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Personics To Bow L.A. Test

This story was prepared by Dave
DiMartino and Earl Paige.

LOS ANGELES The Personics in-
store taping system, which allows
consumers to create their own au-
diocassette programs, will make its
Los Angeles debut Oct. 24 in no less
than four major retail chains—Tow-
er, Wherehouse, Music Plus, and
Musicland.

New labels that have reached
agreements for inclusion in the Per-
sonics system—and will thus offer
their material for in-store taping—
include MCA, PolyGram, Chrysalis,
Alligator, and GRP. Those compa-
nies join both the CEMA and WEA
groups of labels, which have made
separate deals with the Silicon Val-
ley-based Personics Corp. since its

Black Monday
A Year Later:
Sky Didn’t Fall

BY MARK MEHLER

NEW YORK Wednesday (19) marks
the one-year anniversary of Black
Monday, about which the best that
can be said is that it was better than
1929’s Black Tuesday—this time the
streets were safe from falling inves-
tors.

The 1987 crash, which wiped out
$500 billion in paper value in a matter
of hours, clearly has had a profound
effect on the collective investor psy-
che. A generation of high-fliers
learned that stock prices can go
down. Although the market—and its
entertainment industry issues—have
recovered most of their Black Mon-
day losses, trading volume is still

(Continued on page 105)

public emergence in May 1987.
Partly funded by Thorn/EMI,
Personics has claimed that it will
significantly alleviate record indus-

try losses due to home taping.
Currently, more than 30 labels,
many of them independents, are
(Continued on page 96)

VAAP Seeks To Close Gap With West
Of In-Store Taping System Soviets Upgrading Rights Payments

BY NIGEL HUNTER

LONDON As perestroika perco-
lates through all areas of Soviet life,
the U.S.S.R. seems to be moving clos-
er to the capitalist world on matters
of copyright protection and mechani-
cal payments for prerecorded prod-

uct. Meanwhile, privately organized
cooperatives are beginning to erode
the state monopoly over cultural ac-
tivities.

Evidence of this progress was of-
fered at a two-day seminar on rock
and pop held Oct. 11 at the London
headquarters of Music Sales. In at-

Williams, Oslin Are Toast Of Country

BY GERRY WOOD

NASHVILLE Hank Williams Jr. re-
peated as entertainer of the year and
K.T. Oslin’s late-blossoming triumph
as 1988's top female vocalist high-
lighted the colorful Country Music
Assn. Awards show Oct. 10. The two-
hour telecast from the Grand Ole

Opry House here was climaxed by
the induction of Roy Rogers and Lo-
retta Lynn into the prestigious Coun-
try Music Hall of Fame.

Williams, who also won album-of-
the-year honors for “Born To Boo-
gie,” added a dash of controversy by
performing his redneck anthem, “If
The South Woulda Won,” reportedly

ADVERTISEMENTS

Remaining true to their name, KIARA is already making a strong
difference with their hot debut album, To Change And/Or Make A
Difference. Rarely has a new group been as warmly embraced by
Black radio and retail afike. “The Best Of Me" is a confirmed Top
5 smash and this is only the beginning. Their new single, “This
Time," a duet with Shanice Wilson, will drive their debut gold.
KIARA, the talent and the commitment is there. On Arista.

sam brown

against the wishes of CMA officials.
Oslin, RCA’s underdog. also saw
her ode to middle-aged women bridg-
ing the decades of change, “80’s La-
dies,” win song-of-the-year plaudits.
Now 46, Oslin never enjoyed a major
chart record until last year. She has
dethroned Reba McEntire as coun-
(Continued on page 104)

stop!

Sam Brown’s powerful voice, vivacious attitude and cheeky
British charm combine to create a memorable debut album. No,
there aren't many women named Sam. And there aren’t many
debut albums | ke Stop! On A&M Records, Compact Discs, and
BASF Chrome Tape (SP 5195).

tendance was a delegation from
VAAP, the Soviet copyright agency,
and a cross section of British music
publishers, including David Platz of
Bucks Music, Bob Grace (Empire Mu-
sic), Stephen James (Dejamus), and
Steve Lewis (Virgin Music).

VAAP official Sergei Semonov ad-
mitted that both the scale of royalties
paid and the general copyright situa-
tion in the Soviet Union are far be-
hind their Western counterparts. But
serious steps are being taken to im-
prove matters and to cultivate more
cultural links and involvement be-
tween the Soviet Union and the rest
of the world, he said.

Semonov disclosed that the me-
chanical royalties paid on albums sold
in the Soviet Union amount to 0.05 ko-

(Continued on page 99)

Tracy, Winwood
Top Music Video
Award Finalists

NEW YORK Elektra's Tracy
Chapman and Virgin’s Steve Win-
wood lead the pack of 1988 Bill-
board Video Music Awards finalists
with six nominations apiece, includ-
ing one each for best video. Win-
wood is also up for best male video,
while Chapman’s other nominations
include one for best female video
and one for best new artist video.

Following close on their heels are
Elektra’s 10,000 Maniacs and Atlan-
tic’'s INXS, each with five nomina-
tions. Both are up for best group
video, INXS is also competing for
video of the year.

The 15 awards—eight general
and seven for technical achieve-
ments—will be presented during a

(Continued on page 79)
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BIG THING the new album from  Duranduran.

Nothing else measures up to it.

-
M Produced by Duranduran, Jonathan Elilas & Danlel Abraham,
1988 DD Productions Ltd. und e license o EMI Records Ltd Management: Peter Rudge
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$ Deficiencies Of Configuration Cited

CD Pressers Hazy On GD-3 Future

BY DAVE DIMARTINO

VOLUME 100 NO. 43 OCTOBER 22, 1988

PPT: SIMPLY A NEW TWIST ON THE VID BIZ
Ron Berger, chairman and president of pay-per-transaction firm Rentrak,
refutes claims that PPT will harm the video business. In this week’s Com-
mentary, Berger asserts that PPT is simply an alternate form of distribu-
tion that offers several benefits to retail participants. Page 9

BMI, ASCAP, SESAC Honor Country Writers
Nashville rocked for three days this month as the major songwriters as-
sociations handed out awards to the top tunesmiths in country music.
Billboard covers all the action and includes a complete list of the win-
ners. Page 53

CHRYSALIS VIDS: BUY NOW, PLAY LATER
Video broadcast outiets across the country are expressing outrage at a
new wrinkle in Chrysalis Records’ video servicing policy: $750 is now
required of them up front for a full year of the iabel’s clips. Reporter Jim
Bessman takes the pulse of several programmers regarding this contro-
versial issue Page 74

Spotlight On Germany, Austria & Switzerland
West Germany remains the glittering jewel in the crown of Europe’s mu-
sic markets with an enviably consistent sales picture and an extremely
well-conducted and -regulated industry. International editorial director
Mike Hennessey reports. Follows page 76
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LOS ANGELES Although most
major CD pressers in the U.S. can
now manufacture CD-3s or will soon
be able to, they are divided about
the future of the new configuration.

Among the problems the fledg-
ling format faces, say several CD
manufacturers, are consumer con-
fusion about adapters, label reluc-
tance to cannibalize full-length CDs
for CD-3 minialbums, and nonuni-
form packaging.

“We’re all capable of making
them,” says one pressing plant ex-
ecutive of CD-3s, “[but] it comes
down to convincing the consumer
that this is a viable product for him
to have-—as opposed to something
that’s just going to disappear and
be on collectors’ shelves in a couple
of years.”

While more than 220 CD-3 titles
have been released domestically
since the configuration’s introdue-
tion last year, the CD-3 is still
viewed by most manufacturers as
being in a test-marketing phase.
Only three of those contacted by
Billboard even offered projections
of upcoming CD-3 production; the
rest largely echoed one executive's
ambivalent comment that “we’re
just going to make what they tell us
to make.”

Sony’s Digital Audio Disc Corp. is
the most upbeat in its CD-3 manu-
facturing projections, predicting a
1.5 million monthly CD-3 capacity
by mid-1989; an executive at Disc-
tronics claims the company is “look-
ing at making several million next
year.” JVC Disc America Co., also
optimistie, is predicting a 750,000-1
million monthly CD-3 capacity by
next year.

John Farioli, a JVC sales repre-
sentative, says of the CD-3: “My
own opinion is that it’s not going to
explode; it’s just going to progres-
sively grow.”

DADC, similarly, is noting a de-
gree of movement on the CD-3
front. “Even the labels that were
originally hesitant are starting to
come on,” says Scott Bartlett, sales
and marketing director at DADC.
“Perhaps not in leaps and bounds,
but nearly everybody has got a re-
lease,” he adds.

At Disctronies, Cal Roberts, VP
of CD marketing; says that so far
there has been “no great response
from retail”’ to the CD-3. But he
adds, ‘I think the youth market
loves the product. I think it will ulti-
mately be hugely successful. We
really think the product’s going to
make it.”’

At Philips and Du Pont Optical
Co., however, Jack Kiernan, senior
VP of marketing, says the jury is
still out on the CD-3. “I'm not 100%
sure it’s a configuration at this
point,” says Kiernan. “I've talked to
a few labels and they're frankly dis-
appointed in the results. They don't
know whether it’s pipeline being
filled or actual sell-through.”

A proponent of the 5-inch CD sin-
gle, PDO says it manufactures CD-
3s but offers no projections on its
potential production rate for the up-
coming year. “If 3-inch becomes a
configuration, we’ll make 3-inch,”

says Kiernan. “If 8-inch becomes a
configuration, we’ll make 8-inch.
We're not here to determine size,
but rather to determine what the
needs of the marketplace are. And
we want to fulfill those needs.”

Dick Meixner, managing director
of Denon Digital, says that al-
though his company currently man-
ufactures CD-3s, “it’s a product
without a market. I don’t see any
major retailers doing a 3-inch pro-
gram alerting the consumers that
there is 3-inch. We're still in the
throes of educating the kids on 5-
inch.”

Paul Gelardi, president of Shape
Optimedia Inc., says his company
has already done “reasonable” vol-
ume on CD-3. In his view, one major
factor will be Sony’s marketing
thrust in this fourth quarter;
“Sony’s really the one that’s driving
it,” he says.

(Continued on page 104)

This story was prepared by Ken
Terry and Geoff Mayfield.

SAN DIEGO The demographic
groups with the highest percent-
ages of CD buyers are 26-35-year-

NARM

olds, Orientals,
and males, ac-
cording to a
study by the Na-
tional Assn. of
"[F"nl Recording Mer-
et chandisers and
the Recording
Industry Assn. of America.

The study was based on NARM's
poll of 8520 shoppers as they left
record stores around the country
during a period in June. The report
was prepared by Doug Harvey, di-
rector of marketing and operations
for the Target department store
chain’s internal rack, Jetco, and
Howard Appelbaum, VP of the
Washington, D.C.-based chain
Kemp Mill Records. Harvey pre-

NARM, RIAA Exit Poll
Profiles GD Gonsumers

sented conclusions from the survey
Sept. 27 at the NARM Retailers
Conference at the Hotel Del Coro-
nado here.

The disparity between male and
female CD purchasers is especially
noteworthy, with 54.6% of the men
and only 39.2% of the women hav-
ing bought CDs on the day they
were interviewed. Of those who
said they planned to buy CDs in the
next six months, 30.3% are men and
16.9% are women.

In terms of race, 55.4% of Asians,
49.6% of whites, 38.8% of blacks,
43.4% of Hispanics, and 51.7% of
“others” bought CDs the day they
were polled.

Among 26-35-year-olds, 53% had
purchased CDs that day. For the 12-
17-year-olds, that figure was 30.9%;
for 18-25-year-olds, 50.4%; for 36-50-
year-olds, 50%; and for those over
50, 46.6%. Much of the report fo-
cused on whether consumers were

(Continued on page 105)

NARM Wholesalers Have Broad Agenda

BY EARL PAIGE

LOS ANGELES Frank Hennessey,
president of the National Assn. of
Recording Merchandisers, has an-
nounced a broad agenda for the trade
group’s upcoming Wholesalers’ Con-
ference, scheduled for Oct. 23-27 in
Palm Springs, Calif. Topics for dis-
cussion will range from loss preven-
tion and packaging improvements to
such ethies issues as selling promo-
tional copies and the integrity of
trade charts.

Hennessey, who is also president
and CEO of Handleman Co., the na-
tion’s largest record rackjobber, says
he is challenging the entire industry
to develop more “creativity and inno-
vation.”

In the same vein, he calls for ex-
ploring “various alternative ways of
probing’’ shrinkage losses. In the
area of cassette packaging, he advo-

cates a wide-open approach.

“What I am trying to do as chair-
man of the association is to get peo-
ple to stop and think differently,” he
notes. “We do not know the solution
for all of the problems, but we have
to challenge these historic assump-
tions. They may not be right.

“It may very well be that it’s in the
interest of the manufacturers and
the industry to have dual inven-
tories,” he adds, with suppliers offer-
ing both the present Norelco package
and a 4-by-12-inch package that many
retailers buy or make.

As for packaging in general,
Hennessey points to a recent summit
in Detroit “where for the first time
there were 40 people assembled in
one room’’ representing all view-
points. “It was a tremendous meet-
ing. Manufacturers have a better ap-
preciation for the impact of packag-
ing on racks, distributors, and

one-stops as well as retailers. I do be-
lieve that continuing that dialog will
reach some consensus that we will all
benefit from.”

Now at the midpoint of his term,
Hennessey says NARM should take
positions on a broad range of indus-
try concerns.

Regarding the continuing traffic in
preview copies, Hennessey says no
substantive review has been made
and that at this point he hopes to initi-
ate a dialog. “Ignoring the retailer
who sells promos, often openly and
with great breadth and depth of in-
ventory, will not make the problem
go away,” he says.

Similarly, in the area of stores’ re-
ports to charts, he offers no specifics.
“We are a very mature industry,” he
says. “We want to be thought of as
being professional and being above
reproach, and my position is that

(Continued on page 105)
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Spec’s Music: 40 And Still Growing

Fla. Web Convenes To Plot Expansion

BY GEOFF MAYFIELD

MELBOURNE, Fla. Although
Spec’s Music & Video celebrated its
40th anniversary here during its an-
nual convention, the Miami-based
chain has its eye on No. 50—as in 50
stores.

The 41-store Florida web continues
to grow at a fast clip—thanks in part

to Wall Street funding—and is on
track to reach the 50-store mark by
the end of fiscal 1989, which closes
July 31. At least two of those new
units should open by the end of this
calendar year.

But just as its fast-growing home
state provides expansion opportuni-
ties for Spec’s, Florida has become a
magnet for aggressive competition

BY EDWARD MORRIS

OWENSBORO, Ky. WaxWorks/
VideoWorks celebrated its 40th an-
niversary Oct. 3-5 by drawing 1,700
registrants to its annual video trade
show here. Video retailers from 13
states attended and 72 vendors had
exhibits, according to Kirk Kirkpat-
rick, VP of sales.

Unlike previous shows, which
were essentially cash-and-carry vid-
eo supermarkets, this year’s edition
enabled store reps to order a wide
range of specially priced videos on
credit. WaxWorks also arranged
seminars on industry trends and
merchandising techniques.

The first of the seminars fea-
tured remarks by top executives

Video Trade Show Toasts
WaxWorks’ 40th Birthday

from the major video suppliers. Mi-
chael Karaffa, VP of sales and mar-
keting for Vestron, told the regis-
trants that “we won'’t be a part of
any [pay-per-transaction]
schemes,” adding that “PPT is not
a cure-all for depth of copy.” He
also urged the registrants not to let
box-office success be the sole deter-
minant of their buying patterns. Al-
though “Ghoulies II”” was disap-
pointing at the box office, according
to Karaffa, Vestron sold more of
that video than it did of the original
title. He cited “China Girl” as an-
other title that did better in video
than in movie format.
Gene Silverman, senior VP of
sales at Orion, defended his compa-
(Continued on page 104)

from a host of leading chains. Prod-
uct awareness was the theme for the
chain’s Oct. 4-7 convention at Hilton
At Rialto Place, but the real focus
here was the means by which Spec’s
can hold its own—and continue in-
creasing its sales-—as its markets be-
come more crowded.

While acknowledging the invasion
of Dallas-based Sound Warehouse—
which has opened large stores near
some of Spec’s prime locations—and
the increased Florida presence of sev-
eral chains, including Atlanta-based
Turtle’'s Records & Tapes and Alba-
ny, N.Y.-based Trans World Music
Corp., chairman and founder Martin
Spector promised during his welcom-
ing remarks that his chain won’t
stand still.

“We're going to meet 'em and beat
the hell out of 'em,” said Spector. “In
40 years, we’ve never had a year
where we didn’t do better business
than we did the year before.”

Spector’s boast came true again in
fiscal 1988, reported chief financial
officer Peter Blei, speaking during
one of the week’s business sessions.
The company’s sales exceeded $32.5
million during the year, 22% ahead of
1987, with 7% of that gain coming
from same-store increases.

(For more about the financial sta-
tus of Spec’s, see story, page 91.)

Blei also noted that Spec’s com-
pares favorably in many respects
with much larger chains, citing a re-
cent Prudential-Bache Securities re-

(Continued on page 99)

Overall Turnout Good, But Indie Retailers Stay Away

U.K. Record-Dealers Group Holds 1st Meet

LONDON The first meeting of the
newly created British Assn. of Rec-
ord Dealers was assessed by found-
ing chairman Steve Smith of Tower
Records as “an optimistic start for
the U.K. retail future.”

Some 200 retailers were on hand
for the Oct. 6-7 summit, including
representatives of all the major
chains, along with independents and
wholesalers. There were also a num-
ber of representatives from U.K. rec-
ord companies, including EMI, Vir-
gin, MCA, Chrysalis, BMG, Poly-
Gram, WEA, and CBS. However, the
turnout among independent labels
was considered a disappointment.

Tower’s Smith says the group aims
“to provide the framework of an or-
ganization to promote and maintain
the highest standards of the retail
and wholesale sectors. We want to
encourage and provide formal and in-
formal contact between members of
the record industry and our associa-
tion.

“BARD will link the retail/whole-
sale trade in dealing with govern-
ment or public authorities and moni-
tor and help in legal matters or
changes in legislation. And we'll cer-
tainly oppose any legislation which
could be harmful to us. What we seek
is a better music business for every-
one.”

Of the inaugural meeting, Smith
says he is pleased the U.K. record in-
dustry could get together in a spirit
of cooperation and optimism for the
future. “The one disappointment is
that the independent record dealers
haven’t turned up in force, but the
representatives who are here are re-

sponsible for 85% of all record sales
in the UK.”

He says BARD hopes the absent
indies will attend next year’s meeting
“because we want to be representa-
tive of all the U.K. retail trade. We
must get our message across to ev-
eryone.”

The two-day program included pre-
sentations of record company prod-
ucts, including a CD video package
from PolyGram. Roger Lewis, head
of BBC Radio One’s music depart-

ment, was an after-dinner speaker,
and Chrysalis act the Proclaimers
performed live.

The conference’s keynote speech
was by Peter Jamieson, chairman of
the British Phonographic Industry, a
manufacturers’ .trade association,
and also chairman of BMG. Jamieson
accented the importance of legisla-
tion to protect copyright holders.
“This year,” he noted, “the U.K. pub-
lic will spend more than 1 billion

(Continued on page 104)

BY CHRIS MORRIS

LOS ANGELES Priority Records
is taking Atlantic Records to court
in a dispute over comnpeting record
albums featuring the popular tele-
vision-ad characters the California
Raisins. -

On Oct. 7, Priority, which scored
a hit with its 1987 album “The Cali-
fornia Raisins Sing The Hit Songs,”
filed suit in Los Angeles County Su-
perior Court. Named as defendants
in the action are Atlantic; distribu-
tor WEA Corp.; rights licenser Ap-
plause Inc.; the California Raisin
Advisory Board (CALRAB); and
Will Vinton Productions Inec., which
created the Claymation TV spots
and a forthcoming TV special star-

A Tale Of Two Raisins:
 Priority Sues Atlantic

ring the animated raisins.

Priority, alleging breach of con-
tract and good faith, unfair compe-
tition, interference with economic -
relationship, and conspiracy, is
seeking unspecified real and puni-
tive damages.

The wrangle stems from the re-
cent release of two different al-
bums featuring the Raisins: Priori-
ty’s “Sweet, Delicious And Marvel-
ous,”” issued in September and
currently bulleted at No. 160 on
Billboard’s Top Pop Albums Chart,
and Atlantic’s just-released “Meet
The Raisins,” the soundtrack album
for the upcoming TV special (Bill-
board, Oct. 8).

According to the Priority suit, the

(Continued on page 98)

George Michael at a special party in honor of Michael’s six sold-out dates in
Southern California. The party was thrown by Michael's managers, Rob Kahane
and Michael Lippman (see The Beat, page 45).

EXECUTIVE TURNTABLE =~

RECORD COMPANIES. WTG Records in Los Angeles appoints Steve Brack di-
rector, national pop promotion, and Michael Prince director, national al-
bum promotion. They were, respectively, national promotion director,
Boardwalk Records, and national director, album promotion, Atco Records.

Greg Brodsky is named director, artist development, for Uni Records in
New York. He was a product manager for RCA Records.

EMI Records in New York names Phil Blume director, national sales. He
was national sales manager for Important/Relativity Records.

Steve Pross is named national director of A&R for Island Records in
New York. He was West Coast A&R representative for Elektra Records.

CBS Records in New York makes the following appointments: Andrew S.
Piretti, director, core marketing finance and administration; Cecily P. Kip-
pins, director, branch finance and administration; and Karen Padgett, man-
ager, core marketing administration. Piretti was director, branch finance
and administration; Kippins was associate director, branch services; and
Padgett was executive secretary in merchandising, all for the label.

Arista Records in New York makes the following appointments: Roberta
Rotberg, associate director of sales and advertising administration; Scott
Wheeler, associate director of administration; and Russ Regan, A&R con-
sultant, motion picture soundtracks. Rotberg was senior financial analyst

BLUME

BRODSKY

PRINCE

BRACK

for the label; Wheeler was in the banking industry; and Regan has held key
executive positions at Motown, PolyGram, and 20th Century Records.

Warner Bros. Records in L.A. names David Linton black music promo-
tion manager, Southwest, and Jo Lenardi director, alternative marketing.
They were, respectively, GM/program director for WRVS Elizabeth City,
N.C., and Midwest regional alternative marketing manager for the label.

Donald Krieger is named art director for [.R.S. Records in Los Angeles.
He was staff designer for A&M Records.

Curb Records in Los Angeles promotes Deborah Razo to marketing
manager. She was in marketing coordination for the label.

Gui Manganiello is named national director, A&R/promotion, Priority
Records, L.A. He was alternative marketing manager, Capitol-EMI.

Pathfinder Records in New York promotes Emma Terese to director of
A&R and Lindy Shaver-Smith to production manager. They continue as
executive VP and director of retail for the label, respectively.

RETAILING/DISTRIBUTION. WEA International in New York appoints Peter
Ritchie director, international marketing and artist development, and Steve
Greenberg strategic marketing manager. They were, respectively, product
manager for EMI Records and a staff writer for the company.
Warner/Elektra/Atlantic Corp. in Los Angeles appoints Lonnie Plea-
sants field sales manager. He was a sales representative for the company.
WEA in Philadelphia appoints Barbara “Bobbi” Williamson field market-
ing representative and Mary Barnell sales representative. They were, re-
spectively, sales secretary and inventory clerk, both for the company.

PUBLISHING. Debra Jung is named VP of the Denny Music Group in Nash-
ville. She was involved in the video industry on the West Coast.

Affiliated Publishers in Nashville names Glenn Warren executive VP/
GM. He was on the staff of the Nashville Songwriters Assn. International.

o VIDEO PEOPLE on the move, see page 66
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Coast To Coast, _
There’s No Business Like
Our Business.

The American Express® Card does its part
to make your trip go smoothty. With it, you can
¢ charge your tickets. And have access to extra
cash at thousands of locations. No wonder
frequent business travelers applaud it for travel
£ . and entertainment. Join them. Act now and

call your Agent. Your Travel
* Agent. And let’s do lunch.

You'll feel like a star in the sky in Pan Am’s
Business Class. Because here you'll be
supported by a cast of extras. Like the extra
room of 6-across seating. And the extra
luxury of advance check-in plus a private
terminal and. with a reservation, a compli-
mentary limousine to and from Kennedy
International to midtown Manhattan.
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Final OKs Near For Berne, Record-Rental Bills

Capitol Hill News Is Good For Trade

BY BILL HOLLAND

WASHINGTON Final congression-
al approval of both the record indus-
try's record-rental bill and legislation
permitting the U.S. to join the Berne
Copyright Convention is assured, of-
ficials say. At press time, the House
of Representatives had just passed
the Senate-approved Berne bill and
the Senate leadership was ready to
give its last procedural nod to the re-
cord-rental bill.

Although both the Senate and
House have voted in favor of the two
noncontroversial bills, final conferee
approval is needed before the bills
cross President Reagan’s desk.

On Oct. 11, the Senate approved
another measure that would benefit

the music community—the technical-
corrections tax bill, which contains a
provision to allow songwriters, lyri-
cists, artists, and free-lance writers
to deduct expenses for projects be-
fore their income-producing potential
can be determined. The vote was 87-1,
with 12 senators absent.

Music industry lobbyists secured
success of the item by amending the
language of both the House and Sen-
ate versions of the provision to make
them identical, thereby removing the
bill from further consideration by
conferees. Final action on the techni-
cal-corrections legislation was to take
place shortly after press time.

Says Jim Free, a Washington lob-
byist for BMI: “What this means—
that our language in both versions is

BMG, MTV Team To Greate
Direct-Marketing Operation

BY KEN TERRY

NEW YORK BMG Direct Market-
ing, which operates the RCA record
and video clubs, plans to start a new
club under an exclusive licensing
agreement with MTV Networks. The
as-yet-unnamed entity will be mar-
keted under the MTV logo and will be
geared to the 18-34-year-old segment
of the music channel’s audience.

The major feature of the new club
will be a monthly “magalog” (a com-
bination of a club catalog and a mag-

azine) produced by MTV and avalil-
able only to members. In addition to
music and entertainment news, fea-
tures, reviews, and interviews, the
magalog will contain an MTV pro-
gram guide.

According to Raju Puthukarai,
president of BMG Direct Marketing,
the magalog will offer, at any given
time, approximately 100 audio selec-
tions, 100 music and low-priced movie
videos, and 25-50 items of MTV pro-
motional merchandise. In addition to

(Continued on page 99)

MCA To Distribute Varese

50 Soundtracks To Be Reissued

BY DAVE DIMARTINO

LOS ANGELES Independent film
soundtrack label Varese Sarabande
Records has struck a distribution
deal with MCA that will see more
than 50 of its best-selling titles reis-
sued by year’s end.

In addition, 10 new releases—in-
cluding the soundtracks to “Crossing
Delancey,” “A Nightmare On Elm
Street 4,” and ‘“Halloween 4"’—are
slated for late 1988 release.

Chris Kuchler, president of the &
year-old Los Angeles-based label,
calls the deal “a defensive as well as
an offensive move” due to increased
competition in the soundtrack field.

“On one hand we'll get better pene-
tration everywhere,” he says, “plus,
we’ll get better access to everything
because people are much more inter-
ested in dealing with a label that'’s
distributed by a major, plain and sim-
ple.”

Originally founded as a classical la-
bel, Varese Sarabande has enjoyed
considerable sales success in the in-
strumental soundtrack field. Among
the label’s most successful titles are
the soundtracks to ‘“Witness,”’
“Rambo,” “Blue Velvet,” “Aliens,”
and “The Right Stuff.”

Kuchler, who estimates the label
has released an average of at least 30

(Continued on page 98)

Sam Glark, Former Head Of
ABC Paramount Lahel, Dies

NEW YORK Sam Clark, who left a
successful retail/wholesale operation
in Boston in 1955 to head up a new la-
bel, ABC Paramount Records,
formed by the American Broadcast-
ing Co., died here Oct. 9 of a heart at-
tack. He was 74.

Under Clark, ABC Paramount
emerged as one of the most success-
ful independent labels, although it
would later set up its own wholly
owned network of distributor
branches. Its major artists were
among the most popular performers
of early rock’n’roll, including Paul

Anka, Frankie Avalon, and Fabian.
ABC Paramount—the word Para-
mount was later dropped—also had
hits in an MOR vein, including re-
cordings by Steve Lawrence & Eydie
Gorme and the late Don Costa, who
produced and arranged many albums
for the label.

ABC Paramount also had impor-
tant label distribution deals—it was
among the first labels to make such
arrangements—including ties with
Ray Charles (Tangerine) and the late
Enoch Light (Command). Clark also

(Continued on page 106)

verbatim—is that the provision won't
even be addressed” by the conferees.
“We're a done deal,” he adds.

As to the larger bill, Free says that
“some other items might be kicked
out if the conferees can’t settle on
them, but you can be sure Congress
won’'t go home without having
passed the technical-corrections bill.”

The provision will remedy a section
in the 1986 Tax Reform Act that
forces songwriters and artists to
project future income and to amor-
tize expenses over the income-pro-
ducing life of a work, much as fac-
tories do with hard goods.

The optimism over the success of
the Berne, record-rental, and tax-re-
lief bills did not spill over to industry
concerns about certain provisions in
Title II of the Child Protection and
Obscenity Enforcement Act, which
Congress is still considering.

There were indications that some
Democratic leaders in the Senate are
questioning whether the constitution-
al problems encountered by the title’s
obscenity provisions might be threat-

(Continued on page 99)

Rush Hour Power. EMI artist Jane Wiedlin signs an exclusive North American
co-publishing agreement between her | Before E Music and Screen Gems/EMI
Music Publishing. The single “Rush Hour” is her first top 10 solo hit. Shown
seated, from left, are lra Jaffe, president, EMI Music Publishing USA, and
Wiedlin. Shown standing, from left, are Wiedlin's managers, Rick Stevens and
Ged Malone of the Summa Music Group.

REMAKES DOMINATE this week’s Hot 100, with
four (count ’em) remakes listed in the top 10. Phil Col-
lins’ “Groovy Kind Of Love” jumps to No. 1, UB40’s
“Red Red Wine” dips to No. 2, Cheap Trick’s “Don’t
Be Cruel” drops to No. 9; and Kylie Minogue’s ‘“The
Loco-Motion” leaps to No. 10.

“Groovy Kind Of Love” was first a hit in 1966 for
the Mindbenders; “Red Red Wine” was a midchart
entry in 1968 for its writer, Neil Diamond; “Don’t Be
Cruel” was a blockbuster in 1956 for Elvis Presley;

and “The Loco-Motion” =

was a No. 1 hit in 1962
SRR Y BT
T

for Little Eva.

Dan Kraft, 7-inch-sin-
gles clerk at Tower Rec-
ords in Boston, notes
that this marks the first
time in the '80s that four
remakes have been listed
in the top 10 simulta

Remakes Remake Top 10 Of Hot 100;
Beach Boys Riding High With ‘Kokomo’

neously.

The success of Collins’
record gives “Groovy . ..”
songwriters Carole Bayer Sager & Toni Wine the
No. 1 hit they narrowly missed out on when the Mind-
benders’ record stopped at No. 2. This is the third time
in the rock era that a song has originally peaked at
No. 2 and subsequently reached No. 1 as a remake. It
happened with “I Heard It Through The Grapevine”
(Gladys Knight & the Pips/Marvin Gaye) and “Mac
Arthur Park” (Richard Harris/Donna Summer).

This is the third time that “The Loco-Motion” has
reached the top 10. The song, written by Carole King
& Gerry Goffin, also hit No. 1 in 1974 for Grand
Funk. “The Loco-Motion” is only the second song to
crack the top 10 three times in the 30-year history of
the Hot 100. The first was Holland/Dozier/Holland’s
“You Keep Me Hangin’ On,” which has done the trick
for the Supremes, Vanilla Fudge, and Kim Wilde.

Robin Scott-Durkee of Altoona, Wis., adds that
“The Loco-Motion” is the first song to reach the top 10
in the ’60s, "70s, and ’80s.

THE BEACH BOYS’ “Kokomo” leaps to No. 6 on the
Hot 100, nearly 25'/, years after the group first
cracked the top 10 with “Surfin’ U.S.A.” That’s by far
the longest span of top 10 hits of any group in the rock
era. The Rolling Stones are in second place, with a
span of 21!/, years between their first (“Time Is On

by Paul Grein

My Side”) and most recent (“Harlem Shuffle”) top 10
hits,

Here’s a measure of the Beach Boys’ longevity: The
group landed its first top 10 hit in May 1963, when
John Kennedy was president, a first-class stamp cost
4 cents, and “It's A Mad Mad Mad Mad World” was
the big box-office hit. Among the other acts in the top
10 at the time: Little Peggy March, Jimmy Soul, the
Chiffons, and the Cookies.

“Kokomo’’ is the Boys’ first top 10 single since
“Rock And Roll Music”
reached No. 5 in 1976. If
it climbs above that—
which it almost certainly
will—it will become their
biggest hit since “Good
Vibrations’ topped the
chart in 1966.

The only bad vibration
in this story is that Brian
Wilson has been unable
to erack the Hot 100 with
his solo single “Love And
Mercy.” It's certainly ironic that the mastermind be-
hind the Beach Boys classics is being ignored by pop
radio stations at a time when they are giving heavy
rotation to a record that basically summarizes the Wil-
son-created sound.

They never said life was fair.

FAST FACTS: Bobby Brown’s My Prerogative,”
which has been No. 1 on the Hot Black Singles chart
for the past two weeks, finally enters the Hot 100 this
week at No. 78. The delayed reaction is due to the fact
that pop radio was slow in adding Brown’s prior sin-
gle, “Don’t Be Cruel.” That record topped the black
singles chart three months ago and is only now peak-
ing on the Hot 100, where it has hit No. 8. Brown’s al-
bum, also titled “Don’t Be Cruel,” jumps to No. 8 on
the pop album chart. That’s his top-charting album
since “New Edition” reached No. 6 in 1985.

Robert Palmer's “Early In The Morning” makes its
debut at No. 71 on the Hot 100, six years after the Gap
Band’s original version of the song hit No. 1 on the
black singles chart. This is the second time that Palm-
er has successfully recut a former black radio hit. In
1986, he remade “I Didn’t Mean To Turn You On,”
which had climbed to No. 8 on the black chart two
years before for Cherrelle.
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Jomp right into the hits with “2nd Wave’’ the smooth, silky second album

*rom Surface: Cavid’Pic’’ Conley, David Townsend and

Berncrd Jackson. Surface scored big last year with their debut album and
No 1Black and Top- 2D popsingle, ““Happy.’

Now with “2nd ‘Wave,” Surface is all over the radio again with their
nz=w snash single. | Missed’’—olus seven more new songs that'll keep the

h ts ricing to the Surface a  year long!
Produced by David **Pic’’ Conley,

David Townsend

o " v r 3 3 “*Columbia”’ ® are rademarks of @)
oty AW, Surface. '2nd Wave.” On Columbia Cassettes, Compact Discs and Records. e ey gl
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Video Rental, Sales Could Benefit

PPT OFFERS NEW BUSINESS OPPORTUNITIES

BY RON BERGER

(Editor’s note: The intense contro-
versy in the video business over
pay-per-transaction has prompted
three industryites to submit Com-
mentaries on the subject within
the past several weeks. Following
18 the second one; a third guest col-
umn on PPT is slated for the next
issue of Billboard.)

An Oct. 1 Commentgry by Jim
Salzer, owner of Salzer’s Video in
Ventura, Calif., and a member of
the Video Software Dealers Assn.
board, suggested that pay-per-
transaction could somehow ‘‘stifle”
the video business.

I strongly dispute this point of
view, which is like objecting to the
offering of home loans by banks.
It'’s undoubtedly true that before
home loans were made available,
only the very wealthiest people
could own their homes. Just as
home loans have expanded individ-
ual ownership and construction of
houses, PPT can only increase busi-
ness for all of its participants.

PPT is an alternative form of dis-
tribution. It provides the retailer with
yet another way of obtaining video-
cassettes for rental use. It is difficult
for me to comprehend how anyone in
the retail sector can be opposed to an
additional buying alternative.

Salzer claims that PPT companies
tout the advantages that some video
stores can have over others. In look-
ing through all of the materials thus
far published by our company (Ren-
trak) and by Orion Home Video, I
can find no such comment. But even
if there were such marketing ef-

forts taking place in support of

PPT, presumably they would not
differ from the efforts of video dis-
tributors to convince retailers that
their particular discount and dating
programs can give the dealers an
advantage over their competitors.

Certainly, PPT requires retailers
to look at the business differently
than they have in the past, and it
spawns merchandising and market-
ing techniques that are either un-
available or simply less attractive
under standard distribution. This di-
versity can only benefit everyone in
the business.

Salzer makes a number of specific
points with which I disagree. He
states, for example, that in 1940,
movie theaters were encouraged to
share revenues with film compa-
nies, giving the film companies 10%
of the box-office take, and that to-
day the split is reversed. His point
appears to be that the studios’ share
of video-rental transactions will
steadily increase over time.

My impression is that studios are
perfectly capable of increasing their

Uncle Sam, you are working for the
government.

Salzer implies that when a studio
receives reports from a PPT retail-
er, it might ultimately open a store
next door to that dealer. Just the op-
posite is true, however. Today,
some studios are opening stores di-
rectly alongside video retailers part-
ly because they do not receive any
of the revenue generated by those
stores. In a PPT world, studios
would profit directly from the retail-

‘It is difficult

to see how any |
dealer can oppose |
a buying alternative’

Ron Berger is chairman and president of

Rentrak Inc.

share of our rental dollars regard-
less of whether some titles are of-
fered to retailers on PPT terms. The
fact is that the theatrical income
split is not reversed today, but rath-
er the split varies from title to title
depending on the strength of each
movie. And that’s as it should be,
for no two films are the same.

The implication of Salzer’s com-
ments is that theater owners are
economically disadvantaged as a re-
sult of an unfair split of the box-of-
fice take. According to an article in
Forbes, however, theater chains
have been sold at 12 times cash flow
in recent months. I dare say there
isn’t a video store operator in the
country who wouldn’t jump at 12
times cash flow for his business.

Salzer goes on to suggest that
when reporting rental figures, re-
tailers may feel they’re working for
the studios. This assumption, how-
ever, is totally unjustified: It implies
that if you report your retail reve-
nues to your shopping center devel-
oper, you are working for him; that
by reporting figures to your fran-
chiser, you are working for him; and
that if you report your income to

er’'s PPT business and thus would
have no need to open competing out-
lets nearby, and home video suppli-
ers would promote their titles ag-
gressively to increase revenues for
both independent and studio-owned
retail operations.

Salzer suggests that video retail-
ers should be able to build relation-
ships with their customers so that
the customers would be willing to
make 2.7 trips to a video store for
the hit title they want. He implies
that increasing the depth of copy on
hit A titles would shift demand from
B titles.

Three years of testing have
shown, however, that consumers
who go to PPT stores are better sat-
isfied and willing to pay more for
the movies they rent than are cus-
tomers of non-PPT dealers. There is
no evidence whatsoever that having
additional copies of hits reduces rev-
enues generated by catalog titles or
B or C titles. In fact, PPT retailers
bring in several times more B and C
titles under PPT than they ever
brought in under standard distribu-
tion.

Should retailers become better

merchandisers? Certainly. But they
need not invest time in trying to talk
customers into buying some film
other than the one they really want
while they wait their turn.

If consumers had to go to the gro-
cery store 2.7 times to find the
toothpaste they wanted in stock or
if they had to go to a pizza parlor 2.7
times to find pepperoni in stock,
they would find a new grocery store
or a new pizza parlor—and that’s
precisely what consumers are doing
to video stores today. Forced to visit
a store 2.7 times to get the hit they
wanted in the first place, they are
switching to bowling alleys, books,
or cable TV. The way to build this
business is to give consumers what
they want when they want it and to
make sure they leave the store with
additional movies, popcorn, soda,
and so on.

Salzer cites lack of cooperation
between suppliers and stores as evi-
dence that studios have ‘“nothing
but contempt” for retailers. But in
contrast to Salzer, who has done no
testing of PPT, 57 manufacturers
have at least been open-minded
enough to test the system in an ef-
fort to improve business for every-
one. Being opposed to PPT without
giving it a thorough test is equiva-
lent to banning a book without hav-
ing read it.

Salzer ends his piece with a num-
ber of statements that are simply
not true. The Fairfield Group study
released at last summer’s conven-
tion of the Video Software Dealers
Assn. shows clearly that stores or-
dering the proper depth of copy will
do better than stores that do not.
Fairfield made it absolutely clear
that in every case, surveyed PPT re-
tailers had done better overall than
had non-PPT retailers.

Finally, Salzer suggests that PPT
will somehow hurt sell-through
business. The fact is that PPT has
done exactly the opposite for partic-
ipating retailers. Because retailers
on PPT order more video product
and because most cassettes that
they order can be sold through to
consumers within 45-60 days after
release, PPT retailers sell more cas-
settes—both new and used—than
do corresponding non-PPT retailers.

The facts speak for themselves.

KASEM GOES OUT QUIETLY

In Billboard’s Sept. 24 issue, you
printed a letter from Lewis Crow
titled “No Send-off For Kasem.”
In his letter, he criticized ABC for
allegedly not allowing Mr. Kasem
to say farewell to his “American
Top 40" audience and voiced a sus-
picion that Casey’s silence was im-
posed by ABC.

The ABC Radio Network appre-
ciates the millions of loyal listen-
ers that ““American Top 40" has
amassed over the past 18 years
with Kasem as the host. Changes
are never easy, and Kasem’s last

show certainly was a sentimental
moment for all involved.

The truth is that ABC gave Ka-
sem the opportunity to say good-
bye. He declined, and since he is
the originator of “American Top
40" and a seasoned professional,
we deferred to his wishes.

Susan Storms

Director of Publicity & Public Relations
ABC Radio Networks

New York, N.Y.

COUNTRY REALITY
In response to a recent letter from
Jochen Mezger about Billboard’s
country charts (Oct. 15), Billboard
is not discriminating against coun-
try music, just reflecting reality.
Because of the sharply declining
sales figures on country singles

and the erratic sales patterns that
usually show a high percentage of
jukebox sales early, then little
sales activity untii some iate saies
on hits, it became difficult to use
these figures in a meaningful way
on the Hot Country Singles chart.
Therefore, a separate sales chart
was established for those interest-
ed in watching country singles
sales.

Configurations are not designat-
ed on the Hot Country Sales chart
because the only one available in
that field is 7-inch vinyl. In some
cases, even that configuration is not
available until a record is high on
the charts.

Country albums do sell very well,
but the number of significantly ac-
tive titles at any given time does not

exceed the 75 we chart each week.
Marie Ratliff
Country Chart Manager
Billboard
Nashville, Tenn.

MISSES THEM ALREADY!
There was no picture of Tommy
Mottola or Walter Yetnikoff in the
Oct. 1 issue. What’s wrong?
Bert Gieseman
Long Beach, Calif.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Blg City News/T alk AMs Join Cable Radio Fray

BY SEAN ROSS

NEW YORK Full-service, 50,000-
watt AMs WCCO Minneapolis and
KOA Denver already have a sub-
stantial listenership outside their
own market. Soon they’ll have ac-
cess to another 1 million homes na-
tionwide via a deal with Denver-
based Jones Intercable that also in-
cludes Minnesota Public Radio’s
news/talk outlet, KSJN-AM St.
Paul.

The move increases to five the
number of local outlets that have
become cable superstations; classi-
cal WFMT Chicago and jazz KKGO
Los Angeles are the others. It also
means that cable listeners will be

able to hear WCCO’s morning team
of Charlie Boone & Roger Erickson
or Denver Broncos football via
KOA or the BBC and CBC news
that KSJN carries.

These additions are also the latest
moves in a little-known rivalry be-
tween Jones and Tulsa, Okla.-based
Tempo Sound, both of which carry a
similar complement of somewhat
home-grown music channels that
subscribers can receive with their
basic cable.

Tempo began in late 1981 as a pay
audio service with a few channels be-
fore expanding to its current comple-
ment of seven formats in 1984 and
eventually becoming a free offering.
Tempo’s formats are album rock, AC,

No Indecency Penalty Yet
Safe-Harbor Issue Docked At FCC

BY BILL HOLLAND

WASHINGTON, D.C. Despite
the fact that the Federal Commu-
nications Commission now has 87
pending cases involving indecent-
programming complaints, there is
little movement at the commission
toward fining any of the radio and
TV stations involved because of re-
cent actions by Congress and a
U.S. Court of Appeals.

“We don’t have a real rule yet,”
says a commission spokesperson.
“The U.S. appeals court basically
booted back the ‘safe harbor’
hours, where there could be inde-
cent programming, to us for re-
finement.”

At the same time, the spokesper-
son says, when President Reagan
signed an appropriations bill Oct. 1
that included a provision that for-

bids the FCC from allowing any
safe hours for indecent program-
ming, commission dealings with
the pending cases ground to a halt.

‘““We were working on those
cases, but now we’re going to have
to deal with the statute, so it’s all
different,” says the spokesperson.
“Right now, I'm not sure where we
stand. We can work on cases involv-
ing indecent programming during
the day, though.”

A source inside the commission
reveals that mass media bureau
staffers will soon be meeting with
chairman Dennis Patrick to discuss
how the commission should now
move forward under the no-safe-
harbor statute.

It is no secret that the Patrick
FCC, like the Fowler commission
before it, wants to stay out of con-

(Continued on page 84)

$34 million.

newsline...

NOBLE BROADCAST 6ROUP has named Monte Lang GM of KMJQ Houston as
well as regional VP with jurisdiction over KMJM St. Louis. Lang, who
replaces Barry Drake, is a partner in WMQX-AM-FM Winston Salem,
N.C. He was chief operating officer for the Amaturo Group when that
company owned KMJQ and KMJM. Also, Noble has acquired R&B/oldies
AM KYOK Houston from All-Pro Inc. for $2.5 million.

adult standards, country, oldies, easy
listening, and the In-Touch national
reading service for the visually im-
paired. Only the album rock format is
produced in house; the others come
from in-flight programming producer
John Doremus Inc. OM Sharon Matz
says her stations reach 1.25 million
listeners via 110 cable systems.

Jones Intercable, meanwhile,
launched its Galactic Radio service in
September 1987, reaches 1 million
homes through its own systems, and
is also carried on eight other systems.
GM Jeff Hansen and OM Steve Gren-
zow head a l4-person staff. Like
Tempo, Galactic Radio has six for-
mats produced by Drake-Chenault—
top 40, classical, AC, country, easy
listening, and jazz—plus the In-
Touch service.

ity audio. Both are automated and
emphasize minimal talk. Galactic Ra-
dio’s spot load is currently only four
minutes an hour, and Grenzow says
most of that is per-inquiry advertis-
ing.

“We wanted to start out with a
minimal amount of talk to differenti-
ate ourselves from over-the-air ra-
dio,” says Hansen. “After a year, it
became apparent that there was a
real need, particularly in smaller com-
munities, for news/sports/talk radio
stations that because of the staffing
requirements can’t survive in small-
markets.”

Both services cite the possibility of
future expansion. One ambitious ca-
ble pay-radio service that only lasted
from 1984-86 was the Reston, Va.-
based Studioline, programmed by

Chicago.

While Hansen says that “consum-
ers like the idea of high-quality audio
but they’ve been unwilling to pay for
it,” Taddeo says his eight-format ser-
vice had other problems. “When we
tested it with the consumer(s], they
loved it . .. We got killed by the gen-
eral expense and the fact that the ca-
ble industry didn’t know what to do
with audio.

“We were trying to sell it to cable
systems as a way of approaching
their ‘untouchables’—people who are
anti-TV or don’t want to pay for
something they think they can get
for free,” says Taddeo, who adds that
he encountered resistance from cable
systems that “were afraid it would
cannibalize their existing services—
i.e., somebody would drop Cinemax
and take Studioline.”

THE GRIFFIN GROUP, owned by Merv Griffin, has purchased WHJJ/WHJY
Providence, R.I.,, and WVEZ-AM-FM Louisville, Ky., from the Federal
Communications Corp. through Blackburn & Co. The purchase price was

WIN COMMUNICATIONS has purchased WUNO/WFID San Juan, Puerto
Rico, and the 12-affiliate, territorywide Noti Uno News Network from
Acosta Broadcasting; the purchase price was about $7.8 million. That sale
went through Media Venture Partners, as did the $1.3 million sale of
KWZD Abilene, Texas, from B&D Communications to MHHF Media.

GEORGE MONNIE is named GM of Willis Broadeasting’s urban WPDQ Jack-
sonville, Fla. He replaces Alan Miller.

MICHAEL BAER is the new GM at Dittman’s KMPZ Memphis, Tenn. He was
GM at country WKJN Baton Rouge, La.

ARTHUR SAMUEL is the new GM at SunGroup’s KKSS Albuquerque, N.M.,
replacing Olivia Lawrence. He was GSM at KBEQ Kansas City, Mo.

LAWRENCE GOLDBERE has been named GM of WUTQ/WOUR Utica, N.Y.
He was manager of marketing services for WABY/WKLI Albany, N.Y.

Both services emphasize high-qual-

Jack Taddeo, now PD of AC WLAK

HOUND TWO OF NEW YORK'’s frequency swap
meet took place Oct. 7T when Emmis Broadcasting’s
WFAN moved from 1050 AM to WNBC’s 660 AM.
WFAN kicked off the new station by teaming p.m.
driver Pete Franklin with an unusually congenial
Don Imus. Imus praised new owner Emmis as “‘the
finest broadcasting company the world has ever
known’’ but still took a few comical shots at
WFAN’s all-sports format, which he termed ‘“‘a
damn deathwatch.”
Most of the press re-

E-NNNN-D Of The Road For W-NNNN-B-C;
Kidd Leaves Gountry For WBMX Chicago

Spanish-language AC, will be around until SBS can
switch frequencies with WEVD.

WSKQ-AM PD Tony Campos is now shooting for
Friday (21) as the target date for the new WSKQ-
FM. WUKQ is somewhat more up tempo than
WSKQ’s current Spanish AC format; Campos prom-
ises that WSKQ-FM will be even more like an En-
glish-language top 40 station while the AM will
move toward n/t and target an older audience.

‘
FLYJOCK” TOM

ports on WNBC’s de-
mise emphasized the era
when Henry Morgan,
Bill Cullen, Ed McMa-
hon, and Robert Alda
were on-air personal-
ities at the station. Ac-
tually, a lot has hap-
pened to WNBC since.
From 1968-77 it was an

JOYNER celebrated his
third anniversary of
commuting between
mornings at urban
KKDA-FM “K104” Dal-
las and afternoons at
WGCI-FM Chicago on
Oct. 14. Party plans for
the weekend included a
live remote in Dallas,

unusual AC that fea-
tured Wolfman Jack,
Norm N. Nite, Murray the K, Walt Love, Joe Mc-
Coy, Cousin Brucie, and Joey Reynolds, although
not all at the same time. It was also known for a
while as “Superstar Radio,” with a huge promotion-
al campaign around the ultimately fizzling Comet
Khoutek.

In 1977, Bob Pittman came to WNBC with a new
air staff and one of the superclean “FM on AM" top
40 formats that were common at the time. (One liner
used to tell listeners how much new cume the sta-
tion was looking for.) By 1982, under Kevin Meth-
eny, WNBC had softened to AC, but not before out-
lasting its rival WABC. When top 40 became fash-
ionable in 1983, WNBC toughened up again—
sometimes going from Sammy Hagar into Frank
Sinatra—until WHTZ “Z100"’ and WPLG (now
WWPR) brought the format back to FM.

Even before it left top 40 again, WNBC was mu-
tating back into a rock/talk hybrid with Imus, How-
ard Stern, Soupy Sales, and Reynolds (again),
among others, under final PD Dale Parsons. To-
ward the end, WNBC was most loved by local media
types for its ‘‘time machine” oldies weekends and
oldies programming. It will always be remembered
for the pronunciation of its calls as W-NNNN-B-C.
(Imus has been referring to his new employer as W-
EFFF-A-N.)

And what took WFAN’s place on 10507 For the
time being at least, it's Spanish Broadcasting Sys-
tem’s WUKQ, New York’s fifth Spanish AM and—in
a rare case of legal duopoly—SBS’ second. WUKQ,
currently running automated, commercial-free

by Sean Ross and Yvonne Olson

three parties in Chicago
(including one at WGCI
morning man Doug Banks’ new restaurant), and—
in a switch—a morning show beamed from Chicago
to Dallas.

Joyner, who now flies between the two cities only
three days a week, says his health is fine but his
dual shifts are “still an effort. You'd think that the
days I don’t fly would be easier, but to tell you the
truth, it’s easier to do my show in Chicago because I
can really get into the music. You can’t really feel
the funk on a phone line.”

THE INFAMOUS METAL BAN has been lifted at
hard-rocking college station WSOU at Seton Hall
Univ. in South Orange, N.J. That means that Metal-
lica, Megadeth, Motorhead, and Ozzy Osbourne are
back. The only song that isn’t back is Osbourne’s
“Suicide Solution.” It was the suicide of a local 16-
year-old with an Osbourne tape in his pocket that
prompted Seton Hall officials to pull some hard rock
off the air in April.

Now the school has cut a deal with WSOU. The
station has added other “‘alternative’” bands during
the day in exchange for reinstating metal at night.
WSOU GM Missi Callazzo doesn’t consider adding
the Sex Pistols a major concession. “It’s something
that will attract more listeners while keeping our
present ones. Even before the ban, Anthrax was not |
played at 6 a.m.” She also says that “playing Metal-
lica again was the greatest feeling.”

PROGRAMMING: With all the gossip about who
(Continued on page 15)
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Al AN
BOY MEETS GIRL)|
THE “REEL LIFE” STORY

Part | —Boy Meets Girl. They write the #1 hits
“How Will |l Know?” and “l Wanna Dance

With Somebody:”

Part Il —“Waiting For A Star To Fall,” the first
single from their RCA debut album, “Ree L fe”
8414-1R, becomes a smash hit. A CHR breake-.
An A/C breaker. And it's just the beginning of a

story that’s breaking wide open.

Part lll—RCA Records launches Boy Meets Girl at
retail, in the press, on national television, and in

a major print, radio and TV advertising campaign.
You'll see their video in heavy rotation on vH-1,
MTYV, Nighttracks, Hit Video USA, Nick Rocks
and more. You'll hear them all over radio as the
“Reel Life” story takes off and Boy Meets Girl

become major recording stars, in real life.

Direct Management G-oup, Steven Jensen and Martin Kirkua,
Los Angeles and Londan
Produced by Arif Mardin ard George Merrill

D

(L z_u

@% Tmk{s) ® Reg sw:eq

Marca(s) Registradals RCA
Corporation. BMG logo T EMG
Music @ 1988 BMG Music
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1988/COUNTRYAWARDS

e preucly congratulate
the writers and publishers ef the year's

SONGWRITERS OF THE YEAR
Dan Seals  Roger Murrah e Paul Overstreet  Holly Dunn
(The Robert J. Burton Award)

To Know Him Is To Love Him »
Phil Spector
Mother Bertha Music, Inc. ’

THE MOST PERFORMED COUNTRY

SONG OF THE YEAR PUBLISHERS OF THE YEAR

Tree Publishing Co., inc.
Warner Music Group
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ALL MY EX’S LIVE IN TEXAS
Lyndia Shafer
Whitey Shafer

Acuff-Rose Rusie, Inc.
BABY’S GOT A HOLD ON ME
Josh Leo
#opage Music

Warner/Elekira/Asylum Music, inc.

THE BED YOU MADE FOR ME
Paulette Carisen
Sportsman Muslc

Wamer-Tameriane Pub. Corp.
BORN T0 BOOGIE
Hank Williams, Jr.
Bocephus Musie, inc.
BRILLIANT COMVERSATIONALIST
John Hadley
Tree Publishing Ce., Inc.
CHAINS OF GOLD
Paul Kenneriey
Irving Music, Inc.
CINDERELLA
Read Nleisen
Englishtown Muszic
CRAZY OVER YOU
Biii Lioyd

Lawyer’s Daughter Music,

A Division of MTM Music Group
DABDY'S HARDS
Holly Dunn

SBK-Biackwood Music, Inc.

DOMESTIC LIFE
Gary Harrison
Nashion Music, Inc.
DON'T BE CRYR.
(Second Aware)
Otls Biackwell
Eivis Presiey
Elvis Presiey Music
Unichappell Music, inc.

A FACE ([ THE CRSWD
Gary Harrison
Nashion Music, Inc.
FACE TO FACE
Randy Owen
Maypop Music
FISHIN’ IN THE DARK
Wendy Waidman
Moon And Stars Music
Scresn Gems-EMI Music, inc.
FOREVER AND EVER, AMEN
Paul Overstrest
Scarlet Moon Muslc
Screen Gems-EMI Music, inc.
GOIN' GONE
Bill Dale
Fred Kolier
Foreshadow Songs, inc,
Little Laureil Music
Lucrative Music
GOTTA BAVE YOU
Richard Lagdis
Reed Nisisen
Eddle Rabbitt
Briarpateh Musie,

A Division of MTM Music Group
Englishtown Music

HEAVEN CAN'T BE FOUND
Hank Willlams, Jr.
Bocephus Musie, Inc.

I CAN'T GET CLOSE ENOUGH
Sonny Lamaire
J.P. Pennington
Pacific Isiand Publishing
Tres Pubilishing Co., Inc.

§ CAN'T Wikl FOR LOSIN' YOU
Rick Bowles
Fama Publishing Co., Inc.
(I’'B CHOOSE) YOU AGAIN
Paul Overstreet
Scarlet Moon Muslc
Screan Gems-EMI Muslic, In¢.
| PREFER THE MOONLIGHT
Mark Wright
Land Of Music Pubiishing
SBK-Blackwood Muslic, Inc.
| WANT TO XNOW YOU BEFORE
WE MAKE LOVE
Becky Hobbs
Candy Parton
Beckaroo Muslc
Irving Music, Inc.
| WHL BE THERE
Tom Snow
Snow Music
| WON'T NEED YOU ANYMORE
(ALWAYS AND FOREVER)
Max D. Barnes
Troy Seals
Blue Lake Musle
Face The Music
Warner-Tameriane Pub. Corp.
I'LL STILL BE LOVINE YOU
(Saecond Award)

Pat Bunch
Mary Ann Kennedy
Pam Rose
Choy La Rua Music
Fiamingo Rose Music
Pat Bunch Publishing
Warner-Tameriane Pub. Corp.
I'M TIRED
(Second Award)

A.R. “Buck” Peddy
Ray Price
el Tiilis
Cedarwood Publighing

IT TAKES A LITTLE RAIN
(TO MAKE LOVE GROW)
Steve Dean
James Dean Hicks
Roger Murrah
Tom Collins Music Corporation
JULIA
John Jarvis
Tree Publishing Co., inc.
THE LAST ONE TO KNOW
Matraca Berg
Tapadero Music
LET THE MUSIC LIFT
YOU P
Eddie Setser
Wamer-Tamerlane Pub. Corp.
LITTLE SISTER
Doc Pomus
Mort Shuman
Eivis Prasiey Music
LITTLE WAYS
Dwight Yoakam
Cosl Dust West Music

A LONG LINE OF LOVE
Paul Overstreet
Thom Schuyler
Buthiehem Music
Scariet Moon Music
Screen Gems-EMI Muslic, Inc.
LOVE ME LIEE YOU USED TO
Paul Davis
Bobby Emmons
Attadoo Musie
Paul And Jonathan Songs
Rightsong Music, Inc.
Web IV Music
LOVE REUNITER
Stephen Edward HIll
Chris Hlliman
Bar-Neae Muslc
LOVE SOMEONE LIKE ME
Holiy Dusn
Lawyer’s Daughter Music,
A Divislon of MTM Music Group
L'YNDA
Bill LaBounty
Pat MecLaughlin
Screen Gems-EMI Music, Inc.
MAYBE YOGR BABY'S 80T
THE BLUES
Graham Lyle (PRS)
irving Musle, Inc.
THE MOON IS STILL OVER
HER SHOULDER
Hugh Prestwood
Lawyer's Daughter Musl¢,
A Division of MTM Music Group
MY ROUGH ABD ROWDY DAYS
Wayion Jennings
Roger Murrah
Tom Coliiins Muslc Corporation
Waylon Jennings Music
OCEAN FRONT PROPERTY
Hank Cochran
Deaa Diilion
Larry Butlar Muslc Co.
SBK-Biackwood Music, Inc.
Tree Pubiishing Co., Inc.
Buchk Moors
Tapadero Music
ONE FRIEND
Dan Seals
Pink Pig Music
ONE STEP FORWARD
Chris Hliiman
Biii Wildes
Bar-None Music
ONLY WEEN ) LOVE
Hoily Dunn
Chris Waters
Lawyer's Daughter Muslc,
A Division of ®ITM Music Groug
Tree Publishing Co., Inc.
RIGHT FROM THE START
Billy Herzlg
Randy Watkins
Ensign Music Corporation
Red Ribaon Music
THE RIGHY LEFT HAND
Dennis Knutson
Frizze/l Music
Hall-Clemert Publications
ROSE IN PARADISE
Stewart Harris
SBK-Blackwood Musle, Inc.

SHE COULDBN'T LOVE
ME ANYMORE
Biily Henderson
Fame Publishing Co., Inc.
SHE’S TOO 600D TO BE TRUE
Sonny Lemaire
J.P. Panningion
Paclfic Island Pubilshing
Tree Publisklag Co., Inc.
SHINE, SHINE, SHINE
Kenny Bell
Ensign Muslc Corporation
Next 0 Ken Music
SHAP YOUR FINGERS
{Second Awsrd)
Grady Martin
Alex Zanstis
Acuff-Rose Musle, Inc.
SOMEWHERE TORIGHT
Harian Howard
Tras Publishing Co., Inc.
TAR TOP
Randy Owsn
Maypop Music
THIS CRAZY LOVE
James Dean Hicks
Roger Murrah
Tom Coilins Biugic Corporation
THOSE MEMORIES OF YOU
Alan 0’Bryaat
Bili Monroe Music
THREE TIME LOSER
Dan Seals
Pink Pig Music
TAL I’'M TOO OLD TO BIE YOURG
John Hadley
Tres Publishing Co., Inc.
TO XNOW HiM IS TO LOVE Him
(Sacond Award)
Phll Spector
Mother Bartha Music, Inc.
TOO MANY RIVERS
Harlan Howard
Combine Music Gorp.
TWINKLE, TWINKLE LUCKY STAR
Merie Haggard
inorbit Musie, Inc.
THE WAY WE MAKE A
BROXEN HEART
John Hiatt
Bilt Pubiishing Co.
Bug Muslc
THE WEEXEND
Beckie Foster
Bill LaBounty
Screen Gems-EMI Music, lac.
WHAT CAN | DO WITH MY HEART
Otha Young
Oh The Music
WHY DOES [T HAVE TO BE
(WRONE OR RIGHT)
Randy Sharp
Rumble Seat Music
Warner-Tamerians Pub. Corp.
YOU STILL MOVE ME
Dan Seals
Pink Pig Music
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SP3918

an album of

Various Interpretations of

Music from Vintage Disney Films

Cartoons were real? Albums were made for fun?
Famous singers took on songs from classic films?

Welcome to the wonderful world of Stay Awake where you
never have to go to bed, and great songs never go unsung...

A place where songs from movies like Pinocchio, Snow
White & the Seven Dwarfs, Jungle Book and Bambi are
transformed by a wide range of very contemporary artists...

What would it sound like if everything was full of wonder
and mystery again? Producer Hal Willner has assembled a
cast of provocative, suprising musicians to find out...

Marvel at the songs. Rejoice in the artistry. Stay Awake
won’t keep you from getting older. But it might make you
young again...

&
E

g T}
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] —
BTk
£ SR
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’ RECORDS

St

Produced by Hal Willner for Deep Creek Productions Inc.
Executive Producers: Steve Ralbovsky and Hal Willner

Available on A&M Records, Compact Discs & BASF Chrome Tupe

www.americanradiohistorv.com

“Hi Diddle Dee Dee”
(An Actor's Lite For M3)

“Whistle While You Work”
“Some Day My Prince Wil Corte”
“When Ycu Wish Upon 4 Sta™

“Heigh Ho"
(The Dwarfs Marching Song)

BETTY CARTER
GARTH HUDSON
L0OS LGBOS

NATALIE MERSHANT, MICHAEL STIPE,
MARK BINGHAM AND THE ROCHES

AARON NEVILLE
HARRY NILSSON

KEN NORDINE, 3ILL FRISELL
AND WAYNE HORVITZ

NRBQ
SINEAD O'CONNCR

BUSTER POINDEXTER
AND THE BANSHEES CF BLUE

BONNIE RAITT AND WAS (NOT 'NAS)
THE EPLACEMENTS
RINGO STARR AND HERE ALPERT
SUN RA AND H S ARKESTRA

5YD STRAW
YMA SUMAC

JAMES TAYLOR

SUZANNE VEGA
TOM WAITS

W

© 1988 A&MTRecords.Inc. All Rights Reserved
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DeNigris & Crew’s Comeback Of Epic Proportions

E/P/A Promo VP Leads Turmaround

This is another in an ongoing se-
ries of profiles on record-promo-
tion executives.

BY YVONNE OLSON

LOS ANGELES For Epic/Por-
trait/ Associated Labels, mid-1987
probably marked the lowest point
on a graph of ups and downs.
There were vacancies in many key
departments, and records were
slipping through the cracks. As
VP/promotion Dan DeNigris puts
it, ““The label was cold, and people
were leaving.”

For DeNigris, who had just been
upped from national pop promo-

tion director, the short-term prob-
lem “was one of human resources.
Something that rarely happens at
E/P/A caught me right in the mid-
dle of the transition—we’d just
lost four of

our best pro-
motions
managers in
one fell
swoop. And
this was in-
dicative of
my long-
term prob-
lem—mo-
rale.”

With this

DENIGRIS

critical situation in mind, DeNigris
had two top priorities: finding
quality replacements for nearly
one-quarter of his promotion staff
and “getting some records on the
radio.”

When DeNigris was appointed
to his new post, he says, “there
was a new breath of life in our ex-
isting staff. People were working
15 hours a day without being
asked. [Local promotion manag-
ers] were calling PDs in the four
markets where we had lost people
to promote them on records. Our
national staff quickly reorganized,
putting people where they would

(Continued on page 84)

VOX JOX

(Continued from page 10)

would replace PD Lee Michaels at
urban WBMX Chicago, it must
have been hard for GM Barry
Mayo to come up with somebody
who didn’t figure into the rumors
at all, but he did. Tony Kidd comes
to WBMX from the PD slot at
country WBEE-FM Rochester,
N.Y,, after an 11-year country ca-
reer that also includes stints at
WLLR Rock Island, Ill., and
WZZK Birmingham, Ala. Mayo
says he was looking for someone
with a strong background in re-
search and computers. He also
says that Kidd comes highly rec-
ommended by both the Research
Group and NewCity president
Dick Ferguson. WBBF/WBEE-
FM OM Bob Barnett will handle
Kidd’s FM responsibilities and will
probably hire a new PD for the AM
duties.

Following a notable summer
book for adult standards station
WPEN Philadelphia, PD Dean Ty-
ler has taken on OM duties at
WPEN and sister AC WMGK. The
station still intends to replace PD
Bob Craig, who should be leaving
the station Monday (17) but can
still be reached at 215-667-8500 . . .
Urban WDJY “Hot 100” Washing-
ton, D.C., has named Cy Young
PD. Young was named to a similar
post at WWRB-AM-FM Nashville
two weeks ago. No word on his re-
placement or WWRB’s new format
yet. Meanwhile, after a search for
calls with “hot” in them failed to
turn up anything, WDJY has de-
cided to stick with its current let-
ters.

WKWQ Columbia, S.C., goes
from album to urban “Hot 95” un-
der new PD Quincy Jason, for-
merly of WWWZ “Z93” Charles-
ton, S.C. . . . Former country
KCJB Jamestown, N.D., PD Mark
Ess returns, replacing J. Davis . . .
KXTC and KFRE-FM Fresno,
Calif., are now Spanish-language
KOQO-AM-FM under new GM
Doug Grant and OM Ed Distel as
part of a three-way frequency
swap that teams country KFRE-
AM and KNAX as wellas n/t KMJ
with ACKFYE . . . Country WMIL
Milwaukee OM Kipper McGee
adds those duties for adult stan-
dards WOKY, replacing exiting
PD Dan Banda.

PEOPLE: Tom McKay goes from
oldies WODS Boston to adult al-
ternative WNUA Chicago as morn-
ing host ... Crossover WQHT
“Hot 97” New York midday jock
Al Bandiero is now hosting a one-
hour weekly variety show, ‘“The
Latin Connection,”” on the local
Fox affiliate ... Tommy Kramer
and Rick Beamer make up the
new morning team at AC KMGC
Dallas . . . L.A. album rock veteran
Jim Ladd joins KMPC-FM for
evenings ... Gene Honda moves
from p.m. drive to mornings at AC
WLAK Chicago, replacing Joe To-
bin.

cLASSIFIED: With Chris Ran-
dolph on his way to WBBM-FM
Chicago for late nights, top 40
WDJX Louisville PD Chris Shebel
needs a p.m. driver ... Oldies
KLUV Dallas is looking for an
overnight jock. Women and minor-
ities are encouraged to apply. Send
tapes and résumés to PD Chuck
Brinkman ... Andy Dean, PD of
album WDHA Dover, N.J., needs
future full- and part-timers.

EVENTS: After gang fights dis-
rupted a WPOW “Power 96"’ Mi-
ami show featuring Rob Base &
DJ EZ-Rock, the Dade County
Parks Department canceled a sub-
sequent show with Will To Power,
the Cover Girls, and Stevie B.
County Manager Jouaqin Avino in-
tervened, and the show proceeded
without incident, but under heavy
police guard.

WCRB Boston let listeners
choose their top 40 classical pieces
of all time. Beethoven’s Ninth was
first, followed by Vivaldi’s “Four
Seasons.”’” Beethoven also out-
scored Mozart 2-to-1 in voting for
the top composer ... Did you no-
tice the “Ziggy” comic strip last
month where the title character
picked up a seashell and heard
“95.7, the Wave”; that frequency
and nickname correspond to those
of adult alternative WXDJ Miami.
“Ziggy’’ cartoonist Tom Wilson is
apparently a local resident.

Top 40 KUBE Seattle recently
held a Fax Us Your Body Parts
promotion. While the station got
some of the, er, private pictures
you'd expect, it also received the
ultrasound of an unborn listener,

photocopied hands spelling out K-
U-B-E in sign language, and a fax
of an ear. Morning man Charlie
Brown awarded the grand prize—
$2,000 worth of plastic surgery—
to a winner whose navel he liked.

Dale Pon, who created the ‘I
want my MTV” spots and WPIX
New York’s “Your X wants you
back’ ads is now working with
WPIX’s successor, jazz WQCD,
whose 30-second spots star Bobby
McFerrin and center on the slogan
“It’s cool to be cool—CD 101.9.”
McFerrin also wrote a theme song
for the spots. Other jazz notables,
including Miles Davis, George
Benson, Herb Alpert, Kenny G, Al
Jarreau, and Grover Washington
Jr., appear in the spots to ad-lib
their own version of McFerrin’s
theme on camera. The spots start
Monday (17).

FINAL NOTE: Take a look at the
right side of this column’s logo. By
the time you read this, Yvonne Ol-
son will be at Geffen handling pro-
motion for the adult alternative
format, following the promotion of
Dede Whiteside. She carries with
her the best wishes of the Bill-
board staff for her efforts here.

Asststance in preparing this col-
umn was provided by Peter Lud-
wtg and Sharon Broyde.

. bought, rented,
hired, whatever you need,
we'll tell the world in

S1LLBOARD CLASSIFIED ADVERTISING SECTION

Call Jeff Serrette today
—(800) 223-7524 (NY
residents dial 212
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- cZ;”_ Compiled from a national
v A .
‘L’E 5E §° ‘QE TITLE sample of radio playlists. ARTIST
T2 | S5 | 8 | 25 | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * &
1 1 1 8 GROOVY KIND OF LOVE @ PHIL COLLINS
ATLANTIC 7-89017 3 weeks at No. One
2 ) 8 9 DON'T YOU KNOW WHAT THE NIGHT... @ STEVE WINWOOD
VIRGIN 7-99290
@ 3 8 7 ONE MOMENT IN TIME & WHITNEY HOUSTON
ARISTA 1-9743
LOVE @ GLENN FREY
g | 4| 2 | 0| TRUELD
§ 5 5 14 KOKOMO (FROM ‘COCKTAIL"™) @ THE BEACH BOYS
ELEKTRA 7-69385
@ 7 1 8 HOW CAN | FALL? & BREATHE
AGM 1224
@ 1n 13 8 FOREVER YOUNG & ROD STEWART
WARNER BROS. 7-27796
12 19 3 A WORD IN SPANISH @ ELTON JOHN
MCA 53408
9 6 4 18 I'LL ALWAYS LOVE YOU @ TAYLOR DAYNE
ARISTA 1.9700
3 7 14 ONE GOOD WOMAN @ PETER CETERA
10 FULL MOON 7-27824/ WARNER BROS.
1 9 6 13 IT WOULD TAKE A STRONG STRONG MAN @ RICK ASTLEY
@ 18 23 4 GIVING YOU THE BEST THAT | GOT & ANITA BAKER
ELEKTRA 7-69371
AWAY & CHICAGO
D 2 | 25 | o | LOOK MWL,
16 21 10 WALK AWAY MICHAEL BOLTON
COLUMBIA 38-07983
@ 15 15 10 LOVING ARMS LIVINGSTON TAYLOR WITH LEAH KUNKEL
CRITIQUE 7-99275/ATLANTIC
DON'T WORRY, BE HAPPY & BOBBY MCFERRIN
16 10 9 11 EMI 50146
RED RED WINE & UB40
@ 227 |4 A&M 1244 -
25 46 3 KISSING A FOOL @ GEORGE MICHAEL
COLUMBIA 38.08050
19 14 14 12 !!A'l.'sEo'l‘slsFALL IN LOVE NATALIE COLE
WORLD © HUEY LEWIS & THE NEWS
o | |0 | pERFECTWORD 0 :
& SADE
21 | 2 | 22 | 8 | NOTHING CAN COME BETWEEN US
WAITING FOR A STAR TO FALL & BOY MEETS GIRL
27| 29| 6 | WATH
e —
+ & # HOT SHOT DEBUT % & %
@ NEW) 1 TILL LOVED YOU BARBRA STREISAND & DON JOHNSON
COUUMBIA 38080
LOOK OUT ANY WINDOW & BRUCE HORNSBY & THE RANGE
24 19 12 13 8678
% 28 30 5 regAlNG BACK THE MAGIC JIMMY BUFFETT
% 26 17 19 :A?AON'T WANNA GO ON WITH YOU LIKE THAT & E.JOHN
27 17 18 12 WHEN YOU PUT YOUR HEART INIT KENNY ROGERS
REPRISE 7-27812
&R
2 21 16 16 PPE:RBEOV;I‘;{)':H?E EQ SPEEDWAGON
| * TOPS
n | m | a| s | WoESTAUCTELE rour
IE PM
w | | o | pEceor e
31 31 3 4 Al&9M7l4 (WE WERE YOUNG) AMY GRANT
32 29 2 20 nggg Iz‘%‘s’éNA LIVE WITHOUT YOUR LOVE CHICAGO
@ 139 _ 2 SILHOUETTE & KENNY G
ARISTA 1-9751
@ 40 - 2 CRAZY IN LOVE KIM CARNES
MCA 53433
% | | | v | EaemRe "o
36 32 42 4 g)%?g;l’o%isggyfl & CHEAP TRICK
37 30 2% 22 ggé.g ON TO THE NIGHTS @ RICHARD MARX
% % % POWER PICK % % %
46 = 2 ANY LOVE LUTHER VANDROSS
X PIC 24.08047/EPA.
L 4
39 33 32 22 mé!’&il hgﬂf)EsGLf)SE CONTROL ERIC CARMEN
J * LENNON & THE PLA
NEW ) 1 CEP‘I\TLO?E:SZ%UY JOHN STIC ONO BAND
41 [ 48 3 DON'T BE AFRAID OF THE DARK @ THE ROBERT CRAY BAND
MERCURY 870 569.7/POLYGRAM
SMALL WORLD @ HUEY LEWIS & THE NEWS
NEW) 1 cmvslilfls 4330%
a3 34 31 32 L.'AANZEQS TO HEAVEN & BREATHE
THE COLOUR OF LOVE @ BILLY OCEAN
4 | 83 2A | Gy 12707/»\»1:57,9
a5 49 _ 2 TALKIN' BOUT A REVOLUTION & TRACY CHAPMAN
ELEKTRA 7-69383
URN BACK T| JOHNNY HATES JAZZ
NEW)D 1 Imsm 7.99308 HE CLOCK
OATES
7 | 35 | 28 | 15 | MISSED OPPORTUNITY  DARYL HALL JOHN
AN TOTO
8 4|4 5 cmw}am 3808010
L 2 WINWOOD
o | v || w | mowm STEve
NOBODY'S FOOL & KENNY LOGGINS
0 | 4 | 4|7 cm&gm 3307971

O Products with the greatest airplay gains this week. ® Videoclip availability.
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®©Copyright 1988, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

ALBUM ROCK ™°*-

- %,_ Compiled (rom national album rock
!’E ,;;E §o ‘,""E TITLE radio airplay reports. ARTIST
E; 3; 3 Ng ;5 LABEL & NUMBER/DISTRIBUTING LABEL
= v “XY = %
N iae L T wk NOL AN
1.1 1 a4 Dimnos'%Esgzso/Amum T o 3 sk 3t o, s
e - s
2 175 s | 4 | WALKONWATER EDDIE MONEY
a COLUMBIA 38-08060
r 42| IT'S MONEY THAT MATTERS RANDY NEWMAN
l 21 4 REPRISE LP C
4 3 % 4 10 kEJlez gngg' LP CUT SR
@ g . 2 TAKE IT SO HARD KEITH RICHARDS
VIRGIN 7-99297
EL ‘
§ [ 7 | 1] w | FEEL3SOGOOD VAN HALEN
7 4 3 5 BAD MEDICINE BON JOVI
MERCURY 870 657-7/POLYGRAM
12 22 3 ROCK & ROLL STRATEGY THIRTY EIGHT SPECIAL
£ A&MLPCUT
9 6 6 10 NO SMOKE WITHOUT A FIRE BAD COMPANY
ATLANTIC 7-89035
0| 10 11| s | DONTKNOWWHAT YOU GOT CINDERELLA
MERCURY 870 644-7/POLYGRAM
ml 5 | 2 | 12| "MNOTYOURMAN TOMMY CONWELL/YOUNG RUMBLERS
COLUMBIA 3807980
@D 18 | 7 { 3 | JEALOUSGUY  JOHN LENNON & THE PLASTIC ONO BAND
CAPITOL 44230
B[ 11| 9 | RS ROD STEWART
4| 14| 19| 7 | SLOWTURNING JOHN HIATT
—
5 ¥ * & & FLASHMAKER % & %
HAN THE TRAVELING WILBURYS
5| NEWD | 1 AR o IN
16 8 8 6 f&g#ﬂ g"g’ MATTER HOW LONG) THE BUNBURYS
7| 22| 2| s | \DIDITFORLOVE NIGHT RANGER
18 17 16 9 %5018%9279-7/POLVGRAM IO TE (AL I
| 31 | 3 | ROCKBOTTOM DICKEY BETTS BAND
EPIC LP CUT/E.PA.
@ 29 40 3 BIG LEAGUE TOM COCHRANE & RED RIDER
RCA LP CUT
M
alalwl 7 %(Elprggg OF EMOTION BIG COUNTRY
1 " %% % POWER TRACK * % % b
@ 31 %43 3 TELEPHONE BOX # IAN GILLAN & ROGER GLOVER
@[ |5 | s SLIP AWAY THE GREGG ALLMAN BAND
“ EPIC LPCUT/E.PA.
30 4 4 CONFIDENCE MAN THE JEFF HEALEY BAND
ARISTA LP CUT
5|15 7 11 k?n%ﬁn?lt;l;%swz 7/POLYGRAM 2T
2% | 16 | 13 | 11 | NEVERTEARUS APART INXS
@ '32 T 44 3 %9%922ESIDE ME KANSAS
% | 38 | 5 | EDGEOF ABROKEN HEART VIXEN
2 7.1 2 7 gg!g?g cBul?UEs JIMMY PAGE
@0)| 3’| 39 | 3 | BORNTOBEMYBABY BON JOVI
MERCURY LP CUT/POLYGRAM
F M
D[ NEwp | 1 | AeeL o e w2
HAKE EORGIA
GD)| NEwWp | 1 | HIPPYHIPPYS G SATELLITES
33 19 ] 17 7 ELE}ITE?SNG%M JOHN COUGAR MELLENCAMP
ECOMES T
@D| NEwp | 1+ | WHENLovE comEs TO TowN uz
VAN
3% | 33| 25 | 19 | FINISHWHAT YA STARTED HALEN
@O a1 | 47| 5 | MADALAINE WINGER
37 1 201 9 | 17 | DONT YOU KNOW WHAT THE NIGHT...  STEVE WINWOOD
VIRGIN 7-99290
NEWD | 1 | SORPART Arawnc vz
46 _ 2 IF LOVE WAS A TRAIN MICHELLE SHOCKED
MERCURY LP CUT/POLYGRAM
43 _ 2 DREAMWORLD MIDNIGHT OIL
COLUMBIA LP CUT
a 39 36 5 RATTLESNAKE SHAKE OMAR AND THE HOWLERS
COLUMBIA 38-07993
42 | 37 | 34 | 3 | DROWNEDIN MY OWN TEARS THE SMITHEREENS
ENIGMA P CUT/CAPITOL
@ | 23 | 12 | 10 | DEFENDERSOF THEFLAG BRUCE HORNSBY & THE RANGE
NEWD | 1 | AWORDINSPANISH ELTON JOHN
AY PAT BENATAR
6 [ ] | o | ONTWAKAW
RVIVOR
NEwp | 1 | DBNTRNOMT WASLOVE =
48 l . 2 WHAT | AM EDIE BRICKELL & NEW BOHEMIANS
GEFFEN LP CUT
N R IVAN NEVILLE
NEWD | 1 | OIS ANOTRERGIT
ROCK
NEWD | 1 | DEEPINSIDEMYHEART CITY ANGELS
0 THE ROBERT CRAY BAND
@ Newp | 1 | NEHTEAROL

oTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

#
# %

. |

3 A |

o =Y oo
£ P

Call-Ins Still Healthy; Live Shows On The Way

Country Rehounds After Lean Year

BY PETER LUDWIG

NEW YORK Producers of syndicat-
ed programming are dropping a lot of
hints that the country format is in for
a number of new programs in 1989,
some of which may be live-perfor-
mance broadcasts.

That’s a marked change from last
year, when despite the generally ac-
knowledged revival of country music,
country syndication growth was at a
standstill and some of the more ex-
pensive productions were being
dropped. Syndicators had the same
problems they encountered with AC
special programming: a saturated
format; costly productions that could
not secure the time slots (and thus
the audience numbers) needed to
break even; and a lean year for the
network and syndication industry in
general.

A format booming with new talent
and known for its fans’ loyalty, coun-
try radio had only one regularly
scheduled recorded-live performance
program by the end of 1987. DIR
Broadcasting and ABC Radio Net-
work’s “Eagles’ series had long
since been discontinued, NBC had
dropped its highly produced (and
very costly) “Live From Walt Disney
World,” and ABC had just dropped
Bob Kaminski’s highly regarded
“Music Of America” monthly. By the
end of 1987's fourth quarter, only
Mutual/Westwood One’s prerecord-
ed “Live From Gilley’s” was left.

This fall finds the major syndica-
tors with still-nebulous plans for new
shows but definite talk about an ex-
panded presence.

ABC, for instance, started 1988
with only one country program, the
format’s syndication giant, “Ameri-
can Country Countdown With Bob
Kingsley.” ABC spent last year reas-
sessing its special programming divi-
sion. With the retooling of “American
Top 40" caused by Casey Kasem's
exit and the addition of Tom Cuddy
as ABC’s VP/entertainment pro-
gramming, “ACC” is no longer con-
sidered a poor cousin of AT40.

Cuddy says, ‘“We're almost up to
800 stations with ‘ACC,” more than
‘AT40’ ’s 478; ‘ACC’ is heard on
more stations than any other music
show.”

The strength of “ACC” and the
fact that ABC’s clearance staff kept
running into United Stations Pro-
gramming Network’s strong
“Weekly Country Music Count-
down” (which is cleared in 49 of the
top 50 markets) prompted ABC to
look further into country. This year,
ABC produced three country holi-
day specials and launched a new
Kingsley-hosted daily short-form in-
terview show, ‘““America’s Music
Makers.”

As for new programming, Cuddy
says he’s “pursuing a superstar
concert showcase.”” Although he
won’t discuss specifics, Cuddy does
expect the program to air monthly
so that “radio can clear it at times
when stations can get the audience
to make it work.” Cuddy also prom-
ises an increased commitment to
holiday specials.

ABC president Aaron Daniels’ di-
rective to carry only shows that lead
their field and turn a profit has

ABC approaching the live-perfor-
mance idea differently. By confin-
ing a live superstar showcase to
monthly installments, ABC clearly
expects the program to carry its

FEATURED
PROGRAMMING

own weight.

One of the biggest country syndi-
cation developments was Westwood
One’s purchase of New York City’s
only country outlet, WYNY—and
WW1’s vow to keep the station
country. WYNY is ABC's New
York outlet for “ACC,” which will
probably stay there until Mu-
tual/ WW1 develops its own compet-
ing show.

WW1 VP/director of program-
ming Gary Landis says, “The state

of country music is exceptionally
healthy, and since we now own the
only country station in the nation’s
top market, our commitment [to
country syndication] will increase.”

Landis doesn’t elaborate on what
WW1's increased commitment will
entail, but he addresses the cost-vs.-
clearance-slot dilemma for live pro-
gramming by saying, “In the con-
text of networks that don’t [al-
ready] have a major commitment to
the format, there’s no way to amor-
tize the costs of a live production.

“You have to spread the cost of a
live show over other shows. It's a
very real possibility that we’ll be
able to bring live country shows to
the format. We have no definite
plans but are seriously looking at
the possibilities.”

When Landis talks about “com-
mitment” to the format, he’s refer-
ring to programming depth, some-

(Continued on page 23)
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P g, Compiled from Cpmmercial and
0 ;5 ; o | uZ TITLE College Radio Airplay Reports. ARTIST
T2 1 <Y 12 | ES |  LABEL & NUMBER/DISTRIBUTING LABEL
eV Sy o
. . o *% NO.1 *w 7 ..
DESIR *
) 91 011 8 || e 1 wesk at No. s
B L e L
2 2 7 PEEK-A-BOO SIOUXSIE AND THE BANSHEES
GEFFEN 7-27760
3 1 1 7 ALL THAT MONEY WANTS PSYCHEDELIC FURS
COLUMBIA 38-07974
4 % sf‘ 7 WHAT | AM EDIE BRICKELL & NEW BOHEMIANS
GEFFEN LP CUT
5 % 10 5 PUT THIS LOVE TO THE TEST JON ASTLEY
ATLANTIC 7-89027
6 21 23 3 CAROLYN'S FINGERS COCTEAU TWINS
4 AD.LP CUT/CAPITOL
7 ) 15 16 6 I'VE GOT A FEELING THE SCREAMING TRIBESMEN
K RYKODISC LP CUT
8 74| 7 BACK ON THE BREADLINE HUNTERS & COLLECTORS
d LRS. LP CUT/M
9 NEW) | 1 IPLEN%(?LEPACTJ T(:OMMANDMENT CAMOUFLAGE
10 |12 {19 | 7 | MOTORCRASH THE SUGARCUBES
I F
20N ool G EKIH GO GIEMORIDH BIG COUNTRY
12 11 1 6 ANOTHER KIND OF LOVE HUGH CORNWELL
VIRGIN LP CUT
13 9 6 7 JUST PLAY MUSIC! BIG AUDIO DYNAMITE
COLUMBIA 38-07955
14 13 13 7 DON'T GO HOTHOUSE FLOWERS
- LONDON 886 279-7/POLYGRAM
5 |7 | — | 2 | AwAY THE FEELIES
16 18 22 3 bl LLOYD COLE AND THE COMMOTIONS
7 | 25 | 28 | 4 | DOCTORIN' THE TARDIS THE TIMELORDS
18 14 a7 %TLAZBL'M NOT A KENNEDY SHONA LAING
19 | 10 |15 | 7 | UP.THERE DOWN THERE PATTI SMITH
20 16 2 4 THE KILLING JAR SIOUXSIE AND THE BANSHEES
GEFFEN LP CUT
2 | NEWD | 1 | WINNING SIDE OINGO BOINGO
z | % | u |1 | SRETNE, HOUSE OF LOVE
R )
23| 17| 18| 5 | EVERYDOGHASHIS DAY LET'S ACTIVE
w || v | s | SNESAYS JANE'S ADDICTION
% | NEWp | 1 | DOMING DANCING PET SHOP BOYS
% | NEWp | 1 | IFLOVE WAS A TRAIN MICHELLE SHOCKED
27 29 I _ 6 BREAKFAST IN BED UB40 & CHRISSIE HYNDE
A&M 1236
BRAGG
28 NEW) 1 &EAKIQK{(&&(T)R THE GREAT LEAP FORWARDS  BILLY G
%! 2 I 2 | 4 | SLOW TURNING JOHN HIATT
’ OUSE FLOWERS
30 | NEWD | 1 | IMORRY, eoivoram HOTH

Billboard, copyright 1988.
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WHITNEY HOUSTON

Whitney Houston's emotionally-
charged smash “One Moment In
Time" is taking the world by storm,
shaping up to be her biggest hit
ever. Here is some of the major
activity the single is experiencing.

SINGLE SALES

TOWER NATIONAL 22-8
TOWER SOUTH REGION 26-5
TOWER SOUTHEAST 144
TOWER BOSTON 30-3
MUSICLAND GROUP 21-7
SAM GOODY EAST 19-10

SAM GOODY EAST
CASSETTE SINGLE 20-8

INTERNATIONAL ACTION

In England, the single has
exploded from 24-8-3-1! In
Germany, the story is equally as
impressive, soaring to #2 in just
four weeks! The single has also
just bulleted Top 5 in Norway,
Finland, Sweden and Denmark.

AII of this makes it totally clear.
“One Moment In Time” is a
confirmed worldwide smash that’'s
going the distance! From

One Moment In Time, the platinum
plus 1988 Olympics Album.
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SUMMER "88 ARBITRONS

Following are 12 plus average quarter-hour shares, metro survey area, Monday-Sunday, 6 a.m.-midnight. (#)
indicates Arbitron market rank. These symbols are used: AC=adult contemporary, adult alt=adult alterna-
tive, adult std=adult standards/big band, album=album rock, cls rock=classic rock, easy=easy listening, mo-
dern=modern rock, n/t=news/talk. Copyright 1988, Arbitron Ratings Co. May not be quoted or reproduced

without the prior written permission of Arbitron.

F W S Su F W Sp Su F W Sp Su F-W S Su F W Sp Su
Calt Format '87 ‘88 '88 '88  Call Format '87 '88 '88 '88  Calt Format '87 '88 '88 '88  Call Format '87 '88 ‘88 '88  (Caft Format '87 '88 '88 '88
SAN FRANCISCO—(4) WIZLX cls rock 44 34 25 39  WHUR urban 50 52 53 52 KPLZ top 40 55 55 7.7 63  WXW urban 87 57 68 80
e o 5o 68 84 71 WM AC 29 30 35 38 WPGC-AM-FM crossover 51 47 57 52  KMPS-AMFM country 60 46 54 60 WLF easy 98 96 92 74
ey bop 40 e5 61 57 55 WROR AC 32 36 36 30 WMAL AC 65 62 53 47  KISW atbum 38 47 48 57  WPOC country 66 53 49 64
KABLAMFH o 1 oh e os  WveF AC 27 26 26 27 WCXR cls rock 40 34 39 46  KOMO AC 54 55 47 47 WWMX AC 44 64 53 49
cos o St b1 54 45 WD urban 30 16 24 23 WRQX top 40 43 38 38 44 KIXI AC 38 36 41 46 WIVY album 46 55 47 44
ot o 1 21 18 a3 W album 20 19 16 22 WIOP t 47 44 38 41  KBRD easy 42 61 38 42 WFBR t 34 30 39 40
Ko o 27 a5 36 45 WBOS country 23 21 33 21  WWRC nt 23 23 24 38  KBSG oldies 31 19 33 39 WOQSR oldies 34 36 39 40
KPR itsd 3% 13 28 34 VoY cfs rock 07 09 14 20 WXTR oldies 23 27 32 32 KINGFM  classical 34 24 24 39 WBGR religious 25 23 26 33
KO AN AC 37 32 o6 33 WCRB classical 14 18 13 13 WUTT AC 34 36 31 30 KXRX album 46 45 43 37  WGHT crossover 3.0 37 30 31
Kso o o ve s i3 WRLMEM  aditstg 05 12 12 13 WON urban 36 39 34 25  KSEA easy 42 39 33 34 WGRX cls rock 27 34 28 28
oo o 41y aa ay Wewx modern 15 13 16 12  WGMS-AM-FM classical 27 33 31 24 Kel AC 24 39 33 33 WYSTEM  AC 25 35 26 28
Krou top 0 28 23 a7 27 WKKS adult std 16 17 16 10  WASH AC 29 25 30 24  KRPM-AM-FM  country 44 27 22 33 WCAO country 23 25 26 25
KRR _ T3 2a 79 26 WEMW adult ait 17 17 15 24 KNUA adult alt 23 17 15 27 WWOCFM  album 29 24 27 24
CIENTET] e o0 20 4D o DALLAS/FORT WORTH—(8) WoL urban 17 15 22 24 KIOK cls rock 30 32 28 25 WWIN oldies 15 19 17 20
s o 3o 33 25 24 OAFM  wban 86 87 80 69  WHFS album 09 17 16 14  KING at 17 20 18 22 WITH aduitstd 21 24 28 18
Ksn oty 34 32 29 23 NVILAMEM AC 93 81100 69 WYCB religious 15 13 9 10 KLSVAMFM  AC 34 39 27 21 WHFS album 16 15 13 18
KKSF it 27 24 24 29 KPLX country 74 78 70 67 KLTX AC 24 26 18 19 WRQX top 40 19 11 13 18
:  os 17 99 WBAP country 53 53 67 64 HOUSTON/GALVESTON—(10) v oldies 25 22 26 19  WHUR urban 12 21 20 14
KFOG album 21 22 17 21 :
KDFCAM-FM  classical 19 24 24 20 ‘oW top 40 4956 53 63 ymng urban 78 85 88 93 % oldes 23 23 21 14 WEBS urban L8 20 16 12
e casy 0 20 A o KSCS - country 41 42 62 62 KIKK-FM —— 83 69 81 70 KEZX-AM-FM ACH 21 16 19 1.2  WPGC-FM cro.ssover 07 6 11 10
KKHLAMFM  ctousica 3 11 18 17 KMELAMFM easy 60 57 53 57 ooiow topd0 oe 76 c1 by eMS religious 17 21 23 11 WYsT oldies 03 — 510
KOME album 11 15 14 17 IR news 66 58 49 53 yqpy t 49 54 62 65 PITTSBURGH—(16 MINNEAPOLIS/ST. PAUL—(18
KNEW country 14 15 14 16 KEGL top 40 62 53 50 49 )7 pm country 59 60 67 62 RGH—(16) : —(18)
KSJ0 album 08 13 12 16 W (R 36 33 29 48 ope top 40 64 79 84 60 KDKA AC 143 132 154 189 WCCO AC 194 169 166 223
KHQT cosover 09 06 15 14 (X0 :'/bt“"‘ Y o atbum 62 56 59 58 WBI top 40 113 97103104  KQRS-AM-FM album 102 79116 95
KDIA urban 1313 913 0 - 222023 23 xom easy 57 52 52 49  WSHH easy 82103 74 77 KSTP-EM  AC 83 94 90 75
KYA oldies 14 14 11 13 337 34 27 ey AC 49 42 38 44  WDVE album 56 57 54 64 KDWB-FM  top 40 52 51 47 68
KiQ! Spanish 11 11 10 12 <MeC AC 24 2029 26 g Ac 28 45 33 38 . WAMOFM  urban 52 56 62 63 WAYLFM  clsrock 58 55 46 63
KBRG Spanish 11111 RS cls rock 1520 30 26 youe AC 42 32 34 38 WWSWFM  oldies 34 58 54 56  KEEY country 63 74 62 62
KOFY oldies 07 09 09 11 Xou (221) G0 Gl B9 ey oy ¢ls rock 48 37 37 38  WMYG cls rock 55 54 64 55 WLOL top 40 80 83 94 60
KIAZ jazz 12 9 10 10 KEW A 30 24 20 24 yppe nt 31 31 24 33 WL AC 31 40 30 48  WLTE AC 47 59 58 55
KoM adultalt 28 27 25 23y oldies 18 22 34 32 WHTX AC 49 36 38 47  KUOFM  album 66 40 53 44
BOSTON—(7) - ::';i':l“s f: ;g 2 :; KKHT AC 42 32 28 28 WDSY country 42 41 35 37 KTz album 40 41 43 40
: 632 20 17 iy Spanish 31 19 21 26  WIAE t 36 32 40 36  KSTP t 26 42 30 26
x::o&"‘ :’/‘;‘w 76‘; :; 3? ;: :ﬁ)': :I‘:I‘:;s" (‘); ;f (1): :: KXYZ Spanish 10 17 11 15  WIAS adultstd 32 36 38 29  KDWB oldies 20 21 27 18
o1 e O e e 1e 3 KYOK oldes 17 17 9 15 WyDD top 40 22 31 20 29 KMGK AC 22 17 14 15
fan R M Ghedow om mumhom oW naan
country . 5 R - olaies " . o o country " g " *
:f";" :':s';"‘ ;; Zf ig :g WASHINGTON, D.C—(9) KEYH Spanish 12 11 08 11 WMBS AC 06 10 14 11  KLBB adult std 12 17 18 13
WEE) . 22 41 &3 43 'WMIQAMFM country 73 57 73 16
WODS oidies 29 40 45 40 WGAY easy 74 81 66 6.0 SEATTLE/TACOMA—(14) BALTIMORE—(17) CLEVELAND—(21)
WSSH-FM  AC 44 43 43 4o WWOCFM - album 56 51 51 57 yieg t 113 89 104 106 WBSB top 40 80 68 73 86  WMMS top 40 125 12.4 100 102
WHDH it 52 58 44 39 VKIS (7D 65 62 64 55 yyge top 40 63 94 79 91  WBAL AC 63 73 88 83 WLTF AC 74 63 7.4 83
WAVA top 40 45 52 48 52 : o oy o1 114 89 75
WZAK urban 89 80 70 75
WROZ/WMJI  AC 90 73 88 73
WWWE wt 53 47 82 70
® WDOK easy 68 51 47 63
WNCX cls rock 48 48 62 53
uaiity rormats rou an or Ve oo U 61 5 4
WRMR adutstd 11 29 3.1 48
R WROC top 40 27 27 20 34
ACtion Adult Contemporary A S
WPHR top 40 18 19 26 28
o o WNWV adult aft 10 25 35 26
Headliners Lite AC / MOR wew cassical 21 18 18 16
WABQ religious 15 10 13 14
Hit Rock CHR WIMO urban 15 15 L1 14
WKDD top 40 06 07 07 12
Y C t WHK oldies 08 06 08 11
our oun 3 MILWAUKEE—(26)
. e WTMJ A 129 121 132 140
Classic Gold 2 B B oo
WKLH cls rock 83 59 86 90
. WMIL country 67 715 80 70
Music Tested by Surrey Research WILM 26 5871 65
WLUM-FM  urban 59 66 67 48
' WEIW easy 84 76 63 7.0
—_—— WOKY adultstd 68 79 58 64
WLTQ A 50 34 55 47
Call J Ohn Geedy WOFM album 54 41 37 30
: WISN nt 23 30 27 33
1_800_527_2514 WMYX A 48 30 25 389
WEMP oldies 22 21 22 24
(In TN & Outside USA: 901-320-4340) el TR D
WBIN-AM-FM  adult alt 13 20 13 13
WNOV urban 16 11 12 15
WIKM-AM-FM polka 610 710
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Nothing eomparss to Cameo’s “Machismo.”’ sss00z2.1.2.4:
With tae inmovative brilliance that is Cameo, comes
the altum that will surely be the album of the year!

Cames’s “Machismeo.” Featuring the single, “You Make
Me Wark” &5+
Produe=d by Larry Elackmon for Atlanta Artists Productions & Atlanta

Artists Secords.

Managzment: Q Prime inc

Mart Mz

Po!yéram Records

ATLANTA
ARTISTS

¢
:
:
¢
:
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ASCAP’S MOST PERFORMED
COUNTRY SONGS

AM | BLUE YES I'M BLUE
Writer: David Chamberlain
Publisher: Milene Music, inc.

ANOTHER WORLD
Writers: John Leffler, Ralph Schuckett
Publisher: Fountain Square Music Publishing Company, Inc.
BABY'S GOT A HOLD ON ME
Writers: Bob Carpenter, Jeff Hanna
Publishers: Moolagenous Music, Warner/Refuge Music, Inc.
BABY'S GOT A NEW BABY
Writers: Fred Knobloch, Dan Tyler
Publishers: Colgems-EMI Music Inc., Sharp Circle Music,
Uncle Artie Music

BRILLIANT CONVERSATIONALIST
Writer: Gary Nicholson
Publisher: Cross Keys Publishing Co., Inc.
CAN'T STOP MY HEART FROM LOVING YOU
Wiriters: Kieran Kane, Jamie O'Hara
Publishers: Cross Keys Publishing Co., Inc., Kieran Kane Music

THE CARPENTER
Whriter: Guy Clark
Publishers: GSC Music, SBK April Music Inc.
COWBOY MAN
Writer: Lyle Lovett
Publishers: Michael H. Goldsen, Inc., Lyle Lovett
CRAZY FROM THE HEART
Writers: David Bellamy, Don Schiitz
Publishers: Bellamy Brothers Music,
MCA Music Publishing, Don Schlitz Music
CRAZY OVER YOU
Writer: Radney Foster
Publisher: Uncle Artie Music
DEEP RIVER WOMAN
Writer: Lionel Richie
Publisher: Brackman Music
DOMESTIC LIFE
Writer: J.D. Martin
Publisher: MCA Music Publishing
DON’T GO TO STRANGERS
Weriters: J.D. Martin, Russell Smith
Publisher: MCA Music Publishing
A FACE IN THE CROWD
Writer: Karen Staley
Publisher: AMR Publications Inc.
FALLIN’ FOR YOU FOR YEARS
Writers: Mike Reid, Troy Seals
Publishers: Lodge Hall Music Inc., Two-Sons Music,
W8 Music Corp.
FIRE IN THE SKY
Writers: Bob Carpenter, Jeff Hanna
Publishers: Le-Bone-Aire Music, Vicious Circle Music
FISHIN’ IN THE DARK
Writer: Jim Photoglo
Publisher: Berger Bits Music
FOREVER AND EVER, AMEN
Writer: Don Schiitz
Publishers: MCA Music Publishing, Don Schiitz Music

THE PRIDE
OF THE
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Congratulations
to ASCAP'S 1988
Country Music Award
Winners.

FRIENDS AND LOVERS (BOTH TO EACH OTHER}
{2nd Award)
Writers: Paul Gordon, Jay Gruska
Publishers: Colgems-EMI Music Inc.,
French Surf Music, WB Music Corp.

GIRLS RIDE HORSES, TO0
Writers: Alice Randall, Mark Sanders
Publisher: Mid-Summer Music
GOODBYE'S ALL WE GOT LEFT
Wiriter: Steve Earle
Publisher: Goldline Music

GOTTA GET AWAY
Writer: Janis Gill
Publisher: MCA Music Publishing
HALF PAST FOREVER (TILL I''tM BLUE IN THE HEART)
Writers: Tom Brasfield, Robert Byrne
Publisher: Rick Hall Music, Inc.

HARD LIVIN'
Writer: David Halley
Publishers. Free Flow Productions Ltd.,
Guy Harmonica Publishing, SBK April Music Inc.

HOMECOMING ‘63
Writer: Royce Porter
Publisher: Southwing Publishing Company

HOW DO | TURN YOU ON
Writers: Robert Byrne, Mike Reid
Publishers: Lodge Hall Music Inc., Rick Hall Music, Inc.
1CAN'T WIN FOR LOSING YOU
Writer: Robert Byrne
Publisher: Rick Hall Music, Inc.

1 KNOW WHERE I'M GOING
Writers: Craig Bickhardt, Brent Maher, Don Schlitz
Publishers: Blue Quill Music, Colgems-EMI Music Inc.,
MCA Music Publishing, Don Schiitz Music,
Welbeck Music Corporation

1 QNLY WANTED YOU
Woiter: Bucky Jenes
Publisher: €rass Keys Pubfishing Co., Inc.
I PREFER THE NMOOKILIGHT
Wrer: Gary Chagman
Publisher: Riverstonie Music Inc.
4 WILL BE THERE
Waitsr: Jennifer Kimball
Publishers: Michae! H. Go/d;er‘, Inc., Sweet Angel Music

I'LL BE YOUR 3ABY TONIGRAT (2nd Award}
Writer: Bob Dylan
Pudksher: Dwarf Music
F'LL COME BACK AS| ANOTHER WOMAN
Write=: Richard Carpenter
Publisaer: Let There B2 Music

V'LL NEWER BE IN LOVE AGAIN
Weiter: Bob Corfin
Pubksher: Sabal Music
I'LL STILL BE LOVING YOU
Writer: Todd Cerrey
Publishers: Chrswald Music, Hapi-Sound Music,
MEA Music Publisting
IT'S (VLY OVER FOR YOU
Writers dory Bourke, Mike Reid
Publishers: Lodge Hall Music Inc., RMB Songs, Chappell & Co
JuLiA
Writer: Don Cook
Publisher: C=css Keys Publighing Co., Inc.
KIDS GF THE BABY BOOM
Writer: David Bellamy
Publisher: Bellamy Brothers Music
LAST ONE TO KNoW
Wener: Jane Mariash
Publisher: Cavesson Music Enterprises Company
LEAVE ME LONELY
Writer: Gary Moriis
Publishers: Gary #orris Music, VB Music Corp.
LET THE MUSIC LiFT YOU UP
Writer: Troy Seals
Publishers: Twe-Sons Music, WB Music Cerp.
LOVE CAN'T EVZR GET BETTER THAN THIS
Writers: Irere Kelley, Nancy Montgomery
Publishers: Jack-F-Gordon Music, Silver Rain Music
LOVE SOMEONE LIKF ME
Wreter: Radney Foster
Publisher: Uncle Artie Music
MAKE NO MISTAKE (SHE'S MINE)
Writer: Kim Carnes
Publisher: Moonwindow Music
MAMA'S ROCKIN' CHAIR
Writers: Johnny MacRae, Trm Menzies
Publishers: Dig-A-Eone Music, Intersong Music, Inc.,
Nusic City Music
MAYBE YOUR BABY'S GOT THE BLUES
Warder: Troy Seals
Publishers: Two Sons Music, WB Music Corp.
MIDNIGHT GIRL/SUNSET TOWN
Wiieer: Don Schii
Publishers: Almo Music Corporation, Don Schiitz Music
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“I'LL STILL BE LOVING YOU”

ASCAP COUNTRY SONG

OF THE YEAR
Writer: Todd Cerney
Publishers: Chriswald Music, Hopi-Sound Music,
MCA Music Publishing

MORNIN’ RIDE
Writer: Steve Bogard
Publisher: Chapaell & Co.

OCEAN FRONT PROPERTY
Writer: Royce Porter
Publisher: Southwing Publishing Company
OH, DARLIN'
{WHY DON'T YOU CARE FOR ME NO MORE)
Writers: Kieran Kane. Jamie O'Hara
Publisher: Cross Keys Publishing Co., Inc.

OH HEART
Writers: Kathie Baillie, Michael Bonagura, Don Schlitz
Publishers: Colgems-EM! Music Inc.,
MCA Music Publishing, Don Schlitz Music
ONE FOR THE MONEY
Writer: Mentor- Willizms
Publisher: Cavesson Music Enterprises Company

ONE PROMISE TOO LATE
Writers: Dave Loggins, Don Schiitz, Lisa Silver
Publishers: MCA Music Publishing, Patchwork Music,
Don Schiitz Music

ONLY WHEN | LOVE
Writer: Tom Shapiro
Publisher: Cross Keys Fublishing Co., Inc.
THE RIGHT LEFT HAND
Wiriter: A.L. “Doodle” Owens
Publisher: Cavesson Music Enterorises Company
ROSE IN PARADISE
Writer: Jim McBride
Publisher: SBK April Music Inc.
SENORITA
Writers: Hank DeVito, Danny Flowers
Publishers: Almo Music Corporation,
Danny Flowers Music, Little Nemo Music

SHE COULDN'T LOVE ME ANYMORE
Writers: Mike McGuire, Billy Maddox
Publisher: Rick Hall Music, Inc.

SHE THINKS THAT SHE'LL MARRY
Writers: Dewayne Orender, Judy Rodman
Publishers: Sabal Music, Uncle Artie Music

SHINE, SHINE, SHINE
Writer: Bud McGuire
Publishers: Butler's Bandits Music, SBK April Music Inc.
SMALL TOWN GIRL
Wiriter: Don Cook
Publisher: Cross Keys Publishing Co., Inc.
SOMEBODY LIED
Writers: Joe Chambers, Larry Jenkins
Publisher: Galleon Music, Inc.
SOMEONE
Writers: Charlie Black, Austin Roberts
Publishers: Chriswald Music, Hopi-Sound Music,
Chappell & Co.

SOMEWHERE TONIGHT
Whiter: Rodney Crowell
Publishers: Coolwell Music, Granite Music Corporation
STRAIGHT TO THE HEART
Writer: Terry Britten (PRS]
Pubdisher: Chappell & Co.

TAKE THE LONG WAY HOME
Nriter: John Neel
Publisher: Song Pantry Music, Inz.

TELLING ME LIES S
Writers: Betsy Cook (PRS), Linda Thompson (PRS)
Publishers: Chappell & Co., Firesign Music Ltd. (PRS]

THAT WAS A CLOSE ONE
Vriter: Robert Byrme
Publisner: Bick Hall Music, Inc:

‘TiLL I'M TOO OLD TO DIE YOUNG
Writers: Scott Dooley, Kevin Welch
Publisher: Cross Keys Publishing Co., Irc.

T0 ALL THE GIRLS I'VE LOVED BEFORE (4th Award)
Writers: Hal David, Albert Hammond
Publishers: Casa David, SBK April Musicinc.
TRAIN OF MEMORIES
Writers: 4ndy Byrd, Jimbeau Hinson
Publisher: Goldline Music
TWENTY YEARS AGO
Whriter: Mike Noble
Publisher: WB Gold Music Corp.

WE'VE GOT TONITE (5th Award)
Writer: Bob Seger
Publisher: Gear Publishing
WHISKEY IF YOU WERE A WOMAN
Writers: Mary Welch Francis, Jechrny MacRae, Bob Morrison
Publisher: Southern Nights Music Co.
WHY DOES IT HAVE TO BE (WRONG OR RIGHT)
Writer: Donny Lowery
Publisher: Shedd House Music

WARNER/CHAPPELL MUSIC GROUP

ASCAP COUNTRY PUBLISHER
OF THE YEAR

DON SCHLITZ
ASCAP COUNTRY SONGWRITER
OF THE YEAR

YOU AGAIN

Writer: Don Schliitz

Publishers: MCA Music Publishing, Don Schiitz Music
YQU AND I (5th Award)
Writer: Frank Myers
Publisher: Uncle Artie Music
YOU HAVEN'T HEARD THE LAST OF ME
Whiter: Eric Kaz

Publishers: Kaz Music Company, SBK Aprif Music Inc.

YOUR LOVE
Writer: Tommy Rocco
Publisher: Bibo Music Pub. Inc.
YOU'RE MY FIRST LADY
Writer: Mac McAnally
Publisher: Beginner Music
YOU'RE NEVER TOO OLD FOR YOUNG LOVE
Writers: Rick Giles, Frank Myers
Publishers: EEG Music (A Division of Evergreen Entertainment
Group Inc.), Morganactive Songs, Inc., You and | Music
YOU'RE THE POWER
Writers: Craig Bickhardt, F.C. Collins
Publisher: Colgems —EMI Music Inc.

YOU'VE GOT THE TOUCH
Writers: John Jarrard, Lisa Palas, Will Robinson
Publisher: The Alabama Band Music Company

pJ

ASCAP’'S MOST PERFORMED
COUNTRY STANDARDS
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