
bers to get net 30-day dating on
their purchases—a big plus for
mom-and-pop retailers who cannot
qualify for credit on their own.

The conversion of the AVA to
member ownership would entail a
merger of the AVA and AVA Plus,
with all AVA members becoming
part of the AVA Plus co-op. AVA

dues, however, would not rise above
their current level of $400 per year,
and no letter of credit would be re-
quired of members.

Although the plan was approved
by Power and by AVA Plus’ four-
man governing board here, it must
be ratified by a majority of AVA
Plus’ members before it is imple-
mented. The proposal, expected to
become effective by June 30, will
also be studied by a law firm.

Power asserted that it will be fair-
ly easy to turn AVA into a co-op.
“AVA already has the size, national
base, facility, staff, systems, meth-
ods, sources, and industry posi-
tion,” he stated. “AVA can be con-
verted to a co-op without the need of
any additional funds, costs, or in-
vestments.”

Although it is termed a nonprofit
organization, AVA can make money

(Continued on page 91)

LOS ANGELES The Jane Fonda
exercise-video phenomenon has
reached another milestone.

Lorimar Home Video says it has
shipped 781,659 copies of “Start Up
With Jane Fonda”—the largest ini-
tial shipment of a special-interest ti-
tle ever. The tape, which arrived in
stores March 1, has a list price of
$19.95.

The “Start Up” tape shipment
shatters the previous record of
320,000 units shipped set by “Jane
Fonda’s New Workout,” which was
released in 1986.

With the new tape, Fonda’s en-
tire eight-tape video catalog has
surpassed the 4-million-unit pla-
teau, according to Lorimar.

The large shipment reflects, in
part, the fact that the tape will not
be available after this initial re-
lease. Rob Bonham, Lorimar vice
president of sales, says the cassette
will not be reissued in the future.

New Fonda Tape Breaks
Initial-Shipment Record

Also, the cassette carries a no-re-
turn policy, according to Bonham.

Rackjobbers, says Bonham, ac-
counted for about 60% of the units
sold; the rest went through tradi-
tional home video distributors.

Compared with the previous
tapes in the series, the “Start Up”
tape offers a more basic, less stren-
uous exercise routine. Lorimar is
betting that the tape will whet addi-
tional consumer appetite for the
higher-priced, more physically rig-
orous Fonda tapes, which list for
$39.95.

The cassette offers two consum-
er incentives. Buyers are eligible
for a $2 rebate on the cost of ‘“Start
Up,” while a coupon inside the tape
offers a $5 discount on any other
tape in the Fonda fitness library.

Lorimar is supporting the tape
with an extensive television, radio,
and print campaign.

JIM McCULLAUGH

Gov’t Levels Charges At Pisello Trial

Alleges He Concealed $600,000 From Music Deals

BY CHRIS MORRIS

LOS ANGELES Salvatore Pisel-
lo’s tax evasion trial began in U.S.
District Court here March 29 with
the government charging that Pi-
sello deliberately concealed some
$600,000 in income—made mostly in
dealings with the record industry—
and the defense stating that most of
the monies cannot be considered in-
come at all.

Pisello, a reputed mob associate
who recently completed a 1985 sen-
tence stemming from other tax eva-

sion charges, sat impassively before
the bench of U.S. District Judge
William J. Rea as Department of
Justice special attorney Marvin
Rudnick and defense lawyer David
Hinden presented opening state-
ments in the case.

The bench trial—which had been
scheduled as a jury trial before a
last-minute agreement March 28 be-
tween the prosecution and the de-
fense—is expected to last 10 days.
It is likely that several music indus-
try figures will be called to testify.

Joe Robinson, owner of Sugar

LONDON The second European
Community/Japan Joint DAT
Panel meeting, held March 28 in
Tokyo, gave further consideration
to ways of establishing a digital
audiotape policy that fairly accom-
modates the interests of consum-
ers, the music industry, and the
hardware industry.

Although all who attended the
hardware manufacturers’ meeting

Euro, Japanese Hardware
Makers Mum On DAT Meet

were pledged to reveal no infor-
mation on the progress of the ne-
gotiations other than what was
contained in the official press re-
lease, Jan Timmer, chairman of
the board of the Philips consumer
electronics division, says he is opti-
mistic that the talks will lead even-
tually to a settlement.
The ground is now being pre-
(Continued on page 96)

Hill Records, whose dealings with
Pisello are central to the govern-
ment’s case, was present in the fed-
eral courthouse March 29, and pros-
ecutor Rudnick intimated in court
that MCA Records vice president of
finance Dan McGill and Ranji Bedi
of the L.A.-based cutout firm Be-
taco Inc. may be called to the stand.

A 13-page trial memorandum
filed with the court March 21 elabo-
rates greatly on the charges against
Pisello, which were contained in the
original three-count grand jury in-
dictment handed down July 9 (Bill-
board, July 25).

Pisello is charged with evading
taxes on a total of $594,881 that he
earned from 1983 through 1985.
Specifically, these monies include:

© $10,000 in 1983 from Modern Al-
bum and Finishing Co. Inc,, an al-
bum-jacket manufacturer, in com-
missions for manufacturing work
done for Sugar Hill Records.

© $156,109 in 1984 from Sugar Hill
as a commission on the sale of Sug-
ar Hill's Chess Records catalog to
MCA.

® $146,000 in 1984-85 from Betaco
for arranging the purchase of cut-
out records from MCA.

¢ $86,000 in 1984-85 from MCA
Records for ‘“various business
transactions involving the sale of

(Continued on page 97)

BILLBOARD APRIL 9, 1988

wWWWwW americanradiohistorv com

3


www.americanradiohistory.com

Vid Execs Paint Rosy Picture Of Industry

Home Video Show Opens In N.Y.

news.”

Menendez noted that VCR pene-
tration in the U.S. reached 50% dur-
ing 1987 and cited a number of sta-
tistics to prove the industry’s vitali-
ty. Among those statistics:

e Units shipped in 1987 topped the
100-million mark as the industry
generated more than $6 billion.

¢ The year’s rental volume was
$5.8 billion, with sell-through titles

BY GEOFF MAYFIELD

NEW YORK Talk of “doom and
gloom” in the home video industry
has been greatly exaggerated, said
Jose Menendez, chairman and CEO
of International Video Entertain-
ment, in a keynoter as the third an-
nual New York Home Video Show
opened here March 29. However, he
added, growth potential will be even
greater if video stores intensify
their sell-through efforts.

bringing in another $1 billion.
¢ The industry grew by 20% last
year.
“Does it sound like a sick indus-
try?” Menendez asked rhetorically.
He said the future bodes even
better fortune, citing estimates cal-
culated by Paul Kagan Associates
that the video industry will ring in
more than $45 billion in 1993 and
(Continued on page 93)

Steve Berns, president and COO
of New York-based chain RKO
Warner Theatres Video, agreed
that specialty retailers should fur-
ther exploit sales over rentals but
said that manufacturers’ strategies
have worked to dampen the poten-
tial of video sell-through.

Menendez and Berns each spoke
at the kickoff session for the trade
show, which ran concurrently with
the International Video Program
Market.

Both expositions, sponsored by
Knowledge Industry Publications,
were held March 29-31 at the Jacob
K. Javits Convention Center.

Menendez recalled the negative
speculation that pervaded the indus-
try in November and December:
that the rental market had hit a
wall, that rental titles could not
cross the 200,000-unit mark.

“Clearly, we didn’t know what we

“were talking about,” said Menen-
dez, who characterized the indus-
try’s pessimism as sounding “like a
bunch of drunks looking for bad

BY JIM McCULLAUGH

LOS ANGELES It’s official: Me-
dia mogul Ted Turner will indeed
become a player in the home video
industry with the launch of Turner
Home Video this summer.
Turner set the stage for his
move late last year, when he ac-
quired the RKO film library, con-
sisting of approximately 800 titles,
for about $30 million (Billboard,
Dec. 26). Furthermore, at a March
29 press conference here devoted
to the Oct. 3 launch of his new ca-
ble channel, called TNT, Turner
outlined a major commitment to
original programming. In several
years, some of that program-
ming—consisting primarily of

Ted Tumer Sails Into Video
With Oldies, New Projects

miniseries and made-for-television
movies—could surface on home
video, he said.

The new home video division
will be based in Los Angeles and
run by Ellen Wander, a former
RKO Video executive. Product
will be sell-through priced in the
$14.95-819.95 range. Higher-priced
multicassette gift packs will also
be offered.

The Turner Entertainment film
library consists of more than 5,000
titles—including the MGM library,
which is marketed by MGM/UA
Home Video, an arrangement that
remains in place.

Turner’s prime outlet for film
exploitation has been through his

(Continued on page 91)

Bubbling Over. EMI-Manhattan Records execs celebrate their recent signing of
Evelyn “Champagne” King. Pictured, from left, are Bob Schwaid, Sight and
Sound Management; Sal Licata, CEO, EMi-Manhattan Records; King; Scott
Folks, director of black music a&r at EMI-Manhattan; and Gerry Griffith, senior
vice president of a&r at EMI-Manhattan.

EXEGUTIVE TURNTABLE

PolyGram Exec Scoffs At Gall For CD $ Cut

Marketing Chief Objects To Billboard Editorial

BAARN, Holland The growing
clamor to cut compact disk prices is
based on erroneous interpretation of
the facts and faulty reasoning, ac-
cording to Ton van Engelen, head of
market research and planning at
PolyGram International here.

Attacking a Jan. 30 Billboard edito-
rial that called for CD price cuts on
hot product, van Engelen says it is
“nonsense” to suggest that CD sales
were stagnating and that only “dras-
tic price cuts” could boost them.

“We do not deny that in the course
of time, CD prices will have to come
down, but generally the CD markets
have shown growth rates that are
more than healthy. The development
we have seen so far reflects the natu-
ral though fast substitution pattern
as foreseen, and we doubt whether

lower CD prices could have brought
even higher growth rates.”

Commenting on the portion of the
Billboard editorial that reported some
big retail chains as saying that CD
sales stopped growing as a percent-
age of their revenues in 1987, van En-
gelen says: “I don’t know what these
big-chain retailers mean, but this is
nonsense. We are aware that trends
in retail chains’ sales are not neces-
sarily identical to total industry deliv-
eries, but when total sales jump by
18% because of a 131% increase in
CD, then you need quite a statistical
trick to deny that CD sales are grow-
ing as a percentage.”

Van Engelen says world CD ship-
ments in 1987 may well have reached
270 million—20 million more than pre-
dicted. “There is a pipeline-filling ele-

EzSec;ion Offers Inside Look .
- At Billboard Music Charts

NEW YORK How is chart posi-
: tion determined? How aré bullets
awarded? How are weights as-
‘gsigned to radio and retail chart
reporters? 5

These questions and maore are
‘answered this week in a special look at the industry’s most-
pullout section about Billboard’s quoted charts. We think it’s a
music charts. In the section you . section you will want to save and-
will learn of the remarkable 80- - refer to in the future. The section .
year hi}story of the Billboard follows page 33. Don’t miss it!

charts. And you will meet the
current chart managers, who
oversee the compilation of infor-
mation for each of Billboard’s 22
music charts. B 2

We hope you enjoy this inside

#

ment involved in this because of
heavy release activity following the
ending of capacity shortages and
mastering bottlenecks and also be-
cause of the emergence of many CD-
specialty stores that needed to be
stocked with a wide range of reper-
toire. '

“As a result, total deliveries this
year to the trade may be 5 million-10
million fewer units than the 155 mil-
lion we predict for the U.S. market,”
he says. “But even at 145 million, we
shall see a growth in the U.S. CD
market of about 45%. How can this
possibly be interpreted as stagna-
tion?”

Noting another Billboard report
that sales of CDs accounted for as
much as 50% of the holiday season’s
music sales, van Engelen acknowl-
edges that some price reductions
may have played a role in generating
this volume, but he adds that “there
has been no generic price reduction
as yet.”

“Let us not get nervous and talk
wildly of stagnation and of slashing
prices,” he says.

Van Engelen praised a Dec. 22 Los
Angeles Times article written by
Wan Seegmiller, president of Laser
Video, a CD-manufacturing plant in
Anaheim, Calif.

According to Van Engelen, Seeg-
miller wrote: “Record companies will
sell CDs for as much as they can get
for as long as they can get it. But I
think they’ll react to the marketplace
and to supply and demand. Nobody
has repeated that demand yet.”

MIKE HENNESSEY

RECORD COMPANIES. Atlantic Records in New York promotes Sylvia Rhone
to senior vice president and Andrea Ganis to vice president of pop promotion.
They were, respectively, vice president/general manager of black music oper-
ations and senior director of national singles promotion.

Virgin Records in Los Angeles makes the following appointments: Kathi R.
Moore, New York r&b regional promotion manager; Unice Rice, Cleveland
r&b regional promotion manager; and Dave Rosas, Chicago r&k regional pro-
motion manager. They were, respectively, Epic national secondary promotion
manager; area manager at Camelot Records; and music director at WWWS
Saginaw, Mich.

Also, Virgin names Jerre Hall Midwest regional sales manager; Diana
Fried national singles coordinator; Alex Miller Northeast regional promotion
manager; Dave Watson Great Lakes regional promotion manager; and Cary
Vance East Coast dance promotion manager.

Hall was in Virgin's Los Angeles promotion department; Fried was sales
operations manager in Los Angeles; Miller was national album promotion co-
ordinator for Atco Records; Watson was marketing coordinator with CBS Rec-

MILLER

FRIED

ords’ Cleveland branch; and Vance was with Vinylmania Records.

Rykodisc USA of Salem, Mass., appoints Jeff Rougvie a&r director/special
projects coordinator. He was a vice president with East Side Digital of Minne-
apolis.

BMG Music in New York makes the following promotions: Ronald Osher
to vice president, finance, RCA Records, and Bob Feiden to East Coast a&r
director, RCA Records. They were, respectively, director of finance and a con-
sultant, both with RCA Records.

BMG Music Canada Inc. announces the appointment of David Bendeth as
director of a&r. He was a songwriter for Dunbar Music Worldwide.

BENDETH

o
FEIDEN

Y
2RUDHOMME

OSHER

Green Linnet Records Inc. of New Canaan, Conn., names Steve Katz chief
executive officer. He was vice president of a&r for Mercury as well as a per-
forming musician and a producer for several national acts.

WEA International in New York appoints David Evans director of market-
ing, Europe. He was director of strategic marketing.

Sparrow Records of Chatsworth, Calif., appoints Lucy Diaz and Beth
Driver product managers. Both were previously with the firm.

PUBLISHING. Peer Music Publishing of New York appoints Ronald Cafiero to
its talent acquisitions/dance division.

DISTRIBUTION/RETAILING. National Record Mart of Pittsburgh names Cynthia
L. Hofmeister director of advertising. She was division vice president of ad-
vertising for Maison Blanche in Baton Rouge, La.

M.S. Distributing Co. of Elk Grove Village, 111, names Dennis Brady to the
promotion department. He was was with the MCA, Omnibus, and Jes'Say la-
bels.

(Continued on page 93)
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Postal Rate Hikes Hit Trade Hard

3rd-Class Postage To Rise Average 25 %

BY BRUCE HARING

NEW YORK Impending hikes in
U.S. mail rates will increase costs
10%-25% for music industry direct
mailers, surveyed accounts report.

Consumers will probably bear the
brunt of the increases, altlLough

record and video stores and|clubs
will tighten mailing lists, explore al-
ternative advertising, and presort
bulk mailings in an attempt to less-
en the impact.

The new postal rates go into ef-
fect Sunday (3). While the first-class
rate will rise only 14%, from 22

cents to 25 cents, rates for third-
class bulk mail, a key advertising
tool for most video and record
stores, will rise by an average of
25%.

Third-class mail makes up 29% of
the country’s postal volume but ac-
counts for only 14% of the overall
revenues; in comparison, first-class
mail contributes 53% of the volume
and 65% of the revenues, leading
the Postal Rate Commission to tar-
get third-class mail for the steepest
increase.

Postal rates for third class are de-
termined by the amount of sorting

Turnout Doubles; Regional Acts Touted
Texas Music Meet Growing

BY RAMIRO BURR

AUSTIN, Texas More than 1,200
music industry representatives
gathered here March 11-13 for the
mammoth South By Southwest Mu-
sic And Media Conference to dis-
cuss industry trends, develop con-
tacts, and explore the emerging mu-
sical mecca known as the Third
Coast.

One of the principal concerns
aired was the need to nurture this
increasingly influential musie re-
gion.

“There are a lot of musicians/com-
ing out of this part of the country

who don’t always get national atten-
tion,” said keynote speaker and
Spin magazine publisher/editor Bob
Guccione Jr. Guccione cited Texas
rocker Joe Ely as a prime example.

“After seeing him play at the Bot-
tom Line in New York two years
ago, I knew he was the spirit of
rock’n’roll. He didn’t have a record
contract at the time, but it didn’t
matter.”

Guccione advised industry profes-
sionals, particularly artists, to fol-
low the examples of Ely, Timbuk 3,
and others and “stay true to your-
selves always. Don’t follow the com-

(Continued on page 96)

Digital Remastering Jazzes
Up BBG Lahel’s ‘Hot Town’

LONDON BBC Records & Tapes is
releasing four more albums in its se-
ries of vintage recordings digitally re-
mastered by Robert Parker.

The new releases comprise “Hot
Town,” an anthology of some little-
known jazz ensembles recorded in
such diverse places as Savannah, Ga.;
Minneapolis; San Antonio, Texas; and
Charlotte, N.C. Among the titles:
“Swing—Small Groups” with Artie
Shaw, Red Nichols, Mezz Mezzrow,
and Benny Goodman; “Swing—-Big
Bands” with Jimmy Dorsey, Artie
Shaw, Bob Crosby, and others; and
“Movie Musicals” with tracks by Al
Jolson, Fred Astaire, Bing Crosby,

Mae West, and Shirley Temple.

The BBC has released approxi-
mately 20 albums of Parker-remas-
tered material on LP, cassette, and
compact disk and is looking for U.S.
outlets for the product. The set in-
cludes vintage recordings by Louis
Armstrong, Bessie Smith, Bix Bei-
derbecke, and Jelly Roll Morton.

Parker is an Australian who has
spent 30 years perfecting his digital
remastering process. He says that
throughout the 78 rpm-recording era,
when studio walls were treated to
make them nonreflective, the three-
dimensional spread of the instru-

(Continued on page 91)

Ghinese Official Recounts
Plan For Gopyright Reform

BY WOLFGANG SPAHR

LOCARNO, Switzerland Progress
toward the implementation of a
copyright law in China, the world’s
most populous nation, was de-
scribed at the International Copy-
right Meeting here March 26 by le-
gal expert Zheng Cheng-Si, senior
research fellow at the Peking Insti-
tute of Law.

Some measure of protection has
been provided since the early '80s.
The 1982 Interim Provisions on Ad-
ministration of Audio/Video Manu-
facturers states that infringements
of performers’ and producers’ legal

rights is actionable, though it is no-
table that China has protected ancil-
lary rights even without copyright
law.

In 1984, culture-ministry rules
recognized the publishing and
translation rights of authors and
provided that original works by for-
eign authors first published in Chi-
na are protected in the same way as
they are for Chinese authors.

Two years later, the Chinese Civil
Code devoted a whole section to in-
tellectual property issues, saying
copyright is protected in both its
moral and economic aspects. Ac-

(Continued on page 90)

needed to process the mail. Bulk
mail is divided into three classifica-
tions, each requiring a minimum
number of pieces and varying de-
grees of prepackaging.

The biggest third-class mailers
use a carrier-route sort, which is
completely sorted outside the post
office and sent directly to the carri-
er. The carrier-route sort, which
was previously mailed at a rate of
8.3 cents apiece, has been raised to
10.1 cents.

Five-digit sorting, which uses zip
code zones, has been raised from
10.1 cents to 13.2 cents apiece; basic
sorting, which divides packages by
zip code only, has jumped from 12.5

(Continued on page 94) Greenberg.

Mightier Than The Sword. Atco Records' release of “Take It While It's Hot,”
Sweet Sensation’s first single for the label, is celebrated at the labek's New York
offices. Shown seated, from left, are Sweet Sensation's Margie, Betty D., and
Mari. Standing, from left, are producer Ted Currier and Atco president Jerry

This week’s column was written by Rob Hoerburger
in New York.

ANY LIST OF today’s most potent singles artists
would of course include Whitney Houston, Madon-
na, Michael Jackson, George Michael, and Phil
Collins, but this week a not-so-famous performer,

Billy Ocean, makes his bid to join the elite circle as
“Get Outta My Dreams, Get Into My Car”’ cruises to
the top spot on the Hot 100. This is Ocean’s third No.
1 single in the last 3!/,
bean Queen (No More
Love On The Run)” (No-

vember 1984) and

“There’ll Be Sad Songs

(To Make You Cry)”’

(July 1986). Ocean also

had a couple of near

misses; both “Lover-

and “When The Going Gets Tough, The Tough Get
Going” (February 1986) stopped at No. 2. In the
same 3'/,-year period, only Houston (with six), Mi-
chael (six), Madonna (five), Jackson (four), and Col-
lins (four) have had more No. 1 records. Starship
has also had three.

And while it is Houston who is largely deemed re-
sponsible for the prominence of Arista acts during
through the label’s association with Jive, who start-
ed the gold rush with “Caribbean Queen,” which
charted some nine months before Houston’s first
single, “You Give Good Love.”

Arista has now had an even dozen No. 1 singles in
the same time period (six by Houston; three by
Ocean; and one each by Dionne Warwick &
Friends, Aretha Franklin & Michael, and Exposé)—
the lucky 13; Houston’s “Where Do Broken Hearts
Go" leaps five notches this week to No. 5.

Finally, “Get Outta ...’ is Ocean’s first No. 1 rec-
ord without parentheses in the title, although there
was certainly room for them. Placed back to back,
the titles of his three No. 1 songs contain 24 words,
and that’s more than any other act in the '80s except
Michael Jackson, who used 27 words but took eight

years, following “Carib-
v e
BEAY
boy’ (February 1985) S ———
the last 3!/, years, it was Ocean, an Arista act
more than any other label. And Arista may soon hit
songs to do it.

TEENA MARIE NOTCHES her first No. 1 record
on the Hot Black Singles chart this week with “Qoo
La La La.”" Marie had previously gotten as high as
No. 3 on the chart with the steamy dance hit
“Square Biz,” but it took a ballad to get her all the
way to the top.

This is the third consecutive No. 1 song on the
black chart for CBS, following Terence Trent D’Ar-
by’s “Wishing Well” (which lands in the top 10 this
week) and Jackson’s “Man In The Mirror.” In fact,
only two weeks ago, CBS acts occupied seven of the

Ocean Rides Wave To Third Nc;. 1 Hit:
Teena’s ‘Ooo La La La’ Tops Black Chart

top 10 slots on the chart with singles by Marie; Jack-
son; D’Arby; Tony Terry; Michael; Rebbie Jackson;
and Earth, Wind & Fire.

Surprisingly, “Ooo La La La” stumbles into the
90s on the Hot 100 after seemingly having peaked at
No. 85 four weeks ago. Marie had her biggest pop
hit three years ago with “Lovergirl’’; r&b ballads
have proven successful on the pop chart in the time
since. But Marie is not alone. Six of the other top 10
singles on the black chart have yet to even reach the

T Hot 100, although we
should alse mention that
sometimes a record by a
black act breaks pop
first. Two examples are
Ocean’s “Get Outta My
Dreams, Get Into My
Car,” which is No. 3 and
still climbing on the
black chart, and Brenda
Russell’s “Piano In The
Dark,” which was on the Hot 100 for a few weeks
before making its debut on the black chart.

NATALIE COLE’s “Pink Cadillac” hits the top of
the Hot Dance Club Play chart (her first chart-top-
per there) and rockets to No. 16 on the Hot 100. This
is the third top 20 single from “Everlasting” follow-
ing “Jump Start” and “I Live For Your Love.” Cole
has never had three singles from the same album
even make the Hot 100, let alone the top 20. She's
now had as many top 20 hits in the past nine months
as she had in the previous 12 years of her career.
Any who still doubt the completeness of her come-
back will be swayed by the fact that ‘“Everlasting”
was certified gold last week. It moves up six notches
to No. 51 on the Top Pop Albums chart, its highest
position yet.

cOLE IS the third female act to hit the top 20 with a
Bruce Springsteen composition. The Patti Smith
Group reached No. 13 in June 1978 with “Because
The Night,” and the Pointer Sisters got as high as
No. 2 in February 1979 with “Fire.” If “Pink Cadil-
lac” goes all the way to No. 1 (and it’s certainly
showing strong indications that it will), Cole will be
the second act to top the chart with a Springsteen
song. “Blinded By The Light” by Manfred Mann’s
Earth Band became the first in February 1977.
“Pink Cadillac” was, of course, the non-LP flip of
Springsteen’s “Dancing In The Dark,” which hit No.
2 in June 1984.

It looked like Debbie Gibson was going to be
stuck at No. 4 again as “Out Of The Blue” was
stalled there for the last two weeks. Gibson’s first
two singles, “Only In My Dreams” and *‘Shake Your
Love,” also stopped at No. 4. However, “Out Of The
Blue” slides up a notch to No. 3 this week. We're
sure Gibson is relieved.
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1987/88
DIRECTORIES
ARE HERE!

Bilboard Directories are what you might call
Basic Tools. They are, in fact, the main sources
of vital information for the entire Music/Record/
Video industry.

Billboard’s annual Directories are constantly in
use, year after year. You will use these valuable
year-round reference sources again and again.

Order any one or all of the directories by filling
in the coupon below and return it to us today.

international Talent & Touring Directory - $55.00 - 1987-88
edition. The source for US. and intérnational talent, booking
agencies, facilities, services and products. Used by everyone who
buys and books talent—promotes and manages tours. Over
5,000 new and updated listings in the US. (by city and state) and
internationally [y country). You'll find it indispensablel The only
-eference book of its kind published anywherel

International Buyer's Guide - $62.00 - 1988 edition. The Worid
Sourcebook of the Music and Home Entertainment Industries. List-
ngs include name, address, phone number and marketing infor-
mation of record companies, music publishers, distributors,
accessory manufactrers and suppliers. Also manufactures and
wholesalers of hardware, software and accessories for Compact
Disc, Video Disc, Video Cassettes and Video Games.

Dept. EB, BILLBOARD
1515 Broadway * New York, NY 10036
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State/Zip

Telephone

Signature
{All prices include posrage and handing)
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Please send me the following:
International Buyer's Guide - $62.00

International Recording Equipment
and Studio Directory - $29.00

International Talent ard
Touring Directory - $55.00

International Directory of Manufac-

turing and Packaging - $27.00

Add appropriate sales tax in NY. NJ. CA. TN MA and VA
Enclose check or money order or charge to your credit card:

American Express

Card #
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19871988 INTERNATIONAL

TALENT & TOURING

e DIRECTORY IS ———

Z—1

/ﬂ

% RESERBNCH
GEMENT,
vENU

International Recording Equipment and Studio Directory
$29.00 - 1988 Edition. Up-to-date statistics on professional record-
ing equipment, recording studios, recording studio equipment
usage.

International Directory of Manufacturing & Packaging

for the Record & Audio/Tape Industries. $27.00 - 1987-88 edition.
Bigger and better than everl Professional services and supplies for
record and video manufacturers, audio and video tape
manufacturers, video program suppliers and buyers, video

music produce’s and production facilities. Also includes pro-tape
product charts

No. Copies Amount

“ MasterCard [T VISA

Expiration Date

MasterCard Interbank #
Call TOLL FREE 800-223-7524 (in New York State: 212-536-5174)
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PAUL OVERSTREET

SONG OF THE YEAR HANK WILLIAMS, JR. DOLLY PARTON, LINDA RONSTADT

“Forever And Ever, Amen” ENTERTAINER OF THE YEAR ALBUM OF THE YEAR
Wiriters Group Music “Trio™

THE JUDDS ROGER MILLER
TOP VOCAL DUET PIONEER AWARD

INSTRUMENTALISTS OF THE YEAR

ARCHIE FRANCIS CHET ATKINS JOHNNY GIMBLE JOHN HOBBS
DRUMS GUITAR FIDDLE KEYBOARD

‘ EMORY GORDY, JR. NASHVILLE NOW THE STRANGERS J. D. MANESS
DAVID HUNGATE BAND OF THE YEAR (MERLE HAGGARD) STEEL GUITAR
/ BASS (Non-Touring) BAND OF THE YEAR
{Touring)
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Labels Need More National Campaigns

TV ADVERTISING: THE MISSING LINK

BY JEFF KLEM

Now that I've been out of the music
business for six months, there’s still
one nagging contradiction left from
14 years of marketing music: If mu-
sic is so important in television adver-
tising, why isn’t television advertis-
ing important to selling music?

When was the last time you saw a
good, consistent marketing plan for a
record release that included TV? Can
you even name the last time you saw
a record spot on network TV? Was it
during the fourth quarter of the year
(and only during that period)?

Yet record labels constantly laud
the sales impact of MTV in develop-
ing new audiences for music. And
sure, you'll see an occasional record
(excuse me, cassette and compact
disk) ad on MTV. But let’s face it:
That's where TV advertising stops in
the music business. No ads on the
Grammy Awards show? On “Satur-
day Night Live”? On “Good Morning
America”? If these aren’t good areas
for marketing music, why do artists’
sales increase dramatically when
they appear on one of these shows?

It’s time to move ahead to the mar-
keting of music geared to the future
rather than just continuing with what
was comfortable in the past. Those
12-18 spot radio buys in markets with
40 stations (none with more than a 10
share) don’t cut it anymore. It’s time
to bring the message to the masses.

How many National Assn. of Re-
cording Merchandisers conventions
have we all sat through, discussing

COLLEGE-STATION BACK-ANNOUNCING
My compliments to Don Ienner of
Arista Records. As a listener, I,
too, became frustrated after not
hearing songs back-announced.

Now, after graduating from the
Columbia Univ. school of broad-
casting and becoming program di-
rector of KFX, the school station, I
instruct my on-air staff to back-an-
nounce all over the airwaves. Cur-
rents are introduced and back-an-
nounced for double exposure for
the first few weeks.

The power of radio can make or
break music. Just playing it
doesn’t make it; identification is
the key.

J. Daniel Long
New York, N.Y.

STATUS QUO ROCKERS

I get a kick out of all of these ag-
ing rockers (I'm over 40 myself)
who condemn acts like Tiffany and
Debbie Gibson simply because
they’'re young. I can remember
when rock music stood for free-
dom; now it appears to stand for
the status quo.

These old rockers sound like the
members of the older generation
of my day who put down Elvis
Presley for displacing Perry Como
and Andy Williams.

And what about age? Tiffany
and Gibson aren’t the first young

the emotional impact of music? Those
of you who work for labels know you
are selling emotion. Now you should
take that realization a step further in
marketing music, just as other kinds
of companies use music to sell prod-
uct.

Anheuser-Busch realized the im-
pact that could be attained with their
The Night Belongs To Michelob cam-
paign, which uses highly charged vi-

‘Your job is to
let people know
that new releases
are in the stores’

Jeff Klem is the former advertising director
for the now-defunct Budget Tapes &
Records franchise, which was based in

It’s time for you folks at labels to
broaden your conceptions of whom
you need to reach and to begin selling
to people whom you have yet to pitch.
Let the public know your music is out
there.

For the most part, the home video
industry has abolished dealer co-op
advertising in favor of national televi-
sion campaigns. So far, the result has
been far greater exposure for newly

Denver.

sual images of Phil Collins and Eric
Clapton accompanied by the emotion
of the music. American Telephone &
Telegraph used the nostalgia appeal
of “I Heard It Through The Grape-
vine,” and the California Raisins com-
mercial relying on the same tune
claimed an unbelievably high recall
rating among consumers. In fact,
this TV commercial spawned a suc-
cessful album! And isn’t Anheuser-
Busch’s beloved Spuds MacKenzie
readying an album release?

released titles.

The record business could take the
same approach. Let the dealers spend
their own money to get their name
out there. Your job is to let as many
people as possible know your artists’
new releases are in the stores. Re-
member, advertising gets people to
the stores; retailing is what happens
when they get there.

In my years at Budget Tapes &
Records, we were famous for our TV
commercials. Why? One reason was

we dared to be different. The object
was to grab the viewers’ attention be-
fore they realized they were watch-
ing a commercial.

We achieved this in a multitude of
ways: through the use of cel anima-
tion, computer animation, videoclips,
rotoscoping videoclips (remember the
effect this had on a-ha?), and the mu-
sic itself. Words were used sparingly.
We let the music do the talking.

Another reason for our success
was that nearly no one else in our
product category bothered to do TV
advertising. It was nice to be the only
record retailer in the area advertising
on the Grammy Awards show every
year. And our sales showed it. Here
you had a large audience that was ob-
viously interested in music—and we
turned them into buyers.

It’s not as expensive as people
think. Spot production costs can be
reduced by using special effects on
the videos you already have. The cost
of TV advertising is negotiable to the
point where an audience can be calcu-
lated, rated, and guaranteed. If those
guarantees are not met, the advertis-
er receives a rebate—a practice un-
heard of in radio.

There’s no reason to be afraid of
advertising on TV. Video hasn’t killed
radio. It has made people more aware
of music. It has made radio more
aware of it, too, as evidenced by the
breakthroughs of Whitesnake, Cin-
derella, and Poison on top 40 formats.
Now it's time for record industry
marketing strategy to stress TV ad-
vertising. Show some emotion!

performers. Remember Tanya
Tucker, Brenda Lee, Little Stevie
Wonder, Michael Jackson—all
started at a very early age. So
what? I have friends who are die-
hard Rolling Stones fans and listen
to Tiffany and Gibson with their
kids.

If you let rock just grow old and
die, it will find itself in the very
same predicament country musie
found itself in a few years ago—
dominated by old acts with old fans
(I'm one), all growing old together
and dying with the music.

In the rock field, that’s all turning
around now—thanks to new blood.
The challenge has forced some older
stars to update their acts to remain
competitive. I welcome new rock
acts. I just ask (as a songwriter my-
self) that they keep an ear open for
outside material.

Bob Bacon
Chicago, I

ROLE OF YOUTH

It's interesting how Blue Canyon
Records’ Jim Terr chose to display
his narrow-mindedness and igno-
rance concerning the role of youth
in the music business in a letter
(Billboard, March 12). Apparently,
Terr feels artists should be judged
more by age than by talent.

“There is a place for youngsters
in this business,” he writes. “For in-
stance, in a clerical capacity and of
course as consumers.”

Did I really just read that? Does
Terr investigate an artist’s age be-
Jfore he listens to that which really

matters—the music?

What Terr fails to do is exactly
what youth today has proven itself
capable of doing: buying and listen-
ing to the musie, regardless of the
age of its creator.

What would Terr have the young
talents of today do—wait until they
are “‘of age” to record? He forgets
that a band of teenagers called the
Rolling Stones blazed trails early in
rock’s history. It was four teen-
agers from Liverpool, England, who
went on to touch the hearts and
minds of the world. James Taylor
first performed professionally at
the age of 15.

How does Terr expect today’s
youthful performers to be tomor-
row’s “seasoned individuals, old and
wise,” if they are not given the op-
portunity to have careers early?

What Terr advocates is age dis-
crimination, and discrimination
stinks. Let’s have no part of it.

Alan B. Dranow
Oyster Bay, N.Y.

(Editor’s Note: Judging by the
amount of negative mail we've re-
cetved in response to Terr’s letter,
it appears many readers missed
his point. How could they read,
“We would like to think that
rock'n’roll has undergone a posi-
tive evolution, from chaotic teen-
age peer idolatry to a more fruit-
JSul adoration of seasoned individ-
uals, old and wise,”’ and not at
least chuckle? Perhaps the humor
was too subtle for some, but it
seems clear Terr was sending up

the stuffiness of the rock establish-
ment.)

HYPOCRISY ON DRUGS

Danny Goldberg’s quote (Billboard,
Inside Track, March 5) absolving
Doc McGhee of responsibility for
his drug smuggling reeks of the
same kind of hypocrisy that has re-
cently plagued television evange-
lists.

When an organization like Rock
Against Drugs does not practice
what it preaches and justifies its
sleaze factor with remarks like ‘“We
have a real debt to him [McGhee],”
the organization loses credibility.
I'm sure McGhee enthusiastically
became “the very first manager to
help” Rock Against Drugs and as
“spiritual co-founder’’ found the
perfect cover for a wolf to hide in
sheep’s clothing.

For those of us who are also com-
mitted to a drug-free America—and
who isn’t?—this helps confirm that
publicity and public relations are
the major motivations for managers
and their clients. You're not being
honest, Mr. Organizer, and we are
fed up with phonies!

David Solomon
Chicago, Ill.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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DB Sets Digital Link For London, N.Y. Remotes

BY PETER LUDWIG

LOS ANGELES Due to an agree-
ment between IDB Communications
Group Inc. of Los Angeles and British
Telecommunication Inec., a full-time
digital-audio satellite link is now in
place between New York and London.
Because the link is fully operational
at all times, IDB has been able to cut
the cost of satellite transmissions
from London to the U.S. by 35%. The
price cut makes high-fidelity remote
broadcasts from London available to
a much broader range of U.S. radio
stations and opens the door of satel-
lite technology even wider.

The joint enterprise has been
dubbed International Digital Audio
and is the only digital satellite link
currently available between London
and New York. The price cut became
effective in February and has already
spawned a London remote program-
ming packager for U.S stations. IDB
also maintains a continuous link be-
tween its main teleports in Los Ange-
les and New York.

Prior to the agreement, London re-
motes required what IDB directpr of
public relations Bill Fisher refers to
as ‘‘temporary booking costs.”

transportable earth station, have it
set up, hire operators, and purchase
time on the satellite, or procure tem-
porary phone lines and pay an inde-
pendent facility in England to up-link
the transmission. All of these ser-
vices had to be brokered on an occa-
sional-use basis, which also added to
the cost. By maintaining IDA as a
constant trans-Atlantic link and by
offering full technical support, the
cost barrier is broken down for a
greater number of stations, and IDA
can keep a larger share of the fees
spent.

IDA offers three different signals
with three different prices. The cost
for the 15-kilohertz digital signal is
now $11 per minute. Because stereo
uses two channels, the cost for a ste-
reo digital signal is double that
amount, or $22 per minute. The low-
er-fidelity, less-expensive 7.5 kHz and
3.5 kHz monaural signals are priced
at $7.70 and $2 per minute, respec-
tively.

It is estimated that there are now
6,000 satellite-capable U.S. radio sta-
tions on either the Satcom 1R,
Hughes Galaxy II, or Westar IV sat-
ellites. The steadily increasing com-
petition and high stakes at play in ra-

Broadcasters either had to fly in a  dio markets have affected the time-

newsline...

CASEY STANGL is named VP/station manager at KQMQ Honolulu. He for-
merly worked as sales manager for the station.

MICK ANSELMO is upped to GM at WDGY/KEEY Minneapolis following
the recent departure of Gary Swartz. Anselmo joined the station in 1984
and was appointed GSM in January.

GARY JENSEN is appointed to the newly created post of executive VP for
the Premier Broadcast Group. Jensen was formerly the Fairbanks Broad-
casting PD. Premier acquired WUTQ-AM/WOUR-FM Utica, N.Y., Feb.
25.

WFYR CRICAGO VP/GM Dick Rakovan exits to become executive vice presi-
dent at the H&D Broadcast Group, an investment banking firm specializ-
ing in station acquisitions. Rakovan will assist in the purchase of proper-
ties and in the recruiting of station personnel.

CHESLEY MADDOX & ASSOCIATES is formed by Chesley Maddox to provide
investment banking services to the broadeast industry. Maddox is a for-
mer VP of specialized lending for the AmeriTrust Co. She led Ameri-
Trust’s entrance into broadcast lending.

EDENS BROADCASTING makes the following appointments: WWDE Norfolk,
Va., GM Larry Saunders and managing director/morning man Dick
Lamb are upped to VPs, and VP/chief financial officer Murray Topham is
named executive VP.

COMMUNICATIONS PROPERTIES sells KFGO-AM-FM Fargo, N.D., to Fargo/
Great Plains Broadcasting for $6.1 million.

THE DAYTONA GROUP purchases classical-formatted WRFK Richmond, Va.,
for $6.5 million. The Pegasus Broadcasting Co. will transfer the property
immediately upon acquisition. Pegasus paid $4.2 million for the outlet.

ANCHOR MEDIA buys Albuquerque, N.M., AC/album rock combo KZSS/
KZRR for $4.4 million. Sandia Peak Broadcasters Inc., the seller, bought
the stations in May 1986 for $3.15 million.

WIZN VERGENNES, VT., is bought by the Deer River Group for $2.35 million.
The seller, Radio Vergennes Inc., paid $64,000 for the station in late 1985.

ATLANTIC VENTURES buys WEZO-FM/WNYR-AM Rochester, N.Y,, from
Dorton Broadcasting. The purchase is the first radio acquisition for At-
lantic,

SOLOMON & LOWE COMMUNICATIONS sells WIMA-AM/WVJZ-FM to the Ra-
dio Virginia Limited Partnership for $850,000.

honored live remote as a promotional
tool. With more and more stations
able to down-link, they're looking to
conduct live remotes from increasing-
ly exotic locations in a game of one-
upmanship.

IDB is widely regarded as the first
company to apply satellite technolo-
gy specifically to radio’s needs. For
example, IDB has broadcast WNEW-
FM New York live from London for
weeklong stints for the past four
years, annually transmits KIIS Los
Angeles morning man Rick Dees live

Remote Show
Opens Market

NEW YORK Thanks to a marked
drop in satellite-time prices since the
first of the year, Denny Somach Pro-
ductions of Havertown, Pa,, is rolling
out its “Live From London” remote-
production package to radio stations
outside of the top 20 markets.

Somach has done 20 of the live re-
motes from London since 1984, but
up to now they were prohibitive in
cost to most medium-market stations.

Company president Denny Somach
says that through an arrangement
with satellite supplier IDB Communi-
cations of Culver City, Calif., he has
been able to reduce the price even
further. Cost is determined by mar-
ket size, and the service is format ex-
clusive on a market-by-market basis.

Album rock stations have been So-
mach’s primary clients so far, but he
believes the unique access to artists
and celebrities that a London remote
offers makes the service equally
valuable to talk- and personality-ori-
ented stations. The service is also ca-
pable of multiple-station remotes.

Somach suggests that stations use
the high-quality 15-kilohertz stereo
signal, especially if a guest artist will
be performing live or airing a new
track. However, since most stations
track their music from their own stu-
dios during a remote, a less-expen-
sive monaural signal is also available.

Somach’s ‘“Live From London”
package will take care of most of the
details of a foreign remote, including
passport and immigration assistance,
all technical assistance and on-site
production, artist booking, and ac-
commodations,

Pre- and postremote promotional
assistance is also available to maxi-
mize the value of the station’s expen-
diture. Somach will arrange custom
IDs from upcoming London guests
before the remote, design promos,
and edit a best-of compilation for
post-remote promotion,

Previous guests who have actually
spent considerable time with visiting
stations include Pete Townshend, El-
ton John, Bill Wyman, Roger Dal-
trey, Bob Geldof, Steve Howe with
Mark Knopfler, Patrick Moraz, and
Justin Hayward. A number of them
performed live for the stations.

Because of the London location,
Somach has been able to put together
partial reunions of the Yardbirds and
the Zombies through clever schedul-
ing.

Somach also produces syndicated
radio programming for Westwood
One and DIR Broadcasting.

PETER LUDWIG

from Puerto Vallarta, Mexico, and
has done the same for stations taking
shows to Hawaii and the Bahamas.
IDB has been credited with the larg-
est radio remote in broadcast history,
bringing Walt Disney World’s 15th
anniversary program to 92 stations
nationwide.

The success of Los Angeles-based
McGhan Radio Productions’ “Live
From ... " indicates the lure that an
exotic remotes hold for stations. The
McGhan projects gather as many as
20 stations for a group remote in a
central location near a national event.
All the stations broadcast live simul-
taneously. Artists and celebrities can
personally address each market in at-
tendance live without ever leaving
the room. The recent “Live From

Grammy Week,” held at New York’s
Palladium nightclub, brought over 70
celebrities to the live mikes of 15 sta-
tions. IDB handled the satellite trans-
missions for the entire weeklong
event.

Before satellite technology, net-
works relied on telephone lines for re-
mote reports. That network, when
traced on a map, looked like a web,
hence the nickname “webs” for net-
works. Ironically, the divestiture of
AT&T in 1984 opened the way for sat-
ellite expansion.

As the number of phone companies
increased, the problems of getting a
web in place increased. Costs rose as
reliability decreased. The audio quali-
ty of phone lines was also no match

(Continued on page 14)

TOP 40

Joining the growing ranks of the Deele’s “Two Occasions” (Solar/
Capitol) supporters is WHYT “Power 96" Detroit PD Rick Gillette.
“An absolute smash,” he says, listing it as top five in sales, requests,
call-out research, and his playlist. “This is not just an urban hit,” he
stresses. “It’s definitely a pop record and has gained most of its popu-
larity by word of mouth. It’s getting great response everywhere it's
played, and if people jump on it now, there’ll be a chance for national
activity.” Gillette reports hot phones for Brenda K. Starr’s “I Still Be-
lieve” (MCA). “Perfect timing with this record,” he says. “It’s spring-
time, and the time is right for love!” And commenting on another popu-
lar ballad, George Michael’s “One More Try” (Columbia), Gillette
says, “We don’t make the hits; we play them. As usual [for Michael],
this one got immediate response.”

ALBUM ROCK

“At the top of my list,” says WNEW New York PD Mark Chernoff of
Donald Fagen’s “Century’s End” (Warner Bros.) from the “Bright
Lights, Big City” soundtrack. Chernoff adds that ““the response to new
Steely Dan material has been terrific!” Speaking of old (but great)
sounds, Chernoff says Treat Her Right’s “I Think She Likes Me”
(RCA) reminds him of the Doors. “But it's much more than that,” he
adds. “After a few listens, their identity becomes more distinguished.”
And “real rock’n’roll” is the deseription he uses for Honeymoon Suite’s
“Love Changes Everything” (Warner Bros.). “Hopefully it'll go as far
as ‘New Girl Now,” he says.

BLACK

“I hate remakes, but I like this one,” says WDIA Memphis, Tenn., PD
Bobby O’Jay of “Tired Of Being Alone” (Motown). The most famous
recording of the song was by Al Green. The remake is the latest effort
from Memphis-bred the Right Choice. “It has that wonderful old-Mo-
town feel,” says O'Jay. A “real fresh groove” is how Q’Jay describes
Evelyn King’s “Flirt” (EMI-Manhattan). He says it has “a real bright
beat that’s great for sunny weather. It’s kind of a new sound for her.
It’s definitely going to be a big record.” And he has high praise, too,
for the Dazz Band’s “Anticipation” (RCA), which he dubs “a smash.”
0'Jay says the song, produced by Deodato, will smoke on the air.

COUNTRY

KEAN Abilene, Texas, PD Bobby Owen is already on Larry Boone’s
“Stop Me If You've Heard This One Before” (Mercury). “He just
came off a hit single [‘Roses In December’], and he’s hot in this part of
the country,” says Owen. “He follows suit in the style of George Strait
or Randy Travis, and the South embraces tradition.” He says Rosanne
Cash’s “If You Change Your Mind” (Columbia) is another example of
a more traditional record. “The first thing I heard about this record
was that it sounded like the old Rosanne Cash,” says Owen. “And it
does, which makes it a good follow-up to her last remake.” And Louise
Mandrell’s “Weak Moment” (RCA) is also getting a lot of attention
from country stations—but for its B side, “As Long As We've Got
Each Other,” a duet with Eric Carmen. “It’s been a while for Louise,”
Owens says, “and everyone seems to like the great overall sound of
the B side.”
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TOP FEMALE VOCALIST

REBA
MCcENTIRE

TOP NEW MALE VOCALIST

RICKY
VAN SHELTON

TOP MALE VOCALIST

RANDY
TRAVIS

TOP VOCAL GROUP

HIGHWAY
101

CONGRATULATIONS TO OUR
MEMBERS WHO ARE WINNERS
OFTHE 1988 ACADEMY OF

COUNTRY MUSIC AWARDS.

HI TTINUG TH E

NOTES

ALBUM OF THE YEAR

EMMYLOU
HARRIS

Trio

SINGLE RECORD OF THE YEAR

RANDY
TRAVIS

Forever and Ever, Amen

SONG OF THE YEAR

RANDY TRAVIS
DON SCHLITZ
MCA MUSIC
PUBLISHING -
DON SCHLITZ
MUSIC

Forever and Ever, Amen

THEIR TALENTS RAISE

'COUNTRY MUSIC TO THE

PEAK OF PERFECTION.
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For the last ye
quietly building a
Now, wed like to t

When we started Disctronics, our aim

was simple.

To become the world’s leading, indepen-
dent CD manufacturer.

And we’ve got there in 12 months.

We began with the firm belief that,
although CD manufacturing technology can
be pretty much taken for granted these days,
impeccable client service can’t.

As you may have already found out.

But we realised right at the start that,
as a client, you only want one thing.

The right discs, in the right place, at the
right time.

That’s why we haven’t made any noise
in the industry over the last year.

Instead of blowing our own trumpet,
we’ve been building our own network.

A worldwide network, that’ll provide

you with better service than anyone else.
We have four fully compatible plants.
At Southwater in England, Melbourne

in Australia, Huntsville in Alabama and

Anaheim, California.

(Oddly enough, considering L.A. is the
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ar, we've been
worldwide network.
urn up the volume.

world’s entertainment capital, Anaheim is the
only CD plant on the west coast.)

The fact that they’re fully compatible
means that if for any reason we can’t produce
your discs at the Disctronics plant nearest
you, we simply shift production to any one
of the others.

And still meet your deadline.

It also means yvou have the option of
simultaneous worldwide releases.

All four plants are linked to each other
and to our client service offices by a computer
network which supports the constant traffic
in master tapes, stampers, discs and retail
packaging.

All four of them have in - house
mastering facilities.

And all four have quality standards that
are way above what’s needed for CD Audio
production.

Because they’re all designed to produce
CD-ROM discs as well. And the CD-ROM
information storage and retrieval system
requires enormously high standards.

So now, the network is in place.

And our annual production capacity is
65 million discs. ~

Which makes us the third largest CD
manufacturer in the world.

In other words, you can take our
product quality for granted.

And our client service.

Because, even though we're the world’s
biggest independent CD manufacturer, we
know we’ll only remain so as long as we live
up to your expectations.

And it’s easy for you to prove to yourself
that we can.

Just call Hywel Davies in London on
(01) 222 6878, Cal Roberts in Los Angeles
on (818) 953 7790, Michael Rosenbaum in
in New York on (212) 307 0746, or Doug Bell
in Sydney on (02) 436 0422.

They can all tell you whatever you'd
like to know about the Disctronics product
and the Disctronics service.

And we've asked them to do it quietly.

& DISCTRONICS

London ¢ Los Angeles ® New York ¢ Sydney

BOOKER & BOOTH 613

www americanradiohistorv com


www.americanradiohistory.com

Squeeze Frosting. XTRA “91-X" San Diego overnighter Billy Bones cuts up
with Squeeze as the band provides the cake for the station’s fifth birthday
celebration. From left are Squeeze’s Keith Wilkinson; Bones; Squeeze members
Glenn Tilbrook, Chris Difford, and Andrew Fletcher; DJ Robin Roth; band
member Jools Holland; and XTRA weekender and “Backstage” host Dwight

Arnold.

-

RIWTRN T

ARLERNERRE

Buzzard KOs Cap’n Crunch. The WMMS Cleveland Morning Zoo gets the WMMS Buzzard mascot up early as it starts
the day with a bow! of the station’s new WMMS Buzzard Morning Zoo Corn Flakes. Rumor has it that when the new
WMMS cereal hit the area’s grocery shelves, Snap, Crackle, & Pop canceled their upcoming appearance on the show.
Tony the Tiger is rumored to be feeling rather soggy himself after the Rolling Stone scandal rocked the station. From left
are Morning Zoo staffers Roberta Gale, Jeff Kinzbach, Flash Ferenc, and Len Goldberg.

A Cappella Force. WRKS “Kiss FM” New York morning show hosts B.J.
Steele and Carol Ford join the Force M.D.’s in a little backstage serenade as
they tune up for the WBLS/WRKS Charity Basketball Game at New York’s
Madison Square Garden. Proceeds from the game went to the Black United
Fund of New York. From left are Mercury and Trisco of the Force M.D.’s, Steele,
Ford, and T.C.D. and Stevie D of the Force M.D.’s.

Cow Calls. A runner-up in the KOME San Jose, Calif., Show Us Your KOME
And We’'ll Show You Amercian Airlines promotion gazes out and wonders if it
wouldn't have been a winner if it bore another brand. Animal-rights activists can
rest easy, the KOME Cow is a bum steer. The hefty heifer is actually papier-
maché.

WASHINGTON
ROUNDUP

BY BILL HOLLAND

NO MORE FAIRNESS doctrine?
That’s what the Federal Communica-
tions Commission has decided in a re-
affirmation vote to end enforcement
of the fairness doctrine, which re-
quires broadcasters to air opposing
views of controversial issues. Broad-
casters have argued for years that
the rule violates the First Amend-
ment, and last year the commission
agreed, saying the rule *‘chills”
broadcaster coverage of issues and is
unconstitutional. The decision fol-
lowed a U.S. Court of Appeals order
to decide whether past enforcement
was unconstitutional; this latest ac-
tion denied several requests for re-
consideration of the issue by groups
wishing to extend the ruling to the
personal-attack and political-editorial

rules. The commission has decided,
however, to deal with those issues in
separate proceedings. The FCC reaf-
firmation is certain to stir up a hor-
net’s nest in Congress among those
lawmakers who still want the doc-
trine, despite the commission’s deci-
sion and a presidential veto last year.

UNTRANSLATABLE? Maybe. The
FCC, at the request of the National
Assn. of Broadcasters and several
other parties, has begun to take a
look at FM translators, which sta-
tions use in addition to their main an-
tennae to “fill in” spotty areas of
their coverage. Under current rules,
translators sometimes cause interfer-
ence problems with other radio sta-
tion and broadcast-services signals.
Complaints center on the argument
that translators are being used as a
substitute rather than a supplement
for station coverage. The FCC has
also put a freeze for now on applica-
tions for new translators until it
weeds out the interference problem.

BEAM ME UP. In a related develop-
ment, the FCC has decided to allow
noncommercial FM stations to use
such alternative technologies as sat-
ellite and microwave for signal deliv-
ery. Up until now, noncommercial
FMs were limited to using FM trans-
lators to heighten receptivity. The
commission says that amending the
rules will benefit the public by “pro-
viding quality FM service to the un-
served.”

FCC CUTS RED TAPE ... and has
reduced the time period that stations
must keep such documents as applica-
tions, ownership reports, and public
affairs checklists in the public file to
one license term, or seven years.
That's down from as long as 14 years.

UNANIMOUS: The pending bill
that permits advertising of legal lot-
teries on the air was passed in a
unanimous House Judiciary Com-
mittee voice vote March 19 and now
goes to the House floor. H.R. 3146,

the Lottery Advertising Clarifica-
tion Act, is sponsored by Rep. Bar-
ney Frank, D-Mass., and is support-
ed, of course, by the nation’s broad-
casters. For years, they were not
allowed to mention private lottery
ads, even those for charities, much
less broadeast them.

TALKING HEADS FLY: Dallas

was the dateline and radio group
biggies were the headlines as execs
met March 15 to discuss, as the NAB
put it, “practical solutions to further
improve radio’s position in a free
marketplace.” In other words, as
NAB president Eddie Fritts said,
“Bottom-line, dollars-and-cents, real,
gut issues.” Yeah!

IDB LINKS LONDON, N.Y. VIA SATELLITE

(Continued from page 10)

for satellites’ 15 kHz signal. With the
development of fiber optics, a station
without down-link capability can now
tie into a rented receiving dish with
no loss of audio quality. IDB is now
fiber-optically linked to all major net-
works in New York and to the Kauf-
man Astoria Studios just outside of
Manhattan.

IDB’s ability to handle live remotes
from far-flung locations is made pos-
sible by its fleet of satellite vans and

“flyaways.” A flyaway fits into six
airline packing cases and can be
transported to any place a plane can
land. IDB’s Fisher says that once
IDB gets stations to realize that they
can broadcast from anywhere—and
make it a habit—IDB intends to ask
stations and syndicators, “Why are
we pressing all this vinyl when [a re-
mote show] can be sent quickly with
better quality via satellite?”
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describes the station as “a very hit-oriented urban.” “Blues Room” show on Sunday nights); and former FEELIN' HAPPY DAN SIEGEL
As for the lineup: Former KPWR “Power 106” Los  United Stations clearance rep Laurie Williams does 23 | 31 | 3 | 5 | CBSASSOCIATED 4-07667/EPA
Angeles afternoon man Joe Nasty surfaces as 102- overnights ... WNUA Chicago PD Bob O’Connor has 0 |2 | 21|11 SITTIN' ON) THE DOCK OF THE BAY & MICHAEL BOLTON
JAMZ’s morning man; Cedric Hollywood follows selected the station’s Sunday “Lights Out Chicago” w:;'JMtha':sOﬁO PEABO BRYSON & REGINA BELLE
Lindsey over from Hot 105 in his previous role as host Denise Jordan to be station announcer. 3| s || | SEHOVLIR 5
APD/MD; “Good Time” Eric Scott comes in frpm Those two new voices on KSOL San Mateo, Calif,, @ 2 | @ 3 MIGHWAY RAIN MICHAEL TOMLINSON
KROY Sacramento, Calif., to handle the 4-8 p.m. shift; belong to Dewayne “Supersnake” Weaver (from CYRRESSI6O N 2807
Eric Ward comes from WPOW “Power 96” Miami to  KHYI “Y-95” Dallas) and Billy David Ocean, whois | [(33)| 35 | 45 | 4 | ANOTHER CHANCETOLOVE DIONNE WARWICK/HHEWETT
take evenings; and Yolanda Neeley moves over from  back for a return engagement after a two-year ab- * % # HOT SHOT DEBUT * & &
WEDR Miami to do overnights. sence. Weaver drives mornings, with Ocean making @ SHATTERED DREAMS o JOHNNY HATES JAZZ
The WORZ format change casts the recent shake- the return trip in the afternoon ... Another returnee — NEW) | |
up at former rock rival WHTQ in a new light. Follow-  is Carol Taylor, in on the evening shift at WNOR Nor- 35 | 27 | 23 | 8 | HANDS TOHEAVEN @ BREATHE
ing the recent departure of Neil Mirsky from the al-  folk, Va., after spending two years managing the :"‘:N(')JNID COMBONE ~=en
bum-formatted WHTQ, veteran programmer Gerry band Waxing Poetics. Taylor had put in five years at 36 | 33 | 36 | 7 | cerrenzo2s101
| Cagle moved in as PD. This marks a change in f()r- WNOR before she took to the road ... Congratula- @ 43 | 49 | 3 | LWASN'TTHE ONE AGNETHA FALTSKOG/PETER CETERA
| mats for Cagle, whose RKO-dominant résumé in- tions to WNIC Detroit’s Breakfast Club on the receipt ATEANTICSs
cludes top 40 stalwarts WRKO Boston, KFRC (now  of the fifth annual Citizens Award from Detroit Coun- 38 | & | 32| 23 | LLIVEFOR YOUR LOVE SNATAC HCOLE
KHIT) San Francisco, and KHJ (now KRTH-AM) Los  cilman David Eberhard. Due to the Breakfast Club’s WE SAID HELLO GOODBYE PHIL COLLINS
Angeles. He most recently was PD at WHLY Orlan-  on-air pleas for used clothing in the winter, WNIC was % | — | 2 | awanmcipour
do. Mirsky, meanwhile, had been programming at able to collect eight truckloads of winter wear for the 20 | 39 | 30 | 12 | WHATHAVE | DONE TO DESERVE THIS? ¢ PET SHOP BOYS
WORZ for about six weeks but is now out of there. needy.
s After eight years in shifts all over the boards—both EELLRE 1 | CENTORVSIEND? ¢ DONALD FAGEN
HIFTING SANDS: Industry vet Lee Rogers is the scheduling and control—WBLS “Kiss FM” New York 42 | 4 | 31 | 18 | COULDVEBEEN TIFFANY
new PD at WCRIJ-FM “Country 107" Jacksonville, part-timer Niecie Colon is moving across the street to MCAB323)
Fla. The former KRPM Seattle PD also joins WCRJ’s  Emmis’ WQHT “Hot 103” to take a weekend slot . .. a3 | 38 | 35 | 19 | EVERYWHERE FLEETWOOD MAC
Wake Up Crew ... WLTQ Wilkes-Barre/Scranton, The KASE/KVET combo in Austin, Texas, is having a FAMILY MAN FLEETWOOD MAC
Pa’s Dr. Steve Ludw1g adds an OM to his afternoon  baby boom of its own. Congratulations to KASE over- NEWD | | | warnersros 72811
drwet tfltle Before c(;)ml(r;g toZ WL'II‘Q in tlil)(élgzll;ul;i}:wg nighte'r l’l‘errg t}}!unt andthii{ 3115% L?;()ionna, on t};gtir 5 | 36 1 2% | 16 m&kgggxgg%%mmm @ SWING OUT SISTER
spent four years under Guy Zapoleon a oe- new girl, and the same to midday personality -
nix, Ariz. . .. Bruece McDonald puts an APD in front Tweed Scott and his wife, Jeri, for their new boy . .. NEWD | | | LOVEDONT GIVE NOREASON AN A SO
of his MD title at emerging new music rocker WFNX  Former WBCY Charlotte, N.C., news director and NEWp | | | PINKCADILLAC NATALIE COLE
Boston. morning news anchor Rob Williams is waiting for his EMMANHATTANIDOM Z
Bob Davis moves east as he packs in seven years as  phone to ring now that the station has decided it needs a8 | 3 ] %' |l 12 | TOU WILL KNOW SIEVIEECNEER
Midwest Communications’ corporate manager of re- a female voice in the slot. Williams came to WBCY SOMEONE LIKE YOU VAN MORRISON
search to become gold-formatted WWSW “SWS”  three months ago after three years at KTFM San An- NEWD | i | fercUryLp CUT/POLYGRAM
Pittsburgh’s new PD. Davis went to Midwest after his  tonio. Stations looking for his hard-edged rock’n’roll 50 | 45 l 4 | 20 | ALLIWANTISYOU @ CARLY SIMON
PD-ship at WRXL-FM-AM Richmond, Va. ... Carl approach to the news should call 704-529-6789. - =
O Products with the greatest airplay gains this week. ® Videoclip availability.
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PROMOTIONS

AWARENESS PLUS

WNCI Columbus, Ohio, was looking
for a topical promotion when the
news of U.S. soldiers being sent to
Honduras hit the streets. The station
decided that it wanted to make sure
listeners were aware of the fact.

Using the sound-cued-cash-call
idea, the WNCI Morning Zoo regis-
tered callers at the sound of a helicop-
ter for a trip to Central America. As
the random drawing at the end of the
show neared, listeners weren't sure
they really wanted to win, but the
promotion was creating quite a buzz
around town. The winner was re-
lieved when he found out he was be-
ing sent to Wentzville, Mo.—the
“center of America.” Yes, part of the
winnings included a complete set of
Army fatigues.

FOR WEEK ENDING APRIL 9, 1988

; T
Summer Warm-up. WRKI “[-95" Danbury, Conn., worked a little spring fever
out of its system recently when it invited listeners to practice summer antics at
an area club. |-95 and its listeners danced the night away to summer songs
while the station held Mr. Muscle and Ms. Beach Bunny contests. For
giveaways? Beach towels, of course. The grand prize was a trip to Bermuda.

; 3
=

TACKY, TACKY, TACKY!
KQFX ‘““the Fox" Austin, Texas,
morning men Weaver Morrow and
Dick Kelsey began giving listeners a
look into other listeners’ closets re-
cently when they inaugurated the

Billboard.
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EMI-MANHATTAN 50117

. = Compilegi from national
‘QE c'Bé §° QE TITLE radio airplay reports. ARTIST
Ez | S5 |8 23 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * &
141 1 9 MAN IN THE MIRROR ¢ MICHAEL JACKSON
34-07668/E1 3 weeks at No. One
@ GET QUTTA MY DREAMS, GET INTO MY CAR  BILLY OCEAN
3 7 JIVE 1.9678/ARISTA
3 2 2 10 58%52:5742 U THE JETS
3 6 8 13 GI?%;FISEND PEBBLES
@ 1 16 7 WISHING WELL TERENCE TRENT D'ARBY
COLUMBIA 38-07675
TWO OCCASIONS THE DEELE
6 8 1 ) SOLAR 70015
@- 12 13 5 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON
ARISTA 1.9674
3 7 9 10 OUT OF THE BLUE DEBBIE GIBSON
ATLANTIC 7-89129
9 10 5 13 | WANT HER KEITH SWEAT
VINTERTAINMENT 7.69431/ELEKTRA
IS DAY
0] 44|38 | EOHNEN o MORR
1 1 15 6 NAUGHTY GIRLS (NEED LOVE TOO) SAMANTHA FOX
JIVE 1089/RCA
Yi
12 15 17 5 AngxlEgﬁ?ﬁUR LOVE TAYLOR DAYNE
13 9 7 13 SOME KIND OF LOVER JODY WATLEY
MCA 53235
14 5 3 1 FATHER FIGURE GEORGE MICHAEL
COLUMBIA 38-07682
15 13 12 6 GOING BACK TO CALI L.L. COOL J
DEF JAM 38-07679/COLUMBIA
PINK CADILLAC NATALIE COLE

DA’BUTT (FROM THE “SCHOOL DAZE” SOUNDTRACK) E.U.

0 -]

4TH & B'WAY 7458

@ EMI-MANHATTAN 50115
19 | 26 | 3 | ANYTHING FOR YoU GLORIA ESTEFAN/MIAMI SOUND
EPIC 34-07759/E.PA.
27 , | PROMISE ME THE COVER GIRLS
- FEVER 1917/SUTRA
@ 23 2 NITE AND DAY AL B. SURE!
— WARNER BROS. 7-28192
000 TEENA
2|20 | 23| 4 | Q00LALALA MARIE
(@)| 2 | 28 | 3 | PIANOINTHE DARK BRENDA RUSSELL/JOE ESPOSITO
A&M 3003
23 17 10 13 NEVER GONNA GIVE YOU UP RICK ASTLEY
!l 2a |25 4 TURN OFF THE LIGHTS  THE WORLD CLASS WRECKIN CRU
KRU-CUT 006/MACOLA
@ NEWD | 1 DREAMIN' OF LOVE STEVIE B
@] NEWD | 1 | MYGRL . SUAVE
NSATION LEVERT
7|2 | — [ 2 | SWEETSENSA
NEWD | 1 | NIGHTTIME PRETTY POISON
@ NEW) | 1 h?)’é" ON NEXT TONOTHIN'  GLADYS KNIGHT & THE PIPS
30 LIKE A CHILD NOEL

QProducts with the greatest airplay gains this week.

Tacky Souvenir Swap. Listeners call
in and meet on the air, state what
they want to swap, and then try to
come to an agreement on a trade—on
the air.

After a number of successful
trades, Morrow and Kelsey were un-
able to get the owner of a glass John
Wayne bust to swap for another lis-
tener’s banner from a Japanese used-
car lot. An Elvis Presley toenail clip-
per also went untraded. Morrow and
Kelsey had so much fun with the idea
they intend to make it an ongoing
feature.

BOOTLEG CHARITY

When WKMF Flint, Michigan’s
morning man Dennis ‘“‘Boom
Boom” Cannon heard the live John
Denver recording of Tom Paxton’s
“Ballad Of Gary Hart” that the ABC
Rock Network serviced to ABC affili-
ates, he knew he had to have it. Can-
non’s feelings weren't unique; the
satellite-fed song took off across af-
filiate lines almost as fast as it hit the
ABC-affiliate receiving dishes. With-
in 72 hours of its ABC feed, Cannon
had the song on WKMF’s morning
show. Of course, he's not saying
where he got his copy.

The song was such a hit that Can-
non began using it to raise funds for
the Anthony Nash Trust Fund. Nash
is a Flint-area boy with a brain tumor
who is in need of an expensive opera-
tion.

After Cannon made a number of
frustrating attempts to get limited-
duplication clearance to sell cassettes
of the song, it was songwriter Paxton
himself who returned his call. “Pax-
ton called me at home,” says Cannon,
“and when I told him of our plans to
sell the song for charity, he was be-
hind it 100%.” WKMF is charging $2
per cassette and tells us it had raised
over $1,000 for Nash by mid-March,
with some listeners buying multiple
copies and others paying $50 and
even $100 for a single station-dupli-
cated cassette.

OCEANFRONT PROPERTY
WIOQ Philadelphia has come up
with the urbanite’s summer dream
for 10 long-tuning listeners. WIOQ
will be announcing entry names and
giving contestants 102 minutes to call
in and win a week at the station-rent-
ed beach house in New Jersey.

The luxury beach house has four
bedrooms, four baths, a sauna, a Ja-
cuzzi, and an outdoor barbecue—
with the Atlantic Ocean for a front
yard. The station has put the official
entry blanks for the forced-listening
promotion on the tear-off backing of
its “Solid Gold 102” bumper stickers.

PETER J. LUDWIG

FOR WEEK ENDING APRIL 9, 1988
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M ROCK TRACKS .

o é'_ Compiled fron) a national
if':.:-' EE 55 2; TITLE sample of radio playlists. ARTIST
Ex | S% |k | 25 LABEL & NUMBER/DISTRIBUTING LABEL
[§
- { = * % NO.1 » » 3
Ql 3 6 |6 Mgﬁﬁmg'a‘asxunnt RPEEEL%‘EA&NL
[2 111 2] g | IWSHIHADAGIRL HENRY LEE SUMMER
CBS ASSOCIATED 4.07720/E.PA B
3 |2 4 | g | DAMNGOOD DAVID LEE ROTH
WARNER BROS. LP CUT
s |51 7 | 9 | GETITON KINGDOM COME
[ POLYDOR 887 436-7/POLYGRAM
5 7 | 8 | 7 | ALLTHAT HEAVEN WILL ALLOW BRUCE SPRINGSTEEN
{ COLUMBIA LP CUT = .
@ SET I IV I &NOTHING BUT) FLOWERS TALKING HEADS
i RE 7-27992/WARNER B
7 18l 9 | 10| REVITUP JERRY HARRISON: CASUAL GODS
SIRE 7-2797 7/WARNER BR?S
8 | 10|13 | 5 | BORNTOBEBAD GEORGE THOROGOOD
EMI-MANHATTAN LP CUT
9 | uj2 |8 | SRR 3
e
QD[ 15 | 16 | s | BEDSAREBURNING MIDNIGHT O
11
QD[ z | a1 | + | MEMSENSHYON =
((AZ)] 19 | 33 | 3 | ONLYAMEMORY THE SMITHEREENS
t ————
E
. 13 16 19 6 'l\JRPI{S%Ell_QQIg MILKY WAY THE CHURCH
(Gl ai] ] 3 | SENTURISEND, DONALD FAGEN
5 | 6 | 1 | ¢ | HEAVENKNOWS ROBERT PLANT
| ESPARANZA 7-99373/ATLANTIC
| F LOVE
| v (v |8 | FRESIAR [HEAERE
l 7 | a | 5 | 1o | CHECKITOUT JOHN COUGAR MELLENCAMP
» MERCURY 870 126-7/POLYGRAM .
((QB)| 18 | 24 | 5 !’|%g)lx§_;l'9lg4EOTHINGS YOU DO TO ME _BALAAM/ANGEL
(A0 20 | 3 | 3 agi%rl’”musm LYNYRD SK.YNYRD
il 9 3 11 GE’:&E%-ZBZAQ AERUSMITES
| : * % * POWER TRACK # & %
@D % | — | s | STanDuUP DAVID LEE ROTH
WARMER BRI, LP CUT
673 ! T TO LIVE
2) 25 | 4 | 3 | |DONTWAN o_ WITHOUT YOU FOREIGNER
A |2 |18 9 | CANTWAIT FOREIGNER
| UE
24 |MIgENAAN. 12 | ELECTRICEL ICEHOUSE
(@5)| 28 | 0 | 5 | ONEGOODREASON PAUL CARRACK
CHRYSALIS 43204 =
% | 2| 0|8 | OEEE YES
7 | 14 |11 | ¢ | CLOUDNINE GEORGE HARRISON |
Bl s Ty |  DARK HORSE LP CUT/WARNER BROS =
iz_ﬁ.}' 32 35 ] 6 EsS'gIIgAgZFAfggJT/ATLANTIC REBE R RN
(25)| 35| 43 | 4 | HEARTOF STEEL WILL & THE KILL
* & FLASHMAKER # % %
@D| NEwp | 1 | pERAME CHEAP TRICK
BT | HEATSEEKER AC/DC |
Al 27| 28 | 10 | Attantic783136 [
@D a7 | = {l +_| SNAKES AND LADDERS ~ JONIMITCHELL
'(33)] 38 | 49 | 3 | ENGLISHMAN IN NEW YORK STING
| A&M 1200 ~
[:34:) 4 = 2 g:!&manaaonss Ll
WAIT
3 3 % 14 ATLANTIC 7-89126 AL
|(36)| NEWp | 1 | LOVECHANGESE EVERYTHING : HONEYMOON SUITE
|(37)| NEWp | 1 | SERPENTINE KINGS OF THE SUN
L .
FINEST EM.
B |3 2 10 IRS. LF§CUTW/ORKSONG REM
= :
@}‘_43 — | 2 | LTHINK SHE LIKES ME TREAT HER RIGHT
POUR
W | % | 25 | 1 | GOURSOMESUGAR oN M DEF LEPPARD
(31 5 | — | 2 | WELCOME TO THE JUNGLE GUNS & ROSES
pm L ¥ g | GEFFENLP CUT
4 | 26 | 15 | 11 | JIMERUNS WILD DANNY WILDE
TOO MUCH RGE
8 | u | n | 0| YouTaKToON GEORGE THOROGOOD
@)| NEWp | 1 | SURFING WITH THE ALIEN JOE SATRIANI
NEWp | 1 | HVINGOUT oF ToucH KINGOOM COVE
AERRRES G
# |asreai] n||/ONESTERUP BRUCE SPRINGSTEEN
COLUMBIA 38-07726
TION ANGEL JOHN BRANNEN
_48 2 21_“ 10 | ?PE(?F%LLﬁCUT
EATH THE
9 |40 | 2|10 ggg}yﬂg«gyggL WORK, D! GODFATHERS |
0 H |4 6 ggﬁst?mvfp cut PR FLOYD |

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week

The Power Track is the track on the chart that shows the Iargest increase in airplav over the week before.
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YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Night Fever, Bee Gees, rso

. Stayin’ Alive, Bee Gees, Rs0

. Lay Down Sally, Eric Clapton, rso

. Can’t Smile Without You, Barry
Manilow, ARISTA

. If 1 Can't Have You, Yvonne
Elliman, rso

. Emotion, Samantha Sang, PrRivaTE
STOCK

. Dust In The Wind, Kansas, kIRSHNER

. Love Is Thicker Than Water, Andy
Gibb, rso

. Thunder Istand, Jay Ferguson,
ASYLUM

W WON O U dWN =

- = S LR
FpEi Py mn'a Do LTI I
.

FEATURED
PROGRAMMING

—
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. Jack & Jill, Raydio, arisTa

POP SINGLES—20 Years Age

. (Sittin' On) The Dock Of The Bay,
Otis Redding, voLt

. Young Girl, Gary Puckett & the
Union Gap, coLumsia

. Valleri, Monkees, coLGEms

. Lala Means 1 Love You, Delfonics,
PHILLY GROOVE

. (Sweet Sweet Baby) Since You've

Been Gone Aretha Franklin,
ATLANT

. Cry lee A Baby, Box Tops, maLa

. Lady Madonna, Beatles, capiToL

. The Ballad Of Bonnie And Clyde,
Georgie Fame, epic

. Love Is Blue, Paul Mauriat, pHiLips

3 Honeg Bobby Goldsboro, uniTep
ARTIST!

g HbWw N =

OW o=

TOP ALBUMS—10 Years Ago
i §Rsa(}urday Night Fever, Soundtrack

. Slowhand, Eric Clapton, rso

. Even Now, Barry Manilow, ARISTA
. The Stranger, Billy Joel, cotumeia
. Aja, Steely Dan, asc

. Weekend In L.A., George Benson,
WARNER BROS.

L 'F("omt Of Know Return, Kansas,

. Running On Empty, Jackson
Browne, aAsyLum

. Jefferson Starship Earth, Jefferson
Starship, GRUNT

. The Grand lllusion, Styx, asm

W 0 N Ok =

—
[=]

TOP ALBUMS—20 Years Ago |

. The Graduate, Soundtrack,
COLUMBIA

. Blooming Hits, Paul Mauriat & His
Orchestra, pHiLiPs
. Lady Soul, Aretha Franklin, aTLaNTIC

. John Wesley Harding, Bob Dylan,
COLUMBIA

. Parsley, Sage, Rosemary &

Thyme, Simon & Garfunkel,
COLUMBIA

. The Dock Of The Bay, Otis
Redding, voLt

. Valley Of The Dolls, Dionne
Warwick, sCepTER

. Axis: Bold As Love, Jimi Hendrix
Experience, RepRISE

b Rascals, Once Upon A Dream,
ATLANTIC

10. ... And Livel, Lettermen, capiToL

COUNTRY SINGLES—10 Ysars Ago

1. Someone Loves You Honey,
Charley Pride, rca

2. It Don’t Feel Like Sinnin’ To Me,
Kendalls, ovation

3. A Lover's Question, Jacky Ward,
MERCURY

4. | Cheated On A Good Woman's
Love, Billy “Crash” Craddock,

B HBW N =

w o N O

CAPITOL
5. Ready For The Times To Get
Better, Crystal Gayle, UNITED ARTISTS
6. Everytlme Two Fools Collide,

Kenn Fsers & Dottie West
UNITE| ARTIS

7. Hearts On Fire, Eddie Rabbitt,
ELEKTRA

8. I've Got A Winner In You, Don
Williams, asc
9. zmeet Sweet Smile, Carpenters,

10. We Believe In Happy Endings,
Johnny Rodriguez, MERCURY

SOUL SINGLES—10 Years Ago

1. The Closer | Get To You, Roberta
Flack & Donny Hathaway, aTLANTIC

2. Too Much, Too Little, Too Late,
Johnnﬂv Mathis & Deniece Williams

o Bootzllla Bootsy s Rubber Band,
WARNE|

3
4. Flash nght Parliament, CaSABLANCA
5. Dance With Me, Peter Brown, prive
6. Reaching For The Sky, Peabo
Bryson, capiToL

7

8

9

. It's You That | Need, Enchantment,
UNITED ARTISTS

. Never Get Enough Of Your Love,
LTD, aam

. On Broadway George Benson,
WARNER BRO!

10. AmlLosung You, Manhattans,
COLUMBIA

FOR THE FIRST TIME IN ITS six-
year history, Transtar Radio Net-
work will be using an outside pro-
ducer for one of its 24-hour-a-day
format offerings. The project has
industry-renowned MOR program-
mer Al Ham Productions joining
with the Indianapolis-based consult-
ing firm Fairwest to produce Ham's
Music Of Your Life as Transtar’s
eighth satellite format.

The service will originate from
Los Angeles. Transtar will handle
the satellite distribution and clear-
ance responsibilities for the format,
with United Stations taking care of

the national advertising sales. Satel- .

lite delivery is scheduled to start by
late summer. Ham has been produc-
ing the popular format as a tape ser-
vice for past 10 years, and Fairwest
has been distributing. Affiliates car-
rying MOYL on tape have right of
first refusal and will be able to
maintain their market exclusivity
even if they opt to continue taking
the service on tape.

Music Of Your Life will be the
second format Transtar has added
this year. The live-satellite-deliv-
ered MOYL is being developed as an
MOR superstation with an empha-
sis on air personalities and MOR
artists as weekly guest co-hosts.
Fairwest president George Johns
says that it's too early to say who
will be appearing, but Ham’s high
profile in MOR is attracting nation-
ally known stars of the pop era.
Ham’s résumé includes producer
credits for a number of Johnny Ma-
this recordings. He also has a large
library of original masters from the
era that will be featured.

Johns and Ham began to discuss
the necessity of taking Ham’s ser-
vice and a few other format ideas to
the satellite 16 months ago. They
both feel that satellite delivery is
rapidly pushing tape-delivered ser-
vices into the recesses of history.
Johns also says that many of Fair-
west’s current tape affiliates have
wanted to go satellite for some
time. Johns initially approached
Satellite Music Network but says
talks didn’t work out.

Four months ago, Johns ap-
proached Transtar, and with United
Stations about to take over sales re-
sponsibilities for the satellite net-
work, Transtar agreed to join in the
venture.

The next project Johns and Ham
will tackle for Transtar will be the
national satellite distribution of the
programming Johns used on KVIL
Dallas/Fort Worth in the "70s. For
lack of a better moniker, Johns re-
fers to the KVIL takeoff as a “su-
per-AC.”” Once that’s launched,
Johns and Ham will turn their atten-
tion to a Country Music Of You Life
format.

oN THE RADIO Broadcasting,
Playa Del Rey, Calif., is responding
to the syndication industry’s move
toward increased services by offer-
ing a produce-it-yourself countdown
show to augment the company’s sin-
gle offering, the top 40 weekly mu-
sic magazine “On The Radio.” The
weekly “Countdown Companion”
is fully seripted by “On The Radio”
host Ron O’Brian and covers the

Factory Managers. The two normally invisible interviewers who make up the
“interview Factory” come to light as we catch Howard and Sandy Stert
Benjamin with Baillie & the Boys. The Benjamins have collected more than
2,000 interviews for use in local and syndicated programming over the past 5,
years. From left are band members Alan LeBeouf, Michael Bonasuram, and
Kathie Baillie and the Benjamins.

week’s top 40 songs; it comes with
pre-edited interviews and drop-ins
on a stop-banded disk.

Since the “Companion” is barter
free, OTR president Jeff Levy says
it will be available only to “On The
Radio” affiliates. It’s offered in rec-
iprocity and is not a separate show.
After considering a number of other
enhanced-service offerings, Levy
says that station feedback con-
vinced him to go this route in order
to hold his stake in the crowded land
of top 40 syndication.

Using the generic countdown.

seript of the “Companion,” stations
can opt to do only the top 20 or 30
hits. If stations are already airing a
countdown, the interview disk can
be used for station production
pieces. Levy says that the count-
down is written so that it is easy to
produce live. O’Brian also seripts in
features covering the hottest 10 up-
coming records and the No. 1 song
from 10 years ago along with birth-
day tributes.

“On The Radio” started in Febru-
ary 1985, and Levy says it now has
almost 300 affiliates, covering 40 of
the top 50 markets. Levy and
O’Brian feel that much of the
show’s success is a result of their
attempts to give stations as many
localization features as possible.
Along with actual custom liners and
most of the other localizing fea-
tures used for national shows,
O’Brian supplies stations with incre-
mental weather drops and weather
descriptions.

cONGRATULATIONS TO CBS
Radio Networks on the 50th anni-
versary of “The CBS World News
Roundup.” The news program is the
longest-running radio-news broad-
cast in the industry’s history.

SPECIALS UPDATE: Westwood
One is blitzing the first half of April
with three music specials. Friday (8)
sees a 90-minute look at the last
Prince’s Trust All Star Rock Con-
cert. On April 14, WWI will broad-
cast “The Kinks, Live From The
Fox Theater In St. Louis.” And
Frank Sinatra is featured in a spe-
cial 90-minute prerecorded concert
on April 18.

CBS is applying the same pro-
gramming approach to the Ocsars
that it gave the Grammys. CBS is
previewing the nominated films and
stars from Wednesday (6) through

April 11, Oscar night, and will be on

hand backstage to talk to the win-

ners as the Oscars are presented.
PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
mustc specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Aprif 8-9, Jody Watley, On The Radio, On The
Radio Broadcasting, one hour.
April 8-10, Prince’s Trust All-Star Rock Con-

cert, Westwood One Radio Networks Special Con-
cert, 90 minutes.

April 8-10, lron Maiden Special, Metalshop,
MJI Broadcasting, one hour.

Aprif 8-10, The Billy Ocean Story, Hot Rocks,
United Stations, 90 minutes.

April-8-10, Jonathan Butler, Star Beat, MJ!
Broadcasting, one hour.

April 8-10, Billy Preston, Motor City Beat, Unit-
ed Stations, three hours,

April 8-10, Glen Campbell, Country Today, MJ!
Broadcasting, one hour.

April 8-10, Def Leppard, Rock Watch, United
Stations, three hours. .

April 9-10, INXS, Up Close, MediaAmerica Ra-
dio, 90 minutes.

April 9-10, Billy Ocean/Da Krash/Gavin Chris-
topher/Jasmine Guy, RadioScope, Lee Bailey
Communications, one hour.

April 10, Joe Cocker, Part 2, Classic Call, Pre-
miere Radio Network, one hour.

April 10, Paul Carrack, King Biscuit Flower
Hour, DIR Broadcasting, one hour.

April 10, Lynyrd Skynyrd/Church, Powercuts,
Global Satellite/ABC Radio Networks, two hours.

April 10, Michael Martin Murphey, Countryline

US.A, James Paul Brown Entertainment, one

hour.

April 11, Scorpions, Rockline, Global Satellite/
ABC Radio Networks, 90 minutes.

Apr. 14, The Kinks, Live From St. Louis,
Westwood One Radio Networks Special, 90 min-
utes.

April 11-17, Shadowfax, The Jazz Show With
David Sanborn, Westwood One Radio Networks,
two hours.

April 11-17, Jethro Tull, Classic Cuts, MJI
Broadcasting, one hour. -

Aprit 11-17, Creedence Clearwater Revival,
Legends Of Rock, Westwood One Radio Networks,
one hour.

...... Stations . .

EXCLUSIVE 30 MINUTE RADIO INTERVIEW SPECIAL
AND MUSIC TRACKS FROM SPECTRAFILM'S

SPECIAL PROGRAMMING AVAILABLE FOR DOWNLINKING
MONDAY, APRIL 11TH, 10:00 EST/13:00 PST

ON WESTAR IV TRANSPONDER 2-D STEREO CHANNELS 7 & 8
AND ON SATCOM 1-R TRANSPONDER 23 STEREO CHANNELS 12 & 13

. Please respond with program verification to:

“TOKYO POP.”

Progr ing used

STATION SERVICES

Date

Creative Media Services

Time

P.O. Box 491279

Station

Los Angeles, CA 90049

Name

Position

Telephone: (213) 396-7105
For Further Information.

CARRIE HAMILTON

“'Stacked with musical aces. Hamilton and Tadokoro make Tokyo rock.”" —
A rock to riches saga.” — PLAYBOY
A cocky love-and-rock story”’ —

YUTAKA TADOKORO ]

BAM

VOGUE

TOKYO

An American success story made in Japan

SPECTRAFILM PRESENTS IN ASSOCIATION WITH LORIMAR A KUZUI ENTERPRISES PRODUCTION “TOKYO POP™
STARRING CARRIE HAMILTON YUTAKA TADOKORO MUSIC BY ALAN BREWER EOITED BY CAMILLA TONIOLD
DIRECTOR OF PHOTOGRAPHY JAMES HAYMAN SCREENPLAY BY FRAN RUBEL KUZUI & LYNN GROSSMAN
EXECUTIVE PRODUCERS JONATHAN OLSBERG & KAZ KUZUI PRODUCED BY KAZ KUZUI & JOEL TUBER

T ] ST i
i i3k
ORIGINAL SOUND TRACK ALBUM ON RIC RECORDS AND COMPACT DISCS.
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CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume
audlence between 250,000 and 500,000.

PLATINUM A4 — Barduex, When We Kiss 20 23 The Deele, Two Occasions Lg (.g Breakaway
A — Foreigner, | Don't Want To Live Witho [/ 21 24 Aerosmith, Angel AC/DC, Heatseeker
A — Jermaine Stewart, Say It Again okjm c 22 22 Heart, | Want You So Bad EX Times Two, Strange But True
EX EX So, Are You Sure 23 25 Bruce Sy ringsteen, One SteF ﬁ
28 £X  Samantha Fox, Nay, hl{ Girls. (Need Lov
A25 — Foreigner, | Don't Want To Live Witho
A —  Scarlett & Black, You Don't Know
e FM A — ;d_alallaTColesrln‘\ Cadilac i
i - Ji i —  Times wo, range But True LRI D
WNTZ £177 / Pittsburgh P.D.: Jim Richards B OEX T o g Stand"&‘mm Houston P.D.: Bill Richards
. f 12 Michael Jackson Man in The Mirror EX EX John Cougar Mellencamp, Check It Out 1 1 Richard Marx, Endless Summer Nights
New York O.M.: Steve Kingston 23 Aerosmith, Ang EX EX Jermaine Stewart, Say It Again 'm 22 The Jets, Rocl
1 2 Michael Jackson, Man In The Mirror 3 4 Beb‘ouan Get Oulta My Dreams, Get EX EX Men c|, on, Yes Chica P.D.: Brian Kell 3 3 Michael Jl_cksav) Man In The Mirror
2 1 Rick Astiey, Never Gonna Give You Up 4 8 les, Girlfriend EX EX Pet \x’s Always On My Mind icago nan y 4 6 INXS, Devil Inside
3 8 Bitly Ocean, Get Qutta My Dreams, Get 108 FM S S Cher, | Found Someone X EX wn.(g Lion, Wait 1 2 Richard Marx, Endless Summer Nights § 7 Billy Ocean, Get Outta My Dreams, Get
4 4 Debbie Gibson, Out Of The Blue 6 7 John Cougar Mellencamp, Check It Out 2 1 Rick Astley, Never Gonna Give You Up 6 9 Keith S\vul{ | Want Her
S S Pebbles, Girlfriend Boston P.D.: Sunny Joe White 7 11 Michael Bolton, (Sittin’ On) The Dock 3 8 Michael Jackson, Man In The Mirror 7 11 Pebbles, Girltriend
6 3 George Michael, Father Figure 1 & The Jets, Rocket 2 U 8 1 Richard Marx, tndless Summer Nights 4 4 Patrick Swayze & endy Fraser), 8 4 Michael Bolten, (Sittin' On) The Dock
7 11 Richard Marx, Endiess Summer Nights 3 2 Bi IT 85 “Ge"t Qutta My Dreams, Get 9 9 Debbie Gibson, Out Of The Blue 5 3 George Michael, Father Figure 9 15  Whitney Houston, Where Do Broken Hear
8 10 Terence Trent D'Arby, Wishing We! 33 Ib‘l “‘G" utta Wy Dreams, Gef 10 13 Whltne Houston, Where Do Broken Hear H Debble Gibson, Out Of The Biue 10 12 Aerosmith, Angel
9 7 Keith Sweat, | Want Her HE- s, th "A nev} 1 12 atiey, Some Kind Of Lover 7 M/A/R/R/S, Up The Volume 1 14 Watley, Some Kind 01 Lover
10 12 Whitney Houston wr.m oo Broken Hear b "0;'“'" '5189 Mysell 12 16 IN S, Devil Inside 8 Pebbles, lrfnendp 1213 Tiffany, | Saw Him Standing There
11 6 Belinda Carlisie, | Get Weak H 18 m’.' bl fV'"WhY E— 13 14 Tiffany, | Saw Him Standing There 9 10 Keith Sweat, | Want Her 13 5 Cher, I'Found Someone
12 15 Samantha Fox, Naughty Girls (Need Lov 7 s Hine i °"ss°"' erg O?Lm en Hear 14 15 Keith Sweat, | Want Her 10 7 Belinda Carliste, | Get Weak 14 16 Def Leppard, Hysteria
13 20 INXS, Devil Inside H o TDdYo 6 ey, gme K&n § over 15 17 Bruce Spnngsteen One Step UEV Detroit P.D.: Brian Patrick 1l 12 The Jets, Rocket 2 U 15 17 Terence Trent D'Arby, Wishing Well
9 Patrick Swayze (Wendy Fraser), 5 1 P‘ S’ ayne, ’A"I"e °”6 "’d"e Mind 16 20 Terence Trent D'Arby, Wishing Well etrol .U.. Briap Fatnc 12 11 Salt-N-Pepa, Push It 16 22 Gloria £stefan & Miami Sound Machine;
15 13 Gloria Estefan & Miami Sound Machmg, it 1% "s °¥$s-h ways On My Min, 17 18 Toto, Pamela 1 1 Michael Jackson, Man in The Mirror 13 14  Billy Ocean, Get Outta My Dreams, Get 17 21 The Deele, Two Occasions
16 17 Tiffany, | Saw Him Standing There n B %’"Ea 2y, "‘ ";e Check It Out 18 21 Samantha Fox, Naw fr Girls (Need Lov 2 4 Billy Ocean, Get Outta My Dreams, Get 18 16 Natalie-Cole, Pink Cadillac 18 8 Belinda Carlisle, | Get Weak
17 19 J, Going Back To Cali (From 2 a "':x"s Dugal'l 'de"“"‘l’- ecl u 19 23 Foreigner, | Don ant To Live Witho 32 Keith Sweat, | Want Her 15 21 Tiffany, | Saw Him Standing There 13 10  Debbie Gibson, qu 0f The Blue
18 18 Def Le ard, Hys eria 13 15 Brac Springsteen. One St 2 ets, R 4 6 Debbie Gibson, Out Of The Blue 16 15 Eric Carmen, Hungry Eyes (From "Dirty 20 20 Eria Fachin, Savin' Myself
19 14 Saht e%a ush It o1 S‘"'" b 21 'ﬁ" ;9 G”E ﬂ J L 21 6 Rick Astley, Never Gonna Give You Up 5 7 Terence Trent D'Arby, Wishing Well 17 18 White Lion, 21 23 John Cougar Mellencamp, Check 1t Out
20 15 Pet 5 °Y$ 5 Dusty Springfield, Wh 5 18 B mana amaMLo ot %’n '; E Dee & 22 10 Def Leppard, Hys 6 3 Richard Marx, Endiess Summer Nights 18 20 Roxanne, Pla That Funky Music 22 26 Natalie Cole, Pink Cadillac
O1 B oot fngel 16 16 Scarkett & Black. You Don't Know® 2328 Tayir Doy, Frove Your Love 7 9 Whitney Houston, Where Do Broken Hear | 19 25 INXS, Devi Inside 25 Mo Oay Fishnel
2 28 Jody Walleyf ome Kind Of Lover 7 Zg To ‘P j ou Don't Know 24 19 David Lee Roth, Just Like Paradise 8 11 The Jefs, Rocket 2 U 0 % Aevosmnh Angel 24 27 ’Neal Featuring Cherrelle,
23 29 The Deele, [wo Qccasions I N°'°'| a’““P K Cadil 25 23 Paul Carrack, One Good Reason 9 8 Aexander O'Neal Featuring Cherelle, 21 1 se, Seasons Change % 2 Taylor Dayne, Prove Your Love
24 21 Michael Bomm Sittin' On) The Dock 5 7 F' ale WIED '"' wa 't aTc Live Wit 26 26 Patrick Swayze (Wendy Fraser), 10 14 INXS, Devil Inside 2 23 Tamn Sho\v She’s Only 20 % 28 Jermame tewart, Say It Again
A2 — Natalie Cole, Pink Cadifiac 12 I fortigner,| |°"P Feardsi o Par e, 7 2 Rik Snnnéeld Rock Of Life 113 Pebbes Girffriend 23 2 Def Leppard, Hysteria a2 x J, Going Back To Calf (From
A% — The Jets, Rocket 2 U N % B sh o ‘“"( °i Cg'Ts” '?"1 arg I 28 EX Orchestral Manoeuvres In The Dark, Dr 12 16 Watley, Some Kmd 0| Lover 2 2 Biﬁ Pig, Breakawa 28 30 Johnny Hates Jazz, Shattered Dreams
21 21 David Lee Roth, Just Like Paradise % 2 S"Y'" by "“M E AeF (l'g;“v i 29 EX Johany Hates Jazz, Shattered Dreams 1312 Rlc Spnng‘ﬁeld Rock Of Life 25 EX Whitney Houston, Where Do Broken Hear 29 33 So, Are You Sure
28 22 Cher, | Found Someone % 9 SO“:Y °" ELG () IR UL IED 30 30 Dan Hill, Never Thought (That | Could 1415 Titfan Him StandlrégnThere % 21 Wax UK, Bridge To Your Heart 30 3 Orchestral Manoeuvres In The Dark, Dr
29 24 Expose, Seasons Change 2 30 S uﬁeo%‘i Sure Mandink A Gloria Estefan & Miami Sound Machine, 15 18 John gar Mellencamp, eck It Qut 27 29 Times T\vo, Strange But True 31 EX Brenda K. Shn, | Still Believe
A0 — Foreigner, | Don't Want To Live Witho % 1 B"‘ R "m’ '3" i Ja Esposit A — Pet Shop Boys, Always On My Mind 16 19 Aerosmith, Angel 28 24 Pet Shop Boys & Dusty Springfieid, wh 32 35 Foreigner, | Oon't Want To Live Witho
= % 31 Celtorful OF Noiss. Samnths (Wnat Yo A — Scarlett’8 Black, You Don't Know I7. 20 Henry Lee Summer, | Wish I Had A Girl 23 EX Johnny Hates Jazz, Shattered Dreams ¥ B Samantha Fox, Naughty Gils (Need Lov
56 2% (Sellartul Of Noie, Jamanthaigfihat Yo - 18 22 Merry Clayton, 30 EX Lt Ford, Kis Me Deadly 3 EX Brenda Russell Featurin e,
2 B T J agt' L Bar; ~'|-"g & - 19 23 Natalie Cale ﬁlnk Cadillac A — Terence frent D'Arby, Wlshmg well 35 EX  Bruce Springsteen, One lep Up
Al o i el e 106 R LR &g g
30 EX Gloria Estefan & “mm Sound Machine, g ;; Glm: E‘s}'c‘:hvr} &‘Mlaw Sound Machine, A Pet Shov Boys, Always On My Mind B EX Roxzme \ay That Funky Music
31 X The Cure, Hot Hot Hot = o 23 29 Bruce Spnngsleen One Step-Up
32 EX  The Alarm, Presence Ol Love N 2 31 Icehouss, Electric Bloe
33 35 Sisters Of Ilercy, This Corrosion w ‘l g X % 30 Taylor Da ne, Prove Your Love pOWER
New York PD. Larry Berger | 3 X Mime .Bé?kaa'& Are Burnin ' 2 32 Scariet & Biack You Don'l Know
- LIy Berg i White:Lion, Wat J Philadelphia P.D.: Charlie Quina | 27 5 Gladys Knight & The Pips, Love Overbo 4
1 2 Michael Jackson, Man In The Mirror A 3 d"k We Deadh 28 38 Johnny Ha es Jazz, Shattered Dreams
2 1 Rick Astley, Never Gonna Give You Up —  Lita Ford, Kiss Me Deadly 1 1 Michael Jackson, Man In The Mirror 29 35 The Deele, Two Occasions
3 5 Pebbles, Gilfriend : -~ (':"c':{ ﬁ::}" g:ﬁf Alone ; Pr:)?g'eoc'bﬁ" (3ut 0f The Blue 30 3 So, Are You Sure S Iy S
4 3 Debbie Gibson, Out Of The Blue — T evil Inside 31 37 Foreigner, | Don't Wanl To Live Witho i : .
S 4 George Michae), Father Figure : - fc (F:hmson & Casual Gods, Rev It 45 Jomn Caug,, ..,,,emmp_cmk It Out 2 B R’:mfon nc.. No No Minneapolis P.D.: Gregg Swedberg | o con P.D.: Paul Christy
6 6 Keith Sweat, | Want Her A _ g Heatlseeléer" Searchi 5 6 Ke'"‘ Sweat, | Want Her A3 — Pet Sho’a Bo‘s Always On My Mind 1 1 Michael Jackson, Man in The Mirror 1 1 LL Cool J, Going Back To Cali (F
7 11 Billy Ocean, Get Outta My Dreams, Get TR 'ﬁus'.”’n ’{' IIBI carcung 6 7 Thelets, 0‘2 et 2 U 3 36 Cellarful Of Noise, Samantha (What Yo 2 2 Def Lepgavd Hysteria 23 NS Devif ing Back To Cali (From
8 10 Terence Trent D'Arby, Wishing Well B OK e B eg"”% B 7 B B-I'{o(ocm Get Outta My Dreams, Get 35 39 Suave, My Girl 3 3 Debbie Gibson, Out Of The Blue H B M k"s' eM in The M
9 8 Richard Marx, Endless Summer Nights B B }"“‘" :‘ "5 J'azz(ySh °" ed D ] Dayne, Prove Your Love 3 EX Brenda Russell Featuring Joe Esposito, 4 5 Billy Ocean Get Outta My Dreams, Get HE Bllc Oec o é";"o tatn P'd‘ De "m'Gel
10 13 Whllmy Houston, Where Do Broken Hear BB 0° :"Y' 'I :‘5 , 3' e[I’he D’"{“B{ 9 l0 Whitney Houston, Where Do Broken Hear 37 EX Paul Carrack, One Good Reason 5 7 Toto, Pamela 1 A I'Yc ean 'e ‘" 3‘ y Dreams,
11 7 Belinda Carlisle, | Get Weak B EX P’clecs‘" ka'(‘)“"&?d E LS 1012 Pebbles, Girlfriend 38 EX  Orchestral Manoeuvres In The Dark, Dr 6 B Icehouse, Electric Blue i s P" F""h °s Ho ""‘“ "
12 12 Sait-N-Pepa, Push It BB The Dot el 1118 Tiffany, | Saw Him Standing There 33 40 Roxanne, Play That Funky Music 7 9 INXS, Devil lnside S QR rialrachiniSaving Y Wishing Wel
13 15  INXS, Devil Inside X B D R::d N mc§;°"? 12 13 Jody Watley, Some Kind Of Lover 0 EX Jermaine Stewart, Say It Again 8 10 Limited Warranty, Carouse! PO w',ﬁ"" H"" on. W '3 "l‘aﬂ ke H
w9 Patnck S:«'" fendy Fraser), EX EX  James Tavlor Nowor biaY 13 13 Samantha Fox Naughty Girs Need Lov A — Cheap Trick, The Flame 9 4 Scarlett & Black, You Don’t Know 8 15 The Doy o A rere o0 o oken Heat
15 18 Sittin’ On) The Dock g B UELTp KG7 D W I 17 Bruce Springsteen Dne Step A — Pretty Poison, Nightime 10 12 Tommy Shaw, Ever Since The World 1ol 15 Wi Declt. TwoCocasions
16 23 lew Cole, Pink Cadillac 15 3 Richard Marx, Endless Surnmev N'ehls A — Samantha Fox, Nau&hty Girs (Need Lov 11 14 wn.tw Houston, Where Do Broken Hear hERt rms""lé ngel Standing Th
7 1 "/A/V/Rés Pump Up The Volume 16 11 George Michael, Father Figure A — Cher, We All Steep Alone 2 13 w atley, Some Kind Of Lover 2 7 R l:anryd M X ":I 'g ing 9':9 Hs
18 y, Some Kind Of Lover 17 20 Robert Palmer, Sweet Lies EX EX Donakd Fagen, Cenlugs End (From "Br 3 16 Tiffany, | Saw Him Standing There 3 "'C o an, E‘n 'ess ummes Nigl
19 21 rd, Hysteria 18 21 Natalie Cole, Pink Cadillac EX EX Times Two, Strange But True 4 17 Keith Sweat, { Want Her i }2 b Mﬂ;’ 'Ily. 'Sso nel ind 0' L
20 16 stefan & Miaml Sound Machine, 19 22 Toto, Pamela : ) EX 17 Michael Bolton, (Sittin' On) The Dock 5 19 Johnny Hates Jazz, Shattered Dreams 15 20 Booymin eys'ell ;ne' o Feposi
A1 — Samantha Fox, Naughty Girls (Need Lov 0 H Tergnce Trent D'Arby, Wishing Well 6 25 Pebbles, Girlfriend 5 Lr;: ¢ d"S MuDum 0,
22 19 Cher, | Found Someone 21 25 Gloria Estefan & Miami Sound Machine, 7 18 Rick Springfield, Rock Of Life }g 1; G ole KussP e t;a yL
23 22 Expose, Seasons Change 22 2 Pet Shop Boys, Always On My Mind 8 24  Henry Lee Summer, | Wish | Had A Girl s 2 SIY‘W iY"Ge | rove Your Love
24 EX  The Jets, Re i 23 23 Alexander O'Neal Featuring Cherrelle, 9 21 John Cougar Mellencamp, Check It Out 15 5 uave "“yrlr e ——
A?5 — Tiffany, Saw Hlm Standmg There Boston P.D.: Tom Jeffries 24 29 Brenda Russell Featuring Joe Esposito, 20 23 Suave, MJ Girl 0 73 %"“'" "L oy %yh '} S De, ’uov
A — Stevie B, Dreamin’ Of Love 2 Billy 0c Gel 0 ta My D Get 25 27 Men Without Hats, Moonbeam 1 6 Richard Marx, Endiess Summer Nights % 9 w.h":"al:mw ove In The First Degl
H A' n“h" utta My Ureams, Gef 26 28 Johnny Hates Jazz, Shattered Dreams = 22 22 So, Are You Sure H Y Glol e Lion, a!I. T
] Demcm A Tom 27 30 Foreigner, | Oonl Want To Live Witho w7 3 27 Taylor Dayne, Prove Your Love 2 Estefan & Miami achine,
1 Reth Sweat I WantHer ¢ 28 EX  Aerosmith, An 4 28 Terence Trent D'Arby, Wishing Well I D Ll
S 5 Scarlett & Black, You o't K EOREXE et s """""’ Detroit P.D.: Rick Gillette | % %3 Dan Hil Never Thought (Thal | Couid 2 35 Nt Cak. Pk Cadilie.
§ 7 Joun Cougar Mellencamp, Check 1t Out & BN Morrs Qay, Fishn o T § 30 Agnetha Fal e o Ceteran] % 37 Orchestral Manoeuvres In The Dark, O
7 8 ﬁ’“"J s, ar ket znc P. u EX EX M ChF{ 1 1 Michael Jackson, Man In The Mirror 7 15 David Lee Roth, Just Like Paradise 7% ch 8 ﬂPI anceivEs k" ph ark, Ur
1 Mo dacheet Saan In The Mirro EX EX Roxanne, Iay "That Funky Music 23 Keith Sweat, | Want Her % 3 bruee Springsteen, One Step Up o [ e eyt i s c
9 Torence Trent D'Arby, Wishing Well EX EX  So, Are You Sure 3 Z Rick Astley, Never Gonna Give You Up 29 32 Times Two, Strange But True R [retiShoniBors 1Aays (0n My1Min
010 |ﬁ'xes"‘6 o sid kellC EX EX Orchestral Manoeuyres In The Dark, Dr 4 4 The Deele, Two Occasions 30 36 Gloria Estefan & Miami Sound Machine, @ x 1.'"""'1',‘ 's‘;" 3& o Again
; . evinsice A —  Jermaine Stewart, Say It Again 5 T Whit stton Where Do Broken Hear 1 35 Morris Day, Fishnet Imeshiwe, Strangelbullrue
Chicago P.D.: Buddy Scott 11 14 Taylor Dayne, Prove Your Love A — Snn% Englishman {n New York 6 8 The Jefs, Roc 2 EX  White Lion Wait 31 40 Midnight Oil, Beds Are Burnin
1 1 Rick Astley, Never Gonna Give You Up { g g‘ leé* gon.:ec'(:’nd (c)' Lover A — eele, Two Occasions 7 5 Gladys Knight !. The Pips, Love Overbo 33 37 James Taylor, Never Die Young g 53)3( g"‘“ ?,9""35'“" One Step Up
2 3 Michael Jackson, Man In The Mirror u 2 aale Houst N, W:el 5o Broken H 8 6 George Michael, Father Figure 339 Foreigner, | Don't Want To Live Witho O P"I “‘1" 0 Nig cwf R
3 2 George Michael, Father Figure 1S 20 icebou g:’ ""' Bl e'e 0 Broken Hear 9 15 Pebbles, Girlfriend 35 EX Bananarama, Love In The First Degree 3 B lel: :‘: e x> ne:;‘)g
4 10 Billy Ocean, Gef Outta My Dreams, Get 1 18 Bree Sngctecn One Step U 10 14 Jody Watiey, Some Kind Of Lover % EX Pet Shop Boys, Always On My Mind 3 EX Men Withot Hats' Moontoom- Beams
5 8 Pebbles, Girlinend D 2 P orfioe One Step tp 1 13 a.uy Ocean, Get Outta My Dreams, Get 37 40 Bryan F"&? Kiss And Tell (From " Bri 3 EX Buster Poundesier” On om0
§ 11 The Jets, Rocket 2 U 18 13 Tifany ) 5a e A 12 3 Alexander O'Neal Featuring Cherrelle, B 3 Cehrful Noise, Samantha (What Yo 3 Tt '; e ¥
7 18 Whitney Houston, Where Do Broken Hear B BeI. Car::l T Get W i lg 13 18 Terence Trent D'Arby, Wishing Well 39 EX Orchestral Manoeuvres In The Dark, Dr A3 F° 9 amel aD t Want To Live With
8 7 Debbie Gibson, Out Of The Blue % 13 Alel n‘de O'Ne IFel €2 Cherrell 14 16 Tiffany, | Saw Him Standing There 40 EX Jermaine Stewart, Say It Again T D°""' e':; N ':’er ;’; I° Ive Witho
9 6 Belinda Carlisle, | Get Weak A exandeyOiNallEcatiting Ihensie 15 10 Patrick Swayze (Wendy Fraser), A —  Church, Under The Milkyw: vy A e b, itual 't Give No R
10 13 Jody Watley, Some Kind Of Lover 2 3 Enaf ",""' s’:Sf’? & h e 16 11 Debbie Gibson, Out Of The Blue A — Samantha Fox, Nau h Gu s (Need Lov A= S"‘° e ;“""T i"et 3Vnh| 'I‘;e ':‘0
1 4 Rnc rd Marx, Endiess Summer Nights 3 % D“' R::d";l hn\:wt RY'” ) Washington P.D.: Chuck Morgan 17 22 Teena Marie, Ooo La La La A — Paul Carrack, Reason N = G;”'T "s‘l MStlﬂ Se U Hy egihs!
12 15 a Dayne, Prove Your Love n 7 oo Hate: Jazz, " Shatiered D . o 18 24 Natalie Cole, Pink Cadilfac A — Colortone, Nolhlngs Gonna Be Alright =40 ““F ”"AH"I‘ h Meaac ing
13 16 | Saw Him Standing There ol - b nny a;s i af er| aeaAmG& 1 3 Michael Jackson, Man In The Mirror 19 12 I:/A{ngs Pump Up The Volume A — Full Force n My Min
u s Pal  Swayze (Wendy Fraser), 8 Henry L’g "“"‘"‘g’h w'a" Ha o k"' 2 1 George Michael, Father-Figure 0 EX vil Inside A — Cover G'l‘dsﬁ Promise Me
15 18 Brenda Russell ulunn Joe a_w,m %? ;? Mucl‘\\aelvo gn,( ittin' On) The Doc| 3 4 Richard Marx, Endiess Summer Nights 21 EX Taylor Dayne, Prove Your Love MW l‘l - ﬁlnSe Sur;‘:| thnd t?-' e
16 26 Terence Trent D'Arby, Wishing Well % N Tob ’; °"' ue 4 S Debbie Gibson, Out Of The Blue 22 EX Brenda Russell Featuring Joe Esposito, M = rwc(:‘ nderneath The Radar
17 2 INXS, Devil Inside @ 0 R e 5 2 Rick Astley, Never Gonna Give You Up 2 EX LL Cool J, Going Back o Cali (From m ﬂm BB geﬂv on, Ves g
18 24 Samantha Fox, NIUEMY Girls (Need Lov % 30 et Shop Boys, wI"Th “F Y' [ 6 7 Keith Sweat, | Want Her AZt — George Michael, Dne More Try ol ann L ime Runs Wi
19 19 Morris Day, Fishn Bananarama, Love In The First Degree 7 9 Jody Watley, Some Kind Of Lover 2% 25 Stac Don't Make A Fool Of Yourse W X EX K tam, | Stitl Believe
20 21 Suave, My Girl S o panifery KissIAnd Tell(Fromk 8 10 Bily Ocean, Get Outta My Dreams, Get A = Brenda K. Stam, I Still Beiieve
21 B Bl Pig, reakawa& A::g EX Glona st s'" ?"“IS?A‘"‘" Machine, 9 12 s, Girlfriend A — Gloria Estefan & Miami Sound Machine,
2 1 lie Cole, Pink Cadillac T maine Stewart, say il Again 1011 Tma . | Saw Him Standing There A —  Pet Shop Boys, Always On My Mind .
23 5 Jenname Slenn Say It Again 3 35 Brenda Russell Featuring Joe ito, 11 6 Patri SnyzotsWeMy Fraser), Dallas P.D.: John Roberts
20 21 Gloria Estefan & Miami Sound Machine, A5 —  Foreigner, | g""' Want To Live Witho' 12 14 Samantha Fox, Naughty Girls (Need Lov 1 3 Rick Springfield, Rock Of Life
g ;g ]I_lhn:hul Botlt’on Sittin' On) The Dock DA( 5 };""I;Ss }:o "Na:vsee’ %'.‘e' ;m‘ }2 lg g'i'mc'lﬂ'ﬁ""l " 'e;ev D?( Broken Hear § % Phil Co"mshWQ Said Hego G?odb e .
Deele. Two Occasions eli isle, | Get Wea Michael Bolton, (Sittin' On) The Docl
21 30 Pretty Poison, Nightime EX EX Cellaul Of Noise, Samantha (What Yo 15 13 Pet Shop Boys & Dusty Springfield, Wh § 4 e o Wait ) —m
23 28 Pet ,A%wa*{s On My Mind 16 18 mchael Botton (Smln On) Dock S 6 Henrylee ‘Summer, | Wish | Had A Gir!
B o BRI H H O § 9 lcehouse Electric Bue San Francisco P.D.: Keith Naftaly
30 9 M/A/R/R/S, Pump Up The Volume 18 EX The Jets, Rocket 2 U o ﬁ@ 7 12 Robert Plant, Heaven Knows 1 1 The Deele, Two O
BT o » % ."u'i‘s'*nﬁ"'f.";%“ adilac H B &R De‘{,';,’,’,“‘é’”, Bea 25 Michasi Jackson, Man In The Miror
— rge Michael, One More vil Inside e Gil )
g W 21 22 Steve Winwood Talkmg Back To The Ni | Cleveland 0.M.: Kid Leo 10 10 John Cot ar ﬁ,f,fmmpl Theck It Out 3 4 The Cover Girls, Promise Me
2 24 Morris Day, Fishnet 2 Terence Trent D'Arby, Wishing Well 11 11 Aerosmith, Angel g ; !T!Mr:’els* Rocke; Z'U Joe E
23 25 Brenda Russell Featuring Joe Esposito, 3 INXS, Oevil Inside 127 REM, It's The End Of The World As A "”&' eaturing Joe Espasita,
- - . 2 2% Toto, Pamela 5 Bruce Springsteen, One Stef p 13 16 David Lee Roth, Damn Good 74 Whl M ""5 W:CK ‘D’ BI ’°H
Washington P.D.: Mark St. John 25 27 Pet Shop Boys, Always On My Mind 8 Henry Lee Summer, | Wish | Had A Girl 14 15 Paul Carrack, One Good Reason 8 13 Samonths o °";' e ﬂ;‘ke"d -
/ illoz 7 L2 Bily Ocean, Get Outta My D . % 29 Bruce Springsieen, One Step Up 1 Billy Ocean, Get Outta My Dreams, Get R IbontWant To Live Witho 51 13 Jamanths Fox Naughty Girls (NeediLov
; : 31 Patiick Swayze (Wendy Prasen” 77 30 Taylor Dayne, Prove Your Love § 9 Aerosmith, Angel 6 14 uuef The Blue Sky ool ersation ke[ Whicll
H s % wayze (1\1“ ser), 28 EX  The Deele, Two Occasions 7 11 whit Houston Where Do Broken Hear 1718 Cars, Coming Up You & Gw's Girl "i" !
7 T;e Je' R':x;::{'z v 29 EX  Aerosmith, Angel 8 4 Richard Marx Endless Summer Nights 18 13 Cher | Found Someone 2 % d E‘}""" D,r"""ws": w“"'""
. : o 30 EX Jermane tewart Say It Again 10 John Coupr Wellencamp, Check It Out 19 22 Scarlett & Black, You Don't Know Terence Tren shing Wel
Los Angeles P.D.: Steve Rivers 5 8 Richard Marx, Endiess Summer Nights 31 EX  Gloria Estefan & Miam Sound Machine, 16 White tion Wait 20 71 Stng. Be Still My Beating Heart 13 17 Brenda K. Starr, | Still Believe
11 Michael Jackson, Man In The Mirror SR e hastincheonMan]iniThelfor A — Terence Trent D'Arby, Wishing Well §  Michae! Bolton, (Sittin’ On) The Dock 21 3% INXE. New Sensation 1§ 1 Sy cen Gt Outta My Dreams, Get
2 5 Billy Ocean, Get Outta My Dreams, Get i . P;fl w{.‘ﬂ weves' B ﬂ"ﬁ 'G":odg" P A — Fove-gner 1 Don't Want To Live Witho 17 Scarlett & Black, You Dont Know 2 23 Toto, Pamela » ;“ ‘s "w'm'f 4D
3 3 The Jets, Rocket 2 U I e sooc Y A — Meny Clayton, Yes 7 Robert Plant, Heaven Knows 23 24 Tommy Shaw, Ever Since The Worid }9 : e e
4 4 Debbie Gibson, Out Of The Blue ® 1 Wht” ;‘ ';' "wn 3 Buek H 19 Icehouse, Electric Blue 24 25 Kingdom Come, Get It On B a T 5 ey, P""e in L over
§ 2 Richard Marx, Endiess Summer Nights 1o d h“’r“s ‘"': hereGoI ";Ceee"d Lear 5 18 So, Are You Sure 25 2 Bruce Sprin steen, One Step Up 18 19 "‘ V""x h"’": Your Love
§ 6 Pebbles, Girlfriend 2 1 &‘m"s '°‘|'wa"{ ty Girls ( oy 6 22 Foreigner, | Don't Want To Live Witho 26 27 Tami Show, She’s Only 20 % » N"'"F ? 'l:eC dil
79 1001 leey Some Kind 0f Lover 3 12 g W'tn Son anK d 0f L 7 23 Toto, Pamela 27 W So Are You Sure 1 D‘ "§ '(';‘ h agillac
g8 1 1, Going Back To Cali (From n o5 B v ac‘:r,hlenl'ecelm over 8 12 Def lep?ard Hysteria 28 29 Robert Paimer, Sweet Lies w J"hm ‘h’“;“"’J ] sSh tered D
9 7 INXS Dewl Inside 5 18 Tlse"gal TI "0 9 15 Rick Astiey, Never Gonna Give You Up 29 19 Richard Marx, Endless Summer Nights % "‘:X"S"YD ‘ﬁ ‘du auerecilreams
10 10 Tlﬂany | Saw Him Slandmg There 1 10 THt ”g' I:o gcas»ons 0 27 Kingdom Come, Get It On 30 28 Tﬂany, 1 Saw Him Standing There % 8 St B""'I‘J nside of L
n 13 bg'yne Prove Your Love s LL.(","oH ;’"Go"e B'e Y To Cali (From 24 Cellarful Of Notsa, Samantha (What Yo 31 EX  Def Leppard, Pour Some Sugar On Me % 30 "evne Clapt "’a’“'"s ove
B B T"'"" DA AWShing el 18 32 INKS, Devl Inside 0o R I bichastlacksontMalln,The o & [ B'ea*a;g 0E % R B Fen e e Te (From "B
1 ever Gonna Give You Up b i an Ferry Kiss And Tel (From "Bri erry Harrison sual ev g
BB e o2 Se Machine, & G'OHE‘ES'S'"'H‘ Mlami Sound Machine, Tampa ] 0.M.: Mason Dixon 14 Riok Springheld Rock OF Li L 34 35 Roxanne, Play That Funky Music 21X RananaranaiLovelIniThe EirstiDegre
15 14 George Michael, Father Figure %‘l‘ 2 and "';"" ""F"U'V yes ( "é"" rty 1 1 Billy Ocean, Get Outta My Dreams, Get % 30 Paul Carrack, One Good Reason 35 EX Johnm Hales Jazz, Shattered Dreams % X P ;’”L N a:t ey
16 21 Whitney Houston, Where Do Broken Hear 9 T" 2 Russell Featuring Joe Esposito, 2 2 Michael Jackson, Man In The Mirror 5 20 Belinda Carlisle, | Get Weak 3% EX Dona {en Cenlurys End (From "Br % Ex J"m, “g‘(’" ‘ |me“ Aga
17 17 Alexander 0'Neal Featuring Cherrelle, AR rioriDae Broveliourilee 3 3 Richard Mar, Endless Summer Nights 7 21 David Lee Roth, Just Like Paradise 37 20 Great While, Save Your Lave CRE g ot Sy t Again
18 15 David Lee Roth, Just Like baracise ZB 28 Fcreignery] olnFV'VhantFo Live Witho 4 7 Debbie Gibson Out Of The Blue 28 36 Johnny Hates Jazz, Shattered Dreams 38 EX Bryan Ferry, Kiss And Tell (From “Bri A 3 PW 'I’aY n My Min
19 22 Natalie Cole, Pink Cadillac 4 3 George Michael | ather Figure S 5§ David Lee Roth, Just Like Paradise 29 Whitesnake, Give Me All Your Love A — Gloria Estelan & Miami ‘Sound Machine, = B“ni oep‘:vs vo& e(
20 28 Moris Day, Fishnet A el it Agel A 6 4 George Michael, Father Figure 30 37 Pet Shop Boys, Always On My Mind A — George Michael, One More Try AR irdexAWienlWeliss
21 16 Keith Sweat, | Want Her % Jermaine Stewart, Say It Again 7 12 Terence Trent 8Arby, Wishing Well 31 34 Dan Reed Network, Aitual A Boulevard, Nevér Give Up —  Breathe, Hands To Heaven
22 27 lcehouse, Electric Blue 2721 Tifany, | Saw Him S anding There 8 10 Whitney Houston Where Do Broken Hear 32 28 Sting, Be Still My heatmg Heart
23 28 Deele, Two Occasions 28 30 Terence Trent D'Arby hW|shmg Well 9 6 Michael Bolton, (Sittin' On) The Dock 33 EX Orchestral Manoeuvres In The Dark, Dr
28 33 )J.Fad, Sy rsomc 29 EX  Debbie Gibson, Foolish Beat 10 8 Rick Astley, Never Ganna Give You Up 34 29 Heart, | Want You So Bad
25 19 Def Leppard, A0 —  The Jets, Make It Real 11 11 Steve Winwood, Talking Back To The Ni 35 EX Jerry Harrison & Casual Gods, Rev It
2% 30 PetSl Buys, Always On My Mind EX X Orchestral Manoeuvres In The Dark, Dr 12 13 LL Cool J, Going Back To Cali (From 3% 31 Patrick Swayze & endy Fraser),
A27 — Aerosmith, Anget EX EX Bruce S nngsmn One Step Up 13 16 Gloria Estefan & Miami Sound achine, 37 35 George Michael, Father Figure
28 32 Johnny Hates §azz, Shattered Dreams EX EX  Merry Clayton, e 14 17 Johnny Hates Jazz, Shattered Dreams 38 EX Midnight Oil Beds Are Burning
29 34 Orchestral Manoeuvres in The Dark, D A — Brends K. St‘"' ' till Believe 15 15 Toto, Pamela A — Glass %r T'm Still Searching
30 EX  Samantha Fox, Naughty Girls (Need Lov 16 9 Cher, | Found Someone ‘A — Church, Under The Milkyway
31 23 Michael Boton, (S i 0n) The Dock 1718 Keith Sweat, | Want Her A —  Meny Clayton, Yes
32 35 Times Two, Stra e But True 18 19 INXS, Devil |n§ld€ A — Cher, We All Sieep Alone
33 25 Patrick Swayze (Wendy Fraser), 19 21 Pebbles, Girlfriend A — Cheap Trick, The Flame
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U S ' C - / Pan-E uropean TV
January 3
" Battle Hots Up
I London - The competition |
] between the two leading pan-
European satellite services,
’ Sky and Super Channel,
reached a peak at press time
with both simultaneously an-
nouncing upheavals jn their

POp programming. Ope of
Europe’s most popular

be broadcast on Saturdays
and Sundays.

Super Channel replaces
the Countdown show in De-
cember with a pew daily
programme, Formula Ope,
which will be produced by
Music Box in assocation
with Bavaria Film Studios in

cover 18 countries.

Norway Legalises
Commercial Radio

3. The Taste Of Radio
The elite stations report their

Spanish Satellite

by Hege Duckert P/a’ fists.
Oslo - The Norwegian_ mercial earnings will £0 into 4B Busi
Breaks state Eovernment has passeda law | this rys; ang Will be dis- | 4 Broadeast As Business
10 allow local radios 1o be tributed to stations in need of New stations and programmes,
Monopo 'y financed by commercials. | support, Commercials wij]

Norway currently hag

financial results, legisiative.
—
London - The surprise an-

be limited to six minutes per
Channel. The new channe] is

around 280 local stations hour. @ 5. Music Monitor
Rouncement of 3 London- expected o show approxi- | which have been broadcast- Reliable Euro Charts /orAilpby
based Spanish satellite tv | mately 150 films per month, | ip for a trial period due to and Sales,
channel has come asashock somel)ll]ing the lf\)veo public en% next month. Up to now WEA/ T.e,dec
1o the Spanish government networks will find hard 1o the stations have survived . 6. New Talents And Products
and media Organisations. Compete with. Canal 10 wij] through hidden Sponsorship sPeCUIa tlon Influential selection of radio-
The Spanish government’s a subscription service | and semi-legal advertising. active refeases.
failure to make adecisionon | (£14 60 per month with The new law probably G" ows —_———
allowing private television | £72 99 installation fee) | means that the big stations Hamburg - Speculation that 1. Prognmming Guide
has led to the move by several withouladvenising. Mostof | wil) get even bigger, but the WEA Germany s to take
€x-executives from the state the capital investment js

small ones may find it
Spanish, though other own- difficult to survive. To en-

ers include Canal Pjyg and | sure thejr existence, the
CLT (Luxembourg Televi- government proposes to seg
sion Company). @ ‘ Up atrust. 20% of all com-

heading the team setting up

a compzny in London o

transmit 24-hoyr Spanish- | 8
language Programmes by

broadczsting organisation to

Used by the most celebrated
Setup a new channel, Cana
0.

deejays, veejays and programme
directors,

over Teldec is growing with
one reliable inside source
€ven suggesting that a cop-
tract has already beep
agreed. When questioned
this week by M&M, Sarah
Dimenstein, principle sha-
reholder of Teldec and
Manfred Zumkeller, Manag-

Jose Maria Calvino,
former chief of RTVE, is

8. Features & Specials

Regular in-depth information in
aceessible editoriaf highlights.
—_— T

9. Compact & Digestible

ing Director WEA Germany, | Europe in 2 glance.
satellite w Spain. Canaj 10 did not deny the rumours, . y
has booked space on the In- saying they preferred noy to | 10, Worldwide Author ity
telsat sate!lite to start trans- comment on the matter for
missions in January npex¢

Published in association with
Billboard.

year.
According to Calvino,
Canal 10’s Pprogramming for-
mat will be a fusion between
France’s Canal Plyg and Sky
——

the time being.

WEA is on record as say-
ing that it wants to be num- =y
berone in Germany and it js i
generally acceped that thig is

wweice | Billboqrd
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SILVER

10 11 LL Cool J, Going Back To Cali (From 8 8 Natalie Cole, Pink Cadillac
11 3 Richard Marx, Endiess Summer Nights 9 11  Whitney Houston, Where Do Broken Hear
12 16 Terence Trent D'Arby, Wishing Wel 10 17 White Lion, Wait
13 15 Taylor Dayne, Prove Your Love 11 18 The Deele, Two Occasions
18 17 Samantha Fox, Naughty Girls (Need Lov 1222 LL Cool ], Going Back To Cali (From
15 18 The Deele, Two Occasions 13 13 Taylor Dayne, Prove Your Love
x 15 14 Tl"an“y, | Saw Him Standing There 14 10 INXS, Devil Inside
17 12 Rick Astley, Never Gonna Give You Up 15 9 Pebbles, Girliriend
18 22 The Jets, Rocket 2 U 16 6 George Michael, Father Figure =
19 21 Toto, Pamela 17 12 John Cougar Mellencamp, Check It Out
2 %; ‘Galoria [Stelap_ 8"‘ M'iami Sound Machine, }g }2 gillbybOt:éac, Ge(OOut(t)? ;ﬂy I%rleams. Get
. Y 1 ris Day, Fishnef ie Gibson, Out hy
Providence P.D.: Mike Osborne % % lcohouse Diectrc Blue 20 15 Cher.| Found Someone
1 1 Michael Jackson, Man in The Mirror 23 13 David Lee Roth, Just Like Paradise 21 20 Rick Astley, Never Gonna Give You Up
2 3 Billy Ocean, Get Qutta My Dreams, Get 24 29 Johnny Hates Jazz, Shattered Dreams 22 Big Pi&, Breakaway
3 4 Debbie Gibson, Out Of The Blue 25 27 Natalie Cole, Pink Cadillac 23 37 Toto, Pamela
4 9 Pebbles, Girlfriend 26 20 George Michael, Father Figure 24 38 Foreigner, | Don't Want To Live Witho
5 & Terence Trent D'Arby, Wishing Well 27 30 Stacey Q, Don't Make A fool Of Yourse 25 39 Johnny Hates Jazz, Shattered Dreams
[ 7 Aerosmith, Ange! 28 31 Stevie B, Dreamin’ Of Love 26 27 lIcehouse, Electric Blue
7 8 Keith Sweat, | Want Her 29 19 Rick Sprm&ﬁeld. Rock Of Life 2] 28 Brenda Russell Featuring Joe Esposito,
8 14 INXS, Devil Inside 30 34 Pet Shop Boys, Always On My Mind 28 21 Richard Marx, Endiess Summer Nights
9 10 Era Fachin, Savin’ Myself 31 35 Pretty Poison, Nightime 29 24 Keith Sweat, | Want Her
10 12 The Jets, Rocket 2 U 32 32 Scarlett & Black, You Don't Know 30 25 Rick Sprin, (ield, Rock Of Life
11 13 Whitney Houston, Where Do Broken Hear 33 EX Foreigner, | Don't Want To Live Witho 31 33 The Jets, Kocket 2 U
12 17 Tiffany. | Saw Him Standing There 34 EX  Jermaine Stewart, Say It Again 32 EX Lita Ford, Kiss Me Deadly
13 16 John (!oufar Mellencamp, Check 1t Out 35 26 Belinda Carlisie, | Gef Weak 33 EX Suave, My Girl
14 Scarlett & Black, You Don't Know EX EX Merry Clayton, Yes X 34 EX Samantha Fox, Naughty Girts (Need Lov
15 19 Jody Watiey, Some Kind Of Lover EX EX Henry Lee Summer, | Wish | Had A Girl 35 Dan Reed Network, Ritual
16 20 Taylor Dayne, Prove Your Love EX EX Michael Bofton, (Sittin’ On) The Dock 36 36 The Cure Hot Hot Hotll!
17 25 Morris Day, Fishnet EX EX Brenda Russell Featuring Joe Esposito, 37 30 Debbie Gibson, Foolish Beat
18 22 Bruce Springsteen, One Step Up EX EX Bananarama, Love In The First Degree 40  Midnight Oil, Beds Are Burning
g ? Loto,l Pacvv‘l,t.aéaP NG g g guan gsla_mi, 'Jack (T)he lsa'd T 29 EX Georgesllchael One More Try ’
atalie , Pinl dill. ruce Springsteen, One Ste, 0 EX Morris Day, F t
21 28 IceI\o:Jse, [Iectlnc Blaue' * EX EX Times Tp\vn, trange But Tn?e P A — Pr%m Poiyson,'lengehtime B°b o connor
B0 Doy tates o Shaored breama. A T Giss Tger I St Searci T dN A
nn lates Jazz, attel reams —_ ass liger, I'm earchin|
24 Gloriayislelan & Miami So:md Machine, A — The Covgr Girls, P’IOMISE Me U empere ew ge
25 EX  Pet Shop Boys, Always On My Mind EX EX Kingdom Come, Get [t On
2 30 Bryan F'"Y' Kiss And Tell (From "Bri A EX EX Whitesnake, Give Me All Your Love
2] 34 Foreigner, | Don't Want To Live Witho “\—/_-\J EX EX Jody Watley, Some Kind Of Lover
M A iy Sire — EX EX Buster Poindexter, Oh, Oh My, B
ermaine Stewart, ai MEBSESTERTION.. 2 . .
0 K Samantha Fox, Naughty Girls (Need Lov OB O'CONNOR, program director of cause 120% of my time is devoted to
White Li i R ; . a g
2 gav:aevra?gmavvggvelngT?eTﬁrst Degree M'a;“' ¢ Wikt :'Di' f':e": Perun m WNUA-FM “95.5” Chicago, believes that too  WNUA.”
[ ) ichael Jackson, Man In The Muror ? PN : ” : : . .
¥ B ??‘:fm “P'“"apn"g‘%“},:',"i D : 2e§m Ep‘ﬂ"ndﬁt‘ﬁr} The e ® day’s d1s,enfranchlsed radio listeners are A glimpse of O’Connor’s programming
arm, eorge Michael athel igure & M M
EX EX  Louis Armstrong, What A Wanderful Wor & 10 Richard Mars, Entess Summer Nights ‘Mu’FM tomorrow’s new age fans. We have many ph110§0phy was provided by the weekly syn-
[ SR e 0 e e kel Real Phoenix 0D Guy Zanol similarities to album rock radio when it first  dication he produced for the now-defunct
: ; ' n .b.: Gu o0leol : ;
B el R s o B T ) iehaet Jackson, N In n“’e Maif’m 0 started,” O’Connor says of WNUA. “We’re  MCA Radio Network. The show was consid-
EX EX  Suave, My Girl 9 7 Rick Astley, Never Gonna Give You Up 23 TheJels Rocket 2 U album oriented, and we steer away from fa- ered a new age program but was called “A
EX EX James Taylor, Never Die Young 10 12 Phil Collins, We Said Hello Goodbye 3 1 George Michael, Father Figure BB L) o d D ~
EX EX Breathe, Hands To Heaven Ll le Samantha fox, Naughty Grs (Need Lov & 4 LL Cool J, Going Back To Cali (From miliarity. Getting numbers in radio has be-  Touch Of Jazz.
€X EX Brenda K. Starr, | Still Believe 12 14 Brenda K. Starr, | Still Betieve 5 5 Patrick Swayze ?Wendy Fraser), B
AA = gaurl'dc;nack, O?e (';ood Reason }i 5‘5) al::y' Oce;n, G'el Out':a M: D'riea:ns, (qul g g ;el?blgs, Girfélend 5 & come a matter of who gives away the most
. renda Russell Featuring Joe Esposito, itney Houston, Where Do Broken Hear i cean, Get Outta My Dreams, Get . B
A= e vée'}m Siep Along 151y Ty | Sow i Sianing There 8 u;(ya'ny, | Sow him Stadig There money and cars. Adult contemporary is now Y THE TIME he came on board Sept. 7,
— la N av ee M e Faragise jouston, Wi . .
A= 33*": mFooyl:oS"ui(!/:e,s'Love Canges T [slgh:ntduuiamil Sound Machine, T ;Tod;"f)!tr.ey'f ‘s‘.’l,)nr m.;ﬁ{é OiLJSWeTI ear really top 40, and so is album rock. All sta-  O’Connor says, he already knew that it was
— agen, i 9 ebbies, Girlfrien: erence Trent D, . Wishing Wel : 2 g g g
AT bty na Grom “Br 1 9 LLCo Jch,{,'.n Back To Cal From 21z K,{;{"s"’ﬂ,,m,‘é He,'G‘ ‘Y , tions sound the same, and our listeners want  imperative that the station “find out who's
wver Girls, Promise Me Rick Astiey, Never Gonna Give Yol o 2 ” g 2 o
4 1 G _Eslresi'an tnmsam.“s%mq Machine, u o g;?msl ga; sissﬁonet ha Give Tou T something different. listening—and steer programming toward
ermaine Stewart, 5a atn er, ul eone M 1 1 » 1
Boo I Bt :a f i 1 Efb'»"egci%n""'&oﬁ 0’,‘1&: e ,WNUA is not gtnctly a new age station, that demo.” He says that with the help of
e Gibson, Foolish Beaf oria Est a achine, . 1 i P — -
95 ' ’l .FM R Aot A 'K_ % 2 ,T,:x"s D}:il:l’:\sr%el i Sound Machin 0 Conr}or notes; in fact, the s}tlatlon plays  Radford, White, and Frank Cody—a co
arduex, en We Kiss e Deeie, 0 Occasions <
I TR AN A R B o Saarm o Nauﬁn'r'i SN— ‘r‘nost of its new age music in the evenings. founder of the Wave format who now works
2 = Ea"/CA/S;'s'z'eg' pﬁ'%wu.;yﬂs.e(vﬁﬂ'memm 21 23 Stacey Q. Don't Make A Fool 1 Yourse We program four types of music,” he says.  with Pyramid researcher Owen Leach—he
Hartford P.D.: Dave Shakes | 30  Terence Trent 0'Arby, Wishing Well 23 2 Fichard Man, Endiess Summer Nights “There’s contemporary/fusion jazz, like Da-  “redesigned the format and targeted the 25
1 8  Bilty Ocean, Get Outta My Dreams, Get A — Foreigner, | Don't Want To Live Witho A24 —  The Jets, Make it Real o R 5
27 pebbies, Gillriend A — Natalie Cole, Pink Cadillac 25 28 The Couer G Promise Me vid Sanborn, Kenny G, Spyro Gyra, the GRP 49 demo. The [station’s] format had been too
4 M h In The M rince, Hot Thin| . . % g .
'l :(Ne.'}g sl).ei?,l‘."'v'é,'ﬂ{’%e? e trrer 27 B New e %Iuein?nd‘ayT S artists; there’s album rock AC, like Sting, Pe-  upscale; we kept that audience but made the
il oreigner, on ant 1o Live Wil . . . . : - .
§ & ol w,é_{f',“‘;"‘gﬂgfﬁ Kin O Love B I8 NG Nekd You Tooght © T ter Gabriel, Joni Mitchell, Bryan Ferry, Dire  station more accessible to the average listen-
, rchestral anoeuvres In e " T . ? 5 T e T T NN "
o \{,m.,.i, &wi‘?)ﬂ;m,& §: .;gke?‘ e X EX Brenda Russl Festring Joe s Straits; there’s new age, like George Win-  er by sprinkling in familiar vocal cuts.
PR gt ) . . . . . )
i B:m{',"'?c:'l‘,;i’:',f"’" f‘.‘(; hing we BB Tar D, P Yoo Love ston and the Windham Hill artists, Andreas The r'xo—DJ policy bit the dust as well;
av th, Just Like Paradi ruce Springsteen, One Step Up o g = -
D & T Atlanta pD: Bob Case | X B Rk ey Topether Fo svmr Vollenweider, Shadowfax, Mannheim Steam- ~ WNUA’s board operators became announc
B 17 Titamy, | Saw Him Standing There A9 RETnEDE X E X Rarduex (henjiel N roller; and there’s urban vocal music like ers. “We had them start talking and back-an-
15 10 Rick Astley, Never Gonna Give You Up 23 The Jets Rocket 2 U . A — Johnny Hates Jazz, Shattered Dreams Sade, Luther Vandross, Al Jarreau, and nouncing all songs in November,” he says.
16 18 Morns Day, Fishnet 3 4 LL Coodl), GomgOBack To Cali (From A —  Dino, Summer Girls ! N ’ . . r > D
17 20 The Desle, Tuo Occasions A1 20 BilylGcean iGet, QutialMpsDreams. et AR el BotianySiitingnyihelloc Brenda Russell. We're about 65% instrumen-  The station even began a morning show, a
atalie , Pink Cadillac hrtne! , T T —  Pet Shop Boys, Always On My Mini A .
g g John Cougar Mem;.’?,l" v(:hgc|(r|(b()u( g é Michael Glgcszsova r'd:)n' ITnhThéaI Mirror A — Debbie Gibson, Foolish Beat tal and 35% vocal.” In general, O’Connor de- I'lSky venture in a town where WLUP-FM’s
e Harrison, When We Was Fal Debbie Gibson, Ou e Blue . )
4 2 sa nsszalackhvém"olgn: Know 53 Lods Watley, Same Kind O Lover scribes the format as Jonathon Brandmeier
lermai ewart, 0a ain d 230U o~ . 3 . .
75 23 Rihard Man, Endless Sumener Nights 10 11 The Deele, Two Occasions 3 “good adult music with an dominates. Former public
4 52 samaniha Fox. Naughty Girs (Need Lov B B {'gwbg'*guglgss Wreckin Cru, Turn Off Iﬂ BE“H' urban flavor,” Thirty per- radio station WBEZ-FM
erosmith, Angel X . N ' I3 y x
13 15 Taylor Dayne, Prove Your Love o g . .
Z‘; zé E&fﬂ'ﬁd’ mzf?gfnﬁﬁ'v;aﬁ?‘lr'mf e TR 215';1'"3 sEstE;'znlev Wt rs'm...'ﬁ Machine, cent O}fl' the bstatlon’s lis- You can’t let personality Mark Hilan
ria Fachin, Savin' Mysel L, tenership is black. . holds shift
g% g? ‘?‘lurvz:'l":{),cgtlran e But True {g El§ (L;;Tor:'“e"hc:cl:gellf One More Try Seattle P.D.: Gary Bryan o It et stale 2 hich (()i’(é\gln ;he h !
§ @ Gomabieindamsanduacme, | 18 5 e b Pk Cale 3 g oot | L W : - S increased ite cume
. Sure, Ni nd Da: il ean, Get Outta reams, Gef 1
33 Paul C %Zl',zfle'cn?cemue Reason B 5 e '.5.1“" Fpﬂvj - P 3 Dol MylDrea h thEE WI\;’UAtSmfade 1tst . since 1’;10cr(')eoaosed its cume
— M M { renda Russell teatunng Joe tsposito, , Devil Inside .
A Orchesiral Manosuvres n The Dark, Or 22 23 Debbie Gibson, Foolish Beat 5 & Keith Sweat, | Want Her oG AW, & I3 1UENE . from \p to 1.98,000-
%39 Johnmy Hates Jazz Spatered Oreanns 2 EX Chico DeBarge, Rainy Nights € 9 Jody Watley, Some Kind Of Lover was almost exclusively new age, and it pro-  Another popular daypart is the evening pro-
A37 — AIB. Sure, Night And Day 24 EX  Afro-rican, Give It All You Got 7 11 Terence Trent D'Arbg, Wishing Well . g . D
A8 — Toto, Paméla B X Barduer When We ks 313 Whitney Houston, Whire Do Broken Hear moted the fact that it used no DJs. Both fea-  gram “Lights Out Chicago,” hosted by veter-
| ve, s, Girlfrien a 9
27 EX Brenda K. Starr, | Still Believe 10 2 Richard Marx, Endless Summer Nights tures changed when O’Connor came on the  an Chicago personality Danae Alexander.
B P Con e You Need Samebo | 1 Mo ke 2 scene. Boston-based Pyramid Broadcastin
[ 4 —  Prince, Good Love ets, Rocke! b B I
Bm 0= Lol T e i Thete ot had bought the station, then album rocke% ALL the format tinkering, however
ohn Cougar Mellencamp, Checl u 3 5 )
I 15 22 Taylor Dayne, Prove Your Love 2 ’ 2 & 3
MEANS MUSIC PPy B 5 D et e ot WRXR-FM, from San Diego’s Shaddock brought a drop in numbers, which O’Connor
Battimore b Brian Thoms Z \{ 7 Z Z < }é %% éﬁ?}“;ﬁ;j&?ﬁ‘g%},ﬁb Sad achin, Broadcasting. After an initial run as all new  says he had anticipated. WNUA had pulled a
olleo arlett ack, You Don't Know N 2 g :
11 Debbe Gibson, Ol Of The Blue /7w 0 32 Toto Pamela ] age, three programming experts were 3.0 in the 2554 category in the fall Arbltror_l
2R N O Gl et = b o il oL brought in to rethink the format: former book and a 1.8 in 12 plus; January’s Arbi-
¢ s::g:a'irg'zznﬁ;i?hésosns:vair‘vll:rvN:‘g{qjls St. Louis P.D.: Dave Robbins y @ SIS e (D WBLS New York DJ Frankie Crocker; trends, however, showed the 2554 share at
§ & fue ne'r‘:ya)é You Wil v 11 Michael Jackson, Man In The Mirtor 5 31 Blue Merc Foe:.'l‘wamy Tg,ﬂ'(:e(\)nfwrdP{op WXKS-FM “Kiss 108” Boston PD Sunny Joe 2.7, “and the 12 plus dipped t00.” Yet accord-
atley, Some Kin: over illy Ocean, y D b Samantha Fox, Naug i eed Lov . R R |
5 o e Said el casdbye 3 2 Richard Marx, Endiess Summer Nights 7 34 So, Are You Sure White, who also serves as Pyramid’s PD; ing to O’Connor, February’s Arbitrends
9 12 Terence Trent D'Arby, Wishing Well 4 3 Rick Astiey, Never Gonna Give You Up 8 35 Aerosmith, AnFeI X . > . T o )
10 5 Patrick Swayze (Wendy Fraser), 5 5 Debbie Gibson, Out Of The Blue 29 36 Brends Russel Featuring Joe Esposic and Jon Radford, formerly with Bonneville showed “a jump—as good as they were in
11 16 Samantha Fox, Naughty Girls (Need Lov 6 7 INXS, Devil Inside 30 EX  Foreigner, | Don’l Want To Live Witho d N 5 4 &
12 13 Whitney Houston %ereouo ?’Lokgn 193, g g rlg;(hne }:::Asllovro, wthave Do Broken Hear % Ei Ee( S Dﬁ Beyﬁ, Aiways On My Mind and now WNUA’s music director. November.
i ithin' e weal, ant her uave, I . . .
H B e G U e 3 Gl favebgne 5B el Carrick, One Goog esson “Jon picked the best of all their sugges- O’Connor says that WNUA “will not ex-
Goil Ti ichael Bolton ittin° Un e Uoci lananarama, Love e First Degree . . s .
{g 1 %kﬁ‘lt",,’ho?.'.?'ﬁﬁ?ﬁ:»ﬁi‘!&.i?m L 12 Tian, | Saw him Stading There % B ery Can Vvesl"N v' X 8 tlons,,, cut bac,k the new age, and added fu- plode in six months. This market may take a
ebdies, Girltnen: -— n| nghshman In New Yor| 1 100 T ” e
T el comeeee 15 Cher 'f“g“dﬂ”‘z"g“” = llmgh F;ﬁ"{j Canto's o fom 81 sion,” says O’Connor, who was a}sked to join little longer.” To the naysayers who believe
e Jets, Rocke! — erworld, e Radal o g g g
R o — 50 ?'r:i"dc’ot’"isp'f'qf G A= Pmesﬂ"}w&o&;‘ajjggegm D LT the station a shprt time later. O’Connor had  the new age format is a flash in the pan, he
irlfri ohn Cougar Mellencamp, Checl [l —  Jean Beauboir, Jimm - o 1 7 3
4 2 pedes Guliend T iy \: e g o :u"m o mgma‘fn& e been ;})lyo}%ram dlregté)r of KIF(I;/I FM San Die-  points at the relative longevity of year-old
23 25 Pet Shop Boys, Al On My Mind erence Trent D'Arby, Wishing Wel enry Lee Summer, | Wish | Hai irl 1 1 | W V-
2 15 G:orle wm, F:t;{a? Fi"urg Mo 19 13 Patrick Swayze (Wendy Fraser), EX EX Orchestral Manoeuvres In The Dark, Dr £0, which was ar} StatIO‘I‘I .urmg the day wave ﬂagShlp StatIOI]’K FM LOS Ange—
Z 78 Jermaine Stewarl Say It Again HR R et elae EX EX Johnny Hates Jazz, Shattered Dreams but had an evening show, “Lights Out San les. “Broadcasters like Pyramid and ‘the
easons Change ruce oprin, n, uni . . . . . 2
7 i gﬁc?ixm steen, Bne Step Up 2 Z Joo Wailey, Some Kind Of Lover Diego,” that featured a music mix much like =~ Wave's’ Metropolitan would not be putting
. Two Occasions , You Don a oo g o
2 EX Aerosmith Angel 2 29 icehouse, Electrc Blue _ WNUA’s. “We were the top-rated music sta-  millions of dollars into something that won’t
30 29 INXS, Need You Tonight 25 EX  Henry Lee Summer, | Wish | Had A Girl ti fte 6 » h Th h h f d last 2% h
A 2 Forainet gt o 1o ue wio % BX Gara Esteian & Mam Sound Machine, ion after 6 p.m.,” he says. Though he foun ast,” he says.
= 3 . : ) . .
A Notane cote Pink Gogillge e Machine: 2823 Doud Lee R st Uke Paragise }F tough to leave San Diego, O’Connor says, O’Connor describes WNUA’s listeners as
B % Cphignls Bo = Fa Carrack, One Good Reasan Everyone wants to program in the top  “music intense.” “We’re carving a niche with
" .
AR tahia Mo ied tth'_(Iae marke(tis. NU ed people who care about music. When we pro-
e agreed to come to WNUA provide gram an LP, we listen to the whole thing and
Pyramid allowed him to consult other sta- pick cuts ourselves—we don't just play the
tions, which he continues to do under the ae-  singles. We add records on ears alone.”
. b 5 ne.
;. ’ s A b 1
gis of Bob O’Connor & Associates. He con- While O’Connor regards WNUA'’s format
Orlalndol PN :D-; Brrhlar;| Philips sults KKSF-FM San Francisco, KADX-FM  as new and exciting, he realizes “you can’t
ichael Jackson, an In e 1Ol . g . . . .
24 Debioe Gibson ot O The Bioe | Dallas P Buzz Bennett Denver, WASH-FM Washington, D.C,, and  let it get stale, and it’s a struggle keeping it
3 6 Pebbies, Girlfriend 11 Aerosmith, Angel KMGK “M ic 108" Mi li 1 of fresh i i
§ 7 Bl Ocean, Gt Outa My Dreams, Gt 22 Terene Trent Darhy, Wishng well . agic inneapolis, all o resh. We have music meetings every day,
H 8 mﬁvs":;;'k",'swgm - § 3 Michae Jackson Wan n The Mirar which feature variations on WNUA’s music-  and we're always looking for interesting
i s, Always On n : ‘ . . . .
e R Where Do Broken Hear | 6 4 Titany."| Saw Him Standing There mix format. “My associate Mike Fisher han- BTR—between-record bits.”
310 Jody Watley, Some Kind Of Lover 77 Roxanne, Play That Funky Rusic dles the consultancy,” O’Connor notes, “be- MOIRA McCORMICK
b bl
20 I 0 AROER  ORRIED aRam
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You know, since [ started
subscribing to BIN,

['ve gotten several leads

on master records and
sub-publishing opportunities
before the other fellows

knew what's what. . . ... ... Do I ever. 'm one
\ of those fellows.
S0 sorry.

Master record and sub-publishing opportunities,
24 hours a day.

All you need is a telephone, a personal computer,
and the desire to succeed.

Billboard Information Network
1515 Broadway ® N.Y. N.Y. 10036 ® (212) 764-4583
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And Still Going. Two groups with a combined total of 60 years of show
business experience, the Whispers (25 years) and Gladys Knight & the Pips (35
years), gather backstage at a recent “Soul Train” taping. Shown, from left, are
Leaveil DeGree and Wallace “Scotty” Scott of the Whispers; Knight; Nicholas
Caldwell, Walter Scott, and Marcus Hutson of the Whispers; and Edward Guest

and William Patten of the Pips.

BY NELSON GEORGE

NEW YORK When writing/pro-
ducing teams split up there are
usually conflicting stories about
who did what in the studio. The
exit of Denzil Forster and Thomas
McElroy from Club Nouveau is the
latest “Who did what?”

Jay King, founder of Club Nou-
veau and president of King Jay
Records, spoke for the group while
Forster and McElroy stayed in the
background. Now the duo, work-
ing under the banner of their 2
Tuftf Enuff Productions, have pro-
duced the San Francisco Bay-area
band Tony! Toni! Toné! for Wing/

THIS COLUMN IS IN THE BLACK music section of
Billboard, so it devotes its space to events and personal-
ities who create and sell it. The question that flows from
that statement is, “What is black music?” For the pur-
poses of this section it is primarily popular music that
comes out of the soul/r&b tradition. Jazz and gospel,
while obviously closely related to r&b, have separate au-
diences. The question then arises, “Why not call this the
r&b section?”

One very important reason is that the means of ex-

Debut Albums Deserve Lots Of Radio Support
| New Kids In Town: GChapman, Living Golor

One has to wonder if MTV will play Living Color’s vid-
€0. And what about the Black Entertainment Network?
Is there anything here black radio will like? The only
sure thing about Living Color is that “Vivid” establishes
Reid as one of the most passionate and intelligent solo-
ists around.

SHORT STUFF: Roberta Flack has been busy in New
York working on her long-awaited Atlantic aloum. Mar-
cus Miller produced a song called “My Someone To

pression—both musical

and lyrical—used by con-
temporary black popular
and the

musicians cannot always

be described by the term
“r&b.” Two new and po-
tentially quite important
artists debut this month |
with albums that reveal |
the diversity of black pop- |
ular expression in the late
"80s.

Tracy Chapman, a
singer/songwriter who bows with a self-titled album on
Elektra, built a loyal following on Boston’s otherwise
lily-white folk scene while attending Tufts Univ. As a
1 child, she listened to many styles of music, and she com-
posed many tunes of her own. By the time Chapman
signed with SBK Productions for management and
Elektra, she had developed a folk-influenced writing
style and a husky, forceful voice. On her album, Chap-
man makes rich, haunting music that deserves black ra-
dio attention but may not get it.

Yes, Chapman writes love songs (“If Not Now,” “For
You"), but her trademark will be tales of feminist asser-
tion (“She’s Got Her Ticket”) and racism (“Across The
Lines”) and compelling stories of everyday life (the sin-
gle “Fast Car”). Chapman’s voice sometimes recalls that
of Phoebe Snow or Joni Mitchell, while her songs,
usually molded around her acoustic guitar, have rock,
reggae, and Latin elements.

Less likely than Chapman’s album to generate black
radio interest but just as valid musically is “Vivid,” the
Epic debut of Living Color, a New York-based rock
band led by guitarist Vernon Reid. Since Jimi Hen-
drix’s death, many blacks have tried to fill his void in the
rock pantheon, but largely because of album rock rac-
ism and a lack of interest by black radio, all have failed.

Despite that track record, Epic has given Reid, the
highly political founder of the Black Rock Coalition, a
chance to rock out. Reid and Living Color’s other three
members don’t compromise: “Cult Of Personality” has a
Led Zeppelin edge, while “Desperate People” and
“Glamour Boys” (produced by Mick Jagger) have
spunky rock’n’roll hooks. A short song called “What's
Your Favorite Color?” might get dance club and black
radio play; with careful remixing, so might the track
“Funny Vibe."

by Nelson George

Love” at Electric Lady ...
Natalie Cole’s current
EMI-Manhattan album,
“Everlasting,” has gone
gold and with the single
“Pink Cadillac” has a shot
at platinum ... Randy
Hall’s “Slow Starter” on
MCA is a slick Ray
Parker Jr.-styled black
pop track with real cross-
over power. On MCA, a la-
bel that consistently
breaks black acts on the pop chart, Hall’s record has a
real shot. His upcoming album is “Love You Like A
Stranger” . .. Veteran producer Michael Stokes brings
Magic Lady, a female group he produced while work-
ing as A&M’s a&r director, to Motown. The single is
“Betcha Can’t Lose (With My Love)” ... Leon Sylvers
III is back with a production of “Flirt” for Evelyn
‘“Champagne” King on EMI-Manhattan ... Jesse
Johnson's new single, “Love Struck,” features Warner
Bros. signee Jeff Lorber on keyboards and vocals by
MCA artist Sue Ann ... “Behind The Beat” is a British
Broadcasting Corp. television series on black music that
debuts this spring in the U.K. Its producer, Terry Jer-
vis, was in New York recently taping interviews with
Hush Productions artists ... Regina Belle is opening
dates for Peabo Bryson through the end of April ...
The Young Black Programmers Coalition is holding its
annual awards and scholarship dinner May 7-8 in Dallas.
Winners this year are James Alexander, program
director/operations manager of WJLB Detroit, and
Step Johnson, vice president and general manager of
Capitol Records’ black music division ... Look for the
Bus Boys, formerly on Arista, to hit the road in support
of their new album, “Money Don’t Make No Man” on
Voss Records ... Harry Belafonte has signed with
EMI-Manhattan. His collection of South African songs,
titled “Paradise In Gazankulu,” is due this month . .. It's
good to see ex-BET ‘““Video Soul” producer Jamie
Brown writing a video column for Impact magazine . ..
Run-D.M.C. was seen all around New York recently
shooting scenes for the video of its upcoming single,
“Run’s House.” Its upcoming “Tougher Than Leather”
album is the most creative of the trio’s career. The title
song is heavy metal rap, while “Mary, Mary” and “Miss
Elaine” sound like mainstream pop-rock.

PolyGram. The single “Little Wal-
ter”’ is in release, and the album
“Who?” is due in May. It sounds
remarkably like Club Nouveau’s
platinum ‘‘Life, Love & Pain” de-
but on Warner Bros. and will be
competing in the marketplace this
summer with Club Nouveau’s sec-
ond album, “Listen To The Mes-
sage,” which is due shortly.

So Forster and McElroy are fi-
nally up front, and they have a lot
to say. ‘“We were basically the
guys who produced and wrote,”
says Forster. “Jay wrote some lyr-
ics, made deals, and acted as exec-
utive producer. Valerie Watson
and Sam Prater were the singer/
performers. So Club Nouveau was
never a unified group but three en-
tities working together. OQur prob-
lem was that Tommy and I don’t
feel that our contributions were
made clear to those on the outside.
If you look at the Club Nouveau
records, you'll see 2 Tuff Enuff
credited, our production company
which we had started six months
before ‘Rumors.’”’

To understand how Forster and
McElroy joined Club Nouveau, one
has to recall the Timex Social
Club’s “Rumors,” the left-field rap
hit of 1986. Forster and McElroy
met at a Bay-area junior college
and started their own production
company. While in an Oakland,
Calif., studio, King happened to
hear some of their songs and of-
fered to write lyrics for one. The
duo was impressed with the re-
sults and the tune, “Jo Jo,” ended
up on a Con Funk Shun album.

King subsequently made a deal
to produce acts for the indepen-
dent West Coast hip-hop distribu-
tor Macola Records. He asked For-
ster and McElroy to work with
him. One of the acts brought in a

FOR WEEK ENDING APRIL 9, 1988

Former Club Nouveau Members Hone Tony Act

Forster & McElroy Set To Produce

four track demo of ‘“Rumors.”
““We weren’t impressed with the
music but thought the lyrics were
funny and very strong,” recalls
Forster. The record, via Macola,
became a national hit. Unfortu-
nately, contractual conflicts arose
between the Timex Social Club and
King over “Rumors.”

After the smoke had cleared, the
Timex Social Club had signed with
another label while King was ne-
gotiating a deal for a group that
was later named Club Nouveau.
“When we started Club Nouveau,
it was with the understanding that
we were going to do it for a year,”
says McElroy. “After we did the
album, we figured people would
call us to produce, which is what
we really wanted to do. Instead, no
one knew what we contributed and
we spent a year out on the road.”

The success of Club Nouveau's
debut album, which spawned the
popular remake of Bill Withers’
“Lean On Me” and the progressive
funk of “Why You Treat Me So
Bad?” put pressure on Forster and
McElroy to stay with the band. Fi-
nally the issue came to a head.
“We were kind of fired from Club
Nouveau, though we were going to
leave as performers anyway,”
says Forster. ‘““We haven’t had a
business relationship with Jay in
about a year.”

Aside from producing Tony!
Toni! Toné! (formerly Sheila E’s
backup band), the Oakland-based
duo has worked with Kathy Mathi-
as for Capitol and are talking with
several other labels about work.
They also had a production deal
with Wing. As solo artists, they
are still obligated to Warner Bros.,
but they have no interest in per-
forming right now.
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HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/

GOLD

AD
16 REPORTERS
TIRED OF BEING ALONE

THE RIGHT CHOICE mMoTowN 5
FLIRT

EVELYN KING EMI-MANHATTAN 8
BETCHA CAN'T LOSE

MAGIC LADY moTtown 2
ANTICIPATION

THE DAZZ BAND rca 3
LOVE STRUCK

JESSE JOHNSON aam 6
JUST GOT PAID

JOHNNY KEMP coLumsia 7
I CAN'T STAND THE RAIN

TEASE eric 2
YES (IF YOU WANT ME)

JUNIOR LonDON 2
DIVINE EMOTIONS

NARADA REePRISE 3
COMPASSION

GARY TAYLOR virGIN 2

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
I. Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

BRONZE/
SILVER  SECONDARY  TOTAL TOTAL
0 »&Bo%?ms 50 RAE[P)O%%RS AD[;GSREPORTERQ
13 25 43 43
8 16 32 65
12 13 27 38
8 14 25 32
8 9 23 79
6 7 20 43
9 7 18 53
6 9 17 44
5 9 17 35
5 9 16 16
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FOR WEEK ENDING APRIL 9, 1988

Bi

board Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart.

x x
SALES <3 AIRPLAY <3
0E |5 s 0 | =X =
Elﬁ 3‘%’ TITLE ARTIST %8 El; ‘_‘,‘i’ TITLE ARTIST %8
1 1 WISHING WELL TERENCE TRENT D'ARBY 1 3 000 LA LA LA TEENA MARIE 1
2 7 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 3 2 WISHING WELL TERENCE TRENT D'ARBY 2
3 3 000 LA LA LA TEENA MARIE 3 7 WASN'T | GOOD TO YA? DA’KRASH )
4 2 MAN IN THE MIRROR MICHAEL JACKSON 12 4 11 SWEET SENSATION LEVERT 7
5 8 DA'BUTT (FROM THE FILM "SCHOOL DAZE") E.U. 4 5 9 DA’BUTT (FROM THE FILM "SCHOOL DAZE") E.U. 4
6 4 LOVEY DOVEY TONY TERRY 11 6 15 LOVIN’ ON NEXT TO NOTHIN’ GLADYS KNIGHT & THE PIPS 6
7 16 YOU ARE WHO YOU LOVE GAVIN CHRISTOPHER 10 7 6 GET OUTTA MY DREAMS, GET INTO MY CAR BILLY OCEAN 3
8 15 LOVIN’ ON NEXT TO NOTHIN' GLADYS KNIGHT & THE PIPS 8 17 ALL IN MY MIND FULL FORCE 8
9 17 ALL IN MY MIND FULL FORCE 8 9 19 THAT'S WHAT LOVE IS MIKI HOWARD (DUET WITH GERALD LEVERT) 9
10 6 WASN'T | GOOD TO YA? DA’KRASH 10 21 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 13
11 10 SWEET SENSATION LEVERT 7 11 24 PINK CADILLAC NATALIE COLE 15
12 12 GOING BACK TO CALI L.L. COOL J 17 12 28 NITE AND DAY AL B. SURE! 14
13 19 THAT'S WHAT LOVE IS MIKI HOWARD (DUET WITH GERALD LEVERT) 9 13 23 I'VE BEEN A FOOL FOR YOU MILES JAYE 16
14 ) FISHNET MORRIS DAY 20 14 16 YOU ARE WHO YOU LOVE GAVIN CHRISTOPHER 10
15 13 EVERY DROP OF YOUR LOVE STACY LATTISAW 22 15 22 HERE COMES THE NIGHT MELI'SA MORGAN 18
16 26 DON'T YOU KNOW HEAVY D. & THE BOYZ 19 16 4 LOVEY DOVEY TONY TERRY 11
17 20 WHERE DO BROKEN HEARTS GO WHITNEY HOUSTON 13 17 30 INSTANT REPLAY MICO WAVE 21
18 27 NITE AND DAY AL B. SURE! 14 18 31 STAND UP HINDSIGHT 23
19 23 I'VE BEEN A FOOL FOR YOU MILES JAYE 16 19 29 COULDN'T CARE LESS FORCE M.D.'S 26
20 11 FATHER FIGURE GEORGE MICHAEL 30 20 35 JUST HAVIN' FUN THE FIT 28
21 24 PINK CADILLAC NATALIE COLE 15 21 33 EVERYTHING WILL B-FINE LISA LISA & CULT JAM 25
22 22 HERE COMES THE NIGHT MELI'SA MORGAN 18 22 2 MAN IN THE MIRROR MICHAEL JACKSON 12
23 14 PLAYTHING REBBIE JACKSON 32 23 39 MY GIRL SUAVE 33
24 9 ROCKET 2 U THE JETS 29 24 34 WILD, WILD WEST KOOL MOE DEE 24
25 28 HOW LONG GERRY WOO 37 25 26 DON'T YOU KNOW HEAVY D. & THE BOYZ 19
26 34 WILD, WILD WEST KOOL MOE DEE 24 26 40 MERCEDES BOY PEBBLES 31
27 33 EVERYTHING WILL B-FINE LISA LISA & CULT JAM 25 27 — SOMETHING JUST AIN'T RIGHT KEITH SWEAT 34
28 30 INSTANT REPLAY MICO WAVE 21 28 — | AM YOUR MELODY NORMAN CONNORS/SPENCER HARRISON 38
29 31 STAND UP HINDSIGHT 23 29 36 LOVE DON'T GIVE NO REASON SMOKEY ROBINSON 36
30 32 WHO DO YOU LOVE RODNEY SAULSBERRY 21 30 —_ DON'T MESS WITH MY HEART THE SKWARES 39
31 29 COULDN'T CARE LESS FORCE M.D.'S 26 31 12 GOING BACK TO CALI L.L. COOL J 17
32 18 TAKE GOOD CARE OF ME JONATHAN BUTLER 43 32 32 WHO DO YOU LOVE RODNEY SAULSBERRY 21
3 25 THRILL SEEKERS ROGER 46 3 — BED ROCK GEORGIO 40
34 21 THINKING OF YOU EARTH, WIND & FIRE 50 34 — PIANO IN THE DARK BRENDA RUSSELL/JOE ESPOSITO 35
35 — TWO OCCASIONS THE DEELE 52 35 — STRANGE RELATIONSHIP HOWARD HEWETT 44
36 37 FALLING IN LOVE WHISTLE 42 36 — DON'T WASTE MY TIME DYNASTY 41
37 36 LOVE DON'T GIVE NO REASON SMOKEY ROBINSON 36 37 — LOVE ME ALL OVER KASHIF 45
38 — (SITTIN' ON) THE DOCK OF THE BAY MICHAEL BOLTON 60 38 — LOVE STRUCK JESSE JOHNSON 47
39 — PIANO IN THE DARK BRENDA RUSSELL FEATURING JOE ESPOSITO 35 39 — ONE TIME LOVE CHRIS JASPER 43
40 — | NEED SOMEBODY KECHIA JENKINS 55 40 — IF | WERE YOUR WOMAN STEPHANIE MILLS 49

®©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

HOT 100 SINGLES

BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot 100 chart.

LABEL NO. OF TITLES

ON CHART

COLUMBIA (12) 14
Def Jam (2)

MOTOWN 9

WARNER BROS. (4) 9
Reprise (3)
Geffen (1)
Tommy Boy (1)

E.PA. 8
Epic (6)
CBS Associated (1)
Tabu (1)
MCA 8
ATLANTIC (4) 6
Island (2)
RCA (3) 6
Jive (3)
ARISTA (4)
Jive (1)
AM
CAPITOL
EMI-MANHATTAN
POLYGRAM
Mercury (2)
London (1)
Polydor (1)
SOLAR
ELEKTRA
PROFILE
VIRGIN
4TH & B'WAY
ALPHA INT'L
DANYA
Reality (1)
FUTURE
HOUSTON INTERNATIONAL
MACOLA 1
Kru'-Cut (1)

MALACO 1
Muscle Shoals Sound (1)

RYAN 1
SELECT 1

VISION 1
Ms. B (1)

"
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HOT 100 A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

62

81

51

26

73

72

39

41

2

25

42

30

20

57

86

TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.

AINT NO WAY

(Cotillion, BMI/14th Hour, BMI)

ALL IN MY MIND

(Forceful, BMI/Willesden, BMI)

ANOTHER CHANCE TO LOVE

(Albert Hammond, ASCAP/WB, ASCAP/Intersong-USA,
ASCAP/Palancar, ASCAP)

ANTICIPATION

(SBK Songs/Blackwood, BMI/Multi-Level, BMI)

BED ROCK

(Georgio/Stone Diamond, BMI) CPP

BETCHA CAN'T LOSE (WITH MY LOVE)

(Stone Diamond, BMI/Leahcim, BMi/Sekots, ASCAP)
BRING THE NOISE

(Def American, BMI)

CAN YOU WAIT

(MCA, ASCAP/Gaidi, ASCAP/Mandels, ASCAP)
CAN'T LOVE YOU TONIGHT

(Tiju, ASCAP/PolyGram, ASCAP)

COULDN'T CARE LESS

(Jobete, ASCAP/MCA, ASCAP/RC Songs, ASCAP) CPP
DA'BUTT (FROM THE FILM "“SCHOOL DAZE")
(MCA, ASCAP/Sunset Burgundy, ASCAP/Tootsie
Songs, ASCAP)

DIVINE EMOTIONS

(Gratitude Sky, ASCAP/When Words Collide, BM1)
DO YOU FEEL IT

(Content, BMI/Tyronza, BMI)

DON'T MESS WITH MY HEART

(Box Town, BMI/PolyGram Songs, BMI)

DON'T WASTE MY TIME

(Wolftoons, ASCAP)

DON'T YOU KNOW

(Way To Go, ASCAP/E.F. Cuttin, ASCAP/Donril,
ASCAP/Across 110th Street, ASCAP)

EVERY DROP OF YOUR LOVE

(Music Corp. Of America, BMI/L'il Mama, BMI/Mercy
Kersey, BMI)

EVERYTHING WILL B-FINE

(Forceful, BMI/Willesden, BMI/My! My! BMI/Careers,
BMI) CPP

FALLING IN LOVE

(ADRA, BMI/Rapp City, BMI/Guinea Farm, BMI)
FATHER FIGURE

(Chappell, ASCAP/Morrison Leahy, ASCAP)

FISHNET

(Ya D Sir, ASCAP/WB, ASCAP/Flyte Tyme, ASCAP)
FLIRT

(Jobete, ASCAP/R.K.S., ASCAP)

FREE

59

37

67

55

49

69

21

(Kee-Drick, BMI/Black Eye, ASCAP)

GET DOWN

(Protoons, ASCAP)

GET OUTTA MY DREAMS, GET INTO MY CAR
(Zomba, ASCAP)

GOING BACK TO CALI

(Def Jam, ASCAP)

HEADING IN THE RIGHT DIRECTION

(J.Albert & Son (USA) , ASCAP)

HERE COMES THE NIGHT

(Music Corp. Of America, BMi/Bayjun Beat, BMI)
HOW COULD YOU DO IT TO ME

(Julie Moosekick, BMI/Mountain Peake, ASCAP)
HOW LONG

(MCA, ASCAP/Capyright Control)

| AM YOUR MELODY

(Valda, BMI/Sunsight, BM1/Boykin, BMI)

| BET YA, V'LL LET YA

(lobete, ASCAP/Gentle General, ASCAP/Crystal Rassin,

ASCAP)

1 CAN'T STAND THE RAIN

(Irving, BMI)

| NEED MONEY BAD

(Summa Group, BMi/Bnight Light, BMI/Maird, BMi)
| NEED SOMEBODY

(Protoons, ASCAP/Guy Vaughn, ASCAP/Ackee,
ASCAP/Shedrock, BMI/lsland, BMI)

IF | WERE YOUR WOMAN

(Jobete, ASCAP) CPP

IN THE MIX

(Muscle Shoals, BMI/Jalew, BMI)

INSTANT REPLAY

(Mashamug, BMI/Island, BMI/What's New Wave,
BMI/lrving, BMI) CPP

1'VE BEEN A FOOL FOR YOU

(Abana, BMI)

JAMES BROWN (PT.1)

(Almo, ASCAP) CPP

JUST GOT PAID

(Mochrie, ASCAP/Cal-Gene, BM1)

JUST HAVIN' FUN

(Conceited, ASCAP/Let’s Shine, ASCAP)

KEEP RISIN' TO THE TOP

(Entertaining, BMI/Danica, BMI}

LIVING IN THE LIMELIGHT

(Witlesden, BMI/WB, ASCAP)

LOVE DON'T GIVE NO REASON

(Taj Mahal, ASCAP/Tavani, BMI)

LOVE ME ALL OVER

(Music Corp. Of America, BMi/Kashif, BMI/King

47

65

31

91

61

74

89

35

93

32

78

Arthur, ASCAP)

LOVE STRUCK

(Shockadelica, ASCAP/Almo, ASCAP)

LOVER FOR LIFE

(Feel The Beat, BMI/Stone Diamond, BMI) CPP
LOVEY DOVEY

(Shaman Drum, BMI)

LOVIN' ON NEXT TO NOTHIN'

(Nelana, BMI/Rashida, BMI/Limited Funds, BMI/Texas
City, BMI)

MAN IN THE MIRROR

(Yellowbrick Road, ASCAP/MCA, ASCAP/Aerostation
Corporation, ASCAP)

MERCEDES 80Y

(MCA, ASCAP/Unicity, ASCAP/Jenn-A-Bug, ASCAP)
MY GIRL

(Jobete, ASCAP) CPP

NEVER KNEW LOVE LIKE THIS

(Flyte Tyme, ASCAP/Avant Garde, ASCAP)

NEW GIRL ON THE BLOCK

(SMA, ASCAP)

NEXT TIME

(Jobete, ASCAP/Mazarati, ASCAP) CPP

NITE AND DAY

(Al B. Sure! International, ASCAP/Key West
{nternational, ASCAP/Across 110th Street, ASCAP)
NO PAIN, NO GAIN

(Miami Spice, ASCAP)

NO PAIN, NO GAIN

(RK.S., ASCAP/Jobete, ASCAP)

ONE MORE FOR THE LONELY HEARTS CLUB
(Charles White, BMI)

ONE TIME LOVE

(Jasper Stone, ASCAP)

000 LA LA LA

(April, ASCAP/Midnight Magnet, ASCAP/Oh-Bev,
ASCAP/McNella, ASCAP)

PAID IN FULL

(Rabert Hill)

PIANO IN THE DARK

(Rutiand Road, ASCAP/WB, ASCAP/Colgems-EMI,
ASCAP/Dwart.village, ASCAP)

PINK CADILLAC

(Bruce Springsteen, ASCAP) CPP

PLAY TIME

(lrving, BMI/Lijesrika, BMI/Jonell, BMI) CPP
PLAYTHING

(MCA, ASCAP/Omeo, BMI/Len-Tom, ASCAP)
PLEASE DON'T GO GIRL

(Maurice Starr, ASCAP)

-]

g 3 8 & 3

87

92

n

52

75

76

RAINY NIGHT

(Wyteria, BMI/Music Minded, BMi/Electric Apple,
BMI/Careers, BMI) CPP

ROCKET 21

(Groupie, BMI)

SAY IT AGAIN

(Blackwood, BM!/Henrey Suemay, BMI)

(SITTIN' ON) THE DOCK OF THE BAY

(Irving, BMI) CPP

SLOW STARTER

(Raha, BMI/Black Lion, ASCAP/Captain 2, ASCAP)
SOMETHING JUST AIN'T RIGHT

(WB, ASCAP/E/A, ASCAP/Keith Sweat,
ASCAP/Vintertainment, ASCAP/Donril, ASCAP}
SPEND SOME TIME WITH ME

(Sunset Burgundy, ASCAP/MCA, ASCAP/Lilyac,
ASCAP/Mchoma, BMi/Bernard Wright, BMI)
STAND UP

(WB, ASCAP/Virgin, ASCAP) CPP

STRANGE RELATIONSHIP

(Make It Big, ASCAP/WB, ASCAP/Monty Seward,
ASCAP/Yellowbrick Road, ASCAP)

SWEET SENSATION

(Trycep, BMI/Ferncliff, BMI)

TAKE GOOD CARE OF ME

(Zomba, ASCAP/Willesden, BMI)

THANK YOU (FALETTINMEBEMICELFAGAIN)
(Mijac, BMI)

THAT'S WHAT LOVE IS

(Trycep, BMI/Willesden, BMI/Mardago, BMI/Pera,
BMI) CPP

THAT'S WHERE YOU'LL FIND ME

(Monte Moir, ASCAP/Virgin-Nymph, BMI) CPP
THINKING OF YOU

(Maurice White, ASCAP/Yougoulei, ASCAP/Wenkewa,
ASCAP)

THRILL SEEKERS

(Troutman's, BMI/Saja, BMI)

TIRED OF BEING ALONE

(Irving, BMI/AI Green, BMI)

TURN OFF THE LIGHTS

(Lon-Hop, BMI}

TWO OCCASIONS

(Hip Trip, BMi/Hip Chic, BM|/Mister Johnson’s Jams,
BM1/Peer-Southern, ASCAP/Tammi, BMI) CPP
WASN'T | GOOD TO YA?

(Crazy People, ASCAP/Almo, ASCAP) CPP

THE WAY YOU LOVE ME

(Wiz Kid, BMI/lrving, BMI)

WE'RE GOING TO PARTY

(Houston Gold, BMI)
58 WHEN LOVE COMES CALLING
(Colgems-EMI, ASCAP/MCA, ASCAP)
13 WHERE DO BROKEN HEARTS GO
(Scaramanga, ASCAP/Rare Blue, ASCAP/Baby Love,
ASCAP) CPP
2]  WHO DO YOU LOVE
(Peter Brown, ASCAP/Rod Saulsongs, ASCAP)
24 WILD, WILD WEST
(Willesden, BMI)
2 WISHING WELL
(Virgin-Nymph, BMI/Young Terence, BMI/Rare Blue,
ASCAP) CPP
WOULDN'T YOU LOVE TO LOVE ME?
(Controversy, ASCAP)
80 YES
(Hands Down, ASCAP)
70 YES (IF YOU WANT ME)
(Perfect Punch, BMI/Pet Me, BMI)
10 YOU ARE WHO YOU LOVE
(Chappell, ASCAP/Intersong, ASCAP/God's Little
Publishing Co., ASCAP)
77 YOUNG LOVE
(SAEG, BMI/Randy Michelle, BMI/Hello, BMI)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM lvan Moguli
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CPI Cimino WBM Wurner Bros.

QUi oNADN
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Titles with future
chart potential,
based on club play
this week.

. IT WORKS FOR ME PAM RUSSO 4TH & B'way

. JUST GOT PAID JOHNNY KEMP coLumsia

. TROUBLE NIA PEEPLES MERCURY

. BEDS ARE BURNING MIDNIGHT OIL coLumsia

. | CAN'T WAIT TOO LONG JOE CHURCH SLEEPING BAG
. | WANT YOUR LOVE IN ME ILUSION epic

DU D WN =

Titles with future
chart potential,
based on sales
reported this week.

. CAN'T LOVE YOU TONIGHT GWEN GUTHRIE wARNER BROS.

. WOULD’NT YOU LOVE TO LOVE ME? TAJA SEVELLE PaisLEY PARK
. DON'T YOU THINK IT'S TIME FASCINATION vINYLMANIA

. LOVE IN THE FIRST DEGREE/ECSTACY BANANARAMA 1LONDON
. SUEDEHEAD MORRISSEY RepPRISE/SIRE

. THE PROMISE WHEN IN ROME iMPORT (10 RECORDS,UK)

. JUST GOT PAID JOHNNY KEMP coLumsia

NODHWN =

™
~ CLUB PLAY :[¢[2].| 12-INCH SINGLES SALES
%, Z’ ; ‘,’2% TITLE Compiled from a national sample of dance club playlists. ARTIST (é, Z’ ; ‘,’2% TITLE Compiled from a national sample of retail store sales reports. ARTIST
= S & | £O | LABEL & NUMBER/DISTRIBUTING LABEL = S & | £O | LABEL & NUMBER/DISTRIBUTING LABEL
X * & NO.1 »x * * NO.1 * x
@| 2 |3 |7 | pcronsae et o ensmaeco | (D] 3 | o | 1| mmacorvousemn o EARTH WD & e
2 1 2 7 m & THE KANE GANG CD ) 6 7 ROCKET 2 U (REMIX) mca 23822 & THE JETS
3 3 4 7 ROCKET 2 U (REMIX) Mca 23822 & THE JETS @ 6 8 7 DON'T MAKE A FOOL OF YOURSELF (REMIX) ATLANTIC 0-86615 STACEY Q
4 4 5 7 PROVE YOUR LOVE (REMIX) ARISTA ADI-9677 & TAYLOR DAYNE @ 5 5 9 OUT OF THE BLUE (REMIX) ATLANTIC 0-86621 ¢ DEBBIE GIBSON
5 6 7 6 DON'T MAKE A FOOL OF YOURSELF (REMIX) ATLANTIC 0-86616 STACEY Q @ 9 11 8 NAUGHTY GIRLS (REMIX)/{ SURRENDER Jive 1084-1-JD/RCA- SAMANTHA FOX
6 5 6 7 BEDROCK (REMIX) MOTOWN 4603MG & GEORGIO 6 2 2 11 GIRLFRIEND mca 23794 & PEBBLES
@ 8 10 6 BREAKAWAY asMSP-12259 ¢ BIG PIG 7 8 9 8 FISHNET WARNER BROS. 0-20778 © MORRIS DAY
9 | 17 | 6 | BLUEMONDAY/TOUCHED BY THE HAND OF GOD NEW ORDER 10 | 15 | 5 | NIGHTIME (REMIX) viRGiN 096710 # PRETTY POISON
@ 12 23 4 ADVENTURE COLUMBIA 44 07471 ELEANOR 9 1 3 8 FATHER FIGURE coLUMBIA 44 07547 ¢ GEORGE MICHAEL
14 22 4 ALWAYS ON MY MIND EMI-MANHATTAN v-56089 & PET SHOP BOYS 11 14 9 WISHING WELL (REMIX) coLUMBIA 44 07543 & TERENCE TRENT D'ARBY
@ 16 27 4 BEHIND THE WHEEL siRe PROMO/WARNER BROS. DEPECHE MODE @ 14 17 6 PINK CADILLAC MI-MANHATTAN v-56084 @ NATALIE COLE
A2)| 19 | 35 | 3 | LIKEACHILD 4t 8way asa/isann NOEL (A2)| 16 | 19 | 6 | DREAMIN' OF LOVE (mr 4001 STEVIE B
@ 20 29 4 NIGHTIME (REMIX) viRGIN 0-96710 PRETTY POISON @ 17 23 5 PROVE YOUR LOVE (REMIX) aRISTA ADI-9677 @ TAYLOR DAYNE
14 13 14 7 CALL ME (REMIX) £PiC 4907573/E.PA. SPAGNA 18 25 4 JUST A MIRAGE (REMIX) cHRysaLIS 4v9 43223 JELLYBEAN
@ 25 34 3 JACK THE LAD MAXIE MUSIC 4vV9 43220/CHRYSALIS 3 MAN ISLAND 15 13 13 10 SAVIN' MYSELF CRITIQUE 0-96724/ATLANTIC ERIA FACHIN
16 18 21 5 STAND UP vIRGIN 0.96732 HINDSIGHT 24 27 4 BEDROCK (REMIX) MOTOWN 4603MG @ GEORGIO
@ 28 | — 2 INSTINCTUAL rca 7605-1-RD & IMAGINATION @ 21 21 6 HYPNOTIZE (REMIX) MERCURY 870 169-1/POLYGRAM TASTE-T-LIPS
0 | - 2 LOVE IN THE FIRST DEGREE/ECSTASY LONDON 886 262-1/POLYGRAM BANANARAMA 22 29 6 CALL ME (REMIX) epiC 45 67573/E.PA. SPAGNA
@ 27 | & 3 KISS AND TELL RePRISE 0-2084 1 /WARNER BROS. @ BRYAN FERRY 38 39 3 NITE AND DAY WARNER BROS. 0-20782 AL B. SURE!
20 11 11 8 HOT HOT HOT (REMIX) ELEKTRA 0-66783 & THE CURE 20 19 22 7 GOING BACK TO CALI/JACK THE RIPPER DEF JAM 44 07563/COLUMBIA eLL COOLY
21 4 ;28 5 DREAMIN’ OF LOVE MR 4001 STEVIE B @ 27 34 3 BREAKAWAY asMm sp-12259 ¢ BIG PIG
@ 33 50 3 | FEEL IT PoPULAR POP 6 SUZIE AND THE CUBANS 2 7 1 12 PERFECT LOVER ATLANTIC 0-86619 & COMPANY B
23 7 1 9 THINKING OF YOU (REMIX) cOLUMBIA 44 07566 & EARTH, WIND & FIRE 23 12 7 10 | WANT TO BE YOUR PROPERTY mca 23817 & BLUE MERCEDES
3 | — 2 BANGO/BACK TO THE BEAT FresH FRe-80117/SLEEPING BAG ~ THE TODD TERRY PROJECT 28 | 36 4 DA'BUTT EMI-MANHATTAN V-56083 S EU.
2 | 23|31 | 4 | TIGHTENUP (1 JUST CAN'T STOP DANCIN')  walLy JUMP JR /CRIMINAL ELEMENT @) 26 | 49 | 3 | LIKEACHILD amvisway ass/isiano NOEL
26 10 9 8 NAUGHTY GIRLS (REMIX)/I SURRENDER Jive 1084-1-JD/RCA SAMANTHA FOX 42 — 2 ALWAYS ON MY MIND EMI-MANHATTAN V-56089 & PET SHOP BOYS
27 29 | 3 4 LOVE DON'T LIVE HERE NO MORE JuMP STREET JS-1014 BASEMENT BOYS 27 15 10 2 TRAMP/PUSH IT NEXT PLATEAU NP 50063 © SALT-N-PEPA
D@2 8 | Gl (LRI MGG LY GLADYS KNIGHT & THE PIPS 351 6 IR R T OX IO MNENIOINOTL N GLADYS KNIGHT & THE PIPS
@ 2 | — 2 SPEED OF LIGHT aamsp.12268 REIMY 29 25 26 5 STAND UP vIRGIN 0-96732 HINDSIGHT
G| a | — |2 f?&&&%ﬁ”““‘”s' GET INTO MY CAR # BILLY OCEAN @0)| 43 | — | 2 | TAKEIT WHILE IT'S HOT Next pLATEAU NP-50072 SWEET SENSATION
31 22 24 6 PLAYTHING (REMIX) coLumBIA 44 07560 & REBBIE JACKSON 31 29 24 8 PARTY PEOPLE IDLERS WAR-015/WARLOCK ROYAL HOUSE
32 | 32| 3 | 5 | MACHINE 0oceroTHers 003 KONK A 3| @ |8 | e LEL A LA LS ® BILLY OCEAN
@ 8| — 2 TAKE IT WHILE IT'S HOT NEXT PLATEAU NP-50072 SWEET SENSATION 33 33 38 5 MAN IN THE MIRROR epic 49 07510/E.PA. & MICHAEL JACKSON
U 17 8 8 PARTY PEOPLE IDLERS WAR-015/WARLOCK ROYAL HOUSE U 20 12 17 MAGIC CARPET RIDE SyNTHICIDE 71302-0 BARDEUX
@ 0 | 48 3 LET'S GET BUSY Trax TX159 CURTIS MCCLAINE & ON THE HOUSE 35 30 18 21 | WANT HER VINTERTAINMENT 80-667 88/ELEKTRA KEITH SWEAT
36 37 46 4 SHE'S FINE vIRGIN 0-96733 VELORE & DOUBLE-O 4 | — 2 DON'T LOOK ANY FURTHER capitoL v-15359 © THE KANE GANG
37 15 13 7 FATHER FIGURE coLuMBIA 44 07547 & GEORGE MICHAEL @ NEW’ 1 EVERYTHING WILL B-FINE coLuMBIA 44 07584 LISA LISA & CULT JAM
38 [ 35| 39 4 NEVERMORE ic1 & ASSOCIATED LABELS JCO-9006/JCI +1 38 | 23 | 16 | 12 | TEARS MAY FALL Tommy BOY TB-907 TKA
39 | 36 | 38 5 LOVE KILLS/BOYS IN FURS capiToL v-15354 HANOVER FIST 39| 39| 35 5 BOUNCE BACK spinN sP-2852 FIRE ON BLONDE
7| —| 2 mgw‘“ TO YOUR HEART (REMIX) THE BREAKFAST CLUB 40 | 40 | 45 | 3 | NOUSE TO BORROW 23 WEST 0-86644/ATLANTIC BLUE MODERNE
NEW’ 1 SIMPLE SIMON (YOU GOTTA REGARD) capiTOL v-15362 MANTRONIX 41 45 43 4 HOT HOT HOT (REMIX) ELEKTRA 0-66783 & THE CURE
NEW)D 1 DIVINE EMOTIONS RePRISE 0-2087 4/WARNER BROS. NARADA 6 | — 2 DON'T STOP ME NOW DRt aM MMDO04 FOR BEAUTY’S SAKE
@ NEW ) 1 I'M OVER YOU capiTOL v-15347 SEQUAL a3 |37 | R 7 DEVIL INSIDE ATLANTIC 0-86622 & INXS
NEWD | 1 | EVERYTHING WILL BFINE columsia 44 07584 LISA LISA & CULT JAM 4 | 3 | 3t | 8 | MOVETHECROWD/PAID IN FULL (REMIX) ® ERIC B. & RAKIM
NEWD | 1 | THE PROMISE 10RECORDS IMPORT WHEN IN ROME 5 | — | 2 | BANGO(TOTHE BATMOBILE) THE TODD TERRY PROJECT
46 21 I 16 7 DON'T STOP ME NOW DReAM MMDOO4 FOR BEAUTY'S SAKE NEW’ 1 INSTINCTUAL rca 7605-1-RD @ IMAGINATION
NEW) 1 STRANGE BUT TRUE REPRISE 0-20853/WARNER BROS. & TIMES TWO NEW) 1 WILD, WILD WEST Jive 1086-1-JD/RCA KOOL MOE DEE
NEWD | 1 | DA'BUTT eM-MANHATTAN v-56083 ®EU. NEWD | 1 | SPEED OF LIGHT aemsp.12268 REIMY
NEW)D | 1 OVER AND OVER AND OVER 1sLAND 0-96705 MICHELLE GOULET NEW) | 1 I'M OVER YOU capiToL v-15347 SEQUEL
50 26 I 12 8 FISHNET waRNER BROS. 0-20778 © MORRIS DAY 50 41 ’ 28 21 NEVER GONNA GIVE YOU UP (REMIX) rRca 6784-1-RD @ RICK ASTLEY
(") (")
5 5
o o
4 4
a a
(- 4 [+ 4
] (-]

OTitles with the greatest sales or club play increase this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch
unless indicated otherwise.
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Motown’s Georgio Hits ‘Bedrock’ With 4th Single

FOUR FOR FOUR: Motown record-
ing artist Georgio has recently
scored with yet another hit, “Bed-
rock,” the fourth consecutive single
from his debut album, “Sexappeal,”
to reach the Dance Club Play chart’s
top 10. The most recent single suc-
ceeds the releases “Lover’s Lane,”
“Tina Cherry,” and “Sexappeal.”

This is not an achievement fre-
quently attained by a new artist. At
23 years old, the San Francisco-based
artist and former DJ who writes and
produces for himself realizes: “You
have to have a base first. I'm a brand-
new artist, and I feel I've covered a
lot of ground with my first album. I
hope I can just grow from there.”

Georgio has just completed his as-
yet-untitled second album, scheduled
for a tentative June release. “The
first album was one way; the second
one will be different,” he says. “You
have to be similar [to your audience]
-or people are not going to relate;
however, [an artist] must be differ-
ent at the same time and have his
own identity.”

Of reports describing his apparent-
ly inaccessible persona Georgio says,
“People like to be entertained. When
you put out an album you have to live
it for the while you're doing it. I like
to play my character out well.

“As an artist, songwriter, and pro-
ducer I like to do things that show
people how I am and at the same time
do other things to impress them.
That’s what it’s all about.”

WHAT MORE CAN I SAY?: Rack
up another hit for Jody Watley.
“Most Of All” (MCA) is the newest
single from the Grammy winner’s de-
but album and is that project’s most
pop-oriented number—it may remind
some of early Shalamar or Madon-

na. Effective postproduction and mix
were handled by Francois Kevor-
kian ... As we had hoped, A&M has
opted for the Bruce Forest & Frank
Heller remix of Orchestral Ma-
noeuvres In The Dark’s “Dream-
ing” for 12-inch release stateside. The
new mix accents the original with a
heartier rhythm track and additional
riffs.

THE WHOLE STORY: Albums to
note this week are varied in content
but well worth the investments. We
are happy to see Teena Marie back
with a hit single (“Ooo La La La”)
and a new album, “Naked To The
World” (Epic). Marie has always had
a penchant for thoughtful lyrics and
delicious rhythms, but her last few
efforts have been marred by a mish-
mash of dabblings in a variety of mu-
sical forms. “Naked To The World”
finds Marie well seasoned and ven-
turing back to where she started. The
latest project captures the finest ele-
ments of her Motown efforts “Irons
In The Fire” and “It Must Be Magic”
while showing signs of growth as
well. Selections of note for clubs in-
clude the down-tempo “Call Me (I Got
Yo Number)’’ (a duet with Rick
James), the deep funk of “Crocodile
Tears,” and “Trick Bag.” All could
strike with the proper remixes. Other
tracks of merit include the ballads
“The Once And Future Dream” and
the title track. Definitely her best for
the label ... “Say It Again” (Arista)
is the hot new album from Jermaine
Stewart. Stewart offers clubgoers a
package chock-full o’ potential chart
climbers. There is an abundance of
material that should find its way onto
playlists. Andre Cymone (now this
boy’s been getting around) and Jerry
Knight & Aaron Zigman are at the

All Right Now. After a recent performance at the Palace in Los Angeles,
PolyGram recording artists Pepsi & Shirie flank visitor Robet Ozn. Shown, from

left, are Pepsi, Ozn, and Shirlie.

production boards while guests Wat-
ley (who co-wrote three of the selec-
tions), James Ingram, and Wanda
& Pam Hutchinson (from the Emo-
tions) lend a hand on vocals. You
could just drop the needle, but do
check out “Don’t Talk Dirty To Me,”
“Get Lucky,” “Is It Really Love?,”
“Got To Be Love,” and “Don’t Have
Sex With Your Ex’’ ... Boogie
Down Productions is coming cor-
rect with its brand-new album “By
All Means Necessary” (Jive/RCA).

TRAX

Send resume photo to:

PARTY DJs WANTED

FOR THE HEARTTHROB,

America’s fastest growing dance
club chain. Positions available for
energetic Top-40 oriented DJs.
Personality and enthusiasm es-
sential. Must be able to relocate.

HEARTTHROB
ENTERPRISES
455 E. Illinois
SUITE 660
CHICAGO, IL. 60611

by Bill Coleman

Those desiring a rap album that is as
heavy in social commentary as it is in-
tense in production and performance
shouldn’t miss this one. Tracks of in-
terest include “Ya Slippin’,” “Stop
The Violence,” “Jimmy,” and ‘“‘Part
Time Suckers.” KRS-One and crew
(“overseen by [the late] Scott La
Rock”) manage to convey their mes-
sages with a raw, strong selection of
material. Occasionally the tracks
have a well-developed and healthy
blend of rap and reggae that doesn’t
forsake the group’s street edge. The
first single is “My Philosophy” ...
How soon is now?: It’s never too soon
for ‘“Viva Hate” (Reprise/Sire),
which finds the Smiths’ former front
man Morrissey returning to vinyl as
a solo artist. Always poetic and spo-
radically snide, Morrissey’s pop tunes
haven’t loss their sincerity, bite, or
appeal now that he collaborates with
guitarist/producer Stephen Street
instead of Johnny Marr. Alternative
rock outlets as well as dance clubs re-
quiring a spirited pop boost should
delve into the nuggets ‘“Alsatian
Cousin,” “I Don’t Mind If You Forget
Me,” “Bengali In Platforms,” “Break
Up The Family,” and “Everyday Is
Like Sunday” ... Pretty Poison has
just unleashed its album “Catch Me
I'm Falling” (Virgin). For those who
were relatively bored by the latest
single, “Nighttime,” this debut has
plenty more to offer in terms of sin-
gles that will click. Impressive pro-
ductions were handled by Cymone,
Kae Williams Jr., Fred Zarr, and
Eumir Deodato. The album is solid
and should continue to establish the
act as a force in the marketplace. Key
cuts that vary from house inspired to
Latin influenced are “The Look,”
“Don’t Cry Baby,” “Let Freedom
Ring,” “When I Look Into Your
Eyes,” “Hold Me,” and the pretty
slow number “Closer.”

BEATS & PIECES: U.K. act Bros.
will debut stateside with its overseas
hit “When Will I Be Famous?” on
Epic ... Also coming soon on Epic is
“Never Lock Me Out,” the debut sin-
gle by Errol Moore, former lead vo-
calist for Monyaka. The single fea-
tures Gwen Guthrie and Cindy Mi-
zelle on backing vocals ... Robert
Ozn (remember Ebn-Ozn’s
“A.E.1L0.U.”?) is in the studio prepar-
ing some new material ... D&A Rec-
ords, responsible for Super Lover
Cee & Casanova Rud (“Do The
James”), is very close to signing a dis-
tribution deal with Elektra . .. There
have been some new developments
on that Arthur Baker solo project

discussed last week: According to
Baker, the support and involvement
of some faves have been enlisted for
the album, which should appear by
year’s end. The heavies include Jim-
my Somerville (from Commu-
nards), Martin Fry (of ABC), mem-
bers of New Order, Will Downing,
and Alison Moyet ... Expect a
funky new track from Icicle Works
called “Kiss Off” for RCA ... Dave
“Q” has been in the studio remixing
Kool & the Gang classics “Funky
Stuff,” ‘“Hollywood Swinging,” and
“Jungle Boogie” ... Exposé’s Gioia
Bruno has taken a maternity leave
and will not be performing on the
group’s spring and early summer
tour dates. However, Bruno will re-
join the group in the studio when
Plans to record its second album get
under way.

JUST OUT: Chanelle’s “By My
Side” (Profile, 212-529-2600) is far su-
perior to her last effort. Low-key
house groove is interpreted in four
mixes by Winston Jones & Dave
Shaw and Paul Simpson & Dan
Miller; recommended is ‘‘Paul’s
Teaser Mix” ... Bravo’s “Feel It”
(Brooklyn Sounds, 718-855-0920) is an
appealing underground, house-ish
number that pumps hard in its recom-
mended instrumental and “wicked”
versions; love the slick guitar addi-
tions . .. Bardeux’s remix of “Magic
Carpet Ride” (Synthicide, 213-694-
0720) has been serviced ... Those

who grooved to Bassix’s last dance-
able retrospect will undoubtedly en-
joy its latest effort, “Pump Up The
Motown” (Rock Well, 305-666-0445).

BRIEFLY: We knew it wouldn't
take long—A.Side Records (c/o Hot
Productions, 305-666-0445) has of-
fered a Rick Astley-sounding ‘“You
Bring Out The Best In Me” by Allan
Harris ... In a punchy, Miami style
comes Ale with “I Wanna Know”
(Nu Zone, 305-8254131) in four easy-
to-use mixes ... Also in the Miami
vein is Charlotte McKinnon’s lat-
est, “Honey Bee” (Funhouse/Hot
Productions), and ‘‘Secret Love”
(TSR, 213-656-0970) from Agent 9 ...
Imports from Canada include Sway’s
new single, “Hands Up (Give Me
Your Heart)” (Virgin, 416-961-8863).
This technotrack has been No. 1 in
the Canadian dance market for sever-
al weeks . .. “Breathless” (Nettwerk,
604-687-8649) is the newest single
from synth act SPK . .. Recommend-
ed is “Touching You At Night” (Or-
phan, 313-465-6200), a simmering
r&b/dance track by Jimmy Lifton.

BACK TRAX (fourth installment):
“No. 1 Dee Jay,” Goody Goody (At-
lantic, 1978); “Nights (Feel Like Get-
ting Down),” Billy Ocean (Epic, 1981);
“I Like What You're Doing To Me,”
Young & Co. (Brunswick, 1980);
“Risky Changes,” Bionic Boogie
(Polydor, 1978); “Victim,” Candi Sta-
ton (Warner Bros., 1978).

DANCE/DISCO 12"

(WHOLESALE FOR STORES)
US.A MAJOR & INDEPENDENT LABELS
AND SELECTED IMPORTS

LATEST 12” RELEASES

Farmily—S:
Famuty

Put The Record—Out To Shock—Remix  Don't You—Fascination 800 NUMBER
Somethings—Cancy J Black Inc. Mix—BlackJack (OUTSIDE NEW YORK STATE)
Thats How | Feel—Hokus Pokus Hit The Deck—Box Trouble - -901
Reach—Modem Rocketry Hot Traxo—Ultimate JB JR. 800-992-9011 i
Stop The Violence—Jam Massive Pump Up—Bassix CALLINOW|EOR LATE STé12,

A Day In The Lite—Black Riot Change On Me—Cyntha

Beat Goes On—Break Boys Suspicious Minds—Bobby O

Hey You—Divine Double Jack Mix—Mirage CALL FOR OUR NEW
Hooked—Spyder D | Foel It—Suzie + The Cubans

Eounoe Your Body—Reese + Santonio  You're The One—Tapps Listing All New Records &
ot's Days—Keynotes (remix} You To Blame—Sytve i
You Gots To Chil—EPMD Baila Balla—Remixes—Click (. pLiecKAclRtoes
Be Your Lover—Tori + Pack Dancing On The Isiand—Liz including over 800
Honey Bee—C. McKinon tausanne DANCE/DISCO
Fly Tetas—Jose Chinga Save Your Love—Priscilla

Show Me Sans CLASSICS

UNIQUE RECORD DIST.

110 DENTON AVE. NEW HYDE PK., N.¥. 11040
Phone {516) 204-5500 (01) = FAX {516} 741-3584

We have a complete selection of
all US major & independent label
12" and selected imports

Call us at our new 800 number

CALL OUR TOLL FREE

RELEASE INFORMATION

FREE CATALOG

P.O. Box 578, Madison. Alabama 35758

call: 205-772-9626

fax: 205-461-7708
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RIAA Certifies K.T. Oslin Gold-Laden '80s Lady

BY EDWARD MORRIS

NASHVILLE K.T. Oslin, who rou-
tinely draws attention to her age
when accepting music awards, can
now crack jokes about her “golden
years.” In March, the Recording In-
dustry Assn. Of America certified
that the 45-year-old Oslin’s first al-

bum, “80’s Ladies,” reached the
gold sales level, nine months after
its release.

The certification commercially
validates the unusually heavy me-
dia and industry recognition accord-
ed the RCA artist during the past
year. Among Oslin’s recent awards
are a Grammy for best country vo-

cal performance by a female, two
Nashville Songwriters Assn. honors
(for “80’s Ladies”” and “Do Ya”),
and two Academy Of Country Mu-
sic trophies (for best new female vo-
calist and best country video).

On April 26, Oslin will jointly host
The Nashville Network’s new View-
ers’ Choice Awards Show with Wil-

THE ACADEMY (OF COUNTRY MUSIC) Awards—
a retrospective: Last week we carried the winners of
the 1988 Academy of Country Music Awards. This
week, let’'s get—as Paul Harvey might say—the rest
of the story.

Held at Knott’s Berry Farm in Buena Park, Calif.,
the awards were highlighted by Hank Williams Jr.’s
encore as entertainer of the year and the continued
dominance of the genre by Randy Travis. Other sig-
nificant winners included K.T. Oslin, Reba McEntire

Haggards, Judds, Hank Williams Jr. Among Show’s Stars

Recap Of ACM Awards, Aka Family Ties

kam, Owens, McEntire, and Merle Haggard kept it
from straying too far afield. And the curious pairing
of Williams with McEntire as MCs appeared to come
off successfully.

Miller’s winning of the Pioneer Award, saluting his
31 years of artistry as a writer and performer, was
well deserved, and Roy Clark did an admirable job of
presenting the award. Chet Atkins, Mel Tillis, Willie
Nelson, Faron Young, Dolly Parton, and Minnie
Pearl added taped comments ... Fortunately, Tanya
Tucker wasn’t busted for

Highway 101, Ricky
Van Shelton, and Roger
Miller.

If the fast-moving pre-
sentation needed a subti-
tle, ““Family Affair”’
would have been appro-
priate. Williams not only
served as MC, he also
performed, and the show
was liberally spiced with songs by his dad, Hank Sr.
Merle Haggard performed; so did his son Marty. The
Judds sang the family-oriented song “Old Pictures,”
and the mother-and-daughter duo was named top vo-
cal duet. Sweethearts Of The Rodeo, composed of sis-
ters Janis Gill and Kristine Arnold, were presenters.
Buck Owens sang, then watched as the radio award
went to KNIX Phoenix, Ariz., a station headed by his
sons, Mike and Buddy.

Cliffie Stone, the West Coast music biz veteran and
vice president of the ACM, substituted for his honey-
mooning son, Curtis, as Highway 101 accepted its
award as top vocal group. The Bellamy Brothers
were presenters as well as finalists in the video cate-
gory. And Paul Gregg of Restless Heart got an addi-
tion to his family during the telecast. If he appeared
more restless than usual while performing on the
show, he had good reason. Before leaving Nashville
for Los Angeles, he pleaded with his expecting wife,
Leslie, “Don’t have that baby while I'm gone.” She ig-
nored the request, however, and gave birth to a baby
girl while the show was being broadcast. After the
show, Gregg was informed of his daughter’s birth and
immediately flew home. Says Fran Boyd, the acade-
my’s executive secretary, “That’s the first baby born
to a performer on our show while it was in progress.”

Other ACM show highlights: Backstage sources
commented on the good behavior and attitude of
Dwight Yoakam, who has sometimes ruffled feathers
with his outspoken opinions. His performance with
Owens was one of the show’s highlights. Owens re-
portedly has been giving Yoakam some fatherly pro-
fessional advice on how to win friends, influence peo-
ple, and have a long and happy career in country mu-
sic. .. Travis came up with another of his understated
gems when he accepted his third award of the night,
stating, “Thank you again—I'm enjoying this to-
night” ... Top label honors went to Warner Bros.,
which won six major awards for its artists. . . . Sched-
uled presenters who didn’t show included Glen Camp-
bell, Kris Kristofferson, and “Entertainment To-
night” hostess Mary Hart.

Though the show still suffers from too much Holly-
wood glitz (caused by the presence of movie and tele-
vision stars who probably don’t know Randy Travis
from Merle Travis), the stark traditionalism of Yoa-

(who co-hosted the two-
Nashville

hour NBC telecast with

Williams), the Judds,

by Gerry Wood

impersonating a sex si-
ren. ... A sight for sore
eyes: members of Exile
rocking their heads and
tapping their boots as ri-
val group Restless Heart
performed—these Exile
guys are pros from the
word “go.”

Dick Clark, one of the
most active and visible
executive producers in
the business, brought the show in on the mark
timewise, although the telecast was at one time run-
ning nearly three minutes behind schedule. During a
commercial break, Clark made this plea to nominees:
“If you win something, say, ‘Thank you and good
night.” We're a little desperate.” Apparently, they
granted his wish . .. Why aren’t the nominees for top
new female and top new male vocalist allowed to sing
their own hits during their performance clips? ...
Watch for McEntire’s torrid version of “Sunday Kind
Of Love” to be her next single. She sounded like a
torch singer, Lyle Lovett is beginning to sound like a
jazz singer, and Williams can rock’n’roll with the best
of them. Welcome to the wide world of country music.
... The overnight ratings showed an overall 15.9, 25
share, for the NBC telecast. The show won the first
half-hour over an ABC movie and placed second for
the next 90 minutes.

%EWSNOTES: Andy Andrews, known to many coun-
try music fans through his appearances on The Nash-
ville Network and his tours with Kenny Rogers, Bar-
bara Mandrell, and the Statler Brothers, can be
heard on many country radio stations throughout the
U.S. “Off The Road With Andy Andrews” is a one-to-
two-minute pretaped radio segment that airs five days
a week. The way the segment is produced, listeners
get the impression that Andrews travels around the
country and calls in his commentary while on location.
He centers on little-known stories from around the
country, reporting from a different location each day.
Station identifications and promo spots by Andrews
are also provided upon request. The contact is Robert
D. Smith, First Image, P.O. Box 26131, Birmingham,
Ala. 35226; 205-663-9600.

Cat’s Records and WWRB-AM-FM “Rebel-100"
Nashville recently announced plans for a joint Birth-
day Bash promo scheduled for April 16 in Nashville.
Rebel-100 will celebrate its first year as a rock station,
and Cat’s will celebrate its 15th year in Nashville. Two
concerts/parties are slated for the Cannery. The first
of the shows will start at 7 p.m. and feature Scarlet;
Hoppie Vaughan & the Weebils are confirmed for the
10 p.m. show. Admission is $1. For more information,
contact Ned Horton, WWRB station manager, at 615-
377-7700.

lie Nelson, the Oak Ridge Boys, and
Ralph Emery. She is up for four of
these awards herself—favorite al-
bum, song, video, and newcomer.

Although Oslin’s album got a
slow start with its first single,
“Wall Of Tears,” which stopped at
No. 40 on the charts, subsequent re-
leases were solid hits: “80’s Ladies”
rose to No. 7; “Do Ya” made it to
No. 1; and “I'll Always Come Back”
is in the top five and still rising.

Aided by her bittersweet “80’s
Ladies” video, Oslin copped perfor-
mance slots on ‘“The Tonight
Show,” “The Late Show,” “Solid
Gold,” and on the network awards
shows for the Grammys, the Acade-
my Of Country Music, and the
Country Music Assn. She also sang
on the CMA’s 30th-anniversary tele-
vision special and guested on “To-
day,” “Hour Magazine,” “Live At
5” (on NBC in New York, where she
still lives), and CNN’s “Showbiz To-
day.”

On tour this year, Oslin has been
opening for George Strait, Ala-
bama, and Randy Travis. She is

booked for approximately 100 dates.

“Her visibility is incredible at this
point,” says RCA/Nashville chief
Joe Galante. “That’s what we're
trying to lock into and to keep grow-
ing.”

Oslin’s second album, which like
the first is being produced by Har-
old Shedd, will be out in late sum-
mer or early fall, according to Ga-
lante. “It’s the next logical musical
step for her,” he reports. “It en-
larges on the themes of the first al-
bum. She’s written three songs for
each of the characters in ‘80’s La-
dies’: the smart one, the pretty one,
and the borderline fool.”

Adds Galante, “We're now begin-
ning to pick up international re-
sponse on her. Companies are now
telexing us and saying they’d want
to release the product.” He says
there are plans to take Oslin abroad
for appearances within the next sev-
eral months. An album for the over-
seas market—probably a compila-
tion of material from her two do-
mestic ones, Galante speculates—
may be out as early as this summer.

‘88 Jamhoree Bill Set

NASHVILLE A bill of veteran and
new country music superstars will
headline the 12th annual Jamboree In
The Hills July 16-17 at Brush Run
Park, near St. Clairsville, Ohio. Last
year’s festival drew approximately
61,000 ticket buyers.

Already booked for the upcoming
event are George Strait, the Oak
Ridge Boys, Crystal Gayle, Ronnie
Milsap, Lee Greenwood, Gary Morris,
Restless Heart, Steve Wariner, Exile,
Highway 101, K.T. Oslin, Kathy Mat-
tea, Holly Dunn, and the Goldens.

Several local and regional artists
will perform as opening acts.

The jamboree has boosted its ticket
prices this year to $49.50 for both

FOR WEEK ENDING APRIL 9, 1988

days or $29.50 for either Saturday or
Sunday. After 8 p.m. Eastern time
July 14, tickets jump to $55 and $35 in
the two-day and one-day categories.
Children under 6 will be admitted
free when accompanied by an adult.
In 1987, tickets were pegged at $45
and $25, with a $5 late-order charge.

Shows will run from 11 a.m. to 11
p.m. Saturday and from 11 a.m. to 6
p.m. Sunday.

Jamboree In The Hills is a spinoff
of “Jamboree U.S.A.,” the historic ra-
dio show on WWVA Wheeling,
W.Va,

Tickets can be ordered from 800-
624-5456 or in Wheeling from 304-232-
1170.
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HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED

transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS AD ACDS ADDS 0

26 REPORTERS 61 REPORTERS 63 REPORTERS 150 REPORTERS
1 TOLD YOU SO
RANDY TRAVIS WARNER BROS. 13 30 41 84 95
IF IT DON'T COME EASY
TANYA TUCKER capitoL 4 15 19 38 85
SET'EM UP JOE
VERN GOSDIN coLumsia 4 12 21 37 48
GOODBY TIME
CONWAY TWITTY mca 3 15 16 34 35
TEXAS IN 1880
FOSTER AND LLOYD rca o} 6 23 29 31
MIDNIGHT HIGHWAY
SOUTHERN PACIFIC waARNER BROS. 2 12 14 28 29
SATISFY YOU
SWEETHEARTS OF THE RODEO 3 7 16 26 81
IF YOU CHANGE YOUR MIND
ROSANNE CASH corumeia 2 9 15 26 65
CHILL FACTOR
MERLE HAGGARD eric 2 15 8 25 111
1 WILL WHISPER YOUR NAME
MICHAEL JOHNSON rca 3 7 15 25 61

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters-is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Biltboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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TINY TIM’s

new single on

NLT RECORDS

is creating national excitement with

“LEAVE ME SATISFIED”

(NLT-1993)
Produced by Dan Mitchell

DISTRIBUTED BY
THE CORBITT COMPANY
2 MUSIC CIRCLE SOUTH
NASHVILLE, TN. 37203
(615) 726-3105

RECORDED AT

statiop

RECORDS (05 Soy
ROUTE 1, BOX 92 22 24
COLLEGE STREET

BURNS, TN. 37029
(615) 255-4343
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= =
. < Compiled from a national sample of retail store 4
< x 8 & and one-stop sales reports. 5 x 8 &
w w < z w u < z
2 | 34 4.9 2! 2.4 4|0
2| G| ¥~ ¢ | ARmisT TITLE 2| 5| £ | ¢ | ARTIST TITLE
= 31w~ ES LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = it o~ E LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
5 " v < ’ A% NO.1 ®* - . 39 | 34 [ 28 | 61 | GEORGE STRAIT A MCA5913(8.98) (CD) OCEAN FRONT PROPERTY
(D)| 1 |1 | 4| RANDYTRAVIS A2warneroros. 25568-1 (8:98) (CD) 38 weeks at No. One  ALWAYS & FOREVER 82 2 | CHARLEY PRIDE 167H avENUE 70551 (8.98) 'M GONNA LOVE HER ON THE RADIO
2 ? 2 57 RICKY VAN SHELTON cOLUMBIA 40602 (CD) WILD EYED DREAM 41 39 | 38 33 LEE GREENWOOD mcA 5999 (8.98) (CD) IF THERE'S ANY JUSTICE
@ 4 — 2 GEORGE STRAIT MCA 42114 (8.98) (CD) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 42 37 36 27 DAVID LYNN JONES MERCURY 832 618-1/POLYGRAM HARD TIMES ON EASY STREET
4 |3 4 36 K.T. OSLIN Rca 5924-1 (8.98) (CD) 80'S LADIES 43 | 44 39 61 HANK WILLIAMS, JR. @ WARNER/CURB 1-25538/WARNER BROS. (8.98) (CD) HANK “LIVE"
5 6 6 37 HANK WILLIAMS, JR. A WARNER/CURB 25693-1/WARNER BROS. (8.98) (CD) BORN TO BOOGIE M 45 37 34 THE FORESTER SISTERS waRNER BROS. 26571 (8.98) (CD) YOU AGAIN
6 5 5.] 28 REBA MCENTIRE mca 42030 (8.98) (CD) THE LAST ONE TO KNOW 45 43 43 8 JOHN ANDERSON mca 42037 BLUE SKIES AGAIN
0 : DWIGHT YOAKAM @
7 7 7 37 ROSANNE CASH coLumgia 40777 (CD) KING'S RECORD SHOP 46 | 41 | 45 1 108 | L 372/ WARNER BROS. CEBT GUITARS, CADILLACS, ETC,, ETC.
8 8 3 28 GEORGE STRAIT @ mca 42035 (8.98) (CD) GREATEST HITS, VOL. 2 47 46 44 42 T. GRAHAM BROWN capITOL 12552 (8.98) (CD) BRILLIANT CONVERSATIONALIST
9 9 9 23 BILLY JOE ROYAL ATLANTIC AMERICA 90658-1/ATLANTIC (8.98) THE ROYAL TREATMENT 48 53 41 26 JOHN SCHNEIDER mca 42033 (8.98) (CD) GREATEST HITS
10 |12 14 9 VERN GOSDIN coLumia 40982 (CD) CHISELED IN STONE 9 | 47 | & 31 GLEN CAMPBELL mca 42009 (8.98) STILL WITHIN THE SOUND OF MY VOICE
11 10 8 17 MERLE HAGGARD ePiC 40986 (CD) CHILL FACTOR 50 52 48 2 THE O’KANES COLUMBIA BL 40459 (CD) THE O'KANES
12 11 11 38 HIGHWAY 101 wARNER BROS. 25608-1 (8.98) (CD) HIGHWAY 101 51 48 42 21 WAYLON JENNINGS mcCa 42038 (8.98) (CD) A MAN CALLED HOSS
13 | 15 | 16 | 10 | LYLE LOVETT MCA/CURB 42028 (CD) PONTIAC 52 | 49 | 52 | 34. | BARBARA MANDRELL EMIAMERICA 46966/CAPITOL (8.98) (CD) SURE FEELS GOOD
14 | 16 | 18 | 34 | TANYA TUCKER capiToL 46870 8.98) (CD) LOVE ME LIKE YOU USED TO (83)| 59 | 49 | 8 | SWEETHEARTS OF THE RODEO coLumei 40206 o)  SWEETHEARTS OF THE RODEO
15 18 13 48 DWIGHT YOAKAM @ REPRISE 25567-1/WARNER BROS. (8.98) (CD) HILLBILLY DELUXE 54 51 51 13 VARIOUS ARTISTS k.TEL 701 (6.98) COUNTRY COLLECTION
16 13 12 94 RANDY TRAVIS A WARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE 5 50 40 49 NITTY GRITTY DIRT BAND waRNER BROS. 1-25573 (8.98) (CD) HOLD ON
17 14 10 25 ALABAMA @ RCA 6495-1 (8.98) (CD) JUST US 61 55 26 THE OAK RIDGE BOYS mca 42036 (8.98) (CD) HEARTBEAT
18 17 17 59 THE JUDDS @ Rca/CURB 5916-1/RCA (8.98) (CD) HEART LAND 57 56 60 25 S-K-B MTM 71064/CAPITOL (8.98) NO EASY HORSES
DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS A HANK WILLIAMS, JR. A
19 19 120 | % WARNER BROS. 1-25491 (9.98) (CD) UR1Y 58 | 54 | 83.| 178 | oNER/CURB 60193/ WARNER BROS. (8.98) (CD) GREATEST HITS, VOLUME |
20 20 19 9 GEORGE JONES eric 40781 (CD) TOO WILD TOO LONG 59 55 46 26 STEVE WARINER mca 42032 (8.98) (CD) GREATEST HITS
21 | 21 | 15 | 48 | REBA MCENTIRE @ mca5979(8.98) (CD) GREATESTHITS 60 | 62 | 66 | 159 | GEORGE STRAIT A MCA 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS
2 | 24 | 22 | 29 | SAWYER BROWN CaPITOL/CURB 46923/CAPITOL (8.98) (CD) SOMEWHERE IN THE NIGHT NEW)D 1 CONWAY TWITTY mca 42115 (8.98) (CD) STILL IN YOUR DREAMS
23 25 24‘ 20 KATHY MATTEA MERCURY 832 793-1/POLYGRAM (CD) UNTASTED HONEY 62 63 63 38 TAMMY WYNETTE EPIC 40832 (CD) HIGHER GROUND
4 2 29 | 42 HOLLY DUNN MTM 71063/CAPITOL (8.98) (CD) CORNERSTONE 63 | 65 | 65 | 55 | JUDY RODMAN MTM 71060/CAPITOL (8.98) (CD) A PLACE CALLED LOVE
5 23 23 70 RESTLESS HEART @ rca 5648 (8.98) (CD) WHEELS 64 64 69 4 EDDY RAVEN rca 6815-1 (8.98) (CD) BEST OF EDDY RAVEN
% | 22-[.21 | 20 | DAN SEALS capoL 48308 (8.98) (CD) THE BEST NEWD | 1 | VARIOUS ARTISTS k.TEL 736 (5.98) NEW FACES OF COUNTRY
2 26 26 43 THE DESERT ROSE BAND mMca/CURB §991/MCA (8.98) (CD) DESERT ROSE BAND 66 58 58 44 STEVE EARLE & THE DUKES mca 5998 (8.98) (CD) EXITO
28 | 30 [ 277 | 25 | EXILEEpca0901 SHELTER FROM THE NIGHT 67 | 57 | 59 | 177 | THE JUDDS A RCA/CURB AHL1-5319/RCA (8.98) (CD) WHY NOT ME
29 ) 9. 31 34 THE STATLER BROTHERS MERCURY 832 404-1/POLYGRAM (CD) MAPLE STREET MEMORIES 68 66 57 26 GEORGE JONES eric 40776 SUPER HITS
HANK WILLIAMS, JR. ®
@0)| 32 | 30 | 17 | DOLLY PARTON coLumeia 40968 (D) RAINBOW 69 | 69 | 61 | 110 | HANKWILLIAMS, IR, @ ecos. 6.8, o) GREATEST HITS, VOLUME I
31 31 33 5 NANCI GRIFFITH mca 42102 (CD) LITTLE LOVE AFFAIRS 70 60 62 | 502 | WILLIE NELSON A3 COLUMBIA FC 35305 (CD) STARDUST
32 [728 | 25 | 46 | CONWAY TWITTY mca 5969 (8.98) (CD) BORDERLINE @ 73 | 74 | 16 | JANIE FRICKIE cOLumBIA 40684 CELEBRATION
(33)] 35 | 32 | 111 | ALABAMA A RCAAHLI7I70(898) (D) GREATEST HITS 72 | 72 { 72 | 32 | VARIOUS ARTISTS x-1eL 2080 (6.98) COUNTRY NOW
@D} 38 | — | 2 | JO-ELSONNIERrca6374.1898) (D) COME ON JOE 73| 70 | 73 | 52 | HOLLY DUNNwmMsT71052/chPITOL (8.98) HOLLY DUNN
35 33 35 10 PATTY LOVELESS mca 42092 (CD) IF MY HEART HAD WINDOWS 74 n 70 20 THE BELLAMY BROTHERS MCA/CURB 42039/MCA (8.98) (CD) CRAZY FROM THE HEART
36 36 34 | 125 | THE JUDDS A RCA/CURB AHL1-7042/RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 75 67 67 84 EXILE EPIC FE 40401 (CD) GREATEST HITS
@ 40 50 3 MOE BANDY curs 10600/mca NO REGRETS OAibums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
certification for sales of 500.000 units. & RIAA certification for sales of 1 million units, with each additional mitlion indicated by a
NEW» 1 MICHAEL MARTIN MURPHEY wARNER BROS. 25644 (8.98) (CD) RIVER OF TIME numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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w | &= Compiled from a national sample of radio playlists. O
ol =51 o | u% of | % | 2o (| v
28 1 a8 | £g| €2 Tme ARTIST 2 | B4 | 291 25| Tme ARTIS
2| JF | g | 2O PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL F2 | 32 | x| 20 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
* NO.1 » & @0)| s | — | 2 | SATISFYYou SWEETHEARTS OF THE RODEQ
(D] 2 | 4 | 10 | FAMOUSLAST WORDS OF A FOOL 1 week at No. One GEORGE STRAIT S BN A SITLD XD COLMBINISB 10775
SOOWEN.S STRATIODLLON. RHMSTON) c s 3zeE 51 [ 31 | 32 | 11 | |'TAUGHT HER EVERYTHING SHE KNOWS ABOUT LOVE THE SHOOTERS
2 3 3 13 | WANNA DANCE WiTH YOU EDDIE RABBITT W.ALDRIDGE (W.ALDRIDGE, T.GENTRY, G.FOWLER, J.JARRARD) EPIC 34.07684
FLCANDE ERASSTIT. B I WATHER 1) RCA 52387 (52)| 56 | 66| 3 | HIGHRIDIN' HEROES @ DAVID LYNN JONES
@ 4 7 1 'LL ALWAYS COME BACK & K.T. OSLIN R.ALBRIGHT,M.RONSON,D.L. JONES (D.L. JONES) MERCURY 870 128-7/POLYGRAM
SHEDO.(T:05E ReAS330% 53 | 34 | 12 | 18 | |DIDNT (EVERY CHANCE 1 HAD) JOHNNY RODRIGUEZ
@| 7 |10 12| !TSSUCHA SMALL WORLD  RODNEY CROWELL AND ROSANNE CASH & TCOLLINS (B PAARKER KPALMER) CARTOL 43071
810NN EroN OLUMBIA 3807693 54 | 40 | 23 | 19 | THISMISSIN' YOU HEART OF MINE SAWYER BROWN
@ 6 9 13 TIMELESS AND TRUE LOVE THE MCCARTERS R.CHANCEY (W.MULLIS, M.GEIGER) CAPITOL/CURB 44108/CAPITOL
P.WORLEY (C.BLACK, A.ROBERTS, B.CASON) WARNER BROS. 7-28125 @ 6 - 2 IF YOU CHANGE YOUR MIND ROSANNE CASH
@ 9 13 9 CRY CRY, CRY © HIGHWAY 101 R.CROWELL (R.CASH, H.DEVITO) COLUMBIA 38-07746
PWORLEY (L8.SHERRILL, D.DEVANEY) WARNER BROS. 7-28105 56 | 59 | 65 4 ONE TIME ONE NIGHT LOS LOBOS
@ 10 14 13 STRANGERS AGAIN ® HOLLY DUNN T.BURNETT,LOS LOBOS (D.HIDALGO, L.PEREZ) SLASH 7-28464/WARNER BROS.
T.WEST (H.DUNN, C.WATERS) MTM 72093/CAPITOL 57 49 51 5 ANGELS LOVE BAD MEN BARBARA MANDRELL
THE LAST RESORT T GRAHAM BROWN - T.COLLINS (W.JENNINGS, R.MURRAH) EMI-AMERICA 43042/CAPITOL
1 15 12 B.LOGAN (BROWN, BOUTON, BURCH) ) CAPITOL 44125 63 73 3 EQ‘EAR r?&%(vs%gku I MCBRIDE GEOR%;%%%E%
o | 8 | 1| 16 | [7SONLYMAKE BELIEVE RONNIE MCDOWELL e 4
RMCDOWELL (C.TWITTY, JNANCE) CURB 10501/MCA 60 | — | 2 | WILL WHISPER YOUR NAME MICHAEL JOHNSON
1 | 18 | 9 | "MGONNAGETYOU EDDY RAVEN = e
B.BECKETT (D.LINDE) RCA 6831 60 62 64 4 MIRRORS DON'T LIE & MARTY STUART
M.STUART (M.HAGGARD COLUMBIA 38 07729
VE Wi IND ITS WAY T REBA
LI RN ERREE 0 b TS M aes 65 | 71 | 3 | TRAINS MAKE ME LONESOME ¢ MARTY HAGGARD
S D e 1.STROUD (P.OVERSTREET, T.SCHUYLER) MTM 72103/CAPITOL
A | |n | ;
T P NEWD-. | 1 | 3RS R A Cockman.v.cosom, potion, Bcammon colomonI0oes
@ 15 | 20 | 8 | gBECKETTAWILLIAMS.JR.LENORMAN (HWILLIAMS.JR) WARNER/CURB 7-281 20/WARNER BROS. @ &7 | 80| 3 I'M STILL YOUR FOOL ¢ DAVID SLATER
BABY I'M YOURS STEVE WARINER R.SCRUGGS (B.HILL, P.SULLIVAN) CAPITOL 44129
19| 2 8 mowznl.s.wmnzn (S.WARINER, G.CLARK) 53287 64 | 64 | 69 4 ggu EQDR(ENR%§S GOOD ‘J:Eg E)E‘(Q%%E
A
@ 20|28 |1 ﬁ(LE‘NEN'EgV:ﬁuLDERMAN. RFAGAN, PRYAN) Cl’JwRBO lEOSBOAJ/“MQ:X | 42137 | 18 I&%ﬁ%ﬂ%}""c w AR’B&’:%E&%‘{LSG
F ANK U
6| 17 |2 | | O N s ey O WATLONJGNER | [o6 [ 57 50 | 5 | FIRSTINLNE SHURFIRE
AF L
17 5 8 14 EéoNREY.JR.E(D.BELLAMY. R.TAYLOR) THE BELMLQA%YLJR%%QL’-;/E&,& NEW } 1 ?Q&&%YJ’#YE(R MURRAH, J.DHICKS) CONWAYMCTMEYG
i *
21 A 11 ?.ER%SNTPOVLEA#;MLLIAMS (LLOVETT) MCA/CLUYR%ES3L204\GI/EMH 70 82 3 L&meﬁgeEm%Ev'} AenrszWHERE DARRELL HOLT
2 | 5| 10| GRSt SPATINERSESS | [ [ o [ o0 [ o [ IMSONNAMISSYOU GIRL & MCHAEL MARTINMURPYEY
THE FACTORY KENNY ROGERS
@] 5 | % | 6 | ERRER REWp [T — e
TRUE HEART THE OAK RIDGE BOYS
@ 212 | 7 | j80WEN(DSCHLITZ, MCLARK) MCA 63272 @ NEW) | 1| l%ﬁég!g}é&g,osm) FOSTER AND LLOYD
@[ 5| 2| 6 [ ADIOKS wtr oasemy RONNIEMILSAP & MIERED | (3D NEwp | 1 | IKNewLove # NANCI GRIFFITH
EIGHTEEN WHEELS AND A DOZEN ROSES & KATHY MATTEA .
@ % | 3 5 AREYNOLDS (P.NELSON. G.NEL MERCURY 870 148-7/POLYGRAM @ NEW) 1 §§3’E’R'}!; ’;,xQ‘T’D'A‘,EQ';?RTO’C“S ONE BEFORE) MERCURY 870 267_7 ,PELO,QRQS
H *
0 [ | o | AT Younss OWGLIYOMAN | [0 [ 75 | — | 2 | tulsNowIMEGoODTMES BILL NUNLEY
IT E
5D 1 13 lﬂmn (D.Is'c%?r?z. C.BICKHARDT, BMAHER) RCA/CUJBH5E32JQU79£C§ B |81 ﬁ'},ﬁﬁgﬁ{gwﬂcm ARDT. MBONAGURA) BAILLIE AND THE BOJ?
% 2 30 9 ALL OF THIS & MORE CRYSTAL GAYLE AND GARY MORRIS 7% 55 43 19 FACE TO FACE ALABAMA
J.E.NORMAN (B FOSTER, J.KIMBALL, G PRESTOPINO) RNER BROS. 7-28106 H.SHEDD.ALABAMA (R.OWEN) RCA 5328-7
THE BEST | KNOW HOW THE STATLER BROTHERS ! WON'T TAKE LESS THAN YOUR LOVE TANYA TUCKER/P. DAVIS/POVERSTREET
30 k23 8 n 60 | 46 21
JKENNEDY (K.REID) MERCURY 870 164-7/POLYGRAM J.CRUTCHFIELD (P.OVERSTREET, D.SCHLITZ) CAPITOL 44100
* ' WE HAVE
B38| 6 [ R s ey S r s NEWD | 1 | ASLONG &30 ame CH OTHER OIS M s
] *hh Powsn PICK/AIRPLAY * # # 79 | 74 | s3 | 23 | DOYOUBELIEVE ME Now VERN GOSDIN
@ 36 “ 5 WHAT SHE .s 's A WOMAN IN EARL THOMAS CONLEY B.MONTGOMERY (V.GOSDIN, M.D.BARNES) COLUMBIA 38-07627
GS.ET.CONLEY (B. MCDILL  HARRISON) 8 | 6 | 72 5 g’lé; okg g&ﬁ%aayxsma nglE\Y QICE
2| 16| 6 | 14| LIFETURNED HER THAT WAY ¢ RICKY VAN SHELTON il —
Sl o NEw ’ 1 JOLgIGOEFS \%E[EERRRAMA M.DARWIN, H.DARWIN, J[?OH ND’;‘.X PAY%I’(‘:‘EC’§
@GD[ 3 | 41 | s | NOMOREONE MORE TIME JO-EL SONNIER e CHDATIN PIDATAID EEPERADD BARLAND MR 20
B.HALVERSON,R.BENNETT (T.SEALS, D.KIRBY) RCA 6895-7 NEW » 1 THE STAIRS ROSEMARY SHARP
B.BARTON (P.BROWN, D.ROBERTS) CANYON CREEK 88-0210
k) 37 20 3 | REMEMBER YOU GLEN CAMPBELL
J.BOWEN,G.CAMPBELL (J.MERCER, V.SCHERTZINGER) MCA 53245 NEW ’ 1 1 HEAR THE SOUTH VASSAR CLEMENTS
. N NOT LISTED (R.C.BANNON, J.BETTIS) SHIKATA 10102
3| 30| 42 | 7 | (ANEE ONMEMIAIAT'S WHY I'M WALKIN A @ | 7 22 | THAT'S MY JOB CONWAY TWITTY
115 2 | | BOWEN (G.BURR) MCA 53200
: HOULDN'T IT BE THAN IDE
W '8 | 5 | 18| SHOULI (J.JARRARD, n%ﬁ?s'm THIS 16TH Av&ﬂé%ggxmum s |77l 6 | 2 KT!{JIE%L'EHIGV&%(&EH ké’a%nv STAR MERLE&@&%&Q
M R GAIN & SKIP EWING
@ 4 45 6 ngol\’vgnssm JEWJS M.éEIGER, W.MULLIS) MCA 53271 86 73 55 6 rslgoldg(gggwEATHER AGAIN THEE %%%'?,57"3
L 4
3% | 18119 14 JACFL(lIJ!I'.gl"{-FIEELBDI I(IE%’P:E,DSYERROSE SCHUYLER) Em-MAIngAvxgﬁAlg 87 | 8 | 85 | » Lm&ﬂhgg;&%g (ﬁ n’n‘a%”me MRED) DO’&!YT'(%LUA%SG
@ 47 | % 4 KCyUIEle(-)VFc g;I;;oGARD (MHAGGARD) MERLEE&@ 364%955'3 88 | 78 | 60 ) kgsl&%ksﬁg!)z DAR?PE(:Naimqo’;
M5 | A DONIILLIAMS 2 | 80 | 74 | 22 | JENNESSEEFLAT TOP BOX # ROSANNE CASH
OUT OF SIGHT AND ON MY MIND @ BILLY JOE ROYAL .
.® 4 | 49 | 5 | NLARKIN (BBURCH, RPEOPL ATLANTIC AMERICA 799364/ATLANTIC o | 88 | 87 | 2 H’.mu'{‘c{'{?mﬁﬁ!ﬁ&mm JLWALLACE) THE FQB&%IE&?'?;E%%
88| 3 %.‘&%‘E&%Mo'é?.!.mo%%s%ﬁ) THE D s s s 9 | 81 | &1 | 24 | ONESTEPFORWARD THE DESERT ROSE BAND
YOU'LL COME ALWAYS DO MEL TILLIS
45 q 6 H.SHEDD.ABSJALAMBEﬁg(KM RL‘E'R ABADAL%MEN (I MERCURY 870 192-7/POLYGRAM 92 85 83 8 nggEﬂglglﬁé%%ﬁzﬁnmsm SPINO) ANNE MURRAY WITH DOU(EAMT’&LSEX
H AND GO CRAZY LEE GREENWOOD
2 ) 6] Igo'l‘;"’g" LGREENWOOD (M.GARVIN, T.SHAPIRO. B.JONES) 93 | 89 | & | 18 gzﬂtnraﬁgngﬁumvﬂsm RLEIGH) c&ﬂﬁﬁwggéﬂ
DFLOWERS DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS
@ 51 | 6 3 wh!\%SSEIﬁBURG (D.PARTON) - WARNER BROS. 7-27970 9| 9292 |1 2&?5,?({202555,'}2[‘553) MERCURY 37%557%389&5
* % % HOT SHOT DEBUT # # % o | 76 | 76 | 4 | COUNTRY HIGHWAY C.W. FERRARI
NEW)D 1 1 TOLD YOU SO ) RANDY TRAVIS B.FERREIRA (B.FERREIRA) SOUTHERN SOUNDS 1001
R e e LR T | TALKIN’ TO MYSELF AGAIN ) TAMMY WYNETTE
53 | 61 3 LOVE OF A LIFETIME LARRY, STEVE, RUDY: THE GATLIN BROTHERS S.BUCKINGHAM (J.O'HARA) EPIC 34-07635
C.YOUNG (L..GATLIN) COLUMBIA 38-07747 7 72 2 TELL ME TRUE JUICE NEWTON
50 52 6 JONES ON THE JUKEBOX & BECKY HOBBS g 57 R.LANDIS (B.MAHER, PKENNERLEY) RCA 5283.7
RBENNETT (B.HOBBS, D.GOODMAN. M.VICKERY) MTM 72104/CAPITOL % | 95 | 95 | 25 | ONEFRIEND DAN SEALS
61 2 | IFIT DON'T COME EASY TANYA TUCKER KCEHNING OSEAS CAPITOL 33077
- J.CRUTCHFIELD (D.L.GIBSON, C.KARP) CAPITOL 44142 99 83 7 2 OM WHAT A LOVE NITTY GRITTY DIRT BAND
52 54 6 CAN'T STOP NOW & NEW GRASS REVIVAL M.MORGAN,PWORLEY (J.IBBOTSON) WARNER BROS. 7.28173
G.FUNDIS (NICHOLSON, WALDMAN) CAPITOL 79257 100 96 79 8 1 WILL HOLD YOU RANDY VANWARMER
9 | 35 | 3 | 11 | 'TGOES WITHOUT SAYING TIM MALCHAK T.COLLINS (RVANWARMER. R MURRAH) 16TH AVENUE 70407/CAPITOL
JRUTENSCHROER, TMALCHAK (L.PALAS, J.JARRARD, M.SANDERS) ALPINE 008

0

Products with the greatest airplay this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units.
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it,” he explains.

the end of May.

by Marie Ratliff

"T]

SHE'S GOT A killer record, and the video adds a lot to it,” says PD
Dave Nicholson, KIIM Tucson, Ariz., of “Eighteen Wheels And A Dozen
Roses” by Kathy Mattea (Mercury).

“We don’t add records right out of the box,” says MD Paul Fredericks,
KMPS Seattle, “but we did on this one. The fans love it.” Mattea’s record,
which follows her first No. 1 hit, “Goin’ Gone,” is No. 23 on the Hot Coun-

Another record that has Fredericks’ audience excited is Ricky Skaggs’
“(Angel On My Mind) That’s Why I'm Walkin’ "’ (Epic). “They saw him do it
on The Nashville Network and started calling for it before we even played

I.OTS OF FOLKS remember Frank Ifield singing “I Remember You” (a
top five pop hit in 1962) and Slim Whitman performing the same song in
1966, when it reached the country chart. Many programmers are still play-
ing one of these versions in their gold category. However, few find this a
hindrance to adding Glen Campbell’s classy remake on MCA. “It’s a real
hot record here,” says MD David Bryan, WDAF Kansas City, Mo. “Our
listeners were already familiar with the Ifield cut, and it’s such a great
sing-along song that the average person can become involved with it."

“Glen’s the only guy who can make the song work again,” adds MD
Randy Chapman, KALF Red Bluff, Calif. “It’s doing well here.”

HOT ALBUM CUTS: “She’s Hot To Go” from Lyle Lovett’s “Pontiac”
package (MCA/Curb) is getting a lot of attention at KALF, says Chapman.
“[Producer] Jimmy Bowen outdid himself on this one—it’s a really differ-
ent step in music and fits in so well.”

“Keith Whitley has a drop-dead monster song in ‘Don’t Close Your
Eyes’ [RCA],” says MD Ray Randall, KRMD Shreveport, La., “and we're
getting a lot of positive feedback.” Randall has been playing the song from
an advance tape of Whitley’s new album, which is scheduled for release at

THE DESERT ROSE BAND is “really cooking”’ in North Carolina, says
WSOC Charlotte MD Kitty Ledbetter. ‘“‘He’s Back And I'm Blue'
(MCA/Curb) is also looking good to PD Glen Garrett, WCOS Columbia,
S.C. “The instrumentation is great, and it has something for everybody—a
little country, a little pop. The band is definitely around to stay,” says Gar-
rett. The song is charted at No. 40.

FOR WEEK ENDING APRIL 9, 1988

Billboard. Hot .
A ranking of the top 30 country singles by sales with reference to each
title's position on the main Hot Country Singles chart.

SALES
2% | 28 | TiTLe ARTIST Eé
-z | 5% Id
1 2 FAMOUS LAST WORDS OF A FOOL GEORGE STRAIT 1
2 7 STRANGERS AGAIN HOLLY DUNN 7
3 8 I'LL ALWAYS COME BACK K.T. OSLIN 3
4 6 LOVE WILL FIND ITS WAY TO YOU REBA MCENTIRE 11
5 5 IT’S SUCH A SMALL WORLD RODNEY CROWELL AND ROSANNE CASH )
6 ) LIFE TURNED HER THAT WAY RICKY VAN SHELTON 30
7 1 SHOULDN'T IT BE EASIER THAN THIS CHARLEY PRIDE 34
8 9 | WANNA DANCE WITH YOU EDDIE RABBITT 2
9 3 TURN IT LOOSE THE JUDDS 25
10 11 CRY, CRY, CRY HIGHWAY 101 6
11 10 SANTA FE THE BELLAMY BROTHERS 17
12 12 IT'S ONLY MAKE BELIEVE RONNIE MCDOWELL 9
13 17 YOUNG COUNTRY HANK WILLIAMS, JR. 13
14 18 SHE'S NO LADY LYLE LOVETT 18
15 23 I'M GONNA GET YOU EDDY RAVEN 10
16 20 TIMELESS AND TRUE LOVE THE MCCARTERS 5
17 16 TOUCH AND GO CRAZY LEE GREENWOOD 42
18 — OUT OF SIGHT AND ON MY MIND BILLY JOE ROYAL 39
19 27 THE LAST RESORT T. GRAHAM BROWN 8
20 15 'M GONNA MISS YOU, GIRL MICHAEL MARTIN MURPHEY 69
21 28 BABY I'M YOURS STEVE WARINER 14
2 13 DO YOU BELIEVE ME NOW VERN GOSDIN 79
23 — EVERYBODY'S SWEETHEART VINCE GILL 12
24 30 (ANGEL ON MY MIND) THAT'S WHY I'M WALKIN’ RICKY SKAGGS 33
25 — ALWAYS LATE WITH YOUR KISSES DWIGHT YOAKAM 24
26 19 TOO GONE TOO LONG RANDY TRAVIS 65
27 — AMERICANA MOE BANDY 15
28 14 TWINKLE, TWINKLE LUCKY STAR MERLE HAGGARD 85
29 29 IF OLE HANK COULD ONLY SEE US NOW WAYLON JENNINGS 16
0 | — JONES ON THE JUKEBOX BECKY HOBBS 46

®©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photo-
copying, recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES

BY LABEL

A ranking of distributing labels
by the number of tities they have
on the Hot Country Singles chart.

LABEL NO. OF TITLES

ON CHART

MCA (12) 19
MCA/Curb (4)
Curb (3)

CAPITOL (10)
MTM (3)
16th Avenue (2)
Capitol/Curb (1)
EMI-America (1)

RCA (14)
RCA/Curb (1)

WARNER BROS. (10)
Slash (1)
Warner/Curb (1)

COLUMBIA 11
EPIC

POLYGRAM
Mercury (5)

AIR
ALPINE
ANOKA

ATLANTIC
Atlantic America (1)

CANNERY

CANYON CREEK

DESPERADO BADLAND MUSIC
EMI-MANHATTAN

MERCURY

REPRISE

SHIKATA

SOUTHERN SOUNDS

STEP ONE

17

15

12

[ ]

[ I

T I N

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE
(Publisher - Licensing Org.)

78

14

37

9

12

76

67

0

Sheet Music Dist.

ALL OF THIS & MORE

(Screen Gems-EMI, BMI/MCA, ASCAP/Sweet Angel,
ASCAP/No Ears, ASCAP) HL

ALWAYS LATE WITH YOUR KISSES

(Peer International, BMI/Rightsong, BMI) CPP/HL
AMERICANA

(King Coal, ASCAP/Ol Music, ASCAP/Patti Ryan,
ASCAP/Ha-Deb, ASCAP)

(ANGEL ON MY MIND) THAT'S WHY I'M WALKIN'
(Acuff-Rose, BMI/Ernest Tubb, BMI) CPP

ANGELS LOVE BAD MEN

(Tom Collins, BMI/Waylon Jennings, BMI) CPP
ANOTHER PLACE, ANOTHER TIME

(Jack & Bill, ASCAP/Ranger Bob, ASCAP/Unichappell,
BMI) HL

AS LONG AS WE HAVE EACH OTHER
(Warner-Tamerlane, BMI/WB, ASCAP)

BABY I'M YOURS

(Steve Wariner, BMI/April, ASCAP/GSC, ASCAP) HL
THE BEST 1| KNOW HOW

(Statler Brothers, BMI) CPP

BIG OLE TEARDROPS

(Almarie, BMI/Milistone, ASCAP)

CAN'T STOP NOW

(Cross Keys, ASCAP/Tree, BMI/Screen Gems-EMI,
BMI/Moon & Stars, BMI) HL

CHILL FACTOR

(Inorbit, BMI) CPP

COUNTRY HIGHWAY

. (Golden Score, BMm1)

CRY, CRY, CRY

(Sweet Baby, BMI/Music City, ASCAP)

DO YOU BELIEVE ME NOW

(Hookem, ASCAP/Blue Lake, BMI) CPP
EIGHTEEN WHEELS AND A OOZEN ROSES
(Warner-Tamerlane, BMI/Believus Or Not,
ASCAP/Screen Gems-EMI, BMI)
EVERYBODY'S SWEETHEART

(Benefit, BMI)

FACE TO FACE

(Maypop, BMI) WBM

THE FACTORY

(Butler's Bandits, ASCAP/April, ASCAP) HL
FAMOUS LAST WORDS OF A FOOL

(Tree, BMI/Forrest Hills, BMI) HL

FIRST IN LINE

(Milene, ASCAP) CPP

GOODBY TIME

(Tom Collins, BMI)

HE'S BACK AND I'M BLUE

52

72

32

51

59

8

47

16

55

74

69

(Termite/Bughouse, ASCAP)

HIGH RIDIN' HEROES

(Mighty Nice, BMI/Skunk Deville, BM!/Victrolla,
ASCAP)

| CAN'T TAKE HER ANYWHERE

(WB, ASCAP/New Crew, ASCAP/New John,
ASCAP/Rick Hall, ASCAP)

| DIDN'T (EVERY CHANCE | HAD)

(Tom Collins, BMI/Collins Court, ASCAP) CPP

| HEAR THE SOUTH

(W.B./Warner-Tamerlane, BMI)

| KNEW LOVE

(Cavesson, ASCAP)

| REMEMBER YOU

(Paramount, ASCAP) CPP

| TAUGHT HER EVERYTHING SHE KNOWS ABOUT
LOVE

(Rick Hall, ASCAP/Alabama Band, ASCAP/Maypop,
BMI) wBM

1 TOLD YOU SO

(Charlie Monk, ASCAP/Three Story)

| WANNA DANCE WITH YOU

(Eddie Rabbitt, BMI/Fishin' Fool, BMI)

| WILL HOLD YOU

(Song Pantry, ASCAP/VanWarmer, ASCAP/Tom
Collins, BMI) CPP

| WILL WHISPER YOUR NAME

(Song Pantry, ASCAP/VanWarmer, ASCAP)

| WON'T TAKE LESS THAN YOUR LOVE

(MCA, ASCAP/Don Schlitz, ASCAP/Writer's Group,
BMI/Scarlet Moon, BMI) HL

| WOULDN'T BE A MAN

(Jack & Bill, ASCAP/Songs De Burgo, ASCAP/Lodge
Hall, ASCAP) CPP/HL

IF IT OON'T COME EASY

(Silverline, BMI/Songmedia, BMI)

F MY HEART HAD WINOOWS

(Acuff-Rose, BMI/Glad, BMI) CPP

IF OLE HANK COULD ONLY SEE US NOW
(Waylon Jennings, BMI/Tom Collins, BMI) CPP
IF YOU CHANGE YOUR MIND

(Chelcait, BMI/Almo, ASCAP/Little Almo, ASCAP)
'LL ALWAYS COME BACK

(Wooden Wonder, SESAC)

"LL KNOW THE GOOD TIMES
(Warner-Tamerlane, BMY)

'M A SURVIVOR

(Blackwood, BMI/Aprit, ASCAP) HL

I'M GONNA GET YOU

(Dennis Linde, BMI)

I'M GONNA MISS YOU, GIRL

49

(Fourth Floor, ASCAP/Hot Kitchen, ASCAP)

I'M STILL YOUR FOOL

(Requested, ASCAP/Preston Sullivan, ASCAP)

iT GOES WITHOUT SAYING

(Alabama Band, ASCAP/New John, ASCAP/New Crew,
ASCAP/WB, ASCAP) WBM

IT'S ONLY MAKE BELIEVE

(Conway Twitty, BMI)

IT'S SUCH A SMALL WORLD

(Granite, ASCAP/Coolwell, ASCAP) HL

JONES ON THE JUKEBOX

(Beckaroo, BMI/Lawyer's Daughter, BMI/Guyasuta,
BMI/Tree, BMI/Write Road, BMI) CPP/HL

THE LAST RESORT

(April, ASCAP/Ides Of March, ASCAP/Ensign, BMI)
CPP/HL

LIFE TURNED HER THAT WAY

(Tree, BMI) HL

36 A LITTLE BIT CLOSER

45

)

81

(Screen Gems-EMI, BMI/Love Wheel, BMI)
UITTLE MAGGIE

(Oejamus, ASCAP/Crooked Creek, BMI) HL
LOVE OF A LIFETIME

(Kristoshua, BMI)

LOVE WILL FIND ITS WAY TO YOU

(MCA, ASCAP/Patchwork, ASCAP) MCA/HL
LYIN' IN HIS ARMS AGAIN

(Hall-Clement, BMI) HL

MIDNIGHT HIGHWAY

(U Do 2, ASCAP/Warner-Refuge, ASCAP/Long Tooth,
BMI)

MIRRORS OON'T LIE

(Shade Tree, BMI)

NO MORE ONE MORE TIME

(WB, ASCAP/Two Sons, ASCAP/Cross Keys, ASCAP)
HL

OH WHAT A LOVE

(Unami, ASCAP)

OLD FOLKS

(Lodge Hall, ASCAP) CPP

ONE FRIEND

(Pink Pig, BMI) CPP

ONE STEP FORWARD

(Bar None, BMI/Bug, BMI) HL

ONE TIME ONE NIGHT

(Davince, BMI/No K.0., BMI/Bug, BMI)
ONE TRUE LOVE

(Cross Keys, ASCAP) HL

OUT OF BEER

(Desperado Badland, BMI)

QUT OF SIGHT AND ON MY MIND

I

97

71

42

(Ensign, BMI/Jack & Bill, ASCAP/Rebel Heart,
ASCAP) CPP/HL

PERFECT STRANGERS

(Edition Sunrise, BM1/Young Musikverlag, GEMA)
PUT US TOGETHER AGAIN

(Texas City, BMI/Back Mac, BMI)

ROSES IN DECEMBER

(Uncle Artie, ASCAP/Larry Butler, BMI/Blackwood,
BM1) CPP/HL

SANTA FE

(Bellamy Bros., ASCAP)

SATISFY YOU

(MCA, ASCAP/Don Schiitz, ASCAP)

SET 'EM UP JOE

(Tree, BMI/Sabal, ASCAP/Larry Butler,
BMI/Blackwood, BMI/Hookem, ASCAP)

SHE'S NO LADY

(Michael H. Goldsen, ASCAP/Lyle Lovett, ASCAP) HL
SHOULDN'T IT BE EASIER THAN THIS

(Alabama Band, ASCAP/Dejamus, ASCAP) HL/WBM
SO FAR NOT SO GOOD

(KIT, ASCAP/Sheddhouse, ASCAP)

THE STAIRS

(Sweet Tater Tunes, ASCAP)

STOP ME (IF YOU HEARD THIS ONE BEFORE)
(Unichappell, BMI/Chappell, ASCAP/Intersong,
ASCAP)

STOP THE RAIN

(April, ASCAP/ides Of March, ASCAP/Lion Hearted,
ASCAP) HL

STRANGERS AGAIN

(Blackwood, BMI/Tree, BMI) HL

TALKIN' TO MYSELF AGAIN

(Cross Keys, ASCAP/Tree, BMI) HL

TELL ME TRUE

(April, ASCAP/Irving, BMI) CPP/ALM/HL
TENNESSEE FLAT TOP BOX

(Rightsong, BMI) HL

TEXAS IN 1880

(Uncle Artie, ASCAP)

THAT'S MY JOB

(Terrace, ASCAP/Garwin, ASCAP) CPP

THIS MISSIN' YOU HEART OF MINE
(Acuff-Rose, BMI/Milene-Opryland, ASCAP) CPP
TIMELESS AND TRUE LOVE

(Chappell, ASCAP/Chriswold, ASCAP/Hopi Sound,
ASCAP/Buzz Cason, ASCAP) HL

TOO GONE TOO LONG

(Almo, ASCAP/High Falutin, ASCAP) CPP
TOUCH AND GO CRAZY

(Tree, BMI/Cross Keys, ASCAP) HL

61

TRAINS MAKE ME LONESOME

(Lawyer's Daughter, BMI/Screen Gems-EMI,
BMI/DebDave, BM|/Briarpatch, BMI/Scarlet Moon,
BMI) CpP

21 TRUE HEART
(Don Schlitz, ASCAP/Tamerlane, BMI/Flying
Dutchman, BMI/MCA, ASCAP) HL
25 TURN IT LOOSE
(MCA, ASCAP/Don Schlitz, ASCAP/Colgems-EMI,
ASCAP/April, ASCAP) HL/WBM/MCA
TWINKLE, TWINKLE LUCKY STAR
(Inorbit, BMI) CPP
WHAT SHE IS (IS A WOMAN IN LOVE)

(Jack & Bill, ASCAP/Ranger Bob, ASCAP/Unichappell,

BMI) HL

75 WILDER DAYS
(Colgems-EMI, ASCAP)

43 WILDFLOWERS
(Velvet Apple, BMI) CPP

41 YOU'LL COME BACK (YOU ALWAYS 00)
(Anlon, ASCAP/Go-Glo, ASCAP)

13 YOUNG COUNTRY
(Bocephus, BMI) CPP

35 YOUR MEMORY WINS AGAIN
(Acuff-Rose, BMI/Milene, ASCAP) CPP

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures
ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard

B-3 Big Three IMM  Ivan Mogull

BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth

CPI Cimino WBM Warner Bros.
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‘Bright Lights’ Album Set To Shine

Features New Order, Ferry, Prince

BY TERRY wWOOD

LOS ANGELES Staffers around
Warner Bros. Records have already
begun referring to the label's sound-
track for the new Michael J. Fox
movie, “Bright Lights, Big City,” as
“Bright Lights, Big Singles.”

There’s a very good chance that
they will soon add “Big Sales.”

The soundtrack for the United Art-
ists film is a 10-song collection, com-
prising current hits and potential
smashes. In addition to three chart-
ing singles—New Order’s “True
Faith,” Bryan Ferry’s “Kiss And
Tell,” and “Pump Up The Volume”
by M/A/R/R/S—the soundtrack
boasts new tracks from Prince, De-
peche Mode, Narada Michael Wal-
den, and ex-Steely Dan member Don-
ald Fagen, who scored the film. Jen-
nifer Hall, the Noise Club, and Konk
are also featured on the dance-orient-
ed album.

Early signs suggest that the
“Bright Lights, Big City”’ album
could potentially follow in the multi-
platinum footsteps of RCA’s hit
“Dirty Dancing” soundtrack.

“I don’t like to compare sound-
tracks,” says John Beug, Warner
Bros. vice president of creative ser-
vices/marketing. “But this feels like
it has that kind of potential. It’s a
great sampling of contemporary mu-
sic.

“There’s a lot of curiosity about
the movie and the soundtrack at re-
tail,” he adds. “It’s a departure for
Michael J. Fox because it’s not a co-
medic role. United Artists is running
great ads for the film that include
only music, no copy. So we’re confi-
dent the album will do very well.”

Executive music producer Joel Sill,
who assembled last year’s double-
platinum soundtrack for ‘‘La
Bamba,” hopes his new project is as
hot as his preliminary feedback indi-
cates.

“Basically, it's a dance album, but I
think it will appeal to a broad demo-
graphic base,” says Sill, co-owner of
New Visions, an L. A -based music su-
pervision company that services the
film industry. “We wanted it to be an
honest reflection of today’s music, to
create an authentic musical undercar-
riage so that when you see the scene,
you feel like you are there. We spent
a lot of time in New York clubs.”

Sill and the movie’s co-producer,
Mark Rosenberg, had collaborated
years ago when both were employed
by Warner Bros.” film production
unit. It was Rosenberg who coaxed
his cousin, Fagen, into scoring
“Bright Lights, Big City,” and enlist-
ed Sill to construct the soundtrack.

“Mark wanted someone to make
Donald feel comfortable with the pro-
ject,” says Sill. “I had never met him,
but we became acquainted over the

Hi-Tech Stage Set For 9-Hour Shows

Monsters To Rock In May

BY STEVE GETT

NEW YORK The official kickoff
date for the upcoming Van Halen’s
Monsters Of Rock stadium tour is
May 27 at Alpine Valley, East Troy,
Wis. An additional 12 dates have
been confirmed for the five-act hard
rock package—featuring Van Ha-
len, the Scorpions, Dokken, Metal-
lica, and Kingdom Come—with a
dozen or so bookings still to be an-
nounced.

According to tour organizer Lou-
is Messina, “revolutionary” staging
and sound has been designed for the
touring festival. “We have a special
superstructure to cover the stage—
engineered to accommodate over 75
tons of sound equipment—which
will travel, along with an extraordi-
nary complement of other equip-
ment, to each venue,” says Messina.
“Sound equipment will be mounted
on this ‘roof’ to allow for excellent
sight lines and to bring the bands
closer to their audience.”

Each of the five groups on the bill
will perform full-length sets. Shows
are expected to begin at approxi-
mately 1 p.m. and last about nine
hours.

Van Halen and the Scorpions will
have new albums in the stores by
the start of the tour. Warner Bros.
will ship Van Halen’s “OU812"—
the follow-up to the group’s 1986
multiplatinum smash, “5150”—dur-
ing the third week of May; the Scor-
pions’ new Mercury/PolyGram al-
bum, “Savage Amusement,” is due
out April 18,

Metallica’s latest Elektra album
will be issued during the tour. The
latest releases from Dokken (‘“Back
For The Attack’) and PolyGram
newcomers Kingdom Come contin-
ue to fare well on the Top Pop Al-
bums chart.

“You could refer to this as the
‘platinum rock festival,’ ”” says Mes-
sina. ‘“Four of the five acts [on the
tour] account for album sales num-
bering close to 100 million. And
Kingdom Come is the hottest-sell-
ing new band to arrive in many
years.”

Following the Alpine Valley open-
er, the heavy metal extravaganza is
booked at Miami’s Orange Bowl
June 4; Washington, D.C.’s RFK
Stadium, June 10; Philadelphia’s
JFK Stadium, June 12; Detroit’s Sil-
verdome, June 17; Cleveland’s Mu-
nicipal Stadium, June 25; Giants
Stadium, East Rutherford, N.J,,
June 26; Dallas Cotton Bowl, July 3;
Arrowhead Stadium, Kansas City,
Mo., July 10; San Francisco’s Can-
dlestick Park, July 16; Joe Albi Sta-
dium, Spokane, Wash., July 20; Los
Angeles Coliseum, July 23; and
Denver’s Mile High Stadium, July
30.

The Spokane show was added af-
ter local radio station KEZE-FM re-
ceived more than 41,000 letters and
cards from fans urging the festival
organizers to present the concert
there.

Dates for the rest of the tour will
be announced during the coming
weeks.

phone. My job was to create a frame-
work where he could work at ease.
After he did a couple of cues, it was
like second nature to him.

“The whole project seemed to in-
spire Donald to write more songs,”
Sills adds. “We both had a great time
working together. He is a wonderful,
talented perfectionist. That notorious
rumor about Donald’s slowness
didn’t hold up during the shooting of
the film. [Director] James Bridges
and Donald were very respectful of
each other. Donald is particular, but
he never impeded the production.”

Fagen'’s involvement with the film
has pushed the release date of a new
Steely Dan album even further into

(Continued on page 45)
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Regards From Manhattan. Leo Kottke is currently on an extensive U.S. tour in
support of his new Private album, “Regards From Chuck Pink.” Following a date
at New York’s Carnegie Hall, Kottke, left, spent time backstage with Private
president and CEO Ron Goldstein, center, and manager Chuck Morrist.

YEAH, YEAH: During a visit to manager Tommy
Mottola’s Gotham headquarters toward the end of last
year, The Beat was treated to a sneak preview of some
rough mixes from Daryl Hall & John Oates’ eagerly
anticipated debut album for Arista. Listening to just a
few cuts, one could not help feeling that the dynamic
duo would be making serious waves in 1988.

Some three months later, with an advance tape of the
completed album, “Och Yeah,” finally in hand-—no,
make that glued to the Walkman—there can be no
doubt that this is the one Hall &

‘Ooh Yeah’—Hall & Oates Have A Winner:
OMD Best-0f Brings Act’s Music To Light

after all the touring and recording we’ve been doing—
we've actually made seven albums in seven years—we
needed to take a break, and we decided it was a good
time to look forward and to look back,” McCluskey tells
The Beat. “I think this album is werking out particularly
well for us in America because it’s giving people a
chance to catch up on what we’ve done. A lot of them are
probably getting a pleasant surprise now that they can
identify certain tracks with OMD.

“The album’s also doing very well in Britain,” he adds.
“It went to No. 2, beating out

Oates fans have been waiting
for. In short, “Ooh Yeah” is the
business.

The 10-track album, due in
stores May 3, was produced and

THE/BEAT

Terence Trent D’Arby and the
new Talking Heads album.”

In addition to a collection of
older material, ‘“The Best Of
OMD” features one new track,

arranged by Hall, Oates, and
longtime bassist Tom “T-Bone”

BYSTEVE+*GETT

“Dreaming,” which A&M has re-
leased as a single. “We cut it last

Wolk. Much of the recording

was done at Manhattan’s Hit Factory studio, and the
overall sound has a more open and sparse quality than
was found on the duo’s last album, “Big Bam Boom,”
which is a major plus.

From the opening cut, “Downtown Life”’ (often raved
about in this column ever since Arista’s Don Ienner
was chastised by Mottola for playing The Beat the demo
a year ago!), “Ooh Yeah” sees Hall & Oates delivering
their unique brand of rock’n’soul in top form. And on the
subject of sou!, check out Hall’s vocal performance—ab-
solutely brilliant, arguably his best singing ever.

Not a bad cut can be found on “Och Yeah.” The first
side is especially impressive and boasts the aforemen-
tioned “Downtown Life,” ace track “Missed Opportuni-
ty,” the very catchy “I'm In Pieces,” “Talking All
Night,” and the leadoff single—and potential No. 1
smash—"“Everything Your Heart Desires.” Side two's
highlights include “Rockability,” “Rocket To God,” and
the Hall/Holly Knight-penned “Soul Love.”

With the exception of Wolk, Hall & Oates are working
with a brand-new lineup of musicians, including guitar-
ist Pat Buchanan, former Go West drummer Tony
Beard, and saxophonist Mark Rivera, best known for
his playing with Foreigner and Billy Joel. Also fea-
tured on “Ooh Yeah” are top session men Jimmy Bra-
lower, Lenny Pickett, and Paul Pesco.

Great album—can’t wait for the tour.

OLD AND NEW: Andy McCluskey and Paul Hum-
phreys, the founding duo of U.K.-based Orchestral
Manoeuvres In The Dark, have been in the U.S. on a
promotional trek in support of the recently released
A&M album “The Best Of OMD.” Initial sales of the
compilation package have been highly impressive. On
last week’s Top Pop Albums chart, it jumped a stagger-
ing 62 places, from No. 141 to No. 79.

What prompted OMD to release a best-of set? “Well,

fall,” says McCluskey. ‘“There
was quite a bit of pressure in trying to write a one-off
single. We've never done it before, so it came from a to-
tally different angle. But I think it worked out fine in
the end.”

Tentative plans call for OMD to play dates here in the
summer before starting work on its next studio album,
according to McCluskey. “We're hoping to do arenas
and some outdoor places, which will be good because
we’ve mainly toured here in the winter,” he says.

SHORT TAKES: Bryan Ferry is now being managed
by Direct Management Group’s Martin Kirkup and
Steve Jensen, who also represent OMD and Echo &
the Bunnymen ... Word has it that Kiss has parted
company with the Glickman-Marks management organi-
zation ... A new Sade single titled “Love Is Stronger
Than Pride” is just out in Britain . . . With the promise of
heavy traffic on this summer’s touring circuit (Bill-
board, April 2), several top promoters in the Northeast,
including John Scher, Ron Delsener, and Jim Koplik,
say they will be putting tickets for upcoming concerts
on sale some three to four weeks earlier than usual—
thus giving concertgoers more time to buy tickets ...
Atlantic threw a party for INXS at New York’s Ameri-
can Festival Cafe following the Aussie band’s March 19
show at Radio City Music Hall. Ahmet Ertegun and all
of the label’s top brass were in attendance to hand out a
multitude of gold and platinum albums. Guests included
Justine Bateman, Foreigner’s Mick Jones, Twisted
Sister guitarist/cable TV celebrity Jay Jay French,
and members of Public Image Limited, which has
been opening for INXS ... John Doe, Concrete
Blonde, Ice. T., Redd Kross, Dave Alvin, and Rosie
Flores are among those set to perform at the second an-
nual L.A. Weekly Rock Music awards, to be held on
Wednesday (6) at the Wiltern Theatre, Los Angeles.
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ARTIST
DEVELOPMENTS

PIG FLIES

A seven-piece Australian band
featuring drums, harmonica, and
keyboards as lead instruments
seems an unlikely candidate for
cross-format acceptance. But, new
A&M act Big Pig is already mak-
ing a splash on the album rock,
dance, and alternative/college
fronts.

While the group’s debut album,
“Bonk,” is still climbing the lower
reaches of the Top Pop Albums
chart, the single “Breakaway’ is
already in the top 10 in club play
and is at No. 21 in 12-inch sales.

A&M director of special projects
Karen Glauber says the album is a
top 10 item at progressive album

rock and college outlets. According
to Glauber, a “Breakaway”’ remix
by Roli Mosiman of Wiseblood &
the Swans “gave us the kind of
credibility we needed at the alter-
native level.”

She adds, “I can’t think of anoth-
er debut artist that has had this
kind of acceptance on all levels.”

The Melbourne-based septet’s
drummer/vocalist Oleh Witer and
vocalist Sherine have been promot-
ing the “Bonk” album on a media
tour of six major U.S. markets.
The group plans to embark on a
U.S. tour in May. But, says
Sherine, “At this stage, we’re not
quite sure how extensive it will
be.”

JANE IN FUR

Jane Wiedlin, formerly of the

L8

Johnny Hates Jazz, the U.K -
based trio consisting of English-
men Clark Datchler and Calvin
Hayes and American Mike Nocito,
is enjoying its first taste of suec-
cess on the Hot 100 Singles chart
with ‘“Shattered Dreams,” the
leadoft single from its Virgin de-
but album, ‘““Turn Back The
Clock.” The group has already ac-
crued three Top 5 hits and a No. 1
album on the U.K. charts.

Prior to forming Johnny Hates
Jazz, the band members worked in
different facets of the music in-
dustry. Lead vocalist Datchler
was a songwriter for Warner
Bros. Music in Los Angeles before
heading back to England for a
short-lived recording stint that
spawned a handful of singles.
Drummer/keyboardist Hayes

Calvin Hayes, Clark Datchler, Mike Nocito

NEW ON THE CGHARTS

played in a number of bands as a
teenager prior to becoming a pro-
ducer/a&r staffer at RAK Rec-
ords in London. Nocito engineered
recordings for such groups as the
Cure, Pink Floyd, Thompson
Twins, and Duran Duran. The trio
finally connected in 1986 at a Lon-
don studio where Datchler was re-
cording.

“Turn Back The Clock,” pro-
duced by Nocito and Hayes, fea-
tures contributions from Kim
Wilde and the Art Of Noise’s
Anne Dudley. The video for “Shat-
tered Dreams’ is being heavily
featured on MTV (it was recently
made a Hip Clip), VH-1, and other
outlets. The group is managed by
Paul King, whose clients also in-
clude Tears For Fears and Men
Without Hats. STUART MEYER

‘BRIGHT LIGHTS, BIG CITY’ SOUNDTRACK

(Continued from page 32)

the unknown. His reworking of the
Jimmy Reed original, “Bright Lights,
Big City,” was dropped from the final
roster of songs, leaving “Century’s
End” as his lone contribution to the
soundtrack—nhis first recording re-
leased since “The Nightfly” in 1982.
When Rosenberg and Sill began
shopping for a record company to re-
lease the soundtrack, many factors
drew them to Warner Bros., includ-
ing their past association with the

film unit and Fagen’s contract with
the label.

“After lots of negotiations, we
came back to Warner Bros. to see
what they could offer us that no one
else could,” says Sill. “That’s when
they offered us the Prince song.”

The Prince track will only be avail-
able on the soundtrack. However,
plans call for Fagen’s “Century’s
End” and Walden’s “Divine Emo-
tions” to be released as singles.

Go-Go’s, will release her debut al-
bum for EMI-Manhattan, “Fur,”
April 27. The album will be preced-
ed by a single, “Rush Hour,” to be
serviced to radio April 18.

“Fur,” recorded in London, was
produced by Stephen Hague,
known for his work with the Pet
Shop Boys and New Order. For
the album, Wiedlin collaborated
with a diverse selection of song-
writers, including Gardner Cole &
Peter Raphelson, Steve Lunt,
Bruce Wooley, and Mary Kessler.

Wiedlin is currently putting a
band together for a concert tour,
expected to begin in late spring.

SUMMER'S TIME

Henry Lee Summer is finally en-
joying a national breakout with “I
Wish I Had A Girl,” the leadoff
single from his eponymous debut
Epic album. Last week, the song
reached No. 1 on the Album Rock
Tracks chart and cracked the top
40 on the Hot 100 Singles chart.

Still, it took a while for the ma-
jor labels to catch up with Sum-
mer. The Indiana rocker has been
making quite a splash as a regional
star since the early '80s. He moved
thousands of copies of his two in-
dependent-label albums, received
extensive area airplay, and sold out
Hoosier clubs and fairgrounds; ac-
cording to his bio, he couldn’t walk
into his local McDonald’s without
being besieged by autograph seek-
ers.

“I Wish I Had A Girl,” in fact, is
2 years old and, according to Epic
Records vice president of album
promotion Harvey Leeds, the song
was a regional hit in Indiana, Ohio,
and Kentucky when it was first re-
leased on the Majestic label.

“That virtually test-marketed
Summer for us,” says Leeds.
“[Summer] has been playing for
the last five years. We knew he
could sell tickets, that radio would
play his music. He was making a
great living before we signed him.”

As to why it took a major label
so long to catch on to Summer’s
appeal, Leeds only says, “I ask
that question myself.”

New OHeans
Fest Sets Lineup

NEW ORLEANS The 19th annual
New Orleans Jazz and Heritage Fes-
tival will be held here April 22-May 1.
As in past years, the event will fea-
ture thousands of diverse musicians.

Among the artists set to appear
are Allen Toussaint, Irma Thomas,
Dr. John, B.B. King, Rockin’ Dopsie,
Beausoleil, the Dirty Dozen Brass
Band, Robert Cray, the Neville
Brothers, Ernie K-Doe, Marcia Ball,
the Mighty Sparrow, the Radiators,
Albert Collins, Pete Fountain, and
James Brown.

In addition to the six regularly
scheduled days at the Fair Grounds
racetrack, nine evening concerts are
planned at different venues. For
more information, send a stamped
self-adressed envelope to: The New
Orleans Jazz and Heritage Festival,
P.O. Box 53407, New Orleans, La.
70153-3407. JEFF HANNUSCH

Summer’s current club tour,
which “may continue to Christ-
mas’’ if his album is as successful
as Epic is projecting, is periodically
being highlighted by charity bas-
ketball games pitting the artist—
Summer was a high school basket-
ball star—and his entourage
against staffers from radio sta-
tions, with all proceeds going to lo-
cal charities.

PHONE ROCK

Aerosmith is the first group to
participate in Rock Talk, a national
telephone service linking bands
with their fans. By dialing 1-900-
660-1200, callers will hear a differ-
ent two-minute message every day
from the five Aerosmith members.
The messages feature comments
about the band’s music and its ca-
reer. The price of each call is $1.85.

Rock Talk was conceived by Phil
Ames, who is looking to present a
different band each month. “The
initial response from the music in-
dustry has been overwhelming,” he
says. ‘‘We're especially proud to
launch with Aerosmith, and other
major artists will be announced in
the coming weeks.”

Ames is optimistic that artists
will find the Reno, Nev.-based
Rock Talk lines useful for an-
nouncing information on tour dates
and album releases—*“in their own
words and in their own voices.” He
adds that acts appearing on Rock
Talk will be featured prominently
in a monthly program guide that
will be distributed through national
record stores and in radio, press,
and television ads.

Another 1-900 phone service of-
fering music news and interviews,
Hit Parader magazine’s Heavy
Metal Hotline, has been “flooded
with calls” since it began operating
earlier this year, according to the
publication’s editor in chief, John
Shelton Ivany.

Artist Developments is edited by
Steve Gett. Reporters: Chris
Morris (Los Angeles) and Moira
McCormick (Chicago).

Kick Rock. INXS lead vocalist
Michael Hutchence leads the
Australian band through the first of
three shows held March 18-20 at New
York’s Radio City Music Hall. (Photo:
Chuck Pulin)

Del-Lords Seek
1st Gommercial
Hit With Album

BY BRUCE HARING

NEW YORK If critics bought
more records, the Del-Lords
might well have two platinum al-
bums to their credit.

However, widespread media
support for the group has yet to
generate commercial success,
making the Del-Lords’ third Enig-
ma album, “Based On A True Sto-
ry,” their most crucial test.

Enigma launched its campaign
behind “Based On A True Story”
by servicing radio with the track
“Judas Kiss” two months ahead
of the album, disguising the au-
thors to avoid any preconceived
notions on the Del-Lords’ commer-
cial potential. Positive reaction to
that song may finally lift the Del-
Lords beyond cult status and into
the mainstream, according to Pam
Newman, Enigma’s national di-
rector of album rock radio.

“The song hooked people,”
Newman says. “A lot of program-
mers said it was great without
knowing what it was. And this al-
bum is more commercial than any-
thing they did before.”

“Based On A True Story” is the
first Del-Lords album totally un-
der Enigma’s control, a result of
the label’s split with EMI Ameri-
ca. Borrowing a page from anoth-
er Enigma act, the label hopes to
build the Del-Lords with the same
strategy used for the Smither-
eens, whose “Especially For You”
snowballed to gold status on a
slow-building single.

Ex-Dictator Scott Kempner co-
founded the Del-Lords in 1981
with bassist Manny Caiati, nam-
ing the band after the Three
Stooges’ director known for his
pie-throwing prowess. Drummer
Frank Funaro joined after audi-
tioning, while guitarist/singer
Eric Ambel signed on after a stint
with Joan Jett & the Blackhearts.

Press accolades blanketed the
first two albums, 1984’s “Frontier
Days” and 1986’s “Johnny Comes
Marching Home.”

The new album features guest
shots by Pat Benatar (in a duet
with Kempner on “Poem Of The
River”), Syd Straw, the Pandoras,
and Mojo Nixon as well as produc-
tion by Neil Geraldo, who also
turned the dials on the band’s sec-
ond album.

The Del-Lords treasure Geral-
do’s production skills, which
translate the guitars into the pow-
er sound featured on Benatar’s
later records.

“He’s a guitar guy,” Kempner
says. “To me, he has a production
style that harks back to Phil Spec-
tor’s or Brian Wilson’s wall of
sound, where you take a perfor-
mance and add things to it that
make it a record. I like it when the
music comes out like a fist instead
of a hand, and that’s his style.”

Geraldo, an admitted fan of the
Del-Lords’ roots rock, downplays
his role. “I just took their sound
and made it louder,” he says.
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LYLE LOVETT
MARY CHAPIN CARPENTER
The Bottom Line, New York

cOUNTRY SINGER/songwriter
Lyle Lovett, whose second MCA/
Curb album, “Pontiac,” has height-
ened the acclaim generated by his
self-titled debut, brought along His
Large Band to this March 14 show-
case, which drew a heavy press and
industry turnout. At times, Lovett’s
backing unit included three horns,
piano, stand-up bass, sit-down fiddle
and cello, and a female blues vocal-
ist in a traditional guitar/drums
country format. Thus, he was able
to reproduce live some of the most
eclectic recorded country music this
side of Merle Haggard.

But with so much variety (practi-
cally every pop style from the coun-
try swing of “Cowboy Man,” which
opened the set, to the bluesy “M-O-
N-E-Y,” which closed it), it was hard
to get a proper handle on the versa-
tile artist until the middle of the
show, when he stripped down to the
essentials. Here, tunes like the qui-
etly lovely “Waltzing Fool” from
his first album and the sorrowful ti-
tle track from his new album were
set off by sparser arrangements,
graced mainly by soft cello parts
and background bass and piano.

The brassier material went over
just as well though, as did Lovett’s
keenly ironic humor (he admitted
suffering seasickness while intro-
ducing “If I Had A Boat”). Howev-
er, his encore, ““Stand By Your
Man,” shouldn’t have gotten the
laughs it did, since it was beautiful-
ly sung with tongue out of cheek.

Mary Chapin Carpenter filled out
her opening half of this “young
country” bill perfectly. The Colum-
bia artist’s simple and straightfor-
ward delivery was a refreshing
change from showier country vocal-
ists, and her guitars-and-piano band
gave her “Hometown Girl” debut-
album material some much-needed
strengthening. JIM BESSMAN

JERRY HARRISON: CASUAL GODS
Club Bene, Sayreville, N.J.

THE NAME OF the band is not
Talking Heads. But Jerry Harri-
son’s roots definitely show.

Harrison’s Casual Gods solo proj-
ect was a funk machine at Club
Bene on March 16, a syncopated
brew of electronic beats with hints
of Third World music; in short, the
sound was pretty similar to that of
the percussive side of his home
band, Talking Heads.
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Most of the material may not be
targeted for commercial radio, but
Harrison, the Talking Heads key-
boardist/guitarist, can adapt to pop-
ular taste, as witnessed by the
crowd reaction to his album rock hit
“Rev It Up.”

Accompanied by a four-piece
rhythm section (which included
Talking Heads sideman Bernie Wor-
rell on keyboards) and two female
backup singers, Harrison alternat-
ed between keyboards and guitar,
his stage presence somewhat stiff
and taciturn for most of the night.
However, his gyrating backup band
did more than enough dancing to
keep the stage action flowing.

Harrison’s music is an invitation
to dance, heavy on the good-foot
sound of booming bass and drums.
The electronic riffing was broken
by occasional excursions outside the
beat, as on “Let It Come Down,”
highlighted by a hymnlike chorus,
and on the smooth synthesizer
break in “Song Of Angels.”

The aforementioned “Rev It Up,”
arguably Harrison’s most melodic
and accessible song, was the crowd
favorite. The Casual Gods band
kicked the laid-back feel of the re-
cording into high gear, turning the
song into a rave-up featuring sever-
al extended solos.

Changing gears on the encore,
Harrison brought out ‘‘She
Cracked” from his Modern Lovers
days, a neat switch from funk to
straight rock that neatly closed the
night. BRUCE HARING

SILoS
The Music Machine, Los Angeles

THE NEW YORK-BASED SILOS,
1987's darlings of the alternative
music set, played a frequently loud
but galvanizing show at the last of
their L.A.-area dates, drawing
cheers from a two-thirds-full house
of the curious (including several la-
bel a&r reps) and the cultish.

The quartet’s live sound is radi-
cally different from that heard on
its much-praised Record Collect al-
bums, which rely heavily on the
folkish textures of now-departed vi-
olinist Mary Rowell. On stage, the
Silos come out blasting, with guitar-
ists Walter Salas-Humara and Bob
Rupe raising gusts of six-string
noise. (In fact, the volume was so
high at times that the club’s sound-
man struggled to assemble a clean
mix, to little avail.)

The high-impact presentation
took nothing away from the home-
spun rockers heard on the albums
“About Her Steps” and “Cuba.” In
particular, the charming “Mary’s
Getting Married” and the walloping
“Get Back My Name” (from the re-
cent “Tennessee Fire” EP) crackled
with fresh energy. The group
brought the temperature down with
the semiacoustic “Margaret” and
showed unexpected wit on ‘“Porqué
No?” (“Why Not?”), sung in Span-
ish by Salas-Humara.

The formal set crashed to a close
with a pounding extended version of
“Tennessee Fire” that made com-
parisons between the Silos and the
Velvet Underground seem perfectly
sensible.

Although physically unprepos-
sessing on stage, the Silos stir up
enough wattage to set them apart
from the current crop of college ra-
dio faves. They bear close watching.

CHRIS MORRIS

AMUSEMENT BUSINESS®

XSCORE

TOP CONCERT
GROSSES

Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
MICHAEL JACKSON McNichols Arena March 24-26 $842,918 40,251 Fey Concert Co.
Denver, Colo. $22.50 sellout
BRUCE SPRINGSTEEN & THE E The Omni March 22-23 $741,218 2944 Concert Promotions/Southern
STREET BAND Atlanta, Ga. $22.50 seliout Promotions
STING The Forum March 20-21 $574,610 32,000 Pacificoncerts
Inglewood, Catif. $18.50 selfout Parc Presentations
FRANK SINATRA/SAMMY DAVIS Met Center March 22 $469,49%0 12,564 Rose Prods.
JR. Bloomington, Minn. $40/$30 17,000
BRUCE SPRINGSTEEN & THEE Pittsburgh Civic Arena March 20 $381,802 16,969 DiCesare-Engler Prods.
STREET BAND Pittshurgh, Pa. $22.50 sellout
BARRY MANILOW Las Vegas Hilton March 15-20 $340,235 9,407 in-house
Las Vegas, Nev. $40/$35 11,200
GRATEFUL DEAD The Omni March 24 $267,430 16,201 Concert Promotions/Southern
Atlanta, Ga. $17.50 seflout Promotions
Monarch Entertainment Bureau
DAVID COPPERFIELD Riverside Theatre March 17-20 $246,082 14,070 Joseph Entertainment Group
Milwaukee, Wis. $19.75/$15.75/$14.75/39.75 seflout
JOHN COUGAR MELLENCAMP San Diego Sports Arena Feb. 27 $234,562 12,679 Bill Silva Presents
San Diego, Calif. $18.50 sellout
DIONNE WARWICK Fox Theatre March 18-20 $211,402 11,225 Fox Concerts
BURT BACHARACH St. Louis, Mo. $22.90/$19.90/ 12,897 Steve Litman Prods.
$16.90/$10.90
STING San Diego Sports Arena March 22 $210,734 11,391 Bill Silva Presents
San Diego, Calif. $18.50 seliout
INXS Cobo Arena March 16 $208,408 11,909 Brass Ring Prods
PIL Detroit, Mich, $17.50 sellout
WHITESNAKE Frank Erwin Center March 18 $203,553 12,703 PACE Concerts
GREAT WHITE Univ. of Texas, Austin $17/315 sellout in-house
Austin, Texas
FRANK ZAPPA Nassau Veterans Memorial March 25 $200,150 11,000 Ron Delsner Enterprises
HOT TUNA Coliseum $18.50/$17.50 14,000
Uniondale, N.Y.
GEORGE STRAIT Tingley Coliseum March 19 $197,220 11,057 ACTS
K.T. OSLIN New Mexico State Fair $18 sellout Varnell Enterprises
Albuquerque, N.M.
BARRY MANILOW Fisher Theatre March 8-10 $196,090 18,012 Nedertander Organization
Detroit, Mich. $40/315 sellout
AEROSMITH Charlotte Coliseum March 25 $186,351 11,294 Cellar Door Prods.
WHITE LION Charlotte, N.C. $16.50 11,900
INXS Centrum in Worcester March 21 $182,943 11,388 Don Law Co.
PIL Worcester, Mass. $16.50/$15.50 seflout
GEORGE STRAIT Pan American Center March 18 $162,350 9,750 Varnell Enterprises
K.T. OSLIN New Mexico State Univ. $16.50 seflout
Las Cruces, N.M.
WHITESNAKE Lubbock Municipal Coliseum March 19 $160,890 10,380 Stardate Concerts
GREAT WHITE Lubbock, Texas $15.50 sellout PACE Concerts
RANDY TRAVIS/CONWAY TWITTY | Mississippi Coast Coliseum & March 26 $150,662 9,131 Special Moments Promotions
Convention Center $16.50 11,000 Jayson Promotions
Biloxi, Miss.
CONWAY TWITTY/GEORGE Franklin County Veterans March 19 $123,800 7,7% Jayson Promotions
JONES Memorial Auditorium $16.50 setlout
Columbus, Chio
RANDY TRAVIS/CONWAY TWITTY | Thibodaux Civic Center March 27 $123,437 7481 Special Moments Promotions
Thibodaux, La. $16.50 sellout Sayson Promotions
- WHITESNAKE Sun Dome March 24 $121,968 1,720 American Concerts
GREAT WHITE Univ. of South Florida $16.50 7,969 Magic Prods.
Tampa, fla.
ECHO & THE BUNNYMEN Open Air Theatre March 25-26 $106,700 6,725 Avalon Attractions
SCREAMING BLUE MESSIAHS San Diego State Univ. $18.50/$16.50/$14.50 8,354
San Diego, Calif.
INXS Patriot Center March 24 $102,937 5,896 Cellar Door Prods.
PiL George Mason Univ. $17.50 seliout
Fairfax, Va.
AEROSMITH Greensboro Coliseum Complex March 23 $101,030 6,534 Cellar Door Prods.
WHITE LION Greensboro, N.C. $16.50 10,438
KENNY ROGERS Greensboro Coliseumn Complex March 25 $97,581 6,276 North American Tours
FORESTER SISTERS Greensboro, N.C. $16.50 12,000
EXILE
RANDY TRAVIS/CONWAY TWITTY | Monroe Civic Center March 25 $94,694 5,738 Special Moments Promotions
Monroe, La. $16.50 7,500 Sayson Promotions
INXS Stabler Arena March 23 $85,776 5,325 Makoul Prods.
PiL Lehigh Univ. $16 setiout
Bethiehem, Pa.
THE SUPERCONSCIOUS WORLD Northern Alberta Jubilee March 7-10 $84,165 6,901 Al Johnson
OF REVEEN Auditorium $15.50/$13.50/$9.50 10,212
Edmonton, Alberta
DAVID SYLVIAN Massey Hall March 25-26 $74,744 4512 Concert Prods. International
Toronto, Ontario $20.50 4,800
STING Riverside Theatre March 1 $73,929 2519 Joseph Entertainment Group
Milwaukee, Wis. $29.75 seltout
GEORGE THOROGOOD & THE Fox Theatre March 22 $70,730 4,678 Chesapeake Concerts
DESTROYERS Atlanta, Ga. $14.75/313.75 sellout
Kiss Memorial Coliseurn Complex March 14 $65,835 4,107 Media One
ANTHRAX Portland, Ore. $16.50 9,000
ENGLEBERT HUMPERDINCK Mid-Hudson Civic Center March 15 $52,342 2,560 Magic City Prods.
PAM MADISON Poughkeepsie, N.Y. $21/819 3,000
THE SUPERCONSCIOUS WORLD Saskatoon Centennial Auditorium  March 11-13 $41,188 3,494 Al Johnson
OF REVEEN & Convention Center $15.50/$13/$10.50 5,545
Saskatoon, Saskatchewan
JOHN PRINE/BONNIE RAITT Celebrity Theatre March 24 $37,840 2,365 Evening Star Prods.
Phoenix, Ariz. $16 2701

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and
should be submitted to Kathy Vandercook in Nashville at 615-321-4275; Ray Waddell in Los Angeles at 21 3-852-5338; Louise Zepp in
Chicago at 312-236-2085; or Melinda Newman in New York at 212-536-5188. For research information contact Karen Oertley in Nashville

at615-321-4250.

46

www.americanradiohistorv.com

BILLBOARD APRIL 9, 1988



www.americanradiohistory.com

ETAILING

Music Buyers Gall For More Label Info

BY GEOFF MAYFIELD

LOS ANGELES Labels and dis-
tributors need to provide buyers
with more information about new
releases. That was the unifying call
from a diverse panel of purchasing
executives that addressed a March

NARM

13 seminar held
during the Na-
tional Assn. of
Recording Mer-
chandisers con-
H[pu"l vention.
The session—
titled ‘““‘Buying
Music ... Buy Computer, Buy
Choice, Buy Chance’’—featured
varied perspectives, since the as-
sembled buyers hail from different
marketing environments.
Moderator Lew Garrett, vice
president of purchasing for Came-
lot Music, and Bob Theisen, buyer
for Musicland, stock product for
mall-oriented chains. On the other
hand, Tracy Donihoo, director of
purchasing for Dallas-based Sound
Warehouse, and Wayne Ennes, Se-
attle-based district manager for
Tower Records, represent full-cata-
log operations. Wholesalers were
included, too, with Barney Cohen,
president of Sacramento, Calif.-
based Valley Record Distributors,
and Don Jensen, head buyer for Se-
attle-based rack Roundup Music.
These accounts obviously have
different approaches to buying
product, but the panel was unani-
mous in urging that labels provide
buyers with as much information as
possible before soliciting a title’s
first order.
Jensen said that presolicitation in-
formation provided by labels is

“generally poor”’ compared to other
industries. He added that the prob-
lem is “not widespread, but it hap-
pens too often.”

In this computerized age of desk-
top publishing, said Jensen, there is
little excuse for a lack of pertinent
information. The other panelists
agreed that prerelease data is cru-
cial when orders are determined, es-
pecially in the cases of new and de-
veloping artists. “There are times
we don’t have enough help,” said
Garrett.

Too often, the

Ennes, places buying responsibil-
ities at the store level. Each of its 50
stores has buyers who specialize in
different genres of musie, but the
store manager is ultimately respon-
sible for an outlet’s inventory lev-
els.

Minneapolis-based Musicland (616
stores) and Dallas-based Sound
Warehouse (108 stores) both utilize
centralized buying.

Musicland’s Theisen said the
chain’s retail-inventory-manage-
ment system provides buyers with a

sales history for

panel said, labels
provide little info
or nothing more
than an order
number and title.

“‘The music makes
a difference’

each act, with
some histories
dating back as far
as 10 years. From
that data, Music-

Cohen said that
one-stops in par-
ticular rely on presolicitation infor-
mation because such companies
make less margin than any other en-
tities in the product-flow chain.

Jensen and Theisen said that,
when possible, samples of new re-
leases will help answer a buyer’s
questions. ‘“Hearing the music
makes a difference,” said Theisen.

But Donihoo noted that some-
times ears are not enough. “I won-
der how many of us listened to Tif-
fany and bought enough,” said Don-
ihoo. “We're looking for the inside
poop.” _

Donihoo added that “catching the
buzz” on a new title is important
and recommended that distributors
provide their local branches with
more information.

Predictably, each of the panelists
cited different methods for how
they buy new product. West Sacra-
mento, Calif.,-based Tower, said

land buyers at-
tempt to deter-
mine growing or declining trends.
Ad support and concert tours are
other factors that the chain consid-
ers, he said.

Theisen said Musicland tries to
buy in enough stock to cover the
chain’s needs for the first four to
six weeks of a title’s life. Each
store’s initial spread depends on
that location’s rank and subclasses
for particular genres.

Sound Warehouse also relies on
an act’s past performance, although
Donihoo noted that the chain does
not have the comprehensive, com-
puterized data that Musicland has
compiled. Like Musicland, Sound
Warehouse pays close attention to
trends that are gaining favor with
the buying public.

Donihoo said that the chain sup-
ports all new-artist releases, adding
that it’s easier to gamble with new
artists marketed by major labels

since the volume of purchases
logged with majors allow for gener-
ally better returns situations.

Discounts and dating, however,
will not persuade Sound Warehouse
to boost quantities on its new-artist
orders, said Donihoo: “Guarantee
the product to me if you're really
excited.”

A question from the floor
brought the subject of special or-
ders to the fore. Many chains will
take special orders from customers
for titles that are not available in
stock at a specific store. However, if
that chain does not stock that title,
it can literally take months for that
title to flow through from the dis-
tributor. Often, by the time a store
calls the customer to report that his
order has arrived, he has found the
title at another store.

Musicland’s Theisen and Valley's
Cohen both surprised seminar at-
tendees with their companies’ solu-
tion to special-order woes.

In a recently installed program,
Musicland carries three copies of
every major-label title in its vast
warehouse. Theisen reported that
system allows the chain to turn a
store’s special order around within
a week.

“Wow, that’s an incredible sys-
tem,” said Garrett. Others were
startled, too, but then Cohen in-
formed the group that Musicland is
not alone in its full-catalog-ware-
house concept.

Cohen said that, similarly, Valley
stocks at least one copy of every
major-label title. He says his compa-
ny encourages the independent
stores and small chains that it sup-
plies to take special orders from
their consumers.

Retailers Tipped On ‘Turning On’ Biz

BY DAVE DIMARTINO

LOS ANGELES Retailers interest-
ed in stoking their business received
some intriguing tips—including ad-
vice on how to sell $3 product for
$34—during a seminar at the Na-
tional Assn. of Recording Merchan-
disers convention,
held here March
11-14.

Not every tip
heard at the
March 12 session
was entirely ap-
plicable to the
record business, however. At the
seminar, titled “Turn On The Store
... Not Just The Lights,” represen-
tatives of both The Limited clothing
chain and Waldenbooks were
among those sharing ideas and busi-
ness methodologies with retailers;
the $31 markup mentioned at the
seminar, in fact, was for a T-shirt
manufactured in Sri Lanka. Regard-
less, after three speakers and an ex-
tensive video presentation, dealers
were provided with ample food for
thought regarding practical product
display.

Opening with a slide show titled
‘““Music Merchandising: A Look
From Within,” featuring various
display methods, the presentation
swiftly moved into a look from with-

out and incorporated comments
from three speakers not directly re-
lated to the music-retail field.

Loreen Maxfield, Midwest district
manager in Chicago for The Limited
Express—a division of The Limit-
ed—told the audience her chain has
tripled in size in the last five years,
largely by succeeding in selling cus-
tomers “the certain life style they
would like to lead.” Maxfield began
her presentation by holding up a
wrinkled T-shirt and asking audi-
ence members how much they’d pay
for it; after revealing it cost $3, she
flashed a slide of a male fashion
model wearing the same T-shirt and
announced, “You can get a custom-
er to pay $34 for it.”

Maxfield said two significant rea-
sons for the rapid growth of both
The Limited and The Limited Ex-
press—the company’s newer, Euro-
style division that is “more on the
international cutting edge,” she
said—are its display tactics and its
focus on customer perception. More
bluntly, she said, The Limited de-
pends on “enhancing our custom-
er’s perception of what our mer-
chandise is worth.”

Maxfield pointed to such store
policies as pricing identical mer-
chandise differently depending on
whether it is stocked in the men’s or
women’s sections (men’s shirts

should cost more, she said); naming
merchandise according to theme
(the color red became “rangoon,”
the color purple “barcelona’” in one
campaign) to enhance fashionability
and value; and stocking ‘“hot prod-
uct” in front of the store and mark-
downs on the side or in the back of
the store. In short, declared Max-
field, “We tell the customer what

we want them to buy.” As a result,
she said, the company has expanded
from 430 to 2,700 stores and enjoyed
an increase in gross sales from $365
million to $3.14 billion in just five
years.

Speaking on book merchandising,
Ken Bostic, Pacific states regional
director for Waldenbooks, let the

(Continued on page 56)

GD Key At New N.Y. Outlet

High-Income Consumers Targeted

BY HANFORD SEARL JR.

BUFFALO, N.Y. Record Theatre
has spent $1 million to open and stock
a new store that will emphasize com-
pact disks.

The store, located in Williamsville,
N.Y., a suburb of Buffalo, is the
chain’s third. The 8,000-square-foot
outlet includes a 3,800-square-foot
video-store section that faces traffic
near major exits from and entrances
to New York State Thruway 290.

“We tried a different angle here,
with more CD product, neon logos of
major record labels, a minimum of
display posters, open space, and a 30-
speaker sound system,” says Lenny
Silver, owner and president of Rec-

ord Theatre's parent company,
Transcontinent Record Sales. “This
store caters to a more sophisticated,
high-income crowd.”

According to Silver, CDs account
for 55% of the store’s sales, compared
with 22% for cassettes and 23% for
LPs, 45's, and 12-inch product. Acces-
sory items for related product lines
also are available.

The $800,000 music inventory’s lay-
out features rock, soul, and jazz LP
racks to the left of the store’s cashier
counter, with CD product stationed
to the right of the entrance. A best
seller section and a large classical se-
lection—Dbigger than that at either of
the chain’s other two Buffalo out-

(Continued on page 50)
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1IN
based International Council of Shopping Centers —
will huddle April 11-13 on Capitol Hill with members of « POP
‘ Congress. Among the issues to be discussed are taxes = | =185 ™
and asbestos in commercial buildings. i S ; = Compiled from a national sample of retail sales reports.
K 2| % | £ | ¢ |ARTIST
‘ IDS KNOW: That’s the ICSC drug and aleohol abuse = 5 o~ z | TITLE LABEL & NUMBER/DISTRIBUTING LABEL
awareness campaign set for April 23-30 in the nation’s *% NO.1 % &
. shopping centers. While in Washington, ICSC members SOUNDTRAC .
by Earl Paige will inaugurate the Kids Help Awards dinner honoring 1412 DIRTY%ANQSG ReAGuoB 2R
first lady Nancy Reagan. TALKING HEADS -
GoMBOS DISTRIBUTOR: The compact disk boom is Zl & L= 1'%l Nakep SIREITLY 22565 4/MARNER BROS
transcending the record business, ir] which CD made so BIG IS BIGGER: Harmony House is doubling the size 5 ) 7 s | ROBERT PLANT AT
much news during the recent National Assn. of Re- of some of its stores around Detroit, taking the Far- NOW AND ZEN
cording Merchandisers convention. Reports have gi-  mington, Mich., unit up to 3,800 square feet in a $100,000 a | 3 | 9 | 3 | THEBEATLES oo o0n
ant video wholesaler Commtron Corp. now displaying  remodeling program. PAST MASTERS, VOL I
compact disks in all 16 of its showrooms—but shipping s . 2 o 2, | 21 | GEORGE MICHAEL SR
only out of Denver and New York. The move is said to MALL IS SMALL: This column’s invitation to submit FAITH
be a reflection of more and more video-specialty stores  examples of small-size stores finds Dave Rice, owner of 6 6 | 12 | 3 | THEBEATLES TEIELG2CTS
adding the product. CDealer, Davis, Calif., touting his 700-square-foot store PAST MASTERS, VOL |
c but adding, “For one year starting October 1984, I oper- 7 5 3 | 21 | INXs ATLANTIC 2-81796
ATALOG, CATALOG: The various new CD price poli-  ated out of a pickup truck and one room in my house.” KICK
cies announced at NARM “are going to give us a lot bet- s 8 g 7 | 30 | MICHAEL JACKSON EPIC EK 40600/E.P.A
ter catalog selection in various price points,” says Ned MALL CAN BE BIG: At least this is the way it BAD
Berndt, vice president of the five-store Miami chain Q sounds for Mark Kaufman and Howard Axe, partners 9 | 10 | 19 | 5 | TERENCE TRENT D’ARBY COLUMBIA CK 40964
Records & Video and a newly elected member of in 3-year-old Mark’s Compact Shop in Cleveland’s INTRO. THE HARDLINE ACCORDING TQ TERENCE TRENT D'ARBY
NARM'’s board. Q will feature six price points ranging  downtown Old Arcade. Axe estimates the store’s square 10| 11| 15| 3 | SOUNDTRACK RCA 6965-2R
from $5.99 to $11.99. Being prepared are 50 linear feetof  footage at 380, “but we have a 13-foot-high ceiling,” he MORE DIRTY DANCING
bin exposure under the banner Discount Discs. Even adds. “We have 12,000 pieces of product crammed in nl s 5 | 24 | STING A&MCD 6402
though product will continue to be displayed in regular here. We sell 2,500-3,000 pieces a month [front-line is - - NOTHING LIKE THE SUN
shelf fashion, it will be featured again in the special dis-  $12.99 on pop, $13.99 on classical, each of which accounts 12| 131 10| 8 | SOUNDTRACK AGMCD 3913
play, grouped alphabetically according to the artist’'s for 35% of the store’s sales]. We have everything. With GOOD MORNING, VIETNAM
name, not by price. “People don’t shop for price; they Mark and me, it's a hobby gone amok,” says Axe, 29 1B 12| 11| g | JAMESTAYLOR COLUMBIA CK 40851
shop artists,” says Berndt. (Kaufman is 40). Axe says the store merchandises cov- NEVER DIE YOUNG
ers only in “clear plastic bags we had manufactured for 1@ | 14| ¢ | 31 | JOHN COUGAR MELLENCAMP MERCURY 832 465 2/POLYGRAM
NAIRD NOTES: One-stops continue to talk up the Na- us with cardboard stiffeners.” The latest venture is a 'LONESOME JUBILEE
tional Assn. of Independent Record Distributors &  wholesale wing that will necessitate larger quarters. 15 | 18 | 14 | 4 | KINGDOM COME POLYDOR 835 362-2/POLYGRAM
Manufacturers confab, set for May 11-15 at New Or-  “We're calling it T.B. Working,” says Axe. Deadpan, KINGDOM COME
leans’ Monteleone Hotel. The latest one-stop to sign up  he adds that the T.B. stands for “This Beats.” 16| 16| 8 g | DAVIDLEE ROTH WARNER BROS. 2-25671
is Scott’s One-Stop Records, Indianapolis. SKYSCRAPER
Tell us about your bzg deals. Call Earl Paige at Re- 17 19 16 8 ORIGINAL LONDON CAST POLYDOR 831 273-2/POLYGRAM
SHOPPING SUMMIT: Members of the New York-  tail Track: 213-273-7040. PHANTOM OF THE OPERA
18 17 17 25 BRUCE SPRINGSTEEN COLUMBIA CK 40999
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19 22 . 2 BILLY OCEAN JIVE ARCD 8495/ARISTA
TEAR DOWN THESE WALLS
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WHEN YOU THINK OF TOKYO Japanese compact disk In value terms, the growing ARESIELORBE STRUCT O
production in January totaled  disparities between carriers are | | 22 | 21 | 18 | 34 352%;'?“ MERCURY 830 675 2/POLYGRAM
DIVIDER CARDS 4.42 million units—more than the  even more apparent. CD produc- -
combined total for singles and vi-  tion for the month had a total val- B |27 | a6 ?::‘EECD O’CONNOR ENSIGN 2-41612/CHRYSALIS
g o ION & THE COBRA
T""NK UF GOPHER nyl albums—as the domestic ue of $762.9 million, up 30% over
market shifted decisively to the  the January 1987 figure. It ac- 2 NEW) | 1 é%',‘\muﬁgﬁr{],\mm STORM GEFFEN 224172
laser-read format.. counted for almost 50% of GEORGE HARRISON DARK HORSE 2-25643/WARNER BROS.
FOR A FREE Both LP and singles produc-  $149.37 million—the total value | | 2 | 25 | 20 | 21 | 2" O CE '
CATALOG CALL tion dropped, to 978,000 and 2.83 of all disk and tape manufactur- TIFFANY
anne o o g g b 26 29 30 14 MCA MCAD 5793
million units, respectively. By ing in Japan in January. TIFFANY
800/648-0958 contrast, CD output jumped 40% LPs and singles together ac- PINK FLOYD o
= 27 24 23 29 LUMBIA CK 40599
GOPHER when compared to the January counted for $237 million (dOWn A MOMENTARY LAPSE OF REASON
PRODUCTS 1987 total. Prerecorded-tapt} pro- 31%), and cassettes accounted for 0 | 22 | 8 | RICKASTLEY o
duction was up 5% to 5.12 million. (Continued on page 50) WHENEVER YOU NEED SOMEBODY
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CD Jewel Boxes

CD packaging
from Filam for
1,2,30r4
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from stock;
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compatible.
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a  AVAILABLE IN SINGLE BOX AND MULTIPACK CASE
{FOR 2 CDs, 3 CDs AND 4 CDs)
a  COMPETITIVE PRICE WITH PROMPT DELIVERY

Filam
National Plastics

= 13984 S. Orange Ave. 1200 N. Street
VIVA MAGNETICS LIMITED Paramount, CA %0723 Suite 504
16th FL. E on Fty Bidg.. 14 Wong Chuk Hang Road, Hong Kong. (213) 630-2500 Lincoln, NE 68508
FAX: (213) 308-0712 (402) 435-5005

TLX: 75106 FNPIUD

Tel: 5-530285 Telex: 83234 VIVA HX FAX: 852-5-8731041

FAX: (402) 435-4722
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Attomey Wams
Gonfahgoers On
Wrongful Firing

NEW YORK Though his remarks
were nonindustry specifie, attor-
ney Allen G. Siegel offered several
useful tips on manning a staff in
his National Assn. of Recording
Merchandisers seminar “How To
Hire And Fire . ..

And Stay Within
Hn“ The Law,” held
March 12 and re-
peated March 14
n[FﬂnI during the trade
et 2 SSOcCiation’s an-
nual convention

in Los Angeles.

To a half-full hall, Siegel pre-
sented actual-case scenarios of
workers being fired and later win-
ning lawsuits against their former
employers for wrongful dismissal.
He then outlined steps that man-
agement can take to safeguard it-
self against such occurrences.
Among Siegel’s main points:

e Be very careful of the lan-
guage in employee handbooks. Ac-
cording to Siegel, they are now le-
gally considered implied contracts.
Thus, he said, phrases like “If you
do a good job, you don’t have to
worry about being fired”’ should
be avoided.

e Probationary periods should
be used sparingly because they of-
ten backfire. ““The vast majority of
courts say that probationary peri-
ods have exactly the opposite ef-
fect,” said Siegel. “If [an employ-
ee] has a 90-day period, then on the
91st day he is a permanent employ-
ee and you really have to justify
his termination.”

e Have ‘‘concrete’ employee
rules. ““Rules should be fair and
clear and applied consistently,”
said Siegel. Employers are fre-
quently found to be at fault by the
courts not because they dismissed
someone without just cause but
because another employee in a
similar situation was shown more
leniency.

e Finally, Siegel advised that all
“personnel actions’ be written and
that employees be required to ac-
knowledge such notices.

JEAN ROSENBLUTH

Star CD Fluid
Treats Hurt
Vinyl Records

Damaged vinyl records can be
repaired, according to Star CD,
by applying its restorative
Seratch Fixer, which “‘lifts
trash up out of the grooves and
lays down a dry protective film
of extreme high lubricity.” The
fluid is applied with a cotton
swab.

A bottle with enough Scratch
Fixer to treat 13 records retails
for $5.95, and a 100-record
treatment goes for $24.95.

Contact 216-793-9955 for
more information.

If you think thisis all
Discwasher sells,

Our D4+™ record care system set the standard tor home
entertainment care products back in 1971, So it’s no great

surprise that as the industry advanced, so did our product line.

We now make CD cleaners, and CD storage systems.
Tape deck cleaners and tape deck demagnetizers. Wet and
dry video head cleaners. Cable TV, VCR adapter Kits.
Audio/Video connectors and cable. Even a surge
suppression device to protect your customers trom too
much power.

And we still make our D4+™ record care system, a
stylus care system, an antistatic gun, antistatic mats, and
special record protecting sleeves, for that profitable,

|
Iﬁ E

= g e HONAEFNY LGl
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E0 MEADLCLEAMER

oure not cleaningu
! likeyou shouldg y

increasingly novel item. The vinyl LP.

Sure, you can still make a lot of money just by stocking
our record care products. But by carrying our other high
profit margin accessories, vou 'l clean up even more.

If you want to learn more about our company and prod-

ucts write Discwasher, Inc., Department 4, 4310 Transworld Rd.,

Schiller Park, Hlinois 60176. Or call Ed Maty at (312)) 678-9600.

w=discwasher

for sparkling performances.
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GD KEY AT NEW RECORD THEATRE STORE

(Continued from page 47)

lets—anchor the CD section.

New 45s and sale-priced LPs are
situated directly in front of the store
counter, where stamp books are giv-
en to customers. These books are
stamped each time a customer makes
a purchase, and when the book is

filled the customer receives a dis-
count on a future purchase.

The video store has a separate en-
trance. Its video club has about 8,000
members and does not charge dues.
The store rents more than 8,000 titles
at $1.99 each. Manager Steve Silver,

America’s Largest
CD Distributor
HERE’S WHY:

e PRICE—Low everyday prices, incredible weekly sales.
® FILL—Best fill in the industry.

e SERVICE—100% computerized inventory. The order you
place is the order you get. No disappointments!!

No surprises!!

e DELIVERY —guaranteed 1-2 day delivery anywhere
in the US. at no extra charge to you.

CALL NOW for our spectacular catalog of
THOUSANDS of CD’s ACTUALLY IN STOCK!!

New York Los Angeles
(242) 547-3737 Toll Free (213) 388-9834
Connecticut (800) 826-0079 FAX
(203) 798-65%90 DEALERS QLY (203) 798-8852
MINYLWENDORSﬁ’OO

Detroit’s premier one stop to service all your music needs.

Shipping M|, OH, IN, IL, IA & WI - OVERNITE!
Delivering the best for less. Featuring a fantastic selection of:
45's ¢ Cassettes ® Albums e 12" Singles ¢ Compact Discs

TDK/Maxell Record Care Accessories ® Fixtures
We are a Full Service Wholesaler ® Rack Jobber ¢ One Stop

Weekly Deals ® Specials ® Fully Computerized
Volume Discounts & Catalogs Available.

VINYL VENDORS TOO!
21421 Hilltop, Unit #1
Southfield, M1 48076

(313) 357-7800

Natl. WATTS: 800-338-9210
FAX: (313) 357-4159

Complete Advertising,

SPECIALS-DEALS-DISCOUNTS-SPECIALS-DEALS-DISCOUN TS -SPECIALS-

RECORDS, TAPES

& COMPACT DISCS |

it

JERRY BASSIN, INC.

15960 NW 15th Ave, Miami, FL 33169

Telex #825580 JAYBE UF
Fax #(305) 621-0465
Fax #{305) 621-6356

WHCLESALIE -
AND DISTRIZUTCRS

NIZSTCP

LARGEST SELECTION OF COMPACT DISCS— WE STOCK OVER 11,000 TITLES
ALL MAJOR AND INDEPENDEMNT LABELS » FANTASTIC FILL = DYNAMITE PRICES!
SAME DAY SERVICE » WE EXPORT WORLDWIDE!

CALL COLLECT FOR QOUR CATALOG AND MORE INFORMATION- ASK FOR BRUCE

CALL COLLECT (305) 621-0070

Lenny’s son, says the video store’s
dollar volume is 90% rental and 10%
sales.

Six IBM-25 computer terminals
help speed customer service, and
four overhead Proton VT-210 moni-
tors allow screening of video product.
Because of customer demand for
more product, the video section is be-
ing expanded to 6,000 square feet,
Steve Silver adds.

“We're currently looking at anoth-
er lcoation here in Buffalo and in oth-
er cities, and they will contain a re-
gional video store outlet like this,”
says Lenny Silver.

According to Wayne Zagan, man-
ager of the Williamsville Record The-
atre, prerecorded music customers
visit the video store more often than
video customers visit the music store.
He adds that the store’s yuppie cus-
tomer base disregards pricing, which
reflects the affluence of the neigh-
borhood that surrounds this store.

Record Theatre’s standard CD
prices run from $12.95 to $14.95; spe-
cials prices are $7.99 and $10.99. LP
and cassette product usually has an
$8.98 shelf and a $5.99 specials price.

Lenny Silver is president of the lo-
cally owned independent label Am-
herst Records, which currently mar-
kets Doc Severinsen & The Tonight
Show Band, teenage singer Glenn
Medeiros, and the jazz group Gama-
lon.

Featuring a deeper catalog of se-
lections and special orders, Record
Theatre ships its product direct to
stores. Silver calls it a freestanding-
store concept.

The chain’s new outlet opened in
November. It joins 17 other Record
Theatre stores that Silver owns in
Philadelphia; Rochester and Syra-
cuse, N.Y.; Cleveland, Cincinnati, and
Akron, Ohio; and Baltimore.

Discwasher
Dehuts Gables

Discwasher has reintroduced
to the retail market its 4- and 5
meterlong Gold-Ens connector
cables. These units feature gold-
plated ends, copper conductors,
and age-resistant insulation.

Displayed in clam-shell pack-
aging, the longer cable retails
for $19.95 and the shorter for
$17.95.

Contact: 312-678-9610.

GD OUTPUT UP IN JAPAN

(Continued from page 48)

$52.79 million (up 1%).

The Japan Phonograph Record
Assn. statistics also cover video
software output. They show that
669,000 videodisks were pro-
duced in January, 15% more than
in the same month last year, with
a value of $33.74 million (up 7%),
while 483,000 videocassettes
were made, 124% more than last
year, with a value of $26.03 mil-
lion (up 68%).
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TOP MIDLINE ALBUMS..

THIS WEEK
4 WKS, AGO

WKS, ON CHART

Compiled from a national sample of retail store
and one-stop sales reports.

ARTIST TITLE

LABEL & NUMBER/DISTRIBUTING LABEL

[
N

& NO. 1T *

LED ZEPPELIN  ATLANTIC SD-19129 (1971) (CD) 21 weeks at No. One

LED ZEPPELIN IV
—————

240

ELTON JOHN  Mca 1689 (1974) (CD)

ELTON JOHN'S GREATEST HITS

232

AEROSMITH  coLumBIA PC-36865 (1980) (CD)

AEROSMITH'S GREATEST HITS

72

THE EAGLES  ASYLUM 6E-105 (1976) (CD)

GREATEST HITS 1971-1975

76

AC/DC  ATLANTIC SD-16018 (1980) (CD)

BACK IN BLACK

PATSY CLINE mcA 12 (1973)
PATSY CLINE'S GREATEST HITS

37

U2  ISLAND 90127/ATLANTIC (1983) (CD)

UNDER A BLOOD RED SKY

41

WHITESNAKE  GEFFEN GHS 4018/WARNER BROS. (1984) (CD)

SLIDE (T IN

W 0| ~N| | | & W N
~

10

JAMES TAYLOR  WARNER BROS. BSK-3113 (1976)
GREATEST HITS

[y
(-]
w

108

STEVE MILLER CAPITOL SN-16321 (1978) (CD)

GREATEST HITS 1974-1978

[
f=—s

11

FLEETWOOD MAC  WARNER BROS. BSK-3010 (1977} (CD)
RUMOURS

b
N

12

PHIL COLLINS  ATLANTIC SD-16029 (1981) (CD)

FACE VALUE

—
w

13

LED ZEPPELIN  ATLANTIC SD-19127 (1969) (CD)

LED ZEPPELIN i

s
-3

14

238

ELTON JOHN  MCA 1690 (1977) (CD)

ELTON JOHN'S GREATEST HITS VOL. It

[y
[2,]
—
w

21

INXS  ATCO 81277-1 (1985)

LISTEN LIKE THIEVES

—
(-2

26

112

MEATLOAF  ePiC PE-34974 (1977) (CD)

BAT OUT OF HELL

it
~4
=

17

CREEDENCE CLEARWATER REVIVAL  FANTASY CCR-2 (1976)
CHRONICLE (THE 20 GREATEST HITS)

[y
(- -]

25

52

YAZ  siRe 23737 (1982) (CD)

UPSTAIRS AT ERIC'S

—
w

17

37

SEX PISTOLS  WARNER BROS. 3147 (1977)
NEVER MIND THE BOLLOCKS,HERE'S THE SEX PISTOLS

N
(—]

19

41

THE RIGHTEOUS BROTHERS  VERVE 5020 (1967)
GREATEST HITS _

N
3

18

41

LED ZEPPELIN  ATLANTIC 19126 (1969) (CD)

LED ZEPPELIN |

N

28

3

LED ZEPPELIN  ATLANTIC 7255 (1973) (CD)

HOUSES OF THE HOLY

23 (21

76

SOUNDTRACK  mca 3046 (1978)

ANIMAL HOUSE

24 |31

198

STEPPENWOLF  DUNHILL 50135/MCA (1973) (CD)
16 GREATEST HITS

25 |32

CROSBY, STILLS, NASH & YOUNG  ATLANTIC SD-19119 (1974) (CD)

SO FAR

26 |3

37

GRATEFUL DEAD  WARNER BROS. 2764 (1974)
THE BEST OF/SKELETON'S FROM THE CLOSET

27 |18

246

STEELY DAN  ABC 1006 (1977) (CD)

AJA

28 |33

BRUCE SPRINGSTEEN  CcOLUMBIA PC-32432 (1973) (CD)
THE WILD, THE INNOCENT & THE E STREET SHUFFLE

13

PINK FLOYD coLumBiA 37680 (1981)

A COLLECTION OF GREAT DANCE SONGS

30 |24

VAN MORRISON  WARNER BROS. 1835 (1970) (CD)

MOONDANCE

31 (27

13

TRAFFIC  ISLAND 9306/ATLANTIC (1971)

LOW SPARKS OF HIGH HEELED BOYS

32 |

SOUNDTRACK  COLUMBIA SC 40549 (1986)

TRICK OR TREAT

240

THE WHO  DECCA 79182/MCA (1971) (CD)

WHO'S NEXT

34 |RE-ENTRY

THE MOODY BLUES  DERAM 18012/POLYGRAM (1968)
DAYS OF FUTURE PASSED

35 |39

AC/DC  ATLANTIC 19244 (1979)

HIGHWAY TO HELL

36 |30

CREAM RSO 811639-11/POLYGRAM (1983)
STRANGE BREW (THE VERY BEST OF CREAM)

37 138

THE WHO  mca 5408 (1982)

THE WHO'S GREATEST HITS

CHICAGO  COLUMBIA PC-33900 (1975) (CD)

CHICAGO IX - GREATEST HITS

39 |35

THE STYLISTICS  AvCO 69005/AMHERST (1975) (CD}

THE BEST OF THE STYLISTICS

INXS  ATCO 90160/ATLANTIC (1984)

THE SWING

(CD) Compact disk available.
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| ToP COQNTEMPORARY JAZZ ALBUMS-

Indies

BY JEAN ROSENBLUTH

FOR WHOM THE BELL TOLLS:
Several indie labels are venturing
where the majors fear to tread: A
handful of small logos are turning
out product in all configurations ex-
cept LP—and for some of the jazz-
oriented ones, that includes digital
audiotape.

“It seems to just be beginning,”
says Sue Max, the domestic inde-
pendent buyer for Important.
“Three months from now I'll proba-
bly have a list of 20 or so labels that
have abandoned the LP.” One of the
first rock indies to take the plunge
is Charlotte, N.C.-based Triapore,
which recently issued the Sponge-
tones’ Beatles-esque “Where-Ever-
Land.”

“Largely for financial reasons,
we couldn’t do all three configura-

Phasing OQut LPs?

tions,” says the label’s Jamie Hoo-
ver. “‘Cassettes were a way to get to
the inexpensive buyers, and the
compact disk was the other end of
the stick—we wanted to get a real
good piece of product out there.
And from a reorder standpoint, the
CD is less costly than vinyl.”

kRS ROUTE

Another reason Hoover chose to
forgo the LP rather than the CD is
the latter’s promotional value—in
more ways than one. “We did a big
mailing to college radio,” he says.
“The CD was a lot more impressive
and cheaper to mail out than the LP.
We were afraid that not everyone
would have the facilities to play

ALBUM
RELEASES

The following configuration ab-
breviations are used: LP—album;
EP—extended play;, CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set ap-
pear within parentheses follow-
ing the manufacturer number.
o=Simultaneous release on CD.

POP/ROCK
JEAN BEAUVOIR
Jacknifed

& LP Columbia BFC-40910/NA
CA BCT-40910/NA

BLUE MODERNE
Where Is Love

& LP Atlantic 81807-1/NA
CA 81807-4/NA

BOY WHITE

Do We Connect

& LP RCA 6880-1/NA

CA 6880-4/NA

CHEAP TRICK

Lap Of Luxury

& LP Epic FE-40922/NA

CA FET-40922/NA

DRIVIN' 'N' CRYIN’
Whisper Tames The Lion
& LP Isiand 90699-1/NA

CA 90699-4/NA

TIM FINN

Big Canoe

LP Virgin America 30879-1/NA
CA 90879-4/NA

ART GARFUNKEL
Lefty.

& LP Columbia FC-40942/NA
CA FCT-40942/NA
JOHNNY HATES JAZZ
Turn Back The Clock
LP Virgin America 90860-1/NA
CA 90860-4/NA

JESSE JOHNSON
Every Shade Of Love
@ LP A&M SP-5188/NA

CA CS-5188/NA

JUNIOR

Sophisticated Street

& LP London 828083-1/NA
CA 828038-4/NA

BILLY OCEAN
Tear Down These Walls

& LP Jive JL9-8495/NA
CA JC9-8495/NA

ORCHESTRAL MANOEUVRES IN THE
DARK
The Singles

& LP ALM SP-5186/NA
CA CS-5186/NA

POINTER SISTERS
Serious Slammin’

& LPRCA 6562-1/NA
CA 6562-4/NA

SLAVE RAIDER
Take The World By Storm

& LP Jive 1088-1/NA
CA 1088-4/NA

SMITHEREENS
Green Thoughts

& LP Enigma/Capitol C1-48375/NA
CA C4-48375/NA

JO-EL SONNIER

Come On Joe

& LP RCA 6374-1/NA
CA 6374-4/NA

TREAT HER RIGHT
Treat Her Right

& LP RCA 6884-1/NA
CA 6884-4/NA

TINA TURNER
Tina Live In Europe

& LP Capitol C1-90126/NA
CA C4-90126/NA

JAZZ/NEW AGE

DAVE BENDIGKEIT QUARTET
Thoughts Of A Gentleman
& LP Quartet Q-1002/$9.98

LEE EDWARDS
Shades Of Love
LP AR 6081-1/NA

TED GIOIA TRIO

The End Of The Open Road

& LP Quartet Q-1001/$9.98

KIP HANRAHAN

Days And Nights Of Blue Luck Inverted

& LP Pangaea PAN-42137/NA
CA 42137/NA

KIP HANRAHAN
Vertical’s Currency

& LP Pangaea PAN-42136/NA
CA 42136/NA

MARK LEWIS QUARTET
In The Spirit

& LP Quartet Q-1003/3$9.98
ASTOR PIAZZOLLA
Tango Zero Hour

@& LP Pangaea PAN-42138/NA
CA 42138/NA

TIM STORY

Untitled

& LP Lost Lake Arts LL 0094/$9.98

CA LT 0094/$9.98

VARIOUS ARTISTS

Conjure: Music For The Texts Of Ishmael
Reed

& LP Pangaea PAN-42135/NA
CA 42135/NA

them, but this seems to be the year
that all the college stations bought
CD players.”

Jazzline, a new label under the
Delta Music umbrella, releases its
product in three configurations—
but that includes DAT, not LP. Of
course, it is less remarkable when a
jazz or classical label, whose cus-

STILL LIFE (TALKING)

tomers are often audiophiles, for- 8
sakes vinyl. Surprisingly, aficiona- 7 NORTHERN NIGHTS
dos of another type of music are g
also abandoning the LP in droves, 5
says Max: “On hard rock and metal 10
releases, I'm selling about 10-1 cas- 5T BETWEEN US
sette to LP. It seems to be only the 1 53001 MC
R.EM.ish type of crowd that still | | NAT STATES
wants records on vinyl.” ‘ 12

For that reason, Max advised just | |, o — RTRAIT
such a band, Washington, D.C.’s 13 1197 NY G. &7 sri@nfiff <aov oo

Gray Area, not to give up on the LP
just yet when it called her with
plans to go CD and cassette only
with its April release. “But who
knows,” she says. “They’re definite-
ly at the forefront of a trend.”

l
I
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SEEDS & SPROUTS: A benefit
concert for Alligator artist Koko
Taylor and her band, who were in-
jured in a van accident earlier this
year, was scheduled to take place
Sunday (3) at Chicago’s Riviera
nightelub. On the bill: Robert Cray,
Albert Collins, and Kim Wilson of
the Fabulous Thunderbirds . . .
HighTone’s Joe Ely picked up five
awards at the recent Austin Music
Awards show.

JASIL BRAZZ

e STORIES WITHOUT WORDS
RANT  Gala 13 9002 POLYGRAM (CD

@ NEW}? GAMALON  AMHERST AMH 3318 (CD;

™
On RB. records, cassettes & compact discs.
A product of The Moss Music Group, Inc.

To get your company's new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.

L L B O A R D

M AKETRSS

HIT

Billboard Whatever Your

14

Tracks The Product,

Whole FAc Billboard

Hit Making Covers Your

Process In OF THE WEEK Market!

Music And

Video ! 61%"* OF BILLBOARD’S Over 180,000*

RETAIL SUBSCRIBERS
CARRY VIDEO
ACCESSORIES

readers
every week!
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More Scenes From NARM:
Awards, Stars, and Parties

Trade Group Turms 30 In Style
Gentury Plaza, L.A.; March 11-14

Tie One On. After Russ Solomon, left, chief of Tower Records and outgoing
NARM president, passed the trade group’s gavel to his successor, Frank
Hennessey, president of Handleman Co., Hennessey responds by adding one of
his “favorite ties” to Solomon’s infamous tie collection.

Platinum Pius. Triple-platinum star
Tiffany made a surpise appearance
during MCA's sales pitch and
accepted a NARM best-seller award
in the new-artist category.

Deadly Lita. At Tower Recards’ invite-only soiree, RCA artist Lita Ford is
flanked by two guys named Ray—Ray Gianchetti, left, NARM director of
creative services, and Ray Paul Klimek, advertising coordinator for Norwalk
Record Distributors.

Barney's Bragging Rights. Barney
Cohen, left, president of Sacramento,
Calif.-based one-stop Valley Record
Distributors, receives the NARM
wholesaler-of-the-year award from
Pete Jones, president of BMG
Distribution and chairman of NARM’s
Manufacturers Advisory Committee.

Musicland's Winning Group. Chain president and chairman Jack Eugster
brought his whole crew on stage to accept Musicland's retailer-of-the-year
trophy from Pete Jones, chairman of NARM'’s Manufacturers Advisory
Committee. Shown, from left, are Bob Henderson, senior VP and general
merchandise manager; Jones; Gary Ross, executive VP of merchandise,
marketing, and distribution; Arnie Bernstein, executive VP of operations; Paula
Connerney, vice president of stores, Western division; Frank Viropal, ¥YP and
general manager of video ventures; Dick Odette, VP of software merchandising;
Larry Gaines, senior VP of stores, Eastern division; and Eugster.

Jackie’s Jokes. Jackie Mason wasn't

in the auditorium when his best-selling
comedy album award was announced
at NARM's closing-night banguet, but
he made up for lost time with a hilarious
and weli-received acceptance speech
that tackled—among other topics—
money that he loses to home taping.

x

Tracie's Turn. Capitol rookie Tracie
Spencer delivers one of the three
songs that she showcased from her
self-titted debut album during CEMA's
product presentation.

Two Straight. Manhattan superstore complex J&R Music World wins the retailer-
of-the-year award in the small-retailer category for the second consecutive year.
Co-owner Rachelle Friedman accepts from Pete Jones, president of BMG
Distribution and chairman of NARM's Manufacturers Advisory Committee.

b 4

The Way It Was. RCA's Bruce
Hornsby, a winner in last year's NARM
best-seller awards, performec during
the 1988 hest-seller awards banguet
with his band, the Range. He also
thanked retailers for breaking his first
album and previewed material from the
band's next outing.
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AVA’s Distribution Panel Heats Up On PPV Issue

BY EARL PAIGE

PALM SPRINGS, Calif. The issue
of pay-per-view is still worrying vid-
eo retailers more than price protec-
tion, prepacks, and depth of copy,
which were all nevertheless prime
concerns and topics explored here
March 25 at the annual American
Video Assn. convention at the
Wyndham Hotel.

“If you don’t feel the damage of
PPV, you're dead,” said Jim Salzer,
owner of Salzer’s Video, Ventura,
Calif., who added that he was echo-
ing the concern of Arthur Morowitz,
president of the Video Software
Dealers Assn. and head of Metro
Distributing Video and Coliseum
Video (Billboard, March 5).

The occasion was a panel on video
distribution that began with an up-
beat review of the industry by mod-
erator Tim Baskerville, president of
the Video Marketing Newsletter.
He placed the U.S. home video mar-
ket at $7 billion in rental and $2 bil-
lion in sell-through, adding that
“sadly, a large portion of that isn’t
coming from your video-specialty
retailers.”

Both Baskerville and Jack Kanne,
executive director of sales for Para-
mount Home Video, sounded warn-
ings. Baskerville noted the “aging
of the VCR-owner population” as
well as “overbuilt markets.”

One of three vendor panelists,
Kanne cited consumer dissatisfac-
tion as the big issue, with a reported
88% of U.S. consumers not getting
what they want when they visit a
video store.

Like Baskerville, David Bishop,
vice president of sales for MGM/
UA, hit on sell-through, saying that
video-specialty stores accounted for
a healthy 60% before Christmas,
then 40% in January, and “now 30%,
and yet you folks have the everyday
traffic.”

Looking to the future, Len Levy,
executive vice president of Fries
Home Video, urged more “breadth”
of copy and “the ability to service a
wider audience. Alternative means
more than exercise tapes. You are
home entertainment, home educa-
tion, home everything.”

On price protection, John Farr,
vice president of sales for Comm-
tron, drew loud applause by sug-
gesting vendors ‘“‘offer at least
some kind of hint”’ when changes
are in the works. Kanne defended
pricing policies by arguing that
home video is product driven: “We
have to look at each individual prod-
uct, its power, star value, box office
appeal, and support on national tele-
vision.”

Prepacks as one vehicle of both
price protection and depth of copy
came in for heavy criticism. Farr
guardedly talked of dealer com-
plaints on a Vestron four-pack that
combines three copies of “Running
Man” with one of “Steel Dawn.” He
said it has been attacked vehement-
ly by dealers. (For more on the Ves-
tron promo, see story on page 60A).
“I hope the trades here will report it
is dealers and not John Farr saying
this,” he qualified. Stores complain
the plan gives them too many copies
of “Steel Dawn.”

BY BRUCE HARING-

NEW YORK In an effort to
keep up with the growing con-
flicts between pay-per-view and
home video releases, the Video
Software and Dealers Assn. has
"introduced Pay Per View Report,
a newsletter designed to monitor
pay-per-view movie premiere
dates that are telecast on cable-
system channels on or close to
the title’s home video release.

The monthly, one-page news-
letter will provide regular and as-
sociate members of VSDA with
the first systematic evaluation of
both the PPV policies of VSDA
associate member companies and
the acquisition patterns of the
various PPV systems.

VSDA members receive the
newsletter free. The organiza-
tion claims 3,800 member compa-
nies that represent some 25,000
stores. i

Titles will be monitored on six
major PPV outlets—Home Pre-
miere TV, First Run, Cable Video
Store, Request TV, Viewers
Choice, and Choice Seat. The pre-
book date and street date are in-
cluded on the report’s chart.
VSDA members monitor PPV
outlets in their area and report
the results for inclusion in the

- Newsletter Monitors Premiere Dates

VSDA Keeps Tahs On PPV

newsletter.

“The problem is that the pay-
per-view releases are not consis-
tent,” says Mickey Granberg,
VSDA executive vice president.
“One dealer will tell another that
‘Platoon’ is airing on PPV next
week, but that dealer won’t have
it on his system for two weeks.”

The trade group’s monthly
magazine, VSDA Report, is not
timely enough to include the PPV
information, Granberg says, be-
cause of the time needed to pro-
duce the glossy magazine. “With
the [PPV] newsletter, there will
be times when [members] don’t
get the information very early,
but it’s better than not getting it
at all,” she says.

The PPV newsletter comes on
the heels of an intensive consum-
er survey conducted last year by
VSDA, which showed that PPV
airings hurt home video rentals
of specific titles.

Larry Gerbrandt, a senior ana-
lyst with Kagen Associates of
Carmel, Calif., says his firm veri-
fied the name and address of 256
U.S. cable systems that run PPV
outlets in a survey conducted in
October. However, Gerbrandt
says, the “total universe may be
in excess of 300 systems.”

Farr also knocked the diversity of
deals, “like buy six on Tuesday and
take back four on Thursday but the
wind’s in the north.”

A familiar argument erupted on
the question of a $29.95 or $89.95
price for ‘“Beverly Hills Cop II,”
with Kanne saying 4Y, more copies
would have to be sold at the lower
price for every single copy at the
higher price. “We’d love to see them
all at $29.95, but it’s a matter of eco-
nomics.”

Loud whistles greeted the sug-
gestion that video suppliers offer
the same returns guarantees en-
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joyed by bookstores, a point made
by Allan Caplan, chairman of the
Applause Video chain. Kanne said
Paramount has increased its guar-
antees, especially with sell-through
growing “three- or fourfold,” but
Caplan countered that some re-
turned tapes come back ‘“with other
movies taped over them.”
Numerous topics surfaced once
dealers paraded to the microphone,
from the increasing use of TV ad-
vertising and co-op policies to the
dwindling budgets for trade adver-
tising and defectives, the last issue
launching a discussion of VSDA’s

recent effort to help set up a nation-
al clearing center (Billboard, April
2).

But nothing ignited the crowd
like PPV, with Commtron’s Farr
even saying he “hopes the cable sys-
tems burn down.” Kanne attempted
to soften the PPV issue by noting
that the problem is regional and
that while there are 40 million cable
subscribers, “only 5% are address-
able,” though he added that even if
1%-2% of all cable users record from
PPV, “It’s a lot. We're concerned.”

Billboard.
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KID VIDEO "™

E Compiled from a national sample of retail store sales reports.
I
g g % 53 %g
I TITLE Copyright Owner, xo| ¥
El S| = Manufacturer, Catalog Number S| 3%
ok NO.1 & &
1 | 1 {25 | LADYAND THE TRAMP Walt Disney Home Video 582 1955 | 29.95
2| 2| 28| ANAMERICANTAIL® e 26 1986 | 2095
3 | 3 | 76 | SLEEPING BEAUTY ¢ Walt Disney Home Video 476 1959 | 29.95
4 | 7 | 44 | HERE'S MICKEY! Wwalt Disney Home Video 526 1987 | 14.95
5 5 | 132 DUMBOA @ Walt Disney Home Video 24 1941 | 29.95
6 8 | 95 | ALICEIN WONDERLAND A & Walt Disney Home Video 36 1951 | 29.95
7 4 (132 | PINOCCHIO ¢ Walt Disney Home Video 239 1940 | 29.95
8113195 WINNIE THE POOH AND TIGGER TOO ¢ Walt Disney Home Video 64 1974 | 14.95
9 | 10 | 127 | ROBIN HOOD ¢ Walt Disney Home Video 228 1973 | 2995
10| 9 | 23 | MICKEY & MINNIE Walt Disney Home Video 576 1987 | 14.95
11 | 6 | 44 [ DISNEY'S SING ALONG SONGS: HEIGH-HO! Walt Disney Home Video 531 1987 | 1495
12|17 | 22 DISNEY'S SING ALONG SONGS: THE BARE NECESSITIES Walt Disney Home Video 581 1987 | 14.95
13| 18| 3 | BUGS! MGM/UA Home Video M201233 1988 | 14.95
14 | 15 | 87 | WINNIE THE POOH AND THE HONEY TREE ¢ Walt Disney Home Video 49 1965 | 14.95
15|20 | 3 DAFFY! MGM/UA Home Video M201232 1988 | 14.95
16 | 12 | 91 | PETE'SDRAGONA & Walt Disney Home Video 10 1977 | 2995
17 | 11 [ 104 | THE SWORD IN THE STONE ¢ Walt Disney Home Video 229 1963 | 29.95
18|24 ] 2 PORKY! MGM/UA Home Video M261236 1988 | 14.95
19 | NEW) | BUGS BUNNY SUPERSTAR MGM/UA Home Video M201323 1988 | 19.95
20 | 16 | 93 | WINNIE THE POOH AND THE BLUSTERY DAY ¢ Walt Disney Home Video 63 1968 | 14.95
21| 22 WINNIE THE POOH AND A DAY FOR EEYORE Walt Disney Home Video 65 1983 | 14.95
22| 14 HERE'S DONALD! Wait Disney Home Video 527 1987 | 14.95
23|19 3 IT'S THE EASTER BEAGLE, CHARLIE BROWN Hi-Tops Video HT0094 1976 | 1495
24 | 21 | 16 | RAFFI-A YOUNG CHILDREN'S CONCERT ® A&M Video 6-21707 1986 | 19.98
25|23 2 ELMER! MGM/UA Home Video M201235 1988 | 14.95

® Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). 4 RIAA platinum certitication for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under ditferent criteria.) @ international Tape Oisc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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MTYV Plus. During the recent National Assn. of Recording Merchandisers
confab, MTV presented its first-ever Music Merchandiser Award to Music Plus
for the role the Los Angeles music-and-video chain played in promoting the
1987 MTV Video Music Awards. Doing the honors, from left, are Mitch Perliss,
Music Plus director of purchasing; Norman Schoenfeld, MTV's former manager
of record retailing (now VH-1's manager of talent relations); Lou Fogelman,
president of Music Plus; and Alan Schwartz, the chain’s director of advertising.

Game Rental Hot AVA Topic

Dealers Eager To Become Players

PALM SPRINGS, Calif. The con-
troversial subject of video-game
rental erupted here during a panel
at the March 25-27 convention of the
American Video Assn., and reaction
to the topic indicates that many
more retailers will move into that
area with confidence.

“All you have to do is sign a letter
for the distributor promising you
won’t rent Nintendo games,” said
E.J. Casinelli, co-owner of HR&S
Video, Follansbee, W.Va. He added,
“Right now, many Nintendo distrib-
utors are afraid their line will be

pulled,” referring to earlier reports
that the giant manufacturer objects
to the rental of its games (Billboard,
Feb. 27).

Many dealers, however, have
made Nintendo and its distributors’
objections a moot point by purchas-
ing games directly from Target and
other mass merchandisers. “Target
seems to get all they want,” said
Larry Jacobs, president of six-store
Delta Video in Little Rock, Ark.

Jacobs had delegates busily scrib-
bling down a list of top-renting ti-

(Continued on page 59)
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TOP VIDEOCASSETTES. RENTALS

dance at trade shows.

BILLBOARD VIDEQ SHOWGASE
CIRCULATION DIRECTOR

Wanted:

A pro with experience working
with video retailers.

You will be responsible for the supervision and maintenance
of the Billboard Video Showcase Poster Program, a 20" x 34"
poster displayed in over 3,000 video stores nationwide featur-
ing the latest information on video releases.

Your responsibilities will include supervision of field audits,
on-going maintenance of the store network, development
and execution of trade and consumer promotions and atten-

Send resumes to:
Billboard Video Showcase
1515 Broadway, New York, NY 10036, Box J.M.

'% Compiled from a national sample of retail store rental reports.

5182

z | |0 59| w
% E Q TITLE &;‘r)lyt:fiag:ttu?;n(e:gtalo Number l':rirr}::)ir‘:l rs ﬁ% %
Zl<s |z s g Numbe e e lofoll e

x4+ NO.1 **

1| 5| 3 | BEVERLYHILLSCOPII A R R Eddie Murphy 1987 | R
2| 1] 1| omrvoancie e e Same o |
32 | + | vosocor Gupes o v ]
4 | 3 | 4 | THELOSTBOYS i e e M R e LB L
5 |5 | 7| vownvour e o || @
6|7 |5 | meaces e G w0 |
7 [« ] o | ruaroon e e R
8 | NEwp | starcour - gt ||
9 8 9 PREDATOR CBS-Fox Video 1526 A. Schwarzenegger 1987 R
10| 9 | 3 | HAMBURGER HILL Vestron video 6015 Daniel 0'Shen 1987 | R
11 | NEWD | THE LIVING DAYLIGHTS CBS-Fox Video 4745 {A'g‘;;'z Daon 1987 | PG
1210 | 6 | SPACEBALLS MGM/UA Home Video M90179 e 1987 | PG
13| 11 9 LA BAMBA ingg/s(iolumbia Pictures Home Video 6- E::i[zﬂiaor:‘a?:: Phillips 1987 | PG-13
14 | 15 | 2 | MAID TO ORDER Seotti Bros. Pictures, Inc. Ally Sheedy 1987 | PG
15| 12 | 10 | DRAGNET MCA ome videt 45030 Tom e 1987 | P13
16 | 14 | 5 | NADINE CBS-Fox Video 3841 ol gfijgg:' 1987 | PG
17| 13| 5 gﬁx%‘l;sio': THE NERDS Il: NERDS IN CBS-Fox Video 1514 Robert Carradine 1987 | PG-13
18 | 16 | 21 | LETHAL WEAPON Warner Home Video 11709 Danny Glaver 1987 | R
19 17 14 ROXANNE ¢ ingg/scaolumbia Pictures Home Video 6- gtaer\;?aﬂ:rmigh 1987 | PG
20 | NEWD | SURRENDER Svaar;:g: iome Video 37077 e By L
21 | NEWD | HELLRAISER New World Video AB7007 Ciare Higgine " 1987 | R
22 (18 | 3 | THESQUEEZE H St Pictures, Michael Keaton 1987 | PG-13
23| 19 | 14 | THE SECRET OF MY SUCCESS a’gf{ﬁr’rfei{,yije‘g‘gg%37 Michael J. Fox 1987 | PG-13
24| 21| 3 MATEWAN Lorimar Home Video 384 James Eart Jones 1987 | PG-13
25 NEW ’ SLAM DANCE ::Ieaynsi:;gt;rg.:;G \T/?rr;:: Ilt‘\eadsen 1987 R
26 | 20 | 4 | APRAYER FOR THE DYING \5,?r’;‘i‘r‘f\'/gi‘::“;y(;‘oso Mickey Rourke 1987 | R
27 | 23 | 13 | THE BELIEVERS o Pictures Martin Sheen 1987 | R
28 | 25 | 14 | THE FOURTH PROTOCOL Lorimar Home Video 320 Wichael Caine 197 | R
2 | 7 | saws e mevence e oo | [
30 | NEWD | AvazonwomenoF THEMOON e O St grmmate o |
31| 27 | 13 | HOLLYWOOD SHUFFLE & 3?;;‘;;"\'/2%:“;{;‘0 32 Robert Townsend 1987 | R
32 | 31 | 26 | RAISING ARIZONA CBS-Fox Video 5191 uicflj‘ﬂj’jnctgfe 1987 | PG-13
33| 2 | 19| ournaseous romTune . sty one K
34 | 37 | 19 | HARRY AND THE HENDERSONS & :A’gg'i;‘oEnf;Le{/‘igie"g‘ggg” John Lithgow 1987 | PG
35(20| 7 { INTHEMOOD Lorimar Home Video 475 ?::i;i%‘a'l)s’;:‘psey 1987 | PG-13
36| 3 | 6 | DISORDERLIES e oS I 0 11752 The Fat Boys 1987 | PG
37| 26 | 6 | THE MONSTER SQUAD St e 14 Qggg’y ?(?g“;";' 1987 | PG13
38| 39| 26| FROMTHEHIP Coriaas Home Video 473 B iosbetn Porkins €3 || [
39302 [LINIMER 23?::2:2:2 OT:)nr:*ase Video 571 giaclr;);t?[g\rﬁetyofuss L8 R
20 | 35 4 SURF NAZIS MUST DIE H&;?:Home Entertainment M951 ggli'mgerﬁlnner 1387 NR

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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CONVENTION
CAPSULES

HOTEL HASSLE: In Palm
Springs, Calif., which was jammed
with spring-break traffic, the March
25-27 meet of the American Video
Assn. was too large for convention
site the Wyndham Hotel, resulting

in an overflow to the Desert Prin- Sta rring Academy Awa rd

cess, about 15 minutes away. The

trade group hired courtesy buses Nomlnee
that ran every 30 minutes, but there
was still some grumbling. John and DENN lS HOPPER
Nancy Pettigrass, operators of #
Who’s On First Video, Auburn, And
N.Y., were dismayed that although
they had made their reservations HARDY KRUGER
three months in advance, they still
ended up in Cathedral City, Calif.
Meanwhile at the Wyndham, AVA
shared the facilities with the con-
current first annual Greater Palm
Springs Alchoholics Annonymous
convention—3,000 attendees
strong. Rushed hotel staff members
were also poised for yet another
3,000 arriving guests—members of
women’s rights advocate group En-
trenous, which fueled plenty of gos-
sip among AVA delegates.
Meanwhile, rowdy scenes by col-
lege students here for the break led
to 200 arrests at the local jail. When
there was no room left at the jail,
police actually stopped making ar-
rests.

BIG BUYOUT: Rank and file AVA
members were increasingly upbeat
about the dramatic purchase of the
association from founder John
Power, a move that converts AVA
into a dealer-owned nonprofit buy-
ing co-op and trade group.
(Continued on page 59)
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Dennis Hopper,

s
Bush Industries Model AV757. THE INSIDE

Bush Introduces el
3-Shelf Cahinet opper’s

All the components for a com-
plete home entertainment system ’
can be fitted into Bush’s new Model IT’S TIME TO TAKE CONTROL
AVT57 cabinet. Designed to hold the
most popular television screen sizes
up to 27-inches, the unit has three
adjustable shelves for components
and framed safety-tempered glass
doors to protect against dust and
dirt.
The floor-based cabinet is 433/,
inches high by 47!/, inches wide by
15%/4 inches deep and retails for
$179.95. Assembly is required.
For more information, contact
800-228-2874 except in New York,
where the number is 800-248-2874.
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The Jasco HE 8684 battery tester.

Battery Tester A
Jolt From Jasco

The new Jasco Model HE 8684
battery tester can be used on AA,
AAA, C, and D cell batteries as
well as on the 9-volt “button” bat-
tery. The power indicator has read-
ings for “good,” “low,” and “re-
place.”

The unit carries a suggested re-
tail price of $6.99.

Contact: 405-752-0710.

NONMUSIC RETAILERS

(Continued from page 47)

audience infer many obvious paral-
lels in book- and record-display tech-
niques.

Bostic cited the public’s past per-
ception that bookstores should have
“mysterious qualities” and be more
like libraries, “where people could
browse, uninterrupted, in silence.”
Now, he says, “‘at Waldenbooks, we
hope to have shattered that myth.”

Bostic recounted the bookseller’s
various promotion and marketing
techniques, which include in-store
book clubs and its unique displays,
which use standard point-of-pur-

‘We tell the
customer what we
want them to buy’

chase materials as well as special
materials created by artistic staff
members on store time.

Bostic told retailers in the audi-
ence that book selling is not a hits-
driven business; in fact, he said, the
split is 60/40, with back catalog
sales bringing in a full 60% of the
company’s gross sales.

Paco Underhill, head of New
York-based firm Environmental
Analysis & Planning Consultants,
closed the session with a well-re-
ceived film clip demonstrating both
successful and problematic dis-
plays. Focusing on in-store traffic
patterns, Underhill called for
heightened retailer awareness of
prime store space.

Underhill told retailers they can
lose business very easily merely by
creating the impression of a long
wait at the checkout line. He esti-
mated the Sacramento, Calif -based
Tower chain loses 15% of its possi-
ble total sales because of customers
who leave the store rather than wait
in what appears to be a very lengthy
line.

56

IDEO RETAILING

GET THE REAL DEAL ON“REAL MEN”
The James Belushi/John Ritter Comedy
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VIDEO
RELEASES

| Symbols for formats are
4=DBeta, v=VHS, anda=LV.
Where applicable, the suggested
list price of each title ts given,
otherwise, “no list” or “‘rental”
is tndicated.

. Al
' ADVENTURES IN BABYSITTING
Elisabeth Shue, Keith Coogan, Anthony
LT Rapp

& ¥ Touchstone/$89.95

AMAZONS

Jennifer Warren, Peter Scolari, Madeline
Stowe

& ¥ Western World/$79.95

s@ DEADLY ILLUSION

\- Billy Dee Williams, Vanity, Morgan
Q&—" - Fairchild
& W RCA/Columbia/$79.95
DEMONS 2
David Knight, Bobby Rhodes, Virginia
Bryant
& ¥ imperiai/$79:95

52 PICK-UP
Roy Scheider, Ann-Margret
& ¥ Media/$19.95

GALACTIC GIGOLO
Carmine Capobianco, Debi Thibeault
& W Urban Classics/ $69.95

LESS THAN ZERO

Andrew McCarthy, Robert Downey Jr.,
Jami Gertz

& ¥ CBS/Fox/$89.98

MARTHA STEWART'S SECRET FOR
ENTERTAINING: A BUFFET PARTY FOR
FAMILY AND FRIENDS

Instructional

&V Crown/$24.95

MARTHA STEWART'S SECRET FOR
ENTERTAINING: A FORMAL DINNER
PARTY

Instructional

&V Crown/$24.95

MY FAVORITE BRUNETTE
Bob Hope, Dorothy Lamour
W Hotlywood Seiect/ $12.99

OF HUMAN BONDAGE
Leslie Howard, Bette Davis
¥ Holtywood Select/$12.99

THE PICK-UP ARTIST
Molly Ringwald, Robert Downey Jr.
& V¥ CBS/Fox/$89.98

THE RUNNING MAN

Arnold Schwarzenegger, Maria Conchita
Alonso, Richard Dawson

& ¥ vestron/$89.98

RUSSKIES.

Whip Hubley, Leaf Phoenix, Peter
Billingsley

& W Lorimar/$79.95

SMASHUP, THE STORY OF A WOMAN
Susan Hayward, Eddie Albert

W Hollywood Select/$12.99

SOMEONE TO WATCH OVER ME
Tom Berenger, Mimi Rogers
& W RCA/Columbia/$89.95

STEEL DAWN
Patrick Swayze
& W vestron/$89.98

THAT UNCERTAIN FEELING
Merle Oberon, Burgess Meredith,
Melvyn Douglas

W Hollywood Select/$12.99

THE VAN

Stuart Getz, Deborah White, Danny
DeVito

& ¥ Monarch/$79.95

N
§
:

To get your company’s new video releases
listed, send the following information—ti-

tle, performers, distributor/manufacturer,
format(s), catalog number(s) for each for-
mat, and the suggested list price (if none,
indicate “no list" or "‘rental")—to

New Releases, Billboard, 1515 Broadway,
New York, N.Y. 10036.

)

5
3

.
SERERTSIE i
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= David Bowie’s GLASS SPIDER TOUR, attended
by over 6 million people in 15 countries and
~one of the most spectacular rock concerts ever
~ performed, is about to make home video history.

This phenomenal, two-hour, uncut show is headed for your
stores and destined to break all music records!

WHAT MAKES GLASS SPIDER SO SPECIAL?

VIDEO ONLY

There is no audio version of this concert to compete with
the video, so your consumer base will also include record,
tape and CD lovers:.

STARS

The Glass Spider Tour has one of the hottest supporting
casts ever assembled on a single stage — featuring Peter
Frampton and Charlie Sexton!

COLLECTIBILITY

This is the only live David Bowie “Greatest Hits”
collection in existence. Not one hit number has been
left out!

PRODUCTION VALUES

+ Stunning direction by award-winning director
David Mallet

- Breathtaking dancing by acclaimed choreographer,
Toni Basil

- Riveting photography shot with 17 cameras

- Spectacular sound digitally recorded and mastered

+ Theatre-like production featuring a pulsating rock/
bailet dance troupe, dazzling Varilights, and immense
projection screens.

LONG TERM SALES
Glass Spider is a unique and timeless spectacle that will
be viewed over and over — perfect for word of mouth!

PROMOTION

MP! is going all out to make Glass Spider its biggest
campaign ever, with extensive consumer, trade and
distributor advertising, radio promos, and TV music
channel concert clips.

Conceived by David Bowie
Directed by David Mallet
Produced by Anthony Eaton

$29%5 LIST

MP 1526
APPROX. 110 MINUTES

The ultimate in
home entertainment from

|

HOME VIDED

An MPI Home Video Release

(©1988 Stenton, S.A.
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Service-Keyed Movieland Sets Franchise Standard

BY LINDA HERSCH

NEW YORK Unlike many of its in-
dustry counterparts, Fort Smith,
Ark.-based Movieland U.S.A. num-
bers more company stores than
franchised locations. Today, the
chain has 22 company stores and 10
franchises.

John O’Mahoney, owner and pres-
ident of Movieland U.S.A., says,
“You have to establish a strong
company before you can open a lot
of franchises.”

O’Mahoney and his partners, his
brother Bill and Charles Palmer, es-
tablished the first company store in
Fort Smith in June 1984 with, ac-
cording to O’Mahoney, ““a small
amount of capital.”

The store was so successful,
(O’Mahoney says, that the partners
were able to open their second unit
in August, a third in October, and a
fourth in December. Since 1984, Mo-
vieland units have continued to open
doors throughout Arkansas and in
Oklahoma, Tennessee, Louisiana,
Mississippi, and Texas.

The company stores are generally
4,000-6,000 square feet, while fran-
chised units are usually 2,000

square feet. The look inside the
stores is uniform—a bright mixture
of red, white, and blue. O’Mahoney
kids that he designed his stores with
white walls and red and blue shelv-
ing because he is patriotic, but he
says he finds these colors “tend to
make customers feel comfortable
because they give the stores a
bright and friendly look.” Neon sig-
nage, such as for the store’s logo,
brightens the interior.

Many of the Movieland outlets
have live inventory on the floor,
while others stock only empty pack-
ages on shelves, with the live tapes
stored in the back of the stores.

Start-up costs to open a Movie-
land U.S.A. store range from
$40,000 to $100,000. Franchisees pay
a monthly 4% royalty fee.

Movieland, says O’Mahoney, of-
fers its consumers a wide selection
of tapes. The partners consult with
store managers in determining
which tapes the store will carry.
“The managers work with the pub-
lic, so they know what their custom-
ers want,” says O’'Mahoney.

To safeguard the reputation of
his stores, O’Mahoney says, ‘“We
tell our employees to be honest

TOKYO Six members of the Mo-
tion Picture Assn. of America, in-
cluding Paramount and Universal,
have filed a $250,000 lawsuit
against three Japanese video-rent-
al stores alleged to have rented
and sold pirated copies of such
movies as “Back To The Future,”
“Aliens,” and “The Godfather.”

The suit was filed March 1 in the
Osaka District Court against The
Tower, Video Shop T&N, and Vid-
eo Rental CAT. It continues a se-
ries of recent MPAA legal actions
against copyright offenders. In
November and February, the mov-
ie companies won similar cases
heard in the Fukuoka District
Court.

Studios Gharge Japanese
Stores Deal Pirated Tapes

In the Osaka court, the MPAA
studios claimed losses of about
$40,000 based on the calculation
that the stores realized a 50% prof-
it on overnight-rental charges of
between $2.75 and $4. They fur-
ther argued that the pirated tapes
debased the public image of the
movies in question and claimed
$181,000 in compensation for the
alleged damages to the films’ rep-
utation.

The studios said the stores had
continued to rent and sell offend-
ing copies despite repeated warn-
ings, and they asked the court to
order the store owners to shut
down their video-copying facili-
ties.

when a customer asks if a certain
movie is good. If it’s bad, we want
the employee to say so. We make
mistakes, and we don’t want our
customers to pay for them. If
they're unhappy with a video, they
may feel they’ve been cheated and
not come back.”

Some of the larger company
stores have 5,000 tapes represent-
ing 3,200 titles. “l believe a store
shouldn’t have less than 3,000 tapes.
QOur average store has 4,000,” says
O’Mahoney. There are generally 20-
35 copies of a blockbuster movie in
stock per store. “We’ll always have
at least 15 copies of the top eight ti-
tles per store. We had 20 copies of
‘Platoon,” "’ says O’Mahoney.

Consumers are often influenced
by Movieland’'s merchandising
tools, says O’Mahoney. However,
while posters, stand-ups, and mo-
biles have been effective, O'Ma-
honey says, “We don’t overempha-
size the materials because we don’t
want to give the stores a messy
look.” He appreciates when some
vendors send specially trained mer-
chandisers to set up displays in
stores.

Co-op radio and newspaper are on
Movieland’s ad menu, but direct
mail has achieved the best results
for the chain. Fliers that list the lat-
est selections are mailed to local res-
idents. On one occasion, O’Mahoney
found that a mailer announcing an
in-person visit by a Playboy Play-
mate from a recently released Play-
boy Centerfold video made an im-
pact on the male population of Still-
water, Ark. Not only did many men
pack the Stillwater store that day,
they bought the video, too.

Once the advertising alerts the
customers to Movieland’s selection
of tapes, O’'Mahoney says, it is his
employees who encourage the cus-
tomers to buy and rent. He believes
successful employee-customer rela-
tions play a key role in Movieland’s
corporate and franchise growth.
“We want our employees to get to
know our customers on a one-to-one
basis. We want them to talk to our
customers,” says O’'Mahoney. “Em-
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ployees have to be friendly—have a
big smile. If they don’t smile, they
can’t work for me.

“There are video stores on every
corner, so we have to make custom-
ers feel at home when they come to
Movieland. I take great pride in our
business, and I'd like to say we’ll
have the largest video retail opera-
tion in the U.S. You can never think
too big. You think small, you stay
small.”

Chillin’ With Charlie. PolyGram plugged the Hi-Tops video ‘‘Be My Valentine,
Charlie Brown,” which it distributes to record-store accounts, with an in-store
appearance by the round-headed title character at Record World's Roosevelt

Field store in Garden City, N.Y.

GONVENTION CAPSULES

(Continued from page 55)

BLOCKBUSTER BACKS OUT:
Word from Minneapolis during one
AVA panel says superstore fran-
chiser Blockbuster Entertainment
is backing out of the Twin Cities
market after opening four units
there. The first closing is set for
May 1 with others shuttering when
the leases can be negotiated.

GAME RENTAL HOT TOPIG AT AVA

(Continued from page 55)

tles. According to Jacobs, “Of our
top 50 rentals, half are games.” As
discussion ensued over the shortage
of certain Nintendo titles, which Ja-
cobs says has just started to turn
around, Casinelli urged dealers to
“take what you can get” from Tar-
get or from those distributors that
sell to rental stores.

According to Jacobs, Casinelli,
and others here, video store opera-
tors have been scrambling to find
sources. AVA itself is allied with
three distributors, but Casinelli said
he has found three additional dis-
tributors, two in Ohio and one in
New Jersey, “that are not Nintendo
distributors—they are subdistribut-
ing games.”

Discussion also centered on
whether video games enjoy exclu-
sion via the first-sale doctrine. Both

AVA and the Video Software Deal-
ers Assn. are researching the ques-
tion, delegates said.

“I read a report where the presi-
dent of Nintendo said he has ‘no
problem’ with rental,” said Jacobs,
indicating he will seek legal advice
if confronted. “I think Nintendo has
backed away from [its] position and
now realizes that parents are
thrilled we rent. They can rent a
game to see if the kids are going to
like it.”

Delta Video charges $5 for one
day or $7.50 for two days when rent-
ing the hardware, which Jacobs
said, ‘“‘costs about as much as A-ti-
tle” videocassettes. Games are rent-
ed at $3 for two days.

Paradoxically, shortages during
this past Christmas caused by popu-
lar demand have spurred rentals,

said several in the audience, among
them Cheryl Ralph, buyer for sev-
en-store Hogan’s Video, Rock Is-
land, I11., and Jerry Foulk, owner of
two-unit Nebraskaland Video, in
York, Neb.

“They’re so hard to get, we hated
to sell out of a title,” said Foulk. Ja-
cobs said he, too, decided on rental
after looking at Delta Video’s de-
pleted stock following Christmas.

In Rock Island, the customers
have come up with sophisticated
ways of renting more of the popular
titles by switching stickers meant to
identify rental as opposed to sale
copies, said Ralph.

“] don’t have that problem yet,”
said Jacobs, “but if you have it, I
will, too.” EARL PAIGE

VESTRON ADDS CHAIN: Accord-
ing to one report at AVA, the three-
store Opening Night Video chain in
Verona, N.J., owned by Harold Ro-
senbaum, has been bought by Ves-
tron Video. The manufacturer al-
ready has a foothold in retailing
through its acquisition of Jack
Messer’s Cincinnati-based web, The
Video Store.

MUSICLAND MOVES: AVA dele-
gates were alerted to reports that
Musicland will roll out 100 sale-only
video stores in 1988 under the Para-
mount Pictures banner. “They’re
going to wind up with three stores
in a lot of malls, one Musicland, an-
other Sam Goody, and then the
movie store,” said Dave Ballstadt,
operator of 10 Adventures In Video
stores in Minneapolis and a new
store in San Francisco (the latter a
partnership with Gary Andreni,
former partner of Jim George in
San Francisco Home Video).

MOVIE PARK: A new concept be-
ing rolled out in Las Vegas is Movie
Park, a 15,000-square-foot facility
with 20,000 movies and elaborate
genre sections. For example, the
music section is inside a yellow sub-
marine with port windows complete
with bubbling water, and the chil-
dren’s section is under a giant cir-
cus big top. One AVA delegate re-
ports a count of 200 people an hour

during peak periods at the model
unit, opened by executives formerly
operating Captain Video before its
sale to Major Video’s Hank Cart-
right.

WINE AND DINE: A night out in
Palm Springs can cost a vendor a
fancy price. At the Marriott Rancho
Las Palmas, there’s a VIP section
with seating for 12 and a complete
staff—including a wine steward.
John Maioriello, president of JD
Store Equipment, hosted several
clients during AVA: Lou Berg and
Susan Gee from Audio/Video
Plus, Houston; Herb and Dawn
Weiner, Home Video Corp., Aus-
tin, Texas; Ron and Rene Kuntz,
Randall Drug, Aurora, Ill; and JD
staffers Wayne Hibner, vice presi-
dent, marketing, Mike Taft, vice
president, customer service, and
Art Durand, vice president, store
planning, and his wife, Margaret.
Maioriello won’t say how much of a
tab he rang up but said the outing
was worthwhile: “These stores are
like showrooms for us. I also
learned an awful lot.”

PARAMOUNT APPAREL: Some
accounts at AVA were talking
about the big push in T-shirts, jack-
ets, and all types of apparel and
how vendors like Paramount Home
Video may soon be moving in that
direction in a big way. EARL PAIGE
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Gospel
[EGIERN

by Bob Darden

THE GOSPEL MUSIC ASSN. DOVE AWARDS
April 14 in Nashville rarely agree with the Grammy
Awards. But then, you wouldn’t expect them to, given
the differences between the two voting blocks. They do
have one thing in common: Both are absolutely unpre-
dictable.

This year's Dove lineup is no exception. Word and its
distributed labels have the most nominations again this
year, but Sparrow has a company record of 22 nomina-
tions. But it is a Benson artist, Larnelle Harris, who
has the most individual nominations with six.

Despite the uncertainties—and buoyed by our re-
markable success rate in predicting the Grammys (a-
hem!)—Lectern will once again boldly make like a bird
and go out on a limb with this year’s Dove predictions:

The nominees for songwriter of the year are Claire
Coninger, Joel Hemphill, Harris, Michael Card, and
Twila Paris. Since Harris has two of the 10 song-of-the-
year nominees—"I Miss My Time With You” and “The
Father Hath Provided Again”—it would seem to indi-
cate that the GMA thinks very highly of Harris as a
songwriter. Paris is the long-shot dark horse.

The female-vocalist-of-the-year category has CeCe
Winans, Cynthia Clawson, Margaret Becker, Sandi
Patti, and Paris as nominees. Never, ever bet against
Patti, even if she hasn’t had a new album out in a while.
Elsewhere, both Paris and Winans have outside shots.

The group-of-the-year category has DeGarmo &
Key, First Call, the Imperials, LeFevre & Broken
Heart, and Petra all vying for the prize. Even though
LeFevre won the Grammy, the GMA usually goes with
the softer sounds—hence, our pick is First Call.

The Horizon Award category features BeBe & CeCe
Winans, Buddy Greene, Greg Buchanan, Karla
Worley, Kim Boyce,and Margaret Becker as nomi-
nees. Considering their success in both the gospel and
mainstream markets, it would be hard to vote against

the Winans.

The arist-of-the-year award is always the toughest.
This time heavy hitters First Call, Harris, Patti, Steve
Green, and Wayne Watson are arrayed against one
other. If Patti had had a new release out in time, we'd go
with her. She didn’t, so our guess is that Harris will
walk home with the top prize.

Other categories of interest:

Rock: Steve Camp’s “After God’s Own Heart”; Le-
Fevre & Broken Heart’s “Crack The Sky”’; DeGarmo &
Key’s “D&K”; Steve Taylor’s “I Predict 1990”; and Pe-
tra’s “This Means War.” Winner: LeFevre.

GMA’s Dcve Awards boast
a bright field of nominees

Contemporary: BeBe & CeCe Winans, “BeBe And
CeCe”; Steven Curtis Chapman’s “First Hand”’; Paris’
“Same Girl”; First Call's “Somethin’ Takes OQver”’; Wat-
son’s “Watercolour Ponies.” Winner: Watson.

Inspirational: Dallas Holm’s “Against The Wind”;
“Evening In December, Volume II”’; Green’s “Joy To
The World”; Harris’ “The Father Hath Provided”; the
Bill Gaither Trio’s “Welcome Back Home.” Winner:
Harris.

Southern gospel: the Speers’ “Celebration At Sea™:
the Hemphills’ “Revival”; the Cathedrals’ “Symphony
Of Praise”; the Nelons’ “Thanks”; and the Florida
Boys’ “Timeless.” Winner: the Nelons.

Contemporary black gospel: Debbie McClendon’s
“Count It All Joy”’; the Winans’ “Decisions”’; Tramaine
Hawkins’ “Freedom”; Richard Smallwood Singers’
“Textures”; and Jessy Dixon’s “The Winning Side.”
Winner: the Winans.

Traditional black gospel: the Mighty Clouds of Joy’s
“Catchin’ On”; the Rev. Clay Evans & the Fellowship
Choir’s “From The Ship”; the Rev. F.C. Barnes & the
Rev. Janice Brown’s “I Hear Jesus Calling”; the Rev.
Milton Brunson & the Thompson Community Sing-
ers’ “If | Be Lifted”; and Aretha Franklin’s “One
Lord, One Faith, One Baptism.” Winner: Franklin.

E Compiled from a national sample of retail store
=2 8 o and one-stop sales reports.
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= | < | ¥ | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO. 1 &
1 3185 AMY GRANT  MYRRH SP 3900/WORD 25 weeks at No. One
THE COLLECTION
2 2 (13 RUSS TAFF  MYRRH 701684806X/WORD
RUSS TAFF
3 1|33 PETRA  SPARROW/STARSONG SSR8084
THIS MEANS WAR
4 4 1105 SANDI PATTI  WORD WR 8325/A&M
MORNING LIKE THIS
5 |NEWD SANDY PATTI  wORD 7019064108
MAKE HIS PRAISE GLORIOUS
6 7 {17 | WHITE HEART  sparrow Spr1144
EMERGENCY BROADCAST
7 |NEWD CARMEN  BENSON R2463
RADICALLY SAVED
8 (13121 SECOND CHAPTER OF ACTS  LivE 0AKS 701000921X
FAR AWAY PLACES
9 | 12|21 | LARNELLE HARRIS  mpPacT RO2370
THE FATHER HATH PROVIDED
10 |9 |13 FIRST CALL  woRD 7014161016
SOMETHING TAKES OVER
11 {11 iz SANDI PATT!  iMPACT RO 3910/BENSON
HYMNS JUST FOR YOU
121617 DEGARMO & KEY  POWERDISC PWR01092
D &K
13 [NEW)D CYNTHIA CLAWSON  wORD 7014162012
HYMNSINGER
14 |25 113 CARMAN  WORD WR 8321/A&M
THE CHAMPION
15 | 5 |29 MICHAEL W. SMITH  REUNION 7010026122/REPRISE
THE LIVE SET
16 |2 [ a1 STEVE GREEN  SPARROW $T41040/CAPITOL
FOR GOD AND GOD ALONE
17 (27|33 BEBE & CECE WINANS  SpaRROW SPR1132
BEBE AND CECE WINAN
18 |20 | 69 SECOND CHAPTER OF ACTS  LivE OAKS 7-010-00721-7/WORD
HYMNS
19 [8]17 STEVE TAYLOR  MYRRH 701-6873-064
| PREDICT 1990
20 |RE-ENTRY HARVEST  GREENTREE RECORDS R0O2388/BENSON
GIVE THEM BACK
21 |14 29 BRYAN DUNCAN  MODERN ART 7014600516
WHISTLING IN THE DARK
22 1212 LEON PATILLO  SPARROW/STARSONG SPR1138
BRAND NEW
23 |35 33 THE MARANATHA SINGERS  MARANATHA 7100190827 /WORD
PRAISE 9
24 19121 WHITE CROSS  REFUGE 790-0602712/LEXICON
WHITE CROSS
KIM BOYCE  wORD 7016861066
ol EN TIME AND AGAIN
26 | 16| 69 STRYPER  ENiGMA 73237/CAPITOL
TO HELL WITH THE DEVIL
27 131125 RICHARD SMALLWOOD  woRD 7015011 28x
TEXTURES
28 | 15|37 MYLON LEFEVER AND BROKEN HEART  MYRRH 7016841065/WORD
CRACK THE SKY
29 | 18145 WAYNE WATSON  DAYSPRING 7014155016/WORD
WATER COLOR PONIES
JOHN STEARNES  BENSON R04642
N/ |NEW) HOLY HOLY HOLY
31l STEVE CAMP  spaRROW SPR1140
AFTER GOD'S OWN HEART
SANDI PATTI @  IMPACT RO 3818/BENSON
32 | 38 |oag MORE THAN WONDERFUL
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SHELTER FROM THE STORM
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40 ey AGE TO AGE

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.
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by Peter Keepnews

WITH SO MANY of the greats of an earlier genera-
tion passing on (rest in peace, dear Gil Evans—and
keep swinging, wherever you are), it seems more im-
portant than ever to celebrate the continuing vitality
of those who are still with us. So we’re pleased to note
that two of the most vigorous senior citizens of the
jazz world are observing their birthdays this month in
grand style in New York.

We've already told you about the festivities planned
for Stephane Grappelli, who turned 80 Jan. 26, but
now is a good time to remind you of the April 14 Car-
negie Hall concert at which the violinist will be joined
by various stalwarts of both jazz and classical music.
And Town Hall will be the site of an all-star blowout
for the ageless Lionel Hampton on Thursday (7), five
days before his birthday. (Hampton isn’t really age-
less, but he’d rather not say how old he’s going to be.
According to our sources, he’s turning 75.)

Hampton’s birthday party is also a benefit for
WBGO, the Newark, N.J.-based public radio station
that has been bringing jazz to the New York area for
nine years; it will raise money for the station’s Nation-
al Endowment for the Arts Challenge Grant Cam-
paign, of which Hampton is the chairman. WBGO is
also marking its own birthday right around the same
time, so the concert is sort of a double celebration.

A truly stellar cast has been assembled to pay trib-
ute to the great vibraphonist. The 21-musician lineup
includes Art Blakey, Paquito D’Rivera, Jon Faddis,

Jimmy Heath, Percy Heath, Milt Jackson, Branford
Marsalis, and Arthur Prysock, with Frank Foster
serving as the event’s musical director, who must fig-
ure out a way to get all that talent on and offstage
efficiently in various configurations. Hampton him-
self will perform, of course, although there’s been no
official word on whether he'll engage in a vibes duel
with Jackson. Wouldn’t that be something?

WBGO is the only full-time jazz station in the New
York area (Stamford, Conn.’s WJAZ is all jazz, but it’s
a little outside the borders of the New York metro
area). According to recent Arbitron figures, it’s also
the most listened-to public radio station in the U.S.

ALSO NOTED: Hot on the heels of the latest Wayne
Shorter album, “Joy Ryder,” Columbia has released

Lionel Hampton and WBGO
celebrate their birthdays

“The Immigrants” by the Zawinul Syndicate, which
of course is Joe Zawinul’s new band. We think both
albums are pretty cool, but we can’t help suspecting
that they’d sound even better if we had two turntables
and could play them both at the same time—which is
our way of saying we miss Weather Report . .. The
Boys Choir Of Harlem has added “Love Suite,” com-
posed by guitarist Kenny Burrell, to its repertoire.
The work, with Burrell on guitar, received its world
premiere at the choir’s March 28 Los Angeles concert,
part of its first West Coast tour . .. The Digital Music
Products label is offering a 3-inch compact disk sam-
pler of its recent jazz releases for $3. The disk, which
contains tracks by Warren Bernhardt, Manfredo
Fest, Flim & the BB’s, and the Thom Rotella Band, is
available from DMP at Box 15835PR, Park Square
Station, Stamford, Conn. 06901.
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Left: Control room in Studio 3 of Dieter Dierks’ complex
in Stommein, West Germany. Above: Studio 3 in the
complex, where many top acts have recorded.

m ntil 1985, a habitual sight in any major re-

; cording studio in the U.K. would be a furtive
figure in sunglasses, fashionable jacket, and jeans
furking in a doorway, peering with suspicion, envy,
and dislike at another similarly-clad person strolling

- toward the control room door of another studio in
the complex.

Both figures would be record producers currently
engaged on projects. The lurker might well be mut-
tering to himself: “So that's Steve So-and-So . .. |
wonder what he's got that | haven't got? Why is he
having more hits than me?"”

Those in attendance at the first full meeting of
the British Record Producers Guild were Gus Dud-
geon, Alan Parsons, Rupert Hine and myself as well
as Phil Wainman, boss of Utopia Studios, and Bob
Hine, professional szles manager of BASF and
named chairman of the guild.

After 10 minutes of informal chatting, one of our
company had the guts to ask: “Why do you guys'
records aiways sound brighter than mine on the ra-
dio?”

The BRPG had begun. Each one of us attendees
then related our doubts, fears, and human frailties
before all the others and realized, to our immense
relief, that we were all in roughly the same position.

The producer is very much on the front line dur-
ing the recording process. The record company
-quite correctly regards him as responsible for the
budget and the quality and commercial viability of

w

Control room view of Wisseloord Studios, Hilversum,
Holland, one of Europe's leading recording centers since
1978.

Producers Guild
Cements Industry
Unity and
Improves In-
Studio Standards

By ROBIN MILLAR

the project. The group or artist regards him as re-
sponsible for their integrity, artistry, and commer-
cial viability.

With the producer hitherto a lonely figure grasp-
ing in the dark for ideas, clues, and means to im-
prove his craft and with little in the way of feedback,
the guild set out primarily to provide a medium in
which producers could unite to improve not only
their own standards, but also the standards of the
industry as a whole.

The official aim of the guild is set out in its open-
ing manifesto: “The formal objective is to present a
unified body, with the strength to influence other
producers and record companies, also manufactur-
ers and studios, to establish, maintain, and improve
standards.”

We attached ourselves to the the Assn. of Profes-
sional Recording Studios, which is the English
equivalent of SPARS; APRS provides valuable fund-
ing and experience as well as a link with those pro-
fessional recording studios that set the high stan-
dards needed to make the best possible recordings.

Puk Studios in Denmark’s Jutland is a residential studio
where George Michael recorded and mixed his “Faith”
album.

In the past two-and-a-half years, the guild has
gone a long way to achieving those early aims, and
in reality, its scope has widened much further.

The membership of the guild has now expanded
to such an extent that almost every record producer
of national and international note operating from a
U.K. base is actively involved. One of the most en-
couraging factors in its growth is that almost all
producers make a great effort to attend regular
meetings and to contribute to the guild activities.
No one is too ‘“‘proud’ to be involved.

Even the annual recruiting drives held at the
APRS shows in the summer are well attended by top
producers who give up their time to talk to young
aspiring members and explain to them about the
guild and how it can help them in the future.

Perhaps the most astonishing achievement in the
guild’s short history is the establishment of regular
meetings between all major producers and the a&r
chiefs of the leading record companies in a relaxed
environment to exchange current news from both
sides of the house as to the present failures and
successes of the industry, and to improve and ce-
ment relations between producers and record com-
panies.

This process of breaking down barriers has had a
dramatically beneficial effect upon the level of co-
operation in recording in the U.K. This spring marks
the triumph of this cooperation with a tripartite

(Continued on page E-6)
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A BilIboard Spotiight

The lure of residential studios is their live-in, home-style environment. Left: Exterior of Powerplay Studios near Zurich in Switzer-
land. Center: Exterior of Holland's Wisseloord Studio complex. Right: Exterior of Holland'’s Bulletsound Studios.

By JIM EVANS

E ver the past 12 months, business for U.K. re-
cording studios has, for the most part, been
steady. As with other sides of the music industry,
there have been peaks and troughs. And while some
facilities admit they have had to struggle to fill stu-
dio time, the general feeling is one of confidence for
the future.

However, as more and more new technology comes
onto the marketplace, the studios are having to be in-
creasingly careful in making decisions about re-in-
vesting and replacing the old equipment with the new
“state-of-the-art” gear.

The major scare for stu-
dios in 1987 was the gov-
ernment’s proposed intro-
duction of withholding tax
regulations which, if they
had been brought into
force, could have deterred overseas artists from com-
ing to the U.K. to record or perform.

At the time, around March last year, leading pro-
ducer and Assn. of Professional Recording Studios’
president George Martin suggested that the proposed
regulation could mark ““the end of London as an inter-
national record center—curtains for many London re-
cording studios.”

The APRS mounted a successful campaign (includ-
ing the lobbying of government ministers) against the
new regulations. And at the APRS annual general
meeting, chairman Ken Townsend was able to state:
“We mounted a powerful campaign and eventually
achieved what was considered impossible. After con-
siderable lobbying and discussions with the Treasury,
culminating in a meeting with Norman Lamont, secre-
tary of state to the Treasury, the government decided
to remove payments arising from the sale of records
from the regulations. A superb but costly effort by the
APRS.

“We have in the short term gained breathing space,
but the threat has not been completely eliminated.
Our ability to mount such a campaign should rate
high on the list of benefits to members, as we un-
doubtedly raised our profile and are now considered
to represent our industry in such matters.”

The APRS has been working hard to promote U.K.
studios to potential overseas clients. The AES conven-
tion in New York last October saw the APRS taking a
stand and distributing copies of its latest publication,
“A Guide To Recording In The U.K.” Further distribu-
tion/promotion took place at Midem in January. It has
now been decided to update the guide on an annual
basis, with mail-outs to leading record company a&r
people and producers worldwide.

Despite unpredictable business trends, investment
in new equipment and the updating of facilities con-
tinues. The Virgin Group, which owns the four Town-
house Studios, plus the famous Manor in Oxfordshire,
bought London’s Olympic Studios late last year and
work on their complete refurbishment is nearing com-
pletion. The three studios, designed by JVC Acoustic

~ of Japan, are being equipped with Solid State Logic G

Series desks and digital recorders.
Also in London, Advision continues to expand and
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High Investment in New Technology
Despite Government Tax Scare

update. The latest innovation there is a new Harrison
Series 10 console linked to a computer instrument
programming suite where Jeff Downes (keyboard
player with Asia, etc.), will be basing his future opera-
tions.

Says Advision’s Doug Hopkins: “It's important to
monitor the needs of the industry and take account of
how much the record companies are spending. The
heady days of the 1970s when you could more or
less print your own pound notes are gone. Now you've
got to work for your money.

“Technology has advanced incredibly over the past
five years, but as well as keeping pace with technical
developments, it's most important to provide the
right service and back-up. We should never forget the
studio business is a service industry.”

An interesting move, announced at AES in October,
was the purchase of the famed Trident 1 Studios by
post-production house Tape One, now renamed Au-
dio One, has been the setting for some of the best-
known recording sessions in the history of popular
music. Artists who have worked there include Queen,

£.. i

Denmark’s Werner Studios complex is set in the
center of Copenhagen. Many leading Scandina-
vian artists have recorded there.

The Rolling Stones’ Mobile Studio captures the
beat of the road.

David Bowie and the Beatles.

Tape One directors Barry Ainsworth and Bill Foster
plan to re-establish Trident/Audio One in the top rank
of London studios. Comments Barry Ainsworth: “The
needs of the recording market are changing rapidly.
So much of the production is now done ‘at home’ or in
the producer’s own studios that clients’ requirements
are changing all the time. Thus, demands on studios
are changing. Our refurbishment program at Audio
One will incorporate the very latest innovations and
ideas to reflect the changing needs of the producers
of the 1990s.”

One of the most successful recording facilities over
recent years, Mayfair Stu-
dios in North London, is re-
furbishing the control
room of Studio 2, while
work has now been com-
pleted on the adjacent
Mayfair Mews Studio.
Chalk Farm’s Roundhouse is enjoying a new lease of
life under studio manager Gerry Bron, while Abbey
Road is enjoying steady business in all its various fa-
cilities.

An area of business that is proving increasingly lu-
crative for those studios equipped to deal with it is
music for films. CTS Studios, purchased last year by
Lansdowne Studios, has been involved with the
soundtracks for such movies as “Full Metal Jacket,”
“The Living Daylights,” “Superman IV" and “The Last
Emperor.” CBS Studios, now undergoing a major re-
development, has also become well-established in the
film music world. At Lillie Yard in South London, stu-
dio manager Emma Burnham says: “Film music busi-
ness has been great over the past year and we've
worked on a wide cross-section of films."”

The residential studios have had a mixed 12
months and there was a united sigh of relief when the
threatened withholding tax regulations were with-
drawn. New studios in the residential sector include
Great Linford Manor, run by Harry Maloney who says
he is more than pleased with the way business has
been developing. “As an artist manager,” he adds, “|
have seen and worked in a wide cross-section of stu-
dios so | have a good idea of what artists and produc-
ers require from a facility.”

A dilemma facing many studios is whether or not to
take the plunge and equip for digital recording. Since
digital recording first arrived on the scene, Advision
has been at the forefront of this new technology. Says
Doug Hopkins, “Many clients want to record digitally
but still aren’t prepared to pay sensible rates for it.
We are looking foward to the day when to record digi-
tally becomes the norm for the industry.”

The existence of two digital recording formats,
(Continued on page E-4)
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Int oducing Londons first
ing studio.

If you can drag yourself away to do some work, you'll

Splashing out money on recording a new young band
can be a somewhat risky venture.

After all, a good studio and experienced engineers
do not come cheap. And in London these days, you don't
have to stcy at The Ritz to run up large hotel bills.

However, there's now an alternative, Mayfair's new
Mews Stucio. Set in a private courtyard off Regent's Park,
just a store's throw from its renowned bigger brother, it
sleeps ten p=20ople.

Six in the converted luxury stables and four in the
spacious producer's cottage. Both are full of home comforts

such as videos, Vs, stereo systems and fully-fitted kitchen.

find the studio boasts such technical wizardry as a 32
channel SSL, Total Recall, UREI Monitoring, Lexicons, AMS, etfc.

All of which will be expertly operated by Mayfair's
home-grown engineers, who have been specially trained
by Jobn Hudson. And what is the cost of all this work, rest
and play?

Just £1,400 a day. MAYFAI R
For furtherinformation just contact I\/I EWS

Charmaine at Mayfair Mews, 77 Regent's RECORDING

Park R0ad, London NWI, or phone STUD'O
01-586 7746.
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A Billboard Spotlight

German Studios
Set Standard

By WOLFGANG SPAHR

he German recording studio industry has de-

veloped consistently over the years. Its overall
efficiency and technological standards are high and
the best operations are certainly of world class.

The Arco complex in Munich has gained an enviable
reputation with international pop/rock performers
and offers 48-track analog and 32-track digital, with
computerized consoles and stacks of outboard equip-
ment permitting the most complex and adventurous
sound mixes.

But an additional plus is the sheer size of Studio 1
in the complex. It is one of the biggest recording areas
in West Germany and can accommodate 120 musi-
cians at one time. It is frequently used for film sound-
track work and orchestral music from symphonic
works to big-band jazz, by aggregations from all over
the world.

Peter Kirsten, Arco owner, says, “Artists and pro-
ducers are very demanding. But we've built a very
clear picture of what they want. They require the best
accommodation and leisure facilities, including
round-the-clock catering, taxi services, a friendly at-
mosphere and no interruptions when in the studio.”

The standards of many German studios are as high.
or even higher, than the top U.S. and U.K. complexes,
says Michael Karnstedt, managing director of the
Peer group, which has an excellent studio center. He
says that whereas a lot of British and American stu-
dios have to hire auxiliary equipment, many German
studios have a comprehensive range as an in-house
basic. Peer has 48-track and digital mastering.

Dieter Dierks, head of the Dierks Studios on Stom-

meln, underlines Karnstedt's point. *“American stu-
dios normally hire their rooms with just a mxing
board, tape machine and some microphones, and
nearly all special equipment has to be rented as ex-
tras.

“We provide it as a service. Our studio has 24-and
48-track analog and up to 32 and 64-track digital on
SSL 4048E, with 48-channel total recall. Our studios
are compatible with each other.

“But a key reason for an artist to opt for one studio
over the others is the atmosphere and the technical
service. It's important to have someone on hand to
take care of client requirements. We can offer one ho-
tel in the studio complex and a quiet villa in the coun-
tryside and all rooms are equipped with television, a
video player and stereo sets.”

Peter Hauke, of Hotline in Frankfurt, says a prob-
lem for some German studios is that the average Ger-
man or continental budget is not high enough to pay
the kind of studio rental fees that enable owners to
invest in the very best of new equipment.

Therefore Hotline goes all out for the international
clients who demand the best—and will pay for it. Says
Hauke, “Artists have different ideas of a recording
paradise. We have to accept we can't offer a beach
and all-year sunshine in Frankfurt, so we have to en-

sure the very best studio service.”

Studio prices in Germany have remained stable
over recent years, though there are now signs they
are dropping. A lot of small in-house studios offer
their unused capacity at incredibly low rates, and this
tends to take away well-paid work from the big com-
mercial studios.

There's also a trend to the tapeless synclavier stu-
dio for special types of music, and for video post-pro-
duction. Says Peter Kirsten, “All this leads to budget-
ing problems. You can't invest on new equipment and
end up with no profits. My view is that there will be an
even higher specialization of studios in the future. It
will eventually be impossible to offer a complete
range of technical facilities under one roof.”

HIGH INVESTMENT

(Continued from page E-2)

DASH and Pro-Digi, has not made it any easier for stu-
dios to make up their minds. This, plus the expense of
the equipment, plus the fact that totally new systems
of recording digitally could be announced at any time
now (Solid State Logic has already started the teaser
campaign for their long-awaited digital system)
means that many studios are preferring to rent in dig-
ital equipment as and when required.

Speaking at the recent Digital Information Ex-
change in London, Andy Hilton of rental company Hil-
ton Sound stated, ““Any industry will always want to be
moving forward as technology develops. Our industry
is no exception to this rule. The digital recorder of to-
day will almost certainly not be the digital recorder of
five years' time. We hope that the recorders we have
today will still be working then, but | find it hard to
believe that they will still be the leading technology.”

To boost business on the digital front, Hilton an-

If you’re only 10 in ’88
but you still have
most of the
record companies,
production units,
and producers
whose trust you have earned
in recording
dozens of hits by
hundreds of national and
international artists,

it’s good to have

the chance here

to say again

to everyone

thanks a million!

WISSELOORD STUDIOS bw.

Catharina van Renneslaan 10,
1217 CX Hilversum — The Netherlands,
Telephone: {0)35-17256 — Telex: 43339

STU @f@

STUDIO 54 BUDDE KG

Hohenzollerndamm 54 a
1000 Berlin 33
Tel: (030) 82340 15 TIx: 184 770
Fax: (030) 823 7076

Computerised mixing console

48 track recording
24 track DIGITAL tracks—
SONY

Fully equipped with modern
synthesizer and sequencer

Approx
DM 950 :; (<580
, day
incl. engineer

CONTACT: Gila Jacobs
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FOR 86/87 DAVOUT THANKS:

Bertrand TAVERNIER & Herbie HANCOCK with : “Round midnight”
Rupert HINE with Bob GELDOF and THOMPSON TWINS

Steve LILLYWHITE for TALKING HEADS

Daniel ABRAHAM for DURAN DURAN last and new LP
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Glutted Market, A-Title Depth Of Copy Cited

B Movies Falling On Hard Times

BY JAMES KAMINSKY

NEW YORK As video stores contin-
ue to jump on the A-title depth-of-
copy bandwagon, it looks like B mov-
ies are being left in the dust. So while
suppliers set records for the sales of
“Dirty Dancing,” ‘“Platoon,” and
“RoboCop,” titles like “Blood Beast,”
“Slammer Girls,” and “I Eat Your
Skin” are in danger of falling by the
wayside.

“There’s no question that the mar-
ket seems to be rapidly drying up for
low-level B movies,” says Al Rubin,
senior vice president of sales and
marketing for Vestron Video.
“There’s less of a demand from re-
tailers for the little film with no cast
and little or no theatrical exposure.
And you see most of the big studios
getting away from that product.”

And it isn’t just the major studios.
“There’s no secret to the fact that
business has flattened in all areas
other than the AA titles,” says David
Pierce, vice president of marketing
for New World Video. “The success
people had at one point by throwing
product against the wall and seeing
what sticks—it’s no longer there. Re-
tailers are much more selective.”

While few vendors seem ready to
write the epitaph of B titles, most
players agree that the window of op-
portunity is getting smaller. Studios
large and small are reacting by scal-
ing back on new releases and are
pushing their releases with slick pro-
motions and aggressive pricing and

packaging strategies.

While a glutted market has certain-
ly contributed to the B-title woes,
their problems can also be linked to
the recent retail trend toward stock-
ing greater depth of copy on hit titles
guaranteed to rent repeatedly. Major
suppliers are spurring the move with
such enticements as CBS/Fox Home
Video’s January release of “Preda-
tor” in a discounted two-pack.

Some of the smaller suppliers be-
lieve it isn’t fair game. “The major
studios are putting tremendous pres-

‘Major studios are
creating hysteria’

sure on retailers,” says Bob Blair, ex-
ecutive VP of sales and marketing
for United Media Entertainment.
“They are creating unwarranted
mass hysteria by playing up the
depth-of-copy issue, blowing it way
out of proportion. It puts undue
strain on everyone.”

It also decreases the money left
over for secondary titles, retailers
say.

“The emphasis on AA titles be-
came especially hot and heavy in Jan-
uary and March,” notes Jeff Abrams,
merchandising manager at Best Buy,
a retail chain based in Minneapolis.
“That huge outpouring of ‘must-car-
ry’ titles left us with virtually no
open-to-buy money for the B’s.”

And with heightened competition

NEW YORK While the depth-of-
copy issue has larger suppliers try-
ing to convince retailers to buy a
deeper inventory of hit titles, there
are still efforts being made to move
secondary offerings.

Case in point: Vestron Video,
which has stirred some controversy
by making its forthcoming release,
“The Running Man,” initially avail-
able only in a four-pack, in which
three copies of the hit title will be
grouped together with one copy of
the considerably less-heralded
“Steel Dawn” (for more on dealers’
concerns, see AVA panel story,
page 53).

Under the terms of the May Mus-
cle! promotion, the discount-priced
four-pack will be available beginning
May 11. Dealers who buy a single
copy of “The Running Man,” a fu-
turistic action film starring Arnold
Schwarzenegger, are required to
wait until May 25 for their ship-
ments and pay full price. Titles in the
four-pack have a suggested list price
of $79.98 while the individual copies
have a list price of $89.98 each.

“It’'s something of a test,” says
Vestron’s Rubin. “We’re packaging
‘Running Man’ for depth and ‘Steel
Dawn’ for selection. And we're
backing both up with a substantial
multimedia campaign.”

Nonetheless, reaction from retail-

Vestron’s Muscular Promo
Draws Mixed Reaction

ers indicates something less than
unanimous approval. ‘“To my
knowledge it’s the first time a ma-
jor A title has been grouped with a
bomb—it sets a nasty little prece-
dent,” says Al Coffeen, video buyer
for North American Video. “It’s
blackmail, and it eliminates our
freedom of choice. What would hap-
pen if MCA decides to put out ‘E.T.’
in four-packs grouped with ‘Gen-
ghis Khan' or ‘The Avenging War-
rior?”

Still, there are those who feel the
four-pack gives their store an edge
over the smaller outlets.

“I don’t have a problem with it,”
says Steven Sharrard, owner of
Sneak Previews in Alma, Mich.
“Vestron is letting us get the prod-
uct two weeks before the nonvideo
stores that only stock the hits. I'm
talking about the gas stations and
grocery stores. These are titles that
I would have ordered anyway, so I
think it gives us a little edge.”

‘They can shove that four-pack,”
says Malcom Carrier, owner of Vid-
eo Sensation in Franklin, N.H. “I
won'’t buy it. I think they should all
come out at the same time. The lit-
tle guy should be able to stay with
the big guys. The way they have it
now with this four pack, the big
stores get an advantage and the
small guys are left out in the cold.”

and slackened consumer demand, re-
tailers are becoming more conscious
of inventory turn and return on in-
vestment—considerations that gen-
erally tend to favor a “Top Gun” over
a “Slumber Party Massacre.”

According to Peter Balner, presi-
dent of Union, N.J.-based Palmer
Video, “You can make money so easi-
ly with an instantly identifiable hit
movie title. You have to really go to
work to derive the same kind of reve-
nues from B releases. Most retailers
choose the route with the least resis-
tance.”

Despite often traveling that route
himself, Balner joins with other re-
tailers in saying that lesser-known ti-
tles are also important.

“Once the better delivery systems
for hits really come into their own,”
he says, “the hits-oriented video store
is going to have a tough time compet-
ing. Pay-per-view could eventually
eat our lunch. From the standpoint of
convenience alone, video stores must
be able to stock and promote not only
A titles but also B, C, and D titles.”

For many video retailers, having
such a breadth of selection is often a
key factor in the drive to set them-
selves apart from the swelling ranks
of alternative retail outlets traffick-
ing solely in hit films, such as the lo-
cal 7-Eleven or discount store.

Also, retailers don’t want to lose
the hard-core B-movie customer, the
frequent renter looking for the latest
T&A teen comedy or slice-and-dice
horror epic. “Unless you're operating
in a market where there are nothing
but eggheads or nothing but nerds or
nothing but rednecks, then all movies

(Continued on page 62)
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Macho Man Madness. After a grueling four-hour donneybrook involving
dozens of wrestlers March 27, the World Wrestling Federation crowned Randy
“‘Macho Man” Savage its new champion. Savage, pictured here with his
manager, Elizabeth, defeated “The Million Dollar Man” Ted DiBiase during the
WrestleMania IV contest in Atlantic City, N.J. A double-videocassette package
of the event will be available from Coliseum Video beginning May 11 for a
suggested list price of $39.95. (The prebook cutoff date is April 27). The
specially designed souvenir package opens to reveal a pop-up image of
wrestling superstar Hulk Hogan. (Photo: Steve Taylor)

Distrib Rights To Wamer

LOS ANGELES Warner Home
Video has inked an eight-year,
multimillion-dollar pact with the
Weintraub Entertainment Group
for the home-video-distribution
rights to 300 films in seven key
markets outside the U.S.

The deal marks the first exploi-
tation of the more than 2,000
Thorn EMI films acquired by the
Weintraub Entertainment Group
last year from Cannon for approxi-
mately $90 million. Terms of the
deal between Warner's and WEG
were not disclosed. Sources close
to Warner say the videocassettes
involved could generate $50 mil-

lion-$80 million in retail over the
course of the arrangement.

Some of the major titles included
in the package are ‘“Amadeus,”
““The Deer Hunter,” ‘“The Ele-
phant Man,”” and ‘“Tender Mer-
cies.”

Warren Lieberfarb, president of
Warner Home Video, says the ad-
dition of the WEG product further
solidifies Warner’s generally ac-
knowledged leadership position in
international home video market-
ing.

The seven territories covered by
the deal are the U.K.; France; Aus-

(Continued on page 64)
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Hemdale Film Corp. Tom Berenger

1|45 PLATOON HBO Video 0040 Chariie Sheen B3] 0[S
Vestron Pictures Inc. Patrick Swayze

2 | 1| 7 | DIRTYDANCING Vestron Video 6013 Jennifer Grey L7 || k5
Warner Bros. Inc. Mel Gibson

3 2 15 LETHAL WEAPON Warner Home Video 11709 Danny Glover 1987 R 3495
Orion Pictures Peter Weller

4 7 3 ROBOCOP Orion Home Video 0040 Nancy Allen 1387 R ERE
Paramount Pictures William Shatner

5 6 17 STAR TREK IV-THE VOYAGE HOME Paramount Home Video 1797 Leonard Nimoy 1986 | PG | 3495
RCA/Columbia Pictures Home Video Lou Diamond Phillips

6 3 9 LA BAMBA 6.20854 Esai Morales 1987 | PG-13 [ 34.95
RCA/Columbia Pictures Home Video Steve Martin

7191]7¢9 ROXANNE ¢ 6-20853 Daryl Hannah 1987 | PG | 2995

8 8 17 LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 G | 3495
Paramount Pictures Tom Cruise

9 |5 |4 | TOPGUN Paramount Home Video 1629 Kelly McGillis 198 | PG | 2095
Touchstone Films Shelly Long

10 NEW’ OUTRAGEOUS FORTUNE Touchstone Home Video 569 Bette Midler 1987 R 3495

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under ditferent criteria.)  International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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Special-Interest |
Prognosis: The
Party’s Over

BY JIM McCULLAUGH

LLOS ANGELES Special-interest
titles are facing a tough battle in
1988 as home video suppliers dras-
tically cut back their acquisitions
of those kinds of tapes and contin-
ue to balk at paying advances to
their producers.

For the most part, suppliers say
that they want producers to do the
market research themselves on
special-interest product, bring
suppliers the finished product, and
then be content to share in whatev-
er monetary success there might
be at the “back end.”

These were among the messages
delivered to a crowd of indepen-
dent producers at the Academy of
Television Arts and Sciences’ first
home video seminar here March
26.

Just how much change the spe-
cial-interest market has under-
gone in the past year or two was
underscored by Jason Zelin, vice
president of acquisitions for Lori-
mar Home Video. As recently as
1!/, years ago, he said, Lorimar
had 40 people devoted to made-for-
video titles. Now, he said, he is the
sole person at the company with
responsibility for special-interest
videos.

Riding the crest of Jane Fonda’s
phenomenal success with her fit-
ness videos—which Zelin stressed
was the exception and not the rule
as far as success for special-inter-
est videos goes—Lorimar attempt-
ed to exploit video publishing and
struck numerous deals with such
partners as Consumer Reports,
American Health, and Parents
magazines.

‘““We thought there was a mar-
ket for that type of informational
material, but unfortunately few
panned out,” he said. “We have
discontinued most of those ar-
rangements.”

Zelin also reminded the audience
that Lorimar created a multi-
million-dollar marketing campaign
called KLV-TV, a concept based on
letting consumers control their
programming. It, too, never
caught on. “The marketplace has
never caught up with the notion of
controlling your own program-
ming,” he said.

Sydney Levine, vice president of
acquisitions and development for
Republic Pictures Corp., outlined
several key ingredients that ap-
pear to ensure success for special-
interest videos.

Among those he singled out
were sponsorship, the necessity
for producers to do their own mar-
ket research on a concept, and the
use of a celebrity.

She said that her company, like
many others, simply won'’t risk the
up-front production costs until
many of these criteria are met.

And ideally, she said, “‘you won’t
ask us for an advance,” adding
that producers must be content in
sharing at the ‘“back end.” She re-
minded the audience that special-
interest videos can cost distribu-
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TWO EXTRAORDINARY VIDEOS
FROM
POLYGRAM MUSIC VIDEO.

EURYTHMICS LIVE

(080 221-3)

Eurythmics in concert is an experience one must see to

believe! Annie Lennox and Dave Stewart lead one of the

most dynamic and visual bands of today! For the first
time ever you can see the excitement of their concerts
and music in EURYTHMICS LIVE. 90 minutes of the

songs that make the EURYTHMICS what they are. The

concert film features the smash hits “Missionary Man’;
“Sweet Dreams (Are Made Of This)’; “Would I Lie To
You”, “Here Comes The Rain", “Who’s That Girl” and
ten other concert favorites!

Suggested retail price $19.95.

ATHENS, GA INSIDE/OUT

(041 650-3)

What's the most exciting town in the U.S.? Athens,
Georgia of course! Athens has been the springboard of
such successful groups as R.E.M., B-52’s, Pylon, and
Love Tractor. Now there’s a 82 minute home video,
ATHENS, GA INSIDE/OUT that chronicles the
emergence of some of the innovative bands of today!
This video features R.E.M. performing a new ver-
sion of “SWAN SWAN H” from their LP, “Life’s
Rich Pageant” as well as a never-before-heard cover
of the Everly Brothers; “All I Have To Do Is Dream’
Plus exclusive interviews with all three bands. Also
featured in Athens, GA; Kilkenny Cats, The Squall,
Dreams So Real and Flat Duo Jets. This critically
acclaimed documentary received praise from every
major newspaper and magazine from coast to coast.
Once you see it you'll know why!

Suggested retail price $29.95.

tors up to $200,000 to market.

Mamytaciured and Marketed ty

PolyGram Records

Available on VHS Cassette.

©1988 POLYGRAM RECORDS INC
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Spotlight

The Classics never die. They wind &ip on
video! Because it is now hip to look back,
the enduring appeal of the classics on
film or tv has fueled the booming video
market...both sales and rentals.

staple of /&
new...wha

* FAVORITE DEAL
* MAJOR LABEL

gi

FOR AD DETAILS CONTACT:

NEW YORK
Ron Willman r212) 536-5025
Ken Karp (212} 536-5017

LOS ANGELES
Anne Rehman (213) 273-7040

L
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TOP SPECIAL INTER
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£ Compiled from a national sample of retail store sales reports.
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HEALTH AND FITNESS
* & NO.1 » »
Callan Productions Corp. Callan Pinckney presents deep muscle
1 ! 65 CALLANETICS ® MCA Home Video 80429 exercise techniques. AR
2 2 65 JANE FONDA’S LOW IMPACT Lonimar/LightYear Ent A fun and effective alternative to 3995
AEROBIC WORKOUT Lorimar Home Video 070 traditional dance aerobics. :
. Lorimar/LightYear Ent. Beginner and advanced routines
3 3 85 JANE FONDA'S NEW WORKOUT Lorimar Home Video 069 designed to strengthen and tone. 3935
’ JCi Video Inc. Fitness video gets down to basics and is
4 4 65 KATHY SMITH'S BODY BASICS JCl Video 8111 designed for the beginner. 293
5 10 | 6 JANE FONDA'S EASY GOING Lorimar/LightYear Ent. Calisthenics and aerobics for any age at 39.95
WORKOUT Lorimar Home Video 058 a slow and easy pace. ’
RICHARD SIMMONS AND THE SILVER . ] Fitness program for people over 50
6 5 85 FOXES Lorimar Home Video 158 includes warm-ups and aerobics. 2
Lorimar/LightYear Ent. This 25-minute video is more than a
7 7 3 START UP WITH JANE:EONDA Lorimar Home Video 077 warm-up and less than a full workout. 19.95
8 3 65 KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. Strenuous program designed for 2995
WORKOUT JClI Video 8100 intermediate and advanced exercisers. )
KATHY SMITH'S STARTING . . Kathy Smith's easy-to-do workout for
9 | 177 WORKOUT Fox Hills Video FH1027 beginners. 19.95
, Lorimar/LightYear Ent. Designed for pregnant women who want
10 | 1959 JANE FONDA'S P. B. & R. WORKOUT Lorimar Home Video 046 to keep in shape. 3983
11 9 59 THE JANE FONDA'S WORKOUT Lorimar/LightYear Ent. Strenuous exercise program designed 39.95
CHALLENGE Lorimar Home Video 051 for experienced exercisers. :
12114 ] 23 JANE FONDA’S WORKOUT WITH Lorimar/LightYear Ent. Exercise techniques are performed 39.95
WEIGHTS Lorimar Home Video 076 employing the use of basic weights. :
Total Video, Inc. Extensive weekly exercise and yoga
13| 16 | 51 A WEEK WITH RAQUEL HBO Video TVA9965 program designed by Raquel Welch. PELE
. Donna Mills Inc. Donna Mills shares her make-up, beauty
14 12 65 DONNA MILLS: THE EYES HAVE IT & MCA Home Video 80384 and skin-care secrets. 19.95
" B . Combines aerobic exercise with free
15115 | 27 KATHY SMITH'S WINNING WORKOUT Fox Hills Video FH1012 weight teaining in 12 week program. 29.95
SUPER STOMACHS BY JOANIE . Strengthen, tone, and reduce your
16 | REENTRY GREGGAINS Parade Video 22 stomach with this short workout. 19133
. Bess Motta's three workouts include
17 | 11 | 65 20 MINUTE WORKOUT Vestron Video 1033 acrobics, stretching and more. 29.95
DENISE AUSTIN'S NON-AEROBIC . Fitness expert Denise Austin has a new
18 6 13 WORKOUT Parade Video 32 workout designed for everybody. 1599
19 | 18 1 JUDI SHEPPARD MISSETT'S FITNESS JC! Video Inc. Total body workout combining | 2995
FORMULA JCl Video 9122 movement, dance, and music. |
s )
B Raymax Prod. P. Brownstein Prod. Debbie Reynolds leads three separate
20 13 13 DO IT DEBBIE'S WAY VidAmerica 1008 workouts set to big band music. 39.95
BUSINESS AND EDUCATION
*x NO.1 » »
. . Famous events from the Civil War are
1 4 31 AMERICAN HISTORY: THE CIVIL WAR Increase Video IVO15 recounted and analyzed. 29.95
INC. MAGAZINE: HOW TO REALLY 1 ) Topics include getting the idea, finding
2 | REENTRY | START YOUR OWN BUSINESS FotimaikiSmelidealigih investors and making the deals. &
. ' A look at drug abuse and the techniques
3 3 21 DRUG FREE KIDS: A PARENT'S GUIDE LCA parents can use to solve it 29.95
. P Development of managerial skills &
4 1 63 CAREER STRATEGIES 1 Polaris Communication o [t et 19.95
. The problems and solutions of teenage
5 | 5 | 27 | SHATTERED MCA Home Video 80430 drug addiction are discussed. 2495
. - Successful public speaking through use
6 2 | 61 PERSUASIVE SPEAKING Polaris Communication TG e Tag el sy eCon T, 19.95
Paramount Pictures Henry Winkler educates parents and |
7 6 85 STRONG KIDS, SAFE KIDS Paramount Home Video 85037 children about child abuse. P
Crown Publishing Corp. Basics of sign language with emphasis
8 1 2 SAY IT BY SIGNING Crown Video on useful words & phrases. ELE
. Improvement in interviewing skills and
9 8 33 THE WINNING JOB INTERVIEW Star Video Prod. career development. 39.95
10 7 49 HOW TO USE YOUR IBM PC-IN TEN Kennon Publishing Corp. Basic knowledge to make the IBM-PC 79.95
EASY LESSONS Kennon Video work in countless ways. i
B ; . Information on shopping for and
11 10 | 63 CONSUMER REPORTS: CARS Lorimar Home Video 074 i e L seilca] 19.85
121 12 | 63 gg:gl(])hsﬂER REPORTS: HOUSES AND Lorimar Home Video 079 :gnv::) evaluate, purchase, and finance a 19.95
13| 13 | 53 | THE VIDEO SAT REVIEW Random House Home Video ImOIOYENestatakingbKitisiionthase 69.95
important college-entry SAT tests. .
- ge-entry
-
. Video eases you through every basic
14 15| 3 | HELLOPC Morris Video 3102 e o W e ! 29 |
i 1 1
o The handy WORDSTAR program gives
ISJ 14 3 HELLO WORDSTAR Morris Video 3103 professional executive-style docurments. J 29.95 J

¢ International Tape Disc Assn. certification for a minimum sale of 75,000 units or a doliar volume of $3 million at retail for theatrically released programs, or of
at least 25,000 units or $1 million at suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
Next week: Recreational Sports; Hobbies And Crafts.
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Europe’s Residential Studios Spread
Rockfield Pioneered Recording ‘Resorts’

BY JOHN TOBLER

LONDON The concept of the resi-
dential studio is a comparatively
recent one, introduced about 20
years ago. But European live-in re-
cording studios with complete ho-
tel like accommodations are at-
tracting increasing numbers of
name clients for whom privacy and
full service are of tantamount im-
portance.

One pioneer in the residential
studio field is Kingsley Ward of
the world-famous Rockfield Studio
complex in Monmouth, Wales, a
few miles across the English bor-
der. Rockfield first offered accom-
modations along with the use of its
studio facilities back in 1966.

The generally accepted theory
behind the residential studio facili-
ty is that everything an artist or
producer is likely to require can be
found at the facility, including 24-
hour-a-day access to recording fa-
cilities.

Resident chefs are available;
most will nowadays offer a variety
of international styles. And virtu-
ally every studio of this type of-
fers recreational facilities.

Standard entertainment in-
cludes television and video (many
now include cable and/or satellite
TV), pools, table tennis, and so on.
Among the attractions now being
installed in European recording
studios are swimming pools, sau-
nas, and gymnasiums. Several ru-
ral residentials also offer horse-
back riding and country clubs.

Most of the better European res-
idential studios are found in Brit-
ain, although several continental
European countries are now mov-
ing into the field.

In West Germany, for instance,
Dierks Studio in Stommeln has
SSL equipment with a comprehen-
sive selection of outboard items. In
Italy, Heaven Studios in Rimini is
similarly equipped, and UMBI/
Maison Blanche in Modena (home
of Ferrari cars) can boast a client
list that includes Peter Gabriel,
Billy Cobham, and Luciano Pavar-
otti.

The best-known residential stu-
dio in Denmark is PUK in Jutland,
where George Michael cut and
mixed his ‘“‘Faith’”’ album, while
other recent and eminent clients
include Depeche Mode, Judas
Priest, and producer Keith Olsen.

The Benelux countries (Bel-
gium, the Netherlands, and Lux-
embourg) boast no fewer than five
residential studios. In Amsterdam,
Holland, is Bolland Studios, owned
by top pop producers Rob and
Ferdi Bolland, who bought the fa-
cility from Jaap Eggermont.
Among famous acts to have re-
corded at Bolland are Falco, Mick
Jagger, and Simply Red.

Bulletsound is also near Amster-
dam, as is Studio Arnold Muhren,
where Alan Price has recorded,
while in Brussels, Belgium, ICP
Studios has played host to Paul
Young, Alison Moyet, Little Ste-
ven, Simple Minds, the Stranglers,
and many more. Kitsch Studios, in
the same city, has recorded Miriam
Makeba and Rufus Thomas,

among others.

In the U.K., there are over 30
residential studios, and like the
majority of other studios of this
type most are equipped with state-
of-the-art equipment, many with
SSI. desks or the equivalent plus a
large amount of outboard equip-
ment.

While not all boast that their
studio is “the BMW or Rolls-Royce
of residential studios,” as did a
spokesperson for Great Linford
Manor, whose recent clients in-

‘We’re aiming
to be the best
residential studio
in the world’

clude the Alarm, P.I.L., and pro-
ducers Trevor Horn, Gary Langan,
and Arthur Baker, most of these
studios have impressive track re-
cords and can usually accommo-
date up to 10 people.

Jacobs Studio in Farnham, a vil-
lage in Surrey, England, offers
horseback riding, billiards, swim-
ming, and many indoor entertain-
ments; Comforts Place at Ling-
field, also in Surrey, is situated
close to a famous racecourse and
offers champagne to those who
have successfully completed a
project.

The recently opened Outside
Studios near Reading, England, is
allied to Westside, which is in Lon-
don. Both complexes are owned by
the successful production team of
Clive Langer and Alan Winstan-
ley. Outside is housed in a building
that was partially built in the 15th
century, and among Westside’s
past clients are Elvis Costello, Jag-
ger, Dexy’s Midnight Runners,
and David Bowie, who recorded his
memorable version of “Dancing In
The Street’’ there.

All four studios mentioned are
within an hour of London by car,
but several other studios can be
found deeper in the British coun-
tryside.

Chipping Norton, for instance, is
one of the few residential studios
that is not equipped with an SSL
desk, and resident engineer Barry

Hammond claims that the studio
has received a number of bookings
simply because of the fact that it
has a 6-year-old Trident TSM desk.

With four chefs in rotation to
provide a bewildering variety of
menus and with a wide range of re-
laxation facilities, Chipping Nor-
ton has played host to such acts as
Status Quo, Chris Norman, FM,
and the Kane Gang in recent
months.

Somewhat farther away, in the
ancient city of Bath, is Wool Hall
Studio, owned in part by Roland
Orzabel of Tears For Fears, which,
naturally, records there, as do the
Smiths, Squeeze, Van Morrison,
David Sylvian, and Sisters Of Mer-
cy. Wool Hall offers more exotic
off-duty possibilities, including
hot-air ballooning, sky diving, and
skeet shooting.

Rockfield Studios, the pioneer
among residentials, has just been
re-equipped, and a V-series Neve
desk is to be installed soon. Rock-
field was one of the first studios to
purchase the now in-demand TC
electronic samplers.

A block of new apartments is be-
ing built, which will increase the
sleeping capacity of the complex to
30 people by the fall.

Local facilities that tend to at-
tract foreign visitors like produc-
ers Greg Ladanyi and Russ Kun-
kel include The Walnut Tree at
nearby Abergavenny, the restau-
rant that was voted the best in
Britain during 1986, while the
magnificent Rolls of Monmouth
golf course is less than five min-
utes away.

Says Ward: ‘“We hope that by
the end of 1988, Rockfield will
again be the best residential studio
in the world. We were the first res-
idential, we were also the first res-
idential to go 16 track, the first to
go 24 track, and in 1972 we were
the first residential with two 24-
track desks.

“With the re-equipping and the
apartment block plus a complete
indoor leisure complex, we're aim-
ing to be the very best residential
studio in the world.”

This is the first of an ongoing se-
ries on European recording studio
operations.

SOUND
INVESTMENT

A weekly column spotlighting
equipment-related news in the
audio and video production, post-
production, and duplication in-
dustries.

cHEAP CODE: Need a SMPTE
time-code generator but can’t af-
ford to purchase an expensive sync
unit? The ProSonus Code Disc
could be for you. This ingenious
product is composed of a standard
compact disk featuring audio cues
on one track that correspond with
the CD player’s digital time display.

The disk’s other track features
“genuine dropout-free time,” ac-
cording to the manufacturer. Using
the disk turns a CD player into a
time-code generator for less than
$50, the company says.

Two versions of the disk are avail-
able: NTSC standard (30 frames per
second) and EBU (25 frames per
second). To order in North America,
contact ProSonus at 213-463-6191.
European distribution is being han-
dled by Exile Music in London.

NEVE BRANCHES: In order to
cope with the increased demand for
its products, console maker Rupert

(Continued on next page)

i

- W T
,.w\\%_‘f

e
B o

o

S S

Label Meets Boy Meets Girl. RCA Records executives gather at the studio to
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welcome new act Boy Meets Girl to the 1abel. The pair, George Merrill and
Shannon Rubicam, seated left and right, respectively, wrote ‘| Wanna Dance
With Somebody (Who Loves Me)" and “How Will | Know™ for Whitney Houston.
Between the duo is engineer Rod Hui. Standing, from left, are Paul Atkinson,
senior VP of a&r for RCA; Arif Mardin, producer; Bab Buziak, president of RCA;

and Rick Dobbis, executive VP, RCA.

Print your label cop
right on your cassette
with the apex printer

- Eliminate inventory problems, cos
‘Save 4¢ pr more per cassette.

‘Five models to choose from:
‘One manual single color unit.

T ]
7

iy res 3 A
tiy label overruns.

Two semi-automatic one color table top medels.
Two high production multi-color consoles
that print up to three colors in one pass.

Manufactured and distributed
inU.S.A.by

apex

apex machine company

3000 n.e. 12th terrace

fort lauderdale, fl 33334 u.s.a.
telephone: (305) 566-1572

Distributad worldwide by

audiomatic corporation

400 madison avenue

new york, new york 10017 u.s.a.
telephone: (212) 308-6888
telex: 12-6419
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NEW PRODUCT |

Soundcraft Electronics of Northridge, Calif., is showing its SAC200 broadcast
console for the first time in the U.S. at the upcoming National Assn. of
Broadcasters meet in Las Vegas. The board is designed expressly for on-air-
broadcast and audio/visual-production applications. Eight-, 16-, or 24-input
mainframes are available. Contact 818-893-4351.

NEW YORK

EMMANUEL PRODUCED TWO
tunes for RCA Records at Quad
Recording. Titled “Walk Away”’
and “Stay With Me Tonight,” the
tracks were engineered by Peter
Sturge and John Morales. Morales
also handled programming. Funk
Deluxe, featuring Lois Tate, put
down tracks for Select Records.
Randy Muller produced; Brian
Max was at the board. And, Billy
George recorded for Apollo Rec-
ords; Daryll Mull produced. Greg
Mann engineered.

John Luongo zipped by Electric
Lady to mix the newest singles by
Columbia’s Scott Folsom, EMI’s
Brian Setzer, and Geffen’s Cher.
Musicians on the projects included
Auther Stead, Phil Ashley, and
Bashiri Johnson. Gary Hellman

SOUND INVESTMENT

(Continued from preceding page)

Neve Inc. has opened new sales and
service facilities in Nashville and
New York. The New York office is
headed by Eastern regional sales
manager Phil Wagner, who can be
reached at 212-956-6464. In Nashville,
Tom Semmes, Southeastern region-
al sales manager, heads the opera-
tion. He can be reached at 615-329-
9584. Neve says it plans to relocate
its Hollywood, Calif., office to larger
quarters sometime this summer.

ONE LARGE, ONE MEDIUM TO
go: Harrison Systems of Nashville
has made two more international
sales of its well-regarded Series 10 to-
tally automated mixing console. The
larger unit—an 80-position, 40-mod-
ule desk—goes to Pilot Studios in
West Germany. The Australian
Film & Television School is taking

the other, smaller version (48 posi-
tions, 26 modules) of the desk.

Other users of the Series 10 include
Mike Oldfield (who recorded his re-
cent Virgin album, “Islands,” on his
own Series 10), Advision and Mar-
quee Studios in the UK., FEMIS
and Studios Des Dames in France,
and Switzerland’'s Patrick Mimran.

Harrison can be reached at 615-834-
1184.

FIXXED UP: Cy Curnin, the Fixx’s
lead singer/songwriter has opened a
24-track audio/video facility in Doug-
laston, Queens, about a 20-minute
drive from midtown Manhattan.
Dubbed Between The Ears, the stu-
dio features a fully equipped MIDI
room, including a Sequential Studio
440 drum computer/sampler/se-
quencer, the PPG 2.3 digital wave

synth, a Tascam MS-16 16-track re-
corder, and a Ramsa WRT-820 mix-
ing desk. Recorders in the main room
are by Otari and MCI; the console is
a Sound Workshop Series 40.

SHORT TAKES: Atlantic Studios
of New York has installed a George
Massenburg Labs moving fader
automation system in its Studio A
console, a 52-input custom-built Neve
8078, originally designed by George
Martin and Geoff Emerick and
built by Rupert Neve.

Sleepy Hollow Sound, one of
Westchester County, N.Y.’s largest
audio facilities, has upgraded its op-
eration with the addition of an MCI
JH 114 24-track analog deck and a
complete rewiring of the studio
rooms. Edited by STEVEN DUPLER

AUDIO TRACK |

was at the controls.

Tommy Boy group De La Soul
recorded and mixed several rap
tracks with producer Prince Paul.
Bob Coulter was at the controls.
The tunes are titled “Plug Tun-
nin’”’ and “Freedom Of Speak.”
Wayne Garfield and Traviso Mil-
ner of Nytro Productions cut
tracks and vocal overdubs for a fu-
ture Force M.D.’s single. And, Jua-
nita Gray recorded a dance single;
Dan Miller produced and engi-
neered.

In at the Brooklyn Music Fac-
tory was Brimstone Records’ Se-
cret Agent working on its debut
single, “In My Shoes.” Joe Brim-
stone produced the tracks; Bobby
DeRiso was at the controls.

Information Society put the fi-
nal touches on its self-titled debut
album at Platinum Island. Fred
Mabher of Scritti Politti produced.
The tracks are scheduled for re-
lease on Tommy Boy Records.

Stetsasonic mixed its second al-
bum at Chung King. The first sin-
gle is due soon.

Genesis is having its entire com-
pact disk catalog remastered at
Barry Diament Audio. Diament re-
cently completed “Selling England
By The Pound,” “Wind And Wuth-
ering,” “Foxtrot,” and “Nursery
Cryme.” Diament also handled
mastering for Chrysalis Records’
forthcoming CD releases by the
Divinyls, Michael Schenker, and
UFO.

LOS ANGELES

STEVIE NICKS WAS at Chero-
kee Recorders to work on vocals
for HBO 1988. Nicks produced.
Don Nash at the board, assisted by
Scott Gordon. Also, Teddy Pen-
dergrass tracked horn overdubs

5% DISCOUNT: EARLY BIRD SPECIAL APRIL 15

for an Elektra project. Vince and
Reggie Calloway produced, and
Craig Burbridge engineered. Paul
Winger assisted. Eric Carmen
tracked, overdubbed, and mixed an
Arista Records project. Jimmy
Ieener produced, and Carmine Ro-
boni was at the board. Scott Gor-
don assisted.

Elektra artist Michael Feinstein
cut tracks and mixed an upcoming
digital release at Group IV Re-
cording. The album was produced
and arranged by Johnny Mandel.
Hank Cicalo was in the control
seat, assisted by Rick Winguest.

The Robert Cray Band tracked
and overdubbed material for an
upcoming Mercury project at Sun-
set Sound. Bruce Bromberg and
Dennis Walker of Hightone Rec-
ords produced the tracks, Bill
Dashiell engineered, and Mike
Kloster assisted. Also, Geffen’s
Deborah Harry tracked and over-
dubbed material for her album
project with producer Michael
Chapman. George Tutko and Klos-
ter engineered. Barry Conley as-
sisted. Producer Andre Cymone
worked on tracks for Pretty Poi-
son; Bobby Brooks engineered.
Barry Conley and Stephen Shelton
assisted on the Virgin project.

At Take One Recording, produc-
er Vincent Brantley was in with
engineer Barney Perkins to work
on Angela Bofill’s new album for
Capitol.

At Foz Sound, Barry Fasman
and Dana Walden completed pro-
duction of Connie Fairchild’s proj-
ect for Michael O’Connor Music.
Fasman and Walden also scored
and recorded tracks for the fea-
ture film “Dead Ringer” for Stock
Grange Productions. Douglas
Getschal and Fasman completed
production of Terre Thomas
tracks.

At Track Record, tunes for the
soundtrack to Cannon Film’s
“Night In Magic Castle” were
completed by engineer Barry Ru-
dolph and Ken Paulakovich. Nia
Peeples (of “Fame” and “Top Of
The Pops”) cut vocal tracks for her
upcoming Mercury release. Jerry
Steckling engineered, and Monte
Moir (the Time) produced. And,
Ian McLagan (Faces, Rolling
Stones) put down piano tracks for
the Pontiac Brothers. Randy
Burns produced; Casey McMackin
was at the board.

NASHVILLE

ALABAMA WORKED ON tracks
for its RCA Records “Live” proj-
ect with producer Harold Shedd.
Joe Scaife, Paul Goldberg, and Jim
Cotton engineered the project at
The Music Mill. T. Graham Brown
worked on tracks for a new album
for Capitol with producer Ron
Chancey. Bill Sherrill and Paul
Goldberg engineered. And Tanya
Tucker completed overdubs for a
Capitol project with producer Jer-
ry Crutchfield. Goldberg was at
the controls.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W., Nashville, Tenn.
37203.
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Major League. Master guitarist and influential progressive musician Robert
Fripp, last row, far right, recently brought his 18-piece League Of Crafty
Guitarists to the set of VH-1, where they taped a performance that aired Sunday
(3) on the channel’s two-hour “New Visions” program. The show was intended
to promote a series of East Coast concert dates the League plans this spring.

BY JIM BESSMAN

NEW YORK Like most major la-
bels, Elektra Records still considers
MTV to be its primary focus for vid-
eo-promotion efforts. However, also
like many of its competitors, Elek-
tra has lately been putting more ef-
fort into utilizing smaller local video
outlets around the country.
Elektra's expansion of its video
promotional department stems
from recognition of the fact that
many of its new acts initially bene-
fited more from video support than
from mainstream radio, says Hale
Milgrim, senior vice president of
marketing/creative services.

—"

by Steven Dupler

CLASSIC CLIPS: A couple of months ago, we de-
voted almost an entire column to wondering why no
video channel was making more use of the wealth of
classic rock material that has done so well as a radio
format. That question has now been answered.

VH-1 and the WEA labels are joining forces in a
unique promotion for midline classic compact disks.
The labels have delved into their film archives and
are putting together clips for eight classic rock/pop
artists for special airing on VH-1 in May. The artists
are Van Morrison, James Taylor, Fleetwood Mac,
Paul Simon, the Doobie Brothers, Rod Stewart, Lit-
tle Feat, and Bonnie Raitt. Most of the footage has
never been seen before on television, says a VH-1
representative.

All through the month of May, at least one of the
classic clips will air each hour, with a special CD
Classic graphic placed on screen immediately be-
forehand. The credits will include the midline CD on
which the track is found.

Finally, one weekend in May will be designated
Classic CD Weekend on VH-1, and the clips will air
three times an hour. Also featured will be inter-
views with some of the featured artists as well as
such Warners producers and executives as Russ Ti-
telman and Lenny Waronker.

VH-1 says it is talking with other labels about sim-
ilar midline CD promotions.

YOU’RE LOOKIN’ AT COUNTRY: Not only is
Nashville-based Country Music Television the only
24-hour-per-day country music video outlet in the
U.S,, it’s also a network willing to go outside tradi-
tional country boundaries in its programming.
While the channel’s heavy and medium rotations are
pretty much reflective of nationwide country hits,
there are a number of offbeat (at least for a country
station) programming choices in the light-rotation
slot.

For example, a recent CMT playlist included Steve
Winwood’s ‘““‘Back In The High Life’’; Bruce
Hornsby’s “Mandolin Rain’’; Roy Orbison’s “‘In
Dreams”’; John Prine’s “Speed Of Sound Of Loneli-
ness’’; and John Fogerty’s ‘“Centerfield.”

CMT has a reach of 12 million viewers; the channel
is also highly viewer responsive, reading and log-
ging video requests from those who call in.

As we stated in the column’s debut, the amount of
space available for station playlists in Billboard’s
Clip List is limited. Thus, The Eye will occasionally
feature a guest playlist. CMT is The Eye's featured
playlist this week, so herewith the channel’s heavy

and medium rotations as of March 25:
Heavy Rotation:

1. Highway 101, “Cry, Cry, Cry”

2. Holly Dunn, “‘Strangers Again”’

3. Rodney Crowell/Rosanne Cash, “It’s Such A
Small World”

4. Hank Williams Jr., ““Young Country”’

5. Ricky Van Shelton, “Life Turned Her That Way”’
6. Bellamy Brothers, “Santa Fe”

7. Lyle Lovett, ““She’s No Lady”

8. Patty Loveless, “If My Heart Had Windows”

9. Dwight Yoakam, “Always Late With Your Kiss-
es”

10. K.T. Oslin, “I'll Always Come Back”

11. Billy Joe Royal, “Out Of Sight & On My Mind”
12. Tom Wopat, “A Little Bit Closer”

13. Kathy Mattea, “18 Wheels & A Dozen Roses”
14. Nanei Griffith, “I Knew Love”

Medium Rotation:

1. O’Kanes, “One True Love”

2. Skip Ewing, “Your Memory Wins Again”

3. Michael Martin Murphey, “I'm Gonna Miss You
Girl”

4. New Grass Revival, “Can’t Stop Now”

5. Rosanne Cash ,“Tennessee Flat Top Box”

6. David Lynn Jones, “High Ridin’ Heroes”

7. David Slater, “I'm Still Your Fool”

8. Schuyler, Knobloch, & Bickhardt, “Givers & Tak-
ers”

9. Billy Joe Royal, “I’ll Pin A Note On Your Pillow”
10. Steve Earle, “Six Days On The Road”

11. Ronnie Milsap/Mike Reid, “Old Folks”

12. Becky Hobbs, “Jones On The Jukebox”

WHO’S IN CHARGE?: Still nothing firm on who
will replace ex-MTV vice president of programming
Sam Kaiser. Kaiser—who has become senior vice
president of promotion at recently reactivated Uni
Records—has been gone from MTV more than a
month now. The Eye won’t offer any predictions at
this time, except to say that any replacement will
likely not come from within the walls of the 24-hour-
per-day music channel. So, who's taking all the calls
from labels in meantime? Try the beleaguered team
of senior vice president and general manager Lee
Masters and vice president of music programming
Tom Hunter. A number of people have expressed in-
terest in the job, but Masters has yet to reach a deci-
sion.

“Go right down the label,” he
says, pointing to the likes of the
Cure, 10,000 Maniacs, X, Screaming
Blue Messiahs, and Billy Bragg.
“We have tons of acts that don’t get
a lot of airplay beside college radio.
But we sell a couple of hundred
thousand [units] on these kinds of
acts basically because of video sup-
port, as well as [help from] WEA
distritution and retail support out
of the box. It all has to start some-
where.”

The recent expansion of the Elek-
tra video department saw former
radio marketing/promotion staffer
Steve Schnur named to the new post
of director of video marketing/pro-
motior.. While he says he is basically
applying to video the same funda-
mental techniques he used in deal-
ing wizh radio, Schnur says Elektra
is now regarding the promo clip as a
promotional programming format
on par with various radio genres.

“We want everybody to think vid-

‘We sell units due
to video support’

eo as well as radio,” says Schnur,
who has even begun distributing
video-tracking sheets to go along
with the radio-tracking sheets sent
to all Elektra sales and promotion
field staff.

“The field is generally accus-
tomed to radio only, but suddenly
I'm getting calls from our Atlanta
guy saying, ‘Faster Pussycat is
opening for David Lee Roth in
Lakeland, Fla. Can you get a [Lake-
land video outlet] V-32 tie-in?"”’

Most important, though, is regu-
lar communication with the local
video channels. “[It’s almost as if]
they’re our field staff, too,” Schnur
says. “Get them all going on a vid-
€0, and you can get it to a national
situation.”

Milgrim notes that the video de-
partment is ideally designed to inte-
grate into a “‘total team effort” with
other executives in various divi-
sions, such as Kenny Hamlin, vice
president of sales; Larry Braver-
man, national director of new music
marketing; Sherry Ring Ginsburg,
nationzl director of press and artist
relations; and Brad Hunt, senior

Regional TV Airplay Helps Break New Artists

Elektra Aims Clips At Local Targets

vice president of promotion,

“When everything is working
properly, we have complete coordi-
nation behind and in front of an art-
ist’s tour to create excitement,”
says Milgrim. “It all becomes a true
event when radio comes together.”

Schnur cites 10,000 Maniacs’ new
video “Like The Weather” and the
group’s current tour as an example
of Elektra’s expanded video promo-
tional efforts. According to Schnur,
the “high visual quality” of the clip,
overseen by Robin Sloane, the la-
bel’s vice president of video produc-
tion, “immediately demonstrates a
strong level of commitment.”

Like other labels, Elektra is also
using video for more than just clips.
Schnur also videotaped an hour-
long interview with lead Maniac
Nathalie Merchant, then cut it down
to 12 one- to two-minutelong seg-
ments. These were serviced with
the video and personalized station
IDs to virtually every local video
outlet.

“The band might not get to Des
Moines [lowa] or Gainesville [Fla.]
in the next month, but there are out-
lets in these places and people
watching the videos.”

Schnur travels frequently to visit
outlets himself, often accompanied
by Elektra artists. He says he seeks
to facilitate local video and radio
station tie-ins whenever possible.

“l want [ABC-TV affiliate video
show] ‘Capitol Rock’ in Sacramento
when we have a hot add on [top 40-
formatted] ‘FM-102,” "’ he says.
“This is really important because so
many radio and video stations are
tied into each other, either through
direct affiliation or through video
play of a radio station’s top 10 list.
Also, in many places the video and
radio stations share the same pro-
gram director.”

Schnur, who assumed his post in
December, says he is already ob-
serving sales increases in local mar-
kets, citing Laser-25 in Eugene,
Ore., TV-23 in Akron, Ohio, and
Florida’s V-32 as especially hot sta-
tions for his product.

The next step, says Schnur, is to
work more on cross-promotional
club and radio/retail tie-ins to pro-
mote home video arm Elektra En-
tertainment’s music videocassette
titles.

VIDEQ TRACK

NEW YORK

HEAD TALKING HEAD David
Byrne conceived, directed, and off-
lined “Storytelling Giant,” a 53-min-
ute retrospective of Talking Heads
music videos dating from 1978 to
the recent ““Road To Nowhere.”
Produced for Todo Mundo by Alan
Kleinberg, the compilation was re-
leased in mid-March to the home
video market through Warner Bros.
in the J.8. and London-based PMI
in the U.K. John Albert of Howard
Schwartz Recording edited the au-
dio; Bradshaw Leigh was audio
postproduction supervisor; Joe
Beirne was technical supervisor.
Scheeking! Gina Schock (ex-

drummer for the Go-Go’s) and her
band, House Of Schock, recently
completed a clip for “Middle Of No-
where,” a track from their self-ti-
tled album on Capitol. Directed by
Mary Lambert, the performance/
concept piece (which features a ti-
ger, vultures, but no bears, oh my!)
was lensed on an arid desert set by
cinematographer Bill Pope. Shar-
on Oreck produced the clip for O
Pictures Productions.

Producer Michael Owen—whose
credits include work with Whitney
Houston, Talking Heads, Herbie
Hancock, Julian Lennon, and
Wham!—joins Performance Video
to work on selected projects. Con-
gratulations, Michael!

(Continued on next page)
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Bilboord. ™ CL|P LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

IDEO MUSIC g

Continuous programming
1775 Broadway, New York, NY 10019

HEAVY

HEAVY

ADDS

Michael Bolton, (Sittin' On) The Dock Of The Bay
The Contours, Do You Love Me

George Harrison, When We Was Fab

George Michael, Father Figure

Pebbles, Girlfriend

Brenda Russell, Piano In The Dark

Scarfett & Black, You Don't Know

James Taylor, Never Die Young

Toto, Pamela

Whitney Houston, Where Do Broken Hearts Go
Billy Ocean, Get Outta My Dreams . ..

Debbie Gibson, Out Of The Blue

INXS, Devil Inside

Terence Trent D'Arby, Wishing Well

Michael Bolton, (Sittin’ On) The Dock Of The Bay
George Michael, Father Figure

Richard Marx, Endless Summer Nights

Michael Jackson, Man In The Mirror

The Godfath Birth, School, Work, Death

Cher, We All Sleep Alone

Whitney Houston, Where Do Broken Hearts Go
The Jets, Rocket 2 U

Judas Priest, Johnny B. Goode
Prophet, Sound Of A Breaking Heart
Smithereens, Only A Memory

Sting, Englishman In New York
Titfany, | Saw Him Standing There
Times Two, Strange But True

Tonio K., Without Love

Treat Her Right, | Think She Likes Me
Will & Kill, Heart Of Steel

MEDIUM

The Jets, Rocket 2 U

HiP CLIP

10,000 Maniacs, Like The Weather

Cher, We All Sleep Alone

Mary Clayton, Yes

Bryan Ferry, Kiss And Tell

Johnny Hates Jazz, Shattered Dreams
Alexander O'Neal /Cherrelle, Never Knew Love . ..
D.M.D., Dreaming

Robert Palmer, Sweet Lies

Smokey Robinson, Love Don't Give No Reason
Jermaine Stewart, Say It Again

View From The Hill, No Conversation

Belinda Carisle, | Get Weak

Jody Watley, Some Kind Of Lover
Pebbies, Girlfriend

Def Leppard, Hysteria

John Cougar Mellencamp, Check It Out
Rick Astley, Never Gonna Give You Up
Rick Springfield, Rock Of Life

Bryan Ferry, Kiss And Tell

NEW
VIDEOGLIPS

Johnny Hates Jazz, Shattered Dreams

SNEAK PREVIEW

Eurythmics, You Have Placed A Chill In My Heart
Robbie Robertson, Somewhere Down The Crazy River
Bruce Springsteen, One Step Up

Whitesnake, Give Me All Your Love

HEAVY

AC/DC, Heat Seeker

Aerosmith, Angel

Terence Trent D'Arby, Wishing Well
Michael Bolton, (Sittin' On) The Dock Of The Bay
Def Leppard, Hysteria

Debbie Gibson, Out Of The Blue
George Harrison, When We Was Fab
Icehouse, Electric Blue

INXS, Devil Inside

Michael Jackson, Man In The Mirror
Richard Marx, Endless Summer Nights
John Cougar Mellencamp, Check It Out
George Michael, Father Figure

Billy Dcean, Get Outta My Dreams . ..
Robert Plant, Heaven Knows

David Lee Roth, Just Like Paradise
Rick Springfield, Rock Of Life

Jody Watley, Some Kind Of Lover
White Lion, Wait

BLACK ENTERTAINMENT TELEVISION

14 hours daily
4217 Wheeler Ave,, Alexandria, VA 22304

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees, NJ 08043

CURRENT

ADDS

Centerfold, Party Rebels

Jean Carne, Ain't No Way

Isley Brothers, It Takes A Good Woman
Wally Jump. Jr., Tighten Up

Walter Beasley, On The Edge

Nia Peeples, Trouble

Bridgett Grace, Just A Memory
Millions Like Us, In Love With Yourself

HEAVY

Flesh For Lulu, Postcards From Paradise
54-50, One Day

Squeeze, 853-5937

They Might Be Giant, Don't Let Start
Boom Crash Opera, Her Charity

Flesh For Lulu, Siamese Twist

Rick Astley, Never Gonna Give You Up
Gladys Knight & The Pips, Love Overboard
The Deele, Two Occasions

Michaet Jackson, Man In The Mirror
10,000 Maniacs, Like The Weather
Alexander D'Neal/Cherrelie, Never Knew Love . ..
Joe Ety, My Baby Thinks She's French
R.E.M,, Finest Worksong

The Church, Under The Milky Way

Glen Burtnick, Follow You

ACTIVE

Paul Carrack, One Good Reason
Kingdom Come, Get It On

L.L. Cool J, Going Back To Cali
Scarlett & Black, You Don't Know

So, Are You Sure
_Henry Lee Summer, | Wish | Had A Girl

Michael Jackson, Man In The Mirror

Terence Trent D'Arby, Wishing Well

Morris Day, Fishnet

da'Krash, Wasn't | Good To Ya

Rebbie Jackson, Plaything

Jonathan Butler, Take Good Care Of Me

Deja, That's Where You'll Find Me

LeVert, Sweet Sensation

Alexander 0'Neal/Cherrelle, Never Knew Love . . .
Billy Ocean, Get Outta My Dreams .

Whitney Houston, Where Do Broken Hearts Go

Belinda Carlisle, | Get Weak
Whitesnake, Give Me All Your Love
Elton John, Take Me To The Pilot
David Lee Roth, Just Like Paradise
Platinum Blonde, Fire

Natalie Cole, | Live For Your Love
Natalie Cole, Jump Start My Heart
Ben E. King, Stand By Me

MED|UM

BUZZ BIN

George Mnchael Father Figure

Gavin C , You Are Who You Love “

The Church, Under The Milky Way
The Godfathers, Birth, School, Work, Death
Midnight Dil, Beds Are Burning

MEDIUM

The Jets, Rocket 2 U
EV,, Da Butt
Stacy Lattisaw, Every Drop Of Your Love

7 hours daily
1000 Louisiana Ave., Houston, TX 77002

10,000 Maniacs, Like The Weather
The Alarm, Presence Of Love

Cheap Trick, The Flame

Bryan Ferry, Kiss And Tell

Guns N’ Roses, Welcome To The Jungle
Jerry Harrison, Rev It Up

Bonnie Hayes, Soul Love

€3

TNN

ADDS

Men Without Hats, Moonbeam
Brenda Russell, Piano In The Dark
Robert Palmer, Sweet Lies

Cheap Trick, The Flame

Blue Mercedes, | Want Your Property
Tiffany, | Saw Him Standing There
Danny Wilde, Time Runs Wild

Balaam And The Angel, | Love The Things ...
Big Pig, Breakaway

John Brannen, Desolation Angel

T-Bone Burnett, Killer Moon

Godiey & Creme, A Little Piece Of Heaven
The Kinks, The Road

Marilyn Martin, Possessive Love

Pat McLaughlin, Wrong Number

Mr. Mister, Stand And Deliver
Noiseworks, Take Me Back

Sinead 0'Connor, Mandinka

0.M.D,, Dreaming

Ryuichi Sakamoto, Risky

Sisters Of Mercy, This Corrosion

Tami Show, She's Only 20

John Fogerty, Centerfield

The Comedy Mill, My Eyes Are Like Whiskey

New Grass Revival, Can't Stop Now

Ricky Van Shelton, Life Turned Her That Way
Dwight Yoakam, Always Late With Your Kisses
Alabama With K.Y, Oslin, Face To Face

Tom Wopat, A Little Bit Closer

Alabama, Tar Top

Sweethearts Of Rodeo, Midnight Girl/Sunset Town
Highway 101, Cry Cry Cry

Vince Gill, Everybody's Sweetheart

Country Bit Nuniey, I'll Know The Good Times
K.T. Oslin, I'll Always Come Back

Nanci Griffith, | Knew Love

Rodney Crowell/Rosanne Cash, It's Such A Small
World

Robert Palmer, Sweet Lies THE NASHVILLE NETWORK Suave, My Girl
Pet Shop Boys, Always On My Mind The Adventures, Broken Land
The Radiators, Suck The Head Five 1/2-hour shows week
Dan Reed Network, Ritual 2806 Oprytand Dr., Nashville, TN 37214 POWER
RN e Michael Ji Man In The Mirror
MR i CURRENT Debbie Gibson, Out Of The Blue
Danny Wilde, Time Runs Wild
Waylon J America Billy Ocean, Get Outta My Dreams .
BREAKOUTS Holly Dunn, Strangers Again Terence Trent D'Arby, Wishing Well

Michaet Bolton, (Sittin' On) The Dock Of The Bay
Rick Astley, Never Gonna Give You Up

Rick Springfield, Rock Of Life

John Cougar Mellencamp, Check It Out

INXS, Devil Inside

Jody Watley, Some Kind Of Lover

The Jets, Rocket 2 U

Scarlett & Black, You Don't Know

Pebbles, Girlfriend

HEAVY

White Lion, Wait

Henry Lee Summer, | Wish | Had A Girl
Icehouse, Electric Blue

Flesh For Lulu, Postcards From Paradise

Louis Armstrong, What A Wonderful World
Rick Astley, Never Gonna Give You Up
Whitney Houston, Where Do Broken Hearts Go
Michael Jackson, Man in The Mirror

Billy Ocean, Get Outta My Dreams . .,

Stevie B, Dreamin’ Of Love

Blue Mercedes, | Want Your Property
Tiffany, | Saw Him Standing There

Will & Kill, Heart Of Steel

Johnny Hates Jazz, Shattered Dreams
Ziggy Marley, Tomorrow People

gy 8 F Kiss And Tell

EHUELAT T The O'Kanes, One True Love 13:1:] :lr;zes IJsaszz,n Sha(:tered Dreams

Mel McDaniel, Ride This Train Taylor Dayne, Prove Your Love

Hank Williams, Jr., Young Country Alexander 0’'Neal/Cherrelle, Never Knew Love ...

Morris Day, Fishnet
Jermaine Stewart, Say It Again
\ O\ Whitney Houston, Where Do Broken Hearts Go
\.J_.-l' ‘Edilj fri) 0.M.D., Dreaming '
T E ‘l-\:\/.‘\_&,g'_ il Pet Shop Boys, Always On My Mind
Continuous programming : —
1775 Broadway, New York, NY 10019 \ %ﬁ m
ADDS 14 hours weekly

Donald Fagen, Century's End 6430 Sunset Blvd Hollywood CA 90028 One hour per wask
Art Garfunkel, So Much In Love fen
Louise Goffen, Bridge Of Sighs ADDS 621 N.W. 6th St., Grand Prairie, TX 75053
Swing Out Sister, Surrender. 0.M.D., Dreaming

The Church, Under The Milky Way CURRENT

NOUVEAUX James Taylor, Never Die Young Shalamar, Games
" g The Cure, Hot Hot Hot™ Pebbles, Girlfriend
WA e U A AL AL Cher, We All Sleep Alone Michael Jackson, The Way You Make Me Feel
POWER Robert Palmer, Sweet Lies Georgio, Lover's Lane

Full Force, Love Is For Suckers

Roger, | Want To Be Your Man

Terence Trent D'Arby, If You Let Me Stay
Temptations, | Wonder Who She’s Seeing Now
Stevie Wonder, Skeletons

Siedah Garrett, These Ever Changing Times

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title, al-
bum (where applicable), label, pro-
ducer/production house, and di-
rector. Please send information to
Billboard, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

JEAN BEAUVOIR

Gimmy

Jacknited/Columbia

Lisa Hollingshead/Propaganda Films
Nigel Dick

BLIND IDIOT GOD
Wide Open Spaces
Blind Idiot God/SST
Macall Polay

Alyson Mead

BRIAR

Frankie S
Crown Of Thorns/Columbia

The Company, Medialab

Jean Pellerin, Doug Freel

JEAN CARNE

Ain't No Way

You're A Part Of Me/Omni/Atlantic
David Naylor/DNA Inc.

Oley Sasson

CHEAP TRICK

The Flame

Lap Of Luxury/Epic

Paul Flattery/FYI Productions
Jim Yukich

DEACON BLUE
Dignity

Raintown/Cotumbia

Laurence Williams/Harry Films
Tim Broad

DINOSAUR, JR.

Little Fury Things
You're Living All Over Me/SST -

Jim Springs/Jens Jurgenson
Jim Springs/Jens Jurgenson

ART GARFUNKEL
So Much In Love
Lefty/Columbia

Lexi Godtrey/Medialab
Jim Chater

JUDAS PRIEST
Johnny B. Goode
Johnny Be Goode/Atlantic
Curt Marvis/The Company
Wayne Isham

KID FLASH

Hot Like Fire

He's tn Etfect/Tabu/CBS Associated
Patterson Productions

Oscar Harrison Jr., Jack Patterson

MICO WAVE

Instant Replay

Cookin® From The Inside Out!/Columbia
Tony Schitf/Propaganda Films

John Dahl

TED NUGENT

Story Of Love

It You Can't Lick 'Em . .. Lick "Em/Atlantic
Lenny Grodin/Grodin Production Assoc.
Jett Schock

PINK FLOYD

Dogs Of War

Momentary Lapse Of Reason/Columbia
Michael Pillot/Calhoun Productions
Larry Jordan

STEVIE B
Dreamin’ Of Love
Party Your Body/LMR
Betancourt/Moscowitz
Ricardo Betancourt

STRANGLERS

All Day And All Of The Night
Al Live And All Of The Night/E pic
Midnight Films

The Giblets

THESE IMMORTAL SOULS
Marry Me (Lie! Lie!)

Get Lost (Don't Liel)/SST

Peter Fowler

Peter Fowler

VIDEO TRACK

(Continued from preceding page)
LOS ANGELES

WING NUTS, GUMDROPS, AND
freshly mowed grass come to life in
the debut clip for A&M recording
act Cinema. The video for ‘‘Put You
In My Pocket,” directed by Andrew
Doucette, includes animation and
super 8. Director of photography
Drew Wolski filmed the group at
the Lumiere Building in the down-
town area as well as on a hi-tech set
designed by Keith “KK” Barrett.
Unitel’s John Murray did three
days of off-line duty, and Steve
Buxbaum was in charge of the
16mm footage transfer. “Put You
In My Pocket was produced by Tina
Silvey for Silvey + Co.

“Only A Memory"’ is the Smither-
eens’ first elip in support of their
“Green Thoughts” album on Enig-
ma/Capitol. Shot and directed by
Jim Yukich, the clip was produced
by Paul Flattery for FYI.

Twelve-year-old Tracie Spencer,
a “Star Search” winner, recently
completed her first clip for her de-
but album on Capitol. “Symptoms
of True Love,” a performance clip
that uses comic-strip settings as
background, was directed by Greg
Gold and produced by Phil Rose for
Propaganda Films.

OTHER CITIES

THE CLIP FOR TIFFANY'S “I
Saw Him Standing There,” the gen-
der-bender cover of the Beatles
classic and the third single from her
self-titled debut album on MCA,
was directed by Jay Dubin. The clip
was shot at Walt Disney World in
Orlando, Fla., and produced by Bob
Kaminsky for Kaminsky and Co.

Champagne Pictures completed
production on Lisa Dalbello’s video
for “Talk To Me,” the second single
from her album titled “She” on Cap-
itol-EMI of Canada. The piece was
filmed in Toronto’s General Electric
Warehouse, directed by Robert
Quartly, and produced by Philip
Mellows. The clip was edited by
Igor Kovalik.

Will & The Kill’s ‘““Heart of
Steel” clip was directed by Penelo-
pe Spheeris. It was produced by
Sally Norvell for A La Mode Pro-
ductions and shot in Austin, Texas.

PMI completed production on
Johnny Clegg & Savuka’s stage
performance of ‘“Great Heart,” a
cut from the “Third World Child” al-
bum on Capitol. Directed by Julian
Caiden, the clip includes snippets of
the band doing African dance. It
was produced by Byrony Cranston.
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