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Dealers Blast RCA/Col 
For TV Spots On Videos Indie Promoters Are Back In Town 

`Everybody Is Using Them' 

This story was prepared by Jim 
McCullaugh in Los Angeles and 
Al Stewart in Atlantic City, N.J. 

LOS ANGELES RCA /Columbia 
Pictures Home Video has ignited a 
dealer firestorm by promoting three 
of NBC-TV's new fall programs with 
a 60- second spot at the start of three 
just- issued rental titles. 

Dealer reaction was triggered im- 
mediately upon the release Sept. 28 
of "Switching Channels," "Vice 
Versa," and "School Daze." Each of 
the titles carries a promotion for 
NBC's "Baby Boom," "Empty Nest," 
and "Dear John." Protests have tak- 
en the forms of calls and letters to 
RCA /Columbia, its regional repre- 
sentatives and wholesalers, the Video 
Software Dealers Assn., and Bill- 

Special -Interest 
Videos Compete 

For AVC Awards 
LOS ANGELES A total of 107 vid- 
eos in 27 special -interest categories 
have been named as the finalists in 
the second annual American Video 
Conference Awards competition. 
The awards are devoted exclusively 
to the special -interest market. 

The award winners will be an- 
nounced at a closing -night gala cap- 
ping the second annual American 
Video Conference, set for Nov. 9 -11 
at the Bel Age Hotel here. The AVC 
is a joint presentation of the Ameri- 
can Film Institute, Billboard maga- 
zine, and The Hollywood Reporter. 

Nearly 400 tapes were submitted 
to AFI for this year's competition. 
Finalists were chosen by juries 
from the film, television, and video 

(Continued on page 86) 

board magazine. 
Retailers say they are appalled at 

not being informed of the spots. In 
addition, they question the rationale 
of using home video to promote what 
they see as a competing medium - 
television. They claim the move sets a 
bad precedent and potentially under - 

(Continued on page 86) 

This story was written by Steve 
Gett in New York with reporting 
by Chris Morris in Los Angeles. 

NEW YORK Independent record 
promotion: not as powerful as it once 
was nor as expensive, but "back full 
time" and "alive and kicking" in to- 
day's music industry. 

That's how senior record company 
executives and top artist managers 
assess the current state of the indie 
promotion business. 

Severe cutbacks by major labels in 
their use of independent record pro- 
moters in 1986 (sparked by an NBG 
TV news report on alleged payola in 
the music business) prompted man- 

Music Video; The Picture Brightens 
BY GEOFF MAYFIELD 

SAN DIEGO Music video, once writ- 
ten off as a product with little com- 
mercial potential, is coming on strong 
as a profitable category for record 
stores. 

That was the inescapable conclu- 
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sion of music dealers, record labels, 
and distributors gathered at the Na- 
tional Assn. of Recording Merchan- 
disers' recent Retailers Conference 
here. 

Most of the retailers represented 
here during the Sept. 27 -29 meeting 
at Hotel Del Coronado said the con- 

figuration has enjoyed improved 
sales over the past year and has be- 
come a meaningful product. The deal- 
ers' enthusiastic reports genuinely 
thrilled the suppliers on hand. Paul 
Smith, senior VP /GM of sales for 
CBS Records, told Billboard the dis - 

(Continued on page 80) 

ADVERTISEMENTS 

SAM PHILLIPS is her name. THE INDESCRIBABLE WOW is her 
Virgin debut. I DON'T KNOW HOW TO SAY GOODBYE TO YOU 
is the first single. Sam writes and performs pop songs ... pop 
songs with a twist. Imaginative, ironic and original pop songs 
produced by T Bone Burnett. Now you have it all ... THE 
INDESCRIBABLE WOW (1 /2/4- 90919). 

Everybody's rolling out the red carpet for "Homesick Heroes," the 
Charlie Daniels album that's breaking on all fronts! "Boogie Woogie 
Fiddle Country Blues" is CDB's biggest country single in years! The 
track "Uneasy Rider '88" is off and running at AOR and CHR in 
Dallas, Atlanta, St. Louis, Cleveland, L.A., N.Y., and cities across 
the nation! Its a Home Run! on CBS Records /Epic. FE 44324. 

agers to assume the dominant role in 
hiring indies -with either their own 
money or label 
funds apparently 
channeled 
through touring 
and video budgets 
(Billboard, May 
24, 1986). 

For a period af- 
ter the cutbacks, business for inde- 
pendent promoters (particularly 
those in the top 40 field) was substan- 
tially down, as were the fees they 
were commanding. 

Clearly, however, indie promotion 
did not die; in fact, it steadily re- 
gained its footing in the industry. 
These days, some labels are again di- 
rectly employing indies for specific 

(Continued on page 87) 
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Adult Formats 

Unusually Strong 

In Summer Arbs 
This story was prepared by Sean 
Ross with assistance from Yvonne 
Olson and Peter Ludwig. 

NEW YORK Summer Arbitrons are 
often the time when teens stay home 
from school and drive up the ratings 
for their favorite stations- usually 
top 40 or urban contemporary. This 
may go down as the summer that 
their parents, or at least their older 
siblings, held their own in the battle 
for the radio, judging from the first 
week of Arbitron results. (Complete 
figures for eight markets appear on 
page 12.) 

Consider some of the early evi- 
dence: a major comeback for adult al- 
ternative titans KTWV "the Wave" 

(Continued on page 10) 

The Commodores are Bac 
Rock Solid. 
Rock Solid, (835 3691/2/4) the new Polydor LP marks the beginning of a new chapter in the historic career 
of the Commodores. An assortment of dance hits and ballads, Rock Solid will join the collection of 24 

Gold, 6 Platinum and 3 Double Platinum records the Commodores have earned internationally. 

Featuring the silky smash, Solitaire 
(897 939 -7) 

Produced by Sandy Torano for Ohio Music St. Corp. and William A. King Jr. 

Management: Joanne Geffen for Geffen Associates. 

On Polydor Compact Discs, Chrome Cassettes & Records. 
193u.4'11 ,.11M H 

www.americanradiohistory.com

www.americanradiohistory.com


 

/ T/v t r 1 

Fc409, / OK's/11\1er 
i iES E5 p s '°- c-oN o D 64 (V d c1R¡ r / //'/ j/ J\ 38-07433 

IHJI r/_I J` /(y/ r5 AR ,5, 
D1! U NAVA cAssT ,G P 

Feet,. -TR FNIETP. p41,01 1-te fAi-X7/07'1 '1 a 

Produced by Warne Livesey and Midnight Oil 
Management: Gary Morris 

10/4 Baltimore, MD 
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AUTOMAT ION'S THREAT TO MUSICIANS 
In Commentary, John Glasel of the Associated Musicians of Greater 
New York argues that the increased automation of music is a dangerous 
trend that must be stopped. Page 9 

NARM -ites To Labels: Break An Act 
Almost all of the retailers at the National Assn. Of Recording Merchan- 
disers Retailers Conference in San Diego said they are committed to 
breaking new talent at the store level, in many cases through the use of 
organized chainwide campaigns. Retail editor Geoff Mayfield reports on 
a round -table discussion of this issue and serves up a few conference 
highlights in NARM Capsules. Page 34 

THE WORLD OF COUNTRY MUSIC 
Randy Travis is the top artist, MCA Records is the top label, and Tree is 

the top music publisher in Billboard's annual country chart roundup. 
Plus, Billboard's Nashville GM, Gerry Wood, discusses how corporate 
conglomeration has affected Music City's spirited, independent style. 

Follows page 46 

Yoakam Mellows With Age And Success 
The charts show country bad boy Dwight Yoakam is more successful 
now than ever before, and he's promising to cut back on his controver- 
sial comments. But he's not offering any apologies, and he's still churn- 
ing out intense, hardcore country music. 

FEATURES 
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Azoff: Give Music More Sponsor S$ 
MCA Chief Keynotes AB /Billboard Meet 

BY STEVE GETT 

NEW ORLEANS "Corporate spon- 
sors consistently overlook and under- 
estimate the power of music, espe- 
cially to motivate sales and product 
loyalty." 

That was the central theme of the 
keynote address given by Irving 
Azoff, VP of MCA Inc. and chairman 
of the MCA Music Entertainment 
Group, which closed the Oct. 2-4 Win- 
ning At Sponsorship conference, held 
at the Hotel Inter -Continental here. 

During the three -day annual con- 
fab, co- presented by Amusement 
Business and Billboard, a variety of 
speakers discussed many aspects of 
planning and executing corporate 
sponsorship deals for sporting 
events, venues, and theme parks, 
concert tours, and videos, among oth- 
er areas. 

Azoff took a particularly strong 
stand on behalf of the music industry 
with his open call for corporations to 
invest more sponsorship dollars in 
music -oriented promotions. 

"I think they take the easy way out 
by following their corporate col- 
leagues and committing most of their 
promotion money and energies to 
broadcast media and sports market- 
ing ... Music has a much longer life 
in influencing consumers than ei- 
ther." 

Despite his reputation as a die -hard 
fan of the National Basketball 
Assn.'s Los Angeles Lakers, Azoff 
lashed out at the amount of corporate 
dollars poured into sporting events. 

"Sponsorships involving sports re- 

ceive about nine times the spending 
of total music /entertainment -based 
sponsorships. The top 10 sports spon- 
sors spent about $2 billion last year in 
a highly competitive market. 

"I would think if they would give 
us a couple of hundred million dollars 
we could show them what hitting a 

home run really means. 
"Then, of course, we'll raise the 

price! That's what happens at MCA 
and certainly in the music business." 

On a more serious note, Azoff con- 
tinued his appeal for more sponsor- 
ship bucks to be spent on music 
events by noting the ongoing value of 
promotions linked to live concerts. 

"If you believe in the touch and 
feel of a live event, 2.5 million people 
saw Bruce Springsteen in concert 
last tour; none of them were season 
ticket holders. With 100 games, at 
17,500 people a night, maybe 1.75 mil - 

(Continued on page 80) 

Branson, As Expected, To 
Take Virgin Group Private 

BY EDWIN RIDDELL 

LONDON "Freedom is something 
worth paying for," Richard Bran- 
son stated here Oct. 4 as he an- 
nounced details of the plan by 
which his Virgin Group will once 
again become a private company. 
The move had been expected for 
some time (Billboard, July 23). 

Under terms valuing the group at 
some $414 million, Virgin's public 
shareholders will be offered 140 
pence in cash for each of their ordi- 
nary shares in the company. As 
many as 40,000 small investors will 
receive the same price for their 
shares as when Virgin went public 
two years ago-a premium of 47% 
above the current quotation. 

Glowtrack, a private company 
formed to acquire Virgin, will pur- 
chase the 37% of Virgin stock held 
by the public. The founders of 
Glowtrack and their family trusts 
will exchange their Virgin shares 
for shares in Glowtrack. The trad- 
ing name of Virgin will not be af- 
fected. 

A written statement on the 
buyout explained that investors 
who applied for Virgin shares in 
1986 had seen the value of their 
holdings fall to around 90 pence per 
share this July, when the intention 
to reprivatize was announced. Add- 
ed Branson, "I do not see it as a sit- 
uation where we would be able to 
get this sort of price for some time 

(Continued on page 81) 

Senate May Attach Measure To Popular Drug Act 

Trade Fears Latest Kid-Porn-Bill Strategy 
BY BILL HOLLAND 

NEW YORK Entertainment indus- 
try lobbyists are expressing fear that 
the controversial Child Protection 
and Obscenity Enforcement proposal 
may be attached to the Senate's wide- 
ly supported drug bill as the last days 
of the 100th Congress draw near. 

The obscenity bill is now attached 
to a parental -leave measure (Bill- 

board, Oct. 8), which is imperiled by 
lawmakers who want to attach even 
more amendments. This would seem 
to lessen the entertainment indus- 
try's concerns. 

Senate leaders, however, are con- 
sidering attaching the child -porn bill 
to the drug bill, which appears sure 
of passage. 

"No Democrat can walk away 
from a drug and antiporn bill at elec- 

Congress Nears Bilai OK 
for U,S, Berne Adherence 

WASHINGTON After decades 
of congressional wrangling, the 
U.S. will soon join the Berne Inter- 
national Copyright Convention. 
The Senate voted 89 -0 Oct. 5 to ap- 
prove U.S. adherence to Berne, 
and immediately afterward it ap- 
proved implementation of the trea- 
ty by a voice vote. 

The House had approved a com- 
panion bill 420 -0 on May 10. The 
measure now goes back to the 
House, which can accept the Sen- 
ate version or set up a conference 
with senators to work out what is 
described as "minor differences" 
between the two bills. Passage, in 
either case, is assured. 

The 100 -year -old Berne Conven- 

tion provides what is widely re- 
garded as the best protection for 
copyright works. There are 75 sig- 
natory nations. For years, U.S. in- 
tellectual- property experts and en- 
tertainment industry officials 
have urged adherence, saying the 
U.S. could work out differences 
between its own copyright law and 
the international treaty. Although 
the Senate bill calling for U.S. ad- 
herence was not a controversial 
bill once certain "moral rights" 
provisions were removed, propo- 
nents had feared that Congress, 
impatient for adjournment and 
faced with major legislation, 
would not act on the measure dur- 
ing this session. BILL HOLLAND 

tion time," says one observer. "If the 
parental leave measure sinks, they 
can blame the heartless Republicans 
for dumping other amendments on it 
and can take the bows for getting the 
drug bill through." 

There have been several modifica- 
tions in the obscenity section of the 
child protection bill since the 97-0 Sen- 
ate vote Sept. 28 to attach it to the pa- 
rental leave bill. But opponents say 
the changes do not go far enough. 
The prejudgment seizure penalties in 
civil cases have been removed, as 
have some of the civil forfeiture pen- 
alties. But sponsors have added a 
$10,000 civil fine based on community 
standards of what is obscene. 

"In other words," says a source, 
"somebody's who's carrying, say, 
'Lady's Chatterley's Lover' could be 
slapped with that fine if some back- 
water community didn't like it, and 
there wouldn't even have to be a 

unanimous verdict or a prior convic- 
tion." 

If the measure is attached to the 
drug bill, say lobbyists, there would 
be little opposition when it goes to the 
House this week. 

In a related development, a music 
industry coalition plans to meet at 
Recording Industry Assn. of Ameri- 
ca headquarters here to discuss the 
bill's problems and implications. At- 
tending will be representatives of 
NARAS, the recording academy; the 
National Music Publishers' Assn.; 
ASCAP; BMI; and the Songwriters 
Guild of America. 
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Camelot Confab: Sweet Success 
Web Is Buoyant After Strong Year 

BY GEOFF MAYFIELD 

NASHVILLE Having just complet- 
ed a fiscal year in which it topped 
$215 million, 220 -store Camelot Music 
rallied its retail troops here at the 
Opryland Hotel with what could safe- 
ly be described as the most elaborate 
convention in the company's history. 

Though not void of meat- and -pota- 
toes business sessions, the Sept. 30- 
Oct. 3 retail conference placed much 
emphasis on entertainment. Included 
were performances by CBS acts Rod- 
ney Crowell and Sweethearts Of The 
Rodeo and a closing -night dinner 
cruise down the Cumberland River 
with performances by RCA's Rest- 
less Heart and Alabama, which 
earned the distinction of being "the 
only group ever to play a Camelot 
convention twice," noted VP of pur- 
chasing Lew Garret. 

The meet found the North Canton, 
Ohio-based web in a self- congratula- 
tory mood, prompted by the fact that 
the web earned a 10% increase for the 
fiscal year ended Aug. 31. Most of 
the gain came during the summer 
months, which were lackluster for 
most music chains (Billboard, Sept. 
17). Some $15 million of the year's 
$215 million total came from the 
leased departments that Camelot 
runs in 91 Big Wheel department 
stores; the rest came from Camelot 
stores. 

Also celebrated here was a recent 
store design award from Chain Store 

Age magazine, earned by one of 
Camelot's year -old superstores in Co- 
lumbus, Ohio. 

Despite these celebrations, much 
of the substance on the agenda here 
proved the company does not intend 
to rest on its laurels. 

Store managers, district supervi- 
sors, and vendors learned that 50-60 
remodelings are planned for the next 
year. The "high efficiency" designs 
incorporate flairs of neon, new fix- 
tures, including CD sculptures, and a 
greater use of point-of-purchase ma- 
terial. 

In the meantime, the company is 
about to open its first five West 
Coast stores in Washington and Ore- 
gon -the farthest Camelot has ever 
located units from its home base (Bill- 
board, Aug. 20). The Northwest out- 
lets -two are set to open this month, 
and the remainder are scheduled for 
November -plus two other fourth - 
quarter openings in existing terri- 
tories will bring the chain's store 
count to 227, an increase of 24 over 
the total for calendar year 1987. 

Camelot also plans to test a new 
(Continued on page 87) 

Erol's Sees New Markets 
To Win In Vertical Growth 

WASHINGTON, D.C. The most 
surprising news to come out of the 
second annual Erol's Inc. convention, 
held Oct. 3-5, is that the company's 
1989 expansion plan will be vertical 
rather than horizontal and will focus 
on filling in the gaps and developing 
"new concept" convenience locations 
in existing markets. 

"There's still a lot of market pene- 
tration for us to get out there," says 
Van Stevenson, director of public re- 
lations for the country's largest pri- 
vately owned video chain. "We want 
to be where the people are, and we 
want to be as convenient as possible." 

The 166 -store chain will continue to 
open three stores per month in its ex- 
isting markets in the D.C.-Maryland- 
northern Virginia area as well as in 
Philadelphia; Tidewater, Va.; Char- 
lotte, N.C.; and other East Coast loca- 
tions. But despite what Erol's offi- 
cials term market dominance in the 
traditional video store venue, they 
have plans to make the chain even 
more convenient -by developing al- 
ternative situations. 

The alternatives presented at the 
convention's opening session include 
vending plans involving major oil 

(Continued on page 81) 

Billboard Changes Organizational Structure 

Holdsworth To Head New BPI Unit 
NEW YORK As part of an overall 
reorganization of Billboard Publica- 
tions Inc., Sam Holdsworth, execu- 
tive VP of BPI, has been appointed 
publishing director of the newly 
formed Entertainment Group. 

The Entertainment Group, which 
embraces six BPI publications serv- 
ing the entertainment business, is 
one of several new operating groups 

HOLDSWORTH 

rl 
BABCOCK 

CHALLIS 

ELLIS NOONAN 

created by BPI. "This new structure 
will enable BPI to continue the dra- 
matic growth it has experienced 
over the past three years, during 
which time revenue increased from 
$40 million to over $100 million," 
says Gerald S. Hobbs, president and 
CEO of BPI. 

The Entertainment Group con- 
sists of Billboard magazine; the Hol- 
lywood Reporter; Hollywood Re- 
porter Magazine; Back Stage; 
Amusement Business; American 
Film; the Entertainment Marketing 
Group; the Billboard Information 

Network; and 27 annual directories. 
"It was a natural move to cross - 

pollinate all these fields," says 
Holdsworth, who has served as pub - 
Iisher and editor -in -chief of Billboard 
since 1985. 

Hobbs also announced these key 
appointments: 

John B. Babcock Jr. is named 
group publisher of Billboard maga- 
zine, reporting to Holdsworth (see 
story this page). 

Robert J. Dowling is appointed 
group publisher and chief operating 

(Continued on page 86) 

Babcock: Group Publisher; 
Noonan, Ellis Promoted 

NEW YORK John B. Babcock Jr. 
has been named group publisher/ 
Billboard. At the same time, Tom 
Noonan has been promoted to as- 
sociate publisher /research and de- 
velopment in Los Angeles and Mi- 
chael Ellis has been promoted to di- 
rector of charts in New York. 

Babcock, who is based in New 
York, joined Billboard in 1986 as 
general manager. He is a vice pres- 
ident of Billboard Publications Inc. 
and a member of the BPI executive 
committee. 

Prior to arriving at Billboard, 
Babcock spent nine years with Ziff 
Davis, where, among other posi- 
tions, he was publisher of Digital 

Review and PC Jr. 
Babcock reports to Sam Holds- 

worth, executive VP of BPI and 
newly appointed publishing direc- 
tar of BPI's Entertainment Group. 

Noonan retains his responsibil- 
ities as manager of the Billboard 
Top Pop Albums chart while as- 
suming a larger role in the continu- 
ing development of Billboard prod- 
ucts. He also takes over manage- 
ment of Billboard's Record Source 
International division, or RSI. 

In addition to his new role as di- 
rector of charts, Ellis continues as 
manager of the Hot 100 Singles 
and the Hot Adult Contemporary 
charts. 

Roads To Success. Eric Clapton meets with management and label brass to 
mark the gold certification of "Crossroads," his career retrospective on Polydor 
Records. Shown, from left, are Roger Forrester, Clapton's manager; Harry 
Palmer, VP, A &R, PolyGram; Clapton; and Bill Levenson, director, catalog 
development, PolyGram. 

i EXECUTIVE TURNTABLE 

RECORD COMPANIES. David Urso is named VP, promotion, for WTG Records 
in Los Angeles. He was senior VP for Elektra Records. 

CBS Records in Nashville appoints Bob Montgomery VP, Nashville 
A &R. He was director, creative services, for Tree International publishing. 

Epic /Portrait /CBS Associated Labels in New York makes the following 
appointments: Jean Johnson, director, national promotion; Tom Genetti, 
director, national promotion; Jack Isquith, director, national album promo- 
tion; and Lisa Markowitz, associate director, publicity, East Coast. John- 
son was Los Angeles local promotion manager; Genetti was Minneapolis 

URSO MONTGOMERY JOHNSON 

promotion manager; Isquith was director, promotion, East Coast; and 
Markowitz was manager, publicity, East Coast, all for the label. 

Motown Records in Los Angeles appoints Tony Joseph director, A &R, 
West Coast and Beverley Griffith manager, artist development, West 
Coast. They were, respectively, manager, A &R, for Wing Records and a 
representative of General Talent International. 

Bruce Schoen is promoted to national singles director, East Coast, and 
Beth Adler is appointed an attorney in the law department by Arista Rec- 
ords in New York. They were, respectively, national top 40 director of sec- 
ondaries for the label and an associate at the law firm Cahill, Gordon & 

ISOUITH JOSEPH SCHOEN DI DIA 

Reindel. 
Geffen Records in Los Angeles appoints Mark Di Dia to the national al- 

bum rock promotion staff and David Donnelly director of recording. They 
were, respectively, album report research director for "Friday Morning 
Quarterback" and national quality assurance director for Warner Bros. 
Records. 

Paula Amato is promoted to associate director, media relations, by At- 
lantic Records in New York. She was manager, media relations. 

Capitol Records in Los Angeles names John Brown promotion manager, 
black music, and Penny Chan national secondary promotion manager, 
black music. They were, respectively, president, Vinyl Marketing Services, 
and executive secretary to the VP /GM, black music division, for the label. 

Michael Howard is named representative, new black music marketing, 
by Elektra Records in New York. He was a marketing representative, black 
sales, for WEA in Philadelphia. 

PUBLISHING. Artie Mogull is appointed VP, special projects, SBK Entertain- 
ment World Inc. in Los Angeles. He was a consultant to various music com- 
panies. 

Columbia Pictures Entertainment Music Group in New York names 
Keith Zajic senior VP, music business affairs. He was VP, business affairs 
and operations, for Columbia Pictures Music Group. 

John Briggs is promoted to Nashville membership director by ASCAP. 
He was Nashville director of membership relations for the company. 
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ASCAPS s 
N91 CLUB SONGWRITERS 
At the beginning of 1988 ASCAP initiated its No. 1 Club, honoring those 
ASCAP writers who had written a song that went to No. 1 on Billboard's Hot 
Country Singles Chart. The following writers earned that distinction between 

January and September of this year. 

I'm Alger Robert Anderson Craig Bickhardt Rory Bourke Buddy Cannon 

Johnn, l .rsh Rodncv Crrwcll 

Vero Gosdin I).ne Loggins 

Don Devaney 

NUMBER 
Hank 1)eVito Tim DuBois 

C L U B 

Brent \l:rher J. D. Martiri 

Irr tic.il I: led, G:nis Cher Wheekr Nlieh.tel Woods 

SONG 
"Where Do The Nights 
Go" 

WRITERS PUBLISHERS 
Lodge Hall Music 
Warner /Chappell Music 

Rory Bourke 
Mike Reid 

"Goin' Gone" Pat Alger Forerunner Music 

"Wheels" Dave Loggins MCA Music Publishing 
Patchwork Music 

"Tennessee Flat Top 
Box" 

Johnny Cash Song of Cash 
Warner /Chappell Music 

"1 Won't Take Less 
Than Your Love" 

Don Schlitz Don Schlitz Music 
MCA Music Publishing 

"Too Gone Too Long" Gene Pistilli Almo Music Corp. 
High Falutin' Music 

"Turn It Loose" Craig Bickhardt 
Brent Maher 
Don Schlitz 

Blue Quill Music 
Colgems -EMI Music Inc. 
Don Schlitz Music 
MCA Music Publishing 
Welbeck Music Corp. 

"Love Will Find 
Its Way To You" 

Dave Loggins 
J.D. Martin 

MCA Music Publishing 
Patchwork Music 

"It's Such A 

Small World" 
Rodney Crowell Coolwell Music 

Granite Music 

"Cry, Cry, Cry" Don Devaney Music City Music 

"What She Is (Is 
A Woman In Love)" 

Bob McDill Jack & Bill Music 
Ranger Bob Music 

"I Told You So" Randy Travis Three Story Music 

"He's Back And 
l'ni Blue" 

Robert Anderson 
Michael Woody 

Bughouse Music 
Termite Music 

"If You Change 
Your Mind" 

Hank DeVito Almo Music Corp. 
Little Nemo Music 

"Set'em Up Joe" Buddy Cannon 
Vern Gosdin 

Hookem Music 
Sabal Music 

"Don't Close 
Your Eyes" 

Bob McDill Jack & Bill Music 

"Bluest Eyes In Texas" Tim DuBois 
Dave Robbins 

Tim DuBois Music 
Uncle Beave Music 
Warner /Chappell Music 

"I Couldn't Leave 
You If I Tried" 

Rodney Crowell Coolwell Music 

"(Do You Love Me) 
Just Say Yes" 

Dennis Robbins Corey Rock Music 
Wee B Music 

"Joe Knows How 
To Live" 

Troy Seals Two -Sons Music 
Warner /Chappell Music 

"Addicted" Cheryl Wheeler Blue Gate Music 
Bughouse Music 

A P S 

iluitiLo-DC 
A 

A M E R I C A N SOCIETY O F COMPOSERS, AUTHORS & PUBLISHERS 
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Pyromania' And 'Hysteria' Top 7 Million Mark 

Def Leppard Grabs Sales Record 
BY PAUL GREIN 

LOS ANGELES Def Leppard last 
month became the first act in history 
to top the 7 million mark in U.S. sales 
with two different albums. The Brit- 
ish metal band accomplished the feat 
as both its 1983 blockbuster, "Pyro- 
mania," and its year -old smash, 
"Hysteria," were certified at the 7 
million sales level by the Recording 
Industry Assn. of America. 

Runners -up to Def Leppard in the 
multiplatinum sweepstakes are Mi- 
chael Jackson and Whitney Houston, 
who have each topped the 6 million 
mark with two or more albums. By 
hitting the 7 million mark, Def Lep- 
pard has pulled ahead of Jackson in 
their much -heralded rematch. Jack- 
son's "Thriller" kept "Pyromania" 
out of the No. 1 spot five years ago, 
but "Hysteria" has now outsold 
"Bad" in the U.S. 

Only one metal album has climbed 
higher up the multiplatinum scale 
than these two Def Leppard collec- 
tions: Bon Jovi's "Slippery When 
Wet," which topped the 8 million 
mark. 

Two other metal albums made a 
strong showing in the September cer- 
tifications. Guns N' Roses' "Appetite 
For Destruction" topped the 4 million 

mark and Poison's "Open Up And 
Say ... Ahh" hit 2 million. It's Poi- 
son's second straight album to top 
the 2 million sales mark. 

Also in September, George Mi- 
chael's "Faith" topped the 6 million 
sales mark, matching the sales pace 
of the latest albums by Jackson and 
Houston, his chief rivals as the hot- 
test solo star in the business. 

Two critically hailed female sing- 
ers on Elektra reached new certifica- 
tion levels in September. Anita Bak- 
er's Grammy -winning "Rapture" hit 
the 4 million sales plateau; Tracy 
Chapman's self -titled debut album - 
which is likely to win big at next 
year's Grammys- topped the 2 mil- 
lion mark. 

Four albums were certified gold 
and platinum simultaneously in Sep- 
tember: Huey Lewis & the News' 
"Small World," Randy Travis' "Old 8 
X 10," Cinderella's "Long Cold Win- 
ter," and the "Cocktail" soundtrack. 
It's the third straight platinum album 
for Lewis and Travis and the second 
in a row for Cinderella. 

Bobby Brown's "Don't Be Cruel" 
album went gold on Sept. 6 and 
reached platinum on Sept. 28 -the 
same day that his former group, New 
Edition, landed its third platinum al- 
bum with "Heart Break." 

CapitolAgrees To Operate 
CEMA-DistñLied Solar Label 

LOS ANGELES Under a new ar- 
rangement, Capitol Records will han- 
dle all operational functions for Solar 
Records, the black -oriented label pre- 
viously distributed only by CEMA. 

Under the deal, Capitol will direct 
the administration, sales, promotion, 
and marketing of Solar product, 
while Solar will continue to oversee 
artistic direction of its artists. 

The new pact between Solar and 
Capitol became effective with the re- 
lease of the new Midnight Star sin- 
gle, "Don't Rock The Boat." 

Solar's current artist roster in- 
cludes such top black acts as the 
Deele, Babyface, Shalamar, the 
Whispers, and Lakeside. 

The arrangement marks the start 
of a new chapter in the relationship 
between Solar, the 11- year -old com- 
pany that became the largest black - 
owned label in the country when 
MCA purchased Motown Records in 
July, and Capitol, which has distribut- 
ed Solar via CEMA since 1986. 

Solar owner Dick Griffey says he 
anticipates no staff cuts at Solar in 
the wake of the new agreement. 

"[Executive VP of marketing] 
Hank Caldwell will remain my point 
man from the marketing and sales 
standpoint," Griffey says. 

While Solar released only five al- 
bums last year, he adds, "I absolutely 
intend to put more product out in the 
marketplace ... We expect to have 
about 14 releases in the next 12 
months." 

Solar was distributed by Elektra/ 
Asylum from 1981-86. In September 
1986, Griffey and Solar filed a suit 
stemming from that distribution deal 
against WEA, the parent company 
Warner Communications Inc., and 
publisher Warner Bros. Music Inter- 
national (Billboard, Oct. 18, 1986). The 
action, which charged the defendants 
with fraud, copyright infringement, 
deprivation of civil rights, and other 
abuses, remains pending. 

CHRIS MORRIS 

Calif. Officials Lay Down 
The Law For Record Pirates 

LOS ANGELES Legislation compa- 
rable to a tough federal law that sub- 
stantially stiffens the penalties for 
record piracy, counterfeiting, and 
bootlegging was signed into law here 
Sept. 24 by California Gov. George 
Deukmejian. 

The new law shifts the status of 
certain acts of record and tape piracy 
from misdemeanor to felony status - 
a move that some feel will encourage 
law enforcement officials to pursue 
prosecutions of such violations more 
vigorously. 

"It's an incredibly important piece 
of legislation," says Steven J. D'Ono- 
frio, director of antipiracy operations 
at the Recording Industry Assn. of 
America. "I think we will substantial- 
ly be able to curtail the piracy that's 
grown up, particularly in Southern 
California." 

D'Onofrio says the RIAA can docu- 
ment "at least a dozen" states in 
which California- manufactured pi- 
rate product has surfaced; he esti- 
mates that 40% of the illicit sound re- 

(Continued on page 78) 

Two albums that have been on the 
market for about five years finally 
went platinum: UB40's "Labour Of 
Love" and Judas Priest's "Defenders 
Of The Faith." And Cheap Trick 
capped a dramatic comeback by land- 
ing its first platinum album in nearly 
nine years with "Lap Of Luxury." 

Alabama landed its 11th gold al- 
bum on Sept. 9 with "Just Us." The 
album took just under a year to go 
gold, something the country super- 
group used to do virtually upon re- 
lease. 

(Continued on page 84) 

The Dead Zone. Members of the Grateful Dead and Arista executives raise 
their glasses to toast the re- signing of the group to a long -term recording 
agreement. Pictured, from left, are Clive Davis, president, Arista; Jerry Garcia 
and Bob Weir, Grateful Dead; Roy Lott, senior VP, Arista; Don lenner, executive 
VP /GM, Arista; Mickey Hart; Grateful Dead; Jon McIntire, Grateful Dead 
Management; and John Scher, president, Moiarch Entertainment Bureau. 

Metal Reigns Again On Top Albums Chart; 
Reggae Reigns Anew On Hot 100 Survey 

BON JOVI's "New Jersey" leaps to No. 1 in its sec- 
ond week on the Top Pop Albums chart. It's the sec- 
ond album to hit No. 1 in just two weeks so far this 
year, following Van Halen's "0U812." 

The fact that both of the fastest- breaking albums 
of the year are by pop /metal bands should come as 
no surprise, because metal is shaping up as the hot- 
test genre of the year. Metal or metal- leaning bands 
have monopolized the No. 1 spot on the pop album 
chart for 15 of the past 17 weeks. Def Leppard 
paced the pack for six 
weeks; Guns N' Roses 
and Van Halen did it for 
four weeks each. Since 
late June, only two non- 
metal acts have had a 
No. 1 album: Steve Win - 
wood and Tracy Chap- 
man. In fact, this week 
marks the second time 
in less than three 
months that the top 
three spots on the album by Paul 
chart have been dominated by metal bands. 

Bon Jovi has sprinted up the chart much faster 
than it did with its 1986 breakthrough album, "Slip- 
pery When Wet," which took seven weeks to reach 
No. 1. The folks at PolyGram must be delighted with 
the metal explosion: The label has two of the top 
three albums. 

CHART 

BUT 

UB40's "Red Red Wine" jumps to No. 1 on the Hot 
100, becoming the first reggae hit to top the chart. 
Two reggae -influenced hits by veteran pop acts 
made No. 1 in the '70s: Johnny Nash's "I Can See 
Clearly Now" and Eric Clapton's "I Shot The Sher- 
iff." 

The UB40 record initially peaked at No. 34 in 1984, 
making it only the fifth single to peak below No. 1, 
drop off the chart, and later come back to top the 
chart. It follows Johnny Preston's "Running 
Bear," Helen Reddy's "I Am Woman," Patti Austin 
& James Ingram's "Baby, Come To Me," and Billy 
Vera & the Beaters' "At This Moment." 

"Red Red Wine" was first a chart hit for Neil Dia- 
mond, who took it to No. 62 in 1968. That was two 
years after Diamond topped the chart for the first 
time as the writer of the Monkees' "I'm A Believ- 
er." In fact, notes David Harris of Glasgow, Ky., Di- 
amond is the songwriter with the longest span of 
No. 1 hits performed by other artists. His chart top- 
pers for the Monkees and UB40 span nearly 22 
years. 

FAST FACTS: Duran Duran's "I Don't Want Your 
Love" blasts onto the Hot 100 at No. 49, nearly six 
years after the group landed its first smash hit, 
"Hungry Like The Wolf." That's remarkable lon- 
gevity for a group that was widely regarded as a 
teen phenomenon when it first appeared -along 

with Culture Club and Spandau Ballet -in the Brit- 
ish synth -pop boom of 1983. Either the group has 
cultivated new fans over the years or the Durannies 
are sticking with their boys right into college. 

Buck Owens has the No. 1 record on the Hot 
Country Singles chart for the first time in 16 years, 
thanks to his duet with Dwight Yoakam, "Streets 
Of Bakersfield" (see story, page 46A). Owens was 
one of the hottest con ritry stars of the '60s, landing 
19 No. 1 country hits between 1963 and 1969. He re- 

turned to the top in 1972 
but had been out of the 
spotlight for most of the 
past decade. 

U2 lands its first No. 1 

hit in the U.K. with "De- 
sire," which leaps to No. 
25 in its third week on 
the Hot 100. It's a lock to 
become the group's 
third No. 1 hit in the U.S. 

The week's two fast - 
est-climbing albums are 

Anthrax's "State Of Euphoria," which leaps from 
No. 68 to No. 36, and Rob Base & D.J. E -Z Rock's 
"It Takes Two," whic:i vaults from No. 144 to No. 
73. Both albums are in their second week on the 
chart. This is already the highest -charting album to 
date for speed -metal band Anthrax. Rob Base & D.J. 
E -Z Rock, a rap duo from Harlem in New York, edge 
into the top 40 on the Hot 100 with the title track 
from their album. 

Breathe's "Hands Th Heaven" logs its 31st week 
on the Hot Adult Contemporary survey, becoming 
the longest- charting AC hit of the '80s and one of 
the top five in longevity since the chart was intro- 
duced in 1961, when it was known as the Easy Lis- 
tening chart. The all -time AC longevity champ: 
Anne Murray's "You Needed Me," with 36 weeks. 

Grein 

WE GET LETTERS: Mike Perini of Ypsilanti, 
Mich., notes that D.J. Jazzy Jeff & the Fresh Prince 
are the only rappers to date to land two top 15 hits 
on the Hot 100 -"Parents Just Don't Understand" 
and "A Nightmare On My Street." He adds that 
"Parents . ," which peaked at No. 12, is the high- 
est- charting rap hit written and performed entirely 
by black artists. Run -D.M.C. joined forces with Ste- 
ven Tyler on Aerosmith's "Walk This Way "; the 
Fat Boys teamed with the Beach Boys on the old 
Surfaris' hit "Wipeout" 

Jay Taylor of Madison Heights, Mich., notes that 
dreadlocks are the hair style of choice for chart suc- 
cess this year. Just look at Johnny Kemp, Terence 
Trent D'Arby, Tracy Chapman, Ziggy Marley, and 
Wa Wa Nee. 

Matt Wilson of Watermark notes that this week 
marks the first time that different songs with the 
exact same title have appeared simultaneously in 
the top 10. Cheap Trick's "Don't Be Cruel" holds at 
No. 4; Bobby Brown's jumps to No. 8. 
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Genius Will Have Less Chance To Develop 

AUTOMATION DRAINS MUSICAL GENE POOL 
BY JOHN GLASEL 

In our modern world, automation 
is generally equated with pro- 
gress. By mechanizing tasks for- 
merly requiring manual labor, in- 
dustry often can produce better 
products at less cost. If workers 
are temporarily displaced, it is 
hoped that they will find work in 
other areas, perhaps even in de- 
signing new machines that will 
continue the process of improving 
quality and cutting expenses. But 
anyone who thinks that the auto- 
mation of music results in similar 
"progress" is dead wrong. 

The development of musical 
styles is pioneered by uniquely tal- 
ented, creative musicians working 
in a culture in which their ideas can 
be adopted and disseminated by 
their colleagues and accepted by 
their audiences. Such people do not 
emerge from a vacuum -they must 
practice their art for the long years 
it takes to perfect their talents. Em- 
ployment opportunities must exist 
so that our future geniuses can 
achieve greatness, 

If 18th century German churches 
had not employed organists, Johann 
Sebastian Bach surely wouldn't 
have been motivated to write his 
motets, cantatas, preludes, and 
fugues. In fact, he might not have 
composed anything at all because 
he might have been forced into an- 
other line of work to support his 
huge family. If countless now -for- 
gotten performers had not been per- 
mitted to ply their trade on the 
vaudeville circuit in the early years 
of this century, what kind of music 
would Al Jolson have sung? W.C. 
Fields would probably have become 
a pool shark instead of a comedian. 
Without the rich legacy of vaude- 
ville, our entire American culture 
would be impoverished. 

If nightclubs and road bands had 
not provided work for thousands of 
musicians in the '40s, where would 
young Charlie Parker and Dizzy Gil- 
lespie have developed the revolu- 

tionary jazz style now known as be- 
bop? If there had been little oppor- 
tunity for other musicians to try to 
master the intricacies of the new 
music on a nightly basis, how could 
they have made it the mainstream 
style it now is? Bebop's harmonic in- 
novations, which became stock in 
trade for composers and orchestra- 
tors of subsequent years, might 
have died stillborn in Thelonious 
Monk's practice room. 

The music industry was among 

thetic sounds produced by electron- 
ic devices that are operated by few- 
er musicians. 

Symphony, opera, and ballet per- 
formances have seemed immune to 
the inroads of automation, thanks 
to support by public funding and 
private and corporate philanthropy. 
But even in the classical arena, 
there are signs of trouble: Several 
symphonies have folded due to lack 
of financial support. Even more om- 
inous to musicians, the public is 

`When technology 
replaces musicians, 
progress threatens 

to destroy art' 

John Glasel is president of Associated 
Musicians of Greater New York, Local 802, 

American Federation of Musicians. 

the first to feel the effects of auto- 
mation. The development of record- 
ing techniques began displacing live 
musicians in the late '20s, when 
"talkies" wiped out vaudeville the- 
aters in a few short years. Later, 
the growing use of phonograph rec- 
ords eliminated live orchestras at 
thousands of local radio stations. 
Television changed the entertain- 
ment habits of the nation, and night- 
clubs and the network of dance 
halls where "name" bands could 
work disappeared. Next, the advent 
of videotape made staff orchestras 
superfluous for the broadcasting 
networks. 

In the old days, a record hop, 
where partygoers danced to record- 
ings, was definitely déclassé. Nowa- 
days, it's fashionable to engage a 
DJ instead of a dance band at many 
affairs. Lately, even the recordings 
of acoustic instrumentalists have 
been increasingly replaced by syn- 

learning to accept ballet perfor- 
mances with taped music, and there 
have been recent attempts to re- 
place opera orchestras with state - 
of- the -art synthesizers. 

The automation of music has cost 
musicians hundreds of thousands of 
jobs over the last 60 years. It's like- 
ly that many potential musical ge- 
niuses found other employment and 
that our musical culture has already 
been deprived. Some believe that 
the increasingly mechanical sound 
of much recent popular music is a 
symptom of this deprivation. 
Whether or not this is true, the re- 
duction of musical employment not 
only hurts present -day musicians, 
but it also will be felt by future gen- 
erations of listeners. The sad part is 
they won't even know what they're 
missing. (How many youngsters 
miss the "Ed Sullivan Show " ?) Af- 
ter all, no one can know what might 
have been. 

The growth of recording and 
broadcasting technology has been a 
boon to music lovers, who now have 
access to great music of all sorts at 
home. The development of synthe- 
sizers, similarly, has broadened the 
musical palette of composers and 
orchestrators by introducing an in- 
finite number of new sounds. Cer- 
tainly, these electronic develop- 
ments can truly be said to represent 
progress. But when these technolo- 
gies are utilized primarily to replace 
live musicians, "progress" threat- 
ens to destroy art. 

The newer synthesizers are capa- 
ble of digital sampling that enables 
them to, among other things, imi- 
tate the sounds of acoustic instru- 
ments. Although it is generally ac- 
knowledged that such imitative 
sounds lose much of the emotional 
content of "real" music, they are ac- 
ceptable for use where music is in a 
secondary role. Nonmusicians lis- 
tening to a vocalist or watching a 
movie or TV commercial often will 
scarcely notice the musical back- 
ground. And since the utilization of 
the new technology can save pro- 
ducers a few dollars, synthetic mu- 
sic has made significant inroads into 
our industry, often for financial 
rather than esthetic reasons. 

In our bottom -line- oriented econo- 
my, everybody wants to save a 
buck. Even though the expense of a 
large orchestra is usually a small 
fraction (often less than 3 %) of the 
total outlay for a film, jingle, .TV 
show, or phonograph recording, cor- 
porate managers face considerable 
pressure to reduce this cost. 

But decision makers should be 
made aware that today's economic 
savings may gravely impoverish 
our cultural future by reducing the 
pool of talent from which tomor- 
row's music will arise. The cost of 
this ultimate bottom line will be as 
immeasurable in dollars as it will be 
invisible to our grandchildren. Let's 
hope that the trend to ever- increas- 
ing automation of music will soon 
be reversed. 

COUNTRY DISCRIMINATION 

I applaud the recent expansion of 
Billboard's Top Black Albums 
chart, but I keep wondering about 
the continuing discrimination on the 
country charts. 

It all began a couple of years ago, 
when Billboard introduced separate 
charts for sales and airplay for the 
three major singles charts. Both the 
pop and black sales charts list the 
top 40, but the country sales chart 
lists only the top 30. In addition, the 
Hot Country Singles chart has been 
reduced to airplay only. 

Some weeks ago, Billboard began 
indicating the configuration avail- 
ability of singles on the Hot Black 
Singles and Hot 100 charts, but not 
on the Hot Country Singles chart. 

The reason Billboard gave for 
adding 25 positions to the Top Black 

Albums chart was the depth of 
sales. That's valid. But country al- 
bums sell well, too. I've counted 10 
gold and 13 platinum album s on the 
country chart but only five gold and 
12 platinum among the top 75 black 
albums. 

I wish Billboard would adjust the 
country charts to make them more 
consistent with the other charts. 

Jochen Mezger 
Mainz, West Germany 

THE INDIE CHALLENGE 

This boring old topic of indies vs. 
majors keeps cropping up at the 
New Music Seminar; it always 
seems to be mishandled and misses 
the point. I attended the NMS two 
years ago, and I recall a panel that 
featured Dave Marsh and was one 
of the stupidest on that topic. 

The point is not virtuous vs. wick- 
ed, but very simply the survival of 
much of American music -which 
because of the bottom -line needs of 
today's multinational corporations 
can exist only in this country on in- 

dependently owned and indepen- 
dently distributed companies. For 
much new music and many new art- 
ists, an independent is often better 
suited for promoting and selling the 
product. 

The question really is how both 
majors and independents can contin- 
ue to exist, because the market per- 
centage of independents has been 
steadily and radically shrinking, 
and it is now more difficult than 
ever to get independent music into 
the stores. 

Marian Leighton Levy 
President, Rounder Records 

Cambridge, Mass. 

INITIAL DEMAND IS RELATIVE 

I am not sure exactly what is meant 
by "initial demand" for videocas- 
settes. 

Satisfying initial demand is rela- 
tive to time; as the number of rental 
days increase, customer demand for 
a title decreases. 

Our chain is typical of other video 
specialty stores in terms of the 

quantities we order. We placed six 
copies of one new title, "Wall 
Street," in each of our three loca- 
tions, and 35 days after the movie 
became available for rental we are 
still seeing an insatiable demand for 
the movie. 

Could we have used 10 copies per 
store? I imagine so. However, as 
the rentals increase, the demand 
will decrease; in the meantime, this - 
is where our profits come from. 

Any video retailer will tell you 
there is no purpose in buying too 
many copies of a title. 

Jon W. Burr 
Buster Bear's Top 100 
Music And Video Inc. 

Charlottesville, Va. 

Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general in- 
terest. Contributions should be 
submitted to Ken Terry, Commen- 
tary Editor, Billboard, 1515 
Broadway, New York, N.Y. 10036. 
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Urban -PD Shortage Prompting Higher Salaries? 
BY SEAN ROSS 

NEW YORK "Right now, there are 
more jobs out there than qualified 
people to fill them, " says consultant 
Don Kelly. "A lot of people out there 
don't have the experience to move 
into a top 25 market. And there are 
more top -25- market stations compet- 
ing for a smaller number of PDs." 

Kelly is discussing the unusually 
high number of urban PD jobs avail- 
able in the top 50 markets. While a lot 
of stations change PDs or formats 
when the spring Arbitrons come back 
in July, most GMs try to have their 
key slots filled by September, when 
the fall book begins. 

But on Oct. 1, there were still eight 
vacant PD slots in the top 50 mar - 
kets-counting only those jobs that 

were known to be vacant. By con- 
trast, top 40 and album rock each had 
one major PD job open. Country had 
two; both of them have since been 
filled. News /talk had four openings; 
AC had five. 

A lot of that PD flux involved big - 
name stations. While some have al- 
ready hired PDs, stations that began 
the fall book with no PD include 
WDJY Washington, D.C., WLUM- 
FM Milwaukee, WBLZ Cincinnati, 
KATZ -FM St Louis, and WYLD -FM 
New Orleans. 

Three of those stations are Kelly 
clients, and it says something about 
both Kelly's reach and the severity of 
the PD shortage that Kelly and his 
partner, J.C. Floyd, have had at least 
one major -market PD job open every 
week since May. One explanation for 

ADULT FORMATS STRONG IN SUMMER ARBS 
(Continued from page 1) 

Los Angeles and KIFM San Diego; a 
best -ever book for album rocker 
WNEW -FM New York; a 3.4 to 4.2 
12 -plus overall upward jolt for AC 
KBIG Los Angeles, even with rival 
KOST up from 4.6 to 5.0; a continued 
rise (from 6.3 to 6.6) for MOR WPEN 
Philadelphia, which was at a 4.2 share 
only a year ago; and a third consecu- 
tive No. 1 book for AC WALK -AM- 
FM Long Island, N.Y. 

By contrast, urban WUSL Phila- 
delphia -which upset the traditional 
market leader, WMMR, in the spring 
book -now trails 8.0 to 7.1. Urban 
WRKS New York fell 4.6 to 4.2 after 
two promising Arbitrends; usually a 
drop for WRKS means that rival 
WBLS will rise, but WBLS was 
steady at a 4.0 and the two black -ori - 
ented AMs lost eight -tenths of a 
share between them. 

Baseball mitigates a few of ur- 
ban's disappointments. In Chicago, 
Cubs flagship WGN retook the lead 
from urban WGCI -FM: WGN was up 
from 9.0 to 10.0 while WGCI fell from 
9.2 to 7.7. In Detroit, Tigers- powered 
WJR was up from 10.6 to 12.4, ahead 
of WJLB, which held steady, 7.9 to 
7.8. 

In New York, top 40 WHTZ "Z100" 
rose from 6.0 to 6.2 and celebrated its 
sixth straight ratings period as a 
market leader, which OM Steve 
Kingston says is the most No. 1 

books amassed by any local station 
since WABC in its top 40 heyday. 
Mornings' 12 -plus went to news out- 
let WINS with an 8.2 share. It was 
followed by WXRK's Howard Stern 
(6.4), WOR's John Gambling (6.3), 
and the Z100 Morning Zoo (6.2). 

Easy listening WPAT -AM -FM was 
second in New York. Top 40 WWPR 
rebounded 4.2 to 4.7 to take third 
place. That station suffered a sharp 
drop two books ago after changing 
its calls from WPLJ. Now GM Dana 
Horner says listeners are getting 
used to the new calls and air staff 
and that WWPR is more focused on 
its target demo of 18-34-year-old fe- 
males. 

Crossover WHQT (in its last book 
as "Hot 103" before changing its dial 
position) rebounded from 4.1 to 4.5. 
And while a lot of album rockers got 
their presents last spring and then 
went down, WNEW -FM moved from 
3.6 to 4.4 this time. That station was 
generally agreed to be more current 

oriented and uptempo this summer; it 
also drew large crowds to an event on 
the Jersey Shore that built momen- 
tum for the summer, according to PD 
Mark Chernoff. 

In Los Angeles, crossover KPWR 
"Power 106" held steady at a 7.4 to 
keep its No. 1 spot, but rival KIIS - 
AM-FM regained more than it lost 
last time to solidify second place, 
moving from 6.5 to 6.9. Rick Dees of 
KIIS led mornings with an 8.7, ahead 
of news /talk KABC's 7.0. KIIS also 
was first among 25-54-year-olds. 

The big surprise in Southern Cali- 
fornia was adult alternative. If the 
last book inspired doubts about the 
long -term viability of the format, this 
one indicated that the format's move 
to more vocals and more up -tempo 
music might be paying off. 

KTWV was up from 1.7 to 3.0 over- 
all and from 2.6 to 4.6 in its 25-54 tar- 
get demo; that reflects changes made 
before its much -publicized move to 
live announcers. KIFM San Diego re- 
bounded from 3.4 to 4.7 this book and 
was No. 3 among 25- 54- year -olds. 
(There was also good news on a 
smaller scale in Chicago, where 
WNUA finally cracked a 2 share.) 

Conventional ACs did all right also, 
including KBIG, which PD Rob Ed- 
wards has evolved to a more main- 
stream AC from its softer format of 
two years ago, and KYXY San Die - 
go, up from 3.1 to 5.4. 

In Chicago, easy WXEZ recovered 
from a call -letter change, moving 
from 4.8 to 5.3. Album WLUP -FM 
was down from 5.0 to 4.5 as its AM 
rose from 2.3 to 2.9 for its best book. 
Top 40 WYTZ "Z95" ran a fairly ag- 
gressive outdoor campaign this sum- 
mer, it was up from 3.5 to 4.0 to take 
the top 40 lead from urban -edged 
WBBM `B96," which was down from 
3.7 to 3.2. Urban WBMX, in its last 
book under PD Lee Michaels, re- 
bounded from 3.0 to 3.9 but was still 
well behind format leader WGCI. 

Other notable gains: Classic rock 
WYSP Philadelphia (from 4.8 to 5.8); 
AC WSNI Philadelphia (from 3.4 to 
4.6); urban- slanted top 40 WHYT De- 
troit (from 4.6 to 5.3 in a book that 
saw it hire two popular jocks away 
from its urban rivals); up -tempo AC 
WNIC Detroit (from 3.9 to 4.8); and 
country KSON -FM San Diego (back 
at a 5.8 after what PD Mike Shepard 
calls an abnormally low 3.7). 

that, Kelly says, is that "urban radio 
has grown dramatically in the last 
three to five years, putting a lot of 
pressure on the talent pool." 

For that reason, Kelly says, 
"We've always been very aggressive 
in trying to develop young talent 
from small or medium markets that 
are familiar with our systems and 
strategies." Among those who've ris- 
en through the ranks are WMYK 
Norfolk, Va., PD Kevin Brown, who 
came from KIPR Little Rock, Ark., 
and WUSL Philadelphia PD Dave Al- 
lan, who came from WMYK. 

One positive effect of the competi- 
tion, according to Kelly, has been 
higher salaries - something that only 
the luckiest urban PDs have tradi- 
tionally had. "I have stations in the 
market Nos. 25-75 range that are 
paying significantly more money to- 

day than they ever would have 
thought of paying. 

"They're getting better quality 
people, and they have to be able to 
keep those people happy or the com- 
petition for those people is going to 
be intense. I've had several PDs in 
market No. 30 or below being hired 
on at $50,000 or above, which is good 
for any station of that size." 

"If applicants have what we're 
looking for, we're willing to pay it," 
says WLUM VP /GM Steve Sinicropi, 
whose new PD, Rick Thomas, started 
late last month. "If you're going to 
low -ball things, you're going to have a 
hard time finding quality people. We 
didn't have any problems with people 
being way out of our price range." 

Most GMs say that the quantity of 
applicants isn't a problem either. 
WDJY GM Gary Gross says he's 

been getting two or three packages a 
day; WBLZ VP /GM Peter Edens esti- 
mates 50 applicants in the last six to 
eight weeks. Both Gross and Edens 
need on air PDs, which disqualifies 
some potential candidates. 

"In our opinion, the staff we al- 
ready have is better than the on -air 
sound that has been presented to us 
on air checks," says Edens, who also 
complains that he's "not overly im- 
pressed with most people's presenta- 
tion- their cover letter, their résumé, 
the scoping of their air check. A good 
number of the packages we received 
look like they were thrown together 
in 10 minutes' time." 

Sinicropi also bemoans "the num- 
ber of people who sent me nothing 
but a mimeographed form letter and 
some boilerplate stuff. Those usual - 

(Continued on page 18) 

KIIS Mixes AM In Seeming Power Play; 
Nationwide Ups Weber; Glasco To KMLE 

SEVERAL MONTHS AFTER top 40 KYNO -FM Fres- 
no, Calif., changed its oldies AM to crossover "Hot 13," 
KIIS -AM Los Angeles has gone to a similar "all club 
music" format after 10 a.m. FM PD Steve Rivers and 
MD Kevin Weatherly will supervise the new station; lo- 
cal club jock Mike Martin will customize 15-18 "hot 
mixes" daily for the station, whose new slogan is "pump 
up the bass." 

KIIS -AM's music is a cross between dance -leaning 
WPOW "Power 96" Miami and L.A.'s rap- driven 
KDAY. Sample artists in- 
clude the Egyptian Lover, 
Sa -Fire, Ice -T, Lime, Rob 
Base, L'Trimm, and the 
Dazz Band. Most of that 
music isn't being played 
on the FM, although Riv- 
ers says KIIS -AM may be 
a testing ground for po- 
tential FM records. 

The new, automated 
KIIS -AM is, in many 
ways, a throwback to the 
late '70s, when KIIS -FM was a disco station and when 
most disco radio was a parade of nonstop club mixes. 
(There's no back - announcing on KIIS -AM; listeners are 
urged to call the station for song titles.) It also has some 
interesting implications for KIIS'archrival, KPWR 
"Power 106." 

At this writing, KIIS -AM -FM is half a 12 -plus share 
behind Power; KIIS -AM by itself has only a 0.1 share. 
Most of what Power plays these days -aside from an 
occasional "Hands To Heaven" by Breathe -is still 
danceable, but it's a substantially different mix from the 
one that made KPWR famous two years ago. There are 
obviously fans of hardcore dance in L.A.; if even a few 
of them will switch to AM, KIIS -AM could make a dif- 
ference in the KIIS /KPWR race. 

Flanker moves of this sort have backfired before. Ur- 
ban WYLD -FM New Orleans countered crossover 
WQUE with a rap -based AM but instead lost three 
shares of its own audience. And KIIS sister KKBQ -AM 
Houston went to a mainstream urban format in 1985 -in 
many ways anticipating the early KPWR by nine 
months -in an apparent attempt to whittle urban 
KMJQ's lead over KKBQ -FM. KKBQ -AM lasted only 
several months before going simulcast 

NATIONWIDE BROADCASTING's reorganization 
continues this week with the transfer of WNCI Colum- 
bus, Ohio, GM Dale Weber to GM at KZZP Phoenix, 
Ariz. Weber replaces the recently promoted Mickey 
Franko and also picks up Franko's group manager du- 
ties, with jurisdiction over four other stations. Nation- 
wide will now have three group managers instead of 

two, as WPOC Baltimore GM Dave Fuellhart and 
KZAP Sacramento, Calif., GM Tom Weidle split the 
group's other properties. 

With a new GM on the way to KZZP, expect some of 
the station's recently departed key players to finally be 
replaced. APD Gene Baxter leaves KZZP this week for 
the MD slot at KYUU San Francisco. That station has 
made its long -awaited switch to top 40 KXXX -FM 
"X100." Also joining X100 is Howard Freshman, long- 
time promotions director at sister station KPWR; the 

station still needs produc- 
tion and news directors. 

PROGRAMMING: The 
celebration of October as 
the month for country-PD 
changes continues. Sham- 
rock has named Transtar 
Special Blend PD Bob 
Glasco to that position at 
its soon- to -be- country 
KMLE Phoenix. That re- 
turns Glasco to his home- 

town, where he once programmed AC KLZI. Rusty 
Walker will consult KMLE, which Glasco says will be a 
"fun station" and the product of a "brain trust without a 
spotlight on any one person." New calls and a staff are 
still in the works; the target date for the station is now 
sometime before month's end. 

Meanwhile, Gaylord transfers country WKY Oklaho- 
ma City PD Ted Cramer to similarly formatted WSM- 
AM Nashville, where he'll replace Moon Mullins, now 
on his way to Jeff Pollack's consultancy. Ironically, Mul- 
lins once replaced Cramer as PD of WIMP Kansas City, 
Mo. WKY morning man Jack Elliott adds PD duties; his 
partner, Mike Chambers, officially becomes PD. 

Local veteran Mark Klose is the new PD at classic 
rock KSD St. Louis. Klose had been acting PD; he was 
also PD at cross -town album outlet WMRY. That sta- 
tion, meanwhile, loses PD Gary Kolarcik. Jim Singer is 
now WMRY's interim PD. Morning and afternoon jocks 
Dan Strauss and Ted Habeck switch shifts. 

AC KMGK Minneapolis has become oldies KQUL 
"Kool 108" under PD Dave Anthony and new GM Kev- 
in McCarthy. New staffers include Joanne McCall, 
Don Michaels, Vince Rebholz, and Steve Winters. 
Meanwhile, cross -town "Classic 93.7" WAYL -FM ex- 
pects to announce new calls next week. Easy listening 
WAYL -AM has just named Bruce Gordon PD, replac- 
ing Bruce Hanson. Gordon was sports director at cross- 
town n/t KSTP -AM and is the play -by -play announcer 
for North Stars hockey, which WAYL now carries. No 
word yet on whether his appointment means the station 
is considering an all- sports approach. 

(Continued on page 15) 
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The Judds Hank Williams,Jr 
ENTERTAINER OF THE YEAR ENTERTAINER OF THE YEAR 

VOCAL DUO OF THE YEAR MALE VOCALIST OF THE YEAR 

ALBUM OF THE YEAR 

"Born To Boogie" 

Paul Nelson /Gene Nelson 
SONG OF THE YEAR 

"Eighteen Wheels 
And A Dozen Roses" 

Harlan Howard 
SONG OF THE YEAR 

"Life Turned Her That Way' 

Rosanne Cash Tanya Tucker 
FEMALE VOCALIST FEMALE VOCALIST 

OF THE YEAR OF THE YEAR 

SINGLE OF THE YEAR VOCAL EVENT OF 

"Tennessee Flat Top Box" THE YEAR 

Alabama 
VOCAL GROUP OF THE YEAR 

Highway 101 

VOCAL GROUP OF THE YEAR 

HORIZON AWARD 

Restless Heart 
VOCAL GROUP OF THE YEAR 

Foste & Lloyd Patty Loveless Rosanne Cash & Rodney Crowell 
VOCAL DUC OF THE YEAR HORIZON AWARE VOCAL EVENT OF THE YEAR 

Dolly Parton/Linda Ronstadt/ 
Emmylou Harris 

VOCAL EVENT OF THE YEAR 

Paul Davis 
VOCAL EVENT 

OF THE YEAR 

Paul Overstreet Dwight Yoakam/Buck Owens Chet Atkins Johnny Gimble Mark O'Connor 
VOCAL EVENT VOCAL EVENT OF THE YEAR MUSICIAN MUSICIAN MUSICIAN 

OF THE YEAR OF THE YEAR OF THE YEAR OF THE YEAR 
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SUMMER '88 ARBITRONS 
Following are 12 -plus average quarter -hour shares, metro survey area, Monday -Sunday, 6 a.m.- midnight. (4-) indicates Arbitron market rank. These symbols are used: AC =adult 
contemporary, adult alt =adult alternative, adult std =adult standards /big band, album =album rock, cls rock= classic rock, easy =easy listening, modern-modern rock, n/t news/ 

talk. Copyright 1988, Arbitron Ratings Co. May not be quoted or reproduced without the prior written permission of Arbitron. 

F W Sp Su F W Sp Su 

Call Format '87 '88 '88 '88 Call Format '87 '88 '88 '88 Call 

NEW YORK -(1) WLIB black 1.1 0.7 1.9 1.2 KNX -FM 

WHIZ top 40 6.0 6.2 6.0 6.2 
WNEW adult std 2.0 1.6 1.6 1.2 KRLA 

WALK -AM -FM AC 1.0 1.0 1.1 1.1 KLAC 
WPAT -AM -FM easy 6.0 6.1 5.6 5.6 

WJIT Spanish 1.2 1.2 1.0 1.1 KNAC 
WWPR top 40 4.7 4.1 4.2 4.7 

WNBC AC 1.3 1.0 1.2 1.0 KACE 
WQHT crossover 3.7 4.6 4.1 4.5 

WQCD jazz 1.4 1.3 1.2 1.0 
WNEW -FM album 3.3 3.5 3.6 4.4 

WINS news 5.0 4.9 4.0 4.3 

WOR talk 4.5 3.9 4.5 4.3 
LOS ANGELES -(2) 

WGN 

WRKS urban 4.6 4.0 4.6 4.2 KPWR crossover 7.5 7.1 7.4 7.4 WGCI -FM 

WCBS -FM oldies 3.6 4.3 4.2 4.1 KIIS-AM-FM top 40 7.2 6.8 6.5 6.9 WBBM 

WBLS urban 4.1 4.6 4.0 4.0 KABC talk 5.5 5.8 6.2 5.7 WXEZ -AM -FM 

WLTW AC 4.7 4.6 4.5 3.8 KOST AC 4.5 5.3 4.6 5.0 WLUP -FM 

WXRK cls rock 2.8 3.5 3.5 3.7 KLOS album 3.8 3.6 4.3 4.3 WYTZ 

WCBS news 3.2 3.4 3.1 3.5 KBIG AC 4.0 3.3 3.4 4.2 WBMX 

WABC talk 2.4 2.6 3.5 3.5 KJ01 easy 4.3 3.9 4.2 4.1 WCKG 

WNSR AC 2.9 2.8 2.9 2.7 KRTH-FM oldies 3.7 3.3 3.7 3.7 WJMK 

WFAN sports 1.2 1.0 2.0 2.5 KROQ modern 3.7 3.4 3.4 3.4 WBBM -FM 

WYNY country 2.7 3.0 2.5 2.2 KFWB news 4.2 3.3 2.7 3.3 WLAK 

WKDM Spanish 1.2 1.2 1.0 1.8 KLSX cls rock 3.6 3.0 2.7 3.1 WKQX 

WADO Spanish 2.4 1.4 2.0 1.5 KNX news 3.2 3.0 2.9 3.1 WLUP 

WNCN classical 1.3 1.6 1.3 1.4 KTWV adult alt 2.3 2.4 1.7 3.0 WCLR 

WSKQ Spanish 1.2 1.3 1.9 1.4 KTNQ Spanish 3.0 3.0 4.2 2.7 WUSN 

WQXR -FM classical 1.4 1.4 1.4 1.3 KLVE Spanish 2.5 2.8 3.1 2.7 WFYR 

WWRL religious 1.0 1.1 1.3 1.2 KIQQ AC 2.8 2.5 2.4 2.6 WXRT 

KZLA country 2.1 2.4 2.1 2.1 WNUA 

WSIX sportscaster's KMPC big band 2.5 2.7 2.4 2.0 WVON 

outdoor -sign KJLH 

KDAY 

urban 

urban 

1.8 

1.5 

2.3 

1.7 

1.6 

1.5 

1.6 

1.6 

WJJD 

WLS 

marathon: See KSKQ Spanish 0.9 .9 1.4 1.6 WMAQ 

Nashville Scene, KWKW Spanish 1.0 1.8 1.9 1.5 WOJO 

page 46A KKGO 

KFAC-FM 

jazz 

classical 

1.0 

1.6 

1.2 

1.4 

1.0 

1.4 

1.5 

1.4 

WN I B 

WFMT 

KFI talk 1.3 1.2 1.4 1.4 WLNR 

F W Sp Su 

Format '87 '88 '88 '88 

album 1.3 1.9 1.3 1.3 

oldies 1.1 1.3 1.3 1.3 

country 1.4 1.2 1.6 1.0 

album 1.1 1.1 1.1 1.0 

urban .9 1.0 .9 1.0 

CHICAGO -(3) 
talk 8.0 9.2 9.0 10.0 

urban 8.0 9.2 9.2 7.7 

news 6.3 6.3 5.7 5.4 

easy 5.4 4.8 4.8 5.3 

album 4.5 4.1 5.0 4.5 

top 40 3.9 3.8 3.5 4.0 

urban 4.5 4.3 3.0 3.9 

cls rock 3.4 2.6 4.4 3.8 

oldies 2.7 3.4 3.7 3.7 

top 40 3.9 4.2 3.7 3.2 

AC 3.7 3.5 4.1 3.1 

AC 2.5 2.0 3.0 3.1 

album 2.1 2.6 2.3 2.9 

AC 3.0 3.4 3.4 2.7 

country 2.6 2.6 2.8 2.4 

AC 2.0 2.2 2.1 2.4 

album 2.5 2.2 2.5 2.3 

adult alt 1.8 1.5 1.8 2.1 

black 1.6 2.0 1.5 2.0 

adult std 3.3 3.2 2.7 1.9 

AC 1.8 1.7 1.7 1.9 

talk 1.4 1.1 1.6 1.7 

Spanish 1.1 2.0 1.4 1.3 

classical 1.4 1.2 .9 1.3 

classical 2.0 1.3 .8 1.2 

adult alt 1.1 .9 .9 1.1 

Call Format 

F 

'87 

W 

'88 

Sp 

'88 

Su 

'88 Call Format 

F 

'87 

W 

'88 

Sp 

'88 

Su 

'88 

WMMR 

WUSL 

KYW 

WEGX 

WPEN 

WEAZ 

WYSP 

WSNI 

WWDB 

WKSZ 

WXTU 

WMGK 

WDAS -FM 

WCAU 

WIOQ 

WOGL 

WFLN 

WIP 

WDAS 

WJR 

WJLB 

WHYT 

W101 

WW1 

WNIC 

WWWW 
WCZY 

WLLZ 

CKLW 

PHILADELPHIA -(5) 
album 8.1 7.7 

urban 7.8 7.1 

news 8.0 7.3 

top 40 4.8 6.5 

adult std 4.6 5.9 

AC 7.4 7.6 

cis rock 4.6 4.7 

AC 3.3 2.8 

talk 5.2 5.3 

AC 5.8 5.4 

country 3.5 4.6 

AC 4.7 4.5 

urban 3.9 3.6 

n/t 2.9 2.6 

oldies 2.4 2.5 

oldies 3.5 3.0 

classical 1.9 2.1 

n/t 1.5 1.1 

black 1.2 1.0 

DETROIT -(6) 
AC 10.8 10.0 

urban 8.6 8.5 

top 40 4.7 4.9 

easy 6.2 5.9 

news 4.9 4.7 

AC 4.1 3.6 

country 4.1 4.0 

top 40 4.3 5.5 

album 4.5 4.6 

adult std 3.2 3.6 

1.8 

8.2 

6.9 

7.0 

6.3 

6.1 

4.8 

3.4 

4.4 

5.5 

4.3 

4.1 

3.5 

4.1 

2.5 

3.0 

1.7 

1.0 

1.1 

10.6 

7.9 

4.6 

5.8 

4.3 

3.9 

4.1 

4.6 

4.9 

4.6 

8.0 

1.1 

6.8 

6.7 

6.6 

5.9 

5.8 

4.6 

4.6 

4.5 

4.5 

4.1 

3.6 

3.4 

2.3 

2.3 

2.2 

1.6 

1.1 

12.4 

7.8 

5.3 

5.1 

4.9 

4.8 

4.5 

4.0 

3.8 

3.2 

WOMC AC 4.0 2.9 2.6 3.2 

WXYT n/t 4.0 3.1 3.2 3.2 

WDFX top 40 2.4 2.8 3.4 3.1 

WKSG oldies 2.3 1.9 2.0 3.1 

WCSX cls rock 3.7 4.7 3.3 3.0 

WRIF album 3.9 3.4 3.4 3.0 

Will AC 3.3 2.8 2.6 2.5 

WG,PR urban 1.3 1.1 1.5 1.7 

WJ Z jazz 2.1 1.5 2.1 1.7 

CKMR oldies 1.2- 1.0 .9 1.5 

WQBH black 1.0 1.2 1.0 1.4 

WCSI country 1.3 1.3 1.8 1.3 

WQRS classical 1.5 1.9 1.5 1.2 

WCHB religious 1.1 .9 .9 1.1 

WMUZ religious .7 1.2 .8 1.1 

WVAE adult alt .6 2.0 1.6 1.1 

NASSAU- SUFFOLK, N.Y. -(12) 
WALK -AM -FM AC 6.1 7.0 6.2 6.4 

WHTZ top 40 6.3 6.5 5.9 6.1 

WBLI top 40 4.9 4.7 5.3 5.6 

WBAB -FM album 5.5 4.6 5.5 4.3 

WXRK cls rock 2.8 4.0 4.3 4.1 

WNSR AC 2.4 2.6 3.0 4.1 

WCBS -FM oldies 4.6 4.2 4.1 3.9 

WNEW -FM album 2.8 3.2 3.8 3.9 

WDR news /talk 3.6 4.2 4.0 3.8 

WWPR top 40 4.4 3.9 3.0 3.8 

WLTW AC 3.1 2.4 3.3 3.6 

WHLI adult std 5.2 5.1 2.8 3.3 

WCBS news 3.8 3.8 2.9 3.3 

WQHT crossover 3.0 3.7 3.5 3.3 

(Continued on page 16) 
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4 PHILIPS Zozaradde4 

JOHN WILLIAMS & THE BOSTON POPS ORCHESTRA 
DELIVER ANOTHER GUARANTEED BEST SELLER! 

PHILIPS 

DIGITFILJUKEBOX 
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WHAT DOES IT TAKE TO WIN YOUR LOVE? 

PRIORITY RECORDS IS THE ANSWER 

With The Hit Bound Single 

Performed ByThe &jovOCalìfornia Raisins` 

WHAT DOES IT TAKE (TO WIN YOUR LOVE) 

9t,t,fr` ¡A' BUDDY 
!LES 

Featuring Vocals By Buddy Miles 
Produced By Ross Vannelli 

From The Authentic New Album "Sweet, Delicious, & Marvelous" 
(The Follow -Up To Their Multi- Platinum Debut Album 

"The California Raisins- Sing The Hit Songs ") 

LET THE ORIGI AL CALIFORNIA RAISINS 

DANCE INTO YOUR HEARTS WITH 
"WHAT DOES IT TAKE (TO WIN YOUR LOVE)" 

Available Only On Priority Records 
1800) 235 -2300 PRIORITY R> (2131467 -0151 

R E C D R OS Licensed By Applause L¢ensmg, Woodland Hdls, CaL(orn" 
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R:4 DIO 

WASHINGTON 
ROUNDUP 

BY BILL HOLLAND 

THE NATIONAL ASSN. of 
Broadcasters plans to go to court 
over a controversial measure, 
signed by President Reagan dur- 
ing the Oct. 1 weekend, abolishing 
any safe harbor for indecent mate- 
rial. The measure, sponsored by 
conservative Sen. Jesse Helms, R- 
N.C., and passed by an election - 
conscious Congress, forbids the 
Federal Communications Commis- 
sion from allowing stations to air 

programming adjudged indecent. 
Indecent speech is not obscene 
speech and is protected by the Con- 
stitution; a recent federal appeals 
court ruling on the matter under- 
scores that. Nevertheless, Helms 
and company have rammed the 
measure through, attached to a 
big appropriations bill; NAB now 
says it will sue if the FCC carries 
out the directive, which it is bound 
by law to do. 

THE REAGAN- SIGNED BILL 
has other provisions that upset 
broadcasters and the commission, 
including a one -year halt on FCC 
plans to relax the cross -ownership 
rules and take a second look at mi- 

nority preferences for broadcast 
ownership. That is apparently the 
Senate leadership's way of saying 
they're steamed that the FCC 
didn't want to enforce the Fairness 
Doctrine, even though the presi- 
dent called the doctrine unconsti- 
tutional and vetoed it. 

MOTOROLA INC.'s C -QUAM 
AM stereo system will be the only 
AM offered in AM /FM radios in all 
new Chrysler cars built in North 
America. No more mono. With C- 
QUAM AM /FM radios will also 
continue as either standard or op- 
tional on just about all new Ford 
and GM models. 

VOX Jox 
(Continued from page 10) 

As n/t WHBQ Memphis, Tenn., be- 
comes the first RKO General radio 
sale to actually clear -look for 
WGMS -AM -FM Washington, D.C., 
to be next-new owners Flinn Broad- 
casting have changed format to old- 
ies. GM Wayne Smith and PD Tom 
Gurley bring their classic hits format 
over from cross -town WGSF. That 
station, owned by another family 
member, goes to a contemporary reli- 
gious format. New jocks include 
George Klein (Vox Jox, Oct. 8), Bob 
McClain, and Jesse Brooks. 

Adult Standards KOMA-Oklahoma 
City has gone oldies under new PD 

Kent Jones, most recently PD at 
WNDE Indianapolis. He replaces 
Gary Owen ... KCWV -AM Kansas 
City, Kan., splits from its adult alter- 
native sister to become contemporary 
religious KKLO under veteran PD 
Todd Chase ... APD Eddie Haskell 
gets the official OM nod at top 40 
WXLK Roanoke, Va. 

HEARTLAND: Shortly after PD 
Maxx Myrick's arrival at urban 
KDKS Shreveport, La., he was re- 
placed by Michael Hernandez, last 
of KKDA -FM "K104" Dallas. Eve- 
ning jock Tori Turner is gone also. 

ff. OUT/K 
THE 600 

Programmers discuss the week's new music. 

TOP 40 
"Come to New York and I'll show you the top of the Empire State Build- 
ing," says WHTZ "Z100" New York MD Frankie Blue. "Z100 leads this 
market in playing the best new music, continually providing our listeners 
with world premieres of key core artists." Three weeks ago it was Bon 
Jovi, two weeks ago, U2, and this past week Barbra Streisand & Don 
Johnson's "Till I Loved You" (Columbia) hit the airwaves early. "Our 
listeners had to hear it," says Blue. "The curiosity factor of this record is 
incredible. We got lots of calls, all wanting details on the collaboration!" 
Setting a record for "the highest debut in phone requests after the first 
play" is Duran Duran's "I Don't Want Your Love" (Capitol), added at 
No. 30 this week. (Z100 also adds Rod Stewart's "Forever Young" at No. 
29.) And Blue wants the rest of the country to hear Sa- Fire's "Boy, I've 
Been Told" (Cutting /Mercury), which is 1 -1 this week at WQHT "Hot 
97," 19-14 at WWPR "Power 95," and 27 -20 at Z100. "It's the No.- 1- selling 
12 -inch for three consecutive weeks now; this is a great dance record 
whose momentum increases with each play." 

ALBUM ROCK 
With three titles and an air shift, KEZO Omaha, Neb., OM /PD /MD /p.m. 
driver Bruce McGregor comes in "about 8 or 9" in the morning and 
leaves "promptly at 7. That makes it a nice, easy 10 -hour day." And he 
believes in tempo. "If you're sitting at a desk, listening to my station, I 
want you to feel energy coming off the box. That doesn't mean metal - 
I'm talking about good, up -tempo music." This week Steve Earle's "Cop- 
perhead Road" (Uni /MCA) is added. Of its second- generation contra- 
band- running theme, McGregor says, "Even though I don't drink moon- 
shine or smoke pot, I can identify with this song!" Nabbing crossover ap- 
peal honors is Jimmy Barnes' "Still On Your Side" (Geffen) and Little 
Feat's "Long Time Til I Get Over You" (Warner Bros.). Georgia Satel- 
lites' "Hippy Hippy Shake" (Elektra) gets a shot, as does, "finally," Ian 
Gillan & Roger Glover's "Telephone Box" (Virgin). "It took me awhile to 
hear it, which does happen," says McGregor. Last comes Keith Richards' 
"Take It So Hard" (Virgin). Says Mc Gregor, "There's something about 
his raw rock'n'roll." YVONNE OLSON 

Myrick can be reached at 513 -542- 
2738 ... AC WZZD Mobile, Ala., 
makes its long- rumored switch to 
classic rock WGCX. Ben Bain 
(WNUS /WLTP Belpre, Ohio) is the 
new GM. J.T. Stevens (WTRG Ra- 
leigh, N.C.) is PD. Alan Sneed, for 
whom Stevens has worked previous- 
ly, is consulting. 

Will all -Elvis Presley stations ever 
reach the point where we can't keep 
track of them anymore? Religious 
WHOS Decatur, Ala., has become 
"the Elvis Connection," making it the 
third such station (and the second 
within two weeks). GM J. Mack 
Bramlett is handling programming. 

PEOPLE: Top 40 WKXX "KXX106" 
Birmingham, Ala., promotes MD 
Paco Lopez to APD as Taylor 
Thompson moves to music research 
duties. Cindee Boatright is also 
upped to programming assistant ... 
Steve Rouse is the new morning man 
at oldies WQSR Baltimore . . . 

WQHT "Hot 97" New York adds 
MTV VJ Julie Brown to mornings 
for entertainment reports. 

Former WRVQ "Q94" Richmond, 
Va., PD Bob Lewis is now working 
weekends at top 40 WVMX. He has 
also opened Bob -A -Lou's Music Zoo, 
the first in a planned chain of six rec- 
ord stores and wants to hear from lo- 
cal promo reps. Call 804-730-0600 ... 
Veteran Charlotte, N.C., air talent Ed 
Galloway has been voted "Best Ra- 
dio Impressionist" by Atlanta Maga- 
zine. One of his voicer clients is the 
morning show at country WYAY 
"Y106" Atlanta. 

Johnny Magnus returns to adult 
standards KMPC -AM Los Angeles 
for nights ... AC WMVQ Albany, 
N.Y., MD Diana Woods adds APD 
stripes ... Dave Pelunis from WSNI 
Philadelphia to news at AC WQMX 
Akron, Ohio ... Album WBAB Long 
Island, N.Y., promotes Tracy Speed 
from part time to overnights . . . 

Thom "The Brick" Morrera returns 
to radio mornings at album WMJY 
"Y107" Long Branch, N.J. 

TWO CHILDREN -ORIENTED 
charity events to be aware of: Gra- 
ham Nash, Bill Ayres, and WNEW- 
FM New York's Pete Fornatele will 
co-host this year's "Children Of The 
Americas" benefit radiothon for 
UNICEF and World Hunger Year. 
The syndicated portion of the benefit 
happens Saturday, Nov. 12. The show 
is being handled by Radio Ventures 

(Continued on next page) 
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Compiled from a national 

TITLE 
sample of radio playlists. 

ARTIST 
LABEL & NUMBER DISTRIBUTING LABEL 

O 1 5 7 
GROOVY 

* * NO. 1 * * 
KIND OF LOVE PHIL COLLINS 

ATLANTIC 7 -89017 2 weeks at Na. One 

2 O 
3 6 8 VIRGIN 

DON'T 'Zit WHAT THE NIGHT... STEVE WINWOOD 
7 -99290 

O 8 11 6 
ONE MOMENT IN TIME WHITNEY HOUSTON 
ARISTA 1.9743 

4 2 2 9 
TRUE LOVE GLENN FREY 
MCA 53363 

5 9 13 
KOKTRA 

7 6OMO 9385 
(FROM "COCKTAIL ") THE BEACH BOYS 

ELEK 

6 4 3 17 
I'LL ALWAYS LOVE YOU TAYLOR DAYNE 
ARISTA 1.9700 

7 O 
11 14 7 A &M 1 

HOW 
224 
CAN I FALL? BREATHE 

8 7 4 13 
ONE GOOD WOMAN PETER CETERA 
FULL MOON 727824 /WARNER BROS. 

9 6 1 12 
IT WOULD TAKE A STRONG STRONG MAN RICK ASTLEY 
RCA 8663 

10 9 7 10 
DON'T WORRY, BE HAPPY BOBBY MCFERRIN 
EMI 50146 

FOREVER 
11 13 17 7 

YOUNG ROD STEWART 
WARNER BROS. 7.27796 

A 12 19 29 4 
WORD IN SPANISH ELTON JOHN 

MCA 53408 

13 10 8 13 
PERFECT WORLD HUEY LEWIS & THE NEWS . 

CHRYSALIS 43265 

14 14 16 11 
WHEN I FALL IN LOVE NATALIE COLE 
EMI 50138 

15 15 15 9 
LOVING ARMS LIVINGSTON TAYLOR /LEAH KUNKEL 
CRITIQUE 7- 99275 /ATLANTIC 

Off¡ 16 21 22 9 
WALK AWAY MICHAEL BOLTON 
COLUMBIA 38 -07983 

17 18 20 2 11 
WHEN YOU PUT YOUR HEART IN IT KENNY ROGERS 
REPRISE 7 -27812 

18 c j 23 33 3 
GIVING YOU THE BEST THAT I GOT 
ELEKTRA 7 -69371 

ANITA BAKER 

19 12 10 12 
LOOK OUT ANY WINDOW BRUCE HORNSBY & THE RANGE 
RCA 8678 OLOOK 20 25 38 3 

AWAY CHICAGO 
REPRISE 727766 

21 16 12 15 
HERE WITH ME REO SPEEDWAGON 
EPIC 34-07901 E P A 

Oaf LL 27 41 3 
RED R WINE UB40 
A &M 1244 

ED 

23 20 24 7 
INDESTRUCTIBLE FOUR TOPS 
ARISTA 1 -9706 

24 22 25 7 
NOTHING CAN COME BETWEEN US SADE 
EPIC 34-07977/E P A 

0 46 2 

***POWER PICK * * * 
KISSING A FOOL GEORGE MICHAEL 
COLUMBIA 3808050 

26 17 13 18 
I DA ON'T 

53345 
WANNA GO ON WITH YOU LIKE THAT E.JOHN 

MC 

21 29 36 5 
WAITING FOR A STAR TO FALL BOY MEETS GIRL 
R 

28 C 
30 4() 4 

BRING BACK THE MAGIC JIMMY BUFFETT 
MCA 53396 

29 24 19 19 
I DON'T WANNA LIVE WITHOUT YOUR LOVE CHICAGO 
REPRISE 7-27855 

30 26 21 21 
HOLD ON TO THE NIGHTS RICHARD MARX 
EMI 50106 

31 O43 50 3 A &M 
1974 

1243 
(WE WERE YOUNG) AMY GRANT 

32 42 46 3 DON'ToB ECRUEL CHEAP TRICK 

33 32 30 21 
MAKE ME LOSE CONTROL ERIC CARMEN 
ARISTA 1 -9686 

34 31 26 31 
HANDS TO HEAVEN BREATHE 
A &M 2991 

35 28 18 14 
MISSED OPPORTUNITY DARYL HALL JOHN OATES 
ARISTA 1.9727 

® 41 - 16 
TIME ANDoTIDE BASIA 

37 34 23 19 
ROLL WITH IT STEVE WINWOOD 
VIRGIN 7 -99326 

® 50 - 2 PIECE OF PARADISE PM 
WARNER BROS. 727779 

39 NEW I 

* * * HOT SHOT DEBUT* * * 
SR,SHO 

UETTE KENNY G. 

® NEW ' 1 
MRAn33N LOVE KIM CARNES 

4I 48 - 2 
DON'T BE AFRAID OF THE DARK THE ROBERT CRAY BAND 
MERCURY 870 569 -7 /POLYGRAM 

42 33 27 17 
SIGN YOUR NAME TERENCE TRENT D'ARBY 
COLUMBIA 38 -07911 

43 37 35 20 THE COLOUR OF LOVE BILLY OCEAN 
JIVE 1- 9707 / ARISTA 

44 44 45 6 
NOBODY'S FOOL KENNY LOGGINS 
COLUMBIA 38 -07971 

45 40 34 19 
I KNOW YOU'RE OUT THERE SOMEWHERE MOODY BLUES 
POLYDOR 887 600- 7 /POLYGRAM 

46 
9 NEW , 1 

ANY LOVE LUTHER VANDROSS 
EPIC 34- 08047 /E.P.A. 

47 47 49 4 
ANNA TOTO 
COLUMBIA 38 -08010 

48 35 31 19 
1 -2 -3 GLORIA ESTEFAN & MIAMI SOUND MACHINE 
EPIC 34- 07921 /E.P.A 

49 O NEW Op 
1 

TALKIN' BOUT A REVOLUTION TRACY CHAPMAN 
ELEKTRA 7.69383 

50 49 37 15 BABY BOOM BABY JAMES TAYLOR 
COLUMBIA 38 -07948 

O Products with the greatest airplay gains this week. Videoclip availability. 
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Compiled from national album rock 
radio airplay reports. 

TITLE ARTIST 
LABEL & NUMBER DISTRIBUTING LABEL 

1 1 3 3 

** No.1 ** 
DESIRE 

99250: ATLANTIC 2 weeks at No. One 

2 5 14 3 
WALK ON WATER EDDIE MONEY 
COLUMBIA 38 -08060 

3 4 7 9 ET 
IT 

BR 
ROLL 

PCUT 
LITTLE FEAT 

4 3 5 4 
BAD MEDICINE BON JOVI 
MERCURY 8706577 /POLYGRAM 

5 2 1 11 
I'M NOT YOUR MAN TOMMY CONWELL /YOUNG RUMBLERS 
COLUMBIA 3807980 

6 6 6 9 
NO SMOKE WITHOUT A FIRE BAD COMPANY 
ATLANTIC 7 -89035 

FEELS 7 10 15 9 
SO GOOD VAN HALEN 

WARNER BROS LP CUT 

8 8 9 5 
FIGHT 

- 760 
(NO MATTER HOW LONG) THE BUNBURYS 

ARISTA 1 

9 NEW P I 

* * * FLASHMAKER * * * 
TAKE I-992T9 SO 

97 
HARD KEITH RICHARDS 

VIRGIN 

10 11 11 7 
DON'T KNOW WHAT YOU GOT CINDERELLA 
MERCURY 870 644.7.POLYGRAM 

IT'S 11 21 39 3 
MONEY THAT MATTERS RANDY NEWMAN 

REPRISE LP CUT 

12 22 - 2 ROCK & ROLL STRATEGY THIRTY EIGHT SPECIAL 

FOREVER 13 14 13 8 
YOUNG ROD STEWART 

WARNER BROS 727796 

SLOW 14 19 24 6 
TURNING JOHN HIATT 

A &M LP CUT 

15 7 4 10 MOVE BITES 
402- 7 /POLYGRAM 

DEF LEPPARD 

16 13 8 10 
NEVER TEAR US APART INXS 
ATLANTIC 7 -89038 

17 16 19 8 
DON'T GO HOTHOUSE FLOWERS 
LONDON 886 279-7/POLYGRAM 

9 27 - 2 
JEALOUS GUY JOHN LENNON & THE PLASTIC ONO BAND 
CAPITOL 44230 

19 17 22 6 
RAVE ON JOHN COUGAR MELLENCAMP 
ELEKTRA 769370 

20 9 2 16 
DON'T YOU KNOW WHAT THE NIGHT... STEVE WINWOOD 
VIRGIN 7.99290 

21 20 23 6 
KING OF EMOTION BIG COUNTRY 
REPRISE 727737 

LG O 
24 29 4 

I 
MCA 5 

DID 
3364 
IT FOR LOVE NIGHT RANGER 

23 12 12 9 
DEFENDERS OF THE FLAG BRUCE HORNSBY & THE RANGE 
RCA 

24 31 - 2 

* * * POWER TRACK*** 
ROCK BOTTOM DICKEY BETTS BAND 
EPIC LP CUT /E.P.A. 

25 18 16 5 
CHIMES OF FREEDOM BRUCE SPRINGSTEEN 
COLUMBIA LP CUT 

26 15 10 6 
YA YA STEVE MILLER 
CAPITOL 44222 

27 26 28 6 
PRISON BLUES JIMMY PAGE 
GEFFEN LP CUT 

Op 20 37 49 3 
SLIP AWAY THE GREGG ALLMAN BAND 
EPIC LPCUT /EPA 

® 40 2 BIG 
L 
LEAP 

CUT 
GUE TOM COCHRANE & RED RIDER 

RCA 

1 42 47 3 CONFIDENCE MAN THE JEFF HEALEY BAND 

31 43 - 2 TELEPHONE 
BOX IAN GILLAN & ROGER GLOVER 

32 44 - 2 STAN34D 
25 
BESIDE ME KANSAS 

MCA 5 

33 25 25 18 
IIINISHBWoHAT YAS STARTED VAN HALEN 

® 39 2 BORN TO BE MY BABY BON JOVI 
MERCURY LP CUT / POLYGRAM 

35 32 34 6 
YOU NEVER LISTEN TO ME PETER CETERA 
WARNER BROS. LP CUT 

36 38 40 4 EDGE?! A BROKEN HEART VIXEN 

37 34 36 
DROWNED IN MY OWN TEARS THE SMITHEREENS 
ENIGMA LP CUT /CAPITOL 

38 30 31 7 
VOODOO THING COLIN JAMES 
VIRGIN LP CUT 

39 36 38 4 
RATTLESNAKE SHAKE OMAR AND THE HOWLERS 
COLUMBIA 3807993 

40 28 30 8 
SMALL WORLD HUEY LEWIS & THE NEWS 
CHRYSALIS O 

47 50 4 AADNAIC 
L 

LAN 
WINGER 

42 23 18 11 
SUPERSTITIOUS EUROPE 
EPIC 34- 07979/E.PA. 

43 O NEW 1 
DREAMWORLD MIDNIGHT OIL 
COLUMBIA LP CUT 

44 49 - 3 
DONT 

IWA K AWAY PAT BENATAR 

45 50 - 2 CNVR L P 
B E 

U 
THE SAME CROWDED HOUSE 

46 NEW I 
IMF 

E 

LOUE 
LWAUS T .- 

A 
PO 

TRAN MICHELLE SHOCKED 

47 41 32 19 
SWEET CHILD O' MINE GUNS N' ROSES 

7-27963 

4$ NEW 1 
WHAT I AM EDIE BRICKELL & NEW BOHEMIANS 
GEFFEN LP CUT 

49 29 17 13 
BRING MEBSOMENWATER MELISSA ETHERIDGE 

50 45 41 7 
EARLY IN THE MORNING ROBERT PALMER 
EMI LP CUT 

OTracks w th the greatest airplay gains this week. The Flashmaker is the highest -debuting track of the week. 
The Power Track is the track on the chart that shows the largest increase in airplay over the week before. 

AIDIO 
SUMMER '88 ARBITRONS 
(Continued from page 12) 

Call Format 

F W Sp Su 

'87 '88 '88 '88 Call 

WYNY 

WINS 

WKJY 

WFAN 

WCTO 

WEZN 

WNBC 

WORE 

WNCN 

WBLS 

WRKS 

country 3.0 2.1 2.6 2.4 

news 3.3 2.8 2.2 2.3 

AC 1.5 2.8 2.5 2.2 

sports 1.0 .8 1.9 2.1 

easy 2.7 1.5 1.9 1.9 

AC 1.0 1.5 1.3 1.5 

AC 2.0 1.5 1.6 1.5 

modern 1.6 1.8 2.0 1.4 

classical .5 1.2 1.5 1.2 

urban 1.1 1.1 1.2 1.1 

urban 1.8 1.1 1.5 1.1 

VOX JOX 
(Continued from page 5) 

at 516- 358 -2250. Also, Richard 
Klender, author of Power Source's 
"Dear Mr. Jesus," has announced 
plans for a proposed Day Of The 
Child and mass airing of the song for 
Dec. 1. For more information, call 
Klender at 805 -527 -7787. 

CLASSIFIED: As album KNX -FM 
approaches a format decision, PD 
Kurt Kelly has put forth a rather 
specific casting call for the still -va- 
cant ND, promotions director, pro- 
duction director, and air talent slots. 
Kelly will accept complete packages 
only; any one missing a single ele- 
ment will be returned. Job seekers 
should submit the usual T &R (where 
applicable) with references, ratings 
history, a photograph, and answers 
to these questions: 

What are the strengths and weak- 
nesses of KNX -FM in the present 
L.A. marketplace? What does KNX - 
FM need to do to get better? What as- 
sets can you bring to KNX -FM? What 
are your short -range and long -term 
goals? How do you view yourself as 
opposed to the opinions of others? 

Meanwhile, with Kelly and Glasco 
in new jobs, Transtar senior VP of 
programming Gary Taylor needs 
two new PDs. Niche 29 needs a pro- 
grammer who knows "rock'n'roll for 
29- year -olds," and Special Blend re- 
quires a "strategic- oriented, re- 
search- receptive PD who can incorpo- 
rate bright delivery into soft AC." 

AC WEIM Fitchburg, Mass., is 
looking for an experienced news - 
person; contact PD Jack Raymond 
at 617 -343 -3766 ... KABC Los Ange- 
les GM George Green is looking for a 
"highly creative, major- market n/t 
programmer." Send T &Rs ASAP. 

Assistance in preparing this col- 
umn was provided by Peter Lud- 
wig. 

Surprise!! 
Challenge! Twin Hits. 
Race of sexes is on! 

RITA GARRETT 
"Too Late To Be Blue" 

Tuxedo Record (950) 

SYLVESTER JACKSON 
"Streets of Barbados" 

Mint Record (810) 

TUXEDO -MINT 
RECORDS 

132 NASSAU STREET 
NEW YORK, NY 10038 

(212) 349 -8111 

Format 

F W Sp 

17 '88 '88 

SAN DIEGO -(19) 
KKLQ -AM -FM top 40 8.8 8.7 9.0 

KGB album 7.0 6.3 9.0 

KFMB AC 4.8 5.3 7.0 

KJQY easy 8.5 7.9 6.8 

KSDO n/t 6.1 8.1 7.3 

KFMB -FM AC 7.3 7.8 6.1 

KSON -FM country 5.8 4.8 3.7 

KYXY AC 3.6 3.4 3.1 

XETRA -FM modern 4.9 5.4 5.2 

KIFM adult alt 2.9 4.7 3.4 

KCBQ -AM -FM oldies 3.4 3.5 3.6 

KPOP big band 3.4 3.1 4.9 

KFSD classical 3.2 2.8 1.9 

KKYY AC 2.4 2.2 1.6 

KCMG -FM cls rock 2.0 1.5 1.6 

XHRM urban 4.1 28 3.2 

KNX news 1.9 1.6 1.6 

KSWV adult alt 1.5 2.1 2.0 

XHITZ top 40 1.0 1.4 1.8 

XETRA oldies 2.1 1.0 1.4 

RIVERSIDE -SAN BERNADINO, 
CALIF. -(39) 

KGGI top 40 7.0 7.4 6.3 

Su 
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Compiled from Commercial and 

TITLE 
College Radio Airplay Reports. ARTIST 

LABEL & NUMBER 'DISTRIBUTING LABEL 

1 1 1 6 

* * NO. 1 * * 
ALL 

THAT 
A 

MONEY WANTS PSYCHEDELIC 
F 
FURS 

2 2 2 6 
PEEK -A -BOO SIOUXSIE AND THE BANSHEES 
GEFFEN 727760 

3 4 - 2 DESIRE U2 
ISLAND 7- 99250 /ATLANTIC 

4 3 3 6 WILLD WILD DWEST THE ESCAPE CLUB 

5 8 12 6 
WHAT I AM 
GEFFEN LP CUT 

EDIE BRICKELL & NEW BOHEMIANS 

6 10 18 4 
PUT THIS LOVE TO THE TEST 
ATLANTIC 7 -89027 

JON ASTLEY 

7 5 4 6 
CRASH THE PRIMITIVES 
RCA 8682 

8 7 8 6 
BACK ON THE BREADLINE HUNTERS & COLLECTORS 
I.R.S. LP CUT/MCA 

g 6 5 6 
JUST PLAY MUSIC! BIG AUDIO DYNAMITE 
COLUMBIA 38 -07955 

10 15 6 6 ARP TáHE 
RE DOWN THERE PATTI SMITH 

CUT 

11 11 13 5 
ANOTHER KIND OF LOVE 
VIRGIN LP CUT 

HUGH CORNWELL 

12 19 22 6 MOTORCRASH THE SUGARCUBES 
ELEKTRA LP CUT 

13 13 7 6 
DONT GO HOTHOUSE FLOWERS 
LONDON 886 279- 7 /POLYGRAM 

14 21 27 6 GLAD I'M NOTA KENNEDY 
TVT 2476 

SHONA LAING 

15 16 20 5 I'V 0D1 GOT Ar FEELING THE SCREAMING TRIBESMEN 

16 26 23 3 
THE KILLING JAR 
GEFFEN LP CUT 

SIOUXSIE AND THE BANSHEES 

17 18 21 4 
R DOG HS 

LR.S. 
EVE 

LP 
Y 
CUT /MCA 

A HIS DAY LET'S ACTIVE 

18 22 - 2 MY BAG 
CAPITOL LP CUT 

LLOYD COLE AND THE COMMOTIONS 

19 9 9 5 
EL TUNI L 

50001 M 
THAT 

CA 
GIRL TO SHUT UP TRANSVISION VAMP 

20 20 16 5 
KING OF EMOTION 
REPRISE 7-27737 

BIG COUNTRY 

21 23 - 2 CAROLYN'S FINGERS COCTEAU TWINS 
4 A.D. LP CUT /CAPITOL 

T2 24 26 3 
SLOW TURNING 
A&M 1245 

JOHN HIATT 

23 17 - 2 WAARNER BROS. S.LPCUT 
JANE'S ADDICTION 

24 RE -ENTRY ANCHORAGE 
7 /POLYGRAM 

MICHELLE SHOCKED 

25 28 24 3 
DCTORIN' THE TARDIS THE TIMELORDS 
TVOT 4020 

26 14 10 6 
CHRISTINE HOUSE OF LOVE 
RELATIVITY LP CUT 

27 NEW 1 
AWAY THE FEELIES 
A &MUT - LPC 

28 RE -ENTRY WHAT'S THE BMATTER HERE? 10,000 MANIACS 
ELEKTRA 

29 RE -ENTRY BREAKFAST IN BED UB40 & CHRISSIE HYNDE 
A&M LP CUT 

30 RE -ENTRY JESUS CHRIST U2 

Billboa d, copyright 1988. 
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RADIO 

Cereal Thriller: Customized Cornflakes Strike Again 

I 
PROMOTIONS BY PETER LUDWIG 

NEW YORK An Alabama radio 
station now has its own customized 
box of cornflakes, and judging from 
the calls that similar promotions 
have generated in other markets, 
the potential exists for a nationwide 
cornflake blizzard by spring. 

On Oct. 1, AC WMJJ "Magic 96" 
Birmingham put 12,000 boxes of its 
Burt And Kurt's Magic Morning 
Zoo Cornflakes on the shelves at 17 
area food stores. That followed the 
debuts of 25,000 boxes of WMMS 
Cleveland's Buzzard Flakes last 
year and 24,000 packages of KOAQ 
"Q103" Denver's Dave & Abby 
breakfast cereal in June. 

WMJJ local sales manager David 
Swiger has been working on Magic 
96's cereal promotion for five 
months and already considers it a 
success. Like its predecessors, Mag- 
ic 96 launched the promotion with a 
live remote, which Swiger says 
drew excellent TV coverage. WMJJ 
has a month to sell all 12,000 boxes. 

Q103 promotion director Kristi 
McCauley says the promotion was a 

PUBLICITY 
PRINTS 

Lltmogrwwheo on 14eaw GOSS Stock 

BLACK & WHITE 8x10's 
500 - $60.00 1000 - 85.00 

COLOR 
1000 - $388.00 

Above Prices Include Typesetting P. Freight 

Send 8x10 Photo - Check or M.O. 

Full Color & B/W Posters 
Composites - Cards - Other Sizes 

*s+ 
Send For Catalog & Samples 

PICP[TRES 
1867 E. Florida, Dept. BB 

5pringfield, MO 65803 
(417) 869-9433 Or 869-3456 

fairly easy project for KOAQ be- 
cause the co-sponsoring food chain 
took care of everything except the 
package design and artwork. 
Safeway gave the Dave & Abby 
boxes end -aisle displays for four 
weeks in all 60 Denver -area stores. 

Magic 96's Swiger had to do much 
more to get his cereal on the shelf. 
He suggests that any station using 
the promotion become familiar with 
packaging regulations that must be 
strictly followed, such as manda- 
tory locations for the ingredient and 
bar -code panels. He also says that 
getting a manufacturer to package 
12,000- 15,000 boxes, considered a 
small run, can be a tough sell. Ship- 
ping is another hassle best left to 
the food chain if possible. 

WMJJ hopes to raise more than 
$20,000 for the King's Ranch chari- 
ty through the sale of cereal and $5 
T- shirts offered on the back of the 
box. King's Ranch is a highly visible 
statewide foundation that operates 
20 homes for battered, abandoned, 
or abused children. Magic 96 has 
forgone putting its logo on the 
shirts, opting instead for the subtler 
"I'm A Magic Kid." 

WMMS went with a WMMS cup - 
and -bowl offer on the back of its 
box of Buzzard Flakes, while Q103 
printed a maze game and a recipe 
for making 3,600 macaroons (quan- 
tities easily divisible by 100). 

WMMS promotion director Rich 
Piombino suggests making sure 
that the food chain keeps generic 
cornflakes off the shelf during the 
promotion's run. All three stations' 
decided to price their brands be- 
tween the generic and name -brand 
prices, and all say the ensuing con- 
sumer confusion could hurt a sta- 
tion brand's sales. 

A 
ENIGMA. 

Produced by Elliot Mazer 
ALBUM 7 731411 CASSETTE 7 71141.4 COMPACT DISC 7 71341.2 

Emphasis Track: "I Have Faith" 
ENIGMA RECORDS Culver City, California 90231.3628 (213) 390.9469 

19Ra Enpn. Records. All Rights Reserved. 

Q103's McCauley suggests mak- 
ing sure the supermarket displays 
make it very clear that the cereal 
boxes really do contain cornflakes. 
She found that it took extra effort 
to convince shoppers that Dave & 
Abby was edible breakfast cereal. 

One advantage to cereal boxes is 
that people do read them. (Remem- 

102 & MARK ALLEN SUPPORT 

Man Vs. Outdoor Sign. KSFM "FM- 
102" Sacramento, Calif.'s Mark Allen 
points to the billboard that was his 
home for 18 days. Five days into his 
campaign to raise $15,000 for 
muscular dystrophy, Allen fell from the 
40 -foot -high sign, broke both feet, and 
injured his knee. After he was treated, 
Allen returned to the outdoor sign for 
two more weeks. He netted more than 
$10,000 for MD, a cast on each foot, 
and an appointment for knee surgery. 

ber the old Life cereal packages 
with the two-page "newspaper" on 
the back ?) In many ways, the cereal 
box gets existing and potential lis- 
teners to buy, read, and reread what 
you'd have spent thousands on in a 
direct -mail promotion. 

HANDS -ON PROMOTION 

If one of your air talents is planning 
to go for the world handshaking re- 
cord, be advised that the ante has 
just gone up. A former champion, 
Gary Craig of WTIC -FM Hartford, 
Conn., has recaptured the crown 
with 20,196 hands shaken in six 
hours and 55 minutes. 

Not that he'll get recognition in 
the 1989 edition of the Guinness 
Book of World Records. It seems a 
Swedish handshaker broke the pre- 
vious record -set by Mike Butts, 
then at KKAT Salt Lake City just 
in time for this year's Guinness 
deadline. Craig will have to wait for 
the next edition, and if anyone tops 
him by then, he has sworn to recap- 
ture the title in time for the 1990 
deadline. 

WTIC promotions director Jona- 
than Monk says that organization 
and support are the keys to break- 
ing the record. The hardest part is 
securing a good site for the event. 
The Craig record was set at the 
Eastern States Exposition, "The 
Big E," the largest fair in the 
Northeast. 

Monk used a staff of 10 to work 
(Continued on next page) 

PD HIRING 
(Continued from page 10) 

ly go right to the circular file." Sini- 
cropi says he found Thomas 
through business connections, thus 
reinforcing his belief that "you're 
not going to find people [through 
want ads] in the trades ... This real- 
ly is a network business; you have 
to know people who know people." 

New WAMO -AM -FM Pittsburgh 
PD Sam Weaver came from outside 
the usual circle of urban job appli- 
cants. Weaver, then working at 
country WUSN Chicago, called 
about the WAMO job on a day that 
VP /GM Roger Fairfax just hap- 
pened to be in Chicago conducting 
interviews and caught him "totally 
unaware. His persona was so totally 
different, he got my attention right 
away." 

Despite going outside the format 
for a PD, Fairfax is more upbeat 
than Kelly about the pool of avail- 
able candidates. "If we were to buy 
10 stations tomorrow, we could fill 
each one of their PD or OM open- 
ings. There's so much raw talent 
coming along that the future of 
blacks in this business is as bright 
as it's ever been," he says. 

What special things are GMs 
looking for? With parent company 
United Broadcasting being heavily 
structured, WDJY GM Gross wants 
someone whose background is in "a 
corporate -type setting." Sinicropi's 
crossover station needed a PD who 
was "familiar with dance product, 
black product, and top-40 product." 
Both Kelly and Sinicropi also 
sought PDs with some knowledge 
of a station's sales side." 

What kind of things scare a GM 
off? WAAA Winston -Salem, N.C., 

president /GM Mütter Evans says 
she's trying to avoid a PD who'll 
rush off somewhere else after a few 
up books. "A successful partnership 
requires experienced talent who [is] 
committed to seeing a job through, 
which requires time and a degree of 
luck. Therefore, anyone interested 
in WAAA as a pit stop can't be suc- 
cessful," she says. 

And another GM, who asked not 
to be named, is wary of applicants 
from larger markets "who know I 
can't pay them the money they were 
accustomed to. If somebody tells me 
they want to settle down some- 
where where there's less pressure, 
that's one thing. If I see that 
they've been on jobs for six or eight 
months, or if they've worked at two 
or three jobs in one city -meaning 
that they'll go to the highest bid - 
der-it makes me suspicious." 

Going into the fall book, WDJY's 
Gross is relying on longtime OM 
John Turk and UBC's Lynn Irvin un- 
til he can find a PD. WLUM's Sini- 
cropi made a point of wrapping up 
his job search before the book began; 
if Thomas had been unavailable, he 
says, he would have "done what was 
necessary to find the person we 
needed. I don't think a station can be 
without a PD for any length of time. 
You get a station that sounds differ- 
ent every air shift." 

WBLZ's Edens, meanwhile, says 
he's happy with his interim team of 
OM Terry Moore and MD Tom Ow- 
ens. While he hasn't decided not to 
fill the PD slot, Edens says, "I'm no 
longer suggesting people Federal 
Express their air check to me; it's 
not a live -or-die situation." 
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 Aaoio 
Independent Syndicators Stick With New Age/Jazz 

BY PETER LUDWIG 

Independent program suppliers 
laid much of the groundwork for get- 
ting new age and similar formats on 
the radio. But even though those for- 
mats have now gotten a toehold in 
some markets, the independent syn- 
dicators still face two separate and 
substantial challenges: the increased 
difficulty in clearing their programs 
as syndication needs in general have 
reached a plateau, and the decreasing 
radio time devoted to new age music. 

This fall has seen KTWV Los An- 
geles, WNUA Chicago, and Satellite 
Music Network's Wave format all 
move toward fusion jazz and pop vo- 
cals. And last week another top 10 
outlet, WBMW Washington, D.C., be- 
came adult rock outlet WJFK, bring- 
ing in Howard Stern via satellite for 
mornings and restricting its previous 
adult alternative programs to night- 
time. 

Independent suppliers got some 
good news this week when KTWV 
cleared the longest -running commer- 
cial new age syndication, Frank For- 
est's weekly two-hour "Musical Star - 
streams," making it the Wave's first - 
ever syndicated show. "Starstreams" 
has also been airing on WBMW and 
will continue to run on WJFK. 

Forest also says a number of Satel- 
lite Music Network's Wave affiliates 
are awaiting final word from net- 
work headquarters on their request 
to break from the satellite feed once 
a week to air "Starstreams." Lee Roy 

FEATURED 
PROGRAMMING 

Hansen, the new SMN Wave OM, 
has already endorsed the show to 
Wave affiliates as a good program- 
ming stretch. Forest's show is the 
most staunchly new age program in 
commercial syndication. Forest still 
distributes the show independently to 
55 affiliates, four of which are in the 
top 10 markets. 

CLASSIC NEW AGE? 

Independent new age programs 
with a lower profile than "Star - 
streams" have also managed to sur- 
vive without top 10 market clear- 
ances or strong sponsorship. Santa 
Barbara, Calif.-based producer Paul 
Hunter began his three -hour weekly 
"Soundscapes" program on local non- 
commercial KCSB in 1983. Since go- 
ing into commercial syndication in 
September 1987, Hunter has cleared 
20 affiliates. He isn't heard in the top 
10 markets but has been able to snare 
six strong ACs in markets 11-40. 

One factor that distinguishes 
Hunter's programming is his willing- 
ness to delve into new age's past and 
play music that predates KTWV's 
February 1987 debut. "The show is 
basically a hit -oriented, mainstream 
new age show," he says. "[But] we 
never call it new age on the air. It's a 
50/50 mix of [new age] currents to 

CONPDMINI'JM S 

FOR LEASE 

In the heart of Music Row. 
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Newly Remodeled. 

Parking, Security, and 
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Business/Residence. 
Immediate Occupancy. 
Chris (615) 320 -5253. 

oldies going back 15 years. 
"My philosophy is, address the peo- 

ple where they live and then take 
them a little farther. I don't program 
for the new age fans, who by and 
large aren't media oriented anyway. I 
aim for the AC crowd." 

Hunter says he stays away from 
long, slow pieces and solo acoustic 
tracks. "We almost go for that big 
soundtrack sound that lets people ex- 
ercise theater of the mind. We don't 
play much space music. We started 
out that way but realized we were 
only appealing to a fringe audience." 

" Soundscapes" is running primari- 
ly on Sunday nights. Although that 
isn't traditionally a heavy time for 
AC listening, "it's a good night when 
people can hear us regularly, and the 
stations are telling me that that's 
what's happening. That type of audi- 
ence support is a shot in the arm. It's 
also a peat way to send your audi- 
ence to bed." Hunter can be reached 
at 805- 569 -1211. 

THE NEXT MORNING 

If Hunter is after AC listeners' last 
few weekend hours, John Arminio 
wants their Sunday mornings. His 
Atlanta -based Broadcast Journeys 
Inc. has been syndicating "Sunday 
Side Up" since last November and 
now has over 50 small- market affili- 
ates, a far cry from his original nine 
(Billboard, April 16). 

Arminio determined early on that 
AC stations needed a brighter show 
than he believed new age could deliv- 
er. He now programs as little as one 
new age track per hour. 

With new co-host Jodi Chambers, 
the show is intended to be a regular 
radio companion to go with the Sun- 
day funnies and a cup of coffee. The 
playlist's emphasis is on mainstream, 
up -tempo jazz fusion. 

Arminio has also built up the 
show's Sun -debut feature since he 
learned that the new -releases seg- 
ment drew the most listener re- 
sponse. Broadcast Journeys can be 
reached at 404 -998 -3411. 

ALL THE JAZZ THAT FITS 

Disregarding new age altogether is 
Milford, Conn.'s Beyond Bourbon 
Jazz Productions Inc. The company 
has had its three -hour "Beyond Bour- 
bon Jazz Countdown" in weekly syn- 
dication since the end of July, garner- 
ing six affiliates in five of the top 75 
markets. 

Company president Jim Rock left 
his position as WJAZ Stamford, 
Conn.'s top billing account exec to 
launch the show. Thirteen -year 

WJAZ veteran air personality Ray 
Lamm is the countdown's host. Be- 
yond Bourbon Productions can be 
contacted at 203- 877 -3690. 

CALENDAR 

Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shows with multi- 
ple dates indicate that local sta- 
tions have the option of broadcast 
time and dates. 

Oct. 1 -31, Robert Palmer, Rock Stars Monthly 

Special, Radio Today Entertainment, 90 minutes. 

Oct. 14 -15, Terence Trent D'Arby, On The Ra- 

dio, On The Radio Broadcasting, one hour. 

Oct. 14 -16, Bon Jovi, Westwood One Radio Net- 

works concert special, 90 minutes. 

Oct. 14 -16, Rosanne Barr /Joan Baez, Cruisin' 

America with Cousin Brucie, CBS RadioRadio, 

three hours. 

Oct. 14 -16, Metallica, Metalshop, MJI Broad- 

casting, one hour. 

Oct. 14 -16, Kylie Minogue /Sylvester Stallone/ 
Rebecca DeMornay, Party America, Cutler Pro- 

ductions, two hours. 

Oct. 14 -16, Otis Williams, Motor City Beat, 

United Stations, three hours. 

Oct. 14 -16, Michael Jackson, Star Beat, Mil 
Broadcasting, one hour. 

Oct. 14 -16, Howard Huntsberry/D.J. Jazzy Jeff 

& Fresh Prince, On The Move With Tom Joyner, 

CBS RadioRadio, three hours. 

Oct. 14 -16, The Cheap Trick Story, Hot Rocks, 

United Stations, 90 minutes. 

Oct. 14 -16, Nitty Gritty Dirt Band, Country To- 

day, Mil Broadcasting, one hour. 

Oct. 15 -16, George Benson /Fat Boys /Howard 

Huntsberry, RadioScope, Lee Bailey Communica- 

tions, one hour. 

Oct. 17.23, Van Halen, Rock Today, Mil Broad- 

casting, one hour. 

Oct. 17 -23, Steve Miller, The Jazz Show With 

David Sanborn, Westwood One Radio Networks, 

two hours. 

Oct. 17 -23, Van Halen, Legends Of Rock, 

Westwood One Radio Networks, one hour. 

Oct. 17 -23, Deep Purple, BBC Classic In Con- 

cert, Westwood One Radio Networks, 90 minutes. 

Oct. 17.23, Rolling Stones /Supertramp /Dobie 

Gray /Blue Oyster Cult /Jimi Hendrix, Classic Cuts, 

Mil Broadcasting, one hour. 

Oct. 17.23, Glenn Frey, Off The Record With 

Mary Turner, Westwood One Radio Networks, one 

hour. 

Oct. 17 -23, Best Of ... , Live From Gilley's, 

Westwood One Radio Networks, one hour. 

Oct. 17 -23, Fleetwood Mac, Part 1, Star Trak 

Profiles, Westwood One Radio Networks, one 

hour. 

Oct. 17 -23, the Dazz Band, Special Edition, 

Westwood One Radio Networks, one hour. 

Oct. 17.23, The Lost Lennon Tapes, Westwood 

One Radio Networks Special Series, one hour. 

Oct. 17 -24, Glen Frey, Up Close, MediaAmerica 

Radio, 90 minutes /two hours. 

PROMOTIONS 
(Continued from preceding page) 

Big E," the largest fair in the 
Northeast. 

Monk used a staff of 10 to work 
the promotion and thinks you can't 
get by with less. He had four air tal- 
ents hawking the event and direct- 
ing fairgoers on the public- address 
system, two models counting the 
handshakes, and two more models 
passing out commemorative but- 
tons. 

Craig wore white gloves and a 
tuxedo to the event, but it wasn't 
because he's fashion conscious. 
Twenty- thousand handshakes can 

wreak havoc on a hand -especially 
since many people wear rings and 
some really get into the shake. 
Craig had to change gloves after 
the first 10,000 handshakes; without 
gloves, the effort would have been a 
lot more painful. 

Another factor Monk regards as 
so basic it might get overlooked is 
the need to keep the energy up 
throughout the event. That helps 
pull in listeners, makes them willing 
to spend a few minutes standing in 
line, and, most important, keeps the 
air personality going. 

YesterHits © 
Hits From Billboard 10 and 

20 Years Ago This Week 

POP SINGLES -10 Years Ago 

1. Kiss You All Over, Exile, WARNER/ 
CURB 

2. Hot Child In The City, Nick Gilder, 
CHRYSALIS 

3. Boogie Oogie Oogie, A Taste Of 
Honey, CAPITOL 

4. Don't Look Back, Boston, EPIC 

5. Reminiscing, Little River Band, 
HARVEST 

6. You Needed Me, Anne Murray, 
CAPITOL 

7. Love Is In The Air, John Paul 
Young, SCOTTI BROS 

8. Whenever I Call You "Friend," 
Kenny Loggins, COLUMBIA 

9. Summer Nights, John Travolta/ 
Olivia Newton -John, RSO 

10. Hopelessly Devoted To You, Olivia 
Newton -John, RSO 

TOP SINGLES -20 Years Ago 

1. Hey Jude, Beatles, APPLE 

2. Harper Valley P.T.A., Jeannie C. 
Riley, PLANTATION 

3. Fire, Crazy World Of Arthur Brown, 
ATLANTIC 

4. Little Green Apples, O.C. Smith, 
COLUMBIA 

5. Girl Watcher, O'Kaysions, ABC 

6. Midnight Confessions, Grassroots, 
DUNHILL 

7. My Special Angel, Vogues, REPRISE 

8. I've Gotta Get A Message To You, 
Bee Gees, ATCO 

9. Over You, Gary Puckett & the 
Union Gap, COLUMBIA 

10. Slip Away, Clarence Carter, ATLANTIC 

TOP ALBUMS -10 Years Ago 

1. Grease, Soundtrack, RSO 

2. Don't Look Back, Boston, EPIC 

3. Double Vision, Foreigner, ATLANTIC 

4. Who Are You, the Who, MCA 

5. Some Girls, Rolling Stones, ROLLING 
STONES 

6. A Taste Of Honey, CAPITOL 

7. Nightwatch, Kenny Loggins, 
COLUMBIA 

8. Twin Sons Of Different Mothers, 
Dan Fogelberg & Tim Weisberg, FULL 
MOON/EPIC 

9. Live And More, Donna Summer, 
CASABLANCA 

10. Living In The U.S.A., Linda 
Ronstadt, ASYLUM 

TOP ALBUMS -20 Years Ago 

1. Cheap Thrills, Big Brother & the 
Holding Company, COLUMBIA 

2. Waiting For The Sun, Doors, ELEKTRA 

3. Feliciano!, José Feliciano, RCA 

4. Time Peace /Greatest Hits, 
Rascals, ATLANTIC 

5. Gentle On My Mind, Glen 
Campbell, CAPITOL 

6. In- A- Gadda -Da -Vida, Iron Butterfly, 
ATCO 

7. Realization, Johnny Rivers, IMPERIAL 

8. The Time Has Come, Chambers 
Brothers, COLUMBIA 

9. Crown Of Creation, Jefferson 
Airplane, RCA 

10. Steppenwolf, DUNHILL 

COUNTRY SINGLES -10 Years Ago 

1. Heartbreaker, Dolly Parton, RCA 

2. It's Been A Great Afternoon, Merle 
Haggard, MCA 

3. Tear Time, Dave & Sugar, RCA 

4. Let's Take The Long Way Around 
The World, Ronnie Milsap, RCA 

5. Who Am I To Say, Statler Brothers, 
MERCURY 

6. Anyone Who Isn't Me Tonight, 
Kenny Rogers & Dottie West, UNITED 
ARTISTS 

7. Cryin' Again, Oak Ridge Boys, ABC 

8. Ain't No California, Mel Tillis, MCA 

9. Sleeping Single In A Double Bed, 
Barbara Mandrell, ABC 

10. No Sleep Tonight, Randy Barlow, 
REPUBLIC 

1. 

2. 

3. 

4. 

5. 
6. 

7. 
8. 

9. 
10. 

SOUL SINGLES -10 Years Ago 

One Nation Under A Groove, 
Funkadelic, WARNER BROS 

Got To Get You Into My Life, Earth, 
Wind & Fire, COLUMBIA 

It Seems To Hang On, Ashford & 
Simpson, WARNER BROS. 

Blame It On The Boogie, Jacksons, 
EPIC 

I'm In Love, Rose Royce, WHITFIELD 

DanceSY , (DISCO HEAT) Sylvester, 
FANTA 

Holding On, L.T.D., A &M 

What You Waitin' For, Stargard, 
MCA 

Get Off, Foxy, DASH 

Lets Start The Dance, Hamilton 
Bohannon, MERCURY 
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Lth 

MUSIC 

MEDIA 

Side A 

1. The European Hit Perspective 2. Twenty Future Hits 3. Top Acts, 
Worth Watching 4. Trends And Facts 5. Strong Local Breakouts 
6. Crossover Talents 7. Available Rights 8. Ideal For Talent Scouts 

9. Hot Radio Repertoire 10. With Newsletter 

All rights of the Manufacturer and of the Owner of the recorded works 
reserved Unauthorized Public Performance. Broad - 

casting and Copying this Tape prohibited 

J 

SPOT NEW EUROPEAN HITS 
WHEN THEY ARE BORN, 
WITH MUSIC & MEDIA'S 
TALENT TRACKS SERVICE: 
Bi- weekly cassette with two minute excerpts 
!rum twenty potential future top hits. 

500 songs per year. 
Forty minutes per cassette. 

Complete and up -to -date additional 
information on rights, composers, labels etc. 
in a Newsletter, plus the Weekly Talent Tracks 
pages in the magazine. 

Europe Tunes In 
MUST ETo The Boss 

MEDIA::. 
Ethnic Pop Rules A Parade Of 

Summer Releases r" , 

illlcord 

I 
Billboard's Sister Publication In Europe 

J 

O F 

European Talent has influenced the charts all over the world since popular music started to 

catch the attention of international audiences. 

The editors of Music & Media have proven again and again that they spot future hits with 
amazing feeling and accuracy. 

Music & Media is the only general European Trade publication for the music and broadcast 

industry. It's authority is well established, especially since Music & Media tips are so reliable. 

THIS SERVICE IS A MUST FOR THOSE WHO WANT TO STAY IN TUNE WITH THE 
HITS FROM EUROPE, FROM THE U.K. TO GREECE! 

YES, Enter my subscription on Talent Tracks I am subscriber to Music & Media 

I am not a subscriber to Music Er Media yet 

Name - 

Company- Function - 

Address: 

Mr. Mrs. 

City: State: Zip - 

Country: Tel Telex - 

Telefax- Signature- Date: 

SUBSCRIPTION RATES (USA/CANADA) For 25 cassettes /Newsletters per year 

for M &M subscribers US $ 840, -, for M&M non -subscribers US $ 1.035,- (incl. a subscr. to M &M at US $195, -) 
That is US $ 1.68 per track excluding your M &M subscription. 

Payment enclosed Charge my creditcard as follows: Master Card /Eurocard (Access) VISA CARD 

Bill me American Express Diners Club 

Card number: Card expires: 

PLEASE, I want to receive the Talent Tracks Information Kit with a sample cassette. I enclose US $15,- for 

administration and shipping costs. 

Send this form to: Music Et Media 

Talent Tracks Dept. 

P.O. BOX 50558 
1007 DB AMSTERDAM 

The Netherlands 

Or: Billboard /Music & Media 

Department E.B. 

1 Astor Plaza 

1515 Broadway 

New York, N.Y. 10036 

BB-88/05 
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Billboard. 
FOR WEEK ENDING 
OCTOBER 15, 1988 ER PLAYLIS TM 

PLATINUM -Stations with a weekly cume 
audience of more than 1 million. 

GOLD-Stations with a weekly cume 
audience between 500,000 and 1 million. 

SILVER -Stations with a weekly cume 
audience between 250,000 and 500,000. 

CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 
PLATINUM 

New York 

I 1 

0.M.: Steve Kingston 
I I Bobby McFerrin Don't Worry, Be Happy 
2 2 UB40, Red Red Wine 

3 3 Taylor Dayne, I'll Always Love You 
4 4 Def Leppard, Love Bites 
5 6 Phil Collins, Groovy Kind 01 Love 
6 5 Guns N' Roses, Sweet Child O' Mine 
7 7 Chicago, I Don't Wanna Live Without Y 

8 13 Bon lovi, Bad Medicine 
9 12 Cheap Trick, Don't Be Cruel 

10 8 Tracy Chapman Fast Car 
11 9 DJ. Jazzy Jeff k The Fresh Prince, A 
12 17 New Kids On The Block Please Don't G 

13 10 New Edition If It Isn't Love Love 
23 The Beach Boys, Kokomo 

15 18 Information Society What's On Your M 
16 11 Rob Base á DJ. E -2 Rock, It Takes Tw 
17 19 Poison, Fallen Angel 
18 22 Bobby Brown Don't Be Cruel 
19 21 loan Jett And The Blackhearts, I Hate 
20 27 Sa -Fire Boy, I've Been Told 
21 24 Kylie Minogue, The Loco-Motion 
22 25 Whitney Houston, One Moment In Time 
23 26 Peter Cetera, One Good Woman 
24 EX Anda Baker, Giving You The Best That 
25 20 Rick Astley, It Would Take A Strong S 

26 29 U2, Desire 
27 30 Steve Winwood Don't You Know What Th 
28 EX George Michael, Kissing A Fool 

A29 - Rod Stewart, Forever Young 
A30 - Duran Duran, I Don't Want Your Love 

EX EX Will To Power, Baby, I Love Your Way/ 

A27 
28 
29 
30 
31 
32 
33 
34 

A3A5 

EX 
EX 
EX 
EX 
EX 

26 Jeffrey Osborne, She's On The Left - Poison, Fallen Angel 
28 Whitney Houston, One Moment In Time 
31 U2 Desire 
32 Will To Power, Baby, I Love Your Way/ 
33 George Michael Kissing A Fool 
34 Terence Trent d'A Dance Little Si 
35 Anita Baker, Giving You The Best That 
EX Pet Shop Boys, Domino Dancing - Duran Duran, I Don't Want Your Love - Kim Wilde You Came 
EX Was (Not Was), Spy In The House Of Lo 
EX Eddie Money, Walk On Water 
EX Elton John, A Word In Spanish 
EX Deniece Williams I Can't Wait 
EX Basia, Time And 'tide 

New York 

e 
a 

r. 

P.D.: Larry Berger 
1 1 Bobby McFerrin Don't Worry, Be Happy 
2 2 UB40, Red Red Wine 

3 3 Taylor Dayne, I'll Always Love You 
1 5 Del Leppard, Love Bites 
5 6 Phil Collins, Groovy Kind Of Love 
6 4 Guns N' Roses, Sweet Child O' Mine 
7 9 Cheap Trick, Don't Be Cruel 
8 13 Kylie Minogue The Loco-Motion 
9 16 New Kids On the Block, Please Don't G 

10 18 Bobby Brown, Don't Be Cruel 
11 17 Whitney Houston, One Moment In Time 
12 14 New Edition If It Isn't Love 
13 25 The Beach Boys, Kokomo 
14 19 Sa -Fire, Boy, 1,ve Been Told 
15 23 Information Society, What's On Your M 
16 7 DJ. Jazzy Jeff á The Fresh Prince, A 
17 10 Rick Astrey, It Would Take A Strong S 

18 8 Tracy Chapman, Fast Car 
19 15 Breathe, Hands To Heaven 
20 20 Chicago, I Don't Wanna Live Without Y 

21 26 Steve Winwood, Don't You Know What Th 
22 22 Peter Cetera, One Good Woman 
23 21 Stevie B, Spring Love (Come Back To M 
24 24 Van Halen When It's Love 
25 29 Erasure, Chains Of Love 
26 30 George Michael, Kissing A Fool 
27 27 The Cover Girls Inside Outside 

A26 - The Escape Club, Wild, Wild West 
A29 - Sweet Sensation, Never Let You Go 

A30 - Rod Stewart, Forever Young 
A31 - Will To Power, Baby, I Love Your Way/ 

New York 
1 

2 

3 
4 

5 
6 
7 

8 
9 

10 1 

11 1 

12 2 
13 1 

15 1 

16 1 

11 1 

18 20 
19 22 
20 24 
21 13 
22 26 
23 

31 
25 21 
26 39 
27 28 
28 27 
29 33 

3D 31 
32 EX 
33 34 
34 35 
35 32 
36 

A37 

39 EX 
A40 - 

A - 
A - 
A - 

EX EX 
EX EX 

EX 
EEX X EX 
FX EX 
EX EX 

P.D.: Joel Salkowitz 
Sa -Fire Boy, I've Been Told 
Sweet Sensation Never Let You Go 
Rick Astley, It Would Take A Strong S 

Taylor Dayne, I'll Always Love You 
New Edition, If It Isn't Love 
Rob Base á DJ. E -2 Rock, It Takes Tw 
Erasure, Chains Of Love 
Will To Power, Say It's Gonna Rain 
Bobby Brown, Don't Be Cruel 
New Kids On The Block, Please Don't G 

Bobby McFerrin Don't Worry, Be Happy 
Kylie Minogue, the The 
Information Society, What's On Your M 
When ln Rome, The Promise 
Rick Astley, My Arms Keep Missing You 
Debbie Gibson, Staying Together 
Brenda K. Stan What You See Is What 
UB40, Red Red Wine 

Giant Steps, Another Lover 
Noel, Out Of Time 
The Cover Girls Inside Outside 

Terence Trent 
Girls, 

Dance Little Si 
DJ. Jazzy Jeff & The Fresh Prince, A 
Stevie B, Stop The Love 
Siedah Garrett, K.I.S.S.I.N.G. 
Rave, Break For Love 
Johnny 0, Fantasy Girl 
Denise Lopez, Sayin' Sorry (Don't Mak 
Dentate Williams, I Can't Wait 
SaH-N-Pepa Featuring EU., Shake You 
Terence Trent D'Arby, Sign Your Name 
Pet Shop Boys, Domino Dancing 
Kim Wilde You Came 
Jeffrey Osborne, She's On The Left 
Steve Winwood, Roll With It 
Luther Vendrons, Any Love 
Anita Baker, Giving You The Best That 
The Latin Rascals, Don't Let Me Be Mi 
Karyn White, The Way You Love Me 
The Fat Boys, Louie, Louie 
Inner City, Big Fun 
Apollonia, Since I Fell For You 
Bobby Brown, My Prerogative 
Ale, I Wanna Know 
Yu, The Only Way Is Up 
The Cover Girls, Better Late Than Ney 
Depeche Mode, Strangelove 
Whitney Houston, One Moment In Time 
Joey Kid, Broken Promises 

23 
24 
25 
26 
27 
28 

A29 
30 
31 

33 
34 
35 
A 
A 
A 
A 
A 
A 
A 

EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 

The Escape Club, Wild, Wild West 
Glenn Frey, True Love 
Terence Trent D'Arby, Dance Little Si 
Rob Base á D.J. E -Z kock, It Takes Tw 
Tracy Chapman, Talkin' Bout A Revolut 
U2, Desire 
Pet Shop Boys, Domino Dancing 
When ln Rome The Promise 
Bon Jovi, Bad Medicine 
Eddie M Walk On Water 
Cher Main 
J.1. Fad, Way Out 
Boy Meets Girl, Waiting For A Star To 
John Astley, Put This Love To The Tes 
Siouxsie & the Banshees, Peek -A -Boo 
Duran Duran I Don't Want Your Love 
Huey Lewis d The News, Small World 
Gardner Cole, Live It Up 
Will To Power, Baby, I Love Your Way / 
Cinderella, Don't Know What You Got 
Sweet Sensation, Never Let You Go 

Grayson Hugh Tears Of Love 
Elton John, A Word In Spanish 
Prince, I Wish U Heaven 
Chicago, Look Away 
Fat Boys, Louie, Louie 
Breathe, How Can I Fall? 
Van Halera Finish What Ya Started 
Was (Not Was), Spy In The House Of Lo 
Luther Validness, Any Love 
Ivan Neville, Not Just Another Girl 

26 
27 
28 
29 
30 
A 
A 
A 
A 

Ey. 

EX 
EX 
EX 

New Edition, If It Isn't Love 
Elton John, A Word In Spanish 
Terence Trent D'Arby, Dance Little Si 
Erasure, Chains Of Love 
Chicago, Look Away 
Anita Baker Giving You The Best That 
Boy Meets Girl, Waiting For A Star To 
Giant Steps, Another Lover 
Duran Duran, I Don't Want Your Love 
1.1. Fad, Way Out 
Daryl Hall John Oates Downtown Life 
Will Te Power, Baby, I Love Your Way / 
Huey Lewis & The News, Small World 

Chicago P.D.: Buddy Scott 
1 1 Bobby McFerrin Don't Worry, Be Happy 
2 2 UB40 Red Red Wine 
3 

Wine 
Phil Collins Groovy Kind Of Love 

4 10 Cheap Trick, Don't Be Cruel 
5 3 
6 14 The Beach 

Dayne, 
BoyIs, Kokomo 

Love You 

7 7 Whitney Houston, One Moment In Time 
8 5 Bobby Brown Don't Be Cruel 
9 6 New Edition, If It Isn't Love 

10 11 Kylie Miner*, The lao -Motion 
11 13 New Kids On the Block Please Don't G 

12 15 Information Society, What's On Your M 

13 16 Sa -Fire, Boy, I've Been Told 
14 9 Jeffrey Osborne She's On The Left 

15 8 Rick Astley, It Would Take A Strong S 

16 18 Terence Trent D'Arbr, Dance Little Si 
17 24 Anita Baker, Giving You The Best That 
18 23 George Michael, Kissing A Fool 
19 12 George Michael Monkey 
20 28 Will To Power, baby I Love Your Way/ 
21 25 Deniece Gant Wait 
n 26 Was (Not Was), 

Williams, 
Spy In The House Of Lo 

23 27 Gord Question Got A New Love 
24 22 Peter Cetera, One Good Woman 
25 21 Michraeel Jackyson, Another Part Of Me 

27 
17 
0 Brenda K. Starrr, What ou See Is What 

28 29 Prince I Wish d Heaven 
29 19 Al B. Sure!, Off On Your Own (Girl) 

$30 - Bobby Brown, My Prerogative 
631 - Tracte Spencer, Symptoms Of True Love 
A32 - Duran Duran, I Don't Want Your Love 
A33 - Katyn White The Way You Love Me 

34 EX Kim Wilde, You Came 

_ I1 I V ,I':102.7 

Los Angeles P.D.: Steve Rivers 
1 1 UB40, Red Red Wine 

2 2 Erasure, Chains Of Love 
3 4 Def Leppard, Love Bites 
4 5 Information Society What's On Your M 

5 7 Bobby Brown, Don t Be Cruel 
6 10 Phil Groovy Kind Of Love 
7 8 New Kids 

Collins, 
o The Block, Please Don't G 

8 12 When In Rome The Promise 
9 16 The Beach Boys, Kokomo 

10 3 Taylor Daynelll Always Love You 
Il 14 1.1. Fad, Way Out 
12 6 Bobby McFerrin, Don't Worry, Be Happy 
13 18 INXS, Never Tear Us Apart 
14 9 Stevie B, Spring Love (Come Back To M 
15 22 The Escape Club, Wild, Wild West 
16 19 Cheap Teck, Don't Be Cruel 
17 20 Rod Stewart, Forever Young 
18 11 DJ. Jazzy Jeff A The Fresh Prince A 

19 23 Steve Winwood, Dont You Know What Th 
20 13 Guns N' Roses, Sweet Child O' Mine 
21 25 Breathe, How Can I Fall? 
n 15 New Edition, If It Isn't Love 

A23 - LTrimm, Cars With The Boom 
24 30 Kylie Minogue, The Loco -Motion 
25 29 Bon Jovi, Bad Medicine 

Los Angeles P.D.: Jeff Wyatt 
I I Bobby Brown, Don't Be Cruel 
2 2 Stevie B, Spring Love (Come Back To M 

3 3 
4 4 Information ocieAlways What's On Your M 
5 9 ÚB40 Red Red Wine 
6 8 New kids On The Block, Please Don't G 

7 7 Bobby McFerrin, Don't Worry, Be Happy 
8 10 Erasure, Chains Of Love 
9 5 AI B. Sure!, OH On Your Own (Girl) 

10 6 New Edition, If It Isn't Love 
11 13 When In Rome, The Promise 
12 11 DJ. Jarry Jeff 8 The Fresh Prince, A 
13 17 Sweet Sensation Never Let You Go 
14 12 Tracie Spencer, Symptoms Of True Love 
15 16 Cheap Trick Don't Be Cruel 
16 15 Vanessa Williams, The Right Stuff 
17 14 Paula Abdul, Knocked Out 
18 18 The Cover Girls, Inside Outside 
19 21 Debbie Gibson Staying Together 
20 22 The lets, Sendin' All My Love 
21 25 Giant Steps, Another Lover 
n 20 Dino, Summergiris 
23 23 Brenda K. Stan What You See Is What 
24 24 Pam Russo, It Works For Me 
25 28 Terence Trent D'Arby, Dance Little Si 
26 29 Kylie Minogue, The Loco-Motion 
27 32 J.J. Fad, Way but 
28 30 Jeffrey Osborne, She's On The Left 
29 31 Escape Club Wild Wild West 
30 33 Deniece Williams, I Can't Wait 
31 34 Karyn White, The Way You Love Me 
32 38 Sa -Fire, Boy, I've Been Told 
33 36 Whitney Houston, One Moment In Time 
34 35 Elisa Neilie, You Don't Know 
35 37 Kim Wilde, You Came 

A36 - Will To Power, Baby I Love Your Way /F 
A37 - Ume, Cutie Pie 

38 40 Anita Baker, Giving You The Best That 
A39 - George Michael, Kissing A Fool 

40 EX Was (Not Was), Spy In The House Of Lo 
A - The Fat Boys Loure, Louie 

EX EX Paula Abdul, the Way That You Love Me 
A - Tracy Chapman, Baby Can I Hold You 

GOLD 

Boston 

108 FM 
P.D.: Sunny Joe White 

1 1 10,000 Maniacs What's The Matter Her 
2 2 Bobby Brown, Don't Be Cruel 
3 4 Phil Collins, Groovy Kind Of Love 
4 5 Lime, Cutie Pie 
5 6 Erasure Chains Of Love 

6 10 INXS Never Tear Us Apart 
7 7 Rad Stewart, Fo he Young 
8 9 Jeffrey Osborne, She's On The Left 
9 9 Tracie Spencer, Symptoms Of True Love 

to 12 Kim Wilde, You Came 
I l I I Information Society! What's On Your M 

12 15 Evelyn "Champagne King, Hold On To W 
13 13 Steve Winwood, Don't You Know What Th 
14 14 Giant Steps, Another Lover 
15 16 
16 17 UB40 N 

pqRedhRed 

Win 
Don't Fail Me Now 

17 22 Whitney Houston One Moment In Time 
18 19 Kylie Minogue, The Loco- Motion 
19 26 The Beach Boys, Kokomo 
20 23 Daryl Hall John Oates, Downtown Life 
21 27 Anita Baker, Giving You The Best That 
22 24 Depeche Mode, Strangelove 

Boston P.D.: Tom Jeffries 

1 1 Def Leppard, Love Bites 
2 3 Phil Collins, Groovy Kind Of Love 
3 6 Steve Winwood, Don't You Know What Th 
4 14 UB40 Red Red Wine 

5 11 10,000 Maniacs, What's The Matter Her 
6 10 Rod Stewart, Forever Young 
7 7 Cheap Trick Don't Be Cruel 
8 21 The Beach B s, Kokomo 
9 4 Peter Cetera, One Good Woman 

10 13 Whitney Houston, One Moment In Time 
11 2 Bobby McFerrin, Don't Worry, Be Happy 
12 17 Erasure Chains Of Love 
13 16 INXS, Never Tear Us Apart 
14 18 Holy Knight, Heart Don't Fail Me Now 
15 20 Bon Jovi, Bad Medicine 
16 5 New Kids On The Block, Please Don't G 

17 19 Cinderella, Don't Know What You Got 
18 22 The Escape Club Wild, Wild West 
19 23 Kylie Minogue, The Loco-Motion 
20 30 U2, Desire 
21 26 Giant Steps, Another Lover 
22 25 Jeffrey Osborne She's On The Left 
23 27 Basia Time Ani} Tide 
24 28 Will To Power, Baby, I Love Your Way/ 
25 29 NigM Ranger, I Did It For Love 
26 31 Eddie Money, Walk On Water 
27 33 George Michael Kissing A Fool 
28 32 Terence Trent d'A Dance Little Si 
29 35 When ln Rome, The Promise 
30 34 Depeche Mode, Strangelove 
31 EX Traie Spencer Symptoms Of True Love 
32 EX Huey Lewis & the News, Small World 
33 EX Vixen, Edge Of A Broken Heart 

ook Away 34 EX Chicago, 
35 EX Daryl Hall John Oates, Downtown Life 
A - Prince, I Wish U Heaven 
A - Breathe, How Can I Fall? 
A - Ivan Neville Not Just Another Girl 
A - Kim Wilde, fou Came 
A - Elton John, A Word In Spanish 
A - The Bangles, In Your Room 

EX EX Was (Net Was), Spy In The House Of Lo 
EX EX Van Halen, Finish What Ya Started 
EX EX Tommy Conwell/Young Rumblers, 

ge7 
Washington P.D.: Lorrin Palagi 

I 5 Def Leppard, Love Bites 
2 8 UB40 Red Red Wine 
3 3 New Edition, If It Isn't Love 
4 12 Taylor Dayne I'll Always Love You 
5 13 Phil Collins, Groovy Kind Of Love 
6 1 Kenny Loggins, Nobody's Fool (Theme F 

7 II Van Halen, When ICs Love 
8 2 Chicago, I Don't Wanna Live Without Y 
9 9 Poison, Fallen Angel 

10 15 Bobby McFerrin, Don't Worry Be Happy 
11 17 Information Societe What's On Your M 
12 18 Erasure, Chains Of Love 
13 14 Joan Jett And The Blackhearts, I Hate 
14 21 Whitney Houston, One Moment In Time 
15 24 Breathe, How Can I Fall? 
16 16 Brenda K. Stan What You See Is What 
17 23 Bon Jovi, Bad Medicine 
18 20 The Escape Club, Wild, Wild West 
19 19 Cheap Trick, Don't Be Cruel 
20 22 Bobby Brown, Don't Be Cruel 
21 26 Steve Winwood Don't You Know What Th 
22 25 Rob Base & D.J. E -Z Rock, It Takes Tw 
23 27 George Michael, Kissing A Fool 
24 29 The Beach Boys Kokomo 
25 28 Kylie Minogue, The Loco-Motion 
26 30 Giant Steps, Another Lover 

A27 - Rod Stewart, Forever Young 
A28 - INXS Never Tear Us Apart 
A29 - Will To Power, Baby, I Love Your Way/ 
A30 - Duran Duran I Don't Want Your Love 
A31 - Georgia Satellites, Hippy Hippy Shake 

10 14 Basia, Time And Tide 
11 17 Kylie Minogue The Loco- Motion 
12 18 INXS, Never Tear Us Apart 
13 22 Erasure, Chains Of Love 
14 16 Poison, Fallen Angel 
15 21 Terence Trent D'Arby, Dance Little Si 

16 24 Bobby Brown, Don't lee Cruel 
17 20 Glenn Frey True Love 
18 27 Bon loti, Bad Medicine 
19 23 Whitney Houston, One Moment In Time 
20 25 Breathe, How Can I Fall? 
21 29 The Beach Boys Kokomo 
n 30 Anita Baker, Giving You The Best That 
23 32 U2, Desire 
24 31 Eaton John, A Word In Spanish 
25 28 Brenda K. Starr, What You See Is What 
26 33 Giant Steps, Another Lover 
27 35 Eddie Money Walk On Water 
28 34 Chicago Look Away 
29 36 George Michael Kissing A Fool 
30 38 Huey Lewis á The News, Small World 
31 39 Daryl Hall John Oates, Downtown Life 
32 37 Boy Meets Girl, Waiting For A Star To 
33 40 Van Halera Finish What Ya Started 
34 EX Was (Not Was), Spy In The House Of Lo 
35 EX Jeffrey Osborne, She's On The Left 
36 EX Luther Vandross Any Love 

A37 - Pet Shop Boys, homme Dancing 
A38 - Duran Duran, I Don't Want Your Love 
A39 - Will To Power, Baby, I Love Your Way/ 
MO - Judson Spence, Yeah,Yeah,Yeah 

A - Boys Club, I Remember Holding You 

Pittsburgh 

IYaY¡\/-'L 

B94FM 
P.D.: Jim Richards 

1 2 Cheap Trick Don't Be Cruel 
2 3 Def Leppard, Love Bites 
3 6 Phil Collins, Groovy Kind Of Love 
4 4 INXS, Never Tear Us Apart 
5 5 Steve Winwood Don't You Know What Th 
6 7 Joan Jett And The Blackhearts, I Hate 
7 B Rod Stewart, Forever Young 
8 9 UB40, Red Red Wine 
9 12 The Escape Club, Wild, Wild West 

10 1 Poison, Fallen Angel 
Il 11 New Edition, If It Isn't Love 
12 16 Information Society, What's On Your M 
13 18 Whitney Houston, One Moment In Time 
14 14 New kids On The Block, Please Don't G 

15 17 (plie Minogue, The Loco -Motion 
16 19 Erasure, Chains Of Love 
17 20 The Beach Boys, Kokomo 
18 21 Breathe, How Can I Fall? 
19 22 Bon Jovi, Bad Medicine 
20 10 Taylor Dayne, I'll Always Love You 
21 23 Giant Steps Another Lover 

22 26 Kim Wilde, You Came 
23 29 Chicago Look Away 
24 28 Bobby Brown, Don t Be Cruel 
25 25 Glenn Frey, True Love 
26 EX U2, Desire 
27 30 Daryl Hall John Oates, Downtown Life 
28 EX Huey Lewis 8 The News, Small World 
29 EX When In Rome The Promise 
30 EX George Michael, Kissing A Fool 
A - The Bangles, In Your Room 
A - Duran Duran, I Don't Want Your Love 
A - Eddie Money, Walk On Water 

Washington P.D.: Mark St. John 
1 

2 
3 
4 
5 1 

6 
7 

8 

lÓ 

12 
13 
14 
15 
16 
17 
18 

2Ó 

21 
22 

23 
24 
25 
26 
27 
28 
29 
30 
A 
A 
A 

EX 
EX 
EX 

20 
15 
12 
17 

25 
22 
14 
24 
23 
21 
27 
19 
28 
EX 
29 
30 
EX 

EX 
EX 
EX 

Def Leppard, Love Bites 
UB40 Red Red Wine 
Taylor Dayne I'll Always Love You 
Information Society, What's On Your M 
The Beach Boys, Kokomo 
Phil Collins, Groovy Kind Of Love 
Bobby McFemn Don't Worry, Be Happy 
loan Jett And The Blackhearts, I Hate 
Peter Cetera, One Good Woman 
Cheap Trick, Don't Be Cruel 
Bobby Brown, Don't Be Cruel 
Robert Palmer, Simply Irresistible 
Bon Jovi, Bad Medicine 
Kenny Leggins, Nobody's Fool (Theme F 

Guns N' Roses, Sweet Child O' Mine 
Erasure, Chains Of Love 
Glenn Frey, True Love 
Will To Power Baby, I Love Your Way/ 
Whitney Houston One Moment In Time 
Tracy Chapman East Car 
The Escape Club, Wild, Wild West 
Breathe How Can I Fall? 
Poison, tallen Angel 
U2, Desire 
Van Halen, When It's Love 
Anita Baker, Giving You The Best That 
Kylie Minegue, The Loco-Motion 
Rob Base A DJ. E -Z Rock, It Takes Tw 
Edon John, A Word In Spanish 
George Michael, Kissing A Fool 
Duran Duran, I Don't Want Your Love 
Rod Stewart, Forever Young 
Georgia Satellites, Hippy Hippy Shake 
INXS, Never Tear Us Apart 
Giant Steps, Another Lover 
Depeche Mode, Strangelove 

Detroit 

)` 

P.D.: Rick Gillette 
1 1 Bobby Brown, Don't Be Cruel 
2 4 UB40, Red Red Wine 
3 3 Freddie Jackson Nice 'N' Slow 
4 2 New Edition, If It Isn't Love 
5 6 Information Society, What's On Your M 

6 11 Phil Collins, Groovy Kind Of Love 
7 8 Erasure, Chains Of Love 
8 12 Anita Baker, Giving You The Best That 
9 9 Whitney Houston, One Moment In Time 

10 22 Luther Vandross Any Love 
11 16 Terence Trend DtAeby, Dance Little Si 
12 5 Al B. Sure!, Off On Your Own (Girl) 
13 7 DJ. Jazzy Jeff á The Fresh Prance, A 
14 17 Rob Base A DJ. E -Z Rock, It Takes Tw 
15 EX Kylie Minogue, The Loco-Motion 
16 19 Jeffrey Osborne, She's On The Left 
11 21 Was (Not Was), Spy In The House Of Lo 
18 23 JJ. Fad, Way Out 
19 It Brenda K. Starr What You See Is What 
20 20 Taylor Dayne, I'll Always Love You 
21 25 Witt To Power, Baby, I Love Your Way/ 
n EX Cheryl "Pepsii" Riley, Thanks For My 
23 EX George Michael, Kissing A Fool 
24 EX Deniece Williams, I Can t Wait 
25 EX Glenn Frey, True Love 
A - Elton John, A Word In Spanish 
A - The Escape Club Wild, Wild West 
A - Tracie Spencer, Symptoms Of True Love 

EX EX Kim Wilde, You Came 
EX EX Basia, Time And Tide 
EX EX Peter Cetera, One Good Woman 

Minneapolis P.D.: Gregg Swedberg 
1 2 Kylie Minogue, The Loco-Motion 
2 6 ÚB40, Red Red Wine 
3 5 Information Society, What's On Your M 
4 1 Steve Winwood, Don't You Know What Th 
5 8 Phil Collins, Groovy Kind Of Love 
6 3 Peter Cetera, One Good Woman 
7 7 Ensure Chains Of Love 
8 10 Taylor Bayne, l'Il Always Love You 
9 12 Will To 
10 1 Def Leppard, Love B 

eve Your Way/ 
ites 

11 15 The Escape Club, Wild, Wild West 
12 17 Boy Meets Girt Waiting For A Star To 
13 14 Joan Jett And the Blackhearts, I Hate 
14 21 Breathe, How Can I Fall? 
15 16 Poison, Fallen Angel 
16 18 Cheap Trick, Don't Be Cruel 
17 23 Rod Stewart, Forever Young 
18 28 The Beach Boys, Kokomo 
19 22 INXS, Never Tear Us Apart 
20 24 Whitney Houston One Moment In Time 
21 25 When In Rome, The Promise 
22 29 Cinderella, Don't Know What You Got 
23 11 Glenn Frey True Love 
24 27 Depeche Mode Strangelove 

25 33 Bon loti, Bad Medicine 
26 9 Chicago, I Don't Wanna Live Without Y 

27 13 REO Speedwagon, Here With Me 
28 31 Maen, Edge Of A Broken Heart 
29 36 Bobby Brown, Don't Be Cruel 
30 20 Bobby McFerrin Don't Worry, Be Happy 
31 38 Basia, Time And Tide 
32 34 Terence Trent D'Arby, Dance Little Si 
33 40 Eddie Money, Walk On Water 
34 19 Kenny Leggins, Nobody's Fool (Theme F 

35 37 Eric Carmen, Reason To Try 
36 EX Chicago, Look Away 
37 EX Pet Shop Boys Domino Dancing 
38 EX Night Ranger, I Did It For Love 
39 26 Guns N' Roses, Sweet Child O' Mine 
40 EX George Michael, Kissing A Fool 
A - Judson Spence, Yeah,Yeah,Yeah 
A - U2, Desire 
EX EX Prince, I Wish U Heaven 

Philadelphia P.D.: Charlie Quinn 
I I Def Leppard, Love Bites 

2 7 INXS, Never Tear Us Apart 
3 10 UB40 Red Red Wine 
4 II Phil Collins, Groovy Kind Of Love 
5 2 Guns N' Roses Sweet Child O' Mine 
6 9 Steve Winwood, Don't You Know What Th 
7 15 The Escape Club, Wild, Wild West 
8 8 Cheap Trick Don't Be Cruel 

Jo 9 19 Bon vi Bad Medicine 
10 18 The Beach Boys, Kokomo 
11 13 Glenn Frey, True Love 
12 12 Tommy Conwell/Young Rumblers, 
13 17 Whitney Houston, One Moment In Time 
14 14 Rod Stewart, Forever Young 
15 16 Cinderella, Don't Know What You Got 
16 21 Information Society, What's On Your M 
17 22 Breathe How Can I Fall? 
18 23 Bobby Brown, Don't Be Cruel 
19 24 U2, Desire 
20 EX George Michael Kissing A Fool 
21 26 Kylie Minogue, 'the Lao-Motion 
n 3 Taylor Dayne, l'Il Always Love You 
23 4 Peter cetera, One Good Woman 
24 5 Poison, Fallen Angel 
25 25 Jeffrey Osborne, She's On The Left 

Tampa 

UU O ya 
BMY 

0.M.: Mason Dixon 
I 2 Rad Stewart, Forever Young 

2 3 The Beach Boys, Kokomo 
3 4 UB40 Red Red Wine 
4 1 New Edition, If It Isn't Love 
5 9 Bobby Brown, Don't Be Cruel 
6 6 Def Leppard, Love Bites 
7 12 Phil Collins. , Groovy Kind Of Love 
8 5 Bobby McFerrin, Don't Worry, Be Happy 
9 14 Glenn Frey True Love 

10 10 New Kids On The Block, Please Don't G 

11 11 Peter Cetera, One Good Woman 
12 7 DJ. Jazzy Jeff á The Fresh Prince A 
13 18 Whitney Houston One Moment In 'time 
14 16 Cheap Trick, Don't Be Cruel 
15 17 The Escape Club, Wild, Wild West 
16 20 Bon loti, Bad Medicine 
17 8 Debbie Gibson, Staying Together 
18 24 Information Society, What's On Your M 
19 23 Chicago, Look Away 
20 21 J.J. Fad, Way Out 
21 25 Giant Steps Another Lover 
n n Brenda K. Stan What You See Is What 
23 13 Huey Lewis 8 Tice News, Perfect World 
24 26 Boy Meets Gid Waiting For A Star To 
25 27 Steve Winwood Don't You Know What Th 
26 29 George Michael, Kissing A Fool 

27 30 Breathe, How Can I Fall? 
28 15 Guns N' Roses, Sweet Child O' Mine 
29 EX Kylie Minogue, The Lao-Motion 

A30 - Duran Duran, I Don't Want Your Love 
A - The Bangles In Your Room 
A - Van Halen, Finish What Ya Started 

EX FX Cinderella, Don't Know What You Got 

Clevelan 
1 

2 
3 
4 

5 
6 
7 

10 
11 

14 
15 
16 
17 

18 

20 

22 
23 
24 
25 
26 
27 
28 
29 
30 
A 
A 
A 

EX 
EX 

MiltiYV 
1100,9 ea 

O.M.: Kid Leo 
Pat Benatar, All Fired Up 
Joan Jett And The Blackhearts, I Hate 
Steve Winwood, Don't You Know What Th 
Oct Leppard, Love Bites 
Robert Palmer, Simply Irresistible 
Bobby McFemn Don t Worry, Be Happy 
UB40 Red Red Wine 
Cheap Trick, Don't Be Cruel 
Van Halen, When It's Love 
The Beach Boys, Kokomo 
Rod Stewart, Forever Young 
Guns N' Roses, Sweet Child O' Mine 
Phil Collins, Groovy Kind Of Love 
Aerosmith, Rag Doll 
Chicago, I Don t Wanna Live Without Y 

Richard Man Hold On To The Nights 
INXS, Never tear Us Apart 
Steve Winwood, Roll With It 
Bon loti, Bad Medicine 
Def Leppard, Pour Some Sugar On Me 
Cinderella, Don't Know What You Got 
Kenny Leggin: Nobody's Fool (Theme F 

The Fabulous Thuoderbirds, Powerful S 

Glenn Frey, True Love 
Europe, Superstitious 
The Escape Club, Wild, Wild West 
Eddie Money, Walk On Water 
U2, Desire 
Van Halen, Finish What Ya Started 
Tommy Conwell/Young Rumblers, 
Vixen, Edge Of A Broken Heart 
John ennoe Jealous Guy 
Chitago, Look Away 
REO Speedwa oe, I Don't Wanna' Lose Y 

ENoe ohn, A Word In Spanish 

Dallas 

NEOL`^^,, r rar¡re!-- 

P.D.: Joel Folger 
1 4 INXS, Never Tear Us Apart 
2 2 UB4O Red Red Wine 
3 6 Phil Collins Groovy Kind Of Love 
4 1 Poison, Fallen Angel 
5 8 Erasure, Chains Of Love 
6 3 Def Leppard Love Bites 

7 9 The Escape Club, Wild, Wild West 
8 7 Rod Stewart, Forever Young 
9 17 The Beach Boys, Kokomo 

10 14 Bon loti, Bad Medicine 
II Il Breathe, How Can I Fall? 
12 24 When In Rome The Promise 
13 15 Steve Winwood, Don't You Know What Th 
14 16 Information Society, What's On Your M 
15 20 Rhthym Corps, Common Ground 
16 27 82, Desire 
17 19 Glenn Frey, True Love 
18 21 Cinderella, Don't Know What You Got 
19 5 Peter Cetera, One Good Woman 
20 13 Europe, Superstitious 
21 23 Elton John A Word In Spanish 
n io Joan Jett Aid The Blackhearts, I Hate 
23 12 Pat Benton, All Fired Up 
24 25 Depeche Mode, Strangelove 
25 35 Siouxsie A The Banshees, Peek -A -Boo 
26 29 Kylie Minogue, The Loco-Motion 
27 28 Britny Foxxg, Long Way To Love 
28 18 Kenny 

29 34 Robert 
Chicago, 

o Palmer, wmG ivres Irresistible 

F 

31 26 REO Speedwagon, Here With Me 
32 EX Van Halen, Finish What Ya Started 
33 30 Guns N' Roses Paradise City 

A34 - Duran Duran, I Don't Want Your Love 
A - George Michael, Kissing A Fool 
A - Vixen, Edge Of A Broken Heart 
A - Boy Meets Gid, Waiting For A Star To 
A - John Astley, Put This Love To The Tes 
A - Robert Palmer Early In The Morning 
A - Survirer, Didn't Know It Was Love 

EX EX Night Ranger, I Did It For Love 
EX EX Eddie Money, Walk On Water 

791.5 
CIIKEIZEMITh 

P.D.: Brian Patrick Detroit 
1 1 Def Leppard, Love Bites 
2 2 Cheap Trick, Don't Be Cruel 
3 5 The Escape Club, Wild, Wild West 
4 6 Phil Collins, Groovy Kind Of Love 
5 7 UB40, Red Red Wine 
6 8 Information Society, What's On Your M 

7 3 Taylor Dayne, I'll Always Love You 
8 15 Steve Winwood, Don't You Know What Th 
9 11 Rod Stewart, Forever Young 

Chicago P.D.: Brian Kelly 
1 5 Def Leppard, Love Bites 
2 1 Bobby McFerrin Don't Worry, Be Happy 
3 7 Joan Jett And The Blackhearts, I Hate 
4 16 ÚB40, Red Red Wine 
5 10 ()lie Minogue, The Lao-Motion 
6 3 Guns N' Roses, Sweet Child O' Mine 
7 13 Cheap Trick, Don't Be Cruel 
8 12 Poison, Fallen Angel 
9 21 Phil Collins, Groovy Kind Of Love 

10 19 Information Society What's On Your M 
11 14 New Kids On The Block, Please Don't G 

12 24 Taylor Dayne, I'll Always Love You 
13 6 New Edition, It It Isn't Love 
14 2 DJ. Jazzy Jeff á The Fresh Prince, A 
15 n INXS Never Tear Us Apart 
16 17 Rod Stewart, Forever Young 

17 20 Bobby Brown, Don't Be Cruel 
18 30 Whitney Houston One Moment In Time 
19 11 Rick Astley, It Would Take A Strong S 

20 27 The Escape Club, Wild, Wild West 
21 28 Bon Jovi, Bad Medicine 
n 25 Brenda K. Starr, What You See Is What 
23 EX The Beach Boys! Kokomo 
24 29 Terence Trent D'Arby, Dance Little Si 
25 26 Michael Jackson, Another Part Of Me 

A26 - Cinderella, Don't Know What You Got 
A27 - Breathe, How Can I Fall? 

28 EX Survivor, Didn't Know It Was Love 
A29 - Chicago, Look Away 
A30 - Georgia Satellites, Hippy Hippy Shake 

A - Bobby Brown, My Prerogative 
A - Eddie Money, Walk On Water 
A - U2 Desire 
A - Set -N -Papa Featuring EU., Shake You 
A - Duran Duran, I Dont Want Your Love 

Houston P.D.: Bill Richards 
1 2 UB40, Red Red Wine 
2 4 INXS, Never Tear Us Apart 
3 1 When In Rome The Promise 
4 6 Taylor Dayne, I'll Always Love You 
5 13 Rod Stewart, Forever Young 
6 10 Joan Jett And The Blackheart: I Hate 
7 9 Cinderella, Don't Know What You Got 
8 12 New Edition, If It Isn't Love 
9 15 Bon Jovi, Bad Medicine 

10 3 Def Leppard, Love Bites 
Il 20 Bobby Brown, Don't Be Cruel 
12 29 The Beach Boys, Kokomo 
13 27 Phil Collins, Groovy Kind Of Love 
14 5 Information Society, What's On Your M 
15 18 Depeche Mode, Strangelove 
16 19 Brenda K. Starr, What You See Is What 
17 26 U2, Desire 
18 25 New Kids On The Block Please Don't G 

19 21 The Escape Club, Wild, Wild West 
20 24 Will To Power, Baby I Love Your Way/ 
21 22 Kylie Minogue The Lao- Motion 
22 23 Al B. Sum., Off On Your Own (Girl) 
23 30 Peter Cetera, One Good Woman 
24 7 Robert Palmer, Simply Irresistible 
25 8 Bobby McFemn, Don t Worry, Be Happy 
26 31 Whitney Houston, One Moment In Time 
27 33 Edon John A Word In Spanish 
28 40 Pet 5 Boys, Domino Dancing 
29 11 Poison, Fallen Angel 
30 14 Erasure Chains Of Love 
31 34 Giant Steps Another Lover 

32 37 Sieuxsie 8 the Banshees, Peek -A -Boo 
33 38 Guns N' Roses Welcome To The Jungle 
34 35 Terence Trent D'Arby, Dance Little Si 
35 36 Glenn Frey, True Love 
36 39 Steve Winwood, Don't You Know What Th 

A37 - Kon Kan I Beg Your Pardon 

A38 - Sir Mix A Lot, Posse On Broadway 
A39 - LTrimm, Cars With The Boom 
40 EX George Michael, Kissing A Fool 
A - Duran Duran, I Don't Want Your Love 
A - Candi, Dancing Under A Latin Moon 
A - Eddie Money, Walk On Water 

EX EX Kim Wilde, Came 
EX EX John Astley, Put This Love To The Tes 
EX EX Ivan Neville, Not Just Another Girl 
EX EX New Order, Bizarre Love Triangle 
EX EX Deviene Williams, I Can't Wait 
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BILLBOARD SPOTLIGHTS CBS RECORDS 

M U S I C 
H I S T O R Y 

S T A R T S 
H E R E 

CBS Records is the home of 

music egends: today's and tomorrow 

Since the very origin of 

the term recording artist to the cu' 

roster of the world's top superstars 

in all categories of repertoire, 

CBS Records has always been first -- a leader 

in both preserving the past 

and previewing the future of music. 

From the latest recording technologies 

to the newest musical 

sensations, join us in a comprehensive 

salute to the biggest music 

company in the world and help celebrate 

the 101st Anniversary of 

a true original and major innovator in 

our industry. 

For more information contact: 

Nashville: 

Lynda Emon, Project Coordinator 

(615) 321 -4240 

New York: 

Gene Smith (212) 536 -5001 

Norm Berkowitz (212) 536 -5016 

Ken Karp (212) 536 -5017 

Ron Willman (212) 536 -5025 

Los Angeles: 

Christine Matuchek (213) 859 -5344 

Arty Simon (213) 859 -5369 

London: 

Tony Evans 44 -1- 439 -9411 

Amsterdam: 

Ron Betist 31-20- 662 -84 -83 

Tokyo: 

Bill Hersey 81 -3- 460- 8874 
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Houston 
I 1 

2 2 
3 6 

4 8 
5 13 

6 11 

7 15 

8 20 
9 18 

10 3 
11 ll 
12 9 

13 17 
le 22 
15 23 
16 24 
17 21 

18 27 
19 25 
20 28 

A21 - 
n 37 

A23 - 
A24 - 

25 30 
26 29 
27 32 
28 34 
29 33 
30 36 

32 35 
33 35 
34 39 
35 40 
36 EX 
37 EX 
38 EX 
39 EX 

Aug - 
A - 
A - 
A - 
A - 

EX EX 
EX EX 
EX EX 

POWER' 

7 O 4 
C a a e r M 

P.D.: Paul Christy 
ÚB40, Red Red Wine 
Information Society, What's On Your M 
Depeche Mode, Strangelove 
Kylie Minogue, The Loco-Motion 
Bon Jovi, Bad Medicine 
INXS Never Tear Us Apart 
The Escape Club, Wild, Wild West 
Phil Collins, Groovy Kind Of Love 
The Beach Boys, Kokomo 
Def Leppard Love Bites 
Siouxsue 8 The Banshees, Peek -A -Boo 
When In Rome, The Promise 
Cheap Trick, Don't Be Cruel 
Giant Steps, Another Lover 
Glenn Frey, True Love 
Terence Trent D'Arby, Dance Little Si 
Whitney Houston, One Moment In Time 
02, Desire 
Cinderella, Don't Know What You Got ( 

Elton John A Word In Spanish 
Sir Mix A tot, Posse On Broadway 
George Michael, Kissing A Fool 
L'Tnmm, Cars With The Boom 
Kon Kan, I Beg Your Pardon 
Was (Not Was), Spy In The House Of Lo 
Nu Shorn, Are You Lookin' For Somebod 
Breathe, How Can I Fall? 
Sweet Sensation Never Let You Go 
Steve Winwood, Don't You Know What Th 

Duran oMets Girl, Wiing For A 
Star 

r Love 
Dua Knight, Heart 

Don't Want 
Fail 

Your 
Now 

Ivan Neville, Not Just 
Don't 

Fail Girl 
Iran Netkl, No Jus Love 

Another 
The Tes 

Jeffrey tley, Pe She's On The Left 
Candi, Dancing ,Sher A Latin Left 
Anita Baker, Giving r You The Best That 

Edge Vixen, a e Of A Broken heaB 
Sa -Fire, Boy, I've Been Told 
The Bangles, In Your Room 
Fat Boys Louie, Louie 
Gardner tole Live It Up 
Van Halen, Finish What Ya Started 
Boys Club, I Remember Holding You 
Tommy Unwell/Young Rumblers, 
Deniece Williams, I Can't Wait 
Romeo's Daughter, Don't Break My Hear 

96T /CFM 
Hartford P.D.: Dave Shakes 

1 1 UB40, Red Red Wine 
2 4 Steve Winwood, Don't You Know What Th 
3 5 Information Society, What's On Your M 
4 10 Phil Collins, Groovy Kind Of Love 
5 3 Bobby Brown, Don't Be Cruel 
6 2 Def Lepoard, Love Bites 
7 9 Cheat' Trick, Don't Be Cruel 
8 14 The Escape Club, Wild, Wild West 
9 21 Bon Joni, Bad Medicine 

10 20 The Beach Boys, Kokomo 
11 13 Stevie B Spring Love (Come Back To M 
12 6 Bobby McFerrin Don't Worry Be Happy 
13 7 Guns N' Roses Sweet Child O' Mine 
14 8 New Kids On The Block, Please Don't G 

15 15 Brenda K. Starr, What You See Is What 
16 18 Whitney Houston One Moment In Time 
17 16 Blue Zone U.K. Jackie 
18 17 Al B. Sure!, Off On Your Own (Girl) 
19 27 INXS, Never Tear Us Apart 
20 22 Basia, Time And Tide 
21 23 Glenn Frey, True Love 
n 24 Erasure, Chains Of Love 
23 25 Anita Baker, Giving You The Best That 
24 26 Giant Steps, Another Lover 
25 29 Kylie Minogue, The Loco -Motion 
26 11 Taylor Dayce, I'll Always Love You 
27 30 Rod Stewart, Forever Young 
28 31 Breathe, How Can I Fall? 
29 32 Was (Not Was), Spy In The House Of Lo 
30 26 New Edition If It Isn't Love 
31 33 Boy Meets Girl Waiting For A Star To 
32 34 Edon John, A Word In Spanish 
33 35 Sweet Sensation Never Let You Go 
34 36 Daryl Hall John bates, Downtown Life 
35 37 Chicago Look Away 
36 40 George Michael, Kissing A Fool 
37 38 Prince, I Wish U Heaven 
38 39 Duran Duran I Don't Want Your Love 

A39 - Huey Lewis d The News, Small World 
40 EX Will To Power, Baby, I Love Your Way / 
A - Ivan Neville, Not Just Another Girl 
A - Karyn White The Way You Love Me 

EX EX Cover Girls, Better Late Than Never 

A24 - Cinderella, Don't Know What You Got 
To D.J Jazzy The Fresh Prince, A 

A - George Michael Kissing A Fool 
A - Chicago, Look Away 
A - Duran Duran, I Don't Want Your Love 

EX EX Giant Steps, Another Lover 

$t. Louis 
1 1 

2 2 

3 6 
4 7 
5 11 
6 9 

7 10 
8 15 
9 1 

10 12 
11 5 

12 17 
13 16 
14 8 
15 18 
16 21 
17 13 
18 n 
19 26 
20 28 
21 14 
n 25 
23 32 
24 24 
25 29 
26 30 
21 21 
28 34 
29 EX 
30 31 
31 33 

A32 - 
A33 - 

34 35 
A35 - 
EX EX 
EX EX 

.VJ s 7 ,I/ L' L L L // L - [ LPL L 
P.D.: Kevin Young 

Def Leopard, Love Bites 
Peter Cetera, One Good Woman 
Cheap Trick, Don't Be Cruel 
Taylor Dance I'll Always Love You 
Phil Collins, Groovy Kind Of Love 
Rod Stewart, Forever Young 
ÚB40, Red Red Wine 
The Beach Boys Kokomo 
Guns N' Roses, Sweet Child O' Mine 
Joan Jett And The Blackheads, I Hate 
New Edition, If It Isn't Love 
Kylie Minogue, The Loco- Motion 
Whitney Houston, One Moment In Time 
Robert Palmer, Simply Irresistible 
Glenn Frey, True Love 
Erasure, Chains Of Love 
Kenny Loggins, Nobody's Fool (Theme F 

Bobby Brown, Don't Be Cruel 
Information Society, What's On Your M 
Bon Joni Bad Medicine 
Poison Fallen Angel 
INXS Never Tear Us Apart 
The Escape Club, Wild, Wild West 
Europe, Superstitious 
Boy Meets Girl, Waiting For A Star To 
Kim Wilde You Came 
Jeffrey Osborn, Shé s On The Left 
U2, Desire 
Chicago Look Away 
New Kids On The Block, Please Don't G 

Elton John, A Word In Spanish 
Will To Power, Baby, I Love Your Way/ 
George Michael, Kissing A Fool 
Giant Steps Another Lover 
Boys Club, I Remember Holding You 
Daryl Hall John Oates, Downtown Life 
Survivor, Didn't Know It Was Love 

Baltimore 
1 

2 

5 

6 
7 

8 12 
9 

10 13 
11 11 

12 15 
13 16 
14 10 
16 17 
16 11 
17 18 
18 n 
19 n 
20 n 
21 24 
22 14 
23 27 
24 26 
25 25 
26 29 
27 EX 
ffi 30 
29 31 
30 EX 
31 EX 
32 EX 
A - 
A. - 
A - 
A - 

B104 
MINI 

P.D.: Chuck Morgan 
3 ÚB40, Red Red Wine 
1 Taylor Donne, I'll Always Love You 

6 Bobbyy McFeme, Don't Worry, Be Happy 
2 Van Halera, When It's Love 
8 New Edition, If It Isn't Love 
4 Guns N' Roses Sweet Child O' Mine 

New Kids On The Block, Please Don't G 

5 Robert Palmer, Simply Irresistible 
PMI collina Groovy Kind Of Love 
Poison, Fallen Angel 
Cheap Trick, Dont Be Cruel 
Peter Cetera, One Good Woman 
Terence Trent D'Arby, Sign Your Name 
Bobby Time Don't fie Cruel 
Basia, Time And Tide 
Joan Jett And The Blackheads, I Hate 
Rod Stewart, Forever Young 
The Beach Boys, Kokomo 
The Escape Club, Wild, Wild West 
Ba Jovi, Bad Medicine 
DJ. Jazzy Jeff 8 The Fresh Prince, A 
Information Society, What's On Your M 
Whitney Houston One Moment In Time 
Brenda K. Starr, What You See Is What 
Steve Winwood Don't You Know What Th 
Rob Base 8 DJ. E -Z Rock, It Takes Tw 
Kylie Minogue, The Loco -Motion 
U2, Desire 
George Michael, Kissing A Fool 
Glenn Frey, True Love 
Anita Baker, Giving You The Best That 
Duran Duran, I Don't Want Your Love 
Breathe, How Can I Fall? 
Erasure Chains Of Love 
MSS, Never Tear Us Apart 

Dallas 

2 
3 

1 

5 
6 

7 

8 
9 

10 

11 
12 

13 
14 
15 

16 
17 
18 

19 
20 
21 
n 
23 
24 
25 
26 
27 
ffi 
29 
30 
31 
32 
33 
34 
35 
A 
A 
A 
A 
A 

EX 
EX 
EX 
EX 
EX 

EX 

3 
4 

5 
2 

17 
10 
6 

18 
8 
9 

II 
12 
14 
7 

13 
15 
16 
19 
21 
20 
25 
26 
27 
33 
30 
EX 
28 
29 
31 
32 
34 
35 
EX 
EX - - - - - 
EX 
EX 
EX 
EX 
EX 

EX 

iii 
P.D.: Buzz Bennett 

The 
Beach 

pe Club, Wild, Wild West 
Phil Collins, Groovy Kind Of Love 
Def Lepeard, Love Bites 
Cebe Minogue, The Loco- Motion 
Chicago, Look Away 
Bon Joni, Bad Medicine 
INXS, Never Tear Us Apart 
U2, Desire 
When In Rome The Promise 
Rod Stewart, Forever Young 
New Kids On The Block Please Don't G 

Joan 
Jazzy 

led The 
The Pnnce, 

I Hate 
DJ. 1 left & The Fresh Pnoce, A 
Erasure, Chains Of Love 
Information Society, What's On Your M 
ÚB40, Red Red Wine 
Poison, Fallen Angel 
Basia, Time And Tide 
Cinderella, Don't Know What You Got 
Bobby McFerrin, Don't Worry Be Happy 
10,000 Maniacs, What's The Matter Her 
Depeche Mode, Strangelove 
Rhth m Corps, Common Ground 
Van Helen, Finish What Ya Started 
Steve Winwood, Don't You Know What Th 
Pet Shop Boys, Domino Dancing 
Guns N' Roses, Sweet Child O' Mine 
Robert Palmer Simply Irresistible 
Vixen, Edge Of A Broken Heart 
Hurricane I'm On To You 
Little Feat, Hate To Lose Your Love 
Pat Benatar, Don't Walk Away 
J.J. Fad, Way Out 
Boy Meets Girt, Waiting For A Star To 
Duran Duran I Don't Want Your Love 
Sáuxsie 8 Tice Banshees, Peek -A -Boo 
John Astley, Put This Love To The Tes 
Tommy Conwell/Young Rumblers, 
Breathe, How Can I Fall? 
Ivan Neville, Not Just Another Girl 
Baxter Robinson, Time and Again 
Tracy Chapman, Talkin' Bout A Revolut 
Gardner Cole Live It Up 

vision lump, Tell That ilMToS 

George Michael, Kissing A 
Fail Now 

Mlinej 
San Francisco P.D.: Keith Naftaly 

1 1 LTrimm, Cars With The Boom 
2 2 Sweet Sensation, Never Let You Go 
3 5 Sa -Fire Boy, I've Been Told 
4 3 Bobby Brown Don't Be Cruel 
5 8 Paula Abdul, Straight up 
6 7 Track Spencer, Symptoms Of True Love 
7 4 UB40, Red Red Wine 
8 EX Bobby Brown My Prerogative 
9 12 Anita Baker, Giving You The Best That 

l0 9 Rob Base A DJ. E -Z Rock, It Takes Tw 
Il 14 Ka n White, The Way You Love Me ry y 
12 6 Bobby McFerrin, Don t Worry, Be Happy 
13 15 Breathe, How Can I Fall? 
14 18 The Jets, Anytime 
15 10 Al B. Sure!, ON On Your Own (Girl) 
16 16 Shirley Lewis, You Used To Be Romanti 
17 19 Kim Wilde, You Came 
18 EX Ale I Wanna Know 
19 EX Luther Vandross, Any Love 
20 20 The Escape Club, Wild, Wild West 
21 25 Terence Trent D'Arby, Dance Little Si 
22 24 Nu Show, Are You Lookin' For Somebod 
23 26 Public Enemy, Don't Believe The Hype 
24 29 JJ. Fad, Way Out 
25 27 Depeche Mode, Strangelove 
26 17 Basia Time And Tide 
27 EX Will To Power, Baby, I Love Your Way/ 
ffi 21 Jeffrey Osborne, She's On The Left 
29 30 Whitney Houston One Moment In Time 
30 EX George Michael, kissing A Fool 
A - The Beach Boys, Kokomo 
A - Noel, Out Of Time 
A - Duran Duran, I Don't Want Your Love 
A - Boys Club I Remember Holding You 

EX EX Deniece Williams, I Can't Wait 
EX EX Brenda Russell, Get Here 
EX EX Was (Not Was), Spy In The House Of Lo 

Miami 

2 

3 
/ 
5 
6 1 

7 

8 
9 

10 1 

11 1 

12 1 

13 
11 1 

15 1 

16 1 

17 2 

18 1 

19 1 

20 23 
21 n 
n 25 
23 16 
24 30 
25 27 
26 29 
27 20 

Affil - 
29 EX 

A30 - 
EX EX 
A - 
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®® 
100.7 % 

P.D.: Steve Perun 
Boys, 

Def Lac rd, Love Bites 
Phil Coffins, Groovy Kind Of Love 
Robert Palmer, Simply Irresistible 
B McFeme Don 1 Worry, Be Hap1 
Will o Power dabyn I Love Your Way/ 
Cheap Trick, don't Be Cruel 
Taylor Dayne, I'll Always Love You 
Poison, Fallen Angel 
New Edition, If It Isn't Love 
New Kids On The Block, Please Don't G 

Bon lad, Bad Medicine 
Gum N' Roses Sweet Child O' Mine 
UB40, Red Red Wine 
Information Society What's On Your M 
Rick Astley, It Would Take A Strong S 

Peter Cetera One Good Woman 
Van Halen, When It's Love 
Tracy Chapman Fast Car 
Bobby Brown, Don't Be Cruel 
Whitney Houston, One Moment In Time 
U2, Desire 
Chicago, I Don't Wanna Live Without Y 

Kylie Minogue, The Loco-Motion 
Giant Steps, Another Lover 
Anita Baker, Giving You The Best That 
Rob Base 8 DJ. E -Z Rock, It Takes Tw 
Duran Duran, I Don't Want Your Love 
George Michael, Kissing A Fool 
Erasure, Chains Of Love 

Elton John, A Word In Spanish 
Barbra Streisand 8 Don Johnson, Till 

SILVER 

92 PROrFtYl 
Providence P.D.: Mike Osborne 

1 1 Def Leopard, Love Bites 
2 / Phil Collins, Groovy Kind Of Love 
3 7 Glenn Frey, True Love 
4 5 New Edition, II It Isn't Love 
5 6 Jeffrey Osborne, She's On The Left 
6 9 Rod Stewart, Forever Young 
7 12 Information Society, What's On Your M 

8 10 Steve Winwood Don't You Know What Th 
9 14 Bon Joni, Bad Medicine 

IB 13 The Beach B ,Kokomo 
11 20 INXS, Never Tear Us Apart 
12 19 Erasure, Chains Of Love 
13 18 Whitney Houston One Moment In Time 
14 23 10,000 Maniacs, What's The Matter Her 
15 16 Europe, Superstitious 
16 17 Kylie Minogue, The Loco-Motion 
17 24 Bobby Brown, Dont Be Cruel 
18 25 Tracie Spencer, Symptoms Of True Love 
19 21 Four Tops, Indestructible 
20 n Basia, Time And Tide 
21 26 Holy Knight Heart Don't Fail Me Now 
22 29 The Escape Club Wild, Wild West 
23 28 Terence Trent D'Arby, Dance Little Si 
24 27 Cinderella Don't Know What You Got ( 
25 EX UB40, Red Red Wine 
26 EX George Michael Kissing A Fool 
27 EX Will To Power, Baby, I Love Your Way/ 
21 Giant Steps Another Lover 
29 31 Cher, Main flan 
30 34 Chicago Look Away 
31 33 Vixen, 

Chicago, 
Of A Broken Heart 

32 EX U2, Desire 
33 EX Bey Meets Girl, Waiting For A Star To 
34 35 When In Rome, The Promise 
35 EX Lime, Cube Pie 
A - Deniece Williams, I 

You 
Wait 

A - Mita Baker, Giving You The Best That 
A - Tommy Conwell/Young Rumblers, 
A - Duran Duran I Don't Want Your Love 
A - Huey Lewis A The News Small World 
A - Pet Shop Boys Domino Dancing 

EX EX Breathe, How Can I Fall? 
EX EX Depeche Mode, Strangelove 
EX EX Transvislon Vamp, Tell That Girl To S 

EX EX Gardner Cole, Live It Up 
EX EX The Robert Cray Band, Don't Be Afraid 
EX EX Eddie Money Walk On Water 
EX EX Van Helen, Finish What Ya Started 

EX EX EEX X 
Elton 
aryl Hall 

John, 
hn 0 tes, Downtown Life 

EX EX Was (Not Was Spy In The House Of Lo 
EX EX John Lennon, Jealous Guy 
EX EX Luther Vandross, Any Love 

Seattle 
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4 
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8 
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11 
12 
13 
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15 
16 
17 

18 
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20 
21 
n 
23 
21 
25 
ffi 
21 
ffi 
29 
30 

A 
A 

EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 

EX 
EX 

EX 
EX 

I 
6 

9 
10 

2 

11 

3 
15 

4 
13 

12 
5 

16 
17 

7 
20 
21 

22 
24 
25 
26 
27 
18 
ffi 
29 
30 
EX 
EX 
31 
EX - - 
EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 
EX 

EEX 

EX 
EX 

P.D.: Gary Bryan ry ry 
Def Leeeard Love Bites 
UB10 Red Ned Wine 
Phil Rollins, Groovy Kind Of Love 
Information Society, What's On Your M 
Peter Cetera, One Good Woman 
Chap Trick, Don't Be Cruel 
Bobby McFerrin, Don't Worry, Be Happy 
Steve Winwood Don't You Know What Th 
New Kids On The Block, Please Don't G 

Glenn Frey, True Love 
Brenda K. Starr What You See Is What 
Bask Time And Tide 
Breathe, How Can I Fall? 
Bobby Brown Don't Be Cruel 
loan Jett And The Blackheads, I Hate 
New Edition, If It Isn't Love 
!tyke Minogue, The Loco- Motion 
Whitney Houston One Moment In Time 
Erasure, Chains Of Love 
The Escape Club, Wild Wild West 
INXS Never Tear Us Apart Apart 
Bon Jovi, Bad Medicine 
Rod Stewart, Forever Young 
Giant Steps Another Lover 
The Beach Boys, Kokomo 
Terence Trent D'Arby, Dance Little Si 
George Michael Kissing A Fool 
Will To Power, Baby, I Love Your Way/ 
Daryl Hall John Oates, Downtown Life 
Chicago, Away g ,rank Awa 
Duran Duran, I Don't Want Your Love 
Boys Club, I Remember Holding You 
Holly Knight, Heart Don't Fail Me Now 
Vixen Edge Of A Broken Heart 
Kim Wilde, You Came 
The Robert Cray Band, Don't Be Afraid 
Tracie Spencer, Symptoms Of True Love 
Jeffrey Osborne She's On The Left 
Romeo's Daughter, Don't Break My Hear 
Elton John, A Word In Spanish 
Gardner Cole, Live It Up 
Pet Shop Boys, Domino 

DDancing 
Boy 

Lennon, 
t rt. 

Jealous 
iing For A Star To 

Bloodgood, She's Gone 
Luther Vandross, Any Love 

Detroit 
1 

2 
3 
4 1 

S 

6 
7 

8 1 

9 
10 1 

11 1 

12 1 

13 1 

15 
16 1 

17 1 

18 2 
19 25 
20 1 

21 22 
n 

n 24 

rif ( 
LL i 
a-a 

P.D.: Chuck Beck 
Poison, Every Rose Has Its Thorn 
Def Leopard Love Bites 
ÚB40, Red fled Wine 
The Beach Boys Kokomo 
Guns N' Roses, Sweet Child O' Mine 
The Escape Club, Wild, Wild West 
Phil Collins, Groovy Kind Of Love 
Bon Jon Bad Medicine 
New Edition, If It Isn't Love 
Information Society, What's On Your M 

Guns N' Roses, Welcome To The Jungle 
INXS, Never Tear Us Apart 
Kylie 

issuir, Fallen AnThe 

el Loco-Motion 

Bobby McFerrin, Don't Worry, Be Happy 
Cheap Trick, Don't Be Cruel 
Chicago, I Don't Wanna Live Without Y 

U2, Desire 
Breathe, How Can I Fall? 
Jan Jett And The Bleckhearts, I Hate 
B Of Love Erasure, Chains 

Brown, Don't v Cruel 
Europe, Superstitious 

Ran o 

BACK IN JANUARY, Chris "Spidey" 
Squires expected to celebrate his 10th anni- 
versary as OM of KKXX Bakersfield, Calif., 
this month. He still does, but there have been 
a few obstacles in between. Consider the fol- 
lowing scenario: 

The year began with business as usual. 
KKXX was a rock -leaning top 40 sister FM 
to KUZZ, the country powerhouse owned by 
hometown hero Buck Owens. Just a few 
weeks earlier, 105.3 FM KAMM had complet- 
ed a transmitter move and become Bakers - 
field's first country FM. 

On March 18, Owens decided to protect his 
format dominance by simulcasting KUZZ on 
AM and FM. When the move was made, 
Squires was told he'd be the only KKXX 
staffer retained (as production director), but 
instead he was laid off. 

On March 24, KAMM GM Tim Teeters 
called Squires during his first (and only) air 
shift for cross -town album rocker KKBB 
about resurrecting KKXX on KAMM's fre- 
quency by March 27. 

Squires hurriedly recruited several KKXX 
veterans by telephone, then visited local rec- 
ord stores to build a new record library. On 
March 31, KKXX resurfaced with its sound 
nearly intact. 

In the spring Arbitrons, 
the new KKXX made its 
debut with a 6.7 share, 
three 12 -plus overall 
shares below what it had 
on its old frequency and 
nearly two shares behind 
top 40 rival KQXR "Q94," 
which jumped from 7.9 to 
9.6. KUZZ, meanwhile, 
split its country audience. 
The AM dropped from 14.4 
to 7.6. The FM fell from 9.7 to 7.8. The combo 
was down from 24.1 to 15.4, although the coun- 
try audience, ironically, rose by one share. 

On July 29, KKXX took the advice of Em- 
mis Research and became "Bakersfield's 
Fresh New Music Mix, Power 105," modeled 
on that company's successful crossover/ 
dance KPWR "Power 106" Los Angeles. 

Even in an unpredictable industry, 
KKXX's erratic odyssey is enough to rattle 
the most jaded radio veteran. So how will all 
these changes affect listeners? 

"That's the key question," says Squires, 
who has spent all but three months of his ra- 
dio career in Bakersfield. "There was a big 
splash in the local media when we went off 
the air and a somewhat smaller splash when 
we came back on. 

"It didn't help that there were 40 brand - 
new billboards up all over town advertising 
KAMM on 105.3. That just added to the con- 
fusion. And now we've changed formats. Ul- 
timately, though, music is what's most im- 
portant to the average listener." 

What was the reaction in the hallways 
when word spread that Owens was going to 
pull the plug on KKXX? "Shock, disappoint- 
ment, hostility, it was all there," Squires re- 
sponds. "People were upset, but this is radio. 
Buck's a country man, and he wanted to sew 
up the country franchise. It was probably an 

Chris Squires 
KKXX Bakersfield, Calif. 

expensive move for him, but in the long 
term, he probably did the right thing. Buck's 
smart that way. 

"For a while, we thought about adding a 
liner card saying, 'Not a Buck Owens sta- 
tion,' but that's ridiculous. First of all, people 
would only hear 'Buck Owens,' and secondly, 
they don't know or care how radio works on 
the inside. The newness of the station and its 
music mix is what will sell this station." 

California's San Joaquin Valley is an un- 
usual radio market. Since 1985, top 40 sta- 
tions from Sacramento to Fresno have tend- 
ed to lean heavily urban or dance. One such 
outlet, KBOS "B95" Fresno, has gone from a 
0.5 to a 2.1 in Bakersfield in that time. 

Despite this, there have been only a few 
tentative attempts at crossover radio in Ba- 
kersfield. KLYD "13K" made it into the sev- 
ens as an urban -leaning top 40 in 1984. Its 
FM, now KKBB, got as far as the fives with 
an unusual urban /quiet storm mix that 
could combine David Benoit and the Cover 
Girls. KLYD is now classic rock but uses its 
new low night power to play dance mixes. 

KKXX and Q94, however, were two of 
America's tightest top 40s, engaged in what 
Squires calls "a battle to see who could add 
songs last. Bakersfield is so conservative 

that the formats here had 
been pretty tight for 
years." Not only could 
one hear the same cur- 
rents on each station 
within a few minutes of 
each other, but it was also 
possible to button -punch 
between the same oldies. 

That conservatism 
made Squires unpopular 
with record people and 

got both Q94 and KKXX dropped from some 
trade publications. But, Squires says, "I feel 
I'm one of the most honest people a record 
person will have to deal with. Maybe that's 
my problem. I'll tell someone, 'Oh that song 
sucks; it doesn't fit our format,' rather than 
being more tactful. We never seemed to 
break any records, and that probably an- 
gered people. Well, call us now. We're going 
to be the most aggressive station in this mar- 
ket. 

"We don't play as much urban music as 
Power 106 might, since the black population 
here is less than 8 %. We still play lots of mu- 
sic by black artists, but those are mass -ap- 
peal records. We're still taking a chance on 
cuts by Will To Power and Nia Peeples. In a 
way, we're taking a chance with a lot of this 
music, because it's never been played in this 
market before. 

"Our competitors are calling us an urban 
station, but Madonna and Johnny Hates Jazz 
and Information Society don't sound like ur- 
ban artists to me. We're still getting familiar 
with this music and how much of it works in 
this market. We know we've got the teens, 
but we're looking at 18 -34 numbers, too. 
Debbie Gibson works perfectly for us, but 
does Jane Wiedlin? INXS does, but does 
Steve Winwood or Elton John? We're learn- 
ing as we go along." TERRY WOOD 

`Shock, 
disappointment, 

hostility -it 
was all there' 
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Metallica's Success Is The Real Thing 
BY BRUCE HARING 

NEW YORK Don't believe the 
hype? There's no hype, say all con- 
cerned, surrounding Metallica's 
new Elektra album, " ... And Jus- 
tice For All," bulleted at No. 6 in its 
fourth week on the Top Pop Albums 
chart. 

Hale Milgram, Elektra senior VP 
of marketing and creative services, 
says that the Metallica album has 
rocketed skyward, but not because 
of an out -of- this -world label push. 

"The bottom line is that this 
group has been building its fan base 
much stronger than anything one 
record company can do," says Mil - 
gram. "They've been touring, toil- 
ing, doing the interviews, anything 
and everything they could do for 
their fans and record company." 

Milgram says this summer's Mon- 
sters Of Rock tour, which teamed 
Metallica with heavyweights like 
Van Halen and the Scorpions, was 
"a major step in getting to see how 
[Metallica] fits in with the rest of 
those fans. And I think [the band] 
came across the way [it] should. 
People saw [that the band] can actu- 
ally do those songs live, with no 
tricks, no synthesizers." 

During the weeks before " .. . 

And Justice For All" hit stores, re- 
tailers were primed with prerelease 
album streamers, along with post- 
ers advertising the cover graphics, 
Milgram says. That prerelease ac- 
tivity coupled with massive in -store 
play has built the strong sales base 
for the album, adds the label exec. 

The retail explosion is also forc- 
ing radio to cope with the Metallica 
juggernaut, according to Brad 
Hunt, Elektra senior VP of promo- 
tion. 

"Inevitably, [stations] started do- 
ing retail research and found out 
that the album was No.1 in 70% -90% 

The Beat is 
on assignment 

this week 

of the accounts," says Hunt. "And 
it gets phones with a very active au- 
dience. 

"Metallica has emerged from the 
rest. [The band members] are the 
best at what they do, and radio is fi- 
nally recognizing that they have to 
deal with it." 

Hunt disagrees with the notion 
that the success of Guns N' Roses 
may have softened the market for 
Metallica. 

"It's like saying Led Zeppelin 
softened [the market] for AC /DC," 
he says. "They're two different 
bands at this point. [The members 
of] Metallica knew what they were 
doing all along, made no compro- 

mises, and they have prevailed at 
this point." 

Despite the strong radio and re- 
tail reactions, the idea of a Metallica 
phenomenon is ho-hummed by the 
band's co-manager, Cliff Burnstein. 
He points out that " ... And Justice 
For All" follows platinum ( "Master 
Of Puppets ") and gold ( "Ride The 
Lightning," "The $5.98 EP: Garage 
Days Re- Revisited ") albums as well 
as a double -platinum home video 
( "Cliff 'Em All "). 

"It hasn't really been so excit- 
ing," Burnstein says of the new al- 
bum's out -of- the -box impact. "It's a 
matter of compression: It took three 
years to sell X number of copies of 

the last one. Now we've done that in 
two weeks." 

If anything, Burnstein has reser- 
vations about the sudden wave of 
interest in Metallica. 

"Success is nice; I feel good about 
it when I go to sleep at night," he 
says. "But we've been living with 
this reality: The last album went 
platinum . If this record goes 
down the charts in a few weeks, 
maybe people will become dismis- 
sive, saying, 'Oh, yeah, that was 
just the core fans [who bought it].' " 

Plans call for Metallica to embark 
on another extensive U.S. road trek 
in mid -November. 

Tangerine Dream Label Deal Bears Fruit 
New Album Is Issued On Ex -Group Member's Logo 

BY DAVE DiMARTINO 

LOS ANGELES A major irony in 
the current chapter of Tangerine 
Dream's career involves the label 
the German trio now records for. 

That label, Private Music, was 
founded by Peter Baumann, who 
originally made a name for himself 
as a key member of Tangerine 
Dream. Baumann left the group to 
perform solo before eventually 
launching the label. 

"It was a bit of a bizarre thing," 
says Edgar Froese, the band's 
founder, who after 18 years is the 
only original member of the group 
remaining. "At the end of last 
year, we were approached by vari- 
ous companies to sign a new world- 
wide contract, including the likes 
of Virgin, BMG, and so on. All of a 
sudden, in January, Peter gave me 
a ring and said, 'Hey, what about 
after 10 years we make business 
again ?' " 

"Optical Race," the band's new 
album, is the first fruit of that re- 
union. It is, of course, a business 
reunion; Baumann played no part 
in the album's music, and with the 
recent departure of longtime band 

Escape -Pades. Fellow Atlantic recording artists Jon Astley and the Escape 
Club got together for a little "gunplay" during a promo stop in New York. The 
boys in the Escape Club supposedly threatened Astley with the same treatment 
accorded the all -limbs creature in their video. Shown, from left, are Escape 
Club's John Holliday; Astley; and Escape Club's Trevor Steel, Johnnie Christo, 
and Milan Zakavica. 

member Christoph Franke, 
founder Froese now has two new 
partners. Like Baumann and 
Franke, those musicians -Paul 
Haslinger and Ralph Wadephul- 
devote the bulk of their time to 
working with hi -tech computers, 
synthesizers, and sequencers to 
create Tangerine Dream's highly 
influential electronic music. 

Haslinger, a classically trained 
musician, joined up with Froese 
and Franke in 1986, in time to re- 
cord the "Underwater Sunlight" 
album and visit the U.S. for a 
much -celebrated tour. Despite the 
seeming disparity between the tra- 
ditional and electronic disciplines, 
Haslinger says he ultimately sees 
many similarities between the pi- 
ano and today's synthesizers. 

"When you sit down at a piano, 
you don't think a lot about the me- 
chanics, the very complicated pro- 
cess of the hammer hitting the 

string," he says. "You just sit 
down, play, and compose. Nearly 
the same situation is in our studios 
now that we have rebuilt them. We 
have a master keyboard in the cen- 
ter, where you have the best 
sound, and from there you can al- 
most direct the whole studio. And 
so the starting point of it all is 
your actual playing." 

Haslinger says Wadephul came 
aboard during the final stage of re- 
cording "Optical Race "; they've 
since worked together in the stu- 
dio and in preparation for the 
band's current North American 
tour. "One can never tell how 
things will go and how soon things 
will end," Haslinger says. "But so 
far, we're all very positive." 

Froese calls this tour one of the 
most important the group has ever 
done, largely due to the new label 
and the new lineup's music, which 
he calls "a bit different." 

After Years Of Struggle, He `Relishes' The Work 

Trumpeter Mark (sham Keeps Busy 
BY CHRIS MORRIS 

LOS ANGELES Trumpeter /com- 
poser Mark Isham laughs when he 
is asked if he ever sleeps. Howev- 
er, considering his prolific output, 
the question is a logical one. 

During the past year, four al- 
bums bearing Isham's name have 
been released: his own "Castalia" 
on Virgin; David Sylvian's "Se- 
crets Of The Beehive," also on Vir- 
gin; and soundtrack albums for the 
films "The Moderns" (Virgin Mov- 
ie Music) and "The Beast" (A &M). 
Additionally, Isham has found 
time to do session work on XTC's 
upcoming Geffen album. 

Isham did a three -month tour 
with Sylvian this spring; this 
month he is on a two -week major - 
market tour of his own. 

So is the man a workaholic? 
"I don't suffer from these new 

diseases they're dreaming up 
about yuppie workaholism," says 
Isham. "I just enjoy it. For a long 
time, I didn't [make] any inroads 
into the mainstream or even [make 
enough] to pay the rent on time. In 
the last five or six years, that has 
changed. And I'm relishing the 

fact that it's changed." 
Isham's impressionistic, jazz -de- 

rived style has become main- 
stream enough to garner him nine 
soundtrack projects in five years. 
Before the year is out, he will com- 
plete work on two more features: 
Robert De Niro's "Jackknife" and 
John Travolta's "The Tender." 

Of his film work, Isham says, 
"It's something that seemed very 
natural to me, and to the way I 
think about music -what I ask the 
musical experience to be, what I 
ask myself to put into music and 
ask music to then pass on to the 
audience. There's a relationship to 
image, a relationship to size and 
space and scope and depth and col- 
or." 

While his screen work has clear- 
ly been satisfying, Isham admits 
that he has missed touring. He last 
hit the road on his own two years 
ago. 

"My first background is as a 
performer, and that hasn't really 
been made obvious to the public 
the last three or four years," he 
says. "Part of this year's plan has 
been to reestablish that part of me, 

(Continued on next page) 
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MORRIS DAY 

FREDDIE JACKSON 

GLADYS KNIGHT & THE PIPS 

THE WHISPERS 

MIKI HOWARD 

The Forum, Los Angeles, Calif 

THE SECOND BUDWEISER Su- 
perfest to play Los Angeles in the 
last two months didn't generate any- 
where near the same excitement as 
the first, even though this lineup 
clearly featured some seasoned per- 
formers. And the inclusion of Morris 
Day on the bill alongside artists 
whose forte is their vocal prowess 
seemed out of synch, especially con- 
sidering that the other acts draw a 
more traditional black audience, 
while Day's crowd is typically youn- 
ger and more mixed. 

Considering the obvious restriction 
of being the opening act on such a 
full bill, Atlantic songstress Miki 
Howard imbued her short set with 
soulful vocals and a personable man- 
ner. Her R &B hits "Baby Be Mine" 
and "Imagination" are clear indica- 
tors of the vocalist's talent and a 
more extensive time slot would have 
been welcome. 

- As veterans of the stage, Gladys 
Knight & the Pips have few peers. 
With professionalism that only comes 
with time, the MCA act offered a mix 
of new material and old classics. 
Highlights of songs from the group's 
latest album, "All Our Love," includ- 
ed "Lovin' On Next To Nothing" and 
the super hit "Love Overboard." 
Knight's emotive reading of "That's 
What Friends Are For" proved a can- 
didate for best performance of the 
entire evening. With "If I Were Your 
Woman," "Midnight Train To Geor- 
gia," and "I Heard It Through The 
Grapevine," she and her band could 
do no wrong and the crowd respond- 
ed appropriately. 

The Whispers may not have the 
same strong catalog of hits to draw 
on as Knight & the Pips, but the five - 
man group delivered a set that, 
though relatively fast- paced, ex- 
plained why they are fixtures in the 
black music field. Up -tempo grooves 
such as "Keep On Lovin' Me" and 
"And The Beat Goes On" were infec- 
tious, but it was on the ballads like 
the sensual "In The Mood" that the 
group really shined. "Rock Steady," 
their most recent smash, was an ap- 
propriately slick closer for the team. 

Freddie Jackson is on his third al- 

bum now, but his live performances 
still don't capture the magic of some 
of his records. Highlights of his set 
were his current hit, "Nice 'N' Slow," 
and "You Are My Lady." However, 
Jackson's constant use of certain vo- 
cal mannerisms and on -stage manner 
suggest that his act could use some 
reworking. (Morris Day was re- 
viewed in Billboard's June 4 issue.) 

DAVID NATHAN 

JOHNNY CLEGG & SAYUKA 

The Bottom Line, New York 

FIRST- TIMERS AT the Bottom Line 
may have gotten the wrong impres- 
sion from the crowd's behavior dur- 
ing Johnny Clegg & Savuka's Aug. 
30 late show. No, people don't usually 
stand on their seats and tables or 
dance in the aisles at the ordinarily 
staid club. It's just that this set of tra- 
ditional African -derived rock cast an 
irrepressible spell on the sold -out 
house, which was already primed by 
the buzz on Clegg's new Capitol al- 
bum, "Shadow Man." 

Kicking off with the album's "Hu- 
man Rainbow," Clegg and his inter- 
racial band showed that the new ma- 
terial, which transcends the folk -fla- 
vored nature of Clegg's last album, 
"Third World Child" (as well as his 
previous band Juluka), grabs hold of 
listeners with an almost spiritual 
power when performed live. 

Comprising African components, 
manufactured by electric rock instru- 
ments (two of the band's keyboar- 
dists are particularly adept at getting 
gonglike rhythmic sounds in addition 
to typical synth tones), the new songs 
created an otherworldly sensation 
when played in the rock club context. 

Aiding immensely was the con- 
stant, usually synchronized move- 
ment of Clegg with his Savuka band 
mates, especially at the end of the 
set, when he and percussionist Dudu 
Zulu (also an ex- Juluka) stripped to 
the waist and swung clubs in a ritual 
Zulu dance. Other high points includ- 
ed the "Zulu concertina /sax jive" of 
"I Call Your Name," the Nelson Man- 
dela tribute "Asimbonanga," and the 
Juluka hit "Scatterlings Of Africa." 

Most impressive, though, was the 
way Clegg was able to get listeners 
on their feet, then stop for a brief dis- 
course on the songs before instantly 
getting the crowd back up again with 
the next one. Such response supports 
his claim that a "new order" beyond 

Grateful Suzanne. Suzanne Vega joins the Grateful Dead's Jerry Garcia on stage 
at Madison Square Garden in New York. The Dead headlined nine sold -out concerts 
at the Garden; the final show was a benefit to save the world's rain forests. Also 
performing were Bruce Homsby and Hall & Oates. (Photo: Chuck Pulin) 

national and political boundaries is 
emerging through music. 

JIM BESSMAN 

TINSLEY ELLIS BAND 

BRUCE HAMPTON 

KODAK HARRISON BAND 

The Cotton Club, Atlanta, Ga. 

AS FORMER LEADER of the 
Heartfixers, blues guitarist Tinsley 
Ellis has long been a fixture in South- 
east music clubs. Generally regarded 
as the best white blues player in the 
region, Ellis now has an ensemble 
that is both fun and fiery. 

Ellis' new affiliation with Chicago- 
based blues label Alligator Records 
may raise his recognition level. This 
Sept. 3 show, the first stop on Ellis' 
31 -state tour, certainly held that po- 
tential. 

Ellis and group highlighted materi- 
al from "Georgia Blue," their debut 
effort for Alligator. Selections 
ranged from the lyrical "Free Man" 
to the mournful Albert King stan- 
dard "As Years Go Passing By." The 
King song proved a vehicle for Ellis' 
mournful capabilities. The snappy 
"Free Man" might do for the Ellis 
troupe what "Smoking Gun" did for 
the Robert Cray Band -it's an acces- 
sible signature song that should wid- 
en the fan base beyond blues lovers. 

Ellis' new backup band is equal to 
the task. On the danceable album 
track "Can't You Lie," for instance, 
Ellis traded fours with superb key - 
boardist Ralph Mattarochia. Bass 
player Wayne Burdette and drum- 
mer Guy Locke are more than equal 
to the propulsive chores. 

The Ellis band was preceded by 
short sets from eclectic rocker Bruce 
Hampton and the Atlanta -based Ko- 
dak Harrison Band. Heavily influ- 
enced by John Prine and Robbie Rob- 
ertson, local fixture Harrison has a 
new, young band that may help him 
win wider acceptance among new 
music fans. RUSSELL SHAW 

MARK ISHAM KEEPS BUSY 
(Continued from preceding page) 

first of all for myself -just get out 
there and do it, remember how to 
do it, get my chops back in shape - 
and of course to educate my audi- 
ence and then of course hope to in- 
crease the audience in general 
through that." 

Isham's touring band features 
longtime colleague David Torn on 
guitar, ex- Missing Persons drum- 
mer Terry Bozzio, and former Ja- 
pan bassist Mick Kam. The group 
will be recorded at the Bottom 
Line in New York for a future live 
album on Virgin. 

Isham's style remains as diffi- 
cult to categorize as ever. He uses 
such terms as "programmatic," 
"evocative," and "image generat- 
ing" to define his sound, but -un- 
like many other musicians who 
have been bagged similarly -he 
has no aversion tq the new age tag. 

"I'll go along with new age, be- 
cause it's changed enough and is 
vague enough now that it's not of- 
fensive," Isham says. "I'm more 
concerned now with where people 
go in the record store -that people 
have enough information so that 
they know where to go in the rec- 
ord store to buy the bloody al- 
bum." 
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AMUSEMENT 

ARTISTS) 

lio. 
BOXSCORE GRO 5ES 

ERT 

BUSINESS 
Gross Attendance 

Venue Date(s) Ticket Price(s) Capacity Promoter 

THE ULTIMATE TOUR: Spectrum Sept. 27- 11,614,700 32,694 Frank J. Russo 
FRANK SINATRA Philadelphia, Pa. 28 $50/í40 36,500 
LIZA MINELLI 

SAMMY DAVIS 1R. 

LUTHER VANDROSS/ANITA Capital Centre Sept. 28- 11,325,175 53,007 Dimensions 
BAKER Landover, Md. 30 $25 58,140 Unlimited 
SINBAD sellout Stageright Prods. 

MICHAEL JACKSON Pittsburgh Civic Sept. 26- $1,141,917 48,694 in -house 

Arena 28 $23.50 - sellout 
Pittsburgh, Pa. 

ELTON JOHN Poplar Creek Sept. 16- $930,331 50,119 Nederlander 
WET WET WET Music Theatre 17 $22.50417.50 sellout Organization 

Hoffman 

Estates, Ill. 

ROD STEWART Arena, Madison Sept. 26- $678,120 32,782 Ron Delsener 
Square Garden 27 $22.50 sellout Enterprises 
New York, N.Y. 

DEF LIPPARD Spectrum Sept. 25- $630,188 36,141 Electric Factory 
QUEENSYRCHE Philadelphia, Pa. 26 $17.50 /$15.50 sellout Concerts 

GLORIA ESTEFAN & MIAMI Miami Arena Sept. 30- $512,262 24,238 Fantasma Prods. 

SOUND MACHINE Miami, Fla. Oct. 1 $2275 sellout 
HARRY BASIL 

PATTI LABELLE Holiday Star Sept. 23- $359,306 15,622 in -house 
MARYWONG Theatre 25 $23 16,830 

Merrillville, Ind. sellout 

ERICCLAPTON Olympic Sept. 30 $332,461 16,794 Concert Prods. 
BUCKWHEATZYDECO Saddledome $26.50/$25.50 sellout International 

Calgary, Alberta Donald K. Donald 

Prods. 

Perryscope 

Concert Prods. 

DEF LEPPARD Copps Coliseum Oct. 1 $331,430 17,869 Concert Prods. 
QUEENSYRCHE Hamilton, 

Ontario 

$23.50 sellout International 

GEORGE MICHAEL Pacific Coliseum Sept. 25 1320,403 13,596 Perryscope 
DEOH ESTOS Vancouver, 

British 

$29428.50 sellout Concert Prods. 

Columbia 

ELTON JOHN Merriweather Sept. 13 1306,570 16,325 Nederlander 
WET WET WET Post Pavilion $22.50/$17.50 sellout Organization 

Columbia, Md. 

ROO STEWART Spectrum Sept. 30 $305,042 18,379 Electric Factory 
Philadelphia, Pa. 117.501$15.50 sellout Concerts 

JOHNNY MATHIS Westbury Music Sept. 26- $293,395 16,518 Music Fair Prods. 

JEANINE BURNIER Fair Oct. 2 $20 20,034 

Westbury, N.Y. sellout 

ERIC CLAPTON Pacific Coliseum Sept. 28 $286,600 13,557 Perryscope 
BUCKWHEAT ZYDECO Vancouver, 

British 

$26.50425.50 sellout Concert Prods. 

Columbia 

VAN HALEN Riverfront Oct. 1 5217298 12,782 Electric Factory 
PRIVATE LIFE Coliseum - $17.50 SeOout Concerts 

Cincinnati, Ohio 

GALLAGHER Holiday Star Sept. 29- $175,324 11,668 in -house 
Theatre Oct. 2 $15 1300 
Merrillville, Ind. sellout 

DEF LEPPARD Wheeling Civic Oct. 2 $156,663 9,500 DiCesare -Engler 
QUEENSRRCHE Center $16.75 sellout Prods. 

Wheeling, W.Va. 

ANITA BAKER Starlight Sept. 16 $137,138 6761 Contemporary 
Theatre $22.50 7,848 Prods. 

Kansas City, 

Mo. 

New West 

Presentations 

PRINCE Richmond Sept. 27 $132,580 7,187 Stageright Prods. 
Coliseum $20 12,500 

Richmond, Va. 

POISON Cumberland Oct. 2 1121,25$ - 7,652 Frank J. Russo 
LITA FORD County Civic $17/116 9,500 

WENT MX Center 

Portland, Maine 

AMY GRANT Centrum in Sept. 30 $122,350 7,574 New Sound 
MICHAEL W. SMITH Worcester $17.50415 9,800 Cafferty's Concerts 
GARYCHAi'MAN Worcester, 

Mass. 

' 

POINTER SISTERS Valley Forge Sept. 22- $117,309 4,697 Music Fair Prods. 
ELLEN DEGENERES Music Fair 23 $27.50 8.796 

Devon, Pa. 

SCORPIONS Met Center Oct. 2 $104,580 5,976 Jam Prods. 
WINGER Bloomington $17.50 10,000 

Minn. 

BUCK OWENS Red Barn Sept. 30- $74,584 2,500 in -house 

Edmonton, Oct. 1 $36 3,000 

Alberta sellout 

BASIS Sammis Pavilion Oct. 1 $67,160 3,268 Bill Silva Presents 

DAN SIEGEL Carlsbad, Calif. $23 /019.50 3,850 

TIFFANY Lowell Memorial Sept. 22 $53,639 2,843 Channel Concerts 
NEW KIDS ON THE BLOCK Auditorium $19.50 2,870 Cafferty's Concerts 

Lowell, Mass. 

AMY GRANT Cumberland Sept. 29 $48,110 3,083 New Sound 
MICHAEL W. SMITH County Civic 111.50/$15 4,500 Cafferty's Concerts 
GARY CHAPMAN Center 

Portland, Maine 

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. 
Boxscores are compiled every Tuesday and should be submitted to Tim Unger in Nashville at 615- 
321 -4279; Ray Waddell in Los Angeles at 213- 859 -5338; Louise Zepp in Chicago at 312 -236- 
2085. For research information contact Karen Oertley in Nashville at 615. 321.4250. 
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WOMEN IN SHOW BUSINESS 
and 

QUINCY JONES 
Honorary Chairman 

cordially invite you to participate in the 

1988 CELEBRITY BENEFIT GALA 

Sunday, October 30th 
BEVERLY WILSHIRE HOTEL 

Beverly Hills, CA 

honoring 

DIONNE WARWICK 

Bella Rackoff Humanitarian Award 

Presented by: BARBARA SINATRA 

TICHI WILKERSON KASSEL 

Angel of the Year Award 

Presented by: CAROL CHANNING 

Dinner Co- Chairmen - MIKE MEDAVOY and DONALD O'CONNOR 

TOM DREESEN 
Master of Ceremonies 

Souvenir Program 
Advertising Information 
Call (213) 667 -9405 

DENIECE WILLIAMS 
Featured Entertainment 

GREGORY PECK 
Special Guest Star 

Music by JOE HARNELL and his orchestra 

BLACK TIE 

Funds raised will provide reconstructive and 
restorative surgery for needy childeren 

Golden Circle Seating $500.00 /person 
Regular Seating $250.00 /person 

Call (818) 762 -4669 

www.americanradiohistory.com
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ALEN? 

ARTIST 
DEVELOPMENTS 

MAXI -MUM EFFORT 
A minor side effect of Ziggy Mar - 

ley's success is that fellow Virgin 
reggae artist Maxi Priest has had to 
await his promotional turn. Already 
out for a year in Britain, Priest's 
self -titled U.S. debut album has only 
just been released here, led by ad- 
vance play of the first single, "Wild 
World." 

"We had to find a slot in our 
schedule to work ['Wild World] at 
top 40," says Virgin VP of artist de- 
velopment /international Jacqui Per- 
ryman. "Ziggy worked big for us, 
then there was Aswad and now 
UB40, so we had to make sure that 
Maxi wasn't canceled out because of 
too many reggae things." 

Perryman adds that Virgin want- 
ed to distance Priest from Marley 
not only in terms of timing, but in 
terms of genre as well. "We feel 
that Maxi isn't a reggae artist per se 
in the manner that Ziggy is per- 
ceived. So we wanted to make sure 
that he's not lumped strictly with 
reggae. The album is more of a pop 
record." 

"I sing all kinds of music," says 
Priest, agreeing with his label's 
strategy. "I'm patient and under- 
stand the give- and -take. They've 
made a good impact with maximum 
effort. It's better to get one in the 

J 

doorway and then two, instead of 
trying for two and getting nobody in 
the door." 

Perryman adds that Priest's re- 
make of Cat Stevens' 1971 hit "Wild 
World" -which Priest initially op- 
posed recording, prior to taking it to 
the top five in the U.K. -was a good 
choice for U.S. release because "it 
gets audience attention straight 
away." 

For his part, Priest salutes his es- 
teemed reggae producers, Sly Dun- 
bar and Robbie Shakespeare, for 
making him "eat my words" about 
the song. 

A Londoner of Jamaican parent- 
age, Priest went to Dunbar and 
Shakespeare's Jamaican haunts to 
record "Maxi Priest." 

SEEING THE LIGHT 
It's not often that an artist fol- 

lows a debut album with a role in a 
major Hollywood motion picture, but 
that's what Jeff Healey is doing. 

With his debut Arista album, "See 
The Light," just out, the blind sing- 
er- guitarist, whose blazing licks and 
unusual, lap -style technique have 
won kudos from players and fans 
alike, has a speaking and playing 
role in "Road House," set for spring 
release. The United Artists music - 
oriented vehicle stars Patrick 
Swayze. 

"We had submitted a video to 
Jimmy Iovine we'd done ourselves, 
trying to see if he was interested in 

producing the record," Healey says. 
"At the same time he got the video, 
he got the script from [producer] 
Joel Silver." 

Not uncoincidentally, Healey 
proved to be ideal for the movie 
part. 

"The script called for a young 
blind guitar player who played in his 
lap," says Healey, who notes that 
scenarist Lance Hill is from his 
hometown of Toronto. 

Iovine ultimately wound up pro- 
ducing the Healey tracks heard in 
"Road House." One of them, a ver- 
sion of ZZ Top's "Blue Jean Blues," 
is on the Greg Ladanyi- produced 
"See The Light." 

Healey says that most of the 
songs he recorded for "Road 
House" are covers. "We're supposed 
to be a bar band," he notes. 

Cream's "White Room," Canned 
Heat's "On The Road Again," and 
the Doors' "Road House Blues" are 
among the tracks cut for the sound- 
track. Arista will issue an album of 
music from the film, which also fea- 
tures label act the Cruzados. 

Healey is playing "a dozen or so" 
major -market U.S. dates this month, 
with European dates to follow in 
November. 

RICHARD'S RETURN 
Singer /songwriter /guitarist Rich- 

ard Thompson has been tagged a 
"cult artist" in some quarters, but 
the perennial critics' favorite sees 

IT SIZZLES! 
The Hottest Collection Of Its Kind On CD 

More Than 400 Original 60s & 30s 
Plus :15 Edits & Power Parts 

PRODUCTION LIBRARY 
TM 

Call 1 -500- 527 -2514 
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some light at the end of the com- 
mercial tunnel. 

I think it is possible to reach 
more people doing what we're do- 
ing," Thompson says. "I think 
there's a limit -I don't think I'll ever 
sell millions of records. But I 
wouldn't deliberately pursue the ob- 
scure." 

Thompson is gearing up for a six- 
week U.S. tour to support his new 
Mitchell Froom -produced album, 
"Amnesia," his second with Froom 
and his first for Capitol Records. 

Thompson's band, which includes 
such old collaborators as drummer 
Dave Mattacks (like Thompson, a 
former member of England's folk - 
rock band Fairport Convention) 
and accordionist John Kirkpatrick, 
also features guitarist Clive Greg - 
son and vocalist Christine Collister, 
whose acclaimed import album, 
"Mischief," is being released by Rhi- 
no Records this month. 

"A lot of places, they'll be doing 
their own separate set," Thompson 
says of Gregson and Collister. 

Thompson, whose recent work has 
included contributions to the second 
Crowded House album, production 
of two Loudon Wainwright albums, 
and a collaboration with guitarists 
Fred Frith and Henry Kaiser and 
percussionist John French, says 
more outside projects will likely fol- 
low. 

"It's really nice to do projects 
with other people," he says. "You 
can get really fixated just doing 
your own work. I like to explore." 

UNCORKED 
Two decades after the Chicago- 

based Siegel -Schwall Blues Band 
debuted its ground- breaking blues - 
classical fusion, the William Russo- 
penned "Three Pieces For Blues 
Band And Symphony," performed 
with the Chicago Symphony Orches- 
tra under Seiji Ozawa-and nine 
years after the premiere of its fol- 

low -up, Russo's "Street Music" - 
harmonicist /composer Corky Siegel 
is back with a new project, titled 
"Chamber Blues." 

"Chamber Blues," which com- 
prises of three major classical -blues 
works written by Siegel, has been 
performed by the composer and the 
Chicago-based Consortium String 
Quartet in Denver and in Aurora, 
Ill. Additional Midwest dates and a 
New York appearance are also in 
the works for this fall, says Siegel, 
although "Chamber Blues" is cur- 
rently labelless. "We're really not 
pursuing a record deal," he says, 
"but if someone approached us, we'd 
follow up." 

In the meantime, "Three Pieces" 
and "Street Music" continue to be 
released in various configurations 
on Deutsche Grammophon; "Street 
Music," in fact, carne out on CD in 
January. And Chicago blues label 
Alligator Records issued last sum- 
mer's "Siegel-Schwall Reunion Con- 
cert" (the group disbanded in 1974) 
this year. 

Siegel says he's committed to 
composing and performing sym- 
phonic blues, saying, "The whole 
concept of `Chamber Blues' is not 
experimental; it's natural and palat- 
able. There's a certain effort in 
matching the two languages, but ul- 
timately, it's neither classical nor 
blues -it's just music." As for work- 
ing with the Consortium String 
Quartet, Siegel enthuses, "It's 
great -you certainly couldn't fit a 
whole symphony in a bus." 

Artist Developments is edited by 
Steve Gett. Reporters: Jim 
Bessman (New York) and Chris 
Morris (Los Angeles). 

Ray Charles raves 
about Betty Carter 
... see page 31 

NEW ON THE CHARTS 
"Thanks For My Child," the 

leadoff single from Cheryl "Pep - 
sii" Riley's Columbia debut al- 
bum, "Me, Myself And I," is 
making fast moves up the Hot 
Black Singles chart. The song 
and the rest of the cuts on Riley's 
album were written, arranged, 
and produced by Full Force, 
known for its work with the likes 

CHERYL "PEPSI!" RILEY. 

of James Brown, Samantha Fox, 
and Lisa Lisa & Cult Jam. 

Riley, a native of Brooklyn, 
N.Y., began her singing career in 
church choirs and theatrical 
groups. While appearing in a 
community play, she became 
friends with Bowlegged Lou, 
who was to become a key mem- 
ber of the Full Force team. 

During a stint in the band Star- 
gaze (which enjoyed some suc- 
cess with the 12 -inch single "You 
Can't Have It "), Riley was of- 
fered a chance to audition for a 
song that Full Force was putting 
together. Riley passed, however, 
preferring to concentrate on 
Stargaze. That song was "I Won- 
der If I Take You Home," Lisa 
Lisa & Cult Jam's first hit. 

Not surprisingly, Riley jumped 
at the opportunity when Full 
Force approached her the second 
time around. 

"Me, Myself And I" includes 
duets with Lisa Lisa ( "Sisters ") 
and Full Force (the Motown trib- 
ute "Every Little Thing About 
You "). 

STUART MEYER 
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FOR WEEK ENDING OCTOBER 15, 1988 

Biliboad Hot Black Singles SALES & AIRPLAY 
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart. 

Y 

y3 
rY 
á3 

SALES 
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1 2 MY PREROGATIVE BOBBY BROWN 1 

2 3 2 A.M. TEDDY PENDERGRASS 10 

3 6 NOTHING CAN COME BETWEEN US SADE 3 

4 1 ADDICTED TO YOU LEVERT 9 

5 10 THE WAY YOU LOVE ME KARYN WHITE 2 

6 8 LET'S DO IT AGAIN GEORGE BENSON 8 

7 9 DANCIN' WITH MYSELF JOHNNY KEMP 5 

8 5 SHE'S ON THE LEFT JEFFREY OSBORNE 18 

9 11 THE BEST OF ME KIARA 6 

10 12 HOLD ON TO WHAT YOU'VE GOT EVELYN "CHAMPAGNE' KING 22 

11 17 DON'T WORRY, BE HAPPY (FROM "COCKTAIL ") BOBBY MCFERRIN 13 

12 15 YOU'RE NOT MY KIND OF GIRL NEW EDITION 4 

13 4 BORN NOT TO KNOW TONY! TONI! TONE! 19 

14 13 DON'T ROCK THE BOAT MIDNIGHT STAR FEAT. ECSTACY OF WHODINI 7 

15 7 A NIGHTMARE ON MY STREET D.J. JAZZY JEFF & THE FRESH PRINCE 26 

16 26 GIVING YOU THE BEST THAT I GOT ANITA BAKER 12 

17 18 SLEEPLESS WEEKEND HOWARD HUNTSBERRY 15 

18 29 ANY LOVE LUTHER VANDROSS 11 

19 21 MY GIRLY READY FOR THE WORLD 16 

20 22 (HE'S GOT) THE LOOK VANESSA WILLIAMS 14 

21 20 PARTY ON PLASTIC BOOTSY 27 

22 33 DANCE LITTLE SISTER TERENCE TRENT D'ARBY 21 

23 - THANKS FOR MY CHILD CHERYL "PEPSI!' RILEY 20 

24 24 STRICTLY BUSINESS EPMD 31 

25 32 GIVE ME A CHANCE CHAPTER 8 32 

26 16 SHAKE YOUR THANG SALT -N -PEPA FEATURING E.U. 40 

27 37 I CAN'T WAIT DENIECE WILLIAMS 24 

28 - RESCUE ME AL B. SURE! 17 

29 - (IT'S JUST) THE WAY THAT YOU LOVE ME PAULA ABDUL 23 

30 19 NICE 'N' SLOW FREDDIE JACKSON 58 

31 - STUCK THE MAC BAND FEATURING THE MCCAMPBELL BROTHERS 25 

32 - ONE MOMENT IN TIME WHITNEY HOUSTON 29 

33 38 SHOWDOWN ISAAC HAYES 47 

34 27 SINGLE GIRLS THE DAZZ BAND 67 

35 23 I'LL ALWAYS LOVE YOU TAYLOR DAYNE 68 

36 - LET'S PLAY (FROM NOW ON) THE OHIO PLAYERS 41 

37 28 LET'S GO KOOL MOE DEE 77 

38 36 IT'S A MIRACLE TYRONE DAVIS 57 

39 34 HUSBAND SHIRLEY MURDOCK 69 

40 25 TAKE YOUR TIME PEBBLES 54 
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AIRPLAY 
TITLE ARTIST 

Z 
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1 1 MY PREROGATIVE BOBBY BROWN 1 

2 3 THE WAY YOU LOVE ME KARYN WHITE 2 

3 4 NOTHING CAN COME BETWEEN US SADE 3 

4 6 YOU'RE NOT MY KIND OF GIRL NEW EDITION 4 

5 7 ANY LOVE LUTHER VANDROSS 11 

6 10 DON'T ROCK THE BOAT MIDNIGHT STAR FEAT. ECSTACY OF WHODINI 7 

7 12 (HE'S GOT) THE LOOK VANESSA WILLIAMS 14 

8 11 RESCUE ME AL B. SURE! 17 

9 8 THE BEST OF ME KIARA 6 

10 9 DANCIN' WITH MYSELF JOHNNY KEMP 5 

11 18 GIVING YOU THE BEST THAT I GOT ANITA BAKER 12 

12 15 SLEEPLESS WEEKEND HOWARD HUNTSBERRY 15 

13 13 LET'S DO IT AGAIN GEORGE BENSON 8 

14 20 MY GIRLY READY FOR THE WORLD 16 

15 21 DON'T WORRY, BE HAPPY (FROM "COCKTAIL") BOBBY MCFERRIN 13 

16 27 THANKS FOR MY CHILD CHERYL "PEPSI!" RILEY 20 

17 2 ADDICTED TO YOU LEVERT 9 

18 24 (IT'S JUST) THE WAY THAT YOU LOVE ME PAULA ABDUL 23 

19 23 STUCK THE MAC BAND FEATURING THE MCCAMPBELL BROTHERS 25 

20 26 I CAN'T WAIT DENIECE WILLIAMS 24 

21 25 DANCE LITTLE SISTER TERENCE TRENT D'ARBY 21 

22 28 MY EYES DON'T CRY STEVIE WONDER 28 

23 29 GONNA GET OVER YOU SWEET OBSESSION 33 

24 31 TEAR DOWN THESE WALLS BILLY OCEAN 30 

25 32 MY HEART TROOP 34 

26 33 ONE MOMENT IN TIME WHITNEY HOUSTON 29 

27 40 HEY LOVER FREDDIE JACKSON 36 

28 34 CALL THE LAW THE REDDINGS 35 

29 36 HIDE AND SEEK TRACIE SPENCER 37 

30 5 2 A.M. TEDDY PENDERGRASS 10 

31 37 I MISSED SURFACE 38 

32 35 SO FINE JAMM 43 

33 - LET ME BE YOUR HERO GREGORY ABBOTT 39 

34 - DIAL MY HEART THE BOYS 44 

35 - THERE'S ONE BORN EVERY MINUTE JONATHAN BUTLER 45 

36 - YOU MAKE ME WORK CAMEO 48 

37 22 BORN NOT TO KNOW TONY! TONI! TONE! 19 

38 PARTY ON PLASTIC BOOTSY 27 

39 - EVERYTHING I MISS AT HOME CHERRELLE 50 

40 16 GIVE ME A CHANCE CHAPTER 8 32 
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BLACK SINGLES A -Z 
TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

10 2 A.M. (Ted -On, BMI /1.Carr, BMI /Irving, BMI) CPP 

9 ADDICTED TO YOU (Ensign, BMI/Willesden, 

BMI/Trycep, BMI) CPP 

93 AFTER THE PAIN (Miami Spice, ASCAP) 

53 AIN'T NO HALF- STEPPIN' (Cold Chillin', ASCAP) 

86 ANOTHER PART OF ME (Mijac, BMI/Warner- 
Tamerlane, BMI) 

11 ANY LOVE (SBK April, ASCAP /Uncle Ronnié s, 

ASCAP /Sunset Burgundy, ASCAP /MCA, ASCAP) 

95 ARE YOU READY FOR FREDDY? (Metaphor, BMI/Tin 
Pan Apple, BMI /PolyGram Songs, BMI /New Line 

Cinema, BMI) 

52 BACK ON TRACK (Always, BMI /Poppa Willie, BMI) 

6 THE BEST OF ME (Kiara's Tuff Music, BMI/Trixie Lou, 

BMI) 
19 BORN NOT TO KNOW (Two Tuff-Enuff, BMI /PolyGram 

Songs, BMI) 
35 CALL THE LAW (Redlock, BMI /PolyGram Songs, BMI) 

61 CARS WITH THE BOOM (Musicworks, BMI /Henstone, 

BMI) 
21 DANCE LITTLE SISTER (Virgin Songs, BMI/Young 

Terence, BMI) CPP 

5 DANCIN' WITH MYSELF (Mochrie, ASCAP /Bruce 
Purse, ASCAP /Zomba, ASCAP) 

44 DIAL MY HEART (Keay, BMI /Hip Trip, BMI) CPP 

100 DON'T BELIEVE THE HYPE (Def American, BMI) 

56 DON'T MAKE PROMISES (Amirful, ASCAP /Grandma 

Rosalee, BMI) 

7 DON'T ROCK THE BOAT (Hip Trip, BMI /Jig -A -Watt 

Jams, BMI) CPP 

13 DON'T WORRY, BE HAPPY (FROM "COCKTAIL") (Prob 

Noblem, BMI) 
75 DRIVING ME CRAZY (Minky, BMI /Easterson, BMI) 

50 EVERYTHING I MISS AT HOME ( Flyte Tyme, 

ASCAP /Avant Garde, ASCAP) 

64 GET HERE (Rutland Road, ASCAP/WB, ASCAP) 

32 GIVE ME A CHANCE (Crystal Rose, BMI /Monteque, 

BMI) 

82 GIVIN' UP ON LOVE (SBK Blackwood, BMI/WB, 
ASCAP) 

12 GIVING YOU THE BEST THAT I GOT (AI! Baker's, 

BMI /Alexscar, BMI /Eyedot, ASCAP) CPP 

33 GONNA GET OVER YOU (Bush Burnin', ASCAP /La 
Love Lane, ASCAP) 

66 GOODGROOVE (Protoons, ASCAP) 

51 GOT A NEW LOVE (Vogue, BMI /Good Question, BMI) 

73 HARD WORK (Maitre D, ASCAP /Rare Blue, ASCAP) 

97 HELLO BELOVED (Angel Notes, ASCAP/WB, ASCAP) 

14 (HE'S GOT) THE LOOK ( Amirful, ASCAP/Torin, 

ASCAP /Mel -o-mel, ASCAP) 

36 HEY LOVER (Bush Burnin', ASCAP) 

37 HIDE AND SEEK (Love -ly -N- Divine, ASCAP) 

PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
89 HIM OR ME (Cal -Gene, BMI) 

22 HOLD ON TO WHAT YOU'VE GOT (Jobete, 

ASCAP /R.K.S., ASCAP /Stone Diamond, BMI /Lock 
Series II, BMI) CPP 

69 HUSBAND (Troutman's, BMI /Saja, BMI) 

46 I BURN FOR YOU (Hami Wave, ASCAP /Over The 

Rainbow, ASCAP) 

24 I CAN'T WAIT ( Welteck, ASCAP /Sputnik Adventure, 

ASCAP /SBK April, ASCAP) 

38 I MISSED (Colgems -EMI, ASCAP /Deep Faith, ASCAP) 

88 I WISH U HEAVEN (Controversy, ASCAP) 

68 I'LL ALWAYS LOVE YOU (Auspitz, ASCAP /Lucky- 
Break, ASCAP) 

49 I'M IN LOVE (Duchess, ASCAP /Black Lion, ASCAP /1C, 

PRS) 

71 I'M NOT GOING OUT LIKE THAT (Protoons, 

ASCAP /Rush Groove, ASCAP) 

65 I'M THE ONE WHO LOVES YOU (Island, 

BMI /Stanton's Gold, BMI /April Joy, BMI /Golden 

Nugget, BMI) 

78 I'M YOUR PUSHER (Colgems -EMI, ASCAP /Rhyme 

Syndicate, ASCAP/Warner- Tamerlane, BMI) 

HOT BLACK SINGLES ACTION 
RADIO MOST ADDED 

EVERYTHING I MISS AT HOME 

PLATINUM/ 
GOLD 
ADDS 

15 REPORTERS 

SILVER 
ADDS 

35 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
52 REPORTERS 

TOTAL TOTAL 
ADDS ON 

102 REPORTERS 

CHERRELLE TABU 6 11 18 35 82 

YOU MAKE ME WORK 
CAMEO ATLANTA ARTISTS 3 15 15 33 82 

TUMBLIN' DOWN 
ZIGGY MARLEY VIRGIN 5 5 13 23 56 

I JUST WANNA STOP 
ANGELA BOFILL CAPITOL 1 6 15 22 23 

I WISH U HEAVEN 
PRINCE PAISLEY PARK 4 8 8 20 31 

A LOVE SUPREME 
WILL DOWNING ISLAND 1 5 11 17 18 

SWEET, SWEET LOVE 
VESTA A &M 3 5 8 16 63 

SOLITAIRE 
COMMODORES POLYDOR 2 4 10 16 43 

DIAL MY HEART 
THE BOYS MOTOWN 2 6 7 15 77 

SAY YOU WILL 
STARPOINT ELEKTRA 2 8 4 14 18 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self -addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

98 INDESTRUCTIBLE ( Jobete, ASCAP) CPP 

76 IT TAKES TWO (Protoons, ASCAP /Hikìm, ASCAP) 

57 ITS A MIRACLE (Leo Graham, BMI) 

23 (ITS JUST) THE WAY THAT YOU LOVE ME (Oliver 

Leiber, ASCAP/Vìrgin, ASCAP) 

39 LET ME BE YOUR HERO (Grabbitt, BMI /SBK 

Blackwood, BMI) 

8 LETS DO IT AGAIN (Warner- Tamerlane, BMI) 

77 LET'S GO (Willesden, BM!) 

41 LET'S PLAY (FROM NOW ON) (All Aboard, BMI /OP, 

BMI) 

81 LO.V.E (Colgems -EMI, ASCAP /Bedrum, ASCAP /Light 
8 Sound, ASCAP) 

72 A LOVE OF YOUR OWN (WB, ASCAP /Longdog, 

ASCAP /Average, ASCAP) 

55 MAKE IT LAST FOREVER (WB, ASCAP /Zomba, 

ASCAP /E/A, ASCAP /Keith Sweat, 

ASCAP/Vintertainment, ASCAP /Donril, ASCAP) 

96 MARY HAD A LITTLE JAM (International Broadcast, 

ASCAP /Cayman, ASCAP) 

60 MR. BACHELOR (Virgin, ASCAP /MCA, 

ASCAP /Brampton, ASCAP) 

28 MY EYES DON'T CRY (Jobete, ASCAP /Black Bull, 

ASCAP) CPP 

16 MY GIRLY (MCA, ASCAP /Unicity, ASCAP /Barron, 
ASCAP /Ready Ready, ASCAP /Music Corp. Of America, 

BMI/Texascity, BMI) 
34 MY HEART (Selessongs, ASCAP) 

1 MY PREROGATIVE (Cal -Gene, BMI/Virgin Songs, BMI) 

CPP 

58 NICE 'N' SLOW (Zomba, ASCAP) 

26 A NIGHTMARE ON MY STREET (Zomba, ASCAP) 

3 NOTHING CAN COME BETWEEN US (Angel Music 

Ltd. /Silver Angel, ASCAP /Famous, ASCAP) CPP 

W OFF ON YOUR OWN (GIRL) (Across 110th Street, 

ASCAP /SBK April, ASCAP) 

94 ONCE, TWICE THREE TIMES (Make It Big, 

ASCAP/WB, ASCAP /R.K.S., ASCAP / Jobete, ASCAP) 

CPP 

29 ONE MOMENT IN TIME (Albert Hammond, 

ASCAP /John Bettis, ASCAP) 

27 PARTY ON PLASTIC (Mash -A -Mug, BMI /Island, 
BMI /Irving, BMI /Catfishing Hit, BMI) CPP 

17 RESCUE ME (SBK April, ASCAP /Across 110th Street, 

ASCAP/Willarie, ASCAP) 

84 RISING TO THE TOP (Jobur, BMI) 

42 'ROUND AND 'ROUND (MERRY GO 'ROUND OF LOVE) 

(Zomba, ASCAP /Donril, ASCAP /Cal -Gene, BMI/Virgin 
Songs, BMI) CPP 

40 SHAKE YOUR THANG (Triple Three, ASCAP /SBK 
Blackwood, BMI) 

18 SHE'S ON THE LEFT (Sac -Boy, ASCAP /MCA, 

ASCAP /Chances R, ASCAP /March 9, ASCAP /Almo, 
ASCAP /Haynestorm, ASCAP) CPP 

87 SHOW ME (ONE MORE TIME) (Carver Village, BMI) 

BLACK SINGLES 
BY LABEL 

A ranking of distributing labels 
by the number of titles they have 

on the Hot Black Singles chart. 

COLUMBIA (8) 9 

Def Jam (1) 
E.P.A. 9 

Epic (7) 
Scotti Bros. (1) 
Tabu (1) 

MCA (8) 9 

Uptown (1) 
WARNER BROS. (4) 9 

Paisley Park (2) 
Cold Chillin' (1) 
Reprise (1) 
Sire (1) 

ATLANTIC (4) 8 
Island (2) 
Atco (1) 
Ruthless (1) 

POLYGRAM 7 

Polydor (2) 
Wing (2) 
Atlanta Artists (1) 
Mercury (1) 
Tin Pan Apple (1) 

CAPITOL 6 

ARISTA (4) 5 
Jive (1) 

ELEKTRA (4) 5 
Vintertainment (1) 

RCA (1) 5 

Jive (4) 
VIRGIN 4 

A &M 3 

EMI 3 

MOTOWN 3 

PROFILE 3 

K -TEL 2 
Crush (2) 

ALLEGIANCE 1 

Voss (1) 

CHRYSALIS 1 

Cooltempo (1) 
FUTURE 1 

ICHIBAN 1 

Emeric (1) 
NEXT PLATEAU 1 

SLAM 1 

Blip Blop (1) 
SLEEPING BAG 1 

Fresh (1) 
SOLAR 1 

TRACK RECORD 1 

VISION 1 

Ms. B (1) 

47 SHOWDOWN (Super Blue, BMI) 

67 SINGLE GIRLS (58K April, ASCAP /Dazzberry Jam, 

ASCAP /SBK Blackwood, BMI/Toyband, BMI) 

15 SLEEPLESS WEEKEND (Forgeorge, BMI /It's 
Mine /Golden Lady West, BMI/Vicious Beat, BMI) 

43 SO FINE (Eye Of Medley, ASCAP /Carolyn Marie, 

ASCAP /Keecho, ASCAP /Darwall, BMI /It's Mine /Little 
Buzz, BMI) 

80 SOLITAIRE (Ohio Street, BMI /PolyGram Songs, 

BMI /Chi -Bone, ASCAP /PolyGram Music) 

85 STAND AND DELIVER (LeoSun, ASCAP) 

79 STATIC (Forceful, BMI/Willesden, BMI) 

91 STOP THE VIOLENCE (Zomba, ASCAP) 

31 STRICTLY BUSINESS (Beach House, ASCAP) 

25 STUCK (Kear, BMI /Hip Trip, BMI /Ceemac, BMI /Una, 

BMI) CPP 

59 SWEET, SWEET LOVE (Captain Z, ASCAP /Black Lion, 

ASCAP/Vesta Seven, ASCAP /Almo, ASCAP) CPP 

54 TAKE YOUR TIME (No Pain No Gain, ASCAP /Honey- 

Look, ASCAP / Unicity, ASCAP) 

30 TEAR DOWN THESE WALLS (Zomba, ASCAP) 

83 TEASE ME (Virgin Songs, BMI /Morning Crew, BMI) 

CPP 

70 TELL ME IT'S NOT TOO LATE (Two Tuff-Enuff, BMI) 

20 THANKS FOR MY CHILD (Forceful, BMI/Wilesden, 

BMI) 
45 THERE'S ONE BORN EVERY MINUTE (Zomba, ASCAP) 

63 TUMBLIN' DOWN (Ziggy, ASCAP /Colgems -EMI, 

ASCAP) 

99 WATCHING YOU (Virgin, ASCAP /MCA, 

ASCAP /Brampton, ASCAP) CPP 

62 WAY OUT (Pink Passion, ASCAP /Ruthless Attack, 

ASCAP) 

2 THE WAY YOU LOVE ME (Kear, BMI/Hip Trip, 

BMI /Green Skirt, BMI) CPP 

74 WONDERFUL (Stone City, ASCAP /National League, 

ASCAP) 

48 YOU MAKE ME WORK (A!! Seeing Eye, 

ASCAP /PolyGram, ASCAP) 

92 YOUNG LOVE (Shaman Drum, BMI) 
4 YOU'RE NOT MY KIND OF GIRL (Flyte Tyme, ASCAP) 
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The second hit single 12 UN? -8007 

from the soon -to -be platinum LP 
FOLLOW THE LEADER UNI -3 

MN,. The most important rap record of the year. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)' 

O 2 3 10 

* * NO. 1 * * 
FREDDIE JACKSON CAPITOL 48987 (9.98) (CD) 1 week at No. One DON'T LET LOVE SLIP AWAY 

2 1 1 14 BOBBY BROWN MCA 42185 (8.98) (CD) DON'T BE CRUEL 

3 3 2 13 
PUBLIC ENEMY IT TAKES A NATION OF MILLIONS TO HOLD US BACK 
DEF JAM BFW 44303 /COLUMBIA (CD) 

® 4 4 14 NEW EDITION MCA 42207 (8.98) (CD) HEART BREAK 

5 5 7 14 BIG DADDY KANE COLD CHILLIN' 25731 /WARNER BROS. (198) (CD) LONG LIVE THE KANE 

© 8 5 22 AL B. SURE! WARNER BROS. 25662 (8.98) (CD) IN EFFECT MODE 

7 7 8 43 KEITH SWEAT VINTERTAINMENT 60763 /ELEKTRA (8.98) (CD) MAKE IT LAST FOREVER 

8 9 9 9 SALT -N-PEPA NEXT PLATEAU 1011 (8.98) (CD) A SALT WITH A DEADLY PEPA 

9 6 6 18 EPMD FRESH LPRE 82006 /SLEEPING BAG (8.98) (CD) STRICTLY BUSINESS 

10 12 11 14 GUY UPTOWN 42176/MCA (8.98) (CD) GUY 

11 11 12 21 TEDDY PENDERGRASS ELEKTRA 60775 (9.9B) (CD) JOY 

12 13 13 24 
D 
JIVE 

J J1091/RCA 
(8AZZY 

JEFF 
.98) ( 

&THE 
CD) 

FRESH PRINCE A2 HE'S THE D.J., I'M THE RAPPER 

13 10 10 9 ERIC B. & RAKIM UNI 3 /MCA (8.98) (CD) FOLLOW THE LEADER 

14 14 14 8 JEFFREY OSBORNE A &M 5205 (9.9a) (co) ONE LOVE -ONE DREAM 

15 15 21 18 BOBBY MCFERRIN EMI 48059 (9.98) (CD) SIMPLE PLEASURES 

Ió 16 15 50 TERENCE TRENT D'ARBY A THE HARDLINE ACCORDING TO TERENCE TRENT D'ARBY 
COLUMBIA BFC 40964 (CD) 

17 17 18 20 SADE EPIC OE 44210/E.P.A. (CD) STRONGER THAN PRIDE 

18 18 16 14 LOOSE ENDS MCA 42196 (8.98) (CD) THE REAL CHUCKEEBOO 

19 22 23 23 TONY! TONI! TONE! WING 835 549 /POLYGRAM (CD) WHO? 

20 19 19 14 SHIRLEY MURDOCK ELEKTRA 60791 (9.98) (CD) A WOMAN'S POINT OF VIEW 

21 23 20 12 STETSASONIC TOMMY BOY 1017 (8.98) (CD) IN FULL GEAR 

22 20 22 12 J-J. FAD RUTHLESS 90959 /ATLANTIC (8.98) (CD) SUPERSONIC --THE ALBUM 

23 24 25 21 JOHNNY KEMP COLUMBIA 40770 (CD) SECRETS OF FLYING 

24 21 17 13 RICK JAMES REPRISE 25659/WARNER BROS. (8.98) (CD) WONDERFUL 

25 51 - 2 ICE -T SIRE 25765 /WARNER BROS. (8.98) (CD) POWER 

26 28 26 14 NAJEE EMI 90096 (9.98) (CD) DAY BY DAY 

27 41 43 3 GEORGE BENSON WARNER BROS. 25705 (9.9B) (CD) TWICE THE LOVE 

28 30 34 24 TAYLOR DAYNE ARISTA 8529 (8.98) (CD) TELL IT TO MY HEART 

29 25 24 46 GEORGE MICHAEL A6 COLUMBIA oc 40867 (CD) FAITH 

30 26 27 15 TROOP ATLANTIC 81851 (8.98) (CD) TROOP 

31 33 33 16 VANESSA WILLIAMS WING 835 694 /POLYGRAM (CD) THE RIGHT STUFF 

32 27 28 20 
DOUG E. FRESH & THE GET FRESH CREW THE WORLD'S GREATEST ENTERTAINER 
REALITY /DANYA F- 9658 /FANTASY (8.98) (CD) 

33 32 32 16 TRACY CHAPMAN A2 ELEKTRA 60774 (9.98) (CD) TRACY CHAPMAN 

® 61 - 2 ROB BASE & D.J. E -Z ROCK PROFILE 1267 (8.98) (CD) IT TAKES TWO 

35 29 31 21 2 LIVE CREW LUKE SKYYWALKER 101 (8.98) (CD) MOVE SOMETHIN' 

® 58 59 3 KARYN WHITE WARNER BROS. 25637 (8.98) (CD) KARYN WHITE 

37 34 29 17 JAMES BROWN SCOTTI BROS. FZ 44241 /E.P.A. (CD) I'M REAL 

® 42 52 14 SIR MIX -A -LOT NASTY MIX 70123 (8.98) SWASS 

39 40 44 7 THE JUNGLE BROTHERS IDLERS 2704 /WARLOCK (8.98) STRAIGHT OUT THE JUNGLE 

® 43 38 21 EVELYN "CHAMPAGNE" KING EMI 46968 (8.98) (CD) FLIRT 

41 37 37 25 HOWARD HEWETT ELEKTRA 60779 (6.98) (CD) FOREVER AND EVER 

42 36 36 15 
THE MAC BAND FEATURING THE MCCAMPBELL BROTHERS THE MAC BAND 
MCA 42090 (8.98) (CD) 

® 49 66 4 KIARA ARISTA 8533 (8.98) (CD) TO CHANGE AND /OR MAKE A DIFFERENCE 

® 44 54 7 ASWAD MANGO 9810/ISLAND (8.98) (CD) DISTANT THUNDER 

45 39 41 10 N.W.A. AND THE POSSE MACOLA 1057 (8.98) N.W.A. 

46 31 30 11 PAULA ABDUL VIRGIN 90943 (8.98) (CD) FOREVER YOUR GIRL 

47 38 39 11 M.C. SHY D LUKE SKYYWALKER 1005 (8.98) (CD) COMIN' CORRECT IN '88 

48 35 35 20 RUN -D.M.C. PROFILE 1265 (9.98) (CD) TOUGHER THAN LEATHER 

49 NEW 1 READY FOR THE WORLD MCA 42198 (8.98) (CD) RUFF 'N' READY 

©Copyright 1988, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 

59 63 3 MARLEY MARL COLD CHILLIN' 25783 /WARNER BROS. (8.98) (CD) IN CONTROL, VOLUME 1 

51 56 48 6 BUSY BEE STRONG CITY /UNI 2 /MCA (8.98) (CD) RUNNING THANGS 

52 54 50 30 BIZ MARKIE COLD CHILLIN' 25675 /WARNER BROS. (8.98) (CD) GOIN' OFF 

53 47 40 47 KOOL MOE DEE JIVE 1079 /RCA (8:98) (CD) HOW YA LIKE ME NOW 

54 53 51 30 BILLY OCEAN JIVE 8495 /ARISTA (9.98) (CD) TEAR DOWN THESE WALLS 

55 45 49 15 MELBA MOORE CAPITOL 46944 (8.98) (CD) I'M IN LOVE 

56 52 57 5 CHAPTER 8 CAPITOL 46947 (8.98) (CO) FOREVER 

57 46 42 56 MICHAEL JACKSON A6 EPIC QE 40600 /E.P.A. (CD) BAD 

58 48 45 21 TYRONE DAVIS FUTURE 1003 (8.98) FLASHIN' BACK 

CI 70 89 3 HOWARD HUNTSBERRY MCA 42217 (8.98) (CD) WITH LOVE 

60 60 64 7 JOHNNIE TAYLOR MALACO 7446 (B.98) IN CONTROL 

61 75 83 36 STEVIE WONDER MOTOWN 6248 (B.98) (CD) CHARACTERS 

62 50 55 13 DAVID SANBORN REPRISE 25715 /WARNER BROS. (9.98) (CD) CLOSE -UP 

63 57 46 14 THE FAT BOYS TIN PAN APPLE 835 809 /POLYGRAM (CD) COMING BACK HARD AGAIN 

® 69 72 7 PATTI AUSTIN QWEST 25696 /WARNER BROS. (8.98) (CD) THE REAL ME 

65 66 60 6 ROY AYERS ICHIBAN 1028 (8.98) (CD) DRIVE 

® 74 61 7 LE JUAN LOVE LUKE SKYYWALKER 104 (8.98) I STILL FEEL GOOD 

67 65 81 6 THE OHIO PLAYERS TRACK RECORD 58810 (8.98) (CD) BACK 

® NEW 1 CHERYL "PEPSI!" RILEY COLUMBIA FC 44409 (CD) ME, MYSELF AND I 

69 NEW R 1 BOOTSY COLUMBIA FC 44107 (CD) WHAT'S BOOTSY DOIN'? 

70 62 53 69 WHITNEY HOUSTON A6 ARISTA aa05 (9 98) (CD) WHITNEY 

11 72 99 11 BY ALL MEANS ISLAND 90898 /ATLANTIC (8.98) (CD) BY ALL MEANS 

72 63 69 6 FINESSE & SYNQUIS UPTOWN 42177 /MCA (8.98) (CD) SOUL SISTERS 

73 55 47 40 PEBBLES MCA 42094 (8.98) (CD) PEBBLES 

74 79 82 4 FOUR TOPS ARISTA 8492 (8.98) (CD) INDESTRUCTIBLE 

75 83 79 5 VARIOUS ARTISTS PANDISC 8801 (8.98) THE BASS THAT ATE MIAMI 

76 68 68 24 BOOGIE DOWN PRODUCTIONS JIVE 1097 /RCA (8.98) (CD) BY ALL MEANS NECESSARY 

77 71 67 6 RAHEEM A &M 5212 (8.9B) (CD) THE VIGILANTE 

ió 87 74 14 TRACIE SPENCER CAPITOL 48186 (8.98) (CD) TRACIE SPENCER 

79 67 62 11 DEREK B PROFILE 1266 (8.98) (CD) BULLET FROM A GUN 

80 73 77 10 JAMES "D- TRAIN" WILLIAMS COLUMBIA BFC 40914 (CD) IN YOUR EYES 

Ci 91 76 7 101 NORTH VALLEY VUE 90911 /CAPITOL (B.98) (CD) 101 NORTH 

82 82 88 5 INFORMATION SOCIETY TOMMY BOY 25691 /WARNER BROS. (8.98) (CD) INFORMATION SOCIETY 

83 76 73 7 STEVIE B LMR 5500 (8.98) (CD) PARTY YOUR BODY 

84 77 70 24 BETTY WRIGHT MS. B 3301 /VISION (8.98) (CD) MOTHER WIT 

85 86 75 7 WOMACK & WOMACK ISLAND 90915 /ATLANTIC (8.98) (CD) CONSCIENCE 

86 64 56 11 SIEDAH GARRETT QWEST /REPRISE 25689 /WARNER BROS. (8.98) (CD) KISS OF LIFE 

87 84 71 11 GREGORY HINES EPIC OE 40671/E.P.A. (CD) GREGORY HINES 

® 99 95 5 LTRIMM ATLANTIC 81925 (8.98) (CD) GRAB IP. 

89 81 84 49 ANGELA WINBUSH MERCURY 832 733 /POLYGRAM (CD) SHARP 

90 80 58 8 SCHOOLLY D JIVE 1101 /RCA (8.98) (CD) SMOKE SOME KILL 

91 NEW 1 ISAAC HAYES COLUMBIA FC 40941 (CD) LOVE ATTACK 

92 90 80 6 H GE OÑEB/MRER C RYA83Bd 92D3 /POLYGRAM (CD) 
DON'T BE AFRAID OF THE DARK 

93 NEW 1 THE DAZZ BAND RCA 6928 (8.98) (CD) ROCK THE ROOM 

94 93 78 15 R-J.'S LATEST ARRIVAL EMI 48090 (198) (CD) TRULY YOURS 

95 88 90 40 CURTIS MAYFIELD CURTOM 2002/ICHIBAN (8.98) (CD) SUPER FLY 

96 96 - 2 VARIOUS ARTISTS ONE MOMENT IN TIME -1988 SUMMER OLYMPICS 
ARISTA 8551 (9.98) (CD) 

97 78 87 6 GARY TAYLOR VIRGIN 90902 (8.98) (CD) COMPASSION 

98 85 65 7 KOOL & THE GANG MERCURY 834 780 / POLYGRAM (CD) EVERYTHING'S KOOL & THE GANG 

99 92 96 65 NATALIE COLE EMI ST 53051 (8.98) (CD) EVERLASTING 

100 97 86 35 DIANNE REEVES BLUE NOTE 46906/EMI (8.98) (CD) DIANNE REEVES 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 
certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a 

numeral following the symbol. 'CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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by Jeff Levenson 

OU SEE, I SENSED from the very start that 
this was a special person," Ray Charles says of Bet- 
ty Carter. "In this business you meet all kinds of 
people. Betty is one of those beautiful human be- 
ings -and I'm not just saying this -who cares about 
what she does, who believes in the music and lives 
it. 

Charles has known for some time what a new gen- 
eration of music fans is just now discovering: Carter 
may be the world's best jazz singer. Certainly, the 
Detroit native is putting up career numbers this 
year that most entertainers only dream about. 

Her new Verve /PolyGram release, "Look What I 
Got," entered the jazz charts in late July and rose 
steadily to No. 1, where it is now enjoying top hon- 
ors for the fifth week in a row. "Ray Charles And 
Betty Carter," the 1961 collaboration that was long 
unavailable before its recent reissue by Dunhill, 
has charted for five straight weeks. And "The Car- 
men McRae -Betty Carter Duets" on Great Ameri- 
can Music Hall, a rare meeting of the celebrated 
song stylists, flirted with the No. 15 position late 
last month. 

Carter, who got her start with Lionel Hampton's 
band in 1948 and then suffered through too many 
lean years, affirms Thelonious Monk's oft- repeat- 
ed (and paraphrased) missive to those with a cre- 
ative bent. "Just do what you do," the complete ge- 
nius advised, "and sooner or later the public will 
come around." 

Mention of the word "genius" brings us back to 
Charles, who may one day find himself presiding 
over the nation from atop Mount Rushmore. In addi- 
tion to his success with the Carter title, his "Genius 
+ Soul = Jazz" (also recorded in the early '60s and 
reissued by Dunhill) has been a Top Jazz charter for 
seven weeks. Employing a cast of players from the 
bands of Duke Ellington and Count Basie, the al- 
bum features (mostly) instrumental tracks arranged 
by Quincy Jones and Ralph Burns. Is Charles sur- 
prised that after a quarter century this music con- 
tinues to sell? 

"I wouldn't say I'm surprised," he answers coyly. 
"But I'm one of those old- fashioned guys who feels 
that good is good." Enough said. 

THE REMAINING TITLE in Dunhill's recent 
Charles collection is a compilation of 20 "Greatest 
Country & Western Hits" culled from the ground- 
breaking sessions in the mid -'60s that found the irre- 
pressible Charles cross -pollinating a seemingly dis- 
parate genre with a seminal dose of soul. Among the 
arrangers who worked on those sessions was Ger- 
ald Wilson, the West Coast composer, band leader, 
and chart man with legendary credentials dating 
back to 1939 and his tenure with the Jimmie Lunce- 

ford orchestra. 
Wilson has enjoyed rich associations with fellow 

band leaders Basie, Ellington, and Benny Carter as 
well as with renowned jazz divas McRae, Nancy 
Wilson, and Ella Fitzgerald. He has had thumping 
big bands that swing madly and a creative partner- 
ship with Zubin Mehta. Throughout his rich 50 -year 
career, Wilson has remained one of jazz music's 
most distinguished contributors. But because he 
travels little, few fans outside of California, his 
home state, have had the opportunity to hear him. 

The American Jazz Orchestra, based at Cooper 
Union in New York and led by musical director 
John Lewis, will rectify the situation when it cele- 
brates his 70th birthday Oct. 20. The quasireclusive 
Wilson is scheduled to be there; the visit would be 
his first to the city in 25 years, or since Charles lured 
him east to record some (classic) country arrange- 
ments. 

Look what Betty Carter's 
got: three hit albums 

QUARTER NOTES: Benny Carter enters the studio 
next month with a saxophone ensemble, his first 
large -group recording in more than 20 years. His 
earlier triumph "Further Definitions," which fea- 
tured fellow horn players Coleman Hawkins, Phil 
Woods, and Charlie Rouse, was reissued last year 
on Impulse! This project will be recorded for Music - 
Masters ... Welcome Taylor -Made, a new jazz line 
from the classical label Arabesque that is designed 
to serve the creative needs of noted pianist /educa- 
tor Dr. Billy Taylor. "White Nights And Jazz In 
Leningrad," the first of the line's two releases 
scheduled to hit the racks this month, documents 
Taylor's recent journey to Russia ... Soviet jazz has 
certainly survived the deep freeze. Mobile Fidelity, 
which has a long -term licensing agreement with the 
Russian label Melodiya, has issued "Jazz '84: High- 
lights From The IXth Moscow Jazz Festival." There 
are more releases to follow ... Reservoir has an- 
nounced that all future titles will be available on 
compact disk only. The company reissued tenorist 
Ralph Moore's "Round Trip" on CD and plans to do 
the same with guitarist Peter Leitch's "Red Zone." 
Both CDs include bonus tracks. No other catalog 
LPs will be offered in the new format ... The Na- 
tional Endowment for the Arts has awarded nearly 
$400,000 to 89 jazz fellows who are, in the founda- 
tion's opinion, "keepers of America's musical soul." 
Special congratulations to Sue Mingus, the recipi- 
ent of the single largest grant ($20,000), whose work 
now includes preserving and documenting the pa- 
pers of her late husband, bassist Charles Mingus. 
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RICK STRAUSS 
ProJazz fusion guitarist Rick Strauss artfully blends 
a variety of styles on his debut CD Jump Start. 
From calypso to traditional to new age, Rick 
Strauss' Jump Start showcases this new artist's 
growing part in the new generation of jazz. Already 
on the jazz chart! 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 13 

* * No. 1 * * 
BETTY CARTER VERVE 835 661 / POLYGRAM (CD) 5 weeks at No. One 

LOOK WHAT I GOT 

O 2 13 
ORNETTE COLEMAN AND PRIME TIME PORTRAIT FR 44301/E .PA. (CD) 

VIRGIN BEAUTY 

O 3 9 
GROVER WASHINGTON,JR. COLUMBIA OC 44256 (CD) 

THEN AND NOW 

® 8 3 
DIANE SCHUUR GRP 9567 (CD) 

TALKIN' 'BOUT YOU O 5 9 ELIANE ELIAS BLUE NOTE 48785 /CAPITOL DENON CY -2180 (CD) 

CROSS CURRENTS 

6 4 21 
ELLA FITZGERALD VERVE 835 454 /POLYGRAM (CD) 

ELLA IN ROME - THE BIRTHDAY CONCERT 

O 15 3 
JACK DEJOHNETTE'S SPECIAL EDITION IMPULSE 8029 /MCA (CD) 

AUDIO VISUALSCAPES 

8 6 11 
BRANFORD MARSALIS COLUMBIA OC 44055 (co) 

RANDOM ABSTRACT 

0 13 5 
BOB FLORENCE USA MUSIC GROUP 589 /OPTIMISM (CD) 

STATE OF THE ART 

10 11 7 
RAY CHARLES DUNHILL 038 (CD) 

GENIUS + SOUL = JAZZ 

11 12 5 
RAY CHARLES & BETTY CARTER DUNHILL 039 (CD) 

RAY CHARLES & BETTY CARTER 

12 9 13 WYNTON MARSALIS COLUMBIA PC2 40675 (CD) 

LIVE AT BLUES ALLEY 

13 10 9 AL HIRT PROJAZZ 659 /INTERSOUND (CD) 

THAT'S A PLENTY 

14 1 15 BENNIE WALLACE BLUE NOTE 48014 /CAPITOL (CD) 

BORDERTOWN 

I5 NEW po, VARIOUS ARTISTS IMPULSE 42122/MCA (CD) 

A TRIBUTE TO JOHN COLTRANE 

CONTEMPORARY JAZZ ALBUMSTM 

1 1 25 

* * No.1 * * 
BOBBY MCFERRIN EMI 48059 (CD) 7 weeks at No. One 

SIMPLE PLEASURES 

0 3 15 
STANLEY CLARKE PORTRAIT FR 40923/E.P.A. (CD) 

IF THIS BASS COULD ONLY TALK 

3 2 13 
DAVID SANBORN REPRISE 25715 /WARNER BROS. (CD) 

CLOSE -UP 

4 4 15 
SPYRO GYRA MCA 6235 (CD) 

RITES OF SUMMER 

O8 7 BOB JAMES WARNER BROS. 25757 (CD) 

IVORY COAST 

6 6 35 
BASIA EPIC BFE 40767/E.P.A. (CD) 

TIME AND TIDE 

7 5 15 
YELLOWJACKETS MCA 6236 (CD) 

POLITICS ® 
9 

9 PATTI AUSTIN QWEST 25696 /WARNER BROS. (CD) 

THE REAL ME 

9 7 13 
NAJEE EMI 90096 (CD) 

DAY BY DAY 

10 11 17 
TUCK & PATTI WINDHAM HILL 111 (CD) 

TEARS OF JOY 

11 23 3 
GEORGE BENSON WARNER BROS. 25705 (CD) 

TWICE THE LOVE 0 18 3 
MICHAEL BRECKER IMPULSE 42229 /MCA (CD) 

DON'T TRY THIS AT HOME 

13 10 11 
DOC SEVERINSEN AMHERST 3319 (CD) 

FACETS 

I4 NEW STANLEY JORDAN EMI 48682 (CD) 

FLYING HOME 0 20 3 
TANGERINE DREAM PRIVATE MUSIC 2042 (CD) 

OPTICAL RACE 

C) 17 7 MAX LASSER'S ARK CBS -FM 44520 (CD) 

EARTHWALK 

17 16 7 PATRICK O'HEARN PRIVATE MUSIC 2029 (CD) 

RIVERS GONNA RISE 

18 14 9 DAVE GRUSIN AND DON GRUSIN GRP 1051 (CD) 

STICKS AND STONES 

19 19 9 TAKE 6 REPRISE 25670 /WARNER BROS. (CD) 

TAKE 6 0 24 3 
MISSING LINKS MCA 42206 (CD) 

GROOVIN' 

21 13 13 
RICHARD ELLIOT INTIMA 73321 /ENIGMA (CD) 

THE POWER OF SUGGESTION 

22 12 17 
CHICK COREA GRP 1053 (CD) 

EYE OF THE BEHOLDER 0 NEW 0, JOHN BOLIVAR OPTIMISM 3204 (CD) 

BOLIVAR 

Y4 NEWS FLIM & THE BB'S DMP 462 (CO) 

THE FURTHER ADVENTURES OF FLIM & THE BB'S 

25 NEW CARLOS REYES TBA 240 (CD) 

THE BEAUTY OF IT ALL 

oAlbums with he greatest sales gains during the last two weeks. (CD) Compact disk available. 
Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification 

for sales of 1 million units. 
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CLUB PLAY 
TITLE 

Compiled from a national sample of dance club playlists. ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

t,--j0 4 4 7 

* * NO. 1 * * 
VVIIRGIN 0 96610 1 week at No. One INNERCITY 

O 5 6 5 
SPY IN THE HOUSE OF LOVE WAS (NOT WAS) 
CHRYSALIS 4V9 43262 

3 1 3 7 
GOT A NEW LOVE GOOD QUESTION 
PAISLEY PARK 0- 20960 /WARNER BROS. 

® 6 9 5 IN THE NAME OF LOVE'88 THOMPSON TWINS 
ARISTA ADI.9731 

O 10 18 4 
BREAK 4 LOVE 
COLUMBIA 44 07890 RAZE 

6 8 13 7 SHE'S ON THE LEFT JEFFREY OSBORNE 
A &M SP -12280 0 11 17 5 
CANT STOP HANSON &DAVIS 
SLEEPING BAG FRE -80124 

8 12 16 5 
ROUGH HOUSE VOL I (LP) VARIOUS ARTISTS MINIMAL MIN LP -100 /CRIMINAL 

9 3 1 8 SENDIN' ALL MY LOVE THE JETS 
MCA 23887 

lO 13 28 4 
SUPERFLY GUY S- EXPRESS 
CAPITOL V -15409 

11 2 2 8 ARE YOU LOOKIN' FOR SOMEBODY NU NU SHOOZ ATLANTIC 0 -86531 

12 18 31 4 
THAT'S THE WAY IT IS MEL & KIM 
ATLANTIC 0 -96613 

13 9 8 6 IT WOULD TAKE A STRONG STRONG MAN RICK ASTLEY 
RCA 8696 -1 -RD 

14 7 5 8 HOLD ON TO WHAT YOU'VE GOT EVELYN "CHAMPAGNE" KING 
EMI V -56101 

15 16 22 8 BOY, I'VE BEEN TOLD SA -FIRE 
CUTTING /MERCURY 870 514- I /POLYGRAM 

16 15 25 6 
ME OR THE RUMOURS DEON ESTUS 
MIKA /POLYDOR 887 724-1/POLYGRAM 

17 17 27 5 
THE RUMOUR OLIVIA NEWTON -JOHN 
MCA 23890 

L$ 23 35 3 
DANCIN' WITH MYSELF JOHNNY KEMP 
COLUMBIA 44 07870 

Z9 31 - 2 DANCE LITTLE SISTER 
COLUMBIA 44 07887 TERENCE TRENT D'ARBY 

20 26 34 
4 GET DOWN TONIGHT SHRIEKBACK ISLAND 0 -96625 

21 29 43 3 
THE LOCO -MOTION KYLIE MINOGUE 
GEFFEN 0 -21043 

22 19 24 6 
THE GREATER REWARD SEVERED HEADS 
NETTWERK IMPORT 0 32 48 3 
STRIICTTLYoBUSINESS 

BAG 
EPMD FRESING 

24 34 - 2 YOU CAME KIM WILDE 
MCA 23884 

25 49 - 2 

* * * POWER PICK * * * 
JUSSTFW ANNA 

DANCE//WEEKEND THE TODD TERRY PROJECT 

26 30 38 4 
YOU TAKE MY BREATH AWAY DAVID COLE 
EPIC 49 07817 /E.P.A. 0 44 - 2 MY PREROGATIVE BOBBY BROWN 
MCA 23888 

2$ 36 45 3 
I WANNA KNOW ALE 
VENDETTA VE -7003 ® 40 - 2 12 INCHES OF VIRGIN (LP) VARIOUS ARTISTS 
VIRGIN 1.90951 

30 20 23 7 
IN THE NAME OF LOVE SWAN LAKE 
JUMP STREET BAD 703 

O1 
31 NEW , 1 

* * * HOT SHOT DEBUT * * * 
OUT OF TIME 
4TH & B'WAY 469 /ISLAND 

NOEL 

32 27 33 5 
ROCK THE HOUSE NICOLE 
EPIC 49 07864 /E.P.A. 

® 42 - 2 I OWE YOU NOTHING BROS 
EPIC 49 07879/E.P.A. 

® 43 - 2 DOCTORIN' THE TARDIS THE TIMELORDS 
TV7 4020 

35 46 - 2 SOVIET SNOW SHONA LAING 
TVT 2495 

36 41 42 3 WILD WILD WEST THE ESCAPE CLUB 
ATLANTIC 0 -86544 

3% NEW' 1 
I'M YOUR PUSHER CE-T 
SIRE 0-21026/WARNER BROS. 

® NEW' 1 DON'T BLAME IT ON THAT GIRL /WAP BAM BOOGIE MATT BIANCO ATLANTIC 0 -86518 

39 24 32 8 BROKEN HEART RED FLAG 
SYNTHICIDE 71307-0 

40 33 29 7 GIVE ME YOUR LOVE THE VOICE IN FASHION 
EMI V -56109 

41 21 21 9 DON'T BELIEVE THE HYPE PUBLIC ENEMY 
DEF JAM 4W97846 /COLUMBIA 

9 NEW' 1 
STRANGELOVE (REMIX) /NOTHING DEPECHE MODE 
SIRE 0- 21022/WARNER BROS. ® NEW' 1 THE GREAT COMMANDMENT CAMOUFLAGE ATLANTIC 0 -86530 ® NEW' 1 THE ONLY WAY IS UP 
ELEKTRA ED -5335 YAZZ AND THE PLASTIC POPULATION 

45 22 I 14 9 PEEK -A -BOO SIOUXSIE AND THE BANSHEES 
GEFFEN 0 -20977 

® NEW' 1 THE WAY YOU LOVE ME KARYN WHITE 
WARNER BROS. O -21025 

47 38 39 5 
SINGLE GIRLS THE DAZZ BAND 
RCA 8677-1-RD 

48 14 10 8 HIGH TIME NIA PEEPLES 
MERCURY 870 561-1/POLYGRAM 

49 NEW 1 
THE DIFFERENT STORY PETER SCHILLING 
WEA (GERMANY) IMPORT 

® NEW 1 
SEARCHIN' FOR C.C. DIVA 
EMI V -56111 

BREAKOUTS 1. LONDON TOWNEHOUSE /SYNCOPATE '88 (LP) VARIOUS ARTISTS CAPITOL 

2. WHEN THE TIME IS RIGHT SASSA PROFILE 

3. SO MANY WAYS (DO IT PROPERLY PART II) THE BRAT PACK VENDETTA 

4. COMING BACK FOR MORE JELLYBEAN FEAT. RICHARD DARBYSHIRE CHRYSALIS 

©Copyright 1988, Billboard Publications, Inc. No part of this publication 
may be reproduced, stored in any retrieval system, or transmitted, in any 
form or by any means, electronic, mechanical, photocopying, recording, 
or otherwise, without the prior written permission of the publisher. 
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12 -INCH SINGLES SALES 
TITLE 

Compiled from a national sample of retail store and one -stop sales reports. 
ARTIST 

LABEL & NUMBER /DISTRIBUTING LABEL 

I 1 1 10 

* * NO. 1 * * 
NEVER LET YOU GO SWEET SENSATION ATCO 0-96636/ATLANTIC 4 weeks at No. One 

O 2 2 10 
CHAINS OF LOVE ERASURE 
SIRE 0- 20953 /WARNER BROS. 

O 3 5 10 
BOY, I'VE BEEN TOLD SA -FIRE CUTTING /MERCURY 870 514-1/POLYGRAM 

® 8 25 4 
BIG FUN INNERCITY 
VIRGIN 0 -96670 

O 9 28 4 
MY PRER8 OGATIVE BOBBY BROWN 
MCA 2388 

© 14 21 4 
THE LOCO -MOTION KYLIE MINOGUE 
GEFFEN 0 -21043 0 21 33 3 !EMI LOVE RAZE COLUMBIA 44 07890 

8 12 16 6 
A NIGHTMARE ON MY STREET D.J. JAZZY JEFF & THE FRESH PRINCE 
JIVE 1125 -1 -JD /RCA 

9 10 13 7 SHE'S ON THE LEFT JEFFREY OSBORNE 
A &M SP -12280 

10 13 10 20 IT TAKES TWO 
PRO FILE PRO -7186 ROB BASE & D.J. E -Z ROCK 

11 15 15 7 IT WOULD TAKE A STRONG STRONG MAN RICK ASTLEY 
RCA 8696-1-RD 

12 20 24 5 
AN 
A &M 

OSP 
-T1227HER 4 

LOVER GIANT STEPS 

13 18 18 6 
ARE YOU LOOKIN' FOR SOMEBODY NU NU SHOOZ ATLANTIC 0 -86531 

14 19 20 7 SENDIN' ALL MY LOVE THE JETS 
MCA 23887 

15 23 27 4 DANCIN' WITH MYSELF JOHNNY KEMP 
COLUMBIA 44 07870 

16 5 11 8 BODYGUARD TINA B. 
VENDETTA VE -7004 

17 4 6 8 TIMES ARE CHANGIN' FRED FOWLER 
MAXI MUSIC 4V9 43258 /CHRYSALIS 

18 17 17 8 LOVE & DEVOTION MICHAEL BOW 
VENDETTA VE.7001 0 29 34 4 
I WANNA KNOW ALE 
VENDETTA VE -7003 

® 28 48 3 
I'M YOUR PUSHER CE-T 
SIRE 0- 21026 /WARNER BROS. 

21 35 - 2 WAY OUT J.J. FAD 
RUTHLESS 0- 99285 /ATLANTIC 

22 7 4 14 
SPRING LOVE STEVIE B 
LMR 4002 

O 31 45 14 
THE PROMISE WHEN IN ROME 
VIRGIN 0 -96662 

24 11 8 13 
SHAKE YOUR THANG SALT -N -PEPA 
NEXT PLATEAU NP50077 

25 36 46 3 
PGAOIST LE Y 

A 
P 

NAW 
- 2L0OV WARNER BROS. 

GOOD QUESTION 

26 22 40 3 
STRICTLY BUSINESS EPMD FRESH FRE -80123 /SLEEPING BAG 

27 6 3 12 
MONKEY (REMIX) GEORGE MICHAEL 
COLUMBIA 44 07849 

0 45 - 2 

* * * POWER PICK * * * 
STRANGELOVE /NOTHING DEPECHE MODE 
SIRE 0. 21022 /WARNER BROS. 

29 26 30 8 PEEK -A -BOO SIOUXSIE AND THE BANSHEES 
GEFFEN 0.20977 

30 34 42 4 
REACHIN' PHASE II 
MOVIN' MR -003 

3Z 43 - 2 DON'T ROCK THE BOAT MIDNIGHT STAR 
SOLAR V- 71166 /CAPITOL 

3Z 39 - 2 WILD WILD WEST 
0 -86544 THE ESCAPE CLUB ATLANTIC 0 38 43 4 

BLEEDING HEART BARDEUX 
SYNTHICIDE V -75513 

34 27 19 11 
DON'T BELIEVE THE HYPE PUBLIC ENEMY 
DEF JAM 4W97846 

35 24 26 7 HOLD ON TO WHAT YOU'VE GOT EVELYN "CHAMPAGNE" KING 
EMI V -56101 

36 25 23 9 NICE'N' SLOW FREDDIE JACKSON 
CAPITOL V -15383 

37 NEW i 
* * * HOT SHOT DEBUT * * * 

SPY IN THE HOUSE OF LOVE WAS (NOT WAS) CHRYSALIS 4V9 43262 ® NEW' 1 YOU CAME 
MCA 23884 KIM WILDE 

39 47 - 2 ME OR THE RUMOURS DEON ESTUS 
MIKA /POLYDOR 887 724-1/POLYGRAM 

40 32 22 18 WHAT'S ON YOUR MIND INFORMATION SOCIETY TOMMY BOY TB -911 

41 16 7 11 
NO RESPECT /LET'S GO KOOL MOE DEE 
JIVE 1117 -1 -JD /RCA 

42 O NEW , 1 
OUT OF TIME 
4TH & BROADWAY 469 /ISLAND NOEL 

® NEW 1 
DANCE LITTLE SISTER TERENCE TRENT D'ARBY 
COLUMBIA 44 07887 

® NEW' 1 
SUPERFLY GUY S- EXPRESS 
CAPITOL V-15409 

45 50 - 2 BORN NOT TO KNOW TONY! TONI! TONE! 
WING 887 680- 1 /POLYGRAM 

Cl NEW' 1 
THE WAY YOU LOVE ME KARYN WHITE 
WARNER BROS. O -21025 

47 NEW ' 1 (IT'S 9661¿) 
THE WAY THAT YOU LOVE ME PAULA ABDUL ® NEW 1 BROKEN HEART RED FLAG 

SYNTHICIDE 71307-0 

49 NEW' 1 
CAN'T STOP HANSON & DAVIS 
FRESH FRE -80124 /SLEEPING BAG 

Cl NEW 1 
THE RUMOUR 
MCA 23890 OLIVIA NEWTON -JOHN 

BREAKOUTS 1. THE GREAT COMMANDMENT CAMOUFLAGE ATLANTIC 

2. I REALLY LIKE BURRELL VIRGIN 

3. YOU'RE NOT MY KIND OF GIRL NEW EDITION MCA 

4. MY GIRLY READY FOR THE WORLD MCA 

OTitles with the greatest sales or club play increase this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. RIAA certification for sales of 2 million units. Records listed under Club Play are 12 -inch 

unless indicated otherwise. Breakouts: Titles with future chart potential, based on club play or sales reported this week. 
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Mazelle's `Useless' Is Anything But 
THE GREATER REWARD: In a relatively light 
week of powerhouse club releases, it's a sheer 
pleasure to have finally received "Useless" (Capi- 
tol) from fave Kym Mazelle. We had been groo- 
vin' to the original mix off the label's sampler cas- 
sette, for the better part of the summer but you'll 
find that this absolutely deadly R &B /house track 
will take you through the autumn. Mazelle's dis- 
tinctive vocal, with its Chaka /Loleatta -esque in- 
flections, is a prize unto itself, and when accented 
by one of the most infectious, rhythmic hooks of 
the year, we're talking dance -floor bliss. Lifted 
from the "London Towne House: Syncopate '88" 
album and produced and written by Marshall Jef- 
ferson, mixes have been provided by both Jeffer- 
son and Robert Clivilles & David Cole. An abso- 
lute killer, and the "After 
Hours" dub will have you on 
your knees ... Also out in do- 
mestic form is the much- talked- 
about single from Ofra Haza, 
titled "Im Nin'alu" (Sire). The 
song's stateside release finds it 
sporting a new remix as well. 
This time up, it's Mark Kamins 
& Frank Inglese who manage 
to take the original remix and give it even more of 
a thoughtful street edge. Haze's Yemenite deliv- 
ery over the contemporary down -tempo groove 
used in such hits as "Pump Up The Volume" and 
"Paid In Full" could very well become the rage. 
Selection is lifted from the forthcoming album 
"Shaday" ... Capitol is also pumping with new 
mixes of a track that never really impressed us be- 
fore. "Superfly Guy" from S- Express has been re- 
remixed by Baby Ford ( "Oochie Koochie ") and 
Mark Moore & Mark McGuire to give it an acid 
house flavor. These new interpretations give the 
song a fresher feel; most notable is Ford's "Visi- 
tor" mix which pumps. Expect an album from the 
outfit in January ... Jellybean has just released a 
two-record compilation called "Rock The House!" 
(Chrysalis), which spans the producer's career as a 
solo artist. In the package are remixes of such hits 
as "The Mexican," "Sidewalk Talk," "The Real 
Thing, "and "Who Found Who." Also included is 
the new track "Coming Back For More," featuring 
Richard Derbyshire of Living In A Box. 

L'L BEATS & PIECES: Producer Fred Zarr is 
working with Tommy Page on a selection for the 
film "Cookie," directed by Susan Seidelman 
( "Desperately Seeking Susan," "Making Mr. 
Right "); he's scheduled to go back into the studio 
to complete work on Debbie Gibson's forthcoming 
project ... Sarah Dash is readying the release of a 
new album for EMI Records (scheduled for this 
month), which will feature a duet with an old 
friend by the name of Patti LaBelle ... Incidental- 
ly, we had the extreme pleasure of catching his 
royal badness Prince on the New York leg of his 

DANCE 

by Bill 

Speed Of Lunt. New A &M artist Reimy has been 
in the studio completing work on a debut album 
scheduled for an early '89 release. Recently, 
producer Stephen Broughton -Lunt (Brenda K. 
Starr) produced a track for the project, titled 
"Never Gonna Let You Go." Shown, from left, are 
Lunt and Reimy. 

current "Lovesexy" tour, and it was truly amaz- 
ing. Besides the mind- boggling stage setup, the 
band was quite hot. The ladies Cat, Sheila E., and 
Bonnie almost stole the show, but Prince was in 
rare form. Pulling from his large catalog, Prince 
performed a few medleys, which were at times a 
bit Vegas -like but were handled well overall. The 
true highlights, however, were in the after-concert 
private performance held at New York's famed 
Roseland club, in which LaBelle joined Prince and 
his band on stage for a smokin' version of "Positiv- 
ity," while Bonnie tore the roof off with soulful 
renditions of "Chain Of Fools," "I'll Take You 
There," and "Cold Sweat "; Prince soared through 
a heartfelt version of "Just My Imagination" ... 
Todd Terry is scheduled to drop a Black Riot ( "A 

Day In The Life ") album short- 
ly ... Fred McFarlane and Tim 
Gatling (formerly of Guy) are 
doing production work for Tom- 
my Boy act Force M.D.'s .. . 

Gail King is remixing "Under- 
cover" for RCA London -based 
artist Glen Goldsmith ... Keep 
your ears open for the immi- 
nent debut of The Pasedenas, a 

new U.K. soul act that sounds fabulous. Like an- 
other U.K. fave, Mica Paris, this group brings a 
rootsy, genuine feel to its R&B material ... After 
last week's column had been submitted, we real- 
ized that we absentmindedly failed to mention that 
the record companies share the blame for the man- 
ufactured "housing" and homogenization of many 
dance records with those who play them. Folks 
have reported that many of today's DJs are just as 
jaded about the music that they will or will not pro- 
gram and aren't as progressive in their music se- 
lection as they could be. It's a vicious circle. 

BUSTIN' LOOSE: One of our favorite rap re- 
leáses of the week has to be 'We Could Get Used 
To This" (First Priority /Atlantic), the new album 
from Alliance. The best album so far to be re- 
leased from the Brooklyn, N.Y. -based label, which 
is the homestead of Audio Two and M.C. Lyte, 
has the trio rapping and scratching to innovative 
production ideas and has humor in its lyric presen- 
tation, and precision in its musical approach. All 
the cuts are dope, but our faves include: "Just An- 
other Message," "Fish Heads" (remember Barnes 
& Barnes ? ? ?), "Extensions," "Down To Earth," 
"Ready Set," and the brilliant "Pure Skill," which 
takes the rhythmic base of Talking Heads' "Once 
In A Lifetime" and laces pieces of Raw Silk's "Do 
It To The Music" throughout ... Warranting your 
attention is the new import remix of Kid'NPlay's 
"Gitlin' Funky" (Cooltempo) as handled by Danny 
D. Keeping the general feel for the song, this new 
version moves along even more smoothly and can 
only increase the duo's already high profile within 
the rap community ... On import as well is "The 
Greatest Man Alive" (Citibeat/Beggars Banquet 
[U.S.], 212-889-9110) from 3 -D. The production and 
delivery are right out of the Marley Marl bag of 
tricks. Subtle hook and shuffle work well .. . 

"Bass" (Capitol) is an impressive debut from rap- 
per King Tee. Well produced by DJ. Pooh, this 
track churns a soulful technogroove, but it was 
the def flip "Ko Rock Stuff" that grabbed our at- 
tention. Not breaking down any doors for rap inno- 
vation, but it does work ... Also out "Microphone 
Fiend" (Uni /MCA) by Eric B. & Rakim; "Ex- 
press" (Strong City, 212 -519-6018) by Busy Bee; 
"Cut That Zero" (Reality, 415 -947 -1622) by Doug 
E. Fresh & The Get Fresh Crew; "Everybody On 
The Floor" (Posse, 212-581-5398) by Slim & The 
Secret Society; and "You Know What I'm Sayin "' 
(To'e Ragg, 818 -782 -1075) by Marla Mar & the 
Good -n- Plenty Cru. 

BEAT CRAZY: "You Make Me Work" (Atlanta 
Artists /PolyGram) previews the new "Machismo" 
album from pioneer funksters Cameo. The metal- 
lic R&B groove plays it safe on this first release, 
mirroring the hook and feel of "Word Up" ... Al 
B. Sure! offers yet another fine single called "Res- 
cue Me" (Warner Bros.,) from one of this year's 
best debut efforts. Ethereal, uptempo R&B num- 
ber has been postproduced and mixed by Sure! and 
Roey Shamir ... In the Sure! style is The Gyriz 
with their debut album "Love Me Or Leave Me" 

Coleman They Connect. Atlantic recording artist Stacey Q 
and Warner Bros. recording artist Rod Stewart 
found time to smile for the camera. Both were in 
the Big Apple recently on tour in support of their 
respective album projects. 

(Capitol). Teen trio shine on the title track, "You 
Think You Know Me," and "Jam Jam." The slow 
numbers are well worth the listen as well ... Also 
out: "Say You Will" (Elektra) by Starpoint; "Ro- 
mance" (Motown) by Desiree Coleman, and "Con- 
fess" (MCA) by Myleka Thompson. 

BIG FUN: Former Prince protégé Apollonia de- 
buts as a solo artist, minus the purple lingerie, 
with "Since I Fell For You" (Warner Bros.). Co- 
written with and produced by Ish, the single's syn- 
copated pop flavorings are enhanced in its postpro- 
duction and mix by Steve Thompson & Michael 
Barbiero . .. Former Soft Cell frontman Marc Al- 
mond makes his label debut with "Tears Run 
Rings" (Capitol), a light, hi- NRG -ish track in a 
Communards vein. Postproduction and mix were 
handled by Justin Strauss ... the Latin Rascals 
have bounced back with a likable reinterpretation 
of the classic "Don't Let Me Be Misunderstood" 
(Tin Pan Apple /PolyGram) ... "Better Late Than 
Never" (Sutra, 212 - 779 -1844) is the latest from the 
Cover Girls, extended from the "Coming To 
America" soundtrack ... Hazell Dean's latest bid 
for chart success, "Turn It Into Love" (Capitol), is 
a pretty, midtempo, hi- NRG- styled track that 
could click ... "Shut Up & Dance" (Mainframe, 
213 - 969-9404), by Sugar Pop, is one of those catchy 
technopop records that link the Minneapolis sound 
with an L.A. attitude. 

Also on the cover front is Lattanzi's "I Was 
Made For Lovin' You" (Lable, 516626- 2774), a re- 
make of the Kiss dance hit. A mild industrial dance 
rock flavor is incorporated into the tasteful club 
remix by Tommy Nappi . .. Delivering a Latin pop 
track with an aggressive vocal treatment is Kar- 
iya, with "Let Me Love You For Tonight" (Sleep- 
ing Bag, 212 - 724 -1440) ... Remixed by Marshall 
Jefferson is "Somebody Save Me" (Island), the lat- 
est single from Los Angeles -based trio By All 
Means. Male vocalist's throaty lead lends itself 
well to the R&B /house reworking ... Also out are 
"Show Me What To Do" (Atlantic) by Genuine 
Parts, "Don't Blame It On That Girl" (Atlantic) by 
Matt Bianco, "Never Again" (Next Plateau, 212- 
541 -7640) by Lori Michaels, "Rock Steady" (Next 
Plateau) by Kelly Charles, "Forever" (Diva, 305- 
444-5083) by Debbie Jacobs -Rock, "Gotta Do" 
(Sleeping Bag) by Dyan Buckalew, and "Don't 
Talk Dirty To Me" (Arista) by Jermaine Jackson. 

POP MUZIK: Nick Heyward's "You're My 
World" (Reprise) marks the ex- Haircut 100 mem- 
ber's label debut. Delicious pop single was post- 
produced and mixed by Francois Kevorkian and 
given a grittier techno feel. The original album 
version is of equal merit. 
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Somebody 
is going to 
make a lot of 
money 
continuing 
to sell 
replacement 
needles and 
cartridges for 
the 60,000,000 
turntables 
out there now 
...and the 
4,600,000 
that will be 
sold this year. 
Why not you? 
Pfanstiehl can show you how. 
Write today. 
Please send me details on your Replacement Needles 
Program for Profit: 

Name 

Address 

City State Zip 

Your Phone Number 

Type of retail outlet 

Mail to: iiis!ieIit 
3300 Washington St., Waukegan, IL 60085 
Tel 1 (800) 323 -9446 

ETAILI/VG 

Record Labels Get A Hand From Merchandisers 

Stares Eager To Break New Artists 
BY GEOFF MAYFIELD 

SAN DIEGO Record companies, 
continuing their efforts to break new 
and developing artists, can look for 
broad -based support from music re- 
tailers. 

A round -table discussion held dur- 
ing the National 
Assn. of Record- 
ing Merchandisers 
Retailers Confer- 
ence recently held 
here at Hotel Del 
Coronado brought 
home the fact that 

virtually all of the 28 retail firms rep - 
resented are committed to breaking 
new talent at the store level, most of 
them through organized, chainwide 
campaigns. 

Following a presentation by Steve 
Bennett, VP of marketing for the 
Durham, N.C.-based Record Bar, de- 
tailing his chain's ongoing "No Risk" 
campaign -which promotes six to a 
dozen acts per month with perma- 
nent displays, prominent "No Risk" 
points of purchase, and low sale pric- 
ing -the other retailers in attendance 
were invited to describe what they do 
on behalf of new talent. Label and 
distribution executives were delight- 
ed to learn just how many webs have 
taken up the cause. 

"I really would like to compliment 
the retailers for their efforts and 
their awareness in what is really our 
most important task," said Henry 
Droz, president of WEA. And Droz 
was not the only appreciative suppli- 
er here. 

Many common ingredients are 

NARM 

REPORT 

NARM 
CAPSULES 

found in the organized campaigns the 
chains described: "Buy It, Try It" 
guarantees, in- store-play cassettes, 
fliers that include bios on the acts, 
print or radio advertising support, 
prime store position, permanent new- 
artist displays, and lowest sale pric- 
ing for featured products. 

Still, each chain has developed its 
own formula for these campaigns. 
And some have spiced their promo- 
tions with unique innovations: 

Like several chains, New York 
superstore J &R Music World pro- 
duces a sampler cassette of featured 
artists to complement its Guaranteed 
To Hit program. But the company - 
which sells hardware in addition to 
software, both in -store and through 
its national mail-order catalog -goes 
an extra step farther by giving away 
a free copy of that tape with the pur- 
chase of any home or portable cas- 
sette player. Co -owner Rachelle 
Friedman said the company includes 
a mail -order form enabling consum- 
ers to order any of the titles that are 
represented on the tape. 

Pittsburgh -based National Rec- 
ord Mart offers a cash reward of 
$200 each to the three stores that 
post the best sales and lowest returns 
for the albums featured in its month- 
ly Tomorrow's Hits Today campaign. 

Peaches Entertainment, based in 
Hialeah, Fla., ties in with a telephone 
service that allows consumers, for a 
charge of 25 cents per minute, to hear 
10- second samples of new titles, said 
VP David Jackowitz. 

The Minneapolis -based Musicland 
Group; West Sacramento, Calif. - 
based Tower Records; and Roslyn, 

N.Y.-based Record World each use 
their chain's in -store magazines (Mu- 
sic Express, Pulse, and The Street, 
respectively) to promote their new- 
artist programs. 

In addition to the multimedia Mu- 
sic Sampler unit that Tower has sta- 
tioned in several of its stores, senior 
VP of records and video Stan Goman 
said, the chain is getting ready to test 
two other sampling vehicles. Other 
Tower twists: A &M's Robyn Hitch- 
cock and Arista's Stealin' Horses 
have each played at the chain's Phila- 
delphia store, and its Boston store 
hosts a series of in -store perfor- 
mances every Saturday at 6:30 p.m. 

Los Angeles -based Music Plus 
hosts listening parties for managers 
and other personnel, said president 
Lou Fogelman. And, he said, labels 
frequently have artists -Kenny Ran- 
kin is one example -visit the chain's 
monthly manager meetings. 

Kemp Mill Records in Washing- 
ton, D.C., ties in with a local top 40 
station for its Hitmaker series. VP 
Howard Appelbaum says the chain 
and the station's music director work 
together at selecting the appropriate 
act, one already on the station's play - 
list. During each artist's two-week 
run, Kemp Mill supports the cam- 
paign with a 24-spot buy, while the 
station contributes 84 promotional 
announcements. 

In general, dealers said they have 
seen marked results from their orga- 
nized campaigns on behalf of devel- 
oping talent. Most who provide no- 
risk guarantees on featured titles re- 
ported that returns on such offers 

(Continued on page 62) 

VIEW FROM THE TOP: The accounts gathered at the 
National Assn. of Recording Merchandisers Retailers 
Conference, held Sept. 26-29 at Hotel Del Coronado near 
San Diego, heard the perspective of a merchandiser who 
is not a retailer: Frank Hennessey, president of leading 
rackjobber Handleman Enterprises and this year's 
NARM president, who welcomed attendees at the start 
of the conference. While commending the substance of 
meetings like the one held there, he made reference to 
what he felt were "obvious omissions" from the meet- 
ing's agenda: loss prevention, misuse of promotional 
product (i.e. dealers who sell promo copies), and the ma- 
nipulation of store reports to trades. 

THAT'S WHAT FRIENDS ARE FOR: Upon being 
named chairman pf NARM's Manufacturing Committee, 
Geffen Records VP of sales Eddie Gilreath took a lot of 
good -natured ribbing from several of his WEA buddies - 
particularly Kenny Hamlin, VP of sales for Elektra; and 
Lou Dennis, senior VP of sales for Warner Bros. Dur- 
ing the concluding business session, an informal petition 
calling for his impeachment was quietly passed around 
the room and signed -with a grin -by most of the suppli- 
ers and retailers in the room. Gilreath is proud to say he 
has prevailed over this political crisis-at least for now. 

WHO'S THE BOSS: When retailers took turns discuss- 
ing their companies' efforts to break new artists, Tower 
Records president Russ Solomon kept a straight face as 
he quipped, "I don't know what we're doing. I'm in real 
estate." It was his glib way of deferring to senior VP of 
records and video Stan Goman, and the deadpan com- 
ment broke up the room with laughter. 

SALUTE: Frank Hennessey presented a NARM Pioneer 
Award to Hans Gout, who is retiring from Philips Du- 

pont Optical. While at PolyGram, Gout was a prime mov- 
er behind the introduction of the compact disk. A video fea- 
turing such music industry heavyweights as Solomon, 
WEA president Henry Droz, and Hennessey recalled 
Gout's role in getting the product to the marketplace. 

ECHOING last year's Retailers Conference in San Fran- 
cisco, 15 store managers joined the event for a pair of 
small-group discussions with chiefs from the six major 
music distributors. The goal: to close the gap between 
ivory towers and the retail trenches. And, as happened 
last year, the meetings received rave reviews from both 
sides. John Burns, executive VP of MCA Distribution 
and Manufacturing, said the issue of back announcing 
on radio, which was part of the conference agenda (Bill- 
board, Oct. 8), also came up in these meetings. Managers 
complained of the frequent instances when customers 
come to stores without adequate information to identify 
the recordings they want to buy and resort to humming 
or reciting lyrics. 

THINKING SHRINK: Pam Cohen, executive director 
of NARM and affiliated trade group the Video Software 
Dealers Assn., reported that the NARM Loss Prevention 
Committee has been busy. The task force has implement- 
ed Shrink Link, an 800 number by which retailers can re- 
port hits by professional thieves. NARM has also re- 
ceived permission from VSDA to utilize the talents of pi- 
racy investigator Jim Murphy to keep track of Shrink 
Link reports, and it appears likely that when the boards 
of both trade groups meet soon in Florida, the Loss Pre- 
vention Committee will become a joint committee of both 
associations. 

In the meantime, the committee has already assembled 
a video on shoplifting, which stars Mike McCaffery, se- 
curity expert and former thief, who heads the Los Ange- 
les consulting firm It Takes A Thief and is a frequent 
speaker at NARM and VSDA conventions. Attendees 

(Continued on page 62) 
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 ETAILING 

New Logo For Hardcore Only 
BY BRUCE HARING 

RELATIVITY RECORDS has 
announced the creation of In Ef- 
fect Records, a street -oriented la- 
bel with an emphasis on hardcore 
product. The new label is designed 
to provide an outlet for the boom 
in hardcore music from New York, 
but it is open to anything with "the 
hardcore attitude," according to 
label manager Alan Becker. 

"If you had to liken In Effect to 
something, we're taking the ap- 
proach of Def Jam, where you 
could put out an L.L. Cool J and 
Slayer on the same label and have 
it make sense," he says. 

The first In Effect release will 
be "Agnostic Front -Live At 
CBGB," recorded in August at the 
club. The album contains material 
from all three of the band's Com- 
bat releases as well as songs from 
the long -deleted "United Blood" 7- 
incher. In Effect expects to issue 
five or six records in its first year. 

SEEDS AND SPROUTS: New 
York's acclaimed They Might Be 
Giants has released its second al- 
bum, "Lincoln," on Hoboken, 
N.J.'s Bar /None Records, distrib- 
uted through Restless /Enigma. 
The band's first EP sold 30,000 
copies in the U.S. Allegedly the 
band was going to call the EP 
"Lincoln Calling," "but that 
seemed too obvious," says John 
Linnell, the one without the glass- 
es. Contact Bar /None Records at 
P.O. Box 1704, Hoboken, N.J. 
07030; 212 -995 -0650 ... Reggae 

connection Ras Records of Wash- 
ington, D.C., is trying to organize 
a benefit for Jamaicans devastated 
by Hurricane Gilbert. New York's 
Felt Forum has been mentioned as 
the likely site ... The release of 

.1 1 

f i;;111:": 

Pussy Galore's new six -song EP, 
"Sugarshit Sharp," by New York's 
Caroline Records has been de- 
layed because of legal problems 
with the cover artwork, which 
seems to resemble the Rolling 
Stones' famous tongue logo . . . 

Canada's Annihilator has signed 
with New York's Roadracer Rec- 
ords. The band is a cult favorite in 
the underground tape- trading net- 
work. A debut album is expected 
sometime around February . . . 

Shanachie recording act Messen- 
jah, a Canadian reggae group, has 
hit the U.S. with its debut album, 
"Cool Operator," and an extensive 
coast -to -coast tour. The group has 
a Juno award and an appearance in 
the Tom Cruise film "Cocktail" to 
its credit ... Private Music has re- 
leased its first jazz /fusion album, 
Michael Colina's "Shadow Of Ur- 
bano." Colina, a well -known jazz 
producer who has worked with Da- 
vid Sanborn, steps out from be- 
hind the boards for the album, 
which features guest shots from 
tenor saxist Michael Brecker, gui- 
tarist Nicky Moroch, percussion- 
ist Rick Galway, Sanborn, and the 

COMPACT DISCS & ACCESSORIES 
LOW PRICES WEEKLY SPECIALS ON CD'S! 

NEW LARGER INVENTORY 

COMPUTERIZED ORDER PROCESSING 

SAME DAY SHIPMENT 

IMMEDIATE ACCESS TO YOUR 

PERSONAL SALES REP 

CALL TODAY... WE WANT TO SERVE YOU! 

ALL DISC TRADING 
41 MONROE TURNPIKE, TRUMBULL, CI 06611 

1- 800 -255 -3472 IN CT 203 -452 -0203 FAX 203- 452 -1843 

Tower Of Power horn players ... 
Immigration hassles have been 
cleared for New Zealand's the 
Chills. The Homestead recording 
artists begin a 16 -date U.S. tour 
this month. New drummer David 
Stevenson is aboard, replacing 
longtime member Caroline Esther 

. New York's Sonic Youth is set 
to release "Daydream Nation," a 
double album on Blast First Re- 
cords with Enigma /Capitol distri- 
bution. A tour will start late this 
month ... JFL Distributors of Mi- 
ami has named Madronna Bailey 
promotions director. She takes 
over from Nicky Purvis, now with 
Virgin Records. Bailey can be 
reached at 305-635-5033. 

N THE MAIL: Trip Shake- 
speare's "Are You Shakespear- 
ienced?" on Trip Shakespeare Re- 
cords is the first album in two 
years from the Minneapolis -based 
band. Contact Good Music Man- 
agement, 612 -338 -3867 ... The 
Tom Talbert Septet's "Things As 
They Are" is CD jazz on Sea 
Breeze, P.O. Box 690, Bryn Mawr, 
Calif. 92318 ... Shot Black And 
White's "Understand" is reggae 
and more from a tight New York 
band; it's available on Conflict 
Records, No. 3D, 417 W. 120th St, 
New York, N.Y. 10027 . .. "Run- 
ning Away" is a five -song EP from 
south Florida's E -B -Dah on Pisces 
Records, P.O. Box 1374, Miami, 
Fla. 33165 . Souled American 
releases "Fe," a hybrid of roots 
styles, on Rough Trade, Suite 536, 
611 Broadway, New York, N.Y. 
10012 ... Volume 4 of Rhino Rec- 
ord's classic "Frat Rock" hits the 
market. It features beer -soaked 
classics by Mitch Ryder, Wilson 
Pickett, and Gary U.S. Bonds; 
check it out through Rhino Re- 
cords, 2225 Colorado Ave., Santa 
Monica, Calif. 90404. 

Porn picketers tackle 
a video store in 

New Jersey, drawing 
more new customers 
than ads could buy 

... see page 52 

ORIGINAL CD JEWEL BOX AND 
3 -INCH CD SINGLE ADAPTOR 
Besides the standard CD Jewel Box, we offer you 2 -piece CD Box and 
3 -inch CD single adaptor: Licence of CD Jewel Box manufacturing according 

to Polygram specification. Accurate dimension 

for CD automatic packaging machine. 

Available in 2 -piece CD, Single Box and 

Multipack case (for 2 CDs, 3 CDs, 4 CDs) 

3 -inch CD single adaptor for 3 -inch CD single 

Competitive Price with prompt delivery. 

3 -inch 
Single Adapt, 

VIVA MAGNETICS LIMITED 
16th Fl., E on Fty Bldg., 14 Wong Chuk Hang Road. Hong Kong: 

Tel: 5- 530285 Telex: 83234 VIVA HX FAX: 852 -5- 8731041 

2 -piece CD Box 

MATRIX 
USA REPRESENTATIVES 

Tel: 213/459 -6913 Fax 213/459 -6416 TIx;2, -2767 
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Cassette and CD: the year's happiest 

On LP, 

5 million music for children ' ' 
parents too. 

viewers of Sharon, 

Lod & Bram's Elephant 11W 
IOn TV: more than 

hart 
Nickelodeon. 

000 sell -out 

On Tow This Year: more than 350, 
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concert seats in 35 states. 

NICKELODEON 
PRESENTS 

TOUR fall 1988 

*VIE. HAI' BIRTHDAY 
16 ATLANTA, 

GA 

Symphony Hall 

18 PHILADELPHIA, 
PA 

Shubert Theatre 

19 NEW YORK, Y 

Avery Fisher 
NHall. Lincoln Center 

20 NEW HAVEN, CT Arts Center 

The Palace Performing 

21 TRENTON, 
NJ 

War Memorial Theater 

02 PORTLAPfD, 
ME 

City Hall Auditorhum DEC 

03 BOSTON, 
MA 

Orpheum Theace 

04 PROVIDENCE, 
RI 

fotmin4 Arts Center 

Providence 
05 ALBANY, 

NY 

Palace Theatre 

PURCHASE, parts Center 
Performing 

08 BURLINGTON, 
VF 

Flynn Theatre for the 

Performing 
Arts 

09 CONCO RD, 

Capitol Theatre 

HY 
10 Stanley p¢rlOfming Arts Center 

(416) 527 -0552 

NOV 04 SPRINGFIELD, 
MA Aenter 

Springfield Carie 

Symphony Hall 

05 HARTFORD, CT real Hall 
Bushell Memo 

06 WASHINGTON, 
DC 

Warner Theater 

07 PIT1S8UP.GH, 
PA 

e Perfórm ng Arts 

Het +z Hail for tr 

Qs RICHMOND, 
VA 

Carpenter 
Center for the 

Performrn'3 
Arts 

1 Q TAMPA, FL 

Tampa Theatre 
1, ORLANDO. Ft Center 

Tupperware 
Convention 

12 tAIAMt, FL 
nier for the 

Gusman Ce 
Performing 

Arts Arts I 
13 JACKSONVILLE, 

Florida Theatre 
Performing 

Arts Center 

15 SAVANT M-1, GA 
Savannah Civic Center 

(Johnny 
Mercer Theatre) 

Produfed by 
Sk;arratt Promotions, 

Inc 

0 ) a 
BIRTHDAY, 

L P E F 0309 . Cassette 
p Long Box EC1309. CDED03D9 'µr c00.6 

Elephant Records are distributed ÑReCOrdslnc. 

t4lckdec+n 
is dammed, o ecwo d. 
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Ell 
TRACK 

by Earl Paige 

EROL'S COMBO ?: Maybe not just yet, but the 167 - 
store video specialty web now operating in nine states is 
talking of testing CDs in its new concept store in the Po- 
tomac Mills Mall in Dale City, Va. The unit will be a sell - 
through along the lines of Suncoast Pictures, the sales 
stores Musicland had been opening in malls. 

INNER -CITY INTEREST: Los Angeles Mayor Tom 
Bradley is saying the Baldwin Hills Crenshaw Center 
will be the first major enclosed mall to open in a predom- 
inantly black urban community when the 100 -unit, 
768,000 -square -foot complex bows Nov. 4. Assistant 
project manager Leo Ray of Manhattan Beach, Calif: 
based development firm Alexander Haagen says, "We 
definitely want a record store." He adds that negotia- 
tions are under way with a couple of chains. Baldwin 
Hills' rates of $28-$36 per square foot are higher than 
those of the Fox Hills Mall ($15$20) and closer to the 
newer Galleria at South Bay ($25 -$35). Baldwin Hills 
Crenshaw Center, which opened in 1948, represents a 
$120 million overhaul of the country's first multidepart 
ment -store center. Ray says there were no record shops 
among the 98 original tenants being displaced. 

RAPPIN' HAPPENIN': Considering the emotional ap- 
peal of rap, how many chains in large urban areas would 
consider a rap contest promotion? Out in California, 
Wherehouse, in association with KDAY -AM Los Ange- 
les, attracted 620 mail -in entries and had 23 finalists 
compete in a parking lot behind the Baldwin Hills store 
on a Saturday afternoon. It was the web's first shot at a 

rap event. "Part of the requirements was that contes- 
tants send in a handwritten lyric sheet -we wanted no 
explicit language or anything suggesting violence," 
says La Donna Jones, store director. A force of 40 secu- 
rity personnel dressed in regular street clothes was em- 
ployed with "absolutely nothing untoward occurring," 
says Jones. Although sales at a prominently positioned 
booth were slight, Jones says, "what especially pleased 
me was the way something like this supports the com- 
munity and a popular form of music." She notes that 
many parents attended. "I was glad people could hear 
rap without profanity. Even the judges have profanity 
on their albums." 

Perhaps the toughest term heard during the entire 
three -hour event surfaced right at the start, when 
KDAY personality and MC Greg Mack said criteria for 
judging included "originality and kick -ass rappin'." 
Many acts, Jones agrees, used little choreography and 
did nothing more than prance up and down the stage (a 
flatbed truck and part of Amnesia Mobile Music's tech- 
nical support). Some acts, such as Sinister Sounz, 
sought to enliven an often listless and constantly chang- 
ing audience of 200 -300 by asking for a show of hands. 
One act, Mix Master Hud, had two members feigning 
pregnancy to dramatize that teen problem. Long 
hours screening tapes and sometimes frantic periods of 
backstage preparation paid off in a smoothly run event 
for Violet Brown, black music buyer, and Barry 
Choice, manager of promotions, as well as "a whole 
bunch of headquarters people. Whatever we asked for 
we got," says Jones. Barbara LaBar, VP of store opera- 
tions, represented the brass at the event. 

Judges were Mack, Easy E, Ice -T, Bobby Jimmy, 
Young MC, MC Hammer, and Ra Heem. Winners were 
Rappin Stine, Lil Stine, Sean & Xavie Thomas, M.C. 
Darrell Gunn and DJ Tron, and Sinister Sounz. 

TOWER'S TEAM: Out on Long Island in Carle Place, 
N.Y., another Tower Records /Tower Video has opened 
with a whole regiment of traveling staffers pitching in. 

(Continued on page 56) 

The CD performers on your right 
aren't the only ones that make money. 

Our CD compact disc cleaning system is the only one with true radial cleaning. 
It cleans your customers' CD's better than any other on the market. 

You can bank on it. 
For more information on our company and products write Discwasher, Inc., 

4310'Ilansworld Rd, Schiller Park, Illinois 60176. Or call (312) 678 -9600. 

discwashers 
for sparkling performances. 
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Compiled from a national sample of retail sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 3 4 10 

* *NO.1 ** 
BOBBY MCFERRIN EMI E2-48059 

SIMPLE PLEASURES 

2 1 1 23 TRACY CHAPMAN ELEKTRA 2 -60774 

TRACY CHAPMAN 

3 4 - 2 BON JOVI MERCURY 836 345-2/POLYGRAM 

NEW JERSEY 

4 2 2 32 GUNS N' ROSES GEFFEN 2 -24148 

APPETITE FOR DESTRUCTION 

5 5 5 58 
DEF LEPPARD MERCURY 830 675 2 /POLYGRAM 

HYSTERIA 

6 6 3 15 
STEVE WINWOOD VIRGIN 2 -90946 
ROLL WITH IT 

7 10 8 7 
SOUNDTRACK ELEKTRA 2 -60806 

COCKTAIL 

8 8 7 9 LITTLE FEAT WARNER BROS. 2 -25750 

LET IT ROLL 

9 7 6 4 
METALLICA ELEKTRA 2 -60812 

... AND JUSTICE FOR ALL 

10 11 12 5 
UB40 A &M CD 4980 

LABOUR OF LOVE 

11 9 10 48 INXS ATLANTIC 2 -81796 

KICK 

12 12 11 8 
THE ROBERT CRAY BAND HIGHTONE /MERCURY 834 923 2 /POLYGRAM 

DON'T BE AFRAID OF THE DARK 

13 14 13 48 GEORGE MICHAEL COLUMBIA CK 40867 
FAITH 

14 17 15 20 
SADE EPIC EK 44210 /E.P.A. 

STRONGER THAN PRIDE 

15 13 9 14 
ROBERT PALMER EMI E2 -48057 
HEAVY NOVA 

16 27 - 3 BASIA EPIC EK 40767/E RA. 

TIME AND TIDE 

17 15 17 5 
VARIOUS ARTISTS COLUMBIA CK44034 

FOLKWAYS 

18 20 16 15 
ELTON JOHN MCA MCAD 6240 

REG STRIKES BACK 

19 25 - 2 
ANTHRAX ISLAND 2- 91004 /ATLANTIC 

STATE OF EUPHORIA 

20 NEW 1 
TONI CHILDS A &M CD 5175 
UNION 

21 21 27 4 JONATHAN BUTLER PROJAZZ CDJ 675 
7TH AVENUE 

22 22 21 26 
MIDNIGHT OIL COLUMBIA CK 40967 

DIESEL & DUST 

23 NEW O 1 
RANDY NEWMAN REPRISE 2 -25773 
LAND OF DREAMS 

24 24 - 2 INFORMATION SOCIETY TOMMY BOY 2- 25691 /REPRISE 

INFORMATION SOCIETY 

25 30 26 6 
GLENN FREY MCA MCAD 6239 
SOUL SEARCHING 

26 26 19 19 
VAN HALEN WARNER BROS. 2.25732 

OU8 1 2 

27 RE -ENTRY UB40 A &M CD 5213 

UB40 

28 28 20 56 
SOUNDTRACK RCA 6408 -2-R 

DIRTY DANCING 

29 RE -ENTRY 
CINDERELLA MERCURY 834 612 2 /POLYGRAM 

LONG COLD WINTER 

30 NEW 1 
BOBBY BROWN MCAMCAD42185 
DON'T BE CRUEL 

COMPACT DISCS,TAPES 
RECORDS & LASER DISCS 

R 

CALL-TOLL FREE N U.S.1- 800843 -0955 
IN CALIF 1.800 222.-3913 VOR OUR 
FREE MAILER 78 INFORMAT10N - -.. 
ASK FOR JERRY! 

WARE AVAILABLE! 

ABBEY ROAD 
WHOLESALE ONESTOP 

DISTRIBUTORS 

MOST 
COMPLETE 

FILL 

LOW 
PRICES 

1-11MPHONE 

1 
DM7T 

8 
'3955 

(7jgóP N1973 
7, 77 

WORLDWIDE EXPORT_WIDE ACCESSORY SELECTION 
ORDERS COMPUTER FILLED FA3(7141 645 -0337 TLX 3781792 

In addition to 104 different 
section dividers, 
191 categories, 1312 artists, 
and a full line of accessories, 
we can custom print 

ANY THING YOU WANT. 

FOR A FREE 
CATALOG CALL 

800/648 -0958 

GOPHER 
PRODUCTS 

coMPACTEolis, MN 
1- 800 -468 -4177 
GEMINI DISTRIBUTORS 
Norcross. GA 1- 800 -552- 
1313 "beep" 7727 
HOUSE DISTRIBUTORS 
Olathe. KS 
1- 800 -821 -3324 
PRECISION SOUND 
MARKETING 
Mountlake Terrace, WA 
1- 800 -547 -7715 
ROUNDER RECORDS 
Cambridge, MA 
(617) 354-0700 
SCHWARTZ BROTHERS 
Lanham, MD 
1- 800 -638 -0530 
SURFSIDE DISTRIBUTORS 
Honolulu, HI 

(806) 524-2744 

0 FRANK ZAPPA 
Guitar 
RCD 10079/80 
The sequel to SHUT UP & PLAY 
YOUR GUITAR, this 2 -CD set 
features wall -to -wall guitar 
solos recorded live between 
1979 -84. 

RYKODISC USA, Pickering Wharf, Bldg. 
C -3G, Salem. MA 01970.617- 744 -7678 
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POSTERS SHIRTS POSTERS SHIRTS POSTERS SHIRTS POSTER 

Shirt and Poster 
sales at Retail are 

bigger than ever - 
don't miss out! 
ROCK EXPRESS 

offers you the 
largest selection 
with the fastest 

turnaround 
in 0- 

Wholesale inquiries only. International inqguiries welcome. Contact your local Representative or 
call Toll -Free 800-FOR-ROCK. For a free catalog write: 

WINTERLAND PRODUCTIONS 
100 HARRISON STREET, SAN FRANCISCO CA 94105 
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SPECIAL ISSUES 
SPOTLIGHT ISSUE IN THIS SECTION AD DEADLINE 

THE Nov 12 
WORLD 
OF 
CLASSICAL 
MUSIC 

Overview '88 
Retail 
Radio 
Video 
Show Music 

Oct 18 

TRE Nov 12 
AVC: 
SPECIAL 
INTEREST 
VIDEO 

AVC Overview 
Original Video 
Programming 
Product 
Sponsorship 

Oct 18 

THE Nov12 
AVC: 
MUSIC 
VIDEO 

View From The Top 
Directors 
Videoclips 
Labels 
Hollywood Track 

Oct 18 

CBS Nov 19 
101ST 
ANNIVERSARY 
EDITION 

Intro & History 
Management Q &As 
Labels 
International 
Columbia House 

Oct 25 

WHY THEY ARE SPECIAL: 
CLASSICAL MUSIC'S great catalog wealth has proven ideally 
suited for leading the CD revolution, the new thrust into CD 
video, and wherever software -expanding technology may ven- 
ture next. Classical's resiliency and energy for innovation pro- 
pel it onward with renewed commitment from labels and tal- 
ent; new labels are springing up from unusual places to take 
advantage of the CD surge. 

SPECIAL INTEREST VIDEO has emerged as a prime program- 
ming vehicle, unique sales opportunity, and an artform of in- 
creasing significance. There's a vast array of programming 
available in the non -theatrical arena, and while there seems to 
be an audience for almost every idea, what consumers and re- 
tailers want is the key to new growth. The American Video Con- 
ference, Nov. 9 -11 in Los Angeles, covers the field with panels 
of experts, special awards -and a higher visibility for original 
programming than ever before. 
MUSIC VIDEO surveys the near- and long -term future for the 
marriage of music and video. Behind the scenes, behind the 
onrush of rock videos and outlets playing them, is an industry 
trying to cope with constant changes, changes that are putting 
creative pressure on the barriers of breakthrough while 
threatening the underpinnings of a business ever in transition. 
CBS' 101ST ANNIVERSARY edition takes a look at the "grand- 
daddy" of record companies, its historic parallels to the begin- 
nings of recorded music, its rise to a lofty position of domi- 
nance in the industry -and forward to new frontiers. Sony is 
CBS' new partner in the future, and this issue takes a global 
view of CBS' evolution into a multi -media entertainment giant. 
COMING ATTRACTIONS: FRANCE, SCANDINAVIA, JOE WIL- 
LIAMS 70TH BIRTHDAY SALUTE, RAP MUSIC WRAPUP. 

FOR AD DETAILS CONTACT YOUR BILLBOARD SALES 
REPRESENTATIVE or CALL ANY BILLBOARD OFFICE WORLDWIDE. 

NEW YORK: Gene Smith, Ron Willman, Norm Berkowitz, 
Ken Karp, Michael S. Bernstein, Jim Beloff. (212) 764 -7300 or 
(212) 536 -5004. 
LOS ANGELES: Christine Matuchek, Arty Simon, Anne Rehman, 
Mary Fisher, Emily Vaughn. (213) 273 -7040. 
NASHVILLE: Lynda Emon, Carole Edwards. (615) 321 -4290. 
LONDON: Tony Evans 439 -9411. 

* * * * * * * ** *RESERVE SPACE TODAY!! * * * * * * * * ** 

ETA/LING 

i SOUND SHOP CAPSULES 

THE BIG BLOW: Hurricane Gilbert 
made sure that this was the most un- 
usual music -business convention in 
history by striking Grand Cayman Is- 
land Sept. 13, as the Central South/ 
Sound Shop confab was being 
launched. As Gilbert bore down on 
Grand Cayman after killing more 
than 30 during its sweep through Ja- 
maica, 103 of the 250 convention at- 
tendees managed to flee the island 
before all flights were canceled. 

WEATHER REPORT: Those arriv- 
ing at the Treasure Island Resort on 
Sunday, Sept. 11, were greeted by a 
letter from the hotel manager outlin- 
ing evacuation plans. It concluded: 
"In order for Hurricane Gilbert to in- 
fluence the Cayman Islands, he will 
have to travel in a straight line for 
the next 36 hours and arrive to us at 
approximately 7 Tuesday morning; 
however, I have yet to see a hurri- 
cane travel in a straight line." Actual- 
ly, Gilbert traveled in an extremely 
straight line, and Caymanian officials 
feared the entire island would be en- 
gulfed by hurricane -spawned tidal 
waves. Seas were expected to be 10- 
15 feet higher, topped by 10-12 -foot 
waves. On an island with an average 
height of 10 feet above sea level, this 
would have spelled disaster. In what 
was described as an "act of God," the 
hurricane developed an egg- shaped 
eye -almost double normal size - 
less than an hour before hitting the 
Caymans, and the unusual effect 
veered the eye of Gilbert 15-20 miles 
south, avoiding a direct hit and spar- 
ing the island from major tragedy. 

SWAN SONG: There's a song for all 
seasons and all occasions, as the 
Sound Shop evacuees discovered 
while fleeing the hotel for inland hur- 
ricane shelters. A busload of the re- 
tail -chain and record -label executives 

ALBUM 
RELEASES 

The following configuration ab- 
breviations are used: LP -al- 
bum; EP- extended play; CA- 
cassette; NA -price not avail- 
able. Multiple records and /or 
tapes in a set appear within pa- 
rentheses following the manu- 
facturer number. = Simulta- 
neous release on CD. 

POP /ROCK 

CAMEO 
Machismo 

e LP Atlanta Artists 836 002 -1 /NA 
CD 836 002-4/ 

COMMODORES 
Rock Solid 

6 LP Polydor 835 369-1/NA 
CA 835 369 -4 /NA 

TIM FINN 
Tim Finn 

e LP Capitol CI-48735/NA 
CA C4- 48735/NA 

JUDY GARLAND 
A Star Is Born 

CD Columbia CI< 44389/NA 
CA .157-44389 ,,NA 

DARLA LEEDS & THE FRENCH 
QUARTER 
Emotional Blackmail 
EP Middle Class DRL 1960 / NA 

(Continued on page 62) 

burst into an impromptu version of 
the No. 1 Billboard pop hit of the 
week -Bobby McFerrin's "Don't 
Worry, Be Happy." 

SWAN SONG, PART TWO: Radio 
Cayman -the last link with humanity 
as Gilbert slammed across Cayman, 
killing phones, water, and electric- 

101N1DlHOP 
ity- somehow stayed on the air until 
shortly after 6 a.m., when part of its 
roof was lifted by the storm. The sta- 
tion played Charlie Pride's "Did You 
Think To Pray," then abruptly went 
off the air after spinning the equally 
appropriate Pride version of "I'll Fly 
Away." 

TOP THIS ONE, HUTCH: Refer- 
ring to Randy Davidson, head of the 
Sound Shop chain, and Hutch Car- 
lock, of the rival Nashville Tenn. - 
based Music City Record Distribu- 
tors, one label executive challenged, 
"Let Hutch try to top this one." 

CONGRATULATIONS TO Randy 
and the Treasure Island Resort staff: 
This would never happen in the Baha- 
mas, or even Key West, Fla., but only 
seven hours after the hurricane 
passed, the Treasure Island Resort 
had restored electricity. Water re- 
sumed the next morning, and by noon 
on the day after Gilbert, international 
phone service was back up on satel- 
lite. Crews had cleaned up debris by 
Thursday, and it was paradise re- 
gained for those who stayed to enjoy 
the return of sunshine for the rest of 
the week. Damage to the hotel: Sec- 
tions of the roof were ripped off, the 
rooftop satellite dish was destroyed, 
a huge window in the restaurant was 
blown out, and drainpipes, insulation, 
and other debris were scattered in 

Gilbert's wake. 

MORE STORES: Davidson plans to 
open two more Sound Shop stores by 
the end of the year and next year will 
expand by an additional eight stores. 
They will be located in what he terms 
the "Glorified Southeast," where the 
other 63 Sound Shop outlets are locat- 
ed: from east Texas to southern Indi- 
ana, the Carolinas, Georgia, Florida, 
Louisiana, Mississippi, Tennessee, 
and Kentucky. 

THE SOUND SHOP SOUND: A 
surprising but refreshing show was 
staged Sept. 14 for the Central 
South /Sound Shop troops following 
the Canyon concert. Some of them 
formed a group to perform a rousing 
concert for their fellow company 
friends. The show turned out to be 
one of the entertainment highlights 
of the abbreviated confab. Drawing 
particular praise were the soul -laced 
vocals of Derrick Howard, manager 
of the Nacogdoches, Texas, Sound 
Shop. (OK, Derrick, we'll tell the 

(Continued on page 62) 

DIVIDER CARDS 
ALL SIZES AVAILABLE 

CHECK OUR PRICES! 
Direct from Manufacturer 

Call 

(201) 470 -8000 
(212) 244 -4060 

1- 800 -631 -7061 Outside N.J. 

Or Write 
PRIMEX PLASTICS CORPORATION 
65 River Drive. Garfield N.J. 07026 

Special Volume Rates 

38 

America's Largest 
CD Distributor 

Guaranteed Overnite Delivery 
Anywhere In The U.S. At No 

Extra Charge To You! 
SERVICE- 100% computerized inventory. The order 
you place is the order you get. No disappointments!! 
PRICE- Low everyday prices, incredible weekly sales! 
FILL- Best fill in the industry! 

CALL NOW FOR A FREE CATALOG 

New York 
(212) 517 -3737 

Connecticut 
(203) 798 -6590 

Toll Free 
(800) 826 -0079 FAX 

DEALERS ONLY (203) 798 -8852 

Los Angeles 
(213) 388 -9834 
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RETAILING 

Billboard's Nashville general manager, Gerry Wood (back to camera -for a 

change), swaps survival stories with members of 16th Avenue Records' the 
Canyon band. From left are Steve Cooper, Keach Rainwater, J. Ellis Brown, 
Johnny Boatright, and Randy Rigney Russell. 

A Stoney Convention 
GRAND CAYMAN It was a convention that no attendee will ever for- 
get. One uninvited guest crashed the Central South /Sound Shop conven- 
tion party with gusto. Hurricane Gilbert, the storm of the century, blew 
through the Caymans Sept. 13 with ferocious velocity as Caymanians 
and conventioneers alike huddled in shelters. Still, the Treasure Island 
Resort held firm, suffering only moderate damage, and the show went on 
the next day. Here are some pictorial highlights of one of the most un- 
usual conventions in music business history. (Photos: Gerry Wood) 

"We're all survivors," Randy 
Davidson, left photo, tells his storm - 
battered troops, reconvening the day 
after Hurricane Gilbert visited the 
island. "We've proven we can survive 
a lot of things -more than any other 
record chain in the world that I'm 
personally aware of." Said consultant/ 
motivational speaker Joyce Weiss, 
above, during her three -hour 
workshop: "It's amazing what one can 
accomplish when one doesn't know 
what one can't do." 

Paradise regained: Mark Maynard, director of sales for MCA /Nashville, and his 
wife, Lacie, enjoy the sunshine only two days after Gilbert lashed the Caymans. 
Note the boarded -up window at the restaurant in the background. 

Relaxing by the pocl -at a time when Gilbert was only a memory-are, from left, 
Pam Oliver, sales rep for Warner Bros. /Nashville; Lacie Maynard, wife of MCA/ 
Nashville director of sales Mark Maynard; and Melanie Smith of Central 
South /Sound Shops. 

BILLBOARD OCTOBER 15, 1988 

Ambico Unveils 

One-Gun Power lite 
Ambico's new One -Gun Power - 
lite (model V -0850) combines a re- 
chargeable NiCd with a high -en- 
ergy video light. The company 
says its gun provides longer -last- 
ing light, recharges more quick- 
ly, and costs less than competing 
brands. The One -Gun Powerlite, 
with recharger included, can be 
recharged up to 1,000 times and 
mounts easily on any camcorder. 
Battery replacement packs 
(mode V -0853) are also available. 

More information is available 
from Ambico Inc., 50 Maple St., 
Norwood, N.J. 07648; 201 -767- 
4100. 
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r 
Company's Video Guarantee Takes An Encore 

HOME VIDEO 

Vidmark Rents Or Your Money Back 
LOS ANGELES Vidmark Enter- 
tainment is trying an encore of its 
money -back rental guarantee. 

With the December release of 
"Vanishing Act," the company is 
betting that dealers will watch the 
title rent at least 15 times during 
its first 30 days on the shelves. If 
not, Vidmark promises to refund 
50% of the purchase price with no 
limit on the number of copies re- 
turned and no questions asked. 
The company says the same strate- 

gy was used successfully to mar- 
ket Vidmark's recent release of 
"Lethal Obsession." 

"Basically, we want to show 
that we're behind this title," says 
Gina Draklich, marketing manag- 
er for Vidmark. "We did very well 
with the guarantee when we of- 
fered it on 'Lethal Obsession.' I'm 
sure it helped the unit volume." 

With essentially the same pro- 
gram, VP of marketing and sales 
Sam Pirnazar says, the company 

fries Pushing New Kid Yid 
Ill Its 1st Big Cross-Promo 

LOS ANGELES Fries Home Vid- 
eo and Ralston Purina have imple- 
mented the first phase of a multi- 
million- dollar cross -promotion. 

Fries, an independent video sup- 
plier, calls the promotion a "major 
first" for the company. It esti- 
mates that the promotion will wind 
up placing its home video products 
in front of more than 40 million 
consumers. 

The first element of the two -part 
campaign, kicked off this month, 
dovetails with the debut of the na- 
tionally syndicated TV series 
"Denver, The Last Dinosaur," 
which is produced and licensed by 
World Events Inc., headquartered 
in St. Louis, as is Ralston Purina. 

A four -color freestanding insert 
was to be placed in newspapers in 
more than 100 U.S. markets, 
claimed to represent a combined 
circulation of more than 40 million. 

The insert offers a $5 rebate 
with proof of purchase of the 45- 
minute cassette "Denver, The Last 

Dinosaur," which lists for $19.95. 
The second phase of the promo- 

tion will involve coupon placement 
on more than 1 million packages of 
Ralston Purina's Dinersaurs 
breakfast cereal. The coupon will 
offer consumers an exclusive 
shorter -length "Denver" program 
available only through the offer. 

Both the video and the television 
series are expected to benefit from 
extensive product licensing by 
World. 

"Denver," according to Fries, is 
one of seven programs in the Fries 
Family Entertainment '88 lineup. 
The other programs are "Saber 
Rider & The Star Sheriffs," "Har- 
lem Globetrotters: 6 Decades Of 
Magic," "Lamb Chop's Sing - 
Along, Play -Along," "Shari's 
Christmas Concert," two Care 
Bears adventures, and "It's 
Howdy Doody Time: A 40 -Year 
Celebration." The latter tape has a 
new list of $14.95. 

On The Good Ship Videocassette. CBS /Fox and McGraw Hill have inked 
a deal to cross -promote a line of Shirley Temple videos and "Child Star," the 
new autobiography by Shirley Temple Black. A four -color bookmark 
promoting the video collection will be inserted into each copy of the book, 
which is slated for release from McGraw Hill in November, and each of the 
10 video titles will include a card calling attention to the book. Also, Black is 
planning a 20 -city tour to promote the book during the holiday season; 
CBS /Fox, which markets the videos through its Playhouse divison for $19.95 
each, expects the tour to boost sales of the videos as well. Pictured is a 

scene from the 1938 movie "Little Miss Broadway" with Temple, right, and 
Phyllis Brooks. 

sold more than 25,000 units of 'Le- 
thal Obsession' and had fewer 
than 350 returns, a 2% rate. 

"The market is very tough for 
all but the most widely recognized 
titles, so you want to do anything 
you can to draw more attention to 
your titles," says Draklich. She 
notes that the company is also 
planning to send review copies of 
the film to select retailers. "It's a 
good movie. We believe that when 
retailers see it they will want to in- 
clude it in their rental library." 

Vidmark also plans to spend 
more than $100,000 on ads in dis- 
tributor mailers and trade maga- 
zines. Point -of- purchase material 
will include a poster, a standee, 
and a flier. 

The suggested list on "Vanish- 
ing Act," starring Margot Kidder, 
Elliott Gould, and Mike Farrell, is 
$89.95. The drama will be available 
as of Dec. 12. 

Defensive Posture. Actor Lorenzo Lamas, star of CBS -TV's "Falcon Crest," 
second from right, takes a break from signing autographs at the recent Focus 
On Video show in Toronto to pose with the staff of General Video, a Canadian 
distributor. Lamas appears in the new Congress Video instructional tape 
"Lorenzo Lamas Self Defense Workout." The video, currently available for a list 
price of $14.95, is being distributed in Canada by General Video. Pictured with 
Lamas, from left, are Brad Siemens, president; Lyn Siemens; and John Murphy, 
VP. 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 

W ó ii 
I- 

y 
ú 

Eit 

in.- 

1 1 11 

* * No. 1 * * 
DEF LEPPARD: HISTORIA Bludgeon Riffola, LTD. 

PolyGram Music Video 080359 -3 Def Leppard 1988 LF 24.95 

2 2 5 FAITH CBS Music Video Enterprises 5301 George Michael 1988 SF 15.98 

3 4 41 $19.98 HOME VID CLIFF'EM ALL Elektra Records 
Metallica 

Elektra Entertainment 40106 -3 1987 C 19.98 

4 3 17 
MADONNA CIAO ITALIA: LIVE FROM Sire Records 

Madonna ITALY Warner Reprise Video 38141 -3 1988 C 29.98 

5 8 3 OUT OF THE BLUE Atlantic Records Inc. 
Atlantic Video 50123 -3 Debbie Gibson 1988 SF 16.98 

6 7 5 
A &M Records Inc. NOTHING LIKE THE SUN q &M Video C61104 Sting 1988 SF 12.98 

7 5 27 KICK -THE VIDEO FLICK Atlantic Records Inc. 
INXS Atlantic Video 50119 -3 
INXS 1988 1988 SF SF 16.98 16.98 

8 9 45 SLIPPERY WHEN WET Polygram Records Inc. 
Polygram Video 440 -041521 -3 Bon Jovi 1987 LF 19.98 

9 13 21 ERIC CLAPTON AND FRIENDS Radio Vision Eric Clapton 
Vestron Musicvideo 1 21 0 Phil Collins 1986 C 19.98 

10 6 47 AEROSMITH'S VIDEO SCRAPBOOK CCBS BS Video 
-Fox Music 

Music 
Video 

Enterprise5229 s Aerosmith 1987 D 19.98 

11 12 3 INTRODUCING THE HARDLINE LIVE CBS Music Video Enterprises 49001 Terence Trent D'Arby 1988 C 19.98 

12 NEWIllo AEROSMITH'S 3 X 5 CBS Music Video Enterprises 5308 Aerosmith 1988 SF 15.98 

13 14 15 MUMBO JUMBO Atlantic Records Inc. 
Robert Plant Atlantic Video 50121 -3 

1988 SF 16.98 

14 RE -ENTRY ONE NIGHT OF RAPTURE Elektra Records Anita Baker Elektra Entertainment 40105 -3 1987 C 24.95 

15 17 3 
CARLY 

EYARD 
SIMON: LIVE FROM MARTHA'S 

HBO Video 0129 Carly Simon VIN 1988 C 19.99 

16 10 7 WHO'S BETTER, WHO'S BEST 
Polygram Music Video Ltd. The Who PolyGram Music Video 080345 -3 

1988 LF 24.95 

17 RE -ENTRY ELVIS '56 Elvis '56 /LightYear Ent. 
Elvis Presley 

Media Home Entertainment M470 1987 D 19.95 

18 RE -ENTRY PINK FLOYD AT POMPEII Vestron Musicvideo 1008 Pink Floyd 1986 C 19.95 

19 RE -ENTRY WHITESNAKE: THE TRILOGY Geffen Home Video 38138 Whitesnake 1987 SF 14.95 

20 11 29 THE CURE IN ORANGE Elektra Records The Cure 
Elektra Entertainment 40107 -3 

1987 C 24.95 

RIAA gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2 million fo nontheatrical made - 
for- home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 150,000 units or suggested 
list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50,000 units or a value of $2 million for music video 
product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) SF short-form. LF long -form. C concert. D documentary. 
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HOME VIDEO 

VIDEO 
REVIEWS 

This column offers a critical look 
at recent nontheatrical video re- 
leases. Suppliers interested in 
seeing their cassettes reviewed in 
this column should send VHS 
cassettes to Al Stewart, Bill- 
board, 1515 Broadway, New York, 
N.Y. 10036. Please include the 
running time and suggested re- 
tail price. 

"Giants Forever: History Of The 
New York Giants," Fox Hills Vid- 
eo, 45 minutes, $19.95. 

Real Giants fans -the poor 
slobs who trudged to New Haven 
and gave new meaning to the 
words "hope against hope" -will 
find very little meat in this high - 
gloss, NFL Films -style treatment. 

The depressed '60s and '70s, as 
important in Giants history as the 
championship '50s and '80s, are 
given short shrift. Proud tradition 
(read: winning) is only part of the 
story of the Giants. Much of this 
happy -talk footage, in fact, is al- 
ready available in "Giants Among 
Men," the exultant Super Bowl 
XXI video. 

For this lifelong fan, there were 
a few distinct pleasures: watching 
Homer Jones once again cavort in 
the open field and Alex Webster 
run to daylight, and learning that 
Jim Thorpe was once a Giant. Still, 
there aren't nearly enough memo- 
ries for the money. MARK MEHLER 

"The Complete Workout With 
Denise Austin," Parade Video, 60 
minutes, $29.95. 

The compact Denise Austin is 
the dynamic host of ESPN's "Get- 
ting Fit With Denise Austin" and 
the video star of a series of other 
exercise tapes. In this, her fifth ef- 
fort for Parade, Austin leads a 
group of three women and two 
men through a low- impact aerobic 
and floor- exercise routine that, 
like the title says, provides a com- 
plete body workout by giving 
equal attention to all muscle 
groups. Though the routine is chal- 
lenging, it isn't complicated, and 
with her sunny smile and throaty, 
baby -doll voice, Austin provides 
ample motivation without resort- 
ing to the incessant chatter of 
some other aerobics instructors. 
Austin stops briefly for pulse 
checks and to demonstrate proper 
execution of exercises, using her 
students as models. While the 
price may be a bit high for a mar- 
ket already clogged with workout 
tapes, this is a strong entry that 
should move well. J.C. McADAMS 

"Tough Stuff Workout," J2 Com- 
munications, 45 minutes, $19.95. 

Actress Tracy Scoggins, who 
starred in the former ABC -TV 
show "The Colbys," dresses in 
camouflage gear for this tape, in 
which she challenges four top ath- 
letes to complete a heavy -duty 
workout regimen developed by the 
Russians. The athletes are big 
time: They include Marcus Allen of 
the National Football League's 
Los Angeles Raiders and former 
boxing champ Carlos Palomino. As 
an instructor Scoggins is thor- 
ough, but her enthusiasm often 

seems less than real, proving that 
a television star is not always qual- 
ified to be a workout instructor. 

Her pretty face and the five 
well -toned bodies are convincing 
and encourage completion of the 
routine; however, Scoggin's mono- 
tone delivery weakens the effect. 
The music drives home a funky 
and motivational beat at the outset 
but slides progressively downhill 
to the point where it has no connec- 
tion to the exercise moves. Though 
a tough routine is projected, the 
program's impact is undermined 
by its lack of depth. DEBBIE HOLLEY 

"Lilies! Alive With Yoga, Volume 
2," Nityananda Institute, 60 min- 
utes, $39.95. 

Lilias Folan is a 51- year -old 
hatha -yoga instructor who has 
hosted her own show on PBS for 
many years. In this intermediate - 
level program, she teaches some of 
the more advanced postures of this 
ancient Eastern practice and de- 
scribes their philosophical mean- 
ing and their benefits to the body. 
The postures are excellent for im- 
proving circulation and stretching 
various muscles and ligaments. 
The setting is peaceful, with 
peach- colored walls, potted plants, 
and an oriental rug. Though Folan 
obviously knows her stuff, her 
bright blue- and -white, diagonally 
striped leotard is a major visual 
distraction and is the only detrac- 
tor in this well -paced, soothing 
program. J.C.M. 

"Meryl Streep Reads The Tailor 
Of Gloucester," Sony Video Soft- 
ware, 30 minutes, $14.95. 

This is an old Beatrix Potter tale 
about an impoverished tailor in 
19th century England who is too ill 
and poor to finish a wedding coat 
for the mayor. On Christmas Eve, 
however, when all creatures can 
talk, friendly mice come to the tai- 
lor's shop and complete the coat 
with such fine workmanship that 
the tailor later becomes sought -af- 
ter and quite rich. 

The pencil drawings by illustra- 
tor David Jorgenson are subtle 
and evocative of the period, and 
the music by Irish band the Chief- 
tains is appropriate to the setting. 
Narrator Meryl Streep calls on all 
her powers of storytelling and 
mimicry to provide the voices of 
the old tailor, his vengeful cat, and 
the tiny mice -sometimes to comic 
effect. Though the production is 
beautifully done, it is hard to say 
who its prime audience is: Younger 
children will enjoy the animated 
series of drawings, with its won- 
derfully lifelike depictions of the 
cat and mice, but the language 
( "wainscot," "pipkin," "twist ") 
may well be beyond them. And like 
many old English fairy tales, this 
tends to have rather grim over- 
tones. However, this is classic chil- 
dren's fare, and parents may want 
to stand by to interpret. J.C.M. 

"Joseph Campbell And The Pow- 
er Of Myth," six -tape series, Mys- 
tic Fire Video, 60 minutes each, 
$29.95 each. 

Over the last five decades, Jo- 
seph Campbell's many books on 
myth and culture have been an in- 
spiration both to college students 
and to artists and film makers like 

George Lucas, who utilized many 
of Campbell's themes and ideas in 
the successful "Star Wars" mov- 
ies. 

Journalist Bill Moyers conduct- 
ed a series of videotaped inter- 
views with Campbell at Lucas' 
Skywalker Ranch over a period of 
three years before Campbell's 
death in 1987. During the talks, 
Campbell and Moyers discussed 
numerous myths and stories (from 
Eskimo fairy tales to the Hindu 
Upanishad to Luke Skywalker) 
and explored their connections 
with common life experiences, psy- 
chology, and the evolution of hu- 
man consciousness. 

First aired on public television, 
the series received wide acclaim, 
and its companion book went to 
No. 1 on The New York Times 
Book Review list. Intercut at many 
points with a wide variety of super 
visual illustrations, the conversa- 
tions between Moyers and Camp- 
bell are fascinating, illuminating, 
and consistently entertaining. The 
six programs are "The Hero's Ad- 
venture," "The Message Of The 
Myth," "The First Storytellers," 
"Sacrifice And Bliss," "Love And 
The Goddess," and "Masks Of 
Eternity." For more information 
call 516 -668 -1111. CHRIS McGOWAN 

"Live From Washington ... It's 
Dennis Miller," Vestron Video, 
54 minutes, $29.98. 

Don't be fooled by the title of 
this video. Even though this 

Washington, D.C. -generated re- 
lease comes in these frenzied days 
before the November elections, 
the "Saturday Night Live" come- 
dian hands up little in the way of 
politics beyond a backdrop of the 
White House. Instead, there's 
plenty of pure, unadulterated 
Dennis Miller, who is pretty darn 

acerbic- smarter and more biting 
than even his "SNL" news -an- 
chorman persona would have you 
believe. 

That's probably because the vid- 
eo, essentially a stand -up act 
Miller put together for HBO, was 
written entirely by the arrogant 

(Continued on page 43) 

Shooting For Video. Louis Gossett Jr., center, receives an official Harlem 
Globetrotter basketball from Charles W. Fries, board chairman of Fries 
Entertainment Inc., left, as Len Levy, executive VP and CEO of Fries Home 
Video, looks on. Gossett hosts "Harlem Globetrotters: 6 Decades Of Magic 
The 60- minute documentary, currently available from Fries for a list price of 
$19.95, chronicles the history of the legendary basketball team. 

2nd ANNUAL 
AMERICAN VIDEO CONFERENCE 
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19$8 
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AMERICAN VIDEO CONFERENCE 

A professional conclave for the non -theatrical, 
special interest, and music video field. 

SAVE THESE DATES! 
NOVEMBER 9 -11, 1988 IN HOLLYWOOD, CA 

Presented by: 

VI The American Film institute with 

Billboard Magazine and Mk .:REPORTER 

For registration information call (213) 856 -7743. 

BILLBOARD OCTOBER 15, 1988 41 

www.americanradiohistory.com

www.americanradiohistory.com


FOR WEEK ENDING OCTOBER 15, 1988 

Billboard 
Copyright 1988. Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 

retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying. 
® recording, or otherwise, without the prior written permission of the publisher. 

TOP VIDEOCASSETTES SALES 

Y 

3 

I- 

Y w 
w 
3 

r 
á 
U 

ó 

3 

Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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1 1 9 

* * NO. 1 * * 
GOOD MORNING VIETNAM 

Touchstone Pictures Robin Williams 
Touchstone Home Video 660 1987 R 29.95 

2 2 38 DIRTY DANCING Vestron Pictures Inc. Patrick Swayze 
Vestron Video 6013 Jennifer Grey 

1987 PG -13 24.98 

3 4 30 START UP WITH JANE FONDA Lorimar /LightYear Ent. 
Jane Fonda 

Lorimar Home Video 077 1988 NR 19.95 

4 6 52 LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 G 29.95 

5 3 91 CALLANETICS 0 Callan Productions Corp. Callan Pinckney 
MCA Home Video 80429 1986 NR 24.95 

6 7 43 PINK FLOYD THE WALL MGM /UA Home Video 400268 Bob Geldof 1982 R 19.95 

7 5 17 MICKEY COMMEMORATIVE EDITION Walt Disney Home Video 690 Animated 1988 NR 14.95 

8 10 104 
JANE FONDA'S LOW IMPACT Lorimar /LightYear Ent. 
AEROBIC WORKOUT Lorimar Home Video 070 Jane Fonda 1986 NR 39.95 

9 8 11 DEF LEPPARD: HISTORIA Bludgeon Riffola, LTD. Def Leppard 
PolyGram Music Video 080359 -3 

1988 NR 24.95 

1Q 9 4 GEORGE MICHAEL -FAITH CBS Music Video Enterprises 5301 George Michael 1988 NR 15.98 

11 15 82 TOP GUN 
Paramount Pictures Tom Cruise 
Paramount Home Video 1629 Kelly McGillis 

1986 PG 26.95 

12 13 57 AN AMERICAN TAIL O 
Amblin Entertainment Animated 
MCA Home Video 80536 1986 G 29.95 

13 16 17 DUCKTALES: DAREDEVIL DUCKS Walt Disney Home Video 694 Animated 1988 NR 14.95 

14 12 52 STAR TREK IV -THE VOYAGE HOME Paramount Pictures William Shatner 
Paramount Home Video 1 797 Leonard Nimoy 

1986 PG 29.95 

15 19 154 JANE FONDA'S NEW WORKOUT 
Lo 
L 

rimar / 
orimar HomeLight 

Yea 
Video 

r Ent. 
069 Jane Fonda 1985 NR 39.95 

16 11 15 MICKEY AND THE BEANSTALK Walt Disney Home Video 691 Animated 1988 NR 14.95 

Y0 

YEAPLAYBOYR 

'S 1988 PLAYMATE OF THE 
HBO Video 0078 India Allen 1988 NR 14.99 

18 17 5 1 MOONSTRUCK 0 MGM /UA Home Video M901135 Cher 
Nicolas Cage 

1987 PG 89.95 

19 22 167 THE SOUND OF MUSIC CBS -Fox Video 1 051 Julie Andrews 
Christopher Plummer 1965 G 29.98 

20 28 13 SINGIN' IN THE RAIN MGM /UA Home Video 6100185 Gene Kelly 
Debbie Reynolds 

1952 NR 19.95 

21 32 51 
PLAYBOY 1988 PLAYMATE VIDEO Lorimar Home Video 524 CALENDAR 

Various Artists 1987 NR 24.95 

22 31 5 THE LAST EMPEROR (> 
Hemdale Film Corp. John Lone 
Nelson Home Entertainment 7715 Joan Chen 

1987 PG -13 89.98 

23 18 18 
MADONNA CIAO ITALIA: LIVE FROM Sire Records Madonna 
ITALY Warner Reprise Video 38141 -3 

1988 NR 29.98 

24 21 15 
DISNEY SING ALONG SONGS: YOU 
CAN FLY! Walt Disney Home Video 662 Animated 1988 NR 14.95 

25 35 37 PLAYBOY VIDEO CENTERFOLD #6 Lorimar Home Video 526 Lynne Austin 1987 NR 12.95 

26 20 80 THE WIZARD OF OZ MGM /UA Home Video 60001 Judy Garland 
Ray Bolger 

1939 G 29.95 

27 29 148 
KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. 
WORKOUT JCI Video 8100 Kathy Smith 1984 NR 14.95 

28 24 122 MARY POPPINS Walt Disney Home Video 23 Julie Andrews 
Dick Van Dyke 

1964 G 29.95 

29 34 2 OUT OF THE BLUE -DEBBIE GIBSON AAtlantic 
Video 501 

Inc. 
23 -3 

Debbie Gibson 1988 NR 16.98 

30 38 56 DORF ON GOLF J2 Communications J2 -0009 Tim Conway 1987 NR 29.95 

31 NEW PIP. DOCTOR ZHIVAGO MGM /UA Home Video 900003 Omar Sharif 
Julie Christie 

1965 PG 19.95 

32 30 5 DR. STRANGELOVE 
RCA /Columbia Pictures Home Video Peter Sellers 
60172 George C. Scott 

1965 NR 19.95 

33 39 35 KATHY SMITH'S STARTING OUT Fox Hills Video FH1027 Kathy Smith 1987 NR 19.95 

34 RE -ENTRY LETHAL WEAPON Warner Bros. Inc. Mel Gibson 
Warner Home Video 11709 Danny Glover 

1987 R 19.98 

35 37 113 
JANE FONDA'S EASY GOING Lorimar /LightYear Ent. Jane Fonda 
WORKOUT Lorimar Home Video 058 1984 NR 39.95 

36 33 3 FRANTIC Warner Bros. Inc. Harrison Ford 
Warner Home Video 11787 

1988 R 89.95 

37 26 100 SCARFACE 
Universal City Studios Al Pacino 
MCA Home Video 80047 

1983 R 24.95 

38 27 121 KATHY SMITH'S BODY BASICS 
JCI Video Inc. Kathy Smith 
JCI Video 8111 

1985 NR 14.95 

39 23 2 *BATTERIES NOT INCLUDED Universal City Studios Hume Cronyn 
MCA Home Video 80770 Jessica Tandy 

1987 PG 89.95 

40 25 11 THE COLOR OF MONEY 
Touchstone Pictures Paul Newman 
Touchstone Home Video 513 Tom Cruise 

1986 R 19.95 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at east 25,000 

units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million 

at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. SF short-form. LF long -form. C 

concert. D documentary. 

HOME VIDEO 

4 

DIR's Newest DJ. Shari Lewis lets her venerable campanion, Lamb Chop, have 
her say while co- hosting on the syndicated radio network DIR. Lewis was on 
hand for DIR's "Music Weekend" with host Bill Neil, left, in an effort to promote 
her latest video, "Lamb Chop's Sing -Along, Play -Along." The video is currently 
available from Fries Home Video for $14.95. 

newsil iie. 
VESTRON VIDEO is in the throes of litigation with at least three of the distrib- 
utors it cut from its wholesale roster earlier this year. In two recently 
filed cases, Vestron claims MS Distributors and Win Records and Video 
still owe the supplier money from their previous dealings distributing 
Vestron product. While MS could not be reached for comment at press 
time, Sam Weiss, president of Win Records and Video, says the charges 
are "without merit" and stem from Vestron's "fouled -up bookkeeping." 
A third, previously filed suit names Vestron as a defendant. Big State 
Distributing charges that Vestron has violated standard industry prac- 
tices by refusing to take back product; the company also says Vestron 
has refused to let Big State buy Vestron titles from another source. 

A JUDGMENT FOR $800,000 was awarded on Sept. 15 to Celebrity Home En- 
tertainment chairman Noel Bloom against International Video Entertain- 
ment and Carolco Pictures. The action stemmed from Bloom's sale of a 
controlling interest in IVE to Carolco in 1986. Bloom sued both IVE and 
Carolco Pictures, arguing that Carolco failed to make a final $500,000 
payment. Bloom also recovered interest, costs, and lawyers' fees. 

MORE CLASSIC TITLES are forthcoming from L.A.-based Connoisseur Video 
Collection, a new company specializing in that genre. Among newer re- 
leases, due in stores Nov. 22, are Jean -Luc Godard's "Alphaville," Mario 
Monicelli's "Big Deal On Madonna Street," Yasujiro Ozu's "The Floating 
Weeds," and Victor Erice's "Spirit Of The Beehive." "Big Deal ..." will 
be a restored versions of the original, which has not been available for 
more than 30 years, according to the company. Tamarelle's International 
Films is the exclusive distributor. 

CONSUMER STEAM is what J2 Communications claims Alyssa Milano gener- 
ated in Spokane, Wash., recently when 4,500 teenagers turned out for the 
young star at the grand opening of a new Video Unlimited retail outlet. 
Milano, who appears on ABC-TV's sitcom "Who's The Boss ?," was on 
hand promoting her special- interest videocassette, "Teen Steam," which 
is just rolling out nationally. She autographed copies of the video until 
inventory was exhausted, says store owner Roy Berg. On another J2 
note, the company says it plans to mount a big marketing campaign for 
its first two theatrical titles -"On Golden Pond" and "The Last Uni- 
corn"- obtained as a result of its deal with ITC. Each title will list for 
$19.95. For the latter title, J2 will make available to purchasers a premium 
gift of a plush unicorn doll, which will be offered for $6.95 and proof of 
purchase. JIM McCULLAUGH & AL STEWART 

AEC Will Merge With CMS Advertising 
LOS ANGELES American Educa- 
tional Computer Inc., a major educa- 
tional computer software and video 
publisher that distributes program- 
ming under the Concord Video la- 
bel, has announced plans to merge 
with CMS Advertising, a direct -mail 
and electronic publishing company. 

At the same time, CMS is combin- 

ing forces with Greenleaf Video 
Inc., a Santa Monica, Calif. -based 
educational video cataloger. 

Under the terms of the proposed 
deal between AEC and CMS, AEC 
will be absorbed into the CMS cor- 
porate stable and operate as a sub- 
sidiary. 

(Continued on next page) 
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HOME VIDEO 

VIDEO REVIEWS 
(Continued from page 41) 

funny man himself. It opens at a 
New York hotel bar, where Miller 
downs a few with his "colleague" 
Edwin Newman. So fortified, our 
snotty hero flies to D.C., where he 
spends the next hour before a live 
audience, tearing up everything 
from 7- Eleven Big Gulps to sex, 
from the limbo to the International 
House of Pancakes. Should appeal 
strongly to "SNL" fans by one -up- 

AEC MERGES WITH CMS 
(Continued from preceding page) 

CMS' principal business involves 
franchising of cooperative direct - 
mail advertising businesses 
through its United Coupon Corp. 
subsidiary. Doug Frans, CEO and 
president of AEC, will remain as 
AEC president while becoming a di- 
rector of CMS. CMS says the move 
establishes a consumer products di- 
vision that will complement a direct - 
mail network billed as reaching 1.5 
million homes per month. 

The CMS arrangement with 
Greenleaf, according to John Hazel - 
ton, CEO of CMS, will broaden the 
scope of its operations in school, li- 
brary, military, and other specialty 
markets by expanding its catalog 
publishing operation. 

ping the popular show. 
IRENE LACHER 

"Dead Kennedys," RAM Indus- 
tries Limited, 60 minutes, $29.95. 

The Dead Kennedys -by name 
alone -were one of the most no- 
torious bands to come out of Cali- 
fornia in the late '70s; 10 years af- 
ter they played their first gig, 
their fast, furious songs, fueled by 
singer Jello Biafra's political in- 
vective, still inspire young hard - 
core bands. San Francisco promot- 
er Dirk Dirksen co- produced that 
debut performance, and he pro- 
duced this documentary of the 
closing night of On Broadway, the 
punk venue he ran. 

Dirksen seems to intend this as a 
"Last Waltz" for his nine years as 
a club promoter. However, after a 
self -indulgent prologue explaining 
the importance of his clubs, with 
rather typical shots of young 
punks to set the mood, it turns into 
straight Dead Kennedys concert 
footage. The show was filmed 
June 16, 1984, and includes "MTV 
Get Off The Air," "Moral Major- 
ity," "We've Got A Bigger Prob- 
lem Now," and a dozen others. The 
camera work is poor, the sound is 
muffled, and for anyone but Dead 
Kennedys fans, it's all rather bor- 
ing. EVELYN McDONNELL 

HOORAY 
FOR... 

Send me one year of The Hollywood Reporter for $89 (basic rate) 

-a savings of $100 off the regular newsstand price! 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Remarks 
Manufacturer, Catalog Number 

roa. 

Al 

RECREATIONAL SPORTS TM 

1 1 65 

* * No.1 * * 
DORF ON GOLF J2 Communications J2 -0009 Tim Conway displays the fun -damentals 

of golf in this spoof of how -to's. 
2595 

2 2 93 AUTOMATIC GOLF 0 Video Reel VA 39 Bob Mann's methods increase players' 
drive by 30 to 80 yards. 

14.95 

3 RE -ENTRY WRESTLEMANIA IV 0 Titan Sports Inc. This event, shown in its entirety, includes 
Coliseum Video WF053 never -before -seen footage. 

39 95 

4 5 93 GOLF MY WAY WITH JACK NICKLAUS Worldvision Home Video 2001 Easy -to-follow guide for the beginning 
golfer. 

84.95 

5 6 45 A KNIGHT OF BASKETBALL Kartes Video Communications 
Coach Bob Knight explains the 
fundamentals of offense and defense. 19.95 

6 8 65 
ARNOLD PALMER: PLAY GREAT GOLF Mastering the Fundamentals focuses on 
VOLUME 1 

Vestron Video 2038 the basic mechanics of golf. 39.98 

7 3 37 
NOT SO GREAT MOMENTS IN 

HBO Video 0024 Tim McCarver hosts this compilation of 
SPORTS sports' most memorable goofs. 

14.95 

8 NEW DICK HOWSER'S BASEBALL 
New Image Studios 

Designed to improve any level player and 
WORKOUT VOL. 1 help coaches develop their teams. 2995 

9 12 29 
SUPERBOWL XXII NFC CHAMPIONS: NFL Films Video Comprehensive history of the Superbowl 
THE WASHINGTON REDSKINS Fox Hills Video champs, the Washington Redskins. 

19.95 

1Q 10 25 
DORF AND THE FIRST GAMES OF 

J2 Communications J2 -0010 Tim Conway bungles his way through 
MOUNT OLYMPUS athletic contests of ancient Greece. 29 

11 14 33 RED ON ROUNDBALL Best Film & Video Corp. 8102 Red Auerbach & an NBA all -star line -up 
show the strategies behind their plays. 2995 

12 9 71 
THE BEST OF THE FOOTBALL NFL's best and funniest football 
FOLLIES 

Fox Hills Video bloopers fill this compilation. 
19.95 

13 11 39 
CHARLIE LAU: THE ART OF HITTING 

Best Film & Video Corp. 
Improve your stance, shift your weight, 

300 adjust your swing. 
19.95 

14 17 9 FEEL YOUR WAY TO BETTER GOLF Simitar Entertainment, Inc. 
Pro Wally Armstrong teaches the feel 
good golf swing and how to get it. 

14.95 

15 16 15 
1986 NY METS: A YEAR TO From their hot spring start to those 
REMEMBER Rainbow Home Video amazin' playoffs, it's all here. 

19.95 

16 15 17 FESTIVAL OF FOOTBALL FUNNIES NFL Films Video Compilation of the NFL's funniest 
Fox Hills Video bloopers and blunders. 

19.95 

17 19 23 
LEE TREVINO'S PRICELESS GOLF Pro Lee Trevino reveals the golfing 
TIPS VOLUME 1 

Paramount Home Video 12623 techniques that made him famous. 19.95 

18 18 35 
LITTLE LEAGUE'S OFFICIAL HOW -TO- Mastervision Basic instructions for any aspiring young 
PLAY BASEBALL BY VIDEO ballplayer. 

19.95 

19 20 65 JAN STEPHENSON'S HOW TO GOLF Lorimar Home Video 147 Program addressing aspects of golf such 
as putting and tee shots. 2995 

20 7 
19 

WINNING BASKETBALL WITH LARRY Kodak Video Programs 8118770 Ball handling skills taught by Celtic great 
BIRD Larry Bird and others. 

19.95 

HOBBIES AND CRAFTSTM 

1 1 19 

** NO. 1 * * 
FODOR'S GREAT BRITAIN Random House Home Video This video is based on the world- famous 

travel book. 
19.95 

2 RE-ENTRY 
SPAGO: COOKING WITH Wolfgang Puck, Inc. Over 15 Spago recipes including 
WOLFGANG PUCK Warner Home Video 35048 Wolfgang Puck's Famed pizzas & pastas. 

29.98 

3 2 71 YES YOU CAN MICROWAVE JCI Video Inc. Common -sense guide to the basics of 
JCI Video 8200 microwave cooking. 

19.95 

4 11 59 VIDEO AQUARIUM The Video Naturals Co. 
For the fish lover whose time or bad luck 
makes owning live fish impossible. 

19.95 

5 7 93 
CHEF PAUL PRUDHOMME'S Unique techniques are revealed in this 
LOUISIANA KITCHEN, VOL. 1 J2 Communications video on Cajun cooking. 

19.95 

6 3 79 
LAURA MCKENZIE'S TRAVEL TIPS- Visits to Oahu, Maui, Diamond Head, and 
HAWAII Republic Pictures Corp. H- 7352 -1 Waikiki. 24.95 

7 NEW CHOCOLATE AND OTHER DIVINE Kartes Video Communications 
Special techniques needed to make 

DESERTS decorations, molds, & truffles are shown. 
19.95 

8 12 63 PLAY BRIDGE WITH OMAR SHARIF Best Film & Video Corp. 
Step -by -step bridge techniques and 
strategies. 

29,95 

9 14 23 THE CHARM OF LONDON International Video Network Tour London with Susannah York & see 
the famous sights of this great city. 19.95 

10 8 5 MICROWAVE COOKING Best Film & Video Corp. 
Pat Hutt hosts this comprehensive 
course in using the microwave. 

95 

11 5 93 CHEF PAUL PRUDHOMME'S J2 Communications How to prepare Cajun and Creole 
LOUISIANA KITCHEN, VOL. 2 classics from scratch. 

19.95 

12 13 41 
THE SILVER PALATE: GOOD TIMES Simon & Schuster Video Celebration of parties, people, and good 
LIVE Paramount Home Video 1 21 35 food for anyone who entertains. 

24.95 

13 15 13 
AMERICAN BARBECUE AND Serendipity Prod. 

Become the best chef on the block with 
GRILLING this low- priced guide. 

19.95 

14 6 39 
CASINO GAMBLING WITH DAVID Lorimar Home Video 052 Learn the basic strategies for winning 
BRENNER Craps, Blackjack & Roulette. 39.95 

15 10 25 
THE SIGHTS AND SOUNDS OF Visit beautiful Hawaii and enjoy an ín- 

International Video Network 
HAWAII depth look at the 4 main islands. 

19.95 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 
units or $1 million at suggested retail for nontheatrical titles. 0 ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million 
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. SF short-form. LF long -form. C 

concert. D documentary. Next week: Health And Fitness; Business And Education. 
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USIC VIDEO 

Video Vixens. Director Mark Rezyka, center, gives instructions to snorkel 
camera operator Steve Shattack, left, and guitarist Jan Kuehnemund during the 
shoot of the video for the single "Cryin' " by EMI act Vixen. 

I VIDEO TRACK 

Monarch To Produce PPV Specials 
Video Arm Teams With Viewer's Choice 

BY JIM BESSMAN 

NEW YORK Performance Video, 
the video production arm of New 
Jersey -based concert promoter 
John Scher's Monarch Entertain- 
ment, has signed a pact with the 
leading pay -per -view network, 
Viewer's Choice, to produce a 
number of PPV video music spe- 
cials this year. 

The deal acts upon expectations 
held by both companies that music 
programming will play an increas- 
ingly more important role in the 
future of PPV. 

According to Holly St. Lifer, 
Performance Video's director, the 
company will create between three 
and 10 music productions for the 
Viacom -owned Viewer's Choice in 
1989. While specifics are still up in 
the air, each program will run 

NEW YORK 

SWEET SENSATION, Atlantic 
Records' hot dance act, has wrapped 
"Never Let You Go," the new video 
from the band's "Take It While It's 
Hot" album. Richard Levine of 
Richard Levine Productions direct- 
ed the clip, which intercuts live per- 

formance footage with vignettes of 
"rehearsing" lovers /dancers. Dan 
Lindau produced. 

Mary Perillo directed Apollonia in 
the video for the single "Since I Fell 
For You," shot in Mother's Studio 
here. The concept dance clip, taken 
from the Warner Bros. "Apollonia" 
album, was produced by Debbie Lip - 
singer. 

Peter Nydrle produced and direct- 

ed Warner Bros.' Al B. Sure! in a re- 
cent shoot at the Apollo Theatre. 
The clip, "Rescue Me," is the latest 
from the artist's "In Effect Mode" al- 
bum. 

LOS ANGELES 

HARD TO TELL whether it's live or 
Memorex as one views the Moody 

(Continued on page 46) 

from one to three hours, depend- 
ing on the number and type of per- 
formers involved. 

St. Lifer says the goal is to kick 
off in January with a concert ex- 
travaganza celebrating the 20th 
anniversary of the Woodstock rock 
festival and featuring several late - 
'60s acts. 

"We're concentrating on musi- 
cal events like that -bringing art- 
ists together who wouldn't neces- 
sarily play together ordinarily," 
says St. Lifer. 

"It will be a straight concert per- 
formance -live live, not live to 
tape," she continues. "We'll try as 
much as possible to bring the view- 
er to the concert and experience 
the feel[ing] of being there, with 
no breakaways or commercials. 
We'll stay there on stage with the 
roadies during set changes and go 
backstage for interviews." 

According to St. Lifer, her View- 
er's Choice productions will be 
"high budget and high quality" 
and "far more sophisticated" than 
Performance Video's "Live At The 
Ritz" concert series for MTV. She 
says she envisions constructing 
special sets where appropriate, 
such as a '60s -style TV stage remi- 
niscent of "Shindig" or "Hullaba- 
loo" for the Woodstock -era show. 

But the Viewer's Choice shows 
will not be limited to rock concert 

productions. Indeed, St. Lifer 
points to the "narrowcasting" ca- 
pability of PPV in suggesting the 
likelihood of shows devoted to 
heavy metal, jazz, or even new 
age, "because viewers who are in- 
terested [in a specific genre] will 
buy, and those who are not won't, 
and there won't be any disappoint- 
ed viewers." 

Scott Kurnit, president of View- 
er's Choice, also sees big possibili- 
ties in PPV's little numbers. An- 
ticipating the "unlimited poten- 
tial" for growth of PPV 
households over the next five 
years, Kurnit theorizes that if a 
nonsuperstar act for which he 
would charge about $6 per viewer 
were offered to a 30- million -house- 
hold universe (Viewer's Choice's 
current projection), the program 
could rake in $1.8 million if sold to 
just one ratings point, or 300,000 
homes. 

"We already generate between 5 
and 10 million households, depend- 
ing upon the program," says Kur- 
nit. A best -case scenario, he says, 

(Continued on page 46) 

The Eye is on his honeymoon. 
His column will reappear in the 
Nov. 5 issue. 

To the best creative talent, the most prestigious 
award in the creative industry. 

Congratulations to the Winners of the 
35th International Advertising Film 
Festival Cannes /Music Video Category: 

Gold Lion: Gerard de Thame for Black's "Wonderful Life" 

(A & M Records) 

Jean- Baptiste Mondino for Boy George's "To Be 

Reborn" (Virgin Records) 

Silver Lion: Lydie Callier for Guesh Patti's "Let Be Must The 
Queen" (EMI Pathe Marconi) 

Bronze Lion: Adrian Edmon for Squeeze's "Hourglass" 
(A & M Records) 

Diploma: Aardvark Animation for Nina Simone's "My Baby 

Just Cares For Me" (Carrere Television) 

Screenvision Cinema Network, the Cannes festival's US sponsor, 

commends the winning talent. We invite your participation next 
year -a most prestigious audience awaits your work. For information 

call Anne -Marie Marcus 212.818.0180. 
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AS OF OCTOBER 15, 1988 

"b°°rd.CLIP LIST. 
A SAMPLING OF PLAYLISTS AT 
NATIONAL VIDEO MUSIC OUTLETS. 

Lists do not include videos in 
recurrent or oldies rotation. 

MUSIC MEADOW 

Continuous programming 
1775 Broadway, New York, NY 10019 

ADDS 

The Judds, Give A Little Love 
Hank Williams, Jr., My Name Is Bocephus 
The Oak Ridge Boys, Gonna Take A Lot Of River 
Reba McEntire, I Know How He Feels 
Rodney Crowell, I Couldn't Leave You If I Tried 
Bob Wickline, Ski Bumpus 
Reba McEntire, Sunday Kind Of Love 
Tanya Tucker, Strong Enough To Bend 
Jo-El Sonnier, Tear -Stained Letter 
Eddie Rabbitt, The Wanderer 
Keith Whitley, When You Say Nothing At All 
Randy Travis, I Told You So 

Joan Jett/Blackhearts, I Hate Myself For Loving You 
Kylie Minogue, The Loco -Motion 
Bobby Brown, Don't Be Cruel 
Det Leppard, Love Bites 
Steve Winwood, Don't You Know What The Night... 
Peter Cetera, One Good Woman 
Rod Stewart, Forever Young 
Erasure, Chains Of Love 
Information Society, What's On Your Mind 
Rob Base /DJ EZ Rock, It Takes Two 

Bobby Brown, Don't Be Cruel 
Bullet Boys, Smooth Up 
Cameo, You Make Me Work 
Tracy Chapman, Talkin' Bout A Revolution 
Tom Cochrane & Red Rider, Big League 
Giant Steps, Another Lover 
Daryl Hall John Oates, Downtown Life 
Hurricane, Over The Edge 
Elton John, A Word In Spanish 
Kingdom Come, Losing You 
Huey Lewis & The News, Small World 
George Michael, Kissing A Fool 
Kylie Minogue, The Loco- Motion 
Eddie Money, Walk On Water 
Night Ranger, I Did It For Love 
Keith Richards, Take It So Hard 
The Smithereens, Drown In My Own Tears 
Thirty Eight Special, Rock & Roll Strategy 

VIBEB HIS UF 

Continuous programming 
1775 Broadway, New York, NY 10019 

51; 
Black Entertainment Television 

14 hours daily 
4217 Wheeler Ave., Alexandria, VA 22304 

ADDS 
ADDS 

Chicago, Look Away 
Tracy Chapman, Talkin' Bout A Revolution 
Randy Newman, It's Money That Matters 
Maxi Priest, Wild World 

NOUVEAUX 

BUZZ BIN 
Johnny Clegg & Savuka, Take My Heart Away 

Al B. Sure!, Rescue Me 
George Michael, Kissing A Fool 
Brenda Russell, Get Here 
Stetsasonic, Talkin' All That Jazz 
The Real" Roxanne, Respect 

Tracy Chapman, Talkin' Bout A Revolution 
Run -D.M.C., Mary, Mary 
Yazz & The Plastic Population, The Only Way Is Up 
The Fat Boys, Louie Louie 

Hunters And Collectors, Back On The Breadline 
Primitives, Crash 
Siouxsie & The Banshees, Peek -A -Boo 

POWER HEAVY 

SNEAK PREVIEW 

Bon Joel, Bad Medicine 
Duran Duran, I Don't Want Your Love 
U2, Desire 

The Beach Boys, Kokomo 
Phil Collins, A Groovy Kind Ot Love 
Glenn Frey, True Love 
UB40, Red, Red Wine 
Steve Winwood, Don't You Know What The Night... 

HEAVY 

HEAVY 

Cheap Trick, Don't Be Cruel 
Cinderella, Don't Know What You Got ('Til It's Gone) 
Det Leppard, Love Bites 
The Escape Club, Wild, Wild West 
Europe, Superstitious 
Guns N' Roses, Sweet Child 0' Mine 
Information Society, What's On Your Mind 
INXS, Never Tear Us Apart 
Joan Jett/ Blackhearts, I Hate Myself For Loving You 
Poison, Fallen Angel 
Rod Stewart, Forever Young 
UB40, Red, Red Wine 

Anita Baker, Giving You The Best That I Got 
Basia, Time And Tide 
Breathe, How Can I Fall 
George Michael, Kissing A Fool 
Whitney Houston, One Moment In Time 
Elton John, A Word In Spanish 
John Lennon, Jealous Guy 
Steve Miller, Ya Ya 

Bobby Brown, My Prerogative 
Karyn White, The Way You Love Me 
New Edition, You're Not My Kind Of Girl 
Vanessa Williams, (He's Got) The Look 
Ready For The World, My Girly 
The Mac Band, Stuck 
Paula Abdul, (It's Just) The Way That You Love Me 
Midnight Starr, Don't Rock The Boat 
Deniece Williams, I Can't Wait 
Anita Baker, Giving You The Best That I Got 
D.J.Jazzy Jeff/Fresh Prince, Parents Just Don't... 
Cameo, You Make Me Work 

MEDIUM 

MEDIUM 

ACTIVE 

Bad Company, No Smoke Without Fire 
Phil Collins, A Groovy Kind Of Love 
Tommy Conwell /Young Rumblers, I'm Not Your Man 
Terence Trent D'Arby, Dance Little Sister 
Whitney Houston, One Moment In Time 
Transvision Vamp, Tell That Girl To Shut Up 
Was (Not Was), Spy In The House Of Love 
Winger, Madalaine 
Steve Winwood, Don't You Know What The Night... 

Boy Meets Girl, Waiting For A Star To Fall 
Kim Carnes, Crazy In Love 
Peter Cetera, One Good Woman 
The Robert Cray Band, Don't Be Afraid Of The Dark 
Julia Fordham, Happy Ever Atter 
Giant Steps, Another Lover 
Grayson Hugh, Tears Of Love 
Kylie Minogue, The Loco- Motion 
Jeffrey Osborne, She's On The Left 
Sade, Nothing Can Come Between Us 
Will To Power, Baby I Love Your Way 

Terence Trent D'Arby, Dance Little Sister 
Good Question, Got A New Love 
Cheryl "Pepsii" Riley, Thanks For My Child 
Sade, Nothing Can Come Between Us 
Bobby McFerrin, Don't Worry, Be Happy 
Jeffrey Osborne, She's On The Left 
Bootsy Party On Plastic 
Loose Ends, Mr. Bachelor 
Cherrelle, Everything I Miss At Home 
Big Daddy Kane, Ain't No Half Steppin' 
The Reddings, Call The Law 
Kid-N -Play, Gettin' Funky 
Billy Ocean, Tear Down These Walls 

MEDIUM 

Pat Benatar, Don't Walk Away 
Boy Meets Girl, Waiting For A Star To Fall 
Britny Fox, Long Way To Love 
Peter Cetera, One Good Woman 
Cher, Main Man 
Toni Childs, Don't Walk Away 
Gardner Cole, Live It Up 
Depeche Mode, Strangelove '88 
Glenn Frey, True Love 
L.A. Guns, Electric Gypsy 
John Lennon, Jealous Guy 
Vixen, Edge Of A Broken Heart 

1 

;fl 
NEW 

Five 1/2 -hour shows weekly 
1000 Laurel Oak, Voorhees, NJ 08043 

.1,1.'. 
' U/`S fit 

'' 

7 hours daily 
1000 Louisiana Ave., Houston, TX 77002 

ADDS 

CURRENT 

BREAKOUTS 

Gregg Allman, Slip Away 
Joni Mitchell, My Secret Place 
Lloyd Cole And The Commotions, My Bag 
The Robert Cray Band, Don't Be Afraid Of The Dark 
Melissa Etheridge, Bring Me Some Water 
Femme Fatale, Waiting For The Big One 
Fishbone, Freddié s Dead 
John Hiatt, Slow Turning 
Hothouse Flowers, Don't Go 
Colin James, Voodoo Thing 
New Frontier, Under Fire 
Prince, I Wish U Heaven 
R.E.M., Talk About The Passion 
Bobby McFerrin, Good Love 
Shriekback, Get Down Tonight 
Stryper, I Believe In You 
The Sugarcubes, Cold Sweat 
White Lion, When The Children Cry 

Gregg Allman, Slip Away 
Bad Company, No Smoke Without Fire 
ASLAN, This Is 

The Robert Cray Band, Don't Be Afraid Of The Dark 
Little Feat, Hate To Lose Your Lovin' 
Debbie Gibson, Staying Together 
Gardner Cole, Live It Up 
Holly Knight, Heart Don't Fail Me Now 
Nick Heyward, You Are My World 
Reckless Sleepers, If We Never Meet Again 
Then Jerico, The Motive 
Najee, Personality 
Spyro Gyra, Yosemite 
Sting, Fragile 
Mark !sham, The Grand Parade 
Soundtrack From Bird, Lester Leaps Iner 
Bobby McFerrin, Good Love 
The Connells, Scotty's Lament 
The Connells, Over There 
Pat McLaughlin, Wrong Number 
THe Del- Lords, Judas Kiss 
Robbie Robertson, Somewhere Down The Crazy River 

Eddie Money, Walk On Water 
George Michael, Kissing A Fool 
REO Speedwagon, I Don't Want To Love You 
Pat Benatar, Don't Walk Away 
Anita Baker, Giving You The Best That I Got 
Prince, I Wish U Heaven 
Tracy Chapman, Talkin' Bout A Revolution 
Tracie Spencer, Symptoms Of True Love 

POWER 

U840, Red, Red Wine 
Information Society, What's On Your Mind 
Peter Cetera, One Good Woman 
Cheap Trick, Don't Be Cruel 
Phil Collins, A Groovy Kind Of Love 
Taylor Dayne, I'll Always Love You 
Glenn Frey, True Love 
New Edition, If It Isn't Love 
Joan Jett/Blackhearts, I Hate Myself For Loving You 
Poison, Fallen Angel 
Bobby Brown, Don't Be Cruel 
INXS, Never Tear Us Apart 
The Beach Boys, Kokomo 

C) 
TNN 

The Nashville Network 

13 Hours Weekly 
2806 Opryland Dr., Nashville, TN 37214 

14 hours weekly 
6430 Sunset Blvd., Hollywood, CA 90028 

Continuous programming 
704 18th Ave. South, Nashville, TN 37203 

ADDS 
HEAVY 

Daryl Hall John Oates, Downtown Life 
George Michael, Kissing A Fool 
Eddie Money, Walk On Water 
Tracy Chapman, Talkin' Bout A Revolution 
Pet Shop Boys, Domino Dancing 
Night Ranger, I Did It For Love 
Sir Mix -A -Lot, Posse On Broadway 

HEAVY 

CURRENT 

Dwight Yoakam & Buck Owens, Streets Of Bakersfield 
The Crickets, T -Shirt 
Becky Hobbs, Are There Any More Like You 
Anne Murray, Flying On Your Own 
Mel McDaniel, Henrietta 
Foster And Lloyd, What Do You Want From Me... 

UB40, Red, Red Wine 
Whitney Houston, One Moment In Time 
The Escape Club, Wild, Wild West 
Phil Collins, A Groovy Kind Of Love 
INXS, Never Tear Us Apart 
New Kids On The Block, Please Don't Go Girl 
Bobby McFerrin, Don't Worry, Be Happy 
Cheap Trick, Don't Be Cruel 

Desert Rose Band, Summer Wind 
Jo-El Sonnier, Tear -Stained Letter 
The Oak Ridge Boys, Gonna Take A Lot Of River 
Tanya Tucker, Strong Enough To Bend 
Rosanne Cash, Runaway Train 
Foster And Lloyd, What Do You Want From Me... 
Dwight Yoakam & Buck Owens, Streets Of Bakersfield 
Robin Lee, Shine A Light On A Lie 
Michael Johnson, That's That 
Kenny Rogers, When You Put Your Heart In It 

Ricky Van Shelton, I'll Leave This World Loving You 
Skip Ewing, I Don't Have Far To Fall 
Crystal Gayle, Nobody's Angel 
The Judds, Give A Little Love 
David Lynn Jones, Tonight In America 
Reba McEntire, I Know How He Feels 
Eddie Rabbitt, The Wanderer 
T. Graham Brown, RFD 30529 
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NEW 
VIDEOCLIPS 

This weekly listing of new video - 
clips generally available for pro- 
gramming and /or promotional 
purposes includes artist, title, 
album (where applicable), label, 
producer /production house, and 
director. Please send informa- 
tion to Billboard, New Video - 
clips, 1515 Broadway, New York, 
N.Y. 10036. 

BARDEUX 
Bleeding Heart 
Bald As Love /Enigma /Synthicide 
Tracy Lee Wong /Fragile Films 
Rupert Wainwright 

BOSE 
Lay Down On Me 
OXX /Atlantic 
Juan E. Garcia /Juan E. Garcia Associates 
Juan E. Garcia. Kiko Guerrero 

BOBBY BROWN 
My Prerogative 
Don't Be Cruel /MCA 
Sally Norvell /Limelight Productions 
Alek Keshishian 

GEORGE CARLIN 
Four Comedy Shorts 
What Am I Doing In New Jersey? /Eardrum /Atlantic 
Rocco Urbisci /Carlin Productions Inc. 
Bruce Gowers 

GARDNER COLE 
Live It Up 
Ls /Warner Bros. 
Russell Mulcahy 
Louise Knight 

THE DREAM SYNDICATE 
I Have Faith 
Ghost Stories /Enigma 
George Jay Roewe III /The Foundry 
Doug Freel 

HURRICANE 
Over The Edge 
Over The Edge /Enigma 
Terry Hayes /Innovisions 
Tom Mignone 

KIX 
Cold Blood 
Blow Your Fuse /Atlantic 
John Hopgood /Planet Pictures 
Jim Shey 

LEVEL 42 
Heaven In My Hands 
Staring At The Sun / Polydur 
Adam Whittaker /Limelight Productions 
Steve Barron 

LIA 
Tell Me It's Not Too Late 
Lia /Virgin 
Jane Reardon /Limelight Productions 
Alek Keshishian 

MATT BIANCO 
Don't Blame It On That Girl 
Indigo /Atlantic 
Melissa Stokes /BSA Films 
Vaun G. Anthea 

STRYPER 
I Believe In You 
In God We Trust /Enigma 
Paul Flattery/FYI 
Jim Yukich 

TOM WAITS 
Cold Cold Ground 
Big Time /Island 
VIVID Productions 
Chris Blum 

WHITE LION 
When Children Cry 
Pride /Atlantic 
Jonathan Starch /Bell One Productions 
Jim Hershleder 

VANESSA WILLIAMS 
(He's Got) The Look 
The Right Stuff /Wing 
Jane Reardon /Limelight Productions 
Alek Keshishian 

A1;1'lllNMr1IR'l' 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff Serette 
at (800) 223 -7524. 
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ED Oi REAT WHITE VIDEO 

OFISHAL FACTS: 

Includes killer cuts from platinum 
album "ONCE BITTEN" 

Plus added bonus cut: rare live 
version of LED ZEPPELIN'S 
"SINCE I'VE BEEN LOVING YOU" 

GREAT WHITE is riding the crest 
of sold -out national tour with 
WHITESNAKE. 

Contains lewd, rude & crude, for 
fans only, behind the scenes 
footage. 

j I /, RIU 
' 1N I VE INC VIDEO 

I 
STEREO 

J;ftj '"; 

$1495 LIST PRICE 

EIMCA REP FOR DETAILS 

STREET DATE: SEPTEMBER 15TH 

CAPITOL RECORDS, INC. 1988. ALL RIGHTS RESERVED. 

VIDEO TRACK 
(Continued from page 44) 

Blues in "living color Xerox" in the 
clip for the band's single "No More 
Lies" from the "Sur La Mer" album 
on PolyGram. The Limelight pro- 
duction combines live performance 
with cell animation and color Xerog- 
raphy. Danny Kleinman directed the 
clip, and Jane Reardon produced. 

O Pictures' Sharon Oreck pro- 
duced Dream Surreal's clip for 
"Rough Night In Jericho." The single 
is taken from the band's eponymous 
Arista debut album. Matt ( "Fast 
Car ") Mahurin directed the clip, shot 
in the S.I.R. studio in Hollywood, 
Calif. Live performance footage is in- 
tercut with dark and bizarre images 
relating to the song. 

Eddie Money traveled to the San 
Pedro, Calif., shipyards to shoot his 
latest video, for the single "Walk On 
Water." Peter Care directed; Jane 
Reardon produced. The shipyard set- 
ting complements the theme of 
"Walk On Water," which also is the 
title of the Columbia album. 

Production companies and post - 
production facilities are welcome 
to submit information on current 
projects. Please send material to 
Debbie Russell, Video Track, Bill- 
board, 9107 Wilshire Blvd., Bever- 
ly Hills, Calif 90210. 

PPV SPECIALS PLANNED 
(Continued from page 44) 

would be something like a Michael 
Jackson concert, which he says 
could draw 10 million homes at 
$20 -$25 apiece. 

But before going after "the 
Jacksons and the Springsteens," 
Viewer's Choice, via Performance 
Video, will work small and medi- 
um -size events. 

"Music is the next big step for 
PPV," says Kurnit. "It's just an is- 
sue of critical mass: We have to 
have enough homes to get the 
guarantees up to attract talent, 
and that will happen because 
Scher understands the arena busi- 
ness and PPV is the home arena. 
It's five seats at home with the 
same energy dynamic as 10,000 
seats." 

To get those requisite homes, 
Scher plans to promote Perfor- 
mance Video's televised events in 
much the same way as Monarch's 
live concerts, except on a national 
rather than local level. 

St. Lifer, who supervises the 
productions, says Scher will over- 
see promotions, coordinating with 
local cable companies, radio sta- 
tions, and sponsors on a market - 
by- market basis. 

In addition, Scher will seek na- 
tional radio syndicators for simul- 
casts, tie in with record companies 
for national promotions, and also 
enlist local promoters to set up 
events in their areas. 

Kurnit, whose strategy is to 
sign up the top producers in their 
fields to develop PPV program- 
ming, says that the deal with Per- 
formance formalizes a 6- month -old 
"understanding." His relationship 
with Scher goes back to the big- 
gest PPV event so far, "The Grate- 
ful Dead Live On New Year's 
Eve," for which Scher acted as the 
Dead's rep. 
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Where Will Nashville's Walk -in Wonders 
Get Their Breaks Now That Pioneer Spirit 

Has Given Way to Corporate Surge? 

By GERRY WOOD 

Once upon a time Nashville was as easy as ABC. Now it's 
as complex as SBK, BMG, TNN, CMT, WCI, and PolySo- 

mething. Somewhere between the halcyon years of 
OK and A -OK, Nashville not only lost its creative 
identity but a sizable swath of its corporate soul. 
The sleepy Southern village that gave America mu- 

sic from its soul in the '50s and '60s became the 
darling of corporate (namely New York and Los An- 
geles) overtures in the '70s, and succumbed to the 

almighty dollar in the '80s. 
It wasn't a pretty sight. Publishing companies that had 

given an ear to every wayward wunderkind who wandered 
into town with tape in hand, heart in throat, and thoughts on 
the charts ... these firms became the biggest and best that 
Nashville could offer the world. They gave more breaks to 
more fledgling talents than any businesses since the Brill 
Building boomed in the Big Apple. 

It's unfair to picture the conglomerates, some multina- 
tional, as sharks preying on the small fish in the pond of 
Nashville. Many Nashville publishers sold their firms then 
cried swampfulls of crocodile tears all the way to the bank 
when they suddenly became multimillionaires. But big fish 
eating small fish sometimes is an accurate metaphor. 

"The conglomerates wound up eating us for lunch," says 
John Denny who saw the Cedarwood catalog slip into the Po- 
lydor paunch to the benefit of most all concerned. Denny, 
now head of the Denny Music Group, feels the move was a 

good one although he pines for the days of the pioneers - 
the Vic McAlpins, Bob Tuberts, Harlan Howards, and Kris 
Kristoffersons who somehow magically appeared every 
morning on the doorstep of some publisher or producer, 
saying, "Let me sing you my latest song." Denny claims that 
pioneer spirit is "horribly missed" now. "We have gained in 
money, but we've lost in spirit." Referring to the new breed 
of Nashville's mega -publishers, Denny concludes, "They 
have a lot of businesslike creative people. I liked the non - 
business creative people that made the business fun." 

"It has certainly become big business," agrees Roy 
Wunsch, senior VP of Nashville operations for CBS. "It's 
much less of the front porch and family environment, and it 
has a much harder edge in terms of the competition in fight- 
ing for the slots for your artist." Wunsch sees the conglom- 
erate surge affecting not only record companies but pub- 
lishers and radio. "I don't sense much allegiance in terms of 
artists at radio. It's more the song and production -and 
you're only as good as your last record." 

Steve Popovich, now head of PolyGram's Nashville office 
(Continued on page C -12) 

CLOCKWISE FROM UPPER LEFT: RICKY VAN SHELTON, K.T. 
OSLIN, DWIGHT YOAKAM, T. GRAHAM BROWN, HOLLY 
DUNN, LYLE LOVETT. INSET: DAVID LYNN JONES. 
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Backstage after benefit concert for Nashvillians For A Nu- 
clear Arms Freeze, from lett: CBS /Nash. Sr. VP Roy Wunsch; 
Rosame Cash; Rodney Crowell; CBS' Mary Ann McCready. 

BMI presicent /CEO Frances Preston congratulates legend 
Roy Orbison and NSAI founder /president Maggie Cavender 
at NSA1's Hall of Fame dinner. Looking on is BMI's Del Bryant. 

When ASCAP announced the Writer of the Year award fire- 
works greeted, from left, ASCAP Southern Regional Director 
Connie Bradley, Writer of the Year Dave Loggins, and 
ASCAP's Morton Gould. 

Celebrating Tort T Hall's 20th year wah PolyGram at 
"Nashvillle Now" taping, from left: Steve Popovich, Sr. VP 
PolyGram /(Nashville; Miss Dixie (Mrs. Hall); Hall; manager 
Tandy Rice; PolyGram's Frank Leffel. 

Presenting George Strait with platinum for his "Ocean (Front 
Property" album, from left: Jimmy Bowen, president, MCA/ 
Nashville; Strait; Bruce Hinton, executive VP & GM, MCA/ 
Nashville; manager Ery Woolsey. 

COMM MUSIC 

ARTIST /MANAGER RELATIONSHIPS: Behind the High 
Rate of Business D- I- V- O -R-C -E in Music City 

By GERRY WOOD 

Too old to play musical chairs, Nashville has lately taken 
to playing musical managers. Artists have been drop- 

ping managers at the drop of a chart bullet. Long -term art- 
ist- manager relationships have fallen by the wayside -some 
when the firm, positive, knowledgeable hand of the manager 
was one of the major reasons (besides the obvious talent of 
the act) why the star's comet had soared into the galaxies of 
superstardom. 

RECENT CHANGES -READ ALL ABOUT IT: Ricky Skaggs 
leaves Chip Peay, Loretta Lynn quits David Skepner, the 
O'Kanes boot Steve Greil, Reba McEntire says goodbye to 
Bill Carter, Lee Greenwood waves to Larry McFaden, Holly 
Dunn departs Barry Coburn, Charlie Daniels exits Joe Sulli- 
van, Mickey Gilley flees Sherwood Cryer with a lawsuit in the 
wake. 

Is there trouble in Music City? Maybe. And maybe not. 
"It's a tougher business out there now," says Greil, citing a 

trend toward fewer clubs to work and only a few headliners 
in the business. "Maybe acts sometimes look at managers 
and expect more than they can realistically get out of them. 
And if they don't get it, they get disillusioned." 

At CEMA Convention in 
L.A., from left: Lynn 

Shults, VP A &R, Capitol/ 
Nashville; Richard 

Littleton, president, 
Capitol /EMI Canada; 

David Berman, president, 
Capitol; Dan Seals; Joe 

Smith, president, Capitol 
Industries; Jim Foglesong, 

president, Capitol/ 
Nashville. 

slow down. For someone like Loretta, having a manager 
means to do more, and not less." And why does it happen in 
other cases? Skepner reasons, "Sometimes it's lack of com- 
munication, sometimes improper communication, some- 
times it's just timing." 

Head of the Buckskin Co., Skepner notes that more man- 
agers have become involved in the Nashville music industry 
in the last 10 years. "We live in an age where there are more 
managers to turn over." 

Barry Coburn believes the legal community might be par- 
tially responsible for the rapid turnover because "their busi- 
ness comes from representing artists, not management 
companies." He's quick to agree with Skepner's emphasis 
on communication, or lack of it. "A management /artist rela- 
tionship is an intimate relationship and requires a lot of 
communication. Sometimes, people haven't communicated 
well." 

Why? Suggests Coburn, "Artists will always make their 
own decisions and sometimes the causes of those decisions 
could be the bus driver or the bass player. It's highly unlikely 
it would be professional advisers. It's like Reba leaving Bill 
Carter -he had done wonders for her." 

While many artist /manager relationships have seen more 

At "Tear- Stained Letter" wrap party, 
from left: manager Bill Carter; actor 

Judge Reinhold; RCA /Nashville Senior 
VP Joe Galante; Jo -El Sonnier. 

For many years most Nashville artists didn't have pure 
management, leaving that function to omnipotent artist - 
managers, or else they managed themselves- sometimes, 
career -wise, a fate worse than death. To paraphrase a time - 
honored maxim: "An act who manages himself or herself 
has a fool for a client." Greil feels that the relative newness 
of the concept in Nashville is responsible for some acts not 
understanding the manager's function. "Some of the new 
young acts don't know what to expect, and no matter how 
good a job you do, and no matter what you do, they think 
there's somebody out there who's probably better." 

Bill Carter of William Carter Career Management cites 
Dale Morris, who has guided the incredible success of Ala- 
bama, as the type of manager that makes it all work through 
the years. Carter did this with Reba McEntire, guiding her 
career through the pitfalls and pratfalls of the early years 
and her triumphs as country music's entertainer of the year. 
Then she left. Carter takes a rather pragmatic view: "Histori- 
cally, artists move from agencies more frequently than they 
do managers. They change labels, agencies, and managers 
much to suit their own personal needs." Perhaps overly ac- 
commodating, he adds, "When time comes for change, it's 
usually based on their own change of opinion as to how their 
careers should go." 

Carter, who is now guiding the careers of Rodney Crowell, 
Jo -El Sonnier, and Russell Smith, suggests it's when the art- 
ists and managers are on the way up that they enjoy their 
best relationship. When they peak," he says, "that's usually 
when you begin to see changes." 

Another long -term relationship that fell by the wayside 
was Loretta Lynn and David Skepner, the latter of whom ad- 
vises, We talked about splitting two years ahead of time." 
Why? The Gospel According To Skepner: "She wanted to 

dissolution than a quickie Mexican divorce shop, others 
have stood the test of time in a remarkable fashion. Jim Hal - 
sey's long -time partnership with Roy Clark comes to mind. 
So does Tandy Rice's professional marriage with Jerry 
Clower. And Ray Stevens with Los Angeles -based Don Wil- 
liams. "I've stayed with Don because I feel he's the best guy 
to manage me," says Stevens. Like most successful artists, 
Stevens receives overtures from other managers and ad- 
mits, "It's somewhat flattering to know that other people 
would like to manage you. However, I don't think I could do 
any better, so I don't pursue any of those beginnings. A lot 
of people leave good managers and go with bad managers. 
It's certainly, thank God, not one of my problems." 

There is no manager /artist relationship closer or bound 
together with more trust than Tandy Rice and Jerry Clower. 
Rice, head of Nashville's Top Billing Agency, claims that 
three of the most enduring relationships in the country mu- 
sic industry are Clark /Halsey, Stevens /Williams, and 
Clower /Rice. "They involve people who use comedy /humor 
for a living and are bound only by a handshake," says Rice. 
He cites three basic ingredients necessary for a manage- 
ment /artist deal to work: "The artist has to be manageable; 
most aren't. Most want to tell a manager what to do or want 
somebody to go over and kick ass at the record label -and 
that's not what a good manager should do." The artist also 
has to have the potential to grow in his career, says Rice. "A 
lot of times artists have grown as far as they can grow." 

The final point, according to Rice: "The artist has to com- 
pensate his manager in such a way that it keeps him excited. 
Otherwise, you're not doing business -and it is a business. 
My boss is Jerry Clower, period. As long as I please him, 
then we're in business. When I stop pleasing him. we stop 
doing business." 
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COUNTRY Music 

TALENT WAVE '88: 
A Rich Year for the 
Wide, Wide Variety of 
Country's Selling Sounds 

By EDWARD MORRIS 

Talent. Wave after wave of it. That has been 
the dominant image of Country Music '88. 

rn Artistically, this has been as rich a year as 
ó sellers of country music could have hoped for. 
(ñ Such budding acts as Ricky Van Shelton and 

Á K.T. Oslin demonstrated -via gold debut rec- 
2 ords -that their appeal was both durable and 
m bankable. Top gun Randy Travis turned out to 
a be as exciting and emotionally profound in his 

third album as he had been in the first two -both of which 
escalated to the level of double platinum this year. There 
was a heartening infusion of distinctive new acts into coun- 
try radio's tight playlists -among them the McCarters, Larry 
Boone, Foster & Lloyd, Skip Ewing, David Slater, the Burch 
Sisters, and David Ball. A handful of old- timers made come- 
backs -not as beneficiaries of someone's whimsical nostal- 
gic urges but as figures able to rekindle the flames of their 
own original genius. Catching fire anew were Lynn Ander- 
son, Johnny Rodriguez, Vern Gosdin, and Buck Owens. 

Many other veterans finally gained the kind of public ac- 
claim that critics had said was rightfully theirs all along. 
Rodney Crowell, for example -in his fifth album -found 
that magic balance between country and rock and straight- 
way racked up two No. 1 hits in a row. After being around 
practically forever as everybody's favorite sideman, Jo -El 
Sonnier stepped deftly into the spotlight, propelled there by 
just the right mixture of country soul and Cajun abandon. 
Strengthened by his own compositions, Steve Wariner is not 
only firming up his grip on the top of the country charts but 
also taking hold on the adult contemporary listings. Gary 
Stewart has returned to country music with an album as bril- 
liant as anything he came up with in his early '70s heydays. 
And after several disappointing starts, Keith Whitley now 
has both an album and a signature song -"Don't Close 
Your Eyes " -to confirm everyone's best expectations of 
him. 

In keeping with Nashville's fascination with its past, 
more and more acts turned to old standards to excite 
new audiences. Ricky Van Shelton introduced himself to 
the world almost entirely by way of songs that were hits 
ages ago. Patty Loveless sang her way into Grand Ole 
Opry membership with the venerable "If My Heart Had 
Windows." Billy Joe Royal elected to speed up his already 
considerable chart momentum with a new version of "It 
Keeps Right On Hurtin.' " Dwight Yoakam paid homage 
to Lefty Frizzell with a finger- snapping treatment of "Always 
Late." Barbara Mandrell has dug into the Ray Price hit -bag 
to see if "I Wish That I Could Fall In Love Today" will revivify 
her radio appeal. Earl Thomas Conley and Emmylou Harris 
have been making especially memorable music by retread- 
ing "We Believe In Happy Endings." And early this year, Ros- 
anne Cash racked up a huge hit with her father's "Tennes- 
see Flat Top Box." 

There was an equal artistic obsession with setting old pop 
hits to modern country sounds. Reba McEntire, as a case in 
point, dusted off the oft- recorded "Sunday Kind Of Love" 
and wailed it top 5. And this avowedly traditional songstress 
even gambled with a not -so- country version of "Respect" in 
her most recent album. Eddie Rabbitt, who usually sings his 
own material, refurbished the Dion classic "The Wanderer." 
It paid off by going to No. 1. Ronnie McDowell successfully 
released "Suspicion." Lynn Anderson elected "Under The 
Boardwalk" as her comeback theme. Mickey Gilley made a 

similar return shot with "I'm Your Puppet." Marie Osmond 
and Paul Davis have revived the hoary Davis hit, "Sweet 
Life." Asleep At The Wheel's new album is all oldies, but 
weighed heavily toward the pop side. 

While the artistic triumphs of country music are evident, it 
is less clear just what the music is amounting to commer- 
cially. But it looks pretty good. During the first eight months 
of 1988, the six major labels released 93 frontline albums. 
Of these, only two -"Alabama Live" and George Strait's "If 
You Ain't Lovin' (You Ain't Livin')" -had earned gold certifi- 
cation by late August. Nine other country albums, most of 
which were released last year, reached the gold or platinum 
level during this period. While these figures are not exactly 

(Continued on page C -14) 

Following performances at 
Austin's annual Riverfest, 

from left: Bill Carter, Bill Car- 
ter & the Blame; Kristine Ar- 

nold, Sweethearts Of The Ro- 
deo; Preston Hubbard, 

Fabulous Tbirds Bonnie 
Raitt; Janis Gill, Sweethearts 

Of The Rodeo; Nick Lowe. 

Dwight Yoakam and Buck Owens (center) during filming of 
"Streets Of Bakersfield" video. 

Keith Whitley performs during RCA show at 1988 Fan Fair. 

Recent CMA award winners the Judds are congratulated by 
another RCA duo Foster & Lloyd (whose debut single hit 
No. 1), at label party. 

NEW -ARTIST GOLDRUSH: 
Will Record Number of 
Breakthroughs Make It 
Tough for Next Wave? 

By THOMAS GOLDSMITH 

The unprecedented surge of new -artist breakthroughs in 
country is crowding radio playlists and creating a real 

challenge for still newer acts, music industry leaders say. 
No less than 38 new acts have cracked the Country Top 

20 during 1986, 1987, and the first eight months of 
1988, according to Billboard chart figures compiled by 
journalist /executive John Lomax III. 

Record company execs agree that recent years have seen 
a record number of first -time chart artists; most say that 
makes things tough for the newest kids in town. 

For the next wave of new artists, they'll not only have to 
go against the accepted superstars, but also against this 
wave of the past couple of years," says Bruce Hinton, execu- 
tive VP and GM, MCA Records /Nashville. "It's going to take 
a powerhouse record and more. It's not as though we've got 
a bunch of hula hoops out there; we've got some quality art- 
ists, and it's not as though they're going to suddenly stop 
the great music." 

The new artist class of 1988, based on top 20 success, 
includes Patty Loveless, Jo -El Sonnier, the McCarter Sisters, 
Shenandoah, Larry Boone, Skip Ewing, Mike Reid and, sur- 
prisingly, Rodney Crowell. 

Their names are added to a long list of such successful 
new acts as Randy Travis, Dwight Yoakam, Highway 101, 
the O'Kanes, Ricky Van Shelton, Sweethearts Of The Rodeo, 
K.T. Oslin, Foster & Lloyd, Michael Johnson, Steve Earle, 
Lyle Lovett, the Desert Rose Band, T. Graham Brown, David 
Lynn Jones, Holly Dunn, Judy Rodman, and SKB. 

"We had a high -water mark year before last that, as near 
as I'm able to tell, was the most new artists ever in country," 
says Airborne Records VP Lomax, who analyzes chart infor- 
mation for Music Row magazine. "The last four years we've 
had a turnover of more than 40 new acts to break through, 

which is tremendous in terms of having new blood trans- 
fused into the system. It looks as though we are in a real 
high period, because up to '85 we were running six to 
seven new artists a year." 

Randy Goodman, RCA Records /Nashville VP for artist 
development, traces the new -artist trend back to one of 
his label's most successful acts. "In 1980, Alabama was 
one of the first new acts to come along -then it started 
to break open," Goodman says. "We've had K.T. Oslin, 
Foster & Lloyd, Jo -El Sonnier, and Keith Whitley on our 
label alone. We're finding that the country format is be- 
coming more like a contemporary format. That new de- 
mographic grew up on rock'n'roll and they're used to new 
acts coming along." 

Nashville's majors and major independent labels are 
faced with a question prompted by their successes with 

new artists: should labels sit tight with 
country's classes of 1986- '88-or keep 

Jody Rodman performs developing new artists in hopes that listen - 
before receptive crowd ers and radio will find a place for them? 
at MTM show during Fan We will be signing acts and not pulling 
Fair. back," says Roy Wunsch, senior VP for 

Nashville operations at CBS Records. "We're always looking 
for the new, unusual thing, the thing that knocks you down 
in terms of uniqueness." 

The coordinated, in -depth effort required to offer a new 
artist a real chance at success takes about a year, Wunsch 
says. That means CBS will be "selectively aggressive" in 
signing acts who'll require an extensive development pro- 
cess, he says. 

"We're certainly going to keep looking for new talent and 
to make sure that our talent is better than anybody else's 
talent," says Martha Sharp, senior VP for A &R for Warner 
Bros. Records /Nashville. 

Sharp, who signed Travis to Warner Bros., says a portion 
of the country audience has come to resemble pop fans in 
expecting musical advances from an artist with each re- 
lease: "Some people would like to see acts progress, and 
some don't like it to be different -they don't want Randy 
Travis to be any different from what he is," she says. 

Industry pundits agree that the surge of new talent means 
musical quality plays a greater role than ever in propelling 
records to chart success. "I think without question we're go- 

(Continued on page C -12) 

Kathy Mattea and Tim O'Brien of bluegrass group Hot Rize 
perform "The Battle ,Hymn of Love" duet on TNN's "New 
Country." 
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Prior to TNN's 1st Annual Viewer's Choice Award -^, 

from left CBS /Nashville's Mary Ann McCready, Jack 
Lameier; Willie Nelson; CBS /Nashville Sr. VP Roy 

Wunsch; Merle Haggard; the label's Joe Casey and 
Rich Schwan. 

B 
Ricky Van Shelton; Bob Orr, owner of At- 
lanta's Miss Kitty's; (standing) Johnny 
'Stonewall' Jackson, WYAY; Tim Pritchett, 
CBS /Atlanta; Leigh Holloway, WYAY. 

The Statler Brothers face their fans 
at, where else, Fan Fair '88. 

Patty Loveless; Skip Ewing; Shelia 
Shipley, VP Promotion, MCA /Nash- 
ville; John Anderson; Bill Catino, 
northeast promotion director, MCA/ 
Nashville. 

Restless Heart received gold albums for their "Wheels" LPs -delivered 
by armed guards in a Wells Fargo armored truck. 

CROWDED COUNTRY AIRWAVES: 
Radio, Records Uneasily Share New Prosperity; New- Artist Door Begins to Close 

By SEAN ROSS 

Remember a couple of years ago in country music when 
the radio and record sides seemed to be constantly 

squaring off against each other in the trades? That debate 
was tempered for a little while by the relative prosperity of 
the format and the turnover in country's artist base. Now, 
with radio showing signs of tightening again, the old battles 
seem to be coming back -although not perhaps to the ex- 
tent previously seen. 

There have been a lot of things for country people to be 
happy about in the last year besides the rise of new artists. 
The available songs have gotten better. WMZQ Washington 
has demonstrated that a country station can be No. 1 in the 
urban Northeast. And the consumer media has filled the gap 
in attracting non -core listeners that arose when country rec- 
ords stopped crossing over to other formats. 

The problem is that many country PDs would like to sit 
back and enjoy this new prosperity for awhile -playing few- 
er new artists and embracing the new traditionalist artists 
only to a certain extent. Record people are worried about the 
door closing again. Programmers want to see greater label 
commitments to the artists they've already broken, some of 
whom, they say, are still faceless to listeners. 

In interviews with some major country PDs and promotion 
executives, these are the issues that arose most often: 

The Tightening Of Starter Markets: The standard playlist 
size for major- market country stations these days is almost 
never more than 30 -35 currents, accounting only for 35 %- 
45% of a station's music. The problem is that those prac- 
tices are "filtering down into the smaller markets," accord- 
ing to MCA VP /national promotions Shelia Shipley. 

We had a station in Dothan, Ala. that just cut their list to 
25 records. There was a time when you had a mixture of 
longer playlists and those stations that added songs around 
the middle of the chart. Now there are fewer places to go to 
get a record started ... 
One of the hardest places 
any label has to go 
through is the No. 40 to 
50 range; sometimes 
quality records get lost in 
that part of the chart." 

The New Artist Glut 
and /or Backlash -de- 
pending on who you ask: 
"This has probably been 
the toughest 10 months 
I've ever seen in terms of 
workload and struggling," 
Shipley says. All the la- 
bels are releasing better 
product so the competi- 
tion is tougher. And the 
consultants are telling 
people there are enough 
new artists." 

'There is a backlash against new art- 
ists," says MTM national country pro- 
motion director Bruce Shindler. "The 
last couple of years were very healthy: people were accept- 
ing the new artists; more young people were accepting coun- 
try music. Now, whether it's because of PD confusion or 
consultants or whatever, it's getting real tough to find those 

spaces for all these new people." 
"You need to have some new blood," says WYRK Buffalo 

PD Ken Johnson. "But sometimes it seems like labels are 
asking too much. They don't realize how long it takes people 

to pick up on a new artist. There's 
a small crisis brewing because 
the record companies are not giv- 
ing the acts identities. 

"People have keyed into a Ran- 
dy Travis or George Strait, but the 
people don't really have any idea 
who Eddy Raven, Earl Thomas 
Conley, or Steve Wariner are. Yet 
the record companies keep trying 
to bring these people in. They 
don't seem to be working on artist 
development the way they 
should." 

One manifestation of that, 
Johnson says, is that "labels 
spend little or no money advertis- 
ing product. We have not had a 

buy from a record company in 
two years for any specific prod- 
uct." 

The Traditional Product Glut 
and /or Backlash: Just as Johnson 
is worried about too many more 

new artists, he adds, "While I personally enjoy the traditional 
aspect of country, I'm concerned with how much of it there's 
going to be down the road and how it will be accepted. 

(Continued on page C -16) 

T. Graham Brown and Nashville 95FM's 
cat mascot at the station's annual Fall 
Fest. 

BEYOND LABELS: Marketers Search for Fresh Ways to Promote New, Improved Country 
By HOLLY GLEASON 

With country record sales back on the rise without the 
benefit of pop radio exposure, it stands to reason that 

the reasons behind this resurgence stem from a variety of 
factors that lay beyond the traditional ways of marketing 
and selling country music. Every form of exposure has been 
re- examined and several alternative paths have been 
charted to supplement the existing systems. 

"I've told people in Nashville that's our future -to go al- 
ternative," says RCA Nashville label head Joe Galante. "Of 
course, when we sign a band, we don't think about going al- 
ternative because you still have to have that solid country 
base before you start trying to court the other, additional 
audience." 

Though crossover airplay was once the key to increased 
sales, a whiplash effect has made it significantly less promi- 
nent in the mix. This time around, the biggest move is in try- 
ing to change the general public's perceptions. 

"There's a big difference between the perceptions of 
country music among the industry and the consumer," cau- 
tions MCA's Walt Wilson. "The actual term 'country' has be- 
come this catch -all for everything from Porter Wagoner to 
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Bob Wills to Lyle Lovett to k.d. lang -and people don't al- 
ways recognize the differences between them. 

"A lot of this is not traditional. You don't have to worry 
about twang. It's not country/western music. Yet, people 
have this preconceived notion that it's this illiterate type of 
music, which couldn't be further from reality. In fact, coun- 
try music is probably the most literate type of music out 
there right now." 

To overcome this stigma, MCA launches its "Country And 
Eastern" campaign this fall featuring Steve Earle, Nanci 
Griffith, Lyle Lovett, and the Desert Rose Band. The label will 
make a sampler package in all configurations, with the LP 
carrying a $6.99 list. "That means that an outlet like Tower 
will be able to sell it for $4.98," Wilson says, 'and at that 
price, I think people will be able to indulge their curiosity. 
We're betting that once they do, they'll find out they like 
what they hear and they'll actually purchase from the cata- 
log." 

And as for the campaign's name, Wilson adds, "What 
Tony Brown and I wanted to do was address- the stereo- 
type -and this gave us a tongue -in -cheek way to do it, to 
turn people's perceptions on themselves." 

Warner Bros. is rolling out its "First Family" campaign 

this fall, targeting all its 1988 releases, while hoping for 
some trickle down impact on its entire catalog. Like Wilson, 
Vic Faraci, senior VP of Warner Bros. /Nashville, discovered 
discrepancies between the way country is regarded and the 
way it should be. 

He says, "In the past, the one big mountain we've had to 
climb has been that retailers would take the country albums 
ard report them to the country outlets and then forget 
about them. The attitude was that if you had the No. 1 coun- 
try album, why should they put you at No. 7 overall? So, 
we've really been concentrating on overcoming that -and 
seeing that our Nashville releases are included in the larger 
promotions with the Guns N' Roses and Al B. Sures." 

Consequently, Warner Bros. /Nashville has had more al- 
bums on Billboard's pop charts than ever before, scoring 
with such acts as Randy Travis, Dwight Yoakam, k.d. lang, 
and Hank Williams, Jr. 

Faraci says, "We've spent the last year really striving to 
increase our visibility nationwide. And it's paying off be- 
cause we're starting to sell records to people who aren't his- 
torically country record buyers. Now they're accepting these 
artists as good music and not worrying about what it's 

(Continued on page C -14) 
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LYNN ANDERSON -WHAT SHE DOES BEST 

Producer Nelson Larkin hit songs. 

And what Lynn Anderson toes best is sing 

Top songs from one at the greatest voices in country 

music -the album includes the hit single "Under The 

Boardwalk" as well as "what He Does Best,' 

tha" and "Odds and Ends." 

LARRY BOONE- LARRYBOONE Producer Ray Baker 

A card date for greatness a-rong the new tradition - 

alists of country music. Boone caught the listeners 
fancy with his sell penned "Don't Give Candy To A 

Strarger," which lad radio stations phones lighting 

up al over the country . Contains "American Faces," 
"Roses In December." and "Stranger Things Have 

Haprened." 

JOHNNY CASH -CLASSIC CASH 
Producer Johnny Cash 

The most widely known and respected country artist 
in the world sings the sangs that made him a legend: 
"Folsom Prison." "Ring of Fire," "Tennessee Flat 
Top Box," "Get Rhythm" and "I Walk The Line. At 

a special low price this is a must -have for serious 
Cash fans -and who isn t? 

CHARLY McCLAIN-CHARLY McCLAIN 

Producers Wayne Massey 8 Jim Cotton 

Her debut on Mercury Records. Charly started out on 

Memphis famed Mid -South Jamboree went on to 

win Nashville with a string of hit records and now 

comes back with a great selection of hits-to-be 

'Sometimes She Feels Like A Man.' "Let Your 

Woman Take Care Of You.' Down The Road" and 

'One In Your Heart. One On Your Mind." 

TOM T. HALL -COUNTRY SONGS FOR KIDS 

?inducer Jerry Kennedy 

H s last children's LP went gold and this one s 

b and to follow suit. Tom T. Hall writes songs that 

have become standards in the nations classrooms . 

arc that kids of all ages rave about. Here s some new 

ones to sing along with 'he single "Fox Hollow Ani- 

mal Train: "That's What Songs Are For: and 

Let's Spend Christmas At My House.' 

.VOHNNY CASH -WATER FROM THE 

WELLS OF HOME Producer Jack Clement 

It's one at the most talked about recording projects in 

Nashville history . Johnny Cash didn't just make an 

album, he staged an event and invited his friends and 

family: Hank Williams Jr., Waylon Jennings, Rosanne 

Cash. The Everly Brothers, Tom T. Hall, Roy Acuff. 

John Carter Cash, June Carter Cash, Glen Campbell, 

Paul McCartney and Emmylou Harris. An All Star cast 

got together to make The Album of the Year! Contains 

the single "That Old Wheel," "Ballad of a Teenage 

Queen" and "Sweeter Than The Flowers." 

DONNA MEACE -LOVE'S LAST STAND 
Producer Buddy Killen 

She's the favor to of Nashville's famed Stockyards 
Bull Pen Loungle and her big vocals shine on this 
Buddy Killen -produced LP. This one got raves from 
People Magazile, with the reviewer noting. '' . it s 

one of those happy coincidences: a splendid talent 
running into people who know how to help her get 

the most out of it Includes the title cut as well as 

"Congratulaticns," the single 'Leavin' On Your 

Mind," and the Harlan Howard classic. "The Chok- 
ing Kind." 

THE MARSHALL TUCKER BAND -STILL 
HOLOIN' ON- Producer Larry Butler 

One of the greatest of the Southern rock bands is 

bac: bringing their brand of country to fans who 

have been waiting a long ti-ne. Running the musical 

gamut from straight -ahead country to edge of rock 

ant rill. the Marshall Tucker Band LP features the 

smash single "Still Holdin' On." 

DAVID LINN JONES -HARD TIMES ON 

EASY STREET -Prcducers David Lynn Jones. Richie 

Albright & M ck Ronson 

When David Lynn Jones played New Yorks Bottom 

Line here's what critic Mike Greenblatt from East 

Coast Ro :ker had to say: "He pigs out gold from an 

immeasurably rich veil and sings 'em all with the 

wizened singe of the weary trave er...a combination 

of Tom V.aits. Lyle Lovett. Rambo. Springsteen. 

Mellencarrp. Waylon. Kristotterson. Guy Clark. 

Delbert McClinton. Gary Cooper and Elvis. The LP is 

poetry for the people and contains the smash sin- 

gles. "Bernie Jean." "High Riding Heroes," and the 

new hit -Tonight in America. 

THE STATLEFS -THESTATLERS 
GREATEST HL TS- Producer Jerry Kennedy 

Greatest hits him the past present and future from 

the most susta ning act in courtry music. Nearly 

100.000 came :o celebrate July 4th w th Harold. Don. 

Phil and Jimmy in Staunton, Virginia this summer. A 

listen to this aid you'll see why their records are 

gold platinum and the favorites of millions of country 

fans. Includes hits such as "Elizabeth," "Atlanta 
Blue," and "My Only Love," as well as exciting new 

songs destined to be chart topoers. "Let's Get 

Started If We'-e Gonna Break My Heart," "Moon 
Pretty Moon" and "More Than A Name On A Wall." 

.+IVftury 

/ / / . 

,. 

THE BAMA BAND -SOLID GROUND 

Producer Bob Johnston 

Twice nominated for the ACM Band of the Year. The 

Bama Band has been on the road with Hank Jr. win 

ning fans everywhere they perform. The music is 

razor sharp and red hot with cuts such as "Wien We 

Get Back To The Farm (featuring a guest performance 

by Hank Williams Jr l," "Real Old- Fashioned Broken 

Heart" and "I Got A Rocket In My Pocket." 

PolyGram Record, 

VARIOUS ARTISTS -CHRISTMAS ON THE GENERAL JACKSON Producers Ron Bledsoe & Scott Turner 
Mercury s Kathy Mattea. Butch Baker, Lynn Anderson. Donna Fargo. David Lynn Jones, Niel Tullis and the Cannons visit the General Jackson for a Christmas Eve gala. Included are "The Christmas Song," -Riverboat Christmas," "Santa Claus Is Coming To Town," "Silent Night" and a rousing medley of Christmas favorites. 

KATHY MATTEA-UNTASTED HONEY 
Producer- Allen Reynolds 

It's been a big year for Kathy. complete with 3 string 
of hit records and a string of industry honors. This is 
the critically acclaimed Album of the Year from the 
newest superstar in country music. Contains he hit 
singles: "Eighteen Wheels And A Dozen Roses," 
"Untold Stories," "Goin Gone," and "Life As We 
Knew It." 
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Entertainer Of The Year 
RANDY TRAVIS 

HANK WILLIAMS, JR. 

Single Of The Year 
RANDY TRAVIS 

"I TOLD YOU SO" 

Album Of The Year 
HANK WILLIAMS, JR. 
BORN TO BOOGIE 

Song Of The Year 
RANDY TRAVIS 

"I TOLD YOU SO" 

D 

Male Vocalist Of The Year 
RANDY TRAVIS 

HANK WILLIAMS, JR. 

Vocal Group Of The Year 
FORESTER SISTERS 

HIGHWAY 101 
NITTY GRITTY DIRT BAND 

Vocal Event Of The Year 
TRIO 

DWIGHT YOAKAM & BUCK OWENS 

Musician Of The Year 
MARK O'CONNOR 

Horizon Award 
HIGHWAY 101 

Ii's APïllxArmllt. 

NITTY GRITTY DIRT BAND 

EMMYLOU HARRIS 

HIGHWAY 101 

MICHAEL MARTIN MURPHEY 

like to congratulate all our CMA nominees. 

DWI:HT YOAKAM+ 

RANDY TRAVIS 

SIRE 
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COUNTRY MUSIC 

TOP PUBLISHING 
CORPORATIONS 

Pos. PUBLISHING CORPORATIONS (No. of charted singles) 

1 TREE GROUP (76) 

2 WARNER /CHAPPELL INC. (60) 

3 SBK (48) 

4 WELK GROUP (34) 

5 MERIT (22) 

6 MCA (35) 

7 OPRYLAND GROUP (31) 

8 SCREEN GEMS -EMI (22) 

9 IRVING -ALMO (14) 

10 TOM COLLINS (13) 

TOP PUBLISHERS 

Pos. PUBLISHER, Licensee (No. of charted singles) 

1 TREE, BMI (48) 

2 CROSS KEYS, ASCAP (27) 

3 MCA, ASCAP (29) 

4 JACK & BILL, ASCAP (14) 

5 SCREEN GEMS -EMI, BMI (21) 

6 TOM COLLINS, BMI (13) 

7 SBK APRIL, ASCAP (17) 

8 MAYPOP, BMI (7) 

9 UNCLE ARTIE, ASCAP (12) 

10 BOCEPHUS, BMI (5) 

TOP ARTISTS - 
ALBUMS & SINGLES 

Pos. ARTIST (No. of charted albums & singles) Label 

1 RANDY TRAVIS (8) Warner Bros. 

2 GEORGE STRAIT (7) MCA 

3 REBA McENTIRE (11) MCA 

4 HANK WILLIAMS, JR. (11) Warner /Curb 

(1) BGM 

5 ALABAMA (11) RCA 

6 RICKY VAN SHELTON (5) Columbia 

7 ROSANNE CASH (6) Columbia 

8 THE JUDDS (8) RCA /Curb 

9 K.T. OSLIN (5) RCA 

10 DWIGHT YOAKAM (7) Reprise 

TOP ALBUMS 

Pos. TITLE -Artist -Label 
1 ALWAYS & FOREVER -Randy Travis -Warner Bros. 

2 WILD EYED DREAM -Ricky Van Shelton -Columbia 
3 BORN TO BOOGIE -Hank Williams, Jr.- Warner /Curb 

4 80'S LADIES -K.T. Oslin -RCA 
5 GREATEST HITS, VOL 2- George Strait -MCA 
6 KING'S RECORD SHOP- Rosanne Cash -Columbia 
7 THE LAST ONE TO KNOW -Reba McEntire -MCA 
8 HILLBILLY DELUXE -Dwight Yoakam- Reprise 

9 HIGHWAY 101 -Highway 101 -Warner Bros. 

10 GREATEST HITS -Reba McEntire -MCA 

TOP ALBUM ARTISTS 

Pos. ARTIST (No. of charted albums) Label 

1 RANDY TRAVIS (3) Warner Bros. 

2 GEORGE STRAIT (4) MCA 

3 HANK WILLIAMS, JR. (7) Warner /Curb 

4 REBA McENTIRE (6) MCA 

5 ALABAMA (8) RCA 

6 THE JUDDS (5) RCA /Curb 

7 DWIGHT YOAKAM (3) Reprise 

8 RICKY VAN SHELTON (1) Columbia 

9 K.T. OSLIN (1) RCA 

10 ROSANNE CASH (1) Columbia 

TOP NEW ARTISTS 

Pos. NEW MALE ARTIST (Charted albums & singles) Label 

1 DAVID LYNN JONES (4) Mercury 

Pos. NEW FEMALE ARTIST (Charted albums & singles) Label 

1 PATTY LOVELESS (4) MCA 

Pos. NEW GROUP (Charted albums & singles) Label 

1 THE McCARTERS (3) Warner Bros. 

Rosanne CEsh 

David Lon- Jones 

Patty Lcveless 

TOP SINGLES 

Pos. TITLE -Artist -Label 
1 DO YA' -K.T. Oslin -RCA 
2 DON'T CLOSE YOUR EYES -Keith Whitley -RCA 
3 ONE FOR THE MONEY -T.G. Sheppard -Columbia 
4 IF YOU CHANGE YOUR MIND -Rosanne Cash -Columbia 
5 SET 'EM UP JOE -Vern Gosdin -Columbia 
6 SOMEBODY LIED -Ricky Van Shelton- Columbia 

7 GOIN' GONE -Kathy Mattea- Mercury 

8 SOMEWHERE TONIGHT- Highway 101- Warner Bros. 

9 THE LAST ONE TO KNOW -Reba McEntire -MCA 
10 ONE FRIEND -Dan Seals -Capitol 

TOP SINGLES ARTISTS 

Pos. ARTIST (No. of charted singles) Label 

1 ROSANNE CASH (5) Columbia 

2 RANDY TRAVIS (5) Warner Bros. 

3 RICKY VAN SHELTON (4) Columbia 

4 HIGHWAY 101 (4) Warner Bros. 

5 REBA McENTIRE (5) MCA 

6 THE DESERT ROSE BAND (4) MCA /Curb 

7 STEVE WARINER (5) MCA 

8 HANK WILLIAMS, JR. (4) Warner /Curb 

(1) BGM 

9 GEORGE STRAIT (3) MCA 

10 ALABAMA (3) RCA 

TOP SINGLES LABELS 

Pos. LABEL (No. of charted singles) 

1 RCA (62) 

2 MCA (67) 

3 CBS (79) 

4 WARNER BROS. (59) 

5 CAPITOL (55) 

6 MERCURY (30) 

7 MTM (20) 

8 CURB (10) 

9 16TH AVENUE (14) 

10 ATLANTIC- AMERICA (8) 

TOP ALBUM LABELS 

Pos. LABEL (No. of charted albums) 

1 WARNER BROS. (33) 

2 MCA (41) 

3 RCA (30) 

4 CBS (32) 

5 CAPITOL (12) 

6 MERCURY (9) 

7 MTM (7) 

8 ATLANTIC- AMERICA (2) 

9 16TH AVENUE (3) 

10 CURB (3) 

Imam 
TOP LABELS - 

ALBUMS & SINGLES 

Pos. LABEL (No. of charted albums & singles) 

1 MCA (108) 

2 RCA (92) 

3 WARNER BROS. (90) 

4 CBS (111) 

5 CAPITOL (67) 

6 MERCURY (39) 

7 MTM (27) 

8 ATLANTIC- AMERICA (10) 

9 CURB (13) 

10 16TH AVENUE (17) 

The eligibility period for the World of Country 
Music charts is from Sept. 12, 1987 to Sept. 
10, 1988. 
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COUNIRY MUSIC 

CORPORATE SURGE 
(Continued from page C -1) 

and formerly the chief of Cleveland International Records, 
has seen the situation from both sides. "Some of our senior 
executives from some companies here should get out and 
start their own record company and find out what the record 
business is all about," opines the colorful Popovich. Though 
directing the fortunes of the Nashville branch of one of the 
world's largest entertainment webs, Popovich is still sensi- 
tive to his roots: "Every trend in the business has been start- 
ed by small record companies. New labels, new music, came 
out of these little nooks and crannies all over, the South 
mostly." And Popovich has an eye for the future: "Absolute 
power corrupts, and there should be room for independent 
record companies and independent publishers. The big can 

get bigger, but there has got to be a balance between the 
two. Being big, a lot of times, stifles creativity if you're not 
careful." 

One of Nashville's legendary entrepreneurs, Shelby Sin- 
gleton, has survived for more than two decades in the indie 
world, sometimes with outstanding success, sometimes with 
equally startling failure, and always with a charming blend of 
class and hype. One wouldn't expect Singleton to proffer 
positive points for conglomerates but he does note, "It gives 
artists the power of a big organization to promote them with 
lots of bucks." But he worries about the opportunities for 
rising artists who are unsigned to a major: "If they don't 
come in here with lots of money, they're in trouble." Single- 
ton predicts that most small labels will end up in a similar 
situation as the film business - distributed by majors. 

Connie Bradley, head of ASCAP's Southern operation, 

*s` #gis` THE FIRST BOOK BIG . 0. ENOUGH TO COVER THE r WHOLE cailjrnkinty 
introducing Joel Whitburn's Top Country Singles 1944 -1988 
The Cam .lete Histor of Billb ard's Country Singles Charts 

IN 

For the first time ever, here's. the full story of "America's most listened to 
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sees both positives and negatives in the Nashville business 
trend: "It's good in that you've got the good sound financial 
backing of the real money- makers," she explains. "But it's 
sad that a young, unknown songwriter is going to have a 

much more difficult time finding a publisher because most 
of these big publishing houses have a large staff and aren't 
really looking for outside writers." Thus, believes Bradley, 
songwriters are finding it more difficult to get professionals 
to listen to, and evaluate, their tapes. 

SESAC's Dianne Petty, VP and director of affiliate rela- 
tions, has seen the Nashville scene sway for two decades - 
one with SESAC, the other at ABC Records. "I'm still trying 
to do business as I was groomed," she advises, "as one hu- 
man being at a time, and keeping it personal." Petty praises 
the SESAC environment, noting, "I have the luxury to do that 
because of the size of this company and I have not had to 
become a corporate entity." Her promotion of a K.T. Oslin 
tape that nobody wanted to listen to testifies to her belief 
that talent will win out in the end. She describes the con- 
glomerate crunch as the "Pac Man Effect" in publishing: 
"It's a 10 -year cycle. It's like gobble, gobble, gobble." But 
Petty believes the next cycle will be similar to the '60s when 
the indie writers and publishers flourished. 

BMI's Nashville chief Roger Sovine also favors an indie re- 
naissance. "I want to see more independent music publish- 
ers come back around," says Sovine, a 20 -year veteran of 
the Nashville music industry. He knows why most of Nash- 
ville's major indie publishers have been gobbled by the big - 
gies. "That's when you really make the big bucks as a pub- 
lisher." 

But Sovine sees storm clouds ahead: "The only problem I 

have with the big conglomerates is that when they buy cata- 
logs, they only keep the cream -of- the -crop writers. The other 
writers the publishing company was working with -bringing 
along, teaching them how to write songs, making them bet- 
ter, critiquing -those people will have to find another place 
to write songs." As the conglomerates buy up these compa- 
nies, there are fewer places for these writers to go. Conse- 
quently, observes Sovine, "We're sending a lot of potentially 
great songwriters back to Arkansas, back to the farm." 

Sovine is also quick to praise the positive side of the con- 
glomerate picture: "They have all the money in the world 
and the wherewithal to make those record deals because 
they're usually label- related or have production companies 
in- house." He also cites the "wonderful technological studio 
facilities" of some of the conglomerates and two additional 
advantages: "They act like banks for those songwriters in a 

lot of cases. And once you get your copyright established, 
they can take it anywhere you want to go with it because 
they have all those branch offices in all the other countries." 

The lone major independent force in Nashville is Tree In- 
ternational, headed by Buddy Killen who claims, "The world 
continues to make me unbelievable offers. You're stupid if 
you don't listen -it would take a phenomenal offer to get me 
to go ... but who knows ?" So far, Killen has reportedly 
turned down several multimillion dollar offers. 

Killen cites the expenses of operating a publishing compa- 
ny, especially after ASCAP and BMI quit giving advances, as 
reasons why smaller firms are quick to sell. But he sees in- 
novative indies as an important segment of the music busi- 
ness picture: "It took me 35 years to build Tree. There's al- 
ways that kid who says, 'I'm going to give this a shot.' 
Somebody says, 'I've got a few bucks'... and at first you 
don't pay much attention, but then suddenly he's got five 
songs in the chart, 10 songs, and you wonder where the hell 
did he come from ?" 

NEW - ARTIST GOLDRUSH 
(Continued from page C -4) 

ing through a very extensive transition where a brilliant new 
artist with a wonderful piece of music has a shot right out of 
the box," Hinton says. 

In another effect, established acts are finding significantly 
more competition than previously for sales and airplay. "It 
seems like radio stations and the public in general are judg- 
ing an artist on his songs a lot more than on his track rec- 
ord," says Paul Lovelace, VP for promotions at Capitol Rec- 
ords Nashville. 

"If you start studying the chart, you see that a number of 
people are not having the success that they had three or 
four years ago. A lot of people that had top 10 records are 
having top 20 or 30 or 40 records." 

In his dealings with country radio's music directors and 
program directors, Lovelace has come up with one possible 
contributing factor for the receptive climate for new acts. 
"We're dealing with people at radio who represent a con- 
stant influx of people from different formats or people just 
breaking into the industry," he says. 

(Continued on page C -14) 
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COUNIRY Music 

NEW- ARTIST GOLDRUSH 
(Continued from page C -12) 

Any time you have that kind of influx you have people 
who take pride in discovering new artists. Sometimes they 
look at established acts as somebody discovered by the peo- 
ple that preceded them. Everybody wants to find his own 
gem." 

The flood of new acts notwithstanding, working with art- 
ists who appeal to younger buyers make sense in terms of 
demographic buying patterns, says MTM Records CEO Alan 
Bernard: "If you look at all the majors, they are signing acts 
that aren't the traditional country acts. We did it because we 
made the decision that if we were going to get into the coun- 
try business, we didn't want to do it in the traditional way. 

Traditionalists are probably tougher to sell; the people they 
play to are passive buyers. They listen a lot, but they don't 
go out and buy." 

Several labels are appealing to fans with another sort of 
"new" artist -the established star who's been off the charts 
for a while and reemerges, usually on a different label. Such 
veteran artists as CBS's Vern Gosdin, PolyGram's Lynn An- 
derson and Johnny Cash and Airborne's Mickey Gilley have 
popped back up after label changes in recent years. 

"Our thought with Mickey Gilley was that he had a lot of 
good miles left in him as an artist -his talents are certainly 
undiminished," Lomax says. "He's a high -profile artist on 
the road and on television and in commercial work. Besides, 
we didn't want to have everybody new on the label." 

Another exec who favors a diverse roster is Steve Popo- 

Victoria K. Forrest 
Internationally Syndicated Columnist / Critic 

"Comments on Country" 

A comprehensive forum of critiques and interviews with 
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vich, senior VP for Nashville operations at Mercury /Poly- 
Gram. "I've always thought a label has to balance the acts 
that have been around and also build the Kathy Matteas and 
David Lynn Joneses and Larry Boones. A mixture works best 
for us." 

BEYOND LABELS 
(Continued from page C -6) 

called." 
Besides getting beyond labels, there's a question of selec- 

tivity. Some bands are right for the true alternative market, 
others are best suited for adult contemporary and still oth- 
ers are meant to remain pure unadulterated country artists. 

"It seems like once one band out of Nashville has one 
thing, then every band has to do that regardless of whether 
or not it's appropriate," says Galante. The bottom line is 

that you've got to maintain the integrity of the music and 
consider what's right for the artist's career in the long run." 

Acts like Jo -El Sonnier and Foster & Lloyd are perfect for 
the alternative market, Galante believes, because musically 
they fit into those parameters. "Yet," he observes, "alterna- 
tive outlets still have a reluctance about really getting be- 
hind music from Nashville -they play it, but never with the 
kind of rotation that means impact." 

RCA has worked these acts at the store level as aggres- 
sively as possible. "We've seen increased sales over 20% 
on Jo -El Sonnier in those stores where we had in -store play," 
reports Galante, who also points out that while most types of 
popular music are likely able to receive play on more than 
one format, country music has been reliant on only the one 
format for survival. Consequently, country has had to ac- 
commodate artists as diverse as K.T. Oslin, Jo -El Sonnier, 
the Judds, and Keith Whitley. 

MCA's Wilson also recognizes that country radio's all -en- 
compassing playlists are straining in an attempt to contain 
the variety of styles. Still, he doesn't advocate changing the 
music to suit the style. 

"The artists in our 'Country And Eastern' program -and 
lots of others, too, because MCA certainly doesn't have an 
exclusive on all this great new music -are like square pegs 
which we've been trying to force into round holes. Rather 
than shaving off the edges from those square pegs, we 
ought to be trying to shift a little, make a square hole for 
them, whether that means convincing retailers to rack these 
artists separately or cultivating National Public Radio more 
fully and trying to find more outlets that are willing to use 
that same adventurous approach to programming." 

With CBS Records Nashville moving toward a full -blown 
college department and increased involvement with NACA 
(National Assn. of Campus Activities) and artists ranging 
from Dwight Yoakam to Darden Smith to Gary Morris em- 
ploying rock publicists, it's obvious that this change is here 
to stay. Still, in the face of all these changes, it's comforting 
to know that it's the way the music is sold that's changing to 
meet the challenge rather than changing the music itself. 

TALENT WAVE '88 
(Continued from page C -4) 

the stuff of glossy press kits, it does appear that many acts 
are still selling at that unspectacular -but still profitable - 
pre -gold level of 1 50,00 0 units and up. 

Except for such acts as Travis, Alabama, and Hank Wil- 
liams, Jr., the concert scene has not been as congenial for 
country acts as it was a few years ago. Still, Marlboro mount- 
ed its most ambitious country tour caravan ever this year, 
enlisting the talents of the aforesaid Travis and Alabama, as 
well as those of the Judds, Ricky Van Shelton, K.T. Oslin, 
Kathy Mattea, Merle Haggard, George Strait, the O'Kanes, 
and Restless Heart. 

Certainly the media continues to see country music as be- 
ing a large slice of America's cultural pie. Time magazine re- 
cently devoted a long and admiring article to new talent. And 
the format and its individual practitioners have also lately 
had supportive exposure in such consumer journals as 
McCall's, Redbook, USA Today, USA Weekend, Interview, 
and Vanity Fair. What distinguishes this coverage from the 
mindless trendiness exhibited by the media during the "Ur- 
ban Cowboy" days is an eagerness to focus on the music 
rather than on the lifestyle it supposedly represents. Dis- 
turbingly, though, there has been a decline in the number of 
publications devoted exclusively to country. 

To intensify radio's interest in country music as a com- 
mercial vehicle, the Country Music Assn. is offering demo- 
graphic data to show that country listeners are richer and 
better educated than usually thought. While this data is sus- 
piciously rosy, it may provide the incentive needed to bring 
this already creatively hot music to a full commercial boil. 
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COUNtRY MUSIC 

CROWDED COUNTRY AIRWAVES 
(Continued from page C -6) 

"Today you can go from 'Set 'Em Up Joe' by Vern Gosdin 
to 'Just One Kiss' by Exile. The question is how much stuff 
can go on the traditional end and still satisfy the listeners 
who've come for the AC aspect. If traditional music is going 
to become an overwhelming part of the format, we may have 
some problems; I don't think the country audience has a 

predisposition toward it." 
WPOC Baltimore PD Bob Moody, who also has group du- 

ties with parent Nationwide Communications, says, "There 
are records that would be just fine in San Antonio that are 
not going to make it with our audience because we share 
more with other formats than we do with [AM competitor] 

WCAO." 
But Moody also says, "People talk about the new tradi- 

tionalists as if the popularity of Reba McEntire, Randy Trav- 
is, and George Strait means the whole business has to go 
more traditional. I don't see Reba as a threat to Rosanne 
Cash. The new traditionalists are a threat to the old tradi- 
tionalists. 

"The person Randy Travis is threatening is Merle Haggard 
or Willie Nelson or some of those people. There's a consider- 
able body of research to indicate that the traditional listener 
will put up with contemporary, but not vice -versa. In some 
ways that's surprising, but it appears to be true." 

"I don't see how, after Randy Travis and Ricky Van Shel- 
ton, they can deny traditional artists," says Shindler. "If you 
look at my sales tracking, we're making a living selling coun- 

MUSIC GROUP PRESENTS 

....right on target with songs for 
today's country male singer like: 

"YOU'RE ALL THE WOMAN I NEED" (country/ballad) 
"SHOW ME THE TRAIL TO YOUR HEART" (country /western) 
"WHEN I DIE I WANT TO GO TO HEAVEN" (country /pop) 

PROFESSIONAL COMMITTED EXPERIENCED 
MOTIVATED READY FOR ACTION 

Reserve your personalized demo package TODAY by writing to: 
InnerVision P.O. box 10037 Berkeley, CA 94709 

Or call: (415) 644 -1947 l' J, 

"Thanks American & 
European country 
music DJ's for spinning 
my current single 'All 
The Things We Are 
Not' CH212 

"My new album 
'Somewhere in 
Canada' will be avail- 
able soon on Charta 
Records CHLP13124 

"Watch for my upcom- 
ing music video 'Some- 
where in Canada' 
filmed in Canada and 
produced and directed 
by Charlie Fields." 

National Record Promotion 
Ann J. Morton & Associates 

Public Relations 

a Debbie Dean 

Roe A.V.1. Distributors 
44 Music Square East 
Nashville, TN 37015 

615- 255 -2176 

try records. If you have any questions about that, ask Dolly 
Parton. As long as she comes out with country music, she 
does well. She didn't do very well with her pop album. 

"I truly think a lot of these PDs didn't grow up on that kind 
of music and it's too uncomfortable to them. They can deal 
with Lee Greenwood, Anne Murray, and Kenny Rogers. They 
have a hard time with the opposite end of the spectrum. If 
there's been any hard research done in those cities on tradi- 
tional music, I'd like to see it." 

Promotions: "This is not a mom -and -pop type business 
where the owner does the morning show anymore," says 
WPOC's Moody. "You've got Nationwide, ABC /Capitol Cit- 
ies, NewCity, Shamrock. Major broadcasting companies 
have made commitments to country music." 

What that means, according to KRAK -AM -FM Sacramento 
OM Don Langford, is that "we're now spending money like a 

market leader to get people to try us ... I'm seeing country 
stations being able to spend more money than other for- 
mats because other formats are being beaten up. 

"In both Seattle and Sacramento, we used TV, we used 
direct mail. In Seattle, we used bus sides. We're at every 
available place we can be to remind people where we are 
and who we are." 

In Atlanta, where WYAY and WKHX have waged one of the 
heaviest promotional wars of all, WYAY OM Herb Crowe 
worries that the law of diminishing returns may be kicking in 
on all that newfound spending. "This spring, both stations 
did on -air cash giveaways; they did direct mail and heavy 
TV. And both numbers went down." 

So how does he deal with that paradox? "That's what I 

spend all my days thinking about: you do what all good PDs 
do, you look for another way to market your radio station." 

Ratings: WMZQ Washington's No. 1 market finish this 
spring was mentioned by almost everyone interviewed as a 

sign of country's ratings health. Forty -five miles to the north, 
however, Moody says he's "concerned because country has 
such high exclusive cume. If Arbitron's in -tab sample gets 
lower, as it seems to, the more dependent you are on diary 
distribution. We're going to see some wide swings depen- 
dent on how the diaries fall in this market." 

And WYAY's Crowe says, "Our independent research 
shows there's still a healthy country audience. What we're 
seeing is that country listening is a little more prevalent in 
the rural sections of the metro." Country's problem in Atlan- 
ta, Crowe says, is because Arbitron is placing diaries inside 
Atlanta's Perimeter and not the deep suburbs. 

"Country is as healthy as it was in the 'Urban Cowboy' 
days," says Langford. "We're finding we have a very strong 
18 to 34 year old rating on the FM. The current music has 
increased the younger demographics, which has helped us 
in our 25 to 54 year old target. 'Urban Cowboy' didn't do 
that." 

The Radio /Records Relationship: Despite the increasing 
discomfort promotion people feel about tightening lists, 
their relationships with radio will probably be a little less un- 
comfortable during this cycle. For one thing, just as labels 
have been able to deflect the exclusivity wars to the promot- 
ers, PDs have been able to deflect the tightness question to 
consultants. 

"I've certainly not seen any lessening of the consultants' 
impact in the last six months," says MCA's Shipley. "I still 
have stations that say a consultant won't let them add a rec- 
ord. I think consultants are playing a major part." Despite 
this, Shipley doesn't work consultants directly unless they're 
telling clients to avoid a particular record. 

Moody, on the other hand, says that the influence of con- 
sultants is "less than you find in the other formats. I don't 
make decisions for [sister station] WGAR Cleveland. I will 
say that anytime [consultants] Rusty Walker or Charlie Cook 
or George Burns want to call me up and give me any free 
advice, I'd be happy to take it, because they're very smart 
people. 

"I never perceived [the radio /record relationship] as that 
much of a problem. The difference is that people now under- 
stand that it's a business decision and not a personal deci- 
sion. People used to imply that you weren't playing a record 
because of some kind of personal problem between you and 
the artist." 

"Realism is the key now," says Langford. "Now labels are 
influencing the quality of records instead of the quantity of 
records. They're getting off records sooner. They used to 
beat a dead horse beyond when it was dead. Now the re- 
sponse from the field is quicker." 

"We are getting along," says Shindler. "We are communi- 
cating. I just think that communication is slower now, but we 
do talk. I don't have any enemies out there; there's nobody 
who doesn't want to communicate with us." 
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CUP 1:113 
Country's Never Been Better!! 

Moe Bandy 
Bellamy Brothers 

"No -1060 
s" "Rebels Without A Clue" 

Desert Rose Band 

"Running" 
(MCA-4210) 

The Judds 

"Greatest Hits" 
(RCA 8318 -1 -R) 

Ronnie McDowell 

"I'm Still Missing You" 
(CRB-10602) 

Sawyer Brown 

"Wide Open" 
(C1- 90147) 

(MCA- 42224) 

John Jorgenson 

"After You've Gone" 
(CRB- 10601) 

Lyle Lovett 

"Pontiac" 
(MCA- 42028) 

Marie Osmond 

"All In Love" 
(C1-48968) 

Hank Williams Jr. 

"Wild Streak" 
(WB 25725 -1) 

In January...Jonathan Edwards' 
Album "The Natural Thing" (MCA -42256) 

3907 W. Alameda Ave., Burbank, CA 91505 (818) 843 -CURB TELEX 350144 FAX# (818) 846 -8435 

ci, 
RECORDS 
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Dwight Yoakam: Mellower, Yes, But Not By Much 
BY HOLLY GLEASON 

LOS ANGELES With his latest al- 
bum holding down spots on the Bill- 
board country and pop charts, his 
latest single atop the country sin- 
gles chart, a mellower attitude to- 
ward the music business, and a new 
friendship with Buck Owens paying 
dividends, Dwight Yoakam contin- 
ues to blaze his unique trail in the 
field of country music. 

Carrying the banner of hardcore 
country, the Warner /Reprise artist 
has three albums on the country 
chart: "Buenas Noches From A 
Lonely Room" (with sales of more 
than 300,000, according to Warner 
Bros. officials); "Guitars, Cadillacs, 
Etc., Etc." (900,000); and "Hillbilly 
Deluxe" (600,000). And his "Streets 
Of Bakersfield" duet with Owens is 
No. 1 with a bullet on this week's 
Hot Country Singles chart. He has 
also managed to become one of 
country music's most controversial 
figures because of the candor of his 
comments on the music business 
and the current state of country mu- 
sic. But Yoakam says he has recent- 

ly rethought his game plan. 
"I don't know if I'm as much of a 

media patsy now," he says. "I cer- 
tainly regret none of the content of 
what I've expressed, just the con- 
text." Yoakam says some of his con- 
troversial comments have not 
helped his music, "which was very 
good music that was never judged 
on its merits." 

Still, the controversy did win 
Yoakam attention. "Yes," he 
agrees, "it did focus a certain 
amount of attention on the act, but 
you have to determine whether it 
was negative or positive attention. 
For me, when it starts to detract 
from the music in any way, it's neg- 
ative." 

Yoakam is heartened by the re- 
sponse "The Streets Of Bakers- 
field" has generated, especially on 
radio, which was somewhat chilly to 
"Little Sister," "Little Ways," and 
"Please Please Baby" from "Hillbil- 
ly Deluxe." When Owens first 
played Yoakam the song, the Ken- 
tucky -born singer felt the song ac- 
curately reflected both artists but 
might be too insular. "But now that 

I've grown to know the song and 
lived with it, that song has come to 
represent a lot more than any two 
individuals. It's very universal in its 
representation of a lot of people 
who've tried in a lot of places, 
who've gone somewhere and strug- 
gled." 

He's excited by the radio reaction: 
"Radio has been getting enormous 
phones on it -and that's really still 
the way to judge a hit record." 

As a tie -in, Owens has been ap- 
pearing on spot dates with Yoakam 
and the Babylonian Cowboys. His 
nine -year hiatus from concerts not- 
withstanding, Owens is in excep- 
tional voice, and his miniset during 
Yoakam's show demonstrates how 
clearly and directly the artists are 
linked. Owens proclaimed Yoakam 
"country music's next superstar" 
during their show at Los Angeles' 
Universal Amphitheater. "I've seen 
Dwight's audiences, the people with 
the orange spikey hair," Owens 
says, "and I admire that because 
Dwight is covering a huge spec- 
trum, drawing people to country 
music who might never hear it oth- 

Jock Jock Won't Alight From Billboard l'il Team Wins 

WSIX Takes Fan- aticism To New Heights 
DUNCAN STEWART, COME ON DOWN! The man on 
the billboard wishes he could. The WSIX -AM /FM 
sportscaster has been perched on an outdoor sign in 
Nashville, vowing to stay there until the winless Univ. 
of Tennessee football team scores a victory. 

Stewart began his Volunteer vigil at 5 a.m. Tuesday, 
Sept. 20, predicting he'd be down with a Tennessee vic- 
tory the following Saturday. Tennessee lost, and it lost 
again Oct. 1 -and the Vols don't even play again until 
meeting nationally ranked Alabama Saturday (15). He's 
keeping his sense of hu- 
mor and has even hung a 
Christmas wreath given 
to him by some jokesters. 

Stewart's folly has been 
the talk of WSIX, the 
highly rated country sta- 
tion on which the sports - 
caster is heard as part of 
the hilarious Gerry House 
show. It has also been the 
talk of Nashville, and he 
has been giving inter- by G¢ 
views to media represenatives from across the country. 

The billboard squatter has fashioned makeshift living 
quarters on a platform and broadcasts his WSIX sports 
segments live from the outdoor sign, which reads, "Go 
Big Orange ... From 98WSIX." He comes down from 
his sky nest to use a Portajohn and to have his photo 
taken with fans who have brought him everything from 
beer to sweat shirts. 

House visited Stewart's billboard penthouse for a wild 
one -hour live broadcast; House complained of the height 
and asked fellow workers at the station to call the fire 
department to get him down. Visitors come in a constant 
stream, gawking and talking to him through a walkie- 
talkie, and motorists honk their horns and wave as they 
drive by. Actor David Keith, another die -hard Vol fan, 
dropped by when in Nashville for the premiere of the 
movie "Heartbreak Hotel." A UT football player visited 
Stewart Oct. 2, telling him how much the coaches and 
players appreciate the show of support. 

One morning Stewart awoke to find a street person at 
the top of his ladder. Stewart told the vagrant, "Hey, 
man, our insurance won't let you come up here." The 
man climbed back down. A phone line has been installed 
and a color television donated so that he can keep up 
with football games and his beloved Boston Red Sox 

Nashville 

baseball team. Stewart's den, topped by a blue tarpau- 
lin, is becoming almost comfy to him. As he wrote for 
the Nashville Tennessean newspaper: "I'm sitting here 
now looking at the city. It is crystal clear and there is a 
gorgeous view of the skyline. There's a full moon over- 
head. It's just awesome. If the design of this place was 
more conducive to human habitation, it wouldn't be a 
bad place to live." 

True, he's waxing poetic nowadays, the change of 
sports seasons has him a bit befuddled (he recently re- 

ported that the Los Ange- 
les Rams are participating 
in the National League 
baseball playoffs), and he 
sometimes seems to talk 
in tongues, but Stewart is 
hanging tough. His stunt 
is a promotion man's 
dream and has benefited 
the House show, WSIX, 
and, yes, the Tennessee 
Volunteers, who have lost 

rry Wood five games and won none. 
"If you're going to follow a team, you've got to support 
it through thick and thin," Stewart philosophizes. "I 
knew what I was getting into, and I'm prepared to stay 
here the rest of the season if necessary." 

JUST IN CASE you missed Nashville Scene's predic- 
tions for the CMA awards as carried nationally over The 
Nashville Network's "CMA Preview '88" special: For 
entertainer of the year, I like Randy Travis. My TV 
swami cohort, Robert Oermann of the Nashville Ten- 
nessean, selected Hank Williams Jr. For song of the 
year, Oermann hawked Harlan Howard's "Life Turned 
Her That Way "; Gerry Wood went with K.T. Oslin's 
"80's Ladies." Oermann chose Rosanne Cash's "Ten- 
nessee Flat Top Box" for top single; I favor Kathy Mat - 
tea's "Eighteen Wheels And A Dozen Roses." Other 
picks: female vocalist, Reba McEntire for Oermann, Os- 
lin for Wood; vocal group, Nitty Gritty Dirt Band for 
the Tennessean guru and Highway 101 for Billboard's 
bard; vocal event, "Trio" by Dolly Parton, Linda Ron - 
stadt & Emmylou Harris for Oermann, Dwight Yoa- 
kam & Buck Owens for Wood; and the Horizon Award, 
Ricky Van Shelton for Oermann, Oslin for Wood. We 
agreed on Williams' "Born To Boogie" for album; Travis 
for male vocalist; and the Judds for vocal duo. 

46A 

erwise, simply because they're dig- 
ging on Dwight." Owens also feels 
Yoakam's ability to both "rock with 
the audience" and render heartfelt 
ballads is causing the powerful au- 
dience reaction. 

Summarizing the themes in his 
new album, Yoakam states, "I get 
moody. I kill someone. Then I get 
religion in the end. This record's 
more me -there are expressions of 
me that people haven't heard be- 
fore." He feels the album repre- 
sents a change of pace from his pre- 
vious releases. 

But the album stays in the hard - 
core traditional mode. "I'm not pre- 

occupied with breaking new 
ground," he says. "What I'm preoc- 
cupied with is making satisfying 
music and fulfilling my musical de- 
sires: singing what I write, express- 
ing the feelings I write about 
through music, and hopefully keep- 
ing the sound of Bakersfield, honky - 
tonk, and real old -time country mu- 
sic alive." 

Yoakam says his game plan is 
simply to try to make the best music 
he can. "If I can achieve that end 
and maintain my own sanity and 
personal happiness, I'll be satis- 
fied." 
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p0vER pukyLisTs 
of the Nation's Largest Country Radio Stations 

FOR WEEK ENDING 
OCTOBER 15, 1988 

Sample Playlists 

Orlando 
1 2 

2 5 

3 4 

4 1 

5 12 
6 7 
7 13 

8 8 
9 10 

10 11 
11 18 
12 19 
13 14 
14 15 
15 16 
16 17 
17 20 
18 21 
19 n 
20 25 
21 23 
n 24 
n 29 
24 30 
25 28 
26 27 
27 33 
28 34 

29 35 
30 36 
31 37 
32 38 
33 39 
34 40 
35 EX 
36 EX 

H37 - 
A38 - 
A39 - 
A40 - 

A - 

K92FM 
P.D.: Steve Holbrook 

Dwight Yoakam 8 Buck Owens, Streets 0 
Skip Ewing, I Don't Have Far To Fall 
Ronnie MButton Off My Shirt 
Randy Travis, Honky Tonk Moon 
Tanya Tucker, Strong Enough To Bend 
T. Graham Brown, Darlene 
The Oak Ridge Boys, Gonna Take A Lot 
Jo-El Sonner, Tear Stained Letter 
The Desert Rose Band, Summer Wind 
Southern Pacific, New Shade Of Blue 
Rosanne Cash Runaway Train 
Sweethearts Of The Rodeo Blue To The 

Conway rat Saturday light Special 
Foster And Lbvd What Do You Want Fr 

Kenny Rogers, hen You Put Your Heart 
Lee Greenwood You Can't Fall In Love 
Don Williams, desperately 
N' Gritty Dirt Band, I've Been Loo 
Exile, It's You A ain 
The Bellamy Bro Rebels Without 
Billy Montana 8 The g Shots, Oh Je 

Sammy Johns, Chevy Van 
Ricky Van Shelton, l'li Leave This Wo 
Reba McEntire, I Know How Know Feels 
The Charlie Daniels Band, Boogie Woog 
Larry, Steve, Rudy: The Gatlin Brothers, 
Sawyer Brown My Baby's Gone 
Shenandoah, Mama Marna 
Paul Overstreet Love Helps Those 
Keith Whitley, When You Say Nothing A 

Michael Johnson, That's That 
T.G. Sheppard, Don't Say It With Diam 
George Strait, If You Ain't Lovin' (Y 
Vern Goodin, Chiseled In Stone 
The McCarters, I Give You Music 
Billy Joe Royal, It Keeps Right On Hu 

The Statler Brothers, Let's Get Start 
Burch Sisters, What Do Lonely People 

Patty Loveless, Blue Side Of Town 
Restless Heart A Tender Lie 
Wille Nelson. Spanish Eves 

A 

A 
IX 
IX 
EX 
EX 

A 
A 

- 
- 
IX 
IX 
EX 
EX - - 

Dean Dillon. I Go To 

Moe 
Bandy, 

aisI 
lust 

H ank WiyUNo, 
To 

Crystal Gavle Nobody's Angel 
Barbara ardre8, l Wish That I Could 

Georgge Jones 8 Shelby Lynne If I Cou 
Wavlon Jennies, How Much Is It Worth 
K.TT. Oslin, Hold Me 
Carryon, I Guess I Just Missed You 

Seattle 
1 2 

2 3 

3 4 
4 5 

5 6 
6 7 

7 9 

8 1 

9 10 

10 13 

11 15 

12 8 
13 11 

14 16 

15 17 
16 18 
17 12 

18 19 
19 20 
20 21 
21 22 
n n 
23 24 
24 25 

A25 - 
A26 - 
A27 - 
A28 - 
A29 - 
AA - 

(' r 9 / . "TT 

. i , I ' - FIE 
P.D.: Timothy Murphy 

Dwight Yoakam 6 Buck Owens, Streets 0 
Randy Travis, Honky Tonk Moon 
Ronnie Milsay, Button Off My Shirt 
Skip Ewing, I Don't Have Far To Fall 
Ea Thomas Conley With Emmyleu Harris, 
Kathy Maltea, Untold Stories 
Tanya Tucker Strong Enough To Bend 
Dan Seals, Addicted 
The Oak Ridge Boys, Gonna Take A Lot 
T. Graham Brown Darlene 
The Desert Rose Band Summer Wind 
Steve Wanner I Should Be With You 
The Forester Sisters, Letter Home 
Sweethearts Of The Rodeo, Blue To The 
Southern Pacific, New Shade Of Blue 
Rosanne Cash Runaway Train 
The O'Kanes, Blue Love 
Conway Twitty Saturday Night Special 

Jo-El er, tear Stained Letter Sonm 
Larry, Steve Rudy. The Gatlin Brothers, 
Nitty Gritty 

Steve, 
Band I've Been Loo 

Ricky Van Shelton I'll Leave This Wo 
Reba McEntire, I Know How He Feels 
Michael Johnson, That's That 
George Strad If You Ain't Lovin' (Y 

Foster And Lloyd, What Do You Want Fr 

The Charlie Daniels Band, Boogie Woog 
The Bellamy Broth.rs Rebels Without 
Ciyshl Gayle, Nobody s Angel 
Vers Goodie, Chiseled In Stone 
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RANDY TRAVIS 
Entertainer of the Year 

Single of the Year, 

"I Told You So" 
Song of the Year, 

"I Told You So" 
Male Vocalist of the Year 

REBA McENTIRE 
Entertainer of the Year 

Female Vocalist 
of the Year 

GEORGE STRAIT 
Entertainer of the Year 

Album of the Year, 

"If You Ain't Lovin', 
You Ain't Livin " 

Male Vocalist of the Year 

RESTLESS HEART 
Vocal Group of the Year 

RICKY VAN SHELTON 

Single of the Year, 

"Somebody Lied" 
Male Vocalist of the Year 

Horizon Award 

THE O'KANES 
Vocal Duo of the Year 

KATHY MaTTEA 
Single of the Year, 

"Eighteen Wheels 
and a Dozen Roses" 
Album of the Year, 

"Untasted Hone/' 
Female Vocalist 

of the "ear 

EARL THOMAS CONLEY 
Vocal Event of the Year 

BELLAMY BROTHERS 
Vocal Duo of the Year 

VERN GOSDIN 
Album of the Year, 

"Chiseled in Stone" 
Male Vocalist of the Year 

RODNEY CROWELL 
Album of the Year, 

"Diamonds & Dirt" SWEETHEARTS OF 

THE RODEO 
Vocal Duo of the Year 

Horizon Award 

FOSTER & LLOYD 
Vocal Duo of the Year 

FORESTER SISTERS 
Vocal Group of the Year 

NITTY GRITTY 
DIRT BAND 

Vocal Group of the Year 

EMMYLOU HARRIS 
Vocal Event of the Year, 

2 Nominations 

JERFY DOJGLAS 
Musician of the Year 

1 9CMA AWARD NOMINEtS 
HIGHWAY 101 

Vocal Group of the Year 
Horizon Award 

A 

CONGRATULATIONS TO THE STARS WHO 
BRIGHTEN OUR DAYS AND NIGHTS! 

DAVID BRIGGS 
Musician of the Year 

P 
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FOR WEEK ENDING OCTOBER 15, 1988 

Billboard 

OT COUNTRY 
SINGLES. 
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Compiled from a national sample of radio la lists. P P playlists. 

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER /DISTRIBUTING LABEL 

O 2 3 14 

* * No.1 * * 
STREETS OF BAKERSFIELD 1 wcE k at No One DWIGHT YOAKAM & BUCK OWENS 
P.ANDERSON (H.JOY) REPRISE 7- 27964 /WARNER BROS. 

0 3 4 14 STRONG ENOUGH TO BEND TANYA TUCKER 
J.CRUTCHFIELD (B.NIELSEN- CHAPMAN. D.SCHLITZ) CAPITOL 44188 

O 6 7 12 
GONNA TAKE A LOT OF RIVER THE OAK RIDGE BOYS 
J.BOWEN (J.KURHAJETZ, M.HENLEY) MCA 53381 

4 5 6 13 
BUTTON OFF MY SHIRT RONNIE MILSAP 
R.MILSAP,R.GALBRAITH,K.LEHNING ( G.LYLE, B.LIVSEY) RCA 8389 -7 

O7 11 12 
DARKEN 

(GEIGER. MULLIS, RECTOR) 
T. GRAHAM 

44205 

© 8 12 12 SUMMER WIND 
(C.HILLMAN, SHILL) 

THE DESERT 
uROSE 

BAND 
3354/MCA 

0 it 16 10 
RUNAWAY TRAIN ROSANNE CASH 
R.CROWELL (J.STEWART) COLUMBIA 38- 07988 /CBS 

® 10 15 11 
BLUE TO THE BONE SWEETHEARTS OF THE RODEO 
S.BUCKINGHAM (M.GARVIN. B.JONES) COLUMBIA 38- 07985/CBS 

9 9 14 14 
TEAR STAINED LETTER JO -EL SONNIER 
R.BENNETT,B.HALVERSON (R.THOMPSON) RCA 8304 -7 

10 1 2 12 
HLONKTOO MOON RANDY TRAVIS 

E) WARNER BROS. 

11 14 17 11 
NEW SHADE OF BLUE SOUTHERN PACIFIC 
SOUTHERN PACIFIC,J.E.NORMAN (J.MCFEE. A.PESSIS) WARNER BROS. 7 -27790 

12 16 18 11 
SATURDAY NIGHT SPECIAL CONWAY TWITTY 
J.BOWEN,C.TWITTY,D.HENRY (D.BLACKWELL. L.BASTIAN) MCA 53373 

13 15 19 11 WHAT DO YOU WANT FROM ME THIS TIME FOSTER AND LLOYD 
B.LLOYD,R.FOSTER (R.FOSTER, B.LLOYD) RCA 8633 -7 

A 
14 18 20 10 

DESPERATELY 
NDIS (J.0HARA, K.WELCH) 

DON WILLIAMS 

15 4 5 15 
UNTOLD STORIES KATHY MATTEA 
A.REYNOLDS (T.O'RRIEN) MERCURY 870 476 -7 

16 19 21 9 
BOOGIE WOOGIE FIDDLE COUNTRY BLUES THE CHARLIE DANIELS BAND 
J.STROUD (C.DANIELS, T.DIGREGARIO, T.CRAIN, C.HAYWARD, J.GAVIN) EPIC 34- 08002 /CBS 

17 20 22 7 
I'VE BEEN LOOKIN' NITTY GRITTY DIRT BAND 
J.LEO (J.IBBOTSON, J.HANNA) WARNER BROS. 7 -22750 

ió 22 25 6 
I'LL LEAVE THIS WORLD LOVING YOU RICKY VAN SHELTON 
S.BUCKINGHAM (W.KEMP) COLUMBIA 38- 08022 /CBS 

19 23 31 6 
I KNOW HOW HE FEELS REBA MCENTIRE 
J.BOWEN,R.MCENTIRE (R.OWLES, W.ROBINSON) MCA 53402 

® 25 29 8 
IT KEEPS RIGHT ON HURTIN' BILLY JOE ROYAL 
N.LARKIN (J.TILLOTSON) ATLANTIC AMERICA 7- 99295 /ATLANTIC 

21 31 36 5 
IF YOU AIN'T LOVIN' (YOU AIN'T LIVIN') GEORGE STRAIT 
J.BOWEN,G.STRAIT (T.COLLIN) MCA 53400 

® 27 32 9 I WISH THAT I COULD FALL IN LOVE TODAY BARBARA MANDRELL 
T.COLLINS,F.FOSTER (H.HOWARD) CAPITOL 44220 

O 30 37 8 
THAT'S THAT MICHAEL JOHNSON 
B.MAHER (H.PRESTWOD) RCA 8650 -7 

24 32 33 8 
CHISELED 

Y BIAR-0803/CS B.MONTGOMERY (V.GOSDIN, M.D. BARNES) COLUMBIA ® 
29 30 9 YOU CAN'T FALL IN LOVE WHEN YOU'RE CRYIN' LEE GREENWOOD 

J.BOWEN,L.GREENWOOD (L.GREENWOOD) MCA 53386 

26 26 28 10 WHEN YOU PUT YOUR HEART IN IT KENNY ROGERS 
J.E.NORMAN (J.P.DUNNE, A.ROBERTS) REPRISE 7- 27812 /WARNER BROS. 

27 13 8 17 I DON'T HAVE FAR TO FALL SKIP EWING 
J.BOWEN,S.EWING MEWING, D.SAMPSON) MCA 53353 

® 33 38 
7 REBELS WITHOUT A CLUE THE BELLAMY BROTHERS 

1.O WEN,J.STROUD (D.BELLAMY) MCA /CURB 53399/MCA 

29 12 1 16 WE BELIEVE IN HAPPY ENDINGS EARL THOMAS CONLEY WITH EMMYLOU HARRIS 
E.GORDY,JR.,R.L.SCR000S (B.MCDILL) RCA 6632 -7 

® 35 41 5 WHEN YOU SAY NOTHING AT ALL KEITH WHITLEY 
G FUNDIS.K. WHITLEY ( P.OVERSTREET, D.SCHLITZ) RCA 8637 -7 

31 38 46 4 

** *POWER PICK /AIRPLAY* * * 
A TENDER LIE RESTLESS HEART 
T.DUBOIS,S.HENORICKS,RESTLESS HEART ( R.SHARP) RCA 8714 -7 

32 36 40 8 
NOBODY'S ANGEL CRYSTAL GAYLE 
E.PRESTIDGE,J.E.NORMAN (K.BROOKS, R.SHARP) WARNER BROS. 7 -27811 

33 21 9 18 
ADDICTED DAN SEALS 
K.LEHNING (C.WHEELER) CAPITOL 44130 

34 17 10 15 
BLUE LOVE THE O'KANES 
J.O'HARA,K.KANE (K.KANE. J.O'HARA) COLUMBIA 38- 07943/CBS 

35 37 42 7 IT'S YOU AGAIN EXILE 
E.SCHEINER (S.LEMAIRE, J.P.PENNINGTON) EPIC 34- 08020 /CBS 

36 24 26 12 
UNDER THDE BOARDWALK LYNN ANDERSON 

37 28 13 18 
I SHOULD BE WITH YOU STEVE WARINER 
J.BOWEN,S.WARINER(S.WARINER) MCA 53347 

® 45 59 4 LOVE HELPS THOSE PAUL OVERSTREET 
J.STROUD (P.OVERSTREET) MTM 72113 

39 46 55 5 
SPANISH EYES WILLIE NELSON 
C MOMAN (B.KAEMPFERT, C.SINGLETON. E.SNYDER) COLUMBIA 38- 08066 /CBS 

® 44 so 6 PILGRIMS ON THE WAY MATTHEW'S SONG) MICHAEL MARTIN MURPHEY 
S.GIBON,J.E.NORMAN (M.HUMM N) WARNER BROS. 7 -27810 

41 48 61 3 
MAMA KNOWS SHENANDOAH 
R.HALL,R.BYRNE (T.MENZIES T HASELDEN) COLUMBIA 38- 08042 /CBS 

42 47 53 6 
I JUST CANT SAY NO TO YOU MOE BANDY 
J.KENNEDY (P.MCGEE. S.A.GIBSON) CURB 10513 

43 43 49 7 IF I COULD BOTTLE THIS UP GEORGE JONES & SHELBY LYNNE 
B.SHERRILL (D.DILLON, P.OVERSTREET) EPIC 34-08011/CBS 

44 34 34 10 
ALIVE AND WELL LARRY, STEVE, RUDY: THE GATLIN BROTHERS 
C.YOUNG (L.GATLIN) COLUMBIA 38. 07998 /CBS 

45 50 57 4 
HOW MUCH IS IT WORTH TO LIVE IN L.A. WAYLON JENNINGS 
J.BOWEN.W.JENNINGS (W.JENNINGS, R.MURRAH) MCA 53314 

46 54 62 4 
THAT OLD WHEEL JOHNNY CASH WITH HANK WILLIAMS, 

7 R !.CLEMENT (!.PIERCE) 

CI 55 65 3 
MY BABY'S GONE 

CAPITOL/CURB S áá 
R BROWN 

(D.LINDE) 

® 58 71 3 
LONG SHOT BAILLIE AND THE BOYS 
K.LEHNING ( D.SCHLITZ, G.SCRUGGS) RCA 8631-7 

49 56 63 4 
DON'T SAY IT WITH DIAMONDS (SAY IT WITH LOVE) T.G. SHEPPARD 
B.MONTGOMERY ( M.GARVIN, R.BOUDREAUX) COLUMBIA 38- 08029 /CBS 

50 39 24 18 
JOE KNOWS HOW TO LIVE EDDY R A VVEDN 

B.BECKETT (G.LYLE, T.SEALS, M.D.BARNES) 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL &NUMBER/DISTRIBUTING LABEL 

51 66 - 2 WE 
MDUST BDO, RI.N 

ONMETHIN' RIGHT EDDIE RABBITT 
RCA 8716 -7 

52 61 66 5 
I 

R .GO CTO 
PCN 

ON 
DEAN DILLON 

CAPITOL 44239 

53 41 23 17 
THAT'S WHAT YOUR LOVE DOES TO ME HOLLY DUNK 
H.DUNN,C.WATERS,W.PETERSON (GRAINS, B.CASWELL) MTM 72108 

54 40 35 1 7 LETTER HOME THE FORESTER SISTERS 
W.WALDMAN (W.WALDMAN) WARNER BROS. 7 -27839 

55 68 - 2 
BLUE SIDE OF TOWN PATTY LOVELESS 
T.BROWN (H.DEVITO, P.KENNERLEY) MCA 53418 

56 42 27 18 
DON'T GIVE CANDY TO A STRANGER LARRY BOONS 
R.BAKER (L.00NE, J.HINSON, D.GIBSON) MERCURY 870 454 

57 63 68 6 
I GUESS I JUST MISSED YOU CANYON 
T.BRASFIELD ( T.BRASFIELD. W.ALDRIDGE) 16TH AVENUE 70419 

® NEW 1 

* * *HOT SHOT DEBUT * * * 
HSD 

D 
M 
(KE .T .ON) 

K.T. OSLIN 
RCA 8725 -7 

59 53 58 5 
LOCK, STOCK AND TEARDROPS K.D. LANG 
O.BRADLEY (R.MILLER) SIRE 7- 27813 /WARNER BROS. 

® 73 - 2 I GIVE YOU MUSIC THE MCCARTERS 
P.WORLEY,E.SEAY (D.ADKINS) WARNER BROS. 7-27721 

61 69 86 3 J.BOWEN GEAMPBELL (J.WEBB) 
GLEN CAMPBELL 

62 NEW 1 TT..BROWN R.0 OW 
FOR RAVING 

CLARK) OOLUDMB A 38 -0800 0/ BS 

63 51 39 18 (DO YOU LOVE ME) JUST SAY YES HIGHWAY 101 
P.WORLEY,E.SEAY (B.DIPIERO, J.S.SHERRILL, D.ROBBINS) WARNER BROS. 7.27867 

64 67 79 4 HEART JANIE FRICKIE 
S.BUCKINGHAM ( D.SCHLITZ, P.OVERSTREET) COLUMBIA 38 -08031 /CBS 

65 NEW i 
LET'S GET STARTED IF WE'RE GONNA BREAK MY HEART THE STATLER BROTHERS 
J.KENNEDY ( H.REID, D.REID, D.REID) MERCURY 870 681 -7 

66 57 43 15 WE NEVER TOUCH AT ALL MERLE HAGGARD 
K.SUESOV,M.HAGGARD (H.COHRAN) EPIC 34- 07944/CBS 

67 64 72 5 WE NEED TO BE LOCKED AWAY 
W.WAL.DMAN,J.EDWAROS (T.HASELDEN S.MUNSEY.JR.) 

JONATHAN EDWARDS 
MCA /CURB 53390 /MCA 

® 75 89 3 
NOT A NIGHT GOES BY TIM MALCHAK 
J.RUTENSCHROER,T.MALCHAK (S.DIAMOND, J.WEATHERLY) ALPINE 009 

69 74 84 3 
I'D THROW IT ALL AWAY DARRELL HOLT 
N.LARKIN (D.HOLT) ANOKA 224 

70 62 47 19 
I COULDN'T LEAVE YOU IF I TRIED RODNEY CROWELL 
T.BROWN,R.CROWELL ( R.CROWELL) COLUMBIA 38 -07918 /CBS 

71 60 45 1.- 
TH GIFT THE MCCARTERS 
P.WORLEY,E.SEAT (N.MONTGOMERY) WARNER BROS. 7 -27868 

72 87 - 2 
NOT ENOUGH LOVE TOM WOPAT 
J.CRUTCHFIELD (C.FARREN, F.KNBLOCH) CAPITOL 44243 

73 NEW 1 
OLD 

GNO 
OEF 

R SLTOV) 
RICKY SKAGGS 
EPIC 34-08063/CBS 

74 52 56 6 EVERY STEP OF THE WAY WAGONEERS 
E.GORDY,JR. (M.WARDEN) A&M 1230 /RCA 0 81 93 3 BRAND NEW WHISKEY GARY STEWART 
R.DEA,G.MIDDLEWORTH ( G.STEWAR7, M.L.STEWART) HIGHTONE 506 

76 88 - 2 ARE THERE ANY MORE LIKE YOU BECKY HOBBS 
R.BENNETT (B.HOBBS) MTM 72114 

77 NEW 1 
HOLD ON (A LITTLE LONGER) STEVE WARINER 
J.BOWEN,S.WA INER (S.WARINER, R.HAR MCA 53419 

78 NEW 1 WHAT DO LONELY PEOPLE DO BURCH SISTERS 
D.JOHNSON (H.HOWARD) MERCURY 870 687 -7 

79 NEW 1 
YOU MIGHT WANT TO USE ME AGAIN JOHNNY RODRIGUEZ 
T.COLLINS (B.P.BARKER, K.PALMER) CAPITOL 44245 

80 59 44 14 
SUSPICION 
R.MCDOWELL,RHYTHM KINGS (D.POMUS. M.SHUMAN) 

RONNIE MCDOWELL 
CURB 10508 

81 49 51 7 BOXCAR 109 
J.LEO,L.M.LEE (J.LEO. H.STINSON) 

J.C. CROWLEY 
N) RCA 8634 -7 

$2 NEW, 1 
WHERE 

WA R , R.PEOPLES) 
CHARLEY PRIDE 
16TH AVENUE 70420 

83 83 94 3 
SEALED WITH A KISS LEAH MARR 
COCHISE PROD. (P.UDELL. G.GELD) OAK 1060 

84 72 54 20 A LITTLE BIT IN LOVE PATTY LOVELESS 
E.GORDY,JR.,T.BROWN (S.EARLE) MCA 53333 ® 

94 - 2 
PAPER THIN WALLS DAVID WILLS 
D.WILLS,R.WEST,B.KILCEN (D.WILLS, G.PAYNE) EPIC 34- 08043 /C8S 

86 77 70 21 I HAVE YOU 
J.BOWEN,G.CAMPBELL (G.NELSON, P.NELSON) 

GLEN CAMPBELL 
MCA 53218 

$7 99 - 2 
RISING COST OF LOVING YOU THE WESTERN UNION BAND 
M.LEGGETT (J.WRIGHT) SHAWN -DEL 2202 

88 93 - 2 THE DAY I TRIED TO TEACH CHARLENE MACKENZIE HOW TO DRIVE RAY STEVENS 
R.STEVENS (C.W.KALB,JR.) MCA 53423 

89 80 75 14 
I WANTA WAKE UP WITH YOU JOHNNY RODRIGUEZ 
T.COLLINS (B.PETERS) CAPITOL 44204 

90 71 52 7 FLYING ON YOUR OWN ANNE MURRAY 
K.LEHNING (R.MACNEIL) CAPITOL 44219 

Cl NEW 1 
THERE'S A TELEPHONE RINGING (IN AN EMPTY HOUSE) SOUTHERN REIGN 
NOT LISTED (K.BROOKS, A.LAYNE, K. YOUNG) STEP ONE 391 

92 65 48 15 
MONEY K.T. OSLIN 
H.SHEO (K.T.OSLIN) RCA 8388.7 

93 NEW II. 1 
AN AMERICAN TRILOGY MICKEY NEWBURY nail IT (M.NEWBURV) AIRBORNE 10005 

94 98 - 2 I'D DO ANYTHING FOR YOU BABY ANDY & THE BROWN SISTERS 
T.DEE (WEE, T.HAMILTON) KILLER 1013 

95 91 88 19 
AM I CRAZY? THE STATLER BROTHERS 
J.KENNEDY (!.FORTUNE) MERCURY 870 442 -7 

96 78 60 9 
OH JENNY BILLY MONTANA & THE LONG SHOTS 
P.WORLEY,E.SEAY (N.MONTGOMERY. M.MORGAN, V.DANT) WARNER BROS. 7 -27809 

97 95 91 17 
THE OTHER GUY DAVID SLAT 4R 
R.L.SCRUGGS(GOBLE) 0 NEW 010. 1 
CANT STOP THE MUSIC DON KING 
D.KING (D.RING, D.WODWARD) SIX- ONE -FIVE 1015 

OM 77 NEW 1 
DON'T SEND ME ROSES SARAH 
B.SUMMERS (S.L.VOT) HUB 48 

100 97 - 2 BEGGARS CAN'T BE CHOOSERS DON LAFLEUR 
T.J. WORTH,A.BRADLEY (T.J.WORTH. J.D.LAFLEUR, C.HILLMAN) WORTH 102 

OProducts with the greatest airplay this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units RIAA certification for sales of 2 million units. 
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COUNTRY 

CORNER 
by Marie Ratliff 

IT'S A FIRST: Dwight Yoakam moves into new territory as he steps up 
to the top of the Hot Country Singles chart for the first time with 
"Streets Of Bakersfield" (Warner Bros.). But his duet partner on this 
outing, Buck Owens, is making his 20th trip to the top since his first big 
hit, "Act Naturally," made the grade 25 years ago. 

Owens is also celebrating his return as a solo artist with a new Capitol 
recording contract (he was with the label in his '60s heyday). If you think 
his new single, "Hot Dog," sounds like something you've heard before, 
you're right. Buck recorded the song, which he co- wrote, back in 1956 
under the name Corky Jones. 

"I'm so glad to see him back," says MD Dandalion, WRKZ Hershey, 
Pa. "Buck has a whole new set of fans, thanks to Dwight, and many 
remember him from 'flee Haw,' so the response is terrific." 
if 

VII HEN CHARLIE CRANKS UP, it really livens up the station," 
says PD Van Mac, WOKK Meridian, Miss. He's speaking of the Charlie 
Daniels Band's "Boogie Woogie Fiddle Country Blues" (Epic), now 
charted at No. 16. 

Adds MD Mike Wilson, KVOO Tulsa, Okla., "It's a good movin' groo- 
vin' uptempo song, what you'd call a great radio record." 

Another mover at KV00 is "Long Shot" by Baillie & the Boys (RCA). 
"This one will be a big record. We're getting a lot of feedback," says 
Wilson. "Long Shot" is No. 48 on the Hot Country Singles chart. 

NEW ACTION: PD Ken Carlile, WTVY Dothan, Ala., reports good re- 
sponse to Pal Rakes' "I'm Only Lonely For You" (Atlantic America). "I 
think it's great." Rakes is not exactly a newcomer to country, having 
had several releases on Warner Bros. some 10 years ago. 

Tim Malchak is showing audience appeal at WTSO Madison, Wis., 
with "Not A Night Goes By" (Alpine). "It's great with our female demo- 
graphics; he sounds a little Dan Fogelberg -ish," says PD Pat Martin. "I 
was hooked the first time I heard it." Malchak is charted at No. 68. 

MD Dave Allan, KRKT Salem, Ore., is getting a lot of calls for Andy 
& the Brown Sisters' "I'd Do Anything For You Baby" (Killer). "It's a 
hot record here. These are local girls and they're very popular with our 
listeners." Allan is also seeing action on Becky Hobbs' "Are There Any- 
more Like You" (MTM), charted at No. 76. "I picked this cut off her al- 
bum [ "All Keyed Up "] so we've been playing it awhile. It's a strong mov- 
er." 

FOR WEEK ENDING OCTOBER 15, 1988 

Billboard. 

HOT COUNTRY SINGLES TM 

A ranking of the top 30 country singles by sales with reference to each 
title's position on the main Hot Country Singles chart. 
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SALES 
TITLE ARTIST 

oz 

oo 
1 1 HONKY TONK MOON RANDY TRAVIS 10 

2 4 BLUE LOVE THE O'KANES 34 

3 9 BLUE TO THE BONE SWEETHEARTS OF THE RODEO 8 

4 5 RUNAWAY TRAIN ROSANNE CASH 7 

5 2 STREETS OF BAKERSFIELD DWIGHT YOAKAM & BUCK OWENS 1 

6 6 BUTTON OFF MY SHIRT RONNIE MILSAP 4 

7 3 WE BELIEVE IN HAPPY... EARL THOMAS CONLEY /EMMYLOU HARRIS 29 

8 12 IT KEEPS RIGHT ON HURTIN' BILLY JOE ROYAL 20 

9 11 GONNA TAKE A LOT OF RIVER THE OAK RIDGE BOYS 3 

10 7 STRONG ENOUGH TO BEND TANYA TUCKER 2 

11 13 DARLENE T. GRAHAM BROWN 5 

12 15 BOOGIE WOOGIE FIDDLE COUNTRY BLUES CHARLIE DANIELS 16 

13 14 TEAR STAINED LETTER JO -EL SONNIER 9 

14 17 I'LL LEAVE THIS WORLD LOVING YOU RICKY VAN SHELTON 18 

15 8 UNTOLD STORIES KATHY MATTEA 15 

16 10 ADDICTED DAN SEALS 33 

17 18 I DON'T HAVE FAR TO FALL SKIP EWING 27 

18 23 I'VE BEEN LOOKIN' NITTY GRITTY DIRT BAND 17 

19 21 SATURDAY NIGHT SPECIAL CONWAY TWITTY 12 

20 19 SUMMER WIND THE DESERT ROSE BAND 6 

21 20 CHISELED IN STONE VERN GOSDIN 24 

22 16 I SHOULD BE WITH YOU STEVE WARINER 37 

23 26 IF I COULD BOTTLE THIS UP GEORGE JONES & SHELBY LYNNE 43 

24 28 ALIVE AND WELL LARRY, STEVE, RUDY: THE GATLIN BROTHERS 44 

25 29 WHEN YOU PUT YOUR HEART IN IT KENNY ROGERS 26 

26 22 JOE KNOWS HOW TO LIVE EDDY RAVEN 50 

27 27 MONEY K.T. OSLIN 92 

28 - I KNOW HOW HE FEELS REBA MCENTIRE 19 

29 - ITS YOU AGAIN EXILE 35 

30 30 UNDER THE BOARDWALK LYNN ANDERSON 36 
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COUNTRY SINGLES 
BY LABEL 

A ranking of labels by the 
number of titles they have 

on the Hot Country Singles chart. 

CBS 
Columbia (12) 
Epic (6) 

MCA (14) 
MCA /Curb (3) 

RCA (13) 
A &M (1) 

WARNER BROS. (10) 
Reprise (2) 
Sire (1) 

CAPITOL (11) 
Capitol /Curb (1) 

MERCURY 

MTM 

16TH AVENUE 

CURB 

AIRBORNE 

ALPINE 

ANOKA 

ATLANTIC 
Atlantic America (1) 

HIGHTONE 

HUB 

KILLER 

OAK 

SHAWN -DEL 

SIX -ONE -FIVE 

STEP ONE 

WORTH 

18 

17 

14 

13 

12 

7 

3 

2 

2 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

1 

COUNTRY SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

33 ADDICTED (Blue Gate, ASCAP /C.Wheeler, 

ASCAP /Bughouse, ASCAP /Bug Music) CPP 

44 AUVE AND WELL (Kristoshua, BMI) 

95 AM I CRAZY? (Statler Brothers, BMI) CPP 

93 AN AMERICAN TRILOGY (Acuff -Rose, BMI) 

76 ARE THERE ANY MORE LIKE YOU (Lawyer's Daughter, 

BMI /Beckaroo, BMI) 

100 BEGGARS CAN'T BE CHOOSERS (It's Worth It, BMI) 

34 BLUE LOVE (Cross Keys, ASCAP) HL 

55 BLUE SIDE OF TOWN (Almo, ASCAP /Little 
Nemo /Irving, BMI) 

8 BLUE TO THE BONE (Cross Keys, ASCAP /Jack & Bill, 

ASCAP /Mc Bec, ASCAP) HL 

16 BOOGIE WOOGIE FIDDLE COUNTRY BLUES (Miss 

Hazel, BMI) 
81 BOXCAR 109 (Nonage, BMI/Warner- Elektra- Asylum, 

BMI /Silverline, BMI) 

75 BRAND NEW WHISKEY (Forest Hills, BMI /Blue Day, 

BMI) CPP 

4 BUTTON OFF MY SHIRT (Almo, ASCAP /Quince, 

ASCAP /Chappell, ASCAP /Rondor Music /Good Single 

Ltd., PRS) HL/CPP 

98 CAN'T STOP THE MUSIC (Loose Ends, ASCAP) 

24 CHISELED IN STONE (Hookem, ASCAP /Hidden Lake, 

BMI) 

5 DARLENE (Acuff -Rose, BMI /Milene, ASCAP /It's On 

Hold, ASCAP) CPP 

88 THE DAY I TRIED TO TEACH CHARLENE MACKENZIE 

HOW TO DRIVE (Ray Stevens, BMI) 

14 DESPERATELY (Cross Keys, ASCAP) HL 

63 (DO YOU LOVE ME) JUST SAY YES (Little Big Town, 

BMI /American Made, BMI /Old Wolf, BMI/Corey Rock, 

ASCAP/Tee B, ASCAP) 

56 DON'T GIVE CANDY TO A STRANGER (Uncle Artie, 

ASCAP /Goldline, ASCAP /Silverline, BMI) CPP 

49 DONT SAY IT WITH DIAMONDS (SAY IT WITH LOVE) 

(Tree, BMI/Thanxamillion, BMI) 

99 DON'T SEND ME ROSES (Gobs Of Music, BMI /Bob 

Summers, BMI) 

74 EVERY STEP OF THE WAY (Hollywood Avenue, BMI) 

90 FLYING ON YOUR OWN (Big Pond, PROCAN) 

71 THE GIFT (Diamond Dog, ASCAP /Love This Town, 

ASCAP) 

3 GONNA TAKE A LOT OF RIVER (Reynsong, 

BMI/Wrensong, ASCAP) 

64 HEART (MCA, ASCAP /Don Schlitz, ASCAP /Screen 

Gems -EMI, BMI /Scarlet Moon, BMI) 

58 HOLD ME (Wooden Wonder, SESAC) 

77 HOLD ON (A UTILE LONGER) (Steve Wanner, BMI) 

10 HONKY TONK MOON (Hannah Rhodes, BMI) CPP 

45 HOW MUCH IS IT WORTH TO LIVE IN LA. (Waylon 

Jennings, BMI/Tom Collins, BMI /Murrah, BMI) CPP 

70 I COULDN'T LEAVE YOU IF I TRIED (Coolwell, ASCAP) 

HL 

27 I DON'T HAVE FAR TO FALL (Acuff -Rose, BMI /Golden 

Reed, ASCAP) CPP 

60 I GIVE YOU MUSIC (Sweet Tater Tunes, ASCAP) 

52 I GO TO PIECES (Molehole, BMI /Bug, BMI /Rightsong, 

BMI) HL 

57 I GUESS I JUST MISSED YOU (Rick Hall, ASCAP) 

86 I HAVE YOU (Warner -Tamerlane, BMI /Believus Or Not, 

ASCAP /Screen Gems -EMI, BMI) 

42 I JUST CAN'T SAY NO TO YOU (Dawn Breaker, BMI) 

HL 

19 I KNOW HOW HE FEELS (Maypop, BMI /Alabama 

Band, BMI) 

37 I SHOULD BE WITH YOU (Steve Wanner, BMI) 

89 I WANTA WAKE UP WITH YOU (Ben Peters, BMI) 

22 I WISH THAT I COULD FALL IN LOVE TODAY 

(Beechwood, BMI) 

HOT COUNTRY SINGLES ACTION 
RADIO MOST ADDED 

HOLD ME 

GOLD 
ADDS 

29 REPORTERS 

SILVER 
ADDS 

60 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
66 REPORTERS 

TOTAL TOTAL 
ADDS ON 

155 REPORTERS 

K.T. OSLIN RCA 3 19 35 57 61 

SHE'S CRAZY FOR LEAVING 
RODNEY CROWELL COLUMBIA 2 18 22 42 42 

WE MUST BE DOIN'... 
EDDIE RABBITT RCA 3 11 22 36 69 

LET'S GET STARTED IF WE'RE... 
STATLER BROTHERS MERCURY 3 7 25 35 38 

LOVE HELPS THOSE 
PAUL OVERSTREET MTM 5 16 11 32 114 

BLUE SIDE OF TOWN 
PATTY LOVELESS MCA 2 7 22 31 67 

HOLD ON (A LITTLE LONGER) 
STEVE WARINER MCA 2 7 17 26 27 

SPANISH EYES 
WILLIE NELSON COLUMBIA 6 9 10 25 101 

I GIVE YOU MUSIC 
THE MCCARTERS WARNER BROS. 2 7 16 25 50 

WHAT DO LONELY PEOPLE DO 
BURCH SISTERS MERCURY 1 4 17 22 30 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 

of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 

cally as changes are made, or is available by sending a self- addressed stamped envelope to: 

Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

94 I'D DO ANYTHING FOR YOU BABY (Little Bill, BMI) 

69 I'D THROW IT ALL AWAY (McConkey, SESAC /Borcha, 

SESAC/Tomofame, SESAC) 

43 IF I COULD BOTTLE THIS UP (SBK Blackwood, 

BMI /Larry Butler, BMI /Scarlet Moon, BMI) HL 

21 IF YOU AIN'T LOVIN' (YOU AIN'T LIVIN') 

(Beechwood, BMI) 

18 I'LL LEAVE THIS WORLD LOVING YOU (Tree, BMI) 

HL 

20 IT KEEPS RIGHT ON HURTIN' (Ridge, BMI) 

35 IT'S YOU AGAIN (Tree, BMI /Pacific Island, BMI) 

HL/CPP 
17 I'VE BEEN LOOKIN' (Unami, ASCAP /Jeffwho, 

ASCAP / Bughouse, ASCAP) CPP 

50 JOE KNOWS HOW TO UVE (Good Single, 

ASCAP /Irving, BMI/WB, ASCAP/Two Sons, 

ASCAP/Tree, BMI) HL/CPP 

65 LET'S GET STARTED IF WE'RE GONNA BREAK MY 

HEART (Statler Brothers, BMI) 

54 LETTER HOME (Moon & Stars, BMI /Screen Gems -EMI, 

BMI) 

61 LIGHT YEARS (White Oak, ASCAP) 

84 A LITTLE BIT IN LOVE ( Goldline, ASCAP) 

59 LOCK, STOCK AND TEARDROPS (Tree, BMI) HL 

48 LONG SHOT (Don Schlitz, ASCAP /Irving, BMI) CPP 

38 LOVE HELPS THOSE (Scarlet Moon, BMI) 

41 MAMA KNOWS (SBK April, ASCAP /Music City, 

ASCAP /Millhouse, BMI) 
92 MONEY (Wooden Wonder, SESAC) HL 

47 MY BABY'S GONE (SBK Blackwood, BMI /Dennis 

Linde, BMI) 
11 NEW SHADE OF BLUE (Long Tooth, BMI /Endless 

Frogs, ASCAP) 

32 NOBODY'S ANGEL (Warner- Tamerlane, BMI /Babbling 

Brook, BMI /Rumble Seat, BMI) 

68 NOT A NIGHT GOES BY (MCA, ASCAP /Diamond 

House, ASCAP /Bright Sky, ASCAP) 

72 NOT ENOUGH LOVE (MCA, ASCAP /Farren Square, 

ASCAP /Colgems -EMI, ASCAP /A Little More Music , 

ASCAP) 

96 OH JENNY (Diamond Dog, ASCAP /Love This Town, 

ASCAP /Song Auction, ASCAP /Sheddhouse, ASCAP) HL 

73 OLD KIND OF LOVE (Scarlet Moon, BMI) 

97 THE OTHER GUY (American Ragtime, BMI) 

85 PAPER THIN WALLS ( Jobete, ASCAP /Songmedia, 

BMI /Gordon Payne, BMI) 

40 PILGRIMS ON THE WAY (MATTHEW'S SONG) (Many 

Hats, ASCAP) 

28 REBELS WITHOUT A CLUE (Bellamy Bros., ASCAP) 

B7 RISING COST OF LOVING YOU (Krogen Bros., BMI) 

7 RUNAWAY TRAIN (Bugle, BMI /Bug, BMI) HL 

12 SATURDAY NIGHT SPECIAL (Jobete, ASCAP /Major 

Bob, BMI) CPP 

83 SEALED WITH A KISS (Post, ASCAP) 

62 SHE'S CRAZY FOR LEAVING (Granite, ASCAP /Coolwell, 

ASCAP(World Song, BMI) 

39 SPANISH EYES (Screen Gems -EMI, BMI) 
1 STREETS OF BAKERSFIELD (Tree, BMI) HL 

2 STRONG ENOUGH TO BEND (Uncle Artie, ASCAP /Don 

Schlitz, ASCAP) HL/CPP 

6 SUMMER WIND (Bar None, BMI /Bug, BMI) 

80 SUSPICION (Elvis Presley, BMI / Rightsong, BMI) HL 

9 TEAR STAINED LETTER (Island, BMI) 

31 A TENDER LIE (With Any Luck, BMI) 

46 THAT OLD WHEEL (Do -Tel, ASCAP) 

23 THATS THAT (Lawyer's Daughter, BMI) CPP 

53 THAT'S WHAT YOUR LOVE DOES TO ME (Terrace, 

ASCAP /Cross Keys, ASCAP/Tree, BMI) HL/CPP 

91 THERE'S A TELEPHONE RINGING (IN AN EMPTY 

HOUSE) (Cross Keys, ASCAP /Fat Man, BMI) 

36 UNDER THE BOARDWALK (Alley, BMI/Trio, BMI) HL 

15 UNTOLD STORIES (White Sheep, ASCAP /Colgems- 

EMI, ASCAP) 

29 WE BELIEVE IN HAPPY ENDINGS (Jack & Bill, 

ASCAP) HL 

51 WE MUST BE DOIN' SOMETHIN' RIGHT (Eddie 

Rabbitt, BMI /Englishtown, BMI) 
67 WE NEED TO BE LOCKED AWAY (Millhouse, BMI) HL 

66 WE NEVER TOUCH AT ALL (Tree, BMI) HL 

78 WHAT DO LONELY PEOPLE DO (Tree, BMI) 

13 WHAT DO YOU WANT FROM ME THIS TIME (Uncle 

Artie, ASCAP /Lawyer's Daughter, BMI) CPP 

26 WHEN YOU PUT YOUR HEART IN IT (Lawley, 

BMI /Scramblers Knob, ASCAP/WB, ASCAP /Le Mango, 

ASCAP) 

30 WHEN YOU SAY NOTHING AT ALL (Screen Gems -EMI, 

BMI /Scarlet Moon, BMI /MCA, ASCAP /Don Schlitz, 

ASCAP) HL 

82 WHERE WAS I (Intersong, ASCAP /Hide -A -Bone, 

ASCAP /Chappell, ASCAP) 

25 YOU CAN'T FALL IN LOVE WHEN YOU'RE CRYIN' 

(Duchess, ASCAP /Hall -Clement, BMI) HL 

79 YOU MIGHT WANT TO USE ME AGAIN (Tom Collins, 

BMI /Collins Court, ASCAP) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

CLM Cherry Lane 

CPP Columbia Pictures 

HL Hal Leonard 

WBM Warner Bros. 
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Marlboro Tour Heads 

For The Homestretch 
NASHVILLE The second part of 
the Marlboro Country Music Tour, 
which kicked off in Los Angeles 
Sept. 23, is scheduled to conclude 
Oct. 23 in Chicago. Participating in 
this segment of the tour are Ala- 
bama, Merle Haggard, Restless 
Heart, K.T. Oslin, George Strait, 
the Judds, the O'Kanes, Randy 
Travis, Kathy Mattea, and Ricky 
Van Shelton. 

Upcoming dates on the tour in- 
clude Sunday (9), San Antonio, Tex- 
as; Tuesday (11), Austin, Texas; Fri- 
day (14), Baton Rouge, La.; Oct. 16, 
Tulsa, Okla.; Oct. 21, Lexington, 
Ky.; and Oct. 22, Indianapolis. 

River Rampage. MCA /Nashville's Oak Ridge Boys and video production 
personnel take a break from shooting the video for the group's new single, 
"Gonna Take A Lot Of River," the first release from the album "Monongahela." 
The shoot took place on the banks of the Cumberland River, just outside of 
Nashville. Pictured, from left, are Larry Boothby, video director, Scene Three 
productions; Steve Sanders and Joe Bonsall of the Oak Ridge Boys; Ken Walz, 
video producer, Ken Walz Productions; and Duane Allen and Richard Sterben of 
the Oak Ridge Boys. 

FOR WEEK ENDING OCTOBER 15, 1988 

Radio Vet Is West Coast PD At EZ 

Don Langford New AMC Chairman 
LOS ANGELES Broadcast veter- 
an Don Langford has been named 
chairman of the board of the Acad- 
emy of Country Music. Langford, 
who served in the same capacity in 
1981, was elected by a vote of the 
academy's board of directors. 

He began his 24 -year broadcast 
career as a rock'n'roll DJ at 
KBLA Burbank, Calif., in 1964. He 
spent five years as an on -air per- 
sonality at the station after it 
changed its call letters to KBBQ 
and its format to country. 

Later, Langford worked in traf- 

fic reporting in San Diego and at 
all -news KFWB Los Angeles. He 
rose to program director at KLAC 
Los Angeles, a country station, 
and then moved to KRAK Sacra- 
mento, Calif., where he has held 
the program director post for the 
past six years. Last year, he was 
named EZ Communications West 
Coast regional PD, continuing his 
responsibilities at KRAK while as- 
suming new programming duties 
at KMPS -AM -FM Seattle; KAMJ- 
AM-FM Phoenix, Ariz.; and 
KFYE -FM Fresno, Calif. 

Billboard. TOP COUNTRY ALBUMS. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

O1 1 11 

* * NO. 1 * * 
RANDY TRAVIS A WARNER BROS. 25738 (8.98) (CD) 8 weeks at No. One OLD 8 X 10 

2 3 3 8 
DWIGHT YOAKAM BUENAS NOCHES FROM A LONELY ROOM 
REPRISE 25749 /WARNER BROS. (8.98) (CD) 

3 2 2 8 THE JUDDS RCA /CURB 8318 -1 /RCA (8.98) (CD) GREATEST HITS 

4 4 4 14 HANK WILLIAMS, JR. WARNER /CURB 25725 /WARNER BROS. (8.98) (CD) WILD STREAK 0 8 18 4 K.T. OSLIN RCA 8369 (8.98) (CD) THIS WOMAN 

6 5 5 8 RESTLESS HEART RCA 8317 -1(8.98) (CD) BIG DREAMS IN A SMALL TOWN 

7 7 6 84 RICKY VAN SHELTON COLUMBIA 40602 /CBS (CD) WILD EYED DREAM 

8 6 7 11 DAN SEALS CAPITOL 46976 (8.98) (CD) RAGE ON 

O 9 8 22 REBA MCENTIRE MCA 42134 (8.96) (CD) REBA 

10 10 9 29 GEORGE STRAIT MCA 42114 (8.98) (CD) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 

11 11 10 73 RANDY TRAVIS 13 WARNER BROS. 25568 -1(8.98) (CD) ALWAYS & FOREVER 0 17 23 5 THE OAK RIDGE BOYS MCA 42205 (8.98) (co) MONONGAHELA 

13 13 13 64 ROSANNE CASH COLUMBIA 40777 /CBS (CD) KING'S RECORD SHOP 

14 12 12 7 TANYA TUCKER CAPITOL 48865 (8.98) (CD) STRONG ENOUGH TO BEND 

15 15 15 7 HIGHWAY 101 WARNER BROS. 25742 (8.98) (CD) 101 2 

16 16 16 18 ALABAMA RCA 6825 -R (9.98) (CD) ALABAMA LIVE 

17 14 14 24 RODNEY CROWELL COLUMBIA 44076/CBS (CD) DIAMONDS & DIRT 

18 20 17 50 BILLY JOE ROYAL ATLANTIC AMERICA 90658 -1 /ATLANTIC (8.98) (CD) THE ROYAL TREATMENT 

19 19 19 17 KEITH WHITLEY RCA 6494 -1 (8.98) (CD) DON'T CLOSE YOUR EYES 

20 18 11 22 K.D. LANG SIRE 25724 /WARNER BROS. (8.98) (CD) SHADOWLAND 

21 21 20 36 VERN GOSDIN COLUMBIA 40982 /CBS (CD) CHISELED IN STONE 

® 24 24 21 SWEETHEARTS OF THE RODEO COLUMBIA 40614 /CBS (CD) ONE TIME, ONE NIGHT 

23 22 21 121 RANDY TRAVIS £2 WARNER BROS. 1 -25435 (8.98) (CD) STORMS OF LIFE 

24 25 25 55 GEORGE STRAIT MCA 42035 (8.98) (co) GREATEST HITS, VOL. 2 

O 26 43 4 T. GRAHAM BROWN CAPITOL 48621 (8.98) (CD) COME AS YOU WERE 

26 23 22 63 K.T. OSLIN RCA 5924 -1 (8.98) (CD) 80'S LADIES 

CI 27 26 47 KATHY MATTEA MERCURY 832 793 -1 (CD) UNTASTED HONEY 

® 34 31 14 SOUTHERN PACIFIC WARNER BROS. 25609 (8.98) (CD) ZUMA 

29 32 44 4 THE DESERT ROSE BAND MCA /CURB 42 169/MCA (8.98) (CD) RUNNING 

30 30 28 64 HANK WILLIAMS, JR. A WARNER /CURB 25593 -1 /WARNER BROS. (B.98) (CD) BORN TO BOOGIE 

31 28 27 27 STEVE WARINER MCA 42130 (8.98) (CD) I SHOULD BE WITH YOU 

32 36 34 10 THE FORESTER SISTERS WARNER BROS. 25746 (8.98) (CD) SINCERELY 

33 29 32 11 HOLLY DUNN MTM 71070 (8.98) (CD) ACROSS THE RIO GRANDE 0 39 40 6 ASLEEP AT THE WHEEL EPIC 44213/CBS (CD) WESTERN STANDARD TIME 

35 35 29 75 REBA MCENTIRE MCA 5979 (8.98) (CD) GREATEST HITS 

36 33 33 27 RICKY SKAGGS EPIC 40623 /CBS (CD) COMIN' HOME TO STAY 

37 31 30 18 BECKY HOBBS MTM D1 71067 (8.98) (CD) ALL KEYED UP 

38 38 38 7 NITTY GRITTY DIRT BAND WARNER BROS. 25722 (8.98) (CD) WORKIN' BAND 

©Copyright 1988, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

39 37 41 138 ALABAMA RCA AHL1.7170 (8.98) (CD) GREATEST HITS 

40 45 46 8 KIM CARNES MCA 42200 (8.98) (CD) VIEW FROM THE HOUSE 

41 40 35 37 LYLE LOVETT MCA /CURB 42028 /MCA (CD) PONTIAC 

42 42 42 29 JO-EL SONNIER RCA 6374-1 (8.98) (CD) COME ON JOE 

43 44 36 12 MARIE OSMOND CAPITOL /CURB 48968 /CAPITOL (8.98) (CD) ALL IN LOVE 

44 47 45 14 THE MCCARTERS WARNER BROS. 25737 (8.98) (CD) THE GIFT 

45 49 49 21 SKIP EWING MCA 42128 (8.98) (CD) THE COAST OF COLORADO 

46 46 48 26 THE O'KANES COLUMBIA 44066 /CBS (CD) TIRED OF THE RUNNIN' 

4. NEW 1 LEE GREENWOOD MCA 42219 (8.98) (CD) GREATEST HITS VOLUME TWO 

48 48 55 14 RONNIE MCDOWELL CURB 10602 (8.98) (CD) I'M STILL MISSING YOU 

49 50 47 44 MERLE HAGGARD EPIC 40986 /CBS (CD) CHILL FACTOR 

50 54 69 29 CHARLEY PRIDE 16TH AVENUE 70551 (8.98) I'M GONNA LOVE HER ON THE RADIO 

51 NEW 1 JOHN ANDERSON MCA 42218 (8.9s) (Co) 10 

52 55 57 12 MEL MCDANIEL CAPITOL 48058 (8.98) (CD) NOW YOU'RE TALKIN' 

53 52 52 205 HANK WILLIAMS, JR. GREATEST HITS, VOLUME I 
WARNER /CURB 60193 /WARNER BROS. (8.98) (CD) ® NEW 1 WAYLON JENNINGS MCA 42222 (8.98) (CD) FULL CIRCLE 

55 NEW 1 PATTY LOVELESS MCA 42223 (8.98) (CD) HONKY TONK ANGEL 

56 62 51 61 THE STATLER BROTHERS MERCURY 832 404 -1 (co) MAPLE STREET MEMORIES 

57 75 58 44 DAN SEALS CAPITOL 48308 (8.98) (CD) THE BEST 

58 71 67 61 PATSY CLINE MCA 12 (8.981 GREATEST HITS 

59 51 50 97 RESTLESS HEART RCA 5648 (8.98) (CD) WHEELS 

60 68 60 31 EDDY RAVEN RCA 6815 -1 (8.98) (CD) BEST OF EDDY RAVEN 

61 66 54 18 LARRY BOONE MERCURY 834 377 -1 (CD) LARRY BOONE 

62 72 - 2 WAGONEERS A &M 5200 /RCA (8.98) (CD) STOUT & HIGH 

63 70 - 15 CANYON 16TH AVENUE 70552 (8.98) I GUESS I JUST MISSED YOU 

® RE -ENTRY THE JUDDS RCA /CURB 5916- 1 /RCA(8.98) (CD) HEART LAND 

65 43 37 18 LEE GREENWOOD MCA 42167 (8.98) (CD) THIS IS MY COUNTRY 

66 60 65 30 MOE BANDY CURB 10600 NO REGRETS 

67 59 53 75 DWIGHT YOAKAM REPRISE 25567.1 /WARNER BROS. (8.98) (CD) HILLBILLY DELUXE 

68 63 56 88 HANK WILLIAMS, JR. WARNER /CURB 1-25538/WAPNER BROS. (8.98) (CD) HANK "LIVE' 

69 73 61 65 HIGHWAY 101 WARNER BROS. 25608-1 (8.98) (CD) HIGHWAY 101 

70 69 63 4 CRYSTAL GAYLE WARNER BROS. 25706 (8.98) (CD) NOBODY'S ANGEL 

71 58 66 52 ALABAMA RCA 6495.1 (8.98) (CD) JUST US 0 RE -ENTRY JANIE FRICKIE COLUMBIA 44143 /CBS (CD) SADDLE THE WIND 0 NEW 1 CONWAY & LORETTA MCA 42216 (8.98) (CD) MAKING BELIEVE 

74 56 71 127 DWIGHT YOAKAM GUITARS, CADILLACS, ETC., ETC. 
REPRISE 25372 /WARNER BROS. (8.98) (CD) 

75 53 59 9 RAY STEVENS MCA 42172 (8.98) I NEVER MADE A RECORD I DIDN'T LIKE 

oAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 
certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a 
numeral following the symbol. 'CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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Wherehouse Entertainment Crowned Video Royalty 
BY EARL PAIGE 

LOS ANGELES Wherehouse En- 
tertainment was in a bragging mood 
at its first managers' convention here 
Sept. 12-15, and with good reason. In 
addition to turning around its general 
operations, it is showing off its pros- 
perous video departments. 

Ralph King, VP of marketing, 
boasted that Wherehouse is "No. 1 in 
video rental in the history of the in- 
dustry. No one is even close." 

Though the chain is now private 
and does not release revenue figures, 
the increased emphasis on video has 
prompted observers to estimate 
Wherehouse's rental volume at $100 
million for the fiscal year ending Jan. 
31, 1989. That's a whopping increase 
from figures released for the fiscal 
year ending Jan. 31, 1987, when the 
firm claimed rentals of $61.3 million, 
representing a robust 27% of the 
company's total revenue of $225.4 
million. 

Keith Benjamin, an analyst for Sil- 
verberg Rosenthal & Co., estimated 
Wherehouse's fiscal 1988 rental at 
26% of revenue, or $75.4 million. That 
figure was included in his final analy- 
sis before Wherehouse was taken pri- 
vate last March by leveraged buyout 
specialist Adler & Shaykin. 

The renewed enthusiasm for video 
has probably pumped up those num- 
bers, however, with Wherehouse like- 
ly headed toward a total revenue of 
some $300 million for this fiscal year. 

Wherehouse features video rental in 
nearly all its 189 stores, excluding 
mall sites and isolated street stores. 

Pricing, display, customer incen- 
tives, and executive changes are all 
part of the company's video growth. 

Wherehouse has scrapped its his- 
toric $1 -a- night, pure traffic -stimulus 
pricing; new releases are now $2.50, 
with other pricing geared to the com- 
petition. 

On the video floor, Wherehouse is 
also making changes -most notably 
by going from total alphabetical pre- 
sentation by movie title to genre cate- 
gorization. 

The chain does not feature a new- 
release section, preferring to present 
new releases within genre sections. 
One manager at the convention, who 
comes from a chain featuring new re- 
leases, said, "There's several disad- 
vantages to new release sections. It 
gives boosters a great target, and it 
also discourages customers who see 
empty spaces and think everything is 
out." The manager also cited the ob- 
vious down side of siphoning traffic 
from other sections. 

But Wherehouse does feature new 
releases at its return counters. The 
chain collects upon return; lines form, 
and the chain positions the returned 
new releases safely out of reach. 
Customers then circle back through 
the theft- prevention pillars and ap- 
proach the return counter from in- 
side the department - thereby imme- 
diately recycling customers. 

Moreover, Wherehouse is just in- 
stituting the use of new -release stick- 
ers on copies in genre sections. 

Because of its Hollywood mys- 
tique, video also fits in with Where - 
house's new mandate to appeal to- 
consumer emotions. Young told the 
assembled managers that people do 
not necessarily enter a store just for 
a movie or album. "It may sound 
corny," he said, "but people respond 
when we affect their emotions. It's 
the intangibles they want -some- 
thing added to their lives." 

This thinking was reflected in the 
presentation by Walt Disney/ Touch- 
stone Home Video product manager 
Dan Coulter: "We sell dreams. Rent- 
ing and purchasing [videocassettes] 
is not a driving force. Most people are 
not walking around with visions of 
movies unseen." 

Similarly, Wherehouse's Frequent 
Renter Program offers prizes as an 
incentive. The company is steadily im- 
proving and pushing its frequent 
renter program, boasting that 
200,000 customers have won the big- 
ger prizes. 

The program is closely patterned 
after those of the airlines. One mem- 
ber of the Frequent Renter Program 
staff, Donita Nelson, formerly 
worked for Delta. 

The frequent renter plan was con- 
ceived under former president /CEO 
Lou Kwiker before he left in April. 
Kwiker vigorously pushed Where - 
house's video presence, prompting 

Premiere Has Confidence In Its Service 
Owner Sees Role As A Smalÿ Independent Retailer 

BY RUSSELL SHAW 

ATLANTA Although some observ- 
ers here predict an imminent war 
between Blockbuster and new-entry 
West Coast Video over the lucrative 
Atlanta market (Billboard, Oct. 1), 
Premiere Video founder /owner 
Steve Rosenburg sees plenty of 
room here for his three -store chain. 

"The biggest competitive edge 
between us and [the big chains] is 
the service," says Rosenburg, 
whose three stores are all located in 
fast -growing suburban Cobb Coun- 
ty. "I'm in my stores and behind the 
counters. It follows that the care 

and concern I have for the store 
cannot be matched by employees of 
a major corporation." 

Rosenburg was recently named 
to the national board of the Video 
Software Dealers Assn. He views 
his role there as that "of a small, in- 
dependent retailer who works his 
store every day and experiences the 
same problems and frustrations 
other independents do." 

Rosenburg likes the flexibility 
that hands-on ownership provides. 
"If I have a customer whose wife 
went into the hospital, I can waive 
the late fee," he says. "The big 
chains eliminate the gray areas." 

Retailer Thanks Them For Luring Customers 

Porn Protesters Picket N.J. Store 
NEW YORK A group of 15 pro- 
testers calling itself the American 
Family Assn. Against Pornography 
picketed a small video retailer Sept. 
24 in Roxbury, N.J., claiming the 
store sold child pornography. 

But Videorama, a 2,000 -title store 
that stocks roughly 10% adult titles 
in a restricted back room, is being 
targeted unfairly, says owner Flor- 
ence Calcaterra. 

"We don't have child porno like 
they claim," Calcaterra says. "I 
don't have it and don't believe in it. 
They also accused me of selling it, 
and we're primarily a rental shop. 
We don't even carry hardcore porn, 

just the usual run-of- the -mill stuff." 
Calcaterra says suspicious cus- 

tomers have been coming into the 
store since its February opening. 
"They made it obvious what they're 
looking for," she says, adding that 
a Baptist church near the store has 
been regularly lobbying her for the 
removal of the adult titles. 

Despite the two-hour picket, Cal - 
caterra has no plans to remove the 
videos. In fact, she credits the pro- 
test with luring five new custom- 
ers, who have joined Videorama's 
rental club. "I couldn't pay for this 
publicity," Calcaterra says. 

BRUCE HARING 

Premiere's rental -price structure is 
based on an increasing scale rather 
than flat rates. For the first night, 
Premiere charges $4 for two movies, 
$5 for three selections, and $6 for 
four selections. For each additional 
night up to a total of three, the 
charge is $1 per tape. The three Pre- 
miere stores average 3,300 square 
feet and 7,500 titles. 

Rosenburg also claims to have a 
strong sell -through track record. He 
notes that independents in the South- 
east generally derive 6%-8% of their 
gross from sell- through, but Pre- 
miere averages 12% -14 %. "We have 
always viewed sell -through as an ad- 
ditional profit center," he says. 

Rosenburg faces the same adver- 
tising dilemmas other suburban re- 
tailers do. Metrowide radio stations 
are too expensive, the broad geo- 
graphic range too inefficient for a 
merchant active in only one area of 
the market. Hence, Rosenburg lim- 
its his measured -media buys to 
placements in the local Marietta 
Daily Journal and zoned sections of 
the Atlanta Journal- Constitution. 
He supplements those ads with fre- 
quent "buy one, get one" coupon 
mailers. 

Rosenburg's three -store chain 
has been in business a little over 
four years, with plans to add a 
fourth store next year at an unspec- 
ified Cobb County location. "We 
take our time and only build a store 
once all our other stores are solidi- 
fied and on their own two feet," he 
says. "That's the most solid way for 
a small chain like us to expand." 

the chain to use open display in 1985. 
Wherehouse's video operation also 

appears to be strengthened by staff- 
ing. King, for example, joined Where- 
house after a stint as senior VP and 
GM at home -video vendor IVE 
(though prior to that he spent 13 
years with Record Bar, a mall-orient- 
ed chain with little rental involve- 
ment). He is totally responsible for 
video and related products. 

Operationally, video now comes un- 
der the aegis of George Rogers, prod- 
uct manager /video, who reports to 
King. Rogers is responsible for both 
sales and rental. 

No newcomer, Rogers is back after 

a hiatus of 2'/2 years; he was with 
Wherehouse for eight years in a prior 
stint. Rogers replaces Gary Leon- 
hard, senior VP /general merchan- 
dise manager, who long headed vid- 
eo. 

Two product areas linked to vid- 
eo- special products, encompassing 
blank tape, and computer software - 
are under new stewardship. Joline 
Karr is product manager /computer 
software, and Jeff Maas heads spe- 
cial products. Both report to King. 

Although King says he will miss 
music, he indicates there is more time 
and energy to devote to general mar- 
keting duties and video. 

FOR WEEK ENDING OCTOBER 15, 1988 
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Compiled from a national sample of 
retail store sales reports. 

TITLE 
Copyright Owner, Manufacturer, Catalog Number 
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1 1 52 

* * NO. 1 * * 
LADY AND THE TRAMP 
Walt Disney Home Video 582 

1955 29.95 

2 2 17 MICKEY COMMEMORATIVE EDITION 
Walt Disney Home Video 690 

1988 14.95 

3 3 103 SLEEPING BEAUTY 
Walt Disney Home Video 476 

1959 29.95 

4 5 56 AN AMERICAN TAIL 0 
Amblin Entertainment /MCA Home Video 80536 

1986 29.95 

5 4 17 
MICKEY AND THE BEANSTALK 
Walt Disney Home Video 691 

1988 14.95 

6 6 17 
DUCKTALES: DAREDEVIL DUCKS 
Walt Disney Home Video 694 

1988 14.95 

7 7 17 DISNEY'S SING ALONG SONGS: YOU CAN FLY! 
Watt Disney Home Video 662 

1988 14.95 

8 8 159 
PINOCCHIO 
Watt Disney Home Video 239 

1940 29.95 

9 13 71 
DISNEY'S SING ALONG SONGS: HEIGH -HO! 
Walt Disney Home Video 531 

1987 14.95 

10 to 159 DUMBO 
Walt Disney Home Video 24 

1941 29.95 

11 12 122 
ALICE IN WONDERLAND 
Walt Disney Home Video 36 

1951 29.95 

12 11 122 WINNIE THE POOH AND TIGGER TOO 
Walt Disney Home Video 64 

1974 14.95 

13 9 17 
DUCKTALES: FEARLESS FORTUNE HUNTER 
Watt Disney Home Video 693 

1988 14.95 

14 16 73 DISNEY'S SING ALONG SONGS: ZIP- A- DEE- DOO -DAH < 

Walt Disney Home Video 480 
1986 14.95 

15 15 30 
BUGS! 
MGM /UA Home Video M201233 

1988 14.95 

16 18 70 HERE'S MICKEY! 
Walt Disney Home Video 526 

1987 14.95 

17 17 108 WINNIE THE POOH AND THE HONEY TREE 
Walt Disney Home Video 49 

1965 1a.95 

18 20 50 
MICKEY & MINNIE 
Walt Disney Home Video 576 

1987 14.95 

19 RE -ENTRY 
THE JETSONS MEET THE FLINTSTONES 
Hanna -Barbera Prod. Inc. /Worldvision Home Video 1119 

1987 29.95 

20 19 17 
DONALD IN MATHMAGIC LAND 
Walt Disney Home Video 692 

1988 14.95 

21 21 118 WINNIE THE POOH AND THE BLUSTERY DAY 
Walt Disney Home Video 63 

1968 14.95 

22 14 17 
DUCKTALES: HIGH- FLYING HERO 
Walt Disney Home Video 695 

1988 14.95 

23 22 47 
DISNEY'S SING ALONG SONGS:THE BARE NECESSITIES 
Walt Disney Home Video 581 

1987 14.95 

24 23 145 
ROBIN HOOD 
Walt Disney Home Video 228 

1973 29.95 

25 24 12 
PEE -WEE'S PLAYHOUSE, VOL. 1, ICE CREAM SOUP 
Hi -Tops Video HT -0113 

1987 14.95 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for 
heatrically released rograms, or of at least 25,000 units or $1 million at suggested retail for 

nontheatrical titles. ITA platinum certification for a minimum sale of 250,000 units or a dollar volume 
of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at 
suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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r 
VIDEO 

RELEASES 

IDEO RETAILING 

Symbols for formats are 
é= Beta, r = VHS, and , =LV. 
Suggested list price, prebook 
cutoff, and street date are given 
when available. 

ABOVE THE LAW 
Steven Seagal 
6 r Warner /589.95 
Prebook cutoff: 10/10/88; Street: 11/2/88 

AN AMERICAN CHRISTMAS CAROL 
Henry Winkler 

Vestron/ $ 19.98 
Prebook cutoff: 10/19/88; Street: 11/16/88 

BEN -HUR: A TALE OF THE CHRIST 
Ramon Navarro 
a r MGM /UA/$29.95 
Prebook cutoff: 10/20/88; Street: 11/8/88 

THE BIG PARADE 
John Gilbert, Renee Adoree 
611 MGM /UA/$29.95 
Prebook cutoff: 10/20/88; Street: 11/8/88 

A CHRISTMAS CAROL 
Animated 
6 r Vestron /$19.98 
Prebook cutoff: 10/19/88: Street 11/16/88 

COMING ALIVE: CHORAL DIRECTING 
WITH LLOYD PFAUTSCH 
Instructional 

V Ausburg Fortress /$39.95 
Prebook cutoff: none; Street none 

CRAZE 
Jack Palance, Diana Dors, Hugh Griffith r Star Classics /$9.95 
Prebook cutoff: none; Street rione 

DEMON OF THE LAKE 
Jack Elam, Dennis Fimple, Dub Taylor 
V Star Classics /$9.95 
Prebook cutoff: none; Street none 

ELVIS ON TOUR 
Elvis Presley 
a r MGM /UA/$59.95 
Prebook cutoff: 10/20/88; Street: 11/8/88 

ELVIS: THAT'S THE WAY IT IS 
Elvis Presley 
a r MGM /UA /$59.95 
Prebook cutoff: 10/20/88; Street: 11/8/88 

GHOSTHOUSE 
Lara Wendel, Greg Scott 
6 r Imperial /$79.95 
Prebook cutoff: 10/17/88; Street 10/31/88 

JACK FROST 
Children 
o r Lightning/$ 19.98 
Prebook cutoff: 10/14/88; Street: 11/16/88 

JACKPOT 
James Lawless, Shirley Venard 
V Star Classics /$9.95 
Prebook cutoff: none; Street: none 

JAILHOUSE ROCK 
Elvis Presley 
a r MGM /UA/$59.95 
Prebook cutoff 10/20/88; Street 11/8/88 

KING GUN 
Robert Fuller, Patrick Wayne, Barbara 
Luna r Star Classics /$9.95 
Prebook cutoff: none: Street none 

THE LAST UNICORN 
Animated r ITC/ $19.95 
Prebook cutoff: 10/6/88; Street: 10/20/88 

LE GRAND CHEMIN 
Antoine Hubert, Vanessa Guedj 
a r Pacific Arts /$89.95 
Prebook cutoff: 10/13/88; Street 11/11/88 

MONDO NEW YORK 
Documentary 
a r MPI/$79.95 
Prebook cutoff: 10/10/88; Street: 10/26/88 

THE MORMON TABERNACLE CHOIR 
CHRISTMAS CLASSICS 
Music 
A r Vestron /$ 19.98 
Prebook cutoff: 10/19/88: Street 11/16/88 

ON GOLDEN POND 
Katherine Hepburn, Henry Fonda, Jane 
Fonda 
611 J2/$19.95 
Prebook cutoff: 10/6/88; Street: 10/20/88 

PINOCCHIO'S CHRISTMAS 
Children 
a r Vestron /$19.98 
Prebook cutoff: 10/19/88; Street 11/16/88 

RENTED LIPS 
Martin Mull, Dick Shawn, Jennifer Tilly 
a r IVE/$79.95 
Prebook cutoff: 10/19/88; Street: 11/9/88 

REVENGE 
Joan Collins, James Booth, Ray Barrett 
V Star Classics /$9.95 
Prebook cutoff: none; Street: none 

ROSE BOWL HIGHLIGHTS: THROUGH 
THE YEARS 
Sports 

(Continued on next page) 

ORS RR COLORS CRS 

COLORS OIARS O 
Two Cops. Two Gangs. 

"'COLORS' DOES FOR THE INNER CITY COP 
WHAT 'PLATOON' DID FOR THE FOOT SOLDIER 
IN VIETNAM ... DENNIS HOPPER IS A GENIUS ... " 
-Michael Medved, SNEAK PREVIEWS 

NOW WATCH IN THE SAFETY OF YOUR OWN HOME. HOME VIDEO 

And don't forget to ask your distributor about available COLORS standees. 

A ROBERT H. SOLO PRODUCTION A DENNIS HOPPER FILM SEAN PENN ROBE 

Music by HERBIE HANCOCK Director of Photography HASKE 

Story by MICHAEL SCHIFFER and RICHARD DILELLO Produc 
SOUNDTRACK ALBUM AVAILABLE ON WARNER BR 

RESTRICTED fEla, 
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VDEO RETAILING 

HOBEB! DIIPALi. 

RS COWRS COIARS CO 

ROLORS COLORS COLORS 
One Hell of a War. 

COLORS brings you as close as you can get to street -gang violence and 
still walk away. Bob Hodges ;Hobert Duvall) is the veteran cop who's 

looking forward to retirement. In a world where gangs kill each other 
just for wearing the wrong colors, the last thing be wants is a hot - 

tempered rookie for a new partner. But that's just what he gets in Danny 
McGavin (Sean Penn). In a crash course of drive -by shootings, Hodges lets him learn 
the hard way. As the two men make peace between themselves, they're forced to risk 

their lives -to bring peace to the war raging on the streets of L.A. 

New Footage Added. Only On Videocassette. 
Order Cut -off Date: November 1st. Street Date: November 17th. 

WALL "COLORS" MARIA CONCHITAALONSO Co- Producer PAUL LEWIS Prints byDeLuxep 

XLER, A.S.C. Screenplay by MICHAEL SCHIFFER 
JItCiAKREcoRDIN 

ROBERT H. SOLO Directed by DENNIS HOPPER m!°° I` 

CORDS TAPES AND COMPACT DISCS 

An ORION PICTURES Release 
. 1988 Orlon Pictures Corporation, AU Rik ins Reserved. 

ist Choice Video 

Plans To Expand 

In Motel Trade 
BY DAVID WYKOFF 

BOSTON It's not a lack of consum- 
er acceptance that has stunted the 
long -anticipated video-vending-ma - 
chine revolution, according to Robert 
O'Malley, president of First Choice 
Video, a machine vendor and tape 
supplier. 

"Only now is the total package of 
inventory management and comput- 
er software systems beginning to 
happen the way they should with the 
machine technology," O'Malley says. 
As that happens, the company is 
poised to take advantage: First 
Choice Video operates more than 20 
machines in upstate New York, a fig- 
ure that should double soon, O'Mal- 
ley reports. 

"It's not only machine placement 
that offers customers convenience," 
O'Malley says. "It's also how easily 
the machine operates and whether or 
not it has the movies that its custom- 
ers want to rent. Consumers don't 
want to have to remember order 
nubers. They'd much prefer it to 
work like a soda machine." 

Despite any short-term negatives 
in orienting consumers, O'Malley is 
planning on rapid growth for video 
vending, in terms of both the total 
number of machines around the 
country and his business. O'Malley is 
expanding First Choice from its 
home, the Ithaca- Binghamton, N.Y., 
area, into Rochester and Syracuse, 
N.Y., as well as Pittsburgh and Har- 

(Continued on next page) 

VIDEO RELEASES 
(Continued from preceding page) 

ò r Rhino /S 19.95 
Prebook cutoff: 10/14/88; Street: 10 /28/88 

ROSE BOWL PARADE: THROUGH THE 
YEARS 
Documentary 
ò r Rhino /$19.95 
Prebook cutoff: 10/14/88: Street: 10 /28/88 

RUDOLPH'S CHRISTMAS IN JULY 
Children 
4 r Lightning/ $ 19.98 
Prebook cutoff: 10/14/88; Street: 11/16/88 

RUDOLPH'S SHINY NEW YEAR 
Children r Lightning/619.98 
Prebook cutoff: 10/14/88: Street: 11/16/88 

SHOTGUN 
Tab Hunter r T.H.E. /529.95 
Prebook cutoff: 10/11/88; Street: 10/28/88 

SOMEONE BEHIND THE DOOR 
Charles Bronson, Jill Ireland r Star Classics /$9.95 
Prebook cutoff: none; Street: none 

SPARKY'S MAGIC PIANO 
Children 
* r Family Home / $ 14.95 
Prebook cutoff: 10/19/88; Street: 11/10/88 

TEENAGE MUTANT NINJA TURTLES: 
THE EPIC BEGINS 
Children ', Family Home /539.95 
Prebook cutoff: 10/19/88; Street: 11/10/88 

THUNDER ROAD 
Robert Mitchum 

MGM /ÚA/559.95 
Prebook cutoff: 10/20/88; Street: 11/8/88 

YOU TALKIN' TO ME? 
Jim Young 6, MGM /UA/679.95 
Prebook cutoff: 10/20/88: Street: 11/8/88 

To get your company's new video releases 
listed, send the following information -ti- 
tle, performers, distributor /manufacturer, 
format(s), prebook cutoff, ship date, box - 
office gross, and suggested list price (if 
available) -to Video Releases, Billboard, 
1515 Broadway, New York, N.Y. 10036. 
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VIDEO RETAILING 

FIRST CHOICE VIDEO SPREADS ACROSS N.Y., PA. 
(Continued from preceding page) 

risburg, Pa. 
"Right now, we're primarily in gro- 

cery- and convenience -store loca- 
tions," O'Malley says. "Unless you've 
got an unbelievably affluent clien- 
tele, you need to have the machine in 
use on a seven -day, 24- hour -a -day ba- 
sis to do the business required to fi- 

nance a machine that runs you 
$20,000 before you even stock it with 
tapes. The grocery/convenience out- 
lets demand hit product or consistent 
performers in great depth of copy. 

"We have found that just carrying 
the hit product isn't enough to do 
well," O'Malley continues. "You have 
to keep a very, very close eye on pur- 
chasing and title rotation or you can 
eat up your profits in one set of bad 
purchases." 

One fertile area for growth is the 
hotel /motel trade, O'Malley says. 
"As long as you can get into a 200 - 
plus -room operation, you should be 
ble to do pretty well," he says. "Trav- 
elers are pretty much the same cus- 
tomers as those frequenting hit-ori- 
ented stores or the convenience 
stores, unless you're in a place with 
fabulous demographics. Moreover, 
you have it over the pay -per -view 
folks in terms of convenience, 
breadth of titles, and no specific 
hours of scheduling." 

However, O'Malley notes, the hotel 
market remains a tough nut to crack. 
"The resistance seems to come in two 
forms. First, the PPV people have 
made every attempt to lock us out, 
often times telling the hotel opera- 
tors that their contracts specifically 
preclude renting. But I've never seen 
one that actually says that. The con- 
tract usually provides for their right 
to be notified or informed. It's really 
a restraint -of -trade matter. 

"Second, many operators are still 
concerned about the legalities of 
renting. However, the courts have 
determined that within your hotel 

room, you have the same viewing 
rights as if you were in your house or 
apartment. It's not a matter of com- 
mercial viewing, the way many be- 
lieve," he says. 

O'Malley plans to do a number of 
large -scale tests in hotels with up to 
1,000 rooms. "That's one particularly 
untested segment of the possible 
market. We've got a pretty good idea 
of what it takes to supply for a 200 - 
room facility. But does it naturally 
follow that a 1,000 -room facility will 
do five times as well? Or what about 
the ratio of VCRs to total room num- 
bers? These are all questions that are 
very important to the development of 
the vending- machine portion of the 
industry," O'Malley says. 

Currently, O'Malley is working 
closely with manufacturer Diebold. 
Another wing of O'Malley's business, 
BMW Microsystems, is developing 
computer software for various vend- 
ing applications, including a data- 
base program for Diebold and its ma- 
chines. O'Malley also shares sales 
and operating data with Diebold to be 
used in the research and development 
of new technologies as well as in mar- 
keting for machine sales. "Our asso- 
ciation with Diebold is one where we 
both benefit from the work of the 
other. Our sales and revenue experi- 
ence is very important to their mar- 
keting efforts, while we get an in- 
sight into the technological aspects of 
operation that few others see." 

O'Malley supplies the inventory 
and performs the tape- maintenance 
functions for his own machines and 
for a number of other operators. He 
characterizes the supply /mainte- 
nance aspect of First Choice as both a 
potential source of steady revenue 
and "a sector for huge expansion." 
Though he declines to name names, 
O'Malley predicts that First Choice 
will sign with a 100 -unit customer in 
the near future. 

RETAIL TRACK 
(Continued from page 86) 

Jennifer Birner, VP of video opera- 
tions, on hand from Sacramento, 
Calif., identifies audio store manag- 
er Mark Newman and assistant 
Nick Rubinfier and video store 
manager Fred Simmons and assis- 
tant Laura McColgan. The road 
crew: Mike Koontz, Ray Edwards, 
Mine Dina, Jerred Gunn, Sharon 
Benetti, Nathaniel Koch, David 
Troup, James Hull, Chip McCully, 
Sherri Hahn, Cinty Mayes, Becky 
Petrakis, Jessica Sarin, Anne Coo- 
per, Rhonda Samoian, Dennis 
Rood, Randy Elson, Jon Horne, 
Cararington Rhodes, David Skin- 
ner, Ed Pollit, Jennifer Goodwin, 
Eric Wood, Paul Herzman, Paul 
Menkes, Max Ferris, Andy Bright- 
man, Howard Cespedes, Max Mey- 
ers, Mat Koenig, and Lei Bernal. A 
giant at 13,000 square feet, the unit 
was designed by Buttrick, White & 
Burtis, the architects responsible 
for Tower's big units in New York, 
Boston, Philadelphia, Washington, 
D.C., and Torrance in suburban Los 
Angeles, as well as the upcoming 
unit in Tyson's Corner, Va. 

SEATTLE SHUFFLE: The secret 
is out as far as recognizing the po- 
tential for retailing in the North- 
west, particularly Washington. 

With Camelot Music announcing 
its entry all the way from Ohio into 
Seattle -area malls, local industry 
observers are eying a steady inva- 
sion. "Disc Jockey just opened in 
Bellingham," says Russ Portteus, 
GM and head buyer at one -stop and 
rack firm General Record Ser- 
vice /CRS Video. Disc Jockey, out 
of Owensboro, Ky., now has two 
stores open in Washington. 

Meanwhile, General is embroiled 
in expanding and adjusting its in- 
ventory capacity, according to Port - 
teus. Some of this is influenced by 
the shift in vinyl. "LP is running 
around 5% with us now," Portteus 
says. 

Also humming is General's video 
rack division, active for six years 
but expanding because of grocery 
store involvement in rental. Despite 
all the activity, General is returning 
to the NARM Wholesalers Confer- 
ence after missing it a year ago. 
Along with Portteus, expect Gary 
Davis, marketing and advertising 
manager, and Doug Hamilton, 
sales manager. 

You have 55 shopping days left be- 
fore Christmas to call Earl Paige 
at Retail Track; 213 -273- 7040. 
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Compiled from a national sample of retail store rental reports. 

TITLE Copyright Owner, 
Manufacturer, Catalog Number 

Principal 
Performers 

o " 
d 

iz 
m 5 

cr 

1 1 5 

* 
MOONSTRUCK 

* NO. 1 * * 
MGM /UA Home Video M901135 Cher 

Nicolas Cage 
1987 PG 

2 4 4 BROADCAST NEWS CBS -Fox Video 1654 William Hurt 
Albert Brooks 

1987 R 

3 2 6 PLANES, TRAINS, AND AUTOMOBILES Paramount Pictures 
Paramount Home Video 32036 

Steve Martin 
John Candy 

1987 R 

4 3 9 GOOD MORNING VIETNAM 
Touchstone Pictures 
Touchstone Home Video 680 Robin Williams 1987 R 

5 5 4 THE LAST EMPEROR 0 Hemdale Film Corp. 
Nelson Home Entertainment 7715 

John Lone 
Joan Chen 

1987 PG-13 

6 6 10 SUSPECT 
Tri -Star Pictures 
RCA /Columbia Home Video 6 -27002 

Cher 
Dennis Quaid 

1987 R 

7 7 7 EMPIRE OF THE SUN 
Amblin Entertainment 
Warner Home Video 11753 

Christian Bale 
John Malkovich 1987 PG 

8 12 2 'BATTERIES NOT INCLUDED Universal City Studios 
MCA Home Video 80770 

Hume Cronyn 
Jessica Tandy 

1987 PG 

9 10 3 FRANTIC Warner Bros. Inc. 
Warner Home Video 11787 Harrison Ford 1988 R 

10 11 4 BEST SELLER 
Orion Pictures 
Vestron Video 6026 

James Woods 
Brian Dennehy 

1987 R 

11 8 12 WALL STREET G CBS -Fox Video 1653 Michael Douglas 
Charlie Sheen 

1987 R 

12 9 10 D.O.A. 
Touchstone Pictures 
Touchstone Home Video 698 

Dennis Quaid 
Meg Ryan 

1988 R 

13 16 6 COP 
Atlantic Releasing Corp. 
Paramount Home Video 12659 

James Woods 
Leslie Ann Warren 

1988 R 

14 19 2 THE MILAGRO BEANFIELD WAR 
Universal City Studios 
MCA Home Video 80796 

Sonia Braga 
Chick Vennera 

1988 R 

15 13 5 HAIRSPRAY 
New Line Cinema 
RCA /Columbia Home Video 6 -22882 

Divine 
Ricki Lake 

1988 PG 

16 15 14 FULL METAL JACKET Warner Bros. Inc. 
Warner Home Video 11760 

Matthew Modine 
Adam Baldwin 

1987 R 

17 14 17 FATAL ATTRACTION 
Paramount Pictures 
Paramount Home Video 1762 

Michael Douglas 
Glenn Close 

1987 R 

18 NEW I JOHNNY BE GOOD 
Orion Pictures 
Orion Home Video 8715 

Anthony Michael Hall 
Robert Downey, Jr. 

1988 R 

19 23 7 FOR KEEPS Tri -Star Pictures 
RCA /Columbia Home Video 6 -27005 

Molly Ringwald 
Randall Batinkoff 1988 PG -13 

20 24 6 
POLICE ACADEMY 5: ASSIGNMENT 
MIAMI BEACH 

Warner Bros. Inc. 
Warner Home Video 11790 

George Gaynes 
Michael Winslow 1988 

PG 

21 25 5 18 AGAIN 
New World Entertainment 
New World Video A88006 

George Burns 
Charlie Schlatter 

1988 PG 

22 17 11 EDDIE MURPHY RAW Paramount Pictures 
Paramount Home Video 32037 Eddie Murphy 1987 R 

23 20 16 OVERBOARD CBS -Fox Video 4746 Goldie Hawn 
Kurt Russell 

1987 PG 

24 18 11 ACTION JACKSON Lorimar Film Entertainment 
Lorimar Home Video 816 

Carl Weathers 
Vanity 

1988 R 

25 21 15 NUTS 
Warner Bros. Inc. 
Warner Home Video 11756 

Barbra Streisand 
Richard Dreyfuss 

1987 R 

26 22 18 THROW MOMMA FROM THE TRAIN 0 Orion Pictures 
Orion Home Video 8719 

Danny DeVito 
Billy Crystal 

1987 PG -13 

27 26 9 BRADDOCK: MISSING IN ACTION III Cannon Films Inc. 
Media Home Entertainment M 942 Chuck Norris 1988 R 

28 32 9 THE MANCHURIAN CANDIDATE MGM /UA Home Video M801369 Frank Sinatra 
Laurence Harvey 

1962 NR 

29 29 20 BABY BOOM CBS -Fox Video 4744 Diane Keaton 
Sam Shepard 

1987 PG 

30 NEW,. THE LADY IN WHITE New Sky Communications 
Virgin Vision 10060 

Lukas Haas 
Katherine Helmond 

1988 PG -13 

31 NEW 111. DUDES IVE 61926 Jon Cryer 
Catherine Mary Stewart 

1988 R 

32 NEW II. SHOOT TO KILL Touchstone Pictures 
Touchstone Home Video 697 

Sidney Poitier 
Tom Berenger 

1988 R 

33 28 3 BULLETPROOF Cinetel Films, Inc. 
RCA /Columbia Home Video 6 -20932 Gary Busey 1987 R 

34 30 8 SATISFACTION CBS -Fox Video 1655 Justine Bateman 1988 PG-13 

35 39 8 A NIGHT IN THE LIFE OF JIMMY 
REARDON 

Island Pictures 
CBS -Fox Video 3855 River Phoenix 1987 R 

36 34 11 MOVING Warner Bros. Inc. 
Warner Home Video 11789 Richard Pryor 1988 R 

37 40 3 CROSS MY HEART 
Universal City Studios 
MCA Home Video 80782 

Martin Short 
Annette O'Toole 

1987 R 

38 27 15 LIKE FATHER LIKE SON 
Tri -Star Pictures 
RCA /Columbia Home Video 6 -27001 

Dudley Moore 
Kirk Cameron 

1987 PG -13 

39 33 22 THE WITCHES OF EASTWICK 
Warner Bros. Inc. 
Warner Home Video 11741 

Jack Nicholson 
Cher 

1987 R 

40 NIEYYIIII SHE'S HAVING A BABY 
Paramount Pictures 
Paramount Home Video 32027 

Kevin Bacon 
Elizabeth McGovern 

1988 PG -13 

ITA gold certifcation for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 

or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. 0 ITA platinum certification for a minimum sale of 

250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million 

at suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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i 
NEW PRODUCTS 

The new line of Conrac display monitors will be on hand at the Society of 
Motion Picture & Television Engineers convention Oct. 15 -19 in New York. For 
information on the Conrac monitors shown here, contact 818- 303 -0095. 

Labels Join In Rowe Promotion 

CD Giveaway Heralds New Jukebox 
BY STEVEN DUPLER 

NEW YORK A CD software give- 
away promotion with a total value 
of $250,000 is the centerpiece of a 
campaign designed to herald the 
introduction of Rowe Internation- 
al's new LaserStar CD -100 juke- 
box. 

Labels so far participating in the 
Rowe event are A &M, Capitol, Co- 
lumbia, Elektra, EMI, Epic, Poly - 
Gram, RCA, and Warner Bros. 

According to Michael Reinert, 
director of business affairs at 
Rowe's music division, jukebox op- 
erators who purchase a LaserStar 
CD -100 jukebox will receive a free 
promotion pack containing 20 CDs 

from the participating labels. No 
retail price has been set yet for the 
CD -100. 

The pack contains titles from 
artists spanning all genres, includ- 
ing Toni Childs, the Beatles, Little 

Unique open -book 
display promotes 
labels' CD titles 

Feat, Elvis Presley, Hothouse 
Flowers, Billy Joel, the Judds, 
Amy Grant, Def Leppard, Vanessa 
Williams, Herb Alpert, and Lita 
Ford. 

Austrian Studios Key On /n -house Work 
This concludes Billboard's ongo- 
ing series on European recording 
markets. 

BY MANFRED SCHREIBER 
VIENNA, Austria The approxi- 
mately 70 recording studios in 
Austria are used primarily for non- 
commercial, in -house work, and 
many studios also operate their 
own independent labels. The rent- 
ing of recording studios by out- 
side -label clients -particularly ma- 
jor labels -represents only a small 

part of the music business. 
As in other parts of the world, 

the most important Austrian stu- 
dios use 24 -track equipment, in 
many cases digital recorders. 

The key studios in Austria are 
Berton, David Bronner, Domino 
Studio, Eela Craig, Franz Koch 
Studio, Wolfgang Lindner, Magic 
Sound Studio, Sound Mill, Robert 
Ponger, Power Sound Factory, 
Pinguin, Lemon Records, Tyrolis, 
and VM Records. 

Kurt Kecke is general manager 
of the Berton studio complex, 

founded in Fussach seven years 
ago. He says, "We produce mainly 
country and pop music for our own 
label, Berton Music. We operate 
with a 24 -track MCI tape recorder 
and 32- channel mixer." 

Artists who have visited recent- 
ly include Bill Cobham, Bill Ram- 
sey, and Falco drummer Kurt 
Cress. Berton's fees are fixed ac- 
cording to client needs, and the 
studio is available for outside hire. 

The Eela Craig Studio, located in 
Lichtenberg, was established for 
the use of the Eela Craig group, 

NEW PRODUCTS & SERVICES 

THEY SELL C -0 SHELLS: 
Lenco, a leading manufacturer of 
C-0 cassette shells, has made some 
major advancements in its produc- 
tion capacity. The Waverly, Neb.- 
based firm has added 30,000 
square feet to its existing facility, 
making the full size of the plant 
100,000 square feet. At the same 
time, Lenco has installed three 
new C -0 assembly machines, giv- 
ing the company the ability to 
crank out more than 150 million 
cassette shells annually. For more 
information, call the firm at 402- 
786 -2000. 

A/T SCHARFF'S NEW video - 
equipment rental catalog is one of 
the most comprehensive we've 
seen, even though Peter Scharff 
lets us know that his company has 
been on such an extended buying 
spree that some new items didn't 
even make it into the book. Accord- 
ing to Scharff, each rental is ac- 
companied by a "quality assur- 
ance" guarantee card bearing a 24- 
hour -a -day toll -free support 
number and the name of the tech- 
nician to whom consumers would 
be speaking should they have the 
need to call. The catalog includes 
the Sony DVR -10 D2 composite 
digital video recorder ($975 daily); 
the Abekas A -42 digital still -store 
disk recorder ($750 per day); and 
the For -a FA -200 timebase correc- 
tor ($200 daily). Call Scharff at 
212 -582 -4400 for rental informa- 

tion. 

THE STREAMLINE SCORING 
SYSTEM will be demonstrated at 
the Audio Engineering Society 
meet set for Nov. 3 -6 in Los Ange- 
les. The IBM -compatible hard- 
ware /software package was devel- 
oped by Offbeat Systems, a firm 
founded in 1984 by a trio of music 
editors -Bob Badami, Dick Bern- 
stein, and Bill Bernstein. Its cred- 
its include "Beetlejuice," "Bull 
Durham," "Clean And Sober," 
"Coming To America," and 
"Moon Over Parador." Due to be 
shown at AES are streamers, a 
click track, and a new synthesizer 
driver. For further information or 
a demonstration, call 213- 479 -2001. 

LOOKING FOR CD premastering 
in the Philadelphia area? Try 
Forge Recording Studios, which 
has just added the complete line of 
Sony CD premastering gear to its 
facility. Forge now has a DAE- 
3000 digital editor, a PCM -1630 
processor, two DMR -4000 record- 
ers, a DTA -2000 digital tape ana- 
lyzer, a DAL -1000 digital limiter, 
and a PCM -2500 professional DAT 
recorder. Call 215 -935 -1422 or 215- 
644 -3266 for rates and information. 

OTARI ELECTRIC CO. reports 
some strong sales: Dave Stewart 
of the Eurythmics has purchased 
two MTR -90 24 -track decks as well 
as an MTR -12H two -track recorder 

from Everything Audio in Bur- 
bank, Calif. The producer /guitar- 
ist will use the gear in his home fa- 
cility in Southern California. On 
the digital front, George Tobin 
Studios has picked up a DTR -900 
32 -track recorder, which is now be- 
ing used to produce Tiffany's sec- 
ond album. Tobin reports that the 
digital multitrack is being used in 
conjunction with the studio's new- 
ly acquired Trident Di -An console. 
Otani digital gear was also used re- 
cently by film scoring engineer 
Dennis Sands for "Who Framed 
Roger Rabbit." Sands worked on 
the project using two DTR -900s 
synced together at London -based 
CTS Studios. 

Finally, on the video front, two 
sales of Otari's new T- 700II, the 
latest -generation thermal magnet- 
ic video duplication system. Fu- 
ture Productions Inc. of New 
York and New Age Video of Mid- 
dlesex, N.J., are expecting deliv- 
ery in August. Contact Otani at 
415 -341 -5900. 

JAMMIN' WITH NED: The latest 
producers to invest in New En- 
gland Digital technology are Min- 
neapolis -based Jimmy Jam & Ter- 
ry Lewis. The duo's studio, Flyte 
Tyme, has purchased a 32 -mega- 
byte, 64 -voice Synclavier as well as 
a 16 -track Direct -To -Disk digital 
multitrack recorder. NED can be 
reached at 802-295-5800. 
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noted for its computerized elec- 
tronic music. The studio is owned 
by Gerhard Englisch. 

Willi Orthofer, singer /composer 
of the Eela Craig group, who often 
operates the Trident mixer, notes 
that the studio now has a 24 -track 
Lyrec tape recorder, with digital 
mastering on Sony and a Trident 
mixer. 

Eela Craig records at its facility 
frequently, but outside clients in- 
clude local pop group No Bros, ex- 
Cream drummer Ginger Baker, 
Robin Scott, and John Leach from 
Alan Parsons Project. The daily 
rental fee is $545. 

Franz Koch's studio in Elbigen- 
alp in the Tyrol was opened in 
1975. Koch has his own record 
company and his own CD factory. 
His firm has a work force of 180; 
10 staffers work in the studios, 
which are equipped with 24 -track 
digital machines. Koch estimates 
that 90% of the studio activity is 
for his own product. 

The rental fee is $1,150 a day. 
Says Koch: "There is a strong trend 
right now toward digital record- 
ings. In the long term, we see this 
continuing, and our business will 
move toward the tapeless studio." 

Pop singer Boris Bukowski and 
Andreas Beit own Magic Sound Stu- 
dio, founded in 1979 in Graz, Styria. 
Digital recordings are made on their 
16 -track recorder, but they say they 
find a mix of digital and analog gear 
works best for them. The studio has 
had no visiting international big 
names, but such leading domestic 
acts as Carl Peyer, the Erste Allge- 
meine Verunsicherung, Peter Rat - 
zenbeck, and Styrian pop group STS 
have used the facilities. The rental 
fee is $90 an hour. 

In Vienna, Peter Muller's Sound 
Mill Studio, established eight years 
ago, costs $1,455 a day to rent. Vir- 
tually all the studio time is taken up 
by his own productions, most nota- 
bly for Erste Allgemeine Verunsi- 
cherung (the band's last three al- 
bums), STS, Opus, Maria Bill, and 
Toni Sticker. One well -known out- 
side client is the U.S. band Wang 
Chung, whose hit single "Every- 
body Have Fun Tonight" was pro- 
duced by Peter Wolf in the Sound 
Mill center. 

According to Reinert, the pro- 
motion will run "for a limited time, 
according to availability on the 
boxes." 

Reinert says label participation 
has been enthusiastic, because 
"they recognize that this machine 
allows them to put retail product 
in a non [point -of- purchase] dis- 
play. Flippilrg through the pages 
of the jukebox display is like flip- 
ping through CD bins in a record 
store." 

Rowe's CD -100 is not the first 
CD jukebox on the market. There 
are already at least 2,500 Seeburg 
CD jukeboxes in place around the 
U.S., and Rowe itself has been 
marketing a CD Combo -Player 
that holds six to 10 CDs and 100 vi- 
nyl singles. 

But, says Reinert, the LaserStar 
CD -100 is unique in that it is the 
only CD jukebox completely manu- 
factured and built in this country. 

Seeburg uses a CD changer 
mechanism designed and built by 
Sony, and Rowe's own Combo - 
Player uses a Pioneer mechanism. 
Reinert says that "the only thing 
that is foreign about this [new] 
box is that we had to license the 
optical technology from Philips." 

The Rowe mechanism is a "bas- 
ket" design, similar to the one 
used in the company's standard vi- 
nyl jukeboxes, says Reinert. "It 
will allow field technicians to be 
much more comfortable with it 
than they would be with the linear 
mechanisms found in the Seeburg 
design," he says. 

The CD -100, as its name implies, 
can hold up to 100 disks. The titles 
and album -cover graphics are 
showcased in a unique open -book 
album display area. The pages con- 
taining the graphics and titles are 
operated by motor -controlled but- 
tons. If fewer than 100 CDs are in 
the box, the unit can be pro- 
grammed to skip over missing 
pages. 

The CD -100 comes from the fac- 
tory programmed to render three 
plays for $1. Operators can repro- 
gram the box for different price 
points, but a $1 minimum play is 
set permanently into the machine. 

Reinert says Rowe expects to 
ship at least 1,500 CD -100 ma- 
chines in the first year of delivery. 
The units begin shipping at the end 
of this month or in early Novem- 
ber. 

CASSETTE DUPLICATION 
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BASF Heats Up. BASF AG, West 
Germany, has just installed an Otani T- 

700 MKII TMD (thermal magnetic 
duplicator), to be used for the 
production of BASF chrome 
videotapes for TMD duplication. The 
T -700 is based upon the revolutionary 
laser -based duplicating process 
developed by E.I. DuPont de Nemours 
and Co. in conjunction with Otan 
Electric Co. BASF will begin 
manufacturing chrome TMD tape this 
fall. 

John Glasel ponders 
automating music 

... see page 9 

/`RO AUDIO/VIDEO 

I AUDIO TRACK 

NEW YORK 

JELLYBEAN WORKED on over- 
dubs for the 12 -inch remix of Robbie 
Nevil's upcoming single at the Hit 
Factory. The EMI tune "Back On 
Holiday" was engineered by Hugo 
Dwyer. Paul Logus assisted. Stevie 
Wonder put down harmonica tracks 
on Chaka Khan's cover of "Signed, 
Sealed, Delivered" for her album due 
in November. Russ Titelman pro- 
duced with Gary Wright at the 
board. 

Producer Duayne Simon and mix 
engineer /producer Jay Henry 
worked on final mixes for the new 
Roxanne album on Select Records. 
Jive group Whodini completed 
tracks for its next album with Simon 
producing and Henry at the console. 

John Luengo was in at Electric 
Lady working on postproduction and 
mixes for the upcoming Hall & Oates 
single, "Downtown Life." Arthur 
Stead contributed on keyboards with 
Gary Hellman at the board. Bridget 
Daly assisted. Luongo also mixed the 
new Huey Lewis & the News single, 
"Small World." Hellman engineered 
with Daly assisting. The team also 
worked on production and mixes for 
the upcoming release for Australian 
group Machinations on Mushroom 
Records. 

LOS ANGELES 

KEITH COHEN AND Steve Bel- 

tran worked on dance mixes of the 
Tom Tom Club tunes "Shock The 
World," "Subociania," and "Don't 
Say No" at Larrabee. Cohen and 
Greg Royal mixed a song for the 
Epic group Mannequin. "Take A 
Ride" was written and produced by 
the Gap Band's Ronnie and Charlie 
Wilson (writers of Pebbles' "Mer- 
cedes Boy "). And the 12 -inch dance- 
mix team of Cohen and Beltran 
worked on Chaka Khan's release of 
"Signed, Sealed, Delivered" and "It's 
My Party" for Warner Bros. 

John Klemmer completed mixes 
on his 50th album at Fidelity Stu- 
dios. Steve Zipper was at the con- 
trols with Dave Lopez assisting. The 
album, including a long -awaited re- 
make of "Touch," is scheduled for re- 
lease on MCA. Georgio's second al- 
bum was recorded and mixed with 
Cliff Zellman at the desk. The tracks 
are scheduled for release on Mo- 
town /MCA. "Family Ties" actress 
Tina Yothers cut tracks for an up- 
coming film. Joe Romersa engi- 
neered. 

Julian Lennon was in at Skip 
Saylor Recording with producer /en- 
gineer team Pat Leonard and Brian 
Malout. The trio completed mixes on 
the latest material for Lennon's up- 
coming Virgin project. Patrick Mac- 
Dougall assisted. Malouf also mixed 
Jennifer Rush's upcoming single, 
"You're The One," for CBS Interna- 
tional Records. Songwriter Marti 
Sharron produced the project. Mac- 
Dougall assisted. And producer 
Andy Goldmark worked with Ro- 
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berta Flack on "You Brought Me 
Love," for her next album on Atlan- 
tic. Tommy Vicari was at the con- 
sole, assisted by MacDougall. 

Barbra Streisand overdubbed 
tracks for her new CBS album at 
Sunset Sound. Phil Ramone pro- 
duced with John Arrias at the board. 
David Glover assisted. And pre -scor- 
ing for Tri -Star Pictures' upcoming 
movie "TAP," with Gregory Hines, 
was tracked. Bob Schaper was be- 
hind the board, assisted by Mike 
Kloster and Brian Soucy. 

NASHVILLE 

ROYAL COURT OF CHINA was in 
at the Sound Emporium working on 
an album project with producer Vic 
Maile for A &M. Maile engineered. 
Also, Rick and Janis Carnes mixed a 
project for RCA. Garth Fundis pro- 
duced and engineered. Thieves cut 
tracks and overdubs and mixed a new 
album project for Capitol Records. 
Marshall Crenshaw produced with 
Jim Ball at the controls. 

Barry Beckett was in at Digital 
Recorders cutting tracks on RCA's 
Alabama and Vince Gill. Scott Hen- 
dricks was at the desk. Also, Condor 
Productions was in shooting studio 
scenes for "Tennessee WaItz," star- 
ring Julian Sands and Johnny Cash. 
During the studio stay, Cash record- 
ed a song to be featured in the movie. 
Earl Ball produced with Willie Pe- 
year at the board. And Emmylou 
Harris was in with co-producer Rich- 
ard Bennett, remixing some cuts for 
her new Warner Bros. album. 
George Massenburg engineered. 

Producers Jack Gale and Jim 
Pierce recorded tracks at Reflec- 
tions on P.J. Allman, Sylvie and her 
Sylva Dollar Band, and Ronny 
Light for Playback Records. 

OTHER cmEs 

SEDUCTION WAS IN at New Riv- 
er Studios, Fort Lauderdale, Fla., re- 
cording two dance tracks titled 
"Body Language" and "Sweat." Mi- 
chael R. Birzon and Wyatt Staten 
produced, with Mike Couzzi at the 
board. 

Commissioned put down tracks 
for a Light Records gospel album at 
Studio A, Dearborn Heights, Mich. 
Michael Brooks and Fred Ham- 
mond produced with John Jaszcz 
and Randy Poole at the board. Chris 
Tabor assisted. Drew Abbott, former 
lead guitarist for Bob Seger's Silver 
Bullet Band, cut rhythm tracks for 
an upcoming self - produced project. 
Jaszcz was at the board. Aspro Rec- 
ords artist Otis Johnson worked on 
vocals for his next single. Jaszcz was 
behind the console. Tabor assisted. 

Ric Wake produced a new single 
for Taylor Dayne at Cove City 
Sound Studios, Glen Cove, N.Y. 
Wake and Richie Jones worked on a 
number of 12 -inch remixes, including 
Sequal's "I'm Over You" for EMI 
and Nita's "I'll Live" for A &M. Rich 
Tancredi handled keyboard pro- 
gramming on these projects, and Bob 
Cadway engineered. Rob Caprio, 
Tom Yezzi, and Ken Ketler assisted. 

All material for the Audio Track 
column should be sent to Debbie 
Holley, Billboard, Fifth Floor, 49 
Music Square W, Nashville, Tenn. 
372o.í. 
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HOT LATIN TRACKS.. 
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w 
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Compiled from national Latin 

ARTIST 
radio airplay reports. 

TITLE 
LABEL 

O 1 2 15 

* * NO.1 * * 
FRAEERLESS NCO MARIA 
P 6 weeks at No. One 

O 3 4 11 
EBGORME Y R.CARLOS SENTADO A LA VERA DEL CAMINO 

O 6 9 7 
ANGELA CARRASCO BOCA ROSA 

4 4 3 10 
EEMMANUEL QUE SERA 

5 2 1 14 
rMARISELA YA NO 

© 8 7 6 
YOLANDITA MONGE ESTE AMOR QUE HAY QUE CALLAR 

7 7 6 7 
VERONICA CASTRO MALA NOCHE NO 

8 5 5 20 LUCIA MENDEZ ES UN ALMA EN PENA 
ARI OLA 

O 11 12 10 
IRSABEL PANTOJA HAZME TUYA UNA VEZ MAS 

10 9 8 22 !CIA PHAEL TOCO MADERA 

11 10 11 17 
JOSE JOSE VERGUENZA ME DA QUERERTE 
ARIOLA 

12 14 14 9 LUIS ENRIQUE TU NO LE AMAS LE TEMES 

13 12 20 10 
MARES SOLDADO DE AMOR 

14 13 16 10 
RAPHAEL SIEMPRE ESTAS DICIENDO QUE TE VAS 

15 15 22 9 YURI 
CUANDO BAJA LA MAREA 

)<ó 18 10 28 
YURI QUE TE PASA 

17 17 13 13 
410ARGE MUNIZ ATRAPAME Y CONDENAME 

Ci 19 18 5 
MAX TORRES CARA DURA 

I9 29 - 2 

***POWER PICK * ** 
ROBERTO CARLOS SI EL AMOR SE VA 
CBS 

20 16 17 4 
BBSAULIO UNA MUJER COMO TU 

ZI 34 40 3 LUPITA D'ALESSIO EL QUE JUEGA CON FUEGO 

22 21 15 13 
ANDY 

ROOVEN 
MONTANEZ CASI TE ENVIDIO 

TH- 

23 24 29 11 
RICARDO MONTANER TAN ENAMORADOS 

24 23 24 24 
LO SBUKIS TUS MENTIRAS 

25 26 23 20 DANIELA ROMO GITANA 

26 22 21 25 
JOSRCURY E LUIS RODRIGUEZ SUENO CONTIGO 
ME 

27 NEW 0, 1 

***HOT SHOT DEBUT*** 
CH 

RYTIN ESE HOMBRE 

28 20 27 13 
YACENTE FERNANDEZ HAGANSE A UN LADO 

29 25 19 16 LISSETTE COMO DECIRTE 

® NEW , 1 WEA 
LUIS 

LATI 
MNA IGUEL YO QUE NO VIVO SIN TI 

0 NEW op 
I 

ALBERTO VASQUEZ /JOAN SEBASTIAN MARACAS 
M 

CI NEW l 1 
LOS CAMINANTES ENTRE MAS LEJOS ME VAYA 

33 30 
2 JOSE JAVIER SOLIS NO HE PENSADO EN MI 

PROfONO 

® 39 
_ 2 BE 

COGILRTO 
SANTAROSA TU GILBERTO 

® NEW , I 
ROARIOCI 

LA 
O DURCAL COMO TU MUJER 

36 31 - 2 KTHIARA 
EN 

QUE BELLO 
-ROOV 

37 28 34 13 
BYUSART ANKA LA LLAMADA 
M 

® NEW I 1 
VICENTE FERNANDEZ EL CUATRERO 

39 33 33 4 
VALERIA LYNCH SI TANTO TE AME 

® RE -ENTRY 
SERGIO VARGAS 
KAREN 

SI ALGUN DIA LA VES 

O Products with the greatest airplay gains this week. Video clip availability. Chart is compiled weekly, 
but appears in the magazine bi- weekly. 
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by Carlos Agudelo 

THE SONG "ASI SOMOS, ASI SOY," composed by 
América Vazquez and Miguel Angel Mejia, will 
represent the Hispanic U.S in the final event of the 
Iberoamerican Television Organization Song Festi- 
val, better known under its acronym, OTI. The finals 
will be held in Buenos Aires, Argentina, on Nov. 19. 
The theme, sung by Mejfa who represents Miami, 
was chosen during a gala event held at the Fontain- 
ebleu Hilton in Miami Beach, Fla., on Sept. 25. 

The high -quality show, flawlessly produced by 
Omar Marchand and the team of WLTV, Channel 
23 Miami, and broadcast live coast to coast by Univi- 
sion, featured oustanding performances by Willie 
Chirino, Angela Carrasco, Mijares, impersonator 
Julio Sabala, and Spanish singer Paloma San Basi- 
lio. 

The OTI festival is one of the country's biggest 
talent searches. Participants were culled from 
among local contest winners in the 13 cities where 
the sponsoring network, Univision, operates its 
main stations. On this occasion, the festival offered 
a grim view of original pop music composed in Span- 
ish in this country. The lyrics and music were mostly 
unimaginative and the level of innovation was poor, 
a problem more glaring because it contrasted with 
excellent performances offered by the guest artists, 
all of them, paradoxically, foreign born. 

IT TAKES AN ALTERNATIVE ANGLO RECORD 
company to release alternative music in Spanish. 
Redwood Records of Oakland, Calif., founded 15 
years ago by singer Holly Near, has just released 
"Amando En Tiempos De Guerra," an excellent al- 
bum by Nicaraguan artist Luis Enrique Mejia Go- 
doy and his group, Mancotal. The record, marking 
another step in the artistic evolution of Mejia Godoy, 

the best -known exponent of his country's new mu- 
sic, is a high -quality production that mixes indige- 
nous Nicaraguan and other Latin American 
rhythms with modern pop elements to create origi- 
nal and inspiring music. 

Besides Mejia Godoy's records, Redwood has re- 
leased albums by Guardabarranco and Salvador 
Bustos, both produced by Jackson Browne; four 
records by oustanding Chilean group Inti -Illimani; 
the group Sabia; a bilingual album by well -known 
Puerto Rican singer /songwriter Roy Brown; and 
an anthology of Victor Jara, the Chilean guitarist 
and composer who was killed by the military in the 
National Stadium following that country's 1973 
coup. 

ANOTHER FIRST: "The enclosed caliente Salsa/ 
reggae single, titled 'Me Gusta Bailar /I Like To 
Dance,' by Ras Tesfa on Jafrica Records is the first 
time a reggae artist has sung in Spanish and En- 
glish and fuses the exciting salsa rhythm and [the] 

The festival offered a grim 
view of original pop music 

fun groove of reggae. A world first!!!" No additional 
comments... Paloma San Basilio, whose enormous 
talent and energy is matched by her great beauty 
and who is probably the most versatile Spanish -lan- 
guage singer on stage today, recorded her last al- 
bum, "Vida," on the EMI label. It includes a medley, 
"Music," in which she sings, both in English and 
Spanish, tunes such as "The Fool On The Hill," 
"Over The Rainbow," and "Alfonsina Y El Mar," 
among other oustanding cuts. San Basilio's career 
achievements include a two -year run of the Spanish 
version of "Evita" in Madrid, Spain, plus numerous 
internationally acclaimed albums and performances, 
such as the closing of the U.S. semifinals of the OTI 
festival in Miami. 

Latin Music Television Comes Of Age 
BY CARLOS AGUDELO 

NEW YORK U.S.- produced Latin 
music programming, a rarity just a 
few years ago, is becoming an in- 
creasingly important aspect of Span- 
ish- language television in this coun- 
try- 

The trend is part of the policy of 
the two major Spanish -broadcasting 
networks, Univision and Telemundo, 
to rely less on imported program- 
ming and more on domestic shows 
with which eagerly sought Hispanic 
viewers can identify more easily. 

The enhanced competition between 
the two networks and the interest of 
some independent producers are also 
stimulating the production of more 
variety shows, most of which include 
music segments. 

"I believe U.S. Hispanics want to 
see their own artists," says Luca 
Bentivoglio, executive producer of 
"Tu Musica," a half -hour show broad- 
cast by Univision. It includes three to 
four videoclips in Spanish, an inter- 
view with a Latin artist, as well as 
fragments of videoclips in English. 
Bentivoglio is also executive produc- 
er and host of "Desde Hollywood," a 
half -hour show that features inter- 
views with celebrities, entertainment 
news, and film previews. 

"One of our goals is to raise the 
quality level of Latin television, to 
demonstrate that for every Anglo- 
American that does something 
there is a Latino that does it too," 
says Bentivoglio. 

Also new on Univision is "Rocke- 
teria," a half -hour program that 
premiered Oct. 3 and is hosted by 
seven young teens in a cafeteria set- 
ting featuring a guest star plus vi- 
deoclips and short news about the 
Latin entertainment world. New 
too, is "Mala Noche ... No," a one - 
hour variety show hosted by popu- 
lar singer /actress Veronica Castro. 
Both shows are produced in Mexico. 

For music television, Telemundo 
is relying on MTV Internacional, 
the one -hour program geared to- 
ward the young Latin audience in 
the U.S. After the show's initial ra- 
tio of 70% English to 30% Spanish 
videos, it now has about half and 
half, with the trend favoring more 
Latin music. "It is easier now," says 
producer Barbara Corcoran. "We 
are receiving more and better vid- 
eos, which allow us to have more va- 
riety in the program." MTV is cur- 
rently shown in eight Latin Ameri- 
can countries, with several others 
negotiating the broadcast of the 
program. 

Among the new independent pro- 
ductions breaking ground is "The 
Latin Connection," a one -hour 
weekly variety show which pre- 
miered Oct. 7 in 65 independent, 
mostly Anglo stations, with the po- 
tential to reach 86% of Hispanic 
households across the country. It 
features, among other segments, 
"chart- busting music hits," "cross- 
over video hits," and interviews 
with top celebrities. The program, 

which "focuses on the mainstream 
American lifestyle influenced by 
the 'Latin beat,' " is produced in 
New York by ATI Video and distrib- 
uted by All American Television and 
is available in stereo and dual En- 
glish and Spanish tracks. 

Besides the new music produc- 
tions, traditional shows such as the 
four -hour weekly marathon 
"Siempre En Domingo," produced 
in Mexico for Univision, and "El 
Show De Charytin," produced in 
Puerto Rico for Telemundo, remain 
on the air. 

In preparation is the new Bill- 
board Video Countdown, a one -hour 
weekly program produced in Puerto 
Rico featuring the top 10 songs 
charted by Billboard on its Hot Lat- 
in Tracks chart, along with news 
segments and picks of the week in 
genres such as tropical, rock, and 
crossover music. 

The coming of age of music televi- 
sion in Spanish has met several hur- 
dles along the way, including until 
very recently the scarcity and poor 
quality of videoclips available for 
promotion. The situation seems to 
be improving slowly as record com- 
panies begin to realize the impor- 
tance of such an investment in the 
promotion of their product, now 
that more and more venues are 
available for the videoclips to be ex- 
posed. At least one major record 
company is contemplating the possi- 
bility of selling videoclips along 
with its records. 
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ANTES DE LA BAMBA, ANTES DE LOS 

GALARDONES, LOS APLAUSOS Y LA 

FAMA, Los LOBOS SIEMPRE HAN 

TOCADO MÚSICA DE SUS RAÍCES Y 

DH. CORAZÓN. AHORA, Los LOBOS 

Vl. ELVEN A TOCARNOS EL CORAZÓN 

CON SU NUEVO Y BRILLANTE ÁLBUM* 

*Mime La Bamba, before the awards, applause 
and icc aim, Los Lobos played mush of the 
homeland. And the heart. Now, Les Lohn, come 
home again on a brilliant new album. 

l -L1L, 1 , BClL, 111 L 
PRODUCIDO POR LOS LOBOS 

TALA Y EL 
LINDA CLARK /RICK BATES. CLARK AND ASSOCIATES 

DIEPONIELE EN SLASH /WARNER BROS. CASSETTES. 
DISCOS COMPACTOS Y DISCOS. 

e 1988 SLASH RECORDS 
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BILLBOARD SPOTLIGHTS 

HE ORLD F 

LASSICAL tviUSIC 

n 1988 the classical music industry has been alive, well and 
thrving -and its growth continues! BILLBOARD'S annual Spot - 
light will feature in -depth investigation and reporting of the STATE 
OF CLASSICAL '88. 

ti, 
The influence of CD, DAT and HARDWARE on repertoire 
and recording 

a. The STARS of '88, and the young COMPOSERS who are 

revitalizing the industry 

Surveys of the major and independent LABELS -with high- 
lights and developments of the year 

Profiles of the top -rated RADIO stations -and their formulas 
for success 

RETAILING trends and tips 

... and much more 

ISSUE DATIV November 12 

AI) CLOSING: October 18 

,each the key people in nnlsie no, Call now 
for ad details... and be part of BILLBOARD'S WORLD OF CLASSI- 
C/C. MUSIC! 

NEW YORK Norm Berkowitz (212) 536 -5016, Ken 

Kamp (212) 536 -5017; LOS ANGELES Christine Matuchek (213) 

27E -7040; LONDON Tony Evans 44 -1- 439 -9411; AMSTERDAM 
Ror_ Betist 31- 20- 662 -84-83 
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ETAILlNG 
SOUND SHOP CAPSULES 
(Continued from page 38) 

folks back home that your perfor- 
mance was completely gospel.) Other 
Sound Shop stage stars included 
Amy Allison, manager of a Sound 
Shop in Clarksville, Tenn.; Buddy 
Bishop, manager of another Clarks- 
ville Sound Shop; Nathan Dunaway, 
Sound Shop manager from Marrero, 
La.; Bob Kenney, manager from 
Eden, N.C.; Don Bradshaw, manag- 
er from Pensacola, Fla.; Mark Arnett 
with Central South Music Sales; and 
Tom Gregory, an assistant to Dennis 
Buss, the marketing whiz of Trea- 
sure Island Resort. They were joined 
on stage by James White of the Mar- 
vels and various members of Canyon 
in a night of song and dance that the 
Gilbert survivors will never forget. 

BRITISH NAVY TO THE RESCUE: 
That was the headline of a front -page 
story in the Caymanian Compass fol- 
lowing the hurricane. Some 40 sailors 
from the British ship HMS Active 
were flown by helicopter to Grand 
Cayman to help restore power and 
communications. The newspaper's ac- 

count offers a chilling perspective on 
the tropical trauma: "The frigate was 
diverted from Kingston to Grand 
Cayman on Monday night when it 
was feared by the outside world that 
the Cayman Islands might be devas- 
tated by the direct hit of Hurricane 
Gilbert. 'Our expectations were that 
Cayman would be badly hurt by the 

hurricane,' the squadron officer said. 
'The way it looked meteorologically, 
the Caymans were going to need 
emergency assistance. "' Billboard's 
favorite name for this event goes to 
the pilot who flew those British sea- 
men from the Active to Cayman: Lt. 
Henry "Hurricane" Hailstone. God 
deliver us ... 

NARM CAPSULES 
(Continued from page 34) 

here saw a rough cut of the video; a 
final version should be available to 
member stores before the year is out. 
It also appears likely that two other 
versions of the same tape will be pro- 
duced that will more specifically ad- 
dress the environments of mass mer- 
chants and video stores. 

PRICE SENSITIVE: NARM and 
VSDA attorney Charles Ruttenberg, 
of Washington, D.C., firm Arent, 
Fox Kinter, Plotkin & Kahn, is al- 
ways keen to halt specific discussions 

about pricing at trade -group forums, 
but he's even more cautious these 
days. The reason: There are 17 sepa- 
rate investigations under way on 
price fixing in various industries. 
Still, Arnie Bernstein, executive VP 
of operations for The Musicland 
Group and the outgoing chairman of 
the Retailers Advisory Committee, 
couldn't resist teasing Ruttenberg 
when he introduced the lawyer for a 
legislative update. Said Bernstein, 
"Chuck will address the group on 
lower prices." GEOFF MAYFIELD 

STORES HELP BREAK NEW ARTISTS 
(Continued from page 34) 

are minimal. "I'm still shocked how 
little a problem we've had with re- 
turns," said Record Shop president 
Mary Ann Levitt of the guarantee in- 
cluded in the Sausalito, Calif.-based 
chain's Highlights program. 

Naturally, none of these programs 
would be possible without funding 
provided by distributors and labels. 
CBS VP of sales John Kotecki noted 
that his company has supported 
chains' money -back programs for 10 
years. And, according to comments 
made by dealers here and at past 
NARM Retailers Conferences, retail- 
ers' initial tests of new -artist cam- 
paigns have often been CBS promo- 
tions. 

But discussion here proved that 
most record companies have gotten 
into the act. 

Based on the success of Tiffany's 
mall tour, which helped sell 5 million 
units on her debut album, MCA has 
launched mall divisions in the U.S. 
and in the U.K., reported Richard 
Palmese, the label's executive VP of 
marketing and promotion. 

Other MCA efforts: high school 
performances, with radio tie -ins, by 
New Edition; "handshake visits" to 
retailers by developing artists; and a 
monthly newsletter that describes 
new acts. The last vehicle is an out- 
growth of meetings between store 
managers and distribution chiefs that 

were held at last year's NARM Re- 
tailers Conference in San Francisco. 

CEMA is also getting more aggres- 
sive with its new -artist support, re- 
ported Joe McFadden, offering lower 
price points and even, in some in- 
stances, offering product to accounts 
on consignment. 

However, Rick Dobbis, executive 
VP of RCA Records, observed that 
chain -and -label- driven programs for 
new artists can only be successful if 
retailers stress promotion at the 
store level. "There have been in- 
stances where follow -through at the 
clerk level is not to our satisfaction," 
said Dobbis. 

ALBUM RELEASES 
(Continued from page 38) 

LEVEL 42 
Staring At The Sun 

LP Polydon 837 247 -1 /NA 
CA 837 247 -4 /NA 

EDDIE MONEY 
Nothing To Lose 

LP Columbia OC- 44302/NA 
CA OCT- 44302/NA 

OZZY OSBOURNE 
No Rest For The Wicked 

6 LP CBS Associated OZ- 44245/NA 
CA 02T- 44245/NA 

RAINBIRDS 
Rainbirds 

6 LP Mercury 834 023 -1 /NA 
CA 834 023 -4 /NA 

SKINNY PUPPY 
Vivi Sect IV 

6 LP Capitol C1- 91040 /NA 
CA C4- 91040 /NA 

TOM WAITS 
Big Time 

e LP Island 90987 -1 /NA 
CA 90987 -4 /NA 

DENIECE WILLIAMS 
As Good As It Gets 

e LP Columbia FC- 44322/NA 
CA FCT- 44322/NA 

JAll/NEW AGE 

HOWARD ALDEN /DAN BARRETT 
SQUINTET 
wing Street 
LP Concord CJ- 349/NA 
CA CJ- 349 -C /NA 

WILLIAM AURA 
Timeless 
CA Higher Octave HOMC 7009 /NA 

WILLIAM AURA 
Timepiece: A Ten Year Perspective 

4 CD Higher Octave HOMCD 7017/NA 
CA HOMC 7017 /NA 

RUBY BRAFF 
Hustlin' And Bustlin' 

41 CD Black Lion 760908/912.98 

FREEWAY FUSION 
Textile 

CD JAJ 2- 1002 /NA 
CA 2- 1002 /NA 

GEORGE GERSHWIN 
Rhapsody In Blue 

CD Biograph BCD -106- DDD /NA 

JAMES P. JOHNSON 
Carolina Shout 

CD Biograph BCD -105- DDD /NA 

KENNY DAVERN QUARTET 
One Hour Tonight 

a LP Musicmasters 20148A/99.98 
CA 40148Z/$9 98 

MEL LEWIS JAZZ ORCHESTRA 
Soft Lights & Hot Music 

a LP Musicmasters 201728/59.98 
CA 401728/59.98 

ABBEY LINCOLN 
Straight Ahead 

a CD Candid 79015/512.98 

TITO PUENTE & HIS LATIN ENSEMBLE 
Salsa Meets Jazz 
LP Concord CJP- 354/NA 
CA CJP -354 -C /NA 

TOOTS THIELEMANS 
Only Trust Your Heart 

LP Concord CJ- 355/NA 
CA CJ- 355 -C /NA 

TIM TIMMERMANS /SKIPPER WISE 
Pems Of The Five Mountains 

CD Higher Octave HOMCD 7018 /NA 
CA HOMC 7018 /NA 

VARIOUS ARTISTS 
Artistry In Jazz 

a CO Black Lion 760100/59.98 

MIROSLAV VITOUS 
Miroslav 

a CD Freedom 741040/912.98 

THOMAS "FATS" WALLER 
Thomas "Fats" Waller 

CD Biograph BCD -104- DDD /NA 

BUKKA WHITE, SKIP JAMES & BLIND 
WILLIE McTELL 
Three Shades Of Blue 

*CD Biograph BCD -107 -ADD /NA 

SOUNDTRACKS 

JOHN LENNON /THE BEATLES 
Imagine 

LP Capitol CI -90803/NA 
CA C4-90803/NA 

To get your company's new releases listed, 
send release sheets or type the 
information in the above format on your 
letterhead. Please include suggested list 
price whenever possible. Send to 
New Releases, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 
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eted/kzd 
KEEPING 

SCORE 
by Is Horowitz 

RAISING THE STAKES: The formation of a classical 
wing by WEA Corp. (Billboard, Oct. 8) to handle the sale 
of product on its own Teldec and Nonesuch lines in addi- 
tion to product on its distributed line Virgin is certain to 
heighten competition in a market already suffering 
from clogged pipelines. WEA's distribution clout, care- 

' fully nurtured over the years, is bound to give it an edge 
in bidding for retailers' dollars and crowded bin space, 
other labels fear. 

And WEA is far from calling it quits on expansion in 
classics. It's known that some of the Warner labels have 
cast acquisitive glances at other companies here and in 
Europe, and other deals may be in the works. Telarc 
Records, a juicy plum, is said to have only recently re- 
buffed the latest of several overtures from WEA Inter- 
national. However, reports of continuing talks persist. 

WEA is also said to have initiated talks with the 
French label Erato, currently tied to the Bertelsmann 
Music Group through RCA Records. While WEA will 
not comment on the report, it is known that RCA's rela- 
tionship with Erato expires at the end of 1989 and that 
there is little likelihood at this time that it will be re- 
newed. Michael Emmerson, president of BMG's classi- 
cal division, confirms that each party to the longstand- 
ing deal is "reviewing its options." 

Rumors of other potential deals continue to add spice 
to after -dinner talk, but none are supported by enough 
credible evidence to bear repeating here. 

Meanwhile, speculation about how Gunther Breest's 
defection from Deutsche Grammophon to CBS /Sony 
will affect the domestic operation of CBS Masterworks 

remains a subject of trade speculation. 

PASSING TONES: Moss Music, now reactivated under 
the auspices of Pickwick Entertainment, is repackaging 
its Vox Prima CDs, replacing the cardboard "wallet" 
with conventional jewel boxes. The label has also begun 
reviving past recording commitments. One of its more 
ambitious projects is a taping of the Telemann opera 
"Pimpinone" with the St. Luke's Chamber Orchestra 
and soloists John Ostendorf and Julianne Baird, says 
Carol Marunas, A &R exec. 

A 10th Symphony by Beethoven? Perhaps, says MCA 
Classics. Tom Shepard, label chief, says a 19- minute 
movement bearing that tag is due before the end of the 
year. It is a realization by British musicologist Barry 
Cooper from notes in Beethoven's sketchbook. Cooper 
fleshes out the release with an illustrated talk. Wyn 

WEA's distribution clout has 
competing labels worried 

Morris conducts the London Symphony Orchestra. 
Tom Yotka, label manager for Enigma Classics, 

hopes to win more retail exposure with the use of slim - 
line jewel boxes and thinner blister packs rather than 
conventional packaging for the label's budget Naxos 
CDs. Twice as many will fit in the same bin space, he 
claims ... Denon America is introducing a new Supra - 
phon midline series, Treasury; about 50 titles are sched- 
uled through next spring. 

DG's Archiv reissues are due out at midprice early 
next year, says label VP Alison Ames. While initial re- 
leases will be of stereo recordings, mono titles from the 
venerable line, one of the first to explore actively early 
music, may come later ... CBS Masterworks will record 
Zubin Mehta & the New York Philharmonic in a live 
concert at year's end, "New Year's Eve Gala." Violinist 
Midori will be cutting the Paganini Caprices for CBS in 
November. 

by Bob Darden 

This is the second part of an interview with the Rev. 
Jeff Jacobs. Jacobs' second album for Atlanta Inter- 
national Records /GosPearl Records, "Somebody 
Needs You, " has been one of the Atlanta -based tra- 
ditional- gospel label's biggest hits. 

THE MOST POPULAR cut from "Somebody Needs 
You" has been the traditional- sounding "We're Gonna 
Make It," which has surprised both Jeff Jacobs and At- 
lanta International Records /GosPearl, since it was re- 
corded live in one take and underwent virtually no stu- 
dio polishing. 

"I write in a variety of ways," Jacobs says, "but it is 
all strictly through God's inspiration. Sometimes I'll be 
going down the highway and the words and music will 
all come at one time, which is what happened on `We're 
Gonna Make It.' Or a song will come from experience, 
such as the title cut. `Somebody Needs You' was written 
during a time when my father had his first stroke, five 
years ago. And sometimes I'll just open the Scriptures 
and pick out a psalm." 

Jacobs is currently planning his next project. He says 
he's going to keep his traditional black gospel underpin- 
nings but expand the music into a more contemporary 
setting. 

"We want to retail our audience but broaden our po- 
tential," he says. "My ministry is really geared more to- 
ward the church now. This next album may serve to 
open more doors for concerts. We're not going extreme- 
ly toward the contemporary, but there will definitely be 
some newer sounds on it. 

"I want to expand this ministry to reach the multi- 
tudes. I wanted the International Praise Gospel Music 
Workshop concept to apply to everybody. I feel that 
what God has given me was designed to take me into 

that realm, to relate to a multifaceted audience. 
"For the next album, I'd like to take my eight singers 

into the studio, not to negate the choir sound but to add 
a little bit of contemporary flavor. I'd like to include 
something that includes both a white and black audience 
or congregation. And I'd like to add more praise -and- 
worship music, too." 

Despite his youth, Jacobs says that audiences and oth- 
er ministers have readily accepted him. And as he's 
worked to create a full -time ministry, he's found support 
in unexpected places as well. 

That acceptance has come -in many cases -in spite 
of the cover to "Somebody Needs You." It features the 
handsome, charismatic Jacobs in a shimmering gold 
shirt, his hands outstretched as a sea of black and white, 
male and female hands reach urgently for him. Not sur- 
prisingly, several retailer and DJs have found it contro- 
versial, to say the least. 

"The concept is mine, but the hands were the photog- 
rapher's idea," Jacobs says. "He did the `Delivered' cov- 

Jeff Jacobs climbs 
the ladder of success 

er, and we discussed -and shot -several different con- 
cepts to find one that would be marketable outside of 
the traditional gospel marketplace. Finally, we took all 
of those concepts to a local mall and asked people which 
one they were drawn to the most. They picked this one. 

"Secondly, I've always been that type of person. I was 
kind of afraid to reach out to other people. I was afraid 
of being hurt or rejected. But my ministry is such that I 
have to reach out and allow people to reach out and 
touch me as well. 

"Last year I nearly died of a serious illness in Janu- 
ary. That experience really caused me to have to reach 
out to people. We chose to have different types of hands 
touching me on the cover for that reason. Still, it has 
been quite controversial. During the last Rev. James 
Cleveland workshop, I had to explain what it meant 
quite explicitly. Fortunately, the people who know me 
know I'm totally committed to ministry and nothing 
else." 
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Compiled from a national sample of retail store sales reports. 

TITLE ARTIST 
LABEL 8 NUMBER 'DISTRIBUTING LABEL 

1 1 17 

* * NO.1 ** 
THE MOVIES GO TO THE OPERA ANGEL CDM.69596 (CD) 8 weeks at No. One 

VARIOUS ARTISTS 

2 2 31 
BAROQUE MUSIC FOR TRUMPETS CBS MK 42478 (CD) 

WYNTON MARSALIS 

3 3 15 WAGNER: THE "RING" WITHOUT WORDS TELARC CD -80154 (CD) 

BERLIN PHILHARMONIC (MAAZEL) 

4 4 31 
MENDELSSOHN: VIOLIN CONCERTO ANGEL CDC -49276 (co) 

NADJA SALERNO- SONNENBERG 

5 6 101 
HOROWITZ IN MOSCOW DG 4:9499 (CD) 

VLADIMIR HOROWITZ 

6 5 23 BRAHMS: DOUBLE CONCERTO CBS MK -42387 (co) 
ISAAC STERN, YO -YO MA 

7 7 5 
MAHLER: SYMPHONY NO. 2 DG 423 -395 (CD) 

NEW YORK PHILHARMONIC (BERNSTEIN) 

8 8 45 HOROWITZ PLAYS MOZART DG 423 -287 (CD) 

VLADIMIR HOROWITZ 

9 9 13 
VIVALDI: THE FOUR SEASONS CBS MOK -44644 (co) 

ST. PAUL CHAMBER ORCHESTRA (ZUKERMAN) 

10 11 47 
BEETHOVEN: SYMPHONY NO. 9 ANGEL CDC -49221 (CD) 

LONDON CLASSICAL PLAYERS (NORRINGTON) 

11 10 13 
SCHUMANN: CELLO CONCERTO CBS MK -42663 (co) 

YO -YO MA 

12 19 3 
MAHLER: SYMPHONY NO. 5 DG 423 -608 (CD) 

VIENNA PHILHARMONIC (BERNSTEIN) 

13 NEW BEETHOVEN: SYMPHONIES 1 & 6 ANGEL CDC -49746 (CD) 

LONDON CLASSICAL PLAYERS (NORRINGTON) 

14 13 13 
HINDEMITH: MATHIS DER MALER LONDON 421523 /POLYGRAM (CD) 

SAN FRANCISCO SYMPHONY (BLOMSTEDT) 

15 14 5 
BERNSTEIN: MASS CBS M2K.44593 (CD) 

LEONARD BERNSTEIN 

16 15 7 TELARC SAMPLER 5 TELARC CD -80005 (co) 
VARIOUS ARTISTS 

17 21 33 
THE ACADEMY PLAYS OPERA ANGEL CDC -49552 (CD) 

ACADEMY OF ST. MARTIN -IN- THE -FIELDS (MARRINER) 

18 24 11 
NIELSEN: SYMPHONIES 4 & 5 LONDON 421524 /POLYGRAM (CD) 

SAN FRANCISCO SYMPHONY (BLOMSTEDT) 

19 22 7 
DVORAK: PIANO TRIOS CBS MK -44527 (CD) 

EMANUEL AX, YOUNG UCK KIM, YO -YO MA 

20 18 19 
BEETHOVEN: SYMPHONY NO. 6 NIMBUS NI -5099 (co) 

HANOVER BAND 

21 12 15 
HOLST: THE PLANETS NIMBUS NI -5117 (CD) 

PHILHARMONIA ORCHESTRA (BOUGHTON) 

22 NEW PORTRAIT OF WYNTON MARSALTS CBS MK -44726 (CD) 

WYNTON MARSALIS 

23 17 35 
VERDI: REQUIEM TELARC CD -80152 (CD) 

DUNN, CURRY, HADLEY, PLISHKA (SHAW) 

24 25 3 
TCHAIKOVSKY: 1812 OVERTURE PRO ARTE CDD -409 (CD) 

DALLAS SYMPHONY (MATA) 

25 16 29 CHOPIN: SELECTIONS FROM THE COLLECTION RCA 7725-RG (CD) 

ARTHUR RUBINSTEIN 

TOP CROSSOVER ALBUMS TM 

1 2 5 

** NO. 1 ** 
THE SOUND OF MUSIC TELARC CD-80162 (CD) 1 week at No. One 

VON STADE, CINCINNATI POPS (KUNZEL) 

2 1 11 
JAMES GALWAY'S GREATEST HITS RCA 7778 -RC (CD) 

JAMES GALWAY 

3 4 9 THE BERNSTEIN SONGBOOK CBS MK -44760 (CD) 

VARIOUS ARTISTS 

4 3 33 
BEETHOVEN OR BUST TELARC CD -80153 (CD) 

DON DORSEY 

5 8 3 
BERNSTEIN 70 DG 427 -042 (CD) 

LEONARD BERNSTEIN 

6 6 47 
BY REQUEST ... THE BEST OF JOHN WILLIAMS PHILIPS 420 -178 (CD) 

BOSTON POPS (WILLIAMS) 

7 5 15 
THE SCARLATTI DIALOGUES CBS MK -44519 (CD) 

BOB JAMES 

8 NEW O SHOW BOAT ANGEL A2 -49108 (CD) 

VON STADE, HADLEY, STRATAS (MCGLINN) 

9 7 39 
HOLLYWOOD'S GREATEST HITS TELARC CD -80168 (CD) 

CINCINNATI POPS (KUNZEL) 

10 9 13 
BOLLING'S GREATEST HITS CBS MK -44608 (CD) 

CLAUDE BOLLING 

11 13 7 THE BEATLES CONNECTION ANGEL CDC -49556 (co) 
THE KING'S SINGERS 

12 NEW DIGITAL JUKEBOX PHILIPS 422 -064 (CD) 

BOSTON POPS (WILLIAMS) 

13 12 31 
FLAMENCO GUITAR NIMBUS NI -5093 (CD) 

PACO PENA 

14 15 3 
FROM LONDON WITH LOVE PRO ARTE CDD -407 (CD) 

LONDON SYMPHONY (CACAVAS) 

15 10 9 AMERICAN JUBILEE TELARC CD 80144 (CD) 

CINCINNATI POPS (KUNZEL) 

(CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of 1 millior units. 
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Billboard 

CLASSIFIED 
ACTION MART 
To order an ad ... check the type of ad you want ... 

Regular classified: $2.75 per word. Minimum order, $55.00 

Display classified: 1 inch/1X $89.00 -1 inch /4X $82.00 per 

1 inch /12X $76.00 per 1 inch /26X $73.00 per -1 inch /52X $59.00 per. 

REVERSE AD $10.00 ADDITIONAL CHARGE 

-COUPON 
Count 8 words for our Box Number and address. Add 
$6.50 for handling. Only regular mail forwarded -tapes 
not acceptable. 

Check the heading you want ... 
For Sale Help Wanted Positions Wanted Tapes 
Business Opportunities Investors Wanted 
Real Estate /For Sale /Lease Songwriters Talent 
Accessories Golden Oldies Novelties /Merchandise 
Services /Supplies /Equipment Wanted To Buy 
Comedy Material Computer Schools & Instructions 
Video Miscellaneous 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036. 

Cancellations must be in writing and mailed to the 
Classified Dept. 
15% agency commission applicable only on ads 
of or more running 2 consecutive weeks. 800/22 Need to get your ad in fast? Call Jeff Serrette . . . In NY State 
phone 212/536 -5174 ... Outside N.Y. State phone toll free 

Your Name 

Company 

Address 

City State _ _ Zip 

Telephone 

Please fill in the information below if you wish to 
charge the cost of your classified advertising. 

American Express Diners Club Visa Master Charge 

Credit Card 

Bank 

Your signature 

Exp. Date 

FAX # 212 536 5236 

3.7524. 
FOR SALE 

DIS-RECORD POOL -DJ'S 
NEW PROMOTIONAL CD'S, RECORDS & TAPES 
MANY INDEPENDENT, MAJOR & INTERNATIONAL RECORD LABELS 
JAZZ, REGGAE, RAP, POP, ROCK, METAL, CLUB PLUS MORE! 
CURRENTLY SHIPPING $100 TO $300 PER MONTH 
RECORDS SHIPPED EVERY 2 WEEKS 

CALL FOR INFO & FREE APPLICATION 
718 -454 -7191 (N.Y. Res.) OR 1- 800 -541 -1470 

Digital Audio Tape 

In Stock . Immediate Delivery 
THE FUTURE OF t 

TAPE RECORDING 
IS HERE TODAY! 

-ALL WITHOUT COPYCODE CHIP - 
SONY, SHARP & TECHNICS, from $1595 

HOME, PORTABLE & PROFESSIONAL UNITS to $4795 

ALPINE, KENWOOD & CLARION 
CAR STEREO DAT PLAYERS from $1395 

TDK, MAXELL, BASF 
DAT RECORDING TAPE from $999,, 

Digital Headphones, Interconnects, 
and Prerecorded Titles also available. 

CALL or WRITE TODAY 609259-0044 

Auden 
fond 

The #1 DAT DISTRIBUTOR In the Nation! 
One North Main Street Medford, NJ 08055 

r Veer Parts 8 Labor USA warranty on ell Unit, 

FILM SUPERLIST- 
MOTION PICTURES IN THE US 

PUBLIC DOMAIN ANNUALS 
Only one hundred dollars each an- 
nual -from 1950 to 1958. You can 
buy one or more. 

Walter E. Hurst 
6253 Hollywood Blvd. 
Hollywood CA 90028 

CD'S AVAILABLE 
Along with 1,000's of cassette and LP titles. 
Dealers only. Write or call for free catalog. 

Record -Wide Distributors, Inc. 
P.O. # 8100 

Fenton, MO 63026 
(314) 343 -7100 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and LP's 
TARGET MUSIC DISTRIBUTORS 

2628 N.W. 72nd Ave., Miami, FL 33122 

(305) 591 -2188 

FOR THE BEST SELECTION OF CUT- 
OUT, overstock, and budget cassettes, 
CD's and albums, write for FREE 100 
page catalogue, rock, soul, C &W, more. 

Great Atlantic & Pacific Music 
3310 Samuel Shepard Drive 

St. Louis, MO 63103 
Phone: (314) 531 4644 

FAX: 314 531 4646 

D.A.T. /P.C.M. 
We have DIGITAL AUDIO TAPE 
DECKS, portable D.A.T.'s and 
TAPES!! We also buy and sell SONY 
P.C.M. units!! 

THE AUDIO GALLERY 
(213) 829 3429 

FAX: 213 829 0304 

CUT OUTS d OVER STOCKS 
LP's Tapes, 45's and Imports. Looking for 
the unusual? We have It at lowest prices. All 
requests for list must be written on your 
company letterhead. Dealers Only. 

Performance 
P.O. Box 156 

New Brunswick NJ 08901 
(201) 545 -3004 Telex: 5106008316 

FOR SALE 

ROCK & SOUL 
ELECTRONICS 

470 7th Ave. (bet. 35th & 36th Sts.) 
New York, N.Y. 10018 

WE HAVE THE LOWEST 
PRICES IN TOWN!!! 

LP's $4.99 - $5.99 
12 inch $2.99 - $3.47 

also the 
LARGEST SELECTION 

OF IMPORT 
12 INCH RECORDS!! 

COMPACT DISC 
$10.99 to $12.99 

SONY - 60min $.88 
TDK - 60min $.90 
TDK - SA 90min $1.99 
TDK SAX 90min $2.39 
MAXELL 90min $.99 
AA DURACELL (PK of 4) $1.49 
FAMOUS BRAND T -120': $2.49 
T -120: RCA, JVC, SONY, 
TDK, MAXELL $2 99 - $3.99 

We accept mail orders $100.00 mini- 
mum, Add 12% shipping and handling 

The D.A.T. Store 
Digital audio tape record- 
ers- portable, Home and 
Pro units in stock now 
with warranty. DAT tapes 
and PCM units also avail- 
able. 

(213) 828 -6487 
2624 Wilshire Blvd. 

Santa Monica, CA. 90403 

While Other People are raising their prices 
we are slashing ours. Major Label LP's as 
low as 50r. Your choice of the most exten- 
sive listings available. 

For free catalog call (609) 890 6000 
or write 

Scorpio Music Inc. 
Post Office Box A 

Trenton NJ 08691 0020 

* *USED MOVIES ** 
Bought & Sold 

All quantities, Ratings & Formats 
Specializing in Store 
Openings & Buyouts 

VIDEO DISTRIBUTORS, INC. 
800- 447 -3399 

FAX 215 638 0770 

OUTSTANDING SELECTION 
AT BARGAIN PRICES! 

Budget/ Midline /Cutouts 
LP's /CASSETTES /CD's 

Gospel. Blues. Jazz, MOR, etc. 
Free Catalog - Dealers only' 

A.B.A. Record Dist. 
5 Lawrence St., Bloomfield, NJ 07003 

(201) 429 7797 

STUDIO FOR SALE 

PRIVATE COUNTRY ESTATE 

Audio /visual studio - 1800 sq. ft. 
Charming 4 bdrm home, 9+ ac - 

park-like grounds, large barn, 
stables, riding ring. $1,100,000. 

Owner /Broker 
(203) 426 5385 
New Town, CT 

CD SEALING MACHINES 
Two Sentinel Model F -20 Blister 
Heat Sealing Machines by Pack- 
aging Industries Group. In- 
cludes 6 recently rebuilt 3 cavi- 
ty jigs for CD blister pacs. 
Equipment used for less than 
one year and in excellent condi- 
tion. $10,800 FOB Intersound. 

Intersound, Inc. 
14025 23rd Ave. No. 

Minneapolis MN 55447 
(612) 559 4166 
Contact: Doug 

FIXTURES 

FACTORY DIRECT 
COMPACT DISC DISPLAYERS 
AUDIO CASSETTE DISPLAYERS 
ALBUM DISPLAYERS 
LASER DISC DISPLAYERS 
VIDEO CASSETTE DISPLAYERS 
Complete Modular Merchandising System for 
entertainment software. Architectural Merchan- 
dising Floor Plans at no cost or obligation. 

1- 800 -433 -3543 
213 -623 -4316 (In CA.) 

Ask for John 

WANTED TO BUY 

WANTED TO PURCHASE CLASSIC JAZZ MAS- 
TERS- PRINCIPALS ONLY -c/o Jazz Search P.O. 

Box 3966, Santa Rosa CA 95402 

HELP WANTED 

EXPERIENCED REPS NEEDED BY ES- 
TABLISHED RECORD /CD DISTRIBUTOR. 
CHOICE TERRITORIES AVAILABLE. 
HIGH COMMISSION. SEND RESUME TO 
BILLBOARD MARKET "SALES ". 

Box* 7791 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

WINTER IN SOUTH 

Full time work circus tickets 
& ads. Strong sponsors - 
REPEATS. Call for PHONE 
MANAGER (person to person). 

(404) 779 2711 (9 to 5) 

HELP WANTED 

J 

NEW SOUTHERN CONNECTICUT 
AM CLASSIC ROCK STATION HIR- 
ING TALENT FOR ALL SHIFTS, 
NEWS. TAPE, RESUME, SALARY 
TO: 

M. WILSON 
284 Winding Rd., South 

Ardsley, N.Y. 10502 

CD BLISTERS 
Available For 

Immediate Delivery. 
No Quantity Too Large 

Or Too Small. 
High Quality, Crystal Clear 

@npack) (203) 564 2748 

German Manufacturing plant 
for CD's represented by our 
domestic subsidiary has to fill 

the following positions 

SALES MANAGER 

For dulication orders, must be 
familiar with national labels, 
well organized and aggres- 
sive. 

WAREHOUSE MANAGER 
To organize shipping and re- 
ceiving, also the fullfillment 
center to pack CD's. 

Box # 7790 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

NEW YORK CITY based record company seeks per- 
sonal assistant to run office. Excellent opportunity - 
call (212) 620 0683 

TALENT SCOUTS WANTED in major, minor mar- 
kets -sales experience a plus, send resume to: En- 
tertainment Marketing, 265 E. Main St., Oceanport, 
NJ 07757. 

NEW LA RADIO STATION 
ON AIR MID -OCT. 

needs A /T, M /D, sales, etc. Send T &R to: 
Radio 1220 

Canyon Broadcasters 
P.O. Box 1220 

Canyon Country CA 91351 
or call: (805) 298 1220 

TALENT 

PROMOTIONAL AGENCY SEEKS bands, songwrit- 
ers to promote and shop to industry. Bonafide trade 
record. Entertainment Marketing (201) 389 3919. 
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TALENT 

POP /COUNTRY 
MALE /FEMALE VOCALIST 

WANTED 
To promote original material. 

Send demo tape SASE. 
GROTMA, INC. 

163 3rd Ave., Suite 156 
New York NY 10003 

RECORDING CONTRACTS ARE now available. 
Send Demo, Photo and Biography SATIFACTION 
GUARANTEED Service Provided by Modeo Record 
Corporation P.O. Box 362 Cherry Hill New Jersey 
08003 

ATTENTION MUSICIANS /BANDS 
ALL NAMES /ADDRESSES 
AND PHONE NUMBERS 

TO INSURE YOU'LL 
NEVER BE WITHOUT 

A PLACE TO PLAY. 
CALL /WRITE: TEXAS MUSIC NETWORK 

WATERWOOD, 80X 4 
HUNTSVILLE, TX 77340 

14091 891 5203 

NOVELTIES 

GRATEFUL DEAD 
and other San Francisco 

Music 

RELIX MAGAZINE 
Available for your Store 

Min. order 20 pieces 

Relix Magazine 
P.O. Box 94 

Brooklyn, NY 11229 
(718) 258 0009 

FAX (718) 692 4343 

POSTERS POSTERS 
100's To Choose From 

Music - Pin -ups, Sports, etc. 
56 PAGE FULL COLOR CATALOG 

PLUS POSTER CLOSEOUT CATALOG 
AVAILABLE NOWII 

1 (800) 669 0099 
(toll free in USA) 

National Trends 
120 East Columbia Ave. 

Pontiac MI 48055 

ROCK T- SHIRTS 

OVER 100 STYLES 
TOP ROCK ARTISTS 
LICENSED DESIGNS 
FREE CATALOG 

NICEMAN MERCHANDISING 
1- 800 -328 -7226 
DEALERS ONLY 

* * * * * * * * * * * * * * * * 
* DON'T LOOK ANY FURTHER * * Latest designs & styles * * Pop -Rock -Reggae -Punk * 

Your Florida one stop * for Rock & Roll merchandise * * We export. * * ZMACHARS * 
8181 N.W. 91st Terrace Bay #6 * Miami FL 33166 (305) 888 2238 * * FAX (305) 888 1924 * * * * * * * * * * * * * * * ** 

POSTERS POSTERS POSTERS 
BUY DIRECT FROM MANUFACTURER 

LARGEST SELECTION IN THE USA 

ROCK 'N' ROLL PIN -UPS SPORTS 

CARS FLOCKED DOOR SIZE, MANY MORE! 

FULL COLOR CATALOG AVAILABLE 

CALL TOLL FREE 1- 800 -221 -6730 
(in N. Y. 718- 441 -5500) 

( rk (`I 
ENTERPRISES, INC. 

132 -05 ATLANTIC AVENUE 
RICHMOND HILL, N.Y. 11418 

DEALERS ONLY 

POSTERS 
ZAP ENTERPRISES 
1901 South Alameda St. 

#104 Los Angeles, Calif. 90058 

(213) 744 -1622 
DEALERS ONLY 

COMPUTER 

SL MAKES IT EASY! 

THE LEADER IN COMPUTER SYSTEMS 

FOR THE RECORD AND VIDEO INDUSTRY 

Single and mua, -store retail 
systems 
One stopAvholesaie/drstnbu 
ton packages 
Over 10 years of industry 
expenence 
Database included 
Stated- the -art barcode 
appVicatans 
Custom systems and consult- 
ing services 
Portable Scanning 

or ,elanoperaoon c 

Inventory Control 
Point Of Sale 
Video Rental 
Accounting 
Returns 

YOUNG SYSTEMS LIMITED 
6753 Jones Mill Coon, Suite B. Norcross, GA 30092 

4041449-0338 

RecordTrak 
Computerized Inventory Control for Record Stores 

Save Substantial Time and Money 

Point of Sale Statioelli 
Bar Code Readers 
Instant Inquiries 
Informative Daily Report 
Detailed Saks Histories 
Muni -Store Option 

Sophisticated Ordering 
Prints Bar Code Labels 
Returns Processing 
Estensive Reporting 
Starting Data Base 

Very User Friendly 

Call Now For More Information 

IIII11= 800 -942 -3008 

lag 5. Turnpike Rd Wallingford. CT 04492 (2031 2553440 

THE RECORD MOGUL tm 

software to plan recording projects 
and negotiate record deals 

The Record Mogul helps you: 
estimate who will make how much money from 
a recording project. 
know which terms of a record deal have the big- 
gest effect on the bottom line. 
prepare production budgets, promotional 
campaigns, royalty statements. 

Call or write: MACALUSO MUSIC COMPANY 
3006 S. Columbus St., Suite C2, 

Arlington, VA 22206 703/671 -4551 

SCHOOLS & 
INSTRUCTIONS 

Prepare For A Career In The 
MUSIC /VIDEO BUSINESS. 
LEARN fascinating behind -the- 
scenes techniques, play a key role 
backstage or at the controls. Top 
pro training in studio /concert /video 
production, artist representation/ 
management, retail /wholesale, pro- 
motion /marketing, copyright law, 
publishing, much more. Employ- 
ment assistance and student hous- 
ing available. Financial aid for those 
who qualify. Five locations. Art Insti- 
tute of: Atlanta, Dallas, Fort Lauder- 
dale, Seattle or Colorado Institute 
of Art. 
CALL TOLL -FREE Atlanta 1 -800- 
241 -0620, Dallas 1- 800 -441 -1577, 
Denver 1-800-525-6556, Fort Lau- 
derdale 1- 800 -327 -7603, Seattle 
1- 800 -345 -0987 or write (specify 
city) Art Institute, MUSIC /VIDEO 
PROGRAM, Dept. 14, 3376 Peach- 
tree Rd. N.E., Atlanta, GA 30326. 

VIDEO 

VIDEO MOVIES 
Cartoons, Movie Greats, Horror, Action Movies 

Retail $3.99 to $9.99 
T120 Blanks 

Also Available 
Over 600 Titles Call or Write for 

Wholesale Catalog 
UNITED AMERICAN VIDEO, CORP. 

P. 0. BOX 7583 
R : 7: 

CLOSE OUT E.T. DOLLS 
$ .97 / PIECE 

..t UI! ' : t-1 

Aggressive video retailer seeking 
used tapes for new store openings. 
Can purchase and process up to 
10,000 per month over the next year. 
Independent retailer and broker inqui- 
ries welcome. VHS with boxes only. 
For more information contact: 

United Texas Entertainment 
(915) 367-7865 or (915) 368 -4904 
2626 Parkway, Bldg C, Suite 100 

Odessa TX 79762 
Attention: Carlos Reyes 

SELL US MOVIES 
BETA /VHS -TOP DOLLAR PAID -WE 
HAVE 1,000's OF MOVIES FOR SALE! 

VIDEO SHUTTLE, INC. 
445 8th Ave. N.W. 

St. Paul, MN 55112 
(612) 639 0622 1 (800) 666 1121 

TAPES 

INCREASE PROFITS 
BY REDUCING THEFT! 

RETAIL LOSSES ARE 
INCREASING ALL OVER 

THE NATION 

PROTECT YOUR RETAIL 
OUTLETS WITH LOW COST 

EASY TO USE CASSETTE 
TAPE SECURITY PRODUCTS 

-EITHER REUSEABLE 
OR DISPOSABLE 

FAST SHIPMENT FROM 
INVENTORY WITH 7 SELECTIVE 

MODELS FROM WHICH TO 
CHOOSE! 

CALL OR WRITE TODAY FOR 
SAMPLES & SPECIAL PRICES! 

C & D SPECIAL PRODUCTS 
309 SEQUOYA DRIVE 

HOPKINSVILLE, KY 42240 
1 -800- 922 -6287 
502/885 -8088 

PROFESSIONAL RECORDING SUPPLIES 
BLANK AUDIO & VIDEO CASSETTES 

Looking for the best at the lowest prices? WE 
CAN HELP! 

Customized Blank Audio & Video Cassettes 
Norelco, Ampex & Sott Poly Boxes 
Cassette Labels Ampex Mastering Tape 
Screw Type C -O's AGFA, BASF, Magnet- 

ic Media & TESLA Bulk Audio Cassette Tape 
Our 23 years of experience in the recording in- 
dustry speaks for itself. Give us an opportunity 
to speak to you. Don't Delay -Call Today For 
More Information 

ND'._- L AUDIO PRODUCTS INC. 
o 4212 14M Ave., Brooklyn, NY 11219 

Call Toll Free 800 -221 -6578 NY Res. (7181 435 -7322 
We accept VISA /MC 

re: ACTION! 
That's what you'll get 
when you advertise in 

Au:I'IoxAtAI rIT 

0 
the Billboard Classified. 
Call toll free (800) 223- 
7524, NY residents dial 
(212) 536 -5174. 

SERVICES /SUPPLIES 

Record Mastering, Plating & Pressing 
Cassette Duplication 

Compact Disks 
The oldest established audio recording company in the industry 

Complete, one -stop packaging - printing, assembly and fulfillment 
CD Master Prep 

COOK 
Cook Laboratories, 231 Wilson Ave, Norwalk, CT 06854 

1- (800)553 -COOK, in Connecticut 854 -5900, 
FAX (203)866 -2755 

* * * * * * * * * * * * * * 
DISCO & STAGE 1*` 

* LIGHTING /AUDIO 
* Mirror Balls, Pin Spots, Rain Lights, * * Chasers, Portable DJ Gear, Club * * Lighting, etc. 
* WHOLESALE PRICING AVAILABLE 

* Farralane Enterprises, Inc. * 
* 166 Central Ave. * * Farmingdale, N.Y. 11735 * 
* Fax (516) 752 -8781 * * * * * (516) 752 -9824 * * * 

iskEakers 
DOES IT ALL 

CALL FOR OUR PRICE LIST 

11iß tko 
RECORD JACKET CASSETTE 
PRESSING DESIGN & DUPLICATION 

PRINTING 

CALL 

E TOLL FREE 
1 -800- 468 -9353 

153 W. 46th Street NY, NY 10036 
in NYC 212 -302 -4140 

FOR THE 
WIDEST 
SELECTION 

OF RECORDING 

TAPE AND 

AIWA ALLSW 

ATbT 

AMAJìAY AAAM" 

AUDIO TEg1NIfA 
fYSf CASE LIIeC 

ACCESSORIES ... 
aE6 
LxxvcEu 
EVE1tEApI rWl 

Call Tall Free 
rtMINIGEPFw 
NINro .4 OG 

ND55(ABrEC 
L0.5E1LLINE IM1(Ell 

Ils PA :-800.468 25331 
MEMpIEx 
MONSTEB rA&E qt, n. I,et ri;ai .ie ^eninti oec a. NAPA LRIIEy 

A me,m s.eubngDnbiamaal NECOIONSYV1' 

Recma na raue ana Accessouet 

r 
9MA, 

SCORlI pM1 

i SONY. T01( 

((((2/.ROSEL 
AC 

1.800.523.2472 

MISCELLANEOUS- 

NOW!! 

YOU CAN RUN CLASSIFIED AD- 
VERTISING THAT WORKS IN 
MUSICIAN MAGAZINE, THE ONLY 
MONTHLY ALL CONSUMER PUB- 
LICATION THAT ADDRESSES 
THE ART AND BUSINESS OF 
CONTEMPORARY MUSIC. 

CALL JEFF SERRETTE TODAY 
FOR DETAILS AND DEADLINES 
1 -800- 223 -7524 (out of State) 

1- 212 -536 -5174 (local) 
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CHART 
RESEARCH 
PACKAGES 

The definitive lists of the 
top singles and albums, 
year by year, covering the 
entire history of the Black 
(R &B) charts. 
Based on the authorita- 
tive statistical research of 
the music industry's fore- 
most trade publication. 

TITLES AVAILABLE 
#1 Black Singles, 1948 

through 1985. ($50.00). 
#1 Black Albums, 1965 

through 1985. ($25.00) 
Listings include Billboard 
issue date, title. artist and 
label of the number one 
record of each week. 

Top Ten Black Singles. 
1948 through 1985. 
($50.00) 

Top Ten Black Albums, 
1965 through 1985. 
($25.00) 

Listings include title, artist 
and label of every record 
that reached number 10 
or higher on the Billboard 
Black Singles or Black LPs 
chart. Titles are listed 
alphabetically within each 
year. #1 records are indi- 
cated. 

Top Black Singles Of The 
Year, 1946 through 
1985. ($50.00) 

Top Black Albums Of 
The Year, 1966 
through 1985. ($25.00) 

The annual charts of the 
top records of the year in 
rank order, as published 
in Billboard's year -end spe- 
cial issues. Listings in- 
clude title, artist and label 
for each entry. 

Billboard Chart Research 

1515 Broadway 
New York, NY 10036 

Please send me the fol- 
lowing Billboard Chart 
Research Packages: 
E I Number One Black Single'. 

@ $50.00 
E.2 Tu Ten Black Single. 

@ $50.00 
E-3 Top Black Single. Of The 

Year @ $50.00 
F.I Number One Black 

Albums @ $25.00 
F-2 Top Ten Black Album. 

@ $25.00 
F-3 Top Black Album'. Of The 

Year @ $25.00 
F3 Individual yearly lists 

from 
(please list bark code num- 
ber) fur 

(please list year!sidesired.I 

Check or money order is 
enclosed in the amount of 

Itiurrs, na C O D or bdhng , 

Name 

Company 

Address 

City. Slate. Zip 
Overseas air mail rates available 
upon request. 

All sales are final. 
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NEWSMARS 

ego 

Love's Labours Found. Gil Friesen, left, president, A&M Records, presents 
Robin Campbell of UB40 with platinum certification for the group's 1983 

Labour Of Love" album, which features the hit single ' Red Red Aline." 

Et Cetera. Warner Bros. artist Peter Cetera meets with representatives of 
Macey Lipman Marketing while phoning retailers about his new album. Pictured, 
from left, are Macey Lipman, MLM; Arthur Spivak, Cetera's manager; Cetera; 
and Barbara Firstman, VP, sales, MLM. 

Hysterical Reaction. Peter Murphy, touring lo support his new Beggars 
Banquet RCA album, "Love Hysteria," meets with label brass backstage at New 
York's Beacon Theatre. Shown, from left, are Peter Gordon, managing director, 
Beggars Banquet -U.S.; Rick Dobbis, executive VP /GM, RCA Records; Murphy; 
and Jim McKeon, national album promotion, RCA Records. 

Lucky Strypes. Members of Enigma act Stryper meet with label and 

distribution executives for the gold certification of their "tri, God We Trust" 
album. Shown, from left, are Dennis White, president, CEMA; Laura Hughes, 
director, national sales, Enigma; Dan Davis, VP, distributed labels, CEMA; 
William Hein, chairman, Enigma; Robert Sweet and Tim Gaines, Stryper; and 
Joe McFadden, VP, national accounts, CEMA. 

Gaia Gala. Bill Franzblau, president of Gaia Records, chats with two musicians 

whc perform on Michael Hoppe's "Quiet Storms" album during a special 

reception at Los Angeles' Four Seasons Hotel Shown, from left, are Louise di 

Tullio, flutist Franzblau; and Lou Anne Neill, harpist. 

Atkntic Duet. Ahmet M. Ertegun, 
chairman, Attntic Records, meets 
win Detbie Gibson backstage at one 
her three SRO concerts at New York's 
Faite City Music Hall. 

Gold Al. "Weird Al" Yankovic, Deft, receives gold certification for his album 

"Even Worse." Also on rand are Johnny Musse, center, president of Scotti 
Bros Records, and Jay Levey, right, producer of the Yankovic videos. 
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Record-Setting 'Yesterday' 
Honored In U.K. By BMI 

LONDON A song has notched 5 
million performances on U.S. radio 
and television for the first time in 
BMI's 50 -year history. 

The song is "Yesterday" by John 
Lennon & Paul McCartney, and its 
achievement was announced here 
by BMI president Frances Preston 
at the annual BMI luncheon honor- 
ing Performing Right Society mem- 
bers whose works are administered 
in the U.S. by BMI. 

Lennon's widow, Yoko Ono, at- 
tended the luncheon to collect this 
award and four others, including 
one for "Imagine," which reached 2 
million performances during 1987, 
and one each for "If I Fell" and 
"Lucy In The Sky With Diamonds" 
(1 million each). 

Other songs to reach 2 million 
performances last year were "Here 
Comes The Sun" by George Harri- 
son, "Call Me" by Tony Hatch, and 
"Morning Has Broken" by Cat Ste- 
vens & Eleanor Farjeon. 

Those qualifying in the 1 million - 
performance category during 1987 
were "Black Magic Woman" by Pe- 
ter Green, "Don't Let The Sun 
Catch You Crying" by Gerry Mars- 
den, "Give Me Love Give Me Peace 
On Earth" by Harrison, `due" by 
Gary Kemp, and "What's Love Got 
To Do With It" by Graham Lyle. 

Three Steve Winwood composi- 
tions were among BMI's most per- 
formed songs of the year "Higher 
Love," which received its second 
award in this category; "Back In 
The High Life Again "; and "The 
Finer Things." 

Also honored in this category 
were `Big Time" by Peter Gabriel; 
"Dreamtime" by John Beeby; "Ev- 
erybody Have Fun Tonight" by 
Nick Feldman & Jack Hues; "(I 
Just) Died In Your Arms" by Nick 
van Eede; "In Too Deep" by Tony 
Banks, Phil Collins & Mike Ruther- 
ford; and "Mary's Prayer" by Gary 
Clark. NIGEL HUNTER 

Dutch Pick Up Music Phone 
Countdown Line To Foster Sales 

AMSTERDAM, the Netherlands 
The Edison Foundation started its 
Countdown Line telephone service 
Oct. 3 in a bid to boost music sales in 
Holland. The 50 -line facility offers 
taped music information in Dutch 
about new single releases, artist 
and concert details, excerpts from 
records, radio /television interviews, 
and press articles -plus stern warn- 
ings about the adverse effects of 
home taping. 

The service has been made avail- 
able through the BUMA /STEMRA 
copyright organization and is en- 

dorsed by NVPI, the Dutch branch 
of IFPI. The Countdown Line tapes, 
which are updated every day, are 
produced by Rob de Boer Produc- 
tions, which also produces the popu- 
lar "Countdown" TV series for Ra- 
dio Veronica and Sky Channel. 

The Edison Foundation is publi- 
cizing Countdown Line with a na- 
tional advertising campaign. The 
primary target of the service is the 
8-20- year -old age group, particular- 
ly 12-20 year olds who are the main 
purchasers of singles, though it has 

(Continued on page 69) 
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Phil Collins Honored By ASCAP 
Named Best Songwriter For 2nd Year 

LONDON Phil Collins dominated 
the annual ASCAP Pop Awards 
ceremony here Sept. 28, for the 
second year in a row. 

Once again he was songwriter of 
the year at the event honoring Per- 
forming Right Society members 
whose works are administered in 
the U.S. by ASCAP. 

He scored the greatest number 
of U.S. performances during 1987 
with "Against All Odds," "In The 
Air Tonight," "Invisible Touch," 
"Take Me Home," "Land Of Con- 
fusion," "One More Night," 
"Throwing It all Away," and "To- 
night Tonight Tonight." 

Warner Chappell Music, whose 
award -winning singles received 
the greatest number of U.S. per- 
formances last year, was the PRS 

Tape Pirate Sent 

To Jail, Ran 

Legit Biz Also 
BY NIGEL HUNTER 

LONDON A jail sentence has been 
handed to a cassette manufacturer 
who duplicated pirate tapes along- 
side legitimate product. His two 
sons were fined after all three 
pleaded guilty to two conspiracy 
charges in breach of the Forgery & 
Counterfeiting Act and the Copy- 
right Act. 

John Wood, company director, 
was sentenced to six months on 
each charge, to run concurrently, 
but with four months suspended. 
His sons Mark and Ian were each 
fined around $500 and ordered to 
pay similar amounts in costs. 

Wood and his sons ran legitimate 
businesses, Palatech and Cassette 
Duplicators. The bust was made 
during the Easter vacation, with po- 
lice raiding their premises in the 
Midlands. 

Police discovered that the dupli- 
cating of illegal tapes was under- 
taken in Leominster, England, and 
labeling and packaging in Alcester, 
England. A total of 12,000 tapes was 
seized during the raids. The opera- 
tion was carried out by the police in 
conjunction with BPI, the U.K. IFPI 
branch. The case, says BPI, re- 
vealed two important factors distin- 
guishing it from others uncovered 
in recent years. 

First, the illegal duplicating was 
conducted from within a legitimate 
business. And it used a loop bin to 
manufacture the counterfeit tapes. 
Legitimate CDs were used as mas- 
ters. 

BPI says the tapes were "of ex- 
tremely high quality, with convinc- 
ing artwork to give them a veneer 
of authenticity" and rates them as 
"perhaps the most professional pi- 
rate tapes the BPI has encountered 
in years." 

The police obtained warrants for 
the raids at the instigation of the 
BPI antipiracy unit, which had been 
checking out the companies for 
some time. 

(Continued on page 72) 
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publisher of the year. The titles: 
"Brand New Lover," "Here I Go 
Again," "I Still Haven't Found 
What I'm Looking For," "Is This 
Love," "Lessons In Love," "Some- 
thing About You," "Telling Me 
Lies," "Where The Streets Have 
No Name," and "With Or Without 
You." 

Recipients in a new award cate- 
gory, country songwriters of the 
year, were Linda Thompson and 
Betsy Cook, for penning "Telling 
Me Lies," which was recorded by 
Dolly Parton, Linda Ronstadt, and 

Emmylou Harris for their "Trio" 
album. 

The awards dinner was hosted 
by ASCAP president Morton 
Gould, and the awards were pre- 
sented by Gloria Messenger, man- 
aging director, and U.K. regional 
director James Fisher. 

Among the celebrity guests was 
heavyweight boxer Frank Bruno, 
a friend of Billy Ocean, who re- 
ceived awards for "Love Is Forev- 
er" and "When The Going Gets 
Tough (The Tough Get Going)." 

Soviets Meet With U.K. Publisher 
To Promote Cultural Exchanges 

MOSCOW VAAP, the Soviet copyright agency, has collaborated with 
U.K. music book publishing /distribution firm Music Sales to present 
the Rock & Pop Seminar at the publisher's London offices Oct. 10-11. 
The aim is to explore possibilities for cultural exchanges, publishing 
opportunities, and the international exposure of rock and pop acts from 
the Soviet Union. Music Sales managing director Bob Wise, whose 
group owns the G. Schirmer publishing house in New York through 
which all serious Soviet music is licensed to the U.S., hopes the seminar 
will "find more outlets for Soviet music and new openings for Western 
music in the USSR." Representatives were invited from the press and 
the broadcasting and music industries, with VAAP officials Svetlana 
Mikhailova and Sergei Semenov hosting the meet. MIKE HENNESSEY 

&we Gets 2 Nonstgi Musk *awls 
LONDON Two nonstop music channels have been launched in Eu- 
rope. On Oct. 2, the Landscape Channel started a satellite- to-cable mu- 
sic television service minus presenters or voice -overs but accompanied 
by 35mm visuals of "the natural world." Two days earlier, Sky Radio 
started a 24 -hour soft -pop station, with promotional spots and commer- 
cials but without talk or presentation links. Both are available free to 
some 14 million cable homes in Europe. EDWIN RIDDELL 

Davis, Taylor To Hit Polish Jazz Fest 
WARSAW, Poland The Polish Jazz Jamboree, one of the oldest jazz 
festivals in Europe, is set for its 30th edition here, Oct.27 -30. Among 
artists booked are Miles Davis, the Phil Woods Quintet, Koko Taylor, 
Ronald Shannon Jackson & the Decoding Society, and Michel Petru- 
cianni, plus a long list of star guest musicians from socialist countries. 

ROMAN WASCHKO 

Wax `Beatles' Move To Abbey Road 
LONDON The waxwork effigies of the Beatles were moved from Ma- 
dame Tussaud's to EMI's Abbey Road studios for the launch of a book 
by Mark Lewisohn, "The Complete Beatles Recording Sessions." The 
book details, in diary format, all the recording work of the Beatles 
throughout their 1962 -70 career. PETER JONES 

Dutch Charts List CDs, LPs, Cassettes 
AMSTERDAM, the Netherlands Changes in Dutch chart information 
mean that the separate CD top 40 list has been dropped in favor of a 
top 100 giving information on the CD, LP, and cassette configurations. 
The change is being implemented by the Dutch Top 40 Foundation, 
which compiles the charts, at the request of the Dutch record industry; 
it recognizes the fact that new product is now generally released si- 
multaneously in all three formats. WILLEM WOOS 

Japan To Cut Back On Home Electronics 
TOKYO The value of total Japanese production of electronic goods 
for home use will drop from $33.3 billion in 1986 to $24.56 billion in 
1992, a cutback of 26.3 %, according to a supply- demand forecast 
from the Electronics Industries Assn. of Japan (EIAJ). The Japa- 
nese electronics business is therefore at a major turning point. The 
figures project a 5% annual decrease in total production from 1986- 
92, compared with a 7.8% annual increase from 1980 -86. The biggest 
drop is expected in VCR production. Camcorder and liquid -crystal 
television sets are expected to show the biggest upturns. 

SHIG FUJITA 
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SINGLES 
BETTER BE HOME SOON CROWDED HOUSE CAPITOL /CAPITOL 

SIMPLY IRRESISTIBLE ROBERT PALMER EMI /CAPITOL 

IT WOULD TAKE A STRONG STRONG MAN RICK ASTLEY RCA /BMG 

SWEET CHILD 0' MINE GUNS N' ROSES GEFFEN /WEA 

FAST CAR TRACY CHAPMAN ELEKTRA /WEA 

MONKEY GEORGE MICHAEL COLUMBIA /CBS 

HANDS TO HEAVEN BREATHE VIRGIN /A &M 

DON'T T WORRY BE HAPPY BOBBY EMI /CAPITOL 

PERFECT WORLD HUEY LEWIS & THE NEWS CHRYSALIS /MCA 

GROOVY KIND OF LOVE PHIL COLLINS ATLANTIC /WEA 

RAG DOLL AEROSMITH GEFFEN /WEA 

I DON'T WANNA GO ON WITH YOU LIKE THAT ELTON JOHN MCA/ 
MCA 

LOVE BITES DEF LEPPARD BLUDGEON RIFFOLA /VERTIGO /POLYGRAM 

MAKE ME LOSE CONTROL ERIC CARMEN ARISTA/BMG 

DON'T BE CRUEL CHEAP TRICK EPIC /CBS 

ALL FIRED UP PAT BENATAR CHRYSALIS /MCA 

THE TWIST YO, TWIST!) FAT BOYS & CHUBBY CHECKER TIN PAN (( 

Y APPLE PbL GRAM / 
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NOT 100 SINGLES 
A GROOVY KIND OF LOVE PHIL COLLINS VIRGIN 

THE ONLY WAY IS UP YAZZ & THE PLASTIC POPULATION BIG LIFE 

GIRL YOU KNOW IT'S TRUE MILLI VANILLI HANSA /ARIOLA /BMG 

HAND IN HAND KOREANA POLYDOR 

YOU CAME KIM WILDE MCA 

HE AIN'T HEAVY, HE'S MY BROTHER THE HOLLIES EMI 

UN ROMAN D'AMITIE GLENN MEDEIROS & ELSA AMHERST /MERCURY 

MACHO MACHO RAINHARD FENDRICH ARIOLA /BMG 

NUIT DE FOLIE DEBUT DE SOIREE CBS 

ONE MOMENT IN TIME WHITNEY HOUSTON ARISTA /BMG 

DESIRE U2 ISLAND 

DOMINO DANCING PET SHOP BOYS PARLOPHONE 

TEARDROPS WOMACK & WOMACK FOURTH & BROADWAY 

PUISQUE TU PARS JEAN JACQUES GOLDMAN EPIC 

IM NIN 'ALU OFRA HAZA HED ARZI /GLOBESTYLE 

THE KYLIE MIN G E PWL E O U 

` - _ 
'. 

18 NEW FOREVER YOUNG ROD STEWART WARNER BROS. /WEA 17 NEW THEME FROM S- EXPRESS S- EXPRESS RHYTHM KING /MUTE 

- 19 10 POUR SOME SUGAR ON ME DEF LEPPARD BLUDGEON RIFFOLA/ 18 NEW HEAVEN CAN WAIT SANDRA VIRGIN 
VERTIGO / POLYGRAM 19 15 LOVELY DAY (SUNSHINE MIX) BILL WITHERS cos 

20 17 PARENTS JUST DON'T UNDERSTAND D.J. JAZZY JEFF & THE FRESH 20 NEW SHE WANTS TO DANCE WITH ME RICK ASTLEY RCA /BMG 

©Copyright 1988, Billboard Publications, Inc. No part of this publication 
PRINCE JIVE /BMG 

ALBUMS HOT 100 ALBUMS 
may be reproduced, stored in any retrieval system, or transmitted, in any 
form or by any means, electronic, mechanical, photocopying, recording, 1 2 DEF LEPPARD HYSTERIA VERTIGO/POLYGRAM 1 1 TRACY CHAPMAN TRACY CHAPMAN ELEKTRA 

or otherwise, without the prior written permission of the publisher. 2 10 VARIOUS ARTISTS COCKTAIL SOUNDTRACK ELEKTRA /WEA 2 2 MICHAEL JACKSON BAD EPIC 

3 3 GUNS N' ROSES APPETITE FOR DESTRUCTION GEFFEN /WEA 3 NEW BON JOVI NEW JERSEY VERTIGO 

4 1 TRACY CHAPMAN TRACY CHAPMAN ELEKTRA ASYLUM /WEA 4 3 EUROPE OUT OF THIS WORLD EPIC 

BRITAIN (Courtesy Music Week /Gallup) As of 10/8/88 5 
6 

5 

4 
ROD STEWART OUT OF ORDER WARNER BROS. /WEA 

INXS KICK ATLANTIC /WEA 

5 

6 

5 

NEW 

METALLICA ... AND JUSTICE FOR ALL PHONOGRAM 

LEVEL 42 STARING AT THE SUN POLYDOR 
This Last 7 7 STEVE WINWOOD ROLL WITH IT VIRGIN /A &M 7 7 BAP DA CAPO EMI 

Week Week SINGLES 8 16 METALLICA ... AND JUSTICE FOR ALL ELEKTRA /WEA 8 6 SOUNDTRACK DIRTY DANCING RCA 
1 3 DESIRE U2 ISLAND 

9 9 ROBERT PALMER HEAVY NOVA 
2 1 HE AIN'T HEAVY, HE'S MY BROTHER THE HOLLIES EMI 

EMI /CAPITOL 9 4 KYLIE MINOGUE KYLIE -THE ALBUM PWL 
10 11 RICK ASTLEY WHENEVER YOU NEED SOMEONE ARISTA /BMG 10 8 SOUNDTRACK LE GRAND BLEU VIRGIN 

3 8 ONE MOMENT IN TIME WHITNEY HOUSTON ARISTA 11 NEW BON JOVI NEW JERSEY MERCURY /POLYGRAM 
4 4 TEARDROPS WOMACK & WOMACK 4TH & B'WAY /ISLAND 12 6 GEORGE MICHAEL FAITH COLUMBIA /CBS 

11 10 HELLOWEEN KEEPER OF THE SEVEN KEYS PART 2 NOISE 

5 2 A GROOVY KIND OF LOVE PHIL COLLINS VIRGIN 13 8 MIDNIGHT OIL DIESEL AND DUST COLUMBIA /CBS 
12 16 JEAN JACQUES GOLDMAN ENTRE GRIS CLAIR ET GRIS FONCE EPIC 

6 6 NOTHING CAN DIVIDE US JASON DONOVAN PWL 14 12 CROWDED HOUSE TEMPLE OF LOW MEN CAPITOL /CAPITOL 
13 14 HERBERT GROENEMEYER OE EMI 

7 10 SHE WANTS TO DANCE WITH ME RICK ASTLEY RCA 15 14 ELTON JOHN REG STRIKES BACK MCA /MCA 
14 9 EROS RAMAZZOTTI MUSICA E DDD 

8 5 LOVELY DAY (SUNSHINE MIX) BILL WITHERS CBS 16 17 COLIN JAMES COLIN JAMES VIRGIN /A &M 15 11 MIDNIGHT OIL DIESEL AND DUST CBS 

9 7 DOMINO DANCING PET SHOP BOYS PARLOPHONE 17 13 ' HUEY LEWIS & THE NEWS SMALL WORLD CHRYSALIS /MCA 16 15 STING ... NOTHING LIKE THE SUN A &M 

10 9 BIG FUN INNER CITY FEATURING KEVIN SAUNDERSON 10 18 15 VARIOUS ARTISTS DIRTY DANCING SOUNDTRACK RCA /BMG 17 13 PRINCE LOVESEXY PAISLEY PARK 
RECORDS /VIRGIN 19 20 CHEAP TRICK LAP OF LUXURY EPIC /CBS 18 12 SADE STRONGER THAN PRIDE CBS 

11 25 DON'T WORRY BE HAPPY BOBBY McFERRIN MANHATTAN /EMI 20 19 DEBBIE GIBSON OUT OF THE BLUE ATLANTIC /WEA 19 18 KIM WILDE CLOSE MCA 
12 19 A LITTLE RESPECT ERASURE MUTE 20 NEW GIANNA NANNINI MALAFEMMINA DISCHI RICORDI /POLYDOR 
13 13 RIDING ON A TRAIN THE PASADENAS CBs 

14 
15 

20 
11 

I DON'T WANT YOUR LOVE DURAN DURAN EMI 

I'M GONNA BE THE PROCLAIMERS CHRYSALIS 
WEST GERMANY (Courtesy Der Musikmarkt) As of 10/3/88 AUSTRALIA (Courtesy Australian Music Report) As of 10/3/88 

16 24 FAKE88 ALEXANDER O'NEAL TABU SINGLES SINGLES 
17 34 WEE RULE WEE PAPA GIRL RAPPERS JIVE 1 4 HAND IN HAND KOREANA POLYDOR /DGG 1 1 SIMPLY IRRESISTIBLE ROBERT PALMER EMI 

18 12 THE RACE YELLO MERCURY /PHONOGRAM 2 2 MACHO MACHO RAINHARD FENDRICH ARIOLA 2 2 DOCTORIN' THE TARDIS THE TIMELORDS POSSUM 

19 17 BAD MEDICINE BON JOVI VERTIGO /PHONOGRAM 3 1 GIRL YOU KNOW IT'S TRUE MILLI VANILLI HANSA 3 3 ALL FIRED UP PAT BENATAR CHRYSALIS 

20 15 ANYTHING FOR YOU GLORIA ESTEFAN & MIAMI SOUND MACHINE 4 3 THE ONLY WAY IS UP YAll & THE PLASTIC POPULATION BLOW UP 4 NEW DESIRE U2 ISLAND 
EPIC 

21 29 TURN IT INTO LOVE HAZELL DEAN EMI 
5 10 A GROOVY KIND OF LOVE PHIL COLLINS WEA 5 7 DON'T BE CRUEL CHEAP TRICK EPIC 

22 37 SECRET GARDEN T'PAU SIREN /VIRGIN 6 5 DER BLONDE HANS HANNES KROEGER HANSA 6 5 THAT'S WHEN I THINK OF YOU 1927 WEA 

23 16 THE ONLY WAY IS UP YAZZ & THE PLASTIC POPULATION BIG LIFE 7 6 YOU CAME KIM WILDE MCA 7 4 PERFECT FAIRGROUND ATTRACTION RCA 

24 14 I QUIT BROS CBS 8 NEW ONE MOMENT IN TIME WHITNEY HOUSTON ARISTA 8 6 PUSH IT SALT -N -PEPA LONDON 

25 28 LOVE, TRUTH & HONESTY BANANARAMA LONDON 9 15 DOMINO PET SHOP BOYS PARLOPHONE 9 10 AS THE DAYS GO BY DARYL BRAITHWAITE CBS 

26 18 EASY THE COMMODORES MOTOWN 10 8 THE TWIST FAT BOYS & CHUBBY CHECKER POLYDOR /DGG 10 NEW BAD MEDICINE BON JOVI MERCURY 

27 38 I DON'T BELIEVE IN MIRACLES SINITTA FANFARE 11 7 THE LOCO -MOTION KYLIE MINOGUE PWL 11 17 TWO STRONG HEARTS JOHN FARNHAM RCA 

28 22 SHAKE YOUR THANG (IT'S YOUR THING) SALT -N -PEPA FEATURING 12 11 FORTSETZUNG FOLGT ... BAP EMI 12 8 OH YEAH VELLO MERCURY 

EU FFRR /LONDON FALCO 13 NEW THE ONLY WAY IS UP YAZZ & THE PLASTIC POPULATION CBS 

29 21 MEGABLAST /DON'T MAKE ME WAIT BOMB THE BASS MISTER- 
RON /MUTE 

13 

14 

9 

12 

WIENER BLUT TELDEC 

JUST FOR YOU MIXED EMOTIONS ELECTROLA 14 9 THEME FROM S EXPRESS S- EXPRESS POSSUM 

30 23 THE HARDER I TRY BROTHER BEYOND PARLOPHONE 15 16 DR. STEIN HELLOWEEN NOISE 
15 11 NEVER TEAR US APART INXS WEA 

31 26 RUSH HOUR JANE WIEDLIN MANHATTAN /EMI 16 13 TOUCHY A -HA WARNER BROS. 
16 15 MAKE ME LOSE CONTROL ERIC CARMEN ARISTA 

32 NEW NEVER TRUST A STRANGER KIM WILDE MCA 17 NEW INDESTRUCTIBLE FOUR TOPS ARISTA 
17 16 SWEET CHILD O' MINE GUNS N' ROSES GEFFEN 

33 30 REVOLUTION BABY TRANSVISION VAMP MCA 18 14 THE BEST OF JOINT MIX TOLGA FLIM FLAM BALKAN ITALO HEAT 18 12 ANYTHING FOR YOU GLORIA ESTEFAN & MIAMI SOUND MACHINE 
EPIC 

34 27 STOP THIS CRAZY THING COLDCUT FEATURING JUNIOR REID AHEAD 
OF OUR TIME /BIGLIFE 

19 NEW PATRONA BAVARIAE ORIGINAL NAABTAL DUO ARIOLA 19 NEW STOP YOUR FUSSIN' TONI CHILDS A &M 

35 NEW BURN IT UP BEATMASTERS WITH P.P. ARNOLD RHYTHM KING /MUTE 
20 NEW ROSES ARE RED MAC BAND MCA 20 13 AGE OF REASON JOHN FARNHAM RCA 

36 NEW SO IN LOVE WITH YOU SPEAR OF DESTINY VIRGIN 
ALBUMS ALBUMS 

37 NEW CHARLOTTE ANNE JULIAN COPE ISLAND 1 1 BAP DA CAPO EMI 1 1 VARIOUS 88 THE WINNERS WEA 

38 NEW ALL OF ME SABRINA PWL /MEGA 2 2 TRACY CHAPMAN TRACY CHAPMAN ELEKTRA 2 4 INXS KICK WEA 

39 36 TEARS RUN RINGS MARC ALMOND PARLOPHONE 3 3 HERBERT GROENEMEYER OE EMI 3 2 JOHN FARNHAM AGE OF REASON RCA 

40 31 ANOTHER PART OF ME MICHAEL JACKSON EPIC 4 4 MICHAEL JACKSON BAD EPIC 4 3 CROWDED HOUSE TEMPLE OF LOW MEN CAPITOL 

ALBUMS 5 7 METALLICA ... AND JUSTICE FOR ALL VERTIGO /PHONOGRAM 5 5 VARIOUS 1988 WHAT'S HOT EMI 

1 1 BON JOVI NEW JERSEY VERTIGO /PHONGRAM 6 5 HELLOWEEN KEEPER OF THE SEVEN KEYS PART 2 NOISE 6 6 KYLIE MINOGUE KYLIE -THE ALBUM MUSHROOM 

2 2 LEVEL 42 STARING AT THE SUN POLYDOR 7 6 EROS RAMAZZOTTI MUSICA E' ODD 7 8 TRACY CHAPMAN TRACY CHAPMAN ELEKTRA 

3 NEW JEAN MICHEL JARRE REVOLUTIONS POLYDOR 8 8 SOUNDTRACK DIRTY DANCING RCA /ARIOLA 8 7 ROBERT PALMER HEAVY NOVA EMI 

4 3 VARIOUS RAP TRAX STYLUS 9 NEW BON JOVI NEW JERSEY VERTIGO /PHONOGRAM 9 9 BROS PUSH cos 
5 4 WOMACK & WOMACK CONSCIENCE 4TH & B'WAY /ISLAND 10 9 FALCO WEINER BLUT TELDEC 10 11 PAT BENATAR WIDE AWAKE IN DREAMLAND CHRYSALIS 
6 16 VARIOUS MOONLIGHTING ORIGINAL SOUNDTRACK WEA 11 10 EUROPE OUT OF THIS WORLD EPIC 11 10 TV SOUNDTRACK TOUR OF DUTY 2 CBS 
7 5 VARIOUS HOT CITY NIGHTS VERTIGO / PHONOGRAM 

12 NEW GIANNA NANNINI MALAFEMMINA METRONOME 12 12 GUNS N' ROSES APPETITE FOR DESTRUCTION GEFFEN 
8 7 KYLIE MINOGUE KYLIE -THE ALBUM PwL 

13 11 JULIANE WERDING TAROT WEA 13 17 ROCKMELONS TALES OF THE CITY TRUE TONE 
9 NEW BIG COUNTRY PEACE IN OUR TIME MERCURY / PHONOGRAM 

14 NEW DIE FLIPPERS NUR FUER DICH BELLAPHON 14 16 POISON OPEN UP AND SAY AHH! LIBERATION 
10 9 TRACY CHAPMAN TRACY CHAPMAN ELEKTRA 

11 8 THE PROCLAIMERS SUNSHINE ON LEITH CHRYSALIS 
15 NEW ANTHRAX STATE OF EUPHORIA ISLAND 15 13 CHANTOOZIES CHANTOOZIES MUSHROOM 

12 6 VARIOUS BUSTER (ORIGINAL SOUNDTRACK) VIRGIN 16 17 MODERN TALKING BEST OF MODERN TALKING DINO 16 15 ERIC CLAPTON THE CREAM OF ERIC CLAPTON POLYDOR 

13 10 MICHAEL JACKSON BAD EPIC 17 12 MICHAEL JACKSON THRILLER EPIC 17 14 VARIOUS CLUB MIX '88 POLYSTAR 

14 26 VARIOUS ... AND THE BEAT GOES ON TELSTAR 18 15 KIM WILDE CLOSE MCA 18 19 ROBERT CRAY BAND DON'T BE AFRAID OF THE DARK MERCURY 

15 13 ORIGINAL SOUNDTRACK DIRTY DANCING RCA 19 13 HEINZ RUDOLPH KUNZE EINER FUER ALLE WEA 19 18 CHEAP TRICK LAP OF LUXURY EPIC 

16 11 BROS PUSH CBS 20 18 BRUCE SPRINGSTEEN TUNNEL OF LOVE CBS 20 20 HUEY LEWIS & THE NEWS SMALL WORLD CHRYSALIS 

17 NEW VARIOUS ONES ON 1 BBC 

18 20 BELINDA CARLISLE HEAVEN ON EARTH VIRGIN JAPAN (Courtesy Music Labo) As of 10/3/88 NETHERLANDS (Courtesy Stichting Nederlandse Top 40) As of 10/4/88 
19 12 TANITATIKARAM ANCIENT HEART WEA SINGLES SINGLES 
20 14 FAIRGROUND ATTRACTION THE FIRST OF A MILLION KISSES RCA 1 3 MUGON ... IROTTPOI SHIZUKA KUDO 1 1 THE ONLY WAY IS UP YAZZ & THE PLASTIC POPULATION BIG LIFE 

21 NEW VARIOUS RARE GROOVE MIX STYLUS PONY / CANYON /FUJI /PACIFIC /OGIPRO /YAMAHA 2 7 A GROOVY KIND OF LOVE PHIL COLLINS WEA 

22 NEW BREATHE ALL THAT JAZZ SIREN 2 2 DAYBREAK OTOKOGUMI BMG /VICTOR /JOHNNYS 
3 2 STOP SAM BROWN A&M 

23 18 VARIOUS NOW! 12 EMI /VIRGIN /POLYGRAM 3 1 TABIDACHIHA FEESIA SEIKO MATSUDA CBS /SONY /SUN MUSIC 
4 4 WHERE DID I GO WRONG 0640 VIRGIN 

24 22 BILLY IDOL IDOL SONGS: 11 OF THE BEST CHRYSALIS 4 NEW HAPPY AGAIN NORIKO SAKAI VICTOR /SUN MUSIC 
5 NEW TEARDROPS WOMACK & WOMACK ARIOLA 

25 24 EAGLES BEST OF EAGLES ASYLUM 5 6 CECILE YUI ASAKA HUMMING BIRD /NICHION /ROPPONGI ONGAKU 
6 3 WONDERFUL TONIGHT ERIC CLAPTON POLYDOR 

26 NEW ALEXANDER O'NEAL HEARSAY TABU 6 4 AHH GUTTO MASAHIKO KONDO CBS /SONY /SUN MUSIC 
7 8 HEAVEN IN MY HANDS LEVEL 42 POLYDOR 

27 32 SALT- N -PEPA A SALT WITH A DEADLY PEPA LONDON 7 8 KANOJYO TO TIP ON DUO MIKI IMAI FOR LIFE /NTV M /GEIEI 
8 5 GIRL YOU KNOW IT'S TRUE MILLI VANILLI HANSA 

28 27 WHITNEY HOUSTON WHITNEY ARISTA 
8 5 MERMAID MIHO NAKAYAMA KING /YARNING P 

9 9 PARADISE BY THE MEATLOAF CBS 
29 29 INXS KICK MERCURY / PHONOGRAM 

9 NEW VIRGIN SHONEN NI KUCHIZUKEO AKIKO IKUINA 
PONY /CANYON /FUJI /PACIFIC 10 NEW 

... 
DESIRE U2 ARIOLA 

30 21 GUNS N' ROSES APPETITE FOR DESTRUCTION GEFFEN 10 7 BEGINNING CHA -CHA VAP / /NTV M ALBUMS 
31 23 TALK TALK SPIRIT OF EDEN PARLOPHONE /EMI ALBUMS TRACY CHAPMAN TRACY CHAPMAN WARNER BROS. 
32 28 FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROS. 1 NEW KOME KOME CLUB GO FUNK CBS /SONY 

1 

2 

1 

3 SAM BROWN STOP ABM 
33 19 THE SMITHS RANK ROUGH TRADE 2 NEW BON JOVI NEW JERSEY PHONOGRAM 

34 39 FOSTER & ALLEN THE WORLDS OF FOSTER & ALLEN STYLUS 3 1 KYOSUKE HIMURO FLOWERS FOR ALGERNON TOSHIBA /EMI 
3 2 ROBERT CRAY BAND DON'T BE AFRAID MERCURY 

35 25 VARIOUS THE GREATEST EVER ROCK 'N' ROLL MIX STYLUS 4 2 YUTAKA OZAKI GAIROJU MOTHER AND CHILDREN 
4 5 U840 U840 VIRGIN 

36 NEW RUBY TURNER THE MOTOWN SONG BOOK JIVE 5 3 YOKO OGINOME CD RIDER VICTOR 
5 NEW LEVEL 42 STARING AT THE SUN POLYDOR 

37 31 PRINCE & THE REVOLUTION PURPLE RAIN (ORIGINAL SOUNDTRACK) 6 NEW SATOSHI IKEDA SILK TEICHIKU 6 10 J LAST & B STENBERG FLUTE /FIESTA POLYDOR 

WARNER BROS. 7 NEW SAMMA AKASHIYA KOUIUJIBUNGASUKI PONY /CANYON 7 7 VARIOUS CIAO ITALIA EVA 

38 33 MICHELLE SHOCKED SHORT SHARP SHOCKED COOKING VINYL 8 4 THE RC SUCCESSION COVERS KITTY 8 NEW TALK TALK SPIRIT OF EDEN EMI BOVEMA 

39 15 COCTEAU TWINS BLUE BELL KNOLL 4AD /BEGGARS BANQUET 9 10 REBECCA OLIVE CBS /SONY 9 4 KOOS ALBERTS HET LEVEN GAAT DOOR CNR 

40 17 BILLY BRAGG WORKER'S PLAYTIME GO! DISCS /CHRYSALIS 10 6 HIKARU GENJI HI PONY /CANYON 10 8 FLEETWOOD MAC TANGO IN THE NIGHT WARNER BROTHERS 
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NTERNATI©NAL 

Exec: Videotape 
Prices To Dive 
BY MANFRED SCHREIBER 

VIENNA, Austria A sharp decrease 
in the price of videocassettes here is 
forecast by Michael Holzermayr, GM 
of the video division of Warner Bros. 
Prices will drop because prerecorded 
videotape sales are likely to "ex- 
plode" this year by as much as 200%, 
he says. 

"About 90% of videocassettes are 
rented right now in Austria, and this 
market is growing by some 5 %-7 %," 
says Holzermayr. "My hope is that 
the 10% which are sold will increase 
this year, probably by 200 %. The 
trend is toward sales in the Austrian 
market, and I'm sure prices will dip 
as a result." 

Austrian households have an esti- 
mated 600,000 videorecorders, with 
the VHS system used by 80%. Holzer - 
mayr believes the remaining house- 
holds are equally split between Beta 
and Video 200. But other industry in- 
siders put the proportions at 90% 
VHS, 5 % -7% Video 200, and Beta 
sharing the rest with Video 8. 

Warner Bros. Video has a catalog 
of some 350 titles and a 12% share of 
the Austrian market. The annual 
gross for recorded videotapes nation- 
wide here is estimated at $21 million. 

Says Holzermayr: "The best sell- 
ers are action or horror packages." 
Recent top sellers have included "Po- 
lice Academy 4," "Living Daylights," 
James Bond features, and "The 
Witches Of Fastwick." 

He rates CD video as a configura- 
tion for the future because of the rel- 
atively high cost of hardware. The 
same applies to Super VHS, which is 
also handicapped by a lack of soft- 
ware, he says. 

DUTCH MUSIC PHONE 
(Continued from page 67) 

been documented that their buying 
power has diminished considerably 
in recent years. 

In 1985, that core age group rep- 
resented 65% of all singles buyers, 
but this figure dropped to 50% last 
year and is expected to dip to about 
40% this year. 

But the Dutch younger genera- 
tion is increasingly important to the 
growing CD single market, a fur- 
ther reflection of Holland's lead in 
Europe in terms of CD hardware 
penetration and the sale of singles 
in this configuration. 

Says Olaf Klijn, Edison Founda- 
tion coordinator: "For that reason, 
we're putting a lot of emphasis on 
CD singles for the Countdown Line 
service." 

The Edison Foundation was initi- 
ated in 1983 by the NVPI to pro- 
mote Dutch music at home and 
abroad. Its best -known endeavor is 
the annual presentation of the pop 
and classical Edison Awards, the 
Dutch equivalent of the U.S. Gram - 
mys. 

The Countdown Line project, 
which has a minimum life span of 
three months, is not toll free. Call- 
ers pay the guilder equivalent of 
$1.50 U.S., or 25 cents per minute, to 
listen to the entire six -minute tape. 
Proceeds from the calls will be split 
between the Edison Foundation and 
the Ministry of Telecommunica- 
tions. 

A BILLBOARD 
SPOTLIGHT 

1 

4 

J 
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1 
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REVOLUTION IN SCANDINAVIA! 
The Scandinavian countries -Denmark, Finland, Norway and Sweden, a 
music market of 20 million people -are on the verge of a broadcasting 
revolution as deregulation finally comes, changing a radio and television 
landscape for so long dominated by public service broadcasting. 
This broadcasting revolution will be fully documented in Billboard's 
SPOTLIGHT ON SCANDINAVIA to be published in the October 8 issue. 

IN THIS ISSUE: 
The Danish Music Scene The Finnish Music Scene The Norwegian Music 

Scene The Swedish Music Scene 
From the Chief Executive's Chair -a round -up of Scandinavian opinion on 
market developments Music Publishing in Scandinavia 

ISSUE DATE: December3 AD CLOSING: November 8 

FOR AD DETAILS CONTACT: 
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EWS MAKERS 

The Big Easy Hosts WEA 
Warner /Elektra /Atlantic Corp. executives and representatives from 
across the nation met at New Orleans' Regency Hyatt Aug. 27 -31 for 
their 1988 national sales meeting. Achievement awards were presented 
for outstanding sales and promotion work at Warner Bros., Geffen, Re- 
prise, Elektra/Asylum. Atlantic, and Virgin Records. 

Henry Droz, left, takes a break with 
Geffen artist Robbie Robertson. 

Henry Droz accepts a multiallbum, multipllatinum award on behalf of the WEA 
Marketeam from Mark Schulman, senior VP /GM, Atlantic. 

The highest- ranking WEA executives are out in force for the New Orleans 
meeting. Pictured, from left, are Murray Gitlin, executive VP /treasurer; Lenny 
Waronker, president, Wanner Bros.; Nesuhi Ertegun, president, East -West 
Records; Mo Ostin, chairman, Warner Bros.; Henry Droz, president, WEA; and 
Robert J. Morgado, executive VP, WCI. 

WEA's seven branch managers line up for their own version of Motley Crue. 
Shown, from left, are Peter Stocke, regional VP /New York branch manage; Bill 
Biggs, Atlanta; Brent Gordon, Los Angeles; Paul Sheffield, Dallas; Al Abrams, 
Chicago; Rick Cohen, Philadelphia; and Mike Spence, regional VP /Cleveland 
branch manager. 

Henry Droz gets together with Music 
City executives. Shown, from left, are 
Jim Ed Norman, executive VP, 
Nashville, Warner Bros.; Droz; and Vic 
Faraci, VP /marketing, Nashville, 
Warner Bros. 

Tunc Erim, Atlantic VP /executive assistant to the president, kneels in the 
presence of sales meeting attendees. Pictured standing, from left, are Doug 
Morris, president, Atlantic; Ahmet Ertegun, chairman, Atlantic; Ted Fox, manager 
of Island artist, Buckwheat Zydeco; Zydeco; Henry Droz; and Lou Maglia, 
president, island. 

Top Virgin execs congratulate Henry Droz on WEA's achievements for the year. 
Pictured, from left, are Paddy McCaferty Virgin; Jeff Ayeroff, managing director, 
Virgin; Jordan Harris, managing director, Virgin; and Droz. 

Quincy Jones, president, Qwest 
Records, discusses his label's plans 
for 1989. 

Geffen president Ed Rosenblatt, lying in foreground, is surrounded by his field 
promotion representatives at a special marketing meeting. 

Kenny Hamlin, Elektra VP /sales presents a special 
plaque commemorating WEA's multiplatinum 
achievements. Shown, from left, are Hamlin; Henry Droz; 
and Robin Sloane, VP /video productions, Elektra. 

Top WEA attendees attest to their "track records" with Geffen jogging suits, 
while Geffen VP /sales Eddie Gilreath is at the podium. Shown, from left, are 
Russ Bach, executive VP /marketing development, WEA; Fran Aliberte, senior 
VP /sales, WEA; George Rossi, executive VP /marketing, WEA; Henry Droz; and 
Gilreath. 

Warner Bros. act ZZ Top wows the WEA attendees. 
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NTERNAT/ONAL 

In Greece, Radio 

Competition Is 

Hot And Heavy 
BY JOHN CARR 

ATHENS, Greece A relatively 
new private radio station, dedicat- 
ed to raising ethnic music con- 
sciousness, exemplifies the broad- 
casting explosion now rippling 
through Athens and other Greek 
cities. 

Radio Peace, set up in July 1987 
but gaining recognition only now, 
claims its programming, of which 
90% is devoted to Greek folk mu- 
sic, has spurred sales of the genre 
in record stores. An increasingly 
loyal following shows how private 
radio is filling gaps that state 
broadcasting here tends to ne- 
glect. 

Nasos Theophilopoulos, Radio 
Peace founder and proprietor, 
says: "We're finding that people 
want to rediscover their musical 
roots." He is an electronics engi- 
neer by profession, and his tiny 
studio is set up in his own home, 
using an antenna on a nearby hill 
overlooking the whole city. 

Of Greece's record companies, 
EMI and Minos Records are the 
major purveyors of folk /demotic 
airs, but Theophilopoulos claims 
the majors just don't pay enough 
attention to the renewed populari- 
ty of the music that his stations 
boosts. "We're the only Greek sta- 
tion with totally ethnic reper- 
toire," he says. 

An application for an official op- 
erating license has been pending 
for a year, and Theophilopoulos, 
senior partner of a two -man team 
that works around the clock, feels 
that the growing pressure of pub- 
lic opinion will force the govern- 
ment to grant one. 

Theophilopoulos also faces com- 
petition from major radio rivals, 
such as Athens 984 FM, which he 
accuses of trying to crowd him off 
his frequency. "These guys have a 
lot of money behind them. I 
haven't made money yet; in fact, 
the Radio Peace project has cost 
me around $120,000." 

But until he gets his state oper- 
ating license, he cannot recoup his 
costs through advertising. 

Radio Peace's telephones rarely 
stop ringing with listener approv- 
al, he says. Though technically 
confined to greater Athens, the 
station has been heard in remote 
regions of the country. 

Conflicts with some pirate oper- 
ators, who have threatened to 
blow up his equipment, and with 
stronger- airwave competitors re- 
flect the feverish activity in Greek 
radio broadcasting this year, 
which is the result of the govern- 
ment's decision to relax its ban on 
private radio. 

New stations are cropping up at 
the rate of two a month in Greece, 
forcing the leaders, such as Ath- 
ens 984 and Antenna 971, to inno- 
vate constantly. 

Insiders believe the ethnic Radio 
Peace could be the start of radio 
specialization, long a standard in 
Western countries but still un- 
known here. 

ta 
T here's an old Italian proverb: 

"When fortune knocks, open the door': 

Well, fortune is knocking in the Italian 
music market -with the record industry 
posting a 20% increase in revenue for 
1987...AND MORE IN 1988! 

Italian music is also gaining in interna- 
tional appeal, and its new global impact is 
dramatically reflected in BILLBOARD'S 
Spotlight on ITALIA. 

HIGHLIGHTED IN THIS ISSUE: 
A survey of talent -up- and -coming 
names in the national and internati 
marketplace 
Live music -the upsurge in co 
top Italian and international n 
The retail situation 
Legal implications of new cop 
antipiracy proposals 
Radio and television -is a muc 
regulation on the way? 
The video sector -music prod 
and the Italian approach to sell 
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For ad de ails contact: 

Be part of Italy's good fortune, a 
BILLBOARD'S Spotlight on Itali 
advantage of this special oppo IIl 
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to reach an international readership o 
over 180,000! 

Lidia Borguarco 
EMR /BiII_oard 
c/o International Services 
Via Frova 34 

20092 Cin sEIIo Balsamo 
ITALY 

39-2-612-25E2 

Ron Betist 
EMR /Billaari 
P.O. Box 50`,58 
Stadhou- dersliade 35 

1007 DB Nnsteriam 
HOLLAND 
31- 20- 662 -B4 -83 

Ronald E Willman, 
Advertising Sales 
Director, Special Issues 
(212) 536.5025 
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CAllADA 

New Elections Kill Broadcast Plan 
Deal To Scrap Record Tariffs On Hold 

BY KIRK La POINTE 

OTTAWA The federal election 
called for Nov. 21 has put the free - 
trade deal that would eliminate re- 
cording tariffs on the line and scut- 
tled the proposed Broadcasting Act. 

Prime Minister Brian Mulroney 
asked Gov. General Jeanne Sauve to 
dissolve Parliament Oct. 1 so Mul- 
roney could seek re- election. That 
killed legislation to revamp the 
country's broadcasting law. It had 
passed the elected House of Com- 
mons but hadn't received the re- 
quired approval of the appointed 
Senate before Mulroney called the 
election. 

Earlier, the Senate's Liberal ma- 
jority had agreed to a request by 
party leader John Turner to block 
free -trade legislation in the Senate 
until after an election. As a result, 
this election effectively becomes a 
referendum on free trade. 

If Mulroney wins a majority in 
the Commons, Turner has agreed to 
allow the legislation swift passage 
in the Commons and Senate when it 
is reintroduced. But if Mulroney 
loses or wins only a minority gov- 
ernment, neither the Liberals nor 
the New Democratic Party will 
agree to the trade pact. 

Under the trade legislation, which 
has received President Reagan's 
signature into law in the U.S., the 
tariff on recordings would be 
among the myriad trade barriers be- 
tween the two countries lifted over 

10 years starting Jan. 1. 

Cultural assistance to the record- 
ing industry, which many view as a 
subsidy that prevents further pene- 
tration of the Canadian market by 
U.S. product, is exempt under the 
deal. But it is possible that such as- 

This election 
will be a free -trade 

referendum 
sistance, and particularly further 
measures, would be subject to U.S. 
retaliation in the future. 

Although the recording industry 
has previously played a negligible 
role in electioneering, it is likely this 
time that some Canadian -owned 
firms will participate as active oppo- 
nents of free trade. They worry that 
the elimination of tariffs would dim 
the allure of the operation of Cana- 
dian subsidiaries by foreign -owned 
multinationals, which control Cana- 
da's distribution network. 

Some fear that Canada would lose 
its largely autonomous industry 
and that its centers would be treat- 
ed as distribution points for larger 
operations in such U.S. cities as 
New York, Philadelphia, Chicago, 
and Seattle. 

The Broadcasting Act had been 
expected to be passed within the 
month by the Senate. It would 
strengthen many provisions for 

television and do little for radio. But 
it would widen powers of the feder- 
al cabinet over the federal broad- 
cast regulator, a move many broad- 
casters oppose. 

The government has indicated it 
will reintroduce both the free -trade 
and broadcast bills if re- elected. 

During the current government's 
four -year term, the Conservatives 
managed to create a five -year, $25 
million fund for the Canadian - 
owned element of the recording in- 
dustry for record, video, and radio 
production and international tour 
support and marketing. 

They also pushed through the 
first overhaul of the Copyright Act 
in more than 60 years, stiffening 
penalties for people who infringe on 
copyrights, broadening the rights of 
creators, and abolishing the 2 -cent- 
a -song compulsory mechanical rate, 
thereby allowing creators and rec- 
ord firms to establish a new, higher 
rate. 

The election call is likely to set 
back a second wave of copyright re- 
form, however. It would deal with 
rental rights and the thorny issue of 
home taping, among other things. 

The federal government had 
promised such a follow -up on re- 
form would be imminent, but the 
election probably delays the intro- 
duction of legislation for the second 
wave until next spring at the earli- 
est. Because such legislation is like- 
ly to be controversial, it may also 
take a long time to go into effect. 

A Night To Remember For Leonard Cohen, Too 

Schwartz Bags PROCAN's Moon Award 
OTTAWA Eddie Schwartz, one of 
Canada's most successful song- 
writers, has won the Performing 
Rights Organization of Canada's 
William Harold Moon Award. 

At PROCAN's 20th annual 
awards presentation Sept. 28 in To- 
ronto, Schwartz was honored for 
his songwriting acomplishments 
over the years. He has written for 
nearly 100 contemporary artists, 

TAPE PIRATE SENTENCED 
(Continued from page 67) 

Says BPI legal adviser Patrick 
Isherwood: "The high level of coop- 
eration obtained from forces which 
were hitherto unfamiliar with copy- 
right infringement is an indication 
of how the law- enforcement climate 
has changed dramatically in recent 
years. The BPI does not have to rely 
any longer on the ability to obtain 
and execute civil orders, a factor 
which has resulted in a steady re- 
duction of the antipiracy budget 
throughout the 1980s." 

Isherwood says that despite suc- 
cessful operations such as this case, 
it's disturbing to note that the pira- 
cy of audiocassettes shows no sign 
of abating. While most illegal activi- 
ty was confined to the southeast re- 
gion of the U.K., the antipiracy unit 
now needs to spread its surveillance 
wider. 

including Donna Summer, Jeffrey 
Osborne, Joe Cocker, the Pointer 
Sisters, and Eddie Money. 

His most successful song, "Hit 
Me With Your Best Shot," was 
written for Pat Benatar and has 
sold 10 million copies. His most re- 
cent hit is "Don't Shed A Tear" for 
Paul Carrack. He recently com- 
pleted work as the producer of the 
upcoming Doobie Brothers album, 
and he has been a key lobbyist in 
efforts to revamp Canadian copy- 
right legislation. 

Leonard Cohen was another big 
winner at this year's PROCAN 
awards. He and his publishing 
company, Stranger Music Inc., 
bagged three awards for Cohen 
works performed by singer Jenni- 
fer Warnes: "First We Take Man- 
hattan," "Ain't No Cure For 
Love," and "Bird On The Wire," 
which first won a PROCAN award 
in 1969. 

Jacques Hetu, a Montreal com- 
poser of concert music who has 
worked only on commission for 25 
years, won the PROCAN concert 
music award. Eric Robertson won 
PROCAN's film award, and saxo- 
phonist Leslie Sabina took the jazz 
award. 

Patrick Raymond Leonard was 
honored for his part in writing Ma- 
donna's "La Isla Bonita," PRO- 
CAN's most performed foreign 
song. 

Music publishers honored were 

PolyGram Songs Inc., Irving Mu- 
sic of Canada, Abovewater Pub- 
lishing, and Dunbar Music Cana- 
da. 

The awards from the perform- 
ing rights body, which plans to 
merge with the Composers, Au- 
thors and Publishers Assn. of Can- 
ada in the months ahead, honor the 
most performed and most broad- 
cast songs of the past year. 

Among the pop -songwriting 
winners: Jim Vallance for "Dirty 
Water" by Rock & Hyde; the Box 
for "Closer Together "; Eight Sec- 
onds for "Kiss You When It's Dan- 
gerous"; Rita MacNeil for "Flying 
On Your Own "; Bruce Cockburn 
for "Waiting For A Miracle "; and 
Joey Gregorash, Norman Lampe, 
and Brian McMillan for Gregor - 
ash's "Together." 

The French -language composers 
who were honored by PROCAN 
are Jean Millaire and Marjolene 
Morin (Marjo) for Marjo's "Chats 
Sauvages"; Jean -Alain Roussel for 
"Incognito" by Celine Dion; and 
Robert Lafond for "On Traverse 
Un Miroir," also by Dion. 

The three most performed coun- 
try songs of 1987 under PROCAN 
were "No Holiday In L.A.," co- 
written by Gilles Godard; "Old 
Photographs," co- written by Terry 
Carisse and the late Bruce Raw- 
lins; and "What A Fool I'd Be," co- 
written by Cyril Rawson and Col- 
leen Peterson. KIRK LaPOINTE 
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INANCIAL 

VS&A Chief: Buyout Fever Sizzles Media 
BY MARK MEHLER 

The takeover wave, which has 
swept up much of corporate Amer- 
ica in the past two years, shows no 
sign of abating. As of late Septem- 
ber, the total value of announced 
takeover offers in 1988 was nearly 
$300 billion, about 40% higher 
than last year's figure. 

The leveraged buyout, in which 
a company is taken private and 
its pieces sometimes sold to fi- 
nance the deal, is the hottest take- 
over vehicle. An estimated $25 bil- 
lion is currently invested in lever- 
aged buyout funds, which could be 
used to finance up to $250 billion 
in acquisitions. 

All this cash sitting in LBO cof- 
fers creates an enormous amount 
of pressure to keep the wheels 
spinning. Buyout fever has been 
particularly pronounced in such 
media /entertainment industries 
as radio, music /video retailing, 
cable television, and publishing. 

VS &A Communications Part- 
ners LP, a New York -based "bou- 
tique" LBO fund capitalized at 
$57 million, specializes in these 
segments. In the following inter- 
view, VS &A president Nathan 
Snyder discusses the takeover 
boom in the media and the func- 

tions of a specialized fund. Sny- 
der, an attorney and former bank- 
er, was VP of acquisitions and 
mergers at CBS Inc. for 12 years 
before joining VS &A. 

Question: Why have media proper- 
ties generated so much LBO activi- 
ty? 

Answer: Simply the prospect of pre- 
dictable cash flow. When the LBO 
first came on the scene, the concept 
was to look at undervalued assets 
on the balance sheet and sell them 
off to meet debt. As banks became 
more comfortable with it, the con- 
cept shifted to steady cash flow, and 
certain kinds of businesses were 
naturally consistent with that ap- 
proach- businesses with "fran- 
chises," with established positions 
in their markets that ensured a level 
of predictable growth. Radio sta- 
tions, for example, have stable fran- 
chises and established reputations 
in their markets. 

Now investors are tending to buy 
groups of properties to insulate 
themselves from any glitch in the 
marketplace. A publishing conglom- 
erate, like MacMillan, offers that 
protection. If educational publish- 
ing is off, trade books can offset it. 
It's the same reason you're seeing 

MARKET ACTION 
BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS 

COURTESY OF 
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas 

New York, N.Y. 10019, (212) 713 -2000 

Company 
Sale/ 
1000's 

NEW YORK STOCK EXCHANGE 

Open 

9/27 
Close 
10/3 Change 

CBS Inc. 350 168'/, 171 +2% 
Cannon Group 201.9 3'/, 4 
Capital Cities Communications 135.5 347 354 +7 
Coca -Cola 4128.1 43V, 43'/, 
Walt Disney 1995.9 64% +1% 
Eastman Kodak 3409 44V, 45'/, +1% 
Gulf & Western 2040.3 37'/. 39% +1% 
Handleman 112 31'/, 31% 
MCA Inc. 988.3 44'4 43% á% 
MGM /UA 199.2 13'/, 11 V, -2V, 
Orion Pictures Corp. 131.4 15' /, 15V, 
Primerica 1166.7 28'/, 28'/, 
Sony Corp. 193.6 49'/, 47'/. -1'/. 
TDK 11.1 67 65 V. -l'/. 
Vestron Inc. 43.6 4 V, 4 
Warner Communications Inc. 1265.3 35V, 36'/, +1% 
Westinghouse 1265.3 53% 52% 

AMERICAN STOCK EXCHANGE 
Commtron 14.4 4'/, 4'/, +% 
Electrosound Group Inc. 1.4 4 4 
Lorimar /Telepictures 2860.7 13'/, 12'/, -1% 
New World Pictures 46.7 3 /, 3'/. 
Price Communications 27.6 7% 7'i -i, 
Prism Entertainment 10.3 3V, 3% -% 
Turner Broadcasting System 
Unite) Video 11.2 9' /, 9 '/, +% 

October 3 
Company Opro Close Change 

OVER THE COUNTER 
Acclaim Entertainment 
Blockbuster Entertainment 
Certron Corp. 
Dick Clark Productions 
Infinity Broadcasting 
LIN Broadcasting 
Lieberman Enterprises 
Major Video 
Malrite Communications Group 

18 
1% 
4'/, 

60 
17% 
12% 

9% 

3% 
17'/, 

1% 
4V, 

59% 
17'/, 
12'/. 
9% 

+% 

'/. 
,/ 

Recoton Corp. 5 5 
Reeves Communications 5'/, 5% 
Satellite Music Network, Inc. 4V, 4'/. +'/, 
Scripps Howard Broadcasting 83, 82'/, 
Shorewood Packaging 15V, 15'/, 'L, 
Sound Warehouse 12% 13 
Specs Music 7'/ 7V, +% 
Starstream Communications Group, Inc. 2V, 
Trans World Music 25V, 25V, 
Video Jukebox Network 3V, 3% 
Wall To Wall Sound And Video 3'/, 3% 
Westwood One 12 11% -' /, 

00110 Close 
Company 

LONDON STOCK EXCHANGE (In Pence) 
10/3 Change 

Chrysalis 106 106 
Pickwick 230 230 
Really Useful Group 515 497 -18 
Thorn EMI 630 637 +7 
Virgin 125 127 +2 

acquirers wanting to own several 
radio stations. This trend further in- 
creases the level of LBO activity. 

Q: Have you done any deals in the 
home video or music businesses? 

A: We have looked at some acquisi- 
tions there, but in the music busi- 
ness, for example, you are talking 
about a handful of heavy players 
that dominate, and for all the small- 
er players, it is very difficult to pre- 
dict cash flow. A company with one 
star and three baby acts one year 
may have no stars and five baby 
acts the next year... 

Q: Who are your investors and 
what level of return are they seek- 
ing? 

A: Mainly pension funds and insur- 
ance companies with huge reserves 
they have to invest quickly. We do 
have one U.K. investor, but overall, 
despite the excellent opportunities 
here, the uncertainties in currency 
are causing foreign investors to 
look more in their own backyards. I 
won't comment on what our inves- 
tors are looking for, but generally 
LBO fund investors expect a 30 %- 
35% return calculated on their equi- 
ty investment, comparable to ven- 
ture capital. 

Q: What are the prospects for a 
continued takeover boom in me- 
dia companies? 

A: There is a vast amount of capital 
seeking a home, and the essence of 
our business is to do deals. Howev- 
er, we do see TV stations starting to 
lose some of their appeal. Prices, 
relative to radio stations, have been 
overly pumped up on the theory 
that there is less competition in tele- 
vision markets. But revenues are 
coming down due to competition 

from other forms of entertainment 
and ad volume is lower. Radio never 
reached that level of frenzy. 

Q: Are the upcoming elections af- 
fecting LBOs? What is the correla- 
tion between LBOs and stock 
prices? 

A: I don't see any impact from the 
political arena, either now or after 
the elections. The 1986 tax law, 
which limited the ability to write off 
assets and amortize and charge 
them against taxable income, didn't 
dry up business. So there's no rea- 
son to think any small changes in 
the regulatory or tax situation will 
stop the trend. As far as stock 
prices, I don't see lower [public] val- 
uations spurring our deals. 

The only way lower stock prices 
would influence LBO activity would 
be in the event of an economic mal- 
aise. If stock prices are down be- 
cause the companies are not per- 
forming as well, this would discour- 
age banks and insurers from 
lending. Right now, the rates are 
very attractive to banks, 1% or 2% 
above prime, well above rates on 
short -term commercial paper. As 
long as the level of risk is small, the 
banks will continue lending. That's 
how they make their money. 

Q: Are more boutique LBO funds 
beginning to emerge? 

A: Surprisingly, we haven't seen 
them. Some big funds break out dif- 
ferent divisions to serve particular 
industries, but we believe it's criti- 
cal to be on top of each market. The 
margin for error in an LBO is much 
less. You have to be able to identify 
the soft spots and understand how 
all these factors influence the busi- 
ness. I would have thought there 
would be more funds like ours. 

Toshiba, Sony Join Thais 
Firms To Make CD Players, Parts 

BY NAWARAT ACOSTA 
BANGKOK, Thailand Two Japa- 
nese electronics giants, Toshiba and 
Sony, have worked out respective 
joint-venture deals with the Thai gov- 
ernment to manufacture hardware 
and parts for the Asian market. 

Sony has won approval to set up a 
semiconductor 
production plant 
to concentrate on 
the manufacture 
of bipolar inte- 
grated circuits for 
use in CD players. 
Sony's investment 
is said to be $21.6 million, with pro- 
duction slated to start in April 1989. 
Initial capacity will be 3 million bipo- 
lar devices per month. 

Masahiro Takahashi, Sony direc- 
tor, says, "Cost effectiveness, strate- 
gic location, and good facilities are 
the chief reasons why Thailand has 
been chosen as the site for our 
plant." Initially, however, production 
costs won't be lower than those in Ja- 
pan, because most of the parts will 
have to be imported. 

Toshiba, meanwhile, has set up 
operations in Thailand to manufac- 
ture radio /cassette recorders and 
CD players for export. The initial 
project capacity is 154,000 CD play- 
ers, 75,000 radio /cassette recorders, 
and 18,500 CD system components. 

Toshiba estimates that Thailand 
will earn some $25.8 million in for- 

eign exchange 
and $2.9 million in 
local sales from 
the deal. Export 
trade will be han- 
dled through To- 
shiba offices in 
Japan, the U.K., 

Toshiba: 
will earn 

The Thais 
$28.7 mil 

and the U.S. 
There are currently four companies 

here manufacturing radiocassette re- 
corders for export: Tanin Internation- 
al, LYNS, Sharp, and Asahi Electron- 
ics. There are seven manufacturers 
producing exclusively for the domes- 
tic market, though only five have ac- 
tually started operations. 

Each year, Thailand imports 
300,000 radiocassette recorders 
worth $12.5 million and exports 
20,000 units worth $800,000. 

Commtron Corp. 

Turns Around 

Fiscal Fortunes 
NEW YORK Commtron Corp., a 
national distributor of prerecorded 
videocassettes and consumer elec- 
tronics products, reports net in- 
come of $897,000, or 9 cents a 
share, in the fourth quarter ended 
Aug. 31. This compares with a net 
loss of $1.44 million last year. 

Quarterly revenues were $121.7 
million, compared with $93.8 mil- 
lion in the fiscal 1987 quarter. 

Firm credits lower 
taxes, more sales 
For the full year, Commtron 

earned $3.74 million, or 37 cents a 
share, an increase of more than 
$2.46 million, or 25 cents a share, 
over the preceding year. 

Fiscal 1988 revenues were 
$475.1 million, up from $442.4 mil- 
lion. 

Gary Rockhold, president and 
CEO of the West Des Moines, 
Iowa, company, attributes higher 
earnings to increased sales vol- 
ume, operating efficiencies, better 
asset management, and a lower 
tax rate. The effective tax rate for 
fiscal 1988 was 39 %, compared 
with 49% in the previous year. 

In the fourth quarter, sales of 
videocassettes were up 34% to $93 
million, while consumer electron- 
ics sales were up 18% to $29 mil- 
lion. 

Quarterly Net 

Rises At Sound 

Warehouse 
NEW YORK Sound Warehouse 
Inc., the Dallas -based specialty 
music /video retailer, reports net 
income of $1.64 million, or 32 cents 
a share, for the first quarter of fis- 
cal 1989 ended Aug. 31. This is up 
22% over $1.34 million, or 25 cents 
a share, in last year's quarter. 

Revenues for the three months 
were $46.7 million, up 7% from 
$43.5 million a year ago. 

Gross margins and sales, gener- 
al, and administrative expenses 
both rose in the quarter. 

The earnings news pushed 
Sound Warehouse stock up 62 
cents to $12.88 at the close of over - 
the- counter trading Sept. 30. The 
stock closed up 12 cents to $13 on 
Oct. 3. 

First Choice Video 
thinks there's a 
place for video 

vending machines 
in hotels and motels 

... see page 55 

BILLBOARD OCTOBER 15, 1988 73 

www.americanradiohistory.com

www.americanradiohistory.com


LBUM REVIEWS 

POP 

OZZY OSBOURNE 

No Rest For The Wicked 
PRODUCERS: Keith Olsen & Roy Thomas Baker 
CBS Associated OZ 44245 

Not satanic but most certainly 
majestic, Osbourne's latest boasts 
some wicked material in "Miracle 
Man," "Devil's Daughter," "Breaking 
All The Rules," and "Fire In The 
Sky." Package gets.stellar production 
treatment by Olsen & Baker, the 
latter brings home Queenlike 
harmony touches. With metal molten 
on the charts, there's room at the top 
for this originator. 

5011THS10E JOHNNY 

Slow Dance 
PRODUCERS: John Lyon, Steve Skinner 
Cypress 0115 

Return of Jukeless Johnny Lyon 
boasts a tasteful, mature, radio- 
friendly pop collection, including 
lovingly delivered Marvin Gaye covers 
"Ain't That Peculiar" and "Your 
Precious Love." He soars highest with 
midtempo beauts like Pete Bardens 
tune "On The Air," the Latin- spiced 
"No Secret," and "Walking Through 
Midnight," co- written by Springsteen. 

RECOMMENDED 

LEVEL 42 

Staring At The Sun 
PRODUCERS: Level 42, Wally Badarou 8. Julian 
Mendelsohn 
Polydur 837 247 

U.K. dance /synth -pop crew continues 
to mature, happily choosing to 
subordinate the Almighty Groove at 
times to some ingratiating melodies. 
"Heaven In My Hands" is a strong 
leadoff single, while "Take A Look" 
and "Silence" will track well at more 
adventurous radio outlets. 

MUSIC FROM THE ORIGINAL MOTION PICTURE 

Imagine: John Lennon 
PRODUCERS: Various 
Capitol C -90803 

Two-album set collects 21 songs from 
the authorized film bio opening 
nationwide this week. While only two 
tracks qualify as new (and these are 
alternate versions of familiar songs), 
ubiquity of Lennon these days on the 
screen and in the bookstores should 
lead to a very respectable chart 
showing. 

BIG COUNTRY 

Peace In Our Time 
PRODUCER Peter Wolf 
Reprise 25787 

Anglo- Scottish quartet jumps to a 
new label for fourth album, which 
shows the group continuing to move 
away from its original, guitar- banging 
anthems to more pop-conscious 
sounds. Sadly, the group was at its 
best when it overreached; songs here 
(including the apparently stillborn 
leadoff single, "King Of Emotion ") 
are little more than serviceable. 

ROMEO'S DAUGHTER 
PRODUCERS: Robert John "Mutt" Lange á John 
Parr 
Jive /RCA 11354-J 

Machine - tooled pop songs get a 
significant boost from layered 
production by Lange & Parr and big 
pipes of vocalist Leigh Matty. 
"Heaven In The Back Seat," "Don't 
Break My Heart," and other tracks 
here are worthy of top 40 and album 
rock consideration. 

RICHARD THOMPSON 

Amnesia 
PRODUCER: Mitchell Froom 
Capitol C-48845 

Thompson, a perennial object of cult 
affection, brings cutting songs and 
startling guitar work to his first 
Capitol session. This is still not top 40 
fodder, but some album rockers and 
alternatives in tune with Thompson 

will want to check "Turning Of The 
Tide," "Gypsy Love Songs," and 
ballad "Waltzing's For Dreamers ?' 

JOE ELY 

Dig All Night 
PRODUCER: Joe Ely 
Hightone HT 8015 

Texas country- rocker follows last 
year's notable "Lord Of The 
Highway" with another forceful set, 
featuring the powerful playing of 
guitarist /associate producer David 
Grissom. New versions of three 
tracks originally on Ely's unreleased 
MCA album are included here. 
Programmers should try "Settle For 
Love." 

ORIGINAL MOTION PICTURE SOUNDTRACK 

Heartbreak Hotel 
PRODUCERS: various 
RCA 8533 

Five classic Elvis performances make 
up the bulk of this "rock'n'roll 
fantasy," though star David Keith 
turns in the best Presley imitation in 
years on "Can't Help Falling In Love" 
(the first single) with noble assist 
from the T. Graham Brown Band. 
Also included is Alice Cooper's great 
"I'm Eighteen" and Dobie Gray's hit 
"Drift Away." 

THE DICKEY BETTS BAND 

Pattern Disruptive 
PRODUCERS: Jon Mathias, Dickey Betts Band 
Epic 44289 

First album in too long from Allman 
Brothers ace guitarist /vocalist is a 
dandy. First single, "Rock Bottom," 
showcases his continued lowdown 
boogie -blues ability but also draws 
attention to guitarist Warren Haynes 
and keyboardist /harmonica man 
Johnny Neel. "Duane's Tune," an 
instrumental tribute to Duane 
Allman, merits special mention. 

BARBARA COOK 

The Disney Album 
PRODUCER: Thomas Z. Shepard 
MCA Classics MCA -6244 

This is a kids-of-all-ages charmer from 
singer Barbara Cook, who supplies 
the right touch of sentiment or 
perkiness to the Disney favorites. 
Among the 14 selections is the rarely 
performed, wonderfully light- hearted 
pop -blues "Sooner Or Later," from 
"Song Of The South," also the source 
of the more well -known Oscar winner 
"Zip -A- Dee- Doo-Dah." Arranger/ 
conductor Wally Harper provides 
delightful accompaniment. 

BLACK 
PICKS 

DENIECE WILLIAMS 
As Good As It Gets 
PRODUCERS: Brad Westering & Jay Grushko, 
George Duke, Monte Moir 
Columbia 44322 

"Niecy" comes back very strong with 
a highly airplayable, sterling set of 
R&B /pop melodies spearheaded by 
the tangy, chart -scorching "I Can't 
Wait." Keep an ear out for the hook - 
filled "All I Need" as well as the 
dance worthy "There's No Other," 
"Don't Stop The Love," and "We Are 
Here To Change The World," which 
carries a Michael Jackson songwriting 
credit. 

RECOMMENDED 

LIA 
PRODUCERS: Various 
Virgin 90929 

Latest hot -looking thrush to hit the 
charts is making a move with the 
Denzil Foster & Thomas McElroy 
production "Tell Me It's Not Too 
Late." Unfortunately, remainder of 
the album contains an inordinate 
number of static grooves, which may 
ultimately restrict its chart progress. 

SPOTLIGHT 

U2 

Rattle And Hum 
PRODUCER: Jimmy !ovine 
Island 7 91003 

Two-LP /cassette, single -CD 
soundtrack of the documentary on the 
Irish superband's 1987 tour combines 
heated live performances and fierce, 
brilliant new studio material. Rising 
single "Desire" gives the show away: 
Group is leaning heavily on its 
American influences and is raising its 
musical temperature. Top tracks 
include folkish Bob Dylan 
collaboration "Love Rescue Me," 
stomping blues featuring B.B. King 
"When Love Comes To Town," and 
fire- breathing John Lennon tribute 
"God Part II." Spectacular music will 
spur immense sales. 

LUTHER VANDROSS 

Any Love 
PRODUCERS: Luther Vandross & Marcus Miller 
Epic OE 44308 

While there are many who emulate 
his sweet 'n' smooth style, Vandross 
remains the ne plus ultra of soulful 
crooners, and this package, as 
elegantly tailored as a silk smoking 
jacket, will reestablish his pre- 
eminence in the genre. The eloquent 
musicianship of Miller is a big bonus 
on this sleekly produced set. The 
album sounds deep in hits, with "I 
Wonder," "Come Back," and "The 
Second Time Around" the standout 
beauties. 

i 

M.C. HAMMER 

Let's Get It Started 
PRODUCER: M.C. Hammer 
Capitol C-90924 

Oakland's Hammer raps up a strong 
case for West Coast sock with rock - 
powered delivery on title track, "Ring 
'Em," "Cold Go," and "It's Gone" (an 
update of B.B. King's "The Thrill Is 
Gone ") that shakes the roof and 
rattles the rafters. Rocking bass, pop 
arrangements should grip the charts. 

AL HUDSON & ONE WAY 

A New Beginning 
PRODUCERS: Al Hudson, Dave Roberson, Valdez 
Brantley & Irene Perkins 
Capitol C-48990 

Detroit's Hudson and his sophisto-soul 
crew only know one way to spread 
their urbanity-with driving vocals 
and relentless rhythm. "Driving Me 
Crazy" trumpets new chart 
beginning, new label, with some 
flavorful, seductive romps through 
warm but familiar territory. 

MARLENA SHAW 

Love Is In Flight 
PRODUCERS: Ovaie Allen Gumbs, Loris Holland, 
Zane Mark á Lenny White 
Potydor/Verve 422 837 312 

Jazz -wise Shaw adds much style to 
anonymous pop /funk and MOR 
flights and could be taken more 
seriously on former turf if material 
were more challenging. Traditonal 
side offers few sparks and little that 
is new, but Shaw's educated voice still 
shines. 

L'TRIMM 
Grab It! 
PRODUCER: Davis Stone Klein 
Atlantic 81925 

L'Trimm duo Tigra & Bunny D. yip 
and yap like Betty Boops of rap on 
these by- the -numbers tracks. Rising 
above the rest are the chart -climbing, 
sassy -riffed "Cars With The Boom," 
which could be succeeded by the teen 
misanthropy of "He's A Mutt" or the 
lush ambience of "Cutie Pie." 

VOYEUR 

Boulevard 
PRODUCER: Grant Williams 
Columbia 40887 

Vocalist June Ventzos teams up with 
producer Williams for superamooth 
vocals, as on the cool, dub-edged 
"Hangin' On The Boulevard." Other 
highlights include the hook -laden 
potential hit "Another You For Me" 
and the impressive "Falling For You." 

ALLIANCE 

We Could Get Used To This 
PRODUCERS: King Of Chill, D.J. Skill, K- Switt, others 
First Priority /Atlantic 90993 

From the Brooklyn, N.Y., homestead 
of M.C. Lyte and Audio Two comes a 
talented rap trio with the label's 
strongest album offering yet. 
Lyrically witty and instrumentally 
innovative, the act leaves no stone 
unturned, as it borrows riffs and 
hooks from the likes of Barry White, 
Talking Heads, Brothers Johnson, and 
Barnes & Barnes. Set your boom box 
to these def cuts: "Bustin' Loose," 
"Just Another Message," "Pure 
Skill," "Ready Set," and "Fish 
Heads." 

COUNTRY 
PICKS 

ANNE MURRAY 

As I Am 
PRODUCER: Kyle Lehning 
Capitol C1.48764 

Murray continues to distance herself 
from anything even remotely 
recognizable as country in this 
technically excellent, emotionally 
vacant collection. 

RECOMMENDED 

THE SANDERS 
Into Every Life 
PRODUCER: Steve Roberts 
Airborne ABL -0106 

This brother -sister duo offers the best 
new vocal blend since the O'Kanes did 
when they surfaced a couple of years 
back. Album is filled with strong, 
unequivocally country songs, the best 
of which are "Walking On The Moon" 
and the pleasantly sassy "Who Needs 
You." 

THE FAMILY BAND 

Lovelight 
PRODUCERS: Jack Gale, Jim Pierce 
Playback P1.43010 

Alabama -based band of three men and 
two women favors bright, assertive 
harmonies that mix bluegrass and 
gospel sounds into the dominant 
country stream. 

JAll 
PICKS 

TONY WILLIAMS 
Angel Street 
PRODUCERS: Tony Williams, Jason Corsaro 
Blue Note 8T -48494 

Williams' best album in ages features 
his current band - including 
trumpeter Wallace Roney, 
saxophonist Billy Pierce, and pianist 
Mulgrew Miller - playing in absolute 
top form. Special highlight: three 
drum solo segues are interspersed 
within a sturdy set of all-original 
Williams material. As a player and 
band leader, Williams continues to 
astound. 

THE LEADERS 

Out Here Like This ... 
PRODUCER: Chico Freeman 
Black Saint 120 1191 

Return engagement teams star 
players Lester Bowie, Arthur Blythe, 
and producer Freeman with rhythm 
section of Kirk Lightsey, Cecil McBee, 
and Don Moye. Result? Polished, 
innovative playing and nowhere near 
the disorganization one might expect. 
A better effort than its predecessor, 
on Blackhawk, this supersession will 
appeal to fans of all artists concerned. 

RECOMMENDED 

SUPERSAX 

Stone Bird 
PRODUCERS: Ed Yelin & Med Flory 
Columbia FC 44436 

Just in time for the big Charlie Parker 
revival, novel West Coast band 
specializing in horn charts derived 
from classic Bird solos is back for 
another round. Flory leads five -sax 
assault, which may be four saxes too 
many for some purists; however, jazz 
stations will find these sides as air 
worthy as before. 

CLASSICAL 
PICKS 

BRAHMS: SYMPHONY NO. 1; ACADEMIC 

FESTIVAL OVERTURE 

Concertgebouw Orchestra, Chailly 

A leisurely and.spacious reading of 
the symphony that allows it to unfold 
naturally. Good sound and balance. 
Same goes for the overture. Lots of 
competition of course, but Chailly is 
winning adherents. 

MOZART: PIANO CONCERTOS NOS. 26 & 27 

Mitsuko Uchida, English Chamber Orchestra, Tate 
Philips 420 951 

Uchida is a superior Mozart player, as 
her sonata recordings have amply 
demonstrated. She brings similar 
qualities to these concerted works: 
limpid sound and expressive phrasing. 
Tate, whose Mozart credentials are 
also impressive, is a sympathetic 
collaborator. 

SPOTLIGHT: Predicted to hit top 10 on Bill- 
board's Top Pop Albums chart or to earn plati- 
num certification. 

NEW & NOTEWORTHY: Highlights new and 
developing acts worthy of attention and other 
releases of special interest. 

PICKS: Releases predicted to hit the top half 
of the chart in the format listed. 

RECOMMENDED: Other releases predicted 
to chart in the respective format; also, other al- 
bums of superior quality. 

All albums commercially available in the 
U.S. are eligible. Send review copies to Drew 
Wheeler, Billboard, 1515 Broadway, New 
York, N.Y. 10036, and Chris Morris, Billboard, 
9107 Wilshire Blvd., Beverly Hills, Calif. 
90210. Send country and gospel albums to 
Ed Morris, Billboard, 49 Music Square W., 
Nashville, Tenn. 37203. 
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The Follow -Up to "Red Red Wine;' 
the First ##1 Reggae Singlein History! 

The Most Popular Reggae Band in the World Just Got a Lot More Popular. 

"Breakfast in Bed ".. 

RECÖRDS 

Produced by UB4O. 

C) 1988 A&M Records, Inc M Rights Reserved 

with Chrissie Hynde 
0 

From the album UB40 (SPS213) 
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Why...After 28 Years Some Things 
Never Change 

TIke a tradition.._without compromise. A style you've 
i come to expect since 1960 from Hollywood Sport 

Cars. It's our custom, to pick up and deliver your Ferrari for 

service. A ritual, to detail your car before it's returned. A 

belief, in providing only genuine Ferrari parts. A standard, 
of factory trained technicians to service your car. A commit- 
ment, to have your Ferrari ready on time. A guarantee, of 
workmanship. And the practice of caring for your car as if it 
were our very own. A tradition takes time. It must be 
experienced. So when your Ferrari needs service, call us. 

You'll find out what a tradition, without compromise feels 
like. And why we haven't changed it. 

HOLLYWOOD SPORT CARS INC. 

5766 Hollywood Boulevard, Hollywood, California 90028 
(213) 464 -6161 

THE FIRST COMPLETE 
LISTING OF EVERY WEEKL 
"HOT 10" CHART! 
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` - HOT 100 SINGLES SPOTLIGHT 

A weekly look behind the 
Hot 100 with Michael Ellis. 

ED RED WINE" is sweeter 
the second time around; the UB40 
single from 1984 (A &M) hits No. 1 

in its second release. "Love Bites" 
(Mercury), Def Leppard's first 
No. 1 single -not its second, as 
stated here last week -slips to 

No. 2. Next week should see a 
close race for the top between 
"Wine" and "Groovy Kind Of 
Love" by Phil Collins (Atlantic). 

DURAN DURAN makes an im- 
pressive return to the Hot 100 as 
"I Don't Want Your Love" (Capi- 
tol) makes one of the year's high- 
est debuts, No. 49, with 144 sta- 
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Based on Airplay Reports from Stations Combining 

TITLE Top 40, Dance and Urban Music. ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 4 6 

* * No. 1 * * 
RED RED WINE UB4O 
A &M 1244 2 weeks at No. One 

2 2 3 7 
DON'T WORRY, BE HAPPY BOBBY MCFERRIN 
EMI 50146 

3 3 1 14 
I'LL ALWAYS LOVE YOU TAYLOR DAYNE 
ARISTA 1 -9700 

4 4 2 14 
DON'T BE CRUEL BOBBY BROWN 
MCA 53327 

5 6 5 11 
WHAT'S ON YOUR MIND INFORMATION SOCIETY 
TOMMY BOY 7- 27826 /REPRISE 

6 5 6 8 
IT TAKES TWO ROB BASE & D.J. E -Z ROCK 
PROFILE 5186 

THE 7 11 18 4 
WAY YOU LOVE ME KARYN WHITE 

WARNER BROS. 7 -27773 

8 9 12 5 
CARS WITH THE BOOM L'TRIMM 
ATLANTIC 7 -89005 O 

10 16 5 
NEVER R L2E84 T 

/ 
O 

TGIC 

O SWEET SENSATION 

O 
22 

27 
3 MMCY A 5R3E3 

ROGATIVE BOBBY BROWN 

GIVING II 16 29 3 
YOU THE BEST THAT I GOT ANITA BAKER 

ELEKTRA 7.69371 

ONE 12 17 24 4 
MOMENT IN TIME WHITNEY HOUSTON 

ARISTA 1.9743 

13 13 17 6 
CHAINS OF LOVE ERASURE 

I4 27 - 2 GROOVY KIND OF LOVE PHIL COLLINS 
ATLANTIC 7 -89017 

WAY 15 21 28 3 
OUT J.J. FAD 

RUTHLESS 7- 99285 /ATLANTIC 

16 7 8 15 
PLEASE DON'T GO GIRL NEW KIDS ON THE BLOCK 
COLUMBIA 38 -07700 

17 18 20 4 
BOY, I'VE BEEN TOLD SA -FIRE 
CUTTING 870 514- 7 /POLYGRAM 

CI 25 - 2 THE LOCO- MOTION KYLIE MINOGUE 
GEFFEN 7 -27752 

19 24 - 2 ANY LOVE LUTHER VANDROSS 
EPIC 34 -08047 /E.P.A. 

20 Ó 7 16 
IF IT ISN'T LOVE NEW EDITION 
MCA 53264 

21 12 14 9 
WHAT YOU SEE IS WHAT YOU GET BRENDA K. STARR 
MCA 53367 

® NEW 0, 1 BABY, I LOVE YOUR WAY /FREEBIRD WILL TO POWER 
EPIC 34 -08034 /E.P.A. 

23 15 11 8 
SHE'S ON THE LEFT JEFFREY OSBORNE 
A &M 1227 

24 26 - 2 I CANT WAIT DENIECE WILLIAMS 
COLUMBIA 38 -08014 

25 20 13 13 
SPRING LOVE (COME BACK TO ME) STEVIE B 
LMR74002 

26 28 26 5 
ANOTHER LOVER GIANT STEPS 
A &M 1226 0 30 

- 2 THE PROMISE WHEN IN ROME 
VIRGIN 7 -99323 

® NEW i WILD WILD WEST THE ESCAPE CLUB 
ATLANTIC 7.89048 

29 29 
2 DANCE LITTLE SISTER TERENCE TRENT D'ARBY 

COLUMBIA 38 -08023 

® NEW op, 
1 

YOCA U53405 'RE NOT MY KIND OF GIRL NEW EDITION 
M 

oducts with the greatest airplay gains this week. Billboard, copyright 1988. 

tions reporting airplay. Mean- 
while, five of the 10 debuts are 
first appearances on the Hot 100 
for the respective artists. 

Karyn White makes her first 
appearance as a solo artist with 
"The Way You Love Me" (Warner 
Bros.), already a top 10 record on 
the Hot Black Singles chart, with 
strong pop action at KMGX Fres- 
no, Calif., (16-9) and WKXX Bir- 
mingham, Ala., (23 -10). 

Two new male singers who also 
produce and write debut: Judson 
Spence from Mississippi enters at 
No. 86 with "Yeah, Yeah, Yeah" 
(Atlantic) and Gardner Cole from 
Michigan comes on the chart at 
No. 91 with "Live It Up" (Warner 
Bros.). Two British bands bow, 
one established and one new. U.K. 
vets Siouxsie & the Banshees 
score on the American Hot 100 as 
"Peek-A-Boo" (Geffen) enters, 
with early strength in Houston 
(No. 11 at KRBE). The new band 
is London -based trio Romeo's 
Daughter, entering at No. 94 with 
"Don't Break My Heart" (Jive). 

GEORGE MICHAEL'S "Kissing 
A Fool" (Columbia) takes the 
Power Pick /Airplay. "Fool" was 
last week's Hot Shot Debut and 
zooms 13 places to No. 34 on the 
strength of 69 adds; early radio 
moves include 21 -16 at KZZP 
Phoenix, Ariz., and 31 -20 at KCPX 
Salt Lake City. The surprising 
runner -up is "Baby, I Love Your 
Way /Freebird Medley" by Will 
To Power (Epic), a change of pace 
for the Miami group, previously 
known for Latin -flavored dance 
tunes. The new single leaps 10 
places to No. 32 with 60 adds and 
good jumps at Y -95 Phoenix (9 -6), 
WLOL Minneapolis (12 -9), and Y- 
100 Miami (10 -6). 

TWO DIFFERENT ways of ac- 
cumulating the points needed to 
reach the top 40 are illustrated by 
the records at Nos. 38 and 39 this 
week. "Waiting For A Star To 
Fall" by Boy Meets Girl (RCA) 
follows the usual path of garner- 
ing significant airplay first (149 
stations to date), with sales points 
just beginning to appear -83% of 
its point total is from airplay. "It 
Takes Two" by Rob Base & D.J. 
E -Z Rock (Profile) has about the 
same point total but derives '72% 
of its points from sales. 

CALIFORNIA GOVERNOR SIGNS ANTIPIRACY LAW 
(Continued from page 6) 

cordings manufactured in this coun- 
try originate from the state. 

Key provisions of the unanimously 
passed bill introduce a graduated sys- 
tem of penalties of up to five years in 
prison and a $250,000 fine for those 
convicted of pirating pre -1972 record- 
ings and bootlegging any recordings. 
Additionally, those convicted of false- 
ly stating the proper name and ad- 
dress of the manufacturer face a po- 
tential five -year jail sentence and a 
maximum fine of $250,000. 

Though the first provision is direct- 
ly tied to the quantity of recordings, 

the second is not. "In effect," says 
D'Onofrio, "if you distributed or 
manufactured one [falsely labeled] 
copy, you would theoretically be lia- 
ble for that ultimate five -year, quar- 
ter- million -dollar penalty" for con- 
sumer deception. Though offenders 
won't get the full penalty for just a 
few copies, he says, the new law does 
leave it "hanging over your head." 

A major aspect of the bill is its pro- 
tection of both pre- and post -1972 re- 
cordings; under federal law, only ti- 
tles recorded after Feb. 15, 1972, are 
protected. The new law, says the 

RIAA, provides for the first state 
penalties comparable to those nation- 
ally mandated under federal law. 

According to D'Onofrio, the new 
law will thus induce prosecutors to 
pursue more cases -and, he adds, in- 
duce local police and sheriffs' offices 
"to actually execute search warrants, 
now that they're dealing with felo- 
nies as opposed to misdemeanors." In 
January, the RIAA will pursue the 
enactment of similar legislation in 
Texas, Florida, and both North and 
South Carolina, he says. 

DAVE DiMARTINO 
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TM 
A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart. 
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SALES 
TITLE ARTIST 

ó -., 
o o O. 

1 3 RED RED WINE UB40 1 

2 2 LOVE BITES DEF LEPPARD 2 

3 4 DON'T BE CRUEL CHEAP TRICK 4 

4 11 GROOVY KIND OF LOVE PHIL COLLINS 3 

5 1 DON'T WORRY, BE HAPPY (FROM "COCKTAIL") BOBBY MCFERRIN 6 

6 8 DON'T BE CRUEL BOBBY BROWN 8 

7 9 WHAT'S ON YOUR MIND (PURE ENERGY) INFORMATION SOCIETY 5 

8 5 I HATE MYSELF FOR LOVING YOU JOAN JETT AND THE BLACKHEARTS 10 

9 10 PLEASE DON'T GO GIRL NEW KIDS ON THE BLOCK 19 

10 12 FALLEN ANGEL POISON 21 

11 15 DON'T YOU KNOW WHAT THE NIGHT CAN DO? STEVE WINWOOD 7 

12 14 TRUE LOVE GLENN FREY 13 

13 13 FOREVER YOUNG ROD STEWART 12 

14 22 ONE MOMENT IN TIME WHITNEY HOUSTON 18 

15 17 THE LOCO -MOTION KYLIE MINOGUE 17 

16 21 WILD, WILD WEST THE ESCAPE CLUB 9 

17 7 I'LL ALWAYS LOVE YOU TAYLOR DAYNE 15 

18 6 ONE GOOD WOMAN PETER CETERA 11 

19 19 CHAINS OF LOVE ERASURE 20 

20 23 NEVER TEAR US APART INXS 14 

21 30 KOKOMO (FROM THE "COCKTAIL" SOUNDTRACK) THE BEACH BOYS 16 

22 35 BAD MEDICINE BON JOVI 22 

23 18 SWEET CHILD O' MINE GUNS N' ROSES 24 

24 - DESIRE U2 25 

25 27 IT TAKES TWO ROB BASE & D.J. E -Z ROCK 38 

26 32 DON'T KNOW WHAT YOU GOT (TILL IT'S GONE) CINDERELLA 27 

27 20 A NIGHTMARE ON MY STREET D.J. JAZZY JEFF & THE FRESH PRINCE 40 

28 36 TIME AND TIDE BASIA 29 

29 33 SUPERSTITIOUS EUROPE 36 

30 16 WHAT YOU SEE IS WHAT YOU GET BRENDA K. STARR 31 

31 31 INDESTRUCTIBLE FOUR TOPS 47 

32 37 ANOTHER LOVER GIANT STEPS 26 

33 28 IF IT ISN'T LOVE NEW EDITION 23 

34 25 SIMPLY IRRESISTIBLE ROBERT PALMER 30 

35 38 YOU CAME KIM WILDE 46 

36 - A WORD IN SPANISH ELTON JOHN 37 

37 24 STAYING TOGETHER DEBBIE GIBSON 52 

38 - DANCE LITTLE SISTER TERENCE TRENT D'ARBY 33 

39 - HOW CAN I FALL? BREATHE 28 

40 26 IT WOULD TAKE A STRONG STRONG MAN RICK ASTLEY 44 

I-3 ; AIRPLAY 
TITLE ARTIST 

ó 
Oo 

1 2 RED RED WINE UB40 1 

2 1 LOVE BITES DEF LEPPARD 2 

3 4 GROOVY KIND OF LOVE PHIL COLLINS 3 

4 5 DON'T BE CRUEL CHEAP TRICK 4 

5 8 WHAT'S ON YOUR MIND (PURE ENERGY) INFORMATION SOCIETY 5 

6 10 DON'T YOU KNOW WHAT THE NIGHT CAN DO? STEVE WINWOOD 7 

7 18 KOKOMO (FROM THE "COCKTAIL" SOUNDTRACK) THE BEACH BOYS 16 

8 12 NEVER TEAR US APART INXS 14 

9 16 WILD, WILD WEST THE ESCAPE CLUB 9 

10 3 ONE GOOD WOMAN PETER CETERA 11 

11 7 I'LL ALWAYS LOVE YOU TAYLOR DAYNE 15 

12 6 DON'T WORRY, BE HAPPY (FROM "COCKTAIL ") BOBBY MCFERRIN 6 

13 17 FOREVER YOUNG ROD STEWART 12 

14 20 CHAINS OF LOVE ERASURE 20 

15 19 TRUE LOVE GLENN FREY 13 

16 22 THE LOCO- MOTION KYLIE MINOGUE 17 

17 24 ONE MOMENT IN TIME WHITNEY HOUSTON 18 

18 21 DON'T BE CRUEL BOBBY BROWN 8 

19 25 BAD MEDICINE BON JOVI 22 

20 9 IF IT ISN'T LOVE NEW EDITION 23 

21 11 I HATE MYSELF FOR LOVING YOU JOAN JETT AND THE BLACKHEARTS 10 

22 14 PLEASE DON'T GO GIRL NEW KIDS ON THE BLOCK 19 

23 28 HOW CAN I FALL? BREATHE 28 

24 27 ANOTHER LOVER GIANT STEPS 26 

25 15 FALLEN ANGEL POISON 21 

26 13 SWEET CHILD O' MINE GUNS N' ROSES 24 

27 32 DESIRE U2 25 

28 - KISSING A FOOL GEORGE MICHAEL 34 

29 29 TIME AND TIDE BASIA 29 

30 39 BABY, I LOVE YOUR WAY /FREEBIRD MEDLEY WILL TO POWER 32 

31 37 LOOK AWAY CHICAGO 35 

32 34 DON'T KNOW WHAT YOU GOT (TILL IT'S GONE) CINDERELLA 27 

33 23 SIMPLY IRRESISTIBLE ROBERT PALMER 30 

34 35 DANCE LITTLE SISTER TERENCE TRENT D'ARBY 33 

35 - WAITING FOR A STAR TO FALL BOY MEETS GIRL 39 

36 - A WORD IN SPANISH ELTON JOHN 37 

37 26 WHAT YOU SEE IS WHAT YOU GET BRENDA K. STARR 31 

38 - WALK ON WATER EDDIE MONEY 45 

39 - THE PROMISE WHEN IN ROME 41 

40 - GIVING YOU THE BEST THAT I GOT ANITA BAKER 43 

©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, 
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HOT 100 A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE (Publisher Licensing Org.) Sheet Music Dist. 

85 ALL FIRED UP (Chrysalis, ASCAP /Big Tooth, 
ASCAP /Rare Blue, ASCAP) CLM 

26 ANOTHER LOVER (Almo, ASCAP/Warner- Tamerlane, 

BMI /Sizzling Blue, BMI) CPP/WBM 
96 ANOTHER PART OF ME (Mijac, BMI/Warner- 

Tamerlane, BMI) WBM 
70 ANY LOVE (SBK April, ASCAP /Uncle Ronnie's, 

ASCAP /Sunset Burgundy, ASCAP /MCA, ASCAP) HL 
32 BABY, I LOVE YOUR WAY /FREEBIRD MEDLEY (Almo, 

ASCAP /Nuages Artists Ltd., ASCAP /Duchess, 
ASCAP /Hustler's, ASCAP) HL/CPP 

22 BAD MEDICINE (Bon Joni, ASCAP /New Jersey 

Underground, ASCAP /PolyGram, ASCAP /Desmobile, 
ASCAP /SBK April, ASCAP) HL/WBM 

64 BOY, I'VE BEEN TOLD (Blue Dog, ASCAP /Cutting, 
ASCAP) 

60 CARS WITH THE BOOM (Musicworks, BMI /Henstone, 
BMI) 

20 CHAINS OF LOVE (Sont, PRS /Emile, ASCAP) 

33 DANCE LITTLE SISTER (Virgin Songs, BMI/Young 
Terence, BMI) CPP 

25 DESIRE (U2, ASCAP /Chappell & Co., ASCAP) HL 

80 DIDN'T KNOW IT WAS LOVE (Easy Action, BMI /Rude, 
ASCAP /Baruck- Consolo, BMI/Warner- Tamerlane, BMI) 
WBM 

58 DOMINO DANCING (Cage, ASCAP /10 Music/Virgin, 
ASCAP) CPP 

81 DON'T BE AFRAID OF THE DARK (Calhoun St., BMI) 
CPP 

4 DON'T BE CRUEL (Elvis Presley, BMI /Unichappell, 
BMI) HL 

8 DON'T BE CRUEL (Hip Trip, BMI /Near, BMI/Wil -He, 

BMI) CPP 

94 DON'T BREAK MY HEART (Zomba, ASCAP) 
27 DON'T KNOW WHAT YOU GOT (TILL IT'S GONE) (Eve 

Songs, ASCAP /Chappell, ASCAP) HL 

6 DON'T WORRY, BE HAPPY (FROM "COCKTAIL ") (Prob 
Noblem, BMI) HL 

7 DON'T YOU KNOW WHAT THE NIGHT CAN DO? 

(F.S.Limited, PRS/Willin' David, BMI /Blue Sky Rider, 
BMI/Warner -Tamerlane, BMI) WBM 

50 DOWNTOWN LIFE (Hot -Cha, BMI /Careers, BMI /Fust 
Buzza, BMI /Delightful, BMI) CPP 

55 EDGE OF A BROKEN HEART (Chi -Boy, 

ASCAP /Feesongs, BMI) 

21 FALLEN ANGEL (Sweet Cyanide, BMI/Willesden, BMI) 
HL 

76 FAST CAR (SBK April, ASCAP /Purple Rabbit, ASCAP) 
HL 

57 FINISH WHAT YA STARTED (Yessup, ASCAP) CLM 

12 FOREVER YOUNG (Rod Stewart, ASCAP /Intersong, 

ASCAP /Special Rider, ASCAP/Kevin Savigar, 
ASCAP /PSO Ltd., ASCAP) HL/CPP/WBM 

43 GIVING YOU THE BEST THAT I GOT (All Baker's, 
BMI /Alexscar, BMI /Eyedot, ASCAP) CPP 

3 GROOVY KIND OF LOVE (Screen Gems -EMI, BMI) 
WBM 

74 HANDS TO HEAVEN (Virgin, ASCAP) CPP 

59 HEART DON'T FAIL ME NOW (Mike Chapman, 

ASCAP /Knighty- Knight, ASCAP /BMG Songs, ASCAP) 

WBM 

67 HERE WITH ME (Fate, ASCAP /Roliram, BMI) WBM 

28 HOW CAN I FALL? (Virgin, ASCAP) CPP 

72 I CANT WAIT (Welbeck, ASCAP/Sputnik Adventure, 
ASCAP /SBK April, ASCAP) HL 

77 I DID IT FOR LOVE (Virgin, ASCAP) CPP 

88 I DON'T WANNA GO ON WITH YOU UKE THAT 
(Intersong -USA, ASCAP /Big Pig, ASCAP) HL 

68 I DON'T WANNA LIVE WITHOUT YOUR LOVE 

( Realsongs, ASCAP /Albert Hammond, ASCAP/Warner 

Bros. Music) WBM 

HOT 100 SINGLES ACTION 
RADIO MOST ADDED 

I DON'T WANT YOUR LOVE 

PLATINUM/ 
GOLD 
ADDS 

20 REPORTERS 

SILVER 
ADDS 

56 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
164 REPORTERS 

TOTAL TOTAL 
ADDS ON 

240 REPORTERS 

DURAN DURAN CAPITOL 15 35 91 141 144 
KISSING A FOOL 
GEORGE MICHAEL COLUMBIA 1 18 50 69 209 
IN YOUR ROOM 
BANGLES COLUMBIA 4 12 53 69 69 
BABY, I LOVE YOUR WAY 
WILL TO POWER EPIC 4 10 46 60 174 
SMALL WORLD 
HUEY LEWIS /NEWS CHRYSALIS 1 11 43 55 126 
DOMINO DANCING 
PET SHOP BOYS EMI 2 6 40 48 104 
YEAH, YEAH, YEAH 
JUDSON SPENCE ATLANTIC 2 3 35 40 40 
WALK ON WATER 
EDDIE MONEY COLUMBIA 3 3 27 33 159 
DOWNTOWN LIFE 
DARYL HALL JOHN OATES ARISTA O 9 24 33 131 
LOOK AWAY 
CHICAGO REPRISE 2 5 21 28 185 
Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self -addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

49 I DON'T WANT YOUR LOVE (Skintrade, 
ASCAP/Colgems-EMI, ASCAP) 

10 I HATE MYSELF FOR LOVING YOU (Lagunatic, 
BMI / Desmobile, ASCAP /SBK April, ASCAP/Virgin 
Songs, BMI) HL/CPP 

23 IF IT ISN'T LOVE (Flyte Tyme, ASCAP) WBM 

15 I'LL ALWAYS LOVE YOU (Auspitz, ASCAP /Lucky- 
Break, ASCAP) HL 

79 I'M NOT YOUR MAN (CBS, ASCAP /Dune Grass, 

ASCAP) 

73 IN YOUR ROOM (SBK Blackwood, BMI /Bangophile, 
BMI /Billy Steinberg, ASCAP /Denise Barry, ASCAP) 

47 INDESTRUCTIBLE (Jobete, ASCAP) CPP 

98 INSIDE A DREAM (I Before E, ASCAP/Warner- 
Tamerlane, BMI /Sizzling Blue, BMI) WBM 

99 INSIDE OUTSIDE (Andy Panda, ASCAP /Disco Fever, 

ASCAP /Fools Prayer, BMI/Salaski, BMI /Latin Rascals, 

BMI) 
38 IT TAKES TWO (Protoons, ASCAP /Hikim, ASCAP) 
44 IT WOULD TAKE A STRONG STRONG MAN (All Boys 

USA, BMI) CPP 

84 JEALOUS GUY (SBK Blackwood, BMI /Lenono, BMI) 
34 KISSING A FOOL (Chappell -WA, ASCAP /Morrison 

Leahy, ASCAP) HL 

16 KOKOMO (FROM THE "COCKTAIL" SOUNDTRACK) 
(Walt Disney, ASCAP /Honest JohnASCAP /Clair 
Audient, ASCAP /Daywin, ASCAP) HL 

91 LIVE IT UP (Warner -Tamerlane, BMI /Sizzling Blue, 
BMI /No Pain No Gain, ASCAP / Unicity, ASCAP) 

17 THE LOCO -MOTION (Screen Gems -EMI, BMI) WBM 

89 LONG AND LASTING LOVE (ONCE IN A LIFETIME) 
(Prince Street, ASCAP /Screen Gems -EMI, BMI) WBM 

35 LOOK AWAY (Realsongs, ASCAP) 

97 LOUIE, LOUIE (American Berry, BMI /Umax, BMI) 
2 LOVE BITES (Bludgeon Riffola, ASCAP /Zomba, 

ASCAP) HL 

100 LOVE WILL SAVE THE DAY (House Of Fun, BMI) CPP 

71 MONKEY (Chappell, ASCAP /Morrison Leahy, ASCAP) 

HL 

63 NEVER LET YOU GO (Shaman Drum, BMI) 
14 NEVER TEAR US APART (Tol Muziek Music /MCA, 

ASCAP) HL 

40 A NIGHTMARE ON MY STREET (Zomba, ASCAP) 

42 NOBODY'S FOOL (THEME FROM "CADDYSHACK II") 
(WB, ASCAP /Milk Money, ASCAP/Warner- Tamerlane, 
BMI/Tiger Bay, BMI) WBM 

69 NOT JUST ANOTHER GIRL (PolyGram Songs, 
BMI /Sunset Beach, BMI /Mo -Rat, BMI) WBM 

78 OFF ON YOUR OWN (GIRL) (Across 110th Street, 
ASCAP/SBK April, ASCAP) HL 

11 ONE GOOD WOMAN (Fall Line Orange, ASCAP /Johnny 
Yuma, BMI) WBM 

18 ONE MOMENT IN TIME (Albert Hammond, 
ASCAP /John Bettis, ASCAP/WB, ASCAP) WBM 

92 PEEK -A -BOO (Dreamhouse /Chappell, ASCAP) 

HOT 100 SINGLES 
BY LABEL 

A ranking of distributing labels 
by the number of titles they have 

on the Hot 100 chart. 

COLUMBIA 

ATLANTIC (7) 
Atco (1) 
Island (1) 
Ruthless (1) 

E.P.A. 
Epic (7) 
Blackheart (1) 
Scotti Bros. (1) 

MCA (8) 
Uni (1) 

WARNER BROS. (6) 
Full Moon (1) 
Sire (1) 

POLYGRAM 
Mercury (4) 
Cutting (1) 
Polydor (1) 
Tin Pan Apple (1) 

ARISTA 

A &M 

EMI 

ELEKTRA 

CAPITOL (3) 
Enigma (1) 

CHRYSALIS 

RCA (2) 
Jive (2) 

REPRISE (2) 
Sire (1) 
Tommy Boy (1) 

GEFFEN 

VIRGIN 

AMHERST 

LMR 

PROFILE 

SUTRA 
Fever (1) 

11 

10 

9 

9 

8 

7 

6 

5 

5 

5 

4 

4 

4 

4 

3 

2 

1 

1 

1 

1 

56 PERFECT WORLD (Lew -Bob, BMI) CLM 

19 PLEASE DON'T GO GIRL (Maurice Starr, ASCAP) HL 

41 THE PROMISE (Virgin Songs, BMI) CPP 

95 PUT THIS LOVE TO THE TEST (BMG Music /Real Life 
Music) 

87 REASON TO TRY (Musicinc, ASCAP /Songsinc, BMI) 
CPP 

1 RED RED WINE (Tallyrand, ASCAP) HL 

48 SHE'S ON THE LEFT (Sac -Boy, ASCAP /MCA, 
ASCAP / Unicity, ASCAP /March 9, ASCAP /Almo, 
ASCAP /Chances R, ASCAP) HL/CPP 

93 SIGN YOUR NAME (Virgin Songs, BMI/Young Terence, 

BMI) CPP 

30 SIMPLY IRRESISTIBLE (Bungalow, ASCAP /Ackee, 
ASCAP) WBM 

54 SMALL WORLD (Hulex, ASCAP) CLM 

62 SPRING LOVE (COME BACK TO ME) (Saja, BMI /Mya- 
T, BMI) HL 

66 SPY IN THE HOUSE OF LOVE (MCA, ASCAP/Semper 

Fi Music & Monkeys....., ASCAP) HL 

52 STAYING TOGETHER (Creative Bloc, ASCAP /Deborah 
Ann's, ASCAP) HL 

53 STRANGELOVE (Emile, ASCAP) 

36 SUPERSTITIOUS (Screen Gems -EMI, BMI) WBM 
24 SWEET CHILD 0' MINE (Guns N' Roses, BMI) CLM 

65 SYMPTOMS OF TRUE LOVE (Larry Spier, ASCAP /Rolf 
Budde, GmbH) WBM 

75 TALKIN' BOUT A REVOLUTION (SBK April, 
ASCAP /Purple Rabbit, ASCAP) HL 

90 TELL THAT GIRL TO SHUT UP (I Hate Music, ASCAP) 

29 TIME AND TIDE (Cornevon, BMI) 
13 TRUE LOVE (Red Cloud, ASCAP /Night River, ASCAP) 

WBM 

39 WAITING FOR A STAR TO FALL (Irving, BMI /Boy 
Meets Girl, BMI) CPP 

45 WALK ON WATER (Geffen, ASCAP/Thornwall, ASCAP) 

WBM 

61 WAY OUT (Pink Passion, ASCAP /Ruthless Attack, 
ASCAP) 

83 THE WAY YOU LOVE ME (Near, BMI /Hip Trip, 

BMI /Green Skirt, BMI) 
31 WHAT YOU SEE IS WHAT YOU GET (Perfect Punch, 

BMI /Pet Me, BMI) 
5 WHATS ON YOUR MIND (PURE ENERGY) (T -Boy, 

ASCAP /INSOC, ASCAP) 

82 WHAT'S THE MATTER HERE? (Christian Burial, 
ASCAP) 

51 WHEN IT'S LOVE ( Yessup, ASCAP) CLM 

9 WILD, WILD WEST (EMI, BMI) WBM 

37 A WORD IN SPANISH (Intersong -USA, ASCAP /Big 
Pig, ASCAP) HL 

86 YEAH, YEAH, YEAH (Judson Spence, ASCAP /MCA, 
ASCAP/Wholemeal, BMI) 

46 YOU CAME ( Unicity, ASCAP /Rickim, BMI) HL 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

CLM Cherry Lane 

CPP Columbia Pictures 
HL Hal Leonard 

WBM Warner Bros. 
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New York's Pier 84 To Expand Season, Variety Of Entertainment 
BY BRUCE HARING 

NEW YORK Pier 84, a major out- 
door concert venue here, plans to 
expand its 1989 concert season and 
search for a wider variety of enter- 
tainment, according to a city offi- 
cial. 

Marcia Reiss, director of the New 
York Department of Ports, Interna- 
tional Trade, and Commerce, which 
delivers Pier 84 promotion bids to 
the New York City Concessions Re- 
view Board, says the changes may 
mean the venue will sometimes use 
promoters other than Ron Delsener. 

Delsener has promoted summer 
concerts at the 8,000 -seat theater 
since 1966, its first year. Reiss adds 
that city officials have no com- 
plaints about the performance of 
Delsener, who is at the end of a 
three -year contract. 

Reiss says, however, "There's an 
audience for a different kind of mu- 
sic, like jazz or Latin, and it's incum- 
bent on the city to make sure 
there's a promoter that will offer 
those opportunities." 

The city will ask the 1989 promot- 
er to expand the Pier season to 
April through October, Reiss says. 
The season has been running from 
June through September. 

Delsener's Pier package has been 
heavily oriented toward rock, with a 
smattering of pop and jazz acts. He 
also promotes outdoor shows at the 

Garden State Arts Center in Holm- 
del, N.J.; Jones Beach Theatre in 
Wantagh, N.Y.; and Waterloo Vil- 
lage in Byram Township, N.J. 

Delsener has been working on a 
series of three -year pacts for the 
Pier. Reiss says bids on the venue 
have usually been submitted during 
the spring, before the concert sea- 

son begins, and that Delsener will 
be invited to bid for the 1989 season. 
Delsener could not be reached for 
comment. 

Reiss says the city knows about 
past complaints that the venue was 
not offering competitive bidding, a 
charge voiced in particular by New 
Jersey concert promoter John Scher 

of Monarch Entertainment. 
"There is some validity to 

[Scher's] concerns," Reiss says. 
"We've tried to respond, not to an 
individual, but to show it is incum- 
bent on us to have open competi- 
tion." 

Reiss says the city is trying to set 
up a mechanism allowing for multi- 

ple contractors for the summer sea- 
son, but she notes that "there has to 
be a master operator because the 
city is not in the business of being a 
concert promoter." Responsibilities 
for staging, security, insurance, and 
maintenance have traditionally 
been left to the promoter, Reiss 
says. 

AZOFF: GIVE MUSIC MORE SPONSOR DOLLARS 
(Continued from page 3) 

lion saw the Lakers as they won the 
NBA championships, and maybe 1.25 
million saw the Redskins when they 
won the [National Football League] 
championship." 

Azoff pointed out that successful 
tour sponsorships require well - 
planned strategies from sponsors, 
artist managers, and those market- 
ing firms involved in linking both 
sides, all working together. 

"Those corporate sponsors dissat- 
isfied with the results of tour spon- 
sorship really have no one to blame 
but themselves," he charged. "Slap- 
ping their logo on an ad, on a radio 
spot, or on a ticket should be the 
starting, not the finishing, point ... 

"And for managers to step up and 
say, `I want a corporate tour sponsor 
so I can make an extra half -million 
dollars' or something on a tour is to- 
tally stupid." 

Educating corporate sponsors 

about what they can get for their 
money -and how to best go about 
it-is also vital, stressed Azoff. And, 
he added, "never overestimate the in- 
telligence or motivation of a corpo- 
rate sponsor. You can't really auto- 
matically put these people on a pedes- 
tal and think that they know more 
than we do." 

Azoff stated that marketing firms 
involved in organizing music- associ- 
ated sponsorships must not be afraid 
to come up with new and unique cam- 
paigns beyond the traditional world 
of underwriting tours. 

"There are still some incredible op- 
portunities in music. It's sort of dis- 
heartening to me to hear some people 
say, `Well, it's getting old and it's get- 
ting a little stale.' I think we're just 
scratching the surface." 

Following his speech, Azoff spent 
a brief period answering questions 
from the audience. During this ses- 

sion, he stated that MCA Records 
will continue to link with corporate 
sponsors on certain label projects, 
such as a recent deal between the 
Jets and Dorito's chips. He added 
that music -marketing firms are en- 
couraged to make direct approaches 
to label executives about potential 
sponsorship deals. 

"I'd like to think that we've had 
something to do with generating 
some of these sponsorships at the la- 
bel level for acts," said Azoff. "But I 
also think a lot of good [deals] walk in 
from third parties." 

On the home video front, Azoff was 
enthusiastic about Pepsi- Cola's rebate 
deal for the soon- to -be- released 
"E.T. -The Extra -Terrestrial." 

"As you've probably read, we're 
now at almost $12 million in advance 
orders on `E.T.' ... Pepsi's program 
really has played a major part in that. 
I keep laughing every time I talk to 

[Pepsico CEO] Roger Enrico, because 
at $5 [rebate] a cassette, we could 
cost Pepsi $60 million in rebates on 
this thing!" 

Asked about MCA's recent acquisi- 
tion of Motown, Azoff replied that 
"we hope to rebuild Motown to the 
presence that it once had ... They 
missed the boat with certain music 
forms over the past decade. There's 
no excuse for Motown to have missed 
the rap phenomenon and the East 
Coast street music phenomenon." 

Azoff described the new Motown 
as "a broad -based label that's going 
to take a lot of shots." He also made 
note of Diana Ross' return to the 
company and the recent signing of 
the Pointer Sisters. 

On a final note, when one attendee 
inquired about submitting new talent 
to the label, Azoff brought down the 
house by giving out Motown CEO 
Jheryl Busby's home phone number. 

MUSIC VIDEO PICTURE BRIGHTENS 
(Continued from page 1) 

cussion struck him as an "exciting 
story"; other vendors here were simi- 
larly impressed. 

The music video session began 
with a presentation by Arnie Bern- 
stein, chairman of the NARM Retail- 
ers Advisory Committee and execu- 
tive VP of operations for Minneapo- 
lis-based The Musicland Group, the 
industry's largest chain. Bernstein 
reported that music titles regularly 
account for no fewer than three and 
often as many as five of the compa- 
ny's weekly top 10 video titles. 

"We certainly couldn't say that a 
year ago," said Bernstein, who noted 
that music releases accounted for 
17% of Musicland's video volume in 
fiscal 1987. He estimated the figure 
will be 20%-25% for 1988. 

Considering the size of Musicland's 
video pie, that percentage is signifi- 
cant. Bernstein reported that overall 
video sales contributed $43.2 million 
to the chain's volume in 1987; that 
would put the chain's music video 
sales last year at about $7.3 million. 

Bernstein reported that Music - 
land's 10 best -selling music video ti- 
tles are programs from Madonna, 
Prince, Def Leppard, George Mi- 
chael, Metallica, INXS, Bon Jovi, 
Motley Crue, Pink Floyd, and Led 
Zeppelin. 

Musicland was not the only compa- 
ny to sing the category's praises: 

Rachelle Friedman, co -owner of 
New York City superstore and mail - 
order house J &R Music World, said 
that while overall video sales in- 
creased by 22.5 %, the sale of music 
video units increased by 70% during 
the past year. 

Barry Bordin, VP /GM of Brook- 
lyn, N.Y. -based chain The Wiz, said 
the genre's sales have increased 
more than 100%, aided in part by re- 
fixturing, signage, and the prominent 
display of prices. 

Music units account for 40% of 

video sales at Durham, N.C.-based 
The Record Bar, according to VP of 
marketing Steve Bennett, with the 
genre accounting for 50% or more of 
some stores' video sales. He estimat- 
ed that music video sales for the 
chain will double or triple in 1988. 

The sales fervor is not confined 
to chains that attended the confer- 
ence: According to buyer Pat Tidwell 
of North Canton, Ohio-based Camelot 
Enterprises, during a late- September 
week music titles accounted for 15 of 

the web's 20 best -selling videos. 
David Steffen, senior VP of sales 

and distribution for A &M Records, 
said the label's "video business will 
be 50% ahead of last year, with a like 
number of titles." 

WEA president Henry Droz said 
that aided by a current sales program 
that will remain in force through the 
end of the year, the distributor will at 
least double -and possibly triple - 
1987's music video totals. 

NARM's 1988 poll of 8,250 music 

Labels Fulfill Retail Wishes 
for Hot Music Video Titles 

SAN DIEGO Sometimes wishes 
do come true. At the Sept. 28 Na- 
tional Assn. of Recording Merchan- 
disers Retailers Conference session 
on music video, Arnie Bernstein, ex- 
ecutive VP of operations for The 
Musicland Group, presented ven- 
dors with a list of seven music video 
projects that he believes retailers 
would like to sell. 

As open discussion on the prod- 
uct category ensued, labels an- 
nounced that three of the seven 
wishes -video releases by Pink 
Floyd, Guns N' Roses, and Tiffa- 
ny-are in production. Paul Smith, 
senior VP /GM of sales for CBS 
Records, said Pink Floyd's video 
will be out "probably in January." 
The Geffen Co. has the Guns N' 
Roses longform in the works, while 
MCA is preparing a Tiffany title for 
its Radio Vision International music 
video line. 

Other acts that appeared on the 
wish list: Bruce Springsteen, Mi- 

chael Jackson, U2, and ZZ Top. It's 
likely that U2's movie, set for theat- 
rical release during the fourth quar- 
ter, will eventually be put out on 
video, fulfilling another wish. 

In the case of Springsteen, Bern- 
stein suggested a two -volume re- 
lease. Based on the example of Billy 
Joel, he said, "A major superstar 
should have two cheaper videos in- 
stead of one expensive one. Both 
could sell well." 

Bernstein, chairman of the 
NARM Retailers Advisory Commit- 
tee, recommended that labels ex- 
plore marketing compilations of 
four to six tracks from movie 
soundtracks that have high- profile 
music scores. He said music videos 
culled from the soundtracks of 
"Dirty Dancing," "Good Morning, 
Vietnam," and "Cocktail" as well as 
videos from "One Moment In 
Time," the Olympic Games album, 
would be ideal candidates for sell - 
through success. GEOFF MAYFIELD 

consumers, conducted in June at 
more than 400 member stores indi- 
cates that music consumers' appetite 
for owning videos has increased. In 
NARM's 1987 survey, only 28% of the 
respondents had ever bought a video 
of any type; in the new study, 56% 
said they had bought prerecorded 
video. Further, the share of VCR 
ownership increased over last year's 
poll from 75% to 83%. 

The key to growth, according to 
both retailers and suppliers, is to 
market music video as a music prod- 
uct, in the same way a company han- 
dles audiocassettes or CDs. 

In the case of dealers, that philoso- 
phy means stores should display - 
and advertise -music video titles 
with their audio counterparts. J &R 
Music World's Friedman reported 
that sales of her firm's classical, bal- 
let, and opera videos have increased 
seven times since the line was moved 
from the video store to the classical 
store. Jim Rose, president of Chica- 
go -based Rose Records, said his 
chain's flagship store gained similar 
results with the same tactic. 

Other chains here noted that the 
sale of pop, rock, and even children's 
titles gained momentum when those 
videos were merchandised alongside 
audio product of the same genre. 

In another album-oriented maneu- 
ver, Stan Coman, senior VP of rec- 
ords and video for West Sacramento, 
Calif. -based Tower Records /Tower 
Video, said his chain scored well with 
a Buy It, Try It sale for A &M's Big 
Pig. He expressed interest in repeat- 
ing that approach for other develop- 
ing artists. 

But if dealers are gaining steam by 
marketing music video as simply a 
music configuration, some who at- 
tended this meet suggested that sup- 
pliers should do likewise by offering 
the same type of programs used to 
spur the sale of prerecorded audio 

goods. In that light, retailers also 
urged labels to work toward releas- 
ing an artist's video closer to the time 
when that artist's audio product is re- 
leased. 

WEA has already made strides to 
offer incentives for music videos that 
are similar to those it offers for CDs 
and cassettes; its efforts were ap- 
plauded by Tower's Goman. Coman 
said the distributor is "far ahead of 
anyone in this room." 

While it appears other vendors are 
becoming more aggressive, the presi- 
dents of two Los Angeles -based 
chains, Music Plus' Lou Fogelman 
and Wherehouse Entertainment's 
Scott Young, also made pleas for rec- 
ord companies to, in Fogelman's 
words, "treat music video as they 
would any other form of music prod- 
uct." 

Retailers and vendors agreed that 
a music video's potential is increased 
when the video is released at about 
the same time as the corresponding 
album. Eddie Gilreath, Geffen Rec- 
ords' VP of sales, noted that closing 
that time gap before a video's retail 
launch is a priority for the label. 

But Musicland's Bernstein noted 
that a near -simultaneous release 
does not necessarily affect a video's 
sales. He said that a music video by 
PolyGram's Tears For Fears was less 
than explosive for his chain even 
though that tape hit the market at 
the same time the group's album was 
one of Musicland's top five sellers. 

Conversely, Bernstein observed 
that Bon Joy's platinum video scored 
well for Musicland and many other 
chains even though it was released 
more than a year and a half after the 
launch of the act's chart -topping 
"Slippery When Wet" and a few 
months after the album had passed 
its prime. 
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POATE 

I LIFELINES 

BIRTHS 

Girl, Desiree Monique, to Gary and 
Trish Grosjean, Aug. 27 in Los An- 
geles. He works for Whitesnake 
Productions. She is with McGhee 
Entertainment. 

Boy, Jonathan Harris, to Les and 
Mindy Edelson, Sept. 2 in San Die- 
go. He is promotions director for 
KIFM there. 

Boy, Eric Daniel, to Harris and 
Nancy Goldberg, Sept. 11 in Wood- 
stock, N.Y. He is president of Con- 
cert Ideas Inc. 

Girl, Paris, to George and Charlene 
Tobin, Sept. 20 in Los Angeles. He 
is a record producer and manager. 

Boy, Brandon Charles, to Eric and 
Donna Sherman, Sept. 23 in New 
York. He is Eastern regional sales 
manager for Nimbus Records Inc. 
She is East Coast video account 

manager for IDB Communications 
Group Inc. 

Boy, John Lenox IV, to Len and 
Rhonda McRae, Sept. 25 in Merid- 
ian, Miss. He is artist relations man- 
ager for Peavey Electronic Corp. 
She is VP of Heir Affair. 

MARRIAGES 

Bryan Loren to Tami Meggett, 
Sept. 17 in Bel Air, Calif. He is a pro- 
ducer /artist with A &M. She is a sin- 
ger /songwriter. 

Simbi SanSaurus to Esther Green, 
Sept. 17 in Hartford, Conn. He is a 
former jazz sax and flute player. 
She is a public relations assistant 
for ASCAP in New York and a free- 
lance music journalist. 

Joseph Emile Carriere to Linda 
Mae Jacobs, Oct. 1 in Richardson, 
Texas. He is a store manager at 
Sound Warehouse in Dallas. 

DEATHS 
Nancy Shapiro, 35, following a long 

illness, Sept. 18 in Alexandria, Va. 
Her father, Al Berman, is a former 
longtime president of the Harry 
Fox Agency. 

Greg Murphy, 26, of heart failure 
brought on by pneumonia, Sept. 21 
in Phoenix, Ariz. He was an execu- 
tive producer, a director, and the 
head of postproduction for Propa- 
ganda Films in Los Angeles. Mur- 
phy worked with a number of com- 
panies, including One Heart produc- 
tions, Vivid West Productions, 
Modern Pictures, and The Compa- 
ny', before joining Propaganda one 
year ago. Most recently, he complet- 
ed a film documentary on Greta 
Garbo. Murphy's production and 
talent supervision on the T Bone 
Burnett music video "Killer Moon" 
won Propaganda the 1988 MTV Vid- 
eo Award for best breakthrough 
video. He is survived by his parents 
and four sisters. A scholarship fund 
for film students has been estab- 
lished in his name. Contributions 

VIRGIN GOING PRIVATE 
(Continued from page 3) 

to come." 
Branson said the company was 

better run privately. The amount 
of effort involved in operating as a 
public company had been a distrac- 
tion. "All that time and expense 
can now be put into dealing with 
our artists." 

Strategy for the reprivatized 
' company will be to seek partners 

in future ventures. Four "funding 
partners" will hold 49% equity in 
Virgin's French retail chain, where 
the first megastore opens on the 
Champs Elysées in Paris in six 
weeks. Similar plans existed for 
Sweden, Spain, and Italy. 

In defense of Virgin's record, 
Branson pointed out that invest- 
ments in the U.S., Australia, and 
Japan are part of the long -term 
plan. "Because things are going 
well in the U.S. we have invested 
more. No company has started 
from scratch in America in this 
business for 30 years," he said. 

Profits this year will be slightly 
lower as a result of the company's 
investments, and Branson fore- 
sees "no dramatic improvement" 
for the next three years. Asked 
about the current negotiations on 
a sale of part of Virgin's interest 
in the Super Channel European 
satellite television service, Bran- 

FOR THE RECORD 
Contrary to the impression 

given in an Oct. 1 Billboard arti- 
cle about upcoming music re- 
leases, the Pet Shop Boys' "In- 
trospective" album on EMI was 
never conceived as a greatest - 
hits package. Except for "Al- 
ways On My Mind" and one B 
side that was previously issued 
in the U.K., the album features 
all new tracks. 

A photograph of platinum -sell- 
ing rock act Great White in the 
Oct. 8 issue of Billboard misiden- 
tified the band's label, which is 
Capitol Records. 

son confirmed they are in "de- 
tailed discussions." Potential part- 
ners are said to include United Ca- 
ble of the U.S. and the Maxwell 
Communications Corp. 

Among those who will benefit 

from the Virgin buyout are 80 or 
so of the company's staff with 
share options and a number of art- 
ist shareholders, such as Peter Ga- 
briel, Phil Collins, Steve Winwood, 
Bryan Ferry, and T'Pau. 

EROL'S LOOKS TO VERTICAL GROWTH 
(Continued from page 4) 

companies, a grocery store chain, and 
the People's Drug Store chain. 

Erol's officials announced that 
they are talking with representatives 
of those businesses and that there 
are already plans to open four test lo- 
cations in Washington, D.C. -area 
People's Drug Stores. The first will 
be in the USA Today building in near- 
by Roslyn, Va., across the Potomac 
from downtown D.C. 

At the Oct. 4 night session, Heidi 
Diamond, Erol's director of advertis- 
ing and marketing, revealed that the 
chain plans to spend $3 million on 
multilevel advertising for the Christ- 
mas season and will produce more 
than 100 radio commercials, more 
than 20 TV commercials, "and a ton" 
of print ads and freestanding inserts. 

Diamond projected the chain will 

sell 300,000 tapes during the fourth 
quarter, up from 200,000 last year. 
Rental projections are up too: 9 mil- 
lion units vs. the 6 million rented dur- 
ing the same period last year. 

Erol's also announced it has pre - 
sold more than 50,000 copies of 
MCA's "E.T. -The Extra- Terrestri- 
al" and more than 10,000 copies of 
Disney's "Cinderella." Disney and 
MCA officials told convention attend- 
ees that the chain had presold more 
copies than any other chain in the 
country. 

The convention was once again 
held at the Sheraton Lakeview Re- 
sort and Conference Center in Mor- 
gantown, W.Va. More than 450 peo- 
ple attended the three -day affair -up 
100 from last year's event. 

BILL HOLLAND 

Shuttle Video To Take OH 
NEW YORK Space shuttle Discov- 
ery's successful mission has prompt- 
ed the launch of a videocasssette 
chronicling America's return to 
space. 

"Triumph, Tragedy And Rebirth: 
The Story Of The Space Shuttle" is 
slated for release Oct. 18 from Mal- 
ibu Video. The company plans to re- 
lease the documentary at an introduc- 
tory list price of $9.95 to capitalize on 
the excitement generated by the re- 
cent completion of Discovery's jour- 
ney. After October, the retail price 
will be increased to $14.95. 

Malibu Video's Don Barrett says: 
"The success of Discovery has clear- 
ly inspired people and has once again 
generated interest in America's shut- 
tle program. This video takes a close 

look at the entire shuttle program 
from the first flights on." 

Barrett was granted permission to 
use footage shot by the National 
Aeronautics and Space Administra- 
tion and also had a camera crew sta- 
tioned at Cape Canaveral to film Dis- 
covery's liftoff from six perspectives. 

He says that the video does not 
"gloss over" the January 1986 Chal- 
lenger tragedy that killed seven as- 
tronauts. "I think everyone agrees 
that you couldn't make a video on the 
shuttle program and ignore what 
happened to the Challenger." 

Barrett began work on the video 
prior to Challenger's ill -fated mission. 

Malibu can be reached at 213 -457- 
5186. 

AL STEWART 

may be made to The E. Gregory 
Murphy Memorial Fund, P.O. Box 
2089, Carefree, Ariz. 85377. 

Chester Simmons, 50, of heart ail- 
ments, Sept. 26 in Silver Spring, Md. 
Simmons began his music career as 
a promoter and distributor for 
Chess Records and later became VP 
of the Chess, Polydor, Bang, and 
Stax labels. In recent years, he 
served as an independent consul- 
tant to PolyGram, String, CBS, 20th 
Century-Fox, Warner Bros., United, 
Capitol, and Arista. Simmons was 
also a consultant to a number of in- 
dependent distributors. He is sur- 
vived by his mother, a son, a sister, 
and a brother. 

Mary Elizabeth Morris, 77, follow- 
ing a lengthy illness, Sept. 28 in 
Aarons Fork, W.Va. She was the 
mother of Ed Morris, an editor in 
Billboard's Nashville office. 

Send information to Lifelines, 
Billboard, P.O. Box 24970, Nash- 
ville, Tenn. 37202. 

I CALENDAR 

A weekly listing of trade shows, 
conventions, award shows, semi- 
nars, and other notable events. 
Send information to Calendar, 
Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

OCTOBER 

Oct. 10, Country Music Assn. Awards Show, 

The Grand Ole Opry, Nashville. 615 -244 -2840. 

Oct. 11, BMI Country Awards, Tennessee Per- 

forming Arts Center, Nashville. 615- 259 -3625. 

Oct. 12, ASCAP Country Awards, Opryland Ho- 

tel, Nashville. Eve Vaupel, 615 -244 -3936. 

Oct. 13, SESAC's 24th Annual Awards Presen- 

tation, Hyatt Regency Hotel, Nashville. 615 -320- 

0055. 

Oct. 17, Academy Of Country Music Sixth An- 

nual Celebrity Golf Classic, De Bell Golf Course, 

Burbank, Calif. Fran Boyd, 213- 462 -2351. 

Oct. 20 -22, Friends Of Old-Time Radio 13th An- 

nual Convention, Holiday Inn -North, Newark, N.J. 

Jay Nickerson, 203 -248 -2887. 

Oct. 23, VSDA Third Annual Bay Area Video 

Trade Show, Oakland -Hyatt Regency Convention 

Center, Oakland, Calif. Ken Dorrance, 415 -769- 

8171. 

Oct. 27-30, Eighth Annual CM1 Music Marathon 

Convention, Vista Hotel, New York. Layla Turk - 

kan, 212 -956 -8660. 

NOVEMBER 

Nov. 1, 8, 15, and 22, ASCAP Gospel Workshop, 

ASCAP offices, Nashville. Eve Vaupel, 615 -244- 

3936. 

Nov. 3 -4, American Bar Association Forum: Re- 

cording, Management, And Agency Contracts In 

The Music Industry, Underwood Auditorium, Van- 

derbilt Law School, Nashville. Edward Pierson, 

303 -839 -5789. 

Nov. 9 -11, Second Annual American Video Con- 

ference & Awards with the 10th Annual Billboard 

Music Video Conference, Bel Age Hotel, Holly- 

wood, Calif. For information, call the American 

Film Institute, 213 -856 -7743. 

Nov. 22, International Tape /Disc Assn. General 

Membership Meeting And Update Seminar, Wal- 

dorf- Astoria Hotel, New York. Henry Brief, 212- 

643 -0620. 

DECEMBER 

Dec. 3 -4, MIDI Expo, Sheraton Centre, New 

York. Tony Scalisi, 203 -259 -5734. 
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FOR WEEK ENDING OCTOBER 15, 1988 

Billboard® TOP POP ALBUMS 

y 
W 

N 
F- 

y 
W 

v~ .. 

o 
Q vi ; 
N 

1- 

á 
1 
Z 

i 

Compiled from a national sample of retail store, 
one -stop, and rack sales reports. 

ARTIST TITLE 
LABEL & NUMBER DISTRIBUTING LABEL (SUG. 115T PRICE) 

O8 - 2 

* * NO. 1 * * 
BON JOVI MERCURY 836 345 1 /POLYGRAM (CO) I week at No. One NEW JERSEY 

2 1 1 60 GUNS N' ROSES A4 GEFFEN GHS 24148 (8.98) (CD) APPETITE FOR DESTRUCTION 

3 2 2 61 DEF LEPPARD A7 MERCURY 830 675 1 /POLYGRAM (CD) HYSTERIA 

4) 4 4 10 SOUNDTRACK ELEKTRA 60806 (9.98) (CD) COCKTAIL 

5 3 `% 3 25 TRACY CHAPMAN A2 ELEKTRA 60774 (9.98) (CD) TRACY CHAPMAN 

© 6 13 4 METALLICA ELEKTRA 60812 (9-98) (CD) ... AND JUSTICE FOR ALL 

5 8 26 BOBBY MCFERRIN EMI El 48059 (9.98) (co) SIMPLE PLEASURES 

8 7 5 15 STEVE WINWOOD A VIRGIN 90946 (9.98) (CD) ROLL WITH IT 

9 11 9 49 INXS 3 ATLANTIC 81796 (9.98) (CD) KICK 

10 9 7 48 GEORGE MICHAEL A6 COLUMBIA OC 40867 (CD) FAITH 

11 10 6 26 D.J. JAZZY JEFF & THE FRESH PRINCE A2 HE'S THE D.J., I'M THE RAPPER 
JIVE 10911 -1/RCA (8.98) (CD) 

12 14 17 13 BOBBY BROWN MCA 42185 (8.98) (co) DON'T BE CRUEL 

13 12 11 13 CINDERELLA MERCURY 834 612 1 /POLYGRAM (CD) LONG COLD WINTER 

0 15 15 15 NEW EDITION MCA 42207 (8.98) (CD) HEART BREAK 

15 13 10 18 VAN HALEN 2 WARNER BROS. 25732 (9.98) (CD) OU81 2 

16 17 12 22 POISON 2 ENIGMA C1 -48493 /CAPITOL (9.98) (CD) OPEN UP AND SAY ... AHH! 

17 16 14 14 ROBERT PALMER EMI 48057 (9.98) (CD) HEAVY NOVA 

1$ 24 33 45 UB4O A &M SP 4980 (8.98) (CD) LABOUR OF LOVE 

19 18 18 24 CHEAP TRICK EPIC of 40922/E.P.A. (CD) LAP OF LUXURY 

20 19 21 8 EUROPE EPIC OE 44185/E.PA. (CD) OUT OF THIS WORLD 

21 21 24 21 JOAN JETT AND THE BLACKHEARTS UP YOUR ALLEY 
CBS ASSOCIATED F2 44146/E.P.A. (CD) 

® 23 26 20 ROD STEWART WARNER BROS. 25684 (9.9B) (CD) OUT OF ORDER 

23 22 25 57 SOUNDTRACK A9 RCA 6408 -1 -R (9.98) (CD) DIRTY DANCING 

24 20 16 9 HUEY LEWIS & THE NEWS CHRYSALIS DV 41622 (CD) SMALL WORLD 

25 25 22 39 RICK ASTLEY RCA 6822-1 -R (8.98) (CD) WHENEVER YOU NEED SOMEBODY 

26 30 35 38 TAYLOR DAYNE ARISTA AL 8529 (8.98) (CD) TELL IT TO MY HEART 

27 28 23 15 ELTON JOHN MCA 6240 (8.98) (co) REG STRIKES BACK 

28 26 19 70 RICHARD MARX A2 EMI ST 53049 (8.98) (cD) RICHARD MARX 

29 27 20 70 GLORIA ESTEFAN & MIAMI SOUND MACHINE A2 EPIC of 40769 /E.PA. (CD) LET IT LOOSE 

30 29 27 23 AL B. SURE! WARNER BROS. 25662 (8.98) (CD) IN EFFECT MODE 

31 32 28 59 DEBBIE GIBSON A2 ATLANTIC 81780 (8.98) (CD) OUT OF THE BLUE 

32 31 30 36 MIDNIGHT OIL COLUMBIA BFC 40967 (CD) DIESEL AND DUST 

33 34 29 20 SADE EPIC of 44210 /E. P.A. (CD) STRONGER THAN PRIDE 

® 38 43 9 INFORMATION SOCIETY TOMMY BOYTBLP 25691/REPRISE (8.98) (CD) INFORMATION SOCIETY 

35 41 63 4 VA 

RIARSTA 

IOUAL 

8551 (9S 

ART96) Sc STS 1988 SUMMER OLYMPICS -ONE MOMENT IN TIME 
D) 

36 68 - 2 ANTHRAX MEGAFORCE /ISLAND 91004 /ATLANTIC (9.98) (CD) STATE OF EUPHORIA 

37 33 32 8 THE ROBERT CRAY BAND DON'T BE AFRAID OF THE DARK 
HIGHTONE /MERCURY 834 923 1 /POLYGRAM (CD) 

38 36 37 9 LITTLE FEAT WARNER BROS. 25750 (9.98) (CD) LET IT ROLL 

39 39 42 13 BRITNY FOX COLUMBIA BFC 44140 (CD) BRITNY FOX 

40 40 44 7 GLENN FREY MCA 6239 (8.98) (CD) SOUL SEARCHING 

41 35 31 13 PAT BENATAR CHRYSALISOV 41628 (co) WIDE AWAKE IN DREAMLAND 

42 49 102 3 ICE -T SIRE 25765 /WARNER BROS. (8.98) (CD) POWER 

43 37 34 52 TERENCE TRENT D'ARBY THE HARDLINE ACCORDING TO TERENCE TRENT D'ARBY 
COLUMBIA BFC 40964 (CD) 

44 44 46 9 UB4O A &M SP 5213 (8.98) (CD) UB4O 

45 45 41 10 SALT -N -PEPA NEXT PLATEAU PL 1011 (8.98) (CD) A SALT WITH A DEADLY PEPA 

46 50 58 35 BASIA EPIC BFE 40767/E.PA. (CD) TIME AND TIDE 

47 46 40 24 SCORPIONS MERCURY 832 963 1 / POLYGRAM (CD) SAVAGE AMUSEMENT 

48 47 39 56 MICHAEL JACKSON A6 EPIC of 40600 /E.PA. (CD) BAD 

49 42 38 22 BRUCE HORNSBY & THE RANGE SCENES FROM THE SOUTHSIDE 
RCA 66861 -R (9.98) (CD) 

50 43 36 10 ERIC B. & RAKIM UNI 3 /MCA (8.98) (CD) FOLLOW THE LEADER 

CI 66 70 8 THE ESCAPE CLUB ATLANTIC 81871 (8.98) (co) WILD, WILD WEST 

52 52 52 18 ERASURE SIRE 25730 /REPRISE (8.98) (CD) THE INNOCENTS 

53 48 47 41 KEITH SWEAT VINTERTAINMENT 60763. /ELEKTRA (8.98) (CD) MAKE IT LAST FOREVER 

54 55 48 31 SOUNDTRACK 3 RCA 6965 -1-R (9.98) (CD) MORE DIRTY DANCING 

©Copyright 1988, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER, DISTRIBUTING LABEL (SUG. LIST PRICE)' 

55 62 65 8 NEW KIDS ON THE BLOCK COLUMBIA FC 40985 (CD) HANGIN' TOUGH 

56 63 66 12 GUY UPTOWN 42176/MCA (8.98) (CD) GUY 

5] 65 59 20 BREATHE A &M SP 5163 (8.98) (CD) ALL THAT JAll 

58 51 53 57 10,000 MANIACS ELEKTRA 60738 (8.98) (CD) IN MY TRIBE 

59 54 54 18 THE SUGARCUBES ELEKTRA son 1 (9.98) (CD) LIFE'S TOO GOOD 

60 56 45 12 RANDY TRAVIS WARNER BROS. 25738 (8.98) (CD) OLD 8 X 10 

61 58 51 . 26 ZIGGY MARLEY & THE MELODY MAKERS VIRGIN 90878 (8.98) (CD) CONSCIOUS PARTY 

62 53 55 13 J.J. FAD ATC090959 /ATLANTIC(8.98) (CD) SUPERSONIC --THE ALBUM 

® 64 68 17 TONI CHILDS A &M SP 5175 (8.98) (CD) UNION 

64 57 49 57 AEROSMITH 2 GEFFEN GHS 24162 (9.98) (CD) PERMANENT VACATION 

65 60 56 13 PUBLIC ENEMY IT TAKES A NATION OF MILLIONS TO HOLD US BACK 
DEF JAM BSW 44303 /COLUMBIA (CD) 

66 61 50 32 ROBERT PLANT ESPARANZA 90863 /ATLANTIC (9.98) (CD) NOW AND ZEN 

67 59 57 10 FREDDIE JACKSON CAPITOL C1 -48987 (9.98) (CD) DON'T LET LOVE SLIP AWAY 

® 79 93 5 BAD COMPANY ATLANTIC 81884 (9.98) (CD) DANGEROUS AGE 

69 67 62 9 PETER CETERA FULL MOON 25704 /WARNER BROS. (9.98) (CD) ONE MORE STORY 

70 10 72 5 VARIOUS ARTISTS COLUMBIA OC 44034 (CD) FOLKWAYS 

71 71 71 48 JOE SATRIANI RELATIVITY 8193, IMPORTANT (8.98) (CD) SURFING WITH THE ALIEN 

CI NEW 1 SOUNDTRACK ATLANTIC 81905 (9.98) (CD) BUSTER 0 144 - 2 ROB BASE & D.J. E -Z ROCK PROFILE 1267 (8.98) (CD) IT TAKES TWO 

74 75 82 18 MELISSA ETHERIDGE ISLAND 90875/ATLANTIC (8.98) (CD) MELISSA ETHERIDGE 

0 81 69 9 DWIGHT YOAKAM REPRISE 25749 (8.98) (CD) BUENOS NOCHES FROM A LONELY ROOM 

76 76 83 4 GEORGE BENSON WARNER BROS. 25705 (9.98) (CD) TWICE THE LOVE 

77 77 124 3 THE SMITHS SIRE 25786 /WARNER BROS. (8.98) (CD) RANK 

]$ 83 121 3 SIOUXSIE AND THE BANSHEES GEFFEN GHS 24205 (8.98) (CO) PEEPSHOW 

79 72 67 20 RUN -D.M.C. PROFILE 1265 (9.98) (co) TOUGHER THAN LEATHER 

® 94 116 5 WINGER ATLANTIC 81867 (8.98) (CD) WINGER 

81 73 61 15 THE FAT BOYS TIN PAN APPLE 835 809 1 / POLYGRAM (CD) COMING BACK HARD AGAIN 

82 74 64 17 REO SPEEDWAGON EPIC OE 44202/E.P.A. (CD) THE HITS 

83 69 60 13 CROWDED HOUSE CAPITOL C1 -48763 (9.98) (CD) TEMPLE OF LOW MEN 

84 84 94 6 KYLIE MINOGUE GEFFEN GHS 24195 (8.98) (CD) KYLIE 

® 99 145 3 VIXEN EMI 46991 (9.98) (CD) VIXEN 

86 78 74 15 JIMMY PAGE GEFFEN GHS 24188 (9.98) (CD) OUTRIDER 

87 80 78 8 THE JUDOS RCA,'CURB 8318 -1.R /RCA (8.98) (CD) GREATEST HITS 

® NEW O. 1 READY FOR THE WORLD MCA 42198 (8.98) (CD) RUFF 'N' READY 

$9 91 91 8 HOTHOUSE FLOWERS LONDON 828 101 1 /POLYGRAM (CD) PEOPLE 

90 82 73 14 STRYPER ENIGMA 73317 (9.98) (CD) IN GOD WE TRUST 

91 89 86 8 JEFFREY OSBORNE A &M SP 5205 (8.98) (CD) ONE LOVE --ONE DREAM 

92 95 95 25 HURRICANE ENIGMA 73320 (8.98) (CD) OVER THE EDGE 

93 90 77 15 CHICAGO REPRISE 25714 (9.98) (CD) 19 

® 110 138 4 EDIE 
GEFFEN 

BRICGHS 

241KELL 92 
&NEW 

(898) (CD) 
BOHEMIANS SHOOTING RUBBERBANDS AT THE STARS 

95 87 92 13 STEVIE B LMR LP 5500 (8.98) (CD) PARTY YOUR BODY 

96 92 88 15 EPMD FRESH LPRE 82006 /SLEEPING BAG (8.98) (CD) STRICTLY BUSINESS 

97 97 90 8 CARLY SIMON ARISTA AL 8526 (9.98) (CD) GREATEST HITS LIVE 

9$ 111 149 4 JOHN HIATT A &M SP 5206 (8.98) (CD) SLOW TURNING 

99 100 101 4 K.T. OSLIN RCA 8369 -1 -R (8.98) (CD) THIS WOMAN 

® 118 141 5 MICHELLE SHOCKED MERCURY 834 924 1/POLYGRAM (CD) SHORT SHARP SHOCKED 

101 98 89 69 WHITNEY HOUSTON A6 ARISTA AL aao5 (9.98) (co) WHITNEY 

(Z 120 123 4 PSYCHEDELIC FURS COLUMBIA FC 44377 (CD) ALL OF THIS AND NOTHING 

103 86 75 9 KENNY LOGGINS COLUMBIA OC 40535 (CD) BACK TO AVALON 

104 93 87 14 DAVID SANBORN REPRISE 25715 (9.98) (CD) CLOSE -UP 

105 96 80 11 SLAYER DEF JAM GHS 24203 /GEFFEN (8.9B) (CD) SOUTH OF HEAVEN 

106 106 129 6 THE PRIMITIVES RCA 8443 -1 -R (8.98) (CD) LOVELY 

107 107 111 7 TOMMY CONWELL AND THE YOUNG RUMBLERS COLUMBIA FC 44186 (CD) RUMBLE 

108 105 96 20 2 LIVE CREW LUKE SKYYWALKER XR 101 (8.98) (CD) MOVE SOMETHIN' 

109 88 81 35 LITA FORD RCA 6397 -1 -R (8.98) (CD) LITA 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 500.000 uni s. RIAA certification for sales of 1 million units, with each additional million indicated by a numeral 

following the symbol. 'CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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INTROSPECTIVE /PET SHOP BOYS 

NEW ALBUM. FIFTY MINUTE 
FEATURING THE FIRST HIT SINGLE AND VICEO, ' 

Available on EMI Records (El-90868), Cassettes (E 
MASSIVE MANAGEMENT: TOM WATKINS/ 

THE EMI COMMEMEN- 
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Dennis Miller covers 
the comedy front. 

Stop Lights. 

Big Gulps. 

Female Gymnasts. 

The International House 
Of Pancakes. 

Enquiring Minds. 

Footcare. 

Hare Krishnas. 

Surgery On Dead People. 

The Deep South. 

K Mart. 

Sly Stallone. 

Uzi -Packing Amish 
Ministers. 

The Cast Of "Fame." 

Limbo Sticks. 

Now, America's favorite anchorman steps out 
from behind the desk with an album all his own. 

DENNIS MILLER 
THE OFF -WHITE ALBUM 
(4/2/1- 25780) 

Includes Four Wallet -Sized Posters! 

Produced by Brad Grey 

Available Now on Warner Bros. Cassettes, Compact Discs and Records. 

Management: Brad Grey /The Brillstein Company 

e/ 1988 Warner Bros. Records Inc. 

Chart News Is 
Good And Bad 
For McFerrin 

NEW YORK Bobby McFerrin 
will be happy to see his album 
"Simple Pleasures" keep its bullet 
on this week's Top Pop Albums 
chart. But the EMI artist might be 
worried -and puzzled -by the 
record's downward movement. 

The album slips from No. 5 to 
No. 7 because of intense competi- 
tion at the top of the chart. Still, it 
gains more than enough points to 
keep its bullet. 

On the Top Pop Albums Chart, 
as with all Billboard charts, bul- 
lets are determined by comparing 
point gains with pre -established 
criteria for each part of the chart. 
Bullets are independent of chart 
moves; thus a record can earn a 
bullet while moving up, holding 
steady, or, in a rare case -like 
that of McFerrin's album -mov- 
ing down on the chart. 

For a complete explanation of 
Billboard chart methodology, see 
the special supplement in next 
week's issue. 

DEF LEPPARD SETS MARK 
(Continued from page 6) 

lease. 
Here's the complete list of Septem- 

ber certifications. 
MB[í'IPtAI1BUM ALBUMS 

Def Leppard. "Hysteria," Mercury/PolyGram, 7 

million. 
Def Leppard, "Pyromania," Mercury/PolyGram, 

7 million. 
George Michael. "Faith," Columbia, 6 million. 
Guns N' Roses, "Appetite For Destruction," Gef- 

fen, 4 million. 
Anita Baker, "Rapture," Elektra, 4 million. 
INXS, "Kick," Atlantic, 3 million. 
"Tracy Chapman," Elektra, 2 million. 
DJ Jazzy Jeff & the Fresh Prince, "He's The DJ, 

I'm The Rapper," Jive /RCA, 2 million. 
Poison. "Open Up And Say ... Ahh," Enigma/ 

Capitol, 2 million. 
RA1118UM ALBUMS 

Cheap Trick. "Lap Of Luxury," Epic, its third. 
Huey Lewis & the News, "Small World," Chrysa- 

lis, their third. 
New Edition. "Heart Break," MCA, its third. 
Randy Travis, "Old 8 X 10," Warner Bros., his 

third. 
Cinderella, "Long Cold Winter," Mercury/Poly- 

Gram, its second. 
Judas Priest, "Defenders Of The Faith," Colum- 

bia, its second. 
Bobby Brown, "Don't Be Cruel," MCA, his first. 
Bobby McFerrin, "Simple Pleasures," EMI, his 

first. 
UB40, "Labour Of Love," A &M, its first. 
"Cocktail" soundtrack, Elektra. 

BOLO ALBUMS 

Alabama, "Just Us," RCA, its 11th. 
REO Speedwagon. "The Hits," Epic, its 11th. 
Huey Lewis & the News, "Small World," Chrysa- 

lis, their fourth. 
Freddie Jackson, "Don't Let Love Slip Away," 

Capitol, his third. 
Joan Jett & the Blackhearta, "Up Your Alley," 

CBS Associated, their third. 
Stryper. "In God We Trust," Enigma /Capitol, its 

third. 
Randy Travis, "Old 8 X 10," Warner Bros., his 

third. 
Cinderella, "Long Cold Winter," Mercury /Poly- 

Gram, its second. 
Eric B. & Rakim. "Follow The Leader," Uni, its 

second. 
Bobby Brown, "Don't Be Cruel," MCA, his first. 
J.J. Fad, "Supersonic -The Album," Atco /Atlan- 

tic, its first. 
Public Enemy, "It Takes A Nation Of Millions To 

Hold Us Back." Def Jam /Columbia, its first. 
"Cocktail" soundtrack, Elektra. 

A%C'I'IONMAle ' 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff Serette 
at (800) 223 -7524. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 9 115 126 52 DEPECHE MODE SIRE 25614 /WARNER BROS. (8.98) (CD) MUSIC FOR THE MASSES 

1® NEW 1 KIX ATLANTIC 81877 (9 98) (CD) BLOW MY FUSE 

112 104 105 5 BUCKWHEAT ZYDECO ISLAND 90968 /ATLANTIC (9.98) (CD) TAKING IT HOME 

113 116 112 15 VANESSA WILLIAMS WING 835 694 1 /POLYGRAM (CD) THE RIGHT STUFF 

114 101 76 14 HANK WILLIAMS, JR. WARNER /CURB 25725/WARNER BROS. (8.98) (CD) WILD STREAK 

13 131 195 3 KIM WILDE MCA 42230 (8.98) (CD) CLOSE 

®1 127 152 3 SUICIDAL TENDENCIES EPIC FE 44288/E.RA. (CD) HOW WILL I LAUGH TOMORROW... II 125 134 4 TRANSVISION VAMP UNI 5/MCA (8.98) (CO) POP ART 

118 121 104 10 RHYTHM CORPS PASHA BFZ 44159/E.P.A. (CD) COMMON GROUND 

119 109 100 15 NAJEE EMI 90096 (9.98) (CD) DAY BY DAY 

20 138 97 47 KOOL MOE DEE JIVE 1079 -1.1 /RCA (8.98) (co) HOW YA LIKE ME NOW 

121 102 85 12 BRIAN WILSON SIRE 25669 /REPRISE (9 98) (CD) BRIAN WILSON 

122 128 120 14 BIG DADDY KANE COLDCHILLIN' 25731 /WARNER BROS. (8.98) (CD) LONG LIVE THE KANE 

123 126 108 9 JOAN ARMATRADING A &M SP 5211 03.98) (CO) THE SHOUTING STAGE 

4) 142 160 5 JANE'S ADDICTION WARNER BROS. 25727 (8.98) (CD) NOTHING'S SHOCKING 

125 117 98 32 THE CHURCH ARISTA AL 8521(8.98) (CD) STARFISH 

126 124 118 21 TONY! TONI! TONE! WING 835 549 1/POLYGRAM (CD) WHO? 

127 113 130 81 U2 A4 ISLAND 90581 /ATLANTIC (9.98) (CD) THE JOSHUA TREE 

128 123 151 131 ANITA BAKER A4 ELEKTRA 60444 (8.98) (CD) RAPTURE 

129 85 84 22 BRENDA K. STARR MCA 42088 (8.98) (CD) BRENDA K. STARR 

130 130 110 53 BOB MARLEY AND THE WAILERS ISLAND 90169 /ATLANTIC (8.98) (CD) LEGEND a 168 - 2 STEVE MILLER CAPITOL C1- 48303(8s8)(CD) BORN 2B BLUE 

132 129 119 46 ORIGINAL LONDON CAST POLYDOR 831 273.1 / POLYGRAM (CD) PHANTOM OF THE OPERA 

133 137 128 56 TIFFANY A4 MCA 5793 (8.98) (co) TIFFANY 

134 134 140 6 WILL TO POWER EPIC FE 40940 /E.P.A. (CD) WILL TO POWER 

135 103 79 7 OLIVIA NEWTON-JOHN MCA6245(8.98)(CD) THE RUMOUR 

136 135 122 10 BIG AUDIO DYNAMITE COLUMBIA FC 44074 (CD) TIGHTEN UP VOL. '88 

137 141 127 56 WHITE LION ATLANTIC 81768 (8.98) (CD) PRIDE 

138 108 99 13 LOOSE ENDS MCA 42196 (8.98) (CD) THE REAL CHUCKEEBOO 

139 122 107 12 PATTI SMITH ARISTAAL8543(9.98) (CD) DREAM OF LIFE 

140 139 103 17 THE MOODY BLUES POLYDOR 835 7561 / POLYGRAM (CO) SUR LA MER 

141 132 125 22 DARYL HALL JOHN OATES ARISTA AL 8539 (9.98) (co) 00H YEAH! 

142 143 132 13 D.R.I. METAL BLADE 73304 /ENIGMA (8.98) .(CD) FOUR OF A KIND 

159 156 100 DEF LEPPARD 47 MERCURY 810 308 1/POLYGRAM (CD) PYROMANIA 

® 172 - 2 THE JEFF HEALEY BAND ARISTA AL 8553 (a.98) (co) SEE THE LIGHT 

145 112 106 19 ERIC CARMEN ARISTA AL 8548 (8.98) (CD) THE BEST OF ERIC CARMEN 

146 119 131 21 TEDDY PENDERGRASS ELEKTRA 60775 (9.98) (CO) JOY 

147 114 114 21 K.D. LANG SIRE 25724 /WARNER BROS. (8.98) (CD) SHADOWLAND 

148 145 158 10 NUCLEAR ASSAULT I.R.S. 42195/MCA (8.98) (CD) SURVIVE 

149 149 173 4 FOUR-TOPS ARISTA AL8492(8.98)(CD) INDESTRUCTIBLE 

150 133 109 10 JETHRO TULL CHRYSALIS V5X 41653 (CD) 20 YEARS OF JETHRO TULL 

5® 163 - 2 DANZIG DEF AMERICAN 24208 /GEFFEN (8.98) (CD) DANZIG 

152 136 115 36 PEBBLES MCA 42094 (8.98) (co) PEBBLES 

153 140 113 17 IMPELLITTERI RELATIVITY 8225 /IMPORTANT (8.98) (CD) STAND IN LINE 

® 191 - 20 PRINCE PAISLEY PARK 25720 /WARNER BROS. (9.98) (CD) LOVESEXY 

155 150 153 13 PAULA ABDUL VIRGIN 90943 (8.98) (CD) FOREVER YOUR GIRL 

TOP POP ALBUMS A -Z (LISTED BY ARTISTS) 

10, 000 Maniacs 58 
2 Live Crew 108 

Paula Abdul 155 
Aerosmith 64 
Alabama 170 
The Gregg Allman Band 197 
Anthrax 36 
Joan Armatrading 123 
Rick Astley 25 

Eric B. & Rakim 50 
Bad Company 68 
Anita Baker 128 
Rob Base & D.J. E -Z Rock 73 
Basia 46 
Pat Benatar 41 
George Benson 76 
Big Audio Dynamite 136 
Bon Jovi 1 

Breathe 57 
Edie Brickell & New Bohemians 
Bobby Brown 12 

The California Raisins 180 
Eric Carmen 145 
Peter Cetera 69 
Tracy Chapman 5 

Cheap Trick 19 
Chicago 93 
Toni Childs 63 
The Church 125 
Cinderella 13 
Eric Clapton 187 
Johnny Clegg & Savuka 163 
Cocteau Twins 168 
T.Conwell /Young Rumblers 107 
The Cover Girls 172 
The Robert Cray Band 37 
Crowded House 83 

Terence Trent D'Arby 43 
Danzig 151 
Taylor Dayne 26 
Death Angel 169 
Def Leppard 3, 143 
Depeche Mode 110 
D.R.I. 142 

94 EPMD 96 
Erasure 52 
The Escape Club 51 
Gloria Estefan /Miami Sound 29 
Melissa Etheridge 74 
Europe 20 

The Fat Boys 81 
Fishbone 176 
Lita Ford 109 
Robben Ford 158 
Four Tops 149 
Britny Fox 39 
Glenn Frey 40 

Debbie Gibson 31 
Amy Grant 183 
Guns N' Roses 2 
Guy 56 

Daryl Hall John Oates 141 
The Jeff Healey Band 144 
John Hiatt 98 
Bruce Hornsby & The Range 
Hothouse Flowers 89 
House Of Love 156 
Whitney Houston 101 
Grayson Hugh 200 
Hurricane 92 

Ice-T 42 
Impellitteri 153 
Information Society 34 
INXS 9 

J.J. Fad 62 
Freddie Jackson 67 
Michael Jackson 48 
Janes Addiction 124 
D.J.Jazzy Jeff /Fresh Prince 11 
Jethro Tull 150 
The Jets 193 
Joan Jett And The Blackhearts 
Elton John 27 
Stanley Jordan 177 
Joy Division 184 
The Judds 87 

Big Daddy Kane 122 
Johnny Kemp 190 
Kix III 

49 Kool & The Gang 188 
Kool Moe Dee 120 

k.d. Lang 147 
Huey Lewis & The News 24 
Little Feat 38 
Living Colour 160 
Kenny Loggins 103 
Loose Ends 138 
David Lindley & El Rayo-X 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

a171 182 5 HOUSE OF LOVE RELATIVITY /CREATION 8245 /IMPORTANT (8.98) (CD) HOUSE OF LOVE 

132 NEW 1 WHEN IN ROME VIRGIN 90994 (8.98) (CD) WHEN IN ROME 

158 148 133 11 ROBBEN FORD WARNER BROS. 25647 (8.98) (CD) TALK TO YOUR DAUGHTER 

59 186 - 2 SA-FIRE CUTTING/MERCURY 834 922 1/POLYGRAM (CD) SA -FIRE 

160 160 166 7 LIVING COLOUR EPIC BEE 44099 /E.P.A. (CD) VIVID 

161 146 136 73 RANDY TRAVIS 3 WARNER BROS 25568 (8 98) (CD) ALWAYS & FOREVER 

162 152 150 8 RESTLESS HEART RCA 8317-1-R (8.98) (co) BIG DREAMS IN A SMALL TOWN 

163 155 155 6 JOHNNY CLEGG & SAVUKA CAPITOL C1-90411 (8.98) (CD) SHADOW MAN 

164 164 - 2 MARLEY MARL COLD CHILUN' 25783 /WARNER BROS. (8.98) (CD) IN CONTROL, VOLUME I 

© 193 - 2 TOM WAITS ISLAND 90987 /ATLANTIC (9.98) (CD) BIG TIME 

166 156 154 13 SHIRLEY MURDOCK ELEKTRA 60791(9.98) (CD) A WOMAN'S POINT OF VIEW 

167 161 137 7 TROOP ATLANTIC 81851 (8.98) (CD) TROOP 

® NEW 1 COCTEAU TWINS CAPITOL C1 -90892 (9.98) (CD) BLUE BELL KNOLL 

169 151 143 11 DEATH ANGEL ENIGMA 73332 (8.98) (co) FROLIC THROUGH THE PARK 

170 154 146 17 ALABAMA RCA 6825-1-R (9.98) (CD) LIVE 

®7 NEW 1 KARYN WHITE WARNER BROS. 25637 (8-98) (CD) KARYN WHITE 

Ill 185 164 58 THE COVER GIRLS FEVER SFS 004 /SUTRA (8.98) (CD) SHOW ME 

173 147 135 21 JANE WIEDLIN EMI 48683 (9.98) (CD) FUR 

174 175 185 4 DAVID LINDLEY & EL RAYO -X ELEKTRA 60768 (9.98) (co) VERY GREASY 

® NEW 1 WAS (NOT WAS) CHRYSALIS 41664 (CD) WHAT UP, DOG? 

176 176 196 3 FISHBONE COLUMBIA FC 40891 (co) TRUTH AND SOUL 

NEW 1 STANLEY JORDAN EMI 48682 (9.98) (CD) FLYING HOME 

178 179 - 2 SWEET SENSATION ATCD90917 /ATLANTIC(8.98) (CD) TAKE IT WHILE IT'S HOT 

179 173 157 24 "WEIRD AL" YANKOVIC ROCK'N' ROLL /SCOTTI BROS. F2 44149/E.P.A (CD) EVEN WORSE 

180 183 - 2 THE CALIFORNIA RAISINS PRIORITY 9755 (8.98) (co) SWEET, DELICIOUS & MARVELOUS 

181 177 163 12 OVERKILL MEGAFORCE 81865 /ATLANTIC (8.98) (CD) UNDER THE INFLUENCE 

182 189 179 51 STING A &M SP 6402 (10.98) (CD) ... NOTHING LIKE THE SUN 

183 153 117 13 AMY GRANT AaM SP 5199 (8.98) (CD) LEAD ME ON 

184 165 147 8 JOY DIVISION QWEST 25747/WARNER BROS. (9.98) (CD) SUBSTANCE 

185 180 165 56 PINK FLOYD £2 COLUMBIA DC 40599 (CD) A MOMENTARY LAPSE OF REASON 

186 158 148 28 THE SMITHEREENS ENIGMA CI. 48375 /CAPITOL (8.98) (CO) GREEN THOUGHTS 

187 178 159 24 ERIC CLAPTON POLYDOR 835 261 2 /POLYGRAM (CD) CROSSROADS 

188 170 144 9 KOOL & THE GANG MERCURY 834 780 1/POLYGRAM (CD) EVERYTHING'S KOOL & THE GANG 

H9 NEW 1 RANDY NEWMAN REPRISE 25773 (8.98) (CD) LAND OF DREAMS 

190 157 139 19 JOHNNY KEMP COLUMBIA BFC 40770 (co) SECRETS OF FLYING 

191 162 168 59 NEW ORDER QWEST 25621/WARNER BROS. (12.98) (CD) SUBSTANCE 

192 192 178 22 QUEENSRYCHE EMI 48646 (9.98) (CD) OPERATION MINDCRIME 

193 166 161 50 THE JETS MCA42085(8.98) (CD) MAGIC 

194 196 189 5 M.O.D. MEGAFORCE 1359 /CAROLINE (6 98) (CD) SURFIN' M.O.D. 

195 188 167 13 THE MAC BAND FEATURING THE MCCAMPBELL BROTHERS THE MAC BAND MCA 42090 (8.98) (CD) 

196 169 142 31 BILLY OCEAN JIVE JL 8495 /ARISTA (9.98) (CD) TEAR DOWN THESE WALLS 

197 182 170 11 THE GREGG ALLMAN BAND EPIC of 44033/E.P.A. (CD) JUST BEFORE THE BULLETS FLY 

198 167 176 13 VAN MORRISON & THE CHIEFTAINS MERCURY 834 496 1/POLYGRAM (co) IRISH HEARTBEAT 

199 197 197 3 SOUNDTRACK REPRISE 25763 (9.98) (CD) MARRIED TO THE MOB 

NEW I 1 GRAYSON HUGH RCA 7661.1 -R (8.98) (CD) BLIND TO REASON 

The Mac Band 195 
Bob Marley And The Wailers 
Ziggy Marley /Melody Makers 
Marley Marl 164 
Richard Marx 28 
Bobby McFerrin 7 

Metallica 6 
21 George Michael 10 

Midnight Oil 32 
Steve Miller 131 
Kylie Minogue 84 
The Moody Blues 140 
Van Morrison & The 
Chieftains 198 
Shirley Murdock 166 

Najee 119 
New Edition 14 
New Kids On The Block 55 
New Order 191 
Randy Newman 189 
Olivia Newton -John 135 
Nuclear Assault 148 

Billy Ocean 196 
174 Original London Cast 132 

Jeffrey Osborne 91 
K.T. Oslin 99 

130 
61 

Overkill 181 

Jimmy Page 86 
Robert Palmer 17 
Pebbles 152 
Teddy Pendergrass 146 
Pink Floyd 185 
Robert Plant 66 
Poison 16 
The Primitives 106 
Prince 154 
Psychedelic Furs 102 
Public Enemy 65 

Queensryche 192 

REO Speedwagon 82 
Ready For The World 88 
Restless Heart 162 
Rhythm Corps 118 
Run -D.M.C. 79 

Sa -Fire 159 
Sade 33 
Salt -N -Pepa 45 
David Sanborn 104 
Joe Satriani 71 
Scorpions 47 

Michelle Shocked 100 
Carly Simon 97 
Siouxsie and The Banshees 78 
Slayer 105 
Patti Smith 139 
The Smithereens 186 
The Smiths 77 
SOUNDTRACKS 

Buster 72 
Cocktail 4 
Dirty Dancing 23 
Married To The Mob 199 
More Dirty Dancing 54 

Brenda K. Starr 129 
Stevie B 95 
Rod Stewart 22 
Sting 182 
Stryper 90 
The Sugarcubes 59 
Suicidal Tendencies 116 
AI B. Sure! 30 
Keith Sweat 53 
Sweet Sensation 178 

Tiffany 133 
Tony! Toni! Tone! 126 
Transvision Vamp 117 

Randy Travis 161.60 
Troop 167 

U2 127 
UB40 18, 44 

Van Helen 15 
VARIOUS ARTISTS 

1988 Summer Olympics 35 
Folkways 70 

Vixen 85 

Tom Waits 165 
Was (Not Was) 175 
When In Rome 157 
Karyn White 171 
White Lion 137 
Jane Wiedlin 173 
Kim Wilde 115 
Will To Power 134 
Hank Williams, Jr. 114 
Vanessa Williams 113 
Brian Wilson 121 
Winger 80 
Steve Winwood 8 

'Weird Al" Yankovic 179 
Dwight Yoakam 75 

BILLBOARD OCTOBER 15, 1988 85 
www.americanradiohistory.com

www.americanradiohistory.com


107 SPECIAL -INTEREST VIDEOS VYING FOR AVC AWARDS 
(Continued from page 1) 

fields. The entries were judged on 
the basis of presentation, originali- 
ty, and technical quality. 

The nominees for the 10th annual 
Billboard Music Video Awards will 
be named next week in Billboard. 
The winners in this separate compe- 
tition also will be announced at the 
AVC gala. 

Here is a complete list of AVC 
award nominees: 

MERTON 
"Armchair Safaris -Video One: Serengeti Mi- 

grations And Amboseli Elephants," Ecoventures 
Limited. 

"Challenge The Rockies With Peter Ustinov," 
Lifestyle Home Video. 

"Fighter Ace," Video Ticket /Fox Hills Video. 
"Shooting Africa," Londolozi Productions /Ques- 

tar /Travel Network Productions Inc. 
INORIIIYaFBsu m 

"The Architecture Of Frank Lloyd Wright," 
NVC Arts International /Home Vision. 

"Elvis '56," Cinema Verite /Media Home Enter- 
tainment 

"John F. Kennedy: The Commemorative Video 
Album," CBS News Inc. /CBS /Fox Video. 

"Trader," Glyn /Net Inc. /Videotakes. 
CAREERS, INVESTMENT. 

a PERSONAL HMO 
"Best Ways To Invest $1,000.00 And More," 

Crowley Financial Services Inc. /U.S. News & 

World Report. 
"Inc. Magazine: Creating A Winner. The Real Se- 

crets Of Successful Marketing," Teletime Produc- 
tions /Warner Home Video. 

"Interviewing With Confidence: The Complete 
Guide For Successful Interviewing," Professional 
Training Specialists. 

"Sylvia Porter's Personal Finance Video: Seven 
Winning Investment Strategies," Bob Banner Aa- 
sociates/J2 Communications. 

CO MM ENFBTMNEIF 
"Abel's Island," Italtoons Corp. /Random House. 
"The Backyard Show," The Lyons Group. 
"The Creation," Hanna -Barbera Productions. 
"The Tailor Of Gloucester," Rabbit Ears Produc- 

tions /Sony Video Software Company Inc. 
alu Ers NINIECYNN 

"The Alphabet Game," Children's Television 
Workshop /Random House. 

"Clifford's Fun With Rhymes," Scholastic Pro- 
ductions and Nelvan Limited Productions /Interna- 
tional Video Entertainment. 

The Unforgettable Pen Pal -A Story About 
Prejudice And Discrimination," Treehouse Produc- 
tions. 

"Vitsie Videositter -Dinosaurs," Lomas Video 
Limited in association with Master Digital Inc. /Si- 
miter Entertainment. 

CIIMT 
"The Best Of Abbott And Costello Live," Re- 

search Video /Warner Home Video. 
"Jackie Mason -Live On Broadway," Vanoff/ 

Mason Productions /HBO Video. 
"Penn And Teller's Cruel Tricks For Dear 

Friends," Mofo Video Corp. /Warner Home Video 
Inc. 

" Talk To Me ... ' Your Interactive Video Psy- 
chiatrist," Cassel Productions in association with 
Loganworks Limited /Horizon Entertainment 
Group Inc. 

COMM rIN, a IIE 
"Eat This -The Video," Bacchus Films /Healing 

Arts Home Video. 
"Gefilte Fish," Ergo Media. 
"Great Chefs -Great Bar -B -Q," Great Chefs 

Television Productions /John Shoup. 
"Hungarian Video Cookbook," European Video 

Distributors. 
CNUT$. WINES, a ME ANTS 

"Automotive Tune -Up Guide," Above the Line 
Productions /Associated Video Publishers. 

"A Beginners Guide To Stained Glass," Mark 
Alyn Communications /Shades of Glass. 

"Sirius Puppy Training With Dr. Ian Dunbar," 
Bluford /Toth Productions /Resolution Video Di- 
rect Inc. 

"The Video Guide To Stamp Collecting," Pre- 
miere Home Video. 

NICE INIECIINI 
"East Coast Swing /Viennese Waltz," Sodancea- 

bit in association with Extension Services, Califor- 
nia State Univ., Long Beach. 

"Sue Zaliouk And The Fun Dance Kids," WGTE- 

TV /Family Express Video. 
" Tremaine: Dance Experience Volume VI," Kev- 

in Carlisle and Associates /Joe Tremaine -Tremaine 
Dance Conventions Inc. 

"West Coast Swing," Sodanceabit in association 
with Extension Services, California State Univ., 
Long Beach. 

NCNENTar 
"Going Hollywood: The War Years," Castle Hill 

Productions Inc. /Warner Home Video Inc. 
"The Miracle Of Intervale Avenue," Audiostar 

Limited /Ergo Media Inc. 
"1987: The Unforgettable Year," NBC News/ 

Wood Knapp Video. 
"When Children Grieve," Feeling Fine /Churchill 

Films. 
ENGfNN 

"College Review: How To Pick A College," KLM 
Productions. 

"College Review: Inside The Northeast," KLM 
Productions. 

"Computer Learning Made Easy: Learning 
DOS," Rainbow Productions /Data Link. 

"How To Study," Creative Street Inc. /World 
Book Inc. 

MIME a mess 
"The Firm Aerobic Workout With Weights, Vol- 

ume 2," Meridian Films Inc. 
"Kathy Smith's Fat Burning Workout," Fox 

Hills Video /Media Home Entertainment 
"Sign 'N' Sweat," Department of TV, Film, and 

Photography, Gallaudet Univ. /Continuing Educa- 
tion, Gallaudet Univ. 

"Start Up With Jane Fonda," Galanty and Co./ 
Warner Home Video. 

ME WTI 
"The Hudson River And Its Painters," The Hud- 

son Co. with The Metropolitan Museum of Art/ 
Home Vision. 

"Paul Gauguin: The Savage Dream," Malone Gill 
Productions and The National Gallery of Art/ 
Home Vision. 

"Views Of A Vanishing Frontier," The Metropol- 
itan Museum of Art/Home Vision. 

"Painting With Light," Griffin Productions /Pa- 
cific Arts Video. 

IES a NAM 
"Disney's Very Merry Christmas Songs," TV Is 

OK Productions /Buena Vista Home Video. 
"Isaac Asimov's Robots -VCR Mystery Game," 

Skeibo /Kodak Video Programs /Eastman Kodak 
Co. 

"Lamb Chop's Sing -Along, Play -Along," Shari 
Lewis Enterprises Inc. and Norman Martin Enter- 
prises Inc. /Fries Home Video. 

"Neat Stuff To Know And To Do," Henson Asso- 
ciates/Warner Home Video Inc. 

INE FJIMEENF 
"Building A Deck," Scene Three Inc. /Meredith 

Video Publishing. 
"Inspecting A House Before You Buy," Do It 

Yourself Inc. /Sunset. 
"Refinishing Furniture With Bob Flexner," The 

Tauton Press. 
"Tiling Floors With Michael Byrne," The Teuton 

Press. 
N -ffitIIINE FWAIINEdBNIN 

RD11N (SIN N NNNFENI 
"Don't Mess With My Sister," Shotwed Film 

Corp. /VidAmerica. 
"Ikwe," ' National Film Board of Canada /Visions- 

miths Inc. 
"The Little Matchgirl," HTV Limited in associa- 

tion with Picture Base International /Academy En- 
tertainment. 

"Murder Rap," Image Films /United Entertain- 
ment Inc. 

MADE -F014-INDE SNORT ROI1NN 

(UNDER 00 MINUTES) 

"Bridgea," Franciscan Communications. 
"Recess," Banner Street Films /The Video Fan 

Club. 
"Soldier Jack," Davenport Films 

NMSIC NNINCIIM 
"Chick Corea, 'Keyboard Workshop,' " DCI Mu- 

sic Video Inc. 
"The Slap Bass Program," Video Progressions. 
"Play The Piano Overnight," Xebec Productions. 
'Terry Bozzio 'Slow Drums,' " DCI Music Video 

Inc. c- FNMNNMCE 
"The Beggar's Opera," NVC Arts International/ 

Home Vision. 
"Carly Simon -Live From Martha's Vineyard," 

Champion Entertainment Productions /HBO Video. 
"Follies Concert," EMK Productions /Fries 

Home Video. 
"The Prince's Trust Rock Gala 1987," Zenith/ 

HOLDSWORTH TO HEAD NEW BPI UNIT 
(Continued from page 4) 

officer of the Hollywood Reporter, 
also reporting to Holdsworth. 
Dowling operated his own compa- 
ny, which published Sports Mar- 
keting News and High Tech Mar- 
keting. He will also be a corporate 
VP of BPI and a member of its ex- 
ecutive committee. 

Howard Lander relocates to 
New York and becomes group pub- 
lisher of Back Stage and Amuse- 
ment Business, reporting to Holds - 
worth. He had been publisher of 
Amusement Business in Nashville. 

Martin R. Feely is named pres- 
ident of Broadcast Data Systems, 
a new subsidiary that will further 
BPI's commitment to on -line infor- 
mation in the music industry. BDS 
will incorporate BPI's Entertain- 
ment Systems International and 
certain aspects of the Billboard In- 
formation Network. 

Georgina Challis is promoted 
to director of licensing and special 
products. She had been assistant 
to the president of BPI and licens- 
ing director, Billboard. 

MGMM Production in association with Dentsu 
Inc. /Radio Vision Video. 

NNW MN MINOR/) 
"David Foster, The Symphony Sessions," Davlin 

Productions in association with the Canadian 
Broadcasting Corp. 

"Grateful Dead: So Far," Grateful Dead Produc- 
tions /Arista Records. 

"Pet Shop Boys - Television," Picture Music In- 
ternational /Radio Vision Video. 

"VH -1 70's Music Video Album," Halcyon Days 
Productions in association with Wood Knapp Pro- 
ductions/Wood Knapp Video. 

PIMA a MENTAL NEALYN 

"AIDS: The Facts Of Life," Snow Stone Produc- 
tions. 

"Infant Health Care: A First Year Support Guide 
For New Parents," A. Eric Jones Productions Inc./ 
Johnson & Johnson. 

"Jane Fonda's Workout: Sports -Aid," Galanty 
and Co./Warner Home Video. 

"Making It Safe," Cinepix Inc. 
NELMNN a MUMMY 

"A Good And Perfect Gift," Franciscan Produc- 
tions /Franciscan Communications. 

"Joseph Campbell And The Power Of Myth," 
Apostrophe 5 Productions and Public Affairs Tele- 
vision /Mystic Fire Video /Parabola Magazine. 

"Mission In Central America," Maryknoll World 
Productions. 

"Where Jesus Walked," United Christian Pro- 

ductions Inc. /Questar /Travel Network Produc- 
tions Inc. 

SCENE a NAME 
"Monterey Bay Aquarium," A. Eric Jones Pro- 

ductions Inc. /Video Tours Inc. and Kodak Pro- 
grams Inc. 

"On The Wings Of A Butterfly-Maui/Molo- 
kai," Pacific Focus Inc. /Video Impact Productions. 

"San Diego Wild Animal Park," Arnowitz Pro- 
ductions / V ideo tou rs. 

"The Worlds Below," Sea Studios /The Nature 
Co. 

rum MUUMUU! 
"Drive To Win," Nutmeg Productions /Pacific 

Arts Video. 
"The 500 Home Run Club," Cabin Fever Enter- 

tainment. 
"Harlem Globetrotters: 6 Decades Of Magic," 

Fries Entertainment Inc. in association with RNB 
Communications Company Inc. 

"Tough Guys," NFL Films /Media Home Enter- 
tainment 

SORTS NIEIMCIIN 
"Nice Shot," Cascade Films Limited /Monitor 

Productions. 
"Sb -Pitch Softball: Ray DeMarinis Reflex Hit- 

ting System," Westcom Productions /ESPN Home 
Video. 

"Scott Tinley's Triathlon Training," Tweed Pro- 
ductions/CPV. 

"Swim Lessons For Kids," Water Safe -Funda- 

mentais Video Production. 
1NMEL 

"Alaska: A Video Postcard," Alaska Video Post- 
cards Inc. 

"Sea Fans Video Magazine, Volume 2, Number 
3," Passage Home Communications Inc. 

"Touring Australia," Encounter Productions 
Inc. /Questar /Travel Network Productions Inc. 

"Touring Korea," Encounter Productions Inc./ 
Questar /Travel Network Productions Inc. 

VMS AIT 
"Arena Brains," Pressure Pictures /Elektra En- 

tertainment. 
"Fact Is Stranger Than Fiction," Video Data 

Bank at the School of the Art Institute of Chicago. 
"Polly Gone," Shelley Lake. 
"State Of The Art Of Computer Animation," Od- 

yssey Visual Design /Pacific Arts Studio. 

Billboard captures 
highlights of 

WEA's national 
sales meeting 

in pictures 
... see page 70 

DEALERS BLAST RCA /COL FOR TV SPOTS ON VIDEOS 
(Continued from page 1) 

mines their business. 
Gary Khammar, executive VP of 

RCA /Columbia Pictures Home Vid- 
eo, concedes there is "enough reac- 
tion from retailers to acknowledge 
[the campaign] is an issue" but is sur- 
prised by the hue and cry. 

The RCA /Columbia action comes 
barely a month after Warner Home 
Video infuriated dealers with an un- 
publicized commercial and inserts de- 
signed to solicit consumer purchases 
directly (Billboard, Sept. 24), a move 
that still has some dealers fuming. 

Says Lou Berg, head of Houston's 
Audio /Video Plus and recently elect- 
ed president of the VSDA: "It's not a 
good move. I don't understand what 
they feel will be accomplished by put- 
ting these commercials on their vid- 
eos. 

"Aren't they telling people not to 
watch videos but to watch television 
instead? I can see a commercial for 
Hershey's Kisses or Pepsi, but a com- 
mercial for a television show? I just 
don't get it. What's the logic? 

"And what happens in six months 
when one or more of these shows is 
off the air but we're still renting the 
video? I think the big question is: 
Why didn't they tell us ?" 

Peter Aiello, co -owner of Video 
Video, La Jolla, Calif., says, "I hate it! 
Would RCA /Columbia rather have 
our customers watching television or 
watching videos? We bought six 
copies of 'Vice Versa,' 10 copies of 
'Switching Channels,' and four copies 
of 'School Daze.' We wrote a check 
for about $1,200 for those 20 titles. I 
don't think our order would have 
been as big, if we had known about 
the commercials. 

"When Paramount put that Pepsi 
ad on 'Top Gun,' we knew about it 
two months before the video came 
out. Can RCA /Columbia seriously 
say they are trying to build the busi- 
ness when they use their videos to 
promote television shows? It makes 
me sick," says Aiello. 

Pat Young, owner of Cinema Video 
in Wauwatosa, Wis., says: "I'm very 
angry. It's like saying, 'Don't go out 
and rent a movie, stay home and 
watch an NBC-TV show instead.' 

"We can't boycott RCA /Columbia. 
They have us between a rock and a 
hard place. But we can scream bloody 
murder." Young says she has written 
a letter to the VSDA and has also 
called RCA /Columbia Pictures Home 
Video president Robert Blattner, as 

well as her distributor, Video Trend, 
to complain. 

Concerned about the complaints, 
RCA /Columbia's Khammar says, 
"There is a method to our madness, 
and dealers certainly have a right to 
know what the background is. 

"The revenues we are earning 
from NBC for this are being turned 
around to buy incremental television 
time to advertise home video," he 
says. "In the long term, that benefits 
retailers. Our television budget is 
continually increasing." 

Khammar says the promotion ar- 
rangement was consummated recent- 
ly and quickly, leaving no time to in- 
form the trade. There was no intent 
to keep dealers in the dark, he says. 

NBC is one of RCA /Columbia's 
parents, says Khammar, noting that 
GE acquired RCA a few years ago. 
Since NBC is part of that corporate 
family, he says, the idea for the spot 
was a mutual one and "a natural 
link." Some observers also feel that 
the idea for the spot may have been 
inspired by the recent writers' strike 
and may signal high -level corporate 
concern over NBC's delayed fall sea- 
son. 

The spot, however, says Khammar, 
is being viewed as a "test-and we 
will evaluate the response." There 
are no plans for similar spots, he 
says, on the studio's upcoming crop 
of titles, which includes "Short Cir- 
cuit 2," "The Blob," and "Vibes." Nor 
is there a commercial on "Willow," 
the studio's major fall release. 

As for the contention that advertis- 
ing on one medium undermines an- 
other, Khammar says the practice is 
quite commonplace, pointing to fea- 
ture -film advertising on television 
and radio and radio advertising for 
movies and television shows. 

Jack Messer, of the 60 -unit Video 
Store chain, takes issue with RCA/ 
Columbia's contention that it did not 
have time to inform dealers. 

"They only have 10 wholesalers 
now," he says. "How long does it 
take to make 10 calls so the message 
is passed on to the accounts ?" 

In the final analysis, says Messer, 
"I can't tell the studio what to do. But 
my opinion can be reflected in its 
pocketbook. Still, I can't decrease or- 
ders if I don't know what's on the tape. 

RCA/Col Setup Rapped 
BY AL STEWART 

ATLANTIC CITY, N.J. RCA/Co- 
lumbia Pictures Home Video's NBC 
commercial and its new distribution 
lineup have earned the wrath of 
more than a few video retailers. 

Dealers on hand for the East 
Coast Video Show here were clearly 
annoyed by the company's new poli- 
cies. Most of the criticism was lev- 
eled at its smaller distribution net- 
work, which some retailers say 
makes it more difficult to obtain 
RCA /Columbia product. The inclu- 
sion of an NBC commercial on 
three new releases (see related sto- 
ry, page 1) appears to have fanned 
the flames. 

During an open forum for retail- 
ers Oct. 4., dealers were asked how 
they were affected by the distribu- 
tion cuts made by Vestron Video, 
MCA Home Video, and RCA/Co- 
lumbia earlier this year. Without 
exception, retailers assailed RCA/ 

Columbia. None mentioned Vestron 
or MCA. 

"I have been dealing with the 
same distributor for years," said 
one retailer in the audience. "Now 
all of a sudden they tell me I have to 
buy [RCA /Columbia's new release] 
'Willow' from another distributor." 

RCA /Columbia's booth on the ex- 
hibit floor also turned into a sound- 
ing board for dealer gripes. Allud- 
ing to the new distribution lineup, 
one retailer demanded: "Why do I 
have to deal with Artec just to get 
your company's product ?" The 
dealer's irritation seemed to be 
shared by others who approached 
the booth. 

None of the RCA /Columbia 
staffers at the show would com- 
ment on the retailers' complaints or 
the company's policies. "I'd rather 
not answer any questions; clearly, 
this is a matter of concern, and I'm 
sure it will be addressed," said one 
exasperated staffer. 
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INDIE PROMOTERS RISE 
(Continued from page 1) 

singles projects. 
One promotion executive at a label, 

asked whether he uses indies or his 
artists employ them, says emphati- 
cally, "yes to both." 

"The business is again getting to 
where everybody is using indepen- 
dents," he adds. 

Sources at record companies and 
management firms say that many la- 
bels are hiring indies directly, al- 
though they note there may be one or 
two exceptions to the rule. On the 
rec- 
ord, however, most labels deny they 
are in the business of enlisting the 
services of outside promoters. 

Only two other senior label execu- 
tives contacted confirm that indepen- 
dents are being used by their compa- 
nies. Furthermore, the only one will- 
ing to give an on- the -record comment 
about hiring indies is Chrysalis Rec- 
ords president Mike Bone. 

"I have absolutely no problem say- 
ing that Chrysalis uses independent 
promotion and has done so since I've 
been here," says Bone, now in his sec- 
ond year at the label. "I'm not 
ashamed to admit it at all. We have 
good relationships with indies-per- 
sonally, some of my relationships go 
back 12 or 15 years." 

But just how influential are inde- 
pendent record promoters these 
days? 

"Indies can't break records on their 
own," says one label exec. "Basically, 
they just supplement the [label] 
staff." 

"The bottom line is that [indies] 
can only do so much -without the 
support of a label, a record's not go- 
ing to work," says the manager of a 
superstar act. 

"I don't think indies have the clout 
they did at all," adds a label exec. 
But, as another points out, "They can 
still help, especially for a smaller la- 
bel to get a record off to a quicker 
start." 

Another top manager notes, "The 
indies can't pull you that many more 
stations. What you use them for is 
the relationships, so that when you 
have the adds you get your debuts 
and your numbers." 

One label promo chief sees the 
greatest benefit of using indies in 
two areas: getting artists on the radio 
earlier and moving a record along 

during a fringe period when a single 
may be stagnating. 

Similarly, another promotion head 
says that when there is concern 
about maintaining momentum on a 
given record, "independents can help 
you in attaining that double -digit fig- 
ure [in station adds] for the week." 

One label exec who acknowledges 
that his company hires indies says, 
"They're a very useful tool. There are 
program directors who work closely 
with these people in a very legitimate 
fashion ... We know who we use and 
we're very comfortable with it. We 
know what they do with our money." 

Still, some managers and label ex- 
ecs say that indies often are hired 
merely for "insurance" purposes. 
One manager says that indies are of- 
ten "thrown a bone" by record com- 
panies that enlist them on big proj- 
ects by major artists, which could or- 
dinarily be broken by the labels' own 
promotion staff. 

"When you're dealing with a su- 
perstar act, who's not going to play 
your record ?" asks another manager. 
"But you can't take that chance, so 
you hire [Indies]. You don't pay that 
much money, but you watch the de- 
buts and so on. 

"It's just like paying insurance. 
You want the best for your act-the 
most exposure. Even so, there are 
some very good guys out there that 
work hard. But they don't have the 
control they used to." 

Analyzing the overall effectiveness 
of indies, one manager concludes, 
"The game is no longer if you want to 
be in city X that you have to use cer- 
tain people. It's all changed. The peo- 
ple that used to be the big shots are 
no longer the big shots- mention 
their name and quite often program- 
mers won't eves talk to you." 

According to that manager, to- 
day's indie scene is "much straighter 
and more honest," a view shared by 
most of the other managers and label 
execs contacted. 

"I think that the indies are more 
honest nowadays," says another 
manager. "There are fewer shenani- 
gans going on." 

"It's a much cleaner game because 
people actually work," adds the head 
of a leading management firm. 

Although they reportedly still ex- 
ist, "paper adds" have been less prev- 

alent in recent years, according to 
those interviewed. 

"Paper adds have decreased be- 
cause indies don't have so much pow- 
er," says one label exec. "But it 
would be very naive to assume that 
they don't exist." 

"I don't think there are so many 
[paper adds]," adds a manager. "The 
record companies, managers, and ev- 
erybody else didn't want to pay 
$250,000 for a single when it would be 
paper adds all over the place. [Sta- 
tions] would add it but not play it or 
only play late at night ... four times 
and it was all over. And you maybe 
paid $2,000-$3,000 for the station. 

"The problem was that it got to the 
point where [indies] would bullshit 
everybody ... An indie wouldn't get 
paid unless he got the add, so that's 
where paper adds came in." 

Most labels have expanded their 
promo staffs in recent years, but 
some managers are adamant that in- 
dies provide a more effective service. 
"I'd say that 75 %-80% of the time, [in- 
dies] are much better than the local 
promotion people," says one manag- 
er. "They have better ties ... and ev- 
ery business is built on.relation- 
ships." 

During the past 21/2 years, a num- 
ber of former players from the indie 
scene have dropped out of the pic- 
ture. "There are no new faces; how- 
ever, some of the old ones are gone," 
says one industry observer. 

Among those cited as current key 
indie promo players are Jeff McClus- 
key, Tony Muscalo, Jerry Brenner, 
Jerry Myers, Herb Rosen, John Bar - 
bis, Larry Tollin, Larry Frazin, Sam- 
my Alfano, and Joe Grossman. 

Of these, the Chicago -based 
McCluskey has garnered a particu- 
larly strong reputation among man- 
agers and label execs for being one of 
the most efficient and widely respect- 
ed indies in the business. McCluskey 
is "very good; he can wield," says one 
manager. "He has field people, like a 
ministaff, and he talks with radio ... 
He's very effective." 

Also, Fred DiSipio Sr.'s Cherry 
Hill, N.J.-based company is reported- 
ly still very active. 

According to sources, some of the 
key independent promoters operate 
as quarterbacks, acting as go- 
betweens by recruiting fellow indies 

CAMELOT CELEBRATES STRONG YEAR AT CONFAB 
(Continued from page 4) 

store concept and banner, Spectrum. 
The logo will probably see its debut in 
the first quarter of 1989. Senior VP 
Larry Mundorf described Spectrum 
as a music shop without vinyl, aimed 
at upscale consumers in upscale 
malls. 

The chain plans to roll out Spec- 
trum on a conservative scale. "We 
think it fills a void, but until we open 
some, the jury's still out," Mundorf 
explained. For now, the new logo will 
not open in malls that already house 
Camelot stores. 

Camelot is also launching two pro- 
grams designed to enhance customer 
loyalty. A punch -card campaign 
called Repeat Performance earns 
customers points when they make 
purchases of $10 or more, and added 
points are awarded in $10 increments. 
Ten punches entitle the customer to a 
free gift. The program has already 
been launched in stores close to its 
headquarters and will be rolled out 
on a market -by- market basis. 

In another move to promote cus- 
tomer satisfaction, the chain is gear- 
ing up to launch an enhanced special - 
order program during this quarter. 
The program will be serviced by Sac- 
ramento, Calif. -based Valley Music 
Distributors, Barney Cohen's full -line 
one -stop. 

Despite its exploration of new con- 
cepts, the convention made clear that 
like other music retailers, Camelot in- 
tends to increase its profit perfor- 
mance by paying attention to two 
tried- and -true retail details: customer 
service and security. Videos on each 
topic, which will shortly be distribut- 
ed to all stores, were introduced here. 
The customer service video, produced 
in -house by media manager Paul Bur- 
nett, drove home the point that con- 
sumers are sensitive to the treat- 
ment, or lack of attention, they re- 
ceive in retail stores and that poor 
customer service can cost a store re- 
peat business in the competitive mu- 
sic and video fields. 

to work with them. As one senior la- 
bel exec notes, this practice was insti- 
tuted "after the NBC thing" for 
"managers that didn't really know 
the system so that they could rely on 
one person to get things going." He 
adds that "most good managers have 
their own relationships" and that he 
knows of only one label that employs 
quarterbacks. 

As for the fees the indies com- 
mand, managers and label execs 
unanimously agree that they are still 
considerably lower than they were 
before record companies cut back on 
hiring outside promotion. 

A major- market station "might run 
you $700 -$800 -maybe $1,000 when 
it's close -as opposed to, say, $3,000 
in the old days," says one label exec. 
Medium -market stations run "about 
$400 -$500 rather than, say, $2,000." 
Smaller- market stations are pegged 
at about $250 -$300 as opposed to 
about $1,000. 

Managers and label execs note that 
there has been no dramatic rise in the 
cost of hiring indies since prices 
dropped sharply in the wake of label 
cutbacks. 

But is there a danger that the la- 
bels' direct use of indies will ultimate- 
ly lead to independent promotion 
costs skyrocketing again? 

"I certainly hope not, because that 
would be very irresponsible," says a 
high -ranking record company execu- 
tive. "Any marketing tool can be dan- 
gerous if people abuse it, though." 

"It won't get back to the old way 
because the only way you can get 
that powerful is by having a lock - 
and nobody has a lock," says the 
manager of several superstar bands. 
"It can't get back to the way it was 
and it won't. Record companies 
would never let it because it was an 
evil that they created." 

Still, some take a more pessimistic 
view. 

"I don't doubt that in our own igno- 
rance, the industry will allow it to 
climb back to where it was before," 
says one senior promo exec. "It's the 
kind of game in which the record in- 
dustry chases its own tail." 

"The greed of record companies 
competing with each other could 
bring those prices back up again," 
says the head of promotion at anoth- 
er label. "Every cancer that we've 
ever gotten in our business, we've in- 
vited in. And we've done it for one 
reason -greed. To get the edge over 
everybody else." 

MA Music Intl 
Makes Promo 

Push For Jazz 
HAMBURG, West Germany MA 
Music' International, a new wave 
jazz label, is mounting a major 
promotional campaign in West 
Germany this month, involving 
posters, in -store and window dis- 
plays, in -store plays, and hand- 
bills, to spotlight the company's 
first six album releases. 

The company is also launching 
intensive radio promotion. A spe- 
cial radio single has been pro- 
duced with cuts from the debut al- 
bum by the contemporary fusion 
quintet Akili and from the jazz - 
rock band Increased Demand. 

"Increased Demand," which 
features top -class British session 
musicians, is the latest release on 
the MA Music label, which was 
founded in June last year by Mar- 
ion Kaempfert, daughter of the 
late German composer and band 
leader Bert Kaempfert. 

Coinciding with the German 
campaign, K -tel, the label's licens- 
ee in the U.S. and Canada, is using 
a "Jazz Horizons" sampler to pro- 
mote the first six MA albums, 
highlighting key tracks from the 
productions. The sampler is avail- 
able in LP, cassette, and CD for- 
mats and will be released on DAT 
in Europe. 

K -tel has sent CD singles of MA 
repertoire to more than 800 radio 
stations throughout the U.S. and 
is organizing a radio-advertising 
campaign with major retailers. 

"There's a rumor 
going around about a 
company that designs 
great record covers & 
liners, ads, tape labels, 
catalogs plus 8 other 
fascinating services." 

"To find out more 
about this rumor call ... " 

0'A Associates, Inc. _ 160 EAST 56 St.. Dept.A 
N. V.. N.V. 10022 TEL. 758.3232 

Serving the graphic needs of the music industry since 1952. 

isk akers DOES/TALL... 
Let us make Cassette, Record, and Compact Disc manufacturing easy for you. 

WE OFFER HIGH QUALITY PRODUCTS AT GREAT PRICE 

LP's, CD's, and 
Cassettes in Convenient, 

Money - Saving Packages. 
Packages include all necessary steps. This means 
all COLOR SEPARATIONS, all PRINTING, as well as all 
MANUFACTURING. You get the finished product, and 
nothing less! TMi 

New York Philadelphia Chicago 

S. 

CD's 

.1 

CALL TODAY FOR YOUR COMPLETE 
1 PRICE KIT, OR AN IMMEDIATE -800 -468 -9353 

411 

DISKMAKERS INC. 

PHONE QUOTE: IN PA (215) 627-2277 
153 W. 46TH ST., NY, NY 10036 

( (212) 302-4140 
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Metal Makers Confer On 

Pariah Genre's Successes 
BY CHRIS MORRIS 

LOS ANGELES Some 1,000 heavy 
metal professionals grappled with 
the genre's growing commercial suc- 
cess despite its outcast status at the 
Foundations Forum '88 convention 
here Sept. 30.Oct. 1. 

Attendance at the confab -the 
first of its kind to address the specific 
concerns of metal and hard rock -far 
outstripped the expectations of its or- 
ganizers, Concrete Management & 
Marketing, Metal Blade Records, and 
Rip Magazine. 

According to Concrete Marketing 
president Bob Chiappardi, the con- 
vention, held at the Sheraton Univer- 
sal in Universal City, drew 800 paid 
attendees and another 200 press and 
industry guests. He said the makeup 
of the attendees was "80% industry 
and 20% nonindustry -the wanna- 
bes." 

According to Chiappardi, the most 
important issue confronted by the 
conventioneers during the two days 
of panels, showcases, and barside 
schmoozing was the imminent 
change facing the music in the wake 
of metal's and hard rock's current 
commercial explosion. 

"The thing about metal is it's very 
underground, it's very rebellious, it's 
outlaw, and now it's becoming legiti- 
mized," Chiappardi said. "Is that go- 
ing to change the music, or is it just 
going to change the audience?" 

Some things never change, howev- 
er, much of the weekend's discussion, 
both on the panels and in private, cen- 
tered on metal's status as second - 
class artistic citizen and danger to so- 
ciety. 

In his Sept. 30 keynote address, 
Chrysalis Records president Mike 
Bone noted the discrepancy between 
the current Billboard album charts, 
in which some 40% of the top 20 com- 
prises hard rock or metal product, 
and current airplay. Bone estimated 
that metal takes up only an estimated 
20% of air time. 

"We're at the top of the sales 
chart, yet we're at the back of the 
bus as far as radio airplay," Bone 
said. 

Bone also noted the threat posed to 
the record industry, specifically to 
metal and hard rock artists by the 
controversial Child Protection and 
Obscenity Enforcement Act, which is 
currently moving through the Senate 
(story, page 3). 

Bone's sentiments were echoed by 
others over the weekend. In a panel 
on credibility and respectability, Na- 
tional Academy of Recording Arts & 
Sciences president Mike Greene 
called the bill "the worst piece of 
slime that [ex- Attorney General] Ed 
Meese has ever poured out into the 
halls of Congress." 

The frequent focus on the bill came 
as a surprise, since most of the at- 
tendees appeared ignorant of the bill 
and its potential impact. 

"Do you think this could actually 
happen ?" asked Tim Comerford of 
Pennsauken, N.J. -based one -stop 
Richman Brothers. 

Concrete's Chiappardi points out 
that some of the political and social 
questions raised at the convention 
were perhaps of less concern to at- 
tendees than were nuts -and -bolts 
business issues. 

Furthering one's career in metal 
was clearly of paramount importance 
to many -the A &R panel, which in- 
cluded such industry notables as Gef- 
fen's Tom Zutaut, PolyGram's Bob 
Skoro, and Mechanic's Steve Sinclair, 
was standing room only. 

Image remained a primary concern 
on the artist panel moderated by Pe- 
nelope Spheeris, director of `The De- 
cline Of Western Civilization, Part 
Two: The Metal Years." Several fa- 
miliar axes were ground anew by the 
panelists, who all showed contempt 
for the depiction of metal as violent, 
dangerous music. 

"People on the other side of the 
fence don't really understand metal," 
said Dave Mustaine of Megadeth. 
"They think we're all derelicts who 
can't hold down a job ... I think if 
people looked beneath the surface of 
most heavy metal bands, they'd find 
out that people do have brains and 
that they do have a purpose in life." 

"I have people giving me fliers at 
my shows telling me what my name 
stands for, which is 'Devil's Organi- 
zation Killing Kids Even Now,' " said 
Dokken leader Don Dokken. "I don't 
understand this metal thing - metal's 
bad, metal's evil. It's bullshit." 

The convention itself was a sedate 
affair. "Everyone was real well be- 
haved," Chiappardi said. "Nobody 
was thrown out the window; there 
was no sacrifice; I didn't see any 
blood from lambs on the carpet or 
half-eaten birds. A lot of good things 
were done." 

A Secure `E.T.' Goes Home 
MCA Undermines Bogus Goods 

LOS ANGELES Only the autho- 
rized "E.T. -The Extra- Terrestri- 
al" will be allowed to go home 
when it arrives in stores Oct. 27. 

That's the word from MCA 
Home Video, which claims it is giv- 
ing the title unprecedented antipir- 
acy and counterfeiting protection. 

Among the measures for VHS 
copies: 

A Universal Pictures holo- 
graphic sticker on each cassette; 

Green tape hubs instead of the 
customary white or clear; 

A green tape door instead of 
the normal industry black. 

Beta copies will also feature a 
hologram as well as a gray shell in- 

stead of the normal black. 
In addition to being Macrovision 

encoded, each cassette will include 
several undisclosed antipiracy fea- 
tures not visible to the naked eye, 
MCA says. 

"Specially trained inspectors" 
will also make random visits to 
thousands of different types of re- 
tail outlets both before and after 
street date. 

Review copies of the title - 
which has spurred more than 10 
million preorders -will not be is- 
sued to newspaper and magazine 
writers before street date. 

JIM McCULLAUGH 
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LOOK FOR MYRON ROTH, former MCA Records 
president, to return to the CBS Records fold after his 
departure, officially announced Oct. 3, from MCA Mu- 
sic Entertainment Group, where he was senior VP. 
Roth got the new post in August following the appoint- 
ment of Al Teller as president /CEO of MCA Records 
and VP of MCA Inc. (Billboard, Sept. 3). New job or no, 
many in the trade believe he would have left MCA any- 
way. Roth had served as president of the label since 
May 1986. During Roth's first stint at CBS, he was in- 
volved in high -level business administration. 

TAPING EARLY AND OFTEN ?: Sony isn't likely to 
win the hearts of record company executives fearful of 
home taping with its new blank -tape promotion aimed at 
youngsters. The company is offering gift items in spe- 
cially designed packages aimed at three target groups - 
5-8 year olds, 9-12 year olds, and teenagers. A Tape It To 
The Limit logo appears on all giveaways, which include 
a knapsack, T- shirt, and digital watch. "We're disap- 
pointed that Sony is giving incentives to kids to home 
tape," says Trish Heimers, VP of public relations at the 
Recording Industry Assn. of America 

THEY HEAR MUSIC: The word "industries" is out 
and "music" is in now that Capitol Industries -EMI Inc. is 
known officially as Capitol -EMI Music. The logo will 
not change. Joe Smith, president /CEO, says the new ti- 
tle more appropriately identifies the company with its 
artistic side. In other words, by name it's back to the ba- 
sics that started Capitol Records 45 years ago. The corn - 
pany now also encompasses EMI and Angel in the U.S., 
Capitol -EMI of Canada, CEMA, the branch distributor, 
cassette and CD plants, and Capitol Recording Studio 
Operations. 

SWEET SEPTEMBER SONG: September was the best 
sales month since EMI -Manhattan Records was 
formed in June 1987 from the EMI -America and Man- 
hattan labels. Acts that led the way, Sal Licata, presi- 
dent /CEO, happily reports, are Bobby McFerrin, Rich- 
ard Marx, and Robert Palmer, who struck gold with his 
first outing for the label, "Heavy Nova." 

SCOTT EXITS JEM: Marty Scott, president and 
founder of Jem Records of South Plainfield, NJ., has 
"amicably" parted ways with the company. In court pa- 
pers filed in accordance with Jem's bid for Chapter 11 

protection from creditors, the downsized company had 
asked for permission to terminate Scott's employment 
agreement, saying it no longer needed Scott's expertise. 
Scott's employment contract was scheduled to run until 
July 31, 1991. "As of this second, we are working out a 
deal in which he will have some affiliation with Jem," 
says Scott's attorney, Frank Schaffiotte of the Wood- 
bridge, NJ., firm of Wilentz, Goldman & Spitzer. De- 
tails of that relationship were still being hammered out 
at press time. 

IN A DISCUSSION about developing artists during the 
National Assn. of Recording Merchandisers' recent 
Retailers Conference (see story, page 34), Tommy Boy 
Records chairman Tommy Silverman sounded like a 
carpet salesman when he said, "We're really whores 
about breaking new artists. We don't care about making 
money; we just love to break artists." The line drew lots 
of yucks, but later, several of the retail executives also 
promised to give Silverman a call to see just how sincere 
he is about the pledge. 

TESTING, TESTING: Target department stores are 
scheduling tests of laser videodisks in two of the chain's 
Far West stores next year, according to Doug Harvey, 
director of marketing and operations for Jetco, the inter- 
nal rack of the 342 -unit mass merchandiser. Harvey also 
says that while record and video operations are current- 
ly toting up $150 million a year for Target, the fast - 
growing video game business, dominated by Nintendo, 
is bringing in $90 million -$100 million annually. 

THE PRO: Gene Mayer, former Davis Cup player who 
was ranked the world's No. 4 singles champion for 1980- 

84, will attend the T.J. Martell Tennis Party at the Na- 
tional Tennis Center in Flushing, N.Y., Oct. 29. Herb 
Linaky, chairman of the event, reports that Mayer will 
participate in some of the tennis activities with guests. 

EAST MEETS WEST: Holly Greene, VP of creative af- 
fairs for the East Coast at Jobete Music, is trekking to 
the Soviet Union this month to take part in the Music 
Speaks Louder Than Words songwriters' venture. While 
Greene represents the East Coast publishing communi- 
ty in the U.S., Linda Blum- Huntington of EMI Music 
Publishing is going as the West Coast publishing per- 
son, as Track reported last week. 

COMING SOON: Motown Records is planning to re- 
lease two dozen 3-inch CDs in January at $5.98 list. Each 
CD-3 will contain four tracks of catalog material by a 
particular artist, in some cases culled from more than 
one of their albums, says Miller London, the label's VP 
of marketing, sales, and distribution. 

SESACS CHARLIE SCULLY is recuperating from 
gall bladder surgery at St. Vincent's Hospital in New 
York. 

LASER UPDATE: Bob Jamieson, executive VP and 
GM of PolyGram, says his company wants to develop a 
CD video display piece for stores that would include a 
player and monitor, plus a rack for stores to merchan- 
dise 5-, 8-, and 12 -inch CDVs. European parent Philips is 
mulling over the plan ... Elektra will release all future 
music video titles on laserdisk, according to VP of sales 
Ken Hamlin. Meanwhile, A &M plans to test the laser - 
disk waters in the first quarter and -"believe it or not," 
says David Steffen, senior VP of sales and distribu- 
tion- even intends to test at least one music video title 
on 8mm. 

MUSIC VIDEO PREVIEWS: Among Elektra's upcom- 
ing video albums: a collection of clips that were banned 
on MTV . .. Atlantic promises a live Debbie Gibson in 
February; Virgin is working on Steve Winwood and 
Ziggy Marley videos ... Jazz label GRP has five video 
releases planned, three of them concerts, but has not 
inked a distribution deal for the line ... RCA Records 
plans its first music video release for the fall. 

DEMO DIAL Music Systems, a new Fort Lauderdale, 
Fla., firm, is testing an in -store demo device in six Flori- 
da stores and one Bloomington, Ind., unit. For 25 cents 
each, consumers can sample 10- second cuts from 200 
current albums. (Yes, the connection is via the Music 
Telephone in the store and a 64-port computer data base 
at Music Systems.) 

THE OTHER SHOE: As specialty video stores ner- 
vously eye the street -date constraints for "E.T.-The 
Extra- Terrestrial" (see related story, page 88), retailers 
in Dallas are up in arms because some Target stores 
may have sold "Cinderella" on Sept. 30, ahead of the 
street date. A sales executive at one distributor charita- 
bly describes the incident as a "safeguard system that 
was in place and must have slipped a little." Target offi- 
cials could not be reached at press time. 

THE CD POSTSCRIPT: Writer Brian Gari is mulling 
over a compact disk version of songs from his "Late 
Nite Comic," a musical that played New York last fall. It 
would include an unusual extra: his rendition of a piece, 
"Late Nite Saga," which tells about the show and what 
he felt worked and didn't work. The LP version, featur- 
ing Julie Budd, is released on Bruce Yeko's Original 
Cast label based in Georgetown, Conn.... Julian Rice, 
president of Fanfare Records Limited in Toronto, tells 
Track it erred in referring to a new ProArte/Fanfare 
CD as containing a rare instance of singing by George 
Gershwin. It actually takes place on a Fred Astaire CD, 
not one featuring Irving Berlin songs. 

SEASON OF (STREET) HARMONY: Classic rock 
group the Belmonts have teamed with writer George 
David Weiss, president of the Songwriters Guild of 
America, to produce a series of holiday -theme songs on 
an album called "The Seasons Of Harmony" for the 
group's indie label, Uptown Disk Werks. Among Weiss' 
titles are "The Eight Days Of Hanukkah," `The New 
Year's Song," and "The Annual Christmas Ball." A folio 
is due from Warner Bros. Music Publications. The 
four Belmonts today consist of one original member, 
Fred Milano, two recent additions, and Warren Gra- 
dus, who joined the group years ago. 
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IVAN NOVI LLO 
THE ARTIST OF Z9ó9 

"NOT JUST ANOTHER GIRL" 
(887 814 -7) 

FROM THE EXTRAORDINARY DEBUT ALBUM 

"0 MY ANCESTORS COULD SEE NOW." 

(834 896-1-2-4) 

PRODUCED BY DANNY KORTCHMAR DIRECTION: BILL GRAHAM MANAGEMENT RECORDED AND MIXED BY SHELLY YAKLJS AND MARK DESISTO 

Cl 1988 POLYGRAM RECORDS, INC. 
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GIVING YOU THE BEST THAT I GO 

.Giving You The Bes: That I Get, the new album, 
features the fist single and video "Giving Yo_, The Best That I Got" 
On tour now. 
Produced by Muh w'f. Powell 
Leer. utwe Produce- r.mta Ark" 
Mmragement BNB. ssoc,rret. L1d.!S'urwor Bosh 
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