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Dealers Blast RGA/Col
For TV Spots On Videos

This story was prepared by Jim
McCullaugh in Los Angeles and
Al Stewart in Atlantic City, N.J.

LOS ANGELES RCA/Columbia
Pictures Home Video has ignited a
dealer firestorm by promoting three
of NBC-TV’s new fall programs with
a 60-second spot at the start of three
just-issued rental titles.

Dealer reaction was triggered im-
mediately upon the release Sept. 28
of “Switching Channels,” “Vice
Versa,” and “School Daze.” Each of
the titles carries a promotion for
NBC’s “Baby Boom,” “Empty Nest,”
and “Dear John.” Protests have tak-
en the forms of calls and letters to
RCA/Columbia, its regional repre-
sentatives and wholesalers, the Video
Software Dealers Assn., and Bill-

Special-interest
Videos Compete
For AVC Awards

LOS ANGELES A total of 107 vid-
eos in 27 special-interest categories
have been named as the finalists in
the second annual American Video
Conference Awards competition.
The awards are devoted exclusively
to the special-interest market.

The award winners will be an-
nounced at a closing-night gala cap-
ping the second annual American
Video Conference, set for Nov. 9-11
at the Bel Age Hotel here. The AVC
is a joint presentation of the Ameri-
can Film Institute, Billboard maga-
zine, and The Hollywood Reporter.

Nearly 400 tapes were submitted
to AFI for this year’s competition.
Finalists were chosen by juries
from the film, television, and video

(Continued on page 86)

board magazine.

Retailers say they are appalled at
not being informed of the spots. In
addition, they question the rationale
of using home video to promote what
they see as a competing medium—
television. They claim the move sets a
bad precedent and potentially under-

(Continued on page 86)

‘Everybody Is Using Them’
Indie Promoters Are Back In Town

This story was written by Steve
Gett in New York with reporting
by Chris Morris in Los Angeles.

NEW YORK Independent record
promotion: not as powerful as it once
was nor as expensive, but “back full
time” and “alive and kicking” in to-
day’s music industry.

That’s how senior record company
executives and top artist managers
assess the current state of the indie
promotion business.

Severe cutbacks by major labels in
their use of independent record pro-
moters in 1986 (sparked by an NBC-
TV news report on alleged payola in
the music business) prompted man-

Music Video: The Picture Brightens

BY GEOFF MAYFIELD

SAN DIEGO Music video, once writ-
ten off as a product with little com-
mercial potential, is coming on strong
as a profitable category for record
stores.

That was the inescapable conclu-

SAM PHILLIPS is her name. THE INDESCRIBABLE WOW is her
Virgin debut. | DON'T KNOW HOW TO SAY GOODBYE TO YOU
is the first single. Sam writes and performs pop songs ... pop
songs with a twist. imaginative, ironic and original pop songs
produced by T Bone Burnett. Now you have it all ... THE

INDESCRIBABLE WOW (1/2/4-90919).

sion of music dealers, record labels,
and distributors gathered at the Na-
tional Assn. of Recording Merchan-
disers’ recent Retailers Conference
here.

Most of the retailers represented
here during the Sept. 27-29 meeting
at Hotel Del Coronado said the con-

ADVERTISEMENTS

figuration has enjoyed improved
sales over the past year and has be-
come a meaningful product. The deal-
ers’ enthusiastic reports genuinely
thrilled the suppliers on hand. Paul
Smith, senior VP/GM of sales for
CBS Records, told Billboard the dis-

(Continued on page 80)

Everybody’s rolling out the red carpet for “Homesick Heroes,” the
Charlie Danieis album that's breaking on all fronts! “Boogie Woogie
Fiddle Country Blues” is CDB's biggest country single in years! The
track “Uneasy Rider '88" is off and running at AOR and CHR in
Daflas, Atlanta, SL. Louis, Cleveland, LA, N.Y,, and cities across

the nation! It's a Home Run! on CBS Records/Epic. FE 44324.

agers to assume the dominant role in
hiring indies—with either their own
money or label
funds apparently
channeled
through touring
and video budgets
(Billboard, May
24, 1986).

For a period af-
ter the cutbacks, business for inde-
pendent promoters (particularly
those in the top 40 field) was substan-
tially down, as were the fees they
were commanding.

Clearly, however, indie promotion
did not die; in fact, it steadily re-
gained its footing in the industry.
These days, some labels are again di-
rectly employing indies for specific

(Continued on page 87)

Adult Formats
Unusually Strong
In Summer Arbs

This story was prepared by Sean
Ross with assistance from Yvonne
Olson and Peter Ludwig.

A SPECIAL
BILLBOARD
ANALYSIS

NEW YORK Summer Arbitrons are
often the time when teens stay home
from school and drive up the ratings
for their favorite stations—usually
top 40 or urban contemporary. This
may go down as the summer that
their parents, or at least their older
siblings, held their own in the battle
for the radio, judging from the first
week of Arbitron results. (Complete
figures for eight markets appear on
page 12))

Consider some of the early evi-
dence: a major comeback for adult al-
ternative titans KTWV ‘“‘the Wave”

(Continued on page 10)
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Azoff: Give Music More Sponsor $$
MCA Chief Keynotes AB/Billboard Meet

BY STEVE GETT

VOLUME 100 NO. 42
AUTOMATION’S THREAT TO MUSICIANS

In Commentary, John Glasel of the Associated Musicians of Greater
New York argues that the increased automation of music is a dangerous
trend that must be stopped. Page 9

NARMe-ites To Labels: Break An Act
Almost all of the retailers at the National Assn. Of Recording Merchan-
disers Retailers Conference in San Diego said they are committed to
breaking new talent at the store level, in many cases through the use of
organized chainwide campaigns. Retail editor Geoff Mayfield reports on
a round-table discussion of this issue and serves up a few conference
highlights in NARM Capsules. Page 34

THE WORLD OF COUNTRY MUSIC

Randy Travis is the top artist, MCA Records is the top label, and Tree is
the top music publisher in Billboard’s annual country chart roundup.
Plus, Billboard’s Nashville GM, Gerry Wood, discusses how corporate
conglomeration has affected Music City’s spirited, independent style.
Follows page 46

OCTOBER 15, 1988

Yoakam Mellows With Age—And Success
I The charts show country bad boy Dwight Yoakam is more successful

now than ever before, and he’s promising to cut back on his controver-
sial comments. But he's not offering any apologies, and he’s still churn-

ing out intense, hardcore country music. Page 46A
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NEW ORLEANS “Corporate spon-
sors consistently overlook and under-
estimate the power of music, espe-
cially to motivate sales and product
loyalty.”

That was the central theme of the
keynote address given by Irving
Azoff, VP of MCA Inc. and chairman
of the MCA Music Entertainment
Group, which closed the Oct. 2-4 Win-
ning At Sponsorship conference, held
at the Hotel Inter-Continental here.

During the three-day annual con-
fab, co-presented by Amusement
Business and Billboard, a variety of
speakers discussed many aspects of
planning and executing corporate
sponsorship deals for sporting
events, venues, and theme parks,
concert tours, and videos, among oth-
er areas.

Azoff took a particularly strong
stand on behalf of the music industry
with his open call for corporations to
invest more sponsorship dollars in
music-oriented promotions.

“I think they take the easy way out
by following their corporate col-
leagues and committing most of their
promotion money and energies to
broadcast media and sports market-
ing ... Music has a much longer life
in influencing consumers than ei-
ther.”

Despite his reputation as a die-hard
fan of the National Basketball
Assn.’s Los Angeles Lakers, Azoff
lashed out at the amount of corporate
dollars poured into sporting events.

“Sponsorships involving sports re-

ceive about nine times the spending
of total music/entertainment-based
sponsorships. The top 10 sports spon-
sors spent about $2 billion last year in
a highly competitive market.

“I would think if they would give
us a couple of hundred million dollars
we could show them what hitting a
home run really means.

“Then, of course, we'll raise the
price! That’s what happens at MCA
and certainly in the music business.”

On a more serious note, Azoff con-
tinued his appeal for more sponsor-
ship bucks to be spent on music
events by noting the ongoing value of
promotions linked to live concerts.

“If you believe in the touch and
feel of a live event, 2.5 million people
saw Bruce Springsteen in concert
last tour; none of them were season
ticket holders. With 100 games, at
17,500 people a night, maybe 1.75 mil-

(Continued on page 80)

BY EDWIN RIDDELL

LONDON “Freedom is something
worth paying for,” Richard Bran-
son stated here Oct. 4 as he an-
nounced details of the plan by
which his Virgin Group will once
again become a private company.
The move had been expected for
some time (Billboard, July 23).

Under terms valuing the group at
some $414 million, Virgin’s public
shareholders will be offered 140
pence in cash for each of their ordi-
nary shares in the company. As
many as 40,000 small investors will
receive the same price for their
shares as when Virgin went public
two years ago—a premium of 47%
above the current quotation.

Branson, As Expected, To
Take Virgin Group Private

Glowtrack, a private company
formed to acquire Virgin, will pur-
chase the 37% of Virgin stock held
by the public. The founders of
Glowtrack and their family trusts
will exchange their Virgin shares
for shares in Glowtrack. The trad-
ing name of Virgin will not be af-
fected.

A written statement on the
buyout explained that investors
who applied for Virgin shares in
1986 had seen the value of their
holdings fall to around 90 pence per
share this July, when the intention
to reprivatize was announced. Add-
ed Branson, “I do not see it as a sit-
uation where we would be able to
get this sort of price for some time

(Continued on page 81)

Senate May Attach Measure To Popular Drug Act

Trade Fears Latest Kid-Porn-Bill Strategy

BY BILL HOLLAND

NEW YORK Entertainment indus-
try lobbyists are expressing fear that
the controversial Child Protection
and Obscenity Enforcement proposal
may be attached to the Senate’s wide-
ly supported drug bill as the last days
of the 100th Congress draw near.
The obscenity bill is now attached
to a parental-leave measure (Bill-

board, Oct. 8), which is imperiled by
lawmakers who want to attach even
more amendments. This would seem
to lessen the entertainment indus-
try’s concerns.

Senate leaders, however, are con-
sidering attaching the child-porn bill
to the drug bill, which appears sure
of passage.

“No Democrat can walk away
from a drug and antiporn bill at elec-

WASHINGTON After decades
of congressional wrangling, the
U.S. will soon join the Berne Inter-
national Copyright Convention.
The Senate voted 89-0 Oct. 5 to ap-
prove U.S. adherence to Berne,
and immediately afterward it ap-
proved implementation of the trea-
ty by a voice vote.

The House had approved a com-
panion bill 420-0 on May 10. The
measure now goes back to the
House, which can accept the Sen-
ate version or set up a conference
with senators to work out what is
described as “minor differences”
between the two bills. Passage, in
either case, is assured.

The 100-year-old Berne Conven-

Gongress Nears Final OK
For U.S. Berne Adherence

tion provides what is widely re-
garded as the best protection for
copyright works. There are 75 sig-
natory nations. For years, U.S. in-
tellectual-property experts and en-
tertainment industry officials
have urged adherence, saying the
U.S. could work out differences
between its own copyright law and
the international treaty. Although
the Senate bill calling for U.S. ad-
herence was not a controversial
bill once certain ‘“moral rights”
provisions were removed, propo-
nents had feared that Congress,
impatient for adjournment and
faced with major legislation,
would not act on the measure dur-
ing this session. BILL HOLLAND

tion time,” says one observer. “If the
parental leave measure sinks, they
can blame the heartless Republicans
for dumping other amendments on it
and can take the bows for getting the
drug bill through.”

There have been several modifica-
tions in the obscenity section of the
child protection bill since the 97-0 Sen-
ate vote Sept. 28 to attach it to the pa-
rental leave bill. But opponents say
the changes do not go far enough.
The prejudgment seizure penalties in
civil cases have been removed, as
have some of the civil forfeiture pen-
alties. But sponsors have added a
$10,000 civil fine based on community
standards of what is obscene.

“In other words,” says a source,
“somebody’s who's carrying, say,
‘Lady’s Chatterley’s Lover’ could be
slapped with that fine if some back-
water community didn’t like it, and
there wouldn’t even have to be a
unanimous verdict or a prior convic-
tion.”

If the measure is attached to the
drug bill, say lobbyists, there would
be little opposition when it goes to the
House this week.

In a related development, a music
industry coalition plans to meet at
Recording Industry Assn. of Ameri-
ca headquarters here to discuss the
bill’s problems and implications. At
tending will be representatives of
NARAS, the recording academy; the
National Music Publishers’ Assn.;
ASCAP; BMI; and the Songwriters
Guild of America.

BILLBOARD OCTOBER 15, 1988
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GCamelot Confah: Sweet Success
Web Is Buoyant After Strong Year

BY GEOFF MAYFIELD

NASHVILLE Having just complet-
ed a fiscal year in which it topped
$215 million, 220-store Camelot Music
rallied its retail troops here at the
Opryland Hotel with what could safe-
ly be described as the most elaborate
convention in the company’s history.

Though not void of meat-and-pota-
toes business sessions, the Sept. 30-
Oct. 3 retail conference placed much
emphasis on entertainment. Included
were performances by CBS acts Rod-
ney Crowell and Sweethearts Of The
Rodeo and a closing-night dinner
cruise down the Cumberland River
with performances by RCA’s Rest-
less Heart and Alabama, which
earned the distinction of being “the
only group ever to play a Camelot
convention twice,” noted VP of pur-
chasing Lew Garret.

The meet found the North Canton,
Ohio-based web in a selfcongratula-
tory mood, prompted by the fact that
the web earned a 10% increase for the
fiscal year ended Aug. 31. Most of
the gain came during the summer
months, which were lackluster for
most music chains (Billboard, Sept.
17). Some $15 million of the year’s
$215 million total came from the
leased departments that Camelot
runs in 91 Big Wheel department
stores; the rest came from Camelot
stores.

Also celebrated here was a recent
store design award from Chain Store

Age magazine, earned by one of
Camelot’s year-old superstores in Co-
lumbus, Ohio.

Despite these celebrations, much
of the substance on the agenda here
proved the company does not intend
to rest on its laurels.

Store managers, district supervi-
sors, and vendors learned that 50-60
remodelings are planned for the next
year. The “high efficiency” designs
incorporate flairs of neon, new fix-
tures, including CD sculptures, and a
greater use of point-of-purchase ma-
terial.

In the meantime, the company is
about to open its first five West
Coast stores in Washington and Ore-
gon—the farthest Camelot has ever
located units from its home base (Bill-
board, Aug. 20). The Northwest out-
lets—two are set to open this month,
and the remainder are scheduled for
November—plus two other fourth-
quarter openings in existing terri-
tories will bring the chain’s store
count to 227, an increase of 24 over
the total for calendar year 1987.

Camelot also plans to test a new

(Continued on page 87)

Erol's Sees New Markets
To Win In Vertical Growth

WASHINGTON, D.C. The most
surprising news to come out of the
second annual Erol’s Inc. convention,
held Oct. 3-5, is that the company’s
1989 expansion plan will be vertical
rather than horizontal and will focus
on filling in the gaps and developing
“new concept” convenience locations
in existing markets.

“There’s still a lot of market pene-
tration for us to get out there,” says
Van Stevenson, director of public re-
lations for the country’s largest pri-
vately owned video chain. “We want
to be where the people are, and we
want to be as convenient as possible.”

The 166-store chain will continue to
open three stores per month in its ex-
isting markets in the D.C.-Maryland-
northern Virginia area as well as in
Philadelphia; Tidewater, Va.; Char-
lotte, N.C.; and other East Coast loca-
tions. But despite what Erol's offi-
cials term market dominance in the
traditional video store venue, they
have plans to make the chain even
more convenient—by developing al-
ternative situations.

The alternatives presented at the
convention’s opening session include
vending plans involving major oil

(Continued on page 81)

NEW YORK As part of an overall
reorganization of Billboard Publica-
tions Inc., Sam Holdsworth, execu-
tive VP of BPI, has been appointed
publishing director of the newly
formed Entertainment Group.

The Entertainment Group, which
embraces six BPI publications serv-
ing the entertainment business, is
one of several new operating groups

i

o L
HOLDSWORTH BABCOCK

Billboard Changes Organizatiohal Structure

Holdsworth To Head New BPI Unit

created by BPL “This new structure
will enable BPI to continue the dra-
matic growth it has experienced
over the past three years, during
which time revenue increased from
$40 million to over $100 million,”
says Gerald S. Hobbs, president and
CEO of BPIL.

The Entertainment Group con-
sists of Billboard magazine; the Hol-
lywood Reporter; Hollywood Re-

porter Magazine; Back Stage;-

Amusement Business; American
Film; the Entertainment Marketing
Group; the Billboard Information

Bahcock: Group Publisher;
Noonan, Ellis Promoted

NEW YORK John B. Babeock Jr.
has been named group publisher/
Billboard. At the same time, Tom
Noonan has been promoted to as-
sociate publisher/research and de-
velopment in Los Angeles and Mi-
chael Ellis has been promoted to di-
rector of charts in New York.

Babeock, who is based in New
York, joined Billboard in 1986 as
general manager. He is a vice pres-
ident of Billboard Publications Inc.
and a member of the BPI executive
committee.

Prior to arriving at Billboard,
Babcock spent nine years with Ziff
Davis, where, among other posi-
tions, he was publisher of Digital

Network; and 27 annual directories.

“It was a natural move to cross-
pollinate all these fields,” says
Holdsworth, who has served as pub-
lisher and editor-in-chief of Billboard
since 1985.

Hobbs also announced these key
appointments:

e John B. Babcock Jr. is named
group publisher of Billboard maga-
zine, reporting to Holdsworth (see
story this page). -

® Robert J. Dowling is appointed
group publisher and chief operating

(Continued on page 86)

Review and PC Jr.

Babcock reports to Sam Holds-
worth, executive VP of BPI and
newly appointed publishing direc-
tor of BPI's Entertainment Group.

Noonan retains his responsibil-
ities as manager of the Billboard
Top Pop Albums chart while as-
suming a larger role in the continu-
ing development of Billboard prod-
ucts. He also takes over manage-
ment of Billboard’s Record Source
International division, or RSI.

In addition to his new role as di-
rector of charts, Ellis continues as
manager of the Hot 100 Singles
and the Hot Adult Contemporary
charts.

Roads To Success. Eric Clapton meets with management and label brass to
mark the gold certification of ‘“Crossroads,” his career retrospective on Polydor
Records. Shown, from left, are Roger Forrester, Clapton’s manager; Harry
Palmer, VP, A&R, PolyGram; Clapton; and Bill Levenson, director, catalog
development, PolyGram.

EXECUTIVE TURNTABLE

RECORD COMPANIES. David Urso is named VP, promotion, for WT'G Records
in Los Angeles. He was senior VP for Elektra Records.

CBS Records in Nashville appoints Bob Montgomery VP, Nashville
A&R. He was director, creative services, for Tree International publishing.

Epic/Portrait/CBS Associated Labels in New York makes the following
appointments: Jean Johnson, director, national promotion; Tom Genetti,
director, national promotion; Jack Isquith, director, national album promo-
tion; and Lisa Markowitz, associate director, publicity, East Coast. John-
son was Los Angeles local promotion manager; Genetti was Minneapolis

MONTGOMERY

URSO JOHNSON GENETTI
promotion manager; Isquith was director, promotion, East Coast; and
Markowitz was manager, publicity, East Coast, all for the label.

Motown Records in Los Angeles appoints Tony Joseph director, A&R,
West Coast and Beverley Griffith manager, artist development, West
Coast. They were, respectively, manager, A&R, for Wing Records and a
representative of General Talent International.

Bruce Schoen is promoted to national singles director, East Coast, and
Beth Adler is appointed an attorney in the law department by Arista Rec-
ords in New York. They were, respectively, national top 40 director of sec-
ondaries for the label and an associate at the law firm Cahill, Gordon &

o W
JOSEPH

SCHOEN

ISQUITH

Reindel.

Geffen Records in Los Angeles appoints Mark Di Dia to the national al-
bum rock promotion staff and David Donnelly director of recording. They
were, respectively, album report research director for “Friday Morning
Quarterback” and national quality assurance director for Warner Bros.
Records.

Paula Amato is promoted to associate director, media relations, by At-
lantic Records in New York. She was manager, media relations.

Capitol Records in Los Angeles names John Brown promotion manager,
black music, and Penny Chan national secondary promotion manager,
black music. They were, respectively, president, Vinyl Marketing Services,
and executive secretary to the VP/GM, black music division, for the label.

Michael Howard is named representative, new black music marketing,
by Elektra Records in New York. He was a marketing representative, black
sales, for WEA in Philadelphia.

PUBLISHING. Artie Mogull is appointed VP, special projects, SBK Entertain-
ment World Inc. in Los Angeles. He was a consultant to various music com-
panies.

Columbia Pictures Entertainment Music Group in New York names
Keith Zajic senior VP, music business affairs. He was VP, business affairs
and operations, for Columbia Pictures Music Group.

John Briggs is promoted to Nashville membership director by ASCAP.
He was Nashville director of membership relations for the company.
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At the beginning of 1988 ASCAP initiated its No. 1 Club, honoring those
ASCAP writers who had written a song that went to No. 1 on Billboard’s Hot
Country Singles Chart. The following writers earned that distinction between
January and September of this year.
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Rory Bourke

E
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Don Devaney

NUMBER
CcC L U B

Brent Maher J. D. Martin

Don Schlitz

Troy Scals Randy Travis

Cheryl Wheeler

Michael Woody

[ SONG__ | WRITERS PUBLISHER'S

“Where Do The Nights Rory Bourke Lodge Hall Music
Go” Mike Reid Warner/Chappell Music
“Goin’ Gone” Pat Alger Forerunner Music

“Wheels™

Dave Loggins

MCA Music Publishing
Patchwork Music

“Tennessee Flat Top
Box™

Johnny Cash

Song of Cash
Warner/Chappell Music

“I Won’t Take Less Don Schlitz Don Schlitz Music
Than Your Love” MCA Music Publishing
' “Too Gone Too Long™ Gene Pistilli Almo Music Corp.

High Falutin® Music

“Turn It Loose”

Craig Bickhardt
Brent Maher
Don Schlitz

Blue Quill Music
Colgems-EMI Music Inc.
Don Schlitz Music

MCA Music Publishing
Welbeck Music Corp.

“Love Will Find
Its Way To You™

Dave Loggins
J.D. Martin

MCA Music Publishing
Patchwork Music

“It’s Such A
Small World”

Rodney Crowell

Coolwell Music
Granite Music

| “Cry, Cry, Cry”

Don Devaney

Music City Music

“What She Is (Is
A Woman In Love)”

Bob McDill

Jack & Bill Music
Ranger Bob Music

“I Told You So”

Randy Travis

Three Story Music

“He’s Back And
Pm Blue”

Robert Anderson
Michael Woody

Bughouse Music
Termite Music

“If You Change
Your Mind”

Hank DeVito

Almo Music Corp.
Little Nemo Music

“Set’em Up Joe”

Buddy Cannon
Vern Gosdin

Hookem Music
Sabal Music

Dave Robbins

“Don’t Close Bob McDill Jack & Bill Music
Your Eyes”
“Bluest Eyes In Texas” Tim DuBois Tim DuBois Music

Uncle Beave Music
Warner/Chappell Music

*“l Couldn’t Leave
You If I Tried”

Rodney Crowell

Coolwell Music

*“(Do You Love Me)
Just Say Yes”

Dennis Robbins

Corey Rock Music
Wee B Music

“‘Joe Knows How
To Live”

Troy Seals

Two-Sons Music
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‘Pyromania’ And ‘Hysteria’ Top 7 Million Mark

Def Leppard Grabhs Sales Record

BY PAUL GREIN

LOS ANGELES Def Leppard last
month became the first act in history
to top the 7 million mark in U.S. sales
with two different albums. The Brit-
ish metal band accomplished the feat
as both its 1983 blockbuster, “Pyro-
mania,”” and its year-old smash,
“Hysteria,” were certified at the 7
million sales level by the Recording
Industry Assn. of America.

Runners-up to Def Leppard in the
multiplatinum sweepstakes are Mi-
chael Jackson and Whitney Houston,
who have each topped the 6 million
mark with two or more albums. By
hitting the 7 million mark, Def Lep-
pard has pulled ahead of Jackson in
their much-heralded rematch. Jack-
son’s “Thriller” kept “Pyromania”
out of the No. 1 spot five years ago,
but “Hysteria’” has now outsold
“Bad” in the U.S.

Only one metal album has climbed
higher up the multiplatinum scale
than these two Def Leppard collec-
tions: Bon Jovi’s “Slippery When
Wet,” which topped the 8 million
mark.

Two other metal albums made a
strong showing in the September cer-
tifications. Guns N’ Roses’ “Appetite
For Destruction” topped the 4 million

mark and Poison’s “Open Up And
Say ... Ahh” hit 2 million. It’s Poi-
son’s second straight album to top
the 2 million sales mark.

Also in September, George Mi-
chael’s “Faith” topped the 6 million
sales mark, matching the sales pace
of the latest albums by Jackson and
Houston, his chief rivals as the hot-
test solo star in the business.

Two critically hailed female sing-
ers on Elektra reached new certifica-
tion levels in September. Anita Bak-
er’s Grammy-winning “Rapture” hit
the 4 million sales plateau; Tracy
Chapman’s self-titled debut album—
which is likely to win big at next
year’s Grammys—topped the 2 mil-
lion mark.

Four albums were certified gold
and platinum simultaneously in Sep-
tember: Huey Lewis & the News’
“Small World,” Randy Travis’ “Old 8
X 10,” Cinderella’s “Long Cold Win-
ter,” and the “Cocktail” soundtrack.
It’s the third straight platinum album
for Lewis and Travis and the second
in a row for Cinderella.

Bobby Brown’s “Don’t Be Cruel”
album went gold on Sept. 6 and
reached platinum on Sept. 28—the
same day that his former group, New
Edition, landed its third platinum al-
bum with “Heart Break.”

Capitol Agrees To Operate
GCEMA-Distribed Solar Label

LOS ANGELES Under a new ar-
rangement, Capitol Records will han-
dle all operational functions for Solar
Records, the black-oriented label pre-
viously distributed only by CEMA.

Under the deal, Capitol will direct
the administration, sales, promotion,
and marketing of Solar product,
while Solar will continue to oversee
artistic direction of its artists.

The new pact between Solar and
Capitol became effective with the re-
lease of the new Midnight Star sin-
gle, “Don’t Rock The Boat.”

Solar’s current artist roster in-
cludes such top black acts as the
Deele, Babyface, Shalamar, the
Whispers, and Lakeside.

The arrangement marks the start
of a new chapter in the relationship
between Solar, the 11-year-old com-
pany that became the largest black-
owned label in the country when
MCA purchased Motown Records in
July, and Capitol, which has distribut-
ed Solar via CEMA since 1986.

Solar owner Dick Griffey says he
anticipates no staff cuts at Solar in
the wake of the new agreement.

“[Executive VP of marketing]
Hank Caldwell will remain my point
man from the marketing and sales
standpoint,” Griffey says.

While Solar released only five al-
bums last year, he adds, “I absolutely
intend to put more product out in the
marketplace ... We expect to have
about 14 releases in the next 12
months.”

Solar was distributed by Elektra/
Asylum from 1981-86. In September
1986, Griffey and Solar filed a suit
stemming from that distribution deal
against WEA, the parent company
Warner Communications Inc., and
publisher Warner Bros. Music Inter-
national (Billboard, Oct. 18, 1986). The
action, which charged the defendants
with fraud, copyright infringement,
deprivation of civil rights, and other
abuses, remains pending.

CHRIS MORRIS

Galif. Officials Lay Down
The Law For Record Pirates

LOS ANGELES Legislation compa-
rable to a tough federal law that sub-
stantially stiffens the penalties for
record piracy, counterfeiting, and
bootlegging was signed into law here
Sept. 24 by California Gov. George
Deukmejian.

The new law shifts the status of
certain acts of record and tape piracy
from misdemeanor to felony status—
a move that some feel will encourage
law enforcement officials to pursue
prosecutions of such violations more
vigorously.

“It’s an incredibly important piece
of legislation,” says Steven J. D'Ono-
frio, director of antipiracy operations
at the Recording Industry Assn. of
America. “I think we will substantial-
ly be able to curtail the piracy that’s
grown up, particularly in Southern
California.”

D’Onofrio says the RIAA can docu-
ment “at least a dozen” states in
which California-manufactured pi-
rate product has surfaced; he esti-
mates that 40% of the illicit sound re-

(Continued on page 78)

Two albums that have been on the
market for about five years finally
went platinum: UB40’s “Labour Of
Love” and Judas Priest’s “Defenders
Of The Faith.” And Cheap Trick
capped a dramatic comeback by land-
ing its first platinum album in nearly
nine years with “Lap Of Luxury.”

Alabama landed its 11th gold al-
bum on Sept. 9 with “Just Us.” The
album took just under a year to go
gold, something the country super-
group used to do virtually upon re-
lease.

(Continued on page 84)

The Dead Zone. Members of the Grateful D2ad and Arista executives raise
their glasses to toast the re-signing of the grcup to a long-term recording
agreement. Pictured, from left, are Clive Davis, president, Arista; Jerry Garcia
and Bob Weir, Grateful Dead; Roy Loft, senior VP, Arista; Don lenner, executive
VP/GM, Arista; Mickey Hart, Grateful Dead; Jon Mcintire, Grateful Dead
Management; and John Scher, president, Monarch Entertainment Bureau.

BON JOVI’s “New Jersey” leaps to No. 1 in its sec-
ond week on the Top Pop Albums chart. It’s the sec-
ond album to hit No. 1 in just two weeks so far this
year, following Van Halen’s “OU812.”

The fact that both of the fastest-breaking albums
of the year are by pop/metal bands should come as
no surprise, because metal is shaping up as the hot-
test genre of the year. Metal or metal-leaning bands
have monopolized the No. 1 spot on the pop album
chart for 15 of the past 17 weeks. Def Leppard

Metal Reigns Again On Top Albums Chart;
Reggae Reigns Anew On Hot 100 Survey

and Van Halen did it for
four weeks each. Since
late June, only two non-
metal acts have had a
No. 1 album: Steve Win-
wood and Tracy Chap-
man. In fact, this week
marks the second time
in less than three

paced the pack for six

weeks; Guns N’ Roses
e .
e e

months that the top

three spots on the album

chart have been dominated by metal bands.
Bon Jovi has sprinted up the chart much faster

than it did with its 1986 breakthrough album, ““Slip-

pery When Wet,”” which took seven weeks to reach

No. 1. The folks at PolyGram must be delighted with

the metal explosion: The label has two of the top

three albums.

UB40's “Red Red Wine” jumps to No. 1 on the Hot
100, becoming the first reggae hit to top the chart.
Two reggae-influenced hits by veteran pop acts
made No. 1 in the '70s: Johnny Nash’s ‘I Can See
Clearly Now” and Eric Clapton’s “I Shot The Sher-
iff.”

The UB40 record initially peaked at No. 34 in 1984,
making it only the fifth single to peak below No. 1,
drop off the chart, and later come back to top the
chart. It follows Johnny Preston’s ‘‘Running
Bear,”’ Helen Reddy’s “I Am Woman,” Patti Austin
& James Ingram’s “Baby, Come To Me,” and Billy
Vera & the Beaters’ ““At This Moment.”

“Red Red Wine"’ was first a chart hit for Neil Dia-
mond, who took it to No. 62 in 1968. That was two
years after Diamond topped the chart for the first
time as the writer of the Monkees’ “I'm A Believ-
er.” In fact, notes David Harris of Glasgow, Ky., Di-
amond is the songwriter with the longest span of
No. 1 hits performed by other artists. His chart top-
pers for the Monkees and UB40 span nearly 22
years.

FAST FACTS: Duran Duran’s “I Don’t Want Your
Love” blasts onto the Hot 100 at No. 49, nearly six
years after the group landed its first smash hit,
“Hungry Like The Wolf.” That’s remarkable lon-
gevity for a group that was widely regarded as a
teen phenomenon when it first appeared—along

by Paul Grein

with Culture Club and Spandau Ballet—in the Brit-
ish synth-pop boom of 1983. Either the group has
cultivated new fans over the years or the Durannies
are sticking with their boys right into college.

Buck Owens has the No. 1 record on the Hot
Country Singles chart for the first time in 16 years,
thanks to his duet with Dwight Yoakam, “Streets
Of Bakersfield” (see story, page 46A). Owens was
one of the hottest country stars of the '60s, landing
19 No. 1 country hits between 1963 and 1969. He re-
turned to the top in 1972
but had been out of the
spotlight for most of the
past decade.

U2 lands its first No. 1
hit in the U.K. with “De-
sire,” which leaps to No.
25 in its third week on
the Hot 100. It’s a lock to
become the group’s
third No. 1 hitin the U.S.

The week’s two fast-
est-climbing albums are
Anthrax’s “State Of Zuphoria,” which leaps from
No. 68 to No. 36, and Rob Base & D.J. E-Z Rock’s
“It Takes Two,” which vaults from No. 144 to No.
73. Both albums are in their second week on the
chart. This is already the highest-charting album to
date for speed-metal band Anthrax. Rob Base & D.J.
E-Z Rock, a rap duo from Harlem in New York, edge
into the top 40 on the Hot 100 with the title track
from their album.

Breathe’s “Hands Tb Heaven'’ logs its 31st week
on the Hot Adult Contemporary survey, becoming
the longest-charting AC hit of the '80s and one of
the top five in longevity since the chart was intro-
duced in 1961, when it was known as the Easy Lis-
tening chart. The all-time AC longevity champ:
Anne Murray’s ‘“You Needed Me,” with 36 weeks.

WE GET LETTERS: Mike Perini of Ypsilanti,
Mich., notes that D.J. Jazzy Jeff & the Fresh Prince
are the only rappers tc date to land two top 15 hits
on the Hot 100—‘Parents Just Don’t Understand’’
and “A Nightmare On My Street.” He adds that
“Parents . . .,” which peaked at No. 12, is the high-
est-charting rap hit written and performed entirely
by black artists. Run-D.M.C. joined forces with Ste-
ven Tyler on Aerosmith’s ‘“Walk This Way”’; the
Fat Boys teamed with the Beach Boys on the old
Surfaris’ hit “Wipeout.”

Jay Taylor of Madisen Heights, Mich., notes that
dreadlocks are the hair style of choice for chart sue-
cess this year. Just look at Johnny Kemp, Terence
Trent D’Arby, Tracy Chapman, Ziggy Marley, and
Wa Wa Nee. :

Matt Wilson of Watermark notes that this week
marks the first time that different songs with the
exact same title have appeared simultaneously in
the top 10. Cheap Trick’s “Don’t Be Cruel” holds at
No. 4; Bobby Brown’s jumps to No. 8.
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THREE CHERRIES RECORDS
PROUDLY PRESENTS

THE NEw LENA HORNE ALBUM

EXECUTIVE PRODUCER: SHERMAN SNEED
PRODUCER: ETTORE STRATA

on LP, Casseéite and Compact Disc

Three Cherries Records is excluSively distributed by Liltie Major Record Distributors. Inc.. 276 Fifth Avenue. New York, New York 10001

Three Cherries Records Cheetan Records SAZZ Records Mean Machine Records Little Major Records
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BY JOHN GLASEL

In our modern world, automation
is generally equated with pro-
gress. By mechanizing tasks for-
merly requiring manual labor, in-
dustry often can produce better
products at less cost. If workers
are temporarily displaced, it is
hoped that they will find work in
other areas, perhaps even in de-
signing new machines that will
continue the process of improving
quality and cutting expenses. But
anyone who thinks that the auto-
mation of music results in similar
“progress” is dead wrong.

The development of musical
styles is pioneered by uniquely tal-
ented, creative musicians working
in a culture in which their ideas can
be adopted and disseminated by
their colleagues and accepted by
their audiences. Such people do not
emerge from a vacuum—they must
practice their art for the long years
it takes to perfect their talents. Em-
ployment opportunities must exist
so that our future geniuses can
achieve greatness.

If 18th century German churches
had not employed organists, Johann
Sebastian Bach surely wouldn't
have been motivated to write his
motets, cantatas, preludes, and
fugues. In fact, he might not have
composed anything at all because
he might have been forced into an-
other line of work to support his
huge family. If countless now-for-
gotten performers had not been per-
mitted to ply their trade on the
vaudeville circuit in the early years
of this century, what kind of music
would Al Jolson have sung? W.C.
Fields would probably have become
a pool shark instead of a comedian.
Without the rich legacy of vaude-
ville, our entire American culture
would be impoverished.

If nightclubs and road bands had
not provided work for thousands of
musicians in the '40s, where would
young Charlie Parker and Dizzy Gil-
lespie have developed the revolu-

tionary jazz style now known as be-
bop? If there had been little oppor-
tunity for other musicians to try to
master the intricacies of the new
music on a nightly basis, how could
they have made it the mainstream
style it now is? Bebop’s harmonic in-
novations, which became stock in
trade for composers and orchestra-
tors of subsequent years, might
have died stillborn in Thelonious
Monk’s practice room.

The music industry was among

thetic sounds produced by electron-
ic devices that are operated by few-
er musicians.

Symphony, opera, and ballet per-
formances have seemed immune to
the inroads of automation, thanks
to support by public funding and
private and corporate philanthropy.
But even in the classical arena,
there are signs of trouble: Several
symphonies have folded due to lack
of financial support. Even more om-
inous to musicians, the public is

‘When technology
replaces musicians,
progress threatens

to destroy art’ |

John Glasel is president of Associated
Musicians of Greater New York, Local 802,
American Federation of Musicians.

the first to feel the effects of auto-
mation. The development of record-
ing techniques began displacing live
musicians in the late '20s, when
“talkies” wiped out vaudeville the-
aters in a few short years. Later,
the growing use of phonograph rec-
ords eliminated live orchestras at
thousands of local radio stations.
Television changed the entertain-
ment habits of the nation, and night-
clubs and the network of dance
halls where ‘“‘name’ bands could
work disappeared. Next, the advent
of videotape made staff orchestras
superfluous for the broadcasting
networks.

In the old days, a record hop,
where partygoers danced to record-
ings, was definitely déclassé. Nowa-
days, it's fashionable to engage a
DJ instead of a dance band at many
affairs. Lately, even the recordings
of acoustic instrumentalists have
been increasingly replaced by syn-

learning to accept ballet perfor-
mances with taped music, and there
have been recent attempts to re-
place opera orchestras with state-

_ of-the-art synthesizers.

The automation of music has cost
musicians hundreds of thousands of
jobs over the last 60 years. It's like-
ly that many potential musical ge-
niuses found other employment and
that our musical culture has already
been deprived. Some believe that
the increasingly mechanical sound
of much recent popular music is a
symptom of this deprivation.
Whether -or not this is true, the re-
duction of musical employment not
only hurts present-day musicians,
but it also will be felt by future gen-
erations of listeners. The sad part is
they won't even know what they’re
missing. (How many youngsters
miss the “Ed Sullivan Show’’?) Af-
ter all, no one can know what might
have been.

COUNTRY DISCRIMINATION

I applaud the recent expansion of
Billboard’s Top Black Albums
chart, but I keep wondering about
the continuing discrimination on the
country charts.

It all began a couple of years ago,
when Billboard introduced separate
charts for sales and airplay for the
three major singles charts. Both the
pop and black sales charts list the
top 40, but the country sales chart
lists only the top 30. In addition, the
Hot Country Singles chart has been
reduced to airplay only.

Some weeks ago, Billboard began
indicating the configuration avail-
ability of singles on the Hot Black
Singles and Hot 100 charts, but not
on the Hot Country Singles chart.

The reason Billboard gave for
adding 25 positions to the Top Black

Albums chart was the depth of
sales. That's valid. But country al-
bums sell well, too. I've counted 10
gold and 13 platinum albums on the
country chart but only five gold and
12 platinum among the top 75 black
albums.

I wish Billboard would adjust the
country charts to make them more
consistent with the other charts.

’ Jochen Mezger
Mainz, West Germany

THE INDIE CHALLENGE

This boring old topic of indies vs.
majors keeps cropping up at the
New Music Seminar; it always
seems to be mishandled and misses
the point. I attended the NMS two
years ago, and I recall a panel that
featured Dave Marsh and was one
of the stupidest on that topic.

The point is not virtuous vs. wick-
ed, but very simply the survival of
much of American music—which
because of the bottom-line needs of
today’s multinational corporations
can exist only in this country on in-

dependently owned and indepen-
dently distributed companies. For
much new music and many new art-
ists, an independent is often better
suited for promoting and selling the
product.

The question really is how both
majors and independents can contin-
ue to exist, because the market per-
centage of independents has been
steadily and radically shrinking,
and it is now more difficult than
ever to get independent music into
the stores.

Marian Leighton Levy
President, Rounder Records
Cambridge, Mass.

INITIAL DEMAND 1S RELATIVE

I am not sure exactly what is meant
by “initial demand”’ for videocas-
settes.

Satisfying initial demand is rela-
tive to time; as the number of rental
days increase, customer demand for
a title decreases.

Our chain is typical of other video
specialty stores in terms of the

The growth of recording and
broadcasting technology has been a
boon to music lovers, who now have
access to great music of all sorts at
home. The development of synthe-
sizers, similarly, has broadened the
musical palette of composers and
orchestrators by introducing an in-
finite number of new sounds. Cer-
tainly, these electronic develop-
ments can truly be said to represent
progress. But when these technolo-
gies are utilized primarily to replace
live musicians, “progress’” threat-
ens to destroy art.

The newer synthesizers are capa-
ble of digital sampling that enables
them to, among other things, imi-
tate the sounds of acoustic instru-
ments. Although it is generally ac-
knowledged that such imitative
sounds lose much of the emotional
content of “real” music, they are ac-
ceptable for use where music is in a
secondary role. Nonmusicians lis-
tening to a vocalist or watching a
movie or TV commercial often will
scarcely notice the musical back-
ground. And since the utilization of
the new technology can save pro-
ducers a few dollars, synthetic mu-
sic has made significant inroads into
our industry, often for financial
rather than esthetic reasons.

In our bottom-line-oriented econo-
my, everybody wants to save a
buck. Even though the expense of a
large orchestra is usually a small
fraction (often less than 3%) of the
total outlay for a film, jingle, TV
show, or phonograph recording, cor-
porate managers face considerable
pressure to reduce this cost.

But decision makers should be
made aware that today's economic
savings may gravely impoverish
our cultural future by reducing the
pool of talent from which tomor-
row’s music will arise. The cost of
this ultimate bottom line will be as
immeasurable in dollars as it will be

.invisible to our grandchildren. Let's

hope that the trend to ever-increas-
ing automation of music will soon
be reversed.

quantities we order. We placed six
copies of one new title, ‘“Wall
Street,” in each of our three loca-
tions, and 35 days after the movie
became available for rental we are
still seeing an insatiable demand for
the movie.

Could we have used 10 copies per
store? I imagine so. However, as
the rentals increase, the demand
will decrease; in the meantime, this-
is where our profits come from.

Any video retailer will tell you
there is no purpose in buying too
many copies of a title.

Jon W. Burr

Buster Bear's Top 100
Music And Video Inc.
Charlottesville, Va.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Urhan-PD Shortage Prompting Higher Salaries?

BY SEAN ROSS

NEW YORK “Right now, there are
more jobs out there than qualified
people to fill them, ” says consultant
Don Kelly. “A lot of peop]e out there
don’t have the experience to move
into a top 25 market. And there are
more top-25-market stations compet-
ing for a smaller number of PDs.”

Kelly is discussing the unusually
high number of urban PD jobs avail-
able in the top 50 markets. While a lot
of stations change PDs or formats
when the spring Arbitrons come back
in July, most GMs try to have their
key slots filled by September, when
the fall book begins.

But on Oct. 1, there were still eight
vacant PD slots in the top 50 mar-
kets—counting only those jobs that

were known to be vacant. By con-
trast, top 40 and album rock each had
one major PD job open. Country had
two; both of them have since been
filled. News/talk had four openings;
AC had five.

A lot of that PD flux involved big-
name stations. While some have al-
ready hired PDs, stations that began
the fall book with no PD include
WDJY Washington, D.C., WLUM-
FM Milwaukee, WBLZ Cincinnati,
KATZ-FM St. Louis, and WYLD-FM
New Orleans.

Three of those stations are Kelly
clients, and it says something about
both Kelly's reach and the severity of
the PD shortage that Kelly and his
partner, J.C. Floyd, have had at least
one major-market PD job open every
week since May. One explanation for

that, Kelly says, is that “urban radio
has grown dramatically in the last
three to five years, putting a lot of
pressure on the talent pool.”

For that reason, Kelly says,
“We've always been very aggressive
in trying to develop young talent
from small or medium markets that
are familiar with our systems and
strategies.” Among those who've ris-
en through the ranks are WMYK
Norfolk, Va., PD Kevin Brown, who
came from KIPR Little Rock, Ark.,
and WUSL Philadelphia PD Dave Al
lan, who came from WMYK.

One positive effect of the competi-
tion, according to Kelly, has been
higher salaries—something that only
the luckiest urban PDs have tradi-
tionally had. “I have stations in the
market Nos. 25-75 range that are
paying significantly more money to-

day than they ever would have
thought of paying.

“They’re getting better quality
people, and they have to be able to
keep those people happy or the com-
petition for those people is going to
be intense. I've had several PDs in
market No. 30 or below being hired
on at $50,000 or above, which is good
for any station of that size.”

“If applicants have what we're
looking for, we're willing to pay it,”
says WLUM VP/GM Steve Sinicropi,
whose new PD, Rick Thomas, started
late last month. “If you're going to
low-ball things, you're going to have a
hard time finding quality people. We
didn’t have any problems with people
being way out of our price range.”

Most GMs say that the quantity of
applicants isn’t a problem either.
WDJY GM Gary Gross says he’s

been getting two or three packages a
day; WBLZ VP/GM Peter Edens esti-
mates 50 applicants in the last six to
eight weeks. Both Gross and Edens
need on-air PDs, which disqualifies
some potential candidates.

“In our opinion, the staff we al-
ready have is better than the on-air
sound that has been presented to us
on air checks,” says Edens, who also
complains that he’s “not overly im-
pressed with most people’s presenta-
tion—their cover letter, their résumé,
the scoping of their air check. A good
number of the packages we received
look like they were thrown together
in 10 minutes’ time.”

Sinicropi also bemoans “the num-
ber of people who sent me nothing
but a mimeographed form letter and
some boilerplate stuff. Those usual-

(Continued on page 18)

ADULT FORMATS STRONG IN SUMMER ARBS

(Continued from page 1)

Los Angeles and KIFM San Diego; a
best-ever book for album rocker
WNEW-FM New York; a 3.4 to 4.2
12-plus overall upward jolt for AC
KBIG Los Angeles, even with rival
KOST up from 4.6 to 5.0; a continued
rise (from 6.3 to 6.6) for MOR WPEN
Philadelphia, which was at a 4.2 share
only a year ago; and a third consecu-
tive No. 1 book for AC WALK-AM-
FM Long Island, N.Y.

By contrast, urban WUSL Phila-
delphia—which upset the traditional
market leader, WMMR, in the spring
book—now trails 8.0 to 7.1. Urban
WRKS New York fell 4.6 to 4.2 after
two promising Arbitrends; usually a
drop for WRKS means that rival
WBLS will rise, but WBLS was
steady at a 4.0 and the two black-ori-
ented AMs lost eight-tenths of a
share between them.

Baseball mitigates a few of ur-
ban’s disappointments. In Chicago,
Cubs flagship WGN retook the lead
from urban WGCI-FM: WGN was up
from 9.0 to 10.0 while WGCI fell from
9.2 to 7.7. In Detroit, Tigers-powered
WJR was up from 10.6 to 12.4, ahead
of WJLB, which held steady, 7.9 to
7.8.

In New York, top 40 WHTZ “Z100”
rose from 6.0 to 6.2 and celebrated its
sixth straight ratings period as a
market leader, which OM Steve
Kingston says is the most No. 1
books amassed by any local station
since WABC in its top 40 heyday.
Mornings’ 12-plus went to news out-
let WINS with an 8.2 share. It was
followed by WXRK'’s Howard Stern
(6.4), WOR’s John Gambling (6.3),
and the Z100 Morning Zoo (6.2).

Easy listening WPAT-AM-FM was
second in New York. Top 40 WWPR
rebounded 4.2 to 4.7 to take third
place. That station suffered a sharp
drop two books ago after changing
its calls from WPLJ. Now GM Dana
Horner says listeners are getting
used to the new calls and air staff
and that WWPR is more focused on
its target demo of 18-34-year-old fe-
males.

Crossover WHQT (in its last book
as “Hot 103” before changing its dial
position) rebounded from 4.1 to 4.5.
And while a lot of album rockers got
their presents last spring and then
went down, WNEW-FM moved from
3.6 to 4.4 this time. That station was
generally agreed to be more current

oriented and uptempo this summer; it
also drew large crowds to an event on
the Jersey Shore that built momen-
tum for the summer, according to PD
Mark Chernoff.

In Los Angeles, crossover KPWR
“Power 106" held steady at a 7.4 to
keep its No. 1 spot, but rival KIIS-
AM-FM regained more than it lost
last time to solidify second place,
moving from 6.5 to 6.9. Rick Dees of
KIIS led mornings with an 8.7, ahead
of news/talk KABC’s 7.0. KIIS also
was first among 25-54-year-olds.

The big surprise in Southern Cali-
fornia was adult alternative. If the
last book inspired doubts about the
long-term viability of the format, this
one indicated that the format’s move
to more vocals and more up-tempo
music might be paying off.

KTWYV was up from 1.7 to 3.0 over-
all and from 2.6 to 4.6 in its 25-54 tar-
get demo; that reflects changes made
before its much-publicized move to
live announcers. KIFM San Diego re-
bounded from 3.4 to 4.7 this book and
was No. 3 among 25-54-year-olds.
(There was also good news on a
smaller scale in Chicago, where
WNUA finally cracked a 2 share.)

Conventional ACs did all right also,
including KBIG, which PD Rob Ed-
wards has evolved to a more main-
stream AC from its softer format of
two years ago, and KYXY San Die-
go, up from 3.1 to 54.

In Chicago, easy WXEZ recovered
from a call-letter change, moving
from 4.8 to 5.3. Album WLUP-FM
was down from 5.0 to 4.5 as its AM
rose from 2.3 to 2.9 for its best book.
Top 40 WYTZ “Z95” ran a fairly ag-
gressive outdoor campaign this sum-
mer; it was up from 3.5 to 4.0 to take
the top 40 lead from urban-edged
WBBM “B96,” which was down from
3.7 to 3.2. Urban WBMX, in its last
book under PD Lee Michaels, re-
bounded from 3.0 to 3.9 but was still
well behind format leader WGCIL

Other notable gains: Classic rock
WYSP Philadelphia (from 4.8 to 5.8);
AC WSNI Philadelphia (from 3.4 to
4.6); urban-slanted top 40 WHYT De-
troit (from 4.6 to 5.3 in a book that
saw it hire two popular jocks away
from its urban rivals);, up-tempo AC
WNIC Detroit (from 3.9 to 4.8); and
country KSON-FM San Diego (back
at a 5.8 after what PD Mike Shepard
calls an abnormally low 3.7).

SEVERAL MONTHS AFTER top 40 KYNO-FM Fres-
no, Calif., changed its oldies AM to crossover “Hot 13,”
KIIS-AM Los Angeles has gone to a similar “all club
music” format after 10 a.m. FM PD Steve Rivers and
MD Kevin Weatherly will supervise the new station; lo-
cal club jock Mike Martin will customize 1518 “hot
mixes” daily for the station, whose new slogan is “pump
up the bass.”

KIIS-AM’s music is a cross between dance-leaning
WPOW ‘“Power 96"’ Miami and L.A.’s rap-driven
KDAY. Sample artists in-

KIIS Mixes AM In Seeming Power Play;
Nationwide Ups Weber; Glasco To KMLE

two, as WPOC Baltimore GM Dave Fuellhart and
KZAP Sacramento, Calif., GM Tom Weidle split the
group’s other properties.

With a new GM on the way to KZZP, expect some of
the station’s recently departed key players to finally be
replaced. APD Gene Baxter leaves KZZP this week for
the MD slot at KYUU San Francisco. That station has
made its long-awaited switch to top 40 KXXX-FM
“X100.” Also joining X100 is Howard Freshman, long-
time promotions director at sister station KPWR; the
station still needs produc-

clude the Egyptian Lover,
Sa-Fire, Ice-T, Lime, Rob
Base, L’'Trimm, and the
Dazz Band. Most of that
music isn’t being played
on the FM, although Riv-
ers says KIIS-AM may be
a testing ground for po-
tential FM records.

The new, automated

tion and news directors.

PROGRAMMING: The
celebration of October as
the month for country-PD
changes continues. Sham-
rock has named Transtar
Special Blend PD Bob
Glasco to that position at
its soon-to-be-country

KIIS-AM is, in many
ways, a throwback to the
late "70s, when KIIS-FM was a disco station and when
most disco radio was a parade of nonstop club mixes.
(There’s no back-announcing on KIIS-AM; listeners are
urged to call the station for song titles.) It also has some
interesting implications for KIIS’archrival, KPWR
“Power 106.”

At this writing, KIIS-AM-FM is half a 12-plus share
behind Power; KIIS-AM by itself has only a 0.1 share.
Most of what Power plays these days—aside from an
occasional “Hands To Heaven” by Breathe—is still
danceable, but it's a substantially different mix from the
one that made KPWR famous two years ago. There are
obviously fans of hardcore dance in L.A; if even a few
of them will switch to AM, KIIS-AM could make a dif-
ference in the KIIS/KPWR race.

Flanker moves of this sort kave backfired before. Ur-
ban WYLD-FM New Orleans countered crossover
WQUE with a rap-based AM but instead lost three
shares of its own audience. And KIIS sister KKBQ-AM
Houston went to a mainstream urban format in 1985—in
many ways anticipating the early KPWR by nine
months—in an apparent attempt to whittle urban
KMJQ’s lead over KKBQ-FM. KKBQ-AM lasted only
several months before going simulcast.

NATIONWIDE BROADCASTING’s reorganization
continues this week with the transfer of WNCI Colum-
bus, Ohio, GM Dale Weber to GM at KZZP Phoenix,
Ariz. Weber replaces the recently promoted Mickey
Franko and also picks up Franko’s group manager du-
ties, with jurisdiction over four other stations. Nation-
wide will now have three group managers instead of

by Sean Ross and Yvonne Olson

KMLE Phoenix. That re-
turns Glasco to his home-
town, where he once programmed AC KLZI. Rusty
Walker will consult KMLE, which Glasco says will be a
“fun station” and the product of a “brain trust without a
spotlight on any one person.” New calls and a staff are
still in the works; the target date for the station is now
sometime before month’s end.

Meanwhile, Gaylord transfers country WKY Oklaho-
ma City PD Ted Cramer to similarly formatted WSM-
AM Nashville, where he’ll replace Moon Mullins, now
on his way to Jeff Pollack’s consultancy. Ironically, Mul-
lins once replaced Cramer as PD of WDAF Kansas City,
Mo. WKY morning man Jack Elliott adds PD duties; his
partner, Mike Chambers, officially becomes PD.

Local veteran Mark Klose is the new PD at classic
rock KSD St. Louis. Klose had been acting PD; he was
also PD at cross-town album outlet WMRY. That sta-
tion, meanwhile, loses PD Gary Kolarcik. Jim Singer is
now WMRY’s interim PD. Morning and afternoon jocks
Dan Strauss and Ted Habeck switch shifts.

AC KMGK Minneapolis has become oldies KQUL
“Kool 108” under PD Dave Anthony and new GM Kev-
in McCarthy. New staffers include Joanne McCall,
Don Michaels, Vince Rebholz, and Steve Winters.
Meanwhile, cross-town “Classic 93.7” WAYL-FM ex-
pects to announce new calls next week. Easy listening
WAYL-AM has just named Bruce Gordon PD, replac-
ing Bruce Hanson. Gordon was sports director at cross-
town n/t KSTP-AM and is the play-by-play announcer
for North Stars hockey, which WAYL now carries. No
word yet on whether his appointment means the station
is considering an all-sports approach.
(Continued on page 15)
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The Judds Hank Williams,Jr
ENTERTAINER OF THE YEAR ENTERTAINER OF THE YEAR
VOCAL DUO OF THE YEAR  MALE VOCALIST OF THE YEAR
ALBUM OF THE YEAR
"Born To Boogie"

Rosanne Cash
FEMALE VOCALIST
OF THE YEAR

Tanya Tucker
FEMALE VOCALISY
OF THE YEAR
SINGLE OF THE YEAR  VOCAL EVENT OF

“Tennessee Flat Top Box"  THE YEAR

Foster & Lloyd
VOCAL BUC OF THE YEAR

Patty Loveless
HORIZON AWARS

Paul Overstreet
VOCAL EVENT
OF THE YEAR

Paul Davis
VOCAL EVENT
OF THE YEAR

VOCAL GROUP OF THE YEAR

Dwight Yoakam/Buck Owens
VOCAL EVENT OF THE YEAR

Highway 101
VOCAL GROUP OF THE YEAR

Paul Nelson/Gene Nelson
SONG OF THE YEAR
“Eighteen Wheels
And A Dozen Roses”

HORIZON AWARD

Rosanne Cash & Rodney Crowell
VOCAL EVENT OF THE YEAR

Chet Atkins
MUSICIAN
OF THE YEAR

Dolly Parton/Linda Ronstadt/
Emmylou Harris
VOCAL EVENT OF THE YEAR

Mark 0'Connor
MUSICIAN
OF THE YEAR

Johnny Gimbie
MUSICIAN
OF THE YEAR

Harlan Howard
SONG OF THE YEAR
“Life Turned Her That Way"

Restless Heart
VOCAL GROUP DF THE YEAR
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SUMMER °88 ARBITRONS

Following are 12-plus average quarter-hour shares, metro survey area, Monday-Sunday, 6 a.m.-midnight. (%) indicates Arbitron market rank. These symbols are used: AC=adult
contemporary, adult alt=adult alternative, adult std=adult standards/big band, album=album rock, cls rock = classic rock, easy=easy listening, modern=modern rock, n/t= news:
talk. Copyright 1988, Arbitron Ratings Co. May not be quoted or reproduced without the prior written permission of Arbitron.

F W Sp Su F W Sp Su F W Sp Su F W Sp Su F W Sp Su
Call Format '87 '88 '88 '88  Call Format '87 '88 '88 '88  Call Format '87 '88 '88 '88  Call Format '87 '88 '88 '88  Call Format '87 '88 '88 '88
NEW YORK—(1) WLIB black 11 07 19 12  KNX-FM album 13 19 13 13 PHILADELPHIA—(5) WOMC AC 40 29 26 32
Wiz top 40 60 62 60 62 WNEW adult std 20 16 16 12 KRUA oldies IL13 13 13 — an w7y g n/t 40 31 32 32
WPATAM.FM  casy 60 61 56 56 WALKCAMEM AC 10 10 L1 L1  KLAC country 14 12 16 10 Lo . 78 71 82 71 WORX topl40 24 28 34 31
wIT Spanish 12 12 10 11  KNAC album L1 L1 11 10 WKSG oldies 23 19 20 31

WWPR top 40 47 41 42 a7 KYW news 80 7.3 69 638
WNBC AC 13 10 12 10  KACE urban 910 9 10 WCSX cls rock 37 47 33 30

WQHT crossover 37 46 41 a5 WEGX top 40 48 65 7.0 67
wQCD jazz 14 13 12 10 WRF album 39 34 34 30
WNEW-FM album 33 35 36 44 CHICAGO—(3) WPEN adult std 46 59 63 66 . o s Yehik %
WINS news 50 49 40 43 LOS ANGELES—(2) WEAZ AC 74 76 61 59 oo urban B s o5
WOR talk 45 39 45 43 WGN talk 80 9.2 90100  WYSP cls rock 46 47 48 58 O jozz a0 1'5 2‘1 1'7
WRKS urban 46 40 46 42  KPWR crossover 75 7.1 74 74  WGCI-FM urban 80 92 9.2 7.7  WSNI AC 33 28 34 46 CKMR oldies 1'2 1'0 '9 1'5
WCBS-FM oldies 36 43 42 41  KUS-AM-FM  top 40 72 68 65 69  WBBM news 63 63 57 54  WWDB talk 52 53 44 46 WoBH " o 02 10 5
WBLS urban 41 46 40 40  KABC talk 55 58 62 57  WXEZ-AM-FM  easy 54 48 48 53  WKSZ AC 58 54 55 45 Lo = 1'3 1'3 1'8 1'3
WLTW AC 47 46 45 38  KOST AC 45 53 46 50  WLUP-FM album 45 41 50 45  WXTU country 35 46 43 45 WORS - 15 19 15 12
WXRK cls rock 28 35 35 37 KLOS album 38 36 43 43  WYTZ top 40 39 38 35 40  WMGK AC 47 45 4l a1 oo religious D
WCBS news 32 34 31 35 KBIG AC 40 33 34 42 WBMX urban 45 43 30 39  WDAS-FM urban 39 36 35 36 religious 7 12 's 1'1
WABC talk 24 26 35 35 KJOI easy 43 39 42 41  WCKG cls rock 34 26 44 38  WCAU n/t 29 26 4l 34 o0 = e 45 2'0 1'5 %
WNSR AC 29 28 29 27  KRTH-FM oldies 37 33 37 37 WIMK oldies 27 34 37 37 WwioQ oldies 24 25 25 23 coe

WFAN sports 12 10 20 25 KROQ modern 37 34 34 34  WBBM-FM top 40 39 42 37 32  WOGL oldies 35 30 30 23
WYNY country 27 30 25 22  KFWB news 42 33 27 33  WLAK AC 37 35 41 3.1  WFIN classical 19 21 17 22 MASSAU-SUFFOLK, N.Y.—(12)
WKOM Spanish 12 12 10 18  KLSX cls rock 36 30 27 31  WKQX AC 25 20 30 31 WIP n/t 15 11 10 1.6  WALK-AM-FM AC 61 70 62 64
WADO Spanish 24 14 20 15  KNX news 32 30 29 31  WLUP album 21 26 23 29  WDAS black 12 10 11 11  WHIZ top 40 63 65 59 6.1
WNCN classical 13 16 13 14 KTWV adult alt 23 24 17 30  WCLR AC 30 34 34 27 WBLI top 40 49 47 53 56
WSKQ Spanish 12 13 19 14  KINQ Spanish 30 30 42 27  WUSN country 26 26 28 24 DETROIT—(6) WBAB-FM album 55 46 55 43
WQXR-FM classical 14 14 14 13  KLVE Spanish 25 28 31 27 WFYR AC 20 22 21 24 2E 108 100 106 124 WK cls rock 28 40 43 a1
WWRL religious 10 11 13 12 KIQQ AC 28 25 24 26  WXRT album 25 22 25 23 0 i ol 76 ;g SR AC 24 26 30 4l
KILA country 21 24 21 21 wugA adult alt 18 15 18 21 oo \op 40 47 49 45 53 WCBSFM oldies 46 42 41 39
’ KMPC big band 25 27 24 20 WVON black 16 20 15 20 T WNEW-FM album 28 32 38 39
WSIX sportsc.aSters KILH urban 18 23 16 16 WND adult std 33 32 27 19 WO 5 62 59 58 51 o news/talk 36 42 40 38
outdoor-sign KDAY urban 15 17 15 16 WLS AC 18 17 17 19 W news 49 47 43 49y ipp top 40 44 39 30 38
marathon: See KSKQ Spanish 09 9 14 16 WMAQ talk 14 11 16 17 ml\zw ::un"y :1 ig i? :: WLTW AC 31 24 33 36
Nashville Scene, KWKW Spanish ;.0 18 1.9 15 w0J0 Span!sh 1120 14 13 Lo top 40 43 55 46 g0 AUl adult std 52 51 28 33
page 46A KKGO ]azz‘ 10 12 10 15 WNIB class!cal 14 12 9 13 WLLZ album 45 46 49 38 weas news 38 38 29 33
KFAC-FM classical 16 14 14 14  WFMT classical 20 13 8 12 CKLW adult std 32 36 46 32 WQHT crossover 30 37 35 33
KFI talk 13 12 14 14  WLNR adult alt 11 9 9 11 JEL (Continued on page 16)
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" PHILIPS
JOHN WILLIAMS & THE BOSTON POPS ORCHESTRA
DELIVER ANOTHER GUARANTEED BEST SELLER!
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WHAT DOES IT TAKE TO WIN YOUR LOVE’
PRIORITY RECORDS IS THE ANSWER

With The Hit Bound Single
Performed By The Original California Raisins

VVHAT DOES IT TAKE (TO WIN YOUR LOVE)

Featurmg Vocals By Buddy Mlles
Produced By Ross Vannelli

From The Authentic New Album “Sweet, Delicious, & Marvelous”
(The Follow-Up To Their Multi-Platinum Debut Album
“The California Raisins” Sing The Hit Songs”)

LET THE ORIGINAL CALIFORNIA RAISINS

DANCE INTO YOUR HEARTS WITH
“WHAT DOES IT TAKE (TO WIN YOUR LOVE)”
Available Only On Prionity Records

(800) 235-2300 PRORTY « 1213) 467-0151
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Reso

WASHINGTON
ROUNDUP

BY BILL HOLLAND

FHE NATIONAL ASSN. of
Broadcasters plans to go to court
over a controversial measure,
signed by President Reagan dur-
ing the Oct. 1 weekend, abolishing
any safe harbor for indecent mate-
rial. The measure, sponsored by
conservative Sen. Jesse Helms, R-
N.C,, and passed by an election-
conscious Congress, forbids the
Federal Communications Commis-
sion from allowing stations to air

programming adjudged indecent.
Indecent speech is not obscene
speech and is protected by the Con-
stitution; a recent federal appeals
court ruling on the matter under-
scores that. Nevertheless, Helms
and company have rammed the
measure through, attached to a
big appropriations bill; NAB now
says it will sue if the FCC carries
out the directive, which it is bound
by law to do.

THE REAGAN-SIGNED BILL
has other provisions that upset
broadcasters and the commission,
including a one-year halt on FCC
plans to relax the cross-ownership
rules and take a second look at mi-

nority preferences for broadcast
ownership. That is apparently the
Senate leadership’s way of saying
they’'re steamed that the FCC
didn’t want to enforce the Fairness
Doctrine, even though the presi-
dent called the doctrine unconsti-
tutional and vetoed it.

MOTOROLA INC.’s C-QUAM
AM stereo system will be the only
AM offered in AM/FM radios in all
new Chrysler cars built in North
America. No more mono. With C-
QUAM AM/FM radios will also
continue as either standard or op-
tional on just about all new Ford
and GM models.

VoX JOX

(Continued from page 10)

As n/t WHBQ Memphis, Tenn., be-
comes the first RKO General radio
sale to actually clear—look for
WGMS-AM-FM Washington, D.C.,
to be next—new owners Flinn Broad-
casting have changed format to old-
ies. GM Wayne Smith and PD Tom
Gurley bring their classic hits format
over from cross-town WGSF. That
station, owned by another family
member, goes to a contemporary reli-
gious format. New jocks include
George Klein (Vox Jox, Oct. 8), Bob
McClain, and Jesse Brooks.

Adult Standards KOMA Oklahoma
City has gone oldies under new PD

Kent Jones, most recently PD at
WNDE Indianapolis. He replaces
Gary Owen ... KCWV-AM Kansas
City, Kan,, splits from its adult alter-
native sister to become contemporary
religious KKLO under veteran PD
Todd Chase ... APD Eddie Haskell
gets the official OM nod at top 40
WXLK Roanoke, Va.

HEARTLAND: Shortly after PD
Maxx Myrick’s arrival at urban
KDKS Shreveport, La., he was re-
placed by Michael Hernandez, last
of KKDA-FM “K104” Dallas. Eve-
ning jock Tori Turner is gone also.

™

his raw rock’n’roll.”

Programmers discuss the week’s new music.

TOP 40

“Come to New York and /"l show you the top of the Empire State Build-
ing,” says WHTZ “Z100” New York MD Frankie Blue. “Z100 leads this
market in playing the best new music, continually providing our listeners
with world premieres of key core artists.”
Jovi, two weeks ago, U2, and this past week Barbra Streisand & Don
Johnson’s “Till 1 Loved You” (Columbia) hit the airwaves early. “Our
listeners had to hear it,” says Blue. “The curiosity factor of this record is
incredible. We got lots of calls, all wanting details on the collaboration!”
Setting a record for “the highest debut in phone requests after the first
play” is Duran Duran’s “I Don’t Want Your Love” (Capitol), added at
No. 30 this week. (Z100 also adds Rod Stewart’s “Forever Young” at No.
29.) And Blue wants the rest of the country to hear Sa-Fire’s “Boy, I've
Been Told” (Cutting/Mercury), which is 1-1 this week at WQHT “Hot
97, 19-14 at WWPR “Power 95,” and 27-20 at Z100. “It’s the No.-1-selling
12-inch for three consecutive weeks now; this is a great dance record
whose momentum increases with each play.”

With three titles and an air shift, KEZO Omaha, Neb., OM/PD/MD/p.m.
driver Bruce McGregor comes in “about 8 or 9” in the morning and
leaves “promptly at 7. That makes it a nice, easy 10-hour day.” And he
believes in tempo. “If you're sitting at a desk, listening to my station, [
want you to feel energy coming off the box. That doesn’t mean metal—
I'm talking about good, up-tempo music.” This week Steve Earle’s “Cop-
perhead Road” (Uni/MCA) is added. Of its second-generation contra-
band-running theme, McGregor says, “Even though I don’t drink moon-
shine or smoke pot, I can identify with this song!” Nabbing crossover ap-
peal honors is Jimmy Barnes’ “Still On Your Side” (Geffen) and Little
Feat’s “Long Time Til I Get Over You” (Warner Bros.). Georgia Satel-
lites’ “Hippy Hippy Shake” (Elektra) gets a shot, as does, “finally,” lan
Gillan & Roger Glover’s “Telephone Box” (Virgin). “It took me awhile to
hear it, which does happen,” says McGregor. Last comes Keith Richards’
“Take It So Hard” (Virgin). Says Mc Gregor, “There’s something about

Three weeks ago it was Bon

YVONNE OLSON

Myrick can be reached at 513-542-
2738 ... AC WZZD Mobile, Ala,,
makes its long-rumored switch to
classic rock WGCX. Ben Bain
(WNUS/WLTP Belpre, Ohio) is the
new GM. J.T. Stevens (WTRG Ra-
leigh, N.C)) is PD. Alan Sneed, for
whom Stevens has worked previous-
ly, is consulting.

Will all-Elvis Presley stations ever
reach the point where we can’t keep
track of them anymore? Religious
WHOS Decatur, Ala., has become
“the Elvis Connection,” making it the
third such station (and the second
within two weeks). GM J. Mack
Bramlett is handling programming.

PEOPLE: Top 40 WKXX “KXX106”
Birmingham, Ala., promotes MD
Paco Lopez to APD as Taylor
Thompson moves to music research
duties. Cindee Boatright is also
upped to programming assistant ...
Steve Rouse is the new morning man
at oldies WQSR Baltimore . . .
WQHT “Hot 97" New York adds
MTV VJ Julie Brown to mornings
for entertainment reports.

Former WRVQ “Q94” Richmond,
Va., PD Bob Lewis is now working
weekends at top 40 WYMX. He has
also opened Bob-A-Lou’s Music Zoo,
the first in a planned chain of six rec-
ord stores and wants to hear from lo-
cal promo reps. Call 804-730-0600 ...
Veteran Charlotte, N.C,, air talent Ed
Galloway has been voted “Best Ra-
dio Impressionist” by Atlanta Maga-
zine. One of his voicer clients is the
morning show at country WYAY
“Y106” Atlanta.

Johnny Magnus returns to adult
standards KMPC-AM lLos Angeles
for nights ... AC WMVQ Albany,
N.Y,, MD Diana Woods adds APD
stripes . .. Dave Pelunis from WSNI
Philadelphia to news at AC WQMX
Akron, Ohio ... Album WBAB Long
Island, N.Y., promotes Tracy Speed
from part time to overnights . ..
Thom “The Brick” Morrera returns
to radio mornings at album WMJY
“Y107” Long Branch, N.J.

TWO CHILDREN-ORIENTED
charity events to be aware of: Gra-
ham Nash, Bill Ayres, and WNEW-
FM New York’s Pete Fornatele will
co-host this year’s “Children Of The
Americas” benefit radiothon for
UNICEF and World Hunger Year.
The syndicated portion of the benefit
happens Saturday, Nov. 12. The show
is being handled by Radio Ventures

(Continued on next page)
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CONTEMPORARY

) = Compiled from a national
v
X Uvé g0 QE TITLE sample of radio playlists. ARTIST
T2 SElssd =5 LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 & &
@ 1 ® 7 GROOVY KIND OF LOVE & PHIL COLLINS
ATLANTIC 7-89017 2 weeks at No. One
@ 3 6 3 DON’ T YOU KNOW WHAT THE NIGHT... @ STEVE WINWOOD
VIRGIN 7-99290
@ 3 11 6 ONE MOMENT IN TIME & WHITNEY HOUSTON
ARISTA 1-9743
Il 2 2 ) TRUE LOVE & GLENN FREY
MCA 53363
@ 5 9 13 KOKOMO (FROM “COCKTAIL") & THE BEACH BOYS
ELEKTRA 7-69385
6 4 3 17 I'LL ALWAYS LOVE YOU & TAYLOR DAYNE
ARISTA 1-9700
@ 11 14 7 HOW CAN | FALL? & BREATHE
A&M 1224
8 7 4 13 | ONEGOOD WOMAN © PETER CETERA
FULL MOON 7-27824/WARNER BROS.
IT WOULD TAKE A STRONG STRONG MAN & RICK ASTLEY
9 6 1 12 RCA 8
10 9 | 7 10 DON'T WORRY, BE HAPPY & BOBBY MCFERRIN
EMI 50146
® 13 17 7 FOREVER YOUNG & ROD STEWART
WARNER BROS. 727796
@ 19 29 4 QCY‘VOI}‘D IN SPANISH @ ELTON JOHN
13 10 8 13 PERFECT WORLD & HUEY LEWIS & THE NEWS
CHRYSALIS 43265
14 14 16 11 !uis%llﬂalsFALL IN LOVE NATALIE COLE
1 1 15 ) LOVING ARMS LIVINGSTON TAYLOR/LEAH KUNKEL
5 5 CRITIQUE 7-99275/ATLANTIC
21 2 9 WALK AWAY MICHAEL BOLTON
COLUMBIA 38-07983
WHEN YOU PUT YOUR HEART IN IT KENNY ROGERS
17 18 20 1 REPRISE 7-27812
23 33 3 GIVING YOU THE BEST THAT | GOT & ANITA BAKER
ELEKTRA 769371
LOOK OUT ANY WINDOW @ BRUCE HORNSBY & THE RANGE
1912|1012 00
@ CHICAGO
5 | s | 3 | Lookawar
L Pl WAGON
2 |6 | | 15 | BREWIRAE RECTETE
@ 27 4 3 E&EMDllzisD WINE & UB40
L 4
23| 20 | 24| 7 | INDESTRUCTIBLE FOUR TOPS
2 | 22 | 25 | 7 | NOTHING CAN COME BETWEEN US ® SADE
EPIC 34-07977/E-.51.A.
* % % POWER PICK * % %
@ 46 [ 2 KISSING A FOOL & GEORGE MICHAEL
SOLUMBIASR.02020
| DON'T WANNA GO ON WITH YOU LIKE THAT & E.JOHN
% | 17 13 18 | McCas33as
WAITING FOR A STAR TO FALL & BOY MEETS GIRL
29 | 36 5 RCA 8
30 40 4 BRING BACK THE MAGIC JIMMY BUFFETT
B MCA 53396 el
2 | 24 | 19 | 19 | !DON'T WANNA LIVE WITHOUT YOUR LOVE CHICAGO
REPRISE 7-27855
2 | 2 | 21 | 21 | HOLO 006N TO THE NIGHTS # RICHARD MARX
@ 43 50 3 /}&9M71424(3WE WERE YOUNG) o AMY GRANT
@ 42 4% 3 DON'T BE CRUEL & CHEAP TRICK
EPIC 34-07965/E PA.
3 | 32 | 30 | 21 | MAKEMELOSE CONTROL # ERIC CARMEN
ANDS * 1
7 3_1 % 31 !\"&M 2991TO HEAVEN BREATHE |
35 | 28 | 18 | 14 | MISSED OPPORTUNITY © DARYL HALL JOHN OATES
ARISTA 1-9727 1
41 | — | 16 | TIMEANDTIDE ® BASIA
EPIC 34-07730/EPA.
R WITHIT & STEVE WINWOOD
37 34 23 19 VIF?GII.I\E-7-99326
50 = 2 PIECE OF PARADISE PM
WARNER BROS. 7-27779
* & * HOT SHOT DEBUT * % &
tLHOUETTE & KENNY G.
NEW) 1 _§TA 1.975]
NEWD | 1| | CRAZYINLOVE KIM CARNES
48 . 2 DON'T BE AFRAID OF THE DARK o THE ROBERT CRAY BAND
M&JRV 870 569-7/POLYGRAM
YOUR NAME L 4 7
@2 | 33 | 27 | 17| SIGNYOURNAI TERENCE TRENT D'ARBY
C
@3 | 37 | 35 | 20 | THECOLOUROFLOVE ® BILLY OCEAN
s | 45 | g | NOBODY'SFOOL © KENNY LOGGINS
COLUMBIA 38-07971
45 40 34 19 | KNOW YOU'RE OUT THERE SOMEWHERE & MOODY BLUES
POLYDOR 887 600-7/POLYGRAM
YLOV VANDROSS
NEw » 1 EAP?C 34L-(0)80§7 /E.P.A. LUTHER |
ANNA TOTO
4 47 49 4 COLUMBIA 38-08010
1-2-3 @ GLORIA ESTEFAN & MIAMI SOUND MACHINE |
8 35 31 19 EPIC 34-07921/EPA
TALKIN' BOUT A REVOI @ TRACY CHAPMAN
NEW)D 1 ELErl(TRAN 7~2)283T LUTION
s0 | 49 ] 37 | 15 | BABYBOOM BABY & JAMES TAYLOR

COLUMBIA 38-07948

O Products with the greatest airplay gains this week. @ Videoclip availability.
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Dio

SUMMER 88 ARBITRONS

(Continued from page 12)

F W Sp Su F W Sp Su F W Sp Su
Call Format '87 '88 '88 '88 Call Format '87 '88 '88 '88 Caff Format '87 '88 '88 '88
WYNY country 30 21 26 24 SAN DIEGO—(19) KRTH-FM oldies 58 48 54 65
WINS news 33 28 22 23 KDUO easy 73 81 81 56
WKJY AC 15 28 25 22 ::;Q'AM'FM ;T:u:x:) gz :; :g :2 KLOS album 42 59 51 56
WFAN sports 10 8 19 21 KFMB AC 4.8 5'3 7'0 7'1 KCKC country 28 26 43 5.1
WCTO easy 27 15 19 19 KIQY easy G o0 e.s 6‘9 KHS-AM-FM  top 40 62 60 61 48
WEZIN AC 10 15 13 15 o0 7 Gl T sls KCAL-FM album 57 41 45 36
WNBC AC 20 15 16 15 o T T KOST AC 36 41 41 36
KFMB-FM AC 73 78 6.1 63
WDRE modern 16 18 20 14 KFI talk 37 28 32 32
R KSON-FM country 58 48 37 58
WNCN classical 5 12 15 12 KYXY AC 36 34 31 54 KNX news 26 32 32 28
WBLS urban LLLL 12 11 e o S 4'9 ” i 5‘2 KABC talk 23 20 23 25
WRKS urban 18 1115 11 o0 adult al bt iy 4‘7 KFXM adult std 13 22 24 23
KCBQ-AM-FM  oldies 34 35 36 41 "WOJ country L
. KPWR crossover 23 27 20 21
KPOP big band 34 31 49 28
VOX JOX , KBIG AC 23 25 23 20
- KFSD classical 32 28 19 27 .
(Contmuedfrom page 5) KKYY AC 24 22 16 26 KCAL Spanish 1.7 9 1.1 19
KGMG-FM cls rock 20 15 16 23 <ROQ il YRS AL
at 516-358-2250. Also, Richard LT - 4'1 2.3 3'2 z'z KILA country 12 1.6 15 17
Klender, author of Power Source’s et news 1'9 " 1'6 1'7 KOLA top 40 26 30 26 16
“Dear Mr. Jesus,” has announced Co L KNTF country 23 18 18 15
KSWV adult alt 15 21 20 15
plans for a proposed Day Of The KTWV adult alt 16 21 10 15
g o XHITZ top 40 10 14 18 11
Child and mass airing of the song for T ey 21 10 14 10 Q0 AC 18 8 12 14
Dec. 1. For more information, call o KMEN oldies 07 03 11 14
Klender at 805-527-7787. RIVERSIDE-SAN BERNADINO, KNX-FM album 10 12 11 12
c CALlF—(39) KDIF Spanish 12 06 — 12
SSIFIED: As album KNX-FM ’ KQLH AC 30 29 23 1
LA alb KGGI top 40 70 74 63 89 Q 10

approaches a format decision, PD
Kurt Kelly has put forth a rather
specific casting call for the still-va-
cant ND, promotions director, pro-
duction director, and air talent slots.
Kelly will accept complete packages
only; any one missing a single ele-

“ 5._ Compiled from national album rock
‘L’E Gé éo% ‘,’25 TITLE radio airplay reports. ARTIST
£z | S N‘f;af z 5 LABEL & NUMBER/DISTRIBUTING LABEL
“ weg s A& NO.1 *%
LS SR TE B U IRE u ¥ T % S
i 1<f 3 4 3 g&&sm 7-99250/ATLANTIC 2 weeks at No. (l)Jn%
@ 5014 | 3 | WALK ON WATER EDDIE MONEY
i COLUMBIA 38.-08060
3 a2 h 7 g | LETITROLL LITTLE FEAT
WARNER BROS. LP CUT
4 3| 55| 4 | BADMEDICINE BON JOVI
MERCURY 870 657-7/POLYGRAM
5 | 72 1 11 | UM NOTYOURMAN TOMMY CONWELL/YOUNG RUMBLERS
COLUMBIA 38-07980
6 6 Z 9 NO SMOKE WITHOUT A FIRE BAD COMPANY
ATLANTIC 7-89035
@ 16 fF15 | 9 | FEELSSOGOOD VAN HALEN
WARNER BROS. LP CUT
8 8 9 5 | FIGHT S 0 MATTER HOW LONG) THE BUNBURYS
AR!STA 1-9760
" ¢ A NFLASHMAKER & % &
@ NEW) | 1 m&g 7|T SO HARD KEITH RICHARDS
10 1n 1 7 DON'T KNOW WHAT YOU GOT CINDERELLA
MERCURY 870 644-7/POLYGRAM
@ 2 | 3| 3 IT'S MONEY THAT MATTERS RANDY NEWMAN
REPRISE LP CUT
@ 2|2 ROCK & ROLL STRATEGY THIRTY EIGHT SPECIAL
A&M LP CUT
@ 1# | 13| g | FOREVERYOUNG ROD STEWART
» WARNER BROS. 7-27796
9w | 24! s %Moyg JURNING JOHN HIATT
517 4 | 10 | LOVEBITES DEF LEPPARD
MERCURY 870 402-7/POLYGRAM
w13l s | w0 E‘Tﬂ'NErE Igé\ogaus APART INXS
17| 16| 19| g | PONTGO HOTHOUSE FLOWERS
LONDON 886 279-7/POLYGRAM
27 | — | 2 | JEALOUSGUY  JOHN LENNON & THE PLASTIC ONO BAND
CAPITOL 44230
ENCAMP
wilul2ls 5@’% A07N6 5370 JOHN COUGAR MELLENC
20 | 9 2 | 15 | DONT YOU KNOW WHAT THE NIGHT... STEVE WINWOOD
VIRGIN 7-99290
nlawl sl s &(Elpr%ggfz m;mon BIG COUNTRY
@ u |94 |l 8![5);31; FOR LOVE NIGHT RANGER
DEFENDERS OF THE FLAG  BRUCE HORNSBY & THE RANGE
23 12 12 9 RCA 8776
= - %%k POWER TRACK*tt :
31 | — P2 | ROCKBOTTO . DICKEY BETTS BAND
EP!CLPCUT/&!LA.
2% | 18] 16| 5 | CHIMESOF FREEDOM BRUCE SPRINGSTEEN
COLUMBIA P CUT
% 115 | 10| 6 gAAH\Tr(/)\L 2a222 STEVE MILLER
712 | 28| s gg;g,?g gkuzs JIMMY PAGE
37 | a9 | 3 | SLIPAWAY THE GREGG ALLMAN BAND
EPIC LP CUT/EPA.
@ wli—12 BIG LEAGUE TOM COCHRANE & RED RIDER
RCA LPCUT
@0)| a2 | a7 | 3 | GONFIDENCE MAN THE JEFF HEALEY BAND
ARISTA LP CUT
@ »43 | — | 2 | TELEPHONE BOX IAN GILLAN & ROGER GLOVER
g VIRGIN LP CUT
@ a4 | — | 2 | STANDBESIDEME KANSAS
IS MCA 53425
3|25 | 25 ] 18 | EINSHIHAT YASTARTED VAN HALEN
@ 33 | —=| 2 | BORN TO BE MY BABY BON JOVI
= MERCURY LP CUT/POLYGRAM
3 O ME ETERA
35 1732 | 38 | & x?Rl'.:ErggonsRul;I%TEN T PETER C
8 | 40 | 4 5,2‘535 OF A BROKEN HEART VIXEN
37 ['34 |13 | 7 | DROWNED IN MY OWN TEARS THE SMITHEREENS
ENIGMA LP CUT/CAPITOL
38 | 30%|*3, | 7 | YOODOOTHING COLIN JAMES
39 35 38 | 4 | RATTLESNAKE SHAKE OMAR AND THE HOWLERS
@ COLUMBIA 38-07993
HE NEWS
w |30 s csm\slib g!%%%o HUEY LEWIS & T
47| 50| 4 | MEDALANE WINGER
1
2 | 2|18 | n | FFERSTIIONS EUROPE
DREAMWORLD MIDNIGHT OIL
@ NEw > 1 COLUP?BIA LP%UT
4 | a9 | 7| 3 | DONTWALKAWAY PAT BENATAR
o CHRYSALIS 43301
50 |.— | 2 | NEVERBE THE SAME CROWDED HOUSE
CAPITOL LP CUT
F TRAIN LLE SHOCKED
NEWD | 1 | N TR MICHE c
- o r N)
g | a ] 32°| 19 2&%&}5@2‘50 0' MINE GUNS N’ ROSES
NEW BOHEMIANS
NEW) 1 GWEQ?JLL ‘&%‘ EDIE BRICKELL &
49 | 29 | 17 | 13 | BRING ME SOME WATER MELISSA ETHERIDGE
ISLAND 7-99287/ATLANTIC
s0 | a5 | a1 | 7 f»ﬁ'f“ IN THE MORNING ROBERT PALMER

Q Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.

The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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MODERN ROCK ™-

ment will be returned. Job seekers e e Cc"éﬂg":dR"é’g‘ ,\C?'Ta'“eéc'a' ratfs‘d
should submit the usual T&R (where of G5 Eg | wd | TITLE (SN ORTRIETAIA ARTIST | [
applicable) with references, ratings T2 | 35 | mH | £5 | LABEL & NUMBER/DISTRIBUTING LABEL
history, a photograph, and answers : ; ** NO.1 * &
to these questions: 1 ol ] ALL THAT HﬂyEf WANTS PSYCHEDELIL FURS
-What are the strengths and weak- | | CoeumEla 3807574 3 weahs ai No. One |
nesses of KNX-FM in the present 2 2 2 6 255;},‘,‘393) SIOUXSIE AND THE BANGHEES
L.A. marketplace? What does KNX- B ESIRE U2
FM need to do to get better? Whatas- | 3 | % | — | 2 | istano7-99250/atiantic
sets can you bring to KNX-FM? What 4 3|3 |6 | WLDWILDWEST THE ESCAPE CLUB
are your shortrange and long-term
goals? How do you view yourselfas | 5 8 | 12 | 6 HHAT LM it BRIGKEL SINEWEBONEMIANS
opposed to the opinions of others? 6 | 10| 18 | 4 | PUTTHIS LOVE TO THE TEST JON ASTLEY
Meanwhile, with Kelly and Glasco ATCANTIC 789027
in new jobs, Transtar senior VP of 7 |5 & | 6 | GRASH THE PRIMITIVES
programming Gary Taylor needs 8 | 7 | 8 | § | BACKON THE BREADLINE HUNTERS & COLLECTORS |
two new PDs. Niche 29 needs a pro- | | IR:S. LP CUT/MCA - |
grammer who knows “rock’n’roll for 9 | 6 |5 | 6 | JUSTPLAYMUSIC BIG AUDIO DYNAMITE
29-year-olds,” and Special Blend re- . : ——
quires a “’strategic-oriented, re- 10 FAEGEIRIAl 6 | DRaibog COWNTHERE Ll
search-receptive PD who can incorpo- m | 11|13 | 5 | ANOTHERKIND OF LOVE HUGH CORNWELL
rate bright delivery into soft AC.” JEReH R cll 2
AC WEIM Fitchburg, Mass., is |12 | 19 | 22 | 6 | MOTORCRASH THE SUGARCUBES
looking for an experienced news- 311317 |6 | DONTGO T HOTHOUSE FLOWERS |
person; contact PD Jack Raymond . LONDON 886 279-7/POL YGRAM -
at 617-343-3766 ... KABC Los Ange- | 14 | 21 | 27 | 6 | GLADIMNOT AKENNEDY SHONA LAING
les GM George Green is looking for a 5 |16 | 20 | 5 | 'VEGOTAFEELING THE SCREAMING TRIBESMEN |
highly creative, major-market n/t e RYKODISC LP CUT
programmer.” Send T&Rs ASAP. 16 | 26%|725°| 3 | THEKILLING JAR SIOUXSIE AND THE BANSHEES
il GEFFENLP CUT
Assistance in preparing this col- 17 [18 12 [ 4 .ERVSEEJCE)T?G HEFHISTOAY LEIFSREniS
umn was provided by Peter Lud- [~ [, | myeag LLOYD COLE AND THE COMMOTIONS
wlg. 1 CAPITOL LP CUT
19 | 9 | g | 5 | TELLTHAT GIRLTO SHUT UP TRANSVISION VAMP
i | UNI50001/MCA =
. i KING OF
Surpnse T 20 | 2] 16| 5 | KINGOFEMOTION BIG COUNTRY
Challenge! Twin Hits. ||| 2 [ % | — | z | SEEENaERS coeTHa TS
Race of sexes is on! Z | a0 | % |3 | LMIURNING e Ligll)
n ;— 2 [ \.!IQRNNERSBARgSs LP CUT LD S
RITA GARRETT ‘
“Too Late To Be Blue” || | 2 | eEwmy | mcromace ST
=
Tuxedo Record (950) 25 { 28 | 24 | 3 | DOCTORIN'THE TARDIS THE TIMELORDS
. e = — i
SYLVESTER JACKSON || [ % [ 16| 0| ¢ | giRstae HOUSE OF LOvE
“Streets of Barbados” z1 | NEWD || 1 | AWAY SRR
Mint Record (810) oE £ 'S THE MATTER ? 10,000 MANIACS
| | REENTRY | WRALS I o — 2R
TUXEDO-MINT 0 BREAKFAST IN BED UB40 & CHRISSIE HYNDE
7 RE-ENTRY SRE/
RECORDS - — e =
132 NASSAU STREET 0 RE-ENTRY JESUS }:Lglgbg

NEW YORK NY 10038

(212) 349-8111
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Cereal Thriller: Customized Gornflakes

BY PETER LUDWIG

NEW YORK An Alabama radio
station now has its own customized
box of cornflakes, and judging from
the calls that similar promotions
have generated in other markets,
the potential exists for a nationwide
cornflake blizzard by spring.

On Oct. 1, AC WMJJ “Magic 96"
Birmingham put 12,000 boxes of its
Burt And Kurt’s Magic Morning

Zoo Cornflakes on the shelves at 17 _

area food stores. That followed the
debuts of 25,000 boxes of WMMS
Cleveland’s Buzzard Flakes last
year and 24,000 packages of KOAQ
“Q103” Denver’s Dave & Abby
breakfast cereal in June.

WMJJ local sales manager David
Swiger has been working on Magic
96’s cereal promotion for five
months and already considers it a
success. Like its predecessors, Mag-
ic 96 launched the promotion with a
live remote, which Swiger says
drew excellent TV coverage. WMJJ
has a month to sell all 12,000 boxes.

Q103 promotion director Kristi
McCauley says the promotion was a

PROMOTIONS

PUBLICITY

PRINTS

Lithographed On Heavy Goss Stock
BLACK & WHITE 8x10’s
500 - $60.00 1000 - 85.00

COLOR
1000 - $388.00
Above Prices Include Typesetting & Freignt
Send 8x10 Photo - Check or M.O.

% % K
Full Color & B/W Posters
composites - Cards - Other Sizes

¥
send For Catalog & Samplies

i PICTURES

1867 E. Florida, Dept. BB
Springfield, MO 65803
(417) B69-9433 or 869-3456

fairly easy project for KOAQ be-
cause the co-sponsoring food chain
took care of everything except the
package design and artwork.
Safeway gave the Dave & Abby
boxes end-aisle displays for four
weeks in all 60 Denver-area stores.

Magic 96’s Swiger had to do much
more to get his cereal on the shelf.
He suggests that any station using
the promotion become familiar with
packaging regulations that must be
strictly followed, such as manda-
tory locations for the ingredient and
bar-code panels. He also says that
getting a manufacturer to package
12,000-15,000 boxes, considered a
small run, can be a tough sell. Ship-
ping is another hassle best left to
the food chain if possible.

WMJJ hopes to raise more than
$20,000 for the King’'s Ranch chari-
ty through the sale of cereal and $5
T-shirts offered on the back of the
box. King’s Ranch is a highly visible
statewide foundation that operates
20 homes for battered, abandoned,
or abused children. Magic 96 has
forgone putting its logo on the
shirts, opting instead for the subtler
“I'm A Magic Kid.”

WMMS went with a WMMS cup-
and-bowl offer on the back of its
box of Buzzard Flakes, while Q103
printed a maze game and a recipe
for making 3,600 macaroons (quan-
tities easily divisible by 100).

- WMMS promotion director Rich
Piombino suggests making sure
that the food chain keeps generic
cornflakes off the shelf during the
promotion’s run. All three stations’
decided to price their brands be-
tween the generic and name-brand
prices, and all say the ensuing con-
sumer confusion could hurt a sta-
tion brand’s sales.

(i

Produced by Elliot Mazer

ALBUME 7 41 CABSETTE 7703414 COMPACT DISC 7 187411

Emphasis Track: “I Have Faith”

EMBOMA RECORDS Culver Ot Calil
L

8 (T3] PHLPIET

s Euggmnn Arrark A

Q103’s McCauley suggests mak-
ing sure the supermarket displays
make it very clear that the cereal
boxes really do contain cornfiakes.
She found that it took extra effort
to convince shoppers that Dave &
Abby was edible breakfast cereal.

One advantage to cereal boxes is
that people do read them. (Remem-

Man Vs. Outdoor Sign. KSFM “FM-
102" Sacramento, Calif.'s Mark Allen
points to the billboard that was his
home for 18 days. Five days into his
campaign to raise $15,000 for
muscular dystrophy, Allen fell from the
40-foot-high sign, broke both feet, and
injured his knee. After he was treated,
Alien returned to the outdoor sign for
two more weeks. He netted more than
$10,000 for MD, a cast on each foot,
and an appointment for knee surgery.

Strike Aﬁain |

ber the old Life cereal packages
with the two-page ‘“‘newspaper” on
the back?) In many ways, the cereal
box gets existing and potential lis-
teners to buy, read, and reread what
you’d have spent thousands on in a
direct-mail promotion.

HANDS—ON PROMOTION

If one of your air talents is planning
to go for the world handshaking re-
cord, be advised that the ante has
just gone up. A former champion,
Gary Craig of WTIC-FM Hartford,
Conn., has recaptured the crown
with 20,196 hands shaken in six
hours and 55 minutes.

Not that he’ll get recognition in
the 1989 edition of the Guinness
Book of World Records. It seems a
Swedish handshaker broke the pre-
vious record—set by Mike Butts,
then at KKAT Salt Lake City—just
in time for this year’s Guinness
deadline. Craig will have to wait for
the next edition, and if anyone tops
him by then, he has sworn to recap-
ture the title in time for the 1990
deadline.

WTIC promotions director Jona-
than Monk says that organization
and support are the keys to break-
ing the record. The hardest part is
securing a good site for the event.
The Craig record was set at the
Eastern States Exposition, ‘“The
Big E,” the largest fair in the
Northeast.

Monk used a staff of 10 to work

(Continued on next page)

PD HIRING

(Continued from page 10)

ly go right to the circular file.”” Sini-
cropi says he found Thomas
through business connections, thus
reinforcing his belief that ‘“you’re
not going to find people [through
want ads] in the trades . . . This real-
ly is a network business; you have
to know people who know people.”
New WAMO-AM-FM Pittsburgh
PD Sam Weaver came from outside

the usual circle of urban job appli-

cants. Weaver, then working at
country WUSN Chicago, called
about the WAMO job on a day that
VP/GM Roger Fairfax just hap-
pened to be in Chicago conducting
interviews and caught him “totally
unaware. His persona was so totally
different, he got my attention right
away.”

Despite going outside the format
for a PD, Fairfax is more upbeat
than Kelly about the pool of avail-
able candidates. “If we were to buy
10 stations tomorrow, we could fill
each one of their PD or OM open-
ings. There’s so much raw talent
coming along that the future of
blacks in this business is as bright
as it's-ever been,” he says.

What special things are GMs
looking for? With parent company
United Broadcasting being heavily
structured, WDJY GM Gross wants
someone whose background is in “a
corporate-type setting.” Sinicropi's
crossover station needed a PD who
was ‘“familiar with dance product,
black product, and top-40 product.”
Both Kelly and Sinicropi also
sought PDs with some knowledge
of a station’s sales side.”

What kind of things scare a GM
off? WAAA Winston-Salem, N.C.,

president/GM Miitter Evans says
she's trying to avoid a PD who'll
rush off somewhere else after a few
up books. “A successful partnership
requires experienced talent who [is]
committed to seeing a job through,
which requires time and a degree of
luck. Therefore, anyone interested
in WAAA as a pit stop can’t be suc-
cessful,” she says.

And another GM, who asked not
to be named, is wary of applicants
from larger markets “who know I
can’t pay them the money they were
accustomed to. If somebody tells me
they want to settle down some-
where where there’s less pressure,
that’s one thing. If I see that
they’ve been on jobs for six or eight
months, or if they’ve worked at two
or three jobs in one city—meaning
that they’ll go to the highest bid-
der—it makes me suspicious.”

Going into the fall book, WDJY’s
Gross is relying on longtime OM
John Turk and UBC’s Lynn Irvin un-
til he can find a PD. WLUM’s Sini-
cropi made a point of wrapping up
his job search before the book began;
if Thomas had been unavailable, he
says, he would have “done what was
necessary to find the person we
needed. I don’t think a station can be
without a PD for any length of time.
You get a station that sounds differ-
ent every air shift.”

WBILZ’'s Edens, meanwhile, says
he’s happy with his interim team of
OM Terry Moore and MD Tom Ow-
ens. While he hasn’t decided not to
fill the PD slot, Edens says, “I'm no
longer suggesting people Federal
Express their air check to me; it’s
not a live-or-die situation.”
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Independent Svndlcators Stlck With New Age/Jazz

BY PETER LUDWIG

Independent program suppliers
laid much of the groundwork for get-
ting new age and similar formats on
the radio. But even though those for-
mats have now gotten a toehold in
some markets, the independent syn-
dicators still face two separate and
substantial challenges: the increased
difficulty in clearing their programs

" as syndication needs in general have
reached a plateau, and the decreasing
radio time devoted to new age music.

This fall has seen KTWV Los An-
geles, WNUA Chicago, and Satellite
Music Network’s Wave format all
move toward fusion jazz and pop vo-
cals. And last week another top 10
outlet, WBMW Washington, D.C., be-
came adult rock outlet WJFK, bring-
ing in Howard Stern via satellite for
mornings and restricting its previous
adult alternative programs to night-
time.

Independent suppliers got some
good news this week when KTWV
cleared the longest-running commer-
cial new age syndication, Frank For-
est’s weekly two-hour “Musical Star-
streams,” making it the Wave's first-
ever syndicated show. “Starstreams”
has also been airing on WBMW and
will continue to run on WJFK.

Forest also says a number of Satel-
lite Music Network’s Wave affiliates
are awaiting final word from net-
work headquarters on their request
to break from the satellite feed once
a week to air “Starstreams.” Lee Roy

FEATURED
PROGRAMMING

Hansen, the new SMN Wave OM,
has already endorsed the show to
Wave affiliates as a good program-
ming stretch. Forest’s show is the
most staunchly new age program in
commercial syndication. Forest still
distributes the show independently to
55 affiliates, four of which are in the
top 10 markets.

CLASSIC NEW AGE?

Independent new age programs
with a lower profile than “‘Star-
streams” have also managed to sur-
vive without top 10 market clear-
ances or strong sponsorship. Santa
Barbara, Calif.-based producer Paul
Hunter began his three-hour weekly
“Soundscapes” program on local non-
commercial KCSB in 1983. Since go-
ing into commercial syndication in
September 1987, Hunter has cleared
20 affiliates. He isn’t heard in the top
10 markets but has been able to snare
six strong ACs in markets 11-40.

One factor that distinguishes
Hunter’s programming is his willing-
ness to delve into new age’s past and
play music that predates KTWV’s
February 1987 debut. “The show is
basically a hit-oriented, mainstream
new age show,” he says. “[But] we
never call it new age on the air. It's a
50/50 mix of [new age] currents to

o

“1
o g,sﬂ e
i m:-u‘smmﬁ%/ ﬁ"ﬂ ﬂ:a\

APR— Mﬁé*%w‘“‘%

a,w

&
N S e

ununﬂmmlumf
[’[IR LEHSE

wfa *ze:;:‘;;wﬁ;nm

"-\.'\-

In the heart of Music Row.
One Bedroom Units,
Newly Remodeled.
Parking, Security, and
Many Extras.
Business/Residence.

Immediate Occupancy.
Chris (615) 320-5253.

oldies going back 15 years.

“My philosophy is, address the peo-
ple where they live and then take
them a little farther. I don’t program
for the new age fans, who by and
large aren’t media oriented anyway. I
aim for the AC crowd.”

Hunter says he stays away from
long, slow pieces and solo acoustic
tracks. “We almost go for that big
soundtrack sound that lets people ex-
ercise theater of the mind. We don’t
play much space music. We started
out that way but realized we were
only appealing to a fringe audience.”

“Soundscapes” is running primari-
ly on Sunday nights. Although that
isn’t traditionally a heavy time for
AC listening, “it's a good night when
people can hear us regularly, and the
stations are telling me that that's
what’s happening. That type of audi-
ence support is a shot in the arm. It’s
also a great way to send your audi-
ence to bed.” Hunter can be reached
at 805-569-1211.

THE NEXT MORNING
If Hunter is after AC listeners’ last

- few weekend hours, John Arminio

wants their Sunday mornings. His
Atlanta-based Broadcast Journeys
Inc. has been syndicating “Sunday
Side Up” since last November and
now has over 50 small-market affili-
ates, a far cry from his original nine
(Billboard, April 16).

Arminio determined early on that
AC stations needed a brighter show
than he believed new age could deliv-
er. He now programs as little as one
new age track per hour.

With new co-host Jodi Chambers,
the show is intended to be a regular
radio companion to go with the Sun-
day funnies and a cup of coffee. The
playlist’s emphasis is on mainstream,
up-tempo jazz fusion.

Arminio has also built up the
show’s Sun-debut feature since he
learned that the new-releases seg-
ment drew the most listener re-
sponse. Broadcast Journeys can be
reached at 404-998-3411.

ALL THE JAZZ THAT HAITS
Disregarding new age altogether is
Milford, Conn.’s Beyond Bourbon
Jazz Productions Inc. The company
has had its three-hour “Beyond Bour-
bon Jazz Countdown” in weekly syn-
dication since the end of July, garner-
ing six affilidates in five of the top 75
markets.

Company president Jim Rock left
his position as WJAZ Stamford,
Conn.’s top billing account exec to
launch the show. Thirteen-year

WJAZ veteran air personality Ray
Lamm is the countdown’s host. Be-
yond Bourbon Productions can be
contacted at 203-877-3690.

CALENDAR
Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have the option of broadcast
time and dates.

Oct. 1-31, Robert Palmer, Rock Stars Monthly
Special, Radio Today Entertainment, 90 minutes.

Oct. 14-15, Terence Trent D'Arby, On The Ra-
dio, On The Radio Broadcasting, one hour.

Oct. 14-16, Bon Jovi, Westwood One Radio Net-
works concert special, 90 minutes.

Oct. 14-16, Rosanne Barr/Joan Baez, Cruisin’
America with Cousin Brucie, CBS RadioRadio,
three hours.

Oct. 14-16, Metallica, Metalshop, MJI Broad-
casting, one hour.

Oct. 14-16, Kylie Minogue/Sylvester Stallone/
Rebecca DeMornay, Party America, Cutler Pro-
ductions, two hours.

Oct. 14-16, Otis Williams, Motor City Beat,
United Stations, three hours.

Oct. 14-16, Michael Jackson, Star Beat, MJI
Broadcasting, one hour.

Oct. 14-16, Howard Huntsberry/D.J. Jazzy Jeff
& Fresh Prince, On The Move With Tom Joyner,
CBS RadioRadio, three hours.

Oct. 14-16, The Cheap Trick Story, Hot Rocks,
United Stations, 90 minutes. .

Oct. 14-16, Nitty Gritty Dirt Band, Country To-
day, MJI Broadcasting, one hour.

Oct. 15-16, George Benson/Fat Boys/Howard
Huntsberry, RadioScope, Lee Bailey Communica-
tions, one hour.

Oct. 17-23, Van Halen, Rock Today, MJI Broad-
casting, one hour.

Oct. 17-23, Steve Miller, The Jazz Show With
David Sanborn, Westwood One Radio Networks,
two hours.

Oct. 17-23, Van Halen, Legends Of Rock,
Westwood One Radio Networks, one hour.

Oct. 17-23, Deep Purple, BBC Classic in Con-
cert, Westwood One Radio Networks, 90 minutes.

Oct. 17-23, Rolling Stones/Supertramp/Dobie
Gray/Blue Oyster Cult/Jimi Hendrix, Classic Cuts,
MJi Broadcasting, one hour.

Oct. 17-23, Glenn Frey, Off The Record With
Mary Turner, Westwood One Radio Networks, one
hour.

Oct. 17-23, Best Of ..., Live From Gilley's,
Westwood One Radio Networks, one hour.

Oct. 17-23, Fleetwood Mac, Part 1, Star Trak
Profiles, Westwood One Radio Networks, one
hour.

Oct. 17-23, the Dazz Band, Special Edition,
Westwood One Radio Networks, one hour.

Oct. 17-23, The Lost Lennon Tapes, Westwood
One Radio Networks Special Series, one hour.

Oct. 17-24, Glen Frey, Up Close, MediaAmerica
Radio, 90 minutes/two hours.

PROMOTIONS

(Continued from preceding page)

Big E,” the largest fair in the
Northeast.

Monk used a staff of 10 to work
the promotion and thinks you can’t
get by with less. He had four air tal-
ents hawking the event and direct-
ing fairgoers on the public-address
system, two models counting the
handshakes, and two more models
passing out commemorative but-
tons. '

Craig wore white gloves and a
tuxedo to the event, but it wasn’t
because he’s fashion conscious.
Twenty-thousand handshakes can

wreak havoc on a hand—especially
since many people wear rings and
some really get into the shake.
Craig had to change gloves after
the first 10,000 handshakes; without
gloves, the effort would have been a
lot more painful.

Another factor Monk regards as
so basic it might get overlooked is
the need to keep the energy up
throughout the event. That helps
pull in listeners, makes them willing
to spend a few minutes standing in
line, and, most important, keeps the
air personality going.

YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago
. Kiss You All Over, Exile, warner/

. Hot Chlld In The City, Nick Gilder,
CHRYSALI

. Boogie Oogle Oogie, A Taste Of
Honey, capiToL

. Don’t Look Back, Boston, epic

. Reminiscing, Little River Band,
HARVEST

. You Needed Me, Anne Murray,
CAPITOL

. Love Is In The Air, John Paul
YOung, scoTTI BROS.

. Whenever | Call You “Friend,”
Kenny Loggins, coLumBIA

. Summer Nights, John Travolta/
Olivia Newton-John, rso

. Hopelessly Devoted To You, Olivia
Newton-John, rso
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TOP SINGLES—20 Years Ago

. Hey Jude, Beatles, arpLE

. Harper Valley P.T.A., Jeannie C.
Riley, pLANTATION

. Fire, Crazy World Of Arthur Brown,
ATLANTIC

. Little Green Apples, 0.C. Smith,
COLUMBIA

. Girl Watcher, O'Kaysions, asc
. Midnight Confessions, Grassroots,
DUNHIL

. My Special Angel, Vogues, REPRISE

. I've Gotta Get A Message To You,
Bee Gees, aTcO

. Over You, Gary Puckett & the
Union Gap, coLumsia

. Slip Away, Clarence Carter, aTLANTIC

TOP ALBUMS—10 Years Ago

. Grease, Soundtrack, rso

. Don’t Look Back, Boston, EpiC

. Double Vision, Foreigner, aTLaNTIC

. Who Are You, the Who, mca

. Some Girls, Rolling Stones, roLLING
STONES

W ON O & W N
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. A Taste Of Honey, cariToL
. Nigh 5 ins,
yc;ﬁm:;ﬂtch Kenny Loggins

. Twin Sons Of Different Mothers,
Dan Fo&elberg & Tim Weisberg, ruLL
MOON/EPIC

0 NO GhEWN -

9. Live And More, Donna Summer,
CASABLANCA

10. Living In The U.S.A,, Linda
Ronstadt, asyLum

TOP ALBUMS—20 Years Age

. Cheap Thrills, Big Brother & the
Holding Company, coLumeia

. Waiting For The Sun, Doors, ELEKTRA

. Feliciano!, José Feliciano, rca

. Time Peace/Greatest Hits,
Rascals, ATLANTIC

. Gentle On My Mind, Glen
Campbell, capitoL

b ‘I‘%%-Gadda-oa-Vida. Iron Butterfly,

-

. Realization, Johnny Rivers, iIMPERiaL

. The Time Has Come, Chambers
Brothers, coLumsia

. Crown Of Creation, Jefferson
Airplane, rca

10. Steppenwolf, DunHILL

COUNTRY SINGLES—10 Years Ago

. Heartbreaker, Dolly Parton, rca

. It's Been A Great Afternoon, Merle
Haggard, mca

. Tear Time, Dave & Sugar, rca

. Let's Take The Long Way Around
The World, Ronnie Milsap, rca

b MWEDF;O Am | To Say, Statier Brothers,

. Anyone Who isn’t Me Tonight,
Kean{y Rogers & Dottie West, uniTep

O 0ON O g bswWwN

D A AW N

. Cryin’ Again, Oak Ridge Boys, asc

. Ain’t No California, Mel Tillis, mca

. Sleeping Single In A Double Bed,
Barbara Mandrell, asc

. N Barlor
10 RE?’USIeepTomght Randy Barlow,

SOUL SINGLES—10 Years Ago

. One Nation Under A Groove,
Funkadelic, wARNER BROS.

. Got To Get You Into My Life, Earth,
Wind & Fire, coLumaia

. It Seems To Hang On, Ashford &
Simpson, WARNER BROS.

. ?F!lgme It On The Boogie, Jacksons,

W~

-

. I'm In Love, Rose Royce, WHITFIELD

. Dance, (DISCO HEAT) Sylvester,
FANTASY

. Holding On, L.T.D., aam
b m}f“ You Waitin’ For. Stargard,

. Get Off, Foxy, DASH
. Lets Start The Dance, Hamilton
Bohannon, MERCURY

OW N O & W N
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T H E UNITED S O UN D S O F

MUSIC 1. The European Hit Perspective 2. Twenty Future Hits 3. Top Acts,
Worth Watching 4. Trends And Facts 5. Strong Local Breakouts
6. Crossover Talents 7. Available Rights 8. Ideal For Talent Scouts

9. Hot Radio Repertoire 10. With Newsletter

All rights of the Manufacturer and of the Owner of the recorded works
reserved Unauthorized Public Performance. Broad
casting and Copying this Tape prohibited

SPOT NEW EUROPEAN HITS  European Talent has influenced the charts all over the world since popular music started to
WHEN THEY ARE BORN catch the attention of international audiences.

b4
WITH MUSIC & MEDIA’S The editors of Music & Media have proven again and again that they spot future hits with
TALENT TRACKS SERVICE: amazing feeling and accuracy.

Bi-weekly cassetic with two minute excerpts

ftrem ey (el o (o fs, Music & Media is the only general European Trade publication for the music and broadcast

industry. It’s authority is well established, especially since Music & Media tips are so reliable.
500 songs per year.

ey MIles pelr Esseilic. THIS SERVICE IS A MUST FOR THOSE WHO WANT TO STAY IN TUNE WITH THE
Complete and up-to-date additional HITS FROM EUROPE, FROM THE U.K. TO GREECE!

information on rights, composers, labelsetc.

in a Newsletter, plus the Weekly Talent Tracks ﬁ j

O YES, Enter my subscription on Talent Tracks (3 [ am subscriber to Music & Media

pages in the magazine. 0
1 am not a subscriber to Music & Media yet

g |Furepe Tunes In Name: O M. O Mrs.
T Company: Function:
' S el g Address:
; p City: State: Zip:
MEDI sl Country: Tel.: Telex:

Ethnic Pop Rules |

SUBSCRIPTION RATES (USA/CANADA) For 25 cassettes/Newsletters per year

for M&M subscribers US$  840.-, for M&M non-subscribers US $ 1.035,- (incl. a subscr. to M&M at US $195.-)
Thatis US $ 1.68 per track excluding your M&M subscription.

[J Payment enclosed O Charge my creditcard as follows: (] Master Card/Eurocard (Access) CJVISA CARD
O Bill me O American Express O Diners Club
Card number: Card expires:

The Sting O Sugcest
=

Tracking The Hits
With
M

Healine 1§

|
|
|
|
Telefax: Signature: Date: :
|
|
|
|
|

|
|
|
|
|
|
|
|
|
|
|

[ PLEASE, | want to receive the Talent Tracks Information Kit with a sample cassette. | enclose US $ 15, for
\_ administration and shipping costs.

s esas
Send this form to: Music & Media Or: Billboard/Music & Media
Talent Tracks Dept. Department EB.
P.0. BOX 50558 1 Astor Plaza
1007 DB AMSTERDAM 1515 Broadway
Billboard's Sister Publication In Europe The Netherlands New York, N.Y.10036
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audience between 500,000 and 1 million.

audience between 250,000 and 500,000.

F PLATINUM—Stations with a weekly cume
Bl“m’d" audience of more than 1 million.
GOLD—Stations with a weekly cume
FOR WEEK ENDING SILVER—Stations with a weekly cume
OCTOBER 15, 1988 ™

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO_STATIONS

26 26 Jeffrey Osborne, She's On The Left 23 25 The Escape Club, wild, wild West 26 6 New Edition, If It Isn't Love 10 14 Basia, Time And Tide
A2]  —  Poison, Failen Angel . 28 30 Glenn Frey, True Love i 27 30 Ehon John, A Word In Spanish 1 17 Kalie Minogue, The Loco-Motion
28 28 Whitney Houston, One Moment In Time 25 28 Terence Trent D’Arhy, Dance Littie Si 28 29 Terence Trent D'Arby, Dance Little Si 12 18 INXS, Never Tear Us Apart
2% 31 U2 Desire 26 33 Rob Base & D.J. E-Z Rock, It Takes Tw 29 EX Erasure, Chains Of Love 13 22 Erasure, Chains Of Love
30 32 Will To Power, Baby, ) Love Your Way/ 27 31 Tracy Chapman, Talkin’ Bout A Revolut 30 EX Chicago, Look Away 14 16 Poison, Fallen Angel
31 33 George Michael KISSII\%A Fool 28 EX U2, Desire . . A —  Anita Baker, Gving You The Best That 15 21 Terence Trent D'Arby, Dance Little Si
32 34 Terence Trent derﬁ;, ance Little Si A23 —  Pet Shop Boys, Domino Dancing A — Boy Meets Gin, Waiting For A Star To 16 24 Bobby Brown, Don't e Cruel
e 333 S)S( snétgr?ak;r, lebng Tou ghe Best That g(l) 345 \évher; In Rém&eMﬂég Promise : = gianl Séeps, Alrv?)thert Love; Tl }g %9 (B;lenv} Freyé Tdru'; Iaove
MM et Shop Boys, Domino Dancing on Jovi, Bad Medicine — uran Duran, | Don't Want Your Love on Jovi, Bad Medicine i i -
A35 — Duran Duran, 1 Don't Want Your Love 32 EX Eddie Money, Walk On water EX EX ). Fad, way Out 13 23 Whitney Houston, One Moment In Time Minneapolis . P.D: Gregg SWEdbe‘g
New York 0.M.: Steve Kingston A —  Kim Wilde, You Came 33 EX Cher, Mam EX EX Daryl Hall John Dates, Downtown Life 20 25 Breathe, How Can | Fall? 12 Kg'e Minogue, The Loco-Motion
A EX EX Was (Not Was), Spy In The House Ol Lo 34 EX ) Fad, way Out €X  EX Wil To Power, Babk | Love Your Way/ 2i 23 The Beach Boys, Kokomo 2 6 UBAD, Red Red Wine =
1 1 Bobby McFerrin Don't Worry, Be Happy EX EX Eddie Money, Walk On Water 35 EX Boy Meets Girl, Waiting For A Star To EX EX Huey Lewis & The News, Small Worl 22 30 Anita Baker, Giving You The Best That 35 |Information Society, What's On Your M
22 UBAO, Red Red Wine EX EX Elton John, A Word In Spanish A — John Astley, Put This Love To The Tes 23 32 U2, Desire 4 4 Steve Winwood, Don't You Know What Th
33 Taylor Dayne, I'll Always Love You EX EX Deniece Williams | Can't wait A — Siouxsie & The Banshees, Peek-A-Boo 24 31 Etton John, A Word In Spanish 5 & Phil Coflins, Groovy Kind Of Love
4 4 Def Leprard, Love Bites EX EX Basia, Time And Tide A — Duran Duran, | Don't Want Your Love 25 28 Brenda K. Stam, What You See Is What 6 3 Peter Cetera, One Good Woman
5 6 Phil Colhns, Groovy Kind Of Love A —  Huey Lewis & The News, Small World 26 33 Giant Steps, Another Lover 7 71 Erasure, Chains Of Love
6 5 Guns N' Roses, Sweet Child 0’ Mine A —  Gardner Cole, Live It Up 27 35 Eddie Money, Walk On Water 8 10 Taylor Dayne, I'll Always Love You
7 7 Chicago, | Don't Wanna Live Without ¥ A — Wil To Power, Baby, | Love Your Way/ 28 34 Chicago, Look Away 9 12 will To Power Babg, |'Love Your Way/
8 13 Bon Jow, Bad Medicine A — Cinderella, Don't Know What You Got ( 29 36 George Michael Kissing A Fool 10 1 Def Leppard, {ove Bites .
9 12 Cheap Tnck, Don't Be Cruel EX EX Sweet Sensation, Never Let You Go 30 38 Huey Lewis & The News, Small World 11 15 The Escape Club, Wild, wild west
10 8 Tracy Chapman, Fast Car m EX EX Grayson Hugh Tears Of Love 31 39 Daryl Hall John Oates, Downtown Life 1217 Boy Meets Girl, Waiting For A Star To
11§ DJ Jazzy Jett & The Fresh Prince, A EX EX Elton John, A Word In Spanish Washingt P.D.: Lorrin Palagi 32 37 Boy Meets Girl, Waiting For A Star To 13 14 Joan Jett And The Blackhearts, | Hate
12 17 New Kids On The Block, Please Don't G EX EX Prince, | Wish U Heaven ashington -U.- Lornin Palagi 33 40 van Halen Finish Whal Ya Started 14 21 Breathe, How Can ! Fall?
13 10 New Edition, If It Isn't Love EX EX Chicago, Look Away 1 5 Def Leppard, Love Bites 34 EX Was (Not Was), Spy In The House Of Lo 15 16 Poison, Fallen Angel
1423 The Beach Boys, Kokomo New York P.D- Joel Salkowitz EX EX Fat Boys, Louie, Louie 2 8 UBAD, Red Red Wine 35 €X Jeftrey Osborne€, She's On The Left 6 18 Cheag Trick, Don't Be Cruel
15 18 Information Society, What's On Your M w V.o Jo owr EX EX Breathe, How Can | Fall? 33 New Edition, If It Isn't Love 36 €X  Luther Vandross, Any Love 1723 Rod Stewart, Forever Young
16 11 RobBase & D.J. €-7 Rock, It Takes Tw 1 1 Sa-Fire, Boy, I've Been Told EX EX Van Halen, Finish What Ya Started 4 12 Taylor Dayne, I'll Always Love You A37 —  Pet Shop Boys, Domino Dancing 18 28 The Beach Boys, Kokomo
1719 Poison, Fallen Angel 27 Sweet Sensation, Never Let You Go EX EX Was (Not Was), Sxy In The House Ol Lo 5 13 Phil Coltins, Groovy Kind Of Love A38 — Duran Duran, | Don't Want Your Love 19 22 INXS, Never Tear Us Apart
18 22 Bobby Brown, Don't Be Cruel 3 3 Rick Astley, It Would Take A Strong S EX EX Luther Vandross, Any Love 6 1 Kenny Loggins, Nobod{'s Fool (Theme F A39 — Wil To Power, Baby, | Love Your Way/ 20 24 Whitney Houston, One Moment in Time
1921 Joan Jett And The Blackhearts, | Hate 4 2 Taylor Dayne, I'll Always Love You EX EX Ivan Neville, Not Just Another Girl 7 11 Van Halen, When It's Love Ad0 — Judson Spence, YeahYeah Yeah 21 25 When In Rome, The Promise
20 27 Sa-Fire, Boy, I've Been Told 5 5 New Edition, If It Isn't Love 8 2 Chicago, | Don't Wanna Live Without Y A — Boys Club, | Remember Holding You 22 29 Cinderella, Don't Know What You Got (
21 24 Kylie Minogue, The Loco-Motion [ 6 Rob Base & D.). €-Z Rock, It Takes Tw 9 9 Poison, Fallen Angel 23 11 Glenn Frey, True Love
22 25 Whitney Houston, One Moment In Time 7 8 Erasure, Chains Of Love 10 15 Bobby McFerrin Don't Worry, Be Happy 24 27 Depeche Mode, Strangelove
23 26 Peter Cetera, One Good Woman 8 4 Wil To Power, Say It's Gonna Rain 11 17 Information Society What's Gn Your 25 33 Bon Jovi, Bad Medicine
24 EX  Anita Baker, Giving You The Best That 9 9 Bobby Brown, Don't Be Cruel 12 18  Erasure, Chains Of Lave 26 9 Chicago, | Dont Wanna Live Without Y
25 20 Rick Astiey, It Wouid Take A Strong S 10 10 New Kids On The Block, Please Don'l G 13 14 Joan Jett And The Blackhearts, | Hate Y 27 13 REO Speedwagon, Here with Me
26 23 U2, Desire 11 14 Bobby McFerrin, Don't Worry, Be Happy 14 21 Whitney Houston, One Moment In Time 28 31 Vixen, Edge OF A Broken Heart
27 30 Steve Winwood, Don't You Know What Th 1223 Kylie Minogue, The Loco-Motion 15 24 Breathe, How Can | Fall? e 29 36 Bobby Brown, Don't Be Cruel
28 EX George Michael, Kissin A Fool 13 11 information Society, What's On Your M ) 16 16 Brenda K. Starr What You See Is What T 30 20 Bobby McFerrin Don't Worry, Be Happy
A28 —  Rod Stewart, Forever Young 18 16 When in Rome, The Promise Boston P.D.: Tom Jeffries 17 23 Bon Jovi, Bad Medicine 31 38 Basia, Time And Tide )
A30 — Duran Duran, | Don't Want Your Love 15 17 Rick Astley, My Arms Keep Missing You 18 20 The Escape Club, wild, wiid west Detroit P.D.: Rick Gillett 32 34 Terence Trent D"Arby, Dance Little Si
EX EX  Will To Power, Baby, | Love Your Way/ 16 12 Debbie Gibson, Staying Together 1 1 Def Leppard, Love Bites 19 19 Cheap Tnck, Don't Be Cruel i U2 Rick Gillette 33 40 Eddie Money, Walk On Water
17 19 Brenda K. Starr, What You See Is What 2 3 Phil Collins, Groovy Kind Of Love 20 22 Bobby Brown, Don't Be Cruel 1 1 Bobby Brown, Don't Be Cruel 34 13 Kenny Loggins, Nobody's Fool (Theme F
18 20 UBAD, Red Red Wine 3 6 Steve Winwood, Don't You Know What Th 21 26 Steve Winwood, Don't You Know What Th 2 4 UBA40, Red Red Wine 35 37 Eric Carmen, Reason To Try
13 22 Giant Steps, Another Lover 4 14 UB40, Red Red Wine 22 25 Rob Base & D.J. €-Z Rock, It Takes Tw 33 Freddie Jackson, Nice 'N' Slow 36 EX  Chicago, Look Away )
20 24 Noel, Qut Of Time 5 11 10,000 Maniacs, what's The Matter Her 23 27 George Michael, Kissing A Fool 4 2 New Edition, If [t Isn't Love 37 EX  Pet Shop Boys‘ Doming Dancing
21 13 The Cover Girls, Inside Outside 6 10 Rod Stewart, Forever Youn, 24 29 The Beach Boys, Kokomo 5 6 Information Society, What's On Your M 38 EX  Night Ranger, | Did It For Love
22 26 Terence Trent D'Arhy, Dance Little i 7 7 Cheap Trick Don't Be Cruel 2 28 Kylie Minogue, The Loco-Motion 6 11 Phil Collins, Groovy Kind Of Love 33 26 Guns N' Roses, Sweet Child 0" Mine
23 15 D.J. Jazzy Jett & The Fresh Prince, A 8 21 The Beach Boys, Kokomo 26 30 Giant Steps, Another Lover 7 8 Erasure, Chains Of Love 40 EX  George Michael, Kissing A Fool
24 31 Stevie B, Stop The Love 9 4 Peter Cetera, One Good Woman A27 — Rod Stewart, Forever Young 8 12 Anita Baker, Giving You The Best That A — Judson Spence, Yeah,Yeah,Yeah
25 21 Siedah Garrett, KISSING 10 13 Whitney Houston, One Moment In Time A28 —  INXS, Never Tear Us Apart 9 8 Whitney Houston, One Moment In Time A — U2 Desire
New York P.D.: Larry Berger 26 39 Rave, Break For Love 11 2 Bobby McFerrin, Don't Worry, Be Happy A2 —  will To Power, Baby, | Love Your Way/ 10 22 Luther Vandross, Any Love ) EX EX Prince, | Wish U Heaven
. e 27 28 Johnny O, Fantasy Girl 12 17  Erasure, Chains Of Love A30 — Duran Duran | Don't Want Your Love 11 16 Terence Trent D'Arhy, Dance Little Si -
1 1 Bobby McFerrin, Don’t Worry, Be Happy 28 21 Demse Lopez, Sayin’ Sorry (Don't Mak 1316 INXS, Never Tear Us Apart A3l — Georgia Satellites, Hippy Hippy Shake 125 AIB. Sure!, Offt On Your Own (Girl)
2 2 UB4O, Red REdelne 29 33 Deniece Williams, | Can’t Wait 18 18  Holly Knight, Heart Don't Fail Me Now 13 7 D). Jazzy Jett & The Fresh Prince, A
3 3 Taylor Dayne, 1'll Always Love You 30 2 Salt-N-P?)a Featuring E.U., Shake You 15 20 Bon Jovi, Bad Medicine 14 17 Rob Base & D.J. €-Z Rock, It Takes Tw
4 5 Def Leppard, Love Bites 31 30 Terence Trent D'Arhy, Sign Your Name 16 5 New Kids On The Block, Please Don't G 15 EX Kylie Minogue, The Loco-Motion A Hm
5 & Phil Collins, Groovy Kind Of Love 32 EX Pet Shop Boys, Domino Dancing 1719 Cinderella, Don’t Know What You Got ( 16 13  Jeffrey Osborne, She’s On The Left
6§ 4 Guns N' Roses, Sweet Child 0" Mine 33 34 Kim Wilde, You Came 18 22 The Escape Club, Wild, wild west 17 21 Was (Not Was), Spy In The House Of Lo yfhf/
7 8 Cheap Trick, Don't Be Cruel 34 35 Jeffrey Oshorne, She's On The Left 19 23 Kyle Minogue, The Loco-Motion 18 23 ) Fad, Way Out
8 13 Kylie Mmogue The Loco-Motion 35 32 Steve Winwood, Roll With it 20 30 U2 Desire 19 10 Brenda K. Starr What You See fs what
9 16 New Kids Gn The Block, Piease Don't 6 36 38 Luther Vandross, Any Love 21 26 Giant Steps, Another Lover 20 2 Ta{lor Dayne, Il Always Love You Dallas P.D: Joel Folger
10 18 Bobby Brown, Don't Be Cruel . A37 —  Anita Baker, Giving You The Best That 22 25 Jeftrey Osborne, She's On The Left 21 25 Wil To Power, Baby, | Love Your Way/ U
11 17 Whitney Houston, One Moment In Time 38 EX The Latin Rascals, Don't Let Me Be Mi 23 27 Basia, Time And Tide Washingt P.D- Mark St. Joh 22 €X  Cheryl “Pepsil” Riley, Thanks For My 1 4 INXS, Never Tear Us Apart
12 14 New Edition, If It Isn't Love 39 EX Karyn White, The Way You Love Me 24 28 Will To Power, Baby, | Love Your Way/ mngton 2D arl - John 23 EX  George Michael, Kissing A Fool 2 27 UB4Q, Red Red Wine
13 25 The Beach Boys, Kokomo A0 —  The Fat Boys, Louie, Y_ouie 2% 28 Nriém Ranger, | Did |t For Love 1 3 Def Leppard, Love Bites 24 EX  Deniece Williams, | Can't Wait 3 & Phl Collmsr Groovy Kind Of Love
14 19 Sa-Fire, Boy, 've Been Told A — loner City, Big Fun 26 31 Eddie Money, Walk On Water 2 2 UBA9, Red Red Wine 25 EX  Glenn Frey, True Love 4 1 Poison, Fallen Angel
15 23 Information Society, What's On Your M A — Apollonia, Since | Fell For You 21 33 George Michael, Kissing A Fool 3 4 Tayor Dayne U'll Alngs Love You A — Elton John, A Word In Spanish 5 8 Erasure, Chains OF Love
16 7 D.J. Jazzy Jeft & The Fresh Prince, A A — Bobby Brown, My Prerogative 28 32 Terence Trent ls'Art%, ance Little Si 4 5 information Society, What's On Your M A — The Escape Club, Wild, Wild west 6 3 Def Leppard, Love Biles
17 10 Rick Astiey, It Would Take A Strong S EX EX Ale, | Wanna Know 29 35 When In Rome, The Promise 5 10 The Beach Boys, Kokomo A — Tracie Spencer, Symptoms Of True Love 7 % The Escape Club, wild, wild west
18 8 Tracy Chapman, Fast Car EX EX Yaz, The Only Waﬁy Is UE 30 34 Oepeche Mode, Strangelove 6 8 phil Collins, Groovy Kind Of Love EX EX Kim Wilde, You Came 8 7 Rod Stewart, Forever Young
19 15 Breathe, Hands To Heaven EX EX The Cover Girls, Better Late Than Nev 31 EX Tracie Spencer, Symploms Of True Love 7 1 Bobby McFerrin Don't Worry, Be Happy EX EX Basia, Time And Tide 9 17 The Beach Boys, Kokomo
] Chucag&' | Don’t Wanna Live Without Y EX EX Depeche Mode, Strangelove 32 EX Huey Lewis & The News, Small World 8 9 Joan Jett And The Blackhearts, | Hate EX EX Peter Cetera, One Good Woman 10 14 Bon Jovi, Bad Medicine
21 26 Steve Winwood, Don't You Know What Th EX EX Whitney Houston, One Moment In Time 33 EX Vixen, Edge Df A Broken Heart 9 6 Peter Cetera, One Good Woman 11 11 Breathe, How Can | Fall?
22 22 Peter Cetera, One Good Woman EX EX Joey Kid, Broken Promises 34 EX Chicago, Look Awa 10 11 Cheap Trick, Don't Be Cruel 1224 Whenin RO.')“:J The Promise
23 21 Stevie B, Spring Love (Come Back To M 35 €X  Daryl Hall John Dates, Downtown Life 11 13 Bobby Brown, Don't Be Cruel 13 15 Steve Winwood, Don't You Know What Th
24 24 Van Halen, When it's Love A — Prince, | Wish U Heaven 12 7 Robert Palmer, Simply Irresistible 14 6 Information Society, What's On Your M
25 29 Erasure, Chains Of Love o A — Breathe, How Can I Fall? 13 20 Bon Jovi, Bad Medicine 15 20 Rhthym Corps, Common Ground
26 30 George Michael, Kissing A Fool o A — lvan Neville, Not Just Another Girl 14 15 Kenny Loggins, Nobody's Fool (Theme F 16 27 U2, Desire
27 21 The Cover Girls, Inside Qutside A —  Kim Wilde, You Came 15 12 Guns N’ Roses, Sweet Child 0 Mine 17° 19 Glenn Frey, True Love
A28 — The Escape Club, Wild, wild west A — Eiton John, A Word In Spanish 16 17 Erasure, Chains Of Love o, ﬁ@ 18 1 Cinderella, Don't Know What You Got (
A28 —  Sweet Sensation, Never Let You Go A — The Bangles, In Your Room 17 18 Glepn Frey, True Love 19 5 Peter Cetera, One Good woman
A30 — Rod Stewart, Forever Young A EX EX Was (Nof Was), Spy In The House Of Lo 18 25 Will To Power Batg, I Love Your Way/ | cleveland O.M.: Kid Leo 20 13 Europe, Superstitious )
A3l —  Will To Power, Baby, | Love Your Way/ EX EX Van Halen, Finish What Ya Started 19 22 Whitney Houston, One Moment In Time velan VLR 21 23 Efton JohnAA word in Spanish
< Los Angeles PD.- Jeff Wyatt €X EX Tommy Conwell/Young Rumblers, 20 14 Tracy Chapman Fast Car 1 2 Pat Benatar, All Fired Up 22 10 Joan Jett And The Blackhearts, | Hate
0S Angele 42 dU3if WEE 21 28 The Escape Club, Wiid, Wiid west 21 Joan Jett And The Blackhearts, | Hate 23 12 Pat Benatar, Al Fired Up
1 1 Bobby Brown, Don't Be Cruel 22 23 Breathe, How Can | Fali? 3 3 Steve Winwood, Don't You Know What Th 24 25 Depeche Mode, Strangelove
2 Stevie B, Spnn% Love (Come Back To M {, 23 21 Poison, Fallen Angel 4 B Def Leppard, Love Bites 25 35 Siouxsie & The Banshees, Peck-A-Boo
= 33 Taylor Dayne, Il Always Love You t‘)m lf 24 21 U2, Desire 5 4 Robert Palmer, Simply Irresistible 2629 Kylie Minogue, The Loco-Motion
%—— 4 4 |Information §ociety. hat’s On Your M [’] 6 25 19 Van Halen, When It's Love 6 6 Bobby McFerrin, Don't Worry, Be Happy 27 28 Britny Fox, Long Way To Love
5 9 UBA40, Red Red Wine 26 28  Anita Baker, Giving You The Best That 7 7 UB4Q, Red Red Wine 28 18 Kenny LOEE'"Sv obody's Foal (Theme F
P 6 8 New Kids On The Block, Please Don't G 27 EX  Kylie Minogue, The Loco-Motion 8 9 Cheap Trick, Don't Be Cruel 29 A C""’,%% ook Away
7 7 Bobby McFerrin, Don't Worry, Be Happy - 28 29 Rob Base & D.J. E-Z Rock, It Takes Tw 9 5 Van Halen, When IU's Love 30 22 Robert Palmer, Simply Irresistible
Chicago P.D- Buddy Scott 8 10 Erasure, Chains Of Love FM 29 30 Efton John, A Word (n Spanish 10 12 The Beach Boys, Kokomo 31 26 RED Speedwagon, Here With Me
4 . B ¥y 9 5 AlIB. Sure!, Off On Your Own (Girl) Pittsburgh P.D.- Jim Richards 30 EX George Michael, Kissing A Fool 11 13 Rod Stewart, Forever Youn 32 EX  Van Halen, Finish what Ya Started
1 1 Bobby McFerrin, Don't Worry, Be Happy 10 6 New Edition, if It Isn’t Love i urg U0 Jim A — Duran Duran, | Don't Want Your Love 12 10 Guns N' Roses, Sweet Child 0’ Mine 33 30 Guns N’ Roses, Paradise Ci
2 2 UBA4D, Red Red Wine 11 13 When In Rome, The Promise 1 2 Cheap Trick, Don't Be Cruel A — Rod Stewart, Forever Young 13 17 Phil Collins, Groovy Kind Of Love A34  —  Duran Duran, | Don’t Want Your Love
3 4 phil Collins, Groovy Kind Of Love 12 11 D.J. Jazzy Jetf & The Fresh Prince, A 2 3 Def Leppard, Love Bites A — Georéia Satellites, Hipxy Hippy Shake 14 14 Aerosmith, Rag Doll A — George Michael, Kissing A Fool
4 10 Cheap Tnck, Don't Be Cruel 13 17 Sweet Sensation, Never Let You Go 3 6 Phil Collins, Groovy Kind Of Love EX EX INXS, Never Tear Us Apart 15 11 Chicago, | Don't Wanna Live Without Y A — Vixen, Edge Of A Broken Heart
5 3 Taylor Dayne, I'll Atways Love You 14 12 Tracee Spencer, éymptoms Of True Love 4 4 INXS, Never Tear Us Apart EX EX  Giant Steps, Another Lover 16 15 Richard Marx, Hold On To The Nights A Boy Meets Girl, Waiting For A Star To
6 14 The Beach Boys, Kokomo ) 15 16 Cheap Trick  Dont Be Cruel 5 5 Steve Winwood, Don't You Know What Th EX EX Depeche Mode, Strangelove 17 21 INXS, Never Tear Us Apart A~ —  John Astley, Put This Love To The Tes
7 7 Whitney Housfon, One Moment In Time 16 15 Vanessa Williams, The Right Stuff 6 7 Joan Jett And The Blackhearts, | Hate — 18 18 Steve Winwood, Roll With It A — Robert Palmer, Early In The Morning
8 5 Bobby Brown, Don't Be Cruel 17 14 Paula Abdul, Knocked Ou 7 8 Rod Stewart, Forever Young 19 27 Bon Jovi, Bad Medicine A — Survivor, Oidn't Know It Was Love
9 & New Edition, If It Isn't Love 18 18 The Cover Girls, Inside Outside 8 9 UBA0, Red Red Wine 20 20 Def Leppard, Pour Some Sugar On Me EX EX Night Ranger, | Did It For Love
10 11 Kylie Minogue, The Loco-Motion 19 21 Debbie Gibson Stayinﬁ Together 9 12 The Escape Club, Wild, wild west 21 28 Cinderella, Don't Know What You Got ( EX EX Eddie Money, Walk On Water
11 13 New Kids On 'fhg Block, Please Don't G 20 22 The Jets, Sendin’ All y Love 10 1 Poison, Fallen Angel 22 22 Kenny Loggins, Nobody's Fool (Theme F | —
12 15 Information Society, What's On Your M 21 25 Giant Steps, Another Lover 11 11  New Edition, If It Isn't Love 73 25 The fabulous Thunde irds, Powerful S
13 16 Sa-Fire, Boy, I've Been Told 22 20 Dino, Summergirls 12 16 Information Society, What's On Your M 24 24 Gienn Frey, True Love
14 9 Jeﬁrel Osborne, She's On The Left 23 23 Brenda K. Starr, What You See Is What 13 18  Whitney Houston, Une Moment In Time 25 26 Europe, Superstitious
15 8 Rick Astley, It Would Take A 5"0"855 24 24 Pam Russo, It Works For Me 14 14  New Kids On The Block, Please Don't G 26 29 The Escape Club, Wild, wild west
16 18 Terence Trent D'Arﬁ;. Dance Little Si 25 28 Terence Trent D'Arhy, Dance Little Si 15 17 Kylie Minogue, The Loco-Motion Tampa 0.M.: Mason Dixon 27 EX  Eddie Money, Walk On Water
17 24 Anita Baker, Giving You The Best That 26 29 Kylie Minogue, The (oco-Motion 16 19 Erasure, Chains Of Love P itk 28 30 U2 Desire
18 23 George Michael, Kissing A Fool 21 32 ).). Fad, Way Out 17 20 The Beach Boys, Kokomo 1 2 Rod Stewart, Forever Young 29 EX Van Halen, Finish what Ya Started W
19 12 Geor§e Michael Monke{ ) 28 30 Jeffrey Osborne, She’s On The Left 18 21 Breathe, How Can | Fali? 2 3 The Beach Boys, Kokomo 30 EX Tommy Conwell/Young Rumblers,
20 28 Will To Power, Baby, I Love Your Way/ 29 31 Escape Club, Wild Wild West 19 22 Bon Jovi, Bad Medicine 3 4 UB4Q, Red Red Wine A — Vixen, Edge Of A Broken Heart Houston P.D.: Bill Richards
721 25 Deniece Williams, | Can't Wait 30 33 Deniece Williams, | Can't Wait 20 10 Taylor Dayne, I'll Always Love You 4 1 New tdition, If it Isn’t Love A — John Lennon, Jealous Guy L
22 2 Was (Not Was), Spy In The House Of Lo 31 34 Karyn White, The Way You Love Me 21 23 Giant Steps, Another Lover 5 ¢ Bobby Brown, Don't Be Cruel A — Chicago, Look Awa( 1 2 UBd0, Red Red wine
3 uestion, Got A New Love 32 38 Sa-kire, Boy, I've Been Told 22 26 Kim Wilde, You Came 6 6 Def Leppard, Love Bites EX EX REO wagon, [ Don’t Wanna’ Lose Y 2 4 INXS, Never Tear Us Apart
24 22 Peter Cetera, One Good Woman 33 36 Whitney Houston, One Moment In Time 23 23 Chicago, Look Away 7 12 Phil Collins, Groovy Kind Of Love EX EX Elton John, A Word In Spanish 3 1 Whenln Ro'“?i,""? Promise
25 21 Michael Jackson, Another Part Of Me 34 35 Ehsa Fiorillo, You Don't Know 24 28 Bobby Brown, Don't Be Cruel 8 5 Bobby McFerrin, Don't Worry, Be Happy 4 6  Taylor Dayne, I'll Always Love You
26 17 Johnny Kemp, Dancing With Myself 35 37 Kim Wilde, You Came 25 25 Gleon Frey, True Love 9 14 Glenn Frey, True Love 5 13 Rod Stewart, Forever Young
27 20 Brenda K. Starr, What You See Is What A36 — Will To Power, Baby | Love Your Way/F 26 EX U2, Oesire 10 10 New Kids On The Block, Please Don’t G § 10 Joan Jett And The Blackhearts, | Hate
28 29 Prince, | Wish U Heaven A7  — Lime, Cutie Pie 27 30 Daryl Hall John Oates, Downtown Life 11 11 Peter Cetera, One Good Woman = 7 8 Cinderella, Don't Know What You Got (
29 19 Al B. Sure!, Off On Your Own (Girl) 38 40 Anita Baker, Giving You The Best That 28 EX Huey Lewis & The News, Small World 12 7 D.J. Jazzy Jeft & The Fresh Prince, A & 12 New Edition, If It Isn’t Love
A30 — Bobby Brown, My Prerogative A3 — George Michael, Kissing A Fool 29 EX  When In Rome, The Promise 13 18  Whitney Houston, One Moment In Time ¢ 15 Bon Jovi, Bad Medicine
A3l — Tracie Spencer, Symptoms Of True Love 40 EX Wasgr{ot Was), Spy In The House Of Lo 30 EX Georse Michael, Kissing A Fool 14 16 Cheap Trick, Don't Be Cruel 10 3 Def Leppard, Love Bites
A32  — Ouran Duran, | Don't Want Your Love A — The Fat Boys, Louie, Louie A —  The Bangles, In Your Room 15 17 The Escape Club, Wild, Wild west nm 2 BObhg rown, Don't Be Cruel
A33  —  Karyn White, The Way You Love Me EX EX Paula Abdul, The Way That You Love Me A — Duran Duran, | Don't Want Your Love 16 20 Bon Jovi, Bad Medicine 12 29 The Beach Boys, Kokomo
34 EX  Kim Wilde, You Came A — Tracy Chapman, Baby Can | Hold You A — Eddie Money, Walk On Water 17 8 Debbie Gibson, Staying Together Chica P.D.- Brian Kell 1327 Phil Collins, Groovy Kind Of Love
18 24 Information Society, What's On Your M cago .D. Brian Kelly 14 5 Information Society, What's On Your M
19 23 Chicago, Look Away 1 5 Def Leppard, Love Bites 15 18 Depeche Mode, Strangelove
OLD 20 21 1. Fad, way Out 2 1 Bobby McFerrin Don’t Worry, Be Happy 16 19 Brenda K. Starr, what You See Is What
= 21 25 Giant Steps, Another Lover 3 7 Joan Jett And The Blackhearts, | Hate 1726 U2, Desire ,
(—r \/ 22 22 Brenda K. Starr, What You See Is What 4 16 UB4O, Red Red Wine 18 25 New Kids On The Block, Piease Don't G
| 4 ‘ 102.7 / 23 13 Huey Lewis & The News, Perfect World 5 10 Kylie Minogue, The Loco-Motion 13 21 The Escape Club, wild, wild West
B ° : 24 26 Boy Meets Girl, Waiting For A Star To 6 3 Guns N’ Roses, Sweet Child 0’ Mine 20 24 Will To Power, Baby, | Love Your Way/
25 27 Steve Winwood, Don't You Know What Th 7 13 Cheap Trick, Don't Be Cruel 212 pieMinogieThe leco Motion
% 9 georﬁ Michaeé, Ki?s}n A ool g %% ;:ilsacrzuralleg Angel oL 2n3 gg :el% Sc:;t;aoén(:ﬂcm'v(v):"f"aac"l)
. Q : . . . ; 27 30 Breathe, How Can | Fai)? il Collins, Groovy Kin ove r , One 1
Los Angeles P.D.: Steve Rivers 108FM Philadelphia P.D.: Charlie Quinn | 5 15 Guns N Roses, Sweet Child O Mine 10 19 Information Society, What's On Your M 24 "7 Robert Paimer, Simply Irresistible
1 1 UB40, Red Red Wine 1 1 Def Leppard, Love Bites 29 EX Kylie Minogue, The Loco-Motion 11 14  New Kids On The Block, Please Don't G 25 8 Bobby McFerrin, Don't Worry, Be Happy
2 2 Erasure, Chains Of Love Boston P.D.: Sunny Joe White 2 7 INXS, Never Tear Us Apart A30 — Duran Duran, | Don't Want Your Love 12 24 Taylor Dayne, I'll Always Love You 2% 31 Whitney Houston, One Moment In Time
3 4 Def Leppard, Love Bites 1 1 10,000 Maniacs What's The Matter 3 10 UBAO, Red Red Wine A — Tne Bangles, In Your Room 136 New Edition, If It Is’t Love 27 33 Elton John, A Word In Spanish
4 5 Information Society, What's On Your M 3 Bobby B aniacs, 'taBs ¢ 9 Y aterRe 4 11 phil Collins, Groovy Kind Of Love A — Van Halen, Finish What Ya Started 14 2 D) Jazzy Jetf & The Fresh Prince, A 28 40 Pet Shop Boys, Domino Dancing
5 7 Bobby Brown, Don't Be Cruel 5 a Pl Gl o e O L 5 2 Guns N’ Roses Sweet Child 0 Mine EX EX Cinderella, Don't Know What You Got ( 15 22 INXS, Never Tear Us Apart 29 11 Poison, Fallen Angel
§ 10 hil Calling Groowy Kind Of Love 15 Lime Culiopelyy fnd i tove & 9 Steve Winwood, Don't You Know What Th 16 17 Rod Stewart, Forever Young 30 141 Erasire, Chains OfiLove
7 8 New Kids On The Block, Please Don't G s & E me, ”C'f‘ e of L 7 15 The Escape Club, Wild, Wild West 17 20 Bobby Brown, Don't Be Cruei . 31 34 Giant S_tegslmenother Lover
8 12 When tn Rome, The Promise : I'?XSSW'N an¥s U 0)’\9 " g 8 maf Trick, Don't Be Cruel 18 30 Whitney Houston, One Moment in Time 32 31 Siouxsie Banshees, Peek-A-Boo
g 16 The Beach Boys, Kokomo 3 19 Rod &1 "‘:{ F"' s YP" 9 19 Bon Jovi, Bad Medicine 13 11 Rick Astley, [t Would Take A Strong S 33 38 GunsN Roses,D\gvAemome To The Jungle
10 3 Taylor Dayne, I'll Atways Love You 38 Jeft 'gs‘bov e, 3‘;“},‘9 Leit 10 18 The Beach Boys, Kokomo 20 27 The Escape Club, Wild, wild west U B Terencre Trent Lrmr. Dance Little St
11 14 JJ Fad, Way Out R H TE Ty o, 5' of T 11 13 Glenn Frey, True Love o) 21 28 Bon Jovi, Bad Medicine 35 36 Glenn w{’Y-oTo'dUED ove o
12 6 Bobby McFerrin, Don't Worry, Be Happy 0 12 K?c';“ "ﬁ"' Cymp omsl e ove 12 12 Tommy Conwell/Young Rumblers, 22 25 Brenda K. Starr, What You See Is What 36 39 Steve mr ,Yon tPYoté Know What
13 18 INXS. Never Tear Us Apart 10Q 12 KL ke Al culCeme M Me— 13 17 Whitney Houston, One Moment In Time . 23 EX The Beach Boys Kokomo nl = EOLIRILE MITIaED
14 9 Stevie B, Spring Love (Come Back To M 5 3 b °’m?,8"‘ iety, "l a SH |'!‘jo°“{ i 14 14 Rod Stewart, Forever Young 24 29 Terence Trent D'Arby, Dance Little Si A3 — E!"T Mix A Lot, 05;9"‘" roadway
15 22 The Escape Club, Wild, wild west 8 SV"Y"W. oo Bt Yor Know What Th 15 16 Cinderelia, Don't Know What You Got Detroit P.D: Brian Patrick 25 26 Michael Jackson, Another Part Of Me S = B garspthlt hefoom)
16 18 Cheap Trick, Don't Be Cruet teveyuinwacddoniHionlsnoniesa 16 21 Information Society, What's On Your s A26 — Cinderella, Don't Know What You Got ( 40 EX George Michael, Kissing A Foo
14 14 Giant Steps, Another Lover 7 1 1 Def Leppard, Love Bit A27 — Breathe, How Can | Fall? A —  Duran Duran, | Don’t Wan! Your Love
17 20 Rod Stewart, Forever Young 15 16 Holly Knight, Heart Don't Fail Me Now 17 22 Breathe, How Can | Fafl? ef Ley , Love Bites , How Can A Candh, Dancing Under A Latin M
18 11 D.J. Jazzy Jeff & The Fresh Prince, A 1 17 ugﬂa e R'edevalr' oy a 18 23 Bobby Brown, Don't Be Cruel 2 2 Chez{ rick, Don't Be Crue) 28 €X  Survwvor, Didn't Know It Was Love A= Ea I'M ancin lf"( 8’ S in Maoon
19 73 Steve Winwood, Don't You Know What Th 17 22 Whitrey Houst 'Be " t In Time 19 24 U2, Desire 3 5 The kscape Club, Wild, wild west A28 — Chicago, Look_l\walr B Kddllwl&"ev % n Water
20 13 Guns N' Roses, Sweet Child O Mine B % K I! negiHous °{‘1‘ vLm %"e'" 20 EX George Michael, Kissing A Fool 4 6 Phil Collins, Groovy Kind Of Love A0 — Georgia Satellites, Hippy Hippy Shake B "':\ All 1 %U( Ta;:!eL TR
21 25 Breathe, How Can | Fall? 2 T e ¢ Kokoma hon 21 26 Kylie Minogue, The Loco-Motion 5 7 , Red Red Wine A — Bobby Brown, My Preropative X chaastity sl oveTolThe Iy
22 15 New Edition, If It Isn't Love o The Beackk BN, Kokomo @ town L 22 "3 Taylor Dayne, Il Always Love You & B Information Society, What's On Your M A — Eddie Money, Walk On Water ExgocianaisiNotnllntieon
A23 — LTrimm, Cars With The Boom 5 gg ol g‘i o o T g*’; Thet 54 peler Cetera, One Good Woman 73 Taylor Dayne, I'll Always Love You A — U2 Desire ) B n:" e 'laml: Lovel 'x
24 30 Kylie Minopue, The Loco-Motion nita B2 I::;'dewg;g 0”1 elesiia 24 5 Poison, Fallen Angel 8 15 Steve Winwood, Don't You Know What Th A — Salt-N-Pepa Featuring £.U., Shake You niece Williams, | Can't Wail
25 29 Bon Jovi, Bad Medicine 22 24 Depeche » Slrangeiove 25 25 Jeffrey Osborne, She's On The Left S 11 Rod Stewart, Forever Young A — Duran Duran, | Don’t Want Your Love
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BILLBOARD SPOTLIGHTS CBS RECORDS

MUSIC
HISTORY
STARTS
HERE

CBS Records is the home of

music iegends: today’s and ‘wmer!!.
'

in o

Nashville:
Lynda Emon, Project Coordinator
(615) 321-4240
New York:

Gene Smith (212) 536-5001
Norm Berlowitz (212) 536-5016
Ken Karp (212) 536-5017
Ron Willman (212) 5365025
Los Angeles: ;

Chiiscine Matuchekﬁj}):ﬁs“)w
" Arey'Simon (213) 8595369 S

o ¥l =
s ﬁ‘_\i‘ Y
= 4

i

A ‘Lo,p_'dc')_n: . -
Tony Evans 44-1-439:941)
Amsterdam: :
Ren B tist 31:20-662-84-83
Tokyo:
Bill ' Hersey'81-3.460-8874
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P.D.: Paul Christy

UBA40, Red Red Wine

Information Society, What's On Your M
Depeche Mode, Strangelove

Kylie Minogue, The Loco-Motion

Bon Jovi, Bad Medicine

INXS, Never Tear Us Apart

The Escape Club, Wild, Wild West

Phil Collins, Groovy Kind Df Love

The Beach Boys, Kokomo

Def Leppard, Love Bites

Siouxsie & The Banshees, Peek-A-Boo
When In Rome, The Promise

Cheap Trick, Don't Be Cruel

Giant Steps, Another Lover

Glenn Frey, True Love

Terence Trent D'Arby, Dance Little Si
Whitney Houston, One Moment In Time
U2, Desire

Cinderella, Don't Know What You Got (
Elton John, A Word In Spanish

Sir Mix A Lot, Posse On Broadway
George Michael, Kissing A Fool
LTrimm, Cars With The Boom

Kon Kan, | Beg Your Pardon

Was (Not Was), Spy In The House Of Lo
Nu Shooz, Are You Lookin' For Somebod
Breathe, How Can | Fali?

Sweet Sensation, Never Let You Go
Steve Winwood, Don't You Know What Th
Boy Meets Girl, Waitin& For A Star To
Duran Duran, | Don't Want Your Love
Holly Kni,fm, Heart Don't Fail Me Now
Ivan Neville, Not Just Another Girl
John Astiey, Put This Love To The Tes
Jeffrey Osborne, She's On The Left
Candi, Dancing Under A Latin Moon
Anita Baker, ivmé You The Best That
Vixen, Edge Of A Broken Heart

Sa-Fire, Boy, I've Been Toid

The Bangles, In Your Room

Fat Boys, Louie, Louie

Gardner tole, Live It Up

Van Halen, Finish What Ya Started
Boys Club, | Remember Holding You
Tommy Conwell /Young Rumblers,
Deniece Williams, | Can't Wait

Romeo’s Daughter, Don't Break My Hear
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San Francisco
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P.D.: Keith Naftaly

L'Trimm, Cars With The Boom

Sweet Sensation, Never Let You Go
Sa-Fire, Boy, 1've Been Told

Bobby Brown, Don't Be Cruel

Paula Abdul, Straight up

Tracie Spencer, Symptoms Of True Love
UB40, Red Red Wine

Bobby Brown, My Ptevog[atlve
Anita Baker, Giving You The Best That
Rob Base & D.J. E-Z Rock, It Takes Tw
Karyn White, The Way You Love Me

B (yheucrerrin, Don't Worry, Be Happy
Breathe, How Can | Fall?

The Jets, Anytime

Al B. Sure!, 0If On Your Own (Girl)
Shirley Lewis, You Used To Be Romanti
Kim Wilde, You Came

Ale, | Wanna Know
Luther Vandross, An
The Escal Club, de, wild West
Terence Trent D'Arby, Dance Little Si
Nu Shooz, Are You Lookin’ For Somebod
Public Enemy, Don’t Believe The Hype
1.0, Fad, Way Out

Depeche Mode, Strangelove

Basia, Time And Tide

Will To Power, Baby, | Love Your Way/
Jeftrey Osborne, She's On The Left
Whitney Houston, One Moment In Time
George Michael, kissing A Fool

The Beach Boys, Kokomo

Noel, Out Of Time

Duran Duran, 1 Don’t Want Your Love
Boys Club, | Remember Holding You
Deniece Williams, | Can't Wait

Brenda Russell, Get Here

Was (Not Was), Spy In The House Of Lo
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P.D.. Mike Osborne

Def Leppard, Love Bites

Phil Collins, Groovy Kind Of Love

Glenn Frey, True Love

New Edition, If It fsn't Love

Jeffrey Osborne, She’s On The Lett

Rod Stewart, Forever Young

Information Society, What's On Your M

Steve Winwood, Don't You Know What Th

Bon Jovi, Bad Medicine

The Beach Boys, Kokomo

INXS, Never Tear Us Apart

Erasure, Chains Of Love

Whitney Houston, One Moment In Time

10,000 Maniacs, What's The Matter Her

Europe, Superstitious

Kylie Minogue, The Loco-Motion

Bobby Brown, Don't Be Cruel

Tracie Spencer, Symptoms Of True Love

Four T?ps, Indestructible

Basia, Time And Tide

Holly Knight, Heart Don't Fail Me Now
Esca tluhl Wild, wild West

Terence Trent D'Arby, Dance Littie Si

Cinderella, Don’t Know What You Got (

UB40, Red Red Wine

Geor*e Michael, Kissing A Fool

Will To Power, Bahy, I Love Your Way/

Giant Steps, Another Lover

Cher, Main Man

Chicago, Look Away

Vixen, E’dge Of A Broken Heart

2, Desire

Boy Meets Girl, Waiting For A Star To

When In Rome, The Promise

Lime, Cutie Pie

Deniece Williams, | Can't Wait

Anita Baker, Giving You The Best That

Tommy Conwell ouns{kumblers.

Duran Duran, | Don’t Want Your Love

Huey Lewis & The News. Small World

Pet Shop Boys, Domino bancing

Breathe, How Can | Fail?

Depeche Mode, Strangelove

Transvision Vamp, Tell That Girl To §

Gardner Cole, Live It Up

The Robert Cray Band, Don't Be Afraid

Eddie Money, Walk On Water

Van Halen, Finish What Ya Started

Eiton John, A Word In Spanish

Daryl Hail John Oates, Downtown Life

Was (Not w:s}, Spy In The House OI Lo

John Lennon, Jealous Guy

Luther Vandross, Any Love

A24 — Cinderella, Don't Know What You Got (
25 20 DI Jaza Jeff & The Fresh Prince, A
p A —  George Michael, Kissing A Fool
A — Chicago, Look Away
A — Duran Duran, | Don't Want Your Love
EX EX Giant Steps, Another Lover
Hartford P.D.: Dave Shakes
11 uB4O, Red Red Wine =% ’17’ -
2 4 Steve Winwood, Don't You Know What Th Ll ‘L
3 5 Information Society, What's Dn Your M g
4 10  Phil Collins, Groovy Kind Of Love / =) G, Crmg
5 3 Bobby Brown, Don't Be Cruel (L=
; g chﬁt Leqyarg, éovetBiteé |
eap Trick, Don't Be Cruel i o d
8 14 The Escape Club, Wild. Wild west St. Louis P.D.. Kevin Young
9 21 Bon Jovi, Bad Medicine 1 1 Def Leppard, Love Bites
10 20 The Beach Boys, Kokomo 2 2 Peter Cetera, One Good Woman
11 13 Stevie B, Spring Love (Come Back To M 3 6 Cheap Trick, Don't Be Cruel
12 6 Bobby McFerrin, Don't Worry, Be Happy 4 7 Taylor Dayne, I'l Always Love You
13 7 Guns N’ Roses, Sweet Child 0" Mine 5 11 Phil Collins, Groovy Kind Of Love
14 8  New Kids On The Block, Please Don't G [ 9 Rod Stewart, Forever Young
15 15 Brenda K. Starr, What You See |5 What 7 10 UBAO, Red Red Wine
16 18 Whitney Houston, One Moment In Time 8 15 The Beach Boys, Kokomo
17 16 Blue Zone UK., Jackie 9 4 Guns N Roses, Sweet Child D" Mine
18 17 AIB. Sure!, Off On Your Own (Giri) 10 12 Joan Jett And The Blackhearts, I Hate
13 27 INXS, Never Tear Us Apart 11 5 New Edition, If It Isn't Love
20 22 Basia, Time And Tide 1217 Kytie Minogue, The Loco-Motion
21 23 Glenn Frey, True Love 13 16 hitney Houston, One Moment In Time
22 24 Erasure, Chains Of Love 14 8 Robert Palmer, Simply trresistible
23 25 Anita Baker, Giving You The Best That 15 18 Glenn Frey, True Love
24 26 Giant Steps, Another Lover 16 21 Erasure, Chains Of Love
25 29 Kylie Minogue, The Loco-Motion 17 13 Kenny Loggins, Nobody's Fool (Theme F
26 11 Taylor Dayne, I'll Always Love You 18 22 Bobby Brown, Don't Be Cruei
27 30 Rod Stewart, Forever Young 19 26 Information Society, What's On Your M
28 31 Breathe, How Can | Fan? 20 28 Bon Jovi, Bad Medicine
29 32 Was (Not Was). S?y In The House Of Lo 21 18 Poison, Fallen Angel
30 28 New Edition, It It Isn’t Love 22 25 INXS, Never Tear Us Apart
31 33 Boy Meets Girl Wailin% For A Star To 23 32 The Escape Club, Wild, wild west
32 34 Elton John, A Word In panish 24 (nro%a, uperstitious
33 35 Sweet Sensation, Never Let You Go 25 29 Boy Meets Girl, Waiting For A Star To
34 36 Daryl Hall John Gates, Downtown Life 2 30 Kim Wilde You Came
35 37 Chicago, Look Away 21 27 Jeffrey 0sborne, She's On The Left
36 40 George Michael, Kissing A Fool 2 34 U2 Desire
37 38 Prince, | Wish U Heaven 29 EX Ch»ca§9 Look Awag
38 33 Duran Duran, | Don't Want Your Love 30 31 New Kids On The Block, Please Don't G
A3%  —  Huey Lewis & The News, Small World 31 33 Elton John, A Word In Spanish
40 EX  Will To Power, Baby, | Love Your Way/ A32  —  Will To Power, Baby, | Love Yous Way/
A — lvan Neville, Not Just Another Girl A3 — Gporge Michael, Kissing A Fool
A — Karyn White, The Way You Love Me 34 35 Giant Steps, Another Lover
EX EX Cover Girls, Better Late Than Never A35 — Boys Club, | Remember Holding You
EX EX Daryl Hall John Oates, Downtown Life
EX  EX  Survivor, Didn't Know It Was Love
B1O4.
Baltimore P.D.: Chuck Morgan
1 3 UB40, Red Red Wine o
2 1 Taylor Dayne, I'll Always Love You Dallas P.D.: Buzz Bennett
3 9 Def Lep’gard, Love Bites 11 The Beach Boys, Kokomo
4 6 Bobby McFerrin, Don't Worry, Be Happy 23 The Escape Club, Wiid, Wild West
5 2 Van Halen, When It's Love 3 4 Phil Collins, Groovy Kind Of Love
[ 8 New Edition, If it Isn’t Love 4 5 Def Leppard, Love Bites
7 4 Guns N’ Roses, Sweet Child 0" Mine 5 2 Kylie Minogue, The Loco-Motion
8 12 New Kids On The Block, Please Don't G 6 17 Chicago, Look Away
9 5 Robert Palmer, Slm;;l(y Irresislible 7 10 Bon Jovi, Bad Medicine
10 13 Phil Collins, Groovy Kind Of Love 8 6 INXS, Never Tear Us Apart
11 11 Poison, Fallen Angel 9 18 U2, Desire ‘
12 15 Cheap Trick, Don't Be Crue! 10 8 When In Rome, The Promise
13 16 Peter Cetera, One Good Woman 11 9 Rod Stewart, forever Young
14 10 Terence Trent D'Arby, Sign Your Name 12 11 New Kids On The Block, Please Don't G
15 20 Bobby Brown, Don't Be Cruel 13 12 Joan jett And The Blackhearts, | Hate
16 17 Basia, Time And Tide 14 14 D.J. Jazzy Jeft & The Fresh Prince, A
17 18 Joan Jett And The Blackhearts, | Hate 15 7 Erasure, Chains Of Love
18 21 Rod Stewart, Forever Young 16 13 Information Society, What's On Your M
19 28 The Beach Boys, Kokomo 1715 UBA40, Red Red Wine
23 The Escape Club, Wild, wild west 18 16 Poison, Fallen Angel
21 24 Bon Jovi, Bad Medicine 19 19 Basia, Time And Tide
22 14 D). Jazzy Jeft & The Fresh Prince, A 20 24 Cinderella, Don't Know What You Got (
23 27 Information Society, What's On Your M 21 20 Bobby McFerrin, Don't Worry. Be Happy
24 26  Whitney Houston, One Moment In Time 22 25 10,000 Maniacs, What's The Matter Hei
25 25 Brenda K. Starr, What You See fs What 23 26 Depeche Mode, Strangeiove
26 29 Steve Winwood Don't You Know What Th 24 27 RN h‘m Corps, Common Ground
27 EX Rob Base & D.J. E-Z Rock, It Takes Tw 25 33 Van Halen, Finish What Ya Started
28 30 Kylie Minogue, The Loco-Motion 26 30 Steve Winwood, Don't You Know What Th
29 31 Ui Desire 27 EX  Pet Shop Boys, Domino Dancm&d
30 EX George Michael, Kissing A Fool 28 28 Guns N’ Roses, Sweet Child 0’ Mine
31 EX Glenn Frey, True Love 29 29 Robert Palmer, Simply [rresistible
32 EX Anita Baker, Giving You The Best That 30 31 Vixen, Edge 0f A Broken Heart
A — Duran Duran, | Don't Want Your Love 31 32 Hurricane, I'm On To You
A — Breathe, How Can | Fall? 32 34 Little Feat, Hate To Lose Your Love
A - FErasure, Chains Of Love 33 35 Pat Benatar, Don't Walk Away
A — INXS, Never Tear Us Apart 34 EX JJ Fad, Wa& Out
35 EX Boy Meets Gir, Wamn& For A Star To
A — Duran Duran, I Don't Want Your Love
m 44 7 A — Siouxsie & The Banshees, Peek-A-Boo
A —  John Astley, Put This Love To The Tes
A — Tommy Conwell/Young Rumblers,
A — Breathe, How Can | Fali?
K EX  EX Ivan Neville, Not Just Another Girt
(\ EX EX Baxter Robinson, Time and Again
2 100.7 Fat g g (T;uc Ché&mf’ Talikiﬂ' Bout A Revolut
- R ardner Cole, Live It Up
Miami P.D.: Steve Perun EX EX Transvision Vamp, Tell That Girl To S
1 2 The Beach Boys, Kokomo EX  EX Holly Kwh(, Heart Don’t Fail Me Now
2 3 Def Leppard, Love Bites EX  EX George Michael, Kissing A Fool
3 5 Phil Collins, Groovy Kind Dt Love
4 4 Robert Palmer, Simply Irresistible
5 1 Bobhty McFerrin, Don't Worry, Be Happ: 3
6 10 Will To Power, Baby, | Love Your Way/' 2
7 8 Cheap Trick, Don't Be Cruel
8 9 Taylor Dayne, I'll Atways Love You
9 6 ‘Poison, Falien Angel
10 11 New Edition, If it Isn't Love
{% {; gewJKids l'i)ndl'hedllIm:k, Please Don't G
on Jovi, Bad Medicine .
13 7 Guns N Roses, Sweet Child 0' Mine Seattle P.D.: Gary Bryan
14 14 UB40, Red Red Wine 1 1 Def Leppard, Love Bites
15 19 Information Society, What's On Your M 2 6 UB&0, Red Red Wine
16 18  Rick Astley, It Would Take A Strong $ 3 9 Phil Collins, Groovy Kind Of Love
17 21  Peter Cetera, One Good Woman 4 10 Information Socne{z;. What's On Your M
18 13 Van Halen, When It's Love 5 2 Peter Cetera, One Good Woman
19 15 Tracy Chapman, Fast Car 6 11 Cheap Trick, Don't Be Cruel
20 23 Bobby Brown, Don't Be Cruel 7 3 Bobby McFerrin, Don't Worry, Be Ham‘
21 22 Whitney Houston, One Moment In Time 8 15 Steve Winwood, Don't You Know Wha
2 25 U2 Desire 9 & New Kids On The Block, Please Don't G
23 16 Chlcaig, 1 Don't Wanna Live Without Y 10 13 Glenn Frey, True Love
24 30 Kylie Minogue, The Loco-Motion 11 12 Brenda K. Starr, What You See Is what
25 27 Giant Steps, Another Lover 12 5 Basia, Time And Tide
26 29 Anita Baker, Giving You The Best That 13 16 Breathe, How Can | Fall?
27 20 Rob Base & DJ. E-Z Rock, It Takes Tw 1417 Bobby Brown, Don't Be Cruel
A28 —  Duran Duran, | Don’t Want Your Love 15 7 Joan Jett And The Blackhearts, | Hate
29 EX George Michael, Kissing A Fool 16 20 New Edition, If It Isn’t Love
A30 — Erasure, Chains Of Love 17 21 Kylie Minogue, The Loco-Motion
EX EX Elon John, A Word In Spanish 18 22 hitney Houston, One Moment In Time
A — Barbra Streisand & Don Johnson, Till 19 24 Erasure, Chains Of Love
20 25 The Escape Club, Wild, wild west
21 26 INXS, Never Tear Us Apart
2 27 Bon Jovi, Bad Medicine
23 18 Rod Stewart, Forever Young
24 28 Giant Steps, Another Lover
2 29 The Beacl oys, Kokomo
26 30 Terence Trent D'Arby, Dance Little Si
oosFh 27 EX Geor*e Michael, Kissing A Fool
g 5)1( g.u fo P'?wer, th a Love w{our \[(_:;y/
! aryl Ha ates, Downtown Life
Detroit P.D. Chuck Beck | 30 X Chiags Loon haoy
1 2 Poison, Every Rose Has Its Thorn A — Duran Duran, | Don't Want Your Love
2 1 Def Leppard, Love Bites A — Bo{s Club, | Remember Holdma You
3 3 UsB4g, ?Iped Red Wine EX  EX Holly Knight, Heart Don't Fail Me Now
4 17 The Beach Boys, Kokomo EX EX Vixen Edge Of A Broken Heart
5 5 Guns N' Roses, Sweet Child 0’ Mine EX EX Kim Wllde, You Came
6 6 The Escape Ciub, Wild, Wild West EX EX  The Robert Cray Band, Don't Be Afraid
7 8  Phil Collins, Groovy Kind Of Love EX EX Tracie Spencer, S: mptoms Of True Love
8 16 Bon Jovi, Bad Medicine EX EX Jeftrey Osborne, She's On The Left
9 9 New Edition, If It Isn't Love EX EX Romeo’s Daughter, Don't Break My Hear
10 10 Information Society, What's On Your M EX  EX Elton John, A Word In Spanish
11 11 Guns N’ Roses, Welcome To The Jungle EX EX  Gardner Cole, Live It Up
12 INXS, Never Tear Us Apart EX EX Pet Shop Boys, Domino Dancing
13 14 Kylie Minogue, The Loco-Motion EX EX John Lennon, Jealous Gu;
14 4 Poison, Fallen Angel EX EX Boy Meets Girl, Waiting For A Star To
15 7 Bobby McFerrin, Don't Worry, Be Happy EX EX  Bloodgood, She's Gone
16 18 Cheap Trick, Don’t Be Cruel EX EX Luther Vandross, Any Love
17 13 Chicago, | Don’t Wanna Live Without ¥
18 21 U2, Desire
19 25 Breathe, How Can | Fall?
20 15 Joan Jett And The Blackhearts, | Hate
21 22 Erasure, Chains Of Love
22 23 Bobby Brown, Don’t Be Cruel
23 28 Europe, Superstitious

Chris Squires
KKXX Bakersfield, Calif.

BACK IN JANUARY, Chris “Spidey”’
Squires expected to celebrate his 10th anni-
versary as OM of KKXX Bakersfield, Calif.,
this month. He still does, but there have been
a few obstacles in between. Consider the fol-
lowing scenario:

The year began with business as usual.
KKXX was a rock-leaning top 40 sister FM
to KUZZ, the country powerhouse owned by
hometown hero Buck Owens. Just a few
weeks earlier, 105.3 FM KAMM had complet-
ed a transmitter move and become Bakers-
field’s first country FM.

On March 18, Owens decided to protect his
format dominance by simulcasting KUZZ on
AM and FM. When the move was made,
Squires was told he’d be the only KKXX
staffer retained (as production director), but
instead he was laid off.

On March 24, KAMM GM Tim Teeters
called Squires during his first (and only) air
shift for cross-town album rocker KKBB
about resurrecting KKXX on KAMM’s fre-
quency by March 27.

Squires hurriedly recruited several KKXX
veterans by telephone, then visited local rec-
ord stores to build a new record library. On
March 31, KKXX resurfaced with its sound
nearly intact.

In the spring Arbitrons,
the new KKXX made its

expensive move for him, but in the long
term, he probably did the right thing. Buck's
smart that way.

“For a while, we thought about adding a
liner card saying, ‘Not a Buck Owens sta-
tion,” but that’s ridiculous. First of all, people
would only hear ‘Buck Owens,’ and secondly,
they don’t know or care how radio works on
the inside. The newness of the station and its
music mix is what will sell this station.”

California’s San Joaquin Valley is an un-
usual radio market. Since 1985, top 40 sta-
tions from Sacramento to Fresno have tend-
ed to lean heavily urban or dance. One such
outlet, KBOS “B95” Fresno, has gone from a
0.5 to a 2.1 in Bakersfield in that time.

Despite this, there have been only a few
tentative attempts at crossover radio in Ba-
kersfield. KLYD “13K” made it into the sev-
ens as an urban-leaning top 40 in 1984. Its
FM, now KKBB, got as far as the fives with
an unusual urban/quiet storm mix that
could combine David Benoit and the Cover
Girls. KLYD is now classic rock but uses its
new low night power to play dance mixes.

KKXX and Q94, however, were two of
America’s tightest top 40s, engaged in what
Squires calls “a battle to see who could add
songs last. Bakersfield is so conservative
that the formats here had
been pretty tight for

debut with a 6.7 share,
three 12-plus overall
shares below what it had
on its old frequency and
nearly two shares behind
top 40 rival KQXR “Q94,”
which jumped from 7.9 to
9.6. KUZZ, meanwhile,

‘Shock,
disappointment,
hostility—it
was all there’

years.” Not only could
one hear the same cur-
rents on each station
within a few minutes of
each other, but it was also
possible to button-punch
between the same oldies.

That conservatism
made Squires unpopular

split its country audience.
The AM dropped from 14.4
to 7.6. The FM fell from 9.7 to 7.8. The combo
was down from 24.1 to 15.4, although the coun-
try audience, ironically, rose by one share.

On July 29, KKXX took the advice of Em-
mis Research and became ‘“Bakersfield’s
Fresh New Music Mix, Power 105,” modeled
on that company’s successful crossover/
dance KPWR “Power 106” Los Angeles.

Even in an unpredictable industry,
KKXX's erratic odyssey is enough to rattle
the most jaded radio veteran. So how will all
these changes affect listeners?

“That’s the key question,” says Squires,
who has spent all but three months of his ra-
dio career in Bakersfield. “There was a big
splash in the local media when we went off
the air and a somewhat smaller splash when
we came back on.

“It didn't help that there were 40 brand-
new billboards up all over town advertising
KAMM on 105.3. That just added to the con-
fusion. And now we've changed formats. Ul-
timately, though, music is what’s most im-
portant to the average listener.”

What was the reaction in the hallways
when word spread that Owens was going to
pull the plug on KKXX? “Shock, disappoint-
ment, hostility, it was all there,” Squires re-
sponds. “People were upset, but this is radio.
Buck’s a country man, and he wanted to sew
up the country franchise. It was probably an

with record people and
got both Q94 and KKXX dropped from some
trade publications. But, Squires says, “I feel
I’'m one of the most honest people a record
person will have to deal with. Maybe that’s
my problem. I'll tell someone, ‘Oh that song
sucks; it doesn't fit our format,’ rather than
being more tactful. We never seemed to
break any records, and that probably an-
gered people. Well, call us now. We're going
to be the most aggressive station in this mar-
ket.

“We don’t play as much urban music as
Power 106 might, since the black population
here is less than 8%. We still play lots of mu-
sic by black artists, but those are mass-ap-
peal records. We're still taking a chance on
cuts by Will To Power and Nia Peeples. In a
way, we're taking a chance with a lot of this
music, because it’s never been played in this
market before.

“Our competitors are calling us an urban
station, but Madonna and Johnny Hates Jazz
and Information Society don’t sound like ur-
ban artists to me. We're still getting familiar
with this music and how much of it works in
this market. We know we've got the teens,
but we’re looking at 18-34 numbers, too.
Debbie Gibson works perfectly for us, but
does Jane Wiedlin? INXS does, but does
Steve Winwood or Elton John? We're learn-
ing as we go along.” TERRY WOOD
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Metallica’s Success Is The Real Thing

BY BRUCE HARING

NEW YORK Don’t believe the
hype? There’s no hype, say all con-
cerned, surrounding Metallica’s
new Elektra album, “ ... And Jus-
tice For All,” bulleted at No. 6 in its
fourth week on the Top Pop Albums
chart.

Hale Milgram, Elektra senior VP
of marketing and creative services,
says that the Metallica album has
rocketed skyward, but not because
of an out-of-this-world label push.

““The bottom line is that this
group has been building its fan base
much stronger than anything one
record company can do,” says Mil-
gram. “They’ve been touring, toil-
ing, doing the interviews, anything
and everything they could do for
their fans and record company.”

Milgram says this summer’s Mon-
sters Of Rock tour, which teamed
Metallica with heavyweights like
Van Halen and the Scorpions, was
“a major step in getting to see how
[Metallica] fits in with the rest of
those fans. And I think [the band]
came across the way [it] should.
People saw [that the band] can actu-
ally do those songs live, with no
tricks, no synthesizers.”

During the weeks before * ...
And Justice For All” hit stores, re-
tailers were primed with prerelease
album streamers, along with post-
ers advertising the cover graphics,
Milgram says. That prerelease ac-
tivity coupled with massive in-store
play has built the strong sales base
for the album, adds the label exec.

The retail explosion is also fore-
ing radio to cope with the Metallica
juggernaut, according to Brad
Hunt, Elektra senior VP of promo-
tion.

“Inevitably, [stations] started do-
ing retail research and found out
that the album was No.1 in 70%-90%

The Beat is
on assignment
this week

of the accounts,” says Hunt. “And
it gets phones with a very active au-
dience.

“Metallica has emerged from the
rest. [The band members] are the
best at what they do, and radio is fi-
nally recognizing that they have to
deal with it.”

Hunt disagrees with the notion
that the success of Guns N’ Roses
may have softened the market for
Metallica.

“It’s like saying Led Zeppelin
softened [the market] for AC/DC,”
he says. “They’re two different
bands at this point. [The members
of] Metallica knew what they were
doing all along, made no compro-

mises, and they have prevailed at
this point.” '

Despite the strong radio and re-
tail reactions, the idea of a Metallica
phenomenon is ho-hummed by the
band’s co-manager, Cliff Burnstein.
He points out that ““ ... And Justice
For All” follows platinum (‘‘Master
Of Puppets”) and gold (“Ride The
Lightning,” “The $5.98 EP: Garage
Days Re-Revisited”) albums as well
as a double-platinum home video
(“Cliff ’"Em All”).

“It hasn’t really been so excit-
ing,” Burnstein says of the new al-
bum’s out-of-the-box impact. “It’s a
matter of compression: It took three
years to sell X number of copies of

the last one. Now we’ve done that in
two weeks.”

If anything, Burnstein has reser-
vations about the sudden wave of
interest in Metallica.

“Success is nice; I feel good about
it when I go to sleep at night,” he
says. “But we’ve been living with
this reality: The last album went
platinum ... If this record goes
down the charts in a few weeks,
maybe people will become dismis-
sive, saying, ‘Oh, yeah, that was
just the core fans [who bought it].” ”

Plans call for Metallica to embark
on another extensive U.S. road trek
in mid-November.

Tangerine Dream Label Deal Bears Fruit
New Album Is Issued On Ex-Group Member’s Logo

BY DAVE DIMARTINO

LOS ANGELES A major irony in
the current chapter of Tangerine
Dream’s career involves the label
the German trio now records for.

That label, Private Musie, was
founded by Peter Baumann, who
originally made a name for himself
as a key member of Tangerine
Dream. Baumann left the group to
perform solo before eventually
launching the label.

“It was a bit of a bizarre thing,”
says Edgar Froese, the band’s
founder, who after 18 years is the
only original member of the group
remaining. ‘At the end of last
year, we were approached by vari-
ous companies to sign a new world-
wide contract, including the likes
of Virgin, BMG, and so on. All of a
sudden, in January, Peter gave me
a ring and said, ‘Hey, what about
after 10 years we make business
again?’ " ’

“Optical Race,” the band’s new
album, is the first fruit of that re-
union. It is, of course, a business
reunion; Baumann played no part
in the album’s music, and with the
recent departure of longtime band

Escape-Pades. Fellow Atlantic recording artists Jon Astley and the Escape
Club got together for a little “‘gunplay’ during a promo stop in New York. The
boys in the Escape Club supposedly threatened Astley with the same treatment
accorded the all-limbs creature in their video. Shown, from left, are Escape
Club'’s John Holliday; Astley; and Escape Club’s Trevor Steel, Johnnie Christo,
and Milan Zakavica.

member Christoph Franke,
founder Froese now has two new
partners. Like Baumann and
Franke, those musicians—Paul
Haslinger and Ralph Wadephul—
devote the bulk of their time to
working with hi-tech computers,
synthesizers, and sequencers to
create Tangerine Dream’s highly
influential electronic music.
Haslinger, a classically trained
musician, joined up with Froese
and Franke in 1986, in time to re-
cord the “Underwater Sunlight”
album and visit the U.S. for a
much-celebrated tour. Despite the
seeming disparity between the tra-
ditional and electronic disciplines,
Haslinger says he ultimately sees
many similarities between the pi-
ano and today’s synthesizers.
“When you sit down at a piano,
you don’t think a lot about the me-
chanies, the very complicated pro-
cess of the hammer hitting the

string,” he says. ‘“You just sit
down, play, and compose. Nearly
the same situation is in our studios
now that we have rebuilt them. We
have a master keyboard in the cen-
ter, where you have the best
sound, and from there you can al-
most direct the whole studio. And
s0 the starting point of it all is
your actual playing.”

Haslinger says Wadephul came
aboard during the final stage of re-
cording ‘‘Optical Race’’; they’ve
since worked together in the stu-
dio and in preparation for the
band’s current North American
tour. ““One can never tell how
things will go and how soon things
will end,” Haslinger says. “But so
far, we're all very positive.”

Froese calls this tour one of the
most important the group has ever
done, largely due to the new label
and the new lineup’s music, which
he calls ““a bit different.”

After Years Of Struggle, He ‘Relishes’ The Work

Trumpeter Mark Isham Keeps Busy

BY CHRIS MORRIS

LOS ANGELES Trumpeter/com-
poser Mark Isham laughs when he
is asked if he ever sleeps. Howev-
er, considering his prolific output,
the question is a logical one.

During the past year, four al-
bums bearing Isham’s name have
been released: his own “Castalia”
on Virgin; David Sylvian’s ‘‘Se-
crets Of The Beehive,” also on Vir-
gin; and soundtrack albums for the
films ‘““The Moderns” (Virgin Mov-
ie Music) and “The Beast” (A&M).
Additionally, Isham has found
time to do session work on XTC’s
upcoming Geffen album.

Isham did a three-month tour
with Sylvian this spring; this
month he is on a two-week major-
market tour of his own.

So is the man a workaholic?

“I don’t suffer from these new
diseases they're dreaming up
about yuppie workaholism,” says
Isham. ““I just enjoy it. For a long
time, I didn’t [make] any inroads
into the mainstream or even [make
enough] to pay the rent on time. In
the last five or six years, that has
changed. And I'm relishing the

fact that it’s changed.”

Isham’s impressionistic, jazz-de-
rived style has become main-
stream enough to garner him nine
soundtrack projects in five years.
Before the year is out, he will com-
plete work on two more features:
Robert De Niro’s ‘“Jackknife” and
John Travolta’s ‘““The Tender.”

Of his film work, Isham says,
“It’s something that seemed very
natural to me, and to the way I
think about music—what I ask the
musical experience to be, what I
ask myself to put into musie and
ask music to then pass on to the
audience. There’s a relationship to
image, a relationship to size and
space and scope and depth and col-
or.”

While his screen work has clear-
ly been satisfying, Isham admits
that he has missed touring. He last
hit the road on his own two years
ago. )

“My first background is as a
performer, and that hasn’t really
been made obvious to the public
the last three or four years,” he
says. ‘“‘Part of this year’s plan has
been to reestablish that part of me,

(Continued on next page)
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MORRIS DAY
FREDDIE JACKSON
GLADYS KNIGHT & THE PIPS
THE WHISPERS
MIKI HOWARD
The Forum, Los Angeles, Calif.

THE SECOND BUDWEISER Su-
perfest to play Los Angeles in the
last two months didn’t generate any-
where near the same excitement as
the first, even though this lineup
clearly featured some seasoned per-
formers. And the inclusion of Morris
Day on the bill alongside artists
whose forte is their vocal prowess
seemed out of synch, especially con-
sidering that the other acts draw a
more traditional black audience,
while Day’s crowd is typically youn-
ger and more mixed.

Considering the obvious restriction
of being the opening act on such a
full bill, Atlantic songstress Miki
Howard imbued her short set with
soulful vocals and a personable man-
ner. Her R&B hits “Baby Be Mine”
and “Imagination” are clear indica-
tors of the vocalist’s talent and a
more extensive time slot would have
been welcome.

As veterans of the stage, Gladys
Knight & the Pips have few peers.
With professionalism that only comes
with time, the MCA act offered a mix
of new material and old classics.
Highlights of songs from the group’s
latest album, “All Our Love,” includ-
ed “Lovin’ On Next To Nothing” and
the super hit ‘“Love Overboard.”
Knight's emotive reading of “That’s
What Friends Are For” proved a can-
didate for best performance of the
entire evening. With “If I Were Your
Woman,” “Midnight Train To Geor-
gia,” and “I Heard It Through The
Grapevine,” she and her band could
do no wrong and the crowd respond-
ed appropriately.

The Whispers may not have the
same strong catalog of hits to draw
‘on as Knight & the Pips, but the five-
man group delivered a set that,
though relatively fast-paced, ex-
plained why they are fixtures in the
black music field. Up-tempo grooves
such as “Keep On Lovin’ Me” and
“And The Beat Goes On” were infec-
tious, but it was on the ballads like
the sensual “In The Mood” that the
group really shined. “Rock Steady,”
their most recent smash, was an ap-
propriately slick closer for the team.

Freddie Jackson is on his third al-

bum now, but his live performances
still don’t capture the magic of some
of his records. Highlights of his set
were his current hit, “Nice N’ Slow,”
and “You Are My Lady.” However,
Jackson’s constant use of certain vo-
cal mannerisms and on-stage manner
suggest that his act could use some
reworking. (Morris Day was re-
viewed in Billboard’s June 4 issue.)

DAVID NATHAN

JOHNNY CLEGE & SAVUKA
The Bottom Line, New York

FIRST—TIMERS AT the Bottom Line
may have gotten the wrong impres-
sion from the crowd’s behavior dur-
ing Johnny Clegg & Savuka’s Aug.
30 late show. No, people don’t usually
stand on their seats and tables or
dance in the aisles at the ordinarily
staid club. It’s just that this set of tra-
ditional African-derived rock cast an
irrepressible spell on the sold-out
house, which was already primed by
the buzz on Clegg’s new Capitol al-
bum, “Shadow Man.”

Kicking off with the album’s “Hu-
man Rainbow,” Clegg and his inter-
racial band showed that the new ma-
terial, which transcends the folk-fla-
vored nature of Clegg’s last album,
“Third World Child” (as well as his
previous band Juluka), grabs hold of
listeners with an almost spiritual
power when performed live.

Comprising African components,
manufactured by electric rock instru-
ments (two of the band’s keyboar-
dists are particularly adept at getting
gonglike rhythmic sounds in addition
to typical synth tones), the new songs
created an otherworldly sensation
when played in the rock club context.

Aiding immensely was the con-
stant, usually synchronized move-
ment of Clegg with his Savuka band
mates, especially at the end of the
set, when he and percussionist Dudu
Zulu (also an ex-Juluka) stripped to
the waist and swung clubs in a ritual
Zulu dance. Other high points includ-
ed the “Zulu concertina/sax jive” of
“I Call Your Name,” the Nelson Man-
dela tribute “Asimbonanga,” and the
Juluka hit “Scatterlings Of Africa.”

Most impressive, though, was the
way Clegg was able to get listeners
on their feet, then stop for a brief dis-
course on the songs before instantly
getting the crowd back up again with
the next one. Such response supports
his claim that a “new order” beyond

Grateful Suzanne. Suzanne Vega joins the Grateful Dead’s Jerry Garcia on stage
at Madison Square Garden in New York. The Dead headlined nine sold-out concerts
at the Garden; the final show was a benefit to save the world’s rain forests. Also
performing were Bruce Hornsby and Hall & Oates. (Photo: Chuck Pulin)

national and political boundaries is
emerging through music.
JIM BESSMAN

TINSLEY ELLIS BAND
BRUCE HAMPTON
KODAK HARRISON BAND
The Cotton Club, Atlanta, Ga.

AS FORMER LEADER of the
Heartfixers, blues guitarist Tinsley
Ellis has long been a fixture in South-
east music clubs. Generally regarded
as the best white blues player in the
region, Ellis now has an ensemble
that is both fun and fiery.

Ellis’ new affiliation with Chicago-
based blues label Alligator Records
may raise his recognition level. This
Sept. 3 show, the first stop on Ellis’
3l-state tour, certainly held that po-
tential. |

Ellis and group highlighted materi-
al from “Georgia Blue,” their debut
effort for Alligator. Selections
ranged from the lyrical “Free Man”
to the mournful Albert King stan-
dard “As Years Go Passing By.” The
King song proved a vehicle for Ellis’
mournful capabilities. The snappy
“Free Man” might do for the Ellis
troupe what “Smoking Gun” did for
the Robert Cray Band—it’s an acces-
sible signature song that should wid-
en the fan base beyond blues lovers.

Ellis’ new backup band is equal to
the task. On the danceable album
track “Can’t You Lie,” for instance,
Ellis traded fours with superb key-
boardist Ralph Mattarochia. Bass
player Wayne Burdette and drum-
mer Guy Locke are more than equal
to the propulsive chores.

The Ellis band was preceded by
short sets from eclectic rocker Bruce
Hampton and the Atlanta-based Ko-
dak Harrison Band. Heavily influ-
enced by John Prine and Robbie Rob-
ertson, local fixture Harrison has a
new, young band that may help him
win wider acceptance among new
music fans. RUSSELL SHAW

MARK ISHAM KEEPS BUSY

(Continued from preceding page)

first of all for myself—just get out
there and do it, remember how to
do it, get my chops back in shape—
and of course to educate my audi-
ence and then of course hope to in-
crease the audience in general
through that.”

Isham’s touring band features
longtime colleague David Torn on
guitar, ex-Missing Persons drum-
mer Terry Bozzio, and former Ja-
pan bassist Mick Karn. The group
will be recorded at the Bottom
Line in New York for a future live
album on Virgin.

Isham’s style remains as diffi-
cult to categorize as ever. He uses
such terms as ‘‘programmatic,”
“evocative,” and ‘‘image generat-
ing”’ to define his sound, but—un-
like many other musicians who
have been bagged similarly—he
has no aversion to the new age tag.

“I'll go along with new age, be-
cause it's changed enough and is
vague enough now that it’s not of-
fensive,” Isham says. “I'm more
concerned now with where people
go in the record store—that people
have enough information so that
they know where to go in the rec-
ord store to buy the bloody al-
bum.”

- BOXSCORE o™

AMUSEMENT BUSINESS®
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
THE ULTIMATE TOUR: Spectrum Sept. 27- $1,614,700 32,654 Frank J. Russo
FRANK SiNATRA . Philadelphia, Pa. 28 $50/840 36,500
-LIZA MENELLE
SAMMY DAVIS JR.
LUTHER VANDROSS/ANITA Capital Centre Sept. 28- $1325,175 §3,007 Dimensions
BAKER - Landover, Md. 30 $25 58,140 Unlimited
SINBAD - seflout Stageright Prods.
MICHAEL JACKSON Pittsburgh Civic Sept. 26- $1,144,917 « 48,694 in-house
. Arena 28 $23.50 seffout -
Pittsburgh, Pa. b
ELTON JOHN Poplar Creek Sept. 16- $930,331 50,119 Nederlander
WET WET WET Music Theatre 17 $22.50/$11.50 saflout Organization
B Hoffman
i Estates, IlI.
ROD STEWART Arena, Madison Sept. 26- $678,120 2718 Ron Delsener
Square Garden 27 $22.50 seflout Enterprises
New York, N.Y. :
DEF LEPPARD Spectrum Sept. 25- $630,188 36,141 Electric Factory
QUEENSYRCHE Philadelphia, Pa. 26 $17.50/$15.50 sellout Concerts
GLORIA ESTEFAN & MiAMI Miami Arena Sept. 30- $512,262 4238 Fantasma Prods.
SOUND MACHINE Miami, Fla. Oct. 1 $22.75 sellout
HARRY BASIL
PATTI LABELLE Holiday Star Sept. 23- $359,306 15622 in-house
MARY WONG Theatre 25 $23 16,830
Merrillville, Ind. saliout
ERIC CLAPTON Olympic Sept. 30 $332,461 16,794 Concert Prods.
BUCKWHEAT ZYDECO Saddledome $26.50/$25.50 setlout International
. Calgary, Alberta Donaid K. Donald
Prods.
Perryscope
Concert Prods.
DEF LEPPARD Copps Coliseum Oct. 1 $331,430 17,869 Concert Prods.
QUEENSYRCHE Hamilten, $23.50 setiout International
Ontario .
GEORGE MICHAEL Pacific Coliseum Sept. 25 $320,403 13,596 Perryscope
DEON ESTUS Vancouver, $29/$28.50 seliout Concert Prods.
% British
Columbia
ELTON JOHN Merriweather Sept. 13 $306,570 16325 Nederlander
WET WET WET Post Pavilion $22.50/317.50 sellout Organization
Columbia, Md.
ROD STEWART Spectrum Sept. 30 $305,042 18379 Electric Factory
Philadelphia, Pa. $17.50/315.50 selfout Concerts
JOHNNY MATHIS Westbury Music Sept. 26- $293,395 16,512 Music Fair Prods.
JEANINE BURNIER Fair Oct. 2 $20 20,034
Westbury, N.Y. | seflout
ERICCLAPTON - Pacific Coliseum  Sept. 28 $286,600 13,557 Perryscope
BUCKWHEAT ZYDECO Vancouver, $26.50/325.50 sefiout Concert Prods.
British
Columbia
VAN HALEN Riverfront Oct. 1 $217,298 12,782 Electric Factory
PRIVATE LIFE Coliseum $17.50 sellout Concerts
Cincinnati, Ohio
GALLAGHER Holiday Star Sept. 29- $175.34 11,668 in-house
Theatre Oct. 2 $15 13,500
Merriliville, Ind. sefiout
DEF LEPPARD Wheeling Civic Oct. 2 $156,663 9,500 DiCesare-Engler
QUEENSRYCHE Center $16.75 sallout Prods.
Wheeling, W.Va.
ANITA BAKER Starlight Sept. 16 $137,138 6,761 Contemporary
Theatre $22.50 7,848 Prods.
Kansas City, New West
. Mo. Presentations
PRINCE Richmond Sept. 27 $132,580 1,187 Stageright Prods.
Coliseum $20 12,500
Richmond, Va. .
POISON Cumberiand 0ct. 2 $127.258 - 74652 Frank J. Russo
LiTA FORD County Civic $17/318 8,500
BRITNY FOX Center
’ Portland, Maine
AMY GRANT Centrum in Sept. 30 $122,350 151 New Sound
MICHAEL W. SMITH Worcester $17.50/815 9,800 Cafferty's Concerts
GARY CHAPMAN Worcester,
Mass.
POINTER SISTERS Valley Forge Sept. 22- $117,309 4,697 Music Fair Prods.
ELLEN DEGENERES Music Fair 23 $21.50 8,79
Devon, Pa,
SCORPIONS Met Center 0Oct. 2 $104,580 5978 | Jam Prods.
WINGER Bloomington $12.50 10,000
Minn.
BUCK OWENS Red Barn Sept. 30- $74.58¢ 2,500 in-house
Edmonton, Oct. 1 $36 3,000
& Alberta i setiout
BASKA " Sammis Pavilion Oct. 1 $67,160 3268 ¥ Bill Silva Presents
DAN SIEGEL Carlsbad, Calif. $23/319.50 3850
TIFFANY Lowell Memorial Sept. 22 $53,839 2843 Channel Concerts
NEW RIDS ON THE BLOCK Auditorium $19.50 2,870 Cafferty’s Concerts
Lowell, Mass. "
AMY GRANT Cumberland Sept. 29 $48,710 3,083 New Sound
MICHAEL W, SMITR County Civic $17.50/815 4,500 Cafferty’s Concerts
GARY CHAPMAN Center
Portland, Maine

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication.
Boxscores are compiled every Tuesday and should be submitted to Tim Unger in Nashville at 615-
321-4279; Ray Waddell in Los Angeles at 213-859-5338; Louise Zepp in Chicago at 312-236-
208S5. For research information contact Karen Oertley in Nashville at 615-321-4250.
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WOMEN IN SHOW BUSINESS

and

QUINCY JONES

Honorary Chairman

cordially invite you to participate in the

1988 CELEBRITY BENEFIT GALA

Sunday, October 30th
BEVERLY WILSHIRE HOTEL
Beverly Hills, CA

honoring
DIONNE WARWICK TICHI WILKERSON KASSEL
Bella Rackoff Humanitarian Award Angel of the Year Award
Presented by: BARBARA SINATRA Presented by: CAROL CHANNING

Dinner Co-Chairmen - MIKE MEDAVOY and DONALD O'CONNOR

TOM DREESEN DENIECE WILLIAMS

Master of Ceremonies Featured Entertainment

GREGORY PECK

Special Guest Star

Music by JOE HARNELL and his orchestra

BLACK TIE

Funds raised will provide reconstructive and
restorative surgery for needy childeren

Souvenir Program
Advertising Information

Call (213) 667-9405

Golden Circle Seating $500.00/person

Regular Seating $250.00/person
Call (818) 762-4669

WWW.americanradiohistorv.com
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DEVELOPMENTS

MAXI-MUM EFFORT

A minor side effect of Ziggy Mar-
ley’s success is that fellow Virgin
reggae artist Maxi Priest has had to
await his promotional turn. Already
out for a year in Britain, Priest’s
self-titled U.S. debut album has only
just been released here, led by ad-
vance play of the first single, “Wild
World.”

“We had to find a slot in our
schedule to work [‘Wild World'] at
top 40,” says Virgin VP of artist de-
velopment/international Jacqui Per-
ryman. “Ziggy worked big for us,
then there was Aswad and now
UB40, so we had to make sure that
Maxi wasn’t canceled out because of
too many reggae things.”

Perryman adds that Virgin want-
ed to distance Priest from Marley
not only in terms of timing, but in
terms of genre as well. “We feel
that Maxi isn’t a reggae artist per se
in the manner that Ziggy is per-
ceived. So we wanted to make sure
that he’s not lumped strictly with
reggae. The album is more of a pop
record.”

“I sing all kinds of music,” says
Priest, agreeing with his label’s
strategy. “I'm patient and under-
stand the give-and-take. They’ve
made a good impact with maximum
effort. It's better to get one in the

doorway and then two, instead of
trying for two and getting nobody in
the door.”

Perryman adds that Priest’s re-
make of Cat Stevens’ 1971 hit “Wild
World”"—which Priest initially op-
posed recording, prior to taking it to
the top five in the U.K.—was a good
choice for U.S. release because “it
gets audience attention straight
away.”

For his part, Priest salutes his es-
teemed reggae producers, Sly Dun-
bar and Robbie Shakespeare, for
making him “eat my words” about
the song.

A Londoner of Jamaican parent-
age, Priest went to Dunbar and
Shakespeare’s Jamaican haunts to
record “Maxi Priest.”

SEEING THE LIGHT

It’s not often that an artist fol-
lows a debut album with a role ina
major Hollywood motion picture, but
that's what Jeff Healey is doing.

With his debut Arista album, “See
The Light,” just out, the blind sing-
er-guitarist, whose blazing licks and
unusual, lap-style technique have
won kudos from players and fans
alike, has a speaking and playing
role in “Road House,” set for spring
release. The United Artists music-
oriented vehicle stars Patrick
Swayze.

“We had submitted a video to
Jimmy Iovine we'd done ourselves,
trying to see if he was interested in

producing the record,” Healey says.
“At the same time he got the video,
he got the seript from [producer]
Joel Silver.”

Not uncoincidentally, Healey
proved to be ideal for the movie
part.

“The secript called for a young
blind guitar player who played in his
lap,” says Healey, who notes that
scenarist Lance Hill is from his
hometown of Toronto.

Iovine ultimately wound up pro-
ducing the Healey tracks heard in
“Road House.” One of them, a ver-
sion of ZZ Top’s “Blue Jean Blues,”
is on the Greg Ladanyi-produced
“See The Light.”

Healey says that most of the
songs he recorded for “Road
House” are covers. “We’re supposed
to be a bar band,” he notes.

Cream’s “White Room,” Canned
Heat’s “On The Road Again,” and
the Doors’ “Road House Blues” are
among the tracks cut for the sound-
track. Arista will issue an album of
music from the film, which also fea-
tures label act the Cruzados.

Healey is playing “a dozen or so”
major-market U.S. dates this month,
with European dates to follow in
November.

RICHARD’S RETURN
Singer/songwriter/guitarist Rich-
ard Thompson has been tagged a
“cult artist” in some quarters, but
the perennial critics’ favorite sees

f

IT SIZZLES!

The Hottest Collection Of Its Kind On CD

More Than 400 Original 60s & 30s
Plus :15 Edits & Power Parts

Call 1-800-527-2514

(In TN and Outside USA: 901-320-4340)

J

some light at the end of the com-
mercial tunnel.

“I think it is possible to reach
more people doing what we’re do-
ing,” Thompson says. “I think
there’s a limit—I don’t think I'll ever

" sell millions of records. But I

wouldn’t deliberately pursue the ob-
scure.”

Thompson is gearing up for a six-
week U.S. tour to support his new
Mitchell Froom-produced album,
“Amnesia,” his second with Froom
and his first for Capitol Records.

Thompson’s band, which includes
such old collaborators as drummer
Dave Mattacks (like Thompson, a
former member of England’s folk-
rock band Fairport Convention)
and accordionist John Kirkpatrick,
also features guitarist Clive Greg-
son and vocalist Christine Collister,
whose acclaimed import album,
“Mischief,” is being released by Rhi-
no Records this month. )

“A lot of places, they’ll be doing
their own separate set,” Thompson
says of Gregson and Collister.

Thompson, whose recent work has
included contributions to the second
Crowded House album, production
of two Loudon Wainwright albums,
and a collaboration with guitarists
Fred Frith and Henry Kaiser and
percussionist John French, says
more outside projects will likely fol-
low.

“It’s really nice to do projects
with other people,” he says. “You
can get really fixated just doing
your own work. I like to explore.”

UNCORKED

Two decades after the Chicago-
based Siegel-Schwall Blues Band
debuted its ground-breaking blues-
classical fusion, the William Russo-
penned “Three Pieces For Blues
Band And Symphony,” performed
with the Chicago Symphony Orches-
tra under Seijji Ozawa—and nine
years after the premiere of its fol-

low-up, Russo’s “Street Music”—
harmonicist/composer Corky Siegel
is back with a new project, titled
“Chamber Blues.”

“Chamber Blues,” which com-
prises of three major classical-blues
works written by Siegel, has been
performed by the composer and the
Chicago-based Consortium String
Quartet in Denver and in Aurora,
Ill. Additional Midwest dates and a
New York appearance are also in
the works for this fall, says Siegel,
although “Chamber Blues” is cur-
rently labelless. “We're really not
pursuing a record deal,” he says,
“but if someone approached us, we’d
follow up.”

In the meantime, “Three Pieces”
and “Street Music” continue to be
released in various configurations
on Deutsche Grammophon; “Street
Music,” in fact, came out on CD in
January. And Chicago blues label
Alligator Records issued last sum-
mer’s “SiegelSchwall Reunion Con-
cert” (the group disbanded in 1974)
this year.

Siegel says he's committed to
composing and performing sym-
phonic blues, saying, ‘“The whole
concept of ‘Chamber Blues’ is not
experimental; it's natural and palat-
able. There’s a certain effort in
matching the two languages, but ul-
timately, it's neither classical nor
blues—it’s just music.” As for work-
ing with the Consortium String
Quartet, Siegel enthuses, “It's
great—you certainly couldn’t fit a
whole symphony in a bus.”

Artist Developments is edited by
Steve Gett. Reporters: Jim
Bessman (New York) and Chris
Morris (Los Angeles).

Ray Charles raves
about Betty Carter
... See page 31

“Thanks For My Child,” the
leadoff single from Cheryl “Pep-
sii”” Riley’s Columbia debut al-
bum, ‘“Me, Myself And I,” is
making fast moves up the Hot
Black Singles chart. The song
and the rest of the cuts on Riley’s
album were written, arranged,
and produced by Full Force,
known for its work with the likes

CHERYL “PEPSII” RILEY.

NEW ON THE GHARTS

of James Brown, Samantha Fox,
and Lisa Lisa & Cult Jam.

Riley, a native of Brooklyn,
N.Y,, began her singing career in
church choirs and theatrical
groups. While appearing in a
community play, she became
friends with Bowlegged Lou,
who was to become a key mem-
ber of the Full Force team.

During a stint in the band Star-
gaze (which enjoyed some suc-
cess with the 12-inch single “You
Can’t Have It”’), Riley was of-
fered a chance to audition for a
song that Full Force was putting
together. Riley passed, however,
preferring to concentrate on
Stargaze. That song was “I Won-
der If I Take You Home,” Lisa
Lisa & Cult Jam's first hit.

Not surprisingly, Riley jumped
at the opportunity when Full
Force approached her the second
time around.

“Me, Myself And I” includes
duets with Lisa Lisa (“Sisters”)
and Full Force (the Motown trib-
ute “Every Little Thing About
You”). :

STUART MEYER
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board.

Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Black Singles chart.

BLACK SINGLES
BY LABEL

A ranking of distributing labels

x 4
Lz Qz by the number of titles they have
- < SA L E s g ,9_ - - A I R P LAY 2 ,9_ on the Hot Black Singles chart.
- = E
24 | 28 | e ARTIST 53| |28 'gg TITLE ARTIST 68
T T F < COLUMBIA (8) 9
1 2 | MY PREROGATIVE BOBBY BROWN | 1 1 1 | MY PREROGATIVE BOBBY BROWN | 1 Def Jam (1)
2 | 3 | 2am. TEDDY PENDERGRASS | 10 2 | 3 | THE waY you LOVE ME KARYN WHITE | 2 EPA. 9
3 | 6 | NOTHING CAN COME BETWEEN US SADE | 3 3 | 4 | NOTHING CAN COME BETWEEN US SADE | 3 Epic (7)
4 | 1 | ADDICTED TO YOU LEVERT | 9 4 | 6 | YOU'RE NOT MY KIND OF GIRL NEW EDITION | 4 ?:g;"(?;“- M
5 | 10 | THE WAY YOu LOVE ME KARYN WHITE | 2 5 | 7 | ANYLOVE LUTHER VANDROSS | 11 MCA (8) 9
6 | 8 | LET'S DO IT AGAIN GEORGE BENSON | 8 6 | 10 | DON'T ROCK THE BOAT MIDNIGHT STAR FEAT. ECSTACY OF WHODINI | 7 Uptown (1)
7 | 9 | DANCIN WiTH MYSELF JOHNNY KEMP | 5 7 | 12 | (HE'S GOT) THE LOOK VANESSA WILLIAMS | 14 WARNER BROS. (4) 9
8 | 5 | SHE'S ON THE LEFT JEFFREY OSBORNE | 18 8 | 11 | RESCUE ME ALB.SURE! | 17 Paisley Park (2)
9 | 11 [ THE BEST OF ME KIARA | 6 9 | 8 | THE BEST OF ME KIARA | 6 g:'dr ‘53;"(“1"; &)
10 | 12 | HOLD ON TO WHAT YOU'VE GOT EVELYN "“CHAMPAGNE" KING | 22 10 | 9 | DANCIN' WITH MYSELF JOHNNY KEMP | 5 Sirz 21>
11 | 17 | DON'T WORRY, BE HAPPY (FROM “COCKTAIL")  BOBBY MCFERRIN | 13 11 | 18 | GIVING YOU THE BEST THAT | GOT ANITA BAKER | 12 ATLANTIC (4) s
12 | 15 [ YOU'RE NOT MY KIND OF GIRL NEW EDITION | 4 12 | 15 | SLEEPLESS WEEKEND HOWARD HUNTSBERRY | 15 island (2)
13 | 4 | BORN NOT TO KNOW TONY! TONI! TONE! | 19 13 | 13 [ LET'S DOIT AGAIN GEORGE BENSON | 8 Atco (1)
14 | 13 | DON'T ROCK THE BOAT MIDNIGHT STAR FEAT. ECSTACY OF WHODINI | 7 14 | 20 | MYGIRLY READY FOR THE WORLD | 16 Ruthless (1) ,
15 | 7 | ANIGHTMARE ON MY STREET D.J. JAZZY JEFF & THE FRESH PRINCE | 26 15 | 21 | DON'T WORRY, BE HAPPY (FROM "COCKTAIL")  BOBBY MCFERRIN | 13 P%ﬁm'?z)
16 | 2% | GIVING YOU THE BEST THAT I GOT ANITA BAKER | 12 16 | 27 [ THANKS FOR MY CHILD CHERYL "PEPSII” RILEY | 20 Wing (2)
17 | 18 | SLEePLESS WEEKEND HOWARD HUNTSBERRY | 15 17 | 2 [ appicTeD TO YOU LEVERT | 9 Atianta Artists (1)
18 | 23 [ ANY LOVE LUTHER VANDROSS | 11 18 | 24 | (T'S JUST) THE WAY THAT YOU LOVE ME PAULA ABDUL | 23 ;’!efgury S)' o
19 [ 21 [ My GIRLY READY FOR THE WORLD | 16 19 | 23 | STUCK  THE MAC BAND FEATURING THE MCCAMPBELL BROTHERS | 25 CA;;‘TOaLn pple ( 6
20 | 22 | (ME'S GOT) THE LOOK VANESSA WILLIAMS | 14 20 | 26 | 1 CANT WAIT DENIECE WILLIAMS | 24 ARISTA (4) m
21 | 20 | PARTY ON PLASTIC BOOTSY | 27 21 | 25 | DANCE LITTLE SISTER TERENCE TRENT D'ARBY | 21 Jive (1)
2 | 33 | DANCE LITTLE SISTER TERENCE TRENT D'ARBY | 21 2 | 28 | MY EYES DON'T CRY STEVIE WONDER | 28 ELEKTRA (4) 5
23 | — | THANKS FOR MY CHILD CHERYL “PEPSII” RILEY | 20 23 | 29 | GONNA GET OVER YOU SWEET OBSESSION | 33 Vintertainment (1)
24 | 24 | STRICTLY BUSINESS EPMD | 31 24 | 31 | TEAR DOWN THESE WALLS BILLY OCEAN | 30 RCA (1) 5
25 | 32 | GIVE ME A CHANCE CHAPTER 8 | 32 25 | 32 [ MY HEART TROOP | 34 Jive (4)
26 | 16 | SHAKE YOUR THANG SALT-N-PEPA FEATURING EU. | 40 26 | 33 | ONE MOMENT IN TIME WHITNEY HOUSTON | 29 VIRGIN 4
27 | 37 | 1caNTWAIT DENIECE WILLIAMS | 24 27 | 40 | MEY LOVER FREDDIE JACKSON | 36 A&M 3
28 | — | RESCUE ME AL B. SURE! | 17 28 | 34 | CALL THE LAW THE REDDINGS | 35 EMI 3
20 | — [ (T'S JUST) THE WAY THAT YOU LOVE ME PAULA ABDUL | 23 29 | 36 | HIDE AND SEEK TRACIE SPENCER | 37 MOTOWN - 3
30 | 19 | NIcE N sLow FREDDIE JACKSON | 58 0| 5 [ 2aMm TEDDY PENDERGRASS | 10 PROFILE 3
31 | — | STUCK  THE MAC BAND FEATURING THE MCCAMPBELL BROTHERS | 25 31 | 37 | 1 MISSED SURFACE | 38 K‘Eﬂ-sh @ 2
32 | — | ONE MOMENT IN TIME WHITNEY HOUSTON | 29 32 | 35 | SOFINE JAMM | 43 RS 1
33 | 38 | SHOWDOWN ISAAC HAYES | 47 33 | — | LET ME BE YOUR HERO GREGORY ABBOTT | 39 yoss (1)
34 | 27 | SINGLE GIRLS THE DAZZ BAND | 67 34 | — | DIAL MY HEART THE BOYS | 44 CHRYSALIS 1
35 | 23 | IruL ALWAYS LOVE YOU TAYLOR DAYNE | 68 35 | — | THERE'S ONE BORN EVERY MINUTE JONATHAN BUTLER | 45 Cooltempo (1)
36 | — | LET'S PLAY (FROM NOW ON) THE OHIO PLAYERS | 41 3 | — | YOU MAKE ME WORK CAMEO | 48 FUTURE 1
37 | 28 | LETS GO KOOL MOE DEE | 77 37 | 22 | BORN NOT TO KNOW TONY! TONI TONE! | 19 {CHIBAN 1
38 | 36 | 1T'S A MIRACLE TYRONE DAVIS | 57 38 | — | pARTY ON PLASTIC BOOTSY | &7 Emeric (1)
39 | 34 | HUSBAND SHIRLEY MURDOCK | 69 39 | — | EVERYTHING I MISS AT HOME CHERRELLE | 50 NEXT PLATEAU 1
0 | 25 | TAKE YOUR TIME PEBBLES | 54 4 | 16 | GIVE ME A CHANCE CHAPTER 8 | 32 SL;‘I':' B, 1
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BLACK SINGLES A-Z PUBLISHERSIPERFORMANCE RIGHTS/SHEET MUSIC % mossmcrau o scan e TRACK RECORD 1
; 76 IT TAKES rotoons, ASCAP/Hikim,
T i ) St LM st e oty NGRS S | vson :
10 2 AM. (Ted-On, BMI/).Carr, BMI/Irving, BMI) CPP ASCAP/RK.S., ASCAP/Stone Diamond, BMI/Lock A3 M IN LOVE (Duchess, ASCAP/Black Lion, ASCAP/)C, 23 (T'S JUST) THE WAY THAT YOU LOVE ME (Oiiver 2
9 ADDICTED TO YOU (Ensign, BMI/Willesden, Series ||, BMI) CPP PRS) Leiber, ASCAPVirgin, ASCAP)
BMI/Trycep, BMY) CPP § HUSBAND (Troutman's, BMI/Saja, BMI) 71 M NOT GOING OUT LIKE THAT (Protoons, 38 LET|ME(BE)YOURHEROCrabbittIBMI/SEN 47 SHOWDOWN (Super Blue, BMI)
93 AFTER THE PAIN (Miami Spice, ASCAP) 4 | BURN FOR YOU (ami Wave, ASCAP/Over The ASCAP/Rush Groove, ASCAP) Blackwood, BMI) 67 SINGLE GIRLS (SBK April, ASCAP/Dazzberry Jam,
53 AINT NO HALF-STEPPIN' (Cold Chil', ASCAP) Rainbow, ASCAP) 65 I'M THE ONE WHO LOVES YOU (Island, 8 LET'S DO IT AGAIN (Warner-Tamerlane, BMI) ASCAP/SBK Blackwood, BMI,Toyband, BMI)
8 ANOTHER PART OF ME (Mijac, BMI/Wamner- 24 ) CANT WAIT (Welbeck, ASCAP/Sputnik Adventure, BMI/Stanton’s Gold, BMI/April Joy, BMI/Golden 77 LETS GO (Willesden, BMI) 15 SLEEPLESS WEEKEND (Forgeorge, BMI/It's
Tameriane, BM) . ASCAP/SBK April, ASCAP) Nugget, BMI) 41 LET'S PLAY (FROM NOW ON) (All Aboard, BMI/OP, Mine/Gokden Lady West, BMi/Vicious Beat, BMI)
11 ANY LOVE (SBK April, ASCAP/Uncle Ronnie's, 38 | MISSED (Colgems-EMI, ASCAP/Deep Faith, ASCAP) 78 M YOUR PUSHER (Colgems-EMI, ASCAP/Rhyme BMD ) 43 SO FINE (Eye Of Madley, ASCAP/Carolyn Marie,
ASCAP/Sunset Burgundy, ASCAP/MCA, ASCAP) 88 | WISH U HEAVEN (Controversy, ASCAP) Syndicate, ASCAP/Warner-Tameriane, BMI) 81 LOVE (Colgems-EMI, ASCAP/Bedrum, ASCAP/Light ASCAP/Kescho, ASCAP/Darwall, BMI/It's Mine/Littie
95 ARE YOU READY FOR FREDDY? (Metaphor, BMI/Tin & Sound, ASCAP) Buzz, BMI)
Pan Apple, BMI/PolyGram Songs, BMI/New Line 72 A LOVE OF YOUR OWN (WB, ASCAP/Longdog, % SOLITAIRE (Ohio Street, BMI/PolyGram Songs,
Cinema, BMI) - ASCAP/Average, ASCAP) BMI/Chi-Bone, ASCAP/PolyGram Music)
52 BACK ON TRACK (Atways, BMI/Poppa Wille, BMI) 55 MAKE IT LAST FOREVER (WB, ASCAP/Zomba, 8 STAND AND DELIVER (LooSun, ASCAP)
6 THE BEST OF ME (Kiara's Tuff Music, BMI/Trixie Lou, ASCAP/E/A, ASCAP/Meith Sweat, 79 STATIC (Forceful, BMI/Witlesden, BMI)
BMI) ASCAP/Vintertainment, ASCAP/Donril, ASCAP) 91 STOP THE VIOLENCE (Zomba, ASCAP)
19 BORN NOT TO KNOW (Two Tutf-Enutf, BMI/PolyGram RADIO MOST ADDED e R — 31 STRICTLY BUSINESS (Beach Houss, ASCAP)
Songs, BMI) yman, A5L7 25 STUCK (Kear, BMI/Hip Trip, BM/Ceemac, BMI/Uno,
35 CALL THE LAW (Rediock, BMI/PolyGram Songs, BMI) PLATINUM/ BRONZE/ 60 MR.BACHELOR (Virgin, ASCAP/MCA, U c'Spear /Hip Trip, BMt/ /Uno,
61 CARS WITH THE BOOM (Musicworks, BMI/Henstone, GOLD SILVER  SECONDARY TOTAL  TOTAL ASCAP/Brampton, ASCAP) 59 SWEET, SWEET LOVE (Captain Z, ASCAP/Black Lion,
BMI) AD ADDS ADDS ADDS ON 28 MY EYES DON'T CRY (Jobete, ASCAP/Black Bull ASCAP/Vesta Seven, ASCAP/Almo, ASCAP) CPP
21 DANCE LITTLE SISTER (Virgin Songs, BMI/Young 15 REPORTERS 35 REPORTERS 52 REPORTERS 102 REPORTERS ASCAP) CPP » 54 TAKE YOUR TIME (No Pain No Gain, ASCAP/Honey-
Terence, BMI) CPP EVERYTHING | MISS AT HOME 16 MY GIRLY (MCA, ASCAP/Unicity, ASCAP/Barron, Look, ASCAP/Unicity, ASCAP)
5 DANCIN' WITH MYSELF (Mochrie, ASCAP/Bruce CHERRELLE TABU 6 11 18 35 82 Qf‘ﬁ;‘:/ R""{y"m ASCAP/Music. Corp. Of America, 30 TEAR DOWN THESE WALLS (Zomba, ASCAP)
Purse, ASCAP/Zomba, ASCAP) exascity, 83 TEASE ME (Virgin Songs, BMi/Morning Crew, BM1
M4 DIAL MY HEART (Kear, BM1/Mip Trip, BMI) CPP YOU MAKE ME WORK 3 MY HEART (Selessongs, ASCAP) WSS bl Ui )
100 DON'T BELIEVE THE HYPE (Def American, BMI) CAMEOQO ATLANTA ARTISTS 3 15 15 33 82 1 MY PREROGATIVE (Cat-Gene, BMI/Virgin Songs, BMI) 70 TELL ME IT'S NOT TOO LATE (Two Tuff-Enuff, BMI)
56 DONT MAKE PROMISES (Amirful, ASCAP/Grandma TUMBLIN' DOWN e 20 THANKS FOR MY CHILD (Forceful, BMI/Wilesden,
Rosalee, BMI) o ‘ ZIGGY MARLEY viRGIN 5 5 13 23 56 58 NICE 'N' SLOW (Zomba, ASCAP) BM)
7 DONT ROCK THE BOAT (Hip Trip, BMI/Jig-A-Watt 26 A NIGHTMARE ON MY STREET (Zomba, ASCAP) 45 THERE'S ONE BORN EVERY MINUTE (Zomba, ASCAP)
Jams, BMI) CPP 1 JUST WANNA STOP 3 NOTHING CAN COME BETWEEN US (Angel Music 63 TUMBLIN' DOWN (Ziggy, ASCAP/Colgems- EMI
13 DON WORRY. BE HAPPY (FROM “COCKTAIL") (Prob ANGELA BOFILL capioL 1 6 15 22 23 Ltd./Sitver Angel, ASCAP/Famous, ASCAP) CPP ASCAP) " g
Noblem, BMI) ' I WISH U HEAVEN 90 OFF ON YOUR m {GIRL) (Across 110th Street, 9 WATCHING YOU (Virgin, ASCAP/MCA,
g gytvmc lu: tl:n:lzsvs (me:a, B[MI/Easi;tson, BMI) PRINCE PAISLEY PARK 4 8 8 20 31 “ ASCAP/SBK “ﬁ&sca:)is e ASCAP/Brampton, ASCAP) CPP
RYTHING Al M me, ONCE, TWICE, , $ g
ASCAP/Avant Garde, ASCAP) el A LOVE SUPREME ASCAP/WB, ASCAP/RK.S., ASCAP/Jobete, ASCAP) ® :'Q(‘:’Ag)m (P Pasion, ASCAP e ek
6 GET HERE (Rutland Road, ASCAP/WB, ASCAP) WILL DOWNING rstanD 1 5 11 17 18 cep 2 THE WAY YOU LOVE ME (Kear, BMI/Hip Trip,
32 GIVE ME A CHANCE (Crystal Rose, BMI/Monteque, SWEET, SWEET LOVE 29 ONE MOMENT (N TIME (Albert Hammond, BMI/Green Skirt, BMI) CPP
BM) VESTA asm 3 5 8 16 63 ASCAP/lohn Bettis, ASCAP) 74 WONDERFUL (Stone City, ASCAP/National League,
&2 GIVIN' UP ON LOVE (SBK Blackwood, BMI/WB, sou 27 PARTY ON PLASTIC (Mash-A-Mug, BMI/Island, ASCAP)
ASCA TAIRE BMI/lrving, BMI/Catfishing Hit, BMI) CPP 48 YOU MAKE ME WORK (All Seeing Eve
12 GIVING YOU THE BEST THAT | GOT (All Baker's, COMMODORES roLyDor 2 4 10 16 43 17 RESCUE ME (SBK April, ASCAP/Across 110th Street, ASCAP/PotyGram, ASCAP) '
BMI/Alexscar, BMI/Eyedo;, AhSCAP) PP DIAL MY HEART “ :'sscl‘"';/"rg“:“"‘é g“(?m o0 92 YOUNG LOVE (Shaman Drum, BMI)
33 GONNA GET OVER YOU (Bush Burnin', ASCAP/La r, "
S ( THE BOYS moTtowN 2 6 7 15 77 &2 "ROUND AND 'ROUND (MERRY G0 'ROUND OF LOVE) 4 YOU'RE NOT MY KIND OF GIRL (Flyte Tyme, ASCAP)
6 GOODGROOVE (Protoons, ASCAP) SAY YOU WILL (Zomba, ASCAP/Donril, ASCAP/Cai-Gene, BMIVirgin
51 GOT A NEW LOVE (Vogue, BMI/Good Question, BMI) STARPOINT ELEKTRA 2 8 4 14 18 Songs, BMI) CPP .
;; m';m (M"(t;;:é m::/:s’&:/'wé“:gé:;) Radio Most Added is a weekly national compilation of the ten records most added to the playlists U ::W(I & YOUI :J:;MG (Triple Three, ASCAP/SBK
ELOVED Nes, b of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- .
14 (HE'S GOT) THE LOOK (Amirful, ASCAP/Torin, cally as changes are made, or is available by sending a self-addressed stamped envelope to: it iggip%‘mt L:nkécs:%%ﬂ:/s'&csﬂum
ASCAP/Mel-o-mel, ASCAP) Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. il e 2
36 HEY LOVER (Bush Burnin’, ASCAP) ASCAP/Haynestorm, ASCAP) CPP
37 HIDE AND SEEK (Love-ly-N-Divine, ASCAP) 87 SHOW ME (ONE MORE TIME) (Carver Viflage, BMI)
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‘N‘ The most important rap record of the year.
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ERIG B. & RAKIM
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from the soon-to-be platinum LP
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[e) . . . MARLEY MARL coLo ' 257B3/WARNER . (8.98) (CI IN CONTROL,
X ] 2 Compiled from a national sample of retail store G| 59 | 63| 3 COLD CHILLIN /WARNER BROS. (8.98) (CD) VOLUME 1
I - SE and one-stop sales reports. 51 | 5 | 48 | 6 | BUSY BEESTRONGCITY/UNI 2/MCA (8.98) (CD) RUNNING THANGS
b X ;
g g z gg LAAﬁ:LIi]r;UMBER/DISTRIBUTlNG AL (RN TITLE 52 54 50 30 BIZ MARKIE COLD CHILLIN' 25675/WARNER BROS. (8.98) (CD) GOIN' OFF
* % NO.1 & & 53 47 40 47 KOOL MOE DEE @ JIVE 1079/RCA (8:98) (CD) HOW YA LIKE ME NOW
! BILLY OCEAN A JIVE 8495/ARISTA (9.98) (CD TEAR DOWN THESE WALLS
()| 2 | 3 | 10 | FREDDIEJACKSON ® caprioL 48987 (9.98) (D) 1 weekatNo.One  DON'T LET LOVE SLIP AWAY L | & LG (o
2 1 1 14 BOBBY BROWN A MCA 42185 (8.98) (CD) DON'T BE CRUEL 55 45 49 15 MELBA MOORE CAPITOL 46944 (8.98) (CD) I'M IN LOVE
PUBLIC ENEMY ® 56 52 57 5 CHAPTER 8 CAPITOL 46947 (8.98) (CD) FOREVER
3 3 2 13 DEF JAM BFW 44303/COLUMBIA (CD) IT TAKES A NATION OF MILLIONS TO HOLD US BACK
(D 4 | & | 14 | NEWEDITION amca 22207 @98) (D) HEART BREAK 57 | 46 | 42 | 56 | MICHAEL JACKSON A°EPic OF 40600/EPA. (CD) EEl
5 [ 5 | 7 | 14 | e1GDADDY KANE coiocriu 25731 marner 8ros. 8.98) D) LONG LIVE THE KANE 58 | 48 | 45 | 21 | TYRONE DAVISFUTURE 1003 (8.9) EEASHINIEACK
(®)| 8 | 5 | 22 | ALB.SURE: A warnereroS. 25662 B.98) (cO) IN EFFECT MODE 70 | 89 | 3 | HOWARDHUNTSBERRYMCa 42217 896) (CO) pITLILOVE
7 7 8 43 KEITH SWEAT A VINTERTAINMENT 60763/ELEKTRA (8.98) (CD) MAKE {T LAST FOREVER 60 60 64 7 JOHNNIETAYIORIMACACOIZz0l(S 28) INCONTROL
8 | 9| 9 | 9 | SALTNPEPANEXTPLATEAU 1011 @98) cD) ASALT WITH A DEADLY PEPA 75 | 8 | 36 | STEVIE WONDER A MOTOWN 6248 (8.98) (D) ERIE A
9 6 6 | 18 | EPMD FRESHLPRE 82006/SLEEPING BAG (8.98) (CD) STRICTLY BUSINESS 62 | 50 [ 55 | 13 | DAVID SANBORN REPRISE 25715/WARNER BROS.(9.98) (CD) CLOSE-UP
12 1 14 GUY UPTOWN 42176/MCA (8.98) (CD) GUY 63 57 46 14 THE FAT BOYS @ TiN PAN APPLE 835 809/POLYGRAM (CD) COMING BACK HARD AGAIN
11 11 12 21 TEDDY PENDERGRASS @ ELEKTRA 60775 (9.98) (CD) JoyY 69 72 7 PATTI AUSTIN QWEST 25696/WARNER BROS. (8.98) (CD) THE REAL ME
D.J. JAZZY JEFF & THE FRESH PRINCE A? . . 65 | 66 | 60 6 ROY AYERS ICHIBAN 1028 (8.98) (CD) DRIVE
12 | 13 | 13 | 24 | e i091/RCA(8.98) €Dy HE'S THE D.J., I'M THE RAPPER
13 | 10 | 10 | 9 | ERICB.&RAKIM ®uni3/Mca 8.98) D) FOLLOW THE LEADER 74 | 61 | 7 | LEJUANLOVELUKE SKYYWALKER 104 (8.98) ISTILL FEEL GOOD
14 | 14 | 14 | 8 | JEFFREY OSBORNE aem 5205 8.98) (D) ONE LOVE-ONE DREAM 67 | 65 |{ 81 | 6 | THEOHIOPLAYERS TRACK RECORD 58810 (8.98) (D) BACK
5| 15 | 21 | 18 | BOBBY MCFERRIN & em 48059 (2.98) ©0) SIMPLE PLEASURES Llad] o || B | GG PRI C NG () M SECRANCD
TERENCE TRENT D'ARBY A . NEW 1 BOOTSY COLUMBIA FC 44107 (CD) WHAT'S BOOTSY DOIN'?
16 | 15 | 50 | J5 rombicsonts oy THE HARDLINE ACCORDING TO TERENCE TRENT D'ARBY >
@D| 17 | 18 | 20 | SADEAEPcOEasz10/EPA (@) STRONGER THAN PRIDE 70 | 62 | 53 | 69 | WHITNEY HOUSTON A°ARISTA 8405 (9.98) D) WHITNEY
18 | 18 16 14 LOOSE ENDS MCA 42196 (8.98) (CD) THE REAL CHUCKEEBOO @ 72 19 11 BY ALL MEANS ISLAND 90898/ATLANTIC (8.98) (CD) BY ALL MEANS
2 23 23 TONY! TONI! TONE! WING 835 549/POLYGRAM (CD) WHO? 72 63 | 69 6 FINESSE & SYNQUIS UPTOWN 42177/MCA (8.98) (CD) SOUL SISTERS
20 | 19 ] 19 | 14 | SHIRLEY MURDOCK ELEKTRA 60791 (9.98) (D) A WOMAN'S POINT OF VIEW 73 | 55 | 47 | 40 | PEBBLES A MCA 42094 (8.98) (CD) PEBBLES
@D| 23 | 20 | 12 | STETSASONIC Tommy BoY 1017 (8.98) (CD) IN FULL GEAR 79 | 82 4 FOUR TOPS ARISTA 8492 (8.98) (CD) INDESTRUCTIBLE
2 | 2 | 22 | 12 | J.J.FAD @ RUTHLESS 90959/ATLANTIC (8.98) (CD) SUPERSONIC~THE ALBUM (75| 83 | 79 | 5 | VARIOUS ARTISTS PANDISC 8801 (898) THE BASS THAT ATE MIAMI
23 2 25 21 JOHNNY KEMP COLUMBIA 40770 (CO) SECRETS OF FLYING 76 68 68 24 BOOGIE OOWN PRODUCTIONS JivE 1097/RCA (8.98) (CD) BY ALL MEANS NECESSARY
24 | 21 | 17 | 13 | RICK JAMES REPRISE 25659/ WARNER BROS. (8.98) (CD) WONDERFUL m|nje 6 RAHEEM a&m 5212 (8.98) (CD) THE VIGILANTE
@ 51 | — | 2 | 1CET sre 25765 warnEr BROS. (898) (©O) POWER 87 | 74 | 14 | TRACIE SPENCER cAPITOL 48186 (8.98) (CD) TRACIE SPENCER
%6 | 28 | 26 | 14 | NAJEE emioo096 9.98) (cD) DAY BY DAY 79 | 67 | 62 | 11 | DEREKB ProFILE 1266 (8.98) (D) BULLET FROM A GUN
@ 41 | 43 3 GEORGE BENSON WARNER BROS, 25705 (9.98) (CD) TWICE THE LOVE 8 | 713 | 17 10 | JAMES “D-TRAIN” WILLIAMS COLUMBIA BFC 40914 (CD) IN YOUR EYES
28 | 30 | 34 | 24 | TAYLORDAYNE @ aRiSTA 8529 (8.98) (CD) TELL IT TOMY HEART 91 {7 | 7 101 NORTH VALLEY VUE 90911/CAPITOL (8.98) (CD) 101 NORTH
2 25 24 46 GEORGE MICHAEL AS COLUMBIA OC 40867 (CD) FAITH 82 82 88 5 INFORMATION SOCIETY TOMMY BOY 25691/WARNER BROS. (8.98) (CD) INFORMATION SOCIETY
30 | 26 | 27 15 TROOP ATLANTIC 81851 (8.98) (CD) TROOP 83 76 | 73 7 STEVIE B LMR 5500 (8.98) (CD) PARTY YOUR BODY
@BD| 33 | 33 | 16 | VANESSAWILLIAMS wiNG 835 694/POLYGRAM (CD) THE RIGHT STUFF 84 | 77 | 70 | 24 | BETTY WRIGHT Ms.B 3301/VISION (8.98) (CD) MOTHER WIT
2 27| 281 2 %ﬂ%%:mﬁ%’:‘gg‘s{/’:fgggggﬂ(ggiw THE WORLD'S GREATEST ENTERTAINER 85 [ 8 | 75 | 7 WOMACK & WOMACK ISLAND 90915/ATLANTIC (8.98) (CD) CONSCIENCE
3 32 32 16 TRACY CHAPMAN A2ELEKTRA 60774 (9.98) (CD) TRACY CHAPMAN 86 64 56 11 SIEDAH GARRETT QWEST/REPRISE 25689/WARNER BROS. (8.98) (CD) KISS OF LIFE
@D 61 | — | 2 | ROBBASE &D.). E-ZROCK PROFILE 1267 (8.98) (CD) IT TAKES TWO 87 | 84 | 71 | 11 | GREGORY HINES EPiCOE 40671/EPA. (CD) GREGORY HINES
3529131 (| 2 2 LIVE CREW LUKE SKYYWALKER 101 (8.98) (CD) MOVE SOMETHIN' 99 | 95 5 L'TRIMM ATLANTIC 81925 (8.98) (CD) GRAB IT!
@ 58 59 3 KARYN WHITE WARNER BROS. 25637 (8.98) (CD) KARYN WHITE 89 | 81 84 49 ANGELA WINBUSH MERCURY 832 733/POLYGRAM (CD) SHARP
37 34 29 17 JAMES BROWN SCOTTI BROS. FZ 44241/E.PA. (CD) I'M REAL 90 80 58 8 SCHOOLLY D JIVE 1101/RCA (8.98) (CD) SMOKE SOME KILL
42 | 52 | 14 | SIRMIX-ALOT NASTY MIx 70123 (8.98) SWASS NEWD | 1 | ISAAC HAYES COLUMBIA FC 40941 (CD) LOVE ATTACK
39 | 40 | 48 | 7 | THE JUNGLE BROTHERS IDLERS 2704/WARLOCK (8.98) STRAIGHT OUT THE JUNGLE el N R IR e e A ——— DON'T BE AFRAID OF THE DARK
43 | 38 | 21 EVELYN “CHAMPAGNE" KING EMI 46968 (8.98) (CD} FLIRT NEW) 1 THE DAZZ BAND RCA 6928 (8.98) (CD) ROCK THE ROOM
41 | 37 | 37 | 25 | HOWARD HEWETT ELEKTRA 60779 (8.98) (CD) FOREVER AND EVER 94 [ 93 | 78 [ 15 | R.J’SLATEST ARRIVAL EMi 48090 (8.98) (CD) TRULY YOURS
22 | 3 | 36 | 15 | WHEMACEBAND FEATURING THE MCCAMPBELL BROTHERS THE MAC BAND 95 | 88 | 90 | 40 | CURTIS MAYFIELD CURTOM 2002/ICHIBAN (8.98) (CD) SUPER FLY
@] 29 | 66 | 4 | KARAARSTABSI3@98) €O TO CHANGE AND/OR MAKE A DIFFERENCE 5 = | 2 || R ONE MOMENT IN TIME-1988 SUMMER OLYMPICS
44 54 7 ASWAD MANGO 9810/ISLAND (8.98) (CD) DISTANT THUNDER 97 78 87 6 GARY TAYLOR VIRGIN 90902 (8.98) (CD) COMPASSION
45 39 41 10 N.W.A. AND THE POSSE MACOLA 1057 (8.98) N.W.A. 98 85 69 7 KOOL & THE GANG MERCURY 834 780/POLYGRAM (CD) EVERYTHING'S KOOL & THE GANG
46 31 30 11 PAULA ABDUL VIRGIN 90943 (8.98) (CD) FOREVER YOUR GIRL 9% 92 96 65 NATALIE COLE @ EMI ST 53051 (8.98) (CD) EVERLASTING
47 38 39 11 M.C. SHY D LUKE SKYYWALKER 1005 (8.98) (CD) COMIN' CORRECT IN'88 100 | 97 86 35 DIANNE REEVES BLUE NOTE 46906/EMI (8.98) (CD) DIANNE REEVES
48 | 35 | 35 | 20 | RUN-D.M.C.APROFILE 1265 (9.98) (CD) TOUGHER THAN LEATHER OAIbums with the greatest sales gains this week. (CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA)
. certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with each additional million indicated by a
NEW’ 1 READY FOR THE WORLD mC 42198 (8.98) (CD) RUFF ‘N’ READY numeral following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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by Jeff Levenson

T3

YOU SEE, 1 SENSED from the very start that
this was a special person,” Ray Charles says of Bet-
ty Carter. “In this business you meet all kinds of
people. Betty is one of those beautiful human be-
ings—and I'm not just saying this—who cares about
what she does, who believes in the music and lives
it.”

Charles has known for some time what a new gen-
eration of music fans is just now discovering: Carter
may be the world’s best jazz singer. Certainly, the
Detroit native is putting up career numbers this
year that most entertainers only dream about.

Her new Verve/PolyGram release, ‘““Look What I
Got,” entered the jazz charts in late July and rose
steadily to No. 1, where it is now enjoying top hon-
ors for the fifth week in a row. “Ray Charles And
Betty Carter,” the 1961 collaboration that was long
unavailable before its recent reissue by Dunhill,
has charted for five straight weeks. And ‘“The Car-
men McRae—Betty Carter Duets” on Great Ameri-
can Music Hall, a rare meeting of the celebrated
song stylists, flirted with the No. 15 position late
last month.

Carter, who got her start with Lionel Hampton’'s
band in 1948 and then suffered through too many
lean years, affirms Thelonious Monk’s oft-repeat-
ed (and paraphrased) missive to those with a cre-
ative bent. “Just do what you do,” the complete ge-
nius advised, “and sooner or later the public will
come around.”

Mention of the word ‘“‘genius’’ brings us back to
Charles, who may one day find himself presiding
over the nation from atop Mount Rushmore. In addi-
tion to his success with the Carter title, his “Genius
+ Soul = Jazz” (also recorded in the early '60s and
reissued by Dunhill) has been a Top Jazz charter for
seven weeks. Employing a cast of players from the
bands of Duke Ellington and Count Basie, the al-
bum features (mostly) instrumental tracks arranged
by Quincy Jones and Ralph Burns. Is Charles sur-
prised that after a quarter century this music con-
tinues to sell?

“I wouldn’t say I'm surprised,” he answers coyly.
“But I'm one of those old-fashioned guys who feels
that good is good.” Enough said.

THE REMAINING TITLE in Dunhill’s recent
Charles collection is a compilation of 20 “Greatest
Country & Western Hits” culled from the ground-
breaking sessions in the mid-’60s that found the irre-
pressible Charles cross-pollinating a seemingly dis-
parate genre with a seminal dose of soul. Among the
arrangers who worked on those sessions was Ger-
ald Wilson, the West Coast composer, band leader,
and chart man with legendary credentials dating
back to 1939 and his tenure with the Jimmie Lunce-
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large-group recording in more than 20 years. His
earlier triumph “Further Definitions,” which fea- | |(15)|ngwp| VARIOUS ARTISTS  weuLse 42122/MC4 (o)

tured fellow horn players Coleman Hawkins, Phil
Woods, and Charlie Rouse, was reissued last year
on Impulse! This project will be recorded for Music-
Masters . .. Welcome Taylor-Made, a new jazz line
from the classical label Arabesque that is designed
to serve the creative needs of noted pianist/educa-
tor Dr. Billy Taylor. “White Nights And Jazz In
Leningrad,”” the first of the line’s two releases
scheduled to hit the racks this month, documents
Taylor’s recent journey to Russia . . . Soviet jazz has
certainly survived the deep freeze. Mobile Fidelity,
which has a long-term licensing agreement with the
Russian label Melodiya, has issued “Jazz '84: High-
lights From The IXth Moscow Jazz Festival.”” There
are more releases to follow ... Reservoir has an-
nounced that all future titles will be available on
compact disk only. The company reissued tenorist
Ralph Moore’s “Round Trip’”’ on CD and plans to do
the same with guitarist Peter Leitch’s “Red Zone.”
Both CDs include bonus tracks. No other catalog
LPs will be offered in the new format ... The Na-
tional Endowment for the Arts has awarded nearly
$400,000 to 89 jazz fellows who are, in the founda-
tion’s opinion, “keepers of America’s musical soul.”
Special congratulations to Sue Mingus, the recipi-
ent of the single largest grant ($20,000), whose work
now includes preserving and documenting the pa-
pers of her late husband, bassist Charles Mingus.

RICK STRAUSS

Prodazz fusion guitarist Rick Strauss artfully blends
a variety of styles on his debut CD Jump Start.
From calypso to traditional to new age, Rick
Strauss' Jump Start showcases this new artist's
growing part in the new generation of jazz. Already
on the jazz chart!
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Mazelle’s ‘Useless’

THE GREATER REWARD: In a relatively light
week of powerhouse club releases, it’s a sheer
pleasure to have finally received “Useless” (Capi-
tol) from fave Kym Mazelle. We had been groo-
vin' to the original mix off the label’s sampler cas-
sette, for the better part of the summer but you'll
find that this absolutely deadly R&B/house track
will take you through the autumn. Mazelle’s dis-
tinctive vocal, with its Chaka/Loleatta-esque in-
flections, is a prize unto itself, and when accented
by one of the most infectious, rhythmic hooks of
the year, we're talking dance-floor bliss. Lifted
from the “London Towne House: Syncopate '88”
album and produced and written by Marshall Jef-
ferson, mixes have been provided by both Jeffer-
son and Robert Clivilles & David Cole. An abso-

current “Lovesexy” tour, and it was truly amaz-
ing. Besides the mind-boggling stage setup, the
band was quite hot. The ladies Cat, Sheila E., and
Bonnie almost stole the show, but Prince was in
rare form. Pulling from his large catalog, Prince
performed a few medleys, which were at times a
bit Vegas-like but were handled well overall. The
true highlights, however, were in the after<oncert
private performance held at New York’s famed
Roseland club, in which LaBelle joined Prince and
his band on stage for a smokin’ version of “Positiv-
ity,” while Bonnie tore the roof off with soulful
renditions of “Chain Of Fools,” “I’ll Take You
There,” and “Cold Sweat”; Prince soared through
a heartfelt version of “Just My Imagination”

Todd Terry is scheduled to drop a Black Riot (“A
Day In The Life”) album short-

your knees ... Also out in do-
mestic form is the much-talked-
about single from Ofra Haza,
titled “Im Nin’alu” (Sire). The

lute killer, and the ‘“After

Hours” dub will have you on

song’s stateside release finds it

sporting a new remix as well.
This time up, it's Mark Kamins
& Frank Inglese who manage
to take the original remix and give it even more of
a thoughtful street edge. Haza's Yemenite deliv-
ery over the contemporary down-tempo groove
used in such hits as “Pump Up The Volume” and
“Paid In Full” could very well become the rage.
Selection is lifted from the forthcoming album
“Shaday” ... Capitol is also pumping with new
mixes of a track that never really impressed us be-
fore. “Superfly Guy” from S-Express has been re-
remixed by Baby Ford (“Oochie Koochie”) and
Mark Moore & Mark McGuire to give it an acid
house flavor. These new interpretations give the
song a fresher feel; most notable is Ford’s “Visi-
tor” mix which pumps. Expect an album from the
outfit in January . .. Jellybean has just released a
two-record compilation called “Rock The House!”
(Chrysalis), which spans the producer’s career as a
solo artist. In the package are remixes of such hits
as “The Mexican,” “Sidewalk Talk,” “The Real
Thing,”and “Who Found Who.” Also included is
the new track “Coming Back For More,” featuring
Richard Darbyshire of Living In A Box.

I.I’L BEATS & PIECES: Producer Fred Zarr is
working with Tommy Page on a selection for the
film “Cookie,” directed by Susan Seidelman
(“Desperately Seeking Susan,” “Making Mr.
Right”); he’s scheduled to go back into the studio
to complete work on Debbie Gibson’s forthcoming
project . . . Sarah Dash is readying the release of a
new album for EMI Records (scheduled for this
month), which will feature a duet with an old
friend by the name of Patti LaBelle . . . Incidental-
ly, we had the extreme pleasure of catching his
royal badness Prince on the New York leg of his

Speed Of Lunt. New A&M artist Reimy has beéen
in the studio completing work on a debut album
scheduled for an early '89 release. Recently,
producer Stephen Broughton-Lunt (Brenda K.
Starr) produced a track for the project, titled
“Never Gonna Let You Go.” Shown, from left, are
Lunt and Reimy.

by Bill Coleman

ly ... Fred McFarlane and Tim
Gatling (formerly of Guy) are
doing production work for Tom-
my Boy act Force M.D.’s ...
Gail King is remixing ‘“Under-
cover” for RCA London-based
artist Glen Goldsmith . . . Keep
your ears open for the immi-
nent debut of The Pasedenas, a
new U.K. soul act that sounds fabulous. Like an-
other U.K. fave, Mica Paris, this group brings a
rootsy, genuine feel to its R&B material . . . After
last week’s column had been submitted, we real-
ized that we absentmindedly failed to mention that
the record companies share the blame for the man-
ufactured “housing” and homogenization of many
dance records with those who play them. Folks
have reported that many of today’s DJs are just as
Jaded about the music that they will or will not pro-
gram and aren’t as progressive in their music se-
lection as they could be. It’s a vicious circle.

BUSTIN’ LOOSE: One of our favorite rap re-
leases of the week has to be “We Could Get Used
To This” (First Priority/Atlantic), the new album
from Alliance. The best album so far to be re-
leased from the Brooklyn, N.Y.-based label, which
is the homestead of Audio Two and M.C. Lyte,
has the trio rapping and scratching to innovative
production ideas and has humor in its lyric presen-
tation, and precision in its musical approach. All
the cuts are dope, but our faves include: “Just An-
other Message,” “Fish Heads” (remember Barnes
& Barnes ?7?7), “Extensions,” “Down To Earth,”
“Ready Set,” and the brilliant ‘“Pure Skill,” which
takes the rhythmic base of Talking Heads’ “Once
In A Lifetime” and laces pieces of Raw Silk’s “Do
It To The Music” throughout . .. Warranting your
attention is the new import remix of Kid’N'Play’s
“Gittin’ Funky” (Cooltempo) as handled by Danny
D. Keeping the general feel for the song, this new
version moves along even more smoothly and can
only increase the duo’s already high profile within
the rap community ... On import as well is “The
Greatest Man Alive” (Citibeat/Beggars Banquet
{U.S.], 212-889-9110) from 3-D. The production and
delivery are right out of the Marley Marl bag of
tricks. Subtle hook and shuffle work well ...
“Bass” (Capitol) is an impressive debut from rap-
per King Tee. Well produced by D.J. Pooh, this
track churns a soulful technogroove, but it was
the def flip “Ko Rock Stuff” that grabbed our at-
tention. Not breaking down any doors for rap inno-
vation, but it does work . . . Also out: “Microphone
Fiend” (Uni/MCA) by Eric B. & Rakim; “Ex-
press” (Strong City, 212-519-6018) by Busy Bee;
“Cut That Zero” (Reality, 415-947-1622) by Doug
E. Fresh & The Get Fresh Crew; “Everybody On
The Floor” (Posse, 212-581-5398) by Slim & The
Secret Society; and “You Know What I'm Sayin’ ”
(To'e Ragg, 818782-1075) by Marla Mar & the
Good-n-Plenty Cru.

BEAT CRAZY: “You Make Me Work” (Atlanta
Artists/PolyGram) previews the new “Machismo”
album from pioneer funksters Cameo. The metal-
lic R&B groove plays it safe on this first release,
mirroring the hook and feel of “Word Up” ... Al
B. Sure! offers yet another fine single called “Res-
cue Me” (Warner Bros.,) from one of this year’s
best debut efforts. Ethereal, uptempo R&B num-
ber has been postproduced and mixed by Sure! and
Roey Shamir ... In the Sure! style is The Gyrlz
with their debut album “Love Me Or Leave Me”

is Anything But

They Connect. Atlantic recording artist Stacey Q
and Warner Bros. recording artist Rod Stewart
found time to smile for the camera. Both were in
the Big Apple recently on tour in support of their
respective album projects.

(Capitol). Teen trio shine on the title track, “You
Think You Know Me,” and “Jam Jam.” The slow
numbers are well worth the listen as well . .. Also
out: “Say You Will” (Elektra) by Starpoint; “Ro-
mance” (Motown) by Desiree Coleman, and “Con-
fess” (MCA) by Myleka Thompson.

BIG FUN: Former Prince protégé Apollonia de-
buts as a solo artist, minus the purple lingerie,
with “Since I Fell For You” (Warner Bros.). Co-
written with and produced by Ish, the single’s syn-
copated pop flavorings are enhanced in its postpro-
duction and mix by Steve Thompson & Michael
Barbiero . . . Former Soft Cell frontman Marc Al-
mond makes his label debut with “Tears Run
Rings” (Capitol), a light, hi-NRG-ish track in a
Communards vein. Postproduction and mix were
handled by Justin Strauss ... the Latin Rascals
have bounced back with a likable reinterpretation
of the classic “Don’t Let Me Be Misunderstood”
(Tin Pan Apple/PolyGram) ... “Better Late Than
Never” (Sutra, 212-779-1844) is the latest from the
Cover Girls, extended from the ‘“Coming To
America” soundtrack . .. Hazell Dean’s latest bid
for chart success, “Turn It Into Love” (Capitol), is
a pretty, midtempo, hi-NRG-styled track that
could click ... “Shut Up & Dance” (Mainframe,
213-969-9404), by Sugar Pop, is one of those catchy
technopop records that link the Minneapolis sound
with an L.A. attitude.

Also on the cover front is Lattanzi’s “I Was
Made For Lovin’ You” (Lable, 516-626-2774), a re-
make of the Kiss dance hit. A mild industrial dance
rock flavor is incorporated into the tasteful club
remix by Tommy Nappi . . . Delivering a Latin pop
track with an aggressive vocal treatment is Kar-
iya, with “Let Me Love You For Tonight” (Sleep-
ing Bag, 212-724-1440) ... Remixed by Marshall
Jefferson is ‘“Somebody Save Me” (Island), the lat-
est single from Los Angeles-based trio By All
Means. Male vocalist’s throaty lead lends itself
well to the R&B/house reworking . .. Also out are
“Show Me What To Do” (Atlantic) by Genuine
Parts,; “Don’t Blame It On That Girl” (Atlantic) by
Matt Bianco, “Never Again” (Next Plateau, 212-
541-7640) by Lori Michaels, “Rock Steady” (Next
Plateau) by Kelly Charles, “Forever” (Diva, 305
444-5083) by Debbie Jacobs-Rock, “Gotta Do”
(Sleeping Bag) by Dyan Buckalew, and “Don’t
Talk Dirty To Me” (Arista) by Jermaine Jackson.

POP MUZIK: Nick Heyward’s “You're My
World” (Reprise) marks the ex-Haircut 100 mem-
ber’s label debut. Delicious pop single was post-
produced and mixed by Francois Kevorkian and
given a grittier techno feel. The original album
version is of equal merit.
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Somebody

is going to
make a lot of
money
continuing

to sell
replacement
needles and
cartridges for
the 60,000,000
turntables

out there now
...and the
4,600,000
that will be
sold this year.

Why not you?

Pfanstiehl can show you how.
Write today.

Please send me details on your Replacement Needles
Program for Profit:

Name

Address

City State Zip
Your Phone Number ( )

Type of retail outlet

" Pfanstiehl

. 3300 Washington St., Waukegan, IL 60085

Tel: 1 (800) 323-9446
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Record Labels Get A Hand From Merchandisers
Stores Eager To Break New Artists

BY GEOFF MAYFIELD
SAN DIEGO Record companies,

continuing their efforts to break new
and developing artists, can look for
broad-based support from music re-
tailers.
A round-table discussion held dur-
‘ ing the National
NABM Assn. of Record-
“[PuHT Coronado brought
sesssssssssl home the fact that

ing Merchandisers
virtually all of the 28 retail firms rep-

Retailers Confer-
ence recently held
here at Hotel Del

"resented are committed to breaking

new talent at the store level, most of
them through organized, chainwide
campaigns.

Following a presentation by Steve
Bennett, VP of marketing for the
Durham, N.C.-based Record Bar, de-
tailing his chain’s ongoing “No Risk”
campaign—which promotes six to a
dozen acts per month with perma-
nent displays, prominent “No Risk”
points of purchase, and low sale pric-
ing—the other retailers in attendance
were invited to describe what they do
on behalf of new talent. Label and
distribution executives were delight-
ed to learn just how many webs have
taken up the cause.

“I really would like to compliment
the retailers for their efforts and
their awareness in what is really our
most important task,” said Henry
Droz, president of WEA. And Droz
was not the only appreciative suppli-
er here.

Many common ingredients are

found in the organized campaigns the
chains described: “Buy It, Try It”
guarantees, in-store-play cassettes,
fliers that include bios on the acts,
print or radio advertising support,
prime store position, permanent new-
artist displays, and lowest sale pric-
ing for featured products.

Still, each chain has developed its
own formula for these campaigns.
And some have spiced their promo-
tions with unique innovations:

e Like several chains, New York
superstore J&R Music World pro-
duces a sampler cassette of featured
artists to complement its Guaranteed
To Hit program. But the company—
which sells hardware in addition to
software, both in-store and through
its national mail-order catalog—goes
an extra step farther by giving away
a free copy of that tape with the pur-
chase of any home or portable cas-
sette player. Co-owner Rachelle
Friedman said the company includes
a mail-order form enabling consum-
ers to order any of the titles that are
represented on the tape.

o Pittsburgh-based National Rec-
ord Mart offers a cash reward of
$200 each to the three stores that
post the best sales and lowest returns
for the albums featured in its month-
ly Tomorrow’s Hits Today campaign.

® Peaches Entertainment, based in
Hialeah, Fla., ties in with a telephone
service that allows consumers, for a
charge of 25 cents per minute, to hear
10-second samples of new titles, said
VP David Jackowitz.

® The Minneapolis-based Musicland
Group; West Sacramento, Calif.-
based Tower Records; and Roslyn,

N.Y.-based Record World each use
their chain’s in-store magazines (Mu-
sic Express, Pulse, and The Street,
respectively) to promote their new-
artist programs.

e In addition to the multimedia Mu-
sic Sampler unit that Tower has sta-
tioned in several of its stores, senior
VP of records and video Stan Goman
said, the chain is getting ready to test
two other sampling vehicles. Other
Tower twists: A&M’s Robyn Hitch-
cock and Arista’s Stealin’ Horses
have each played at the chain’s Phila-
delphia store, and its Boston store
hosts a series of in-store perfor-
mances every Saturday at 6:30 p.m.

e Los Angeles-based Music Plus
hosts listening parties for managers
and other personnel, said president
Lou Fogelman. And, he said, labels
frequently have artists—Kenny Ran-
kin is one example—visit the chain’s
monthly manager meetings.

e Kemp Mill Records in Washing-
ton, D.C,, ties in with a local top 40
station for its Hitmaker series. VP
Howard Appelbaum says the chain
and the station’s music director work
together at selecting the appropriate
act, one already on the station’s play-
list. During each artist’s two-week
run, Kemp Mill supports the cam-
paign with a 24-spot buy, while the
station contributes 84 promotional
announcements.

In general, dealers said they have
seen marked results from their orga-
nized campaigns on behalf of devel-
oping talent. Most who provide no-
risk guarantees on featured titles re-
ported that returns on such offers

(Continued on page 62)

NARM

CAPSULES

VIEW FROM THE TOP: The accounts gathered at the
National Assn. of Recording Merchandisers Retailers
Conference, held Sept. 26-29 at Hotel Del Coronado near
San Diego, heard the perspective of a merchandiser who
is not a retailer: Frank Hennessey, president of leading
rackjobber Handleman Enterprises and this year’s
NARM president, who welcomed attendees at the start
of the conference. While commending the substance of
meetings like the one held there, he made reference to
what he felt were “obvious omissions” from the meet-
ing’s agenda: loss prevention, misuse of promotional
product (i.e. dealers who sell promo copies), and the ma-
nipulation of store reports to trades.

THAT’S WHAT FRIENDS ARE FOR: Upon being
named chairman of NARM's Manufacturing Committee,
Geffen Records VP of sales Eddie Gilreath took a lot of
good-natured ribbing from several of his WEA buddies—
particularly Kenny Hamlin, VP of sales for Elektra; and
Lou Dennis, senior VP of sales for Warner Bros. Dur-
ing the concluding business session, an informal petition
calling for his impeachment was quietly passed around
the room and signed—with a grin—by most of the suppli-
ers and retailers in the room. Gilreath is proud to say he
has prevailed over this political crisis—at least for now.

WHO’S THE BOSS: When retailers took turns discuss-
ing their companies’ efforts to break new artists, Tower
Records president Russ Solomon kept a straight face as
he quipped, “I don’t know what we’re doing. I'm in real
estate.” It was his glib way of deferring to senior VP of
records and video Stan Goman, and the deadpan com-
ment broke up the room with laughter.

SALUTE: Frank Hennessey presented a NARM Pioneer
Award to Hans Gout, who is retiring from Philips Du-

pont Optical. While at PolyGram, Gout was a prime mov-
er behind the introduction of the compact disk. A video fea-
turing such music industry heavyweights as Solomon,
WEA president Henry Droz, and Hennessey recalled
Gout's role in getting the product to the marketplace.

ECHOING last year’s Retailers Conference in San Fran-
cisco, 15 store managers joined the event for a pair of
small-group discussions with chiefs from the six major
music distributors. The goal: to close the gap between
ivory towers and the retail trenches. And, as happened
last year, the meetings received rave reviews from both
sides. John Burns, executive VP of MCA Distribution
and Manufacturing, said the issue of back announcing
on radio, which was part of the conference agenda (Bill-
board, Oct. 8), also came up in these meetings. Managers
complained of the frequent instances when customers
come to stores without adequate information to identify
the recordings they want to buy and resort to humming
or reciting lyrics.

THINKING SHRINK: Pam Cohen, executive director
of NARM and affiliated trade group the Video Software
Dealers Assn., reported that the NARM Loss Prevention
Committee has been busy. The task force has implement-
ed Shrink Link, an 800 number by which retailers can re-

* port hits by professional thieves. NARM has also re-

ceived permission from VSDA to utilize the talents of pi-
racy investigator Jim Murphy to keep track of Shrink
Link reports, and it appears likely that when the boards
of both trade groups meet soon in Florida, the Loss Pre-
vention Committee will become a joint committee of both
associations. .
In the meantime, the committee has already assembled
a video on shoplifting, which stars Mike McCaffery, se-
curity expert and former thief, who heads the Los Ange-
les consulting firm It Takes A Thief and is a frequent
speaker at NARM and VSDA conventions. Attendees
(Continued on page 62)
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New Logo For Hardcore Only

~ BY BRUCE HARING

HELATIVITY RECORDS has
announced the creation of In Ef-
fect Records, a street-oriented la-
bel with an emphasis on hardcore
product. The new label is designed
to provide an outlet for the boom
in hardcore musie from New York,
but it is open to anything with “the
hardcore attitude,” according to
label manager Alan Becker.

“If you had to liken In Effect to
something, we're taking the ap-
proach of Def Jam, where you
could put out an L.L. Cool J and
Slayer on the same label and have
it make sense,” he says.

The first In Effect release will
be ‘““Agnostic Front—Live At
CBGB,” recorded in August at the
club. The album contains material
from all three of the band’s Com-
bat releases as well as songs from
the long-deleted “United Blood’ 7-
incher. In Effect expects to issue
five or six records in its first year.

SEEDS AND SPROUTS: New
York’s acclaimed They Might Be
Giants has released its second al-
bum, ‘““Lincoln,” on Hoboken,
N.J.’s Bar/None Records, distrib-
uted through Restless/Enigma.
The band’s first EP sold 30,000
copies in the U.S. Allegedly the
band was going to call the EP
“Lincoln Calling,”” ‘“‘but that
seemed too obvious,” says John
Linnell, the one without the glass-
es. Contact Bar/None Records at
P.O. Box 1704, Hoboken, N.J.
07030; 212-995-0650 . . . Reggae

connection Ras Records of Wash-
ington, D.C., is trying to organize

a benefit for Jamaicans devastated
by Hurricane Gilbert. New York’s
Felt Forum has been mentioned as
The release of

the likely site . ..

Pussy Galore’s new six-song EP,
“Sugarshit Sharp,” by New York's
Caroline Records has been de-
layed because of legal problems
with the cover artwork, which
seems to resemble the Rolling
Stones’ famous tongue logo

Canada’s Annihilator has signed
with New York’s Roadracer Rec-
ords. The band is a cult favorite in
the underground tape-trading net-
work. A debut album is expected
sometime around February . ..
Shanachie recording act Messen-
jah, a Canadian reggae group, has
hit the U.S. with its debut album,
“Cool Operator,” and an extensive
coast-to-coast tour. The group has
aJuno award and an appearance in
the Tom Cruise film “Cocktail”’ to
its credit . . . Private Music has re-
leased its first jazz/fusion album,
Michael Colina’s “Shadow Of Ur-
bano.” Colina, a well-known jazz
producer who has worked with Da-
vid Sanborn, steps out from be-
hind the boards for the album,
which features guest shots from
tenor saxist Michael Brecker, gui-
tarist Nicky Moroch, percussion-
ist Rick Galway, Sanborn, and the

COMPACT DISCS & ACCESSORIES

LOW PRICES-WEEKLY SPECIALS ON CD'S!

NEW LARGER INVENTORY

COMPUTERIZED ORDER PROCESSING

SAME DAY SHIPMENT
IMMEDIATE ACCESS TO YOUR
PERSONAL SALES REP

CALL TODAY. .. WE WANT TO SERVE YOU!

@][}5@ \

oA AR
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I- 800 256-3472 « IN CT1203-452-0203  FAX 203-452-1843

A R\

ALL DISC TRADING
41 MONROE TURNPIKE, TRUMBULL, CT 06611

Tower Of Power horn players .

Immigration hassles have been

cleared for New Zealand’s the
Chills. The Homestead recording
artists begin a 16-date U.S. tour
this month. New drummer David
Stevenson is aboard, replacing
longtime member Caroline Esther

. New York’s Sonic Youth is set
to release “Daydream Nation,” a
double album on Blast First Re-
cords with Enigma/Capitol distri-
bution. A tour will start late this
month . . . JFL Distributors of Mi-
ami has named Madronna Bailey
promotions director. She takes
over from Nicky Purvis, now with
Virgin Records. Bailey can be
reached at 305-635-5033.

IN THE MAIL: Trip Shake-
speare’s ‘“Are You Shakespear-
ienced?”” on Trip Shakespeare Re-
cords is the first album in two
years from the Minneapolis -based
band. Contact Good Music Man-
agement, 612-338-3867 . .. The
Tom Talbert Septet’s “Things As
They Are’’ is CD jazz on Sea
Breeze, P.O. Box 690, Bryn Mawr,
Calif. 92318 ... Shot Black And
White’s “Understand’’ is reggae
and more from a tight New York
band; it’s available on Ceonflict
Records, No. 3D, 417 W. 120th St.,
New York, N.Y. 10027 ... “Run-
ning Away”’ is a five-song EP from
south Florida’s E-B-Dah on Pisces
Records, P.O. Box 1374, Miami,
Fla. 33165 ... Souled American
releases ‘‘Fe,” a hybrid of roots
styles, on Rough Trade, Suite 536,
611 Broadway, New York, N.Y.
10012 . .. Volume 4 of Rhino Rec-
ord’s classic “Frat Rock” hits the
market. It features beer-soaked
classics by Mitch Ryder, Wilson
Pickett, and Gary U.S. Bonds;
check it out through Rhino Re-
cords, 2225 Colorado Ave., Santa
Monica, Calif. 30404.

?

Porn picketers tackle
a video store in
New Jersey, drawing
more new customers
than ads could buy

. see page 52

ORIGINAL CD JEWEL BOX AND

3-INCH CD SINGLE ADAPTOR

Besides the standard CD Jewel Box, we offer you 2-piece CD Box and

3-inch CD single adaptor:

VIVA MAGNETICS LIMITED
16th FL. E on Fty Bidg.. 14 Wong Chuk Hang Road. Hong Kong.
Tel: 5-530285 Telex: 83234 VIVA HX FAX: 852-5-8731041

B Licence of CD Jewel Box manufacturing according
to Polygram specification. Accurate dimension
for CD automatic packaging machine.

B Available in 2-piece CD, Single Box and
Multipack case (for 2 CDs, 3 CDs, 4 CDs)

B 3-inch CD single adaptor for 3-inch CD single

B Competitive Price with prompt delivery.
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RETAIL
TRACK

by Earl Paige

EROL’S COMBO?: Maybe not just yet, but the 167-
store video specialty web now operating in nine states is
talking of testing CDs in its new concept store in the Po-
tomac Mills Mall in Dale City, Va. The unit will be a sell-
through along the lines of Suncoast Pictures, the sales
stores Musicland had been opening in malls.

INNER—CITY INTEREST: Los Angeles Mayor Tom
Bradley is saying the Baldwin Hills Crenshaw Center
will be the first major enclosed mall to open in a predom-
inantly black urban community when the 100-unit,
768,000-square-foot complex bows Nov. 4. Assistant
project manager Leo Ray of Manhattan Beach, Calif -
based development firm Alexander Haagen says, ‘“We
definitely want a record store.” He adds that negotia-
tions are under way with a couple of chains. Baldwin
Hills’ rates of $28-$36 per square foot are higher than
those of the Fox Hills Mall ($15-$20) and closer to the
newer Galleria at South Bay ($25-335). Baldwin Hills
Crenshaw Center, which opened in 1948, represents a
$120 million overhaul of the country’s first multidepart-
ment-store center. Ray says there were no record shops
among the 98 original tenants being displaced.

RAPPIN’ HAPPENIN’: Considering the emotional ap-
peal of rap, how many chains in large urban areas would
consider a rap contest promotion? Qut in California,
Wherehouse, in association with KDAY-AM Los Ange-
les, attracted 620 mail-in entries and had 23 finalists
compete in a parking lot behind the Baldwin Hills store
on a Saturday afternoon. It was the web’s first shot at a

rap event. “Part of the requirements was that contes-
tants send in a handwritten lyric sheet—we wanted no
explicit language or anything suggesting violence,”
says L.a Donna Jones, store director. A force of 40 secu-
rity personnel dressed in regular street clothes was em-
ployed with “absolutely nothing untoward occurring,”
says Jones. Although sales at a prominently positioned
booth were slight, Jones says, “what especially pleased
me was the way something like this supports the com-
munity and a popular form of music.” She notes that
many parents attended. “I was glad people could hear
rap without profanity. Even the judges have profanity
on their albums.”

Perhaps the toughest term heard during the entire
three-hour event surfaced right at the start, when
KDAY personality and MC Greg Mack said criteria for
judging included “originality and kick-ass rappin’.”
Many acts, Jones agrees, used little choreography and
did nothing more than prance up and down the stage (a
flatbed truck and part of Amnesia Mobile Music’s tech-
nical support). Some acts, such as Sinister Sounz,
sought to enliven an often listless and constantly chang-
ing audience of 200-300 by asking for a show of hands.
One act, Mix Master Hud, had two members feigning
pregnancy to dramatize that teen problem. Long
hours sereening tapes and sometimes frantic periods of
backstage preparation paid off in a smoothly run event
for Violet Brown, black music buyer, and Barry
Choice, manager of promotions, as well as “a whole
bunch of headquarters people. Whatever we asked for
we got,” says Jones. Barbara LaBar, VP of store opera-
tions, represented the brass at the event.

Judges were Mack, Easy E, Ice-T, Bobby Jimmy,
Young MC, MC Hammer, and Ra Heem. Winners were
Rappin Stine, Lil Stine, Sean & Xavie Thomas, M.C.
Darrell Gunn and DJ Tron, and Sinister Sounz.

TOWER’S TEAM: Qut on Long Island in Carle Place,
N.Y,, another Tower Records/Tower Video has opened
with a whole regiment of traveling staffers pitching in.

(Continued on page 56)
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SPOTLIGHT ISSUE

IN THIS SECTION
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SOUND SHOP CAPSULES

AD DEADLINE

THE Nov 12 e Overview '88 Oct 18
WORLD ® Retail
OF ® Radio
CLASSICAL e Video
MUSIC ® Show Music
THE Nov 12 e AVC Overview Oct 18
avc: e Original Video
SPECIAL ® Programming
INTEREST e Product
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MUSIC ® Videoclips
VIDEO e [ abels
® Hollywood Track
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101ST ® Management Q&As
ANNIVERSARY e Labels
EDITION ® |[nternational
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WHY THEY ARE SPECIAL:

o CLASSICAL MUSIC'S great catalog wealth has proven ideally
suited for leading the CD revolution, the new thrust into CD
video, and wherever software-expanding technology may ven-
ture next. Classical's resiliency and energy for innovation pro-
pel it onward with renewed commitment from labels and tal-
ent; new labels are springing up from unusual places to take
advantage of the CD surge.

SPECIAL INTEREST VIDEO has emerged as a prime program-
ming vehicle, unique sales opportunity, and an artform of in-
creasing significance. There's a vast array of programming
available in the non-theatrical arena, and while there seems to
be an audience for almost every idea, what consumers and re-
tailers want is the key to new growth. The American Video Con-
ference, Nov. 9-11 in Los Angeles, covers the field with panels
of experts, special awards—and a higher visibility for original
programming than ever before.

e MUSIC VIDEO surveys the near- and long-term future for the
marriage of music and video. Behind the scenes, behind the
onrush of rock videos and outlets playing them, is an industry
trying to cope with constant changes, changes that are putting
creative pressure on the barriers of breakthrough while
threatening the underpinnings of a business ever in transition.

o CBS’' 101ST ANNIVERSARY edition takes a look at the “‘grand-
daddy” of record companies, its historic parallels to the begin-
nings of recorded music, its rise to a lofty position of domi-
nance in the industry—and forward to new frontiers. Sony is
CBS’ new partner in the future, and this issue takes a global
view of CBS’ evolution into a multi-media entertainment giant.

e COMING ATTRACTIONS: FRANCE, SCANDINAVIA, JOE WIL-
LIAMS 70TH BIRTHDAY SALUTE, RAP MUSIC WRAPUP.

FOR AD DETAILS CONTACT YOUR BILLBOARD SALES
REPRESENTATIVE or CALL ANY BILLBOARD OFFICE WORLDWIDE.

NEW YORK: Gene Smith, Ron Willman, Norm Berkowitz,

Ken Karp, Michael S. Bernstein, Jim Beloff. (212) 764-7300 or
(212) 536-5004.

LOS ANGELES: Christine Matuchek, Arty Simon, Anne Rehman,
Marv Fisher, Emily Vaughn. (213) 273-7040.

NASHVILLE: Lynda Emon, Carole Edwards. (615) 321-4290.
LONDON: Tony Evans 439-9411.
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THE BIG BLOW: Hurricane Gilbert
made sure that this was the most un-
usual music-business convention in
history by striking Grand Cayman Is-
land Sept. 13, as the Central South/
Sound Shop confab was being
launched. As Gilbert bore down on
Grand Cayman after killing more
than 30 during its sweep through Ja-
maica, 103 of the 250 convention at-
tendees managed to flee the island
before all flights were canceled.

WEATHER REPORT: Those arriv-
ing at the Treasure Island Resort on
Sunday, Sept. 11, were greeted by a
letter from the hotel manager outlin-
ing evacuation plans. It concluded:
“In order for Hurricane Gilbert to in-
fluence the Cayman Islands, he will
have to travel in a straight line for
the next 36 hours and arrive to us at
approximately 7 Tuesday morning;
however, I have yet to see a hurri-
cane travel in a straight line.” Actual-
ly, Gilbert traveled in an extremely
straight line, and Caymanian officials
feared the entire island would be en-
gulfed by hurricane-spawned tidal
waves. Seas were expected to be 10-
15 feet higher, topped by 10-12-foot
waves. On an island with an average
height of 10 feet above sea level, this
would have spelled disaster. In what
was described as an “act of God,” the
hurricane developed an egg-shaped
eye—almost double normal size—
less than an hour before hitting the
Caymans, and the unusual effect
veered the eye of Gilbert 1520 miles
south, avoiding a direct hit and spar-
ing the island from major tragedy.

SWAN SONG: There's a song for all
seasons and all occasions, as the
Sound Shop evacuees discovered
while fleeing the hotel for inland hur-
ricane shelters. A busload of the re-
tail-chain and record-label executives

ALBUM
RELEASES

burst into an impromptu version of
the No. 1 Billboard pop hit of the
week—Bobby McFerrin's “Don’t
Worry, Be Happy.”

SWAN SONG, PART TWO: Radio
Cayman—the last link with humanity
as Gilbert slammed across Cayman,
killing phones, water, and electric-

JOUND JHOP

ity—somehow stayed on the air until
shortly after 6 a.m., when part of its
roof was lifted by the storm. The sta-
tion played Charlie Pride’s “Did You
Think To Pray,” then abruptly went
off the air after spinning the equally
appropriate Pride version of “I'll Fly
Away.”

TOP THIS ONE, HUTCH: Refer-
ring to Randy Davidson, head of the
Sound Shop chain, and Hutch Car-
lock, of the rival Nashville Tenn.-
based Music City Record Distribu-
tors, one label executive challenged,
“Let Hutch try to top this one.”

cONGRATULATIONS TO Randy
and the Treasure Island Resort staff:
This would never happen in the Baha-
mas, or even Key West, Fla., but only
seven hours after the hurricane
passed, the Treasure Island Resort
had restored electricity. Water re-
sumed the next morning, and by noon
on the day after Gilbert, international
phone service was back up on satel-
lite. Crews had cleaned up debris by
Thursday, and it was paradise re-
gained for those who stayed to enjoy
the return of sunshine for the rest of
the week. Damage to the hotel: Sec-
tions of the roof were ripped off, the
rooftop satellite dish was destroyed,
a huge window in the restaurant was
blown out, and drainpipes, insulation,
and other debris were scattered in

Gilbert’s wake.

MORE STORES: Davidson plans to
open two more Sound Shop stores by
the end of the year and next year will
expand by an additional eight stores.
They will be located in what he terms
the “Glorified Southeast,” where the
other 63 Sound Shop outlets are locat-
ed: from east Texas to southern Indi-
ana, the Carolinas, Georgia, Florida,
Louisiana, Mississippi, Tennessee,
and Kentucky.

THE SOUND SHOP SOUND: A
surprising but refreshing show was
staged Sept. 14 for the Central
South/Sound Shop troops following
the Canyon concert. Some of them
formed a group to perform a rousing
concert for their fellow company
friends. The show turned out to be
one of the entertainment highlights
of the abbreviated confab. Drawing
particular praise were the soul-laced
vocals of Derrick Howard, manager
of the Nacogdoches, Texas, Sound
Shop. (OK, Derrick, we’ll tell the

(Continued on page 62)

DIVIDER CARDS

ALL SIZES AVAILABLE

CHECK OUR PRICES!

Direct from Manufacturer

Call

(201) 470-8000
(212) 244-4060
1-800-631-7061 Outside N.J

Or Write

PRIMEX PLASTICS CORPORATION
65 River Drive, Garfield N.J. 07026

Special Volume Rates

The following configuration ab-
breviations are used: LP—al-
bum; EP—extended play; CA—
cassette; NA—price not avail-
able. Multiple records and/or
tapes in a set appear within pa-
rentheses following the manu-
Sacturer number. a=Simulta-
neous release on CD.

POP/ROCK

CAMEO
Machismo

& LP Atlanta Artists 836 002-1/NA
CD 836 002-4/
COMMODORES

Rock Solid

& LP Polydor 835 369-1/NA
CA 835 369-4/NA

TIM FINN

Tim Finn

& LP Capitol C1-48735/NA
CA C4-48735/NA

JUDY GARLAND

A Star Is Born

& CD Columbia CK-44389/NA
CA JST-44389/NA

DARLA LEEDS & THE FRENCH
QUARTER

Emotional Blackmail

EP Middle Class DRL 1960/NA

(Continued on page 62)
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America's Largest
CD Distributor

Guaranteed Overnite Delivery

Anywhere In The U.S. At No
Extra Charge To You!

-SERVICE- 100% computerized inventory. The order
you place is the order you get. No disappointments!!
-PRICE- Low everyday prices, incredible weekly sales!
*FILL- Best fill in the industry!

CALL NOW FOR A FREE CATALOG __

Mew York
(242) 547-3737

Connecticut
(203) 798-65%0

Toll Free
(800) 826-0079

DEALERS OMLY

Los Angelas
(213) 388-9834

FAX
{203) 798-8852
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A Stormy Gonvention

GRAND CAYMAN It was a convention that no attendee will ever for-
get. One uninvited guest crashed the Central South/Sound Shop conven-
tion party with gusto. Hurricane Gilbert, the storm of the century, blew
through the Caymans Sept. 13 with ferocious velocity as Caymanians
and conventioneers alike huddled in shelters. Still, the Treasure Island
Resort held firm, suffering only moderate damage, and the show went on
the next day. Here are some pictorial highlights of one of the most un-
usual conventions in music business history. (Photos: Gerry Wood)

Paradise regained: Mark Maynard, director of sales for MCA/Nashvillle, and his
wife, Lacie, enjoy the sunshine only two days after Gilbert lashed the Caymans.
Note the boarded-up window at the restaurant in the background.

Billboard.

Billboard’'s Nashville general manager, Gerry Wood (back to camera—for a
change), swaps survival stories with members. of 16th Avenue Records’ the
Canyon band. From left are Steve Cooper, Keach Rainwater, J. Eliis Brown,
Johnny Boatright, and Randy Rigney Russell.

“We're all survivors,” Randy
Davidson, left photo, tells his storm-
battered troops, reconvening the day
after Hurricane Gilbert visited the
island. “We’ve proven we can survive
a lot of things—more than any other
record chain in the world that I’'m
personally aware of.” Said consuitant/
motivational speaker Joyce Weiss,
above, during her three-hour
workshop: “it's amazing what one can
accomplish when one doesn’t know
what one can’t do.”

Relaxing by the pocl—at a time when Gilbert was only a memory—are, from left,
Pam Oliver, sales rep for Warner Bros./Nashville; Lacie Maynard, wife of MCA/
Nashvilie director of sales Mark Maynard; and Melanie Smith of Central
South/Sound Shops.

Ambico Unveils
One-Gun Powerlite

Ambico’s new -One-Gun Power-
lite (model V-0850) combines a re-
chargeable NiCd with a high-en-
ergy video light. The company
says its gun provides longer-last-
ing light, recharges more quick-
ly, and costs less than competing
brands. The One-Gun Powerlite,
with recharger included, can be
recharged up to 1,000 times and
mounts easily on any camcorder.
Battery replacement packs
(mode V-0853) are also available.

More information is available
from Ambico Inc., 50 Maple St.,
Norwood, N.J. 07648; 201-767-
4100.
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Company’s Video Guarantee Takes An Encore

Vidmark Rents Or Your Money Back

LOS ANGELES Vidmark Enter-
tainment is trying an encore of its
money-back rental guarantee.
With the December release of
“Vanishing Act,” the company is
betting that dealers will watch the
title rent at least 15 times during
its first 30 days on the shelves. If
not, Vidmark promises to refund
50% of the purchase price with no
limit on the number of copies re-
turned and no questions asked.
The company says the same strate-

gy was used successfully to mar-
ket Vidmark’s recent release of
“Lethal Obsession.”

‘““Basically, we want to show
that we’re behind this title,” says
Gina Draklich, marketing manag-
er for Vidmark. “We did very well
with the guarantee when we of-
fered it on ‘Lethal Obsession.” I'm
sure it helped the unit volume.”

With essentially the same pro-
gram, VP of marketing and sales
Sam Pirnazar says, the company

Fries Pushing New Kid Vid
In Its Ist Big Gross-Promo

LOS ANGELES Fries Home Vid-
eo and Ralston Purina have imple-
mented the first phase of a multi-
million-dollar cross-promotion.

Fries, an independent video sup-
plier, calls the promotion a “‘major
first’”’ for the company. It esti-
mates that the promotion will wind
up placing its home video products
in front of more than 40 million
consumers.

The first element of the two-part
campaign, kicked off this month,
dovetails with the debut of the na-
tionally syndicated TV series
“Denver, The Last Dinosaur,”
which is produced and licensed by
World Events Inc., headquartered
in St. Louis, as is Ralston Purina.

A four-color freestanding insert
was to be placed in newspapers in
more than 100 U.S. markets,
claimed to represent a combined
circulation of more than 40 million.

The insert offers a $5 rebate
with proof of purchase of the 45-
minute cassette “Denver, The Last

Dinosaur,” which lists for $19.95.

The second phase of the promo-
tion will involve coupon placement
on more than 1 million packages of
Ralston Purina’s Dinersaurs
breakfast cereal. The coupon will
offer consumers an exclusive
shorter-length “Denver” program
available only through the offer.

Both the video and the television
series are expected to benefit from
extensive product licensing by
World.

“Denver,” according to Fries, is
one of seven programs in the Fries
Family Entertainment '88 lineup.
The other programs are ‘“Saber
Rider & The Star Sheriffs,” “Har-
lem Globetrotters: 6 Decades Of
Magic,”” ““Lamb Chop’s Sing-
Along, Play-Along,”” ‘‘Shari’s
Christmas Concert,” two Care
Bears adventures, and ‘“It’'s
Howdy Doody Time: A 40-Year
Celebration.” The latter tape has a
new list of $§14.95.

On The Good Ship Videocassette. CBS/Fox and McGraw Hill have inked
a deal to cross-promote a line of Shirley Temple videos and “*Child Star,” the
new autobiography by Shirley Temple Black. A four-color bookmark
promoting the video collection will be inserted into each copy of the book,
which is slated for release from McGraw Hill in November, and each of the
10 video titles will include a card calling attention to the book. Also, Black is
planning a 20-city tour to promote the book during the holiday season;
CBS/Fox, which markets the videos through its Playhouse divison for $19.95
each, expects the tour to boost sales of the videos as well. Pictured is a
scene from the 1938 movie “Little Miss Broadway” with Temple, right, and

Phytlis Brooks.

_

sold more than 25,000 units of ‘Le-
thal Obsession’ and had fewer
than 350 returns, a 2% rate.

“The market is very tough for
all but the most widely recognized
titles, so you want to do anything
you can to draw more attention to
your titles,” says Draklich. She
notes that the company is also
planning to send review copies of
the film to select retailers. “It’s a
good movie. We believe that when
retailers see it they will want to in-
clude it in their rental library.”

Vidmark also plans to spend
more than $100,000 on ads in dis-
tributor mailers and trade maga-
zines. Point-of-purchase material
will inciude a poster, a standee,
and a flier.

The suggested list on ‘“Vanish-
ing Act,” starring Margot Kidder,
Elliott Gould, and Mike Farrell, is
$89.95. The drama will be available
as of Dec. 12.

Lungr|
V-l-D-f
GF

Defensive Posture. Actor Lorenzo Lamas. star of CBS-TV’s “‘Falcon Crest,”
second from right, takes a break from signing autographs at the recent Focus
On Video show in Toronto to pose with the staff of General Video, a Canadian
distributor. Lamas appears in the new Congress Video instructional tape
“Lorenzo Lamas Self Defense Workout.” The video, currently available for a list
price of $14.95, is being distributed in Canada by General Video. Pictured with

Lamas, from left, are Brad Siemens, president; Lyn Siemens; and John Murphy,

VP.
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TOP MUSIC VIDEOCASSETTES.

z % Compiled from a national sample of retail store sales reports,
§ :‘,‘,, g 58 %g
%3 E3 ] TITLE Copyright Owner, Principal x2| 8 g;
il || 57 (S Manufacturer, Catalog Number Performers 220 2> | 35
* & NO.1 & &
1|1 | 11| DEFLEPPARD: HISTORIA gg‘;;’g‘;‘g; ot aEa A Def Leppard 1988 | LF | 2495
2 2 5 FAITH CBS Music Video Enterprises 5301 George Michael 1988 | SF | 1598
3| 4[4 | $19.9BHOMEVIDCLIFF'EMALLIA [ oiraRecords @ @ @ o Metallica 1987 | ¢ 1998
4 3 |0 Ay A CIAO ITALIA: LIVE FROM a::r?eicsgiiise Video 38141-3 Madonns 1988)] | C 2998
5| 8| 3| OUTOF THEBLUE Atlantic 55;;’;‘;50';“53_3 Debbie Gibson 1968 | SF | 1698
617 1|5 . NOTHING LIKE THE SUN Ao RO 04 Sting 1988 | SF | 1298
7 | 5 | 27| KICK-THE VIDEO FLICK e A o INXS 1988 | SF | 16.8
8 | 9 | 45 | SLIPPERY WHENWET A e e e Bon Jovi 1987 | LF | 1998
9 | 13 | 21 | ERIC CLAPTON AND FRIENDS sgg":’ox';‘fgl — Eric gglﬁ’r“‘;" 198 | ¢ |19.98
10 | 6 | 47 | AEROSMITH'S VIDEO SCRAPBOOK @ GBS Video Music Enterprices Aerosmith 1987 | D |19.98
1112 3 INTRODUCING THE HARDLINE LIVE! CBS Music Video Enterprises 49001 Terence Trent D'Arby | 1988 | C | 19.98
12 | NEWp | AEROSMITH'S 3X5 CBS Music Video Enterprises 5308 Aerosmith 1988 | SF | 1598
13| 14 | 15 | mMUMBO JUMBO e Robert Plant 1988 | SF | 1638
14 | REENTRY | ONE NIGHT OF RAPTURE @ L o Anita Baker 1987 | ¢ | 2495
15 | 17 | 3 | ShRLY SIMON:LIVE FROM MARTHA'S 56 video 0129 Carly Simon 988 | ¢ {199
16 | 10 | 7 | WHO'S BETTER, WHO'S BEST T e e The Who 1988 | LF 2495
17 | REENTRY | ELVIS ‘56 Elasis s iaee (I, Elvis Presley 1987 | D |1995
18 | RE-ENTRY PINK FLOYD AT POMPEN Vestron Musicvideo 1008 Pink Floyd 1986 | C [ 1995
19 | REENTRY | WHITESNAKE: THE TRILOGY A Geffen Home Video 38138 Whitesnake 1987 | SF | 1495
20 | 11 | 23 | THE CURE IN ORANGE ® ElewtraRecords 6107.3 The Cure 1987 | ¢ |24

@ RIAA gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2 million for nontheatrical made-
tor-home-video product; 25,000 or $1 million for music video product). & RIAA platinum certification for theatrical films, sales of 150,000 units or suggested
list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of $2 million for music video

product). Titles certified prior to Oct. 1, 1985, were certitied under ditferent criteria.) SF short-form. LF long-form. C concert. D documentary.
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VIDEO
REVIEWS

This column offers a critical look
at recent nontheatrical video re-
leases. Suppliers interested in
seeing their cassettes reviewed in
this column should send VHS
cassettes to Al Stewart, Bill-
board, 1515 Broadway, New York,
N.Y. 10036. Please include the
running time and suggested re-
tail price.

“Giants Forever: History Of The
New York Giants,” Fox Hills Vid-
eo, 45 minutes, $19.95.

Real Giants fans—the poor
slobs who trudged to New Haven
and gave new meaning to the
words ‘“hope against hope”—will
find very little meat in this high-
gloss, NFL Films-style treatment.

The depressed '60s and "70s, as
important in Giants history as the
championship ’50s and '80s, are
given short shrift. Proud tradition
(read: winning) is only part of the
story of the Giants. Much of this
happy-talk footage, in fact, is al-
ready available in “Giants Among
Men,” the exultant Super Bowl
XXI video.

For this lifelong fan, there were
a few distinct pleasures: watching
Homer Jones once again cavort in
the open field and Alex Webster
run to daylight, and learning that
Jim Thorpe was once a Giant. Still,
there aren’t nearly enough memo-
ries for the money. MARK MEHLER

“The Complete Workout With
Denise Austin,” Parade Video, 60
minutes, $29.95.

The compact Denise Austin is
the dynamic host of ESPN’s “Get-
ting Fit With Denise Austin” and
the video star of a series of other
exercise tapes. In this, her fifth ef-
fort for Parade, Austin leads a
group of three women and two
men through a low-impact aerobic
and floor-exercise routine that,
like the title says, provides a com-
plete body workout by giving
equal attention to all muscle
groups. Though the routine is chal-
lenging, it isn’t complicated, and
with her sunny smile and throaty,
baby-doll voice, Austin provides
ample motivation without resort-
ing to the incessant chatter of
some other aerobics instructors.
Austin stops briefly for pulse
checks and to demonstrate proper
execution of exercises, using her
students as models. While the
price may be a bit high for a mar-
ket already clogged with workout
tapes, this is a strong entry that
should move well. J.C. McADAMS

“Tough Stuff Workout,” J2 Com-
munications, 45 minutes, $19.95.

Actress Tracy Scoggins, who
starred in the former ABC-TV
show “The Colbys,” dresses in
camouflage gear for this tape, in
which she challenges four top ath-
letes to complete a heavy-duty
workout regimen developed by the
Russians. The athletes are big
time: They include Marcus Allen of
the National Football League’s
Los Angeles Raiders and former
boxing champ Carlos Palomino. As
an instructor Scoggins is thor-
ough, but her enthusiasm often

seems less than real, proving that
a television star is not always qual-
ified to be a workout instructor.
Her pretty face and the five
well-toned bodies are convincing
and encourage completion of the
routine; however, Scoggin’s mono-
tone delivery weakens the effect.
The music drives home a funky
and motivational beat at the outset
but slides progressively downbhill
to the point where it has no connec-
tion to the exercise moves. Though
a tough routine is projected, the
program’s impact is undermined
by its lack of depth. DEBBIE HOLLEY

“Lilias! Alive With Yoga, Volume
2,” Nityananda Institute, 60 min-
utes, $39.95.

Lilias Folan is a 51-year-old
hatha-yoga instructor who has
hosted her own show on PBS for
many years. In this intermediate-
level program, she teaches some of
the more advanced postures of this
ancient Eastern practice and de-
scribes their philosophical mean-
ing and their benefits to the body.
The postures are excellent for im-
proving circulation and stretching
various muscles and ligaments.
The setting is peaceful, with
peach-colored walls, potted plants,
and an oriental rug. Though Folan
obviously knows her stuff, her
bright blue-and-white, diagonally
striped leotard is a major visual
distraction and is the only detrac-
tor in this well-paced, soothing
program. Jcm.

“Meryl Streep Reads The Tailor
Of Gloucester,” Sony Video Soft-
ware, 30 minutes, $14.95.

This is an old Beatrix Potter tale
about an impoverished tailor in
19th century England who is too ill
and poor to finish a wedding coat
for the mayor. On Christmas Eve,
however, when all creatures can
talk, friendly mice come to the tai-
lor's shop and complete the coat
with such fine workmanship that
the tailor later becomes sought-af-
ter and quite rich.

The pencil drawings by illustra-
tor David Jorgenson are subtle
and evocative of the period, and
the music by Irish band the Chief-
tains is appropriate to the setting.
Narrator Meryl Streep calls on all
her powers of storytelling and
mimicry to provide the voices of
the old tailor, his vengeful cat, and
the tiny mice—sometimes to comic
effect. Though the production is
beautifully done, it is hard to say
who its prime audience is: Younger
children will enjoy the animated
series of drawings, with its won-
derfully lifelike depictions of the
cat and mice, but the language
(“wainscot,” “pipkin,” “twist”’)
may well be beyond them. And like
many old English fairy tales, this
tends to have rather grim over-
tones. However, this is classic chil-
dren’s fare, and parents may want
to stand by to interpret. J.CM.

“Joseph Campbell And The Pow-
er Of Myth,” six-tape series, Mys-
tic Fire Video, 60 minutes each,
$29.95 each.

Over the last five decades, Jo-
seph Campbell’s many books on
myth and culture have been an in-
spiration both to college students
and to artists and film makers like

George Lucas, who utilized many
of Campbell’s themes and ideas in
the successful “Star Wars” mov-
ies.

Journalist Bill Moyers conduct-
ed a series of videotaped inter-
views with Campbell at Lucas’
Skywalker Ranch over a period of
three years before Campbell’s
death in 1987. During the talks,
Campbell and Moyers discussed
numerous myths and stories (from
Eskimo fairy tales to the Hindu
Upanishad to Luke Skywalker)
and explored their connections
with common life experiences, psy-
chology, and the evolution of hu-
man consciousness.

First aired on public television,
the series received wide acclaim,
and its companion book went to
No. 1 on The New York Times
Book Review list. Intercut at many
points with a wide variety of super
visual illustrations, the conversa-
tions between Moyers and Camp-
bell are fascinating, illuminating,
and consistently entertaining. The
six programs are “The Hero’s Ad-
venture,” “The Message Of The
Myth,” “The First Storytellers,”
“Sacrifice And Bliss,” “Love And
The Goddess,” and ‘“Masks Of
Eternity.” For more information
call 516-668-1111. CHRIS McGOWAN

“Live From Washington ... It's
Dennis Miller,” Vestron Video,
54 minutes, $29.98.

Don’t be fooled by the title of
this video. Even though this

Washington, D.C.-generated re-
lease comes in these frenzied days
before the November elections,
the “Saturday Night Live” come-
dian hands up little in the way of
politics beyond a backdrop of the
White House. Instead, there’s
plenty of pure, unadulterated
Dennis Miller, who is pretty darn

acerbic—smarter and more biting
than even his “SNL’ news-an-
chorman persona would have you
believe.

That’s probably because the vid-
eo, essentially a stand-up act
Miller put together for HBO, was
written entirely by the arrogant

(Continued on page 43)

Shooting For Video. Louis Gossett Jr., center, receives an official Harlem
Globetrotter basketball from Charles W. Fries, board chairman of Fries
Entertainment Inc., left, as Len Levy, executive VP and CEO of Fries Home
Video, looks on. Gossett hosts “Harlem Globetrotters: 6 Decades Of Magic.”
The 60-minute documentary, currently availabie from Fries for a list price of
$19.95, chronicles the history of the legendary basketball team.

2nd ANNUAL

& AWARDS

Presented by:

AMERICAN VIDEO CONFERENCE

33 The American Film Institute with
Bilboard Magazine and The REPORTER
For registration information call (213) 856-7743.

AMERICAN VIDEO CONFERENCE

A professional conclave for the non-theatrical,
special interest, and music video field.

SAVE THESE DATES!
NOVEMBER 9-11, 1988 IN HOLLYWOOD, CA
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TOP VIDEOCASSETTES .SALES

OME VIDEO

=
L Compiled from a national sample of retail store sales reports.
xI
51812 3.
£ |26 58 | o |82
%) = I TITLE Copyright Owner, Principal = 3 e 3&
I l<|3 Manufacturer, Catalog Number Performers 2l 2 |32
** NO.1 «»x
1 (1|9 | GOODMORNING VIETNAM Jouchstone Flctures 660 Robin Williams 1987 | R | 2995
Vestron Pictures Inc. Patrick Swayze
2 | 2 | 38 | DIRTYDANCING Vestron Video 6013 TGy 1987 | PG-13 [ 24.98
Lorimar/LightYear Ent.
3 4 30 START UP WITH JANE FONDA Lorimar Home Video 077 Jane Fonda 1988 | NR [ 19.95
4 6 52 LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 G 2995
Callan Productions Corp. .
5 3 | 91 | CALLANETICS A O MCA Home Video 80429 Callan Pinckney 1986 [ NR | 24.95
6 7 43 PINK FLOYD THE WALL MGM/UA Home Video 400268 Bob Geldof 1982 R 19.95
7 15 | 17| MICKEY COMMEMORATIVE EDITION Walt Disney Home Video 690 Animated 1988 | NR | 14.95 DIR’s Newest DJ. Shari Lewis lets her venerable campanion, Lamb Chop, have
her say while co-hosting on the syndicated radio network DIR. Lewis was on
8 | 10 | 108 | AN O W IMPACT borimar/LightYear Ent. Jane Fonda 198 | NR | 3995 | hand for DIR's “Music Weekend"" with host Bill Neil, left, in an effort to promote
Bludgeon Riffola, LTD her latest video, “‘Lamb Chop’s Sing-Along, Play-Along.” The video is currently
9 8 11 DEF LEPPARD: HISTORIA PolyGram Music'Videc; 080359-3 Def Leppard 1988 | NR | 24.95 available from Fries Home Video for $14.95.
10 9 4 GEORGE MICHAEL-FAITH CBS Music Video Enterprises 5301 George Michael 1988 | NR | 1598
Paramount Pictures Tom Cruise o
11| 15| 8 | TOPGUN Paramount Home Video 1629 Kelly McGillis 1986 | PG | 2695 [ \
Amblin Entertainment .
1213} %5 AN AMERICAN TAIL O MCA Home Video 80536 Animated 1986 G 29.95 \\
o0
13 | 16 | 17 | DUCKTALES: DAREDEVIL DUCKS Walt Disney Home Video 694 Animated 1988 | NR | 14.95
14 | 12 | 52 | STAR TREK IV-THE VOYAGE HOME Ea'amg“": Zigr‘;‘e'ej. 40 1797 ‘C’e"c:'r?:r‘ dsnfr;’;e' 198 | P6 | 2095 VESTRON VIDEO is in the throes of litigation with at least three of the distrib-
ar_am "'"' ' g utors it cut from its wholesale roster earlier this year. In two recently
15 | 19 | 154 | JANEFONDA'S NEW WORKOUT o & OrimariLightyearfrt Jane Fonda 1985 | NR | 39.95 filed cases, Vestron claims MS Distributors and Win Records and Video
still owe the supplier money from their previous dealings distributing
16 | 11 | 15 | MICKEY AND THE BEANSTALK Walt Disney Home Video 691 Animated 1988 | NR | 1495 Vestron product. While MS could not be reached for comment at press
: time, Sam Weiss, president of Win Records and Video, says the charges
17142 $'EL:;’.\,B°Y S 1988 PLAYMATE OF THE 5 \ige0 0078 India Allen 1988 | NR | 1499 are “without merit” and stem from Vestron’s “fouled-up bookkeeping."
A third, previously filed suit names Vestron as a defendant. Big State
18 | 17 | 5 | MOONSTRUCK ¢ MGM/UA Home Video M901135 cher 1987 | PG | 8995 Distributing charges that Vestron has violated standard industry prac-
Nicolas Cage 5 g o g P
e A tices by refusing to take back product; the company also says Vestron
19 | 22 | 167 | THE SOUND OF MUSIC 4 & CBS-Fox Video 1051 C%;iestonpr::;”;mmmer 1965 | G | 2998 has refused to let Big State buy Vestron titles from another source.
20 | 28 | 13 | SINGIN'IN THE RAIN MGM/UA Home Video 6100185 ggggizﬁ'eyyn oids 1952 | NR | 1995 A JUDGMENT FOR $800,000 was awarded on Sept. 15 to Celebrity Home En-
CLAYBOY 1088 PLAYMATE VIDEO tertainment chairman Noel Bloom against International Video Entertain-
21| 32 | 51 | CALENDAR Lorimar Home Video 524 Various Artists 1987 | NR | 2495 ment and Carolco Pictures. The action stemmed from Bloom’s sale of a
e oo controlling interest in IVE to Carolco in 1986. Bloom sued both IVE and
22 | 31 | 5 | THELAST EMPEROR ¢ N AR Joan Chen 1987 | PG-13 | 89.98 Carolco Pictures, arguing that Carolco failed to make a final $500,000
- payment. Bloom also recovered interest, costs, and lawyers’ fees.
MADONNA CIAOQ ITALIA: LIVE FROM  Sire Records
23| 18 | 18 | yqary Warner Reprise Video 38141-3 Madonna 1988 | NR | 29.98 A S are fortheoming from LA based C Vid
LASSIC TITLES are forthcoming from L.A.-based Connoisseur Video
DISNEY SING ALONG SONGS: YOU q . . . —— .
28121 | 15| cANFLY! v Walt Disney Home Video 662 Animated 1988 | NR | 1495 Collection, a new company specializing in that genre. Among newer re-
leases, due in stores Nov. 22, are Jean-Luc Godard’s “Alphaville,” Mario
25| 35 | 37 | PLAYBOY VIDEO CENTERFOLD #6  Lorimar Home Video 526 Lynne Austin 1987 | NR 1295 Monicelli’s “Big Deal On Madonna Street,” Yasujiro Ozu’s “The Floating
' Judy Garland Weeds,” and Victor Erice’s “Spirit Of The Beehive.” “Big Deal ...” will
26 | 20 | 80 | THEWIZARD OF OZ 4 & MGM/UA Home Video 60001 Ray Bolger 1939 | G| 2095 be a restored versions of the original, which has not been available for
. f ;
KATHY SMITH'S ULTIMATE VIDEO ___ JC! Video Inc. ] more t.han 30 years, acc.ordmg to the company. Tamarelle’s International
27 | 29 | 148 | \WORKOUT & 1C1 Video 8100 Kathy Smith 1984  NR | 1495 Films is the exclusive distributor.
. . Julie Andrews . P Q 2
28 | 24 | 122 | MARY POPPINS ® ¢ Walt Disney Home Video 23 Dick Van Dyke 1964 | G | 2395 CONSUMER STEAM is what J2 Communications claims Alyssa Milano gener-
d in Spok: Wash ly when 4,500 g d for th
Atlantic Records Inc. o ated 1n Spokane, Wash., recen@ y when 4, teenagers turned out for the
29 | 34 | 2 | OUTOF THE BLUE-DEBBIE GIBSON )y, i video 50123-3 BebbiEGibson 1988 | NR | 16.98 young star at the grand opening of a new Video Unlimited retail outlet.
N ] Milano, who appears on ABC-TV’s sitcom “Who’s The Boss?,” was on
30| 38 | 56 | DORFON GOLF & J2 Communications J2-0009 Tim Conway 1987 | NR | 29.95 hand promoting her special-interest videocassette, “Teen Steam,” which
] Omar Sharif is just rolling out nationally. She autographed copies of the video until
31 | NEWD| DOCTORZHIVAGO LS AT (e VD I Julie Christie 1965 | PG | 19.95 inventory was exhausted, says store owner Roy Berg. On another J2
RCA/Columbia Pictures Home Video Peter Sellers note, the company says it plans to mount a big marketing campaign for
32|30 [ 5| DR.STRANGELOVE 60172 George C. Scott LE3) || L3 | Rk its first two theatrical titles—“On Golden Pond” and “The Last Uni-
o ] corn”’—obtained as a result of its deal with ITC. Each title will list for
33| 39 | 35 | KATHYSMITH'S STARTING OUT Fox Hills Video FH1027 Kathy Smith 1987 | NR [ 1995 $19.95. For the latter title, J2 will make available to purchasers a premium
Warner Bros. Inc. Mel Gibson gift of a plush unicorn doll, which will be offered for $6.95 and proof of
S e e e Warner Home Video 11709 Danny Glover 1987 R 1098 purchase. JIM McCULLAUGH & AL STEWART
JANE FONDA'S EASY GOING Lorimar/LightYear Ent.
35|37 | 1131 woRKkoUT & & Lorimar Home Video 058 Jane Fonda 1984 | NR ) 39.95
361 33| 3 | FRANTIC Warner E{;‘::'e "\‘/?&eo L1787 Harrison Ford 1988 | R | 8995
[ J [ J
37| 2 [100| SCARFACEA® e e . Al Pacino 1983 | R | 2495 AEE Will MEIyE Wiﬂ, EMS AdV&IfISIIIy
JCI Video Inc. . LOS ANGELES American Educa- ing forces with Greenleaf Video
'S BODY BASICS & ! Kathy Smith 1985 | NR [ 1495 : . ' ;
h || 4 ) B | DOl v JClVideo 8111 o tional Computer Inc., a major educa- Inc., a Santa Monica, Calif.-based
Universal City Studios Hume Cronyn tional computer software and video educational video cataloger.
U NOT INCLUDED g p 1987 | PG | 8995 . U
3|82 BATTERIES MCA Home Video 80770 Jessica Tandy publisher that distributes program- Under the terms of the proposed
Touchstone Pictures Paul Newman ming under the Concord Video la- deal between AEC and CMS, AEC
11 THE COLOR OF MONEY a H 1986 R 19.95 2 > y
) Touchstone Home Video 513 Tom Cruise bel, has announced plans to merge will be absorbed into the CMS cor-
@ (TA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 with CMS Advertising, a direct-mail  porate stable and operate as a sub-

units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dc':lar volume of $18 millic(r; and electronic publishing company. sidiary.
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. SF short-form. LF long-form. . . e .
concert, D documentary. At the same time, CMS is combin (Continued on next page)
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VIDEO REVIEWS

(Continued from page 41)

funny man himself. It opens at a
New York hotel bar, where Miller
downs a few with his “colleague”

ping the popular show.
IRENE LACHER
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TOP SPECIAL INTEREST
VIDEOCASSETTES SALES

Edwin Newman. So fortified, our “Dead Kennedys,” RAM Indus- = ] ] -
snotty hero flies to D.C., where he tries Limited, 60 minutes, $29.95. ol % Compiled from a national sample of retail store sales reports.
spends the next hour before a live The Dead Kennedys—by name Q €13 Te
audience, tearing up everything alone—were one of the most no- 2z [4g|© 5
5 q q X ] TITLE C ight O 8 R k ant
from 7-E].even Big Gulps to sex, torious bands to come out of Cali- :é_’ £ g M‘;’:,{,'f'agdu,;?(e;'a‘a,og Number emarks 23
from the limbo to the International fornia in the late "70s; 10 years af-
House of Pancakes. Should appeal ter they played their first gig,
strongly to “SNL” fans by one-up- their fast, furious songs, fueled by c o o sm
singer Jello Biafra’s political in- RE REATI NAL SP RT
vectige, ;ti]é inslg)ire young hard- % NO.1 » » ]
core bands. San Francisco promot- s Tim Conway displays the fun-damentals
AEC MEHGES WITH cms er Dirk Dirksen co-produced that 1 1 [ 65 [ DORF ON GOLF ¢ J2 Communications J2-0009 of golf n this spoof of hoW-t0's, 2995
(Continued from preceding page) debut per:formance, and he pro- ' Bob Mann's methods increase players’
duced this documentary of the | 2 | 2 | % | AUTOMATICGOLFA O VidecleRVAISS drive by 30 to 80 yards. 1495
CMS’ principal business involves closing night of On Broadway, the Titan § 3 inits entirety, i
b > h X ports Inc. This event, shown in its entirety, includes
franchising of cooperative direct- punk venue he ran. J || b || s LTS Coliseum Video WF053 never-before-seen footage. 9%
mail advertising businesses Dirksen seems tointend thisas a Easy- i inni
. S . . y-to-follow guide for the beginning
through its United Coupon COl‘p. “Last Waltz” for his nine years as 4 5 93 GOLF MY WAY WITH JACK NICKLAUS Worldvision Home Video 2001 golfer. 84.95
subsidiary. Doug Frans, CEO and a club promoter. However, after a Coach Bob Knight explains th
! ! g g . A5 A . . . ght explains the X
president of AEC, will remain as  self-indulgent prologue explaining 3|84 KNIGHT OF BASKETBALL Kartes Video Communications fundamentals of offense and defense. 1995
AEC president while becoming a di- the importance of his clubs, with 6 | 8 | 65 | ARNOLDPALMER: PLAY GREAT GOLF =\ 10 2038 Mastering the Fundamentals focuses on | 40 o0
rector of CMS. CMS says the move rather typical shots of young VOLUME 1 the basic mechanics of golf. )
qstab]ishes a consumer products di- punks to set the mood, it turns into 7 | 3 | 37 | NOTSOGREAT MOMENTS IN HBO Video 0024 Tim McCarver hosts this compilation of | 1, oo
vision that will complement a direct- straight Dead Kennedys concert SPORTS sports’ most memorable goofs. i
mail network billed as reaching 1.5 footage. The show was filmed 8 | NEwp | DICKHOWSER'S BASEBALL New Image Studios Designed to improve any level player and | 50 oc
million homes per month. June 16, 1984, and includes “MTV WORKOUT VOL 1 help coaches develop their teams. )
The CMS arrangement with Get Off The Air,” “Moral Major- 9 |12|»n SUPERBOWL XXII NFC CHAMPIONS:  NFL Films Video Comprehensive history of the Superbowl | 14 4c
Greenleaf, according to John Hazel- ity,” “We’ve Got A Bigger Prob- THE WASHINGTON REDSKINS Fox Hills Video champs, the Washington Redskins. ’
ton, CEO of CMS, will broaden the lem Now,” and a dozen others. The 10 DORF AND THE FIRST GAMES OF I Tim Conway bungles his way through
. . . A " i 10 | 25 J2 Communications J2-0010 A ; 29.95
scope of its operations in school, li- camera work is poor, the sound is MOUNT OLYMPUS : athletic contests of ancient Greece.
brary, military, and other specialty muffled, and for anyone but Dead 1 . ' Red Auerbach & an NBA all-star line-up
A 3 . 14 | 33 RED ON ROUNDBALL Best Film & Video Corp. 8102 ! A ; 29.95
markets by expanding its catalog Kennedys fans, it's all rather bor- show the strategies behind their plays.
publishing operation. ing. EVELYNMcDONNELL | 12 | o | 71 | THEBESTOF THE FOOTBALL Fox Hills Video NFL's best and funniest footbal 19.95
loopers fill this compilation. .
13| 11| 39 (3:23RLIE LAU: THE ART OF HITTING Best Fitm & Video Corp. Ln;}:gv:o{ﬁusr wztnagnce, shift your weight, 19.5
14| 17 9 FEEL YOUR WAY TO BETTER GOLF Simitar Entertainment, Inc. :;gdw::'): g;mz(;mgh(:mge;;hﬁ feel 1495
15] 16 | 15 | RRRSMEMETSAVENRT e s o et |
16 | 15 | 17 | FESTIVAL OF FOOTBALLFUNNIES  [v fiims Video gm&“fs‘f:;l‘)ﬁ?:d:ffs fuonies 19.95
171192 LEE TREVINO'S PRICELESS GOLF Paramount Home Video 12623 Pro Lee Trevino reveals the golfing 1995
TIPS VOLUME 1 techniques that made him famous.
18| 18§ 35 IL’II..rATYLgALgegRLEI'.SBgFVFIl[‘):é?)L HOW-TO- Mastervision E:lslgi;;:trructions for any aspiring young 1995
q . . Program addressing aspects of golf such
19 | 20 | 65 | JAN STEPHENSON'S HOW TO GOLF  Lorimar Home Video 147 as putting and tee shots, 29.95
WINNING BASKETBALL WITH LARRY A Ball handling skills taught by Celtic great
2|7 19| grp Kodak Video Programs 8118770 Larry Bird and others. 19.95
000 HOBBIES AND CRAFTS™
* % NO.1 » »
1] 1| 19| FODOR'SGREAT BRITAIN Random House Home Video This video is based on the world-famous | 1q g5
2 | RE-ENTRY SPAGO: COOKING WITH Wolfgang Puck, Inc. Over 15 Spago recipes including 29.98
NRTER WOLFGANG PUCK Warner Home Video 35048 Wolfgang Puck’s Famed pizzas & pastas. )
3| 2| 71| YESYOUCAN MICROWAVE o Video I 0 &‘i’gr‘g‘:a“v‘:i’;?kﬁ“gde tothebasicsof | g5
. For the fish lover whose time or bad luck
4 | 11 | 59 | VIDEO AQUARIUM The Video Naturals Co. makes owning live fish impossible. 19.95
rter for $89 (basic rate) CHEF PAUL PRUDHOMME'S _— Unique techniques are revealed in this
Send me one year of The HO”Y“;O""Z,;?:S‘:&M price! 5 719 LOUISIANA KITCHEN, VOL. 1 12 Communications video on Cajun cooking. LERE
_a savings of $100 off the regula = — —
CAME o 6 3 79 'L'&lvllRAA"MCKENZIE S TRAVEL TIPS- Republic Pictures Corp. H-7352-1 w:'.{(s.;:? Oahu, Maui, Diamond Head, and 2495
TTLE _ _ — — — 7 | NEW) ggggg!‘sATE SROC ROV Kartes Video Communications Zzgi;lﬁtgﬁ:nﬂglzssnge:ﬂrﬁfﬂteos r:rz:ek:hown 19.95
Y NAME . — — ey " -
COMPAN 8 | 12 | 63 | PLAY BRIDGE WITH OMAR SHARIF  Best Film & Video Corp. ft‘fa‘;e'gess‘ep bridge techniques and 2995
ADDRESS _ — — — — Tour L d. ith S h York &
A A our London wi usannal or see
Ty _STATE _ = 9 | 14 | 23 | THE CHARM OF LONDON International Video Network the famous sights of this great city. 19.95
) — — ———ooamn [ VISA . ! Pat Hutt hosts this comprehensive
E"?i'f.ﬁm ENCLOSED 0 AMEX O MASTERCARD 10 8| 5 MICROWAVE COOKING Best Film & Video Corp. course in using the microwave. 29.95
CHEF PAUL PRUDHOMME'S o How to prepare Cajun and Creole
CARDNO: _ — — 11| 5| 9 | OUISIANA KITCHEN, VOL. 2 S2ER Sten classics from scratch. 1995
EXP.DATE _ — — — 121314 THE SILVER PALATE: GOOD TIMES Simon & Schuster Video Celebration of parties, people, and good | ,, o¢
LIVE Paramount Home Video 12135 food for anyone who entertains. )
SIGNATURE SSES ONLY q
AND APOIFPO ADDAE AMERICAN BARBECUE AND - Become the best chef on the block with
‘Séf.i”#;‘Lﬁ’..E"u‘éfmoon ngl;%ngnmza 13|15 | B grituNG Serendipity Prod. this low-priced guide. 199
6715 SUNSET BLVD,, HOLLYW 14 | 6 | 39 | CASINO GAMBLING WITH DAVID R — Learn the basic strategies for winning | 40 oc
BRENNER rimarome Video Craps, Blackjack & Roulette. .
THE SIGHTS AND SOUNDS OF . ’ Visit beautiful Hawaii and enjoy an in-
15 (10| 25 HAW, International Video Network depth look at the 4 main islands, 19.95

L 2 ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000

units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. SF short-form. LF long-form. C
concert. D documentary. Next week: Health And Fitness; Business And Education.
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MUSIC VIDEO

Video Vixens. Director Mark Rezyka. center, gives instructions to snorkel
camera operator Steve Shattack, left, and guitarist Jan Kuehnemund during the
shoot of the video for the single “Cryin’ " by EMI act Vixen.

Monarch To Produce PPV Specials

Video Arm Teams With Viewer’s Choice

BY JIM BESSMAN

NEW YORK Performance Video,
the video production arm of New
Jersey-based concert promoter
John Scher’s Monarch Entertain-
ment, has signed a pact with the
leading pay-per-view network,
Viewer’s Choice, to produce a
number of PPV video music spe-
cials this year.

The deal acts upon expectations
held by both companies that music
programming will play an increas-
ingly more important role in the
future of PPV.

According to Holly St. Lifer,
Performance Video’s director, the
company will create between three
and 10 music productions for the
Viacom-owned Viewer’s Choice in
1989. While specifics are still up in
the air, each program will run

VIDEO TRACK

NEW YORK

SWEET SENSATION, Atlantic
Records’ hot dance act, has wrapped
“Never Let You Go,” the new video
from the band’s “Take It While It's
Hot’ album. Richard Levine of
Richard Levine Productions direct-
ed the clip, which intercuts live per-

formance footage with vignettes of
“rehearsing”’ lovers/dancers. Dan
Lindau produced.

Mary Perillo directed Apollonia in
the video for the single “Since I Fell
For You,” shot in Mother’s Studio
here. The concept dance clip, taken
from the Warner Bros. “Apollonia”
album, was produced by Debbie Lip-
singer.

Peter Nydrle produced and direct-

ed Warner Bros.” Al B. Sure! in a re-
cent shoot at the Apollo Theatre.
The clip, “Rescue Me,” is the latest
from the artist’s “In Effect Mode’’ al-
bum.

LOS ANGELES
HARD TO TELL whether it’s live or

Memorex as one views the Moody
(Continued on page 46)

from one to three hours, depend-
ing on the number and type of per-
formers involved.

St. Lifer says the goal is to kick
off in January with a concert ex-
travaganza celebrating the 20th
anniversary of the Woodstock rock
festival and featuring several late-
’60s acts.

‘“We’re concentrating on musi-
cal events like that—bringing art-
ists together who wouldn’t neces-
sarily play together ordinarily,”
says St. Lifer.

“It will be a straight concert per-
formance—live live, not live to
tape,” she continues. ‘“We'll try as
much as possible to bring the view-
er to the concert and experience
the feel[ing] of being there, with
no breakaways or commercials.
We'll stay there on stage with the
roadies during set changes and go
backstage for interviews.”

According to St. Lifer, her View-
er’s Choice productions will be
“high budget and high quality”
and ‘‘far more sophisticated” than
Performance Video’s “Live At The
Ritz” concert series for MTV. She
says she envisions constructing
special sets where appropriate,
such as a ’60s-style TV stage remi-
niscent of “Shindig” or “Hullaba-
loo” for the Woodstock-era show.

But the Viewer’s Choice shows
will not be limited to rock concert

productions. Indeed, St. Lifer
points to the ‘‘narrowcasting’ ca-
pability of PPV in suggesting the
likelihood of shows devoted to
heavy metal, jazz, or even new
age, “because viewers who are in-
terested [in a specific genre] will
buy, and those who are not won'’t,
and there won’t be any disappoint-
ed viewers.”

Scott Kurnit, president of View-
er’s Choice, also sees big possibili-
ties in PPV’s little numbers. An-
ticipating the ‘““unlimited poten-
tial”” for growth of PPV
households over the next five
years, Kurnit theorizes that if a
nonsuperstar act for which he
would charge about $6 per viewer
were offered to a 30-million-house-
hold universe (Viewer’s Choice’s
current projection), the program
could rake in $1.8 million if sold to
just one ratings point, or 300,000
homes.

“We already generate between 5
and 10 million households, depend-
ing upon the program,” says Kur-
nit. A best-case scenario, he says,

(Continued on page 46)

1
|

The Eye is on his honeymoon.
His column will reappear in the
Nov. 5 issue.

Gold Lion:

Silver Lion:

Bronze Lion:

Diploma:

To the best creative talent, the most prestigious
award in the creative industry.

Congratulations to the Winners of the
35th International Advertising Film
Festival Cannes/Music Video Category:

Gerard de Thame for Black’s “Wonderful Life”
{A & M Records)
Jean-Baptiste Mondino for Boy George's “To Be
Reborn” (Virgin Records)
Lydie Callier for Guesh Patti’s “Let Be Must The
Queen” (EMI Pathe Marconi)

Adrian Edmon for Squeeze’s “Hourglass”
{A & M Records)

Aardvark Animation for Nina Simone’s “My Baby
Just Cares For Me” (Carrere Television)

Screenvision Cinema Network, the Cannes festival’s US sponsor,
commends the winning talent. We invite your participation next
year—a most prestigious audience awaits your work. For information

call Anne-Marie Marcus 212-818-0180.

—
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Billboard. THE

LIP LIST.

A SAMPLING OF PLAYLISTS AT

Lists do not include videos in
recurrent or oldies rotation.

NATIONAL VIDEO MUSIC OUTLETS.

USIC VIDEO

Continuous programming
1775 Broadway, New York, NY 10019

ADDS

The Judds, Give A Little Love

Hank Williams, Jr., My Name Is Bocephus

The Oak Ridge Boys, Gonna Take A Lot Of River
Reba McEntire, | Know How He Feels

Rodney Crowell, | Couldn't Leave You If | Tried
Bob Wickline, Ski Bumpus

Reba McEntire, Sunday Kind Of Love

Tanya Tucker, Strong Enough To Bend

Jo-El Sonnier, Tear-Stained Letter

Eddie Rabbitt, The Wanderer

Keith Whitiey, When You Say Nothing At All
Randy Travis, | Told You So

Joan Jett/Blackhearts, | Hate Myself For Loving You
Kylie Minogue, The Loco-Motion

Bobby Brown, Don't Be Cruel

Def Leppard, Love Bites

Steve Winwood, Don't You Know What The Night. ..
Peter Cetera, One Good Woman

Rod Stewart, Forever Young

Erasure, Chains Of Love

information Society, What's On Your Mind

Rob Base/DJ EZ Rock, It Takes Two

NEW
VIDEOGLIPS

Bobby Brown, Don't Be Cruel

Bullet Boys, Smooth Up

Cameo, You Make Me Work

Tracy Chapman, Talkin' Bout A Revolution
Tom Cochrane & Red Rider, Big League
Giant Steps, Another Lover

Daryl Halt John Oates, Downtown Life
Hurricane, Over The Edge

Elton John, A Word In Spanish

Kingdom Come, Losing You

Huey Lewis & The News, Smail World
George Michael, Kissing A Fool

Kylie Minogue, The Loco-Motion

Eddie Money, Walk On Water

Night Ranger, | Did It For Love

Keith Richards, Take It So Hard

The Smithereens, Drown In My Own Tears
Thirty Eight Special, Rock & Roll Strategy

VHi

VIDEQ HITS ONE™

Continuous programming
1775 Broadway, New York, NY 10019

Black Entertainment Television

14 hours daily
4217 Wheeler Ave., Alexandria, VA 22304

ADDS

ADDS

Chicago, Look Away

Tracy Chapman, Talkin' Bout A Revolution
Randy Newman, It's Money That Matters
Maxi Priest, Wild World

Al B. Sure!, Rescue Me

George Michael, Kissing A Foo!
Brenda Russell, Get Here
Stetsasonic, Talkin' All That Jazz
“The Real” Roxanne, Respect

BUZZ BIN

Hunters And Collectors, Back On The Breadline
Primitives, Crash
Siouxsie & The Banshees, Peek-A-Boo

Tracy Chap Talkin' Bout A Revolution
NOUVEAUX Run-D.M.C., Mary, Mary
Yazz & The Plastic Population, The Only Way Is U,
Johnny Clegg & Savuka, Take My Heart Away T:I:Fa( B:ys.aLso:Jcie L‘;'::':: on, The Only Way 's Up
POWER HEAVY

SNEAK PREVIEW

Bon Jovi, Bad Medicine
Duran Duran, | Don't Want Your Love
U2, Desire

The Beach Boys, Kokomo

Phil Collins, A Groovy Kind Of Love

Glenn Frey, True Love

UB40, Red, Red Wine

Steve Winwood, Don't You Know What The Night. . .

HEAVY

HEAVY

Cheap Trick, Don't Be Cruel

Cinderella, Don't Know What You Got ('Til It's Gone)
Def Leppard, Love Bites

The Escape Club, Wild, Wild West

Europe, Superstitious

Guns N’ Roses, Sweet Child O Mine

information Society, What's On Your Mind

INXS, Never Tear Us Apart

Joan Jett/Blackhearts, | Hate Myself For Loving You
Poison, Fallen Angel

Rod Stewart, Forever Young

UBA40, Red, Red Wine

Anita Baker, Giving You The Best That | Got
Basia, Time And Tide

Breathe, How Can | Fall

George Michael, Kissing A Fool

Whitney Houston, One Moment In Time
Eiton John, A Word In Spanish

John Lennon, Jealous Guy

Steve Miller, Ya Ya

Bobby Brown, My Prerogative

Karyn White, The Way You Love Me

New Edition, You're Not My Kind Of Gir!

Vanessa Wiiliams, (He's Got) The Look

Ready For The World, My Girly

The Mac Band, Stuck

Paula Abdul, (It's Just) The Way That You Love Me
Midnight Starr, Don't Rock The Boat

Deniece Williams, | Can't Wait

Anita Baker, Giving You The Best That | Got
D.J.Jazzy Jeft/Fresh Prince, Parents Just Don't. . .
Cameo, You Make Me Work

MEDIUM

MEDIUM

ACTIVE

Bad Company, No Smoke Without Fire

Phil Collins, A Groovy Kind Of Love

Tommy Conwell/Young Rumbters, I'm Not Your Man
Terence Trent D'Arby, Dance Little Sister

Whitney Houston, One Moment In Time

Transvision Yamp, Tell That Girl To Shut Up

Was (Not Was), Spy In The House Of Love

Winger, Madalaine

Steve Winwood, Don't You Know What The Night. . .

Boy Meets Girl, Waiting For A Star To Fall
Kim Carnes, Crazy In Love

Peter Cetera, One Good Woman

The Robert Cray Band, Don't Be Afraid Of The Dark
Juiia Fordham, Happy Ever After

Giant Steps, Another Lover

Grayson Hugh, Tears Of Love

Kylie Minogue, The Loco-Motion

Jeffrey Osborne, She's On The Left
Sade, Nothing Can Come Between Us
Will To Power, Baby | Love Your Way

Terence Trent D'Arby, Dance Little Sister
Good Question, Got A New Love

Cheryl “Pepsii” Riley, Thanks For My Child
Sade, Nothing Can Come Between Us
Bobby McFerrin, Don't Worry, Be Happy
Jetirey Osborne, She's On The Left
Bootsy Party On Plastic

Loose Ends, Mr. Bachelor

Cherrelle, Everything | Miss At Home

Big Daddy Kane, Ain't No Half Steppin’
The Reddings, Call The Law

Kid-N-Play, Gettin' Funky

Billy Ocean, Tear Down These Walls

MEDIUM

Pat Benatar, Don't Walk Away
Boy Meets Girl, Waiting For A Star To Fall
Britny Fox, Long Way To Love
Peter Cetera, One Good Woman
Cher, Main Man

Toni Childs, Don't Walk Away
Gardner Cole, Live It Up
Depeche Mode, Strangelove ‘88
Glenn Frey, True Love

L.A. Guns, Electric Gypsy

John Lennon, Jealous Guy
Vixen, Edge Of A Broken Heart

THE
Al
NEW

“GUIDE

Five 1/2-hour shows weekly
1000 Laure) Oak, Voorhees, NJ 08043

CORD

7 hours daily
1000 Louisiana Ave., Houston, TX 77002

ADDS

CURRENT

BREAKOUTS

Gregg Allman, Slip Away

Joni Mitchell, My Secret Place

Lioyd Cole And The Commeotions, My Bag
The Robert Cray Band, Don't Be Afraid Of The Dark
Melissa Etheridge, Bring Me Some Water
Femme Fatale, Waiting For The Big One
Fishbone, Freddie's Dead

John Hiatt, Slow Turning

Hothouse Flowers, Don't Go

Colin James, Voodoo Thing

New Frontier, Under Fire

Prince, | Wish U Heaven

R.E.M., Talk About The Passion

Bobby McFerrin, Good Love

Shriekback, Get Down Tonight

Stryper, | Believe In You

The Sugarcubes, Cold Sweat

White Lion, When The Children Cry

Gregg Aliman, Slip Away

Bad Company, No Smoke Without Fire
ASLAN, This Is

The Robert Cray Band, Don't Be Afraid Of The Dark
Little Feat, Hate To Lose Your Lovin'
Debbie Gibson, Staying Together

Gardner Cole, Live It Up

Holly Knight, Heart Don't Fail Me Now

Nick Heyward, You Are My World

Reckiess Sleepers, if We Never Meet Again
Then Jerico, The Motive

Najee, Personality

Spyro Gyra, Yosemite

Sting, Fragile

Mark isham, The Grand Parade
Soundtrack From Bird, Lester Leaps Iner
Bobby McFerrin, Good Love

The Connells, Scotty's Lament

The Connells, Over There

Pat McLaughlin, Wrong Number

THe Del-Lords, Judas Kiss

Robbie Robertson, Somewhere Down The Crazy River

Eddie Money, Walk On Water

George Michael, Kissing A Fool

REO Speedwagon, | Don't Want To Love You
Pat Benatar, Don't Walk Away

Anita Baker, Giving You The Best That | Got
Prince, | Wish U Heaven

Tracy Chapman, Talkin' Bout A Revolution
Tracie Spencer, Symptoms Of True Love

POWER

UBA40, Red, Red Wine

information Society, What's On Your Mind
Peter Cetera, One Good Woman

Cheap Trick, Don’t Be Cruel

Phit Collins, A Groovy Kind Of Love
Taylor Dayne, I'll Always Love You

Glenn Frey, True Love

New Edition, If It Isn't Love

Joan Jett/Blackhearts, | Hate Myself For Loving You
Poison, Fallen Angel

Bobby Brown, Don't Be Cruel

INXS, Never Tear Us Apart

The Beach Boys, Kokomo

€
TNN

The Nashville Network

13 Hours Weekly
2806 Opryland Dr., Nashville, TN 37214

e AR
W

WAL=

R

14 hours weekly
6430 Sunset Blvd., Hollywood, CA 90028

oun

HEnSITN

Continuous programming
704 18th Ave. South, Nashville, TN 37203

ADDS

HEAVY

Daryl Hall John Oates, Downtown Life
George Michael, Kissing A Fool

Eddie Money, Walk On Water

Tracy Chapman, Talkin' Bout A Revolution
Pet Shop Boys, Domino Dancing

Night Ranger, | Did It For Love

Sir Mix-A-Lot, Posse On Broadway

HEAVY

CURRENT

UBA40, Red, Red Wine
Whitney H One Moment In Time

Dwight Yoakam & Buck Owens, Streets Of Bakersfield
The Crickets, T-Shirt

Becky Hobbs, Are There Any More Like You

Anne Murray, Flying On Your Own

Mel McDaniel, Henrietta

Foster And Lloyd, What Do You Want From Me. ..

The Escape Club, Wild, Wild West

Phil Collins, A Groovy Kind Of Love

INXS, Never Tear Us Apart

New Kids On The Block, Please Don't Go Girl
Bobby McFerrin, Don't Worry, Be Happy
Cheap Trick, Don't Be Cruel

Desert Rose Band, Summer Wind

Jo-E) Sonnier, Tear-Stained Letter

The Oak Ridge Boys, Gonna Take A Lot Of River
Tanya Tucker, Strong Enough To Bend

Rosanne Cash, Runaway Train

Foster And Lloyd, What Do You Want From Me. ..
Dwight Yoakam & Buck Owens, Streets Of Bakersfield
Robin Lee, Shine A Light On A Lie

Michael Johnson, That's That

Kenny Rogers, When You Put Your Heart In it
Ricky Van Sheiton, I'll Leave This World Loving You
Skip Ewing, | Don’t Have Far To Fall

Crystal Gayle, Nobody's Angel

The Judds, Give A Little Love

David Lynn Jones, Tonight In America

Reba McEntire, | Know How He Feels

Eddie Rabbitt, The Wanderer

T. Graham Brown, RFD 30529

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, 1515 Broadway, New York,
N.Y. 10036.

BARDEUX

Bleeding Heart

Bold As Love/Enigma/Synthicide
Tracy Lee Wong/Fragile Films
Rupert Wainwright

BOSE

Lay Down On Me

XXX/Atlantic

Juan E. Garcia/Juan E. Garcia Associates
Juan E. Garcia, Kiko Guerrero

BOBBY BROWN

My Prerogative

Don’t Be Cruel/MCA

Sally Norvell/Limelight Productions
Alek Keshishian

GEORGE CARLIN

Four Comedy Shorts

What Am | Doing In New Jersey?/Eardrum/Atlantic
Rocco Urbisci/Carlin Productions Inc.

Bruce Gowers

GARDNER COLE

Live It Up
[\'s/Warner Bros.
Russell Mulcahy
Louise Knight

THE DREAM SYNDICATE

t Have Faith

Ghost Stories/Enigma

George Jay Roewe Ill/The Foundry
Doug Freel

HURRICANE

Over The Edge
Over The Edge/Enigma
Terry Hayes/Innovisions
Tom Mignone

KIX
Cold Blood

Blow Your Fuse/Atlantic
John Hopgood/Planet Pictures
Jim Shey

LEVEL 42

Heaven In My Hands
Staring At The Sun/Polydor

Adam Whi /Limelight Prod
Steve Barron

LIA

Tell Me It's Not Too Late
Lia/Virgin

Jane Reardon/Limelight Productions
Alek Keshishian

MATT BIANCO

Don't Blame It On That Girl
Indigo/ Atlantic

Melissa Stokes/BSA Films

Vaun G. Anthea

STRYPER

| Believe In You
In God We Trust/Enigma
Paul Flattery/FY1

Jim Yukich

TOM WAITS

Cold Cold Ground
Big Time/Island

VIVID Productions

Chris Blum

WHITE LION

When Children Cry
Pride/Atlantic

Jonathan Starch/Bell One Productions
Jim Hershleder

VANESSA WILLIAMS
(He’s Got) The Look

The Right Stuff/Wing

Jane Reardon/Limelight Productions
Alek Keshishian

ACTIONNART

The results are fast. The
reach is vast. And the call is
free! To place a Billboard
Classified ad, call Jeff Serette
at (800) 223-7524.
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MISIC VIDEO

=

ETHOOKEDON

b /V[

REATWHITEVIDEOS

DOCLUDRS: FACH TIEDAY
SINCE FVE BEI LOVING 20U
SAVY YOUR LEVE - ROZD M

P

4 Includeskiller cuts from platinum
album “ONCE BITTEN”

Plus added bonus cut: rare live
version of LED ZEPPELIN'S
“SINCE I’'VE BEEN LOVING YOU”

‘ GREAT WHITE is riding the crest
of sold-out national tour with
WHITESNAKE.

Contains lewd, rude & crude, for
fans only, behind the scenes
footage.

/EIMCA REP FOR DETAILS'

 SYREET DATE: SEPTEMBER 15TH _
GATALO_@NO.- 53754 L.COMPUTER NO, 1223- 627511
!

_ .
E
L ]

.
L v

4“.

VIDEO TRACK

(Continued from page 44)

Blues in “living color Xerox” in the
clip for the band’s single “No More
Lies” from the “Sur La Mer” album
on PolyGram. The Limelight pro-
duction combines live performance
with cell animation and color Xerog-
raphy. Danny Kleinman directed the
clip, and Jane Reardon produced.

O Pictures’ Sharon Oreck pro-
duced Dream Surreal’s clip for
“Rough Night In Jericho.” The single
is taken from the band’s eponymous
Arista debut album. Matt (“Fast
Car”) Mahurin directed the clip, shot
in the S.I.R. studio in Hollywood,
Calif. Live performance footage is in-
tercut with dark and bizarre images
relating to the song.

Eddie Money traveled to the San
Pedro, Calif., shipyards to shoot his
latest video, for the single “Walk On
Water.” Peter Care directed; Jane
Reardon produced. The shipyard set-
ting complements the theme of
“Walk On Water,” which also is the
title of the Colurbia album.

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Debbie Russell, Video Track, Bill-
board, 9107 Wilshire Blvd., Bever-
ly Hills, Calif. 90210.

s142s |

PPV SPECIALS PLANNED

(Continued from page 44)

would be something like a Michael
Jackson concert, which he says
could draw 10 million homes at
$20-$25 apiece.

But before going after ‘““the
Jacksons and the Springsteens,”
Viewer’s Choice, via Performance
Video, will work small and medi-
um-size events.

“Music is the next big step for
PPV,” says Kurnit. “It’s just an is-
sue of critical mass: We have to
have enough homes to get the
guarantees up to attract talent,
and that will happen because
Scher understands the arena busi-
ness and PPV is the home arena.
It’s five seats at home with the
same energy dynamic as 10,000
seats.”

To get those requisite homes,
Scher plans to promote Perfor-
mance Video’s televised events in
much the same way as Monarch’s
live concerts, except on a national
rather than local level.

St. Lifer, who supervises the
productions, says Scher will over-
see promotions, coordinating with
local cable companies, radio sta-

" tions, and sponsors on a market-

by-market basis.

In addition, Scher will seek na-
tional radio syndicators for simul-
casts, tie in with record companies
for national promotions, and also
enlist local promoters to set up
events in their areas.

Kurnit, whose strategy is to
sign up the top producers in their
fields to develop PPV program-
ming, says that the deal with Per-
formance formalizes a 6-month-old
“understanding.” His relationship
with Scher goes back to the big-
gest PPV event so far, “The Grate-
ful Dead Live On New Year's
Eve,” for which Scher acted as the
Dead’s rep.

46
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Where Will Nashville’s Walk-in Wonders
Get Their Breaks Now That Pioneer Spirit
Has Given Way to Corporate Surge?

By GERRY WOOD

Once upon a time Nashville was as easy as ABC. Now it's

as complex as SBK, BMG, TNN, CMT, WClI, and PolySo-

mething. Somewhere between the haicyon years of

, OK and A-OK, Nashville not only lost its creative

1§ identity but a sizable swath of its corporate soul.

The sleepy Southern village that gave America mu-

/ sic from its soul in the '50s and '60s became the

darling of corporate (namely New York and Los An-

geles) overtures in the '70s, and succumbed to the
almighty doliar in the '80s.

It wasn’t a pretty sight. Publishing companies that had
given an ear to every wayward wunderkind who wandered
into town with tape in hand, heart in throat, and thoughts on
the charts . . . these firms became the biggest and best that
Nashville could offer the world. They gave more breaks to
more fledgling talents than any businesses since the Brill
Building boomed in the Big Apple.

It's unfair to picture the conglomerates, some multina-
tional, as sharks preying on the small fish in the pond of
Nashville. Many Nashville publishers sold their firms then
cried swampfulls of crocodile tears all the way to the bank
when they suddenly became multimillionaires. But big fish
eating small fish sometimes is an accurate metaphor.

“The conglomerates wound up eating us for lunch,” says
John Denny who saw the Cedarwood catalog slip into the Po-
lydor paunch to the benefit of most all concerned. Denny,
now head of the Denny Music Group, feels the move was a
good one although he pines for the days of the pioneers—
the Vic McAlpins, Bob Tuberts, Harlan Howards, and Kris
Kristoffersons who somehow magically appeared every
morning on the doorstep of some publisher or producer,
saying, ‘‘Let me sing you my latest song.” Denny claims that
pioneer spirit is “horribly missed” now. *“We have gained in
money, but we’ve lost in spirit.” Referring to the new breed
of Nashville’'s mega-publishers, Denny concludes, “They
have a lot of businesslike creative people. | liked the non-
business creative people that made the business fun.”

“It has certainly become big business,” agrees Roy
Wunsch, senior VP of Nashville operations for CBS. “It's
much less of the front porch and family environment, and it
has a much harder edge in terms of the competition in fight-
ing for the slots for your artist.” Wunsch sees the conglom-
erate surge affecting not only record companies but pub-
lishers and radio. *“l don’t sense much allegiance in terms of
artists at radio. It's more the song and production—and
you're only as good as your last record.”

Steve Popovich, now head of PolyGram’s Nashville office

(Continued on page C-12)

CLOCKWISE FROM UPPER LEFT: RICKY VAN SHELTON, K.T.
OSLIN, DWIGHT YOAKAM, T. GRAHAM BROWN, HOLLY
DUNN, LYLE LOVETT. INSET: DAVID LYNN JONES.
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Backstage after benefit concert for Nashvillians For A Nu-

clear Arms Freeze, from left: CBS/Nash. Sr. VP Roy Wunsch;
Rosanne Cash; Rodney Crowell; CBS' Mary Ann McCready.

BMI presicent/CEO Frances Preston congratulates legend
Roy Orbiscn and NSAI founder/president Maggie Cavender
at NSAl's Hall of Fame dinner. Looking on is BMI's Del Bryant.

When ASCAP anncunced the Writer of the Year award fire-
works greeted, from left, ASCAP Southern Regional Director
Connie Bradley, Writer of the Year Dave Loggins, and
ASCAP's Morton Gould.

Celebrating Tor T. Hall's 20tt year with PolyGram at
“Nashville Now” taping, from left: Steve Popovich, Sr. VP
PolyGram/Nashville; Miss Dixie (Mrs. Hall); Hall; manager
Tandy Rice; PolyGram's Frank Leffel.

Presenting George Strait with platinum for his “Ocean Front
Property"” album, from left: Jimmy Bowen, president, MCA/
Nashville; Strait; Bruce Hinton, executive VP & GM, MCA/
Nashville; manager Erv Woolsey.

o

- OUNIRY MUSIG =

ARTIST/MANAGER RELATIONSHIPS: Behind the High
Rate of Business D-1-V-0-R-C-E in Music City

By GERRY WOOD

Too old to play musical chairs, Nashville has lately taken
to playing musical managers. Artists have been drop-
ping managers at the drop of a chart bullet. Long-term art-
ist-manager relationships have fallen by the wayside—some
when the firm, positive, knowledgeable hand of the manager
was one of the major reasons (besides the obvious talent of
the act) why the star's comet had soared into the galaxies of
superstardom.

RECENT CHANGES—READ ALL ABOUT IT: Ricky Skaggs
leaves Chip Peay, Loretta Lynn quits David Skepner, the
O’Kanes boot Steve Greil, Reba McEntire says goodbye to
Bill Carter, Lee Greenwood waves to Larry McFaden, Holly
Dunn departs Barry Coburn, Charlie Daniels exits Joe Sulli-
van, Mickey Gilley flees Sherwood Cryer with a lawsuit in the
wake.

Is there trouble in Music City? Maybe. And maybe not.
“It's a tougher business out there now,” says Greil, citing a
trend toward fewer clubs to work and only a few headliners
in the business. “Maybe acts sometimes look at managers
and expect more than they can realistically get out of them.
And if they don't get it, they get disillusioned.”

At CEMA Convention in
L.A., from left: Lynn
Shults, VP A&R, Capitol/
Nashville; Richard
Littleton, president,
Capitol/EMI Canada;
David Berman, president,
Capitol; Dan Seals; Joe
Smith, president, Capitol
Industries; Jim Foglesong,
president, Capitol/
Nashville.

For many years most Nashville artists didn’t have pure
management, leaving that function to omnipotent artist-
managers, or else they managed themselves—sometimes,
career-wise, a fate worse than death. To paraphrase a time-
honored maxim: “An act who manages himself or herself
has a fool for a client.” Greil feels that the relative newness
of the concept in Nashville is responsible for some acts not
understanding the manager’s function. “Some of the new
young acts don’t know what to expect, and no matter how
good a job you do, and no matter what you do, they think
there’'s somebody out there who's probably better.”

Bill Carter of William Carter Career Management cites
Dale Morris, who has guided the incredible success of Ala-
bama, as the type of manager that makes it all work through
the years. Carter did this with Reba McEntire, guiding her
career through the pitfalls and pratfalls of the early years
and her triumphs as country music’s entertainer of the year.
Then she left. Carter takes a rather pragmatic view: “Histori-
cally, artists move from agencies more frequently than they
do managers. They change labels, agencies, and managers
much to suit their own personal needs.” Perhaps overly ac-
commodating, he adds, “When time comes for change, it's
usually based on their own change of opinion as to how their
careers should go.”

Carter, who is now guiding the careers of Rodney Crowell,
Jo-El Sonnier, and Russell Smith, suggests it's when the art-
ists and managers are on the way up that they enjoy their
best relationship. “When they peak,” he says, ‘‘that’s usually
when you begin to see changes.”

Another long-term relationship that fell by the wayside
was Loretta Lynn and David Skepner, the latter of whom ad-
vises, “‘We talked about splitting two years ahead of time.”
Why? The Gospel According To Skepner: “‘She wanted to

At “Tear-Stained Letter” wrap party,
from left: manager Bill Carter; actor
Judge Reinhold; RCA/Nashville Senior
VP Joe Galante; Jo-El Sonnier.

slow down. For someone like Loretta, having a manager
means to do more, and not less.” And why does it happen in
other cases? Skepner reasons, “Sometimes it's lack of com-
munication, sometimes improper communication, some-
times it's just timing."”

Head of the Buckskin Co., Skepner notes that more man-
agers have become involved in the Nashville music industry
in the last 10 years. “We live in an age where there are more
managers to turn over.”

Barry Coburn believes the legal community might be par-
tially responsible for the rapid turnover because *‘their busi-
ness comes from representing artists, not management
companies.” He's quick to agree with Skepner's emphasis
on communication, or lack of it. “A management/artist rela-
tionship is an intimate relationship and requires a lot of
communication. Sometimes, people haven't communicated
well.”

Why? Suggests Coburn, “Artists will always make their
own decisions and sometimes the causes of those decisions
could be the bus driver or the bass player. It's highly unlikely
it would be professional advisers. It's like Reba leaving Bill
Carter—he had done wonders for her.”

While many artist/manager relationships have seen more

dissolution than a quickie Mexican divorce shop, others
have stood the test of time in a remarkable fashion. Jim Hal-
sey’s long-time partnership with Roy Clark comes to mind.
So does Tandy Rice's professional marriage with Jerry
Clower. And Ray Stevens with Los Angeles-based Don Wil-
liams. "I've stayed with Don because | feel he's the best guy
to manage me,” says Stevens. Like most successful artists,
Stevens receives overtures from other managers and ad-
mits, “It's somewhat flattering to know that other people
would like to manage you. However, | don't think | could do
any better, so | don't pursue any of those beginnings. A lot
of people leave good managers and go with bad managers.
It's certainly, thank God, not one of my problems.”

There is no manager/artist relationship closer or bound
together with more trust than Tandy Rice and Jerry Clower.
Rice, head of Nashville’'s Top Billing Agency, claims that
three of the most enduring relationships in the country mu-
sic industry are Clark/Halsey, Stevens/Williams, and
Clower/Rice. “They involve people who use comedy/humor
for a living and are bound only by a handshake,” says Rice.
He cites three basic ingredients necessary for a manage-
ment/artist deal to work: “The artist has to be manageabile;
most aren't. Most want to tell a manager what to do or want
somebody to go over and kick ass at the record label—and
that's not what a good manager should do.” The artist also
has to have the potential to grow in his career, says Rice. “A
lot of times artists have grown as far as they can grow.”

The final point, according to Rice: “The artist has to com-
pensate his manager in such a way that it keeps him excited.
Otherwise, you're not doing business—and it is a business.
My boss is Jerry Clower, period. As long as | please him,
then we're in business. When | stop pleasing him, we stop
doing business.”
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A Billboard Spotlight

~ COUNTRY MUSIC

TALENT WAVE '88:

A Rich Year for the
Wide, Wide Variety of
Country’s Selling Sounds

By EDWARD MORRIS

Talent. Wave after wave of it. That has been
the dominant image of Country Music '88.
Artistically, this has been as rich a year as
sellers of country music could have hoped for.
Such budding acts as Ricky Van Shelton and
K.T. Oslin demonstrated—via gold debut rec-
ords—that their appeal was both durable and
bankable. Top gun Randy Travis turned out to
be as exciting and emotionally profound in his
third album as he had been in the first two—both of which
escalated to the level of double platinum this year. There
was a heartening infusion of distinctive new acts into coun-
try radio’s tight playlists—among them the McCarters, Larry
Boone, Foster & Lloyd, Skip Ewing, David Slater, the Burch
Sisters, and David Ball. A handful of old-timers made come-
backs—not as beneficiaries of someone’'s whimsical nostal-
gic urges but as figures able to rekindle the flames of their
own original genius. Catching fire anew were Lynn Ander-
son, Johnny Rodriguez, Vern Gosdin, and Buck Owens.

Many other veterans finally gained the kind of public ac-
claim that critics had said was rightfully theirs all along.
Rodney Crowell, for example—in his fifth album—found
that magic balance between country and rock and straight-
way racked up two No. 1 hits in a row. After being around
practically forever as everybody's favorite sideman, Jo-El
Sonnier stepped deftly into the spotlight, propelled there by
just the right mixture of country soul and Cajun abandon.
Strengthened by his own compositions, Steve Wariner is not
only firming up his grip on the top of the country charts but
also taking hold on the adult contemporary listings. Gary
Stewart has returned to country music with an album as bril-
liant as anything he came up with in his early '70s heydays.
And after several disappointing starts, Keith Whitley now
has both an album and a signature song—"Don’t Close
Your Eyes”—to confirm everyone's best expectations of
him.

In keeping with Nashville’s fascination with its past,
more and more acts turned to old standards to excite
new audiences. Ricky Van Shelton introduced himself to
the world almost entirely by way of songs that were hits
ages ago. Patty Loveless sang her way into Grand Ole
Opry membership with the venerable “If My Heart Had
Windows.” Billy Joe Royal elected to speed up his already
considerable chart momentum with a new version of "It
Keeps Right On Hurtin."” Dwight Yoakam paid homage
to Lefty Frizzell with a finger-snapping treatment of “Always
Late.” Barbara Mandrell has dug into the Ray Price hit-bag
to see if *'l Wish That | Could Fall In Love Today” will revivify
her radio appeal. Earl Thomas Conley and Emmylou Harris
have been making especially memorable music by retread-
ing “We Believe In Happy Endings.” And early this year, Ros-
anne Cash racked up a huge hit with her father's “Tennes-
see Flat Top Box.”

There was an equal artistic obsession with setting old pop
hits to modern country sounds. Reba McEntire, as a case in
point, dusted off the oft-recorded “Sunday Kind Of Love”
and wailed it top 5. And this avowedly traditional songstress
even gambled with a not-so-country version of “Respect” in
her most recent album. Eddie Rabbitt, who usually sings his
own material, refurbished the Dion classic “The Wanderer.”
It paid off by going to No. 1. Ronnie McDowell successfully
released “‘Suspicion.” Lynn Anderson elected “Under The
Boardwalk” as her comeback theme. Mickey Gilley made a
similar return shot with “I'm Your Puppet.” Marie Osmond
and Paul Davis have revived the hoary Davis hit, ‘“Sweet
Life.” Asleep At The Wheel's new album is all oldies, but
weighed heavily toward the pop side.

While the artistic triumphs of country music are evident, it
is less clear just what the music is amounting to commer-
cially. But it looks pretty good. During the first eight months
of 1988, the six major labels released 93 frontline albums.
Of these, only two—"‘Alabama Live"” and George Strait's “If
You Ain't Lovin’ (You Ain't Livin')"—had earned goid certifi-
cation by late August. Nine other country aibums, most of
which were released last year, reached the gold or platinum
level during this period. While these figures are not exactly

(Continued on page C-14)

Foliowing performances at
Austin’s annual Riverfest,
from left: Bill Carter, Bill Car-
ter & the Blame; Kristine Ar-
nold, Sweethearts Of The Ro-
deo; Preston Hubbard,
Fabulous Tbirds; Bonnie
Raitt; Janis Gill, Sweethearts
Of The Rodeo; Nick Lowe.

Dwight Yoakam and Buck Owens (center) during filming of
“Streets Of Bakersfield” video.

Keith Whitley performs during RCA show at 1988 Fan Fair.

Recent CMA award winners the Judds are congratulated by
another RCA duo Foster & Lloyd (whose debut single hit
No. 1), at label party.

Fair.

Kathy Mattea and Tim O’Brien of bluegrass group Hot Rize
perform “The Battle Hymn of Love”” duet an TNN's “New
Country.”

Jody Rodman performs
before receptive crowd
at MTM show during Fan

NEW-ARTIST GOLDRUSH:
Will Record Number of
Breakthroughs Make It
Tough for Next Wave?

By THOMAS GOLDSMITH

The unprecedented surge of new-artist breakthroughs in
country is crowding radio playlists and creating a real
challenge for still newer acts, music industry leaders say.

No less than 38 new acts have cracked the Country Top
20 during 1986, 1987, and the first eight months of
1988, according to Billboard chart figures compiled by
journalist/executive John Lomax |il.

Record company execs agree that recent years have seen
a record number of first-time chart artists; most say that
makes things tough for the newest kids in town.

“For the next wave of new artists, they'll not only have to
go against the accepted superstars, but also against this
wave of the past couple of years,” says Bruce Hinton, execu-
tive VP and GM, MCA Records/Nashville. “It's going to take
a powerhouse record and mere. It's not as though we've got
a bunch of hula hoops out there; we've got some quality art-
ists, and it's not as though they're going to suddenly stop
the great music.”

The new artist class of 1988, based on top 20 success,
includes Patty Loveless, Jo-El Sonnier, the McCarter Sisters,
Shenandoah, Larry Boone, Skip Ewing, Mike Reid and, sur-
prisingly, Rodney Crowell.

Their names are added to a long list of such successful
new acts as Randy Travis, Dwight Yoakam, Highway 101,
the O’Kanes, Ricky Van Shelton, Sweethearts Of The Rodeo,
K.T. Oslin, Foster & Lloyd, Michael Johnson, Steve Earle,
Lyle Lovett, the Desert Rose Band, T. Graham Brown, David
Lynn Jones, Holly Dunn, Judy Rodman, and SKB.

“We had a high-water mark year before last that, as near
as I'm able to tell, was the most new artists ever in country,”
says Airborne Records VP Lomax, who analyzes chart infor-
mation for Music Row magazine. “The last four years we've
had a turnover of more than 40 new acts to break through,

which is tremendous in terms of having new blood trans-

fused into the system. It looks as though we are in a real
high period, because up to ‘85 we were running six to
seven new artists a year.”

Randy Goodman, RCA Records/Nashville VP for artist
development, traces the new-artist trend back to one of
his label’s most successful acts. ““In 1980, Alabama was
one of the first new acts to come along—then it started
to break open,” Goodman says. “We've had K.T. Oslin,
Foster & Lloyd, Jo-El Sonnier, and Keith Whitley on our
label alone. We're finding that the country format is be-
coming more like a contemporary format. That new de-
mographic grew up on rock’'n’roll and they’re used to new
acts coming along.”

Nashville’s majors and major independent labels are
faced with a question prompted by their successes with

new artists: should labels sit tight with
country’s classes of 1986-'88—or keep
developing new artists in hopes that listen-
ers and radio will find a place for them?

“We will be signing acts and not pulling
back,” says Roy Wunsch, senior VP for
Nashville operations at CBS Records. ‘“We're always looking
for the new, unusual thing, the thing that knocks you down
in terms of uniqueness.”

The coordinated, in-depth effort required to offer a new
artist a real chance at success takes about a year, Wunsch
says. That means CBS will be “selectively aggressive” in
signing acts who'll require an extensive development pro-
cess, he says.

“We're certainly going to keep looking for new talent and
to make sure that our talent is better than anybody else's
talent,” says Martha Sharp, senior VP for A&R for Warner
Bros. Records/Nashville.

Sharp, who signed Travis to Warner Bros., says a portion
of the country audience has come to resemble pop fans in
expecting musical advances from an artist with each re-
lease: “Some people would like to see acts progress, and
some don't like it to be different—they don’t want Randy
Travis to be any different from what he is,” she says.

Industry pundits agree that the surge of new talent means
musical quality plays a greater role than ever in propelling
records to chart success. “[ think without question we're go-

(Continued on page C-12)
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Prior to TNN's 1st Annual Viewer's Choice Award=,
from left: CBS/Nashville’'s Mary Ann McCready, Jack
Lameier; Willie Nelson; CBS/Nashville Sr. VP Roy
Wunsch; Merle Haggard; the label’s Joe Casey and
Rich Schwan.

Ricky Van Shelton; Bob Orr, owner of At-
lanta’s Miss Kitty's; (standing) Johnny

‘Stonewall’ Jackson, WYAY; Tim Pritchett,
CBS/Atlanta; Leigh Holloway, WYAY.

The Statler Brothers face their fans
at, where else, Fan Fair '88.

Patty Loveless; Skip Ewing; Shelia
Shipley, VP Promotion, MCA/Nash-
ville; John Anderson; Bill Catino,
northeast promotion director, MCA/
Nashville.

| Restless Heart received gold albums for their “Wheels” LPs—delivered

by armed guards in a Wells Fargo armored truck.

CROWDED COUNTRY AIRWAVES:

Radio, Records Uneasily Share New Prosperity; New-Artist Door Begins o Close

By SEAN ROSS

Remember a couple of years ago in country music when
the radio and record sides seemed to be constantly
squaring off against each other in the trades? That debate
was tempered for a little while by the relative prosperity of
the format and the turnover in country’s artist base. Now,
with radio showing signs of tightening again, the old battles
seem to be coming back—although not perhaps to the ex-
tent previously seen.

There have been a lot of things for country people to be
happy about in the last year besides the rise of new artists.
The available songs have gotten better. WMZQ Washington
has demonstrated that a country station can be No. 1 in the
urban Northeast. And the consumer media has filled the gap
in attracting non-core listeners that arose when country rec-
ords stopped crossing over to other formats.

The problem is that many country PDs would like to sit
back and enjoy this new prosperity for awhile—playing few-
er new artists and embracing the new traditionalist artists
only to a certain extent. Record people are worried about the
door closing again. Programmers want to see greater label
commitments to the artists they've already broken, some of
whom, they say, are still faceless to listeners.

In interviews with some major country PDs and promotion
executives, these are the issues that arose most often:

The Tightening Of Starter Markets: The standard playlist
size for major-market country stations these days is almost
never more than 30-35 currents, accounting only for 35 %-
45% of a station's music. The problem is that those prac-
tices are ‘“fiitering down into the smaller markets,” accord-
ing to MCA VP/national promotions Shelia Shipley.

““We had a station in Dothan, Ala. that just cut their list to
25 records. There was a time when you had a mixture of
longer playlists and those stations that added songs around
the middle of the chart. Now there are fewer places to go to
get a record started . ..
One of the hardest places
any label has to go
through is the No. 40 to
50 range; sometimes
quality records get lost in
that part of the chart.”

The New Artist Glut
and/or Backlash—de-
pending on who you ask:

“This has probably been ' 4
the toughest 10 months r
I've ever seen in terms of :
workload and struggling,” §
Shipley says. “All the la- {

bels are releasing better
product so the competi-
tion is tougher. And the
consuitants are telling
people there are enough
new artists.”

“There is a backlash against new art-
ists,” says MTM national country pro-
motion director Bruce Shindler. “The
last couple of years were very healthy: people were accept-
ing the new artists; more young people were accepting coun-
try music. Now, whether it's because of PD confusion or
consultants or whatever, it's getting real tough to find those

T. Graham Brown and Nashville 95FM'’s
cat mascot at the station’s annual Fall
Fest.

spaces for all these new people.”

“You need to have some new blood,” says WYRK Buffalo
PD Ken Johnson. “But sometimes it seems like labels are
asking too much. They don't realize how long it takes people
to pick up on a new artist. There's
a small crisis brewing because
the record companies are not giv-
ing the acts identities.

“People have keyed into a Ran-
dy Travis or George Strait, but the
people don't really have any idea
who Eddy Raven, Earl Thomas
Conley, or Steve Wariner are. Yet
the record companies keep trying
to bring these people in. They
don't seem to be working on artist
development the way they
should.”

One manifestation of that,
Johnson says, is that “labels
spend little or no money advertis-
ing product. We have not had a
buy from a record company in
two years for any specific prod-
uct.”

The Traditional Product Glut
and/or Backlash: Just as Johnson
is worried about too many more
naw artists, he adds, “While | personally enjoy the traditional
aspect of country, I'm concerned with how much of it there's
going to be down the road and how it will be accepted.

(Continued on page C-16)

BEYOND LABELS: Marketers Search for Fresh Ways to Promote New, Improved Country

By HOLLY GLEASON

With country record sales back on the rise without the
benefit of pop radio exposure, it stands to reason that
the reasons behind this resurgence stem from a variety of
factors that lay beyond the traditional ways of marketing
and selling country music. Every form of exposure has been
re-examined and several alternative paths have been
charted to supplement the existing systems.

“I've told people in Nashville that's our future—to go al-
ternative,” says RCA Nashville {abel head Joe Galante. “Of
course, when we sign a band, we don’t think about going al-
ternative because you still have to have that solid country
base before you start trying to court the other, additional
audience.”

Though crossover airplay was once the key to increased
sales, a whiplash effect has made it significantly less promi-
nent in the mix. This time around, the biggest move is in try-
ing to change the general public’s perceptions.

“There's a big difference between the perceptions of
country music among the industry and the consumer,” cau-
tions MCA’s Walt Wilson. “‘The actual term ‘country’ has be-
come this catch-all for everything from Porter Wagoner to

C-6

Bob Wills to Lyle Lovett to k.d. lang—and people don't al-
ways recognize the differences between them.

“A lot of this is not traditional. You don’t have to worry
about twang. It's not country/western music. Yet, people
have this preconceived notion that it's this illiterate type of
music, which couldn't be further from reality. In fact, coun-
try music is probably the most literate type of music out
there right now.”

To overcome this stigma, MCA launches its “Country And
Eastern” campaign this fall featuring Steve carle, Nanci
Griffith, Lyle Lovett, and the Desert Rose Band. The label will
make a sampler package in all configurations, with the LP
carrying a $6.99 list. “That means that an outlet like Tower
will be able to sell it for $4.98,” Wilson says, “‘and at that
price, | think people will be able to indulge their curiosity.
We're betting that once they do, they'll find cut they like
what they hear and they’ll actually purchase from the cata-
log."”

And as for the campaign’s name, Wilson adds, ‘“‘What
Tony Brown and | wanted to do was address. the stereo-
type—and this gave us a tongue-in-cheek way: to do it, to
turn people’s perceptions on themselves.”

Warner Bros. is rolling out its “First Family”- campaign

. this fall, targeting all its 1988 releases, while hoping for

some trickle down impact on its entire catalog. Like Wilson,
Vic Faraci, senior VP of Warner Bros./Nashville, discovered
discrepancies between the way country is regarded and the
way it should be.

‘He says, “In the past, the one big mountain we've had to
climb has been that retailers would take the country albums
and report them to the country outlets and then forget
akbout them. The attitude was that if you had the No. 1 coun-
try album, why should they put you at No. 7 overall? So,
we've really been concentrating on overcoming that—and
seeing that our Nashville releases are included in the larger

_promotions with the Guns N’ Roses and Al B. Sures.”

Consequently, Warner Bros./Nashville has had more al-

- bums on Billboard's pop charts than ever before, scoring

with such acts as Randy Travis, Dwight Yoakam, k.d. lang,
and Hank Williams, Jr.

Faraci says, “We've spent the last year really striving to
increase our visibility nationwide. And it's paying off be-
cause we're starting to sell records to people who aren't his-
torically country record buyers. Now they’re accepting these
artists as good music and not worrying about what it's

(Continued on page C-14)
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MERCURY/POLYGRAM-40 YEARS OF HITS."
. THE MUSIC HEARD ROUND THE WORLD.

LARRY 1
BOON

JOHNNY CASH—WATER FROM THE

WELLS OF HOME -Producer: Jack Clement

1t’s one of the most talked about recording projecls in
Nashville history. Johnny Cash didn't just make an
album, he staged an event and invited his friends and
family: Hank Williams Jr., Waylon Jennings, Rosanne
Cash, The Everly Brothers, Tom T. Hall, Roy Aculf,
John Carter Cash, June Carter Cash, Glen Campbell,
Paul McCartney and Emmylou Harris. An All-Star cast
got together to make The Album of the Year! Contains
the single *‘That 0ld Wheel,” ‘‘Ballad of a Teenage

JOHNNY CASH

LYNN ANDERSON— WHAT SHE DOES BEST

Prodycer: Nelson Larkin
And what Lynn Anderson @

Top songs fro

oes best is sind hit songs.
t voices in country
e ““Under The

Boardwalk’’ as we o
tha" and “0dds and End3.

S

1
{
{
|

e

JOHUNNY CASH—CLASSIC CASH

Producer: Johnny Cash

The most widely known 3nd respected country artist
in the world sings the sangs that made him a legend:
‘*Folsom Prison,”’ ‘‘Ring of Fire,” ‘‘Tennessee Flat
Top Box,” *‘Get Rhythm®’ and *‘| Walk The Line.” At
a special low price, thisis a must-have for serious
Cash fans—and who isn t?

CHARLY McCLAIN—CHARLY McCLAIN
Producers: Wayne Massey & Jim Cotton

Her debut on Mercury Records. Charly started out on
‘Memphis' famed Mid-South Jamboree. went on to
win Nashville with a steing of hit records. and now
comes back with a great selection of hits-to-be:
«gometimes She Feels Like A Man,” *Let Your
woman Take Care Of You,” *“Down The Road"’ and
One In Your Heart, One On Your Mind.”

LARRY BOONE—LARRY BOONE-pProducer: Ray Baker
A card:date for grealness among the new tradition-
aliste of country music. Boone caught the listeners'
fancy with his self-penned *‘Don’t Give Candy To A
Stracgar,” which had radio stations’ phones lighting
up all aver the country. Contains ‘‘American Faces,”
“Roses In December,”” and *‘Stranger Things Have
Hapgened.”

T@M 1. HALL—COUN TRY SONGS FOR KIDS
Pmducer: Jerry Kennedy . '

H s last children's LP weat gold, anq this one’s
baund to follow suit. Tom T Hall writes songs that
have become standards in the nation’s ¢lassrooms.

an0 that kids of all ages rave ahout. Here's some new

anes to sing along with: the single ‘‘Fox Hgllow Ani-
mal Train,”” “*That's What Songs Are Fgr, and
“Let's Spend Christmas At My House.

SYILL HOLDIN OF

|

THE MARSHALL TUCKER BAND—STILL
HOLDIN’ ON-producer: Larry Butler

One of the greatest of the Sauthern rock bands is
bacx, bringing their brand of country to fans who
have been waiting a long time. Running the musical
garut from straight-ahead country to edge of rock
anc rall, the Marshall Tucker Band LP features the
smash single. **Stilt Holdin’ On.”

DAVID LYNN JONES—HARD TIMES ON

EASY STREET-Preducers: David Lynn Jones, Richie
Albrigh! & Mick Ronsen

When David Lynn Jones played New York's Botfom
Line, her2's what tritic Mike Greznblatt from East
Coast Rozker had to say: *'He pours out goid from an
immeasurably rich vein and sings "em all with the
wizened tinge of the weary traveler...a combination
of Tom Waits, Lyle Lovett, Rambe, Springsteen,
Mellencamp, Waylon, Kristofferson, Guy Clark,
Delbert McClinton, Gary Cooper and Eivis.” The LP is
poetry far the people. and contains the smash sin-
gles, ““Bannie Jean,” **High Riding Heroes,” and the
new hit *Tonight in America.”

Queen’’ and **Sweeter Than The Flowers."”

“I.
!! ]
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DONNA MEACE—LOVE'’S LAST STAND
Producer: Buddy <illen

She's the favorte of Nashville’s famed Steckyards’
Bull Pen Lounge, and her hig vocals shine on this
Buddy Killen-produced LP. This one got raves from
People Magazise, with the reviewer noting, **...it's
one of thase happy coincidences: a splendid talent
running into penple who know how to help her get
the most out of it."" Includes the titie cut as well as
‘‘Congratulaticns,” the single “‘Leavin’ On Your
Mind,” and the Harlan Howard classic, ‘*The Chok-
ing Kind."”

THE STATLERS—THE STATLERS

GREATEST HaTS-Producer: Jerry Kennedy

Greatest hits fom the past, present and future from
the most sustaning act in courtry music. Nearly
100,000 came to celebrate July 4th with Haroid, Don,
Phil and Jimmy in Staunton, Virginia this summer. A
listen to this and you'll see why their records are
gold, platinum and the favorites of millions of country
fans. Includes hits such as “Elizaheth,” *‘Atianta
Blue,” and **My Only Love,” as well as exciting new
songs destined to be chart toppers: *‘Let’s Get
Started If We’ e Gonna Break My Heart,” *‘Moon
Pretty Moon" and *“More Than A Name On A Wall.”

X

THE BAMA BAND—SOLID GROUND

Progucer: Bob Johnston

Twice nominated for the ACM Band of the Year, The
Bama Band has been on the road with Hank Jr. win-
ning fans everywhere they perform. The music s
razor sharp and red hot, with cuts such as ““When We
Get Back To The Farm (featuring a guest performance
by Hank Williams Jr.),"”" *‘Real 0Old-Fashioned Broken
Heart” and “1 Got A Rocket in My Pocket.”

l_—~__‘—_-717_**f“—~—1
| %%Wfﬂfﬁﬁf/

VARIOUS ARTISTS—
THE GENERAL JACK D s

& e SON-Producers: Ron Bledsoe &
l"Vlnedrcury S Kathy Mattea, Buich Baker, Lynn
3 (te':zogé r?noonnnsav’i::i't%?l‘ %avid Lynn Jones, Mel Tillis
' € General Jackson fo
g;l’r‘lst'rp‘a.s .Eve gala. Inciuded are ““The Christrl:as
g,”" “Riverboat Christmas,” “‘Santa Claus Is

CDming To Town.”’ sl 4
, ent Night"*
medley of Christmas 1avorites? g

KATHY MATTEA—UNTASTED HONEY

Producer: Alien Reynolds

I’s been a hig year for Kathy, complete with a string
of hit records and a string of industry honors. This is
the critically acclaimed Album of the Year from the
n_ew-est superstar in country music. Contains :he hit
singles: ““Eighteen Wheels And A Dozen Rosas,”
;:::o:floﬂas,” **Goin Gone,”’ and “'Life As We
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Entertainer Of The Year

RANDY TRAVIS
HANK WILLIAMS, |R

Singie Of The Year

RANDY TRAVIS
"I TOLD YOU SO

Album Of The Year

HANK WILLIAMS, JR
BORN TO BOOGIE

Song Of The Year

RANDY TRAVIS
"I TOLD YOU SO

GARY MORRIS [

~
-

>\

HIGHWAY 101

MICHAEL MARTIN MURPHEY

DWISHT YOAKAM

like to congratulate all our CMA nominees.

wwWwW americanradiohistorv com

Male Vocalist Of The Year

RANDY TRAVIS
HANK WILLIAMS, JR

Vocal Group Of The Year
FORESTER SISTERS
HIGHWAY 101
NITTY GRITTY DIEKT BAND

Vvocal Event Of The Year
TRIO
DWIGHT YOAKAM & BUCK OWENS

Musician Of The Year
MARK O'CONNOR

~_ _Horizon Award
HIGHWAY 101

- IrSAPMTAARAR

' | | %

RANDY TRAVIS



www.americanradiohistory.com

COUNTRY MUSIG

—

B

TOP PUBLISHING
CORPORATIONS

Pos. PUBLISHING CORPORATIONS (No. of charted singles)
1 TREE GROUP (76)
2 WARNER/CHAPPELL INC. (60)
3 SBK (48)
4 WELK GROUP (34)
5 MERIT (22)
6 MCA (35)
7 OPRYLAND GROUP (31)
8 SCREEN GEMS-EMI (22)
9 IRVING-ALMO (14)
10 TOM COLLINS (13)

o EE D

TOP PUBLISHERS

Pos. PUBLISHER, Licensee (No. of charted singles)
1 TREE, BMI (48)
2 CROSS KEYS, ASCAP (27)
3 MCA, ASCAP (29)
4 JACK & BILL, ASCAP (14)
5 SCREEN GEMS-EMI, BMI (21)
6 TOM COLLINS, BMI (13)
7 SBK APRIL, ASCAP (17)
8 MAYPOP, BMI (7)
9 UNCLE ARTIE, ASCAP (12)
10 BOCEPHUS, BMI (5)

S S

TOP ARTISTS—
ALBUMS & SINGLES

Pos. ARTIST (No. of charted albums & singles) Label
1 RANDY TRAVIS (8) Warner Bros.
2 GEORGE STRAIT (7) MCA
3 REBA MCcENTIRE (11) MCA
4 HANK WILLIAMS, JR. (11) Warner/Curb
(1) BGM
5 ALABAMA (11) RCA
6 RICKY VAN SHELTON (5) Columbia
7 ROSANNE CASH (6) Columbia
8 THE JUDDS (8) RCA/Curb
9 K.T. OSLIN (5) RCA
10 DWIGHT YOAKAM (7) Reprise
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TOP ALBUMS

Pos. TITLE—Artist—Label
1 ALWAYS & FOREVER—Randy Travis—Warner Bros.
2 WILD EYED DREAM—Ricky Van Shetton—Columbia
3 BORN TO BOOGIE—Hank Williams, Jr.—Warner/Curb
4 80'S LADIES—K.T. Oslin—RCA
5 GREATEST HITS, VOL. 2—George Strait—MCA
6 KING'S RECORD SHOP—Rosanne Cash-—Columbia
7 THE LAST ONE TO KNOW——Reba McEntire—MCA
8 HILLBILLY DELUXE—Dwight Yoakam—Reprise
9 HIGHWAY 101——Highway 101—Warner Bros.
10 GREATEST HITS—Reba McEntire—MCA

e
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TOP ALBUM ARTISTS

Pos. ARTIST (No. of charted albums) Label
1 RANDY TRAVIS (3) Warner Bros.
2 GEORGE STRAIT (4) MCA
3 HANK WILLIAMS, JR. (7) Warner/Curb
4 REBA McENTIRE (6) MCA
5 ALABAMA (8) RCA
6 THE JUDDS (5) RCA/Curb
7 DWIGHT YOAKAM (3) Reprise
8 RICKY VAN SHELTON (1) Columbia
9 K.T. OSLIN (1) RCA
10 ROSANNE CASH (1) Columbia

i
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TOP NEW ARTISTS

Pos. NEW MALE ARTIST (Charted albums & singles) Label
1 DAVID LYNN JONES (4) Mercury

Pos. NEW FEMALE ARTIST (Charted albums & singles) Label
1 PATTY LOVELESS (4) MCA

Pos. NEW GROUP (Charted albums & singles) Label
1 THE McCARTERS (3) Warner Bros.

Rands Travis

Rosanne Czsh

David Lyn1 Jones

Patty Lcveless

o e T e

TOP SINGLES

Pos. TITLE—Artist—Label
1 DO YA'—K.T. Oslin—RCA
2 DON'T CLOSE YOUR EYES—Keith Whitley—RCA
3 ONE FOR THE MONEY—T.G. Sheppard—Columbia
4 1F YOU CHANGE YOUR MIND—Rosanne Cash—Columbia
5 SET 'EM UP JOE—Vern Gosdin—Columbia
6 SOMEBODY LIED - Ricky Van Shelton—Columbia
7 GOIN' GONE—Kathy Mattea—Mercury
8 SOMEWHERE TONIGHT—Highway 101—Warner Bros.
G THE LAST ONE TO KNOW-—Reba McEntire—MCA
10 ONE FRIEND-—Dan Seals—Capito!
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TOP SINGLES ARTISTS

Pos. ARTIST (No. of charted singles) Label
1 ROSANNE CASH (5) Columbia
2 RANDY TRAVIS (5) Warner Bros
3 RICKY VAN SHELTON (4) Columbia
4 HIGHWAY 101 (4) Warner Bros
5 REBA MCENTIRE (5) MCA
6 THE DESERT ROSE BAND (4) MCA/Curb
7 STEVE WARINER (5) MCA
8 HANK WILLIAMS, JR. (4) Warner/Curb
(1) BGM
9 GEORGE STRAIT (3) MCA
10 ALABAMA (3) RCA

T = =

TOP SINGLES LABELS

Pos. LABEL (No. of charted singles)
1 RCA (62)
2 MCA (67)
3 CBS (79)
4 WARNER BROS. (59)
5 CAPITOL (55)
6 MERCURY (30)
7 MTM (20)
8 CURB (10)
9 16TH AVENUE (14)
10 ATLANTIC-AMERICA (8)

Ji;?’ i o
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TOP ALBUM LABELS

Pos. LABEL (No. of charted albums)
1 WARNER BROS. (33)
2 MCA (41)
3 RCA (30)
4 CBS (32)
5 CAPITOL (12)
6 MERCURY (9)
7 MTM (7)
8 ATLANTIC-AMERICA (2)
9 16TH AVENUE (3)

10 CURB (3)

A ey S B ]
TOP LABELS—
ALBUMS & SINGLES
Pos. LABEL (No. of charted albums & singles)

1 MCA (108)

2 RCA (92)

3 WARNER BROS. (90)
4 CBS (111)

5 CAPITOL (67)

6 MERCURY (39)

7 MTM (27)

8 ATLANTIC-AMERICA (10)
9 CURB (13)

10 16TH AVENUE (17)

ﬁ.

s

The eligibility period for the World of Country
Music charts is from Sept. 12, 1987 to Sept.
10, 1988.
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A Billboard Spotlight

GOUNTRY MUSIC

CORPORATE SURGE

(Continued from page C-1)

and formerly the chief of Cleveland International Records,
has seen the situation from both sides. “Some of our senior
executives from some companies here should get out and
start their own record company and find out what the record
business is all about,” opines the colorful Popovich. Though
directing the fortunes of the Nashville branch of one of the
world's largest entertainment webs, Popovich is still sensi-
tive to his roots: “Every trend in the business has been start-
ed by small record companies. New labels, new music, came
out of these little nooks and crannies all over, the South
mostly.” And Popovich has an eye for the future: “Absolute
power corrupts, and there should be room for independent
record companies and independent publishers. The big can

get bigger, but there has got to be a balance between the
two. Being big, a lot of times, stifles creativity if you're not
careful.”

One of Nashville's legendary entrepreneurs, Shelby Sin-
gleton, has survived for more than two decades in the indie
world, sometimes with outstanding success, sometimes with
equally startiing failure, and always with a charming blend of
class and hype. One wouldn’t expect Singleton to proffer
positive points for conglomerates but he does note, “It gives
artists the power of a big organization to promote them with
lots of bucks.” But he worries about the opportunities for
rising artists who are unsigned to a major: “If they don’t
come in here with lots of money, they're in trouble.” Single-

‘ton predicts that most small labels will end up in a similar

situation as the film business—distributed by majors.
Connie Bradley, head of ASCAP's Southern operation,
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sees both positives and negatives in the Nashville business
trend: “It's good in that you've got the good sound financial
backing of the real money-makers,” she explains. “But it's
sad that a young, unknown songwriter is going to have a
much more difficult time finding a publisher because most
of these big publishing houses have a large staff and aren't
really looking for outside writers.” Thus, believes Bradley,
songwriters-are finding it more difficult to get professionals
to listen to, and evaluate, their tapes.

SESAC's Dianne Petty, VP and director of affiliate rela-
tions, has seen the Nashville scene sway for two decades—
one with SESAC, the other at ABC Records. “I'm still trying
to do business as | was groomed,” she advises, “‘as one hu-
man being at a time, and keeping it personal.” Petty praises
the SESAC environment, noting, | have the luxury to do that
because of the size of this company and | have not had to
become a corporate entity.” Her promotion of a K.T. Oslin
tape that nobody wanted to listen to testifies to her belief
that talent will win out in the end. She describes the con-
glomerate crunch as the “Pac Man Effect” in publishing:
“It's a 10-year cycle. It's like gobble, gobble, gobble.” But
Petty believes the next cycle will be similar to the ‘60s when
the indie writers and publishers flourished.

BMI's Nashville chief Roger Sovine also favors an indie re-
naissance. “| want to see more independent music publish-
ers come back around,” says Sovine, a 20-year veteran of
the Nashville music industry. He knows why most of Nash-
ville’'s major indie publishers have been gobbled by the big-
gies. “That's when you really make the big bucks as a pub-
lisher.”

But Sovine sees storm clouds ahead: “The only problem |
have with the big conglomerates is that when they buy cata-
logs, they only keep the cream-of-the-crop writers. The other
writers the publishing company was working with—bringing
along, teaching them how to write songs, making them bet-
ter, critiquing—those people will have to find another place
to write songs.” As the conglomerates buy up these compa-
nies, there are fewer places for these writers to go. Conse-
quently, observes Sovine, “‘We're sending a lot of potentially
great songwriters back to Arkansas, back to the farm.”

Sovine is also quick to praise the positive side of the con-
glomerate picture: “They have all the money in the world
and the wherewithal to make those record deals because
they're usually label-related or have production companies
in-house.” He also cites the “wonderful technological studio
facilities” of some of the conglomerates and two additional
advantages: “They act like banks for those songwriters in a
lot of cases. And once you get your copyright established,
they can take it anywhere you want to go with it because
they have all those branch offices in all the other countries.”

The lone major independent force in Nashville is Tree In-
ternational, headed by Buddy Killen who claims, “The world
continues to make me unbelievable offers. You're stupid if
you don't listen—it would take a phenomenal offer to get me
to go ... but who knows?" So far, Killen has reportedly
turned down several multimillion dollar offers.

Killen cites the expenses of operating a publishing compa-
ny, especially after ASCAP and BMI quit giving advances, as
reasons why smaller firms are quick to sell. But he sees in-
novative indies as an important segment of the music busi-
ness picture: “It took me 35 years to build Tree. There's al-
ways that kid who says, ‘I'm going to give this a shot.’
Somebody says, ‘I've got a few bucks'... and at first you
don't pay much attention, but then suddenly he's got five
songs in the chart, 10 songs, and you wonder where the hell
did he come from?"”

NEW-ARTIST GOLDRUSH

(Continued from page C-4)

ing through a very extensive transition where a brilliant new
artist with a wonderful piece of music has a shot right out of
the box,” Hinton says.

In another effect, established acts are finding significantly
more competition than previously for sales and airplay. “it
seems like radio stations and the public in general are judg-
ing an artist on his songs a lot more than on his track rec-
ord,” says Paul Lovelace, VP for promotions at Capitol Rec-
ords Nashville.

“If you start studying the chart, you see that a number of
people are not having the success that they had three or
four years ago. A lot of people that had top 10 records are
having top 20 or 30 or 40 records.”

In his dealings with country radio’s music directors and
program directors, Lovelace has come up with one possible
contributing factor for the receptive climate for new acts.
“We're dealing with people at radio who represent a con-
stant influx of people from different formats or people just
breaking into the industry,” he says.

(Continued on page C-14)
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NEW-ARTIST GOLDRUSH

(Continued from page C-12)

“Any time you have that kind of influx you have people
who take pride in discovering new artists. Sometimes they
look at established acts as somebody discovered by the peo-
ple that preceded them. Everybody wants to find his own

em.”

The flood of new acts notwithstanding, working with art-
ists who appeal to younger buyers make sense in terms of
demographic buying patterns, says MTM Records CEQ Alan
Bernard: “If you look at all the majors, they are signing acts
that aren’t the traditional country acts. We did it because we
made the decision that if we were going to get into the coun-
try business, we didn't want to do it in the traditional way.

Traditionalists are probably tougher to sell; the people they
play to are passive buyers. They listen a lot, but they don't
go out and buy.”

Several labels are appealing to fans with another sort of
“new" artist—the established star who's been off the charts
for a while and reemerges, usually on a different label. Such
veteran artists as CBS's Vern Gosdin, PolyGram's Lynn An-
derson and Johnny Cash and Airborne’s Mickey Gilley have
popped back up after label changes in recent years.

“Our thought with Mickey Gilley was that he had a lot of
good miles left in him as an artist—his talents are certainly
undiminished,” Lomax says. ‘‘He's a high-profile artist on
the road and on television and in commercial work. Besides,
we didn’t want to have everybody new on the label.”

Another exec who favors a diverse roster is Steve Popo-
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vich, senior VP for Nashville operations at Mercury/Poly-
Gram. “‘I've always thought a label has to balance the acts
that have been around and also build the Kathy Matteas and
David Lynn Joneses and Larry Boones. A mixture works best
for us.”

BEYOND LABELS

(Continued from page C-6)

called.”

Besides getting beyond labels, there's a question of selec-
tivity. Some bands are right for the true alternative market,
others are best suited for adult contemporary and still oth-
ers are meant to remain pure unadulterated country artists.

“It seems like once one band out of Nashville has one
thing, then every band has to do that regardless of whether
or not it's appropriate,” says Galante. “The bottom line is
that you've got to maintain the integrity of the music and
consider what's right for the artist’s career in the long run.”

Acts like Jo-El Sonnier and Foster & Lloyd are perfect for
the alternative market, Galante believes, because musically
they fit into those parameters. ““Yet,” he observes, “alterna-
tive outlets still have a reluctance about really getting be-
hind music from Nashville—they play it, but never with the
kind of rotation that means impact.”

RCA has worked these acts at the store level as aggres-
sively as possible. ‘‘We've seen increased sales over 20%
on Jo-El Sonnier in those stores where we had in-store play,”
reports Galante, who also points out that while most types of
popular music are likely able to receive play on more than
one format, country music has been reliant on only the one
format for survival. Consequently, country has had to ac-
commodate artists as diverse as K.T. Oslin, Jo-El Sonnier,
the Judds, and Keith Whitley.

MCA’s Wilson also recognizes that country radio’s all-en-
compassing playlists are straining in an attempt to contain
the variety of styles. Still, he doesn’t advocate changing the
music to suit the style.

“The artists in our ‘Country And Eastern’ program—and
lots of others, too, because MCA certainly doesn’t have an
exclusive on all this great new music—are like square pegs
which we've been trying to force into round holes. Rather
than shaving off the edges from those square pegs, we
ought to be trying to shift a little, make a square hole for
them, whether that means convincing retailers to rack these
artists separately or cultivating National Public Radio more
fully and trying to find more outlets that are willing to use
that same adventurous approach to programming.”

With CBS Records Nashville moving toward a fuli-blown
college department and increased involvement with NACA
(National Assn. of Campus Activities) and artists ranging
from Dwight Yoakam to Darden Smith to Gary Morris em-
ploying rock publicists, it's obvious that this change is here
to stay. Still, in the face of all these changes, it's comforting
to know that it's the way the music is sold that's changing to
meet the challenge rather than changing the music itself.

TALENT WAVE '88

(Continued from page C-4)

the stuff of glossy press kits, it does appear that many acts
are still selling at that unspectacular—but still profitable—
pre-gold level of 150,000 units and up.

Except for such acts as Travis, Alabama, and Hank Wil-
liams, Jr., the concert scene has not been as congenial for
country acts as it was a few years ago. Still, Mariboro mount-
ed its most ambitious country tour caravan ever this year,
enlisting the talents of the aforesaid Travis and Alabama, as
well as those of the Judds, Ricky Van Shelton, K.T. Oslin,
Kathy Mattea, Merle Haggard, George Strait, the O’'Kanes,
and Restless Heart.

Certainly the media continues to see country music as be-
ing a large slice of America’s cultural pie. Time magazine re-
cently devoted a long and admiring article to new talent. And
the format and its individual practitioners have also lately
had supportive exposure in such consumer journals as
McCall's, Redbook, USA Today, USA Weekend, Interview,
and Vanity Fair. What distinguishes this coverage from the
mindless trendiness exhibited by the media during the “Ur-
ban Cowboy” days is an eagerness to focus on the music
rather than on the lifestyle it supposedly represents. Dis-
turbingly, though, there has been a decline in the number of
publications devoted exclusively to country.

To intensify radio’s interest in country music as a com-
mercial vehicle, the Country Music Assn. is offering demo-
graphic data to show that country listeners are richer and
better educated than usually thought. While this data is sus-
piciously rosy, it may provide the incentive needed to bring
this already creatively hot music to a full commercial boil.
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