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Country Freshens Its Acts
As More Albhums Eam Certs

BY DEBBIE HOLLEY

NASHVILLE Despite the fact that
country records are having a harder
time landing top 40 airplay (Billboard,
Nov. 5), there has been a significant
increase in the number of country al-
bums being certified gold and plati-
num. Observers say the increase has
resulted from a combination of sever-
al factors: new acts, fresh musie,
faster servicing of country radio, ris-
ing video exposure, and more innova-
tive and aggressive marketing tech-
niques.

The number of country albums cer-
tified gold or platinum by the Record-
ing Industry Assn. of America
jumped from 11 in 1986 to 20 in 1987.
Certifications through October 1988
totaled 17—the same number certi-

GCohen Named
To NARM/VSDA
Exec VP Chair

BY GEOFF MAYFIELD

NEW YORK Pam Cohen, who has
been Mickey Granberg’s right hand
at the National Assn. of Recording
Merchandisers and the Video Soft-
ware Dealers Assn., will succeed
Granberg as the affiliated trade
groups’ executive VP.

Cohen, who has been executive di-
rector of both associations since 1986,
is scheduled to assume the post on
June 30, 1989. Granberg, who has
served NARM throughout its 30-year
history, has been executive VP of the
two associations since 1984.

The appointment is not a big sur-
prise. Once it became clear months
ago that Granberg would not seek to

(Continued on page 82)

fied during the first 10 months of last
year. (All these numbers refer only to
albums released within 18 months of
the time they were certified.)

In addition, the number of country
acts reaching the gold and platinum
levels has increased. Three country

(Continued on page 74)

Sears Phasing Out Audio/Video

But Montgomery Ward Tests Recordings

BY KEN TERRY

NEW YORK Sears, the nation’s
largest mass merchandiser, plans to
phase out most of its audio and video
software within the next year, ac-
cording to several sources. At the
same time, Montgomery Ward,

which has sold videocassettes for
some time, is re-entering the prere-
corded audio field.

At present, Sears sells CDs, audio-
tapes, and videocassettes in approxi-
mately 550 of its 819 stores. The
sources estimate Sears does from $40
million-$60 million a year in entertain-

Atco Overhaul Due Under Shulman

BY STEVE GETT

NEW YORK Atco Records is to un-
dergo major reconstruction under its
newly appointed president, Derek
Shulman.

Since its inception many years ago,
Atco has been operated as an Atlan-
tic Records logo. With the support of

SWEET TEE—THE #1 FEMALE RAPPER IN THE WORLD
TODAY! AFTER TWO HIT SINGLES, HER DEBUT ALBUM IS
NOW ON THE STREET. INCLUDES: “ON THE SMOOTH TIP,"

" GOT DA FEELIN' " PLUS SEVEN MORE SONGS PRODUCED
BY HURBY LUY BUG. “IT'S TEE TIME" ON PROFILE RECORDS,

Atlantic founder/chairman Ahmet
Ertegun and Warner Communica-
tions Inc., Shulman plans to establish
Atco as a “freestanding” entity apart
from Atlantic.

“Within a year or maybe shorter,
the game plan is for marketing, pro-
motion, A&R, sales, artist develop-
ment, publicity, ete. to be taken over

ADVERTISEMENTS

CASSETTES AND COMPACT DISCS. (PRO-1268})

by the people coming on board at
Atco,” says Shulman. “It'll have a
definite identity and will in fact be a
separate label.”

Shulman was most recently senior
VP of A&R at PolyGram, where he
groomed such multiplatinum acts as
Bon Jovi and Cinderella. He had

(Continued on page 81)

Maxi Priest is an artist who refuses to be categorized. His debut
Virgin albu Maxi is a fusion of the best values of pop and
reggae, eptomized by his lilting cover of the Cat Stevens classic
“Wild Worll.” Already a #1 hit in the U.K., this is refreshing
music that transcends formats.

ment software, evenly divided be-
tween audio and video products.

Sears’ software plans surfaced just
after the giant retailer announced it
will restructure its operations to be-
come more competitive with the dis-
count store chains that have mush-
roomed across the U.S. Among its ini-
tiatives will be an across-the-board
lowering of everyday prices, which
observers feel could cut Sears’ soft-
ware margins to below acceptable
levels.

Sears itself had no comment at
press time on the phase-out reports.

Most of Sears’ stores are racked by
Lieberman, Handleman, and Inter-
state. Lieberman handles more than
300 Sears units in the Midwest and
along the East Coast. Interstate

(Continued on page 81)

Beyond Sales,
‘ET. Is A Very
Busy Gharacter

BY JIM McCULLAUGH

LOS ANGELES As “E.T.—The
Extra-Terrestrial” soars to record-
setting sales heights in the VHS
format (Billboard, Nov. 12), the lit-
tle alien is creating feverish rent-
al, Beta, and videodisk activity as
well.

In addition, many industry ob-
servers maintain that the one-two
punch of MCA Home Video’s
“E.T.” and Walt Disney’s “Cinder-
ella” will lure dormant renters
back into video stores—a critical
consideration, given the tendency
of consumers to rent fewer tapes
the longer they own their VCRs.

“E.T.” debuts this week at No. 2

(Continued on page 80)

A Place Where Love Will Never Cease.

H E

Buck from a Grammy-winning self-

titled debut album, this brother and

sister team are reaching for the sky

and bringing back love like you've

never heard before.

Produced by Keith Themas for
Yellow Elephant Music, Inc.

© 1988 CAPITOL RECORDS INC. W '
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15 .IOURNEYS TO THE TOP.

Over an hour of non-stop music
from America’s premier rock and roll band.

It’s the ultimate Journey. Featuring 15 smash songs including

“Who's Crying Now,” “Don't Stop Believin’ and “Open Arms”
plus “Only The Young” and “Ask The Lonely” —

two hit songs never before available on any Journey album.

JOURNEY, PLATINUM-BOUND FOR THE 7TH TIME.
“JOURNEY’S GREATEST HITS! oc sasos ‘
ON COLUMBIA CASSETTES, COMPACT DISCS AND RECORDS.
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Policy Statement Aimed At Video Clubs, Inserts

VSDA Attacks Manufacturers’ Ads

BY GEOFF MAYFIELD

VOLUME 100 NO. 47 NOVEMBER 19, 1988
SOVIETS READY TO ROCK STEADY

In this week’s commentary, Michael Brettler, VP of New York publisher
Shapiro, Bernstein & Co., describes his visit to the Soviet pop/rock festi-
val in Moscow and says that the Soviet music industry is making strides
to catch up with Western practices. Page 13

Easton’s ‘Lover’ Sets Tongues Wagging
Sheena Easton’s new MCA album, “The Lover In Me,” showcases her
impressive vocal talents and features contributions from hot songwriter/
producers L.A. & Babyface, Jellybean Benitez, Angela Winbush, and
Prince. Talent editor Steve Gett gets the scoop. Page 26

AES NOTEBOOK: ANALOG LIVES
The Nov. 3-6 meet of the Audio Engineering Society in Los Angeles pre-
dictably featured several innovations in multitrack digital recording. But
several audio companies also rolled out state-of-the-art analog units that
are faster, easier, and less expensive than their digital counterparts. Pro
audio/video editor Steven Dupler reports. Page 40

Computer Age Slow To Dawn In Music Biz
Computer technology may have facilitated recording, but it hasn’t made
its mark among those who manage the industry. Financial editor Mark
Mehier finds out why labels, promoters, studios, and others have shied
away from the computer and reports on recent innovations in music busi-

ness software. Page 67
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NEW YORK In a strongly worded
policy statement, the Video Software
Dealers Assn. has lashed out against
manufacturers using videocassettes
as a vehicle to bypass retailers with
direct-marketing efforts.

The VSDA board drafted the decla-
ration at its October meeting in
North Miami, Fla. The action was
stirred by the hubbub retailers raised
when Warner Home Video tried to
promote direct-to-consumer sales via
an 800 number in two recent cam-
paigns (Billboard, Sept. 24). -

“The board of directors of VSDA
condemns inclusion of solicitations
and advertisements in videocassette
packages, or on videotapes them-
selves, which are sold to video retail-
ers for rental or for resale to custom-
ers, which direct those retail store
consumers away from video stores,”
the statement reads.

Warner Home Video raised the up-
roar when it placed a commercial at
the beginning of its “Police Academy
5” tape that touted a sales catalog
that consumers could obtain via a
toll-free number. The supplier also re-
cently inserted a direct-mail brochure
in boxes of seven sell-through-priced
Clint Eastwood movies.

Adding to the fury was RCA/Co-
lumbia’s inclusion on recent releases
of spots that promoted three new
NBC series (Billboard, Oct. 15), al-
though in that instance the supplier
was not encouraging direct-market-
ing efforts.

Spokesmen for Warner Bros. and
RCA/Columbia said their companies

did not intend to make any policy
changes as a result of the VSDA
statement.

Lou Berg, president of VSDA and
head of Houston chain Audio/Video
Plus, says: “This issue has almost
brought about more phone calls to
me and to VSDA’s headquarters in
New Jersey than First-Sale did. 1
hope [the manufacturers] will listen.”

One reason the Warner programs
raised such anger, says Berg, stems
from the fact that packages of Clint

Eastwood, James Dean, and “Police
Academy” titles were being touted at
prices that would be difficult for re-
tailers to match. For example, a set
of four Eastwood titles, which list in-
dividually at $19.98, are being offered
as a group—along with a free poster
not available at retail—at $69.95.
“It's hard to compete when your
supplier sells below retail,” says
Berg. “Here I am doing what manu-
facturers say—‘Go out and sell. Go
(Continued on page 82)

“Arbs Show N.Y. Listeners
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NEW YORK Radio listeners here®  happen. They're also explicable in
seem to be adjusting to the first 2 terms of other things that hap-
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from 5.6 to 5.7 12-plus overall, edg-
ing top 40 WHTZ “Z100," which

The release of the first trend was
delayed by a day and a half so that

Scorpio Buys Interest In Peaches Weh
N.J. Wholesaler Moving Into Retail, Manufacturing

BY EARL PAIGE

LOS ANGELES Scorpio Music
Inc., a 20-year-old Trenton, N.J.-
based wholesale firm that is primar-
ily known as a cutout dealer, has
purchased a 9% interest in the Flori-
da-based 16-store retail web Peach-
es Entertainment Corp.

The unusual investment comes at
a time when Scorpio is also expand-

ing into manufacturing through the
formation of Scorpio Records.

Company president John Gerva-
soni says he sees retail “as a tre-
mendous opportunity” and Peaches
“as one of the best business invest-
ments around.”

Peaches Entertainment Corp.
grew out of a 10-store acquisition
by parent rack firm URT Indus-
tries Inc. in April 1982 as part of

BY CHRIS MORRIS

LOS ANGELES Vocalist Tom
Waits has sued food manufactur-
er Frito-Lay Inc. and the compa-
ny’s ad agency for allegedly us-
ing an unauthorized Waits
sound-alike in a radio ad for a
new product.

The action, filed Nov. 1 in U.S.
District Court in Los Angeles, al-
leges that Plano, Texas-based
Frito-Lay and its agency, Tracy-
Locke Inec. of Dallas, created a
30-second radio spot for Salsa
Rio Doritos corn chips ““in which
Waits’ voice, singing style, and
manner of presentation are
painstakingly, deliberately imi-

Waits Snaps At Frito-Lay
For ‘Sound-Alike’ Jingles

tated.”

The gravel-voiced performer is
seeking compensatory damages
to be determined at trial, $2 mil-
lion in punitive damages, and any
profits that might have been
reaped from the advertisement
and sale of Salsa Rio Doritos.

The suit charges that the radio
commercial, which reputedly was
aired during ‘“‘a four-to-five-week
period”’ in September and Octo-
ber, “wrongfully and without
justification appropriated and
turned to [the defendants’] own
account Waits’ voice, singing
style, and manner of presenta-
tion.”

(Continued on page 80)

the breakup of the national Peach-
es chain, following its bankruptcy.

Of the typically low-key retail
web, based in the Miami suburb
Hialeah Gardens, Gervasoni says
most people in the industry “‘don’t
even realize they’re public.”

Gervasoni says Peaches’ annual
sales are $31.22 million, adding
that “they have no long-term debt
and have $4.52 million in cash.”

Acording to Scorpio’s filing with
the Securities and Exchange Com-
mission, the company has pur-
chased 961,000 shares of Peaches,
nearly all of them at 37!/, cents a
share. Gervasoni says there are
13,444,363 shares outstanding and
that Scorpio has made some addi-
tional purchases since the SEC fil-
ing.

Executives at Peaches could not
be reached for comment at press
time.

Scorpio Music ‘“‘has all but for-
mally settled” its widely publi-
cized legal battle with MCA Rec-
ords, according to Gervasoni. The
case revolved around Scorpio’s $3
million breach-of-contract suit
against MCA over a cutout deal
and MCA’s suit charging Scorpio
with record piracy (Billboard, June
18).

Nevertheless, Gervasoni says
MCA has yet to resume selling di-
rectly to Scorpio, which he saysis a
major CD one-stop and subwhole-
saler of midline product in addition
to cutouts.

BILLBOARD NOVEMBER 19, 1988
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AMOA Convention Marks Centennial Year_
Jukehox Operators: 45 Is Alive

This story was prepared by Karen
O’Connor in Chicago and Melinda
Newman in New York.

CHICAGO Though many attend-
ees at the recent Amusement &
Music Operators Assn.’s exposi-
tion here were prepared to praise
the 45 rather than to bury it, not
all observers felt the 7-inch single
would survive.

A clear division of opinion on the
subject emerged at the annual
meeting (Nov. 3-5) of AMOA,
which represents about 115,000 of
the nation’s estimated 225,000
jukebox operators.

Tony Montgomery, RCA’s na-
tional director of singles sales,
told operators that the record com-
pany is still “vigorously” behind
the vinyl 45. “I’m here to reassure
-you the 45 is still alive. Last year
there were people making com-
ments that the 45 had six months
to live—and it’s still [here] today.
In this convention, I felt renewed
excitement for the 45. I think 45s
are coming along for the ride with
CDs.”

However, keynote speaker Tom
Noonan, associate publisher of

Billboard, predicted the demise of
the 45. “A compact disk future is
staring you in the eyes today,” he
said. “By 1991, it is predicted that
there will no longer be vinyl al-
bums produced . . . What must you
think of if vinyl LPs go by the way-
side? Can T-inch 45 rpm [singles]
be far behind or will they be ahead
of the demise of vinyl albums?

“Don’t depend on record manu-
facturers for too long to keep
pressing 45 rpm [records] just for
you—they are, after all, in a busi-
ness, a big business, and they will
not keep manufacturing 7-inch vi-
nyl records at a loss for too long,”
Noonan said.

AMOA attendees were split on
the issue of the 45’s future viabili-
ty. Rus Strahan, who represented
turntable manufacturer NSM/
Loewen at the convention, said: “I
believe the 45 rpm record is viable
and still has a long way to go in
this marketplace ... We will con-
tinue to introduce new 45-model
phonographs and support them.”

But Bill Delahanty, national
sales manager for Seeburg Corp.,
noted that “‘there is some indica-
tion of a 45 phase-out.” Added See-

burg VP Bill Guler, “The CD is
perfectly suited for a jukebox: It is
programmable. It's almost like it
was designed for a jukebox.” See-
burg markets CD jukeboxes exclu-
sively and says it has sold about
2,500 units in the U.S.

- Wurlitzer, which currently man-
ufactures only jukeboxes that play
45s, announced that it will cele-
brate the 40th anniversary of the
1015 jukebox by manufacturing a
box called One More Time that fea-
tures the design of the classic 1015
but uses up-to-date technology.

Next year is the 100th anniver-
sary of the jukebox, and AMOA
spokesman Fred Newton said sev-
eral special activities to commemo-
rate the centennial are in the
works for the 1989 conclave. He
declined to be more specific.

As previously noted (Billboard,
Nov. 12), RCA Records will incor-
porate a 100th-anniversary-juke-
box logo on all 7-inch promotional
and commercial releases manufac-
tured by the company from this
month through December 1989.

Approximately 7,000 attendees
were on hand for this year’s con-

(Continued on page 82)

Shape Files For Chap. 11 Bankruptcy

Maine Firm Burdened By Debt, Property Liens

BY STEVE DUPLER

LOS ANGELES Shape Inc., the
Biddeford, Maine-based manufac-
turer of compact disks, audio- and vi-
deocassette shells, and computer
media, has filed for bankruptey pro-

tection under the federal Chapter 11
act. According to a Nov. 8 story in
the Portland Press Herald, the Nov.
7 bankruptey filing lists more than
5,000 creditors.

The move comes on the heels of
months of rumors regarding Shape’s

BY CHRIS MORRIS

LOS ANGELES Myron Roth, the
former MCA Records president
who is returning to CBS Records
for a second tour of duty as the
company’s West Coast senior VP
and GM, will oversee all activities in
the company’s Century City, Calif.,
headquarters. He previously served
with CBS in L.A. from 1977-83. He
has held the title of senior VP and
GM there before—from July 1981
until his departure in May 1983.

When Al Teller was appointed
the new president of MCA Records
in August of this year, Roth was el-
evated to senior VP of MCA Music
Group, but he subsequently re-
signed from the company.

Roth acknowledges the role that
corporate growth will play in his
new stint with CBS.

“The mandate may be the same,
but I think the commitment from
the company, as far as expanding
on the West Coast and having an in-
creased presence, is greater.

“There will be staff increases,”
he continues. “Certainly by starting
WTG [the new L.A.-based label
headed by Jerry Greenberg] and
with this position, the company has
shown that it wants to make a

Myron Roth Back At GBS
To Head L.A. Activities

stronger commitment than it’s ever
had out here.”

Roth, who came to CBS as VP of
business affairs, says that the expe-
rience of guiding MCA’s fortunes
has deepened his executive skills.

“I have a lot more to offer to the
company than the last time,” he
says. ‘““The last time my back-
ground had been strictly business
affairs. Now I'm coming from a po-
sition where I was involved in all as-
pects of a company.”

Roth says his new duties will in-
volve a multitude of facets, from
signing new acts to coordinating
soundtracks.

“I'll also be involved in any new
ventures that CBS Records goes
into,” he adds. “If we go into pub-
lishing, I'd be involved with that.”

In announcing Roth’s return to
CBS, label chief Tommy Mottola
says, “I have always been aware of
the tremendous job that Myron
Roth performed for this company
during his previous five years at
CBS Records. We are pleased and
fortunate to be able to bring him
back to our company in a senior
management role at a time when
we are going through a new period
of expansion.”

poor financial health. For more than
a year, Shape has been reorganizing
and restructuring itself in an attempt
to hold the company together.

Shape executives did not return
Billboard’s phone calls at press time.
However, a statement issued by
Shape president Patrick Karevia
that appeared in the Press Herald
said that “recent attachments on
bank accounts and liens on property
have forced us to seek this protec-
tion.”

Shape is now looking to sell its
Shape Optimedia CD manufacturing
facility in Sanford, Maine. At least
one major record label is rumored to
be interested in acquiring the plant.

As the company’s latest reorgani-
zation begins, there is no word on
what will happen to its roughly 1,400
employees and its several divisions.
These include audio and video plants
in Biddeford and Kennebunk, Maine,
and the Gage Molding Ine. subsidiary
that manufactures plastic parts and
packaging in Scarborough, Maine.

In the bankruptey filing, Shape re-
portedly lists assets of $120 million
and liabilities of the same amount for
the parent company. The Optimedia
CD plant has liabilities of $29.8 mil-
lion and assets of $23.9 million.

According to the Press Herald sto-
ry, Shape chairman Anthony Gelardi
blamed the bankruptey filing on
heavy competition from overseas
firms, price hikes on raw materials,
and price declines in some of Shape’s
products’ markets. The story also
notes, however, that former Shape
employees said that the company
“hurt itself by growing too fast” and
by straying too far afield of the au-
dio/videocassette business in which it
started.

The events leading up to the Chap-
ter 11 declaration included two court-
ordered property attachments
against Shape in the amount of $3
million.

Rock Of Aegis. Aegis Entertainment Group and CBS Associated Labels have
entered into a distribution agreement for the newly formed Aegis Records. The
Aegis principals are Cy Leslie, who also chairs the Leslie Group, and Ron
Alexenburg, former senior VP/GM for E/P/A. The first Aegis release will be the
single “The Club,” by singer/songwriter Marcus Lewis. Shown, from left, are
Dave Glew, senior VP/GM, E/P/A; Alexenburg, president and CEO, Aegis
Entertainment Group; and Tony Martell, VP/GM, CBS Associated Labels.

EXECUTIVE TURNTABLE

BILLBOARD. Melinda Newman is named associate editor for Billboard in New
York. She was a producer and writer for MJI Broadcasting and an East
Coast reporter for Amusement Business.

RECORD COMPANIES. CBS Records in Los Angeles appoints Myron Roth se-
nior VP/GM, West Coast. He was president of MCA Records. CBS Records
in New York names Michelle Grande-Giordano associate director, divi-
sional marketing services. She was manager of branch funds for the label.
CBS Records Inc. in New York names John Ingrassia counsel, law depart-

NEWMAN

ROTH

MARWOOD

ment. He was an associate at the firm of Simpson, Thacher & Bartlett.

Simon Levy is promoted to VP, creative services, for MCA Records in
Nashville. He was art director for the label.

Atlantic Records in New York promotes Jennifer Marwood to VP, ad-
ministration. She was director of administration for the label.

Art Weiner is promoted to VP, business affairs, and general counsel for
GRP Records in New York. He was director of legal and business affairs
for the label.

Chrysalis Records in New York names Lynda Wuelfing director of video

!

BRYANT

COHEN

RICCOBONO SANJEK
and relocates Kate Hyman to the Los Angeles office. Wuelfing was direc-
tor of video and new age promotion for Passport/Jem Records, and Hyman
continues as VP, A&R, for Chrysalis.

PUBLISHING. BMI in New York makes the following appointments: Del Bry-
ant, VP, performing rights; Rick Riccobono, VP, writer-publisher rela-
tions, Los Angeles; and Rick Sanjek, VP, writer-publisher relations, New
York. Bryant was assistant VP, performing rights; Riccobono was assis-
tant VP/GM, Los Angeles; and Sanjek was assistant VP, writer-publisher’
relations, New York.

William Velez is named director, U.S. operations, for PolyGram’s Music
Publishing companies in New York. He was head of music rights manage-
ment company William Velez & Associates.

OISTRIBUTION/RETAILING. BMG Distribution in New York names Rick Cohen
VP, sales. He was Philadelphia regional branch manager for WEA.

California Record Distributors Inc. in Los Angeles makes the following
restructuring: Don Davis, senior VP/GM; Ted Higashioka, VP, marketing;
Chuck Rush, co-promotion manager; and Sam Bates, northern California
promotion manager. Davis was sales manager for the company; Higa-
shioka was national promotion director of Jazz/Narada for MCA Records;
Rush was in black music promotion for Virgin Records; and Bates was with
Tower Records.

o VIDEG PEOPLE on the move, see page 58
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Coastlo Coast,
There’s No Business Like
Our Business.

The American Express® Card does its part
to make your trip go smoothly. With it, you can
charge your tickets. And have access to extra
cash at thousands of locations. No wonder
frequent business travelers applaud it for travel
and entertainment. Join them. Act now and
call your Agent. Your Travel M
Agent. And letsdo lunch. Il

You'll feel like a star in the sky in Pan Am’s
Business Class. Because here you'll be
supported by a cast of extras. Like the extra
room of 6-across seating. And the extra
luxury of advance check-in plus a private
terminal and. with a reservation, a compli-
mentary limousine to and from Kennedy
International to midtown Manhattan.

PAN AVL.
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Hot Acts Record Songs By Pub’s Top Tunesmiths
Geffen Music Proves Prodigious

BY KEN TERRY

NEW YORK After little more than
a year in business, Geffen Music, the
David Geffen Co.’s publishing arm,
has signed a dozen songwriters and
has placed covers, of their songs on
current albums by such acts as
George Benson, Chicago, Kool & the
Gang, Eddie Money, and Kansas.

Geffen songs also will be included
on upcoming records by Al Jarreau,
John Waite, Roberta Flack, Jennifer
Holliday, Don Johnson, and Chaka
Khan, among others.

In Geffen’s songwriting stable are
recording artists Brenda Russell,
Marc Jordan, and Steve Forbert, who
record for the A&M, RCA, and Gef-
fen labels, respectively. But the
young publishing company’s main
thrust so far has been to sign song-
writers with track records, whether
or not they can make records them-
selves.

Among these writers are Sharon
Robinson, who won a Grammy
Award for “New Attitude,” which
was recorded by Patti LaBelle; Den-
nis Matkosky, who penned the Gram-

Elektra Makes 2nd Promo

BY STEVE GETT

NEW YORK Elektra Records is
mounting a strong holiday-season
push behind its hit soundtrack for the
movie ‘“Cocktail,” which boasts two
recent No. 1 singles—Bobby McFer-
rin’s “Don’t Worry, Be Happy” and
the Beach Boys’ “Kokomo.”

Sales of the soundtrack album,
which climbs back to No. 3 on this
week’s Top Pop Albums chart, are
fast approaching the 2.5 million
mark, according to Hale Milgrim,
Elektra senior VP of marketing/
creative services.

“The way this is moving, I'd say
we'll hopefully reach somewhere be-

. foast For ‘gaalrtail’ Track

tween 3.5 million and 4 million units
[by the end of the holiday buying sea-
son],” says Milgrim.

Copies of the soundtrack shipped
during the fourth quarter bear a spe-
cial sticker (with silver snowflakes).
The label is also running a heavy ad
campaign in the consumer press and
has bought daily “Cocktail” spots on
VH-1, to run from Thanksgiving
through Christmas.

On the radio front, Elektra is work-
ing the Georgia Satellites’ “Hippy
Hippy Shake,” which rises to No. 51
on this week’s Hot 100 Singles chart.
Additionally, the label is gearing up
for the release of Starship’s “Wild

(Continued on page 71)

Wamer Eyes Vid Walkman

Plans Release Of 26 Smm Titles

LOS ANGELES The arrival of the
Video Walkman in the U.S. has elicit-
ed interest in prerecorded 8mm vid-
eocasettes at Warner Home Video.
The company plans to ship at least 26
titles—beginning with “Stand And
Deliver” and “Above The Law” this
month and “Arthur 2” in Decem-
ber—each for a list price of $29.95. (A
double-cassette version of “Empire
Of The Sun” will sell for $44.95.)

In doing so, Warner becomes the
first major supplier to ship 8mm titles
direct to distributors and dealers. A
spokesman for Warner says the
heightened interest in the 5-year-old
format stems from the September
launch of Sony’s GV-8, a downsize

portable TV/8mm VCR that has a kst
price of $1,300 and is no larger than a
hard-cover book.

Warner, which has also been an ar-
dent proponent of the video disk for-
mat, has distributed a limited selec-
tion of 8mm titles through Sony for
more than two years, a strategy also
embraced by Paramount Home Vid-
eo, Nelson Entertainment, and a
number of other suppliers. Though
tight-lipped about 8mm unit volume,
Warner says it has been “pleased”
with sales of titles in the format and
sees long-term growth in the catego-
ry.

Thus far, the 8mm titles have been
(Continued on page 80)

Turtle’s Takes On Twelve
Tennessee Gat’s Stores

NASHVILLE Atlanta’s Turtle’s
Records has purchased 12 units of
the Nashville-based Cat’s Records
chain and will take over operation of
the stores immediately. The pur-
chase, which embraces 11 stores in
the Nashville area and one in Knox-
ville, Tenn., brings the total number
of links in the Turtle’s chain to 115.
Cat’s will keep eight stores, accord-
ing to spokesman Mike Hyland, in-
cluding two in Evansville, Ind., two in
Chattanooga, Tenn., and four in
Knoxville. Hyland adds that Cat’s
will use income from the sale to “ex-
pand into major markets in the

Southeast.” Neither chain would re-
-veal the price Turtle’s paid for the
Tennessee stores.

Turtle’s, which already has two
Knoxville-area stores, will close the
Cat’s it purchased in that city as soon
as the inventory is depleted, accord-
ing to manager Eric Blevins. The lo-
cation, which is near a Turtle’s outlet,
had been competing for campus cus-
tomers from the adjacent Univ. of
Tennessee. Blevins says a Turtle’s
rep will review performance records
of the Cat’s employees in his store
and pick two or three to work in the

(Continued on page 80)

my-winning “Maniac” for the “Flash-
dance” soundtrack and wrote the
new duet by Kenny G. and Smokey
Robinson, “Saved The Best For
Last”; Matthew Wilder, who is best
known for his 1985 hit single, “Break
My Stride,” and who landed a song
on the latest Pointer Sisters album;
Jesse Harms, the former keyboardist
for Sammy Hagar who penned the
current Eddie Money hit, “Walk On
Water”; and Darrell Brown, whose
“Beyond The Call” was recorded by
Australian star John Farnham.
Geffen Music’s song-based ap-
proach to publishing stems from the
philosophy of its president, Ronnie
Vance. Having spent 12 years in the
(Continued on page 80)

Red Head. Warner Bros. artist Stuart Adamson. of Big Country visits Moscow’s
Red Square during the group’s recent tour of the Soviet Union. A licensing
arrangement is under way to release a Big Country retrospective album on the
Soviet Melodia label.

Bon Jovi Hits No.

CALL IT “upper-demo pop.” One-fourth of the al-
bums in the top 20 on the Top Pop Albums chart are
by acts that appeal to a primarily upscale, adult au-
dience. Three of these five albums are by jazz-lean-
ing artists (Anita Baker, Kenny G, and Bobby
McFerrin), one is by the king of sophisticated pop/
soul (Luther Vandross), and one is by the queen of
adult contemporary/pop (Barbra Streisand).

The five classy stars form something of a pop-
adult counterattack to the army of teen-oriented
metal bands that have

all but owned the charts
this year. This week
alone, seven metal or
metal-leaning acts
crowd the top 20: Guns
N’ Roses, Bon Jovi, Def
Leppard, Cinderella,
Ozzy Osbourne, Poi-
son, and Metallica.

Now the metal glut is

balanced somewhat by
albums on the other end
of the musical spectrum. Baker’s “Giving You The
Best That I Got” jumps to No. 5, which matches the
peak position registered a few weeks ago by McFer-
rin’s “Simple Pleasures.” That album—which in-
cludes the former No. 1 pop smash “Don’t Worry,
Be Happy”—dips to No. 12. Replacing it in the top
10 is Kenny G's “Silhouette,” which jumps to No. 10
in its fifth chart week. (The instrumentalist’s last al-
bum, “Duotones,” took 42 weeks to crack the top
10.)

Vandross’ ““Any Love” jumps to No. 9, becoming
the first top 10 album of his seven-year solo career.
His previous highest mark was No. 14 for his last
album, “Give Me The Reason.”

And Streisand’s “Till I Loved You” leaps from
No. 42—No. 19 in its second week. This already
matches the peak position of her last non-Broadway
studio album, “Emotion.”

BON JOVI this week becomes the first group in the
'80s to have back-to-back albums reach No. 1 and
yield at least one No. 1 single each. The band’s cur-
rent single, “Bad Medicine,” tops the Hot 100 a few
weeks after its latest album, “New Jersey,” rang
the bell on the pop albums chart. The group’s 1986
album, “Slippery When Wet,” logged eight weeks at
No. 1 and produced back-to-back No. 1 singles, “You
Give Love A Bad Name" and “Livin’ On A Prayer.”

The last group to accomplish this feat was the Ea-
gles, which hit No. 1 with three straight studio al-
bums (“‘One Of These Nights,” “Hotel California,”
and “The Long Run”), each of which generated at
least one No. 1 single.

Four solo artists have achieved this feat twice in a
row in the '80s: Madonna, Lionel Richie, Whitney

by Paul Grein

Adults Fight Back With Top Pop Albums:

1 Twice In A Row

Houston, and Michae! Jackson.

cHICAGO’s “Look Away” jumps to No. 9 on the
Hot 100, three months after the group’s “I Don’t
Wanna Live Without Your Love” hit No. 3. This
marks the first time since 1974 that the veteran
band has landed two top 10 hits in the same calendar
year.

Both hits were written or co-written by Diane
Warren, who also created Belinda Carlisle’s “I Get
Weak,” which hit No. 2
in March. Warren is the
only traditional song-
writer to turn out three
top 10 hits so far this
year. The other writers
who have landed three
top 10 hits since January
are either writer/pro-
ducers (Robert John
“Mutt” Lange, Stock/
Aitken/Waterman, Ba-
byface) or writer/artists
(George Michael, INXS, Debbie Gibson, Gloria Es-
tefan, Def Leppard).

FAST FACTS: “Traveling Wilburys” leaps from
No. 57 to No. 23 in its second week on the pop al-
bums chart. This much-publicized all-star project
will probably become George Harrison’s second top
10 album of 1988. The ex-Beatle’s “Cloud Nine” rode
the top 10 for nine weeks at the beginning of the
year.

Tracie Spencer, a 13-year-old singer on Capitol,
this week becomes the youngest solo artist to land a
top 40 pop hit in more than 15 years. Spencer, whose
“Symptoms Of True Love” inches up to No. 40 on the
Hot 100, is the youngest top 40 act since 11-year-old
Foster Sylvers scored in 1973 with “Misdemeanor.”

WE GET LETTERS: The 1988 election is finally
over, but for regular readers of this column it was all
over five months ago. That’s when David L. Neukuck-
atz of Bartlett, Ill., pointed out that the name of
1988’s hottest artist, George Michael, encompasses
the first names of the Republican and Democratic
presidential nominees, George Bush and Michael
Dukakis. Added Neukuckatz prophetically: “I won-
der if the order of their names in his name is any indi-
cation of the outcome in November.” Neukuckatz,
you should go to work for “Nightline.” You could
save them a fortune on exit polls and focus groups.

The pop world provided another election tip-off
that Ted Koppel somehow missed: A pop/R&B sing-
er named Barbara George hit the top five in 1962
with “I Know (You Don’t Love Me No More),” but in
all these years there’s never been a successful sing-
er named Kitty Michael.
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The Single
| DON'T WANT YOUR LOVE

First week breaker and most
added in R&R.

#9
in R&R and climbing. (11-11)

#11
on the Billboard singles
chart and climbing. (11-19)

Photo by. Denis O'Re

Photo by Henry Diltz

r a n d u r a n
The Big Thing Continues...

The Album BIG THING

Shipped gold out of the box with immediate reorders.

Duranduran

The Caravan Duran Club Tour

Duran just rolled through nine cities on a hit-and-run tour of
small clubs giving fans a chance to hear the band’s new
music in an intimate setting. The tour rocked shows at:

# 25

w/bullet on Billboard album chart and climbing. (11-19)
As of 11/1
Top 5 retail:

Specs, Miami - Tower Records,
Northridge and Portland

Top 10 retail:

Q Records, Miami - Sound
Warehouse, Dallas * Abbey
Road One-Stops, Santa Ana -
Tower Records:

Anaheim, San Diego, Fresno,
Campbell and Philadelphia

Musicland debuts
at #12 chainwide.

The Fillmore—San Francisco
The Capitol Records
Parking Lot—Los Angeles

Cocoanut Grove—

Los Angeles
First Avenue—Minneapolis
Arcadia—Dallas ¥
Center Stage—Atlanta Starts January '89
Metro—Chicago Dates and venues to be
Diamond Club—Toronto announced.
Metro—Boston
Roseland Ballroom— Produced by: Duranduran, Jonathan Elias and Daniel Abraham

New York

Management: Peter Rudge © 1988 DD Productions Ltd under exclusive license to EMI Records Ltd

Duranduran Big Thing. Nothing else measures up toit.

él MUSIC THAT KNOWS NO LIMITS ONCAPITOL RECORDS.

i aaZh

Photo by Henry Diltz
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TURN ON YOUR BEAT BOX
o AND WATCH THEM EXPLODE!
"‘THE BEST OF EARTH, WIND & FIRE, VOL SRR

38-08167
The supergroup who defined Black music in the last decade returns with the definitive collection of their greatest hits:
“Let’s Groove,” “After The Love Has Gone?” “Fantasy.’ “Devotion,” “Serpentine Fire}” “Love’s Holiday”
“Boogie Wonderland” (With The Emotions), “Saturday Nite;” “Mighty Mighty” and “Turn On (The Beat Box)”*

The ultimate from the most advanced consciousness in contemporary music.

“THE BEST OF EARTH, WIND & FIRE, VOL. I1”

QC 4303

On Columbia Cassettes, Compact Discs and Records.

*Produced by Maurice White and Rhetr Lawrence.  “Columbia” ¥ are trademarks of CBS Inc. © 1988 CBS Raxcords Inc.
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Editorial

SADLY, NO TEARS FOR MORRIS LEVY

lF MORRIS LEVY were a simple crook in a cops-
and-robbers world, he could be regarded as just a
rare bad apple in the music business. But Levy,
who was recently sentenced to 10 years in jail for
conspiracy to extort, is anything but simple.

The former owner of Birdland, the legendary
jazz club, Levy currently runs Roulette Records
and the New England-based Strawberries retail
chain. Until its recent sale, he also owned Big Sev-
en Music, a sizable publishing firm.

Levy is a prominent industry veteran and has
done considerable fund raising for such industry-
supported charities as the T.J. Martell Foundation
and the United Jewish Appeal. Considering this
background, it is not surprising that scores of mu-
sic people, reportedly including top label execu-
tives, were willing to write letters in his behalf to
the judge who sentenced him. Some probably did
it out of friendship, others in return for favors he

Levy, always known as a tough, resourceful op-
erator, was suspected of mob ties through most of
his career. As a wiretap transcript furnished at his
trial indicates, he felt comfortable with gangsters,
and they with him. Among those present at the
wiretapped meeting was Gaetano Vastola, the al-
leged Mafioso who allegedly broke John La-
Monte’s face when he refused to pay for some
MCA cutouts.

This familiarity with violent men paints a pie-
ture of Levy that is somewhat different from that
of the legitimate businessman known to his music
industry friends. And yet in some ways, Levy and
his henchmen sound much like straight business-
men as they discuss the cutout deal.

The thin line between unscrupulous and crimi-
nal behavior is often obscure and hard to pinpoint.
This is partly because “‘street smarts” and the
ability to wheel and deal are such essential ele-
ments of success in the business world—especial-

Nevertheless, Levy clearly crossed the line. His
failing was that he apparently forgot that there is
a crucial difference between collecting debts by le-
gal means and extorting payment by force. It is
the difference between right and wrong.

We are not singling out Levy in this respect;
other music business executives have been found
guilty of various crimes. But Levy’s sentencing is
a warning that music industryites had better be
careful about how they operate. In both his case
and the related trial of Sal Pisello, federal prosecu-
tors suggested that organized crime may have in-
filtrated certain areas of the music business. The
government is clearly watching this glamour in-
dustry, and it would behoove all concerned to
avoid even the appearance of links with mob-con-
nected individuals.

Because Levy is such a-well-known figure in the
music trade, his conviction places the industry in
an undeserved bad light. We hope his punishment

had done for them over the years.

ly in the music industry.

will deter others from following similar paths.

Moscow Is Ready To Do Business

SOVIET MUSIC SCENE DEVELOPING RAPIDLY

BY MICHAEL BRETTLER

The first officially sponsored Soviet
pop/rock festival was held in Moscow
from Sept. 29 through Oct. 4. I was
one of the few foreign guests of the
Soviet government, and I was
amazed at what I saw and heard in
Moscow.

The Soviets are eager to do busi-
ness with the Western world and
have launched a major campaign to
exploit their songs and artists outside
of the U.S.S.R. One apparent reason
for this thrust is the Soviets’ desire to
earn hard currency abroad.

As part of their campaign, the So-
viets are trying to bring their copy-
right and royalty procedures into line
with Western practices. Starting Jan.
1, for example, mechanical royalty
payments on records pressed in the
Soviet Union will increase to about 4
cents per track for pop material, com-
parable to the U.S. level. In addition,
VAAP, the Soviet copyright agency,
has recently drafted legislation to ex-
tend the song copyright term from 25
to 50 years after the death of the au-
thor. :

During my first formal meeting
with the VAAP staff, I was ques-
tioned extensively on the dynamics of
the music industry in the U.S. VAAP
was especially interested in the de-
tails of payments to publishers and
how copyrights are secured, licensed,
and exploited.

The official policies of perestroika
and glasnost already are transform-
ing the music scene in the Soviet

fax 011-44-1-437-0029  fax 011-81-3-581-5822

ALIENATED & INSULTED

Just once, I'd like to see a reporter
include the perspective of the fans
when reviewing a concert.

My experience at the Amnesty In-
ternational concert in Philadelphia
included missing Joan Baez entirely
until the encore (I was within sight

Union. Until 1985, most Soviet rock
groups were unofficial. Unofficial
groups do not have the legal right to
earn income from their performances
and receive no help from the govern-
ment. Starting in 1985, rock became
acceptable, and many formerly unof-
ficial groups became official, mean-
ing they get paid for their work and

word of mouth through the youth un-
derground. Sometimes these copies
are sold illegally on the black market.

This unofficial distribution net-
work is powerful. One of the groups
at the festival did a Beatles medley,
and the crowd seemed to know the
songs well. This is remarkable con-
sidering that the Beatles’ records

‘I found Moscow
less strange than
| had expected’

Michael Brettler is VP of Shapiro,
Bernstein & Co., a New York-based music

publishing firm.

have government support.

In addition, the state has started a
“Rock Lab” to arrange concerts and
develop alternative ways to break un-
official bands, with an initial funding
of $450,000.

Few Western pop or rock records
have been released so far by the state
record company, Melodia. Instead,
Western music is unofficially
brought into the country in various
nebulous ways and distributed
through a vast underground net-
work. The music is copied and recop-
ied again and again, spreading by

were never released by Melodia and
could have percolated through the
U.S.S.R. only via unofficial record-
ings.

Although the black market has
helped create a demand for Western
music, its existence disturbs both the
Soviets and foreign copyright hold-
ers. This system of unofficial musie
reproduction and distribution at pre-
mium prices surely does not benefit
music creators. It also distorts the So-
viet music economy, making it impos-
sible to obtain accurate demand fig-
ures.

My Soviet hosts explained that the
black market results from a lack of
officially sanctioned prerecorded .
product. To counter the black mar-
ket, Melodia is beginning to release
more Western records. It is obvious
that there is a huge potential market
in the Soviet Union.

The bad news for songwriters and
publishers is that all songs released
before 1973 are public domain in the
U.SS.R. Unfortunately, there are no
radio or television performing fees.
However, the Soviets do pay per-
forming fees for songs performed
live at concerts.

Soviet authors, by the way, are
paid mechanical fees on records
pressed, not on records sold. This
may lead to inefficiency because pay-
ment is not necessarily related to
sales, which are based on demand.

The rock festival presented anoth-
er side of the burgeoning Soviet mu-
sic scene. Most of the Soviet groups
at the festival had sophisticated
stage shows, using laser lights, syn-
thesizers, electric guitars, smoke ma-
chines, dancing, acting, and heavy
makeup. The groups were as image
conscious as many of the groups on
the Billboard charts.

Fans who want to show their ap-
preciation are allowed to bring flow-
ers on stage and to actually hand
them to the artists. To show disap-
proval, audiences whistle wildly.

Pauses between sets at the festival
lasted no longer than five minutes.
Whether I was at the Sports Arena of

(Continued on page 70)

of the stadium in plenty of time, but
parking and getting in were pure
chaos); seeing Youssou N’Dour ba-
sically ignored and Tracy Chapman
swallowed up by the mega-venue;
barely hearing Sting’s beautiful
“They Dance Alone’’ due to the
crowd’s continual roar; missing Ga-
briel's magnificent (I suspect) pre-
sentation because 100 feet away
from the stage was too far to see ei-
ther stage or monitors; and losing
my watch and hat in the mad erush

of those trying to get a glimpse of
the stage when Bruce Springsteen
was on.

I suspect a lot of the noise at the
show was more an indication of peo-
ple’s frustration than of their ap-
proval. Maybe this type of concert is
OK for those who think of rock as a
technology, but for those of us who
remember the human, artistic, and
political side of rock musie, it is
alienating and an insult.

Somehow I have to believe that

Sting would want to know how ut-
terly garbled his music sounded.

Lorraine Mangione

Northampton, Mass

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.
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Barry Maya s Black AC WVAZ: Sink Or Swim?

BY SEAN ROSS

NEW YORK “If they can beat
WGCI-FM in 25-plus listeners, at
least they have a chance. That's a
hard thing to do, but if anybody can
make it work, it's Barry Mayo.”

“They’ve taken a pretty broadly
targeted station and narrowed the
demos, made it slower and less cur-
rent. They’ve blown off more audi-
ence than they’re going to pick up in
the near future.”

The first anonymous comment is
from a major-market Midwestern
GM. The second is from another Chi-
cago PD. Both are discussing WBMX
Chicago GM/owner Barry Mayo’s de-
cision to fire the bulk of his air staff
and drop his 15-year-old urban for-
mat to become “black AC” WVAZ
“V103” (Billboard, Oct. 29).

WVAZ has been a hot topic in ur-
ban-radio circles for the last month.
At least one major-market PD has
flown to Chicago to hear it. Most
have seen V103's ads, broadcast on

nationwide cable via WGN-TV.

For all. the talk it has generated,
V103 isn't the first urban AC; trou-
bled black AMs have been experi-
menting with AC for a decade, as
have their former top 40 counter-
parts. It’s not even the first attempt
at the format on FM. Depending on
your interpretation of history, that
distinction goes to WHUR Washing-
ton, D.C., even before its nightly
“Quiet Storm” program became a
full-time format on KBLX San Fran-
cisco and others.

The major difference is that
WHUR, along with previous versions
of WBLS New York and Los Ange-
les’ KJLH and KACE, sprang from
the black progressive formats of the
early "70s and was comparable to the
“soft rock” outlets of its day—for ex-
ample, the CBS-FM group or the pre-
disco WKTU New York.

In contrast, V103 takes its adult
character less from jazz and ballads
and more from oldies—something
rarely heard on other urban FMs;

Air Checking Evolves From
Hobby To Serious Business

BY TERRY WOOD

LOS ANGELES Air checking—a
career available to anyone who
owns a radio and a tape recorder—
isn’t making anyone rich;, but it is
attracting serious-minded entrepre-
neurs to a field that has traditional-
ly been the province of hobbyists or
part-time entrepreneurs.

Air checks are tapes of long-ago
or faraway radio stations, usually
with the records edited out. They
are to radio buffs what baseball
cards are to sports fans, providing a
glimpse of a station’s jocks, music
mix, formatics, and promotions.

The recent arrival of two elabo-
rate and more expensive services,
Media Monitors Inc. and National
Aircheck, suggests that air check-
ing is a potentially lucrative busi-
ness. But George Junak, OM of Cal-
ifornia Aircheck, says, ‘You could
probably make more money work-
ing at McDonald’s.”

Commercial air checking dates
back to the origins of music radio it-
self; jingle pioneer Bill Meeks once
had a side business selling air
checks of Dallas stations on disk.
The '70s saw two notable but short-
lived attempts at air-check maga-
zines—Programmer’s Digest and
American Air-Chexx.

Today, 10 or so companies offer
services ranging from full-time
monitoring to a candy-shop assort-
ment of vintage material to the lat-
est wrinkle—video air checks. Their
clients are not just radio profession-
als and enthusiasts; they now in-
clude BMI, ASCAP, and record la-
bels on the prowl for unreported air-
play and paper adds.

The growing demand for air
checks has made some of the more
elaborate efforts possible. Indianap-
olis-based Media Monitors tracks lo-
cal and national advertising activity
on radio and in other media. It re-
cently introduced Soundbane, a ser-
vice that monitors 170 top-rated sta-

tions in the 13 largest markets be-
tween 6 a.m. and midnight.

An hour of tape costs $25, with a
minimum order of $150. For a fee of
$400 and up, anyone may visit Me-
dia Monitors’ studios and have ac-
cess to those 13 markets at once.
That's expensive, but it’s cheaper
than the previous method: calling a
commercial recording studio in an-
other city and asking it to record a
radio station.

Media Monitors plans to soon of-
fer comprehensive reviews of any
monitored station, with an emphasis
on playlists. President John Curtis
says, “If a station in Biloxi, Miss.,
wants to clone a Los Angeles sta-
tion, we can paint the L.A. station’s
entire clock for them.”

Media Monitors’ main competi-
tion is the Tampa, Fla., and Monte-
rey, Calif.-based Trapman Co.,
which has been doing commercial
monitoring since 1982, mostly for
group broadcasters. It has pub-
lished the Trapman Report, which is
similar to the recently launched
Monday Morning Replay, since
1983, and it monitors R&R’s report-.
er list for paper adds.

Like most air-check outfits, Trap-
man relies on a network of home
tapers. Media Monitors, with a staff
of 54 and company-owned recording
systems in each market, is an excep-
tion. Almost every commercial air-
check operator maintains some type
of part- or full-time employment.
Tim Benko of Chicago’s Windy City
Airchecks, for example, works in a
steel mill.

Robb Wexler of the newly formed
National Aircheck handles some
consulting and free-lance ad writing
on the side. Yet his primary occupa-
tion is his new air-check company,
which bills subscribers $200 a year
for 12 monthly tapes that present a
nationwide sample of 70 stations in
one of four formats: album rock, top
40, AC, or country.

(Continued on page 20)

that makes it similar to the gold-
based ACs guided by Seattle’s Re-
search Group, which also did the for-
mat research for WVAZ.

Not surprisingly, the Research
Group also works with WDIA Mem-
phis, the most successfully matured
of the longtime AM powerhouses.
‘WDIA OM Bobby O’Jay claims V103
“swiped” his format: “We’ve been do-
ing this for the last four years,” he
says.

In doing so, WDIA has outlived
black AC formats at such illustrious
AMs as KDIA Oakland, Calif. (which
carried Oakland As games at one
point), WWRL New York, and
WVON Chicago (now WGCI-AM).
The difference, O'Jay says, is “that I
grew up in this area, and that we're
not a low-powered AM. When you
punch up WDIA, you know you’re lis-
tening to a powerful radio station.”

Like most black ACs, WDIA goes

on some up-tempo records but sits
others out. It plays Karyn White’s
“The Way You Love Me” but not
Bobby Brown’s “My Prerogative.”
(Ironically, V103 does the opposite.) It
also uses the slogan “The best songs
with no rap.”

Last year at this time, it was possi-
ble to hear WDIA doing Joe Simon
double plays in morning drive. Now,
0'Jay says, the station has reduced

(Continued on page 16)

WILLIAM STAKELIN, one of radio’s strongest advo-
cates, has resigned as president/CEQ of the Radio Ad-
vertising Bureau to become president/CEO of Apollo
Radio Ltd., a new venture of Apollo Partners Ltd. that
intends to acquire and operate a major group of radio
stations. Apollo was founded last year by former Via-
com executives Terrence Elkes, Kenneth Gorman, and
George Castell.

Stakelin came to the RAB after serving a term as the
National Assn. of Broadcasters’ youngest chairman.

RAB Loses “Gountry Preacher” Stakelin:
Atkins Goes WYLD; WCNN To News Again

AM stops simulcasting its album FM at night to run a
hard rock format of its own, also on Monday (14). Also
set to go to business news in December is KJAA Phoe-
nix, Ariz.

Until recently, Mike Wade was doing free-lance pro-
duction work for oldies KLDD Dallas. Now he’s its
voice for real. Wade, a one-time jock at WYNY New
York and KLIF Dallas, replaces Pete Hamill, now PD
at WIBM Lansing, Mich. . .. Steve King is the new pro-
gram manager of oldles/AC WEMP/WMYX Milwau-

RAB’s senior VP of marketing and
communications, Daniel Flam-
berg, says Stakelin’s greatest
achievement was “helping radio
make a dramatic step forward in
overcoming its self-imposed inferi-
ority complex.” He’s also known
for his emotional speaking style,
reminiscent of a country preacher.

The RAB has appointed its for-
mer board chairman, Richard

kee. He was OM at country/AC
combo WKMF/WCRZ Flint, Mich.

Tracy Pratt-Savage is out as PD
of n/t KOA Denver. GM Lee Lar-
son is looking for someone with a
background in the format, a sports
orientation, and marketing experi-
ence. Also without a PD is urban
WDJY Washington, D.C., follow-
ing the departure of Cy Young for
the PD slot at urban WQOK Ra-

Chapin, to chair a five-member
search committee to nominate Sta-
kelin's replacement. Stakelin will remain with the RAB
through January, and Flamberg says the new RAB
president should be chosen before the RAB’s Managing
Sales Conference in Dallas Feb. 2-6.

RON ATKINS moves from the PD slot at urban
WOWI Norfolk, Va., to the long-vacant PD slot at ur-
ban WYLD-AM-FM New Orleans, La. Atkins, who has
also programmed KMJQ Houston, KMJM St. Louis,
and WBLK Buffalo, N.Y,, calls WOWTI’s format battle
with WMYK “almost a blueprint” for WYLD’s come-
back attempt against crossover WQUE-AM-FM.
“WOWI and WYLD-FM are both black stations that
don’t make a secret out of it. Both have a large tradition-
al following of people who want to be there, but you
have to give them the right product.”

At press time, Willis national PD Steve Crumbley
had not replaced Atkins in Norfolk. He had, however,
put former KATZ-FM St. Louis PD Earl Boston in the
PD slot at urban WPZZ Indianapolis.

PROGRAMMING: Rick Lambert, former PD of al-
bum KLOL Houston, takes the PD slot at album KXRX
Seattle. He'll handle music, promotions, and formatics
while OM Paul Sullivan concentrates on marketing and
merchandising. Sullivan chose Lambert because of his
experience with “high-powered personalities” and so
that KXRX can return to its once aggressive new-music
posture.

After four years as an adult standards outlet, WCNN
Atlanta returns to news under new owner Ring Radio.
Twenty-five staffers join, including OM John Wheeling
from WRAL Raleigh, N.C., and ND Mike Moss from
NBC. Also look for Ring to launch a statewide network
in January around what'’s currently the Georgia Tech
Sports Network.

Satellite Music Network’s Z-Rock format is moving
from its current Denver AM KDZR to longtime jazz FM
KADX. KDZR will change to business news on Monday
(14); KADX doesn'’t plan to switch until Dec. 10. Still un-
determined is the fate of KADX PD Ron Wesley or
KDZR’s current staffers. Meanwhile, cross-town KBPI-

by Sean Ross

leigh, N.C.

In a surprise move, KOY-AM
Phoenix has dropped its longtime AC format for Tran-
star’s adult standards AM Only. Programming assistant
Doug Bensing becomes programming coordinator.
Twelve staffers are out, including PD Denny Nugent,
who is taking calls for the entire bunch at 602-870-3521.

New WMVQ Albany, N.Y.,, GM Ellen Ambrose is a
fan of Albany’s oldies AM WTRY, which draws a re-
spectable 5.5 share. The WTRY people, however, proba-
bly won’t appreciate the way she’s paying them tribute:
moving WMVQ from AC to oldies as WKOL-FM “Kool
97.7.” J.C. Hayes remains as PD.

Dick Tyler is upped from MD to PD at album WXRK
Fort Meyers, Fla., replacing OM Greg Mull, who recent-
ly added group consultant duties for Beasley Broadcast-
ing. Tom Connelly goes from oldies KQFX Austin, Tex-
as, to PD at KLCY Salt Lake City, replacing Bruce Bell.

Douglas O’Brien, previously ND at WNBC New
York, moves crosstown to the VP/programming post at
city-owned WNYC-AM-FM ... Dennis Elliot moves
from PD at AC KHLT Little Rock, Ark., to the same job
at AC WLZT Charleston, W.Va. ... David Alexander is
upped from promotion director to PD/MD at AC WAEV.
Savannah, Ga., replacing Steve Lawson and Mac Davis.

Americus Communications has completed a round
of prométions at its two Wisconsin combos: Top 40
WBIZ Eau Claire PD Mike Dorn is upped to OM for
WEUZ/WBIZ. Former top 40 WSPT Stevens Point PD
Jay Bouley takes the WBIZ PD duties; his slot at WSPT
is filled by MD Jerry Steffen, as WSPO/WSPT ND
Gary Wescott becomes the combo’s OM.

PEOPLE: There are two new NDs this week at Group
W outlets. Ken Beck is the new ND at news KFWB Los
Angeles. Bill Yeager, KFWB’s executive editor—its
equivalent of PD—had been handling those duties.
Mary Ann Jennings takes that slot at WBZ Boston af-
ter holding the ND job at the Virginia News Network.
Gene Harris, former PD of urban XHRM San Diego,

is now doing late nights at KGFJ Los Angeles. That sta-
tion is now running SMN’s Heart & Soul format in over-
nights only until its contract expires around New Year’s
(Continued on page 20)
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WVAZ CHICAGO GOES BLACK AC

(Continued from page 14)

its oldies content somewhat. The "70s
oldies on the station now have to be
“the stuff that never dies. You will
hear the Stylistics’ ‘You Are Every-
thing’ but you won’t hear GQ’s ‘Disco
Nights’ or KC & the Sunshine Band’s
‘Get Down Tonight.’

“We found out through research
that one strong oldie an hour is all
you really need,” says O’Jay. “Play-
ing two or three 60s or *70s oldies an
hour is cutting your throat.”

Therein lies one of the controver-
sies about V103. Detractors say that
black adults have a greater interest
in current music and a higher toler-
ance for hard up-tempo music than
do their white counterparts. V103’s
mix is 40% oldies, 40% recurrents, and
20% currents. How long will ‘‘dus-
ties” (as black Chicagoans call them)
interest the 25-plus audience?

“In all honesty, we’re not sure how
long the audience will want to hear
them,” says V103 PD Tony Kidd.
“But in Chicago, oldies are very well
entrenched. In other cities, you go to
clubs and hear the current hits; in
Chicago, you can go to a lot of clubs
and hear the things we’re playing.

“Chicago has more of an oldies her-
itage and our format may be some-
thing unique to Chicago. It may not
be valid anywhere else; only time will
tell.”

In the month that V103 has been
up and running, Kidd says his big-
gest surprise has been that listeners
were not only happy to hear oldies
again, but also that they were happy

to hear recurrents again.

Satellite Music Network’s Heart &
Soul format also began life as a goid-
based AC format three years ago but
has gradually moved away from cur-
rents and increased its oldies depth.
OM Bob Jones says that 90% of his
requests are for oldies now. ““25-49
[year-old] listeners are averaging

‘In Chicago,
oldies are very
well entrenched’

over 10 hours a week with us,” he
says. “Based on our information, old-
ies are still strong.”

Jones, whose affiliates are mostly
AMs, thinks a major-market FM such
as WVAZ will help legitimize his for-
mat. “Once it hits FM, the industry is
going to see that there are a lot of
people out there who like this stuff.”

And Steve Harris, currently run-
ning a black AC format on WJMO
Cleveland and consulting one at
KCHL San Antonio, Texas, calls
Mayo “right on target. That format is
not going to beat WGCI-FM in 12-
plus listeners. But in the 25-54 demo
that advertisers want the most, he’s
going to do some damage.”

V103 also has an endorsement
from Nick Howse, VP/media director
for Chicago-based Burrell Advertis-
ing. “We would definitely recom-
mend the station to our clients whose

demographics are 25-plus, such as
Ford [Motors],” he says.

But Howse would also continue to
buy WGCI-FM for those clients. “I
don’t think V103 replaces anybody. [
don’t think any one station can [reach
everybody] in any market.”

One industry hope for urban AC is
that by delivering older demos, it
may reach advertisers who have his-
torically resisted black radio. But
Howse says that things won't get
better until “national agencies . .. re-
alize that good radio stations have
black and white listeners who are re-
sponsive to the things advertised
over that station’s air. Until their per-
ception of the audience as downscale
is reversed, it doesn’t matter what
music you're programming.”

Ironically, a lack of incoming funds
may have held black AC’s develop-
ment back thus far. “Research is key
to the success of this format,” says
WJIMO’s Harris. “The problem with
black radio is that a lot of times we
don’t have the research budget we
need.

“AC is a really disciplined format;
one of the reasons a lot of the quiet
storm stations don’t work is because
they don’t play the hits. These sta-
tions just went in and played a lot of
mellow songs and neglected to turn
the hits over fast enough. When peo-
ple hear a lot of unfamiliar songs,
they say, ‘That’s nice, but I don’t
know what it is,” and they go on to a
station that’s playing more of the
hits.”

TOP 40

Sheriff’s 5-year-old “When I'm With You” (Capitol) is breaking out of
many of the same Western stations that revived UB40’s “Red Red Wine.”
KLUC Las Vegas PD Jerry Dean, who takes credit for prompting the
Sherriff reissue, says the ballad “will be a big hit. All demos are respond-
ing to it; the response has been terrific.” This week it moves 36-33 at
KLUC. Dean’s adds this week are Phil Collins’ Motown-tinged “Two
Hearts” (Atlantic), Jon Astley’s “Put This Love To The Test” (Atlantic),
Tiffany’s “All This Time” (MCA), Annie Lennox & Al Green's “Put A
Little Love In Your Heart” (A&M), Robbie Nevil’s “Back On Holi-
day” (EMI), JJ. Fad’s “Is It Love” (Ruthless/Atco), and Martika’s
“More Than You Know,” which Dean calls “an excellent dance record
for Columbia; they haven’t had many of those lately.” Dean does say nice
things about CBS West Coast WTG label. He calls Michael Rodgers’ “I
Like It Like That” (now starting at urban radio) “‘a one-listen song’”’ and
added WTG’s “Cross My Heart” by Eighth Wonder last week.

AG

Bill Pearson, PD of WTRX Flint, Mich,, also adds Lennox & Green’s
Jackie DeShannon remake this week. “There has been a great response
from all people, those who remember the original and those who don’t,”
he says. “The interpretation is just right for the time.” Also added this
week is “If We Hold On Together” by Diana Ross (MCA), her first for
the label. “This is her strongest song in a while and has the feel of Ron-
stadt & Ingram’s ‘Somewhere Out There.” The movie exposure [in The
Land Before Time] can only help.” Other adds are Phil Collins, Adele Ber-
tei’s “Little Lies, Big Love” (Chrysalis), Gary Wright's “Take A Look”
(Cypress), and Al Jarreau’s “So Good” (WB). And moving 33-20 this
week is Basia’s “New Day For You” (Epic). “This will expand her base
significantly,” Pearson says. “We have had a strong reaction from all de-
mos.” STUART MEYER

www americanradiohictorvy com
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Jock’s Promo Stunts: Out Of Gontrol?

BY PETER LUDWIG

the next car and suffered a concus-
sion and cuts.

ner.”
But Rogers also admits that “on a

FOR WEEK ENDING NOVEMBER 19, 1988

ADULT

] Billboard.
HOT

©Copyright 1988, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or
transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

it CONTEMPORARY.

z Compi nati
NEW YORK Stunt promotions, spe- Fernandez thinks stunting has pro-  commercial or egocentric level, this ol | =% g %% sgmg:e‘aegffrrggijoaplay;ios?:.l
. . r : . o S . . o | i £o | 42| TITLE ARTIST
cifically those involving physical dan-  liferated because “the sensationalism  brings coverage and attention to the ZL | <Y | 29 | £5 | LABEL & NUMBER/DISTRIBUTING LABEL
ger or feats of endurance on the part has grown so much in the media. station and jock. It portrays the sta-
of DJs, have always been a part of ra-  Television shows us more violence. tion as aggressive for charities. * &% NO.1 * %
dio promotion. But now there’s evi-  People have seen the live DJ out on  There have been other attempts to do 1| 11 3 | 12| HOWCANIFALL? I AT
dence that they're getting out of con-  remote. You want to feel the adrena-  things like this in this market, but the '@ > | 8 | 7 | KISSINGAFOOL e GEORGE MICHAEL
trol. lin of a zany, crazy, never-been-done  jocks have [eventually given up] be- COLUMBIA 38-08050
. KSFM “FM102” Sacramento, cause the bottom line is thatit's very |(3)| ¢ | 9 | s | LOOKAWAY ¢ CHICAGO
alif.’s Mark Allen fell 40 feet from uncomfortable.” :
his perch atop a billboard in August P ”0”0 TI””S Rogers is concerned not only about @ 8 [0 | 5 [ TELALOVEDYOY BARBRA STREISAND & DON JOHNSON
while raising more than $10,000 to lax management and gung-ho jocks @ 9 | 11 | 8 | GIVING YOU THE BEST THAT 1 GOT & ANITA BAKER
combat musculdr dystrophy. He with more energy than brains. He’s ELEKTRAY 69371
broke bones in both feet and severely  stunt.” also seen listeners at a stunt promo- G IS R o [ O/ EVERAYOLING] C (RS L7
damaged a knee. Earlier, FM102's _But now Fernandez worries that tion go out of control. “Our morning 7 1 2| 6 | 9 | AWORDINSPANISH © ELTON JOHN
morning team had come close to  “‘it seems like everything’s been zoo program, with Chris Collins & A 5340
physical injury while sitting in a car  done. We're doing it for the sensa- Mike Reynolds, is controversial, and 13 | 16 | 10 | WAITING FORASTAR TOFALL @ BOY MEETS GIRL
that listeners attacked with a sledge- tionalism alone and trying to top each  people love to hate them, so we had a ONEDIG NT © WHITNEY HOUSTON
hammer. other, and yes, we're contributing to  Smash The Zoo promotion. The pro- 9 | 5 [ 1 | n [ SNEMOMENTINTIME
WSIX Nashville sports director it.” motion called for all five morning per- w7 2 12 | GROOVY KIND OF LOVE @ PHIL COLLINS
Duncan Stewart also fell off a bill- “I went up there 'cause I damn sonalities to get in an old car with all et SR T
board, while protesting a Univ. of  well knew it would increase my popu-  the glass already removed and then n|u| 7 || KOKOMO (FROM “COCKTAIL") ¢ THE BEACH BOYS
Tennessee football losing streak. He larity, because we want to wininthe have listeners smash the car with @| 15 | 26 | ¢ | BABY,LLOVEYOUR WAY/FREEBIRD © WILL TO POWER
escaped with only a severe gash in  ratings game. But we’re crucifying  sledgehammers. EPIC 34-08034/E.PA.
his leg (Billboard, Oct. 15). ourselves to say, ‘Look at me; I'm A showcase stand that would have 13|10 ] 5 | 13| DONTYOU KNOW WHAT THE NIGHT... ¢ STEVE WINWOOD
Bruce Kelly, morning man at putting a nail in my hand.” We havea  put the car at eye level and made it
KZZP Phoenix, Ariz., was one of the long way to go before we're done impossible to swing the hammers 16 | 19 | 6 | SWHOUETTE ¢ KENNY G
first jocks hurt by stunting in recent  with this. It will get to the point through the windows never arrived. 5 | 12 | 12| 14 | TRUELOVE # GLENN FREY
years. Kelly sat in 62,000 stadium where it’s very dangerous and life ~ Without it, listeners had a clear shot MCA 53363
seats in three days and pogo-sticked threatening before we say to our-  at the morning crew. 1825 | 6 | ANVLOVE oo S TRERRANRECSS
the entire 26-mile Boston Marathon selves, ‘This is crazy. Let’s go back to Rogers says he “had to physically
course in 21/, days—finishing 10 min- _fighting it out in the trenches.”” stand between each person and the |QD| 18 | 20 | 7 | BIECEOREATANSE i
utes before the race started. He suf- There also seems to be a sort of car, physically inhibiting the 10- 21 | 23 | 5 | JURNBACKTHE CLOCK JOHNNY HATES JAZZ
fered severe knee damage as a result  macho ethic involved in the escalation ~ pound sledgehammer swings to pro- VRGN 7.99398
of those stunts and ended up in physi- of the endurance stunts. “It takes tect them. All five members were 19 | 14 | 13| 8 | REDREDWINE ¢ UB40
cal therapy. that type of person to succeed at packed in there so that they couldn’t @ 23 | 28 | 5 | SMALLWORLD © HUEY LEWIS & THE NEWS
Kelly is retired from stunting now, these things,” says Allen. “A more move much to avoid the blows. CHRYSANISR 3308
?t his wife’s behest. He thinks stunt passive announcer wouldn’t try, “We expected 400-500 people but | 21 | 22 | 22 | & | SRAZYINLOVE MIMIEERNES
ever runs in five-year cycles. “There  much less succeed. You don’t want only got 175,” he says. “I think it
was a big stunt period from 197880. an announcer who’s been up on a could%lave gotten out of hand if there 2 |57 5 gEP"\T%?EngY ¢ JOHN LENNON & THE PLASTIC ONO BAND
It came back in '83-85, laid off, and  building or billboard for 10 days and had been a real mob. Eventually B | |15 | 2| (tLALWAYSLOVEYOU © TAYLOR DAYNE
came back again late last year. sounds like it. People want to hear somebody would not have listened to -
“For any stunt to work and cap- that guy sounding like he’s loving  our pleas not to aim for the windows. ) * % % POWER PICK # % %
2 o 1 | REMEMBER HOLDING YOU ¢ BOYS CLUB
ture the listeners, there must be two  life. There are people who want to see 29 | 38 | 3 | mcas3azo
elements: possible injury and true Allen remembers that within a  people hurt. There’s a lure to the pos- @ 28 | 30 | &4 | NOMORELIES © THE MOODY BLUES
stamina,” Kelly says. minute after his 40-foot fall, “I  sibility of injury. There’s a dark side PO BaR 570550 ot cman
. KdEAFI:I Abilege, Texas, lt)]m dxjiveg cilimll)(e('ir }ll)ack up—-ml;)ret 011;) less i]n to éeveryl.)od]gr.”}1 | 31 | — | 2 | BESTOFTIMES @ RNERBROS. ORI EUL
udy Fernandez recently raised shock. There were abou people ome jocks have personal reasons
more than $20,000 for the United down below, and I didn't want them for their stunts. KEAN's Fernandez. | o S R DAL o
Way by spending 81 straight hours to see me off the billboard. I started was born with only one arm; he un- .,.,2_—7 NEWD | ! ATLANTIC 788080 Z
on a Ferris wheel—with one 10-min-  yelling at them, ‘You didn’t see me derwent his Ferris wheel ordeal to 28 | 24 | 17 | 18 | ONEGOOD WOMAN  eros & PETER CETERA
ute break every 12 hours and sleep- here. I'm not here.”” Once Allen had  thank the local United Way for its OASIS - ROBERTA FLACK
ing on the ride each night. “We want-  climbed back up, he realized how bad- ~ work with the handicapped. @] 35 | 4| 3 | MYBcree0s
ed to raise at least $19,000—$1,000 ly injured he was—but he finished his And WZOU Boston personality/ % |21y wouw TAKE A STRONG STRONG MAN & RICK ASTLEY
for each of the area agencies,” he vigil. public affairs coordinator Timothy
says. “But I didn’t think it would take So why do it? Allen says, “We geta  Fox is a recovering narcotics abuser. A |lajaijis Bﬂ"w WORRY BE HAPPY ¢ BOBBY MCFERRIN
four days.” lot out of being in this business, and  Four years ago, he was living in the
While adjusting his sleeping bag, this gives us a chance to give some- streets of Boston. At this \;gvriting, GD| % | 4 | 3 | ANJIHERLOVER ¢ GIANTSTEPS
gemandez fel}]1 off the Ferris wheel.  thing back.” KSFM promotion direc- he’s camping out atop Boston's 50 ((33){ 37 | — | 2 | IFEVERALOVE THERE WAS FOUR TOPS/ARETHA FRANKLIN
ortunately, he was at the bottom. tor Mike Rogers says, “People have story Westin Hotel as part of
Unfortunately, the ride attendant become jaded by the voluminous WZOU'’s yearlong anti-drug lc)rusade. G| 3 | 50 | 3 | B T R oros.  TRAVELING WILBURYS
who tried to rescue him was hit by pleas for donations from every cor- Fox initially was set for a 9.45 day 35 | 20.| 14 | 14 | LOVING ARMS LIVINGSTON TAYLOR WITH LEAH KUNKEL
Stay_tO tle in W]th WZOU’S frequen- =/ a CRITIQUE 7-99275/ATLANTIC
cy—but station listeners have voted | 3% | 3 | 20 | 14 WALK AWAY MICHAEL BOLTON
° to keep him up there until the $50,000 ™72 7172 77, 7| LOOK OUT ANY WINDOW # BRUCE HORNSBY & THE RANGE
goal is met. He thinks that will take RCA 8678
at least another 10 days. NEWD | 1 | PUTALITTLELOVE IN YOURHEART A.LENNOX/A.GREEN
" “We have to do these sensational ~
oo - events to counteract what’s going on 2 | 3|2 | s | FEREECTWORLD pLRAAA AL S
in the country today,” says Fox. ‘If 8 | — | 2 | LITILELIES, BIG LOVE © ADELE BERTEI
FRANK RAPHAEL is named director of network programming for ABC Radio stand there and preach, no one is go- ST
Networks, replacing Susan Moran. He had been ND for the NBC Radio ing to listen to me. But if I jump out NEW N IR EEAEHCANIHOLRIOD UG Gabl R
Network, and he will now direct programming for all six of ABC’s net- of an airplane, they want to hear = 22 | 45 | 4 | NEVERTEARUS APART * INXS
works, what I have to say. ATLANTIC 7-89038
“I do believe in safety first; we're a3 | 39 | 43| 4 | THELOCOMOTION @ KYLIE MINOGUE
NELSON COMEN is named to the new station manager position at all-sports not stunt men. But we'll do what it ANYTIME THE JETS
WIP Philadelphia. He had operated his own consultancy since 1986; prior takes to create the awareness.” NEWD | 1 | ycassass
to that, he was GM for KYW-AM Philadelphia. All of those interviewed, including 45 | 40 | 99 | 26 | HOLD ON TO THE NIGHTS © RICHARD MARX
Fernandez, remain bullish on the con- EMI 50106
lll;&ll BIIOADGASTleG has purchased KEZW/KOSI Denver from Group W cept of jock stunts, if not always on NEW)D | 1 | NEWDAYFOR yOU BASIA
roadeasting for $15.5 million. Other major sales this week: KMZQ Las their execution. KSFM’s Allen rea- .
Vegas for $6.7 million from Olympia Broadcasting to Commonwealth sons, “There will always be some id- @D| NEwp | 1 | MOWE You ¢ CHRIS DE BURGH
Broadcasting, which in turn sells KROY Sacramento, Calif., to Great iot with a death wish who happens to 88 | 44 | 36 | 23 | |DONT WANNA GO ON WITH YOU LIKE THAT @ E.JOHN
American Broadcasting; WMJY Long Branch, N.J. from Mammoth be a broadcaster. But there has to be
Broadcasting to K&K Broadcasting for $3.65 million; WNLC/WTYD some risk involved to get people to 49 | 45 | a4 | 16 | WHEN YOU PUTYOURHEARTINIT KENNY ROGERS
New London, Conn., from Drubner Broadecasting to Andross Communica- take it seriously. I feel there are too 50 | 46 | 42 | 256 | MAKE MELOSE CONTROL # ERIC CARMEN
tions for $5.2 million. many lightweight promotion stunts ARISTA 19680
out there.” O Products with the greatest airplay gains this week. # Videoclip availability.
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ALBUM ROCK ™A%~

. = Compiled from national album rock
wE ZE ;o e TITLE radio airplay reports. ARTIST
Tl gt Q| XT ;
2| 32 | ~a | 2O LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * »
1 1 4 8 IT'S MONEY THAT MATTERS RANDY NEWMAN
REPRISE 7-27709 2 weeks at No. One
2 5 5 5 HANDLE WITH CARE TRAVELING WILBURYS
WILBURY 7-27732/WARNER BROS.
3 2 2 8 WALK ON WATER EDDIE MONEY
COLUMBIA 38-08060
@ 16 i - 2 ORANGE CRUSH RE.M.
WARNER BROS. LP CUT
@ 1 . 2 AMERICAN DREAM CROSBY, STILLS, NASH & YOUNG
ATLANTIC 7-89003
@ 7 9 5 ANGEL OF HARLEM u2
ISLAND LP CUT/ATLANTIC
7 & 6 7 ROCK & ROLL STRATEGY THIRTY EIGHT SPECIAL
A&M 1246
R
8 4 1 8 IELEA%'D Esszsomuwnc vz
@ 18 30 3 NOBODY'S PERFECT MIKE + THE MECHANICS
ATLANTIC 7-88990
10 g 10 7 BIG LEAGUE TOM COCHRANE & RED RIDER
RCA 8750
11 3 3 6 TAKE IT SO HARD KEITH RICHARDS
VIRGIN 7-99297
12 8 8 1 AS‘gl‘.nﬁ)}ﬂzldeURNING JOHN HIATT
13 13 19 5 HIPPY HIPPY SHAKE GEORGIA SATELLITES
ELEKTRA 7-69366
17 22 7 BORN TO BE MY BABY BON JOVI
MERCURY LP CUT/POLYGRAM
15 14 12 8 CONFIDENCE MAN THE JEFF HEALEY BAND
ARISTA LP CUT
19 2% 4 SOMETHING SO STRONG JIM CAPALDI
ISLAND 7-99266
@ 2 38 3 ARMAGEDDON IT DEF LEPPARD
MERCURY 870 692-7/POLYGRAM
w [0 | 7 | | EEEiS90000
20 2% 5 WHEN LOVE COMES TO TOWN U2
ISLAND LP CUT/ATLANTIC
% 31 5 NOT JUST ANOTHER GIRL IVAN NEVILLE
POLYDOR 887 814-7/POLYGRAM
@ 25 29 4 COPPERHEAD ROAD STEVE EARLE
UNI LP CUT/MCA
) 15 13 7 ag’:\gfggESIDE ME KANSAS
23 12 11 7 ROCK BOTTOM THE DICKEY BETTS BAND
EPIC LP CUT/E.PA.
23 2 4 LONG TIME TILL | GET OVER YOU LITTLE FEAT
WARNER BROS. LP CUT
@ 2 35 4 PUT ON YOUR DANCING SHOES STEVE WINWOOD
VIRGIN LP CUT
% 2 2% 9 El".hg)'GE OF A BROKEN HEART VIXEN
@ 2 45 3 IF WE NEVER MEET AGAIN T.CONWELL/YOUNG RUMBLERS
COLUMBIA LP CUT
R m 3 LITTLE LIAR JOAN JETT AND THE BLACKHEARTS
BLACKHEART 08095/CBS
@ 38 39 " WHAT | AM EDIE BRICKELL & NEW BOHEMIANS
e GEFFEN 7-27696
* % * POWER TRACK % % &
47 _ 2 THE CRUSH OF LOVE JOE SATRIANI
RELATIVITY LP CUT
@ M | — 2 EVERY ROSE HAS ITS THORN POISON
ENIGMA 44203/CAPITOL
AD
@[ w [ 6| 3 | PENGT LI
1K 1 D
13 34 a1 4 I%MED’[L-IEUWAY 0 MELISSA ETHERIDGE
a5 | GORPART e v2
@ c) o i 2 I'M AN ADULT NOW PURSUIT OF HAPPINESS
S CHRYSALIS LP CUT
* % * FLASHMAKER % % &
OO0L JR.
NEWD | 1 | WAYCOOLM RaTT
37 39 l 13 6 IF LOVE WAS A TRAIN MICHELLE SHOCKED
MERCURY LP CUT/POLYGRAM
NEWD | 1 | WIDTHNG, SAMKINSON
IN
% |3 | 2| o | MapaLANE WINGER
IGH LIN
NEW) 1 vaﬁasJ;zvN LE CU]r./WARNER BROS. TRAVELING WILBURYS
T N’
NEW) 1 GWEI:.FIEE%QESQO THE JUNGLE GUNS N' ROSES
22 27 l 15 7 TELEPHONE BOX IAN GILLAN & ROGER GLOVER
VIRGIN LP CUT
ON'T KEITH
@ NEW) 1 Jlgé;lN[L)P il MOVE ME RICHARDS
IRTY L
NEW) 1 I;AHI;EUSHEBA TH EIGHT SPECIA|
A BAD COMPANY
s [Lallia v | YoRmoE eouTA e 0
% 8 | — 2 THE WAY .| FEEL ROBERT PLANT
ESPARANZA LP CUT/ATLANTIC
A THE ALLMAN BAND
w || e | 8 | RN GREGG
48 37 17 12 DON'T KNOW WHAT YOU GOT CINDERELLA
MERCURY 870 644-7/POLYGRAM »
BON
9 | 3% | 20 | 9 | BADMEDICINE rovoraw Jov
H HOTHOUSE FLOWERS
GO| NEWD | 1 | M SORRY o voram oTHO

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.

N apio

AIR CHECKING: NOT JUST FOR HOBBYISTS ANYMORE

(Continued from page 14)

To acquire tapes from the 50 top
markets he samples, Wexler relies
on a network of contacts (indepen-
dent engineers, college students,
even relatives) that he made during
his five-year stint as OM of Strate-
gic Radio Research. Wexler’s tapes
feature telescoped material from af-
ternoon-drive broadcasts plus sam-
ples of morning shows.

“Afternoon drive is the most rep-
resentative daypart of what a sta-
tion sounds like,” says Wexler, who
hopes to break even during his first
year. A direct-mail solicitation net-
ted 31 clients for his debut shipping,
with album rock being the most re-
quested format.

“I'm offering a Reader’s Digest
for programmers,” he says. His fee,
he says, is reasonable. “To really
make money, I'd have to charge a
lot more. It breaks down to 50 cents
a day; is it worth a can of pop?”

For $60-$110 a year, Junak’s Cali-
fornia Aircheck offers several sub-
scription services. Among his offer-
ings are different series of tapes
specializing in newscasts, high-pro-
file jocks, market profiles, or vin-
tage material.

Junak, who started his service in
1980, was previously Peters Produc-
tions’ national top 40 PD, but now

devotes himself fully to air check-
ing. Besides relying on air-check
traders for material, he takes three
or four road trips (with several re-
corders) yearly.

Junak estimates an average
monthly gross of $3,000. “Anyone
who gets involved in air checking
for big bucks ... well, it just won’t
happen,” he says. “I'm lucky if I
make $1 profit per tape.”

His clientele is diverse. “Half of
the time, I have no idea who the peo-
ple are who request tapes,” he says.
“A lot of PDs and jocks don’t want
air checks sent to the station be-
cause it could raise questions. I
know I have major-market PDs and
GMs on my list, plus I have doctors,
car dealers, and schools. Personal-
ities and promotions seem to inter-
est people the most.”

Tom Konard’s Wisconsin-based
Aircheck Factory is the only major
survivor from the *70s. Konard, who
offers four services costing $65 an-
nually, figures he grosses about

$1,500 a month. Aside from raising
poultry, air checking is his only
source of income. “People think I
love old cars because I drive a '67
Mustang,” he says. “Actually, it’s
because I can’t afford a new one.”
The remainder of the services are
home-based outlets, such as Ben-
ko’s Windy City Airchecks, New
Jersey’s #1 Market Airchecks, Ed
Bruder’s Manchester, N.H.-based
Man From Mars Productions (which
offers 900 titles from a 60-page cat-
alog), and Major Market Airchecks.
Don Beno, whose Midwest Air-
check specializes in samplings of
Chicago radio, is a prototypical ra-
dio junkie. Beno has worked in radio
for years—he’s currently a board
operator at WJOL Joliet, Ill.—and
began air checking commercially in
1982. His catalog now lists 70 titles,
and he aspires to new opportunities,
such as creating retrospective tapes
on famous jocks and perhaps even
an instructional series.
(Continued on page 74)
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Compiled from Commercial and
College Radio Airplay Reports.

LABEL & NUMBER/DISTRIBUTING LABEL

ARTIST

VOX JOX

(Continued from page 14)

Day and is adding more currents to
its urban AC format. In addition,
WACR Columbus, Miss., PD Mark
Drummond joins KGFJ for week-
ends.

Multiple appointments this week at
KNX-FM ““93-One”” Los Angeles:
Janine Wolf and Tonya come from
Transtar as morning and swing
jocks, respectively. WLS/WYTZ Chi-
cago veteran Jeff Davis is now pro-
duction director and Andy Geller is
his assistant . . . Pat Prescott to mid-
days at jazz WQCD New York from
crosstown WLIB/WBLS ... Angela
Strachan promoted to local MD at
modern WFNX Boston.

Bobby Wonder to operations assis-
tant/afternoons at urban/AC WIGO
Atlanta from crosstown WEKS . ..
Bo Jackson from WKXX Birming-
ham, Ala., to nights at top 40 WHYT
“Power 96" Detroit, replacing Jojo.

EVEN'I‘S: Coleman Research is con-
ducting a five—city study measuring
listener awareness of and reaction to
Shadoe Stevens’ first weeks as the
host of “American Top 40”; the re-
sults will be out in early December.
In the meantime, Stevens has hosted
a recent addition of NBC’s “Friday
Night Videos” and is set for an up-
coming episode of ABC’s “Sonny
Spoon.”

Top 40 WXKS-FM “Kiss 108" Bos-
ton is now doing a video request
show on a local UHF station. Consul-
tant Clark Smidt is executive pro-
ducer . . . Top 40 KIIS-FM Los Ange-
les a.m. driver Rick Dees will be the
official conductor of the 60th birth-
day mass sing-along of the ‘“Mickey
Mouse March” this Friday (18).

Assistance in preparing this col-
umn was provided by Peter Lud-
wig.

1 1 1 9

* & NO.1 &

DESIRE
ISLAND 7-99250/ATLANTIC

U2
7 weeks at No. One

GEFFEN LP CUT

THE KILLING JAR

SIOUXSIE AND THE BANSHEES

31 2 | 2 | g | CAROLYN'S FINGERS COCTEAU TWINS
4 AD.LP CUT/CAPITOL
4 | 9 | — | 4 | CHARLOTTE ANNE JULIAN COPE
ISLAND LP CUT
s | 5 | 7 | g | INYOURROOM BANGLES
COLUMBIA 38-08090
6 | 7 | 9 | 8 | Away THE FEELIES
71 4 | s | 7 | THEGREAT COMMANDMENT CAMOUFLAGE
ATLANTIC 7-89031
8 | 3 | 3 | 11 | PUTTHISLOVE TO THE TEST JON ASTLEY
ATLANTIC 7-89027
RAN EM.
9 NEW ' 1 QARNER%EOE.TECSU’: REM
10| 1| 12 ] 13 | WHATIAM EDIE BRICKELL & NEW BOHEMIANS
H
njw e s | AR AR vz

12 {12 {2/ |77 | rMsO

RRY
LONDON LP CUT/POLYGRAM

HOTHOUSE FLOWERS

131 14 6

CAPITOL 44237

| DON'T WANT YOUR LOVE

DURAN DURAN

14 1 24 | 30 S

NA NG
BAR NONE LP CUT/RESTLESS

THEY MIGHT BE GAINTS

15 118 | 16 | 12 | pykopiscipeur

I'VE GOT A FEELING

THE SCREAMING TRIBESMEN

16 | 27 24 5 1 SAY NOTHING

LONDON LP CUT/POLYGRAM

VOICE OF THE BEEHIVE

716 | 4| 13| PEEKABOO SIOUXSIE AND THE BANSHEES
GEFFEN 7-27760

18| 25| —| g | OTHER99 BIG AUDIO DYNAMITE
COLUMBIA 38-08094

NE SAY g

19 10 6 9 g{QRNERSBRog LP CUT JANE S ADDICTION

2 | 20 | 27 | § | IFLOVEWASATRAIN MICHELLE SHOCKED
I\LERCURY LP CUT/POLYGRAM

2N |2 | — | 4 | 1969 THE PRETENDERS
POLYDOR 887 816-7/POLYGRAM

n 16 13 9 cA!ﬁBoﬁ?A?ﬁ

LLOYD COLE AND THE COMMOTIONS

23 | NEW) 1

WAY BEHIND ME
RCA IMPOI

THE PRIMITIVES

B | B | — | 12 | FElmwrviecur

2 | 23 19 12 ANOTHER KIND OF LOVE HUGH CORNWELL
VIRGIN LP CUT

25 | 13| 11 | 13 | BACKON THE BREADLINE HUNTERS & COLLECTORS
IRS. LPCUT/M

DULT

% | NEWp | 1 | IMANADULT NOw PURSUIT OF HAPPINESS
Wi M

7 | NEWD | 1 | HEENIOVESOMES TO TOWN Uz
CHRISTINE HOUSE OF LOVE

7 WINNING SIDE
MCA LP CUT

29 IURN V)

OINGO BOINGO

30 | NEW) 1

CHRYSALIS LP CUT

WALK THE DINOSAUR

WAS (NOT WAS)

Biliboard, copyright 1988.
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20 Years Ago This Week
POP SINGLES—10 Years Ago

. Mac Arthur Park, Donna Summer

CASABLANCA

. Double Vision, Foreigner, aTLANTIC
5 'Is-lRow Much | Feel, Ambrosia, warRNER
0S

. You Needed Me, Anne Murray,
CAPITOL

. You Don't Bring Me Flowers,

Barbra Strelsand & Neil Diamond,
coLUMBI

. Hot Chlld In The City, Nick Giider,
CHRYSALIS

. Kiss You All Over, Exile, waRNER/
CURB

. 1 Just Wanna Stop, Gino Vannelli,
A&M

. Whenever | Call You ““Friend.”

Kenny Loggins, coLumsia

. You Never Done It Like That,

Captain & Tenille, a&m

TOP SINGLES—20 Years Ago

. Hey Jude, Beatles, appLe
. Those Were The Days, Mary

Hopkin, appPLE

. Love Child, Diana Ross & the

Supremes, MOTOWN
Magic Carpet Ride, Steppenwolf,
DUNFIILL

. Hold Me Tight, Johnny Nash, Jap

. White Room, Cream, a1co

. Littie Green Apples, O.C. Smith,
COLUMBIA

. Who's Making Love, Johnnie

Taylor, sTax

. Abraham, Martin, And John, Dion,

LAURIE

. Elenore, Turtles, WHITE WHALE

TOP ALBUMS—10 Years Ago

. 52nd Street, Billy Joel, coLumsia
. Live And More, Donna Summer

CASABLANCA

. Double Vision, Foreigner, ATLANTIC
. Living In The U.S.A,, Linda

Ronstadt, asyLum

. Grease, Soundtrack, rso
. A Wild And Crazy Guy, Steve

Martin. WARNER BROS

. Pieces Of Eight, Styx, aam

. Who Are You, the Who, mca

. Some Girls, Rolling Stones, roLLING
STONES

. Tormato, Yes, aTLANTIC

TOP ALBUMS—20 Years Ago

. Electric Ladyland, Jimi Hendrix

Experience, REPRISE

. Cheap Thrills, Big Brother & the

Holding Company, coLumsia

. Time Peace/Greatest Hits,

Rascals, aTLANTIC

. Feliciano!, José Feliciano, Rca
. The Second, Steppenwolf, bunHILL
. The Time Has Come, Chambers

Brothers, coLumBia

. Crazy World Of Arthur Brown,

TRACK-ATLANTIC

. Are You Experienced?, Jimi

Hendrix Experience, REPRISE

. Wheels Of Fire, Cream, aTco
. Gentle On My Mind, Glen

Campbell, capiToL

COUNTRY SINGLES—10 Years Ago

1.

N s WwWwN

Sleeping Single In A Double Bed,
Barbara Manderell. aBc

. Sweet Desire/0id Fashioned Love,

Kendalls, ovation

. Little Things Mean A Lot, Margo

Smith, WARNER BROS

. | Just Want To Love You, Eddie

Rabbitt, ELEKTRA

. Ain't No California, Mel Tillis, mca
. On My Knees, Charlie Rich with

Janie Fricke, EPIC

. Anyone Who Isn’t Me Tonight,

Kenr}y Rogers & Dottie West, UNITED

8. Two L(I)nely People, Moe Bandy,

10.

© WNOM B W N =

—
[=]

. I'm Eve

CcoLumBIA

. What Have You Got To Lose, Tom

T_Hall, rca
That's What You Do To Me, Charly
McClain, epic

SOUL SINGLES—10 Years Ago

Woman, Chaka Khan,
WARNER BROS

. It Seems To Hang On, Ashford &

Simpson, wARNER BROS

. Your Sweetness Is My Weakness,

Barry White, 20TH CENTURY

. One Nation Under A Groove,

Funkadelic, WARNER BROS

. Mary Jane, Rick James, Goroy

. There'll Never Be, Switch. Goroy

. Le Freak, Chic. aTLaNTIC

. Mac Arthur Park, Donna Summer,

CASABLANCA

. Disco To Go, Brides Of

Funkenstein, ATLANTIC

b EBpllgme It On The Boogie, Jacksons,

esterHits

Risio

NBC News Net: Pattiz Stays The Gourse

BY PETER LUDWIG

NEW YORK In a continuation of
the personnel changes that began
last summer at Westwood One's
NBC Radio News Network, NBC
News managing editor Bruce Ha-
gan is being promoted to the net-
work's news director post, vacated
when Frank Raphael resigned Oct.
27 to become director of network
programming for ABC Radio Net-
works. KYW Philadelphia news vet-

FEATURED
PROGRAMMING

eran Ed Belkin has come aboard as
managing editor.

Raphael’s resignation was fol-
lowed the next day by those of three
NBC London bureau staffers, in-
cluding bureau chief Fred Kennedy,
who had been with NBC for 16
years. WW1 has filled two of those
slots, promoting London bureau
weekend producer Connie Watson
and Mutual Broadcasting’s Maggie
Fox to correspondent. Mutual news
director Bart Tessler was in London
at press time interviewing candi-
dates for the third slot. The title of
London bureau head probably will
not be assigned for some time, ac-
cording to WW1 VP/news Ron Nes-
sen.

WW1’s August 1987 acquisition
of the NBC Radio Networks set in
motion a series of internal strug-
gles, resignations, layoffs, and dis-
missals as WW1 tried to cut NBC'’s
losses—estimated at $14 million
yearly.

Last June, VP/news James Far-
ley resigned along with senior cor-
respondent Alan Walden; Talknet
director Dave Bartlett then re-
placed Farley as VP/news and pro-
gramming. In recent months, Nes-
sen has slowly assumed control
over both the Mutual and NBC
news networks, effectively consoli-
dating the two news operations un-
der a single head.

Despite the public turmoil over
the changes, Nessen and WW1
chairman/CEO Norm Pattiz are ad-

.amant that the changes have not de-

creased the quality of NBC’s news
and point to an increase in the num-
ber of network affiliates. “What
you're seeing is a reflection of the
changes we've been making,” Pat-
tiz says. “The change in the product
we’re putting out is simply a reflec-
tion of the change in the demand for
that product. We're not de-empha-
sizing the news; we're emphasizing
a product that affiliates will air.

“We can’t survive by providing
news that’s available from 15 other
sources. NBC was out of touch with
what their affiliates wanted. We're
simply adapting to the times, doing
what stations want to hear. That’s
just the way it is. I'm not happy dis-
rupting peoples lives. I don’t want
to do that. [But] if Westwood One
hadn’t bought NBC, there probably
wouldn’t be any NBC.

“I can understand the feelings [of
the staffers who have resigned],
but we’re not going to change direc-
tion,” says Pattiz. “We’re not the
first company to do this; we're the

last. ABC changed their operation
years ago. We're responding to the
marketplace so that we can do the
job and make a profit.”

0ddly enough, NBC’s name
seems to be as much a part of the
debate as its news commitment.
There’s no question that Pattiz’s en-
trepreneurial style is not appreciat-
ed by several seasoned NBC news
staffers. One industry veteran who
asked not to be named says, “Peo-
ple wouldn’t be as upset over all the
changes at the network if the NBC
name wasn’t on it. They would al-
ready be done with bemoaning the
loss of the late great network.

“What’s of more concern to radio
is Norm’s commitment to AM news.
The real question is whether or not
the new WW1 news operation will
be committed to AM as well. The an-
swer to that may change the com-
plexion of the radio news business
considerably if AM news program-
ming grows.”

KING RE-UPS

In other WW1 news, Larry King
has signed a new six-year contract
with Mutual to continue hosting the
popular “Larry King Show.” The
show started on Mutual more than
10 years ago, and the new King con-
tract will keep him in the Mutual
camp until November 1994,

The “Larry King Show” will con-
tinue to air 11 p.m.-2 a.m. Eastern
time Mondays through Fridays,
with taped replays offered from 2-5
a.m. It’s estimated that King has in-
terviewed more than 30,000 people
and logged more national radio
hours than anyone else.

CALENDAR
Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Nov. 1-30, Bad Company, Rock Stars Monthly
Special, Radio Today Entertainment, 90 minutes.

Nov. 17-18, Chicago, On The Radio, On The Ra-
dio Broadcasting, one hour.

Nov. 17-19, Simon LeBon/Karyn White/Tom
Hanks, Party America, Cutler Productions, two
hours.

Nov. 17-19, Dokken, Metalshop, MJI Broad-
casting, one hour.

Nov. 17-19, The INXS Story, Hot Rocks, United
Stations, 90 minutes.

Nov. 17-19, Lee Greenwood, Country Today,
MJI Broadcasting, one hour.

Nov. 17-19, the Association/Ray Charles/Brian
Wilson, Cruisin' America With Cousin Brucie, CBS
RadioRadio, three hours.

Nov. 17-19, Sheena Easton, On The Move With
Tom Joyner, CBS RadioRadio, three hours.

Nov. 17-19, Stevie Wonder, Star Beat, MJI
Broadcasting, one hour.

Nov. 17-19, Motown Songbook, Motor City
Beat, United Stations, three hours.

Nov. 17-19, Harold Ramis/John Belushi, Na-
tional Lampoon Original Radio Hour, Premiere Ra-
dio Networks, 30 minutes.

Nov. 20, Rolling Stones, King Biscuit Flower
Hour, DIR Broadcasting, one hour.

Nov. 20, Keith Richards/Eddie Money,/Thirty
Eight Special, Powercuts, Global Satellite Net-
work, two hours.

Nov. 20, Exile, Countryiine U.S.A., James Paul
Brown Entertainment, one hour.

Nov. 21, Phil Collins, Rockline, Global Satellite
Network, 90 minutes.

Nov. 21-27, Mark Egan, The Jazz Show With
David Sanborn, Westwood One Radio Networks,
two hours.

Nov. 21-27, Midnight Oil, Rock Today, MJI
Broadcasting, one hour.

Nov. 21-27, Joe Walsh, Legends Of Rock,
Westwood One Radio Networks, one hour.

Nov. 21-27, Eagles, Classic Cuts, MJI Broad-
casting, one hour.

Nov. 21-27, Keith Richards, Off The Record
With Mary Turner, Westwood One Radio Net-
works, one hour.

Nov. 21-27, kd. lang, Live From Gilley's,
Westwood One Radio Networks, one hour.

Nov. 21-27, Paul Simon, Part 2, Pop Concerts,
Westwood One Radio Networks, one hour.

Nov. 21-27, Ready For The World, Special Edi-

tion, Westwood One Radio Networks, one hour.

Nov. 21-27, The Lost Lennon Tapes, Westwood
One Radio Networks Special Series, one hour.

Nov. 23-27, The Waylon Jennings Story, Coun-
try Six Pack, United Stations Thanksgiving Spe-
cial, three hours.

Nov. 24-27, Mutual's CMA Winners Circle,
Westwood One Radio Networks Thanksgiving
Special, three hours.

Nov. 24-27, Crossroads: The '70s, Global Satel-
lite Network Thanksgiving Special, four hours.

Nov. 24-27, Led Zeppelin; A Stairway To Heav-
en, Westwood One Radio Networks Thanksgiving
Special, three hours.

“Its a lot like

having your own

nvate

cha
driven ]Jm

uffeur-

“Except

You now have an entire international airline at your
personal disposal: KLM’s AirTaxi Service (KATS).

From KLM’s Amsterdam hub, welll arrange flights to
virtually anyplace a plane can land in Europe, Africa and
the Mideast—including over 1,550 airports in Europe alone.

The result is an airline that waits for you, instead of
vice-versa.One offering the ultimate in personalized service
in baggage handling, customs clearance—even earthbound

limos to and from airports.

For details, call your travel agent. Or call Desiree on
extension 346 at either 800-262-1509 (Western USA) or

213-776-2700. KLM Royal Dutch Airlines,

the airline of the seasoned traveler.

+
C...

The Reliable Alrhne KLM

Royal Dutch Anrhnes
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POWER PLAYLISTS.

PLATINUM—Stations with a weekly cume

audience of more than 1 miilion.

| GOLD—Stations with a weekly cume

audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume

audience between 250,000 and 500,000.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

Ouran Duran, | Don't Want Your Love 21 27 Chicago, Look Away 18 20 Robert Paimer, Early In The Mornin, 4 7 Anita Baker, Giving You The Best That 28 29 Denise Lopez, If You Feel It
Pet Shop Boys, Domino Dancing 22 26 Yau & The Plastic Population, The On 19 21 Barbra Streisand & Don Johnson, Tili 5 1 Kylie Minogue, The Loco-Motion 29 30 Maxi Priest, Wild World
Sa-Fire, Boy, I've Been Told 23 30 Breathe, How Can | Fall? 20 23 Boy Meets Girl, Waiting For A Star To 6 9 George Michael, Kissing A Fool 30 EX Anita Baker, Giving You The Best That
Alphaville, ¥orever Young 24 EX  Poison, Every Rose Has Its Thorn 21 25 Pef Shop Boys, Domino Dancing 78 U2 gesue A —  Def Leppard, Armegvedon
Bobby Brown, My Prerogative 25 EX  Karyn White, The Way You Love Me 22 26 Was (Not Was), Spy In The House Of Lo 8 12 Duran Duran, | Don't Want Your Love A —  Alphaville, Forever Young
Poison, Every Rose Has Its Thorn 26 29 Guns N’ Roses, Welcome To The Jungle 23 30 Tracie Spencer, Symptoms Of True Love 9 3 The Escape Club, Wild, Wild West
Paula hbdul, Straight Lg: 27 28 Boy Meets Girl, Waiting For A Star To 24 EX  Sa-Fire, Boy, I've Been Toid 10 13 Eddie Money, Walk On Water )
23 Dommalvbin, | 24 dhimihosiai | 5 o G, 1§ gl oty o
iouxsie ai e Ban , Peek-A-Boo epsii” Riley, Thanks For ie Money, Walk On Water ill To Power, Baby, | Love Your Way/
30 Ka?n White, The Way You Love Me 30 32 Barbra Streisand & Don Johnson, Till 27 28 When In Rome, The Promise 13 20 Luther Vandross, Any Love
New York 0.M.: Steve Kingston A — Phil Collins, 'Two Hearts 31 34 \Voice Of The Beehive, | Say Nothing 28 29 Van Halen, Finish What Ya Started 14 16 Huey Lewis & The News, Small World
. S A — Boy Meets Girl, Waiting For A Star To 32 33 Cinderella, Don't Know What You Got ( 29 9 information Society, What's On Your M 15 15 EMton John, A Word In Spanish
1 1 Bon Jovi, Bad Medicine EX EX Annie Lennox & Al Green, Pyt A Little 33 35 Traveling Wilburys, Handle With Care 30 7 Phil Collins, Groovy Kind Of Love 16 31 Bobby Brown, My Prerogative
§ § ]P’m Bc:ﬁ;h Bé:ys, Kolkpnaoo' 0 g g g;ys |Clu;), | Rerv’}ta‘mbe][hHol‘?ln V?Jlj gg 8: Robbi; ev{il,vciladcl;vOnldHollday : — ’l(lichaei;lascll;‘son." mooth Criminal }g {g %hica o,'Look Avgay o
il Collins, Groovy Kin ove eryl "Pepsii” Riley, Thanks For My Maxi Priest, Wil or| —  Kenny G, Silhovette as é«o Was), Spy In The House Of Lo i P .
8 4 Wh!tnfz Houston, One Moment In Time EX EX  Michael Jackson, Smooth Criminal A —  Annie Lennox & Al Green, Put A Little A — Def Leprard, Armeggedon 19 22 Boy Meets Gi ,Walyting For A Star To Minneapolis P.D.: Gregg Swedberg
.2 ;) xyh'e Bulogué ﬂ'te boco-TMho(g)n R EX EX Shentf, When I'm With You : - quir:Jr IIJJaynE, Dons;t Rug‘\ gle | E: a ;I\ill Coblns. TwDo H{aavts 0 %(l! %g Pe Shog Boys, D%méno lJ)a:cing - % f Will To Powev,CBabF,rl "L;Jve Your Way/
nita Baker, Giving You The Best Thal — ichael Jackson, Smooth Crimina aylor Dayne, Don't Rush Me Barbra Streisand on Johnson, Ti Breathe, How Can [ Fall?
7 10 The Escape Club, Wild, Wild West A — Basia, New Day For You EX Bobby Brown, My Prerogative 22 23 Van Halen, Finish What Ya Started 3 3 Boy Meets Girl, Waiting For A Star To
8 6 UBAD, Red Req ine A — New Kids On The Block, You Got It EX EX Bang(es In Your Room 23 25 Judson Spence, Yeah, Yeah, Yeah 4 5 Cmycagﬂ, Look Awa g
13 lg ‘Sjaz-F[l)re,_Boy, I've Been Told : - [ng Laew:r\'i u'rretgﬁdogll EX EX Poison, kvery Rose Has Its Thorn %g gg gobenl'l Pallmer, EaRny In The Morning 5 2 (E:ddée |IJne b W'alk Dn Water
. Desire o — ie Brickell, What | Am angles, In Your Room 6 inderella, Don't Know What You Got (
11 12 George Michael, Kissing A Fool m EX EX Romeo’s Daughter, Don't Break My Hear 26 27 When In Rome, The Promise 7 8 When In ﬁome, The Promise
12 14 Rod Stewart, Forever Young EX EX Thirty Eight ‘)eclal, Rock & Roll Str 27 29 Poison, Every Rose Has Its Thorn 8 1 The Escape Club, Wild, Wild West
13 16  Duran Duran, | Don't Want Your Love EX EX Vixen, Edge Of A Broken Hear! 28 32 Kenny G, Silhouette i 9 11 Bon Jovi, Bad Medicine
18 17 Will To Power, Baby, | Love Your Way/ EX EX Joan Jett And The Blackhearts, Little 29 35 Joan Jett And The Blackhearts, Little 10 7 INXS, Never Tear Us Apart
15 18  Erasure, Chains Of Love . . EX EX Survivor, Didn't Know It Was Love 30 33 Boys Club, | Remember Holding You 11 13 Vixen, Edge Of A Broken Heart
16 19 Bobby érownl("M / Prerogative New York P.D.: Joel Salkowitz EX EX Denise Lopez, If You Feel It 31 36 Ivan Nevilie, Not Just Another Girl 12 12 Bobby Brown, Don't Be Cruel
1720 Cheryl “Pepsii” Riley, Thanks For My 1 2 Rave, Break For Love EX EX Randy Newman, It's Monez That Matters 32 38 Cheap Trick, Ghost Town 13 16 Judson Sﬂence, Yeah, Yeah, Yeah
18 21 Guns N’ Roses, Welcome To The Jungle 2 4 Anita Baker, Giving You The Best That EX EX Judson Spence, Yeah, Yeah, Ye 33 37 Peter Cetera, Best Of Times 14 10 Whitney Houston, One Moment In Time
%3 l‘l; :Jnl;)vLmatlondeuety _:Vhat s On Your i g B%agsaz%ekt:lgh Wild, Wild West g 8: Ee;ﬂsdwon Voué're N% M Ki?d 0f Gi Washington P.D." Lorrin Palagi g; 33 ]lpicll"ae:JJackm')ll. S'mooth (';‘Ariminal }2 %g go sscruhhl Ren[';ember goldmg You
ef Leppard, Love Bites , Red Red Wine ig londer, Cross My Hear e 4 aylor Dayne, Don't Rush Me et Shop Boys, Domino Dancin,
21 25 Tracy Chapman, Baby Can | Hold You 5 5 Noel, Out Of Time EX EX KXenny G, Sithouette 1 2 Steve Winwood, Don't You Know What Th 36 EX  Cameo, You Make Me Work 17 17 Basia, Time And Tide g
%g g; %nontdohn, A :‘:JordI Ip ﬁ?amsh g ; Kylie Minggue, TThhe L’?co-Monon 2 q Ehe ?he“h Boycs, K'ui;owg Sg — (F:‘:d Clou';’ns, Two Hearts 0 18 %9 uz, DesiEre 0
reathe, How Can | Fall? en In Rome, The Promise 3 reathe, How Can | Fall? — eryl "Pepsii” Riley, Thanks For My 19 3 Poison, Every Rose Has [ts Thorn
24 27 Poison, Every Rose Has Its Thorn i 8 9 Erasure, Chains Ot Love 4 1 Whitney Houston, One Moment In Time A9 — MaxrlyPries , Wild World 20 14 Rod Stewart, Forever Young
25 23 New Kids On The Block, Piease Don't G 9 10 Giant Steps, Another Lover w— BOSTON'S 5 7 George Michael, kissing A Fool 40 Robbie Nevil, Back On Hoiiday 21 25 Bangles, In Your Room
%g %g ]B'zcg' '::le:;. _DOl[I)' R'"Swh Me o %li) % gg&by' B:’own, M: IPrer]%‘gal;:rer " ; 13 iT(glie[Minoguéti,;[hsv_ngcwlddotvi?n EX EX Kenny Loggins, I'm Gonna Miss You g %2 gwe ic'hael, Kls;in A FLool
y McFerrin, Don't Worry, Be Happy ryl "Pepsii” Riley, Thanks For My e Escape Club, Wild, Wi est uestion, Got ew Love
A28 —  Chicago, Look Away 12 15 Stevie B, Stop The {ove 8 8 Bon Jovi, Bad Medicine 24 21 Elton John, A Word In Spanish
A29 - Tiffany, Al This Time 13 18 Pe Boys, Domino Dancing 9 12 Will To Power, Baby, | Love Your Way/ 25 28 Duran Duran, | Don't Want Your Love
30 22 Steve Winwood, Don't You Know What Th 18 20 Xaryn White, The Way You Love Me . 10 11 Rod Stewart, Forever Young 26 15 The Beach Boys, Kokomo
A — Phil Collins, Two Hearts 15 17  Luther Vandross, Any Love Boston P.D.: Tom Jeffries 1115 INXS, Never Tear Us Apart 27 33 Tracie Spencer, Symptoms Of True Love
A —  Van Halen, Finish What Ya Started 16 11  Sweet Sensation, Never Let You Go . 12 13 Bobby Brown, Don’t Be Cruel 28 21 Phil Collins, Groovy Kind Of Love
16 2 The baim R, Dont el MeBe Wi | 2 5 Bon Joveead Meneme o 18 Tnfmati Sacely, What's On Your T 23 Joom ot And The Blckpearts, Lt
in Rascais, Don't Let Me Be Mi on Jovi, Bad Medicine nformation Society, What's On Your oan Je ackhearts, Little
19 19 Whitney Houston, One Moment In Time 3 1 The Beach Boys, Kokomo 15 19 Chicago, Look Awa: 31 34 Ivan Neville, Not Just Another Girl
20 13 Bobby McFerrin, Don’t Worrx(, Be Happ! 4 9 Chicago, Look Away 16 16 RobBase & DJ. E-{ Rock, it Takes Tw Detroit P.D:: Rick Gillett 32 22 Information Society, What's On Your M
21 23 Will To Power, Baby, | Love Your Way, 5 5 Kylie Minogue, The Loco-Motion 17 18  Duran Duran, | Oon’t Want Your Love elr e letle A33  —  Pphil Collins, Two Hearts
22 24 Duran Duran, | Oon't Want Your Love [ 8 George Michael, Kissing A Fool 18 20 Georgia Satellites Hippy Hippy Shake 1 1 Anita Baker, Giving You The Best Thal 34 38 Jon Astley, Put This Love To The Test
23 14 New Kids On The Block, Piease Don't G 7 10 U2, Desire 19 21 Glenn Frey, True Love 2 2 Luther Vandross, Any Love 35 39 Thirty Eight Special, Rock & Roll Str
24 27 Inner City, Big Fun 8§ 2 Phil Collins, Groovy Kind Of Love 20 24 Tracie Spencer, S&mptums Of True Love 3 3 George Michael, Kissing A Fool 36 29 Steve Winwood, Don't You Know What Th
- 25 28 Taylor Dayne, Don't Rush Me 9 11 Giant Steps, Another Lover 21 23 Cinderella, Oon't Know What You Got ( 4 4 Whitney Houston, One Moment In Time 37 40 Huey Lewis & The News, Small World
New York P.D.: Larry Berger 2% 31 Yaz Plastic Population , The On 10 12 Will To Power, Baby, | Love Your Way/ 2 25 Guns N Roses, Welcome To The jungle 5 5 Bobby Brown, My Prerogative 38 EX Taylor Dayne, Don't Rush Me
s ¥ g 27 32 Giggles, Hot Spof 11 13 When In Rome, The Promise 23 26 Cheryl "Pepsii” Rile{( Thanks For My 6 8 Cheryl “Pepsii” Riley, Thanks For M: 39 EX Cheap Trick, Ghost Town
1 1 The Beach Boys, Kokomo 28 29 Demise Lopez, If You Feel It 12 14  Eddie Money, Walk On Water 24 5 Phil Collins, Glroov{ ind Of Love 7 10 Was (Not Was), Spy In The House &l Lo 40 30 Kylie Minogue, The Loco-Motion
2 5 Kylie Minogue, The Loco-Motion . 29 36 Michael Jackson, Smooth Criminal 13 15 Breathe, How Can | Fali? 25 27 Stryper, | Believe In You 8 11 The Escape Club, Wild, Wild West A — Def Leppard Armeggedon
3 4 hitney Houston, One Moment in Time 30 35 The Cover Girls, Better Late Than Nev 14 16  Huey Lewis & The News, Small World 26 28 Poison, Every Rose Has Its Thorn 9 9 The Beach Boys, Kokomo A — Kenny G, Silhouette
4 6 The Escape Club, Wild, Wild West 31 16 Johany O, Fantasy Girl 15 17 Tracie Sﬁencer Symptoms Of True Love 27 29 Bobby Brown, My Prerogative 10 13 Duran Duran, | Don't Want Your Love
5 3 Phil Collins, Groovy Kind Of Love 32 39 LTrimm, Cars With The Boom 16 18 EHon John, ord In Spanish 28 17 UBAO, Red Red Wine 11 18 AlB. Sure!, Kllling Me Softly With H .
6 8 Bon jovi, Bad Medicine 3 3 T;ggr Dayne, I'li Always Love You 1719 Ivan Nevilie, Not Just Another Girl 29 30 Denise Lopez, If You Feel it 1219  New Edition, You're Not My Kind Of Gi a[[W
7 2 UBAD, Red Red Wine A34 — Robbie Nevil, Back On Holiday 18 21 Anita Baker, Giving You The Best That A30  —  Phil Collins, Two Hearts 13 20 Karyn White, The Way You Love Me
8 9 Anita Baker, Giving You The Best That 35 34 Brenda K. Starr, What You See Is What 19 26 Duran Duran, | Don't Want Your Love 14 16 Tracie Spencer, Symptoms Of True Love m "Ee‘
9 10 U2 Oesire ; A% — Ei;Mh Wonder, Cross Mr Heart 20 22 Bangles, In Your Room 15 15  Will To Power, Baby, | Love Your Way/ L
10 11 SafFire Boy, I've Been Told A37  — tnformation Society, Wa kmgHAway 21 23 Vixen, Edge Of A Broken Heart 16 6 Kylie Min‘%ue, The Loco-Motion W
11 7 Bobby i‘c errin, Don't Worry, Be Happy 38 EX Was éNot Was), Spl In The House Of Lo 22 29 Barbra Streisand & Don Johnson, Till 177 ).). Fad, Way Out .
12 19 Cheryl “Pepsii” Riley, Thanks For My 39 37 Rob Base & D.J. E-Z Rock, It Takes Tw 23 31 Cinderella, Oon't Know What You Got ( 18 EX  Michael jackson, Smoath Criminal
13 20 George Michael, Kissing A Fool 40 38 New Edition, Hf [t Isn't Love A28 —  Boy Meets Girl, Wai!ln§ For A Star To 19 21 Robert Patmer, fart’: In The Mornin, Dallas P.D.: Joel Folger
14 17 Wil To Power, kabgv. I Love Your W‘(/ A — Sassa, When The Time Is Right 25 27 Van Halen, Fimsh What Ya Started 20 24 Huey Lewis & The News, Small World alla -D.. Joel Folge
15 13 New Kids On The Block, Please Don't G EX EX Tolga, Lovin' Fool 2% 28 Pet Shop Boys, Domino Dancing 21 22 Boys Club, | Remember Holding You 1 4 When In Rome, The Promise
}g %g LNXS‘,SN'ever Xea:hUs fpar( g 8(( heen?‘eE:‘s&, g?e Lovler In Me g gg L‘tffqn ,_AII‘ w_sldl’ivrvne o %g gg IEJKV Janzy Ji\« & Thle Fgesh Prrlmce, G § % E:a‘lovitﬁad N(l:edlcme
1ant Steps, Another Lover , Strangelove axi Priest, Wil or| Washingto P.D.: Mark St. Joh on John, A Word In Spanisi ym Corps, Common Ground
18 12 Ta Dayne, I'll Always Love You EX EX Joey Kid, Broken Promises 29 33 Poison, Every Rose Has Its Thorn ashington -D.. Mar - John 24 EX Taylor Dayne, Don’t Rusﬁ Me 4 7 Chicago, Look Awa
19 25  Luther Vandross, Any Love EX EX Paula Abdul, Straight Up 30 34 Luther Vandross, Any Love 1 1 Phil Collins, Groovy Kind Of Love 25 EX Sa-Fire Boy, I've Been Told 5 5 Breathe, How Can {Fall?
20 15 Information Society, What's On Your M 31 EX  Jon Astley, Put This Love To The Test 2 3 Will To Power, Baby, [ Love Your Way/ A Phil Collins, Two Hearts 6 2 U2 Oesire
21 16 Rod Stewart, Forever Young 32 EX Taylor Dayne, Don't Rush Me 3 8 Rod Stewart, Forever Young A — Tiffany, All This Time 7 8 Duran Duran, | Don't Want Your Love
22 14 Def Leppard, Love Bites 33 EX  joan Jet! And The Blackhearts, Littie 4 5 Whitney Houston, One Moment In Time A — Midnigf\t Star, Oon't Rock The Boat 8 9 Cinderella, Don't Know What You Got (
23 23 Raze, Break 4 Love 34 35 Was (Not Was), Spy In The House Of Lo 5§ & INXS, Never Tear Us Apart EX EX Samantha Fox, | Wanna Have Some Fun 9 10 Siouxsie and The Banshees. Peek-A-Boo
24 22 Erasure, Chains Of Love 35 EX Robert Palmer, Earpv In The Morning 6 2 Steve Winwood, Don't You Know What Th €X EX Barbra Streisand & Don Johnson, Till 10 13 Van Halen, Finish What Ya Started
A25 —  Breathe, How Can | Fall? A — Bobby Brown, My Prerogative 7 9 Kgleie Minogue, The Loco-Motion EX EX Sheena Easton, The Lover In Me 11 6 The Beach Boys, Kokomo
26 27 Boy Meets Girl, Waiting For A Star To A —  Def Leppard, Armeggedon 8 12 The Escape Ciub, Wild, Wild West 12 16 Eddie Money, Walk On Water
g g ]Qunn guran, IOIJo'r;'!R ahntMVour Love : — Eew i;‘ ;On The : k, VTouTﬁotJIl | lg 12 iq;'ea'tahe, Eleogl CanKI kFaII? H }5 ?eorge Mizmz’elﬁ‘léissin A Fool
aylor Dayne, Oon’t Rush Me —  Guns N’ Roses, Welcome To The Jungle e Beach Boys, Kakomo 7 sl 8 Joan Jett Blackhearts, Little
29 28 Bobby Brown, Don't Be Cruel Los Angeles P.D: Jeff Wyatt A — Michelle Shocked, Anchorage 11 13 Anita Baker, Giving You The Best That 15 11 The Escape Club, Wild, Wild West
30 26 Steve Winwood, Don't You Know What Th 0S Angele i ¥ EX EX Cheap Trick, Ghost Town 12 14 George Michael, Kissing A Fool 16 20  Def Leppard, Armeggedon
31 32 Annie Lennox & Al Green, Put A Littie 1 1 When In Rome, The Promise EX EX Travelnn&Wnlbu s, Handle With Care 13 27 Bobby Brown, My Prerogative 17 12 Phil Collins, Groovy Kind Of Love
32 33 Rick Astley, Whenever You Need Someda 2 2 UBAO, Red Red Wine EX EX  Chery! “Pepsii” |Ies, Thanks For My 14 17 Chicago, Look Away 18 29 Mike + The Mechanics, Nobody's Perfec
ﬁ — (‘Z‘Iuchag?,ﬁo%k Awg{noolh - 2 ; g:;;t gensatlog, N'e\gar éel You Go g g gobbu(a:lNgwll,RBack bneﬂﬂlildda_y 0 }Z }2 Gt;lsgn. Every Rose Has Its Thorn /2] ﬁ@ %3 ﬂ \Eflxen, Ed, ﬁ of Ao?roken Heart
—  Michael Jackson, rimina| y Brown, Don't Be Crue oys Club, | Remember Holding You , Desire rasure, Chains Of Love
A35 — When In Rome, the Promise 5 10 Sa-Fire, Boy, |'ve Been Told EX EX Pe{er Cetera, Best Of Times 17 7 Bon Jovi, Bad Medicine C K 21 23 Robert Palmer, Early In The Mornin
i 6 5 New Kids On The Block, Please Don't G EX EX Annie Lennox & Al Green, Put A Little 18 20 Georgia Satellites, Hippy Hippy Shake Cleveland O.M.: Kid Leo 22 28 Boy Meets Gir, Wa!ting For A Star To
. 7 7 Giant Steps, Another Lover 19 21 Kenny G, Silhouette 1 1 Phil Collins, Gro \;( Kind Of Love 23 25 Pet Shep Boys, Domino Dancing
S - 8 11 Karyn White, The Way You Love Me 20 22 Guns N' Roses, Welcome To The Jungie 2 5 Cinderella, Don't Know What You Got ( 24 2 Tomm Conwe[I/Voun Rumblers,
% 9 15 Will To Power, Baby, | Love Your Way/ [/ 21 23 Duran Duran { Don't Want Your Love 3 3 Rod Stewart, Forever Young 25 17 Steve Winwood, Don't You Know What Th
Wia ,ﬁ:u 10 14 Kylie Minogue, The Loco-Motion owm lf/ 22 11 Information Society, What's On Your M 4 2 The Beach Bays, Kokomo 26 27 tvan Neville, Not Just Another Girl
&) e Sege 11 6 Taylor Dayne, I'll Always Love You 23 25 Giant Steps, Another Lover 5 9 Bon Jovi, Bad Medicine 27 EX  Edie Brickell, What | Am?
T EsM 1 12 8 Stevie B, Spring Love (Come Back To M 24 26 Tracie Spencer, Symptoms Of True Love 6 6 The Escape Club, Wild, Wild West 28 19 INXS, Never Tear Us Apart
N }2 lg E!‘a_suu, C(g\amswotthL]g;e 0 %2 [32 {J_flf Ja "J%f &T he Fresh Prince, G g 1: Et‘l:i Be;‘\ahv, AVU T‘n‘ng! U, q 2 E); g;ndy ?ew‘:nan, It'sTMoney That Matters
= nimm, Cars Wi e Boom itfany, is Time e Money, Walk On Water 30 eap Trick, Ghost Town
Chicago PD.: Buddy Scott 15 12 Al B. Sure!, Off On Your Own (Girl) FM 27 15 Kenny Loggins‘ Nobod{'s Fool (Theme F 9 7 Joan Jett And The Blackhearts, | Hate A —  Phil Collins, Two Hearts
S 16 13 Information Society, What's On Your M Pittsburgh P.D.: Jim Richards 28 EX  Cheryl "Pepsii" RileB hanks For Mr 10 8 Def Leppard, Love Bites A — Georﬂz Satellites, Hippy Hippy Shake
1 1 The Beach Boys, Kokomo 17 22 Bobby Brown, My Prerogative g L 2 Barbra Streisand & Don Johnson, Till 11 16  Chicago, Ldok Awa{ A — Bangles In Your Room
2 5 The Escape Club, Wild, Wild West 18 19 Deniece Williams, | Can't Wait 1 2 The Beach Boys, Kokomo A30 — Boy Meets Girl, Waiting For A Star To 12 12 Van Halen, When If's Love A — Judson Spence, Yeah, Yeah, Yeah
3 3 ;zhe Minogue, The Loco-Motion 19 21 Whitney Houston, One Moment In Time 2 1 The Esca%e Club, Wild, Wild West A — Phil Collins, Two Hearts 13 14 U2, Desire A — Annie Lennox & Al Green, Put A Little
4 2 il Collins, Groo Kind Of Love 20 17 Tracie Spencer, o mptoms Of True Love 3 4 Breathe, How Can | Fall? A — Taylor Dayne, Don't Rush Me 14 17 Guns N' Roses, Weicome To The Jungle A — Kenny Loggins, I'm Gonna Miss You
5 6 Sa-Fire, Boy. I've Been Told 21 23 George Michael, Kissing A Fool 4 6 Bon Jovi, Bad Medicine A — Samantha Fox, | Wanna Have Some Fun 15 10 INXS, Never Tear Us Apart EX EX Traveling Wilburys, Handle with Care
6 7 George Michael Kissing A Fool 22 25 Kim Wilde, You Came 5 7 Chicago, Look Away 16 15 Guns N’ Roses, Sweet Child 0' Mine EX EX  Survivor, Didn't Know It Was Love
7 9 Wil To Power, k_aby [ Love Your Way/ 23 26 Anita Baker, Giving You The Best That 6 8 Bobby Brown, Don't Be Cruel 17 19 Van Halen, Finish What Ya Started EX EX Thirty Eight Special, Rock & Roll Str
8 10 Anita Baker, Guin You The Best That 24 27 Duran Duran, | Don't Want Your Love 7 3 Whitney Houston, One Moment In Time 18 21 Vixen, Edge Of A Broken Heart EX EX Jon Astley, Put This Love To The Test
9 1 Bw Brown, Mx_ rerogative 25 24 Lime, Cutie Pie 8 17 Will To Power, Baby, | Love Your Way/ 19 24 Poison, Every Rose Has Its Thorn
10 4 UB4G, Red Red Wine 26 28 Elisa Fiorillo, You Don't Know 9 5 Kylie Minogue, The Loco-Motion 20 13 Steve Winwood, Don't You Know What Th
11 13 Duran Duran, | Don't Want Your Love 27 30 Noel Out Of Time . 10 11 Giant Steps, Another Lover 21 28 Robert Palmer, Early In The Morning
12 8 Whltne'I Houston, One Moment In Time 28 33 Pet §M Boys, Domino Dancing 1112 Kim Wilde, You Came 22 22 John Lennon & The Plastic Ono Band, J
13 14  Was (Not Was) §q In The House Of Lo 29 32 The Cover Girls, Better Late Than Nev 1215 When In Rome, The Promise 23 23 Tommy Conwell/Young Rumblers
14 12 Bobby Brown, Don't Be Cruel 30 31 Was (Not Was) Sfy In The House Of Lo 13 14 U2 Desire o 24 30 Randy Newman, It's Money That Matters
15 16 Tracie Spencer, Symptoms Of True Love 31 34 Denise Lopez, i ou Feel It 18 16 George Michael, Kissing A Fool Tampa 0.M.: Mason Dixon 25 21 Huey Lewis & The News, mall World
115 Toor Doy, Ui XYi’ay'ff Lgv\?om gg e LA 118 Do Durenct Dot Want Your Lo " 14 The Escape Club, Wild, Wid West B3 Joam etk hod Toe Biackramrs, Lt Ll
ove You ets, Anytime uran Duran, | Don't Wan r Love e Escape Club, Wild, wild We oan Je | lackhearts, Little
18 23 Chicago, Look Away . 34 38 Samantha Fox, | Wanna Have Some Fun 17 22 Bangles, In Your Room 2 3 Bon Jovi, Bad Medicine A28 —  Georgia Satellites, lepy Hippy Shake Houston P.D.: Bill Richards
19 24 Michael Jackson, Smogth Criminal 35 39 Cheryl "Pepsii” Riley, Thanks For My 18 21 Eddie Money, Walk On Water 3 5 Chicago, Look Awa 29 EX  Ivan Neville, Not Just Another Girl oo Ichar
20 22 Paula Abdul, (It's Just) The Way That A36 — Breathe, How Can I Fall 19 20  Huey Lewis & The News, Small World 4 2 Whitney Houston, One Moment In Time 30 EX Crosby, Stills & Nash, American Dream 1 1 Kon Kan, | Beg Your Pardon
21 26 Breathe, How Can | Fall? A3 — Johnny 0, Fantasy Girl 20 26 Poison, Every Rose Has lts Thorn 5 6 George Michael, kl;s!ng A Fool A — Keth éichards. Take It So Hard 2 2 The Escape Club, Wild, wild west
22 25 Maxi Prest, Wild World 38 EX Paula Abdul, (It's Just) The Way That 21 27 D.). Jazzy Jett & The Fresh Prince, G 6 8 Boy Meets Girl, Waiting For A Star To A Southside Johnny, Ain’t That Perculia 3 3 Pet Shop Boys, bomino Dancing
23 18 Information Society, What’s On Your M 39 35 Jeffrey , She's On The Left 22 24 Survivor, Didn't Know 1t Was Love 7 1 The Beach Boys, Kokomo EX EX Thi Eiﬂht Special, Rock & Roll Str 4 4 U2 Desire
24 17 Cheap Trick, Don't Be Cruel 40 EX  Eighth Wonder, Cross My Heart 23 25 Barbra Streisand & Don Johnson, Till 8 11 Breathe, How Can | Fall? EX EX Bangles, In Your Room 5 6 Will To Power, Baby, | Love Your Wa(y/
25 21 Denise Lopez, If You Feel It A — The Boys, Dial My Hea 24 28 Boy Meets Girl, Waiting For A Star To 9 9 Kylie Minogue, The Loco-Motion EX EX Traveting Wilburys, Handle With Care 6 7 Cinderella, Don't Xnow What You Gof (
26 28 Taylor Dayne, Don't Rush Me A —  Good Question, Got A New Love 25 29 Cheap Trick, Ghost Town 10 10 Giant Steps, Another Lover 7 8 Bon Jovi, Bad Medicine
2] 29 Barbra Streisand & Don Johnson, Tl A — Michael Jackson, Smooth Criminal 26 10 Rod Stewart, Forever _YounF 11 14 Eddie Money, Walk On Water 8 9 New Order, Bizarre Love Triangle
28 30 Samantha Fox, | Wanna Have Some Fun EX EX The Latin Rascafs, Don't Let Me Be Mi 27 13 Phil Collins, Groovy Kind O Love 12 7 Rod Stewart, Forever Young 9 12 Sir Mix A Lot, Posse On Broadway
233 g% kzhn RLascals, E’fﬂ tGLet M: I'Bt;MLl_iand EX EX Cameo, You Make Me Work 28 EX gm N["Roses,rxle'Lcome Tto The Jungle }2 }9 EennyNG,RSH ous&hla - }? }; Ge:;gel_::‘chzel, KiTsrs‘in%AdFool g
nnie Lennox reen, Pu ittle — y Brown, rerogative uns N' Roses, Welcome To The Jungle White Lion, When The Children Cry
A3l — U2, Oesire 30 UBA0, Red Red Wine 15 18 Bangles, In Your Room 12 13 ERon John, A Word In Spanish
A32  — Midnight Star, Don't Rock The Boat —  Taylor Dayne, Don't Rush Me 16 28 Will To Power, Baby, | Love Your Way/ 13 5 Phil Collins, Groovy Kind Of Love
= ;ml »Cgll_ins', u”l% Hvsarltds }; %g lsJuranvllJuva&,x; %on'(' Want Your Lgvt'a T }g }17! (s;uns N' R:‘s’z%hW%Icon;'e To |1)’hta an le
—  Maxi Priest, Wild Worl teve Winwood, Oon't You Know Wha iouxsie a e Banshees, Peek-A-Boo
—  Aonie Lennox & Al Green, Put A Littie 19 22 Van Halen, Finish What Ya Started Chicago P.D.: Brian Kell 16 21 Bobby Brown, M Prerogaﬁve
. = 20 23 Tragy Chapman, Baby Can | Hold You 8 e y 17 20 Kim Wilde, You Came
(— A 21 25 Cinderella, Don't Know What You Got ( 1 1 The Beach Boys, Kokomo 18 19 Giant Steps, Another Lover
N/ J 102.7 22 26 Cheryl "Pepsii Rl|el‘, Thanks For My 2 2 Phil Collins, Groovy Kind Of Love 19 23 Chicago, Look Away
- - . 23 Poison, Every Rose Has Its Thorn 3 8 U2, Desire 20 22 Duran Duran, | Don't Want Your Love
108 FM A28 —  Bobby Brown, My Prerogative 4 3 Bon Jovi, Bad Medicine 21 28 Breathe, How Can | Fall?
B PD:S Joe Whit ;2 §47) elahnanlavas\a, Lo;:, TPrut & Honesty .2 ; Lhe Escane Cl'uh, Wolld,'xlild w'e?t . 22 ;2 Cbemcbs Mode, atrangiloLve' o
. . oston .D.: Sunny Joe ite en In Rome, The Promise hitney Houston, One Moment In Time 23 andi, Dancing Under atin Moon
Los Angeles P.D.: Steve Rivers T Ayr | 27 28 Tiffany, All This Time 7 4 UBAY, Red Red Wine 5830 Van Halen, Frush Wnat Y2 Started
1 2 The Beach Boys, Kokomo I 'l's i “vs '“""g 0°'°T L A28 —  Phil Collins, Two Hearts 8 12 Chicago, Look Away 25 28 Jon Astley, Put This Love To The Test
2 4 The Escape Club, Wild, Wiid West 5 . Au‘mﬂ I;CHCGG', $ Yme osth B "l‘eTho{e Philadelphi P.D.: Charlie Qui A9 Def Leppard, Armeggedon 9 10 Cinderella, Don't Know What You Got ( 26 29 Was ?No( Was), Spy In The House Of Lo
D] e PE Hlh B AR | PO s | pemsetiiaen | g ¢ gk peleliier, | g G S
4 rimm, Cars W) e Boom b each Boys, Kokomo — ie Nevil, Back On Holiday ll To Power, Baby, | Love Your Way, each Boys, Kokomo
3 T Kye Minogue, The Loco-Molion 33 Eddie Money, ",“"“P Wt 2 2 Bon Jovi, Bad Medicine EX EX Survivor, Didn't Know It Was Love AI2 — Jeffrey Osbore, She's On The Left 29 EX  D.J. Jazzy jef & The Fresh Prince,
6 1 Phil Collins, Groovy Kind Of Love H ‘}! U2 Begirg 1y Frerogative 3 6 U2 Desire o EX EX  Pet Shop Boys, Domino Dancing 13 14 Breathe, How Can I Fall? 30 31 Eddie Money, Walk On Water
512 Whiney Housion O tomert i Trve | 313 Dutan Duan. ) Don' Want Your Love 3 3 Unacriivont ow What 1 Go 15 11 Duras Duton o Wem Jour o™ | 22 3 o Nevile Nl o Anscher B
9 10 Breathe, How Can | Fall? 3 10 Pet Shop Boys, Domino Dancing & 13 Will To Power, Baby, | Love Your Way 16 22 Sa-Fire Boy, I've Been Told 33 33 Deniece Williams, | Can't Wait
10 6 Rod Stewart, Forever Youn 10 12 Jon Astley, Fut This Love To The Test 7 8 Breathe, How Can | Fall? 17 13 Taylor Dayne, fIf Always Love You 34 EX Judson Spence, Yeah, Yeah, Yeah
11 15 Guns N’ Roses, Welcome Tg The Jungle 11 16  Luther Vandross A"{ Love § 12 Duran Duran, | Don't Want Your Love 18 19 Eddie Money, Walk On Water 35 EX Europe, Open Your Heart
128 Steve Winwood, Dont You Know What Th 12 18 Sheena Easton, the Lover In Me 9 11 George Michael, Kissing A Fool 19 20 Georgia Satellites, Hippy Hippy Shake 36 EX Taylor Dayne, Don't Rush Me
13 14 Tracie Spencer, Symptoms Of True Love 13 15 When In Rome, The Promise 10 16 Anita Baker, Giving You The Best That 20 21 Bobby Brown, My Prerogative A = Def Leppard, Armeggedon
16 B:fllewn’,’eBad Me(yiicﬁle }g 5:1’ g’%g"gg’“a,'.";esggg“c?gldl Hold You 1 10 KKIie Minogue, The Loco-Motion %; %A I;o:so':\,PEvery'Rose _HasE ts Tshom v : — m Col unls, Two Hearts
102 ook Ging Yoo The gest That 16 13 Was (Nol Was), Spyin The House O Lo 1313 Gioed Slepe hrotng Lover g . g B 13 information Sacety. Weal's On vour M R vorz & The Plastc Poputation, The 0
72 0 besre [T 20 atinriinshatytalotartedih W Wiiney auston, One Moment In Time | Detroit P.D.: Brian Patrick 24 25 Guns N Roses, Welcome To The Jungle EX EX  Anita Baker, Giving You The Best That
18 13 Information Society, What's On Your M 9 3 m’:""‘m"'";‘o' ,as';"gn m’, G'Ji'r'l‘e un 15 17 Guns N' Roses, Welcome To The Jungle 1 4 Bon Jovi, Bad Medicine 25 26 When In Rome, The Promise EX EX Traveling Wilburys, Handle With Care
19 11 UB40, Red Red Wine 2 24 S ie and The Buz she:s Peek-A-Boo 16 18 Luther Vandross, Any Love 2 2 The Beach Boys, Kokomo 26 27 Bangles, In Your Room . EX EX Annie Lennox & Al Green, Put A Little
20 22 Chicago, Look Away louxsie o g 8 17 19 Huey Lewis & The News, Small World 3 6 Breathe, How Can | Fall? 21 28 Barbra Streisand & Don Johnson, Till
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The Escape Club, Wild, Wiid West

Kon Kan, | Beg Your Bardon

{2, Desire

Guns N’ Roses, Welcome To The Jungie
Bon Jovi, Bad Medicine
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1
2
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5 5)
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7 7
8 8
9 9
10 14 Cinderella, Don't Know What You Got ( Breathe, How Can | Fail? i 3 Swuxsie and The Banshees, Peek-A-Boo
11 2 Chlca'}o, Look Awa; 12 George Michael, Kissing A Foot 3 S Bon Jovi, Bad Medicine
1 16 Van Halen, Finish What Ya Started 35 U2, Desire 1 7 Phil Collins, Groovy Kind Of Love
1 17 Ivan Neville, Not Just Another Girl 11  Erasure, Chains Of Love 1 10 Kylie Minogue, The Loco-Motion
18 22 Pet Sh szvs Domino Dancing 20 Barbra Streisand & Con Johnson, Till 14 11 Duran Duran, | Don't Want Your Love
15 15 Eiton John, A Word In Spanish 19 Was (Not Was), Spy in The House Of Lo 15 16  Maxi Priest, Wild worid .
16 18 Boy Meets Girl, Waiting For A Star To 17 Giant Steps, Another Lover 16 15 Robert Palmer, Early In The Morning
17 19 Was (Not Was), Spy In The House Of Lo 15  Information Sociew What's On Your M 1717 U2, Desire
18 23 Anita Baker, Giving You The Best That 21  Sweet Sensation, Never Let You Go 18 18 tNXS, Never Tear Us Apar!
19 21 Breathe, How Can | Fall? 1 24 Boy Meets Girl, Waiting For A Star To 19 19 When In Rome, The Promise
20 28 Bobby Brown, My Prerogative 2 37 Bo‘by Brown, My Prerogative 20 24 Tracy Cnagman, Baby Can | Hold You
21 28 \Voice Of The Beehive, { Say Nothing 21 29 Sa-Fire, Boy, I've Been §old 21 29 Joan Jett And The Blackhearts, Little
22 27 Bangles, In Your Room 22 26 Tracie Spencer, Symptoms Of True Love 22 32 White Lion, When The Children Cry
%ﬂ 5?) :MFPLM \2"?«" \Lhelf hideen Coy i gg ﬁ""i“’ Spii" Lor:e (co's“ 3 'ﬂa&k T:SM % g E"‘”fu“‘#ﬁ"éw\'lfe'lc'oﬁ."é?ro The Jungle Neil Bernstei
axi Priest, Wi or| ue! ) N SES, e
A = iepeiigt v § g vt Befon T | 5 8 ShamMOT el “ernstein
—_— €] rd. Armeggedon N ew n IOCK, ase von .
7 3l Bgys Cm,l Remeraber Holding You 7 31 ;::nyalsﬁlnosengs mother &1 27 2 Georgia gatellites, Hippy Hieppsy Shake WBRU Prov|dence, R.l.
28 33 Barbra Streisand & Don Johnson, Till 8 30 Paula Abdul, (It's Just) The way That 28 20 Pet Shop Boys, Domino Dancing
29 37 Eddie Money, Walk On Water 29 32 Eddie Money, Walk On Water 29 36 D.J. Jazzy Jeff & The Fresh Prince, G
30 36 Joan Jett And The Blackhearts, Little 30 33 Max Priest, Wild World 30 30 Candi, Dancing Under A Latin Moon
31 34 Judson Spence, Yeah, Yeah, Yeah 31 34 Good Question, Got A New Love 31 EX Cheap Trick, Ghost Town
32 32 Thirty Eight Special, Rock & Roll Str 32 40 Cheryl "Pepsii” Riley, Thanks For My 32 EX Eddie Money, Walk On Water
33 35 Yazz & The Plastic "ovulallon, The On 33 36 Judson Spence, Yeah, Yeah, Yeah 33 EX Boys Club, | Remember Holding You
Mag 38 Anlv'\i% Lt'a’nnol &BALGrIuL"' Pu‘; A Lwie/ 3; 8 anlor DvayneMbon'l Rush P'fe & %g :?a qu\ulrmar‘n,tllj's :ﬂ:neaThaé_??allevs [} ‘w
—  Will To Power, Baby, 0 ay, 3! 39 . M n Neville, Not Just Another Girl ’ g o o g
2 g {; A ";{F‘; ;_oqu'?nusﬁvﬁe ur 84 LMai;&:;‘/Jg%k:;eimz ‘g‘v;rcnmml 3 2 ‘:';1'"’1' A e HEN YOU’RE the third ro,cker in a Ironically, once WBRU committed to the
iftal is Time —_— il echanics, el 3 3 - -
30 nooas Dau&,“e," Dot Break My Hear | 38 BX Aot Lianor £ Al Sroon Put A Litie X DX Buneies, In Your Foom Y market the size of Pr,(,)wdence, you've got to Edge, the summer Arbitrons showed the sta
i & Soora satelltes, Hioby HPRY Shake ) = e Elad. o £ 03 068 wiumErmiylens R rethink your stance,” says Neil Bernstein, tion up from 2.2 to 3.8 12-plus overall. Bern-
A — Pl Calng, I'wo Hearts & & msnflu:ﬁ } Remember Hoiding You PD of WBRU-FM Providence, R.I1., one of stein attributes much of that to WBRU “be-
= ) b G - . . o . onQ :
A= Traveling Wiburgl Handle With Care 2 the country’s few college-owned commercial ing thrust into the new-music position with
A — Cheryl "Pepsii i'eyLThanks For My th WHJY, tri o If thi ] t h
g} g Lot Rascats, Dont Lot Me Be Misund outlets and as of Sept. 19, the first outlet for s trimming. If nothing else, 1t shows
BB Denise Lopezif YouFesl 1t Bm the Edge—consultant Fred Jacobs’ modern  us that we've made the right decision in
. Tince, .
EX EX Eighih Wonder, Cross My Hearl s B . rock format. where to point ourselves.” He expects anoth-
EX EX New Kids On The Block, You Got It MEARE JUBC Seattle P.D. Gary Bryan . 3 . s
EX EX  Robbie Nevil, Back On Holiday 2 Kyie Minogu, The Loco Molion Staffed primarily by Brown Univ. stu-  er notable rise in the fall and then, he says, a
Baltimore P.D.: Chuck Morgan g h:ﬂ:éﬁ’c.:;"xﬂd’f%.’.‘d T dents—Bernstein graduated last spring—  more gradual build. Tolkoff says, “If we exe-
7 : ’
b L 35 Bow o, e Methcre WBRU had always leaned toward alterna-  cute things properly, I don’t see why "BRU
1T Ko vomeunhe Locototon S0 W Pouer baby Love your way/ tive rock. Eventually, says Bernstein, “Our  can't be as highly rated as WHJY.
§ 3 BobbyBrown DontBeCruel | 0 U el o La e research indicated that many listeners were The station may have to be as highly rated
- i 7 9 Whitney Houston, One Moment in Time 1 Information Sciety, What's On Your M having trouble with the range of music we before station owners take notice. With
San Francisco P.D.: Keith Naftal 8 12 U2 Desire 1115 Pet Shop Boys, Domino Dancing ) . A
T g y 9 11 Bon Jovi, Bad Medicine 1213 Giant Steps, Another Lover were playing. Though many were listening  When In Rome, the Escape Club, Duran
1 1 Bobby Brown, My Prerogative 10 10 Rod Stewart, Forever Youn, 13 16 Boy Meets Girl, Waiting For A Star To . a 2
22 poia Baker Giung You The Best Tt I 14 George Michiel, kissing Afool 1817 Chieago, Lookhwsy for the new music, equal numbers were Duran, U2, Information Society, UB40, Was
anyn ite, e Wa ou Love Me . 1tne; jouston, Une Moment In Time . .
&8 s Vandross eny’:LLove I B B hvelrr:lsgod;%oﬂ o Know What Th I 18 Tiace Spencer, Sympioms O Trv Love tuned in for rock classics; when you follow (Not Was), and the Bangles all on top 40 ra-
Il To Power, Baby, 3! 7 , H I1? a Baker, Giving You The Best Thal g . o .
§ 1 sy a,v}':;lrs;_éyl :"F ':”' Y 5 18 A;f:’aL Bake?{w(;ivai:gavgu The Best That 1 2 eg'v\gle%h inYur foom " Bob Seger with Shriekback, you can bet the  dio, 1988 is as good a year for modern cross-
, Kissin , ixen, e en Hea s 1 - s :
B9 NoebutOine Y 1713 Eosire chains Ot tove B 23 Vao o, Fioh Wha Ya Sated classic listeners were turning the dial.” overs as 1983. But thus far, WBRU is the
Aﬁ H L"'arf%"-?‘v"m““' 'Y;ﬁ"‘a" Sy e R BT z % S;?;;:sg'?'i“"‘é 3 Do Joson, i Bernstein says that WBRU had already  only client announced by either Jacobs or
— . Surel, 20 ddie M , Walk On Wat almer, Early In orning : :
g g Bassa, ‘\;Jhen leihscgu%ilr;\i Is :zi ht - % %% Eunlsez:;%syes \?Veé«ior:v&eir;’me DJ“n' Ig %5 g ;oison.ctv;' Post;: Las llseThorn decided to alter its approach befor’e Jacobs 03:1‘1'01]’ )
uran Duran, | Don' nt Your Love b enny G, Sithouette 3 3 3
o [gm;:' ot va Your Lo . B;:glessm';ou;?gfn ease °"“ 2 % 3,3‘““;|°’§""?” gt announced his format. Providence’s alqu ‘We're seeing a lé)tdni)ore 1n‘teres§ off tl}(u?
aze, 4 27 Barbra Strei Don Johnson, Til en In Rome, The Promise.
Y T 7 G;m,asﬂf,;.s::m an Joson, T 27 X Wi in e M promizer c leadgr, WHJY, hgd sharply tightened its bat tha,n when Fred debuted ‘classic roc ;
& R 6 B8 Chicago, ook Away DL e Money, Walk On Water playlist; its competitor, WWRX, was veering  and we’re close to a couple of big things,
), O N T e 3 m 3 " M . . .
19 23 Paula Abdul, (It's Just) The Way That § 30 Kenny G, Silhoustte A —  Samantha Fox, | Wanina Have Some Fun further toward classics. And Jacobs, who says Tolkoff. “But considering that stations
20 25 The Beat Ciub, Securify 29 13 Bobby Brown, My Prerogative A — Def Leppard, Armeggedon . ) .
24 R Treom e ear AR 0 32 Chenyl “Pepsii ﬁigey. Thanks For My N = ;agxrgur}dhiwac,}-on-feg:;gd i had just become WBRU’s consultant, an-  all over the country have been making mon-
racie NCEr, mptoms fue Love —_— i , i — ke e Mechanics, y .
3 % e %hoopeﬂlozfs,lnéapn? Dancing A= ;’_h;:;l c§1|an}c,Ti§'.;Tue";?& e A o Bealewbayfoios nounced the Edge only a week before former ey with [modern formats], the numbers mov-
). 33 L) nnce, - Al i Ul emember Holdin) 1] . . . . .
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2B New Kids ?".Z-y{.‘" g{:"‘g o mm Ee s YT gist is Todd “Mad Max” new age when one station
— . Sure!, Killing Me Softly Wi A A
R R N gl Tolkoff, former PD of . e, e nota swings that way in L.A.
A — Michael Jackson, Smooth Criminal CT 100.7 Fm XETRA-FM “91X” San w r n when there are other via-
B EX Comt, oy Mabe Mo Wk ' | Miami P.D.: Steve Perun Diego, perhaps modern . ble formats with much
EX EX Latin Rascals, Don't Let Me Be Misund 1 1 Will To Power, Baby | Love Your Way/ =0 . " t t ’ 2D
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ne! 5! oment In . . .
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9 . sure!, Resci 3 .
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7 7 Tracie Spencer, S"&F"”"‘ Of True Love 3 25 Toacie Spencer, Symploms Of Te Love | 18 19 Prince, | Wish You Heayen A recent early-evening stretch of WBRU One of the station’s first goals under.Ja-
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2733 R esue palhEaryliyfhojiorng Detroit o PD.: C'huck Beck Camouflage’s “The Great Commandment.” in the marketplace speak for themselves.
o Wil , 2 Phi i i
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DX EX Tracy Chagman. Saby Can | Hotd You AT Delepar, e bites such as “Route 66” or “Victoria.” Otherwise, not as blasé about the music as many other
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Call Format '87 '88 '88 '88  Call Format '87 '88 '88 '88  Call Format '87 '88 '88 '88

WIR AC 69 40 42 55 MONTEREY, CALIF.—(75) WTGE-AM-FM  AC 55 48 47 64
Following are 12-plus average quarter-hour shares, metro survey WVOI urban 43 32 39 54  KDON-FM top 40 84100 89 92  WCKW-FM album 24 37 51 4l
area, Monday-Sunday, 6 a.m.-midnight. (#) indicates Arbitron mar- CKLW adult std 27 38 31 43  KWSS top 40 78 69 73 88 WIiBO n/t 62 45 37 30
ket rank. These symbols are used: AC=adult contemporary, adult al- WT0D country 47 48 48 30 KGO n/t 68 83 76 75 KDEA easy 33 25 35 23
t=adult alternative, adult std=adult standards/big band, albu- WCWA oldies - 27 38 34 28  KTOM-FM country 48 40 34 44  WXLT AC 12 26 33 23
m=album rock, cls rock= classic rock, easy=easy listening, modern- WRIF album 19 05 11 14  KMBY album 49 58 42 42  WTKL adult std 21 11 10 15
=modern rock, n/t=news/talk. Copyright 1988, Arbitron Ratings wWiLB urban 08 06 10 10  KBAY easy 70 38 53 40 WLUX religious 20 28 11
Co. May not be quoted or reproduced without the prior written per- SPRINGFIELD, MASS —(71) KLFA Spanish 25 19 27 35 EL PASO, TEXAS—(79)
mission of Arbitron. WHYN-FM AC 85 70 95 KNBR AC 19 1.1 21 35 KLAQ album 114 103 10.6 16.0
WTIC-FM top 40 7.1 93 90 92  KTGE Spanish 25 29 22 35 KPRR crossover 61 86131 117
WMAS-FM  AC 86 90 98 91  KCBS n/t 28 25 44 34  KEIB-AM-FM top 40 10.0 107 90 98
F W Sp Su F W Sp Su WRCH easy 90 94100 89  KCTY Spanish 35 42 57 31  KHEY-FM country 93105 100 84
Calt Format '87 '88 '88 '88  Call Format '87 '88 'S8 '88  WAQY album 100 77103 72  KOCN AC 49 33 33 30 KAMA Spanish 91 67 51 66
WMAS adult std 83 73 71 63 KWAV AC 43 42 39 30 KAMZ top 40 70 68 59 6.1
RALEIGH/DURHAM, N.C.—(61) «keB album 49 49 51 58  WHYN AC 56 7.1 86 56 KBQQ classical 36 32 22 25 KOFX oldies 53 34 51 61
WRDU album 65 83107109 KIFM adult alt 19 39 43 57  WAAF album 24 15 20 50 KPIG country — 15 18 25 KBNA-FM Spanish 57 63 53 57
WDCG top 40 67 94 90103 KGMGFM cls rock 52 44 46 51  WODRC-FM oldies 32 34 28 47  KXDC-AMFM easy 17 7 20 23  KTSM-FM easy 70 64 65 49
WPTF AC 89 82 65 90  KYXY AC 36 42 14 50  WKSS top 40 17 11 11 24 KHIP Spanish 20 29 21 18 KROD oldies 26 24 26 42
WRAL AC 99 94 65 75  KKLQ-AM-FM top 40 39 49 36 45 WNNZ oldies 30 25 22 24 KTOM country 19 30 18 14 KLTO AC 57 49 37 38
WQOK urban 74 64 65 7.1  XETRA-FM  modern 44 32 48 46  wiIXY country 12 13 17 22 KDON Spanish 26 14 15 13  KHEY country 31 40 24 30
WFXC urban 31 92 70 61 KSDO /it 34 21 24 33 WHMP-FM  top 40 23 25 19 21  KLRS adult alt 20 20 30 13 KTSM n/t 27 30 35 29
WQDR country 91 74 73 60  KCBQ-AMFM oidies 25 30 33 31 WTIC AC 25 29 27 21 KMEL top 40 06 17 12 16 KBNA Spanish 23 24 31 25
WYLt AC 63 36 42 57 KFSD classical 43 23 36 29 WREB n/t 24 15 20 16 KNIS n/t 13 10 09 12 KV Spanish — 12 21 10
WDNC adult std 33 25 24 26  KSON-FM country 42 29 33 23 WCCC-FM album 27 25 24 13 KABL-FM easy — — — 10 CHATTANOOGA, TENN.—(96)
WTRG AC 37 39 52 25 KKYY AC 17 23 11 22 WHCN album 06 10 12 13 KAZA Spanish 16 07 16 10  WSKZ top 40 19.2 160 184 20.0
WPCM country 07 10 21 24  KNX n/t 41 21 35 22 WSRS AC 11 14 09 13  KOME album 11 12 05 10  WUsY counitry 116 142 13.5 106
WZzU top 40 41 28 32 24 KKOS top 40 43 47 43 21  WHMP AC 17 42 15 11  KRAY Spanish 19 33 20 10  WDEF-FM easy 10.3 11.0 10.8 10.4
WDUR religious 32 36 36 21  KvSD it 21 18 07 18 WSPR /t 12 07 14 10 KSJO album 09 11 10 WiIT urban 46 79 84 94
WLLE black - 25 28 27 21 XEMO Spanish — — — 17 HARRISBURG, PA.—(72) BROWNSVILLE, TEXAS—(76) WDOD-FM country 80 94103 9.2
WKIX oldies 10 07 10 15 KOWA country 14 19 25 15 WNNK top 40 202 195217 173 KGBT Spanish 15.2 194 206 183  WLMX AC 143 97 76 19
WSRC religious 18 09 09 14  KOWF country 12 13 12 15 WRKZ country 66 81 80 78 KBFM top 40 140 11.2 150 170 WNOO urban 55 25 42 47
WCLY religious — 09 10 KPWR crossover 13 09 07 15 WNCE easy 53 56 50 77  KIWW Spanish 86 89 82 97  WDEF AC 36 61 42 41
SYRACUSE, NY—(62) KABC n/t 07 — — 12 WIMX AC 37 29 55 60  KTXF country 78 82 92 91 WDOD country 23 31 20 35
WYYY AC 135137 152 172 KRl /t 05 05 11 12 WTPA album 33 54 67 60  KELT AC 70 57 69 82  wywy AC 35 36 51 33
WSYR AC 11.8 137 122 116 XETRA oldies 04 08 17 11  WHP-FM easy 71 7.1 51 58  KRIX album 56 51 37 58 WDXB oldies 07 05 10 16
WNTQ top 40 132 136 128 106  KPOP adult std 14 06 19 10 WHP AC 77 17 61 56  KQXX Spanish 52 7.1 46 50 WGOW 12 15 14
WSEN-AM-FM  oldies 39 57 58 72 XHTZ top 40 — 02 1.0 WHYL-AM-FM  country 48 60 39 50 KVLY easy 48 48 42 49 LANSING MICH —(99)
WKFM cls rock 70 57 52 67 GREENVILLE, SC—(67) WOXA top 40 38 35 3.1 47  KIRT Spanish 27 52 37 36  WVIC-FM top 40 19.5 19.3 21.6 21.5
WRHP easy 57 58 29 56  WESC-AMFM country 148 149 140 114  WLBR AC 35 23 25 34  KBOR Spanish 19 31 29 35 WITL-FM country 15.1 152 155 15.8
WAQX-AM-FM  album 7.2 61 93 53  WANS-FM top 40 6.2 107 104 94  WHTF album 38 32 16 29  KRGE oldies 64 48 46 26  WFMK AC 51 83 59 15
WEZG easy 72 82 65 48  WFBC-FM AC 104 66 92 88 WCMB oldies 39 26 32 24 WAV religious 21 23 18 17 WIM-FM easy 76 85 64 56
WHEN AC 40 35 56 41  WSSL-AM-FM country 90 82122 78 WDAC religious 26 13 12 22 KURV w/t 25 10 12 15  WR AC 67 41 45 56
WXRA adult std 14 10 9 28 WSPAFM easy 80 95 64 74  WGRX cls rock 18 18 15 16  KSOX-AM-FM country 13 19 10 WLNZ top 40 30 49 53 53
WSCP-AM-FM  country 18 14 33 25 WLWZ urban 11 91 80 67 WKBO oldies 11 12 15 14 BATON ROUGE, LA. —(78) WIBM-FM oldies 58 41 52 47
WMHR religious 22 11 12 17 WMyl AC 68 54 36 63 WHGB adult std 21 14 23 12 WYNK-AM-FM country 108 13.8 183 146  WMMQ cls rock 46 42 41 47
WNDR country 17 16 22 17  WCKN cls rock 42 50 50 62  WLAN-FM top 40 13 09 09 12 KQXL urban 99 109 115 140 WIXQ album 47 46 52 45
WOUR album 14 15 09 13 WCKZ-AM-FM  crossover — 23 54 53 WIKZ top 40 — — 05 L1 WXOK urban 124 10.1 91 128  WILS-FM AC 44 44 25 29
WFRG-FM country 12 WHYZ urban 65 23 39 38 WMSP religious 08 09 10 11  WFMF top 40 108 11.1 95 94  WILS urban 33 25 21 20
GRAND RAPIDS, MICH—(64) " WBCY top 40 22 20 06 26  WQKX top 40 0.4 09 L1  WGGZ top 40 99120 91 91 WXLA urban 18 32 12 11
WOOD-FM easy 99107 7. 107 WFBC /t 15 12 15 22 FRESNO CALIF—(73) WION country 67 93 57 74
WIFM oldies 26 24 33 87 WSPA AC 26 17 28 21  KMGX top 40 84 99 90 92
WCUZFM country 86 68 61 83  WASC urban 24 10 15 18 KMJ /it 84100 95 88
WKLQ top 40 88 88118 77  WKSF top 40 12 08 11 18 KKDJ album 69 66 7.6 17
WLHT AC 83 89 90 66 WMUUFM  easy 20 17 11 17  KFSO oldies 18 45 59 71
WLAV-FM album 115100 7.8 65 WBBO-FM  adult alt — 08 L1 14 KON easy 78 68 64 68
WGRD top 40 67 50 78 62 KNOXVILLE, TENN.—(68) KYNO-FM top 40 78 76 53 62
WO00D AC 73 80 73 56  WIVK-AM-FM  country 349 356 357 358 KNAX _ country 67 67 59 55
weuz country 36 45 36 53  WIMZAM-FM abum 119 109 164 153  KBOS crossover 54 68 57 45
WSNX-FM top 40 27 29 49 50  WMYW AC 137 11.1 87 115  KFIG-FM AC 41 47 42 39
WMUS-FM  country 36 54 41 46 WEIK easy 107 11.9 120 102 KFRE-FM country 34 33 27 33
WYXX AC 33 19 18 22 WOKI top 40 61 93 72 92  KGST Spanish 47 24 50 32
WLAV n/t 13 09 21 21  WINZ top 40 37 28 43 32 KCLQ-FM_ cls rock 35 25 46 29
WFUR-FM religious 33 30 27 15  WKGN oldies 10 18 7 12  KXEX Spanish 21 12 6 29
WKTH oldies 05 07 09 12 WRIZ religious 15 18 14 12 KFRE country 40 36 24 23
TUCSON, ARIZ.—(65) WGAP country 13 13 21 11 KFYE AC 21 23 23 23
KRQQ top 40 158 19.3 20.5 224  WKNF AC 09 08 12 10 KTHT AC 27 16 25 16
KilM country 85104 112 102 WKXV religious 0.8 08 10 KMAK n/t 24 16 17 14
KLPX album 92 87 76 88 OMAHA, NEB. —(69) KIRV religious 04 08 11 10
KWFM AC 95 92 90 84 KFAB AC 223 17.0 161 148 KEAP Spanish — — 09 10
KIYK easy 126 104 95 82  KEZO-AM-FM  album 147 154 17.7 147 KEZL easy 0.7 04 0.6 10
KNST n/t 40 36 37 30 KQKQ top 40 104 12.1 104 116 KYNO crossover 20 22 10
KCuB country 42 35 37 24 KGOR top 40 9.1 108 11.9 111 LAS VEGAS, NEV. —(74)
KUPD album 30 30 28 29 KOIL oldies 30 48 47 66 . KFMS-AM-FM country 95109 109 127
KAIR AC 27 22 24 21 KEFM AC 64 78 54 65 KLUC top 40 11.3 107 106 109
KAWV adult alt — 09 14 22 KESY-AM-FM  easy 98 87 74 61 KKLZ cls rock 47 86 7.1 93
KGVY adult std 25 28 19 22 WOW-FM country 70 61 15 57 KXTZ easy 9.6 131 11.0 9.2
KXEW Spanish 18 21 25 21  WOW country 65 44 43 56 KYRK top 40 82 53 80 62
KQTL Spanish 08 28 14 19  KOM) AC — — 35 33 KOMP album 71 44 48 60
KTKT AC 16 16 12 19 KKAR n/t 08 09 16 17 KMZQ AC 60 49 61 48
KTUC n/t 27 12 18 L7 KBWH urban 18 07 10 L1  KORK adult std 59 27 52 44
KvoI religious 06 16 09 17 KMA AC — 10 06 L1 KDWN w/t 39 37 21 32
{12 GHIES R LS TOLEDO, OHI0—(70) LG - 33 34 33 31 gqx_A-Sketch. XETRA “91X" San Diego promotions director Vince Cannova
KMRR cls rock 24 03 07 15  WMHE i Rl LCRICRRKENO) CHIS 22 18 24 27 45,04 istener Tammy Michaels, center, roaming the lobby in her wheelchair at a
KTZR album 22 12 15 15  WKKO country 100 95 144 106  KMTW oldies 07 14 20 21 o0ontiaay Pop concert: she was irying to present Pop with two paintings she’d
KFXX album 07 13 12 wioT eI 97 88 96103  KNUU A 33 30 20 21 yong of him. Cannova was able to scare up two backstage passes so she could
SAN DIEGO NORTH_(GG) WLOR easy e ER LY Ac, L7035 31 21 et him. In exchange for the two paintings, Pop gave Michaels an autographed
KQY easy 105 88 91102 WRQN top 40 52 63 57 72 KRR oldies 18 21 18 21 copy of a limited-edition Iggy Pop picture disk. Flanking Michasls are Pop, left,
KFMB-FM AC 91117 91 74  WSPD AC 65 83 62 72 KEYW adult alt 24 39 18 19 s ova,
KFMB AC 51 58 60 61 WWWM AC 79 62 87 62  KRSR album 09 15 8 11
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Lick it Up. Before having his nose broken on a well-publicized episode of his
syndicated television show, Geraldo Rivera stuck his tongue out Kiss style when
the heavy metal band appeared on the show with Willie Nelson. Pictured, from
left, are Rivera, Nelson, and Kiss members Paul Stanley and Gene Simmons.
(Photo: Chuck Pulin)

BY STEVE GETT

NEW YORK It’s been three years
since Sheena Easton last released an
album, but she’s finally back with her
debut MCA release, “The Lover In
Me.”

With the album’s impressive array
of songwriter/producer credits—
L.A. & Babyface, Prince, Angela
Winbush, and Jellybean Benitez—it's
not surprising that it is generating a
significant industry buzz.

Easton’s switch to MCA—and her
lengthy recording hiatus—were pre-

tour of small U.S. venues with a Nov. 4 show at New
York’s Roseland Ballroom. Hitting the stage shortly af-
ter 10 p.m., Simon LeBon and the gang kicked off the
sold-out date with the title track from their latest Capitol
album, “Big Thing.”

During the first part of the set, the Durans show-
cased material from the new album, hitting the target
on “I Don’t Want Your Love,” “Palomino,” “Do You Be-
lieve In Shame?,” and “All She Wants,” which has mas-
sive hit-single potential.

Duran Duran Getting Bigger And Better;
WTG Throws Party For Eighth Wonder

BIG BAND: Duran Duran ended its Caravan Dur:;n~

debut Elektra album, due out Tuesday (15). You could
get hooked on this one . . . LR.S. Records has signed Los
Angeles-based acoustic trio Show Of Hands. The act’s
self-titled debut album, produced by David Kershen-
baum (Tracy Chapman/Joe Jackson), is due in Janu-
ary. Show Of Hands—Randell Kirsch, Lu Ann Olson,
and Chris Hickey—will be playing L.A. club dates fol-
lowing a 12-date tour of China ... Cameo’s Larry
Blackmon has been working on tracks for the next Ed-
die Murphy album ... The four Night Of The Guitar
U.S. concerts, featuring various

The band showed the depth of
its catalog with renditions of
“Girls On Film,” “Wild Boys,”
“The Reflex,” “Save A Prayer,”
and “Notorious.”

THE/BEAT

acts on the LR.S./No Speak al-
bum “Guitar Speak,” had to be
postponed until 1989 due to
scheduling problems.

In short, a great gig from a
band that has come a long way

BY+STEVE+GETT

NEW GALS: Be on the lookout
for two interesting artists to

since it first emerged on the

scene. Look for Duran Duran to return for a major
North Ameérican tour in early 1989, with a Madison
Square Garden show slated.

WONDER STUFF: A host of industryites showed at
New York’s Media Sound studios Nov. 2 when WTG
Records head Jerry Greenberg threw a listening party
for Eighth Wonder, featuring lead vocalist Patsy
“Star” Kensit.

Among those in attendance were CBS president Tom-
my Mottola, Epic/Portrait/Associated Labels chief
Dave Glew, Columbia promotion kingpins Marc Ben-
esch and Burt Baumgartner, Nile Rodgers, Brenda
Starr, JJ. Fad, the System’s Mic Murphy and David
Frank, Nona Hendryx, producers Arthur Baker and
Little Louie Vega, ex-Twisted Sister members Jay Jay
French and Mark Mendoza, and the Bearded One's
manager, Michael Lippman.

After raving about Eighth Wonder for many months,
it’s a delight to see the group’s mighty-fine debut album,
“Fearless’” (featuring the leadoff single “Cross My
Heart”), finally getting its U.S. release. Definitely check
it out.

Band members Kensit and her brother Jamie showed
at the WTG party accompanied by manager Steve Dag-
ger and Patsy’s actress pal Charlotte Lewis.

SHORT TAKES I: Rumors abound that Paul McCart-
ney will embark on a world tour following the release of
his next album, tentatively due in early 1989 . .. Just out
in the U.K. on Siren/EG Records is “Bryan Ferry—The
Ultimate Collection,” a 14-track compilation of songs up
to and including cuts from his 1985 “Boys And Girls” al-
bum ... Jack Bruce and Rick Derringer jammed with
the Dicky Betts Band during its Nov. 1 show at New
York’s Lone Star Roadhouse. Sylvester Stallone was
spotted in the audience ... The latest projects for hot
producer Daniel Lanois (U2, Peter Gabriel, Robbie
Robertson) include an A&M album for the Neville
Brothers and his own album for Warner/Opal . .. Check
out “Bamboleo,” the leadoff cut from the Gipsy Kings’

emerge from WEA’s UK. divi-
sion in the coming months—Tanita Tikaram and Gail
Ann Dorsey.

Reprise is gearing up for the U.S. release of “Ancient
Heart,” the debut album from 19-year-old Tikaram, who
has already been making significant waves on the Brit
scene. A video of the cut “Twist In My Sobriety,” just
serviced here, is very impressive.

Dorsey is a Philadelphia-born multi-instrumentalist
who moved to London in 1983. WEA/U.K. shipped her
Nathan East-produced debut album, “The Corporate
World,” Oct. 10, and it’s already gotten a lot of attention
across the waters.

SHORT TAKES II: Daryl Hall & John Qates, Smokey
Robinson, the Count Basie Orchestra, and Billy Eck-
stine are among the performers scheduled to appear
Saturday (19) at the gala reopening of Detroit’s Fox The-
atre ... Elektra ships the debut Yazz album, “Wanted”
(featuring the No. 1 U.K. hit “The Only Way Is Up”), on
Friday (18) ... Look for Geffen to issue “It’s No Secret”
as the follow-up to Kylie Minogue’s hit remake of “The
Loco-Motion.” Meanwhile, the young Aussie singer is
set for a Nov. 21 royal command performance at Lon-
don’s Palladium, to be attended by the Prince and Prin-
cess of Wales and the Queen Mother ... After watch-
ing UB40 top the charts with its cover of his “Red Red
Wine,” Neil Diamond is set to launch his 1988-89 con-
cert tour Dec. 9 in Fort Worth, Texas. The singer will
play three pre-Christmas shows in Florida: Dec. 13 in
Pensacola, Dec. 15 in Tampa, and Dec. 18 in Miami. He’ll
resume the main body of the tour in January . ... Dennis
Quaid has been filming “Great Balls Of Fire (The Jerry
Lee Lewis Story)” in Memphis. Quaid has the lead and
his band features the Fabulous Thunderbirds’ Jimmy
Vaughan on guitar, Mejo Nixon on drums, and former
X member John Doe on bass ... Some excellent Eric
Clapton guitar playing is featured in the upcoming
Mickey Rourke movie, “Homeboy,” which also stars
Christopher Walken, with Willy DeVille taking a small
role. The Beat caught a sneak preview of the film and
was totally knocked out. Rourke is in top form.

cipitated by her departure from the
Capitol/EMI umbrella after her pre-
vious label, EMI America Records,
merged with Manhattan Records in
19817.

Prior to the merger, which had
been rumored for many months, Eas-
ton recorded her final, never-to-be-re-
leased EMI America album. Various
producers worked on the album, in-
cluding Keith Diamond, Narada Mi-
chael Walden, and Phil Ramone.

“While doing it, [ knew it was real-
ly a sacrificial lamb that was never
going to see the light of day,” says
Easton. “But I had to deliver some-
thing to fulfil my agreement. Four
weeks before the album was sup-
posed to see the light of day, [EMI
America] went out of business.”

At that juncture, the singer “went
into hibernation for a few months
while my attorneys made it very
clear that I did not want to be on
Manhattan. Maybe they still called it
EMI-Manhattan, but it was a totally
different label with a different bunch
of people.

“I owed a lot to EMI; they signed
me and gave me my initial hits. But
this just wasn’t working.”

Switching labels wasn't a simple
task, though. “It was a hard slog, but
[ finally got out,” says Easton. “It
wasn't real ugly, although it could
have been. They held the option and
could have forced me to stay, but

L Biz Abuzz Over Easton MCA Dehut

Album Is Singer’s First In Three Years

they couldn’t force me to work well.
And that wouldn’t have been good
for either party.”

After “12 zillion lunches,” Easton
signed with MCA because of the en-
thusiasm shown by label chief Irving
Azoff and such high-ranking execs as
Jheryl Busby (now Motown’s presi-
dent) and Louil Silas Jr.

“They understood who I was as an
artist, the music I do best, and the
pattern I'd set for myself since 1983
with ‘Telephone,” which was a funky
dance hit back then,” says Easton.
“Knowing I'd done things like ‘Strut’
and ‘Sugar Walls,” they understood I
wouldn’t be comfortable in a bubble-
gum pop thing.

“My music is basically danceable
pop with a kind of funky R&B over-
tone as opposed to a rock’n’roll over-
tone. MCA understood that. They
pursued me ardently and were 100%
behind me, which was great after
seeing your record company go down
the drain.”

L.A. & Babyface worked on five of
the 10 tracks on “The Lover In Me.”
Says Easton, “Their forte is deliver-
ing real funky dance music where the
song isn’t lost ... I'm the first to ad-
mit it: I'm not out to just make art
music—I want to have hits as well.
And those guys know how to cut
commercial stuff.”

Commitments to other projects

(Continued on page 27)

- Gonwell Rumbles On

BY CHRIS MORRIS

LOS ANGELES Tommy Conwell is
a young performer under a lot of
serutiny right now, but he isn’t let-
ting anyone’s great expectations get
in his way.

“I don’t think I could survive very
long bearing the weight of the world
on my shoulders,” Conwell says.

People have been expecting great
things from Conwell and his band,
the Young Rumblers, for some time
now. The Philadelphia-based rock'n’-
roll band attracted attention when its
first album, “Walkin’ On The Wa-
ter,” released on the group’s own in-
die label, Antenna, sold more than
70,000 copies in 1986.

A spirited major-label bidding war
for the band, ultimately won by Co-
lumbia, ensued. A year before the
group’s first major-label record was
released, Conwell was the subjeet of
a major profile in Rolling Stone with
another much-sought-after act,
L.A.’s Jane’s Addiction.

The payoff for all the hoopla was a
No. 1 album rock track, “I’'m Not
Your Man,” from the Columbia debut
“Rumble.” Conwell & the Rumblers
are currently trying to make good on
all the positive advance word of
mouth with their first national tour
of small clubs.across the country.

“We're playing pretty much every
other day,” Conwell says. “We've
been on the road for a little more
than a month now. We'll be out there
for who knows how long—as long as
people want to hear us.”

Conwell adds that he hopes the
band will ultimately be taken on as an
opener on a national tour, “but it's

got to be the right act.

“We're going to be out there one
way or the other,” he adds. “‘I
wouldn’t want to be sitting around
hoping—I want to be out on the
street working.”

The band’s all-out live shows,
which are sometimes climaxed by
Conwell playing his wireless-miked
guitar while roaming through the au-
dience and out onto the sidewalk,
were tied to the band’s decisions
about which songs to record for
“Rumble.”

“We based what we put on the al-
bum on what works best in our live
show,” Conwell says.

So far the new album, produced by
Rick Chertoff (who also handles
board chores for the Philly-based
Hooters), has been embraced by al-
bum rock outlets. However, Conwell

(Continued on page 27)
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TALENT IN ACTION

JO-EL SONNIER
Lone Star Roadhouse, New York

IF CAJUN singer/accordionist Jo-El
Sonnier has come under any criticism
at all for his exciting RCA debut al-
bum, “Come On Joe,” it’s because he
overtly neglected most of his Cajun/
French music roots by positioning
himself firmly in the country/rock
vein.

However, Sonnier kicked off this
Oct. 14 New York showcase by di-
rectly saluting his heritage with a
rendition of Hank Williams’ Louisi-
ana classic, “Jambalaya,” sung in the
Cajun/French dialect. While he
quickly and seamlessly segued into
his album’s lead cut, “Baby Hold
On,” he never lost track of his innate
vocal intensity, not to mention his
handed-down accordion artistry.

The rest of the set focused on the
country/rock material of his album,
although he did include the “Cajun
national anthem,” “Jole Blon,” sung
in French.

Sonnier was backed by a seven-
piece band, featuring two keyboar-
dists and two horn players. The unit
was anchored by guest rhythm gui-
tarist (and “Come On Joe” album pro-
ducer) Richard Bennett, whose solid
strumming proved especially neces-
sary on such soulful numbers as
“T've Shipped Her Mind,” where Son-
nier’s emotion-drenched vocal
seemed in imminent danger of flying
out of control.

The last song of the set was Son-
nier’s vigorously spirited country hit
version of Richard Thompson’s
“Tear-Stained Letter.” For an encore,

he served up the Cajun/zydeco staple
“Sugar Bee.” JIM BESSMAN

THE JEFF HEALEY BAND
The Whisky A Go Go,
West Hollywood, Calif

A WELL-FILLED HOUSE of im-
ported label personnel and local scene
makers gave the blind Canadian gui-
tar phenom a stomping welcome at
this Oct. 18 showcase. While their
hearty response may have been pre-
dictable, it was undoubtedly justi-
fied—Healey is the genuine article,
an axe buff’s dream.

The Arista artist’s trio treads well-
trampled blues-rock territory, but
Healey’s vaunted technique makes
the difference. Seated with his instru-
ment in his lap, Healey frets over-
handed, squeezing blistering, dexter-
ous runs from his guitar. More than
one local musician hovered close to
the stage, plainly awed by Healey’s
virtuoso attack.

But the show isn’t all in Healey’s
fingers. The star was not above some
hot-dogging—he played a solo one-
handed while sipping from a cup of
water, picked behind his back and
with his teeth (on “The Star Spangled
Banner,” no less) jumped on his in-
strument with his feet (quite musical-
ly, it should be pointed out), and even
ventured into the crowd for his cli-
mactic solo on “See The Light.”

Healey’s repertoire mixed material
from his Arista album with a slew of
covers he performs in his upcoming
movie debut, “Road House.” It's a
tribute to his prowess that he was
able to instill some life into such "60s

To most children, Christmas means waking up to toys and

presents. But to many needy and homeless children, Christmas
means waking up cold and hungry. By supporting The Salvation

Army, you can help feed, clothe,

elter, and provide toys for

thousands of needy children on Christmas morning.
This season, help us make a difference. And make a
childs Christmas wish come true.
SHARING IS CARING %

warhorses as Jimi Hendrix’s “Foxy
Lady” and Cream’s “White Room”;
only the show-closing version of the
Doors’ “Road House Blues” seemed
purposelessly meandering.

On the basis of this frankly stun-
ning show, it wouldn’t be premature
to add Healey’s name to those of Eric
Clapton, Billy Gibbons, Lonnie Mack,
Johnny Winter, and Stevie Ray
Vaughan in the blues-rock hall of
fame. The man’s got the goods.

CHRIS MORRIS

THE WAGONEERS
Lloyd’s, Hartford, Conn.

TRY TO imagine a band with the
sensitive lyrical feel of Ray Price, the
giddy exuberance of Buddy Holly &
the Crickets, the crisp instrumental
style fashioned by James Burton et al
behind Ricky Nelson and Elvis Pres-
ley, and occasionally, the hell-bent-
for-leather drive of the Clash circa
“London Calling”—and you’ll have
an idea of what to expect from a Wa-
goneers show.

The young Austin, Texas-based
quartet literally ignited a rather quiet
dinner-club audience with this spirit-
ed Oct. 19 performance. Playing al-
most its entire A&M debut album,
“Stout And High,” and another al-
bum’s worth of original material in-
terspersed with a few covers, the
band showed a range impressive for
both its breadth and accuracy, mix-
ing woeful ballads and lean rockers
with nary a misstep. Highlights in-
cluded a ferocious charge through
“Stout And High,” followed immedi-
ately by the pleading, understated
“Lie And Say You Love Me.”

In singer/rhythm guitarist Monte
Warden, the band has both an engag-
ing front man and a highly talented
songwriter. And with their self-as-
sured, cocky attitude and contagious
enthusiasm, the Wagoneers needed
only a few seconds on stage to en-
dear themselves to both the country
and rock fans in the audience—no
mean feat these days.

Given the opportunity, this band
has the goods to unite the rock and
country markets in a manner not
seen in this generation of music.

DAVID WYKOFF

CAMPER VAN BEETHDVEN
SCRUFFY THE CAT
The Ritz, New York

You CAN TAKE Camper Van Bee-
(Continued on page 28)

Hollywood Night. During his recent
series of U.S. concert appearances,
Virgin artist Mark Isham performed at
the Palace in Hollywood, Calif. (Photo:
Attila Csupo)

- BOXSCORE o™

®
AMUSEMENT BUSINESS
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
ELTON JOHN Arena, Madison Oct. 17.18, $2,250,580 9,750 Ron Deisener
Square Garden 20-22 $25/$22.50 sellout Enterprises
New York, N.Y.
NEW EDITION Capital Centre Nov. 6 $634,476 34,29 Dimensions
BOBBY BROWN Landover, Md. $18.50 selfout Unlimited
A.H. Enterprises
QINGD BOINGO Irvine Meadows Oct. 28-29 $509,404 30,000 Avalon Attractions
Amphitheatre $19.50/$18.50/ selfout
Laguna Hills, $15
Calif.
LUTHER VANDROSS Greensboro Nov. 6 $332,505 14,778 Dimensions
ANITA BAKER Coliseum $22.50 15,529 Unlimited
SINBAD Greensboro, Stageright Prods.
N.C.
NEW EDITION Capital Centre Nov. 3 $286,562 15,652 Dimensions
AL B. SURE Landover, Md. - $18.50 17,577 Unlimited
BOBRY BROWN AH. Enterprises
ROBERT PLANT The Omni Nov. 7 $§253,907 14,851 Beaver Prods.
JOHM JETT L THE Atfanta, Ga. $18.50 seflout
BLACKHEARTS
AMY GRANT Reunion Arena Nov. 5 " $236,69¢ 14,692 462 Concerts
MICHAEL W. SMITH Dallas, Texas $16.75 sellout
GARY CHAPMAN
DEF LEPPARD Devaney Sports Oct. 13 $230,055 13,253 Contemporary
LA GUNS Arena $17.50 13,320 Presentations
Univ. of
Nebraska
Lincoln, Neb.
DEF LEPPARD Bramledge Oct. 20 $218,064 13,749 Contemporary
LA GUNS Coliseum $16 sefiout Presentations
Kansas State
Univ.
Manhattan,
Kan.
ROBERT PLANT Palace of Oct. 27 $197,506 10,676 Belkin Prods.
JOAN JETT & THE . Auburn Hills $18.50 14,000 Cellar Door Prods.
BLACKHEARTS Auburn Hills, .
: Mich.
ROBERT PLANT Richfield Oct. 23 $192,276 10,682 Belkin Prods.
JOAN JETT & THE Coliseum $18 13,000
BLACKHEARTS Richfield, Ohio
THE MOODY BLUES Arena, Madison Oct. 28 $170,7M1 11,940 Monarch
JACK BRUCE Square Garden $20/$18.50 15,706 Entertainment
New York, N.Y. s Bureau
John Scher
2 5 5 Presents
ACDC Five Seasons Nov. 3 $162,707 9,796 Jam Prods.
CINDERELLA Center $17.50/$16.50 seflout
Cedar Rapids, N .
4 lowa
VAN HALEN Peoria Civic Nov. 7 $159,058 9,089 Jam Prods.
PRIVATE LIFE Center $17.50 seliout
Peoria, |li. o
JERRY GARCIA Arena, Henry J. Oct. 31 $146,150 7,900 Bill Graham
LEON RUSSELL Kaiser $18.50 sellout Presents
EDGAR WINTER Convention
Center
Qakland, Calif.
ROBERT PLANT John F. Savage Oct. 26 $130,621 7.464 Belkin Prods.
JOAN SETT & THE Hall $17 8,000 Cellar Door Prods.
BLACKHEARTS Univ. of Toledo
Toledo, Ohio
ALABAMA Greensboro Nov. 5 $130,020 7,80 Keith Fowler
EDDY RAVEN Coliseum $16.50 10,543 Prods.
Greensboro,
N.C.
AC/DC Frank Erwin Oct. 30 $129,805 8912 Stone City
CINDERELLA Center $17/312.50 11,334 Attractions
Univ. of Texas in-house
Austin, Texas
JACKSON BROWNE Paramount Nov. 2-3 $127,800 5,680 Bifl Graham
DAVID CROSBY Theatre $22.50 seflout Presents
GRAHAM NASH Oakland, Calif.
ROBERT PLANT Nashville Nov. 4 $123,024 7,688 Mid-South
JOAN JETT & THE Municipal $16 9,900 Concerts
BUACKHEARTS Auditorium @
Nashville, Tenn.
MIDNIGHT OIL Olympic Oct. 26 $113,859 7241 Perryscope
GRAFFITI MAN-JOHN Saddledome $21/319.50 8,000 Concert Prods.
TRUDELL Calgary, Alberta Concert Prods.
YOTHU YiND! International
Donald K. Donald
Prods.
ANY GRANT Kemper Arena Nov. 1 $111,201 6,972 Jam Prods.
WHCHAEL W. SMITH Kansas City, $17.50/315.50 11,426 Harvest
GARY CHAPMAN Mo.
AMY GRANT Frank Erwin Nov. 6 $110,198 1438 PACE Concerts
MICHAEL W. SMITH Center $17.50/$12.50 793
GARY CHAPMAN Univ. of Texas
Austin, Texas §
AMY GRANT Mabee Center Nov. 4 $92,091 6,363 Little Wing Prods.
MHCHAEL W. SMITH Oral Roberts $15/313.50 11,575
GARY CHAPMAN Univ.
Tulsa, Okla.
POISON Omaha Civic Nov. 1 $90,829 6,000 Contemporary
BRITNY FOX Auditorium $17.50/$16.50 12,000 Presentations
Omaha, Neb.
ELECTION WEEK BLUES: Westbury Music Nov. 6 $89,856 5,584 Music Fair Prods.
B.B. KING/MILLIE JACKSON Fair $19 5,724
Westbury, N.Y. seflout
POISON Sioux City Nov. 2 $84,529 6,000 North Central
BRITNY FOX Municipal $16.50/$15.50/ seltout Prods.
Auditorium $12.95
Sioux City, lowa

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication.
Boxscores are compiled every Tuesday and should be submitted to Tim Unger in Nashvilie at 615-
321-4279; Ray Waddell in Los Angeles at 21 3-859-5338; Louise Zepp in Chicago at 312-236-
2085. For research information contact Karen Oertley in Nashville at 615-321.4250.
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BARRY CLAYMAN Congratulates

Record Breaker. Elton John set a
new Madison Square Garden record
of 26 sellout shows with his five .

shows there Oct. 17-22. He beat the

Eibesregeingons Y on RECORD U.K. ADMISSION FIGURES

SHEENA EASTON @
(Continued from page 25) ‘ 7 SHows ‘ S(#QDIUM 5049 ooo
e e L 1 SHOW CARDIFF ARMS PARK............... 55,000

ing more tracks. But, notes Easton,
this gave her thecppdrniy to work 1 1sHow ROUNDHAY PARK LEEDS..........90,000
I Lneglaiibatach Tand Hince) 1 SHOW MILTON KEYNES BOWL .......... 60,000

with whom she first collaborated on

e S I 1 SHOW AINTREE LIVERPOOL...............125,000

terest in me as an artist and saw
something other people just weren’t
seeing,” says Easton. “I'm very
grateful to him for taking me seri-
ously and letting me take chances.
Working with him—or even just
watching him work—is a great learn-
ing experience.”

Prince contributed two songs to
the new Easton album, “Cool Love”
and “101.” Additionally, they’ve co-
written a new tune for Patti LaBelle.
“I’ve also cut another one of his
songs,” adds Easton. “I don’t know
what we’'ll do with that.”

Easton is on a worldwide promo
trek to support “The Lover In Me”
through March, after which she’ll re-
hearse for a summer tour.

Meanwhile, she’s been bitten by
the acting bug following her short-
lived but well-publicized appearances
last season on “Miami Vice.”

“The Hollywood community start-
ed taking me seriously when they
saw I was serious and didn’t embar-
rass myself,” she says. “People didn’t
think I was Meryl Streep, but they
didn’t squirm.

“Now, I'm loking for a small, inter-
esting role in a good, quality film. I
want to learn the craft of acting.
Someone like Cher was smart: She
started small and built it up. Movies
are a real public way to fail. If you
fall flat on your face, everybody
knows.”

TOMMY CONWELL

(Continued from page 25)

resists easy stereotyping of his
sound.
“We were aimed at [album rock ra-
dio], but that doesn’t mean we don't
want to cross over,” he says. “But we
want people to know us for who we
are, and not just for what our latest
single is.”
Ultimately, Conwell’s greatest
hope is that his group not be pigeon-
holed as just another rock act.
“A lot of times people say, “Tommy = =
Conwell, kick-ass rock’n’roll,” but * 144 Wigmore Street, London, WIH 9FF, England. ‘
that’s not all we do. Hopefully, with li( A BARRY CLAYMAN CONC ERTS LTD TeI.OI—Agé 1222.Telex 265296 BCC Lid. Fogx 01-935 6276.
each new record, we'll develop peo- A ‘
ple’s concept of us.” 5 - - — - - —

BILLBOARD NOVEMBER 19, 1988 27

AMAMW ameri iohictor



www.americanradiohistory.com

Billboard -... =

U4 0-GaHING

M SR e S T e

SPECIAL ISSUES

SPOTLIGHT ISSUE

i

IN THIS SECTION AD DEADLINE

THE Dec 24 e Introduction Nov 29
YEAR ® Breakthrough '88
IN MUSIC e Hit Or Miss
& VIDEO/ ® Video Voting Booth
NO. 1 AWARDS ® Year-End Charts
RAP Dec 24 e Wrap-Up '88 Nov 29
MUSIC ® Majors & Indies

® Talent

® Radio

® Producers
WINTER Jan 14 e Countdown '89 Dec 15
CES e New Products

® CD Players

e VCRs

® Blank Tape
KISS Jan 21 ® Kiss Then & Now Dec 20
15TH ® Simmons Records
ANNIVERSARY ® Producing/Recording

¢ Influence
® New Directions

e e e i e A e G e L i)
WHY THEY ARE SPECIAL:

o THE YEAR IN MUSIC & VIDEO is the biggest year-end talent re-
view available. Industryites and consumers alike will find the
extensive menu hard to resist. Featuring 101 charts and doz-
ens of No. 1 winners in every music and video category cov-
ered by Billboard, the year-end double issue is the last word in
annual wrapups, offering more charts, statistics, information,
photos, and reading value than any entertainment magazine in
the world. Extra newstand distribution for two holiday weeks.

© SPOTLIGHT ON RAP MUSIC reveals why music critics are call-
ing rap the most original, creative and dynamic music form of
the '80s. Rap has made it all the way from the basement to the
penthouse, as the majors join the parade by signing up the
day’s top indies to capture the streets, while dedicated indies
bend an ear closer to the concrete to pick up on tomorrow’s
hottest street beats. This spotlight wraps it all up in rap.

WINTER CES SPOTLIGHT brings '89 into fast focus, tuning up
attendees for WCES in Las Vegas, Jan. 7-10, by previewing
audio/video hardware trends for '89 and sampling potenital
impact on the software industry. Experts, analysts, and indus-
tryites comment on the shape of things to come in their com-
petitive arenas, and map out consumer electronics growth.

o KISS’ 15TH ANNIVERSARY SPECIAL finds the legendary
masked band in fine fettle, still recording gold and platinum,
and mesmerizing kids with all the flash and bombast they can
muster on stage and off. The band has come a long way since
those tongue-wagging days of its breakthrough, unmasking
production/songwriting/managerial skills that are the founda-
tion for today's continuity and expansion.

* COMING ATTRACTIONS: AUSTRALIA, CANADA, MUSIC PUB-
LISHING, ALIVE ENTERPRISES 20TH, ASCAP 75TH.

e T L e S e e S e S o N
FOR AD DETAILS CONTACT YOUR BILLBOARD SALES
REPRESENTATIVE or CALL ANY BILLBOARD OFFICE WORLDWIDE.

NEW YORK: Gene Smith, Ron Willman, Norm Berkowitz,

Ken Karp, Jim Beloff. (212) 764-7300 or (212) 536-5004.

LOS ANGELES: Christine Matuchek, Arty Simon, Anne Rehman,
Marv Fisher, Emily Vaughn. (213) 273-7040.

NASHVILLE: Lynda Emon, Carole Edwards. (615) 321-4290.
LONDON: Tony Evans 439-9411.
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ALENT

ARTIST

DEVELOPMENTS

HEAVY HOUSE MUSIC

Veteran hard rock keyboardist
Gregg Giuffria knows the burden
that comes with having a band that
bears one’s name. That’s why his
new project—the first act on the
new RCA-distributed Simmons Rec-
ords label—is called House Of
Lords.

“In Giuffria, when things went
wrong, it was my fault,” Giuffria
says of his former band. “When it
was right, it was everybody’s.” So
when Gene Simmons, Kiss bassist
and new record impressario, sug-
gested a name change, “I said it
sounds like where we’re going.”

Playing alongside Giuffria in
House Of Lords are bassist Chuck
Wright (ex-Quiet Riot member), gui-
tarist Lanny Cordola (formerly
with Guiffria and Ozzy Osbourne),
drummer Ken Mary (formerly with
Alice Cooper), and previously un-
known vocalist James Christian.

“Chuck had heard [Christian’s]
tape when Quiet Riot was looking
for a new vocalist,” Giuffria says.
“When I heard him sing, I said,
‘That’s the guy.””

TALENT IN ACTION

(Continued from page 26)

thoven out of California, but you
can’t take California out of Camper
Van—and you can’t necessarily ask
the band to perform well in a foreign
environment. To a group of sarcastic
beatniks, a show in the hype-happy
Big Apple is bound to be a bad trip.
Not that the Campers didn’t try Oct.
22; they even dressed in native New
York garb: black.

Still, there were “negative vibes,”
as the band joked when bassist Victor
Krummenacher complained that the
pogoing crowd was distracting him
by shaking the stage. (Like, don’t you
know you're supposed to sway back
and forth?) The bad energy was
mostly not the band’s fault: The
sound mix was terrible and the hy-
peractive lights were a distracting
nuisance. And how do you tolerate an
audience that yells “Freebird”?

Contrary to what the mostly colle-
giate crowd wanted to hear, Camper
Van was there to play serious music.
The show opened with a somber “O
Death,” an Appalachian folk song
from “Our Beloved Revolutionary
Sweetheart,” the band’s fourth and
latest album, on Virgin Records. The
show featured cuts from that excel-
lent major-label debut, on which the
Campers turn away from their
cheeky days as flip cult heroes.

Unfortunately, the orchestral ar-
rangements that make songs like
“She Divines Water” and ‘My Path
Belated” grand, unconventional rock
tunes were lost in the guitar-heavy
mix. The band played well, if solemn-
ly, and its material is excellent; just
catch it somewhere else.

Opening the show was Scruffy The
Cat, supporting its latest Relativity
Records release, “Moons Of Jupiter.”
Despite a major push by the indie la-
bel, the band’s music is little more
than clichéd rock’n’roll. With their
stupid hats and frat-boy antics, these
cats are hardly cool.

EVELYN McDONNELL

The veteran members of House
Of Lords are going into the new ar-
rangement with their eyes open.
“We sit and discuss everything,”
Giuffria says. “They love music, the
whole aspect of it. They’re pros, tal-
ented, write songs, and are emotion-
ally involved. It feels like the first
band I formed in high school be-
cause of the camaraderie.”

The group is looking to hit the
road shortly and is negotiating for
an opening slot on a major tour.

“This time we'll follow our heart
and guts on the music,” Giuffria
says. “We're fortunate enough to be
with a label that allows us to do
that.”

SLOW DANCING

Southside Johnny Lyon has re-
leased his first solo album, “Slow
Dance,” through the West Coast-
based PolyGram-distributed Cypress
Records. However, the singer hasn’t
split with his longtime band, the
Jukes.

“I just had a number of songs
that didn’t fit with the Jukes, and I
wanted to explore different styles,”
he says. “Maybe it's my poor ar-
ranging, but I was never able to get
room to sing on the other albums. I
would always fit in the vocals after
all the other recording was done.”

The new album, produced by
Lyon with modern pop inflections by
Steve Skinner, is a sophisticated
helping of the rich vocals that have
graced the Jukes since their Asbury
Park, N.J., heyday in the "70s. A re-
make of Marvin Gaye's “Ain’t That
Peculiar” is the first single; the al-
bum also features “Walking
Through Midnight,” co-written by
Bruce Springsteen.

Lyon is supporting “Slow Dance”
on a club tour with the Jukes. In ad-
dition to including songs from the
solo album, the two-hour show
touches all the bases from the
band’s 12-year career.

CARTER'S COSBY COUP

It’s no secret that Bill Cosby is a

jazz fan. Last year, he penned liner
notes for GRP flutist Dave Valen-
tin. And on several occasions he’s
made references to jazz artists on
his top-rated NBC-TV show. Two
years ago, an episode featured an
all-star jazz band, and jazz musi-
cians Joe Williams and Dizzy Gil-
lespie have both had speaking roles.

However, Cosby’s support for jazz
will take an unprecedented step in
an upcoming episode of his show in
which Betty Carter sings the title
from her chart-topping Verve re-
lease “Look What I Got.” Cosby
says it's the first time he has fea-
tured a musician performing a song
from a current album.

In the episode, Carter plays a mu-
sician/vocal coach named Amanda
Woods. Woods is retained by Cosby
kid Vanessa Huxtable (played by
Tempestt Bledsoe) and two of the
character’s school mates. The show
concludes with Carter performing
her song in a nightclub setting. In
the background of the club set,
there is a poster of the cover art
from “Look What I Got.”

A July tribute concert at New
York’s Town Hall led to the Carter’s
Cosby connection. When her car
passed another carrying Cosby and
Jimmy Heath, she says Cosby
“rolled down his window and said,
‘I'm going to have you on my show.’
I thought to myself, ‘Yeah, sure.””

Months passed, but sure enough,
Cosby followed through on the in-
vite. The episode was taped Oct. 20.

Cosby predicts that the shot will
give Carter’s album a definite short-
term sales boost, but it won’t make
the veteran vocalist an overnight
sensation. “The reality is [the al-
bum] will get a little bump right af-
ter the show,” he says. “But she
would have to do the show 24 times
before anyone would recognize her
on the street.”

Artist Developments is edited by
Steve Gett. Reporters: Geoff
Mayfield and Bruce Haring (New
York).

Sexy heavy breathing in dance
music is making a comeback in the
form of Raze’s debut Columbia sin-
gle, “Break 4 Love,” currently tak-
ing quick strides up the Hot Black
Singles chart. The song has already
topped the dance charts.

The mastermind behind Raze is

RAZE. Vaughan Mason

NEW ON THE CHARTS

New York-born multi-instrumental-
ist Vaughan Mason. After starting
his musical career at the age of 13,
Mason played in various local
bands.

While attending Howard Univ.,
Mason managed and performed
with 21st Century, which opened
gigs for the likes of Chaka Khan,
Earth, Wind & Fire, and BT Ex-
press. Mason’s break came when
BT’s manager, impressed with the
sound system that Mason had put
together for his band, hired him as
BT’s soundman.

After four years with BT Ex-
press, Mason began engineering in
studios. In 1980, he scored a major
hit with ““Bounce, Rock, Skate,
Roll” on the Brunswick label, and
1986 saw him achieve more success
with “Jack The Groove.”

“Break 4 Love” was written, ar-
ranged, and produced by Mason.
There are various mixes available,
including a “Spanish Fly” mix

STUART MEYER
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FOR WEEK ENDING NOVEMBER 19, 1988

Bilboard Hot Black Singles BLACK SINGLES
™
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart. BY LABEL
= ~ A ranking of distributing labels
Lz [*F by the number of titles they have
SALE S ute) AI R PLAY 35 on the Hot Black Singles chart.
0¥ |55 g ol | =5 E 2
TE |28 | TITLE ARTIST &3 Iy %‘g TITLE ARTIST 53
il B e el e ATLANTIC (6) 10
1 1 | GIVING YOU THE BEST THAT I GOT ANITA BAKER | 1 1 1 | GIVING YOU THE BEST THAT | GOT ANITA BAKER | 1 island (2)
2 4 | THANKS FOR MY CHILD CHERYL "PEPSII” RILEY | 2 2 3 | THANKS FOR MY CHILD CHERYL "PEPSII” RILEY | 2 Oceana (1)
3 | 2 | DON'T ROCK THE BOAT MIDNIGHT STAR FEAT. ECSTACY OF WHODINI [ 7 3 | 7 | HEYLOVER FREDDIE JACKSON | 4 Ruthless (1)
4 | 5 | RESCUEME AL B. SURE! | 3 4 | 8 | GONNA GET OVER YOU SWEET OBSESSION | 8 M%"; t(fvfn n 9
5 6 | MY GIRLY READY FOR THE WORLD | 11 5 6 | MY EYES DON'T CRY STEVIE WONDER | 6 WARNER BROS. (5) °
6 3 | ANY LOVE LUTHER VANDROSS | 5 6 | 11 | YOU MAKE ME WORK CAMEO | 9 Reprise (2)
7 | 10 | MY HEART TROOP | 10 7 | 14 | DIAL MY HEART THE BOYS | 12 Paisley Park (1)
8 | 12 | MY EYES DON'T CRY STEVIE WONDER | 6 8 | 4 | RESCUE ME ALB.SURE! | 3 Sire (1)
9 | 14 | HEYLOVER FREDDIE JACKSON | 4 9 | 16 | EVERYTHING | MISS AT HOME CHERRELLE | 14 C%g'ﬁ'gx((l? 8
10 | 9 | 1CANT waIT DENIECE WILLIAMS | 18 10 | 15 [ 1 MISSED SURFACE | 13 EPA -
11 19 YOU MAKE ME WORK CAMEO 9 11 2 ANY LOVE LUTHER VANDROSS 5 .E‘pi‘c (5)
12 | 16 | GONNA GET OVER YOU SWEET OBSESSION | 8 12 | 13 | MY HEART TROOP | 10 Tabu (1)
13 | 15 | 1 MISSED SURFACE | 13 13 | 17 | CALL THE LAW THE REDDINGS | 17 WTG (1)
14 | 29 | DIAL MY HEART THE BOYS | 12 14 | 20 | THERE’S ONE BORN EVERY MINUTE JONATHAN BUTLER | 16 POLYGRAM 7
15 | 7 | THE WAY YOU LOVE ME KARYN WHITE | 22 15 | 21 | TUMBLIN' DOWN 7IGGY MARLEY & THE MELODY MAKERS | 15 mg’g“‘(’g)‘?’)
16 | 22 | TUMBLIN' DOWN ZIGGY MARLEY & THE MELODY MAKERS [ 15 16 | 5 [ MYGIRLY READY FOR THE WORLD | 11 Atlanta Artists (1)
17 | 21 | M YOUR PUSHER ICE-T | 21 17 | 23 | MR. BACHELOR LOOSE ENDS | 19 EMI (4) 6
18 | 13 | (IT'S JUST) THE WAY THAT YOU LOVE ME PAULA ABDUL | 20 18 | 22 | SWEET, SWEET LOVE VESTA | 24 Orpheus (2)
19 | 25 | EVERYTHING | MISS AT HOME CHERRELLE | 14 19 | 24 | oasis ROBERTA FLACK | 23 ARISTA 5
20 | 24 | THERE'S ONE BORN EVERY MINUTE JONATHAN BUTLER | 16 20 | 12 | DON'T ROCK THE BOAT MIDNIGHT STAR FEAT. ECSTACY OF WHODINI | 7 MOTOWN 5
21 | 26 [ CALL THE LAW THE REDDINGS | 17 21 | 27 | M THE ONE WHO LOVES YOU BY ALL MEANS | 26 CAPITOL (3) 4
22 | 11 | YOU'RE NOT MY KIND OF GIRL NEW EDITION | 25 2 | 29 | HiM OR ME TODAY | 28 Solar (1)
23 | 8 | DANCE LITTLE SISTER TERENCE TRENT D'ARBY | 31 23 | 28 | SAY YOU WILL STARPOINT | 30 EL\E/i'ge'*:ai(:;em n 4
24 | 17 | MY PREROGATIVE BOBBY BROWN | 29 24 | 26 | 1 WISH U HEAVEN PRINCE | 27 RCA (3) A
25 | 31 [ MR. BACHELOR LOOSE ENDS | 19 25 | — | SMOOTH CRIMINAL MICHAEL JACKSON | 35 Jive (1)
2 | 38 [ oasis ROBERTA FLACK | 23 2 | 33 [ 1JUST WANNA STOP ANGELA BOFILL | 33 A&M 3
27 | 23 | DON'T WORRY, BE HAPPY (FROM "COCKTAIL")  BOBBY MCFERRIN | 51 27 | 36 | ALL OR NOTHING RENE MOORE | 39 VIRGIN 3
28 | 39 [ 1 wiSH U HEAVEN PRINCE | 27 28 | 32 | GET HERE BRENDA RUSSELL | 38 CHRYSALIS (1) 2
29 | 33 [ rm THE ONE WHO LOVES YOU BY ALL MEANS | 26 29 | 37 | THE LOVER IN ME SHEENA EASTON | 34 Cooltempo (1)
30 | 20 | 'ROUND AND 'ROUND (MERRY GO 'ROUND OF LOVE) GUY | 50 30 | 9 | (IT'S JUST) THE WAY THAT YOU LOVE ME PAULA ABDUL | 20 PROFILE 2
31 | 36 | SWEET, SWEET LOVE VESTA | 24 31 | 40 | HEAVEN ON EARTH DONNA ALLEN 42 SLAM 2
32 | — | BREAK 4 LOVE RAZE | 37 32 | 38 | SOMEONE'S IN LOVE FIVE STAR | 36 z":%i'::f?l()”
33 | 30 [ LET'S DO IT AGAIN GEORGE BENSON | 67 33 | 10 | 1 CANT WAIT DENIECE WILLIAMS | 18 U 0
34 | 18 | ONE MOMENT IN TIME WHITNEY HOUSTON | 64 34 | 19 | YOU'RE NOT MY KIND OF GIRL NEW EDITION | 25 Bentley (1)
35 | — | GET uP EVERYBODY (GET UP) SALT-N-PEPA | 32 35 | 35 | TELL MEIT'S NOT TOO LATE uA | a FANTASY 1
36 | 31 | HIDE AND SEEK TRACIE SPENCER | 57 3 | — | GET UP EVERYBODY (GET UP) SALT-N-PEPA | 32 Reality/Danya (1)
37 | — | HiMmORME TODAY | 28 37 | — | DON'T STOP YOUR LOVE KEITH SWEAT | 46 ICHIBAN 1
38 | 40 | IT TAKES TWO ROB BASE & D.J. E-Z ROCK | 76 38 | — | CAN'T GO BACK ON A PROMISE JEFFREY OSBORNE | 45 Emeric (1)
39 | 28 [ (HE'S GOT) THE LOOK VANESSA WILLIAMS | 74 39 | 39 | I'M YOUR PUSHER ICE-T | 21 K'EEL - 1
rus
40 | 37 [ CARS WITH THE BOOM LU'TRIMM | 61 40 | — | PULL OVER LEVERT | 48
] - LUKE SKYYWALKER 1
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NEXT PLATEAU 1
SELECT 1
BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC o XSSING A FOOL Chasoli W, ASCAP Morisn SLEEPING BAG 1
i - . BMI/Famous, ASCAP/Drumatk, ASCAP) Nugget, BMI) Leahy, ASCAP) Fresh (1)
TITLE (Publisher — Licensing Org.) Sheet Music Dist. 13 | MISSED (Colgems-EMI, ASCAP/Deep Faith, ASCAP) 21 FM YOUR PUSHER (Colgems-EMI, ASCAP/Rhyme 67 LET'S DO T AGAIN (Warner-Tamerlane, BMI) YT 1
39 ALL OR NOTHING (Rene Moore, ASCAP) 83 | WANT TO BE YOUR LOVER (Bush Burnin’, Syndicate, ASCAP/Warner-Tamerlane, BMI) 93 LOST & FOUND (Frytown Road/Konglather, BMI)
5 ANY LOVE (SBK April, ASCAP/Uncle Ronnie's, ASCAP/Donesna, ASCAP) 8 IN DEBT TO YOU (Two Tuff-Enuff, BMI/PolyGram 85 LOV.E (Colgems-EMI, ASCAP/Bedrum, ASCAP/Light
ASCAP/Sunset Burgundy, ASCAP/MCA, ASCAP) 77 1 WISH U HEAVEN (Controversy, ASCAP) Songs, BMI) & Sound, ASCAP) L
o e SWi/polram Songs, 43 IF EVER A LOVE THERE WAS (Irving, BMI/Pamalybo, 76 IT TAKES TWO (Protoons, ASCAP/Hikim, ASCAP) o k°:’;vfg::n:a‘5’5(§:tct'i'sm)8“'/ Hip Trip, BMI) ASCAP)
MI/Delos 2000, olyGram, ASCAP) BMI/Chappell & Co., ASCAP/Le Mango, ASCAP) CPP 20 (TS JUST) THE WAY THAT YOU LOVE ME (Dliver ot Lis ]
99 BACK ON TRACK (Always, BMI/Poppa Wille, BMI) I'M NOT GOING OUT LIKE THAT (Protoons, Leiber, ASCAP/Virgin, ASCAP) CPP 34 THE LOVER IN ME (Hip Trip, BMI/Kear, BMI/Green u E%LI'/E"i?goﬁ"fss’c‘ﬁ}';g'gé'::"{f;:;‘) Songs.
82 THE BEST OF ME (Kiara's Tuff Music, BMI/Frixie Lo, ASCAP/Rush Groove, ASCAP) 58 IT'S MY PARTY (Next Flight, BMI/Willesden, BMI) Skirt, BMI) CPP , 36 SOMEONE'S IN LOVE (Covyyright Control)
BMI) 'M THE ONE WHO LOVES YOU (lstand, 84 KISSES DON'T LIE (Music Corp. Of America, ASMARYIHADIAICITTLENAMI(teRatical Bttt 80 SPY IN THE HOUSE OF LOVE (MCA, ASCAP/Semper
37 BREAK 4 LOVE (Funky Feet, BMI) BMI/Stanton’s Gold, BMI/April Joy, BMI/Golden BMI/Mercy Kersey, BMI/L'll Mama, BMI) ASCAP/Cayman, ASCAP) B Music & Monkeys.... ASCAP)
9 CALL ME (Screen Gems-EMI, BMI) 19 MR. BACHELOR (Virgin, ASCAP/MCA, g ortusc & o) v
17 CALL THE LAW (Redlock, BMI/PolyGram Songs, BMI) . ﬁcgégr;g:gnéx%& tCP: N 3 STAND AND DELIVE (g LT Agcm
. N e, acl ull, '
u g:‘l:)vou READ MY LIPS (Looky Lou/Bright Light, H OT B CK SI N GLES A CTI ON ASCAP) CPP % :%)mwoum (Kear, BMI/Mip Trip, BMI/Green Skirt,
45 CAN'T GO BACK ON A PROMISE (Rockwood, I A 11 NY GIRLY (MCA, ASCAP/Unicity, ASCAP/Barron, . )
BMI/March 9, ASCAP/Almo, ASCAP/Hardstone, 4 S;CI»;'T’/Reaq:y R;:;;ir) ASCAP/Music Corp. Of America, x ::ggﬁ::;ﬂ&bgf‘(:g:gi}:lrll{o‘ig'é'zg'%C;PL"’"-
ASCAP) CPP exascity, b 3 )
61 CARS WITH THE BOOM (Musicworks, BMI/Henstone, RADIO MOST ADDED 10 MY HEART (Selessongs, ASCAP) 5 ;"‘;‘IEI"F W'éf"‘f/"m,ll' J‘”“"JMTI° éﬁ:j"“’"smm-
BMI) PLATINUM/ BRONZE/ 29 MY PREROGATIVE (Cal-Gene, t?r{ll/ng Songs, o YAL( I:'";\gLL THATD;IAZZOY' G) -
85 CUT THAT ZERO (Entertaining, BMI/Danica, BMI) GOLD SILVER  SECONDARY TOTAL  TOTAL BMI/Bobby Brown, ASCAP/Unicity, ASCAP) CPP e TTsINGTaT00 S;: irl, 2 "’[ I (T
31 DANCE LITTLE SISTER (Virgin Songs, BMI/Young AD AD ADDS DDS ON 73 NIGHT OF THE LIVING BASEHEADS (Def American, 4 “""8“" iy & )
Terence, BMI) CPP 14 REPORTERS 34 REPORTERS 51 REPORTERS 99 REPORTERS BMI) 2 ;m;«xs FOR MY CHILD (Forceful, BMI/Wilesden,
12 DIAL MY HEART (Kear, BMI/Hip Trip, BMI) CPP SMOOTH CRIMINAL 100 NOTHING CAN COME BETWEEN US (Angel Music ,
69 DO ME RIGHT (Bee Germaine, BMI) MICHAEL JACKSON epic 6 10 16 32 87 e e o Tm"fgfug"(:rm:szc\fxi%m:"rtnéé%::;’ SRR
63 DO WAH DIDDY (Pac Jam, BMI) BABY DOLL 23 OASIS (Sunset Burgundy, ASCAP/TuTu, ASCAP/MCA, o e (PTO" e BMT'
7 DON'T ROCK THE BOAT (Hip Trip, BMI/Jig-A-Watt ASCAP) SrauicinS] '°‘;’g )
Jams, BMI) CPP TONY! TONI! TONE! wing 8 8 15 31 60 54 ONE MOMENT IN TIME (Albert Hammond, 15 I‘s’é‘f.;'" DOWN (Ziggy, ASCAP/Colgems-EMI,
46 DON'T STOP YOUR LOVE (WB, ASCAP/E/A, PULL OVER ASCAP/John Bettis, ASCAP) )
ASCAP/Keith Sweat, ASCAP/Vintertainment, ASCAP) LEVERT ATLANTIC 4 12 14 30 81 98 OPEN SESAME (Kenny Nolan, ASCAP/SBK April, n Igggp%agﬂkirﬁ%&%ymﬁhﬁ mge
51 DON'T WORRY, BE HAPPY (FROM "COCKTAIL") (Prob | 130 N’ (THE BEAT BOX) e ASCAP/SBK Blackwood, ASCAP/Martn Page, ASCAP/Zomba, ASCAP)
Noblem, BM) \ in Page, "
18 M,,;"mmﬁ), MISS AT HOME (Flyte Tyme, EARTH, WIND & FIRE coLumsia 6 9 15 30 53 70 POSSE' ON BROADWAY (Lockedup, BMI) " 8 :V;\gkg)lﬂ (Pink Passion, ASCAP/Ruthless Attack,
ASCAP/Avant Garde, ASCAP) THIS TIME 48 PULL OVER (Trycep, BMI/Ferncliff, BMI/Willesden, L.
) ™ ME (Kear, BMI/Hip Trip,
79 FEELING INSIDE (New Warrior, BMI) KIARA/SHANICE WILSON asisTa 5 11 13 29 29 BMI) . B oo EMI/Hp TP
38 GET HERE (Rutland Road, ASCAP/WB, ASCAP) KISSES DON'T LIE 3 :ggﬁg;:": (saxsg:; ASCAP/Across 110th Street, oy s a—
2 GET UP EVERYBODY (GET UP) (Next Plateau, illarie, (Antisia, )
. ASCAUP/Turn Out 8,,,,(,,9,5, A?ci,,;" ateau EVELYN KING emi 1 13 10 24 33 68 RESPECT (ADRA, BMI/T-Ski, BMI) %5 :V&':‘I'J’ERCF:PL (Stone City, ASCAP/National League,
44 GIVIN' UP ON LOVE (SBK Blackwood, BMI/WB, SO GOOD 56 RISING TO THE TOP (Jobur, BMI) '
' ' | MAKE ME WORK (All Seeing Eye,
ASCAP) AL JARREAU Repris 4 8 11 23 26 50 'ROUND AND 'ROUND (MERRY GO 'ROUND OF LOVE) 9 XG0 BARE JuF WORK, (O Seine Ere
U LT DL B LR IR, WHERE IS THE LOVE {Zomba, ASCAP/Donril, ASCAP/Cal-Gene, BMIVBI" s YOU'RE GONNA GET ROCKED (Forcetl
BMI/Alexscar, BMI/Eyedot, ASCAP) CPP Songs, BMI) CPP ' ' orceful,
in' R.BROOKINS/S.MILLS mca 3 4 12 19 46 30 SAY YOU WILL (Harrindur, BMI/Tortoise Feather, BMI/Willesden, BMI)
3 CLLIE3UE T G (S : i 25 YOURE NOT MY KIND OF GIRL (Fiyte Tyme, ASCAP)
o LKA KT &2 SHOW ME (ONE MORE THAEy (Cave Vilags, BV '
42 NEAVEN ON EARTH (LeoSun, ASCAP) MICHAEL RODGERS wia 2 7 10 19 32 ' b
78 (HE'S GOT) THE LOOK (Amirful, ASCAP/Torin, 52 SILHOUETTE (Brenee, BMI/SBK Blackwood, SHEET MUSIC AGENTS
| WANT TO BE YOUR LOVER BMI/Kuzu, BMI) HL
ASCAP/Mel-o-mel, ASCAP) A SIMMO 2 - 8 07 36 uzu, BMI) . are listed for piano/vocal sheet music copies
4 HEY LOVER (Bush Bumin’, ASCAP) LEESE SIMMONS oRPHEUS 78 SLEEPLESS WEEKEND (F;":r’?e.' LLI and may not represent mixed folio rights.
57 HIDE AND SEEK (Love-ly-N-Divine, ASCAP) Radio Most Added is a weekly national compilation of the ten records most added to the playlists e ?:%%:d:&:d:‘tmm a’f/";v":r::g’a:‘:'&m 0] Gl
28 HIM OR ME (Cal-Gene, BMI/Virgin Songs, BMI) cpp of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- BMI) b g Jigy L0
18 | CANT WAIT (Welbeck, ASCAP/Sputnik Adventure, cally as changes are made, or is available by sending a self-addressed stamped envelope to: o7 S0 600D (Chappell, ASCAP/Abacus Music/Int CPP Columbia Pictures
ASCAP/SBK April, ASCAP) Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. (Chappel, cus e HL Hal Leonard
33 1 JUST WANNA STOP (Ross Vannell, ASCAP) USA, ASCAP/Palancar, ASCAP) . WBM Warner Bros.
92 1 LIKE IT LIKE THAT (Ensign, BMI/Myki Jam, 59 SO HARD TO LET GO (Bush Burnin', ASCAP/Kahri,
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2. | WANNA HAVE SOME FUN SAMANTHA FOX sive
3. LOVE,TRUTH & HONESTY BANANARAMA LONDON
4. LET ME LOVE YOU FOR TONIGHT KARIYA SLEEPING BAG

2. WILD THING TONE LOC pewicious
3. DON'T RUSH ME TAYLOR DAYNE arisTa
4. GANGSTA GANGSTA N.W.A. RUTHLESS

Q o
g ; z SE Compiled g&ﬂnﬁampfokaﬁﬁ playlists. é % g SE lCogpll-e! Enacnaﬂal g!y retGailkrEndsone-§opéeerep5§
u;’ % 5 gg LTAI;EEE& NUMBER/DISTRIBUTING LABEL ARTIST :,:E) % 5 gg LTAI:EIL.E& NUMBER/DISTRIBUTING LABEL ART'ST
** NO.1 » » * &% NO.1 &

@D 8 1.8 || 7 || Gl B D e THE TODD TERRY PROJECT | (1D 3 | 3 | 8 | BREAKS LOVE 1 week at No. One RAZE
AN ERIECEE e RAZE 2 2 | 9 | MY '2’3’§§§6§AT'VE © BOBBY BROWN
3 | 2| 3| 9 | SUPERFLYGUY & S-EXPRESS 31| 1|9 |BGFUN ® INNERCITY

(@| ¢ | 6 | 6 | THEONLY WAVISUP @ YAZZ AND THE PLASTIC POPULATION @) 0 || 6 || 6 | eSS © KARYN WHITE

@) 6 | 7| 8 | el NoEL | |(BD] 6 | 8 | 9 | IRy ALE

(6)| 9 | 16 | 4 | \DONTWANT YOUR LOVE © DURAN DURAN €6)) BB IR (72 CONUHOC KTLBED A © MIDNIGHT STAR

@D 8 R 0 || ey s *KARYNWHITE | [(TD)] 8 | 13 | 6 | SEYIN THE HOUSE OF LOVE # WAS (NOT WAS)
SN 7 G R MR RERCEATINE # BOBBY BROWN S I/ R (RTEIEIL OCOMOTIDN & KYLIE MINOGUE

(| 1 | 14| 5 | WHENTHE TIME IS RIGHT SASSA (9| 15 | 3 | 4 | TUMBLIN DOWN ® ZIGGY MARLEY & THE MELODY MAKERS
o 2 RS R s o # BROS 10 | 1|12 | 7 | O s aranc J.J. FAD

) I e GREATICOMMANDMENT, & CAMOUFLAGE AD| 17 | 16 [ 7 | WDWILDWEST & THE ESCAPE CLUB

2| % | 37 | 3 | HUSTLE (TO THE MUSIC) THE FUNKY WORM 12 (14|17 |6 | QUTOFTIME o NOEL

@3 19 | 24 | 5 | COMINGBACK FOR MORE JELLYBEAN FEAT. RICHARD DARBYSHIRE @D 16 | 20 | 6 | (TS IUST) THE WAY THAT YOU LOVE ME & PAULA ABDUL
14 | 10 | 11 | 6 | DONTBLAME ITON THAT GIRL/WAP BAM BOOGIE T e 14| 8| 9 | 8 | MYOURPUSHER/LGBNAF. T

@5)| 27 | 38 | 4 | DOMINODANCING ® PET SHOP BOYS A5)| 20 | 24 | 5 | MYGIRLY ® READY FOR THE WORLD
16 | 16 | 20 | 7 | DOCTORIN'THE TARDIS THE TIMELORDS g2l 2o RO I OVIREIRORMERINDIORCIRE & NEW EDITION
17 | 18| 2 | 5 | SOMANYWAYS(DOIT PROPERLY PART Il) THE BRAT PACK QD)| 24 | 38 | 4 | JUST WANNA DANCE/WEEKEND THE TODD TERRY PROJECT
18 |15 | 19 | 6 | SEARCHIN'FOR C.C.DIVA 181 (1T T A (ST ANGEPOVEX(REM LU NOTIING & DEPECHE MODE
19| 17| 2| 5 | YOUNGLOVE (REMIX) TONY TERRY 30 | 38 | 3 | |DONT WANT YOUR LOVE & DURAN DURAN
20 25 29 4 %.YKD%RYBEB7Kg4B-7/POLVGRAM MORY KANTE 20 12 7 15 g\%’NE/VMEERBCEEYNBE(?SLIE-I/POLVGRAM @ SA-FIRE
2 | 2 | 27 | 6 | THEDIFFERENT STORY SCHILLING @D)| 29 | 35 | 3 | SOMANYWAYS (DOIT PROPERLY PART Il) THE BRAT PACK
2|8 |30 | 4 | LNVETUR o & GARDNER COLE 2| 2| 2|6 | YOUCAME & KIM WILDE

@)| 32 | 38 | 4 | JEARSRUNRINGS MARC ALMOND @)| » | % | 4 | THEGREAT COMMANDMENT & CAMOUFLAGE
24 | 22|18 | 13| BOLIVEBEENTOLD — .. ® SA-FIRE 24 | 25 | 25 | 6 | SUPERFLYGUY & SEXPRESS

@] 3| 4w AN OVELSURREME & WILL DOWNING % | 10| 5 |15 | SHANSOFLOVE ® ERASURE

353l =0l (NG NG EVEEPLIEORYOU & APOLLONIA % | 26 | 33 | 3 | DOMINODANCING & PET SHOP BOYS

@) 6 || B | 8 | W )ULEUS AU LG ® PAULA ABDUL @) 33 | % | 3 | THEONLY WAYISUP ® YAZZ AND THE PLASTIC POPULATION
2| 6 | 1 | 10| INTHENAME OF LOVE'S8 & THOMPSON TWINS 2 |19 | 18| 6 | DANCELITTLE SISTER & TERENCE TRENT D'ARBY

@D| 0 | 49| 3 | ROk s ELLIS D" |3 | 8| 5 | LOVINFOOL TOLGA
o el R e LATIN RASCALS 20 |18 | 14 | 8 | SO AN s warner aos. # GOOD QUESTION

* & * POWERPICK * » & * * & POWERPICK * & &

@ 48 - 2 yA?’F‘I%E&?SJOG ¢ KYM MAZELLE @ 40 _ 2 X?Lﬂﬂ‘mQRKTIEST'g E7?83§5/P0LVGRAM ¢ CAMEO
2| 13] 0|7 | JOUCAR © KIM WILDE 2 | 23 | 19 | 19 | THEPROMISE & WHEN IN ROME
3| 37 | 44 | 3 | TALKIN'ALL THAT JAZZ STETSASONIC @D 42| — | 2 | RESCUEME & & AL B. SURE!

(1) (1 S > OO TRTAUIGDIRTOIME JERMAINE STEWART # | 27| 2| 25 | ITTAKESTWO & ROB BASE & D.J. E-Z ROCK
3 | 14 | 8 | 7 | DANCELITTLE SISTER & TERENCE TRENT D'ARBY 35 | 35 | 43 | 4 | DOCTORIN'THE TARDIS THE TIMELORDS

@6)| 22 | — | 2 | TUMBLIN DOWN ® ZIGGY MARLEY & THE MELODY MAKERS ol 28 (31 (ST (YOUIUSEDMIOIDE RO MENTIE & SHIRLEY LEWIS

GD| # | — | 2 | Wrovou GIANT STEPS @D| a | — | 2 | POSSE ON BROADWAY SIR MIX-A-LOT

* % * HOT SHOT DEBUT * * % B || = | 8 || pelfeih RGeS U ORI LATIN RASCALS
NEWD | 1 | HEARHUNTER SFRONT242 | |@D)| a1 | — | 2 | TALKIN'ALLTHAT JAZZ # STETSASONIC
SNERESE A LA L U 58 b E3U a0 | 37 | 42| 4 | SECURITY THE BEAT CLUB
ATLANTIC 0-86485
NEWD | 1 | D s e TAYLOR DAYNE 41| 3 | 4 | 3 | IHANKSFOR MY CHILD # CHERYL “PEPSII" RILEY
———— COLUMBIA 44 07871

NEWD | 1 | I os. A A 42 | 4 | — | 2 | TEARSRUNRINGS MARK ALMOND
w2 | 47 | — | 2 | HANGIN ON THE BOULEVARD VOYEUR —_——

COLUMBIA 44 07886 * & & HOT SHOT DEBUT * % &

@ | 20 | 4 | 10 | 3FYINTHEHOUSE OF LOVE ® WAS (NOT WAS) (@) NEWD | 1 | | WANNA HIVE SOME FUN SAMANTHA FOX
NEWD | 1 | SECURTY THE BEAT CLUB NEWN I RSECEEr e ® SALT-N-PEPA
NEW R e # CAMEO NEWD | 1 | YO e DENISE LOPEZ
NEWD | 1| | DANCINGUNDER A LATIN MOON SO % | | — [z | ™R BACHELOR T T
NEWD | 1 | MAKENOISE ONLY IN THE DARK NEW) | 1 | THELOVERIN ME @ SHEENA EASTON

w | @ | —| o [ BACKTOBASICS(ER BACK TO BASICS @ | u |z | s | STRETLYGUSINESS # EPMD
NEW) | 1 | HEATITUP ® WEE PAPA GIRL RAPPERS (@9)| NEWp | 1 | USELESS © KYM MAZELLE
G0)| NEWD | 1 | IFYOUFEELIT DENISE LOPEZ 50 | 3% ] 29 | 9 | REACHIN' PHASE Il

BREAKOUTS 1. THE LOVER IN ME SHEENA EASTON mca BREAKOUTS 1. HIM OR ME TODAY moTowN

OTitles with the greatest sales or club play increase this week. ® Videoclip availability. e Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch
unless indicated otherwise. Breakouts: Titles with future chart potential, based on club play or sales reported this week.
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RIP HER TO SHREDS: This is the final chapter of what's happening with the
eagerly anticipated Debbie Harry/Blondie remix project due for release by
Christmas in the U.K. and by early '89 domestically. The lineup of the brand-
new remixes and their creators is as follows: “Rapture” was handled by Teddy
Riley, “Denis Denis” by Danny D, “The Tide Is High” by Coldcut, “Call Me”
by Ben Liebrand, “Heart Of Glass” by Shep Pettibone, and “Backfired” by
Bruce Forest. The collection is scheduled to include the original 12-inch mixes
of “Feel The Spin” by Jellybean and “In Love With Love” by Justin Strauss
& Murray Elias. The U.K. import will be a double-album package also sport-
ing the original extended mixes of “French Kissing,” “Rush Rush,” and the
French version of “Sunday Girl.” There’s talk of releasing the double-album
package here, but nothing is set yet—sure would be nice.

BEAM ME UP, SCOTTY: What deserves to be a No. 1 club record as well as a

gt

Blondie Remix Set Is Eagerly Awaited

e -

tana ... Fascination returns with “Go Away” (Vinylmania, 212-924-7223), a
yearning Latin-pop number co-produced by John Rivera and Babie & Keyes
and featuring background vocals by Nocera and Lydia “Lee” Love. Also out
are “I've Been Watching You” (Vendetta) by Knight Time; “Rebel” (Blue
Dog/Sutra, 212779-1844) by Marc Anthony; “Body Talk” (CBS Associated) by
Jasmin; “Baby, Be Mine” (Profile) by Desiree; “Salsa With Me” (Posse, 212-
581-5398) by Isis; “The Real Life” (Smokin’, 212-262-0385) by Corporation Of
One; “Dancing To The Beat” (Jump Street, 212-873-1248) by Katrina Moss;
and “Is He Using You” (A. Side/Hot Productions, 305-666-0445) by Allan Har-
ris.

SENSORIA: In the industrial and aggressive technodance arena, there have
been a number of noteworthy releases of late. Besides Skinny Puppy’s latest
thrash-and-crunch endeavor, “Vivi Sect VI” (Capitol), there’s the equally com-
pelling album “Land Of Rape And Honey” (Sire) by Minis-

dance pulse with an infectious rap on top. The mixes con-
tained here are killer, from the original extended mix to
the houseish mix by Adonis to our fave, the sinister, acid-
laced Kevin Saunderson treatment. The potential for this
act to be huge is here (just wait until you hear its fab new

radio smash is “Heat It Up” (Jive/RCA) by the Wee Papa

Girl Rappers. The U.K. duo effectively builds an exciting

try, which follows in a similar aggressive stance, propelled
by the fab new single and video “Stigmata” ... Laibach
fans will be excited by “Let It Be” (Mute/Enigma, 213-390-
9969), the band’s own unique version of the Beatles’ album
excluding the title cut ... Two of our favorite labels, Wax
Trax (312-528-8753) and Nettwerk (604-687-8649), are boom-

album), and this is the kind of record that stays ingrained
a long time after after it’s over. Play it! ... No excuses
necessary—*Smooth Criminal” (Epic) by Michael Jack-
son pumps. That bass line, delivery, and hook are accented in new mixes by
Bruce Swedien. Most are familiar with the track as a highlight from “Bad,”
but the new extended, dub, and a cappella versions are sure to become turnta-
ble staples. So Annie, get your gun ... Rob Base & D.J. EZ Rock are back
with “Get Up On The Dancefloor” (Profile; 212-529-2600). Utilizing riffs from
“Shake Your Body Down To The Ground” and “A Day In The Life,” the new
mixes by Gail King have improved on the album version considerably, with a
cleaner sound and smoother presentation. If quality, easily programmable rap
material like this and “Heat It Up” have any impact, rap may have a substan-
tial representation on club playlists . .. If only for the sheer pleasure of hear-
ing Tom Jones, invest in the latest Art Of Noise single, which features the
legendary singer tackling Prince’s classic “Kiss” (China/PolyGram) in a com-
plementary setting ... The latest single by Martika, titled “More Than You
Know” (Columbia), also kicks quite nicely in its Jellybean reworkings. The
more poporiented club mixes stay true to the song’s nature, while the R&B
mixes add a tasty ethereal quality that works well (note the instrumental). It's
one of Jellybean’s best postproductions and mixes in some time ... Not really
a club record as we've come to know it but of considerable interest should be
“Heaven” (Capitol) by BeBe & CeCe Winans. The enlightening midtempo
track is expertly produced and performed by the siblings. The sprightly hook
and percolating groove are a delight.

BEATS & PIECES: Producer/songwriter Michael Jay has quite a bit to be
happy about, with three new projects now hitting the stores. Look for Jay’s
moniker on new product by Eighth Wonder, Martika, and Candi. He can be
reached through Famous Music Publishing at 213-461-3091 . .. Skipworth &
Turner (“Thinking About Your Love”) have signed a new contract with Island
Records. Expect a new single and album in early '89 . . . The first release on the
newly formed New Jersey-based Kellyn Records label will be Bronx Rappers
Fast Break & Supreme with “My Time.” They can be reached at 201-487-3271
... Zomba has signed busy Andy “Panda” Tripoli (The Latin Rascals, Sa-Fire,
Cover Girls) to an exclusive worldwide publishing deal . . . Word has it that the
production of the next Beastie Boys album will be overseen by the West
Coast-based Dust Brothers of Delicious Vinyl . .. The next Jody Watley proj-
ect, due out in the spring, will reportedly feature the talents of Uni act Eric B.
& Rakim ... Watley’s label mate Patti LaBelle is also finishing up work on
her forthcoming project with producers Prince, Full Force, Narada Michael
Walden, and the Calloway Brothers ... Rumor has it that “Little” Louie
Vega has signed his solo project to WTG Records . . . Total Experience artists
Yarbrough & Peoples should have new product out by year’s end . .. Ish is
continuing work on his new solo album for Vendetta in addition to completing
production on the upcoming Company B album.

I.EF'I‘ OF CENTER: First off, Sinead O’Connor is back with “Jump In The
River”’ (Chrysalis), a raw, groveling rock track lifted from the soundtrack to
“Married To The Mob.” Although this should have been out a few months
ago, its extended mix by Mark Kamins is worth checking out because it prom-
inently features the talents of New York artist Karen Finley in true X-rated
form ... The latest offering from Siouxsie & the Banshees is “The Killing
Jar” (Geffen), a lurching, up-tempo piece from the excellent “Peepshow” col-
lection. Also out is “Glad I'm Not A Kennedy” (TVT, 212-929-0570) by Shona
Laing, a rerelease of the Normal’s classic “Warm Leatherette” (Mute/Rest-
less, 213-390-9969), and an Ivan Ivan remix of “Baby Doll” (Enigma, 213-390-
9969) by Devo.

BIG FUN: Rick Astley has returned with a true-to-the-original reworking of
Ochi Brown’s classic “Whenever You Need Somebody” (RCA) that contains
mixes by Pete Hammond . .. Burning Down The House: Arista, Tin Pan Ap-
ple, and Tommy Boy (212-722-2211) have serviced new house-inspired mixes of
Taylor Dayne’s “Don’t Rush Me” by Rick Wake & Richie Jones, Latin Ras-
cals’ “Don’t Let Me Be Misunderstood” by Robert Clivilles & David Cole, and
TKA’s “Don’t Be Afraid” by Joey Gardner & the Rascals, respectively . .. On
the Latin-pop front, delve into “Love At First Sight” (Midnight Sun, 212-830-
9253) by Lady M. The single avoids the typical clichés with lively instrumental
and vocal arrangements. It was mixed by Eddie Mercado and Tommy Musto
... “My Heart Holds The Key” (Jive/RCA) by Marie Venchura is also a note-
worthy release that sports a nice Latin-inflected punch in mixes by Omar San-

by Bill Coleman

ing with quality releases. Nettwerk has just unleashed the

new album from Manufacture, called “Terrorvision,”

which has plenty of cuts to drop the needle on. Our faves X
include “Slugger,” the title cut, “Passion For The Future,” and the fabulous
“As The End Draws Near,” which is a Depeche Mode-ish track featuring Sa- ‘“1&, oy ¢ oot oy
rah McLachlan. McLachlan’s own Nettwerk project, “Touch,” is absolutely e 5‘\0"‘ * s@@\eg\“ AN R
wonderful. If you crave an evocative, emotion-laden vocal and lyrics 2 la L o o™ WY

O’Connor or Kate Bush, then don’t hesitate to pick up this stellar debut by the
19-year-old. Key cuts for clubs are “Vox” and “Steaming.” Also released is the
the label’s “Sound Sampler Vol. II: A Food For Thought,” which has a nice
sampling of its fab roster. Wax Trax seems to have struck gold with “Head-
hunter” by Front 242. With the song’s straightforward punch and drive, one
can’t help but dance. KMFDM’s new offering, “Don’t Blow Your Top,” has a
number of gems in the grooves. The slinky technofunk of “Disgust” stands
out, as do “No News” and the title cut. “A Poke In The Eye With A Sharp
Knife” by Pig has a busy Shreikback-in-Minneapolis feel to it. Don’t miss the
tracks “Never For Fun” and “Scumsberg.”
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12" SPECIALISTS
1ST WITH ALL WEST COAST LABELS

L. A. CREW:
“Mix Madness One"
BULLOCK BROS:
"Harley David”
REGGIE GRIFFIN:
"Murda Rock"

®

GEORGE CLINTON:
"Atamic Dog”
SYLVESTER:

JDC RECORDS *»
567 W. 5th St,, San Pedro
CA 90731 (213)519-7393 &

FAX:213-5191614

w

REACHIN’: E’leesa Weldon is back
with a pumping new number called “I
Do Believe” (Bassment, 201-963-1560),
which borrows a familiar keyboard
riff from the past and places it over a
continuous R&B groove ... Simon
Harris serves up another helping of

DANCE/DISCO 12"

(WHOLESALE FOR STORES)
U.5.A. MAJOR & INDEPENDENT LABELS
AND SELECTED IMPORTS

LATEST 12” RELEASES

We have a complete selection of
all US major & independent label
12" and selected imports

Call us at our new 800 number

CALL OUR TOLL FREE
800 NUMBER

beat’'n’sample mania with ‘“Here

Comes That Sound” (London/Poly- | | GanAnybooy Tell Me—909 Lowing You—Solid
G Atoll/Profile h R B Never Give Up—Phantasy Club Go Away—Fasqnauon

ram) ... A rofile has just i Make My Body Rock—Jomanda 1 Do Believe—E'lessa
sued new mixes and a new re-edit of ’l:miect :ump—ohes i:amm No Ge\t’ﬁng StC:’:'er—N\«:hellBPn -

LT low with the Styie-Tin Rock Make You Scream-—Jamie Princi

the CIafSlc Shake It,Up (D_O,The Boo- In My House—Blue Jeans DUH, Whaddaya Mean—The Fellas
galoo)” by Red, which originally ap- Love Fantasy—Glenn S Cabler Go Go House—M Doc
peared on the Prelude label ... With Give it Al—Mod. Rocketry Give Your Love—R.AHN

mixes provided by Ciro Llerena and

Come Get Your Lovin—Dionne
Get Up—Jillian Mendez

1 Can't Stay Mad At You—Sharon
Dee Clark

(OUTSIOE NEW YORK STATE)
800-992-9011

CALL NOW FOR LATEST 12
RELEASE INFORMA TION.

EXPERIENCED RECORD
PEOPLE MEEDED FOR
SALES & WAREHOUSE

CALL IRV

Manny Lehman, “High Energy” | Wanna—Hi Bias Is This Really Love—Jon Olis CALEEOR OUR ngév

Py Runaway—Steriing Void Boys Don't Cry—Moulin Rouge FREE CATAL
fR?“r 305 6_67 2757) PY .Barbarella Be My Baby—F. Hollywood Daydream—{remix}—Buckbeats Listing All New Records &
isn’t what its name insinuates. Al- This Dream Is Real—LB Bad Go Go Boy—Ross All Trtles We Stock

3 i Walking Away—Information Society Sound Ly Computed—Syntech inclucding over 800

ti:OUghhl t does Cthkbgl at 128 bpm.s ! Dont Be Afraid—TKA Gimme The Music—Dark Side DANCE/DISCO
the technogroove 18 S.t captured in Check This Out—Hard House Everything You Love—Chip Chip CLASSICS
Lehman’s “Northside” instrumental.

Also out: “True Love” (Sound Tech,
label based in Chicago) by Steve Ma-
this and the three-song EP by Bam
Bam, ‘“Spend The Night!” West-
brook, (312-434-8803).

On the R&B front, try the Stevie

UNIQUE REGORD DIST.

110 DEMTON AVE. NEW HYDE PK., N.Y. 11040
Phone {516) 294-5900 (01) » FAX {516) T41-J584

Wonder-ish offering “Back On Holi-
day” (EMI) by Robbie Nevil; the
beat-laden, Teddy Riley-mixed “Baby
Doll” (Wing/PolyGram) by Tony!
Toni! Toné!; and the likable but aver-
age “Turn On (The Beat Box)” (Co-
lumbia) by Earth, Wind & Fire.

lIAMMIN’: Causing a stir with good
reason is J.C. Lodge with “Telephone
Love” (Pow Wow, 212-245-3010). The
sexy reggae rhythmic base pumps de-
liciously under a tasteful female lead.
It deserves to be noticed at both the
club and radio levels—don’t miss ...
Sleeping Bag (212-724-1440) has un-
leashed its second volume of “Reggae
Dance Hall Classics,” compiled by
Murray Elias. The package includes
selections from Bruce Lee, Admiral
Bailey, Yellowman, and more . ..
Also of interest: “Dance With The
Devil” (A&M) b/w “Red Red Wine”
by UB40 and “Me Gusta Bailar” (Ja-
frica, 212-686-5267) by Ras Tesfa.

-priced
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exciting
T
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fro

P.O. Box 578, Madison, Alabama 35758

205-772-9626 fax: 205-461-7708
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Struggling Indies Put Legends Back On Recort

BY EDWARD MORRIS

NASHVILLE On the best of days,
it’s an expensive and uphill battle.
But Step One and Playback Records
are two independent labels whose
management is convinced that many
top acts of yesteryear can sell albums
today. All these indies need to over-
come is radio’s indifference to their
artists, chart competition from major
record companies that have bottom-
less promotional budgets, and the
very real prospect that their backers
may some day conclude that they’re
throwing good money after bad in
playing the record game.

Step One, based in Nashville and
presided over by producer/singer/

songwriter Ray Pennington, has on
its roster Ray Price, Faron Young,
Charlie McCoy, Floyd Cramer, Hank
Thompson, the Reno Brothers, and
Branson.

Playback and its allied label, Gal-
lery II, are the artistic home to Mar-
go Smith, Del Reeves, Bonnie Guitar,
Jimmy C. Newman, Bobby Helms,
Ginny Peters, the Family Band, Jim
Newberry, Maura Sullivan, Darnell
Miller, Jumpin’ Boots, Al Bradshaw,
Al Shade & Jean Romaine, John Ed-
ward Hartley, and Juanita Rose.

Headquartered in Miami, Play-
back and Gallery II are guided by
producer and former air personal-
ity Jack Gale.

Alluding to Branson, a new

quartet he’s producing, Penning-
ton says, “I’'m going to be trying a
few new people this year. But I'm
going to hang with what I know
will work. The old-legend-type art-
ists will always sell records.”

Cracks Gale, “I guess our label
ought to be called Nursing Home.
We’re reviving a lot of careers.”

While neither Pennington nor
Gale will reveal sales figures, both
say they have a few acts that are
already selling profitably. Step
One’s best sellers are Price,
Young, McCoy, Cramer, and the
Swing Shift Band. Playback’s hot-
test sales action comes from Smith
and Helms.

Pennington and Gale admit their

ALABAMA FALLS ON STARS: The divergent styles
and genres of music that influence country music’s
creators are fascinating if not illuminating. Thanks to
some “news leaks” from RCA Records, Nashville
Scene has uncovered some favorites of the group Ala-
bama.

Imagine that three of the Alabama members are
stranded on a desert island and have to choose their
favorite albums to spin during the rest of their lives.
Given this commonplace occurrence and promising

Band’s Album Picks Are Diverse, But All Share Longevity

Stranded On A Desert Island With Alahama

Simultaneously, “From The Heart,” released and mar-
keted by Telstar Records, provided the Irish singer
with his first crossover success as it jumped onto the
pop album charts. ... Airborne Records has acquired
“A Letter To Mama,” written and recorded by Lee
Smith of Decatur, Ala. A video version has been ac-
cepted for airplay on Country Music Television and
will be promoted nationwide by Aristo Video Promo-
tions. It’s a Christmas-without-Mother tearjerker in
the same recitation vein as Red Sovine’s classic ‘“Ted-
dy Bear”” ... Townes

for:

RANDY OWEN: Vern
Gosdin, ‘““Chiseled In
Stone”’; Michael Martin
Murphey, “Blue Sky—
Night Thunder’”’; Don
Henley, ‘‘Building The
Perfect Beast”; the Ea-
gles, “Best Of”’; Lynyrd
Skynyrd, **One From
The Road’’; Janis Ian,
“Seventeen’’; Anne Murray, “You Needed Me.”

TEDDY GENTRY: the Eagles, “Hotel California”
and ‘“The Long Run”; Gladys Knight & the Pips,
“Imagination”; Seals & Croft, “Summer Breeze”;
Vern Gosdin, “Chiseled In Stone”; Lynyrd Skynyrd,
“One From The Road’’; Merle Haggard, “Live At Ana-
heim Stadium’”; Don McLean, “Live”’; Fleetwood
Mac, “Rumours”; Jim Croce, “Photographs & Memo-
ries.”

MARK HERNDON: Journey, “Escape”’; the Ea-
gles, “Hotel California”; Bruce Hornsby, “The Way It
Is”; Heart, “Dog & Butterfly”’; Pink Floyd, “The
Wall”; Greg Allman, ‘“Laid Back”; Led Zeppelin,
“II”’; Charlie Daniels, ‘““Fire On The Mountain’’;
Rush, “Exit Stage Left”; Bob Seger, “Live Bullet.”

There’s only one act that all three agree on: the Ea-
gles. The range of styles swings from folkish folks
like Ian and Croce to the bluesy belter Knight to such
“gibraltars of rock” as Fleetwood Mac, Pink Floyd,
and Led Zeppelin. But from Martin Murphey to Rush,
all of the acts have some important qualities in com-
mon: class, character, creativity, originality, and most
importantly, longevity.

premise, here’s what the
- Alabama guys would go
Nashville

GOLDEN OAK: Steve Sanders’ worth to the Oak
Ridge Boys has finally been determined: $750 a night.
At least that's what two Cincinnati ladies paid to win a
date with Sanders at the Rent-A-Gent auction benefit-

by Gerry Wood

Van Zandt has set his
touring schedule for the
upcoming months. It in-
cludes dates in the Pacif-
ic Northwest, California,
Texas, the Southeast,
and England. His latest
album is ““At My Win-
dow,”” on Sugar Hill
Records.

|RISH KIND OF GUY:
Guy Clark journeys to Dublin, Ireland, Nov. 26 to ap-
pear in the TV series “The Sessions.” Clark’s first re-
cording in five years, “Old Friends,” is slated for De-
cember release on Sugar Hill Records. Clark produced
the project and even painted a self-portrait for the cov-
er. Some of the background harmonies on the album
come from Emmylou Harris, Rodney Crowell, and
Rosanne Cash. Clark, one of Nashville's best talents,
is due for another red-hot album. . .. Changes for the
Nashville Bluegrass Band: Bassist Mark Hembree
won’t be returning. Nick Haney, who has been substi-
tuting on bass since the band’s serious bus accident in
July, will continue performing with the group. Mike
Compton, who plays mandolin, resigned to pursue
other goals, and the band plans to tour now as a four-
piece group. ... The Country Music Foundation is re-
leasing “Buck Owens: Live At Carnegie Hall,” a 21-
song set that documents the innovative Bakersfield
Sound of Buck Owens. The announcement came dur-
ing a ceremony at the Country Music Hall of Fame,
where Owens presented the foundation with a master
set of the historic tapes. Owens will donate his share
of the album’s royalties back to the CMF ... The un-
flappable singer/writer Diane Pfeifer has gone from
pop-country to popcorn. She has been traveling coast
to coast, promoting her book, ‘“For Popcorn Lovers
Only.” Writes Pfeifer from her Atlanta home, “P.S.
I'm going to have a baby this Christmas.”

record operations are not yet in the
black. But both say they’re near-
ing the break-even point. Step One
has doubled its business every
year since it started more than
four years ago, according to Pen-
nington, who adds, “By the end of
next year, we should be self-sus-
taining. We are now except for sal-
aries and such.” Step One has a
staff of 15, including three in-
house promoters.

While both labels do consider-
able direct marketing via televi-
sion and print ads, most of their
product is moved through conven-
tional retail channels by networks
of independent distributors. Says
Pennington, ‘““We work the distrib-
uting level like that’s the only way
we want to go.”

Pennington admits he’s con-
stantly frustrated by the treat-
ment radio accords small labels:
“We put out singles constantly,
but we have trouble being able to
participate, since the major labels
pretty much control the radio sta-
tions and the charts.” He argues
that if charts were compiled from
a larger and secret sampling of ra-
dio stations in all markets, records
could then compete on a purely
musical footing.

Gale, who comes to Nashville ev-
ery five or six weeks to produce
his acts, says his album budgets
range from “$15,000 or $18,000 on
a traditional one to $30,000 or
$35,000 for something a little more
elaborate.”” Pennington reports
that he is under no arbitrary bud-
get constraints: ‘‘I can spend
$25,000 or $50,000 or $100,000.”
Both labels pay all the up-front re-
cording, pressing, and distributing
costs.

Playback originally recorded
and sold its veteran acts by televi-
sion, at one time pushing more
than 20 separate titles on the tube.
Gale explains that the label was
named Playback to connote a
sense of nostalgia. As the roster
expanded to include more acts,
Gale set up Gallery I1. “It’s pretty
hard if you want to release three
or four artists a month to ask a ra-

dio station to play that many rec-
ords from one label. So we just fig-
ured we’d start another one.”

Playback has two companion
publishing companies—Lovey
(BMI) and Cowabonga (ASCAP).
Gale says he uses the catalogs for
his acts to draw from rather than
pitching them to outside acts. The
publishing units at Step One are
Almarie Music and Lynnpen (BMI)
and Millstone (ASCAP).

Music videos do not figure prom-
inently at either label. “If the art-
ist does a video, it’s on his own,”
Gale stresses. ‘I feel if we have
extra money, we need to spend it
to promote the product. I think vid-
€0 promotes the artist.”

Step One offers retailers point-
of-purchase material on most of its
albums and sends them an illus-
trated color catalog of current
product twice a year. A companion
catalog goes to direct-response
consumers and in addition to re-
cords offers such items as souve-
nir clocks and T-shirts. Pennington
estimates the combined catalog
mailing list numbers 100,000.

Both labels have extensive net-
works of foreign distributors.

Playback is financed by a group
of Florida investors who, accord-
ing to Gale, do not participate in
the operation of the label. Step
One is owned by a “‘giant conglom-
erate,” which Pennington declines
to identify. “If I did, there would
be all kinds of people who would
start shooting at the home office
trying to get a deal. All the record
activity is run out of this office.”

Pennington says he was lured
out of retirement to start Step One
and did so on the conditions that he
be given absolute control over la-
bel matters and that he be allowed
to sign the legendary Price.

Gale and Pennington are at one
in their conviction that older acts
can still produce salable records.
And, Gale adds, he likes working
with the veterans because they
know the business well: “With
them, it’s not a question of ‘I cuta
record yesterday—how come it's
not No. 17" ”
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Sample Playlists of the Nation’s Largest Country Radio Stations

AM 610

Birmingham P.D.: Jim Tice

Sweethearts Of The Rodeo, Biue To The Bone

Reba McEntire, | Know How He Feels

GeorEe Strait, If You Ain't Lovin' (You Ain't L

Lee Greenwood, You Can't Fall In Love When You'

12 R»ck{ Van Shefton, I'll Leave This World Loving
The Rose Band, Summer Wind

13 Vemn Gosdin, Chiseled |n Stone

Barbara Mandrell, | Wish That | Coutd Fail In L

16  The Bellamy Brothers, Rebels Without A Clue

17 Michael Johnson, That's That

5 Ta%a Tucker, Sfrong Enough To Bend

19 Keith Whitley, When You Say Nothing At All

22 Restless Heart, A Tender Lie

23 Paul Overstreet, Love Heips Those

24 Shenandoah,

4
]
; Nitty Gritty Dirt Band, I've Been Lookin’
8
9

, Mama Knows
21  Exile, It's You Again

B NAFRRERESS counumawn—
=

ing the Multiple Sc]gros;s Society. The high bid eameq R . BB CorWitans Dbseratey 18 18 Dl KovorArn
them a December trip to Las Vegas to catch the Oaks ULE OF THE WEEK: If you find yourself in a sub- 2R o ol N S ———— L ey v e lakolALLat Gl er
headline engagement at the Bally Grand Hotel. Sand- marine, add the number of times you have descended 2 28 Wile Nelson, Spanish Eves e e e et Rt
ers will treat them to dinner and the Oaks show. to the number of times you have surfaced and divide % 30 Baillie And The Boys, Long Shot 21 21 Hank Willams, Jr, Early In The Morning And La

. s 27 EX Rodney Crowell, She's Crazy For Leaving 2 22 By Joe Royaf, It K Right On Hurtin'

the total by two. If there is one left over, don’t open a i ;:n'ﬂoéem. B S géoTown Z 23 T Tucke, Song Enough o Beng
- 't Brown, aby's
BRITAIN'S BEST: Daniel 0’Donnell, the top UK. the hatch. 2 B o B3 e whh
country music attraction, recently entered the Music - %‘..??é;‘fé%’f'a&r bl a7 71 The Juci'& Change o heart
. " A — The Shooters, Borderli ovele: i
Week UK country a]bum chart at the NO- 1 pOSltlon' A — Steve Wari!nr:r, l%ldero'rrw‘e(A Little Longer) AN B R:gr!w Crwsesfl, S:E's'Crazy Fgrw{‘eavmg
EX EX Hank Williams, Jr., Early In The Morning And La A3 30 Highway 101, Ali The Reasons Why

EX EX
EX EX
[ 29 3 ¢

The Statler Brothers, Let's Get Started If we'r
Randy Travis, Deeper Than The Holles
Johnny Cash With Hank Williams, Jr., That Old W

==

r

P.D.: Alien Matthews

1 Rosanne Cash, Runaway Train

2 Southern Pacific, New Shade Of Blue

3 Nitty Gritty Dirt Band, I've Been Lookin'
4 Don Williams, Des rate}l’

5 Reba McEntire, | Know How He Feels

? T. Graham Brown, Dariene
8
9
10

Cleveland

The Bellamy Brothers, Rebels Without A Clue
Desert Rose Band, Summes Wind

Ricky Van Shetton, I'll Leave This World Loving

Sweethearts 0f The , Blue To The Bone

11 11 Foster And Uoyd, .What Do You Want From Me This

12 Michael Johnson, That's That

Barbara Mandrefl, | Wish That ) Could Fall In L

Restless Heart, A Tender Lie

The Charlie Darels Band, Boogie Woogie Fiddle
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the Billboard
Classified,

Call Jeff Serrette toll
free at (800) 223-
7524 (NY residents
dail 536-5174).

Singer/Songwriter Returns To Recording Through T.C.S.-RCA Deal
Dickey Lee To Release New Album On German Lahel

NASHVILLE After a long hiatus
from recording to concentrate on
his songwriting and performing,
Dickey Lee has signed to Germa-
ny's T.C.S. Records. The label has
already released a compilation al-
bum of 14 hits from Lee's eight-
year stint with RCA and will bow
an album of new material next
year. Ariola/Bertelsmann is han-
dling European distribution for
T.C.S.

In September, Lee did a seven-
concert swing through Germany
that was booked and promoted by

FOR WEEK ENDING NOVEMBER 19, 1988

Bil

board.

the label. Plans call for a 20-show
tour in Europe next summer or
fall.

Allen Reynolds will produce the
new album, and Lee says T.C.S.
will allow him to use the material
if he decides to shop for a U. S. la-
bel deal. T.C.S. is owned by the
Stein family, whose main business,
according to Lee, is steel manufac-
turing.

For his recent tour, the label
provided Lee with George & the
Lucky Riders as a backup band
and gave him the use of a new trac-

tor-trailer—emblazoned with his
name—for transporting stage
equipment.

Lee says he made contact with
the Steins more than two years
ago when he substituted for
Dwight Yoakam on a package
show in Germany that the family
was promoting. The contact led to
this year's release of the “‘get ac-
quainted” album, “Never Ending
Songs Of Love,” compiled from
leased RCA masters. T.C.S. also
used posters and radio play to
spotlight the album. Work on the

second album begins in January.

In recent years, Lee has written
or co-written such country hits as
“Let’s Fall To Pieces Together,”
“I’ve Been Around Enough To
Know,” “You're The First Time
I've Thought About Leaving,” and
‘““He Broke Your Memory Last
Night.”

Lee frequently tours the U.S. as
part of an oldies show. This week,
Nashville’s Evergreen Records re-
leases his single, “You've Got Her
Eyes.” EDWARD MORRIS
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% NO.1 o & 39 [ 41 | 41 13 KIM CARNES mca 42200 (8.98) (CD) VIEW FROM THE HOUSE
@ 1 ’ 1 5 RICKY VAN SHELTON co1uMBia 44221/C8S (CD) 3 weeks at No. One LOVING PROOF 0 | 0| W 6 PATTY LOVELESS mca 42223 (8.98) (CD) HONKY TONK ANGEL
2 2 2 16 RANDY TRAVIS A WARNER BROS. 25738 (8.98) (CD) oLb8x 10 41 | 42 | 43 | & REBA MCENTIRE ® mca 5979 (8.98) (CD) GREATEST HITS
3 4 5 9 K.T. OSLIN Rca 8369 (8.98) (CD) THIS WOMAN 42 | 37 | 38 6 WAYLON JENNINGS mca 42222 (8.98) (CD) FULL CIRCLE
4 3 3 13 %mgﬂg%gﬁ":&g RO\ BUENAS NOCHES FROM A LONELY ROOM 43 | 43 | 39 | 23 | BECKY HOBBS mtMD1 71067 (8.98) (CD) ALL KEYED UP
@ 7 7 27 REBA MCENTIRE mca 42134 (8.98) (CD) REBA 46 | 45 | 26 SKIP EWING mca 42128 (8.98) (CD) THE COAST OF COLORADO
6 5 4 13 THE JUDDS @ RCA/CURS 8318-1/RCA (8.98) (CD) GREATEST HITS 45 | 45 | 52 5 THE BELLAMY BROTHERS MCA/CURB 42224/MCA (8.98) (CD) REBELS WITHOUT A CLUE
7 6 6 | 19 [ HANK WILLIAMS, JR. ® wARNER/CURB 25725/ WARNER BROS. (8.98) (CD) WILD STREAK 4 | 4 | 48 | 32 | RICKY SKAGGS ePiC 40623/C8S (CD) COMIN' HOME TO STAY
8 8 |8 13 RESTLESS HEART RCA 8317-1 (8.98) (CD) BIG DREAMS IN A SMALL TOWN 47 | 47 | 42 | 143 | ALABAMA A RCAAHL1-7170(8.98) (CD) GREATEST HITS
9 9 10 10 | THE OAK RIDGE BOYS mca 42205 (8.98) (CD) MONONGAHELA 48 | 48 | 46 12 NITTY GRITTY DIRT BAND WARNER BROS. 25722 (8.98) (CD) WORKIN' BAND
10 10| 12 34 GEORGE STRAIT ® McCa 42114 (8.98) (CD) IF YOU AIN'T LOVIN' YOU AIN'T LIVIN' 49 50 50 11 ASLEEP AT THE WHEEL eric 44213/cBS (CD) WESTERN STANDARD TIME
@ 12 (13 5 WILLIE NELSON cotumsia 44331/CBS (CD) WHAT A WONDERFUL WORLD @ NEW) 1 BARBARA MANDRELL capITOL 90416 (8.98) (CD) I'LL BE YOUR JUKEBOX TONIGHT
12 1.13 | 16 | 12 HIGHWAY 101 wARNER BROS. 25742 (8.98) (CD) 1012 51 | 52 | 49 | 32 STEVE WARINER mca 42130 (8.98) (CD) | SHOULD BE WITH YOU
13 15 | 11 12 | TANYA TUCKER CAPITOL 48865 (8.98) (CD) STRONG ENOUGH TO BEND 52 51 47 7 WAGONEERS A&M 5200/RCA (8.98) (CD) STOUT & HIGH
14 [ 14 | 15 | 69 | ROSANNE CASH coLuMBIA 40777/CBS (©D) KING'SRECORDSHOP | |(53)| 60 | 70 | 210 | HANK WILLIAMS, R 4 sros. 698 o) GREATEST HITS, VOLUME |
15 11 9 16 DAN SEALS cariToL 46976 (8.98) (CD) RAGE ON 54 53 | 53 | 42 LYLE LOVETT mCA/CURB 42028/MCA (CD) PONTIAC
16 [ 18 | 14 | 78 | RANDY TRAVIS A3 wARNER BROS. 25568-1 (8.98) (CD) ALWAYS & FOREVER 55 | 54 | 54 | 19 [ THE MCCARTERS WARNER BROS. 25737 (8.98) (CD) THE GIFT
17 17 17 | 29 | RODNEY CROWELL coiumsia 44076/CBS (CD) DIAMONDS & DIRT @ 61 61 4 SAWYER BROWN CAPITOL/CURB 904 17/CAPITOL (8.98) (CD) WIDE OPEN
18 |16 | 18 | 8 | RICKY VAN SHELTON @ coLumaia 40602/CBS (CD) WILD EYED DREAM @ J4 [ 75 [ 70 | HIGHWAY 101 wARNERBROS, 256081 (8.98) (CD) HIGHWAY 101
19 {19 | 19 | 41 | VERN GOSDIN coLuMaia 40982/CBS (CD) CHISELED IN STONE 70| 60 | 49 | MERLE HAGGARD epc 40986/CBS (D) CHILL FACTOR
@ 21 {217 5 THE CHARLIE DANIELS BAND EPiC 44324/CBS (CD) HOMESICK HEROES 59 | 55 | 58 | 34 | CHARLEY PRIDE 167H AVENUE 70551 (8.98) I'M GONNA LOVE HER ON THE RADIO
21 | 20 | 23-| 52 | KATHY MATTEA MERCURY 832 793-1 (CD) UNTASTED HONEY 60 | 49 [“S1 | 5 | JOHN DENVER WINDSTAR 72850 (8.98) (CD) HIGHER GROUND
@ 23 24 | 68 K.T. OSLIN ® Rca 5924-1 (8.98) (CD) 80'S LADIES 61 5 | 63 13 RAY STEVENS mMca 42172 (8.98) | NEVER MADE A RECORD | DIDN'T LIKE
B [2|22|:5]| 8Ly JOE ROYAL ATLANTIC AMERICA 90658-1/ATLANTIC (8.98) (CD) THE ROYAL TREATMENT 62 | 66 | 64 | 17 | MEL MCDANIEL caPITOL 48058 (8.98) (CD} NOW YOU'RE TALKIN'
24 243} 25 26 SWEETHEARTS OF THE RODEO CoLUMBIA 40614/CBS (CD) ONE TIME, ONE NIGHT 63 72 65 93 HANK WILLIAMS, JR. ® WARNER/CURB 1-25538/WARNER BROS. (8.98) (CD) HANK “LIVE®
25 | 25 | 22 | 23 | ALABAMA @ pca 6825-R(9.98) (CD) ALABAMA LIVE 64 | 59 | 67 6 JOHN ANDERSON mca 42218 (8.98) (CD) 10
29 | 28 9 T. GRAHAM BROWN CAPITOL 48621 (8.98) (CD) COME AS YOU WERE 65 | 57 | 5 | 34 | JO-EL SONNIER rca 6374-1(898) (CD) COME ON JOE
7\ 9 THE DESERT ROSE BAND MCA/CURB 42169/MCA (8.98) (CD) RUNNING RE-ENTRY DWIGHT YOAKAM @ RePRISE 25567-1/WARNER BROS. (8.98) (CD) HILLBILLY DELUXE
28 | 26 | 26 | 27 | K.D.LANG SIRE 25724/WARNER BROS. (8.98) (CD) SHADOWLAND 67 | 63 | 69 { 66 | PATSY CLINE @ mca12(8.98) GREATEST HITS
(2:9) 3. Ql», | 6 LEE GREENWOOD McA 42219 (8.98) (CD) GREATEST HITS VOLUME TWO 68 68N §2 4 CONWAY & LORETTA Mmca 42216 (8.98) (CD) MAKING BELIEVE
30 28 29 | 60 GEORGE STRAIT A mMCA 42035 (8.98) (CD) GREATEST HITS, VOL. 2 69 69 —_ 53 DAVID LYNN JONES MERCURY 832 518-1 HARD TIMES ON EASY STREET
@ 33 “u |3 THE STATLER BROTHERS MERCURY 834 626 (D) THE STATLERS GREATEST HITS 70 |, 67 13 20 CANYON 16TH AVENUE 70552 (8.98) I GUESS | JUST MISSED YOU
32 | 30 | 30 | 126 | RANDY TRAVIS A2 WARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE L —1 8 JANIE FRICKIE coLumela 44143/CBS (CD) SADDLE THE WIND
@ 35 | 35 [ 5 | ANNE MURRAY caPITOL 48764 (8.98) (CD) ASIAM 72 | 58.] 66 | 4 | GLEN CAMPBELL mca 42210 (8.98) (CD) LIGHT YEARS
34 | 3] 4. 69 HANK WILLIAMS, JR. A WARNER/CURB 25593-1/WARNER BROS. (8.98) (CD) BORN TO BOOGIE 73|64 . .59 | 31 | THE O'KANES CoLumBIA 44066/C8S (CD) TIRED OF THE RUNNIN'
B[ 32 32 | 2 KEITH WHITLEY Rca 6494-1 (8.98) (CD) DON'T CLOSE YOUR EYES 74 | 62 [ 68 [ 23 LARRY BOONE MERCURY 834 377-1 (CD) LARRY BOONE
@ 38 | 36 | 15 | THEFORESTER SISTERS wARNERBROS. 25746 (8.98) (CD) SINCERELY 75 | 73 | 58 | 102 | RESTLESS HEART @ Rca 5648 (8.98) (CD) WHEELS
7 |% |8 19 SOUTHERN PACIFIC WARNER BROS. 25609 (8.98) (°D) ZUMA O Albums with the greatest sales gains this week. (CD) Compact disk available. @ Recording Industry Assn. Of America (RIAA)
3 [ 3 3 | 16 | WOLY DU oo o RCROSS THE RO GRANDE | Gt or e o 60000 iy, 4 Ak ot sk o L il it it s n ot
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O Products with the greatest airplay this week. # Videoclip availability. e Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units.

5,_ Compiled from a national sample of radio playlists. @ (Zg,_
of [ 5E] 20| o2 of | 53 | 2o | o
ful2] 33! 25| TTLE ARTIST 2u |28 | 23| €% | mmLE ARTIS
f=i"3 o= NI 20 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL -2 s N Z0 PRODUCER {SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
4% NO.1 o ’ WHERE WAS | CHARLEY PRIDE
@ 3 8 11 | VLL LEAVE THIS womn LOVING YOU 1 week at No. One © RICKY VAN SHELTON @ Sol N S-ORADEEVI(S CEARKIR REOREES) L6THIAVENUE0220
S. BUCKlNGHAM (W.KEM| COLUMBIA 38-08022/CBS } SANG DIXIE DWIGHT YOAKAM
2 2 4 16 NEW SHADE OF BLU SOUTHERN PAC|F|C @ 67 - 2 P.ANDERSON (D.YOAKAM) REPRISE 7-27715/WARNER BROS.
SOUTHERN PACIFIC,J.E.NORMAN (J.MCFEE, A.PESSIS) WARNER BROS. 7-27790 @ (lT'S ALWAYS GONNA BE SOMED HOLLY DUNN
@ 4 9 12 |'VE BEEN LOOKIN’ NITTY GRITTY DIRT BAND 56 70 3 H.DUNN.C WATERS.W.PETERSON (H.DUNN. TSHAPIRO C.WATERS) MTM 72116
JLEO (J.IBBOTSON, JHANNA) WARNER BROS. 7-22750 @ 58 82 3 SINCERELY THE FORESTER SISTERS
@ 5 | 11 | 11 | 'KNOW HOW HE FEELS & REBA MCENTIRE JENORMAN (H FUQUA. AFREED) WARNER BROS. 7-27686
JBOWEN.RMCENTIRE (RBOWLES. WROBINSON) MCA 53402 (58)| 55 | 65 | 4 | PAINTTHE TOWN AND HANG THE MOON TONIGHT ® J.C. CROWLEY
(| 6 | 12 | 10 | IFYOUAINT LOVIN' (YOU AIN'T LIVIN') GEORGE STRAIT ELEOLAIEEIIC CROWLEY. W ROUTH) RCA 87477
JBOWEN,G.STRAIT (TCOLLINS) MCA 53400 55 | 2 | 17 | 13 | \TKEEPSRIGHT ON HURTIN ¢ a BILLY JOE ROYAL
(8| 7 | 13| 14 | |WISHTHAT) COULD FALL IN LOVE TODAY BARBARA MANDRELL ACARKINTTIEEOTSON) ATLANTIC AMERICA 7:99295/ATLANTIC
T.COLLINS.F.FOSTER (H.HOWARD) CAPITOL 44220 56 % 3 19 STRONG ENOUGH TO BEND & TANYA TUCKER
CHISELED IN STON VERN GOSDIN J.CRUTCHFIELD (B.NIELSEN-CHAPMAN, D.SCHLIT2) CAPITOL 44188
@ 8 15 | 13 | BMONTGOMERY (v.GOSDIN, MD.BARNES) COLUMBIA 38-08003/CBS || 2B ygggggg’? é&g&h RS, t,gﬁ;?;;é'g 997Y8L1E1
TENDER LI # RESTLESS HEART
11 20 9 %DUBOOS.SHENDREICKS,RESTLESS HEART (R.SHARP) A8714- 58 40 2 16 SATURDAY NIGHT SPECIAL CONWAY TWITTY
WHEN YOU SAY NOTHING AT ALL @ KEITH WH'TLEY J.BOWEN.C.TWITTY,D.HENRY (D.BLACKWELL. L.BASTIAN) MCA 53373
(@) 12 | 19 | 10 | WHENYOU SAY (P.OVERSTREET., D.SCHLITZ) 8637.7 RIGAMAROLE SCHUYLER, KNOBLOCH AND BICKHARDT
@ 62 69 5 J.STROUD (F.KNOBLOCH. D.TYLER) MTM 72115
THAT’S THAT * AEL JOHNSON
10| 9 | 16| 13| THATSTHAT oo MICH RCA 8650.7 63 | 71 | 4 | SHEREMINDED ME OF YOU @ MICKEY GILLEY
REBELS wITHOUT A CLUE THE BELLAMY BROTHERS L.BUTLER (W.HOLYFIELD, PMCCANN) AIRBORNE 10008
AD| 13 | 18 | 12 | REBELS wiTh (D.BELLAMY) MCA/CURB 53399/MCA PILGRIMS ON THE WAY (MATTHEW'S SONG) MICHAEL MARTIN MURPHEY
UNAWAY TRAIN * ROSANNE CASH 6L | 41 | 28 | 11 | 5GRSON.LENORMAN (M.HUMMON) WARNER BROS. 7-27810
12 1 3 15 §CROVAVELL (J.S.!'TEV&RT) COLUMBIA 38-07988/CBS HENRIETTA & MEL MCDANIEL
LOVE HELPS T OSE PAUL OVERSTREET 62 64 66 5 JKENNEDY (GRISSOM, KENNEDY, FAGAN) CAPITOL 44244
19| 23] 9 H E WERE MEANT T
@ SSTROUD. B OVERSTREED) MTM 72101 3 63 66 68 5 !iscvguccs (B.F.NEARY, J.gH%1EOk8)YERS DA(YA‘ET%’EI}IZE.‘:B
SPANISH EYE @ WILLIE NELSON
20 | 2% 10 c.MOMAr§ (B)(AEM‘s’FERT. CSINGLETON, E.SNYDER) COLUMBIA 38-08066/CBS 78 | 80 | 4 é\.l\lil(sNTrgOEM(E;ROV?h?T.ngESS.AstR‘BlAsgg)N Emlelﬁgéo?ﬁ/\gass
2 | 7| ¢ | HOLDME @ K.T. OSLIN = o
@ H.SHEDD (K.T.OSLIN) RCA 8725-7 65 69 72 4 g?{xsogggn‘%?égwmsow ASLEEP ‘E\IJI'CE};‘-EOS\{)VS/EC%%
MAMA KNOW. SHENANDOAH ;
21 | 26 | 8 | Ruaur BYRNOE (T?dENZIES THASELDEN) COLUMBIA 38-08042/C8S 2 | — 1 2 PDV(V)O%LIVVEVQESJE égo% (!E‘;\EA(?SUJJVEAﬁblvER) w AREEERNBEOVSV_éTzs;gg
WE MUST BE DOIN’ SOMETHIN' RIGHT EDDIE RABBITT ;
) ® || 2 || ¥ || bRk, Y 6 | 51 | 3 | 14 | YOUCANTFALLINLOVE WHEN YOU'RE CRYIN LEE GREENWOOD
DESPERATELY DON WILLIAMS
Ean ! 15 | OWILLAMSGFUNDIS (JOHARA, KWELCH) CARITOES 216 68 | 73 | 8 3 ?ét))mz'r‘q.!.’:NE'E‘RESO(%’((J‘})':&;Er(e;sgr?‘rliiqccuuoucu. L A.DELMORE) ¢ JOHN AN»? EARSSAE)”
CHANGE OF HEART ) THE JUDDS N LOVE 5
24 3 5 B.MAHER (N.JUDD) — RCA/CURB 8715-7/RCA 69 68 79 4 f&m KI.C ARI‘?ES (E STEVENS. R MCCORMICK) KIM &ﬁ’?’;‘gssg
* % # POWER PICK/AIRPLAY & ® & 75 | 8 | 3 | WHEN KAREN COMES AROUND & MASON DIXON
@ 2 35 6 SHE’S CRAZY FOR LEAVING RODNEY CROWELL N B.LOGAN (BLACKWELL, B.FISCHER. LEE. ORRALL) CAPITOL 44249
T.BROWN,R.CROWELL (R.CROWELL, G.CLARK) COLUMBtA 38-08080/CBS I'M ONLY LONELY FOR YOU PAL RAKES
@ 2 0 8 LONG SHOT @ BAILLIE AND THE BOYS @ 77 84 4 N.LARKIN (DKEES, RROSS) ATLANTIC AMERICA 7-99276/ATLANTIC
RGO e LRk gedta RAININ' IN MY HEART ® JO-EL SONNIER
@ 20 31 8 MY BABY’S GONE & SAWYER BROWN @ NEw} 1 B.HALVERSON.R. BENNETT (J.WEST. J.MOORE) RCA 8726-7
R.CHANCEY (D.LINDE} CAPITOL/CURB 44218/CAPITOL BUTTON OFF MY SH.RT RONN'E MILSAP
@ 32 37 7 BLUE SIDE OF TOWN PATTY LOVELESS 3 57 l LY 18 R.MILSAP,R.GALBRAITH,K.LEHNING (G.LYLE. B.LIVSEY) RCA 8389-7
EROWN VIO BRI REY) MCAS3418 NEW) | 1 | !JUSTCALLED TO SAY GOODBYE AGAIN LARRY BOONE
31 32 1 1 JUST CAN'T SAY NO TO YOU MOE BANDY R.BAKER (P.NELSON, B.MCGUIRE) MERCURY 872 046-7
JHKENNEDY (P.MCGEE, S.A.GIBSON) CURB 10513 75 60 39 10 ] GO TO PIECES DEAN DILLON
@ 33 | 38 | g | THAT OLD WHEEL JOHNNY CASH WITH HANK WILLIAMS, JR. R-ESCRUGGSI(D-SEIANNGH) CARITON44239
JCLEMENTIJRIERCE) MERCURY 870 6867 80 | — | 2 | TONIGHTIN AMERICA © DAVID LYNN JONES
26 16 6 15 WHAT Do YOU WANT FROM ME THIS TIME P FOSTER AND LLOYD P.ALBRIGHT.M.RONSON,D.L.JONES (D.L.JONES. J.EVERETT) MERCURY 872 054-7
B.LLOYD,R.FOSTER (R.FOSTER, 8.LLOYD) RCA 8633-7 7 53 57 7 ARE THERE ANY MORE LIKE YOU & BECKY HOBBS
@D| 3 | 4 | 5 | ALLTHEREASONS WHY HIGHWAY 101 R-BENNETT (BHOBES) MIMZ 2105
P.WORLEY,E.SEAY (P.CARLSON. B.N.CHAPMAN) WARNER BROS. 7.27735 7 70 58 22 | DON'T HAVE FAR TO FALL @ SKIP EWING
28 14 1 17 DARLENE T. GRAHAM BROWN J.BOWENS.EWING (S.EWING. D.SAMPSON) MCA 53353
R.CHANCEY (GEIGER. MULLIS. RECTOR) CAPTOL 44205 NEWD 1 YOU BABE MERLE HAGGARD
@)| 35 | 45 | 6 | LET'SGET STARTED IF WE'RE GONNA BREAK MY HEART  THE STATLER BROTHERS T T o UIeD
JKENNEDY (H.REID, DREID, D.REID) MERCURY 870 681-7 85 | — 2 DOWN THE ROAD o CHARLY MCCLAIN
% | 18 | 5 | 16 | BLUETOTHEBONE SWEETHEARTS OF THE RODEQ O TR AT R AN IR RORER) L P PEL)
S.BUCKINGHAM (M.GARVIN, B.JONES) COLUMBIA 38-07985/CBS 94 . 2 E?AﬁEKJYOR”‘I?ADJ AR COLUM;I'L-{E g'KAgr;]cESS
311171 10 14 | BOOGIE WOOGIE FIDDLE COUNTRY BLUES ® THE CHARLIE DANIELS BAND d L 38.08099/°H
JSTROUD (C.DANIELS. T.DIGREGARIO, T.CRAIN, C.HAYWARD. J.GAVIN) EPIC 34-08002/CBS 9 | — 2 STURSN ME LOOSGE AND) LET ME SWING THE SWING S};IIFTOBAng
JOT LISTED (R.PENNINGTON) ,TEP ONE 39.
(2| 39 | 44 | 6 | HOLDON(ALITTLE LONGER STEVE WARINER !
J.BOWEN,S.WARINER (S.WARINER, RHAR MCA 53419 TEAR STAINED LETTER @ JO-EL SONNIER
IT'S YOU AGAIN EXILE 83 71 51 19 R.BENNETT,B.HALVERSON (R.THOMPSON) RCA 8304.7
B 2 21 12 E.SCHEINER (S.LEMAIRE, J.P.PENNINGTON) EPIC 34-0B020/CBS 9% 2 SCENE OF THE CRIME LORI YATES
SUMMER WIND © THE DESERT ROSE BAND . - S.BUCKINGHAM (D.SCHLITZ, L.YATES, S.BUCKINGHAM) COLUMBIA 38-08055/CBS
34 15 2 17 P.WORLEY.E.SEAY (C.HILLMAN, S.HILL) MCA/CURB 53354/MCA HONKY TONK MOON RANDY TRAVIS
Yi THE MCCARTERS 85 72 47 17 K.LEHNING (D.O'ROURKE) WARNER BROS, 7-27833
@D s | & | 7 | LGNEY gslé'A'v‘(g%ﬁm) WARNER BROS. 727721 (86) ] LOVE'S SLIPPIN' UP ON ME @ LYNNE TYNDALL
A ATNIG HANK W|LL|AMS R 95 97 3 P.MCMAKIN (B.MCDiLL) ~ EVERGREEN 1079
@ 4 | 60 3 Eéz%ksvai Iﬂ%\u‘q‘sq’? yslmgnm‘n%sclg F.J ME‘YERQ)T WARNER/CURB 7-27722/WARNER BROS. m 98 | — 2 Emgx];gﬁgﬁ%lyo%gﬂi NO MORE TOUCH OF COUY‘;JLTIR;g
37 | 28 | 14 | 17 | GONNA TAKE A LOT OF RIVER © THE OAK RIDGE BOYS T .
JBOWENIC) KURHIAIETZ MUENLEY) MCA 53381 8 83 5 15 stl‘rigRMXr? (@ PPDUJN!(:%BSQEART INTT REPRISE 7-255 gyv&r%?r? BER§§.
OLD KIND OF LOVE RICKY SKAGGS
38 r ' R CHARLIE
. 2] 48 6 R.SKAGGS (P.OVERSTREET) EPIC 34-08063/CBS 89 | 97 | — 2 CMT%’?E'L'E f CNGO':X!:"HEELE sounow;\v’égl'g}g/%%%
LIGHT YEARS @ GLEN CAMPBELL
i3] 6 | 8 | O YRS owess) e % | 65 | 40 | 9 | HOWMUCHISIT WORTHTO LIVE IN LA. WAYLON JENNINGS
NOT ENOUGH LOVE TOM WOPAT
5 | a9 | 7 | NOTENDY (C.FALRgEM FKNOBLOCH) CAPITOL 44243 91 | 79 | 67 | 2 k%g&'}#g'vfﬁw . THE FQERENSIEF’;\’C’??IE&S
BURNIN’ A HOLE IN MY HEART SKIP EWING
4 6] 4 J.BOWEN,S.EWING (S.EWING, M.GEIGER, W.MULLIS) MCA 53435 92 |92 81 17 Hﬂ%ﬁo] %EN%QA‘}!EENY!SLK LYJ“E':cﬁgfgggssg"
= AxxHOT §HOT DEBUT* % * 93 | g9 | — | 2 | LIVIN'INSHADOWS JERRY LEE TUCKER
NEWp | 1 | DEEPER THAN THE HOLLER RANDY TRAVIS COCHISE PROD. (L.DRESSER) 1057
E= it i) AR | WEBELIEVE IN HAPPY ENDINGS  EARL THOMAS CONLEY WITH EMMYLOU HARRIS
94 76 59 21 RDY,JR.,R.L.SCRUGGS (B.MCDILL; RCA 6632-7
@] e = | o | e B aueaih
. W ATDRIDGE O ATDRIDGE) . NEWD | 1 | YOUREGONNA MAKE HER MINE LIONEL CARTWRIGHT
54 | — | 2 | WHATIDSAY EARL THOMAS CONLEY ] BROWN,S.SMITH (L.CARTWRIGHT) MCA 53444
E-GORDY. R F.L SCRUGGSIR BYRIE JW.ROBINSON) 7177 NEWp | | | TIEDTO THE WHEEL OF A RUNAWAY HEART PAUL PROCTOR
85 4 50 8 NOT A NIGHT GOES BY TIM MALCHAK L.ROGERS (M.COLLIE, R.SCAIFE, P.THOMAS, B.NEAL) 19TH AVENUE 1012
J.RUTENSCHROER, TMALCHAK (S.DIAMOND, JWEATHERLY) ALPINE 009 BLUE LOVE THE O'KANES
46 49 52 5 HOT DOG @& BUCK OwENS 97 93 76 20 J.O'HARA K KANE (K.KANE, J.O'HARA) COLUMBIA 38-07943/CBS
B.OWENS,J.SHAW (B.OWENS. D.DEDMOND) CAPITOL 44248 98 100 2 SLIPPIN' AROUND MACK ABERNATHY
50 | 55 | § | YOUMIGHT WANT TO USE ME AGAIN JOHNNY RODRIGUEZ - VCCAYETICLMAN) CMITO8E.81
T.COLLINS (B.P.BARKER, K.PALMER) CAPITOL 44245 @ NEW » 1 TAKE A LETTER MARIA ROGER MARSHALL
61 . 2 BIG WHEELS IN THE MOONLIGHT DAN SEALS L.SHELL,R.ZAVITSON (R.B.GREAVES) MASTER 05
KLEHNING (B.MCDILL, D.SEALS) CAPITOL 44267 @ NEW) 1 I'M LEAVIN' YOU BEN S AN!J)ER;S
59 | — | 2 | LIFEAS WEKNEWIT KATHY MATTEA NOT LISTED (HUDOLESTON) EoviLZS
A REYNOLDS (W.CARTER, F.KOLLER) MERCURY 872 082-7
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COUNTRY SINGLES
BY LABEL

A ranking of labels by the
number of titles they have
on the Hot Country Singles chart.

CBS 17
Columbia (10)
Epic (7)

MCA (14) 16
MCA/Curb (2)

RCA (13) 14
RCA/Curb (1)

WARNER BROS. (11) 14
Reprise (2)
Warner/Curb (1)

CAPITOL (12) 13
Capitol/Curb (1)

MERCURY 7

MTM 4

ATLANTIC 2

Atiantic America (2)
16TH AVENUE
19TH AVENUE
AIRBORNE
ALPINE
cmi
CURB
EVERGREEN
LUV
MASTER

NSD
Soundwaves (1)

oL
OAK
STEP ONE 1

L e I ]

[

| Billboard. Hot COUNTRY SINGLES..
®
cuUNTRY A ranking of the top 30 country singles by sales with reference to each
e e e e R e E title's position on the main Hot Country Singles chart.
SALES &3
2f |58 | mimee ARTIST =2
Iy |sg| ™t o8
| 1 2 | IT KEEPS RIGHT ON HURTIN' BILLY JOE ROYAL | 55
by Marie Ratliff 2 1 | PLLLEAVE THIS WORLD LOVING YOU RICKY VAN SHELTON | 1
Y 3 7 | IF YOU AIN'T LOVIN' (YOU AIN'T LIVIN') GEORGE STRAIT
HICKY VAN SHELTON continues to confirm his new-found star status, 4 8 | 1 KNOW HOW HE FEELS REBA MCENTIRE | 4
as he tops both the singles and album charts this week. His second album,
“Loving Proof” (Columbia), has been charted five weeks, the last three in 5 | 3 | RUNAWAY TRAWN ROSANNE CASH | 12
the No. 1 position. The first single from that package, “I'll Leave This 6 4 | BOOGIE WOOGIE FIDDLE COUNTRY BLUES CHARLIE DANIELS | 31
World Loving You,” moved to the top in 11 weeks. 7 9 | CHISELED IN STONE VERN GOSDIN 7
T}

RICKY SKAGGS has a great song,” says PD K.C. Adams, KUZZ Ba- 8 | 10 | PVE BEEN LOOKIN' NITTY GRITTY DIRTBAND | 3
kersﬁe]d,_ C_a]if., of “Old Kind Of Love” (Epic), “and it won’t be long before 9 | 12 | ATENDERLIE RESTLESS HEART | 8
we have it in heavy rotation,”

“It’s one of the best records we’ve had in the past year,” says MD Bill 10 | 14 | SPANISH EYES N
James. KXEL Waterloo, Iowa. “Old Kind Of Love,” charted at No. 38, was 11 | 15 | NEW SHADE OF BLUE SOUTHERN PACIFIC | 2
written by Paul Overstreet, who is enjoying his first solo hit record, ‘“Love
Helps Those”(MTM), currently No. 13, 12 | 6 | DARLENE T. GRAHAM BROWN | 28

James also sees hit potential in Asleep At The Wheel’s “Hot Rod Lin- 13 | 5 | GONNA TAKE A LOT OF RIVER THE OAK RIDGE BOYS | 37
coln” (Epic). “We previewed it last week,” James says, “and the phones are 1

- . J f 4 | 21 | REBELS WITHOUT A CLUE THE BELLAMY BROTHERS | 11
going like crazy.” MD Jerry King, KKYX San Antonio, Texas, agrees that
it’s a winner. “This is a south Texas kind of group, and even though it’s an 15 | 18 | MAMA KNOWS SHENANDOAH | 16
old song, it sounds great on the air.” . ) 16 | 20 | LOVE HELPS THOSE PAUL OVERSTREET | 13

“Hot Rod Lincoln” was a pop and country hit in 1960 for Charlie Ryan.

Johnny Bond had a big version in 1960, and Commander Cody took it to 17 | 11 | BLUE 7O THE BONE SWEETHEARTS OF THE RODEO | 30
the top 10 on the pop charts in 1972. 18 | 19 | WHEN YOU SAY NOTHING AT ALL KEITH WHITLEY | 9
“OUR HOTTEST NEW RECORD,” says MD Tim Closson, WAXX Eau 19 | 17 | WHAT DO YOU WANT FROM ME THIS TIME  FOSTER AND LLOYD | 26
Claire, Wis., “is by Baillie & the Boys [RCA]. ‘Long Shot’ is definitely no 20 | 23 | 1 WISH THAT | COULD FALL IN LOVE TODAY  BARBARA MANDRELL | 6
long shot; it’s right on target. This is their first breakthrough here.”

’ : - 21 | 25 | SHE'S CRAZY FOR LEAVING RODNEY CROWELL | 20

It also marks the first time the group has had airplay at WIVK Knox-
ville, Tenn., says MD Mickey Dearstone. “It researched very well, so I put 2 | — | HOLD ME KT.OSLIN | 15
it on, and it, sounds real good on the air. I feel it has a lot of potential.” 23 | — | CHANGE OF HEART THE JUDDS | 19
“Long Shot” is charted at No. 21.

Dearstone is also getting good response to David Lynn Jones’ “Tonight 2 | 13 | SUMMER WIND THE DESERT ROSE BAND | 34
In A_merica” (Mercury), charted at No. 76. “We're dayparting it, playing it 2% | — | LONG SHOT BAILLIE AND THE BOYS | 21
at night and on weekends,” he says, “and it has a lot of appeal for our male 5 3
18-34 demographics. I've never played one of his records before, but I'm % | — | BLUE SIDE OF TOWN PATTY LOVELESS | 2
really pleased with this one.” 27 | — | WE MUST BE DOIN' SOMETHIN' RIGHT EDDIE RABBITT | 17
7}

THE MOST EXCITING THING we're playing right now,” says Les 28 | 22 | DESPERATELY DON WILLIAMS | 18
Acree, PD at WTQR Winston-Salem, N. C., “is Randy Travis’ ‘Deeper 29 | 24 | BUTTON OFF MY SHIRT RONNIE MILSAP | 73
Than The Ho]],er’ [Warner Bros.]. It’_s the highes‘t researched song I've seen 30 | 27 | THAT'S THAT MICHAEL JOHNSON | 10
in the years I've been here. It reminds me of ‘Forever And Ever Amen,’ - — - —
which is in a category all by itself.” ©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored

in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photo-
copying, recording, or otherwise, without the prior written permission of the publisher.

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

85 HONKY TONK MOON (Hannah Rhodes, BMI) CPP
4 HOT DOG (Tree, BMI) HL
65 HOT ROD LINCOLN (Acuff-Rose, BMI) CPP
64 ALL THE GOOD ONES ARE TAKEN (WB, ASCAP/Two 90 HOW MUCH IS IT WORTH TO LIVE IN LA (Waylon
Sons, ASCAP/Hatcher Lane, ASCAP) WBM Jennings, BMI/Tom Collins, BMi/Murrah, BMI) CPP
2] ALL THE REASONS WHY (Warner-Tamerlane, 78 | DON'T HAVE FAR TO FALL (Acuff-Rose, BMI/Golden
BMI/Sportsman, BMI/Warner-Refuge, ASCAP/Macy Reed, ASCAP) CPP
Place, ASCAP) WBM 35 | GIVE YOU MUSIC (Sweet Tater Tunes, ASCAP)

77 ARE THERE ANY MORE LIKE YOU (Lawyer's Daughter, 75
BM|/Beckaroo, BMI) CPP .

§ BMI) HL
48  BIG WHEELS iIN THE MOONLIGHT (Jack & Bill,

| GO YO PIECES (Molehole, BM1/Bug, BMI/Rightsong,

74 1 JUST CALLED TO SAY GOODBYE AGAIN (SBK April, 8
ASCAP/Butler's Bandits, ASCAP/SBK Blackwood,
BMi/Larry Butler, BMI) 5
24 | JUST CAN'T SAY NO TO YOU (Dawn Breaker, BMI)
HL 1
4 | KNOW HDW HE FEELS (Maypop, BMI/Alabama
Band, ASCAP) WBM 89
51 | SANG DIXIE (Coal Dust West, BMI) 100
6 | WISH THAT i COULD FALL IN LOVE TODAY n

{Beechwood, BMI) WBM

ASCAP/Ranger Bob, ASCAP/Pink Pig, BMI) ;Z
97 BLUE LOVE (Cross Keys, ASCAP) HL
23 BLUE SIDE OF TOWN (Almo, ASCAP/Little
Nemo/Irving, 8Mi) CPP 3
30 BLUE YO THE BONE (Cross Keys, ASCAP/Jack & Bill, ADDED
ASCAP/Mc Bec, ASCAP) HL
31 BOOGIE WOOGIE FIDDLE COUNTRY BLUES (Miss RAD'O MOST 3
Hazel, BMI) WBM BRONZE/ 2
43 BORDERLINE (Rick Hall, ASCAP) Gg'ﬁg SA%ESR SECE{;‘K?SARY T%T[;\SL T%Tr‘\L
& :a’m’i‘le& "%é":) :;P"MRT (Aeutt-Rose, 29 MPOUTERS 0 WPGKTERS 65 MEPONTERS 154 REPORTERS 91
73 BUTTON OFF MY SHIRT (Aimo, ASCAP/Quince, DEEPER THAN THE HOLLER 0
ASCAP/Chappell, ASCAP/Rondor Music/Good Single RANDY TRAVIS wARNER BROS. 16 35 39 90 98 9
Rt AFRS) NP BIG WHEELS IN THE. .. %
H O VS A LY DAN SEALS capiroL 3 17 24 44 83 2
7 CHISELED IN STONE (Hookem, ASCAP/Hidden Lake, WHAT I'D SAY 13
BMI) CPP EARL THOMAS CONLEY rca 5 14 19 38 93 %
69 CRAZY IN LOVE (Deb Dave, BMi/Briarpatch, BMI) | SANG DIXIE 16
cPp
78 DARLENE (Acuff-Rose, BMI/Milene, ASCAP/It's On I . e 20 &Y e »
Hold, ASCAP) CPP LIFE AS WE KNEWIT
42 DEEPER THAN THE HOLLER (Scarlet Moon, KATHY MATTEA mErRCURY 4 12 18 34 82 2
BMi/Screen Gems-EMI, BMI/Don Schilitz,
ASCAP/MCA, ASCAP) o 2 8 23 33 33 57
18  DESPERATELY (Cross Keys, ASCAP) HL
66 DON'T WASTE IT ON THE BLUES (Wrensong, SINCERELY S
ASCAP/Miller's Daughter, ASCAP/Love This Town, THE FORESTER SISTERS w.a. 1 8 16 25 77
ASCAP) ' ©
68 DOWN iN THE ORANGE GROVE (Rural Hip, ?gfg:g(;:ngﬂnifRT 2 8 14 24 28
ASCAP/Jack & Bill, ASCAP/Foggy Jonz, ASCAP) HL
DOWN THE ROAD (Southern Grand Alliance, DON'T WASTE IT ON THE. .. 8
ASCAP/AMR, ASCAP) GENE WATSON WARNER BROS. 0 9 14 23 42 54
36 EARLY IN THE MORNING AND LATE AT NiGHT (WB, BURNIN' A HOLE IN MY HEART
ASCAP/Two Sons, ASCAP/Morganactive, ASCAP/You SKIP EWING mca 8 9 22 107
& |, ASCAP) CPP/WBM 61
37 GONNA TAKE A LOT OF RIVER (Reynsong, Radio Most Added is a weekly national compilation of the ten records most added to the playlists
BMI/Wrensong, ASCAP) of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 7
62 HENRIETTA (Eight-O-Five, ASCAP/Millhouse, BMI/Of cally as changes are made, or is available by sending a self-addressed stamped envelope to: 1
Music, ASCAP) HL Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 59
15 HOLD ME (Wooden Wonder, SESAC) HL

32 HOLD ON (A LITTLE LONGER) (Steve Wariner, BMI)

| WON'T BE SEEING HER NO MORE (Tree, BMI/SBK
Blackwood, BMI/Larry Butler, BMI)

IF YOU AIN'T LOVIN' (YOU AIN'T LIVIN’)
(Beechwood, BMI) WBM

I'LL LEAVE THIS WORLD LOVING YOU (Tree, BMI)
HL

I'M GOIN' NOWHERE (Gold Horizon, BMI)

I'M LEAVIN' YOU (Do Gooder, ASCAP/Zodiac, ASCAP)
I'M ONLY LONELY FOR YOU (Acuff-Rose, BMI/Arista
Music) CPP

IT KEEPS RIGHT ON HURTIN' (Ridge, BMI)

(iT'S ALWAYS GONNA BE) SOMEDAY (Lawyer's
Daughter, BMI/Terrace, ASCAP/Cross Keys,
ASCAP/Tree, BMI) HL/CPP

IT'S YOU AGAIN (Tree, BMI/Pacific Island, BMI)
HL/WBM

I'VE BEEN LOOKIN’ (Unami, ASCAP/Jeffwho,
ASCAP/Bughouse, ASCAP) CPP

LET'S GET STARTED iF WE'RE GONNA BREAK MY
HEART (Statler Brothers, BMI) CPP

LETTER HOME (Moon & Stars, BMi/Screen Gems-EMi,
BMI) WBM

LIFE AS WE KNEW IT (Silverline, BMI/Lucrative, BMi)
LIGHT YEARS (White Oak, ASCAP)

LIVIN' IN SHADOWS (Checkmate, BMI)

LONG SHOT (Don Schiitz, ASCAP/irving, BMI)
HL/CPP

LOVE HELPS THOSE (Scarlet Moon, BMI)

LOVE’S SLIPPIN' UP ON ME (Jack & Bill, ASCAP) HL
MAMA KNOWS (SBK April, ASCAP/Music City,
ASCAP/Millhouse, BMI) HL

MY BABY'S GONE (SBK Blackwood, BMI/Dennis
Linde, BMI) HL

NEW SHADE OF BLUE (Long Tooth, BMI/Endless
Frogs, ASCAP)

NOBODY'S ANGEL (Warner-Tameriane, BMI/Babbling
Brook, BMI/Rumble Seat, BMI) WBM

NOT A NIGHT GOES BY (MCA, ASCAP/Diamond
House, ASCAP/Bright Sky, ASCAP) HL

NOT ENOUGH LOVE (MCA, ASCAP/Farren Square,
ASCAP/Coigems-EMI, ASCAP/A Little More Music ,
ASCAP) HL/WBM

OLD KIND OF LOVE (Scarfet Moon, BMi) WBM
PAINT THE TOWN AND HANG THE MOON TONIGHT
(Crowman, ASCAP/Warner-Elektra-Asylum,
BMI/Kansas By The Sea, ASCAP) WBM

PILGRIMS ON THE WAY (MATTHEW’S SONG) (Many
Hats, ASCAP)

RAININ' IN MY HEART (Excellorec, BMI)

REBELS WITHOUT A CLUE (Beilamy Bros., ASCAP)
RIGAMAROLE (Colgems-EMI, ASCAP/A Little More
Music , ASCAP/Mota, ASCAP/Back Nine, ASCAP)
WBM

ROCKY ROAD (Cross Keys, ASCAP)

RUNAWAY TRAIN (Bugle, BMI/Bug, BMI) HL

SATURDAY NiGHT SPECIAL (Jobete, ASCAP/Major

Bob, BMI) CPP

SCENE OF THE CRIME (Don Schlitz, ASCAP/Laly,

BM1/Warner-Tamerlane, BMI/Danny Dog, BMI)

SHE REMINDED ME OF YOU (SBK April, ASCAP/Ides

Of March, ASCAP/New and Used, ASCAP) HL

SHE'S CRAZY FOR LEAVING (Granite, ASCAP/Coolwell,

ASCAP/Chappell & Co., ASCAP) HL

SINCERELY (ARC, BMI/Irving, BMI) HL/CPP

SLIPPIN’ AROUND (Peer International, BMI)

SPANISH EYES (Screen Gems-EM!, BMI) WBM

STRONG ENOUGH TO BEND (Uncle Artie, ASCAP/Don

Schiitz, ASCAP/MCA, ASCAP) HL/CPP

SUMMER WiND (Bar None, BMI/Bug, BMI)

TAKE A LETTER MARIA (Vogue, BMI)

TEAR STAINED LETTER (island, BMI) WBM

A TENDER LIE (With Any Luck, BMI)

THAT OLD WHEEL (Do-Tel, ASCAP)

THAT'S THAT (Lawyer's Daughter, BMI) CPP

TIED TO THE WHEEL OF A RUNAWAY HEART (Bibo,

ASCAP/Partnership, ASCAP/Vogue, BMI/Partner,

BMmI)

TONIGHT iN AMERICA (Mighty Nice, BMI/Hat Band,

BMI)

(TURN ME LOOSE AND) LET ME SWiNG (Almarie,

BMI)

UNDER THE BOARDWALK (Alley, BMI/Trio, BMI) HL

WE BELIEVE IN HAPPY ENDINGS (Jack & Bill,

ASCAP) HL

17 WE MUST BE DOIN' SOMETHIN' RIGHT (Eddie
Rabbitt, BMI/Englishtown, BMI)

63 WE WERE MEANT TO BE LOVERS (WB,
ASCAP/Warner-Tamerlane, BMI) WBM

26 WHAT DO YOU WANT FROM ME THIS TIME (Uncle
Artie, ASCAP/Lawyer's Daughter, BMi) CPP

44 WHAT I'D SAY (Rick Hall, ASCAP/Aiabama Band,
ASCAP)

70 WHEN KAREN COMES AROUND (Jobete,
ASCAP/Bobby Fischer, ASCAP/Twin Compulsions,
ASCAP/Zomba, ASCAP) CPP

88 WHEN YOU PUT YOUR HEART IN iT (Lawley,
BMIi/Scramblers Knob, ASCAP/WB, ASCAP/Le Mango,
ASCAP)

9 WHEN YOU SAY NOTHING AT ALL (Screen Gems-EMI,
BMi/Scarlet Moon, BMI/MCA, ASCAP/Don Schiitz,
ASCAP) HL/WBM

50 WHERE WAS i (intersong, ASCAP/Hide-A-Bone,
ASCAP/Chappell, ASCAP) HL

79 YOU BABE (Acuff-Rose, BMI)

7 YOU CAN'T FALL iN LOVE WHEN YOU'RE CRYIN
(Duchess, ASCAP/Hall-Clement, BMI) HL

47 YOU MIGHT WANT TO USE ME AGAIN (Tom Collins,
8MI/Collins Court, ASCAP) CPP

95 YOU'RE GONNA MAKE HER MINE (Silverline, BMI)
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AES Show: Proof That Analog Is Still Going Strong

BY STEVEN DUPLER

LOS ANGELES Despite the rollout
of several new digital multitrack tape
machines—most notably Sony’s 48-
track PCM-3348—and the presence of
a growing number of hard-disk-based
digital workstations, analog record-
ing technology remains a very viable
and integral part of the pro audio
scene, as evidenced at the Nov. 3-6
gathering of the Audio Engineering
Society here.

The fact is, even though the major-

ity of classical and jazz and an in-
creasing amount of pop and rock re-
cording is on digital multitrack decks,
the overwhelming majority of such
projects are still multitracked on ana-
log machines. And these machines
are growing more sophisticated each
year. .
Why do so many more studios con-
tinue to go with analog? A number of
the facility owners who were asked
that question at the show cited cost
as the overriding reason. “Digital is
expensive to buy and more expensive
to rent,” said one. “I’d rather put
money into more outhoard equipment
or MIDI gear.”

Others noted that many of the new
breed of analog machines feature ex-
tensive digital microprocessor control
of various functions, making them
faster and easier to operate than
their older analog counterparts but
still far more cost-effective than digi-
tal multitrack machines.

New technologies developed to en-
hance analog decks have also helped
to keep the technology strong. “The
introduction of Dolby SR has helped
analog recording a great deal,” said
one engineer. “It’s difficult for many
people to hear any difference in dy-
namic range capability between ana-
log with SR and digital.”

Twenty-four-track analog tape re-
corders that attracted attention at
the AES show include Otari’s flashy
new MTR-100A and Studer’s A-820 as
well as a new Sony 24-track machine
obviously aimed at a different slice of
the market than the $240,000 48-track
digital deck that received the bulk of
the pre-AES headlines.

The MTR-100A has been seen at
several European audio trade fairs,
but the deck—an upgraded and rede-
signed version of the popular MTR-
90—received its first U.S. showing at
the AES. The MTR-100A features
powerful microprocessor-based con-
trol of a number of functions.

One of the most impressive attri-
butes shared by both the Studer and
Otari machines is the ability to auto-
matically align and recalibrate the
record and reproduce electronics, a
process that takes hours of manpow-
er when done manually.

The Otari deck also features a
high-performance transport with ex-
tremely fast winding speeds of up to
474 inches per second. The MTR-100A
also has an optional chase synchro-
nizer available.

Still, while analog is definitely the
industry workhorse, digital is the
glamorous thoroughbred, attracting
the most visibility on the show floor.

Most talked about was the new
Sony PCM-3348 (Billboard, Nov. 5).
Among the recorder’s many attri-
butes: It offers the user internal digi-
tal RAM storage of up to 20 seconds
of audio, which can be held and in-
serted at any point on any track, with
no loss of sound quality. Thus, the
3348 becomes the first tape machine
to effectively offer its own built-in
digital sampler, and the creative uses
of this tool could be formidable. Of
course, at $240,000 a pop, the client
list for the 3348 will be limited to the

AUDIO TRACK

NEW YORK

PRODUCER Richard Gotehrer re-
cently completed a single for Zette
at Modus Operandi. Jeffrey Lesser
was at the controls. Also, Michael
Baker and Axel Korell produced
Kevin Kylie’s debut single for Sim-
ple Simon Productions.

Marley Marl was at Power Play
mixing tracks on Chaka Kahn’s
new single for Warner Bros. Bryan
Martin was at the desk, assisted by
Rob Sutton. Also, Storm Warning
was in mixing its debut with Jeff
Lord Alge. Mike Nuceder served as
tracking engineer and assisted
Alge, along with Doreen Pinto.
Non-Stop Productions’ Joe and
Candy Tyleshevshi handled produc-
tion duties.

Mad Orphan was in at Baby
Monster Studios working on its
first album for 109 Records. Gil
Abarbanel ran the board. Also, pro-
ducer Miles Roston was in with
John Schorpp working on tracks.
Steve McAllister was at the board.
Mike Gomez put some time in on
Sebastian’s new single.

LOS ANGELES
"IK VENET WAS IN AT Chero-

kee Studios recording tracks on
Rocky Burnette for Century
American Music & Film Produc-
tions.

Action at Conway Recording re-
cently included Tony Joseph and
Larry Robinson, who worked on
12-inch postproduction and remixes
for the debut single from the Boyz
for “The New Motown.” Gerry
Brown ran the Neve V series con-
sole and mixed to the Mitsubishi X-
86 digital two-track. Ron Von Arx
and Gary Wagner assisted.

Carol Connors recorded “Singa-
pore My Lady,” a new theme song
for the country of Singapore, at Ge-
netic Music. Jim Vukavich pro-
duced. Vocalist Freda Payne re-
corded “One Voice, One Hand” for a
United Way Campaign. Songwriter
David Sheils produced. Richard
Rosing engineered both projects.

Gerald Albright completed
tracks at Aire L.A. on his Atlantic
project, titled “Bermuda Nights.”
Albright produced with Craig Bur-
bidge at the board. Rob Seifert and
Jackie Forsting assisted. In for
Taj/Motown, Gerald Alston
worked on tracks with producers
Stan Shepard and Jimmy Varner.
Don Evans and Burbidge were at

(Continued on next page)

rich and powerful in the audio world.

Tascam is one firm that typifies
the balance that hardware makers
feel they must strike these days be-
tween the digital and analog fronts.
The company unveiled a new 32-track

‘Digital is costly
to buy and more
costly to rent’

digital recorder, compatible with the
Sony-developed DASH format, but
displayed the machine side by side
with a new flagship analog multi-
track deck as well, the ATR-80/32.

Tascam executives noted at the
show that while digital is the wave of
the future, the firm must continue to
offer upgraded, sophisticated analog
machinery in order to maintain its
market share.

Continuing on the digital front,
DAT was very much in display at
AES. In the consumer world, political
and economic battles have made DAT
a shadow technology, relegated to
gray-market imports of recording
units and skimpy sales of play-only
models for in-car use. However, the
pro user has embraced DAT with a
passion, and new machines are crop-

ping up at every trade show.

One of the most interesting devel-
opments at this show—at least for
DAT professional users—was the
joint delivery of a technical paper de-
scribing a time-code standard for
DAT decks, something that is cur-
rently unavailable.

The paper was delivered by Japa-
nese broadcast giant NHK, Matsu-
shita, and Sony, and it describes a
standard that would allow DAT ma-
chines from all makers to record
time-code data within the subcode
area established by the current DAT
configuration standard. It would
work with all forms of time code
across all current video standards, in-
cluding NTSC and PAL, said its de-
velopers.

Should such an interface be devel-
oped for integration into the next
generation of pro DAT machines, its
effect could be significant on the film
and video markets. One of the draw-
backs to using DAT for audio-for-vid-
eo work has been the lack of time-
code-reading ability.

As at prior AES shows, digital
workstations continued to be seen in
growing numbers. Perhaps more im-
portant is the proliferation of sys-
tems that offer full 16-bit, 48- or 44.1-
kilohertz hard-disk-based manipula-
tion and storage capability for far

less money than their predecessors of
just two and three years ago.

The most notable member of this
new breed is the new ADAP II from
Los Angeles-based Hybrid Arts. The
hard-disk-based system is designed to
interface with Atari computers, and
the first-generation ADAP I has been
used by NBC, ABC, Lorimar, and
Paramount for postproduction proj-
ects. The ADAP II offers significant-
ly more recording time than its prede-
cessor and as much as 760 megabytes
of storage for a bargain-basement
price of less than $15,000.

At the other end of the workstation
spectrum is New England Digital.
Known primarily for the Synclavier,
Tapeless Studio, and Direct-To-Disk
systems, which can cost upward of
$200,000, NED unveiled a new, lower-
cost system dubbed the 3200 Digital
Audio System. The new unit is con-
trolled by a customized Apple Macin-
tosh II graphics workstation that is
designed to interface with any MIDI
keyboard. The 3200 offers the user 32
megabytes of RAM storage, while
the flagship 9600 model offers 96 me-
gabytes of on-board sample storage
and almost three gigabytes of on-line
storage.

Additional AES coverage will ap-
pear in next week's issue.

NEW PRODUGTS & SERVIGES

HENTAL COMPANIES ON both
sides of the Atlantic were on hand
at the Audio Engineering Society
meet last week, placing their orders
for the new crop of digital multi-
track tape recorders. Two of the
largest European firms, HHB Hires
& Sales and Hilton Sound, an-
nounced plans at the show to soon
make available Sony’s new PCM-
3348 48-track recorder; Hilton went
one step beyond to also reveal that
it will be stocking the new Mitsubi-
shi X-880 32-track digital recorder
in addition to the Sony machine. The
X-880, unveiled for the first time in
North America at the AES, is the
third-generation digital multitrack
from Mitsubishi, replacing the X-
850. The new unit features an auto-
locator and a built-in synchronizer.
It is also fully compatible with all
other digital machines using the
Mitsubishi-developed Pro-Digi digi-
tal format, including those built by
both Mitsubishi and Otari.

STUDER REVOX is known pri-
marily for its excellent tape ma-
chines, but the U.S. division of the
Swiss-based firm says it hopes to
see more activity in recording-con-
sole sales soon. Just prior to the
AES, the first large-scale Studer re-
cording board—a 62-input 900 Se-
ries desk with GML moving fader
automation—was delivered to
Lighthouse Studios in North Holly-
wood, Calif. Activity was brisk at
the Studer booth, with the company
displaying its full range of record-
ing machines, consoles, and other
gear.

MOST ENGINEERS GO out of
their way to tastefully use reverb,
equalization, and other signal-pro-

cessing techniques, thus avoiding a
dry, lifeless recording. But Denon/
Nippon Columbia has purposefully
made just such a recording, and the
firm was touting the results at its
booth at AES. The new Denon CD is
the first anechoic recording made
for test and analysis purposes. The
unusually dry, “dead”-sounding CD
is designed to aid anyone involved in
loudspeaker design, concert hall
acoustics, and other areas, say
Denon representatives. The gold-
plated CD features a wide selection
of European musical styles, rang-
ing from chamber music to full sym-
phony orchestras.

A NEW WORLD-CLASS facility
has opened in Columbus, Ohio: Si-
sapa Studios. The new operation is
a division of Sisapa Record Co., a re-
cently founded indie label headed by
chairman Bob Liebert and presi-
dent J.D. Blackfoot. The state-of-
the-art recording room features a
Neve V Series 60-by-48-inch console
with 60 channels of GML automa-
tion; a pair of Studer A820 24-track
tape machines as well as Studer
two-track recorders loaded with
Dolby SR noise reduction/signal
enhancement; and Genelec studio
monitors. A wide range of outboard
gear, microphones, amplifiers, and
other equipment is also available.
Studio rates are $175 per hour for 48
track, $125 per hour for 24 track.
The lockout rate is $2,500 per day.
Contact Sisapa at 614-228-2228.

A NEW PAIR OF small monitors
have been introduced by Tannoy, a
firm best known for its large, pow-
erful, full-scale monitoring sys-
tems. The larger of the two new
speakers, the SGM-15B, features 15-

inch dual concentric drivers in a cab-
inet measuring approximately 26 by
19 by 8 inches. The other new model
is the TPI, which is just 15 inches
tall and features a 6'/,-inch mid/
bass drive unit. For more informa-
tion contact at 519-745-1158.

API AUDIO PRODUCTS rolled
out two new products at the AES
show: a high-performance micro-
phone preamp and the new 550B
equalizer. The preamp model 512B
fits into the standard API equalizer
slot and features a gain control,
mike pad, a 48-volt power switch,
and a mike/line switch. The equaliz-
er is also designed to fit existing
API products and is highlighted by
the addition of a fourth midrange
band and 13 new frequencies. Con-
tact API at 703-455-8188.

UFFBEAT SYSTEMS has added
several new items to its existing line
of computer-based music scoring
products. On hand at the AES exhi-
bition was the Streamline scoring
system, also shown at the National
Assn. of Broadcasters meet earlier
this year. The Streamline allows
composers to create and edit click-
tracks, streamers, cues, and timing
notes for soundtracks, while syn-
chronized direct to picture via
SMPTE time code. New from Off-
beat were three new “turnkey” sys-
tems that include the complete
package of computer, circuit
boards, and software. Also new was
the Offbeat MIDI Synthesizer driv-
er, which allows MIDI-based prod-
ucts to be driven by either the
Streamline or Clickstation operat-
ing systems. For more information,
contact 213-936-1458.

Edited by STEVEN DUPLER
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AUDIO TRACK

(Continued from preceding page)

the board, assisted by Seifert. Also
for Atlantic, Chuckii Booker cut
his debut solo project. Engineers
Burbidge and David Koenig were
at the board on the self-produced
project.

Laylah Hathaway, daughter of
the late Donny Hathaway, was in
at Skip Saylor mixing her new sin-
gle with producer Gary Taylor. Fil
Brown was at the controls on the
Virgin project. Guitarist Eric Gale
was in overdubbing with producer
Richard Perry for several acts, in-
cluding Howard Hewett, Michael
McDonald, and Elton John. Paul
Erickson was at the board with Joe
Shay assisting.

Leslie Drayton was in at Galaxy
Sound working on his new project
for Island. John X was at the con-
trols with Bill Zalin and Spence
Chrislu assisting.

At the Soundcastle, Russian rock
group Autograf tracked and mixed
with producers Mark Volman and
Howard Kaylan. Bob Lacivita was
behind the desk, assisted by Scott
McLain. Also, producer Bob Rose
mixed various titles for Edie Brick-
ell & New Bohemians. Jim Cham-
pagne assisted. Artist Tim Finn
and engineer Tchad Blake tracked
and mixed a new Capitol album
with producer Mitchell Froom. La-
civita and Champagne assisted.

NASHVILLE

SHARKS WERE IN AT THE Ben-
nett House working with producer
Chris Harris on overdubs and vo-
cals. Lynn Fuston engineered.
Shawn McLean assisted. Also,
Kenny Lane was in working on
tracks with producer Johnny Slate.
Gene Eichelberger ran the board
with McLean assisting.

At the Music Mill, Mel Tillis
mixed a single with producer Har-
old Shedd. Jim Cotton was at the
controls. Nisha Jackson worked
out vocals and background over-
dubs for a Capitel project. Shedd
produced with Cotton and Joe
Scaife at the board. And, George
Jones was in doing vocals for an al-
bum project on CBS. Billy Sherrill
produced with Cotton and Paul
Goldberg at the board.

OTHERS

AT STUDIO D IN SAUSALITO,
Calif., Jet Red was in working on a
debut release for Relativity Rec-
ords. The project was produced by
Brian Foraker, who has engineered
albums for Heart, Night Ranger,
Rick Springfield, and Armored
Saint.

At Pearl Sound in Canton, Mich.,
Virgin's Innercity mixed its follow-
up to “Big Fun” on the Neve in Stu-
dio A. Bob Grosse was at the board.
Kevin Saunderson produced.
Bootsy Collins used the Neve/
Grosse combination to remix his lat-
est single for CBS. Mark Childress
and Scott Kinzie assisted.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W, Nashville, Tenn.
37203.
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Swire Magnetics Announces
A New Series of Quality C-Zeros.
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tape guidance pins combine to produce a c-zero of
superior performance.

! . . . The Selection To Meet
We’ve put high technology to work in designing and Your Needs and A Company
producing our new series of c-zeros. The result is clear— To Back You Up.

improved quality, increased reliability
and superior consistency.

In every shipment, from the first cas-
sette to the last, our high standards are
evident. All units are manufactured with-
out compromise. So the professional . )
audio duplicator is assured of the same _ %meescgfésf)rfieci <
high quality in every shipment...in every c-zero. ® L 4TS ake it easy to

Technology Makes select the unit that’s right for your application —music,
The Difference. children’s tapes, recorded books and others.

We’ve made significant Because we’re Swire Magnetics, with over ten years
investments in new of experience and more than a billion audio and video
technology. We've rede- cassettes behind us, you know we're reliable. You can
signed the products, count on us to provide quality products and services.
re-tooled manufacturing With large, modern distribution facilities on both
facilities and refined our the east and west coasts, we're able to deliver quality
assembly process. The products in quantity and on time to meet your needs.
result of that investment is clear—the most consistent, And we stand behind our products and our customers.
high-quality c-zeros ever offered at affordable prices. Call today. Look us over. Our quality shows through.

New, advanced manufactur-
ing processes have improved
rigidity and perpendicularity to
enhance tape tracking perfor-
mance. And updated design
features like staked leaders,
top-gated injection molded idler
rollers, and reinforced

In addition to the popular
crystal-clear
model shown
above, a wide
range of attrac-

®

WEST COAST
301 E. Alondra Boulevard
Gardena, California 90248
(213) 515-0494 1-800-421-2448
EAST COAST AND MIDWEST
6701 *“H” Northpark Boulevard
Chariotte, North Carolina 28216
(704) 597-7145  1-800-777-7947

Swire _
Magnetics

Professional Products Division
Quality in Quantity

BILLBOARD NOVEMBER 19, 1988

41

www americanradiohistorv com


www.americanradiohistory.com

Usic VIDEO

Finns Finicky About Music Vids

Sales Rank Among Lowest In W, Europe

BY KARI HELOPALTIO

HELSINKI, Finland Finland has
nearly 700,000 videocassette re-
corders in domestic use nationwide
but probably the poorest sales of
music videos of any country in
Western Europe.

Industry insiders here say the
major trouble with the Finnish
market is that local record compa-
nies and record retailers have left
the import and marketing of music
videos to specialist video compa-
nies.

Thus, music videos are primarily
rented, not sold, by hundreds of
nonmusic outlets as an additional
revenue earner. Music videos tend
to be “‘drowned in a sea of plenty,”
says one observer.

Only a handful of Finnish record
dealers—most notably Epe’s Mu-
sic Shop and Castle Video—are of-
fering a wide selection of music
videos and showcasing them as
equal in consumer appeal to rec-
ords and music cassettes.

Says Kari Helenius of Epe’s:
“The idea of music video rental is

quite absurd and a very strange
phenomenon for territories like
the U.S. and UK. It seems very
strange to me as well.”

He says that music video here is
in the same position as the com-
pact disk was a couple of years
ago. But once consumer reticence
and mistrust is broken down, he
says, the attitude of dealers to-
ward music videos in Finland will
“change dramatically, though it’ll
be some time before this hap-
pens.”

Acts whose music videos sell
best in Finland include Michael
Jackson; Madonna; Billy Idol, who
is a megastar here; Samantha Fox;
and sundry heavy metal bands, no-
tably Kiss, Iron Maiden, and Met-
allica.

Says Helenius: “If you can move
3,000-4,000 music videos per title,
that's about the top. Best-selling
domestic artists here are Hanoi
Rocks, Appu Normaali, and Din-
go.”
Local retail prices for music vid-
eos are in the $20-$40 range, while
typical rental fees are about $5 for

—

VIDEO

TRACK ]

LOS ANGELES

HCA’S CIRCUS OF POWER re-
cently raced to the Mojave Desert,
where Tony Vanden Ende of Vivid
Productions directed the band’s new
video for “Motor,” the single from its
self-titled album. In addition to rac-
ing footage shot in the desert and at
the L.A. Speedway, the clip features
the New York natives performing in
a greasy Hollywood garage complete
with a gritty (glamour girl) mechanic.

Vivid’s Neil Abramson finished
Georgio’s ““I Don’t Want To Be
Alone,” the debut clip from the Mo-
town artist’s self-titled album. The
video, shot at the Ennis Brown
House, is a surrealistic black-and-
white mood piece with a dream se-
quence featuring Georgio and a
“classic beauty.”

Geffen Records’ Steve Forbert
makes his video debut with “On The
Streets Of This Town,” with help
from the crew from Limelight Pro-
ductions. Catherine Smith pro-
duced, and Dean Lent directed. The
clip was shot in various downtown
L.A. locations. Limelight's Tamara
Friedman has produced the new Al
Jarreau video, ‘“So Good.” Jay
Brown directed.

Crosby, Stills, Nash & Young re-
cently wrapped a Limelight produc-
tion as well. CSNY’s ““American
Dream” is the title track from the
group’s Atlantic Records album.
“American Dream” was produced by
Amanda Temple and directed by Ju-
lien Temple and is the band's satiri-
cal commentary on the current politi-
cal scene.

NEW YORK

DREW CAROLAN DIRECTED
George Benson in “Twice The Love,”
the title cut from his new Warner

Bros. album. Performance footage
was shot at Mother’s Stage and was
intercut with vignettes of a woman in
Central Park. Luke Thornton and
Liz Silver produced for N. Lee Lacy
Productions. Brian O’Connell was
the director of photography on the
performance footage; Ernest Dick-
erson was the director of photogra-
phy.

Carolan and Silver also directed
and produced Living Colour in a vid-
eo shot at CBGB and the Manhattan
Center. The “Cult Of Personality”
clip comes from the Epic album “Viv-
id” and combines band performance
with stock footage of famous cult fig-
ures.

OTHER CITIES

MGMM HAS WRAPPED ““The
Road To Qur Dream” for Siren Rec-
ords’ T’Pau. Brian Grant directed
and Kate Thorn produced the Corn-
wall, England-based shoot.

Adam Bernstein directed the
Dead Milkmen’s “Punk Rock Girl”
for Scorched Earth Productions.
Louise Feldman produced the clip,
which was shot in the Eastern Peni-
tentiary, a prison near Philadelphia
that dates back to the 18th century.
“Punk Rock Girl” is the new single
from the band’s Enigma album
“Beelzebubba.”

Herb Kossover & Associates Inc.
recently lensed “Sex Sells” for De-
Saint. The clip was shot at Atlanta’s
Musiplex Studios. Eddie Offord (Wet
Willie) produced; Kossover directed.

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Debra Russell, Video Track, Bill-
board, 9107 Wilshire Blvd., Bever-
ly Hills, Calif. 90210.

one day and $10 for a weekend.

At least 15%-20% of all Finnish
households are able to receive Su-
per Channel, Sky Channel, or
MTV-Europe, all of which offer
substantial videoclip program-
ming. The three local channels,
too, are now using clips, thanks to
a new deal between broadcasters
and local copyright authorities.

Says a record industry spokes-
man: “Earlier this year we didn’t
have an agreement, and most vid-
eoclips disappeared from Finnish
television. OQur view is that clips
are still very important in break-
ing acts and new product.”

Lords Of The Manor. New Simmons/RCA act House Of Lords poses on the

set of its video shoot for “‘| Wanna Be Loved,” the first single from the band's

self-titled debut album. Shown, from left, are the band’s Chuck Wright, director
Jim Shea, and the band’s James Christian.

| TRIE
ceUlE

by Steven Dupler

MTV still has about a month and a half left to go on
its 90-day experiment in dayparting, and according to
Lee Masters, executive VP/GM, the reaction from
record companies to the trial has been mixed.

“There was a lot of bitching at the start, but people
get used to things,” says Masters. “Some people now
understand it and really know how to work it, while
others are just resigned to it. I think most of it makes
sense, although the riskiest part has been the midday
slot. We’ll analyze it at the end of the 90 days, and if
there is no difference in terms of our ratings and view-
er response, we’'ll probably go back to some version of
what we were doing before.”

The most consistent label complaint to the Eye
about dayparting has been that the morning-to-mid-
day slot is programming too much of the soft rock and
pop material that would air ordinarily on VH-1. Re-
sponds Masters: “There’s no doubt that some of the
clips we are airing in that daypart would also work for
VH-1, but a certain amount of overlap is inevitable
when you're targeting audience blocks so specifical-
ly-l’
“What a lot of people don’t seem to realize is that
MTYV has been dayparting all along—this new strate-
gy is only a better, more targeted approach,” says one
label video executive who is in favor of the continua-
tion of the MTV experiment. “It’s working great for
us.”

The channe! must be doing something right, howev-
er, because MTV is currently on a roll. The third-quar-
ter ratings from A.C. Nielsen averaged 0.7 (vs. 0.6 for
the same period last year), making MTV the second-
highest-rated channel on basic cable, right behind
USA Network. According to Marshall Cohen, senior
VP of corporate and public affairs, the second-quarter
1988 ratings were just as strong: “We’re seeing this as
a trend toward even higher ratings,” he says.

Even more significant is the subscriber growth the
channel is seeing. There are currently 44.2 million U.S.
households receiving the channel, an increase of more
than 40% over the same period last year.

So how does all this impact affect MTV’s viewers?
According to statistics recently compiled by Soun-
data, the industry research firm based in Hartsdale,
N.Y, the average MTV viewer watches the channel
about 4 days per week. And MTV and many record
labels say those viewers are actively buying records,
especially product from new and breaking artists.

“We have more people watching, we're in more
households, and we are breaking acts,” says Masters,

pointing to the channel’s role in helping such bands as
Escape Club, Information Society, White Lion,
Winger, and the Bullet Boys. “We get information on
our role in helping record sales both directly from the
stores and from labels. When a record company sees
action on a record and there’s no radio play happening,
they generally attribute at least some of that success
to us.”

SOME OF YOU may have noticed a new show on the
national syndication scene. “The Latin Connection”
has been running for about seven weeks and is pulling
better-than-respectable numbers in New York, where
it airs at 1 a.m. Saturdays on the Fox Network. The
first overnights for the show were reportedly about a
4.0—damn good for that tough time slot.

The show, shot originally at New York’s Studio 54
and currently moving to a new location, is formatted
much in the style of “Club MTV” and features a mix
of live dancing, guest-artist performances, interviews
with celebrities and sports figures of Hispanic origin,
and music videos.

The creator of “The Latin Connection” is ATI Vid-
eo, which also produces the long-running “Night
Flight” weekly show on the USA Network. The pro-
gram is syndicated by All American Television. Un-
like such Hispanic-oriented shows as those produced
by MTV Internacional, Univision, and other Latin
broadcast and cable outfits, “The Latin Connection” is
striving to hit the burgeoning crossover youth mar-
ket. The male and female hosts of the program speak
only in English, and guest artists appearing on the
show have included Pet Shop Boys, Vanessa Wil-
liams, Exposé, Noel, Sweet Sensation, Johnny
Kemp, and other music acts, both Hispanic and Anglo.

BELATED CONGRATULATIONS to I.R.S. Re-
cords’ Karen Kelly, who has, since July, assumed re-
sponsibility for the production end of the label’s vid-
clip output in addition to her regular duties as promo-
tion head. The first clip Kelly worked on was for the
label’s speed-metal act Nuclear Assault.

DUE TO THE vagaries of deadlines, coverage of the
panels at last week’s American Video Conference
will not be seen until the next issue of Billboard. The
Eye also will be reporting on the second formal meet-
ing of the Music Video Assn. as well as other juicy
tidbits garnered during the two-day conference.
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CLIP LIST.

A SAMPLING OF PLAYLISTS AT

Lists do not include videos in
recurrent or oldies rotation.

NATIONAL VIDEO MUSIC OUTLETS.

....... ;g

USIC VIDED i

|2

’l

WU TELEVISION®

Continuous programming
1775 Broadway, New York, NY 10019

ADDS

VHi

VIOED HITS ONE™

Continuous programming
1775 Broadway, New York, NY 10019

Cheap Trick, Ghost Town

The Feelies, Away

Hothouse Flowers, I'm Sorry

Mike & The Mechanics, Nobody's Perfect
Robbie Nevil, Back On Holiday

The Sugarcubes, Motorcrash
UB40/Chrissie Hynde, Breakfast In Bed

ADDS

Fal

14 hours daily
4217 Wheeler Ave., Alexandria, VA 22304

NEW VIDEOGLIPS

Phil Collins, Two Hearts
Crosby, Stilis, Nash, & Young, American Dream

ADDS

NOUVEAUX

Sweet Obsession, Gonna Get Over You
New Choice, Funny Feeling

Georgio, | Don't Want 2 Be Alone
Judson Sp Yeah, Yeah, Yeah

BUZZ BIN

Art Of Noise/Tom Jones, Kiss

POWER

Was (Not Was), Spy in The House Of Love
The Escape Club, Wild, Wild West
California Raisins, Sign, Sealed, Delivered
S Black Magic Woman/Gypsy Queen

Edie Brickell & New Bohemians, What | Am
Midnight Oil, Dreamworld
R.E.M,, Orange Crush

SNEAK PREVIEW

DJ Jazzy Jeft/Fresh Prince, Girls Ain't Nothing. . .
Sam Kinison, Wild Thing

Poison, Every Rose Has It's Thorn

Van Halen, Finish What Ya Started

Anita Baker, Giving You The Best That | Got
Breathe, How Can | Fali

Chicago, Look Away

George Michael, Kissing A Fool

Will To Power, Baby | Love Your Way

Javetta Steele, Calling You

HEAVY

Anita Baker, Giving You The Best That | Got

HEAVY

HEAVY

Bon Jovi, Bad Medicine

Cinderella, Don't Know What You Got ('Til It's Gone)
Phil Collins, A Groovy Kind Of Love

Def Leppard, Love Bites

Duran Duran, | Don’t Want Your Love
The Escape Club, Wild, wild West
Guns N’ Roses, Welcome To The Jungle
INXS, Never Tear Us Apart

Michael Jackson, Smooth Criminal
Kylie Minogue, The Loco-Motion

Eddie Money, Walk On Water

Keith Richards, Take It So Hard

U2, Desire

Vixen, Edge Ot A Broken Heart

The Beach Boys, Kokomo

Boy Meets Girl, Waiting For A Star To Fall
Julia Fordham, Happy Ever After

Kenny G., Silhouette

Giant Steps, Another Lover

Annie Lennox/Al Green, Put A Little Love. . .
Traveling Wilburys, Handle With Care
UB40, Red, Red Wine

MEDIUM

Michael Jackson, Smooth Criminal

Cheryl “Pepsii” Riley, Thanks for My Child

Luther Vandross, Any Love

Al B. Sure!, Rescue Me

Cameo, You Make Me Work

Paula Abdul, (It’s .lust) The Way That You Love Me
Cherrelle, Everything | Miss At Home

The Boys, Dial My Heart

Jonathan Butler, There's One Born Every Minute
Vesta, Sweet Sweet Love

ACTIVE

The Boys Club, | Remember Holding You

Kim Carnes, Crazy In Love

Peter Cetera, Best Of Times

Johnny Clegg & Savuka, Take My Heart Away
Michael Jackson, Smooth Criminal

Elton John, A Word In Spanish

Kenny Loggins, I'm Gonna Miss You

The Moody Blues, No More Lies

The Bangles, In Your Room

Britny Fox, Girlschool

Bullet Boys, Smooth Up

Cameo, You Make Me Work

Georgia Satellites, Hippy Hippy Shake
The Jeff Healey Band, Confidence Man
House Of Lords, | Wanna Be Loved
George Michael, Kissing A Fool

Randy Newman, It's Money That Matters
Robert Palmer, Early In The Morning
Traveling Wilburys, Handle With Care
Was (Not Was), Spy In The House Of Love
Winger, Madalaine -
Thirty Eight Special, Rock & Roll Strategy

Randy M , It's Money That Matters
Maxi Priest, Wild World

Judson Spence, Yeah, Yeah, Yeah

Luther Vandross, Any Love

Was (Not Was), Spy In The House Of Love

MEDIUM

MEDIUM

The Beach Boys, Kokomo

Chicago, Look Away

Toni Childs, Stop Your Fussin®

Daryl Hall John Oates, Downtown Life
Eiton John, A Word In Spanish

Huey Lewis & The News, Small World
Pet Shop Boys, Domino Dancing
Judson Spence, Yeah, Yeah, Yeah

CORD

GUIDE

Five 1/2-hour shows weekly
1000 Laurel Oak, Voorhees, NJ 08043

Loose Ends, Mr. Bachelor

Terence Trent D'Arby, Dance Little Sister
Prince, | Wish U Heaven

Deniece Williams, | Can't Wait

Lia, Tell Me It's Not Too Late

Kid In Play, Gittin’ Funky

Troop, My Heart

Ready For The World, My Girly

Midnight Starr, Don’t Rock The Boat
Ziggy Marley & The Melody Makers, Tumblin’ Down
Siedah Garrett, Refuse To Be Loose
Starpoint, Say You Will

Guy, Round And Round

7 hours daily
Lovis,

CURRENT

BREAKOUTS

Art Of Noise/Tom Jones, Kiss

Jon Astley, Put This Love To The Test
Boy Meets Girl, Waiting For A Star To Fall
Jim Capaldi, Something So Strong

Peter Cetera, Best Of Times

Tom Cochrane, Big League

Hugh Cornwell, Just Another Kind Of Love
Dreams So Real, Rough Night In Jericho
Steve Earle, Copperhead Road

Melissa Etheridge, Like The Way | Do
Annie Lennox/Al Green, Put A Little Love. . .
John Hiatt, Slow Turning

Impeliitteri, Stand In Line

Kansas, Stand Beside Me

Living Colour, Cult Of Personality

Kenny Loggins, I'm Gonna Miss You

Maxi Priest, wild World

Romeo's Daughter, Don't Break My Heart
Siouxsie & The Banshees, Peek-A-Boo
Survivor, Didn't Know It Was Love

Voice Of The Beehive, | Say Nothing
When In Rome, The Promise

White Lion, When The Children Cry

Guns N’ Roses, Welcome To The Jungle
The Ramones, | Wanna Be Sedated

0Ozzy Osbourne, Miracle Man

Bullet Boys, Smooth Up

Georgia Satellites, Hippy Hippy Shake
Fields Of The Nephilim, Moonchiid

Daryl Hall John Oates, Everything Your Heart Desires
Ready For The World, My Girly

THe Del-Lords, Judas Kiss

R.E.M,, Orange Crush

Traveling Wilburys, Handle With Care
Steve Earle, Copperhead Road

U2, Desire

Tom Cochrane, Big League

Good Question, Got A New Love

Inner City, Big Fun

Paula Abdul, (It's Just) The Way That You Love Me
Tony! Toni! Tone!, Baby Doll

Duran Duran, | Don't Want Your Love
Thompson Twins, In The Name Of Love '88
Devo, Disco Dancer

Pet Shop Boys, Domino Dancing

Ave., H TX 77002

ADDS

The Boys Club, | Remember Holding You
Robert Palmer, Early In The Morning

Peter Cetera, Best Of Times

Johnny Hates Jazz, Turn Back The Clock
House Of Lords, | Wanna Be Loved

Annie Lennox/Al Green, Put A Little Love. . .
LeVert, Pull Over

Randy Newman, It's Money That Matters
Mike & The Mechanics, Nobody's Perfect
Bananarama, Love, Truth, & Honesty

POWER

€)
TNN

The Nashville Network

13 Hours Weekly
2806 Opryland Dr., Nashville, TN 37214

PO NN
NV

N s
NN

14 hours weekly
6430 Sunset Bivd., Hollywood, CA 90028

George Michael, Kissing A Fool

The Beach Boys, Kokomo

Breathe, How Can i Fall

U2, Desire

Kylie Minogue, The Loco-Motion
Giant Steps, Another Lover
Chicago, Look Away

INXS, Never Tear Us Apart

Duran Duran, | Don’t Want Your Love
Boy Meets Girl, Waiting For A Star To Fall
Phil Collins, A Groovy Kind Of Love
Eddie Money, Walk On Water

Will To Power, Baby | Love Your Way

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to illboard, New Videoclips,
1515 Broadway, New York, N.Y.
10036.

ALPHAVILLE

Forever Young

The Singles Collection/ Atiantic
Keller Thornton

Brian Ward

BANANARAMA

Love, Truth And Honesty
Greatest Hits/London

Chns Symes/Positive TV Videos
Big TV!

THE CALIFORNIA RAISINS
Signed, Sealed, Delivered
Meet The Raisins!/Atlantic

David Altschul/Will Vinton Productions inc
Will Vinton, Barry Bruce

NICK CAVE & THE BAD SEEDS

Deanna

Tender Prey/Emgma/Mute
Mick Harvey/Mute Fitm
Mick Harvey

CHEAP TRICK
Ghost Town
Lap Of Luxury/Epic
Fiona O'Mahoney
Nick Morns

DIAMANDA GALAS

Double-Barrel Prayer

You Must Be Certain Of The Devil/Mute/Restless
Fiz Ohver/Aubrey Powell Productions

Peter Christopherson

SHEENA EASTON
The Lover In Me
The Lover In Me/MCA
Propaganda Films
Dominic Sena

EIGHTH WONDER
Cross My Heart
Fearless/WTG/CBS

A. Taylor

Dee Trattman

HELLOWEEN

| Want OQut

Keeper Of The Seven Keys/RCA

Liz Silver, Luke Thornton/N. Lee Lacy Associates
Storm Thorgerson

HORSEFLIES

Hush Little Baby

Human Fly/Rounder

Liz Silver, Luke Thornton/N. Lee Lacy Associates
Victor Ginsburg

HOWARD HUNTSBERRY
Sleepless Weekend

With Love/MCA

Samurai Artists

Larry Blackmon

FREDDIE JACKSON

Nice 'N Slow

Don't Let Love Slip Away/Capitol

Alastair Bates, Michael Owen/N. Lee Lacy Associates
Michael Oblowitz

BOB JAMES
Ashanti

Ivory Coast/Warner Bros.
Ethan Russell
Ethan Russelt

SAM KINISON

Wild Thing

Have You Seen Me Lately?/Warner Bros.
Doug Major

Marty Callner

KISS

Let's Put The X In Sex
Smashes. Thrashes And Hits/Mercury
Jim Czarnecki

Rebecca Blake

KOOL & THE GANG

Strong

Everything's Kool & The GangsMercury
Ken Walz/Ken Walz Productions

John Lloyd Miller

KENNY LOGGINS

I'm Gonna Miss You

Back To Avalon/Columbia

Liz Sitver, Luke Thornton/N. Lee Lacy Associates
Michael Oblowitz

MOTORHEAD

Eat The Rich

NO Sleep At All/Emgma/GWR
Douglas Smith

Nick Mead

PEBBLES

Do Me Right

Pebbles/MCA

Jay Sisson, Liz Silver, Luke Thornton/N. Lee Lacy Asso-
ciates

Michael Oblowitz

THE PRETENDERS

Windows Of The World

1969 Original Motion Picture Soundtrack/Polydor
Roger Hunt/VIVID Productions

Tony Vanden Ende

QUIET RIOT

Stay With Me Tonight
Quiet Riot/Pasha/CBS Associated
Mark Freedman Productions
Dominic Orlando, Mark Rezyka

SCORPIONS

Passion Rules The Game
Savage Amusement/Mercury

Craig Fanning/Mark Freedman Productions
Jeft Zimmerman

LEE SMITH

A Letter To Mama

Summit

Anthony Burger/GCN Video Productions
J. David Chilton

SONIC YOUTH

Teenage Riot

Daydream Nation/Enigma/Biast First
Sonic Youth

Sonic Youth

TESTAMENT

Nobody's Fault

The New Order/Megatorce Worldwide/Atlantic
Wilde Sitas Tomkyn/Imagefilms

Sam Taylor

'TIL TUESDAY

(Believed You Were) Lucky
Everything's Different Now/Epic

M. Faerman, P. Wallach

Peter Wzllach

TONY! TONI! TONE!
Baby Doll )
Who?/Wing

Karolyn Ali/Renge Films

Bilt Parker

VELVET ELVIS
Something Happened Today

Velvet Elvis/Enigma
Stanley Gaines Jr./Airbourne Creations Inc.
Tom Arcuragi

ADDS

CURRENT

The Judds, Give A Little Love

Steve Wariner, | Should Be With You

Glen Campbell, Light Years

Sawyer Brown, My Baby's Gone
Sweethearts Of The Rodeo, Satisty You
Anne Murray, Flying On Your Own

K.T. Oslin, 80's Ladies

Michael Johnson, That’s That

T. Graham Brown, Darlene

Ricky Skaggs, Thanks Again

John Anderson, Down In The Orange Groove
Skip Ewing, | Don't Have Far To Fall

Mel McDaniel, Henrietta

Ricky Van Shelton, I'll Leave This World Loving You
Amy Grant, Lead Me On

Lyle Lovett, If | Had A Boat

Crystal Gayle, Nobody's Angel

Bob Wickline, Ski Bumpus

Restless Heart, A Tender Lie

Keith Whitley, When You Say Nothing At All

The Sugarcubes, Motorcrash

Robbie Nevil, Back On Holiday

Cheap Trick, Ghost Town

Paula Abdul, (It's Just) The Way That You Love Me
Maxi Priest, Wild World

When In Rome, The Promise

[ottge —

NS

Continuous programming
704 18th Ave. South, Nashville, TN 37203

HEAVY

HEAVY

Breathe, How Can 1 Fall

Giant Steps, Another Lover

Whitney Houston, One Moment In Time
The Escape Club, Wild, wild west
INXS, Never Tear Us Apart

Duran Duran, | Don’t Want Your Love
Eddie Money, Walk On Water

George Michael, Kissing A Foot

The Beach Boys, Kokomo

Michael Jackson, Smooth Criminal
Luther Vandross, Any Love

Kylie Minogue, The Loco-Motion

U2, Desire

Bon Jovi, Bad Medicine

Chicago, Look Away

Anita Baker, Giving You The Best That | Got
Vixen, Edge Of A Broken Heart

Guns N’ Roses, Welcome To The Jungle

Reba McEntire, | Know How He Feels

Ricky Van Sheiton, I'll Leave This World Loving You
Michael Johnson, That's That

Charlie Daniels Band, Boogie Woogie Fiddle. . .
Keith Whitley, When You Say Nothing At Alt

The Qak Ridge Boys, Gonna Take A Lot Of River
Crystal Gayle, Nobody's Angel

K.T. Oslin, Hold Me

Sawyer Brown, My Baby's Gone

David Lynn Jones, Tonight In America

T. Graham Brown, RFD 30529

Foster And Lloyd, What Do You Want From Me. . .
Tanya Tucker, Strong Enough To Bend

Baillie & The Boys, Long Shot

Restless Heart, A Tender Lie

Rosanne Cash, Runaway Train

Desert Rose Band, Summer Wind

Glen Campbell, Light Years
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TOP L ATIN ALBUMS..

THIS WEEK
2 WKS. AGO

WKS. ON CHART

Compiled from a national sample of retail store
and one-stop sales reports.

ARTIST TITLE  LABEL & NUMBER/DISTRIBUTING LABEL
11| YOLANDITA MONGE VIVENCIAS cBS 10552

by Carlos Agudelo

THE LATIN RASCALS have set their sights on the
Spanish-language market in the U.S. as well as in Lat-
in America. Their first record in Spanish is the single
“Companero,” with music by Tony Moran and Mac
Quayle and lyrics and production by Willie Colén.
The ballad will be included on the Tin Pan Apple al-
bum “When She Goes,” set for release in January.
The album is the centerpiece of the strategy for intro-
ducing the duo to Europe. According to Moran, an al-
bum of all Spanish-language songs is in the works.
That album’s release will be decided by PolyGram, Tin
Pan Apple’s distributing corporation, during a plan-
ning session in London,

The Rascals—Moran and Albert Cabrera—are tak-
ing their own recording career seriously these days af-
ter having mixed, remixed, and produced records for
the Rolling Stones, Bruce Springsteen, Aretha Frank-
lin, Cyndi Lauper, George Michael, Hall & Oates, Di-
ana Ross, and Eurythmics, among many others. They
are taking Spanish, dance, drum, and singing lessons.
“We really want to do it right and make a good im-
pression,” Moran says. As for adding more Latin
rhythm to their music, they say that will come with
time. “We feel that we are Latin enough. We don’t
have to throw [anything] on that. It comes naturally,”
says Cabrera.

THE NEW HEADQUARTERS of the TH-Rodven la-
bel were officially inaugurated in Miami Oct. 28. The
dedication was performed by Miami Mayor Javier
Suérez. Most of the label’s artists were present, in-
cluding those from the Rodven label in Venezuela, as
were numerous members of the national and interna-

tional press. Among the executives attending were
Withem Ricken, TH's president in Caracas, Venezue-
la; Gumercindo Miranda, executive director of TH-
Rodven U.S.A.; and Rodolfo Rodriguez Miranda,
president of TH-Rodven U.S.A. and Rodven Records
Venezuela. The new headquarters are at 3191 Coral
Way, Miami, Fla. 33145. The new phone number is 305-
442-7273.

FOLLOWING THE TREND among major record
companies with Latin subsidiaries in the U.S., Poly-
Gram Latino has signed the New York-based salsa
band Johnny & Ray. Their first album, “Salsa Con
Clase,” is expected to hit the street before the end of
the month. Johnny & Ray are only the third act signed
by PolyGram Latino, following José Luis Rodriguez
and Clockwork, a crossover act that is made up of an
Argentine, a Cuban, and two Peruvians and whose
repertoire includes Spanish-language ballads as well

Latin Rascals to release 1st
Spanish-language record

as English pop. PolyGram Latino began distributing
PolyGram Mexico’s product in August; previously, it
was distributed by Sonotone in the U.S. Planned for
release before the end of the year are CDs by Poly-
Gram artists from the Polydor and Philips labels, in-
cluding Nino Bravo, Elio Roca, Rocio Durcal, Mer-
cedes Sosa, and Demis Roussos. In total, PolyGram
Latino expects to distribute and promote 20 titles by
the end of the year. Also, Spaniard Miguel Gallardo
has been signed jointly by PolyGram Mexico and Poly-
Gram Latino; his first album will be released in Janu-
ary. Sara Montiel’s nhext album, “Purisimo Sara,” is
due by the end of this month. Montiel has been pro-
moting her album in Venezuela, according to Helenita
Martinez, sales and promotions manager for Poly-
Gram Latino in New York.

| Hassical

1

14
2| 1]29| BRAULIO CON TODOS LOS SENTIDOS ¢BS 10534
3|2 |11| ROBERTO CARLOS ROBERTO CARLOS 88 cBS80002
4 16 |7 | ANGELA CARRASCO BOCA ROSA Eemisas9
5 (16| 5| EMMANUEL 10 ANOS DE EXITOS GLOBO 8521
6 3|27 CAMILO SESTO AMORLIBRE GLOBO 7608-1
71715| ARMANDO MANZANERO 20 GRANDESEXITOS GLoBO 8484
8 |5|13| EYDIEGORME DE CORAZON A CORAZON cBS 69305
9 [ 14131 | ISABEL PANTOJA DESDE ANDALUCIA Rrcas956
10| 8 {29| RAPHAEL LAS APARIENCIAS ENGANAN cBS 460892
111215 RAPHAEL SUS 20 GRANDES EXITOS GLOBO 8345
Q. /12{10|33| DYANGO CAELANOCHE emi 7609
©[13/9{25] JUANGABRIEL DEBOHACERLO ARIOLA 7619/RCA
A 14/—| 1 | ROCIODURCAL COMO TUMUJER arioLA 8574
151577 | JULIOIGLESIAS UN HOMBRE SOLO cBS 50337
16 |11 [ 51| JOSE JOSE SOY ASI aRiOLA 6786/RCA
17 [13{55| JOSE LUIS RODRIGUEZ SENOR CORAZON MERCURY 832-763-4/POLYGRAM
18|18 (19| JOSE JOSE 20 TRIUNFADORAS ARIOLA 6063/RCA
1920 (41| LOS BUKIS SIME RECUERDAS LASER 3044/FONOVISA
20{23| 3| LOSBRIOS PORQUE ESTAS ENAMORADA FoONOVISA 8803
21|17 |583| FRANCODEVITA FANTASIA SONOTONE 1405
22122119| TITORODRIGUEZ RECORDANDO A TITO RODRIGUEZ GLoBO 7642
23125} 3 | MIJARES UNOENTRE MIL €emi8436
24119(33| EMMANUEL ENTRE LUNAS rcas955
251211 5| FELITOFELIX BOLEROS DE AYER MEGA 3011/RICO
1|1]19| LUISENRIQUE AMORY ALEGRIA cBs 10546
2 (2]29| LALORODRIGUEZ UN NUEVO DESPERTAR TH-RODVEN 2517
3]6(29| ELGRANCOMBO ROMANTICO Y SABROSO comBO 2054
417 |5| GILBERTOSANTARROSA AMORY SALSA comgo 2053
51 3|47 | EDDIESANTIAGO SIGUE ATREVIDO TH-ROOVEN 2497
615 !17] FRANKIERUIZ ENVIVOY ATODO COLOR TH-RODVEN 2531
71919 MAXTORRES SENSUALMENTE TROPICAL Emisa63
8 | 8129 CONJUNTO CHANEY MAS QUE ATREVIDO  HIT MAKERS 71
g 8 |4 |2]1| ANDY MONTANEZ EL ETERNO ENAMORADO TH-RODVEN 2527
- 10|12| 3 | CELIA CRUZ/RAY BARRETTO RITMO EN EL CORAZON faNiA 651/
< SONIDO
UN(11|14| 5| RUBEN BLADES ANTECEDENTES ELEKTRA 60795
: 12119 3 [ JOHNNY VENTURA EL CABALLO UNA LEYENDA cBs 80012
«f 13(10| 5| OSCARD'LEON DE AQUI PARA ALLA TH-RODVEN 2560
2 14|11 (27| JOSE ALBERTO SUENO CONTIGO RMM 1664
B (151337 WILLIE GONZALEZ EL ORIGINAL Y UNICO sONOTONE 1138
©|16/16| 5| LAPATRULLA 15 LOSEXITAZOS BAILABLES TTH 1931
@2 /17|—[17| FANIAALLSTARS BAMBOLEO fania650/50N00
b= 18| —| 1 | SERGIO VARGAS SERGIO VARGAS cBs 8004l
19|18{31{ CANOESTREMERA SALVAJE ceGool
20(20| 9 | GRUPO NICHE TAPANDO HUECOS 1A CLAVE 13380
21{—| 1| BONNYCEPEDA A NIVEL INTERNACIONAL comso 2056
22125| 9 | WILLIE BERRIOS CON MAS EMPUJE SONOTONE 1138
23(15|19| TITONIEVES THE CLASIC RMM 1666
24123| 3 | HENRY HIERRO A MILLON kaRen 114
25|—| 1 | GRUPO ISLA BONITA ISLABONITA css80015
1|1 |43| LOSBUKIS SIMERECUERDAS [ASER 3044/FONOVISA
2|3 |21| VICENTE FERNANDEZ EL CUATRERO cBs2833
3(2|9 | FITOOLIVARES EL CABALLITO i 2012
4 8|3 GRUPOPEGASO ADOLESCENTE Y BONITA Remo 1019
5{—1| 1| BRONCO UN GOLPE MAS rONOVISA 8808
6]5|15) RAMON AYALA UN PUNO DE TIERRA FREDDIE 1430
716 (31| LOSTIGRES DEL NORTE IDOLOS DEL PUEBLO ronOvisa 8800
- 8 (7 |13| LOSBRIOS PORQUE ESTAS ENAMORADA FfONOVISA 8803
>4 9 /10| 3| LOS CAMINANTES INCONTENIBLES ROMANTICOS Luna1173
€D {1016 47 LINDA RONSTADT CANCIONES DE MI PADRE ELEKTRA 60765
; 11| 4 | 43| BRONCO SUPERBRONCO ARIOLA 6618/RCA
1219/ 9 | GRUPOLASOMBRA CHICAGO'S WILD SIDE  FREDDIE 1427
E 13| —[29| SONORA DINAMITA 16 SUPERCUMBIAS FUENTES 1615/SONOTONE
=4 [ 14]12|13| GRUPO TOPAZ GRUPO TOPAZ DE REY FLOREZ TH.MEX 2515
« 15/15|13| JUANVALENTIN POR M| POBREZA cBs 10522
Z 16| 917! SONORA DINAMITA/SONORA SANTANERA LA GUERRA DE LAS
2 SONORAS  SONOTONE 1146
©117|20{49| LOSYONICS PETALOSY ESPINAS  LASER 3041/FONOVISA
E 18(11[15| JOAN SEBASTIAN CON TAMBORA MUSART 90014
19|—11 LITTLE JOE AUNQUE PASEN LOS ANOS  c¢Bs 80004
20(22|19| DAVID MARES SOLDOUT cssB8a3a7
21{14{99| LOSBUKIS ME VOLVIA ACORDAR DE TI LASER 3025/FONOVISA
22|13|59| FITOOLIVARES LA GALLINA gn 20001
23|23125| LOS CAMINANTES LOS IDOLOS DEL PUEBLO Luna 161
24(21}{ 3{ DAVIDLEEGARZA TOUR 88 c8s8a3s0

GRUPO SAGITARIO DE LONUEVO tuna1141

(CD) Compact disk available. @ Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

KEEPING
SCORE

by Is Horowitz

IT’S NOW OFFICIAL. Erato Records moves over to
WEA International after its current contract with BMG
Classics expires at the end of 1989. The move had been
expected, both as a further step in WEA’s aggressive
move into classics and as an indication of BMG’s com-
mitment to focus more of its resources on its own family
of labels—RCA Red Seal and Eurodisc (Keeping Score,
Oct. 15).

While the WEA takeover becomes effective Jan. 1,
1990, the terms of the deal permit an additional 12
months of product sell-off by BMG Classics. New Erato
releases are planned during the coming year by BMG
and will continue to be marketed “vigorously.” The two
companies have had close ties for more than a decade.

In a lesser example of licensed-product marketing,
BMG has recently introduced a series of ballet scores re-
corded by Melodia. Eurodisc has long had an arrange-
ment with the Soviet label for European distribution,
but these were the first items under that deal to be re-
leased on CD in this country. Mobile Fidelity’s pact with
Melodiya calls for first refusal rights, and they appar-
ently passed on these titles. The eight ballet packages,
all on midline, feature highlights of such works as Kha-
chaturian’s “Spartacus” and Tchaikovsky’s “Nutcrack-
er.”

A SOUND IMPROVEMENT: As CD technology ad-
vances it mimics analog more closely, suggests David
Chesky, head of audiophile label Chesky Records.
Chesky’s new CD reissues of analog recordings licensed
from the Reader’s Digest catalog have been transferred
using 18-bit, 64-times oversampling technology, said to
provide more accurate duplication, particularly in the

high end of the frequency spectrum, says Chesky.

The analog-to-digital converter used was developed by
DBX but also incorporates special circuitry built by
Chesky’s technical director, Bob Katz.

The first CDs featuring the new technology include a
Respighi program conducted by Massimo Freccia and
Rudolf Kempe and a Brahms/Wagner program con-
ducted by Jascha Horenstein. Together with an Earl
Wild program of piano works by Nicolai Medtner, all
the new CDs will be identified with an “oversampling”
sticker.

The Wild disk is the first to be recorded under Chesky
auspices. The label, which has thus far limited its re-
leases to licensed product, may produce other classical
disks later. Meanwhile, it will soon inaugurate a series
of jazz recordings produced under its own supervision.

PASSING NOTES: Luciano Pavarotti fans will be

Erato To Move To WEA;
Chesky Makes New CDs

able to take photos with their arms around their idol—
or, at least, a reasonable facsimile. It’s all part of a six-
city promo to plug the tenor’s latest album, which kicks
off Nov. 13 in San Francisco. The local Tower Records
store will have life-size Pavarotti photo stand-ups in-
store and a photographer on hand to serve the faithful.
The promotion there will tie in with station KKHI, says
London’s Ellen Kazis. Similar events will be held in
Boston, Chicago, New York, Los Angeles, and Washing-
ton, D.C., on Dec. 3, says Kazis.

The Bartok recording of works for piano and orches-
tra by Zoltan Kescis, winner of a Mumm Classical Mu-
sic Award, was incorrectly identified here last week. It
is a Philips recording ... Lorin Maazel’s first concert
conducting the Pittsburgh Symphony as its new music
director is scheduled for a live broadcast from Heinz
Hall over local station WQED on Thanksgiving Day.
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The artists and the company are still making music history.

From John Philip Sousa to Michael Jackson, Barbra Streisand, Louis
Armstrong, Willie Nelson, lsaac Stern, Benny Goodman, Bruce Spring-
steen, Billie Holiday, Bob Dylan, Leonard Bemstein, Billy Joel, Frank
Sinatra, Johnny Mathis, Bessie Smith, Duke Ellington and George
Michael: for the past 101 years, no record company has signed and
developed more stars, in more styles of music, and sold more recordings
in more formats than CBS Records Inc.

Along the way, a business organized in 1887 by two English inven-
tors and some Washington, D.C. court reporters has passed through the
hands of an English entrepreneur, a radio (and refrigerator) manufac-
turer, a button maker, and finally a broadcaster, before its acquisition on
January 5, 1988 by Sony Corporation.

But none of the other sides of the story—the corporate history, the
tradition of technical innovation—would exist apart from the tremen-
dous array of creative talents who have made recordings for Columbig,
Epic, Masterworks, or one of the other CBS Records labels in the last
century. The artists have made it happen—almost from the beginning.

Almost. It seems a safe bet that recorded

music, let alone recording artists, never en-
tered the minds of Edward Easton and his
colleagues on the clerical staff of the US.

Supreme Court when they decided to back a

couple of English inventors with @ machine that could reproduce sound.

Since 188, Chichester Bell and Charles Tainter had been working in

a Washington laboratory funded by Chichesters cousin, Alexander

Graham Bell, with prize money received from the French government for

his invention of the telephone. Bell and Tainter believed they could

improve on Thomas Edison’s phonograph, patented by him in 1878 but

put aside so that he could work on the incondescent lamp—the light
bulb.

In 1886, Bell and Tainter patented a machine they called the graph-
ophone. Easton et al. saw it as a revolution in stenography—the ances-
tor of the Dictaphone. In fact, the only real success their American
Graphophone Company ever had with the machines was in selling them
to the US. govermment. The cardboard-and-wax cylinders that the
machines used were the forerunners not so much of records as of blank
tape.

Demand for dictating machines was less than robust, but the real
problem was that the graphophone didn’t work as well as the competi-

tion: Edison’s improved phonograph, which also played cylinders, or
Emile Berliner's gramophone, which played flat discs. American Graph-
ophone and its offspring, the Columbia Phonograph Company, would
surely not have survived the quagmire of patent lawsuits and business
backstabbing that marked the first 20 years of recorded sound (and
eventually dragged down Berliner, Edison and many others) but for one
saving grace: great lawyers.

The history of recordings as entertainment—and, really, the story of
Columbia Records—begins not with inventors and lawyers, though, but
with camivals, sideshows and penny arcades. While the men in Wash-
ington were pushing their machines as office equipment, some forgotten
guys out fo make a buck were buying phonographs or graphophones,
recording songs, jokes, whatever, and charging the rubes a nickel to go
to listen to them.

For a while, as with the earliest motion pictures, the subject matter
made no difference: the novelty of hearing a voice from a machine was
worth the price of admission. Because the machines could both record
and play back, every arcade operator could be a mini-mogul, making
records of his children reciting nursery rhymes or Aunt Bertha at the
piano.

Columbia’s first great achievement lay in recognizing that the novelty
wouldn't last forever, that listeners in the arcades and at home would
begin to make qudlitative choices. Sure enough, the “Washington Post
March” performed by the U.S. Marine Band under Sousa’s direction
proved more appedling than the some song played by a group of
nobodies. Columbia’ first catalogues, issued in 1890, made the Marine
Band and Sousa the first ‘name-brand” recording stars, and established
brass bands as the industry’s first big musical trend.

Not its only trend, however. Columbia in the 1890% also boasted
extensive offerings from one John Y. Atlee, an “artistic whistler” {includ-
ing his timeless “A Curl from Baby's Head"); an Irish dialect comedian
named Pat Brady; songs from the Spanish-American War.
Twenty-five years before radio, Columbia offered the
chance to hear on record such stirring political oratory as
William Jennings Bryan’s “Cross of Gold” speech, recited in
the studio (over and over and over) by appropriate actors.

The cylinders cost a dollar ($10 per dozen) for about two
minutes of sound; in addition to their artistic quality, the
recordings were “carefully selected for loudness and clear-
CBS-2

ness,’ which may go a long way toward explaining the popularity of
brass bands. Columbia sales offices in New York, Washington, Baltimore
and St. Louis doubled as recording studios and phonograph/
graphophone showrooms.

By 1902, when Columbia and archrival Victor agreed to standardize
seven and 10-inch, single-sided discs (two-sided discs followed in 1904),
the new rage was opera. Locking up Enrico Caruso and other leading
European opera stars in long-term contracts, Victor effectively forced
Columbia to focus on American music and humor. Columbia best-sellers
in the years leading up to World War | included recordings of piano rags,
stars of the Metropolitan Opera, a popular black singer and comedian
named Bert Williams, dance bands led by Ted Lewis and others, and a
young entertainer named Sophie Tucker.

America’s entry into the war created its own rash of popular patriotic
songs and records, but also ushered in the first great business crisis for
Columbia and the phonograph industry as a whole. Factories were
converted for war use, sales declined, and the war’s end in 1918 led to a
worldwide economic recession. The final, nearly crushing stroke came in
1922 with the introduction of radio broadcasting.

in an effort to stay solvent, Columbia sold off its Dictaphone business
to the company that still bears that name, and its British operations to an
English entrepreneur named Louis Sterling. Nonetheless, Columbia was
forced into receivership in late 1923. In the next 10 years of economic
boom and depression, ownership of Columbia passed successively to
Louis Sterling, to Grigsby-Grunow Inc., an American company that
made radios and refrigerators, and then to a banking syndicate. Radio
was, as Grigsby-Grunow dubbed one of its products, “the Mighty Mon-
arch of the Air” and record companies were going cheap.

Looking back, its hard to believe that this period of near-collapse
coincided with some of the greatest artistic breakthroughs of the century.
Black music in several styles quickly became the dominant popular music
in Americg, first with ragtime, and then, just after World War |, with jozz.

Columbia’s role as a jozz leader dates back almost to the beginnings
of the genre, with recordings by King Oliver, Fletcher Henderson and
other bands, all of them soon to be overshadowed by a young trumpeter
who recorded Columbia sessions with both Oliver and Henderson—
Louis Armstrong. Armstrong's first recordings as a band leader were
made for Okeh Records, the first major “race” label, which was acquired
by Louis Sterling and Columbia in 1926. (Armstrong went on to record
extensively for Columbia))

YEARS

Okeh had also launched the other great black music trend of the
Twenties with a record called “Crazy Blues” by Mamie Smith. As sales of
blues records began to rival those of jazz, Columbia signed the first great
blues star, Bessie Smith, in 1923. Smith’s vocals, often backed only by
Henderson on piano, came to characterize the Roaring Twenties and the
Depression that followed, as much as did Armstrong's trumpet.

Those same years saw the first major technical advance in recordings
since the beginning of the century, and once again a Columbia record
led the way. The Wester Eleciric Company perfected a method of
eledirical recording that not only revolutionized the music industry but
also made talking pictures possible. No longer did singers have to shout
into acoustic recording homs; symphony orchestras could finally sound
orchestral on record. The first commercial electrical recording, a version
of “Adeste Fidelis” by 850 members of the Associated Glee
Clubs of America leading an audience of 4000 at the
Metropolitan Opera House in New York, appeared on the
Columbia label in 1925,

None of these events, however, could really combat the
effects of the Depression. U.S. record sales, which had topped 104
million units in 1927, fell to 6 million in 1932. Grigsby-Grunow, itself in
bankruptcy, sold the entire Columbia operation for $70,500 in 1934.
Nine years earlier, Louis Sterling had paid two and a half million dollars
for the same assels.

Columbia’s newest owner was the American Record Corporation, an
offshoot of the Scranton (Pa.) Button Works. ARC had also recently
swallowed another important Twenties label, Brunswick. This new com-
bine continued to record important artists, most prominently—at least in
retrospect—a “Delta blues” singer and writer named Robert Johnson.

But the company still struggled economically, to the point that it cut
back on its own recording activities and relied on imports from Europe
for a flow of releases. Once again, though, a financial “angel” appeared

in the person of William S. Paley, founder of the Columbia

CB s Broadcasting System.
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Paley and Columbia had done business as far back as the Twenties;
now, in 1938, he was prepared to buy ARC/Columbia/Brunswick for a
still astoundingly low $700,000. Moreover, Paley believed he had found
an executive who could turn the business around: Edward Wallerstein,
from RCA Victor.

The company’s—and the industry’s—return to prosperity had a lot to
do with business decisions, primarily involving cutting the price of records
and phonographs, but there was also an artistic stimulus: the Swing Era
had begun, and an ARC/Columbia jazz talent scout named John Ham-
mond was right in the middle of it.

Throughout the century, the matter of white musicians interpreting
{and cashing in on) black music has been one of the industry’s touchiest
issues. There were successful black swing bands—Count Basie’s, Duke
Ellington’s, Jimmie Lunceford's—well before the swing “craze” began,
but it was unquestionably white bands—primarily Benny Goodman's—
who created the music’s soaring popularity with white audiences.

With Hammond's musical judgment and CBS's backing, Columbia
enjoyed the best of both worlds, signing Basie, Goodman, Ellington and
many others and rapidly reestablishing the company as a leading cre-
ative force in the music industry. But Hammond, a civil rights activist
throughout his life, also used the music’s popularity to achieve a larger
goal.

The “From Spirituals to Swing” concerts at Carnegie Hall in 1938,
which came together under Hammond’s leadership, not only were one
of the supreme moments in American music, they also forced the industry
and the public to confront the contradictions of integrated music in a
segregated world. For the first time, the all-white Goodman band per-
formed on the nation’s most prestigious stage with Basie, Teddy Wilson,
Lester Young, and other leading black jazz artists. In music, if not in
American society ot large, a corner had been turned.

Columbia’s leadership in big-band swing put the company in excel-
lent position to take advantage of the next wave in popular music. With
the emergence of Bing Crosby in the Thirties, band singers slowly began
to dominate the bands. The real breakthrough came with a young
veteran of the Tommy Dorsey orchestra, Frank Sinatra.

Sinatra’s early years as a solo star now seem engulfed by the pop
idolatry that surrounded him in the early Forties, but he also made a
decade of memorable recordings on the Columbia label, including
many of the songs most closely identified with him. Columbia went on to
record many of the most prominent pop singers of the erq, including
Tony Bennett, Doris Day and Jo Stafford.

Like the rest of the industry, Columbia endured, barely, the [
two key business crises of the World War Il years: a shortage of |4
shellac, then an essential ingredient in the manufacture of 78
r.p.m. records; and a two-year strike by the American Federa-
tion of Musicians. The shellac shortage, at least, had the posi-
tive effect of forcing record companies to experiment with
plastics, which would figure crucially in Columbia’s most
famous technological coup.

When Wallerstein was with RCA Victor, the company developed and
introduced (in 1931) a long-playing record that had not succeeded,
owing to a combination of high price and poor sound quality. Wallerstein
had never lost interest in the LP, however, and beginning in 1944, CBS
engineers under the direction of Peter Goldmark concentrated on the
project.

In 1948, Columbia introduced a 333 r.p.m. microgroove record that
held 23 minutes of music per side; 40 years later, the LP remains a
bulwark of the music industry. Just as the first LPs were reaching the
public, recording studios also began the changeover to magnetic tape, a
German innovation that replaced the direct-to-disc method and laid the
foundation for modern multi-track recording.

Both these developmenis fit perfectly with Columbia’s repertoire.
Most symphonies could now fit on one record, and for o decade
Wallerstein  had been relentlessly signing American symphony
orchestras, including the New York, Chicago and Cleveland. Columbia
Masterworks now took over the premier position in classical recordings
that had been held by RCA Victor for most of the century.

Equally well-suited to the roominess of the LP were the classic Broad-
way musicals that now came to dominate American popular music.
Spurred by a young executive named Goddard Lieberson, Columbia
began a series of Broadway recordings that stretches from South Pacific
to My Fair Lady to West Side Story to A Chorus Line, and has become a
permanent part of our national music heritage.

The company’s most telling business development of the period was
the founding, in 1955, of the Columbia Record Club, under the direction
first of Norman Adler and later of Neil Keating. What is now the largest
negative-option direct mail operation in the world has steadily ex-
panded its offerings to include releases by most major labels, and today
ships LPs, tapes, compact discs and home video products to its members.

Through the Fifties and beyond, now under Liebersons dynamic
leadership, Columbia Records produced recordings in nearly every style
of music: brilliant jozz by the trumpeter Miles Davis and many others; pop
hits by singers from Johnny Mathis to Patti Page to a very young Aretha
Franklin; gospel classics by Mahalia Jackson; the TV phenomenon of
Sing Along with Mitch (Miller, then Columbia’s A&R chief); and finally, in
1962, a sensational new Broadway star named Barbra Streisand. The
only boat Columbia missed, however, was a big one: rock and roll.

In retrospect, Columbia’s real entry into rock began in 1962 when
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John Hammond (himself no great fan of rock
and roll) disregarded everyone else’s opinion
and signed a folksinger from Hibbing, Min-
nesota who called himself Bob Dylan. Dylan’s
songs first became the anthems of the civil rights
movement of the Sixties, then were adopted as
standards by a new generation of rock artists.

Slowly, reluctantly, Lieberson edged Colum-
bia into what was being called “folk-rock,” with new artists like Simon &
Garfunkel and the Byrds. For “real” rock and roll, the company turned to
England and to a relatively new CBS label, Epic, which had come into
being in the early Fifties as a home forbudget classical releases. With the
Dave Clark Five, the Hollies and Donovan, Epic scored many of the
company’s biggest chart hits beginning in 1964. Most important for the
history of rock, Epic also recorded another English band, the Yardbirds,
whose members included Eric Clapton, Jeff Beck and Jimmy Page, and
who were the real fathers of the guitar-based rock of the next 20 years.

By 1966, in what amounted to an acknowledgment that rock was
here to stay, Columbia had appointed a new president, Clive Davis, who
quickly made up for the company’s past reticence toward rock. As the
focus of the rock scene shifted from England to San Francisco, Columbia
signed Big Brother & the Holding Company (with Janis Joplin) and
Santang; Epic signed a groundbreaking, interracial R&B/rock fusion
band called Sly & the Family Stone. Before the decade was out, the
company under Davis's aegis had also signed a couple of big-band/rock
experiments called Blood, Sweat & Tears and the Chicago Transit
Authority, and brought in stars who had come to prominence on other
labels, including Neil Diamond and Pink Floyd.

Throughout the Sixties, CBS Records also built its reputation in
another rapidly changing field of music: country. The Columbia tradition
in what had included “cowboy,” “hillbilly” and “western swing” music
dates back to Roy Rogers, Bob Wills, Bill Monroe and Flatt & Scruggs,
among many others. But as country began to reach a much wider
audience, Columbia and Epic expanded their presence in Nashville with
a series of major signings, including Johnny Horton, Jimmy Dean, Johnny
Cash, Marty Robbins, Tammy Wynette and George Jones.

In1975, following Davis’s resignation and a brief return by Goddard
Lieberson, the presidency of the CBS/Records Group was assumed by
Walter R. Yetnikoff, who like Davis had begun his career with the
company as a CBS staff attorney. Yetnikoffs tenure has been marked by
the company’s continuing expansion into new businesses and
new markets; by the developmentto unprecedented heights of
superstars as varied as Michael Jackson, Willie Nelson, Bruce
Springsteen and Billy Joel; and by the ongoing search for
ways to find and nurture new talent within the context of the
world’s largest record company.

Led by Yetnikoff, CBS has achieved a series of firsts in the
industry, among them: the first record company to pass one
billion dollars in annual sales; the first record company to
establish a music video operation and fully develop the medium’s market-
ing potential; the first record company—in partnership with Sony—to
open a U.S. compact disc plant.

The company’s greatest growth in recent years has come overseas.
Beginning in the Sixties under Lieberson's supervision, the vision of a CBS
Records International executive, Harvey Schein, transformed CRI from
an outlet for U.S. recordings into a global network of music sources, a
process that expanded during Yetnikoffs tenure as CRI president in the
early Seventies. CRl now focuses on developing artists who combine
local popularity with worldwide appeal; many, including George
Michael, Julio Iglesias and Miami Sound Machine, have become super-
starsin the U.S. as well. CRI's 20-year joint venture with Sony in Japan has
produced that country’s leading record company.

Sifting through a century of recorded-music history, one can't help
being struck by the repetitions and the cycles of the music and the
industry. First opera and now Broadway recordings that began as
“popular” music have taken their place as “classics”; the threat to records
posed by the introduction of radio in the Twenties is repeated in the
Eighties, somewhat comically, by the introduction of videogames.

And more: today’s competition among LPs, cassettes and compact
discs reflects the turn-of-the-century battle between discs and cylinders.
In fact, if the history of music and technology suggests one axiom, it's that
there has always been something new on the horizon, and there proba-
bly always will be.

The constant, throughout the 101 years of CBS Records, has not been
how the music is delivered, but the music itself. Artistry sells records; the
quest for artistry ultimately drives all the activities of even the biggest
record company. Now as in the past, CBS Records Inc. pursues that quest.
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Norio Ohgaq, President of Sony Corporation, is certainly
no newcomer to the field of music or the recording
industry. He studied classical music at the prestigious
Tokyo National University of Fine Arts and Music, and
later at Kunst Universitat in Berlin. It was this training
that first brought him to Sony Corporation, as a con-
sultant to the company on ways to improve the musical
reproduction quality of its early line of tape recorders.
He has been involved in the “recording” field ever since.
As the first Managing Director of CBS/Sony Rec-
ords, the company’s Japanese joint venture with
CBS Inc., he guided CBS/Sony's growth into Japan's
preeminent record company. At CBS/Sony Records,
and now at Sony Corporation, where he is also
Chief Operating Officer, he has stressed the need

to develop personnel and

0 N

O

individualideas inmuch the
same way that a conduc-
tor guides an orchestra,
bringing out the talents of
each member to contrib-
vte to the goals of the
entire organization.
Since January 1988,
Norio Ohga and Sony
have taken on the chal-
lenge of another, very
musical "orchestra;’ CBS

Records, of which he is

now Chairman of the
Board.
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Q: How long have you worked in the record industry

A: | have been involved in the industry since we began
discussions with CBS in 1967 to form the joint venture
CBS/Sony Records. In 1968, CBS/Sony Records was inaugu-
rated as the first US-Japan joint venture in the record busi-
ness. From that time forward, it has enjoyed great success,
becoming the largest recording company in Japan, as well as
one of the world’s most profitable.

Q: What has CBS/Sony done in Japan to become so
successful?

A: Well, first, the key to success is people: hiring good people,
and providing them with an environment that is challenging
and encouraging. Sustaining morale is very important in this
business, as are strong human relationships.

Along these lines, we have also worked hard at develop-
ing artists ourselves. We do not entice artists away from other
companies; rather, we identify and create talent from the
beginning. We have also created markets that did not exist
previously. For example, in Japan, the genre of youth-

CBS-4

oriented pop singers was originally conceived and devel-
oped by CBS/Sony to bring young people into the record
market. It has since turned into one of the largest single music-
market segments in Japan.

Q: Is this “market creation” philosophy an idea taken
from Sony?

A: | would have to say so. We created the transistor radio
market, and more recently we have created the home VCR
market and the “Walkman"” lifestyle worldwide. CBS/Sony
was also the first company to market the compact disc and
the recently intfroduced CD single in Japan (called CD3 in the
United States).

Q: Your enthusiasm for classical music is well known. How
does this genre figure into a modern record company?

A: Classical music is very important to record companies,
because it sets atone and standard for quality. Though it may
not be as visible as pop or rock music, the high standard it
sets and the image it defines have a very strong impact on
our business.

Q: Does this mean that you will continue to promote classical
music?

A: Certainly, but not only in the conventional way. | would
like to develop a “new wave” of classical music for the future,
which will blend traditional stylings with innovative
approaches.

Q: Can you give us any examples?

A: CBS Records has just inaugurated a new record label
called Sony Records, which will focus on a new breed of
quality artists and recordings that cut across all genres. It will
also promote major musical undertakings such as this “new
wave” of classical music.

Q: What led to Sony’s decision to purchase CBS Records?
A: First, our longstanding cooperative relationship with CBS
Records gave us experience and insight into the organization
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and the recording business overall. Given CBS Records’ posi-
tion as a world leader in its field, Sony was very keen on
bringing it together with our electronics business, as the
synergy such a hardware/software combination could pro-
vide would be vital to the future growth and goals of Sony.
Q: What do you mean by “synergy”?
A: By combining a world leader in software with a leader in
hardware, we could create an organization in which each
side could be enhanced by the other. One example would
be the introduction earier this year of the D-88 Pocket
Discman, dedicated to the eight cm (three-inch) CD single.
We were able to introduce this new product atthe NARM Con-
vention thisyear, the first-everhardware introduction ata soft-
ware event. This stimulated
enthusiasm among record
companies and merchan-
disers, which has led to the
D-88's smooth and success-
ful launch and the industry
support for the CD Single
format which has followed.
Q: What is your outlook for
the future of CBS Records?
A: As 1988 marks not only the 101st anniversary of CBS
Records but also the 20th anniversary of CBS/Sony in Japan,
| see a future where CBS Records can enjoy greater opportu-
nities to enhance its business and stature within the world-
wide recording industry.

Because it is now a “stand-alone” company, rather than a
division of a diversified entertainment company, CBS Rec-
ords will be able to put increased emphasis on individual
creativity and responsibility. This will allow them the freedom
to react faster to the changing market, and to concentrate on
making decisions that are based strictly on their impact to the
record company. One example would be the ability now to
market prerecorded music videos, something they were
unable to do before because of CBS's involvement with 20th
Century-Fox. Now, as an autonomous operation, CBS Rec-
ords can pursue a variety of music markets more aggressively
and independently.

| am very optimistic about the next century for CBS
Records, and Sony as well. | feel we will all discover greater
opportunities to enhance an organization in which individual
expertise and talents can blend to create a shared vision
where both software and hardware can benefit each other.

A Billboard Advertising Supplement
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CONGRATULATIONS AND BEST WISHES
TO CBS RECORDS FOR ONE HUNDRED
AND ONE YEARS OF MUSIC MAKING.

MAY THE NEXT CENTURY BE AS EXCITING.

AKio Morita
Chairman and CEO
Sony Corporation
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As CBS Records moves into its second century, Columbia Records main-
tains its position as the world’s number one record label.

Among the roster of Columbia acts whose careers span more than a
decade with CBS are Leonard Cohen, Ray Conniff, Neil Diamond, Bob
Dylan, Earth, Wind & Fire, Art Garfunkel, Herbie Hancock, Julio Iglesias,
Billy Joel, Jouney, Judas Priest, Ramsey Lewis, Kenny Loggins, Johnny
Mathis, Eddie Money, Willie Nelson, Laura Nyro, Pink Floyd, Santang,
Boz Scaggs, Bruce Springsteen, Barbra Streisand, James Taylor, Toto,
and Weather Report.

“The amazing thing, says Bob Sherwood, Senior Vice President,
Marketing, “is that almost all of these artists have had all their music on
Columbia Records. It is a continuing challenge to adapt our marketing
elements to their sometimes subtle and frequently dramatic shifts in
creativity. The artists that continue to grow and the constant input of the
brand new innovators gives us excitement and a vitality that cannot be
duplicated”

In one of its most successful years ever, the label continued to win
gold and platinum awards with an astonishing array of new and estab-
lished acts in 1988. Some highlights:

o At nearly seven and a half million units, George Michaels first solo
album, Faith, became the longest-running #1 LP since Thriller as a result
of six top-charted crossover singles: “| Want Your Sex;” “Faith” “Father
Figure; “One More Try, “Monkey, and “Kissing A Fool”

o Bruce Springsteen became the only artist in the last 10 years with
four #1 LPs, as the triple-platinum Tunnel of Love yielded three hits:
“Brilliant Disguise, “Tunnel of Love, and “One Step Up” 1989 brings a
new solo LP from E Street Band saxophonist Clarence Clemons; guitarist
Nils Lofgren, and the debut of singer-guitarist Patti Scialfa.

o Billy Joel became the first American pop star to bring a fully-staged
show to the Soviet Union, documented on an RIAA gold double-LP,
KOHUEPT, and an apropos live single, the Beatles’ “Back In the USSR”

o The Hardline According To Terence Trent D’Arby hit RIAA double-
platinum with three top-charted Pop/R&B crossover singles—"Wishing
Well! “Sign Your Name,” and “Dance Little Sister”’

o Pink Floyd’s first studio LP in over four years was the multi-platinum
A Momentary Lapse of Reason. The bands first concert tour in eight years
is now the subject of a live double-album set for release this month; to be
followed by their first long-form video in 1988.

* Barbra Streisand collected a Grammy award and triple-platinum

followed, her first live LP in 20 years {issued
in conjunction with an HBO special), and her
12th consecutive RIAA platinum million-
seller. Till | Loved You, her first studio album in
three years, features the title tune single (the
love theme from Goya), a duet with Don
Johnson.

A tradition of commitment and history
consistently sets one record company apart
from the rest. Today, an artist whose career is just beginning at Columbia
stands alongside the definitive catalog of popular music in the 20th
century.

"There is a fradition at Columbia Records; says Senior Vice President
of A&R Mickey Eichner, “in its recognition of special artists and the
contributions they can make to the label. We are dedicated and com-
pletely committed fo the signing of exciting new talent and the develop-
ment of long-term careers”

Folkways: A Vision Shared—A Tribute to Woody Guthrie and Lead-
belly exemplifies this tradition at work. Recording commenced with Bob
Dylan and Bruce Springsteen, then grew to include Willie Nelson, U2,
John Mellencamp, Taj Mahal, Ado Guthrie, Pete Seeger, even Brian
Wilson. Bridging the gap between so many generations, members of
Fishbone joined Little Richard on Leadbelly’s “Rock Island Line” The all-
star tribute then took on multi-media proportions, tuming info a Show-
time cable TV special and, ultimately, a CMV home video.

Dealing with what has to be the industry’s widest spectrum of record-
ings, the strategy of pinpointing an artists audience—and then expand-
ing it past the limits of imagination—is all-important.

Pangs of teen yeamning by New Kids On the Block in “Please Don't
Go Girl; thrive alongside the motherly concern of Cheryl “Pepsii” Riley in
“Thanks For My Child;" and the ‘rhinestone rock’ of Bootsy Collins’ “Party
On Plastic” Martika {of Disney Channels “Kids Inc”) proves herself as a
singer and songwriter with “More Than You Know”” And Napua’s Poly-
nesian-tinged Texas blues-pop is also part of the mix.

The emergence of such a wide variety of new acts and the geo-
graphical areas they represent is another indication of Columbia’s scope:
Cock Robin from Los Angeles, New Jersey’s John Eddie, Texas-based
Omar and the Howlers, Canada’s Dan Hill, the Ouffield from London, a
never-ending flow of talent from Australia, and from the Soviet Union,
Boris Grebenshikov. Somewhere out there: new albums in 1989 by Mick
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Jugger and the Rolling Stones, Roger
Waters, and Loverboy’s Paul Dean.

On the distaff side, no record label can
claim the resources of Columbia’s roster of
female vocalists. Darlene Love and Dolly
Parton are legends in their own right, while
Holly Knight, Patty Smyth, and Bonnie Tyler
are legends in the making.

For an experienced pop artist like
Michael Bolton, celebrating the memory of
Otis Redding on a 20th anniversary version
of “(Sittin” On) The Dock of the Bay,” and
witnessing R&B radio reaching out to
embrace him, is the thrill of a lifetime.

The challenge of developing new direc-
tions for established acts while bringing
new artists into the mainstream requires an
incredible sense of timing. Witness the
perennial resurgence of heavy metal at the
top of the charts and its effect on Britny Fox.
The Philadelphia-based band was poised
for quick takeoff, and “Long Way To Love”
shot their debut album to six-figure sales
within days of its release.

At one end of the metal spectrum, Blue
Oyster Cult completed the long-awaited
saga of Imaginos after six years of work,
while Judas Priest embarked on the biggest
North American tour of its career, in sup-
port of the bands RIAA gold 13th album,
Ram It Down. At the other end, Roughhouse
arrived on the strength of an indepen-
dently-released album that earned the Phil-
adelphia band a solid reputation in
knowledgeable headbanger quarters.
Their newly-recorded major label debut
signaled another metal monster to be reck-
oned with.

Philly is not only home for the multi-
platinum Hooters, but also Tommy Conwell
and the Young Rumblers, dubbed “the new
champ” by George Thorogood in the
Boston Globe. Conwell has just wrapped
up a 2-month headlining U.S. tour in sup-
port of his debut Columbia album, Rumble,
and its first single, “I'm Not Your Man”

The popu-
lar rise of New
Wave/Cutting Edge music has left an indeli-
ble impression at Columbia, and remains
challenging as ever. Gaining exposure for
alternative music in the press, in-store, on
radio, TV and onstage can still be a battie.
But there are many successes:

¢ Midnight Oils five-year tenure at
Columbia paid off with a #1 AOR single,
“Beds Are Bumning,” and RIAA platinum for the Australian band’s current
album, Diesel and Dust, now in its 10th charted month.

¢ The spaghetti-western, beat-box rhythms of Big Audio Dynamite’s
third album, Tighten Up Vol. ‘88, once again took the band to #1 on
every alternative chart, detonated by the summer ‘88 street theme, “Just
Play Music!”

¢ The Psychedelic Furs’ “All That Money Wanis, the one newly-
recorded track from their anthology album All Of This and Nothing, hit
#1 on Billboard's Modem Rock Tracks chart for a month this fall.

¢ The Bangles’ landmark ‘80s singles—"Manic Monday, the #1
“Walk Like An Egyptian” (both from the 2 million-plus Different Light
album), and “"Hazy Shade of Winter” (Less Than Zero)—are followed by
“In Your Room,’ from their third Columbia album Everything.

¢ The frenzy, anarchy, humor and surprise of Fishbone can be heard
on Truth and Soul, their second album, featuring the single “Freddie’s
Dead” (from 1972’ “Superfly”), Curtis Mayfield’s granddaddy of anti-
drug songs, and the stupefying “Slow Bus Movin' (Howard Beach Party)”

The range of new music is certainly broader at Columbia than any
other label, from the sophisticated British R&B of Paul Young and Alison
Moyet, to the urban reggae of Jimmy Cliff and the uncategorizable
country-rock of T Bone Burmett. From England, the worldly-wise story
songs of Ricky Ross and Deacon Blue are developed alongside the
smooth new approach to soul taken by the Pasadenas.

An arrangement with Rough Trade Records brought Shelleyan
Orphan, Easterhouse, and the manic poetry of Rolo McGinty and the
Woodentops to America. Zouk music by Kassav' and the French Antilles,
the West Coast-via-Chapel Hill fusion of Parthenon Huxley, Godzilla-
inspired techno-rock from Wild—tomorrow’s music has to start
someplace.

Jazz has always been the comerstone of Columbia. Today, Arthur
Blythe, Herbie Hancock, Hubert Laws, Ramsey Lewis, Jean-Luc Ponty,
Grover Washington Jr, and Joe Zawinul of Weather Report head a
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thriving roster that attracts many established
artists at the height of their careers, as Tony
Bennett and Nancy Wilson can attest. New
artists to listen for include 17-year-old
organist Joe DeFrancisco, now being show-
cased in Miles Davis’ touring band; and vibist
Monte Croft, a protege of Miit Jacks: n

Considerable attention is paid to eight-
time Grammy winner Wynton Marsalis and
his 14-album catalog of jozz and classical
best-sellers. His brother Branford continues
to grow via his own LPs as a leader, a well-
received series of movie roles, and his par-
ticipation in the fouring and recording band
of Sting over the last three years. In addition
to the Marsalises, New Oreans has been
the training ground for 20-year-old pianist
Harry Connick Jr, flutist Kent Jordan, and
the duo of Donald Harrison and Terence
Blanchard.

Columbia has made big noise with
several new musician/composers, each
bringing a unique voice to the label. Multi-
talented keyboardist/percussionist Eleanor
Academia and soprano saxophonist Jane
Ira Bloom have both benefited from their
association with the label, along with tenor
saxophonist Kirk Whalum, drummer Steve
Smith and Vital Information, the all-star
Gadd Gang and bassist Eddie Gomez. As
the New Age movement grows, Columbia
responds with new albums from Full Circle,
an award-winning group making waves out
of Boston; and Chris Spheeris, whose ideas
are already shaping the genre.

Looking abroad, Brazil provided Colum-
bia with new recordings by Milton Nasci-
mento, Amar Simone, and Djavan. And
Americans recently found out why singer
Kimiko ltoh is Japan's #1 Jazz Vocalist, when
Columbia sponsored "East Meets West” at
the Bottom Line in New York City, integrating
more than a dozen U.S. and Jopanese acts
over the course of the six night marathon.

In contrast with Columbia’s involvement
on the contemporary scene is the critically
hailed Jazz Masterpieces series. Now mov-
ing into its third successful year, the series
boasts nearly sixty albums that chronicle
everything that's happened in jozz for over
fifty years.

Columbia’s love affair with black music
reveals a diversity of expression at the Urban
Contemporary level that is no less exciting
than its Pop counterpart. From the silky balladeering of Gregory Abbotts
massive hit “Shake You Down” and Regina
Belle’s "Show Me the Way, to the
infectious groove of Deniece Williams’
"I Can’t Wait"—Columbia is the number one
Black Music label.

“We work harder than anyone, says
Senior Vice President of Black Music Market-
ing Ruben Rodriguez. “We're a big company
but we take it to the sireets with one-on-one
relationships at radio, retail, cdubs and the
media. And we exchange ideas with every
department at the label. The best staff in the
business, the necessary tools o make it hap-
pen, artists who respond to our needs, and
total commitment to black music on behalf of
the whole company—thats what makes
Columbia special”

The Biflboard Black Singles chart has wit-
nessed a steady run of Columbia acts making
it o the top spots since late '87, including the
major crossover stories of George Michael
and Terence Trent D'Arby. But that's only part
of the story:

¢ Lisa Lisa and Cult Jam scored con-
secutive #1 Pop/R&B crossover hits for “Head
To Toe” and
“Lost In Emo-
tion” Two more
top 10 R&B sin-
gles, "Someone
To Love Me
For Me” and
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A) Establishes traditional movement in country
nusic, with four consecutive Number one singles.

B) Induction as the youngest member of the Grand
Ole Opry.

C) Winner of the Country Music Association’s
""Horizon Award.”’

1983

D) Billboard magazine ‘‘Artist of the Year”
E) First two CBS/Epic LP releases reach gold cer-
tification, both in the U.S. and Canada.

F) Winner of Music City News ““Star of Tomorrow."”’

1984

G) Record sales approach the 2 million mark. Ricky
and CBS/Epic celebrate a third gold album!

H) Grammy award for ‘‘Best Country Instrumental
Performance.”

1) Six Country Music Association nominations:
Single of the Year ® Album of the Year ® Male
Vicalist of the Year ® Entertainer of the Year ®
Video of the Year ® Instrumental Group of the Year

1985

J) Completed two historic tours of Europe, including
three sold-out shows in London. The first tour
culminated with the recording of the *‘Live In
London"" album and filming of a home

videocassette.

K

<

Selected as the Country Music Association’s
"Entertainer of the Year”’

L) Played two sold-out shows at New York's Bottom
Line to wide-spread critical acclaim.
1986

M) Selected as the **Most Popular International Solo
Act” by England’s Country Music Round-Up

publication.

N) Performs with gospel/pop star, Amy Grant, on
the 20th annual CMA awards.

O) Television appearances on *‘Late Night With
David Letterman’’ and *“The Late Show starring
Joan Rivers.”

1087

P) Ricky Skaggs Band wins '“Touring Band of the
Year’’ award an unprecedented fifth year from
the Academy of Country Music.

Q) Shares *'Duo of the Year’ honors from the
Country Music Association with wife. Sharon
White.

R) Presented the Edison Award (Holland) for *Best
Country LP”'

S) At her request, performs for her Royal Highness,
Princess Anne, on her first trip to Nashville.

1088

T) Nominated as ‘‘Favorite Entertainer’” and
“Favorite Male Vocalist'” by the TNN Viewers
Choice Awards.

U) Winner of Music City News *‘Instrumentalist
of the Year”

V) Produces album for label-mate, Dolly Parton.

EVERY STEP OF THE WAY, AND WE’VE ONLY JUST BEGUN.

Management: RICKY SKAGGS ENTERPRISES ® (615) 255-4563
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CHARTING THE FUTURE

Walter Yetnikoff, President and CEO of CBS Records
Inc., was President of the CBS/Records Group and a
Vice President of CBS Inc. from 1975 through 1987. He
was previously President of CBS Records Interna-
tional from 1971 to 1975. Under his leadership, CBS
Records has grown into the largest and most diversi-
fied recorded-music company in the world, and he
has been directly involved in developing the careers
of such superstars as Michael Jackson, Bruce Spring-

steen, Barbra Streisand, Billy Joel and Mick Jagger.

Q: What's been the impact of the sale of CBS Records to
Sony?

A: As I've said before, if's nice to be wanted again. From the
point of view of the people of this company, the impact has
been sensational. Aside from getting away from CBS Inc.
and that whole negative thing, Sony’s just a great company to
be associated with. We're with a bunch of guys who are
familiar with how a record company works, because they
have one of the best record companies in the world in
CBS/Sony in Japan. They're very sensitive fo the artists: any
artist who's come back from Japan, Cyndi Lauper or
whoever, has been ecstatic about the way they've been
treated. They're not afraid to invest in the future. They can
give us a lot of help in technicol matters, manufacturing and
so on. | think the state of the record company is much
healthier than it was o year ogo. We're refurbishing the
domestic company somewhat, in terms of new people and
new styles, and we're breaking a bunch of new artists. This is
the most people-intensive business there is, next to prostitu-
tion, and right now, the attitudes and the enthusiasm of the
people here are much more positive than a year ago. It all
bodes well.

Q: Are there Sony-related changes in the company on the
way?

A: Onlyin the good sense. There's greater contact with Sony
in the fiscal and administrative area, but that's to be expected.
Sony is very interested in the software end of this business,
because it ties in with their hardware-related company. Their
attitude is, they want more software. So there might be
additional acquisitions in the future.

CBS-8

Q: Would you care to comment on your recent choice of
Tommy Mottola as President of CBS Records in the United
States?

A: In my generation, a lot of executives came up through the
legal side, or dlimbed the corporate ladder. Obviously there
are exceptions—Ahmet Ertegun, Jerry Moss—but | think in
the future the trend will be more to looking to outside entre-
preneurs for executive talent, management being a good
example of the entrepreneurial ranks. And thats Tommy
Mottola. | think one of the more interesting facts about
Tommy is that he’s extremely smart—he’s hidden that from
the world until recently.

Q: How's business at the company’s two other Divisions, CBS
Records International and Columbia House?

A: Both are going over the moon. CRI is coining money; the
results are just staggering. Let me give you one example:
Michael Jackson’s Bad album has outsold Thriller in most
foreign ferritories. England will sell three million copies of
Bad. Beyond their present success, we're also looking at
other ventures with CRI. In Spain, for example, we're going
into a retailing venture.

At Columbia House, both the CD Club and the Home
Video Club are explosive. The CD Club is a more obvious
development, as an extension of the Record and Tape oper-
ation, but the Home Video Club is attracting a whole new
membership.

Q: What do you see as the biggest challenges or problems
facing the music industry?

A: People talk about DAT, but I'm hopeful that a resolution
will be found to allow the introduction of DAT industry-wide,
with the necessary copyright protection for the songwriters,
the record companies, and the music publishers. Its an excel-
lent technology—the problem is, it's oo good.

The most serious problem we may have is the economy.
In an election year, you expect the economy to be relatively
stable. In a post-election year, you don’t know what's going
to happen.

Q: Are we better insulated against a recession than we were
a decade ago?

A: As an industry, no, we aren't, in my opinion. Years ago, a
lot of us used to think thot music was like liquor: if times are
good, people will wont booze; if times are bod, people will
also want booze. Having lived through o number of up and
down cycles, | don't believe that's true for this industry. Actu-
ally, | think this industry is one of the leading indicators of a
recession. We go info a recessionary trend prior to the
country os a whole. We also come out of it quicker. Music is
not a luxury item, its almost a necessity, its all-pervasive. But
you don'’t have to buy records to get music. You can make
tapes, you can listen to the radio...'m ofraid that during a
real economic downturn, people will look at music on rec-
ords as a luxury item.

As a company, though, we're trimmer, leaner, younger
and more efficient than we were the last time around, in the
197981 period, and therefore we're better suited to with-
stand this sort of thing. Also, we've learned a lot of lessons
from that period. The last time we had an economic down-
turn, we had just come out of an explosive-growth situation
where the object was justto play the game aggressively. Then
you also had the drain of consumers’ money and time into
videogames, and strangely, at the same time the music also
got a litle boring. | don't mean across the board, there are
always interesting things going on. But the disco phase
passed very quickly, and there just weren’t enough interesting
new things to replace it. Today, we're still aggressive, but
we've learned to play the game better. And | think there are a
lot more exciting things going on. But we're not totally insu-
lated. Nobody is.

Q: Whaf's exciting to you in music today?

A: What's exciting is the variety, the eclecticism of
what's coming out. If youlook at the charts, you'd have to say,
heavy metal is it, but that doesn't explain Tracy Chapman.
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The charts seem to change very
rapidly, a lot of new acts are break-
ing. You can't pick a single trend
that's happening.
Q. Can today’s broadcast media
respond fo alternative music?
A: You know, when Led Zeppelin
came out, they were new and they
were different, and the media and
the critics hated Led Zeppelin. They
never got a good review. But never.
And no airplay, either. And yet the
public liked them, despite what the
media said. Until finally, some stations
started to play them. So the answer is,
there has to be a way for the media
to expose these new artists. People in
the record business are always talk-
ing about the narrowness and the
limiting nature of formats—radio for-
mats, the MTV format...For twenty
years people have been saying the
same thing. And nevertheless we
seem fo survive it. If the public likes it,
there’s going to be an outlet for it.
Q. How would you assess the future
of music video?
A: With the exception of “The Mak-
ing Michael Jackson’s Thriller] music
videos have not had spectacular
sales. Not that some of our artists
haven't done well; they just haven't
done as well as | would have liked. |
can’t prove this, but I'm getting the
sense that this is going to change, that
people are going to start buying
more music video products, long-
forms, compliations, whatever. It's
already started in Japan, where I'm
told music video sales account for 25
percent of the entire music business—
an amazing amount, especially com-
pored to what we're doing here,
which is a minuscule fraction of the
total. Whether this comes about
through some new form of technol-
ogy, or through CDV, or through the
way we're doing it now, | can't soy,
but| feel we're on the breaking point.
We'll hove a lot of new things coming
in the next yeor, Michael Jackson,
Bruce Springsteen...Maybe that'll
kick it off.
Q: Will you be producing more movies?
A: Not in an individual sense. Maybe in a corporate sense.
| just don’t have time right now.
Q: What are you proudest of in the last few years?
A: That | survived. That in itself. | mean, there’s been
a lot of upheaval.
Q: Are you a happy guy these days?
A: Being so ethnically Jewish, | don't think | could ever be
"happy” because if things get too good, | worry about that.
There wos a guy who ran Columbia Records in the Seventies
nomed Irwin Segelstein, who was Jewish the woy | am, and
he once said to me, “Do you know what the Jewish theory of
entilement is2” | said no. He said, “You're not entitled”” So |
don't know if | can exist in some ongoing quasi-euphoric
state, but I'm certainly a lot happier than | was a year ago.
I've always cared; | think | care more now. If you don't care
about it, you're crazy to be in this business.

| think we have some adventures, some excitement, and
some turning each other on to look forward to. | hate to use
clichés like “magic,’ but | think the magic’s being shined up
again. Everything has an optimistic glow aboutit. This may be
the most exciting time since |'ve been here.
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At the close of its most successful decade, the Epic, Portrait, and CBS Associated Labels group foces the
Nineties with confidence and pride.

“Today’s EPA is home to some of the real superstars of modern music,” says Senior Vice-President and
General Manager David Glew, “and they're here to stay. But we're not going to rest on our laurels—we're
still growing, still building. EPA's recent track record shows that we can scout, nurture, and break new acts
with consistent results. And these are artists of exceptional quality and long-term commercial potential”

There’s no greater proof of this ability than the record-breaking success of Michael Jackson, and any
overview of the EPA labels must begin with this universally popular performer. It seems safe to predict that
Thriller’s 33-million worldwide sales record will not be topped in this century; indeed, it seems the only artist
capable of such a feat would be Michael Jackson himself.

Since its release on August 31, 1987, Michael Jackson’s Bad has sold more than 17 million copies
worldwide, including over 6 million in the U.S., and reached the #1 position on the charts of 25 different
countries. Bad has spun off a record five consecutive Number One Pop singles, giving Jackson a total of nine
Number One Pop hits in the Eighties—more than any other artist in this decade.

The extravagant Bad concert tour has now circled the globe and is currently crossing the U.S. for o
second run of dates. The tour began September 12, 1987 in Japan, and worldwide attendance through
September 11, 1988 stands ot more than 3.5 million. These shows will be Jackson’s lost live concert

EPIC.,

appearances for the foreseeable future, and will never be forgotten by anyone
lucky enough to have attended.

Of course, Michael Jackson is far from the only EPA artist to have achieved ;
lasting success. =

Take, for example, Luther Vandross, whom The New York Times colled “the A
most promising all-around pop/soul craftsman (singer, songwriter, producer) to
emerge in the Eighties!” After years of session singing behind artists as diverse as
Bette Midler and David Bowie, Luther stepped into the solo spotlight in 1981 with
his Epic debut Lp, Never Too Much. lts Platinum sales set the pattern for his next
four albums including the newly-released For You To Love. The first single, "Any
Love,” is moving rapidly up the Pop and Soul charts as Luther Vandross tours the
country on a spectacular double bill with Anita Baker.

Gloria Estefan & Miami Sound Machine are one of the decade’s great
crossover success stories. In August, 1988, their Epic album, Let It Loose, was
certified Double Platinum as “1-2-3" (the follow-up to the Number One smash,
“Anything For You") became its fourth Top Ten Pop single. The group’s hot streak
began in 1985 with the Top Ten “Conga,” and hasn't cooled yet.

In 1985, Sade’s Portrait debut, Diamond Life, inaugurated a new era in radio
with its unique “quiet storm” sound. It was the first of Sade’s three Platinum
albums, along with Promise and her current release, Stronger Than Pride. The
sultry London songstress has just completed her second concert tour of North
America, leaving enchanted audiences in her wake.

At the other end of ine musical specirum is the “unquiet storm” of Esrope and
Ozzy Osbourne. Ozzy has been a part of the CBS Associated family since his
departure from Black Sabbath in 1979. Each of his four studio albums has hit
Platinum, and the future looks bright for the latest, No Rest For The Wicked.

In 1987, the four million-plus sales of The Final Countdown transformed
Europe from a European cult favorite into @ mainstream rock force. The band’s
follow-up release, Out Of This World, is Platinum and rising on the strength of this
past summer’s tour with Def Leppard and the potent single, “Superstitious.”

In recent years, some veteran EPA artists have made notable career come-

backs. Cheap Trick’s first Epic Lp, In Color, entered the charts more than a decade
ago; in the summer of ‘88, the band scored its first Number One single with “The
Flame” A second hit, “Don’t Be Cruel,” is Top Ten at this writing and pushing
Cheap Trick’s Gold Lap Of Luxury album towards the one-million mark.

Joan Jett & the Blackhearts came to EPA in 1986 via their own Blackheart
Records. Now our favorite rock ‘n’ roll gid is riding the first Top Ten hit of her CBS
career with “| Hate Myself For Loving You,” and sales of Jett's Up Your Alley album

are fast approaching Platinum.
REQ Speedwagon didn't really need to “come back”” They've rarely been out

of the charts since 1974 and their first Epic album, Ridin’ Out The Storm. Bril-
liantly-crafted singles like “Can’t Fight This Feeling,”“In My Dreams,” and “Here
With Me” are the key to both REQ’s long career and its current best-selling
anthology, The Hits. Survivor are another Midwest-bred band of consistent
hitmakers, as they prove once again on a new CBS/Scotti Bros. Lp, Too Hot To
Sleep.

For sheer career longevity, of course, none of the above can match James
Brown. The “Godfather of Soul” arrived at CBS/Scotti Bros. Recordsin 1985, and
shot to the top of the Pop charts with his Rocky IV anthem, “Living In America!”
Brown’s latest Lp, I'm Real, a street-smart collaboration with Full Force, has
already spun off two highly successful singles, “I'm Real” and “Static”

In 1986, Don Johnson's Platinum Heartbeat offered irrefutable proof of the
actor's musical abilities. He'll follow up in late ‘88 with a second (as yet untitled)
Epic album. Cyndi Lauper recently graced the cover of The New York Times
Magazine with Sony CEO Akio Morita. It was an auspicious omen for the
January, ‘89 release of Cyndi’s long-awaited third Lp, Kindred Spirit. Weird Al
Yankovic has shocked a nation (and himself) by going Gold with rock-comedy
albums like Even Worse. The top pop parodist's Greatest Hits (CBS/Rock ‘N’ Roll)
will make a perfect stocking-stuffer, pizza platter, or frisbee this Christmas.

So much for EPA established best-sellers. Who are its stars of tomorrow?

Perhaps no single project more clearly demonstrates EPAS tenacity in the
marketing and promotion of new talent than Time And Tide by Basia. After a
year of dedicated effort, this vivacious pop/jazz singer is now a brisk multi-
cBS-10

demographic seller with a certified Top 30 single,
“Time And Tide!”

Industry observers may expect a similar effort
behind Living Colour for their critically-acclaimed
Vivid Lp. In today’s music marketplace, sad to say, an
all-black rock band is a tough sell. But in September,
the Epic gome plan (combining touring, video, press
and radio promotion) propelled Living Colour into
the Billboard charts.

A long, lanky rock-and-roller named Henry Lee
Summer was a fixture of his local Midwest music scene
for years, but CBS Associated Records took him
national in 1988 with a spirited self-titled album and
the widely-played single, “Wish | Had A Girl Like
That!” Press and college support for the Godfathers
overcame radio’s resistance to their Birth, School,
Work, Death set. This gutsy British quintet will be back
in ‘89 with a second album of politicized guitar
crunch.

Til Tuesday, with charismatic singer/songwriter
Aimee Mann ot their helm, have just released their
third ond best album. Everything’s Different Now
seems destined to repeat the Gold-winning perfor-
mance of the band’s 1985 debut, Voices Carry. Key-
boardist and composer Dan Siegel scored in big
numbers among Contemporary Jazz lovers with his
Northern Nights Lp on CBS Associated. Jennifer Rush
is an international singing star primed for Stateside
glory with her forthcoming Epic release, Passion.

On the soul side of the EPA roster, Gregory Hines
is coming on strong with his Luther Vandross-pro-
duced Epic album and its Top Ten Black hit, “That Girl
Wants To Dance With Me!” A trio of Detroit-born
sisters called Sweet Obsession aim for the Supremes’
coveted crown with their self-tiled Epic debut and
tunes like “Gonna Get Over You! Tony Terry stands
tall among the new crop of young male vocalists with
Forever Yours (Epic); “Young Love” is his current rising
single.

Another Associated Label, Tobu Records, is home
to the Platinum-plated production team of Jimmy Jam
& Terry Lewis. They're the pair behind landmark
CBS/Tabu recordings by Alexander O’'Neal (Hear-
say), the $.0.S. Band {Sands Of Time), and Cherrelle
(Affair). Coming up behind them are Mark Anthony,
Andre Berryman, Rhonda Clarke, Mary Davis, and
Demetrius.

Earlier this year, CBS Associated welcomed
Apollo Theatre Records to the fold. Billy George is the
first artist to appear on the new logo, an offshoot of
the world-famous Harlem showplace. Another new-
comer to the Associated family is Global Pacific Rec-
ords. The West Coast-based label offers the beautiful
“new adult contemporary” sounds of artists like
Jordan DelaSierra (Valentine Eleven), Brian Melvin
{Nightfood), and Ben Tavera King (Coyote Moon).

No single major label can claim a monopoly on any style of music. But EPAS
roster reveals a sizeable contingent of American roots rock and rollers whose
blues-'n’-country-based sounds exert an ageless appeal. Perhaps Charlie Daniels said it best in the liner
notes to his Powder Keg Lp: “I'm the roots of American music and I'm always there just below the surface.
And wthen the chaff of trend and fad is swept aside, I'm exposed again: strong, pulsating, and very much
alive!”

On the blyes side of EPA, a tireless touring schedule has paid off in Gold discs and multiple Grammy
nominations for Stevie Ray Vaughan and his band Double Trouble. They'll soon begin work on their fifth
Epic album. In 1987, Gregg Allman rose from personal troubles and dead-end recording career with I'm
No Angel. He's hot again in ‘88 with an even better Epic Lp, Just Before The Bullets Fly. Gregg's former
Allran Brothers Bandmate, Dickey Betts, has also joined the Epic hit squad; his playing and writing are in
peak form on Pattern Disruptive.

The Fabulous Thunderbirds toiled for years on the club circuit and a
rival label before turning the Top Ten trick with “Tuff Enuff” on CBS
Associated. Lonnie Mack, grizzled wizard of the Flying V guitar, recently
returned to major-label action with his first Epic release, Roadhouses And
Dance Halls.

From the classic to the unclassifiable, we turn to the revamped and
modernized Portrait Records. The labels current refease schedule encompasses a world of non-main-
stream sounds on both new recordings and valuable reissues from the CBS vaults.

Leon Thomas moans, shouts, and croons the blues with his Leon Thomas Blues Band. Thomas Lang
offers post-modern cabaret sounds on Fingers And Thumbs. Filipino-born Bobby Enriquez shows off his
Wild Piano. Both Stanley Clarke’s If This Bass Could Talk and Virgin Beauty by Ornette Coleman & Prime
Time are Top Ten entries on the Contemporary Jazz charts.

From basic blues to hi-tech pop, the past, present, and future of music can all be found on EPA.

ASSOCIATED

LABEBELS
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“THE JOY. OF MUSIC. . .
TO INSPIRE THE YOUNG
AND THE OLD. . . |
TO MAKE THE WORLD
A BETTER PLACE.”
— MICHAEL JACKSON

CONGRATULATIONS
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“I am proud
to be part of
the family.
Happy 101st.”
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A NEW U.S.
DIRECTION

of expertise to his new job, having worked in areas as diverse as music publishing, promotion, and television

Q: After six months at CBS Records, what's your impression
of the job?

A: Ifs been terrific. This gives me the opportunity to draw on
every source of knowledge or experience I've everhadin the
music business, whether from my days as a promotion man,
or my publishing background, or my marketing or merchan-
dising expertise, or my experience in organizing concert
tours, or my days as a musician. The challenge is keeping
focused, through all the maze of new business situations that
I'm encountering here, on the main issue, which is the music.
That is the be-all and end-all of what we're doing here, and
what I'm doing here.

Q: What would you say is your fop priority?

A: Reaffirming our commitment to artist development. The
CBS Records that I've admired for so many years was known
as the “career” company—the company that signed a Bob
Dylan, a Barbra Streisand, a Bruce Springsteen, when they
were unknowns, and kept working with them as their music
developed, kept bringing them fo new levels of success.
None of those artists was “mainstream” or “automatic” when
they started out. But the company kept working to get them
noficed, and once the public became aware of them, the
music spoke for itself. Until finally, the mainstream had come
to them.

The CHR music of the future—and | don’t mean 10 years
from now, | mean two or three years—are the arfists who are
now categorized, somewhat unjustifiably, as “alternative”
music. We've had our own share of success stories in this
area—with Midnight Oil, for instance, or Basia. Neither of
these arfists really fits the mold of Top 40 radio at all, but
they're the kind of artists who can break the mold. We're
going fo stick with that kind of album if it takes a year. That
kind of artist development, that kind of marketing strategy, is
going to be what this company is all about.

Q: Do you think the radio and video formats that we have
today can handle this sort of music?

A: Of course they can. The worst thing you can say about
radio and video today is that they are in a general state of
confusion, but to a certain extent that's just a reflection of the
confusion that has been emanating from a lot of record
companies. Its our job to find artists that we believe in, and
then to demonstrate that belief to the people who program
those stations. Everybody’s looking for something new and
exciting; sometimes it just takes them a while to recognize it.
Do you remember what a total outrage it was for WABC to
play “Like a Rolling Stone” in 19662 Now that's “classic rock”
Popular media will gravitate toward whaf's popular. Its our
job to make new music into popular music.

So our plan is really two-fold: with our established stars,

A Billboard Advertising Supplement

Before being named President of CBS Records, with overall responsibility for the direction of the CBS Records
labels in the United States, in April of this year, Tommy Mottola was known as one of the top personal managers
in the music industry. He has guided the careers of such major stars as Daryl Hall and John Oates, John Cougar

Mellencamp, and Carly Simon. But in addition to his management skills, Mottola also brings an unusual range

and with new artists who are closer to the mainstream, we'll
keep working the CHRs and MTV, just in a more focused,
more energized way than we had been doing. And at the
same time, we're going to be aggressively looking for quality
artists—career artists—in whatever style of music comes
along, and then working to establish them. Because when
you establish an artist like that, you're in effect creating an
annuity for life, for the artist and for the company.

Q: How does your new management team fit into this
strategy?

A: From the day that | took this job, my goal has been to
assemble the sirongest management group of any company
in this industry. There are a few more pieces fo put in place,
but by the end of our fiscal year, in March, it will be clear that
we have done that.

As for the people who have come in already, I'll start with
Mel llberman, who is our new Senior Vice President and
Assistant to the President. | consider Mel's expertise invalu-
able. In my opinion, he is far and away the top operations
guy in the domestic record business. In addition to having a
complete background in finance and business affairs, he’s
had day-to-day experience in running a record operation
for over 20 years, from every point of view: sales, distribu-
tion, marketing, promotion. His overview and his abilities will
keep us in the forefront of the industry.

Dave Glew has demonstrated that he is one of the hand-
ful of major, strong label executives and managers in the
business, and we're very lucky to have him here as Senior
Vice President and General Manager of E/P/A. But in addi-
tion fo that, his expertise in distribution, marketing and sales
will benefit CBS Records overall. | feel terrific about the way
he’s pulling together the whole E/P/A team, which was kind
of wandering for a while.

| expect that Jerry Greenberg will prove to be a huge
success, in setting up and running our new west coast label,
WTG Records. His areas of expertise are A&R and promo-
tion, and he's going to give us a very, very strong west coast
presence, which hasn't existed to the extent that | would like
to see it. Over the next six to 12 months, we'll become a
highly visible entity there.

Jerry will sign new artists, and also deal with some of the
existing artists from E/P/A and Columbia, who will be trans-
ferred to the WTG label. Those artists will have a far better
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and film productionin the course
of a career that he began as a

professional musician.

shot at WTG because they will have
much more concentrated and
focused direction and promotion. It
will also lessen the burden on the
E/P/A and Columbia labels a little bit,
and will really give us a chance to
address some of the brand-new art-
ists we've signed. WTG will help us
compete better with the other major
labels out there, which was one of the
critical issues that | wanted to deal
with early in the game.

| also want to add that I'm finding
pleasant new surprises every day
with some of our executives on the
lower and middle management lev-
els, as well as on the higher levels.
Sitting down and working with these
people in a reguided, refocused,
redirected way, I'm finding some fre-
mendously talented executives, and
I'm really happy about that.
Q: Are there other major changes in
the company that you can foresee?
A: Well, its not so much a change as a change in attitude, but
this company is going to be enormously strengthened by a
reestablishment of the coordination between CBS Records in
the United States and CBS Records International. Ifs been a
real joy and pleasure for me to be working again with Bob
Summer, whom | worked with for 10 or 12 years at RCA
Records. I'm being reunited with a guy whom | feel very
comfortable with, and for whom | have a great deal of
respect. To me, the closer inferaction between these two
maijor repertoire sources is going fo be the real future of our
world operations.
Q: Are you comfortable with the technological change
that’s sweeping this indusiry?
A: I'm not only comfortable with it, | embrace it. | look
forward to even newer and more inventive forms of technol-
ogy, because all it's going to do is fo widen our horizons and
our opportunifies to sell recorded music fo the millions of
people who want to hear it. Through our relationship with
Sony, CBS Records has been the leader in new recording
technology. If we can confinue this leadership, we'll have a
tremendous advantage for the future. The compact disc has
brought people into the record stores who hadn’t bought a
record in years. The age span of record and tape buyers is
now the widest it's ever been. We're going to have music for
all those people.

Hrae?
—
-
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A great catalog, a roster that includes some of the world's
greatest artists, a commitment both to perpetuating the classic
repertoire and to providing a forum for new composers and
new music—these are among the reasons why CBS Master-
works has long been one of the most powerful forces in the
world of classical recordings.

A global outlook, a commitment to finding and developing
new talent, an aggressive marketing
strategy, a broad musical philosophy
that extends well beyond the tradi-
tional boundaries of classical music
while seeking to bridge the gap
between the classical and pop audi-
ences—these are among the rea-
sons why Masterworks has been
assuming an increasingly important
role in the industry and within the corporate philosophy of CBS
Records over the past decade.

The name Masterworks has stood for excellence in classical
recordings ever since the Columbia Fine Arts Series of Musical
Masterworks—a series of multiple-disc 78 r.p.m. sets of sym-
phonies, sonatas and other great classical works—made its
debut in 1924. Over the years, Masterworks has been actively
involved in the careers of an honor roll of legendary artists—
composers of the cdliber of Aaron Copland, Igor Stravinsky
and Pierre Boulez, conductors of the caliber of Leonard Bern-
stein, Bruno Walter and George Szell, soloists of the caliber of
Isaac Stemn, Rudolf Serkin and Glenn Gould, ensembles of the
caliber of the Budapest and Juilliard String Quartet. Master-
works has continued to function as a living, growing entity—
proud of ifs rich legacy but always looking to the future, always
looking to expand both its artistic scope and the size of
its audience.

The most recent evidence of that commitment was the
November 1 appointment of Gunther Breest, formerly head of
A&R for Deutsche Grammophon, as Managing Director, and
the relocation of Masterworks headquarters to Hamburg, Ger-
many. Masterworks will continue to maintain a major office and
staff in New York.

"I infend to take full advantage of the new popularity of
classical music;’ Breest said recently. “Our relationship with Sony
will enable us to ensure that all of our recordings will benefit
from the most innovative sound technology available today”

That Masterworks has been expanding the size of its audi-
ence, both domestically and internationally, is incontestable.
Since CBS Records reorganized its classical division in 1980,
Masterworks has seen the size of its U.S. market share rise from
16% to almost 25%. Even more significantly, the iabel has
dramatically raised its international profile. Every major over-
seas affiliate of CBS Records has its own Masterworks opera-
tion, and in most territories the label’s share of the classical
market is growing. (In Japan, its far and away the leading
classical label.)

The emergence of Masterworks as a major international
presence is a direct result of the reorganization, which placed
Masterworks under the jurisdiction of CBS Records Executive
Vice President Seymour Gartenberg and centralized its world-
wide operations for the first time.

The expansion of the label’s artistic range in recent years
has been equally dramatic, and has taken several different
forms. For one thing, Masterworks has taken an aggressive
approach to exposing new talent. “One of the challenges
facing a classical label; says Masterworks Senior Vice President
and General Manager Joseph F. Dash, “is that there is a funda-
mentally unchanging core repertory, and its important to give
new artists the chance to record that repertory. But we've also
encouraged our artists o broaden the repertory by recording
new works by contemporary composers”

Masterworks has been meeting that challenge impressively.
Among the artists who received valuable early exposure on the
label en route to international stardom are Yo Yo Ma, Murray
Perahia and Michael Tilson-Thomas, all of whom continue to
record for Masterworks (Thomas, who was recently named
principal conductor of the London Symphony Orchestra, will
be profusely represented on the label in the months to come). A
number of other artists on the roster seem poised for a similar
level of fame and success, notably Emanuel Ax, Vladimir
Feltsman, Cho-Liang Lin, Esa-Pekka Salonen and Midori.

Ax has recorded several albums with Yo Yo Ma for Master-

works but only recently made his label debut as a soloist, in a
program of Chopin scherzos and mazurkas; Feltsman has
recorded the Rachmaninoff Third Piano Concerto with Zubin
Mehta and the Israel Philharmonic Orchestra, for release early
next year. Lin and Salonen toured together earlier this year and
also teamed for a recently released recording of Sibelius and
Nielsen violin concertos, with Salonen conducting the Swedish
Radio Symphony Orchestra (Salonen will soon complete a
Nielsen symphony cycle). Midori, a 17-year-old Japanese vio-
lin virtuoso, was featured at the recent Leonard Bernstein birth-
day gala at Tanglewood—and came close to stealing the show
from the maestro. She recently recorded her Masterworks
debut album, the complete Paganini “Caprices”

The notion of artist development applies to composers as
well as performers. “This label has always felt that part of its
mission is the presentation of con-
temporary classical music to the pub-
lic; says Dash. "We have always
given new composers a place to re-
cord their music, even when we knew
it would not be immediately accessi-
ble to most listeners—from Igor
Stravinsky to Philip Glass. After all,
today’s cult music is often tomorrow’s
classic” Masterworks has released Glasss opera trilogy, his
best-selling “Songs from Liquid Days,” and in October released
“Dance 1--5” Among the other new works that can be heard
on the label is Michael Nyman's opera “The Man Who Mistook
His Wife for a Hat!" based on the famous case study by
Dr. Oliver Sacks.

There is another way in which Masterworks has been dem-
onstrating its seriousness about new music and its desire to
expand musical boundaries. The label has for many years been
in the forefront of the crossover movement— Dash argues that
Masterworks “invented the crossover genre” with the release of
the platinum Wendy Carlos album "Switched-On Bach”’

"We have tried to diversify ourselves, but we're not out for a
fast buck” A&R Vice President Irwin Katz says. “Our philosophy
is not to impose on our artists. But if a classical artist comes to us
and says, ‘Help me expand my audience; we will certainly
involve ourselves” The outstanding example of thatinvolvement
to date is Placido Domingo's “Perhaps Love, a program of
popular songs that, as of this writing, is on the verge of becom-
ing the latest platinum album in Masterworks history.

The crossover product released by Masterworks—which
carries an FM label fo distinguish it from the classical output—
takes many forms. “We are eclectic Dash says, "but from an
ear and a heart point of view, anything we release must have
classicism” The word eclectic may well be an understatement.
One of the most noteworthy crossover success stories is
Andreas Vollenweider, the Swiss harpist whose evocative,
impressionistic instrumental music has earned him the rare dis-
tinction of placing an album on the classical, pop and jazz
charts simultaneously. Albums by the multi-instrumentalists
Osamu and Max Lasser are in a similar vein, while the guitarist
Pierre Bensusan and the multi-stylistic ensemble Free Flight
blur the lines that separate arbitrarily defined genres of music
even further.

Equally uncategorizable is Brian Slawson, whose “Bach On
Wood” did for miscellaneous percussion instruments something
very much like what “Switched-On Bach” did for synthesizers.
Also included under the overall heading of crossover are two
vocalists whose repertory and approach, while not part of the
European classical fradition, could in their own way be consid-
ered classical: Mandy Patinkin, who was featured on the very
successful Masterworks album of the “South Pacific” score and
will be releasing his first solo album early next year, and
Maureen McGovemn, who has released two highly acclaimed
albums for the label and was featured on the Masterworks
recording of Gershwin’s "Of Thee | Sing” and “Let 'Em Eat Cake”’

Masterworks has also been in the forefront of what might
be called the reverse crossover phenomenon: classical albums
recorded by artists whose primary idiom is not classical music.
The most celebrated example is, of course, Wynton Marsalis—
although it might be argued that Marsalis, a classical trained
trumpeter with extensive symphonic experience, is not so much
a jozz musician who decided to make classical albums as an
extraordinary musician who happens to be equally gifted in
both genres—and who happens to record for a company that

has given him the opportunity to make both kinds of album.
Marsalis’ rapid ascent to stardom in both musical worlds may
have gotten its major impetus from his appearance a few years
ago on the Grammy Awards telecast, where he performed
with equal brilliance in both contexts. No doubt prompted at
least in part by Marsalis’ success, a number of other jozz
musicians have recorded classically-oriented albums for Mas-
terworks, including Bob James, Ramsey Lewis and Marsalis’
saxophonist brother Branford.

Masterworks is also the long-time home of one of the
original masters of jazz-classical crossover: the pianist and
composer Claud Bolling, whose innovative work truly defies
categorization. And perhaps the most unusual example to
date—on Masterworks or any other label—of a non-classical
artists venturing into classical territory is the recently released
version of "Peter and the Wolf! It safe to say that the beloved
Prokofiev piece has never received the kind of treatment it
receives here—with the music provided by Wendy Carlos and
the narration rewritten by the well-known rock’n’roll comedian
“Weird Al Yankovic.

For all its emphasis on new artists, new composers, new
forms of music and new combinations of music and musicians,
Masterworks remains proud of its distinguished history, of the
many contributions it has made to the documentation of classi-
cal music, and to the many great,
established artists—such as
Jean-Pierre Rampal, John
Williams and the Juilliord String
Quartet—who have chosen to
make Masterworks their record-
ing home. A number of artists
who have been associated with
the label over the years are bona fide legends, and one way
Masterworks acknowledges the contributions of the truly out-
standing ones is with its Artist Laureate designation.

To date Masterworks has designated three Artist Laureates:
Isaac Stern (who has been with Masterworks for some 40
years—virtually his entire creative life), Rudolf Serkin and
Leonard Bernstein. Bernstein made more than 200 recordings
during his tenure with Masterworks and in 1986 became the
first classical artist to receive CBS Records International’s Crystal
Globe Award, signifying sales of more than five million total
units outside of an artists country of origin. His designation as
Artist Laureate earlier this year coincided with the year-long
celebration of his 70th birthday, which the label also observed
by reissuing on a total of 10 compact discs, some of his most
celebrated Masterworks recordings.

The magnitude of the Bemstein reissue program is as good
an indication as any of the depth and quality of the Master-
works catalog. And ifs success is as good an indication as any of
the continued strength of the CD market. “CD can revitdlize a
label’s catalog, if its the right kind of catalog,’ Dash notes. “And
the classical market in general is very much an audiophile
market; with every advance in recording technology over the
years, we've been able to go deep into our catalog and reissue
great recordings with improved sound, and there’s always been
a market for it” The improved sound offered by CD has been so
thoroughly embraced by the classical record buyer that 80%
of the labels classical sales are on CD.

Masterworks currently has a number of different reissue
series, of which the most recent and the most successful is the
CD-only Digital Masters. Introduced in May, it's a midprice line
designed for the novice classical buyer who's interested in
building a basic collection. There are currently 25 titles avail-
able, with another 25 planned for 1989; the Digital Masters
titles are so far available only in the U.S,, but will hit the stores
throughout Europe early next year. The most telling sign of the
series’ success is that one of the first Digital Masters releases,
Vivaldi's “Four Seasons” conducted by Pinchas Zukerman,
made it to the Billboard classical chart—a decade after it was
first released.

Chart numbers may not be the only measure of a classical
labels success, but a strong presence on the classical charts is
one way to measure a label’s impact, and its worth noting that
Masterworks has been Billboard’s classical label of the year—
based on chart action—for five of the past six years. Its also
worth noting that 12 Masteworks albums have been certified
gold or platinum by the Recording Industry Assn. of America—
the highest total for any classical label.

EN/BASTERWORKS
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On the basis of Top-10 breakthroughs by the likes of Ricky Van
Shelton, Rosanne Cash, Vern Gosdin, Sweethearts of the
Rodeo, the O’Kanes, Rodney Crowell, Shenandoah and Merle
Haggard, CBS Records Nashville is poised for the 90's as the
most vigorous label in contemporary and traditional country
music. With Gold-selling releases from Cash, Shelton, Ricky
Skaggs, Willie Nelson, the Highwaymen, Haggard, George
Jones and Charlie Daniels in this decade, the company’s Nash-
ville roster demonstrates a commitment to the heritage of coun-
try music as well as a vision of the future.

Says CBS Nashville Senior Vice President Roy Wunsch, “This
label is at the cutting edge of where country is foday; and we're
deeply committed to not only living up to—but exceeding—the
standards we have set during our seven decades as a leader in
the sound of America’s heartland”

CBS has proved itself to be an innovator in artist, airplay,
product, medig, sales, and overall
marketing and music develop-
ment. And the label has assumed
a leadership role in marketing
country music which has become
a model for the entire Nashville
industry.

Innovation and creativity are
nothing new to CBS Records. The
company has a country music heritoge unmatiched by any
other record company. Today it is the home of the field's endur-
ing legends as well as its cutting-edge stylists. And a glance back
through the decades reveals that this has always been true.

No other company can claim to be the birthplace of three
distinct American music styles. In the case of CBS Records, the
country genres of bluegrass, western swing and honky-tonk all
came to life via this music leader. CBS country’s history also
includes the field’s first female million-seller, the greatest of the
singing cowboys, 13 members of the Country Music Hall of
Fame, “The King of Country Music/ and the fields biggest
international superstars.

Willie Nelson, George Jones, Johnny Cash, Gene Autry,
Roy Acuff, and Bob Wills have all achieved their pinnacles of
fame at CBS. These artists and others like them have been

CSOUNTR

guided by a series of visionary executives, a tradition of excel-
lence that is unbroken through seven decades.

Columbia Records was on the country landscape from the
dawn of hillbilly record making. In fact, two of the greatest string
bands of the 1920s were Columbia artists—Charlie Poole &
The North Carolina Ramblers and Gid Tanner & The Skillet
Lickers. So was famed Skillet Lickers vocalist Riley Puckett.

But the CBS country saga has its first truly illustrious chapter
in the 1930s. The company that evolved into todays country
music giant was bomn in 1934 through the absorption of Colum-
bia Graphophone by the American Record Corporation series
of labels. This merger brought a distinguished Englishman
named Art Satherley into the country field. For the next two
decades he defined CBS country.

Satherley brought with him a new singing discovery named
Gene Autry, shortly to become one of the biggest record stars
of all time. Easily the greatest of the cowboy stars, Autry gave
the CBS vaults such immortal performances as “Back In The
Saddle Again, “Deep In The Heart Of Texas, “South Of The
Border” and "Mexicali Rose”’ He was Satherley’s first big coup,
but not his last.

In 1935, Satherley recorded National Bamm Dance radio
star Patsy Montana singing “| Want To Be A Cowboy’s Sweet-
heart, generally regarded as the first female country record to
sell a million. In1935, he recorded 40 classic performances by
the Carter Family, including the hit version of “Will The Circle Be
Unbroken” and the acts theme song, “Keep On The Sunny
Side” He also discovered another Carter clan, that of Texan D.P.
"Dad” Carter and his children. As the Chuck Wagon Gang, this
act recorded for CBS nearly 40 years, the longest record label
association in gospel music history.

The same year Satherley signed the durable Chuck Wagon
Gang, 1936, he also signed Roy Acuff. Two years later the
Tennessee mountain singer rose to stardom on the Grand Ole
Opry with such hits as “Great Speckled Bird” and “Wabash
Cannonball” In 1937 Satherley produced a series of records
on the Sons of the Pioneers, western musics most famous
harmony group.

The pioneering couniry executive kept his golden touch
during the 1940s. At CBS, Bob Wills developed the enduring

country-jazz fusion style known as western swing with such hits
as "San Antonio Rose” Bill Monroe created bluegrass music
while a CBS artist. And three of the trail-blazers of the hard-
hitting honky-tonk style gave the label their best—Ted Daffan
("Born To Lose”), Floyd Tillman (“Slipping Around”) and Al
Dexter ("Pistol Packin’ Mama”). Daffan, incidentally, also
pioneered country’s truck song tradition with his “Truck Driver’s
Blues” of 1939, and Dexter was one of the earliest to use the
term "honky-tonk” in country music ("Honky-Tonk Blues”).

Satherley also signed such westem swing greats as W. Lee
O'Daniel’s Light Crust Doughboys, Spade Cooley, and Wills’
steel guitarist Leon McAuliffe. Among the singing cowboy suc-
cessors to Autry at the label were Johnny Bond, Stuart Hamblen
and Roy Rogers. Country music’s next great female stylist was
also a Columbia act of the 1940s, exhortative mountain
wailer Molly O'Day. In the latter part of the decade Satherley
signed the biggest star of the polka music boom of the day,
Frank Yankovic.

In 1945, Art Satherley was joined by fellow Englishman
Don Law as a CBS country executive, and, when the former
refired in 1953, Law became the second key businessman in
the saga of CBS country.

Low's arrival coincided with the rise of Nashville as the
world’s country music headquarters. And the Satherley/Law
division of responsibility at the label meant that Don Law
supervised CBS's foothold in Music City, USA. Satherley han-
dled country recording west of El Paso; Law was in charge of
country recording to the east. From the West in the 1950s came
such CBS stars as the raucous honky-tonkers the Maddox
Brothers and Rose. From the East came Monroe’s bluegrass
successors, Flatt & Scruggs and the Stanley Brothers.

Nashville’s Grand Ole Opry rose to preeminence as coun-
try’s showplace. From the cast came such Columbia hit-makers
of the 1950s as Litle Jimmy Dickens, George Morgan and
Charlie Walker. A trio of honky-tonk immortals ruled the charts
for CBS as Johnny Horton, Carl Smith and Lefty Frizzell began
their long reigns as country kings. Even more significant were
the signings of Ray Price and Marty Robbins, both of whom
bridged the gap between the honky-tonk era and the Nashville
Sound style of balladeering that dominated the country sound

of the 1960s.

The enormous contributions that CBS has made to the
development of American music in the genres of rockabilly,
bluegrass, western swing and honky-tonk have not gone unre-
cognized. The label has the most active historical reissue pro-
gram of any in the field.

“The one thing that distinguishes Nashville from any other
music community is the balance it strikes between preserving
the heritage of the community and serving the redlity of the
marketplace; says Roy Wunsch. “You have to have a lot of
respect for that history. It has been our practice to recapture
some of the legendary music and artistry in CBS history. That is
our contribution to Nashville’s roots; and although we didn't go
into it for that reason alone, we have received significant
acclaim for these historic reissues”

The rockabilly heritage was handled with three two-Lp sets
that appeared in 1981-82. In Nashville, a Columbia Historic
Edition was launched in the mid-1980s to spotlight Wills, Autry,
Monroe, Flatt & Scruggs, the Chuck Wagon Gang, Frizzell,
Smith, Dickens, Cooley, McAuliffe, the Sons of the Pioneers,
Rogers, Acuff, Montana, and Maddoxes and Tillman.

CBS began recording in Nashville in 1947. Opry-aoffiliated
CBS stars the Bailes Brothers and Texas Ruby & Curly Fox were
in the studios of Nashville and Chicago in the 1940s, but CBS’s
emphasis on the former as its recording center dates from the
mid-1950s. The death of Dallas studio owner Jim Beck in 1956
and the availability of Owen and Harold Bradley’s Quonset Hut
on Music Row beginning in 1955 encouraged the shift to
Music City. By 1959, the Bradleys’ facility was chuming out
CBS product.

Two years later CBS brought on board the third of its major
country executives, Canadian Frank Jones. Hired as Law's assis-
tant, Jones was the first permanent CBS representative in Nash-
ville. In 1962, CBS bought the Quonset Hut and made it its
Nashville headquarters.

This move coincided with an explosion of popularity of CBS
acts. Jimmy Dean ("Big Bad John”), Stonewall Jackson
("Waterloo”), Claude King ("Wolverton Mountain”) and Billy
Walker ("Cross The Brazos At Waco”) all emerged with major
hits. Carl & Pearl Butler ("Don't Let Me Cross Over”) maintained

the honky-tonk tradition. On CBS’s Epic label, Jim & Jesse
maintained the firms bluegrass heritage. The repertoire of
Maybelle Carter and the Carter Sisters included members that
are authentic bits of Americana, music that predated even the
earliest days of commercial country music’s existence. The Car-
ters, Flatt & Scruggs and several other CBS Nashville acts
gained new popularity in the 1960s on the college circuit
during the folk revival era.

Most significant of all the label’s accomplishments of the
decade was the rise to superstardom of Johnny Cash. Signed
by CBS in 1958, Cash tumed out a striking series of country
concept Lps. “Ring of Fire "Understand Your Man;’ “Folsom
Prison Blues” and other hits made the name Cash practically
synonymous with country music. By the end of the decade his
dramatic music and image had attracted a new audience and
had spread the country message around the world. U.S. net-
work TV stardom ensued.

Producer Billy Sherrill came to CBS in 1964, ushering in a
new period of artistic growth in Nashville. Sherrill's Midas Touch
launched the country careers of Tammy Wynette, Barbara
Mandrell, David Houston, David Allan Coe and Tanya Tucker in
the late 1960s and early 1970s. The "Sherrill Sound” is still an
important element of today’s CBS Records success.

Sherrill was followed by Bob Johnston, who not only pro-
duced country hits, but brought to Nashville studios Bob Dylan,
Leonard Cohen and other pop music figures. Star CBS pop
crooners Andy Williams, Bobby Vinton and Jim Nabors also
discovered the Nashville recording scene during this era.

The marketing operation, set up two blocks from the
Quonset Hut studio and CBS Records headquarters building,
was spearheaded by Rick Blackbum. From 1976 to 1987 he
guided the restructuring of the entire Nashville operation.

CBS's clout on the charts increased throughout the 1970s
with such blockbusters as Lynn Andersons “Rose Garden”
(1970), Barbara Fairchild’s “Teddy Bear Song” (1973), Charlie
Richs “Behind Closed Doors” (1973), Mac Davis' “Baby Don'’t
Get Hooked On Me” (1972), Johnny Paycheck’s “Take This Job
And Shove It (1977) and the Charlie Daniels Band's “The Devil
Went Down To Georgia” (1979). Sherrill kept building his way
up to 50-plus No. 1 hits as a producer by bringing peerless
stylist George Jones to the label.

But the most significant artist to arrive at
the label in the 1970s was Willie Nelson. His
Red-Headed Stranger concept Lp and “Blue
Eyes Crying In The Rain” single of 1975
virtually defined country’s “outlaw” move-
ment. And Nelson’s 1978 Lp Stardust has

ously for more than a decade.

CBS Records closed its historic Quonset Hut studio in 1982
and consolidated all operations under one roof. That same
year CBS Records launched intemational development cam-
paigns to broaden the popularity of the Gatlin Brothers, Lacy J.
Dalton, Ricky Scaggs and others.

Skaggs, whose success was the catalyst for country’s much-
ballyhooed “new traditionalist’ movement of the 1980s, was
one of several acts signed to revitalize CBS Records country.
Another was Rosanne Cash, whose refreshing country-rock
fusion opened the doors for a new generation of experimental
Nashville stylists. The legendary Merle Haggard was brought
to the label, and CBS's honky-tonk tradition was also main-
tained by Gene Watson, Moe Bandy, Joe Stampley and John
Conlee. The roster’s eclectic nature and wide-ranging styles
were exemplified by pop-rockers Exile, mainstream singer T.G.
Sheppard, jazz-tinged guitar legend Chet Atkins and soul great
Ray Charles.

The lote 1980s have been marked by a new spirit of
innovation in CBS Records country. Wunsch, who has been a
part of the labels Nashville team since 1975, was named head
of the division early this year.

CBS Records Nashville is positioning itself for the ‘90s with
several acts who are just beginning their big commercial break-
throughs, among them the stylish, youth-oriented duos the
O’Kanes and Sweethearts of the Rodeo, the lustrous-voiced
Ricky Van Shelton, widely respected singer/songwriter Rodney
Crowell, honky-tonk titan Vern Gosdin, the new band Shenan-
doah, and the Grammy-winning bearers of the western swing
tradition, Asleep At The Wheel.

On the launchpad are such promising talents as folk-based
song poets Darden Smith and Mary Chapin Carpenter, widely
admired songwriter/performer Russell Smith, torrid-voiced styl-
ist Shelby Lynne, bluesy intemational favorite Lonnie Mack,
country-pop band the Shooters, and dynamic Canadian song-
stress Lori Yates.

There’s a rich heritage that these CBS Records newcomers
have fo live up to, but if history is any guide we can expect them
to be both huge fan favorites and major musical contributors.

now teen on the couniry charfs continu-
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IMPROVING ON THE BEST

Robert D. Summer has been President of CBS Records
International since April 1986. He came to CBS Rec-
ords after a distinguished career of nearly 30 years
with RCA Records, lastly as President of RCA Red
Seal. He was previously President and CEO of
RCA/Ariola International, a joint venture of RCA and
Bertelsmann, A.G., and Co-Chairman of Arista Rec-
ords. He has served as Chairman of the Recording
Industry Association of America, and a Vice Presi-
dent and board member of the International Federa-

tion of Phonogram and Videogram Producers.
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Q: What is the profile of CBS Records International?

A: The company is comprised of a network of 36 subsidiaries and 21 licensees. The headquarters, in New York City, provides
business and marketing support to the worldwide operation. Regional operating management is provided by Jorgen Larsen’s
organization in London and Hans Beugger in Rio de Janeiro. The UK company under Paul Russell, Canada under Bernie
DiMatteo and Nick Cirillo’s Miami Latin operation are separate reporting entities.

The CBS/Sony company, the largest unit in the international group, maintains lines to New York and directly to Sony.
Q: How has CRI grown in recent years?

A: The industry’s recovery and subsequent climb to new heights during the decade of the ‘80's served as a backdrop to a
three-fold increase in the sales of CBS Records International. The growth was realized entirely from core music activities in
established and growing markets. Future growth will be fueled by expansion in developing markets, our entry into the home
video field, a renewal of music publishing activities and diversified business opportunities.

Q: To what do you attribute this growth?

A: We have spread our wings as CBS artists are creating exciting music in every corer of the globe. To be an artist (musician) is
a powerful calling that requires a mix of character and talent that lends urgency to the best work.

We've been pretty good at spotting the brightest new talent and supporting the musical results in the marketplace.

As seen in ferritorial terms, we are growing in companies as geographically distant as Japan and Australiq, in France, Italy
and Spain where local artists have asserted their dominance...in the United Kingdom, the true melting pot of the music world
and the Scandinavian countries, where the appreciation for American rock music is legend.

The momentum reflects a more traveled world as what was once considered regional music reaches out to world markets.

Certainly, the company’s impressive success is deeply rooted in an organization that is professional and studded with
leaders of unique capability. There is a team effort that extends to the relationship with the exciting new management of the
U.S. company (CRU).

Q: How will CRI confinue its outstanding growth pattern in the coming years?

A: Growing world markets for music products, with the assist of new technologies, open the way to yet uncharted ground.
Today’s consumer has a new sense of the possibilities of sound, supported by confidence in product reliability and increasingly
attractive retail environment. We will build on this confidence in the markets of historic strength while opening the way to vast
untapped world market opportunities. | see a renewal of opportunity in Latin America, the opening of Asian territories and
prospects for doing business in China and the Soviet Union that have no parallel in our time.

1988 was “the Year of the Superstar.’ Imagine one company having the opportunity to market Michael Jackson, George
Michael, Bruce Springsteen, Terence Trent D'Arby, Julio Iglesias, Jean Jacques Goldman and Roberto Carlos in the same year.
The next wave of superstar and developing-artist recordings are on the way, assuring our continued product momentum.

We have an eye on the next 101 days and the next 101 years.
A Billboard Advertising Supplement
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“Any Love”

from
LUTHER

VANDROSS

May your next 101 years be as

innovative as your first.

Hear his acclaimed new album “Any Love” and Feel the Heat of Luther on Tour at these following dates and locations:

November 1988

2&3 Detroit, Ml

5 Charlotte, NC

o) Greensboro, NC
10& 11 Atlanta, GA

12 Birmingham, AL
13 New Orleans, LA
16 Memphis, IN

17 St. Louis, MO

19 Oklahoma City, OK
21 & 22 Detroit, Ml

25 San Diego, CA

26 to be announced
27 & 28 Oakland, CA

December 1988
1,2,3, & 4 los Angeles, CA

8 Indianapolis, IN
9 Auburn Hills, Ml
10 Cincinnati, OH
11 Pittsburgh, PA

13 Kansas City, MO
Management:
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15 Baltimore, MD

16 Hartford, CT

17 Worcester, MA
18 to be announced
27, 28, & 29 Chicago, IL

31 Meadowlands, NJ

LLW Shep Gordon & Daniel S. Markus
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5> Happy Anniversary CBS Records
From Our Outfit to Yours...
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WE'RE GOING [NJo oUuR 13TH
ROUND VP TOCETHER AND WE'RE
STL MIGNTY PRovD To WEAR
YoUR BRAND. HAPPY BiRTH DAY
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At CBS Records, the
recognition of world music markets
began as early as 1946, with the formation of
a small company in Mexico. Seven years later,
subsidiaries in Brazil and Argentina were launched on
equally modest scales, each requiring start-up costs of less
than $12,000.
By 1965, CBS owned and operated companies in a further
four countries—and the CBS Records International Division was
formally created, with year-end revenues of $24 million. The division
developed through various strategies. One was to acquire existing
firms, then expand the market by fostering local talent and promoting
U.S. repertoire.
CBS Records UK, for example, was created by the purchase of tiny,

licensing of the Motown catalog and the records of a Swedish instrumental
group, the Spotnicks, whose biggest hit was a souped-up version of “Hava
Nagila.”
Alternatively, CBS would acquire a 50% stake in an existing firm with an
option to buy the balance later {the German, Dutch and Swedish operations were
thus established) or set up 50/50 joint ventures with local partners {Japan and Italy,
for example). In some cases subsidiaries were created from the ground up: Spain,
Norway, Denmark.

During the ‘60s, top American talent fueled CRI in many territories. During the
'70s, when the division had subsidiaries in every continent and companies in every
major market, the pace-sefters grew fo include not only U.S. acts but also a significant
number of artists developed and established by offiliates locally. In the past few years,
companies have been opened in Peru, Chile, Portugal, Malaysia, Singapore and the

Dominican Republic.

Today, CBS Records International employs approximately 6,000 people in more
than 50 countries, and includes 36 wholly-owned subsidiaries, 5 joint ventures and 21
licensees. Headquartered in New York, Robert Summers staff covers finance, adminis-
tration, operations, Latin artist development and cre-
afive operations.
CBS Records Internationals creative operations
department in New York, under the direction of Senior
Vice President Bunny Freidus, functions as a microcosm
of the company as a whole. It deals with its artists in two
distinctly different ways: The A&R department in New
York exposes foreign offiliates’ music to the CBS U.S.
domestic labels. On the marketing side of CRI New
York, artists’ product is introduced to the CBS offiliates
worldwide. Says Freidus, “While it is enormously gratifying to see CRI's success with
the American artists like Michael Jackson and Bruce Springsteen, it has been especially
exciting in recent years to see the success in America of so many acts developed by
our subsidiaries, plus those signed directly to us, like Julio Iglesias.”

A worldwide structure, organized by region, is supported by the New York staff.
lorgen Larsen oversees Continental Europe and Australasian/African operations,
and Hans Beugger directs Latin American operations. Affilliate companies in the

UK., Japan and Canada report directly into New York, as does Discos CBS.
CR! companies are fully-functioning marketing and A&R centers and have
an extensive operations support system filling the various territories’ manufactur-
ing needs.

The goals of CRI can still be articulated in words spoken by Goddard
Lieberson 23 years ago, when it became a proper CBS Division:

“To contribute significantly to the musical culture of each country by

recording native artists and furthering the international recognition of

each nation’s creative talent, and to increase worldwide distribution of

repertoire produced by American artists...”

But if the goals haven't changed since Lieberson’s day, much else

has: global music markets have expanded dramatically, becoming

highly sophisticated in business and creative terms. The establish-

which restricted the flow of business between European
member nations and CRI European offiliates.

Significant changes in delivery systems (the

move from vinyl to cassette, the arrival of CD)

have affected manufacturing and distribu-

tion strategies. The ever-increasing

cost of recording and

independent Oriole records, whose reputation rested fargely onits early — —problems-andrampant-piracy—Now-that-the-regionsgovernments—

ment—of the common market—hasremoved-rade barriers——artists-hitsingle-rises to-#2-on the- UK. charts: Theseare—————

marketing music has
influenced the type of artists and
repertoire being developed, especially
in smaller countries.

CBS Records International has met these and
similar challenges with vigor, adaptability and flair.
The company anticipated, for example, the enormous
potential of Latin music markets and the talent they would
bring forth, and undertook bold initiatives to maximize that
potential—including the creation of a self-sufficient divi-
sion—Discos CBS, with its own A&R, marketing and distribution
to serve the U.S. Latin market.

Likewise, CBS Records International made commitments to such
countries as Malaysia, Thailand and Singapore despite economic

have become more concerned with the protection of copyright, the
commitment is beginning to pay off—and aortists are the prime
beneficiaries.

Worldwide, CRI is emphasizing as never before the development of local
talentandthe spread ofthattalentto asmany markets as possible. Virtually every
country in which CRI operates can be considered a repertoire source.

Concurrently, CRI continues as the global pacesetter in marketing acts from
primary repertoire sources such as the U.S. and U.K. A constant flow of new and
established talent from Columbia Records, Epic/Portrait/Associated Labels and
CBS Masterworks fuels the worldwide appetite for American music, as will artists
from the newly-formed WTG records.

In the 80s, CRI sees many of its markets as fully developed. While the company
aggressively positions itself for the influx of new technologies, like CDs, it also realizes

CBS RECORDS

RNATIONAL

that its future growth lies in the development of new businesses that are in many cases
related to the core music business. Thus great emphasis is being placed on the
development of a sirong organization to build special marketing capabilities which
innovatively exploit the rich CBS catalog. Anticipating the continued international
growth of home videos, CRI's various subsidiaries have just entered the music video
business around the world. Finally, the company is exploring totally fresh business
opportunities in markets it already serves. For example, the company is involved in
a new retail venture in Spain and has purchased interests in radio stations in
France.

Thus, as the world so rapidly becomes a much smalter place, CRIs organi-
zation will grow to be best positioned for the musical world of the ‘90s.

CBS Records International’s Creative Operations Department in New
York functions as a microcosm of the company as a whole, in that it deals
with its artists in two distinctly different ways: The A&R department in
New York exposes foreign aoffiliates’ music to the CBS U.S. labels. On
the marketing side of CRI New York, artists’ product is introduced to
the CBS offiliates worldwide.

CBS EUROPE. An American singer is signed in
Germany and becomes a pan-European success. An ltalian

recent examples of musicians developed by CBS
European offiliates, under the guidance of Jorgen
Larsen, Senior Vice President of European
Operations.

That music, and music marketing,
have become more interna-
tionalized than
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ever is most apparent in Europe, where CBS Records Interna-
tional has re-shaped its A&R and marketing strategies over the
past couple of years. The goal: to continue to serve the local
marketplace with creative, exciting talent while simultaneously
improving the general standard of recording to
international levels and generating opportuni-

ties to break certain artists outside their home
country. The result: CR| Europe is currently enjoy-
ing its most successful year ever.

Jorgen Lorsen, based at regional headquar-
tersin London, has the
overview. “The real
work in breaking any
artist, no matter what
origin, is first in the

signing,” he says, “ond the rest takes
place in the market where that artist
has to be sold”

"The assistance we provide from

CBS-26

here is more strategic in nature: nar-
rowing down the vast number of possibilities we have to work
with to a relevant, manageable number of artists that corre-
sponds to what's happening in the various countries.

“In terms of consumer tastes, we in the regional office are
one step removed, but we have one advantage: we can see
similarities between the various markets which may not be
visible within that market. We can see opportunities for Euro-
pean-originated artists, because we have a broader outlook
than the local manager has. And we can also see, in some
cases, where there are no opportunities—where there may be
naive or unrealistic expectations about an artists potential.”

In that respect, Larsen says, the current generation of CBS
European executives is more sophisticated than its predeces-
sors. “There was a time that whenever a local artist made an
instrumental record or a record with English lyrics, it was felt this
should be released immediately in the U.S., England, Holland,
Germany, and so forth in descending order.

"Today, they are far more realistic and realize that it's not
necessarily to the artists advantage. It can be far better for a
career to develop gradually and naturally, going first to a
neighboring country and then to countries of descending
cultural affinity”’

Larsen’s CRl Europe marketing team identifies those local
acts with potential pan-European appeal and adds them to
those key records coming from the main repertoire sources (i.e.,
the U.S. and U.K.) whose overall marketing and promotion are
coordinated through the regional office.

The system’s effectiveness is in distiling the tremendous
product flow from CBS companies outside Europe into a form
which dllows it to be effectively marketed throughout the con-
tinent. Larsen points out, however, that there are limitations to
the pan-European approach. “Just getting records going from
France into Germany or vice versa can be at least as big a
challenge as getting an English-language artist, recorded in
Germeny, released in the states,” he says.

“But if you look at the region as a whole, there’s definitely a
more receptive tendency in both the U.K. and the U.S. compao-
nies to release product from here. The quality of music pro-
duced across Europe has increased tremendously””

Larsen sees that international market development and
future growth will be based, more than ever, upon the
exchange of European talent.

Each offiliate continues to sign and develop artists primarily
for its own territory, but takes advantage of the increasingly
sophisticated and highly efficient machinery developed by CBS
Records International to project that talent into neighboring
territories and beyond.

Here, then, is a country-by-country rundown of the A&R
outlook at a number of CBS affiliates in continental Europe:

¢ Germany—The company’s roster, more concentrated
than it was ten years ago, includes five acts whom Managing
Director Jochen Leuchner considers important in an interna-
tional context. They are Jennifer Rush, Andreas Vollenweider,
Peter Hofmann, Neng, and Johnny Logan.

Vollenweider was signed to the German company in 1981,
Despite the doubts of colleagues at the time, Leuschner saw for
the Swiss-born harpist “an audience between jazz and adult
pop” which anticipated the growth of New Age as a significant
music genre. Now the musician is an international star, whose
next album—currently in preparation—will reinforce and
expand his popularity.

Rush, who also established a worldwide profile with her
“Power of Love” smash, recently completed a new album in the
U.S., with creative input from both the American and British

companies. Her new
Lp, “Passion,” shipped
350,000 in its first week of German release ond is
now due for release in the U.S. Jennifer Rush has sold
over 6.5 million records worldwide.

Tenor Peter Hofmann is the latest opera star to
bridge the gap between classical and popular music, and his
“Rock Classics” album sold more than 1.4 million copies in
Europe. Irishman Johnny Logan, winner of the Eurovision Song
Contest, is reaching beyond the contest's formula pop for more
contemporary material, collaborating with Holland's Bolland
Brothers. For Nena'’s upcoming projects, CBS Germany is deter-
mined to regain the worldwide audience attracted to the band
in 1984 with "99 Luftballons”

CBS Germany's roster also boasts adult-oriented album
artists Sally Oldfield and Helen Schneider, as well as melodic
pop band Freiheit. The Freiheit sound is described as a cross
between George Harrison and ELO, and their popularity is
evidenced by European sales figures in excess of 750,000
units. The band has just completed its first English language
album, which may be released in the U.S. Meanwhile, veteran
rockers Spliff have reformed under the name Froon, debuting
with a provocative single, “Bobby Mugabe”

® France—The roster combines quintessentially Gallic
singer/songwriters with crossover Europop contenders. The
latter group is exemplified by Desireless, whose “Voyage Voy-
age” has been one of the year’s biggest singles in Germany,
Spain, ltaly, the UK and, of course, France; sales topped two
million. Likewise, new band Debut De Soirée has collected a
major hit which has been aggressively worked outside their
home market.

With album sales exceeding four million, Jean Jacques
Goldman is a superstar in his homeland and other countries
receptive to French-language repertoire, such as Canada. CBS
France Managing Director Henri De Bodinat believes the
increasing acceptance of French lyrics in certain key markets,
especially in Southern Europe, bodes well for Goldman and
another local singer/composer, Francis Cabrel, whose appeal
is more adult.

An unusual act is French/Caribbean band Kassav, whose
spicy zouk style has not only generated record sales—the act s
enjoying the benefits of CBS' marketing clout after years in the
indie label camp—but also has displayed drawing power in
concerts in Africa, Japan, and the United States.

De Bodinat is upbeat about the future because of the vigor
of the French music market—sales have grown by 30% this
year as a result of the last year’s VAT reduction on recordings—
and by aftitudes abroad. “Five years ago, releasing a French
record would have been quite exceptional for anywhere in the
world,” he says. "Now thats no longer the case, and even
companies in Brazil and Mexico are telling us they want more
information about our product.”

¢ Holland—From a roster of around a dozen acts, Manag-
ing Director Koos De Vreeze cites several with an international
profile, including Presley-influenced rocker Rene Shuman,
Europop femme trio Centerfold, metal mavens Vengeance,
and veteran performers Herman Brood and the Nits.

Their prospects abroad are important, De Vreeze says,
because sales of local repertoire in Hollond have declined from
around 30% five years ago to less than 15% today. “It
becomes very difficult to amortize your recording investment
locally, although a Dutch MOR artist like Piet Veerman can still
sell over 100,000 copies here,” he says.

Touring overseas is a vital ingredient, too, as the Nits have
shown. Every year, they generate strong concert business in
Germany, Austrio, Switzerland, France, and the Scandinavian
territories, and their current album has benefited accordingly.

From neighboring Belgium, local artists occasionally sell in
Holland or France, but the company there (which reports to De
Vreeze) is not actively involved in A&R.

* Sweden—The country’s most successful export in recent
years, Europe, has served to inspire new and established local
artists to strive for foreign acceptance.

One is heavy metal's 220 Volts, whose recently-completed
fourth album was produced in the U.S. by Max Norman (Ozzy
Osbourne, Grim Reaper). Another is pop/dance outfit Trans
Dance, whose second album secured release in Germany,
Australia, and the UK., among other territories. Meanwhile,
John Norum, Europe’s former lead guitarist, is working on his
second solo album.,
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CBS Man-

aging Director
Sten Af Klin-
teberg says Sweden's live music scene is very healthy at present,
with a tfremendous number of new, young bands. “They realize
if they're good enough, they may make a career in this country
and outside,” he explains. “The case of Europe supported this.”

® Norway—Top priority is Tomboy, a five-piece band
(fronted by a female lead singer) whose first two albums for
CBS sold more than 200,000 copies and whose style has been
compared to Eurythmics. Managing Director Rune Hagberg
comments, “For their third album, we're working very hard with
our sister companies to persuade them to break the band.
We're very interested in sending them to other territories for
promotion, for example.”’

Newly signed is Return, whose non-CBS debut generated
inferest in Sweden and Norway, and whose first for CBS is
targeting 50,000 sales. The Dundun Boys are Norwegian-
language exponents of no-frills rock, due for their second
album release next year. Ottar “Big Hand” Johansen, a country
artist, is now on his second album, recorded in Nashville.

® Denmark—This nation is not generally recognized as o
repertoire source for other markets, says Managing Director
Steen Sorgenfrei, but he considers the prospects good for self-
contained metal band Pretty Maids. Their most recent album
was released in most major markets, with total sales close to
200,000 units. “Now we're aiming for the stars,” comments
Sorgenfrei. An international producer will work with the band
for their next project.

CBS Denmark’s best-selling local artist is TV2, and their
brand of rock & roll has generated sales of around one million
albums since signing with the company in 1980. A more recent
acquisition, C.V. Joergensen, could be called Denmark’s Bob
Dylan, according to Sorgenfrei. He's now on his second CBS

album.
¢ ltaly—The nation’s media explosion has turned an

already-creative music business into a talent hotbed. Managing
Director Piero La Falce suggests that sales of local artists,
expected to be around the 40% mark for CBS this year, will
climb to 50% in 1989. An improved economy and better
production values have contributed to the trend, he says.

The company’s most popular artist is Claudio Baglione,
whose last album topped the million mark in ltaly. CBS Europe is
talking about international projects with the superstar to help
establish a base for him elsewhere in Europe, notably various
Southern markets and Germany.

lvana Spagna has been successful throughout Europe, and
marks the first time that an act from CBS ltaly has secured
worldwide release. Her distinctive style of pop has, forexample,
netted a Top 20 hit in Britain recently with “Every Gir And Boy”

Among CBS artists with primarily local appeal are
Francesco De Gregori, vano Fossati, Fausto Leali, Luca Barba-
rossa, Anna Oxa, and Fiorella Mannoia. The Steve Rogers
Band s one of this year’s discoveries, and their album was a Top
Ten fixture this summer.

La Falce considers melody to be his country’s strongest suit
in penetrating other markets. "} don't think language is hamper-
ing or limiting the spread of Italian music,” he concludes.

® Spain—Arranger/composer/conductor Luis Cobos has
been CBS Spain’s major success story in recent years, and his
domestic appeal (more than two million albums sold) is begin-
ning to travel. Capriccio Russo, his fifth project, went gold in
Finland and secured release in Germany, Holland, and the U.S.

The Cobos instrumental concept, not unlike Hooked On
Classics, obviously encounters no language barriers, notes
Managing Director Manolo Diaz. The musician’s most recent
album, Tempo D'ltalia, penetrated markets around the globe,
including Japan, where he’s touring this November. “Luis is our
number one project for international development,” says Dioz.
TV advertising will play an important role in the strategy.

Established artists on the roster include Mocedadas and
Duo Dinamico, whom the CBS chief describes as Spanish
kindred spirits to the Beach Boys and the Everly Brothers,
respectively. Both do well in Latin American territories as well as
Spain.

Among significant developing acts are Vicki Larraz and
Azucar Moreno. Cuban-born Larraz, who was lead singer of
Ole Ole, sings and records in both Spanish and English. Diaz
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considers her style—"an explosive mixture of Jennifer Rush and
Tina Turner, with Spanish influences”—to have foreign poten-
tial, and says its only a matter of finding the right material.

Azucar Moreno (Brown Sugar) is a dance-oriented duo
whose electronic Flamenco pop has already gained interest
and release in Germany, Holland, and the UK. “This is an act
we're developing locally and intemationally at the same time,”
according to Diaz.

CBS U.K. From time to time, CBS Records U.K. Managing
Director Paul Russell runs into that most shopwom of British
music industry cliches: “We should sign this act because they'll
sell in America” It usually happens in an A&R meeting—and
thot's when he advises the stoffer in question to “go home ond
wosh your mouth out with soap.”’

Russell understands this porticulor A&R temptation, of
course. It comes up no matter how many times the metophoricol
soop is odministered, he says. “The first thing A&R people want
is success in the UK, then they wont success outside the UK,
primorily Americo!

Russell olso points out thot holf the British componys profits
come from intemotionol soles of its ortists’ music. “Without those
soles, we couldn’t mointoin our roster or our level of A&R
investment. But | don’t want people here to tell me whot will sell
in Americo—they don’t know. It will only sell in Americo if it sells
in the UK. You've got to sign it on the bosis thot it'll perform
here”

Whot performs in Britoin for CBS is o remarkoble ronge of
ortists ond repertoire. Since Russell become monaging director
in 1982, the compony’s signings hove included Sode, Poul
Young, Alison Moyet, Terence Trent D'Arby, Deod Or Alive, The
The, Spondou Bollet, the Stronglers, Prefob Sprout, Bosio, ond
Bros. During this period, too, George Michoel mode the tronsi-
tion from Whom! and was signed os o solo ortist.

The rosters diversity reflects the oftitudes of the compony’s
leodership teom, ond the unique noture of the UK. os o reper-
toire source. Muff Winwoad, Senior Director of A&R, exploins,
“We've always been on eccentric nation, one thot's orgonized
itself into different factions. And its helped our industry becouse
what we've done is dress up the music. For instonce, Wham!
were port of that white soulboy trend. They came through on
that imoge, ond were able to go on from there.

“Spondou Bollet come through the ‘new romontic’ phose,
Shakin’ Stevens through the rockabilly thing. So it's importont
for an oct to be port of o movement. It helps them come
through, and in that respedt, British musicians are very good at
self-marketing”

Winwood hos been with CBS for 10 years, and puts his
musician’s background (he wos o member of the Spencer Davis
Group in the '60s) to good use. “I've always been on ortist mon
more thon a record mon,” he soys, “and that shows in the kind of
acts I've signed. | don't go out picking up masters of big dance
records or one-off pop records. | like to look for ortists who con
hove long-term coreers and be oppreciated on o worldwide
basis.

“We tend to look for artists who hove their first foot on the
ladder, who have been gigging around and started to create a
litfle bit of a buzz, ond hove got their management together!” It's
necessary, he says, because of the long-term nature of the
company’s commitment. “We don't sign an act and if the first
olbum and the first four singles aren't hits, we drop them. When |
wos in a band, | knew how long it took!”

Nevertheless, the British morket is sfill lorgely singles-led.
“You've gotto be able to have your finger on the button of what
teenagers are into,” soys Winwoad, reinforcing his point about
the importance of music ond style trends.

The environment is increasingly competitive, too. “The old
adage thot ‘talent will out' is not true,” Winwood suggests.
“Because you've not only got to have talent, but also the ability
and wherewithal to go out and be successful, to work at i, to
take the knocks, and to come back and keep on working. The
industry today is more a business than its ever been, quite
different to how it wos 10 or 12 yeors ago.”

Paul Russell cites other changes. “When | first came here in
1973, nobody from this company ever went anywhere,” he
says. “There was an inquisition if someone wanted to go to
France for a day. There was no appreciation or interest in what
was happening outside the U.K.

“But because our artists have now become o very important
part of CBS worldwide—far out of proportion to the com-
pany’s contribution to the overall bottom line—all that has
changed dramatically. Our people are traveling around all the
time, just as our ortists ore.”

Russell says he's actively encouraged this approach. “That
doesn't mean we go wading into Germany and telling the
company there what to work or how to do it. But we encour-
oge, we try to help. For example, Il sit down with Sade’s agent
to discuss her European tour: how she’s going to do it, when and
CBS-28

what we're going to do. That would have been unheard of
seven or eight years ago.

“Our job is to make sure that once our acts have been
successful inthe UK., we sell them everywhere else in the world.
It has to do with balancing the time between, say, what an actis
doing in America, what they’re doing in Europe, what we need
in the UK.—all so that we maximize the potential of a par-
ticular release. Our artists travel creofively and physically so
easily and so quickly that we must be involved this way”’

CBS S0 NY. Several months ago, CBS/Sony celebrated its
20th anniversary. In its relatively short lifetime, CBS/Sony has
already become the #1 record company in Japan, the world's
second largest music market. In its eorly years, Jopon relied
heavily on intemationol repertoire. And while ortists like Billy
Joel, Gloria Estefon, Cyndi Lauper ond Michoel Jackson con-
tinue to moke o major impoct, sales of locol Joponese music
occount for 80% of the territory’s soles today.

This huge locol market wos previously dominated by locol
teen idol pop music. But in the post five years, Jopanese rock
music hos developed into 0 major force. The health of the locol
scene is reflected in the size of the CBS/Sony group roster; it
contains opproximotely 220 ortists, 180 of which ore repre-
sented by CBS/Sony ond reloted labels, ond 40 by the
Epic/Sony lobel. The key octs are Seiko Motsuda, Rebecco,
Shogoe Homodo, Yoko Minamino, Moyumi lisuwo, T-Squore;
ond on Epic/Sony, Misoto Wotanobe.

Eorlier this yeor, CBS/Sony Group President Toshio Ozowo
spoke of the company’s long-held dreom of populorizing Jopo-
nese music worldwide. Sonys ocquisition of CBS Records hos
brought thot gool severol steps closer, he soid. “We must, of
course, first nurture ortists who con moke it on the intermotionol
morket, then select those with the most promise for sole in other
countries.’

Ozowa’s teom does not underestimate the tosk. CBS/Sony
executives ocknowledge thot the longuoge borrier hos lorgely
prevented Jopanese octs from breaking in the U.S. and the
mojor Europeon territories, with the exception of jozz ond
instrumentol music.

This repertoire segment—porticulorly New Age—hos
offered Joponese performers on opportunity to moke their
most significont contribution. Artists such os Osamu Kitojimo
hove very much to offer, especiolly in terms of odding on
“onientol flovor” to melody lines and arrongements.

In oddition, CBS/Sony hos high hopes for its top-selling
local act, Seiko Matsuda, who has recorded o trock for Placido
Domingo’s “Goyo” project.

Like other componies in the CRI network, CBS/Sony places
consideroble emphosis on constont contoct with offiliotes near
and far. Affiliote conventions, orgonized on an intemotionol
level, give territories on opportunity to present new material to
each other. A perfect exomple of inter-affiliate cooperotion,
occording to lsomura, hos been Epic/Sony's recent “Eost Meets
West” (EMW) project."EMW not only hod Japonese ortists in its
roster—such os Osomu Kitojimo, Kimiko ltoh and Masohiko
Sato—but olso such acts as Noncy Wilson, Eddie Gomez and
The Gadd Gang” These performers, together with Columbia'’s
Branford Marsalis, Harry Connick, Jr,, Harrison/Blanchord, Kirk
Wholum and Steve Smith, participated in o series of concerts at
New York's Bottom Line club in September.

And what of CBS/Sony's future talent? “We're constantly
looking for new artists who moy not be moinstream today’’
concludes Ozowa, “but could be in the forefront of new musical
trends two or three years from now”

CBS CANADA. Being a next-door neighbor has its
drawbacks. Because American music and performers are so
popular in Canadg, the notion is frequently viewed os little
more than on extension of the United States. In reolity, its a
market with a strong tradition of local artist development, and
the homeland of some of the world’s major recording stars.

CBS Records Canada under President Bemnie DiMatteo
takes an aggressive approoch to talent acquistion, but stresses
artists with long-term career potential. Established examples
are Loverboy, Platinum Blonde, and Gowan, oll of whom gen-
erate platinum business.

The newcomers include Bamey Bentall, whose recent
album has sold a highly promising 30,000 units in Canodg; Billy
Newton-Davis, on his second album and causing what DiMat-
teo calls "great excitement” at the American company; and
Melidian, a rock quintet originally from New York. All of these,
the CBS chief says, have long-term prospects in their home
market and beyond.

"Our approach is divided into English A&R, done out of
Toronto; he continues, “and French A&R, done out of Montreal.
But a number of the octs signed by our Montreal office have
crossed over into English. One is Chantelle Condor, a young-
ster, whose music has that fresh, Debbie Gibson sound. Another
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is Celine Dion, whom we'll record in English at the end of the
year! DiMatteo, comparing Dion's voice to that of Streisands,
notes that she has been very successful on record and on tour in
France.

“We've got great hopes for the new, young artists on the
label now. We're just keeping our fingers crossed, because so
much depends on whether they break outside our marketplace
or not—which is not always something we have great control
over”

There is no doubt that American and British superstar prod-
uct accounts for the great majority of CBS Canada’s sales and
success. Michael Jackson, George Michael, Pink Floyd, Sade,
Cheap Trick and many other familiar names top Canadian
chorts. But when it comes to marketing internotionol ortists,
DiMotteo’s teom not only emphosizes the CBS superstors but
also tolent in development. The most successful example, he
soys, wos Men At Work, whose debut album had been suc-
cessful only in their Austrolion homelond ot the time the Cono-
dion compony decided to support it. "We sold 200,000 units
within 0 month; recolls DiMatteo, “and the U.S. hodn't even
releosed the record ot that point. It was on exomple of how we
con oggressively go ofter something, even before anyone else
does, ond moke it work”

A more recent exomple, occording to DiMotteo, wos Mid-
night Oil. “The Austrolion compony told us we were the first
comopny outside the bond’s home territory to ochieve gold with
‘Diesel ond Dust. Our guys get really chorged up over thot. If's
as importont to them os bringing home Bomey Bentoll or
Loverboy”

Concludes DiMotteo, “The best way we con emphosize
we've got importont artists in Conodo with the potentiol to sell
elsewhere is demonstrote to dll the offiliates how hord we work
ot selling their product, ond how hard we try here to moke
successes of their new ortists. The better we do in thot oreo, the
more we hope to goin credibility for our ortists overseos.’

CBS AUSTRALIA. Eventhough Austrolion tolent hos
enjoyed its shore of intemationol success over the post twenty
yeors, CBS Records Austrolio Managing Director Denis Hon-
dlin is convinced the best is yet to come. “People ore more
oware of the coliber of tolent here thon they were five yeors
ago; he declores. “The country is getting token more seriously,
becouse of acts like Midnight Qil, Men At Work, Crowded
House, INXS, ond Icehouse”

Thot doesn’t meon Hondlins teom con offord to slacken
their efforts in spreading the word from Down Under, ony more
than they can take for granted the compony’s resurgence at
home. “Our morket shore in 1985 wos something like 9% of the
industry’s overoll business; he soys, “Now its obout 22% and
we're the number one compony with locol acts’ Among those
acts are Midnight Oil, Noiseworks, Mental As Anything, Wa
Wa Nee, Block Sorrows, and Eurogliders.

Priority nomes for the future include Daryl Braithwoite ond
Morgoret Urlich. “Doryl used to be leod singer of Sherbet, who
had mony hits here in the ‘70s," says Handlin. “This is a really
important comeback for him, and he’s very serious about the
solo situation.

“Margoret was in a New Zealand band called Peking Man,
and now she’s moved to Australia for a solo career. We've
brought in English producer Robyn Smith to work with her” First
product is due early in 1989. Braithwaite’s album, produced by
up-and-comer Simon Hussey from Melboumne, is scheduled for
November release.

To maximize the intemotional potential of these and all its
artists, CBS Australia maintains regular contoct with its sister CRI
dffiliates. “Our A&R department instigotes initial talks about
release commitments,” explains Handlin. “Then the intemotional
morketing department gets involved. We make sure there's
constant ropport with A&R, while setting o line of contact with
marketing directors, product managers, and so on about the
releose, promotion, marketing, ond sole of the music”

This can involve anything up to daily contact intemationally
with the offiliate concerned, according to the CBS executive.
"We also follow through with the promotion and sales people
in the field, by way of incentives, informotion, and contact. And
where possible, we orgonize performance and promotion
tours by the artist to get the most exposure and support
possible’

CBS Australia combines its role as a repertoire source with o
strong emphasis on marketing international acts domestically.
“We've done very well with Bros and Terence Trent D'’Arby!
says Handlin, “ond we were the first country in the world to get
Cheap Trick’s ‘The Flame’ to Number One!

This is in addition to mojor occomplishments with such
established superstars as Michael Jackson, George Michael,
Billy Joel, and Bruce Springsteen. For example, Joel—a regular
concert visitor—has album sales of 2.2 million, making him CBS
Australias oll-time best-selling international artist.

continved to 56
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Knowing how to make good records isn't enough. You also have to
know how to sell them.

That's the challenge facing any record com-
pany, butits a particular challenge for a company
like CBS Records—which encompasses several
different labels and several different styles of
music, and which is as committed to breaking
new artists and maintaining a deep catalog as it
is to keeping its superstar acts at the platinum-
plus level.

Over the years, the company has met this chal-
lenge by establishing, maintaining and refining a
marketing apparatus that has come to serve as a
model for the entire industry. A company as big
and as wide-ranging as CBS Records needs a
strong core in order to hold things together, and
that's exactly what the company has, in the form of
CBS Records Marketing.

Under the overall direction of Paul Smith, the
Senior Vice President and General Manager, CBS
Records Marketing handles all aspects of distribu-
tion, sales and merchandising for all the CBS
labels—including the most recent addition to the
product mix, CBS Music Video Enterprises. At the
heart of this multifaceted operation—the core of
CBS Records Marketing—are the company’s nine
regional branches.

Branch distribution was a new concept when
the company introduced it, on an experimental
basis, in the early ‘50s—never before had a rec-
ord company attempted to exercise such direct
control over the marketing and distribution of its
product. The opening of branches in New York,
Los Angeles and Chicago in 1958 signified the
seriousness of the company’s commitment to the
system, although it wasn't until the late ‘60s thot
CBS Records severed the last of its ties to the
independent distribution network and took mat-
ters totally into its own hands. With the subse-
quent consolidation of labels and the emergence
of the six majors that now dominate the industry,
branch distribution became the standard
approach. But here as in so many areas, CBS
Records was there first.

As described by Tom McGuiness, :
Vice President of Marketing, Branch
Distribution, the basic function of
the nine branches {located in New
York, Los Angeles, Chicago, Boston,
Washington, Atlanta, Cleveland,
Dallas and San Francisco) is sim-
plicity itself: “Once the music has
been produced, it's our responsibil-
ity to get it to the consumer” That
may be a somewhat more complex
process than it sounds, but each
branch is well staffed for the task,
with a Branch Manager, o Sales
Manager, several Sales Represen-
tatives and Account Service Repre-
sentatives, a Branch Coordinator
and a Marketing Coordinator. The
local promotion people also work
out of the branches, and although
they do not report to the Branch
Managers, they work very closely
with the marketing people in each
branch, making sure that whatever
is getting played on the radio is
receiving the appropriate support
at the retail level.

The proven advantage of the

branch system, Smith notes, is that
“it gives you both control and focus.
It enables you to get your message
directly to the consumer, exactly the
way the company wants it, without
any interpretation” McGuiness
suggests that the CBS Records ver-
sion of branch distribution has an
additional advantage because “we
go to the marketplace more as one
entity than any of our competitors

do. We bring all our labels to the
field as if it were one big label. To
our Branch Managers, a record is a
record is a record, no matter which
of the CBS Records labels its on.’
CBS-32

The Branch Managers report to CBS Records Marketing head-
quarters in New York, but that  doesn’t mean they wait for New
York to tell them how to sell records. The peopie who
work in the field are encouraged to come up
with their own market- ing and merchandising
ideas, and the best of those ideas—
often developed in conjunction
with their accounts—

tend fo get adopted
on a com-
pany- wide
basis. A good
example of that

program that

few years ago to
the-road and early
low-priced cassettes,
Best of Times.” The pro-

approach is a
was developed a
market middle-of-
rock ‘n’ roll titles, on
under the banner “The
gram, centered on a display bin in the shape of a jukebox,
was dreamed up by a SalesRep-  resentative based in Houston
and proved so successful that it evolved from a local phenomenon to
company policy in short order.

The success of that particular program points up two other key
aspects of the CBS Records Marketing philosophy. With its focus on an
area of the vast CBS catalog that had essentially been lying dormant,
it's an example of the company’s belief that, in the words of Sales Vice
President John Kotecki, “there’s a home for every record,” and of its
commitment to finding that home by tailoring marketing programs to
specific types of product and specific audiences. And with its midline
price level, it falls under the umbrella of the company’s decade-old
Nice Price program, which in addition to being the most successful
budget line in the industry deserves a considerable amount of credit
for turning the industry around after the bottom fell out in the late
‘70s—and for changing the industry’s thinking about pricing.

When the company introduced Nice Price in 1979, Smith says,
“One of our top accounts told me he thought it was 'marketing
madness! He's no longer in the business”” There was, he acknowl-
edges, some retail resistance to the idea of offering hundreds of
catalog titles, including several that had not been in the marketplace
for that long a time, at midline prices. After all, it ran counter to what ot
the time was the standard approach of selling new releases at a
discount while catalog product remained at full price. But the industry
was in a slump in 1979, and CBS Records recognized that dromatic
steps were required to get it moving again.

“Some people said it made no sense to be selling so many titles at
such low prices,” Smith says. “But we determined that it made no sense
to pay a premium for something thats five, 10 or 15 years old, ond that
the lower profit margins would be more than made up for by multiple
purchases. We encouraged our accounts to run two-fer, three-fer and
four-fer sales, and we saw people buying albums by the handful”

The Nice Price concept proved a boon to CBS Records—and to its
competitors, all of whom adopted some variation of the concept
before long. It also paved the way for the variable-pricing system that
has become a cornerstone of the company’s marketing strategy. CBS
Records now has three price categories in place for albums and
cassettes and four for compact discs. As a result of this strategy, Smith
notes, “We've given second and third lives o titles that had virtually
stopped selling. They had run their course at full price. But by dropping
them to the midprice level—and in some cases dropping them again
to the budget level—we’ve found a whole new audience for them.
We've had a number of albums go platinum as Nice Price”

Pricing remains a sensitive issue throughout the industry, and CBS
Records remains sensitive to it. The most recent example of that
sensitivity—and of CBS Records Marketing’s willingness to take dra-
matic action—was its decision this summer to cut wholesale prices on
virtually all of its compact discs. “We identified through our customers
that CD sales were starting to stall as early as last fall,” Smith says. “It
took the supply a while to catch up with the demand, but when it did
we found that there were a lot of young consumers who wanted to
buy CDs but who were very resistant to the high prices.

“We were the first company to react to that. We came out with a
comprehensive across-the-board price reduction program that has
since been emulated by most of the other majors. We have yet to see
the kind of increased sales that will justify this move, but | think we'll see
evidence of it this Christmas.

If the jury is still out on the effectiveness of the CD price cuts, there's
no argument about the importance of the CD format itself. “CBS
Records has always championed new configurations,” says Jerry
Shulman, Vice President of Marketing Development, “because we're
always looking for new ways to sell music’ And CD has proven to be
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MARKETING

a boon in terms of giving
new life to catalog titles—
via the Collectors’ Choice
and Best Value budget lines,
and via such reissue series as
the highly successful Jazz
Masterpieces, which has
identified a whole new aqudi-

ence for digitally remas-
tered treasures from the CBS vaults.

Looking for new audiences, and for new ways to reach consumers,
remains one of CBS Records Marketing’s central tasks. “We're careful
about targeting the proper consumer,” says Mike Martinovich, Vice
President of Merchandising. “Thats not as simple as finding something
that works and then applying it across the board to all kinds of music or
to all kinds of artists or to all price levels. We don't just throw every-
thing against the wall and hope that it sticks; we develop cohesive,
specific marketing plans.”

Just as the company targets specific types of music and specific
audiences, it also targets specific types of retailers. It's not just the
major chains that get attention; for example, Jimi Starks, the Vice
President for Black Music Sales, notes that he has been holding so-
called “breakfast club” meetings once a month for about a year with
smaller independent accounts. The purpose of the meetings is to give
the mom-and-pop retailers a greater role in the marketing process.

There are many other ways in which CBS Records Marketing
attempts to stay one step (or more) ahead of the rest of the industry.
CBS Records is the only company to employ a full-time market
research staff; it's the only company with a full-time college marketing
department; it was the first record company to undertake cross-
merchandising promotions with non-music companies. “We're always
looking for ways to set ourselves apart from the competition,” Smith says.

Whether CBS Special Products does what it does
better than anybody else is a matter of opinion. But it
is a fact that CBS Special Products was doing what
it does before anybody else was.

"We started this business,” says Al Shulman,
Senior Vice President and General Manager of CSP.
“We are the originators of the special-markets con-
cept” All the major labels now have operations sim-
ilar to CSP, but until it was established in the early
Sixties, no label had a department specifically geared
toward catalog exploitation.

CSP% initial function, Shulman explains, was “max-
imizing the use of the material in the CBS vaults” But,
he adds, “Over the years that function has expanded.
It now includes the catalogs of other labels we have
acquired or represent.” About twenty percent of the
material CSP now handles falls into the latter cate-
gory; its most recent acquisitions are the Dr. Jazz and
Monument labels.

Dr. Jazz, run by the veteran record producer Bob
Thiele, until recently had a pressing and distribution
deal with CBS Records. Its catalog includes albums by
Lonnie Liston Smith, Stephane Grappelli, Theresa
Brewer, and others, as well as vintage sessions by such
jazz greats as Duke Ellington. The Nashville-based
Monument label was at one time a major force in
both pop and country music. Its best known as the
label for which Roy Orbison recorded “Oh, Pretty
Woman,” “Only the Lonely,” and his other classic hits;
the Monument roster at one time or another has
also included the likes of Kris Kristofferson, Boots
Randolph, and Charlie McCoy.

CSP also licenses its material to other labels
{Rhino, for example, has recently released a Roy
Orbison anthology), as well as making it available to
Columbia and Epic. In addition, it puts together cas-
sette packages for certain major retail chains to
release on their own private labels, and it has its own
reissue label, the CBS Collectors’ Series, which is han-
dled by o network of independent distributors.

CBS Special Products has, over the years, become
a worldwide operation: virtually every CBS Records
affiliate overseas has its own in-house department for
catalog exploitation. “There are counterparts to me in
almost every country,” Shulman says. “That means we
can get clearance quickly for almost anything”

Twenty-eight people work for CSP, including a six-
person A&R staff that implements clients’ ideas for
packages as well as coming up with ideas of its own.
“Most of them are musicologists,” Shulman says.
“Together, they have an encyclopedic knowledge of
all categories of music. Our aim is to satisfy our cus-
tomers from a creative standpoint as well as to meet
their specific needs.”
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COLUMBIA

In the world of direct marketing, Columbia House is Number One—with
abullet. With almost six million regular customers in the United States and
Canadg, it is the world largest direct marketer of recorded music and
videocassettes. And because of its dedication to innovation in marketing
and customer service, and its willingness to embrace new music and
video technologies, it is as vibrant today as it has ever been.

From its modest start in 1955 as the Columbia Record Club (offering
the then relatively new LP technology to members), the Club has evolved
into a powerful full-service supplier of recorded music and videos.
Currently, the Columbia House umbrella includes three music clubs: the
Columbia Record & Tape Club, the CBS Compact Disc Club, and the CBS
Classical Club. It also has two video divisions: the CBS Video Club,
offering an extensive catalog of movies, and the CBS Video Library,
which features continuing series of thematically linked videos.

Throughout ts history, Columbia House has filled an important niche
in the home-entertainment marketplace, and that's even more true today
than it was in the past. “People are becoming more comfortable with
shopping at home,” says Division President Richard Wolter. “Its conve-
nient, its safe, and it helps solve the time crunch facing the ever-increasing
number of dual-income families, who don't have as much leisure time
as they used to, which means they don't have as much time to shop.
Those are the people who make up most of our membership—not
15- or 16-year-olds, but older customers who had gotten out of the
habit of buying records.”

As Neil Keating, Senior Vice President for Direct
Marketing at CBS Records, adds, “Direct marketing by
Columbia House is an important adjunct to the retail sale
of both music and home video. We reach customers who
are not otherwise reached, and in our judgment we also
stimulate retail sales by virtue of the fremendous volume
of advertising we do.”

Columbia House, according to Wolter, is “without
question the major source of print advertising in the music industry.”
Indeed, a total of $120 million is spent by the Division on advertising and
promotion of music and videos each year.

Columbia House has always been an innovator in advertising and
promotion. It was the first major user of magazine insert cards. It
pioneered the use of self-standing inserts in newspapers, and was the first
direct marketer to use multi-page units in magazines. It has been in the
forefront of testing every major variable in direct mail solicitation—in
fact, Columbia House created and perfected many of the advertising
and direct mail techniques that are now taken for granted.

The overall effect of a Columbia House ad is twofold: it brings new
members into the Club, and it builds excitement about the product itself,
which helps the whole record and video industry—not just Columbia
House—grow and prosper. What goes into a Club ad or a direct mail
compaign is invariably the result of extensive testing and scientific analy-
sis, as the Club works to create a perfect demographic match between its
ads and the music buyer. The Club’s promotion of quality product is
a conscious and consistent strategy, because in the end good CDs,
cassettes, records and videos are, and will always be, the lifeblood
of the Club.

But its not just what goes into an ad that makes a difference—it's
where it goes as well. Columbia House spends its millions of advertising
dollars carefully, with insertions in entertainment-oriented magazines like
TV Guide, Rolling Stone and Video Review among the most effective in
building membership. In addition, the Club’s direct mail solicitations are
sent to carefully selected lists that have either proven themselves to be
valuable producers of new members in the past or have the potential to
break new markets.

This type of targeted advertising and direct mail allows the clubs to
reach new customers with maximum efficiency. “We're always refining
our approach,” says Richard Wolter. “In the direct-marketing business,
we can measure everything—for everything we do has a measurable
response. In terms of who we target and how we service our customers,
our decisions are soundly based on past experiences or observed
test results.”

The targeted approach is made even more effective by the segmen-
tation of the Club’'s membership. In practice, this means that the Club pays
very close attention to each member’s preferences, promoting the prod-
uctthat he or she is most likely to buy. Columbia House was the first direct
marketer to use this multi-preference approach (Club ads in 1955
allowed applicants to select membership in four musical categories:
Classical, Listening and Dancing, Jazz, and Broadway, Movies, Television
and Musical Comedies), and has been honing it for 33 years. Today, the
Record and Tape Club member has nine choices of listening interest, from
Classical to Country to Heavy Metal.

The Club’ strategic sales promotions allow customers a wide selec-
tion of offerings within their stated preferences while simultaneously
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allowing significant crossover; even a heavy metalist has the opportunity
to buy Yo Yo Md’s latest album, and a jazz buff can add AC/DC to his or
her music library. With its unique capacity to provide music product for
every taste, the Club is thus able to maximize album sales of artists as
diverse as the Smithereens, Michael Feinstein, Vern Gosdin, Kenny G and
Club Nouveau as well as of superstars like George Michael and Steve
Winwood. And, with a total of over 5,000 titles currently available,
Columbia House is able to pro-
vide a continuing selection of all-
time favorites, as well as new
releases, to its members.

Obviously, with such a large
selection, Columbia House
draws its catalog from a variety
of sources. Although it remains
an integral and important part
of CBS Records, the Club’s operation is entirely independent, and it
promotes Warner Brothers, Atlantic, Elektra, Geffen, Capitol, EMI Amer-
ica, MCA, A&M, Arista, Motown and many other labels” product with
equal enthusiasm and effectiveness. It is the Club’s continuing indepen-
dence that enables it to have a catalog of such impressive depth.

Another secret of the Club’s continuing success has been its ability to
take advantage of new technologies. In 1959, less than a year aofter the
introduction of stereo, Columbia House was in the stereo business. It even
began marketing hardware—for a time
offering low-priced stereo phonographs as
an inducement for joining. This strategy not
only built Club membership, it also had the
very desirable side effect of increasing
the overall market for stereo. Soon after,
the Club began offering reel-to-reel tapes
to audiophiles, and in the mid-60s, it helped
create a market for 8-Tracks with its aggressive promotions of both
software and hardware. Cassettes were infroduced at about the same
time, and when the Walkman came along, Columbia House was in a
perfect position to profit from it.

business. Despite a great deal of
and multi-cassette historical packages on World War Il and Vietnam

ties were able to meet rising
the market for old ones. Because it is a self-contained operation, it has

disappears from retail shelves, it
—

skepticism at the time about the
available to complement the CBS Video Club’s offerings of current and

The Club’s ability to both take advantage of and help create the
demand, CD club membership
been able to continue offering 8-tracks long ofter they disappeared
will still remain available to Club
potential market for the sale of videos, the Club’s calculated gamble paid
classic films, video buffs increasingly

E

market for new technologies has continued to the present day. The Club

started promoting compact discs soon after their introduction in

1983, and was instrumental in raising public awareness of this
breakthrough technology. Once
entered a period of explosive
growth, which is still going on
today.

Going hand-in-hand with
from the general market. (Although no new 8-track members have been
enrolled for two years, there are still 25,000 members who buy their
music in that format.)

Columbia House was also one of the last places people could buy
members, at least for a while.

In the early 80s, Columbia

House took advantage of the

Club concept it had pioneered

off handsomely—and video sales remain one of the fastest growing
segments of the division’s business.

The extent of the Columbia House video catalog (currently over

3,000 titles) is very difficult to duplicate. With the CBS Video Library’s

look to the Club. Retail customers

are rarely guaranteed brand-new

product; Club members know that

every shipment is factory-fresh. This
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industry-wide production facili-

the Club’s readiness to respond to new technologies is its ability to service
prerecorded reel-to-reel tapes, and it is likely that when the stereo LP
and expanded into the video

promotions of special series as diverse as The Honeymooners, Star Trek®
combination of quality control, depth

and uniqueness of catalog—un-
beatable for satisfying the collector’s
need—has, in a few short years, made
Columbia House one of the world’s
largest-volume sellers of videos
to individuals.

“To give you an idea of our scope,”
says Richard Wolter, "we spend $50
million a year on postage alone, mail-
ing 93 million magazines and 30 mil-
lion customer shipments with unit sales
of 80 million selections annually. The
Club dlso produces 47,000 railes of
printed material a year—enough
paper to reach almost twice around
the globe.”

To support such massive volume,
Columbia House maintains major
nerve centers in New York, where its
executive offices, creative services,
A&R and marketing departments are
located; in Toronto, where the Club’s
Canadian division is centered, and in
Terre Haute, Indiana, where the
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Columbia House fulfillment operation
employs the majority of the division’s
2,000 employees. The Terre Haute
operation is entirely self-contained,
handling a million customer transac-
tions a day, with its own check-clearing
capacity, a virtual army of computer
programmers in its data processing
center—even its own post office. Terre
Haute has long been in the forefront of
technological development in direct
marketing fulfillment, and it is in large
part the fulfillment center’s dedication
to innovation that has enabled the
Club to continue servicing its ever-
increasing customer base.

The future?

"Obviously CD and video are
major areas of growth,” says Neil
Keating. “But we refuse to be limited by
what we've done in the past.” Video-
discs? DAT2 Whatever new technolo-
gies come along, when the timeis right,
Columbia House is sure to be there,
building the market.

“"We will continue innovating,”
adds Richard Wolter, “in advertising,
marketing, customer service, fulfill-
ment, list management—you name it.”

A Biliboard Advertising Supplement
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Neil Keating,
Senior Vice Pres-
ident, Direct Mar-
keting, CBS

Records Inc., has
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overseen the di-
rect marketing

activities of CBS

Records for 30 years, and has served as President of
both the Columbia House Division and the CBS/Colum-
bia Group. He is a director of the Third Class Mail
Association.

Richard Wolter has been President of the Columbia
House Division since 1983, and is a 22-year veteran of
the Columbia House operation. He is the incoming

chairman of the Direct Marketing Association.

Q: How would you define the role Columbia House plays in
the overall context of the home-entertainment industry?
NEIL KEATING: We serve a very important function.
Columbia House has been an integral part of CBS Records
since 1955, and as a result of our pioneering efforts, direct
mail is now an established, ongoing method of selling
both recorded sound and home video. We are a vital part
of the total distribution network of these forms of home
entertainment.

Q: Some people perceive record and video clubs as directly
competing with retail. How would you respond to the asser-
tion that its bad for the guy who owns a record store or
a video store to have people buying their product through
the mail?

RICHARD WOLTER: That’s a question the clubs have been
dealing with for a long time: Are we a substitute source of
records? Do we take business away from other segments?
The answer, unequivocally, is no. We have a very positive
effect on the industry overall. We're actually helping to bring
people back into record stores—and that's a fact that's sup-
ported by our research.

In the first place, our advertising creates a general
awareness of music and video. We're the largest advertiser
in the music industry. We run an ad in TV Guide—the record
club is in there many, many times a year, with new product
displayed prominently—and that goes to 17 million potential
customers, plus repeat circulation. So whether or not people
respond and join the club, our ads create a very powerful
impression of music product, of whats available in the
marketplace.

Also, the typical club member is significantly older than

the average retail customer. Most of our members are not
kids; they're notimpulse buyers. They want the guidance and
reassurance we give them thatthe music they buy will be right
forthem. And many of them were not buying recorded music
at all when they joined the club. What often happens is, they
look at an ad for the club and see it as an aftractive way to
get back to buying records. They get the music, they like it,
then they continue to buy it and become retail buyers as well
as club buyers.
NK: On the video end, very few retailers have the capability
to offer 3,000 titles, as we do. Our video club is geared
toward the collector, toward someone who wants a library
of films, whereas most video retailers are geared toward
CBS-38

THE POWER OF BEING DIRECT

rental. And a great advantage of the club is that the customer
knows he or she is getting a factory-fresh tape at an attrac-
tive price, whereas on occasion the tape you getfrom astore
may have been through several plays before being sold.
Q: How does Columbia House select the titles it offers?
NK: Our policy is that we want to be a full-service music or
video source. We want to provide our customers with as
broad a range of product as we possibly can. We have
agreements with most of the major record companies and
virtually all of the significant video manufacturers, so we're in
a position to offer our members ‘a very deep catalog. We
can't offer absolutely everything, of course, but the music
clubs will probably have everything—or almost every-
thing—that an established artist has released. And the video
club’s selection compares favorably with just about any video
retailer in the country.

RW: We choose our featured music selections each month
through a telephone survey. We ask customers whether
they'd buy certain specific titles, and we make our decisions
based on the survey—although in some cases we may over-
ride the results, for example if we know there’s going to be a
big push on a particular album. Its a random survey. In fact, |
myself was called once. | answered all the questions, and the
club ended up not choosing any of the records | had chosen.
Q: Since Columbia House is part of CBS Records, do CBS
albums receive any kind of preferential treatment?

NK: We're delighted to be part of CBS Records, but we
select the product we offer without fear or favor. The deci-
sions that we make are in the best interests of Columbia
House and its customers, and it's to everybody's benefit that
this operation be free from pressure. No extraneous consid-
erations influence us—only our best judgment as to what will
satisfy our members, regardless of label.

We could not have an effective relationship with the
other labels we handle if we allowed our decisions to be
affected by CBS that way. It doesn’t make economic sense to
try to force people to buy products they don’t want.

Q: Outside of the obvious fact that there are now different
software configurations available, what has been the biggest
change in the way Columbia House is run since 19552
RW: Probably the biggest change that has taken place has
been the utilization of computer information—the develop-
ment of computer fulfillment systems that allow us to service
the membership better. When we first started, this was not
possible; we were pretty much a manual system with some
computer interfaces. Now we have a system where com-
puters do almost all the processing for us. And computers
have enabled us to serve our members more efficiently
and effectively.

Of course, our goal is to be as error-free as possible, and
to that end we have all kinds of quality-control checks. We
want to minimize errors, cut down on consumer com-
plaints—and we want to respond to those problems that do
arise in as human a way as possible. Unfortunately, with
almost five million members, many times that's difficult. But we
know people don't want to talk to computers, and so we
strive to be human in the midst of computers. If somebody
writes to us, we try to be responsive. We try notto give a stock
reply. We try to always maintain that balance between tech-
nological efficiency and human responsiveness. Obviously,
with the success of our member-get-a-member promotions
and resolicitations of former members, we're doing a pretty
good job of it.

The member-acquisition end of our business has also
benefited from technical advances. Our advertising is very
sophisticated, highly targeted, and with the help of computers,

www americanradiohistorvy com
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we're able to analyze the effec-
tiveness of our ads in great defail.
Computer systems also enable us to
pinpoint potential members for our
direct mail solicitations. So we've
become a much more efficient orga-
nization as a result of our use of com-
puter systems.

Q: What are Columbia House’s pri-
mary concemns today?

RW: Obviously, the health of the rec-
ord industry, the continued growth in
the number of CD players, the con-
tinued popularity of music—all these
things are very important to us as
participants in the music industry. But
as participants in the direct-market-
ing industry—an industry that, for a
variety of reasons, is growing—our
relationship with the U.S. Postal Ser-
vice is very important to us.

We work very closely with the
post office and we have a good rela-
tionship with them. We're a major
customer of theirs, and we're very
dependent on them not only for
delivery of produdt, but for delivering
information to and from our customers
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—and also for delivering the customers themselves, since the
way you join is by dropping an application in the mail. And
even though there’s been a tremendous rate of increase in
the cost of third-class mail in recent years—and at times that
is a point of contention between the postal service and direct
marketers—we've thrived, mostly because we've developed
more efficient methods of doing business, both in terms of
fulfillment and acquisition.

Q: How does the future look for Columbia House—both in
terms of business and home-entertainment technology?
NK: The future looks good as long as the record industry and
the home-video industry continue to be in good shape—
and, even more importantly, as long as people continue to
be interested in shopping by mail. Certainly, we see no signs
that the current growth in direct marketing is going to slow
down any time soon.

We are, of course, always receptive to new develop-
ments and technologies. The advent of the compact disc has
had a greatimpact on Columbia House, since it has created
a tremendous demand for product. Right now, we don't see
anything on the immediate horizon that would likely add to
our product mix, although we are keeping an eye on laser
disc. It looks as if it may be making a comeback, and we are
examining the possibility of offering laser discs through the
video club if there is sufficient demand to make it economi-
cally feasible. We always want to be able to offer our cus-
tomers the home-entertainment formats they want, as long
as we can do so ata reasonable price. In fact, throughout our
history, our growth has been largely based on our willingness
to embrace new formats. You can be sure, when the technol-
ogy changes, we'll be there to take advantage of it.

A Billboard Advertising Supplement


www.americanradiohistory.com

» THE FABULOUS THUNDERBIRDS

~ MGT:MARK PROCT FOR MARK 1 PRODUCTIONS

AdVSHAAINNY

d10A NO
SNOLLV'TLLVHINOD

0404 PARLS dO4 SFOAOH XITV:LOW

319NO0Y1 F19NOA 8 NVHONVA AVY JIAILS *

MGT:ALEX HODGES/WILLIAM PERKINS FOR STRIKE FORCE

x THE GREGG ALLMAN BAND *


www.americanradiohistory.com

FOR 34 YEARS YOU’'VE MADE MUSIC
UNDER OUR COVERS...

AND THE RELATIONSHIP GROWS
MORE EXCITING EVERY YEAR.

Shorewood Packaging Corporation

is proud to have played a

maijor international role in the history

of CBS Records, one of the greatest

and most innovative

companies in the world. Congratulations!

C SHOREWOOD PACKAGING
NEW YORK/GEORGIA/ALABAMA /CALIFORNIA/

ILLINOIS/VIRGINIA /CANADA /ENGLAND
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SEVEN YEARS OF SUCCESS.

PAUL YOUNG
GED DOHERTY
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Everybody knows that video has had an enormous impact on the music
industry in recent years. But if its been conclusively demonstrated that
video can help sell records, not everybody is convinced that music video
can be sold like records. CBS Music Video Enterprises (CMV) is hoping to
erase all doubt that it can.

CMV has been in existence for four years, butits mandate underwent
a radical change just a few months ago. Until this year, it was a produc-
tion entity; its primary concermn was creat-
ing longform music programs for cable
and broadcast TV and the home video
market. lts role has now expanded to
include the packaging and distribution
of the programs it produces—in other
words, CMV is now a total music video
company.

Until recently, CBS Music Video's titles
had been released by CBS/FOX-Video—
among them best-selling programs starring Whaml, Billy Joel, Barbra
Streisand, the Beastie Boys, Ozzy Osbourne and other hot CBS Records
acts. With the sale of CBS Records to Sony this year, CMV assumed
responsibility for distributing the titles it produces, while CBS/FOX
retained the rights to the 33 music titles already in its catalog.

In effect, then, CMV had o start from scratch in its new incamation,
and it did so with a flourish—with August releases by two of the Colum-
bia label’s newest and biggest superstars, George Michael and Terence

Trent D'Arby. Michael’s “Faith,” a 35-minute compilation of the video clips ’

from his debut solo album of the same name (including the uncensored
version of the controversial “| Want Your Sex Video”), has already gone
platinum. D'Arby’s “Introducing The Hardline...Live," a 65-minute con-
cert/documentary film, is now gold. That adds up to a pretty good start.

The key difference between the marketing approaches of CBS Music
Video and CBS/FOX is this: CBS/FOX, as a home video company
affiliated with a major studio, is geared toward the rental of movies, while
CMV, as a unit of a major record company, is geared toward sell-
through, and foward reaching music consumers where they buy their
music—at the record store.

“CBS is now in a position to treat videocassettes as another config-
uration of music, right alongside records, cassettes and compact discs,”
explains Jerry Durkin, the Vice President in charge of CMV. “We know
ourartists, we know how to market them, and we know that record stores
are where the sell-through is. Our product will still be available at the
video specialty stores—CBS Records Marketing is selling it not just to the

Congratulations /
to our CBS friends |

world-class
entertainers

It has been our pleasure to supply
Cassette Spring Pads and Shields
to CBS' exacting requirements for
nearly two decades.

May we serve you?

Metal Stampings since 1961

Overiand

Products Co.

Box 567 - Fremont, Nebraska 68025
402/721-7270 - FAX 402/721-2678
Telex 884522
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record retailers but to distributors that handle video outlets—and it's
doing well there. But the growth in this area is not going to come
in rental’

The two most important elements in CBS Music Video’s marketing
strategy are pricing and cross-promotion. All product is priced to sell—
for example, the George Michael fitle carries a suggested list price of
$15.98, while the Terence Trent D'Arby title has a $19.98 tag—and
every effortis being made to time releases so they
coincide with an album and/or a tour by the
same artist.

A case in point is “Viva Santanal An Intimate
Conversation With Carlos Santana,” the recently
released retrospective program built around an
interview with Carlos Santana and containing 20
years’ worth of archival performance footage by
the influential guitarist and the various incamations
of his band. The 82-minute, $19.98-list program hit
the market at the same time as the Columbia retro-
spective album of the same name, and not long
after the band had embarked on its “grand finale”
tour. Similarly, concert videos by Dead Or Alive
(“Rip It Up Live") and Europe (“The Final Count-
down World Tour”) have been recently released in
conjunction with those groups’ new albums.

A particularly dramatic illustration of the new
marketing link between CMV and CBS Records—
and of the artistic as well as commercial power
of music video—is “A Vision Shared: A Tribute To
Woody Guthrie And Leadbelly” The multi-artist
video program, which runs 70 minutes and carries
a $19.98 suggested list price, is of course the com-
panion to the multi-artist Columbia album of the
same name. Like the album, it is not just a tribute to

N IDEC

two legendary folk artists but a fund-raising effort,
with proceeds, including the artists’ royalties,
going to the Smithsonian Institution for the mainte-
nance of the Folkways Records and Woody
Guthrie archives.

“A Vision Shared,’ directed by Emmy-winning
filmmaker Jim Brown, is not a “making of the
album” video program. It includes a number of
songs that are not on the album, as well as inter-
views with many of the participants. Among the
artists taking part in this once-in-a-lifetime video
tribute are Bruce Springsteen, Bob Dylan, U2 and
John Cougar Mellencamp; Robbie Robertson is
the host and narrator.

A shorter version of “A Vision Shared” aired
on Showtime in September, and will be shown in
slightly different form on PBS in December. As that
indicates, CBS Music Video is still involved in pro-
ducing programs for cable and broadcast TV, in
addition to its focus on the home video market.
And as the nature of the project indicates, CMV is
not limiting its repertoire to rock and pop. In fact, it
has already released its first jazz titte—"“Blues and
Swing” by Wynton Marsalis, which features the
brilliant young trumpeter as both performer (in
concert with his quartet in Los Angeles) and
teacher (in workshops held at Harvard University
and in Washington, D.C), and which is being
cross-promoted with his most recent Columbia
album, “The Wynton Marsalis Quartet Live At
Blues Alley? Meanwhile, CMV remains responsi-
ble for the commercial exploitation of promo-
tional videos, working with the various television
outlets as well as with pools,
clubs and video jukebox
operators. Columbia, Epic
and the other CBS Records
labels handle the clips’
production.

They say that a job well done is its own reward...
But recognition from your peers is pretty nice, too!

Congratulations to
CBS RECORDS

from all of us at:
Martin Audio,
Martin Rentals &

Martin Music Technologies.

423 West 55th Street
New York, NY 10019
(212) 541-5900

845 Broad Avenue
Ridgefield, N.J. 07657
Tele: 201-945-6820

CONGRATULATIONS - CBS
101st ANNIVERSARY

Marvin Donalds

DONNAK INDUSTRIES INC.

Audio Cassette Components

Fax: 201-945-4545
Telex: 244695
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CBS-SONY -YETNIKOFF

(Walter, Please forgive me for not putting
your name first, but | believe CBS is older

and Sony is a lot more famous.)

Congratulations on what year?
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Happy 101st Anniversary, CBS Records.

For more than a century, you’ve boldly you as a supplier of Makrolon CD-2000

crossed one frontier after another—cylinders  polycarbonate resin for DADC compact discs.

to compact discs. And we salute you as a legendary per-
And you’ve championed artists who former in the music industry.
will never be forgotten. Sousa to Streisand. Mobay Corporation, Plastics & Rubber
Sinatra to Springsteen. Division, Mobay Road, Pittsburgh, PA
We are honored to do business with 15205-9741.

wwWw americanradiohistorv com

Mobay Corporation
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How the music sounds is just as impartant
as how the music sounds.

To put it another way, at CBS Records
the commitment to quality does not begin
and end with what gets recorded; it
extends to how that recording is treated
at every step along the road from the
studio to the consumer. Music, of course,
is what its all about, but the music itself
is only part of the story. CBS Records Operations (U.S}—CMU—the
domestic manufacturing arm of CBS Records, is concemed with the rest
of the story.

That concemn means, first and foremost, making sure that the records,
cassettes and compact discs released under the aegis of CBS Records
adhere fo a high standard of sound quality—that the care taken in the
manufacturing process be consistent with the level of excellence insisted
upon in the creative process.

This commitment to quality also extends
to every detail of labeling and packaging—
how the product looks as well as how it
sounds. And it extends to research and
development—the constant search for new
and better ways to deliver the music to the
consumer.

“We have always devoted money to
research, through the good years and the
bad years,” says CBS Records Inc’s Executive
Vice President, Seymour Gartenberg. “No matter how good we think the
product is, it's crucial that we keep looking for ways to make it better”

CBS Records has been on the cutting edge of recording technology
for as long as there’s been such a thing as recording technology—from
the days of the cylinder to the opening earlier this year of a state-of-the-
art compact disc plant. Significantly, the new facility—the first to be built

CDPERATIONS

by CMU since it became a separate unit within the record company in
1984—is located in Pitman, New Jersey on the site of what used to be a
CBS record-pressing plant. “What has been an evolutionary process, on
an ongoing basis, for quality improvement in records and tapes has
become a revolutionary process in the high tech world of compact disc;’
says Walter Dean, Executive Vice President, CMU. “We're using the latest
technology to enhance our traditional dedication to quality at every
level. Not only do we owe it to our artists, but in the long run quality pays.
There's nothing more expensive than rejects and retums’’

RECORDS

The stereo LP was the hot configuration when the original Pitman
plant was built in 1960; with the advent of the CD, and the company’s
decision to centralize its record and tape manufacturing operations in
Carrollton, Georgiq, the Pitman plant was closed for renovation in 1986,
and CMU began a full-year process of rebuilding it for the digital era.

The plant has an annual capacity of more than 10 million discs, which
is expected to rise to more than 30 million by the end of 1989. The
manufacturing lines are installed in modules; the second module has just
been started up and the third one should be up and running next year.
The plant uses robotics to carry the discs from one stage of manufactur-
ing to the next, and a laser-scanning quality control system, which makes
it possible to check each individual disc thoroughly before itis packaged.

About half of the building’s 435,000 square feet is devoted to the
manufacture of CDs. The rest of the space is given over to distribution and
warehousing facilities. Pitman is the main distribution point for CBS
Records in the U.S., handling music video as well as all audio configura-

tions. It is also the East Coast distribution center for Columbia House, the
Company’s direct-marketing Division.

CBS Records will receive most of its
CD supply from the Pitman facility. The
remainder will come primarily from the Terre
Haute, Indiana plant of the Digital Audio
Disc Corp.—which, like CBS Records, is
owned by Sony. All of the company’s records
and cassettes are manufactured in
Carrollton.

The 17-acre Carrollton plant—the
largest record and tape manufacturing facil-
ity in the world—began partial operation in
1981 and has been fully operational since
1982. As the cassette has steadily risen to its
current dominant position in the industry,
CMU in Carrollton has risen to the challenge
of meeting the increasing consumer demand.

Every step in the complicated process by which master tapes are
transformed into cassettes or discs is handled at Carrollton. And at every
step there is a rigorous system of quality control in place, with machines
and employees dlike doing their best to guarantee that the consumer
is satisfied.

Carrollton, like Pitman, also devotes considerable space to ware-
housing and distribution. The facility has the capacity to store up to 14
million records, cassettes and CDs, and it ships almost ten million units a
month. In addition, it serves as the national retums processing center for
CBS Records.

CBS Records Operations doesn't just make records, cassettes and
CDs; it also works on ways to make them better. In its continuing quest for
improvement in manufacturing materials and methods, it maintains a
research and development facility in Milford, Connecticut. The 23,000-
square-foot facility is chiefly concerned with, in Dean’s words,
“refinement of what we're doing” That means, among other things,
experimenting with new methods of
tape duplication and ways to improve
cassettes, or with ways to improve the
machinery that manufactures CDs.
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101 Years.
Thats some record!

Congratulations to CBS Records tor 101 years
of outstanding music.

We won't be satisfied until you are.

3M Professional Audio/Video and Specialty Products Division

CBS-48
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HLS:

RLS:

HLS:

AUIDNENCE (vou):
HLS:

AUDIENCE (you):

HLS:
AUDIENCE (var):
HiS:

AUDIENCE (you):
HLS:

AUDIENCE (veat):

ALD'ENCE (vou):

“Friends! Friends!
Friends! This is your
gocd buddy, HENRY
LEE SUMMER, here
to testify thet I got the
best "ecord company in
the whole wide world,
CBS. What [ got?!

[you say,
“Everything!”]
“Wkat I get™!”
“Everything"™

“I got TONY
MARTELL, DAVE
GLEW, TOMMY
MOTTOLA and
WALTER YETNI-
KOFF. What [ got?!”

“Everyth:ng!”

“] got the best
Prorction, Marketing.
Publicity.
Mezrchandising.
Manu-acturing and
Sales People in the
world! What 1 got?!”
“Everything!™

*] got CBS
International (love

tho-e foreign
termitcries). What 1

got®!™

“Everything!”

*“I got my nwisic on the
Radic, in the Movies,
on thz TV and in the
Stores. What 1 got?!”

“EVERYTHING!”

“Thank you,
Friends.”

N HENRY LEE SUNMER

is proud to te or.

a”CIS ASSOCIATED RECORDS
2 20

e-sqal Managemgnt
RO AMS
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In honor of CBS'’s 101st Anniversary
we have donated the cost of a full page ad
to the T.J. Martell Foundation

@Congratulationss

Billy Joel & Frank Management, Inc.

Congratulations
to all our friends at
CBS Records

on your
101st Birthday

from your friends at
Carroll Electric

Membership Corporation
Carrollton, GA

CBS-50
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WTG Records, which entered the marketplace last

month, is more than just another label. For one thing,
it's a member of the CBS Records family, which imme-
diately sets itapartfrom otherrecord companies. For
another thing, it's based in Los Angeles, which imme-
diately sets it apart from the other record companies
in the CBS family.

“With so much talent located on the West Coast, it is
time for CBS Records to have a stronger presence there,”
CBS Records Division President Tommy Mottola explained
in announcing the launch of WTG. Of the division’s six
wholly owned domestic labels—the others are Columbia,
Epic, Portrait, CBS Associated and Masterworks—WTG is
the only one headquartered on the West Coast.

WTG is starting small but thinking big; plans call for it
eventudlly to grow to a size and stature comparable to
those of the other CBS labels. Under the direction of indus-
try veteran Jerry Greenberg, the label’s Senior Vice Presi-
dent and General Manager, WTG has its own A&R and
promotion staffs, with Epic staffers providing marketing,
publicity and video support. The label’s roster currently
consists of only a few acts, but Greenberg is laying the
groundwork for steady expansion—and setting his sights
on established stars as well as promising unknowns.

Although the new label has a distinct West Coast focus,
it is not limiting itself to artists based there. In fact, one of its
first three signings is a British pop group, Eighth Wonder,
fronted by actress/singer Patsy Kensit, best known for her
work in the film “Absolute Beginners!” The other two are
local acts: Michael Rodgers, an R&B singer, and Beau
Nasty, a rock band.

Greenberg envisions WTG as “a broad-based pop,
rock and R&B label,” and he emphasizes that it “will be
able to compete for acts on an equal footing” with any
other record company. Two areas in which the label will be
competing in a particularly aggressive way are 12-inch
dance singles—Greenberg sees the Los Angeles dance-
music market as largely untapped—and movie sound-
tracks. The label’s first soundtrack, from the Arnold
Schwarzenegger-Danny DeVito comedy “Twins,” will be
released next month.

Mottola emphasizes that both he and CBS Records
Inc. President Walter Yetnikoff have made a "major,
serious commitment” to the new label. “We look for it to be
another Epic Records, a worldwide label,” he said in a
recent interview.

For Greenberg, the opportunity to run WTG—the ini-
tials, by the way, don't stand for anything in particular,
although they could be taken to mean West-Coast Talent
Group or Walter (Yetnikoff), Tommy {Mottola) and Gerald
(Greenberg’s legal first name)—represents the latest
accomplishment in a distinguished and high-profile career.
Greenberg has spent more than 20 years in the record
business, most of them associated in ane way or another
with Atlantic Records.

He joined Atlantic in 1967 as executive vice president
Jerry Wexlers assistant. Seven years later, at the tender
age of 31, he was named president of the label. Among the
acts he signed during his tenure at Atlantic were Genesis,
Foreigner, Chic and ABBA.

In 1980, Greenberg and his brother Bob formed the
Adlantic-distributed Mirage label, whose small but select
roster included the likes of Whitesnake and the System. In
1986 he became president of United Artists Records, but
before long he was back in the Atlantic fold as president of
Atco Records & Custom Labels—a post he held until the
formation of WTG earlier this year.

“The industry is healthier than it's been in 15 years,”
Greenberg recently told The Los Angeles Times. “What the
world needs now is, yes, more record companies, because
there’s more great music now, and if no one releases it no

one hears it
A Billboard Advertising Supplement
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Two Things You Can
Always Count On In
The Recording Industry

Change..
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And CBS Records,

Westwood One Companies
Congratulates CBS Records On
101 Outstanding Years.
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QUEENS

FROM THE PAST TO THE FUTURE, PROVIDING QUALITY PACKAGING FOR THE MUSIC INDUSTRY
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ROSANNE CASH MAMAGED BY:

WILL BOTWIN, SIDE ONE MANAGEMENT
1775 BROADWAY, SEVENT FLOOR

NEW YORK, NY 10019

RODNEY CROWELL MANAGED BY:
BILL CARTER

1114 17th AVENUE SOUTH
NASHVILLE, TN 37212

i

S EN
T

fu

M

N
K

T
- 4! Tl

FS
3
o

R
AN

,Q )
A

Clions/

RYneE vt

Congratulations, CBS.

You've helped make us the world
leader in the development and
production of high quality com-
pact disc metallizing systems.

BALZERS

Baizers Aktiengesellschaft Balzers

FL 9496 Balzeis 8 Sagamore Park Road
Furstentum Liechtenstein Hudson, NH 03051

Tel (075) 44111 lel (603) 889 6888
Telex 889 788 bva f! Telex 294-04)

Telefax (075} 44413 Fax (603} 889 8573
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Will B-Fine!” boasted the Spanish Fly album past RIAA platinum.

o Full Force has successfully established its own identity on a steady
stream of top-charted R&8 singles (“All In My Mind; “Love Is For Suckers;
“Communicate” “Old Flames Never Die; “Unfaithful So Much; “Unselfish
Lover”) from their three Columbia albums.

o After a 4-year hiatus {which yielded a solo album from leader
Maurice White, and the start of Philip Bailey’s Grammy-winning solo
career), Earth, Wind & Fire reunited for Touch The World, an RIAA gold
album with a well-deserved #1 R&B single, “Systems of Survival; fol-
lowed by the top 3 “Thinking of You!

e Bahamian-born singer/songwriter/musician/dancer/actor Johnny
Kemp came up with a new working class anthem on “Just Got Paid;’ a #1
R&B hit from his second album, Secrets of Flying, and the top 5 follow-up
single, “Dancing With Myself”

Eddie Murphy’s upcoming music LP will be his next multi-million seller,
but we can also look forward to the continuing development of Andre
Cymone, Rebbie Jackson, Surface, Wendy & Lisa, James “D-Train”
Williams, and such future stars as Chena, Leata Galloway, Raze, and
Cheryl “Pepsii” Riley. New acts set to premiere include: Constina, Cindy
Mizell, Octavia, Johnny P, Tyren Perry, and Radiant.

A rock 'n roll label to some, a rap label to others, Def Jom spear-
headed the Less Than Zero soundtrack album, and a mega-platinum
phenomenon known as the Beastie Boys. Some recent victories:

¢ LL Cool J second album Bigger and Deffer hit RIAA gold after one
day in-store. Its first top 5 R&B single “I'm Bad” was followed by the #1
“I Need Love! as B.AD. passed double-platinum and “Going Back to
Cali” (Less Than Zera) landed LL on MTV for
the first time.

¢ Public Enemy’s radical stance finally
found its audience as “Don't Believe The
Hype” broke top 30 R&B, the first single
from their second album, it Takes a Nation
of Millions To Hold Us Back, an RIAA gold
#1 Black LP.

e Original Concept, whose long
awaited debut album has just been
released, Straight From the Basement of
Kooley High!, recently brought the Def Jam message to wider (whiter)
audiences when leader Doctor Dre contributed the “B-Boy Reading List”
and "How To Talk B-Boy” glossary to Spin magazine’s "Hip Hop For
Beginners” issue.

The Def Jom artist roster has also introduced Oran “Juice” Jones,
Davy D, Tashan, and Alyson Williams. But the bigger question that must
be answered is: Is the world ready for Slick Rick?

Nearly three years after Barbra Streisands The Broadway Album,
Michael Crawford's Songs From The Stage and Screen proved to be one
of the theater season’s biggest successes. It was also an important first
step in the new recording career of the Tony award-winning actor and
singer whose Phantom Of the Opera broke Broadway's box office
records this year. Now comes news of Columbia’s involvement with the
original cast recording of Goya...A Life In Song, the concept album
based on the life of 18th century Spanish painter Francisco Goya.

Columbia’s devotion to Broadway musical cast and original motion
picture soundtrack albums stems from a national archive nearly as old as
the label itself. Many of the Broadway hits have been given new life (and
new fans) via digital sound. Similarty, the label’s highly successful track
record in the area of movie soundtracks—including the “Footloose; “Top
Gun! “Less Than Zero,’ the Grammy-winning “Round Midnight, and the
critically-hailed “Bird"—continues with the 1989 release of “Sing” But
there is much more in the vaults:

Broadway Magic has beenreassembled for three new albums cover-
ing the 1950s, '60s and '70s. Hollywood Magic complements the Broad-
way series with two collections chronicling Columbia’s storehouse of film
music from the 1950s and ‘60s. In conjunction with Hollywood Magic,
the Golden Age of '50s and ‘60s movie soundtracks provides fwo more
“chartbuster cassefte-only” releases, The Film Music of John Bamy and
The Film Music of Dimitri Tiomkin.

Finally, there is the series known simply
as The Columbia Years. It got off to an aus-
picious start in 1986 with Sinatra: The Voice,
a Grammy-winning collection that paved
the way for subsequent volumes on Bing
Crosby (The Crooner), Sarah Voughan (The
Divine Sarah Vaughan), and Fred Astaire. At
Columbia Records, the past, present and
future will always live side by side.
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INTERNATIONAL °

CBS AUSTRALASIA/AFRICA. Withmusic, artists speak
a universal language. But the slow development and growth of certain
music markets has restricted the career opportunities for artists from
those countries. CBS affiliates in such regions as Hong Kong, Southeast
Asia, and Africa are working to change this situation. Peter Bond, Senior
Vice President of Australasian/African Operations {reporting fo Jorgen
Larsen), states that encouraging signs can be found.

In terms of A&R activity, Bond singles out Hong Kong. “An important
Cantonese pop music market exists there and in a lot of other territories:
Madlaysia, Singapore, and the southem area of China] he says. "Hong
Kong is an important creative center for the region, and we've got a
number of developing artists there”’

The British colony has enjoyed real, enforced copyright protection
for some years. "Now, reports Bond, "the other markets—particularly
Singapore and Madlaysia, but also Korea and Taiwan—are emerging
from a period of total blight from piracy. This obviously makes local A&R
a much more meaningful proposition. There are definitely signs of a
whole new life for local artists in most of those territories.”

The loosening of piracy’s grip benefits infemational talent, too. “As a
measure of what the Asian territories can start o mean, sales of Michael
Jackson’s Bad in the region, excluding Japan and Australasia, are now
past one million; Bond states. “A few years ago, that would have been
inconceivable”

The CBS executive believes that an increasing number of interna-
tional names will hit the road in Asia. “It's starting fo be meaningful to tour,
whereas with piracy the way it was, there was no financial benefit—
certainly not from a record company's point of view—to gefting bands
over to that part of the world. Now it is. There's already a regional
network of concert promoters, and they're hustling for business”

Another continent with vast potential is Africa, where the CBS joint
ventures in Nigeria and Kenya, and affiliates in @ number of other
countries, are engaged in local A&R to varying degrees.

Africa’s potential has been talked about for years, of course. “There is
so much African music, so many different styles, that the problem is
finding the right intfemational mix! remarks Bond. “You really need
something thats got African crossover potential’—i.e., music which is
marketable in a number of the continent's territories—"which Anna and
a dozen or so other artists have, and then you start to talk in terms of
intenational appeal. But ifs such a musical continent that its only a matter
of time”’

LATIN TALENT DEVELOPMENT. Fromdayoneofits
expansion into infernational markets, CBS Records has been committed
to Latin talent. Mexico was chosen as the location of the company’s first
wholly-owned subsidiary outside the United States. Brazil and Argentina
were selected as the site of the second and third subsidiaries.

Today, Latin artists and repertoire play an ever increasing role in the
progress and prosperity of CBS Records International. The company has
affliates in Central America, Chile, Colombig, Pery, and Venezuela, as
well as its pioneers in Mexico, Brazil, and Argentina.

There is Florida-based Discos CBS, a full-fledged operation serving
the U.S. Latin music market with its own A&R, marketing, and distribution
functions. And in New York, there is a special A&R development unit,
finding and developing Latin talent in the world at large, for the world
at large.

There is much to find. Despite economic adversity in many Latin
American countries, despite the scourge of piracy and counterfeiting
in Mexico and the U.S., the vigor and creativity of Latin music is at an all-
time high.

So is its acceptance in popular music’s mainstream, exemplified by the
success of Julio Iglesias and Gloria Estefan with Miami Sound Machine.
Both acts have taken Latin style and influences to more audiences
worldwide than anyone. Neither of them—nor the dozens of other Latin
artists affiliated with CBS companies worldwide—intends to stop just yet.

At Discos CBS, the primary mission is to develop artists for a U.S. Latin
market which, Vice President and General Manager Frank Welzer
explains, is fragmented along population lines. “Approximately 60% of
the 20 million Latins living in the United States and Puerto Rico are
Mexican, or of Mexican background;’ he says. “The next largest popula-
tion segment is the Puerto Ricans, then the Dominicans and the Cubans,
followed by people from dll over Latin America’

In terms of artists and repertoire, Discos caters primarily for the
Mexican-American and fropical markets. The latter, according to
Welzer, is “essentially a dance market, which includes salsa and mer-
engue” There are 26 acts on the Discos roster—this compares with a
half-dozen two years ago—of which seven are signed via the com-
pany’s West Coast A&R unit.

“The West deals almost exclusively with Mexican-American acts;
comments Welzer, “and they do a lot of coordination with CBS Mexico,
because we fend to get a lot of our Mexican product from Mexico itself”
The East Coast A&R activity is closer to pure A&R, he adds.

The company’s most conspicuous success has been with Gloria

continued to 58
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INTERNATIONAL

Estefan and Miami Sound Machine, who were signed to Discos in 1980.
They made four Spanish albums for the label before dramatically
expanding their audience base with English-language material, notably
the “Primitive Love” and “Let It Loose” albums. With multi-platinum status
affirmed, the band is now signed direct to Epic Records.

The latest Discos act heading for crossover, according to Welzer, is
Litle Joe Y La Familio, a country singer with a Mexican-American
background who sings in English and Spanish. A veteran performer with
consistent catalog sales, Joe will have his first English-language album
released by CBS Nashville. “His history has been to record ot least three
cuts out of ten in English;’ says Welzer. “Now that there’s a trend in the
Nashville area to incorporate the Latin sound, we're confident of his
breakthrough”’

Also important to the Discos roster, reports the CBS executive, are:

® Yolandita Monge, whose balladeering style is now spreading
beyond her initial base of popularity, Puerto Rico;

o Johnny Venturg, the acknowledged king of merengue, who lives in
the Dominican Republic and constantly tours the U.S. and other Latin
markets;

o Braulio, the singer/songwriter who swept this year’s Bravo! awards;

o Luis Enrique, the young performer from Nicaragua (and now
Miami-based) known for a sophisticated salsa sound.

“On top of these, Welzer continues, “we're doing very well with
some of the artists signed to the other Latin countries, and by Tomas
Munoz, including Raphael, Vicente Fernandez, Chayanne, Roberto
Carlos, Vikki Carr, and Eydie Gorme!’

Munoz is the man heading up CBS Records Intemationals A&R
development unit in New York, whose broad mandate is to find and
nurture talent suitable for the Latin American territories, the U.S. Latin
market, and Spain—wherever such talent can be found. He also plays a
vital creative role in the careers of such established superstars as Julio
Iglesias, Roberto Carlos, and Jose Luis Perales.

Munoz is Vice President of A&R Development, and Marco Bissi is
Director of A&R Development. The department works with all types of
talent, typified by Hombres G and Chayanne as fledgling acts, and Eydie
Gorme and Larry Elgart as veterans.

Rocks & rollers Hombres G were originally offiliated with CBS Spain
via an independent label. Munoz, who saw the band there, believed
they had international appeal, cut a deal for Latin American (and Latin
U.S.) distribution, and got involved in their career development. With the
best of their material from the Spanish releases, combined with an
overall promotion strategy, CBS was able to take Hombres G to album
sales of more than one million, in less than one year.

Young sex symbol Chayanne is Puerto Rican, but Munoz saw him in
Panama, where he was signed to another label. With the help of a new
deal and a major promotional tour, the singer has swiffty become
established throughout Latin America, and his first CBS album has
reached gold in Mexico and platinum in Chile.

With Eydie Gorme, the plan was to capitalize on her reputation as o
matchless live performer with an album tailored especially for the Latin
market. It includes a duet with Roberto Carlos and other material pro-
duced by Carlos’ longtime associate, Roberto Livi. Also, a song entitled
“Heart To Heart” recorded in Spanish by Gorme solo, and in English with
husband Steve Lawrence. The album has been a major hit, reports Bissi.

For Larry ("Hooked On Classics”) Elgart, the “Dirty Dancing” craze
represented an ideal opportunity to bring his distinctive big-band style to
a package of dance-oriented Latin repertoire, “Latin Obsession” Munoz
says CBS offiliates in Latin Americo and Europe committed early to the
album’s release, such was their enthusiasm.

Munoz and his team have other projects constantly in development,
including newcomers Santa Fe Road, a crossover prospect whose CBS
debut is produced by Humberto Gatica; veterans Raphael and Raffaella
Carra, both making strong comeback bids; and Sergio Vargas, a hot
Dominican merengue act.

The departments other vital role is advising and assisting CBS' Latin
American offiliates in the preparation, release, and promotion of prod-
uct outside their own market. Munoz and his team discuss with the
offiliates which acts have regional and international potential and what
needs to be done in terms of repertoire selection, image, performance
plans, and so on. “Every subsidiary is completely free to do what they
want when they want! explains Bissi, "but we help them make the most
out of opportunities’

At home, of course, each CBS company in Latin America pursues ifs
own falent development and marketing strategies. A success story in
Argenting, for example, has been Spanish-language rock & roll, which
also proved to be highly exportable.

Latin American consumers, who long favored traditional styles of
music, have developed a strong appetite for rock & roll during the past
couple of years, comments Hans Beugger, Vice President, Latin Ameri-
can Operations, at CBS Records International. He says the primary
exponents include Soda Stereo—more than a million albums sold in the
region—Enanitos Verdes, both from Argentina.

continued to 60
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INTERNATIONAL

Mexico, Brazil, and Argentina are the most productive repertoire
sources and music markets, according to Beugger. “Talent from those
territories has always exerted a sirong influence on the other countries;
he states. From Mexico, ranchero artist Femandez Vicente has been a
major name for many years, while Brazil has delivered the likes of Milton
Nascimento, Djavan, Simone, and Fabio Jr,, and was the springboard for
the international popularity of Spain’s Roberto Carlos.

Other temitories play a vital role, however. “Chile is in a particularly
good state at present’ remarks Beugger, “especially with a number of
folk-oriented artists” Their local sales are sufficient to recoup the talent
investment costs, he says, which is not always the case in smaller markets.

The image of CBS Records as an international powerhouse is an
asset in attracting and developing talent throughout the region, Beugger
adds. “The company has a tradition of exposing new artists and trends to
as wide an audience as possible. It is very successful in crossing acts to
many countries, and the Spanish rock frend is a good example”’

in addition, Beugger notes that the market share captured by local
artists in a number of the region’s territories has been steadily increasing.
In Brazil, for instance, he says, Latin repertoire now accounts for between
65% and 70% of sales. Improving production values play an important
role in this development, and the CBS executive points out that many
Latin artists record or mix their projects in the U.S. or the UK.

CHINA GETS 'BAD." Michael Jackson hasn't taken his Bad tour
to the world's most populated country—but CBS Records International
has sent the next best thing. The superstars Bad album was recently
released in Ching, and sales there have already topped 250,000 units.

The figure is highly encouraging given the modest scale of the
country’s music market, according to Peter Bond, Senior Vice Presidnet of
Australosian/African Operations. “Ifs still not easy to get records
released there] he says. The China Record Co. is “very careful” about
repertoire selection, Bond adds.

Most of the Bad sales have been centered on Beijing, Shanghai, and
other major cities. “The Chinese appear to be delighted with the results;
concludes Bond.

THE CRYSTAL GLOBE. Every world music market honors its
most popular recording talent with gold, and platinum awards. Truly
international artists affiliated with CBS are honored with the Crystal
Globe.

Introduced 13 years ago, the Globe signifies the sale of five million
albums (combined CD/cassette/LP} outside the artists country of oﬁgin.

The award itself is a custom-designed, cut-crystal statue executed by
Tiffanys. It depicts an etched rendering of the world, resting atop a base
which notes the name of the honoree.

To date, 25 arfists have been awarded the Crystal Globe. The
honor roli:

1988 George Michael
1988 Leonard Cohen
1988 Sade

1986 Toto

1986 Leonard Bemstein & New York Philharmonic
1986 Wham!

1985 Loverboy

1984 Bruce Springsteen
1984 Judas Priest

1984 Michael Jackson
1983 Men At Work
1983 Barbra Streisand
1982 Roberto Carlos
1982 Meat Loaf

1981 Earth Wind & Fire
1981 Julio Iglesias
1981 Billy Joel

1978 Neil Diamond
1978 Bob Dylan

1978 Paul Simon

1978 Johnny Mathis
1978 Ray Conniff

1977 Santana

1977 Simon & Garfunkel
1977 Andy Williams
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OPRYLAND MUSIC GROUP

Edd e (Steady) from

: “Z egfelt Follies™

\, i (Eddie Canter) J
W Camekian with Orohestra }f
El secempanimant

Salutes

EBDIE CANTOR
11 A3934 81076
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ROSE A G nane
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CBS RECORDS

On lIts Anniversary

After four decades and 2000 WORLDWIDE RELEASES
together;, we'd like to say “THANK YOU CBS” for taking our music
around the world in such grand style.

Fox Trot

Jerry Flowers ® Charlie Monk ® Jim Vienneau ™ Gerry Teifer ® Troy Tomlinson BIBMINGEA‘%J'L/&-DOWN

{ Ellingron)
THZ ARKANSAS TRAVELLERS
-V

505-H

e ; R
QY& [AND Bopran= Solo - Accempaniment

- NWSIC GRoy,, = O e e (Rt ST
?. _‘,-_. oY -- " B O T APy ¥rom "'_E?s):g%?),gh; Bona” ouid

ACUFF-ROSE MUSIC, Inc.
MILENE MUSIC, INC.

PO Box 121900 Nashville, TN 372121900  Telephone: (615) 321-5550 ~ CABLE: OMG NAS-TLX-55-4366

TANA COLOR GRAPHICS, INC
Congratulales

C.B.S. Records
their 101st Anniversa
on their 101s versary  Gpe—

A Billboard Advertising Supplement

CBS-64

wwwW americanradiohistorvy com


www.americanradiohistory.com

e s 1 . St o ' O
R ANNIVERSARY !

" Thank You CBS Records for the 100's of albums, cassettes

. . ' ' v
_and compact discs we've mastered for you over the years.

rq* " N )
S DENNY PURCELL RON BLEDSOE ~ NORBERT PUTNAM ®

«f  GEORGETOWN MASTERS 33 Music SQUARE WEST ~ NASHVILLE TENNESSEE 37203 (615) 254-3233 |-
CBS-65
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Wishing You
Continued Success

GRUBMAN INDURSKY & SCHINDLER, P. C.

CBS-66 A Billboard Advertising Supplement

www americanradiohictorvy com



www.americanradiohistory.com

CR

N
EAT

ICM ARTISTS, LTD.
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AND

TERNATIONAL
- MANAGEMENT

CBS R,
on Its 101st Birthday

-CORDS

and for its significant contribution
to the music world.
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www americanradiohistorv com

LEE LAMONT, President
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Congratulations,

('BS Records!

— Lester and
Peter Dreyfuss |
ATWATER PRESS LITHO CORP 4 jw:
Fox Trot
With cal Refrain

Make My Cot -
\ WHERE THE COT-CoT-COTTCN GROWS

! N “Le Soir-Toll-Klein)
- RS =B GOO¥US FIVE
Q

=== 3 (81773}
\‘\ L?D

Oﬂ:;’\/ Us JAN 2 2"‘0 .
CRYOVAC —

and
PIEDMONT EN NATIONAL

Congratulate
CBS RECORDS INC.

101 Years of Makmg the Hits

Heebie Jeebies
(Atkins-Jones)

Ihe Red Heads

CGNGRATULATIONS 10 CBS Records ON YOUR 101.: ANNIVERSARY

s g
. = 7 @ ‘ “‘f. T H E
MUSIC | 4o
ELECTRICAL
Prycess -
\ Diano accomp.

IT ALL BELORRS. TO ME
L ant & ASSOCIATED COMPANIES o kel % Teas
I7IO ROY ACUFF F’LACE/ NASHVILLE TN 37203/615/254-5925 a (Berliz)
CBS-68 ) A Eillboard Adrverhsmg Supplement
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Congratulations CBS
arter 101 years
you still have

the winning team
Walter Yetnikort & Tommy Mottola

SCOTTI BROTHERS RECORDS
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SHAPE INC.

P.O. Box 366

Biddetford, Maine 04005

(207) 282-6155

Telex: 944-325-SHAPE INC BIFD
Fax: 207-283-91230

Toll Free: 1-800-345-4029

MANUFACTURERS REPRESENTATIVES
POST OFFICE BOX 236, MOUNTAIN LAKES, NEW JERSEY 07046 ¢ (201) 263-1442

CONGRATULATES GBS ON 101+
We are proud to have served over 30 years

We are joined by:

TAPEPONENTS CO.

Service Division of J.C. Anglum
Post Office Box 236, Mountain Lakes, New Jersey 07046

e JOYCE MOLDING CORPORATION

Precision Plastic Molding ¢ Video & Audio Packaging
52 Green Pond Road, Rockaway, New Jersey 07866

e FRANKLIN-BURLINGTON PLASTICS

A Sparteck Company
PVC Resins and Compounds for the Record Industry
Beverly Road, Burlington, New Jersey 08016

CcBs-70

A Billboard Advertising Supplement
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73 BEST RESULTS
U3 OKeE NEEDLES

40890 \‘ / Bor Trot

FEZELIN' NO PAIN
(Livingston)
MIFE MOLE AND HIS
LITLE MOLERS A

€81297) - ;\_\'\‘4

i @F:‘Sgl‘f’ 7

T

qect;;'cil

= . Process

olumbia

SREER PACIFIC
Byt by Richard Soegasy
Lyrus vy Ousr Wammpecton 5
KAzY MARTIN EiB PINIA
Barbars Quse-and JsaodgsHall
with thorws & SEMesles conducted wy Sabvators Deft lsaly

ML 4189 SIDE 1
NOMBREAKASSE ‘ (XLP 1:18)

Band Mo, 1: OVERTURE

'
iWonder hee It tevls) &
Bond a5 SCME-ENCHAATED EVENING "4
fand Ao, 3. BLOODY MARY ..'
Bané Na. 7 THERE IS EOTWIN' LIKE »
A DARE 7

CONGRATULATIONS CBS

from

Mike Milowm
Malcolm Mimms
Chvis Hovsnell

Bill Gibson

Robin Mitchell Joyce

and evervone at

GILBERT & MILOM
Attorneys

1100 17th Avenue South
Nashville, TN 37212
(615-320-5551)

Thank You (BS For
PLATINUM HORIZONS

£
_‘.F"-

Chuck Flood & Assoc. Buddy Lee Attractions Michael Campbell & Assoc.
Business Management Booking Agency Personal Manager
PO. Box 12188 38 Music Square East PO. Box 121754
Nashville, TN 37212-1885 Suite 300 Nashville, TN 372121754
(615} 329-9902 Nashville, TN 37203 (615) 320-7582
(615) 244-4336
Thanks to all of my friends at CBS. It couldn’t have been done without you. Michael

A Billboard Advertising Supplement

CBS-71
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CBS-72
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Here’s Te The Next
Century Of Great Music
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ROLLIN’ ON OUR ROLLER SKATES
] (Wrubel and Washington)

BTl | Into the second century with

', 2791-D
L (152437 -
\\b S8 0010588 2'4’ o

v

—

[4 - Voice ana
Orchestra

Sunday
{Milier-Cohn-Stein-Krueger)
Cliff Edwards (Ukelete tke)

»
o and His Hot Combination ~_##%7 /7
LI By S5

Congratulations
our 101st anniversary.

© BASF

THE YOICE OF FRANK SINATRA
FRANK SINATRA

Congratulations

CBS Records

A Century and a Year
of Geat Music

MARK ROTHBAUM & ASSOCIATES, INC.

DANBURY, CT.* (203) 792-2400
Representing:
WILLIE NELSON ¢ EMMYLOU HARRIS @ THE O’KANES e KRIS KRISTOFFERSON ¢ ROGER MILLER e J.C. CROWLEY

-

A Billboard Advertising Supplement
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CONGRATULATIONS!

WE'RE LOOKING FORWARD TO JANUARY 1989 WHEN WE WILL ALL BE
“DANCING WITH THE LION”

ANDREAS VOLLENWEIDER

LENIO

Proud Supplier of Audio Products to

CBS RECORDS

Congratulations on 101 Years

Lenco Plaza, Waverly, NE 68462
402-786-2000

Thanks CBS
For

Making Music
With Merit

MERIT MUSIC CORPORATION

615 ¢ 329-6666

N #15 EIGHTEENTH AVENUE SOUTH N
A NASHVILLE, TENNESSEE 37203 R‘
| 1
615 » 329-6666

CBS-74

www americanradiohietorv com
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COLUMBIA
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THE ANSWER IS 10VE

Fox Trat-From “That's Right ¥Yeu're Wroag”
Vecpl Chorus by May Kyser, Gany Simme,
Harry Babbltt, Sclly Meson
-Blewman-Siept-

KAY KYSER and
his ORCHESTRA

wy !Ii
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FOUR STRING 10E
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around almost as long as we have.

CONGRATULATIONS CBS

Some of our clients have been |
i
onyour 101st Anniversary |

‘ i - [NETSTAL

|
ol |
: MANUFACTURERS OF QUALITY REPu? TION - e |
SYSTEMS FOR THE COMPACT DISC INDU! " |

| , |

L NETSTAL-MACHINERY INC.
20 Authority Drive o Fitchburg MA 914

THE
Delga ‘
GROUP OF COMPANIES

MWE b |

M. W. Edwards PeterGrey Printers
St. Michael's Close, Forstal Road Wellington Road
Aylesford, Kent ME20 7BU Bromley, Kent BR2 SNG I
0622 719136 01-464 0827 {
Cassette & Video Inlay Cards, Record & Picture Disc Labels, |
Compact Disc Booklets & Wallets, Flat Sheet & On Reel .
Computer Software Packaging, Self Adhesive Stickers
General Point of Sale cl P
DELGA PRESS

Marlborough road,
Bromley, Kent BR2 SNH

01-460 0112 '
Record Bags & Sleeves, Box Tops, |
c s P Leaflets, Librettos & Posters m ‘
COLLECTOR SET PRINTERS Gondor [Litho
St h}([i-fhzifel‘é CKlos? I\/F[ﬁgl'zséa%BRSad Scotts Road, Bromley, Kent BR1 3QD |
ylesford, Ken
01-464 2177 |
0622 7116636 Colour Orngination &
General & Computer Platemaking including Scanning
Stationery Manufacturers and Proofing

ON THEIR 101st ANNIVERSARY

CBS RECORDS

A Billboard Advertising Supplement CBS-75
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Rand ¥o. 12 Flad Movement: Alfegro vivacs ¢ cos hrie
Bané o, 2: SerenE Movemant: Allegrefie Schorzande /
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CBS RECORDS

Cﬁ\'\‘\’.\\/\uz/& N CCAAA

MARY GARDEN

With-Orehestra

i
d 10, 1ol
wov 23 (902 4 I |
£8 11,1908 B A ccompan fment i
OV, 30,1908 » ']
f

FROM BRIDGEPORT, NEW YORK TO ;_,,u:n:..ﬁ.:mm
CARROLLTON, GEORGIA...SUPPLYING ‘. %%:% Le Jongleur de
CBS WITH QUALITY, FULL LINE ot Notra Dame
PRINTING SINCE 1936, B 5 2
: < ':.ta,,,_ : :
) B L

" KEYSTONE

Printed Specialties 0., Inc.
1 KEYSTONE PLACE, JESSUP, PA 18434 717-383-3280

To WALTER,

CENTRAL SOUTH
MUSIC SALES

PROUD PAST, { AND THE

ANDHERE'STO A

THANKS FOR A

SPARKLING FUTURE Y

YOURFRIEND

RICKBLACKBURN Congratulates

T | CBS recoros

ON YOUR

&iCONGRATULATIONS:
OKING FORWARDTO
OUR FUTURE TOGETHER.

CBS-76

A Billboard Advertising Supplement

www americanradiohistorv com


www.americanradiohistory.com

To our friends at CBS Records

THANKS FOR LETTING US BE
A PART OF YOUR SUCCESS!

S

: = - i;.uq PR /}

E P IC: (’ Digital
Audio Disc
Corporation

mms]nnm ol = =
Fr.n:'h'ﬁe LT e

.-“ ¥ _ "iﬂﬂ 3@1 .‘é%w 3 .“".E_;E;_-Er__;sl!--_# oS
e . =
3 S

B S Pl Spornee A i AT e =

1800 N. Fruitridge Avenue, Terre Haute, Indiana 46804 - (812) 462-8100
Compact Disc Mastering & Replication

“ CBS Records

EIHMH;}E;H;I.F AR-DEWN Wa |ter TO m my; Roy

THE AHKANSAS TRAVELLERS -

BOS-H e
(144067) o

Rick Hall and the gang at

FAME PRODUCTIONS, ING.
Muscle Shoals, Ala.

Home of
SHENANDOAH & THE SHOOTERS
Stay Tuned!!!
._ - - /
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TRUE NORTH RECORDS

CBS GANADA
18 Great Years Together

25 GOLD RECORDS
4 PLATINUM

And now look for Barney Bentall And The
Legendary Hearts released in America
on Columbia in March and a new Bruce
Cockburn in Canada mid-January.

Congratulations to CBS Records on your sl
101st Anniversary. From all at Robert Stace,

Printers of all forms of Record, Cassette, CD, U@M@
CDV and Video Packaging to the Music Industry.

ROBERT STACE & COMPANY LIMITED

Chalklin Works, Longfield Road Telephone 0892 24225 six lines
Tunbridge Wells, Kent TN2 3ET Telex 95577. Fax 0892 47334

TANAGRAPHICS, INC
Congratulates

C.B.S. Records
on their 101st Anniversary

CBS-78

www americanradiohistorv com
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SBK Entertainment World

Congratdates

C

BS

LCO0S

On 101 Yaars

Of

SrearMusic
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“Walter and Tommy, in CBS's continuing pursuit of excellence...the future glows with you.”

Number one for sixteen consecutive years

Buddy Killen * Donna Hilley

Tree (BMI), Cross Keys (ASCAP), 8 Music Square West, Nashville, TN 37202, (615) 726-0890
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CMJ Panel Points To Fewer Retail Slots For Indies

BY KEN TERRY

NEW YORK The expansion in the
number of configurations handled
by record retailers has reduced the
amount of space they can devote to
albums by little-known artists on
indie labels. This was one of the
conclusions drawn at a ‘‘Retail
Connection” session during the re-
cent CMJ convention here.

“As configurations grow with
CDs, records, tapes, CD-3s—and
these people have 200 square feet
[in their store]—where are they
going to put everything they want
to sell?”” asked Gayle Miller, office
manager for Island Records. Dis-
play space is shrinking, she added,

and baby acts aren’t going to get
much of it. “It’s very competitive,
because you have not only the ma-
jors, but also the Carolines, the
Importants, and bands with shows
coming through.”

Michael Baylor, GM of distribu-
tion for Caroline Records, which
distributes many small indie labels
along with its own product, noted
that retailers are getting rid of the
LP because ‘it takes up a lot of
space and it’s a low-cost item.”

Paul Marotta, director of inter-
nal affairs for ROIR, a cassette-
only label, agreed with Baylor.
“Personally, I think the [vinyl] al-
bum is on its way out the window.
The industry has made a decision

Dirty Deeds. Dave Wheeler, RCA Records VP of sales, right, presents Mario
DefFilippo, Handleman Co. senior VP of purchasing, with a plaque congratulating
him and his team on their contributions to the sale of 2 million copies of the
label's “Dirty Dancing” soundtrack.

Distrib Also Computerizes Audio Setup

SBI Opens Atlanta Branch

BY EARL PAIGE

PALM SPRINGS, Calif.
Schwartz Brothers Inec. has
broadened its distribution of pre-
recorded audio product by opening
a branch office in Atlanta and add-
ing computerized operations to its
music-delivery systems, according
to company president Jim
Schwartz.
At the National Assn. of Record-
ing Merchandisers Wholesale Con-

ference, held here Oct. 23-27,
Schwartz told Billboard that the
Atlanta setup is similar to those
SBI has in New York and Cleve-
land. Stocking branches are in
Cherry Hill, N.J,, and at the home
base in Lanham, Md.

SBI’s record distributorship rep-
resents 20 independent record la-
bels, including Next Plateau. “Our
record business volume is greater
than at anytime in our 42-year his-

(Continued on page 47)

to phase out vinyl.”

Baylor added that after the first
few weeks of release, most big
chains won't stock LPs. ‘“The cas-
sette and the CD have the staying
power, he said.”

Other major points made to the
audience of mostly indie-label peo-
ple concerned methods of selling
directly to retailers, how to deal
with indie distributors, the decline
in import trade, and the desirabil-
ity of retaining indie marketing
firms.

According to Island’s Miller,
marketing firms charge anywhere
from $500-$2,000 a week. Some can
be helpful with mom-and-pop re-
tailers, she noted. But for the most
part, she said, marketing firms ex-
ist to hype records on the trade
charts. “Depending on whether
you want to hype your record, it
can help you or it can hurt” when
people realize the truth about a re-
cord.

Marotta concurred that market-
ing consultants can aid a label in
getting chart numbers. But, based
on the number of records sold, he
warned, ‘‘you will never make
back your investment.”

The panelists agreed that small
indies should not seek exclusive
agreements with independent dis-
tributors. ‘““The more distributors
you have, the more people you
have to call for money,” observed
Marotta, adding that some distrib-

utors have access to accounts that
are not serviced by others in their
territory.

Paul Ashby, purchasing manag-
er of Trip, the indie and import di-
vision of superstore chain Tower
Records, noted that anyone who
had had experience with Jem or
SPV—both of which are in finan-
cial trouble—knows that ‘“the in-
die market is fragile. If you go ex-
clusive with someone like them,
you're sunk.”

Ashby said reports of the death
of the import trade were some-
what exaggerated, although paral-
lel imports are no longer available.
Nevertheless, he conceded that im-
port business has declined from
70% to 30% of Trip’s overall reve-
nues.

Similarly, Baylor said that im-
ports used to account for 95% of
Caroline’s business; now 95% of
their business is from demestic
distribution.

JUST

cas

DISTRIBUTORS. Inc.

@ ONLY COMPACT DISCS & ACCESORIES DIST. IN SOUTH FLA.

® GREAT VARIETY OF LATIN COMPACTS

® SERVICE TO ALL LATIN AMERICA & THE CARIBBEAN FROM MIAMI

® WE CARRY: A&M / ARISTA / RCA / ALSHIRE / CBS / CAPITOL /
CONCORD / MCA / MOTOWN / GRP / POLYGRAM / DENON /
WEA / K—TEL / AND MANY OTHERS.

ALSO: RECOTON / RING KING / LEBO / ALPHA / CASE LOGIC /
DISCWASHER / LASERLINE / EPPCO ACCESORIES

@ RETAIL ACCOUNTS ONLY PLEASE

HABLAMOS ESPANOL - FOR ORDERS CALL ALEX ROMAN

coueer ar: (305) 885-8346 / 47

FAX (305) 887-2989 - TELEX: 52-9635
6854 N.W. 75th St. (Bay No. 2) MIAMI, FLA. 33166

(] NEW LARGER INVENTORY

COMPACT DISCS & ACCESSORIES

LOW PRICES-WEEKLY SPECIALS ON CD'S!
() COMPUTERIZED ORDER PROCESSING
CALLTODAY. . .WE WANT TO SERVE YOU!

dEE d¢  ALLDISC TRADING
41 MONROQE TURNPIKE, TRUMBULL, CT 0611

1-800-255-3472 # IN CT 203-452-0203 » FAX 203-452-1843 _

(J SAME DAY SHIPMENT

(] IMMEDIATE ACCESS TO YOUR
PERSONAL SALES REP

“THE MOST
OPENLY SEXUAL
AMERICAN FILM

IN AGES.”

— John Powers, ROLLING STONE

THE
UNBEARABLE LIGHTNESS
OF BEING

OrRiIiY°®

HOME VIDEO

BILLBOARD NOVEMBER 19, 1988

www americanradiohistorv com
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BT
TRAK

by Earl Paige

PHONING HOME: Want an idea of how popular
“E.T—The Extra-Terrestrial” was during its first week
on the video market? The MCA Home Video title was
the chainwide No. 1 seller for the 1,200-store Walden-
books chain, surpassing not only other video releases
but books and magazines, too. “I was surprised, because
we're not discounting,” says Beth Bornhurst, senior
marketing manager for the bookstore web's Walden
Video division. Even without low-ball pricing, she says,
some stores sold out of their 300400 piece allocations
within two days.

Despite the frenzy, Bornhurst isn’t sure she’ll reor-
der units beyond her initial buy. “My guess is you can’t
judge your reorder by first-week sales,” adding that
Waldenbooks saw a “dramatic drop” on the title’s sixth
day on the street. “I don’t mind if 1 have 100% sell-
through on this,” Bornhurst says. “We're getting good
turns [on E.T.], and it’s stimulating sales on other
tapes.

EXTRA “E.T.” ACTION: Dave Ballstadt, president of
Adventures In Video and VP of the Video Software
Dealers Assn., boasts that his Minneapolis chain will
gross more on photo finishing than on “E.T.”—by tying
in Christmas photo cards and otherwise exploiting photo
finishing, “where I net 35% on zero investment.” One
gimmick is a large in-store backdrop of the movie's fa-
mous bicycle silhouetted against the moon, a piece con-
structed by Ballstadt’s display crew. Customers are
seated on the bicycle for greeting card photo poses. Ball-
stadt is offering what is a $41-value package, including
“E.T.,” at $21.67. Bonuses thrown in include a doll, photo
finishing, a Christmas photo greeting card, and a roll of
film.

THE LAST CD STORE: There are no new CD-only
stores opening these days. That’s the opinion of Daun-
esh Alcott, owner of three CD Jungle outlets in Colum-
bus, Ohio. He thinks the time when the early momentum
of the CD phenomenon could support such extremely
specialized stores has passed, given the configuration’s
growth in regular record/tape stores and in the mass
merchandiser environment. Many will disagree, but Al-
cott sells to CD stores all over the U.S. through his sub-
sidiary, Mr. Beam Accessories, offering both accesso-
ries and cutout CDs, so he thinks he has a feel for all
this.

As for CD Jungle, no new stores have opened in the
last year and a half. “Columbus is saturated by the
chains and independent stores,” Alcott says. Present CD
Jungle outlets, however, are doing well, he claims. Al-
cott credits several factors: good locations, store layouts
that afford “zero shoplifting,” and what he describes as
a hip look, with custom-designed oak bins. Other factors:
being able to remain competitive in price at basically
$11.99-$12.99 for frontline, the increasing amount of low-
er-priced midline, “and the fact our stores are set up to
be staffed by one person.” Each covers 2,000 square
feet. Alcott has not diversified into videodisks, “and {3-
inch CDs are] worthless. We carry them, but on many
we can’t unload them at any price.”

THE ONLY CD STORE: Contradicting Alcott’s predic-
tion is Amperes Music, a new concept store trumpeted
by Alan Meltzer, president of CD One-Stop, who had
press kits at the National Assn. of Recording Mer-
chandisers wholesaler bash in Palm Springs, Calif. The
Bethel, Conn., wholesaler's retail fling interestingly con-
trasts with CD dealers like Alcott by branching into the
supply arena, acknowledges Meltzer. But rather than a
hedge, Amperes was just a concept Meltzer says he
couldn’t pass up. Amperes, located in New Haven,
Conn., covers 8,500 square feet with 150 listening sta-
tions. “We put in five miles of cable,” boasts Meltzer,
adding that among cutting-edge features is a live perfor-
mance schedule showcasing classical and jazz.

GOUNTRY CONTESTS: We're still hearing about pro-
motion ideas used during the recent NARM/Country

(Continued on page 52)
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operation.

rformers on your right
their acts now and then.

Our CD compact disc cleaning system is the only one with true radial cleaning.
It cleans your customers’ CDs perfectly, every time they use it. A slick

For more information on our company and products, write Discwasher, Inc.,
4310 Transworld Rd., Schiller Park, Illinois 60176. Or call (312) 678-9600.
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discwasher

W for sparkling performances.
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DON'T BE CRUEL

MCA MCAD 42185

18 | 28 | 28 3

PAUL SIMON
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discs. Available
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compatible.
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13984 S. Orange Ave.
Paramount, CA 90723
(213) 630-2500

FAX: (213) 408-0712
TLX: 75106 FNPIUD

Filam

CD Jewel Boxes

National Plastics

1200 N. Street

Suite 504

Lincoln, NE 68508
(402) 435-5005

FAX: (402) 435-4722
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SGHWARTZ BROTHERS OPENS ATLANTA BRANCH

(Continued from page 45)

tory,”” Schwartz said. The firm
shipped 400,000 albums, including
all configurations, on Next Pla-
teau’s “‘Push It,” a Salt-N-Pepa re-
lease that took an award here.

Automation, long a factor in
Schwartz’s video distribution, is
being implemented in audio. “We
have a terminal in Durham [N.C.]
at Record Bar and at Camelot Mu-
sic” in North Canton, Ohio, he said
of order fulfillment via telecom-
munications.

‘““‘Atlanta rounds us out,” said
Schwartz, in terms of a sales re-

gion “without any holes.” Never-
theless, Schwartz acknowledges
that the firm cannot always repre-
sent an independent label at all
branches. “We will have product in
some markets and not in others,”
he said of an evolvement in audio
not seen in video, where SBI is
among 10 wholesalers across the
country boasting distribution of
all video labels.

In charge of the new Atlanta fa-
cility is Jim Maddix, branch man-
ager, who comes to Schwartz from
One-Stop Records in Atlanta. Mad-

CLASSIC COCKBURN PART II:

AVAILABLE NOW ON ESD COMPACT DISCS.

WISE

DIGITAL AUDIOD

EAST SIDE DIGITAL 200 NORTH THIRD AVE,, MINNEAPOLIS, MN 55401

dix has 17 years of experience in
the field.

Schwartz says SBI's position as
a music and video distributor is
paying off. “In 42 years, our sales
have never been higher,” he says.

For SBI’s last fiscal year, which
ended Jan. 31, 1988, the company
reported sales of roughly $75 mil-
lion. It is predicting that sales for
the current fiscal year will be its
best ever.

Assistance in preparing this story
was provided by Geoff Mayfield in
New York.

Magnat America
Offering New
Speaker System

Magnat America has introduced
the Magnastar System, featuring
a new passive subwoofer in combi-
nation with the Magnat MSP 10
minispeakers as satellites.

The subwoofer can be placed on
the floor or out of view, while the
MSP 10 satellites will fit on a book-
shelf or on limited counter space.

The lightweight system is 6 inch-
es wide by 9 inches high for the
MSP and 12 inches wide by 10 inch-
es high for the subwoofer.

WHOLESALE DISTRIBUTORS
CD'S/RECORDS/CASSETTES/ACCESSORIES

ONESTOP « EXPORTER e« DISTRIBUTOR
15960 N.W. 15 AVE., MIAMI, FL 33169

CALL COLLECT (305) 621 '0070 ASK FOR BRUCE

IN FL: 1-800-329-7664 (SONG)
FAX #(305) 621-0465 * TELEX #825580 JAYBE UF

COMPLETE SELECTION OF 45's » 3" CD’s »« CDV « DAT « LATIN CD’s

WE WELCOME JOE (KENYON) STANZIONE WITH THE LARGEST
SELECTION OF CARIBBEAN MUSIC IN THE WORLD
REGGAE ¢ CALYPSO » SOCA

COMPACT DISC HEADQUARTERS
¢ OVER 15,000 TITLES IN STOCK
e ALL MAJOR LABELS

e DISTRIBUTOR

MUSIC WEST DMP PILZ — SST DISNEY — ENIGMA PRISM

TELARC

4-SIGHT EEG — ICHIBAN RELIX — ORIG. SOUND - CAROLINE - FIESTA — NDVA
K TEL PROFILE VISTA ~ ALSHIRE — SHEFFIELD — FANTASY  CONCORD JAZZ
AMHERST - MOBILE FIDELITY PABLO — FRESH - ALLIGATOR - BEV GLEN
SUNNYVIEW — ROHIT — SO. TRACKS AMERICAN GRAMAPHONE — 4TH & BROW
MANGO ICI PRO ARTE/PRO JAZZ — DUNHILL — ROULETTE — PRIORITY UTRA
RES — TOMMY BOY — SELECT — RYKO — LIVING LANG SHANACHIE
LUKE SKYWALKER — LMR — PASSPORT — ROUNDER SLEEPING BAG

WE DISTRIBUTE OVER 150 12” LABELS
INDEPENDENT DISTRIBUTOR FEATURING THE
“MIAMI SOUND” LABELS AT LOW PRICES
GOSPEL SPECIALISTS

AIR « MALACO « BENSON « BERACAH « LIGHT « SAVOY = WORD « SOUND OF GOPEL
MESSIAH « BLACK LABEL » KING JAMES « SWEET RAIN « SPIRIT FEEL » MELENDO

ACCESSORIES

TDK « MAXELL ¢ ALLSOP « DISCWASHER « RECOTON = SONY « DURACELL « DENON
ASE LOGIC = NAPA VALLEY = SKC = EVEREADY « ALPHA « OMN! =« OTCH - KDSS

HEAVY METAL SPECIALISTS
" DYNAMITE PRICES » GREAT FILL

@« w SUPER SERVICE

ORDERS SHIPPED SAME DAY RECEIVED

“TAKE OFF
YOUR
CLOTHES.”

THE

UNBEARABLE LIGHTNESS

OF BEING
IrRIOiY”®

HOME VIDEO
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The New Orleans Saints Come Marching In—0n Action Recortls

BY BRUCE HARING

SAINTS ACTION: The National
Football League’s New Orleans
Saints have been enjoying unprec-
edented success on the gridiron
over the last two seasons, and fan
reaction in the Crescent City has
reached equally lofty heights.

To capitalize on Saints mania,
Teddy McQuiston of Action Rec-
ords has released “Who Dat” by
Luther Kent and Dr. John, a musi-
cal expression of a popular cheer
used by the fans.

“It’s from the days when fans
would wear a paper bag because
the team was so bad,” McQuiston
says. “We’'d say, ‘Who dat?’ It
evolved into “Who dat going to
beat the Saints?’ The record devel-
oped from there.”

The single, backed with ‘“Here
Come The Saints,”” has been an
out-of-the-box sensation in New
Orleans, receiving strong radio
play and airing on television.
McQuiston reports selling 8,000
copies of the single c.0.d. to Wal-
Mart. The record is licensed by the
Saints and the NFL, McQuiston
says.

The record is also being aired
outside the Louisiana area to rile
rival fans, McQuiston says, which

isn’t to say he’s overconfident—if
the Saints revert to their past
form, ‘“‘then we have wallpaper,”
McQuiston says.

Mail order on the $1.29 single is
available from Action Records at
504-523-6338.

NOT THAT ROY: Guitarist Roy
Rogers is sick of the Trigger jokes,
but he has some important friends
who know the difference between
his blues guitar style and fast
food.

Rogers has two solo albums
out—‘‘Chops Not Chaps’ on his
own CNC 1 label and 1987’s
“Slidewinder,” released on Blind
Pig/Flying Fish. John Lee Hook-
er, with whom Rogers had played
for three years in the early '80s,
returned the favor with a guest
shot on “Slidewinder.”

Now Rogers is out on his first
East Coast tour and will soon re-
turn to familiar turf as the produc-
er of Hooker’s new album, tenta-
tively titled ‘““The Healer.”” Appear-
ing on the record are Los Lobos,

Robert Cray, George Thorogood,
Bonnie Raitt, Carlos Santana,
and Charlie Musselwhite. No la-
bel has been selected for the fin-
ished product.

Rogers also shepherded Hooker
into Pete Townsend’s latest proj-
ect, a children’s rock opera. Hook-
er is one of several stars with a
cameo role on that project, which
features contributions from Nina
Simone and Lou Reed, among oth-
ers. The story of the opera is based
on a novel Townsend obtained the
rights to on his day job as a book
editor.

SEEDS AND SPROUTS: Mem-
bers of U2 attended Joe Ely’s Dub-
lin concert in support of “Dig All
Night,” his latest on HighTone
Records . . . Relativity Records in
New York has licensed seven titles
from First Night Records in the
U.K., the premier label for stage
soundtracks in Britain. Watch the
racks for British cast recordings
of “Cabaret,” ‘“Kiss Me Kate,”
“Wonderful Town!,” “Mack And
Mabel,” “Blues In The Night,”
“An Evening With Alan Jay Ler-
ner” (featuring Andre Previn,
Douglas Fairbanks Jr., Placido
Domingo, and others), and “The
Music Of Andrew Lloyd Webber”
(featuring tunes from “Evita,”

ORIGINAL CD JEWEL BOX AND

3-INCH CD SINGLE ADAPTOR

""_es the standard CD Jewel Box, we offer you 2-piece CD Box and
: 3;{511"-"‘ CD single adaptor:  m |icence of CD Jewe! Box manufacturing according

VIVA MAGNETICS LIMITED
16th A1, E on Fty Bldg.. 14 Wong Chuk Hang Road. Hong Kong. ==
i Tel: 5-530285 Telex: 83234 VIVA HX FAX: 852-5-8731041

to Polygram specification. Accurate dimension
for CD automatic packaging machine.

B Available in 2-piece CD, Single Box and

Multipack case (for 2 CDs, 3 CDs, 4 CDs)

B 3-inch CD single adaptor for 3-inch CD single
B Competitive Price with prompt delivery,

”"s\

.. b

Single "aHapios

s

Tel 213/459-6913 Fa)

COMPACT

DIGITAL AUDIO

2-piece CD Box

MATRIX
USA REPRESENTATIVES:
ég&;”a %

COMPACT DISCS

DIGITALLY
DUPLICATED
CHROME TAPES

Order No. 1-800-426-2334
Corporate Offices (402) 572-9214

RIC SWANSON
“Visual Musix is the essence ot what is great
about today's new musk. Virtually every et

NEAL DAVIS

“Visual Musik draws balliantly on a stapie of

“Cats,” “Jesus Christ Superstar,”
and others). All seven releases are
available on LP, cassette, and CD.

IN THE MAIL: Daryl Stuermer,
“Steppin’ Out,” solo instrumental
debut from Genesis guitar side-
man, GRP Records ... Darren
Robbins, “Darren Robbins Steals
Your Girlfriend,” street-smart CD
on Like Records, No. 1, 4013 N.
Southport Ave., Chicago, Ill. 60613
... Ultramagnetic MC’s, “Critical
Beatdown,”” New York hip-hop
from Next Plateau ... Mr. Bird
Rollins (The Good Man), ‘‘Best
Of,” smooth blues from New Jer-
sey artist, Rolcal Records, 817 S.
Orange Ave., East Orange, N.J.
07018 . .. The Cuts, ‘“Straight
Path,” six-song EP from Burling-
ton, Vt., group on Doris, Joyce

and Rita Corp., Box 190, South
Royalton, Vt. 05068 ... Hely Ter-
ror, “Mind Wars,” Los Angeles
aggression on Roadracer Records
... Henry Kaiser, ‘“Those Who
Know History Are Doomed To Re-
peat It,” radical '60s covers, SST
Records ... Grant Hart, “2541,”
first solo EP from ex-Husker Du
drummer, SST Records . .. Patri-
cia Shih, “Leap Of Faith,” Chi-
nese-American perspectives on
Flying Fish ... Fred Small, “I
Will Stand Fast,” former lawyer
and Rounder artist on Flying
Fish.

Spec’s confab is
captured in photos

.. See page 54
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