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Billboard Lists Nominees 
For 1989 Radio Awards 

NEW YORK Top 40 WHTZ 
(Z100) New York, modern rock 
KITS San Francisco, AC KFMB- 
FM (B100) San Diego, and the 
Westwood One Radio Network 
are the top nominees for the 1989 
Billboard Radio Awards. The 

awards ballot appears in this issue 
starting on page 37. 

Two hundred and four radio sta- 
tions, 17 record companies, and 16 
distributors of network and syndi- 
cated programming received nom- 

(Continued on page 7.9) 

Public Enemy 

Ousts Member 

Over Remarks 
BY MELINDA NEWMAN 

NEW YORK Public Enemy's ouster 
of its Minister of Information, Pro- 
fessor Griff, following anti -Semitic 
remarks he made during an interview 
in The Washington Times, has 
slowed but not completely stopped a 
backlash against the popular rap 
group. 

CBS, which distributes Def Jam 
Records, the group's label, is sending 
retailers a copy of a denunciation of 
Griff's comments by Chuck D, Public 
Enemy's leader, according to a 
spokesperson for Russell Simmons, 
the act's manager. CBS would not 
confirm the mailing at press time. 
Chuck D delivered the denunciation 
at a June 21 press conference here. 

Public Enemy's latest album, "It 
Takes A Nation Of Millions To Hold 
Us Back," is nearing platinum status. 

The controversy stems from an in- 
(Continued on page 87) 

U.K. Retailer HMV 
Sets Plans For U.S. 

Invasion, See Page 5 

Sequels Lift Rentals, Sales Of Earlier Hits 

H'Wood Boom Boosts Video, Too 
BY JIM McCULLAUGH 

LOS ANGELES Holy sequels! 
What is looming as the biggest 

box -office summer in Hollywood his- 
tory is producing a ripple effect in 
home video stores. 

Video retailers are reporting brisk 
sales and rentals of earlier titles in 

such Hollywood film series as 
"Ghostbusters," "Indiana Jones," 
and "Star Trek." At the same time, 
software suppliers -such as Media 
Home Entertainment with "Night- 
mare On Elm Street 5" and MGM/ 
UA with the James Bond catalog - 
are gearing up for summer cross -pro- 
motions and restocking programs. 

Nashville's Un/versa/Bids Viny/Adieu 
BY GERRY WOOD 

NASHVILLE Universal Records, 
the new Jimmy Bowen -headed, MCA - 
owned label, has become the first 
Nashville record company to drop the 
vinyl configuration for most of its up- 
coming album releases. In addition, 
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PolyGram's country division may 
soon begin issuing selected new titles 
on CD and cassette only, and MCA 
Nashville is contemplating cutbacks 
in vinyl shipments. 

"The majority of our product this 
fall won't have any commercial LPs," 
says Universal's Bowen, who led the 

digitalization of Nashville studios. 
"There may be an occasion here or 
there where we do an LP, but for the 
most part, we're just about through 
with them." 

Bowen will never be considered for 
membership in the Save The Vinyl 

(Continued on page 89) 

ADVERTISEMENTS 

Foster /McElroy have already produced hits for Club Nouveau 
(their Platinum album), Timex Social Club, Tony! Toni! Toné! and 
Channel 2. Destined to be the hottest producers of the '90s, 
Foster /McElroy prove they can do it all right now on their 
phenomenal Atlantic debut, FM2 (81994). The first single is 
"GOTTA BE t. BETTER WAY" (4- 88879) (0- 86403) 
(DMD 1348). On Atlantic Records, Cassettes and Compact Discs. 

Naive Art is the Enigma debut iielease from Red Flag -two 
talented brothers from the grey ambiance of Liverpool. Featuring 
"If I Ever," "Broken Heart" anc the top -ten club smash "Russian 
Radio." Produced by Paul Robb. Mixed by Joseph Watt. 
"Russian Radio" produced by Jon St. James. On Enigma 
Compact Discs, Tapes and Records (7 73523 -1 /2/4). 

"There's no question that there is a 
positive effect," says Mitch Perliss of 
the Music Plus Video chain in South- 
ern California. His comments are ech- 
oed by such other major chains as 
Erol's, Blockbuster, Tower Video, 
Palmer Video, and Applause. 

Movie industry observers are pre- 
dicting a box -office bonanza this sum- 
mer as an unprecedented eight major 
sequels, as well as several other po- 
tential blockbusters, are due to open. 
Forecasters are revising the most 
bullish forecasts upward and now 
predict at least $1.8 billion in domes- 
tic summer ticket sales, besting last 
year's record of $1.7 billion. 

The enthusiasm is based, in part, 
on the opening of "Ghostbusters II," 
which enjoyed a record -setting $30 

(Continued on page 88) 

VSDA Facing 

Rental Fight 

With Nintendo 
BY BILL HOLLAND 

WASHINGTON The Video Soft- 
ware Dealers Assn. faces a July con- 
gressional showdown with Nintendo, 
the video game manufacturer, when 
representatives of the two testify at a 
second hearing on a Senate bill (S. 
198) that would ban the rental of com- 
puter software -perhaps including 
cartridge -format video games. Fear- 
ful of copying, Nintendo is asking for 
such protection from Congress. 

At an earlier hearing on the bill, in- 
troduced by Sen. Orrin Hatch, R- 
Utah, the VSDA was given assur- 
ances both by the copyright subcom- 
mittee and the Software Publishers 
Assn. trade group that an amend - 

(Continued on page 80) 

Listen to it once. 
_, You'll hear it forever. 

Big Harvest,s,,, 
the debut album by 

INDIO 
Hear this remarkable work now. 

For your free CD copy of Big Harvest by 
Indio, call 1- 800 -722 -2708 or 

FAX Indio /A &M at 213 -856 -2600. 
Complete the postcard included with the album to find 

out how to win a Sony Discman! Offer spires 711. 

Featuring the first single and video "Hard Sun" (AM 1431) 

ADVERTISEMENT 
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Let Go Of Your Inhibitions 
And Give In To Temptation.... 
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,.VN.ru 5 I -Look for G era. and Miami Sound `lachines 
VHS i "" "Homecoming rl' exclusively on CAIN' I Ionie Video. 
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"Cuts Both Ways!'..., 

The new album from 

C to ~ia Eatefan and 

Miami Sound Machine. 

"Ln new songs. 

I aturinc the first single, 

40 "Don't Wanna Lose 1óii 3a.,9s 

On Epic Cassettes, 

Compact Discs and Records 

an~ CBS Records Into- naticnal. 

"CBti;" "Epic ;' ON, are crad.,nark.or CBS Inc. c 1989 CBS Accords Inc. 

Prodacei by Emi o Estel:-m, Jr., 
Jorge Ca:asand Clay OAN-:Jd. 
EM_ oagi, A Division -a( LAM 

Musir ishing. 
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THE PREMIER COLLECTION THE BEST OF 

ANDREW LLoY I; WERBER 
MCAD6184 

A UNIQUE AND COMPLETE COLLECTION OF 

ANDREW LLOYD WEBBER'S GREATEST WORKS 

FROM UIH Ì AK TO Vian i uM 

ALL FROM THE ORIGINAL CAST RECORDINGS 

SONG & DANCE 

A MAGNIFICENT DIGITAL AVAILABLE ON MCA COMPACT DISCS AND HBO CASSETTES 

. MCA RECORDS 
(1989 MCA RECORDS. INC. 
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STAT IONS MULL SUMMER STRATEGIES 
Summertime and the living is easy? Not for top 40 and urban program- 
mers, who with the advent of year -round Arbitrons and the quest for de- 
mographics other than out -of- school teens, have been faced with tough- 
er decisions regarding summer dayparting. Billboard radio editor Sean 
Ross reports on station strategies. Page 12 

OUTLETS OFFER AN OPTION TO B.E. T, 
Black Entertainment Television may be the biggest outlet for black music 
videoclips -but it certainly isn't the only one. Billboard's Janine C. McA- 
dams talked to executives at local clip outlets about their programming 
goals and the niche that they fill. Page 34 

APRS MEET DRAWS A FULL HOUSE 
London was awash in news of new hardware during the Assn. Of Profes- 
sional Recording Studios meet, June 7 -9. Billboard senior editor Steven 
Dupler, who notes that European participation was up, brings back the 
details from the well- attended event. Page 49 

J2 IS UPBEAT ABOUT BOTTOM LINE 
J2 Communications president Jim Jimirro credits an increased number 
of "revenue streams" -from merchandise licensing to 900- numbers- 
for his company's increasing revenues and profits. Billboard home video 
editor Al Stewart reports. Page 56 
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20 Black 50 Jazz /Blue Notes 
32 Boxscore 28 Latin Notas 
70 Canada 73 Lifelines 

9 Chartbeat 73 Market Action 
28 Classical /Keeping Score 34 Music Video 
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27 Dance Trax 51 Retailing 
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90 Inside Track 

VIDEO 

58 Backlot Beat 64 Store Monitor 
62 Coming Soon 65 Videocassette Rentals 
59 Health And Fitness 57 Videocassette Sales 
56 Home Video 56 Top Videodisks 
64 Top Kid Video 62 Video Retailing 

59 Video Reviews 

MUSIC CHARTS 

Top Albums Hot Singles 
21 Black 15 Adult Contemporary 
52 Compact Disks 22 Black 
48 Country 23 Black Singles Action 
72 Hits of the World 46 Country 
50 Inspirational 47 Country Singles Action 
28 Latin 79 Crossover 30 
16 Modern Rock Tracks 26 Dance 
54 New Age 72 Hits of the World 
82 Pop 24 Rap 
16 Rock Tracks 76 Hot 100 

78 Hot 100 Singles Action 

CLASSIFIED ACTIONMART Page 66 
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U.K.'s HMV Confirms U.S. Invasion 
Tower Ready For Superstore Battle 

This story was prepared by Nigel 
Hunter in London and Geoff May- 
field in New York. 

LONDON The next British invasion 
of the American music scene will 
come not from performers, but from 
one of England's leading home enter- 
tainment chains, HMV Group. 

HMV, the retail division of Thorn 

EMI, has confirmed longstanding 
speculation that it will bow vast mu- 
sic /video combo stores in the U.S., 
shooting for openings next spring. 
Stuart McAllister, CEO of the U.K: 
based HMV Group, does not reveal 
specific sites, other than to say that 
the chain's first foothold will be in the 
Northeast. 

A press release prepared by HMV 

Hennessey Leaving Post, 
Keeps Ties With Billboard 

LONDON Mike Hennessey, Billboard's 
international editorial director and manag- 
ing director of the U.K. company, Billboard 
Ltd., is leaving his post after 21 years in or- 
der to devote more time to writing books 
and feature articles on his longtime special 
interest subject jazz. 

Billboard publisher John Babcock Jr. an- 
nounced that Hennessey will, however, 
continue to work for Billboard as chief Eu- 
ropean correspondent, with primary re- 
sponsibility for Billboard's European Spot- 
lights and special emphasis issues, includ- 
ing the regular supplements on the major 
European markets. He also will have a key 
role in Billboard's week- to-week coverage 
of Europe and will have a roving commis- 
sion, filing stories from the major music 
capitals. He will also continue to be respon- 
sible for developing Billboard's innovative 
Starfile feature -a talent showcase that 
was inaugurated in May. 

Of his decision, Hennessey said, "My 
(Continued on page 81) MIKE HENNESSEY 

Canada cites New York and Boston 
as two possible targets. However, if 
those markets do not pan out initial- 
ly, a spokesperson says HMV still 
plans to confine its first U.S. stores to 
the Northeast corridor. 

With the move, HMV will be one of 
two major U.K. music chains to set 
up shop in the U.S. Earlier this year, 
an HMV rival, W.H. Smith, which 
owns the Our Price chain, stuck its 
toe in U.S. waters with the acquisi- 
tion of Philadelphia's Wee Three web 
(Billboard, Feb. 18, Feb. 25). Virgin 
chairman Richard Branson has also 
made noises in the past two years 
about opening U.S. superstores. 

McAllister says the American 
HMV stores "will have a very wide 
and comprehensive range of stock 
like all our outlets elsewhere." He de- 
clines to give an elaborate outline on 
the specifics of the intended U.S. 
stores, such as amount of floor space 
and size of inventory; a spokesperson 
for the company explains those deci- 
sions will be determined by the sites 
it finds in its target markets. 

One hint McAllister does offer as 
to how large the stores will be is a 
prediction that each will be staffed by 
at least 100 employees. And he states 
bluntly that HMV's first American 
unit will be "a damned great big 
one." 

McAllister says the company's U.S. 
wing will prefer to locate in what 
Brits call "greenfield" sites -this is, 
property where there is no existing 
building. Such situations will be a 
hard find in New York. 

The retail company, which opens 
its first Australian location in July, 

(Continued on page 80) 

U.S. Success Prompts Extension Of Distrib, Licensing Deals 

RCA Spreads Jive Around The World 
BY IRV LICHTMAN 

NEW YORK Powered by an im- 
pressive collection of rap hits deliv- 
ered in the U.S. through RCA over 
the last three years, Clive Calder's 
London -based Jive Records has ex- 
tended its RCA ties here and, for the 
first time, in other major world mar- 
kets as well. 

The new deal also brings early Jive 
stars Billy Ocean and Whodini to the 
RCA -distributed fold; they were held 
over at Arista when Jive switched to 
RCA distribution under the now ex- 
tended three -year pact. The two art- 
ists join current Jive stars Too Short, 
Kool Moe Dee, and Samantha Fox, 
among others. Ocean, who has re- 
portedly sold 10 million albums 
worldwide over the past five years, 
starts his RCA /Jive association with 
a greatest -hits album that includes 
three new songs. 

Indicative of Jive's own promotion- 
al standing, the black music promo- 
tion department at RCA will now 
wave the combined RCA /Jive ban- 
ner. 

Calder, chairman of Jive's multi- 
faceted parent, Zomba Group Of 
Companies in the U.K., says the 
agreement in the U.S. is a manufac- 
turing and distribution arrangement 
covering a two -year period, while a 

ZOMBA HITS TEDDY RILEY 
WITH $68 MILLION SUIT, P. 9 

three -year licensing agreement 
abroad is worldwide with the excep- 
tions of the U.K.; the Benelux coun- 
tries; Africa, where EMI is the licens- 
ee; and Japan, where the Alfa label 
handles the line. 

As previously reported, RCA is 
also taking on Calder's Silvertone la- 
bel, already a hit factor in the U.K. 
with alternative contempory sounds. 

The new pact, to take effect when 
the current contract expires June 30, 
reflects Jive's clout in rap since its 

original relationship with RCA got 
under way. 

According to RCA chief Bob Bu- 
ziak, Jive grossed $10 million in do- 
mestic sales in its first year with the 
label; sales hit $30 million the follow- 
ing year and Buziak projects $40 mil- 
lion in revenues for the year ending 
June 30. The latter figure is about 
18% of RCA's domestic annual sales 
of $225 million. Further, Buziak pro- 
jects U.S. sales alone will reach $60 

(Continued on page 81) 

Greek `Summit' Memo Could 

Pave Way For DAT Solution 
BY JOHN CARR 

ATHENS, Greece A joint working 
group, representing the Japanese 
hardware manufacturers, IFPI, 
and the Recording Industry Assn. 
of America, ended a day and a half 
of meetings here June 9 by agree- 
ing on a draft memorandum after 
their "DAT summit." 

The memorandum is now subject 
to final ratification by the three par- 
ties involved. No details of what is 
contained in the document were re- 
vealed, but Ian Thomas, IFPI direc- 
tor general, said afterwards: "If 

this memo is approved, it will repre- 
sent a step nearer [to] the solution 
of the DAT problem." 

The "summit" preceded the IFPI 
general meeting here June 14 -16, in 
which high-quality copying and re- 
newed fears of piracy were the 
main topics of discussion. 

Though virtually all the meetings 
of the IFPI council and board were 
held behind closed doors, it was ap- 
parent there was little agreement 
on ways of combatting the new 
threat of piracy posed by DAT and 
recordable compact disks. 

(Continued on page 81) 
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BMI Offers Per -Program License 
New Plan Patterned After A5CAP's 

BY KEN TERRY 

NEW YORK Broadcast Music Inc. 
is offering commercial, over -the -air 
TV stations an interim per- program 
license that may result in substantial 
refunds being paid to some stations. 
According to BMI, the license is es- 
sentially identical to that which has 
been offered for the past year by 
ASCAP, the other major performing 
rights society (Billboard, March 4). 

BMI has been forced to offer the 
same terms as ASCAP under a local 
TV contract that has been in effect 
since 1983 and was renewed this 
month. 

Among those terms is a basic per - 
program rate that is 125% of the blan- 
ket license rate that all local TV sta- 
tions now pay BMI. Marvin Beren- 
son, BMI's chief counsel for 
licensing, notes that at present, the 
per -program rate applies only to 
films and syndicated TV programs; 
fees for locally originated shows 
have yet to be negotiated. Since not 
all covered programs carry BMI mu- 
sic, some stations may pay a lower 
fee by applying the per -program rate 
to shows and movies that do carry 
BMI music than if they paid the blan- 
ket percentage of their overall reve- 
nues. 

Like the ASCAP per -program 
schedule, the BMI plan allows sta- 
tions to recalculate their license fee 
payments retroactively tò April 1, 

1985. A federal rate court magistrate 
chose that date for ASCAP in 1987 
when he ordered it to offer the per - 
program option and set an interim 
rate structure for the TV stations. 

Under an agreement with the tele- 
vision broadcasters, the interim ceil- 
ing for all local TV fees that can be 
paid annually to BMI - whether blan- 
ket or per -program -has been set at 
$42 million, or 70% of the court -man- 
dated ASCAP level of $60 million, 
says Berenson. That ceiling, like the 
rate structure, will continue in effect 
until the rate court judge makes fur- 
ther rulings -hence the use of the 
term "interim." 

Berenson notes that TV outlets 

have been able to obtain a different 
kind of per -program license from 
BMI for many years. Although "a 
handful of stations opted for it at one 
time," he says, none of them are us- 
ing it now. He declines to say wheth- 
er the terms of the old license were 
more or less advantageous than 
those of the new one; but Jack 
Zwaska, administrative director of 
the television committee, claims 
BMI's former per- program license- 

(Continued on page 87) 

Revised Time-WC! Merger 
Could Lead To Spinoffs 

BY DON JEFFREY 
NEW YORK Time Inc.'s new bid 
to acquire Warner Communications 
Inc. and prevent a hostile takeover 
by Paramount Communications 
Inc. would create a company with a 
staggering debt of up to $17 billion. 

Though many observers believe 
the outcome of such a buyout 
would be asset sales and major em- 
ployee layoffs, insiders say the 
spinoff of Warner's "crown jew- 
el" -its highly profitable recorded 
music and music publishing divi- 
sion -would be unlikely. 

Nevertheless, the huge debt 
would result in sharply higher in- 
terest payments, which could de- 
press the company's earnings and 

its stock price for several years and 
inhibit expansion. 

Most sources believe the courts 
will settle the dispute. Paramount 
filed suit in Delaware on June 21 to 
block the Time bid. The court set 
July 11 as the hearing date for ar- 
guments. "That's the main event," 
says Paramount spokesman 
George Sard. 

Asked about the possibility that a 
merged Time and Warner will sell 
music "assets to reduce debt, 
Warner spokeswoman Marilyn 
Harris says, "That's the crown jew- 
el. There's not a chance of that. It's 
not an unmanageable amount of 
debt and it will not cripple the new 
company in any way. No asset sales 

(Continued on page 81) 

Capitol Revives Label For VP's New -Artist Signings 

Helmed By Lundvall, Manhattan Resurfaces 
NEW YORK Capitol Records has 
revived the Manhattan logo for se- 
lected new -artist signings by 
Bruce Lundvall, VP /GM East 
Coast for Capitol and president of 
Blue Note Records. 

Lundvall was formerly presi- 
dent of Manhattan Records when 
it was founded in 1984 as Capitol's 
first New York -based label. The 
logo has been dormant since that 
label's absorption into EMI Re- 
cords, and Lundvall persuaded 
Capitol president David Berman to 
let him use it for new artists he 
signs. 

That agreement was part of 

Lundvall's new long -term employ- 
ment contract with Capitol, which 
also encompasses a production ar- 
rangement for the industry veter- 
an. Manhattan will not have a staff 
separate from that of Capitol, nor 
is Lundvall starting an outside 
production firm; but some of the 
acts signed to Capitol /Manhat- 
tan- including D'Atra Hicks and 
Gary Brown -also have produc- 
tion deals with Lundvall. 

The first album to bear the Capi- 
tol /Manhattan imprint will be 
Hicks' upcoming eponymous rec- 
ord; the Manhattan logo, with the 
distinctive, Mondrian -like graphic 

Billboard Appoints Benjamin 
To New Research Position 

NEW YORK Bob Benjamin, Bill- 
board's manager of retail research, 
has been appointed to the new posi- 
tion of research operations manag- 
er. He continues to report to Mi- 
chael Ellis, director of charts. 

In his new position, Benjamin will 
have responsibility for all chart 
room activities; radio and retail su- 
pervisors in the chart room will re- 
port to him. He also will assume re- 
sponsibility for all video chart oper- 
ations; Marc Zubatkin will continue 

as video charts manager and will re- 
port to Benjamin. 

As research operations manager, 
Benjamin will continue to work on 
retailer relations. And he will be re- 
sponsible with JoDean Adams, sys- 
tems manager, for chart data re- 
trieval and programming changes. 

Benjamin joined Billboard in Jan- 
uary 1989. In his new position, he 
will work closely with Geoff May- 
field, newly appointed associate di- 
rector of retail research. 

design, is seen on her current 12- 
inch single, "Sweet Talk." 

Lundvall envisions inking six to 
eight acts to Capitol /Manhattan in 
the next year. Besides Hicks and 
Brown (who wrote Hicks' first sin- 
gle and also duets with her on an- 
other track), Lundvall has already 
signed Dave Koz, Richard Marx's 
saxophonist, whose debut album is 
due in October, and Bemshi, whose 
first offering is slated for fall re- 
lease. 

Meanwhile, Lundvall says, he 
will continue to scout talent for 
Capitol itself. For example, he 
says, he made the initial deal for 
the Cover Girls, which was final- 
ized by Berman. Lundvall says he 
also signed country singer /song- 
writer John Andrew Parks, in co- 
operation with Jim Foglesong, 
president of Capitol's Nashville di- 
vision, and Tisha Campbell, with 
the help of Scott Folks, VP of 
black music A &R for the label. 

During Manhattan's original 
run, the label signed such artists 
as Marx, Robbie Nevil, Bobby 
McFerrin, and Glass Tiger -all of 
whom later had big -selling al- 
bums. In addition, the revived Blue 
Note jazz label inked Stanley Jor- 
dan and Dianne Reeves, who have 
since crossed over to a larger audi- 
ence. Jordan and Reeves are both 
on EMI now but will eventually cut 
jazz albums for Blue Note, notes 
Lundvall. KEN TERRY 

Lou's News. Blue Note artist Lou Rawls puts the finishing touches on his 
newest album, "At Last," which includes a duet withiabel mate Dianne Reeves. 
Pictured, from left, are Reeves; Michael Cuscuna, co- producer; Rawls; and Billy 
Vera, co- producer. 

i EXECUTIVE TURNTABLE 

RECORD COMPANIES. Bill Berger is named executive VP for Arista Records in 
New York. He was executive VP /GM for Island Records. 

Warner Bros. Records in Nashville promotes Bob Saporiti to VP, promo- 
tion. He was national promotion director for the label. 

Kevin Carroll is promoted to national promotion manager for Chrysalis 
Records in Chicago. He was regional promotion manager for MCA Records. 

A &M Records in Los Angeles promotes David Gales to executive direc- 
tor, product marketing. He was product manager for the label. 

EMI in Los Angeles names Cathy Watson director, West Coast publicity. 
She was publicity manager for the music and film division of Mahoney/ 
Wasserman. EMI in New York names Kim White manager, alternative 
promotion and marketing; names Kelly Haley, manager, urban publicity; 

41. 

BERGER SAPORITI CARROLL GALES 

and promotes Mary Scotti to contract administrator, business affairs. 
White was national director of alternative promotion for Aim Alternative/ 
Paul Yeskel Promotion; Haley was director of artist development for Cold 
Chillin' Records; and Scotti was coordinator of business affairs for the la- 
bel. 

Atlantic Records in New York promotes Mary Conroy to director, AC 
promotion, and Janis Maiello to director, international artist relations & 
publicity; names Mary Hooton manager, European marketing and artist 
development in the London office, and Tanis McMasters heavy metal publi- 
cist. Conroy was manager, national AC promotion; Maiello was internation- 
al public relations manager; and Hooton was label manager, all for the la- 
bel; and McMasters was VP of media relations for public relations firm To- 
tal Music Inc. 

Meryl Zukowsky is appointed East Coast manager, publicity & artist re- 
lations for Enigma Records in New York. She was in the publicity depart- 
ment for Warner Bros. Records. 

Maria C. Kleinman is named manager, West Coast publicity, for MCA 
Records in Los Angeles. She was talent coordinator for "The Arsenio Hall 
Show." 

DISTRIBUTION /RETAILING. Warner /Elektra /Atlantic Corporation in Los Ange- 
les makes the following appointments: Ronald M. Salpietro, senior nation- 
al director, operations; Cory Connery, national director, merchandising; 
Bob Moering, national director, creative services; Vinnie Campisi, nation- 
al director, operations /inventory; and Steven E. Berman, national mer- 
chandising coordinator. Salpietro was branch manager of central returns; 
Connery was national sales manager /special projects; Moering was direc- 
tor of marketing services; Campisi was national manager of operations /in- 
ventory; and Berman was marketing services coordinator, all for the label. 
WEA also appoints Tony Niemczyk regional sales manager in the Chicago 
office; Thom Healy sales rep /special products in the Boston office; Brian 
McNelis in -house marketing rep; Harris Blickman sales rep; and Bill Hen- 
drickson field sales manager, all in the Philadelphia office. Niemczyk was 
Philadelphia field sales manager for the company; Healy was classical mu- 
sic buyer for the Harvard Coop; McNelis was assistant manager for Sam 
Goody; Blickman was singles specialist; and Hendrickson was sales rep, 
both for the company. 
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tt s. Franklin and Whitney 
Houston engage in a 
catfight that is as alive as 
anything either singer 

has recorded in years. The battle, 
by turns fierce and playful, could 
easily be for musical supremacy, 
and the singers' voices do the 
contest justice. These are two of 
the most talented singers of their 
respective generations. Without 
trading on Ms. Franklin's past, 
the song measures up to it." 

-The Sunday New York Times May 14th 

rful femaloices in music today face off 
for one sensational no- holds- barred performance. Introducing 

41, It Isn't, It Wasn't, It Ain't Never Gonna Be, the new single 
from Aretha Franklin's hot new album, Through The Storm. 

1989 Arista Records, Inc., a Berteismann Music Group Company. On Arista chrome cassettes, compic= tscs and records. 
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HORSE CALLED MUSIC, 
WLLIES NEW ALBUM, 

R E ALLED A 
IS EXACTLY WHAT HIS FANS HAVE BEEN WAITING FOR 

... A REAL THOROUGHBRED! 

ALL NEW SONGS BY WILLIE AND OTHER GREAT WR?TERS. 

ALL NEW STUDIO RECORDINGS, PRODUCED IN NASHVILLE 
BY LIVING LEGEND FRED FOSTER. 

AND IT'S OFF TO A FAST START 
WITH WILLIES HOTTEST SINGLE IN OVER A YEAR: 

"NOTHING I CAN DO ABOUT IT NOW" 
WILLIE NELSON, A HORSE GALLED MUSIC 445046) 

A WINNER! 
ON COLUMBIA RECORDS, CASSET -ES ANID COMPACT DISCS. 

1989 CBS Records ne 

Exclusive Management: MARK ROTHBAUM ASSOCIATES 
P.O. BOX 2389 DANBURY. CT O6813 (203) 792 -2400 
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Cruisin' For A Grusin. Dave Grusin receives the 1989 Richard Kirk Award for 
lifetime achievements in film and television composing at the BMI Motion Picture 
And Television Awards, held at Los Angeles' Beverly Wilshire Hotel. Pictured, 
from left, are Nan Newton, composer; Frances Preston, president and CEO, 
BMI; Grusin; Doreen Ringer, senior director, film /TV relations, BMI; and Rick 
Riccobono, VP, BMI. 

Retailer's Vid Biz Challenges K Mar4 Wal -Mart 

Target Chain Shoots For No. 2 
BY EARL PAIGE 

MINNEAPOLIS With record high 
sales in home video and three major 
video suppliers ranking the chain as 
No. 1 among U.S. accounts, Target is 
taking aim at both K mart and Wal- 
Mart in the category. Success stories 
in 1988 include unit sales of 290,000 
on "Cinderella" and 380,000 on 
"E.T. -The Extra Terrestrial." 

Speaking at the company's annual 
department convention, held here 
June 18-21, Doug Harvey, director of 
internal rack wing Jetco, said the 379 - 
unit web will expand its home-video- 
shelf exposure by 67% and that Jetco 
"just might become the No. 2 rack- 

Madonna Rides `Express' Track To Top 10; 

Brits McCartney, Queen Make Chart Leaps 
MADONNA lands her 16th consecutive top 10 single 
as "Express Yourself" vaults from No. 13 to No. 6 on 
the Hot 100. Only one female soloist in the rock era has 
landed more top 10 hits -Aretha Franklin, with 17. 
But where Franklin took 20 years to amass those hits, 
Madonna has done it in just more than five. 

"Express Yourself" is virtually certain to crack the 
top five next week. It will be Madonna's 15th consecu- 
tive top five hit, more than any other female soloist in 
chart history. Dinah Shore and Olivia Newton -John 
are runners -up, with 13 
top five hits each. 

Madonna has done 
more, however, than just 
break records. She has 
been at the forefront of 
two of the dominant 
trends of the '80s: the vid- 
eo-paced emphasis on im- 
age and attitude and the 
club -driven focus on light, 
optimistic dance music. 

Madonna's phenomenal 
staying power has confounded the many skeptics (in- 
cluding, we confess, Chartbeat) who figured that she 
would go the way of other media sensations whose ex- 
treme images overshadowed the music. But we all 
missed the point. Madonna has succeeded precisely be- 
cause of her strong image and attitude. Like Cher, Ma- 
donna's most salable product is herself. People may love 
her or hate her, but they know where she stands. 

In that regard, Madonna is the antithesis of the de- 
cade's other top female vocalist, Whitney Houston. 
Houston has succeeded almost solely on the strength 
of her vocal abilities, revealing little of her personality 
along the way. One of the most frequently voiced criti- 
cisms of the singer is that even after four years of 
megastardom, people don't really know her. 

That complaint has yet to be addressed, but Hous- 
ton's new single, "It Isn't, It Wasn't, It Ain't Ever 
Gonna Be," may serve to quiet criticism on another is- 
sue: the contention that Houston has submerged her 
black roots in a bid for pop crossover. The new single, 
a personable, playful duet with Arista label mate 
Franklin, is Houston's most "black- sounding" release 
since her 1985 breakthrough hit, "You Give Good 
Love." The single, which is the top new entry on the 
Hot 100 at No. 73, was produced by Narada Michael 
Walden and written by Albert Hammond and Diane 
Warren -the same team that gave us Franklin's re- 
cent top 20 duet with Elton John, "Through The 
Storm." 

THREE VETERAN British acts are having jolly 
good success on this week's pop albums chart. 

Paul McCartney's "Flowers In The Dirt" vaults 
from No. 66 to No. 21 in its second week, more than 
making up for last week's lackluster debut. More sur- 
prising is Queen's second -week leap from No. 83 to 
No. 31 with "The Miracle." The group landed eight 
consecutive top 20 albums from 1975 -81- discounting 
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the "Flash Gordon" soundtrack -but has been strug- 
gling in recent years. Its last album, "A Kind Of Mag- 
ic," petered out at No. 46 three years ago. 

Anderson, Bruford, Wakeman & Howe enter the 
chart at No. 72 with their self -titled Arista album. This 
is the lineup of Yes that recorded the veteran band's 
two highest -charting albums: "Fragile," which hit No. 
4 in April 1972, and "Close To The Edge," which 
reached No. 3 that December. 

FAST FACTS: MCA Rec- 
ords has three of the top 
four albums on the pop 
albums chart with Fine 
Young Cannibals (on 
I.R.S. /MCA) holding at 
No. 1, Bobby Brown re- 
bounding to No. 2, and 
Tom Petty inching up to 
No. 4. It's the first time in 
nearly three years that 
one company has monop- 
olized three of the top 

four spots. Warner Bros. was the last combined label 
to do so, scoring in September 1986 with albums by 
Madonna, Steve Winwood, and David Lee Roth. 

L.L. Cool J's "Walking With A Panther" is the top 
new entry on the pop albums chart at No. 41. The New 
York rapper debuted at No. 52 with his 1987 break- 
through album, "Bigger And Deffer," which hit No. 3. 

Milli Vanilli's "Baby Don't Forget My Number" 
jumps to No. 1 on the Hot 100, three months after 
"Girl You Know It's True" stalled at No. 2. The "Girl" 
album jumps to No. 8 on the pop albums chart .. 
Simply Red's "If You Don't Know Me By Now" leaps 
to No. 5, nearly 17 years after the original by Harold 
Melvin & the Blue Notes reached No. 3. It's the first 
of Kenny Gamble & Leon Huff's many hits to reach 
the top 10 in two different versions ... Cyndi 
Lauper's "I Drove All Night" jumps to No. 8, becom- 
ing her eighth top 10 hit. It's the third top 10 single of 
1989 for songwriters Billy Steinberg & Tom Kelly, 
following the Bangles' "In Your Room" and "Eternal 
Flame." 

Peabo Bryson lands his first No. 1 hit on the black 
singles chart with his remake of the Jerry Fuller song 
"Show & Tell." Al Wilson's original version reached 
No. 1 on the Hot 100 in 1974, but peaked at No. 10 on 
the black chart. Bryson has been a fixture on the black 
chart since 1976. 

WE GET LETTERS: Dan Kraft of Tower Records in 
Boston notes that Benny Mardones' "Into The 
Night," which jumps to No. 20 on the Hot 100, is the 
first single in the '80s to crack the top 20 twice. It 
reached No. 11 when it was first released in 1980. 

Mike Perini of Ypsilanti, Mich., notes that Jimmy 
Harnen & Synch's "Where Are You Now ?" was the 
third single to reach the top 10 in its 28th chart week. 
The others: Paul Davis' "I Go Crazy" and the Pointer 
Sisters' "I'm So Excited." 

l Grein 

jobber " -behind Handleman. 
"We must be doing something 

right," he continued. "We've heard 
from several [home video] vendors 
that we're their No. 1 retail account. 
I'm also speculating that there's a 
chance we can beat both K mart and 
Wal -Mart in total volume this year." 

Various vendor representatives 
here claimed the boast is reasonable, 
based on a number of factors, includ- 
ing the growth in video sales. Some 
point to an often faltering move to- 
ward self- racking that has finally 
come together after five years. Oth- 
ers note that Target has at last 

achieved true national status with the 
recent opening of 30 stores in the 
Southeast, which completes a "coast - 
to- coast" drive that Target touted 
here. The increased national presence 
helps Target gain consumer recogni- 
tion in advertising that utilizes such 
celebrities as Aretha Franklin, the 
Jets, and the Judds. 

According to Harvey, Target's vid- 
eo boom is not occurring at the ex- 
pense of music; video actually en- 
hances music sales, he argues. "We 
are told that in any given week, we 
rank first or second nationally in cas- 

(Continued on page 87) 

Estefan, Beasties Atop Crop 
of July Album Offerings 

BY MELINDA NEWMAN 

NEW YORK The Beauty and the 
Beast will be coming to record stores 
this month. 

Both Gloria Estefan and the Beast - 
ie Boys are putting out long -awaited 
follow -ups to multiplatinum albums. 
Other gold or platinum artists with 
releases in July include Robert Palm- 
er and Ziggy Marley. 

Though still mired in a legal battle 
with Def Jam Records over alleged 
nonpayment of royalties from their 
quadruple -platinum "Licensed To 
Ill," the Beastie Boys are back on 
track with "Paul's Boutique," due 
out July 25 on Capitol. The record 

features 15 cuts and samples tunes 
from an array of artists, including 
Jimi Hendrix and Loggins & Messi- 
na. 

On July 11, Epic releases "Cuts 
Both Ways," the follow -up to Estefan 
& Miami Sound Machine's double - 
platinum "Let It Loose." The first 
single, "Don't Wanna Lose You," is 
one of six tracks written by Estefan. 
The project was produced by Este - 
fan's husband, Emilio Estefan, with 
Jorge Casas and Clay Ostwald. 

Marley & the Melody Makers will 
support their new July 17 Virgin re- 
lease, "One Bright Day," with an Au- 
gust tour. The record, produced by 

(Continued on page 80) 

Zomba Sues Riley, Griffin 
Pair Hit With $68 Million Action 

BY CARYN BRUCE 

NEW YORK Zomba Management 
Inc., the umbrella for Zomba /Jive's 
recording, production, and publishing 
operations, has filed a $68 million suit 
against writer /producer Teddy Riley 
and his manager, writer /producer 
Gene Griffin. The suit alleges Riley 
failed to meet his obligations under a 
production and publishing contract 
with Zomba and charges Griffin with 
fraud. 

The suit claims that Griffin has 
been credited for songs Riley actual- 

ly wrote, thus bypassing Riley's 
agreement with Zomba. In the past 
year, Griffin's name has been at- 
tached to such hits as Bobby Brown's 
"My Prerogative" and Boy George's 
"Don't Take My Mind On A Trip." 

Riley produced Jive Records artist 
Kool Moe Dee's debut album in 
1987 -his first production for Zom- 
ba -and has since become one of the 
leading writer /producers on the 
black charts. 

According to the suit, Riley en- 
tered into a co-publishing agreement 

(Continued on page 81) 

Bush Nominates 2 To FCC; 

No Chairman Named Yet 
BY BILL HOLLAND 

WASHINGTON The White House, 
after a wait of several months, finally 
announced the nomination of two 
new Republican FCC commissioners. 
But the administration withheld the 
announcement of current govern- 
ment communications chief Alfred 
Sikes as its nominee for FCC chair- 
man, and insiders are suggesting 
that could amount to a political slap 
on the wrist for Sikes. 

It is expected that his appointment 
will be announced this week. 

The nominations of Sherrie Mar- 
shall, a Washington communications 
attorney, and Andrew C. Barrett, a 

longtime member of the Illinois Com- 
merce Commission, were announced 
June 16 by the Bush administration. 

Sources said the omission of an an- 
nouncement about a new FCC chair- 
man might have been a reaction to an 
interview Sikes gave to The New 
York Times on June 15. In the article 
based on that interview, Sikes, the 
chief of the National Telecommunica- 
tions and Information Agency, was 
quoted as saying he expected the 
nomination. He also stated that, as 
FCC chairman, he might move away 
from the hands -off deregulatory ap- 
proach favored by outgoing chair- 
man Dennis Patrick and his predeces- 

(Continued on page 87) 
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WESTWOOD ONE TOPS mr AWARDS 

And WYNYFM, New York 

NBC And Mutual News Win 5 Gold Medals, 

ormat As Westwood One 

Wins A Gold For Best Country Music 

Companies Dominates The Competition With 10 Medal Awards! 

GOLD MEDAL 
Best Country Music Format: 

WYNYFM, New York. 
GOLD MEDAL 
Best Coverage of an On -going Story: 

NBC /Mutual News for coverage 

of the Moscow Summit. 

GOLD MEDAL 
Best Magazine Program: 

Mutual's America in the Morning. 

GOLD MEDAL 
Best Sports Coverage: 

NBC for coverage of the 

1988 Summer Olympic 

MEDAL 
Best Health and Medical Program: 

Mutual Broadcasting System for 

The Dark Side of the Sun. 

GOLD MEDAL 
Best History Program: 

Mutual Broadcasting Sy stem for 

The Flame Still Burns: Remembering JFK. 

SILVER MEDAL 
Music Special: 
Mutual Broadcasting System for coverage of 

The 1988 Country Music Awards. 

SILVER MEDAL 
Entertainment Magazine: 

The Source for 
1988: A Rock and Roll Retrospective. 

BRONZE MEDAL 
Investigative Report: 

NBC for "Street Gang Terror ". 

BRONZE MEDAL 
Culture and the Arts: 

System for 
NBC /Mutual Broadcasting y 

"The Ballad of John and Yoko: 

The Controversy Continues ". 

Westwood One Companies thanks those 

inv olved for this outstanding recognition. 

WESTWOOD ONE COMPANIES 
. A MUTUAL 11 NBC RADIO l WESTWOOD ONE 
YBROADCASTING SYSTEM a NETWORK SAW STATIONS GROUP 

.SP. 

THE = 
RO,vs,o. of WesMact One Inc 
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OMAMMARY 

Editorial 

New-Artist Programs Deserve label Support 
RECORD RETAILERS deserve praise for their 
new- artist programs, which have helped break 
such acts as New Kids On The Block, Melissa Eth- 
eridge, Vanessa Williams, Midnight Oil, and Tony! 
Toni! Toné! While the retail promotion of albums 
by new and developing artists can add considera- 
bly to label marketing costs in the form of addi- 
tional co-op advertising, it seems short- sighted of 
some companies to object to these outlays -as 
long as they are cost -effective. 

Some retailers, however, may be charging too 
much. Since the ingredients of developing -artist 
programs are usually identical -sale pricing, high- 
ly visible placement, money -back guarantees, and 
in -store play of the product -label tabs ranging 
from $750 -$10,000 for a title's inclusion in new -art- 
ist programs of similarly sized chains indicate that 
someone out there is taking advantage. 

In the same vein, there is a limit to how many 
new -artist titles a chain can effectively promote 
each month. There is only so much end -cap space 

in a store; in -store play is more effective on fewer 
albums; and consumers can only absorb a moder- 
ate amount of information at any given time. 

On the other hand, it is unfair for label execu- 
tives to charge that most chains are expanding 
new -artist programs in order to milk the record 
companies. Aside from the fact that not all retail- 
ers are asking the labels for that much to support 
their programs, many dealers are focusing on art- 
ist development because they realize that they can 
generate both short- and long -term gains from do- 
ing so. In the short run, promoting quality new 
music can result in additional sales of the record 
being promoted (albeit at a lower margin). And, as 
everyone in the industry knows, breaking new 
acts is essential to the long -term health of both re- 
tailers and record labels. 

In fact, this is the same philosophy that under- 
pins the labels' own alternative marketing depart- 
ments, which are designed to generate a grass 
roots buzz on an act before it receives commercial 
airplay. The keys to this effort are college airplay 

and exposure in the hipper retail outlets. Consider- 
ing how much emphasis the majors are giving to 
alternative marketing, it is inexplicable that some 
label execs object to artists being placed in such 
programs before they obtain widespread commer- 
cial radio exposure. There is nothing wrong with 
retailers trying to create a groundswell on a new 
album as long as they hold on to it long enough to 
find out whether radio is interested in that artist. 

The bottom line is that these retail programs 
are beneficial to the industry: Many of the new 
artists appearing in the upper reaches of the 
charts have benefited from them, and the large 
number of developing acts that have broken in the 
past year is reflected in the record profits of sever- 
al labels. 

Record companies should support their ac- 
counts in any efforts that help build sales and 
awareness of new talent. But retailers must re- 
member that the well is not bottomless; they 
should not use this laudable trend as a pretext to 
hold up the labels for excessive co-op dollars. 

Lack Of Personality, `11 In A Row' Are Harmful 

`SAFE' RADIO IS DESTROYING THE MEDIUM 
BY REX RUTKOSKI 

Safe sex is one thing, safe radio en- 
tirely another. 

If, like this writer, you like your ra- 
dio to be more than just a tape player, 
you want it to sometimes challenge 
you and introduce you to new experi- 
ences, you haven't exactly been leap- 
ing for joy at developments in radio 
across the nation. 

Coming most recently to mind is 
the announcement by the GM of a 
major- market contemporary hits sta- 
tion that his facility's new format 
would not try -not even try! -to 
break new songs into the market. 
"We will be playing records that have 
proven they have appeal to the mass 
audience," he said. 

Ah, now that's a real stretch! If 
this were sex we were talking about, 
Surgeon General C. Everett Koop 
would have a broad smile on his face. 
It doesn't get much safer than this, 
folks. 

Granted, radio is a highly competi- 
tive medium and careers seem to 
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have an inordinately short lifespan. 
Granted, radio station GMs and pro- 
gram directors, seemingly always un- 
der the gun, don't have the luxury 
that we writers do to free -form it 
with what they offer. 

radio? Don't get me wrong, I like Ma- 
donna -and the Cannibals. But "Ex- 
press Yourself" and "Good Thing" 
can be too much of a good thing: 
They become wearing after hearing 
them far more times than any human 

`I listen because 
I want to hear 

real human beings 
talking to me' 

Rex Rutkoski, a staff writer for the Valley 
News Dispatch in Tarentum, Pa., calls 

himself "the oldest living rock critic in the 
Pittsburgh market." 

But isn't there a happy medium be- 
tween playing the same song by Ma- 
donna or Fine Young Cannibals ev- 
ery few hours for weeks, and the 
looser formats of '60s and early '70s 

should have to in the same week. 
There is plenty of other good music 
from which to choose. 

If it is unrealistic to hold to the 
hope that we will return to the days 

of free -form or even progressive mu- 
sic radio, is it not at least within the 
bounds of expectation for us to want 
to hear a song simply because it is 
good and not because it is receiving 
great phone response in Cleveland, or 
a hot station in L.A. is playing it, or 
all the right numbers came out on the 
computer of the station's consultant? 

Pardon my naiveté, but I thought 
radio was supposed to be about hu- 
man beings and communication. 
What possible job satisfaction can 
program director receive from being 
compelled to always follow the lead- 
er, the dictates of the computer, nev- 
er breaking new ground, never help- 
ing his or her audience grow? How 
will the industry continue to be able 
to attract bright young people to en- 
ter the field if all the industry is look- 
ing for are sheep? 

I am shameless in my glee when a 
safest -of- the -safe "hits" station is 
forced by public demand to play a 
truly worthwhile artist like Tracy 
Chapman or Suzanne Vega or Bobby 

(Continued on page 73) 

BILLBOARD AD SCORED 

All of the controversy surrounding 
the home taping issue over the past 
several years has brought about an 
industrywide consensus on the mat- 
ter. Everyone has agreed that it is in 
our best interest to discourage the 
practice in whatever way possible. 

Apparently, Billboard has forgot- 
ten this is still a concern. On page 67 
of the June 17 issue, there appears a 
full -page color ad for a cassette tape 
that touts itself as the "higher- quali- 
ty tape for CD recording " -a direct 
statement to consumers that home 
taping of music product is an accept- 
able practice. 

While no one expects Billboard to 
be solely responsible for policing the 
industry, it seems that the magazine 

could go a little out of its way to 
change or refuse an ad that is not in 
the best interest of the community 
that it serves. Let's hope that this in- 
stance was an oversight that will not 
be repeated. 

James A. Griffin 
President 

Parallax Records 
Jackson, Miss. 

Billboard replies: While we oppose 
home taping without compensation 
for the artist and other copyright 
holders, blank tape can be used for 
a number of other purposes by both 
professionals and consumers. 
Therefore, we will continue to take 
blank tape ads. 

RELIGIOUS BIAS 

Billboard's Commentary column 
should not be transformed into a 
canon through the use of terms like 
"moral crisis," "hedonism," and "dec- 

adence" as expressed by songwriter 
Dick Eastman (Billboard, April 22), 
who clearly reveals the religious be- 
liefs on which his arguments are 
based. 

Condemning the music industry's 
spreading (selling) of sexual mes- 
sages to America's youth, Eastman 
avoids criticizing the almost univer- 
sal absence of depth, vision, or inspi- 
ration in the lyrics of popular songs. 
For many years, vapid tunes, endless- 
ly crooning about "love ya baby" and 
"dance the night away" undoubtedly 
have contributed to any lack of ma- 
ture practices or perspectives. 

Overlooking the failure of the no- 
no, hush -hush attitudes historically 
perpetuated by family and church, 
Eastman sheds little light on the 
problem. Clearly, the same parental 
and religious groups pushing so- 
called traditional family values have 
fought just as vigorously to limit sex 
education in schools. Unmoved by the 

threat of AIDS and rising pregnancy 
rates, they are unwilling to learn 
from the studies Eastman quotes, 
which evidence the sexual ignorance 
pervading our society's youth. 

Ultimately, Eastman and his lot 
should keep their "high standards of 
art," taste, and morality to them- 
selves and permit artists and enter- 
tainers the liberty to exercise their 
free speech. If he has a message to 
share with the U.S. public, let him use 
his craft to spread the word. Amen. 

Patrick W. Henry 
Manager, Superstar Video 

San Francisco 

Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general inter- 
est. Contributions should be sub- 
mitted to Ken Terry, Commentary 
Editor, Billboard, 1515 Broadway, 
New York, N Y. 10036. 
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What Should Summer Sound Like? 
Top 40s, Urbann Mull Dayparting Moves 

BY SEAN ROSS 
NEW YORK Summer dayparting 
used to be an easy decision for top 
40 and urban programmers. The 
teens were out of school and doing 
the bulk of their listening in mid - 
days. Few markets had summer 
books, and if there was a summer 
book in the market, chances are 
few stations subscribed to it. Top 
40 stations could rock harder dur- 
ing the day. And in recent years, 
urban stations could expand rap 
beyond its usual night -only air- 
play. 

Now, more than 75 markets 
have year -round measurement. 
Arbitron's new soft -format diary 
and the ongoing quest for older de- 
mographics have made top 40 PDs 
less anxious to play Def Leppard 
at 11 a.m. And some urban stations 
now have not only in-office listen- 
ing to contend with but also the 
rise of black AC stations, many of 
which target adults with the slo- 
gan "no rap." And the result is a 
very mixed bag of strategies. 

"We're not changing at all for 
the summer," says Chris Bailey, 
PD of urban WJMH (102 Jamz) 
Greensboro, N.C. "We're trying to 
increase in -office listening by add- 
ing some very select Motown -type 
oldies and lengthening our rota- 
tions so we're not repeating as 
quickly. It just so happens that 
we're doing that just as summer 
comes through." 

Bailey admits that some of that 
strategy is diary -conscious. "We're 
going to have to eat on our 18 -49 
numbers with an eye to 25 -54. 

We're definitely not going to get 
those numbers by lightening up on 
the daypart restrictions just be- 
cause the kids are out for the sum- 
mer." 

`I can't be soft 
rock for 4 -5 hours, 
then shift back to 
being high- energy' 

KWSS San Jose, Calif., PD Mark 
St. John says he has never advo- 
cated dramatic changes in summer 
dayparting. "It's not desirable to 
change the complexion of the radio 
station just to appease a small 
amount of teens, because the 
adults are still there. We don't do a 
lot of dayparting in the first place, 
so it's not a conscious issue." 

WHTZ (Z100) New York has, 
however, done a lot of dayparting 
ever since its decision several 
years ago to reach out to older de- 
mos. VP /director of operations 
and programming Steve Kingston 
says the top 40 giant has become 
"four or five radio stations on one 
frequency" bound together by a 
lot of careful preplanning of mu- 
sic. 

During the summer, Kingston 
says, stations such as Z100 find 
themselves "in a trick bag. For 
nine months, the largest available 
teen audience is at nights. Now, 
kids aren't listening as much at 
night and are concentrating their 
listening during middays. We have 

Retailers Feel Effects Of Dayparting 

Shifts Have Wide Impact 
This story was compiled by Geoff 
Mayfield and Sean Ross. 

NEW YORK Programmers' deci- 
sions to change their dayparting 
this summer, or not change it, won't 
just affect their radio stations. Sev- 
eral retailers and at least one PD 
agree the traditional change in mu- 
sic policy has also had an effect at 
the cash register. 

KJYO (KJ103) Oklahoma City 
MD Curt Spain cites Def Leppard's 
"Pour Some Sugar On Me," a re- 
cord that, last summer, moved from 
being an after -3 p.m. record to all - 
day airplay sooner than it might 
otherwise have because of the sea- 
son. And although it was the third 
hit from the album, Spain says 
"Sugar" marked the moment when 
the "Hysteria" album began selling 
to adults. 

And Dave Roy, head buyer for 
Trans World Music Corp., the sec- 
ond- largest U.S. music chain, says 
radio's previous summer shifts 
have "absolutely" influenced sales. 
"May is the worst month of the 
year. June picks up when the kids 
get out of school, and radio has a lot 
to do with it." In addition to in- 
creased hard rock and heavy metal 

sales, Roy says the summer months 
are also kind to such older demo 
acts as the Beach Boys and Chica- 
go. 

Steve Marmaduke, VP of pur- 
chasing for Amarillo, Texas -based 
Western Merchandisers, also sees 
summer gains in the "pop /rock cat- 
egory, including heavy metal and 
all the rock'n'roll stuff." While ac- 
knowledging that radio's summer 
shifts may well broaden the catego- 
ry's base, he says the jumps can be 
attributed to "about 12 different 
reasons." 

"Business tends to be better 
from Father's Day to the middle 
part of August," says David Blaine, 
VP of Washington, D.C. /Baltimore 
web Waxie Maxie's. He notes that 
record companies' release sched- 
ules "are definitely skewed to the 
summer months," and ponders 
whether radio's summer moves im- 
pact labels' release decisions. 

Some of the summer increases, 
however, appear to be due to sea- 
sonal considerations. Trans World's 
Roy and Western's Marmaduke 
both report a surge in cassette sales 
during the summer, with the con- 
figuration's share increasing as 
much as 5%-10% at Trans World. 

to adjust accordingly." 
At the same time, he adds, 

"There is an Arbitron. You are be- 
ing rated during the summer 
months. The summer book is in- 
creasingly important. You have to 
maintain some credibility with the 
at -work audience that pays the 
bills. We would never jeopardize 
the demos that we've worked six 
years to control." 

Kingston responds by putting 
his summer music through a 
"tightening process " -replacing a 
lot of the songs he uses to target 
adults during middays with more 
mass -appeal records. Instead of an 
Anita Baker recurrent, Z100 may 
play "some of the strong Richard 
Marx ballads. Those songs serve 

(Continued on page 14) 

The Ballad Of Craig & Sammy? For its first outdoor promotion, new album /top 
40 hybrid 4SEA Brisbaine, Australia, decided to re- create John Lennon & Yoko 
Ono's bed -in for peace from a giant bed in a local mall. Two thousand listeners 
stopped by to drink herbal tea and sing "Give Peace A Chance" with 4SEA's 
morning team, from left, Craig "John" Bruce, Bob Lindner, and Sammy "Yoko" 
Power. 

Who Tix: KBCO Sues Rival, Buys Others; 
ABC: Controversial Specials To Continue 

HAD ENOUGH: When album KBCO Denver bought 
the rights to the local Who concerts, it sent around a let- 
ter to its album rock competitors warning them to keep 
their hands off. Bob Visotcky, GM of classic rock rival 
KRFX, asked KBCO for a copy of its agreement with 
the show's promoters and, not being allowed to see it, 
went on the air with its own ticket giveaway. KBCO re- 
sponded by getting a restraining order against KRFX. 

The two stations will meet in court July 13. In the 
meantime, KRFX is on the air explaining to listeners 
that since KBCO won't let them 
give away Who tickets, they can 
win $54 to buy their own pair. And 
apparently, there will be some 
available. At press time, KBCO 
had sold only about 33,000 of Fol- 
som Stadium's 58,000 seats. 

And, ironically, since the KBCO/ 
KRFX war began, KBCO has been 
buying time on other area stations 
to advertise the show. Initially, the 
buys were to be restricted to top 40 by Sean Ross rivals KRXY (Y108) and KSKS 
(KS104) as well as the local Z -Rock affiliate to reach the 
under -25 audience that doesn't listen to KBCO. Now, 
KBCO will buy time on album competitors KBPI, 
KAZY, and KTCL. 

Denver isn't the only market where promoters -radio 
stations or otherwise -have had trouble with Who tick- 
ets. A July 5 show in Montreal was canceled because of 
slow ticket sales, and Hartford, Conn., Salt Lake City, 
and Phoenix, Ariz., have backed off from anticipated 
dates. A source familiar with the tour indicates that 
many secondary markets that considered Who dates are 
now declining to bid. 

urban WEBB Baltimore. Gooding was most recently 
PD of WLLE Raleigh, N.C., which he'll continue to con- 
sult. WEBB, traditionally a rap- slanted AM, will now 
lean more dance, Gooding says, and may be known as 
Energy 1360 ... APD /MD Dennis Scott is upped to PD 
at urban KDKO Denver, replacing Kevin Gardner. 
Morning man Art Crenshaw adds MD duties. 

At oldies KBSG Seattle, two-year PD Ron Erak is 
leaving to form his own production company, Grace Me- 
dia, and can be reached at 800 -937 -8250. No replacement 

has been named ... Chris Miller, 
former PD of Gannett's AC WIOI 
Tampa, Fla., is the new PD at 
Beasley's soon- to -be- acquired 
KHAA New Orleans. Look for an 
announcement on a format direc- 
tion shortly. 

Jerry Lousteau is out as PD/ 
morning man of top 40 WHLY 
(Y106) Orlando, Fla. Midday jock 
Shadow Stevens is handling those 
duties for now ... KEDG Los An- 
geles has been awarded the sole 

right to the nickname K -Lite by a local court; suburban 
KGIL -FM had been using the name since the previous 
K -Lite, KIQQ, became Pirate Radio KQLZ. 

Although no official announcement has been made, 
station sources are saying that another easy listening 
FM will go soft AC in early July. WRCH Hartford, 
Conn., is now simulcasting easy listening on its adult 
standards AM WRCQ, which has already changed calls 
to WNEZ. The stations' programming staff should re- 
main in place ... At easy WFOG Norfolk, Va., interim 
PD Mike Russell has gotten the official nod as PD. It's 
a first PD job for Russell, who will remain WFOG's ND. 

Prompted, perhaps, by the addition of two new com- 
petitors in recent months, WBZI Dayton, Ohio, has 
dropped country and is now simulcasting WDJK's Satel- 
lite Music Network AC programming ... Mike Law- 
rence is no longer PD of "rock 40" WVKZ Albany, N.Y., 
but remains as morning man. A replacement is being 
sought. WVKZ's album /top 40 hybrid will now tilt back 
toward the latter format. 

A week after adding co -owned KRZR Fresno, Calif., 
as his first "rock 40" client, KXXR Kansas City, Mo., 
PD Brian Burns is now consulting a second station, 
KDWZ Des Moines, Iowa, which will also run a "To- 
day's Rock & Roll" format similar to KXXR. PD Dan 
Kiley, with whom Burns worked during his first consul- 
tancy life with Drake -Chenault, remains as PD. 

Mark Maloney, longtime PD of top 40 WVIC Lan- 
sing, Mich., has decided to step down July 20 to pursue 
other options and, he says, decide whether to stay in ra- 

(Continued on next page) 

DESPITE THE FACT that ABC Radio Networks failed 
to secure any national sponsors for its "American Agen- 
da Radio Special" on abortion, save for an in -house spot 
for ABC-TV's "20/20," president Aaron Daniels says the 
network will continue to do such specials "with advertis- 
ing support or without it." 

The one -hour special, which was heard in 24 of the top 
25 markets and on more than 150 stations, was broad- 
cast June 21 with local spots and public service an- 
nouncements in place of the national spots that Daniels 
said would have been worth $50,000 had they been sold. 
Although Daniels is committed to the series, he allows 
that topics for future "American Agenda" specials 
aren't likely to be as sensitive as the abortion issue -if 
only because few other subjects are. 

PROGRAMMING: Several months after the appoint- 
ment of Fred Harvey, Ceacer Gooding is the new PD of 
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VOX JOX 
(Continued from preceding page) 

dio or go into teaching or something 
else. Interested candidates for the 
WVIC job should contact Goodrich - 
group PD Chuck Finney ... Willo- 
bee is out as PD of album KCQR 
Santa Barbara, Calif. He can be 
reached at 805 -687 -7536. 

IRONICALLY, just as WRKO Bos- 
ton talk host Jerry Williams was as- 
sembling his cohorts in town for their 
first convention (Billboard, June 24), 
the Massachusetts Court of Appeals 
was upholding WRKO's right to fire 
his former producer. According to a 
story in the Boston Herald, Paul Yo- 
vino left WRKO after putting local 
comedian Jim Morris on the air with 
an impersonation of former Boston 
mayor Kevin White in July 1982. Yo- 
vino, who now teaches high school 
English, told the Herald he was made 
a scapegoat when White's aides 
called to complain about the segment. 

PEOPLE: Stephen Capen is out of 
afternoons at classic rock WXRK 
New York. Part -timer and area al- 
bum rock fixture Tony Pigg is han- 
dling that shift until further notice. 
Officially, Capen departed the station 
because of low ratings. But he's also 
told the local press that his act was 
too political for the station and that 
he was instructed to hang out at a 
shopping mall to get in touch with the 
audience. 

In a rare instance of a national net- 
work to local programming move, 
John McConnell is the new ND at 
KGO San Francisco, filling the slot 

vacated several months ago when 
Bruce Kamen went to program 
KOA Denver. McConnell spent the 
last two years as VP /news and 
sports for United Stations. 

Despite what you read elsewhere 
recently, the new APD /MD at KEGL 
Dallas is the old APD /MD, Jimmy 
Steal, returning from a short -lived 
foray into nights at KQLZ (Pirate 
Radio) Los Angeles. Across the Me- 
troplex, Wendy Naylor from KDKB 
Phoenix, Ariz., and Roger King from 
that city's KOY -FM (Y95) will be the 
morning team on modern rock 
KDGE when it debuts at the end of 
June. 

Top 40 WCZY (Z95.5) Detroit is 
looking for a night jock following the 
departure of Kim Carson for part - 
time at crosstown WCSX. Carson's 
leaving means all but two of the sta- 
tion's staffers -one of whom is 
morning man Dick Purtan -are 
gone following the arrival of PD 
Gary Berkowitz. Jeff Jennings has 
ended up at oldies WKSG. Former 
PD Brian Patrick is doing swing on 
top 40 WHYT under the name Bruce 
Wayne. 

Jerry Kane, who does middays at 
AC WASH Washington, D.C., has 
added MD duties. Across town, 
WRQX (Q107) part -timer Chris Tay- 
lor has jumped to top 40 rival WAVA 
for similar duties as Eddie Munster. 
And local urban veteran Bob Thom- 
as goes from part-time at WKYS to 
nights at urban /AC WMMJ ... For- 
mer KLSX Los Angeles morning 
man Phil Hendrie is doing weekends 

FCC Reverses KFRC Decision 
RKO Gets Challenger For License 

BY BILL HOLLAND 

WASHINGTON In a June 14 FCC 
Review Board decision on the license 
renewal of RKO's KFRC San Fran- 

WASHINGTON 
ROUNDUP 

cisco, the board has reversed the 
FCC's previous selection of a first - 
time applicant and has tapped South 
Jersey Radio Inc. to compete against 
RKO and-if selected -to construct 
a new station on 610 AM in Rich- 
mond, Calif., a town 16 miles north of 
San Francisco that currently has no 
AM. 

While the KFRC decision itself 
may be a moot point -RKO has had 
an agreement in principle for some 
time to sell the station to the Daytona 
Group once it settles with its chal- 
lengers, as it has done with the bulk 
of its other radio properties -the li- 
cense's initial grantee, Paul J. 
Growald, says it could disrupt the tra- 
ditional same-community pattern of 
broadcast licensing by "opening up a 
whole can of worms." Growald, who 
plans to appeal the case to the full 
commission, says that granting the li- 
cense to a new community could "set 
a precedent where the whole broad- 
cast spectrum is up for grabs." 

RKO Radio president Pat Servadi- 
dio -who says he isn't closely famil- 
iar with the details of the case- 

doesn't think the review board deci- 
sion "will set in motion any prece- 
dent." What he is sure of, however, is 
that the fight between the San Fran- 
cisco challengers is not hastening the 
RKO settlement. "We can't get the 
challengers to agree for two years 
now," he says. 

Dan Marcus, RKO's Washington 
counsel, says it would be "inconceiv- 
able" that the commission would pre- 
fer North Jersey to RKO, if RKO is 
found to be a qualified licensee, and 
referred to the FCC action concern- 
ing the competing challengers as 
"the beauty contest." 

In reversing the original adminis- 
trative law judge's decision, the re- 

(Continued on next page) 

BALLOT CHANGES 
These corrections apply to 

the Radio Awards ballot that 
appears on pages 37 -42: 

Major- market -radio -air- 
personality nominee David 
Pratt's station should be listed 
as KUPD Phoenix. 

WTPA Harrisburg, Pa.'s 
Chris James should be shown 
as a nominee in the medium - 
market- air -personality catego- 
ry, rather than small, and votes 
for him will be counted thusly. 

The syndicator of "Hot 
Mix" is known as the Hot Mix 
Radio Network. 

as a talk host on crosstown N/T KFI. 
After a seven -month leave, David 

Wayne returns to country KEBC 
Oklahoma City, Okla., as MD replac- 
ing Jim West ... Top 40 WRVQ Rich- 
mond, Va., is looking for a night jock 
to replace David Lee Michaels, who 
is working with the promotions de- 
partment as special events coordina- 
tor. P.M. driver Lisa Kay takes Mi- 
chael's MD duties. 

Suzanne Hanson, a broadcaster in 
the European squadron of Armed 
Forces Radio & Television Service, 
stationed outside Madrid, Spain, is 
looking to procure airchecks of U.S. 
radio for her fellow AF'RTS mem- 
bers. Write her at AFEBS Radio, Box 
1006, APO, NY 09283. 

Assistance in preparing this col- 
umn was provided by Craig Rosen, 
Bill Holland, and Bruce Haring. 

Brand Old Bag. Pete Fornatele's Sunday- morning "Mixed Bag" show on 
WNEW -FM New York celebrated its seventh anniversary with its annual benefit 
show for the musicians' support organization, Folkworks. Seen on stage are 
Michelle Shocked, the Washington Squares' Tom Goodkind, Suzanne Vega, the 
Squares' Bruce Jay Peskow, and Kenny Rankin. 

Ballot Follows Page 36 
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Yesterilits© 
Hits From Billboard 10 and 

20 Years Ago This Week 

POP SINGLES -10 Years Ago 

1. Ring My Bell, Anita Ward, JUANA 

2. Hot Stuff, Donna Summer, 
CASABLANCA 

3. Bad Girls, Donna Summer, 
CASABLANCA 

4. We Are Family, Sister Sledge, 
ATLANTIC 

5. Chuck E's In Love, Rickie Lee 
Jones, WARNER BROS. 

6. The Logical Song, Supertramp, A &M 

7. She Believes In Me, Kenny Rogers, 
UNITED ARTISTS 

8. Boogie Wonderland, Earth, Wind & 
Fire With The Emotions, ARC 

9. Just When I Needed You Most, 
Randy Vanwarmer, BEARSVILLE 

10. You Take My Breath Away, Rex 
Smith, COLUMBIA 

TOP SINGLES -20 Years Ago 

1. Love Theme From Romeo & Juliet, 
Henry Mancini & His Orchestra, RCA 

2. Bad Moon Rising, Creedence 
Clearwater Revival, FANTASY 

3. Get Back, Beatles, APPLE 

4. Too Busy Thinking About My 
Baby, Marvin Gaye, TAMLA 

5. One, Three Dog Night, DUNHILL 

6. Spinning Wheel, Blood, Sweat & 
Tears, COLUMBIA 

7. In The Ghetto, Elvis Presley, RCA 

8. Good Morning Starshine, Oliver, 
JUBILEE 

9. The Israelites, Desmond Dekker & 
the Aces, UNI 

10. Grazin' In The Grass, Friends Of 
Distinction, RCA 

TOP ALBUMS -10 Years Ago 

1. Breakfast In America, Supertramp, 
A &M 

2. Bad Girls, Donna Summer, 
CASABLANCA 

3. Rickie Lee Jones, Rickie Lee 
Jones, WARNER BROS. 

4. I Am, Earth, Wind & Fire With The 
Emotions, ARC 

5. Cheap Trick At Budokan, Cheap 
Trick, EPIC 

6. Desolation Angels, Bad Company, 
SWAN SONG 

7. We Are Family, Sister Sledge, 
COTILLION 

8. Van Halen II, Van Halen, WARNER 
BROS. 

9. Songs Of Love, Anita Ward, JUANA 

10. Monolith, Kansas, KIRSHNER 

TOP ALBUMS -20 Years Ago 

1. Hair, Original Cast, RCA 

2. Age Of Aquarius, Fifth Dimension, 
L CITY 

3. Blood, Sweat & Tears, COLUMBIA 

4. Romeo & Juliet, Soundtrack, 
CAPITOL 

5. In-A- Gadda- Da-Vida, Iron Butterfly, 
ATCO 

6. Nashville Skyline, Bob Dylan, 
COLUMBIA 

7. Greatest Hits, Donovan, EPIC 

8. This Is, Tom Jones, PARROT 

9. Tommy, Who, DECCA 

10. Bayou Country, Creedence 
Clearwater Revival, FANTASY 

COUNTRY SINGLES -10 Years Ago 

1. Amanda, Waylon Jennings, RCA 

2. Nobody Likes Sad Songs, Ronnie 
Milsap, RCA 

3. Shadows In The Moonlight, Anne 
Murray, CAPITOL 

4. I Can't Feel You Anymore, Loretta 
Lynn, MCA 

5. She Believes In Me, Kenny Rogers, 
UNITED ARTISTS 

6. Two Steps Forward and Three 
Steps Back, Susie Allanson, 
ELE RA /CURB 

7. You Feel Good All Over, T.G. 
Sheppard, WARNER /CURB 

8. You're The Only One, Dolly Parton, 
RCA 

9. (Ghost) Riders In The Sky, Johnny 
Cash, COLUMBIA 

10. If Love Had A Face, Razzy Bailey, 
RCA 

SOUL SINGLES -10 Yeas Ago 

1. Ring My Bell, Anita Ward, JUANA 

2. Boogie Wonderland, Earth, Wind & 
Fire With The Emotions, ARC 

3. Ain't No Stoppin' Us Now, 
McFadden & Whitehead, P.I.R. 

4. Hot Stuff, Donna Summer, 
CASABLANCA 

5. We Are Family, Sister Sledge, 
COTILLION 

6. Chase Me, Con Funk Shun, MERCURY 

7. I Wanna Be With You, Isley 
Brothers, T -NECK 

8. Do You Wanna' Go Party, KC & the 
Sunshine Band, TK 

9. You Gonna Make Me Love 
Somebody Else, The Jones Girls, 
P I.R. 

10. Shake, The Gap Band, MERCURY 

DIO 

TOP 40s, URBANS MULL DAYPARTING: WHAT SHOULD SUMMER SOUND LIKE? 
(Continued from preceding page) 

many masters and many different 
age groups in our audience where 
Anita Baker superserves one spe- 
cific audience segment." 

Most of the top 40 PDs contacted 
for this story who do change their 
summer dayparting use similar 
brush strokes. As the former PD 
of WXGT (92X) Columbus, Ohio, 
Adam Cook did "open up quite a 
bit" during middays. But now at 
KRBE (Power 104) Houston, Cook 
now looks for adult rock records 
like Tom Petty's "I Won't Back 
Down" or an oldie like Don Hen- 
ley's "All She Wants To Do Is 
Dance" that allows him to remain 
up -tempo during middays without 
becoming noticeably crunchier. 

And while WAPW (Power 99) 
Atlanta MD Steve Wyrostok says 
his station might start playing a 
song like Roxette's "Dressed For 
Success" or Prince's "Batdance" 
one daypart earlier than it would 
during the rest of the year, he also 
works more in terms of tempo than 
specific titles. 

"During school times, we'd been 
just a little mellower during the 
day," says Wyrostok. "We 
wouldn't play two ballads in a row, 
but we might play one every other 
record. Now we use the same flow 
we'd use in afternoons or on week- 
ends." 

"We don't knowingly try to ad- 
just the tempo of the radio station, 
but we will put a few songs that 
seem to fit the summertime feel- 
ing back into active rotation," says 
WMC -FM (FM100) Memphis PD 
Steve Conley. Indeed, just as PDs 
in past years went to the Beach 
Boys catalog on Memorial Day, 
they still opt for what KJYO 
(KJ103) Oklahoma City PD Curt 
Spain calls "psycho- seasonal" old- 
ies. 

Among some of the titles cited: 
"Summergirls" by Dino; "Cruel 
Summer" by Bananarama; and 
"Dancing In The Streets" by Van 
Halen. (A surprising number of 
PDs also mention Henley's "The 
Boys Of Summer," although, giv- 
en its lyrics, its status as a "sum- 
mer song" is, at best, ironic.) 

The stations that seem least 
willing to make any concession to 
summer dayparting are those 
without a major in- format competi- 
tor. WZPL Indianapolis PD Scott 
Wheeler, who already plays some 
rock throughout the day, says, 
"We don't have any competition 

for teens. It's not something we 
concern ourselves with that 
much." Similarly WRVQ (Q94) 
Richmond, Va., PD Steve Davis 
says "there's not a lot of places for 
teens to go in our market besides 
the urban stations." 

For those urban stations, the 
summer dayparting question 
hinges largely on the question of 
when to start rap. Although con- 
sultant Jerry Clifton's urban and 
crossover clients are known for 
their use of rap at night, most of 
those contacted had no plans to 
start it any earlier for the summer. 
WJMH's Bailey says that despite 
"gobs of calls" for rap, "even 21- 
year -old black males think it's for 
little kids." 

In New York, where rap has 
played all day in recent summers, 
new WBLS PD Ray Boyd has 
backed it off to nights only, substi- 

tuting a large number of oldies in- 
stead. "We certainly feel we have 
to become strong at work and be- 
come a station that people can lis- 
ten to for longer periods," he says. 

Across town, however, WRKS 
PD Tony Gray -who restricts rap 
only from middays in other sea - 
sons-is letting his biggest raps 
play 24 hours a day, just as he has 
in previous summers. Gray doesn't 
consider the office battle to be one 
worth fighting. "I can't be a soft 
rock or beautiful music station for 
four to five hours a day and then 
at 3 p.m. shift back to being a ba- 
sic, high- energy urban station. I 
don't think it would work for us 
and that's why we don't do it." 

WGCI -FM Chicago PD Jimmy 
Smith -now battling WVAZ 
(V103), black AC's best -known sta- 
tion-is starting his rap hits at 1 

p.m. for the summer. "We can't let 

newsilna.. 
CHARLES WARFIELD will be the new GM of WRKS New York following that 
station's planned takeover by Summit Communications on Monday (26). 
Warfield spent more than a decade as manager of urban rival WBLS. 
Inner City Broadcasting president Pepe Sutton will handle those duties 
for the time being. 

FOLLOWING THE SWAP between NewCity and Zapis involving WFTQ /WAAF 
Worcester, Mass., and WEKS (now WYAI) Atlanta, WAAF VP /GM 
Richard Reis will transfer to similar duties at WDBO /WWKA Orlando, 
Fla., and maintain his corporate jurisdiction over WSYR /WYYY Syra- 
cuse, N.Y. Orlando GM Robert Longwell will transfer to corporate duties 
and will also oversee the Atlanta stations.. Both men will maintain their 
corporate director /group VP status. As previously reported, WFTQ/ 
WAAF GSM John Sutherland will become those stations' new GM. Fol- 
lowing its transfer, WYAI signed off for a week for technical adjust- 
ments. It should return on June 29 simulcasting WYAY. 

RAGAN HENRY has announced the long -rumored sale of its flagship WXTR 
Washington, D.C., to World Eight, the newly formed outfit of former 
KFAGAM -FM Los Angeles owner Louise Heifitz for $33 million. The 
company will remain based in Washington; current GM Bob Woodward 
will remain with Ragan Henry. 

MID CONTINENT BROADCASTING has an agreement in principle with Legacy 
Broadcasting to acquire KDWB -AM -FM Minneapolis for $18 million. 

GLEN POWERS has assumed GM duties at easy WZEZ Nashville. Powers 
has been with parent company South Central Communications for 11 
years and is currently VP of that group. He replaces Dave Thomas. 

DICK BRENNAN has been promoted to Director of Programming for the 
NBC Radio Networks' Talknet. Brennan was the service's executive pro- 
ducer for the last year. 

WASHINGTON ROUNDUP 
(Continued from preceding page) 

view board found "the public interest 
would best be served by bringing the 
first local commercial broadcast sta- 
tion to Richmond." It also stated, 
somewhat sarcastically, that San 
Francisco "would simply have to cope 
with its 24 other radio stations" if 
RKO has to forfeit its license for 
KFRC. 

FRIITS PLEDGES DRUNK DRRIINe FIGHT 

National Assn. of Broadcasters 
president Eddie Fritts told the Senate 
Government Affairs Committee June 
15 that NAB plans to continue its 
leadership role in the fight against 
drunk driving, and reminded legisla- 
tors that broadcasters, working with 

various public service campaigns, 
contribute nearly $1 billion annually 
to the war on substance abuse. 

In the face of outgoing Surgeon 
General C. Everett Koop's campaign 
against alcohol advertising, Fritts 
also urged Congress to "reject the 
emotionalism which this issue creates 
for all of us, and look at the facts ... 
After looking at the vast preponder- 
ance of evidence, we still see no clear- 
ly established causal relationship be- 
tween alcohol advertising and 
abuse." 

NAB PICKS MAYS AS JOINT BOARD CHAIR 

The NAB board of directors, hold- 
ing its annual meeting here June 20- 

23, has elected Lowry Mays as joint 
board chairman. Mays, who is outgo- 
ing radio board chairman, is presi- 
dent and CEO of Clear Channel Com- 
munications, San Antonio, Texas. 
Chosen as new radio board chairman 
is KICD -AM -FM Spencer, Iowa, pres- 
ident /owner William Sanders, who 
made a notable appeal for stronger 
lobbying against the alcohol ad ban 
at this year's Country Radio Seminar 
(Billboard, March 18). Top issues fac- 
ing the radio board include the radio- 
only legislation (H.R. 1136, with near- 
ly 100 co-sponsors in the House), AM 
radio improvements, and music li- 
censing. 

V103 take us out of our natural 
game plan to stay consistent and 
play the hits," he says. 

And at WQQK Nashville, a sta- 
tion that previously went as far as 
cutting the rap out of Bobby 
Brown's "Don't Be Cruel," new 
PD Jay DuBard has added De La 
Soul, L.L. Cool J, and Heavy D & 
the Boyz. "In a marketplace with- 
out an urban FM competitor, the 
only chance for us to gain shares is 
to get back any audience that 
might have leaked to the top 40. In 
summer, you have an opportunity 
to expose the station to younger 
listeners who might not have sam- 
pled you previously." 

Sawyer Standing There. During the 
recent American Women in Radio & 
Television convention, KKLQ (Q106) 
San Diego anchor Nancy Stapp, right, 
picked up the best radio news series 
of the year award for a five -part series 
on rape. Stapp is seen here receiving 
the award-one that rarely goes to 
top 40 stations -from ABC's Diane 
Sawyer. 

Bullets Added 
To Rock Chart 

NEW YORK Effective this is- 
sue, the Modern Rock Tracks 
chart will feature bullets on 
those tracks with the greatest 
airplay gains. The chart was in- 
troduced in the Sept. 10, 1988, is- 
sue, using a mixture of commer- 
cial and college radio stations for 
the first time on any Billboard 
chart. 

The chart has been enthusias- 
tically received, and the modern 
rock format has shown continu- 
ing growth and maturity in the 
months since it was first pub- 
lished. Records now cross regu- 
larly from the Modern Rock 
Tracks chart to the Hot 100 
chart, without needing signifi- 
cant exposure at traditional Al- 
bum Rock radio stations. 

As a result of the format's in- 
creased influence and wide- 
spread recognition, Billboard is 
able to award bullets with confi- 
dence that records so recognized 
are showing significant growth 
in an important radio format. 

MICHAEL ELLIS 
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RADIO 

'Tis The Season For Network Specials 
Syndicators Thrive On Summer Holiday Weekends 

LOS ANGELES With potential 
listeners spending a lot of leisure 
and travel time with radio, pro- 
grammers looking to give their 
full -time jocks a day off, and ad- 
vertisers hawking their summer - 
related products, the Memorial 
Day and Fourth of July weekends 
have always been like Christmas 
to networks and syndicators. 

ABC Radio Network VP /pro- 
gramming Tom Cuddy says there 
are more holiday specials than 
ever before. "They've really come 
into their own in the last decade." 
And Westwood One senior VP/ 
programming Thom Ferro calls 
holiday weekends a matter of 
"who can out -special the other 
guy." United Stations Program- 
ming Network director of pro- 
gramming Denise Oliver says her 
company has doubled the number 
of specials over the last year to ap- 
proximately 50. At least half fall 
on holidays. 

WW1's Fourth of July lineup in- 
cludes "The Axemen Cometh," a 
six -hour special featuring Eric 
Clapton, Jeff Beck, Jimmy Page, 
Keith Richards, and Pete Town - 
shend; "Superjam '89," with such 

BROADCAST 
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urban acts as Bobby Brown and 
D.J. Jazzy Jeff & the Fresh Prince; 
and the country- oriented "Ameri- 
ca's Concert In the Country." 

ABC's July Fourth specials are 
"The Fab Fourth," a four -hour 

by Craig Rosen 
tribute to the Beatles, and "Coun- 
try Music's Men Of The Eighties," 
a four -hour country countdown. 
Notably, where ABC /Water- 
mark's "American Top 40" has of- 
ten done a summer special during 
that weekend, this year it had a 
special on Memorial Day and will 
have another one on Labor Day. 
Its chief July Fourth event will be 
going to CD delivery. 

United Stations' offerings are 
"Great Concert Memories," a four - 
hour tribute to historic live perfor- 
mances; "The Beach Boys Story "; 
the "Solid Gold All -Time Favorites 
Countdown "; and "Summer Beach 
Party 1989," which celebrates the 
season with summer songs and re- 
lated interviews. 

The glut of special program- 
ming has made it harder for net- 
works and syndicators to land 
clearances, especially on top 40 
stations. "It really has to be some- 
thing important for them to give 
up their programming," Cuddy 
says. "It is hard for them to give 
up an hour for one act. Radio sta- 
tions are apprehensive unless it is 
one of the two or three superstar 
acts out there." 

WBBM -FM (B96) Chicago PD 
Buddy Scott concurs. B96 carries 
some syndicated programs on 
weekends, but Scott says he is not 
likely to run specials "unless the 
subject matter is so relevant I 
couldn't possibly pass it by." He 
says it is more valuable for a top 
40 station to be out in the commu- 
nity than carrying syndicated pro- 
gramming during the important 
summer months. 

Similarly, KZZB (B95) Beau- 
mont, Texas, ran DIR's Rick Dees 
Memorial Day special, but PD J.J. 
Jackson has no such plans for the 
Fourth. "I usually don't run any 
special programming unless it 
fits," he says. Although top 40s 
may be shying away from specials, 
ABC director of entertainment 
programming Patricia Kresner 
says about 35% of the nearly 300 
stations signed for ABC's "The 
Fab Fourth" are top 40 outlets. 

Classic and album rock pro- 
grammers seem more apt to pick 
up the holiday specials. WRKR 
Kalamazoo, Mich., will carry Glob- 
al Satellite Network's "Cross- 
roads," as well as DIR's "The Top 
60 Of The '60s." PD Bill Martin 
says the specials give him a chance 
to let some of his full -time air 
staff take some time off while 
the station maintains its quality 
level. 

Classic rock WZTA Miami is also 

carrying "The Top 60 Of The '60s," 
but PD Pete Bolger says the sta- 
tion will localize the program with 
its own talent. "We have been run- 
ning it for three years and we have 
had great success with it," he 
says. Yet special programming is a 
rarity on holidays for WZTA. 
Bolger would rather have his own 
air talent do it. 

Album WROV -FM Roanoke, 
Va., will not carry any specials 
over the July 4 weekend. PD Mike 
Bell believes the specials don't 
match his station's "music inten- 
sive" posture. "Syndicated pro- 
grams claim to be a lot of music, 
but there is also a lot of yapping," 
he says. 

But oldies WROV -AM, which 
Bell also programs, will carry 
"The Top 60 Of The '60s." Bell 
says giving talent time off was 
only a minor consideration; he is 
more concerned if the program fits 
the station's format. "If you run a 
special just because your talent 
needs some time off there is either 
something wrong with the talent 
or the programmer," he says. 

WRXK Fort Myers, Fla., will 
carry ABC's "The Fab Fourth," 
but PD Dick Tyler says that deci 
sion was a bit of a fluke. Usually, 
he says, "I try to avoid special pro- 
grams as much as possible. When 
listeners turn on the radio, they 
want to hear what they are accus- 
tomed to hearing." 

The increased resistance to syn- 
dicated specials and the stiff corn 
petition has caused some syndica- 
tors and networks to take a closer 
look at their specials. "We re- 
search them a lot more now than 
we did a few years ago," says 
ABC's Cuddy. "Now we spend 
double the time running ideas by 
PDs before we commit and spend 
the money and time to do a spe- 
cial." Nonetheless, ABC plans to 
add a special to the 1990 July 4 
lineup, which will be aimed at ur- 
ban stations. 

US, on the other hand, has its 
July 4 lineup so full it chose to of- 
fer a Bon Jovi and "American 
Bandstand" special during the 
weekend of June 24. Says Oliver, 
"You can't air everything on the 
Fourth of July weekend." 

SMN STILL ON IN CHINA 
Despite the turmoil in China, 

Satellite Music Network director 
of international operations Mari- 
anne Bellinger says, she has re- 
ports that SMN's "American Mu- 
sic Hour" is still being broadcast 
on Radio Shanghai. The one -hour 
programs, which run twice a day, 
feature countdowns and other pro- 
gramming from SMN's various 
full -time formats. 

SMN's programming has been 
heard on Radio Shanghai since No- 
vember 1988. Recent ratings show 
the noontime version, known as 
"Lunchtime From America," as 
the Radio Shanghai's fourth most - 
listened-to program, with an 8.3 
share and an estimated audience 
of 1,079,000 listeners. The show's 
afternoon repeat placed fifth with 
a 6.1, and a listenership of 793,000. 

Bellinger says Chinese listeners 
(Continued on next page) 
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Compiled from a national 

TITLE 
sample of radio playlists. 

ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

O 1 5 7 

** NO.1 ** 
IF YOU DON'T KNOW ME BY NOW SIMPLY RED 
ELEKTRA 7 -69297 2 weeks at No. One 

2 3 7 10 CRY WATERFRONT 
POLYDOR 871 110 -7 /POLYGRAM 

WHERE 3 5 10 9 
ARE YOU NOW? JIMMY HARNEN WITH SYNCH 

WIG 31 -68625 

4 2 1 13 
EVERLASTING LOVE HOWARD JONES 
ELEKTRA 7 -69308 

5 O 
9 16 7 

UNBORN HEART DAN HILL 
COLUMBIA 38 -68754 

6 17 19 8 
THIS TIME I KNOW IT'S FOR REAL DONNA SUMMER 
ATLANTIC 7.88899 0 10 12 g KARISTA 

1-9838 
EACH OTHER WARM BARRY MANILOW 

8 4 2 13 Tilt YBOU LIKE CRAZY NATALIE COLE 

0 16 20 9 COLUMBIA 9OVING 
YOU (FOREVER) NEW KIDS ON THE BLOCK 

10 11 6 20 SECOND CHANCE THIRTY EIGHT SPECIAL 
A&M 1273 

11 15 15 11 
FOREVER YOUR GIRL PAULA ABDUL 
VIRGIN 7 -99230 

12 6 3 12 
THROUGH THE STORM ARETHA FRANKLIN & ELTON JOHN 
ARISTA 1.9809 

13 O 
19 23 6 =TRACE FACE PAUL MCCARTNEY 

CAPITOL 44367 

OA 
14 18 22 7 

WAITING GAME SWING OUT SISTER 
FONTANA 874 190.7 / POLYGRAM 

15 8 4 12 
THINKING OF YOU SA -FIRE 
CUTTING 872 502 -7 /POLYGRAM 

16 14 13 20 WIND BENEATH MY WINGS BETTE MIDLER 
ATLANTIC 7 -88972 

17 7 8 10 
THE BEST YEARS OF OUR LIVES NEIL DIAMOND 
COLUMBIA 38 -68741 

18 13 9 17 
AFTER ALL CHER & PETER CETERA 
GEFFEN 7 -27529 

ciWE 19 23 26 6 
CAN LAST FOREVER CHICAGO 

REPRISE 7 -22985 

20 12 11 11 
GIVING UP ON LOVE RICK ASTLEY 
RCA 8872 

10 25 33 7 MYA ON E TEMPTAN ION MICA PARIS 

22 20 21 10 
SOLDIER OF LOVE DONNY OSMOND 
CAPITOL 44369 

INTO 
28 31 5 

THE NIGHT BENNY MARDONES 
POLYDOR 889 368- 7 /POLYGRAM 

24 21 17 14 
TALK IT OVER GRAYSON HUGH 
RCA 8802 

25 O 
26 36 6 

ROOMS ON FIRE STEVIE NICKS 
MODERN 7- 99216 /ATLANTIC 

EXPRESS 26 32 37 4 
YOURSELF MADONNA 

SIRE 7- 22948 /WARNER BROS. 

c 
27 40 3 

DARLIN' I VANESSA WILLIAMS 
WING 871 936 -7 /POLYGRAM 

LO 
8 

31 43 4 
TROUBLE ME 10,000 MANIACS 
ELEKTRA 7 -69298 

® 46 - 2 
GOOD THING 
I.R.S. 53639 /MCA 

FINE YOUNG CANNIBALS 

30 22 14 13 
CITY STREETS CAROLE KING 
CAPITOL 44336 

3I 49 - 2 

***POWER PICK * ** 
SoOULBPRO68DE R MICHAEL BOLTON 

32 40 - 2 
SPE8á93287 /POLYGRAM 

DEON ESTUS 

33 NEW 1 

** *HOT SHOT DEBUT * ** 
THE END OF THE INNOCENCE DON HENLEY 
GEFFEN 722925 

34 30 25 16 
LIKE A PRAYER MADONNA 
SIRE 7- 27539 /WARNER BROS. 

35 38 41 3 
THE DOCTOR THE DOOBIE BROTHERS 
CAPITOL 44376 

36 29 24 17 
ORINOCO FLOW (SAIL AWAY) ENYA 
GEFFEN 

37 37 47 3 
ON 

é 
HE BEACH BEACH CHRIS REA 

Opp 
JO 41 46 4 

ANYTHING CAN HAPPEN WAS (NOT WAS) 
CHRYSALIS 43365 

39 33 34 21 
ETERNAL FLAME BANGLES 
COLUMBIA 38.68533 

40 34 29 17 
HEAVEN HELP ME DEON ESTUS 

41 35 27 24 
DREAMIN' VANESSA WILLIAMS 
WING 871 078- 7 /POLYGRAM 

42 24 18 12 
DOWNTOWN ONE 2 MANY 
A&M 

® 44 - 2 ALL OR NOTHING AT ALL AL JARREAU 
REPRISE 7 -27550 

44 39 30 15 EPICOMIS608 /E.P.A. 
BASIA 

45 43 - 2 
HOW 'M I GONNA SLEEP TIM FINN 

44339 

46 NEW 1 
COME TO ME HIROSHIMA 
EPIC 34- 68890/E.P.A. 

O7 4/ NEW , 1 
I DROVE ALL NIGHT 
EPIC 34- 68759 /E.P.A. 

CYNDI LAUPER 

4ó NEW 1 
TOY SOLDIERS MARTIKA 
COLUMBIA 38 -68747 

49 NEW 1 
DANCING WITH THE LION 
COLUMBIA 38-68928 

ANDREAS VOLLENWEIDER 

50 36 35 11 
ALL IS LOST SOUTHERN PACIFIC 
WARNER BROS. 7 -27530 

OProducts with the greatest airplay gains this week. Videoclip availability. 
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TRACKS 
NETWORKS AND SYNDICATIONS 

A L BUM ROCK (Continued from preceding page) 
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Compiled from national album rock 

TITLE 
radio airplay reports. ARTIST 

LABEL & NUMBER /DISTRIBUTING LABEL 

O 7 
2 

* * NO. 1 * * 
THE END OF THE INNOCENCE DON HENLEY 
GEFFEN 7 22925 1 week at No. One 

2 1 3 9 
RUNNIN' DOWN A DREAM 
MCA LP CUT 

TOM PETTY 

3 O 
3 5 5 

BROTHER OF MINE ANDERSON,BRUFORD,WAKEMAN,HOWE 
ARISTA LP CUT 

4 5 7 5 
WORLD IN MOTION JACKSON BROWNE 
ELEKTRA LP CUT 

5 6 9 5 
DONT SAY YOU LOVE ME BILLY SQUIER 
CAPITOL 44420 

© 11 - 2 A FRIEND IS A FRIEND PETE TOWNSHEND 
ATLANTIC LP CUT 

7 2 1 9 
ROOMS ON FIRE STEVIE NICKS 
MODERN 7- 99216 /ATLANTIC 

8 8 6 7 
HEY BABY HENRY LEE SUMMER 
CBS ASSOCIATED 4.68891 /ERA. 

9 O 
12 15 5 

NEED A LITTLE TASTE OF LOVE THE DOOBIE BROTHERS 
CAPITOL LP CUT 

10 9 8 7 
MARTHA SAY 
MERCURY LP CUT / POLYGRAM 

JOHN COUGAR MELLENCAMP 

11 4 4 8 
I WANT IT ALL QUEEN 
CAPITOL 44372 O 12 13 16 8 
SO ALIVE LOVE AND ROCKETS 
RCA 8956 

13 18 27 3 CROSSFIRE STEVIE RAY VAUGHAN & DOUBLE TROUBLE 
EPIC LP 

14 15 17 7 
HEADED FORA HEARTBREAK WINGER 
ATLANTIC 7 -88922 O 

19 19 6 
TRWAT OF A NAIL TODD RUNDGREN 

16 10 2 7 
THE DOCTOR 
CAPITOL 44376 

THE DOOBIE BROTHERS 

ll 38 - 2 FORGET 
T /E.P. 
ME 

A. 
NOT BAD ENGLISH 

EPI 

O18 27 35 3 
ON E LINE TANGIER 
ATCO LP 

THUT 
C 

O29 19 37 4 
LMCA ET 

LP CUT 
THE DAY BEGIN THE CALL 

LITTLE 28 32 3 
FIGHTER WHITE LION 

ATLANTIC 7 -88874 

21 23 23 7 T72 -143 E ME 10,000 MANIACS 

22 21 21 9 ISTHIS LOVE? KING SWAMP 

23 24 20 6 
LAY OUR HANDS ON ME BON JOVI 
MERCURY 

FASCINATION 24 26 24 9 
STREET THE CURE 

ELEKTRA 7.69300 

25 17 10 9 
SATISFIED RICHARD MARX 

26 16 12 6 
MY BRAVE FACE PAUL MCCARTNEY 
CAPITOL 44367 

27 25 18 12 
I WONT BACK DOWN 
MCA 53369 

TOM PETTY 

28 20 13 13 
FIBRE WOMAN 

REPRISE 
THE CULT 

® 39 2 

** *POWER TRACK * ** 
SUN KINGREPRISE THE CULT 

® 35 2 STATESBORO BLUES THE ALLMAN BROTHERS 
POLYDOR LP CUT / POLYGRAM 

31 14 11 6 
UNDER THE GOD 
EMI LP CUT 

TIN MACHINE 

32 CI, NEW 1 

* * * FLASHMAKER * * * 
ALL I WANT IS YOU U2 
ISLAND 7- 99199 /ATLANTIC 

33 31 33 5 
PRAYING TO A NEW GOD WANG CHUNG 
GEFFEN 7-22969 

® 37 45 3 
SMOOTH UP 

CUT 
BULLETBOYS 

18 35 47 43 3 
AND LIFE SKID ROW 

ATLANTIC LP CUT 

36 32 26 14 
ONCE BITTEN TWICE SHY GREAT WHITE 

37 22 14 9 
POP SON 89764D R.E.M. 
WARNER 

38 34 29 6 
ROADHOUSE BLUES THE JEFF HEALEY BAND 
ARISTA LP CUT 

ONE 39 45 41 3 
GOOD LOVER RED SIREN 

MERCURY LP CUT / POLYGRAM O 
3 

MY PARADISE THE OUTFIELD 
COLUMBIA 3B -68943 OFREE 41 46 42 9 

FALLIN' TOM PETTY 
MCA LP CUT 

42 O 
48 48 S 

LET IT ALL HANG OUT JOHN COUGAR MELLENCAMP 
MERCURY CD CUT /POLYGRAM 

43 O, NEW 1 
HEAVEN WARRANT 
COLUMBIA LP CUT 

® NEW i MISTA BONE GREAT WHITE 
CAPITOL LP CUT 

45 36 30 4 
SOUTH OF THE BORDER THE DOOBIE BROTHERS 
CAPITOL LP CUT 

46 O NEW , i LONG WAY TO GO STEVIE NICKS 
MODERN LP CUT /ATLANTIC 

O7 
4/ NEW , i WALKING SHOES TORA TORA 

A &M LPCUT 

48 40 40 4 
BLUE MONDAY BOB SEGER 
ARISTA LP CUT 

49 NEW 1 
YOU DON'T GET MUCH (WITHOUT GIVING) BODEANS 
SLASH LP CUT /REPRISE 

50 49 - 2 LOVE LETTER BONNIE RAITT 

OTracks with the greatest airplay gains this week. The Flashmaker is the highest -debuting track of the week. 

The Power Track is the track on the chart that shows the largest increase in airplay over the week before. 

sing along with the SMN program- 
ming to practice their English. 
And the programming has been so 
successful that SMN plans to ex- 
pand into other areas in southern 
China. 

Jim Hampton, president of L.A. - 
based TelePrograms, says he gets 
similar letters. But his "Music - 
World Express" is coming off Ra- 
dio Shanghai. According to a pre- 
pared statement, Hampton says he 
was in Hong Kong when more 
than a million citizens marched in 
support of the Chinese students 
massacred by the military. "I 
knew then that keeping our pro- 
gram on the air in China was tenu- 
ous. The [country's] instability has 
had a great impact on advertisers, 
especially those buying through 
Hong Kong agencies." TP's last 
show will run July 4. 

CALENDAR 

Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shows with mul- 
tiple dates indicate that local sta- 
tions have option of broadcast 
time and dates. 

June 30 -July 2, Animals, The British Invasion 

Series, United Stations Programming Network 

special series, 90 minutes. 

June 30 -July 2, Mary Wilson /Carl Perkins /Les- 
lie Gore, Collection Of Records That Made It To 

No. 2, Cruisin' America with Cousin Brucie, CBS 

RadioRadio, three hours. 

June 30 -July 2, De La Soul /Ernie Hudson, On 

The Move With Tom Joyner, CBS RadioRadio, 

three hours. 

June 30 -July 2, Metallica, Metalshop, Mil 
Broadcasting, one hour. 

June 30 -July 2, Lisa Lisa & Cult Jam, Star Beat, 

MJI Broadcasting, one hour. 

June 30 -July 2, Richard Marx /Mel Gibson/ 

Dino, Party America, Cutler Productions, two 

hours. 

July 1 -4, Solid Gold All -Time Favorites Count- 

down, July 1 -4, United Stations Radio Networks 

special, five hours. 

July 1 -4, The Top 60 Of The '60s, DIR Broad- 

casting Special, six hours. 

July 1 -4, Vocalists Of The Year: Randy Travis/ 
K.T. Oslin, Country Six Pack special series, United 

Stations Programming Network, three hours. 

July 1-4, Great Concert Memories, United Sta- 

tions Programming Network special, four hours. 

July 1 -4, The Beach Boys Story, United Sta- 

tions Programming Network special, four hours. 

July 1 -4, Summer Beach Party 1989, United 

Stations Programming Network special, four 

hours. 

July 1 -4, The Fab Fourth, ABC Radio Network 

Special, four hours. 

July 1 -4, Country Music's Men Of The Eighties, 

ABC Radio Network Special, four hours. 

July 1 -4, The Axemen Cometh, Westwood One 

Radio Networks special, six hours. 

July 1 -4, Superjam '89, Part Two, Westwood 

One Radio Networks special, two hours. 

July 1 -4, America's Concert in the Country, 

Westwood One Radio Networks special, four 

hours. 

July 1 -4, Sam Cooke/The Drifters /Jackie Wil- 

son, The Soul Of The '605 With Dick Bartley, 

Westwood One Radio Networks, one hour. 

July 1 -2, Miles Jaye /Patti LaBelle /Perri/Spike 
Lee's "Do The Right Thing," RadioScope, Lee Bai- 

ley Communications, one hour. 

July 2, The Who, Powercuts, Global Satellite 

Where are the 
Calgary BBMs? 
... see page 70 

Network, two hours. 

July 3, Stevie Ray Vaughn, Rockline, Global 

Satellite Network, 90 minutes. 

July 3 -9, Flash Bazboo /Cuban Cabbie, National 

Lampoon Original Radio Hour, Premiere Radio 

Networks, 30 minutes. 

July 3 -9, Todd Rundgren, The World Of Rock 

With Scott Muni, DIR Broadcasting, four hours. 

July 3 -9, Lou Reed, King Biscuit Flower Hour, 

DIR Broadcasting, one hour. 

July 3 -9, David Liebman, The Jazz Show With 

David Sanborn, Westwood One Radio Networks, 

two hours. 

July 3 -9, .38 Special, Superstars Rock Concert 

Series, Westwood One Radio Networks, 90 min- 

utes. 

July 3 -9, TNT, High Voltage, Westwood One Ra- 

dio Networks, two hours. 

July 3 -9, The Who, Classic Cuts, MJI Broad- 

casting, one hour. 

July 3 -9, Doobie Brothers, Rock Today, MJI 

Broadcasting, one hour. 

July 3 -9, Holly Dunn, Country Today, MJI 

Broadcasting, one hour. 

July 3-9, Ozzy Osbourne, Off The Record With 

Mary Turner, Westwood One Radio Networks, one 

hour. 

July 3 -9, Ricky Skaggs, Westwood One Pre- 

sents, Westwood One Radio Networks, one hour. 

FOR WEEK ENDING JULY 1, 1989 

July 4, Country Music Legends, TNNR special, 

four hours. 

Judy Sez, "Clear This, Pigs!" Self - 
proclaimed goddess Judy Tenuta 
somehow deigned to visit MJI 
Broadcasting's "The Comedy Hour." 
Seen kneeling before her is MJI VP/ 
GM Gary Krantz. 

MODERN ROCK TRACKS~ 
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Compiled from Commercial and 

TITLE 
College Radio Airplay Reports. 

ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

1 1 2 9 

* * NO.1 * * 
R ALIVE LOVE2AND RONo 

One 

2 2 1 11 
FASCINATION STREET THE CURE 
ELEKTRA 769300 

3 3 3 6 
TROUBLE ME 10,000 MANIACS 
ELEKTRA 7 -69298 ® 9 9 5 DIISAPP(JUTTED PUBLIC IMAGE LTD. 

5 5 5 7 
EARDRUM BUZZ WIRE 
MUTE 7 -5040 /ENIGMA 

6 6 6 7 SEE LP 
LITTLE LIGHT BOB MOULD 

7 7 11 5 
SHAKE THAT COSMIC THING B -52'S 
SIRE LP CUT /REPRISE 

8 8 7 6 
OHLADADDYDT ADRIAN BELEW 
ATNTIC LP 0 U. 13 5 
EUINDER THE GOD TIN MACHINE 

10 4 4 8 
PET SEMATARY THE RAMONES 
SIRE 7- 22911 /WARNER BROS. O 

18 30 3 
WAITING 

P 
OT R MLAM PERE UBU 

12 10 8 8 
GOIN'SOUTHBOUND STAN RIDGWAY 
GEFFEN LP CUT 

13 12 15 6. 
KING FORA DAY XTC 
GEFFEN 7 -22953 

14 21 2 
HERE COMES YOUR MAN PIXIES 
4AD LP CUT /ELEKTRA 

THPIC 15 16 20 5 
E BT 

E LP CUT 
EA/E.P.A. EN GENERATION THE THE 

16 14 17 15 
GOOD THING FINE YOUNG CANNIBALS 
I.R.S. 

17 O NEW ' 1 
INTERESTING DRUG MORRISSEY 
SIRE LP CUT /WARNER BROS. 

I8 23 - 2 Wu!: Ig DAY BEGIN THE CALL 

19 15 23 8 
GOD IS A BULLET CONCRETE BLONDE 
I.R.S. LP CUT/MCA 

20 13 14 g SHE GIVES ME LOVE THE GODFATHERS 
EPIC 

21 20 21 10 SUBOCE ANAAISE TOM TOM CLUB 

22 24 22 9 
OBSESSION XYMOX 
WING 871 707 -1 /POLYGRAM 

O 30 - 2 PRAYING TO A NEW GOD WANG CHUNG 
GEFFEN 7 -22969 

24 22 - 2 
TAKE A STEP BACK SIMPLE MINDS 
A &M LP CUT 

25 O NEW 1 
LOVE SONG THE CURE 
ELEKTRA LP CUT 

26 17 16 12 
FIRE WOMAN THE CULT 
SIRE 7- 27543 /REPRISE 

27 26 12 13 
THIS TOWN ELVIS COSTELLO 
WARNER BROS. LP CUT 

28 28 29 4 
SAVED SWANS 
UNI LP CUT /MCA 

29 19 10 11 
MONKEY GONE TO HEAVEN PIXIES 
4AD LP CUT /ELEKTRA 

3O O, NEW 1 
BATDANCE (FROM "BATMAN ") PRINCE 
WARNER BROS. 7 -22924 

Billboa d, copyright 1989. 0 Tracks with the greatest airplay gains this week. 
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 DIO 

Cash, Cars, And Now 'The Right Thing' At Urpans 
BY CARYN BRUCE 

NEW YORK The promotion that 
almost every urban station in the 
country is doing this summer is a 
tie -in of some sort with Spike Lee's 
latest movie, "Do The Right 
Thing." Otherwise, urban promo- 
tion directors say cash remains the 
best prize in a format that contin- 
ues to aim for promotional parity 
with top 40. 

Most of the large -to- major -mar- 

I PROMOTIONS 

ket urban promotion directors con- 
tacted for this article are giving 
away bundles of cash ranging 
from $100 to $5,000, though their 
delivery methods differ. WRKS 
New York is doing a daily money 
song promotion -the Kiss Secret 
Song Of The Day. WUSL (Power 
99) Philadelphia promotion direc- 
tor Brian Marks, a WRKS mi- 
grant, brought with him the Mil- 
lion Dollar Dash For Cash contest 
that lets a listener run through a 
bank vault with a chance to seize 
up to 1 million dollars. 

"Promotions are becoming more 
and more aggressive and prizes 
are becoming more lavish. They 
have to," says Sam Nelson, PD of 
urban WPDQ Jacksonville, Fla. 
Promotion directors nationwide 
agree that cash is still the tastiest 
bait for listeners, followed by cars 
and trips. And urban stations are 
using all three to vie for an audi- 
ence that is being offered more 
and more choices. 

Next to cash comes cars, says 
WUSL's Marks. "They have al- 
ways been an appeal to an urban 
audience because the listeners are 
all too familiar with public trans- 
portation." This was especially 

true in the early '80s when many 
urban outlets gave away luxury 
cars, often Rolls -Royces. Some 
promotion directors say the luxury 
element has been toned down. 
WUSL is giving away three Dodge 
Spirit ESes through a bumper - 
sticker campaign with McDon- 
ald's, although WRKS is tempting 
listeners with a gold Mercedes. 

Next to cars come trips. Urban/ 
AC WVAZ (V103) Chicago is send- 
ing 10 listeners to Hawaii in tan- 
dem with American Express. 
WRKS New York promotion direc- 
tor Eric Margolis doesn't think 
much of travel prizes -"With cash 
you can take trips and with cars 
you can take trips" -but V103's 
Mary Green says it is a matter of 
packaging: "Instead of merely a 
trip to the Bahamas, make it a 
`tropical getaway with your loved 
one,' " she advises. 

Despite the fact that cash and 
prizes are becoming the lure for 
listeners, promotion directors at 
urban stations say their core 
strength remains with their street 
presence and public service promo- 
tions. "It's called curb service," 
says WUSL's Marks. "I believe a 
station has to go out in the commu- 
nity and work for the listeners." 
WRKS' Margolis agrees, as his 
station continues its street pres- 
ence this summer through Bronx 
Week, Harlem Week, and the 
Queensfest. 

This summer, WCKX Columbus, 
Ohio, is promoting the Stop The Vi- 
olence campaign; rival WVKO is 
sponsoring the Teen Expo -an 
anti -drug, anti -gang, and anti - 
dropout campaign. "Public service 
is so important for black stations 
in order to stay connected with the 
community," says WVKO's pro- 
motion director, Susan Bass. 

Finally, throughout June, urban 

WARNING 
This album may prove 

dangerous to your complacency. 

J. C. MARK 
"ON THE MARK" 
THE HIDDEN GUN 

B/W 

I'LL LIVE AND DIE IN FREEDOM 
CYBERVOC RECORDS 

P.O. Box 2893 Ventura, California 93002 Fax (805) 653 -0106 

They Q In Their Pool. Crossover WIOQ (0102) Philadelphia awarded $1,000 
to the first listeners to paint the station's logo on the bottom of their "Public 
Access Pool" -with the owner's permission. Shown, from left, are two winners 
from Radnor Rolls Swim Club in suburban Villanova, Pa., and Q102's morning 
team, Dirty Diana & Chris Jagger. 

stations across the country have 
been saluting Black Music Month 
in various ways: WPDQ will give 
away Black Music Month posters; 
WRKS will highlight a different 
black music artist each morning; 
and V103 will run a series of vi- 
gnettes spanning the entire his- 
tory of black music throughout the 
month. 

IDEA MILL 

Some early July 4th promotions 
news: Adult standards WHLI 
Long Island, N.Y., broadcasts live 
from Jones Beach ... Album 
WRIF Detroit sponsors a four - 
band concert at the the Hudson 
Freedom Festival Fireworks and 
will simulcast the event ... Mod- 
ern rock WDRE Long Island sends 
two listeners to see Simple Minds 
in London ... Easy listening WJIB 
Boston sponsors Harborfest '89, a 
five -day celebration with free con- 
certs and a synchronized fire- 
works display. 

Prompted by a number of gun - 
related tragedies in its area, AC 
WNLT Tampa, Fla., is encourag- 
ing parents to bring their kids' toy 
guns to the station in exchange for 
free zoo tickets, Burger King 
items, and other prizes. For more 
information on the Trade A Gun 
For Fun campaign, call Kirstin 
Leigh at 813- 228 -0957. 

To raise awareness of the need 
for summertime blood donors, 
Christian AC WWDJ New York 
hosted a donor breakfast. Similar- 
ly formatted WZZD Philadelphia 
will park its American Red Cross 
Bloodmobile at various locations 
throughout the city while the sta- 

tion's Love Bear bears gifts to var- 
ious donors ... WSHQ /WSHZ Al- 
bany, N.Y., is launching its new si- 
mulcast AC format by chartering a 
Boeing 727 so it can take agency 
and client personnel to Bermuda 
for the day. For more info, call 
Jessica Bennett at 518 -393 -2300. 

Album WRKI Bridgeport, 
Conn., joined other public interest 
sponsors in gathering listeners to 
clean up area beaches and 
wrapped it up with a Beach Patrol 
Rock'N'Roll Party ... N/T KFWB 
Los Angeles awarded five $1,000 
and five $500 college scholarships 
to Southern California high school 
seniors. 

PRO- MOTIONS 

Top 40 WEGX (Eagle 106) Phila- 
delphia heads its new creative ser- 
vices department with director 
Maura Bray, former PR /promotions 
executive for New York's GCI Public 
Relations. Promotion director Eric 
Davis, formerly with crosstown AC 
WMGK, joins Bray along with assis- 
tant creative services director, Laura 
D'Eustachio. 

Michele Snyder joins top 40 
WAVA Washington, D.C. from cross- 
town WMZQ. Oldies /album combo 
WTRY /WPYX Albany, N.Y., wel- 
comes Donna Reilly as marketing di- 
rector. Tim Johnson, formerly of 
WZPL Indianapolis, joins oldies 
WFOX Atlanta as promotion director 

. Deborah Francis was named pro- 
motion director of easy listening 
WQAL Cleveland ... David Ludewig 
joins Media Interlink Inc. as VP 
from his advertising agency, Time 
And Space. 
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Billboar+d® 
FOR WEEK ENDING 
JULY 1, 1989 POWER PLAYLISTS. 

PLATINUM -Stations with a weekly come 
audience of more than 1 million. 

GOLD- Stations with a weekly cume 
audience between 500,000 and 1 million. 

SILVER -Stations with a weekly cume 
audience between 250,000 and 500,000. 

CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 
PLATINUM 

.41 0 

New York 0.M.: Steve Kingston 
1 2 New Kids On The Block, MI Be Loving 
2 1 Bette Midler, Wind Beneath My Wings 
3 3 Donna Summer, This Time I Know Its F 

4 8 Madonna, Express Yourself 
5 7 Neneh Cherry, Buffalo Stance 
6 9 Bon Mn, Lay Your Hands On Me 
7 4 Paula Abdul, Forever Your Girl 
8 14 Fine Young Cannibals, Good Thing 
9 12 Soul II Soul, Keep On Movin' 

10 10 Pajama Party, Yo No Se 
11 15 Uta Ford (Duet With Ozzy Osbourn), 
12 13 Richard Marx, Satisfied 
13 5 Bobby Brown, Every Little Step 
14 20 Benny Mardones, Into The Night 
15 6 Michael Damian, Rock On (From "Dream 
16 19 Expose What You Don't Know 
17 21 De La Soul, Me Myself And I 

In 24 Milli Vanilli, Baby Don't Forget My N 

19 25 Debbie Gibson, No More Rhyme 
20 23 Simply Red, If You Don't Know Me By N 

21 30 Prince, Batdance (From "Batman") 
22 27 Martika, Toy Soldiers 
23 26 Stevie B, In My Eyes 
24 28 Cyndi Lauper, I Drove All Night 
25 29 Natalie Cole, Miss You Like Crazy 
26 16 Guns N' Roses, Patience 
278 22 Jody Watley, Real Love 
28 EX Bobby Brown, On Our Own 

A29 - Dino, I Like It 
A30 - Jody Watley With Eric B. 8 Rakim, Fri 

It 23 
20 20 
21 21 
22 27 
23 26 
24 28 
25 30 
26 29 
27 31 
28 32 
29 19 
30 169 

A33 - 

Donny Osmond, Sacred Emotion 
10DB, I Second That Emotion 
Real Life, Send Me An Angel '89 
Jody Watley With Eric B. E Rakim, Fri 
The Jacksons, Nothin (That Compares 2 

Debbie Gibson, No More Rhyme 
De La Soul, Me Myself And I 

Sa -Fire, Gonna Make It 
Paula Abdul, Cold Hearted 
Soot II Soul, Keep On Movin' 
Rob Base 8 DJ. E -Z Rock, Joy And Pai 
Steve B, I Wanna Be The One 
Michael Damian Rock On (From "Dream 
Robert Palmer, tell Me I'm Not Dreami 
Aretha Franklin And Whitney Houston, 

New York P.D.: Gary Bryan 
1 1 Bette Midkr, Wind Beneath My Wings 
2 2 New Kids On The Black, I'll Be Loving 
3 4 Donna Summer, This Time I Know Its F 

4 5 Benny Mandones, Into The Night 
5 3 Bobby Brown, Every Little Step 
6 7 Madonna Express Yourself 
7 6 Guns N' Roses, Patience 
8 9 Pajama Party, Yo No Se 
9 10 Richard Man, Satisfied 

10 15 Lita Ford (Duet With Ozzy Osbourn), 
11 12 Neneh Cherry, Buffalo Stance 
12 14 Bon Jovi, Lay Your Hands On Me 
13 13 Cher B Peter Cetera, After All (Love 
14 17 Martika Toy Soldiers 
15 24 Simply Red, If You Don't Know Me By N 

16 18 Expose, What You Don't Know 
17 20 Fine Young Cannibals, Good Thing 
18 19 Milli Vanilli, Baby Don't Forget My N 

19 21 Debbie Gibson, No More Rhyme 
20 22 Dino, I Like It 
21 16 Michael Daman Rock On (From "Dream 
22 25 Cyndi Lauper, I trove All Night 
23 27 Real Life, Send Me An Angel 'B9 
24 26 Prince, Batdance (From "Batman ") 
25 33 Sweet Sensation, Hooked On You 
26 31 Natalie Cole, Miss You Like Crazy 
27 34 Soul It Soul, Keep On Movin' 

A28 - Steve B, In My Eyes 
29 30 Michael Damian, Cover Of Love 
30 EX Bobby Brown, On Our Own 
31 32 Warrant Down Boys 
32 EX Paula Abdul, Cold Hearted 
33 11 Paula Abdul, Forever Your Girl 

A34 - Jody Watey With Eric B. 8 Rakim, Fri 
A - Robert Palmer, Tell Me I'm Not Dreami 

Philadelphia P.D.: Charlie Quinn 
1 New Kids On The Block, I'll Be Loving 
2 Donna Summer This Time I Know Its F 

3 Milli Vanilli, Baby Don't Forget My N 

4 Fine Young Cannibals, Good Thing 
5 1 Madonna, Express Yourself 
6 Richard Man, Satisfied 
7 1 Natalie Cole, Miss You Like Crazy 
8 Neneh Cherry, Buffalo Stance 
9 Bette Midler, Wind Beneath My Wings 

10 Lita Ford (Duet With Ozzy Osboume), 
11 1 The Doobie Brothers, The Doctor 
12 1 Benny Mandones, Into The Night 
13 1 Expose, What You Don't Know 
14 1 Bon Jovi, Lay Your Hands On Me 
15 2 Martika Toy Soldiers 
16 22 Simply Red, If You Don't Know Me By N 

17 23 Prince, Batdance (From "Batman ") 
18 17 Rob Base & DJ. E -Z Rock Jo And Pai 
19 20 Cyndi Loupe, I Drove All Might 

20 27 Bobby Brown On Our Own 
21 EX Soul II Soul, keep On Movin' 
22 24 Paul McCartney, My Brave Face 
23 25 Tom Petty, I Won't Back Down 
24 26 Karyn White, Secret Rendezvous 
25 29 Sa -Fire Gonna Make It 
26 30 Sweet Sensation Hooked On You 
27 EX Warrant, Down Boys 
28 28 Bangles, Be With You 
29 EX Debbie Gibson, No More Rhyme 
30 EX LL Cool J, I'm That Type Of Guy 

A - Stevie B, In My Eyes 
A - Paula Abdul Cold Hearted 
A - Aretha Franklin and Whitney Houston, 
A - Don Henley, The End Of The Innocence 
A - Rod Stewart, Crazy About Her 

EX EX Jody Watley With Eric B. 8 Rakim, Fri 
EX EX Stevie Nicks, Rooms On Fire 
EX EX Michael Morales, Who Do You Give Your 

IL102.7 

Los Angeles P.D.: Steve Rivers 
1 1 Bette Midler, Wind Beneath My Wings 
2 2 Richard Man, Satisfied 
3 3 Neneh Cherry, Buffalo Stance 
4 4 Donna Summer, This Time I Know It's F 

5 5 Benny Mardones, Into The Ni ht 
6 7 Milli Vanilli, Baby Don't Forget My N 

7 8 Real Life, Send Me An Angel '89 
8 13 Madonna, Express Yourself 
9 10 Natalie Cole, Miss You Like Crazy 

10 11 Martika, Toy Soldiers 
11 12 Fine Young Cannibals Good Thing 
12 17 De La Soul, Me Myself And I 

13 15 Dino I Like It 

14 14 Cyndi Louper, I Drove All Night 
15 19 Simply Red, If You Don't Know Me By N 

16 18 Expose, What You Don't Know 
17 6 New Kids On The Block, I'll Be Loving 
18 24 Prince, Batdance (From "Batman ") 
19 21 Love And Rockets So Alive 
20 20 Roxette Dressed For Success 
21 22 Stevie In My Eyes 
22 9 Cher 8 Peter Cetera, After All (Love 
23 26 Peter Gabriel, In Your Eyes (Theme Fr 

24 28 Bobby Brown, On Our Own 
25 27 Whistle Right Next To Me 
26 EX Karyn White Secret Rendezvous 
27 29 Seduction, You're My One And Only 
28 30 Don Henley, The End Of The Innocence 
29 EX Donny Osmond Sacred Emotion 
30 EX Dead Or Alive, Come Home With Me Baby 
A - Debbie Gibson, No More Rhyme 
A - Paula Abdul Cold Hearted 
A - L.L. Cool 1, I'm That Type Of Guy 
A - Jody Watley With Eric B. 8 Rakim, Fri 

EX EX Paul McCartney, My Brave Face 
EX EX Rod Stewart, Crazy About Her 
EX EX Tom Petty. I Won't Back Down 

GOLD 

Boston 

IIre40°- 
108FM 

P.D.: Sunny Joe White 
1 I Donna Summer This Time I Know It's F 

2 2 Richard Man, Satisfied 
3 3 Fine Young Cannibals, Good Thing 
4 10 Simply Red, II You Don't Know Me By N 

5 5 Milli Vanilli, Baby Don't Forget My N 

6 7 Cyndi Lauper, I Drove All Night 
7 9 Madonna, Express Yourself 
8 8 Rod Stewart, Crazy About Her 
9 13 Martika, Toy Soldiers 

10 11 Expose, What You Don't Know 
11 12 Karyn Whit e, Secret Rendezvous 
12 16 10,000 Maniacs Trouble Me 
13 19 Bobby Brown, un Our Own 
14 15 The Cult, Fire Woman 
15 17 Holly Johnson, Love Train 
16 20 Jody Watley With Eric B. 8 Rakim, Fri 
17 18 The Jackson, Nothin hat Compares 2 

18 23 Love And Rockets, So Alive 
19 21 Sweet Sensation Hooked On You 
20 22 The Doobie Brothers, The Doctor 
21 28 Dino, I Like It 
22 EX De La Soul, Me Myself And I 

23 29 Real Lite, Send Me An Angel '89 
24 26 The Cure, Fascination Street 
25 32 Stevie Nicks, Rooms On Fire 
26 27 Paul McCartney, My Brave Face 
27 EX Prince, Batdance (From "Batman ") 
28 30 Tom Petty, I Won't Back Down 
29 34 Bon Joni Lay Your Hands On Me 
30 EX Michael Morales, Who Do You Give Your 
31 EX Debbie Gibson, No More Rhyme 
32 35 Seduction, You're My One And Only 
33 EX Sa -Fire Gonna Make Il 
34 EX Michael Damian, Cover Of Love 
35 EX Roxette Dressed For Success 
A - Aretha Franklin and Whitney Houston, 
A - Robert Palmer, Tell Me I'm Not Dreami 
0 - Dead Or Alive, Come Home With Me Baby 
A - Chucki Booker, Turned Away 
A - Paula Abdul, Cold Hearted 
A - Pete Gabriel In Your Eyes (Theme Fr 
A - Mica Paris, M One Temptation 
A - Stevie B, In My Eyes 

EX EX Bangles, Be With You 
EX EX Henry Lee Summer, Hey Baby 
EX EX LL Cool 1, l'm That Type Of Guy 
EX EX The Jeff Healey Band, Angel Eyes 
EX EX Donny Osmond, Sacred Emotion 
EX EX King Swamp, Is This Love 
EX EX Don Henley The End Of The Innocence 
EX EX Michael Bolton, Soul Provider 

Roxette, Dressed For Success 
Holly Johnson, Love Train 
The Cult, Fire Woman 
Milli Vanilli, Baby Don't Forget My N 

Don Henley, The End Of The Innocence 
Animotion, Calling It Love 
Donny Osmond, Sacred Emotion 
Dino, I Like It 
King Swamp, Is This Love 
Paula Abdul, Cold Hearted 
Michael Bonn Soul Provider 

Peter Cetera, Bolding Out 
U2, All I Want Is You 
Sa -Fire, Gonna Make It 
Karyn White Secret Rendezvous 
Kevin Raleigh, Moonlight On Water 
Robert Palmer, Tell Me I'm Not Dreami 
Surface Shower Me With Your Love 
Thirty Eight Special, Comin' Down Ton 
Red Siren, One Good Lover 
Tommy Page, A Zillion Kisses 

zdene. 
B94FM 

Pittsburgh P.D.: Bill Cahill 
1 4 Richard Man Satisfied 

2 2 Milli Vanilli, Baby Don't Forget My N 

3 3 Cinderella, Coming Home 
4 5 Bobby Brown, Every Little Step 
5 I Bette Midler, Wind Beneath My Wings 
6 8 Stevie Nicks, Rooms On Fire 
7 12 Martika, Toy Soldiers 

8 10 Bangles Be With You 
9 17 Neneh Cherry, Buffalo Stance 

10 11 Rod Stewart, Crazy About Her 
Il 13 Bon Jovi, Lay Your Hands On Me 
12 16 Simply Red, If You Don't Know Me By N 

13 14 Cyndi Lauper, I Drove All Night 
14 15 Expose, What You Don't Know 
15 19 Fine Young Cannibals, Good Thing 
16 7 New Kids On The Block, I'll Be Loving 
17 22 Madonna, Express Yourself 
18 26 Tom Petty, I Won't Back Down 
19 20 Paul McCartney, My Brave Face 
20 23 Donna Summer, This Time I Know It's F 

21 24 Natalie Cale, Miss You Like Crazy 
22 25 Great White, Once Bitten Twice Shy 
23 29 Debbie Gibson, No More Rhyme 
24 27 Michael Morales, Who Do You Give Your 
25 18 Michael Damian, Rock On (From "Dream 
26 30 Prince, Batdance (From "Batman ") 
27 EX Bobby Brown, On Our Own 
28 EX Dino I Like It 

29 EX The 
Henry Lee 

Brothers Tyhe Doctor 
30 

The Jeff Ñwky Band, Angel Eyes 

7 11 Bangles, Be With You 
8 13 Love And Rockets So Alive 

9 14 Tom Petty, I Won't Back Down 
10 19 Markka, Toy Soldiers 
Il 16 The Doobie Brothers, The Doctor 
12 6 New Kids On The Block, I'll Be Loving 
13 17 Simply Red, If You Don't Know Me By N 

14 21 Fine Young Cannibals Good Thing 

15 15 De La Soul, Me Myself And I 

16 20 Chicago We Can Last Forever 

17 5 Donna Summer, This Time I Know It's F 

18 26 Bobby Brown, On Our Own 
19 27 Rouelle, Dressed For Success 
20 8 Bon Jovi, I'll Be There For You 
21 31 Prince, Batdance (From "Batman ") 
22 30 Donny Osmond Sacred Emotion 

Marx, A23 EX Richard Ma (tight Here Waiting 
24 12 Natalie Cok, Miss You Like Crazy 
25 33 Dino, I Like It 
26 10 Roachford, Cuddly Toy (Feel For Me) 

A27 EX Paula Abdul, Cold Hearted 
A28 - Bon loci, Lay Your Hands On Me 

29 29 Elvis Costello, Veronica 
30 22 Uta Ford (Duet With Ozzy Osboume) 
31 32 Tommy Page, A Zillion Kisses 
A - Michael Morales, Who Do You Give Your 
A - Winger, Headed For A Heartbreak 
A - Robert Palmer Tell Me I'm Not Dreami 
A - Don Henley, The End Of The Innocence 
A - The Jeff Healey Band, Angel Eyes 

EX EX Cyndi Lauper, I Drove All Night 

7 12 Chicago, We Can Last Forever 
8 10 Rod Stewart, Crazy About Her 
9 6 Aretha Franklin 8 Elton John Through 
10 7 Natalie Cole, Miss You Like Crazy 
11 9 Donna Summer, This Time I Know It's F 

12 15 Simply Red, If You Don't Know Me By N 

13 18 The Doobie Brothers, The Doctor 
14 17 Cyndi Lauper, I Drove All Night 
15 11 Donny Osmond, Soldier Of Love 
16 20 Tom Petty, I Won't Back Down 
17 13 Thirty Eight Special, Second Chance 
18 21 Paul McCartney, My Brave Face 
19 23 Stevie Nicks, Rooms On Fire 
20 22 Benny Mardones, Into The Night 
21 24 Don Henley, The End Of The Innocence 
22 14 Cher 8 Peter Cetera, Alter All (Love 
23 25 Bangles, Be With You 
24 19 Fine Young Cannibals, She Drives Me C 

25 EX Peter Gabnel, In Your Eyes (Theme Fr 
A - Michael Morales, Who Do You Give Your 
A - Love And Rockets, So Alive 

EX EX Madonna, Express Yourself 
EX EX Elvis Costello, Veronica 

itev 
Washington P.D.: Lorrin Palagi 

1 3 Paula Abdul, Forever Your Girl 
2 4 Bette Midler, Wind Beneath My Wings 
3 6 Richard Marx, Satisfied 
4 5 Natalie Cole, Miss You Like Crazy 
5 8 Madonna, Express Yourself 
6 Il Fine Young Cannibals, Good Thing 
7 10 Neneh Cherry, Buffalo Stance 
8 I Sa -fire, Thinking Of You 
9 9 Jimmy Harnen With Synch, Where Are Yo 

10 2 Bobby Brown, Every Little Step 
11 13 Rod Stewart, Crazy About Her 
12 15 Milli Vanilli, Baby Don't Forget My N 

13 14 Waterfront, Cry 
14 16 Donna Summer, This Time I Know It's F 

15 17 Warrant Down Boys 
16 18 Simply Red, If You Don't Know Me By N 

17 20 Bangles Be With You 
III New Kids On The Block, I'll Be Loving 
19 21 Expose, What You Don't Know 
20 22 Michael Morales, Who Do You Give Your 
21 23 Bon Jovi, Lay Your Hands On Me 
22 24 Benny Mardones Into The Night 

A23 - The Doobie Brothers The Doctor 
24 27 Henry Lee Summer, key Baby 
25 28 Martika, Toy Soldiers 
26 19 Guns N' Roses, Patience 
27 12 Howard Jones Everlasting Love 

A28 - Love And Rockets, So Alive 
A29 - Donny Osmond, Sacred Emotion 
A30 - Aretha Franklin and Whitney Houston, 

EX EX Prince, Batdance (From "Batman ") 

Tampa 
Bobby Brown, Little 

2 5 Neneh Chery, Buffalo Stne 
3 6 Milli Vanilli, Baby Don't Forget My N 

4 4 Cinderella, Coming Home 
5 8 The Doobie Brothers, The Doctor 
6 9 Richard Man, Satisfied 
7 7 Modem English I Melt With You 
8 2 New Kids On The Block, I'll Be Loving 
9 10 Cyndi Lauper, I Drove All Night 

10 II Peter Gabriel, In Your Eyes (Theme Fr 
Il 3 Howard Jones Everlasting Love 
12 13 Simply Red If You Don't Know Me By N 

do 13 14 Manna, Express Yourself 
14 16 Tom Petty, I Won't Back Down 
15 19 Martika, Toy Soldiers 
16 18 Fine Young Cannibals, Good Thing 
17 25 Love And Rackets, So Alive 
18 26 Prince, Batdance (From "Batman ") 
19 22 Bobby Brown, On Our Own 
20 20 Warrant, Down Boys 
21 21 Natalie ole, Miss You Like Crazy 
22 23 Bon Jovi, Lay Your Hands On Me 
23 
24 27 HenrryyeLee Summer, 

Don't Know 
Hey Baby 

A25 - One Henley, The End Of The Innocence 
26 EX The Jeff Healey Band Angel Eyes 

A27 - Karyn White, Secret Rendezvous 
A - Michael Damian, Cover Of Love 
A - Great White, Once Bitten Twice Shy 

EX EX Paul McCartney, My Brave Face 

0.M.: Mason Dixon 

(powe 
Detroit 

1 1 

2 2 
3 3 
4 4 

5 6 
6 11 

7 5 

8 10 
9 7 

10 17 

II 16 
12 12 
13 8 
14 9 
15 15 
16 19 
11 EX 
18 18 
19 14 
20 13 
21 21 
22 22 
23 23 
24 24 
25 25 
A - 
A - 

EEJ( E X 
EX 
X 

EX EX 
EX EX 

)` i 
P.D.: Rick Gillette 

Neneh Cherry, Buffalo Stance 
Bobby Brown, Every Little Step 
New Kids On The Block, I'll Be Loving 
Natalie Cole, Miss You Like Crazy 
Milli Vanilli Baby Don't Forget My N 

Madonna, Express Yourself 
Bette Midler, Wind Beneath My Wings 
Karyn White, Secret Rendezvous 
Jody Watley Real Love 
Prince, Batdance (From "Batman ") 
Bobby Brown, On Our Own 
Fine Young Cannibals, Good Thing 
Kid 'N Play Rollin' With Kid 'N Play 
Paula Abdul, Forever Your Girl 
Sheena Easton, 101 
LL Cool J I'm That Type Of Guy 
Simply Red, If You Don t Know Me By N 

Donna Summer This Time I Know It s F 

Milli Vanilli, Girl You Know It's Tru 
Madonna, Like A Prayer 
Expose, hat You Don't Know 
Dino I Like It 

tch Lauper, I Drove All Night 
Jackson, Nothin (That Compares 2 

Sweet Sensation, Hooked On You 
Aretha Franklin and Whitney Houston, 
Martika, Toy Soldiers 
Debbie Gibson, No More Rhyme 
Soul II Soul, (eep On Movin' 
Paula Abdul, Cold Hearted 
Jody Watley With Eric B. 8 Rakim, Fri 

11 8 

12 13 
13 14 
14 16 
15 17 
16 22 
17 11 
18 2e 
19 19 
20 27 
21 25 
22 26 
23 24 
24 28 
25 EX 
A - 
A - 

EX EX 
EX EX 

D E L 1L 
EX EX 
EX EX 

EEX E X 
EX 

X 
EX EX 
EX EX 

Information Society, Repetition 
Bangles, Be With You 
Love And Rockets, So Alive 
Edelweiss, Bring Me Edelweiss 
Holly Johnson, Love Train 
Simply Red I You Don't Know Me By N 

Paula Abdul, Forever Your Girl 
Bobby Brown, On Our Own 
The Cult, Fire Woman 
Paula Abdul, Cold Hearted 
Expose What You Don't Know 

i W ts to Lion, Little Fighter 
Donna Summer, This Time I Know It's F 

Bon Jovi, Lay Your Hands On Me 
Donny Osmond, Sacred [motion 
Debbie Gibson, No More Rhyme 
Judy Watley ith Eric B. & Rakim, Fri 
Howard Jones, The Prisoner 
Don Henley, The End Of The Innocence 
Dino, I Like It 
Sweet Sensation Hooked On You 
Bouette, Dressed For Success 
LL Cool 1, I'm That Type Of Guy 
Rod Stewart, Crazy About Her 
Wang Chung, Praying To A New God 
Henry Lee Summer Hey Baby 
Prince, Batdance (from "Batman ") 
Elvis Costello, Veronica 

Chicago P.D.: Buddy Scott 
1 2 Neneh Cherry, Buffalo Stance 
2 3 Milli Vanilli, Baby Don't Forget My N 

3 1 Bette Midler, Wind Beneath My Wings 
4 4 Donna Summer, This Time I Know Ifs F 

5 12 Martika Toy Soldiers 
6 5 Paula Abdul, Forever Your Girl 
7 7 Expose, What You Don't Know 
8 6 Jody Watley, Real Love 
9 14 Simply Red, If You Don't Know Me By N 

10 10 Pajama Party, Yo No Se 
11 11 New Kids On The Block, I'll Be Loving 
12 13 Edelweiss, Bring Me Edelweiss 
13 15 Dino, I Like II 
14 17 Sweet Sensation, Hooked On You 
15 22 Love And Rackets, So Alive 
16 B Bobby Brown, Every Little Step 
17 25 LL Cool 1, l'm That Type Of Guy 
18 24 Bobby Brown, On Our Own 

Boston P.D.: Tom Jeffries 

1 1 Richard Man, Satisfied 
2 2 Neneh Cherry Buffalo Stance 

3 8 Simply Red, If You Don't Know Me By N 

4 5 Natalie Cole, Miss You Like Crazy 
5 4 Elvis Costello, Veronica 
6 21 Fine Young Cannibals, Good Thing 
7 12 Benny Mardones Into The Night 

B 10 Cyndi Lauper, I Drove All Night 
9 11 Stevie Nicks, Rooms On Fire 

10 18 Love And Rackets, So Alive 
it 14 Madonna Express Yourself 
12 17 Expose, What You Don't Know 
13 15 Tom Petty, I Won't Back Down 
14 16 Warrant, Down Boys 
15 30 Marttka, Toy Soldiers 
16 20 Paul McCartney, My Brave Face 
17 28 Bon Jovi, Lay Your Hands On Me 
18 22 Real Lite, Send Me An Angel '89 
19 25 10,000 Maniacs, Trouble Me 
20 23 Michael Morales, Who Do You Give Your 
21 26 Rod Stewart, Crazy About Her 
22 24 Henry Lee Summer Hey Baby 
23 33 Debbie Gibson, No Store Rhyme 
24 27 The Doobie Brothers, The Doctor 
25 29 Bobby Brown, On Our Own 

A26 EX Prince, Batdance (From "Batman ") 
27 31 Sweet Sensation, Hooked On You 

Washington P.D.: Matt Farber 
1 2 Paula Abdul, Forever Your Girl 
2 6 Benny Mandones, Into The Night 
3 1 Bobby Brown, Every Little Step 
4 5 Richard Man, Satisfied 
5 9 Donna Summer This Time I Know It's F 

6 4 New Kids On The Block, I'll Be Loving 
7 8 Fine Young Cannibals, Good Thing 
8 3 Bette Midkr, Wind Beneath My Wings 
9 10 Neneh Cherry, Buffalo Stance 

10 14 Madonna, Express Yourself 
11 13 Natalie Cole, Miss You Like Crazy 
12 17 Milli Vanilli, Baby Don't Forget My N 

13 16 Expose, What You Don't Know 
14 19 Simply Red, If You Don't Know Me By N 

15 18 Real Ute, Send Me An Angel '89 
16 23 Martika, Toy Soldiers 
17 7 Howard Jones, Everlasting Love 
18 20 Bangles, Be With You 
19 15 Uta Ford (Duet With Ozzy Osboume), 
20 22 The Doobie Brothers The Doctor 
21 24 Bon Jovi Lay Your Bands On Me 
22 26 Love And Rockets, So Alive 
23 11 Donny Osmond, Soldier Of Love 
24 12 Guns N' Roses, Patience 
25 29 Bobby Brown On Our Own 
26 30 Tom Petty, 1 Won't Back Down 
27 28 Peter Gabriel, In Your Eyes (Theme Fr 
28 EX Prince, Batdance (From "Batman ") 
29 EX Donny Osmond, Sacred [motion 
30 EX Rod Stewart, Crazy About Her 
A - Paula Abdul Cold Hearted 
A - LL. Cool 1, I'm That Type Of Guy 

EX EX Michael Damian, Cover Of Love 

Cleveland 

OOO&131í7 
0.M.: Rich Piombino 

I 3 Fine Young Cannibals, Good Thing 
2 2 Richard Mau, atisfied 
3 l Tom Petty, I ont Back Down 
4 4 Elvis Costello, Veronica 
5 5 Cyndi Lamier, I Drove All Night 
6 7 Steve Nicks Rooms On Fire 
7 8 The Double Brothers, The Doctor 
8 9 Bangles, Be With You 
9 10 Warrant, Down Boys 

10 11 Rad Stewart, Crazy About Her 
11 12 Paul McCartney, My Brave Face 
12 13 Bon Jovi, Lay Your Hands On Me 
13 6 Cinderella, Coming Home 
14 16 Love And Rockets, So Alive 
15 17 Peter Gabriel, In Your Eyes (Theme Fr 
16 19 Henry Lee Summer, Hey Baby 
17 20 The Cult Fire Woman 
18 EX Great White, Once Bitten Twice Shy 
19 EX Don Henley, The End Of The Innocence 
EX EX Winger, Headed For A Heartbreak 
EX EX Indio, Hard Sun 
EX EX White Lion Little Fighter 
EX EX 112 All I Want Is You 
EX EX Pete Townshend, A Friend Is A Friend 
EX EX Saraya, Love Has Taken Its Toll 
A - Living Colour Open Letter (To A Land 
A - The Jeff Healey Band, Angel Eyes 
A - Prince, Batdance (From "Batman ") 
A - King Swamp, Is This Love 
A - Red Siren, One Good Lover 

Chicago P.D.: Brian Kelly 
1 3 Michael Damian, Rock On (From "Dream 
2 4 Milli Vanilli, Baby Don't Forget My N 

3 2 Bette Midler, Wind Beneath My Wings 
4 6 Fine Young Cannibals, Good Thing 
5 1 Neneh Cherry, Buffalo Stance 
6 5 Guns N' Roses, Patience 
7 8 Jimmy Harnen With Synch, Where Are To 
8 9 Richard Marx, Satisfied 
9 7 New Kids On The Block I'll Be Loving 

10 11 Simply Red, If You Don't Know Me By N 

11 13 Warrant, Down Boys 
12 10 Madonna, Like A Prayer 
13 19 Peter Gabriel, In Your Eyes (Theme Fr 
14 15 Skid Row, Youth Gone Wild 
15 21 Edelweiss Bring Mn Edelweiss 
16 16 Paula Abdul, Forever Your Girl 
17 17 Real Life, Send Me An Angel '89 
18 25 Great White, Once Bitten Twice Shy 
19 26 Depeche Mode, Route 66 
20 20 Expose, What You Don't Know 
21 27 LL Cool 1, I'm That Type Of Guy 
22 22 Michael Morales, Who Do You Give Your 
23 18 Madonna, Express Yourself 
24 24 Bon Jovi, Lay Your Hands On Me 
25 23 Rod Stewart, Crazy About Her 
26 29 Martika, Toy Soldiers 
27 30 Love And Rockets So Alive 
28 EX Roxette, Dressed For Success 
29 EX Winger, Headed For A Heartbreak 
30 EX Q -feel, Dancing In Heaven (Orbital Be 

Houston P.D.: Adam Cook 
1 3 Fine Young Cannibals, Good Thing 
2 7 Martika, Toy Soldiers 

Madonna, 9 Madna, Ex ress Yourself 
4 8 Simply Red, II You Don't Know Me By N 

5 2 

6 1 MillVnilli, 
Lauper, 

aby D n''t Forged My N 

7 5 Donna Sumner This Time I Know It's F 

8 4 Bette Midler, Wind Beneath My Wings 
9 6 Real Life, Send Me An Angel '89 

10 16 Stevie Nicks, Rooms On Fire 
Il 15 Expose, What You Don't Know 
12 18 Love And Rockets, So Alive 
13 19 Rod Stewart, Crary About Her 
14 14 Richard Mars, Satisfied 
15 10 The Cure, Fascination Street 
16 20 Dino, I Like It 
17 21 Tom Petty I Won't Back Down 
18 24 The Cult fire Woman 
19 28 Pete Gabriel In Your Eyes (Theme Fr 
20 23 Paul McCartney, My Brave Face 
21 26 Bon Joni, Lay Your Hands On Me 
22 31 Bobby Brown, On Our Own 
23 27 Ronc e, Dressed For Success 
24 29 Michael Morales, Who Do You Give Your 
25 25 Depeche Mode, Everythtng Counts 
26 30 The Doable Brothers, The Doctor 
27 32 Debbie Gibson, No More Rhyme 
28 35 Prince, Batdance (From "Batman ") 
29 34 Sweet Sensation, Hooked On You 
30 33 Holly Johnson, Love Train 
31 EX Paula Abdul, old Hearted 
32 EX Winger, Headed For A Heartbreak 
33 EX Don Henleyy, e The 
34 

The 
EX Natalie Cole ss 

End 
You 

Of 
Like Crazy 

Innocence 

35 EX LL Cool J, l'm That Type Of Guy 
EX EX Pajama Party, Yo No Se 
A - Michael Bolton, Soul Provider 
A - Donny Osmond, Sacred Emotion 
A - Q -feel, Dancing In Heaven (Orbital Be 

Detroit 

It16 
P.D.: Chuck Beck 

I 2 Skid Row, I Remember You 
2 4 Cinderella Coming Home 
3 1 Warrant, Down Boys 
4 3 Bon Joui I'll Be There For You 
5 6 Michael Morales, Who Do You Give Your 
6 8 Great White Once Bitten Twice Shy 
7 7 Benny Mardones Into The Night 
8 9 Winger, Headed For A Heartbreak 
9 13 Def Leypard, Love and Affection 

10 10 Real Lite, Send Me An Angel '89 
11 11 Peter Gariel, In Your Eyes (Theme Fr 

12 14 Bon Jovi Lay Your Hands On Me 
13 5 Richard Man, Satisfied 
14 12 Howard Jones, Everlasting Love 
15 15 The Cure Fascination Street 

16 17 Love And Rockets, So Alive 
All - Skid Row 18 & Life 

18 19 Bangles, Be With You 
19 20 Henry Lee Summer, Hey Baby 

620 - Richard Man, Right Here Waiting 
A - Warrant, Heaven 
A - White Lion, Little Fighter 

EX EX Kevin Raleigh, 
yyMoonlight 4On 

Water 

EX EX Sarayo, LoveleHass Taken Its lToll s 

ail 
971. .NEOL 

Dallas P.D.: Joel Folger 
1 2 Michael Monks, Who Do You Give Your 

2 1 Richard Man Satisfied 
3 4 Tom Petty, I Won't Back Down 
4 3 Rod Stewart, Crazy About Her 
5 5 Love And Rockets, So Alive 
6 8 Fine Young Cannibals, Good Thing 
7 9 Henry Lee Summer, Hey Baby 
8 6 The Doobie Brothers, The Doctor 
9 7 Peter Gabriel, In Your Eyes (Theme Fr 

10 10 Madonna, Express Yourself 
11 12 Paul McCartney, My Brave Face 
12 15 Billy Squier, Don't Say You Love Me 
13 11 Roxette, Dressed For Success 
14 22 Prince, Batdance (From "Batman ") 
15 17 Winger, Headed For A Heartbreak 
16 16 Cyndi tauper, I Drove All Night 
17 14 Living Colour Cult Of Personality 
18 EX Don Henley, the End Of The Innocence 
19 21 Bon Jovi, Lay Your Hands On Me 
20 20 Great White, Once Bitten Twice Shy 
21 19 The Cult, Fire Woman 
22 EX Cinderella, Coming Home 
23 25 Real Life, Send Me An Angel '89 
24 24 Edie Brickell E New Bohemians Circle 
A - Michael Monks, What I Like About Yo 
A - Erasure, Stop 
A - Richard Marx Right Here Waiting 
A - Thirty Eight Special, Comin' Down Ton 

Robe 
1043M 

Los Angeles P.D.: Scott Shannon 
1 5 Richard Marx, Satisfied 
2 1 Guns N' Roses, Patience 
3 4 Warrant, Down Bars 
4 2 Ozzy Osboume), Uta Ford (Duet ylr 
5 9 Fine Young Canrvbais, Good Thing 
6 3 Benny Mardones, Into The Night 
7 7 Cinderella, Comin gq Home 
8 8 Real LHe Send Me An Angel '89 
9 10 Peter Gabriel, In Your Eyes (Theme Fr 

10 13 Love And Rockets, So Alive 
11 19 The Doable Brothers, The Doctor 
12 6 Howard Jones Everlasting Love 
13 20 Great White Once Bitten Twice Shy 
14 11 Bon Jovi, I'll Be There For You 
15 12 Cyndi taupee, I Drove All Night 
16 14 Stevie Nicks, Rooms On Fire 
17 21 Madonna, Express Yourself 
18 25 Bon Jovi Lay Your Hands On Me 
19 22 Winger, (leaded For A Heartbreak 

A20 - U2, Everlasting Love 
21 EX Sied Row, 18 8 Life 
22 16 The Cure Fascination Street 

23 24 Roxette, Dressed For Success 
A - Don Henley, The End Of The Innocence 
A - Howard Jones, The Prisoner 

EX EX Michael Morales, Who Do You Give Your 
EX EX Billy Squkr, Don't Say You Love Me 
EX EX Henry Lee Summer, Hey Baby 

poweem 
Atlanta P.D.: Rick Stacy 

1 2 Madonna, Express Yourself 
2 1 Richard Man, Satisfied 
3 4 Expose, What You Don't Know 
4 7 Real Life, Send Me An Angel '89 
5 3 Bobby Brown, Every Little Step 
6 9 Milli Vanilli, Baby Don't Forget My N 

Detroit 

7/9 5 
P.D.: Gary Berkowitz 

1 2 Fine Young Cannibals, Good Thing 
2 1 Howard Jones, Everlasting Love 
3 5 Richard Man, Satisfied 
4 4 Waterfront, Cry 
5 8 Real Life, end Me An Angel '89 
6 3 Bette Midkr, Wind Beneath My Wings 

f30 
Houston P.D.: Randy Brown 

1 1 Milli Vanilli, Baby Don't Forget My N 

2 3 Fine Young Cannibals, Good Thing 
3 G Martika, Toy Soldiers 
4 5 Richard Man, Satisfied 
5 7 Cyndi Lauper, I Drove All Night 
6 2 The Cure, Fascination Street 
7 9 Bobby Brown, Every Little Step 
8 10 Depeche Made Everything Counts 
9 4 New Kids On The Block, I'll Be Loving 

10 15 Madonna, Express Yourself 

Km) 
San Francisco P.D.: Bill Richards 

1 1 Bobby Brown, Every Little Step 
2 3 Neneh Cherry, Buffalo Stance 

3 4 Benny Mardones, Into The Night 
4 2 Paula Abdul, Forever Your Girl 
5 6 Milk Vanilli, Baby Don't Forget My N 

6 8 Stevie B, In My Eyes 
7 10 Martika, Toy Soldiers 

B 9 Waterfront, Cry 
9 11 

10 16 
Bette 

Youngg Cannibals, 
Wind Beneath 

Good 
hyng Wings 

ll 12 Lisa Lisa 8 Cuit Jam, Little Jackie W 
12 20 Madonna, Express Yourself 
13 13 Donna Summer This Time I Know It's F 

14 15 Howard Jones, Everlasting Love 
15 18 Richard Man, Satisfied 
16 19 Dine, I Like It 
17 21 Simply Red, If You Don't Know Me By N 

18 22 Karyn White, Secret Rendezvous 
19 5 Donny Osmond Soldier Of Love 
20 28 Bobby Brown, 

Osmond, 
Our Own 

21 29 Prince, Batdance (From "Batman ") 
22 27 Expose, What You Don't Know 
23 26 Donny Osmond, Sacred Emotion 
24 24 Cyndi Lauper, I Drove All Night 
25 25 Peter Gabriel, In Your Eyes (Theme Fr 

26 7 Michael Daman, Rock On (From "Dream 
A27 - Surface, Shower Me With Your Love 

28 EX Love And Rackets, So Alive 
29 EX The Doobie Brothers, The Doctor 
30 EX Jody Watley With Enc B. 8 Rakim, Fri 
A - LL Cool 1, I'm That Type DI Guy 
A - Tom Petty, I Won't Back Down 
A - Whistle, Right Next To Me 
A - Rad Stewart, Crazy About Her 

EX EX Sweet Sensation, Hooked On You 
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SILVER 24 
25 
26 
27 
28 

30 

Il 
13 
23 
24 
25 

27 

Thirty Eight Special Second Chance 
Bette Midler, Wind Beneath My Wings ( 

Howard Jones, Everlasting Love 

Skid R w,,Youth Gone Wild 

Boo Joni, 
Money, 

II Be there For You 

27 30 
28 EX 
29 EX 

EX X 
EX EX 
EX EX 
EX EX 
A - 
A - 
X X 

Tom Petty, I Won't Back Dowi 
Winger, Headed For A Heartbreak 
Bon Joyi, Lay Your Hands On Me 
New 

Fasccinatio S {rgeeaf 

gin Tough 

The Jeff 
Expose, What YouaDon't nKnowyes 
The Cult Fire Woman 
Neneh Cherry, Kisses On The Wind 
Chucki Booker, Turned Away 
Bette Miller, Under The 

Away 

96TICFM 
Hartford P.D.: Dave Shakes 

1 2 Fine Young Cannibals, Good Thing 
2 1 Rich rd Ma, Baby Don't Forget My N 

3 6 Richard Mars Satisfied 
4 7 Dino, I Like It 
5 3 Donna Summer, This Time I Know It's F 

6 9 Madonna, Express Yourself 
7 8 Natalie Cole, Miss You Like Crazy 
8 11 Stevie B, In My Eyes 
9 10 Simply Red, If You Don't Know Me By N 

10 16 Karyn White, Secret Rendezvous 
11 17 Bobby Brown, On Our Own 
12 14 Cyndi lauper, I Drove All Night 
13 15 Expose, What You Don't Know 
14 20 Prince, Batdance (From "Batman ") 
15 19 Manlike Toy Soldiers 
16 4 New Kids On The Block I'll Be Loving 
17 5 Neneh Cherry, Buffalo Stance 
18 13 Jimmy Namen With Synch, Where Are Yo 
19 12 Bobby Brown Every Little Step 
20 22 Bangles, Be With You 
21 23 Stevie dicks, Rooms On Fire 
22 24 Rod Stewart Crazy About Her 
23 26 The Double Brothers, The Doctor 
24 25 Paul McCartney My Brave Face 
25 27 Debbie Gibson, loo More Rhyme 
26 28 Sweet Sensation Hooked On You 
27 29 Donny Osmond, Sacred Emotion 
28 34 Peter Gabriel, In Your Eyes (Theme Fr 
29 36 Jody Watley With Eric B. 8 Rakim, Fri 
30 32 Michael Morales Who Do You Give Your 
31 33 Roxette, Dressed For Success 
32 35 Tom Petty, I Won't Back Down 
33 30 Bette Midler, Wind Beneath My Wings ( 

34 38 Love And Rockets, So Alive 
35 39 Paula Abdul, Cold Hearted 
36 EX Soul II Soul Keep On Movin' 

A37 - Benny Mandones Into The Night 
An - Howard Jones, The Prisoner 
A39 - Michael Bohn, Soul Provider 
A40 - Robert Palmer, Tell Me I'm Not Dreamt 

003,, 
®11' 

tdinnea olis P.D.: Brian Philips P P 
1 6 Milli Vanilli, Baby Don't Forget My N 

2 5 'Neneh Cherry, Buffalo Stance 
3 1 Bobby Brown, Every Little Step 
4 4 Richard Marx, Satisfied 
5 7 Martika, Toy Soldiers 
6 2 Bette Midler, Wind Beneath My Wings ( 

7 B New Kids On The Block, I'll Be Loving 
B 9 Madonna, Express Yourself 
9 11 Simply Red, If You Don't Know Me By N 

10 10 Natalie Cole, Miss You Like Crazy 
11 12 Real Life, Send Me An Angel '89 
12 13 Cyndi Lau r, I Drove All Night 
13 14 Roxette, Dressed For Success 
14 27 Prince, Batdance (From "Batman ") 
15 18 Donna Summer, This Time I Know It's F 

16 17 Michael Morales, Who Do You Give Your 
17 19 Fine Young Cannibals, Good Thing 
18 20 Bobby Brown, On Our Own 
19 21 Dino, I Like It 
20 26 Karyn White, Secret Rendezvous 
21 23 Warrant, Down Boys 
22 22 Peter Gabriel, In Your Eyes (Theme Fr 
23 28 Donny Osmond, Sacred Emotion 
24 2f Love And Rockets, So Alive 
25 25 Tom Petty, Wont Back Down 
26 30 Bon Jovi, Lay Your Hands On Me 
27 3 Paula Abdul, Forever Your Girl 
28 EX Sa -Fire, Gonna Make It 
29 EX LL Cool 1, I'm That Ty Of Guy 

A30 - Don Henley, The End Of The Innocence 
A - Rod Stewart, Crazy About Her 
A - Michael Damian, Cover Of Love 
A - Eddie Money, Magic 
A - Sweet Sensation, Hooked On You 

EX X Jody Watley With Eric B. 8 Rakim, Fri 
EX EX The Doable Brothers, The Doctor 

San Diego 
1 

2 
3 

4 
5 
6 

7 

B 14 

9 12 
10 11 

11 13 

12 
13 15 
14 16 
15 17 
16 
11 20 
18 22 
19 t9 
20 21 
21 23 
22 25 
23 30 
24 EX 

25 26 
26 27 
27 28 
28 29 
29 10 
30 EX 
A - 
A - 
A - 

EX X 
EX EX 

n `-- 
P.D.: G Wall rr g Y 

1 New Kids On The Block I'll Be Loving 
2 Neneh Cherry Buffalo Stance 
4 Milli Vanilli, Baby Don't Forget My N 

3 Bobby Brown, Every Little Step 
5 Bette Midler, Wind Beneath My Wings ( 

6 Paula Abdul, Forever Your Girl 
8 Karyn White, Secret Rendezvous 

Martika Toy Soldiers 
Simply Bed, If You Don't Know Me By N 

Dino, I Like It 
De La Soul, Me Myself And I 

7 Michael Damian, Rock On (From "Dream 
Fine Young Cannibals, Good Thing 
Natalie Cole Miss You Like Crazy 
Whistle Right Next To Me 

9 Stevie B, I Wanna Be The One 
Love And Rockets, So Alive 
Madonna, Express Yourself 
Donna Summer, This Time I Know It's F 

Stevie B In My Eyes 
LL Cool 1, I'm That Type Of Guy 
Bobby Brown, On Our Own 
Prince, Batdance (From "Batman ") 
Surface, Shower Me With Your Love 
Seduction You're My One And Only 
Expose, What You Don't Know 
Mica Paris, My One Temptation 
0 -feel, Dancing In Heaven (Orbital Be 
Milli Vanilli, Girl You Know It's Tru 
Sweet Sensation Hooked On You 
Chucki Boker, Turned Away. 
Donny Osmond, Sacred Emotion 
Dead Or Alive Come Home With Me Baby 
Soul II Soul, Beep On Movin' 
Paula Abdul, Cold Hearted _ ,r 

® 
I., 

Amadeo 
Girl 
Step 

Night 

I Know It's F 

My Wings ( 

Be Loving 
My N 

Chance 
Thing 

Me By N 

Crazy 

I 

I 

'89 

Where Are Yo 
Me 

You 

For Me) 

Minneapolis P 

1 2 
2 3 

3 7 

4 4 

5 6 
6 13 

7 8 

B 9 

9 10 
10 11 

11 12 
12 15 

13 17 
14 22 
15 18 
16 1 

17 25 
I8 21 
29 4 
20 14 
21 27 
22 29 
23 16 

A24 - 
25 31 
26 32 
27 34 
28 EX 

30 
EX 
19 

32 EX 
33 EX - 
A - 

1 
P.D.: Gregg wedber gg g 

Neneh Cherry, Buffalo Stance 
Milli Vanilli, Baby Don't Forget My N 

Martika, Toy Soldiers 
Michael Morales, Who Do You Give Your 
Madonna Express Yourself 
Rosette, tressed For Success 
Fine Young Cannibals, Good Thing 
Cyndi Louper, I Drove All Night 
Donna Summer, This Time I Know It's F 

Natalie Cole, Miss You Like Crazy 
Expose, What You Don't Know 
Dino, I Like It 
Simply Red, If You Don't Know Me By N 

Bobby Brown, On Our Own 
Peter Gabriel, In Your Eyes (Theme Fr 
Richard Marx, Satisfied 
Love And Rockets, So Alive 
Cinderella, Cormying Home 
Waterfront, 

C Wind Beneath M Wings ( Bette rvdler Wind 
LL Cot 1, I'm That Type Of Guy 
Bon Jovi, Lay Your Hands On Me 
Elvis Costello, Veronica 
Donny Osmond, Sacred Emotion 
Prince, Batdance (From "Batman ") 
Stevie Nicks, Rooms On Fire 
Tommy Page, A Zillion Kisses 
Debbie Gibson No More Rhyme 

New 
PaulaKAbdu, Cold Hearted, 

Be Loving 

Don Henley The End Off The 
Baby Henry 

WitheEriceB. 8 Rakim, Fri 
Great White, Once Bitten Twice Shy 

Seattle 

I 
2 

3 
4 

5 
6 1 

7 

8 
9 1 

10 1 

11 1 

12 1 

13 
14 I 
15 2 
16 29 

18 2 
19 22 
20 30 
21 24 
22 
23 28 
24 33 
25 27 
26 15 

29 35 

31 
30 17 

32 
37 

33 36 
34 34 
35 38 
36 EX 
37 EX 

A38 - 
A - 
A - 
A - 

EX EX 
X X 

/ x? 

f ° 
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Miami P.D.: Frank 
1 2 Paula Abdul, Forever Your 

2 3 Bobby Brown, Every Little 
3 9 Neneh Cherry, Buffalo Stance 

1 Benny Mardones, Into The 
5 15 Madonna, Express Yourself 
6 7 Donna Summer, This Time 
7 10 Cyndi Louper, I Drove All Night 
B 11 Richard Marx, Satisfied 
9 12 Expose, What You Don't Know 

10 4 Bette Midler, Wind Beneath 
11 5 New Kids On The Block, I'll 
12 16 Milli Vanilli, Baby Don't Forget 
13 18 Thirty Eight Special, Second 
14 19 Fine Young Cannibals, Good 
15 20 Simply Red, II You Don't Know 
16 25 Martika, To Soldiers 
17 6 Jody Watley, Real Love 
18 21 The Cure, Fascination Street 
19 23 Natalie Cole, Miss You Like 
20 8 Rosette, The Look 
21 26 Debi Soul, 

Gibson, 
koyMor ARh 

21 26 Debbie ul, M 
Myself 

Mofend 
23 EX Real Life, Send Me An Angel 
24 EX Prince, Batdance (From "Batman") 
25 14 Jimmy Harnen With Synch, 

A26 - Bon Jon Lay Your Hands On 
27 13 Bon Joni I'll Be There For 
28 EX Love And Rockets, So Alive 

A29 - Bobby Brown, On Our Own 
MO - Paula Abdul, 

nCold 
Hyearted 

EX EX Paul 
EX 
A 

EX 
Dennyy Oimoedd, 

(Feel 
Emotion 

A - Rod Stewart, Crazy About Her 
A - Judy Torres, Love Story 

P.D.: Casey Keating Y g 
Milli Vanilli, Baby Don't Forget My N 

Fine Young Cannibals, Good Thing 
Donna Summer This Time I Know It's F 

Richard Marx Satisfied 
Simply Red, If You Don't Know Me By N 

The Dobie Brothers The Doctor 
Neneh Cherry Buffalo Stance 
New Kids On The Black, I'll Be Loving 
Madonna, Express Yourself 
Natalie Cole, Miss You Like Crazy 
Cyndi Laufer, I Drove All Night 
Martika, Toy Soldiers 
Bobby Brown, Every Little Step 
Love And Rockets, So Alive 
Expose What You Don't Know 
Bobby Brown, On Our Own 

Paaul McCartne , My Brave Face wny, 
Real Life, Send Me An Angel '89 
Jody Watley With Eric B. 8 Rakim, Fri 
Rod Stewart, Crazy About Her 

B Bette Midler, Wind Beneath MY Wings 
Bon Jon, Lay Your Hands On Me 
Prince, Batdance (From "Batman ") 
Tom Petty, I Won't Back Down 
Jody Watley, Real Love 

Dino, 
Gibson, o More Rhyme 

Michael Damian, Rock On (From "Dream 

Don Henkey, The EndrOfyThé Innocence 
The Cult Fire Woman 
Michael Morales, Who Da You Give Your 
Donny Osmond, Sacred Emotion 
Great White, Once Bitten Twice Shy 
Sweet Sensation, Hooked On You 
Paula Abdul, Cold Hearted 
Karyn White, Secret Rendezvous 
Living Colour Open Letter (To A Land 
The Jeff Healey Band, Angel Eyes 
Andreas Volknweider, Dancing With Th 
Michael Damian, Cover Of Love 

Wj j / 
Columbus P.D.: Dave Robbins 

1 3 Richard Marx, Satisfied 
2 4 Donna Summer This Time I Know It's F 

3 5 Natalie Cole, Miss You Like Crazy 
4 1 Bobby Brown Every Little Step 
5 7 Milli Vanilli, Baby Don't Forget My N 

6 10 Martika, Toy You 
Don't 7 9 Simply BTo If You Don't Know Me By N 

8 2 New Kids On The Block, I'll Be Loving 
9 12 Madonna, Express Yourself 

10 6 Neneh Cherry Buffalo Stance 
11 8 Waterfront, Cry 
12 19 Donna Osmond Sacred Emotion 

21 Bon Jovi Lay Your Hands On Me 
Noble 15 The obie Brothers, The Doctor 

15 16 Paul McCartney, My Brave Face 
16 17 Rod Stewart Crazy About Her 
17 26 Fine Young Cannibals, Good Thing 
18 27 Prince, Batdance (From "Batman ') 
19 22 Wyarrant, Down Boys 

qg 

21 25 Winger, Headed 
Drove 

o 

All 

22 32 Expose, What You Don't Know 
23 28 Anrmotion, Calling It Love 
24 29 Tom Petty, I Wont Back Down 
25 31 Michael Damian Cover Of Love 
26 33 Paula Abdul, Cold Hearted 

AV - Bobby Brown On Our Own 
28 34 Don Henley, The End Of The Innocence 

A29 - Great White, Once Bitten Twice Shy 
A30 - Debbie Gibson, No More Rhyme 

31 35 Erica Smith, Temptation Eyes 
A32 - Howard Jones, The Prisoner 
A33 - Sa -Fire, Gonna Make It 

Dallas 
1 

2 
3 
4 

5 
6 
7 

8 
9 

10 
11 

12 
13 
14 
15 
16 
17 

19 
20 
21 
22 
A 
A 
A 

EX 
EX 
EX 

1 

2 
18 

4 

7 

3 

15 

9 
6 

17 
14 

5 
24 
10 

11 
12 

8 

22 
21 

19 
23 - - - 
EX 
EX 
EX 

P.D.: Buzz Bennett 
Martika Toy Soldiers 
Bobby grown, Every Little Step 
Prince, Batdance (From "Batman ") 

Twice Shy 
Madonna, 

White, ress 
Yourself Maat Wh, e, Once Yourself 

Milli Vanilli Baby Don't Forget My N 

Paula Abdul Forever Your Girl 
Whistle Right Next To Me 
Bette Midler, Wind Beneath My Wings ( 
Bobby Brown, On Our Own 
LL Cool J, I'm That Type Of Guy 
Neneh Cherry, Buffalo Stance 
Debbie Gibson, No More Rhyme 
Richard Mars, Satisfied 
Love And Rockets, So Alive 
Real Life, Send Me An Angel '89 
Fine Young Cannibals, Good Thing 

Dina, 
Like It Rock On (From Dream 

Moving Pictures, What About Me 
Fine Young Cannibals, She Drives Me C 
Waterfront, Cry 
Paula Abdul, Cold Hearted 
Howard Jones, The Prisoner 
White Lion, Little Fighter 
Don Henley The End Of The Innocence 
Grayson Hugh, Talk It Over 
Kevin Raleigh, Moonlight On Water 

Seattle 
1 2 

2 3 
3 5 
4 11 

5 B 

6 7 

7 1 

9 
12 

10 6 
11 14 

12 15 
13 16 

14 18 
15 19 
16 20 
17 21 
18 23 
19 22 
20 24 
21 30 
23 29 
23 26 
24 27 
25 28 

EX 26 
27 EX 
28 X 
29 EX 
30 EX 
EX EX 
EX EX 
EX EX 
EX EX 
X EX 
EX EX 
EX EX 
EX EX 
EX EX 

A - 
A - 
A - 
A - 
A - 

g 

P.D.: Tom Hut lei Hutyler 
Milli Vanilli, Baby Don't Forget My N 
Richard Man, Satisfied 
Martika, Toy Soldiers 
Fine Young Cannibals, Good Thing 
Expose, What You Don't Know 
Natalie Cole, Miss You Like Crazy 
New Kids On The Block I'll Be Loving 

Donna Summer, This Time t Know It's F 

Waterfront, Cry 
Cyndi Louper, I Drove All Night 
The Dobie Brothers, The Doctor 
Great White, Once Bitten Twice Shy 
Simply Red, If You Don't Know Me By N 
Peter Gabriel, In Your Eyes (Theme Fr 
Madonna, Express Yourself 
Rod Stewart, Crazy About Her 
B Jon, Lay Your Hands On Me 
Stevie Nicks, Rooms On Fire 
Paul McCartney, My Brave Face 
Prince, Batdance 

On 
Our "Batman") 

Tombs Brown 
Back 

Own 
Tom Petty, I Wont Back Down 
Michael Morales, Who Do You Give Your 
Karyn White, Secret Rendezvous 
Love And Rockets So Alive 
Roxette, Dressed For Success 
Debbie Gibson No More Rhyme 
Jody Watley With Eric B. A Rakim, Fri 
Sweet Sensation, Hooked On You 
The Cult Fire Woman 
Benny ATardones, Into The Night 
Michael Damian, Cover Of Love 
Donny Osmond, Sacred Emotion 
Warrant Down Boys 
Holly Johnson, Love Train 
Henry Lee Summer, Hey Baby 
Don Henley, The End Of The Innocence 
Animation, Calling It Love 
Andreas Volknweider, Dancing With Th 
Sa -Fire Gonna Make It 
Living Color, Open Letter (To A Land 
Dino, I Like It 
Aretha Franklin And Whitney Houston, 

Phoenix 
1 

2 
3 
4 

5 
6 
7 

8 

9 
10 
Il 
12 
13 
14 
15 
16 
17 
18 

19 
21 
21 
22 
24 
24 
25 
26 

2 
1 

3 
6 

4 
7 

10 
9 
5 

11 

8 
12 
15 
23 
24 
16 
in 
29 
21 
25 
n 
28 
27 
27 
17 

EX 

® 

P.D.: Bob Case 
Martika Toy Soldiers 
Neneh Cherry, Buffalo Stance 
Milli Vanilli, Baby Don't Forget My N 
Whistle Right Next To Me 
0 -feel, Dancing In Heaven (Orbital Be 
Richard Man, satisfied 
Dino, I Like It 
Karyn White, Secret Rendezvous 
De la Soul Me Myself And 1 

Simply Red If You Don't Know Me By N 
Bette Niftier, Wind Beneath My Wings ( 
Natalie Cole, Miss You Like Crazy 
Love And Rockets, So Alive 
Prince, Batdance (From "Batman ") 
Bobby Brown, On Our Own 
Peter Gabriel, In Your Eyes (Theme Fr 
Donna Summer, This Time I Know It's F 

Stevie Nicks, Rooms On 
Emotion Marion 

Express 
Your emotion 

Madonna, Exyanni Ys, Dee 
Fine Wang Cannibals, Boot Thing 
Jody Watley 

Shower 
Eric 

With 
8 Rakim, Fri 

Lu ace, Shower Me Wipe Your Love 
LL Cod J Ind That Type Of Guy 
Real Life, 

Abdul, 
nd 
Cold 

An Angel '89 
Pula Au Cold Hearted 

k Belcher 

Be Loving 

Give Your 
Shy 

er 
Where Are Yo 

Thing 

My N 

Me By N 

"Dream 

/ rev 02 x 

Saginaw P.D.: Ri 
1 2 Lita Ford (Duet With Ozzy Osboume), 
2 3 Richard Ford (Du t 

With 

3 3 New rds 
Marx, 

The Block, I'll 
4 5 Cinders! n 

The 
Home 

5 4 Paula etta 
Coming 

minH met Girl 
6 9 Warrant, la 

Abdul, Forever 
Boys 

7 I9 Michael Morales, Who Do You 
8 12 eat White, Once Bitten Twice 
9 6 

Great 
hate, With Synth, 

10 16 Bon Jon, Lay Your Synch On 
10 17 Boo oni, Young 

Lay 
Your Ha Good 

12 7 Donny enY ung Can Soldier on Love 
13 15 Benny O 

Osmond, Soldier 
The Lovet 

13 15 Bobby Brown, Every Little 
Night 

15 16 Bobbyr, Headed For A the 
Step 

16 19 
Winger, 

le, Sea, Excitable 
17 21 Milli Vanilli Baby Don't Forget 
18 22 Henry Lee Bummer, Hey Baby 
19 20 Chicago, We Can Last Forever 

A20 - Madonna, Express Yourself 
A21 - Bangles Be With You 
A22 - Simply Bed, If You Don't Know 

23 8 Michael Damian, Rock On (From 

D/O 

THERE ARE 8 million stories in the heart 
of Columbus, Ohio, radio, and most of them 
are about how top 40 WNCI, led by PD 
Dave Robbins, blocked, pre -empted, or oth- 
erwise did something to another station's 
promotion that the other station didn't like. 

When AC WSNY (Sunny 95) did a Beach 
Boys benefit concert, WNCI supposedly 
found a way to throw its own Beach Boys 
party. When top 40 rival WXGT (92X) held 
a contest to introduce its new fox mascot, 
WNCI asked listeners to name its Morning 
Zoo gorilla. When 92X got the local pre- 
mieres for "Indiana Jones And The Last 
Crusade" and "Batman," WNCI began giv- 
ing away run -of -the -film passes to those 
movies. 

And although locals say this practice has 
subsided somewhat, WNCI also went 
through a phase where its weekend promo- 
tions bore a suspicious resemblance to 92X's 
weekend promotions. 92X did a Brown & 
White weekend, built around Bobby Brown 
& Karyn White. WNCI did a Green & White 
weekend -with Karyn's album and cash. 
Once, 92X launched a bogus weekend featur- 
ing the group Chicago. When WNCI came on 
with their Chicago contest, 92X switched to a 
Madonna giveaway. Several hours later, 
WNCI had switched, too. 

While Robbins insists 
that other stations also 
steal from 92X, he 
doesn't really deny his 
reputation. "I don't think 
we're pre -empting their 
promotions as much as making sure we're 
on top of what's hot. If you're the big sta- 
tion in town and you don't make something 
sound like it's yours, you're doing the lis- 
tener a disservice. I see it as a positive be- 
cause we've managed to become the big 
gun here and not by doing anything 
wrong." 

Nobody in Columbus denies Robbins' 
success. In the winter Arbitrons, Nation- 
wide -owned WNCI was the market leader, 
up 12.4 -13.6 12 -plus overall and three 
shares ahead of its closest rival, WSNY. In 
the second spring monthly, it topped a 17- 
share, roughly 11 shares ahead of 92X. 

Raised in Canton, Ohio, Robbins got into 
radio in 1976, eventually winding up as a 
jock at 92X and following that station's 
then -PD Buddy Scott to CBS' WBBM -FM 
Chicago in time for its Mike Joseph -con- 
sulted "Hot Hits" heyday. In 1985, he 
transferred to CBS' KHTR St. Louis (now 
KLOU) as PD, going in initially with a 
hard -revving radio station that he eventu- 
ally had to soften. 

"When I went into KHTR, I was under 
the mistaken notion that a tight, profes- 
sional- sounding radio station would work 
in that market. After six months, it was ev- 
ident that it just wasn't what people want- 
ed, so finally we hired people to be warm 
and folksy. Our midday guy would get 
haircuts on the air. He was folksy to the 
point of sounding trite, but the market gob- 
bled it up and our 18-34 numbers tripled." 

Robbins inherited the WNCI PD slot 

when Bill Richards (now PD of KXXX -FM 
San Francisco) left for KKBQ Houston in 
early 1988. While some market observers 
insist that WNCI was already a well -oiled 
machine with few things that needed to be 
changed, Robbins says that when he ar- 
rived WNCI "was in some trouble. It still 
had some pretty good demos, but we were 
starting to see some erosion. Technically it 
was good. The sweepers were in the right 
position and the technical elements were in 
place, but the station felt sterile. What 
we've managed to do in doubling those 
numbers is add heart to the station." 

Perhaps because of his KHTR experi- 
ences, Robbins did not, however, immedi- 
ately change WNCI's almost -AC music 
posture, and in many dayparts still has not 
changed it. Despite being in Nationwide 
Communications' hometown, it bears the 
least resemblance to KZZP Phoenix of any 
Nationwide top 40, adding few of the reac- 
tion records that make their way through 
the chain. (When the entire group added 
Carly Simon's "Let The River Run," for in- 
stance, WNCI was the final holdout even 
though it leaned more AC than the others.) 

A recently monitored half -hour of mid - 
days included New Kids On The Block, "I'll 

Be Loving You (Forev- 
er)"; Julian Lennon, 
"Too Late For Good- 
byes"; Natalie Cole, 
"Miss You Like Crazy "; 
Stevie Wonder, "Part 
Time Lover "; Bangles, 

"Be With You "; Richard Marx, "Endless 
Summer Nights "; Billy Ocean, "Caribbean 
Queen "; and Elvis Costello, "Veronica." 

WNCI's chief positioning statement has 
also remained intact -"Not too hard, not 
too lite." While liners of that sort virtually 
disappeared from top 40 radio in 1983, Rob- 
bins "thought all along it was a perfect slo- 
gan for a station like this. Teens don't seem 
to think it's unhip. Adults know we don't 
play too much rock, so it works for both 
sides." 

Robbins' music mix has changed slightly 
in recent weeks. WNCI's list, previously 
fewer than 30 titles, has been as high as 37. 
And records by Warrant and Winger have 
been added -at least after 7 p.m. "The day 
I got here, I went into the studio and asked 
for the top five requests," he says. "Four 
were songs we weren't playing. We knew 
there was room to simply reach down and 
embrace some of the 18-24s that are critical 
to a top 40's success." 

Because of WNCI's promotional aggres- 
sion, it often has five to seven promotions 
on the air at any given time, something one 
might not expect at a station so heavily re- 
liant on adults. But Robbins says, "There's 
no question that adults play contests. Our 
25-54 numbers were through the roof for 
the month we did the lottery promotion. 
Clutter is only clutter when it's something 
people don't want to hear about. If you've 
got something hot and you want to do sev- 
eral different things in different dayparts, 
there's no problem." SEAN ROSS 

Not to 
not to 

o hard; 
o lite' 
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Facing The Music. The hot writing /production team of L.A. Reid & Babyf ace 
recently attended the BMI songwriter gathering in Los Angeles where they met 
Miami Sound Machine vocalist /songwriter Gloria Estefan. At the BMI gathering, 
from left, are Babyface, Estefan, and Reid. 

Boston Producer Repeats New Edition Success 

Starr Takes New Kids To The Top 
BY DAVID WYKOFF 

BOSTON For the second time in 
the decade Maurice Starr has tak- 
en street -corner groups to interna- 
tional fame. In the early '80s he 
put together his own contempo- 
rary version of the Jackson Five, 
New Edition (then including a pint - 
sized Bobby Brown), producing 
the entire package and scoring a 
pop hit with "Candy Girl." 

Now he's done it again with an- 
other group of teens off the street, 
New Kids On The Block, whose 
"I'll Be Loving You (Forever)" 
went to the top of the Hot 100 Sin- 
gles chart. Ironically, if it had not 
been for a highly publicized split 
between Starr and New Edition 
several years ago, he might never 
have conceived New Kids On The 
Block. 

Smooth Styling As Much A Part of R &B As Soul Shouting 

Vandross Epitomizes A Musical Tradition 
ONE OF THE BLIND SPOTS of recent discussions 
about black music is that the range of what consti- 
tutes the music is often underestimated by some of 
the very people who purport to be its champions. For 
example, there are fans of the music created by Af- 
rican- Americans who are vociferous in arguing that 
the "truest" forms of the music are the rawest. That 
is, they will draw a straight line from raunchy coun- 
try blues, through rollicking R &B and gutsy soul, 
right up to rap. It is quite valid to make such a link 
because, while the 
forms vary stylistically, 
the spirit at the heart of 
each and their relation- 
ship to their audience 
was similar. 

What happens, unfor- 
tunately, is that you will 
hear rap aficionados or 
soul music fans trash 
the entire spectrum of 
contemporary black pop 
as being "too soft" and by Nelso 
nonreflective of "true" black music. Now, I've al- 
ways had my problems with the more blatant at- 
tempts at "crossover" music. But there is more than 
one branch to this tree. 

Luther Vandross, for example, is a singer who 
epitomizes the best and deepest impulse to romance 
in urban folk. He is not a gospel -bred singer, but his 
most important models (the Supremes, the Shir- 
elles, Dionne Warwick) have a very direct sound 
that emphasizes elocution over passion and an in- 
gratiating smoothness over shouting. In his ap- 
proach, Vandross taps into a tradition that embraces 
a Nat "King" Cole and a Billy Eckstine, a graceful, 
carefully crafted sound that is as much a part of Af- 
rican- American style as a gospel shout. 

Vandross has been unique to a great extent be- 
cause he is one of the few singers from this tradition 
to record for a major label. "Record companies have 
to stop looking to emulate already existing suc- 
cess," he recently observed about the state of black 
singing. "Too many of what's coming out are just 
subdivisions of things that are already here. You're 
supposed to sound like no one else. I've strived to 
cultivate my sound. I did not want to be the flavor of 
the month." And precisely because Vandross has 
looked beyond the stereotypes, he hasn't been. 

SHORT STUFF: Cheryl Tyrrell is now black music 
coordinator /liaison for Geffen Records. She reports 
directly to the president of Geffen and works closely 

The 
Rhythm 
and the 
Blues 

with Warner Bros. promotion executives Ernie Sin- 
gleton and Michael Johnson. Also at the label, 
there is a strong buzz on "Showtime At The Apollo" 
talent show winner David Peaston, whose Geffen 
debut single, "Two Wrongs (Don't Make It Right)," 
and entertaining video have already made an im- 
pression. His "Introducing David Peaston" album is 
coming soon ... Nona Hendryx has a new album, 
"Skin Diver," on Private Music. The label is located 
at 220 E. 23rd St. in New York ... PolyGram's newly 

revived Lection gospel 
label has reissued Ruth 
Brown's only gospel ef- 
fort, "Gospel Time," and 
Little Richard's first 
gospel album, "It's 
Real," which carries lin- 
er notes by both Maha- 
lia Jackson and Mercu- 
ry's then -musical direc- 
tor, Quincy Jones . . . 

There's a slamming two - 
n George sided single from Boo- 

gie Down Productions. The A side is "Why Is 
That ?," a reinterpretation of the racial nature of 
Christianity (I'm not kidding) with a funky beat. The 
B side is "Who Protects Us From You ?," a question 
aimed at inner city patrolmen ... Catch the funny 
video for Kool Moe Dee's "They Want Money" by 
Atlantis Productions ... Neneh Cherry's "Raw Like 
Sushi" on Virgin is yet another album by a black 
British artist that takes American trends (rap, go- 
go, house) and gives them a fresh, fly new twist. "So 
Here I Come" and "Manchild" are just two of sever- 
al potential hits. Could turn into a major seller ... 
John Brown is now handling black A &R at Virgin 

EPMD is back on Sleeping Bag with another 12- 
inch single, "Get Off The Bandwagon" ... The 
Brooklyn -based artist and label owner Dr. York has 
a new 12 -inch, "Someone's Been Sleeping In My 
Bed," via his York Records. Mtume handled the 
mix. To contact him, write to 548 Hart St., Brooklyn, 
N.Y. 11221 or call 718 -443 -4417 ... Seminal R &B 
band leader Johnny Otis is having his long and var- 
ied career documented via a self -titled compilation 
album on Bug Records, distributed by Capitol, that 
includes the original version of "Willie And The 
Hand Jive" ... Melle Mel & the Furious Five have 
reunited on Sylvia Robinson's indie label, New Day, 
to record "White Lines '89 -Part II (Don't Do It)." 
Production credits list Robinson, Joey Robinson 
Jr., Swing, and All Mighty Gee. An album, 

(Continued on page 25) 
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"I was heartbroken after all I'd 
gone through with New Edition, 
and contemplated getting out of 
the music business," Starr says. 
"But then I came up with the most 

`They've turned 
out to be all that 
I've dreamed of' 

outrageous idea possible: five 
white kids to be the next world- 
wide urban sensation. I was ready 
to go to any length to show every- 
one that the first one was more 
than just luck," says Starr, whose 
father was a trumpeter with B.B. 
King and Lionel Hampton. 

Starr assembled New Kids On 
The Block by driving the streets of 
Boston. He says, "I discovered 
Danny Wahlberg singing in a flow- 
er shop in Dorchester and I gave 
him my phone number. The next 
thing I know the FBI's calling me 
trying to find out why some black 
guy's leaving his phone number 
with young kids." 

Starr ended up recruiting Wahl - 
berg and rounded out the group 
with four other Dorchester 
youths, saying "I was looking for 
kids who looked the part, had 
charm, but also had the determina- 
tion and the urban background. 
When I'm not coaching them 
through the vocal routines and 
stage act, I'm writing the songs, 
playing most of the instruments - 
even producing their videos and 
promoting the songs to radio." 

For several years Starr had the 

group working "the ghetto circuit 
of the toughest places around. I 
knew that if I could get a group of 
white kids to knock out even the 
most demanding of rough black 
crowds I had a group that was 
ready to make it big. 

"They've turned out to be all 
that I've dreamed of and maybe 
more. They write songs. They can 
produce and may end up co- produc- 
ing their next record. All of them 
can play several instruments. And, 
most importantly, they're a real 
class act and are going to be re- 
spected as much as people as they 
are performers," says Starr, who 
works in conjunction with former 
Motown staffer Dick Scott, now a 
New York -based manager. 

Starr is working on two New 
Kids On The Block projects: a 
Christmas album and a follow -up 
to their debut, which will be re- 
leased in 1990. Starr's other acts 
include the preteen trio Perfect 
Gentlemen, inspired by the Delfon- 
ics. "I've already done it with 
fours (New Edition) and fives 
(New Kids), so I thought it was the 
right time for a trio. Their lead 
singer could be the best kid singer 
in all of America," says Starr, 
whose son, Maurice Jr., is a band 
member. 

The Superiors, whom Starr de- 
scribes as "an updated Tempta- 
tions," have been signed to Colum- 
bia. Homework ( "kinda like the 
Time "), Heart Body And Soul ( "a 
sassy but clean girl group ") and 
balladeer Ron Minsey are all affili- 
ated with his production company, 
an entity that, according to Starr, 

(Continued on page 24) 

Billboard POWER PLAYLISTS 
Sample Playlists of the Nation's Largest Black Radio 

FO 
JULYEK 

.ENDING 
989 

Stations 

--- 

/. /vM 1077. 

San Matteo P.D.: Bernie Moody 
1 1 Luther Vandross, For You To Love 
2 2 The O'lays, Have You Had Your Love Today 
3 3 Peabo 
4 4 M les Jayye Objective8 

Tell 

5 5 Karyn White Secret Rendezvous 
6 6 Tory! Toni! Tone! For The Love Of You 
7 7 Surface Shower Me With Your Love 
8 8 The Nothin (That Compares 2 U) 
9 9 LeVert. rt, Gotta Gotta Get The Money 

10 10 Milli Vanilli, Baby Don't Forget My Number 
11 11 Freddie Jackson, Crazy (For Me) 
12 12 Anita Baker, Lead Me Into Love 
13 13 Diana Ross, Workin Overtime 
14 14 James Ingram Its Real 
15 15 The System, Midnight Special 
16 16 10db, I Second That Emotion 
17 17 BeBe & CeCe Winans, Lost Without You 
18 18 Cameo, Pretty Girls 
19 19 Vanessa Williams Darlin I 

20 20 Chuckii Booker, Turned Away 
21 21 Kwame The Man We All Know And Love 
22 22 Bobby Brown, On Our Own (From "Ghostbusters II" 
23 23 Donna Allen, Can We Talk 
24 24 Third World, Forbidden Love 
25 25 Al Green, As Long As Were Together 
26 26 Jody Watley With Eric B. & Raktm, Friends 
27 27 Kool Moe Dee, They Want Money 
28 28 Prince Batdance (From "Batman') 
29 29 Soul II Soul, Keep On Movin' 
30 30 Guy, Spend The Night 
31 31 Jackie Jackson, Cruzin 
32 32 UTFO Wanna 
33 33 El Dekarge Somebody Loves You 
34 34 Angee Grrlfin, Toby 
35 35 Chnst*er Mcdaniels, A Woman's Touch 
36 36 CherreBe What More Can I Da For You 
37 37 Terry Lynn Carrington More Than Woman 
38 38 LL Cool J, I'm That Type Of Guy 

39 39 Ales Bugnon, Going Out 
40 40 Whistle, Right Next To Me 
41 41 Grandmaster Melle Mel, White Lines 89 
42 42 B -Fats, I Found Love 
43 43 Troy Johnson, The Way It Is 

44 Foster /Mcelroy, Gotta Be A Better Way 
45 45 

te 
son Williams (Featuring Nikki D), My Love Is 

46 46 Stephanie Mills, Something y g In The Way Make 
47 47 C.J. Anthony, You Are My Slarship 
48 48 Madonna, Express Yourself 
49 49 Gerald Alston, I Can't Tell You Why 
50 50 Vesta Congratulations 
51 51 Jonathan Butler, Sarah, Sarah 
52 52 Special Ed, I Got It Mgade 

5544 5544 Blue Magic, NIt's Like Magic 
Train 

55 55 David Peaston, Two Wrongs (Don't Make It Right) 55 

56 56 Mikki Bleu, Something Real 
57 57 Guy, 

pMyrBFaasntasyy You Wanna 58 58 
59 UI.I! , Breeze 59 

60 60 Stezo, It's My Turn 

1 

v 
New York P.D.: Tony Gray 

1 1 Soul II Soul, Keep On Movin' 
2 9 Karyn White Secret Rendezvous 
3 2 Chuckii Booker Turned Away 
4 3 The lacksons, Nothin (That Compares 2 U) 
5 4 Surface, Closer Than Friends 
6 5 Heavy D. 8 The Boyz, We Got Our Own Thang 
7 6 Deon Estus, Heaven Help Me 
8 13 Stephanie Mills, Something In The Way (You Make 
9 15 Al Green, As Long As W& re Together 

10 16 BeBe 8 CeCe Winans, Lost Without You 
11 20 Jody Watley With Eric B. 8 Rakim, Friends 
12 7 Paula Abdul, Forever Your Girl 
13 8 Atlantic Starr, My First Love 
14 10 Luther Vandross, For You To Love 
15 11 De La Soul, Me Myself And I 

16 12 Mica Pans, My One Temptation 
17 14 New Kids On The Block, Ill Be Loving You (Fore 
18 21 Anita Baker, Lead Me Into Love 
19 24 New Edition, N.E. Heart Break 
20 25 Bobby Brown On Our Own (From "Ghostbusters II" 
21 17 Skin', Start 01 A Of 

Z2 18 AI B. Sure!, If I'm Not Your Lover 
23 19 Joyce "Fenderelto Irby, Mr. D.J. 
24 a Kool Moe Dee, They Want Money 
25 73 Diana Ross, Workin Overtime 
26 26 Special Ed I Got It Made 
27 34 Surface, Shower Me With Your Love 
Z& 30 Entouch, 2 Hype 
29 32 James Ingram It's Real 
30 39 The (step Brothers, Spend The Night (Ce Soir) 
31 31 lire System, Midnight Special 
32 33 10db, I Second That Emotion 
33 28 Boy George, Don't Take My Mind On A Trip 
34 40 Public Enemy Fight The Power 
35 36 Kwame The Man Man All Know And Love 
36 37 Peabo Brryyssonm Show & Tell 
37 27 Alston ains, Steep Talk Mains, 
38 EX Baby Face, It's No Crime 
39 EX Prince Batdance (From "Batman ") 
40 38 Chanehe One Man 
A - Sharon Bryant, Let Go 
A - Robert Palmer, Tell Me I'm Not Dreaming 

EX EX EU., Taste Of Your Love 
EX EX Eugene Wilde, I Can't Stop (This Feeling) 
EX EX LL Co d J I'm That Type Of Guy 

Hold On 
EX EX 

Cold 
My Fantasy 

EX EX David Penton, Two Wrongs (Don't Make It Right) 
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ONLY THE SHADOW KNOWS: Last week was a record -making 
week for bullets. This week's Hot Black Singles chart is now back to 
normal and has 50 bullets. Across the board, radio reporters stripped 
their playlists and caused what looked like otherwise healthy records 
to lose their bullets or, even worse, to slide backwards from bullets. 
Usually there is some indication -if you interpret the weekly point 
changes for records on the chart -of how a record is most likely to 
fare the following week. This was not the case on last week's chart. 
Speaking with radio and record experts has not shed any light on why 
these records fell apart; your guess is as good as mine. 

THERE ARE TWO RECORDS in the top five that seem to have a 
good shot at No. 1. "Keep On Movin' " by Soul II Soul on Virgin 
moves 6-2, holding the No. 1 rank at seven stations. "Movin' " slides 
into the top spot at eight stations: WOWI Norfolk, Va.; WXYV Balti- 
more; KRNB Memphis; WPLZ Richmond, Va.; WFXC Raleigh, N.C.; 
WZFX Fayetteville, N.C.; WDKX Rochester, N.Y.; and WDAO Day- 
ton, Ohio. It debuts at No. 39 at KHYS Houston. There are three hold- 
outs, but 63 of the 94 stations playing it have increased the playlist 
position of this single. 

Atlantic Records hits again with "Turned Away" by Chuckii Book- 
er, which zooms 13 -4 on the black singles chart. It had a tremendous 
increase in retail points (as did Soul II Soul) and a great week at radio. 
It is on 97 stations, gaining on 69 playlists. Fifty -four stations position 
the single in their top 10; 22 position it in their top five. Two stations, 
WHRK Memphis and KROZ Tyler, Texas, show No. 1 reports. 

MORE LIGHTS, CAMERA, ACTION: Songs from movie sound- 
tracks continue to do well on the singles chart. "On Our Own" from 
"Ghostbusters II" by Bobby Brown (MCA) is the Power Pick /Airplay 
record again this week, at No. 28. It is on a total of 91 stations, gain- 
ing three new reports: WJTT Chattanooga, Tenn.; KPRS Kansas City, 
Mo.; and KMJM St. Louis. Sizable radio point increases resulted when 
63 stations moved the record up on their lists; "On Our Own" is now 
top 20 at 29 stations. 

"Batdance" by Prince (Warner Bros.) jumps 46 -34. Now on 86 sta- 
tions, the single gains eight new reports: WDJY Washington, D.C.; 
WKIE Richmond, Va.; WZFX Fayetteville, N.C.; KYEA Monroe, La.; 
KCOH Houston; WCKS Columbus, Ohio; WIZF Cincinnati; and KPRS 
Kansas City. 

FYI: On June 19 at 10:35 a.m., Jillian Kristin Hervey was born to 
Vanessa Williams and Ramon Hervey of Los Angeles -based public 
relations firm Hervey & Co. Congratulations are in order on the birth 
of their second baby girl. 

FOR THOSE WHO WRITE LETTERS: Does anyone recall a gospel 
album charting in the top 10 of the Top Black Albums chart other than 
"Heaven" by BeBe & CeCe Winans (Capitol)? 

HOT BLACK SINGLES ACTION 
RADIO MOST ADDED 

IT'S NO CRIME 

PLATINUM/ 
GOLD 
ADDS 

16 REPORTERS 

SILVER 
ADDS 

30 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
53 REPORTERS 

TOTAL TOTAL 
ADDS ON 

99 REPORTERS 

BABYFACE SOLAR 7 19 36 62 63 
IT ISNT, IT WASN 'T... 
A.FRANKLIN /W.HOUSTON ARISTA 5 16 28 49 57 
MY FANTASY 
TEDDY RILEY FEAT. GUY MOTOWN 6 9 13 28 54 
SPEND THE NIGHT (CE SOIR) 
ISLEY BROTHERS WARNER BROS. 4 5 13 22 55 
TASTE OF YOUR LOVE 
E.U. VIRGIN 3 6 13 22 39 
LET GO 
SHARON BRYANT WING 3 4 14 21 53 
IF YOU ASKED ME TO 
PATTI LABELLE MCA 2 5 12 19 33 
REMEMBER (THE FIRST TIME) 
ERIC GABLE ORPHEus 1 9 5 15 67 
N.E. HEART BREAK 
NEW EDITION MCA 1 5 8 14 44 
GOTTA BE A BETTER WAY 
FOSTER /MCELROY ATLANTIC 1 6 6 13 54 
Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self- addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 
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It's Time To Make That Move With 

IINES1 
Boston's best new group breaks out 

with the title track from their hot debut LP 

MIII 11111 MOVE 
Produced by Larry Not and Gordon Worthy. 

Management: L. Armstead EdwardsPAZ Management 

in association with The New Boston Entertainment Network. 
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RAINDROPS 
The summer street groove that feels so good coming down. 

From the new album 
SWEAT. 

Uv Produced by Chuckii Booker. 
Management: Buzz Willis. á) 1989 POLYGRAM RECORDS. INC 
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FOR WEEK ENDING JULY 1, 1989 

Billboard. Hot Black Singles SALES & AIRPLAY. 
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot Black Singles chart. 

3 g; 
SALES 

TITLE ARTIST 

U 

m 

2g 

1 4 SHOW & TELL PEABO BRYSON 1 

2 6 KEEP ON MOVIN' SOUL 11 SOUL 2 

3 8 WORKIN' OVERTIME DIANA ROSS 3 

4 10 OBJECTIVE MILES JAYE 9 

5 12 FOR YOU TO LOVE LUTHER VANDROSS 5 

6 11 BABY DON'T FORGET MY NUMBER MILLI VANILLI 11 

7 14 GOTTA GET THE MONEY LEVERT 7 

8 2 HAVE YOU HAD YOUR LOVE TODAY THE O'JAYS 14 

9 7 LEAD ME INTO LOVE ANITA BAKER 8 

10 1 MR. D.J. JOYCE "FENDERELLA" IRBY 20 

11 20 SHOWER ME WITH YOUR LOVE SURFACE 6 

12 22 TURNED AWAY CHUCKII BOOKER 4 

13 3 LITTLE JACKIE WANTS TO BE A STAR LISA LISA 25 

14 23 I'M THAT TYPE OF GUY L.L. COOL J 18 

15 19 THEY WANT MONEY KOOL MOE DEE 17 

16 5 ME MYSELF AND I DE LA SOUL 26 

17 16 DARLIN' I VANESSA WILLIAMS 12 

18 24 IT'S REAL JAMES INGRAM 13 

19 25 NOTHIN (THAT COMPARES 2 U) THE JACKSONS 10 

20 9 FOR THE LOVE OF YOU TONY! TONI! TONE! 27 

21 28 SECRET RENDEZVOUS KARYN WHITE 15 

22 34 FRIENDS JODY WATLEY WITH ERIC B. & RAKIM 16 

23 13 CHILDREN'S STORY SLICK RICK 40 

24 26 THE MAN WE ALL KNOW AND LOVE KWAME 33 

25 33 MIDNIGHT SPECIAL THE SYSTEM 21 

26 15 I'LL BE LOVING YOU (FOREVER) NEW KIDS ON THE BLOCK 39 

27 36 I SECOND THAT EMOTION IODB 22 

28 32 CRAZY (FOR ME) FREDDIE JACKSON 19 

29 30 BUFFALO STANCE NENEH CHERRY 30 

30 - SOMETHING IN THE WAY STEPHANIE MILLS 24 

31 18 LOST WITHOUT YOU BEBE & CECE WINANS 35 

32 39 WE GOT OUR OWN THANG HEAVY D. & THE BOYZ 29 

33 17 MY ONE TEMPTATION MICA PARIS 46 

34 38 A WOMAN'S TOUCH CHRISTOPHER MCDANIELS 32 

35 21 EVERY LITTLE TIME KIARA 50 

36 27 MISS YOU LIKE CRAZY NATALIE COLE 55 

37 29 MY FIRST LOVE ATLANTIC STARR 45 

38 35 NO PLACE TO GO PERRI 49 

39 - IT'S LIKE MAGIC BLUE MAGIC 43 

40 37 JOY AND PAIN ROB BASE & D.J. E -Z ROCK 16 

i g3 

AIRPLAY 
TITLE ARTIST 

Q 
mz 

óg 

1 3 SHOW & TELL PEABO BRYSON 1 

2 6 NOTHIN (THAT COMPARES 2 U) THE JACKSONS 10 

3 9 TURNED AWAY CHUCKII BOOKER 4 

4 7 KEEP ON MOVIN' SOUL II SOUL 2 

5 4 WORKIN' OVERTIME DIANA ROSS 3 

6 8 SHOWER ME WITH YOUR LOVE SURFACE 6 

7 1 FOR YOU TO LOVE LUTHER VANDROSS 5 

8 10 GOTTA GET THE MONEY LEVERT 7 

9 5 LEAD ME INTO LOVE ANITA BAKER 8 

10 13 SECRET RENDEZVOUS KARYN WHITE 15 

11 14 IT'S REAL JAMES INGRAM 13 

12 11 DARLIN' I VANESSA WILLIAMS 12 

13 17 FRIENDS JODY WATLEY WITH ERIC B. & RAKIM 16 

14 15 OBJECTIVE MILES JAYE 9 

15 12 BABY DON'T FORGET MY NUMBER MILLI VANILLI lI 
16 16 CRAZY (FOR ME) FREDDIE JACKSON 19 

17 18 CONGRATULATIONS VESTA 23 

18 2 HAVE YOU HAD YOUR LOVE TODAY THE O'JAYS 14 

19 19 MIDNIGHT SPECIAL THE SYSTEM 21 

20 23 ON OUR OWN BOBBY BROWN 28 

21 22 I SECOND THAT EMOTION 10DB 22 

22 24 SOMETHING IN THE WAY STEPHANIE MILLS 24 

23 26 THEY WANT MONEY KOOL MOE DEE 17 

24 28 AS LONG AS WE'RE TOGETHER AL GREEN 31 

25 29 SOMEBODY LOVES YOU EL DEBARGE 36 

26 35 TWO WRONGS (DON'T MAKE IT RIGHT) DAVID PEASTON 38 

27 34 BATDANCE (FROM "BATMAN ") PRINCE 34 

28 33 I'M THAT TYPE OF GUY L.L. COOL J 18 

29 30 A WOMAN'S TOUCH CHRISTOPHER MCDANIELS 32 

30 - SARAH, SARAH JONATHAN BUTLER 44 

31 36 WE GOT OUR OWN THANG HEAVY D. & THE BOYZ 29 

32 37 I LIKE IT DINO 41 

33 38 BUFFALO STANCE NENEH CHERRY 30 

34 39 FORBIDDEN LOVE THIRD WORLD 37 

35 - MY LOVE IS SO RAW ALYSON WILLIAMS /NIKKI D 42 

36 - TAKE IT OFF TODAY 47 

37 21 FOR THE LOVE OF YOU TONY! TONI! TONE! 27 

38 - PRETTY GIRLS CAMEO 52 

39 20 LOST WITHOUT YOU BEBE & CECE WINANS 35 

40 - THE WAY IT IS TROY JOHNSON 56 

©Copyright 1989, Billboard Publications, Inc. No pert of this publication may be reproduced. tored in any retrieval system. or transmitted, in any form or by any means. electronic. mechanical, photocopying, 

recording, or otherwise, without the prior written permission of the publisher. 

BLACK SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE (Publisher licensing Org.) Sheet Music Dist. 

72 AGAINST DOCTOR'S ORDERS (Brennee, BMI /High 
Tech, BMI /Kuzu, BMI /SBK Blackwood, BMI /Irving, 
BMI /Gernia, BMI) 

31 AS LONG AS WERE TOGETHER (AI Green, OMI /Irving, 
BM!) CPP 

11 BABY DON'T FORGET MY- NUMBER (FMP /Ed.lntro) 
34 BATDANCE (FROM "BATMAN ") (Controversy, ASCAP) 

30 BUFFALO STANCE (Virgin Songs, BMI /SBK 
Songs/Warner Chappell Music/Warner- Tamerlane, 

BMI /Copyright Control) CPP/WBM 

53 CAN WE TALK (Screen Gems -EMI, BMI /EMI, BMI) 
40 CHILDREN'S STORY (Def American, BMI) 

23 CONGRATULATIONS (Catdaddy, ASCAP /MCA, 
ASCAP /Little Tanya, ASCAP/Vesta Seven, 

ASCAP/Almo, ASCAP) CPP 

81 CRAZY 'BOUT YOU (Harrindur, BMI /Noisneta, BMI) 

19 CRAZY (FOR ME) (Zomba, ASCAP) 

64 CRUZIN' (Sac -Boy, ASCAP /MCA, ASCAP /Copyright 
Control) 

12 DARLIN' I (RaceR -ex, ASCAP /PolyGram International, 

ASCAP/Tocep, BMI /Jumpin' Off, BMI/Virgin Songs, 

BM!) CPP/WBM 
98 EVERY LITTLE STEP (Kear, BMI /Hip Trip, BMI) CPP 

50 EVERY LITTLE TIME (Shakin' Baker, BMI /Lily, BMI) 

27 FOR THE LOVE OF YOU (Two Tuff -Enuff, BMI /Songs 

Of PolyGram, BMI) WBM 

5 FOR YOU TO LOVE (SBK April, ASCAP /Uncle Ronnie's, 

ASCAP /Sunset Burgundy, ASCAP /MCA, ASCAP) 

37 FORBIDDEN LOVE (Worlers, ASCAP /Songs Of 

PolyGram, BMI /0 Dad, BMI) 
16 FRIENDS (SBK April, ASCAP /Ultrawave, ASCAP /A 

Diva, ASCAP /Rightsong, BMI /SBK Blackwood, 

BMI /Eric B & Rakim, ASCAP) 

71 GITCHI U (Looky Lou, BMI /Bright Light, BMI) 

91 GOING OUT (Bugnon, ASCAP/Vic's Slic, BMI /Bupple, 

BMI) 
75 GOTTA BE A BETTER WAY (Two Tuft- Enuff, BMI /0 

Dad, BM!) 
7 GOTTA GET THE MONEY (Trycep, BMI /Ferncliff, 

BMI/Willdeson, BMI) 

14 HAVE YOU HAD YOUR LOVE TODAY (WE, 

BMI/Trycep, BMI/Willesden, BMI) 

82 HEAVEN HELP ME ( Estus, BMI /Rok -Mil, BMI /SBK 
Blackwood, BMI /Morrison Leahy, ASCAP /Chappell, 

ASCAP) 

79 I BURN FOR YOU (Air Bear, BMI/Warner- Tamerlane, 

BMI /MCA, ASCAP /Music Corp. Of America, BMI /Mike 

Chapman, ASCAP /Knighty- Knight, ASCAP) 

59 I CAN'T TELL YOU WHY (Cass County, ASCAP /Red 

Cloud, ASCAP /Jeddrah, ASCAP) WBM 

57 I FOUND LOVE (Chita, BMI /Sign Of The Twins, 

ASCAP) 

48 I GOT IT MADE (Promuse, BMI /Howie Tee, 

BMI /Special Ed, BMI) 

100 I LIKE (Cal -Gene, BMI/Virgin Songs, BMI /Zomba, 

ASCAP) CPP 

41 I LIKE IT (Island, BMI /Onid, BMI) WBM 

22 I SECOND THAT EMOTION (Jobete, ASCAP) CPP 

89 IF I'M NOT YOUR LOVER (SBK April, ASCAP /Across 

110th Street, ASCAP /Zomba, ASCAP /Donril, 
ASCAP /Cal -Gene, BMI) 

87 IF YOU ASKED ME TO (Realsongs, ASCAP /SBK April, 

ASCAP /U.A., ASCAP) 

63 IF YOU DON'T KNOW ME BY NOW (Assorted, 

BMI /Mighty Three, BMI) 

39 I'LL BE LOVING YOU (FOREVER) (SBK April, ASCAP) 

HL 

18 I'M THAT TYPE OF GUY (Def Jam, ASCAP /L.L. Cool 1, 

ASCAP /D And D, ASCAP/Virgin, ASCAP) 

66 IT ISNT, IT WASN'T, IT AIN'T NEVER GONNA BE 

(Albert Hammond, ASCAP /WB, ASCAP /Realsongs, 

ASCAP) 

43 IT'S LIKE MAGIC (Number I in the Land, BMI /Sawyer 
Brother, BMI) 

93 ITS MY TURN (Beach House, ASCAP /Stezo, ASCAP) 

67 ITS NO CRIME (Hip Trip, BMI/Kear, BMI /Greenskirt, 

BMI) 
13 ITS REAL (Virgin Songs, BMI /Cal -Gene, 8MI/Yah Mo, 

BMI) CPP 

76 JOY AND PAIN (Protoons, ASCAP /Hikim, ASCAP) 

2 KEEP ON MOVIN' (Virgin, ASCAP) CPP 

8 LEAD ME INTO LOVE (Creative Entertainment, 

BMI /Steve Evans Lane, BMI /Melainee, ASCAP) CPP 

70 LET GO (Almo, ASCAP) 

77 LICENCE TO KILL (FROM "LICENCE TO KILL ") (U.A., 

ASCAP /Gratitude Sky, ASCAP /Penzafire, 
ASCAP/Virgin, ASCAP) 

25 LITTLE JACKIE WANTS TO BE A STAR (Forceful, 

BMI/Willesden, BMI /My! My!, BMI) 

96 A LITTLE ROMANCE (Hip Trip, BMI /Kear, BMI /Mister 
Johnson's Jams, BMI/Tammi, BMI /Pera, BMI) CPP 

69 LOOKING FOR A LOVE (Beach House, 

ASCAP/Tawanne Lamont, ASCAP) 

35 LOST WITHOUT YOU (Yellow Elephant, ASCAP /Edward 

Grant, ASCAP /Benny's Music, BMI) 

80 LOVE SONG (Hip Trip,BM! /Jig -A -Watt Jams, BMI) 

33 THE MAN WE ALL KNOW AND LOVE (Turnout Bros, 

ASCAP /Dickiebird, BMI) 
26 ME MYSELF AND I (Tee Girl, BMI /Bridgeport, BMI) 
21 MIDNIGHT SPECIAL (SBK April, ASCAP /Science Lab, 

ASCAP) 

55 MISS YOU LIKE CRAZY (Prince Street, ASCAP /Lauren 

Wesley, BMI /Screen Gems, ASCAP /Irving, BMI /Gemia, 

BMI) CPP 

20 MR. DJ. (Diva I, ASCAP /Spectrum VII, ASCAP) CPP 

65 MY FANTASY (Cal -Gene, BMI/Virgin, ASCAP) 

45 MY FIRST LOVE (Jodaway, ASCAP) 

42 MY LOVE IS SO RAW (Def Jam, ASCAP /Slam City, 

ASCAP) 

46 MY ONE TEMPTATION (Chappell, PRS /Abacus, 

PRS /Chappell F. Co., ASCAP) 

68 N.E. HEART BREAK ( Flyte Tyme, ASCAP) 

49 NO PLACE TO GO (Aahsum Lawson, ASCAP /Perry 

Lane, ASCAP/WB, ASCAP /Geffen, ASCAP) 

10 NOTHIN (THAT COMPARES 2 U) (Kear, BMI /Hip Trip, 

BMI) CPP 

9 OBJECTIVE ( Abana, BMI/Virgin Songs, BMI) CPP 

84 ON A MISSION (Def Jam, ASCAP /Slam City, 

ASCAP/KJN, ASCAP) 

28 ON OUR OWN (FROM "GHOSTBUSTERS II ") (Kear, 

BMI /Hip Trip, BMI /Green Skirt, BMI) CPP 

52 PRETTY GIRLS (A!! Seeing Eye, ASCAP /PolyGram 

International, ASCAP /Better Days, BMI) WBM 

99 QUIET STORM (Miami Spice, ASCAP) 

95 RAINDROPS (Selessongs, ASCAP) 

61 REMEMBER (THE FIRST TIME) (Lamont 
Coward /Bright Light, BMI) 

86 RIDING ON A TRAIN (CRGI, BMI) 
74 RIGHT NEXT TO ME (ADRA, BMI /Guinea Farm, BMI) 

44 SARAH, SARAH (Aomba, ASCAP) 

15 SECRET RENDEZVOUS (Kear, BMI /Hip Trip, 

BMI /Green Skirt, BMI) CPP 

94 SELF DESTRUCTION (Zomba, ASCAP/Willesden, BMI) 
1 SHOW 6 TELL (SBK Blackwood, BMI /Fullness, BMI) 

6 SHOWER ME WITH YOUR LOVE (Colgems -EMI, 

ASCAP) WBM 

36 SOMEBODY LOVES YOU (Jobete, ASCAP) CPP 

24 SOMETHING IN THE WAY (YOU MAKE ME FEEL) 

(Angel Notes, ASCAP/WB, ASCAP) WBM 

54 SOMETHING REAL (E! King, ASCAP) 

85 SPELL (Estus, BMI /Rok -Mil, BMI /SBK Blackwood, 

BMI /Mason Bros., BMI) 

90 SPEND THE NIGHT (Pending) 

60 SPEND THE NIGHT (CE SOIR) (Angel Notes, 

ASCAP/WB, ASCAP) 

97 START OF A ROMANCE (Alligator, ASCAP) 

73 STICKS AND STONES (Rossway, BMI /Juby Laws, 

ASCAP/Tuff Cookie, BMI/Virgin Songs, BMI) CPP 

78 SWEET TALK (Music Corp. Of America, BMI /Bayjun 
Beat, BMI) 

47 TAKE IT OFF (Cal -Gene, BMI/Virgin Songs, BMI) CPP 

83 TASTE OF YOUR LOVE (Marvennis, ASCAP /Syce 'M' 
Up, ASCAP) 

17 THEY WANT MONEY (Zomba, ASCAP/Willesden, BMI) 

51 TOBY (Toby, BMI) 

4 TURNED AWAY (Selessongs, ASCAP /Honey Look, 

ASCAP) 

38 TWO WRONGS (DON'T MAKE IT RIGHT) (Venus 

Three, BMI /Pushy, ASCAP /Perfect Ten, ASCAP) 

56 THE WAY IT IS (Anointed, ASCAP) 

29 WE GOT OUR OWN THANG (Zomba, ASCAP /SBK 
April, ASCAP /Across 110th Street, ASCAP/Way To Go, 

ASCAP /Bridgeport, BMI) 
58 WHAT MORE CAN I DO FOR YOU (Flyte Tyme, 

ASCAP /Avant Garde, ASCAP) WBM 

92 WHY YOU WANNA (Avant Garde, ASCAP) 

32 A WOMAN'S TOUCH (Babyann, BMI) 

3 WORKIN' OVERTIME (Tommy Jymi, BMI/Warner- 
Tamerlane, BMI /Mike Chapman, ASCAP /Nations, 
ASCAP) WBM 

88 YOU ARE MY STARSHIP (Electrocord, ASCAP) 

62 YOU FOUND ANOTHER GUY (Cal -Gene, BMI/Virgin. 
Songs, BMI) 

BCK 
BESTPERF©RMANCESINC 
NATIONAL MARKETING AND PROMOTION 

M A R K E T I N G 

BILLBOARD NATIONAL RAP MARKETING ANO PROMOTION 

BILLBOARD NATIONAL 12' MARKETING AND PROMOTION 

BILLBOARD NATIONAL R L B MARKETING AND PROMOTION 

BILLBOARD NATIONAL POP MARKETING AND PROMOTION 

NEW YORK RETAIL MARKETING AND RADIO PROMOTION 

BILLBOARD NATIONAL CLUB PROMOTION 

"Don't take a chance 
when your marketing 
is this important!" 
19 WEST 34TH ST SUITE 1204 
NEW YORK NY 10001 
212'465 -1380 FAX 212465 -1386 

FOR WEEK ENDING JULY 1, 1989 
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Compiled from a national sample of retail 

TITLE and one -stop sales reports. ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

i I 1 13 

* * No. i * * 
.rE (ÿ 6OE96AND 1 

N eeks at Noo, 
Oe 

2 3 6 11 
THE MAN WE ALL KNOW AND LOVE KWAME 
ATLANTIC 86463 (C) 

3 2 2 13 
CHILDREN'S STORY SLICK RICK 
DEE JAM 44 68223 /COLUMBIA (C) 

4 4 13 5 
THEY WANT MONEY KOOL MOE DEE 
JIVE 1215 (C) 0 13 - 3 I'M THAT TYPE OF GUY L.L. COOL J 
DEF JAM 44- 68792 /COLUMBIA (C) O 

8 18 5 UPE O 
GOT 

3 
O4U2R 

M 
OW(N THANG HEAVY D. & THE BOYZ 

FUNKY 7 11 22 5 
DIVIDENDS THREE TIMES DOPE 

ARISTA 9835 (C) 

8 5 3 17 
SELF DESTRUCTION STOP THE VIOLENCE MOVEMENT 

O 14 14 7 IIGGOT IT MADE SPECIAL ED 

10 9 9 11 
YEAH, YEAH, YEAH OAKTOWN'S 3 -5 -7 
CAPITOL 15446 (C) 

11 7 4 17 
TURN THIS MUTHA OUT M.C. HAMMER 
CAPITOL 15437 (C) 

12 6 5 11 
JOY 

FILE 72 
AND 

47 
PA(C) IN ROB BASE & D.J. E -Z ROCK 

PRO 

I3 20 - 3 EXPRESS YOURSELF N.W.A. 
RUTHLESS 7207 /PRIORITY (C) (M) 

14 12 12 9 
THE BOMB HAS DROPPED 2 LIVE CREW 
LUKE SKYYWALKER 125 (M) 

OC 
15 16 16 9 

RHYTHM IS THE MASTER D.J. CHUCK CHILLOUT /KOOL CHIP 
MERCURY 8725671 / POLYGRAM 

16 NEW 1 
RAP SUMMARY LEAN ON ME) BIG DADDY KANE 
COLD CHILLIN' 21235/ ARNER BROS. (T) (C) 

17 O, NEW 1 
WHY IS THAT? BOOGIE DOWN PRODUCTIONS 
JIVE 1231 /RCA(T)ICI 

18 18 19 7 
HAWAIIAN S 
EM156126(CI IM) 

OPHIE JAZ 

19 10 7 13 FUNKY 
COLD MEDIN p1) TONE LOC 

IT'S 20 21 30 3 
MY TURN STEZO 

FRESH 80129 /SLEEPING BAG 

21 15 8 17 ROLLIN'3WITH KID 'N PLAY KID 'N PLAY 

O 25 - 3 I 
A RNSETED 

OU 
) 

BOBCAT 

23 26 - 3 IRONaMAN 
7s (c) (M) 

SIR MIX -A -LOT 

24 17 11 9 
BLACK STEEL IN THE HOUR OF CHAOS PUBLIC ENEMY 
DEF JAM 44.602 16 /COLUMBIA (C) 

25 C NEW 1 
BUST A MOVE YOUNG M.C. 
DELICIOUS VINYL 1005 /ISLAND (T) (C) 

26 27 29 3 
ACT A FOOL KING TEE 
CAPITOL 15459 (C) 

27 19 15 17 
WE WANT EAZY EAZY -E 
RUTHLESS 57110 /PRIORITY (C) (M) 0 NEW ' I I GOT YOUR GIRLFRIEND DANNY D. 
HEATWAVE 91276 (T) 

® NEW 1 
I'M HOUSIN' EPMD 
FRESH 80127 /SLEEPING BAG (T) 

30 22 27 17 
I'LL HOUSE YOU JUNGLE BROS. 
WARLOCK 022 ICI 

OProducts with the greatest sales gains this week. Videoclip availability. Recording Industry 
Association of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 

1 million units. Catalog no. is for 1 2-inch vinyl single. (C) Cassette single availability. (M) Cassette maxi - 

single availability. (CD) Compact disk single availability. 
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BLACK 

Family Gathering. Following a performance at New York's The Bottom Line, 
Island vocalist Miles Jaye was surrounded by friends. Shown, from left, are Jerry 
Ade of Famous Artists Agency; Island U.K. managing director Clive Banks; Jaye; 
Island president Lou Maglia; ex- Island VP /GM Bill Berger; Jaye's manager, 
Sedonia Walker; and Island black music promotion director Rene Esquibel. 

STARR TAKES NEW KIDS TO THE TOP 
(Continued from page 20) 

is very close to a distribution deal 
with a major. 

One recording career Starr 
hasn't launched successfully is his 
own. Two albums issued in the '80s 
failed to make a dent. "I don't let 
that bother me that everybody 
that I produce except me has hits. 
I'm way too busy to think about it. 
I keep saying that I'll get around 
to doing another record of my own 
and maybe I'll get it done by next 
summer." 

Starr's closest musical associate 
is his brother, Michael Jonzun. 
Their musical relationship dates 
back 25 years to their days in bands 
together, as well as days producing 

tracks for the Sugar Hill Gang and 
Grandmaster Flash & the Furious 
Five. Jonzun co- produces and mixes 
much of Starr's music while run- 
ning his own Mission Control studio 
in a Boston suburb. Starr himself 
has a studio, House of Hits, in Bos- 
ton's predominantly black Roxbury 
neighborhood. 

Of Roxbury, Starr says, "This is 
where I lived when my mother sent 
me up North to make it in music in 
1972 and it's where I'm going to 
stay. I like the idea of living in an 
underdog area. I get all kinds of in- 
spiration from the kids and the vi- 
tality of people trying to make 
their lives happen." 

RHYTHM AND BLUES 
(Continued from page 20) 

"Piano," is in production. New 
Day can be reached at Suite 206, 
222 Cedar Lane, Teaneck, N.J. 
07666 -4312; 201- 692 -9888 ... Capi- 
tol Records feels D'Atra Hicks 
will be their Whitney Houston. 
Time will tell, but the label certain- 
ly went out and hired big guns (Mi- 
chael Walden, Jellybean Benitez, 
Nick Martinelli) to bring the pro- 

ject home. Her debut single is 
"Sweet Talk" ... The latest off- 
shoot of M.C. Hammer's success is 
Ace Juice, which debuts with "Go 
Go" in July ... PolyGram has put 
together a Brook Benton CD col- 
lection that includes 40 tracks and 
a 16 -page booklet. It is a very rep- 
resentative and tasteful tribute to 
the late, great baritone. 

Soul Serenaders. "Late Night" band leader Paul Shaffer recruited three of the 
biggest names in soul music to cut a track, "What Is Soul," from his forthcoming 
Capitol album. At New York's Krypton Studio, from left, are ex- Booker T. & the 
MG's guitarist Steve Cropper, Shaffer, singer /songwriter Bobby Womack, and 
singer /songwriter Don Covay. 

Editorial Coverage Will Include: 

e Local and National Talent Managers, Agents and Attorneys The Recording Studio 
Scene Austin's Emergence onto the National Music Scene Radio, TV and Video 

Clubs and Venues Local labels 
Let an ad in this Spotlight put "kick" in your sales. 

ISSUE DATE: September 9 AD CLOSING: August 15 

For Advertising Details, Contact: 
Lynda Emon, Project Coordinator 

(615) 321 -4290 
Carole Edwards, Advertising Assistant 

(615) 321 -4294 
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FOR WEEK ENDING JULY 1, 1989 
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CLUB PLAY 
Compiled from a national sample of dance club playlists. 

TITLE ARTIST 
LABEL 8 NUMBER /DISTRIBUTING LABEL 

O 2 3 10 

* * NO. 1 * * 
SECRET RENDEZVOUS (REMIX) KARYN WHITE 
WARNER BROS. 020962 1 week at No. One 

2 1 2 8 
KEEP ON MOVIN' SOUL I1 SOUL 
VIRGIN 0 -96556 

O 6 17 4 
EXPRESS YOURSELF MADONNA 
SIRE 0-21225 /WARNER BROS. 

4 4 6 9 
SUBOCEANA TOM TOM CLUB 
SIRE 0- 21198 /WARNER BROS. 

5 8 14 8 SEND ME AN ANGEL 89 REAL LIFE 
CURB CRB- 10303 

© 12 23 5 WHAT YOU DON'T KNOW EXPOSE 
ARISTA ADI -9837 

7 3 1 g AIN'T NOBODY BETTER INNER CITY 
VIRGIN 0 -96559 

® 15 21 5 
I NEED A RHYTHM (LP) 
VENDETTA SP -5246 THE 28TH ST. CREW 

9 14 19 6 
THAT'S HOW I'M LIVING /THE CHIEF TONI SCOTT 
NEXT PLATEAU NP50098 

10 5 5 9 THIS TIME I KNOW IT'S FOR REAL DONNA SUMMER 
ATLANTIC 0 -86415 

11 17 20 5 WAITING FOR A CALL DEEP STATE ATLANTIC 0 -66419 

12 18 25 5 
FORGET THE GIRL TONY TERRY 
EPIC 49 68784/E.P.A. 

13 10 16 6 
BABY DON'T FORGET MY NUMBER MILLI VANILLI 
ARISTA ADI -9833 

14 11 15 7 WORKIN' OVERTIME DIANA ROSS MOTOWN MOT -4639 

15 7 9 
8 FASCINATION STREET THE CURE 

ELEKTRA 0-66704 

]( 20 27 4 NOTHIN (THAT COMPARES 2 U) THE JACKSONS 
EPIC 49 68233/E.P.A. 0 21 29 5 
MACHINE GUN HUBERT KAH 
CURB 003 

]$ 23 33 4 WE GOT OUR OWN THANG 
UPTOWN 23942 /MCA HEAVY D. & THE BOYZ 0 22 30 4 DEFINITION OF A TRACK /IN MOTION PRECIOUS 
BIG BEAT BB -0007 

20 19 22 6 ANYTHING CAN HAPPEN WAS (NOT WAS) 
CHRYSALIS 4V9 43378 0 25 35 4 
DEFINITION OF LOVE KOS 
EMS 021 

22 24 31 4 PROMISE LAND /CAN YOU STILL LOVE ME? THE STYLE COUNCIL 
POLYDOR 889 147-1/POLYGRAM 

23 9 
7 

9 
BRING ME EDELWEISS EDELWEISS 
ATLANTIC 0 -86423 

24 37 - 2 

* * * POWER PICK * * * 
DEEP IN VOGUE MALCOLM MCLAREN 
EPIC 49 68801 /E.P.A. 

25 36 50 3 I LIKE IT DINO 4TH 8 B'WAY 483 /ISLAND 

26 32 44 3 
IN MY EYES STEVIE B 
LMR 4004 

Y% 35 - 2 GOOD THING 
I.R.S. 23959 /MCA 

FINE YOUNG CANNIBALS 

28 31 40 3 SO ALIVE /BIKE DANCE LOVE AND ROCKETS 
BEGGAR'S BANQUET 8908-1 -RD /RCA ® 2 DISAPPOINTED PUBLIC IMAGE LTD. 
VIRGIN PROMO 

® NEW 1 

* * * HOT SHOT DEBUT * * * 
LET IT ROLL DOUG LAZY 
ATLANTIC 0 -86407 

3] 47 - 2 ALWAYS THERE CHARVONI 
CAPITOL V -15482 

32 16 12 7 NOW YOU'RE IN HEAVEN JULIAN LENNON 
ATLANTIC 0-86417 

O 44 49 3 WAITING GAME SWING OUT SISTER 
FONTANA 874 191-1 /POLYGRAM 

® 41 48 3 YOU'RE MY ONE AND ONLY (TRUE LOVE) SEDUCTION 
VENDETTA VE -7021 

35 43 - 2 TIGHT ON TIME (I'LL FIT U IN) JUNE POINTER 
COLUMBIA 44 68780 ® 

49 2 
BODY -ROCK T.T. MAX 
OZONE 070.001 

C NEW 1 
DROP THAT GHETTO BLASTER MR. BIG MOUSE 
NETTWERK (CANADA) IMPORT 

38 45 45 3 
CRAZY (FOR ME) FREDDIE JACKSON 
CAPITOL V -15461 

CI NEW' 1 
I'M THAT TYPE OF GUY L.L. COOL J 
DEF JAM 44 68792 /COLUMBIA 

® NEW 1 
JUST GIT IT TOGETHER 
COLUMBIA 44 68819 LISA LISA & CULT JAM 

41 13 4 10 
UH -UH 00H 00H LOOK OUT ( HERE IT COMES) ROBERTA FLACK 
ATLANTIC 0 -86435 

42 26 8 12 
ME, MYSELF & I DE LA SOUL 
TOMMY BOY TB -926 

43 39 43 4 
TO THE MAX /IT'S MY TURN STEZO 
FRESH FRE -80129 /SLEEPING BAG 

® NEW 1 
101 
MCA 23960 SHEENA EASTON 

45 NEW 1 
YOU ARE THE ONE TKA 
TOMMY BOY TB 929 

46 O NEW ' 1 
O'LA SOCA 
MANGO MLPS 7829/ISLAND 

ARROW 

47 34 34 6 
CUDDLY TOY (FEEL FOR ME) 
EPIC 49 68232/E.P.A. 

ROACHFORD 

4$ O NEW , 1 
LETS PLAY HOUSE KRAZE 
BIG BEAT BB -0008 

49 28 13 10 
TIED UP YELLO 
MERCURY 872 761.1/POLYGRAM 

50 33 36 4 
STILL WAITING KECHIA JENKINS PROFILE PRO -7250 

BREAKOUTS 1. COME HOME WITH ME BABY DEAD OR ALIVE EPIC 

2. FRIENDS JODY WATLEY MCA 

3. ALL NIGHT PARTY BUSTER POINDEXTER RCA 

4. LOVE HOUSE SAMANTHA FOX JIVE 

©Copyright 1989, Billboard Publications, Inc. No part of this publication 
may be reproduced, stored in any retrieval system, or transmitted, in any 
form or by any means, electronic, mechanical, photocopying, recording, 
or otherwise, without the prior written permission of the publisher. 
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12 -INCH SINGLES SALES 
TITLE 

Compiled from a national sample of retail store and one -stop sales reports. 
ARTIST 

LABEL 8 NUMBER /DISTRIBUTING LABEL 

C.) 1 3 7 

* * NO. 1 * * 
KEEP ON MOVIN' SOUL II SOUL 
VIRGIN 0 -96556 2 weeks at No. One 

2 2 1 7 THIS TIME I KNOW IT'S FOR REAL DONNA SUMMER ATLANTIC 0 -86415 

3 3 2 11 
ME, MYSELF & I DE LA SOUL 
TOMMY BOY TB -926 

4 4 8 8 
MR. D.J. 

634 JOYCE "FENDERELLA" IRBY 

O 6 9 6 
WDODRYKI OVERTIME DIANA ROSS 

© 9 14 6 
SEND ME AN ANGEL 89 REAL LIFE 
CURB CRB- 10303 /MCA 0 21 - 2 EXPRESS YOURSELF MADONNA 
SIRE 0 -21225 /WARNER BROS. 

8 5 7 8 AIINI'T NOBODY BETTER INNER CITY 0-96559 

O 15 21 4 WE GOT OUR OWN THANG HEAVY D. & THE BOYZ 
UPTOWN 23942/MCA ] 18 27 3 SECRET RENDEZVOUS (REMIX) KARYN WHITE 
WARNER BROS. 0-20962 

11 12 12 6 
BRING ME EDELWEISS EDELWEISS 
ATLANTIC 0 -86423 

12 10 6 13 
BUFFALO STANCE NENEH CHERRY 
VIRGIN 0 -96573 0 17 28 3 I'M THAT TYPE OF GUY L.L. COOL J 
DEF JAM 44 68792 /COLUMBIA 

]4 16 24 4 WHAT YOU DON'T KNOW EXPOSE 
ARISTA AD1.9837 

15 13 15 5 
BABY DON'T FORGET MY NUMBER MILLI VANILLI 
ARISTA ADI -9833 

16 7 5 9 
ROUND AND ROUND NEW ORDER 
QWEST 0- 21062 /WARNER BROS. 

17 11 11 7 IKO IKO (REMIX) THE BELLE STARS 
CAPITOL V -15475 

]$ 23 23 4 
IN MY EYES 
LMR 4004 STEVIE B 

]9 24 26 4 
THEY WANT MONEY KOOL MOE DEE 
JIVE 1215 -1 -JD /RCA 

26 34 4 
NOTHIN (THAT COMPARES 2 U) THE JACKSONS 
EPIC 49 68233/E.P.A. 

21 20 16 6 
IF I'M NOT YOUR LOVER AL B. SURE! 
WARNER BROS. 021158 

22 19 13 8 
FASCINATION STREET THE CURE 
ELEKTRA 0 -66704 

23 8 4 9 
ELECTRIC YOUTH (REMIX) DEBBIE GIBSON 
ATLANTIC 0 -86427 

24 14 10 9 
UH-UH 00H 00H LOOK OUT (HERE IT COMES) ROBERTA FLACK 
ATLANTIC 0 -86435 

CD 43 - 2 

*** POWER PICK * ** 
GOOD THING FINE YOUNG CANNIBALS 

2ó 35 - 2 YOU ARE THE ONE TKA 
TOMMY BOY TB 929 

27 29 33 4 
SUBOCEANA TOM TOM CLUB 
SIRE 0 -21193 /WARNER BROS. 

2$ 33 44 3 THAT'S HOW I'M LIVING/THE CHIEF TONI SCOTT NEXT PLATEAU NP50098 

® 42 - 2 
YOU'RE MY ONE AND ONLY (TRUE LOVE) SEDUCTION 
VENDETTA VE-7021 

30 22 17 8 
JACK TO THE SOUND OF THE UNDERGROUND HITHOUSE 
NEXT PLATEAU NP50094 

31 25 18 10 
EVERYTHING COUNTS (REMIX) DEPECHE MODE 
SIRE 0- 21183 /WARNER BROS. 

32 31 42 3 
ANYTHING CAN WAS (NOT WAS) 
CHRYSALIS 4V9 0 41 48 3 WAITING FOR A CALL DEEP STATE ATLANTIC 0 -86419 

34 30 36 9 
OBSESSION/HITCHHIKER'S DANCE GUIDE XYMOX 
WING 871 

35 39 46 4 
RHYTHM IS THE MASTER D.J. CHUCK CHILLOUT AND KOOL CHIP 
MERCURY 872 567- 1 /POLYGRAM 

47 - 2 
GOTTA GET THE MONEY 
ATLANTIC LEVERT 

0 NEW 1 

* * * HOT SHOT DEBUT * * * 
COME HOME WITH ME BABY DEAD OR ALIVE 
EPIC 49 68777/E.P.A. 

38 36 38 
1 

8 ó 
CHILDREN'S STORY SLICK RICK DEF JAM 44 68223 /COLUMBIA 

39 40 43 5 
ONCE AROUND THE BLOCK MARK KALFA VENDETTA VE -7018 

40 46 - 2 
TIME MARCHES ON JUNGLE WONZ VENDETTA VE -7019 

41 50 50 3 LET IT GO AFRO -RICAN HIP ROCK AR089 

42 48 - 2 
NOW YO s RE IN HEAVEN JULIAN LENNON ATLANTIC 

43 27 20 12 
FOREVER YOUR GIRL PAULA ABDUL 
VIRGIN 0-96565 

44 34 29 18 THIS IS ACID MAURICE 
VENDETTA VE -7016 

4S NEW 1 
GONNA MAKE IT SA -FIRE 
CUTTING 874 279- 1 /POLYGRAM 

46 38 40 5 
IF SHE KNEW ANNE G. 
ATLANTIC 0 -86445 

Q] NEW 1 
EXPRESS YOURSELF N.W.A. 
RUTHLESS PVL 07271 /PRIORITY 

® NEW, 1 4TH 8 B WAY 483 /ISLAND 
DINO 

49 32 30 7 DOWNTOWN ONE 2 MANY ABM SP-12297 ® NEW 1 
GIVE YOU ALL MY LOVE 

0 STACEY Q 
ATLANTIC 86410 

BREAKOUTS 1. WHY IS THAT? BOOGIE DOWN PRODUCTIONS JIVE 

2. FRIENDS JODY WATLEY MCA 

3. DEEP IN VOGUE MALCOLM MCLAREN EPIC 

4. RAY SUMMARY (LEAN ON ME) BIG DADDY KANE COLD CHITIN' 

OTitles with the greatest sales or club play increase this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units. Records listed under Club Play are 12 -inch 

unless indicated otherwise. Breakouts: Titles with future chart potential. based on club play or sales reported this week. 
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Dance Depts. Spring-Clean 
KEEP ON MOVIN': One would need a detailed map 
to keep track of all the changes in the dance music 
community during the first half of this year. This 
continuous game of musical chairs provides the com- 
munity at large an opportunity to set certain (and 
hopefully new and improved) goals to keep the music 
exciting. 

These changes (primarily at the major label level) 
have been met with excitement by some, confusion 
by others. The conclusion that labels are taking their 
dance departments more seriously 
continues to be encouraging. As 
long as those occupying positions 
of power take dance music just as 
seriously, the rest of '89 right into 
the new decade will be a worthy 
period. 

There is speculation in some cir- 
cles that club music has become a 
charts and numbers game, with 
little attention paid to the quality of the music and 
the artists making it. Well, with new folks calling the 
shots, dance music should continue on a healthy and 
prosperous path. 

For the record, here's an update of who's who and 
where, with contact numbers at the majors and a few 
indies: 

DANCE 

by Bill 

A &M -Manny Lehman, 213 -469- 2411; Arista - 
George Hess, 212 -830 -2195; Atlantic -Joey Carvello, 
212 -484 -6000; Big Beat -Craig Kallman, 212 -691- 
8805; Capitol -Frank Murray, 212 -603 -8725; Chrysa- 
lis -Laura Kuntz, 212 -326 -2334; Cold Chillin' /Prism, 
Daryl Lindsey, 212 -724 -5500; Columbia -Dave Jur- 
man, 212 -975 -4732; Criminal /Minimal- Apache Ra- 
mos, 212 -967 -5465; Cutting Records, 212 -567 -4900; 
Delicious Vinyl, 213 -658 -5048; D.J. International - 
Benji Espanoza; Easy Street, 212 -254 -7979. 

Elektra- Leslie Doyle, 212 -484 -7945; EMI (no in- 
house staff. All 12 -inch promotions being handled by 
Endless Music -Howard Holben, 201- 670 -4507; 
Enigma -Wayne Greene, 213 -390 -9969; Epic (in- 
cludes Tabu, Solar, CBS Associated, Scotti Brothers, 
Gold City) -Ken Komisar, 213 -556 -4970 /Dave Cos- 

tanza, 212 -975 -4321; Island /4th & B'way -Bobby 
Ghossen /Lance Walden, 212 -995 -7800; Jive, 212 -727- 
0016; Jump Street, 212 -873 -1248; LMR, 212 -586 -3600; 
KMS- Timothy Brown, 313 -259 -1553; Mic Mac - 
Donna Corallo, 212 -677 -6720. 

MCA -Bobby Shaw, 212 -841 -8000; Megatone, 415- 
621 -7475; Motown -Manny Diaz, 212 -841 -8107; Mo- 
vin'- Abigail Adams, 201 -674 -7573; Nastymix -Ra- 
mon Wells, 206 -441 -8802; Nettwerk -George Mania - 
tis, 604 -687 -8649; Next Plateau- Jennifer Buermann, 

212 -541 -7640; PolyGram (including 
Polydor, Mercury, Fontana, Wing, 
Tin Pan Apple, London, FFRR)- 
Mario Rios /Randy Roberts, 212- 
333 -8000; Popular- Jurgen Kordu- 
letsch, 212 -265 -7080; Pow Wow - 
Judy Cacase /Amad Henderson, 
212 -245 -3010; Profile- Claudia Cu- 
seta /Sharon White, 212 -529 -2600; 
Quark -Curtis Urbina, 212 -489- 

Coleman 

7260. 
RCA -Joe Hecht, 212 -930 -4156; Sam -Michael 

Weiss, 718 -335 -2112; Select -Greg Riles, 212 -691 -1200; 
Sleeping Bag -Ray Caviano, 212- 724 -1440; Tommy 
Boy -Terry Perkins, 212 -722 -2211; TSR, 213 -656-0970; 
TVT, 212 -929 -0570; Vendetta -Bruce Carbone, 212- 
758 -6464; Virgin -Cary Vance, 212 -463 -0980; War- 
lock- Lyndon Jtoach, 212 -979 -0808; Warner Bros. (in- 
cluding Sire, Geffen, Reprise) -Craig Kostich, 818- 
953- 3566 /Shaye Sullwood, 212 -484 -6815; Wax Trax, 
312 -528 -8753; WTG -- Anthony Miner, 213 -556 -4791. 

Other moves of interest are Steve Tipp (formerly of 
Warner Bros.), Michael Becker (formerly of Motown), 
and John Coppola (formerly of Boston Record Pool) to 
the Columbia team. Their titles, respectively, are VP of 
alternative music and manager, dance music promo- 
tion. Anthony Sanfilippo, formerly of Vendetta, and 
Michele Levan, formerly of TVT, are now manager, 
national dance promotion, and coordinator, dance mu- 
sic promotion, respectively, for Epic. Dave Lombardi, 
formerly of Pellegrino Promotions, will now serve as 
national manager of alternative promotion for Warner 
Bros. Contemporary Music and will be based on the 
West Coast. Let's play ball. 

VIDEO REVIEWS 

This column offers a critical look at recent videoclip releases from 
club -oriented artists. Suppliers interested in seeing their cassettes re- 
viewed should send VHS cassettes to Bill Coleman, Billboard, 1515 
Broadway, New York, N. Y 10036 

COLDCUT FEATURING LISA STANSFIELD People Hold On (Tom- 
my Boy) (4:01) 
Producers: Andrew Delaney (Big TV); Director: Monty Whitebloom 
(Big TV) 

Stansfield delivers a video message for a mechanical era and she does 
so with pizazz. Watch out for the flying robots and stereo speakers. 

JIM RICHLIANO 

KRAZE Let's Play House (Big Beat) (3:24) 
Producers: Walking Wolf Productions; Director: Victor Atkins 

Straightforward interpretation showcases the band playing on a 
smoke -filled stage in front of a live audience. J.R. 

SAMANTHA FOX Love House (Acid Remix) (Jive) (6:4 7) 
Producer: Annie Croft; Director: Eric Watson 

It's more like a funhouse than a love house, full of quirks and oddball 
characters like Miss Fox as geisha girl and Indian princess. Throughout 
all the histrionics, she does manage to maintain that naughty reputation. 

J.R. 

HOLLY JOHNSON Love Train (Uni /MCA) (4:01) 
Producer: not listed; Director: Colin Chilvers 

With a Pee -wee Herman -like set, which includes colorful cardboard 
cutouts of a happy -face train and floating fish, Johnson and a cast of liv- 
ing cartoons create the perfect vehicle for his solo video debut. J.R. 

12 -inch extended remixes have also been released on the following: 
ROYALTY Baby Gonna Shake (Sire) 
WAS (NOT WAS) Anything Can Happen (Chrysalis) 
LEOTIS On A Mission (Mercury) 
DIANA ROSS Workin' Overtime (Motown) 
XYMOX Obsession (Wing) 

BEATS & PIECES: Eurythmics 
have signed with Arista. The duo's 
new album, tentatively titled "We 
Two Are One," is due for an early 
September release ... Blaze has 
been in the studio producing an al- 
bum for Rochelle Fleming (former 
lead vocalist for First Choice) ... 
Paul Weller's wife and sometime 
member of his Style Council en- 
semble, D.C. Lee, has signed to 
MCA with her band Slam Slam. The 
album is being executive -produced 
by Weller, with cuts already being 
produced by Mike "Hitman" Wil- 
son and Smack Productions .. . 

Sire has been rumored to be negoti- 
ating an album deal with U.K. acid 
house king Baby Ford ( "Oochy 
Koochy," "Chikki Chikki Aah 
Aah "). 

Pet Shop Boys will begin their 
first tour in Hong Kong with dates 
ending mid -July in Britain. The tour 
is reported to have accompaniment 
by a dance troupe, four backing vo- 
calists and ace saxman Courtney 
Pine. Expect a rerecorded single re- 
lease of "It's Alright" ... The next 
Neneh Cherry single stateside will 
be "Kisses On The Wind" ... Lisa 
Stansfield, formerly of Blue Zone 
and currently featured on "People 
Hold On," has reportedly gone solo. 
Expect a Coldcut -produced single 
on Arista U.K. imminently ... Se- 
duction has returned to the studio to 
work on its Vendetta album pro- 
duced by Robert Clivilles & David 
Cole. Scheduled for the project is an 
update of Taana Gardner's "Heart- 
beat" ... "Yabo" is the forthcoming 
new single from The Art Of Noise. 
The China /PolyGram album is ti- 
tled "Below The Waste." 

Their Lite. New York -based salsa- afro -funk ensemble Konk recently signed 
with 4th & B'Way Records. Brainchild of producers Geordie Gillespie and 
Shannon Dawson, the act is composed of as few as two members in the studio 
and up to 15 when performing live. Expect the act's label debut, "Konk Blast," 
later this summer. Shown, from left, are Rick Dutka, VP of business affairs; 
Bobby Ghossen, director of dance promotion /A &R; Dawson; Dean Brownrout, 
Konk business manager; Casey Fundaro, Konk business manager; Chris Reade, 
director of media and artist relations; and Gillespie. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 63 ISABEL PANTOJA DESDE ANDALUCIA RCA 6956 

2 5 5 JOSE LUIS RODRIGUEZ TENGO DERECHO A SER FELIZ POLYGRAM 
838351.4 

3 4 5 JULIO IGLESIAS RAICES ces 80123 

4 2 61 BRAULIO CON TODOS LOS SENTIDOS CBS 10534 

5 3 43 ROBERTO CARLOS ROBERTO CARLOS 88 ces 80002 

6 6 17 VIKKI CARR ESOS HOMBRES CBS 80057 

7 7 23 RICARDO MONTANER RICARDO MONTANER TH- RODVEN 2538 

8 9 13 JOSE JOSE QUE ES EL AMOR ARIOLA 9666.4 

9 8 25 CHAYANNE CHAYANNE CBS80051 

l0 - 1 RUMBA TRES RUMBAMANIA TH- RODVEN 2621 

11 14 9 LUIS MIGUEL EN BUSCA DE UNA MUJER WEA LATINA 56119/WEA 

U. 12 16 43 YOLANDITA MONJE VIVENCIAS CBS 10552 

d13 15 21 ANA GABRIEL TIERRA DE NADIE ces 80054 

14 10 25 GIPSY KINGS GIPSY KINGS ELEKTRA 60845 

15 13 33 ROCIO DURCAL COMO TU MUJER ARIOLA 8574 

16 11 25 EDNITA NASARIO FUERZA DE GRAVEDAD FONOVISA 8811 

17 12 73 LOS BUKIS SI ME RECUERDAS LASER 3044 /FONOVISA 

18 - 1 ROCIO JURADO PUNTO DE PARTIDA CAPITOL -EMI LATIN 42011 /CAPITOL 

19 - 1 ANGELA CARRASCO SUS I5 GRANDES EXITOS GLOBO 9733.1 

20 18 5 MARISELA MARISELA ARIOLA 9577 

21 17 3 FRANCO DE VITA AL NORTE DEL SUR CBS 80093 

22 20 23 MIJARES UNO ENTRE MIL CAPITOL -EMI LATIN 8436/EMI 

23 21 15 JOSE LUIS PERALES 15 EXITOS CAPITOL -EMI LATIN 80375 /CAPITOL 

24 24 19 JOSE FELICIANO LOS 15 ESPECIALES DE JOSE FELICIANO GLOBO 
8671 

25 - 55 JUAN GABRIEL DEBO HACERLO ARIOLA 7619 /RCA 

1 5 3 EL GRAN COMBO AMAME COMBO 2060 

2 2 51 LUIS ENRIQUE AMOR Y ALEGRIA CBS 10546 

3 1 25 EDDIE SANTIAGO INVASION DE LA PRIVACIDAD TH- RODVEN 2575 

4 9 61 LALO RODRIGUEZ UN NUEVO DESPERTAR TH-RODVEN 2517 

5 3 13 WILLIE COLON TOP SECRET FANIA 655 

6 4 11 VARIOS ARTISTAS SALSA EN LA CALLE 8 TH- RODVEN 2605 

Q 7 6 7 WILLIE GONZALES SIN COMPARACION SONOTONE 1104 

in 8 12 31 LA PATRULLA 15 SOLO SE QUE FUE EN MARZO rrH 810 

J 9 7 17 TONY VEGA YO NO ME QUEDO RMM 1677 

Ñl0 8 13 LAS CHICAS DEL CAN CARIBE SONOTONE 1422 

J11 13 25 JOHNNY Y RAY SALSA CON CLASE POLYGRAM LATINO 836647 /POLYGRAM 

a 12 11 17 VITIN RUIZ SEDUCEME Como 2os8 

V 13 19 37 GILBERTO SANTARROSA AMOR Y SALSA COMBO 2053 

E 14 10 31 HANSEL Y RAUL BLANCO Y NEGRO CBS 80016 

o 15 14 3 THE REBELS BANANA KUBANEY 20018 

Cg 16 16 25 TOMMY OLIVENCIA EL JEQUE TH- RODVEN 2577 I 17 17 3 DAVID PABON ES DE VERDAD TH- RODVEN 2620 

18 23 3 LA COCO BAND COCO BAND KUBANEY 20011 

19 18 15 LOS HERMANOS ROSARIO OTRA VEZ KAREN 118 

20 20 37 RUBEN BLADES ANTECEDENTES ELEKTRA 60795 

21 - 1 GRUPO NICHE LO MEJOR DEL GRUPO NICHE SONOTONE 5811 

22 - 1 CONJUNTO CLASICO MAS QUE NUNCA LMR 817 

23 22 7 BOBBI VALENTIN BOBBI VALENTIN BRONCO 153 

24 21 29 VARIOS ARTISTAS JUNTOS PA' GOZA TH- RODVEN 2549 

25 15 49 FRANKIE RUIZ EN VIVO Y A TODO COLOR TH- RODVEN 2531 

1 1 19 LOS TIGRES DEL NORTE LOS CORRIDOS PROHIBIDOS FONOVISA 8815 

2 2 33 BRONCO UN GOLPE MAS FONOVISA 8808 

3 3 31 LOS YONICS SIEMPRE TE AMARE FONOVISA 8809 

4 4 75 LOS BUKIS SI ME RECUERDAS LASER 3044 / FONOVISA 

5 6 35 LOS CAMINANTES INCONTENIBLES ROMANTICOS LUNA 1173 

6 5 21 GRUPO MAZZ STRAIGHT FROM THE HEART ces Boob 

7 8 33 LITTLE JOE AUNQUE PASEN LOS ANOS ces 80004 z 8 7 13 RAMON AYALA LA RAMA DEL MEZQUITE FREDDIE 1461 

V9 9 21 LA MAFIA EXPLOSIVO ces 80072 

- 10 14 7 LATIN BREED BREAKING THE RULES ces 80094 

W 11 17 29 ANTONIO AGUILAR CON BANDA MUSART 2021 

E 12 15 3 LA MIGRA CON BANDA MAR 222 

13 - 1 FITO OLIVARES LA NEGRA CATALINA GIL 2031 

a 14 10 15 VICENTE FERNANDEZ LO MEJOR DE LA BARAJA ces 80056 

z 15 13 7 EXCELENCIA NI POR MIL PUNADOS DE ORO ces 80105 

e 16 11 79 LINDA RONSTADT CANCIONES DE MI PADRE ELEKTRA 60765 

a 17 12 47 JOAN SEBASTIAN CON TAMBORA MUSART 90014 

Iii 18 19 25 VARIOS ARTISTAS 15 IDOLOS SUPERPOPULARES FONOVISA 8813 

Cle 19 18 13 CIELO AZUL SI TUS CELOS WEA LATINA 55163/WEA 

20 - 33 GRUPO PEGASO ADOLESCENTE Y BONITA REMO 1019 

21 21 35 DAVID MARES SOLD OUT ces 84347 

22 24 3 DAVID MARES ON THE MOVE CBS 884 

23 - 11 ANTONIO AGUILAR 15 CORRIDOS NORTENOS MUSART 2074 

24 - 67 BRONCO SUPERBRONCO ARIOLA 6618 /RCA 

25 - 1 ELISEO ROBLES SI VOLVIERA RAMEX 1221 

(CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of 1 million units. 

by Carlos Agudelo 

SALSA ANYBODY? SALSA EVERYWHERE. Al- 
though Wilfredo Stephenson's last name sounds Anglo 
and he lives in Sweden, he is actually a Peruvian who 
arrived in Scandinavia in 1968. Since then he has become 
the foremost advocate of Afro-Cuban music in Scandina- 
via, recording five albums of very hot salsa. In fact, Hot 
Salsa is the name of his band and Amigo Musik the 
name of his independent recording label. I've heard 
"Hot Salsa Meets Swedish Jazz," the band's last album, 
and it sounds like something the Swedes could warm to 
during their long and cold winters. Currently Stephen- 
son is putting together a compilation album by five 
Swedish salsa bands, including his own. They include 
Charanga Nueva, a group headed by Janne Hellberg, a 
Swede who got the music fever during a stay in Colom- 
bia, from Alfredo De La Fe; the group Yambú, headed 
by a Latino, Jose Zemel; a Chilean salsa group called 
Piel Morena; and Carlos Leon (another Colombian) and 
His Ensemble. Stephenson, who just acquired a record- 
ing studio, says the album will be ready in September, 
under a new label: Rub-A -Dub Records. Anybody inter- 
ested can write to him at Torkel Knutsson Gatan 39, 
110651 Stockholm, Sweden. Phone number (from the 
U.S.) is 011 -46-8- 583919. 

Want to know about the hottest salsa band in New 
Mexico? Its name is Amigas & Su Grupo Ritmo. Ac- 
cording to reviews, confirmed by its first and thus far 
only recording of the same name (Ubik Sound, Box 4771, 
Albuquerque, N.M., 87196), the band cooks very good 
stuff. It was founded in 1981 by two gringos, Yvonne 
Ulibarri (lead vocals /rhythm guitar) and Cris Phillips 
(keyboard). Although their emphasis is salsa, they can 

also play jazz, top 40, rancheras, and Tex -Mex music. 
The founders are backed by another woman, Maude 
Beenhouwer (bass guitar), another gringo, Duke Dew- 
ey (drums), and three Latinos: Carlos 'Papo' Santiago 
(timbales), Rafael Quiñonez (congas), and Victor Ro- 
driguez (percussion). Their music is as refreshing as the 
New Mexico breeze. 

Last but not least is the new "Latin Obsession" album 
by Larry Elgart & His New Hollywood Band (CBS), a 
fast -paced compilation of all -time Latin hits. It seems as 
if the tunes were chosen specifically to give support to 
this tour de force by one of the best -known instrumen- 
tal musicians. The arrangements, the production, and 
the music are strong, a Latin- baroque musical construc- 
tion very ambitious and well- defined, forceful yet deli- 
cate. "Palo Bonito," "El Manicero," "Patricia," "Mo- 
liendo Cafe," and "La Bamba" are among the tunes on 
this album produced and arranged by Bebu Silvetti. 

The Swedes could warm 
to Stephenson's salsa 

I HAD THE PRIVILEGE TO ASSIST at one of Shir- 
ley Bassey's concerts in New York. Although she didn't 
sing in Spanish then, she has recorded an album in this 
language that has just been released by PblyGram Lati- 
no Records. Although her accent is noticeable, the al- 
bum has the same strength and passion she gave to ev- 
erything she sang at Carnegie Hall. One hopes Bassey 
will be able to sing these songs on stage, with or without 
accent. It doesn't really matter; just seeing her perform 
is a pleasure worth waiting for. Meanwhile the album, 
the brainchild of Grammy- Award -winning producer Le- 
onardo Shultz, is a good start. 

Oteepsed 

KEEPING 

SCORE 
by Is Horowitz 

IN THE PIPELINE: Nimbus has signed Sir Michael 
Tippett to an exclusive contract to conduct his own 
works, with first CDs under the new deal due out in Jan- 
uary. Much of his recording will be with the English 
Northern Philharmonia and will include some titles nev- 
er put to disk before. Early projects include Tippett's "A 
Child Of Our Time," pieces from "The Midsummer Mar- 
riage," and "Suite For The Birthday Of Prince Charles." 

Another new Nimbus signing is the young Chinese vi- 
olinist Hu Kim, a Yehudi Menuhin protégé, who will be 
heard first in the Prokofiev Violin Concerto No. 1, with 
Menuhin conducting the English String Orchestra. That 
will be out in September. Due later on are the Khachatu- 
rian and Sibelius Concertos, as well as a Hu Kim recital 
record with works by Kreisler, Ysaye, Paganini, and 
Wieniawski. 

Other upcoming Nimbus sessions will capture bel can- 
to tenor Raul Giménez in a program of Bellini and Doni- 
zetti arias, pianist Martin Jones in a Percy Grainger cy- 
cle, and American tenor Jerry Hadley in an all- Britten 
program, including the "Serenade For Tenor, Horn And 
Strings." William Boughton will conduct the English 
String Orchestra in the latter disk. Nimbus has also 
signed pianist Daniel Levy, whose first sessions, in late 
June, were due to launch a Schumann cycle. 

Now along comes Koss Classics, a new label formed 
as a partnership between the headphone manufacturer 
and the Milwaukee Symphony. The first two CDs, both 
Dvorak programs conducted by the orchestra's Czech 
music director, Zdenek Macal, have just been released, 
and upcoming shortly is a set of music by Lukas Foss, 
the orchestra's conductor laureate, which includes a 
first recording of "With Music Strong." 

Michael J. Koss, president and CEO of the Koss 

Corp., who heads the new label, says at least eight CDs 
with the Milwaukee will be released over the next two 
years. There will also be another eight disks of chamber 
music during the term, with the Fine Arts Quartet a 
likely participant. An agreement with the quartet is now 
being readied, says Koss. 

How will Koss Classics compete in a market already 
burdened with product glut? In large measure by ex- 
ploiting its position in the audio market. While mail -or- 
der will figure strongly at first, says Koss, his compa- 
ny's web of distributors will also promote the disks to 
audio and record retail outlets. 

Most Koss recordings will be produced in Milwau- 
kee's Uihlein Hall by an engineering team headed by 
Evans Mirageas, the same group that produces the Mil- 
waukee Symphony's broadcasts on the WFMT Fine 
Arts network. 

Tippett signs with Nimbus; 
Koss Classics label debuts 

PASSING NOTES: None of the American aspirants 
made it to the winners' circle of the just -completed Van 
Cliburn International Piano Competition. Of the top six, 
three came from the Soviet Union, and one each from 
Brazil, Italy, and China. The top three (in order), Alexei 
Sultanov, Jose Carlos Cocarelli, and Benedetto Lupo, 
will be heard on a Teldec documentary recording, in ad- 
dition to receiving the customary cash awards and guar- 
anteed concert appearances. 

0.M. Records has been formed in Mexico City as a 
"high -tech audiophile" label that will be manufactured 
and distributed in the U.S. by CBS Discos International. 
The label is headed by Jonathan Wearn, who also is in 
charge of production. The Orquesta Sinfonica. de Min - 
eria, conducted by Herrera de la Fuente, is featured on 
three of the five CDs that make up the first release. 

Mark Satola hosts the weekly, two -hour WCLV 
Cleveland Friday night show built around the Billboard 
Top Classical Albums chart. 
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ALENT 

Marx's `Repeat Offender' Steals Rock Spotlight 
BY MELINDA NEWMAN 

NEW YORK Never the critics' fa- 
vorite, EMI artist Richard Marx de- 
cided to beat music writers to the 
punch by calling his second album 
"Repeat Offender." But he is having 
the last laugh as the first single, 
"Satisfied," shot to No. 1 on the Hot 
100 Singles chart in eight weeks and 
the album continues to climb. 

Though still recognizably Marx, 
"Repeat Offender" has a much hard- 
er edge than its double -platinum pre- 
decessor. 

"I was on the road for 14 months 
and was writing the whole time," 
says Marx. "The last six months of 
the tour, I got the sense that the 

show needed more rock'n'roll songs, 
so I started writing harder -edged 
songs and my voice got stronger and 
raspier." To keep the proper tone on 
his record, Marx went straight from 
the road into the studio. 

He narrowed a field of 20 songs 
down to 11. One song that almost 
didn't make it was "Right Here Wait- 
ing," a tune dedicated to his wife, ac- 
tress /singer Cynthia Rhodes. "It 
seemed a little too personal to put on 
the record, but I was practically held 
down and beaten by people who'd 
heard it to put it on." The ballad deals 
with the difficulties of being apart, a 
situation the couple will again face 
when Rhodes tours with her group, 
Animotion. 

Turnout High For Blues, Latin Fests 

Hot Music Warms Chicago 
This story was prepared by Moira 
McCormick and Karen O'Connor. 

CHICAGO Despite some unseason- 
ably cool weather, the sixth annual 
Chicago Blues Festival, held here at 
Grant Park and Navy Pier June 9-11, 
drew a crowd almost as large as last 
year's record -setting gathering of 
585,000. The attendance for the three - 
day event was 575,000. 

A week earlier, the city's first 
large -scale Hispanic music festival, 
Viva Chicago!, drew 75,000 over two 
days, again despite bad weather. 

Audiences nationwide got a taste 

of the blues fest this year through a 
live radio feed from National Public 
Radio member station WBEZ, which 
carried the evening performances 
from Grant Park's Petrillo Bandshell. 
The broadcast was picked up by 36 
NPR stations, according to WBEZ 
development director Don Klimovich. 

Music started each day at noon at a 
pair of smaller stages, the Cross- 
roads and Front Porch and, for the 
first time, at nearby Navy Pier. 
Those sites offered festgoers a 
chance see some of the evening's 
headliners, such as Dr. John, Buddy 

(Continued on next page) 

Altec Music festival Mixes 
Concerts, Music Seminars 

NEW YORK A summer music festi- 
val that will mix club concerts by the 
likes of B.B. King and Randy New- 
man with music seminars led by Billy 
Joel and Dion DiMucci has been an- 
nounced by Altec Lansing, the audio 
equipment manufacturer, and musi- 
cian Ed Simon, founder of New 
York's Guitar Study Center. 

The Altec Lansing Music Festival 
will feature performances at Bay 
Street, a 1,200 -capacity nightclub in 
the village of Sag Harbor on eastern 
Long Island, N.Y., by B.B. King July 
27; Randy Newman July 28; Toots & 
the Maytals July 30; David Bromberg 
Aug. 3; and Arlo Guthrie and the In- 
digo Girls Aug. 4. 

Setting the festival apart from sim- 
ilar events, organizers say, will be the 
two discussions led by Joel July 31 

and DiMucci Aug. 1 at the 450 -seat 
performing arts center of the Long 
Island Univ.'s Southampton campus. 
The lectures follow the "master 
class" concept developed at Simon's 
Guitar Study Center in the early '70s. 

"This is intended to be a dream 
week for people who love music and 
want to be musicians," says Simon, 
who donated the center in 1984 to the 
New School for Social Research. 

Proceeds from the festival, 
planned as an annual event, will fund 
an Altec Lansing Music Scholarship 
Program at the New School. Simon is 
now president of contemporary hit 
station WWHB in Hampton Bays, 
N.Y., which will promote the event. 
Tie -ins with New York -area Altec 
dealers also are planned. 
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"We'll get through this like we al- 
ways have," Marx says. "We're both 
so supportive of each other's careers. 
For both of us, that was there first 
before we met." 

Though album rock radio is credit- 
ed with discovering Marx, many con- 
sider him a pop star, a title he rails 
against. "Calling me a pop singer is 
inaccurate," he contends. "I'm a rock 
artist who can cross over. It doesn't 
matter what you wear or how you do 
your hair; it's what you sing that 
matters. The people I'd lump in with 
me are Bob Seger, Bryan Adams, 
Mickey Thomas ... There are very 
few solo male rock artists now, it's 
more groups." 

"We're really trying to hold on to 
the [album] rock base with him," 
says Jack Satter, EMI VP of promo- 
tion. "It really frustrates me when 

we get negatives from AOR radio be- 
cause AOR broke him; I'd think he'd 
be their fair -haired boy. CHR came in 
behind AOR and MTV on Richard. If 
you listen to this album and say it's 
not AOR then there's something 
wrong." 

To re- establish his rock base, the 
label chose to release the hard rock 
track "Satisfied" as the first single. 
"There were four or five contenders 
and this was Richard and manage- 
ment's choice. With CHR starting to 
lean more [toward] rock'n'roll and ev- 
ery city having a rock -oriented sta- 
tion, we came out very strong," Sat- 
ter says. 

Marx backed up the song with his 
usual round of radio station visits. By 
his own estimate, he has made at 
least 600 such stops. 

When not busy promoting his own 

efforts, Marx can be found producing 
or writing for other artists, including 
Animotion and Vixen. "I enjoy per- 
forming because you get immediate 
results, but I'm the best at produc- 
ing. I grew up in a recording studio 
and know how to get what I want." 

Lifelong exposure to music also 
taught Marx a little about the busi- 
ness side. From the start he knew he 
didn't want to relinquish his publish- 
ing rights, like many other writers 
were forced to do. "It just always 
seemed like a last -resort thing to me, 
something I knew I'd regret later. So 
when things got rough, I gave blood 
about nine times and then I'd always 
manage to get a gig as a background 
singer," he says, laughing. "I don't 
know how much longer I would have 
been able to hold out if I hadn't got- 
ten a record deal." 

Bowie's Tin Machine Takes On The World;1 
Ringo On The Road; Bozo On The Stand 

FIRING UP THE MACHINE: "What was the name of 
that song ?" a fellow Tin Machine listener shouted to 
me, midway through the band's tough and thunderous 
set at the World theater in New York June 14. I told 
him. "That was the first one I liked," he explained. 

It's hard to say how crowds will react to new, mostly 
unfamiliar material in a concert setting. The new album 
by Tin Machine -the band formed by David Bowie, 
Hunt and Tony Sales, and Reeves Gabriels -had been 
on the street a mere two weeks when the group staged 
hit -and -run theater shows in New 
York and other cities to promote it. 
And the setting of the New York 
show was the oppressively hot, 
crowded, and decaying World on 
Manhattan's Lower East Side -a 
site befitting the band's raw, 
stripped style. 

With its nods to the blues -rock of 
'60s acts like Cream, Jeff Beck, and 
Jimi Hendrix, Tin Machine is a re- 
turn to roots for Bowie -or perhaps 
just the latest guise taken by rock's chameleon in the 
wake of some lackluster albums. Either way, Tin Ma- 
chine boasts a muscular rhythm section in the brothers 
Sales, reference -laden riffs in Gabriels' lead guitar, and 
the sharp lyrics and vocals of Bowie himself. And the 
album has rocketed into the top 30 in less than a month 
on the Top Pop Albums chart. 

Among the best moments in the World show were 
Bowie's remake of John Lennon's "Working Class Hero," 
in which he alternately sang lines in his own voice and an 
uncanny imitation of Lennon's; the countrified romp and 
punk versions of "Bus Stop "; the metallic snap of "Baby 
Can Dance"; and the harsh "Crack City" with its fright- 
fully appropriate references to the streets outside. 

But was this crowd, packed with industry invitees, re- 
acting to Tin Machine's material and performance -or 
just the hype of this exclusive night with Bowie in a 
small venue? The band could see the screaming fans in 
the front of the room, not the decidely less enthusiastic 
listeners further back. 

Such showcases can start a buzz on an act like this 
one -but only a good tour can keep it going. And that's 
what Bowie and his band mates should embark on now. 
If Bowie can roll back his economic (and ego) expecta- 
tions from the stadium -scale tours of recent years, Tin 
Machine could and should mount one of the theater 
tours of the year. 

There was only one big problem with Bowie's recent, 
extravagant stadium outings, one EMI exec privately 
told the Beat: They didn't sell records. A Tin Machine 
tour certainly would. 

ON THE BEAT: As he promoted his "All -Starr Band" 

tour at the Palladium in New York May 20 Ringo Starr 
proved he could still work a crowd. And all he had to do 
was act naturally. Starr's dry wit was much in evidence 
as the drummer dealt gracefully with a string of lame 
questions. Why did he opt for an eight -piece band after 
years with the Fab Four? "The stages got bigger," he 
said. Who is really the fifth Beatle? "You are," he told 
his questioner. Has he heard Paul McCartney's new al- 
bum? "I've only heard the single," he said. " 'My Old 
Face'." Of the band members, Clarence Clemons had 

the best response about joining the 
tour: "I always wanted to be a Bea - 
tle," he said ... Ex -Go -Go Jane 
Wiedlin, chatted with the Beat at 
Tin Machine's postshow party about 
her upcoming album, which may in- 
clude material from Marshall Cren- 
shaw, among others ... Epic /Por- 
trait /CBS Associated Records ex- 
ecs, including label president Dave 
Glew and Tony Martell, senior VP 
and GM for CBS Associated, turned 

out at New York's CBGB June 14 to hear See No Evil, 
the first band signed to Richard Robinson's new cus- 
tom label, Robinson Records ... Ian Hunter and Mick 
Ronson showed up at the Ritz in New York to check out 
new Columbia Records signee Poi Dog Pondering and 
fellow Brit Robyn Hitchcock. Hunter reports he has 
newly signed to PolyGram and is working with Ronson 
on an album of new material due this fall or in early 1990 
... Chrysalis Records act the Sandmen from Denmark 
arrived to do the sound check of their New York debut 
at CBGB June 15-and ran into a street full of fire en- 
gines. A small fire in a Bowery hotel above the club 
caused minor flooding in the historic rock room. But the 
damage was cleaned up within a day. The Sandmen ex- 
pect to reschedule the New York show. 

SEND IN THE CLOWNS: A digitally sampled -and 
decidely suggestive -introductory bit in the voice of 
Bozo the Clown appears in the song "Clowns" on the 
new album "Son Of Sam I Am" by Alias Records act 
Too Much Joy, and it has prompted a suit against the 
band by Larry Harmon Pictures Corp., which owns 
rights to the classic clown character. Tim Quirk, vocal- 
ist for Too Much Joy, says he looks forward to a court 
encounter with the superstar clown. Quirk told the 
band's publicist: "I can just see the judge shouting 'Or- 
der in the court!' and Bozo standing up and saying, `I'll 
have a ham and cheese sandwich and some fries.' " The 
suit, however, is no laughing matter. The Beat views the 
orange -haired clown as one of the most influential fig- 
ures of our time -considering how many people, in and 
out of the music business, regularly act like Bozos. 

by Thom Duffy 
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SALENT 

3 -Year Deal With Radio City Includes Renaming Venue 

Reebok Hooks Into Pier 84 Concert Series 
BY THOM DUFFY 

NEW YORK The three -year, $1 mil- 
lion sponsorship deal that Reebok has 
reached with Radio City Music Hall 
Productions (Billboard, June 24) 
gives the sportswear manufacturer 
the first pop -dominated venue in New 
York renamed for a sponsor -the 
Reebok Riverstage -and signals a 
new strategy in RCMHP's booking 
efforts. 

The company "wants to position it- 
self as a full -service concert promot- 
er," says Scott G. Sanders, executive 
VP for entertainment and creative 
development. Landing the contract to 
present shows at New York's Pier 
84 -also sought by longtime pier pro- 
moter Ron Delsener and Monarch 
Entertainment's John Scher -is part 
of that strategy, Sanders says. 

RCMHP also has booked some 
events into the Beacon Theatre and 
Carnegie Hall as well as Radio City 
itself. 

The Reebok -Radio City deal is ex- 
pected to boost future use of Pier 84, 
which has been used as a major New 
York outdoor venue since 1982. 

However, the partners face a fore- 
shortened season this year due to 
nearby demolition work and because 
a contract for the city -owned Hudson 
River pier was awarded to Radio City 
only three months ago. 

As the sponsor, Reebok will gain 
exposure through the venue name, 
signs facing midtown Manhattan, in- 
house videos, a VIP lounge, client 
and trade promotions, Reebok appar- 
el worn by pier employees, and Ree- 
bok merchandise available exclusive- 
ly at the pier. The company plans an 

HOT MUSIC FESTS WARM COOL CHICAGO 
(Continued from preceding page) 

Guy, and Taj Mahal, in more intimate 
settings as well as other local and na- 
tional acts. 

Friday's Sweet Home Chicago line- 
up, which drew a festival low of 
150,000 due to the cold weather, in- 
cluded headliners Buddy Guy, James 
Cotton, Pinetop Perkins, Jimmy Rog- 
ers, Hubert Sumlin, and Joanna Con- 
nor. The Saturday Blues On The 
Lake set drew the biggest crowd, 
225,000, and featured Solomon 
Burke, Lynn White, A.C. Reed, Taj 
Mahal, and the Johnny B. Moore Re- 
vue. 

Sunday's Goin' To The Bayou show 
attracted 200,000 and included Louisi- 
ana -based headliners Allen Toussaint 
with Ernie K -Doe, Robert Parker and 
Clarence "Frogman" Henry, as well 
as Irma Thomas, Snooks Eaglin, 
Rockin' Dopsie, and Dr. John's trib- 
ute to Professor Longhair. 

"Chicago may be the capital of the 
blues," said festival coordinator Bar- 
ry Dolins, "but each year, we pro- 
gram music from a different geo- 
graphical region. Last year was fo- 
cused on the Piedmont [region] and 

the year before we had a Memphis 
night." 

While there were no mass -audience 
performers on the bill to compare 
with last year's fest closer B.B. King, 
the headliners were well received. 
"B.B. King is probably the only 
household name in the blues and per- 
formers such as Buddy Guy and Solo- 
mon Burke are staple names in the 
blues," said Dolins. "The mission of 
this festival is to make these house- 
hold names" as well. 

The free blues festival was pre- 
sented by the city of Chicago with the 
Mayor's Office of Special Events and 
its major sponsor was Old Style. Oth- 
er sponsors included United Airlines, 
Pizza Hut, White Castle, AT &T, 
WXRT, and WBBM -TV. 

The previous weekend, June 3-4, a 
crowd of 75,000 turned out for Viva 
Chicago!, also held at Grant Park. 
Headliners included Ruben Blades, 
Angela Bofill, Lola Beltran, Cheo Fe- 
liciano, Tania Maria, Poncho Sanchez, 
Pete Escovedo, David Valentin, Con - 
junto Libre, and Little Joe y La Fami- 
lia. 

NEW ON THE CHARTS 
U.K. sensation Mica (Mee -sha) 
Paris swings stateside with "My 
One Temptation," from her debut 
Island album, "So Good." After 
peaking at No. 15 on the Hot Black 
Singles chart, the song is also scal- 

MICA PARIS 

ing the Hot Adult Contemporary 
singles chart and has debuted on 
the Hot 100 Singles chart. 

Twenty- year -old Paris was born 
in London and began singing at 
age 7. Her grandmother encour- 
aged her to perform with the 
church choir and she later became 
part of a gospel quintet that 
toured throughout England. That 
exposure led to backup singing 
with the British pop group Holly- 
wood Beyond, and then, at 17, a 
record contract of her own. 

"So Good" has been certified 
gold in England and produced two 
top 10 singles there ( "My One 
Temptation" and "Like Dreamers 
Do "). Of that project, Paris says, 
"Each song was a moving experi- 
ence for me, the album's very real 
and pure, which is so rare now." 

JIM RICHLIANO 

advertising blitz of 27 new national 
TV commercials July 12 to coincide 
with the start of the concert season. 

The Club Reebok Concert Series 
will begin with a Willie Nelson con- 
cert July 12. Only six other events 
have been announced so far, includ- 
ing the Royal New York Doo Wop 
Summer Spectacular July 15, the Vio- 
lent Femmes and the Pogues July 18, 
Amy Grant July 19, Little Feat and 
Melissa Etheridge July 23, Ziggy 
Marley Aug. 24, and a Cajun music 
festival July 22. A total of 15 events 
are planned through the fall. They 
will be publicized individually rather 
than announced as a season, says 
Sanders. 

"I think you're going to see twice 
as many shows next year," he says. 
In its bidding specifications, the city 
sought further use of the pier with 
events other than concerts -such as 
community festivals or circuses. Ree- 
bok and Radio City also intend to ex- 
pand the pier season from April to 
October, possibly with a 3,000-capaci- 
ty tent on the property. 

The sponsorship agreement is the 
first step in a partnership that, both 
sides say, may eventually spread be- 
yond RCMHP's New York base. "I 
think Reebok is definitely looking to 
expand this," says Sanders. "And the 
marriage with Radio City Music Hall 
Productions could continue outside 
[New York]." 

Wein, Pace 

To Co- Produce 

Jazz Festival 
BY MELINDA NEWMAN 

NEW YORK Organizers are now 
scouting sites for the first jazz and 
heritage festival to be produced by 
the new co-venture formed by Pace 
Entertainment Group and Festival 
Productions Inc. The two companies 
have announced plans to produce up 
to seven multiday events patterned 
after the New Orleans Jazz & Heri- 
tage Festival run by FPI. 

New York -based FPI produces sev- 
eral other festivals, including the 
JVC Jazz Festivals in New York and 
Newport, R.I., and the Los Angeles 
Playboy Jazz Festival. Houston - 
based Pace promotes more than 400 
concerts annually and runs several 
amphitheaters throughout the coun- 
try. FPI president George Wein says 
the first joint event will take place in 
summer 1990 with sites to be an- 
nounced in the coming months. 

The division of duties in the co-ven- 
ture has yet to be defined, but Wein 
says, "Pace has a financial base that 
we don't have as well as a sponsor- 
ship association that increases our 
strength in that area." Although 
Quint Davis, who runs the New Or- 
leans festival for FPI, will produce 
the events, staff from both compa- 
nies will coordinate promotion and 
production efforts . 

Each festival will cost about $3 mil- 
lion, Wein estimates, making city and 
corporate assistance essential. "One 
of the most important things is our 

(Continued on next page) 

Billboard 

l 
SPECIAL ISSUES 
SPOTLIGHT ISSUE IN THIS SECTION AD DEADLINE 

OZZY Jul 2 9 
OSBOURNE 
21ST 

Ozzy Now 
U.S. Success 
International 
On The Road 
Management 

Jul 5 

TIT'L Aug 5 
RECORDING 
STUDIOS 

Recording 
Studios 
Talent 
Equipment 
Producers 

Jul 11 

VSDA Aug 12 
'89 

Home Video Today 
Hot Fall Titles 
Video Music 
Special Interest 
Laserdisk 

Jul 18 

HANK Aug 26 
WILLIAMS 
JR. 

Hank Now 
Management 
Recording 
Video 
Concerts 

Aug 1 

WHY THEY ARE SPECIAL: 
OZZY OSBOURNE'S 21ST ANNIVERSARY salute pays tribute to 
a performer who keeps surprising with new growth. As a result 
of his hit duet with Lita Ford and amazing drawing power of his 
world tour, Ozzy has decided it's also time to grow up and turn 
21. Though he continues to rack up gold and platinum while 
many of his peers are doing their rocking in chairs, Ozzy sees 
turning 21 as beginning all over again. 
INTERNATIONAL RECORDING STUDIOS surveys European stu- 
dio heads and producers to explain what it is that brings U.S. 
acts over to record in Europe, and American acts, managers 
and producers to explain the things they look for when they 
record abroad. The latest state -of- the -recording art -town, 
residential and mobile -is explored in depth in this unique stu- 
dio update. 
VSDA '89 draws the home video industry to Las Vegas (8/6 -8/ 
10) to celebrate Christmas early with visions of hot fall titles 
dancing in the desert. Emerging formats are spreading the 
wealth and stirring up fresh opportunities for video music, 
special interest and laserdisk, as home video gears up for a 
grand finale to '89. 
HANK WILLIAMS JR. has long been recognized as a country 
performer in the rare class of, well, Hank Williams. A singer/ 
songwriter of unusual power and perception, Hank, guided by 
manager extraordinaire Merle Kilgore, has risen to the top of 
his profession as a performer, entrepreneur, trendsetter and 
benefactor to new talent. 
COMING ATTRACTIONS: HORROR VIDEO, HOLIDAY VIDEO, 
AUSTIN ROCKS, COMPACT DISK, VIDEO RETAIL MGMT. 
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NEW YORK: Gene Smith, Ron Willman, Norm Berkowitz, 
Ken Karp, Jim Beloff, David Nelson. (212) 764 -7300 or (212) 
536 -5004. 
LOS ANGELES: Christine Matuchek, Arty Simon, Anne Reh- 
man, Mary Fisher, Emily Vaughn. (213) 273 -7040. 
NASHVILLE: Lynda Emon, Carole Edwards. (615) 321 -4290. 
LONDON: Tony Evans 439 -9411. 
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i 
TALENT IN ACTION 

DOOBIE BROTHERS 

Red Rocks Amphitheater 
Denver, Colo. 

IT WAS THE FIRST TIME that any 
version of the Doobie Brothers had 
appeared in concert since 1987, when 
12 alumni of the band reunited for an 
11 -city tour. Now, with the release of 
the new Capitol album "Cycles," an 
early lineup of the group has taken to 
the road for a 65-city North American 
tour which opened here June 9-10. 

The infectious hit -laden sets per- 
formed at the Red Rocks Amphithe- 
ater were less a commercial for "Cy- 
cles," the band's first album in nearly 
a decade, than a well -intentioned tip 
of the hat to '70s rock Americana. 
More than 8,000 turned out for each 
of the two shows, produced by Fey 
Concerts. 

The reunion two years ago was like 
a Las Vegas- styled oldies revue, but 
the new tour and album present a vi- 
tal band comfortable with its past, 
present, and future. 

The band is again led by Tom John- 
ston and includes many of the mem- 
bers who played on the "Toulouse 
Street" and "Captain and Me" al- 
bums in the early '70s. Because the 
sound of the "Cycles" material re- 
calls that era in the band's career, the 
group inevitably seemed to cover 
more old ground than new. The ab- 
sence of latter -day Doobie Michael 
McDonald further emphasized the 
show's nostalgic overtones. 

Still, by performing plenty of new 
album cuts as well as the expected 
classics like "China Grove," the band 
avoided the trap of a predictable old- 
ies repertoire. 

Highlights of the show included 
"Rockin' Down the Highway," which 
opened the show; "The Doctor," cur- 
rently climbing the Hot 100 Singles 
chart; and a spirited rendition of 
"Black Water" sung by Patrick Sim- 
mons. The only real surprise of the 
evening was the Cornelius Bumpus 
rendition of McDonald's "Takin' It To 

the Streets." 
As the Doobie Brothers come full 

circle to their album -rock roots, fans 
may see on this tour how the band 
would have evolved if Johnston had 
stayed aboard and if the Doobie 
Brothers had not become, under Mc- 
Donald, an R &B /pop band in the late 
'70s. PETER M. JONES 

GUY CLARK 

TOWNES VAN ZANDT 

The Bottom Line 
New York, N.Y. 

ii 

IT'S A SONG YOU WON'T hear 
anywhere else," said Townes Van 
Zandt during his opening half of a 
great Texas troubadour double bill 
with Guy Clark at the Bottom Line 
May 7. He was referring to his cover 
of "The Shrimp Song" from the old 
Elvis Presley movie "Girls, Girls, 
Girls." But he could just as well have 
meant any of his originals or Clark's. 
For nowhere else could you hear sto- 
ry songs of such caliber, sung with 
such heart. 

Rugged individualists both, Van 
Zandt and Clark have drawn a new 
round of fans recently, thanks to trib- 
utes from singer /songwriters Mi- 
chelle Shocked and Lyle Lovett. The 
two are touring together to promote 
their respective new releases on Sug- 
ar Hill Records -Clark's "Old 
Friends" and Van Zandt's "Live and 
Obscure." 

The two spun tales of cowboys and 
drifters, gamblers and outcasts with 
the truth of personal experience. Van 
Zandt's country classics like "If I 
Needed You," "No Place to Fall," 
and the Willie Nelson /Merle Hag- 
gard duet "Pancho and Lefty" were 
sung with an eyes -closed intensity by 
the lanky balladeer. 

In a weary Texas drawl, he sang a 
new song, "Marie," a sad story of 
homelessness which sounded like a 
Depression -era song but seemed 
more prophetic than nostalgic. 

Clark bookended his set with 
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"Homegrown Tomatoes" and "Texas 
Cooking" -which you could almost 
smell as he sang. He conjured vivid 
memories of his father ( "The Randall 
Knife "), broke into an "existential 
treatise on pushing dirt around" with 
an earth mover ( "Heavy Metal "), and 
delivered big emotional guns like 
"Heartbroke" and "Desperados 
Waiting For A Train." These were 
real -life songs about real -life people 
which, to borrow the title from one 
song on Clark's new album, "come 
from the heart." JIM BESSMAN 

JULES SHEAR 

The Knitting Factory 
New York, N.Y. 

JULES SHEAR ADMITTED to his 
Knitting Factory audience that he 
gets nervous accompanying himself 
on acoustic guitar. His last one -man 
show a dozen years before was 
enough of a failure, he said, to dis- 
suade him from further attempts for 
a long time. But as the singer - 
/songwriter's engaging May 5 set 
progressed, the crowd -and Shear 
himself -saw his anxiety was need 
less. 

A recording artist for more than a 
decade with Columbia, EMI and cur- 
rently I.R.S., Shear seemed genuine- 
ly surprised that even a compact ven- 
ue like the Knitting Factory could be 
filled with fans. "That's it for to- 
night-a man and his open -tuned gui- 
tar," he explained, almost apologeti- 
cally, as he began a set drawn princi- 
pally from his upcoming acoustic solo 
album "The Third Party," due from 
I.R.S. July 24. Amusing anecdotes 
about his Pittsburgh background and 
experiences writing with such artists 
as Elliot Easton, Tommy Keene, and 
Maria McKee warmed an already af- 
fectionate atmosphere. 

Shear, who penned such hits as 
"All Through The Night" for Cyndi 
Lauper and "If She Knew What She 
Wants" for the Bangles, considered 
this solo gig to be the best outlet for 
his newest and lesser -known materi- 
al. The new songs, which Shear did 
not introduce by name, were intrigu- 
ing and well -crafted -even in the solo 
arrangements. 

The best -recognized songs of the 
set were "Following Every Finger" 
(Jules And The Polar Bears "78) and 
"Tried To Please Her" and "If We 
Never Meet Again" (Reckless Sleep- 
ers '88). Still, the evening was dedi- 
cated to the new material. And the 
Knitting Factory crowd, although bi- 
ased, would attest that those songs 
are likely to become Jules Shear clas- 
sics. DREW WHEELER 

PACE, WEIN, PLAN FEST 
(Continued from preceding page) 

getting the income from ancillary 
products," he says. "The city might 
give you the site, but you have to 
have the rights to the concessions, 
the freedom to get money from those 
additional sources," such as festival 
merchandising. 

The substantial investment by 
Pace and FPI demands income guar- 
antees, says Wein. "But this is a long- 
term, multimillion- dollar investment, 
so the deal from the city has to be 
right for us to make the commitment. 
We're not looking at an instant re- 
turn by any means." 

In turn, each city will benefit from 
the tourists attracted to the event. 

BOXSCORE GROSSES 
ERT 

Gross Attendance 

Ticket Price(s) Capacity Promoter 

AMUSEMENT 

ARTIST(S) 

o 
BUSINESS® 

Venue Date(s) 

DIANA ROSS Radio City June 14 -17 $950,950 29,700 Radio City Music 

Music Hall $35/$30/$25 sellout Hall Prods. 

New York, N.Y. 

BUDWEISERSUPERFEST: RFK Stadium June 17 $869,775 35,937 Al Haymon 

PATTI LABELLE 

NEW EDITION 

Washington, 

D.C. 

$26.75/ 24.75 44,686 Enterprises 

Dimensions 

BOBBY BROWN Unlimited 

GUY 

E.U., M.C. HAMMER 

BON JOUI Civic Arena June 13 -14 $592,209 30,828 DiCesare- Engler 

SKID ROW Pittsburgh, Pa. $1935 32,000 Prods. 

sellout 

GEORGE STRAIT Starplex June 15 -16 $434,939 24,837 MCA Concerts 

KATHY MATTEA Amphitheatre $19.50416.50 40,000 PACE Concerts 

SAILLIE 6 THE BOYS Dallas, Texas 

BON JOVI Hersheypark June 9 $370,760 20,041 Electric Factory 

SKID ROW Stadium $18.50 sellout Concerts 

Hershey, Pa. 

NEIL DIAMOND Cincinnati June 12 $320,192 17,029 Ogden Allied 

Riverfront $20418 17,131 Presents 

Coliseum, 

Cincinnati, Ohio 

RODSTEWART Hersheypark June 9 $281,071 15,193 Electric Factory 

TOMMYCONWELL &THE Stadium $18.50 sellout Concerts 

YOUNG RUMBLERS Hershey, Pa. 

BON JOVI Providence Civic June 7 $255,596 13,816 Frank J. Russo 

SKID ROW Center $18 50 sellout 

Providence, R.I. 

METALLICA Pacific Coliseum May 31 $245,695 12,150 Perryscope Prods. 

THE CULT Vancouver, ($275.227 sellout 

British Canadian) 

Columbia $23.50 /$22.50 

BON JOUI Point Stadium June 16 $225,506 12,653 DiCesare -Engler 

SKID ROW Johnstown, Pa. $19.75 14,000 Prods. 

JACKSON BROWNE Jones Beach June 16 $203,540 10,177 Ron Delsener 

DAVID LINDLEY, EL RAYO X Theatre $20 sellout Enterprises 

Wantagh, N.Y. 

EAZY- E /N.W.A. UIC Pavilion, June 14 $188,520 9,426 G Street Express 

KID 'N PLAY Univ. of Illinois- $20 sellout PACE Concerts 

TOO SHORT - Chicago Jam Prods. 

KWAME 

J.J. FAD 

NEIL YOUNG - Jones Beach June 14 $182,040 9,102 Ron Delsener 

INDIGO GIRLS Theatre $20 10,100 Enterprises 

Wantagh, N.Y. sellout 

HOWARD JONES Jones Beach June 17 $178,940 8,947 Ron Delsener 

MIDGE ORE Theatre $20 10,100 Enterprises 

Wantagh, N.Y. 

METALLICO Olympic June 3 $170,194 9,301 Concert Prods. 

THE CULT Saddledome, ($203,776 10,500 International 

Calgary, Alberta Canadian) Donald K. Donald 

$23.50/$22.50 Prods. 

Perryscope Prods. 

ALABAMA Sandstone June 17 $160,900 10,372 World 

JOEL SONNIER Amphitheatre $18.50 18,000 Entertainment 

Bonner Springs, 

Kan. 

Services 

in -house 

POISON Jones Beach June 6 $160,000 8,000 Ron Delsener 

TESLA Theatre $20 10,100 Enterprises 

Wantagh, N.Y. 

EAZY.EIN.W.A Reunion Arena June 10 $156,981 9,514 G Street Express 

KID 'N PLAY Dallas, Texas $16.50 12,000 PACE Concerts 

TOO SHORT 

SIR MIX-A-LOT 

KWAME 

JJ. FAD, M.C. TWIST 

EAZY { /N.W.A. The Summit June I I $147,383 9,816 G Street Express 

KID 'N PLAY Houston, Texas $16.75 12,000 PACE Concerts 

TOO SHORT 

KWAME 

J.J. FAD 

M.C. TWIST 

NEIL YOUNG Darien Lake June 8 $136,668 8,500 Monarch 

INDIGO GIRLS Lakeside 818.50/$16.50 sellout Entertainment 

Amphitheatre Bureau 

Darien Center, 

N.Y. 

John Scher 

Presents 

METALLICA Northlands June 2 $133,060 6,581 Concert Prods. 

THE CULT Coliseum ($149,027 10,500 International 

Edmonton, Canadian) Donald K. Donald 

Alberta $23.50/022.50 Prods. 

Perryscope Prods. 

EAZY- E /N.W.A. Arena, MECCA June 16 $129,465 7,398 Jam Prods. 

KWAME Milwaukee, Wis. $17.50 11,649 G Street Express 

TOO SHORT 

J.J. FAD 

KID 'N PLAY 

THE JUDDS Wolf Trap Farm June 1 $124,925 7,106 in -house 

T. GRAHAM BROWN Park $25/$20/$15 sellout 

Vienna, Va. 

METALLICO Omaha Civic June 14 $119,103 7,531 Jam Prods. 

THE CULT Auditorium $17.50415.50 12,000 

Omaha, Neb. 

EAZY-E /N.W.A. - Louisville June 8 $108,626 6,850 G Street Express 

TOO SHORT Gardens 816.50/$14.50 sellout PACE Concerts 

KWAME Louisville, Ky. in -house 

J.J. FAD 

CINDERELLA Compton June 2 $103,272 7,028 Evening Star 

WINGER Terrace $17.50 /$16.50/ 22,000 Prods. 

BULLETBOYS Phoenix, Ariz. $15.50 

EAZY- E /N.W.A, Cincinnati June 18 $101,745 6,410 G Street Express 

1.1. FAD Riverfront $17.50 16,336 

KID 'N PLAY Coliseum 

Cincinnati, Ohio 

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. 
Boxscores are compiled every Tuesday and should be submitted to Desi Smith in Nashville 
at 615- 321 -4276; Ray Waddell in Los Angeles at 213 -859 -5338; Louise Zepp in Chicago at 
312 -236 -2085. For research informationand costcontact LauraStroh in Nashvilleat 615- 321 -4250. 
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r MUSIC VIDEO 

Local Black Outlets Cater To Hometown Tastes 
BY JANINE McADAMS 

NEW YORK Black Entertainment 
Television, the Washington, D.C. - 
based cable network, may be the only 
national outlet to program black mu- 
sic videos exclusively, but it isn't the 
be-all and end -all for black clip expo- 
sure, say programmers at several lo- 
cal outlets. 

BET, with a household reach of 23 
million, commands the attention of 
major -label black music departments, 
which service clips, coordinate pro- 
motions, and furnish artists for guest 
shots. But local clip outlets in numer- 
ous cities have the advantage of ca- 
tering to regional tastes -often in ar- 
eas where BET cables don't yet 
reach. 

In Chicago, Channel 50 has been 
airing the weekly, one -hour, in -house 
production "Music Video Channel 50" 
for the past four years. Of BET, 
"MV50" producer Armando Zapata 
says, "If anything, we complement 
each other. BET is a national show. 
They get new product earlier than we 
do-in some cases two weeks earli- 
er-but Chicago is still not complete- 
ly served by cable, so we reach many 
viewers that BET doesn't" 

Zapata adds that BET's other video 
shows -the two -hour vidclip and 
guest- artist showcase "Video Soul," 

I VIDEO TRACK 

the jazz /quiet storm "Soft Notes," 
and the R &B /rap "Video Vibra- 
tions"-don't cover the same ground 
as his club -style program, which airs 
Saturdays from midnight -1 a.m. 
"Most of the songs [on "MV50 "] are 
more upbeat. The way I program, it's 
like a one -hour party. I want folks to 
turn up the volume. We'll also jump 
on a video out of the box much faster 
than BET if people here like it," says 
Zapata, adding that he programs 
about one rap title per show. 

Zapata says "MV50" averages a 3 
rating, representing about 31,000 
viewers per point. The show uses ro- 
tating hosts, including celebrities and 
local DJs. 

In BET's hometown of Washing- 
ton, the Friday night "Music Video 
Connection" on WUSA -TV Channel 9 
turned up at No. 1 in its 11:30 p.m.- 
12:30 a.m. time slot in the May rat- 
ings sweeps. 

Producer Wally Ashby says, "We 
don't compete with cable. This mar- 
ket is only about 34% wired. BET 
runs materials for national consump- 
tion, but whatever is selling in this 
market -urban, rap, go- go- that's 
what we play." 

Programmed by urban WMMJ PD 
Paul Porter, the hourlong "Music 
Video Connection" averages about 11 

clips, most of them reflecting top 

LOS ANGELES 

JACKSON BROWNE LENSED 
"World In Motion," the title track 
from his new Elektra release, with 
Limelight director Stephen John- 
son. Kent Gates produced the clip, 
which features performance and 
location footage, animation, and 
several blue- screen effects. 

Director Jane Simpson has 
wrapped the latest video for Le- 
vert's Atlantic album, "Just Cool - 
in'." "Gotta Get The Money" is a 
performance /dance clip shot in 
Hollywood's Palace. A.J. Johnson 
choreographed and Tina Silvey 
produced for Silvey /Co. Silvey 
also produced the debut clip for 
Kon Kan, also on Atlantic. "Harry 
Houdini" is a house -flavored pop 
track featuring colorful, swirling 
graphics. Andrew Doucette direct- 
ed and Mark Shprintz photo- 
graphed. Mitchell Rothzeid was 
production manager. 

O Pictures director Geoffrey 
Edwards shot the Stephanie Mills 
clip "Something In The Way You 
Make Me Feel." The S.I.R. shoot 
was produced by Anita Wetter - 
stedt. 

NEW YORK 

PAULA GREIF RECENTLY di- 
rected "Keep On Movin' " for Vir- 
gin act Soul II Soul. Zach Wines - 
tine, director of photography, did 
a 360- degree shoot in a black -box 
set at the Boken 54 studios. Eliza- 
beth Bailey produced for Paula 
Greif Inc. 

UTFO "Wanna Rock" in their 
new clip from the Select album 
"Doin' It." David Waterston shot 
the psychedelic '60s -type video at 
New York's Veritas Stage. Sime- 

on Soffer directed and Julie Pan - 
telich produced for Soffer /Pante- 
lich Productions. 

Harry Connick Jr. wowed audi- 
ences at the Oak Room of the Al- 
gonquin Hotel for his new video, 
"Harry Connick, Jr., Live At The 
Algonquin." Jeb Brien directed 
while Liz Silver and Michael 
Owen produced for N. Lee Lacy/ 
Associates Ltd. Luke Thornton 
executive produced and Tony 
Mitchell was director of photogra- 
phy. Artists who made special ap- 
pearances include Dr. John, Regi- 
na Bell, Michael Brecker, and 
Ben Wolf. 

OTHER CITIES 

TONE LOC GOES underwater in 
his new video, "Got It Goin' On," 
filmed on location in the Bahamas, 
with additional footage shot 
in L.A. Director Rupert Wain- 
wright combined a colorful 
montage of concert footage and 
beach scenery for the Fragile 
Films release. Terance Power 
produced the clip, which comes 
from Loc's double -platinum Deli- 
cious Vinyl album, "Loc -Ed After 
Dark." 

Petula Clark recently lensed "I 
Couldn't Live Without Your Love" 
in London with director John 
Booth and producer Peter Du- 
mont of Siren Pictures Corp. 
Booth and Dumont also directed 
and produced Ghostdance in 
"Down To The Wire" for the 
band's Chrysalis album. 

Acme Productions' David Ho- 
gan directed "Tore Up," the title 
track from Jason D. Williams' al- 
bum on RCA. The video, shot in 
Memphis, was produced by Jo- 
anne Gardner. 

Ronnie Milsap's new video, 
(Continued on page 36) 

R &B hits, "though we will play reg- 
gae videos- there's a large Caribbe- 
an market here," says Ashby. Local 
acts, like go -go posse E.U., get 
played right out of the box. 

"I watch BET on a regular basis. 
They're at the forefront of urban mu- 
sic; they're doing it right and getting 
a good response," says Ashby. "If 
there's a difference [between us], it's 
that they have the luxury of using as- 
sociate producers, they have no trou- 
ble getting clips, and they have ac- 
cess to larger artists for personal 
promotions." 

Being located in the same town as 
BET headquarters has one draw- 
back: "Music Video Connection" of- 
ten gets passed over by visiting art- 
ists who head straight for BET's stu- 
dios. "It's not a question of cost," 
says Ashby. "They're already in town 
and we're 15 minutes away from 
BET." 

Carl Nichols, who produces "Music 
In Motion" for San Diego's UHF 
Channel 69 as well as several cable 
services, agrees with Zapata and 
Ashby that local programming 
doesn't compete with BET. "BET 

isn't on in this market very often, and 
we share cable systems," says Nich- 
ols, who says his program reaches 
approximately 860,000 homes. "I 
monitor it, but they're doing their 
own thing. And our audience re- 
sponse is great." 

While his independently produced, 
Saturday afternoon video hour fea- 
tures programming similar to BET's, 
Nichols admits he does not get the 
same attention from major labels. 
"There are some videos that I just 
can't get," he says. 

(Continued on page 36) 

by Steven Dupler 

Steven Duplex is on vacation. The Eye was written this 
week by Michael Reinert, director of business affairs 
and video operations for Rowe International Inc. 

M VA UPDATE: The first thing I want to share this 
week is what's happening with the Music Video Assn. 
The big news is the next general meeting of the associa- 
tion, which will be held in New York at the New Music 
Seminar. We are tentatively scheduled for Tuesday, 
July 18 at 5 p.m. This will be confirmed shortly along 
with a room assignment; we'll be sure to let everybody 
know well in advance. 

On the agenda for the meeting will be the first reports 
from the various research committees established earli- 
er this year, a report on membership (which has contin- 
ued to grow, but we always could use more members); 
and the procedures for electing the new board of direc- 
tors. 

Even if you are not yet a member of the MVA, you 
are welcome to join us for this meeting and find out 
more about the organization. For more information, feel 
free to call me at 212 -230 -3195. 

COUNT ON IT: Country Music Television, the 24- 
hour all- country music video channel out of Nashville, 
has added a new show called "Country Video Count- 
down" to its regular programming. Airing on Friday at 
9 p.m. EST (with a repeat performance on Sundays at 1 

p.m.), this first -ever country video top 10 show was the 
"single- most -requested programming addition by our 
viewers," according to Stan Hitchcock, senior VP of the 
channel. "Viewer response will also be responsible for 
70% of determining the top 10," says Hitchcock. The re- 
maining factors are chart and radio activity. 

The show is opened and closed by Hitchcock, with 
graphics and voice-overs doing the work for the rest of 
the hour. 

The record and radio communities already are show- 
ing support for the program. Says Hitchcock, "When 
the record companies release a video first [before the 
single is worked heavily to radio] and we get it on the 
air, radio stations are then getting requests for songs 
that they may not even be aware of yet. And that makes 
them all the more prepared for the song when it is ser- 
viced to them. The countdown show just makes those 
clips that much more highly visible." 

In addition, CMT is attempting to get a national adver- 
tiser deal to sponsor the show. Negotiations are in prog- 
ress. 

OUT OF SIGHT: There's certainly something to be said 
for being able to see a product right in front of your 
eyes. A recent trip to the downtown Tower Records in 
New York showed a big change in the store's main -floor 
product display. Now when you walk in the front door, 
you are greeted by an impressive rack of music video- 
cassettes. The display runs the gamut from clip compila- 

tions to longform concept pieces to concerts. 
Tower customers now get to see music video product 

that was previously relegated to the back of the store 
and not easy to find. According to Tower assistant man- 
ager Howard Cespedes, the change in marketing strate- 
gy has paid off. "We are finding a substantial increase 
in music video sales as a result of this new display, and 
we feel that a big part of that is coming from the im- 
pulse buyer, rather than the customer who came into 
the store specifically looking for music video product" 

In fact, the change has worked so well that Tower is 
using similar high visibility displays for music videos in 
other areas of the store, such as jazz and soundtracks. 

Another twist in this marketing strategy is to place 
the CDs of the artist-on-video in the same display rack, 
furthering impulse buyers' tendencies to buy what they 
see. 

Interestingly, Cespedes reports that point- of -pur- 
chase playing of videos over the store monitors does not 
seem to have as big an effect on impulse buying as cre- 
ative product display, and that the record labels have not 
yet really given this new form of music video merchan- 
dising as much attention as they do to in -store promo- 
tions for audio product. 

FAMILY AFFAIR: The new Adrian Belew video is just 
that, since the young girl singing "Oh Daddy, when you 
gonna be a big star ?" is really Belew's 11- year -old 
daughter, Audie. 

Belew tells us the idea for the song was also a family 
effort, because his children would often turn to him and 
say "If you're supposed to be a rock star, how come 
you're not on MTV ?" So as he was writing this tongue - 
in -cheek song, the idea of the father -daughter dialog 
just "seemed natural." 

While not yet a household name, Belew is well -known 
in the music world, having recorded and performed with 
the likes of Paul Simon, David Bowie, Talking Heads, 
Peter Wolf, and Frank Zappa, as well as being a mem- 
ber of King Crimson for many years. His distinctive 
guitar style is well in evidence on the tracks from his 
new Atlantic album, "Mr. Music Head," and the video 
for the first single, "Oh Daddy," is the kind of clip that 
should garner this musician's musician a much wider 
reputation. 

According to director Adam Bernstein, who made the 
clip for Scorched Earth Productions, Belew was "the 
perfect collaborator. He came to me with certain basic 
guidelines, such as using Audie, portraying himself 
playing all of the instruments and using animation, as 
well as a general visual direction and imagery, and then 
he let me and [animator] Joey Ahlbum run with it" 

Belew says that Bernstein came up with all of the spe- 
cific ideas beyond his guidelines, and that he approved 
of just about everything Berstein presented. "This is 
one video I'm really proud of ... they could play it for 
the rest of my life and I'll always feel that way." 

As to the next generation of stars in the Belew family, 
one can see from the video that the camera and Audie 
have a natural rapport. "She's always been a terrific 
singer and she's a born performer," says her dad. 

Director Bernstein calls Audie an "incredibly smart, 
funny kid. She worked long days without lagging and 
still always had something to contribute. And at one 
point she was standing next to me at the camera, shook 
my hand and said, 'Let's do lunch.' " Kids sure do learn 
early these days. 
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GREENPEACE 

Archive Films 
Bangladesh Mission 

Betelgeuse Productions, Inc. 

Michele Bloom 
Vivian Boe- KCTS -TV 

Steven Brill 
Broadway Video, Inc. 

CARE 

Camera Mart, Inc. 

Clack Studios, Inc. 

CNN 

Darlene Dannenfelser 
Peter Dent Food & Catering 

Editel, New York 

Film Search 
Fuji Photo Film U.S.A., Inc. 

Gramercy Broadcast Center 
Half Day Video, Inc. 

Icon International, Inc. 

The Image Group, Inc. 

Imageways 
The Klages Group, Inc. 
George Riesenberger 

La Cart, Inc. 
Mike Mayers 

Music Express 
National Geographic 

National Video Center and 
Recording Studios, Inc. 

NBC 

The Nevada Test Site 
Nexus Productions, Inc. 

Oliphant Studios 
Pan Pacific 

Petrified Forest 
Pleasures of the Table 

Production Arts Lighting, Inc. 
Prop Trucks 

Rainforest Action Network 
The Los Angeles Registry Hotel 

Superdupe Creations, Inc. 

Sync Sound, Inc. 
3M 

Tape House Editorial Company 
A.Terzi Staging 

TVC Video 
Unite) Video, Inc. 

Universal Studios 
VCA Teletronics 
Videolab, Inc. 

Video Planning Plus, Inc. 

Videoworks, Inc. 
Whidbey Videos 
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i NEW VIDEOCLIPS 

This weekly listing of new video - 
clips generally available for pro- 
gramming and /or promotional 
purposes includes artist, title, 
album (where applicable), label, 
producer /production house, and 
director. Please send informa- 
tion to Billboard, New Video - 
clips, 1515 Broadway, New York, 
N.Y. 10036. 

BON JOVI 
Lay Your Hands On Me 
New Jersey /Mercury 
Joseph Plewe, Curt Marv,s /The Company 
Wayne Isham 

SHARON BRYANT 
Let Go 
Here I Am /Wing 
Karolyn Ali /Renge Films 
Bill Parker 

D. MOB 
It Is Time To Get Funky 
A Little Bit Of This. A Little /FFRR /London 
Mark Budzynski 
Dilly Gent 

DORO 
Whiter Shade Of Pale 
Force Majeure /Mercury 
Julio Flores 
Jeff Stein 

FOSTER -McELROY 
Gotta Be A Better Way 
FM' /Atlantic 
Karolyn Ali /Renge Films 
Bill Parker 

JOHN COUGAR MELLENCAMP 
Jackie Brown 
Big Daddy, Mercury 
Fay Greene /Punch & Judy Inc. 
John Mellencamp 

MIKE + THE MECHANICS 
Nobody Knows 
Living Years /Atlantic 
Frank Hilton. Tessa Watts Harry Clips 
Tim Broad 

JOHN MOORE & THE EXPRESSWAY 
Out Of My Mind 
Expressway Rising /Polydor 
Paul Spencer 
Russell Young 

SA -FIRE 
Gonna Make It 
Sa -Fire /Cutting /Mercury 
Carrie Wysocki 
Mark Romanek 

THE STOKER BROS. 
Could You Love A Working Man 
Comstock 
Glyn Evans, James Musselman Stonehenge 
Phil Kates 

TANGIER 
On The Line 
Four Winds /Atco 
Craig Fanning /Mark Freedman Productions 
Jeff Zimmerman 

TEXAS 
I Don't Want A Lover 
Southsìde /Mercury 
Roger Hunt 
Tony Vanden Ende 

OUTLETS WAGER THEY CAN COEXIST WITH B.E.T. 
(Continued from page 34) 

"Music In Motion" is hosted on a 
rotating basis among about 10 radio 
personalities from local urban 
XHRM. Programming is based in 
large part on listener requests; cur- 
rent clip favorites are by Bobby 
Brown, Karyn White, and Donna 
Summer. Many in the 12 -24- year -old 
target audience would love an all -rap 
show, says Nichols, something BET 
hasn't yet attempted. (Plans are un- 
der way for an all -rap program to 
bow on BET this fall.) 

These clip outlets are all ad sup- 
ported; "Music In Motion" often has 
sponsors for the whole hour. "Music 
Video Connection," which is pro- 
duced fresh 50 weeks out of the year, 
has spots booked solid through 1990. 
All use local promotions: giveaways 
of concert /movie tickets, artist para- 

phernalia and albums; remotes at re- 
tailers and clubs (San Diego's "Music 
In Motion" has promoted beach par- 
ties); and viewer call -in /mail contests. 
Chicago's "MV50" recently staged a 
highly successful Madonna look -alike 
contest; D.C.'s "Music Video Connec- 
tion" last year launched a major 
cross -promotion of a go-go album and 
a videocassette, titled "Go-Go Live At 
The Capitol Centre," with concert 
promoter G- Street Express. 

While the vid -show producers con- 
tacted by Billboard generally give 
BET's programming a thumbs up, all 
agree the cable service can't super - 
serve their homegrown audiences. 

"BET just can't localize their 
shows. But I know what's on the 
street," says Zapata. 

VIDEO TRACK 
(Continued from page 34) 

"Houston Solution," features a 
live performance shot before a 
Nashville audience. Steve Wo- 
mack directed and C. Paul Corbin 
produced. Milsap executive -pro- 
duced the clip, which comes from 
his RCA album, "Stranger Things 
Have Happened." 

Production companies and post - 
production facilities are welcome 
to submit information on current 
projects. Please send material to 
Deborah Russell, Video Track, 
Billboard, 9107 Wilshire Blvd., 
Beverly Hills, Calif. 90210. 

Cable Show To Serve Up Eclectic Music Mix 

Bravo Opens `Big World Cafe' 
NEW YORK The Bravo Cable 
Network has pacted with Picture 
Music International to co -pro- 
duce a new one -hour music maga- 
zine program for a fall premiere 
on the cable channel. 

Titled "Big World Cafe," the 
program will feature profiles and 
performance footage of an eclec- 
tic mix of artists, including Peter 
Gabriel, Fine Young Cannibals, 

the Judds, New Order, Elvis Cos- 
tello, Gipsy Kings, Throwing 
Muses, Bobby Brown, Gloria Es- 
tefan, and Toni Childs. 

The show -set for an 11 p.m. 
Saturday time slot -will origi- 
nate from London, where perfor- 
mances will be taped live, with 
footage from various global loca- 
tions included as well. 

AS OF JULY 1, 1989 

B LIST 
A SAMPLING OF PLAYLISTS AT 
NATIONAL VIDEO MUSIC OUTLETS. 

Lists do not include videos in 
recurrent or oldies rotation. 

MUSIC TELEVIWM° 

Continuous programming 
1775 Broadway, New York, NY 10019 

volA Æ 

Continuous programming 
1775 Broadway, New York, NY 10019 

ADDS ADDS 

The Jacksons, Nothin' (That Compares 2 U) 
L.L. Cool J, I'm That Type Of Guy 
Queensryche, I Don't Believe In Love 
Simply Red, If You Don't Know Me By Now 
Billy Squire, Don't Say You Love Me 
Neil Schon, I'll Cover You 

Stevie Ray Vaughan /Double Trouble, Crossfire 

Chris Isaak, Don't You Make Me Dream About You 

Soul II Soul, Keep On Movin' 
John Cougar Mellencamp, Jackie Brown 
Bee Gees, One 
Jeff Healey Band, Angel Eyes 

Black Entertainment Television 

14 hours daily 
1899 9th St. NE, Washington, DC 20018 

ADDS 

FIVE STAR VIDEO 

BUZZ BIN 

Love & Rockets, So Alive 
Bob Mould, See A Little Light 
10,000 Maniacs, Trouble Me 

Adrian Belew, Oh Daddy! 
Fine Young Cannibals, Good Thing 
Love & Rockets, So Alive 
Bonnie Raitt, Love Letter 
Various Artists, Greenpeace Music Video 

Bobby Brown, On Our Own 
Soul II Soul, Keep On Movin' 
New Edition, N.E. Heartbreak 
Stephanie Mills, Something In The Way ... 
Michael Cooper, Just What I Like 
E.U., Taste Of My Love 
Drum, Swirl 
N.W.A., Express Yourself 

HEAVY 

BREAKTHROUGH HEAVY 

Howard Jones, The Prisoner 

SNEAK PREVIEW 

Bon Jovi, Lay Your Hands On Me 
Jody Watley W /Eric B., Friends 
White Lion, Little Fighter 

HEAVY 

Paula Abdul, Forever Your Girl 
Bobby Brown, On Our Own 
Cinderella, Coming Home 
The Cult, Fire Woman 
The Cure, Fascination Street 
Michael Damian, Rock On 
The Doobie Brothers, The Doctor 
Fine Young Cannibals, Good Thing 
Lita Ford /Ozzy Osbourne, Close My Eyes Forever 
Peter Gabriel, In Your Eyes 
Great White, Once Bitten Twice Shy 
Madonna, Express Yourself 
Richard Marx, Satisfied 
Milli Vanilli, Baby Don't Forget My Number 
New Kids On The Block, I'll Be Loving You (Forever) 
Stevie Nicks, Rooms On Fire 
Tom Petty, I Won't Back Down 
Warrant, Down Boys 
Winger, Headed For A Heartbreak 

Paula Abdul, Forever Your Girl 
Natalie Cole, Miss You Like Crazy 
The Doobie Brothers, The Doctor 
Grayson Hugh, Talk It Over 
Madonna, Express Yourself 
Paul McCartney, My Brave Face 
Stevie Nicks, Rooms On Fire 
Rosette, Dressed For Success 
Simply Red, If You Don't Know Me By Now 
Rod Stewart, Crazy About Her 
Donna Summer, This Time I Know It's For Real 
Waterfront, Cry 

Prince, Batdance 
Peabo Bryson, Show And Tell 
The Jacksons, Nothin' (That Compares 2 U) 
Chuckii Booker, Turned Away 
Surface, Shower Me With Your Love 
Levert, Gotta Get The Money 
Karyn White, Secret Rendezvous 
Diana Ross, Workin' Overtime 
Miles Jaye, Objective 
James Ingram, It's Real 
Vanessa Williams, Darlin' I 

Vesta, Congratulations 

MEDIUM 
MEDIUM 

Michael Bolton, Soul Provider 
Harry Connick Jr., Do You Know What It Means To .. . 

Cowboy Junkies, Misguided Angel 
Dion, Written On The Subway Wall 
Julia Fordham, Comfort Of Strangers 
Bill Gable, Go Ahead And Run 
Jerry Lee Lewis, Great Balls Of Fire 
Donny Osmond, Sacred Emotion 
Mica Paris, My One Temptation 
Chris Rea, On The Beach 
Swing Out Sister, Waiting Game 
10,000 Maniacs, Trouble Me 

ACTIVE 

Anderson, Bruford, Wakeman & Howe, Brother ... 
Bangles, Be With You 
Adrian Belew, Oh Daddy! 
Neneh Cherry, Buffalo Stance 
De La Soul, Me Myself And I 

Indigo Girls, Closer To Fine 
King Swamp, Is This Love 
Cyndi Lauper, I Drove All Night 
Living Colour, Open Letter (To A Landlord) 
Martika, Toy Soldiers 
John Cougar Mellencamp, Pop Singer 
Prince, Batdance 
Roxette, Dressed For Success 
Skid Row, 18 And Life 
Rod Stewart, Crazy About Her 
Tin Machine, Under The God 
Wang Chung, Praying To A New God 
Waterfront, Cry 

THE 

Lt 

ÑEW 

Five 1/2 -hour shows weekly 
1000 Laurel Oak, Voorhees, NJ 08043 

Guy, Spend The Night 
Heavy D & the Boyz, We Got Our Own Thang 
The Boys, A Little Romance 
The O'Jays, Have You Had Your Love Today 
Milli Vanilli, Baby Don't Forget My Number 
The System, Midnight Special 
Al Green, As Long As We're Together 
Kiara, Every Little Time 
Dino, I Like It 
David Peaston, Two Wrongs Don't Make It Right 
Simply Red, If You Don't Know Me By Now 
Public Enemy, Fight The Power 
10dB, Second That Emotion 

CURRENT 

MEDIUM 

The Fabulous Thunderbirds, Knock Yourself Out 
Paul McCartney, My Brave Face 
Real Life, Send Me An Angel '89 
R.E.M., Pop Song '89 
Henry Lee Summer, Hey Baby 
U2, All I Want Is You 

BREAKOUTS 

Badlands, Dreams In The Dark 
The Call, Let The Day Begin 
Concrete Blonde, God Is A Bullet 
Edelweiss, Bring Me Edelweiss 
Exposé, What You Don't Know 
The Godfathers, She Gives Me Love 
Ivan Neville, Primitive Man 
The Rainmakers, Spend It On Love 
24 -7 Spyz, Jungle Boogie 
Wire, Eardrum Buzz 

Dead Milkmen, Smokin' Banana Peels 
Kool Moe Dee, They Want Money 
Rob Base /DJ EZ Rock, Times Are Gettin' Ill 

Chuck Chillout, Rhythm Is The Master 
K -9 Posse, This Beat Is Military 
Public Enemy, Fight The Power 
Three Times Dope, Funky Dividends 
Exposé, What You Don't Know 
Madonna, Express Yourself 
Samantha Fox, Love House 
Karyn White, Secret Rendezvous 
Waterfront, Cry 
Holly Johnson, Love Train 
Howard Jones, The Prisoner 
Animotion, Calling It Love 
The Wagoneers, Sit A Little Closer 
Kenny Rogers, Planet Texas 
Jeff Healey Band, Angel Eyes 
Clint Black, A Better Man 
Animotion, Any Way The Wind Blows 
Jerry Lee Lewis, Great Balls Of Fire 
Neneh Cherry, Buffalo Stance 

L: tìi_] 

10 hours daily 
1000 Louisiana Ave., Houston, TX 77002 

ADDS 

Sweet Sensation, Hooked On You 
L.L. Cool J, I'm That Type Of Guy 
Peter Gabriel, In Your Eyes 
Michael Bolton, Soul Provider 
U2, All I Want Is You 
10dB, Second That Emotion 
Various Artists, Greenpeace Music Video 

POWER 

E 3TNN. 
The Nashville Network 

13 Hours Weekly 
2806 Opryland Dr., Nashville, TN 37214 

14 hours weekly 
6311 Romaine St., Los Angeles, CA 90038 

Martika, Toy Soldiers 
Madonna, Express Yourself 
Milli Vanilli, Baby Don't Forget My Number 
Donna Summer, This Time I Know It's For Real 
Exposé, What You Don't Know 
Warrant, Down Boys 
The Doobie Brothers, The Doctor 
Richard Marx, Satisfied 
Fine Young Cannibals, Good Thing 
New Kids On The Block, I'll Be Loving You (Forever) 
Neneh Cherry, Buffalo Stance 
Simply Red, If You Don't Know Me By Now 
Waterfront, Cry 

ADDS 

CURRENT 

Oak Ridge Boys, Beyond Those Years 
New Grass Revival, Callin' Baton Rouge 
Reba McEntire, Cathy's Clown 
Shenandoah, The Church On Cumberland Road 
Kathy Mattea, Come From The Heart 
New Edition, N.E. Heartbreak 
Saillie & the Boys, Wish I Had A Heart Of Stone 
Dolly Parton, Why'd You Come In Here Lookin' ... 
The Wagoneers, Sit A Little Closer 
Foster & Lloyd, Before The Heartache Rolls In 

Jo-El Sonnier, Blue, Blue (Blue. Blue, Blue) 
Lee Greenwood, Home To Alaska 
Lorrie Morgan, Dear Me 
Lyle Lovett, Nobody Knows Me 
Nitty Gritty Dirt Band, Will The Circle Be Unbroken ... 
Neil McGoy, That's America 
Highway 101, Honky Tonk Heart 
Kenny Roger's, Planet Texas 
Daniele Alexander, She's There 
Gatlin Brothers, I Might Be What You're Lookin' For 

Anderson, Bruford, Wakeman & Howe, Brother ... 
Debbie Gibson, No More Rhyme 
L.L. Cool J, I'm That Type Of Guy 
Enya, Storms In Africa 
U2, All I Want Is You 
Grayson Hugh, Talk It Over 
Sa-Fire, Gonna Make It 

N-w 7x..0 7,le.rr.. 

Continuous programming 
704 18th Ave. South, Nashville, TN 37203 

HEAVY 

HEAVY 

Milli Vanilli, Baby Don't Forget My Number 
Exposé, What You Don't Know 
Donna Summer, This Time I Know It's For Real 
Stevie Nicks, Rooms On Fire 
The Doobie Brothers, The Doctor 
New Kids On The Block, I'll Be Loving You (Forever) 
Martika, Toy Soldiers 
Simply Red, If You Don't Know Me By Now 
Roxette, Dressed For Success 
Richard Marx, Satisfied 
Natalie Cole, Miss You Like Crazy 
Cyndi Lauper, I Drove All Night 
Fine Young Cannibals, Good Thing 
Bobby Brown, Every Little Step 
Neneh Cherry, Buffalo Stance 
Madonna, Express Yourself 
Dino, I Like It 

Karyn White, Secret Rendezvous 

Texas, I Don't Want A Lover 
Keith Whitley, I'm No Stranger To The Rain 
Dolly Parton, Why'd You Come In Here Lookin' .. . 

Reba McEntire, Cathy's Clown 
Shenandoah, Sunday In The South 
Oak Ridge Boys, Beyond Those Years 
Clint Black, Killin' Time 
Kathy Mattea, Come From The Heart 
Lorrie Morgan, Dear Me 
Kenny Rogers, Planet Texas 
Clint Black, A Better Man 
The Shooters, If I Ever Go Crazy 
Nitty Gritty Dirt Band, Will The Circle Be Unbroken ... 
Charlie Daniels, Midnight Train 
Michael Martin Murphey, Never Givin' Up On Love 
Rodney Crowell, After All This Time 
Desert Rose Band, She Don't Love Nobody 
Jo-El Sonnier, Blue, Blue (Blue, Blue, Blue) 
The Wagoneers, Sit A Little Closer 
New Grass Revival, Callin' Baton Rouge 
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Central Sun Blazes Home Vid Trail 
Titles Include Bluegrass, Folk Acts 

BY EDWARD MORRIS 

NASHVILLE Operating on a shoe- 
string budget, Central Sun Video has 
been making significant inroads into 
the home entertainment market by 
concentrating on country, bluegrass, 
and folk titles. The Reston, Va., com- 
pany is owned and operated by Cas- 
par W. Weinberger Jr., son of Ronald 
Reagan's former secretary of de- 
fense. 

Central Sun, Weinberger explains, 
is essentially a one -man operation. 
He has no in -house A &R, production, 
duplication, or distribution personnel. 
All such services are hired on a proj- 
ect-by-project basis. 

Established four years ago, Cen- 
tral Sun now has 17 active titles, the 
most recent of which is a 10 -song, 30- 
minute video album by singer /song- 
writer John Hartford, "Learning To 
Smile All Over Again." It was pro- 
duced in the studio of a Nashville 
television station, using the station's 
regular crew. 

Among the company's best -selling 
titles is "Jim & Jesse And The Virgin- 
ia Boys," an album by the Grand Ole 
Opry bluegrass band of that name. 

This project, says Weinberger, was 
"our first real video and our first at- 
tempt to do what we wanted to do- 
which was to make video music al- 
bums instead of music videos. In 
making that distinction, we simply 
wanted our artists to perform as 
close to an audio record as normal, 
but close -up, with state-of- the -art vid- 
eo cameras on them, so they would 
be recorded for history doing what 
they really do best, which is make 
music." 

Rivaling the Jim & Jesse video in 
sales is a black- and -white series of 
folk music programs, "Rainbow 
Quest," which Pete Seeger hosted 
and performed on in 1965 -66. Pro- 
duced in New Jersey and aimed at 
educational television, the series nev- 
er got off the ground because Seeger 
was still being blacklisted by the fed- 

Contact: Little Richie Johnson 

(505) 864 -7441 

eral government. 
Consequently, the programs 

stayed on the shelf until Weinberger 
gained rights to them from the 
show's producers. Each segment is 
approximately 52 minutes long. 
Guests spotlighted include Judy Col- 
lins, Doc Watson, Woody Guthrie, 
Leadbelly, Donovan, the Stanley 
Brothers and Cousin Emmy, the 
Greenbriar Boys, and Mississippi 
John Hurt. Shows by all of these acts 
are now available from Central Sun. 

There are 38 shows, but Weinber- 
ger says he will probably not trans- 
form all of them into videos. 

Weinberger says he finds it amus- 
ing that his politically conservative 
father and the radical Seeger were 
Harvard classmates. 

Most Central Sun videos carry re- 
tail tags of $24.95, but a couple - 
"Raw Mash: Making The Moon- 
shine," a PBS documentary, and 
"God Bless Fiddle Players," a tape of 
a Texas fiddling contest, sell for 
$19.95. 

Weinberger estimates that 40% of 
his sales are by direct mail and 60% 
through retail stores. He says he 
sells a lot of product in Japan. 

Central Sun works through a net- 
work of distributors. County Sales, a 
direct -mail house in Floyd, Va., which 
specializes in bluegrass music, is one 
of the company's chief conduits. The 
Hartford video, which debuted in 
May, got a lavish test display at the 
only Disc Jockey store in Nashville. 
Disc Jockey, which is owned by Wax - 
Works distributors, Owensboro, Ky., 
has a history of promoting bluegrass 
and folk music. 

Production costs for video albums, 
Weinberger says, range from 
$10,000- $30,000 each. He says it takes 
sales of from 800 -1,500 units for a ti- 
tle to reach the break -even point. Art- 
ists are paid a flat fee, plus royalty on 
sales, he adds. 

The Central Sun titles are available 
in both VHS and Beta formats. 
American Sound & Video, Atlanta, 
does all the company's duplication. 

Central Sun advertises mostly 

Statler Bros., 

Shelton Clash 

On Charity Gig 
BY EDWARD MORRIS 

NASHVILLE There have been 
more fireworks than expected to 
mark the Statler Brothers' annual 
Fourth of July celebration. Sparking 
it all is a heated dispute between the 
much -awarded Statlers and gold sell- 
ing newcomer Ricky Van Shelton. 

Shelton was scheduled to be the 
guest attraction at the Statlers' 20th 
Happy Birthday USA extravaganza, 
July 3 -4 in Staunton, Va. Since the 
proceeds of the event are donated to 
charity, Shelton, as other guests be- 
fore him have, was to perform for 
free. 

Recently, however, he sent the 
Statlers a copy of his seven -page con- 
tract rider. This, as it turned out, was 
the opening shot. 

(Continued on page 48) 

through such special -interest jour- 
nals as Bluegrass Unlimited and 
Frets. 

Other acts who have Central Sun 
videos are Hot Rize, the Nashville 
Bluegrass Band, and Norman & Nan- 
cy Blake. Theme videos include "Do- 
bro Summit," which features perfor- 
mances by Josh Graves, Mike Aul- 
dridge, Jerry Douglas, and Vassar 
Clements, and "Two Fiddles, No 
Waiting," which spotlights Kenny 
Baker and Blaine Sprouse. 

Weinberger says he would like to 
go after bigger names for his cata- 
log: "I think we've got a kind of 
unique goal in mind here, something 
that's kind of slipped through the 
cracks, and that is the simple, 
straightforward presentation of art- 
ists on video." 

Killin' Time. RCA artist and ASCAP songwriter Clint Black is all smiles during a 

reception, hosted by ASCAP -Nashville, celebrating the release of his RCA 
album "Killin' Time." Pictured are, from left, Gerry Wood, GM, Billboard - 
Nashville; Connie Bradley, Southern executive director, ASCAP; Hayden 
Nicholas, co- writer of Black's single "Better Man "; Black; Gene Smith, associate 
publisher /director of marketing and sales, Billboard; Joe Galante, senior 
VP /GM, RCA -Nashville; and Richard Perna, VP, Hamstein Publishing. 

Contents Range From A-Z Title List To Trivia Tidbits 

Singles Chart Book Deserves A Look 
HOT BOOK FOR A HOT CHART: Joel Whitburn has 
just published a new book that'll be a hot seller -"Top 
Country Singles, 1944-1988." The 564-page volume car- 
ries 45 years of charted country singles, including chart 
data and statistics, plus biographical notes on major art- 
ists. The fact -filled book is based entirely on the com- 
plete history of Billboard's country singles charts, dat- 
ing back to the first chart on Jan. 8, 1944, and through 
the Dec. 31, 1988, Hot Country Singles chart. 

The book's primary appeal is a complete artist section 
listing every charted sin- 
gle in chronological order 
by artist. There's a com- 
plete A -Z title section and 
a fascinating trivia sec- 
tion, featuring a year -by- 
year listing of every No. 1 

hit. The listings include 
the debut date, peak posi- 
tion, weeks charted, art- 
ist, title, other chart posi- 
tions (pop, etc.), label, and 
number. Another section 
carries an alphabetical listing, by song title, of every rec- 
ord hitting Billboard's country singles charts from the 
day the charts were born through the last chart of last 
year. 

Billboard's charting of country music began with the 
Most Played Juke Box Folk Records chart in 1944 (for 
two months in 1947 it was shown as the Most Played 
Juke Box Hillbilly Records). It listed as few as two and 
as many as eight records. In 1949, the title was changed 
to Most Played Juke Box (Country & Western) Records, 
in 1952 to Most Played In Juke Boxes, and in 1956 to 
Most Played C &W In Juke Boxes. The final so- called 
jukebox chart was carried June 17, 1957. Two other 
country charts were concurrent for some of these years. 
The best -sellers charts went under the titles of Best Sell- 
ing Retail Folk Records, Best Selling Retail Folk (Coun- 
try & Western), National Best Sellers, Best Sellers In 
Stores, and C &W Best Sellers In Stores. The jockeys (ra- 
dio) charts were titled Country & Western Records Most 
Played By Folk Disk Jockeys, Most Played By Jockeys, 
and Most Played C &W By Jockeys. The final best -sell- 
ers and jockeys charts were published in Billboard's Oct. 
13, 1958, issue, supplanted by the Hot C &W Sides chart 
in the following issue. The name was changed Nov. 3, 
1962, to Hot Country Singles. 

The Record Holders chapter contains wonderful 
nuggets of country music facts, figures, and trivia. 
Who are the all -time top five artists? In order: Eddy 
Arnold, George Jones, Johnny Cash, Merle Hag- 
gard, and Conway Twitty. Want more? Top female 
artist -Dolly Parton, followed by Loretta Lynn. Top 
group -Statler Brothers, followed by the Oak Ridge 

Nashville 

Saxe 
by Ge 

Boys. Artist with most country crossover hits to the I pop Hot 100 -Elvis Presley with 59, trailed by Johnny 
Cash with 50. 

Twitty has scored with the most No. 1 hits (40), Hag- 
gard is second with 38, and Ronnie Milsap third with 
34. Eddy Arnold spent a record 145 weeks at the No. 1 

spot, and Webb Pierce is second with 111 weeks. Ala- 
bama had a record 21 consecutive No. 1 hits from 
1980 -87. Earl Thomas Conley is tied with Sonny 
James for second place with 16 (and Conley's streak is 

still intact). The all -time 
top duo is Porter Wagon- 
er and Dolly Parton, with 
21 charted hits. Loretta 
Lynn and Conway are 
second with 14. (This cat- 
egory doesn't include 
regular recording duos, 
such as the Bellamy 
Brothers.) Willie Nelson 
has a record total of 20 
different duo partners - 

that made the charts. 
leading George Jones , who has 13. 

Eddy Arnold, Hank Snow, Hank Thompson, Hank 
Williams, and Patti Page have all had charted hits in 
all five decades of Billboard's country charts. Every 
one of Snow's 85 charted singles were on the same la- 
bel -RCA. Bobby Bare had the most charted hits with 
the least amount of No. 1 hits: 70 charted singles and 
only one No. 1. The record of longevity: Eddy Arnold's 
"Bouquet Of Roses," charted for 54 consecutive 
weeks back in 1948 and '49. And, applause for Snow, 
who can claim the No. 1 country single of all time: His 
1950 hit "I'm Moving On" was No. 1 for 21 weeks and 
spent 44 weeks in the top 10. 

All segments of the country music industry-from 
records, to radio, to retail, to media -will have a field 
day with this book. It's $60 hard -cover, $50 soft -cover, 
and is published by Record Research Inc., P.O. Box 
200, Menomonee Falls, Wis. 53051. 

CROWELL FIRST: Columbia recording artist Rod- 
ney Crowell was honored at an ASCAP party saluting 
his recent accomplishments. He is the first country 
star ever to have four consecutive No. 1 Billboard sin- 
gles from the same album that were written, pro- 
duced, and performed by the same person ... Keith 
Whitley is gone, but not forgotten. A memorial fund 
has been set up in his name at the Vanderbilt Institute 
For Treatment of Addiction. Those wishing to make a 
donation should write c/o Fourth Floor, Vanderbilt 
Medical Center North, Zerfoss Building, SS4400, 
Nashville, Tenn. 37232. 

Ger Wood 
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CUNTRY 

ALL'S FUN AT FAN FAIR '89 
J 

Following the Warner Bros. show, the Forester Sisters are presented with a 
plaque commemorating 11 consecutive top 10 singles. Pictured are, from left, 
Bob Saporiti, VP of promotion, Warner Bros./Nashville; Paige Levy, director of 
A &R, Warner Bros. /Nashville; Kathy Forester; Christy Forester; June Forester; 
and Kim Forester. 

At the Music City News awards, held in Nashville during Fan Fair Week, Richard 
Asher, president and CEO of PolyGram, and Kathy Mattea congratulate 
C.lattea's label mates the Statlers after they won vocal group of the year. 
Pictured are, from left, Asher, Phil Balsley, Harold Reid, Mattea, Don Reid, and 
Jimmy Fortune. 

ASCAP member Ricky Van Shelton, who received four Music City News awards, 
is congratulated backstage at the Grand Ole Opry by fellow artists and ASCAP 
staff. Pictured are, from left, Reba McEntire; Randy Travis; Shelton; Connie 
Bradley, Southern executive director, ASCAP; Buck White; Cheryl White; Sharon 
White; and John Briggs, Nashville director of membership relations, ASCAP. 
McEntire, Travis, and the Whites also received awards. 

I=rom left, Duane Allen and Steve Sanders of the Oak Ridge Boys; Bruce 
.-linton, president, MCA Records /Nashville; Joe Bonsai' of the Oak Ridge Boys; 
ony Brown, executive VP, MCA /Nashville; and Richard Sterban of the Oak 

Ridge Boys visit backstage at the MCA Records show. 

Universal label mates Eddy Raven, 
left, and Carl Perkins chat backstage 
following their performances. 

Artists, label executives, and well -wishers gather backstage following Atlantic 
Records' first Fan Fair show. Joining in the affair are, from left, record executive 
Rick Blackburn; Billy "Crash" Craddock; Billy Joe Royal; Vince Faraci, senior VP 
of marketing and promotion, Atlantic Records; record promoter Bill Heltemes; 
and producer Nelson Larkin. 

Capitol Records artists and executives gather backstage following the Capitol show, during which fans donned blue Fan 
Fair ponchos to brave rainy weather. Pictured are, from left, George Collier, director of marketing at Capitol; John Cowan 
of New Grass Revival Suzy Boggess; Jerry Crutchfield, executive VP /GM; and Garth Brooks. 

Pictured following Shelby Lynne's set at the CBS Records show are, from left, 
Bob Montgomery, VP of A &R, CBS /Nashville; Shelby Lynne; and Paul Smith, 
president of CBS Records Distribution. 
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Last year, four young men 

called the Wagoneers released 

a debut album that brought 

them universal praise as one of 

the best new country bands. 

That album and their exciting 

live shows proved that the 

Wagoneers have all the 

dedication and craft they 

need to take them all the way 

to the top. 

Now their second album, 

GOOD FORTUNE, 
arrives on the scene to show 

that the Wagoneers have 

mastered all the elements it 

takes to insure a long and 

legendary career. 
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featuring 
the first single and video 

" "I" 
L. S S E " [Am 1435] 

Produced by: 

Emory Gordy, Jr. 

Executive Producers: 

Steve Ralbovsky 
and Patrick Clifford 

Management: 

Carlyne Meijer 

9I39 R&M Records. Inc. Rh rights reserved. 
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Compiled from a national sample of radio playlists. 

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER /DISTRIBUTING LABEL 

0 2 6 12 

* * No. 1 * * 
COME FROM THE HEART 1 week at No. One KATHY MATTEA 
A.REYNOLDS (SCLARK, (.LEIGH) MERCURY 872 766 -7 

O 3 5 13 LOVIN' ONLY ME RICKY SKAGGS 
R.SKAGGS.S.BUCKINGHAM (E.S7EVEN5, H.KANTER) EPIC 34.68693/CBS 

O 6 10 11 
IN A LETTER TO YOU EDDY RAVEN 
B.BECKETT (D.LINDE) UNIVERSAL 66003 

4 5 8 11 
HOLE IN MY POCKET RICKY VAN SHELTON 
S.BUCKINGHAM (B.BRYANT, F.BRYANT) COLUMBIA 38 68694/ CBS 

O 8 11 10 WHAT'S GOING ON IN YOUR WORLD GEORGE STRAIT 
J BOWEN,G.STRAIT (D. CHAMBERLAIN. R.ORTER) MCA 53648 

© 11 15 8 
CATHY'S CLOWN REBA MCENTIRE 
J.BOWEN,R.MCENTIRE (D.EVERLY) MCA 53638 

O 10 14 10 
HOUSTON SOLUTION RONNIE MILSAP 
R. MILSAP,R.GALBRAITH,T.COLLINS (P.OVERSTREET, D.SCHLITZ) RCA 8868 -7 

® 12 16 11 
SH 'S GOT A SINGLE (THING IN MIND CONWAY 

ITFY 

O 14 17 12 
UP AND GONE THE MCCARTERS 
P WORLEY.E.SEAY (B.CASWELL, V.THOMPSON) WARNER BROS. 7 -22991 

10 15 19 11 
ONE GOOD WELL DON WILLIAMS 
D. WILLIAMS.G.FUNDIS (K.ROBBINS. M.REID) RCA 8867 -7 

11 19 21 9 WHY'D YOU COME IN HERE LOOKIN' LIKE THAT DOLLY PARTON 
R.SKAGGS (B. CARLISLE. R.THOMAS) COLUMBIA 38-68760/CBS 

12 17 20 15 
MUCH TOO YOUNGO 
A.REYNOLDS e(TKFEEL 

THIS DAMN OLD) GARTH HBoROO KS 

13 1 2 15 
I DON'T WANT TO SPOIL THE PARTY 

COLUMBIA 3ß 6á59H9 

14 21 24 10 
YOU AIN'T GOING NOWHERE CHRIS HILLMAN & ROGER MCGUINN 
R.SCRUGGS,NITTY GRITTY DIRT BAND (B.DYLAN) UNIVERSAL 66006 

15 20 22 12 
DEAR ME LORRIE MORGAN 
B.BECKETT (C.WHITSETT. S.MATEER) RCA 8866 -7 

16 7 9 14 BEYOND THOSE YEARS THE OAK RIDGE BOYS 
J.BOWEN (T.SEALS. E.SETSER) MCA 53625 0 22 25 8 
MORE THAN A NAME ON A WALL THE STATLER BROTHERS 
J.KENNEDY (J.FORTUNE, J.RIMEL) MERCURY 874 196 -7 

18 4 4 14 
CALL ON ME TANYA TUCKER 
J.CRUTCHFIELD (G. E.SCRUGGS) CAPITOL 44348 

19 9 13 13 
SURÓ1 

D (P.OVERSTREET. LO D.SCHLITZ) 
PAUL OVERSATR E9T 

® 23 27 7 R 
YR OKER)) COLUMBIA 8 

21 25 28 6 
TIMBER I'MAFALLING IN LOVE PATTY LOVELESS 

LE ÁS1 

® 26 29 10 
HBENNEN ONLY 

SKNOWEERLEY> REPRISE 
7.22999 

/W RNER BROS. 

O 28 32 7 
ÑO 

R 
AS NO RIGHT BILLY ROYAL 

K ROYAL, N.LARKIN) ATLANTIC AMERICA 7-99217/ATLANTIC 

24 31 35 6 
AC.WAT YOUDEVER GONNA LOVEÓH.DUnN) 

WARN ROLL 
DUN N 

CI 29 31 12 
HOW DO 

M.C.CARPENTER (M.C.CARPENTER) 
MARY CCOLUMBIA 

38 686NT 
BR 

26 30 36 6 
ANY WAY THE WIND BLOWS SOUTHERN PACIFIC 
SOUTHERN PACIFIC,J.E.NORMAN (J.MCFEE, A.PESSIS) WARNER BROS. 7.22965 

13 1 16 
LOVE 

RUDGGS (T.SCHUVLER) 
EARL THOMAS CA 824-7 

20 33 42 6 B.M NTGOM RYY (VV.GOSDIN, S.GOSDIN, B.CANNON) COLUMBIA 
38 

68888/CBS 

29 16 7 16 
THEY RAGE ON DAN SEALS 
K.LEHNING (B.MCDILL, D.SEALS) CAPITOL 44345 

® 35 39 7 NEVER GIVIN' UP ON LOVE MICHAEL MARTIN MURPHEY 
S.GIBSON.J.E.NORMAN (M.SMOTHERMAN) WARNER BROS. 722970 

31 36 45 4 
THIS WOMAN K.T. OSLIN 
H.SHEDD (K.TOSLIN) RCA 8943.7 

32 38 41 8 N DIRT (J F.KNOBLOCH, D.TYLER) UNIVERSAL 66009 
OF THE 

GRITTY 
EN 

DUR 
NITTY GRITTY 

33 18 3 16 SHE RDONT LOVE NOBODY THE DESERT 
BAND 

34 24 12 20 BEnERJMAN 
ROUD (C.BLACK. H.NICHOLAS) 

CLINT B88CK 

35 48 - 2 

* * * POWER PICK /AIRPLAY * * * 
II WODNDER DO YOU THINK OF ME KEITH 

WA 894E 7 

®7 39 44 7 COTTON(PIICKsN' 
TIME 

TEVENS) THE Má BROS. 
BROS. 

3/ 40 46 6 JJ.ELNORMAN (J.A.PARKS III) REPRISE 2176 0 WARNEER BROS. 

® 43 54 4 NOTHING I CAN DO ABOUT IT NOW WILLIE NELSON 
F.FOSTER (B.N.CHAPMAN) COLUMBIA 38 68923/CBS 

39 42 49 6 AND SO IT GOES JOHN DENVER /NITTY GRITTY DIRT BAND 
R.SCRUGGS.NITTY GRITTY DIRT BAND (P.OVERSTREET, D.SCHLITZ) UNIVERSAL 66008 

40 27 26 10 
THE KING IS GONE (SO ARE YOU) GEORGE JONES 
B.SHERRILL (R.FERRIS) EPIC 34 68743!C85 

41 51 65 3 
GIVOEWMEsHI7S LASTTTCHANCE LIONEL CAR WR5G6 

RIGHT) 

54 69 3 
HONKY TONK HEART 

(i R.SMITH) WARNER BROS 7.229 5 

43 46 53 5 
I LOVE THE WAY HE LEFT YOU LEE GREENWOOD 
J.STROUD,L.GREENWOOD (R.BYRNE. T.BRASFIELD) MCA 53655 

® 49 59 5 
BEFORE THE HEARTACHE ROLLS IN FOSTER & LLOYD 
B.LLOYD,R.FOSTER,R.WILL (R.FOSTER. B.LLOYD> RCA 8942.7 

45 32 18 13 
5:01 BLUES MERLE HAGGARD 
M.HAGGARD.M.YEARY (J.TWEEL. M.GARVIN) EPIC 34 66598/C68 

46 34 23 18 WHERE DID I GO WRONG STEVE WARINER 
J.BOWEN,S.WARINER (S. WARINER) MCA 53504 

47 53 57 6 
CALLIN' TIN' BATODN)ROUGE NEW GRAS S REAL 

® 55 60 6 
NEVER HAD A LOVE SONG GARY MORRIS 
J.BOWEN,G MORRIS (G.MORRIS. J.BRANT LEY) UNIVERSAL 66011 

49 58 63 5 
CROSS MY BROKEN HEART SUZY BOGGUSS 
W.WALDMAN ( V.THOMPSON, K.FLEMING) CAPITOL 44399 

® 66 - 2 
W. 
DON'T YOU THE FORESTER SISTERS 

WALDMAN (O.YOUNG. J.PIERCE) WARNER BROS. 722943 

©Copyright 1989, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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Y1 3o TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER /DISTRIBUTING LABEL 

51 NEW 1 

* * * HOT SHOT DEBUT*** 
PROMISES RANDY TRAVIS 
K.LEHNING (R.TRAVIS, J.LINDLEY) WARNER BROS. 722917 

52 45 40 9 WHEN LOVE COMES AROUND THE BEND JUICE NEWTON 
J.LEO (J.LEO. P.TILLIS, M WRIGHT) RCA 8815 -7 

53 37 31 9 
I MIGHT BE LWHAT YOU'RE LOOKIN' FOR LARRY GATLIN / GATLIN BROTHERS HERS 

54 41 30 10 NEVER SAY NEVER 
w.ALORIOGE> 

T. GRAHAM BROWN 

55 56 51 20 LIKE FATHER LIKE SON LIONEL CARTWRIGHT 
T.BROWN,S.SMITH (P.OVERSTREET, D.SCHLITZ) MCA 53498 

56 62 70 4 BROTHERLY LOVE MOE BANDY 
J.KENNEDV (J.STEWART, T.NICHOLS) CURB 10537 

57 NEW 1 
ABOVE AND BEYOND RODNEY CROWELL 
T.BROWN.R.CROWELL (H.HOWARD) COLUMBIA 3868948'CBS 

58 75 - 2 THE 
COAS Ñ OF WOLORDAD(4ES) SKIMCA 

v53663 

59 61 68 5 M.LLOYD.M 
óWON'TT LAOVE YOU ANYMORE JOHNNY LEE 

ANIEL 

® 64 72 5 WHEN HEÉTe AYES YOU DON 
MERCURY 

MEADE 
280-7 

61 47 34 19 
AFTER ALL THIS TIME RODNEY CROWELL 
T.BROWN,R.CROWELL (R.CROWELLI COLUMBIA 38- 68585/CBS 

62 63 71 5 
SOMEBODY 

REYNOLDS 
THE WAML 

H. C.BROWDER, N.LARKIN) 
JOSH 

CURB 10528 8 

® NEW 1 
I GOT DREAMS STEVE WARINER 
J.BOWEN,S.WARINER (S.WARINER, B.LABOUNTV) MCA 53665 

64 44 48 8 
RIGHT TRACK, WRONG TRAIN CANóO N 16TH E 

65 72 82 3 A MOUNTAIN AGO MASON DIXON 
(D. SCHLITZ. POVERSTREE7) CAPITOL 44381 

6ó NEW 1 

(B.LOGAN (1L WISH I H 
oDvAREO 

EARTH? F STONE BAILLIE AND THE BOYS 
RCA 

67 67 74 4 WEAK NIGHTS LINDA DAVIS 
B.MONTGOMERY (K.BROOKS. M.FIELDER) EPIC 34 68919 /CBS 

68 52 43 17 BE 
HAD 

Á 
OU 

(K.CHATER, D.MAYO) 
ACA 88MA 

R 

69 81 - 2 BUENAASS NOCHES)FROM A LONELY ROOM 
REPRISE 

7DWI GHWTAROERKAM 

70 70 77 4 
LET'S SLEEP 

OON'TANDERSON) MERCRAY874 
OST 

71 50 33 18 PAAND RSO 
YOU 

N (D.YOAKAM) REPRISE 7-27567/WARNER 
DWIGHT 

O BROS. 

72 76 - 2 SIT ALIRTTLE LONSER LERMO) WA&MOIG35ERCA 

73 60 50 19 
YOUNG LOVE (STRONG LOVE) THE JUDDS 
B.MAHER (PKENNE LEY, K.ROBBINS) CURB /RCA 8820 -8 /RCA 

74 79 - 2 
ERS 

NI ST CAN' CRY(NO MORE THE LONESOME STRANGERS 

75 82 - 2 
J.BOWEN.J 

ONLYRTHIINB 
G 

BLUER THAN HAN HIS EYES JONI HARMS 

0 89 - 2 THE HURTIN' SIDE SHELBY LYNNE 
B.MONTGOMERY ( M.REID. R.BOURKE) EPIC 34- 68942/CBS 

7 7/ 80 - 2 GAIL DA314E4S HEOARITSDINITHEWINSDK.CUMMINGS) 

78 68 55 18 
THE GOSPEL ACCORDING TGO)LUKE SKIP 

EWING 

79 65 52 17 KSLEHNI 
STILL KBOVERENLEY) 

WARNER BROS. 

CD 90 - 2 BLUE BLUE DAY THE KENDALLS 
R KILLEN (U GIBSON) EPIC 34- 68933/CBS 

ói 84 - 2 PL RAKES AN.LARKIN YOU'RE 
MTAKIN' 

IS MY LOVE 
ATLANTIC AMERICA 7.99214/ATLANTIC 

$2 92 - 2 CALIFORNIA BLUE ROY ORBISON 
J. LYNNE (R.ORBISON. J.LYNNE, TPETTY) VIRGIN 7 -99202 

83 73 67 18 
IF I EVER GO CRAZY THE SHOOTERS 
w ALDRIDGE (W. ALDRIDGE. S ALDRIDGE) EPIC 34- 68587/CBS 

84 59 56 7 
LOVER IS ONE OF THOSE GWORDS 

cowMJANIIEGFFRICKIE 

85 NEW 1 
MIRROR MIRROR BARBARA MANDRELL 
T.COLLINS (P.THOMAS, B.P.BARKER) CAPITOL 44383 

CD NEW 1 
YOU AIN'ó DOWN HOME JANN BROWNEE 

87 99 - 2 
MI óGING ÁHE B SUES JEFF GOLDEN 

MGA 104 

® NEW 1 
TH 

DMLERI A LDO M ORE, G.BAIRD) 16TH AVENUE 70429 
CHARLEY PRIDE 

89 88 83 8 
THAT'S WHY I FELL IN LOVE WITH YOU EDDIE RABBITT 
R.LANDIS (B.J.WALKER,JR., E.STEVENS. E.RABBITT) RCA 8819 -7 

90 NEW 1 
THE WAY I WANT TO GO BURCH SISTERS 
D JOHNSON (GRAINS) MERCURY 874 5607 

91 NEW FULL MOON FULL N LOVE 
E "SMITH) 

K.D. LANG & THE RECLINES 

92 71 47 9 (BLUE, BLUE, BLUE) BLUE, BLUE JO -EL SONNIER 
HALVERSON.R.BENNE'T (T.SEALS, E.SETSER) RCA 8918 -7 

93 57 38 15 
I KNOW WHAT I'VE GOT J.C. CROWLEY 
J.LEO.L.M.LEE (J.C.CROWLEY, J.SILBAR> RCA 8822 -7 

® NEW 1 
YOU'LL NEVER BE SORRY THE BELLAMY BROTHERS 
TBROWN (H.BELLAMY, D.BELLAMY, D.SCHLITZ) MCA /CURB 53672/MCA 

95 NEWO. 1 WHERE YOU GONNA HANG YOUR HAT SYLVIE & HER SILVER DOLLAR BAND 
NOT LISTED (J.A.COS( PLAYBACK 75711 

96 69 61 20 
LOVE WILL THE FORESTER SISTERS 

E J.SSOUD,B BE(O . .LL ) 

97 78 66 6 THANK THE COWBOY) FOR THE RIDE TAMMY 
WáB94TE 

98 NEW 1 
YOU MADE IT EASY SAMMY SADLER 
J.MORRIS )D.GOODMAN. J.MORRIS, PRAKES) EVERGREEN 1093 

® NEW 1 BROKEN DREAMS AND MEMORIES MICHAEL SHANE 
M.APPEL (M.SHANE, M APPEL) REGAL 9891 

100 95 - 2 SON OF A PREACHER LMAN BOBBI LAC E 

OProducts with the greatest airplay this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units. 

46 BILLBOARD JULY 1, 1989 

www.americanradiohistory.com

www.americanradiohistory.com


COUNTRY 

CORNER 
by Marie Ratliff 

A MUSICAL DEPARTURE FOR TRAVIS: Randy Travis' "Promises" 
(Warner Bros.), this week's Hot Shot Debut at No. 51, is getting more than 
the usual share of comment afforded a Travis release. Typical is the evalua- 
tion of music director Ken Cattle, WTVY Dothan, Ala.: "This song by any 
other artist would probably never be played on the radio because it's cut so 
simple, no big production. All I hear is a guitar and a singer. That just 
proves what a unique talent Travis is, because nobody else could pull it 
off." Some of you may remember a different version of this song, which 
was on the B side of "Forever And Ever Amen." 

Another unique sound, according to Carlile, belongs to Epic artist Shelby 
Lynne, whose "The Hurtin' Side" is charted at No. 76 in its second week. 
"She has such a big voice for such a little girl, it's amazing to see that voice 
come out of her," he says. 

MD Robynn Jaymes, WYYD Roanoke- Lynchburg, Va., agrees. "She 
teased us with the George Jones duet, now she shows her stuff as she 
struts on this one with the finesse of a veteran. Shelby is exciting and in- 
spiring to listen to." 

LOCAL SONG GETS AUDIENCE INVOLVED: MD H. David Allan, 
KRKT Albany, Ore., reports phenomenal response to a song sent him by 
the local group Santa Fe. "The timber industry is the biggest thing around 
here," says Allan, "and recently the courts decided to restrict it drastically 
to protect some endangered species of animals, primarily the Northwest 
Spotted Owl. That action has caused sawmills to close down, a lot of people 
are out of work and the economy is really hurting. 

"I got this song called `Spotted Owl Talking Blues' [Wake Robin] by San- 
ta Fe, who are from Sweet Home, Ore. It's just something the group put 
together and placed in stores and truck stops around the area for sale. I 
was skeptical about putting it on, but when I aired it the first time, the 
phones started ringing and haven't stopped. 

"It has sort of a Dick Feller -type sound, and the response we've had is 
similar to what we got with `Dear Mr. Jesus' [by Sharon Batts on the Pow- 
er Vision label some 18 months ago]. Truckers are keying their CBs to the 
radio and shooting it all up and down the valley. I've never seen anything 
like it." 

SUMMER FUN SONGS: Program director Chip Douglas Mosley, WTNT 
Tallahassee, Fla., is getting a lot of response, on both sales reports and 
requests, for "Just Can't Cry No More" by The Lonesome Strangers 
(Hightone). "This is one of those new -style good -time happy songs that is 
just perfect for this time of year, and it fits our station to a ` T ' " says 
Mosley. The Lonesome Strangers move up to No. 74 in their second week 
on the Hot Country Singles chart. 

"Any Way The Wind Blows" by Southern Pacific (Warner Bros.) fills 
the bill for MD Randy Chapman, KALF Red Bluff, Calif. "We started get- 
ting response to it early and it's doing especially well here. It's a fun type 
summer song that gets the phones ringing." The song, which is featured in 
the "Pink Cadillac" movie soundtrack album (No. 45 on the Top Country 
Albums chart), is charted this week at No. 26. 

HOT COUNTRY SINGLES ACTION 
RADIO MOST ADDED 

PROMISES 

GOLD 

ADDS 
31 REPORTERS 

SILVER 
ADDS 

65 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
63 REPORTERS 

TOTAL TOTAL 
ADDS ON 

159 REPORTERS 

RANDY TRAVIS WARNER BROS. 12 21 29 62 66 
ABOVE AND BEYOND 
RODNEY CROWELL COLUMBIA 6 17 30 53 54 
I WONDER DO YOU THINK... 
KEITH WHITLEY RCA 8 25 18 51 129 
I GOT DREAMS 
STEVE WARINER MCA 7 13 22 42 42 
DON'T YOU 
FORESTER SISTERS WARNER BROS. 14 23 38 74 
(I WISH I HAD A) HEART OF... 
BAILLIE AND THE BOYS RCA 0 9 26 35 41 
THE COAST OF COLORADO 
SKIP EWING MCA 0 11 22 33 59 
BUENAS NOCHES FROM A... 
DWIGHT YOAKAM REPRISE 0 3 24 27 44 
HONKY TONK HEART 
HIGHWAY 101 WARNER BROS. 2 13 10 25 99 
NOTHING I CAN DO ABOUT... 
WILLIE NELSON COLUMBIA 6 9 7 22 113 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self -addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 
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Billboard. POWER PLAYLISTS Sample Playlists of the Nation's Largest 
Country Radio Stations 

St.Petersburg 
1 4 

2 5 
3 6 
4 8 

5 9 
6 10 
7 13 

- 8 14 

9 11 

10 15 
11 12 

12 2 
13 16 

.14 17 
15 18 
16 19 
17 20 
18 21 
19 22 
20 23 
21 24 
22 25 
23 26 
24 27 
25 ZZ 
26 29 
27 30 
28 31 
29 33 
30 37 
31 36 
32 39 
33 34 
34 35 

A35 - 
A36 - 
A37 - 
A39 - 

22 
23 
24 
25 
26 
D 
28 

29 
30 
31 
32 
33 
34 
35 
36 
37 
38 
39 
40 
A 
A 
A 
A 

A 
A 

19 
24 
25 
14 
30 
29 
38 
IX 
36 
31 
32 
34 
37 
40 
EX 
EX 
IX 
IX 
EX 
- - - - - - 

Chris Hillman 8 Roger Mcguinn, You Ain't Going 
Conway Twdty, She's Got A Single Thing In Mind 
Johnny Lee, Maybe I Won't Love You Anymore 
Merle Haggard, 5:01 Blues 
Paul Overstreet, Sowiri Love 
Michael Martin Murphey Never Givin' Up On Love 
Shenandoah, Sunday In the South 
Billy Joe Royal, Love Has No Right 
Kenny Rogers, Planet Texas 
Dan Seals, They Rage On 
The Marcy Bros., Cotton Pickin' Time 
Mary Chapin Carpenter How Do 
Canyon, Right Track, Wrong Train 
Dwight Yoakam, Buenas Noches From A Lonely Room 
John Denver,M'dsy Gritty Dirt Band, And So It G 

Rodney Crowell, Above And Beyond 
Barbara Mandrel!, Mirror Mirror 
Lionel Cartwright, Give Me His Last Chance 
Highway 101 Honky Tonk Heart - 

Pal Rakes All You're Takin' Is My Love 
Mee Ba Brotherly Love 
Keith Why, I Wonder Do You Think Of Me 
Steve Wanner I Got Dreams 
Vem Gosdin, I'm Still Crazy 
The Judds, Let Me Tell You 

FM 105 

AM 610 

Birmingham P.D.: Jim Tice 
1 3 Earl Thomas Conley Love Out Loud 
2 4 Lionel Cartwright, Like Father Like Son 
3 I Steve Wanner, Where Did I Go Wrong 
4 B Tanya Tucker, Call On Me 

5 11 Ricky Skaggs, Lavin' Only Me 
6 12 Kathy Medea, Come From The Heart 
7 2 Dwight Yoakam, I Got You 
B 14 Eddy Raven, In A Letter To You 
9 15 Paul Overstreet, Sowin' Love 

10 6 Rodney Crowell, After All This Time 
11 16 Ronnie Milsapp, Houston Solution 
12 17 Conway Twmy, She's Got A Single Thing In Mind 
13 5 Rosanne Cash, I Don't Want To Spoil The Party 
14 18 George Strait, What's Going On In Your World 
15 19 Reba McEntire, Cathy's Clown 
16 21 The McCarters, Up And Gone 
17 23 Dolly Parton Who'd You Come In Here Lookin' Li 
18 7 Dan Seals, They Rage On 
19 13 Ricky Van Shelton, Hole In My Pocket 
20 24 Don Williams, One Good Well 
21 9 The Oak Ridge Boys, Beyond Those Years 
22 26 The Stotler Brothers, More Than A Name On A Wal 
23 27 Chris Hillman 8 Roger Neguinn, You Ain't Going 
24 28 Shenandoah, Sunday In The South 
25 29 Garth Brooks, Much Too Young (To Feel This Damn 
26 30 Lorne Morgan, Dear Me 
27 EX Patty Loveless, Timber I'm Falling In Love 
28 IX Emmylou Harns, Heaven Only Knows 
a IX Billy loe Royal Love Has No Right 
30 IX Southern Pacific, Any Way The Wind Blows 
IX EX Holly Dunn Are You Ever Gonna Love Me 
IX EX K.T. Oslìn this Woman 
IX IX Michael Martin Murphey, Never Givin' Up On Love 
IX IX Vern Gosdin, I'm Still Crazy 
IX IX Kenny Rogers, Planet Texas 
A - Randy Travis, Promises 
A - Keith Whitley, I Wonder Do You Think Of Me 
A - Nifty Gritty. Dirt Band, Turn Of the Century 
A - Mary Chapin Carpenter, How Do 

WQYK 99 
P.D.: Jay Miller 

Kathy Matea, Come From The Heart 
Ricky Skaggs, Lovin' Only Me 
Ricky Van Shelton, Hole In My Pocket 
Ronne Mikap, Houston Solution 
Eddy Raven, In A Letter To You 
George Strait, What's Going On In Your World 
Conway Twitry, She's Got A Single Thing In Mind 
Reba McEntire, Cathy's Clown 
The McCarte s Up And Gone 
Don Williams, Inc Good Well 
Lorne Morgan, Dear Me 
The Oak Ridge Boys, Beyond Those Years 
Dolly Parton, Why d You Come In Here Lookin' Li 
Garth Brooks, Much Too Young (To Feel This Damn 
Chris Hillman 8 Roger Mcguien, You Ain't Going 
Shenandoah, Sunday In The South 
Billy Joe Royal, Love Has No Right 
H Dunn, Are You Ever Gonna Love Me 
Kenny Rogers, Planet Texas 
Southern Pacific, Any Way The Wind Blows 
Emmylou Harris, Heaven Only knows 
Lee Greenwood, I Love The Way He Left You 
The Stotler Brothers, More Than A Name On A Wal 
Patty Loveless, Timber I'm Falling In Love 
Mary Chapin Carpenter, How Do 
Michael Martin Murphey, Never Givin' Up On Love 
K.T. Oslin This Woman 
Vem Gosdin, I'm Still Cr, 
Gary orris, Never Had A Love Song ry 
Keith Whitley I Wonder Do You Think Of Me 
kiln Denver liitly Gritty Dirt Band, And So It G 

Gritty B Turn 
Lionel 

G iA and, urn Of the Century 
New Cartwright, Give Me His Last Chance 
New Grass Revival, Collin' Baton Rouge 
Willie Nelson, Nothing I Can Do About It Now 
Randy Travis, Promises 

Rod Crowell, Above And Beyond 
uzyney gg uss, Cross My Broken Heart 

Foster uoyd, Before The Heartache Rolls In 

Baton Rouge 
1 4 
2 3 

3 9 
1 10 
5 8 
6 7 
7 14 
8 11 
9 12 

10 15 
11 13 
12 16 
13 17 
14 18 
15 19 
16 20 

18 22 

20 24 
21 25 
?2 26 
23 27 
24 28 
25 29 
26 30 
27 EX 
28 IX 

A29 - 
30 IX 
31 IX 
EX 1 

EX 2 
EX EX 
EX - 
IX IX 
IX IX 
A - 
A - 

`r1/ß 
¡s a 5., t 

(U1,5 Fhp 

P.D.: Brian King 
Rosanne Cash, I Don't Want To Spoil The Party 
The Desert Rose Band She Don't Love Nobody 
Ricky Van Shelton, Hole In My Pocket 
Kathy Maltea, Come From The Heart 
Eddy Raven In A Letter To You 
The Oak Ridge B Beyyyyyyond Those Years 

Rick Skaggs, Lowe On Me 
`L Pau Overstreet, Sowin' ove 

Tanya Tucker, all On Me 
George Strait, What's Going On In Your World 
Merle Haggard, 5:01 Blues 
Conway Twitty, She's Got A Single Thing In Mind 
The McCarters, Up And Gone 
Lorne Morgan, Dear Me 
Reba McEM re, Cathy's Clown 
Jo-EI Sonnier, 

Don liamms, OnlReoeGood 

Blue, Blue) Blue, Blue 

Chris 
ew Grass Revival, Catlin' Baton Rougen't 

Going 

Billy Joe Royal, Love Has No Right 
Georp Jones, The kin Is Gone (So Are You) 
11m Stotler Brothers, More Than A Name On A Wal 
Shenandoah, Sunday In The South 
Garth Brooks, Much Too Young (To Feel This Damn 
Patty Loveless, Timber I'm Falling In Love 
Emmylou Hams, Heaven Only Knows 
Vem Gosdin, I'm Still Crazy 
Keith Whitley I Wonder Do YOU Think Of Me 
Dolly Parton, Why'd You Come In Here Lookin' Li 
Southern Pacific Any Way The Wind Blows 
Steve Wanner, Where Did I Go Wrong 
Earl Thomas Conley, Love Out Loud 
Sweethearts Of The Rodeo, If I Never See Midnig 
Skits Ewing The Gospel According To Luke 
T. Graham Brown, Never Say Never 
Nifty Gritty Dirt Band, Turn Of the Century 
Michael Martin Murphey, Never Givin' Up On Love 
Randy Travis, Promises 

Houston 
I 2 
2 4 

3 5 
4 6 
5 3 

6 1 

7 9 

8 10 
9 12 

10 15 
11 16 

12 21 
13 7 

14 23 
15 11 

16 13 
17 22 
18 17 
19 28 
20 20 
21 27 

George 
Rosanne 
The Oak 
Ricky Skaggs, 
Ricky Van 
Ronnie 
Eddy Raven, 

Reba McEntire 
Don Williams, 
Garth Brooks, 
Dolly Parton, 
Willie Nelson 
Clint Black 
Patty Loveless, 
Tanya Tucker 
Earl Thomas 
Kathy Maltea, 
Lionel Cartwnght, 
The Stotler 
Lorne Morgan, 
The McCarters, 

: Jim Robertson 
Your World 

The Party 
Years 

' 

Feel This Damn 
Here Lookin' Li 

About It Now 

In Love 

Son 
A Name On A Wal 

i 
E' K.K. 
96 FM 

P.D 

Strait, What's Going On In 
Cash, I Don't Want To Spoil 
Ridge Boys, Beyond Those 

Lovin Only Me 
Shelton, Hole In My Pocket 

Mikay, Houston Solution 
In A Letter To You 

Cathy's Clown 
One Good Well 
Much Too Young (To 
Why'd You Come In 
Nothing I Can Do 

Better Man 
Timber t'm Falling 

Call On Me 
Conley, Love Out Loud 

Come From The Heart 
Like Father Like 

Brothers, More Than 
Dear Me 
Up And Gone 

COUNTRY SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

45 5:01 BLUES (Tree, BMI /Cross Keys, ASCAP) HL 

57 ABOVE AND BEYOND (Tree, BMI) 
61 AFTER ALL THIS TIME (Granite, ASCAP /Coolwell, 

ASCAP) HL 

81 ALL YOU'RE TAKIN' IS MY LOVE (Snakeman, ASCAP) 

39 AND SO IT GOES (Screen Gems -EMI, BMI/Scarlet 
Moon, BMI /MCA, ASCAP /Don Schlitz, ASCAP) HL 

26 ANY WAY THE WIND BLOWS (Backlash, ASCAP /Bob- 
A-Lew, ASCAP /Endless Frogs, ASCAP /Long Tooth, 

BMI) 
24 ARE YOU EVER GONNA LOVE ME (Cross Keys, 

ASCAP/Terrace, ASCAP /Lawyer's Daughter, BMI) 

HL/CPP 

44 BEFORE THE HEARTACHE ROLLS IN (BMG Songs, 

ASCAP /Careers, BMI) CPP 

34 BETTER MAN (Howlin'Hits, ASCAP) 

16 BEYOND THOSE YEARS (WB, ASCAP/Two Sons, 

ASCAP/Warner- Tamerlane, BMI) WBM 

92 (BLUE, BLUE, BLUE) BLUE, BLUE (WB, ASCAP/Two 

Sons, ASCAP/Warner- Tamerlane, BMI) WBM 

80 BLUE BLUE DAY (Acuff-Rose, BMI) 

99 BROKEN DREAMS AND MEMORIES ( Miene Appel, 

SESAC) 

56 BROTHERLY LOVE (Peer -Talbot, BMI /Milsap, BMI) 
69 BUENAS NOCHES FROM A LONELY ROOM (Coal Dust 

West, BMI) 
82 CALIFORNIA BLUE (Orbisongs, ASCAP/SBK April, 

ASCAP /Gore Gator, ASCAP) 

18 CALL ON ME (Irving, BMI) CPP 

47 CALLIN' BATON ROUGE (Dennis Linde, BMI /SBK 
April, ASCAP) HL 

6 CATHY'S CLOWN (Acuff -Rose, BMI) CPP 

58 THE COAST OF COLORADO (Acuff -Rose, BMI /Hidden 
Lake, BMI) 

1 COME FROM THE HEART (SBK April, ASCAP /GSC, 

ASCAP/Lion Hearted, ASCAP) HL 

36 COTTON PICKIN' TIME (DebDave, BMI /Briarpatch, 
BMI) CPP 

49 CROSS MY BROKEN HEART (SBK April, ASCAP /Ides 
Of March, ASCAP /Irving, BMI /Eaglewood, BMI) CPP 

15 DEAR ME (Acuff -Rose, BMI /Artin, BMI) CPP 

50 DON'T YOU (Little Big Town, BMI /Oh The Music, 

BMI /Pierce, ASCAP) 

91 FULL MOON FULL OF LOVE (Bug, BMI/Whiskey 
Drinkin /Miss Kitty, ASCAP) 

41 GIVE ME HIS LAST CHANCE (Silverline, BMI /Long 
Run, BMI) 

78 THE GOSPEL ACCORDING TO LUKE (Acuff -Rose, 

BMI /Golden Reed, ASCAP) CPP 

77 HEARTS IN THE WIND ( Silverline, BMI /Hit List, 

BMI /Ken Cummings, BMI) 

22 HEAVEN ONLY KNOWS (Irving, BMI) CPP 

4 HOLE IN MY POCKET (House Of Bryant, BMI) 

42 HONKY TONK HEART (Berger Bits, ASCAP /MCA, 
ASCAP) 

7 HOUSTON SOLUTION (Screen Gems -EMI, 

HMI /Scarlett Moon, BMI /MCA, ASCAP /Don Schlitz, 

ASCAP) HL/WBM 
25 HOW DO (Getarealjob, ASCAP /SBK April, ASCAP) HL 

76 THE HURTIN' SIDE (Almo, ASCAP /Brio Blues, ASCAP) 

13 I DON'T WANT TO SPOIL THE PARTY (SBK 

Blackwood, BMI /ATV, BMI /MacLen, BMI) HL 

63 I GOT DREAMS (Steve Wariner, BMI /Screen Gems - 

EMI, BMI) 
71 I GOT YOU (Coal Dust West, BMI) WBM 

93 I KNOW WHAT I'VE GOT (Crowman, ASCAP/Warner- 

Elektra- Asylum, BMI /Silbar Songs, ASCAP /Lorimar, 
BMI) WBM 

43 I LOVE THE WAY HE LEFT YOU (Rick Hall, 

ASCAP /Milene, ASCAP) CPP 

53 I MIGHT BE WHAT YOU'RE LOOKIN' FOR (Kristoshua, 

BMI) 

66 (I WISH I HAD A) HEART OF STONE (SBK April, 

ASCAP /Ides Of March, ASCAP /Lion Hearted, ASCAP) 

35 I WONDER DO YOU THINK OF ME (Acuff -Rose, BMI) 

83 IF I EVER GO CRAZY (Rick Hall, ASCAP) 

68 IF I HAD YOU (Acuff-Rose, BMI/Tioaga Street, 
BMI /Hear No Evil, BMI) CPP 

20 I'M STILL CRAZY (Hookem, ASCAP / PolyGram 

International, ASCAP /Buddy Cannon, ASCAP) HL/CPP 

3 IN A LEITER TO YOU (SBK Blackwood, BMI /Dennis 
Linde, BMI) HL 

79 IS IT STILL OVER (Ensign, BMI /Larry Henley, BMI) 
CPP 

74 JUST CAN'T CRY NO MORE (Cattle Drive, 

BMI /Calhoun St., BMI /Bug, BMI) 
40 THE KING IS GONE (SO ARE YOU) (Uncle Artie, 

ASCAP) CPP 

70 LET'S SLEEP ON IT (Millhouse, BMI) 

55 LIKE FATHER LIKE SON (Scarlett Moon, BMI /Don 
Schlitz, ASCAP /Almo, ASCAP) CPP 

23 LOVE HAS NO RIGHT (Labor Of Love, 

BMI /Boondocks, ASCAP /11s4Fun, ASCAP) 

84 LOVE IS ONE OF THOSE WORDS (Tree, BMI /O'Lyric, 
BMI /Lawyer's Daughter, BMI) HL/CPP 

27 LOVE OUT LOUD (Screen Gems -EMI, BMI /Bethlehem, 
BMI) WBM 

% LOVE WILL (PolyGram International, ASCAP /GID 
Music, ASCAP) HL/CPP 

2 LOVIN' ONLY ME (ESP, BMI) CPP 

59 MAYBE I WON'T LOVE YOU ANYMORE (Cookie Jar, 

BMI /Starbound, BMI) 
85 MIRROR MIRROR (Vogue, BMI /Partner, BMI/Tom 

Collins, BMI) 
88 THE MORE I DO (Gid, ASCAP) 

17 MORE THAN A NAME ON A WALL (Stotler Brothers, 
BMI) CPP 

65 A MOUNTAIN AGO (MCA, ASCAP/Don Schlitz, 

ASCAP /Scarlet Moon, BMI /Screen Gems -EMI, BMI) 
12 MUCH TOO YOUNG (TO FEEL THIS DAMN OLD) 

(Major Bob, ASCAP) 

30 NEVER GIVIN' UP ON LOVE (Unicity, ASCAP /Rowdy 
Boy, ASCAP) HL 

48 NEVER HAD A LOVE SONG (Gary Morris, ASCAP) 

54 NEVER SAY NEVER (Rick Hall, ASCAP) 

38 NOTHING I CAN DO ABOUT IT NOW (WB, 

ASCAP /Refuge, ASCAP /Macy Place, ASCAP) 

10 ONE GOOD WELL (Irving, BMI /Colter Bay, BMI /Almo, 
ASCAP /Brio Blues, ASCAP) CPP 

75 THE ONLY THING BLUER THAN HIS EYES (Gid, 

ASCAP) 

37 PLANET TEXAS (Hila Lou, BMI) 
51 PROMISES (Three Story, ASCAP/Tennessee Hills, 

BMI) 

64 RIGHT TRACK, WRONG TRAIN (Milene, ASCAP /Zomba, 
ASCAP) CPP 

33 SHE DON'T LOVE NOBODY (Lillybilly, BMI /Bug, BMI) 
8 SHE'S GOT A SINGLE THING IN MIND (Rick Hall, 

ASCAP) 

87 SINGING THE BLUES (Acuff-Rose, BMI) 
72 SIT A LITTLE CLOSER (Hollywood Avenue, BMI /Irving, 

BMI /Rosker, BMI) 
62 SOMEBODY PAINTS THE WALL (Joyna, 

ASCAP /11s4Fun, ASCAP /Noted, ASCAP) 

100 SON OF A PREACHER MAN (Tree, BMI) 
19 SOWIN' LOVE (Screen Gems -EMI, BMI /Scarlet Moon, 

BMI /Don Schlitz, ASCAP) HL/WBM 
20 SUNDAY IN THE SOUTH (Screen Gems -EMI, BMI) 
97 THANK THE COWBOY FOR THE RIDE (Richey, 

BMI /Eds Palomino, BM) 
89 THAT'S WHY I FELL IN LOVE WITH YOU (Fishin' Fool, 

BMI /Music Of The World, BMI /ESP, BMI /Eddie 

Babbitt, BMI) 

29 THEY RAGE ON (PolyGram International, 

ASCAP /Ranger Bob, ASCAP /Pink Pig, BMI) HL 

31 THIS WOMAN (Wooden Wonder, SESAC) 

21 TIMBER I'M FALLING IN LOVE (Songs Of PolyGram, 

BMI) HL 

32 TURN OF THE CENTURY (Colgems -EMI, ASCAP /A 
Little More Music , ASCAP /Back Nine, ASCAP /Mota, 
ASCAP) WBM 

9 UP AND GONE (Farm Hand, ASCAP /Deberris, 

ASCAP /SBK April, ASCAP /Ides Of March, ASCAP) HL 

90 THE WAY I WANT TO GO (Terrace, ASCAP) 

67 WEAK NIGHTS (Tree, BMI /Cross Keys, ASCAP) 

5 WHAT'S GOING ON IN YOUR WORLD (Milene, 

ASCAP /Ha -Deb, ASCAP) CPP 

60 WHEN HE LEAVES YOU (Almo, ASCAP /Brio Blues, 

ASCAP /Irving, BMI /Colter Bay, BMI) CPP 

52 WHEN LOVE COMES AROUND THE BEND (Mopage, 

BMI /Blood, Sweat and Ink, BMI/Warner- Elektra- 

Asylum, BMI/Wrightchild, BMI) WBM 

46 WHERE DID I GO WRONG (Steve Wariner, BMI /Irving, 
BMI) CPP 

95 WHERE YOU GONNA HANG YOUR HAT ( Lovey, BMI) 
11 WHY'D YOU COME IN HERE LOOKIN' LIKE NAT 

(Benny Hester, ASCAP) 

86 YOU AIN'T DOWN HOME (Cross Keys, ASCAP/Tree, 

HMI) 
14 YOU AINT GOING NOWHERE (Dwarf, ASCAP) WBM 

98 YOU MADE IT EASY (Famous, ASCAP /High Roller, 

BMI) 
94 YOU'LL NEVER BE SORRY (Bellamy Bros., ASCAP /Don 

Schlitz, ASCAP) 

73 YOUNG LOVE (STRONG LOVE) (Irving, BMI /Goner 
Bay, BMI) CPP 
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STATLER BROS. SPAR WITH SHELTON OVER CONTRACT FOR CHARITY SHOW 
(Continued from page 44) 

On June 12, the Statlers announced 
at a press conference that Shelton's 
appearance had been canceled and is- 
sued a statement that said, "Ricky 
made elaborate and expensive de- 
mands that we are not willing to pro- 
vide." 

Untrue, responded Shelton's reps. 
Hearing that the Statlers were going 
to hold a press conference, Shelton's 
publicist, Evelyn Shriver, launched a 
preemptive strike with a press re- 
lease that hit the media before the 
Statlers' did, contending that all Shel- 
ton demanded was a covered stage to 
perform on. 

"Since it was a concert for chari- 

ty," the Shriver release said, "no con- 
tract was involved, but Mr. Shelton's 
standard rider agreement, which per- 
tains to his production needs, was 
forwarded to the Statler organiza- 
tion." The release further explained 
that the Statlers refused to accommo- 
date Shelton's requirement for a cov- 
er to the stage area. 

Shelton, the release said, "is confi- 
dent that, as always, the festival will 
be a gigantic success." 

Shriver says she sent a copy of the 
release to the Statlers before their 
press conference, but the quartet 
was apparently not mollified by Shel- 
ton's good wishes. 

TNN will telecast the Shelton -less 
event live July 4, beginning at 8 p.m., 
Eastern time. The 60- minute special, 
which will be rebroadcast at mid- 
night, will be hosted by Lorianne 
Crook and Charlie Chase. 

Ann Peters, the Statlers' office 
manager, says the group made the 
cancellation because it was not aware 
of Shelton's demands until the last 
minute. 

Peters adds, "The brothers have 
contacted him -his management - 
two or three times and have yet to 
hear from him." Asked if the covered 
stage was the only point of conten- 
tion, Peters says, "The press release 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

: I. 2 6 

** No.1 ** 
REBA MCENTIRE MCA 6294 (8.98) (CD) 2 weeks at No. One SWEET SIXTEEN 

2 2 1 18 HANK WILLIAMS, JR. WARNER /CURB 25834 /WARNER BROS. (8.98) (CD) GREATEST HITS Ill 

3 4 3 18 GEORGE STRAIT MCA 42266 (8.98) (CD) BEYOND THE BLUE NEON 

4 3 4 10 THE JUDDS CURB /RCA 9595/RCA (8.98) (CD) RIVER OF TIME 

5 6 7 48 RANDY TRAVIS A WARNER BROS. 25738 (898) (CD) OLD 8 X 10 

© 7 8 37 RICKY VAN SHELTON COLUMBIA44221 /CBS (CD) LOVING PROOF 

7 5 5 41 K.T. OSLIN RCA 8369 (8.98) (CD) THIS WOMAN 

8 8 9 61 RODNEY CROWELL COLUMBIA 44076 /CBS (CD) DIAMONDS & DIRT 

9 9 6 19 ALABAMA RCA 8587 -1 (8.98) (CD) SOUTHERN STAR 

10 10 12 7 CLINT BLACK RCA 9668 -1(8.98) (CD) KILLIN' TIME 

)<1 12 13 6 NITTY GRITTY DIRT BAND WILL THE CIRCLE BE UNBROKEN, VOL.II 
UNIVERSAL 12500 /MCA (10.98) (CD) 

12 13 11 38 PATTY LOVELESS MCA 42223 (8.98) (CD) HONKY TONK ANGEL 

13 11 14 54 KEITH WHITLEY RCA 6494 -1 (B.98) (co) DON'T CLOSE YOUR EYES 

14 15 16 6 KENNY ROGERS REPRISE 1 -25792 (8.98) (CD) SOMETHING INSIDE SO STRONG 

15 16 15 10 KATHY MATTEA MERCURY 836 950 1 (CD) WILLOW IN THE WIND 

16 14 10 15 ROSANNE CASH COLUMBIA 45054 /CBS (CD) HITS 1979 - 1989 

C) 24 29 3 K.D. LANG & THE RECLINES ABSOLUTE TORCH AND TWANG 
SIRE 25877 /WARNER BROS. (8.98) (CD) 

18 17 17 45 DWIGHT YOAKAM BUENAS NOCHES FROM A LONELY ROOM 
REPRISE 25749 /WARNER BROS. (8.98) (CD) 

19 19 18 19 SHENANDOAH COLUMBIA 44468/CBS (CD) THE ROAD NOT TAKEN 

20 18 19 45 THE JUDDS RCA /CURB 83181 /RCA (8.98) (CD) GREATEST HITS 

21 21 21 15 GEORGE JONES EPIC 44078/CBS (CD) ONE WOMAN MAN 

22 20 22 110 RANDY TRAVIS A3 WARNER BROS. 25568 -1 (8.98) (CD) ALWAYS & FOREVER 

23 22 26 6 THE OAK RIDGE BOYS MCA 42294 (8.98) (co) GREATEST HITS, VOL. III 

24 62 - 2 DOLLY PARTON COLUMBIA 44384/CBS (CD) WHITE LIMOZEEN 

25 23 20 20 LYLE LOVETT MCA /CURB 42263/MCA (8.98) (CD) LYLE LOVETT AND HIS LARGE BAND 

26 27 24 100 K.T. OSLIN RCA 5924 -1(8.98) (CD) 80'S LADIES 

27 28 25 17 BILLY JOE ROYAL ATLANTIC AMERICA 91064 /ATLANTIC (8.98) (CD) TELL IT LIKE IT IS 

28 26 27 48 DAN SEALS CAPITOL 46976 (8.98) (CD) RAGE ON 

29 25 23 44 TANYA TUCKER CAPITOL 48865 (8.98) (CD) STRONG ENOUGH TO BEND 

30 29 28 59 REBA MCENTIRE MCA 42134 (8.98) (co) REBA 

31 30 33 175 ALABAMA RCA AHL1.7170 (8.98) (CD) GREATEST HITS 

32 39 41 15 RONNIE MILSAP RCA 9587 (898) (CD) STRANGER THINGS HAVE HAPPENED 

33 33 30 58 SKIP EWING MCA 42128 (8.98) (CD) THE COAST OF COLORADO 

34 31 34 121 RICKY VAN SHELTON COLUMBIA 40602/CBS (CD) WILD EYED DREAM 

35 34 31 16 ROY ORBISON VIRGIN 90158 (9.98) (CD) MYSTERY GIRL 

36 36 37 158 RANDY TRAVIS 2 WARNER BROS. 1.25435 (8.98) (CD) STORMS OF LIFE 

37 35 35 11 STEVE WARINER MCA 42272 (898) (CD) I GOT DREAMS 

38 38 38 73 VERN GOSDIN COLUMBIA 40982 /CBS (CD) CHISELED IN STONE 

that we issued said we have a seven - 
page document of demands from 
him, about which we won't go into de- 
tail as we are much too gentlemanly 
for that." 

Shriver says the Statlers were told 
they could ignore all of the rider ex- 
cept for the four -page section dealing 
with "technical needs." She says 
Shelton is adamant about a covered 
stage because a friend was electro- 
cuted on a wet one. 

Shelton performed June 10 at an- 
other charity event, Alabama's June 
Jam -under a covered stage. 

©Copyright 1989, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

39 32 32 22 EMMYLOU HARRIS WARNER BROS. 25776 (8.98) (CD) BLUEBIRD 

40 40 46 4 GARY MORRIS UNIVERSAL 76005 /MCA (8.98) (CD) STONES 

41 37 36 98 PATSY CLINE MCA 12 (8.98) (CD) GREATEST HITS 

42 41 42 92 GEORGE STRAIT MCA 42035 (8.98) (co) GREATEST HITS, VOL. 2 

® 52 55 7 GARTH BROOKS CAPITOL 90897 (898) (CD) GARTH BROOKS 

® 56 - 2 EDDY RAVEN UNIVERSAL 76003 /MCA (8.98) (CD) TEMPORARY SANITY 

45 46 53 3 SOUNDTRACK WARNER BROS. 25922 (9.98) (CD) PINK CADILLAC 

46 47 54 35 THE STATLER BROTHERS MERCURY 834 626 (CD) THE STATLERS GREATEST HITS 

47 42 40 8 THE SHOOTERS EPIC 44326/CBS (CD) SOLID AS A ROCK 

48 51 57 4 WAYLON JENNINGS MCA 42287 (8.98) (CD) NEW CLASSIC WAYLON 

49 50 50 6 LARRY GATLIN /GATLIN BROTHERS UNIVERSAL 42277 (8.98) (CD) PURE 'N SIMPLE 

50 43 39 18 LACY J. DALTON UNIVERSAL 42264/MCA (8.98) (CD) SURVIVOR 

51 49 56 112 REBA MCENTIRE MCA 5979 (8.98) (CD) GREATEST HITS 

52 NEW Op. 1 SUZY BOGGUSS CAPITOL 90237 (8.98) (CD) SOMEWHERE BETWEEN 

53 53 51 20 GENE WATSON WARNER BROS. 1 -25832 (8.98) (CD) BACK IN THE FIRE 

54 45 43 45 RESTLESS HEART RCA 8317-1 (898) (CD) BIG DREAMS IN A SMALL TOWN 

CI NEW illo 1 MOE BANDY CURB 10609 (898) (CD) MANY MANSIONS 

56 44 47 55 ALABAMA RCA 6825.9 (9.98) (CD) ALABAMA LIVE 0 63 - 2 LORRIE MORGAN RCA 9594 -1 (8.98) (co) LEAVE THE LIGHT ON 

® 67 66 242 HANK WILLIAMS, JR. 12 GREATEST HITS, VOLUME I 
WARNER /CURB 60193 /WARNER BROS. (8.98) (CD) 

59 59 45 44 HIGHWAY 101 WARNER BROS. 25742 (8.98) (CD) 101 2 

60 55 63 37 WILLIE NELSON COLUMBIA 44331/CBS (CD) WHAT A WONDERFUL WORLD 

61 48 49 16 LARRY BOONE MERCURY 836 710 1 (CD) SWINGIN' DOORS, SAWDUST FLOORS 

62 60 64 84 KATHY MATTEA MERCURY 832 793 -1 (CD) UNTASTED HONEY 

63 68 69 58 SWEETHEARTS OF THE RODEO COLUMBIA 40614 /CBS (CD) ONE TIME, ONE NIGHT 

64 74 59 14 CHARLEY PRIDE 16TH AVENUE 70554 (8.98) (CD) MOODY WOMAN 

65 61 60 37 THE CHARLIE DANIELS BAND EPIC 44324 /CBS (CD) HOMESICK HEROES 

66 75 65 9 JOHN CONLEE 16TH AVENUE 70555 (8.98) (CD) FELLOW TRAVELERS 

67 71 58 10 FOSTER & LLOYD RCA 9587 (8.98) (CD) FASTER & LLOUDER 

68 57 52 32 STEVE EARLE UNl 7 /MCA (8.98) (CD) COPPERHEAD ROAD 

69 72 48 41 THE DESERT ROSE BAND MCA /CURB 42169/MCA (8.98) (CD) RUNNING 

]O NEW 1 CANYON 16TH AVENUE 70556 (8.98) (CD) RADIO ROMANCE 

]Z RE -ENTRY 190 GEORGE STRAIT MCA 5567 (8.98) (co) GEORGE STRAIT'S GREATEST HITS 

]2 RE -ENTRY 80 MERLE HAGGARD EPIC 40986 /CBS (CD) CHILL FACTOR 

73 58 44 19 BAILLIE AND THE BOYS RCA 8454 (898) (CD) TURN THE TIDE 

74 65 73 48 KEITH WHITLEY RCA CPLI-7043 (8.98) (CD) L.A. TO MIAMI 

75 66 75 101 ROSANNE CASH COLUMBIA40777 /CBS (CD) KING'S RECORD SHOP 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 
certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a 
numeral following the symbol. 'CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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PAUDIO/VIDEO 

It's A Packed House At APRS Meet 
Sees Upsurge In European Pro Markets 

BY STEVEN DUPLER 

LONDON A wealth of new DAT 
hardware, a price -breaking digitally 
assignable analog recording console, 
and updated features on products 
ranging from hard disk -based digital 
audio workstations to console auto- 
mation packages were among the 
newsmakers displayed here to a 
packed house by more than 180 man- 
ufacturers June 7 -9 at the Assn. of 
Professional Recording Studios meet. 

While exhibition space was over- 
whelmingly booked by U.K. -based 
manufacturers, a large percentage of 
the attendees were European studio 
owners and chief engineers, shopping 
for new hardware for their facilities. 

Several exhibitors said this repre- 
sented the beginning of a healthy 
trend that will see more end -users 
from strong European pro audio mar- 
kets, such as West Germany, France, 
Italy, the Benelux countries, and 
Scandinavia, turning to the U.K. for 
their equipment needs. 

"There's no doubt that Japanese 
equipment continues to have a strong 
hold on the international market in 
many respects," said an executive of 
one U.K.-based console firm. "But if 
this show is any indication, judging 
from the amount of interest shown 
by studios from the Continent, Brit- 
ish -made gear is in more demand all 
the time. Our stand has been filled 
with Dutch, German, and French po- 
tential customers throughout the 
show." 

One new piece of British -made 
equipment attracting much attention 
at APRS was the Alpha recording 
console, manufactured by Novation, 
a new firm that is a subsidiary of 
Harrison Information Technology. 
The Alpha desk is a fully digitally 
controlled assignable board with to- 
tal dynamic automation. It features 
32 -bit microprocessors and custom - 
made application -specific integrated 
circuits. 

But perhaps the most intriguing 
feature of the Alpha is its 50,000 - 
pound- sterling ($75,000) price tag. 
Compared with another digitally con- 
trolled assignable board such as the 
Trident Di -An, which costs roughly 
three times as much, the Alpha was 
seen by many attendees as a true - 
albeit still unproven - bargain desk. 

One especially strong feature of 
the new Alpha desk is expected to be 
its off -line editing package, which al- 
lows the user enhanced system con- 
trol and features a graphics package 
showing dynamic automation data. 

In other news on the console front, 

the Mitsubishi Pro Audio Group, 
which recently divested itself of its 
digital tape machine distribution op- 
erations in North America (signing 
these over to Neve), has now sold off 
its Quad Eight console division to a 
newly established San Fernando, 
Calif.-based entity called Quad Eight 
Electronics Corp. 

The agreement was completed in 
the U.S. several weeks ago by Shinji 
Miyata, president of Mitsubishi's Pro 
Audio Group, and Bill Windsor, presi- 
dent of the new Quad Eight Electron- 
ics. 

Mitsubishi had purchased the Quad 
Eight /Westrex group several years 
ago as part of its push to establish a 
foothold in the U.S. with both digital 
audiotape recorders and music and 
film mixing consoles. But industry 
sources agree that the Quad Eight 
consoles never achieved the sales lev- 
els Mitsubishi had hoped for. Under 
new and separate management, one 
informed source says, Quad Eight 
may be able to better establish itself 
in the States. 

Yamaha, which introduced about 
two years ago its small eight -track 
digital recording console, the DMP -7, 
attracted much attention with its new 
RTS -1 controller, a device that en- 
ables users to chain up to four of the 
small digital mixers for use in multi- 
track recording applications. The 
company showed a working demo 
setup at its booth of four DMP -7 
automated desks performing a digi- 
tal mixdown. 

Other low -cost, high -quality digi- 
tal innovations on display at APRS 
included the Akai 1200, a 12 -track 
digital multitrack recorder that 
sells for about 15,000 pounds ster- 
ling ($22,500), and the Hybrid Arts 
ADAP II, an inexpensive direct-to- 
disk digital recorder that can be 
purchased in four -track modules 
and features a workstation that can 
perform digital mastering and edit- 
ing, a 16-bit stereo sampler, a sound 
editor, and an SMPTE- triggered 
edit decision list. 

On the DAT front, machines 
ranged from the sublime (the small 
Sony, Casio, and Technics units sell- 
ing in the $1,500 -and -up price range) 
to the somewhat esoteric (Nakami- 
chi's $10,000 two -piece DAT deck 
and processor, which has been intro- 
duced in the U.S. as a consumer 
model, but was being touted at 
APRS as the consummate pro ma- 
chine). 

One interesting DAT develop- 
ment from HHB Hire & Sales was 
the RSDAT system for the broad- 

casting community. This is essen- 
tially a Sony DTC1000ES DAT re- 
corder that has been specially modi- 
fied with a controller unit and a 
combination of software and hard- 
ware augmentations that convert 
the DTC1000ES' control and audio 
functions to broadcast standards. 

The RSDAT controller features 
oversized illuminated keys for dark 
control -room settings, as well as 
highly accurate cueing functions, 
giving the unit the ability to stack 
up to 29 different cues from a single 
DAT cassette. HHB's Richard Ker- 
shaw noted that the RSDAT reflect- 
ed "what broadcasters have been 
telling us they need," adding that 
the machine provides "cartlike con- 
trol functions to DAT sources." 

HHB also scored a major coup 
with the announcement at APRS 
that it has pacted with Solid State 
Logic to become the first outside 
distributor the high -end British con- 
sole maker has ever appointed in 
the U.K. At this time, the agree- 
ment allows HHB to distribute only 
the SL5000 broadcast console. 

AUDIO TRACK 

NEW PRODUCTS 

New from EMT is the model 981 professional CD player, a 19- inch -rack- 
mountable unit that can handle both 3- and 5 -inch disks. The deck features 
sophisticated memory and timing functions, as well as digital output, word 
clock output, and clock sync input. Contact Gotham Audio at 212 -765 -3410 
or 818 -785 -2211 for details. 
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:LSAÄ i DIGITAL METER 

The Symetrix SX205 precision digital meter is a microprocessor -controlled 
two- channel level display that measures both voltage and power. It also 
features a 1,000 hertz sine wave calibration oscillator. Contact the company 
at 206 -282 -2555. 

NEW YORK 

AT UNIQUE RECORDING, Don 
Johnson completed tracks and mixes 
on his CBS album. Keith Diamond 
produced. Acar Key was at the con- 
trols. George Karras and Josh Cher - 
vokas assisted. Donny Osmond was 
in remixing his "Soldier Of Love" 12- 
inch with producers Evan Rodgers 
and Carl Sturken. Robert Palmer 
worked with artist /producer Al B. 
Sure! on producing the remix of "Tell 
Me I'm Not Dreamin' " for single re- 
lease on EMI. Roey Shamir mixed. 
Arthur Steuer assisted. 

Sound On Sound had Frozen 
Concentrate in cutting tracks with 
producer /engineer Scott James. 
Bryce Goggin assisted. Urban 
Blight worked on vocal overdubs for 
its next release on Atlantic. Produ- 
cer /engineer Stephen Benben was 
assisted by Peter Beckerman and 
Kevin Forrester. 

Mango /Island act Identity was in 
at D &D with Dennis Thompson mix- 
ing the group's "All For One" album. 
Producers Douglas Grama of Situa- 
tion Room Productions and Dave 
Rosenthal of Egghead & Boojee 
Productions completed a remix of 
the Eurythmics' classics. Elektra 

artist John Kale worked on tracks 
for an upcoming release. Kieran 
Walsh manned the board. 

LOS ANGELES 

AT AIRE L.A., MCA act Klymaxx 
cut tracks and vocals for an upcom- 
ing album. Rex Salas and Curtis Wil- 
liams produced, with Ralph Sutton 
and David Koenig engineering. 
Gregg Barrett and Rob Seiferty as- 
sisted. Capitol's Suave worked in the 
Neve room with Paul Arnold engi- 
neering. Anthony Jeffries and Jack- 
ie Forsting assisted. 

At Larrabee, producer Dave Cook 
mixed "I'm Not Souped" by Troop. 
Taavi Mote was at the desk. June 
Pointer's "Fit You In" was mixed by 
producer /engineer Mote for CBS. 
Bobby Brown did overdubs and 
mixes on his song "We're Back." The 
track is the theme for Columbia Pic- 
tures' "Ghostbusters II." Keith Co- 
hen mixed. Cohen also did a mix on 
the song "Vicki Waiting" by Prince 
(Warner Bros.) for the "Batman" 
movie. 

NASHVILLE 

THE FLORIDA BOYS were in at 
Woodland working on basics, mixes, 
and overdubs for New Haven Rec- 

Sony Audio Training Group Bows Pro Seminar Series 
NEW YORK Sony Corp.'s Profes- 
sional Audio Training Group in Fort 
Lauderdale, Fla., is offering a diverse 
selection of 14 technical service train- 
ing courses and engineering semi- 
nars, set to run from June 7 -Dec. 15. 

The courses are aimed at systems 
designers, studio engineers, technical 
service personnel, and pro audio deal- 
ers and users. 

"We're addressing a strong need 
to bring more knowledge to the in- 
dustry," says Raymond Callahan, 

managing instructor for the training 
division. "With all the new formats 
and technologies flooding the mar - 
ketplace, those who use audio equip- 
ment require in -depth training." 

While the majority of the courses 
offered are product- specific and ser- 
vice oriented, covering such topics as 
circuit analysis, alignment proce- 
dures, and various troubleshooting 
techniques, other courses are more 
applications oriented. 

In these seminars, students are 

taught about digital recording tech- 
niques, digital signal processing, time 
sampling, encoding and decoding 
methods, quantization, and how au- 
dio gear is interfaced in the studio. 
Both these courses and the service - 
oriented courses emphasize hands -on 
training as well as lectures. 

The seminars are held in a fully op- 
erational recording studio housed in 
the Sony Professional Products facili- 
ty in Fort Lauderdale. The control 
room is equipped with a Sony 48- 

track digital recorder, as well as Sony 
mixing consoles, analog recorders, 
and videotape machines and cameras. 

The courses include sessions on 
large console applications; Sony 
MXP -3000 console technical service; 
digital audio basics; R -DAT format; 
Sony PCM -2500 DAT technical ser- 
vice; DASH format; technical service 
for the Sony PCM -3348 and 3324A 
multitrack DASH machines; broad- 
cast console applications; and others. 

STEVEN DUPLER 

ords. Herman Harper produced with 
Tim Farmer at the board. Tom 
Oates assisted. 

Comic Pat Hurley of Humor With 
A Message Inc. recently edited two 
soon -to-be- released comedy albums 
at Ralph Henley Productions. Hur- 
ley produced with Lynn Fuston and 
Randy Garmon at the controls. Vid 
producer Greg Page of ProKids Pro- 
ductions put down soundtracks for a 
series of public -service spots featur- 
ing television personality Snowbird. 
Voice characterizations were provid- 
ed by Page, Steve Pennington, Dave 
Privett, Cindy Holmes, and Ralph 
Henley. Mordent "Studio" Guy was 
at the board. 

p 
OTHER CITIES 

RAPPER DR. D. DRAGON and the 
Brothers Of Rebellion completed 
their "Gunrunner" project with pro- 
ducer Pete Carr. The Black Dragon 
Records project was recorded at 
Picki Music, Tustin, Calif. 

Criteria Recording, Miami, was 
busy with projects including the new 
Miami Sound Machine tracks with 
Emilio Estefan producing. Eric 
Schilling was at the board, assisted 
by Andrew Roshberg. The Lionel 
Hampton Band worked on horn 
overdubs with producers Hal Batt 
and Mike Lewis. Dennis Hetzen- 
dorfer was at the desk, assisted by 
Mike Spring. The Japanese R&B act 
BoGumbos mixed its second release 
for Epic /Sony Records. Bert Be- 
vans produced with Myron Nettinga 
and Spring at the board. 

Nils Lofgren was in at Sheffield's 
studio A (Phoenix, Md.) mixing his 
new album for CBS. Bill Mueller and 
Ron Freeland engineered. 

All material for the Audio Track 
column should be sent to Debbie 
Holley, Billboard, Fifth Floor, 4,9 
Music Square W, Nashville, Tenn. 
37203 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER DISTRIBUTING LABEL 

1 1 13 

* * No.1 * * 
SANDI PATTI SANDI PATTI /FRIENDSHIP COMPANY WORD 701 905 95035 weeks at No. One 

2 4 41 MICHAEL W. SMITH WORD WR 8412/A &M 12 (EYE) 

3 5 49 AMY GRANT A &M SP 5199 LEAD ME ON 

4 2 13 SANDI PATTI IMPACT CO2544 MORE THAN WONDERFUL 

5 9 5 AMY GRANT, MICHAEL SMITH & GARY CHAPMAN MOMENT IN TIME REUNION 901617921 

6 6 57 TAKE 6 REUNION 7010032 -726 TAKE 6 

7 3 25 BEBE & CECE WINANS SPARROW SPR1169 HEAVEN 

8 7 9 BRYAN DUNCAN WORD 701 4602565 STRONG MEDICINE 

9 13 65 CARMAN BENSON R2463 RADICALLY SAVED 

to 8 65 SANDI PATTI WORD WR 8412 /A &M MAKE HIS PRAISE GLORIOUS 

11 15 149 AMY GRANT MYRRH SP 3900 /A &M THE COLLECTION 

12 18 189 SANDI PATTI IMPACT RO 3910 /BENSON HYMNS JUST FOR YOU 

13 29 5 MYLON & BROKEN HEART SPARROW /STARSONG 55C8120 BIG WORLD 

14 i1 61 LARNELLE HARRIS IMPACT R02370 THE FATHER HATH PROVIDED 

15 12 37 RAY BOLTZ DIADEM 790 113 0296 THANK YOU 

16 10 33 PETRA SPARROW /STARSONG SSC8106 ON FIRE 

17 16 13 DEGARMO & KEY BENSON PWRO1092 D &K 

18 14 41 
RICH MULLINS WIND'S OF HEAVEN, STUFF OF EARTH REUNION 7010036527 

19 NEW O. WHITE HEART SPARROW SPC 1194 FREEDOM 

20 20 5 GLAD BENSON 002507 ROMANS 

21 NEW III. THE NEW JERSEY MASS CHOIR LIGHT 7115. 720 -231 HERO'S 

22 NEW II. BEAU WILLIAMS LIGHT 7 -115- 72021 -5 WONDERFUL 

23 17 9 ALLIES WORD 701 4174576 LONG WAY TO PARADISE 

24 NEW JON GIBSON FRONTLINE C09051 BODY AND SOUL 

25 26 29 WAYNE WATSON DAYSPRING WR 8422/A &M ) THE FINE LINE 

26 25 9 ACAPPELLA CLIFTY RECORDS 0029 SWEET FELLOWSHIP 

27 RE -ENTRY BEBE & CECE WINANS SPARROW SPRI132 BEBE AND CECE WINAN 

28 19 17 THE MARANATHA SINGERS MARANATHA MUSIC 7-10-0251182-6 PRAISE 11 

29 32 25 COMMISSIONED LIGHT 7115720193 WILL YOU BE READY? 

30 22 53 STEVE GREEN SPARROW SPC -1164 FIND US FAITHFUL 

31 28 57 GLAD BENSON R02445 THE ACAPELLA PROJECT 

32 NEW P KEIVOTH 
Y 1478 

PR8 INGLE & PENTECOSTAL COMM. CHOIR NO GREATER LOVE 
SA 

33 35 5 SHIRLEY CEASAR REJOICE WR8385 LIVE IN CHICAGO 

34 21 37 TWILA PARIS STARSONG SSR8102 /SPARROW /STARSONG FOR EVERY HEART 

35 NEW DANIEL WINANS REJOICE 701- 5026 -295 BROTHERLY LOVE 

36 36 5 TIM SHEPPARD DIADEM 7-90113-042-3 I AM DETERMINED 

37 NEW It BENNY HESTER FRONTLINE C09050 PERFECT 

38 37 13 THE CLARK SISTERS REJOICE WR 8400 /A &M CONQUEROR 

39 24 5 THE CATHEDRALS HOMELAND HC8906 I'VE JUST STARTED LIVING 

All RE -ENTRY THE MARANATHA SINGERS PRAISE TEN MARANATHA! 7.10 -024082- 4 /MARANTHAI 

(CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of 1 million units. 
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by Bob Darden 

This is the first of a two -part interview with Day - 
Spring artist Mike Warnke. The comedian's current 
project is a concert video titled "Do You Hear Me ?" 

MIKE WARNKE IS ONE of the few Christian artists 
using comedy rather than music as a vehicle of expres- 
sion. He has been remarkably successful at it, too. Now 
recording for DaySpring, his releases have sold more 
than 1 million units. Warnke's current project, a concert 
video titled "Do You Hear Me ?," shipped 10,000 units in 
10 months -which is impressive even by mainstream 
music video standards. 

Warnke's colorful, sometimes bizarre life prior to be- 
coming a Christian -he was both a Marine Corps medic 
in Vietnam and, later, a member of a Satanist church - 
gives added bite to his comic monologues. 

The first question is, naturally, is it tougher to be 
from a religious background and be a stand -up comic? 

"For me, there's more strength in it," he says. "The 
comedy is secondary to the message. I'm driven by the 
things I do. Some nights I would give anything I could 
think of not to have to get up on stage and work. But I 
immediately think of the people who have come here 
who need this and that the Lord put me here for them. 

"Stand -up comedy is really hard. I don't know how 
secular guys do it because the message is the only thing 
that gives me the strength. I don't know if it is easier for 
me, but I certainly get over the burned -out feeling." 

Warnke does more than 200 dates each year. Not sur- 
prisingly, he often encounters various well -known main- 
stream comics in U.S. airports. 

"Some of the secular comedians are aware of what I 
do-and I'm certainly interested in them," he says. 

"Leon Patillo and I were doing a show once and we got 
a call from Bill Murray's people. He'd gotten ahold of 
one of my tapes and they said he might be there. As it 
turned out, it happened the night of the 'Razor's Edge' 
premiere. So while he couldn't make it, there are other 
secular comedians who are aware of and appreciate 
what I do, just as I appreciate them." And like his main- 
stream counterparts, Warnke's best material comes 
from real life. 

"That's what I use mostly in my performances," he 
says. "Politics is good, even though it is generally not 
kosher to pop off politically in religious music circles, 
but I can't help it. I say outrageous things and do outra- 
geous things and I get the same kind of letters 'The Wit 
tenburg Door' gets. 

"And in those letters are messages from 'Christians' 
who condemn me because of something I said or didn't 

Mike Warnke uses comedy 
to spread his message 

say. They say there has to be something in the Bible for 
anything you do. So if I mention that I fixed a toasted 
cheese sandwich, they write, 'You show me where in the 
Bible it says you can have toasted cheese.' I say, 'Hey, 
the deli was out of locust and honey -OK ?' " After 
more than 15 years on the road, Warnke says what 
amazes him still is what some people consider the basis 
of Christianity to be. 

"I'm certainly not enlightened here nor has my Chris- 
tianity been pure all along," he says. "But I have been 
touched by the people I've worked with- people like 
Keith Green. And I can see the futility of a life based on 
a man like Jimmy Swaggart. I'm amazed at the number 
of people who fell out of the boat simply because Swag - 
gart screwed up. Your faith is not based on a man-it 
has to be based on Jesus Christ. If a man stumbling can 
cause you to lose your faith, your faith is wrong." 

Next week, Warnke talks about Satanists in his new 
video and the funniest man in the world. 

by Jeff Levenson 

WHEN IS JAZZ MORE than just music? When it's a 
country's trategy for revitalizing a sagging economy- 
e.g., The Aruba Jazz & Latin Music Festival. 

Aruba, not quite the sultry paradise we've come to ex- 
pect of the Caribbean's scenic retreats, is undergoing a 
dramatic shift in attitude. Now, more than ever, the 
country's fortunes are riding on the industry of tourism, 
though much needs to be done before the newly con- 
structed hotels and casinos can turn away vacatióners. 

Aruba is situated 18 miles off the coast of Venezuela. 
It is 12 degrees north of the equator and it beckons visi- 
tors with the promise of blue waters, white sands, and 
verdant surroundings. However, it is a Caribbean anom- 
aly, an and place devoid of seductive landscapes and 
tropical trappings, lacking as it does the fantasy island 
appeal of its more celebrated Club Med counterparts. 
This is not meant to suggest that Aruba is a floating 
wasteland. Far from it. 

For 60 years, the Exxon company tapped and refined 
the area's most plentiful natural resource-oil -and 
kept the local economy prosperous. But after the corpo- 
rate giant completed its work in 1985, the island was left 
to survive on its own. 

Enter the Aruban Tourism Authority, which has 
turned to jazz as a way of bolstering the country's im- 
age. Last year's festival was an inaugural happening 
that helped further the island's self -sufficiency; this 
year's activities were deemed equally successful. 

The event was modest in terms of audience and pro- 
gramming, especially compared with other fests we've 
seen in the past -for example, North Sea in Holland or 
JVC in New York. But the Arubans understand the im- 
portance of top -name artists with sizable followings, 

players who offer that requisite dose of glitz and glam- 
our: Najee, Ruben Blades, Bob James, Celia Cruz, 
Diane Schuur, Johnny Pacheco, Lee Ritenour, Jose 
Feliciano. That their music is breezy and escapist only 
adds to their value. What's more, the country realizes 
that a mix of imported and native culture, packaged as 
an event, is a powerful incentive for travelers and that 
Latin artists in particular are a source of regional pride. 

It's ironic that jazz, which has traditionally suffered 
from a lack of support (financial, emotional, attitudi- 
nal -pick one), now finds itself a key element in the 
drive to reinvent Aruba's image. The branch of the mu- 
sic represented at the festival has sex appeal and tacti- 
cal merit -a potent, socioeconomic, one -two punch 
smartly exploited by the island's authorities. 

Aruba Jazz Fest brought a 
cool breeze to sultry island 

STRUTTIN' WITH SOME BARBECUE: Amid all 
those trashy tabloid reports of Miles Davis' bouts with 
AIDS and bone cancer and blood deficiencies and health 
so poor that he is hanging on to life by a thread, the pho- 
to adorning "Amandla," the trumpeter's latest Warner 
Bros. release, reveals a surprisingly healthy and youth- 
ful visage that should put all those rumors to rest. The 
man looks beautiful and still carries himself like the star 
he is. It's a good bet that even when his lip ultimately 
goes gimp, Davis will keep things going. 

STUFF: Penns Landing in Philadelphia will serve as 
the revolutionary backdrop for a minifest of Windham 
Hill jazz artists. Scheduled to appear July 7 -8: Billy 
Childs, Denny Zeitlin, the Turtle Island Quartet, and 
Andy Narell ... At press time, A &M label mates Sun 
Ra and Don Cherry were slated to welcome the sum- 
mer solstice with a free sunrise concert June 21 coordi- 
nated by the New York Department of Parks and Re- 
creation along with the New Wilderness Foundation. 
Curtain time -get this -is 5:24 a.m. 
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Bright New Talents Continue to 
Surprise New Audiences With the 

Artful Spontaneity and Improvisation 
That Keep Jazz Vital and Viable on 

the Threshold of the '90s 
By ZAN STEWART 

Imes are good for jazz. 
Like the little train that could, jazz keeps chugging 

along, gradually gaining a stronger, surer foothold in the 
music marketplace. And while this on -going rise doesn't 
necessarily mean huge percentage shares of the overall 
music dollar, the mood of record execs, musicians, venue 
operators, promoters, and others is generally upbeat. 

"I don't think the jazz record business is great, but I 

think it's good," says Orrin Keepnews, president of the 
San Francisco Bay area -based Landmark Records, who 
has been producing for such lines as Riverside and Mile- 
stone since the mid -'50s. 

"Everywhere I go, people respond, especially in live 
performance, to spontaneity and improvisation, which 
are jazz elements," says pianist Chick Corea, whose Elek- 
tric and Akoustic Bands both sell records and sell out 
public appearances. 

"Jazz musicians are working more than ever, and 
that's healthy," says George Wein, whose Festival Pro- 
ductions produces such jazz events as the Playboy Jazz 
Festival and the JVC Jazz Festival in New York. 

"We are doing better than ever," says Bob Golden, 
booking coordinator of New York's Blue Note jazz spot. 

On the recording side of the business, jazz has a solid 
piece of the action. Experts in the field estimate that jazz 
sales currently make up between 4 % -20% of each dollar 
spent on recorded music, though the Recording Industry 
Assn. of America, which keeps statistics on all domestic 
record industry sales, puts the 1988 jazz share at 5% of 
a $4 billion -plus market. 

Nesuhi Ertegun, head of the new East /West label and 
founder of Atlantic Records, and Larry Rosen, who co- 
owns indie GRP with pianist Dave Grusin, estimate jazz 
garners 8% of the market while Cliff Price, jazz buyer at 
Tower Records' huge Greenwich Village location, says it 
often tops out at 20 %. Michael Cuscuna, head of A &R 
for Blue Note and co -owner [with Charlie Lourie] of the 
distinguished Mosaic reissue line, figures it's about 4%. 

"I'd say that the business has peaked and has now lev- 
elled off at a nice healthy volume," Cuscuna says. 

Keepnews is one who isn't displeased with the smaller 
amount. If there's a huge jazz market, as there was felt 
to be in the late '70s, I tend to feel there's an artificial 
boom going on," he says. "And a boom in the jazz record 
business means a bust will surely follow, and then you 
have a 'jazz is dead' period. 

"I think companies are starting to recognize jazz as a 

limited market product, same in many ways as classical 
music. It's demanding music that doesn't appeal to ev- 
erybody." 

Though Corea has long been a successful instrumental 
music figure -his recent Elektric Band releases have 
sold in the 200,000 unit range -he, as do most musi- 
cians, acknowledges his chosen art form's only- moder- 

(Continued on page J -22) 

CLOCKWISE FROM UPPER LEFT: Terri Lyne 
Carrington; Joe Sample; Harry Connick, Jr.; Hiroshi- 

ma; Cassandra Wilson; Chick Corea; Marcus Roberts. 
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THE MAJORS: 

Young Jan Lions Roar into Younger Marketplace 

By DAVE DiMARTINO 

Anyone doubting the current health of contemporary 
jazz need only talk to a few label executives to find out 
how healthy -and young-the form really is. 

A dying music typically has fewer and fewer elder states- 
men who trot out what becomes increasingly more arcane 
as years pass; jazz, on the other hand, seems to be growing 
in stature among a younger audience than ever -and, more 
importantly, growing via a new batch of hot young players 
who play anything but museum -piece music. In fact, the past 
year may be most notable for providing a wealth of new jazz 
talent not yet in diapers when Charlie Parker left this earth 
in 1955 -or, for that matter, Albert Ayler in 1970. 

Many point to trumpeter Wynton Marsalis as a major fig- 
ure in the Young Jazz Lion renaissance -and while Marsalis 
and his saxophonist brother Branford have for some time 
been among the best -known comparative youngsters selling 
large quantities of jazz music to consumers, there are many 
more young players out there just as exciting. Most labels 
realize that, and most are looking. 

One label consciously striving to sign young new jazz art- 
ists is, ironically, none other than that of the Marsalis broth- 

ers, Columbia. "We're 
going after young jazz 
artists," says Dr. 
George Butler, VP of 
A &R, jazz and progres- 
sive music at Colum- 
bia. "Not to suggest 
that we're ignoring 
some of the veterans. 
Our feeling is that if we 
bring on young jazz 
artists, they will reach 
a young marketplace." 
Hopefully, once that 
market is reached, 
says Butler, "those 
young people will re- 
spond to and become 
curious about some of 
our veteran people, 

and some of the things we have coming out on our Jazz 
Masterpieces series." 

Aside from the Marsalis brothers, other young jazz stars 
at Columbia include Harry Connick, Jr., organist Joey De- 
Francesco, and new signings Montee Croft, a vibes player, 
and 18 -year old trumpeter Marlon Jordan. Ironically again, 
Jordan's debut won't be emerging until early 1990, says 
Butler, largely so it won't be competing against Columbia's 
other young trumpeters: Marsalis himself and Terence Blan- 
chard, whose solo album for the label is due in September. 
"He's tremendously talented," says Butler of Jordan, "and 
we've signed him to our CBS Masterworks label as well. He'll 
be performing in both idioms, jazz and classical." 

Likewise at RCA's Novus, Steve Backer, series director of 
RCA /Novus and executive producer of RCA /Bluebird, 
points to recent signing Christopher Hollyday, an 18 -year 
old alto saxophonist whose back- 
ground "is basically Jackie McLean McCoy Tyner 
and Charlie Parker," says Backer. 
Hollyday's debut album for Novus 
comes on the heels of yet another 
young sensation -blind pianist 
Marcus Roberts, whose own Novus David Murray 
album topped the charts and fea- 
tured some brilliant playing by 
Wynton Marsalis and saxophonist 
Charlie Rouse. 

While Novus could make an issue 
of its own young successes, Backer 
points to another aspect of the la- 
bel's recent signings: both are 
"pure jazz," he says, as opposed to 
past label signings such as Liz Sto- 
ry and Alex DeGrassi, both decid- 
edly new -ageish in intent. What it 
means, basically, is that Novus is 

Larry Carlton 
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Dirty Dozen Brass Band 

Bobby Lyle 

now dealing mainly with the aforementioned "pure jazz" - 
by such artists as James Moody, Henry Threadgill, and 
Steve Lacy -and crossover projects such as the latest set 
by keyboardist /vocalist Amina Claudine Myers. 

In fact, if trends are being focused on here, consider this: 
aside from a seeming surplus of new young, able players, 
which most label heads gladly make note of, a new terminol- 
ogy is also arising -that of "pure jazz." Whether it's a reac- 
tion to the current crossover scenario -wherein dissimilar 
artists like Kenny G, the Yellowjackets, David Benoit, An- 
dreas Vollenweider, and Hiroshima are all lumped together 
into one category -or whether it's a highfalutin way of say- 
ing acoustic jazz, "pure jazz" is an increas- 
ingly more workable term in this age of 
blurred musical categories. 

"In some cases, I almost have to consider 
this term -'jazz' -a misnomer," says Tom- 
my LiPuma, VP /A &R progressive music at 
Warner Bros. "It all depends on what you're 
talking about when you talk about jazz." Li- 
Puma, who has produced such hit records as 
George Benson's "Breezin'," among others, 
says he does not consider many of the rec- 
ords he has produced "died -in- the -wool" 
jazz records. 

"I have the feeling that when it comes to 
where they're put in the bins when they get Christopher 
to the retail market, these records get Hollyday 
thrown in an area where I'm not sure they be- 
long," says LiPuma. Pointing to recent proj- 
ects with Warner acts Earl Klugh, Joe Sample, and the Bob 
James /David Sanborn album -now approaching a million in 
sales -LiPuma speaks of a new adult fan base out there, 
one that gets confused when walking into a record stare 
seeking those albums. "It invariably happens," he says, "a 

guy will go into a store to buy a 
record of mine, and he can't find 
it unless he goes into the jazz 
department. And he doesn't go 
to the jazz department. To tell 
you the truth, I don't know what 
the solution is." 

One solution may that of 
A &M, who this year have bowed 
a new jazz series starring delib- 
erately non -crossover artists 
such as Don Cherry, Sun Ra, 
Cecil Taylor, and the duo of Max 

Roach and Dizzy Gillespie, among others. 
John Snyder -producer of the series, and 
former guiding light behind the Horizon and 
Artists House labels -gives full credit to 
Steve Rabolvsky, senior VP of A &R at A &M, 
whom he says is purposely seeking to record 
such jazz masters. "It's actually surprising 
to me that he would ask for a Cecil Taylor 
record or a Don Cherry record," Snyder 
says. "He's got to be the only guy in his posi- 

Don Cherry 

tion who would say those words. 
And I said, 'Are you sure you 
know what you're doing? I lost a 

lot of money doing this.' And he 
said, 'Yeah, I am sure.' And then 
the challenge to me is to make 
these records the best I possibly 
can." 

Snyder notes that other big 
companies are typically "not 
bothering" with such artists these 

days, "I guess because they consider them passe. And may- 
be in a way they are. But I think what we're going to do with 
them will be nice records. And then, gradually, we'll move 
into younger players. But these definitely seem to be jazz 
artists," he adds, "and not light jazz or jazz fusion. Ra- 
bolvsky is definitely not interested in that." 

Over at PolyGram, Richard Seidel, VP of PolyGram Jazz, 
works within a label framework that provides those aiming 
to categorize music seem heavenly. "We're always trying 
to maintain a balance of all various types of jazz -from the 
traditional to the crossover to the avant -garde," he says. 
"And that comes from the various different labels we have 
here." 

Among those labels is Verve, which features "primarily 
traditional, straight -ahead jazz" by such artists as Joe Wil- 
liams, Betty Carter, Shirley Horn, Marlene Shaw, the Harper 

Brothers, and Antonio Carlos Jobim; Verve 
Forecast, "primarily contemporary cross- 
over" by the likes of Terri Lyne Carrington, 
Ricardo Silveira, Robert Irving Ill, Brazilian 
saxophonist Leo Gandelman, harmonica 
player William Galison, and new signings 
Current Events and flutist Nestor Torres; 
Emarcy, "another tradition label," with new 
material produced by Nippon Phonogram, 
including upcoming works by Helen Merrill 
and Ron Carter, John Lewis, Jackie Paris; 
and the internationally -licensed JMT label, 

which features top -notch 
avant -garde players like 
Greg Osby, Steve Cole- 
man, and the recently 
high- charting Cassandra 
Wilson. 

At ECM, another Poly - 
Gram distributed label, 
the company is celebrat- 
ing- remarkably -its 
20th anniversary; "re- 
markable," that is, only 
because one does not nor- 
mally associate the label 
with anything approach- 
ing the traditional. Among 

the means by which the label is celebrating this anniversary: 
the recent ssuing of a "new" Keith Jarrett album, recorded 
during the label's tenth anniversary year, and featuring his 
highly -praised "Belonging" quartet including Jan Garbarek, 
Jon Christensen, and Arild Anderson, and the CD reissue of 
Mal Waldron's "Free At Last," the first record ever released 
on ECM. 

The label is carrying on in its unique tradition in many 
ways -not least by the planned autumn release of "Rosens- 
fole" by Norwegian folksinger Agnes Bun Garnas, featuring 
medieval Norwegian folk songs sung to accompaniment of a 

musical background provided by label mainstay Garbarek. 
"It's a record that we feel will have great appeal here," says 
Katherine King, director of U.S. operations at ECM. "There's 
something about it -it has a mysterious quality that seems 
to reach out to listeners of all different kinds of music. It 
certainly is not a traditional folk music record." Other new 

(Continued on page J -18) 
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THE INDIES: 
Moving the Cutting Edge Forward in a Crowded Market 

By DEVRA HALL 

Independent jazz labels have long nurtured the growth 
and emergence of an artform that continues to push for- 
ward the cutting edge. Today, jazz indie executives are 

perceiving an increasingly crowded market with more and 
more entries vying for consumer awareness and shelf 
space. Causes for the crowd can be attributed, at least in 
part, to the expanded boundaries of the artform and to tech- 
nological advancements. 

Most executives agree that consumer awareness on a su- 
perficial level is no longer adequate in a marketplace where 
jazz can mean bebop or fusion, straight -ahead or contempo- 
rary; contemporary jazz itself can contain elements of 
straight -ahead jazz, fusion, R &B and rock. In order to find 
their way around today's gridlocked marketplace, execu- 
tives believe it is vital that the consumer be well educated 
about the artform, the individual artists and the labels. 

GRP co- owners Larry Rosen and Dave Grusin emphasize 
the importance of marketing surveys and the use of demo- 
graphic information in identifying and understanding their 
target market. GRP's growing artist roster currently num- 
bers 21 strong and 11 have made the charts so far this 
year -it's not unusual for sales to exceed 200,000 units 
per release. 

Of course, having an Oscar -winning artist (Grusin won 
Best Film Score in 1989) as a label head doesn't hurt busi- 
ness either. 

This summer GRP will be directing its efforts to the distri- 
bution of several JVC releases including Oscar Castro -Ne- 
ves' "Maracuja" and The Guitar Workshop In L.A. " Grusin, 
Lee Ritenour and Tom Scott are all scheduled for new re- 
leases by fall. Rosen reports that in addition to the 12 titles 

Etta Jones 

Tom Harrell 

available on DAT, GRP plans to release laserdisk videos this 
fall and has joined JVC and Warner New Media in a 

CD +Graphics venture which debuted at Summer CES. 
Similar in approach is the attitude at Intima where ac- 

cording to CFO Jim Martone, "we get passionate about our 
music but run it like a business." 

Effective budgeting and target marketing are the key con- 
cepts at Intima. For Martone, being effective means no more 
blanket marketing. "We've learned that not all airplay is 
meaningful. Many [stations], partly due to a lack of back - 
announcing, do not move records." Martone's advice and 
the policy at Intima is "don't spread your radio dollars out 
the way you used to. Target for those stations that sell re- 
cords in markets and get your artists to tour there." 

Indie approaches to consumer education vary in focus. 
Some labels feel that promoting artist identification is the 
most important aspect of their market plan and that if the 
public perceives a label image, it will be a by- product of the 
artist roster. In these cases, A &R policies shape the label's 
image. 

The owners of Optimism, Sheryl Kay and David Drozen, 
call themselves listeners. Leasing masters only, they are 
looking for new and different sounds such as that of con- 
temporary jazz bassoonist Janet Grice. This often means 
signing unknowns. One such discovery is pianist /composer 
Kim Pensyl, an unknown from Ohio whose fall 1988 release 
has been riding Billboard's chart for the last four months. 
Both Grice and Pensyl are on the roster for fall releases 
along with Christopher Mason, Carlos Angeles and Rik 
Swanson. 

David Gimbel, owner of the four -year -old contemporary 
jazz fusion label Nova is also the owner of Bon Appetit, a Los 
Angeles nightclub. It was through the club bookings that 

Mike Mainieri 
of Steps Ahead 

Nova signed its first artists, Robert Brown and Brandon 
Fields. With 20 releases under his belt, Gimbel reports that 
they are stepping up production and have a goal of 12 re- 
leases in 1989. Being conservative with their budget is the 
main guideline dictating marketing strategies at Nova. Nev- 
ertheless, with strong artist promotion, Gimbel says most 
Nova releases make top 20 on the radio charts and two 
have charted on Billboard. Though small, Nova goes out in- 
ternationally by dealing direct with European distributors 
and bypassing the usual foreign licensing. Summer releases 
include a new Rob Mullins', "Jazz Jazz," Uzeb's "Noisy 
Nights," "Music For Your Neighborhood" by Jude Swift, and 
a sampler CD "Collection '89." 

Intuition Records is a German -based label devoted to 
jazz and world music. Label president Vera Brandes be- 
lieves artist promotion to be the key to successful sales. 
"The label itself stands for diversity rather than one distinc- 
tive style of music. When promoting the music of artists as 
diverse as Steps Ahead and Eddie Palmieri, tour support be- 
comes much more important. This is especially true for us in 
the U.S. where there is a lack of radio outlets for our music." 
Never Been There will have a self -titled release in July and 
keyboardist Mike Mainieri from Steps Ahead is working on a 

solo recording. 
Other companies attempt, to some degree, to create and 

maintain a label identity by creating categories, specific se- 
ries, collections, or actual sub -labels. They design internal 
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Dizzy Gillespie 

Lee Ritenour 

Russ Freeman of 
the Rippingtons 

Freddie Hubbard 

LIVE JAZZ: 
Airplay Plugs Fusion Fans into Rejuvenated Club Scene 

By MOIRA McCORMICK 

From small, smoky dives to elegant boites de nuit, jazz 
clubs have long been vital arteries in the jazz scene at 
large, providing connoisseurs of this great American 

music an intimate, charged -up atmosphere in which to view 
their favorite performers. And while many operators of jazz 
clubs around the country today feel that business is neither 
better nor worse than it's always been, it's also a safe bet 
that these nightspots will always be around -at least as long 
as the music is. 

Some industry observers are finding that live jazz, fusion - 
related in particular, has become easier to book as a result 
of the prominence of adult alternative, AC, and quiet storm 
formats, which give airplay to a number of jazz artists. "With 
radio becoming more open to instrumental music, it's made 
touring a lot easier," notes Nancy Meyer, VP of personal 
management firm Cameron Organisation, which represents 
saxman Ernie Watts. 

At Sam's Jams in Detroit, which is not in fact a club, but 
an 800 -capacity record store which presents two free 
shows a month, usually jazz, sometimes blues or folk, presi- 
dent Steve Milgram observes, "The members of the baby - 
boom generation seem to be shying away from rock con- 
certs as they get older, and switching to jazz, new age, and 
classical." 

"A lot of younger people are becoming interested in jazz," 
notes Kenny Horst, entertainment director of Minneapolis - 
based Artist Quarter (cap. 140), which presents jazz seven 
nights a week. "Pop music this decade has been so terrible," 
he opines, "that they've discovered jazz as an alternative." 
At Artist Quarter, which has lately presented the likes of 

Freddie Hubbard, Cedar Walton, Mose Allison, Charlie 
Byrd, Lew Tabackin, and Terri Gibbs, "the audience is 
mixed. Tony Williams draws a younger crowd, Artie 
Shaw an older one. We try to alternate." 

Many jazz clubs succeed because they have little or 
no competition; in larger cities, multiple clubs with 
jazz bookings are not uncommon. Still another cate- 
gory of jazz club books other types of related music - 
blues, ethnic, etc. -as well, finding that a more varied 
menu helps keep the coffers filled. San Francisco's 

The Wynton Marsalis Band 

Sonny Rollins 

Branford Marsalis 

Ricardo Silveira 

Great American Music Hall, (cap. 425), going on 17 years 
old, books a "variety of acts," according to booking agent 
and technical director Lee Brenkman. That variety, he says, 
includes jazz, string quartets, cajun music, and folk. 

"We have a totally non -predictable cycle," says Brenk- 
man. "Twenty of 25 shows might be jazz, or the number 
might be three." 

Allan Pepper, co -owner of New York's Bottom Line (cap. 
400), says jazz has actually become less of a factor in the 
club's overall bookings over the years. "We've been open 11 
years," says Pepper, "and the first five we booked maybe 
50% to 55% jazz. Now we're booking about 30% jazz, and 
more of that which appeals to young people, like fusion and 
modern jazz." 

George's in Chicago books approximately 50% jazz, ac- 
cording to owner George Badonsky, the rest of the musical 

menu being comprised of blues, rock, and theater. The 250 - 
capacity nightspot is a supper club, whose $19.95 cover 
charge includes a four -course Northern Italian meal. 

Badonsky finds that established jazz acts which appeal to 
the older, more affluent supper -club set do well at George's, 
including Joe Williams, Ahmad Jamal, and Ramsey Lewis. 
"Younger musicians tend not to draw here," says Badonsky. 
"They're more familiar with saloons and don't realize that 
experiencing music in a supper club is quite different." 

One hazard of running a jazz club, as many of the venue 
operators would say, is that the summer months are notori- 
ously difficult in which to book major jazz acts. Summer fes- 
tivals tend to spirit away the name performers, and as Con- 
nie Campanaro, talent buyer for Buffalo, N.Y.'s non -profit 
venue Tralfamadore Jazz Institute (cap. 400), puts it, "the 
clubs can't compete with the money the festivals can offer." 

Not everyone would concur; Catalina Bopescu of Los An- 
geles -based Catalina's Bar & Grill (cap. 120) says, "I 
haven't noticed that the summer festivals have hurt busi- 
ness. And if it's a good act, people come to see it, whether 
it's fusion or mainstream." 

According to Joe Segal, proprietor of Chicago's venerable 
Joe Segal's Jazz Showcase (cap. 150), now in its 42nd year, 
"Summer jazz festivals make it harder for me to find acts 
that are free, because usually when they play those things 
they tie themselves up for a couple of months." 

Chicago's own annual Blues Festival, held in June, has 
something of a dampening effect on Jazz Showcase crowds, 

but, as Segal notes, the 
annual Jazz Festival actu- 
ally helps beef up atten- 
dance. "Until 1980, when 
we moved to our present 
location in the Blackstone 
Hotel [located across 
from festival site Grant 
Park], the Chicago Jazz 
Fest was a detriment to 
me," he says. "Now, it's 
become a plus, because 
the Blackstone is festival 
headquarters. 

"A lot of the performers 
stay here," Segal contin- 
ues, "and we have open 

sessions after the festival. Some of the fest stars sit in, and 
get to stretch out, which they're not as able to do in the 30 
to 40 minutes on the festival stage." 

The Jazz Showcase features "100% straight -ahead 
swing and bebop music, and no fusion," according to Segal. 
"When Pat Metheny comes in, he comes in with a jazz 
group, and doesn't do all the other [fusion] stuff. When May- 
nard Ferguson comes in, he takes the wires out of his horn 
and plays acoustically." The club has recently hosted the 
likes of Dizzy Gillespie, Joe Pass, Stan Getz, Wynton Marsa- 
lis, Johnny Griffin, and James Moody. Upcoming acts in- 
clude Jay McShann, Art Blakey & the Jazz Messengers, and 
Eddie Higgins and Ira Sullivan. 

Segal describes the strictly non -smoking room as "a con- 
cert club, rather than a night club," with all seating facing 
the stage. "It's not set up with round tables, to encourage 
people to converse with each other during the show," Segal 
notes. "They come in, they pay their cover, and they face the 
music, so to speak." 

Another hotel -located jazz club, the three -year -old Rigata 
Bar in Boston's Charles Hotel, presents jazz, fusion, latin, 
and blues acts, with recent jazz acts including Betty Carter, 
Gary Burton, etc., according to booking consultant Fenton 
Hollander of Rigata booker Water Music Inc.- sometimes in 
conjunction with larger -scale jazz concerts in the hotel's 
500 -capacity ballroom. 

"We run cabaret -style concerts in the ballroom," says Hol- 
lander, "and we've had a wonderful array of people [includ- 
ing] Herbie Hancock and Stan Getz. A couple of years ago 
we had the Modern Jazz Quartet in the ballroom and the 
Gary Burton Quartet in the Rigata Bar, with tickets for each 
show and a reduced -rate ticket for both -sort of a small fes- 
tival." 
This article was reported by Karen O'Connor. 

Diane Schuur 
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REISSUES: 
Back Catalog Looking Ahead to New Life 

By DAVE DiMARTINO 

One of the jazz year's most noteworthy topics was 
clearly the tremendous success of Columbia Records' 
Jazz Masterpieces series, which since its January 

1987 inception ago has sold over 2 million units. 
We treated those old tapes with a great deal of care, so 

that people could appreciate the nuances, the clarity and the 
expanded dynamic range," says Dr. George Butler, VP of 
A &R, jazz and progressive music at Columbia. "And, of 
course, those are things that made the Jazz Masterpieces 
series successful -along with the vast catalog of artists in 
all genres: big bands, vocalists, quartets, you name it." 

You name it indeed. As what was once a steady but small 
part of label business continues to grow appreciably due to 
the rise of the compact disk, it becomes more apparent that 
those labels with a distinguished -and large -back catalog 
can obviously reap the most benefits from a carefully 

Charles Mingus 

planned, astutely marketed reissue program. 
Give that large back catalog, what are the variables? 
For starters, improved sound quality continues to be an 

extremely important factor. While recordings from the '50s 
onward generally present few problems to those labels look- 
ing to digitally remaster, earlier recordings -be they on met- 
al disk or transferred from actual 78 rpm vinyl slabs -are 
the subject of much discussion among label executives who 
want to simultaneously remove the inevitable surface noise 
on such recordings while insuring their actual fidelity is not 
compromised. Typically, finding that midpoint has been dif- 
ficult for many. 

San Francisco's Sonic Solutions, with their "No Noise" 
process, has figured prominently in such discussions lately, 
and the company's involvement with RCA's Bluebird reissue 
series has resulted, among other things, in one of the most 
astonishing digital transers to date -that of the Jellyroll 
Morton collection "The Pearls," which features recordings 

dating back to 1926 boasting stunning fidelity. 
"It's controversial, but overall, I like it," says Steve Back- 

er, series director of RCA /Novus and executive producer of 
RCA /Bluebird, of the "No Noise" system. "After all, it's an 
expensive process. It would be a lot cheaper not to use it." 
Backer says the use of the process adds many thousands of 
dollars to the cost of label reissues. "It's not like we're trying 
to avoid something; we're trying to make it better. As far as 
I'm concerned, it's not perfect, but so far it's the lesser of 
two evils. There really is no choice, if you want to put these 
things out with pride and dignity." 

Another important factor in most burgeoning reissue pro- 
grams is an adept marketing plan. What, in 1989, many of 
those plans seem to be centering on is reissue scheduling 
and outright number of reissues. In short, some labels have 
learned the hard way that there is only so much interest in 
back catalog, whether from retail or at the actual consumer 
level itself. 

Art Pepper 

(Continued on page J -16) 
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BOXED SETS: 
Musical Monuments to 

Cultural Heroes 
By JEFF LEVENSON 

The practice of hero worship communicates to mere 
mortals that those who perform remarkable deeds may 
one day find themselves the subject of public review 

and that official narratives detailing their contributions 
might secure their reputations for all time. 

This thought is prompted by the jazz industry's recent in- 
terest in boxed sets spotlighting the careers or label associ- 
ations of celebrated artists (moreso, perhaps, than compila- 
tions by various players). Earlier this year, a Billboard article 
examined this trend (Billboard, Feb. 18, 1989), citing both 
the sales and chart success of "Miles Davis: The Columbia 
Years 1955 -1985." The trend, however, embraces issues 
more sociological than commercial. 

Yes, the issuance of boxes are events, and they engender 
press and marketing opportunities that can enhance a la- 
bel's overall standing. And yes, there are obvious benefits to 
maximizing material that is sitting in the vaults, that has al- 
ready been paid for. But the decisions involving boxed sets 
say plenty about a label's point of view: what spin it will put 
on jazz history; how it assesses the value of the music it 
holds; whether certain of its artists deserve pedestal treat- 
ment as cultural heros. 

Maybe this is where civics plays a part, and where the rec- 

Bill Evans 

ord industry helps shape our icons. The music of certain art- 
ists certainly speaks for itself, but its presentation and pack- 
aging may add considerable luster to how we evaluate it. 
Manufacturing boxed sets that essay the work of key play- 
ers is the record industry's equivalent of erecting statues in 
the park. 

The producers of these packages have a responsibility to 
the artists, to the public, to posterity," says John Edward 
Hasse, mastermind behind last year's Hoagy Carmichael 
box for the Indiana Historical Society produced in conjunc- 
tion with the Smithsonian Institute. "Personally, my hope 
was to change critical perception of Hoagy. I felt that he had 
been neglected and undervalued, and I was trying to pay 
homage to him. Remember, though, we were not dealing 
with just records. There was a book and records. Automati- 
cally that puts it in a different category. The box becomes 
entertainment with a scholarly approach, which, I hope, pre- 
sents my subject to the public in a way that will advance a 

better understanding of him." 
Certainly, notes are a big selling point; in fact, because 

many collectors already own the boxed music in various oth- 
er forms, the notes encourage consumer pur- 
chase. However, an ancillary benefit slowly 
comes into view: with a well -written narration 
and summary, the artist's stock as a histori- 
cally prominent figure can appreciate consid- 
erably. He or she may garner additional atten- 
tion and respect and thus earn a more 
distinguished entry in the jazz history books. 

Michael Cuscuna of Mosaic Records, the di- 
rect mail company responsible for boxes de- 
voted to Paul Desmond, Bud Powell, and Ger- 
ry Mulligan, among many others, reaffirms the 
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ELLINGTONIA: Catching Up With a Giant at 90 
By NEIL TESSER 

In the last two years, American labels have brought forth 
an unprecedented array of newly packaged music by Ed- 
ward Kennedy "Duke" Ellington, the jazz bandleader and 

pianist considered by many to have been the greatest Amer- 
ican composer -of any type of music -in this century. This 
industry activity, spurred by CD technology and covering 
both reissues and previously unheard recordings, coincides 
with the 90th anniversary of Ellington's birth (April 29, 
1899). But a reawakening to the Ellington legacy has been 
taking place in this country for the last several years, dating 
back to the issuance of an Ellington postage stamp in 1986. 

No label has been more involved with the recent repack- 
aging of Ellington's music than RCA: the company's Blue- 
bird series now numbers five Ellington titles ranging from 
his early works (1927) to important recordings of the late 
1960s. Clearly, the two most important Bluebird reissues 
are "The Blanton -Webster Band," released in 1987, and 
last year's "Black, Brown & Beige." These two sets, each 
comprising three CDs (or a box of four LPs), chronicle the 
years 1940 -1946, generally considered to be the period of 
Ellington's greatest creativity. Among the Ellington master- 
pieces contained in these two packages are the original re- 
cordings of "Take The A Train," "Koko," "In A Sentimental 
Mood," "I'm Beginning To See The Light," The Perfume 
Suite," and "Cottontail." 

According to Steve Backer, the executive producer of the 
RCA jazz series, this intense reissuing of Ellington's music 
was not geared to the 90th birthday celebration. "It had 
more to do with the reactivation of Bluebird on a much more 
in -depth level," says Backer, and in "just getting out the 
most significant material in those vaults," RCA's earlier reis- 
sue efforts, he explains, "concentrated on the swing bands 
of the '30s and '40s, but did not include Ellington and Sid- 
ney Bechet and Louis Armstrong." 

It's worth noting that those last three were black innova- 
tors vital to the early development of jazz, and that the earli- 

er RCA reissues chronicled the popular white swing bands 
almost exclusively -among them the Dorsey brothers, Artie 
Shaw, Benny Goodman (represented on 16 albums), and 
Glenn Miller (represented on 20 albums). But Backer, who 
was not involved with these earlier reissues, refuses to cite 
race as the determining factor. 

"Those swing bands just sell well. It's a constant audi- 
ence, while with the others you're fighting for an audience - 
although in the couple years I've been putting out Ellington's 
material, he probably represents one of our three top -selling 
artists." He adds, with a note of surprise, that "despite their 
size [and price tag], the boxes are selling at the pace of sin- 
gle albums." 

The end of 1988 also brought an intriguing project from 
the small non -profit New World label: a double album filled 
with Ellington compositions performed by the redoubtable 
Earl "Fatha" Hines on unaccompanied piano. (Hines, who 
was actually born a few years later than Ellington, nonethe- 
less achieved fame earlier as jazz's first true keyboard virtu- 
oso.) As was the case with Steve Backer, New World was not 
influenced by the Ellington anniversary hoopla. 

"I've enjoyed these records for a number of years," ex- 
plains Arthur Moorhead, New World's director of marketing 
and reissue producer. "We embarked on a small -scale mas- 
ter jazz series a few years ago, and these recordings fit into 
that. We're a company specializing in American music, and 
we think of Ellington in the same way we think of Copland 
and William Schuman and the other great American com- 
posers." 

Moorhead thinks that the current outpouring of Elling- 
tonia has little to do with redressing any past oversight on 
the part of the recording industry: "The industry, as it re- 
lates to making records available, has been pretty fair to El- 
lington. You can go back to those CBS boxed sets of his 
Brunswick material -those made a statement." 

Bernard Brightman, the head of the independent Stash la- 
bel, disagrees. "Duke didn't get the proper respect during 
his life," he says, referring specifically to the notorious occa- 

sion on which Ellington was refused a Pulitzer Prize despite 
the recommendation of the screening committee. Bright- 
man lays part of the blame on what he considers the neglect 
of the record industry. "I don't think they [the record indus- 
try] really got behind him to the degree they should have, 
considering who he was. The fact that he didn't get the Pulit- 
zer indicates they didn't do enough for him when they 
should have. They can go out and do all this stuff for the 
Michael Jacksons and the others -where were they in terms 
of what they needed to do for this man ?" 

This year, Brightman issued a CD compilation of Ellington 
compositions recorded by various artists in the Stash sta- 
ble. "We planned this over the last two years," he says, 
"based on the fact that our catalog has so many Ellington 
things from so many different artists. [Among them: Hilton 
Ruiz, Doc Cheatham, Ira Sullivan, and the New York Saxo- 
phone Quartet.] We figured the right occasion was now, be- 
cause of the CD technology, and because of our respect for 
Ellington." Brightman says the anniversary celebration was 
"not a considering factor -although the issuance of the 
postage stamp did affect me." 

But for Herb Moelis of LMR Records, the issuance of ElI- 
ingtonia represents a sound business decision. "We're very, 
very optimistic of what we can do with this material," says 
Moelis, pointing out that, while Ellington's international ap- 
peal remains high, "in the last three to four years he has 
started to gain a tremendous increase of recognition here in 
the States." 

Moelis gives part of the credit to jazz itself -"it has prov- 
en to be such a durable item in American culture," he says - 
and some to Ellington's appeal to new buyers entering the 
marketplace. "For new jazz buyers, Ellington is probably the 
premier talent, in terms of writing and performing, any- 
where in the world. And his image as a sophisticated, ele- 
gant individual has had a tremendous, tremendous impact. 
He's not just another jazz musician." 

LMR, though its Saja label, recently signed a deal with At- 
lantic and WEA to distribute a series of 10 CDs (or cas- 
settes) of previously unavailable material from Duke Elling- 
ton's own private collection. As Moelis explains it, "We had 

(Continued on page J -14) 

/..ulti %s-.r,:r 
/71,1790T0P410,,ii/, fe," .dr..1:4": .0®.,-;.- 

**TO BRING YOU NEW, FULL DIGITAL RECORDINGS OF JAZZ GREATS: 

The Duke Ellington Orchestra 
American Jazz Orchestra 
Lionel Hampton 
Benny Carter 
Lee Konitz 
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Mel Lewis 
Dick Hyman 
Louie Bellson 
Kenny Dauern 
Loren Schoenberg 
and his Jazz Orchestra. 
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CD Review Jazz Times and others. 

* *THAT HAS A RELEASE SCHEDULE OF NEW 
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Benny Goodman Benny Carter 
Mel Lewis Keith Jarrett Bobby Scott 

Artie Shaw Jack Wilkins Kenny 
Davern Dick Hyman and others ! 

* *THAT HAS A NATIONAL HOTLINE (800 -777 -6105) 
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KOCH INTERNATIONAL IN WESTBURY, NY 
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Cold Sweat "Plays J. B. " New York jazz giants get into a Funk, playing the music 
of James Brown. 834426" 

Greg Osby "Mind games" °Osby may be the best ballad player of his generation" 
(Peter Watrous. Musician) 834422'. 

Paul Motian, be Losano, Bin Frisell 
with Geri Aller and Dewey Redman 

' "Monk in Motian" fhe music of Thelonious Monk 834421 ** 

Strata Institute "Cipher Syntax" 
Featuring Steve Coleman and Greg Osky 
Funky M -BASE sound from Brooklyn 834425 ** 

Herb Robertson Brass Ensemble "Shades of Bud Powell' Avant Garde Bop 834420 ** 

Cassandra Wilson "Blue Skies" Timeless standards featuring Mutgrew Miller, Lonnie Plaxico, Terri Lyne Carrington 
834419 ** 

Miniature. Joey Baron, Tim Berne, Hank 
Free comedy 83423* 

Geri Allen, Charlie Haden, Paul Motian "In The Year Of The Dragon" The music 
of Bud Powell, Omette Coleman & Original.: lis Release date: fall 1/9 834428* 

Robin Eubanks "Different Perspectives" 
"Eubanks is sliding bis Tromboie in°o all corners 

of modern music.' {Wire Magazine). 834424 *. 
Bob Stewart-First Line Band 

"Gain' Home " -Dixie Funk 834427* 

I *C1MTProductions 

/MT 

by PolyCra, 

Paul Mohan on Broadway -Vol. 1 

With Bill Frisell, Charlie Haden, Joe Lovane and Paul Motian The music of Harold Arlen, 
George Gershwin Jerome Kern and Cole Porter 834430 ** 

Arcado-S'ring Trio 

Mark Dresser. Mark Feldman, Hank Roberts 
Breaking music's boundaries 834429* 
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The Tradition Continues... New from Blue Note... 

On the afternoon of January 6, 1939, 

jazz lover Alfred Lion produced 

several sides by boogie woogie 

pianists Albert Ammons and Meade 

Lux Lewis, thereby launching one of 

the most distinguished and significant 

labels in jazz history. 

During every period of this half - 

century, Blue Note presented jazz at 

its best: contemporary music that 

was creative and important, as well 

as funky and appealing. Please join 

us and our roster of artists as we 

celebrate our 50th Anniversary, and 

continue to record and release the 

finest in jazz. 

BLUE NOTE is a registered trademark 

of Capitol Records, Inc. 

George Adams 

Mose Allison 

Walter Davis Jr. 

Éliane Elias 

Dexter Gordon 

Andrew Hill 

Freddie Hubbard 

Stanley Jordan 

Bireli Lagrene 

Rick Margitza 

Bobby McFerrin 

Gil Melle 

Charnet Moffett 

OTB 

Ralph Peterson 

Michel Petrucciani 

Don Pullen 

Lou Rawls 

Dianne Reeves 

Renee Rosnes 

Horace Silver 

Tommy Smith 

Superblue 

Stanley Turrentine 

McCoy Tyner 

Jack Walrath 

Bennie Wallace 

Bobby Watson 

Tony Williams 

LOU RAWLS 

At Last 

TONY WILLIAMS 
Angel Street 

ELIANE ELIAS 

So Far So Close 

O N l L E 

DON PULLEN 
New Beginnings 

GIL MELLE 

Mindscape 

FREDDIE HUBBARD 

Times Are Changing 

McCOY TYNER 
Revelations 

e 
George Adams 
Nightingale 

Tommy Smith 
Step By Step 

Jack Walrath 
Neohippus 

Superblue 
Superblue 

Look for these new Blue Note 
releases coming in August. 

Ralph Peterson Trio 

Andrew Hill 

Rick Margitza 

0 
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Blue Note Classics... 

Special 

50th Anniversary 
Collection 

Vol. I -From Boogie To Bop 1939 -1956 Vol.4- Outside In 1964 -1939 

Vol.2 -The Jazz Message 1956 -1965 Vol.5- Lighting The Fuse 1970 -1989 

Vol.3 -Funk & Blues 1956 -1967 

Intuition Records: The Art Of Listening... 

New from Intuition 

Bloco Afro 

Dissidenten 

Jon Hassell 

Cheb Khaled /Safy Boutella 

Mike Mainieri 

Charlie Mariano 

Minimal Kidds 

Milton Nascimento 

Eddie Palmieri 

Paralamas 

Hermeto Pascoal 

Astor Piazzola 

Steps Ahead 

Tahra 

Coming in July 

Milt Jackson 
Milt Jackson 

Thelonious Monk 
Genius Of Modem Music Vol. I 

Genius Of Modem Music Vol. 1 

Paul Chambers 
Chambers Music 

Kenny Drew 
Talkin' And Wakin' 

Larance Ma-able 
Tenorman (Witt J, Clay) 

Coming from Pacific Jazz 

in August 

Chet Baker 
Let's Get Lost -The Best Of Chet Baker Sings 

Chet Baker & Art Pepper 
The Route 

Gerald Wilson 
Moment Of Truth 

Les McCann 
Les McCann Ltd. In New York 

Richard Holmes & Gene Ammons 
Groovin' With Jug 

Russ Freeman & Richard Twardzik 
Trios 

Introducing in September... 

Capitol Jazz Classics 

Art Tatum 
The Complete Art Tatum Vol. I 

The Complete Art Tatum Vol. 1 

Miles Davis 
Birth Of The Cool 

Coleman Hawkins 
Hollywood Stampede 

Stan Kenton 
Concepts Of Artistry In Rhythm 

Benny Goodman 
B.G. In Hi Fi 

Nancy Wilson 
But Beautiful 

Duke Ellington 
Piano Reflections 

THE WORLD MUSIC ALBUM 

,VST01IAllOLLA SAJMA MATINEE TOLO DOCOOF60 

6EIAIIDO Rill %M00 SASCIYESTO 

EDDIE ALMJHJ Ct.AIIIE MAtlAiO SWF tEITA 

JON t.ASSELL & FALIFISA CIEI 'HALED RAU SEEN TRE. 

pN HASSELL & FARAFNA 
Rath Of The Spirit 

Coming Soon 

Never Been There 
Tinier Been There 

Minimal Kidds 
No Age 

-ahra 
Lames Yamen 

Paralamas 

born -Born 

l 
STEPS AHEAD 
N.Y.C. 

Intuition Records. 

The Art of Listening. 

EDDIE PALMIERI THE WORLD MUSIC ALBUM 

Sueno Various Artists 

dic'+drz 

Blue Note Records. 

Celebrating 50 Years of the 
Finest in Jazz. 

-RNES9''dlll SINCE 1999 

BLUE NOTE, 

Blue Note n a registered trademark of Captol Records. Int. 

01989 Capad Records. Inc. 
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BRAZILIAN JAZZ: Latest Wave Hits North America 

By CHRIS McGOWAN 

Brazilian music, a significant influence on American jazz 
since the bossa -nova era, is reasserting itself on the 
jazz charts as it enjoys a strong resurgence of interna- 

tional popularity. Many of the new Brazilian releases hitting 
U.S. stores either fit solidly into the jazz category (many 
younger Brazilian jazzmen studied at music schools such as 
Berklee) or carry heavy jazz flavorings. 

PolyGram Jazz, which has led the "Brazilian wave" in the 
late '80s, carries several dozen Brazilian titles in its catalog, 
has reissued classic bossa -nova albums from the '60s, 
bowed the "Personalidade" retrospective series (each disk 
highlights a particular Brazilian superstar), and has 
launched Brazilian jazzmen such as Toninho Horta, Ricardo 
Silveira and Leo Gandelmen on its Verve Forecast label. Gui- 
tarist Horta, whose harmonies have influenced Milton Nasci- 
mento and Pat Metheny's work, released "Diamond Land" 
in '88. Silveira, also a guitarist, bowed his latest album "Sky 
Light" in April (Delmar Brown and Ernie Watts guest). Leo 
Gandelman, one of Brazil's top saxophonists, will make his 
U.S. debut in "Western World," due this month. 

In May, WEA Latina introduced its new Tropical Storm la- 
bel, primarily dedicated to Brazilian releases. That month, it 
bowed two samplers, "Alo Brasil!" and "Sampler '89" (the 
latter more jazz- oriented) and albums by keyboardist Marco 
Ariel and vocalist Elis Regina. The latter was Brazil's most 
renowned singer when she died in '82, on the eve of record- 
ing a collaborative album with Wayne Shorter. WEA Latina is 
also distributing Sound Wave Records, which launched an 
album by keyboardist Rique Pantoja in May (Ernie Watts 
guests again). 

In July, Tropical Storm will release albums by Raul Mas- 
carenhas, guitarist Andre Geraissati, Alberto Favero and 
Victor Biglione, as well as "Rique Pantoja And Chet Baker." 

Som da Gente Records, Brazil's top label for instrumental 
artists, announced its entrance into the North American 
market with two heavily promoted shows (featuring Her- 

meto Pascoal and four other acts) at New York's Town Hall 
venue March 10 -11. So far, Som da Gente has released 
three titles here through Montclair, Calif. -based indepen- 
dent Happy Hour Music. Two disks are by Pascoal ( "Lagoa 
Da Canoa" and "Brasil, Universo") and one by Alemao 
( "Longe Dos Olhos "). The wizardly Pascoal plays saxo- 
phone, keyboards, teapots and everything else, and has 
worked with Miles Davis, Ron Carter and many other Ameri- 
can jazz artists; Alemao is a superb guitarist who blends 
many styles. 

Brazilian keyboardist Eliane Elias, who resides in New 
York and is married to Randy Brecker, was omnipresent on 
the Billboard jazz charts in '88 with her hit Denon /Blue 
Note releases "Cross Currents" and "Illusions." Her latest, 
"So Far, So Close," should do just as well. Vocalist /keyboar- 
dist Tania Maria released "Forbidden Colors" on Capitol in 
'88 and should have a new album later this year. 

Flora Purim, a superstar in the U.S. fusion scene in the 
'70s, joined Virgin's Venture label in '88 with "Midnight 
Sun," a splendid return to form which found her backed as 
usual on cuica, berimbau and such by her husband Airto 
Moreira. Another great Brazilian percussionist, Naná Vas - 
concelos, released "Rain Dance" on Island this year. 

Braziloid, an imprint owned by New York City -based inde- 
pendent Celluloid, launched three albums by Brazilian leg- 
end Paulo Moura, who plays saxophone and clarinet and 
fuses jazz with choro, samba and other forms. Moura's vir- 
tuosic and adventurous work is still underrated in the U.S., 
but seems to be slowly gaining critical recognition. 

Intuition Records, distributed by Capitol, recently 
launched "Milagre Dos Peixes," a classic album by Milton 
Nascimento. This summer, Columbia will release his latest, 
"Miltons," which features Herbie Hancock and Vasconcelos. 
In '88 Columbia launched Djavan's "Bird Of Paradise," 
which featured George Duke and other jazz stars. The al- 
bum did not sell as well as expected, but is full of superb 
melodies that will probably be covered many times by jazz 
artists in the next few years. Both Djavan and Nascimento's 

A JAZZ GREAT IS BACK 
WITH A DELIVERY OF GREAT JAZZ! 
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ANITA O'DAY 
/. a Viegemo 7emte- 

GORDON BRISKER 

PETE JOLLY 

FRANK CAPP 

BRIAN BROMBERG 

CORKY HALE 

DAVE BLACK 

SLC CDSL 5209 

"Anita O'Day has arrived at a peak in her career. She is funny, swinging and, 
convincingly, the best jazz singer performing today." 

-John S. Wilson, The New York Times, May 27, 1989 

1. Iii 

Exclusively on DRG Compact Discs and Chrome Cassettes 
Album Produced by Hugh Fordin 

tunes were recorded by the Manhattan Transfer on their '88 
Grammy- winning "Brasil" album, which also featured songs 
by Ivan Lins, whose "Love Dance" bowed this year on Re- 
prise. 

BMG International is launching some 20 Brazilian albums 
licensed from BMG Brazil. Included are works by vocalists 
Maria Bethania and Gal Costa. Also out this year: albums by 
trumpet players Claudio Roditi's ( "Gemini Man" on Mile- 
stone) and Marcio Montarroyos ( "Terra Mater" on Celestial 
Harmonies' new label Black Sun). The latter label is releas- 
ing "Paul Horn With Egberto Gismonti And Nexus" on CD. 

BOXED SETS 
(Continued from page J -8) 

importance of thorough annotation. He says, "The notes 
may be the last time something scholarly is written about a 
subject. As such, they should be treated seriously. Since en- 
closed booklets have no space restrictions, as do records or 
CDs, the only limitations we have involve the budget. If 
you're going to put together a good box, you have to write 
about the music. You must address the issue of why this 
music is significant. I prefer to see discographical informa- 
tion, biographical information, and a musical analysis. That 
way, you get a complete picture." 

Musical completeness is one of the standard approaches 
to boxed sets. The conventional treatment is for a label to 
collect an artist's entire output- master takes as well as al- 
ternates -and then arrange the recordings chronologically. 
It is a convenient schematic to follow. 

Fantasy president Ralph Kaffel, who has just issued a 
nine -CD box honoring Bill Evans, and is preparing corre- 
sponding tributes to Art Pepper, Charles Mingus and Art Ta- 
tum, feels that completeness, "sets up the organization for 
you. If an artist has an unusually rich library of material on 
your label, then your decisions are quite obvious. The crite- 
ria for selecting a subject should be: Does the artist have a 
substantial body of work? And does that work have lasting 
value as classic material? Once you make your decision, it is 
implicit recognition that the artist is a one -of -a -kind person. 
If you look at our issues, you'll see that there are no real sur- 
prises. They're all giants." 

It seems apparent that compact disk technology has done 
much to spur the overall trend in repackaging. Each time a 
new medium enters the picture -as occurred when LPs re- 
placed 78s -the labels invariably assess their existing ma- 
terial and decide how to reformat it. 

"It certainly serves us, but it serves history as well if we 
transfer this music from the original source material into 
current technologies," says Richard Seidel, PolyGram VP. 
His label has issued numerous boxed sets, including those 
honoring Sarah Vaughan, Dinah Washington, Helen Merrill, 
and Charlie Parker. "Some of the original source material is 
very rare and fragile. So, there's an obligation there to pre- 
serve it. Since we have the know -how, why not do it? Once 
we transfer this stuff, we make it viable for future packag- 
ing. It's insurance against future deterioration and it an- 
swers market interest in the handful of artists whose legacy 
deserves 100% documentation." 

Preservation. Legacies. Documentation. Taken together, 
these words imply an acceptance of the fact that our jazz 
past has value, and that our artists have contributed to the 
culture's overall enrichment. Commercial considerations 
aside, boxed sets are gestures of recognition that honor su- 
perlative achievement. In their own way, they are monu- 
ments to monumental talents, statues to creative heroism. 

It only remains to be seen whether vinyl or disk have the 
staying power of stone. Let's hope so, but the pigeons will 
have to play elsewhere. 

ELLINGTONIA 
(Continued from page J -10) 

previously bought all the Jim Croce masters, and we were 
interested in more catalog. I spoke to Mercer [Ellington, 
Duke's son] about these private tapes; apparently Duke, in 
the late '60s, had gone in the studio and re- recorded every- 
thing he'd done for other people, as well as many other ti- 
tles." 

In 1987, LMR agreed with Mercer Ellington to issue much 
of this material and began culling the tapes to produce, in 
Moelis' view, "probably the most complete collection of El- 
lington anywhere in the world." What's more, he estimates 
there's another 50 hours of material in the vaults, waiting to 
be released "if the marketplace is there." 
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MICHEL CAMILO 
STANLEY CLARKE 
ORNETTE COLEMAN AND PRIME TIME 
JON FADDIS 
GONTITI 
HIROSHIMA 
DAVID MURRAY 
OREGON 
PORTRAIT® MASTERS SERIES 
MASAHIKO SATOH 
DAN SIEGEL 
T- SQUARE 
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Feel The Impact Of A Major New Jazz Player. 
Epic and Associated Labels. 

"Epic," Oioare trademarks of CBS Inc. "Portrait" is a trademark of CBS Records Inc. ©1989 CBS Records Inc. 
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REISSUES 
(Continued from page J -8) 

"I think what they want to avoid 
here is too much stuff that's com- 
pletely esoteric," says Bob Porter, 
Atlantic's reissue -producer and ar- 
chivist. "You're in a mode now 
where your major chains are inun- 
dated with so much CD product 
that they're actually passing on 
some stuff. And you can't afford to 
put out anything where a Record 
Bar or a Camelot is going to say, 
'Sorry, I can't use it." ' 

In agreement is Bruce Lundvall, 
GM of Capitol Records East Coast 
and president of Blue Note, the leg- 
endary jazz line that currently is re- 
issuing between two and four titles 
a month -rather than the much 
larger quantities produced when 
the label was initially revitalized. 

That way," says Lundvall, "each 
one gets a little bit more atten- 
tion -you get the opportunity to 
sell a few more copies." 

It's a point that Joe Fields, presi- 
dent of Muse Records, makes as 
well while referring to his ongoing 
conversion of LP titles to CD. "It's 
difficult, in many cases- particu- 
larly in the reception from many of 
the retailers -to embrace those 
things that used to be on LP. Some- 
how or other, you have to change 
them a little bit in order to make it 
kind of enticing. On a record I've 
had for eight or nine years -a clas- 
sic all time -if I don't do something 
a little different on it, if I put the 
same cover and the same tracks 
... I've got to kind of make it look a 
little different. Just so there's a 

sense of attraction to it." 
Another way of making reissues 

"different" involves the two -fer 
concept -that of piggybacking two 
previously- issued LPs onto one CD. 
When CDs first emerged it seemed 
an inevitable marketing hook; now, 
however, as prices sink lower, few- 
er companies seem inclined to do 
so. Not so at MCA's Impulse! line. 
According to Ricky Schultz, VP of 
MCA Jazz, half of its reissues in the 
third and fourth quarters of the 
year may well include two -fers by 
such artists as John Coltrane, Keith 
Jarrett, and Freddie Hubbard, 
among others. 

Various aspects of marketing 
creativity go hand in hand with the 
scope -and age-of material that 
is being reissued. Since RCA /Blue- 
bird's Jellyroll Morton collection is 
not an actual album "reissue," but 
a collection of vintage single re- 
cordings, labels have the leeway to 
compile past material any way they 
choose -be it on a chronological, 
greatest "hits," or thematically-re - 
lated basis. 

An example would by MCA 
Jazz's long- awaited series of Decca 
reissues, produced by Orrin Keep - 
news and set to officially debut in 
the fall. What will come are five sin- 
gle artist compilations, by Louis 
Armstrong (with a strong New Or- 
leans orientation, says Schultz, and 
covering various phases of his ca- 
reer), Count Basie (including the 
first four sessions he recorded for 
Decca in 1937), Duke Ellington 
(from his Brunswick /Vocalion era), 
Johnny Dodds, and Art Tatum (in- 
cluding two previously unreleased 

(Continued on page J -18) 
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FANTASY 

t!!!! 
CONTEMPORARY'S roster today in- 
cludes promising newcomers as well 
as distinguished jazz veterans. One 
of the label's notable success stories 
has been alto saxophonist FRANK 
MoRGAN's return to recording. The 

Crnewest addition to Morgan's 
impressive Contemporary 
discography is Reflections 

" " " ""° "' "` (C- 14052), an all -star sextet 
date with Bobby Hutcherson, Joe 
Henderson, Mulgrew Miller, 
Ron Carter, and Al Foster; Orrin 
Keepnews produced. 

CAROL SLOANE'S Contemporary 
debut, Love You Madly (C- 14049), is 
also her first recording for a U.S. 
label in more than a decade. Pro- 
ducer Helen Keane assembled a 

I ....L .. Ila......11..,. 

dream team -Art Farmer, Clifford 
Jordan, Kenny Burrell, Kenny 
Barron, Rufus Reid -that provides 
inspired support for Sloane's vocal 
artistry. Love You Madly is bound to 
bring Carol more of the recognition 
she so richly deserves. 

JOSHUA BREAKSTONE's fine 
series of Contemporary albums has 
helped spread the word about this 
talented guitarist. His latest, Self - 
Portrait in Swing (C- 14050), is a 

satisfying quartet date with Kenny 
Barron, Dennis Irwin, and Kenny 
Washington. 

BUD SHANK'S fascination with 
Brazilian rhythms began in the early 
Fifties. On his most recent Contem- 
porary release, Tomorrow's Rainbow 
(C- 14048), the altoist continues to 
explore them with rewarding results, 
in the company of keyboardist 
Marcos Silva and band. 

HOWARD RUMSEY'S LIGHT- 
HOUSE ALL- STARS, a Contemporary 
mainstay during the Fifties, were a 

star -studded house band at the popu- 
lar Hermosa Beach club, the Light- 
house. The group's front- liners- 
Bob Cooper, Bud Shank, Conte 
Candoli, Bob Enevoldsen, and 
Claude Williamson -recently re- 
united for a Lighthouse All -Stars 

40th anniversary concert that was 
recorded for release on Contempo- 
rary, titled Jazz Invention (C- 14051). 

Due out this fall are new record- 
ings by flugelhorn master ART 
FARMER, pianist JOHN CAMPBELL 
(in his debut as leader), trumpeter 
TOM HARRELL, and a live date with 
Central Avenue alumni FRANK 
MORGAN and ART FARMER. 

BILL EVANS: The Complete Fantasy 
Recordings (FCD- 1012 -2) is a CD 
boxed set presenting, on nine discs, 
the body of work Evans produced 
for Fantasy during the seven -year 
period closely preceding his 
untimely death in 1980. 

The set contains 98 selections 
recorded by the influential jazz 
pianist between 1973 and 1979 
in club, concert, or studio settings, 
plus a previously unreleased 1976 
Paris concert recording. 

Also included is a fascinating 

Ç t 
ehour -long interview 
with Evans at the piano, 

® conducted by Marian 
Fantasy McPartland and broadcast 
on National Public Radio in 1978. 

In these solo, duo, trio, and quin- 
tet performances with Tony Bennett, 
Ray Brown, Kenny Burrell, Eddie 
Gomez, Philly Joe Jones, Lee 
Konitz, Harold Land, Marty Morell, 
and Eliot Zigmund, Bill Evans is 
revealed as a masterful artist at the 
peak of his powers. 

RUTH BROWN -the dynamic Miss 
Rhythm -has been the toast of 
Broadway since opening in Black 
and Blue (she's the winner of a 

Tony for "Best Performance by 
a Leading Actress in a Musical "). 
She's just recorded her second 
Fantasy LP with special guest 
Hank Crawford. 

For over 20 years, the Milestone 
label has been synonymous with 

high -quality jazz. It's been 
the home of Sonny Rollins 
since 1972, and has re- 
leased pivotal recordings 

by major artists such as McCoy 
Tyner, Ron Carter, Joe Henderson, 
Flora Purim, L. Subramaniam, 
Mark Murphy, and Gary Bartz, 
among many others. 

MCCOY TYNER solidified his 
position as a major pianist and com- 
poser -and as one of the premier 
jazz artists of his generation - 
with the extraordinary series of 
albums he made for Milestone 
during 1972 -82. 

Now Milestone has released 
Uptown' Downtown, a November 
'88 recording of the McCoy Tyner 
Big Band in performance at the Blue 
Note in New York. (Tyner's only 
other big band LP is 13th House, 
a 1982 Milestone LP.) 

The Uptown /Downtown edition 
of the Tyner band includes Steve 
Turre, Robin Eubanks, Howard 
Johnson, Virgil Jones, Joe Ford, 
Avery Sharpe, and Louis Hayes, 
with arrangements by Tyner, Turre, 
Eubanks, and Jerry Hey. 

Longtime Milestone artist HANK 
CRAWFORD continues to produce 

the kind of inspirational "roots 
music" on which the former Ray 
Charles music director built his 
reputation. Night Beat is the alto 
saxophonist's sixth LP for the label 
and his fourth collaboration with 
New Orleans r &b piano great Mac 
(Dr. John) Rebennack. They're 
joined by drummer Bernard Purdie 
(who's appeared on all the Milestone 
sessions), guitarist Melvin Sparks, 

and another Ray Charles alumnus, 
David "Fathead" Newman. 

Crawford has also recorded two 
successful Milestone albums with 
organist JIMMY MCGRIFF; the 
duo will be working on a follow -up 
this month. 

Milestone is proud to announce 
the signing of jazz organ master 
JIMMY SMITH. Thirty -five years 
ago, Jimmy made his first record, 

which catapulted him to the top of 
the music polls. He's been voted 
number one on his instrument ever 
since. Jimmy is currently recording 
his first album under the new deal, 
with his traveling group and guest 
artists, for late- summer release. 

José Roberto Bertrami, Alex 
Malheiros, and Ivan Conti (Mamáo) 
of AZYMUTH have created a loyal 
and sizable following during the last 
decade with their samba doido, a 

unique and appealing blend of jazz, 
samba, and funk. The Brazilian 
instrumental trio has now released 
Carioca, their tenth Milestone 
album, which is likely to become 
a summer radio staple. 

Look for fall releases on Mile- 
stone from organist CHARLES EAR - 
LAND, trumpeter CLAUDIO RODITI, 
and the newly- signed JOHN HANDY. 

Since its inauguration in 1983, Fan- 
tasy's innovative ORIGINAL JAZZ 
CLASSICS (OJC) midline series has 
grown to nearly 400 titles and has 
spawned similar facsimile reissue 
programs throughout the industry. 

The OJC concept is simple: essen- 
tial jazz albums from Fantasy's vast 

catalog holdings (Prestige, 
Riverside, Contemporary, 
Debut, etc.) are remastered 
and made available with 

original cover artwork intact at 
a most affordable price. Classic 
recordings by the Miles Davis Quin- 
tet, Thelonious Monk, Bill Evans, 
John Coltrane, the Modern Jazz 
Quartet, Sonny Rollins, Clifford 
Brown, Eric Dolphy, Cannonball 
Adderley, Charlie Parker, Charles 
Mingus, Dave Brubeck, Wes Mont- 
gomery, and many more are included 
in the ever -expanding series. 

The first all -Pablo group of OJCs 
has just been released: 15 albums 
containing memorable performances 

by such artists as ELLA FITZ- 
GERALD, ROY ELDRIDGE, OSCAR 
PETERSON, DIZZY GILLESPIE, 

JOE PASS, the COUNT BASIE BIG 
BAND, and BENNY CARTER, all 
recorded at the 1977 Montreux 
Jazz Festival. 

(The new Pablo release also 
marks the first time new covers were 
designed for the OJC series: the 
original Montreux covers were 
strictly typography, while the OJC 
versions feature striking photo- 
graphs by Giuseppe Pino, who'd 
been on hand for the entire festival.) 

Another recent OJC release con- 
sisted of 25 new titles -in all three 
formats (bonus tracks from original 
sessions are included on CDs where 

possible) -by major jazz 
® figures like GIL EVANS, 

JACKIE MCLEAN, PAT MARTINO, 
SONNY ROLLINS, JIMMY FOR - 
REST, GENE AMMONS, and RED 
GARLAND. 

Fourteen double albums (or 
"twofer" reissues) have just been 
released as single CDs, each con- 
taining more than 70 minutes 
of music: 

On Fantasy, five blues twofers, 
including The 'Spoon Concerts by 
JIMMY WITHERSPOON; LIGHTNIN' 
HOPKINS's Double Blues; and 
MEMPHIS SLIM'S Raining the 
Blues... 

On Prestige, MONGO 

111.1' 

SANTAMARIA /Afro 
® Roots; CALTJADER/ 

Prestig Monterey Concerts; and 
JOHN COLTRANE / The Stardust 
Session .. . 

And on Milestone, classic titles 
by MCCOY TYNER (Supertrios), 
SONNY ROLLINS (Don't Stop the 
Carnival), and the MILESTONE 
JAZZSTARS (In Concert). 

(RIVERSIDE) 

MiLÉSTONt= JA7'tSTARS ®' -ss_.. 
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Coming this summer: The Comp ete 
Galaxy Recordings, a monumental 

16 -CD collection of 
alto saxophonist ART 
PEPPER'S total recorded 

output for the Galaxy label from 1978 
to 1982. Produced by Ed Michel 
and Laurie Pepper; annotated by 
Gary Giddins. 

Since its 1986 acquisition by Fan- 
tasy, Pablo has maintained its stand - 

PABW 
ing as perhaps the most 
important mainstream jazz 
label in the world by issu- 
ing strong new recordings 

by artists such as BENNY CARTER, 
HARRY "SWEETS" EDISON, CURTIS 
PEAGLER, and JOE PASS. 

Guitarist Pass has been a Pablo 
artist since the label's founding in 

dici /'4.V.1. 
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the early Seventies. His latest album 
is an easy- swinging quintet date with 
tenor saxophonist Plas Johnson, 
Gerald Wiggins (organ, piano), 
Andy Simpkins (bass), and Tootie 
Heath (drums). 

As central as new recordings are 
to any record company's business, 
Pablo's commitment to jazz also 
takes in catalog activity and the 
releasing of significant material that 
may be sitting on its vault shelves. 

Two such recordings are due out 
this summer. Flip, Flop and Fly is a 

previously unissued European con- 
cert recording by BIG JOE TURNER 
and the COUNT BASIE Orchestra, 
made during a 1972 "Caravan of 
Blues" tour. 'Rimer, whose career 
was in fact rejuvenated by the tour, 
is in full voice and backed to bluesy 
perfection by the Basie Band. 

JATP London 1969 is a generous 
double album preserving a night of 
music performed by JAZZ AT THE 
PHILHARMONIC 20 years ago and 
issued now for the first time. Pro- 
duced by Norman Granz, London 
1969 presents vintage JATP players 
such as DIZZY GILLESPIE, CLARK 
TERRY, ZOOT SIMS, BENNY CAR- 
TER, TEDDY WILSON, COLEMAN 
HAWKINS, and BOB CRANSHAW, 
with guitarist T -BONE WALKER 
added on several tracks. 

Orrin Keepnews's Landmark label, 
distributed in the U.S. by Fantasy 

since its inception 
in 1985, has estab- 
lished itself as a 

home for some of today's most excit- 
ing straightahead jazz players. Its 
roster includes Bobby Hutcherson, 
Mulgrew Miller, Donald Byrd, and 
saxophonist RALPH MOORE, whose 
brilliant Landmark debut Images has 
just been released. Also new on the 
label is Epistrophy, the final concert 
by the late tenor great CHARLIE 
ROUSE, which fittingly enough was 
a tribute to Thelonious Monk. 
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REISSUES 
(Continued from page J -16) 

takes). Just as the Armstrong, Ba- 
sie, and Tatum collections feature 
typical reissue "hook" approach - 
es-a theme, a chronology, and an 
extra take respectively -a fourth 
approach will also be explored: the 
label will release a sampler featur- 
ing tracks from the above collec- 
tions as well as the scattered Decca 
reissues that have proceeded them 
by Billie Holiday and Woody Her- 
man. 

By and large, today's reissues 
largely seem to focus on the inclu- 
sion of extra tracks -whether such 
tracks originate from related al- 
bums by an artist or are in fact al- 
ternate takes. At Atlantic, a label 
that strongly supports the inclusion 
of extra tracks on its CD reissues, 
Bob Porter reports that the recent- 
ly- released reissue of a Gershwin 
collection by vocalist Chris Connor 
will include four bonus tracks. 
"They're 'bonus' in the sense that 
they were not on the original album 
package," he adds. "They're 
Gershwin tunes which she did on 
other albums. Since it was a big 
Gershwin set, we decided to in- 
clude them." 

Blue Note is another label that 
conscientiously includes as many 
bonus tracks as possible on its reis- 
sues- sometimes, however, to the 
point of confusion, such as on its 
version of Sonny Rollins' classic 

"Live At The Village Vanguard" al- 
bum, which can be found split on 
two CDs, with a surprising number 
of tracks bearing an asterisk denot- 
ing their unavailability on the origi- 
nal LP. 

Another issue arises when a label 
beefs up its reissues by including 
additional tracks. Says MCA's 
Schultz: "There's a real judgment 
that one has to make when you 
come across alternate takes, or 
never -before -released takes. Be- 
cause as much as everyone's excit- 
ed about that -it's a little market- 
ing hook, and everyone's looking 
for additional angles to repackage 
and sell the music -one certainly 
has to ask themselves why wasn't 
this released the first time around? 
What was the artist's and the pro- 
ducer's thinking ?" 

At the same time, not everyone 
out there thinks the inclusion of bo- 
nus tracks is that much of an is- 
sue- including Muse's Fields, who 
nonetheless issues many CDs with 
such bonuses. 

"To be very candid with you," 
says Fields, "I'm not absolutely 
sure that it has settled in, at least 
from the consumer point of view, 
that when they pick up that CD, 
having that bonus track is any 
more of an impetus for them. Or if 
they're looking at a classic album 
by Sonny Stitt or Pat Martino -that 
they have as an LP, and they've 
loved it for years -that they just 
don't pick it up anyhow. Even to the 
point of newly recorded things; I 

sort of shoot for an extra bonus 
track, but if I can't, I can't. So 
things are in a state of flux." 

Fields, of course, reissues on CD 
material not only on Muse, but the 
highly- regarded Savoy line. Having 
access to that classic label -which 
includes recordings by jazz stars 
like Charlie Parker, Dizzy Gillespie, 
Dexter Gordon, and countless oth- 
ers-is good example of the point 
Columbia's Butler made previously. 
Having a "vast catalog of artists in 
all genres" may ultimately be the 
bottom line for any successful reis- 
sue program. 

For example, though Epic, 
through its Portrait Masters series, 
has reissued some fine material by 
Duke Ellington, Horace Silver, Illi- 
nois Jacquet, and Red Norvo, con- 
sidering Epic's comparatively re- 
cent vintage as a label (compared 
to, say, the much older Brunswick, 
to which it owns some rights), there 
is not an overwhelming abundance 
of past jazz material to reissue. 

Likewise, at A &M, the label has 
taken a conspicuously strong ven- 
ture into jazz this year via its A &M 
Jazz Series of reissues, with titles 
by the likes of Ornette Coleman, 
Jim Hall, Gerry Mulligan, Chet Bak- 
er, Wes Montgomery, and Paul Des- 
mond. And while more reissues are 
expected, series producer John 
Snyder notes, "We're getting down 
to Nat Adderly and J.J. [Johnson] 
and Kai [Winding]. But I don't see 
why these records shouldn't come 
out. It's a cheap price -I think they 
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should all come out." 
One label with an amazing back 

catalog is clearly PolyGram, which 
has in its vaults prime recordings 
from the Verve, Mercury, EmArcy 
labels, among many others. Ac- 
cording to Richard Seidel, VP of Po- 
lyGram Jazz, the label will soon be 
issuing box sets by Clifford Brown, 
Dinah Washington, and Stan Getz. 
PolyGram has already inspired 
much praise for its recent reissue 
of prime Miles Davis and Chet Bak- 
er material; it also plans a Billie 
Holiday boxed package for early 
1990, notes Seidel. 

Yet a good example of the label's 
almost too rich catalog is its recent- 
ly introduced Jazz Vocal Classics 
midline series. On it, says Seidel, 
"you could easily fall back on Ella 
[Fitzgerald] and Dinah and Sarah 
[Vaughan] and Billie -and there's 
really so much more depth of cata- 
log. So this time, in addition to Ella 
and Bille, we'e going to issue Bill 
Henderson with the Oscar Peterson 
Trio, Blossom Dearie, Arthur Pry - 
sock with Count Basie, Jackie & 
Roy, Mel Torme, and that's just the 
tip of the iceberg. Because it's hard 
to think of a vocalist who did not re- 
cord for Verve or Mercury or one of 
the labels we own." 

And finally, we come to the inde- 
pendent label which nearly every la- 
bel executive mentions as a prime 
example of superb catalog han- 
dling- Fantasy Records, owners of 
the Prestige, Riverside, Milestone, 
Pablo, and Stax catalogs, and origi- 
nators of the superbly coordinated 
Original Jazz Classics series. Intro- 
duced in 1983 and originally fo- 
cusing on vinyl reissues of albums 
bearing their original cover art -a 
neat, new selling hook, strangely 
enough -that series has boomed in 
the CD era, as Fantasy consistently 
transfers much of its prime catalog 
onto budget -priced compact disks. 

"They're doing very well for what 
they are," says Ralph Kaffel, presi- 
dent of Fantasy. "You have to keep 
catalog sales in perspective; you 
can't expect more from them than 
they really are going to generate. I 

think the OJC series has shown tre- 
mendous stability and longevity, 
because almost every item we've 
released since its inception has 
been a consistent seller -some- 
thing we've repressed and reor- 
dered and remanufactured and 
kept in print. Not just in the U.S., 
but worldwide. I think to some de- 
gree, Columbia's success with their 
Jazz Masterpiece Series parallels 
the OJC series, even though they 
came on board a little later than we 
did." 

Interestingly enough -and indic- 
ative of the degree of commitment 
on part of today's jazz reissue con- 
sumer -the label's recent "best of" 
compilations by such artists as Ce- 
dar Walton and Blue Mitchell "have 
not met with universal raves from 
the OJC consumer," Kaffel says. 
Why? "Because I think he's been 
conditioned to expect something 
that's more historically correct 
than a compilation. Even though 
saleswise they've done OK, people 
write things like, 'You put out a 

Blue Mitchell collection -why can't 
you put out all the Blue Mitchells ?' 

And the fact is, sure you can -but 
you can't put out 1,000 new al- 
bums in a year." 

Yet Fantasy's sterling reissue 
philosophy draws praise from 
many rival quarters. 

"I have fantasies of doing some- 
thing Fantasy once did," says Poly - 
Gram's Seidel. "Creating a 'for col- 
lectors only,' limited edition series. 
Make a thousand CDs, or whatever 
you think you could sell of it, do 
some PR on it, saying it will only be 
available once, grab them now or 
they'll never be available again." 

Adds Muse's Joe Fields about 
Fantasy: "They've worked well, 
they've come up with new material, 
and kept it out there -and that's 
why they're successful doing it." 

MAJORS 
(Continued from page J -3) 

projects will include releases by Ka- 
ren Mantler, Steve Weisberg, and 
the Big Carla Bley Band on the 
ECM -distributed WATT label, and 
new material by Egberto Gismonti, 
Steve Tibbetts, and the Keith Jar- 
rett "Standards" trio. 

Considering the label's German 
base, ECM's feel for the interna- 
tional market may be a given -yet 
one legendary American jazz label 
is also extending feelers outside 
American boundaries. That label is 
Blue Note, which, like ECM, is also 
celebrating an anniversary year in 
1989 -its 50th. 

Thus, while the label plans to cel- 
ebrate its esteemed history via a 

comprehensive series of four 50th 
anniversary packages, it is looking 
forward as well. Aside from a 
steady series of well- received pack- 
ages by such artists as Tony Wil- 
liams, Eliane Elias, Dianne Reeves, 
and Michel Petrucianni, the label's 
involvement with Japanese joint 
venture Toshiba's Something Else 
Records has resulted in the U.S. re- 
lease of superb new records from 
Don Pullen, George Adams, Su- 
perblue, and the Ralph Peterson 
Quintet. "It's a very nice way of 
supplementing our recording bud- 
get, actually," says Bruce Lundvall, 
GM of Capitol Records East Coast 
and president of Blue Note. "We 
could otherwise not do as many 
records with the budget we have." 

Additionally, there is the Blue 
Note International line, which re- 
cently debuted via the new effort 
by U.K. tenor saxophonist Tommy 
Smith. Of the new imprint, Lundvall 
says, "That was basically an idea 
that I had to encourage our interna- 
tional affiliates to start to find local 
talent and record them. The En- 
glish company was excited about 
Tommy, and they signed him." 

Lundvall says Blue Note's philos- 
ophy is to have "a balance of some 
of the artists that are still playing at 
the top of their game -and to find 
the most important new people you 
can find within the idiom. And also, 
obviously, to have some records 
that are purely musical -aimed at 
the pure jazz market -and others 
that can cross to a broad market." 

And of course, there's that "pure 
jazz" term again. Lundvall, through 
Capitol, has an option other jazz la- 
bel executives might not. "I would 
not sign an artist like Kenny G to 
Blue Note," he says. "I would sign 
an artist like that to Capitol." 

"We're not throwing a lot of jazz 
(Continued on page J -20) 
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MAJORS 
(Continued from page J -18) 

stuff out, but we are serious about 
jazz," says Don Grierson, Senior 
VP, A &R at Epic. Demonstrating 
exactly how serious the label is 
about jazz were two extremely suc- 
cessful albums by saxophonist Or- 
nette Coleman and pianist Michel 
Camilo this year, and the major la- 
bel debut of saxophonist David 
Murray -an astute signing if ever 
there were one. 

"We're basically going to concen- 
trate on developing an image for 
Epic," says Grierson. "With the new 
structure of the company, and 
Dave Glew as president of E /P /A, 
one.thing we've decided is we really 
want, in terms of image, to define 
Epic as a complete, total contem- 
porary label -and we're going to 
put some strength into the more 
selective areas of music as well." 

Grierson sings praises for an up- 
coming release by trumpeter Jon 
Faddism called Into The Faddi- 
sphere." "Primarily," he says, "the 
philosophy is to build a small but 
really articulate jazz roster for two 
reasons: to have great players, and 
to have credibilty as a jazz compa- 
ny. It won't be our focus, first and 
foremost, but it will be a definite 
part of what we do. And credibility 
leads you to uniqueness." 

Another major making a strong 
commitment to jazz is Atlantic, as 
usual, which in May geared an en- 
tire promotional campaign around 
the theme "Atlantic Is Jazz." 
Among the many titles in the cam- 
paign were efforts by Victor Baily, 
the Dick Bauerle Group, Danny 
Gottlieb, Hannibal, Australian 
multi -instrumentalist James Morri- 
son (who had two separate re- 
leases), and David "Fathead" New- 
man, on Atlantic; the American 
Jazz Orchestra and Michal Urban- 

iak on the East /West label, and five 
new Duke Ellington releases on the 
Saja line. 

Also distributed by Atlantic is Is- 
land's Antilles /New Directions la- 
bel, which has so far provided the 
U.S. some very intriguing interna- 
tional talent -most notably British 
saxophonists Courtney Pine and 
Andy Sheppard -as well as rising 
young American artists Jeff Beal 
and David Mann. Pine's third al- 
bum is due in September, says 
Fred Kelly, sales manager /special 
projects at Island, to be followed by 
a wide U.S. tour in November. 

Further big news at the label, 
says Kelly, is an upcoming album 
project with legendary alto saxo- 
phonist Frank Morgan. "We're still 
working on the perceived idea and 
concept," he says, "but it's coming 
real close to actually going in the 
studio -and that we're really excit- 
ed about." 

Another WEA- distributed line of 
interest is Elektra's Nonesuch and 
Musician labels, which release 
composed and improvised musics 
respectively. Hot projects on the 
Musician imprint include recent 
sets by Bill Frisell, the World Saxo- 
phone Quartet (their first for Musi- 
cian after two on Nonesuch prop- 
er), the President, and, of course, 
the surprisingly successful Gipsy 
Kings. Upcoming releases will in- 
clude John Zorn's Naked City 
band -which includes Zorn, Frisell, 
Wayne Horvitz, Fred Frith, and 
Joey Baron -as well as Zorn's "Spy 
Vs. Spy" album, an "acoustic hard - 
core" collection of many Ornette 
Coleman compositions. Also look 
for "Estergeiro," an electric Gae- 
tano Veloso album produced by 
Ambitious Lovers Arto Lindsay and 
Peter Scherer, and, on the None- 
such /ICON label, Philip Tabane 
and Malombo's "Unh!" 

At MCA, strong jazz support 
"continues to be solid," says Ricky 

Schultz, VP of MCA Jazz. Proving 
that fact is an exceptionally strong 
'89 release schedule which may be 
highlighted in October by a trio al- 
bum on Impulse! by drummer Jack 
DeJohnette, guitarist Pat Metheny, 
and pianist Herbie Hancock. 

Also set to create a stir are new 
records by Spyro Gyra, Ndugu, 
Dave Samuels, Neil Larson, Dee 
Dee Bridgewater, Onaje Allen 
Gumbs, George Howard, Missing 
Links, the third Henry Johnson 
project, pianist Kenny Kirkland's 
Impulse! debut, and a followup to 
bassist Rob Wasserman's highly 
acclaimed duets album featuring, 
logically enough, trios. 

Schultz speaks especially highly 
of "The Spin," the upcoming Yel- 
lowjackets album. "It's the most 
acoustic record they've ever re- 
corded, and the most jazz record 
they've ever recorded. And at the 
same time, I think it's a record 
that's going to further legitimize 
modern traditionalists," says 
Shultz. "I can tell you, it's going to 
be very interesting for people who 
wrote them off years ago as a West 
Coast fusion group. They're going 
to be very surprised -particularly 
if they haven't been following the 
band's growth -to see how these 
guys have grown up and matured 
into a really serious jazz act." 

Schultz acknowledges that many 
of his label's artists tend toward 
the commercial, but at the same 
time points out some of the 
groundbreaking work MCA has al- 
ready released by such artists as 
Jack DeJohnette. 

Commerciality and heavy radio 
airply is "certainly a consider- 
ation," Schultz says. "Big labels are 
always looking for sales. Although," 
he adds, "I have to give MCA credit 
for allowing for a degree of experi- 
mentation and endeavors solely for 
artistic reasons. We're certainly try- 
ing to maintain a balance." 

INDIES 
(Continued from page J -4) 

niches to fit the labels A &R sign- 
ings. This is particularly useful to 
those who want to expand with the 
times. 

A &R VP Steve Vining explaines 
that ProJazz releases fall into three 
specific categories of jazz. Upcom- 
ing releases by Al Hirt with John 
Dankworth in July, and Dizzy Gilles- 
pie in September, are examples of 
their new line of major straight - 
ahead jazz figures performing with 
symphony orchestras, in this case 
the Rochester Symphony. Their 
second category is jazz fusion by 
such artists as Joe Taylor with a 
July release along with Chi and Rick 
Strauss whose second releases on 
ProJazz are due in August and fall 
respectively. The third product cat- 
egory is Dixieland. The sales ap- 
proach, says Vining, "is more like a 
multinational [company]. Having 
four regional sales managers gives 
us direct control over positioning." 

Cheetah Records, a joint ven- 
ture between Samuel Aizer's Three 
Cherries Records, which released 
the Lena Horne recording "The 
Men In My Life" that saw four 
months of chart action earlier this 
year and producer /bassist /com- 
poser Teruo Nakamura, has come 
up with the "Superfriends" con- 
cept. These recordings feature 
world- renowned contemporary in- 
strumental and jazz artists, along 
with top New York session musi- 
cians in various combinations. Re- 
leases slated for late summer and 
fall include Nakamura & Super- 
friends, John Stubblefield & Super- 
friends, and "The Silencer" by 
Mark Grey with Superfriends. 

Carl Jefferson's Concord Rec- 
ords has become a well -known jazz 
indie over its 16 -year lifespan and 
boasts more than 400 titles in its 
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active catalog. Precisely because of 
its well -known identity, Jefferson 
had to create sub -labels in order to 
expand and grow with the jazz mar- 
ket. Concord now has four sub -la- 
bels. Crossover is the newest addi- 
tion, joining Picante (Latin), 
Concerto (a classical approach to 
contemporary music), and the 
George Wein Collection. Upcoming 
releases for the Concord family in- 
clude Ernestine Anderson with 
"Hello Like Before," the Gene Har- 
ris Quartet, "Everything's Coming 
Up Rosie" by Rosemary Clooney, a 
Dixieland session by George Shear- 
ing, and another Scott Hamilton re- 
cording. 

Yet another way to market label 
identity is through the use of slo- 
gans, artwork or packaging, and 
samplers. Slogans are powerful 
tools to sculpt identity through ad- 
vertising. The Pepsi Generation 
gave Coke a run for its money and 
now ProJazz claims to be "the new 
generation of jazz." 

According to jazz saxophonist/ 
label president Dave Pell, Headfirst 
(a division of K -tel) has created a 
visual identity. Each artist's initial 
release sports original artwork by 
the same artist. Combined with a 

heavy emphasis on promotion and 
advertising, summer releases by 
Greg Mathieson ( "For My Friends ") 
and Don Randi ( "Nightingale ") 
along with a second recording from 
Gary Herbig ( "Friends & Lovers ") 
will take them, as their slogan says, 
"Head First Into The '90s." 

Of course label identity can have 
its downside if you want to broaden 
your focus. Such was the problem 
experienced by three new age la- 
bels that expanded into the jazz 
market. 

Now in its second year, Windham 
Hill Jazz is the sub -label created 
when its new age parent, Windham 
Hill, expanded into the jazz idiom. 
Their retail problem of jazz being 
racked in new age bins has been 
solved "by aggressively changing 
our visual design style," reports 
VP /MD Sam Sutherland. Con- 
ceived to be a small label with no 
more than eight releases per year, 
their marketing emphasis is on ca- 
reer building for their artists and 
creating a roster that is their own. 
Marketing & sales VP Larry Hayes 
says that he is gratified by the retail 
and radio response and is looking 
forward to summer releases by Kit 
Walker and Billy Childs. New prod- 
uct by Andy Narell, Denny Zeitland 
and a Jazz Sampler are due out by 
fall. 

Sonic Atmospheres is a new- 
comer to this problem. According 
to GM Hyman Katz, when label 
owner Craig Huxley decided to re- 
cord Robert Kraft's "Quake City," 
they launched a contemporary 
jazz- oriented label and dubbed it 
Sonic Edge. The staff at Edge are 
committed to developing their art- 
ists. They have refrained from put- 
ting together an aggressive release 
schedule so that they can spend 
more time promoting each release. 
"What we're doing is bringing it 
first to NAC and jazz radio and es- 
tablishing a base there before mov- 
ing on to AC markets," explains 
Katz. Assistance from an outside 
marketing company rounds out the 
sales plan by making retail aware of 

(Continued on page J -24) 
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ate -at -best audience pull. "It seems there's always kind of a 
distance between what an improviser does and mass ap- 
peal," he says. "When you improvise, you create spontane- 
ously. You don't polish a melody, as you would with a three - 
minute pop record. You play it." 

The number of units sold by jazz players, from main - 
streamers like Wynton Marsalis and Freddie Hubbard to 
pop -leaning jazz -related artists like Kenny G and Bobby 
McFerrin are often impressive. McFerrin's "Simple Plea- 
sures" and G's "Silhouette" are in the 1 million plus units 
sold range, while a Marsalis project often sells 100,000 and 
a Hubbard 50,000. Ten years ago, the latter figure would 
have been regarded as close to a jazz hit. Not today. 

"It used to be we had a huge -selling record every three or 
four years," says Rosen. "Now we have a number every 
year." 

Today, labels are active. For the first time in many years, 
all the majors -CBS, MCA, RCA, PolyGram, Blue Note /Capi- 
tol /EMI, Warner Bros. -along with a lot of independent 
lines- Fantasy /Galaxy, GRP, Concord Jazz, Muse, Intima, et 
al -are actively recording at least a few jazz artists. The em- 
phasis remains on contemporary, fusion -oriented players, 
though some labels are taking chances with both estab- 
lished mainstream vets, as well as newer, highly- regarded 
youngsters. Plus, the labels are putting out plenty of reis- 
sues. 

With this surge of product -today there are more jazz 
records available than ever before -some in the field feel 
many items may only be available at a full catalog store like 
Tower, where it's owner Russ Solomon's policy to stock ev- 
erything that's released in his dozen -plus locations. 

"There's a danger of important records being forgotten," 
says Ertegun. "It's hard to keep up unless a company sends 
their own people to check stock in stores, push for reorders, 
and so on. What's the use of making great records if they're 
not available ?" 

Others, like Keepnews, have no quarrel with the amount 
of product on the market. "I have to believe that it's been 
going on long enough that companies must have sales fig- 
ures in hand to support issuing records on a continuing ba- 
sis," he says. "The bottom line has to be reasonable or else 
they'd stop." 

There's little doubt that jazz's current financial upswing is 
in part due to a new group of consumers who are more likely 
to be young, have disposable income and favor CDs over 
LPs and cassettes. 

Mike Berniker, producer of the CBS Jazz Masterpiece se- 
ries, says that the sales of records like Miles Davis' "Kind Of 
Blue," which has sold 50,000 units since being reissued 
more than two years ago, "proves there's a new audience. If 
it was just people replacing their older copies, we would 
have sold half that amount." 

"Stand around the Tower Records jazz section for an hour 
and you'll see how young this audience is," says Cuscuna. 

Some of the new audience comes from people who have 
grown tired of rock and turn to jazz and jazz -related music, 
as well as classical music, as an alternative. Radio is an im- 
portant medium for informing the new fan. 

There's little doubt more and more instrumental music is 
reaching listeners through a variety of 24 -hour commercial 
jazz outlets, like KKGO Los Angeles and WJAZ Stamford, 
Conn.; stations that mix jazz -related sounds with AOR like 
WCDC New York; adult alternative -leaning stations like 
WNUA Chicago and KTWV Los Angeles; and NPR and uni- 
versity stations -WBGO Newark, KCRW Los Angeles. 

"Radio is helping to spread this music, particularly the 
pure jazz stations, where airplay really aids sales," says El- 
len Cohn, VP of the Los Angeles -based indie Chase Music 
Group. 

It's not clear that increased record sales automatically 
translate into more work for more players. While there 
seems to be a growing number of venues -New York and 
Los Angeles each have close to 100 rooms that regularly 
feature some form of jazz or jazz -related music -there is 
also a large supply of musicians (many of these are fresh 
out of university programs). 

Those players not on the in- demand A list (which includes 
the likes of Dizzy Gillespie, Freddie Hubbard, Sonny Rollins, 
Corea, Lee Ritenour, and Diane Schuur) may have to aug- 
ment their performance- derived income with studio calls, 
compositional or arranging gigs or casuals. 

Drummer Max Roach, who has put in almost 50 years on 
the jazz circuit, is one of those who bolsters his perfor- 
mance schedule with writing commissions for such theater 
companies as the San Diego Repertory Theatre. 

"A musician can make a living here in America, though it's 

Robert Kraft Richard Elliot 

not like it once was," he says. "In New York, which is the 
music's hub, clubs are doing very well, but you don't find the 
same thing in other cities, like you used to. We could work 
40 -50 weeks a year, right in this country." 

Pianist James Williams, the former Blakey sideman who is 
establishing himself as a leader, adds, "In most cities, you 
can only work a day or two," though lengthier engagements 
are often available in some clubs in cities such as Los Ange- 
les, San Francisco, Chicago, and Seattle. 

As much as we'd like to think the American audience is 
truly supporting of the art form, jazz musicians find it al- 
most a financial necessity to work Europe, Japan, Canada, 
and Latin America. "A week in Europe will pay me what it 
takes two months to earn in Los Angeles," says pianist 
Frank Strazzeri, a mainstreamer who appears in the new 
film on Chet Baker, "Let's Get Lost." 

Jazz festivals are becoming another positive factor in the 
current acceptance of jazz. Wein says there are more festi- 
vals than ever ( "People feel they can make money if they 
have the right attraction, ") and Corea notes that the con- 
cept of booking name as well as lesser -known artists on one 
bill (instead of a single act) may make it financially feasible 
for a promoter to successfully stage an event. 

Jim Cassell, whose Berkeley, Calif. Agency books Hub- 
bard, Gillespie, Toshiko Akiyoshi, and others says that cor- 
porate sponsorship is opening doors for jazz. "With large 
corporations like Phillip Morris and Merrill, Lynch and JVC 
behind jazz, it's becoming more legitimate as an arts 
source," he says. 

"We book a lot of free things, with corporate help," Cas- 
sell says, "like a Merrill Lynch- sponsored festival in Clearwa- 
ter, Fla. that draws 100,000 people, and doesn't necessari- 
ly feature commercial jazz." 

As Wein puts it, "Jazz festivals used to be a bad word, 
now they're not." 

Obviously, exposure on video, film, and TV will all have 
positive effects, though at present these are media open 
only to the more established artists. Still, as Larry Rosen 
points out, what better way to tell people about a musician 
like saxman Tom Scott than to have him featured five nights 
a week on CBS' "The Pat Sajak Show." 

Asked what ace young talents they'd wanted to herald, in- 
dustry experts continually mention such artists as saxo- 
phonists Ralph Moore, Ralph Bowen, and Christopher Holly - 
day, trumpeters Brian Lynch, Phillip Harper, and Roy 
Hargrove, and pianists Billy Childs, Marcus Roberts, Joey 
Calderazzo, and Benny Green. Some of these artists (Rob- 
erts, Hollyday) record for majors, while others (Moore, 
Green) record for indies, or are not recorded at all. 

If there's one glaring negative in the jazz world today, it's 
that too many mainstream veterans, some with 30 or more 
years in the business, are, for a variety of reasons, not work- 
ing steadily. Some, true, are beset with personal problems, 
but others are simply being overlooked by the media, by rec- 
ord executives, by promoters and club owners and are 
forced to take "day jobs" in order to survive. 

"When players are still vital, still want to play and can't, 
that is a drag," says Rollins, regarded by many as the finest 
jazz improviser extant. "It's not a good thing when men like 
[tenor saxophonist] Charlie Rouse, who before he died last 
year was not able to play much and be appreciated. In Eu- 
rope, the older guys work a lot more, and guys of Rouse's 
caliber have a better scene." 

Still, negatives included, jazz remains a substantial, viable 
medium as we stand at midpoint 1989. Rollins has a good 
reason why. 

"The basis of jazz is improvisation, and as long as that's a 
part of the music that's happening, jazz is, and will be, fine," 
he says. "But improvisation has to be emphasized. It's not 
enough to have groups that play slick arrangements, with 
group- oriented patterns, à la jazz fusion. No, we have to 
have individuals who can really brighten up the room with 
good extemporanous playing. The idea of surprise, that's 
what will keep jazz vital. After that, who knows? It's a music 
of surprise and anything can happen. You shouldn't know 
where it's going in the next minute. It's supposed to be new 
and fresh." 

CREDITS: Editorial by Billboard editors and writers, except 
by Zan Stewart, jazz critic for the Los Angeles Times, and by 
Neil Tesser, a Chicago based DJ and writer; and Devra Hall, 
an L.A. -based freelance writer; Editorial assistance, Dave Di- 
Martino; Design, Steve Stewart; Cover, Jeff Nisbet. 
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INDIES 
(Continued from page J -20) 

the Edge artists. This same ap- 
proach will be applied to the sec- 
ond Edge recording, Steve Kujala's 
"Arms Of Love," which was just re- 
leased. 

Global Pacific is now suffering 
from the same lack of product dif- 
ferentiation on the retail level that 
Windham Hill experienced. Neal B. 
Sapper, VP, Promotions, reports 
that while they are discussing the 
possibility of developing sub -labels 
for better label identification, no 
decision has yet been reached. In 
the meantime, their summer /early 
fall jazz- oriented schedule in- 
cludes: a contemporary jazz re- 
cording "Other Times, Other 
Places" by David Friesen with Airto, 
Flora Purim and Denny Zeitland as 
special guests; a new Steven Kin- 
dler release with special guest Car- 
los Reyes; Teja Bell's "Snow Leop- 
ard"; and "Zazen" by Waukin Lee 
Evan. 

Of course some of the Indies al- 
ready have established label im- 
ages in that their primary product 
is the standard or straight -ahead 
brand of jazz. While the advent of 
CD technology is old news, it has 
played a tremendous role in the re- 
birth in popularity of straight - 

ahead jazz. Reissues and archival 

releases are on the rise as jazz con- 
sumers turn their attention to 
building (or rebuilding) their audio 
libraries. 

While well -known for its midline 
straight -ahead reissue product, 
Denon is now gaining recognition 
for its current recordings as well. 
"We have really become a fairly 
eclectic label and our variety is of- 
ten due to the company's laissez - 
faire policy of allowing the produc- 
er and artist to bring in the product 
as a team," explains marketing di- 
rector Ken Furst. Jennifer Phelps, 
promotions and public relations 
exec for Denon, citing upcoming re- 
leases by Pat Kelly and Uncle Fes - 
tus, says that they are slating more 
contemporary product these days. 

Aficionados and jazz historians 
are well acquainted with Joe Field's 
16- year -old Muse label, (claimed 
to be the oldest jazz indie with con- 
tinuous single ownership and inde- 
pendent distribution), and its sister 
label Savoy which Fields acquired 
six years ago from Arista /BMG. 
Muse and Savoy cater to a loyal 
consumer base that Fields refers to 
as "specialty customers who shop 
by catalog and at smaller retail 
stores that still carry LPs." In addi- 
tion to an annual release schedule 
of approximately 20 current re- 
cordings such as "I'll Be Seeing 
You" by Etta Jones (not to be con- 
fused with Etta James), older re- 

cordings stay alive with releases 
such as The Best Of Charlie 
Parker." Both the Jones and Parker 
releases rode the charts earlier this 
year, and upcoming summer re- 
leases will include work by Pat Mar- 
tino, Jimmy Ponder, Michael Carvin 
and the first of a chronological se- 
ries of reissues by the late Woody 
Shaw. 

Also suited to this category is the 
whole Fantasy family which in- 
cludes Orrin Keepnews' Landmark 
(distributed by Fantasy), Mile- 
stone, Prestige, Riverside, Con- 
temporary and Pablo, all seven of 
which maintain their own individual 
identities. Fantasy VP Phil Jones 
feels that marketing jazz has be- 
come easier because the popularity 
of the old tradition is stronger than 
ever. Summer and fall releases in- 
clude Bobby Hutcherson with a 

not -yet -titled Brazilian album 
(Landmark), recordings by Azy- 
muth (Milestone), Frank Morgan 
and John Campbell (Contempo- 
rary), more "Original Jazz Clas- 
sics" recorded at Montreux (Pab- 
lo), and "The Complete Galaxy 
Recordings: Art Pepper" (a 16 -CD 
boxed set from Fantasy). 

Kent Crawford believes that new 
technology is playing a big role in 
Vanguard's growth. "Due to digital 
technology, more diverse tastes 
are being reflected in what the pub- 
lic is buying in music. As a catalog 

ORIGINAL CD JEWEL BOX AND 
3 -INCH CD SINGLE ADAPTOR 

ides the standard CD Jewel Box, we offer you 2 -piece CD Box and 

3- inch CD single adaptor: Licence of CD Jewel Box manufacturing according 
to Polygram specification. Accurate dimension 

for CD automatic packaging machine. 

Available in 2 -piece CD. Single Box and 

Multipack case (for 2 CDs, 3 CDs, 4 CDs) 

3 -inch CD single adaptor for 3 -inch CD single 

Competitive Price with prompt delivery. 

... 3 -Inc h CD 
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company we're benefitting from 
that. People are, in fact, replenish- 
ing their libraries." Vanguard is 
well known for its historical and 
comprehensive reissue packages. 
The big project currently in produc- 
tion is "The John Hammond Ses- 
sions." Three 3 -CD sets spanning 
Hammond's career at Vanguard as 
a producer will be released next 
year. Jazz- oriented reissues due 
later this year include early work by 
Sadao Watanabe, Stomu Ya- 
mash'ta, John Fayhe, Silvuca and 
the group Oregon. 

The pop- oriented rock label Cha- 
meleon distributes two jazz cata- 
logs; Innovative Communications 
carrying jazz- oriented electronic 
music, and the old VeeJay label 
with product by straight -ahead jazz 
masters such as Django Reinhardt, 
Eric Dolphy and Duke Ellington. 
Marketing plans have expanded 
with the consumer base. This is the 
first year that VeeJay product has 
been available on cassette and CD 
reissues are in progress. 

The flip side to new technology is 
the demise of the old, which in this 
case is the vinyl configuration. This 
becomes somewhat problematic 
for TBA's "urban flavored" artists. 
Label president Don Mupo, in 
pointing out that many radio sta- 
tions have not yet adopted the CD 
configuration, says that the de- 
mise of the LP market makes it dif- 
ficult for us since urban radio still 
uses vinyl." As a result, Mupo is 
pressing LPs only for their urban 
artists with an occasional custom 
pressing for an overseas licensee. 
Current releases include "Rumor 
Has It" by Natural Progression, a 

self -titled release by Steve Robbins 
and an upcoming Alvin Hayes re- 
cording. 

Chris Allen, director of promo- 
tion for alternative radio and mar- 
keting coordinator at Soundwings, 
echoes Mupo's concern. Vinyl is 
still important at Soundwings, es- 
pecially for radio promotion, and 
Allen still finds flats good for mar- 
keting. The three -year -old label is 
looking forward to its 15th release, 
this one by Mitchell Forman due 
out in September. 

The industry is still in a state of 
transition, and some industry execs 
are exercising caution, especially 
when it comes to new technology. 
There are, however, always risk- 

Upcoming releases by: 
RAY BROWN, CLAYTON /HAMILTON JAZZ 
ORCH., RED MITCHEL, AND OTHERS. 

CAPRI RECORDS, LTD. 2015 S. Broadway Denver, CO 80210 303 -777 -4837 

GUNTHER SCHULLER 
Jumpin' in the Future 

This is the real thing! Dazzling arrangements and 

compositions from the '40s, '50s and '60s for extended 

big band by musicologist, conductor, performer, historian 
& jazz champion Gunther Schuller. Boston's great little 
big band Orange Then Blue with special guest artist 

Howard Johnson performs Schuller's arrangements of 
standards such as Blue Moon and Anthropology, alongside 
his own Night Music (written for Eric Dolphy) and 

Jumpin' i,, the Future (the first all- atonal jazz chart?). 

GM3010 on Compact Disc and Audiophile LP. 

" * * * * ... As if his gigantic contribution to the literature of jazz 
were not enough, Schuller's ability to practice what he preaches is 

resplendently displayed here. " - Leonard Feather, LA Times 

RECORDINGS 
Available at floc record stores through our distributor: 
HARMONIA MUNDI, USA, 3364 S. Robertson Blvd.. Los Angeles CA 90134 
Wine for further information. and to receive our complete catalogue: 
GM RECORDINGS, INC., 167 Dudley Road.. Newton Centre MA 02159 

takers and innovators. Those labels 
which are willing to take the first 
risks, along with those which work 
with the development of new tech- 
nology, are the ones who are truly 
on the cutting edge. Their label 
identification is often that of hi- 
tech, forerunner or audiophile. 

With a marketing strategy that 
relies on media reviews, mailing 
lists, catalog orders and a toll -free 
customer phone line, Mobile Fideli- 
ty is known for its hi -tech remaster- 
ing and manufacturing of original 
master tapes. They have also 
gained new customers with their 
uniquely designed cassettes dupli- 
cated "real time," and their extra - 
special compact disk series, the 
24- carat -gold Ultradisc. While they 
are not a jazz label per se, publicity 
director Phyllis Schwartz describes 
three lines of jazz product. The 
Robert Parker Collection uses digi- 
tal transfer technology to revitalize 
the sound from the direct -cut 78 
rpm disks made more than half a 

century ago by artists such as Lou- 
is Armstrong, Duke Ellington, Bes- 
sie Smith and Fats Waller. Mobile 
Fidelity Jazz, which licenses titles 
"worthy of archiving," will be re- 
leasing John Klemmer's "The 
Touch" on Ultradisc. The USSR 
Jazz Showcase, which features re- 
cordings by Soviet jazz artists, will 
release "'Round Midnight" in July 
by 19- year -old Aziza Mustafa -Za- 
deh, second -prize winner of the 
Monk competition. 

With the increasing consumer 
demand for cassettes, Mobile Fidel- 
ity is not the only company to focus 
their technological developments 
on this configuration. DMP presi- 
dent Tom Jung explains that while 
their customers knew them as a 

CD -only label, demand for cas- 
settes of DMP product led them to 
seek a cassette of audio quality 
that was acceptable to their high 
standards. At first this meant "real 
time" duplication which sold well 
despite the expense. Now DMP 
uses the revolutionary new Digital 
Audio Analog Duplication (DAAD) 
process to produce the Super -Cas- 
sette on high quality audio tape 
with a sound comparable to "real 
time" at a mass -produced price. 
DMP DAAD titles now available in- 
clude albums by Flim & the BB's, 
Joe Beck and Dial & Oatts. Upcom- 
ing releases available in the DAAD 
format include Warren Bernhardt's 
"Heat Of The Moment," Bob 
Mintzer's "Urban Contours" and 
"A Taste Of DMP" sampler. 

Pathfinder Records was formed 
initially with the sole intention of re- 
leasing the debut album by Thurs- 
day Group, a progressive jazz quar- 
tet led by label founder Douglas 
Lichterman. Early in '85 Pathfinder 
released guitarist Bill Connors' 
"Step It" album. Its success en- 
abled the label to expand to full - 
service and international in reach. 

February releases included the 
second serving from Thursday 
Group, "Uncle Mean," as well as 
the Windmill Saxophone Quartet's 
"Very Scary," Jennifer Trynin's 
"Trespassing," and Quest's "Natu- 
ral Selection," all debuts. Upcom- 
ing in '89: Bill Connors' fourth for 
the label, pianist Joanne Brackeen 
debut, and another Quest album. 
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GOING HEADFIRST 
HÈ... - INTO THE 90'S 

WITH TWO NEW JAZZ RELEASES 

The first release in six years from the 
former Santana keyboardist combines his 

creative talents and the latest in electronic 
wizardry. 

FEATURING ERNIE WATTS, FRANK GAMBALE, 
STEVE SMITH, DENNIS CHAMBERS, RANDY 
JACKSON, LARRY GRENADIER AND 
TOM COSTER, JR. 

Keyboard giant and prolific producer 
Greg Mathieson energizes his debut solo 
album with the magic that has made 
him one of the top artists in the music 
industry. 

FEATURING ABRAHAM LABORIEL, 
CARLOS VEGA, LUIS CONTE, CASEY 
YOUNG, LENNY CASTRO, MICHAEL 
LANDAU, PAUL JACKSON, JR. AND ALEX ACUNA. 

A SPECIALLY 

PRICED 

COLLECTION 

Showcasing the entire roster 
of Headfirst artists, 

the Sampler includes one 
track from each current 

release, including the Top 10 

albums by Sherry Winston 
and Gary Herbig. 

AND TH 

BEST Of EARLY 

HEADFIRST 

FOR THE FIRS 

TIME ON CD 

A never before 
released album from 
this gifted jazz violinist 
and fusion pioneer. 

I S P E C I A L L Y P R I C E D 

This jazz /rock 
ensemble features 
Mark Colby, Dennis 
Johnson, Gary Smith, 
Bill Ruppert and 
Pat Leonard. 

Chick Corea and Joe 
Farrell join trumpeter 
extraordinaire Allen 
Vizzutti on this 
collector's item. 

Pat Metheny and Bud 
Burge guest with 
reedman Billy Ross, 

pianist Mike Levine 
and company. 

Member of 

N/oIRD AVAILABLE THROUGH SELECT INDEPENDENT DISTRIBUTION. 
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CD Accessories Boom Boosts Overall Market 
This story was prepared by Moira 
McCormick and Karen O'Connor. 

CHICAGO Compact disk cleaning 
and storage accessories continue 
to rise, with cassette- and video -re- 
lated accessories also seeing 
steady growth. And, while viny- 
disk -care items and accessories are 
on a downward trend, some manu- 
facturers are picking up a greater 
share of whatever market is left. 

These are some of the conclu- 
sions drawn from a survey of ma- 
jor audio and video accessories 
manufacturers at the 1989 Sum- 
mer Consumer Electronics Show, 
held here June 3 -6 at McCormick 
Place. 

"The CD seems to be bringing 
audio awareness up," said Jeffrey 

Heininger, VP of sales and mar- 
keting for Allsop. "Our audio ac- 
cessories sales have increased 
130 %. CD accessories are selling 
double what they were previously, 
cassette accessories are increas- 
ing, and video accessories are 
strong and stable." 

Allsop's new Ultraline CD 
Cleaner (suggested retail, $14.95), 
available Saturday (1), features a 
dust -free interior and a platen 
made of nonscratching plastic, and 
is designed to fit in a rack with oth- 
er CDs. Due in September are slip - 
on CD bands, made of "a special 
plastic material that increases and 
improves the centrifugal force of 
the CD, and reduces jitter," ac- 
cording to Heininger. A 12 -pack is 
priced at $14.95, and a 24 -pack at 

Eighth Black Music Day Held In Los Angeles 

Stars Meet Reps, Manufacturers 
LOS ANGELES The buzz words 
at City -l- Stop's eighth annual 
Black Music Day were "breaking 
talent," as manufacturers and oth- 
er industry representatives con- 
vened June 2 to broaden communi- 
cations and meet the rising stars 
who dominate today's black music 
industry. 

This year's artist roster includ- 
ed such hot properties as Paula 
Abdul, James Ingram, N.W.A., 
and De La Soul. They were in the 
company of June Pointer, Jackie 

Jackson, L.L. Cool J, Eazy -E, 
Georgio, the Boys, Gerald Al- 
bright, Alton Wokie Stewart, Bob- 
cat, Cool 'R, Troop, Vesta Wil- 
liams, and Terri Lyne Carrington, 
among many others. 

The annual City -1 -Stop event is 
the pet project of GM Sam Gins- 
burg. Ginsburg has long enjoyed a 
reputation for breaking black tal- 
ent, and the annual one -day bonan- 
za known as Black Music Day 
helps solidify that image. 

DEBORAH RUSSELL 

Among the slew of artists who 
signed autographs at City-1-Stop 
were Arista rapper Bobcat, left, and 
Verve Forecast drum star Terri Lyne 
Carrington. 

Virgin's Paula Abdul, right, was 
interviewed by Black Entertainment 
Television anchor Tanya Allen 
during Show Industries' annual 
Black Music Day. 

Tommy Boy's De La Soul joined the Black Music Day bash. Pictured, from 
left, are De La Soul's Mase and Trugoy; City -1 -Stop GM Sam Ginsburg; the 
group's Posdnuos; Ted Higashioka, VP of marketing, California Record 
Distributors; and KDAY announcer Greg Mack. 

$27.95. 
Also due in September is All - 

sop's CD "foot," a circular rubber 
piece 1'/2 inches in diameter and a 
'/Z inch thick, which, when placed 
under the four feet of the CD play- 
er, further reduces vibration. A 
four -pack "avail- 
able with decora- 
tive color bands" 
is priced at 
$29.95. 

"The CD sound 
is almost perfect, 
and outside influ- 
ence shouldn't shoot that down," 
said Heininger. "We're trying to 
find ways to help the consumer re- 
duce them." 

Also new from Allsop is the Ul- 
traline Cassette Deck Cleaning 

CES 
REPORT 

System ($11.95). Its distinguishing 
feature is "a storage base that 
holds the cassette and solution to- 
gether," said Heininger. Eleven 
different car manufacturers, he 
notes, supply an Allsop cleaning 
kit with the purchase of a car, in- 
cluding Jaguar, Acura, Honda, and 
Nissan. 

"Record accessories are still a 
viable business," Heininger noted. 
"Many people want to hear old rec- 
ords that aren't available on CD, 
so they go back to listening to 
their old records -which need 
cleaning accessories." 

At Discwasher, a pioneer in rec- 
ord -care products, "We still carry 
a full line of record accessories," 
said executive VP Stephen Har- 
grett. "It has dropped off, but 

we'll be the last ones to turn out 
the light." 

However, he added, "Because of 
the rapid decline in the popularity 
of vinyl, our record -care products 
have decreased 10 7.-20% a year- 
but as the market is declining, 
we're gaining in our share of rec- 
cord accessories ... The CD clean- 
ing accessories are outselling the 
lead record cleaners now; I see 
continued growth in this area. Cas- 
sette accessories are stabilized; 
there is not a rapid growth there." 

Hargrett said Discwasher has re- 
cently redesigned its U.S. Video 
Head Cleaner line, previously made 
in Taiwan, and has repackaged the 
line in red, white, and blue "to pro- 
mote the fact that the video products 

(Continued on page 64) 

Chain's In -House Mag Targets `Younger, Hipper Readership' 

Musicland Finally Makes Its Request 
BY CARYN BRUCE 

NEW YORK The Musicland 
Group, which includes Musicland, 
Sam Goody, and a handful of Dis- 
count Record stores, has formally 
announced the name of its new in- 
house magazine, which will debut in 
July. Request will "target a youn- 
ger and hipper readership" editori- 
ally than Music Express has been, 
according to Request's editor, Keith 
Moore. But like Music Express, the 
Canadian -published consumer mag- 

VH -1, Chains 

Join Forces In 

`Warriors' Promo 
NEW YORK Geffen and VH -1 are 
supporting "Rainbow Warriors," 
the multiartist Greenpeace album 
that was released June 20, with a 
cross -promotion involving four key 
music retail chains. 

Though not announced at the 
June 14 press conference here that 
detailed the Greenpeace album proj- 
ect (Billboard, June 24), Leslye 
Schaefer, VH -1 VP of marketing 
and promotion, says the point -of- 
purchase consumer sweepstakes 
will kick off July 3 at Albany, N.Y: 
based Trans World Music Corp., 
North Canton, Ohio-based Camelot 
Music, Los Angeles -based Music 
Plus; and San Francisco's Rainbow 
Records. 

The grand prize is a 12-day trip 
for two to the Soviet Union. VH -1 is 
further supporting the promotion, 
which encompasses some 750 
stores, with a commercial touting 
the July 3-31 contest. 

VH -1 also is supporting the June 
20 release of Geffen's Greenpeace 
album through a promotional spot 
that highlights several of the songs 
on the album with footage of the 
Greenpeace Rainbow Warrior 
ship -sunk by French intelligence 
agents four years ago in New Zea- 
land -and Greenpeace activities on 
behalf of the environment and en- 
dangered species. MELINDA NEWMAN 

azine that Musicland distributed for 
the past two years, the new Music - 
land mag will serve as a similar ad- 
vertising vehicle for the Musicland 
chain. 

The new Musicland monthly, 
which is being co- published by the 
chain and Moore's employer, Minne- 
apolis -based MCP Inc. Publishers, 
will start with a circulation of 
450,000 copies. Request will cover 
pop and rock music, as well as video, 
fashion, and music industry trends, 
according to Moore. "It will be like a 
hybrid between Rolling Stone, Spin, 
and Music Express," he says. 

Toronto-based Music Express and 
Musicland agreed to dissolve their 
exclusive U.S. distribution deal at 
the conclusion of its contract. Music 
Express, however, will continue to 
see distribution in U.S. music stores 

through new agreements with two 
other major U.S. chains, Albany, 
N.Y. -based Trans World Music 
Corp. and Torrance, Calif. -based 
Wherehouse Entertainment (Bill- 
board, May 27). 

According to Music Express' edi- 
tor, Keith Sharp, the magazine has 
also signed an expanded newsstand 
agreement through Warner Com- 
munications (Billboard, April 15). 

Moore stresses that "Request is a 
completely new magazine and not a 
redesign of Music Express." None- 
theless, just as Music Express pro- 
vided the least expensive chainwide 
ad vehicle in Musicland, so will Re- 
quest. The main difference, Moore 
claims, is that the publication will 
attempt to attract a broader adver- 
tising base, similar to that seen in 
Rolling Stone. 

1- 800 -826 -0079 
NY 212 -517 -3737 CT 203 -798 -6590 

LA 213 -388 -9834 FAX 203- 798 -8852 203 -798 -2661 
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RETAIL /NG 

IIE1UL 

TRH 
by Geoff Mayfield 

PREAMBLE: We begin this column with an admission 
by its author that this week's edition is unusual in more 
than one respect. For one, none of the people who will be 
mentioned by name here were contacted regarding this 
column's contents. Instead, it was culled from a mental 
scrapbook of experiences, most of them compiled during 
the three and a half years I have been associated with 
Billboard. 

I also acknowledge that some will charge this week's 
Retail Track is an entirely subjective dissertation, and 
might even accuse me of being maudlin or indulgent. I 
plead guilty on all counts and offer absolutely no apolo- 
gies. Call it a columnist's prerogative, but I present 
these admittedly personal snapshots with the assurance 
that many influential members of the music and video 
industries share my sentiments. 

Having set the tone, let us turn our attention to Marl- 
ton, N.J., which, during the week this issue of Billboard 
is distributed, will be the scene of a significant transi- 
tion, as Mickey Granberg, executive VP of the National 
Assn. of Recording Merchandisers and the Video Soft- 
ware Dealers Assn. turns the keys to her office over to 
Pam Horowitz. It's an event that bears recognition, as 
well as tribute. 

THE TORCH BURNS BRIGHT: One of Mickey's pre- 
decessors, Joe Cohen, an articulate gentleman with a 
sharp business sense, had indeed set an '80s tone for 
NARM. But by the time Mickey took over the reins, a 
year after Cohen's exit, things were not real cheery in 
Cherry Hill, N.J., then NARM's home. Most of NARM's 
members were still recovering from the brutal assault 
of the music industry's worst slump, suffered at the 
hands of a tough U.S. economy. As a result, record com- 
panies and their accounts had fallen into a counterpro- 
ductive game of us- against -them. And there was this 
still -young concept of a VSDA, a baby trade group look- 
ing for a role in the still-young home video business. 

Now, eight years later, NARM and VSDA are both 
healthier than ever. Though she usually downplays her 
role, people familiar with both trade groups will tell you 
not to underestimate her impact in establishing both or- 
ganizations' current vitality. Over the last few years, 
two of the most powerful words in music and video 
you've heard have been "Mickey wants ...," a phrase 
NARM/VSDA staffers have used over and over when 
negotiating on the part of either group; a phrase 
matched in impact only by its counterpart, "Mickey 
doesn't want ..." 

She has been a fighter during times when a fighter 
was needed, a tactful ambassador for occasions that re- 
quired a more subtle tack, and always a diplomat. These 
traits shined especially on occasions when people fell 
from her favor. She refused to dress anyone down in 
public, even when an angry response might have 
seemed justified to many, while always showing a re- 
markable tendency to remain focused on the issue in 

question rather than resort to personal attacks against 
people or companies who threatened to thwart the pro- 
gress of NARM or VSDA. 

I don't know many people who don't like Mickey -and 
that's not faint praise. Think of any strong- willed per- 
son who has invested 20 or 30 years in the music busi- 
ness; no matter how popular, strong- willed people are 
never unanimously loved, especially in the entertain- 
ment field, which has more than its share of large and 
sensitive egos. A decades -long career like Mickey's only 
gives one more opportunity to rub people the wrong 
way. Further, she has had to overcome stereotypes 
firmly planted in the minds of some bigots; after all, she 
is an older woman who has held a key position in an in- 
dustry generally associated with the young and the 
hip -and an industry which more frequently offers lead- 
ership opportunities to men than to qualified women. 

The dividing line between whether someone likes 
Mickey or not seems to depend on how well one knows 
her. The few people I've heard take pot shots at her tend 
to be people who know her from a distance; people who 
have spent any length of time in the trenches with her 
will endlessly and loudly sing her praises. 

Did Mickey ever play favorites during her 31 -year ca- 
reer at NARM /VSDA? You bet your butt. She always 
bent over backward for individuals and companies will- 
ing to put forth extra effort in behalf of her organiza- 
tions (Years ago I even found, through firsthand experi- 
ence, that people with entry -level positions in such com- 
panies were quickly granted her warm and enthusiastic 
cooperation). She also holds a soft spot for entrepre- 
neurs who have managed to be successful while main- 
taining high standards of personal integrity and re- 
spects those who can voice opposition in a responsible 
manner. 

For more reasons than I'd ever have space to explain, 
Mickey proved she was the best person to guide NARM 
at a time when many wondered if the association had 
outlived its usefulness. And you don't have to take my 
word for it. If you want a short list of folks who will 
happily provide character references in her behalf, you 
can look to heavy hitters like CBS Distribution's Paul 
Smith, Camelot Music's Paul David and Jim Bonk, 
WEA's Henry Droz, Tower Records /Tower Video's 
Russ Solomon, EMI's Sal Licata, The Handleman 
Co.'s Frank Hennessey, The Musicland Group's Jack 
Eugster, Record World's Roy Imber, BMG Distribu- 
tion's Pete Jones, and The Record Bar's Barrie Berg- 
man. There's no controversy in naming names here, 
only the risk that some of Mickey's more avid fans will 
be mad at me for not thinking to include them, too. 

THE TORCH IS PASSED: The good news is that the 
story of Mickey's career has a happy ending, for if she 
was the best person to right the ships of NARM and 
VSDA, I can think of no one more qualified to take each 
trade group to higher levels of accomplishment than 
Pam Horowitz, the person who has been Mickey's right 
hand for the last several years. 

I won't spend much time here raving about Pam be- 
cause she is the sort of person who would prefer to 
prove herself through accomplishment, rather than hav- 
ing some loudmouth like me build a case for her. I will 
say, though, that many of Mickey's biggest supporters 
share the confidence I have in Pam. 

Pam doesn't want to copy Mickey's style, nor does 
(Continued on page 54) 
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Compiled from a national sample of retail sales reports. 

ARTIST LABEL & NUMBER /DISTRIBUTING LABEL 
TITLE 

1 I 1 17 

* * No. 1 * * 
FINE YOUNG CANNIBALS I.R.S. D- 6273 /MCA 

THE RAW & THE COOKED 

2 2 2 8 
TOM PETTY MCA MCAD 6253 

FULL MOON FEVER 

3 6 - 2 PAUL MCCARTNEY CAPITOL C2 -91653 
FLOWERS IN THE DIRT 

4 3 3 4 STEVIE NICKS MODERN 91245 -2 /ATLANTIC 

THE OTHER SIDE OF THE MIRROR 

5 4 6 5 
10,000 MANIACS ELEKTRA 60815 -2 

BLIND MAN'S ZOO 

6 5 4 6 
JOHN COUGAR MELLENCAMP MERCURY 838 220 -2 /POLYGRAM 

BIG DADDY 

7 7 5 4 THE DOOBIE BROTHERS CAPITOL CDP 90371 

CYCLES 

8 10 7 13 
MADONNA SIRE 2-25844/WARNER BROS. 

LIKE A PRAYER 

g 13 - 2 QUEEN CAPITOL C2 -92357 

THE MIRACLE 

10 8 10 38 BOBBY BROWN MCA MCAD 42185 

DON'T BE CRUEL 

11 NEW 1 
ANDERSON, BRUFORD, WAKEMAN, HOWE ARISTA ARCD85 -90126 

ANDERSON, BRUFORD,WAKEMAN,HOWE 

12 9 9 7 THE CURE ELEKTRA 60855 -2 

DISINTEGRATION 

13 18 16 12 
MILLI VANILLI ARISTA ARCD 8592 

GIRL YOU KNOW IT'S TRUE 

14 19 - 2 PETER GABRIEL GEFFEN 2-24206 
THE PASSION 

15 11 8 4 TIN MACHINE EMI E2 -91990 
TIN MACHINE 

16 14 13 20 PAULA ABDUL VIRGIN 2-90943 

FOREVER YOUR GIRL 

17 16 11 18 
SOUNDTRACK ATLANTIC 2 -81933 
BEACHES 

18 12 12 10 
THE CULT SIRE 2- 25871 /REPRISE 

SONIC TEMPLE 

19 15 14 7 RICHARD MARX EMI E2 -90380 

REPEAT OFFENDER 

20 23 - 2 JACKSON BROWNE ELEKTRA 60830 -2 

WORLD IN MOTION 

21 17 15 12 
BONNIE RAITT CAPITOL C2-91268 

NICK OF TIME 

22 NEW 0,. I WHITE LION 
BIG GAME 

ATLANTIC 81969 -2 

23 22 24 3 
INDIGO GIRLS EPIC EK 45044/E.P.A. 

INDIGO GIRLS 

24 21 23 21 
LIVING COLOUR EPIC EK 44099/E RA. 

VIVID 

25 NEW I L L COOL J DEF JAM OK 45172 /COLUMBIA 
WALKING WITH A PANTHER 

26 NEW 1 
STEVIE RAY VAUGHAN & DOUBLE TROUBLE EPIC EK 45024/E.P.A. 
IN STEP 

27 20 18 8 GREAT WHITE CAPITOL C2 -90640 

TWICE SHY . 

28 26 21 38 
BON JOVI MERCURY 836 345 -2 /POLYGRAM 

NEW JERSEY 

29 NEWS 1 
VAN MORRISON MERCURY 834 496-2/POLYGRAM 
AVALON SUNSET 

30 28 - g0 DEF LEPPARD MERCURY 830 675 2 /POLYGRAM 

HYSTERIA 

I 
T 

CD'S, CDV'S, TAPES, 
RECORDS, LASER DISCS & 

VHS MUSIC VIDEOS 

r 
SAME DAY 

FOR FREE 

BEST FILL OF COMPACT DISCS 
TO BE FOUND ANYWHEREI 

LOW PRICES 
SERVICE PERSONALIZED REPS 

MAILER CALL US & DIAL EXT.499 

ABBEY ROAD DISTRIBUTORS 
2228 S. RITCHEY, SANTA ANA, CA. 92705 

Phone 714 - 546 - 7177 Toll Free CA. 800 ABBEY RD 
Toll Free ( out ) 800 ' 843 - 0955 Telex 378 - 1792 - ARD 

FAX 714 ; 546 - 0337 

DEALERS 
ONLY 

WE MAINTAIN A 
CURRENT ARTIST LIST 
WITH OVER 1300 NAMES. 

WHEN YOU THINK OF 

DIVIDER CARDS 

THINK OF GOPHER. 

FOR A FREE 
CATALOG CALL 

800/648 -0958 

GOPHER 
PRODUCTS 

COMPACT in eSDIBDIMIITIAL 
1-800-468-4177 
GEMINI DISTRIBUTORS 
Norcross. GA 

1-800-476- 1313 

HOUSE DISTRIBUTORS 
Olathe. KS 
1-800-821-3324 
PRECISION SOUND 
MARKETING 
Mountlake Terrace. WA 
1-800-547-7715 
ROUNDER RECORDS 
Cambridge. MA 
(617) 354 -0700 
SCHWARTZ BROTHERS 
Lanham. MD 
1-800-638-0243 
SURFSIDE DISTRIBUTORS 
Honolulu. HI 

(808) 524-2744 

a I= 
CO ,,, 

(I) 
11 íg Ai(,HOC "" 

RYKO 
U) R. erdg. 

C -3G. 

YKODISC 

Salem, 
USA 

MA 

Pick 
01970. 

ing 
508-744-7678 

JERRY JEFF WALKER 
Live at Gruene Hall 
RCD 10123 AAD 

The gypsy songman returns 
with an impeccable live record- 
ing. made at Texas' oldest 
dance hall. 
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Satriani Shows 

Vocal Chops On 

`Blue Dream' 

R E TA IL ING 

BY BRUCE HARING 

SEEDS AND SPROUTS: Joe Sa- 
triani has a big surprise scheduled 
for his upcoming Relativity Records 
release, "Floating In A Blue Dream." 
The guitar god will sing on a few 
tracks, a skill he honed in San Fran- 
cisco club bands. Watch for the al- 
bum this fall ... Big Beat Records of 
New York, home of Jomanda, 
among others, has signed with Land- 
mark Distribution ... Vision Rec- 
ords of North Miami, Fla., has signed 
a distribution deal with Jimmy Cliff's 
Cliff Records. An album -no title to 

11- 1 l I 1 ira!em yet4 
sy 

date -will be released the first week 
in August; a 12 -inch single called 
"Dance Reggae Dance" should be 
hitting the racks as of press time ... 
Gang Green has moved from the 
Roadrunner label to its sister, 
Emergo, and will now be marketed 
as an alternative band, reports label 
rep John Raso. The new album com- 
ing from the band is "Older Bud- 
weiser" (get it ?), and contains the 
band's first ballad, appropriately ti- 
tled "The Ballad." The song concerns 
beer, but of course ... Beggars Ban- 
quet, the RCA -distributed New York 
label, has signed Loop and the Fuzz - 
tones to deals. Loop formerly was 
with Rough Trade; the Fuzztones 
are the first American signing for 
Beggars Banquet ... Congratula- 
tions to Tracey Miller, director of 
publicity for Profile Records, and 
Joe Geary, drummer for Buy R Re- 
cords' Lucky 7. The longtime stead- 
ies recently eloped to Las Vegas and 
married in the same Graceland Cha- 
pel where Jon Bon Jovi was recently 
married ... Neil Davidson of Oak- 
land, Calif., is the proud publisher of 
The Independent, a brand -new na- 
tional newsletter devoted to indepen- 
dent record companies. Davidson 
promises "store reports from all over 
the country, regional pages, and 
genre specific reviews." The first is- 
sue will be sent to all members of the 
National Assn. of Independent Rec- 
ord Distributors and Manufactur- 
ers, as well as interested radio sta- 
tions, retailers, and press. Subscrip- 
tions are $48 for 12 issues. More 
details are available from Davidson 
at 415 -893 -8135. 

DRUMMOND UP A NEW career: 
In his relatively short musical life- 
time, Bill Drummond has managed 
Echo & the Bunnymen and the 
Teardrop Explodes, had a No. 1 hit 
with "Doctorin' The Tardis" under 
the alias of the Time Lords, and been 
an A &R consultant at a major label. 

Now his solo album, "The Man," is 
available for the first time in the U.S. 
through Bar /None Records (201 -795- 
9424) and Drummond offers the 
world yet another face: his own film. 
"The White Room" will be coming to 
a theater near you by the end of the 

(Continued on page 55) 

Tape hasn't changed mush 
in 25 years ...1lntil now. 

"For the first time, recording enthusiasts can truly enjoy the excitement of CD sound on cassette." 
-Audio Video International, January, 1989 

Now hear tomorrow today. 
Taiyo Yuden Co., Ltd., maker of the Best Blank 

Tape of 1988 (Britain's What Hi -Fi ?), world leader 

in audio technology. G. Giugiaro, celebrated 

designer of such super hot race cars as the Aztec 

Maserati and Lotus Esprit. Only a combination like 

this could bring you cassettes like 

That's! Their ongoing work 

bn the Suono Project --That's 

high tech, highly secret 

Now meet the company we keep. 

CD -R, the worlds first recordable, professional CD . 

the first licensed Dolby' system ... solar cells .. . 

integrated circuits . . . microchips vital to com- 

puters and space exploration. That's is just the 

latest of Taiyo Yuden's many breakthroughs. No 

one else could bring you technology this 

advanced. No one else could bring you cassettes that sound this good 

Dolby Is a registered trademark of 
Dolby laboratories 

exploration of the outer limits of cassette sonics --is reshaping the 

future of sound. Their application of many of the Project's 

discoveries to That's CD Cassettes makes them the only 

cassettes for the digital age. 

Now capture 
today's digital 
sound. 
And market. 
On the beach ... in the 

car ... on the move. That's 

CD Cassettes take digital 

performance where its never 

been before. And there's one 

that's right for every type of music 

Now see what That's 
can do for you! 

Before they listen, you've got to make 

them stop and look. And we do. 

Exciting countertop displays 

dispense individual cassettes. 

Colorful, informative 

and equipment. Ultra-fine, high den- 

sity particle formulations deliver clear, 

dynamic, distortion -free sound in CD- 

perfect 74 -, 90- and 100- minute lengths. 

And if you test our metals, you'll find a revolu- 

tionary Anti -Vibrational Resin shell that greatly reduces modulation noise. 

That's records hotter, too- -right into the red --to outperform old-fashioned 

tapes in volume of sound, as well as sales. 

3- and 5 -pack 

boxes make selection quick and easy. There 

are well -publicized promotions, too, such as That's 

participation in the 1989 Le Mans Motorcycle Race With 

national print and regional radio campaigns getting into gear, 

you'll also soon be hearing "Now Hear That's" everywhere And when it 

j, j ,wd3 comes to service and distribution, we've got 

Now hear 
Thatr5 

all the resources of a world leader in 

audio technology behind us. That's. Now 

that you've heard about us, shouldn't 

you call your representative today? 

SPECIAL OFFER 
HI -FI and Record Store Sales People 

Send us your business card and 
well send you a free cassette. 

1983 Marcus Avenue, Suite 201 Lake Success. New York 11042 Tel. 516- 326 -1122 FAX 516- 326 -1825 Contact Mr Daniel Garcia, Ext. 120 
('tars America Inc subsidiary Of Taiyo Vuden Co.. ltd. TOkyo Japanl 

Na CALIFORNIA: Cal -West North (415)785-7280 So. CALIFORNIA: Network Marketing (213) 836 -6650 COLORADO: H. P Marketing (303) 7948367 
FLORIDA: First Florida Group (305) 563 -1750 HAWAII: Now Marketing (8081841-8086 ILLINOIS: Pro Marketing. Inc (312) 810 -1866 KANSAS: Midwestern Sales and Marketing (913) 826037 

MARYLAND: Sound Marketing Concept (301) 924 -1540 MASSACHUSETTS: The House of Representatives (508) 443 -4818 MINNESOTA: Twin City Marketing (612) 339 -1381 MISSOURI: Midwestern Sales and Marketing (314)9930050 
NEBRASKA: Midwestern Soles and Marketing (402) 558-3403 Metro NEW YORK /NEW JERSEY: A & M Marketing (516) 924-3384 Upstate NEW YOGI: Steve Oowson Associates (315) 682 -4190 OHIO: McFadden Soles (614)761-3/77 

MOON: P 8 S. Marketing (503) 635 -7242 East PENNSYLVANIA: Sound Marketing Concepts (215) 626 -3400 WASHINGTON: P 8 S. Marketing (206) 784 -8224 
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ETi4/L/lVG 

ALBUM 

The following abbreviations are 
used: LP- album; EP- extended 
play; CA- cassette; NA -price 
not available. Multiple records 
and /or tapes in a set appear 
within parentheses following the 
manufacturer number. 4=-Si- 
multaneous release on CD. 

JAll /NEW AGE 

ACOUSTIC ALCHEMY 
Blue Chip 

6 LP MCA 6291 /NA 
CA MCAC 6291'NA 

It's Our Service 
That Makes The Difference! 

We sell it ALL! 

AC/DC to Zappa ...Bach to Zamfir 
Compact Discs to Cassette Singles! 

90% fill on 90% of your orders! 
Box -lot prices! 

Same day shipping! 
Weekly new release mailer! 

Professional Advice Personal Service 
Competitive Pricing! 

Guaranteed initial orders for 
all new customers! 

7870 SPRINKLE ROAD, KALAMAZOO, MI. 49002 

ALL OTHER CALL COLLECT: (616) 323 -0131 

IN MICH:1.800-632-0870 

MIDWEST: 1.ß00.446r0006 

FAX: (616) 323.9517 

HOWARD ALDEN TRIO /KEN PEPLOWSKI/ 
WARREN VACHE 
Howard Alden Trio Plus Special Guests 
Ken Peplowski & Warren Vaché 

a LP Concord Jazz CJ-378/NA 
CA CJ- 378 -C /NA 

MILES DAVIS 
Amandla 

a LP Warner Bros. 1- 25873/99.98 
CA 4- 25873/99.98 

THE HAL GALPER TRIO 
Portrait 

a LP Concord Jazz CJ- 383 /NA 
CA CJ- 383.0 /NA 

JON HASSELL /FARAFINA 
Flash Of The Spirit 

a LP Intuition C1- 91186 /NA 
CA C4- 91186/NA 

BOOKER T. JONES 
The Runaway 

a LP MCA 6282/NA 
CA MCAC 6282/NA 

NEW YORK VOICES 
New York Voices 

a LP GRP GR.9589 /NA 
CA GRC.9589 /NA 

HERMETO PASCOAL 
Brasil Universo 

CD Happy Hour HH5007 -2 /NA 
CA 5007 -4 /NA 

GILES REAVES /JON COIN 
Letting Go 

LP MCA 6283/NA 
CA MCAC 6283/NA 

THE RIPPINGTONS 
Tourist In Paradise 

a LP GRP GR- 9588/NA 
CA GRC- 9588/NA 

MARVIN "SMITTY" SMITH 
The Road Less Traveled 

a LP Concord Jazz CJ- 379/NA 
CA CJ- 379 -C/NA 

STRENGTH IN NUMBERS 
The Telluride Sessions 

a LP MCA 6293 - NA 

CA MCAC 6293/ NA 

MEL TORME AND THE MARTY PAICH 
DEK -TETTE 
In Concert In Tokyo 

a LP Concord Jazz CJ- 382 /NA 
CA CJ.382-C/NA 

SADAO WATANABE 
Selected 

a LP Elektra 60803-1/NA 
CA 60803 -4 /NA 

VARIOUS ARTISTS 
Casino Lights 

a CD Warner Bros. 2- 23718/911.98 

POP /ROCK 

E.U. 
Livin' Large 

a LP Virgin 91021 -1 /NA 
CA 91021 -4 /NA 

MILES JAYE 
Irresistible 

LP Island 91235-1/NA 
CA 91235 -4 /NA 

WAYLON JENNINGS 
New Classic Waylon 

a LP MCA 42287/NA 
CA MCAC 42287/NA 

RETAIL TRACK 
(Continued from page 52) 

Mickey think she should. In order for 
Pam to move NARM and VSDA into 
higher gear, she will also need her 
staff to accept higher levels of re- 
sponsibility. Knowing several staff- 
ers in the Marlton office as I do, I 
think they're up to the challenge. So 
let us conclude this passage by say- 
ing this will likely be the smoothest 
transition that NARM /VSDA's most 
crucial office has ever seen. 

DECLARATION: One of the ques- 
tions folks have been kicking 

D I S T R I B U T O R S 

X04 . COMPACT DISCS, RECORDS 

00 gg ,5 TAPES, ACCESSORIES 
SIS 

eu S 2( Sc°4 HUGE INVENTORY, DYNAMITE PRICES 
44\ N Ma PERSONALIZED SERVICE, WEEKLY SALES 
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69e`s ev'e. (305) 621 -0070 ASK FOR BRUCE 
IN FL. (800) 329 -7664 NATIONAL. (800) 780 -6874 

15960 N. W. 15TH AVE. MIAMI, FLORIDA 33169 FAX # (305) 621 -0465 

GEMINI 
DISTRIBUTING 

INDEPENDENT 
DISTRIBUTOR & 

FULL LINE MAJOR 
LABEL ONE STOP 

6299 McDonough Drive 
Norcross, GA 30093 

Atlanta (404) 441 -1868 
Miami (305) 253 -9495 

DIVIDER CARDS 
ALL SIZES AVAILABLE 

CHECK OUR PRICESI 
Direct from Manufacturer 

Call 

(201) 470 -8000 
(212) 244 -4060 

1 -800- 631 -7061 Outside N.J. 

Or Write 

PRIMEX PLASTICS CORPORATION 
65 River Drive. Garfield N.J. 07026 

Special Volume Rates 

around is whether Mickey will be 
able to resign herself to the role of 
consultant, which she'll hold for the 
next few years. My guess is that 
aside from leading adamant cru- 
sades for the NARM and VSDA 
scholarships, Mickey will probably 
only throw in her 2 cents when she's 
called on to do so, because she's 
really looking forward to doing 
some serious goofing off with the 
husband who has waited patiently 
for her retirement. 

Like Mickey, my father retired in 
June, in his case for the second 
time. (I warned you this column 
would get personal.) When I recent- 
ly told Mickey the story of how Dad, 
after being happily retired for more 
than a year from his career as a hos- 
pital chaplain, had been called back 
to service for a three -month church 
stint that stretched over four years, 
she visibly shuddered. I took that 
reaction as proof that Mickey is 
ready to enjoy retirement; for her 
own benefit and that of her family, I 
hope that is the case. 

Having written all this flowery 
stuff, Retail Track will go one step 
further and unofficially declare 
July, the first month of Mickey's re- 
tirement, as Mickey Granberg Ap- 
preciation Month, and August, 
which will mark Pam's first VSDA 
convention as the group's executive 
VP, as Pam Horowitz Appreciation 
Month. Don't look for parades or 
banquets; Retail Track doesn't have 
that kind of budget. I'll simply sug- 
gest that you take a minute or two 
sometime to let Mickey and Pam 
know, in a note or a quick conversa- 
tion, that you're glad you know 
them. While you're at it, maybe you 
can tell Pam what you or your com- 
pany can do to help take NARM and 
VSDA to new plateaus. 

Retail Track will get back to store - 
land news next week. Phone your 
tips to Geoff Mayfield at 212 -536- 
5024, or fax him at 212 -536- 5358. 

HOWARD JONES 
Cross That Line 

a LP Elektra 60794-1/NA 
CA 60794 -4 /NA 

KING SWAMP 
King Swamp 

a LP Virgin 91069 -1 /NA 
CA 91069 -4 /NA 

STEVE MORSE 
High Tension Wires 

LP MCA 6275/NA 
CA MCAC 6275/NA 

10 
dp 

h I11Cr 

For orders or a free catalog call toll free: 

1.800.334.3394 
The best prices The best service The best compact discs Period, 

2219 Market St., Denver, CO 80205 (303) 292 -9333 FAX (303) 292 -6969 
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Compiled from a national sample of retail store sales reports. 

TITLE ARTIST 
LABEL & NUMBERS DISTRIBUTING LABEL 

1 1 11 

* * No.1 * * 
DANCING WITH THE LION ANDREAS VOLLENWEIDER 
COLUMBIA OC 45154 9 weeks at No. One 

2 2 7 
NO BLUE THING RAY LYNCH 
MUSIC WEST MW -103 

3 3 15 WINDHAM HILL SAMPLER '89 VARIOUS ARTISTS 
WINDHAM HILL 1082 /A &M 

4 4 37 
CRISTOFORI'S DREAM DAVID LANZ 
NARADA LOTUS 61021 /MCA 

5 5 21 WATERMARK ENYA 
GEFFEN 24233 

6 8 5 
THE NARADA COLLECTION TWO NARADA ARTISTS 
NARADA N- 39117 /MCA 

7 6 37 
DEEP BREAKFAST RAY LYNCH 
MUSIC WEST MW -102 

8 7 17 
ISLAND DAVID ARKENSTONE 
NARADA EQUINOX N- 63005 /MCA 

9 9 9 A JOURNEY HOME GEORGIA KELLY /DUSAN BOGDANOVIC 
GLOBAL PACIFIC ZK 45152/CBS ASSOC. 

10 11 21 WORLD DANCE DO'AH 
GLOBAL PACIFIC ZK 40734/CBS ASSOCIATED 

11 14 5 
45TH PARALLEL OREGON 
PORTRAIT OR 44465/E.P.A. 

12 12 19 
EVERY ISLAND DANNY HEINES 
SILVER WAVE SW 505 /OPTIMISM 

13 10 37 
CHAMELEON DAYS YANNI 
PRIVATE MUSIC 2043 

14 17 5 
SWITCHBACK SCOTT COSSU 
WINDHAM HILL WH- 1081 /A &M 

15 15 19 
WINTER INTO SPRING GEORGE WINSTON 
WINDHAM HILL 1019 /A &M 

16 16 33 
THE NARADA COLLECTION NARADA ARTISTS 
NARADA 39100 /MCA 

17 13 37 
DOLPHIN SMILES STEVEN KINDLER & TEJA BELL 
GLOBAL PACIFIC ZK 40719/CBS ASSOCIATED 

18 18 7 
TOWARD THE CENTER OF THE NIGHT MICHAEL MANRING 
WINDHAM HILL 1083 /A &M 

19 21 11 
ENYA ENYA 
ATLANTIC 81842 

20 19 35 
DECEMBER JL2 GEORGE WINSTON 
WINDHAM HILL 1025 /A &M 

21 NEW TOUCH SARAH MCLACHLAN 
ARISTA AL 8594 

22 NEW OPTIMYSTIQUE YANNI 
PRIVATE MUSIC 2052 

23 NEW THE NATURE OF THINGS BRUCE BECVAR 
SHINING STAR SSP 113 

24 22 21 DUSK JIM CHAPPELL 
MUSIC WEST MW -132 

25 20 37 
OPTICAL RACE TANGERINE DREAM 
PRIVATE MUSIC 2042 

Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA 
certification for sales of 1 million units, with each additional million indicated by a numeral following the 
symbol. 

54 BILLBOARD JULY 1, 1989 

www.americanradiohistory.com

www.americanradiohistory.com


DETAILING i 

Soviets See 

Sales Success 

In Brezhnev LPs 
MOSCOW A record of the speech- 
es of the late Leonid Brezhnev is 
enjoying a final phase of populari- 
ty as the Melodia specialist record 
store here holds clearance sales of 
deleted stock. 

The LP of the former Soviet 
leader's addresses was released 
eight years ago with a high -quality 
pressing and jacket and liner notes 
printed on the best paper stock. 
Supplies of the album have been in 
storage since his death. 

A note published recently in 
Komsomolskaya Pravda, the na- 
tional youth daily newspaper, re- 
ferring to "reserves" of LPs con- 
taining Brezhnev's speeches, 
sparked wide public interest. Melo- 
dia store manager Rafik Mamedov 
decided to sell off the 500 remain- 
ing copies, which were snapped up 
rapidly and have acquired the sta- 
tus of collectors' items. 

Meanwhile, supplies of four oth- 
er albums with recorded Brezhnev 
speeches have been found in a rec- 
ord store in Stavropol in the North 
Caucasus. One of them, titled "L.I. 
Brezhnev- Actual Topics Of Ideo- 
logical Work Of The Communist 
Party Of The Soviet Union," was 
released nine years ago and is now 
in much greater demand as a sou- 
venir than it ever was when initial- 
ly issued. VADIM YURCHENKOV 

GRASS ROUTE 
(Continued from page 53) 

year. "There's very little dialog," 
Drummond reports. "It's a road mov- 
ie, myself and a partner, and it stars 
ourselves." Distribution for the film 
is pending, Drummond says. 

ADVANCE WORD: The husband - 
and- wife team of Lamar Thomas & 
Judy Taylor check in with "I Will Be 
Your Friend," a tasty bit of soul on 24 
Trak Records with obvious refer- 
ences toward Ashford & Simpson. 
Some of the material may be familiar 
to soap opera buffs; the song "You're 
My Angel" has been featured on 
"One Life To Live" and "All My Chil- 
dren." More info from Le'Clark Mu- 
sic & Production Co. Inc., 718 -321- 
0186 ... Happy Flowers' "Oof" on 
Homestead Records uses a 
scream /sing vocal over noise that 
makes the Jesus And Mary Chain 
sound like pop music. While it's not 
recommended for in -store play at the 
malls, such cuts as "Stop Touching 
My Food" and "Let Me Out" are 
among the year's freshest bits. More 
from Homestead, 516- 764 -6200 ... 
Excel's "The Joke's On You" ham- 
mers home the point with a metalcore 
flavor that crosses garagelike enthu- 
siasm with arena rock dreams. "Fired 
(You're)" and a grinding cover of the 
Police's "Message In A Bottle" are 
the highlights. More from Caroline 
Records, 212- 219 -1500 ... Mammoth 
Records has big hopes for Dash Rip 
Rock, which offers the sort of beer - 
soaked power pop that has recently 
become a late -'80s reaction to dance 
music on "Ace Of Clubs." More info 
from Mammoth, 919-834-5977. 

AREYOU READY FOR THE 
Billboard and Musician Magazine have joined together to guarantee that your 

registers ring in this final holiday season of the '80s. Introducing the "Decade 

in Mus_c" calendar, this year's most unique profit -plus item. 

Featurirg Billboard chart information, music trivia and thousands of the most 

famous names and dates in popular music, the "Decade in Music" calendar can be in your 

store by the first of September, if you take a moment to order now. 

`+r Each calendar is 4 color, glossy stock and individually wrapped. But 

even more attractive 

is the price. The 

wholesale unit cost is only $2.00 each 

and retails for $ 7.95 ($4.95 with the 

purchase of any CD, LP, or tape). 

Plus, with free shipping, free displays 

and a full month selling period, the 

Billboard, Musician calendar could be 

the most profitable item 

you've sold all decade! 

CALENDAR 
FOR RETAIL ORDERS OR MORE INFORMATION CALL 

1.800.999.9988 
MUSICIAN Billboard 
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(TOME VIDEO 

Branching Out Pays Off In Bottom Line For J2 
BY AL STEWART 

NEW YORK An aggressive 
strategy aimed at diversifying the 
company's interests has signifi- 
cantly fattened the bottom line at 
J2 Communications, the company 
says. 

For the quarter ending April 30, 
the company posted a pretax profit 
of $436,217, or 212% more than the 
comparable period last year. Total 
revenues for the period jumped 
from $2.14 million to just under $3 
million -a gain of 37 %. 

"We now have a variety of reve- 
nue streams," says Jim Jimirro, 
the president of J2. He notes that 
the company has in the past year 
branched out beyond its core busi- 
ness of marketing special- interest 
video programming. 

"We have gotten into the licens- 
ing of merchandise, direct mail, 
TV direct response, and 900 -num- 
bers. We are also involved in for- 
eign television and video sales in 
such markets as Japan, England, 
West Germany, Italy, and Austra- 
lia. That is why the news is signifi- 
cant beyond the numbers," says Ji- 

mirro. 
He adds that the numbers were 

also bolstered by the success of 
such popular made -for -video re- 
leases as "Dorf's Golf Bible" and 
"Stand Up Reagan." The company 
says the Dorf tape, a comedy star- 
ring Tim Conway, sold some 55,000 
units. "Stand Up Reagan," a col- 
lection of jokes and anecdotes told 
by former president Ronald Rea- 
gan, has sold some 60,000 tapes, 
according to J2. 

The company has focused on the 
nontheatrical market since it was 
formed by Jimirro, a former execu- 
tive at Walt Disney Home Video, in 
1986. Yet, even as a number of oth- 
er companies devoted to special -in- 
terest have floundered, J2 appears 
to have carved out a significant 
niche in the market. 

"We're in the driver's seat," 
says Jimirro, who describes his 
firm as "aggressive and tena- 
cious." He notes that the woes of 
other special- interest marketers 
also bode well for J2. "Nontheatri- 
cal producers are having trouble, 
the outlets for their tapes are dry- 
ing up," he says. 

HBO Signs Over Catalog 
Laserdisk Biz To Image 
BY CHRIS McGOWAN 

LASER SWIMSUIT: HBO Video 
has signed a deal with Image En- 
tertainment to have the latter 
exclusively distribute and sell la- 
serdisk versions of HBO catalog 
titles and new releases. "We ex- 
pect Image to put out 85 -88 pro- 
grams within a year; we like how 
they're aggressive and move 
fast. They've impressed us," 
says Ellen Stolzman, HBO VP of 
direct marketing and alternative 
distribution. "We have put out a 
few titles [on laserdisk] before, 
but this is our most extensive re- 
leasing effort. 
The time is 
right. Certain- 
ly the laser - 
disk market 
was slow in 
building, but 
this year there have been lots of 
changes in the marketplace, with 
more hardware promotions and 
dropping prices." 

Among 10 HBO titles set to be 
released this week was "Sports 
Illustrated's 25th Anniversary 
Swimsuit Video," one of the most 
popular special- interest videos to 
date in its VHS form. The swim- 
suit laserdisk will retail for 
$29.95 and will probably be one of 
the top -selling laserdisks of '89. 

PIONEER ARTISTS GEARS 
UP: When Pioneer Artists 
moved its operations last Sep- 
tember from Montvale, N.J., to 
Long Beach, Calif. (the home of 
Pioneer's hardware division and 
now the new headquarters of 

Pioneer Laserdisc Corp. of Amer- 
ica), "things slowed down for a 
little while" for the label, says 
Steven Galloway, manager of 
Pioneer Artists. "But now every- 
thing's under one roof and we're 
working in a more cohesive 
way." Galloway, who came on 
board in March, has increased 
Pioneer Artists' co- venture par- 
ticipation in music video projects. 
One new project is a longform 
video based on "Duets," MCA's 
Rob Wasserman album that fea- 
tures the bassist dueting with 
different notable musicians 
(Rickie Lee Jones, Bobby McFer- 
rin, and Lou Reed are among the 

guests). Tying 
with Pioneer 
Artists and 
MCA on the 
"Duets" video 
is MPI Home 
Video (MPI 

will handle the VHS release, Pio- 
neer Artists the laserdisk). 
"We're looking to work with 
more record companies on co -pro- 
ductions, and then cross -market 
our release with the audio re- 
lease," says Galloway. "It's a 
win -win situation." 

Pioneer Artists is also busy 
these days reissuing most of its 
old (previously analog) titles with 
digital audio. "We have some 250 
titles altogether and by the time 
we get done -probably in the 
fall -we'll have reissued about 
75% of the catalog," says Gallo- 
way. "Digital is what our cus- 
tomers want." In July alone, Pio- 
neer is releasing 12 re- issues, in- 
cluding "Police: Synchronicity," 

(Continued on next page) 
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Jim Jimirro, president of J2 
Communications, says the company 
has successfully branched out beyond 
its core business of marketing special - 
interest video programs. 
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As a result, J2 receives about 50 
inquiries a month from producers 
hoping to spark interest in their 
projects. Yet, despite the surge of 
interest, Jimirro plans to release 
no more than 12 programs each 
year. 

"That allows us to do what we 
do best -concentrate on each indi- 
vidual project. We can give these 
titles more attention than they 
could get from a major studio," 
says Jimirro. 

In fact, it was partially as the re- 
sult of one of its most successful 
releases, "Teen Steam" starring 
actress Alyssa Milano, that the 
company entered into a number of 
fields outside the video main- 
stream. In addition to a line of T- 
shirts and watches marketed in 
conjunction with the video, J2 used 
a 900 telephone number that fea- 
tured a message from Milano. Ji- 
mirro notes that the ancillary ven- 
tures turned out to be strong mon- 

ey makers for the firm. 
"If you have only one thing hap- 

pening and you make a mistake, 
you're in trouble," says Jimirro. 
He adds that a push toward more 
involvement with direct marketing 
is in the works. He also hints that 
the company's firm financial foot- 
ing may spur a merger with anoth- 
er firm either inside or outside the 
video area. 

The financial report that boasts 
a 212% jump in pretax profit 
marked the firm's 11th successive 
quarter of profitability. 

"The results, I believe, fully val- 
idate our initial strategy of care- 
fully choosing product and devel- 
oping aggressive, in -depth market- 
ing campaigns for each of our 
videos," says Jimirro. "Our di- 
verse library now contains 42 qual- 
ity `evergreen' programs, which 
will be supplemented by at least 
eight additional videos before the 
end of 1989." 

©Copyright 1989, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written permission of the publisher. 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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i 1 13 

* * NO. 1 * * 
DIE HARD CBS -Fox Video 1 666 Bruce Willis 

Bonnie Bedelia 
1988 R 39.95 

2 3 5 A FISH CALLED WANDA CBS -Fox Video 4752 John Cleese 
Jamie Lee Curtis 1988 R 39.95 

3 NEW BIG CBS -Fox Video 4754 Tom Hanks 1988 PG 39.95 

4 6 3 GORILLAS IN THE MIST Universal City Studios Sigourney Weaver 
MCA Home Video 80851 Bryan Brown 1988 PG 39.98 

5 7 3 COMING TO AMERICA Paramount Pictures Eddie Murphy 
Paramount Home Video 32157 Arsenio Hall 1988 R 34.95 

6 2 5 CROCODILE DUNDEE II 
Paramount Pictures Paul Hogan 
Paramount Home Video 32147 Linda Kozlowski 

1988 PG 34.95 

7 5 9 WILLOW LucasFilm Ltd. Val Kilmer 
Image Entertainment 11819 Joanne Whalley 

1988 PG 39.95 

8 17 3 TUCKER: THE MAN AND HIS DREAMS Paramount Pictures Jeff Bridges 
Paramount Home Video 32144 Martin Landau 

1988 PG 34.95 

9 4 11 MIDNIGHT RUN Universal City Studios Robert De Niro 
MCA Home Video 80810 Charles Grodin 1988 R 3918 

10 9 5 CROSSING DELANCY Warner Bros. Inc. Amy Irving 
Warner Home Video 11826 Peter Riegert 1988 PG 24.98 

11 14 3 CHILD'S PLAY MGM /UA Home Video M800951 Catherine Hicks 
Chris Sarandon 

1988 R 34.95 

12 10 9 MOONWALKER Ultimate Production Michael Jackson Image Entertainment 6322 1988 NR 39.95 

13 NEW A CRY IN THE DARK Cannon Films Inc. Meryl Streep 
Warner Home Video 11868 Sam Neill 

1988 PG -13 29.98 

14 8 5 THE PRESIDIO 
Paramount Pictures Sean Connery 
Paramount Home Video 31978 Mark Harmon 1988 R 3495 

15 15 15 THE DEAD POOL Warner Bros. Inc. Clint Eastwood 
Warner Home Video 11810 1988 R 24.98 

16 11 9 BULL DURHAM Orion Pictures Kevin Costner 
Image Entertainment 6399 Susan Sarandon 

1988 R 39.95 

17 NEW COCKTAIL 
Touchstone Pictures Tom Cruise 
Touchstone Home Video 606 Bryan Brown 

1988 R 39.98 

18 18 13 BEN -HUR MGM /UA Home Video 900004 Charlton Heston 1959 G 49.95 

19 NEW CLEAN AND SOBER 
Warner Bros. Inc. Michael Keaton 
Warner Home Video 11824 Kathy Baker 

1988 R 29.98 

20 12 5 BIG BUSINESS 
Touchstone Pictures Bette Midler 
Touchstone Home Video 605 Lily Tomlin 

1988 PG 39.98 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at east 25,000 
units or $1 million at suggested retail for nontheatrical titles. ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million 
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. 
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HOME VIDEO 

Baker & Tay/or Sponsors 
Dealer Appreciation Days 

NEW YORK Baker & Taylor 
has scheduled two dealer appre- 
ciation days that will give retail- 
ers the opportunity to meet with 
suppliers and take advantage of 
special video pricing. 

The first meeting, dubbed Un- 
der The Boardwalk, will take 
place July 13 in Oxnard, Calif., 
north of Los Angeles. An exhibit 
area will be open 11 a.m. -5 p.m., 
followed by a cocktail reception. 
There will also be a screening of 
"Beaches," an upcoming Touch- 
stone Home Video release star- 
ring Bette Midler and Barbara 
Hershey. 

Casino gambling will be the 
theme of the second dealer ap- 
preciation day. Scheduled for 
July 23 in Phoenix, Ariz., the 
event will feature an exhibit area 
open from 2 -5 p.m., followed at 7 
p.m. by a casino night featuring 
authentic gaming tables and 
dealers. 

"Not every store has the op- 
portunity to go to the Video Soft- 

ware Dealers Assn. [conven- 
tion]," says Luann Demsher, 
sales manager of Baker & Tay- 
lor's Phoenix branch. She says 
the events sponsored by the dis- 
tributor give retailers the oppor- 
tunity to meet studios reps and 

The events offer 
retailers a chance 
to meet suppliers 
and view product 

preview new and upcoming re- 
leases. "This is also our opportu- 
nity to thank retailers for doing 
business with us." 

The dealer appreciation day in 
Oxnard, Calif., will take place at 
the Embassy Suites Hotel, 2101 
Mandalay Beach. The Phoenix, 
Ariz., event will be held at the 
Fountain Suites Hotel, 2577 W. 
Greenway Road. 

LASER SCANS 
(Continued from preceding page) 

"Pavarotti In London," and "Phil 
Collins At Perkins Palace" ($29.95 
each), as well as a new title, "Wyn- 
ton Marsalis: Blues & Swing" 
($34.95). 

THE JETSONS meet the laser 
format: Image also recently 
signed a deal with Hanna -Barbera 
Home Video to exclusively license 
and distribute 12 of the latter's ti- 
tles for a period of seven years. 
The first two titles to be released 
will be "The Jetsons Meet The 
Flintstones" and "Personal Favor- 
ites: Johnny Quest," set for Sep- 
tember. The Image pact marks the 
first time that Hanna- Barbera 
product has been available on la- 
serdisk, according to Wendy Moss, 
Hanna -Barbera VP /GM. 

MCA Home Video journeys into 
the realm of lower price points 
with Don Bluth's animated dino- 
saur saga "Land Before Time," 
which it will launch Sept. 21 on la- 
serdisk at $24.98, one week after 
the title's VHS release at $24.95. 
For the moment, however, MCA's 

® AUDIO & VIDEO LABS ,f, ar, 
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VHS Duplication With Full 
Color Packaging 

300 T -60 VIDEOS 
FOR 
ONLY $1995 

Package is complete and 
includes stereo hrh dupli- 
cation, slipcase design, 
mechanical, film and printing 

CALL TOLL FREE FOR OUR 
COMPLETE CATALOG OR 

AN IMMEDIATE PRICE QUOTE 

1- 800. 468.9353 
In PA (215) 232-4140 

AUDIO & VIDEO LABS INC. 
1650 Broadway. Suite 1010 

New York, NY 10019 (212) 265.6662 

nonprehistoric titles will stay 
above the $30 mark. With "Land 
Before Time" MCA joins 
MGM /UA (as of this August), 
Warner Bros., Paramount, and 
Touchstone as labels with at least 
one A -title feature -film disk under 
$30. (Warner has by far and away 
the most such laserdisks.) 

IT'S THE DICKENS: This fall, 
Warner Home Video will release a 
laserdisk version of the two -part 
film "Little Dorrit," considered by 
many critics to be the best adapta- 
tion of a Charles Dickens novel to 
yet reach the screen. Nominated 
for two Academy Awards and 
named 1988's best picture at the 
Los Angeles Film Critics Awards, 
the vivid and colorful movie is set 
in 1820s London and chronicles the 
life of "Little" Amy Dorrit (Sarah 
Pickering), a spirited young wom- 
an who goes from poverty to great 
wealth and back to penury, all the 
while searching for the one true 
love of her life, Arthur Clennam 
(Derek Jacobi). The epic tale is told 
in two complementary films, "No- 
body's Fault" and "Little Dorrit's 
Story," which together total six 
hours and have a cast that also in- 
cludes Alec Guiness (Amy's fa- 
ther), Robert Morley, Cyril Cu- 
sack, Sophie Ward, and Roshan 
Seth. Warner's closed- captioned, 
Surround -Sound, four -disk "Little 
Dorrit" laserdisk set will retail for 
$89.98. 

Central Sun taps 
the music market 

with `video albums' 
featuring country, 

folk, bluegrass acts 
... see page 44 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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* * No. i * * 
MICHAEL JACKSON: THE LEGEND Vestron Musicvideo 5358 
CONTINUES ... Michael Jackson 1989 NR 15.98 

2 2 22 
JANE FONDA'S COMPLETE Lorimar /LightYear Ent. Jane Fonda 
WORKOUT Warner Home Video 650 

1989 NR 29.98 

3 3 23 MOONWALKER 
Motown Prod. /Optimum Prod. Michael Jackson 
CBS Music Video Enterprises 49009 1988 NR 24.98 

4 4 17 U2 RATTLE AND HUM 
Paramount Pictures U2 
Paramount Home Video 32228 

1988 PG -13 24,95 

5 5 128 CALLANETICS O 
Callan Productions Corp. Callan Pinckney 
MCA Home Video 80429 

1986 NR 24.95 

6 7 37 CINDERELLA Walt Disney Home Video 410 Animated 1950 G 26.99 

7 8 5 PLAYBOY WET AND WILD HBO Video 0277 Various Artists 1989 NR 19.99 

8 6 34 E.T. THE EXTRA -TERRESTRIAL 
Amblin Entertainment Henry Thomas 
MCA Home Video 77012 Dee Wallace 

1982 PG 24.95 

9 10 75 DIRTY DANCING 
Vestron Pictures Inc. Patrick Swayze 
Vestron Video 6013 Jennifer Grey 

1987 PG -13 24.98 

10 9 12 
SHIRLEY MACLAINE'S INNER 
WORKOUT 

Vestron Video 5270 Shirley Maclaine 1989 NR 29.98 

11 11 16 THE COLOR PURPLE Warner Bros. Inc. Whoopi Goldberg 
Warner Home Video 11 534 Oprah Winfrey 

1985 PG -13 24.95 

12 15 20 
BRUCE SPRINGSTEEN ANTHOLOGY: 
1978-1988 CBS Music Video Enterprises 49010 Bruce Springsteen 1989 NR 24.98 

13 RE -ENTRY 
INDIANA JONES AND THE TEMPLE Paramount Pictures Harrison Ford 

OF DOOM Paramount Home Video 1643 Kate Capshaw 
1984 PG 14.95 

14 21 18 
MICHAEL JORDAN: COME FLY WITH 

CBS -Fox Video 2173 Michael Jordan 1989 NR 19.98 

15 13 14 PLAYBOY'S SEXY LINGERIE HBO Video 0156 Various Artists 1989 NR 19.99 

16 22 3 THE LOST BOYS Warner Bros. Inc. Jason Patric 
Warner Home Video 11748 Dianne Wiest 

1987 R 19.98 

17 29 7 FULL METAL JACKET Warner Bros. Inc. Matthew Modine 
Warner Home Video 11760 Adam Baldwin 

1987 R 19.98 

18 17 15 RUSH: A SHOW OF HANDS PolyGram Music Video 041760 -3 Rush 1989 NR 24.95 

19 25 3 NUTS ABOUT CHIP 'N' DALE Walt Disney Home Video 447 Animated 1989 NR 14.95 

20 14 18 
SPORTS ILLUSTRATED'S 25TH 
ANNIVERSARY SWIMSUIT VIDEO HBO Video 0234 Various Artists 1989 NR 19.98 

21 24 10 ANTHRAX: OIDIVNIKUFESIN N.F.V. 
MIsland egaforce 

Visual 
WorArts ldwide Anthrax 50135 -3 

1988 NR 19.98 

22 28 8 
DAZZLING DUNKS AND BASKETBALL 

CBS -Fox Video 2229 Mary Albert 
BLOOPERS Frank Layden 

1989 NR 14.98 

23 19 49 LETHAL WEAPON Warner Bros. Inc. Mel Gibson 
Warner Home Video 11709 Danny Glover 

1987 R 19.98 

24 12 4 
PLAYMATE OF THE YEAR VIDEO 
CENTERFOLD 1989 HBO Video 0065 Kimberley Conrad 1989 NR 19.99 

25 40 3 
DISNEY'S SING ALONG SONGS: FUN Walt Disney Home Video 451 
WITH MUSIC 

Animated 1989 NR 14.95 

26 RE -ENTRY DEF LEPPARD: HISTORIA 
Bludgeon Riffola, LTD. Def Leppard 
PolyGram Music Video 080359 -3 

1988 NR 24.95 

27 16 32 
KATHY SMITH'S FAT BURNING 
WORKOUT 

Fox Hills Video FH1059 Kathy Smith 1988 NR 19.95 

28 RE -ENTRY 
DUCKTALES: LOST WORLD 
WANDERERS 

Walt Disney Home Video 450 Animated 1989 NR 14.95 

29 18 29 PLAYMATE VIDEO CALENDAR 1989 HBO Video 0510 Various Artists 1988 NR 19.99 

30 38 144 RAIDERS OF THE LOST ARK 
Paramount Pictures Harrison Ford 
Paramount Home Video 1 376 1981 PG 14.95 

31 RE-ENTRY MICKEY AND THE GANG Walt Disney Home Video 445 Animated 1989 NR 14.95 

32 NEW $19.98 HOME VID CLIFF'EM ALL! Elektra Records Metallica 
Elektra Entertainment 40106 -3 

1987 NR 19.98 

33 23 141 
JANE FONDA'S LOW IMPACT Lorimar /LightYear Ent. 

Jane Fonda 
AEROBIC WORKOUT Warner Home Video 070 1986 NR 29.98 

34 26 11 DEBBIE GIBSON: LIVE IN CONCERT 
Atlantic Records Inc. Debbie Gibson 
Atlantic Video 50133 -3 

1989 NR 19.98 

35 35 34 BEVERLY HILLS COP II 
Paramount Pictures Eddie Murphy 
Paramount Home Video 1860 

1981 R 19.89 

36 33 35 
Callan Productions Corp. 

SUPER CALLANETICS Callan Pinckney 
MCA Home Video 80809 1988 NR 24.95 

37 36 117 THE WIZARD OF OZ MGM /UA Home Video 60001 Judy Garland 
Ray Bolger 

1939 G 29.95 

38 20 80 PINK FLOYD THE WALL MGM /UA Home Video 400268 Bob Geldof 1982 R 19.95 

39 39 32 THE UNTOUCHABLES 
Paramount Pictures Kevin Costner 
Paramount Home Video 1886 Sean Connery 

1987 R 19.89 

40 31 22 ANGELA LANSBURY: POSITIVE 
MOVES 

Wood Knapp Video WK1016 Angela Lansbury 1988 NR 29.95 

ITA gold certifcation for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 

or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 

250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million 

at suggested retail for nontheatrical titles. 
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OME VIDEO 

Company Hoping `Grand Slam! 'A Home Run 

VidAmerica Pitches Baseball Video 
BY AL STEWART 

NEW YORK Dave Winfield may 
be sidelined with an ailing back 
this season, but the Yankee slug- 
ger still managed to make a pitch 
for "Grand Slam!," a new video- 
tape that celebrates some of base- 
ball's most memorable moments. 

The 98- minute video, scheduled 
for release by VidAmerica on July 
18 for a list price of $29.98, was 
touted by Winfield as an ideal vid- 
eo for baseball fans and future 
fans. "It's perfect to show your 
kids to get them interested in base- 
ball," Winfield said at a press con- 
ference here. 

Hosted by Dick Schaap, the vid- 
eo chronicles the heroics of such 
famous players as Ted Williams, 
Mickey Mantle, Reggie Jackson, 
and Stan Musial. All told, 37 for- 
mer and present players -as well 
as comedian and baseball fan Billy 
Crystal -offer insights and share 
anecdotes. A condensed version of 
the program aired on national TV 
during the opening week of the 
1989 baseball season and was 
roundly praised by critics. 

"We are very proud to have won 
the rights to 'Grand Slam!'," said 
Al Markim, president of VidAmer- 
ica. "In the years to come it will re- 
main the definitive video celebra- 
tion of baseball -a must for base- 
ball fans of all ages." 

N.Y. Yankees slugger Dave Winfield is 
among the players featured in "Grand 
Slam!" The 98- minute video, which 
chronicles baseball's most memorable 
moments, will be released by 
VidAmerica July 18 for a list price of 
$29.98. -The prebook cutoff date is 
July 6. 

Markim noted that Johnny 
Bench, the former catcher who will 
be inducted into the Hall of Fame 
in July, will act as principal 
spokesperson for the video. Aside 
from an appearance at VidAmeri- 

ca's booth during the Video Soft- 
ware Dealers Assn. convention in 
August, Bench is slated to pro- 
mote the tape during a series of 
television appearances. 

The company also plans an ad- 
vertising campaign that will in- 
clude television, sports radio, 
sports -related magazines, and 
newspapers. In addition, there will 
be a 900 number enabling callers 
to hear some of the sports person- 
alities featured on the tape. 

Also due out is a soundtrack al- 
bum that includes songs sung by 
Little Richard, Roberta Flack, Ash- 
ford & Simpson, and Isaac Hayes. 
The album, produced by Academy 
Award winner Bill Conti, will be re- 
leased by Grudge Records. 

VidAmerica says sweepstakes 
and a variety of other promotions 
that will award tickets to the 
World Series are being developed. 

"We are making an all -out effort 
for 'Grand Slam!'," said Gary Nee- 
dle, executive VP of VidAmerica. 
"We know that with an aggressive 
marketing, publicity, and sales 
campaign, this tape will be a home 
run. Since it is being released to co- 
incide with the height of the base- 
ball season -the All -Star game, 
Hall of Fame 50th anniversary, 
pennant races, and our spokesman 
Johnny Bench's induction into the 
Hall of Fame -baseball fever will 
be at its peak." 

Nothing Low -Rent About These Videos 
South Gate's Pelman Puts His Faith In B Titles 

BY ELMER PASTA 

LOS ANGELES Despite all the 
talk about the emerging sell - 
through market, Yoram Pelman, 
president of South Gate Entertain- 
ment, has a more traditional per- 
spective on video stores: "The re- 
tailer is in the library business, not 
the selling business," says Pel- 
man, who also asserts that "the 
home video market is now more 
open to B titles than ever before." 

With this in mind, Pelman, the 
former president of TWE's video 
arm, has established a new home 
video distribution company that 

focuses on B movies for the rental 
market. He says that since start- 
ing the firm in Febuary he has suc- 
cessfully released half a dozen pic- 
tures and plans to release two or 
three more per month for at least 
the next 12 months. 

For Pelman, there is nothing 
second -rate about the B business. 

"Our attention is on B titles," 
says Pelman, "but, although the 
production budgets for them were 
low, I like to think all our titles are 
A titles. That's because all our 
movies sell very well, considering 
the small budget we use to pro- 
mote them." 

CURRENT CHART HITS 
AVAILABLE BY SUBSCRIPTION 

For programming use only 
Inquire on station letterhead: 

RECORD SO[MCE INTERNATIONAL 

A DIVISION OF BILLBOARD 

1515 BROADWAY, NEW YORK, N.Y. 10036 

Pelman estimates an average 
$250,000 outlay to sell each pair of 
new releases to retailers and con- 
sumers. That includes money for 
the video boxes, point -of- purchase 
material, retailer magazine ads 
and distributor mailer expenses. 

The bulk of South Gate's titles 
are horror films from a variety of 
sources. Its July releases, for ex- 
ample, include "Evil Alter," a hor- 
ror- chiller acquired from Curb -Es- 
quire and starring William Smith 
( "Rich Man, Poor Man "). Also due 
out is "The Ranch," a comedy star- 
ring Andrew Stevens, acquired 
from Walter Manley. Each film re- 
portedly had production budgets 
of approximately $2 million. 

Two of South Gate's most recent 
acquisitions for home video view- 
ing are on its 1989 summer release 
schedule. Pelman says an aggres- 
sive marketing push is planned for 
each video. 

"Lethal Pursuit," acquired from 
Shapiro Entertainment, is an ac- 
tion- adventure film that centers on 
a small -town criminal's vicious ha- 
rassment of his one -time high 
school sweetheart, now a well - 
known singer, when she returns to 
the town for a visit. 

"Norman's Awesome Experi- 
ence," acquired from Simcom, is a 
comedy, supposedly in the vein of 
"Bill And Ted's Excellent Adven- 
ture," about an ingenious physics 
student whose misdirected experi- 

(Continued on next page) 

Nesmith Says Vid Mags 
Aren't Monkee Business 

NO MONKEYING AROUND: 
Former Monkee and chairman/ 
founder of Pacific Arts Video Mi- 
chael Nesmith says he is aggres- 
sively getting back into video pub- 
lishing. (Several years back he pro- 
duced "Overview," a TV Guide - 
type, low -priced video format that 
never took off.) 

Why will Nesmith Video Publish- 
ing -which plans to develop six to 
10 serialized, ad- supported periodi- 
cals and also license other video 
magazines currently in produc- 
tion-be any different? 

Because several video maga- 
zines, such as MPI's "Hard 'N' 
Heavy" heavy metal magazine, 
have hit the market recently, Nes- 
mith points out. "I don't have to tell 
people what the concept is any- 
more. With 'Overview' I had to keep 
describing it from scratch. 

"I was also 
out there try- 
ing to explain 
that a video 
magazine 
could be ad- 
vertiser-sup - 
ported. Pro- 
grammers 
and ad agen- 
cies thought 
that was nuts. 
Now they think differently. 

"The difference between Nes- 
mith Video Publishing and Pacific 
Arts Video," he continues, "is that 
NVP is dedicated to the video mag- 
azine concept. It's an animal that 
needs its own care and feeding ... 
from price points and merchandis- 
ing. I needed a new firm for that." 

When will the industry begin to 
see product? "You'll start to see 
bubbles this year and then I am go- 
ing to go after it with a vengeance 
in 1990," Nesmith says. 

INDEPENDENT ACTION: Nick 
Santrizos, who used to run Thorn- 
EMI /HBO Video several years ago, 
had a reputation for developing 
unique marketing wrinkles. He's at 
it again with his newly formed Try- 
Ion Video (Billboard, May 20), 
which is set for distribution 
through Orion. The label is taking 
genre films and packaging them as 
"double features" on one cassette. 
The first offerings include "Devil's 
Angels" and "Return Of The Re- 
bels," two motorcycle -themed ac- 
tion films, and "Pajama Party" and 
"Doctor Goldfoot And The Bikini 
Machine," two beach comedies. The 
films, licensed from Filmways and 
American International Pictures, 
have never been on video before. 
The suggested list price for each 
tape will be $69.95. The order cutoff 
is July 25; the street date is Aug. 10. 

Pete Pidutti, senior VP /GM of 
newly formed SGE -HV, a division 
of Shapiro Glickenhaus Entertain- 
ment, says the company will back 
its first release -"Red Scorpion" 
starring Dolph Lundgren -with a 
$900,000 budget, a third of which 
will go to a spot TV campaign set to 
kick off Aug. 10, 10 days after 
street date. Pidutti says the compa- 

ny plans to take a selective ap- 
proach to the marketplace and will 
only release 10 films a year. 

SHORT SCANS: Although they 
only sell only one home video prod- 
uct- Playboy's "The Art Of Mas- 
sage" -the 64 -unit The Sharper 
Image retail chain is forging other 
links with the home video indus 
To date, the chain has worked wi 
both Warner Home Video and 
New World Video on "Hellraiser 
II," says Thomas R. Greenhaw, 
the stores' Carrollton, Texas -based 
national sales manager /corporate 
marketing, in working out special 
incentive programs for the two 
companies' telemarketing /sales ef- 
forts. The chain plans to get more 
heavily involved with home video 
firms as well as other entertain- 
ment industry companies ... Mag- 

num Enter- 
tainment 
claims it is of- 
fering the in- 
dustry's first 
lifetime guar- 
antee on its ti- 
tles. Should 
one of its 
tapes malfunc- 
tion, the dealer 
can simply 

send it back to the company with $7 
in postage and handling and receive 
a brand new copy, says Danny Ko- 
pels, executive VP ... Santa Moni- 
ca, Calif.-based Cinergy Video En- 
tertainment recently launched 
"Psychocalisthenics With Lindsay 
Wagner," a $29.95 exercise video 
aimed at calming both body and 
spirit. Designed by Chilean teacher 
Oscar Ichazo, the program derives 
from yoga techniques and dance 
principles. 

SHORT SCANS II: Hanna -Bar- 
bera Home Video's first quarter 
was a good one as sales exceeded 
projections by 25 %, says Wendy 
Moss, VP /GM. At the same time, 
H -B has struck a deal with the 
Sparrow Corp. for the marketing 
and distribution of its Bible series. 
And H -B will debut "The Jetsons: 
First Episodes" on home video, 
which will be backed, in part, by a 
promotional tie -in with 3,500 Wen - 
dy's restaurants ... The Southeast 
gets its own home video show, 
March 5-7 at the Marriott Marquis 
Hotel in Atlanta. The organizers 
are the same folks who bring you 
the East Coast Video Show, which 
will see its next edition Oct. 30 -Nov. 
1 in Atlantic City, N.J.... Cannon 
Video, distributed by Warner 
Home Video, has acquired world- 
wide home video rights to "Night- 
mare Classics," Shelley Duvall's 
new dramatic anthology series that 
is premiering on Showtime later 
this year. Included are hourlong 
productions of such classic tales as 
"The Strange Case Of Dr. Jekyll 
And Mr. Hyde" and "The Turn Of 
The Screw" ... RCA /Columbia 
Pictures Home Video will release 
"Chances Are" starring Cybill 
Shepherd this fall. 

BlEAT 
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Compiled from a national sample of retail store sales reports. 

TITLE Program Supplier, 
Catalog Number 

3m pu 
ros 

tnLi 

HEALTH AND FITNESSTM 

1 1 129 

** NO.1 ** 
CALLANETICS ( MCA Home Video 80429 2495 

2 2 21 
JANE FONDA'S COMPLETE 
WORKOUT Warner Home Video 650 29.98 

3 4 35 SUPER CALLANETICS MCA Home Video 80809 24.95 

4 5 129 
JANE FONDA'S LOW IMPACT 
AEROBIC WORKOUT Warner Home Video 070 29.98 

5 3 129 JANE FONDA'S NEW WORKOUT Warner Home Video 069 29.98 

6 6 17 
ANGELA LANSBURY: POSITIVE Wood Knapp Video 
MOVES WK1016 29.95 

7 12 129 
KATHY SMITH'S ULTIMATE VIDEO 

JCI Video 8100 WORKOUT 14.95 

8 7 129 KATHY SMITH'S BODY BASICS JCI Video 8111 14.95 

9 9 33 
KATHY SMITH'S FAT -BURNING 
WORKOUT Fox Hills Video FH1059 19.95 

10 8 11 
SHIRLEY MACLAINE'S INNER 
WORKOUT Vestron Video 5270 29.98 

11 10 67 START UP WITH JANE FONDA Warner Home Video 077 19.95 

12 13 111 
JANE FONDA'S P. B. & R. 
WORKOUT 

Warner Home Video 046 29.98 

13 11 23 RAQUEL: LOSE 1OLBS. IN 3 WEEKS HBO Video 9892 19.99 

14 19 115 
THE JANE FONDA'S WORKOUT 
CHALLENGE Warner Home Video 051 29.98 

15 14 115 A WEEK WITH RAQUEL HBO Video 9965 19.99 

16 17 71 KATHY SMITH'S STARTING OUT Fox Hills Video FH1027 19.95 

17 18 129 
RICHARD SIMMONS AND THE 
SILVER FOXES Warner Home Video 158 24.95 

18 RE -ENTRY 
KATHY SMITH'S WINNING 
WORKOUT O 

Fox Hills Video FH1012 29.95 

19 NEW THE 8 WEEK CHOLESTEROL CURE Twin Tower Video 29.95 

20 15 129 
JANE FONDA'S EASY GOING 
WORKOUT Warner Home Video 058 29.98 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for 
theatrically released programs, or of at least 25,000 units or $1 million at suggested retail for 
nontheatrical titles. ITA platinum certification for a minimum sale of 250,000 units or a dollar volume 
of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at 
suggested retail for nontheatrical titles. Next week: Recreational Sports and Self Improvement. 
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VIDEO 
REVIEWS 

This column offers a critical look 
at recent nontheatrical video re- 
leases. Suppliers interested in see- 
ing their cassettes reviewed in this 
column should send VHS cassettes 
to Al Stewart, Billboard, 1515 
Broadway, New York, NY 10036. 
Please include the running time 
and suggested retail price. 

"Clifford's Fun With Opposites" 
and "Clifford's Fun With 
Sounds," Family Home Enter- 
tainment, 30 minutes each, $14.95 
each. 

Clifford, the big red dog who has 
been delighting children for gener- 
ations, is now available on video. 
Due out in September, these two 
animated programs are geared to 
children between the ages of 3 and 
7. However, that hasn't stopped 
one 2'/2- year -old from taking to 
Clifford in a big way. 

"Fun With Opposites" teaches 
children about the meaning of op- 
posites while at the same time of- 
fering an enjoyable tale about a 
pet show. In "Fun With Sounds," 
Clifford tries to break into the 
movies as a sound effects dog. 
Cute without being cloying or sac- 
charine, the "Clifford" programs 
offer education disguised as fun, 
and there probably isn't a more ef- 
fective teaching method to be 
found. RICHARD T. RYAN 

"Why Fish Strike! ... Why They 
Don't!" Cabin Fever Entertain- 
ment, 83 minutes, $29.95. 

Originally released in theaters 
as "Salmon Spectacular," this pro- 
gram contains a great deal of valu- 
able advice for the serious angler. 
Best of all, by means of a special 
underwater camera, viewers can 
actually see the fish in action as 
they stalk and attack the various 
lures. Among the many topics cov- 
ered: Do big lures catch bigger 
fish? What smells do fish find at- 
tractive? What type of lure actions 
trigger a strike? 

The answers may be surprising 
to a lot of avid anglers; however, 
the biggest disappointment may 
be in the implied promise of the ti- 
tle. For while this program seems 
devoted to a serious discussion of 
all game fish, the fact is that the 
bulk of the time is given exclusive- 
ly to salmon; while a few other 
popular fish are mentioned briefly, 
many others are not even acknowl- 
edged. 

However, what the program 
does, it does well. And those who 
enjoy salmon fishing may find this 
effort a real catch. R.T.R. 

"Mickey Mantle: The American 
Dream Comes To Life," Fox Hills 
Video, 60 minutes, $19.95. 

Anyone who loves baseball real- 
izes just how great an impact 
Mickey Mantle had on the game. 
Together with Whitey Ford and 
Billy Martin, Mantle not only 
struck fear into the hearts of oppo- 
nents -but into the heart of his 
own manager as well. In fact, it's 
no stretch at all to say that in 
terms of legend status, some of 
the Mantle's off -the -field exploits 

(Continued on next page) 

Arnie Drives Sell- Through. Al Reuben, senior VP of Vestron Video, right, 
presents golf legend Arnold Palmer with an award marking the success of the 
"Arnold Palmer Play Great Golf" series. The first two volumes, "Mastering The 
Fundamentals" and "Course Strategy," have sold a total of 100,000 units and 
still appear in the top 10 of Billboard's Sports Video Sales chart two years after 
their release. Two additional volumes, "Practice Like a Pro" and "The Scoring 
Zone," were recently released by Vestron. All four tapes in the series have a list 
price of $39.95. 

SOUTH GATE'S PELMAN PUTS FAITH IN B TITLES 
(Continued from preceding page) 

ments in time travel propel him, a 
beautiful model, and her volatile 
boyfriend back to the days of the 
Roman Empire. Rated PG -13, the 
film was written, produced, and di- 
rected by Paul Donovan; execu- 
tive- produced by Peter Simpson; 
and stars Tom McCamus, Laurie 
Paton, and Jacques Lussier. 

Pelman has extensive experi- 
ence in home video and theatrical 
distribution. He relocated to the 
U.S. in 1986 from Israel, where he 
had built and operated that coun- 
try's second -largest theater chain 
and its most successful indepen- 
dent theatrical distribution compa- 
ny. 

He entered the film business in 
1975 when he assumed the man- 
agement of Israel's sole drive -in 
theater, in Tel Aviv. He subse- 
quently parlayed a $300 invest- 
ment into first renting, then buy- 
ing the drive -in. Pelman began ac- 
quiring conventional theaters and 
expanding into distribution. In 
1985, he sold Inkay Film Ltd. He 
continues to own 24 December 
Films. 

In 1986 Pelman joined Trans 
World Entertainment as head of 
its video division, and the next 
year was named president of the 
company's domestic theatrical and 
video distribution divisions. 

Before starting his own compa- 
ny, Pelman publicly complained 
about TWE's decision to sell rights 
to its most significant titles -such 
as "Kansas " -to rival video sup- 
pliers. The top management at 
TWE said the cash flow generated 
by such deals was necessary for 
future productions. 

Now with South Gate, Pelman is 
interested in acquiring more quali- 
ty B titles for video release, as well 
as acquiring A -title films for re- 
lease in both theatrical and home 
video markets. And through his 
experience in the B -title home vid- 
eo market at Trans World, he be- 
lieves a profitable market niche 
has been identified. 

"The B -title home video market 
can be a very profitable area of ex- 
ploitation," he said. "The key to 
exploiting this market lies in two 
areas: marketing and distributor 
relations. South Gate's marketing 
approach is aimed at the retailers, 
while management continues to 
maintain strong, well -established 
relationships with its distribu- 
tors." 

Pelman says the retailer needs 
the B title in his store for two rea- 
sons. "No. 1: The consumer needs 
to be able to walk into the video 
store and spend more than just 
two to four bucks. If he's already 
seen all the available new A titles, 
he needs to have other titles to 
make his trip to the store worth- 
while. 

"No. 2: The B title is perceived 
as new much longer in the store by 
the average consumer, because he 
hasn't seen it there before 
amongst all the highly promoted A 
titles." 

So how does a small releasing 
company like South Gate compete 
with the majors and their heavy A 
titles for valuable video store shelf 
space? "We make our titles more 
visible," Pelman says. "We give a 
lot more attention to marketing B 
titles by assuring the retailer that 
if he buys our titles, they will 
rent." 

Pelman says his company is hap- 
py if it can sell 20,000- 50,000 units 
per title. "We just try to give the 
consumer what he wants and think 
hard about each campaign. The 
idea is to convince the video dealer 
not to buy that 11th Disney title, 
but to buy ours instead. We obvi- 
ously can't spend as much money 
as the big guys, but the need for B 
titles is definitely there." 

Pelman's confidence is evi- 
denced in the name his wife sug- 
gested for his company. "The 
south gate is the lucky gate ac- 
cording to ancient Oriental belief," 
said Pelman. "The name seems to 
work in selling those B titles!" 
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VIDEO REVIEWS 
(Continued from preceding page) 

rival his amazing on- the -field ac- 
complishments. 

Watching this program is like 
sitting down for an informal chat 
with an old friend. Filled with rem- 
iniscences and anecdotes -some of 
which are touchingly poignant 
while others are outrageously fun- 
ny -this videography is an all -too- 
brief look into the life of one of the 
truly immortal "boys of summer." 

During the tape, Mantle dis- 
cusses "1956: The Turnaround 
Year," "Memorable Home Runs," 
and "1961: The Upside Down 
Year." 

Priced to move, this program 
just may turn out to be a sell - 
through superstar. R.T.R. 

"Will Rogers: Look Back In 
Laughter," Media Home Enter- 
tainment, 55 minutes, $59.95. 

Will Rogers has been called 
America's "Ambassador of Good 
Will." With his wry humor and 
down -home style, Rogers charmed 
an entire nation. However, there 
was much more to Will Rogers 
than simply the on -stage persona. 
A pioneer film maker, a syndicated 
newspaper columnist, a political 
activist, and a father and family 
man, Rogers was an inordinately 
complex individual. 

Hosted by comedian Robin Wil- 
liams, the program also includes 
segments with funnymen Rodney 
Dangerfield, Chevy Chase, and Dan 
Aykroyd -all of whom shed a little 
light on the legacy of Will Rogers. 
Although Rogers may not be very 
well known among the young of to- 
day, this is a program that just may 
do well- despite the rather steep 
price -with nostalgia lovers and 
contemporary history buffs. R.T.R. 

"John Hartford, Learning To 
Smile All Over Again," Central 
Sun, 30 minutes, $24.95. 

Like its predecessors, this newest 
in the Central Sun video album line 
is pure performance -no graphics, 
no gimmicks. Hartford simply 
places himself at a microphone in a 
Nashville, Tenn., television studio, 
and sings, plays, and shuffles to 10 
of his most requested songs, includ- 
ing his own mega -standard, "Gentle 
On My Mind." 

Although this no- frills approach 
sounds perilously static, it is far 
from it. Hartford's mugging and 
limber -kneed dancing -in -place ele- 
vate the project to a visual as well 
as an aural experience. 

Accompanying himself on fiddle, 
banjo, and guitar, Hartford deals 
out pure whimsy ( "Good Ole Elec- 
tric Washing Machine Circa 1943 "), 
nostalgic tenderness ( "Annual 
Waltz "), and assertions of spiritual 
resilience (the title cut). 

Other selections: "Benny Martin 
Special," "Way Down The River 
Road," "In Tall Buildings," "Silly 
Entertainment," "Short Life Of 
Trouble," and "Gum Tree Canoe." 

EDWARD MORRIS 

111:T111m11rT 
The results are last. The 

reach is vast. And the call is 

free' To place a Billboard 
Classified ad, call Jeff 
Serrette at (800) 223 -7524. 

America's Most Talked About and 

"It plants 12 sticks of dynamite in your brain, 

then sets them off relentlessly, one by one. 

It's a shattering experience." 
-Kathy Huffhines. DETROIT FREE PRESS 

"A deeply involving and deeply affecting film that everyone ought to see..." 
-Judith Grist 

GENE 

DAME HACKMAN An ALAN PARKER Film DAFO 

ISSISSIPPI 
BUR GI 

A FREDERICK LOLLO Production An ALAN PARKER Film 

GENE HACKMAN MILLEN DAME "MISSISSIPPI BURNING" 

Original Music by TREMOR JONES Edited by GERALD HAMBLING, A.C.E. Production Designers PHILIP HARRISON GEOFFREY KIRKLAND 

Director of Photography PETER BILIOU, B.S.C. \11 [loan by CHRIS GERM] Produced by FREDERICK LOLLO and ROBERT E COLESBERRY 

Directed by ALAN PARKER L$ RESTRICTEDI J S ®Ç> ç 01 A O/:%Oil 
Pnnts By Dewxe" SAR IRE SIRNEI PAPERBACK PIC LURE S Release 

ORDER CUT OFF DATE: JULY 11 STREET DATE: JULY 27 

ORION® 
HOME VIDEO 

1989 Onon Rome VMeo All Rights Reserved 
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HOME VIDEO Billboard 

CHART 
RESEARCH 
PACKAGES 

The definitive lists of 
the top hits year by 
year, through the entire 
history of record charts. 
Based on the authorita- 
tive statistical research 
of the music industry's 
foremost trade publi- 
cation. 

THREE TITLES 
AVAILABLE: 

Number One Pop 
Singles, 1941 through 
1985. Lists Billboard 
issue date, title, artist 
and label of the number 
one record of each week. 
$50.00. 

Top Ten Pop Singles, 
1947 through 1985. 
Lists title, artist and 
label of every record 
which reached number 
10 or higher on Billboard's 
pop singles charts. 
Listed alphabetically 
within each year. 
#1 records are indicated. 
$50.00. 

Top Pop Singles Of 
The Year, 1946 
through 1985. The 
annual listings of the top 
hits of the year in rank 
order, as published in 
Billboard's year -end 
special issues. Includes 
title, artist and label for 
each entry. $50.00. 

Billboard Chart Research 
Mark Marone 
1515 Broadway 

New York, NY 10036 

Please send me the 
following Billboard 
Chart Research 
Packages: 

A -1 Number One 
Pop Singles 
@ $50.00 

A -2 Top Ten Pop 
Singles @ $50.00 

A -3 Top Pop Singles 
Of The Year 
@ $50.00 

Check or money order 
is enclosed in the 
amount of: 

s 
(Sorry no C.O.D. or billing.) 

Name 

Company 

Address 

Cite, Slate, Zip 

Overseas air mail rates 
available upon request. 

All sales are final. 
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VLEO RETAILING 

VSDA's New Executive Director Stresses Education 
BY BRUCE HARING 

NEW YORK The Video Software 
Dealers Assn. has named Linda 
Lauer as its new executive direc- 
tor. The appointment is effective 
Saturday (1). 

Lauer, who joined VSDA in Jan- 
uary as director of membership 
services, replaces Pam Horovitz in 
the position when Horovitz moves 
into the executive VP slot created 
by the retirement of Mickey Gran- 

berg (see Retail Track, page 52). 
Unlike Horovitz, however, who 
held the executive director titles of 
both VSDA and its affiliated trade 
group, the National Assn. of Re- 
cording Merchandisers, Lauer will 
be solely responsible for the video 
organization. 

"I've been in retail a long time, 
and this is definitely the icing on 
the cake," says Lauer. "I hope I 
can serve as well as everyone ex- 
pects." 

0 
A WEEKLY PREVIEW 

] [il 1 ',.11; 11:j (11,..1 [il cii, 

OF UPCOMING VIDEO RELEASES* 

TITLE (MPAA RATING) 
STARS 

STUDIO /LIST PRICE 

PREBOOK 

CUTOFF 

(STREET DATE) 

BOX OFFICE 

IN MILLIONS 
(# OF SCRIMS) 

P -O -P 
AVAIL - 

ABILITY 

HEATHERS (R) 7/12/89 $1.1 Poster 
Winona Ryder, Christian Slater (7/25/89) (54) 
New World /$89.95 
MISSISSIPPI BURNING (R) 7/11/89 $34.1 Poster, 
Gene Hackman, Willem Dafoe (7/27/89) (1,134) Brochure 
Orion /$89.98 
1969 (R) 7/12/89 $5.2 Poster 
Kiefer Sutherland, Robert Downey (7/26/89) (521) 
Jr. 
Media /$89.95 
PURGATORY (R) 7/14/89 NA Counter - 
Tanya Roberts 
New Star /$79.95 

(7/28/89) (NA) card, Bro- 
chure 

STRIPPED TO KILL 2 (R) 7/6/89 NA Poster 
Maria Ford (7/25/89) (NA) 
MGM /UA/$79.95 

SUMMER JOB (R) 7/6/89 $0.1500 Poster, 
Sherrie Rose (7/27/89) (125) Ad Mats 
SVS/$79.95 

INFORMATION FURNISHED BY VIDEO FORECASTER. 

OTHER TITLES 

THE ADVENTURES OF COMMANDER INNERSPACE 
CRUMBCAKE VOLUME 6: THE Dennis Quaid, Martin Short 
MALTESE FRACTION /DR. DISGUSTO'S Warner /$19.98 
PERSONALITY POTION Prebook cutoff: 6/29/89; Street: 7/19/89 
Children 
Hi- Tops /$14.95 IT WAS A SHORT SUMMER, CHARLIE 
Prebook cutoff: 6/28/89; Street: 7/12/89 BROWN 

Animated 
ANIMALYICS /DOT AND THE KOALA Hi- Tops /$14.95 
Animated Prebook cutoff: 6/28/89; Street: 7/12/89 
Family /$14.95 
Prebook cutoff: 6/28/89; Street: 7/20/89 MIRTHWORMS ON STAGE 

BEETLEJUICE 
Animated 
family / $14.95 

Michael Keaton, Geena Davis Prebook cutoff: 6/28/89; Street: 7/20/89 
Warner /$19.98 
Prebook cutoff: 6/29/89; Street: 7/19/89 MY PET MONSTER VOLUME 7: ESCAPE 

FROM MONSTERLAND 
BRIAR ROSE Children 
Animated Hi- Tops /$9.95 
Hi- Tops /$14.95 Prebook cutoff: 6/28/89; Street: 7/12/89 
Prebook cutoff: 6/28/89; Street: 7/12/89 

MY PET MONSTER VOLUME 6: 
EASYRIDERS VIDEO MAGAZINE RUNAWAY MONSTER 
VOLUME 1 Children 
Motorcycling Hi- Tops /$9.95 
Easyriders /$19.95 Prebook cutoff: 6/28/89; Street: 7/12/89 
Prebook cutoff: 6/26/89; Street: 7/7/89 

PEE -WEE'S PLAYHOUSE: OPEN HOUSE 
EASYRIDERS VIDEO MAGAZINE Pee -Wee Herman 
VOLUME 2 Hi- Tops /$14.95 
Motorcycling Prebook cutoff: 6/28/89; Street: 7/12/89 
Easyriders /$29.95 
Prebook cutoff: 6/26/89; Street: 7/7/89 PEE -WEE'S PLAYHOUSE: PUPPY IN THE 

PLAYHOUSE 
THE GOLD AND GLORY Pee -Wee Herman 
Joss McWilliam, Colin Friels 
IVE /$89.95 

Hi- Tops /$14.95 
Prebook cutoff: 6/28/89; Street: 7/12/89 

Prebook cutoff: 6/28/89; Street: 7/20/89 
KATHY SMITH'S PREGNANCY 

THE GOLDEN GOOSE WORKOUT 
Children Instructional 
Hi- Tops /$14.95 Fox Hills/$29.95 
Prebook cutoff: 6/28/89; Street: 7/12/89 Prebook cutoff: 6/28/89; Street: 7/12/89 

I COVER THE WATERFRONT TEEN WOLF: WOLF OF MY DREAMS 
Ben Lyon, Claudette Colbert 
King Bee/$14.95 

Animated 
Family /$14.95 

Prebook cutoff: 6/21/89; Street: 7/6/89 Prebook cutoff: 6/28/89; Street: 7/20/89 

To get your company's new video releases listed, send the following information -title, performers, dis- 
tributor /manufacturer. format(s), prebook cutoff, ship date, box- office gross, and suggested list price (if 
available) -to Video Releases, Billboard, 1515 Broadway, New York. N.Y. 10036. 

Formerly owner of the 23 -store 
Arizona Videocassettes retail 
chain and the General Video dis- 
tributorship, Lauer also served as 
the regional director for Vestron's 
The Video Store retail chain. A 
member of VSDA's board of direc- 
tors from 1985 -88, Lauer has han- 
dled the organization's education- 
al endeavors since her January ap- 
pointment and has also tackled 
tasks that fell beyond the parame- 
ters of her original job description. 

Lauer's immediate goals for her 
new position include "more mem- 
ber services, to get members more 
informed and involved. As an ex- 
retailer, I'm very in tune with their 
needs, as well as those of the asso- 

ciate members." 
The eighth VSDA convention oc- 

cupies most of Lauer's attention at 
the moment. However, next year 
should offer more educational op- 
portunities for members. 

"I did a needs assessment sur- 
vey when I got here in January," 
she says. "We covered all kinds of 
topics as to what retailers were in- 
terested in, and how they wanted it 
presented, whether through work- 
shops, video /audio, or manuals. 
We're tabulating that to direct our 
attention to those areas that best 
serve our members' needs. There's 
nothing specific yet, but there are 
a lot of things I'm looking at." 

The biggest challenge facing 

VSDA? "Educating the retailer to 
the constant changes in the video 
industry," Lauer says. "First off, 
legislation, then the day -to -day op- 
erations, sell- through, security, pi- 
racy. There are a lot of things re- 
tailers have to be in tune with; 
we're looking to solve issues be- 
fore they become problems." 

Although her husband, Arthur, 
and three sons are still located in 
Arizona, "We're really very close, 
even though the miles separate 
us," Lauer says, adding that her 
biggest personal challenge is try- 
ing to find the time to sneak home 
and catch her basketball -playing 
sons in action. 

Blockbuster Moves To Make Most of Assets 
Major Conversion, National Promos Part Of Plan 

This story was prepared by Earl 
Paige in Los Angeles and Ken Ter- 
ry in New York. 

LOS ANGELES The giant Block- 
buster Video network is digesting 
several of the deals that swelled its 
store count during the last two 
years, but at the same time is put- 
ting mechanisms in place to make 
sure that its rapid expansion pace 
does not come at the expense of its 
marketing game plans. 

Conversion of the Major Video 
franchises to Blockbuster stores, 
the company's largest -ever acquisi- 
tion, continues, although the pace 
varies from market to market. One 
region where there is a rush on is 
Southern California, according to 
Hank Cartwright, founder of Major 
Video and an architect of the merg- 
er. He says the urgency is to "be 
able to capitalize on the advertising 
and promotion in such a large mar- 
ket." 

Until January of this year and the 
sudden opening of five stores, 
Blockbuster had no presence in the 
greater L.A. market, where 100 
stores are reportedly planned. Ma- 
jor Video, however, was expanding 
in L.A. At the time of the merger's 
announcement in April last year, 
"we had nine stores up and 10 
leases signed," notes Cartwright. 
"These stores are all being convert- 
ed right now -new fixtures, the col- 
or scheme, and so on. I think by the 
end of the year most will be 
changed over." 

Tom Gruber, senior VP and chief 
marketing officer, does not offer a 
timetable for the Major conversions 
to be completed, but contends the 
impetus for switch -overs comes 
from Major franchisees. "The soon- 
er we can accomplish that, the bet- 
ter for everyone concerned," he 
says. "It's simply a matter of mar- 
keting our brand." 

For the last several months, all of 
Blockbuster's Video Library stores 
in the San Diego area have been 
converted to the Blockbuster ban- 
ner (Billboard, Sept. 3). Completion 
date for the project is Saturday (1). 
Including the 43 acquired Video Li- 
brary stores (a few of which were 
closed) and some new outlets, 
Blockbuster will have 46 units in the 
San Diego area as of that date, says 

Gruber. Some of the rooms deemed 
too small for Blockbuster's super- 
store standards are using signs that 
read "Video Library, A Blockbuster 
Video Company," rather than the 
main logo. 

Blockbuster franchisees are ex- 
cited about the corporate plans for 
national promotions but are not 
waiting for those efforts to broaden 
their own local marketing thrusts, 
says Frank Slugaski, VP of franchi- 
see New Jersey Blockbuster. The 12 
stores operated by New Jersey 
Blockbuster will have their own cal- 
endar promotion this Christmas (see 
Store Monitor, page 64). "A lot of 
ideas come from the franchisees," 
says Slugaski, whose firm also de- 
veloped its own program to push B 
titles. 

As for national ad campaigns, 
Slugaski expects Blockbuster to be 
on prime -time TV "by Christmas," 
although at the chain's recent annu- 
al shareholders meeting in Fort 
Lauderdale, Fla., chairman Wayne 
Huizenga told Billboard that he 
does not foresee his company plac- 
ing national network buys until pos- 
sibly as late as 1990. At any rate, 
Slugaski says local franchisees will 
be ready to plug right in whenever 
Blockbuster's national TV cam- 
paigns begin. 

"This is in our agreements," says 
Slugaski. "We pay a share, a previ- 
ously agreed amount, to be part of 
national advertising. We will be 
mentioned in inserts. All this is very 

exciting for us. We don't think any 
video chain has ever been part of 
prime -time TV to the extent we're 
hearing about." 

But Gruber cautions that right 
now, "We're buying spot TV only," 
although he has previously said that 
the chain eventually will advertise 
on network television. 

Considering Blockbuster's cable 
connection, one might expect it to 
advertise on cable TV, as well. But, 
although some franchisees have 
done so, Gruber says, "I haven't 
bought any cable. This is not to say 
we won't do so." 

In another effort to coalesce 
Blockbuster's total marketing 
thrust, the chain is holding regional 
meetings, notes Mark Feinstein, VP 
at Rhode Island -based Northeast 
Management Inc., which is part of a 
29 -store Major Video marketing 
combine in New England. "I'm not 
saying Blockbuster has been leav- 
ing us out in the cold," says Fein- 
stein, "but it's growing so quickly 
that it's hard to keep up. These 
meetings will help." 

As for whether the New England 
Major Video stores will convert to 
Blockbuster's banner, Feinstein 
says, "I don't sense an immediacy. 
It will probably happen within the 
next 24 months. I happen to feel 
that we can work into their market- 
ing without conversion of the name, 
but they don't share my opinion," 
says Feinstein. 

Clowning Around. Ringling Bros. and Barnum & Bailey Circus clowns painted 
faces on youngsters May 4 at Austin Video in Worcester, Mass. One hundred 
parents and their children received free tickets to the circus. 
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A Symbol of Quality Throughout The World 

JVC, 

in order to protect 
er of the VHS system, licenses 
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quality of 

and developer 
has granted manufacturing 
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stringent 
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JVC® 
VICTOR COMPANY OF JAPAN, LIMITED 
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HONCHO 4- CHOME, CHUO -KU, TOKYO 103, JAPAN 

CONTACT Larry Finley Associates, Inc. Phone. (212) 595.6062 Fax (212) 724 -0522 
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IDEO RETAILING 

CD CLEANING AND STORAGE ACCESSORIES 
(Continued from page 51) 

means quality to many people." The 
VHS Dry and VHS Wet models retail 
at $19.95, and the 8mm and VHS -C 
models list at $16.95. 

At Pfanstiehl, long the leader in 
phonograph stylus manufacturing, 
"We have had to diversify to other 
products," said Bob Wight, VP of 
marketing. "Originally, needles were 
100% of our business -now they're 
45 %. Our new catalog has only two 
new needles, where normally we'd of- 
fer 10 -15." 

However, he said, "We are main- 
taining styluses, and we haven't 
dropped any types -and, we're get- 
ting a bigger share of the market- 

FOR WEEK ENDING JULY 1, 1989 

Billboard® 

place as other companies drop their 
lines. The market will come to us by 
default since we're the last manufac- 
turer of the whole spectrum of sty- 
luses." 

New from Pfanstiehl accessories is 
the PC -HC Premier audiocassette 
head cleaner ($12.49), featuring a 
clean, high- impact case. New prod- 
ucts in the company's Pfantone line 
include the CD-4JB space -saver com- 
pact disk jewel box ($3.99), which fea- 
tures an extra molded insert giving it 
a four -CD capacity, while requiring 
only the space of two standard jewel 
boxes; the CD -CK Cleaning Kit 
($11.99, due the end of July), which 

©Copyright 1989, Billboard Publications, Inc. No part of this 
publication may be reproduced, stored in any retrieval system, or 
transmitted, in any form or by any means, electronic, mechanical, 
photocopying, recording, or otherwise, without the prior written 
permission of the publisher. 
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TITLE 
Copyright Owner, Manufacturer, Catalog Number 
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1 1 37 

it * NO. 1 * tit 

CINDERELLA 
Watt Disney Home Video 410 1950 26 99 

2 4 5 TEEN MUTANT NINJA TURTLES: THE SHREDDER ... 
Family Home Entertainment 23981 1987 14.95 

3 2 20 
TEEN MUTANT NINJA TURTLES: HOT RODDING ... 
Family Home Entertainment 23980 1989 14.95 

4 6 196 
DUMBO A 
Walt Disney Home Video 24 

1941 29.95 

5 3 89 LADY AND THE TRAMP 
Walt Disney Home Video 582 1955 29.95 

6 7 35 
TEEN MUTANT NINJA TURTLES: HEROES... 
Family Home Entertainment 23978 1988 14.95 

7 11 5 
NUTS ABOUT CHIP 'N' DALE 
Walt Disney Home Video 447 1989 14.95 

8 8 159 WINNIE THE POOH AND TIGGER TOO 
Walt Disney Home Video 64 1974 14.95 

5 5 
BONGO 
Walt Disney Home Video 546 1989 14.95 

. 

10 10 5 
DISNEY'S SING ALONG SONGS: FUN WITH MUSIC 
Walt Disney Home Video 451 1989 1405 

11 9 140 SLEEPING BEAUTY 
Walt Disney Home Video 476 1959 2935 

12 14 5 
MICKEY AND THE GANG 
Walt Disney Home Video 445 1989 14.95 

13 12 5 
DUCKTALES: LOST WORLD WANDERERS 
Walt Disney Home Video 450 1989 1405 

14 17 5 
DUCKTALES: DUCK TO THE FUTURE 
Walt Disney Home Video 449 1989 14.95 

15 19 4 
BEN AND ME 
Walt Disney Home Video 460 1989 14.95 

16 15 159 
ALICE IN WONDERLAND 
Walt Disney Home Video 36 

1951 29.95 

17 13 54 
MICKEY COMMEMORATIVE EDITION 
Walt Disney Home Video 690 1988 14.95 

18 16 34 
RAFFI IN CONCERT WITH THE RISE & SHINE BAND O 
Troubadour Records Ltd. /A &M Video VC61719 1988 1908 

19 20 145 WINNIE THE POOH AND THE HONEY TREE 
Walt Disney Home Video 49 1965 14.95 

20 18 27 THE JETSONS MEET THE FLINTSTONES 
Hanna -Barbera Home Video 1119 

1987 2905 

21 24 93 AN AMERICAN TAIL O 
Amblin Entertainment /MCA Home Video 80536 1986 29.95 

22 23 155 WINNIE THE POOH AND THE BLUSTERY DAY 
Walt Disney Home Video 63 

1968 14.95 

23 21 14 
BUGS AND DAFFY WARTIME CARTOONS 
MGM /UA Home Video M201494 

1989 19.95 

24 22 108 
DISNEY'S SING ALONG SONGS: HEIGH -HO! 
Walt Disney Home Video 531 

1987 14.95 

25 25 12 
BUGS BUNNY CLASSICS 
MGM /UA Home Video M201497 1989 14.95 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for 
heatrically released programs, or of at least 25,000 units or $1 million at suggested retail for 

nontheatrical titles. ITA platinum certification for a minimum sale of 250,000 units or a dollar volume 
of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at 
suggested retail for nontheatrical titles. 

consists of a spray bottle applicator, 
chamois cleaner pad, and molded case 
in which the CD is placed; and the 
CD -CA car CD cassette adapter 
($29.99), which allows the consumer 
to play a portable CD player through 
a car stereo system or portable audio- 
cassette system. 

The burgeoning CD market and its 
many high -end consumers have af- 
fected a change in the quality of stor- 
age products, according to Ted Vali, 
national sales manager for manufac- 
turer Le -Bo /Peerless. "People will 
pay higher prices for CDs," said Vali, 
"because they're tired of [vinyl 
disks'] popping up and hissing. And if 
you store $1,000 worth of CDs, you 
don't want the box to be worth $4.99. 
The consumer wants quality product, 

and they want to spend their money 
once instead of time and time again." 

To that end, Le-Bo has come out 
with the Oak Tree Collection, pure 
oak stackable drawer units for CDs, 
cassettes, and videos. Prices range 
from $44.95- $66.95, depending on the 
format and on whether they are 
open -face, rolltop, or ready to assem- 
ble. Some of the open -face models, 
noted Vali, hold Nintendo games. 
Also new from Le-Bo are its Design- 
er Series cases in safari colors, in- 
cluding cassette case ($44.95 for 30- 
cassette capacity) and camcorder 
case ($119.95). 

Accessories manufacturer Recoton 
entered three products in the CES In- 
novative Designs contest, and all 
three received honors, according to 

STORE 

MONITOR 

Robert Rolla of Recoton product de- 
velopment. They included the Wire- 
less 100 Stereo Headphones with 
Wireless GM40 Transmitter ($74.95), 
and the Wireless 100 Stereo Speaker 
System ($269), both designed by Lar- 
ry Schotz. According to Rolla, a new 
Wireless 102 system ($199.95), avail- 
able this month, allows the consumer 
to use his or her own speakers. . 

Also new from Recoton are four 
Camcorder Starter Systems, includ- 
ing the VHS V505, VHS -C V506, 
8mm V507 (all $39.95, including head 
cleaner), and Universal camcorder kit 
V509 ($34.95 -does not include head 
cleaner). Recoton is also doing well 
with its own line of VT 120 blank vid- 
eotapes, said Rolla, which are priced 
from $3.99- $7.99. 

by Earl Paige 

BLOCKBUSTER'S BEST: Individual Blockbuster 
Entertainment franchisees don't sit around waiting 
for word from the web's Fort Lauderdale, Fla., head- 
quarters, and often pace the corporate -owned stores, 
claims Frank Slugaski, VP at 12 -store New Jersey 
Blockbuster, based in Clark, N.J. As one example, the 
New Jersey entity has come up with its own 1990 cal- 
endar, a lavish, four -color 14 -page premium, paid in 
part by co-op support. "Research that McDonald's 
has done on its calendar shows a 64% return on cou- 
pons," says Slugaski, not afraid to emulate the ham- 
burger behemoth in view of Blockbuster's corporate 
reverence for McDonald's. 

New Jersey Blockbuster also developed a B title 
promotion, similar to Erol's Discovery and those of 
other chains. "In fact," says Slugaski, "it was too sim- 
ilar. Without even knowing that Palmer Video was 
using the name `Hidden Treasures,' that's what we 
called it," says Slugaski -all the more embarrassed in 
that he spent four years with Palmer as franchisee di- 
rector. The New Jersey Blockbuster program is now 
called Video Gems, and unlike some, it concentrates 
on just two titles monthly. First pair of titles were 
"Dominick And Eugene" and "The Siege Of Fire Base 
Gloria." 

Says Slugaski: "Our original criteria was to look for 
movies that grossed under $10 million at box office, 
that have universal appeal, that are quality pictures. 
So far we've found they do four -five times better than 
many hit titles, once we focus on them. We're still ex- 
perimenting. We are looking at doing two James 
Woods movies, 'True Believer' and The Boost.' I see 
Video Gems as a golden opportunity for us and the 
studios to work hand -in -hand to enhance exposure on 
good, solid movies that might have otherwise slipped 
through the cracks." 

LASER LATEST: The Pioneer push on laserdisk is 
under way, with 3- year -old The Video Place, out in 
the Southern California suburb of Monrovia, finally 
making some noise in a display ad in a recent Los An- 
geles Herald- Examiner Father's Day section. "It's 
true we haven't advertised that much," says store 
manager Tony Archibald. Planned is a big promotion 
on all the new players. The store features 2,500 disks 
for rental, 7,000 titles altogether. Reminiscent of early 
videotape co-op restraints and reflective of Pioneer's 
subtle push on sales only, the ad makes no mention of 
rental availability. Archibald indicates the store has 
no problems with rental and relates an awareness that 
the several laserdisk stores across the San Fernando 
Valley all rent. The Video Place ad offers full details 
on Pioneer's SD -P502 and VSX09300S. Although the 
store offers CD players, there has been a reluctance 

to stock software. "There's too many titles," says Ar- 
chibald. 

FAMILY FRANCHISE: Hank Cartwright, the patri- 
arch of Major Video until its much- publicized merger 
with Blockbuster, is moving from Las Vegas to Cali- 
fornia's Antelope Valley to oversee the development 
of a 15 -store Blockbuster Video franchise chain. Cart- 
wright has served as senior VP of merchandising out 
of the former Major Video headquarters in Las Vegas, 
now being converted to a Blockbuster distribution hub 
for 11 Western states. Cartwright says he and wife 
Dixie have already purchased land in Quartz Hill, 
Calif., for a home. Three of the four Cartwright chil- 
dren are involved: Terry, who worked in store design 
at Major; one of two daughters, Dana, who managed a 
store in Las Vegas; and Stacy, who was area supervi- 
sor in Las Vegas. Also with the new firm is Stacy's 
husband, Tom Heroy, who was GM of all company - 
owned Major stores. Stan Cartwright, another son, 
remains with Blockbuster in Las Vegas. 

Under MV Entertainment, Cartwright has fran- 
chise rights in parts of Riverside County, the west end 
of the San Fernando Valley, and the high desert area 
around Lancaster and Newhall, where he will reside. 
Initial stores opened as Major Video but will be con- 
verted to the Blockbuster logo. Cartwright says he 
has no intention of retiring and is "as excited about 
[MV] as anything I have ever done. Discovering 
Blockbuster [and working out the merger] was the 
second incredible thing that came along in my life. The 
other was becoming involved in the startup of Pizza 
Hut, which had 28 stores when I had a franchise on 
the West Coast and which now has 5,700 stores." Be- 
sides, says Cartwright, "all the money is in operating 
stores." 

TEXAS REGIONAL HUGE: Central Texas Video 
Software Dealers Assn. members are ecstatic about 
the turnout, estimated at 1,000, for the June 10 region- 
al convention in Austin, Texas, that drew 81 vendors 
taking 96 booths. "All the exhibitors were thrilled. 
J.D. Store Equipment took six booths and sold every- 
thing out, all the fixture firms did great," says Dawn 
Wiener, chapter president. The only problem was that 
the event came too soon after the Consumer Elec- 
tronics Show in Chicago, she says, "and vendors 
could not get their displays down here." Already look- 
ing to next year, she sees the show perhaps in May. 
"If it's any later, it starts to compete with VSDA in 
Las Vegas." 

Wiener pays tribute to national VSDA support and 
to backing from the local Houston Texas Chapter, 
"plus the incredible support from the manufacturers 
and distributors." Among highlights was an event 
sponsored by three distributors -ETD, Best Video, 
and Commtron Corp. -during which Lee Cooke, 
Austin mayor, presented the key to the city to Lou 
Berg, VSDA president. 

While the event was the first such regional conven- 
tion and exhibit for VSDA in Texas, a chief motivation 
was to raise $46,000 for a lobbying effort that at one 
point involved 22 bills in the state legislature (Bill - 

(Continued on next page) 

64 BILLBOARD JULY 1, 1989 

www.americanradiohistory.com

www.americanradiohistory.com


FOR WEEK ENDING JULY 1, 1989 

Billboard® 
©Copyright 1989, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 
retrieval system. or transmitted, in any form or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written permission of the publisher. 

TOP VIDEOCASSETTESTMRENTALS 
W 

v, 

2 

Y 
W 

Ñ J 

1- 

< 

U 

o 
ei ; 

Compiled from a national sample of retail store rental reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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1 1 4 

** NO.1 ** 
COMING TO AMERICA Paramount Pictures Eddie Murphy 

Paramount Home Video 32157 Arsenio Hall 
1988 R 

2 2 6 THE ACCUSED 
Paramount Pictures Kelly McGillis 
Paramount Home Video 32149 Jodie Foster 1988 R 

3 3 9 COCKTAIL 
Touchstone Pictures Tom Cruise 
Touchstone Home Video 606 Bryan Brown 

1988 R 

4 4 12 BIG CBS -Fox Video 4754 Tom Hanks 1988 PG 

5 5 9 GORILLAS IN THE MIST Universal City Studios Sigourney Weaver 
MCA Home Video 80851 Bryan Brown 

1988 PG 

6 6 9 TUCKER: THE MAN AND HIS DREAMS Paramount Pictures Jeff Bridges 
Paramount Home Video 32144 Martin Landau 

1988 PG 

7 7 8 CHILD'S PLAY MGM /UA Home Video M800951 Catherine Hicks 
Chris Sarandon 

1988 R 

8 8 16 A FISH CALLED WANDA CBS -Fox Video 4752 John Cleese 
Jamie Lee Curtis 

1988 R 

9 11 3 EVERYBODY'S ALL -AMERICAN Warner Bros. Inc. Jessica Lange 
Warner Home Video 11827 Dennis Quaid 

1988 R 

It 9 13 CROCODILE DUNDEE II 
Paramount Pictures Paul Hogan 
Paramount Home Video 32147 Linda Kozlowski 

1988 PG 

11 10 10 MYSTIC PIZZA Samuel Goldwyn Annabeth Gish 
Virgin Vision 70035 Julia Roberts 

1988 R 

12 16 3 HIGH SPIRITS Media Home Entertainment MO12009 Peter O'Toole 
Daryl Hannah 1988 PG -13 

13 13 12 BETRAYED MGM /UA Home Video M800945 Debra Winger 
Tom Berenger 

1988 R 

14 NEW". MY STEPMOTHER IS AN ALIEN Weintraub Ent. Group Dan Aykroyd 
RCA /Columbia Home Video 6-21028 Kim Basinger 

1988 PG -13 

15 12 7 EIGHT MEN OUT Orion Pictures John Cusack 
Orion Home Video 8723 Charlie Sheen 

1989 PG 

16 NEW A CRY IN THE DARK 
Cannon Films Inc. Meryl Streep 
Warner Home Video 11868 Sam Neill 

1988 PG -13 

17 14 9 CROSSING DELANCY Warner Bros. Inc. Amy Irving 
Warner Home Video 11826 Peter Riegert 1988 PG 

1$ 22 3 PUMPKINHEAD MGM /UA Home Video 901605 Lance Henriksen 1988 R 

19 NEW II. DEEPSTAR SIX IVE 61700 Greg Evigan 
Taurean Blacque 

1989 R 

20 24 3 WITHOUT A CLUE Orion Pictures Michael Caine 
Orion Home Video 8733 Ben Kingsley 1988 PG 

21 15 16 BIG BUSINESS Touchstone Pictures Bette Midler 
Touchstone Home Video 605 Lily Tomlin 

1988 PG 

22 17 20 DIE HARD CBS -Fox Video 1666 Bruce Willis 
Bonnie Bedelía 

1988 R 

23 19 10 BAT 21 Tri -Star Pictures Gene Hackman 
Media Home Entertainment MO12021 Danny Glover 1988 R 

24 18 9 DEAD RINGERS Media Home Entertainment Mo12168 Jeremy Irons 
Genevieve Bujold 

1988 R 

25 21 7 CLARA'S HEART Warner Bros. Inc. Whoopi Goldberg Warner Home Video 11823 1988 PG -13 

26 23 16 MARRIED TO THE MOB 
Orion Pictures Michelle Pfeiffer 
Orion Home Video 8726 Matthew Modine 

1988 R 

27 20 16 MIDNIGHT RUN Universal City Studios Robert De Niro 
MCA Home Video 80810 Charles Grodin 

1988 R 

28 25 4 
HALLOWEEN 4: THE RETURN OF 

CBS -Fox Video 2100 Donald Pleasence 
MICHAEL MYER Ellie Cornell 

1988 R 

29 26 20 BULL DURHAM Orion Pictures Kevin Costner 
Orion Home Video 8722 Susan Sarandon 1988 R 

30 33 2 DISTANT THUNDER Paramount Pictures John Lithgow 
Paramount Home Video 1 855 Ralph Macchio 1988 R 

31 31 7 DOMINICK AND EUGENE Orion Pictures Thomas Hulce 
Orion Home Video 8716 Ray Liotta 

1988 PG -13 

32 28 5 LAIR OF THE WHITE WORM 
Vestron Pictures Inc. Sammi Davis 
Vestron Video 5282 Catherine Oxenberg 

1988 R 

33 35 13 CLEAN AND SOBER Warner Bros. Inc. Michael Keaton 
Warner Home Video 1 1 824 Kathy Baker 

1988 R 

34 30 8 LAST RITES CBS -Fox Video 4757 Tom Berenger 
Daphne Zuniga 1988 R 

35 27 8 RUNNING ON EMPTY Warner Bros. Inc. River Phoenix 
Warner Home Video 11843 Judd Hirsch 1988 PG -13 

36 29 13 PUNCHLINE RCA /Columbia Pictures Home Video 6- Sally Field 
25010 Tom Hanks 1988 R 

37 32 9 THEY LIVE Carolco International Roddy Piper 
MCA Home Video 80843 1988 R 

38 36 10 STEALING HOME Warner Bros. Inc. Mark Harmon 
Warner Home Video 11818 Jodie Foster 1988 PG -13 

39 34 4 MADAME SOUSATZKA Sousatzka Productions Ltd. 
Shirley Maclaine 

MCA Home Video 80840 1988 PG -13 

40 40 10 HELLBOUND: HELLRAISER II New World Entertainment Claire Higgins 
New World Video A88045 Ashley Laurence 

1988 R 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. 0 ITA platinum certification for a minimum sale of 
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million 
at suggested retail for nontheatrical titles. 

WO RETAILING , 
STORE MONITOR 
(Continued from preceding page) 

board, May 27). According to Wie- 
ner, the legislature is going back 
into special session, and the chap- 
ter has decided to retain its lobby- 
ist "for the rest of the year." Bar- 
bara Vackar Cooke, the wife of 
Austin's mayor, heads up the chap- 
ter's lobbying task force. 

LONE STAR LOOKOUT: Texas 
dealers are wary about discussing 
it, but some fear a wave of X- rated- 
video prosecutions is sweeping the 
state. The worry is that it will go 
beyond adult to other themes now 
under attack -inasmuch as the aim 
of bills in the legislature goes far 
beyond adult. Some see the current 
X -rated action "as something al- 
ready on the books that they can 
use now," one source says. Others 
lament a chilling effect. The Hous- 
ton Texas Chapter has discussed a 
coalition effort to look into it, says 
John Fudge, president, who also 
heads up 24 -store franchise chain, 
Latest & Greatest. Among retail 
firms hit lately are a Latest & 
Greatest franchisee and Hastings 
Books, Music & Video. 

Texas has long been an adult 
video battleground. Laws and 
their prosecution vary by county. 
The 11 -store Home Video Plus 
Music chain in Austin carries 
adult in only a few stores, depend- 
ing on the county. "We also have it 
in a separate room with no signage 
whatsoever," says co -owner Herb 
Wiener. Fudge also stresses the 
low -key approach. "In our stores 
you wouldn't know we carry it. 
The room is as far from the chil- 
dren's and main sections as possi- 
ble. No signs." 

SWAPPING SWAP IDEAS: 
VSDA chapters running tape 
swaps never stop learning, says 
Fudge. Houston retailers have 
been holding swaps annually for 
several years. One problem found 
elsewhere has been that used -tape 
brokers become overly involved. 
"We have not had that. Generally 
they aren't that interested. No 
money is allowed to be exchanged, 
and tape brokers don't work that 
way," he says. One wrinkle the 
Houston chapter is working on is 
how to guard against defective 
tapes being put out on tables. 
"With all the trading, it's difficult 
to ever know where a batch came 
from. It's basically an honor sys- 
tem. We are looking at a policy 
where the dealers assume respon- 
sibility for any defectives." For 
the July 12 swap, at Houston's 
Brookhollow Hilton, the chapter is 
charging a premium $15 per table 

for members, $30 for nonmembers 
and $10 extra for registrations at 
the door. "We're using this to raise 
money for all the lobbying ex- 
penses," Fudge says. The chapter 
has also discovered that a swap ta- 
ble is not a swap table is not a 
swap table. "We're limiting our ta- 
bles to 300 items. If they have 
more, they have to rent another ta- 
ble." 

MOVE TO MUSIC: With CD sales 
exploding, video specialty store op- 
erators continue to talk up adding 
prerecorded music. "We tried it in 
our corporate store 18 months ago 
and it didn't work out," says 
Fudge of the Latest & Greatest ex- 
periment. "Now we're going back 
and looking at it again. The time is 
right." 

CHILDREN I.D. VIDEOS: It's 
summer and those programs for 
children identification are being 
talked up. Although the school va- 
cation period points to an ideal 
time for videoprinting events, this 
is not what the Cincinnati Chap- 
ter came up with during a recent 
seminar. "We're planning a re- 
gional special day so that we can 
generate some publicity, tying in 
Dayton, Louisville, a whole area. 
The thinking is [to do it] two weeks 
after Labor Day, when the kids are 
back in school," says George 
Stewart, chapter head and presi- 
dent of 26 -store Video Village, 
based in Erlanger, Ky. One prob- 
lem with trying the program when 
schools are closed is that many 
children are away from home on 
vacations; they are more available 
once classes resume. 

Feedback from police and law 
professionals has helped the Cin- 
cinnati group plan videoprinting 
programs, Stewart says. "You're 
probably better off with a written 
description and forget finger- 
prints," he says. "It's difficult to 
get good fingerprints on children 
and there are liability issues in 
terms of having a finger broken -I 
guess it's easier than you might 
think." 

The shorter -length blank video- 
cassettes required by videoprint- 
ing programs are another consid- 
eration. "We're thinking about us- 
ing trailer tapes once they are of 
no promotional value. You can ask 
parents to bring their own, too." 

The Cincinnati group was advised 
by Linda Lauer, recently promoted 
to executive director of VSDA, who 
related her experience with similar 
programs when she headed a chain 
of stores in Arizona. 

240 VIDEO TITLES in just 2 SQ. FT.! 
Browse movies like 
in a record store. 
Perfect for counter 
or wall display. 
Call or write today 
for FREE sample. 

BrowsQr® 
DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 
401 West Superior Chicago. IL 60610 
Phone: 312- 822/0822 Tolltree: 800- 822/4410 

Video boxes fit 

flat in Browser Pak - 

one size fits all. 
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Billboard 
Classified Action Mart 

REAL ESATE TO THE STARS'* - For advertising information call: 

Susan Ryan at 1 (800)950-1018, (In NY State) (212) 536-5395. 

To order an ad...check the type of ad you want... 
A Regular Classified: $2,95 per word. Minimum order 
$59.00, 
A Display Classified: 1 inJlx $95.00 - 1 in./4x $88.00 per 1 

in./12x $82.00 per - 1 inJ26x $79.00 per - 1 inJ52x 
$64.00 per. 
A Reverse Ad $10.00 additional charge 
A Count 8 words for our box number and address. Add 
$6.50 for handling. Only regular mail forwarded - tapes not 
acceptable. 
NEW! Broadcast /Media Rates! 

G 1 inJ1x $70.00 -1 inJ4x $65.00 per 
A 1 inJ12x $60.00 per -1 inJ26x $56.00 per 
A 1 inJ52x $52.00 per 
Circle the heading you want: 
For Sale/ Help Wanted/ Positions Wanted/ Tapes/ Business 

Opportunities /Investors Wanted /Songwriters/ Real Estate - 
For Sale & Lease / Services /Supplies/Equipment /Talent / 
Accessories /Novelties/Merchandise /Computer/ Golden 
Oldies/Wanted To Buy/ Comedy Material Nideo /Schools & 
Instructions /Miscellaneous/Broadcast/Media 

FOR SALE 

CUT OUTS & OVER STOCKS 
LP's Tapes, 45's and imports. Looking for 
the unusual? We have It at lowest prices. All 
requests for list must be written on your 
company letterhead. Dealers Only. 

Performance 
P.O. Box 156 

New Brunswick NJ 08901 
(201) 545 -3004 Telex: 5106008316 

-UNIiIT011111/ 
Worldwide Dance Music Center 

Funk -Rap- house -New wave - 
Eurowave 
Music from: France, Italy, Germany, 
England, Spain, Etc. 
LP's, 12 ", CD's - WHOLESALE & 
RETAIL 

Mail Order Available! 
246 N. Western Ave. 
Los Angeles CA 90004 

(213) 464 1323 
FAX (213) 464 -4728 

.1)e OvorlinA etv5 J: 

FOR SALE 
Baseball Songs 

COMPACT DISC $14.99 

CASSETTE $7.99 

SEND CHECK, VISA /MC 
to: 

CC ENTERTAINMENT 
P.O. Box 8044 

St. Paul, MN 55108 

FOR SALE 
THE PEARSON LIST. Get your material to the 
people that count. 130 U.S. urban contempo- 
rary radio stations. One complete list of stations 
plus one set of mailing labels. Very comprehen- 
sive. 

STEP ON IT PUBLICATIONS 
P.O. BOX 06081 

COLUMBUS, OH 43206 
614. 258 -0181 

CD'S AVAILABLE 
Along with 1,000's of cassette and LP titles. 
Dealers only. Write or call for free catalog. 

Record -Wide Distributors, Inc. 
P.O. # 8100 

Fenton, MO 63026 
(314) 343 -7100 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, NY, NY 10036. 

Cancellations must be in writing and mailed to the 
Classified Department. 

15% agency commission applicable only on ads of 2" 
or more running 2 consecutive weeks. 

Call Jeff Serrette NY State - 21 2/536-51 74 
Outside NY State toll free -800/223 -7524 
Fax #212/536 -5236 
212/536 -5351 

Your Name 
Company 
Address 
City State Zip 
Telephone 

To charge the cost of your classified advertising. 
American Express ADiners Club AVisa AMaster Charge 

Credit Card # Exp. Date 

Your Signature 

FOR SALE 

I. 2624 Wilshire Blvd. / Santa Monica, CA 90403 J 

JUST ARRIVED THIS WEEK! 

SONY HI BAND 8mm CAMCORDER 
433 UNES ON METAL EVAPORATED TAPE. 

CCDV -900 VIDEO HI 8....$2,000. 
SONY MAVICA STILL CAMERA 

50 STILL PIC1L47ES ON 2 INCH FLOPPY DISC. 

MVC -Cl $800. 
TECHNICS PROFESSIONAL CD 
8 TIMES OVERSAMPLNG.999 /20 BT. 1300/18 80. 

SL -P999 $550. SL -P1300 $1.600. 

FULL WRITTEN WARRANTY PLUS FREE LOANERS 
ENGLISH OWNERS MANUALS 

A/C ADAPTORS INCLUDED 
NO DEPOSITS REQUIRED IMMEDIATE DELIVERY 

CZMIT4I ICitT:a3TIT 74-"äM ̂`.S_t_ iLM 
HOME & PORTABLE D.A.T, 

SONY DTC- M100.......1400. JVC XD -2700 1750. 
SONY DTC- 300ES.....1500. JVC XD -21100 1850. 
SONY DTC -500ES 1750. JVC XD -2900 2250. 
SONY DTC- 1000ES .... 1950. AKA! D -9000 1800. 
SONY TCD -D10 2250. PIONEER D -900 ...1800. 

PROFESSIONAL D,A.T, 
PANASONIC SV -3503 ...CALL SONY PCM- 2500.... CALL 
PANASONIC 5V -250 CALL SONY PCM -2030 .... CALL 

AM EXNISA /MASTERCARD SHIPPING VM UPS/FED -Ex 

(213) 828- 6487/FAX: (213) 470 -6176 

* *USED MOVIES ** 
Bought & Sold 

All uantities, Ratings & Formats 
Specializing in Store 

AA Openings & Buyouts 
POI VIDEO DISTRIBUTORS, INC. 

500 Mill Rd., Andalusea, Pa. 19020 
800 -447 -3399 FAX 215 638 0770 

OUTSTANDING SELECTION 
AT BARGAIN PRICES! 

Budget/Midline/Cutouts 
LP's /CASSETTES /CD's 

Gospel, Blues, Jazz, MOR, etc. 
Free Catalog - Dealers only! 

A.B.A. Record Dist. 
175 Main St., Lodi, NJ 07644 

(201) 471 6543 Fax # (201) 471 7065 

J 

FOR SALE 

CAUSE HIGH SPEED 
DUPLICATOR 

Model 2410, with (2) model 2420 slave 
recorders. Endless tape loop bin, model 
2460. Excellent condition. $65,000. Call: 

Dan Lacy at 
(317) 724 4405 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and CD's 
TARGET MUSIC DISTRIBUTORS 

2628 N.W. 72nd Ave., Miami, FL 33122 
(305) 591.2188 

While other people are raising their 
prices, we are slashing ours. Major label 
LP's, Cassettes and CD's as low as 50q. 
Your choice of the most extensive list- 
ings available. 
For free catalog call (609) 890 6000 or 

write 
Scorpio Music, Inc. 
Post Office Box A 

Trenton NJ 08691 0020 

RECORDING EQUIPMENT 
FOR SALE 

1 -8 Track Mixing Console 
20 -Ampex Slave with Duplicating 8 Track 
2 -Magma Tech Driving 20 Slaves 

1 -1" Scully 
1 -1" Magma Tech 
1- Scully Lath "Record" 
1- Hammon V3 Organ -Lazily 

11- Microphone Stands 
2- Electro Voice Speakers (Patrician in Cabi- 

net) 
1- Electronic Synthesizer 
1 -Set of Drums 
8- Electro Voice Speaker "Studio' Speakers 
Sentry I 

Contains: 
1 -12" Speaker 
1 -2" x 5" Speaker 

4- FINBELT RECORD PRESES AND EX- 
TRUDER 

Call 
MARVIN ADELL 

ADELL CORPORATION 
214-226-4600 

FRESH NEW LYRICS -You pick the subjects. Have 
yours touched up or choose from my most recent 
selection. Rock or adult contemporary. Send your 
questions, offers and needs anytime to: David 
Geyer, 1332 Barness Drive, Warminster PA 18974. 

FOR SALE 

POSTERS 
ZAP ENTERPRISES 

1901 South Alameda St. 
#104 Los Angeles, Calif. 90058 

(213) 744 -1622 
DEALERS ONLY 

LP /CASS /SINGLES /CD - cutouts, overstock, out o 
print. Dealers Only. Marne) Dist. Co., P.O. Box 953, 
Piscataway, NJ 08855 -0953. FAX: (201) 563 1731. 

HELP WANTED 

RECORDING STUDIOS 
FOR SALE /LEASE 

24 TRACK 
"MUSICIANS FANTASY" 

Private world class studio w /love- 
ly home. Unique temple -like 
large, many skylights, in residen- 
tial, exclusive Alpine NJ, 9 mins. 
from NYC /GW BRIDGE. Asking 
1.4 -1.65 million - agents OK. 
Owner Financing. 

201 -RN 7 8453 

BPI is a major international publisher of professional magazines for 
the home entertainment, film, music and broadcasting industries, in- 
cluding Billboard, Hollywood Reporter and Music & Media. We have a 
unique opportunity for several 

EXPERIENCED SALES EXECUTIVES 
with ambition, natural style and flair to develop our Pan -European 
business. 
Working from Amsterdam with a lively team, you will be responsible 
for maintaining business relationships all over Europe, as well as de- 
veloping new revenue sources for Music & Media and /or the annual 
International Music & Media Conference. 
We require: At lease 3 -5 years experience in sales; excellent corn - 
mand of English; knowledge of other European languages would be 
an advantage. 
Write immediately with full C.V. to: 

BILLBOARD OPERATIONS EUROPE MUSIC 
Mr. Theo Roos 

P.O. Box 50558, 1008 DB Amsterdam 

Billboard. 
The Netherlands 

(, 
The 

Fax # 020 -799 856 MEDIA 

ACT IN TV COMMERCIALS. NO 
EXPERIENCE. ALL AGES. CHIL- 
DREN, TEENS, YOUNG ADULTS, 
FAMILIES, ETC. HIGH PAY TV AD- 
VERTISING. CALL FOR CASTING 
INFORMATION. CHARM STU- 
DIOS (313) 542 -8400 EXT. 2808. 

R &B PROMOTION - Hot independent rap /dance la 
bel needs persistent go- getter. Great opportunity. 
Growth. Fun. Confidential (212) 594 -5922. 

SALESMAN -AUDIO CAS- 
SETTES, CD's, vinyl. West 
Coast's oldest /largest inde- 
pendent duplicating facility. 
Send resume & salary history. 

Rainbo Records & Cassettes 
1738 Berkeley Street 

Santa Monica, CA 90404 
(213) 829 -3476 

MANAGERS 
Professional British scenic artist 
trained designer /sculptor. Back- 
ground; theatre, t.v., film. Specialises 
in touring backcloths for bands. Cred- 
its; Prince, Tina Turner, U2, Culture 
Club, Mick Jagger, Queen and Meat 
Loaf. Contact: The Diverse Alterna- 
tive, England, London 01 274 -5812. 
Also, Choreographers specialising in 
Free -style African /Fusion. 12, Lorn 
Road, Flat 1 - Brixton LONDON 
SW9OAD 

FIXTURES 

FACTORY DIRECT 
COMPACT DISC DISPLAYERS 
AUDIO CASSETTE DISPLAYERS 
ALBUM DISPLAYERS 
LASER DISC DISPLAYERS 
VIDEO CASSETTE DISPLAYERS 
Complete Modular Merchandising System for 
entertainment software. Architectural Merchan- 
dising Floor Plans at no cost or obligation. 

1- 800 -433 -3543 
213- 623 -4316 (In CA.) 

Ask for John 

INVESTORS WANTED 
CONTEMPORARY POP SINGER /songwriter with 
major label interest seeks backing for recording pro- 
ject. Ken Hauptman, 19A Oakland St., Lexington, 
MA 02173. (617) 862 -0518. 

COMPUTERS 

ß g G or d 
a K 

jhe proven 
cottPut 

ecited 

inventor/ 
cont rstem 

orfecord 
s°es. 

Trak Systems call for more information 
101 North Plains Road 
Wallingford, CT 06492 800 -942 -3008 
203.2653440 

ESL MAKES IT EASY! 

THE LEADER IN COMPUTER 
SYSTEMS 

FOR THE RECORD AND VIDEO INDUSTRY 

Singe and mud, store retail 

systems 
One stopAvholesaie /distnbu 
non packages 
Over IO years of industry 
experience 
Database included 
Slated-Me -art Secede 
applications 
Custom systems and consult- 
ing services 
Portable Scanning 

Inventory Control 
Point Of Sale 
Video Rental 
Accounting 
Returns 

For more ,niormatan on now we can rep tour wMlefale 
or reían operation call or wore 

YOUNG SYSTEMS LIMITED 
6753 Jones Mill Court Suite B Norcross GA 30092 

404/449 -0338 

WORLDWIDE BUSINESS SYSTEMS 

PRESENTS 

MIUIS 1 C W AIR1E,1 
THE MUSIC INDUSTRY'S POINT OF SALE, INVEN- 
TORY CONTROL AND PURCHASE ORDER SOFT- 

WARE SYSTEM 
- CASH REGISTER 

- INVENTORY CONTROL 
- PURCHASE ORDER /RECEIVING /RETURNING 
- DATA BASE WITH 45,000 TITLES FROM MAJOR 
CATALOGS 
- INTEGRATED VIDEO RENTAL SYSTEM 
- CORPORATE RETAIL AND ACCOUNTING SYS- 
TEMS 

- LASER SCANNERS, RECEIPT PRINTERS, CASH 
DRAWERS, AND TOTAL SYSTEM COMPUTER 
HARDWARE 
- MUSICWARE ALSO HAS NOVELL NETWORK, 
MULTIUSER, AND POLLING CAPABILITIES AND 
THE MUSICWARE CENTRALIZED SOFTWARE SYS- 
TEM FOR CORPORATE LOCATIONS 
- WBS SERVES ALL YOUR MUSIC INDUSTRY 
SOFTWARE NEEDS. WBS HAS A SYSTEM FOR 
YOU WHETHER YOU OWN ONE STORE OR A 

LARGE CHAIN 
- STARTS AS LOW AS $1995.00 

WORLDWIDE BUSINESS SYSTEMS, INC. 

1 -800 -999 -4927 or (214) 701 -9562 
4500 SIGMA ROAD, DALLAS, TX 75244 
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SERVICES SERVICES 

FULFILLMENT SERVICES AVAILABLE 
Modern warehouse facility in Northern NJ offering full 
range of warehousing and order fulfillment services to 
the record industry. 

Fully computerized and insured with the latest in shipping 
equipment and security. Easy access to all major high- 
ways in NY -NJ area. Twenty miles from Mid -Town Man- 
hattan. 

For more information contact Bob Gannon at (212) 808- 
1505. 

FOR THE 

WIDEST 

SELECTION 

OF RECORDING 

TAPE AND 

AMR ALLSOP 
AMARA,/ AAreICA 
AT&T 

ALDO TELHNILA 
BASF LASE LOGIC 

ACCESSORIES ... 
asR 
UXULEIE 
EuEREawFUs 

f 
CíMkAGERfM 

1 800 523.2472 , ADSS CABTEL 
LASE RUNE MAAFLL 

.. Ml hA 7531 MONSTER CABLE 

Ame ,., SÈGASCORCH (WI 
SIMA SKL 
SONY If. 

*YROsÉNT/IAL 
r.,.. ,.. -..... .. 

.. zwrs ne 

LP TAPE CD 
THE QUALITY ALTERNATIVE 

ALIGNED AUDIO INCORPORATED 
AUDIOPHILE QUALITY 
in fill formats 

COORDINATION of 
your project. from tape 
to finished product 

FULFILLMENT, special 
packaging drop shipping 

MAIN PLANT and OFFICES: 
151 22nd St., Brooklyn, NY 11232 

Please call for information 
718- 788 -6969 

Fax 718 -499 -0421 

DISC MAKERS 
MONEY SAYING PACKAGES 

COMPLETE MANUFACTURING 

CASSETTES 
,. 
l'I 

CC'S. LP'S .4 

& VIDEOS 
PROFESSIONAL OEE/GN OE" 

CALL FOR CATALOG 

1 -800 -468 -9353 
* * * * * * * *w * * * ** 

* DISCO L STAGE 
* LIGHTING /AUDIO * 
* Mirror Balls, Pin Spots, Rain Lights, * 
* Chasers, Portable W Gear, Club * * Lighting, etc. * 
* WHOLESALE PRICING AVAILABLE * 
* Farralane Enterprises, Inc. * 
* 166 Central Ave. * * Farmingdale, N.Y. 11735 * 
* Fax (516) 752 -8781 * * 
* * * (516) 752 -9824 * * * 

ENTERTAINMENT LAWYER 

Richard P. Cieguez 
192 Garden Street, Suite 2 

Roslyn Heights, NY 11577 

(516) 621 -6424 

FROM THE USA -DAILY EXPORTS 
We transport from JFK & LAX Airports - 

Rush Air Cargo to all cities - Low 
Rates - Confidential Personal Attention - 

Since 1953 - B. Klainberg, Pres. 
BERKLAY AIR SERVICES CORP. 

POB 665, JFK Airport, NY 11430 -0665, USA 
FAX (718) 917 6434 

PH: (718) 656 6066, TLX 425628 

NOVELTIES 

POSTERS POSTERS POSTERS 
BUY DIRECT FROM MANUFACTURER 

LARGEST SELECTION IN THE LISA 

ROCK 'N' ROLL PIN -UPS SPORTS 

CARS FLOCKED DOOR SIZE, MANY MORE! 

FULL COLOR CATALOG AVAILABLE 

CALL TOLL FREE 1 -800- 221 -6730 

( (iinN..Y. 
718 -441 -5500) 

110 
(` 

ENTERPRISES, INC. 
132 -05 ATLANTIC AVENUE 

RICHMOND HILL, N.Y. 11418 
DEALERS ONLY 

POSTERS POSTERS 
100's To Choose From 

Music - Pin -ups, Sports, etc. 
56 PAGE FULL COLOR CATALOG 

PLUS POSTER CLOSEOUT CATALOG 

AVAILABLE NOW 
1 (800) 669 0099 
(toll free in USA) 

National Trends 
120 East Columbia Ave. 

Pontiac MI 48055 

ROCK T- SHIRTS 

OVER 100 STYLES 
TOP ROCK ARTISTS 
LICENSED DESIGNS 
FREE CATALOG 

NICEMAN MERCHANDISING 
1- 800 -328 -7226 
DEALERS ONLY 

* * * * * * * * * * * * * * * * 

* * DON'T LOOK ANY FURTHER * Latest designs & styles * Pop -Rock -Reggae -Punk 
Your Florida one stop 

for Rock & Roll merchandise * We export. * ZMACHARS 
8181 N.W. 91st Terrace Bay #6 * Miami FL 33166 (305) 888 2238 * FAX (305) 888 1924 * 

* * * * * * * * * * * * * * * * 

LICENSED 
ROCK & ROLL 

PATCHES 
Guns - Metallica - Poison - 

Leppard - Megadeth. 

Exclusively distributed in the 
U.S.A. and Canada by: 

Orion Distributing, Inc. 
(216) 881 1500 

FAX (216) 881 2718 

NOVELTIES 

IMPORTS + POSTERS + 
postcards. Best selection of 
rock + film from Europe + 
display = $ + catalog + lists. 
Mediamania, 518 S. 5th St., 
#39, Philadelphia, PA 19147, 
(215) 627 -1865. 

REAL ESTATE 

NEW DISNEYWORLD (Orlando, Florida) 10,000 sq. 
ft. theatre. Great motion picture- recording studio, for 
sale or lease. Mr. Messier (407) 423 -3300. 

VIDEO 

NINTENDO 
New Releases Arriving 

Daily 
Call the Pros 

at 

vim 
VIDEO PROS INTERNATIONAL 

127 -03 20th Avenue 
COLLEGE POINT, NY 11356 

1 (800) 843 4685 (718) 461 7272 

SELL US MOVIES 
BETA /VHS -TOP DOLLAR PAID -WE 
HAVE 1,000's OF MOVIES FOR SALE! 

VIDEO SHUTTLE, INC. 
445 8th Ave. N.W. 

St. Paul, MN 55112 
(612) 639 0622 1 (800) 666 1121 

TAPES 

INCREASE PROFITS 
BY REDUCING THEFT! 

RETAIL LOSSES ARE 
INCREASING ALL OVER 

THE NATION 

PROTECT YOUR RETAIL 
OUTLETS WITH LOW COST 
EASY TO USE CASSETTE 

TAPE SECURITY PRODUCTS 
-EITHER REUSEABLE 

OR DISPOSABLE 

FAST SHIPMENT FROM 
INVENTORY WITH 7 SELECTIVE 

MODELS FROM WHICH TO 
CHOOSE! 

CALL OR WRITE TODAY FOR 
SAMPLES & SPECIAL PRICES! 

C & D SPECIAL PRODUCTS 
309 SEQUOYA DRIVE 

HOPKINSVILLE, KY 42240 
1 -800- 922 -6287 
502/885 -8088 

PROFESSIONAL RECORDING SUPPLIES 

BLANK AUDIO 8 VIDEO CASSETTES 
Looking for the best at the lowest prices? WE 
CAN HELP! 

Customized Blank Audio & Video Cassettes 
Norelco, Ampex & Soft Poly Boxes 
Cassette Labels Ampex Mastering Tape 
Screw Type C -O's AGFA, BASF & Mag- 

netic Media bulk audio cassette tape. 

Our 23 years of experience in the recording in- 

dustry speaks for itself. Give us an opportunity 
to speak to you. Don't Delay -Call Today For 
More Information 

ANDOL AUDIO PROD., INC. 
Hecording Industry Supplies 

4212 - 14th Ave. Brooklyn,N Y 11219 

Call Toll Free BOO- 221 -6578 NY Res. (718) 435 7322 

Fax (718) 853 -2589 We accept VISA /MC 

BROADCAST SERVICES 

NOW! 
PLACE YOUR CLASSIFIED 
ADVERTISING MESSAGE IN 
BILLBOARD'S NEW BROAD- 
CAST SERVICES DEPART- 
MENT WITHIN THE RADIO 
SECTION. 

CALL OR FAX JEFF SERRETTE 
PHONE: 1-800-223-7524 

IN NY STATE 1- 212 -536 -5174 
FAX: 1- 212 -536 -5351 

MISCELLANEOUS 

ADMINISTRATIVE SALES ASSISTANT 

Billboard Magazine is offering a great 
opportunity for a strong self starter. 
Our Sales department is seeking a 
highly motivated individual who is de- 
tail oriented with light typing skills, 
heavy phone exp., dynamic personal- 
ity and the ability to handle various ad- 
ministrative tasks. Salary 18k +. 
Send resume to: 

Melissa Match 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

NO PHONE CALLS PLEASE! 

Billboard 

CHART 
RESEARCH 
PACKAGES 

The definitive lists of the top singles and albums, year by 
year, covering the entire history of the Country charts. 
Based on the authoritative statistical research of the music 
industry's foremost trade publication. 

TITLES AVAILABLE: 

Number One Country Singles, 1948 tbrougb 1985. 
($50.00) 
Number One Country Albums, 1964 tbrougb 1985. 
($25.00) 
Listings include Billboard issue date, title, artist and label of 
the number one record of each week. 
Top Ten Country Singles, 1948 through 1985. ($50.00) 
Top Ten Country Albums, 1964 tbrougb 1985. ($25.00) 
Listings include title, artist and label of every record that 
reached number 10 or higher on the Billboard Country 
Singles or Country LPs chart. Titles are listed alphabetically 
within each year. #1 records are indicated. 

Top Country Singles Of The Year, 1946 through 1985. 
($50.00) 
Top Country Albums Of The Year, 1965 through 1985. 
($25.00) 
The annual charts of the top records of the year in rank 
order, as published in Billboard's year -end special issues. 
Listings include title, artist and label for each entry. 
Individual yearly lists may also be purchased separately; see 
coupon below. ($5.00 per list.) 

Billboard Chart Research 

1515 Broadway 
New York, NY 10036 

Please send me the following Billboard Chart Research Packages: 

C -1 Number One Country Singles Cd $50.00 
C -2 L7 Top Ten Country Singles a $50.00 
C -3 El Top Country Singles Of The Year a $50.00 
D -1 Number One Country Albums ct $25.00 
D -2 LI Top Ten Country Albums a $25.00 
D -3 LJ Top Country Albums Of The Year CO $25.00 

Individual yearly lists from (please list 
book code number) for (please list 
year(s) desired.) 

Check or money order is enclosed in the amount of: 

$ (Sorry, no C.O.D. or billing) 

Name 

Company 

Address 

City, State, Zip 

Overseas air mail rates available upon request. 

All sales are final. 
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I REAL ESTATE TO THE ST*NS 

BARGAIN 
555 West 57th Street /The Ford Building 

Sublease 
Priced well below market to lease 
quickly. 
11,118 sq. ft. of bright office space 
in recently renovated building 
available for short or long temi. 
17 windowed offices -some with 
river views, kitchenette, and 
conference room. 
Building has 24 hr access, T.V. 

security and on -site parking. 
Come see this bargain! 

Ty Maroon, Sr. V.P. 
Steven M. Wolf 
212/841 -7500 

& 

wAEtEFlÉLD. 
Nusiness Amencs'. 
Real 1.i are l r 

MEW MEAN MU On apx. 3.5 aces, awe inspiring Castillo del lago has been authentically restored to its ongrnal opu- 
lence. Although a showplace, its baronial propo tons do not overwhelm the remarkable feeling of intimacy and warmth. This 
32 roan castle with balconies, towers, terraces and 360 degree views overlooks Lake Hollywood and all of Los Angeles. 7 

bedrooms, 6 baths, 3 half baths, library, studio and arcade plus an exquisite central courtyard, pool and gorgeous grounds. 
Secluded yet centrally located to the freeways and major studios. Cab for brochure. Offered at $4,500,000. 

Fleurette D4Nnglwn, Exclusive Agent 
Jon Douglas Co. 
2150 Hillhurst AVe. 
Los Angeles, CA 90027 

Bus. (213) 665-5841 
Rex. (213) 661 -7497 
FAX (213) 666 -4955 

BEAT THE 
SEASON! 
And the price! Furnished ski 
townhome (sleeps 8) in Col- 
orado 2 +2 +loft and view. 
Priced at $149,950 for imme- 
diate sale. Call Joann L. Hag- 
lund or Carole White for floor 
plan and additional info. 1 

(800) REMAX01. FAX: (805) 

&air 
529 -4733. 

ARTIST RETREAT 
Sixteen foot wall of stained 
glass artwork in remodeled 

1,800 sq. ft + home. Great room, kitchen with black tile counters, huge master with 
walk -in closet. Security System. All for less than $300,000! Have video and bro- 
chure. Less than 1 hr. from L.A.! RE /MAX Distinctive Properties. Joann L. Haglund 
1- 800- REMAX01. FAX: (805) 529 -4733. 

EXECUTIVE ESTATE 
Over 3,300 sq. ft. 16 mo. new home less than 1 hr. from L.A.! 4 bdrs. 3.5 baths, triple 
garage, media room, custom decor. Listed at $435,000 for fast sale. RE /MAX Dis- 
tinctive Properties. Joann L. Haglund 1- 800- REMAX01. FAX: (805) 529 -4733. 

HOLLYWOOD EAST 
Orlando needs entertainment pros' in all areas!! Check out the career and housing 
opportunities today! RE /MAX Realtor experts on call with free information. Ask for 
Joann L. Haglund or Lynn Kraft 1- 800- REMAX01. 

*HOMES WITH RECORDING* 
*STUDIO WANTED* 

I am looking for homes with sound 
proofed rooms or converted ga- 
rages to market to buyers I repre- 
sent. Any location in L.A. or Ventura 
County. I need homes for success- 
ful professionals in the music and 
film industry. If you want to market 
your home for the most money and 
with the fewest problems contact 
me. Jerry Zonis of Paramount Prop- 
erties. 

Contact Mr. Zonis 
Paramount Properties 
1/818/363 -4997 ext 32 

TO RENT: Penthouse. Park Views. 
Terrace. Share half 3,500 square 
feet with MAJOR ENTERTAIN- 
MENT MUSIC GROUP. 58th St. & 
Avenue of the Americas. 

Call Howard 
(212) 223 -5477 

MANHATTAN'S FINEST CONDOMINIUM 
Park Aye. at 59th Street 

We are representing the seller of a fabulous 
2,800 square ft. apartment convenient to 
midtown Manhattan shopping, theatres and 
offices. Grand entry foyer leads to huge en- 
tertaining space with floor to ceiling win- 
dows and panoramic views of the New York 
skyline. There is a spacious library, guest 
bedroom, master bedroom with dressing 
room and Central Park views plus 2 1/2 
marble baths. No expense spared in this 
new redecoration, perfect for personal or 
corporate ownership. Please contact: 

Barbara Fox or Gloria Sokolin 
Fox Residential Group, Inc. 

43 East 78th Street, New York City 10021 
(212) 772-2666 

OFFICE RENTAL 
7 office suite, bright and airy (1560 
square feet). 

LaBrea 1/2 block north of Santa 
Monica Blvd. $1.25 a square foot. 
NNN. 

(213) 276-2529 

REAL ESTATE 

TO THE STARS 

ADVERTISE YOUR 
PROPERTY FOR 1 WEEK 

AND GET THE 2ND 
WEEK FREE IN THE 

"REAL ESTATE TO THE 
STARS" CLASSIFIED 
DISPLAY SECTION. 

CALL NOW! 
THIS OFFER IS FOR A 
LIMITED TIME ONLY. 

CONTACT: 

SUSAN M. RYAN 
(800) 950 1018 
(212) 536 5395 

FAX YOUR AD FOR 
FASTER SERVICE AND 

UPON RECEIPT WE 
WILL CALL WITH PRICE 

QUOTES AND DATES 
FAX: (212) 536 -5351 

MONTCLAIR, NJ 15 MILES - NYC 

ESSENCE OF ELEGANCE 
This dark hewn timber and brick 
home is embraced by the beau- 
ty of old English architecture. 
Located in desireable Estate 
Area. 5 bedrooms, 4 1/2 bath. 
Ideal floor plan for entertaining. 
Private heated pool w /lush gar- 
dens. 
Call for brochure $685,000. 

VERONA, NJ (201) 239 -7700 

TOLL 
FREE 

CLASSI- 
FIED 
ADS 
NOT 
LINE! 

CALI. 
NOW 

TO 
PLACE 
YOUR 

AD! 

LSD 

C\I 

(212/536-5174 

in N.Y. State) 

INTERNATIONAL 

Eros Hits The Mark. Italian musical artist Eros Ramazzotti receives platinum 
certification for his BMG /Ariola album " Musica E" while appearing on the RAI 2 
TV program " Serata D'Onore." Shown, from left, are Wolfgang Eisele, 
international A &R manager, BMG Ariola /Germany; Pippo Baudo, host, "Serata 
D'Onore"; Ramazzotti; and Thomas Stein, managing director, BMG Ariola/ 
Germany. 

Braithwaite Bounces Back 
Sherbet Ex Tops Aussie Charts 

BY GLENN A. BAKER 

SYDNEY, Australia With unmis- 
takable echoes of the 1986 John 
Farnham phenomenon here, veter- 
an Australian pop vocalist Daryl 
Braithwaite has resumed a dor- 
mant career in a spectacular fash- 
ion by notching a No. 1 album and 
single here. 

During the '70s, the rich -voiced 
Braithwaite enjoyed high teenage 

`I'm more 
appreciative this 

time around' 
popularity as leader of the peren- 
nial chart act Sherbet, which 
scored a run of more than 20 na- 
tional hits, 13 of which made the 
top 10, picking up more than 40 
gold and five platinum awards. 

In 1976, at the peak of the band's 
domestic popularity, Sherbet 
reached the top five in the U.K. and 
across Europe with "Howzat ?" In 
the U.S., the band scored two Bill- 
board Hot 100 hits, both of which 
happened to reach No. 61: "How - 
zat?" on MCA and (as the Sherbs) 
"I Have The Skill" on Atco. At one 
stage the act was signed to RSO 
America as Highway. 

A change in musical climate in 
Australia and the departure of 
manager Roger Davies to the U.S., 
where he was to guide the careers 
of Olivia Newton -John, Tina 
Turner, and Mick Jagger, resulted 
in the disintegration of the band in 
the early '80s. 

After that, little was heard of 
Braithwaite, who initially had half 
a dozen solo hits and three King Of 
Pop awards to his credit. He readi- 
ly admits to three years of inactivi- 
ty before he felt motivated to re- 
sume recording. 

His return to the top of the Aus- 
tralian charts was very much the 

result of the belief of Denis Hand - 
lin, CBS Australia managing direc- 
tor. 

"I was a fan," he says. "A male 
Sherbet groupie. I had great re- 
spect for his talent and when I 
heard his demos I couldn't pass up 
the opportunity to put it all togeth- 
er, even if a few eyebrows were 
raised by the signing. He's really 
the sort of artist you want to do as 
much as you can for." 

His album, "Edge," was accept- 
ed instantly by radio and is now ap- 
proaching double -platinum status. 
It has yielded three major hits: 
"As The Days Go By," "One Sum- 
mer," and "Let Me Be." The al- 
bum, which followed three months 
of intensive voice training under- 
taken by the experienced warbler, 
not only reached grown -up Sher- 
bet fans but tapped into a younger 
strata of buyers. 

Braithwaite himself has always 
exhibited a healthy disdain for the 
trappings of stardom. He says: "It 
feels pretty good in that I'm more 
appreciative this time around. A 
lot of people have held out for me, 
waiting for this album. I've never 
been comfortable with success, 
but I'm gratified by the respect 
that has come out of what I'm do- 
ing now." 

It is inevitable that Braith- 
waite's resurgence is being com- 
pared with that of John Farnham, 
who, after 18 years of "household 
name" popularity, was able to de- 
liver an album that was purchased 
by one in 16 living Australians. 
CBS is not encouraging the "Whis- 
pering Jack" comparisons, but 
Handlin concedes: "Farnham is an 
inspiration for everyone in this in- 
dustry." 

Handlin is predicting a relative- 
ly modest 300,000 local sales for 
"Edge," which has already broken 
out in West Germany and Scandi- 
navia. Braitwaite insists: "I'm 
more than happy with what has 
been achieved to date." 
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CBS Holland Establishing 
Its Own Import Service 

BY WILLEM HOOS 

AMSTERDAM CBS Holland is 
setting up its own import service, 
CBS Music Service, as of Oct. 1. The 
new division will be formally intro- 
duced to about 400 leading dealers 
at the end of the summer. 

For the past three years, CBS 
product from all over the world has 
been handled on import for the Be- 
nelux marketplace by Import Music 
Service. 

Now Richard Denekemp, CBS 
Holland GM, says, `The main rea- 
son for setting up our own import 
service is, quite frankly, that we 
have the impression we can score a 
better result with CBS repertoire 
than IMS has been doing." 

CBS Music Service will be based 
in the company headquarters in 
Heemstede, some 30 miles out of 
Amsterdam. Ruut Swart, head of 
CBS Holland's telephone sales de- 
partment for several years, be- 
comes GM of the new division. 

Denekemp says Music Service 
will import most of the CBS reper- 
toire from Japan, and other impor- 
tant supply territories will be the 
U.S., U.K., and some continental 
European countries. More than 50% 
of imported repertoire will be avail- 
able only on CD, "though quite a 
few titles will come in vinyl LP and 
cassette format" 

Initially, CBS Music Service will 
sell only to dealers in Holland. "But 
given the anticipated success of the 
move, the service will be expanded 
to the rest of the Benelux region," 

says Denekemp. 
Repertoire of CBS Music Service 

will be handled by CBS Holland's 
own distribution arm. Other Dutch 
record companies with their own es- 
tablished import services are EMI 
Bovema and BMG Ariola Benelux. 

CBS Holland is the third conti- 
nental European division of the ma- 
jor to set up its own import service, 
the others being in West Germany 
and Scandinavia. 

Meanwhile, Import Music Ser- 
vice, part of PolyGram Holland, an- 
nounces greater cooperative links 
with International Music Service, a 
division of PolyGram West Germa- 
ny. 

This follows discussions in Ger- 
many between IMS managing di- 
rector Kees van Weijen and his Ger- 
man counterpart, Uwe Bald. Links 
will be particularly developed in 
terms of information and repertoire 
availability. 

Van Weijen forecasts an im- 
provement in gross for IMS Hol- 
land this year of up to 20% on 1988. 
The division supplies repertoire to 
dealers in Belgium, Luxembourg, 
and the Netherlands. 

IMS Holland imports product 
from all over the world, doing busi- 
ness with such majors as WEA, 
MCA, and CBS, as well as a variety 
of independents. Japan is a major 
source, at 35% of IMS sales, and 
most imports are now CDs. 

"Of all formats we have sold dur- 
ing the first half of this year, 93% 
was CD," reports van Weijen. "The 
rest was 5% LPs and 2% cassettes." 

Montreux, North Sea Fests Set Lineups 

July Is Jumpin' With Jazz 
LONDON Blue Note will celebrate 
its 50th anniversary at the Montreux 
Jazz Festival (July 7 -22) with a con- 
cert featuring Dianne Reeves, Lou 
Rawls, Stanley Jordan, Tommy 
Smith, and Eliane Elias on July 15. It 
will be one of three evenings devoted 
to the artists of a particular record la- 
bel. 

On July 13, Malaco Records will 
present Bobby Blue Bland, Johnnie 
Taylor, Little Milton, Denise LaSalle, 
and Mosley & Johnson in a bill head- 
lined by B.B. King. And on July 18, 
Nonesuch will present a program 
featuring Le Mystere des Voix Bul- 
gares, a 24 -strong Bulgarian choir, 
the World Saxophone Quartet, and 
the Kronos Quartet. 

Other highlights of this 23rd edi- 
tion of the Montreux Festival include 
an all -star gala night with the Dizzy 
Gillespie /Phil Woods Septet, the 
George Benson /McCoy Tyner Quar- 
tet, Stephane Grappelli, Carmen 
McRae, and James Morrison, and a 
Soul Summit with the Drifters, Glad- 
ys Knight & the Pips, and Bobby Wo- 
mack. 

Other artists scheduled to appear 
at Montreux include Miles Davis, 
Manhattan Transfer, the Modern 
Jazz Quartet, the Original Chico 
Hamilton Quintet, Tanita Tikaram, 
Elvis Costello, Joao Gilberto, and 

Ramsey Lewis. 
The JVGsponsored North Sea Fes- 

tival (July 14-16) in The Hague, Hol- 
land, will be inaugurated by Herbie 
Hancock & the Headhunters and will 
close with a concert by the Miles Da- 
vis Band. 

In between, the 14th edition of the 
festival will feature Oscar Peterson, 
Chick Corea, Art Blakey's Jazz Mes- 
sengers, Stan Getz, Astrud Gilberto, 
George Benson, Sarah Vaughan, the 
Duke Ellington Orchestra, Tania Ma- 
ria, the Charles Mingus Superband, 
Manhattan Transfer, the Stanley 
Clarke/ George Duke Trio, Steps 
Ahead, Clark Terry's Spacemen, the 
Cab Calloway Orchestra, and Tuck & 
Patti. 

North Sea innovations this year in- 
clude a British Best night featuring 
the groups of Steve Williamson, Tom- 
my Chase, Andy Sheppard, and Tom- 
my Smith, and a Curiosities In Jazz 
evening with 8- year -old scat vocalist 
Emily Haddad, jazz bagpiper Rufus 
Harley, and Max Teawhistle & his 
Friends Of Bop. 

The North Sea's fifth series of Bird 
Awards, commemorating Charlie 
Parker, will be presented during the 
festival to Art Blakey (U.S.), John 
Sm-man (rest of the world), and Mis- 
cha Mengelberg (Holland). 

French FM Station Faces Audit 
SACEM Studies NRJAirplay Payments 

BY MIKE HENNESSEY 

PARIS French performing right so- 
ciety SACEM has ordered an audit of 
the accounts of private FM radio sta- 
tion NRJ following complaints by 
composers and music publishers that 
the station's payments for airplay of 
SACEM repertoire have been "below 
expectations" and do not appear to be 
in proportion to the level of advertis- 
ing revenue that the station is at- 
tracting. 

NRJ is required to pay SACEM 
6.4% of its gross advertising revenue, 
minus an agency discount of 40%. 

Says Eric Dufaure, media relations 
director of SACEM: "The question of 
NRJ's performance payments being 
low in relation to the large amount of 

Young Musicians 
Disappoint At 

Edison Awards 
BY WILLEM HOOS 

AMSTERDAM The Edison Awards 
for 1988 carry an implicit criticism of 
the state of contemporary classical 
music. 

None of the entries in the Young 
Dutch Musicians category was 
deemed worthy of an award. Fur- 
thermore, the post -1960 music cate- 
gory attracted 40% fewer entries 
than in 1987. 

Rob Edwards, managing director 
of the NVPI, the local IFPI branch, 
and president of the Edison jury, 
hopes this low point is a temporary 
phenomenon. 

The awards in honor of Thomas 
Alva Edison, inventor of the original 
record player prototype, are orga- 
nized each year by the Edison Foun- 
dation working in conjunction with 
the NVPI. 

Candidates for consideration are 

Is Dutch classical 
music in a lull? 

classical releases during the year in 
question made by Dutch record com- 
panies. Altogether 164 albums were 
submitted for 1988, most of them in 
CD format. Edwards and the jury 
criticized a growing number of rec- 
ord companies for the paucity of in- 
formation about the artists perform- 
ing their entries. 

The 14 winners comprise 13 foreign 
productions and only one local album. 
Seven of them are available only on 
CD, five in CD, LP, and cassette con- 
figurations, and two as CDs or LPs. 

The jury presided over by Edwards 
consisted of five representatives of 
Dutch daily newspapers and radio 
stations. They note that there were 
far more entries in the instrumental 
solo recital and opera and operetta 
categories than in 1987. Edwards at- 
tributes this to more new productions 
coming onto the market than in previ- 
ous years, when most entries in these 
two sections were CD releases of 

(Continued on page 71) 

music the station plays was raised at 
one of our Commission de Varieties 
meetings with pop writers and pub- 
lishers last year. 

"But the whole question is a most 
complex one. For example, one rea- 
son why composers get a smaller dis- 
tribution from NRJ than from sta- 
tions like RTL and Europe 1 is be- 
cause NRJ has a more prolific 
playlist. "This means its payments 
are spread more widely. 

"Another consideration is the fact 
that NRJ's revenue at present is not 
an adequate reflection of its audi- 
ence. Whereas RTL, with an audi- 
ence share of 23%, achieves an annu- 
al advertising revenue of up to 1.5 bil- 
lion francs, NRJ, with an audience 
half the size, has an advertising reve- 
nue of only 200 million francs, less 
than one fifth." 

Another element in the mix is the 
fact that payments run about two 
years behind actual performance and 
the agreement NRJ signed with SA- 
CEM some three years ago provides 
for a sliding scale, building up to the 
maximum tariff of 6.4% less agency 
charges "in order," says Dufaure, 
"to give the new stations the chance 
to get into their stride." 

Dufaure adds: "We are carrying 
out the audit in response to com- 
plaints from our members, but I feel 
sure that the tendency will be for 
fees from NRJ to grow because, gen- 
erally speaking, the advertising reve- 

nue for the private stations is increas- 
ing and that for the peripheral sta- 
tions declining." 

Another factor that has played a 
part in prompting the inquiry has 
been the difficulty of some SACEM 
members to reconcile their payments 
from NRJ with the bullish messages 
emanating from the station in respect 
to its success in boosting advertising 
revenue. 

SACEM has also been exercising 
its right in recent months to initiate 
audits of mechanical royalties from 
some of the major record companies, 
according to Dufaure. "We have to 
be vigilant about these matters, oth- 
erwise our members suffer. 

"These are not cases of deliberate- 
ly contrived discrepancies but can be 
anything from an oversight to a 
method of securing a short -term 
loan." 

Another SACEM concern current- 
ly is to resolve its dispute with the 
TF1 television channel, which, since 
becoming a private channel, has had 
its tariff increased from 4% of gross 
revenue, less 28% agency commis- 
sion, to 6% of gross revenue less 
agency commission. 

TF1 is seeking to maintain the rate 
at the 4% level on the ground that it 
still retains a number of public ser- 
vice obligations. SACEM is prepared 
to agree to a reduction in respect to 
these, but TF1 is for the moment in- 
sisting on staying at the 4% tariff. 

Chrysalis Group Adds Acts; 
MMC 'Noakes' Up With EMI 

BY CHRIS WHITE 

FROM THE COCOON: A flurry 
of label signings has been an- 
nounced by Chrysalis Music, the 
publishing arm of the Chrysalis 
group of companies. Singer/ 
songwriter Brian Kennedy, from 
Belfast, North Ireland, has inked 
with BMG in the U.K. His first al- 
bum will be produced by Tim 
Friese- Green, who has worked 
previously with Talk Talk. Kenne- 
dy was sought 
by several ma- 
jor companies, 
according to 
Chrysalis Mu- 
sic A &R man 
Dave Massey. 

Another 
Chrysalis Mu- 
sic signee, Stress, has been signed 
by WEA U.K., while soul singer 
Gina Foster, who has been play- 
ing several London gigs, is also 
signed to BMG. Massey is also 
confident of an imminent record- 
ing deal for Midnight Blue. 

HOOKE THAT TALENT: Peter 
Van Hooke, drummer with Mike 
+ the Mechanics and co-producer 
of Tanita Tikaram's "Ancient 
Heart" album, is the driving force 
behind MMC Records, a commer- 

cially oriented jazz /instrumental 
label that is aiming here for cross- 
over appeal. Van Hooke inked a li- 
censing and distribution deal with 
EMI for the label, which started 
four years ago, and a major pro- 
motion drive is under way. Artists 
signed include Rod Argent, who 
co- produced the Tikaram album, 
keyboard player Ian Lynn, com- 
poser Ian Carr, and guitarist 
Adrian Legg. 

DATES: Pet Shop Boys have add- 
ed several 
dates to their 
July gig list, 
which includes 
several nights 
at Wembley 
Arena ... Mar- 

UIMBfAT 
by Chris White illion has 

played its first 
gig with new lead singer Steve 
Hogarth, previewing tracks from 
its forthcoming album. The gig 
was deliberately low -key, with 
just 100 people attending. 

Manchester singer Helen Wat- 
son, whose second album, "The 
Weather Inside," has picked up 
rave notices, has also been playing 
London gigs with guest appear- 
ances from guitarist Andy Fair- 
weather -Low, who played on 10 of 
the 11 tracks on the album. 
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INTERNATIONAL 

JASRAC's '88 Revenue Up 17 %, 
Down Slightly From '87 Rise 

TOKYO Collections by the Japanese Society for the Rights of Au- 
thors, Composers & Publishers (JASRAC) in the year ended March 31 
were up 17 %, to $29.95 million, compared with the previous year. This 
compares with the 18% increase recorded in fiscal 1987, the biggest 
revenue tally since 1977. General music performances accounted for 
$7.9 million (up 15.9%) of the total and recordings for $18.39 million, an 
upturn of 14.1 %. Revenue from videogram music use was up 26.1% on 
the previous year, almost level (at $1.01 million) with that from audio 
records and tapes (up 13.7 %). SHIG PUNTA 

Piccadilly Circus Exhibits Rock Circus 
LONDON Rock Circus, a new permanent exhibition, opens in the Lon- 
don Pavilion, Piccadilly Circus, on Aug. 7. It traces the story of rock 
and pop from the 1950s to the present, using a combination of wax 
models and bionic representations of superstars such as the Beatles, 
Elvis Presley, Madonna, and Bruce Springsteen. The exhibition is 
sponsored by Fuji Film and will be open 12 hours a day 364 days a year. 
Admission is $6.75. PETER JONES 

Dutch (Making A Stand In New York 
AMSTERDAM The Dutch pop /rock industry aims for a strong pres- 
ence at the 10th New Music Seminar, to be held July 15-19 in New 
York. The Dutch delegation is organized by the Conamus Foundation, 
set up to promote domestic music at home and abroad, and the state - 
supported Dutch Pop Music Foundation. Around 2,000 copies of a com- 
pilation CD featuring 10 top Dutch acts will be available at the semi- 
nar, a stand bannered "Holland Rocks" will pump out information on 
Netherlands talent, and four Dutch acts will give concerts. 

WII,LEM HOOS 

With U2's Help, Dublin Studio Opens 
DUBLIN A new arts center here, the Dublin City Centre, includes the 
Yamaha Rehearsal Rooms, which provide a cut -rate studio facility and 
free use of musical instruments. Irish supergroup U2 worked with the 
Irish Arts Council to set up the complex, the band donating proceeds 
from their 1985 Croke Park gig to the fund. All four members of the 
group were at the opening ceremony when Charles Haughey, Irish 
prime minister, said, "This opens a new era in helping people to create 
their own art." KEN STEWART 

Yamaha On Lookout For British Bands 
LONDON The Yamaha National Tape Showcase for 1989 is under 
way in the U.K. It aims to unearth new pop talent, help existing bands 
improve performance, and showcase potential chart bands. Groups 
from all over Britain are invited to submit tapes for assessment by ex- 
perts, and the final 50 will be studied by major companies' A &R teams. 
Each of the 50 will receive $775 worth of Yamaha musical instruments 
and will be auditioned for the four Nescafe Yamaha Band Explosion 
Showcase events. PETER JONES 

VCRs, CD Players Hot Items In Germany 
HAMBURG The German video industry is still building fast. In 1988, 
2.4 million VCRs were sold for domestic use, boosting the total to 
around 10.6 million. Some 40% of all households now have video, with 
7% using two or more. Industry pundits predict that even the 60% tally 
will not be the market saturation point. The West German consumer 
electronics industry overall is expected to gross more than $9 billion 
this year. In the first quarter of 1989, 223,000 CD players were sold, up 
30% on the same period of last year. This year's consumer electronics 
exhibition, the International Funkausstellung, is set for Aug. 25 -Sept. 
3 in West Berlin. WOLFGANG SPAHR 

New Life For Old Tapes And Records 
LONDON Scientists at Cambridge University have developed a way 
of restoring old and damaged tapes and records. The system has been 
developed for the British Library's National Sound Archives. Renova- 
tion entails making a digital copy of the original. A computer works 
out what is the original sound and what is interference due to wear and 
tear, then removes the unwanted sounds. The system took five years 
to develop. Cost of restoring a 78 rpm record: $150 -$265. PETER JONES 

Midem To Stay Course Under Reed 
PARIS Reed International, new owner of the Midem Organization, says 
no immediate changes in the structure or planning of the Cannes, France - 
based event are likely for the 1990 industry showcase. Peter Rhodes, 
managing director of Midem's U.K. arm, confirms: "Everything will car- 
ry on as before. Reed International are keen to develop the event." 

PHILIPPE CROCQ 

CANADA 

Calgary Waits For Spring Numbers 
BBM Radio Survey Delayed By 1 Month 

BY KIRK LAPOINTE 

OTTAWA The spring radio survey 
of the Calgary market by the Bureau 
of Broadcast Measurement has been 
altered and delayed because not 
enough diaries were mailed out. 

And, while some broadcasters are 
privately irate about the situation, 
they are biting their tongues at least 
until results are released July 6. 

In a letter June 15 to its radio mem- 
bers, BBM acknowledged that diaries 
weren't mailed to some households 
for the survey. BBM says that only 
651 of the required 900 diaries were 
collected. A fourth week of survey- 
ing was conducted starting June 5 
and results will be averaged with the 
existing three weeks. 

BBM says that the existing diaries 
weren't sufficient "to assure good re- 
liability of individual station audience 
data" and that the "potential for 
`bounce' could be in an unacceptable 
range for all our members." 

Other Canadian cities got their full 
data from April on June 9. 

It is the first time broadcasters can 
ever remember such an occurrence. 

Compounding the problem, howev- 
er, is that preliminary incomplete 
data was also prematurely released 
to at least two stations. BBM asked 
that the information be destroyed, 
but even so, some stations have an 
edge on the competition when it 
comes time to interpret the final 
numbers. 

Some full coverage information for 
the stations has also been issued, but 
broadcasters say it's the specific Cal- 
gary information that the broadcast- 
ers really need to use with advertis- 
ers. 

When results are issued, BBM 
won't segregate the third survey 
week's findings, although it is offer- 
ing stations free reports on one -week 
programs. 

BBM has quelled concerns about 
the survey in recent weeks. Only two 
of the more than a dozen broadcast- 
ers objected to the conducting of the 
third week of the survey in the first 
week of June; the rest say they are 
satisfied, although they withhold 

judgment of the situation until the 
numbers come in. 

BBM says a new computer system 
is being installed in the next 12 
months to "relegate this error to his- 
tory," said BBM radio executive com- 
mittee chairman Jim McLaughlin in 
the letter. An additional check on 
mailing instructions will be added, 

`If there's any 
uneasiness about 
the book, it'll be 
soft -pedaled' 

too. 
"If the book is bad, you're always 

going to get some griping," says Wes 
Erickson, director of operations and 
programming for KIK -FM Calgary. 
"When the books are good, you don't 
even question it. It's the bible." 

But Erickson and others say they 
have expectations of the survey re- 
sults, and if the numbers are out of 
whack, they'll discount the survey's 
validity. The summer survey is al- 
ready being conducted and those 
numbers should be available in a cou- 
ple of months. 

"We're taking a wait -and -see ap- 
proach," says Ron Smith, assistant 
sales manager at QR77. "If there's 
some radical shifts, if there's any un- 
easiness about the book, it'll be soft - 
pedaled." 

Smith and others say BBM has 
done what it could to satisfy the 
broadcast community. 

"I don't know that it's going to be a 
total disaster," Smith says. "And be- 
sides, we don't live or die by the 
book." 

The BBM mail survey has often 
been the target of criticism over the 
years in Canada, but it remains the 
only viable radio audience poll in the 
country. Birch, which conducts its 
polling by phone, operates in the To- 
ronto market. 

The Calgary broadcasters say that 
BBM has been trying to address par- 
ticular polling problems, including 
the sample size of those aged 18-34, 
and that this survey may help prompt 
solutions. 

In an earlier letter to Calgary sta- 
tions, BBM offered to segregate in- 
formation for stations requiring re- 
ports for specific one -week pro- 
grams. At the time of the spring 
survey, National Hockey League 
playoffs were under way. 

Di Matteo To Become A Columbia Intl Sr. VP 

CBS Canada Head Heading South 
OTTAWA After eight years at the 
helm of CBS Records Canada Ltd., 
Bernie Di Matteo is leaving in Au- 
gust to return to New York as se- 
nior VP of new business develop- 
ment for Columbia Records Inter- 
national. 

In as new president will be Paul 
Burger, an industry veteran who 
has served in London, Paris, and 
Tel Aviv, Israel, in such capacities 
as director of special marketing for 
CRI Europe and marketing director 
of CBS Israel. 

Also promoted within CBS Cana- 

da is 17 -year veteran Don Oates, 
who moves into the senior VP of 
marketing and sales post from his 
VP marketing and sales job of old. 

During his tenure, the 22 -year 
company veteran Di Matteo gained 
Canadian industry respect for his 
firm restructuring and controlling 
of CBS, which was perceived to be 
drifting when he took over. The 
company enjoyed record profits un- 
der him. Last year was an all -time- 
high profit year, he recently told 
the company's annual convention. 

B.C. Record Business Robust: Survey 
OTTAWA The West Coast Cana- 
dian music industry is "healthy 
and growing," with steadily in- 
creasing business, influence, and 
potential, says a recently released 
federal government study. 

But problems remain in training, 
developing, and educating the 
business, says the report by the 
Communications Department. 

The study of the British Colum- 
bia record industry covered 1985- 
87 and found a 41% increase in rev- 
enue for the companies that took 
part in the survey. The overall con- 
tribution of the respondents was 
$12,665,000 in 1987, but that did 
not include such star B.C. -based 
artists as Bryan Adams and Lover - 
boy, who could not be reached for 
the study. 

The survey, by the department's 
Carol Lang, revealed a widening of 
influence for the industry. In 1985, 

the respondent firms said 54% of 
their revenue came from B.C. By 
1987, that had declined to 32 %, 
while other Canadian sources 
amount to 23 %, an indication of a 
broader base for support. 

The study notes that some 4,000 
residents of B.C. directly or indi- 
rectly rely on the music industry 
and that the studio and indepen- 
dent label scenes are quite active. 

"The B.C. sound recording in- 
dustry appears capable of attract- 
ing individuals who have trained 
not only in other parts of Canada, 
but also in the U.S. and Europe," it 
says. But, "concerns were ex- 
pressed (by respondents) regard- 
ing training, development, and 
education." 

Along with others, Lang says in- 
dependent labels "seldom have the 
resources to provide the promo- 
tional support that new records re- 

quire. There is also an industry 
trend to shift more of the promo- 
tional responsibility to the artist, 
who is even less likely to have the 
resources necessary to mount an 
international promotional cam- 
paign." 

Lang says a lot of key informa- 
tion about foreign and domestic 
payments to songwriters and pub- 
lishers isn't publicly available, 
which made it difficult to assess 
those elements of the business. 

There were 42 corporate and 163 
individual responses to the survey. 

KIRK LAPOINTE 

Musicland replacing 
Canadian -published 
in -house magazine 

... see page 51 
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NrERNAT/ONAL 

DUTCH EDISON AWARDS 
(Continued from page 69) 

prominent vinyl LP recordings. 
Despite that, the record companies 

released a considerable number of 
LPs in the fashionable CD format. 
Consequently, the jury decided to rec- 
ognize two productions instead of 
one in the category of special issues 
of an historical or documentary na- 
ture. 

Phonogram scored the most 
awards at the 1988 Edison Awards 
with five classical successes. Polydor 
had four, EMI Bovema had two, and 
BMG Ariola Benelux, CBS, and Dur - 
eco took one award each. 

The winners were as follows: Sym- 
phonic Music-Mariss Janssons, con- 
ductor of the Leningrad Philharmon- 
ic Orchestra, for Shostakovich's Sym- 
phony No. 7 (EMI Bovema); 
Concertos -Krystian Zimerman for 
his performance of Liszt's Piano Con- 
certos Nos. 1 and 2, accompanied by 
the Boston Symphony Orchestra con- 
ducted by Seiji Ozawa (Polydor, 
Deutsche Grammophon); Medieval, 
Renaissance, and Early Baroque Mu- 
sic- Andrew Parrott, musicologist 
and conductor, who supervised the 
performance of "Una Stravaganza 
Dei Medici," six compositions origi- 
nally performed at the Florence wed- 
ding of merchant Ferdinando Medici 
in 1589. The recording features the 
Taverner Consort, Choir, and Players 
(EMI Bovema, EMI); Chamber Music 
From Duo To Nonet -the Ensemble 
Wien -Berlin for wind quintets by 
Danzi and Lachner (Polydor, Deut- 
sche Grammophon); Chamber Or- 
chestra With Or Without Instrumen- 
tal Soloists -Ton Koopman, conduc- 
tor of the Amsterdam Baroque 
Orchestra, for six "Concerti Armon- 
ici" by van Wassenaer (BMG Ariola 
Benelux, Erato); Instrumental Solo 
Recitals- Alicia de Larrocha for pi- 
ano performances of three Albeniz 
works (Phonogram, Decca); Choral 
Music -John Eliot Gardiner, conduc- 
tor of the Monteverdi Choir and the 
English Baroque Soloists, for Mo- 
zart's "Great Mass In C Minor" (Pho- 
nogram, Philips Digital Classical); 
Opera and Operetta- Arnold Oest- 
man, conductor of the Drottingholm 
Court Theater Orchestra and Chorus 
for Mozart's "Le Nozze Di Figaro" 
(Phonogram, L'Oiseau- Lyre); Vocal 
Solo Or Vocal Ensemble Recitals 
With Instrumental Solo Or Ensemble 
Accompaniment-Julia Migenes, so- 
prano, for Weill's "The Seven Deadly 
Sins" and "Little Threepenny Music" 
(CBS, CBS Masterworks); Post -1960 
Music -Arvo Paert for his composi- 
tion "Passio Domini Nostri Jesu 
Christu Secundum Joannem" per- 
formed by the Hillard Ensemble con- 
ducted by Paul Hillier (Dureco, ECM 
Records); Special Issues Of An His- 
torical Or Documentary Nature - 
Clara Haskil, piano, and Arthur Gru- 
miaux (violin) for Beethoven's piano 
and violin sonatas Nos. 1 -10 (Phono- 
gram, Philips Classics Productions) 
and Herbert von Karajan for "First 
Recordings 1938 -1943" (Polydor, 
Deutsche Grammophon). 

The Extra Edison for the most 
characteristic rerelease on CD or ste- 
reophonic recordings went to Quar- 
tetto Italiano for Weber's "Music For 
String Quartet" (Phonogram, Philips 
Classics) and a three -CD set of Wag - 
ner's "Tristan Und Isolde" featuring 
Birgit Nilsson and Wolfgang Wind - 
gassen ( Polydor, Deutsche Grammo- 
phon). 

ARE YOU SEARCHING 

FOR 

A BRAND NEW EUROPEAN 

TEENAGE POP DUO ? 

THAT'S 

1 

THEY ARE : YOUNG 
FRESH 
INNOVATIVE 
DANCEABLE 
ARID MORE ... 

FOR FURTHER INFORMATION ABOUTALBUM,VIDEO, BOARDGAME 
AND THE WHOLE PLAN PLS. CONTACT: PROJECT RECORDS 
TEL. { 39 10 408.381 FAX + 39 10-40E157- VIA P. PASTORINO 36 
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CANADA (Courtesy The Record) As of 6/26/89 
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SINGLES 
FOREVER YOUR GIRL PAULA ABDUL VIRGIN /A &M 

LIKE A PRAYER MADONNA SIRE /WEA 

THE LOOK ROXETTE EMI /CAPITOL 

BUFFALO STANCE NENEH CHERRY VIRGIN /A &M 

GOOD THING FINE YOUNG CANNIBALS I.R.S. /MCA 

ROCK ON MICHAEL DAMIAN VIRGIN /A &M 

SOLDIER OF LOVE DONNY OSMOND CAPITOL /CAPITOL 

POP SINGER JOHN COUGAR MELLENCAMP MERCURY / POLYGRAM 

FUNKY COLD MEDINA TONE LOC ISLAND /MCA 

REAL LOVE JODY WATLEY MCA /MCA 

WIND BENEATH MY WINGS BETTE MIDLER ATLANTIC /WEA 

1 

2 

3 

4 
5 

6 
7 

8 
9 

10 

HOT 100 SINGLES 
THE LOOK ROXETTE PARLOPHONE 

LIKE A PRAYER MADONNA SIRE 

EXPRESS YOURSELF MADONNA SIRE 

AMERICANOS HOLLY JOHNSON MCA 

SEALED WITH A KISS JASON DONOVAN PWL 

ETERNAL FLAME THE BANGLES CBS 

JOHNNY JOHNNY COME HOME AVALANCHE WEA 

THE BEST OF ME CLIFF RICHARD EMI 

MEGAMIX (EXTENDED VERSION) BONEY M HANSA /BMG ARIOLA 

BACK TO LIFE SOUL II SOUL / CARON WHEELER 10 RECORDS 

12 12 PATIENCE GUNS N' ROSES GEFFEN /WEA 
11 10 LULLABY THE CURE FICTION R 

.- --- - 

13 15 AFTER ALL CHER & PETER CETERA GEFFEN /WEA 
12 
13 

14 
13 

MANCHILD NENEH CHERRY VIRGIN 

I WANT IT ALL QUEEN EMI 
14 NEW BABY DON'T FORGET MY NUMBER MILLI VANILLI ARISTA /BMG 14 17 ESPECIALLY FOR YOU KYLIE MINOGUE & JASON DONOVAN PWL 

15 NEW SATISFIED RICHARD MARX EMI /CAPITOL 15 19 RIGHT BACK WHERE WE STARTED SINITTA FANFARE 

RL,,1 16 10 SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS I.R.S. /MCA 16 NEW DAS OMEN (TEIL 1) MYSTERIOUS ART cgs 
17 19 ELECTRIC YOUTH DEBBIE GIBSON ATLANTIC /WEA 17 6 FERRY 'CROSS THE MERSEY VARIOUS ARTISTS PWL 

18 
19 

NEW 

16 

I WON'T BACK DOWN TOM PETTY MCA /MCA 

I ONLY WANT TO BE WITH YOU SAMANTHA FOX JIVE /BMG 

18 16 LOOKING FOR FREEDOM DAVID HASSELHOFF WHITE RECORDS /BMG 
ARIOLA 

20 NEW THIS TIME I KNOW IT'S REAL DONNA SUMMER ATLANTIC /WEA 19 12 MISS YOU LIKE CRAZY NATALIE COLE EMI USA 

ALBUMS 20 NEW IF YOU DON'T KNOW ME BY NOW SIMPLY RED WEA 
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HOT 100 ALBUMS 
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1 3 QUEEN THE MIRACLE PARLOPHONE 
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3 3 JOHN COUGAR MELLENCAMP BIG DADDY MERCURY / POLYGRAM 

2 1 SIMPLE MINDS STREET FIGHTING YEARS VIRGIN 

or otherwise, without the prior written permission of the publisher. 
4 4 THE CULT SONIC TEMPLE BEGGARS BANQUET / POLYGRAM 

3 
4 

2 

4 

MADONNA LIKE A PRAYER SIRE 

THE CURE DISINTEGRATION FICTION / POLYDOR 
5 6 MILLI VANILLI GIRL YOU KNOW IT'S TRUE ARISTA /BMG 5 5 RED A NEW WEA 

BRITAIN Music Week /Gallup) As of 6/24/89 6 5 PAULA ABDUL FOREVER YOUR GIRL VIRGIN /A &M 6 6 TEN JASON DONOVAN TEN GOOD REASONS PWL 

JASON 

7 7 TOM PETTY FULL MOON FEVER MCA /MCA 7 NEW PAUL McCARTNEY FLOWERS IN THE DIRT PARLOPHONE 
This Last 8 8 ROXETTE LOOK SHARP! EMI /CAPITOL 8 7 TANITA TIKARAM ANCIENT HEART WEA 

Week 
1 

Week 
3 

SINGLES 
BACK TO LIFE (HOWEVER DO YOU WANT ME) SOUL II SOUL / CARON 

9 10 TONE LOC LOC -ED AFTER DARK ISLAND /MCA 9 8 GUNS N' ROSES APPETITE FOR DESTRUCTION GEFFEN 

WHEELER 10 /VIRGIN 10 9 VARIOUS ARTISTS BEACHES SOUNDTRACK ATLANTIC /WEA 10 10 TIN MACHINE TIN MACHINE EMI 

2 1 SEALED WITH A KISS JASON DONOVAN PWL 11 11 LIVING COLOUR VIVID EPIC /CBS 11 9 FINE YOUNG CANNIBALS THE RAW AND THE COOKED LONDON 

3 NEW BATDANCE PRINCE WARNER BROS. 12 12 BLUE RODEO DIAMOND MINE RISQUE DISQUE /WEA 12 14 JEAN -JACQUES GOLDMAN TRACES EPIC 

4 4 RIGHT BACK WHERE WE STARTED FROM SINITTA FANFARE 13 14 TRAVELING WILBURYS TRAVELING WILBURYS VOL. 1 WILBURY /WEA 13 NEW NENEH CHERRY RAW LIKE SUSHI CIRCA 

5 NEW ALL I WANT IS YOU U2 ISLAND 14 16 ROY ORBISON MYSTERY GIRL VIRGIN /A &M 14 11 HOLLY JOHNSON BLAST MCA 

6 2 THE BEST OF ME CLIFF RICHARD EMI 15 15 GUNS N' ROSES APPETITE FOR DESTRUCTION GEFFEN /WEA 15 NEW JOE COCKER ONE NIGHT OF SIN CAPITOL 

7 8 I DROVE ALL NIGHT CYNDI LAUPER EPIC 16 NEW THE OTHER SIDE OF THE MIRROR STEVIE NICKS ATLANTIC /WEA 16 12 ROXETTE LOOK SHARP PARLOPHONE 

8 11 SONG FOR WHOEVER BEAUTIFUL SOUTH GO! 17 13 GUNS N' ROSES GN'R LIES GEFFEN /WEA 17 17 SOUNDTRACK -RIVALEN DER RENNBAHN RIVALEN DER 

9 6 SWEET CHILD 0' MINE GUNS N' ROSES GEFFEN 18 NEW THE DOOBIE BROTHERS CYCLES CAPITOL /CAPITOL 
RENNBAHN HANSA /BMG ARIOLA 

10 5 EXPRESS YOURSELF MADONNA SIRE 19 19 TIN MACHINE TIN MACHINE EMI /CAPITOL 
18 13 BEE GEES ONE WARNER BROS. 

11 12 IT IS TIME TO GET FUNKY D.MOB FEATURING LRS LONDON 20 17 BOBBY BROWN DON'T BE CRUEL MCA /MCA 
19 NEW SOUL 11 SOUL CLUB CLASSICS VOL. ONE 10 RECORDS 

12 7 MISS YOU LIKE CRAZY NATALIE COLE EMI 
20 18 STEVIE NICKS THE OTHER SIDE OF THE MIRROR MODERN 

RECORDS /EMI 
13 16 JUST KEEP ROCKIN' DOUBLE TROUBLE & THE REBEL MC DESIRE 

14 17 PINK SUNSHINE FUZZBOX WEA WEST GERMANY (Courtesy Der Musikmarkt) As of 6/ 19/89 AUSTRAL A (Courtesy Australian Record Industry Assn.) As of 6/18/89 
15 22 JOY AND PAIN DONNA ALLEN BcM 

SINGLES SINGLES 16 9 I DON'T WANNA GET HURT DONNA SUMMER WARNER BROS. 

17 15 THE ONLY ONE TRANSVISION VAMP MCA 1 1 THE LOOK ROXETTE EMI 1 2 WIND BENEATH MY WINGS BETTE MIDLER WEA 

18 10 MANCHILD NENEH CHERRY CIRCA /VIRGIN 2 2 AMERICANOS HOLLY JOHNSON MCA 2 1 ETERNAL FLAME THE BANGLES CBS 

19 20 CRUEL SUMMER (SWING BEAT VERSION) BANANARAMA LONDON 3 8 DAS OMEN (TEIL 1) MYSTERIOUS ART ceS 3 3 BEDROOM EYES KATE CEBERANO FESTIVAL 

20 40 LICENCE TO KILL GLADYS KNIGHT MCA 4 3 LULLABY THE CURE METRONOME 4 4 HAND ON YOUR HEART KYLIE MINOGUE MUSHROOM /FESTIVAL 

21 30 IN A LIFETIME CLANNAD /ADDITIONAL VOCALS BONO RCA 5 4 ETERNAL FLAME BANGLES CBS 5 7 THE LOOK ROXETTE EMI 

22 13 ON THE INSIDE (THEME FROM 'PRISONER CELL BLOCK H') LYNNE 6 NEW EXPRESS YOURSELF MADONNA SIRE 6 12 EXPRESS YOURSELF MADONNA WEA 

HAMILTON A.I. 7 6 LOOKING FOR FREEDOM DAVID HASSELHOFF WHITE RECORDS 7 11 GOOD THING FINE YOUNG CANNIBALS POLYGRAM 

23 19 FUNKY COLD MEDINA /ON FIRE TONE LOC DELICIOUS /4TH & B'WAY 
8 7 FUNKY COLD MEDINA TONE LOC ISLAND 8 8 NOW YOU'RE IN HEAVEN JULIAN LENNON VIRGIN /EMI 

24 33 TILL I LOVED YOU PLACIDO DOMINGO /JENNIFER RUSH CBS 9 5 LIKE A PRAYER MADONNA SIRE 9 16 POP SINGER JOHN COUGAR MELLENCAMP POLYGRAM 
25 34 SUPERWOMAN KARYN WHITE WARNER EROS, 

10 NEW FERRY 'CROSS THE MERSEY VARIOUS PWL 10 10 LOST IN YOUR EYES DEBBIE GIBSON WEA 
26 31 BE WITH YOU BANGLES ces 

11 10 I WANT IT ALL QUEEN PARLOPHONE 11 5 STUCK ON YOU PAUL NORTON FESTIVAL 
27 NEW ATOMIC CITY HOLLY JOHNSON MCA 12 9 THE LIVING YEARS MIKE + THE MECHANICS WEA 
28 29 I WON'T BACK DOWN TOM PETTY MCA 

12 9 I BEG YOUR PARDON KOLA KAN ATLANTIC 

29 18 HAND ON YOUR HEART KYLIE MINOGUE PWL 13 14 MANCHILD NENEH CHERRY VIRGIN 13 14 IKO IKO THE BELLE STARS EMI 

30 24 FOREVER YOUR GIRL PAULA ABDUL SIREN 14 11 GOOD THING FINE YOUNG CANNIBALS LONDON /METRONOME 14 6 LIKE A PRAYER MADONNA WEA 

31 35 WALTZ DARLING MALCOLM McLAREN & THE BOOTZILLA 15 12 THE WAY TO YOUR HEART SOULSISTER EMI 15 NEW I WANT IT ALL QUEEN EMI 

ORCHESTRA EPIC 16 13 KEEP ON MOVING SOUL II SOUL VIRGIN 16 13 RING MY BELL COLETTE CBS 

32 21 REQUIEM LONDON BOYS TELDEC /WEA 17 17 HAND ON YOUR HEART KYLIE MINOGUE PWL 17 NEW HOUSE OF CARDS JAMES REYNE EMI 

33 28 ORANGE CRUSH R.E.M. WARNER BROS. 18 19 BITTE BITTE DIE AERZTE CBS 18 17 SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS POLYGRAM 

34 14 FERRY 'CROSS THE MERSEY 19 NEW LOVE IS A SHIELD CAMOUFLAGE METRONOME 19 20 I DROVE ALL NIGHT CYNDI LAUPER CBS 

MARSDEN /McCARTNEY /JOHNSON /CHRISTIANS PWL 
20 NEW IF YOU DON'T KNOW ME BY NOW SIMPLY RED WEA 20 NEW HURRICANE JAMES FREUD MUSH /FES 

35 NEW FIGHT THE POWER PUBLIC ENEMY MOTOWN ALBUMS ALBUMS 
36 23 EVERY LITTLE STEP BOBBY BROWN MCA 1 NEW JOHN COUGAR MELLENCAMP BIG DADDY POLYDOR 

37 39 GATECRASHING LIVING IN A BOX CHRYSALIS 
1 3 QUEEN THE MIRACLE PARLOPHONE 

2 6 BETTE MIDLER BEACHES (SOUNDTRACK) WEA 

38 NEW POP MUSIK (THE 1989 RE -MIX) M FREESTYLE 2 1 SIMPLE MINDS STREET FIGHTING YEARS VIRGIN 
3 4 FINE YOUNG CANNIBALS THE RAW AND THE COOKED POLYGRAM 

39 NEW LOOKING FOR A LOVE JOYCE SIMS SLEEPING BAG /FFRR /LONDON 3 4 SOUNDTRACK RIVALEN DER RENNBAHN HANSA 
4 1 DARYL BRAITHWAITE EDGE ces 

40 NEW CRY WATERFRONT POLYDOR 4 2 THE CURE DISINTEGRATION METRONOME 
5 NEW JASON DONOVAN TEN GOOD REASONS FES 

ALBUMS 5 5 MADONNA LIKE A PRAYER SIRE 
6 2 GEORGE O AND THE DESTROYERS THE GEORGE 

1 3 PAUL McCARTNEY FLOWERS IN THE DIRT PARLOPHONE 6 NEW JOE COCKER ONE NIGHT OF SIN CAPITOL THOROGOGOOD COLO LECTION EMI 

2 1 JASON DONOVAN TEN GOOD REASONS PWL 7 7 SIMPLY RED A NEW FLAME WEA 7 NEW VARIOUS HITS NOW 89 VOLUME 11 WEA 

3 2 NENEH CHERRY RAW LIKE SUSHI CIRCA /VIRGIN 8 8 BEE GEES ONE WARNER BROS. 8 5 JOHNNY DIESEL & THE INJECTORS JOHNNY DIESEL & THE 
4 4 SOUL II SOUL CLUB CLASSICS VOL. ONE 10 /VIRGIN 9 6 HOLLY JOHNSON BLAST MCA INJECTORS FESTIVAL 

5 5 QUEEN THE MIRACLE PARLOPHONE 10 11 ORIGINAL NAABTAL DUO EIN BISSCHEN GLUECK ARIOLA 9 3 1927 ... ISH WEA 

6 11 CLANNAD PAST PRESENT RCA 11 9 FINE YOUNG CANNIBALS THE RAW AND THE COOKED LONDON 10 7 JAMES REYNE HARD REYNE EMI 

7 8 ENYA WATERMARK WEA 12 10 ROXETTE LOOK SHARP EMI 11 9 THE CURE DISINTEGRATION WEA 

8 9 GUNS N' ROSES APPETITE FOR DESTRUCTION GEFFEN 13 20 TIN MACHINE TIN MACHINE EMI 12 8 BLACK SORROWS HOLD ON TOME CBS 

9 6 STEVIE NICKS THE OTHER SIDE OF THE MIRROR EMI 14 12 TANITA TIKARAM ANCIENT HEART WEA 13 10 TRAVELING WILBURYS VOLUME ONE WEA 

10 7 BOBBY BROWN DON'T BE CRUEL MCA 15 18 ORIGINAL NAABTAL DUO PATRONA BAVARIAE ARIOLA 14 11 MADONNA LIKE A PRAYER WEA 

11 10 DEACON BLUE WHEN THE WORLD KNOWS YOUR NAME CBS 16 17 GUNS N' ROSES APPETITE FOR DESTRUCTION GEFFEN 15 16 TOM PETTY FULL MOON FEVER WEA 

12 12 SIMPLE MINDS STREET FIGHTING YEARS VIRGIN 17 13 ROY ORBISON BLUE BAYOU ces 16 15 MIKE + THE MECHANICS THE LIVING YEARS WEA 

13 23 SHADOWS STEPPIN' TO THE SHADOWS POLYDOR 
18 15 TONE LOC LOC -ED AFTER DARK ISLAND 17 13 LONDON CAST PHANTOM OF THE OPERA POLYGRAM 

14 14 SIMPLY RED A NEW FLAME ELEKTRA 
19 16 MUNICH SYMPHONIC SOUND ORCHESTRA POP GOES CLASSIC 18 18 JULIAN LENNON MR. JORDAN VIRGIN /EMI 

15 17 FINE YOUNG CANNIBALS THE RAW AND THE COOKED LONDON VOL. 2 POLYSTAR 19 NEW CYNDI LAUPER A NIGHT TO REMEMBER CBS 
16 18 BANGLES EVERYTHING CBS 20 14 DIE FLIPPERS LIEBE IST ... EINO 20 14 VARIOUS HOT METAL CBS 
17 
18 

16 
15 

MADONNA LIKE A PRAYER SIRE 

INNER CITY PARADISE 10 /VIRGIN JAPAN (Courtesy Music Labo) As of 6/19/89 NETHERLANDS (Courtesy Stichting Nederlandse Top 40) As of 6/16/89 
19 21 GLORIA ESTEFAN & MIAMI SOUND MACHINE ANYTHING FOR YOU 

SINGLES SINGLES EPIC 

20 37 PLACIDO DOMINGO THE ESSENTIAL DOMINGO DEUTSCHE 1 NEW SAYONARA BABY SOUTHERN ALL STARS VICTOR /AMUSE 1 1 NO MORE BOLEROS GERARD JOLING MERCURY 
GRAMMOPHON 2 2 DIAMONDS PRINCES PRINCES CBS /SONY /SHINKO MUSIC 2 2 I WANT IT ALL QUEEN PARLOPHONE 

21 19 VAN MORRISON AVALON SUNSET POLYDOR 3 3 RETURN TO MYSELF MARI HAMADA VICTOR /FUJI PACIFIC /BEING 3 8 MARINA ROCCO & THE CANATIONS RED BULLET 
22 13 TIN MACHINE TIN MACHINE EMI USA 4 4 ARASHINO SUGAO SHIZUKA KUDO PONY /CANYON /FUJI PACIFIC 4 5 MANCHILD NENEH CHERRY VIRGIN 
23 22 TONE LOC LOC'ED AFTER DARK DELICIOUS /4TH & B'WAY 5 1 MOONLIGHT DANCE MISATO WATANABE EPIC /SONY /HEART LAND 5 3 IF YOU DON'T KNOW ME BY NOW SIMPLY RED ELEKTRA 
24 20 NATALIE COLE GOOD TO BE BACK EMI 6 5 YUMENO NAKAE YUKI SAITO PONY /CANYON /FIRE /ONGAKU /SHUPPAN 6 7 EXPRESS YOURSELF MADONNA SIRE 

25 25 TRANSVISION VAMP POP ART MCA 7 NEW SHONAN HEART BREAK YOKO OGINOME VICTOR /RISING PRO /JCM 
7 4 ME MYSELF AND I DE LA SOUL INDISC 

26 24 HOLLY JOHNSON BLAST MCA 8 10 GOMENYO NAMIDA TOSHIHIKO TAHARA PONY /CANYON /FUJI 
PACIFIC/JOHNNYS 8 6 AMERICANOS HOLLY JOHNSON MCA 

27 NEW COLM WILKINSON STAGE HEROES RCA 9 NEW ABARERU MEGAMI HURRICANE GIRL MASAHARU PONY 9 NEW LITTLE JACKIE WANT TO BE A STAR LISA LISA & CULT JAM ces 
28 35 R.E.M GREEN WARNER BROS. CANYON /THREE ST /ARS MUSIC 10 9 I'M EVERY WOMAN CHAKA KHAN WARNER BROS. 
29 26 CHAKA KHAN LIFE IS A DANCE -THE REMIX PROJECT WARNER BROS. 10 8 DAICHINO KODOMOTACHI HOUND DOG MOTHER AND ALBUMS 
30 27 KYLIE MINOGUE KYLIE PWL 

CHILDREN /MOTHER ENTERPRISE 
1 1 QUEEN THE MIRACLE PARLOPHONE 

31 28 PAULA ABDUL FOREVER YOUR GIRL SIREN /VIRGIN 
ALBUMS 

2 3 VARIOUS ARTISTS SYNTHESIZER GREATEST ARCADE 

32 29 PETER GABRIEL PASSION VIRGIN 

ETGPBRIELR 

1 NEW MARI HAMADA RETURN TO MYSELF VICTOR 
3 2 SIMPLE MINDS STREET FIGHTING YEARS VIRGIN 

33 NEW NEW HEAVY NOVA EMI ROBERT 
EAV O 

2 1 MOTOHARU SANO NAPOREON FISH TO OYOGUHI EPIC /SONY 
4 4 SIMPLY RED A NEW FLAME WEA 

34 HUE AND CRY REMOTE CIRCA/VIRGIN 
3 

4 
2 

4 
REBECCA BLOND SAURUS CBS /SONY 

KIYOTAKA SUGIYAMA HERE THERE YAP 5 7 JEFF WAYNE THE WAR OF THE WORLDS CBS 

35 33 INXS KICK MERCURY /PHONOGRAM 5 3 HIDEAKI TOKUNAGA REALIZE APPOLLON 6 5 THE CURE DISINTEGRATION POLYDOR 

36 32 DONNA SUMMER ANOTHER PLACE AND TIME WARNER BROS. 6 5 TM NETWORK DRESS EPIC /SONY 7 8 VARIOUS TURN UP THE BASS ARCADE 

37 40 GISPY KINGS GIPSY KINGS TELSTAR 7 6 WINK ESPECIALLY FOR YOU POLYSTAR 8 10 LOIS LANE LOIS LANE POLYDOR 

38 NEW U2 RATTLE AND HUM ISLAND 8 7 KYOKO KOIZUMI KOIZUMI IN THE HOUSE VICTOR 9 NEW NENEH CHERRY RAW LIKE SUSHI CIRCA 

39 NEW BADLANDS BADLANDS WEA 9 NEW TOSHIHIKO TAHARA TOKYO BEAT PONY /CANYON 10 6 GLORIA ESTAFAN & MIAMI SOUND MACHINE ANYTHING FOR YOU 
40 NEW IT BITES EAT ME IN ST. LOUIS VIRGIN 10 8 JUNICHI INAGAKI HEART AND SOUL FUN HOUSE EPIC 
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1 UPOA TE 

NEW 
COMPANIES 

Notesworth, a telemuse service al- 
lowing songwriters to place material 
in a computer database, accessible by 
PC and /or touch -tone telephone by 
those interested in original songs. 
Company was formed by Stephen 
Son. P.O. Box 388, W Milford, N.J. 
07480. 

Nova Star Productions Inc., formed 
by Bruce "Tony" White. Company of- 
fers production, publishing, artist 
management, distribution, manufac- 
turing, tour consultation, concert pro- 
motion, and special event promotion. 
153 -34 Hillside Ave., 3rd floor, 
Queens, N.Y. 11432; 718-658 -8210. 

AVC Entertainment Inc., formed by 
James Warsinske. Company releases 
music, videos, and films through 
AVC Records, AVC Home Video, and 
AVC Films. 6201k Sunset Blvd., Suite 
200, Los Angeles, Calif. 90028; 213- 
2853300. 

McMullen /Dozoretz Assoc., a na- 
tional public relations agency, 
formed through partnership between 
Sarah McMullen and Linda Dozoretz. 
9255 Sunset Blvd., Suite 614, Los An- 
geles, Calif. 90069; 213-859 -2725. 

Ocean Walk Music, formed by Mark 
Thornton. Company will specialize in 
country, folk, bluegrass, rockabilly, 
and zydeco music. 13159 Glenoaks 
Blvd., Sylmar, Calif. 91342. 

Champion Records Inc., a dance, 
rap, and R &B label, formed by David 
Lopez, Grady Champion, and Chancy 
Gaughan. P.O. Box 381463, Miami, 
Fla. 33238; 305 -460 -3289. 

I LIFELINES 

K.D. Sparbanie Personalized Ser- 
vices Unlimited, an independent 
songwriting and production compa- 
ny, formed by Keith D. Sparbanie. 
P.O. Box 268, 22 Highland Road, W. 
Alexander, Pa. 15376; 412 -276 -6901. 

Umbrella Productions, formed by 
Rodney Gibson and Charles Cyprian. 
Company offers management and 
promotional services to artists in the 
New England area. HC 31 Box 307, 
Phippsburg, Maine 04562; 207 -389- 
1140. 

Florez Assoc., formed by John 
Florez. Company provides fixed fee 
services to complement record labels, 
personal management firms, and art- 
ist agencies. 6125 E. Indian School, 
Suite 280, Scottsdale, Ariz. 85251; 602- 
941 -1121. 

I CALENDAR 

General Entertainment Manage- 
ment, formed by Harry Hall. Compa- 
ny emphasis is on artist management 
and representation, project develop- 
ment, and consulting. First clients in- 
clude Maritri Garrett, Audrey Rice, 
and Groove Masters. 1900 L Street 
N.W., Suite 500, Washington, D.C. 
20036; 202 -785 -3629. 

Wild Oats Records, formed by Steve 
Haggard. Company will promote 
country artists residing in the Los 
Angeles area. P.O. Box 2395, Los An- 
geles, Calif. 90028; 213 -960 -5767. 

ARIA Music Group, formed by Jim 
Allison and Dan Chauvin. Company 
includes ARIA Records, Danjim Pro- 
ductions, BMI and ASCAP music 
publishing companies, and a record- 
ing studio. 1603 Horton Ave., Nash- 

ville, Tenn. 37212; 615 -292 -9899. 

Soundway Management, formed by 
Gloria Larson and Gregory Calloway. 
Company will provide professional 
artist management and consulting 
services in the areas of artist acquisi- 
tion and artist development. 931 
Avondale Ave., Cincinnati, Ohio 
45229; 513 -281 -4390. 

25th Parallel magazine, formed by 
former Circus magazine senior editor 
Paul Gallotta and graphic designer 
Richard Randall. An entertainment/ 
fashion /lifestyle magazine for South 
Florida. 1314 N.E. 2nd St., Fort Lau- 
derdale, Fla. 33301; 305- 760 -4539. 

Creative Network, a service linking 
bands, singers, and writers to those 
needing their services. Company also 

logs and stores sample works of 
script writers, playwrights, and pho- 
tographers. P.O. Box 2818, Newport 
Beach, Calif. 92663; 714 -494-0181. 

Furious Entertainment, formed by 
Don Paccione and Freddy Wilkes. 
Company will consult and develop 
bands and songwriters. 110 Greene 
St., Suite 204, New York, N.Y. 10012; 
212 -941 -7615 or 941 -7833. 

Shikata Records, formed by Keishi 
Shikata. First release was "New Hill- 
billy Jazz," an album by country fid- 
dler Vassar Clements. 4921 Leesa 
Ann Lane, Hermitage, Tenn. 37076; 
615-889 -8534. 

Send information to New Compa- 
nies, Billboard, 1515 Broadway, 
New York, N.Y. 10086. 

A weekly listing of trade shows, 
conventions, award shows, semi- 
nars, and other notable events. 
Send information to Calendar, 
Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

JUNE 
June 21 -24, Broadcast Promotion And Mar- 

keting Executives and Broadcast Design Assn. 

Seminar, Cobo Center, Detroit. Gregg Balko, 

213 -465 -3777. 

June 23 -24, Bobby Poe Pop Music Survey, 

Sheraton Premier, Tyson's Corner, Va. 301 -951- 

1215. 

June 24, Sheila Davis' Songwriting Seminar, 

The New School, New York. 212-674-1143. 

June 24 -25, Carolina Chapter Meeting, Marri- 

ott Hotel, Columbia, S.C., 803 -771 -7000. 

June 25, NAS- Orange County Song Screen- 

ing Session, Newport Beach Public Library, 

Newport Beach, Calif. 1-800-334-1446. 

June 25 -29, American Federation of Musi- 

cians, Stouffers Hotel, Nashville. 212- 869 -1330. 

June 27, B'nai B'rith Music 8 Performing 

Arts Unit 25th Annual Dinner Dance, Sheraton 

Centre Hotel, New York. Joe Cohen, 212 -582- 

1116. 

June 28, Songwriters Guild Of America Sec- 

ond Annual Aggie Awards, Vanderbilt Plaza Ho- 

tel, Nashville. Kathy Hyland, 615 -329 -1782. 

June 28 -29, Nat'l Assn. Of Recording Mer- 

chandisers/Video Software Dealers Assn. Oper- 

ations Conference, Hyatt Regency, Deerfield, 
Ill. Joanna Baker, 609 -596 -8500. 

June 29 -July 2, Cornerstone Festival '89, 

Lake County Fairgrounds, Gray's Lake, Ill. Jane 

Hertenstein, 312 -989 -2080. 

JULY 
July 5 -9, R&B Report Forum '89, Hyatt Re- 

gency Hotel, Chicago. Winki Sims, 818 -843- 

7225. 

July 10, Songwriting Seminar, "Rock'n'Roll 

BIRTHS 

Girl, Carolina, to David and Cather- 
ine Coleman, May 31 in Norcross, 
Ga. He is the regional promotion 
manager at MCA Records there. 

Girl, Casey Raye, to Rusty and Cin- 
dy Hurley, June 3 in Fredericks- 

burg, Va. He is a senior store man- 
ager for Sam Goody and keyboard - 
ist for the group Atomic Chess. 

Boy, Jeffrey Linton, to Jeffrey and 
Sheri Osbourne, June 11 in Los An- 
geles. He is a recording artist for 
Arista Records. She is tour accoun- 
tant for Jay -Oz Inc. 

SAFE RADIO IS DESTROYING THE MEDIUM 
(Continued from page 11) 

McFerrin -artists they could have 
played long ago, but would not. 
There are many such artists out 
there. I know, because their music ar- 
rives on my doorstep every day in 
boxes of vinyl and tapes. But, when 
playlists are constructed according to 
philosophies like those of the "safe" 
GM quoted above, you won't be hear- 
ing them very often on the radio. 

I love radio. All kinds of radio. I 
grew up with it and it is with me 
through most of my day. I listen be- 
cause I want to hear real human be- 
ings talking to me, telling me how 
they feel, giving me some tidbits 
about the record I just heard, per- 
haps striking an emotional chord. If I 
wanted to listen to "11 in a row" (one 
station is proudly announcing that it 
will be playing that many), I wouldn't 
even turn my radio on. If I'm not go- 
ing to hear a human voice, I might as 
well put on a tape. Like many other 

people, I have a better record collec- 
tion than most radio stations. 

The trend of radio stations turning 
into virtual tape loops must be dis- 
turbing to broadcasting schools as 
well. How are they going to convince 
new blood to enter the field if their 
graduates are destined to become 
DBs (disk baby sitters) instead of 
DJs? Again, where is the job satisfac- 
tion, the feeling of worth to be found 
in such a career? The "glamour" of 
the job fades very quickly. It takes no 
real talent to play a record. I know: I 
can play a record, and I have trouble 
changing a tire or a typewriter rib- 
bon. 

The talent is in the human voice, 
the individual personality, communi- 
cating with other human beings. My 
plea to the radio industry is that they 
don't take that away from those of us 
who love the medium. 

Girl, Malu Valentine, to David 
Byrne and Adele Lutz, June 9 in 
New York. He is the lead vocalist 
and songwriter for Sire Recording 
group Talking Heads. She is a cos- 
tume designer. 

Girl, Taylor Collette, to Steve and 
Denise Leavitt, June 14 in New 
York. He is West Coast promotion 
director at Island Records. 

DEATHS 

Luke David Stover, 45, of pneumo- 
nia, May 24 in New York. He was a 
gospel and secular singer who ap- 
peared in the 1967 Broadway pro- 
duction of "Hello, Dolly!" and per- 
formed in the vocal trio Au Naturel. 
At the time of his death, he was re- 
cording with producer Maurice 
Starr under the pseudonym Luke 
Holliday. He is survived by his sis- 
ter, Lois; his half- brother, Luke; and 
his half -sister, Helen. 

Millard Hansen, 58, of complica- 
tions following a heart attack, June 
15 in Chicago. He was an anchor- 
man at WBBM news radio; before 
that, a newscaster at WTTW in Chi- 
cago. In addition to his wife, Vivian, 
he is survived by his parents. 

Send information to Lifelines, 
Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

Metal Explored: Hard, Heavy, and Head Bang- 

in'," At My Place, Santa Monica, Calif. Bruce 

U.R. Walker, 213 -463 -7178. 

July 11, Miller/Viglione's Music Business 

Monthly Career Workshop II, Holiday Inn, Som- 

erville, Mass. Joe Viglione, 617-935-5386. 

July 13 -16, Upper Midwest Communications 

Conclave, Sheraton Park Place, Minneapolis. 

612- 927.4487. 

July 15 -16, Carolina Chapter Meeting, Down- 

town Marriott Hotel, Charlotte, N.C., 704 -527- 

9650. 

July 15 -19, New Music Seminar 10, Marriott 
Marquis Hotel, New York. 212- 473 -4343. 

July 22, Sheila Davis' Songwriting Seminar, 

The New School, New York. 212-674-1143. 

AUGUST 

August 6 -9, 1989 VSDA Convention, Las Ve- 

gas Hilton, Las Vegas. 609 -596 -8500. 

August 17 -20, Jack The Rapper's 13th Annual 

Family Affair, Atlanta Airport Marriott, Atlanta. 

Billye Love, 407 -423 -2328. 

MARKET ACTION 
BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS 

COURTESY OF 

PAINE WEBBER RESEARCH, 1285 Ave. of the Americas 
New York, N.Y. 10019, (212) 713-2000 

Sale/ Open Close 

Company 1000's 6/13 6/19 Change 
NEW YORK STOCK EXCHANGE 

Blockbuster Entertainment 1166.9 151/4 16% +/ 
CBS Inc. 221.8 2051/4 199 -6'/. 
Capital Cities Communications 147.1 4691/4 484 +14% 
Carolco Pictures 108.6 12 11 -1 
Coca -Cola 3640.2 56'/, 56% 
Columbia Pictures 2704.9 21 20 -1 
Walt Disney 2404.5 93 90'/. -2/ 
Eastman Kodak 8639.9 49'/. 47'/. -2 
Handleman 607.8 30'/. 29 -11/4 
MCA Inc. 3203.4 56'/. 59% +3'/. 
MGM /UA 115.2 18% 18% +/ 
Orion Pictures Corp. 207.9 21'/. 22'/, +1' /. 
Paramount Communications Inc. 13887.4 57'/. 60 +2'/, 
Pathe Communications 27.6 4 3% 
Sony Corp. 201.2 53'/. 53% +y 
TDK 21.6 73% 79 +5'/. 
Vestron Inc. 216 4%. 4% 
Warner Communications Inc. 20149.1 54% 59% +4'/. 
Westinghouse 1314 64 V, 621/4 -1% 

AMERICAN STOCK EXCHANGE 
Commtron 56.1 8 8'/. +'/ 
Electrosound Group Inc. 5.8 1'/. 1'/. 
Nelson Holdings Intl 70.2 %. v, 
New World Pictures 81/4 8'/. 
Price Communications 71.4 71/4 8'/, +% 
Prism Entertainment 30.1 2'/. 3'/. +%. 
Unite! Video 5.2 13'/. 13'/. 

June 19 

Company Open Close Change 
OVER THE COUNTER 

Acclaim Entertainment ' ,. 

Certron Corp. 1% 1 

Dick Clark Productions 41/4 4% 
LIN Broadcasting 1221/4 123 +'/ 
LIVE Entertainment 18V, 18V, 
Recoton Corp. 5% 5% 
Reeves Communications 5% 5% +'/ 
Rentrak 21/4 3 +/ 
Satellite Music Network, Inc. 51/2 5'/, 
Scripps Howard Broadcasting 71 71 
Shorewood Packaging 221/4 21% -'/, 
Sound Warehouse 
Specs Music 
Starstream Communications Group, Inc 
Trans World Music 
Video Jukebox Network 
Wall To Wall Sound And Video 
Westwood One 

9 %. 

11/2 
24% 

3 
11'/. 

Open 
Company 6/12 

LONDON STOCK EXCHANGE (In Pence) 
Chrysalis 195 
Pickwick 222 
Really Useful Group 630 
Thorn EMI 718 

9'/. 
1' /, 

24% 
3'/, 
3 

12 +/ 
Close 

6,19 Change 

-15 180 
222 
630 
735 +17 
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LBUM REVIEWS 

POP 

ORIGINAL MOTION PICTURE SOUNDTRACK 

Great Balls Of Fire 
PRODUCERS: T Bone Burnett, Joe Mulherin & Billy 
Swan, Sam Phillips 
Polydor 839516 

Jerry Lee Lewis' pumpin' piano rides 
again on spunky rerecorded versions 
of his Sun classics, recut for the 
forthcoming biopic starring Dennis 
Quaid. Those curious about how 
Quaid may have fared in the vocal 
department had Jerry Lee not insisted 
on recutting the tunes will want to 
check out the Lewis -Quaid duet on 
"Crazy Arms." (The Killer wins by a 
country-or is that rockabilly ? -mile.) 

INDIO 

Big Harvest 
PRODUCERS: Gordon Peterson, Larry Klein, David 
Rhodes, Peter Walsh 
A &M 5257 

Intriguing album by singer/ 
songwriter /multi -instrumentalist 
Peterson will have some listeners 
comparing it to Peter Gabriel's third - 
world- oriented works. Adventurous 
album rockers are advised to dive in 
at will, although emphasis track 
"Hard Sun," featuring a beauty of a 
percussion lick and violin by L. 
Subramanium, is the choicest number. 
Rhodes, Klein, and Joni Mitchell lend 
support on this enticing project. 

SYD STRAW 

Surprise 
PRODUCERS: Syd Straw, Anthony Moore, Van Dyke 
Parks, Daniel Lanois 
Virgin 91266 

Former golden throat of the Golden 
Palominos applies her powerful voice 
to a striking program of daring 
originals and covers (ranging from 
the dBs to Stephen Foster). Lengthy 
supporting cast includes Michael 
Stipe, John Doe, Dave Alvin, Marshall 
Crenshaw, Richard Thompson, and 
several Palominos. Duet with Stipe, 
"Future 40's (String Of Pearls)," is a 
fine lead at modern rock radio, where 
this will find a swift home. 

JOHN FARNHAM 

Age Of Reason 
PRODUCER: Ross Fraser 
RCA 9687 

Very popular Australian delivers his 
second solo album since leaving Little 
River Band. Farnham has a 
tremendous voice, full of textures and 
range, but the material here often 
fails him. Best bets for pop or AC 
breakthrough are "Two Hearts," 
"Listen To The Wind," and the jaunty 
"Some Do, Some Don't." 

TORA TORA 

Surprise Attack 
PRODUCERS: Joe Hardy & Paul Ebersold 
A &M 5261 

Nashville rockers scorch the ground 
on forceful debut effort, produced 
with plenty of snap (as usual) by 
Hardy and Ebersold. Vocalist 
Anthony Corder comes off too 
frequently as Axl Rose Jr., but 
quartet's spirited energy never flags, 
and tunes like "Walkin' Shoes" and 
"Riverside Drive" should set some 
album rock programmers a- quivering. 

THE CALL 

Let The Day Begin 
PRODUCERS: Michael Been & Jim Goodwin 
MCA 6303 

Given a new lease on life via a new 
label, California quartet is back with 
its most commercial release yet. The 
same deep, often gloomy, message is 
here, but it's delivered with kinder, 
more uplifting melodies. Been's vocals 
are as fervent and inspiring as 
always. Maybe this time the Call will 
be heeded and the band will get the 
attention it deserves. 

DAN HILL 
Real Love 
PRODUCERS: John Sheard & Dan Hill 

SPOTLIGHT 

ORIGINAL MOTION PICTURE SOUNDTRACK 

Ghostbusters II 
PRODUCERS: Various 
MCA 6306 

Supernatural comedy is already a gold 
mine at the box office, and there's _ 

little reason to believe that sequel's 
soundtrack won't duplicate the 
success of the first movie's album. 
Drawing card here is the Bobby 
Brown track "On Our Own," already 
rising on pop and black charts and one 
of two Brown numbers included. Also 
ready to roll: Run -D.M.C.'s rap 
remake of the Ray Parker Jr. 
"Ghostbusters" theme, New Edition's 
"Supernatural," and Howard 
Huntsberry's faithful '80s 
reinterpretation of Jackie Wilson's 
"Higher And Higher." 

% B 
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PETE TOWNSHEND 

The Iron Man 
PRODUCER: Pete Townshend 
Atlantic 81966 

Don't let the concept scare you. 
Though Townshend's first album of 
new material in more than three years 
is based on Ted Hughes' children's 
story of the same name, many of the 
songs here stand independently. First 
single, "A Friend Is A Friend," burst 
onto the Rock Tracks chart, and "I 
Won't Run Anymore" as well as "All 
Shall Be Well," a duet with Deborah 
Conway, are also likely contenders. 
Nice contributions from The Who on 
"Dig" and "Fire" and Johnny Lee 
Hooker as the title character. 

Columbia 45162 

"Unborn Heart" is already zooming 
up the AC chart and there's plenty 
more to follow its path. Hill explores 
matters of the heart, but it's all done 
in a rather saccharine, somewhat 
bland way that's either appealing or a 
bit too sweet. Best bets are the up- 
tempo "Can't Break The Same Heart 
Twice," and "Wishful Thinking," a 
ballad with Celine Dion. 

HOLLY JOHNSON 

Blast 
PRODUCERS: Dan Hartman. Andy Richards & Steve 
Lovell, Stephen Hague 
Uni /MCA 603 

The former lead singer of Frankie 
Goes To Hollywood steps forward as 
a solo act with an effort that won't 
surprise old fans -and won't 
particularly delight them, either. 
Hartman, who produced the majority 
of the tracks, apes Trevor Horn's old 
effects on early Frankie tunes with 
tepid impact; dance master Hague 

shows the surest hand on "Heaven's 
Here." Highly back -dated matter for 
the most part. 

THE MEN THEY COULDN'T HANG 

Silver Town 
PRODUCER: Mick Glossop 
Silvertone /RCA 1208 

U.K. quintet makes a long-delayed 
U.S. debut four years after the much - 
praised import bow, "Night Of A 
Thousand Candles." In the interim, 
the Pogues have stolen much of the 
thunder of this band, which uses 
traditional instruments in a similarly 
rocking fashion. But college and 
modern rock jocks will find that 
tracks like "Diamonds, Gold & Fur" 
segue quite nicely to other trad- 
oriented numbers. 

FAITH NO MORE 

The Real Thing 
PRODUCERS: Matt Wallace & Faith No More 
Slash /Reprise 25878 

San Francisco-based quintet best 
known for wry single "We Care A 
Lot" resurfaces with a second Slash 
opus and new lead singer Michael 
Patton. Co-producer Wallace focuses 
band's sound as surely as he did the 
Replacements'. Forceful songs are 
closer to Black Sabbath than to any 
known modern rock precursors. Still, 
this album will get the nod at modern 
rock first. 

JUDY TORRES 

Love Story 
PRODUCERS: Mickey Garcia & Elvin Molina 
Profile 1279 

Strong- voiced 21- year -old singer 
makes a convincing debut. At times 
reminiscent of Taylor Dayne, at 
others Exposé, Torres proves very 
capable of delivering dance, pop, and 
slow songs. Title track could start at 
dance and cross over, whereas 
beautiful ballads "Missing Part" and 
"Every Time" would do well on top 40 
and AC. 

BIG BIG SUN 

Stop The World 
PRODUCERS: Robin Prior & Big Sun 
Atlantic 81964 

Duo, accompanied by a brace of 
musicians, comes across like a 
blending of Sting and the Outfield. 
They don't really bring anything new 
to the musical party, but do come up 
with a few nice turns, such as on 
"Lilacs" and "Sportsday." 

CHRIS DANIELS & THE KINGS 

That's What I Like About The South 
PRODUCER: Al Kooper 
Redstone RR8901 

CD/cassette-only package introduces 
a hot Colorado octet (featuring lead 
vocalist Daniels and including three 
horns) that burns through Chuck 
Berry's "Roll Over Beethoven," two 
John Hiatt covers (including the 
smokin' "Ridin' With The King "), and 
its own originals with punch and soul. 
Nifty Neon Park cover isn't the only 
thing to conjure up Little Feat here. 
Contact: 303 -442 -2143. 

THIRD WORLD 

Serious Business 
PRODUCERS: Third World and Others 
Mercury 836952 

A combination of reggae, rap, and 
pop, this band's newest effort-its 
first for Mercury-is sure to spark 
serious interest beyond its already 
devoted following. First single, 
"Forbidden Love," has got the perfect 
pop /reggae beat for summer. Remake 
of "It's The Same Old Song" does the 
Four Tops proud. 

PUSSY GALORE 

Dial 'M' For ... 
PRODUCER None listed 
Caroline 1369 

Guitar- mangling New York quintet 
(pared down to a quartet since 
recording current LP) does everything 
it can to disturb, provoke, and annoy 
on second full- length album (title of 
which is expurgated above). X -rated 
lyrics and devil's -maw noise will keep 

NEW AND 

NOTEWORTHY 
MR. BIG 
PRODUCER: Kevin Elson 
Atlantic 81990 

Stellar musicianship lifts this platter 
far above others of the hard rock 
genre. A comfortable blend of Van 
Halen and Foreigner, Mr. Big's debut 
leaves a big impression in large part 
due to the formidable guitar playing 
of Paul Gilbert and the strong voice 
of Eric Martin. Also not to be 
overlooked are contributions by Billy 
Sheehan, David Lee Roth's former 
bassist. Some of the songs dip into 
standard fare, but the delivery saves 
them. First single, "Addicted To That 
Rush," never lets up. Other strong 
winners include "Wind Me Up" and 
"How Can You Do What You Do." 

DIESEL PARK WEST 

Shakespeare Alabama 
PRODUCER: Chris Kimsey 
EMI 91689 

Latest in a seemingly endless parade 
of promising British bands is this 
Leicester quintet, which has all the 
pop know -how and instrumental 
ability it takes to hit home stateside. 
Talented singer /songwriter /guitarist 
John Butler fronts this unit, which 
displays album -rockworthy chops on 
such dramatic and highly melodic 
tracks as "Like Princes Do," "Bell Of 
Hope," and intoxicating "The Waking 
Hour." 

group situated in the far -left wing of 
the alternative camp, but indie 
retailers will doubtless see some 
action among sonic boom aficionados. 

BILL WHARTON 

The Sauce Boss 
PRODUCERS: Bob Greenlee & Bill Wharton 
King Snake KS013 

Florida guitar player /vocalist cooks 
up a well -done platter of bluesy 
originals and covers. Cool gimmick: 
The album sleeve includes several of 
Wharton's recipes, all meant to be 
liberally garnished with this 
rock'n'roll chef's special hot sauce. 
Hopefully, the chow's as tasty as the 
record. Contact: 205 Lake Blvd., 
Sanford, Fla. 32771. 

JOHN McGLINN, NATIONAL PHILHARMONIA 

ORCHESTRA 

Jerome Kern Overtures 
PRODUCER: John Fraser 
EMI 49630 

McGlinn succeeded well with a similar 
Gershwin project. Here the delights of 
original scoring focus on Jerome 
Kern, the father of the modern 
American musical theater idolized by 
Gershwin and Richard Rodgers, 
among others. In addition to the 
theater works, McGlinn pays tribute, 
again turning to the soundtrack 
orchestrations, to Kern's (and lyricist 
Dorothy Fields') gems from the Fred 
Astaire -Ginger Rogers classic, "Swing 
Time." 

LITTLE KINGS 

Head First 
PRODUCERS: Gregor Verbinski & Brett Gurewitz 
Epitaph 86403 

Hollywood back -alley nobles cut a 
wide swath on rockin' debut, driven 
by full -blooded vocals of Bernie 
Bernstein and tandem guitars of 
"Gore" Verbinski and Nick Ferrari. 
Calling to mind every street -level unit 
from the Dolls to the Gunners, 
furious fivesome might stir interest 
among 'bangers and modern rockers 
alike. Contact: 213 -461 -6959. 

THE COWPOKES 

Zamfir Ain't No Guru 
PRODUCERS: Ed Trefzger, the Cowpokes 
Circularphile 88001 

Upstate New York trio makes clever, 
highly listenable acoustic -flavored 
rock with a sense of humor that 
doesn't stop at the album's title. 
Highlights of an intriguing set include 
the strong hooks and harmonies of 
"Straight Line," "Crustacean," and 
"Price You Pay," with additional fun 
from the brisk country-rock of 
"Drinking Song" and a refreshing 
cover of the Tokens' "The Lion Sleeps 
Tonight." Contact: 716-2714209. 

DESTRUCTION 

Live Without Sense 
PRODUCER: None listed 
Noise 44454 

Live album from heavy metal German 
quartet -its first for Noise-contains 
versions of some of its better -known 
songs, the best of which are the 
instrumental "Thrash Attack" and 
"Reject Emotions." Contact: 212 -334- 
9268 

DIMENTIA 13 

Disturb The Air 
PRODUCER: Glenn William Rehse 
Midnight 142 

Vocalist /songwriter /guitarist Bradley 
Warner weaves an infectious, tuneful, 
psychedelic web with bassist /vocalist 
Louanne Varholick. Alternative radio 
should take to groove -worthy tracks 
like "Do What You Will," 
"Samantha," and "St. John's Society 
Children," while "Yesterday Will 
Never Tell" and the title track 
venture into trippier territories. 

BLACK 

PEABO BRYSON 

All My Love 
PRODUCER: Sir Gant & Peabo Bryson, others 
Capitol 90641 

Smooth love -man Bryson is primed to 
top the black charts this week with 
his remake of Al Wilson's '74 hit 
"Show & Tell." Remainder of the 
album is in a similar mode, with 
Bryson's lush voice making the most 
out of formulaic but still chartable 
balladry like "Lover's Paradise" and 
"When You're In Love." 

DANCE 

STACEY Q 

Nights Like This 
PRODUCERS: Robert Clivilles, David Cole, Robert 
Gordon, Bruce Gaitsch, Jon St. James 
Atlantic 81962 

The Divine Ms. Q is back in the 
groove with her third (and best) solo 
album, which glistens with crossover 
promise. Opting for a variety of 
producers this time out, album's 
musical approach varies on the 10 
tracks but does retain a consistent 
and lively dance appeal. 

JAZZ 

WYNTON MARSALIS 
The Majesty Of The Blues 
PRODUCER: Steve Epstein 
Columbia 45091 

Nothing majestic here -only Marsalis' 
great reputation and loyal audience 
will save this bloodless and facile 
exercise, which will only give more 
ammo to those who have criticized 
trumpeter's work as academic. 
Lugubrious album finds sextet 
running down trad blues changes to 
no notable effect; suite on second side 
features a solemn, horrific "sermon" 
elegizing the blues (critic Stanley 
Crouch is the culprit who penned it). 

(Continued on page 80) 
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thasong is destined to a classic. 

with the hardcoresit eet jam, 

"I'LL RO YOU UP!" 

Original IRON MAN version availale an tie LP, Cassette End CD "SWASS ". r 1989 NASTYMIX RECORDS 206- 441 -88D2 

*DISTRIBUTED NATIONALLY BY: Csscc aced Distributors, City Hall Records, Great Bay Distributors, JFL, Motor City Music, Music Craft, Music D stributcrs, Inc., Navaare Corporation, Schwartz Brothers, Inc., Select -O -Hits, Frankies, 
Nova, Jerry Bassin, Inc., Cambridge Ore -Stop, Arc, Justin, JDC. 

*LICENSED INTERNATIONALLY BY SALAGE RECORDS - JK, BCM - Germany, MUSIC BOX INTERNATION4L - Greece, A &M CANADA. 

Also available on NASTYMIX REC )RDS: Whiz Kid with YSL, High Performance and coming soon. Kid Sensation. 
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HOTJOÖ 
SRCIES mian 

by Michael Ellis 
THE SALES AND AIRPLAY rankings at the top of the chart are un- 
usually dissimilar this week, allowing "Baby Don't Forget My Number" 
by Milli Vanilli (Arista) to hit the top in total points, without being No. 1 

on either the sales or airplay charts. While "Satisfied" by Richard Marx 
(EMI) holds at No. 1 in airplay points, it is only No. 7 in sales; on the sales 
side, "Buffalo Stance" by Neneh Cherry (Virgin) holds at No. 1 and is 
now certified gold, but it is only No. 7 in airplay points. Milli Vanilli's 
single wins overall, and it will be locked in a struggle with "Good Thing" 
by the Fine Young Cannibals (MCA) for No. 1 on the Hot 100 next 
week. "Good Thing" already holds a slight edge in airplay points but 
"Forget" is well ahead in sales points. 

"BATDANCE" BY PRINCE (Warner Bros.) takes a spectacular leap 
from No. 41 to No. 22, winning the Power Pick /Sales by a huge margin 
after winning the airplay pick last week. Radio jumps include 18-3 at Y95 
Dallas and 17 -10 at Power 96 Detroit. This week's airplay award goes to 
"Cold Hearted" by Paula Abdul (Virgin), just stopping "Batdance" by a 
small margin from winning the combined Power Pick for sales and air- 
play. "Cold" has 62 radio adds and an early jump of 27 -20 at 93Q Hous- 
ton, fueling a 19 -place leap on the chart to No. 46. Airplay runners -up are 
"The End Of The Innocence" by Don Henley (Geffen), with 53 adds and 
a 13 -place jump to No. 49; and "On Our Own" by Bobby Brown (MCA), 
jumping 42 -27, with large sales gains as well. Airplay moves include 12 -9 
at KROY Sacramento, Calif., and 8-6 at KEYN Wichita, Kansas. 

THERE ARE FOUR OTHER records that are performing well where 
they are played but do not have enough points to bullet. "Joy And Pain" 
by Rob Base & DJ. E -Z Rock (Profile) moves 64 -58 nationally, aided by 
strong sales gains and moves of 9 -8 at Y107 Nashville and 5-4 at KHFI 
Austin, Texas. "Right Next To Me" by Whistle (Select) moves six places 
to No. 65 on the chart, with especially strong reports from Phoenix (No. 
1 at Y95 and 6-4 at KZZP), New Orleans (3 -2 at B97), and San Antonio, 
Texas (15-10 at KITY). "Trouble Me" by 10,000 Maniacs (Elektra) looks 
strong at Kiss 108 Boston (16 -12) and KIYS Boise, Idaho (7-4); overall it 
jumps seven places to No. 74. "Dancing In Heaven" by Q -Feel (Jive) is 
breaking out of Denver (12 -10 at KQKS) and moves 87 -81 on the chart. 

QUICK CUTS: The Hot Shot Debut goes to "It Isn't, It Wasn't, It Ain't 
Never Gonna Be" by the high -powered duo of Aretha Franklin & Whit- 

ney Houston (Arista). There are six other debuts, but Living Colour's 
"Open Letter To A Landlord" (Epic) just misses charting despite being 
eighth most -added at radio ... In the crowded top 10, "Miss You Like 
Crazy" by Natalie Cole (EMI) bullets but only manages to hold at No. 9. 
The middle of the chart is also tight, as "Fire Woman" by the Cult (Sire) 
has 11 radio adds but is shy of the bullet criteria; normally it would move 
up several positions, but six stronger records jump over it, so it holds at 
No. 50. "Fire" already has six top five radio reports, including 5-3 at 
KXXR Kansas City, Mo., and 9-7 at KMYZ Tulsa, Okla. 

HOT 100 SINGLES ACTION 
RADIO MOST ADDED 

IT ISN'T, IT WASN'T... 

PLATINUM/ 
GOLD 
ADDS 

22 REPORTERS 

SILVER 
ADDS 

56 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
165 REPORTERS 

TOTAL TOTAL 
ADDS ON 

213 REPORTERS 

A.FRANKLIN /W.HOUSTON ARISTA 5 10 50 65 66 
COLD HEARTED 
PAULA ABDUL VIRGIN 4 16 42 62 162 

THE END OF THE INNOCENCE 
DON HENLEY GEFFEN 4 11 38 53 163 

THE PRISONER 
HOWARD JONES ELEKTRA 2 9 29 40 42 

SACRED EMOTION 
DONNY OSMOND CAPITOL 2 9 26 37 142 

TELL ME I'M NOT DREAMING 
ROBERT PALMER EMI 5 6 23 34 34 

SOUL PROVIDER 
MICHAEL BOLTON COLUMBIA 6 23 30 61 

OPEN LETTER... 
LIVING COLOUR EPIC 1 2 26 29 31 

NO MORE RHYME 
DEBBIE GIBSON ATLANTIC 2 4 21 27 155 

COVER OF LOVE 
MICHAEL DAMIAN CYPRESS 1 5 19 25 98 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self -addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 
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Billboard. Hot 100® SALES & AIRPLAYTM 
A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart. 
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SALES 
TITLE ARTIST 

6 
'c k-' 

1 BUFFALO STANCE NENEH CHERRY 4 

2 4 BABY DON'T FORGET MY NUMBER MILLI VANILLI 1 

3 5 GOOD THING FINE YOUNG CANNIBALS 2 

4 6 THIS TIME I KNOW IT'S FOR REAL DONNA SUMMER 7 

5 7 MISS YOU LIKE CRAZY NATALIE COLE 9 

6 12 I DROVE ALL NIGHT CYNDI LAUPER 8 

7 3 SATISFIED RICHARD MARX 3 

8 14 IF YOU DON'T KNOW ME BY NOW SIMPLY RED 5 

9 10 I WON'T BACK DOWN TOM PETTY 12 

10 21 EXPRESS YOURSELF MADONNA 6 

11 2 I'LL BE LOVING YOU (FOREVER) NEW KIDS ON THE BLOCK 10 

12 16 WHAT YOU DON'T KNOW EXPOSE 13 

13 24 TOY SOLDIERS MARTIKA 11 

14 17 THE DOCTOR THE DOOBIE BROTHERS 14 

15 8 CRY WATERFRONT 17 

16 22 ROOMS ON FIRE STEVIE NICKS 16 

17 19 INTO THE NIGHT BENNY MARDONES 20 

18 11 WIND BENEATH MY WINGS BETTE MIDLER 15 

19 15 VERONICA ELVIS COSTELLO 28 

20 28 MY BRAVE FACE PAUL MCCARTNEY 26 

21 26 CRAZY ABOUT HER ROD STEWART 21 

22 13 CLOSE MY EYES FOREVER LITA FORD /OZZY OSBOURNE 30 

23 - BATDANCE (FROM "BATMAN ") PRINCE 22 

24 30 ONCE BITTEN TWICE SHY GREAT WHITE 25 

25 9 EVERY LITTLE STEP BOBBY BROWN 18 

26 34 SO ALIVE LOVE AND ROCKETS 19 

27 33 LAY YOUR HANDS ON ME BON JOVI 23 

28 32 WHO DO YOU GIVE YOUR LOVE TO? MICHAEL MORALES 24 

29 31 BE WITH YOU BANGLES 33 

30 37 ME MYSELF AND I DE LA SOUL 43 

31 - ON OUR OWN BOBBY BROWN 27 

32 18 COMING HOME CINDERELLA 35 

33 23 ROCK ON MICHAEL DAMIAN 36 

34 40 SEND ME AN ANGEL '89 REAL LIFE 32 

35 39 I LIKE IT DINO 29 

36 27 PATIENCE GUNS N' ROSES 44 

37 20 POP SINGER JOHN COUGAR MELLENCAMP 56 

38 - DOWN BOYS WARRANT 31 

39 - JOY AND PAIN ROB BASE & D.J. E -Z ROCK 58 

40 - SECRET RENDEZVOUS KARYN WHITE 39 

i g 

AIRPLAY 
TITLE ARTIST 

ó 
=É 

1 1 SATISFIED RICHARD MARX 3 

2 5 GOOD THING FINE YOUNG CANNIBALS 2 

3 3 BABY DON'T FORGET MY NUMBER MILLI VANILLI 1 

4 9 EXPRESS YOURSELF MADONNA 6 

5 10 IF YOU DON'T KNOW ME BY NOW SIMPLY RED 5 

6 11 TOY SOLDIERS MARTIKA 11 

7 4 BUFFALO STANCE NENEH CHERRY 4 

8 2 I'LL BE LOVING YOU (FOREVER) NEW KIDS ON THE BLOCK 10 

9 8 THIS TIME I KNOW IT'S FOR REAL DONNA SUMMER 7 

10 12 I DROVE ALL NIGHT CYNDI LAUPER 8 

11 14 MISS YOU LIKE CRAZY NATALIE COLE 9 

12 6 WIND BENEATH MY WINGS BETTE MIDLER 15 

13 16 THE DOCTOR THE DOOBIE BROTHERS 14 

14 15 WHAT YOU DON'T KNOW EXPOSE 13 

15 19 SO ALIVE LOVE AND ROCKETS 19 

16 7 EVERY LITTLE STEP BOBBY BROWN 18 

17 23 LAY YOUR HANDS ON ME BON JOVI 23 

18 21 ROOMS ON FIRE STEVIE NICKS 16 

19 22 I WON'T BACK DOWN TOM PETTY 12 

20 26 CRAZY ABOUT HER ROD STEWART 21 

21 24 WHO DO YOU GIVE YOUR LOVE TO? MICHAEL MORALES 24 

22 35 BATDANCE (FROM "BATMAN ") PRINCE 22 

23 32 I LIKE IT DINO 29 

24 38 ON OUR OWN BOBBY BROWN 27 

25 13 CRY WATERFRONT 17 

26 27 DOWN BOYS WARRANT 31 

27 25 INTO THE NIGHT BENNY MARDONES 20 

28 29 SEND ME AN ANGEL '89 REAL LIFE 32 

29 34 DRESSED FOR SUCCESS ROXETTE 34 

30 39 ONCE BITTEN TWICE SHY GREAT WHITE 25 

31 - HEY BABY HENRY LEE SUMMER 38 

32 17 FOREVER YOUR GIRL PAULA ABDUL 37 

33 40 MY BRAVE FACE PAUL MCCARTNEY 26 

34 30 BE WITH YOU BANGLES 33 

35 - NO MORE RHYME DEBBIE GIBSON 41 

36 20 COMING HOME CINDERELLA 35 

37 18 ROCK ON MICHAEL DAMIAN 36 

38 - COLD HEARTED PAULA ABDUL 46 

39 - IN YOUR EYES PETER GABRIEL 42 

40 - SECRET RENDEZVOUS KARYN WHITE 39 

©Copyright 1989, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted. in any form or by any means. electronic, mechanical, photocopying 
recording, or otherwise, without the prior written permission of the publisher. 

HOT 100 A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE (Publisher Licensing Org.) Sheet Music Dist. 

66 AFTER ALL (LOVE THEME FROM "CHANCES ARE ") 
(Snow, BMI /Pitchford, BMI/Triple Star, BMI) CPP 

93 ALL I WANT IS YOU (U2, ASCAP /Chappell & Co, 

ASCAP) 

63 ANGEL EYES (Lillybilly, BMI /Bug, BMI /Lucrative, 
BMI) CLM /CPP 

1 BABY DON'T FORGET MY NUMBER (FMP /Ed.Intro) 
HL 

22 BATDANCE (FROM "BATMAN ") (Controversy, ASCAP) 

WBM 

33 BE WITH YOU (SBK Blackwood, BMI /Bangophile, 
BMI /Perfect Circle, ASCAP) HL 

4 BUFFALO STANCE (Virgin Music /SBK Songs/Warner 

Chappell Music/Warner- Tamerlane, BMI /Copyright 

Control) HL/CPP/WBM 

60 CALLING IT LOVE (SBK April, ASCAP /Desmobile, 
ASCAP /Kajab, ASCAP /Rare Blue, ASCAP) HL/CLM 

30 CLOSE MY EYES FOREVER (Lisabella, ASCAP/Virgin, 

ASCAP /SBK April, ASCAP) CLM /CPP 

92 CLOSER THAN FRIENDS (Colgems -EMI, ASCAP) WBM 

46 COLD HEARTED (Elliot Wolff, ASCAP/Virgin, ASCAP) 

CPP 

W COME HOME WITH ME BABY (Dead Or Alive, 

ASCAP/WB, ASCAP) 

77 CUMIN' DOWN TONIGHT (Rocknocker, ASCAP /Hitlist, 
ASCAP/Too Tall, BMI) 

35 COMING HOME (Eve, ASCAP /Chappell, ASCAP) HL 

61 COVER OF LOVE (St.Cecelia, BMI/Weir Brothers, 

ASCAP) 

21 CRAZY ABOUT HER (Rod Stewart, ASCAP /Intersong, 
ASCAP /Hitchings, ASCAP /BMG, ASCAP) HL/CPP 

17 CRY (SBK Blackwood, BMI) HL 

57 CUDDLY TOY (FEEL FOR ME) (Polygram, PRS) HL 

81 DANCING IN HEAVEN (ORBITAL BE -BOP) (Zomba, 

ASCAP) 

14 THE DOCTOR (Windecor, BMI /SBK Blackwood, 

BMI /Janiceps, BMI /High Frontier, BMI /SBK 
Blackwood (Canada) , BMI) HL 

85 DON'T SAY YOU LOVE ME (Songs Of The Knight, 

BMI) 

31 DOWN BOYS (Virgin Songs, BMI /Dick Dragon, 

BMI /Crab Salad, BMI /Likite Split, BMI /Rich Mcbitch, 

BMI /Great Lips, BMI) CPP 

34 DRESSED FOR SUCCESS (Jimmy Fun, BMI) CLM 

49 THE END OF THE INNOCENCE (Cass County, 

ASCAP /Zappo, ASCAP) CLM/WBM 

64 EVERLASTING LOVE (Hojo, BMI) 
18 EVERY LITTLE STEP (Bear, BMI /Hip Trip, BMI) CPP 

6 EXPRESS YOURSELF (WB, ASCAP /Bleu Disque, 

ASCAP/Webo Girl, ASCAP /Black Lion, ASCAP) WBM 

53 FASCINATION STREET (Fiction, BMI) 

50 FIRE WOMAN (Chappell Ltd. /Chappell & Co., ASCAP) 

HL 

37 FOREVER YOUR GIRL (Virgin, ASCAP /Oliver Leiber, 

ASCAP) CPP 

54 FRIENDS (SBK April, ASCAP /Ultrawave, ASCAP /A 
Diva, ASCAP / Rightsong, BMI /SBK Blackwood, 

BMI /Eric B & Rakim, ASCAP) 

84 FUNKY COLD MEDINA (Varry White, ASCAP) 

100 GIRL YOU KNOW ITS TRUE (MCA, ASCAP/Two 

Pieters, BMI) HL 

82 GONNA MAKE IT (Cutting, ASCAP) 

2 GOOD THING (Walt Disney, ASCAP) HL 

47 HEADED FOR A HEARTBREAK (Verseau, BMI /Small 

Hope, BMI/Virgin Songs, BMI) CPP 

38 HEY BABY (Leesum, BMI/Virgin Songs, BMI) CLM 

51 HOOKED ON YOU (Lilo, BMI) 
8 I DROVE ALL NIGHT (Billy Steinberg, ASCAP /Denise 

Barry, ASCAP) WBM 

29 I LIKE IT (Island, BMI /Onid, BMI) WBM 

94 I WANNA BE THE ONE (Saja, BMI /Mya -T, BMI) HL 

71 I WANT IT ALL (Queen, BMI /Beechwood, BMI) WBM 

12 I WON'T BACK DOWN (Gone Gabor, ASCAP /SBK April, 

ASCAP) HL/CPP 

5 IF YOU DON'T KNOW ME BY NOW (Assorted, 

BMI /Mighty Three, BMI) 

83 IKO IKO (FROM "RAIN MAN ") (Trio, BMI /Melder, 
BMI) HL/WBM 

10 I'LL BE LOVING YOU (FOREVER) (SBK April, ASCAP) 

HL 

67 I'LL BE THERE FOR YOU (Bon Jovi, ASCAP /New 
Jersey Underground, ASCAP /Songs of Polygram, BMI) 

WBM 

45 I'M THAT TYPE OF GUY (Del Jam, ASCAP /LL Cool 1, 

ASCAP /D And D, ASCAP/Virgin, ASCAP) CPP 

52 IN MY EYES (Saja, BMI /Mya -T, BMI) HL 

42 IN YOUR EYES (THEME FROM "SAY ANYTHING ") 
(Choline, BMI /Hidden Pun, BMI) 

20 INTO THE NIGHT (Papa Jack, BMI /Conus, BMI) WBM 

73 IT ISN'T, IT WASN'T, IT AIN'T NEVER GONNA BE 

(Albert Hammond, ASCAP/WB, ASCAP / Realsongs, 

ASCAP) 

58 JOY AND PAIN (Protoons, ASCAP /Hikim, ASCAP) 

69 KEEP ON MOVIN' (Virgin, ASCAP) CPP 

23 LAY YOUR HANDS ON ME (Bon Joel, ASCAP /New 
Jersey Underground, ASCAP /Pri, ASCAP) WBM 

98 LIKE A PRAYER (Webe Girl, ASCAP/WB, 

ASCAP /Johnny Yuma, BMI) WBM 

80 LITTLE FIGHTER (Vavoom, ASCAP) WBM 

70 LOVE TRAIN (Mangoward Ltd., ASCAP/WB, ASCAP) 

WBM 

43 ME MYSELF AND I (Tee Girl, BMI /Bridgeport, BMI) 
9 MISS YOU LIKE CRAZY (Prince Street, ASCAP /Lauren 

Wesley, BMI /Screen Gems, ASCAP /Irving, BMI / Gemla, 

BMI) CPP/WBM 

68 MOONLIGHT ON WATER (Nonpareil, ASCAP /SBK 
April, ASCAP /Stephen A. Kipper, ASCAP) HL 

26 MY BRAVE FACE (MPL, ASCAP /Plangent Visions, 

ASCAP) HL 

97 MY ONE TEMPTATION (Chappell, PRS /Abacus, 
PRS /Chappell & Co., ASCAP) HL 

41 NO MORE RHYME (Deborah Ann's, ASCAP/Walden 

Music, ASCAP) 

86 NOTHIN (THAT COMPARES 2 U) (Kear, BMI /Hip Trip, 

BMI) CPP 

27 ON OUR OWN (FROM "GHOSTBUSTERS II ") (Hear, 

BMI /Hip Trip, BMI /Green Skirt, BMI) CPP 

25 ONCE BITTEN TWICE SHY (SBK April, ASCAP /Ian 
Hunter, ASCAP) HL 

44 PATIENCE (Guns N' Roses, ASCAP) CLM 

56 POP SINGER (Riva, ASCAP) WBM 

99 POP SONG 89 (Night Garden, BMI /Unichappell, BMI) 
78 PRAYING TO A NEW GOD (Chong, BMI/Warner- 

Tamerlane, BMI) WBM 

89 THE PRISONER (Bojo, BMI) 

62 REAL LOVE (SBK April, ASCAP /Ultrawave, 
ASCAP /Rightsong, BMI) HL 

65 RIGHT NEXT TO ME (ADRA, BMI /Guinea Farm, BMI) 
36 ROCK ON (FROM "DREAM A LITTLE DREAM ") (Rock 

On, ASCAP) CPP 

16 ROOMS ON FIRE (Welsh Witch, BMI/Warner- 
Tamerlane, BMI /Future Furniture, ASCAP /Colgems- 
EMI, ASCAP) WBM 

48 SACRED EMOTION (Music Corp. Of America, 

BMI /Bayjun Beat, BMI) 

3 SATISFIED (Chi -Boy, ASCAP) CLM 

88 SECOND CHANCE (Rocknocker, ASCAP /SBK 
Blackwood, SMI /Cal Curtis, BMI/Too Tall, BMI) HL 

39 SECRET RENDEZVOUS (Hear, BMI /Hip Trip, 

BMI /Green Skirt, BMI) CPP 

32 SEND ME AN ANGEL '89 (Wheatley, BMI /Australian 
Tumbleweeed, BMI) HL 

96 SHE DRIVES ME CRAZY (Virgin, ASCAP) CPP 

87 SHOWER ME WITH YOUR LOVE (Colgems -EMI, 

ASCAP) 

19 SO ALIVE (Warner- Tamerlane, BMI) WBM 

55 SOLDIER OF LOVE (Bajun Beat, BMI /Music Corp. Of 

America, BMI) HL 

76 SOUL PROVIDER (Mr.Bolton, BMI /Non Pareil, ASCAP) 

79 TALK IT OVER (April, ASCAP /Rhu -Afon, ASCAP) HL 

91 TELL ME I'M NOT DREAMING (See This House, 

ASCAP /Colgems -EMI, ASCAP /Sudano Songs, BMI) 
72 THINKING OF YOU (Cutting, ASCAP) 

7 THIS TIME I KNOW ITS FOR REAL (All Boys Music, 

BMI /Sweet Summer Night, ASCAP) CPP 

11 TOY SOLDIERS (Famous, ASCAP/Tika Tunes, 

ASCAP /Ensign, BMI) CPP 

74 TROUBLE ME (Christian Burial, ASCAP) 

28 VERONICA (MPL, ASCAP /Plangent Visions, ASCAP) 

WBM 

59 WE CAN LAST FOREVER (Texascity, BMI /Jason 

Schell, BMI /Irving, BMI) HL/CPP 
13 WHAT YOU DON'T KNOW (EMI, BMI /Panchin, BMI) 

WBM 

40 WHERE ARE YOU NOWT (Harnen, BMI /Congdon, 

BMI /Empire, ASCAP /Jakota, ASCAP) 

24 WHO DO YOU GIVE YOUR LOVE TOT (Boom Tat, 

ASCAP / PolyGram International, ASCAP) WBM 

15 WIND BENEATH MY WINGS (FROM "BEACHES") (WB 

Gold, ASCAP/Warner House of Music, BMI) WBM 

75 YO NO SE (23 West, BMI /Ensign, BMI /Brooklyn Fox, 

ASCAP/Veintre Tres, ASCAP) CPP 

95 YOU ARE THE ONE (Tarpell, ASCAP) 
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BILLBOARD LISTS NOMINEES FOR RADIO AWARDS 
(Continued from page 1) 

inations this year, following four 
months of deliberation by five blue - 
ribbon panels made up of radio pro- 
grammers and record executives. 

In the second round of the two - 
tiered awards process, balloting is 
now open to Billboard's entire reader- 
ship through July 21. Winners will be 
announced in mid -September, concur- 
rent with the National Assn. of 
Broadcasters convention in New Or- 
leans. 

Perhaps the most noteworthy 
change in this year's nomination pro- 
cess was the addition of modem and 
classic rock stations to the album 
rock category, as well as the expan- 
sion of the adult contemporary cate- 
gory to include adult alternative sta- 
tions and oldies outlets. 

As a result, groundbreaking adult 
alternative outlet KTWV (The Wave) 
Los Angeles and its Chicago counter- 
part, WNUA, each received two nom- 
inations; neither was nominated in 
1988. And both the satellite -delivered 
adult alternative formats -Satellite 
Music Network's version of the 
Wave and Progressive Music Net- 
work's the Breeze -received nomina- 
tions in the networks /syndication de- 
partment. 

KITS San Francisco -which oper- 
ated as part of the top 40 radio com- 
munity at this time a year ago, and 
which received only one nomination 
for best promotions director -re- 
ceived more nominations than any 
other rock outlet. That accomplish- 
ment ties it for most nominations 
with Z100, winner of three awards 
last year, including major -market top 
40 station of the year. 

Both Z100 and KITS were nominat- 
ed in all five possible categories: best 
station; best program /operations di- 
rector; best music director; best air 
personality; and best promotions di- 
rector. 

Other stations scoring well in the 
top 40 /crossover category were pro- 
motionally active WYHY (Y107) 
Nashville and WNCI Columbus, 
Ohio, each of which took four nomi- 
nations. WNCI is owned by Nation- 
wide Communications, two of whose 
other outlets were nominated along- 
side WNCI for medium -market top 
40 station of the year: KZZP Phoenix 
and KRQQ Tucson, Ariz. (The chain 
also picked up two country nomina- 
tions for its WPOC Baltimore.) 

In album rock, one of KITS' closest 
competitors is, ironically, another sta- 
tion that won only for best promotion 
director last year. WMMR Philadel- 
phia picked up four nominations: best 
station; best MD; best air talent; and 
best promotion director, despite a 
change in personnel in that category. 
KUPD Phoenix is up for a quartet of 
medium -market awards including 
station, PD, MD, and morning man 
Dave Pratt. ' 

Two other album rockers have 
been nominated for three awards 
each: WBLM Portland, Maine, and 
KILO Colorado Springs, Colo. The 
latter station won two awards last 
year, including best small market sta- 
tion. 

In the black radio category, medi- 
um- market WOWI Norfolk, Va., led 
with four nominations, followed by a 
number of stations that took three: 
WGCI -FM Chicago, last year's major - 
market station winner; WJLB De- 
troit; WVEE (V103) Atlanta; WYLD- 
FM New Orleans; KKDA -FM Dallas; 
and WANM Tallahassee, Fla. It 
should be noted that WGCI -FM and 
KKDA are again sharing one of their 
nominations this year, since air talent 

nominee Tom Joyner commutes be- 
tween the two stations. 

There are other ironies in the black 
radio category, and one involves 
WGCI -FM. Because nominations cov- 
ered the period between May 1988 
and May 1989, WGCI PD Jimmy 
Smith was nominated in his previous 
capacity as MD of KKDA -FM, thus 
pitting him directly against his cur- 
rent music director, Barbara Prieto, 
who was also nominated. 

Given the nature of the business, 
radio people are frequently nominat- 
ed for work at stations they're no 
longer at. But it is indeed ironic that 
WBLZ Cincinnati PD Tony Fields 
was nominated as best medium -mar- 
ket PD for a station that has changed 
call letters and format since he was 
there. WJYL Louisville, Ky., citing 
the economic bias against many ur- 
ban stations, became easy listening 
WLSY at the beginning of 1989, de- 
spite increasing ratings. 

Longstanding San Diego power- 
house B100 was one of this year's 
nomination leaders with five AC 
nods. But, unlike KITS and Z100, 
which swept the categories, B100 
was nominated twice for best person- 
ality. Thus PD Bobby Rich and MD 

Gene Knight could win for both their 
management jobs and their airshifts. 
AC runners -up were WEBE Bridge- 
port, Conn., which took three awards 
in 1988, and new nominee WSLQ Ro- 
anoke, Va. Each of those stations re- 
ceived four nominations. 

Country remains the toughest for- 
mat for multiple nominations. Last 
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year, KPLX Dallas led the contend- 
ers with four nominations; it eventu- 
ally won two awards, including coun- 
try station of the year. This year 
KPLX is tied for the lead with three 
nominations. Others so honored are 
KIKK -FM Houston, WWWW (W4) 
Detroit, and WSIX -FM Nashville. 

Last year, Westwood One was the 
leader in syndicator /network nomi- 
nations with five. This year, WW1 
and its Mutual Broadcasting subsid- 

iary have six nominated programs be- 
tween them, including one in every 
format category and two in the top 
40 /crossover arena. Its closest rivals 
have no more than two nominations 
apiece. 

Tied for the record label lead this 
year are Arista and Epic, each with 
six nominations. Three of Arista's six 
slots are for black radio promotion. 
Two of Epic's nominations actually 
go to the CBS Nashville staff that 
works both Columbia and Epic prod- 
uct. Atlantic, tied for the lead with six 
nominations last year, picked up five 
this time. 

Nominating panels in each format 
constituted three radio industry pro- 
fessionals and two or three members 
of the record industry, as well as a 
Billboard expert. Panelists could be 
nominated by a majority of the other 
panel members but could not vote for 
themselves or other employees of 
their companies. 

The Billboard Radio Awards date 
back to the '50s and were initially ori- 
ented toward promotions directors. 
They've since been revived twice, 
most recently in 1987. The current 
two-tier nomination /voting process 
began last year. SEAN Ross 
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Based on Airplay Reports from Stations Combining 
TITLE Top 40, Dance and Urban Music. ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

® 
3 4 

9 

** NO.1 ** 
BABY 

1-9832 
DONT FORGET MY NUMBER 

MIL I A Óné 

2 1 1 13 çáú BEA áOVIING 
YOU (FOREVER) NEW KIDS ON THE BLOCK 

3 2 2 13 
BUUFFALLO STANCE NENEH CHERRY 

® 5 7 7 4 6 B WAY 7483 /ISLAND 
DINO 

Q 6 8 6 SECCRETTRRENDEZVOUS KARYN WHITE 

6 4 6 8 
ME MYSELF AND I DE LA SOUL 
TOMMY BOY 926 

WHAT 7 8 10 6 
YOU DON'T KNOW EXPOSE 

ARISTA 1 -9836 

8 9 11 5 
EXPRESS YOURSELF MADONNA 
SIRE 7- 22948/WARNER BROS. 

9 13 15 5 
IF YOU DON'T KNOW ME BY NOW SIMPLY RED 
ELEKTRA 7 -69297 

10 15 16 4 TOYSSOLDI 
ERS7 MARTIKA 

II 12 13 6 
IM MY004 ES STEVIE B 

12 10 9 9 
THIS TIME I KNOW IT'S FOR REAL DONNA SUMMER 
ATLANTIC 7-88899 

13 7 3 16 
EVERY LITTLE STEP BOBBY BROWN 
MCA 53618 

ON 14 16 17 3 
OUR 

MCA 53662 
OWN BOBBY BROWN 

0 18 - 2 
BATDANCE (FROM "BATMAN ") PRINCE 
WARNER BROS. 7 -22924 

16 14 12 10 
MISS YOU LIKE CRAZY NATALIE COLE 
EMI 50185 

O7 1/ 17 18 4 
KEEP ON MOVIN' SOUL II SOUL 
VIRGIN 7 -99205 

IH 23 - 2 
SHOWER ME WITH YOUR LOVE SURFACE 
COLUMBIA 38 -68746 

Oaf I9 19 27 3 
FRIENDS JODY WATLEY WITH ERIC B. & RAKIM 
MCA 53660 

20 20 23 3 
I'M THAT TYPE OF GUY L.L. COOL J 
DEF JAM 38- 68902; COLUMBIA 

21 11 5 15 
FOREVER YOUR GIRL PAULA ABDUL 
VIRGIN 7-99230 

® 22 28 3 "ATM? ON YOU SWEET SENSATION 

COLD 23 NEW 1 
HEARTED PAULA ABDUL 

VIRGIN 7 -99196 

OA 
24 25 24 4 GOOD THING FINE YOUNG CANNIBALS 

I.R.S. 53639 /MCA 

25 24 22 5 
SEND ME AN ANGEL '89 REAL LIFE 
CURB 10531 

Z6 28 26 5 
NO 3HIIN6(THAT COMPARES 2 U) THE JACKSONS 
EPtC 

NEW I BIGHT 

NEB 

XT TO ME WHISTLE 

O N EW 1 
TURNNIEC 

D 
-88AY 

CHUCK!! BOOKER 

29 27 25 7 
MY FIRST LOVE ATLANTIC STARR 
WARNER BROS. 7 -27525 

30 29 30 3 
YOU ARE THE ONE TKA 
WARNER BROS. 7 -22946 

Products with the greatest airplay gains this week. Videoclip availability. Billboard, copyright 1989. 

Billboard POWER PLAYLISTS 
Sample Playlists of the Nation's Largest Crossover 

FO JIWEEK ENDING 

Radio Stations 

Illkiri 
7M 

New York P.D.: Steve Ellis 
I I Donna Summer This Time I Know Its For Real 
2 4 New Kids On The Block, III Be Loving You (Fore 
3 2 Neneh Cherry, Buffalo Stance 
4 8 Expose, What You Don't Know 
5 7 Milli Vanilli, Baby Don't Forget My Number 
6 3 Bobby Brown Every Little Step 
7 12 Soul II Soul, keep On Movin 
8 9 Karyn White, Secret Rendezvous 
9 10 Direr, I Like It 
10 13 Madonna, Express Yourself 
11 11 Johnny 0, Highways Of Love 
12 14 Real Life, Send Me An Angel '89 
13 15 TKA, You Are The One 
14 5 Pajama Party, Yo No Se 
IS 18 De La Soul, Me Myself And I 

16 21 Bounice, This Is Acid 
17 17 Alta Dustin, One Man Woman 
18 20 Stevie B, In My Eyes 
19 19 Surface Closer Than Friends 
20 22 Sweet Sensation, Hooked On You 
21 24 Simply Red, If You Don't Know Me By Now 
22 23 Diana Ross, Workin' Overtime 
23 25 Sa -Fire Gonna Make It 
24 6 The Belk Stars, Iko Iko (From "Rain Mad') 
25 27 Lisa Lisa & Cull Jam, Just Git It Together 
26 28 Jody Watley With Eric B. 6 Rakim, Friends 
27 31 Paula Abdul, Cold Hearted 
28 29 Bobby Brown, On Our Own 
29 32 Joey Kid, Everything I Own 
30 16 Paula Abdul, Forever Your Girl 
31 33 Debbie Gibson, No More Rhyme 
32 34 Judy Torres, Love Story 
33 35 Prince, Batdance (From "Batman ") 
34 EX Natalie Cole, Miss You Like Crazy 
35 EX Samantha Fox, Love House 
A - Dead Or Alive, Come Home With Me Baby 
A - LL Cool 1, I'm That Type Of Guy 
A - New Order Round And Round 
A - Stacey p. Give You All My Love 

EX EX Sandra, Everlasting Love 

N2 
Philadelphia P.D.: Elvis Duran 

1 1 New Kids On The Block, Ill Be Loving You (Fore 
2 5 Martika, Toy Soldiers 
3 2 Rob Base I DJ. E -Z Rock, Joy And Pain 
4 8 Natalie Cole, Miss You Like Crary 
5 13 Stevie B In My Eyes 
6 14 Prince, Batdance (From "Batman') 
7 15 Pajama Party Yo No Se 
8 18 Dino, I Like It 
9 3 Benny Mandones Into The Night 

10 10 De La Soul, Me Myself And I 

11 4 Paula Abdul, Forever Your Girl 
12 12 Donna Summer, This Time I Know It's For Real 
13 17 Expose, What You Don't Know 
14 22 Soul I1 Soul, Keep On Movin' 
15 6 Jimmy Harnen + Synch Where Are You Now? 
16 II Bobby Brown, Every Little Step 

17 EX Jody Walley With Eric B. 6 Rakim, Friends 
18 21 Karyn White Secret Rendezvous 
19 27 Fine Young 

White, 
Good Thing 

20 28 Milli Vanilli, Baby Don't Forget My Number 
21 30 Bobby Brown, On Our Own 
22 20 Real life, Send Me An Angel '89 
23 23 Chuckii Booker, Turned Away 
24 7 Madonna, Express Yourself 
25 25 Sweet Sensation, Hooked On You 
26 32 Love And Rockets, So Alive 
27 16 Jody Watley Real Love 
28 19 Donny Osmond, Soldier Of Love 
29 29 Roane, Dressed For Success 
30 31 Sa -Fire, Gonna Make It 
31 35 Seduction, You're My One And Only 
32 EX LL Cool 1 I'm That Type Of Guy n EX Surface Shower Me With Your Love 

A34 - Paula Abdul, Cold Hearted 
A35 - Rod Stewart, Crary About Her 

A - Debbie Gibson, No More Rhyme 
A - Robert Palmer, Tell Me I'm Not Dreaming 
A - Living In A Box, Blow The House Down 
A - Stacey Q, Give You All My Love 

EX 9 Neneh Cherry, Buffalo Stance 
EX EX Kon Kan, Harry Houdini 
EX EX Holly Johnson, Love Train 
EX EX Dead Or Alive, Come Home With Me Baby '.I ̀  -Y-Y- - 

Los Angeles P.D.: Jeff Wyatt 
1 2 Neneh Cherry, Buffalo Stance 

2 1 New Kids On The Block, Ill Be Loving You (Fore 
3 3 Donna Summer, This Time I Know Its For Real 
4 8 De La Soul, Me Myself And 1 

5 7 Dino, I Like It 
6 5 Bobby Brown Every Little Step 
7 4 Paula Abdul, Forever Your Girl 
8 6 Jody Watley, Real Love 
9 11 Expose, What You Don't Know 

10 13 Mali Vanilli, Baby Don't Forget My Number 
11 It Karyn White Secret Rendezvous 
12 12 Waterfront, Cary 

13 10 Sandee, Notice Me 
14 9 Sa -fire, Thinking Of You 
lb 17 Fine Young Cannibals, Good Thing 
16 19 Stevie B, In My Eyes 
17 20 Madonna, Express Yourself 
18 25 Simply Red, If You Don't Know Me By Now 
19 22 Raiana Paige, Open Up Your Heart 
20 24 Bobby Brown, On Our Own 
21 15 Real life, Send Me 

(From 
Angel '89 

22 26 Prince, Batdance (From "Batman') 
23 27 Jody Watley With Eric B. & Rakim, Friends 
24 29 Martika, Toy Soldiers 
25 16 Rod Stewart, 

Don't 
About Her 

26 16 Soy George, Don t Beke My Mind On A Trip 
27 33 Stevie B, I l,Cold The One 
28 33 Paula Abdul, Cold Hearted 
29 32 TKA, You Are The One 
38 34 Sweet Sensation Hooked On You 
31 EX Sa -Fire, Gonna Make It 
32 35 The Jackson, Nothin (That Compares 2 U) 

A33 - Robert Palmer, Tell Me I'm Not Dreaming 
A34 - Stacey Q, Give You All My Love 
A35 - Dead Or Alive, Come Home With Me Baby 
A36 - Debbie Gibson, No More Rhyme 

EX EX Royalty, Baby Gonna Shake 

Mej. 
San Francisco P.D.: Keith Nattaly 

1 2 Guy, Piece Of My Love 
2 3 Karr White, Secret Rendezvous 
3 5 Expose What You Don't Know 

Stew 4 4 Ste l3, In My Eyes 
5 6 Soul II Sod, Keep On Mown' 
6 8 Dino, I Like It 
7 7 Milb Vanilli, Baby Don't Forget My Number 
8 9 Martika, Toy Soldiers 
9 1 De La Soul, Me Myself And I 

10 13 Surface, Shower Me With Your Love 

12 12 
LL 

Co l 1, 

I'm That 
Type Of Guy By Now 

13 22 Bobby Brown, On Our Own 
14 l7 Seduction You're M One And Onl My Only 
15 20 Tony! Toni! Tone! For The Love Of You 
16 19 

And 
Booker, turned Away 

17 18 Love Ard Rockets, So Alive 
18 21 Madonna, Express Yourself 
19 14 Natalie Cute Miss You Like Crary. 
20 26 Prince, Batrdaance (From "Batman') 

22 
25 

Jody Watley WO Eric B. 
The Wind 

Friends 
23 16 Mica Pans, My One. Temptation Y 

24 24 The Jackson, Nothin (That Compares 2 U) 
25 EX Young MC, Bust A Move 
26 30 Sa -Fire, Gonna Make It 
27 EX Paula Abdul, Cold Hearted 
28 n Guy, I Like 
29 EX Alta Dustin, One Man Woman 
30 EX Donny Osrriond, Sacred Emotion 
A - Judy Torres, Love Story 
A - Tommy Page A Zillion Kisses 
A - Aretha Franklin 8 Whitney Houston, It Isn't, It 

EX EX Sweet Sensation, Hooked On You 
EX EX Real Life Send Me An Angel '89 
EX EX Andreas 

Life, 
Dancing With The Lion 
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ALBUM REVIEWS 

(Continued from page 74) 

Sounds like Marsalis should rethink 
his "rethinking" of the blues. 

BRANFORD MARSALIS 

Trio Jeepy 
PRODUCER: Delfeayo Marsalis 
Columbia CX2 44199 

This is more like it. Wynton's sax - 
playing sibling riffles through the 
history of jazz on delightful two- 
album set, which finds him 
accompanied by elder statesman of 
bass Milt Hinton on most trio tracks. 
Strayhorn, Rollins, Coleman, and 
Hoagy Carmichael receive rich 
treatment, while bluesy originals play 
just as fine. Playfulness and swing 
heard here set this one apart from 
most current jazz outings -and from 
brother Wynton's work as well. 

REUMAIMIIM 
McCOY TYNER BIG BAND 

Uptown /Downtown 
PRODUCERS: McCoy Tyner & Eric Miller 
Milestone 9167 

Only a couple of months after the 
release of his second solo album, 
Tyner bursts forth with a new project 
cut live with a 15-piece band at New 
York's Blue Note. Arrangements and 
compositions are as muscular as one 
would expect from the gifted pianist; 
among the terrific sidemen are Ricky 
Ford, Robin Eubanks, Howard 
Johnson, and Louis Hayes. Hot stuff 
for straight -ahead spinners. 

KEN PEPLOWSKI QUINTET 

Sonny Side 
PRODUCER: Carl E. Jefferson 
Concord 376 

Title, a nod to great player Sonny 
Stitt, might indicate an earful of hot 
sax playing awaits -and while that's 
true on several cuts, Peplowski's 
fluent clarinet dominates this session. 
With the recent artful triumphs of 
fellow clarinetist Eddie Daniels - 
himself a rabid Bird fan -a full -scale 
licorice -stick revival may be in the 
offing. Kudos to Dave Frishberg for 
his strong piano work here as well. 

MAX GROOVE 

Midnight Rain 
PRODUCER: Max Groove 
Optimism 3216 

Keyboardist does his surname proud, 
finding a simple but nifty fusion 
groove and working it to great 
advantage. Friendly funk, silky 
ballads, and occasional soulful vocals 
give this potential to cross format 
barriers. 

CHRISTOPHER HOLLYDAY 
PRODUCER: John Snyder 
Novus 3055 

Don't let the porkpie hat and bebop 
threads on the cover fool you - 
teenaged altoist Hollyday isn't just 
some upstart aping old bop changes. 
He takes his own '80s approach to the 
repertoires of Jackie McLean, Charlie 
Parker, and Dizzy Gillespie, offering a 
thick tone and offbeat phrasing that 
never merely copy the masters. 
Trumpeter Wallace Roney and pianist 
Cedar Walton are among those giving 
strong helping hands on strong debut. 

COUNTRY 

RAY STEVENS 

Beside Myself 
PRODUCER: Ray Stevens 
MCA 42303 

This collection is an unsettling 
mixture of the puckish and the 
patriotic. The listener may be hard 
pressed to make the emotional shift 
from the bloated tribute to John 
Wayne ( "Marion Michael Morrison ") 
and the maudlin "There's A Star 
Spangled Banner" to the all -out 

80 

whimsy of "I Saw Elvis In A U.F.O." 
or "Stuck On You." 

CEE CEE CHAPMAN 
Twist Of Fate 
PRODUCERS: Austin Roberts. Charlie Black. Bobby 
Fischer 
Curb 10613 

Chapman is a varied and inventive 
vocalist who occasionally overmatches 
the material provided here. Best cuts: 
"You Lie," "The End Of A 
Heartache," "A Winter's Night." 

PJ ALLMAN 

Genuine Love 
PRODUCERS: Jack Gale. Jim Pierce 
Playback 13015 

Allman sounds a mite cautious and 
restrained here, but she turns in 
admirable performances of "Ten 
Thousand Teardrops (Can't Be 
Wrong)" and "Who Was That 
Stranger." Contact: 305-935 -4880. 

CLASSICAL 

DOMINGO AT THE PHILHARMONIC 

Placido Domigo, Adriana Morelli, N.Y. 

Philharmonic, Mehta 
CBS 44942 

This live taping found Domingo in 
excellent voice, obviously keyed up by 
the enthusiastic audience response. 
Soprano Morelli is a fine partner in 
the "Cherry Duet" from "L'Amico 
Fritz," and somewhat less effective in 
the ubiquitous "0 Mio Babbino Caro." 
But the draw is the superstar tenor, 
and he triumphs in a generous 
program of arias and songs by 
Giordano, Lehar, Lara, Verdi, Tosti, 
and Gastaldon. There's heavy 
promotion behind this entry. 

SAMUEL RAMEY SINGS RODGERS & 

HAMMERSTEIN 

Samuel Ramey 
EMI 749681 

The songs of Rodgers & 
Hammerstein and the rich -to put it 
mildly -bass voice of the opera star 
are a persuasive match. The 14 -song 
program doesn't venture too far from 
R &H's biggest hits. Interestingly, 
Ramey gets to sing three songs from 
"Carousel" sung by other characters 
in the recent Ramey- starred MCA 
studio cast recording of the score. 
Album is a crossover winner. 

BLOCH: THE COMPLETE MUSIC FOR VIOLIN & 

PIANO, VOLS. 1 & 2 

The Wellerstein Duo 
Arabesque Z66605/6 

With the exception of the "Baal Shem 
Suite," this marvelous music is rarely 
heard today. Bloch had his own voice, 
distinctive and directly appealing, 
with the occasional Jewish inflections 
that were his personal trademark. 
Violinist Wellerstein, a distinguished 
chamber music player, doesn't provide 
the easy virtuosity some of the works 
demand, but his performances are 
honest and affecting. 

SPOTLIGHT: Predicted to hit top 10 on Bill- 
board's Top Pop Albums chart or to earn plati- 
num certification. 

NEW & NOTEWORTHY: Highlights new and 
developing acts worthy of attention and other 
releases of special interest. 

PICKS: Releases predicted to hit the top half 
of the chart in the format listed. 

RECOMMENDED: Other releases predicted 
to chart in the respective format; also, other al- 
bums of superior quality. 

All albums commercially available in the 
U.S. are eligible. Send review copies to Melinda 
Newman, Billboard, 1515 Broadway, New 
York, N.Y. 10036, and Chris Morris, Billboard, 
9107 Wilshire Blvd., Beverly Hills, Calif. 
90210. Send country and gospel albums to 
Ed Morris, Billboard, 49 Music Square W., 
Nashville, Tenn. 37203. 

U.K.'S HMV CONFIRMS U.S. 
(Continued from page 5) 

recently announced that current 
HMV Music Stores Canada president 
Tony Hirsch and human resources 
VP Peter Lockhurst will head the 
U.S. operation (Billboard, June 17). 
HMV Music Stores United States is 
shopping for an office in or near 
Greenwich, Conn., and plans to open 
that facility soon. Hirsch will assume 
his new post on Saturday (1). 

HMV, which has 130 outlets world- 
wide, operates several types of stores 
in Ireland and New Zealand, as well 
as in the U.K. and Canada, but is best 
known for its huge superstores, 
which offer full -line inventories in 
elaborate retail environments, as 
seen in its 50,000- square-foot London 
flagship and its recently opened 
8,000 -square -foot Toronto unit. 

According to a statement released 
by HMV Canada, the U.S. stores will 

NINTENDO, VSDA SPAR 
(Continued from page 1) 

ment would be offered to keep car- 
tridge -based software out of the bill. 
The premise was that the bill is in- 
tended only to prevent rental and 
copying of expensive business soft- 
ware programs that use a floppy disk 
format. 

Those assurances could now be in 
peril, VSDA officials say, because 
while the subcommittee is working 
on a revised bill that may contain an 
exception, the makers of Nintendo 
began this month to make clear their 
opposition to any such amendment, 
declaring it unfair. It has begun a lob- 
bying effort to keep video cartridge 
games in the bill. 

Howard Lincoln, senior VP of Nin- 
tendo, has already met privately with 
Sen. Dennis DeConcini, chairman of 
the subcommittee and a co-sponsor of 
the bill, according to a source close to 
the subcommittee. 

At the same time, VSDA is pulling 
out the lobbying stops and has sent a 
mailing to its members warning that 
the "First Sale Coalition is cranking 
up again." It urges members to con- 
tact their senators and congressmen 
to help "preserve the right to rent 
video games and comparable forms 
of home video entertainment" 

The VSDA was referring to the 
fight in the early '80s between the 
then -fledgling video rental stores and 
the Hollywood studios, which wanted 
to control the rental of their products 
after the first sale. 

The copyright law says that after 
the first sale, the copyright owner re- 
linquishes protection and rights of a 
product. That struggle, eventually 
won by the video dealers, led to the 
formation of VSDA. 

VSDA is telling Congress that con- 
sumers do not rent video games to 
copy them. Instead, as Lou Berg, 
president of the trade group, says, 
they rent them "to enjoy a weekend's 
entertainment, and to determine 
which of many expensive games they 
should buy." 

Unlike the studios and the music 
industry, which have "many ave- 
nues" to generate revenue, Nintendo, 
as Lincoln says in a letter to DeConci- 
ni, has "only one means of generat- 
ing revenue -the sale of the product 
to the consumer." 

Lincoln adds: "Rental of software 
without allowing the copyright own- 
er to grant permission [to rental 
stores] to share in the profits, cou- 
pled with the threat of copying, will 
have a severe economic impact on our 
industry." 

INVASION 

try to expand upon what the compa- 
ny refers to as a "studio -tech de- 
sign," including such affectations as 
in -store radio stations, eight -track 
studios, shopper -friendly computer- 
ized information systems, interactive 
video systems, and video production 
facilities. 

McAllister, however, does not 
promise specifics, likely because the 
company still does not know what 
sites will be available. "It would be 
arrogant and presumptuous for us to 
say we'll do exactly what we do in the 
U.K. or anywhere else," he says. 
"We won't be prescriptive, either, but 
absolutely in tune with the local mar- 
ketplace. Marketing ideas transcend 
national boundaries. 

"The U.S.A. is a very important 
market for us," McAllister adds. "It 
represents 37% of the world market." 

The move to the U.S. by HMV puts 
the superstore operator on the home 
turf of West Sacramento, Calif. - 
based Tower Records /Tower Video, 
but Tower president Russ Solomon 
seems unworried about the prospects 
of the new competitor, saying that 
"there's plenty of business" to be had 
in Tower's markets. 

"They should be fine," says Solo- 
mon of HMV. "They're bright people 
and they do all kinds of things right" 

HMV's initial U.S. targets, Boston 
and New York, are cities that already 
house Tower stores. Solomon's web 

has two music stores and three video 
stores in Manhattan plus its one Bos- 
ton location, which is the largest 
Tower anywhere. By the time HMV 
opens its U.S. doors, Tower will have 
added a second unit to the Boston 
area, and has mapped out plans to 
add another large New York music 
store in the next couple of years (Bill- 
board, June 17), and Solomon says 
other Boston -area units may be 
opened in that time frame. 

At the same time, Tower is step- 
ping up its European involvement, 
having just built its third London - 
area store in Queensway. Solomon 
adds that he has construction under 
way in Glasgow, Scotland, and that 
Tower is also shopping for sites in 
Manchester, England, and is "very 
hot on Paris." 

Ironically, the HMV invasion 
comes less than two years after Capi- 
tol -EMI, Thorn EMI's U.S. record op- 
eration, divested itself of the Texas - 
based Music Den chain by selling it to 
Minneapolis -based The Musicland 
Group (Billboard, Sept. 26, 1987). 

What is not known is how U.S. re- 
tailers will react to having a vendor 
open rival stores. "I don't think it's 
terribly appropriate," says one retail 
éxecutive. "It's not part of the Ameri- 
can culture. It is part of the English 
culture and it works fine there but I 
find it a little unholy." 

ESTEFAN, BEASTIES LEAD CROP OF JULY RELEASES 
(Continued from page 9) 

Marley, Glenn Rosenstein, and Talk- 
ing Heads Chris Frantz and Tina 
Weymouth, features the leadoff sin- 
gle, "Look Who's Dancing." 

Palmer leads a list of artists with 
reissues appearing this month. Is- 
land, Palmer's label until his latest al- 
bum, "Heavy Nova," is rereleasing 
"Some People Can Do What They 
Want," originally released in 1976 
and out -of -print in the U.S. for a dec- 
ade. The title will be available on cas- 
sette and CD only. 

Other acts at the retread mill in- 
clude Gary Moore, whose "We Want 
Moore" and " Rockin' Every Night - 
Live In Japan" are both being rere- 
leased by Virgin in July, and Tim 
Curry, whose recent stint on "Wise - 
guy" is no doubt leading A &M to re- 
lease on July 18 "Still Pretty Pushy," 
a compilation of his last three al- 
bums. 

Several artists will be represented 
by best -of packages. Rhino releases 
Greg Kihn's "Kihnsolidation" on July 
20. Out the same day from Rhino will 
be a Righteous Brothers anthology 
and "The Chordettes' Greatest Hits." 
Reprise releases "Street Life: 20 
Great Hits" from Bryan Ferry & 
Roxy Music on July 25. Capitol will 
release "Tanya Tucker's Greatest 
Hits" on the same day. 

Other hot July country albums are 
Willie Nelson's "A Horse Called Mu- 
sic," due out July 31 on CBS, and "I 
Wonder Do You Think Of Me," new 
material from the late Keith Whitley, 
finished just prior to his death. The 
RCA release ships the last week of 
July. 

Also on RCA is K.C. Flightt's lat- 
est, "In Flightt," due out July 3. Shar- 
on Bryant, formerly with gold net At- 
lantic Starr, is already climbing the 
Hot Black Singles chart with "Let 
Go," the first release from "Here I 
Am." The Wing /PolyGram album is 
due in stores July 5. Epic releases 
"Tender Lover," the second solo al- 

bum from hot producer Babyface on 
July 11. And Warner Bros. act 
George Benson will try to strike gold 
again with "Tenderly," also due July 
11. 

Also being promoted for black and 
crossover action is Tom Jones' Jive 
debut, "Move Closer," due out July 
20. The album contains "Kiss," the 
Prince remake by Jones and Art Of 
Noise released last year. 

Following in Lou Gramm's foot- 
steps, Foreigner's Mick Jones is step- 
ping out on his own with his first solo 
effort. Due July 31, the Atlantic al- 
bum is self -titled and self -produced, 
and includes guest appearances by 
Billy Joel, Carly Simon, and others. 

Other debuts of note include two 
albums by groups with deceptive 
geographic monikers. Mercury group 
Texas is actually a coed group from 
Scotland, whose premiere album, 
"Southside," already caused a stir in 
the U.K. And then there's Atlantic's 
Gringos Locos, a quintet that hails 
from, naturally, Finland. The band's 
July 31 release, "Punch Drunk," was 
produced by metal maven Tom 
Dowd. 

Stock Aiken Waterman's latest 
creation, Australian actor Jason Don- 
ovan, comes stateside with his Atlan- 
tic debut, "Ten Good Reasons," due 
July 17. The first single, already a 
No. 1 hit in the U.K., is "Too Many 
Broken Hearts." 

Though school is out, college and 
alternative spinners will have reason 
to rejoice over the Pognes' new al- 
bum, "Peace And Love," due out July 
17 on Island. Scottish trio and critical 
fave Danny Wilson releases its sec- 
ond Virgin album, "BeBop Moptop," 
the last day of the month. The lead ti- 
tle is `Ballad Of Me And Shirley Mac - 
Laine." 

Assistance in preparing this story 
was provided by Deborah Russell, 
Lee Lambert, and Jim Richliano. 
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RCA SPREADS JIVE AROUND THE WORLD 
(Continued from page 5) 

million in the next fiscal year. 
Beyond the strong numbers, Bu- 

ziak says that Jive's initial successes 
under the original RCA deal also 
helped give RCA new credibility on 
the street. 

"In starting up after I joined the 
company in April 1986, we cut our 
roster of artists from 40 to six," says 
Buziak. "RCA essentially became a 
new pop label. The Jive deal [original- 
ly negotiated by then -BMG chief El- 
liot Goldman] gave us a level of prod- 
uct and A &R we didn't have." 

CALDER AT HIS PEAK 

Over the next two years, Jive deliv- 
ered four of 11 gold or platinum al- 
bums earned by RCA, Buziak notes. 
"I felt at the time of the deal, Clive 
[Calder] was at the peak of his game 
and ready to start having incredible 
success. I told him we'd support him 
in every way. That if he wanted to re- 
lease 10 rap albums at one time, we'd 
do it." 

Buziak's relationship to Calder is 
more than a decade old. They met in 
1976 when Buziak was head of Aris- 
ta's U.K. and international section 
and Calder had come to the U.K. 
from South Africa. Rick Dobbis, 
RCA's executive VP, was also at 
Arista then. 

As for the possibility of a Jive 
buyout or buy -in, Buziak says that 
Calder has not expressed interest in 
such a prospect. While Buziak adds 
that if Calder did express such inter- 
est, "we'd be interested, too," he also 
points out that RCA parent Bertels- 

mann's philosophy of management 
tends to preclude a buyout. "They 
want to build a worldwide network of 
freestanding profit centers with en- 
trepreneurial management. Clive Cal- 
der is that type of person." 

This view is echoed by Michael 
Dornemann, president and CEO of 
Bertelsmann Music Group, who de- 
clares, "Calder reflects the same en- 
trepreneurial style that has helped 
set Bertelsmann apart from its com- 
petitors. Perhaps this is why our com- 
panies are so compatible." 

Calder says he has had to fend off 
many inquiries on the sale of his Zom- 
ba assets. "But because of my desire 
for independence, they don't get fur- 
ther than suggestions and phone 
calls." 

If the sound of rap pervades the 
domestic charts, Calder believes the 
music is ready to conquer the rest of 
the world, too. Indeed, he notes, Tom- 
my Boy act De La Soul is currently 
making headway abroad and that 
there is strong rap movement at the 
moment in Japan, Germany and, just 
starting, in South America. 

"It's incredible," says Calder. 
"Only 31/2 years ago, I was told by 
American music executives that I 
was wasting my time with rap. That 
you could only sell 12 -inch singles. 
And you couldn't make a profit on it. 

"Rap is making a social impact and 
it's a matter of time before it makes 
it [big] internationally. My whole 
feeling is that it is the rock'n'roll of 
today. Some of my friends say they 
don't understand it. That's just what 

DAT SUMMIT MEMO AWAITS RATIFICATION 
(Continued from page 5) 

The 120 -odd delegates did agree to 
alter IFPI rules to allow Nesuhi Erte- 
gun to be re-elected as president for 
another two-year term. 

Leading IFPI members were full 
of praise for Ertegun's four -year rec- 
ord as president, citing his efforts in 
making "the world at large" aware of 
the serious problems of audio and 
video piracy and in persuading gov- 
ernments to stamp out piracy in sev- 
eral areas where it had once flour- 
ished, including Greece. 

Said Robert Summer, president, 
CBS International, referring to Erte- 
gun: "We have here a superior and 
dedicated person. We should use his 
ability." 

Added IFPI's Thomas: "Ertegun 
has been a tremendously effective 
person. We need him." 

One suggestion made at the meet- 

ing, it was learned, was the advance- 
ment of "solo CDs," meaning com- 
pact disks that can be copied once at 
the most. 

It was also agreed that pressure 
for the imposition of blank -tape levies 
be continued in the markets where at 
present it has been officially turned 
down, such as the U.S., U.K., and Ja- 
pan. 

The IFPI meeting was the first vis- 
it of many leading international mu- 
sic executives to Greece since 1982, 
when the first tentative moves were 
made to strike at the roots of Greek 
cassette piracy. 

In that year, piracy hovered near 
90% of the total music market, but 
later was slashed to minimal propor- 
tions through tough new laws and 
court verdicts for which the local 
IFPI branch took much of the credit. 

HENNESSEY LEAVING BILLBOARD POST 
(Continued from page 5) 

full -time role with Billboard has 
been a challenging, fulfilling, and ex- 
acting one. It has been a rewarding 
experience -but it has afforded me 
little time to devote to writing about 
jazz, and there is so much I still want 
to do in this field." 

Hennessey is finishing a biography 
of the great jazz drummer Kenny 
Clarke and has a succession of other 
jazz book projects in view. 

Commenting on Hennessey's new 
role, Babcock said, "We are delighted 
that Mike will be continuing to work 
for Billboard. He has an unrivaled 
knowledge and long experience of 
the European music industry and is 
widely known as one of the most au- 
thoritative writers on copyright and 
music business affairs. He is a highly 

respected journalist, well -known to 
European industry leaders, and his 
decision coincides with Billboard's 
recognition of the need to intensify 
its coverage of the continental Euro- 
pean music markets in view of the 
forthcoming advent of the single Eu- 
ropean market in 1992, which will 
make the European Community the 
world's biggest music market." 

Hennessey will continue to operate 
out of London for the immediate fu- 
ture, pending the opening later this 
year of a new European Billboard bu- 
reau located near Stuttgart, West 
Germany -the geographical center 
of Europe with easy access to the 
main cities of the European Commu- 
nity. 

my parents said to me when I was 
getting into Little Richard and Fats 
Domino." 

INTERNATIONAL SCOPE 

Rudi Gassner, president /CEO of 
BMG Music International, says the 
international scope of the new deal is 
"a good opportunity to show our 
global muscle. From an international 
point of view, we're very selective in 
making worldwide licensing deals. 
After our U.S. success with Jive, I'm 
glad we've been entrusted with the 
task of making Clive's recordings 
successful from an international 
point of view." 

Interestingly, considering Calder's 
rock'n'roll historical perspective, Jive 
Records is headed in the U.S. by Bar- 
ry Weiss. Weiss is the son of Hy 
Weiss, one of the pioneers in putting 
out early black rock'n'roll records. 
"Barry's been with us six years," 
says Calder. "He was recommended 
to us by [Chrysalis president] Mike 
Bone, who simply said, `You'll love 
this guy.' " 

Along with the new RCA /Jive rela- 
tionship is a similar arrangement for 
the recently announced Silvertone la- 
bel from Zomba. Led in the U.K. by 
Andrew Lauder, it's a contemporary 
alternative pop label already enjoy- 

ing chart action there that, in Cal- 
der's view, extends Zomba's involve- 
ment in the management and publish- 
ing of contemporary rock attractions. 
Silvertone's initial acts are Loudon 
Wainwright, Mary My Hope, the 
Stone Roses, Brendan Croker & the 
Five O'Clock Shadows, J.J. Cale, and 
The Men They Couldn't Hang. 

Calder says that Jive is now build- 
ing, at a cost of about $3 million, a 
New York spinoff of his Battery Stu- 
dios in the U.K., which will open in 
September as a full -line facility. In 
Chicago, Jive Studios is staffed solely 
by A &R personnel who make house 
records and mixes. 

ZOMBA FILES $68 MILLION SUIT AGAINST RILEY, GRIFFIN 
(Continued from page 9) 

with Zomba under which all of Ril- 
ey's songs were to be jointly owned 
by him and the company. The produc- 
tion agreement allegedly required 
Riley to produce 20 master record- 
ings a year for the first three years 
and 15 a year for the next two years 
after that. 

According to the suit, Riley claims 
to have writer's block and refuses to 
produce records by Zomba artists. 
But, under the guise of Gene Griffin, 
states the filing, he has produced 
master recordings by non -Zomba art- 
ists such as Boy George and Deja. 

Independent of Zomba, Riley and 
Griffin have produced and written 
for artists like Keith Sweat, Bobby 
Brown, and Johnny Kemp as well as 
their own band, Guy. 

Guy started about two years ago 
as a reincarnation of their previous 

band, Kids at Work.. Guy's debut self - 
titled album has taken Billboard's 
Top Black Albums chart by storm 
and its single "I Like" is climbing 
both the Hot Black Singles and the 
Hot 100 Singles charts. Guy's latest 
endeavor includes a single for the 
soundtrack of Spike Lee's new movie, 
"Do The Right Thing." 

In addition to Zomba's demand for 
money, the suit asks that Riley cut 
himself off from any other produc- 
tion company until he has met his 
minimum commitment to Zomba. 

Riley's attorney, Kendell Minter, 
contends that the allegations in the 
Zomba complaint are without basis; a 
countersuit will be filed before July, 
he says. He adds that the defendants 
are hoping for an amicable settle- 
ment out of court. 

Until that time, Minter says, Riley 

does not intend to provide his ser- 
vices to Zomba. His last production 
for the company was Kool Moe Dee's 
latest album, "Knowledge is King," 
which is rising on the Top Black Al- 
bums chart. 

In the meantime, Riley and Griffin 
have signed a nonexclusive produc- 
tion and label deal with Motown Re- 
cords under the label Sound Of New 
York (S.O.N.Y.) and will produce all 
of S.O.N.Y.'s product through their 
company, G.R. Productions (Bill- 
board, May 13). 

Other charting productions by Ril- 
ey and Griffin include Today's "Take 
It Off' on Motown Records and De- 
ja's "Made To Be Together" on Vir- 
gin Records -also listed as a defen- 
dant in Zomba's complaint but not 
charged with any specific legal in- 
fraction. 

TIME -WCI MERGER COULD LEAD TO SPINOFFS 
(Continued from page ó) 

are planned of any kind." 
Time spokesman Mike Wing 

agrees, saying, "One of the most sig- 
nificant elements of the merger is the 
record companies. That's one of the 
most valuable pieces of Warner. It's 
a business we're not in." 

Warner's recorded music and mu- 
sic publishing division earned $319 
million last year on $2 billion in reve- 
nue. Wall Street values the division's 
assets at nearly $5 billion. 

Also at stake in the takeover battle 
are several home video companies. 
Warner owns three: Warner Home 
Video, Lorimar Home Video, and 
Cannon Home Video. Paramount op- 
erates Paramount Home Video, and 
Time owns HBO Video. 

Although Wing says Time has "no 
plans at the moment to divest any- 
thing or have any layoffs," he con- 
cedes that asset sales are a possibility 
in the future. 

Fred Anschel, analyst with Dean 
Witter Reynolds, says it is "highly 
unlikely" that Time -Warner would 
sell the record businesses. "One rea- 
son for Warner's success is that it 
lets its divisions do their thing." 

But analysts believe that takeover 
debt would at least inhibit the ability 
of Warner to acquire other music 
companies or labels. 

Executives of Time and Warner 
justify their merger as a means of 
creating a global communications gi- 
ant that could better compete with 
such international media conglomer- 
ates as Bertelsmann and Hachette. 

Warner already derives about 40% 
of its revenue from foreign opera- 
tions, while Time's nondomestic sales 
are about 10% of its total. Warner 

claims that Time would benefit from 
the Warner distribution systems al- 
ready in place in many foreign coun- 
tries. But Time's often -stated plan 
for global expansion could become a 
victim of high debt. 

On June 16, Time announced a $70- 
a -share bid for Warner, a deal valued 
at $14 billion. Time offered $70 cash 
immediately for 100 million Warner 
shares, about 50.5% of the total out- 
standing. The other 98 million shares 
would be purchased later for some 
undisclosed combination of cash and 
securities valued at $70 a share. The 
deal, approved unanimously by 
Warner's board of directors, would 
be financed by bank debt. Time's 
shareholders would not be able to 
vote on the offer. 

This was Time's much -awaited re- 
sponse to Paramount's $175 -a -share 
hostile tender offer for Time, a $10.7 - 
billion bid to be financed by bank 
loans. Paramount's play effectively 
killed the originally proposed Time- 

Warner merger plan -a cashless 
stock swap valued at $18 billion. 

Paramount, meanwhile, has indi- 
cated it might bid more than $175 -per- 
share for Time. Shares of Time have 
closed as high as $182.75 recently, af- 
ter heavy trading on the New York 
Stock Exchange, but later fell to the 
$155 -$165 range. 

The Paramount suit against 
Time -filed in Delaware because all 
three companies are incorporated 
there -charges that Time illegally 
blocked Paramount's bid and asks 
the court to nullify a defensive tactic 
that Time and Warner took earlier. 
That was a preliminary stock swap 
that gave Time 9.4% of Warner and, 
more important, Warner 11.1% of 
Time, a stake that could block a take- 
over by Paramount. 

Time, meanwhile, sued Paramount 
in U.S. District Court in New York, 
claiming that Paramount had made 
false and misleading statements in its 
tender offer for Time's stock. 

COPY EDITOR /BILLBOARD 
Billboard is seeking a top -notch 
copy editor for its New York office. Must be 
well- trained journalist with strong back- 
ground in the entertainment industry. Atex 
experience a plus. Send cover letter and 
resume with salary range to: 

Billboard® 
Billboard 
Personnel Department (KS) 
1515 Broadway 
New York, N.Y. 10036 
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Compiled from a national sample of retail store, 
one -stop, and rack sales reports. 

ARTIST TITLE 
LABEL & NUMBER: DISTRIBUTING LABEL (SUG. LIST PRICE)" 

1 1 1 17 

* * No.1 * * 
FINE YOUNG CANNIBALS THE RAW & THE COOKED 
IRS 6273 MCA (9.98) (CD) 5 weeks at Na One 

2 3 4 50 BOBBY BROWN 4 MCA 42185 (9.98) (CD) DON'T BE CRUEL 

3 2 2 24 SOUNDTRACK ATLANTIC 81933 (9.98) (CD) BEACHES 

4 5 6 8 TOM PETTY MCA 6253 (9.98) (CD) FULL MOON FEVER 

5 4 3 13 MADONNA A2 SIRE 25844 /WARNER BROS. (9.98) (CD) LIKE A PRAYER 

6 6 5 50 PAULA ABDUL VIRGIN 90943 (9.98) (CD) FOREVER YOUR GIRL 

7 7 9 45 NEW KIDS ON THE BLOCK A2 COLUMBIA FC 40985 (co) HANGIN' TOUGH 

® 9 11 15 MILLI VANILLI ARISTA AL 8592 (9.98) (CD) GIRL YOU KNOW IT'S TRUE 

9 8 7 6 JOHN COUGAR MELLENCAMP MERCURY 838-220-1/POLYGRAM (CD) BIG DADDY 

10 10 10 10 THE CULT SIRE 25871 /REPRISE (9.98) (CD) SONIC TEMPLE 

11 14 15 9 GREAT WHITE CAPITOL C1-90640 (9.98) (CD) TWICE SHY 

12 15 21 4 STEVIE NICKS MODERN 91245 /ATLANTIC (9.98) (CD) THE OTHER SIDE OF THE MIRROR 

13 12 12 7 THE CURE ELEKTRA 60855 (9.98) (CD) DISINTEGRATION 

14 11 8 29 GUNS N' ROSES JCS GEFFEN GHS 24198 (8.98) (CD) G N' R LIES 

15 13 13 7 RICHARD MARX EMI 90380 (9.98) (CD) REPEAT OFFENDER 

lÓ 18 23 5 10,000 MANIACS ELEKTRA 60815 (9.98) (CD) BLIND MAN'S ZOO 

1] 24 26 4 THE DOOBIE BROTHERS CAPITOL C1 -90371 (9.98) (CD) CYCLES 

18 17 16 39 BON JOVI 5 MERCURY 836 345 1/POLYGRAM (CD) NEW JERSEY 

19 22 25 21 SKID ROW 0 ATLANTIC 81936 (9.98) (CD) SKID ROW 

20 16 14 20 TONE LOC A2 DELICIOUS VINYL DV 3000 /ISLAND (8.98) (CD) LOC -ED AFTER DARK 

21 66 - 2 PAUL MCCARTNEY CAPITOL C1 -91653 (9.98) (CD) FLOWERS IN THE DIRT 

22 23 20 12 JODY WATLEY MCA 6276 (818) (CD) LARGER THAN LIFE 

23 25 22 12 BONNIE RAITT CAPITOL c1-91268 (8.98) (CD) NICK OF TIME 

24 19 17 44 LIVING COLOUR A EPIC BFE 44099/E.P.A. (CD) VIVID 

25 21 18 21 DEBBIE GIBSON A2 ATLANTIC 81932 (9.98) (CD) ELECTRIC YOUTH 

26 20 19 97 GUNS N' ROSES A7 GEFFEN GHS 24148 (8.98) (CD) APPETITE FOR DESTRUCTION 

27 26 24 14 DE LA SOUL TOMMY BOY 1019 (9.98) (CD) 3 FEET HIGH AND RISING 

® 30 35 4 TIN MACHINE EMI 91990(9.98) (CD) TIN MACHINE 

® 32 34 1 LOVE AND ROCKETS RCA 9715- 1- R(9.98) (CD) LOVE AND ROCKETS 

® 33 36 17 SIMPLY RED ELEKTRA 60828 (9.98) (CD) A NEW FLAME 

CI 83 - 2 QUEEN CAPITOL C1 -92357 (9.98) (CD) THE MIRACLE 

32 28 30 18 WARRANT COLUMBIA FC 44383 (CD) DIRTY ROTTEN FILTHY STINKING RICH 

33 29 29 51 LITA FORD RCA 6397-1-R(8.98) (CD) LITA 

® 34 38 31 M.C. HAMMER CAPITOL CI -90924 (8.98) (CD) LET'S GET IT STARTED 

35 27 27 49 GUY UPTOWN 42176/MCA (8.98) (CD) GUY 

36 36 33 57 ROD STEWART WARNER BROS. 25684 (9.98) (CD) OUT OF ORDER 

37 37 43 6 CYNDI LAUPER EPIC OE 4431 8 /E.P.A. (CD) A NIGHT TO REMEMBER 

38 35 37 42 WINGER ATLANTIC 81867 (9.98) (CD) WINGER 

® 46 67 3 KOOL MOE DEE JIVE 1182 /RCA (s .98> (c0) KNOWLEDGE IS KING 

40 41 45 50 CINDERELLA A2 MERCURY 834 612 1/POLYGRAM (CD) LONG COLD WINTER 

41 NEW 1 LL COOL J DEF JAM OC 45172 /COLUMBIA (CO) WALKING WITH A PANTHER 

42 31 31 24 SLICK RICK DEF JAM FC 40513 /COLUMBIA (CD) THE GREAT ADVENTURES OF SLICK RICK 

43 39 41 19 TOO SHORT JIVE 1149 -1 -J /RCA (8.98) (CD) LIFE IS ... TOO SHORT 

44 44 49 39 ROB BASE & D.J. E -Z ROCK PROFILE 1267 (8.98) (CO) IT TAKES TWO 

45 42 40 18 N.W.A. RUTHLESS 57102 /PRIORITY (8.98) (CD) STRAIGHT OUTTA COMPTON 

® 70 - 2 JACKSON BROWNE ELEKTRA 60830 (9.98) (CD) . WORLD IN MOTION 

47 45 50 30 EAZY -E RUTHLESS SL 57100 /PRIORITY (8.98) (CD) EAZY- DUZ -IT 

48 43 39 98 DEF LEPPARD 9 MERCURY 830 675 1/POLYGRAM (CD) HYSTERIA 

49 38 28 34 TRAVELING WILBURYS A2 WILBURY 25796 /WARNER BROS. (9.98) (CD) TRAVELING WILBURYS 

50 50 51 12 INDIGO GIRLS EPIC FE 45044 /E.P.A. (CD) INDIGO GIRLS 

51 40 32 55 MELISSA ETHERIDGE ISLAND 90875 /ATLANTIC (8.98) (CD) MELISSA ETHERIDGE 

52 47 44 41 METALLICA ELEKTRA 60812 (9.98) (CD) ... AND JUSTICE FOR ALL 

53 53 56 7 DONNA SUMMER ATLANTIC 81987 (9.98) (CD) ANOTHER PLACE AND TIME 

54 48 47 19 ELVIS COSTELLO WARNER BROS. 25848 (9.98) (CO) SPIKE 

©Copyright 1989, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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; ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

55 58 - 2 NENEH CHERRY VIRGIN 91252 (9.98) (CD) RAW LIKE SUSHI 

56 52 48 35 BANGLES COLUMBIA OC 44056 (CD) EVERYTHING 

57 57 58 11 ROXETTE EMI 91098 (9.98) (CD) LOOK SHARP! 

58 49 46 41 EDIE BRICKELL & NEW BOHEMIANS SHOOTING RUBBERBANDS AT THE STARS 
GEFFEN GHS 24192 (8.98) (CD) 

59 63 65 3 THE JACKSONS EPIC OE 40911/E.P.A. (CD) 2300 JACKSON ST. 

® 60 63 4 BADLANDS ATLANTIC 81966 (9.98) (CD) BADLANDS 

61 59 59 6 NATALIE COLE EMI 48902 (9.98) (CD) GOOD TO BE BACK 

62 56 53 38 KARYN WHITE A WARNER BROS. 25637 (8.98) (CD) KARYN WHITE 

® 86 145 17 MARTIKA COLUMBIA SC 44290 (CD) MARTIKA 

64 51 42 20 ROY ORBISON VIRGIN 91058 (9.98) (co) MYSTERY GIRL 

65 55 52 32 R.E.M. A WARNER BROS. 25795 (9.98) (CD) GREEN 

66 54 54 8 DONNY OSMOND CAPITOL C1 -92354 (8 .98) (CD) DONNY OSMOND 

ó% 74 81 5 SOUNDTRACK ARISTA AL 8576 (9.98) (CD) ROAD HOUSE 

68 62 62 9 SOUNDTRACK wrc SP 45140/E.P.A. (CD) SAY ANYTHING 

69 69 72 8 BLUE MURDER GEFFEN 24212 (9.98) (CD) BLUE MURDER 

70 64 57 22 ENYA GEFFEN 24233 (9.98) (CD) WATERMARK 

71 71 70 21 SWEET SENSATION ATCO90917 (8.98) (CD) TAKE IT WHILE IT'S HOT 

CI NEW 1 ANDERSON, BRUFORD, WAKEMAN, HOWE ANDERSON, BRUFORD, WAKEMAN, HOWE 
ARISTA AL 8590 (9.98) (CD) 

CI NEW 1 WHITE LION ATLANTIC 81969 (918) (CD) BIG GAME 

]4 NEW 1 SOUNDTRACK MCA 6306 (9.98) (CD) GHOSTBUSTERS II 

75 93 117 3 MICHAEL DAMIAN CYPRESS YL 90130 /A &M (9.98) (CD) WHERE DO WE GO FROM HERE 

76 65 60 8 KINGDOM COME POLYDOR 8391921 / POLYGRAM (co) IN YOUR FACE 

)] 84 97 5 SPECIAL ED PROFILE 1280 (8.98) (CD) YOUNGEST IN CHARGE 

78 67 55 7 ARETHA FRANKLIN ARISTA AL 8572 (9.98) (CD) THROUGH THE STORM 

79 79 82 10 SARAYA POLYDOR B37- 764.1 /POLYGRAM (CD) SARAYA 

® 96 107 3 
K.D. LANG & THE RECLINES ABSOLUTE TORCH AND TWANG 
SIRE 25877 /WARNER BROS. (9.98) (CD) 

81 81 93 6 HENRY LEE SUMMER CBS ASSOCIATED OZ a5I24 /E.P.A. (CD) I'VE GOT EVERYTHING 

82 68 66 13 THE NEVILLE BROTHERS A &M SP szao (8.98) (co) YELLOW MOON 

83 61 61 6 SWING OUT SISTER FONTANA 838- 293- 1 /POLYGRAM (CD) KALEIDOSCOPE WORLD 

® 88 86 17 SURFACE 0 COLUMBIA FC 44284 (CD) 2ND WAVE 

85 78 79 5 REBA MCENTIRE MCA 6294 (9 .98) (CD) SWEET 16 

86 72 64 7 BARRY MANILOW ARISTA AL 8570 (9.98) (CD) BARRY MANILOW 

87 75 88 17 STEVIE B LMR 5531 (8.98) (CD) IN MY EYES 

® 110 152 15 DINO 4TH & B'WAY SWAY 4011 /ISLAND (8.98) (CD) 24/7 

89 89 101 4 RIPPINGTONS FEATURING RUSS FREEMAN TOURIST IN PARADISE 
GRP GRD 9588 (9.98) (CD) 

90 90 102 8 MICA PARIS ISLAND 90970 /ATLANTIC (8.98) (CD) SO GOOD 

91 76 11 12 HOWARD JONES ELEKTRA 60794 (9.98) (CD) CROSS THAT LINE 

92 73 68 35 ANITA BAKER £3 ELEKTRA 60827 (9.98) (CD) GIVING YOU THE BEST THAT I GOT 

93 NEW 1 EXPOSE ARISTA AL 8532 (9.9B) (CD) WHAT YOU DON'T KNOW 

94 77 73 37 KENNY G A2 ARISTA AL 8457 (9.98) (CD) SILHOUETTE 

95 104 98 6 NITTY GRITTY DIRT BAND WILL THE CIRCLE BE UNBROKEN, VOL.II 
UNIVERSAL 12500/MCA (12.98) (CD) 

96 NEW 1 PETER GABRIEL GEFFEN GHS 24206 (15.98) (CD) PASSION 

97 80 75 59 POISON A4 ENIGMA C1- 48493 /CAPITOL (9.98) (CD) OPEN UP AND SAY ... AHH! 

98 95 80 13 EXTREME A&M SP 5238 (8.98) (CD) EXTREME 

99 87 91 23 COWBOY JUNKIES RCA 8568 -1 -R (8.98) (CD) THE TRINITY SESSION 

® 112 130 4 CLINT BLACK RCA 9668 -1 -R (8.98) (CD) KILLIN' TIME a 111 112 8 DAVID BENOIT GRP GRD 9587 (9.98) (CD) URBAN DAYDREAMS 

102 94 90 12 PHOEBE SNOW ELEKTRA 60852 (9.9B) (CD) SOMETHING REAL 

103 105 105 7 WATERFRONT POLYDOR 837. 970- 1 /POLYGRAM(CD) WATERFRONT 

104 91 92 16 XTC GEFFEN GHS 24218 (9.98) (CD) ORANGES AND LEMONS 

® 109 109 3 TODD RUNDGREN WARNER BROS. 25881 (9.98) (CD) NEARLY HUMAN 

® 125 134 37 SIR MIX -A -LOT Nast-miX 70123 (8.98) (CD) SWASS 

107 85 85 21 NEW ORDER QWEST 25845/WARNER BROS. (9.98) (CD) TECHNIQUE 

108 82 76 7 SIMPLE MINDS A &M SP 3927 (9.98) (CD) STREET FIGHTING YEARS 

® 122 136 5 PUBLIC IMAGE LTD. VIRGIN 91062 (9.98) (CD) 9 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a numeral 

following the symbol. .CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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LITA FORD: BORN TO BE PLATINUM! 
"It's Only Natural;" 
Says Hard-Driving Forgi, 

As Fans Clamor + 
For More! 
Megasales 

Drive Album 
Up The Chart! 

THE NATIONAL 

THE LOVES OF LITA 
"FALLING IN AND OUT OF LOVE" 

lih'Nidses' Ozzy For 

Nikki Stu With New Single- 
An Inspirer Exclusive! 

904 

INSPIRER 
They have eyes only 
for each other... 

"CLOSE MY EYES 

FOREVER;' Sing 

LITA and Ozzy 
Osbourne - 
And They're A Top 
Ten Smash! 
Ozzy Osbourne appears courtesy of CBS Associated Labels 

LITA FORD'S 

SHOW -ALL, TELL -ALL 

LONG FORM VIDEO! 

"They Caught All My Best 
Sides," Star Reveals As 

August Release Date Nears. 

LOSE MY EYE 
FOREVER (REMIX 

LITA FORD 
duet with Orly Osbourne 

FOLLOW THIS LITA... 
From Rolling Stone to 

Hit Parader to RIP to Circus 

to MTV, The Guitar-Playing, 

Ford Gets Her licks In!- 

Explosive Story viii 
863- 4917- 

,. Tmhlsl Registered 
M. rcalsl Registrada¡s) RCA Corporation. 
BRIG logo TM BMG Music 

1989 8MG Music 

d 

i 

MY YEAR 
ON THE CHARTS" 
From Golden Girl To Platinum 
And Still Climbing "No One 

Tells Me When To Get Off!" 
Lita Ford States, For The Record. 
Management i Sharon Osbourne Management 

DREAMLAND 411 

i 
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WARNE PK. 

THA NKS TO THE BEST WRITERS AND THE BEST STAFF. 

YOU MAKE IT HAPPEN. 
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WARNER / CHAPPELL MUSIC, INC. 

® A Warner Communications Company 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

110 92 69 33 MIKE + THE MECHANICS ATLANTIC 81923 (9.98) (CD) LIVING YEARS 

111 100 87 8 LISA LISA & CULT JAM COLUMBIA GC 44378 (CD) STRAIGHT TO THE SKY 

112 107 84 12 ANDREAS VOLLENWEIDER COLUMBIA OC 45154 (CD) DANCING WITH THE LION 

113 108 104 47 SOUNDTRACK 4 ELEKTRA 60806 (9.98) (CD) COCKTAIL 

114 114 127 6 KWAME ATLANTIC 81914 (8.98) (CD) BOY GENIUS FEATURING KWAME a 120 111 9 PIXIES ELEKTRA 60856 (9.98) (CD) DOOLITTLE 

c 144 - 2 DIANA ROSS MOTOWN 6274 (698) (CD) WORKIN' OVERTIME 

117 101 83 20 TESLA GEFFEN GHS 24224 (9.98) (CD) THE GREAT RADIO CONTROVERSY 

132 120 6 THE O'JAYS EMI 90921 (9.98) (CD) SERIOUS 

119 119 129 7 ROACHFORD EPIC FE 45097/E.P.A. (CD) ROACHFORD 

120 106 95 38 QUEENSRYCHE EMI 48640 (9.98) (CD) OPERATION: MINDCRIME 

121 97 78 9 JOE JACKSON A &M SP 5249 (8.98) (CD) BLAZE OF GLORY 

122 116 96 18 BEBE & CECE WINANS CAPITOL 90959 (8.98) (CD) HEAVEN 

123 123 133 3 THE RAMONES SIRE 25905 /WARNER BROS. (9.98) (CD) BRAIN DRAIN 

124 99 77 11 THE JUDDS CURB 9595 -1 -R /RCA (9.98) (CD) RIVER OF TIME 

134 142 4 WANG CHUNG GEFFEN GHS 24222 (9.98) (CD) THE WARMER SIDE OF COOL 

® 147 169 39 THE JEFF HEALEY BAND ARISTA AL 8553 (8.98) (CD) SEE THE LIGHT 

127 98 99 14 DEPECHE MODE SIRE 25853 /WARNER BROS. (15.98) (CD) 101 

128 126 126 4 LARRY CARLTON MCA 6237 (9.98) (CD) ON SOLID GROUND 

129 118 108 21 TANITA TIKARAM REPRISE 25839 (8.98) (CD) ANCIENT HEART 

130 103 74 12 THE OUTFIELD COLUMBIA OC 44449 (CD) VOICES OF BABYLON 

131 128 128 6 BOB MOULD VIRGIN 91240 (9.98) (co) WORKBOOK 

CZ148 140 10 ANDREW DICE CLAY DEF AMERICAN DEF 24214 /GEFFEN (9.98) (CD) DICE 

® 142 163 79 PETER GABRIEL 2 GEFFEN GHS 24088 (8.98) (CD) SO 

134 129 115 31 JOURNEY A2 COLUMBIA oc 44493 (CD) JOURNEY'S GREATEST HITS 

NEW 1 HEAVY D. & THE BOYZ MCA 42302 (8.98) (CD) BIG TYME 

136 136 158 4 THE NYLONS WINDHAM HILL WH 1085 /A &M (9.98) (CD) ROCKAPELLA 

161 139 7 DION ARISTA AL 8549 (9.98) (CD) YO FRANKIE 

138 117 103 52 VANESSA WILLIAMS WING 835 694 1 /POLYGRAM (CD) THE RIGHT STUFF 

139 102 89 37 THIRTY EIGHT SPECIAL A &M SP 5218 (8.98) (co) ROCK & ROLL STRATEGY 

140 131 119 29 KID 'N PLAY SELECT 21628 (8.98) (CD) 2 HYPE 

® 149 172 3 DANGEROUS TOYS COLUMBIA FC 45031 (CD) DANGEROUS TOYS 

142 137 138 8 OAKTOWN'S 3-5-7 CAPITOL C1 -90926 (8.98) (CD) WILD AND LOOSE 

143 130 114 29 GIPSY KINGS MUSICIAN 60845 /ELEKTRA (9.98) (CD) GIPSY KINGS 

144 140 113 72 BASIA EPIC BFE 40767/E.P.A. (CD) TIME AND TIDE 

145 113 123 15 HIROSHIMA EPIC OE 45022/E.P.A. (CD) EAST 

® 151 184 3 MICHAEL MORALES WING 835 810 1/POLYGRAM (CD) MICHAEL MORALES 

® NEW 1 STEVIE RAY VAUGHAN & DOUBLE TROUBLE EPIC of 45024/ERA. (CD) IN STEP 

148 124 124 9 CAROLE KING CAPITOL C1 -90885 (8.98) (CD) CITY STREETS 

149 127 106 17 TAKE 6 REPRISE 25670 (8.98) (CD) TAKE 6 

® NEW II. 1 VAN MORRISON MERCURY 839 262 1 /POLYGRAM (CD) AVALON SUNSET 

0 NEW 1 THE CALL MCA 6303 (9.98) (CO) LET THE DAY BEGIN 

0 156 185 3 24-7 SPYZ IN- EFFECT 3006 /RELATIVITY (8.98) (CD) HARDER THAN YOU 

® 154 177 6 DR. JOHN WARNER BROS. 25889 (9.98) (CD) IN A SENTIMENTAL MOOD 

154 121 110 20 LYLE LOVETT MCA /CURB 42263/MCA (8.98) (CD) LYLE LOVETT AND HIS LARGE BAND 

155 138 116 19 HANK WILLIAMS, JR. WARNER /CURB 25834 /WARNER BROS. (9.98) (CD) GREATEST HITS III 

TOP POP ALBUMS A -Z (LISTED BY ARTISTS) 

10, 000 Maniacs 16 
24 -7 SPYZ 152 

Paula Abdul 6 
Accept 163 
Alabama 179 
Anderson, Bruford, Wakeman, 
Howe 72 
Animotion 199 
Rick Astley 184 

Badlands 60 
Anita Baker 92 
Bang Tango 198 
Bangles 56 
Rob Base & D.J. E -Z Rock 44 
Basia 144 
David Benoit 101 
Black Sabbath 158 
Clint Black 100 
Blue Murder 69 
Bon Jovi 18 
The Boys 195 
Edie Brickell & New Bohemians 58 
Bobby Brown 2 

Jackson Browne 46 
BulletBoys 191 

The Call 151 
Larry Carlton 128 
Neneh Cherry 55 
Cinderella 40 
Andrew Dice Clay 132 
Natalie Cole 61 
Concrete Blonde 172 
The Connells 200 
Elvis Costello 54 
Cowboy Junkies 99 
Crack The Sky 190 
The Cult 10 
The Cure 13 
Cutting Crew 165 

Michael Damian 75 
Dangerous Toys 141 
Miles Davis 181 
De La Soul 27 
Def Leppard 48 
Depeche Mode 127 
Dino 88 
Dion 137 
The Doobie Brothers 17 

Eazy -E 47 
Enya 70 
Erasure 183 

Deon Estus 160 
Melissa Etheridge 51 
Expose 93 
Extreme 98 

Fine Young Cannibals 1 

Lita Ford 33 
Samantha Fox 164 
Aretha Franklin 78 

Kenny G 94 
Peter Gabriel 96, 133 
Debbie Gibson 25 
Gipsy Kings 143 
Great White 11 
Guns N' Roses 26, 14 
Guy 35 

M.C. Hammer 34 
The Jeff Healey Band 126 
Heavy D. & The Boyz 135 
Hiroshima 145 
House Of Freaks 173 

Indigo Girls 50 
Inner City 162 

Joe Jackson 121 
The Jacksons 59 

Miles Jaye 161 
Dr. John 153 
Howard Jones 91 
Journey 134 
The Judds 124 

Kid 'N Play 140 
King Swamp 194 
Carole King 148 
Kingdom Come 76 
Kool Moe Dee 39 
Kwame 114 

L.L. Cool J 41 
K.D. Lang & The Reclines 80 
Cyndi Lauper 37 
Julian Lennon 174 
Lisa Lisa & Cult Jam 111 
Living Colour 24 
Love And Rockets 29 
Lyle Lovett 154 
Ray Lynch 197 

Madonna 5 
Barry Manilow 86 
Benny Mardones 178 
Martika 63 
Richard Marx 15 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

156 115 100 11 W.A.S.P. CAPITOL C1 -48942 (8.98) (CD) THE HEADLESS CHILDREN 

157 145 135 39 SA-FIRE CUTTING /MERCURY 834 922 1 /POLYGRAM (CD) SA -FIRE 

158 133 125 8 BLACK SABBATH I.R.S. 82002 /MCA (9.98) (CD) HEADLESS CROSS 

159 141 141 6 KENNY ROGERS REPRISE 25792 (9.98) (CD) SOMETHING INSIDE SO STRONG 

160 152 137 14 DEON ESTUS MIKA 835 713-1/POLYDOR (CD) SPELL 

© 163 176 4 MILES JAYE ISLAND 91235 /ATLANTIC (8.98) (CD) IRRESISTIBLE 

162 162 - 2 INNER CITY VIRGIN 91242 (9.98) (CD) BIG FUN 

® 164 - 2 ACCEPT EPIC FE 44368/E.P.A. (CD) EAT THE HEAT 

164 146 122 32 SAMANTHA FOX JIVE 1150 -1 -J /RCA (9.98) (CD) I WANNA HAVE SOME FUN 

165 150 150 5 CUTTING CREW VIRGIN 91239 (9.98) (CD) THE SCATTERING 

166 139 146 5 KEITH WHITLEY RCA 6494.1 -R (8.98) (CD) DON'T CLOSE YOUR EYES 

167 153 131 41 K.T. OSLIN 0 RCA 8369 -1 -R (8.98) (CD) THIS WOMAN 

® 189 160 94 SOUNDTRACK 110 RCA 6408 -1 -R (9.98) (CD) DIRTY DANCING 

169 169 - 2 SEA HAGS CHRYSALIS FV 41665 (CD) SEA HAGS 

7® 188 188 3 SOUNDTRACK CAPITOL 01.91583 (9.98) (CD) BEAUTY & THE BEAST 

171 143 143 4 UTFO SELECT SEL 21629 (8.98) (CD) DOIN' IT 

172 167 199 8 CONCRETE BLONDE I.R.S. 82001 /MCA (9.98) (CD) FREE 

]® 176 166 9 HOUSE OF FREAKS RHINO 70846 (8.98) (CD) TANTILLA 

174 165 147 14 JULIAN LENNON ATLANTIC 81928 (9.98) (CD) MR. JORDAN 0 185 148 36 U2 A3 ISLAND 91003 /ATLANTIC (14.98) (CD) RATTLE AND HUM 

]® NEW 1 MARIA MCKEE GEFFEN GHS 24229 (9.98) (CD) MARIA MCKEE 

177 178 178 10 DORO PESCH MERCURY 838- 016 -1 /POLYGRAM (CD) FORCE MAJEURE 

NEW 1 BENNY MARDONES POLYDOR 839 532 1/POLYGRAM (CO) NEVER RUN NEVER HIDE 

179 172 154 20 ALABAMA RCA 8587.1 -R (9.98) (CD) SOUTHERN STAR 

180 168 157 18 GEORGE STRAIT MCA 42266 (8.98) (CD) BEYOND THE BLUE NEON 

181 181 193 3 MILES DAVIS WARNER BROS. 25873 (9.98) (CD) AMANDLA 

182 182 - 2 STEVE MORSE MCA 6275 (9.98) (CD) HIGH TENSION WIRES 

183 135 94 8 ERASURE SIRE 25904 /REPRISE (6.98) (co) CRACKERS INTERNATIONAL 

184 157 118 23 RICK ASTLEY RCA 8589.1 -R (9.98) (CD) HOLD ME IN YOUR ARMS 

185 171 167 11 THREE TIMES DOPE ARISTA AL 8571 (8.98) (CD) ORIGINAL STYLIN' 

186 187 194 4 VARIOUS ARTISTS Pa 1400 (8.98) (co) TV TOONS - THE COMMERCIALS 

187 183 170 10 SARAH MCLACHLAN ARISTA AL 8594 (8.98) (CD) TOUCH 

® 196 - 2 TUCK & PATTI WINDHAM HILL 0116 /A &M (9.98) (CD) LOVE WARRIORS 

189 192 175 40 VIXEN EMI 46991 (9.98) (CD) VIXEN 

190 191 - 2 CRACK THE SKY GRUDGE 4500 (8.98) (CD) FROM THE GREENHOUSE 

191 166 155 36 BULLETBOYS WARNER BROS. 25782 (8.98) (CD) BULLETBOYS 

192 180 153 12 JOE SAMPLE WARNER BROS. 25781 (9.98) (CD) SPELLBOUND 

193 174 165 85 GEORGE MICHAEL 7 COLUMBIA oc 40867 (CD) FAITH 

194 179 179 5 KING SWAMP VIRGIN 91069 (9.98) (CD) KING SWAMP 

195 158 159 32 THE BOYS MOTOWN 6260 (8.98) (CD) MESSAGES FROM THE BOYS 

NEW 1 REAL LIFE CURB 10614 (698) (CD) SEND ME AN ANGEL '89 

197 197 - 2 RAY LYNCH MUSIC WEST MW 103 (9.98) (CD) NO BLUE THING 

NEW 1 BANG TANGO MCA 6300 (9.98) (CD) PSYCHO CAFE 

199 186 186 15 ANIMOTION POLYDOR 837 314 1 /POLYGRAM (CD) ANIMOTION 

200 200 195 9 THE CONNELLS Tvr 2550 (8.98) (CD) FUN & GAMES 

Paul McCartney 21 
Reba McEntire 85 
Sarah McLachlan 187 
Maria Mckee 176 
John Cougar Mellencamp 9 
Metallica 52 
George Michael 193 
Mike + The Mechanics 110 
Milli Vanilli 8 
Michael Morales 146 
Van Morrison 150 
Steve Morse 182 
Bob Mould 131 

N.W.A. 45 
The Neville Brothers 82 
New Kids On The Block 7 

New Order 107 
Stevie Nicks 12 
Nitty Gritty Dirt Band 95 
The Nylons 136 

The O'Jays 118 
Oaktown's 3 -5 -7 142 
Roy Orbison 64 
K.T. Oslin 167 
Donny Osmond 66 
The Outfield 130 

Mica Paris 90 
Doro Pesch 177 
Tom Petty 4 
Pixies 115 
Poison 97 
Public Image Ltd. 109 

Queen 31 
Queensryche 120 

R.E.M. 65 
Bonnie Raitt 23 
The Ramones 123 
Real Life 196 
Rippingtons /Russ Freeman 
Roachford 119 
Kenny Rogers 159 
Diana Ross 116 
Roxette 57 
Todd Rundgren 105 

Sa -Fire 157 
Joe Sample 192 
Saraya 79 
Sea Hags 169 
Simply Red 30 
Simple Minds 108 

Sir Mix -A -Lot 106 
Skid Row 19 
Slick Rick 42 
Phoebe Snow 102 
SOUNDTRACKS 

Beaches 3 
Beauty & The Beast 
Cocktail 113 
Dirty Dancing 168 
Ghostbusters II 74 
Road House 67 
Say Anything 68 

Special Ed 77 
Stevie B 87 

89 Rod Stewart 36 
George Strait 180 
Donna Summer 53 
Henry Lee Summer 81 
Surface 84 
Sweet Sensation 71 
Swing Out Sister 83 

Take 6 149 
Tesla 117 
Thirty Eight Special 139 
Three Times Dope 185 
Tanita Tikaram 129 

170 

Tin Machine 28 
Tone Loc 20 
Too Short 43 
Traveling Wilburys 49 
Tuck & Patti 188 

U2 175 
UTFO 171 

VARIOUS ARTISTS 
TV Toons /Commercials 186 

Stevie Ray Vaughan /Double 147 
Vixen 189 
Andreas Vollenweider 112 

WASP. 156 
Wang Chung 125 
Warrant 32 
Waterfront 103 
Jody Watley 22 
White Lion 73 
Karyn White 62 
Keith Whitley 166 
Hank Williams, Jr. 155 
Vanessa Williams 138 
BeBe & CeCe Winans 122 
Winger 38 

XTC 104 
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BMI OFFERS PER -PROGRAM 
(Continued from page 6) 

"piggybacked" on ASCAP's -was 
much more expensive than its blan- 
ket license. 

BMI letters, sample reporting 
forms, and lists of TV programs and 
movies aired from 1985 -89 went out 
June 15 to approximately 900 sta- 
tions. The stations have until Oct. 16 
to decide whether or not they want 
per- program licenses. If they do, by 
December they must furnish reports 
on what they have shown during the 

LICENSE 

period for which they are taking the 
licenses. According to Berenson, they 
may choose licenses retroactive to 
one of three dates: April 1, 1985, Jan. 
1, 1989, or July 1, 1989. 

Zwaska claims that 280 stations 
have taken per -program licenses 
from ASCAP and that they have re- 
ceived refunds of $6 million -$7 million 
on the blanket license fees paid since 
April 1, 1985. He estimates the sta- 
tions are currently saving $5 million- 

TARGET SHOOTS FOR NO. 2 
(Continued from page 9) 

sette singles sales. In February, we 
sold more than 100,000 CDs in a sin- 
gle week for the first time," he boast- 
ed to an awards night audience of 
325. 

Described by observers as an "up- 
scale discount chain," Target enjoys 
such subtle advantages as an 82% fe- 
male demographic "that keys not 
only to that dominant consumer, but 
makes it very comfortable for men to 
visit our department while shopping 
with their families," said Harvey at 
one point. 

Harvey did not disclose a volume 
figure for either parent company 
Dayton Hudson or the Target divi- 
sion, but during several seminars and 
workshops, a Jetco-serviced depart- 
ment figure of $200 million was hint- 
ed. Harvey's formal references to 
performance were reported as per- 
centage increases. 

Harvey said that, for the third con- 
secutive year, the Jetco-racked de- 
partment led all other Target divi- 
sions in sales growth last year. The 
1988 increase was 12% on a compara- 
ble -store basis and 39% overall. 

With this year's confab bumped 
forward from August by two months 
to allow for planning of video strate- 
gy, Harvey was cautious about pre- 

BUSH NAMES 2 TO FCC 
(Continued from page 9) 

sor, Mark Fowler, both Reagan Re- 
publicans who drew fire from 
Congress. 

The White House declined com- 
ment on the omission. 

Ironically, Sikes has said that one 
of his priorities would be to mend the 
battered relationship between the 
FCC and Congress; now, the expect- 
ed nominee finds himself in the posi- 
tion of having the White House staff 
miffed that he has broken the unstat- 
ed rule of withholding press com- 
ments until a formal announcement 
of an appointment is made. 

However, insiders say the Sikes 
nomination is still "on course." 

The broadcast industry likes Sikes 
and has worked with him as head of 
NTIA. He also struck a chord with 
the industry because of his positive 
and upbeat forecast about the future 
of broadcasting in a national commu- 
nications policy white paper released 
last year. 

If confirmed, the administration 
choices would fill the five -member 
commission for the first time in two 
years. However, current commission- 
er Patricia Diaz Dennis' term expires 
Friday (30), and whether or not the 
nominees will be confirmed by the 
Senate -which may recess June 27- 
July 7 -is anybody's guess. At best, 
the commission will have only a few 
days at full complement before an- 
other slot opens up. 

dieting 1989 sales growth. But in a 
private session, he indicated that as 
of May, the department is running 
10% ahead of a year ago in compara- 
ble stores and 20% overall. 

"The neat thing about 1989 is that 
we appear to be headed for a similar 
performance," he said in the awards 
speech. Harvey said the optimism is 
"good news" in view of how "a lot of 
people, particularly in the vendor 
community, remark about a relative 
lack of killer items and superstar 
product." 

Harvey pointed to a "flat" situa- 
tion in regard to top 10 record titles, 
while estimating Target is on the 
same level with major specialty 
chains. But he said he was encour- 
aged after seeing the label product 
presentations that ran over two days 
here at the Scanticon, the luxury ho- 
tel where Target also hosted last 
year's convention. 

Fueling enthusiasm throughout 
the convention and highlighted dur- 
ing an awards -show video production 
was the new prototype department 
just completed here in suburban Ea- 
gan, Minn. Under a new logo, Music 
& Movies, the department model will 
be ready to roll out in the fall. It 
boasts a 36 -foot run of sell -through 
video, a 25% expansion in CDs, and a 
100% expansion in children's product 
by combining video and audio in a sin- 
gle 24-square-foot area. 

The prototype, which can average 
an inventory value of about $125,000, 
is significant because it shows a will- 
ingness by top management to follow 
recommendations from the field. 
"This is a first," said a pleased Bob 
Hodges, Western region sales man- 
ager, whose burgeoning territory has 
finally eclipsed all others. 

Harvey and other staff explained 
to tour guests that all new fixturing 
offers maximum flexibility to accom- 
modate changing formats and new 
and developing products like the "la- 
serdisk and digital audiotape." Video 
excitement is enhanced via three 
large monitors along a back wall 
flanked by five light boxes, all above 
a wall -length array of prerecorded 
music cassettes. 

Harvey also emphasized music 
product consolidation of top 10 and 
in -store promotional programs into a 
cohesive top 20 music album wall. 
Target's continuing attention to mu- 
sic was highlighted by its claims of 
high numbers on some titles in the 
past year, including "Dirty Dancing" 
(500,000 units); George Michael's 
"Faith" (300,000); "Cocktail" 
(230,000); Guns N' Roses' "Appetite 
For Destruction" (225,000); and Bon 
Jovi's "New Jersey" (150,000). 

Target's present count is 379 
stores, with 21 set to open in the bal- 
ance of 1989. Harvey predicted that 
for the first time, five individual 
stores' departments will boast $1 mil- 
lion in sales this year. 

$7 million a year from ASCAP alone. 
An ASCAP spokesperson com- 

ments, "Zwaska's figures are gener- 
ally in the ballpark, though I think 
they're a bit high. But the broadcast- 
ers have gotten only half of what 
they asked for." 

Regarding potential savings to be 
realized from BMI, Zwaska says, "I'd 
be surprised if less than 200 stations 
made the switch [to per -program], 
and I'd bet there are $10 million in 
retroactive savings [available]. Those 
are not small numbers." 

He adds that one reason retroac- 
tive refunds may be higher for BMI 
than for ASCAP is that BMI's per - 
program plan was unveiled a year lat- 
er than its rival's. 

Berenson says it would be impossi- 
ble to estimate the size of potential 
refunds at this point. But in March, 
when it appeared that BMI would go 
the per -program route, Berenson 
commented, "I expect if a station 
elects a per- program license, they're 
probably anticipating a refund from 
BMI ... There are certain credits that 
will have to be made." 

Not all of the stations that took 
per -program licenses from ASCAP 
will necessarily ask BMI for them, 
notes Zwaska. He says that many of 
those that "cashed in" on the ASCAP 
plan are network affiliates that buy 
the majority of first -run syndicated 
programs, such as "Oprah. Winfrey," 
"Donahue," "Wheel Of Fortune," 
and "Jeopardy." They went per-pro- 
gram with ASCAP because that soci- 
ety has less music in these syndie 
shows than BMI does. 

In contrast, says Zwaska, ASCAP 
has a much higher percentage of 
movie music than does BMI, partly 
because it is nearly 30 years older 
than the other organization. Since in- 
dependent TV stations show a lot of 
old films that do not have BMI music, 
they will be likely to opt for the BMI 
per -program license, observes 
Zwaska. 

Because BMI has less film music 
than ASCAP, he adds, the per -pro- 
gram license contract specifies that, 
in cases where it cannot be ascer- 
tained whether BMI music is in a par- 
ticular film, per -program licensees 

will pay 35% of the full license rate 
for airing that movie; BMI gets 50% 
of the full rate for unidentified music 
in syndicated shows. ASCAP is enti- 
tled to 50% in both cases. 

Although this all looks encourag- 
ing for the 300 or so indie stations in 
the U.S., Berenson cautions, "Unless 
[stations] kept detailed logs, they'd 
have a problem in going retroactive- 
ly. They have to have the data in or- 
der to go back to April 1, 1985." 

Another caveat for stations consid- 
ering the per- program option is that 
they will eventually have to pay ad- 
ministrative fees to BMI, notes Ber- 
enson. "The cost to BMI will be sub- 
stantial," he points out. "There's go- 
ing to be a lot of record -seeking by 
BMI, plus the reports. This goes back 
into administrative fees to be paid by 
stations that opt for per- program." 

BMI and the TV music licensing 
committee have agreed to negotiate 
the size of the those fees. Zwaska ex- 
pects the talks to begin sometime in 
the first quarter of 1990, after BMI 
processes the reports from stations 
that ask for the per- program license. 

PUBLIC ENEMY DISMISSES GRIFF FOR RACIST REMARKS 
(Continued from page 1) 

terview with Griff printed in the May 
22 edition of The Washington 
Times -and reprinted in part in the 
June 20 issue of the Village Voice. 
Griff said, among other things, that 
"the majority of wickedness that 
goes on across the globe" is caused 
by Jews. 

"The offensive remarks made by 
Professor Griff over the past year 
aren't in line with Public Enemy. We 
aren't anti-Jewish. We're pro-black, 
we're pro-black culture, we're pro-hu- 
man race. You can't talk about at- 
tacking racism and be racist," said 
Chuck D. 

Chuck D added that the group had 
tried to deal with the problem inter- 
nally over the past year, but the Vil- 
lage Voice story escalated the matter 
into the public arena. "So, as of to- 
day, Professor Griff is no longer in 
Public Enemy, I'm sad to say," 
Chuck D continued. "It's my role to 
discipline my brother if he's offensive 
to anybody. We're not here to offend 
anybody, but to offend the system 
that works against [blacks] 24 hours 
a day, 365 days a year." 

Chuck D then appealed for the con- 
tinued support of journalists and oth- 
ers who have praised the group. Pub- 
lic Enemy won the Village Voice's 
1988 Critic's Poll as best group and 
has enjoyed wide support from writ- 
ers across the board. 

CBS praised Chuck D for his ac- 
tions. "The group recognized the 
problem quickly, acted on it swiftly, 
and they made the right decision in 
eliminating the cause of the prob- 
lem," said a label spokesperson. 

Simmons says he spoke with CBS 
Records Inc. CEO and president Wal- 
ter Yetnikoff. "He wanted to know 
how the rest of the guys in the group 
felt and I assured him that they don't 
hold the same views as Griff. He 
didn't try to tell us what to do. I don't 
think Walter has any problem with 
the group at all now." 

Simmons adds that since he does 
not manage Griff, who warmed up 
audiences for Public Enemy but did 
not perform with the group, he does 
not know what the Professor's plans 
are. 

Griff's dismissal will have no effect 
on the plans for "Fight The Power," 

a 60- minute home video on the group 
that will be released by CBS Music 
Video Enterprises July 11, according 
to Simmons. 

MCA, which is supposedly negotiat- 
ing a multimillion -dollar production 
contract with Chuck D, producer 
Hank Shocklee, and Bill Stephney, 
would not say if Griff's comments 
had affected the talks. "It's MCA's 
policy not to comment upon any nego- 
tiations that may or may not be tak- 
ing place," a label spokesperson says. 

Griff's firing is apparently still not 
enough for Mordecai Levy, spokes- 
man for the Jewish Defense Organi- 
zation. Levy sent a copy of the Vil- 
lage Voice piece to 200 record retail- 
ers and distributors, along with a 
letter asking them to pull Public Ene- 
my's records until the group dis- 
missed Griff and his remarks and de- 
nounced Minister Louis Farrakhan, 
the controversial leader of the Nation 
Of Islam. Public Enemy has done 
benefits for Farrakhan and his orga- 
nization. 

Although he failed to name specific 

stores, Levy claims several record 
outlets in the New York and New 
Jersey area have pulled the records. 
Simmons' office acknowledges that it 
has gotten some concerned calls from 
retailers and distributors in Chicago, 
Los Angeles, and San Francisco in re- 
sponse to the JDO's letter. 

"Firing Griff is a step in the right 
direction, it's a good sign, but the 
group has to repudiate Farrakhan," 
Levy says. "When they do that, then 
we can move on, but until then we'll 
step up the activity." 

The message on the answerphone 
at the JDO's office asks callers to 
"join us in a boycott of the group," 
saying Public Enemy "mouthed the 
most anti -Semitic statements ever 
said by a rock group." 

A spokesperson for Def Jam Rec- 
ords acknowledges that the JDO will 
likely continue its tactics, but that the 
label will support the group. "Griff 
has been fired," the spokesperson 
says. "The religious affiliations of 
the members of the group are their 
own [concern]." 

Groups Run Into Trouble In Toledo, Cincinnati 

Ohio Rolls Up Rap Welcome Mat 
NASHVILLE Ohio was not in a wel- 
coming mood for rappers N.W.A., Too 
Short, Eazy -E, and Kwamé during 
their recent tour through the state. In 
Toledo, members of the Police Patrol- 
man's Assn. refused to act as off -duty 
security guards for the June 17 con- 
cert at the Toledo Sports Arena. And 
the next night in Cincinnati, city police 
cited N.W.A. and Too Short for disor- 
derly conduct because of their "ob- 
scene" utterances on stage. 

Mike Collins, president of the Tole- 
do police organization, says that few 
on the 750 -person force had even 
heard of the rap groups when the 
concert was announced. But when 
they were alerted to the nature of 
N.W.A.'s songs, Collins had the lyrics 
of "Gangsta Gangsta" and "Fuck 
Tha Police" transcribed, and passed 
them out to the membership who vot- 
ed to withhold their services. 

Because of the boycott, Gary 
Wyse, GM of the Sports Arena, hired 

58 private guards for security. He 
says the concert drew 3,400 to the 
7,500 -seat facility. There was "not so 
much as one arrest" in or around the 
concert, he says. 

In Cincinnati, N.W.A. and Too 
Short were given "a ticket -like a 
speeding ticket -where we allege 
that they were disorderly," says po- 
lice Lt. Col. Edward Ammann. The 
ticket calls for a $113 fine. 

Unlike in Toledo, the Cincinnati po- 
lice provided a security detail for the 
Coliseum and the Fountain Square 
area nearby. Ammann says there 
were 6,500 at the concert and about 
2,500 later at Fountain Square where, 
he adds, there were 30 arrests. 

Carol Kirkendall, VP of Washing- 
ton, D.C.-based G Street Express, the 
tour promoter, calls the atmosphere 
in Ohio "incredibly repressive." She 
says the Fountain Square arrests 
were unprovoked and that most were 
thrown out of court. EDWARD MORRIS 
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SUMMER SEQUELS SPUR VIDEO OLDIES 
(Continued from page 1) 

million gross in its first three days. 
Prior to that, "Indiana Jones And The 
Last Crusade," which opened May 24, 
became the first movie in Hollywood 
history to gross more than $50 mil- 
lion during a single week and topped 
$100 million in just 19 days, according 
to Billboard sister publication The 
Hollywood Reporter. 

In addition, "Star Trek V" grossed 
$31 million after its first week. And 
yet to come this summer are "Lethal 
Weapon II," "Nightmare On Elm 
Street 5," "Karate Kid III," "Friday 
The 13th: Part VIII," and "Licence 
To Kill," the new James Bond movie. 

Furthermore, "Batman," another 
potential $100 million -plus blockbust- 
er, is expected to have people flying 
into movie theaters. 

Video retailers are also predicting 
that the bumper summer crop has at 
least four candidates for initial sell - 
through titles next year. 

Eric Doctorow, senior VP /GM of 
Paramount Home Video, says, "No 
decision has been made on whether 
`Indiana Jones And The Last Cru- 
sade' will be sell- through- priced. 
We'll have to look at the performance 
of the theatrical run and take a look 
at how the sell- through market 
evolves. If it's in the best interest of 
the film and the marketplace, then 
we would consider it." 

Three weeks ago, says Music Plus 
Video's Perliss, "Raiders Of The Lost 
Ark," the first "Indiana Jones" mov- 
ie, was "not even on our sales chart. 
The week the movie premiered, it 
shot to 32. This past week, it went to 
No. 6." A similar effect is occurring, 
he says, with "Indiana Jones And 
The Temple Of Doom," "Ghostbus- 
ters," and "Star Trek III." 

Last week, "Raiders Of The Lost 
Ark," as well as "Lethal Weapon," 
re-entered Billboard's Top Videocas- 
sette Sales chart. This week, "Indi- 
ana Jones And The Temple Of 
Doom" re- enters at No. 13. 

Says Perliss, "We didn't do any- 
thing aggressive in telling the stores 
to put those titles on a hit rack or end - 
cap. Nor did we advertise. But we 
knew there were sequels coming. We 
put in product and spread it around 
the stores and as a result, we're get- 
ting sales." 

Perliss also points out that the "In- 
diana Jones" and "Star Trek" movies 
are currently moving at $19.95. The 
"Star Trek" titles will arrive in stores 
Aug. 2 at $14.95 as part of Para - 
mount's Sweet 15 promotion. At that 
time, he says, sales on those titles 
should surge again. 

Says Susan Barr of the 150 -unit, 
New Jersey -based Palmer Video 
chain, "This box -office surge is defi- 
nitely creating an interest. Looking 
at our most recent rental activity re- 
port, `Indiana Jones And The Temple 
Of Doom' is now within our top 100 
rentals, as is the previous 'Star Trek' 

movie. Next week, no doubt, we'll see 
action on ` Ghostbusters.' For older 
movies, that's pretty good and I have 
to attribute that to box office. Typi- 
cally, films that old will not make it 
into our top 100." 

John Thrasher of Sacramento, 
Calif. -based Tower Video notes, 
"We've seen an upward sales swing 
on the 'Indiana Jones' movies. In fact, 
sales are way up for us this year be- 
cause there are a lot of strong promo- 
tions and pricing from many compa- 
nies. And rental has begun to pick up. 
It's a perfect time to open all these 
movies. There's heightened consum- 
er awareness for these films." 

Thrasher also observes that, be- 
cause such films as "Raiders Of The 
Lost Ark" and "Ghostbusters" have 
been out for several years at low 
prices and have been viewed many 
times, they have primed the pump for 
new theatrical releases. "That's 
helped the theatrical side and when 
these films come out next Christmas 
or after, that will help the video side. 
Video has kept these films in the pub- 
lic eye." 

Allan Caplan of the Omaha -based 
Applause chain says, "It's fantastic. 
We're selling a ton of both 'Raiders' 
and 'Temple Of Doom.' " He adds, 
"Before the opening of 'Ghostbusters 
II' we moved sell -through copies of 
` Ghostbusters' to the 'new release' 
section. And if we could get the old 
'Batman' TV episodes out, they 
would go like hell. We would also like 
to do a promotion with `The Karate 
Kid' and 'Karate Kid II.' We're bring- 
ing in more of those titles to freshen 
up rental inventory and to sell. We 
may even do some fun promotion 
around `Karate Kid III' tying in with 
local karate schools for lessons." 

Bill Nuhn at the Virginia -based 
Erol's chain says "Ghostbusters" has 
gone up 85% in rental activity, while 
other sequels are generating 100% 
150% rental increases. He says that 
"Indiana Jones And The Temple Of 
Doom" became "active again" about 
three weeks before the new movie de- 
buted and has now "tripled its rental 
activity." The chain, he says, is also 
seeing increased sales and rental ac- 
tivity on "Lethal Weapon." 

Nuhn notes consumer demand for 
the the 1966 movie version of "Bat- 
man," starring Adam West and Burt 
Ward. The film, released on video by 
CBS /Fox, was made when the TV se- 
ries was at its zenith. "That's gone 
crazy," says Nuhn, "but right now to 
get restocking on that is very diffi- 
cult." 

CBS /Fox only says that title has 
gone "on moratorium" with no indi- 
cation when it or the original "Bat- 
man" TV episodes will resurface. 

On the vendor side, Media Home 
Entertainment says it will release a 
special "gift pack" of the first three 
"Nightmare" movies to coincide with 
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the Aug. 11 opening of "Nightmare 
5." 

In addition, Media will drop the 
price of "Nightmare 4" to $19.95. 
That title will also include as an insert 
a 3 -D viewer that will contain a still 
from "Nightmare 5." Both the gift 
pack and "Nightmare 4" arrive in 
stores Aug. 1. 

Janice Whiffen, the company's se- 
nior VP of sales and marketing, says, 
"We want to tie in the new movie 
with the catalog with the 3-D promo- 
tion. Anytime a sequel opens you see 
a surge on catalog. There's a whole 
new flow of advertising that takes 
place in all of the newspapers. Actor 
Robert Englund and 'Freddy Krue- 
ger' will be everywhere. It's a nation- 
al commodity and we treat it that 
way." 

Each "Nightmare" movie, she 
says, beats the previous one in box 
office and video sales. The company 
has already netted 300,000 sales on 
"Nightmare 4," while the entire 
"Nightmare" series is close to 
750,000 units, she says. 

David Bishop, VP of sales at 
MGM /UA Home Video, says the 
company is mounting a restocking 
program on 13 James Bond titles, in- 
cluding "Dr. No," "Goldfinger," and 
"Diamonds Are Forever." All the ti- 
tles are priced at $19.95 and the add- 
ed push will begin July 18 in time for 
"Licence To Kill." 

"It's a one -shot deal," he says, 
"and we will give extra discounts and 
extra dating. It's hard to quantify the 
effect, but a lot of big accounts and 
mass merchants are jumping on the 
bandwagon with July Bond promo- 
tions. We'll know after that what the 
sales effect of the new movie and cat- 
alog push will be. As the video 

TRACK 

try matures, a positive correlation be- 
tween box office and catalog will be- 
come more commonplace. The Bond 
series always does well but the new 
film should kick up sales significant- 

Tower's Thrasher says, "We're an- 
ticipating some strong sales from the 
Bond catalog and the `Nightmare' 
catalog." 

Counterfeiters Encounter 
Tougher Court Standard 

BY BRUCE HARING 

NEW YORK In a departure from 
past practice, U.S. District Court 
judges have begun issuing broad 
seizure orders against companies 
suspected of dealing counterfeit 
artist- related merchandise, a legal 
tool that may impact heavily on 
such illicit operations. 

The new legal standard, based on 
an interpretation of the Lanham 
Act, was most recently used in an 
action against a Philadelphia button 
dealer accused of manufacturing 
and selling hundreds of thousands 
of counterfeit buttons. The counter- 
feit goods featured virtually every 
rock star in the business, according 
to Jules Zalon, an attorney for the 
plaintiffs in the action and a well - 
known trademark law expert. 

Courts traditionally issued cease - 
and- desist orders only for merchan- 
dise owned specifically by the com- 
plaining parties, Zalon says, mak- 
ing it difficult for law enforcement 
officials to close down businesses 
doing across -the -board bootlegging. 
Thus, a counterfeiter could remain 
in business despite being sued by a 

large number of companies. 
However, judges are cracking 

down on counterfeit operations by 
allowing seizure of all counterfeit 
merchandise where it is sold -re- 
gardless of who owns the rights to 
it. The new orders are based on re- 
cent reinterpretations of the Lan- 
ham Act, which forbids anyone to 
falsely represent that they own 
property that is not theirs. 

In the Philadelphia case, Bi -Rite 
Enterprises of Chicago asked for 
relief against Buttonmaster and its 
owner, Phil Ceccola, accusing the 
company of manufacturing and 
selling various counterfeit buttons, 
including those for which Bi -Rite 
owned the rights. A raid by U.S. 
marshals resulted in the seizure of 
millions of button slugs, estimated 
to have a retail value of several mil- 
lion dollars. 

Buttonmaster agreed to stop 
manufacturing and selling the 
counterfeit buttons at the prelimi- 
nary injunction hearing, according 
to Zalon. 

"There have been a number of 
courts that have granted this type 
of broad relief," Zalon says. 

(Continued from page 90) 

have been set, including albums featuring Harold Arlen 
songs performed by Judy Kaye, a "Hair" set featuring 
co-writer Galt MacDermot, "A Blitzstein Cabaret," and 
"American Winds, Vol. 1," a classical set. Stern has many 
more projects in the works. 

N ORBY WALTERS SENTENCED: Norby Walters, 
the talent agent who also entered the sports field, was 
sentenced to five years in prison followed by five years 
probation June 19 in Chicago by U.S. Judge George M. 
Marovich. Walters, along with an associate, Lloyd 
Bloom, were found guilty April 13 on five counts of mail 
fraud and racketeering in their dealings with college ath- 
letes. Bloom got three years in prison followed by three 
years probation. Walters and Bloom will appeal the ju- 
ry's verdict. 

E'RE VERY GRATEFUL to use your town to get 
our act together," Peter Townshend told a crowd of 
5,000 at the Glens Falls Civic Center in Glens Falls, N.Y., 
where The Who played (and rehearsed for 10 days) their 
first date, June 21, in a summerlong 25th anniversary 
tour. The band offered a sprawling 38 -song set that ran 
more than three hours with intermission. They played 11 

songs from their rock opera, "Tommy," which The Who 
will perform in New York Tuesday (27) at a Radio City 
Music Hall benefit. 

SONY CORP., despite a swirl of rumors over the past 
year, says it is not in the market to acquire a U.S. movie 
studio. The CBS Records parent had been expected to 
broaden its prerecorded software involvement with a buy 
of a major maker of movies and TV shows. 

MERGER: Super Market Video, which runs video con- 
cessions in supermarkets, has merged with Comet En- 
terprises, owner of 19 video stores in five states. SMV, 
which will change its name to L.A. Entertainment when 
the deal is finalized, currently operates video sections in 

47 supermarkets, including 28 Safeway stores. The 

merger is expected to give the companies a big role in the 
development of superstores in the West. 

RETAIL UPDATES: As was tipped last week in Retail 
Track, Crazy Eddie has filed Chapter 11 petitions on be- 
half of the company and its subsidiaries in U.S. Bank- 
ruptcy Court for the Southern District of New York. 
Trans World Music Corp., which operates leased music/ 
video departments in the hardware/software chain, says 
it has been advised by Crazy Eddie management that the 
26 remaining stores should not be affected by the filing. 
Crazy Eddie recently shuttered 17 stores. 

WARREN ROSSMAN has left his post as VP of opera- 
tions /assistant to the president at Pickwick Entertain- 
ment. He can be reached at 516-536-2367. 

BOXING: MCA Distributing has joined the industry 
trend toward box -lot pricing, eliminating its old seven - 
tier pricing schedule. The new plan means MCA's larger 
accounts have slightly higher base costs now, but for oth- 
er accounts, the rates are a little cheaper. MCA has also 
eliminated most of its ongoing budget -line programs, but 
its newly installed computer system should allow similar 
deals to be offered from time to time. 

STRIKE FORCES STRUCK: U.S. Attorney General 
Richard Thornburgh has announced that the Justice De- 
partment will disband the 14 regional Organized Crime 
Strike Forces by no later than Oct. 1. Attorneys with the 
units will be reassigned to various U.S. Attorneys of- 
fices; 20 will be transferred to Justice's central organized 
crime and racketeering division in Washington, D.C. 
Thornburgh's move calls up doubts about the future of 
federal investigations into alleged payola and mob activi- 
ties in the record industry, which had been handled by 
the strike forces. To date, the national probes have se- 
cured only one conviction -that of independent promoter 
Ralph Tashjian (Billboard, June 3). 
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Yes And Ex-Yes Men In Legal Battle 
BY JIM BESSMAN 

NEW YORK Atlantic recording 
group Yes has said an emphatic "no" 
to Arista act Anderson, Bruford, 
Wakeman, Howe. 

Yes, which now includes Tony 
Kaye, Trevor Rabin, Chris Squire, 
and Alan White, has filed suit in U.S. 
District Court for the Central District 
of California to prevent the newly 
formed Anderson, Bruford, Wake- 
man, Howe -composed of former 

~ Yes members -from making any 
mention of Yes. The injunction 
sought in the suit would prohibit 
ABWH from advertising and promot- 
ing their forthcoming North Ameri- 
can tour with references to Yes mate- 
rial or otherwise alluding to Yes mu- 
sic and intentionally "creating 
confusion in the minds of the public 
over which group is the real Yes." 

In addition, the suit, which was 
filed May 31, seeks to prevent defen- 
dant Anderson from discussing his 
former membership in Yes. 

Anderson, Bill Bruford, Rick 
Wakeman, and Stephen Howe, who 
make up the Arista band, are defen- 
dants (with manager Brian Lane) in 
the current Yes formation's com- 
plaint. 

The suit hinges on a separation 
agreement dated May 22, 1984, en- 
tered into by all of the past and pres- 
ent Yes members named in the suit 
and specifying which musicians could 
continue to use the Yes name, with 
the remaining musicians reserving 
the rights to use of the name and 
logo in promoting catalog product. 

At that time, Anderson, who re- 
mained with the side continuing to 
use the Yes name, entered into a 
partnership agreement stipulating 
that a future "withdrawing partner" 
from the group would no longer be 
allowed to use the Yes name or even 
refer to himself as a former Yes 
member after a specified date. 

When the continuing Yes group 
later signed with Atlantic, Anderson 
contracted for only two albums, and 

after their production undertook solo 
projects prior to re- forming with his 
current bandmates last December. 

The plaintiffs allege that the new 
Anderson group has "wrongfully 
converted" the Yes name in a Los An- 
geles Times ad describing an upcom- 
ing Anderson, Bruford, Wakeman, 
Howe concert as "an evening of Yes 
music, plus." Other alleged instances 
of the defendants' "wrongful usurpa- 
tion" of the Yes name include a "par- 
ticularly sneaky and obnoxious" 
promo pamphlet (sent out by Arista) 
containing allusions to Yes hit al- 
bums, a family tree tracing musical 
lineage to Yes, and artwork by Roger 
Dean, who designed the original Yes 
logo and early Yes album covers. 

"Defendants' conduct has caused, 
and threatens to continue to cause, 
plaintiffs to incur irreparable harm," 
states the Yes suit. 

In a response filed in court June 5, 
the defendants' attorney, Elliot L. 
Hoffman, of New York law firm Bel - 
dock Levine & Hoffman, called the 

NASHVILLE'S UNIVERSAL BIDS VINYL ADIEU 
(Continued from page 1) 

Society, as he declares, "It's the 
worst way to deliver music -it's like 
delivering it on sandpaper." 

Regarding the future of the 45, he 
says, "We're going to continue mak- 
ing vinyl singles. A lot of country ra- 
dio stations don't play CDs yet, so as 
long as country radio wants a 45, 
we'll be sending them that." 

Universal acts include the Nitty 
Gritty Dirt Band, Lacy J. Dalton, 
Gary Morris, Larry Gatlin & the Gat- 
lin Brothers, Eddy Raven, and Eddie 
Rabbitt. 

Though Nashville label leaders 
stop short of saying the Bowen ac- 
tion will speed vinyl's demise, they 
agree that the impending death of 
the configuration is not exaggerated. 

"I would imagine that it will end as 
a natural occurrence within the next 
six months," comments Joe Galante, 
VP /GM, RCA /Nashville. His label 
has had discussions about "reducing 
the album configuration or taking it 
out" but doesn't have plans to do so 
this year. Also, says Galante, "We're 
still deciding on whether it's new art- 
ists only, or if we're just going to re- 
move the LP configuration." 

Jim Foglesong, president of the 
Nashville division of Capitol Records, 
believes most experts feel that the 
death of vinyl is "probably inevita- 
ble." However, he adds, "The fact 
that Universal is doing it, I don't 
think is going to cause a snowball ef- 
fect." He cites vinyl figures for his la- 
bel in the 15% range and dropping, 
but says, "It's still enough money 
that we're not going to walk away 
from it, and there's no plan at this 

r point to completely withdraw from 
shipping LPs." 

Bruce Hinton, president of MCA 
Records /Nashville, Universal's sister 
label, paints a bleak picture of vinyl's 
future. "I don't know if you want to 
count it anymore," he says. "You 
ship out and hope you don't get killed 
on the return." Both Hinton and 
Bowen point to the Record Bar 
chain's cancellation of vinyl as a sign 
of the times (Billboard, May 13). 

Hinton says MCA is beginning to 
approach the vinyl question on an art- 
ist -by -artist and album -by -album ba- 
sis. "We're in one of those difficult 
transitional periods where you want 
to get what sales are there but to be 

prudent about how much you ship to 
overcome getting killed on the re- 
turns." 

Harold Shedd, the new Poly - 
Gram /Nashville chief, says "cas- 
settes have taken over that vinyl slot, 
and probably CDs are going to be a 
part of that." He also predicts there 
will be some PolyGram albums that 
will soon be shipped without vinyl. 

Roy Wunsch, senior VP /GM of 
CBS Records /Nashville, says his la- 
bel is hesitant to phase out vinyl. 
"I've read that there are 80 million 
turntables out there, and a lot of our 
older music consumers have those 
turntables," explains Wunsch. "I 
don't know if we'll hear the final bell 
toll [for vinyl albums] for the next 
two or three years." 

Wunsch indicates his label could 
take different vinyl approaches, de- 
pending or such artist classifications 
as new, established, traditional, and 
contemporary. 

While the leading labels are divided 
on the immediate future of vinyl, all 
plan to issue CD versions on all fu- 
ture albums. The growth of this for- 
mat is reflected in the fact that all ti- 
tles on the Billboard country albums 
chart are available on CD. This CD 
turnaround has taken less than five 
years, a seemingly rapid shift for the 
normally conservative country music 
mode. 

A Billboard survey indicates that 
CDs account for up to 20% of the 
country product sold, while cassettes 
are in the '70% range and vinyl slides 
to the 10% basement. Reasons for the 
CD surge include lower hardware 
and software prices, radio-generated 
excitement, the audio benefits, and 
major rackjobbers and retailers 
swinging the pendulum away from 
vinyl and toward the consumers' 
choice -cassettes and CDs. Thus, 
country music has followed the CD 
lead established by jazz, classical, 
and pop. 

Some executives, such as Jerry 
Bradley, head of the Opryland Music 
Group and 16th Avenue Records, say 
the hardware turnaround has come 
too fast: "Hell, [country music con- 
sumers] just threw away their eight - 
tracks about two years ago. I'm in a 
position now that I have to follow 
rather than lead, but the majors are 

pushing it that way, and I hope our 
buyers are ready for it." 

Returns have also turned the 
heads of label execs. Eddie Reeves, 
VP /GM at Warner Bros. Records/ 
Nashville, observes that vinyl re- 
turns are higher than CD or cassette: 
"We may put out 10% vinyl albums, 
but after returns, we'll be doing a net 
of 5 %." But he explains why most 
record companies continue to offer vi- 
nyl despite its dark future: "It's still 
5% to 10% of our business, and we 
don't want to give up 5% to 10% of 
our business." 

Radio is responsible for some of 
the country CD surge, according to 
several record company leaders. 
"CDs are a big, big deal with country 
stations," claims Foglesong. "Even 
small stations love to say they're 
playing CDs." Nelson Larkin, GM at 
Atlantic America Records, agrees 
that "Radio is leading the public into 
buying CDs." 

Tim DuBois, VP /GM at Arista 
Records /Nashville, cites the size and 
audio benefits of CDs as important 
factors. "Once people see the conve- 
nience and sound quality, they quick- 
ly make the transition." DuBois be- 
lieves that most consumers use the 
CDs for their home collections and 
make tapes from them for their car 
cassette players. The label officials 
agree that car CD players have not 
yet become a factor in country music 
sales. 

Yes action "an outrageous attempt 
by plaintiffs to stop the media and 
public from comparing ABWH's new 
recording with theirs -more specifi- 
cally from saying that even under 
their new name, ABWH, these defen- 
dants, all former members of 'Yes,' 
are making much better music than 
the plaintiffs, who are currently re- 
cording and performing as 'Yes.' 
That's all this is about." 

Hoffman supplied copies of recent 
reviews to back his claim, many of 
which had drawn parallels and com- 
parisons between the new band and 
its Yes ancestry. "Popular culture be- 
ing as pervasive as it is, it is impossi- 
ble to stop people from knowing the 
history and evolution of musical per- 
forming groups," continued Hoff- 
man. "But that is exactly what the 
plaintiffs would like to accomplish 
here." 

Of the allusions to Yes material in 
advertising, Hoffman said that this 
was entirely consistent with the 
terms of the separation agreement. 
Regarding Anderson's right to claim 
former membership in Yes, he said 
that the plaintiffs "deliberately dis- 
torted and misread" the partnership 
agreement, and that the specified ef- 
fective date hasn't yet occurred. 

Hoffman, in an interview, also said 
that disputes concerning the partner- 
ship agreement were supposed to be 
resolved through arbitration in Cali- 
fornia under Saskatchewan, Canada, 
law, while violations of the separa- 
tion agreement were to be deter- 
mined before the High Court of Jus- 
tice in London. Therefore, he said, the 
California judge has no choice but to 
throw out the entire Yes suit. 

SBK BOWS SUMMER ACTS 
(Continued from page 90) 

Rubin, "when it's the right approach, 
they'll be relating to the EMI /SBK 
music publishing structure world- 
wide to bring their writers together 
with singer /writer acts we sign to 
the label." 

In New York, the A &R staff con- 
sists of Hank Medress, a veteran pro- 
ducer; Roger Menell; Blossette Kit- 
son, who specializes in black product; 
Karen Fine; and Nancy Brennan, the 
international A &R staffer who will 
be the liaison with EMI worldwide. In 
Los Angeles, the label is represented 
by Mike McCarty, formerly of Chrys- 
alis; and Celine Armbeck. Guy Moot 
is SBK's A &R rep in the U.K. 

Rubin says that SBK Records is 
looking to fill two other hot talent di- 
rections; he is on the lookout for rap 
and heavy metal additions to the la- 
bel's talent roster. 

BILLBOARD JULY 1, 1989 

STRATFORD SEARCH CROUP 
Executive Recruitment to the 

Music Industry 

An executive search 
firm specializing in 
meeting the total human 
resource needs of the 
music industry. 
Send resumes in full confidence to: 

STRATFORD SEARCH BROU' 
Empire State Building 
350 Fifth Avenue, Suite 7901 
New York, NY 10118 
(212) 465 -1818 FAX (212) 268 -1061 

A DIVISION OF THAU /LEVEY, INC. 

PRigT 
ÉPATIONS 

COLOB S . AKñICATION 

B 

IJACKET IGN Y 
1NS I 

O 
ÓGHñINTING ,SG 

`NpLGI >i 

IpNS 
1 IÑG PRC,LICAON 

CO S 

j T 
e 

1,49tes.N+ F 
Ib EpSt Sfip ̀  

muJ. 

5n,.o,o,. 

DISC MAKERS 
DOES IT ALL... 

Let us make Cassette, Record, 
and Compact Disc 
manufacturing easy for you. 

eti<`ng 
-AG° 

a 
`v` 

anv LP's, 
CD's, and 

Cassettes in 
Convenient, 
Money - 
Saving 
Packages 

Packages Include all 
necessary steps. This 

means all FILM WORK, all 
PRINTING, as well as all 
MANUFACTURING. You get 
the finished product. 

COMPLETE 
GRAPHIC DESIGN 

DEPARTMENT 
AVAILABLE for your 

art design and layout 

New York 
Philadelphia 

Chicago 
Puerto Rico 

CALL TODAY FOR YOUR 
COMPLETE PRICE KIT, OR 

AN IMMEDIATE PHONE 
QUOTE: 

1- 800 -468 -9353 
disc Makers 

b e do lt an! 
NEW YORK 

1650 Broadway. Suite 1010 
New York. NY 10019 
(212) 265 -6662 

89 

www.americanradiohistory.com

www.americanradiohistory.com


SBK's Rubin To Guide Six 
Acts To Market This Summer 

BY IRV LICHTMAN 

NEW YORK Of 12 acts signed so 
far to SBK Records, the new partner- 
ship among EMI Music, Charles Kop- 
pelman, and Martin Bandier, six will 
enter the global marketplace be- 
tween mid -July and the end of the 
summer. 

The supervision of the prerollout 
A &R process is, for both the industry 
and SBK itself, in the familiar hands 
of Don Rubin. Rubin, the label's se- 
nior VP of A &R, has been chief of 
SBK's production wing for the past 
five years, reuniting in 1984 with 
Koppelman, with whom he had 
formed the successful Koppelman- 
Rubin publishing -production partner- 
ship 25 years ago. Koppelman and 
Rubin went their separate ways in 
1973. Rubin moved from New York 
to the West Coast, starting an eight - 
year association with the Charlie 
Daniels Band under the banner of 
Radadara. 

"Our first releases will present no 
real conflict in formats," says Rubin, 
recognizing the fragmentation of 
U.S. radio formats and the difficulty 
in coming to radio at one time with a 
number of SBK releases attempting 
to find acceptance in a single format. 

The mid -July -to- August releases 
cover urban with singer /songwriter 
Darryl Tookes; top 40 with European 
hit makers Katrina & the Waves; 

AC /alternative with Scotland's 
Shine; dance with Boogie Box High; 
and a Keith (Paula Abdul) Cohen-pro- 
duced dance market act, Spunk -A -De- 
lic. 

September releases will come from 
Wendy Wall, a singer /songwriter 
who Rubin says is in the Janis Ian 
mold, and Will & the Bushmen, a col- 
lege alternative act. 

Other acts to be heard from later 
include Wilson -Phillips, a pairing of 
Brian Wilson and John Phillips off- 
spring; Gordon Grody; Everyday 
People; and Herbert Groenemeyer. 

While continuing to run SBK's pro- 
duction wing -currently showing 
chart activity from Tracy Chapman 
(Elektra), Waterfront (PolyGram), 
Phoebe Snow (Elektra), the Nylons 
(Windham Hill), and Dangerous Toys 
(Columbia)-Rubin says the label set- 
up allows greater A &R section input 
up to the point of product releases. 
"Our department has a say in putting 
together postrelease elements, in- 
cluding packaging and music videos," 
says Rubin. This means a close work- 
ing relationship with Arma Andon, 
president of SBK Management, who 
has marketing expertise, and Dan 
Glass, head of label promotion. 

Reflecting Koppelman, Bandier, 
and Rubin's stress on strong produc- 
er ties, the SBK label is well -stocked 
with A &R staffers. "In part," says 

(Continued on page 89) 

Landlord Problems Cited By Label 

Atlantic Shutters Its Studio 
BY MELINDA NEWMAN 

NEW YORK Atlantic Records' ven- 
erable recording studio, where such 
artists as Aretha Franklin, Bobby 
Darin, the Rolling Stones, and Led 
Zeppelin cut classic albums, shut its 
doors June 7. 

The studio did not close because of 
lack of business, but due to a problem 
with its landlord. "A couple of 
months ago, we ran into some prob- 
lems with a new landlord who said 
there was sound coming from the 
studio that was causing problems 
with new tenants," says Tony O'Bri- 
en, controller of Atlantic Recording 
Corp. and GM of the Atlantic studio 
complex. "There was no way of pre- 
serving the sound of Studio A and 
satisfying our landlord and tenants. 

"We had to take into account what 
was best for Atlantic overall," O'Bri- 
en continues. "And bearing in mind 
that 90 % -95% of the clients weren't 
Atlantic acts and that the [adjacent] 
New York Coliseum construction 
would have affected our recording, 
we closed it." About 12 people were 
let go because of the change. 

O'Brien notes that when it was 
shuttered, the studio was coming off 
one of its busiest periods ever; artists 
who recently used Studio A include 
Keith Richards, Joe Cocker, Michael 
Monroe, Dionne Warwick, and Lionel 
Hampton. O'Brien had stopped tak- 
ing long -term bookings when the 
problems with the landlord began, so 
no projects were left incomplete. 

Atlantic still maintains a presence 
in the building on Manhattan's 
Broadway. The label occupies the ma- 
jority of a floor for its mastering, 
editing, and duplicating facilities, and 
Atlantic has leased the rest of that 

floor to expand its capabilities in 
those areas. It also plans to build a 
studio to handle mixing and dubbing. 

The closing leaves RCA as the only 
major label with a New York record- 
ing studio. CBS closed Columbia Re- 
cording Studio more than five years 
ago. 

"The needs of the major labels 
have changed over the years," O'Bri- 
en says. "Mastering and editing is of 
critical importance to us, but for the 
recording process, our artists can go 
other places. The decision of where to 
record is usually made by the produc- 
er and engineer and they have their 
preferred studios." 

Edited by Iry Lichtman 

GARY KHAMMAR AND DICK PINSON, executive 
VP and VP of sales, respectively, at RCA /Columbia 
Pictures Home Video, have resigned. W. Patrick 
Campbell, president, says that replacements and fur- 
ther organizational announcements will be forthcoming 
in July. With the departure of former president Robert 
Blattner, who took over as head of MCA Home Video 
earlier this year, RCA /Columbia has now lost three of 
its senior executives. The company had recently 
changed a yearlong controversial, exclusive territorial 
distribution policy, a marketing strategy that had been 
closely identified with Blattner, Khammar, and Pinson 
in the past year. 

INVESTMENT TEAM: Industryite Cy Leslie and Rob- 
ert E. Linton, formerly chairman of the board of Drexel 
Burnham Lambert Inc., have formed Leslie /Linton 
Entertainment Group in New York, to invest in and 
help manage modest -sized entertainment properties. 
Leslie and Linton are co- chairmen and Joe Cohen, presi- 
dent of the Leslie Group, is president. In the '60s, Linton 
was involved in an early underwriting of Leslie's Pick- 
wick International, which eventually evolved into a big 
wholesale /retail /budget label conglomerate. 

END OF AN ERA: Nelson George, black music editor 
of Billboard since 1982, will soon leave his post to dedi- 
cate more time to his book, film, and other writing proj- 
ects. George's replacement will be Janine McAdams, 
currently senior copy editor for the magazine and a fre- 
quent contributor to the Black section. 

SO LONG: Track says best of luck to Mike Nist, who 
leaves Billboard's Entertainment Marketing Group at 
the end of June for a retail promotion position with CBS 
Records. 

TAKES THEM TO KNOW THEM? The ATCO video 
presentation at last week's WEA International meeting 
in Hawaii was a way to introduce the newly restruc- 
tured label's initial talent lineup. And who but hit talent 
to speak on their behalf. For instance, ATCO president 
Derek Shulman got two endorsements from his former 
PolyGram charges Bon Jovi (Enuff Z'Nuff) and Cin- 
derella's Tom Keifer (Tangier) plus Paula Abdul (Big 
Noise). Video hostess was MTV's Julie Brown ... For- 
mer indie publicist Cathryn Swan has joined ATCO as 
director of publicity. She's now setting up PR units on 
the East and West coasts. 

BUDDAH BOUGHT: The masters of Buddah Records 
have been acquired from Art Kass by Essex Entertain- 
ment, which produces the budget lines Pair Records 
and Special Music Co. Artists include hit sessions by 

Lovin' Spoonful, Gladys Knight, Sha Na Na, Melanie, 
Edward Hawkins, Ohio Express, 1910 Fruitgum Co., 
and the Crests, among others. The purchase price hasn't 
been made public. Kass continues to operate a dance la- 
bel, Sutra, once part of the Buddah setup. 

MORE THAN 500 invitation -only guests showed up for 
a 40th birthday party for Lionel Richie June 20 at the 
Vertigo Club in Los Angeles. Thrown by his wife, Bren- 
da, the celebration featured a "This Is Your Life" seg- 
ment and a turn by Lionel with his former vocal mates, 
the Commodores. Among those on hand were Los An- 
geles Mayor Tom Bradley, Berry Gordy, Henry Man- 
cini, and basketball greats Kareem Abdul -Jabbar and 
Magic Johnson. 

ANSWERING MORE `REQUESTS': Claiming CD 
sales of more than 200,000 units on the first six of its "16 
Most Requested Songs" series, Columbia Records has 
issued nine more titles, now in stores, and plans seven 
more for Aug. 8 release. Titles in the line, part of the 
label's Nice Price Plus issues, carry a wholesale price of 
$10.29 and are sold under the same terms and discounts 
as Nice Price. The June releases feature Mitch Miller, 
Guy Lombardo, Lawrence Welk, Percy Faith, Patti 
Page, Jim Nabors, Liberace, and hits of the '40s and 
'50s. In August, sets by Robert Goulet, Frankie Laine, 
Rosemary Clooney, and Dinah Shore hit the stands, 
along with volume 2 of the '40s and '50s hits and a polka 
album. Top seller of all in the series is Johnny Mathis. 

AROUND THE WORLD: Composer /lyricist Glen Ro- 
uen's publishing firm, DuHirst Co. (ASCAP), has inked 
a deal with Williamson Music, the company established 
by Rodgers & Hammerstein. The two-lime Emmy win- 
ner has penned a new show, "Hearts Desire," starring 
Patti LuPone that opens a pre -Broadway run in Cleve- 
land later this year. 

A `SONG' CONTEST: PolyGram Records has a con- 
test for radio and press, 50 winners of which will win 
either opening night or postopening tickets to the Broad- 
way debut next year of Andrew Lloyd Webber's new 
London hit, "Aspects Of Love." The contest, in which 
entrants try to identify the authors of songs and the 
shows in which they first appeared, centers on Sarah 
Brightman's new album "The Songs That Got Away," a 
collection of mostly rare show songs. A promo cassette 
is included in the contest mailing. Album release date is 
July 5. 

MUSICLAND declines comment on its anticipated ac- 
quisition of Chicago-based Yorktown Music Shops, but 
several industry sources understand it's a done deal. 

GOODBYE: Studios say Harvey Dossick, who was the 
jovial director of purchasing at West Coast Video /Na- 
tional Video for almost three years, has exited the Phil- 
adelphia -based web. There's no word on his plans. 

NEW PREMIER: Bob Stern, after a layoff of almost 
two years, plans a fall /winter release of product on his 
New York -based specialty label Premier. Four albums 

(Continued on page 88) 

New A &M Series Spotlights American Music forms 
BY DAVE DiMARTINO 

LOS ANGELES Indigenous American music will 
be the focal point of A &M Records's new AMeri- 
cana series, which bows July 3 with "Homeland," 
the label debut of West Texas singer /songwriter 
Tish Hinojosa. 

Further releases on the line will include albums 
from North Carolina singer /songwriter David 
Wilcox, also due this month, and Louisiana zydeco 
accordionist Zachary Richard, due in January 
1990. 

The principal reason for the establishment of 
AMericana is to cross over "young progenitors of 
native American music forms -be they folk or 
blues or cajun of zydeco or gospel" into the main- 
stream, says Steve Ralbovsky, senior VP of A &R 
at A &M, who conceptualized the series. 

"If you think of the first records by Los Lobos 
or Robert Cray or George Thorogood or Suzanne 
Vega," he says, "you have records that were fair- 
ly inexpensively recorded, with a pretty pure eth- 
nic kind of bent to them -and all those artists 

have crossed over and have had an impact on the 
mainstream." 

Low recording costs are indeed one of the few 
similar aspects the diverse projects will share, 
says Ralbovsky. 

"What we wanted to do was, for a very low 
economy base -maybe 10 %-15% of the pop record- 
ing budget- record young artists that we would 
find through a network of de facto scouts." 
Among those scouts, he says, are people who book 
clubs and small festivals, who own small blues la- 
bels, and who are "in touch with ethnic music in 
America." 

Nearly a year of searching brought AMerican's 
first three signings, he says. Hinojosa, who lives 
in Austin, Texas, has "a real Southwestern-bor - 
der, immigrant -pilgrim type of image," says Ral- 
bovsky; he sees her appealing to fans of Lyle Lo- 
vett and Nanci Griffith. Wilcox, an Asheville, 
N.C., "singer /songwriter /storyteller," is reminis- 
cent of "early James Taylor," he says. And while 
third AMericana signing Richard has already re- 
leased records elsewhere, "we feel he still has a lot 

of time in front of him," adds Ralbovsky. 
Producing the Hinojosa album is Steve Berlin of 

Los Lobos; Pete Anderson, producer of Dwight 
Yoakam and Michelle Shocked, is helming the 
Richard project. "Both of those guys are, like, `Let 
me in, I love the idea, I love the concept, I want to 
be a part of it,' " says Ralbovsky. "It's almost like 
they waived their production [fees] for all intents 
and purposes, for the kind of money we've really 
structured this to work for." 

The press, National Public Radio, and college 
radio will be the major avenues for breaking these 
new acts, says Ralbovsky. 

"We could sign each and every one of them in- 
dependently of the series," he says, "but I felt it 
would be a cool thing for a major label to spotlight 
the history and heritage in these people by giving 
it a name. 

" `AMericana' was the name I came up with for 
it," he adds. "The first two letters work really 
nicely for the logo as well, but that was just inci- 
dental." 
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ECPOSÉ 
WHAT YOU DoN'T KNOW 

ALREADY PAST THE POINT OF GOLD! 

The first group to have 4 Top 10 hits on a 

debut album return holier than ever. 
WHAT YOU DON'T KNOW, the follow -up to 
Exposé's double Platinum debut is the 
equivalent of Gold in oily two weeks! 
I nckided is the smash single "What You Don't 
Know," plus these future hits: "When 
Looked At Him," "Stop, Listen, Look &Think" 
and much more. 

Exposé. Often imitated, never duplicated. 
Exclusively on Arista chrome cassettes, 
compact discs and records. Produced and Maya M Lewis A. Martina for 

Executive Producer: Ismael Garcia for Chaisara 
Francisco 1. Diaz for Parafera Group Eicerpr 

Direction: Panter Group Enterprises. inc. 14' 
1989 Arista Pecards. Inc.. a Bert.4 atm Musk fish Carr. ARAM- 
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WORLD PARTY .0° 

BRYAN FE:'_,ï` 

The earth cannot cry out at the extinction of a species, 

the dumping of toxic wastes or the ravaging of rain forests. 

But it will or: suffer in silence. 

Thirty -one artists have joined together on the Greenpeace 

album Rainbow Warriors to speak rn behalf cf the planet 

and raise a voice of change. 

Those already involved in the worldwide re :e of this 

project imite the support of Ame'ica's radio and retail 

communi ies. 

Together, we will he heard. 

EURYTH 

THE PRETENDER 

GRATEFUL DEAD 

INXS - 
. , 

. e 

EA $ . 
fi 

SI MIN', 

THE TERBOYS,: 

R.E: 

JOHN FARNHAM 

BRYAN ADAMS 

BASIA 

GABRIEL 

GREENPEACE 
.ND THE RANGE%1` 

RBY 

RAINBOW WARRIORS 
1136/2/6N5 21236 ç. 19ft9 f ki 61V1.9 6FfFFY =PAM 

The artists, their record companies and publishers, Geffen n Records and WEA 
Manufacturing and Distribution are donating all royalties and proceeds from the 
sale of the compilation album Rainbow Warriors to Greenpeace for its continued 
efforts on behalf of the environment. W 
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